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soothing décor

flawless design

sublime amenities

what can we do for you?

overnight or over time

203 impeccable guest rooms and deluxe suites
interior design by David Rockwell

flat-screen TVs in all bedrooms

bathrooms & living rooms

24-hour room service from Riingo® and

award-winning chef, Marcus Samuelsson

The Alex Hotel 205 East 45th Street at Third Avenue New York, NY 10017
212.867.5100 www.thealexhotel.com

“Thef[eading"Hotels of theeWorld

www americanradiohistorv com


www.americanradiohistory.com

ma >P24

9

ARE FILE SHARING
NUMBERS DROPPING

NOSNHOf V139NV

SHIBWVHD NOQHOD

$SOQ VANOD

QIAVA ANOHLNV

www.billbc , d.c

www.billboard.Big


www.americanradiohistory.com

) o A

I

( “‘) LAY TO Win:!
Blllmrd D '{- Join Billboard at this must-attend event, attracting

DQ nCE mU SI C SUmmIT an international and domestic contingency te

discuss the latest trends in dance/electroric music.

Sept 17-20,2006 « Palms Carsino Resort » Llar Vegars, NV

‘ Ghostbar (locat=d a: Palms)
-
- - ;_‘_3 5 . =0 .'., . 4 ,_': '_ -
2 .". S (S ‘ = - . BT T ., :4‘
> "‘
- 3

e

Las Vegas's premlere,
citywide dance music event

Produced in conjunction with Billboard's

Dance Music Summit, lifebynight will

present the top-rated nightclubs in

Las Vegas to an international audience:
1
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ALL CANCE MUSIC SUMMIT BADGEHOLDERS WILL BE ADMITTED AS
VIP G JESTS TO THESE EXCLUSIVE PARTIES WITH THE HOTTEST LJS!

The Billboard Q&A with
British duo BANANARAMA!

Armed with their new dance-pop album,
“Drama,” get up close & personal with
Keren Woodward & Sara Dallin.

REGISTER For info on registration, sponsorships and hotel, visit
ToPAY!  www.Billboard€vents.com

Reserve your slot now & play it in Vegars!
by 7/21 $200 by 9/16 $280 *by 8/25 $250 *walk up $300
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FOXX IS TOP DOG
Jamie Foxx is the top
contender for this year’s
Billboard R&B/Hip-Hop
Awards, to be presented
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Billboard’s seventh annual
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The Record Company
Of The Future

BY GERD LEONHARD

In my work as a “music and media futur-
ist,” | often get this question: What should
a “next-generation” record company ac-
tually look like? Here are my answers.

First ofall, the so-called “Record Com-
pany of the Future” is not actually a record
company at all. Rather, it’s a music com-
pany. This may sound trite, butitisacru-
cial distinction.

While the “Record Labels of the Past”
have often served as banks or venture cap-
italists—and have controlled the gates to
global distribution—the RCOF will focus
on finding, developing and taking care
of promising artists and writers. RCOF
guides—Dbut does not imperiously con-
trol—careers, and is in charge of many
facets of an artist’s branding, marketing
and revenue-generating activities.

Does that sound a lot like a manager
or an agent? Well, it is, and therefore man-
agers will either be part of RCOFs (or in-
deed, found them) or work in close
conjunction with them.

The RCOF sources music through a
vast network of real-life and virtual
“stringers”—aka A&R scouts—who
watch and gauge a band’s buzz around
the world, whether online or offline. New
artists will—quite literally—surface in
online and mobile forums and in com-
munities where “distributed selection”
by the users is the norm. These artists
will cut their teeth in clubs and venues
around the world, just like they always
have and always will, only there will be
hundreds of virtual venues available. In
the age of Sonicbids, MySpace and
YouTube, window-shopping for new
bands may be easier than ever!

The RCOF will no longer own the
artist’s recordings or compositions,
rather, RCOF is appointed to be the war-
den of the artist’s interests for a cerlain

period of time. The RCOF makes money
not off but along with the artist—some-
where between 15% and 30% of his or
her total revenue.

Because it needs to be able to do any
and all deals that involve the artist’s ac-
tivities, such as placements in motion
pictures and videos, mobile campaigns,
ads, games, etc., the RCOF needs to rep-
resent the artist’s compositions as well
as his or her master recordings. As a re-
sult, the RCOF is likely to only sign artists
who either write and perform their own
music—or can easily provide both rights.

The RCOF’s revenue streams will be ex-
tremely diverse, and smart business-to-
business software solutions and asset
management systems will handle the bulk
of the transactions as well as their admin-
istration. The actual sales of “music prod-
ucts” (i.e. downloads, CDs, etc.) will
contribute only 30%-40% to the bottom
line, but the RCOF will thrive by providing
music as a service, and will pursue revenue-
sharing deals rather than fixed-fee deals.

Significant new revenue will stem from
public performances, such as in terres-
trial and digital radio offerings and the
use of music in audiovisual works, and
RCOF marketing teams will be true mas-
ters of getting “net-play.” Other opportu-
nities will include deals that provide for
revenue sharing from the many new types
of advertising, and from product tie-ins
and sponsorships, live concerts and con-
cert recordings, commissioned works,
special products and much more.

New artists will be sent outon the road
and the Internet to cut their teeth and
prove themselves. The artist’s own re-
sponsibility will be much greater because
the “Rolls Royce or bicycle” paradigm of
the past is gone for sure. Now, until an
artist has achieved a certain level of ex-
posure and can therefore point to some
meaningful revenue opportunities, most

RCOFs will tend to invest a lot less into
an artist’s career. Marketing will have to
get 750% smarter and 75% cheaper, and
therefore the pressureis on the artists to
“go D1Y” and get attention for themselves
as well. The concept of a “label,” however,
will survive since signing with a respected
RCOF brand will still get attention.

“ LEONHARD

All in all, RCOFs will generate a lot
more revenue—and be a lot more prof-
itable—than the entities formerly known
asrecord companies. But these next-gen
operations will be on equal footing with
the artists/writers and their managers,
and will have to prove themselves, again
and again—just like the artists have to
every time they get on the stage.

Soon the music industry may, in a
way, go back to its roots: providing a
service, finding and managing good
artists who share the revenue and giv-
ing the power back to “the people for-
merly known as fans.” .oe

Gerd Leonhard is a music and media
futurist (mediafuturist.com) and co-author
of “The Future of Music” (Berklee Press).
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NEW MODELS, NEW

There’s no denying that record compa-
nies must change—and are changing.
In fact, most labels already consider
themselves “music” companies in name
and practice.

But how far will these changes go? This
week’s guest commentary (above) sug-
gests a world of free-agent artists con-
tracting with next-generation labels
primarily for A&R and marketing serv-
ices. Artists retain ownership of their
work and can move it or future projects
elsewhere after a specified term.

In this world, managers play a greater
role in artist development. Label deals in-
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clude publishing, licensing and other rev-
enue streams.

This paradigm will work for some
artists. Others may find it a nightmare.

Let’s look first at artist development.
Will a label with a short-term investment
in an artist be motivated to take a longer
view than a company with equity in a
signee’s output? [t's unlikely.

Let’s assume an artist plays the field,
moving among labels and scattering li-
censing rights along the way. That hardly
seems like a recipe for greater catalog ex-
ploitation or increased film or commer-
cial placements.

LITCHES

Managers as labels? In theory, it makes
sense for personal handlers to handle more
aspects of their artists’ careers. But we like
the checks and balances of the current par-
adigm. And by the way, is it so uncommon
to hear of an artist being mishandled by a
manager, agent or attorney?

Then there is the matter of funding. If
the labels do not fund recording projects,
who will? Banks and private investors?
We fail to see how this encourages artistry.

So, while there will be no shortage of
new label models, each is likely to have its
own flaws. When artand commerce meet,
utopia rarely follows. —Ken Schlager

www.americanradiohistorv.com
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>>>TOWERTO
LAUNCH
DOWNLOAD
STORE

Tower Records will
launch a digital
download store,
tower.com/digital,
June 27. The store will
offer 1.2 million
tracks, all encrypted
with Windows Media
Audio at a higher bit
rate than most online
retailers (192 kbps vs.
128 kbps). Tracks
typically cost 99
cents while albums
retail for $9.99. The
store will be
marketed by
towerrecords.com
and the chain’s 89
U.S. locations.

>>>UNIVERSAL
BUYS SPANISH
INDIE GIANT
Universal Music
Iberian Peninsula
(Spain & Portugal) has
purchased Spain’s
biggest independent
label, Vale Music, from
its founder Ricardo
Campoy. The
development,
unveiled June 22,
comes just two days
after Marcelo Castello
Branco’s exit as
president of Universal
Music Iberian
Peninsula. The two
developments are not
directly connected,
says Jesus Lopez,
Miami-based
chairman of Universal
Music Latin America &
Iberian Peninsula.

>>>BBC PULLS
PLUG ON ‘POPS’
The BBC’s weekly TV
chart show “Top of the
Pops,” one of the
longest-running
programs in British TV
history, has been
canceled after 42
years on the air.In a
statement the state
broadcaster cited
“ever-increasing
competition” from
multimedia outlets
that, it says, makes it
impossible for the
show to continue.
“Top of the Pops” first
aired Jan. 11,1964, and
featured
performances by the
Rolling Stones, the
Dave Clark 5, the
Beatles and others.
The last edition will air
July 30.

continued on >>p8
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Jamie Foxx

Billboard R&B/Hip-Hop
Awards’ top finalist
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Round Two?

The Majors Have Agreed To Settlements,
But According To Spitzer’s

Lead Investigator, Radio Stations—

And Their Festivals—May Be Next

Though all four major-label
groups have agreed to monetary
settlements and reforms that
dramatically alter how they in-
teract with radio stations, the
curtain has yet to rise on the sec-
ond act of New York State Attor-
ney General Eliot Spitzer’s
sweeping payola probe.

“We're not done,” assistant
deputy Attorney General Terryl
Brown Clemons told Billboard
a few days after EMI Music be-
came the fourth major to settle
(Billboard, June 24).

Lead investigator Brown
Clemons is now pursuing set-
tlements with seven radio
companies. An eighth, Enter-
com Communications, has
walked away from negotia-
tions. The state has subse-
quently sued the company.

In addition to examining
radio’s role in alleged abuses doc-
umented in reams of e-mail cor-
respondence, phase two will also
put station festivals under the
microscope. “That is something
that goes more to the demands
made by the radio stations than
to the offers made by the labels,”
Brown Clemons said.

With the industry still smart-
ing from the settlements and
subpoenas, Brown Clemons
will make a keynote appearance
July 15 at the Conclave radio
conference in Minneapolis.

How did payola become an
issue that crossed your of-
fice’s radar?

Two reasons. We had a lawyer
who has since left the office who

had come from the FCC and was
aware of some of these [prac-
tices]. And we had complaints
about access to the airwaves from
mostly independent labels and
smaller artists. I think they prob-
ably chose our office because of
the work they had seen the attor-
ney general do in other areas.

How did you reach the con-
clusion that an investigation
could be fruitful?

Asa result of subpoenas we got
from a small radio station in up-
state New York. Getting their e-
mails and going through the
documents and seeing the dis-
cussions that were being had
with major labels—that was the
tipping point. That's when we
realized, “Oh, all the big guys
arein this.” People had come to
our office and said, “There are
problems; payola still contin-
ues.” We thought they meant
bribes to programming direc-
tors. But once we subpoenaed
their documents, we saw this
whole other scheme of provid-
ing payments to the radio sta-
tions’ bottom line and the spin
programs and the fraudulent
call-in requests and all the
things that were being done to
move a song up the charts.

The settlement amounts for
the four majors were pretty
small in terms of any impact to
their bottom line. If you had a
strong case, why let them off
relatively easily?

[ don’t know that they were let
off so easily. You're just looking

Cottars Divide

Two sets of siblings
one band no more

at dollars. Yes, they should pay
a fine or a penalty because they
have engaged in these practices,
but our goal was getting the in-
dustry reforms.

Many in the music industry ac-
cuse Spitzer of undertaking the
investigation to get some
headlines rather than make a
real difference in the business.
Your thoughts?

It’s already had an impact. We
haven’t had anybody come to us
and say, “Those things weren’t
going on.” It’s hard to argue
with black-and-white evidence.
It is a case of sour grapes. You
can sav that about anything that
the attorney general does, that
he’s dcing itto get headlines and
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The Crysfal Method

Duo ~orks out a mix
for ano/N ke series

help ms gubernatorial cam
paign. But what is he supposed
to do cs the attorney general? Is
he sudposed to sit around and
not do cases? That’s his job to
make sure that people are en-
gagec in practices that are in
comp fance with the law.

Some say that by instituting
bans on independent promot-
ers, radio has shut the door to
independent labels that rely
on indie promoters to work
their music to radio. How do
you respond to that?

Labels can still use independent
promoters. The ban is on using
independent promoters who are
passirg money to radio stations
or ind=aendent promoters who

JULY 1, 2006 |

‘Seeger Sessions’
Pete Seeger reflects

on Springsteen project

TERRYL BROWN CLEMONS

©  fromthe New York State
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rbey General’s office says
ill continue to look for

have exclusive relationships with
radio stations.

Labels and radio say the inves-
tigation has fostered an era of
paranoia. How can these two
industries remove the chill and
work productively together?

There’s no reason why they
can’twork together. Labels can
provide items of value—trips,
flyaways, money, gift cards, etc.
—and radio stations can ask for
those same items as long as it
is not done in exchange for air-
play. They can go off to dinner
with the label folks. There’s
nothing wrong with a label
[promoting music to radio]. But
they cannot make demands on
one another. aee
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>>>SPRINT,
INTERSCOPE TEAM
Sprint and Interscope
Records launched a
mobile music series June
23 with Vagrant/
Interscope artist
Dashboard Confessional.
The promotion, available
to PCS Visionand Power
Vision subscribers at no
extra charge, will offer
audio and video recorded
exclusively for the
wireless carrier. The
promotion will run every
Friday for nine weeks and
will feature other acts
including Busta Rhymes
and Mobb Deep.

>>>EU, U.S. JOIN
FORCES AGAINST
PIRACY

The European Union and
the United States joined
forces June 20 in a new
effort to crack down on
the massive growth in
piracy and counterfeiting
of products. The strategy
will include closer
customs cooperation,
joint enforcement, and
greater collaboration
with the private sector.
The focus will initially be
on China and Russia.
There are also plans to set
up a network of
diplomats specialized in
anti-counterfeiting
operations. The number
of counterfeit items
seized within European
borders has increased by
more than 1,000%
between 1998 and 2004,
rising from 10 million in
1998 to more than 103
million in 2004,
according to the EU.

>>>GOLDSTUCK
HONORED

The City of Hope Cancer
Center’s Music &
Entertainment Industry
is bestowing its highest
honor, the Spirit of Life
Award, on Charles
Goldstuck, president/
COO of Bertelsmann
Music Group (U.S.).
Goldstuck will receive
the award at a black-tie
gala scheduled for Oct.
5in Los Angeles. The
proceeds from the
event will go toward
City of Hope’s cancer
and life-threatening
disease research,
treatment and
education programs.
The award is presented
annually to individuals
who have made a
notable contribution to
their community and
profession.

continued on >>pl10
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Amp’d Mines
The Indies

Mobile Company To Use ‘Niche Stuff’
To Boost Music Download Store

Independent labels are having
ahard time finding prime mer-
chandising space for their acts
on the tiny shelves inside mo-
bile inusic download stores.
But one wireless startup is look-
ing to use its selection of indie
content as a point of differen-
tiation against larger rivals.
Los Angeles-based Amp’d
Mobile has inked deals with a
number of leading independ-
ent labels and digital distribu-
tors in recent weeks in an
effort to bulk up its indie con-
tent. Recent signings include
labels Wind-up Records, Eigh-
teenth Street Lounge, Metal
Blade and the Militia Group;
and distributors Digital Rights

Agency (DRA) and the inde-
pendent Online Distribution
Alliance (IODA).

Acts covered under the deal
include People in Planes,
Breaking Point, Seether, Ani-
mal Collective, Antony & the
Johnsons, Fall Out Boy, MF
Doom, Bebel Gilberto, They
Might Be Giants, the Hives, the
Wrens, Master P, Seu Jorge,
Snoop Dogg and Chingy.

Amp’d now claims an indie
label catalog in excess of
500,000 tracks, including reper-
toire froman existing deal with
the Orchard.

“We think there’s an oppor-
tunity there,” Amp’d senior VP
of music Larry Mattera says.

BY STEVE McCLURE |

Warner ChinaDials Up New Market

China Unicom’s 130 Million Mobile Users Gain Access To Label’s Digital Catalog

TOKYYO—As it continues to roll
out its international digital
strategy, Warner Music has
struck a milestone agreement
to tap into the world’s most
populous market.

Warner Music China on
June 20 disclosed a deal
with China Unicom that
gives the mobile operator’s
130 million subscribers di-
rect access to the music
major’s digitized catalog.

Warner claims it is the first
of its rivals to enter a direct,
catalog-wide content pactin
China, a country with an esti-
mated 1.3 billion population.

The major will make avail-
able recordings as master
ringtones and ringback tones,
and will offer artist greetings
featuring its acts via China
Unicom’s CDMA and GSM net-
works. Content will be drawn
from a pool of regional acts,
including Stefanie Sun, Tanya
Chua, A-Mei and F.I.R. (Tai-
wan), Wang Jing and Paul
Wong (China), Jocie Guo (Sin-
gapore), Nicholas Zhang
(Malaysia) and Fiona Sit
(Hong Kong).

According to a statement
from Warner, the artists will re-
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ceive “significant marketing
support” across China Uni-
com’s network—through short
message service marketing,
menu listing, a dedicated
Warner Music zone and cross-
selling links on WAP sites.

Executives at Warner de-
scribe the pact as a key step
in their global digital plan. “It
is totally part of a comprehen-
sive, cohesive strategy,” says
Alex Zubillaga, executive VP
of digital strategy and busi-
ness development at Warner
Music Group (WMG).

In recent months, the music
giant has ramped up its digi-
tal activities in Asia. On
June 6, Warner pur-
chased a minority
stake in Tokyo-based
mobile-broadcaster and
wireless-application
developer Front-
Media. That fol-
lowed Warner’s May
10 announcement
of a joint venture
with South Korea’s
SK Telecom.

Reaction to the
new deal within the
region has been gener-
ally positive. “It makes

“We’'re looking to be broad
enough to reach the main-
stream, but narrow enough to
lean left in terms of subgenres.
And a lot of the niche stuff is
independent-oriented.”

Mattera says indie-friendly
genres like hip-hop, reggaeton,
alternative rock, emo and metal
particularly match up well with
the Amp’'d demographic.

To support independent
label content, Amp’d offers an
indie spotlight slot on the home
screen of its music section.

“We want to give them some
presence higher up on our
deck,” Mattera says.

While the mobile space’s
embrace of independent

sense because it takes away
a lot of the doubt of working
with a service provider,” says
Ashley Whitfield, managing
director of Hong Kong-based
entertainment company Evo-
lution. “It gives [Warner]
much greater control of their
content. Everyone would love
to make this kind of deal.”
One industry source notes
that, besides giving labels ac-
cess to millions of mobile sub-
scribers, such label-telecom
agreements enable record
companies to insist that trans-
parent accounting proce-
dures are followed—which is
not always the case in China.

wWww . americanradiohistorv.com

music got off to a slow start,
efforts to improve indie selec-
tion are picking up steam
across the board.

Verizon has inked deals
with the Orchard, CD Baby,
DRA and IODA, and Sprint is
in the process of lining up its
indie deals.

IODA CEO Kevin Arnold says
that even as some wireless play-
ers look to improve their selec-
tion of independent label music,
as well as their discovery and
search tools, competition for
merchandising positioning re-
mains brutal.

“It’s the same old story on
the deck,” he says. “There’s very
limited space.”

“Warneris, among the ma-
jors, the clear market and vi-
sion leader in terms of inno-
vation in digital and mobile
product mix, creative partner-
ing and deal-making, and
focus on Asia,” says Rick
Myers, Shanghai-based direc-
tor of strategic entertainment
agency Dragonfly Revolution.
“The Warner-Unicom deal is
going to break real new
ground in China.”

Sudhanshu Sarronwala,
CEO of Singapore-based dig-
ital music services provider
Soundbuzz, sees the pact as
part of a global trend. Similar

deals have been “happening
around the world for the
past two to three years, and
specifically in Asia in mar-
kets like India, Australia,

Hong Kong and Singapore.”

Universal Music South
East Asia launched a simi-
lar but lower-profile OnDa
Move service in Novem-
ber 2005 with China Mo-
bile, whose 260 million
subscribers make it the

] territory’s biggest mo-
',, bile operator. Industry
observers note that, un-
like the Warner China-

CHINGY

Arnold says independent la-
bels still need to look to mar-
keting opportunities off the
phone—Ilike short message
service codes—to drive mobile
download consumption.

Still, labels and other con-
tent providers think mobile vir-
tual network operators like
Amp’d—and rivals including
Virgin Mobile and Helio, once
they start to sell downloads
wirelessly—are well positioned
to sell independent content be-
cause they cater to niche user
bases. MVNOs lease wireless
airtime from established wire-
less carriers to offer mobile en-
tertainment, news and other
content and services. .o

Unicom agreement, the Univer-
sal deal involved third parties
such as content aggregators.

China’s digital music busi-
ness is, like the country’s
economy, on the move.

The legitimate digital music
market in 2004 reached 2.49
billion yuan ($311.4 million),
according to Beijing-based
research firm Analysis Inter-
national. That figure is ex-
pected to rise to 14.55 billion
yuan ($1.8 billion) in 2008. In
its 2006 Digital Music Report,
the IFPlidentifies Asia as the
mobile music market leader,
with the region accounting for
half of all mobile subscrip-
tions in 2005.

Zubillaga says that the Edgar
Bronfman Jr.-led consortium
that took over WMG in 2003
has always been “a big be-
liever” in digital music distribu-
tion, “especially in Asia, where
we had suffered from both
physical and online piracy.”

Warner will likely announce
similar deals in future, Zubil-
laga adds. “This is not a
cookie-cutter approach,” he
stresses. “We'll set up deals
market by market, depending
on local circumstances.” .-«
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>>>COKE TO CLOSE
U.K. MUSIC
DOWNLOAD SITE
Coca-Cola will close its
U.K. online music service
mycokemusic.com on
July 31, after losing
market share to Apple
Computer’s iTunes Music
Store. Coke’s UK. site
launched in January
2004 and quickly
became the biggest
online music download
service there in brand
recognition and sales. But
it was overtaken later in
the year by iTunes, which
launched a dedicated U.K.
site in June 2004.

>>>KYLIE TO
RESUME TOUR

Kylie Minogue will
resume the 20-date
Australian leg of her
Showagirl tour in
November, her promoter
Frontier Touring
Company said June 22.
The London-based,
Australian-born singer
canceled the trek May 17,
2005, on the eve of her
sellout tour Down Under
after being diagnosed
with breast cancer.
Patrons were asked to
hold on to their tickets.
The rescheduled set of
dates, now titled the
Showgirl Homecoming
tour, begins Nov. 11 at the
Sydney Entertainment
Centre. The tour will
conclude Dec. 17 at
Melbourne’s Rod Laver
Arena.

>>>SEAL LOSES
BATTLE WITH
EX-MANAGER

British pop star Seal will
have to pay his former
manager commission of
at least 500,000 pounds
($915,300) on earnings
from his first two albums
following a June 22 ruling
in London’s High Court.
Justice Charles Gray ruled
the Grammy Award-
winning singer was
contractually obliged to
pay the manager’s
commission more than 10
years after they stopped
working together. The
judge backed a claim by
John Wadlow, who was
Seal’'s manager until 1995,
for further payments
under management
agreements made in 1990
and 1995.

Compiled by Chris M.
Walsh. Reporting by Leo
Cendrowicz, Christie
Eliezer, David
Greenwald, Howell
Liewellyn, Jill Menze,
Paul Sexton and Reuters.

JAMIE FOXX TOPS
CONTENDERS FOR
R&B/HIP-HOP AWARDS
Jamie Foxx tops the list of fi-
nalists for this year’s Billboard
R&B/Hip-Hop Awards. Foxx,
who took home an Academy
Awardl for his portrayal of Ray
Charles, is a contender in eight
categories including top R&B/
hip-hop album and top R&B/
hip-hop artist.

Foxx’s collaborations with
Kanye West on “Gold Digger”
and l.udacris on “Unpre-
dictable” are both in the run-
ning in two categories includ-
ing top R&B/hip-hop song.

The awards ceremony will
close Billboard’s seventh an-
nual R&B/Hip-Hop Conference
to be heid Sept. 6-8 at the Re-
naissance Waverly in Atlanta.

West, Mariah Carey and
Mary J. Blige are all contenders
in seven categories including
top R&B/hip-hop album and
top R&B/hip-hop album artist.

Young Jeezy will compete
in four categories including
best rap album for “Let’s Get
It: Thug Motivation 101.” He is
alsoin the running for top new
artist alongside Ne-Yo, Keyshia
Cole and Chris Brown.

Alicia Keys, last year’s top
R&B/hip-hop female artist win-
ner, and Destiny’s Child, win-
ner of last year’s honor for top
R&B/hip-hop duo or group, re-

. UpFFront

turn as finalists this year in |

those same categories.
The Black Eyed Peas are in

group and best rap album for
“Monkey Business.” And T.l. is
a finalist in two categories in-

cluding top male R&B/hip- .

hop artist.

Top songwriter finalists are

Johnta Austin, Robert Kelly,

Scott Storch and Jermaine
Dupri. Storch and Dupri are
also finalists for top producer

along with Mr. Collipark and |

Bryan Michael-Cox.
The Billboard R&B/Hip-Hop
Awards are based on sales data

for the 12 months ending May |

20,2006, from Nielsen Sound-
Scan and radio airplay infor-
mation from Nielsen BDS.

A complete list of finalists
and updates can be found at
billboardevents.com. oo

—Courtney Lear
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Bonnharoo

Busts

MANCHESTER, Tenn.—Bon-
naroo: [t’s not just for hippies
' anymore.

A diverse musical lineup

brought 80,000 fans to the fifth
annual Bonnaroo at this rural
site on a 700-acre field about 60
miles south of Nashville. Nearly
150 acts performed across a
dozen stages and tents during
the June 15-18 event.
Il  Bonnaroo went clean in ad-
| vance, with tickets sold only on
its Web site, after missing the
sellout mark in 2005. With a
gross of more than $15 million,
Bonnaroo is the top-grossing
eventofits kind. Tickets, which
covered all four days, ranged
from $169.50 to $184.50.

With a growing softness in
the so-called “jam band” scene
in 2005, a shift in the lineup to
a more mainstream/indie rock

bill seems to have been a calcu-
lated risk that paid off for pro-
ducers Superfly Productions
and A.C. Entertainment.

This year, such acts as Radio-
head, Beck, Tom Petty & the
Heartbreakers and Elvis
Costello & the Imposters joined
scene mainstays like Phil Lesh
& Friends, Blues Traveler and
Trey Anastasio.

While the musical direction

Boundaries

has clearly shifted, Bonnaroo
producers see the changes more
as a natural progression.

A.C. Entertainment president
Ashley Capps says, “We've al-
ways had this expansive vision
of what Bonnaroo could and
should be.”

Superfly president Jonathan
Mayers says Radiohead and
Petty, for example, have been on
the wish list for a while.

“We started with a certain
core, the jam band community,
and that still is a big part of our
programming,” he says. “There
is definitely a percentage of new
audience here this year, and in-
troducing them to the Bonna-
roo experience is cool.”

If it was a different audi-
ence at Bonnaroo 06, it cer-
tainly didn’t look much
different to veteran observers.
“I've never really felt like [Bon-
naroo] was just a hippie festi-
val,” Capps says. “Anybody
that has been camping in a
field for three or four days is
inevitably going to take on
similar characteristics. [t goes
with the territory.”

My Morning Jacket has
played the last four Bonnaroos.
The band’s growth at the fest
has been impressive, and this

RADIOHEAD’S
THOM YORKE

year a crowd estimated at more
than 20,000 enthusiastically
caught the act’s post-midnight,
three-hour performance. That
is a tremendous increase over
its first appearance when the
band drew less than a thousand.

My Morning Jacket has
played numerous festivals and
has opened for acts as disparate
as Foo Fighters, Dave Matthews,
Pearl Jam, Guided by Voices and
Doves. My Morning Jacket man-
ager Mike Martinovich notes,
“And really, there’s one festival
that is as eclectic as their history
and that’s Bonnaroo.”

From a talent budget Bill-
board estimates at around $3
million {the producers don’t di-
vulge that information), May-
ers says about 20% goes to
about 65% of Bonnaroo’s acts.
Atmany festivals, the budget is
top-heavy, with 10% of the acts
taking up as much as 90% of
the budget.

Distributing this wealth of tal-
entacross many stages and days
is a rewarding challenge. “We
have a real vision of what the
whole experience is about,” May-
ers says. “We're in the details
business, and hopefully that’s
what makes us a little different
and special.”

Classical Execs Swap Batons

In another round of musical chairs in the classical record-
ing industry, key positions at EMI Classics, Deutsche
Grammophon and Warner Classics changed hands in
recent weeks. In this latest game, however, there is a
burning question about the future of Warner Classics.

In the highest-profile move, Costa Pilavachi, who
until February was president of London-based Decca
Music Group, is headed to EMI Classics as its presi-
dent. Pilavachi will succeed Richard Lyttleton, who is
retiring at the end of july. He will be based in London
and report to Alain Levy and David Munns, chairman
and vice chairman of EMI Music, respectively.

Meanwhile, Matthew Cosgrove, who had been direc-
tor of Warner Classics, is taking up the position of VP
of A&R at Universal Classics’ Deutsche Grammophon
labelin July, reporting to Michael Lang, the label's GM.
Cosgrove replaces Bogdan Roscic, who left Deutsche
Grammophon to replace Pilavachi at Decca, with the
title of managing director.

Cosgrove's sudden departure and Warner's decision
to roll its classical division under the catalog-oriented
Rhino U K. fueled press reports earlier this month that
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Warner Classics was shutting its doors to new, front-
line releases—and that some 40 ensembles and artists
might find themselves without a recording home.

The label’s roster includes international stars like
conductor/pianist Daniel Barenboim, pianist Pierre-
Laurent Aimard, violinists Leila Josefowicz and Daniel
Hope and mezzo-soprano Susan Graham.

Warner vigorously denies that Warner Classics is ceas-
ing any current roster activities. [t named Stefan Brown,
a longtime Warner Classics employee, as its new GM,
taking up some of Cosgrove’s former duties. Brown re-
ports to Rhino U.K. director Nick Stewart.

In a corporate statement, officials said: “We do not

&

COSGROVE

expect the changes that have taken place in the U.K. to
change the support given to the impressive Warner
Classics catalog or the anticipated new releases that are
generated by the U K. repertoire company.”

The company says the decision to place Warner
Classics under Rhino U.K. was made in order to en-
hance strategic planning and operations. [n addition,
Warner Classics points out that Los Angeles-based
Rhino has managed the former label’s U.S. activities
for almost three years. (However, Warner Classics’
main A&R center has been based in London under
Cosgrove’s direction. He was not available for com-
ment by press time.)

james Inverne, editor of Gramophone magazine,
which broke the Warner Classics story, finds Warner’s
moves “rather curious,” he says. “In many ways,” he
notes, “Warner Classics wasn’t a ‘traditional’ major; it
operated with a very small staff and had a very small
release schedule, which was to their benefit—they re-
ally lavished a lot of individual attention on the record-
ings they did put out, and their releases were garnering
alot of acclaim.” e

YORKE: BRAD HODGE: FOXX:THEQ WARGO/WIREIMAGE COM
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Task Force Reports
Progress Vs. Pirates

Prosecutions Up 98%; Global Battle Intensifies

Fighting intellectual property theft is still high
on the agenda of the U.S. Department of Justice.
Its Task Force on Intellectual Property, formed
in March 2004, has released its first formal
progress report.

The DOJ reports that it implemented all the
recommendations made in the initial October
2004 report (Billboard, Oct. 30, 2004), which in-
cluded criminal enforcement, civil enforcement
and legislative, antitrust and international ef-
forts to protect intellectual property rights. It has
also reached beyond those early goals.

The number of U.S. defendants prosecuted for
all types of IP theft has increased by 98%. Among
the successful DOJ-led investigations and pros-
ecutions are operations FastLink and Site Down,
the two largest international enforcement efforts
ever undertaken against organized online piracy.

The operations each involved coordinated law
enforcement action among 12 countries. They
attacked the highest levels of the criminal groups
—known as warez release groups—that act as
first-providers of pirated movie, music, software
and games to the Internet.

These operations resulted in about 210 searches
or arrests worldwide; the seizure of hundreds of
thousands of pirated works, conservatively val-
ued at more than $100 million; the elimination
of more than 20 major online distribution cen-
ters; and, to date, convictions of 60 individuals
on criminal copyright infringement charges.

In addition, the DOJ has increased the num-
ber of prosecutors in the field, creating 12 new
Computer Hacking and Intellectual Property
units in cities throughout the country—seven
more than the five first recommended.

Internationally, the department has provided
training and technical assistance to raore than
2,000 foreign prosecutors, investigators and
judges. A new DOJ attaché was assigned in Jan-
uary to the United States Embassy in Bangkok,
Thailand. This experienced IP prosecutor, who
formerly led the CHIP unit in Northern Califor-
nia, was designated as the Intellectual Property
Law Enforcement Coordinator.

Since then, the IPLEC has participated in rights
enforcement seminars and meetings in China,
Hong Kong, Cambodia, Thailand, Taiwan, the
Philippines, Indonesia and Malaysia. Visits are
planned for Korea, Japan and Singapore. Partic-
ipants include foreign judges, prosecutors, in-
vestigators and other 1P officials, working
together to encourage cross-border cooperation.

The bureau has located agents with IP expert-
ise in Bangkok and Budapest to assist newly as-
signed IPLECs in investigative efforts.

The FBI has also increased its dornestic and
international training programs for FBI special
agents and task force members. During the last
17 months, FBI special agents have traveled to
Brazil, Cambodia, China, India, Iceland, Italy
and the United Kingdom to train law enforce-
ment officers on IP investigations.
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When working with foreign governments, the
DO]J has emphasized IP enforcement issues. For
example, earlier this month IP enforcement was
a primary topic at the annual United States/China
Joint Liaison Group on Law Enforcement meet-
ing in Washington, D.C.

U.S. Attorney General Alberto Gonzales raised
IP issues directly with his Chinese counterparts
during his trip to China last November, with Ger-
many’s Minister of Justice in April and with of-
ficials in Pakistan, which has aggressively
pursued the producers of pirated optical media.

Legislatively, three new laws have passed since
the 2004 report. The Intellectual Property Pro-
tection and Courts Amendments Act of 2004 ex-
panded a previous law that prohibited trafficking
in counterfeit labels for copyrighted works. It
prohibits the trafficking in genuine, but unau-
thorized labels, and allows the government to
seize equipment used in producing the counter-
feit and illicit labels.

The Family Entertainment and Copyright Act
of 2005 amended the law to prohibit the know-
ing or attempted use of a video camera to make
or transmiit a copy of a film from a show in a movie
theater or similar venue without authorization.

The Stop Counterfeiting in Manufactured
Goods Act modified current law; it prohibits traf-

BY HOWELL LLEWELLYN

|The PainIn Spain

IFPI Confab In Madrid Underscores Local Piracy Plague

On the eve of soccer’s World
Cup, talk in Madrid’s bars fo-
cused on the national team’s
prospects in the competition
now under way in Germany.
But while most of Madrid
was obsessed with the imme-
diate outlook for the beloved
“Furia Roja”—literally, Red
Fury—it was the long-term fu-
ture of the world’s record in-
dustry that dominated discus-
sions at the city’s Melia Castilla
hotel. That was the setting
June 7-9 for IFPI’s fifth bien-
nial Worldwide Anti-Piracy En-
forcement Conference, which
PARIS, left,
and KENNEDY

ment and fraud prevention at
Spanish labels body Promusi-
cae, suggested the most im-
portant view to emerge at the
conference was “the need for
a single methodology [and]
strategy to tackle online piracy;
that the battle around the cor-
neris global and must be tack-
led with a united IFPIl with a co-
ordinated global strategy.”
Although no formal state-
ments were issued at the end
of the conference, Pérez Quin-
tero said “drastic decisions”
were taken to fight online
piracy globally, by “lobbying

Rasch praised the confer-
ence for giving “the opportu-
nity to talk to colleagues [from
elsewhere] in small groups to
discuss piracy.”

The recent Madrid Plus anti-
piracy campaign was pre-
sented during the conference
as an example of coordinated
action with police and customs
delivering real results.

In his opening speech,
Kennedy said local retailers
had reported healthy first-
quarter sales increases follow-
ing the November 2005-
January 2006 campaign,

Madrid’s share of Spain’s

ficking in labels, documents or packaging with
counterfeit marks intended for goods or services.

physical musical piracy, stay
according to the IFPI a

e
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The DOJ is also involved with educational pro-
grams. Among them is the National Educational
Prevention Teacher Training Initiative, a joint
venture with the U.S. Patent & Trademark Of-
fice. They are funding a three-year, $300,000 an-
nual program with three national nonprofit
organizations: Street Law, i-Safe and the Consti-
tutional Rights Foundation. They train teachers
about IP, the laws protecting it and the respon-
sibilities of citizens to respect it. Teachers take
their experience back to the classroom with the
curriculum developed by i-Safe.

The DO]J has also partnered with the U.S.
Chamber of Commerce’s Coalition Against Coun-
terfeiting and Piracy, developing a working group
to work with victims of IP theft. .o

|| attracted 130 representatives

! from 48 countries.

Accordingto IFPI president
John Kennedy, Madrid was
picked because of its “fright-
ening” piracy rates. The city
accounts for 62% of Spain’s
physical music piracy, Kennedy

said in his opening address.

“As recently as 1999, piracy
in Spain was just 4% of the total
[market],” Kennedy added.
“We now look back on that
fondiy! It rose to 25% but has
droppedto 22%.”

Billboard has learned that
IFPI’s forthcoming Global
Piracy report (due June 27)
shows, for the third yearin suc-
cession, that Spain is the only
top 10 global market in value
terms that is also one of the 10
worst in terms of piracy.

“The big problem now is on-
line piracy,” Kennedy said. “Our
figures [for Spain] show that il-
legal downloads in 2005 to-
taled 508 million, nearly dou-
ble the 270 millionin 2004.”

Delegate José Luis Pérez
Quintero, director of enforce-
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governments and strengthen-
ing relations with Internet serv-
ice providers.”

Other key issues discussed,
he added, included rapid piracy
growth in former Eastern bloc
countries, China’s commitment
to tackle the issue to satisfy
World Trade Organization mem-
bership demands and “a surpris-
ing growth of piracy in Africa.”

David Martin, head of BPI's
anti-piracy unit, described the
biennial conference as akey op-
portunity for anti-piracy profes-
sionals to compare cases of in-
terest or new procedures and
to see how national strategies
fitin with IFPI’s global approach.

For Luca Vespigiani, secre-
tary-general of Italian record
industry anti-piracy body FPM,
a key attraction of the confer-
ence was the presentation of
operations that could be repli-
catedin Italy.

That view was backed by
Germany’s Clemens Rasch,
managing director of proMe-
dia, which handles anti-piracy
activities for IFPI Germany.

which tied together raids on
street vendors and increased
police presence in Madrid with
stepped-up customs vigilance
at airports and docks.

Delegates also heard Warner
Spain president Mariano Pérez
claim that a similar campaign
throughout 2005 in Guadala-
jara, Mexico, resulted ina 27%
annual increase in retail sales
in that city. “Guadalajara Plus
and Madrid Plus show we can
fight back,” he said.

Attendees also heard from
Warner Music Spain singer/pi-
anist Carmen Paris, who com-
plained that piracy in Spain was
causing much harm to “smaller
composers” like herself.

Paris warned delegates not
to underestimate the difficulty
of making the public aware of
the importance of the “abstract
and ethereal” concept of intel-
lectual property. oee

Additional reporting by

Tom Ferguson in London,
Wolfgang Spahr in Hamburg
and Mark Worden in Milan.
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AN OPEN LETTER FROM XM SATELLITE RADIO
TO ARTISTS, MUSICIANS AND SONGWRITERS ( )

SATELLITE RADiIO

June 23,2006
DEAR ARTIST:

With the recent noise and confusion around ongoing negotiations between XM and the recording industry, we feel that it's important to speak to
you directly at this time.

We want to make clear that XM’s respect for you is at the core of what we do. We provide artists from all genres with 2 unique connection to
their fans, and unlike many new services in the age of digital music, we built our business from the very beginning on respect for copyrights and
compensation for artists.

XM CONNECTS ARTISTSWITH MUSIC LOVERS

XM programs 69 channels of commercial-free music that help our listeners discover new artists and rediscover artists that they know and love.
We also create original music programming, like “Artist Confidential,” “Artist2Artist” and “Offstage,” along with 2 number of exclusive music shows
hosted by some of our greatest living musicians. These are all unique and highly effective ways for artists to connect with their fans from coast to

coast and share the music that inspires them. And that connection through XM leads to music purchases.

XM PAYS ARTISTS AND SONGWRITERS TENS OF MILLIONS IN PERFORMANCE ROYALTIES

All artists and songwriters get paid when their music is broadcast over XM. In fact, the satellite radio industry is the single largest contributor of
sound recording performance royalties to artists and record labels — royalties that FM has never paid. Plus, we pay millions more annually in
performance royalties to songwriters and music publishers. In the coming years, we expect that satellite radio will pay hundreds of millions more
in performance royalties to the music industry.

XM’S NEW RADIOS PROVIDETIME-SHIFTING FUNCTIONALITY - NOT DOWNLOADS

You have probably heard about our new radios — the inno and Helix. A lot of what's out there is misinformation. Some have characterized these
products as download radios — they are not. They simply enable listeners to save songs off the radio for playback later — the 2|st century
equivalent of a cassette recorder, in the same way that TiVo allows them to save TV shows for fater viewing. XM subscribers cannot choose the
tracks that XM plays. And unlike download services, XM subscribers never own the programming that they record from XM — it cannot be
burned to a CD, transferred to other radios or uploaded to the internet. In addition, XM subscribers can only listen to recorded XM content as
long as they keep an active XM subscription.

XM GENERATES STRONG DEMAND FOR MUSIC

Much like how home video recording led to the phenomenal success of DVDs and now, on-demand services, we believe that the XM service and
these new radios will generate more interest in,and more sales of your music. XM has partnered with the new, legal Napster online music service
to make it easy for our subscribers to purchase and download a permanent copy of songs that they hear on XM and want to own.

in addition, artists receive additional payments from the sale of these new radios. The radio manufacturers pay royalties through a per-radio
payment added to each digital recording radio sold in the US. under the Audio Home Recording Act (AHRA), established by Congress and fully
supported by the music industry.

We are in the midst of a difficult negotiation with the major labels. These disagreements tend to get heated before they get resolved. Please
remember: business is business, but artists are family.

Again, thank you on behalf of the more than 6.5 million XM music fans who appreciate the passion and innovation that you bring to your craft.
If you have questions or comments, please do not hesitate to e-mail me at ericl@xmradio.com. | look forward to continuing and building upon
our terrific partnership.
Sincerel

/&/
Eric Logan

Executive Vice President, Programming
XM Satellite Radio

wwWwW americanradiohistorv com
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>>>ITALIANS LOBBY GOVERNMENT
Italy’s three key record industry bodies have
jointly presented the country’s recently elected
government with a 10-point action plan. The
document’s signatories include major labels body
FIMI plus independent groups PMI and Audiocoop.
Live music organizations including Assomusic
(concert promoters), Arci and Superclub (venues)
also signed the proposatl.

Key points include recorded and live music to be
classified as cultural products (thereby qualifying for
a lower sales tax), tax incentives for the digitalization
of catalog and setting up an ltalian music office to
boost exports.

The appealis addressed to the government of
Prime Minister Romano Prodi, whose center-left
coalition won April s general election. According to
FIMI president Enzo Mazza, the bodies hope to
present specific lecislative proposals to the senate
and parliamentary cultural commissions “at some
stage in July.” —Mark Worden

>>>CASTELLO BRANCO OUT AT UNI
Universal Music Iberia president Marcelo Castello
Branco was dismissed June 20 after more than three
years in the Madrid-based post, overseeing the
company’s operations in Spain and Portugal.

Until areplacement is hired, Miami-based Universal
Music Latin America and Iberian Peninsula chairman
Jesus Lopez assumes direct responsibility for day-to-day
management of the Spanish and Portuguese affiliates.

Lopez reports to Paris-based Universal Music France,
Middle East and Mediterranean-South America president
Pascal Negre. He also reports to Universal Music Group
president/COO Zach Horowitz for activities related to
Universal Music Latino and Mexico.

No reason was given for Castello Branco’s dismissal. A
24-year company veteran, Brazilian Castello Branco
moved to Spain in March 2003. He had been president of
Universal Music Brazil/Southern Conae (Argentina, Chile
and Uruguay). —Howell Llewellyn

>>>WARNING FOR EU HOPEFULS

The leaders of European Union member states have
warned Romania and Bulgaria they must “step up their
efforts to tackle decisively and without delay” action
against piracy, organized crime and corruption if they are
to join the body next year.

The 25 leaders issued a statement June 16 at the end of
a two-day leadershio summit in Brussels. It said both
countries need to speed up essential reforms over the
summer. The EU’s executive arm, the European
Commission, will give a final recommeandation in October
on whether the two countries can join on Jan. 1, 2007, as
originally schedulec.

Romania and Bulgaria face heavy cross-border trade in
pirated materials; officials are concerned their customs
agencies are not yet capable of defending what would
become the EU’s external border.

The leaders’ statement said they remained
convinced that bot1 countries “can overcome the
deficits to reach the envisaged date of accession.”

—Leo Cendrowicz

>>>CUBADISCO CUTS BACK
Venezuela will be the guest country at next year’s Cuba-
disco trade fair, due to be held May 19-27 in Havana.

China was this year’s guest country at the 10th annual
Cubadisco (May 20-28). But according to the event’s
organizing committee, the Latin music trade fair will
downsize and become more regional to focus on Latin
American and Caribbean markets.

Cubadisco has embraced companies from Europe and
Asia since its 1997 launch, but it has become a smaller
trade fair in recent years. This year, there were no stands
from overseas music companies at the event (Billboard,
May 20) and longtime event backer Spanish authors’
body SGAE drastically scaled down its involvement.

—Howell Llewellyn
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THE MacGILLlVRAYS

! :| " ORONTO—Could the breakup
l ‘: of a group involving two sets of
~ siblings be anything other than a

. soap opera?

Consider the tale of the Cottars
from wind-swept Cape Breton in Nova
Scotia—the heartland of Scottish culture
in Canada.

Among the cast of characters: four tal-
ented teen musicians; a folklorist father
guiding the band’s musical direction; and
frustrated U.S.-based management strug-
gling to keep two family factions together.

The plot line has the Cottars splitting
within months of releasing their
acclaimed Rounder Records debut, “Fore-
runner,” and only weeks after a high-
profile 23-date North American tour with
the Chieftains.

It’s a situation the band’s exasperated
manager Pam McDermott describes as
“absolutely crazy.”

The two sets of teenage siblings in the
Cottars are vocalist Fiona MacGillivray,
16, and keyboardist/guitarist Ciardn
MacGillivray, 18, plus fiddler Roseanne
MacKenzie, 16, and guitarist Jimmy
MacKenzie, 18. All grew up immersed in
traditional Cape Breton music.

When they signed to Rounder in No-
vember 2005, label co-founder Ken Irwin
predicted success for the Cottars, noting
that the company had also signed Alison
Krauss, Jerry Douglas and Mark O’Con-
nor as teenagers.

Such hopes were dashed when the
MacGillivrays’ mother, Beverly, noti-
fied McDermott by letter that the act
was disbanding.

“The four kids have been unhappy in
the last while,” she wrote, adding, “for Cia-
ran and Fiona, any future this band could
have is not inducement enough to endure
any more antagonism or stress. We feel
our responsibility here is as parents first—
and as band personnel second.”

The move came as a blow to the

BY LARRY LeBLANC

NO

FOR THE
COTTARS!

Cape Breton Quartet
Of Two Families’
Teen Siblings Splits
Unexpectedly

MacKenzies. “Jimmy and | are devas-
tated,” Roseanne MacKenzie says. “We
haven’t been able to talk to Fiona or Cia-
ran. We are going to miss playing music
with them.”

Boston-based McDermott Entertain-
ment has managed the Cottars since
2002. McDermott says she and the label
have been vainly trying to halt the
breakup since receiving MacGillivray’s
letter on April 24.

According to McDermott, nine months
of bookings in North America, followed by
European dates in 2007 and a 10-week Aus-
tralian tour in 2008, had been planned. But
the Cottars will complete only eight North
American festival dates this summer be-
fore disbanding.

“What’s wrong with this story?” Mc-
Dermott angrily says. “Six months ago,
we were sitting at a conference room
table celebrating signing with Rounder.
Now, the MacGillivrays want the band
to disband.”

Puzzled, she asks, “Why would the
MacGillivrays agree to sign with Rounder
if this had been in the works?”

Beverly and Allister MacGillivray de-
clined to comment and the MacKenzies’
parents could not be reached.

Once a child performer himself, Cape
Breton-born Allister MacGillivray played
in the 1960s and 1970s as a guitarist with
Canadian/Irish act Ryan’s Fancy and Irish
duo Tommy Makem & Liam Clancy. In the
1980s, he returned to Cape Breton to con-
centrate on songwriting and writing books
about the island’s musical culture.

Insiders say the MacGillivrays con-
trolled the day-to-day operations of the
band. Allister chose its material and co-
produced/arranged its albums while his
wife supervised the act on the road.

“Beverly and Allister ran this group with
an iron fist,” Canadian folk singer and
family friend John McDermott says, “but
I don’t think they understood what an

www.americanradiohistorv.com
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amazing position the group was in.”
Sources suggest that a growing interna-
tional schedule coupled with outside pres-
sures on the teenagers while on the road
may have been beyond what the
MacGillivrays could deal with-—or wanted
their children to cope with.

“The guts of the issue is that the
MacGillivrays were losing control [of the
act],” Pam McDermott says.

With the Cottars’ career ending,
Roseanne MacKenzie is currently playing
in John McDermott’s band. The singer
{no relation to Pam McDermott) financed
the Cottars’ 2002 debut, “Made in Cape
Breton,” and released it in Canada on his
own Bunnygee Music label. According to
Nielsen Entertainment Canada, the album
has sold 15,000 units in Canada; 2004 fol-
low-up “On Fire!” on the band’s own Sea-
Cape Music label has sold 5,000 units.

“Forerunner” has scanned 2,000 unitsin
Canadaand 5,000 units in the United States
since its Jan. 10 release. However, sources
say the act enjoys substantially higher sales
through non-Nielsen outlets in Canada for
which figures are not available.

Rounder first tapped Cape Breton’s folk
heritage in the 1970s, signing regional
names like Buddy MacMaster and the
Beaton Family. Cape Breton fiddler Na-
talie MacMaster is also signed to Rounder.
The Cottars—whose name derives from
an archaic Scottish word for peasant—
were expected to surpass such acts’ sales
during their multi-album deal.

“We felt we had something with the
Cottars,” Irwin says. “For the most part,
Celtic vocals have not gotten to a wider
audience. We felt the Cottars were the
group to do that.

“When signing any act, we try to geta
feel for the stability of the band,” lrwin
adds. “But it’s often difficult to see prob-
lems, especially if you don’t see a band
that often—or if the members make an
effort to hide their difficulties.” oo

COTTARS: ANDREW MACNAUGHTON
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On The Road
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Fresh Air Helps Bush

Keep Growing

Bluegrass Innovator Thrives In Festival Season

Mandolin virtuoso Sam Bush
cover some serious
mileage this summer in sup-
port of his new Sugar Hill
album, “Laps in Seven.”

Bush is playing a range of
clubs, theaters, outdoor ven-
ues and festivals with the em-
phasis on the last of the four.
The string guru’s festival
schedule alone is indicative of
this flourishing scene with
some 25 fests of varying styles
and sizes booked between
April and September.

‘Once we start playing at
Merlefest in April [in Wilkes-
boro, N.C.] it starts up the
whole season,” Bush says on
the phone from Telluride,
Colo., where he was booked at
the Telluride Bluegrass Festi-
val. “I play all year, but once
the festival season starts that's
for me the greatest time be-
cause I love playing outdoors.”

The scene has become more
diverse over the years, encom-
passing many types of music.
“When we first started out, I
was in a situation where it was
either a bluegrass festival or a
country rock festival,” Bush
says. “And now it seems to
have homogenized over the
years to where the audience
loves bluegrass, but they also
love rock’n’roll, country
rock or whatever.”

Bush says that's par-
ticularly the case in Tel-

will
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luride. “They call it the Telluride
Bluegrass Festival, but it's re-
ally a wade-open thing with all
types of music,” he says. “Those
have always been the kinds of
places -hat appeal to me the
most, e/en as a listener.”

Duriag the last decade, the
jam band scene has become
increas ngly intertwined with
bluegress and acoustic mu-
sic, a positive development,
Bush believes.

“I think it makes for proba-
bly a younger listening audi-
ence fo~ acoustic music, and
that's really important because
if you den't have a young audi-
ence, ycu really don’t have an
audience,” he says. “Now we
have generations that can dig
this aco 1stic kind of scene be-
cause it Joesn’t revolve around
trends cr fads.”

Bush 54, started playing
professionally right out of
high school with his New
Grass Revival revolutionizing
the scen= in the 1970s. “In this
kind of acoustic world some

v

of the originators of the style
are still alive and still out there
doing it,” he says. “You can see
really young bands and then
people like Ralph Stanley and
Doc Watson.”

Bush, who is booked by Bar-
ron Ruth at Skyline Music, says
he has alot of inputinto his live
dates. “I have to be really care-
ful where I play because if it's a
really ‘old time’ sort of scene, |
probably shouldn’t be there be-
cause my band is sort of like an
acoustic rock’n’roll, reggae, blue-
grass band,” he explains. “In my
situation, [ love those audiences
that are up for anything.”

That's what he found when
he made his debut at Telluride
in 1975. “That’'s when I discov-
ered there were people that
wanted to hear all kinds of stuff
at the same show,” he says.

Bush and his band consis-
tently play about 140 dates a
year. “Where I come from in
the world of bluegrass and
acoustic music, you don’t just
tour, you play,” he says. “You
don’t take six months off and
then tour for six months, you
play all year, which is best for
your music because you keep
your chops up that way.”

Most of all, it’s still fun.
“We travel for a living, and
our reward is to get to play
music for two hours,” he says.
“That’'s why we started learn-
ing instruments.”
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BY RAY WADDELL

CMAFestis ADowntown Hit

Six years after shifting to downtown Nashville,
the CMA Music Festival has removed doubts
that the move was a good one.

The Country Music Assn., which produces
the annual country music pilgrimage, says it set
an attendance record this year with 161,590 at-
tending the four-day event, June 8-11.

The figure represents “aggregate” attendance
for the four days. The actual number of individ-
ual attendees—approximated by dividing that fig-
ure by four—was in the 40,000 range. Tickets cost
between $86 and $286.

That’s almost twice the 21,600 attendees the
CMA reported for 2000, the final year the event
—then known as Fan Fair—was held at the Ten-
nessee State Fairgrounds.

Perhaps more important than the attendance
totals was the CMA Fest’s success at shepherd-
ing fans to and from a diverse slate of venues
that included the Nashville Convention Center,
the city’s Riverfront Park, the newly named LP
Field stadium across the Cumberland River (site
of the festival's nightly headlining concerts) and
various parking lots, street stages, concourses
and green spaces.

Also full of music and various fan-club gath-
erings for the entire week were the Ryman Au-
ditorium and several Nashville nightspots.

The event has “finally taken on a life of its
own,” says Tony Conway, executive producer of

the CMA Fest. “This is the sixth year since we
moved it downtown, and it ran like a well-oiled
machine. The security was excellent, the ven-
dors were all thrilled and way up, and we had a
record-breaking year on merch sales.”

The event also rang up record sponsor par-
ticipation, valued at about $2.5 million. “With-
out the sponsors, we couldn’t do the festival,”
Conway says.

Single-day concert tickets, priced at $14, at
the Greased Lightning Daytime Stages at River-
front Park and the nightly concerts, priced at
$30, at LP Field were up 8% from 2005, accord-
ing to the CMA. The upper level of LP Field was
opened for the second year, doubling the amount
of seating to accommodate the demand for
single-night concert tickets. CMA also
experienced a 6% increase in the sale of four-
day ticket packages. Gross ticket sales figures
are not released.

Atotal of 33 acts performed at LP Field, includ-
ing Gary Allan, Dierks Bentley, Brooks & Dunn,
Sara Evans, Pat Green, Lynyrd Skynyrd, Hank
Williams Jr., Trace Adkins, Kenny Chesney, Mont-
gomery Gentry, Trisha Yearwood, Wynonna, Billy
Ray Cyrus, Martina McBride, Brad Paisley, Carrie
Underwood, Clint Black, LeAnn Rimes, Los Lonely
Boys and Sugarland.

Another 86 acts performed on the dual
stages at Riverfront Park. Additionally, a total

of 326 artists and celebrities appeared in the
Wrangler Fan Fair at the Nashville Convention
Center for the autograph and photo sessions.
Exhibit booths sold out with 115 exhibitors.

Conway says he is pleased with the level of
star power at this year’s event. “I'm always
amazed when certain press says, ‘You didn’t
have Tim McGraw, you didn’t have Toby Keith,
youdidn’t have Faith Hill,” ” Conway says. “Tell
me any other genre of music where I can have
98%-99% of the biggest acts in the genre [per-
form], and I’ll kiss your ass.”

CMA Fest hosted 14 of the top 25 artists rep-
resented in Billboard’s Top Country Albums
chart and seven of the top 10 artists repre-
sented in the Hot Country Songs chart for the
June 4 issue. And having every act every year
is not a goal, Conway adds. “Alan Jackson has
played this festival 11 yearsinarow,” he says.
“He loves to play it, but he asked if he could
have this year off, and we said, ‘Sure, man.” ”

The CMA Fest has an advantage over almost
any other festival in that it showcases a lineup
worth $7 million-$8 million without having to
pay the artists.

In a tradition dating back to the festival’s early-
1970s Fan Fair days, acts play for free, in part
because the CMA donates half the fest's net pro-
ceeds to music education on their behalf. To
cztz tte CMA has donated more than $800,000

UplFront
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to worthy causes.

“That’s one reason they do it,” Conway says.
“The second reason they do it is for the fans.”

And with more than 500 credentialed media
from around the world and a two-hour prime-time
ABC special to air July 27, acts also play CMA Fest
for the media exposure, Conway notes.

The CMA Fest seems to be on a roll. Tickets
for the 2007 event, June 7-10, went on sale dur-
ing this year's CMA Fest, and Gold Circle four-
day ticket packages sold out in a record two
hours. Total advance sales increased 41% over
sales during the same period in 2005.

[atin Alternative Music Conference

The New Sounds of Latin Music

Now in our 7th year of exciting conferences, showcases, and networking
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Puck Building, New York City
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ICIENTER BY ANTONY BRUNO
Human Touch: Sites Tap Friends For Music

Social Networking Links Those With Similar Tastes

Several new online services
have emerged with their
own takes on digital music
discovery.

These services take the form
of social networking sites,
music blogs, search engines
and more. They are largely a
response to the perceived lack
of quality recommendation
tools utilized by the larger dig-
ital music services, such as
iTunes, Yahoo and AOL.

“The iTunes store is not a
discovery tool,” says David
Hyman, CEO of MOG, one of
the notable newcomers.

Launched June 20, MOG is
a social networking site de-
signed to give music fans a
forum to express their musical
interests and find others with
a similar bent. Whereas My-
Space member profiles can in-
clude virtually anything, MOG
profiles are focused on the
users’ musical inclinations—
favorite artists, albums, con-
certs, etc.

According to Hyman, for-
mer CEO of music recognition
firm Gracenote, the goal is to
bring word-of-mouth music
recommendations to the digi-
tal space.

v

-

Instead, MOG reads the
music files stored on users’
hard drives and analyzes which
have been played the most, ei-
ther on the computer or a
portable MP3 player. It then
posts this information in users’
profiles. Members can then ex-
amine not only the contents of
their friends’ music libraries,
but also what they have been
listening to lately.

And here is where the dis-
covery part comes in: Members
can sample 30-second clips of
each song. Soon, MOG will in-

“Where do most of my
music decisions come from?”
he says. “It’s my friends.
Trusted voices.”

Most algorithm-based rec-

corporate links to the free trial
versions of Rhapsody and Nap-
ster for the full song as well.
Another music discovery
service growing in popularity
is Pandora.com. Visitors to the
site submit a song they like,
and the service will build
anentire playlist of sim-
ilar music. /
But rather than link
songs based on genre /
oruser recommenda-
tions, the service re-

ommendation engines make
suggestions based on similar
genres or purchases. But these
are not always accurate. Just
because a user once listened to
a song by Kanye West does not
mean he will also like Ice Cube
even though they are both hip-
hop acts.

SOMETHING TO STREAM ABOUT

Mobile music phones just keep getting
cooler. The Fusic phone from L.G raises
the bar even higher. In a first for
mobile phones and portable MP3
players of any type, the Fusic fea-
tures a built-in FM transmitter so

users may stream music played on Ao = ]
the device through a car stereo Yo L ;!4
or other FM radio. o ;ﬁ,"

FM transmitters are common
products, and for many they are
the only solution for playing
music stored on an MP3 player through car
stereos without a tape deck.

The Fusic, available from Sprint, also features
Bluetooth stereo support, stereo headphones and
an external memory card slot for up to 1GB of
storage. It also features built-in support for
Sprint’s mobile music download service.

[ The device costs $330, or $180 if purchased
) with a two-year service agreement for Sprint.
. —Antony Bruno
®-
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lies on the Music Genome Pro-
ject, a system built by dozens
of musicians and music ana-
lysts who listen to every song
and create a profile for each
tune based on 400 musical at-
tributes. These profiles are
then organized into a database,
which provides the recom-
mendations based on match-
ing profiles.

Despite the ability to expose
new music, neither service op-
erates a digital store. Instead
theylink to iTunes or Amazon
and take a small cut of any re-
sulting sale.

For these services, ad sales
provide the primary revenue
stream. While selling music
could result in additional rev-
enue, MOG’s Hyman says the

thin profit margins
are simply not worth
the effort.

“You can be a much
bigger company today
with an ad-based model

than you can with a sales

1/ model,” he says.

Additionally, ac-
cording to Pandora’s
founder Tim Wester-
gren, it is simply too diffi-
cult to negotiate all the
necessary licensing rights
with record labels even with
the assistance of such back-end
providers as MusicNet.

“There’s just different core
competencies needed to create
a decent music discovery sys-
tem and a decent music store,”
he says.

At some point, the worlds of
music discovery and music ac-
quisition will merge, and the
winners will be those that can
most efficiently blend the two.

“One of the best ways to use

e DIGHAL ENTERTAINMEN

the Internet to market music
would be to tap into [the] dis-
coverers and recommenders
and help them spread the word
directly to their friends,”
Jupiter Research analyst David
Card wrote in a May report.

A similar report from
Gartner G2 analyst Michael
McGuire forecasts that by
2010, 25% of online music
transactions will be driven
by consumer-to-consumer
“taste sharing” applications
either built into music stores
or on external sites with

BITS & BRIEFS

GETTING THEIR KICKS
Chalk up another indie/un-
signed artist digital music dis-
tribution service. Fizzkicks.com
is a new online music service
that gives participating artists
prepaid music cards that they
can either sell or give away to
fans. The cards are good only
for that artist’s music. Fizzkicks
is positioning the service as a
cheap alternative to duplicat-
ing multiple CDs at perform-
ances or giving them away to
promoters. Fizzkicks will print
out an unlimited number of
cards for artists, for an annual
subscription fee of $150. Artists
can create their own card de-
sign, post band news, bios,
videos and photos to their Fiz-
zkicks profile and access re-
ports on how often their songs
are being downloaded.

MAKING A MUVEE

Jason Mraz is inviting fans to
contribute footage to his
music video for “Geek in the
Pink” via his Web site. Fans
can upload their photos and
videos to his Web site, and
then use online video-editing
software from partner Muvee

HOT RINGTONES..

to edit their footage into the
video. All posts are viewable
on the site, from which fans and
Atlantic Records will select the
five finalists. Mraz himself will
choose the winner. The grand
prize is a 27-inch flatscreen TV,
camcorder and video iPod with
home TV dock.

BARENAKED FAN MIX
The Barekaked Ladies are al-
lowing fans to remix various
songs from their upcoming
album, “Barenaked Ladies Are
Me,” that will be compiled into
a separate EP released later
this year. Between now and the
album release date, the group
will post five songs on its Web
site in full 16-track format open
for remixing for $2.50 each. A
free, four-track version of each
will be available on its My-
Space page. Fans can then
download, remix the song and
upload their finished product
to the site. The band will then
pick the five best remixes and
compile them into the remix
EP. All proceeds from the EP
will be donated to various
charities. The first single,
“Easy,” is available now.
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Crystal Method Gives
Nike A Run ForThe $

Duo Creates Soundtrack For Nano/Sneaker Series

The Crystal Method creates fast
and furious beats. Live, the elec-
tronic duo’s rhythmic shiftsand
mood swings have been known
to raise heart rates.

TCM masterminds Ken jor-
dan and Scott Kirkland surely
did not create their three stu-
dio albums and two D] mixes
with the gym in mind. But that
has not prevented fitness
buffs—or Nike, for that mat-
ter—from embracing the duo’s
tough and sturdy sounds.

The fitness apparel company
recently joined forces with
Apple Compuler to create the
iPod nano-compatible Nike Air
Zoom Moire running shoe
(billboard.biz, May 26). And
Nike tapped TCM to create the
first original workout mix for
this new initiative.

The 45-minute, 10-track
mix, “Drive,” is the first vol-
ume in the Nike+ Original
Run series. It will be available
as earlyas June 28 on iTunes’
new Nike+ Sport Music sec-
tion. TCM is also featured on
the nikeplus.com Web site.

Priced at $9.99, the nonstop
mix intertwines new, original
TCM tracks and new remixes,
including the Rogue Element
mix of “Bad Ass” and the origi-
nal dub of “Roadhouse Blues”
by the Doors vs. the Crystal
Method. A bonus nonmixed ver-
sion of the entire collection,
minus the Doors track, comes
with purchase.

“We found it interesting to
go in and create a mix of goal-
oriented tracks for this

purpose,” Kirkland says.

Goal-oriented or not, the
tracks retain the moodiness of
the duo’s recordings and live
sets. In other words, longtime
fans of TCM’s signature mu-
sical breakdowns and buildups
should not be disappointed.

Jordan acknowledges that
devising a mix for runners of-
fered some challenges. “We
weren’t quite sure how our
breakdowns and builds
would play to runners,” he
says. “But we tested the
tracks on a few of our runner
friends, and they especially
liked those moments.”

Additionally, Jordan says he
and Kirkland were very con-
scious of that gray area where
“workout music” becomes “too
poppy and too cheesy.”

Kirkland adds, “With run-
ners, there’s that grit and de-
termination where they have a
goal set and that moment when
you need a little extra oomph.
People need that burst of en-
ergy, that kick-in-the-ass mo-
ment that gives them the
motivation to keep going.”

Indeed. When Nike was ask-
ing runners for examples of
artists who create music that
carries them through their run,
TCM was consistently men-
tioned, Nike global director of
media digital content Stefan
Olander says.

Nike desired an act that
could create a continuous track
with great rhythm that pro-
vides runners with energy and
motivation during a 40-minute

run—“without becoming
repetitive or overwhelming,”
Olander adds.

In addition to TCM's
“Drive,” the Nike+ Sport Music
section on iTunes will offer
other workout mixes created
from licensed material and fea-
turing voice-overs from such
coaches as Alberto Salazar.

For TCM, the Nike partner-
ship comes between studio al-
bums and on the heels of two
Hollywood projects. Late last
year, the duo scored its first fea-
ture film, “London.” Prior to
that, Jordan and Kirkland com-
posed the theme for the Fox se-
ries “Bones.

Like their contemporaries in
electronic music (Gorillaz, BT,
Paul Oakenfold and others),
TCM fully understands the im-
portance of thinking beyond
the dancefloor.

Each time TCM ventures
outside clubland, “a new audi-
ence learns about them,” says
TCM manager SuzAnn Brant-
ner of 3 Artist Management.
“This is yet another way to
reach another audience.”

Kirkland seconds her
words and says, “We look at
our career much differently
today than when we put out
our first album [1997’s
‘Vegas']. These days, it's about
touring and albums-—and TV,
films and videogames.”

Pausing, he smiles and
adds, “But this Nike project is
totally off the wall. Andina
way, it’s setting the bar for our
next album.” e

TRANS WORLD
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Punknews Makes News

Push Is On For Chicago Band Ryan’s Hope

hen popular
music Web site
punknews.org
launched a label
last year, some
may have worried that the com-
pany’s own bands would start
to take center stage. 3ut the op-
posite has been true as the
site’s founders want to keep
any accusations of “avoritism
to a minimum.

The label's most recent sign-
ing, however, has certainly given
site and label founder Aubin
Paul something to brag about
should he be so inclined. Sub-
urban Chicago act Rvan’s Hope
has released its second album,
“Apocalypse in Increments,”
through Punknews Records. It’s
a fine collection of anthemic
pop-punk, with trace elements
of the band’s hardcore roots.
(The group’s debut was released
on Mike Felumlee’s Double
Zero Records.)

The album was released in
April, but only recently did the
band receive a punknews.org
interview. “We try to keep the
two things rather separate,
which is probably why you're
not seeing tons of promotion,”
Paul says. “We treat our bands
with the same neu-ral stance
that we treat other bands with
on the site.”

Punknews Records has a
production and distribution
deal with Epitaph Records,
which in turn works with
Warner Music Group’s Alter-
native Distribution Alliance.
Paul, who graduated from the
University of Toront> in August
2005, says he used to chat with
Epitaph two or three times per
week, but that’s been thinned
down to every couple of weeks.

Paul says a number of bands
the site championad eventu
ally signed with Epitaph in-
cluding Matchbook Romance
and Motion City Soundtrack.

The Epitaph deal does notin-
clude upstreaming Paul says.
“The band is signed to us, and
what they do after they’re done
with us is up to them. We have
alawyer and he gave us a pretty
standard, reasonable contract.”

WORLDLY LABEL: Jacob
Edgar left his gig as VP of A&R
at Putumayo to try his hand at
something the noted world
music label was unable to ac-
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complish: making the switch
from releasing compilations to
individual artist albums. Edgar
recently launched his Cum-
bancha label in Charlotte, Vt.
Edgar will continue to work
closely with his former com-
pany. He says Putumayo presi-
dent Dan Storper provided
funding for Cumbancha, and
Edgar will be drawing from
artists on Putumayo’s theme-
based world music sets for some
of his initial signings. First up
is London-based ensemble Ska
Cubano, which has appeared on
three Putumayo releases.
Edgar notes that Putumayo
has tried over the years to re-
lease individual artists, such as

A CUBANO

Malian guitarist Habib Koite,
but it’s a different type of mar-
ket and one the label was never
able to crack. By striking out on
his own, Edgar hopes to be able
to take the kinds of risks the
larger label tended to avoid.
Cumbancha will be distrib-
uted through Putumayo,
whose staff will also help with
some marketing and sales ini-
tiatives, at least in the early
going, Edgar says. Putumayo’s
releases are handled by Koch
Entertainment Distribution.

RINGING ADA: Los Ange-
les-based Chime Entertain-
ment has linked with Warner
Music Group’s Alternative Dis-
tribution Alliance, and will
begin the difficult task of
breaking indie pop artists.
What attracted WMG to Chime

was most certainly the ré-
sumés of its founders.

Chime was launched by
songwriter/producer Marc
Tanner (Aerosmith, Madonna)
and former top Elektra and
Geffen executive Mel Posner.
The two reached an upstream-
ing agreement with WMG
under which successful acts
can be moved to WMG’s At-
lantic label at Chime’s discre-
tion, Posner says.

Other industry vets involved
with Chime include head of
creative Rob Coro, who has
held similar posts at Colum-
bia and Elektra; head of pro-
motion and marketing Bob
Catania, who has worked in

{

‘

A

the promo departments at
Elektra and Geffen; and head
of music publishing Ken
Hauptman, a former creative
director at peermusic.

First release is urban act
Jupiter Rising, whose music
Tanner says has already been
licensed to Chevy and Major
League Baseball. The act’s
debut will be available at retail
this fall, but will be officially

released online much sooner.

AT RANDOM: Polyvinyl
Records in Champaign, 111, has
signed indie pop act Someone
Still Loves You Boris Yeltsin.
While the band has not written
asong as good as its name yet,
the Shins-like act is certainly
worth keeping an eye on and
has already landed a song on
“The OC.” e

BY ED CHRISTMAN

Residents’ Latest

ult band the Res-
idents and the
Cordless e-label
have teamed up
to create some-
thing that is either a unique
multimedia experience that
will link the physical, digital
and mobile worlds—or is just
plain wacky.
OnJune 13, Cordless issued
the Residents’ “River of Crime”
—a 1940s-style, dramatic,
episodic radio serial with a

band-composed musical score

—in a cardboard double-CD
package with artwork that re-
inforces the band’s trademark
eyeball for $14.99.

The catch? It contains two
blank CDs so that the five
episodes, which will be re-
leased sequentially during a
10-week period, can be burned
after the last one becomes
available. A unique code for
each package allows users to
unlock the subscription at
riverofcrime.com.

The package is exclusively
available at Virgin Megastore
locations in the brick-and-
mortar world and idealcopy
.com in cyberspace. A prere-
corded version of the project
is planned for wider release
next year.

The episodes can aiso be in-
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CDs GoBlank

Package Contains Code To Burn Grou?’s ‘Crime’ Series

dividually dewnloaded as they
arereleased at all digital mu sic
stores. Each episode is priced
at $1.99.

Cordless and the Residents
created a unique vehicle to
issue “River of Crime” be-
cause they wanted to make it
available on an episodic, sub-
scription basis. Most dig tal
retailers don’t monetize pod-
casts—the channel the band
and label would have liked to
use to issue the product.

“It is a bit wacky,
but so ar2 the
Residents,” Cord-
less president
Jason Fiber says.
“The Residents
are always push-
ing the HNmits,
whether it’s Mmusic,
art or technology.”

Customers purchasing the
limited-edition digital subscrip-
tion will also receive digital ex-
tras like rinctones and mobile
wallpaper as well as materials
that can be burned onto the
blank CD-Rs,including alterr ate
versions of the “River of Crime’
artwork, scrists andinstrumen-
tal soundtrack elements.

And Fibe~ asks, “How canz
digital-only release be [posi-
tioned] as a coliectible? R=si-
dent fans are collectors, and

this gives them something tan-
gible to add to their collection.”

The effort allows Cordless,
Warner Music Group’s e-label, to
help brick-and-mortar stores sell
digital productin physical form.

“Brick-and-mortar merchants
work to get customers to check
out their online stores,” says
Stephanie Ford, a product man-
ager with Virgin Entertainment
Group, which runs the Virgin
Megastore chain. “The Resi-
dents release creates a synergy
that works in two di-
rections. Cordless
drives customers to
the store and then
we in turn drive
them back online.”

“Itis an experi-
ment, but we
think it is some-
thing that is relatively easy
to understand,” Fiber says.
The package comes with a
red sticker on the cover,
warning that it contains
blank media and telling buy-
ers not to burn “River of
Crime” until all episodes are
retrieved. The inside includes
an instruction card.

On the other hand, Fiber
says it may also be confusing. If
the helpline rings off the hook,
he says he’ll know the effort
was too ambitious. oo

SKA CUBANQO: SANDY YOUNG/WIREIMAGE.COM
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ADA InThe U.K.

Group’s British Offices To Help Move Titles In Europe

The Alternative Distribution
Alliance’s new independent
distribution division in the
United Kingdom is up and
running.

Susan Rush, formerly GM
of Pinnacle Records, has been

named managing director of

ADA U.K. and will report to
ADA president Andy Allen.

The new division, which
was announced at ADA’s June
14-16 convention in Philadel-
phia, is an obvious first step
in Europe. Allen notes the
music that ADA historically
distributes—alternative rock
—“travels well.”

Allen says ADA was moti-
vated to look beyond the
United States by the labels it
distributes here. Those labels
say they often experience dif-
ficulties with deals abroad,
particularly with obtaining
sales information, which is
“often spotty or incomplete,”
Allen says.

Also, he cites “the impor-
tance of the U.K. market and
the symbiotic cross-pollina-
tion that has always existed be-
tween the U.K. and the U.S.”
makes the launch of ADA U K.
the next logical step.

So far ADA U.K. has
signed four U.K.-based la-
bels: London’s Ear Candy
Records, TuneTribe Records
and Because Music as well
as Earache Records in Not-
tingham. It has also inked a
deal with Bieler Bros. Rec-
ords in Miami.

The first release arrived in
April from Mohair. ADA U.K.
is also working two Warner
Music Group (WMG) al-
bums, M Craft on 679 Re-
cordings and the Field on
Black Lab Recordings.

ADA U.K. started building
its front-end from scratch in
February, putting together
contracts, label statements
and other nuts and bolts, Rush
reports. The Entertainment
Network, owned by Cinram,
will handle manufacturing,
pick, pack and ship services
and other functions.

In addition to Rush, ADA
U.K. has hired Nick Roden,
formerly head of labels at
TuneTribe, as repertoire man-
ager; Lisa Bardsley as label
manager; and lan Harmon as
business manager. Like Rush,
the latter two came from Pin-
nacle Records.

At the convention, Allen
also announced that ADA
now offers its label partners
“a global digital distribution

solution” by leveraging
WMG’s existing agreements
with leading online and
wireless carriers around the
world.

Allen also addressed the
“paradox of a major owning
an independent distribution
company,” in his closing ad-
dress. “It’s a relationship that
many have viewed with skep-
ticism,” he noted. “But the re-
ality is rather than be a threat
to independence, the relation-
ship with Warner Music has
been a boon to it, opening up
resources that would be sim-
ply unavailable otherwise.”

WMG doesn’t strip mine
acts or force-feed services. It
respects and supports the
independent spirit, he ex-
plained. “[WMG] is, after all,
acompany [originally] founded
by independent music

entrepreneurs several of
whom—Ilegends like Ahmet
Ertegun, Seymour Stein and
Jac Holzman—can still be
found working there every
single day.”

Allen notes that the recent
acquisition of Ryko, which is
“working side by side with
ADA but independently of
each other” while both are
backed by WMG’s resources,
allows the company to provide
even more services to a wider
range of indie labels.

UAV RAYS: UAV Corp., the
music and video racking,
manufacturing and content
company based in Fort Mills,
S.C., is up on the high wire.

Industry sources say the
company is flirting with a
Chapter 11 filing, although a
company spokesman says the
rumors are wrong.

On June 20, UAV an-
nounced that it shuttered its
wholesale operation, laying off
almost 300 employees.

The company, which had
about $100 million in revenue
in its most recent fiscal year,
continues operation with
about 40 staffers for its con-
tent business and manufac-
turing operation.

UAV had been trying to sell
its content division, which
licenses budget product for
distribution in convenience
stores, drug stores, gas sta-
tions and discount depart-
ment stores. But a sale of that
business fell through; an ear-
lier effort to sell the racking
division also failed.

The company said in a
statement, “The sale of the
content division was critical
to the company as UAV has
been operating for several
months under increasing fi-
nancial stress. Without this
sale in place, the company no
longer had sufficient funds
to operate and therefore
reluctantly closed its distri-
bution division while it con-
tinued to seek a buyer for the
entire company.” oee
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ike a train in a Woody Guthrie song, Pete Seeger just can’t
stop. Activist and pacifist, preacher and congregant,
teacher and student, Seeger, 87, still believes that a song

can change the course of humankind.

Billboard recently visited Seeger in 13eacon, N.Y,, to get his reaction to Bruce Springsteen’s “We
Shall Overcome: The Seeger Sessions.” The album features songs that Seeger popularized over
dozens—and decades—of albums, mostly for Folkways, Vanguard and Columbia.

Seeger hopes the album will inspire other popular performers to explore the great American
songbook. Of music with a message, he says: “There aren’t hundreds of songs—there are thou-
sands. You don’t have to reinvent them:. Just sing them the best you can.”

Gazing out at the mighty Hudson River over cantaloupe and croissants at the home of his dear
friends and neighbors—Connie Hogarth and Art Kamell, founders of the Connie Hogarth Center for
Social Action at Manhattanville College in Purchase, N.Y.—Seeger was positively Pete. He had hiked
from his mountaintop home a mile away, tall and trim in a schooner’s cap damp from a gentle rain.

In a strong and hopeful voice, Seeger also discussed what happens when parents ignore their chil-
dren; greed, consumerism and narcissisim; anti-Semitism in the American workers’ movement; indige-
nous peoples and the world’s 4,000 languages; faith, friendship and Toshi Ohta, his wife and com-
panion of 63 years; African melodies ancl a pressing need for U.S. copyright reform; planting forsythias;
and the lesson of Noah’s Ark: “God gave Noah the rainbow sign/No more water, fire next time.”

Q: Tell us about “The Seeger
Sessions.”

A: Three weeks before it came
out, Bruce phoned me to say the
project was being released. 1 was
honored, but 1 would have sug-
gested another title. I didn’t pick
the songs or craft the arrange-
ments. [For acouple of songs] |
only added lines—*Jacoly’s Lad-
der” and “We Shall Overcome.”
And, good heavens, I don’t need
the publicity.

Q: Springsteen says he’s at-
tracted to your work because it
represents the scope of the Amer-
ican experience.

A: Bruce once said, and I never
forgot this, “A rock singer can
lastas long as he can look down
in the crowd and see his own
face looking back.” I liked that.

Q: What about the songs he se-
lected? Some critics wished for a
more political slant, like “Bring
Them Home,” “Waist Deep in the
Big Muddy” or “King Henry.”
A: The one [ wished for was
“Walking Down Death Row.” It’s
awake-up call to the human race.
It goes: “If we could learn tolove
each other’s lives, we'd not be sit-
ting here!/And if only this we
could believe/We still might, we
might still be reprieved.”
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Q: Did you see any of the shows
on Springsteen’s current tour?
A: Had I found a disguise to
wear, I would have.

Q: Springsteen put on a particu-
larly powerful performance at the
Jazz & Heritage Festival in New
Orleans this year. He restored an
old verse to “The Saints”: “Some
say thisworld of trouble is the only
world we'll ever see/But I'm wait-
ing for that morning when the new
world is revealed.”

A:1sang those words with the
Weavers in 1950!

Q: How do you see protest music
affecting a new generation?

A: Protest music has been
around for thousands of years.
It just leaks out every so often.
When did the leak start this
time? [Smiles]

Q: Why aren’t more recording
artists speaking out against the war?
Surveillance of American citizens?
The aangers of a warmingclimate?
A: [Long pause] 1 will duck the
question.

Q: Because?
A:T've implied the answer.

Q: Do popular performers, through
their enormous influence, have a

social responsibility to speak out?
A: Does Billboard cover the
coffeehouse circuit? Thou-
sands of people are making
up songs about war and peace.
We just don’t hear them on
the radio.

Q: What would
Woody Guthrie sing
about today?

A: He'd say, “Reach
the kids!” You never
heard “This Land Is
Your Land” on radio
or television so how come
everyone knew it? It got into
the schools!

Q: In the new forward to your
autobiography, “Where Have All
the Flowers Gone” (Sing Out
Press), you refer to folk music as
“the folk process.”

A: My father, Charles, taught me
that the folk process is tens of
thousands of years old; it’s a part
of every field and every walk of
life. Cooks rearrange old recipes
for new stommachs. Lawyers re-
arrange old laws for new citizens.

Q: What makes the folk process
so rewarding?

A: Honesty. John Henry was a
steel-driving man. Pretty Polly
was a murder victim. A girl went

Vs

astray in the
House of the
Rising Sun—
those are hon-
est songs.

Q: Honest, like “If  Had a Ham-
mer” and “Turn! Turn! Turn!”
A: During the Great Depres-
sion, Yip Harburg wrote,
“Brother, can you spare a dime?”
Bing Crosby sang, “Wrap your
troubles in dreams/And dream
your troubles away.” Was that
really honest?

Q: Do you hear honest music
today?

A: Ten thousand, 20,000 years
ago, each tribe had sacred
songs. They never changed. The
men knew the paddling songs.
The women knew the corn-
pounding songs and the lulla-
bies. A folk singer today is
someone who stands in front
of a microphone.
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BY LEO SACKS

Q: st that dismissive?
A: Honest songs aren’t writ-
ten for money.

Q: How has the Internet affected
the ability to organize and
demonstrate?

A: Change comes through
small organizations. You divide
up the jobs: Some people sing
bass, some sing soprano. Some
copy the sheet music, others
drive and pick up those who ride
the subway. You take small steps
until you're in a position to act.

Q: Do you use the Internet?
A:1don't. It'safamilyjoke. But
I plan to.

Q: Where is the first place to work
forchange?
A: Right where you are.

Q: Think globally, act locally.
A: Being generous of spiritisa
wonderful way to live. Maybe

te Seeger

you can bring cheer to a hospice
or build a colorful playground
for toddlers. The last thing to
change will be the corporations.
But what can they do about lit-
tle projects everywhere, like the
800 community gardens in New
York City? Developers can't bull-
doze them away!

Q: Tell us about the courage it took

foryou to appear before the House
Un-American Activities Commit-
tee in 1955.

A: The real meaning of courage
was the personal sacrifice of Rosa
Parks and Martin Luther King.

Q: Areyouwriting any new songs?
A: Sometimes a new melody
will bubble up. Then | realize
it’s my subconscious singing,
“Enjoy yourself, enjoy yourself/
It's later than you think.

Q: Your greatest hope?
A: That scientists will know
how, and when, to keep a secret.

Q: Would you share a fond
memory?

A: When a half million people
sang, “All we are saying/Is give
peace a chance,” at the Washing-
ton Monument in November
1969. Parents swayed with chil-
dren on their shoulders. Every-
one moved like a gigantic ballet.

Q: What inspires you?

A: Singing for children. Seeing
their smiling faces. It reminds
me that millions of children,
tens of millions of children, can
save our world.

Q: A benediction, please.
A:Ifthere’s something wrong,
speak up! ven

Leo Sacks is co-producer of “Sing
Me Back Home” by the New
Orleans Social Club (Honey
Darling/Burgundy/Sony BMG).
The project was recorded shortly
after Hurricane Katrina.

PHOTO COURTESY CONNIE HOGARTH
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Ciao Ragazzi, As the distance between the few big live
Kaiser George Miller’s day job, the Kaisers, bands left and radio airplay becomes the
have kept the Mersey Beat sound of the Beat-  Grand Canyon, record sales keep dropping

les in Hamburg and the Cavern Clubalive for  but ticket sales keep increasing (everybody

years, and his latest delivers once again. thinking every tour could be the last) so it
This time out it's a marriage of Scottish Beat makes some sense.
and New York garage as he teams up with If the practice becomes a trend, look for re-
Rochester’s Hi-Risers to create “Transatlantic  tail to take a whole new interest in up-and-
Dynamite!,” an album of nonstop fun. coming bands.
The Who is going to release a six-part ed- And speaking of bombing, Green Day was

ited version of the mini-opera portion of its  probably responsible for saving somebody’s
new album July 10 with the album to follow life when a 12-year-old girl in Halifax found a
in October. round metal object in her garden and because

And, as if brick-and-mortar retail didn’thave  of her “American Idiot” T-shirt, recognized it
enough to think about with downloading, don’t  as a hand grenade. It was safely detonated by
be surprised to see the Who make the same  authorities. How cool is that!

move Prince made by including the album in See you next week. .
the ticket price and “selling” a record to every- S
body who comes to the live show. For more of this column, go to billboard.com. l
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we've managed to find a way to make it work with
physical piracy, there is a level of Internet piracy we
can survive.

“We’re going to continue to drive down digital
piracy,” Bainwol continues. “But my fundamental
point has been that over the last couple of years dig-
ital piracy has stabilized when it comes to users.”

So has digital piracy really stopped growing at a
significant rate?

The mixed signals coming from P2P trackers
not sourced by the RIAA have fired up a debate
over which data providers offer the best informa-
tion about piracy rates—and how their data should
be interpreted.

When it comes to hard numbers that can be re-
lated to online piracy, the two most-quoted sources
for P2P data are NPD, a Port Washington, N.Y.-based
research firm that has long conducted consumer stud-
ies on behalf of the music industry, and Beverly Hills,
Calif.-based BigChampagne, a specialist in tracking
online buzz that monitors music usage on P2P net-
works and other nontraditional outlets.

They are not alone in monitoring P2P, but they
represent the leading schools of methodology for
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puter users, in much the same way Nielsen Media
Research tracks TV viewership. A volunteer group
of 12,000 Internet users allow NPD to keep tabs on
everything they do online. In the process, NPD tracks
downloading behaviors of users in commercial and
unauthorized file-sharing environments and then
projects its findings to create an estimate of Inter-
net users at large. The company has the ability to
track usage by region and file type as well as moni-
tor post-download playback trends. NPD also does
usage-behavior surveys to relate consumer attitudes
to its tracking data.

By contrast, BigChampagne monitors usage on
the network level, using propriety technology to track
the number of users logged into a file-sharing net-
work at any given time. The company tracks the two
basic activities that can be monitored on P2P net-
works: “queries” (searches) and “acquisitions” (down-
loads). Then they match a computer’s IP address to
its ZIP code, creating a map of P2P activity.

Garland says BigChampagne’s technology can iso-
late the use of any form of copyrighted material, from
music, feature films, software and videogames to in-
structional manuals or TV episodes.

WWW . americanradiohistorv.com


www.americanradiohistory.com

| SLOWING?
. DEPENDS WHOM
" YOUASK

- -

BY BRIAN GARRITY
ILLUSTRATION BY
STEPHEN WEBSTER


www.americanradiohistory.com

FILE TRADING TRENDS

Are the number of P2P households growing or stabilizing? NPD and BigChampagne differ on the pace of adoption during the
last two years, in part because they use different methodology. NPD (below /eft) measures active downloaders based on a
sample of 12,000 internet users, while BigChampagne (below right) monitors average simultaneous users of P2P networks.

HOUSEHOLDS USING P2P SIMULTANEOUS P2P USERS

(In Thousands) (Average, In Millions, US)

The company, which has been in business since 2000, sells
the data to record labels, marketers and other entertainment

High: 7,051{

\ . . . L. High: 7,002,830 <" ™,
companies. But Garland maintains BigChampagne’s mission 7 7 . ——
is to help determine the popularity of songs online—not to s
track piracy.

6

From these very different measurement approaches come
very different snapshots of the pirate market. Both firms agree
that P2P usage continues to climb. But they differ on the pace
of adoption.

Direct comparison of NPD and BigChampagne data is
problematic.

NPD reports that the number of U.S. households actively
downloading music from P2P sites has grown 14.8% over the
last two years, rising from an estimated 6 million households
in April 2004 to 6.9 million in April 2006.

But as a percentage of the overall Internet population, P2P
growth has slowed dramatically, according to NPD. It esti-
mates that active P2P households represent 10.2% of the cur-
rent U.S. Internet population, an increase of just one

| ¥ llow: 5364

7/04 1/05

7/05

INTERNET USERS
DOWNLOADING
FROM P2P (Percent)

percentage point over the 9.1% of active P2P households in n /\k 500
2004. Over the same period, NPD notes, the percentage of High: 10.6% { \
homes connecting to the Internet has more than doubled, the S 400

amount of storage space on PCs has grown markedly and the 10
number of iPods and other MP3 players has exploded.

In terms of music use, what is growing significantly, NPD
says, is the number of files being traded. More than 333 million
files were swapped in April 2006, up 54% from an estimated 216
million files in April 2004. That stat suggests an entrenched
group of hardcore users increasing their consumption.

BigChampagne claims that growth rates for P2P users are
much higher. It estimates that the average number of simul-
taneous P2P users in March 2006 was 7 million, up 49% from
the 4.6 million users in April 2004. It also says that about 1.5
billion songs, 70% of the files offered through P2P networks,
are available for download at any given time—although it does
not project the actual number of downloads.

Stan Liebowitz, a professor of economics at the University
of Texas at Dallas’ School of Management, has been closely
monitoring the reports of P2P tracking firms. He says that
each data source, regardless of methodology, suffers from one
or more deficiencies.

In an April 2006 study titled “File-Sharing: Creative De-
struction or Just Plain Destruction?” Liebowitz breaks down
the flaws of the data trackers. Panel-based data sources like
NPD might underrepresent the population of people actively

P2P BY THE BOOK

Private researchers are not the only ones trying to make sense of P2P piracy. Academia is aiso exploring the P2P

| low: B.1%
1/05

100

1/06

20— 705

be double-counting some who are logged onto P2P

traded or the number of users trading files?

engaged in file sharing, Liebowitz argues. He says the most
active users may be “particularly reluctant” to have their com-
puters monitored by third-party software. (Crupnick counters
that the NPD panel includes heavy downloaders.)

As for BigChampagne’'s method, Liebowitz says metrics based
on the number of users alone might fail to capture increases or
decreases in the number of files exchanged per user. He also ar-
gues that by tracking simultaneous users, BigChampagne may

long stretches of time. (Garland says BigChampagne weeds out
repeat individual users when determining its figures.)

So NPD or BigChampagne? The answer hinges on a second
question: What’s actually growing, the number of files being

Therein lies the disparity between NPD data, which indicates

| Low: 4,435,395

1/06 7/04 1/05
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Below: NPD reports that the percentage of Internet households using P2P has grown minimally between April 2004 and
April 2006. But active users of P2P are downloading more music than ever before.

NUMBER OF SONGS
DOWNLOADED FROM
P2P (Not Unique, In Thousands)

P2P DOWNLOADS
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(Average Number of Songs)
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file growth, and BigChampagne data, which says P2P house-
holds are expanding.

“We're in agreement there is a lot of P2P activity,” Crupnick
says. “But BigChampagne suggests the cancer is growing and
growing. We don’t think that’s the right diagnosis. We believe
ours is a more accurate diagnosis of what the disease is.”

Regardless of who is painting the more accurate picture,
the RIAA says the rise in adoption of legitimate offerings like
iTunes and mobile music is proof that digital piracy is at a
more manageable level.

“Our focus is on whether or not digital piracy is so rampant
it's taking the oxygen out of the legal marketplace, and what we
are seeing is that’s not the case,” Bainwol says. “We’re moving
in the right direction and that’s a function of the stabilization
of users on the P2P side.”

networks for

phenomenon, with a particular eye

toward the behavior’s effect—if any—on sales. Billboard offers some quick takes from the leading studies on file sharing.—8G

2004

Authors: Felix Oberholzer, Harvard
Business School; and Koleman
Strumpf, University of North Car-
olina-Chapel Hill

Study: “The Effect of File Sharing
on Record Sales: An Empirical
Analysis”

Bottom Line: "Downloads have an
effect on sales, which Is statistically
indistinguishable from zero despite
rather precise estimates. Moreover,
these estimates are of moderate
economic significance and rare
inconsistent with claims that file
sharing Isthe primary reason for the
recent decling in mosle sales”
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2004

Author: David Blackburn, Harvard
University

Study: “On-line Piracy and Recorded
Music Sales"

Bottom Line: “File sharing reduces
sales for well-known artists relative
to unknown artists . . . Lawsuits
brought by the RIAA have resulted in
an increase in album sales of ap-
proximately 2.9% during the 23-
week period after the lawsuit strat-
egy was publicly announced.
Furthermore, if files available online
were reduced across the board by
10%, industry sales woulld have bean
approximately 10% higher in 20038."

2005

Author: Norbert Michel, Nicholis
State University

Study: “A Theoretical and Empirical
Analysis of the Impact of the Digital
Age on the Music Industry”

Bottom Line: “Despite major labels’
advantage in large-scale distribu-
tion, we argue that digital down-
loading has the potentiat to ragieaily
aiter the current industry strueture,
and that artists would be unable to
seli their music in such an environ-
ment without enforceable copy-
rights . . . We hypothesize that
Internet file-sharing has been un-
dertaken by both consumers who
were previously not in the market,
and by those who decided to copy
rather than buy.”

wWWW . americanradiohistorv.com

2006

Authors: Thomas Karagiannis, Uni-
versity of California, Riverside;
Andre Broido, Nevil Brownlee and
KC Claffy, Cooperative Assn. for in-
ternet Data Analysis—CAIDA San
Diego Supercomputer Center, Uni-
versity of California, San Diego; and
Michalis Faloutsos, University of Cal-
ifornia, Riverside

Study: “Is P2P Dying or Just Hiding?”
Bottom Line: “Recent reports in the
popular media suggest a significant
decrease in peer-to-peer (P2P) file-
sharing traffic, attributed to the pub-
lic’s response to legal threats. if
measured accurately, PZP traffic has
never declined; indeed we have
never seen the proportion of P2P
traffic decrease over time (any
change is an increase) in any of our
data sources.”

Author: Stan J. Liebowitz, Univer-
sity of Texas at Dallas, School of
Management

Study: “File-Sharing: Creative De-
struction or Just Plain Destruction?”
Bottom Line: “Although file-sharing
has been imperfectly and inconsis-
tently measured, [information] nev-
ertheless appears to reveal a fairly
close linkage between changes in
fite-sharing and changes in record
sales. Explanations, other than file-
sharing, for the recent decline in
record sales seem to have little or
no support.”
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TS THE NEW OLD SOUND FROM
THE UNDERGROUND—BUT PLEASE,
DONT CALL THEM NEO-50OUL
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Itis 11:15

p.m. on a Wednesday evening, better-known in urban

working-class parlance as “hump night.” The opening act’s set has
just wrapped at the Little Temple Bar, a bamboo-walled, candle-lit
higster haunt on the eastern fringes of Hollywood. Chilling and
refueling with drink and talk, the mostly African-American crowd
politely jockeys for what little elbow room is available on the floor. As
the anticipatory buzz builds to just this side of impatience, the headliner
takes the stage. From the moment he does, he has the audience eating
out of his hand. Women shout his name and toss out song requests.
Males and females sing along word for word as the tight six-piece
backing combo feeds off the audience’s vibe.

Judging by this scenario, you might think a superstar was get-
ting busy onstage. But the performer is none other than singer/
songwriter Eric Roberson.

For fans of the independent soul scene, Roberson—who has
four releases out through his Blue Erro Soul label—is every bit
ahigh-profile crowd pleaser as a Prince, Usher or Mary J. Blige.

Roberson is not alone in his secret stardom. This Little Tem-
ple Bar scene is repeated weekly at venues across the country.
Sy Smith, Fertile Ground, P.]. Morton, Anthony David, Rebirth,
Angela Johnson, Frank McComb and Gordon Chambers are just
a few of the artists powering this new soul train.

It’s a train still rumbling beneath the mainstream, but it is
steadily gathering steamn. Smaller venues (200- to 1,000-capacity)
dedicated to showcasing underground soul acts are teeming with
patrons in the large urban markets. Numerous online sites de-
voted to the scene have cropped up during the last several years,
with traffic growing exponentially.

All of these developments have meshed into a budding coast-
to-coast network of independent promoters, retailers, marketers,
radio DJs and artists who are connecting the dots and spread-
ing the word. Soul music's creative legacy—as personified by
Donny Hathaway, Marvin Gaye, Curtis Mayfield, Aretha Franklin
and others—is alive and thriving.

This modern incarnation of the genre should not be confused
with the polished commercial R&B/hip-hop dominating the
Billboard charts and commercial radio from the likes of Jamie
Foxx, Chris Brown and Ne-Yo. No, this soul music is more about
heartfelt expression than a particular sound.

Today’s emerging soul artists give a nod to early soul music’s
basic tenets: strong lyrics that tell stories instead of repeating
cute hooks; emotional nuances molded by an acoustic founda-
tion (guitars, drums, bass, horns, piano and organ) and impas-
sioned delivery instead of an over-reliance on computer
technology and slick vocals; and performers who get off on live
shows instead of track dates and staged dance routines.

Some of these artists are signed to indie labels, but most self-
release their records. Many define themselves as much by what
they are not as by what they are. In an industry dominated by

Home base: Atlanta
His thing: Gospel-bred singer
sounding off on acoustic-based
mix of soul, jazz and folk.

on: pjmortononline.com Co

Home base: Franklin Park, N.J.

His thing: Smooth baritone tenor
weaving life stories over
multilayered grooves.

C tion: ericrobersonmusic.com Connect
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radio narrowcasting and carefully labeled formats, they are wary
of being typecast—a wariness underscored by recent history.

After notching several No. 1 R&B singles in the late ’90s,
singer/songwriter Erykah Badu was crowned the poster child
for neo-soul, the industry’s new catchall term for what was sim-
ply a fresh take on '60s and 70s music. Wanting to cash in on
that success, major labels ultimately ran the style into the ground.
By signing and promoting sound-alikes, they failed to play up
or develop the diverse talent that was available.

“When neo-soul came, labels put soul in a box and said, “This
is what soul music sounds like,” ” Atlanta-based singer/song-
writer Morton recalls.

Ish, owner of retail outlet Bondy’s in New York, adds, “Artists
like Maxwell, Musiq and Jill Scott were able to make hits, but the
industry took a {lavor-of-the-month approach. They got what they
wanted out of them, and that’s it.”

Roberson contends that a soul pioneer like Gaye could not re-
lease “What’s Going On” through a major today. “Now the busi-
ness is made to sell music like cheeseburgers: It all tastes the
same,” he says. “People are starving for good music. We've got
to keep feeding this community.”

b NT “K
To that end, soul music practitioners have turned elsewhere to
spread their sound. The popular community site myspace.com,
satellite and cable radio, online retailers like CD Baby and vari-
ous artist sites have given soul fans sources to plug into. Word-
of-mouth has gone digital.

Craig Bowers provides a link to this relatively unknown
world through his Los Angeles-based SoulThought Enter-
tainment, a multifaceted concern whose divisions include a
record label, artist management, marketing and a Web site,
soulthought.com, which Bowers estimates averages 30,000
unique visitors per month.

“People—particularly at radio—say to me that there are no
good artists out here,” Bowers laments. “That’s frustrating, be-
cause I can list at least 25 artists you’ve never heard of who are
more than just good.”

His enterprise is just one in an expanding number of way sta-
tions that are popping up along the indie soul circuit.

Online compatriot SoulTracks.com is a soul music encyclope-
dia/electronic magazine that focuses on new soul releases. Founder
Chris Rizik launched the portal in 2003, with the belief that soul
fans “didn’t want to be stuck just listening to oldies stations.”

The site’s growth is proof that this underserved generation of
consumers is still an active segment. Initially targeting the 35-
55 demo, the site is skewing a little younger now, Rizik says. The
site averages 100,000 unique visitors per month and was ranked
last year by Web traffic tracker site alexa.com as the No. 1 soul
music site on the Web.

Elsewhere, Frances Jaye’s neosoulcafe.com reports 10,000
unique visitors per month. Chafing under the restrictive struc-
ture of commercial radio during her 10 years as a Dallas R&B
personality, Jaye took her show to the Web, where she proudly
tags her Internet station as “anti-radio.”

While juggling her day job—selling advertising for Verizon—
Jaye has since expanded her 4-year-old Web site to include a
weekly show that airs on the Dish network and other pay TV en-
tities, a newsletter and a podcast. She also hosts Soul Therapy,
a special Monday-night event at Dallas club Tryst for soul fans
that has grown from 30 people to 300-400.

From his base in Springfield, Mass., 90 miles west of Boston,
James Lewis operates 3-year-old retail outlet Reflections Empo-
rium, which ties into his long-running “Reflections” radio show
on community station WTCC. He also hosts Gumbo Live, a
weekly showcase series featuring indie soul acts.

Lewis, who helps program WTCC, estimates that indie soul
comprises almost 70% of his store’s sales. He believes that CD
Baby’s decision in May to provide in-store retail distribution for
independent musicians in association with wholesaler Super D
is a major step forward (Billboard, May 27).

“This is another door that can help indie stores like mine,” Lewis
says. “A lot of my problem has been getting inventory. Many of these
artists don’t want to send their material to indie stores, because it
can turn out to be too much work.” The top sellers for Lewis include
Roberson, Fertile Ground, Gary Taylor and Marlon Saunders.

Alex Steininger, CD Baby VP of marketing and business re-
lations, says the online retailer’s decision to provide in-store re-
tail distribution for independent musicians creates 2,400 new
brick-and-mortar outlets for the acts. “It will definitely be a boon
toallindie artists,” he says. But he adds that how well an act sells
“depends on the artists and their diligence in promoting and
marketing themselves.”

Other key players in the indie soul scene’s de facto national
network include Terry Bello’s syndicated radio show “The Soul
Lounge”; retailers Dusty Groove America in Chicago, Mood’s
Music in Atlanta, Serious Sounds in Houston and Kemp Mill
in Washington, D.C.; other Web sites (soul-patrol.com, soul-
music.com, projectvibe.net, rhythmflow.net); college and pub-
lic radio stations, including KCRW Los Angeles and WCLK
Atlanta; commercial stations (KOKY Little Rock, Ark., and
WHUR Washington, D.C.); and local clubs across the country,

Looking for a ticket to ride on the underground soul train? Here are some singer/songwriters,
each on their own labels or signed with an indie, you should schedule into your itinerary.

Home base: Los Angeles

Their thing: Fusion of soul,
electronica; think Prince, Erykah
Badu and Grace Jones all in one.
1ection: jdaveybaby.com

Rushen.
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Home base: New York
Her thing: Bright-voiced singer
whose musicianship recalls Patrice

Connection: angelajohnson.com

Home base: Atlanta
His thing: Southern baritone
balances old and new school.

C ti
connecucn.

anthonydavidmusic.com
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such as $.0.B.’s and Joe’s Pub in New York, the Black Cat and
Bar None in Washington, D.C., and the Red Cat Café in Hous-
ton. On cable there are Music Choice and the new BET J—the
revamped BET Jazz, which is focusing more on adult-oriented
musical fare.

“There’s a network out here that we wish more of the majors
would look at as a means of exploiting their own soul artists like
a Leela James ora Van Hunt in addition to having indie acts open
for them,” Cleveland-based concert promoter Myron Ruffin of
Unlimited Wealth Entertainment says. “We've all been putting
things together that are starting to develop and come to fruition.”

Oneidea being explored is putting together a tour package of
several indie soul acts. In fact, Roberson, Morton and key-
boardist/singer Frank McComb tested the idea with a success-
ful appearance in Atlanta in January tagged as the Kings of
Underground Soul. The event attracted some 800 people. How-
ever, it is a challenge to find sponsors to back a group of relative
unknowns; of course, the relative unknowns cannot shake that
moniker without the sponsorship dollars to pay for their expo-
sure. To help improve these artists’ visibility, Ruffin recently ne-
gotiated a deal with Ryko to release soul music compilations
twice per year.

When they are not performing, many indie soul artists are pay-
ing the bills by writing and producing for other acts. Morton, for
instance, is signed to Famous Music Publishing and has worked
as an in-house writer/producer with Jermaine Dupri. Through
his publishing deal with EM1 Music, Roberson has had his songs
covered by Dwele, Musiq, Vivian Green and Will Downing.

Like many of his indie peers, he also operates his own record-
ing studio. Reached through a mailing list that numbers in the
thousands, Roberson’s ERF (Eric Roberson Family) Web devotees
are known to travel substantial distances to see him in concert.
Athis Little Temple Bar show, a female fan came in from Chicago.
Another drove from South Carolina to attend a D.C. show.

“1 pretty much stay on the road doing between eight and 11
shows a month,” says Roberson, who handles his own booking.
“You do the best show you can, and then you stay out there, sign
CDs, hug everyone you can and thank them.”

Roberson estimates that after factoring in sales from shows, his
Web site and CD Baby, he has sold 40,000-60,000 CDs at $12 each.
Coming this month is a live-performance DVD filmed at the Black
Cat, followed by a new album later this year, both on his own label.

“We [indie artists] don’t have big budgets, but we're making
more pure records,” says Roberson, who notes that he does most
of his projects through the barter system; he will write or pro-

duce songs for an artist in exchange for that person doing some-
thing on his project. “We don’t have to sell as much as the ma-
jors do to make money.”

After 13 years in the business and a couple of major-label flir
tations, Roberson says he has no desire to re-sign with a major.
But Oakland, Calif., soul fixture Ledisi is trading 10 years on the
indie circuit for a run at the big time. Signed to Verve, the
singer/songwriter—who generated a buzz with her perform-
ance on the Luther Vandross tribute album “For Ever, for Always,
for Luther”—is due to release her debut early next year.

“It was a hard decision,” admits Ledisi, who still operates her
label LeSun Music and owns her masters. “It’s not about selling
out. Verve is giving me the visibility and opportunity to let more
people know who I am. For a real indie artist, that’s hard to do
It takes a team to make a record happen.”

Verve president Ron Goldstein says he signed Ledisi based on
her strong understanding of what the urban marketplace will bear.
“She isan aggressive, smart artist with a built-in audience already
in three key markets—Qakland, D.C. and Atlanta,” Goldstein says
“From what I’ve heard so far, I'm confident we’ll have a
radio record to build on nationally from there.”

He is not alone. “We're definitely interested in
these acts, wanting to invest
more in the collective resur-
gence of soul music,” Warner
Bros. VP of A&R Naim Ali says.
“This form of music is defi-
nitely coming back into the
mainstream. Having someone
like a Joss Stone singing covers
of traditional black music has

kind of opened up people’s eyes.”

Among those Ali would consider signing are P.J.
Morton and Anthony David. “I love the music they're
making,” Ali says. “A lot of this music is coming from
the South and the church. These kids are making music that
isn’t beat machines. They can really play.”

Ali's prediction: “This music will come back into the main-
stream, and people will eat it up. It's happening now. Within the
next 12-24 months, you're going to see it just as equally repre-
sented as rap.”

So, with some at the majors watching closely and a strong
indie soul network taking shape, the scene is definitely on the
upswing, Drake Phifer says. He operates 5-year-old Detroit-based
Urban Organic Lifestyle Marketing and regularly stays in con
tact with fellow promoters like Ruffin in Cleveland and Mark
Power in D.C.

“I am one of many counterparts in other cities wearing differ-
ent hats to help indie and emerging major-label soul artists con
nect with an audience that has to scrape a little harder below the
surface to find them,” Phifer says. “I don't like to call it ‘the chitlin’
circuit,” but it's something similar to that. The ‘neo-soul’ term was
afad, but the lifestyle isn't. There’s a craving for this type of artist
and definitely some money to be made.” .

HEADLEY
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ne base: Cleveland
Her ti

base: Oakland, Calif. H
1ing: Gut-wrenching lows,
Minnie Riperton highs abetted by
flavorful scatting.
Connection: myspace.com/ledisi

vibe.
Connectic

- Engaging voice whose
slight rasp adds to her organic

ome

vase: Los Angeles {
Their thing: Album-oriented soul a The
la Earth, Wind & Fire.

Cor tion: therebirthlive.com

conyadoss.com
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: New York

19: Reminiscent of Groove T
Theory and the Brand New Heavies.
Connection: heavymusic.net

Home base: Baltimore

eir th Well-oiled soul
machine pumping warm vocals,
drum grooves.

Connection: blackoutstudios.com
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thas been said many times before but bears repeating: It all starts with

the song. = This is not meant to take anything away from the talent of

Mariah Carey, Usher, John Legend, Beyoncé or Mary J. Blige. Their

vocal interpretations certainly brought a unique shine to such hits as
“We Belong Together,” “Burn,” “Ordinary People,” “Me, Myself & " and
“Be Without You,” respectively. But the bottom line is that these songs are
strong enough to stand on their own with timeless melodies and relatable
lyrics. That's the hallmark of a great song. * When it comes to classic songs
in the world of R&B/hip-hop music, songwriter/producers like Stevie Won-
der, Bill Withers, Jimmy Jam & Terry Lewis, Gamble & Huff, L.A. Reid and
Babyface immediately come to mind. That cycle has evolved to include
names like Rodney Jerkins and Scott Storch. So who’s next? «To get a gauge
on some of the genre’s up-and-coming songwriting talents, Billboard can-
vassed key publishing executives and our own chart gurus to come up with

10 songwriters to watch.

9th Wonder has made a name for himself in the
backpacker and baller hip-hop sets.

The Durham, N.C., native jump-started his
buzz in 2003 with the threesome Little Brother
and has since produced songs for acts like
Destiny’s Child

(“Girl”), Jay-Z
(“Threats”) and
Mary ]. Blige

(“Good Woman
Down”).

He still keeps
his underground
roots firmly
planted by pro-
ducing albums

32 | JuLy 1, 2006

— Gail Mitchell

for Murs and Brooklyn, N.Y.’s Buckshot. He also
has tracks on upcoming albums by Obie Trice,
Lloyd Banks, Tru Life and Boot Camp Click.

9th Wonder continues to build his brand with
the release of his second solo album, “The
Dream Merchant, Vol. 2” (6th Hole), as well as
preparing his nostalgia-driven company True
School, which focuses on bringing back the
styles and sounds of the golden era of hip-hop.

“You know how [syndicated radio host] Tom
Joyner is to his generation?” 9th Wonder asks.
“I want to bring that to my generation.”

Johnta Austin’s songwriting career took off after
RCA dropped him as an artist in 1995. Then his

pen proved to be
as mighty as his
vocal chords.

The precocious
Atlanta native got
his first break at
16 when he wrote
Tyrese’s 1998 hit
“Sweet Lady.” In
addition to pen-
ning songs for
such artists as Ginuwine and Mario, Austin has
also proved to be adept at writing from a
woman'’s perspective—he created such songs
as Aaliyah’s “Miss You” and Toni Braxton’s “Just
Be a Man (About It).’

The Jermaine Dupri protégé also co-wrote
Mary J. Blige’s “Be Without You” and Mariah
Carey’s “We Belong Together” with Dupri and
Manuel Seal. The latter won the song of the year
honor at ASCAP’s 2006 Pop Music Awards, tying
with Green Day’s “Boulevard of Broken
Dreams.”

Austin’s debut album, “Ocean Drive” (So So
Def/Virgin), due in August, will showcase his
writing and singing talents.

Often pegged as the next Neptunes, Cool & Dre
are quickly becoming one of the most in-demand
producing/songwriting teams in hip-hop.

Up until last year, though, the Miami-based
duo was relatively unknown in the industry,
although it had been quietly producing songs
for Fat Joe and the Terror Squad. Those affili-
ations led the pair to a string of hits, including
the Game’s “Love [t or Hate [t” featuring 50 Cent

WwWwWw.americanradiohistorv.com

Up-And-Coming
Songwriters Steal
The Spotlight
With New Wave
Of Urban Hits

and Ja Rule’s “New York.” Cool & Dre also pro-
duced Christina Milian’s latest album, “So
Amazin’,” and co-wrote several tracks.

In addition to working with LL Cool |, Kelis
and Busta Rhymes, the pair is also contribut-
ing to Sean “Diddy” Combs’ new solo effort.

Dre, who has sung background ona number of
songs—including Terror Squad’s “Take
You Home”—will flex his vocal skills
with the release of his upcoming
solo album, “The Trunk,” due this
fall via Cool & Dre’s Epidemic
Music/Jive imprint.
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Their given names are Andre Harris and Vidal
Davis, but this Philadelphia writing/production
team is better-known as Dre & Vidal.

Signed to Universal Music Publishing in
2002, the pair attracted considerable attention
by way of co-writing/producing Michael Jack-
son’s “Butterflies,” as well as penning Glenn
Lewis’ “Don’t You Forget It” and fellow Philadel-
phian Jill Scott’s “Getting in the Way.”

Fast forward to 2006. Dre & Vidal picked up
two awards at the annual ASCAP Pop Awards for
Ciara’s “Oh” and Usher’s “Caught Up.” Refer-
ring to working with Usher on this and a couple
of other songs from the “Confessions” album,
Dre told VH1.com that he and Vidal “really fo-
cused in on showing [Usher’s] vocal ability.”

Recently, Mario (“How Could You”) and Chris
Brown (“Yo [Excuse Me Miss]”) have enlisted
Dre & Vidal's services. And the credits list keeps
growing. The twosome are currently collabo-
rating with Trey Songz, Ludacris, the Game,
Beenie Sigel, Usher, Bobby Valentino and Ciara.

Few urban songwriters have come on the scene
so quickly and dramatically as Sean Garrett.
Since co-writing Usher’s monster hit
“Yeah!”—which BMI named its 2005 urban song
of the year and was swiftly followed on the charts
by Ciara’s “Goodies” and Destiny’s Child’s “Lose
My Breath” and “Soldier”—the Atlanta native
has become a virtual hitmaking machine.
Indeed, earlier this year his tunesmithingac-
counted for the top three songs on The Billboard

Annual Awards Show
Celebrates R&B/
Hip-Hop’s Success

The BET Awards roll back into Los Angeles
June 27 at a new venue with a new host.

Now in its sixth year, the ceremony shifts
from the Kodak Theatre to the Shrine Audito-
rium. The first-time host is comedian/actor
Damon Wayans.

Actor/singer Jamie Foxx has the most nom-
inations with five, including double nomina-
tions in the best duet/collaboration category:
with Kanye West for “Gold Digger” and with
Ludacris for “Unpredictable.”

Tied at four nominations each are Mary J.
Blige, Missy Elliott and Busta Rhymes. Addi-
tional multiple nominees include West, Mariah
Carey, Chris Brown, Keyshia Cole and Ne-Yo.

A new award has been added to celebrate
the relaunch of adult-oriented sister network
BET J (formerly BET Jazz). The BET J Cool
Like That Award’s inaugural nominees are U.K.
newcomer Corinne Bailey Rae, Eric Benét, An-
thony Hamilton, Heather Headley and Kin-
dred the Family Soul.

Receiving special recognition this year are
Chaka Khan (Lifetime Achievement) and Harry
Belafonte (Humanitarian Award).

At the press conference announcing this year’s
nominees, Wayans said of his first-time hosting

Hot 100 (Nelly’s “Grillz,” Chris Brown’s “Run
1t!” and Beyoncé’s “Check on 1t”).

He has worked with such luminaries as Kanye
West, Jennifer Lopez and Janet Jackson, and is cur-
rently involved in projects for Beyoncé and One
Chance, a group signed to Usher’s US Records.

A singer himself, Garrett looks to eventually
record his own material. Until then, he contin-
ues his charitable activities for organizations like
the Boys & Girls Clubs of America. He also plans
tojoin forces with a pen company and tour schools
to encourage students to express themselves
through writing. After all, he has been christened
“the Pen” by none other than jay-Z.

From warehouse employee to Grammy Award
winner in six years, Harold Lilly Jr. was singing
made-up songs while working in Richmond, Va,,
when he had an
epiphany: Music
could be more
than justa hobby.

Having played
keyboards and
piano since he was
12, Lilly began
recording demos.
A duet with Missy
Elliott protégé
Nicole Wray eventually led to Lilly signing with
EMI Music Publishing. Since then, he has writ-
ten for the late Luther Vandross (“Take You Out”),
Angie Stone (“Brotha”), Mario (“Braid My Hair”),
Brandy (“Talk About Our continued on >>p34

gig, “l was honored when | was asked to do this.
| don’t know what I’m going to do, but that’s
when I’'m at my best—when ’'m unpredictable.”

And being unpredictable is a BET Awards
hallmark.

Last year, hosts Will Smith and Jada Pinkett
Smith introduced a surprise Fugees reunion per-
formance. Other past “wow” moments include
plus-size comedian Mo’Nique’s faithful imitation
of Beyoncé’s booty-shaking routine in the “Crazy
in Love” video and Michael Jackson catching
the audience and James Brown off guard when
he stepped onstage to pay tribute to the Life-
time Achievement honoree.

This year the network is already touting per-
formances by T.l,, Blige, Carey and West.

“|t’s truly a celebration of talent,” Wayans said
of the show. “It’s always entertaining, fun and
has amazing talent.” “ne

—Gail Mitchell
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It is still a man’s world when it comes to writing urban music, but
there are several women who are ready—and able—to change that.

here My Girls At?”

Former Motown female

group 702 asked that ques-

tion on the 1999 R&B/pop

hit co-penned by Missy El-
liott. Nearly 10 years later, that same
question can be applied to the song-
writing end of urban music.

’'m not talking about singer/song-
writers like Alicia Keys, Beyoncé and
Mary J. Blige. They’re writing songs, but
primarily for their own use. Exclude that
group from the mix, however, and the
ranks are woefully thin when it comes
to female writers being tapped to pen
songs for other R&B/hip-hop acts.

Aiming to alter that pattern are such
fresh voices as Makeba and Freckles.

Makeba is in the enviable position of
having co-written “Déja Vu,” the first
single from Beyoncé’s hotly anticipated
“B’Day” album. In addition to writing
with Beyoncé, the EMI Music Publish-
ing/Bad Boy Publishing writer has
logged credits on albums by B2K, Toni
Braxton, Avant and Rihanna. Along the
way, the Baltimore-bred talent honed
her skills by working with such pro-
ducers as Scott Storch, Rodney Jerkins
and Norway’s Stargate (Ne-Yo).

Freckles’ skill set is equally impres-
sive. The Chicago native’s songwriting
mentors include R. Kelly and Babyface.
Based in Los Angeles and signed to Fa-
mous Music Publishing, she has collab-
orated with producers Lil Jon, Bryan
Michael-Cox and 7 Aurelius. She has
since been tapped to work on upcoming
albums by Omarion, Marques Houston,
Brooke Valentine and Paris Hilton.

Other female songwriters to keep an
ear out for include the Clutch members
Keri Hilson and Candice Nelson (see
story, page 36) plus new EMI Music
Publishing signee Kristal Oliver.

Makeba attributes the lack of female
songwriters to their being intimidated
by the industry rat race. “We’re just as
brilliant and talented as the male writers
out here,” declares the bicoastal writer,
who recently worked with Jessica Simp-
son. “But you need to have a certain level
of tenacity to compete with allthe males
and stay on top. I think some females shy
away from that tenacity.”

‘One who hasn’t shied away is Air
Control/EMI Music’s K. Willis. The writer
of Aretha Franklin’s 2003 Grammy
Award-winning song “So Damn Happy”
has stood her ground at the risk of
being blackballed.

“It’'s happened twice where I've writ-
ten a song and the artist or his rep wants
5% and a writer’s credit for inserting one
word into my song,” recalls Willis, who
has also written for Luther Vandross and
Charlie Wilson. “l refused and was called
every name in the book. But guys doing
this are called assertive and aggressive.”

Besides society’s—and by osmosis,
the industry’s—gender and age biases,
the 34-year-old Willis cites computer

technology as another factor.

“The edge many guys have is that
they’re both musicians and gadget
freaks who have learned to incorporate
machines into their musicianship. Very
few women are able to do that in addi-
tion to writing melodies and lyrics.”

That isn’t stopping Willis from push-
ing forward. A producer and musician
as well, the Atlantan has formed a R&B
band with a small group of musicians
and released an indie album, “K. Willis
& the Collection,” on Willisongs
(kwillisandthecollection.com).

“It all goes hand in hand,” says Willis,
who offers up former writing client Kandi
Burruss as an example. Burruss, who first
made a name for herself as a member of
Xscape, later co-penned “Bills, Bills, Bills”
(Destiny’s Child) and “No Scrubs” (TLC).
The latter song led to a Grammy win and
Burruss’ becoming the first woman to
receive ASCAP’s Rhythm & Soul song-
writer of the year award.

“We [female writers] just need to
take matters into our own hands,”
Willis says. “If we stick with it, it will
happen.”
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Love”) and Fantasia (“Baby Mama”).

The songwriter/producer also picked up his
first Grammy for best R&B song last year for
co-writing Alicia Keys’ “You Don’t Know My
Name.” Lilly’s recent projects include Atlantic
newcomer Trey Songz’s “Just Gotta Make It”
and collaborations with Monica, Mario, Ruben
Studdard and Akon.

Everyone recalls Mariah Carey’s No. 1 chart-
topper “Don’t Forget About Us,” especially
Bryan Michael-Cox. He wrote it.

The former Houstonite moved to Atlanta in
1997, where he linked up with jermaine Dupri
and wrote Usher’s “U Got It Bad” and “Burn.”
He even attended high school with Beyoncé and
Letoya Luckett, both of whom he has written with.

But Mary |. Blige’s recent hit “Be Without You”
put Cox on the map and identified him as an R&B
force to be reckoned with. Now with songs by
Whitney Houston, Jessica Simpson, Usher and
Carey in the works, Cox is bringing R&B back
into the spotlight.

“Several years ago, nobody was trying to feel
me when I said I was doing R&B,” Cox recalls.
“But this current hip-hop generation is grow-
ing up and finding there’s nothing wrong with
some R&B in your life.”

Few singers can honestly say that they are writ-
ing because that’s what they would rather do.
But not-so-newcomer Ne-Yo enjoys both, and
he penned Mario’s “Let Me Love You” after his
first solo deal fell apart.

Now that the 23-year-old Las Vegas native has
dropped his own album, “In My Own Words,”
which sits at No. 8 on the Top R&B/Hip-Hop
Albums chart after 16 weeks, everyone is ask-
ing him for a few phrases.

Ne-Yo wrote Rihanna’s current singte, “Un-
faithful,” and has written for Teiarra Mari,
Omarion, Beyoncé, Ruben Studdard, Christina
Milian, Mario, Mario Vasquez, Heather Headley
and Mary J. Blige.

“I hate songs that don’t talk about anything,”
Ne-Yo says. “As elaborate as the English lan-
guage is, you're going to do a song about noth-
ing? Or the chorus is, ‘I love you,” and then the
verse is, ‘Look at your booty’? Cut it out.”
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The Clutch is a newly formed collective
comprising songwriter /producer Patrick “J.Que”
Smith (Usher’s “Yeah!”), songwriter/pro-
ducer/arranger Ezekiel “Zeke” Lewis (Kevin Lyt-
tle’s “Ya Kiss”), songwriter Balewa Muhammad
(Ciara’s “Oh”), songwriter Candice Nelson (Ali-
cia Keys’ “Heartburn”) and songwriter/singer
Keri Hilson (Toni Braxton’s “Supposed to Be”).

The quintet formally joined forces last Oc-
tober after sitting down for the first time after
the MTV Awards. One of the Clutch’s first full
songwriting/production efforts is the new
Jagged Edge single “Stunnas.”

Other recent collaborations involving the
Clutch—all of whom plan to be based in Atlanta
by September—include Avant (“4 Minutes”),
Chris Brown (“Young Love”) and Mary |. Blige
(“Take Me As I Am”").

Upcoming projects on the group’s docket in-
clude Kelly Rowland and Tyrese, as well as new-
comers Bayje (Atlantic), Keisha Chante (Sony)
and Cristal Cue (Atlantic).

Smith notes of the writers’ decision to come
together, “A brand will last longer than any one
of us.

Known for fusing R&B, pop, techno and gospel,
Tim Kelley and Bob Robinson (aka Tim & Bob)
pull double duty as producers and songwriters.

In the mid-’90s, the Grammy Award-
nominated duo from Peoria, I11,, started work-
ing closely with its mentor—famed Ailanta
producer Dallas Austin—for a variety of acts,
including TLC, Monica and 112.

Tim & Bob play various instruments, but
while Tim was raised on R&B and influenced
by pop, Bob’s musical roots lie in the church.

The pair first made an impact on the pop scene
with Sisqé’s 2000 summer hit “Thong Song.”
Since then, it has penned songs for Jon B (“They
Don’t Know”), Tamia (“So Into You”),

Boyz II Men, Deborah Cox, joe and
Ginuwine, among other acts.

/ By
Tim & Bob co-founded pro- D

duction company Pure Enter-
tainment with co-owner Nate
Smith and have

secured
production
deals with
several labels. They are -
working on projects for Bobby‘]
Valentino, Usher, Nas, Brandy |
and Mya. .

Reporting by Gail
Mitchell in Los Angeles
and Jim Bessman,
Hillary Crosley and
Clover Hope in

New York.
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Diplomats, Bangers join mix-tape frenzy and unleash fresh
new tunes using Prince’s classic soundtrack

e all know that mash-ups

have been the hip thing to

do. After the Jay-Z and

Linkin Park performance

at the 2006 Grammy
Awards with Paul McCartney, it’s offi-
cially mainstream. The blending of Jay-
Z’s “Encore” with Linkin Park’s “Numb”
and the Beatles’ “Yesterday” may con-
ceptually sound far-fetched, but son-
ically it’s not.

If it’s adventure you seek from your
mashes, check out “Jon Moskowitz
Presents: Purple Reign.” The mix tape
is exactly what the name promises: a
combination of the core MCs from
the Diplomats—Jim Jones, Juelz San-
tana and Cam’Ron—mashed up with
the “Purple Rain” soundtrack and
audio clips.

Jon Moskowitz has made arun from
these mash-ups, or combination mix
tapes. He’s also the father of “Blue
Eyes in Bed-Stuy,” a mix tape produced
by DJ Cappel & Smitty, mashing up
the Notorious B.1.G.’s lyrics with Frank
Sinatra’s beats in 2005. It doesn’t
sound as crazy as you might think.

“l usually come up with the ideas
and pick producers with a back-
ground in the format,” Moskowitz
says. “l did Bob Marley and Mobb
Deep, it was called ‘Bobb Deep’ in
2004 with a producer named Swin-
dle. And then | did ‘Blue Eyes in Bed-
Stuy,” and that’s when it all
came together.”

Moskowitz doesn’t call
his mix tapes “mash-
ups”—after all, the

term is passé—but
rather, “remixes with

a theme.” And the
Bangers, the produc-
tion duo behind “Pur-
ple Reign,” agree.
Comprising Nik@Nite

and Rok One, the pair
of native New York club

DJs areintheir late 20s.
Nik has been spinning
since he was about 14
years old, while Rok, who
used to MC, released a
single in the "90s called
“Certified Superior” on
Bobbito Garcia’s old
label, Fondle ’'Em
Records. The guys now

 JON MOSKOWTZ PRESENTS 1‘3

have aresidency at Savalas barin the
Williamsburg neighborhood of
Brooklyn, and plan to get into orig-
inal production.

“We didn’t want it to be a gimmick
album,” Rok says. “It is, but we wanted
it to be musically good at the same
time. I met up with Jon and asked him
to keep us in mind when he put this
one together, because | know Prince’s
whole catalog back to front. No one
knows Prince like | know Prince.”

And though the guys put together
a fresh approach to Harlem cult king
Cam'’ron, not everyone’s excited.

“There’s a couple of Prince sites
that hate it,” Rok says. “And some
like it. But this is just an experiment.
We were just combining two ele-
ments that you can’t see together.”

Unfortunately, another mix-tape
group, the Tapemasters Inc. & John
Shotti, allegedly heard about the im-
pending Bangers project and tried to
corner the market. Shotti’s “A Prince
in Harlem,” featuring Cam’ron, Jones,
Santana, Big Pun, N.O.R.E and the Lox,
hit in April, just before the Bangers’
“Purple Reign” dropped in May.

“Moskowitz actually ran into the
guy in aclub, and he admitted that he
stole the idea,” Rok says. “And he told
Moskowitz that he should just try put-
ting ‘Purple Reign’ out before they
did. His project isn’t worth taltking
about. He brutalized Prince.”

We have not tracked down “A
Prince in Harlem” yet, so we can’t
judge the competition. But we will
say this: The combination of
Cam’ron’s “What Means the World to
You” sliced over Prince’s “When
Doves Cry” on “Purple Reign” is a
pure, refreshing delight. ..

NE-YO: THEO WARGO/WIREIMAGE.COM
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His mame is Sean Garrett, but to none other than Jay-Z,
he’s simply “the Pen.” B And for good reason. The 27-
year-cld songwriter /producer from Atlanta has emerged
as a creative powerhouse with a hot streak that’s unde-
niable. m During the past three years, Garrett has co-
written 16 songs that have scaled the Hot 100, including
four that hit No. 1. Among those is Usher’s monster
single “Yeah!,” which held down the No. 1 spot on the
Hot 100 and the Hot R&B/Hip-Hop Songs chart for
several weeks in early 2004.

Garrett’s Hot 100 streak also has included the chart-
toppe=s “Run It!,” cut by Chris Brown, “Check on It”
from 3eyoncé and “Grillz” by Nelly.

This spring, Garrett has been a force as five tracks
he’s co-written debuted on the Hot 100 during April
and May alone. They were Mary ]. Blige and Brook-lyn’s
“Enough Cryin,” Chris Brown and Lil’ Wayne’s “Gimme
That,” Jamie Foxx and Twista’s “D] Play a Love Song,”
Kelis and Too $hort’s “Bossy and the Pussycat Dolls and
Snoop Dogg's “Buttons.”

Along with the artists who have performed his songs,
Garrett shares writer credits with fellow writer/pro-
ducers, including Scott Storch, Jermaine Dupri, Rod-
ney Jerkins and others.

Now increasingly in demand for his producer’s touch
as well as his songwriting talent, Garrett also has sev-
eral campositions and co-production credits on Bey-
oncé’s forthcoming album. He has a hand in upcoming
recordings from the likes of Lionel Richie, Britney

Spears and Fergie of the Black Eyed Peas.

And his past credits have graced projects by a who's
who of contemporary pop: Kanye West, Jennifer Lopez,
Ciara, Fantasia, Bon Jovi, Janet Jackson, 112, Mario
Winans, Donnell Jones and Christina Milian.

No wender that stories about Garrett often quote Jay-
Z’s accolade: “The ink never dries in the Pen.

Or as Interscope Geffen A&M Records chairman
Jimmy Iovine notes, “He’s a real songwriter, one who
can cross into these different worlds, and he’s really
quick: He wrote a song on the Fergie record over the
phone. Every now and then one of these writers comes
along, but it’s really, really rare.”

Larry Jackson, VP of A&R for RCA Music Group, ol
serves that Garrett is a “very, very versatile young man
who really has an innate gift for melody and an instinct
for the pulse of what’s going on [expressed in his] edgy
lyrics. And he can come up with something right on the
spot. It's crazy, but he comes up with a melody right there
in my office—and it’s always something strong. It's a
very shar: list of people in that league.”

Garrett’s attorney, Peter Lopez, of Kleinberg Lopez
fLang Cuddy Edel & Klein, explains his client’s achieve-
ment this way: “His success is in large part due to his
incredible energy and work ethic—and an interesting
background from having spent his childhcod in Ger-
many and being influenced by all kinds of rusic. And
he recorded as an artist himself, so he has a tnique per-
spective as an artist and songwriter as weil as producer,

www.americanradiohistorv.com

A childhood in Europe

as an ‘army brat’ gave
SEAN GARRETT aunique
perspective on American
pPOp Music.

which g'ves h m special ir sight into the maximum po-
tential for artstry.”

Garrett recalls his mus:cal childhood.

“I was alwass very creat ve, singing and doing talent
shows ” he says, recalling  is “military brat” upbringing
in Europe. “My dad was a se-geant major in the army—
definitely e dr: [ sergeant, b1 a good guy who was always
supportive in giving us tk e cpportunities to do what we
wanted to do i1 life. | was a ittle rebellious: Everything
that had to do with music. | was always about.”

His mother came from Atlanta and his father from
Philadelptia. Garrett grew up with an intuitive grasp of
urban rhythm and melodies tempered, perhaps, by his
Eurcpean perspective on American pop music.

Hz was always writing songs though it would be
awhile before he would acrit to being a songwriter.
Amecng the iniluences he -redits are Rod Temperton,
Diane Warran, Michael Jackscn, Quincy Jones, Babyface,
L.A.Re d_R. Kelly, Barry White, Lenny
Kravitz and Jermaine Dupri. And he
isa “very Fuge fan” of rap.

“What makes my style so much dif-
ferent thin most songwriters is that
| incorpcrate hip-hop and R&B and
pop mus:c ” Garrett continues. “I’'m
notjustan R&B songwriter—I write
country songs, too.”

After s gning a recording contract
in Germiny continued on >>p38
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with Ariola/BMG as a teen, Garrett returned to the United
States. At 21, he was set to record as a solo artist for
Warner Bros., but that deal fell through.

Soured by the experience, he fulfilled his mother’s wish
and went to college. He also found gainful employment
as a mortgage broker. But he never lost the creative bug,
and this part of his career, thankfully, was short-lived.

Living in South Carolina, Garrett began writing and
recording songs on his own. Some of his tracks received
local radio play and Garrett then moved to Atlanta and
sought a publishing deal. He found it with L.A. Reid’s
Hitco Music, a joint venture with Windswept Publishing.

“It was one of the luckiest days of my life,” says Reid,
now chairman of Island Def Jam Music Group, reflecting
on his chance meeting with Garrett. “I happened to be in
Atlanta at Hitco Studios, and Sean was in doing demos,
and I heard him from outside and went, ‘Oh, my God.
Who's that?’ He was amazing, and I was immediately
taken. My God, how could I get so lucky? I walked into
this guy, and from there he started to write songs for me
for various artists—and the next thing you know, he’s one
of the biggest writers in the country.’

One of those songs, of course, was “Yeah!”

“1 knew that Usher was almost finished with his
album [“Confessions”],” Garrett says. “L.A. Reid called
me and said, ‘We need a first single.” We spoke a lit-
tle bit about it, and I went to the studio. Since all the
other songs on the album were very hotand R&B-ish,
I wanted to give him something out-of-the-box that
was more creative and dynamic.

“So we went in and cut a demo and took itto L.A., and
we sat and talked about it for quite a while. He thought it
was very interesting, but he asked me a lot of questions
in reference to how it worked for Usher and said he wanted
achange or two. So  wentin, and the rest is history—and
the beginning of this beautiful run.”

That run has included tracks that Garrett singles out
as creative milestones, including Usher’s “Red Light,”

Ciara’s “Goodies” and “Ooh Baby,” Teairra Mari’s “Make
Her Feel Good,” Destiny’s Child’s “Lose My Breath” and
“Soldier,” Chris Brown'’s “Run It!” and “Gimme That,”
Mary J. Blige’s “Enough Cryin,” Jamie Foxx’s “DJ Play a
Love Song” and the Pussycat Dolls’ “Buttons.”

As for Usher’s “Yeah!,” Reid remembers that “it was
an amazing song, but the lyrics needed more depth and
needed to be a story. So Sean turned it into a story.

Usher lauds Garrett for his knack for “identifying how
to pull high energy and great vocal ability out of the artist.’
He also offers credence to Garrett’s declaration that he
specially crafts songs for individual artists.

“His style sounds so much like Michael Jackson, but

taken. HHe was
amazing.
—ANTONIO ‘L.A.” REID

once | got working with him it became Usher,” Usher
says. “He really created greatness—and a sound that we
can massage again in future projects and some of the
writing he does for other artists.”

Lopez attributes his client’s achievements to a “sin-
cere love and passion” for music. “He sits there hum-
ming and constantly generating music—incredible
hooks and songwriting ideas—in his mind.”

Garrett’s triumphs stem from his being “a fan of
the artist, for one,” says Mark Pitts, senior VP A&R
with the Zomba Label Group. “He’s also a singer, and
he has traveled around the world—so his vision is
more broad. And he’s the first person I've worked with

where we have a synergy—I'm in A&R, but I’'m emo-
tional and dramatic and animated, and he brings my
thoughts to life all the time. He can tell what type of
energy | want for a record, and he brings it home to
me every time.”

Garrett is also “pushing and bettering himself as a
writer,” Usher adds. “One hit record can make a career,
but he’s not just celebrating the hits of the past but think-
ing about the next great projects to get in the future.”

Echoing Usher, Reid notes that while Garrett is con-
sistently good, “you car push and challenge him,” as
was the situation with “Yeah!” He cites “Let Go,” which
Garrett wrote for new Lref Jam artist Megan Rochelle,
as an example.

“It's absolutely the best song he’s ever written,” Reid
says. “He’s best-known for his more rhythmic-leaning
commercial records, but this one has a lot more depth
and character. [t's a heartfelt, ernotional record.

Garrett's songwriting/producing plate would appear
to be full, if not overflowing.

“After one big hit, my man got so busy I can barely
get him on the phone,” Usher laments. “But we even-
tually did hook up for other projects.

One such project, e adds, is his own US Records
R&B quintet One Ckance, with whom Garrett is now
working. And Garrett has hinted that he will at some
point give his own recording career another go.

Amid his songwriting and production projects, how-
ever, Garrett also is notably involved in numerous ef-
forts ta guide young pecple who are exploring careers
in the music business or el[sewhere.

“I remember when | was young, before we went to
Europe, and my mom used to take me to the Boys
Club,” he reflects. “I remember having the best time
there trying to figure out what I wanted to be in life
So I try to support those kinds of things that helped
bring me up—Ilittle things that are really big for kids—
and try to give something back in every possible way
[ can.” =

Bringing Our
Props and Respect To

“The Pen”

(ongratulations Sean
From All of us at
The RCA Music Group

RCA MUSIC GROUP
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Yeah Usher
lLose My Breath Destiny’s Child
Soldier Destiny’s Child
Goodies Ciara
Enough Cryin Mary J. Blige
Good Woman Down Mary J. Blige
DJ Play A Love Song Jaime Foxx
Warm Bed Jaime Foxx
Buttons Pussycat Dolls
Run It Chris Brown
Gimme That Chris Brown
Touch Amerie
| Don’t Care Ricky Martin
| I Am Ricky Martin
Make Her Feel Good Teairra Mari

15 Singles and over 20 Million
records sold and counting...
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THE BILLBOARD Q&A

GARRETT AIMS TO DELIVER HITS,
STAY SUCCESSFUL AND AVOID THE HYPE

Sean Garrett talks in exclamations, a verbal style that conveys the energy that this
songwriter /producer has brought to hit records by an ever-increasing number of
artists. mWith co-songwriting credits on 16 hits on The Billboard Hot 100 during the
past three years, Garrett is now establishing himself as a producer on projects
including Beyoncé's next album. He recently took time to reflect on his career with

Billboard contributer Jim Bessman.

You’ve achieved so much success, and so quickly.
It does seem like it's been overnight. But I'm sovery
blezzed 1o have had the opportunity to work with so
many artists who have let me be a part of their ca-
reeer, and get so much love back from the public. If
it wasn't for them, there definitely wouldn’t be a me.

And what about Jay-Z calling you “the Pen”?
That’s the higgest compliment I could get from any-
one. He's a living legend and in my opinion, the best
rapper alive, Al 1 hiave o much respect for him as
a businessmiun as well s a creative guy. Beingin the
studio with him is amazing. [ don’t think the world
understands just how gifted he is: When you see
sprmeone who comes from the Marcy [public hous-
ing} projects in Broaklyn to the top of the music world
and then to Wall Street, that's history.

What kind of effect does that have on you?

He’s just given me so much confidence, and the be-
lief that anything is possible. To carry the weight of
the entire rap world on his back for so many years—
and to be able to take a shoe and sell more Reeboks
than they ever sold of one [kind of] shoe—it is ab-
solutely ridiculous. So to have someone of that stature
pay me that kind of compliment is incredible.

So how did you become “the Pen”?

I always wrote songs, but I never looked at myselfas
asongwriter. I figured, you're not a songwriter until
people buy your songs. But I was in a group when I
was 21 and was about to sign a solo deal with Warner
Bros., and then they fired everyone in the black music
department and I lost the deal. So | started writing
songs and tried to secure another solo deal. [ was
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living in South Carolina, and recorded some songs
and got them to some radio PDs, and they started
playing them.

Then people said I should write for other people
as well. But I said I wasn’t a songwriter, but an artist.
So I moved to Atlanta and wound up putting four
songs on a CD as a demo, and started shopping a
publishing deal.

Why did you sign to Hitco Music in Atlanta [the
joint venture with Windswept Publishing]?

I got four offers, but decided to go with Hitco/
Windswept because I had so much respect for L.A.
Reid and Babyface and the type of music they were
delivering, and I wanted to be part of a situation where
I knew they knew real good music. So I did a pub-
lishing deal with them, and six months later I wrote
“Yeah!” and it's been incredible ever since.

What brought you to Atlanta?
That’'s where my mom was from. I lost her almost

four years ago. It was very traumatic. We were so close.

Did she have an effect on continued on >>p42
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SEAN GARRETT gives back, joining industry colleagues at Grammy Career Day
in Los Angeles in Feoruary. Gathered, from left, are RANDY JACKSON, KANYE WEST,
Garrett, JIMMY JAM and LAMONT DOZ ER.
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your career?

She had this tremendous strength, which she passed
down to me. Basically, | had a choice: I could give
up, or keep moving and make something of myself.
I know she wanted me 1o keep it going, and losing
her was really the force behind me making history,
which is what I set out to do.

Making history as a songwriter and producer?

By avoiding all the pitfalls and mistakes that have
been made by those who came before me. I want to
continue for years to always be a person that can de-
liver and stay successful, and not get caught up in

all the hype, which is what can happen. And I want
to be able to handle the success, not have success
handle me and go to my head.

So I wanted to make history and show a positive
side to working behind the scenes, to continue to
work very hard and take every project very seriously
and do 150% in everything and stay around for awhile
without getting to a point where I start becoming ir-
rational and disrespectful to people.

How do you go about your business, then?

I work very hard every day to do what I'm here to do,
and one thing [ can say is that it comes from God,
absolutely. [ hardly ever write songs in my free time:

Basically, I just go in the studio to work, and it really
is a God-given talent, and I'm so appreciative of it
and try not to take it for granted.

Do you write with specific artists in mind?

I never just write, but I custom-make songs and
records for whoever the artist is, otherwise they're
not really true. Like for Chris Brown, those records
were cut and pasted and shaped and formed just for
him-—his personality, his vibe, his feel, his tone. So
that's Chris Brown, [I'm] creating his vibe. Not to
take anything away from him—he’s like my little
brother and a super, super talent—or any of the artists
I work with. But we all go hand in hand, and the
artists definitely do a lot for my songs as well.

Do you ever write for yourself?

I don’t write music for me. If [ wrote music for me
I’d be looking for entirely different stuff. I write my
lyrics for the kids and sometimes it’s a little edgy,
but kids who are 17 are like {they were] 24 back in
the day. You don’t want to hide anything from them,
but be clear about it. They’ll respect you more if you're
being real with them. But they'll find out about every-
thing later, and then if they do they’ll make their own
decisions rather than listen to yours because you're
hiding it in the first place.

How do you feel about the state of the music business
as it relates to you as a songwriter and producer?
I feel there’s a lot going on for those of us who are
songwriters and producers. There’s a very big busi-
ness in what we do. The issue of digital downloading
is very, very tough on us, and the aspect of having so
much access to music in computers and download-
ing without paying is really tough on our survival.
This is our living: It's not a game we're playing
around with, but how we feed our kids. So it's im-
portant that people respect continued on >>p44
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the hard work that goes into making the music.
And it’s really not that expensive for people to
do the right thing and help the artists.

Do you have any thoughts on the current state
of songwriting?

1 think songwriting isin a great place. I'm happy
that people are becoming more receptive to cre-
ativity and trying different things. It's gotten
out of R&B music being one way and pop music
being one way, that you have to be in a boy band
or your hair has to look like this or you have to
sing like this.

It’s 2006, a new millennium, a time for tak-
ing chances. And I love the opportunity to take
chances. I think that’s what making musicis all
about—opening the door and coming in.

In the 1970s and '80s, there were great col-
laborations between different styles like pop
and R&B and now it’s our version. So when peo-
ple say, “The music’s not the same,’ of course
it's not. But look at the kids: They still buy music,
and we’re giving the kids what they like—and
that's who I work for.

What do you think is the best thing about the
music business today?
I cantell you thatthe worst thing is the fact that
the creative side is sometimes looked upon as
the weak side, when they go hand in hand—cre-
ative and executive.

But sometimes the executive side doesn’t re-

spect the creative enough to get the best out of

creative people, which eventually winds up hurt-
ing the business.

Don’t get me wrong: I understand that busi-
ness has got to be business, that we got to keep
thelights on. But executives have to understand
how to deal with creative people in a way that's
not just aboul the dollar, that they have to take
very good care of the creative machine that gen-
erates the product.

But is there, then, something you could point
to that’s the best side about the business?
Ifthere’s anything you're working on, that's the
best side. If you're in it and you're working,
that’s the best thing. Times are hard, and who
can complain ifyou have a job as a creative per-
son, creating music for the world? [t just doesn’t
get better than that.

Is there anything that you know now that you
wish you knew when you started out?

In this business, it’s not like you read a book
about how to make it when you come intoiit. So
there’s like one million and five things that if I
knew then [ would have changed.
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Above, from left, CIARA, SEAN GARRETT
and ASCAP exacutive VP/director of
membership TODD BRABEC. Below,
from left, LIL JON, BMI VP CATHERINE
BREWTON and Garrett at the BM| Pop
Awards in May.

But to be very honest, I’'m just really thank-
ful to have God in my life so I can see things be-
fore they happen. And if I take a few bumps and
bruises, they were some things I needed to learn
and wouldn’t have paid as much attention to if
I had known them before. You have to fall for
yourself to see things. I’'m just blessed enough
not to take some really big falls, and the bumps
and bruises that I have taken have been appre-
ciated, and I can pass them on to the next gen-
eration of super songwriters and producers.

Speaking of which, is there any advice you
would offer to young songwriters?

Definitely pay attention to every aspect of music,
not just the creative side kut the business side.
Read articles and books about all the good and
the bad things that happen in the music busi-
ness, so you don’t make the same mistakes. If
you find someone you totally respect that you
would like to be like, model yourself after them.
And don’t take anything for granted.

One thing I've done is take everything so se-
riously, so that some people say, “Sean, you take
this too seriously.” No. I understand that in the
blink of an eye it can all be taken away from me.
Life moves on, and I know for a fact that it feels
totally different to not be in the light, when
you'rein the light. So do all that you want: Keep
moving and believe in yourself. It’s very im-
portant that in 10 years you don’t say, “Damn,
I should have done an album.

What about you, then? You started out as a
singer, too. Any plans to return to the record-
ing side?

I'm planning something like that, I just want it
to be the right thing. But I'm just getting started:
I'm very young-minded and energetic, and I still
have some great ideas in crossing and mixing
things up in my songwriting and producing. I
think the Beyoncé album will show people that
[I’'m] just getting started and going to a whole
other level of music and being creative. ...
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Fonseca’s Focus

Colombian artist gets
stateside push

6 Questions

Dashboard Confessional's
Chris Carrabba emotes

Deeply Rooted Beats
Roger Sanchez digs into
origins of American dance

I &' 100D MARTENS

THREE DAYS GRA
BEYOND ‘HATE’

The 2003 self-titled debut from Three Days Grace arrived just
as the band’s single “(I Hate) Everything About You” was taking
off at radio. With a song that would eventually peak at No. 28 on
Billboard’s Mainstream Top 40 chart, the heretcfore-unknown
Canadian rock ac1 faced a problem many a band would be happy
to have—spending the next two years on the road proving that
it had more up its sleeve than one mass-appeal 2it.

First-week sales numbers of its sophomore effort, “One-X,”
should silence any remaining doubters. The album arrived at
No. 5 on The Billboard 200 with 78,000 units sold, according to
Nielsen SoundScan. That slightly exceeds Jive/Zomba’s initial
projection of 75,000, and more than satisfies th= label’s goal of
a top 10 debut, Zomba Label Group senior VP of national sales
Bob Anderson says.

The new album adds some ominous textures to Three Days
Grace’s anthemic grunge-inspired rocx. The gloomy undercur-
rent was directly influenced by the banc’s experience on the road,
which drummer Neil Sanderson says r early caused the group to
drift apart. “It's the phenomenon of urban isolation,” he says. “I
think a lot of people can relate to being alone in a crowd.”

Anderson says the label shipped 250,000 copies for street
date. Jive/Zomba strategically targete 1 the June 13 release date
because it fell right before Father’s Day in the United States.

“We think that releasing the week of Father’s Day was cru-
cial,” Anderson says. “We know there are a lot of male shoppers
that week.”

Previously, Three Days Grace’s bes- week was during Christ-
mas 2003, when its debut sold 34,000 units. To date, the album
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has topped 1.2 million units and peaked at No. 69
on The Billboard 200.

The band’s debut spawned three top 10 hits on
Billboard’s Modern Rock chart, but none had the
crossover appeal of “(I Hate) Everything About
You,” which also reached No. 55 on The Billboard
Hot 100.

But the other Modern Rock hits did lead to “the
audience discover(ing| it wasn’t a band that just
had one great song,” Jive/Zomba VP of A&R
Michael Tedesco says. “That cemented the group
in terms of being legitimate.

The act’s new single, “Animal I Have Become,
is giving retailers and promoters hope that the
Howard Benson-produced “One-X” can also be-
come a consistent seller. The single is No. 7 in its
11th week on the Modern Rock tally.

Rock KUPD Phoenix PD Larry McFeelie says,
“The audience has been phenomenal. As of the
first few times we played it, we started getting a
lot of phone calls.”

Prior to street date, the band toured with Staind.
Atselect venues, Jive/Zomba sold the new single
for $2, which also acted as a ticket to an after-show
autograph session/meet-and-greet as wellasa $2
coupon for the new album at FYE outlets. Ander-
son says about 1,000 copies were sold.

Also boosting awareness at retail was a set of
nine trading cards, which were given away as a
value-add at the chain and indie level.
Jive/Zomba senior VP/head of marketing Julia
Lipari-Kadarusman says the trading cards were
part of a strategic effort to put a face to the band.
“They had so much success at rock radio, but
they were always known as the band with the ‘]
Hate’ song,” she says.

The card promotion also had an online compo-
nent, where fans could gain access to an acoustic
version of the new single by sending e-cards to
their friends. “In order to get the next card, you had to send one
oz friend,” says [ami Stigliano, manager of new media at the
.ab2!. “They have a fan base, but it’s not a rabid fan base that
var do all the work for us. So we have to sort of empower them.

“hus far, everything is going as planned for the label. But

hese days, retailers practice caution even when they witness
‘he most optimistic of results.

We’ve had a few people say good things about it,” says Chris
Slover,a manager at Hastings’ Galveston, Texas, location. “It’s
seen selling well, but it won’t be until the second or third week
an-il we know if it's something that’s going to hit once and go
away or something that will stay for a long time. oo

Additional reporting by Courtney Lear in Los Angeles.
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>>>MATHIS TO
RECEIVE ELLA
AWARD

Johnny Mathls, who is
celebrating his 50th year
in show business, will
receive the 15th annual
ELLA Award from the
Society of Singers Sept.
12 at the Beverly Hilton
Hotel in Los Angeles.
SOS is a nonprofit organi-
zation that offers
financial assistance to
professional singers
worldwide. Named after
its first recipient, Ella
Fitzgerald, the award is
presented to singers for
their musical as well as
humanitarian accom-
plishments. Past
recipients include Elton
John and Celine Dion.

>>>CROW, MAYER
TOURING TOGETHER
Sheryl Crow and John
Mayer are hitting the road
on a 27-city tour that
kicks off Aug. 24 at
Pittsburgh’s Post-Gazette
Pavilion. Live Nation will
produce the outing,
which concludes Oct. 12
in Tampa, Fla. Tickets go
on sale June 24 for select
dates. Mayer’s third
studio album, “Con-
tinuum,” is due Sept. 12 on
Aware/Columbia.

>>>LABELS TEAM
FOR ‘ULTIMATE
VANDROSS’

J Records, Epic and
Legacy are joining efforts
for “The Ultimate Luther
Vandross.” Out Aug. 22,
the 18-track set is a career
retrospective that
includes two previously
unreleased tracks: first
single “Shine,” produced
by Jimmy Jam & Terry
Lewis, and “Got You
Home.” Vandross died
last July, two years after
suffering a stroke.

>>>LILLYWHITE
SIGNS PRIMAL
SCREAM

Grammy Award-winning
producer Steve Lillywhite
has signed Scottish rock
band.Primal Scream to
Columbia Records. The
group’s new album, “Riot
City Blues,” comes out
Aug. 22 in the United
States. The set was
released earlier this year
in the United Kingdom,
debuting at No. 5. The
U.S. version will include
new tracks. The band is
opening for the Who July
2 at the Hyde Park Calling
Festival in London.

Written and compiled by
Melinda Newman.

7 LLatin Notas

LEILA CcOBRO Icobo@billboard.com

Colombia’s Strong New Brew

Given the international suc-
cess of such artists as Shakira
and Juanes, it is by now
pretty much established that
Colombian music—even atits
most regional—has possibili-
ties abroad.

The latest artist to get a
heavy international push is
singer/songwriter Fonseca, a
native of Bogota, whose mix
of vallenato and cumbia
fused with pop, jazz and
world beats vacillates be-
tween sophisticated and em-
inently mainstream.

His breakthrough was “Te
Mando Flores,” the first single
off “Corazon,” his EMI Latin
debut. (Fonseca had a previ-
ous album on indie Lideres.)
The song spent 22 consecutive
weeks at No. 1 on Colombia’s
radio charts last year, propelling
sales of “Corazon” in that coun-
try and making Fonseca an ex-
portable commodity.

Now, EMI is pushing Fon-
seca in the United States, fol-
lowing his success in Ecuador,
Venezuela and Peru. Although
single “Te Mando Flores” has
yet to chart on Billboard’s lists,
it is probably only a matter of
time before it does as Fonseca
has a similar sound to that of
countrymates Juanes, Carlos
Vives and Jorge Villamizar (of
Bacilos), coupled with a truly
fine and distinctive voice.

The appeal of “Flores,” be-
yond a great melody, is how it
combines dance rhythms with
a palpable sense of yearning.

The song, about a far away
lover who can only send flow-
ers in his dreams, may be in-
terpreted in many dramatic
ways. But actually, it has a
quirky story behind it.

Fonseca wrote it between
record deals while he was a
contestant on a Colombianre-
ality show called “La Granja”
(The Farm).

“Wow, I’ve never told this
story,” he says with a laugh.
“They told me | could take my
guitar with me, and I spent all
my free time with my guitar.
When you’re in a reality show,
you're totally isolated. My girl-
friend was in Spain, and | don’t
know what came over me, and
| wrote that song.”

We are betting on Fon-
seca’s success, however, for
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reasons that go beyond a sin-
gle song. “Corazdn” is a well-
rounded album that touches
upon many styles and gives
glimpses of a thoughtful
writer. And although Fonseca
sounds a lot like Vives, he has
developed his own direction.
At the same time, he takes
care to give Vives the props
he deserves.

“I’ve had an evolution to-
ward vallemnato,” says Fon-
seca, whos= sound was ini-
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tially far more pop. “l always
liked it, but it was a bit foreign
to me. Then, | heard ‘Clasicos
de la Provincia’ [Vives’ break-
through album] and my
[thoughts] changed. | heard
the music in a different way.”

Although Fonseca says he
would never dare call himself
a vallenatero, he has received
support from that musical
community based on Colom-
bia’s Atlantic coast.

Perhaps more important, he

sees a real Colombian move-
ment developing, embold-
ened by the international suc-
cess of Shakira and Juanes.
“Ino longer seeitasanun-
attainable goal,” he says of
worldwide acclaim, noting
that these days merely being
Colombian opens doors for
radio and TV promotion.
However, he adds, “It’s also
a dangerous moment. We
don’t want to be repetitive,
or else we'll bury ourselves.

I’'m confident in what | can do
with this album. Here, | want
to take my first, firm step. |
don’t want to be the guy who
came, sang one little song
and left.”

Other nateworthy, up-and-
coming Colombians to watch
include Andres Cepeda, newly
signed to SGZ/Univision; as
well as Maia, llona Jorge Cele-
don and Julio Nava. All are
currently uisigned but surely
not for long. [

‘I don’t want
to be the guy
who came,

sang one little

song and left:
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JUESTIONS

with CHRIS CARRABBA

by COURTNEY LEAR

Chris Carrabba is a slave to his feclings, a quality that fans of his band, Dashboard Confessional, have come to adore.

Afier almost two years of writing and recording, the band will release its much-anticipated fourth studio album, “Dusk and
Summer” (Vagrant), on June 27. [t is the follow-up to “A Mark, a Mission, a Brand, a Scar,” which came in at No. 2 on The Bill-
board 200. The new album’s first single, “Don’t Wait,” is No. 21 on the Modern Rock chart.

Carrabba has expanded on the outfit’s original acoustic feel to create a bigger rock sound on its latest effort, but his signa-
ture emo lyrics, such as “My heart is sturdy but I need you to survive” on the track “Reason to Believe,” remain on message.

Dashboard Confessional will starta 21-date summer tour July 10. Although the amphitheaters on most of the dates are a
far cry from the band’s club beginnings, Carrabba still makes time to meet with his fans after shows, even now that they num-
ber in the thousands.

Q: How do you handle being labeled “the king of emo™? Is that
something you embrace or are trying to get away from with the

new album?

A: Neither. | never thought it really applied to me. The press
needs to tag you with something, I guess. So, as far as I'm
concerned, eventually they’ll get tired of calling me thatand

they’ll call me something else.

Q: This album definitely has the bigger rock sound
that was first evident on “A Mark, a Mission, a
Brand, a Scar” and with the “Vindicated” single.
Why did you decide to go in this direction?
A:I'mnotsure | decided. I guess that’s just how
I was writing, how I was feeling. ['m sortof a
slave to that. 1 don’t have a lot of preconcep-
tions: “Well, I should do this now.” [Itis | where

I am as a writer at the moment.

Q: How did the collaboration with Counting Crows’ Adam Duritz
on the album track “So Long, So Long” come about?

A: We're friends, so we've been talking about doing something

together, in the form of a tour, for a long time. We weren’t re-
ally able to line it up where we both had the same schedule with
record releases and all that nonsense. So, he heard that track,
and he had mentioned me singing on his record, but he really

liked this track so we invited hiin to sing on this record.

Q: Don Gilmore, who has produced Pearl Jam and Linkin
Park, and Daniel Lanois, who is best-known for his work
with U2and Bob Dylan, produced this album. They have
very different sounds. How did you make sure the album
sounded coherent?
A: One of the things we did, first we did it with
Daniel, then when we started working with Don,
we retracked certain elements from the second ses-
sion onto the first. So there was the same sound
and continuity.

areas that are off limits?

Q: Your fans expect a very specific sound from you. How far do
you feel you can expand artistically before you risk alienating your

fan base?

Q: Yourlyrics are very personal and emotional. Are there certain

A: Probably, but I just tap into whatever is resonating at the
moment. | think there are certain things I don’t need to sing
about, to write about, as far as what triggers me as a writer. So
there’s plenty I don’t write about, because it doesn’t seem to
need needling. Life, in general, serves as an inspiration for me
for writing. I'm interested in minutiae and placing it elsewhere.

A:lt's notreally something I worry about. I think they’ve given

usareally wide berth. It’s hard to imagine that while we're writ-

ing. We hope they like it when it comes out, it’s as simple as
that. There’s certain fans that will only like one way we did things
and certain fans that will only like another way. We kind of ebb
and flow between those two things. If you liked one, you may

have to wait a couple of records, but you'll find it again.  ---

Fantasy Diminished By Hinte’s Departure

Founded in the '50s as a jazz
indie that recorded Dave
Brubeck and Cal Tjader,
among others, Fantasy Rec-
ords became the house that
Creedence Clearwater Re-
vival abundantiy built in the
'60s. The Berkeley, Calif.-
based label amassed a jazz
empire by scooping up semi-
nal, but bankrupt indies from
the ’50s and '60s such as
Riverside and Prestige.

Similarly, Concord—formed
as @ mainstream jazz labelin
the early '70s in Northern
California and now head-
quartered in Los Angeles as
Concord Music Group—found
its financial stride thanks
largely to Ray Charles’ multi-
platinum pop record “Genius
Loves Company.”

When Concord bought
Fantasy a year and a half ago,
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feathers were ruffled among
longtime employees at the
latter. And the jazz commu-
nity worried about how the
new owners would spin Fan-
tasy’s catalog.

Although an impressive se-

ries of reissues and boxed sets
have been set in motion—in-
cluding the Thelonious Monk/
John Coltrane two-CD set,
“The Complete 1957 Riverside
Recordings,” bowing June
27—it was disconcerting to
hear that Terri Hinte, a Fantasy
employee for 33 years and its
director of publicity for 28
years, was laid off May 31, with
three business days’ notice.
Jazz at Fantasy lost one of its
true advocates.

It’s ironic that the Jazz Jour-
nalist Assn. had already
plannedto celebrate her. At its
10th annual Jazz Awards show
June 19 at New York’s B.B. King
Blues Club & Grill, Hinte re-
ceived one of its behind-the-
scenes A-Team honors, in-
scribed as “De Facto Curator
of Fantasy Records.” While
Hinte has been reluctant to talk

about her dismissal, esteemed
journalists have been weighing
in on her behalf.

Grammy Award-winning
liner notes scribe Bob Blumen-
thal calls her “hands down, the
absolute best,” while author
Gary Giddins praises her for
“her personableness, intelli-
gence and humor.” He wonders
how safe Fantasy’s catalogre-
ally is. “The new owners seem
to have no idea what to do with
this stuff, how to treat it or mar-
ket it,” Giddins says. “And now
they’ve let go the one person
in the company who did.”

Concord president Glen Bar-
ros counters: “We’re commit-
tedtojazzandthejazz catalog
we've invested in.” He adds that
he has “tremendous respect”
for Hinte as “a great caretaker,
proponent and spokesperson”
forjazz.“However, when com-
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panies merge, there are unfor-
tunate consequences,” Barros
says. “But | don’t think Terri’s
departure means that we have
any less respect for the Fan-
tasy catalog.”

Concord GM Gene Rumsey
says, “We’'re as bullish as ever
on aggressively marketing the
jazz catalog. We’re not trying
to alienate jazz aficionados,
but we are trying to expand
the market size, to broaden
the number of consumers.
Plus, we’re not just reissuing
titles; we're taking a serious
stab at re-establishing the old
labels’ brands.”

Rumsey says that Hinte has
been invited to consult on fu-
ture reissue projects, while in-
dependent publicity company
DL Media will lead the charge
for upcoming releases. Hinte
will take on freelance writing,

editing and publicity gigs
(hudba@sbcglobal.net). She
will also continue to work with
saxophonist Sonny Rollins,
having served as his only pub-
licist since 1978.

NOLA TRIBUTE: On June
6, Crescent City native Wyn-
ton Marsalis, joined by singer
Cassandra Wilson and Big
Easy chef Emeril Lagasse, an-
nounced that he and his pro-
duction team will present a
live TV special Aug. 29, the
anniversary of Hurricane
Katrina. Titled “New Orleans:
Rebuilding the Soul of
America...One Year Later,”
the program will be one of a
series of events planned
during the three-day New
Orleans Cultural Tribute (Cel-
ebrate Jazz Trio) fest run-
ning Aug. 27-29. oo

CARRABBA: MARINA CHAVEZ
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Sanchez’s U.S. Dance

DJ Turns On Some Serious Americana With ‘Come With M¢’

where he spends half his year. “A couple of album
sales definitely wouldn’t hurt. If it goes pop or
crosses over, fantastic. But I'm not really worried
about that.”

That sounds beatific, but froma DJ of Sanchez’s
stature, it rings true. In the world outside the
United States, guys like him don’t need to make
albums that do well. They can easily rest on their
hefty performance fees. Which is perhaps why
“Come With Me” sounds so unforced.

The album is 11 tracks, each paying tribute toa
ditferent branch in the dance-music family tree, all
rendered with a pop polish that could easily send
them straight onto the charts. First single “Turn On
the Music” is a foot-stomping club anthem perfectly
in place on today’s darker dancefloors; Grammy-
winning Latin singer/guitarist Alejandro Sanz is
featured on “I’'m Yours,” a soundtrack for a moon-
lit tango; “Reason” could single-handedly bring
back disco-style roller rinksand even features arap
(ves, dance and hip-hop are siblings!); “Take a
Chance” is a Spanish-flavored showgirl solo that
deserves Bob Fosse choreography.

There’s even a full-fledged breath-taker: “Free
(Headwinds),” which started out as straight-up
reggae. The original singer, Jamaican recording
artist Suzanne Couch, remained, but Sanchez
reimagined the song’s style as “U.K. soulful dance,
like Souf II Soul. [ kept some of the original gui-
iar, brought in the string section. | wanted to give
it that classic soulful feel because that's what
her voice sounded like to me.” Indeed,
Couch sounds like Chaka Khan, and the
melody has an expansiveness that re-
calls Ashford & Simpson. “It just
gives abitof a breadth to the album,”

Sanchez says. “It gives you that in-
timate moment.

Unusually, and perhaps fittingly,
“Come With Me” will be released
first in America on June 27 with
Europe to follow. Let’s support it
and embrace it and love it before

they do for once.

We in dance music don’t get albums like Roger
Sanchez's “Come With Me” (Ultra) very often. We
get avant-garde collections from underground
artists that only a fraction of the music-buying pub-
lic will ever support. We get serviceable pop from
upstarts looking for an easier route to MTV-level
success. We get confused, uneven castoffs by ca-
reer DJs looking to make a name—and maybe some
publishing dough—as writers and producers.

But it’s a rare day when we get an album that
truly reflects what American dance music down
to its roots is all about. And Grammy Award-
winning producer/DJ Sanchez’s second full-
length is exactly that.

“I want people to really listen to it and see if
they can relate to it,” Sanchez says from Ibiza,

SANCHEZ

SUMMER DAZE: In celebration
of the sunny season, ['ll name a dif-
ferent “Summer Pick” at the end of’
my columns throughout August. This
week’s pick is “The Cure and the
Cause” by Irish house duo Fish Go
Deep featuring vocalist Tracey K. Still
available for license in America through
Defected in the United Kingdom, the quirky
record has been adopted by the country’s
dancefloor ladies as a rueful singalong over
which to bond. Astute lyrics about toxic
men can have that effect (see Kelly Clark-
son, Mary J. Blige).
“The response has been brilliant partic-
ularly amongst American DJs, who have
picked up on Dennis Ferrer’s stunning
rework of the track,” Defected head of
A&R Simon Dunmore reports. “Cure”
is also featured on the label’s up-
coming “Defected in the House:
Eivissa” compilation. oo

EA  Global Pulse
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EDITED BY TOM FERGUSON tferguson@eu.billboard.com

Pop-Rock ActTaxiride
Books Return To India

Enthusiastic audiences and
media exposurein India are
luring Australian pop-rock
act Taxiride back to the
subcontinent.

Virgin/EMl India recently in-
vited Melbourne-based Taxi-
ride to play its first shows in
Mumbai, Delhi.and Bangalore
as part of a 10-date series of
gigs flagged “VH-1 Rock
Rules.” The shows, organized
by VH-1India, took place be-
tween May 28 and June 6. They
were filmed for broadcast, and
also featured unsigned U.K. al-
ternative rock act Haven and
Swedish hard rock band Em-
pire Dogs (Versity Music) as
well as 12 Indian acts.

Following what Taxiride’s
Sydney-based manager Alan
Robertson calls “truly amaz-
ing” audience reaction, he is
discussing a second Indian visit
with local agents. In Australia,
the actis booked through Pre-
mier Artists and published by
Mushroom Music.

Robertson says VH-1 India
played the album’s lead sin-
gle “Oh Yeah!” ahead of the
visit, then put second single
“What Can | Say” in high ro-
tation. English-language radio
stations in Mumbai, Delhi and
Bangalore are also playing the
latter track.

Virgin/EMl issued Taxiride’s
third album, “Axiomatic,” in
Indiain November 2005, two

www.americanradiohistorv.com

months after its Australianre-
lease on the band’s MGM-dis-
tributed Blue Tiger Music
label. “Part of being an inde-
pendent act is the need to find
new markets around the
world,” Robertson says. “India
appealed because Virgin/EMI
India label manager Craig Fer-
nandez was very enthusiastic
about Taxiride.”

Robertson says Taxiride’s
first two albums “Imaginate”
(1999) and “Garage Mahal”
(2002) on Warner Music re-
spectively sold 200,000 and
150,000 units globally. Euro-
pean deals for “Axiomatic”
are being finalized, he adds.

—Christie Eliezer

FRENCH SOUVENIRS:
Shipments of singer/song-
writer Patrick Bruel’s first
album of original music in
seven years have just passed
the 400,000 mark in his na-
tive France.

Bruel’s sixth album “Des
Souvenirs Devant .. .” (RCA/
Sony BMG) remainsin the top
30 of the IFOP/Tite Live sales
chart three months after its
March 20 European release.
It is the latest step in a 20-year
music career that has seen
more than 10 million Bruel al-
bums shipped, according to
his label.

Initially a film and TV actor,
Bruel became a major record-
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ing artist in France with his
second album, “Alors Re-
garde,” in 1989.

Although he had written
songs since he was a teen-
ager, Bruel had not recorded
his own material since his
fourth album, 1999’s “Juste
Avant.”

RCA says global shipments
of “Juste Avant” now stand at
1.7 million copies. The follow-
up, “Entre Deux” (2002), saw
him tackling French “chan-
son” classics, but Bruel is now
back with his own material,
published by his own com-
pany, 14 Productions.

“Juste Avant” was a hard
act to follow, Sony BMG Music
France international product
manager Valérie Thiery con-
cedes. “It worked incredibly
well,” she says. “The market
is different today and this
album is more personal, but
we still hope to reach very
high figures.”

Thiery says international
promotion for the album will
intensify after the summer.
Outside of French-speaking
territories, Bruel’s strongest
markets are the Netherlands
and Germany.

In October, Bruel begins a
39-date tour of France,
booked by Backline-VMA, in-
terspersed with dates in Bel-
gium and Switzerland.

—Aymeric Pichevin
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€ Nashville Scene

Some familiar country names
—Billy Ray Cyrus and Ty Hern-
don—have landed new label
deals. Meanwhile, the expected
artist roster cuts have started
at the newly merged Sony
BMG Nashville.

Cyrus has signed with New
Door Records/Universal Music
Enterprises. The first single,
“Wanna Be Your Joe,” has been
shipped to country radio. An
album of the same name is due
July 18.

Cyrus wrote or co-wrote all 12
tracks on the album, which fea-
tures guest vocalists George
Jones and Loretta Lynn. Tunes
include tributes to Lynyrd
Skynyrd and the late NASCAR
driver Dale Earnhardt as well as
a tongue-in-cheek number
called “I Want My Mullet Back.”
It's a toss-up as to whether
Cyrus’ initial rise to fame in the
early '90s was due more to his
hip-shaking “Achy Breaky
Heart” or his elevation of the
mullet to an art form.

An established actor who pre-
viously starred in his own se-
ries, “Doc,” Cyrus now appears
with his daughter Miley in the

Although Columbia Records initilly planned to
breathe new life into Switchfoot’s current album,
“Nothing Is Sound” by adding naw tracks, Switch-
foot leacer Jon Foreman says thatthe San Diego-
based group will instead go back into the studio
to record a new album.

While “Nothing Is Sound” certainly sold re-
spectably—it has moved 526,00C units since its
Septemker 2005 release, acccrding to Nielsen
SoundScan--those numbers are a “ar cry from its
predecessor, “The Beautiful Letdown,” which has
U.S. sales of 2.6 million. The album got off to a
rough stert when it was one of 15 titles recalied
by Sony BMG because software o1 the CDs be-
haved like spyware (Billboard, Nov. 26, 2005).

But Foreman is trying to look forvward, not back.
“As a songwriter, you have a belief in all your kids
and I'mreally excited about these new tracks. Ob-
vioudy that’s where my heart’s at ight now,” he
says. “But at the same time, | look back at those
songs and they are kind of tainted ky a few of the
things tha: went down last year. But at the end of
it all you have to just look at what you’ve got and
we’'re really thankful that we’re making music. ¢

Tertative release date for the new set is Nov.
7, accordirg to Foreman.

HARD AT WORK: Annie Lennox can take a
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Switchfoot Switches Plans: Lennox Labors

notoriously long time between albums, so we
were deligted to hear that she is working on a
new project, although no delivery date is in the
offing. “l amn writing at the moment. I'm at the
early stages so I’'m not really able to say who I will
be working with,” she says. No theme has
emerged for the follow-up to 2003’s “Bare” (J
Records), s1e says, although, as usual, her stan-
dards are high.

Lennox is hoping to deliver an album “with 12
strong, powerful, really emotive songs that peo-
ple can connect to.” If she achieves that, she says,
“I can feel proud of [it], no matter if it sells 10
copies or 5C: million.”

BACK BURNER: The Decibel Collective, the
label co-founded by Bowling for Soup’s Jaret
Reddick, has ended its short-lived partnership
with Fontane (Billboard, Aug. 13, 2005). The label
is seeking licensing partners for its first act, the
Art of Dying. “Mark Flaherty, one of our partners,
took a job at J Records and we’re obviously so
busy with Bowling for Soup, so [the label] is sort
of on the back burner,” Reddick says.

Reddick admits running a label was a wake-up
call—someth ng we wish more artists would real-
ize before they decide to start their ownimprint.
“Unfortunately things just didn’t work out quite

B PHYLLIS STARK pstark@billboard.com

Cyrus, Herndon Ink New Deals

Veteran Artists Prep New Albums; Roster Cuts Start At Sony BMG Nashville

Disney Channel series “Han-
nah Montana.”

Cyrus previously recorded for
the Mercury, Monument and
Madacy labels. His last project,
2003’s “The Other Side,” was a
Christian album released on
Word Records.

Meanwhile, Herndon has
signed with Titan Pyramid
Records, a division of Titan
Global Entertainment. His first
album for the label, “Right
About Now,” is due this sum-
mer. Herndon produced with
Darrell Brown, Dennis Matosky
and fiddler Jonathan Yudkin.

Herndon recorded for Epic
Records from 1995 until 2002,
where he racked up seven top
10 singles including three No.
1 hits. His first two albums,
“What Mattered Most” and “Liv-
ing in a Moment,” were certi-
fied gold by the RIAA. Two more
studio albums and a 2002 great-
est hits set followed.

Titan Pyramid is distributed
by Fontana.

In other news, the first four
artists have been cut from the
Sony BMG Nashville roster.
Gone are newcomers Jace

the way that we wanted,” he says. “It got to be a
pretty big monetary burden, but we’re still going.

We’'re still trying.”

For now, Bowling for Soup is back in the studio
working on afall release for Jive. Thankfully, Red-
dick says fans can count on the group to leave
politics and reality at the door. “We have
not changed one bit. In fact, it’s so Bowling
for Soup, it’s just crazy,” he jubilantly says.
“We have a song called ‘I’'m Gay,” that’s
just about how happy we are and it really

isjust a fun album.”

PARENT OF THE YEAR: we've
often heard artists talk about how the
studio feels more like home to them
than anywhere eise, but perhaps no
one has put it quite the same way as
Green Day’s Billie Joe Armstrong. As
the band starts work oniits follow-up
toits Grammy Award-winning Reprise/
Warner Bros. set “American Idiot,”
Armstrong says the trio goes into
the studio because “it’s fun. it’s like

Everett, Susan Jaynes, Brice
Long and Jamey Johnson, who
sold 63,000 copies of his 2005
BNA Records de>ut album, ac-
cording to Nielsen SoundScan.
That album deb-ted at No. 20
on Billboard’s Tecp Country Al-
bums chart on the strength of
top 15 single “The Dollar.”

Everettand Ha.nes had been
on the roster of th= now-defunct
Epic Nashville imorintand sold
5,000 copiesand I»ss than 1,000
copies, respectizely, of their
debutalbums. Long was on Co-
lumbiaand had net yet released
an album.

More roster cuts are expected
by the end of the raonth.

ON THE ROW: Former Sony
Music Nashville prasident Allen
Butler has signed Little Texas to
his newly launch2d manage-
ment firm, Allen Butler Enter-
tainment. Butler a.so manages
singer/songwriter Minnie Mur-
phy, the sister of Capitol Records
Nashville artist Jamie O’Neal.
Bob Reeves has resigned from
Midas Records wt ere he had
been national director of promo-
tion since its launch last fall.

aclubhouse. if we didn’t do that, |
don’t know what the hell else |
would do. it beats the PTA meet-
ing, that's for sure.” ace
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LENNOX

SIGNINGS: Warner Bros. art-
st and former “Nashville Star”
contestant Lance Miller has
signed a co-publishing agree-
ment with Famous Music Nash-
ville. Miller =s in the studio with
Brad and Brett Warren. who are
rroducing his debut CD. The
artists, better-known as the War-
rzn Brothers when they re-
corded for BNA Records, are
former “Nasville Star” judges.
Miller’s scngs have been cut
by Tim McGraw, Tracy Law-
rence, Clay Walker, Restless
Heart and Mark Wills. He pre-
viously was signed to EMI
Music Publishing.

Show Dog Nashville artist Re-
becca Lynn Howard has signed
z co-publishir g agreement with
with Roger Murrah’s Castle
Street Music.

M JSIC NEWS: Dierks Bent-
ley recently fi med a concert at
the Fillmore Auditorium in
Dienver thatisslated to become
a full-length concert DVD. The
high-definition DVD, directed
by London-besed filmmaker
Russell Thomas, is due in late
2006 or early 2007. .

LENNOX: MICHAEL CAULFIELD; CYRL



www.americanradiohistory.com

REVIEWSE

‘ I ()-I- I I ( I -I- S‘
Releases deemed by the review editors to deserve special attention
on the basis of musical merit and/or Billboard chart potential.

LU ALBUIVIS .

DASHBOARD
CONFESSIONAL
Dusk and Summer
Producer: Don Gilmore
Vagrant

Release Date: June 27
Sounds like Chris
Carrabba took notes
when his band opened for U2 last fall. On
“Dusk and Summer,” Dashboard
Confessional’s first full-band studio effort in
three years, the specter of Bono hovers over
his impassioned pleadings, which move from
shivery falsetto to operatic sweep. And while
U2 producer Daniel Lanois collaborated on
only afew songs, his sonic vision shines through
all 10 tracks. The midtempo opener “Don’t
Wait” sends an impossibly simple hook over
aclassic U2 beat, while the delicate “Stolen,”
the album’s best cut, unabashedly echoes
“With or Without You.” Slower paced and
more atmospheric than any of its
predecessors, “Dusk” is an ambitious
showcase of maturity. However, the “Shrek
3"-ready piano ballad “So Long, So Long,”
featuring Counting Crows’ Adam Duritz, will
make longtime fans cringe and yearn for the
bygone man-with-guitar days.—SP

PET SHOP BOYS
Fundamental
Producer: Trevor Horn
Rhino

Release Date: June 27
There is something
quite comforting about
a new Pet Shop Boys
album. Neil Tennant’s vocals always manage
to soothe and, when necessary, invigorate.
The same is true of Chris Lowe’s electronic
wizardry. To be sure, Boys Tennant and Lowe,
accompanied here by producer Trevor Horn,
offer much comfort on “Fundamental.” The

=T

nightclub-primed electro beats the duo
helped pioneer in the '80s are present as are
lushly arranged, chilled-out moments of bliss.
Fans are treated to politically alive anthems
(“I'm With Stupid,” “Integral”) and tales from
the broken hearts club (“| Made My Excuses
and Left,” “Indefinite Leave to Remain”). And
while “The Sodom and Gomorrah Show” is
one of the best-named songs ever,
unfortunately, it's not a great song. Neither is
“Luna Park.” For greatness, look to the
irresistibly melodic “Twentieth Century,” the
New Order-hued “Minimal” and the Diane
Warren-penned ballad "“Numb.”—MpP

INDIA.ARIE
Testimony Vol. 1, Life
& Relationship
Producers: various
Universal Motown
Release Date: June 27
Honest and personal
are two adjectives
frequently associated with India.Arie’s music.
This follow-up to her 2002 Grammy Award-
winning “Voyage to India” is no exception.
But here the singer/songwriter displays a
broader profile of who she is musically while
dissecting the stages of a failed romance
from heartbreak to acceptance to
transcendence. To help impart the personal
wisdom she has gleaned from that journey,
India.Arie draws on her country roots, pairing
with Rascal Flatts’ Gary LeVox on “Summer”;
covers Don Henley on the arresting “The
Heart of the Matter”; and trades licks with
Bonnie Raitt on the exuberant “| Choose.”
She even plays the trumpet on “These Eyes”
and piano on the set’s several interludes. The
result is an ambitious, aurally rich suite of
storytelling songs (a la mentor Stevie
Wonder in his '70s heyday) enhanced by
Arie’s expressive vocals.—GM

JESSICA SIMPSON A
Public Affair (3:21)
Producer: Lester
Mendez

Writers: J. Simpson,

J. Austin, G. Kurstin,

S. Watters, L. Bianca-
niello, L. Mendez,

N. Ashford, V. Simpson

Publishers: various

Epic

Jessica Simpson opens anew chapter in her
life ready to set the charts ablaze. Her first
release post-100 mph ascent to the A-listis
an ecstatic pure-pop frolic reminiscent of
Madonna's “Lucky Star.” Giddy, wildly
adventurous production from Lester Mendez
is an absolute delight—maddeningly catchy
and brimming with melodic twists and
turns—giving “A Public Affair” the potential
to actually signal a tidal shift back to the
center for top 40—it’s that good. Neglected
pop fans will lather over this unapologeticaily
fluffy summer song while habitual Simpson
detractors will see her in a new light. A public
affair, indeed. This record is perfect.—CT

TEDDY GEIGER These
Walls (3:36)
Producer: Billy Mann
Writers: 7. Geiger,

B. Cohen, P. Wallace
Publishers: various
Columbia

Columbia golden boy
Teddy Geiger gives us a better idea of his
mettle on “These Walls,” the follow-up to
poppier breakthrough “For You | Will
(Confidence),” which reached No.29 on The
Billboard Hot 100. Here he evolves past teen-
idol typecasting with a gritty, lyrically astute
song that slaps down any potential
comparisons to female-oriented singer/
songwriter labelmates John Mayer and Five
for Fighting. Word is that this was the last
song contributed to the album, and label
honchos realized its potential but already had
the program in place for “Confidence.” As
much as that song offered a formidable bid
for playlists, this is the title that will establish a
face and name for Geiger. “Walls” is a star-
making vehicle—and it takes only one spin.
Welcome to the big time, Teddy.—CT

ALLBL

HIP-HOP |

SHAWNNA
Block Music
Producers: various
DTR/Def Jam
Release Date: June 27
Hip-hop has become
a Bermuda Triangle
for its mistresses. The
sexpot formula doesn’t
work by itself anymore. A
woman can be a mix-tape
monster, but her verses
can't be too rough or
she’s considered manly.
What's a girl to do?
Shawnna answers this
question with “Block
Music.” Her recent hit
“Gettin’ Some” worked
the sexy angle, killing
with a thick bassline and a
Too Short snippet. The
“Gettin’ Some” remix
featuring Ludacris, Lil
Wayne and Too Short has
Pharrell impersonating
Twista's speedy rhyming.
But Shawnna successfully
showcases her
storytelling on “Roll Wit
Me,” describing a drug
run gone awry. “Candy-
Coated” slices up 8 Ball &
MJG's “Lay It Down” into
a trendy repetitive hook,
featuring 8 Ball & MJG
themselves, while “In Tha
Chi" and “Chicago” are
relaxed melodic tracks,

' featuring Shawnna’s

famous dad, blues
guitarist Buddy Guy.—HC

MR. LIF

Mo’ Mega

Producers: £/-P, Mr. Lif, Nick
Toth

Definitive Jux

Release Date: June 13

. Mr. Lif enjoys status as the

architect of some of the
rap world’s most visceral
polemics, both as asolo
artist and with his
Perceptionists. Strange
then that "Moo’ Mega” uses
all its political juice in its
first half, turning midway
through to more
generalized Everyman
stories and,
disappointingly, fairly
standard sophomore
album tales from the road
such as “Long Distance,”
with its awkward sex talk,
or the throwaway
“Washitup!,” which
rehashes De La Soul’s
tossed-off-in-its-own-
right “A Little Bit of

. Soap.” Lif’sin good hands

production-wise, as EI-P
furnishes a grand storm
of rock on “Collapse” and
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“Take, Hold, Fire!” Lif's
desire to broaden his
material with generation-
jumping stories of family
(“LookingIn. .. " and
‘For You™) is well-
meaning, his own fierce
catalog unfortunately
makes “Mega” seem like a
missed opportunity.—JV

| ROCK |
UNDEROATH
Define the Great Line
Producers: Underoath, Matt
Goldman, Adam Dutkiewicz
Tooth & Nail/Solid State
Release Date: June 20
Christian post-
hardcore act
Underoath revels in
cacophony on “Define
the Great Line"”; its tracks
held together by tenuous
threads of melody. Its
discordance is not
without style. One
moment the music
screeches and skids like a
driver desperate to avoid
a car wreck (“There
Could Be Nothing After
This"), then it throws out
an intro filled with
tension and impatient
guitar (“You're Ever So
Inviting”). “In Regards to
Myself,” “A Moment
Suspended in Time” and
“Everyone Looks So
Good From Here” are
equally chaotic. One
sometimes can't tell what
singer Spencer
Chamberlain screams,
but that doesn’'t make it
feel any less cathartic.
The only let up is when
keyboardist Chris Dudley
weaves a disquieting
soundscape fit for
purgatory on "Salmarnir.”
This album will steamroll
the sales of Underoath’s
debut, “They're Only
Chasing Safety.”"—CLT

GUSTER
Ganging Up on the Sun
Producers: Tom Aniello,
Joe Pisapaia, Guster
Reprise
Release Date: June 20
* On its fifth studio
release, Boston dorm
darling Guster brings the
noise. The formerly
acoustic band cranks up
the guitars, while sticking
to catchy melodies that feel
as safe as a cuddly college
sweatshirt. Though
“Ganging Up on the Sun”
starts with the softly
entrancing “Lighting Rod,”
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it soon becomes Guster’s
loudest and most ambitious
effort to date. Standouts
like the Fleetwood Mac-
rubbed “Satellite” or "Ruby
Falls,” a sprawling, Pink
Floyd-ish ballad, are
unabashed pop anthems
dressed in classic-rock
threads. Andif there are
bursts of political dissent
(“Manifest Destiny”),
cheerful nostalgia often
wins. On “One Man
Wrecking Machine,” singer
Ryan Miller travels back to
high school to finally make
out with the homecoming
queen ("l want to relive my
adolescent dreams,
Inspired by true events and
movies screens”).—SP

KENTUCKY
HEADHUNTERS
Flying Under the Radar
Producers: Kentucky
Headhunters, Tom Long
CBuJ Entertainment
Release Date: June 13
* This aptly titled
collection of choice
cuts from the Headhunters’
criminally ignored previous
three releases (two on
Audium, the most recent on
CBulJ)isafine
representation of a monster
band. This is deep-fried,
bodacious Southernrock at
its most robust, with a
thunderous rhythm section,
a heady groove and
arguably the most
underrated guitarist in rock
in Greg Martin. Martin’s
solos shine throughout as
the Headhunters plow
through original rockers
and warhorses alike,
including “Big Boss Man,”
“Louisana CoCo,"” “Rock
On” and “Take These Chains
From My Heart,” as well as
nicely rendered ballads like
“Back to the Sun” and
“Lonely Nights.” Among
new cuts that spice things
up are “Midnight Special,”
“Ashes of Love” and an
otherworldly reworking of
Roger Miller’'s “Chug a Lug.”
Fun to the extreme —RW

JAZZ |
BRAD MEHLDAU
House on Hill
Producers: Brad Mehldau,
Matt Pierson
Nonesuch
Release Date: June 27
In his prolific decade
since leaving Joshua
Redman’s quartet,
continued on >>p54
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Mehldau has proved as
comfortable with the
masters as he has with
the songbooks of the
Beatles, Nick Drake and
Radiohead. The all-
original “House on Hill” is
the final recording from
Mehldau’s well-regarded
trio with bassist Larry
Grenadier and drummer
Jorge Rossy. Most tracks
hail from the same 2002
sessions that produced
the covers record
“Anything Goes.” Like its
brother, “House” finds the
trio in sparkling, often
exhilarating spirits, but
with a steady reliance on
theme where previous
works occasionally spun
off into distant orbits.
"August Ending” wastes
no time conjuring up a
fooming, circular piano
riff, and Mehldau’'s busy
fingers in “Backyard”
dance all over a
melancholic bassline.
Mehldau writes that
“House” represents the
apex of what the trio
achieved, and it’s easy to
see where he’s coming
from.—~JvV

| WORLD |

SALIF KEITA
M’Bemba
Producer: Jean Lamoot
Decca
Release Date: June 20
* Keita’s 2002 album,
“Mouffou,” was an
all-acoustic sensation
that found him revisiting
his West African roots.
“M’'Bemba” is very much
of the same spirit, as
Keita digs into his Malian
background and devises a
musical tribute to his
ancestor Soundiata Keita,
founder of the 12th
century Mandingo
Empire. With masterful
assistance from Mama
Sissoko (ngoni lute) and
Toumani Diabaté (kora),
Keita and producer Jean
Lamoot have crafted a
dynamic, evocative

LEEGEND & CREDITS

EDITED BY JONATHAN COHEN (ALBUMS) AND

CHUCK TAYLOR (SINGLES)

record, rich in groove and
atmosphere. Bamako may
not be on your itinerary
this year, but the
wondrous vibe of
“Calculer” and
“Kamoukie” will take you
there. Elsewhere, “Ladji”
offers an intriguing
collaboration between
Keita and Buju Banton.
The title track is simply
gorgeous and throughout
Keita's vocals are
typically astonishing.
“M’'Bemba” is easily one
of the top world music
releases of 2006.—PVV

FIRST CALL

Rejoice! An A Cappella
Hymns Collection
Producer: Brent King
Discovery House Music
Release Date: June 20

* This stunning hymns
collection
demonstrates there's no
instrument more
compelling than the
human voice—especially
when you’ve got three
voices like Mel Tunney,
Bonnie Keen and Marty
McCall. Longtime
Christian music fans will
rejoice when they hear this
amazing project because
it reunites the three
original First Call
members. Here they open
with the "Doxology” and
proceed to serve up
gorgeous a cappella
arrangements of some of
the church’s best-loved
hymns. Among the
highlights are “The Solid
Rock,” "How Deep the
Father’s Love for Us,”
“Come, Thou Fount of
Every Blessing” and
“Untitled Hymn (Come to
Jesus).” During the past
few years, there have been
numerous hymns projects
released in the Christian
market, but hearing these
wonderful voices perform
these classics a cappellais
a taste of heaven right
here on earth.—DEP

VITAL REISSUES

VARIOUS ARTISTS
Atlantic Unearthed: Soul
Sisters
Atlantic Unearthed: Soul
Brothers
Producer: David Nathan
Rhino
Release Date: June 6
* During its formative
years, Atlantic Records
was known as the “house
that Ruth built”—an
acknowledgement of the
formidable hitmaking reign
of R&B singer Ruth Brown
during the '50s. Fortifying
the label’s soul foundation
between the mid-'60s and
'70s were a host of talented
male and female singers,
many of whom appear on
these quite satisfying single-
disc compilations. Each 16-
song CD features
remastered versions of B-
sides, hard-to-find singles
and previously unreleased
tracks. The treats include
Aretha Franklin’s gospel-
tinged take on Frank
Sinatra’s signature "My Way"
and unreleased gems by
Donny Hathaway (“What a
Woman Really Means”) and

I

Wilson Pickett I
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Manin Love”).
Adding tothe

COIl

discs’ allure ADDITIONAL
are selections REVIEWS:
by such

e Camera
overlooked Obscura,
singers as “Let’s Get

g L Out of This
Percy Wiggins  country”
("BOOk of (Merge)
Memories”) ' F#nure Pigeon
“The
aAnd ex-gospel  popcqelic
singer Laura Sounds of
Lee, whose ;itgggi,,
“What a Man” (Record Collection)
sparkled some .« Stuart A.
25 years stap“?s’
“Leavin

before Salt-N- Sonags” ?,,AD)
Pepaand En

Vogue were a

gleam in anyone’s eyes.

First and foremost,

however, this collection
pointedly underscores the
style and substance
frequently missing in today’s
R&B music.—GM

CRITICS’ CHOICE *: A new release, regardless of

chart potential, highly recommended for musical

merit.

CONTRIBUTORS: Hillary Crosley, Gail Mitchell,

Michael Paoletta, Sven Philipp, Deborah Evans Price,
Chuck Taylor, Christa L. Titus, Kristina Tunzi, Philip
Van Vleck, Jeff Vrabel, Ray Waddell

PICK »: A new release predicted to hit the top half
of the chart in the corresponding format.
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Ail albums commercially available in the United
States are eligible. Send aibum review copies to

Jonathan Cohen and singles review copies to Chuck
Taylor (both at Bjliboard, 770 Broadway, Sixth

0

Floor, New York, N.Y. 10003) or to the writers in the
appropriate bureaus. &

PARIS HILTON Stars Are
Blind (4:02)
Producer: Fernando
Garibay
Writers: F. Garibay,
S. Solomon, R. McCarthy
Publishers: various
Warner Bros.

When Paris Hilton

announced she was
releasing an album, most
of America cringed. Let's
face it, every
“celebutante” is dropping
arecord these days in the
battle for overexposure.
With that in mind, believe
it or not, ever-industrious
Hilton separates herself
from the trend-following
pack with a winning
track. “Stars Are Blind"” is
cute, catchy and playful
with reggae-pop beats
and a cool vibe
reminiscent of Blondie's
“The Tide Is High.” Her
breathy vocals sound like
Gwen Stefani's, and while
everyone will want to
know if she can actually
sing, she still sounds
better than some other
pop pretenders. With an
atmosphere and groove
that has "summer”
written all over it, this
single is destined to
steamroll top 40 radio.
Hilton’s self-titied debut
album is due in August.
As the heiress herself
would say, “Loves it."—KT

PINK Who Knew (3:28)
Producers: Max Martin,
Dr. Luke
Writers: Pink, M. Martin,
L. Gottwald
Publishers: various
LaFace/Zomba
* Pop radio is an
unjust galaxy. Pink is,
and always has been, one
of the wiser, more
profound young female
millennium-era
singer/songwriters,
expressing a melodic
signature that seldom
disappoints. She also
maintains plenty of star
quality and a well-
defined image as the
alterna-pop princess.
And yet top 40 seems to
be missing the obvious:
Previous single "Stupid
Girls” stalled at a
disappointing No. 15 on
The Billboard Hot 100.
Follow-up “Who Knew,"”
the second single from
the adventurous “I'm Not
Dead,” is another bull’'s-
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eye, a cool, smart and
plenty passionate
melodic gem, and an
instantly identifiable,
quick-to-the-point,
singalong track. Come
on, radio, don't forget
those acts that kept the
format alive during its
darker days earlier in the
decade. This deserves to
be a top 10 hit and further
Pink’s status as an
inimitabte pop icon.—CT

TRACY BYRD Cheapest

Motel (3:46)

Producers: Mike Geiger,

Tracy Byrd

Writers: M. Geiger,

T. Matthews, C. Deggs

Publishers: Sixteen Stars/

Belle Glade/Key Brothers/

Frio, BM/

Blind Mule/A2M Distribution
Like other
enterprising country

artists, Tracy Byrd is

taking a different route to
consumers these days. He

struck a deal with Artist 2

Market Distribution to

handle his forthcoming

set, “Different Things.”

The driver for any new

album is always a strong

single, and Byrd delivers a

hit with this well-written

cheatin’ song. The lyric

paints a picture of a

rendezvous in a seedy

hotel that, when
discovered, ultimately
costs the guy his wife,
kids and everything he
values most, fostering the
great hook, “The cheapest
motel in town cost him
everything.” Byrd’s warm,
rich baritone has always
been one of the best
voices in country music,
equally capable of
delivering frisky
uptempos and poignant
ballads. This fine single
signals an exciting new
chapter in the career of
one of country music’s
most talented
performers.—DEP

THE BRAND NEW
HEAVIES | Don’t Know
Why (I Love You) (3:31)
Producers: Brand New
Heavies, Michael Ross
Writers: various
Publishers: various
Delicious Vinyl
* It has certainly been a
hot minute since the

Brand New Heavies
released new material. But
the band that helped
usher in the acid-jazz
movement of the early
'90s is back with singer
N’'Dea Davenport in tow.
Easily one of the seven
wonders of the world, the
vocally gifted Davenport
doesn't just sing lyrics,
she inhabits them.
Witness "l Don't Know
Why (Il Love You),” which
sounds like some long-
lost Hot Wax track by the
Honey Cone. Original
Heavies bandmates Jan
Kincaid, Andrew Love
Levy and Simon
Bartholomew lovingly
surround Davenport’s
soulful delivery with
spirited, funk-kissed
rhythms. This is the real
deal, kids. The group’s
new album, “Get Used to
It,” arrives June 27.
Consider it a soundtrack
for summer 2006.—MP

ILDIVO WITH TONI
BRAXTON The Time of
Our Lives (3:28)
Producer: Steve Mac
Writer: E/ofsson
Publisher: not /isted
Columbia

While pop-opera quartet
Il Divo's second album,
“Ancora,” debuted at No. 1
in the United States, the
cheese whizzes have had
little impact at AC radio
and with good reason—
there’s a difference
between melodrama and
over-the-top absurdity.
“The Time of Our Lives,” a
duet with diva Toni
Braxton (whose “Un-
Break My Heart” Il Divo
covered on its first
album) does have camp
appeal, if only because
Braxton’s eight-cylinder
vocal is slathered atop
the guys’ butterball vocal
assault. She somehow
manages to hoid on to the
wheel despite the
inevitable train wreck of
hollering that ensues
from her tuxedo-ciad
accompanists trying to
reach a crescendo. Radio?
Not likely. But for fans of
the ever-captivating
Braxton, “Time"—the
official song of the 2006
FIFA World Cup—is a
(cautious) must-listen
that is delicious in its bad
taste.—CT
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>>Three years after Clay Aiken,
two years after Fantasia and one
year after Carrie Underwood,
Taylor Hicks keeps this week of
the year in the “American Idof”
column, as he debuts at No. 1on
The Billboard Hot 100 with “Do |
Make You Proud,” the 15th single
to enter the chart in pole position.
Hicks gives the Arista imprint its
36th chart-topper. He aiso helps
keep the gender wars one-sided;
he is the 14th male to top the Hot

100 in 2006, while only three
females (Beyoncé, Rihanna and
Shakira) have led the list.

>>Another Taylor makes a chart
debut this week. Unlike the “Ido!”
winner, she is a 16-year-old girl,
and her song “Tim McGraw” joins
such charting tributes as “Are You
Sure Hank Done It This Way,”
“Willie, Waylon and Me” and “|
Need Your Help Barry Manilow.”
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Busta’s First No. 1; Hicks’ SongTops RecentlIdols

Veteran rapper Busta Rhymes has The
Billboard 200’s Hct Shot Debut in the
same week that th= best-selling retail-
available single moves close to 200,000
copies. Almost feels like old times,
doesn'tit?

BUSTA RHYMES

By at least one reasure, these are the
good old days for Ehymes, who tops The
Billboard 200 for the first time. With
209,000 sold for “The Big Bang,” his best
Nielsen SoundScen week since 1998, he
also scores his fourth No. 1 on Top R&B/
Hip-Hop Albums.

Credit the fast start to “Touch It,” the
album’s lead single and his biggest hit
as a lead artist since 2002. The track
touched No. 3 01 Hot R&B/Hip-Hop

Songs and No. 12 on the all-format Hot
100 Airplay chart, even finding a home
on the Tropical Airplay chart.

The new album’s start more than
triples the opening-week sales of
Rhymes' last studio album, “It Ain't Safe
No More . . . ,” which started at 62,000
in 2002. The only set in his career to enjoy
bigger weeks was “Extinction Level
Event: The Final World Front,” which
powered 235,000 copies when it hit stores
just before the Christmas frame of 1998
and 212,000 in its second week.

‘PROUD’ ARRIVAL: For all the chat-
ter about his salt-and-pepper hair, awk-
ward dance moves and a voice that does
not fit neatly into any large-audience
radio format, did you have any idea that
new “American Idol” winner Taylor
Hicks’ debut radio song would have a
bigger week than singles by either of the
series’ last two champs?

His “Do I Make You Proud” roars on
the scene with 190,000 sold, the biggest
week by any title on Hot Single Sales
since June 2003, when “Idol” runner-up
Clay Aiken moved 393,000 for “This Is
the Night”/“Bridge Over Troubled Water”
in the same time that season’s champ,
Ruben Studdard, pulled 286,000 for “Fly-
ing Without Wings”/“Superstar.”

2004 winner Fantasia rang 142,000
when “I Believe” reached stores, and
last year’s queen, Carrie Underwood,
tallied 130,000 when “Inside Your
Heaven” arrived.

Two market drivers helped Hicks
earn a larger number than the past two
“Idol” winners: the cover of People and
his starring role in a practically in-
escapable Ford TV ad. RCA Music
Group also thinks Father's Day gift
shopping added to his tally, which ended
up being larger than his first few days
of sales seemed to promise.

Of the 190,000 sold, 6,000 were digi-
tal downloads. “Proud” drew another
38,000 sales from purchases of digital
tracks, for a grand total of 228,000, a
number big enough to snag the top rung
on The Billboard Hot 100 (see Between
the Bullets, page 58).

You have to roll back a few years to
find the last time that an artist unre-
lated to “Idol” had a bigger sales week.
In the Oct. 9, 1999, issue, “Heart-
breaker” by Mariah Carey Featuring
Jay-Z did 271,000.

Carey is also the last non-“Idol” artist
to sell more than 100,000 copies of a sin-
gle in one week. Her “Loverboy” with
Cameo, from the movie “Glitter,” sold
131,000 in the week ending July 29, 2001,

IVIarI(et \A’at(:ll‘ A Weekly National Music Sales Report

Weekly Unit Sales

Bk Sikits
This Week 10,406,000 253,000
Last Week 9,541,000 69,000
(hange 9.1% 266.7%
This Week Last Year 1,944,000 21,000
Change -12.9% 19.9%

Weekly Album Sales

35 million units

30
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25 2006
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For week ending June 18, 2006. Figures are rounded
Compiled from a nationai sample of retail store and rack
sales reports collected and provided by

a week after it bowed with 180,000.

While there is no question that the
digital track has become the single of
today’s music industry, consider that to
date, only one song—Shakira’s “Hips
Don’t Lie”—has sold more downloads
in a week than the 184.000 physical sin-
gles Hicks’ “Proud” moves in its first
week. That's a reminder that the heavy
music consumers who have eagerly em-
braced digital distribution are not nec-
essarily the average rank-and-file
shoppers who turn best sellers into mul-
tiplatinum plaques.

COMEBACK KID: First-day reports
from chains suggest that a former rookie-
of-the-year contender will be nextissue’s
Billboard 200 leader. Chart watchers pre-

dict Nelly Furtado’s “Loose”—driven by
hot track “Promiscuous”—will open in
the vicinity of 200,000.

Even if she misses that mark by 20%
or more, the Canadian’s third album
seems a lock for The Billboard 200’s No.
1 slot, which would keep the chart’s
crown in the Interscope family for a sec-
ond straight week.

Furtado’s albuin is the only June 20
release expected to top 100,000 in its
first frame. Her first one peaked at No.
24 in 2001. e

I\: Nielsen

SoundScan

2005 CHANGE

YEAR-TO-DATE SALES BY ALBUM CATEGORY

Year-To-Date
DIGITAL
TRACKS 2005 2006 CHANGE
10,894,000 OVERALL UNIT SALES
10,823,000 Albums 261547000 251,624,000 -3.8% Current
0.7% Digital Tracks 146,124,000 258,724,000  771% (atalog
6,253,000 Store Singles 2214000 1733000 -21.7% Deep Catalog
74.2% Total 409885000 512,081,000  24.9%
' Albums w/TEA® 276,159,400 277,496,400 0.5%

“Includes track equivalent album sales (TEA) with 10 track downloads equivalent

to one album sale.

ALBUM SALES
’05
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161,616,000 154,516,000 -4.4%
99,931,000 97,108,000 -2.8%
67,718,000 67,631,000 -01%

Current Album Sales

’05

161.6 million/

.. 26),5,million f
'06 251.6 million

Catalog Album Sales

05 99.9 miuignl
‘06 97.1 million

SALES BY ALBUM FORMAT

(] 253,598,000 237,027,000 -6.5%
Dig"a' 5,950,000 13,509,000 127.0% Nlibelsen So|undsc(1a£1 counts as culrrent onlyga!es w:thm meTﬁtrlst 18hmonlhs of!:n
Cassette 1,430,000 657,000 =-54.1% o na of The Siliors 300, romever. reman 55 cutront Titles ovder than 18 -
months are catalog. Deep catalog is a subset of catalog for tities out more than
Other 569,000 431,000 -24.3% SELoats
Go to www.biliboard.biz for complete chart data | 55
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UNWRITTEN 3 SINGLE GETTIN' SOME e { WRITE SINS NOT TRAGEDIES
25 ol v NATASHA BEDINGFIELD (EPIC) o @ 55 2 NATASHA BEDINGFIELD (EPIC) 75 67 2, __SHAWNNA (DTP DEF JAM IDJMG) e 8 5 PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/LAVA -ﬁ
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

DO | MAKE YOU PROUD ‘
TAYLOR HICKS (ARISTA/RMG)

TITLE
=S ARTIST IMPRINE: PROMOTION LABEL)

#‘ | GIRL NEXT DOOR
1) SAVING JANE (TOUCAN COVE/UNIVERSAL REPUBLIC)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

HIPS DON'T LIE g
SHAKIRA FEAT. WYCLEF JEAN (EPIC}

HIPS DON'T LIE

53 5' WHY YOU WANNA
_SHAKIRA FEAT. WYCLEF JEAN (EPIC)

T.. (GRAND HUSTLE/ATLANTIC)

W'a BEEP
" T THE PUSSYCAT DOLLS FEAT. WILL.1.AM (A&M/INTERSCOPE)

uﬁ ﬁx‘g PROMISCUOUS
5 .rl NELLY FURTADOD FEAT. TIMBALAND (MOSLEV/GEFFEN)

31 RIDIN'

5‘ 6 SUMMERTIME
CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL MOTOWN)

KENNY CHESNEY (BNA)
ﬂz@' "‘

ﬁpll WHERE'D YOU GO
f FORT MINOR (MACHINE SHOP/WARNER BROS.)

ROMPE
DADDY YANKEE (EL CARTEL/INTERSCOPE)
i 12 WHEN THE STARS GO BLUE
'€ TIM MEGRAW (CURB)

UNFAITHFUL
RIHANNA (SRP/DEF JAM/IDJMG)

CHASING CARS
SNOW PATROL (POLYDOR/A&M/INTERSCOPE)

g 1.1 ' CRAZY
GNARLS BARKLEY (DOWNTOWN/LAVA)

&) a i
-

‘16 3 AINT NO OTHER MAN
CHRISTINA AGUILERA (RCA/RMG) _

N s

CHRISTINA MILIAN FEAT. YOUNG JEEZY (ISLAND/IDJMG)

HOW TO SAVE A LIFE
m‘ﬂ@l THE FRAY (EPIC)

uh LIFE IS A HIGHWAY
| RASCAL FLATTS (WALT DISNEY/LYRIC STREET)

g 19 BAD DAY 62 MAKEDAMNSURE
.E DANIEL POWTER (WARNER BROS ) . ¥ _TAKING BACK SUNDAY (WARNER BROS.)
ﬁ-gl ME & U E«; A LITTLE LESS SIXTEEN CANDLES, A LITTLE MORE TOUCH ME
CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC) M FALL OUT BOY (FUELED BY RAMEN/ISLAND;IDJMG}

THE ADVENTURE

OVER MY HEAD (CABLE CAR)
2 * 57 10 ANGELS AND AIRWAVES (SURETONE/GEFFEN)

jil THE FRAY (EPIC)

SOS
RIHANNA (SRP/OEF JAM/IDJMG) _

E* THE REAL THING
J BO BICE (RCA/RMG)

| WRITE SINS NOT TRAGEDIES

13 GIRL
PANIC! AT THE DISCO (OECAYDANCE/FUELED BY RAMEN/LAVA)

PAUL WALL (SWISHAHOUSE/ASYLUM/ATLANTIC)

14 20

WHATS LEFT OF ME HOLLA AT ME

-'i*

- NICK LACHEY (JIVE/ZDMBA) L WAYNE, PALE WALL, FAT JOE, RICK ROSS & PITBULL
E“‘ 9 24 TEMPERATURE m_ 23 UPSIDE DOWN
Le- SEAN PAUL (VP/ATLANTIC) JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIG)
IT'S GOIN' DOWN GRILLZ

-ﬁf ) | NELLY FEAT. PAUL WALL, ALI & GIPP (DERRTY/FY REELUNIVERSAL MOTOW)

YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

H 17 g BUTTONS M g3 4 ANIMAL | HAVE BECOME
48 THE PUSSYCAT DOLLS FEAT. SNOOP DOGG (A&M/INTERSCOPE) | 4 | THREE DAYS GRACE (JIVE/ZOMBA)
MOVE ALONG 3 i . STAY WITH YOU

-# & THE ALL-AMERICAN REJECTS (00GHOUSE/INTERSCOPE)

GOO GOO DOLLS (WARNER BROS.)

GETTIN' SOME

8 .1 DAN!I CALIFORNIA
SHAWNNA (DTP/DEF JAM/IDJIG)

RED HOT CHILI PEPPERS (WARNER BROS.)

 SAVIN' ME + 1 1-3*; TAKIN' IT TO THE STREETS
~NICKELBACK (ROAORUNNER/IDJMG) TAYLOR HICKS (RCA/S/RMG)
UNWRITTEN 2 75 2 AND SHE SAID...

15

NATASHA BEOINGFIELD (EPIC) LUCAS PRATA (ULTRA)

SO SICK
NE-YO (DEF JAM/IOJMG)

SO WHAT
_FIELD 1MDB FEAT. CIARA (OTP/GEFFEN)

D

WHEN YOU'RE MAD
NE-YO (DEF JAM/IDJMG)

SNAP YO FINGERS
LiL JON FEAT, £-40 & SEAN PAUL OF THE YOUNGBLOODZ (BME/TVT)

,|i 60 18

| N

!gﬁi GIMME THAT i ' U AND DAT
CHRIS BROWN FEAT. LIL' WAYNE (JIVE/ZOMBA} £-40 FEAT. T-PAIN & KANO! GIRL (SICK WID' [T/BME/REPRISE)
~ WALK AWAY CRAZY BITCH

&t

_KELLY CLARKSDN (RCA/RMG) BUCKCHERRY (ELEVEN SEVEN/LAVA)

335 D)

LEAVE THE PIECES
|_THE WRECKERS (MAVERICK/WARNER BROS. (NASHVILLE)/WRN)

& MS. NEW BOOTY
* = _BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBON/VIRGIN

MISS MURDER
AFI (TINY EVIL/INTERSCOPE)

. |4 ME AND MY GANG
- RASCAL FLATTS (LYRIC STREET)

- léj EVERYTIME WE TOUCH Mi GALLERY
g ~ CASCADA ) MARIO VAZQUEZ (ARISTA/RMG)

P WANTED DEAD OR ALIVE

2 W“ BLACK HORSE & THE CHERRY TREE
CHRIS DAUGHTRY (RCA/S/RMG)

KT TUNSTALL (RELENTLESS/VIRGIN

- REAL GONE

. BREATHE (2 AM)
SHERYL CROW (A&M/INTERSCOPE)

ANNA NALICK (COLUMBIA

WHY WE THUGS
ICE CUBE (LENCH MOB/VIRGIN)

DOING TOO MUCH
PAULA DEANDA FEAT. BABY BASH (ARISTA/RMG) _

"» SETTLE FOR A SLOWDOWN
- DIERKS BENTLEY (CAPITOL (NASHVILLE))

LET U GO
_ASHLEY PARKER ANGEL (BLACKGROUND/UNIVERSAL MOTOWN)

TOUCH IT
BUSTA RHYMES (AFTERMATH, INTERSCOPE)

BOSSY
KELIS FEAT. TOO SHORT (JIVE/ZOMBA)

- CONTROL MYSELF
LL COOL J FEAT. JENNIFER LOPEZ (DEF JAM/IDIMG)

DOITTOIT
CHERISH FEAT. SEAN PAUL OF THE YOUNGBLOODZ (SHONUFF/CAPITCL)

ONE
MARY J. BLIGE ANO U2 (MATRIARCH/GEFFEN)

WHAT YOU KNOW
T (GRAND HUSTLE ATLANTIC)

- BEST OF BOTH WORLDS
HANNNAH MONTANA (WALT DISNEY)

. WHAT HURTS THE MOST
- _RASCAL FLATTS (LYRIC STREET)

EVER THE SAME
ROB THOMAS (MELISMA/ATLANTIC)

BE WITHOUT YOU
MARY J. BLIGE (GEFFEN)

SINGLE
NATASHA BEDINGFIELD (EPIC)

THE WORLD
BRAD PAISLEY (ARISTA NASHVILLE)

KICK PUSH
~_LUPE FIASCO (1ST & 15TH/ATLANTIC)

s NOT READY TO MAKE NICE
_DIXIE CHICKS (COLUMBIA)

"I'M N LUV (WIT A STRIPPER)

FOR YOU | WiLL (CONFIDENCE
) _T-PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA)

= _TEDDY GEIGER (CRED./COLUMBIA)

DON'T FORGET TO REMEMBER ME

g WHO SAYS YOU CAN'T GO HOME
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE)

BON JOVI (ISLAND/I0JMG)

RIDIN' RIMS

- STARS ARE BLIND
" _DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)

PARIS HILTON (WARNER BROS.)

HANGING ON
| _CHEYENNE KIMBALL (DAYLIGHT/EPIC)

DEJA vU
BEYONCE FEAT. JAY-Z (COLUMBIA)

HIGH

WHEN YOU GONNA (GIVE IT UP TO ME)
JAMES BLUNT (CUSTARO/ATLANTIC)

- _SEAN PAUL FEAT. KEYSHIA COLE (VP ATLANTIC)

STUPID GIRLS
PINK (LAFACE ZOMBA)

LEAN WIT IT, ROCK WIT IT
DEM FRANCHIZE BDYZ (SO 50 DEF/VIRGIN)

| LOVE MY Br***
BUSTA RHYMES FEAT, WILLI.AM & KELIS MFTERMAWNTERSCOE

STEADY, AS SHE GOES
- _THE RACONTEURS (THIRD MAN/V2)

LYING IS THE MOST FUN A GIRL CAN HAVE WITHOUT...
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/LAVA)

SHAKE THAT
EMINEN FEAT. NATE DOGG (SHADY/AFTERMATH/INTERSCOPE)

10 HATE ME
. _BLUE OCTOBER (UNIVERSAL MOTOWN)

~ THE ONLY DIFFERENCE BETWEEN MARTYRDOM AND SUICIDE ...
EF PANIC! AT THE DISCO (OECAYDANCE/FUELED BY RAMEN/LAVA)

1 DARE YOU
SHINEDOWN (ATLANTIC)

CROWDED
JEANNIE ORTEGA FEAT. PAPOOSE (HDLLYWOOD)

POP 100: The top Pop singles & tracks, according to mainstream top 40 radio audience impressions measured by Nielsen
Broadcast Data Systems, and sales oomgiled by Nielsen SoundScan. See Chart Legend for ruies and explanations. © 2006, VNU
Business Media, Inc. and Nieisen SoundScan, Inc. All rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES
SALES: This data is used to compile both the Billboard Hot 100 and Pop 100. See Chart Legend for rules and explanations. © 2006,
VNU Business Nedia, Inc. All rights reserved. HITPREDICTOR: See Chart Legend for rules and explanations. © 2006, Promosquad
and HitPredictor are trademarks of Think Fast LLC.
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42 WHERE'D YOU GO
4 PROMISCUOUS
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFENL ¥
7 13 WHAT'S LEFT OF ME
|_CASSIE (NEXT SELECTION/BAD BOV/ATLANTIC
. SOS
H J‘d' Ff RIHANNA (SRP/DEF JAM/IDIMG)
l.| 8 1
| THE FRAY (EPIC) b
D
O 15 10 SO WHaAT
FIELD MOB FEAT. CIARA (DTP/GEFFEN}
. SAVIN' ME
NICKELBACK (ROAORUNNER/I0JMG)
THE PUSSYCAT DOLLS (A&M/INTERSCOPE}
WALK AWAY
PAULA DEANDA FEAT. BABY BASH (ARISTA/RMG)
GIMME THAT

FORT MINOR {MACHINE SHOP/WARNER BROS.}
.. RIDIN'
:IP'” CHAMILLIDNAIRE (UNIVERSAL MOTOWN) i w
5 UNFAITHFUL
‘B W RIHANNA (SRP/DEF JAM/IDJMG) g
'- NICK LACHEY (JIVE/ZOMBA}) ‘ﬂ'
o |
5 21 TEMPERATURE
L. SEAN PAUL (VP/ATLANTIC)
TR BAD DAY
g DANIEL POWTER (WARNER BROS)
“.f't, 44 MOVE ALONG =
__THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) i
5@[ 14 13 OVER MY HEAD (CABLE CAR)
s tx
| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMENALAVA) [
. AIN'T NO OTHER MAN rees
CHRISTINA AGUILERA (RCA/RMG) -
T
- UNWRITTEN ‘{ﬁ
NATASHA BEDINGFIELD (EPIC) =
BUTTONS |
© KELLY CLARKSON (RCA/RMG) ﬂ'
DOING TOO MUCH
- CHRIS BROWN FEAT. LIL' WAYNE (JIVE/ZOMBA)
DEJA VU .

s BEYONCE FEATURING JAY-Z (COLUMBIA :
LET U GO =
" ASHLEY PARKER ANGEL (BLACKGROUNC/UNIVERSAL WTUNN)
EVERYTIME WE TOUCH
CASCADA (ROBBINS) *

,f'iz STARS ARE BLIND
PARIS HILTON (WARNER BROS )

119 malnstrearn top 40 stations are electronically monitored 24 houns ad

7 days a week. This data is used to compile the Pop 100.

ARTIST (IMPRINT / PROMOTION LABEL)}
DC | MAKE YOU PROUD/TAKIN' IT TO THE STREETS
TAYLOR HICKS (ARISTA/RMG)
PROMISCUOUS
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN)
SISTER
" _SCOUNDREL SQUAD FEAT. BUN-B (INVISIBLE)
3 GET TOGETHER
MADONNA (WARNER BROS.)
EVERY DAY IS EXACTLY THE SAME
- NINE INCH NAILS (NOTHING/INTERSCOPE)
ME & U
CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)
COUNTRY'S WHAT | CHOOSE
LEN SNOW (CHELSEA/PLATINUM PLUS)
IT'S GOIN' DOWN
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)
| LOVE MY B****/NEW YORK S***
BUSTA RHYMES (AFTERMATH/INTERSCOPEL
INSIDE YOUR HEAVEN/VEHICLE
BO BICE (RCA/RMG) O
- DOITTOIT
CHERISH FEAT. SEAN PAUL OF THE YOUNGBLOODZ (SHONUFF/CAPITOL)
SWEAT
i JES (CELESTIAL ARTS PUBLISHING)
WHEN YOU TELL ME THAT YOU LOVE ME
| AMERICAN 100L FINALISTS SEASON 4 (RCA/RMG)
SORRY
MADONNA (WARNER BRODS.)
.~ HEAD LIKE A HOLE
__NINE INCH NAILS (RYKODISC)
| AM NOT MY HAIR
- INDIA.ARIE (UNIVERSAL MDTOWN)
- BUTTONS
~ THE PUSSYCAT DOLLS FEAT. SNOOP DOGG {ARM/INTERSCOPE}
MAN LIKE ME
D.L. DAY LYRIC (DL2)
. GETTIN' SOME
SHAWNNA (DTP/DEF JAM/IDIMG)
PICK IT UP
K'PRIS (OPHIR)
REMEMBER
~ RENA SCOTT (AMOR/K.E.S.)
TOUCH IT
BUSTA RHYMES (AFTERMATH/INTERSCOPE)
41  WHAT THE LICK READ?
| YRIPLEJ (BIG SCALE)
15 STRAIGHT TO VIDEO
i MiNDLESS SELF INDULGENGE (METROPOLIS)
- BACK AND FORTH
UNIFIED TRIBE (MAGIC MUZIK/IAM)

Data for week of JULY 1, 2006 |

www.americanradiohistorv.com

IRPLAY AONITORED BY SALES DATA COMPILED BY
N N
Nielsen Nielsen

Broadcast Data SoundScan
Systems

TITLE
ARTIST (IMPRINT / PROMOTION LABEL}

BE WI"HOUT YOU

ARY J. BMGE GEFFEN)

S. NEW BOOTY

BUBBA SPARXX> (NEW SOUTH/PURPLE RIBBON/VIRGIN)

" .a »n . BREATHE (2 AM) i
!H!}é | ANNA NALIZX ((O(LUMBIA) -ﬂ
= 3 WHEN YU 60NNA (GIVE IT UP TO ME)

i & SEAN PAULFEATURING XEYSH!A COLE (VP/ATLANTIC)

|, CRAZY
S GNARLS BAIKLEY (DOWNTOWN/LAVA) I

CROWDED

JEANNIE OFTEGF FEAT. PAPOOSE (HOLLYWOOD)

, SNAP YO “INGERS B I
LIL JON (BN E/TVT)

DOITIO0IT

CHERISH (SHONUFF/CAPITOL)

IT'S GCIN' DOWN |

YUNG JOC (3LOCK/BAD BOY SOUTH/ATLANTIC)

SINGLE

NATASHA BEDINGFIELD (EPIC)

BLACK HDRSE & THE CHERRY TREE

KT TUNSTAL (RELENTLESS. VIRGIN)

GALLERY

MARIO VAZCUEZ {ARISTA/RMG)

| GIRL

PAUL WALL SWI3HAHOUSE ASYLUM/ATLANTIC) [

SHAKE THAT

EMINER FEATSNATE DOGG (SHADY/AFTERMATH/NTERSCOPE)

WHO SAYS YOU CAN'T GO HOME i

BON JOVI (IS_AND/IDJMG) T

AND SHE SAID...

LUCAS PRATM (ULTRA)

SO SICE ‘, |
" NE-YO (DEF AM/DJMG) |
FOR YO.J | WILL (CONFIDENCE)
TEDOY GEIGER (CRED./COLUMBIA)

. THE REAL THING I 1
" BOBICE (RCA'RM3) 1

GIRL NEXT DOOR frr]
| SAVING JANE {TOUCAN COVE/UNIVERSAL REPUBLIC) |
ROMPE l"'

DADDY YANKEE (EL CARTEL/INTERSCOPE)
- WHAT YOU KNOW

T1. (GRAND HUSTLE/ATLANTIC)

BEEP
| THE PUSSYCATOLLS FEAT. WILLLAM (ASMINTERSCOPE) |

EVER THE SAME
ROB THOMAS MELISMA/ATLANTIC)

BOSSY |
_ KELIS FEATURING TOO SHORT JIVE/ZDMBA)

=DICTOR

promosquad.

EHAKIRA FEAT WYCLZF JEAN

FIRANNA
MICK LACHEY
THE ALL-AMERICAN FEEJECTS

FANIC| AT THE DISCO

CHRISTINA AGUILERA
FINK

GO0 GOO DOLLS
80 BICE
RASCAL FLATTE

NATASHA BEDINGFIEL?
C-RiS RICE

BN JOVI

1 FIVE FOR FIGHTING
80 BICE

% RASCAL FLATTS

ZRCYME
1 KT TUNSTALL

FEARL JAM
LCSTPROPHETS
BFEAKING BENJAMIN

DASHBOAFD CONFESSIOMAL

SHE WANTS REVENGE
PANICt AT “HE DISCO

HCOBASTANK
RISE AGAINST
RED HOT CHIL!

PEFPEFS
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SALES DATA JOMPILED BY
N
Nielsen
SoundScan

TOP

R&IB/ HIP-HOP ALBU IVIS

ARTIST _
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

P W LAY BUSTA RHYMES

B (LT AFTERMATH 006748°/INTERSCOPE (13.98)

See Charts Legerd for rules and explanations. © 2006, VNU Business Media, Inc. and Nieisen SoundScan. inc. Al rights reserved.

Title ARTIST o R

| IMPRINT & NUMBER / DISTRIBUTING, LABEL-{PRICE} 1 s om0
The Big Bang Most Known Unknown ..

ICE CUBE
LENCH MOB 65939 (18.98)

THREE 6 MAFIA
> e
Laugh Now, Cry Later -Ii j IR S5, SOlUIL Soulidified 57 l

=
m
=
—
m
=
@
z
>
=
=
£
=
E
o
3
P
S
&
w©
2
=3

YUNG JOC
BLOCK/BAD BOY SOUTH 83937/AG (18.98)

& HYPNOTIZE MINGS/COLUMBIA 94724/SQNY MUSIC (17.98) &
SOUNDS OF BLACKNESS Unity
SLR 54693/LIGHTYEAR (17.98)

New Joc City ..

%@? GNARLS BARKLEY
B DOWNTOWN 70003*/ATLANTIC (13.98)

DEF SOUL CLASSICS/DEF JAM 004812*/IDJMG (13 98)

“n THE ISLEY BROTHERS FEATURING RONALD ISLEY

JOHN LEGEND . ]
St. Elsewhere § 5.0.0.0 /COLUMBIA 92776*/SONY MUSIC (18.98) ©® Getitifted g
. R B.G.
Baby Makin' Music '. RER CHoPRA CITY 5849/K0CH (17.98) The Heart Of Tha Streetz, Vol. 2 (| Am What | Am) g

RIHANNA
SRP/DEF JAM 006165°/IDJMG {13.98)

=— i@ T-PAIN wﬂl
A Girl Like Me § KONVICT MUZIK/AJIVE 73200/ZDMBA (18.98) Rappa Ternt Sanga @

Tl
GRAND HUSTLE/ATLANTIC 83800*/AG (18.98) ®

THE NOTORIOUS B.L.G. Duets: The Final Chapter ..

King !.

NE-YO
DEF JAM 004934*/IDJMG (13.98)

BAD BOY 83885*/AG (19.98) ]
In My Own Words !E}. Lyfe 268-192 i.

DJ KHALED
TERROR SQUAD 4118/KDCH (17.98)

" LYFE JENNINGS
. . TONY TERRY
Listennn: The Album STUDID 251JEG 591 2/KOCH (17.38) e ..

CHAMILLIONAIRE
UNIVERSAL MOTOWN 005423*/UMRG (13.98)

COLUMBIA 90946, SONY MUSIC (12.98) ®®
DESTINY'S CHILD #1's :'T!
il |

The Sound Of Revenge h COLUMBIA 97765/SONY MUSIC (18.98) ®

MARY J. BLIGE
MATRIARCH/GEFFEN 005722*/INTERSCDPE (13.98/8.98)

AMEL LARRIEUX
BLISSLIFE 00002 (18.98)

The Breakthrough . .

Morning

CAM'RON
DIPLOMATIC MAN B8589/ASYLUM (18.98)

YOLANDA ADAMS
ELEKTRA/ATLANTIC 83789/AG (18.98)

Killa Season | .

TEENA MARIE

CASH MONEY CLASSICS/UNIVERSAL MOTOWN 006468/UMRG (13.98}

SOUNDTRACK
G-UNIT 005605*/INTERSCOPE (13.98/8.98)

Sapphire ﬂ.

AVANT
MAGIC JOHNSON/GEFFEN 005875*/INTERSCOPE (13.98)

PITBULL

Director ‘ DIAZ BROTHERS 2750/TVT (11.98 CD/DVD) @

JAGGED EDGE
COLUMBIA 93616/SONY MUSIC (18.98)

ERIC BENET

Jagged Edge FRIDAY/REPRISE 47970/WARNER BROS. (18.98)

JAMIE FOXX
J 71779*/RMG (18.98) ®

KANYE WEST
ROC-A-FELLA/DEF JAM 004813*/IDJMG (13.98)

Unpredictable @

CHRIS BROWN
JIVE 82876/20MBA (18.98) ®

LUDACRIS AND DTP

DTP DEF JAM 005786*/10JMG (13.98) @ Ludacris Presents...Disturbing Tha Peace

Chris Brown 3

HEATHER HEADLEY
RCA 64492/RMG (18.98) ®

SCARFACE .
1 PRINGE 68516/RAP-A-LOT 4 LIFE (18.98) My Homies Part 2 (4

tn My M|nd .

E-40
SICK WID' IT/BME 49963/WARNER BROS. (18.98)

My Ghetto Report Card -

YO GOTTI
MOUTH OF THE SOUTH/INEVITABLE 2680*/TVT (17.98)

VAN HUNT
| CAPITOL 74851 (18.98)

PASTOR TROY
845 118/SMC (15 98) Stay Tru .

On The Jungle Floor

Back 2 Da Basics § .

DEM FRANCHIZE BOYZ
SD SO DEF 53423°/VIRGIN (18.98) @

On Top Of Our Game |‘

VARIOUS ARTISTS

UNIVERSAL/EMI/SONY BMG MUSIC/ZOMBA 00620 1/UME (18.98)

NOW 21 '

MOBB DEEP
G-UNiT 006376 /INTERSCOPE (13.98)

Blood Money ﬂ

SEAN PAUL
VP/ATLANTIC 83788°/AG (18.98)

The Trinity

FORT MINOR
MACHINE SHOP 49388/WARNER BROS (18.98) #

The Rising Tied g

ARTIST Title |

CHRISTINA MILIAN
ISLAND 006481°/IDJMG (13.96)

IMPRINT & NUMBER / DISTRIBUTING LABEL
KEB' MO'

So Amazin' |

LLCOOL J
DEF JAM 006158"/10JMG (13.98)

Suitcase

ONE HAVEN EPIC 77621/RED INK
INDIGENOUS

Todd Smith

URBAN MYSTIC
SOBE 49998/WARNER BROS. (13.98)

Chasing The Sun

VENGUARD 79800

Ghetto Revelations: Il

LIL WAYNE
CASH MONEY/UNIVERSAL MOTOWN 005124*/UMRG (13.98)

PREMIER ARTISTS 60282

BUBBA SPARXXX
NEW SOUTH/PURPLE RIBBON 47163*/VIRGIN (18.98)

y 1¢ JAMES HUNTER
2 % 5o 512187/R0UNDER

THE DEREK TRUCKS BAND

People Gonna Talk

ANTHONY HAMILTON
SO SO DEF 74278/Z0MBA (18.98)

COLUMBIA 92844/SONY MUSIC Songlines

- ETTA JAMES

KEYSHIA COLE
A&M 003554*/INTERSCOPE (13.98)

JOE BONAMASSA You & Me -

HIP-O CHRONICLES 004010/UME The Definitive Collection

VARIOUS ARTISTS
SMACK 5857/KDCH (17.98) ®

WILL DOWNING
HIP-D 004860/UME (9.98)

B.B. KING 1 E
= J_GEFFEN CHRONICLES 003854/UME ) The Ultimate Collection
Z ' GEORGE THOROGOOD & THE DESTROYERS
- & G s The Hard Stuft

SUSAN TEDESCHI

PRINCE
UNIVERSAL REPUBLIC 006296/UMRG (13.98)

VERVE FORECAST 005111/VG Hope And Desire

MARIAH CAREY
ISLAND 005784 °/10JMG (13.98) ®

GHOSTFACE KILLAH
DEF JAM 006155*4DJMG (11.98)

RAY CHARLES . -
WY 'E MADACY SPECIAL PRODUCTS 51843/MADACY Golden Legends: Ray Charles Live

GUY DAVIS

KIRK FRANKLIN
FO YO SDUL/GOSPO CENTRIC 71019/20MBA (18.98)

RED HOUSE 192 Skunkmello

BUDDY GUY

RAHEEM DEVAUGHN
JIVE 53723/Z0MBA (11.98)

Bring 'Em In

SILVERTONE 72426/Z0MBA

The Love Experience

THE BLACK EYED PEAS
A&M 004341/INTERSCOPE (13.98/8 98)

DELBERT MCCLINTON i -
| NEW WEST 6079 Cost Of Living

VARIOUS ARTISTS

Monkey Business ;8‘,

EMINEM
SHADY/AFTERMATH 005881*/INTERSCOPE (13,98/8.98)

1 SOUNDTRACK
RSMG 006592/1DJMG (11.98)

35 X 35: 35 Songs, 35 Years Of Genuine Houserockin' Music

° IE | |
5 B.B. KING i i .
GZFFEN/CHRONICLES 005263/UME B:BKingi&ykriends:160 =

ALLIGATOR 2021

Curtain Call: The Hits

Waist Deep 42 |

DA MUZICIANZ
COLLIPARK 2800*/TVT (17.98)

Da Muzicianz

MARY MARY
MY BLOCK/COLUMBIA 77733/SONY MUSIC (18.98)

Mary Mary ._;E

BETWE=N THE BULLETS rgeorge@billiboard.com

YOUNG JEEZY
CORPORATE THUGZ/DEF JAM 004421 */10JMG (13.98)

UNCLE LUKE
LUKE 11120/URBAN BOX QFFICE (11.98)

SOUNDTRACKS STIR ALBUM LIST

My Life & Freaky Times

Let's Get It: Thug Motivation 101 !.

Aside from Busta Rhymes’ first No. 1 on the list  No. 42 and no offering from co-stars Tyrese or

JUVENILE
UTP/ATLANTIC 83790* 'AG (18.98)

in six years, the upper floors of Top R&B/Hip- the Game, the soundtrack to their upcoming

JAHEIM
DIVINE MILL 48802/WARNER BROS. (18.98)

Ghetto Classics "' Hop Albums house no new entries, butother ti-  flick “Waist Deep” is the Hot Shot Debut. A

PAUL WALL
SWISHAHOUSE/ATLANTIC 83808/ASYLUM (18.98)

The Peoples Champ !' tles make news. DVD launch stirs a re-entry at

BONE THUGS-N-HARMONY
RUTHLESS 25423 {18.98)

Greatest Hits | . A $9.99 tag at Best Buy helps No. 53 for another soundtrack,

KEM
UNIVERSAL MOTOWN 004232/UMRG (13.98) ®

Jamie Foxx’s “Unpredictable” fly as the album from “Dave Chap-
Album 11 E

CHARLIE WILSON
JIVE 69429/20MBA (18.98)

pelle’s Block Party” rallies a

= 27-16 with a 24% increase. It’s
Charlie, Last Name Wilson 360% sales spike.

his best gain since the Jan. 7 is-

SOUNDTRACK
GEFFEN 006366*/INTERSCOPE (13 98)

Dave Chappelle's Block Party I. sue when he grabbed the Pace- Meanwhile, Hil St. Soul enjoys

REMY MA
SRC.UNIVERSAL MOTQWN 005122"/UMRG (13.98)

There's Something About Remy: Based On A True Story | '3! . setter medal at No. 2.

a90% lift, and the Pacesetter cup,

-. SOUNDTRACK
UNIVERSAL MOTOWN 006212/UMRG (13.98)

Data far week of JULY 1, 2006 | For chart reprints call 646.654.4633

Tyler Perry's Madea's Family Reunion

With a rather soft landing at at No. 57. —Raphael George

Go to www.billboard.biz for complete chart data | 61
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|

IT'S GOIN' DOWN
sl YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)
TORN
LETOYA (CAPITOL)
SNAP YO FINGERS
LIL JON (BME/TVT)
ENOUGH CRYIN
MARY J. BLIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCOPE)
SO WHAT
FIELD MOB FEAT. CIARA (DTP/GEFFEN/INTERSCOPE)
WHY YOU WANNA
T.i. (GRAND HUSTLE/ATLANTIC)
DJ PLAY A LOVE SONG
JAMIE FOXX FEAT, TWISTA (J/AMG)
GIMME THAT
CHRIS BROWN FEAT. LIL' WAYNE (JIVE/ZOMBA)
WHEN YOU'RE MAD
NE-YO (DEF JAM/IDJMB)
RIDIN'
CHAMILLIONAIRE (UNIVERSAL MOTOWN)
DOITTOIT
CHERISH (SHO'NUFF/CAPITOL)
DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA/SUM)
HUSTLIN'
RICK ROSS (SLIP-N-SLIOE/DEF JAM/IDJMG)
SHOULDER LEAN
YOUNG ORO FEAT. T1. (GRAND HUSTLE/ATLANTIC)
LOOKING FOR YOU
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/ZOMBA)
BOSSY
KELIS FEAT. TOO SHORT (JIVE/ZOMBA)
CAN'T LET GO
ANTHONY HAMILTON (SO S0 OEF/ZOMBA)
WHAT YOU KNOW
| 1.1 (GRAND HUSTLE/ATLANTIC)
BE WITHOUT YOU
MARY J. BLIGE (GEFFEN/INTERSCOPE)
GHETTO STORY
CHAM (MADHOUSE/ATLANTIC)
ME & U
CASSIE {NEXT SELECTION/BAD BOY/ATLANTIC)
GOOD LUCK CHARM
JAGGED EQGE (COLUMBIA/SUM)
GETTIN' SOME
SHAWNNA (DTP/DEF JAM/IDJME)
WHEN YOU GONNA (GIVE IT UP TO ME)
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)
FEELS SO GOOD
REMY MA FEAT. NE-YO (SRC/UNIVERSAL MOTOWN)

or R&B/HIP HOP
SINGLES SALES

JEXCLE] SCOUNDREL SQUAD FEAT. BUN-B (1NVISIBLE)
SWEAT
JES (CELESTIAL ARTS PUBLISHING)
| LOVE MY B****/NEW YORK S***
BUSTA RHYMES (AFTERMATH/INTERSCOPE)
WHAT THE LICK READ?
TRIPLE J (BIG SCALE}
PICK IT UP
KPRIS (OPHIR)
REMEMBER
RENA SCOTT (AMOR/K E.S.)
WORLD WIDE (V.I.P)
SAIRE JONES (VIBANT)
LOSE EVERYTHING
COGNAC (600D GUYS)
BACK AND FORTH
UNIFIED TRIBE (MAGIC MUZIK/IAM)
" ME&U
8 CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)
REGRETS
| HEAVEN DAVIS (WILDCRILO DAVIS)
| AM NOT MY HAIR
& INDIA.ARIE (UNIVERSAL MOTOWN)
| REMEMBER...
| _MELISA MORGAN (LU ANN/ORPHEUS)
BOOM DRAH
Y6.0. (NEGRIL WEST/ORPHEUS)
| REFUSE
URBAN MYSTIC (SOBE/WARNER BROS.)
- SNAP YO FINGERS
LIL JON (BME/TVT)
. WELCOME TO MY PARTY
AHMIR (AHMIR)
DO IT WITH NO HANDS
| SUGA SUGA (N ZONE)
HOLLA AT ME
©J KHALED (TERROR SQUAD/KOCH)
BOSSY
KELIS FEAT. TOO SHORT (JIVE/ZOMBA)
ENOUGH CRYIN
MARY J. BLIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCOPE)
DA JERK
YUNG TONE (WABEJON)
MR. ME TOO
CLIPSE FEAT. PHARRELL WILLIAMS (RE-UP GANG/STAR TRAK/ZOMBA)
NUMBER ONE
PHARRELL FEAT. KANYE WEST (STAR TRAK/INTERSCOPE)

HEAT IT UP
BUBBA SPARXXX (N UTH/PURPLE RIBBON/VIRGIN)

62 | Goto www.billboard.biz for complete chart data

FLY LIKE A BIRD
MARIAH CAREY (ISLAND/I0JMG)

FIND MYSELF IN YOU
BRIAN MCKNIGHY (UNIVERSAL MOTOWN)

+ | SEXY LOVE
. NE-YO (DEF JAM/IDIME)

| LOVE MY B****

BUSTA RHYMES FEAT. KEL!S & WILL.L.AM (AFTERMATH/INTERSCOPE)

JUST CAME HERE TO CHILL
THE ISLEY BROTHERS (DEF SOUL CLASSICS/DEF JAM/IDIMG)

MIGHTY "O"
OUTKAST (LAFACE/ZOMBA)

4 MINUTES
AVANT (MAGIC JOHNSON/GEFFEN/INTERSCOPE)

PULLIN' ME BACK
CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL)

HOLLA AT ME
0J KHALED (TERROR SQUAD/KOCH)

OOH WEE

} TEENA MARIE (CASH MDNEY CLASSICS/UNIVERSAL MOTOWN)

BACK LIKE THAT
GHOSTFACE KILLAH FEAT. NE-YO (DEF JAM/IDIMG)

IN MY MIND
HEATHER HEADLEY (RCA/RMG)

I LOVE YOU

" CHERI DENNIS (BAD BOY/ATLANTIC)

U AND DAT

€-40 FEAT. T-PAIN & KANDI GIRL (SICK WID' IT/BME/WARNER BROS )

S.E.X.
LYFE JENNINGS (COLUMBIA/SUM)

LEAN WIT IT, ROCK WIT IT
DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)

UNPREDICTABLE
JAMIE FOXX FEAT. LUDACRIS (J/RMG)

I'M GONNA BE
DONELL JONES (LAFACE/ZOMBA)

HUSTLER MUSIK
LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

RIDIN' RIMS
DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)

CALL ON ME
JANET DUET WITH NELLY (VIRGIN)

| REFUSE
URBAN MYSTIC (SOBE/WARNER BROS.)

SHINE
LUTHER VANDROSS (LEGACY/J/RMG)

LOVE
KEYSHIA COLE (A&M/INTERSCOPE)

PRETTY BABY

_ERIC BENET (FRIDAY/REPRISE/WARNER BROS.)

IT'S GOIN' DOWN

YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

ME & U

i _CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)

SNAP YO FINGERS
LIL JON (BME/TVT)

SO WHAT
FIELD MOB FEAT. CIARA (DTP/GEFFEN/INTERSCOPE)

DOITTO IT
CHERISH (SHO'NUFF/CAPITOL)

. GIMME THAY

CHRIS BROWN FEAT, LIL' WAYNE (JIVE/ZOMBA)

PROMISCUOUS
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN/INTERSCOPE)

RIDIN'
CHAMILLIONAIRE (UNIVERSAL MOTOWN)

U AND DAT
E-40 FEAT. T-PAIN & KANDI GIRL (SICK WID' IT/BME/WARNER BROS.)

HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN (EPIC/SUM)

DOING TOO MUCH
PAULA DEANDA FEAT. BABY BASH (ARISTA/RMG)

UNFAITHFUL
RIHANNA (SRP/OEF JAM/IDING)

BOSSY
KELIS FEAT. TOO SHORT (JIVE/ZOMBA)

WHAT YOU KNOW
T.. (GRAND HUSTLE/ATLANTIC)

WHY YOU WANNA
T.1. (GRAND HUSTLE/ATLANTIC)

TEMPERATURE
SEAN PAUL (VP/ATLANTIC)

LEAN WIT IT, ROCK WIT IT
DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)

GETTIN' SOME

{DTP/DEF JAM/IDJMG)

I LOVE MY B****

i1 BUSTA RHYMES FEAT. WILL.I.AM & KELIS {AFTERMATH/INTERSCOPE)

HEAT IT UP
BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBON/VIRGIN)

TORN
LETOYA (CAPITOL)

WHEN YOU GONNA (GIVE IT UP TO ME)
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)

WHERE'D YOU GO
FORT MINOR FEAT. HOLLY BROOK (MACHINE SHOP/WARNER BROS.)

ENOUGH CRYIN

. MARY J. BLIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCOPE)

SEXY LOVE

NE-YO (OEF JAM/IDJMG)

WWW. americanradiohistorv.com

ons are e'ectronically monitored 24 hours a day, 7 days a week. This data Sussc
Inc. L f t bottom of page.
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Pl CAN'T LET GO
| 8w ANTHONY HAMILTON (30 SC DEF/ZOMBA)

FIND MYSELF IN YOU

BRIAN MCKNIGHT {UNIVERSAL MOTCWN)

FLY LIKE A BIRD

MARIAH CAREY (ISLAND/IDJMG)

JUST CAME HERE TO ZHILL

THE ISLEY BROTHERS (DEF SDUL CLASSICS/DEF JAM/IDJMG)
OOH WEE

TEENA MARIE (CASH MONEY CLASSCS/UNIVERSAL MOTOWN)

BE WITHOUT YOU

MARY J. BLIGE (GEFFEN/INTERSCOPI)

| REFUSE

URBAN MYSTIC (SOBE/WARNEF, BROB.)

IN MY MIND

HEATHER HEADLEY (RCA/RMG)

LOOKING FOR YOU

KIRK FRANKLIN (FO Y0 SOUL/GDSPO CENTRIC/ZDMBA)
PRETTY BABY

ERIC BENET (FRIDAY/REPRISE/WA3IN=R BROS )

I'M GONNA BE

DONELL JONES (LAFACE/ZOMBA)

SHINE

LUTHER VANOROSS (J/RMG)

NO WORDS

CHARLIE WILSON (JIVE/ZOMBA)

GOD'S GIFT

JEFF MAJORS FEAT. KELLY PRICE (MU3IC ONE/EPIC/SUM)
ENOUGH CRYIN

MARY J. BLIGE FEAT. BROOK-LYN (MAWRIARCH/GEFFEN/INTERSCOPE)
TAKE CARE OF U

SHANICE (IMAJAH/PLAYTYME)

ME TIME

HEATHER HEADLEY (RCA/RMG)

THE CHOSEN ONE

JAHEIM (DIVINE MILL/WARNER BROS )

YESTERDAY

MARY MARY (MY BLOCK/COLUNBIA/SUM)

YOU

RAHEEM DEVAUGHN (JIVE/ZOMBA)

BLAST OFF

0% THE ISLEY BROTHERS FEAT. R. KELLY (DEF SOUL CLASSICS/DEF JAM/IDJMG)
. TORN

LETOYA (CAPITOL)

4 MINUTES

AVANT (MAGIC JOHNSON/GEFFEN/INT=RSCOPE)

| CALL IT LOVE

LIONEL RICHIE (ISLAND/IDJMG}

WOMAN FIRST
KINDRED THE FAMILY SQUL (EPIC/HIDFEN BEAGH)

o HITPREDICTOR

promosquad.

LiL JON FEAT. E-40 & SEAN PAUL
FIELL MOB FEAT. CIARA

s,

€1 BEYONCE FEAT. WYCLEF JEAN
+EIE FEAT. TOO SHORT

CASSE

LEAN PAUL FEAT KEYSHIA COLE

FEMY MA FEAT. NE-YO
AE-

CHINGY FEAT. TYRESE
THERE DENNIS

FE JENNINGS

ZEM FRANCHIZE BOYZ
—..PE FIASCO

1Y ONARION

SENVIE

WHaMNA
<EL 5 FEAT. TOO SHORT

E 1A COLE

HOLLY BROOK

* EEYONCE FEAT JAY-Z
AR _S.BARKLEY
HOTALIE FEAT. BUN:B

ONARTON

ADULT R&B AND RHYTHMIC AIRPLAY: 65 adult R&B staions and 64 rhythmic stations are
electionically monitored by Nielsen Broadcast Data Systems, 24 hours a day. 7 days a week.
© 2006 YNU Business Media, Inc. and Nielsen SoundScan, Inc. HOT R&B/HIPHOP
SINGLES SALES: this data is used to compile Hot R&B/Hip-Hop Singles & Tracks. © 2006
VNU Business Media, Inc. and Nielsen SoundScan, Inc. HITPREDICTOR: © 2006,
Promosquad and HitPredictor are trademarks of Think Fast LLC.

Data for week of JULY 1, 2006 | CHARTS LEGEND on Page 70


www.americanradiohistory.com

SEE BELOW FOR COMPLETE LEGEND INFORMATION

AIRPLAY MONITORER EY SALES OATA COMPILED BY

N

Nielsen
SoundScan

Nielsen
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@ HOT

COUNTRY.SONGS

3 ] e —
TITLE Artist TITLE Artist
PROOUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL PRODUCER {SONGWRITER) AMPRINT & NUMBER / PROMOTION LABEL

1 1 -8 SUMMERTIME Kenny Chesney 1 | 21 THE LUCKY ONE Faith Hill
- 4 B GANNON,K CHESNEY (S.MCEWAN,C WISEMAN) @ BNA | - B.GALLIMORE, F.HILL (B.WARREN,B.WARREN,J.JOYCE) © WARNER BROS./WRN [0
5 4 . LAST DAY OF MY LIFE Phil Vassar [ 24 15 THE SEASHORES OF OLD MEXICO George Strait 44
FROGERS (PVASSAR.T.RYAN} © ARISTA NASHVILLE I T.BROWN,G.STRAIT (M.HAGGARD] © MCA NASHVILLE e
7S THE WORLD Brad Paisley ! s NEW STRINGS Miranda Lambert |
Fas FROGERS (B.PAISLEY,K LOVELACE,L T.MILLER) @ ARISTA NASHVILLE Y il ] F.LIDDELL,M.WRUCKE (M.LAMBERT) ® EPIC/COLUMBIA 8
4 5  WHEN THE STARS GO BLUE Tim McGraw " " T SUNSHINE AND SUMMERTIME Faith Hill 34
. B.GALLIMORE,T.MCGRAW.D.SMITH (R.ADAMS) ® CURB | a U;)2.8 million [1.11714 30 6.GALLIMORE,FHILL (J.RICH,R.CLAWSON K.SACKLEY) () WARNER BROS./WRN

Megan Mullins ]
BROKEN BOW 18

Blaine Larsen
@ GIANTSLAYER/BNA

35
Diamond Rio |
© ARISTA NASHVILLE

AIN'T WHAT IT USED TO BE
M.BRIGHT (TMARTIN.M.NESLER)

~ | DON'T KNOW WHAT SHE SAID
| TJOHNSON,R.L.FEEK (C.BATTEN K.BLAZY.L TURNER)

imarzssions, ey
it'shis second N S T N
o 10.In ) 37 38

| DON'T FORGET TO REMEMBER ME
M.BRIGHT (M.HAYES.K LOVELACE.A GORLEY)

4y ALITTLE TOO LATE
" TKEITH,L.WHITE {T.KEITH,S.EMERICK,D.DILLON)

Carrie Underwood

© ARISTA/ARISTA NASHVILLE
Toby Keith

© SHOW 00G NASHVILLE

-a

5 4 EVERY TIME | HEAR YOUR NAME Keith Anderson January 2004, B @R oo oy criss
= J.STEELE (K.ANOERSON,T.HAMBRIOGE,J. STEELE) @ ARISTA NASHVILLE 1 “Honesty” " - .0.CLUTE.DIAMOND RIO {T.JOHNSON)
12 14 ~ IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS) Rodney Atkins peaked at 38 a7 | COALMINE Sara Evans
9| THEWITT {S.TATE.A.TATE,D.BERG) © CuRs | S.EVANS,M.BRIGHT {R.DEAN,R.HARBIN.R MCOONALO) © RCA k'S

Ne 4.

il SOMETHING'S GOTTA GIVE LeAnn Rimes 5 II;M | THAT GIRL IS A COWBOY Garth Brooks | g
|! 0.HUFF {C.WISEMAN. T MULLINS} ® ASYLUM-CURB a I A.REYNOLDS {G.BROOKS.J.L.NIEMAN,R.BROWN) PEARL/LYRIC STREET S8
g  SIZE MATTERS (SOMEDAY) Joe Nichols | figh 40 49 THATS HOWTHEY DO T INDIXIE  Hank Willams Ju With Gretchen Wison, Big & Rich & Van Zant | (g
"m0 B.CANNON (B.HILL,M OEKLE) @O UNIVERSAL SOUTH L _: D.JOHNSON (C.TOMPKINS,J.KEAR,M.IRWIN) ® ASYLUM-CURB . 11
3 | SETTLE FOR A SLOWDOWN Dierks Bentley s j A GOOD MAN Emerson Drive 1} H
B.BEAVERS (T.MARTIN,B.BEAVERS,0 BENTLEY) @® CAPITOL Y ? B.ALLEN,K FOLLESE (K.FOLLESE,A.FOLLESE,V.SHAW} ® MIDAS/NEW REVOLUTION i
3 ME AND MY GANG Rascal Flatts u._ 4 45 IN TERMS OF LOVE SheDaisy a2
Sea D HUFF,RASCAL FLATTS (J.STEELE, TMULLINS,J.STONE} @® LYRIC STREET =l J.SHANKS @SBORN,O,SCHLITZ) _@ LYRIC STREET
.[w. 1 LIFE AIN'T ALWAYS BEAUTIFUL Gary Allan = ‘a = CALIFORNIA GIRLS Gretchen Wilson
e M.WRIGHT,G.ALLAN (C.GOODMAN,T.L.JAMES) @ MCA NASHVILLE g G.WILSON,J RICH,M.WRIGHT (G.WILSON,J.RICH.M.WRIGHT) @ COLUMBIA

- WHY Jason Aldean
® BROKEN BOW

Little Big Town
® EQuITY |

The Wreckers
©® MAVERICK/WARNER BROS./WRN

Kenny Rogers

. LOVE YOoU
49 47 ":’_ J.STOVER (J. KNOWLES.T.SUMMAR)

5y 46 - GET OUTTA MY WAY
g ¥ C.BLACK,CAROLINA RAIN (R.E.ORRALL.C.WRIGHT)
oed) KILL ME NOW
4,6 4 42 . A.SMITH,H.GRAHAM (J.RICH,A L.SMITH.V.MCGEHE)

:'_‘3_ Ej CALL ME CRAZY

Jack Ingram T
© BIG MACHINE "3

Carolina Rain ‘- »
©® EQUITY t :
Rio Grand =y
@ ASYLUM-CURB 42
The Lost Trailers

Rascal Flatts 18
@lALT DISNEY/LYRIC STREET
Rockie Lynne j
® UNIVERSAL SOUTH
T
50
E
48

-
= -

S0 MKNOX (J.RICH.V.MCGEHE,R.CLAWSON)

BRING IT ON HOME
W KIRKPATRICK,LITTLE BIG TOWN (W.KIRKPATRICK.G.BIECK. T.H.BIECK)

=

=
o

| CAN'T UNLOVE YOU

D.HUFF (W.KIRBY,W.ROBINSON} © CAPITOL | il Y erin B.CHANCEY (S.NIELSON) ® BNA

1% 19 | | HOW 'BOUT yOU Eric Church | lgg  [FRagti I , LIFE 1S A HIGHWAY

[ J.JOYGE (E.CHURCH,E CHRUCH,B.BEAVERS) XTI s 17th week. D.HUFF.RASCAL FLATTS (T.COCHRANE)

.o o0 | DOWN IN MISSISSIPPI (UP TO NO GOOD) Sugariand Four previous DO WE STILL

20

} UBB G FUNDIS (K BUSH.K HALL,JNETTLES) © MERCURY | N s all hit B.CHANGEY,T.BROWN.K.LAW (R.LYNNE,R.CROSBY,W.RAMBEAUX)

2 2 = WHY, WHY, WHY Billy Currington R e 1op 10 s 35 NOTHIN'BUT A LOVE THANG Darryl Worley
POW C.CHAMBERLAIN (B.CURRINGTON, T.MARTIN,M.NESLER) @ MERCURY p - F.ROGERS (C.STAPLETON,S LESLIE.0.WORLEY) ® 903 MUSIC
BRAND NEW GIRLFRIEND Steve Holy Bl TENNESSEE GIRL Sammy Kershaw
L.MILLER {S.MINOR,B.ALLMAND.J.STEELE) QCURB ! 't 8.CANNON (B.DIPIERO,C.WISEMAN)

" UNBROKEN GROUND
=._S.HENORICKS.J.STROUD (J.PWHITE,J.LEBLANC, K.BERGSNES.G.NICHOLS) [C] MERCURV_
MOUNTAINS Lonestar
M.BRIGHT (R.MCDONALO,L.BOONE,PNELSON) BNA_ X
ONE WING IN THE FIRE

| L.REYNOLDS,T.TOMLINSON (T.TOMLINSON,B PINSON}
; EVERYBODY KNOWS
R.RUBIN (E.ROBISON,M.MAGUIRE,N. MAINES,G.LOURIS)

YEE HAW Jake Owen Gary Nichots

0.0 JRITCHEY (J.OWEN,C BEATHARD,K. MARVELL) ® RCA 2
95 - WOULD YOU GO WITH ME Josh Turner |
£ | F.ROGERS (5.CAMPJ.5.SHERRILL) ® MCA NASHVILLE 100 -
Pat Green _“}

27 23 FEELS JUST LIKE IT SHOULD
| D.GEHMAN (PGREEN,B.JAMES.J.POLLARO) BNA

Fos *a. ﬁ "BUILDING BRIDGES Brooks & Dunn With Sheryl Crow & Vince Gilt
x T.BROWN,R.OUNN K. BROOKS (H.DEVITO,L.WILLOUGHBY) _QARISTA NASHVILLE §

48 | 52

© CATEGORY 5 1

Trent Tomlinson
@ LYRIC STREET

Dixie Chicks | | 'as
© COLUmMBIA (SRS

26 27 |  FAVORITE STATE OF MIND
0 MWILLIAMS (M.CHAGNON,B.DALY)

Josh Gracin |
LYRIC STREET

L Ca O
@i‘ﬁ FINDIN' A GOOD MAN

® BIG MACHINE

J.STOVER {J.STOVER,8.D.MAHER,C.KOESEL)
Qlna

F.ROGERS (M.GREEN,J.MELTON,P.B.WHITE)

Trent Willmon
® COLUMBIA

Danielle Peck ;ﬁ

ON AGAIN TONIGHT
;

8TH OF NOVEMBER
B.KENNY,J.RICH,PWORLEY (B KENNY,J.RICH)

Big & Rich |
@® WARNER BROS./WRN |

Singer gets
first national
chart ink
eclsively
inBillboard.
Song title
name-checks

Carrie Underwood w%

© ARISTA/ARISTA NASHVILLE {3}
Keith Urban |
© CapiToL D00

Bomshel ;!}I

- BEFORE HE CHEATS

% M.BrleHT (C.TOMPKINS,J.KEAR)

i LIVE TO LOVE ANOTHER DAY
D.HUFF.K.URBAN {D.BROWN.K.URBAN}

~ AIN'T MY DAY TO CARE

0 C.HOWARD,E PITTARELLI (BUF,E. PITTARELLI.A.RUSSELL) ® CURB

ONE SECOND CHANCE Jeff Bates i—'ﬂ
K.BEARD,8.CHANCEY (A.ALBRITTON,C.OUB0IS,0. TURNBULL) ® RCA )

Trace Adkins
® CAPITOL

~ TIM MCGRAW Taylor Swift
i N.CHAPMAN (T.SWIFT,L.ROSE) ® BIG MACHINE

f2low artist.
il F.ROGERS (C.STAPLETON,F.ROGERS)

r HITPREDICTOR

romosquad

©r FAITH HILL
BLAINE LARSEN
DIAMOND RIO
SARA EVANS
GRETCHEN WILSON
TRENT TOMLINSON
¢r HEARTLAND

JOE NIiCHOLS
GARY ALLAN

THE WRECKERS
KENNY ROGERS
JOSH TURNER

PAT GREEN
BROOKS & DUNN
MIRANDA LAMBERT

KENNY CFHESNEY
PHIL VASZAR

BRADR PaBLEY

TIM MCGFAW
CARRIEL NDERWOOD
TOBY KEFTH

RODMEY LTKINS

Don't miss another important

(i() UNTRY MUSIC

BETWEEN THE BULLETS wjessen@bllibo&rd.com

FLATTS STEERS ‘CARS’ THROUGH NASHVILLE

While the trio's curren: single, “Me and My Gang,” th-eatens the ~ The soundtrack does not appear on Top Country Albums
top 10 on Hot Country Songs with a 13-12 hoo, Rascal lattstakes  because of its limited amount of country content. (At least half
the Hot Shot Debut a- No. 48 with a cover of Tom ©ochrane’s  of an album’s tracks must be content-appropriate for the
1992 pop hit, “Life Is a H ghway.” record to be eligible for Billboard’s specialty charts.)

Drawing 1.2 mill:or audience impres- Rascal Flatts drives “Highway” onto the ra-
sions at 28 monitored stations, “Life Iz a dio chart after Disney’s Lyric Street imprirt
serviced the album to country stations.

In an exclusive, limited-run arrangement,

JPDATIE

Visit www EillboardRadioMonitor.com to sign up to register for
your free Tountry Radio Blast.

BillboardRadioMonitor.com

HOT COUNTRY SONGS: 131 countrK stations are electronically monitored by
Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower award-
ed to songs appearing in the 1op 20 on both the BDS Airplay and Audience charts
for the first time with increases in both detections and audience. © 2006 VNU
Business Media. Inc. Ali rights reserved.

HITPREDICTOR: © 2006, Promosquad and HitPredictor are trademarks of Think

Highway” hails from Disney’s “Cars” sound-
track, which sports thre= other country cits.
The 20-track album also features two nzw
songs from Brad Paisley and Hank Williaras’

CMT played the accompanying videodlip five
times June 8-11, according to Nielsen BDS.

Fast LLC. . catalog chestnut “Mv Heart Would Know.” —Wade Jessen
ALL CHARTS: $ee Chart Legend for rules and explanations. i RASCAL FLATT

4
Data for week of JULY 1, 2006 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 65
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HOT LATIN SONGS: A panel of 103 stations (32 Latin pop, 10 tropical, 15 Latin thythm, 51 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc.
All rights reservad. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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TITLE
PRODUCER (SONGWRITER)

HIPS DON'T LIE

Artist
IMPRINT / PROMOTION L ABEL

Shakira Featuring Wyclef Jean

WJEAN.J.DUPLESSIS,S MEBARAK R. (W JEAN.J.0UPLESSIS.S. MEBARAX R O.ALFANNO,L.PARKER) EPIC /SONY BMG NORTE
ANGELITO Don Omar 2
W.0.LANDRON (W.0.LANDRON E LIND) N V /MACHETE
DOWN Rakim & Ken-Y 2
MAMBO KINGS (G.CRUZ K.VASQUEZ,J.NIEVES) PINA /UNIVER3AL LATIND
CAILE Tito El Bambino
LUNY TUNES, TINY (TITO EL BAMBING) ENI TELEVISA
MACHUCANDO Daddy Yankee 2

LUNY TUNES {R.AYALAE.DAVILA)

EL CARTEL INTERSCOPE

VOLVERTE A AMAR
L.CERONI (A.GUZMAN.M.DOMM)

Alejandra Guzman 5
SONY BMG NORTE

ALIADO DEL TIEMPO
M.BARBA (M.BARBA)

Mariano Barba

THREE SOUND -5

NUESTRO AMOR SE HA VUELTO AYER
J.M.LUGO (C.BRANT,A LERNER)

Victor Manuelle Featuring Yuridia

SONY BMG NORTE

UN BESO
| SANTOS. 2 SANTOS (A.SANTOS)

1781230 MAS ALLA DEL SOL

Aventura
PREMIUM LATIN.

Joan Sebastian

PLLIS ) SEBASTIAN (J.SEBASTIAN) = . MUSAFT /BALBOA
QUE LASTIMA Alfredo Ramirez Corral
A RAMIREZ CORRAL (S LOPEZ GONZALEZ) UNIOOS /0154
ME VOY Julieta Venegas 12

C.LOPEZ,J.VENEGAS (J.VENEGAS)

SONY EMG NORTE

LO QUE SON LAS COSAS Anais
_S.GEORGE B.BENOZZO (L.A.MARQUEZ) - UNIVISION
COMO DUELE (BARRERA DE AMOR) Noelia 4,
A POSSE M L.ARRIAGA.J.E.MURGIA (M.L ARRIAGA J E.MURGIA) EM( TELEVISA
LO QUE ME GUSTA A MI Juanes 5

G.SANTAOLALLA JUANES (JUANES)

SURCO /UNIVEREAL LATING &

UNA CANCION QUE TE ENAMORE

Servando Y Florentino

NOT LISTED (S.PRIMERA,Y.MARRUFQ) VENEMUSIC
DIGANLE Conjunto Primavera 1
J.GUILLEN (J.GARCIA) FONOVISA

MUNECA DE TRAPO

N.WALKER,LA DREJA DE VAN GOGH (A.MONTERO,X.SAN MARTIN,PBENEGAS)

La Oreja De Van Gogh
SONY BMG NORTE

LLAME PA' VERTE
LUNY TUNES,NELY (WISIN.YANDEL,J.DE LA CRUZ)

Wisin & Yandel 1
MACHETE

ADIOS A MI AMANTE Grupo Montez De Curango 4
J.L.TERRAZAS (J.VELAZQUEZ ﬁGUILAR; DISA
ALGUIEN TE VA A HACER LLORAR Intocable
R.MUNOZ,R.MARTINEZ {L.PADILLA) EM TELEVISA
INGRATITUD Los Tigres Del Norte 5,
LOS TIGRES DEL NOBTE (PCASTRO) FONOQVISA
ESTE CORAZON RBD
AAVILA (A.AVILA) EM _TELEVISA

VOY A LLORAR POR TI

Los Rieleros Del Norte o8

LOS RIELEROS DEL NORTE (R.GONZALEZ MORA) B FONOVISA
TEMPERATURE Sean Paul 1
RFULLER (S.PHENRIQUES.A.MARSHALL.R.FULLER) VP /ATLANTIC

i r (=)
TRRE
ex B B2 aRTiST Title

i " 22122 52 MPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

1 11 5 DON OMAR King Of Kings

ARSI 006662/MACHETE (15.98)
© 5 5 =z [y DADDY YANKEE _Bamio Fino: En Directo
a £L CARTEL 007035/tNTERSCOPE (12.98) ®

0" AR . € (12.98)

6

8 3 -
oa
10 9 s

1% .

"2

19

"WISIN & YANDEL
MACHETE 561402 (15.98) @

FONOVISA 352290/UG (14.98) @

Pa'l Mu:io 711

2 VARIOUS ARTISTS NOW Latino 4
TH UNIERSALZOMBA SOAY BiG NORTE 72440/SONY 3G STRATEGK MARKETING GROUP (19.98
16 ANDREA BOCELLI Amor 2 |
e j O | SUGAR/VENEMUSIC 006144/UNIVERSAL LATING (18.98 — {
Gt IA GRUPO MONTEZ DE DURANGO Borron Y Cuenta Nueva 3
DISA 720799 (11.98) @
nO1 SOt q JOAN SEBASTIAN Mas Alla Del Sol 7
kdel | MUSART 3771/BALBOA (13.98) ~H-uy )
PATRULLA 81 Tierra Extrana 3
DISA 720852 (11.98] o
FRANKIE J Un Nuevo Dia 9
COLUMBIA 96494/SONY BMG NORTE (18.98 -
JUAN GABRIEL La Historia Del Divo 4
SONY BMG NORTE 81079 (15.98)
N JULIETA VENEGAS Limon Y Sal _"
SONY BMG NORTE 83420 (14.96) )
3 VICTOR MANUELLE Decision Unanime 8
SONY BMG NORTE 76390 (16.98)
-3 RAKIM & KEN-Y Masterpiece: Nuestra Obra Maestra () I
PINA 2701B3/UNIVERSAL LATINO (15.98)
_ DUELO Relaciones Conflictivas 7
UNIVISION 310724/U6 (12.98) @
- MONCHY & ALEXANDRA Exitos Y Mas g
! J&N 50078/S0NY BMG NORTE {16.98) ® |
25 RICARDO ARJONA Adentro O s
< SONY BMG NORTE 67549 (18 98)
j ROCIO DURCAL Amor Eterno 0
SONY BMG NORTE 77124 (15.98) @ i
’ VARIOUS ARTISTS Somos Americanos T
URBAN BOX OFFICE 1100 (9.98)
16 SHAKIRA Fijacion Oral Vol. 1 g i
EPIC 93700/SONY MUSIC (18 98) ®
RBD Nuestro Amor
e EMI TELEVISA 35902 (14.98 O
15 DON OMAR Da Hitman Presents Reggaeton Latino 1
PSS VUMACHETE o0seso/wRG (189%)
P RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un Rey Vol. 2 15
FREODIE 1940 (16.98)
RBD RBD: Live In Hollywood
I e revevsn sz 3 am @ =1
5 CALLE 13 Calle 13 ol
WHITE LION 96875/SONY 8MG NORTE (15.98)
2 LOS TIGRES DEL NORTE Historias Que Contar 2

Go to www.billboard.biz for complete chart data

;

Frankie J's

new Spanish-
language set
hows at No. 9
on Top Latin
Albums and
No. 198 on The
Billboard 200.

Sebastian
scores first top
10 debut on Top
Latin Albums at
No. 7 (5,000
units). New set
also enters
Independent
Albums (No. 13)
and The
Billboard 200

AtNo. 5, Daddy
Yankee's album
gains 81% on the
release of a new
edition that hit
stores June 13.

i

| PRODUCER (SONGWRITER)

AIRPLAY MENITORED BY

INSENSIBLE A Tl (ME PONE A MIL)
J SEBASTIAN {A.VILLARREAL)

SALES DATA COMPILED BY
N
Nielsen
SoundScan

N
Nielsen

Broadcast Data
Systems

Artist
IMPRINT / PROMOJION LABEL

Alicia Villarreal
UNIVERSAL LATING

#

HERE WE GO YO
H.DELGADO,S.C.CARTER.A.CALO,A. PENA (H.DELGADO,5.C CARTER

Hector "El Father” Featuring El Presidente

ROC-LA-FAMILIA/DEF JAM /IDJMG 18

. QUE ME ALCANCE LA V DA

A.BAQUEIRO {L.GARCIA.N.SCHAJRIS)

Sin Bandera 19
SONY BMG NORTE

MUCHACHITA DE 0OJOS TRISTES
0.GOMEZ (.M GALLARDO VERA J.MAE PORTET

Sergio Vega 2
SONY BMG NORTE

NOCHE DE SEXO
_NELY (WISIN.YANDEL.A SANTOS NELLY

Wisin & Yandel Featuring Aventura - 4

MACHETE

TE ECHO DE MENOS
FPINERD JR..C.PONCE (C.PONCE FPINSRD JR

Chayanne

SONY BMG NORTZ |19

UNO Y UNO ES IGUAL A TRES
S.KRYS (C.E.LOPEZ AVILA)

Jeremias 45
UNIVERSAL LATINO 15

ABRAZAME
M.DOMM (M.DOMM)

Camila 30

PENSANDO EN TI
F.J.BAUTISTAH.PEREZ (F.J BAUTISTA.A QUINN,M FIGUEROA H PEREZ)

T Frankie J

COLUMBIA /SONY BMG NORTE ,:‘

NO ES BRUJERIA

Ana Barbara

S.GEORGE B BENOZZ0 {AMONTALBAN}

DEJALE CAER TO' EL PESO
' TINY.H.OELGADO (H.DELGADO.J. TORRES)

C.CABRAL "JUNIOR",A.BARBARA (A.BAIBARA) ) roNOviss (29

. TE COMPRO Duelo oy
0.1.TREVING 0 LOPEZ JR. (E.PAZ) U_l‘ilVlS,lO—N
PARA QUE REGRESES El Chapo De Sinaloa 23
E.PEREZ (G RAMIREZ FLORES) DISA
ESTOY CON EL Y PIENSD EN TI Anais 3

_unwision 7

Yomo Féaturing Hector "El Father* 39

GOLO STAR /MACHETE

ME & U Cassie
R.LESLI_t R.LESLIE) . NEXT SELECTION/BAD BOY /ATLANTIC
TE EXTRANO Xtreme o4
M DELEON,M.RIVERA,A. HIOALGO (D.MEJIA SGZ /UNIVISION
NO ES UNA NOVELA Monchy & Alexandra 31
M.DELEON (D.CRUZ SANCHEZ) J&H
DE CONTRABANDO Jenni Rivera 14
PRIVERA (J.SEBASTIAN) FONOVISA

CUANDO BAILA REGGAETON
LUNY TUNES (T.CALDERON,R.F SALDANR, V.CABRERAS)

Tego Calderon Featuring Yandel 73‘3
JIGGIR! /ATLANTIC

CONTIGO SE VA Bacilos
L F.OCHOA BACILOS (J VILLAMIZAR WARNER LATiNA
FRIKITONA Plan B | g
DJ BLASS,BOY WONDER (DJ BLASS) URBAN BOX OFFiCE/CFEE /MACHETE
LA BOTELLA Mach & Daddy 47
G.COUSIN (M.MACHORE, . UNIVERSAL LATINO
NO, NO, NO Thalia Featuring Anthony "Romeo" Santos 8
A.PENA (A.SANTOS) EMI TELEVISA |
DETALLES Yahit

G.GRACA MELLO (R.CARLOS,E.CARLOS

WARNER LATINA

TU AMOR ME HACE BIEM
S.GEORGE.ESTEFANO, M. ANTHONY (ESTZFANO)

Marc Anthony
SONY BMG NORTE

g 4 e, g.‘
ARTIST Title % Sl g f’ﬁ_ ARTIST Title & sg
. - Z£& IMPRINT & NUMBER / DISTRIBUTING LABEL [PRICE) S =2 2 35 MPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 8 22
. TITO EL BAMBINO Top Of The Line DADDY YANKEE Barrio Fino ga .
26 20 18 EMI TELEVISA 49552 (13 98) § I 3 51 46 46 £t CARTELVI 450639‘MACH_TE(*1598 . !
ALICIA VILLARREAL Orgullo De Mujer YURIDIA La Voz De Un Angel ¢
&/ % 27 UNIVERSAL LATING 006605 (14.98) - I O 8 52 9 4 SONY BMB NORTE 76550 (12.98 CO; DV0) @ . ‘> ‘G:-'
LA OREJA DE VAN GOGH Guapa @ REGGAETON NINOS  Reggaeton Ninos Vol. 1 2
ey a7 SONY BMG NORTE 79923 (18 98} @ 8 65 h AFUEGO/URBAN BOX OFFICE 46957/EM) TELEVISA (13.98) || 5
ANA GABRIEL Historia De Una Reina EL CHAPO DE SINALOA La Noche Perfecta
29 27 2 8 5 54 44 26 2
_SONY BMG NORTE 95902 (15.98) L DiSA 720802 (10.98) e
AVENTURA God's Project @ JAVIER SOLIS Tesoros De Coleccion
30 29 ® | PREMIUM LATIN 94082/SONY BMG NORTE 1@'_ . ‘D 5 74 65 SONY BMG NORTE 95328 (9. ?g)_ _ — 21
@ | GLORIA TREVI La Trayectoria 39 @ GILBERTO SANTA ROSA  Directo Al Corazon 16
= I UNivISION 310879/UG (16.98 CO/OVD) @ SONY MG NORTE 966814 (1€.98) o
3z 30 23 LOS TUCANES DE TIJUANA En Vivo - Siempre Contigo 1 57 64 75 REIK Reik () 24
| UNIVISION 310914/UG (13.98) @ : SONY E“ig NO_RT_E95680_114.98 P
LOS CAMINANTES Tesoros Og Coleccion: Lo Romantico De Los Cammantes = LOS TEMERARIOS Los Super Exitos Con Mariachi
33 31 4 22 58 60 42 16
_&N_!BMG NORTE 95637 (9.98) ¥ _DISA_720§]9 (10&) . = = - 1
RBD Rebelde ; DIANA REYES La Reina Del Pasito Duranguense
34 2519 EMI TELEVISA 75852 (14.98) @ 2 w3 54 58 _MUSIMEX 005158/UNIVERSAL LATINO (11 98, O ,24,
ANA GABRIEL Dos Amores Un Amante ' MONCHY & ALEXANDRA Hasta EI Fin o
‘@ 58 62 EMI TELEjSA 46956 (15&'. LIl O gg &0 62 57 J&N 95422/SONY 8MG NORT! !‘i%,_ 7
; JUANES Mi Sangre » P ANAIS Asi Soy Yo
.| 2 _SURCO 003475/UNIVERSAL LATIND (17.98) ® ) ® R % 4 _UNIVISION 310884/UG (11.98) ® i B s
@ g - LUNY TUNES & BABY RANKS Mas Flow 2 [} |, 62 6 W0 LOS RIELEROS DEL NORTE Slempre Imitado, Jamas Igualado 2%
- MAS FLOW 230007 MA_CEET’E_wB) - ) FONOVISA 352502/UG (12.98} @ 8
@ o VICENTE FERNANDEZ  Tesoros De Coleccion g @ W ANDY ANDY Ironia 5
4 SONY BMG NORTE 95241 (9.98) = : . WEPA 1060/URBAN BODX OFFIEE__E@ CD/OVD) ® 2
LOS RAZOS La Historia De Los Razos...Los Exitos PATRULLA 81 Lo Mejor De La Mejor... Coleccion
39 36 50 36 64 63 52 43
SONY BMG NORTE 82608 (15.98)_ . - DISA 720829 (10,9_6)_ B
40 34 5 JOSE JOSE La Historia Del Principe 12 - e GRUPD HONTEL D= DURAKGO'-PAZ DE LA IERR ingo ot D Drarg . Kz Do LaSera a
SONY BMG NORTE 77517 (15.98) @ DiSA 720315_(1_1.95)
e A e = | W B
BRONCO: EL GIGANTE DE AMERICA 30 Historias Oe Un Gigante JENNI RIVERA En Vivo Desde Hollywood
5= 7 3 FONOVISA 352532/UG (14.98) 7 67 4 3% _FONOVISA 35233%/UG g_z_s_s ¥ n
43 3 51 CONJUNTO PRIMAVERA Algo De Mi 2 m EL CHAPO DE SINALOA El Jaripeo 68
 FONDVISA 352250/ (13.98) & . DiSA 720858 (11.98) mll|
¥ ' VARIOUS ARTISTS Sangre Nueva LOS CADETES DE LINARES  Las Mas Canonas
m 45 3 MACHETE 450644 (14.98) . 12 69 66 64 BCI 4126_0 (6.93)_ €4
45 33 28 K-PAZ DE LA SIERRA Los Super Exitos 2 @ w vOZ A VOZ En Presencia Del Futuro 2
DISA 720831 (10.98) URBAN BOX OFFICE 1019 (13.98) |
GUARDIANES DEL AMOR Corazon Romantico: Los Exitos i 1 GRUPO BRYNDIS Recordandote
46 35 30 SONY BMG NORTE 78625 (13.98) g"' 71 '48 3 DISA 720786 (12.98) 3
@ 57 47 LOS TIGRES DEL NORTE 20 Nortenas Famosas 4 72 55 55 JEREMIAS Ese Que Va Por Ahi 9
4 FONOVISA 35 1001UG_(13.98) p UNIVERSAL LATINO 006643 (14.98) __Jl
e 51 45 7&%5:&%?&&&5%@@? (neSIEEN & sl 7 50 :{:l-l;EoLg/ﬁ-‘\B’lrasm 1698 L _x_ O e
A.B. QUINTANILLA (1} PRESENTS KUMBIA KINGS Kumbia Kings Live MARCO ANTONIO SOLIS  La Historia Continua... Parte Il
49 40 36 EM) TELEVISA 12189 (16.98) ® O 18 74 72 6 _fONOVISA 351643 UG (13.98) ® 2
50 39 29  VARIOUS ARTISTS Unidos 1 @l JUAN LUIS GUERRA ParaTi [
UNIDOS 720795/DISA (12.98) ! VENEMUSIC 651000/UNIVERSAL LATINO {15.98)

www.americanradiohistorv.com
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and Niessen SoundScan, Inc. Alf nights reserved. HOT DANCE AIRPLAY: 9 dance stations are electronically monitored by Nielsen

AIRPLAY CHARTS: Panels of 32 Latin pop, 10 tropical. 15 Latin rhythm, 5¢ regional Mexican stations. respectively. are electronically monitored 24
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LATIN AIRPI.AY
POP.

TITLE
ARTIST {{MPRINT / PROMOTION LABEL)
VOLVERTE A AMAR
" ALEJANDRA GUZMAN (SONY BMG NORTE)
HIPS DON'T LIE
~ SHAKIRA FEATURING WYCLEF JEAN (EPIC/SONY BMG NORTE)
. ME VOY
- JULIETA VENEGAS (SONY BMG NORTE)
COMO DUELE (BARRERA DE AMOR)
h NOELIA (EMI TELEVISA)
- MUNECA DE TRAPO
LA OREJA DE VAN GOGH (SONY BMG NORTE)
LO QUE SON LAS COSAS
ANAIS (UNIVISION)
12 NUESTRO AMOR SE HA VUELTO AYER
L VICTOR MANUELLE FEATURING YURIDIA (SONY BMG HORTE)
QUE ME ALCANCE LA VIDA
__SIN BANDERA {SONY 8MG NORTE)
ESTE CORAZON
~ RBD (EMI TELEVISA)
LO QUE ME GUSTA A MI
JUANES (SURCO/UNIVERSAL LATINO)
. TE ECHO DE MENOS
_ CHAYANNE (SONY BMG NORTE)
ABRAZAME
l CAMILA {(SONY BMG NORTE)
UNA CANCION QUE TE ENAMORE
SERVANDO Y FLORENTINO (VENEMUSIC)
UNO Y UNO ES IGUAL A TRES
JEREMIAS (UNIVERSAL LATINO)

i

.a DETALLES

~ YAHIR (WARNER LATINA)
f

TITLE
ARTIST (IMPRINT / PROMOTION LABEL})
. DOWN
RAKIM & KEN-Y (PINA/UNIVERSAL LATINO)
ANGELITO
3 DON OMAR (VI/MACHETE)

CAILE
~ TITO EL BAMBINO (EMI TELEVISA)
MACHUCANDO
DADDY YANKEE (EL CARTEL/INTERSCOPE}
HIPS DON'T LIE
SHAKIRA FEATURING WYCLEF JEAN (EPIC/SONY BMG NORTE)
. UN BESO
. AVENTURA (PREMIUM LATIN}
NOCHE DE SEXO
WISIN & YANDEL FEATURING AVENTURA (MACHETE)
. ATREVETE TE, TE!

CALLE 13 (WHITE LION/SONY BMG NORTE)
ME & U
| CASSIE (NEXT SELECTION/BAD BOY/ATLANTIC)
" HERE WE GO YO
" HECTOR "EL FATHER® FEATURING EL PRESIDENTE (ROC-LA-FAMILIA/DEF JAM/IDJMG)
LLAME PA' VERTE
WISIN & YANDEL QMCHETE)
- DEJALE CAER TO' EL PESO
YOMO FEATURING HECTOR “EL FATHER” (GOLO STAR/MACHETE)

CUANDO BAILA REGGAETON
TEGD CALDERON FEATURING YANDEL (JIGGIRI/ATLANTIC)

- PALETA

EATURING DADDY YANKEE (GOLD STAR/MAC

- ARTIST (IMPRINT / PROMOTION LABEL)
'\ ALIADO DEL TIEMPO
. MARIANO BARBA (1HREE SOUND)
: 5_’ MAS ALLA DEL SOL
-7 JOAN SEBASTIAN (MUSART/BALBOA)

.~ QUE LASTIMA
_ ALFREDO RAMIREZ CORRAL (UNIDDS/DISA)

10 DIGANLE

CONJUNTO PRIMAVERA (FONOVISA)
. ALGUIEN TE VA A HACER LLORAR
. " INTOCABLE (EMI TELEVISA)

3 3 - ADIOS A Ml AMANTE
~©_GRUPO MONTEZ DE DURANGO (0ISA)
VOY A LLORAR POR TI
LOS RIELERDS DEL NORTE (FONOVISA)
12 INGRATITUD
€ L0S TIGRES DEL NORTE (FONOVISA)

g MUCHACHITA DE 0JOS TRISTES
E

o
e

© SERGIO VEGA (SONY BMG NORTE)
PARA QUE REGRESES
EL CHAPO DE SINALOA (DISA)
TE COMPRO

©DUELD (UNIVISION)

- DE CONTRABANDO
JENNI RIVERA (FONOVISA)

ALGO DE MI
CONJUNTO PRIMAVERA (FONOVISA)

M 14 PAYASO LOCO
' PATRULLA 81 (DISA)

5n. FUE MENTIRA “ﬂ
LOS HURACANES DEL NORTE (UNIVISION) L=l

®© LAnN ALBUMS

POP.

ARTIST
TITLE (IMPRINT / DISTRIBUTING L ABEL)

VARIOUS ARTISTS

SO LATIO (THE EVY GADUPLISHVERSALZONBN/SORY BMG KORTE/SONY BUG STRATEGIC MARKETING GROLP)

ANDREA BOCELLI
AMOR (SUGAR, VENEMUSIC/UNIVERSAL LATING)

" FRANKIE J

UN NUEVO 0IA (COLUMBIA/SONY BMG NORTE)

JUAN GABRIEL
LA HISTORIA DEL 0IVO (SONY BMG NORTE)

| JULIETA VENEGAS
~ LIMON Y SAL (SONY BMG NORTE}

' RICARDO ARJONA
ADENTRO (SONY BMG NORTE)

ROCIO DURCAL

. AMOR ETERNO (SONY BMG NORTE)

VARIOUS ARTISTS
SOMOS AMERICANOS (URBAN BOX OFFICE)

SHAKIRA

~ FIJACION ORAL VOL. 1 (EPIC/SONY MUSIC)

' RBD

NUESTRD AMOR (EMI TELEVISA)

' RBD
. RBD: LIVE IN HOLLYWOOD (EMI TELEVISA)

LA OREJA DE VAN GOGH
GUAPA (SO Y BMG NORTE)

- ANA GABRIEL

HISTORIA DE UNA REINA (SONY BMG NORTE)

GLORIA TREVI
LA TRAYECTORIA (UNIVISION/UG)

. RBD
"~ REBELDE (EMI TELEVISA)

ARTIST
TITLE (IMPRINT / DISTRIBUTING LABEL)

- DON OMAR
~ KING OF KINGS (V/MACHETE)

 DADDY YANKEE
. BARRIO FINO: EN DIRECYO (EL CARTEL/INTERSCOPE)

WISIN & YANDEL
PA'L MUNDO (MACHETE)

RAKIM & KEN-Y

~ MASTERPIECE: NUESTRA OBRA MAESTRA (PINA/UNIVERSAL LATIND)

"DON OMAR
- DA HITMAN PRESENTS REGGAETON LATINO {VI/MACHETE/UMRG)

- CALLE 13

CALLE 13 (WHITE LION/SONY BMG NORTE)

. TITO EL BAMBINO
. TOP OF THE LINE (EMI TELEVISA)

' LUNY TUNES & BABY RANKS

MAS FLOW 2 (MAS FLOW/MACHETE)

. VARIOUS ARTISTS
| SANGRE NUEVA (MACHETE)

DADDY YANKEE
BARRIO FINO (EL CARTEL/VI/MACHETE)

- REGGAETON NINOS
.~ REGGAETON NINOS VOL. 1 (AFUEGO/URBAN BOX OFFICE/EMI TELEVISA)

LUNY TUNES
REGGAETON HITS (MAS FLOW/MACHETE)

. VOLTIO

VOLTIO (WHITE LION/EPIC/SONY MUSIC)

_ VARIOUS ARTISTS

REGGAETON HITMAKERS VOL. 2 (VI/MACHETE)

DJ JOE

* DJ JOF PRESENTA: ABUSANDO DEL GENERO (BACATRANES/UNIVERSAL LATINO)

ARTIST
TITLE (IMPRINT / DISTRIBUTING LABEL)

GRUPO MONTEZ DE DURANGO
BORRON Y CUENTA NUEVA (DISA)

~ "JOAN SEBASTIAN

MAS ALLA DEL SOL (MUSART/BALBOA)

PATRULLA 81
TIERRA EXTRANA (DISA)

DUELO

~ RELACIONES CONFLICTIVAS (UNIVISION/UG)

~ RAMON AYALA Y SUS BRAVOS DEL NORTE
~ ANTOLOGIA DE UN REY VOL. 2 (FREDDIE)

' LOS TIGRES DEL NORTE

HISTORIAS QUE CONTAR {(FONOVISA/UG)

. ALICIA VILLARREAL
~ ORGULLO DE MUJER (UNIVERSAL LATINO)

~ LOS TUCANES DE TIJUANA

EN VIVO - SIEMPRE CONTIGO (UNIVISIUN/UG)

LOS CAMINANTES

~ TESORDS DE COLECCION LO ROMANTICO DE LOS CAMINANTES (SONY BMG NORTE}

- VICENTE FERNANDEZ
_ TESOROS DE COLECCION (SONY BMG NORTE)

LOS RAZOS

| LA HISTORIA DE LOS RAZ0S...LOS EXITOS (SONY BMG NORTE)

- BRONCO: EL GIGANTE DE AMERICA

30 HISTORIAS DE UN GIGANTE (FONOVISA/UG)

. CONJUNTO PRIMAVERA

ALGO OF M1 (FONOVISA/UG)

- K-PAZ DE LA SIERRA

LOS SUPER EXITOS (01SA)

GUARDIANES DEL AMOR
CORAZON ROMANTICO: LOS EXITOS (SONY BMG NORTE)

Data for week of JULY 1, 2006 | For chart reprints call 646.654.4633

CLUB PLAY.

TITLE
= ARTIST IMPRINT & NUMBER / PROMOTION LABEL

1N

RACKING TREASURE DOWN
RNL8 GABRIEL & DRESDEN ORGANIZED NATURE 005

1 7 GET TOGETHER
~MADONNA WARNER BROS. 42935

° MAKE A MOVE ON ME
= JOEY NEGRD SILVER LABEL 2503/TOMMY BOY

WORLD, HOLD ON (CHILDREN OF THE SKY)
BOB SINCLAR YELLOW, SILVER LABEL 2505/TOMMY BOY

- IT'S OVER
= DJWKE CRUZ PRESENTS J01 CARDWELL & GEOSGIE PORGIE LIVE 010/MUSIC PLANT

FASTER KILL PUSSYCAT
OAKENFOLD FEATURING BRITTANY MURPHY MAVERICK 42306/REPRISE

LOOK ON THE FLOOR (HYPNOTIC TANGO)
~_BANANARAMA THE LAB IMPORT FUEL 2000

"'THE ONE THAT GOT AWAY (WAMDUE VALENTIN MIXES)
NATASHA BEDINGFIELD EPIC PROMO

" INSTIGATOR
| KAC BROWN THE DAS LABEL 006916/INTERSCOPE

FADE AWAY
SARAH ATERETH B8EGUILE PROMO/LIGHTYEAR

. SAY
~_CURISTINA MILIAN FEATURING YQUNG JEEZY ISLAND PROMO/IDIMG

NOW THAT WE'VE FOUND LOVE
BUNNY RUGS GLOBAL PROMO

| WILL STAND
" CLAUDJA BARRY DONNAJEAN PROMO

- | AM NOT MY HAIR
__INDIA.ARIE UNIVERSAL MOTOWN PROMO

5 SUFFER WELL
._DEPECHE MODE SIRE/MUTE PROMO/REPRISE

I wiLL
DOLCE PURCHASE PROMO

' YOU CAN TURN ME ON
- MUZZAIK FEATURING MIA SILVER LABEL 2500/TOMMY BOY

HANDS UP TO HEAVEN
HEAVEN 17 NINTHWAVE 10040

ﬁ@ UNFAITHFUL
S5 € RIHANNA SRP/DEF JAM PROMO/IDJMG

15 9 FASHIONISTA
JIMMY JAMES MADE 9884

g' . FALLING APART
| THE LOVEMAKERS CHERRYTREE PROMO/INTERSCOPE

| CONJURE ONE NETTWERK PROMO ‘

" WHEN YOU WALK AWAY
~_HENRI DAUMAN PROMO

7 2] SAY SOMETHIN' (D. MORALES MIXES}
— MARIAK CAREY FEATURING SNOOP DOGG ISLAND PROMO/IDJMG

', CAFE CON ALEGRIA
- TONY MORAN + DEEP INFLUENCE SILVER LABEL 249%/TOMMY B0Y

1ot DANCE
SEYSINGLES SALES.

3 TITLE
ARTIST IMPRINT / OISTRIBUTING LABEL

GET TOGETHER
MADDNNA WARNER BROS_ 12935 ©

EVERY DAY IS EXACTLY THE SAME
NINE INCH NAILS NOTHING 006589/INTERSCOPE ©

';ﬂ' SORRY
5 MADONNA WARNER BROS. 42892 Q0

'~ STRAIGHT TO VIDEO
MINDLESS SELF INDULGENCE METROPOLIS 409 €@

| HUNG UP
MADONNA WARNER BROS. 42845 Q€

SHAKE (X-PRESS 2 MIXES)

. WE WILL BECOME SILHOUETTES
~_THE POSTAL SERVICE SUB POP 70656 @@

YING YANG TWINS FEATURING PITBULL COLLIPARK 2536/TVT @03

CHECK ON IT
BEYONCE FEATURING SLIN THUG COLUMBIA 80277/SONY MUSIC ©

TENDER
BLACK TIE DYNASTY IDOL 055 @

FASTER KILL PUSSYCAT
QAKERFOLD FEATUR SAITTANY MURPHY MAVERICK REPRISE 42906/ WARNER BR0S. @)

GET YOUR BODY BEAT
COMBICHRIST METROPOLIS 80421 @

EVERYTIME WE TOUCH
CASCADA ROBBINS 72130 @O

- THE WINGS (THEME FROM BROKEBACK MOUNTAIN}
GUSTAVD SANTAOLALLA FOCUS/VERVE FORECAST (06115 VG @

ONE FOOT SKANK (AUTOBOTS REMIX)
DJ ICEY & MARLOW ZONE 0001 @

- CRAZY
- _GNARLS BARKLEY DOWNTOWN 70002/ATLANTIC @

SEASONS OF LOVE
CAST OF RENT WARNER BROS. 42866 €3

~ TAKE ME OR LEAVE ME (T. YOUNG J' CRRISTIE/G.D. VINE MIXES)
IDINA MENZEL & TRACIE THOMS WARNER BROS. 42922 @O

THE HAND THAT FEEDS
NINE INCH NAILS NOTHING 005127 & 005129/INTERSCOPE @

NUMBER 1
~ GOLOFRAPP MUTE 93p4 Q

THAT OLD PAIR OF JEANS

KISS YOU
" 110 MADE 5664 Q@

FATBOY SLIM SKINT 66278/ASTRALWERKS @

ENJOY THE SILENCE...04
DEPECHE MODE MUTE/REPRISE 42757/WARNER BROS. 00

AND SHE SAID...
" _LUCAS PRATA ULTRA 1316 @

WHAT ELSE IS THERE?

.20. :’19 ROYKSOPP WALL OF SOUND 17546/ASTRALWERKS @Q

IT MAKES A DIFFERENCE
KIM ENGLISH NERVOUS 20571 QO

www americanradiohistorvy com
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TITLE
'ARTIST |MPRINT & NUMBER / PROMOTION LABEL
~ FAITH
LEANA SWEDISH DIVA PROMO
STUPID GIRLS
PINK LAFACE PROMO, ZOMBA
I'M LISTENING
MADISON PARK BASICLUX 9207

MY LOVE IS YOU
~ EYES OF LOVE ACT 2 011/MUSIC PLANT

.ol 2 THE TIME
il CHRIS THE GREEK PANAGHI DJG PROMO

C'EST LA VIE
KIM ENGLISH NERVOUS PROMO
COMING UNDONE
KORN VIRGIN PROMO
LEAVIN' U {CHICO MIKE DA WIZARD TWISTED DEE MIXES)
CHICO FEATURING ASHLEE RIZZ-ONE 001/FLAVA MUSIC
> KISS THE SKY
~ DANIELLE BOLLINGER ESNTION SILVER PROMO/ESNTION
DANCE IN MY BLOOD
MEN, WOMEN & CHILDREN REPRISE PROMO
THE REJECTION
DANGEROUS MUSE CORDLESS PROMO
1'SOS (J. NEVINS/CHRIS COX MIXES)
RIHANNA SRP/DEF JAM PROMO/10JMG
ALL | GAVE TO YOU '06
~©_TABORAH CATZ PROMO
4 2 TOCALL MY OWN
BARTON NETSPHERES PROMO
Y 1nl DIBIZA (BRING THE DRUMS BACK)
i . 3
‘@nmm TENAGLIA STEREQ IMPORT
DISKOTEKA
STARKILLERS SPINNIN' PROMO
HIGHER
SANNY X FEATURING TINA CHARLES WIZARD 0092
WALK AWAY (R. ROSARIOTCHRIS COX'CRAIG J MIXES)
~ KELLY CLARKSON RCA PROMO/RMG
. SWEET TROUBLED SOUL
- STELLASTARR* RCA PROMO/RMG

- 35 g |T'SMYLIFE (FINALLY)

SEAN ENSIGN TITAN SOUNDS PROMO

| STARS ARE BLIND

| PARIS HILTON WARNE A BROS. PROMO
2 u 15 SO SPECIAL (STROBE EUPHORLA MW PROJECT MIXES)
e JUDGE JULES KOCH PHUMO

JUST FOR ONE NIGHT (SOLAMENTE UNA NOCHE)
| INDIA 5012 PROMO UNIVISION
4“4 WALKING DOWN MADISON
e ESZA KAYE DAUMAN PROMO
f KISS YOU
i 110 MA

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
3 6 WHAT'S LEFT OF ME i
NICK LACHEY JIVE/ZOMBA
17 - GET TOGETHER
MADDNNA WARNER BROS.
FASTER KILL PUSSYCAT
OAKENFOLD FEATURING BRITTANY MURPHY MAVERICK/REPRISE
g 5 THE ONE THAT GOT AWAY
~  NATASHA BEDINGFIELD £PIC

: SAY SOMETHIN'
MARIAH CAREY FEATURING SNOOP DOGS ISLAND/IDJMG
43 § LOOK ON THE FLOOR (HYPNOTIC TANGO)
. BANANARAMA THE LAB/FUEL 2000

g SOS
} RIHANNA SRP/DEF JAM/IDIMG

1 21 - BE WITHOUT YOU
MARY J. BLIGE GEFFEN

i WALK AWAY
#% "% KELLY CLARKSON RCA/RMG

7 15 WAITING
TAXI DOLL WWW.TAXIDOLL.COM

.~ MIRACLE
CASCADA ROBBINS

21 g CRAZY

" © GNARLS BARKLEY DOWNTOWN/LAVA
FIRE
FERRY CORSTEN ULTRA
RAINDROPS
STUNT ULTRA
AIN'T NO OTHER MAN
CHRISTINA AGUILERA RCA/RMG
- HIPS DON'T LIE
SHAKIRA FEATURING WYCLEF JEAN EPIC
~ WORLD, HOLD ON (CHILDREN OF THE SKY)
~ BOB SINCLAR YELLOW/SILVER LABEL, TUMMY BOY
- WAITING FOR YOU
NARCOTIC THRUST YOSHITOSH V'DEEP DISH
TRACKING TREASURE DOWN
GABRIEL & DRESDEN ORGANIZED NATURE

'!:' 4 FADE AWAY
©° " SARAH ATERETH BEGUILE/LIGHTYEAR

UNFAITHFUL
B RIHANNA SRP/DEF JAM/IDIMG

45 INCREDIBLE
19 12 Gape: UK NOCTURNAL GRODVE/POSITIVA
S.0.S. (MESSAGE IN THE BOTTLE)
FILTERFUNK ULTRA
16 :'“.:' WATERMAN
by " OLAV BASOSKI FEATURING MICHIE ONE ROBBINS

Bl MAKE A MOVE ON ME
JOEY NEGRO SILVER LABEL/TOMMY BOY

Go to www.bilibcard.biz for complete chart data | 67
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Hits of the World i1s compileg at BillboardiLondon, RE=Re-Entry

JAPAN

ALBUMS

(SDUNDSCAN JAPAN)
HIKARU UTADA

ULTRA BLUE TDSHIBA/EMI

ANGELA AKI

HOME (FIRST LTD EDITION) EPIC

ANGELA AKI

HOME EPIC

DEF TECH

CATCH THE WAVE (A) DAIKI SOUND

T.M. REVOLUTION

10TH ANNIVERSARY COMPLETE SINGLE... EPIC
REMIOROMEN

HORIZON VICTOR

FATBOY SLIM

WHY TRY HARDER - THE GREATEST HITS SKINT
VARIOUS ARTISTS

BEAUTIFUL SONGS KOKDRD DE KIKU UTA WARNER
DANIEL POWTER

'*_DANIEL POWTER {LTD EOITION) WARNER

TOKYO SKA PARADISE ORCHESTRA
WILD PEACE (CD-+DVD} CUTTING EDGE

FRANCE

ALBUMS

{SNEP/IFOP/TITE-LIVE)
GAROU

" _GARDU COLUMBIA

NADIYA

NADIYA COLUMBIA

FLORENT PAGNY
__ABRACADABRA MERCURY

PASCAL OBISPO

LES FLEURS OU BIEN EPIC

DIAM'S

DANS MA BULLE CAPITOL

OLIVIA RUIZ

LA FEMME CHOCOLAT UNIVERSAL
GRAND CORPS MALADE
MIDI 20 A2

KEANE

UNDER THE IRDN SEA ISLAND
SNIPER

TRAIT POUR TRAIT UP MUSIC

RED HOT CHILI PEPPERS
STADIUM ARCADIUM WARNER BROS.

JUNE 20, 2008

ITALY

(FIMI/NIELSEN)

2 EROS RAMAZZOTTI

CALMA APPARENTE ARIOLA
DUNCAN JAMES

FUTURE PAST VIRGIN

- RED HOT CHILI PEPPERS
STADIUM ARCADIUM WARNER BROS
PIERO PELU'

IN FACCIA TE.G

GIANNA NANNINI

GRAZIE POLYDOR

FABRI FIBRA

T T0 UNIVERSAL

RAF

PASSEGGER! DISTRATTI COLUMBIA
STADIO

CANZONI PER PARRUCCHIERE LIVE TOUR CAPITOL
SHAKIRA

ORAL FIXATION VOL. 2 EPIC

KEANE
- UNDER THE IRON SEA (SLAND

JUNE 19, 2006

SWEDEN

(GLF)
1 WHO'S DA'MAN

*_ELIAS FT. FRANS PAMA
METAL WILL STAND TALL

JUNE 16, 2006

",-.-; NEW THE POODLES LIONHEART
3 BOTEN ANNA
BASSHUNTER WARNER
al SOMMARNATT
B NEW Aracous pLUGGED RECORDS
..5:' CRAZY
% GNARLS BARKLEY DOWNTOWN/ATLANTIC
ALBUMS

2 LORDt
. _THE ARDCKALYPSE RCA

a ; PEPS PERSSON
x5 OH BOY - DET BASTA MED PEPS PERSSON LNIVERSAL
RED HOT CHiLi PEPPERS
STADIUM ARCADIUM WARNER BROS.
SHAKIRA
ORAL FIXATION VOL. 2 EPIC

11 ' ROD STEWART
#, IF WE FALL IN LOVE TONIGHT WARNER BROS.

68 |

UNITED KINGDOM ><

ALBUMS

{THE DFFICIAL UK CHARTS CD.)

KEANE
" _UNDER THE IRON SEA ISLAND

JUNE 18, 2006

SANDI THOM
SMILE...IT CONFUSSES PEOPLE RCA

THE FEELING
TWELVE STOPS AND HOME ISLANO

PAUL SIMON
SURPRISE WARNER BROS

NELLY FURTADO
LOOSE MOSLEY/GEFFEN

RED HOT CHILI PEPPERS

‘. 7 STADIUM ARCADIUM WARNER BROS.

l 11 KOOKS
5 INSIOE IN/INSIDE DUT VIRGIN

NINA SIMONE

. 10 THE VERY BEST OF RCA
l 28 THE EAGLES

. THE COMPLETE GREATEST HITS WARNER

1 o SNOW PATROL

EYES OPEN FICTION/POLYDOR

AUSTRALIA ==

ALBUMS

{ARIA) JUNE 18, 2006

ESKIMO JOE
BLACKFINGERNAILS, RED WINE WARNER

CHRIS ISAAK
BEST OF: STANDARD EDITION WARNER

RED HOT CHILI PEPPERS
STADIUM ARCADIUM WARNER BROS

DIXIE CHICKS
TAKING THE LONG WAY COLUMBIA

SPLIT ENZ
SPELLBOUND- VERY BEST OF (LTD EDITION) FESTIVAL

JAMES BLUNT

L 6 BACK TO BEOLAM ATLANTIC
LF
I'M NOT DEAD LAFACE/ZOMBA
8 99 ROGUE TRADERS

HERE COME THE DRUMS COLUMBIA

NICKELBACK

ALL THE RIGHT ROADRUNNER

DECEMBER UNDERGROUNO INTERSCOPE

SPAIN

ALBUMS

(PROMUSICAE/MEDIA)

BUSTAMANTE
PENTIMENTO VALE MUSIC

JUNE 21, 2000

LA OREJA DE VAN GOGH
GUAPA SONY BMG

ROSA
ME SIENTO VIVA VALE MUSIC

KEANE
UNDER THE IRON SEA [SLAND

ROCIO JURADO
ROCIO SIEMPRE SONY BMG

¢ SHAKIRA
B S ORAL FIXATIDN VOL. 2 EPIC

JULIETA VENEGAS
LIMON ¥ SAL SONY BMG

AMARAL
8 3 PAJAROS EN LA CABEZA VIRGIN
L 32 DAVID CIVERA

NI EL PRIMERO NI EL ULTIMD VALE

13 ORQUESTA IMIRA QUIEN BAILA!
ORQUESTA IMIRA QUIEN BAILA! VALE MUSIC

AND

SINGLES

{IRMA/CHART TRACK) JUNE 16, 2008

HIPS DON'T LIE

SHAKIRA FT. WYCLEF JEAN EPIC

| WISH | WAS A PUNK ROCKER

SANDI THOM RCA

MANEATER

NELLY FURTADO MOSLEY/GEFFEN

. 2 FROM PARIS TO BERLIN
INFERNAL BDRDER BREAKERS

HARD ROCK HALLELUJAH
LORDI RCA

ALBUMS
Htw KEANE

UNDER THE IRON SEA ISLAND
2 3 SANDITHOM
J SMILE...IT CONFUSSES PEOPLE RCA
u 42 THE EAGLES
THE COMPLETE GREATEST HITS WARNER
a JOHNNY CASH
= RING OF FIRE - THE LEGEND OF COLUMBIA/UMTV
5 SHAYNE WARD
SHAYNE WARD SYCO

Go to www.billboard.biz for complete chart data

10 NEW

. LAST
WEEK

GERMANY

ALBUMS

{MEDIA CONTROL)

NELLY FURTADO
LOOSE MOSLEY/GEFFEN

JUHE 19, 2006

RED HOT CHILI PEPPERS
STADIUM ARCADIUM WARNER BROS

KEANE
UNDER THE IRON SEA ISLAND

SPORTFREUNDE STILLER
YOU HAVE TD WIN ZWEIKAMPF VERTIGO

SHAKIRA
ORAL FIXATION VOL. 2 EPIC

KATIE MELUA
PIECE BY PIECE DRAMATICO

ROSENSTOLZ
DAS GROSSE LEBEN ISLAND

LORDI
THE AROCKALYPSE RCA

MIKE LEON GROSCH
ABSOLUTE/ BASIC HANSA

BUSTA RHYMES
THE BIG BANG AFTERMATH/INTERSCOPE

CANADA

ALBUMS

{SDUNDSCAN) JULY 1, 2006

DIXIE CHICKS
TAKING THE LONG WAY COLUMBIA/SONY BMG MUSIC

w &
E-
=

g

THREE DAYS GRACE
ONE - X JIVE/SONY BMG MUSIC

 SHAKIRA
. ORAL FIXATION VOL. 2 EPIC/SONY BMG MUSIC

RED HOT CHILI PEPPERS
STADIUM ARCADIUM WARNER

DECEMBERUNDERGROUND TINY EVIL/INTERSCOPE/UNIVERSAL

BUSTA RHYMES
THE BIG BANG AFTERMATH/INTERSCOPE/UNIVERSAL

~ ® o w

Wi
=
"-.
-
S
|
l
4

JAMES BLUNT

- BACK TO BEDLAM CUSTARD/ATLANTIC/WARNER

RIHANNA
A GIAL LIKE ME SRP/DEF JAM/UNIVERSAL

GNARLS BARKLEY

| ST ELSEWHERE DOWNTOWN/ATLANTIC

MICHAEL BUBLE
IT'S TIME 143/REPRISE/WARNER

BRAZIL

BUMS

SR
“u
.5;

(SUCESSD MAGAZINE)

SOUNDTRACK
BELISSIMA SOM LIVRE

JUNE 20, 2006

ANA CAROLINA/SEU JORGE
ANA & JORGE SONY BMG

LEONARDO
DE CORPO E ALMA UNIVERSAL

R 7
=
4 45

EDSON/HUDSON
DUAS VIDAS, 00IS AMORES EMI

LEONARDO
DE CORPO E ALMA (CD + DVD) SONY BMG

ALMIR SATTER
UM VIOLEIRO TOCA SOM LIVRE

EDUARDO LAGES
EMDCOES SOM LIVRE

JACK JOHNSON & FRIENDS
CURIOUS GEORGE JACK JOHNSON/BRUSHFIRE/UNIVERSAL

8 %
-
"

JOTA QUEST
MTV AO VIVD SONY BMG

NEW ZEALAND?

AVIOES DO FORRO
A DIFERENCA ESTA NO AR MO

SINGLES

JUNE 21, 2006

CRAZY
GNARLS BARKLEY DOWNTOWN/ATLANTIC

2 , HIPSDONTLIE
2oy SHAKIRA FT. WYCLEF JEAN EPIC
H 4 TOUCHIT
BUSTA RHYMES AFTERMATH/INTERSCOPE
'a 3 FLAUNTIT!

TV ROCK BIMBO ROCK

BATHE IN THE RIVER
MT RASKILL PS FT. HOLLIE SMITH EM)

ALBUMS

GNARLS BARKLEY
ST. ELSEWHERE DOWNTOWN/ATLANTIC

L
2

THE PUSSYCAT DOLLS
PCO AGM

RED HOT CHILI PEPPERS
STADIUM ARCAOIUM WARNER BROS

BLINDSPOTT
END THE SILENCE CAPITOL/EMI

5 Mew

KEANE
UNDER THE IRON SEA [SLAND

Data for week of JULY 1, 2006 |

www.americanradiohistorv.com

MANEATER

NELLY FURTADO MOSLEY/GEFFEN

HIPS DON'T LIE

SHAKIRA FT. WYCLEF JEAN EPIC

CRAZY (SINGLE VERSION)

GNARLS BARKLEY DOWNTOWN/ATLANTIC

1 WISH | WAS A PUNK ROCKER (WITH FLOWERS IN MY HAIR)

_ SANDI THOM VIKING LEGACY

MONSTER

THE AUTOMATIC B-UNIQUE/POLYDOR

WHO KNEW

PINK LAFACE/ZOMBA

IS IT ANY WONDER?

KEANE ISLAND

UNFAITHFUL

RIHANNA SEP/DEF JAM

DANI CALIFORNIA (ALBUM VERSION)

- RED HDT CHILI PEPPERS WARNER BROS

4y MAS QUE NADA

3 SERGIO MENDES FT. THE BLACK EYED PEAS HEAR/CONCORD

ZEIT, DASS SICH WAS DREHT

HERBERT GRONEMEYER FT. AMADOU UND MARIAM COLUMBIA

BUTTONS

THE PUSSYCAT DOLLS FT. SNOOP DOGG A&M/INTERSCOPE

SHE MOVES IN HER OWN WAY

~ THE KOOKS VIRGIN

' 3 LIONS

BADDIEL, SKINNER & THE LIGHTNING SEEDS EPIC

ROOFTOPS (A LIBERATION BROADCAST)

LOSTPROPHETS VISIBLE NOISE

'54, '74, '90, 2006

SPORTFREUNDE STILLER VERTIGO

. FASTER KILL PUSSYCAT (RADIO MIX)
OAKENFOLD FT. BRITTANY MURPHY PERFECTO

ONE

MARY J_ BLIGE AND U2 MATRIARCH/GEFFEN

MY MY MY (FUNKTUARY RADIO MIX)

° ARMAND VAN HELDEN SOUTHERN FRIED/SILVER LABEL/TOMMY BOY

FILL MY LITTLE WORLD (EDIT)

THE FEELING ISLAND/IDJMG

FLLANDERS

SINGLES

A8

(PROMUVI)
ROOD
__MARCO BORSATO POLYDOR

HARD ROCK HALLELUJAH
LORDI RCA

CRAZY

GNARLS BARKLEY DOWNTOWN/ATLANTIC
HIPS DON'T LIE

SHAKIRA FT: WYCLEF JEAN EPIC

LA CAMISA NEGRA
JUANES SURCO

ALBUMS
LAURA LYNN
VOOR JOU ARS
ubo
U-TURN AR OLA
RED HOT CHILI PEPPERS
STADIUM ARCADIUM WARNER BROS

KEANE
UNDER THE IRDN SEA ISLAND

JUNE 21, 2006

4 GNARLS BARKLEY
* ST ELSEWMERE DOWNTOWN/ATLANTIC

ALBUMS

{CAPIF)
JULIETA VENEGAS
LIMON Y SAL SONY BMG
SHAKIRA
ORAL FIXATION VOL. 2 EPIC
ALLISON
ALLISON SONY BMG
ALEJANDRA GUZMAN
INDELEBLE SONY BMG
THE BLACK EYED PEAS
MONKEY BUSINESS A&M/INTERSCOPE
CHETES
o] BLANCO FACIL EMI

i 1 ANDREA BOCELL!

___AMORE POLYDOR

PEARL JAM

PEARL JAM J

RED HOT CHILI PEPPERS
__STADIUM ARCADIUM WARNER BROS.

DIVISION MINUSCULA
DEFECTO PERFECTO UNIVERSAL

JUNE 20, 2006

CHARTS LEGEND on Page 70
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EUROCHARTS

SING

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM
SALES CHARTS OF 20 EUROPEAN COUNTRIES. JUNE 21, 2006
HIPS DON'T LIE

SHAKIRA FT. WYCLEF JEAN EPIC

MANEATER

NELLY FURTADO MOSLEY/GEFFEN

WE ARE THE CHAMPIONS (DING A DANG DONG)

CRAZY FROG MACH1 RECOROS

CRAZY

GNARLS BARKLEY OOWNTOWN/ATLANTIC

LIVING ON VIDEO

__PAKITD PANIC/ULM

| WISH | WAS A PUNK ROCKER

SANDI THOM RCA

,n ZE\T DASS SICH WAS DREHT
'L HERBERT GRONEMEYER FT. AMADOU COLUMBIA

% ,p EVE OF THE TIGER

- | 1 AMEL BENT JIVE

-'Ié SOS (RESCUE ME)
¥ RIHANNA SRP/DEF JAM

N |

WHO KNEW
PINK LAFACE/ZOMBA
‘54, ‘74, '90, 2006
| _SPORTFREUNDE STILLER VERTIGO
7 HARD ROCK HALLELUJAH

x
el
&
£

b LORD RCA
[ ‘3' MONSTER
LIS TS uTOMATIC B UNIQUE/POLYOOR
y = =
{; 41 ONE

MARY J. BLIGE FT. U2 MATRIACH/GEFFEN

=NEW WHO SAY'S YOU CAN'T GO HOME
5 BON JOVI ISLAND

e
w
w
E3

JUNE 21, 2006

KEANE
UNDER THE IRON SEA ISLAND

9 RED HOT CHILI PEPPERS

* | STADIUM ARCACIUM WARNER BROS.
80w NELLY FURTADO

a
&=l -
" 5
R0

SHAKIRA
T

ORAL FIXATION VOL. 2 EPIC
i

GNARLS BARKLEY
ST. ELSEWHERE DOWNTOWN/ATLANTIC

I
3
NEW

SMILE...IT CONFUSSES PEOPLE ACA
PAUL SIMON

SURPRISE WARNER BROS.

LORDI

THE AROCKALYPSE ACA

BUSTA RHYMES

THE BIG BANG AFTERMATH/INTERSCOPE
THE FEELING

TWELVE STOPS AND HOME ISLAND

See Chart Legend.-for rules and explanations. & 2006, VNU Business Media, inc. and Nielsen SoundScan, Inc. All rights reservec
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SALES JATA COMPILED BY
N
Nieisen
SoundScan

ARTIST
TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL

T ALAN JACKSON ®
JiJ PRECIOUS MEMORIES ACGRIARISTA NASHVILLE 80281 PROVDENT-NTEGRITY

COMING UP TO BREATHE INO 3872/PROVIOENT-INTEGRITY
FLYLEAF
FLYLEAF OCTONE 50005/PROVIOENT-INTEGRITY
CASTING CROWNS
LIFESONG BEACH STREET/REUNION 10770/PROVIOENT-INTEGRITY @
VARIOUS ARTISTS
WOW WORSHIP (AQUA) WORO-CURB/EMICMG/SONY BMG MUSIC 10814/PROVIDENT-INTEGRITY
THIRD DAY
WHEREVER YOU ARE ESSENTIAL 10795/PROVIDENT-INTEGRITY
KIRK FRANKLIN
HERD FO YO SOUL/GOSPO CENTRIC 71019/PROVIOENT-INTEGRITY
CHRIS TOMLIN
ARRIVING SIXSTEPS/SPARROW 4243/EMICMG
JOHNNY CASH
PERSONAL FILE LEGACY/COLUMBIA (NASHVILLE) 94265/SONY MUSIC
VARIOUS ARTISTS
WOW HITS 2006 EMICMG/PROVIDENT-INTEGRITY/WORO-CURB 1247
MARY MARY
MARY MARY MY BLOCK/INTEGRITY GOSPEL/COLUMBIA 3537/PROVIDENT-INTEGRITY
AARON SHUST
ﬁ ANYTHING WORTH SAYING BRASH 0017/WORD-CURB
KUTLESS

HEARTS OF THE INNOCENT BEC 3906/EMICMG ®

NATALIE GRANT

I AWAKEN CURB 78860/WORD-CURB
MARTHA MUNIZzI
7 NO LIMITS...LIVE MARTHA MUNIZZI/INTEGRITY 3860/PROVIDENT-INTEGRITY

‘ﬂk&mﬁ&mnm

MARK HARRIS
it THE LINE BETWEEN THE TWO INO 3365/PROVIDENT-INTEGRITY

BRIAN LITTRELL
WELCOME HOME REUNION 10098/PROVIDENT-INTEGRITY

HAWK NELSON
SMILE, IT'S THE END OF THE WORLD TOOTH & NAIL 5613/EMICMG

L ]
DAY OF FIRE
CUT & MOVE ESSENTIAL 10794/PROVIDENT-INTEGRITY

i PASSION WORSHIP BAND
&= PASSION: EVERYTHING GLORIOUS SIXSTEPS/SPARROW B094/EMICMG
ANTHONY BURGER
THE BEST OF ANTHONY BURGER: FROM THE HOMECOMING SERES GATTHER WLISIC GROUP 2657/EMEMG
GAITHER VOCAL BAND
GIVE IT AWAY GAITHER MUSIC GROUP 2648/EMICMG
DESPERATION BAND
WHO YOU ARE VERTICAL/INTEGRITY 3965/PROVIDENT-INTEGRITY
THE DEL MCCOURY BAND
THE PROMISED LANO MCCOURY 0003/SUGAR HILL

RELIENT K
MMHMM GOTEE/CAPITOL 2953/EMICMG

S E———

]
s

L

———
GOSPEL.

ARTIST
TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL

PN TYE TRIBBETT & G.A.

KATIE MELUA
PIECE BY PIECE DRAMATICO

BRUCE SPRINGSTEEN

SANDI THOM
o

12 ! 7 WE SHALL OVERCOME - THE SEEGER SESSIONS COLUMBIA
m ¢ MARK KNOPFLER/EMMYLOU HARRIS
ALL THE ROADRUNNING MERCURY
) GAROU
:‘4 NEW GAROU COLUMBIA
PINK

I'M NDT DEAD LAFACE/ZOMBA

i

RADIO AIRPLAY ..,

Music Controt
RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND
TABULATED BY NIELSEN MUSIC CONTROL.

JUNE 21, 2006
HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN SONY BMG
s 3 CRAZY
GNARLS BARKLEY DOWNTOWN/ATLANTIC

'E'I S0OS
RIHANNA SRP/DEF JAM
a DANI CALIFORNIA
RED HiT CHILLI PEPPERS WARNER BROS.
SIN SIN SIN

ROBBIE WILLIAMS CHRYSALIS
8 g ISITANY WONDER?
- KEANE 1SLAND

BECAUSE OF YOU
KELLY CLARKSON RCA

A DIOS LE PIDO
JUANES SURCO

UPSIDE DOWN
JACK JOHNSON JACK JOHNSON/BRUSHFIRE/UNIVERSAL

IJ'E'

10 1 MANEATER
CEawi NELLY FURTADO MOSLEY/GEFFEN
- 1‘; WHO KNEW
PINK LAFACE, ZOMBA
11 ONE
MARY J. BLIGE MATRIARCH/GEFFEN
BEEP

. 16 THE PUSSYCAT DOLLS FT. WILL | AM A&M/INTERSCOPE
44 19 MY HUMPS
THE BLACK EYED PEAS A&M/INTERSCOPE
E ‘1', 43 SO SICK
~ = NE-YO DEF JAM

Data for week of JULY 1, 2006 |

v emie| il

m;

2
ol
¥
g

EXCR VICTORY LIVE! COLUMBIA 77526/SONY MUSIC
(LI KIRK FRANKLIN
HERQ FO YO SOUL/GOSPO CENTRIC 71019/ZOMBA
MARY MARY
MARY MARY MY BLOCK/COLUMB81A 77733/SONY MUSIC
VARIOUS ARTISTS
WOW GOSPEL 2006 EMICMG/WORD-CURB 75160/Z0MBA
JUANITA BYNUM
A PIECE OF MY PASSION FLOW 9301
' MARTHA MUNIZZI
" NO LIMITS..LIVE INTEGRITY/COLUMBIA 77093/SONY MUSIC
BISHOP G.E. PATTERSON & CONGREGATION
: SINGING THE OLD TIME WAY VOLUME 2 PODIUM 2505
5 35 ISRAEL & NEW BREED
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL/EPIC 94893/SONY MUSIC
2 [i3| YOLANDA ADAMS
3 DAY BY DAY ELEKTRA/ATLANTIC 837B9/AG
NICOLE C. MULLEN
THE BEST DF NICOLE C. MULLEN WORD-CURB 86569/WARNER BROS.
DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
i FINALE: ACT ONE EMI GUSPEL 13315 @
-4 @—1 BISHOP G.E. PATTERSON & CONGREGATION
" SINGING THE OLD TIME WAY PODILK 2504
E NORMAN HUTCHINS
: WHERE 1 LONG TO BE JDI 1270
2 DONNIE MCCLURKIN
PSALMS, HYMNS & SPIRITUAL SONGS VERITY 64137/Z0MBA
m CECE WINANS
[0 PURIFIED PURESPRINGS GOSPEL/INO 93997/SONY MUSIC
- SOUNDTRACK
. THE GOSPEL VERITY 71620/Z0MBA
DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
FINALE: ACT TWO EMI GOSPEL 54835 @
sl % BYRON CAGE
I AN INVITATION TO WORSHIP GOSPO CENTRIC 71281/Z0MBA
JUDITH CHRISTINE MCALLISTER
N HiS PRESENCE: LIVE! JUDAH 51834/ARTEMIS GOSPEL
27 a3 HEZEKIAH WALKER & LFC
| 20\85 THE EXPERIENCE VERITY 62829/Z0MBA
@. SHEKINAH GLORY MINISTRY
b} LIVE KINGDOM 1011/BOOKWORLD LL]
125 |47 SOUNDS OF BLACKNESS
: | UNITY SLR 54693/LIGHTYEAR
SMOKIE NORFUL
NOTHING WITHOUT YOU EMI GOSPEL 77795 @
1ZZY
IN AWE OF YOU VGR/JORDAN 5906/KOCH
'y ANDRAE CROUCH
B MIGHTY WIND SLAVE/VERITY 73645/20MBA

For chart reprints call 646.654.4633
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ARTIST

TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL

JEREMY CAMP

FESTORED BEC 8615 EMICMG

ISRAEL & NEW BREED

ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL/EPIC 3647/PROVIOENT-INTEGRITY
HILLSONG

UNITED WE STAND HILLSONG/INTEGRITY 3905/PROVIOENT-INTEGRITY @
VARIOUS ARTISTS

BPEN THE EYES OF MY HEART INO/EPIC 3649/PROVIOENT-INTEGRITY

RED

END OF SILENCE ESSENTIAL 10807/PROVIOENT-INTEGRITY

BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS
AITHER HOMECOMING TOUR: LIVE FROM TORONTO GAITHER MUSIC GROUP 2843EMICMG
P.O.D.

TESTIFY ATLANTIC B3857/WORD-CURS

MORMON TABERNACLE CHOIR

THEN SINGS MY SOUL MORMON TABERNACLE CHOIR 70036

NICOLE C. MULLEN

REDEEMER: THE BEST OF NICOLE C. MULLEN WORO-CURB 86569

VARIOUS ARTISTS

TOP 25 PRAISE & WORSHIP SONGS 2007 EDITION MARANATHAVCORINTHIAN 71B83WORO-CURB —
TODD AGNEW

REFLECTION OF SOMETHING ARDENT/SRE 2526/PROVIOENT-INTEGRITY ®
BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS
CANADIAN HOMECOMING GAITHER MUSIC GROUP 2644/EMICMG

MAT KEARNEY

NOTHING LEFT T0 LOSE AWARE/COLUMBIA/INPOP 13B0/EMICMG
BARLOWGIRL

ANOTHER JOURNAL ENTRY FERVENT 86446/ WORO-CURB

VARIOUS ARTISTS

WOW #1S PROVIOENT/WORD-CURB/EMICMG 10769/PROVIDENT-INTEGRITY
VARIOUS ARTISTS

X 2006; 17 CHRISTIAN ROCK HITSI TOOTH & NAIL/BEC 5605/EMICMG

DAVID CROWDER BAND

A COLLISION OR (3 + 4 = 7) SIXSTEPS/SPARROW 1229/EMICMG
VARIOUS ARTISTS

N MY .

=

e B T I

i

BELIEVE: SONGS OF FAITH SONY BMG MUSIC 10822/PROVIDENT-INTEGRITY
VARIOUS ARTISTS
MORE THAN 50 MOST LOVED HYMNS LIBERTY 0B12/EMICMG
'a‘s’ SANCTUS REAL
i I THE FACE OF LOVE SPARROW 1574/EMICMG
1 SELAH
x GREATEST HYMNS CURS 78890/WOR0-CURB
35 JACI VELASQUEZ
ON MY KNEES: THE BEST OF JACI VELASQUEZ WORD-CURB 86568
as | KUTLESS
STRONG TOWER BEC 5391/EMICMG
SWITCHFOOT
NOTHING IS SOUNO COLUMBIA/SPARROW 13B3*/EMICMG ®
TOBYMAC
=k WELCOME T0 DiVERSE CITY FOREFRONT 6417/EMICMG

ARTIST
TITLE IMPRINE & NUMBER Ji OISTRKB_UTING”LAB&
TONY TERRY

.E ..Ln

| _CHANGEOI STUDIO 25/JEG 5912/KOCH

REVEREND ROBERT LOWE AND GENERATIONS
= TOGETHER AGAIN JORDAN 5932/K0CH

DAE 1 WON

NO TIME 4 GAMEZ BORN AGAIN 43930/NEUHAUS

MARK ST. JOHN

GOING AROUND THE WORLD CHILL 76523

CHOZEN

NEW WINE NEW WINE 2006

SHIRLEY CAESAR
| KNOW THE TRUTH ARTEMIS GOSPEL 51635

m' .y THE GOSPEL MIRACLES
L 1 BREAK THROUGH AMEN 1505
VARIOUS ARTISTS
. WOW GOSPEL 2005 WORD-CURB/EMICMG/VERITY 65344/Z0MBA

YOUTH FOR CHRIST
THE STRUGGLE 1S OVER EMTRO GOSPEL 931512/LKS
GRITS
7 GOTEE 42655
VARIOUS ARTISTS
“THE VERY BEST OF PRAISE & WORSHIP LEGACY/VERITY B1605/Z0MBA
THE WILLIAMS BROTHERS & THEIR SUPERSTAR FRIENDS
SOULLINK LIVE 3: MAN IN THE MIRROR BLACKBERRY 1641/MALACO
RAMSEY LEWIS
! WITH ONE VOICE NARADA JAZZ 60699/NARADA

TWINKIE CLARK
PRAISE & WORSHIP LEGACY/VERITY 81601/Z0MBA
" VICKI YOHE
HE'S BEEN FAITHFUL PURESPRINGS GOSPEL 86353/EMI GOSPEL

KAREN CLARK-SHEARD
IT'S NOT OVER WORD-CURB 86379/WARNER BROS
ANN NESBY
IN THE SPIRIT IT'S TIME CHILD 5759/SHANACHIE
JIMMY HICKS & THE VOICES OF INTEGRITY
BORN BLESSED WORLD WIDE GOSPEL 3041
J MOSS
THE J MOSS PROJECT GOSPO CENTRIC 70068/Z0MBA S
VARIOUS ARTISTS
GOTTA HAVE GOSPEL 3 INTEGRITY GOSPELANTEGAITY/GOSPO CENTRIC/EPIC 94426/SONY MUS-C
BISHOP EDDIE L. LONG PRESENTS NEW BIRTH TOTAL PRAISE CHOI? ("
| ANEW BEGINNING EMI GOSPEL 31706
VANESSA BELL ARMSTRONG
PRAISE & WORSHIP LEGACVNERIIV B81604/Z0MBA
BISHOP LEONARD SCOTT
HYMNS & CHURCH SONGS LIVE FROM ALABAMA TYSCOT 4151/TASEIS ﬂ
THE SINGLETONS

o BETTER THAN THAT F HAMMOND/VERITY 77364/Z20MBA

NEW DIRECTION -
SEND THE PRAISE GOSPO CENTRIC 73034/Z0MBA

&

Go tc www.billboard.biz for complete chart data |
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CHARTS
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ALBUN CHAR |

Salzs data compiled from a comprehesia pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B/hip-hop “etail charts is compiled by Nieisen
SowndScan from a national subset of Zor2 stores that specialize in those genres.

@ Albums with the greatest sales gain= this week.

@ n Where included, this award indicates the title
with the chart’s largest unt increase.

Where included, this award indicates the title with
the chart’s biggest percentage gmowth.

T |ndicates album entered top 800 of The Billboard 200
and has been removed fron Reatseekers chart.

PRIZING/CONFIGURATION

CD/Cassette prices are suggested list or aquivalent prices, which are projected
from wholesale prices. ® after price Indicates album only available on DuaiDisc.
CD/TVD afer price indicates CD/DVD combo only available. ‘© DualDisc avail-
aple- ® CD/DVD combo available. * indicates vinyl LP is available. Pricing and
vinyl LP availability are not included on a# charts.

SINGLES CHARIS

RADIO AIRPLAY SINGLES CHARTS

Comoiled from a national sample of deta supplied by Nielsen Broadcast Data
Systems. Charts are ranked by numbe" o- gross audience Impressions, comput-
ed by cross-referencing exact times of alralay with Arbitron listener data. The
exceptions are the Rhythmic Top 40, Adul Top 40, Adult Contamporary, Modem
Rock and Adult R&B charts, which are rarked by total detections.

@ Songs showing an increase in audierce {or detections)
over te previous week, regardless of chat movement.

RECURRENT RULES

Scngs are removed from the Hot 100 and ot 100 Airplay charts simultaneously

it trey have been on the Hot 100 for more than 20 weeks and rank below 50. Songs
are removed from the Hot R&B/Hip-Hop Somgs and Hot R&B/Hip-Hop Airplay charts
simultaneously if they have been on the Hot R&B/Hip-Hop Singles & Tracks for more
than 2D weeks and rank below 50. Songs ar2 removed from the Pop 100 and Pop
100 Alplay charts simultaneously if they 1awe been on the Pop100 for more than 30
weeks and rank below 30. Titles are removed from Hot Country Songs if they have
been on the chart for more than 20 weeks aad rank below 15 in detections or audi-
ence. provided that they are not still gaining =nough audience points to bullet. Songs
are removed from the Adutt Top 40, Adutt Cantemporary, Adutt R&B, and Hot Dance
Airplay, charts if they have been on the chart for more than 20 wesks and rank below
15 (20 for Madern Rock and Latin) or & they Jave been on the chart for more than 52
weeks and below 10.

SINGLES SALES CHARTS

The top selling singles compiled from a natonal sample of retail store, mass
merchant, and intemet sales reports collec=d, compiled, and provided by
Netsen SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compited
from a natioral subset panel of core R&B/Hp-Hop stores by Niglsen Soundscan.
@ Singles with the greatest sales gains.

CONRGURATIONS

® CD sngle avallable. @ Digital Download available. @ DVD single available.
© Viny Maxi-Single available. @ Vinyl SingE available. @ CD Maxi-Single
availabe. Configurations are not included on all singles charts.

HITPREDICTOR

ﬁr Ind<cates title earned HitPredictor status #n that particular format based on
researcn data provided by Promosquad. Somgs are tested online by Promosquad
using mrultiple listens and a nationwide samgle of carefully profiled music con-
sumers Songs are rated on a 1-5 scale; fina resufts are based on weighted posi-
tivas. Sengs with a score of 65 or more (75 @ more for country) are judged to
have Hi Potential; although that benchmark umber can fluctuat2 per format
based an the strength of available music. Fo a complete and updated list of cur-
rent sorgs with Hit Potential, commentary polls and more, please visit www.hitpre-
dictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports Yom club DJs.
@ Titles with the greatest club play increase over the previous vieek.

AWARD CERL LEVELS S

ALBUNV CHARTS

® Reconding Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). @ RIAA certificaticn for net shipment

for 1 milion units (Platinum). @ RIAA cerdfication for net shipment of 10 million
unizs (Diamonc). Numeral within Platinum or Jiamond symbol indicates album’s
mufti-placinum ‘evel. For boxed sets, and counle albums with a running time of
10C minutes or more, the RIAA multiplies shipments by the numter of discs and/
or tapes. O Certification for net shipments of 00,000 units (Oro). (] Certification
of 200,000 units (Platino). Z Certification of 480,000 units (Multi-Platino).

SINGLES CHARTS

@ FIAA certification for 100,000 paid downloads (Gold). Bl RIAA cevtification for

200 000 paid downioads (Platinum). Numera wihin platinum symbol indicates song's
mukiplatisumn level. O RIAA certification for nat shipment of 500,000 singles {Gold).

MUSIC JIDEO SALES CHARTS

@ RIAA pold certification for net shipment of 25,000 units for video singles.

O RIAA cold certification for net shipment of 50,000 units for shorttorm or
longfcrm videos. M RIAA platinum certificasior for net shipment of 50,000 units
for video 3ingles. [] RIAA platinum certitication for sales of 100,000 units for
shortform or lorgform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold centification for net shipment of 53000 units or $1 million in sales at
suggestec retait price. B RIAA platinum certrfication for sales of 100,000 units or $2
million in sales at suggested retail price. © IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $& mallion at retail for theatrically released
programs; or of at least 25,000 units and $1 millon at suggested retail for non-the-
atrical tities. [ IRMA platinum certification for a sinimum sale of 250,000 units or a
dollar volume of $18 million at retail for theatricaly released programs, and of at
least. 50,000 units and $2 miltion at suggested r3tail for non-theatrical titles.

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

é ,.5 ARTIST £
;Q TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 8
DJ KHALED 1
LlSIE!mN‘ THE ALBUM TmOH SOQUAD 4118/KOCH (17.98) .
. LITTLE BIG TOWN ™
fie THE ROAD TO HERE EQUITY 3010 (13.98) -
LIVE
SONGS FROM BLACK MOUNTAIN EPIC 96539/RED INK (16.98)
5 |+ VARIOUS ARTISTS
' VANS WARPED TOUR 2006 COMPILATION SIDEONEDUMMY 1291 (9.98)

g 47 DANE COOK ]
RETALIATION COMEDY CENTRAL 0034 (18.98 CD/DVD) @ }
7 § 47 JASON ALDEAN °
. JASON ALDEAN BROKEN BOW 7657 (12.98) =

KOTTONMOUTH KINGS
KOAST 1| KOAST SUBURBAN NOIZE 60 (15.98) - -
‘°|; BETWEEN THE BURIED AND ME
i | THE ANATOMY OF VICTORY 297 (13.98)
@ 23 2 bekaall SOUNDTRACK
| k- [H1 T A PRAIRIE HOME COMPANION NEW LINE 36066 (15.98) ®
i ‘ KEB' MO'
_H SUITCASE ONE HAVEN/EPIC 77621/RED INK (15.98)
@ 19 83 . BONE THUGS-N-HARMONY
! GREATEST HITS RUTHLESS 25423 (18.98)
JOAN SEBASTIAN
} MAS ALLA DEL SOL MUSART 3771/BALBOA (13.98)
14 15 17 ARCTIC MONKEYS
WHATEVER PEOPLE SAY | AM, THAT'S WHAT I'M NOT DOMING 086* (13.98)
{15 15 15 HAWTHORNE HEIGHTS
i ~ iF ONLY YOU WERE LONELY VICTORY 265 & 266 (15.98 CD/DVD) @
@ |39 19 RON WHITE
YOU CANT FIX STUPID IMAGE 3061 (16.98)
P 13 ¢ YOGOTTI
L=~} BACK 2 DA BASICS MOUTH OF THE SOUTH/INEVITABLE 2680"/TVT (17.98)
g 3 DJLIL' CEE/TREVOR SIMPSON
ULTRA.WEEKEND 2 ULTRA 1411 (19.98)
y 20 ATREYU
I A DEATH-GRIP ON YESTERDAY VICTORY 267 (16.98 CD/OVD) &
- “VIC LATINO
THRIVEMIX 02 THRIVEDANCE 90748/THRIVE (21.98)
@ ZAO
THE FEAR 1S WHAT KEEPS US HERE. FERRET 068 (13.98) ®
7 o VARIOUS ARTISTS
SMACK: THE ALBUM: VOLUME 1 SMACK 5857/KOCH (17.98) ®
‘2z 25 DAN ZANES AND FRIENDS
= X C_AYCH TET TRAINI FESTIVAL FIVE 009 {16.98) !
@ THE FUTUREHEADS
| NEWS AND TRIBUTESﬂf\RTIME 436/VAGRANT (13.98)
35 AARON SHUST
= ﬂVTHING WORT_H SAYING BRASH 0017 (13.98)
26 2 22

JUANITA BYNUM -
A PIECE OF MY PASSION FLOW 9301 (17.98) :
i SONYA KITCHELL

251 _WDRDS CAME BACK TO ME HEAR 0501/VELOUR (13.98)

LACUNA COIL
28 | 28 U1 (awacane CENTURY MEDIA 8360 (15.98)

" 29 33 . LEWISBLACK
i THE CARNEGIE HALL PERFORMANCE COMEDY CENTRAL 0041 {13.98)

oY REBEL MEETS REBEL
E REBEL MEETS REBEL BIG VIN 0001 (15.98)
@ MR. LIF
_ MO'MEGA DEFINITIVE JUX 129 (15.98)
a2 31 3 VARIOUS ARTISTS

_SOMOS AMERICANOS URBAN BOX OFFICE 1100 (9.98)

33 ; 32 NOFX

_WOLVES IN WOLVES' CLOTHING FAT WRECK CHORDS 711° (13.98)

'BISHOP G.E. PATTERSON & CONGREGATION |
2.0 SINGING THE OLD TIME WAY VOLUME 2 PODIUM 2505 (14.98)

] DAY OF FIRE

e (2 | CUT & MOVE ESSENTIAL 10794 (12.95)
CRAIG MORGAN

MY KIND OF LIVIN' BROKEN BOW 75472 (17.98)

RAMON AYALA Y SUS BRAVOS DEL NORTE

ANTOLOGIA DE UN REY VOL. 2 FREDDIE 1940 (16.98)

PITBULL

MONEV 15 STILL A MAJOR ISSUE DIAZ BROTHERS 2750/TVT (11.98 CD/DVD) ® ? |
| :"- 3 e "AS | LAY DYING

= | = iLONG MAREH:_T_}!E FIRST REEURDM}%TAL BLADE 14572 (13.9B)

PEEPING TOM
_PEEPING TOM IPECAC 77 (16.98)

“a1 o 2' THE HUSH SOUND
opfe LIKE VINES DECAYDANCE 085/FUELED BY RAMEN (13.98)

43 15 NEKO CASE
FOX CONFESSOR BRINGS THE FLOOD ANTI- 86777/EPITAPH (16.98)
; | 3 25 YING YANG TWINS
“.& U.S.A. STILL UNITEO COLLIPARK 279D/TVT {11.98 CD/DVD) +‘

2 LES CLAYPQOL
_OF WHALES AND WOE PRAWN SONG 0011 (15.98)

“SILVERSTEIN

18 CANDLES: THE EARLY YEARS VICTORY 201 (15.98)
THE DEL MCCOURY BAND

THE PROMISED LAND MCCOURY 0003/SUGAR HILL (16.98)

a2

a3

-

a5 29 3

'6;, THE ACACIA STRAIN
49

50

THE DEAD WALK PROSTHETIC 10033 {13.98)

; JACKSON BROWNE
| $OLO AGDUSTIC VOL. 1 INSIDE 5251 (16.98)

4 DA MUZICIANZ

= DA MUZICIANZ COLLIPARK 2800*/TVT (17.98)

12 2 HEDPE.
BACK 2 BASE X SUBURBAN NOIZE 58 {13.98)

TOP INDEPENDENT ALBUMS: Independent Albums are current titles that are sold
via independent distribution, |ncludingbthose that are fuffilled via major branch distrib-
utors. TASTEMAKERS: Top selling albums from a core panel of trend-setting inde-
pendent and small-chain stores. WORLD: See charts legend for rules and explana-
tions. FROM BILLBOARD.BiZ: A weekly spotlight on one of the charts that are
updated weekly.on billboard.biz, including ones that are exclusive to Billboard's web
sites. © 2006, \'NU Business Medla Inc. and Nielsen SoundScan, Inc. All rights
reserved.

70 Go to www.billboard.biz for complete chart data
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SALES DATA COMPILED BY
N
Nielsen
SoundScan

ARTIST
THLE IMPRINTANUMBER/DISTRIBUTING LABEL
BUSTA RHYMES 1
THE BIG 8ANG AFTERMATH 006748°/INTERSCOPE |
~NARLS BARKLEY

ST. ELSEWHERE DOWNTOWN 70003*/ATLANTIC

ki
BN SONIC YOUTH
RATHER RiPPED GEFFEN 006757*/INTERSCOPE
)

' RED HOT CHILI PEPPERS
STADIUM ARCADIUM WARNER BROS. 49996 &

- —
‘E.' - B AFI
6

A DECEMBERUNDERGROUND TINY EVIL 006854 */INTERSCOPE
¢ 4 DIXIE CHICKS
= TAKING THE LONG WAY COLUMBIA 80739/SONY MUSIC
ICE CUBE
_LAUGH NOW, CRY LATER LENCH MOB 65939
"WIDESPREAD PANIC
EARYH TO AMERICA WIDESPREAD 84780/SANCTUARY
Fo1la ' YUNG JOC
| NEW JOC CiTY BLOCK/BAD BOY SOUTH B3937*/AG 5
= TOOL
10' ¥ lo,OOD DAYS TOOL DISSECTIONAL/VOLCANO 81991/Z0MBA l
MARK KNOPFLER AND EMMYLOU HARRIS
ALL THE ROADRUNNING NONESUCH 44154/WARNER BROS
12 - ’ THE RACONTEURS
. BROKEN BOY SOLDIERS THIRD MAN 27306%/V2

@ "THREE DAYS GRACE

| ONE - X JIVE 83504/Z0MBA

- WOLFMOTHER

WOLFMOTHER MODULAR 041/INTERSCOPE

NEIL YOUNG
LIVING WITH WAR REPRISE 44335* /WARNER BROS.

£

5 ARTIST 1=
TITLE IMPRINT&ANUMBER/DISTRIBUTING LABEL E
s: A CELTIC womAN 'Y

[adaiuiad CELTIC WOMAN MANHATTAN 60233
¢ VARIOUS ARTISTS
T PUTUMAYD PRESENTS: PARIS PUTUMAYO 249
2 JORGE SEU
THE LIFE AQUATIC STUDIO SESSIONS HOLLYWOOD 162576
"GOTAN PROJECT
_LUNATICO XL 195*/BEGGARS GROUP
6 PATRIZIO
| 0 THE (TALIAN NEXT PLATEAU/UNIVERSAL MOTOWN 006240/UMRG
'VARIOUS ARTISTS
| _PUTUMAYO PRESENTS: BAILA A LATIN DANCE PARTY PUTUMAYO 251
5 1p LILA DOWNS
LA GANTINA NARADA 34248
CIRQUE DU SOLEIL
] KA CIRQUE DU SOLEIL 20024
VARIOUS ARTISTS
PUTUMAYO PRESENTS: ACOUSTIC BRAZIL PUTUMAYO 234
1 19 SEU JORGE
CRU WRASSE 160
CIRQUE DU SOLEIL
| VAREKAI CIRQUE DU SOLEIL 20017
12 4 -7 "VARIOUS ARTISTS
A PUTUMAYD PRESENTS: BRAZILIAN LOUNGE PUTUMAYD 247
13 -5 3 VARIOUS ARTISTS
N _CELTIC LADIES MADACY SPECIAL PRODUCTS 12151/MADACY

“00

g
@D
w
",

-
-
s
<
©

2 3 "LADYSMITH BLACK MAMBAZO

1is | 4 " LONG WALK TO FREEDOM GALLO 3109/HEADS UP

# CIRQUE DU SOLEIL

LE BEST OF CIRQUE DU SOLEIL GIRQUE DU SOLEIL 20022

TITLE
ARTIST (IMPRINT / DISTRIBUTING LABEL)

JERSEY BOYS |

ORIGINAL BRDADWAY CAST RECORDING (RHINO) |
" WICKED
_ORIGINAL CAST RECORDING (DECCA BROADWAY/UNIVERSAL CLASSICS GROUP)

. THE DROWSY CHAPERONE
= | ORIGINAL BROADWAY CAST RECORDING (GHOSTLIGHT/SH-K-BOOM/RAZOR & TIE)
3 = THE WEDDING SINGER
= ™ ORIGINAL BROADWAY CAST RECORDING (MASTERWDRKS BROADWAY/SONY MUSIC)
= HARRY ON BROADWAY, ACT I/THE PAJAMA GAME
17 HARRY CONNICK, JR./2006 BROADWAY CAST RECORDING (COLUMBIA/SONY MUSIC)
g - THE COLOR PURPLE
_ ORIGINAL BROADWAY CAST RECORDING (ANGEL)
- MAMMA MIA!
5 DRIGINAL CAST RECORDING (DECCA BROADWAY/UNIVERSAL CLASSICS GROUP)

ﬁ? 9 MONTY PYTHON'S SPAMALOT
S

JRIGINAL BROADWAY CAST BE_(LORDING (DECCA BROADWAY/UNIVERSAL CLASSICS GROUP
41 = SWEENEY TODD
= THE NEW BROADWAY CAST RECORDING (NONESUCH/WARNER BROS
j0 | 8 = -JAIRSPRAY
== .i - v BRIGINAL BROADWAY CAST RECORDING (SONY CLASSICAL/SONY MUSIC
et LD
"1y 15 = AVENUE Q: THE MUSICAL
_‘_:1_ 12 E _QRIGINAL BROADWAY CAST RECORDING {RCA VICTDR_
42 13 ¢ 3OUTH PACIFIC
% e VARNEGIE HALL CAST RECORDING (DECCA BROADWAY/UNIVERSAL CLASSICS GROUP)
13 |13 25 BENT THE BEST OF: HIGHLIGHTS FROM THE ORIGINAL CAST ALBUM
g ¢ IRIGINAL HRDADWAY CAST RECORDING (DREAMWORKJUNIVERSAL CLAQSIVS GRnUP
|, "HE PHANTOM OF THE OPERA: HIGHLIGHTS
CRIGIML LDNDDN CAST RECORDING (POLYDOR/UNIVERSAL CLASSICS GROUP)

45 14 1. _HE LION KING
P ) . (RIGINAL BROADWAY CAST RECORDING (WALT DISNEY)

Data for week of JULY 1, 2006
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a‘;{“" mmmps‘.vmm fs&,ﬁ.ﬁf’g}}%y Based on audience-weichted plays from MTV, VH1, BET and CMT, and non- SALE3 DATA COMPILED BY
CCMPILED B>

P weighted plays from eight sther channels, as monitored by Nieisen Broadcast \¢
Niel=en h Nielsen Data Systems. See Chart Legend for rules and explanations. € 2006, VNU z\ SEE BELOW FOR COMPLETE LEGEND INFORMATION.

Ercaacast Data Business Meca, Irc. and Nielsen SoundScan, Inc. Al rights reserved. Nielsen
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f ]

SEEKERS .

. TITLE
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE)
REPLAY X3 Rush l
MERCURY VIDEG/UNIVERSAL MUSIC & VIDED DIST. 856085 (398 [VO/CO)
THE LONG ROAD HOME John Fogerty
VISUAL ENTERTAINMENT 7022 (19.98 DVD)
2a GREATEST HITS Creed
" WIND-UP VIDEO/SONY BMG VIDED 13103 (13.98 CO/DVD)
CHRIS BROWN'S JOURNEY Chris Brown
JIVE/ZOMBA VIDEQ/SONY BMG VIDEO 81290 (18.98 DVD/CO)
. WE ARE... THE LAURIE BERKNER BAND The Laurie Berkner Band @)
HEAR/RAZOR & TIE/SONY BMG VIDEOQ 86009 (16.98 DVD) e 3

FAREWELL | TOUR: LIVE FROM MELBOURNE Eagles
RHINO HOME VIDED 70423 (29.98 DVO)}

Principal Performers

REGINA SPEKTOR

3 SIRE 44112/WARNER BRDS. (15.98)
BETWEEN THE BURIED AND ME i

Sl C10RY 207 (13.98) The Anatomy Of

CARTEL

THE MILITIA GROUP/EPIC B3850/SDNY MUSIC (15.98)

KEB' MO'

ONE HAVEN/EPIC 77621/RED INK (15 98) jo

DANIELLE PECK N f

| BIG MACHINE 010160 (11.98) Danielle Peck '

2 . DONAVON FRANKENREITER
LOST HIGHWAY 006402* (13.98)

Begin To Hope i

Chroma

Suitcase

Move By Yourself

_ | 23 GPE)eF%;Ir’HOPMF:sSEEDmmng;?;HSEE& VIDED DIST. 001041 (18.98 COAND) Rob,Zombig gﬁxﬁcgﬁkéﬁu MOTOWN 006868/UMRG (13.98) Piece By Piece q
l.— | 9 13 é‘P‘I\C/ﬁUQIV%EO[)?JS:)';IJYGMTngENTERTAINMENT 56963 (14.98 DVD) - AC/DC ‘E dgﬁ;}l 35‘75,?3350{'?53, Mas Alla Del Sol

e .5: = ﬁgﬁ"ﬂ;ﬁmﬂgmﬂ;l&;(ﬁgaNocv:D:;:nT: SPECIAL EX”ENJED EDITION Eric Clapton i a.gﬁ:.m%:;ggnsvon SIMPSON A, g
B B O S oetsni ous vk szos (s vy Destinys Crig B VIC LATING e 21 Thrvetnin02
B 6 e L A OO oK oy EC1AL EDITION) s Herax B8 R Limon Y Sal
3_! 10 3 23&6.0?54%3533535 DEFINITIVE COLLECTION Def Leppard @ FZEIR\FgT o _ The Fear Is What Keeps Us Here.
w B 4 5&5@%%3&&5‘5%5?& ovD) sormy casn k géwmzﬁv’: Eosg (,;\sr.ig FRIENDS Catch That Train! =

THE FUTUREHEADS "
STARTIME 436/VAGRANT (13.98) News And Tributes

'S4 g iz THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS VULGAR HITS  paiera
“ ELEKTRA/RHINO HOME VIOEO/WARNER MUSIC VISION 73932 (18.98 Cp/DvI)

'\, . THE BEST OF ANTHONY BURGER FROM THE HDMECOMING SERIES T IMOGEN HEAP '
u £ & GATHER MUSIC VIOED/EMN MUSIC VIOED 44705 (19.98 DVD) Anthiony Burg RCA VICTOR 72532 (11.98) - Speak For Yourself k
B COACHELLA Vari - TN AARON SHUST " ‘
EPITAPH VIDEQ 80901 (29.98 OVD) rlous Artsts TT13.30 BRASH 0017 (13.98) Anything Worth Saying le
LIVE AT THE RAINBOW f & =
ISLAND VIDEO/UNIVERSAL MUSIC & VIDED DIST. 82409:(44.98 DVD) Bob Mariey And The Wailers g HEAR 0501/VELOUR (13.98) S (g G 10U g;

GREATEST HITS 1978-1997 Journey _ EVANS BLUE

COLUMBIA MUSIC VIDEO/SONY MUSIC ENTERTAINMENT 56032 (14.98 DVD) THE POCKET 162585/HOLLYWOOO (11.98) The Melody And The Energetic Nature Of Volume

EPIC MUSIC VIDEO/SDNY MUSIC ENTERTAINMENT 56999 (14.98 OVD:

i % x‘c’\rﬂw”ﬁlc ;/Jgegsthvsmusm ENTERTAINMENT 58843 (19.98 DVD) AC/OC :__, _m'ﬁ;'.ffaf}uﬁﬁ‘sl LATIND {15.98) MasterpieceanuestrObialMasstra IC;)
e 1} P b e T —— Gueen 3 e (1298 ® Relaciones Confiictivas i
= ::Eﬁﬁlﬂs?&‘llgwu)‘lgy/vigfe:gnome VIDED 49444 (29.98 0V0/CD) i Biblg _‘ %()E,,Ag:,scghéﬁ)';“ 113.98) The Carnegie Hall Performance |__1
B Jcon 20 130 c00iD) e T Hawthorne Heghs gt Awaken
1e7 ALTERJTIZCEIEEDI/EWLA'RNNER MUSIC VISION 970198 (29.98 DVD) Led Zeppelin S\';j,%.[“m (12.98) vol.1 |
B 1 on Michael Jackson [l - [RELIE R GRS The Line Between The Two

INO/EPIC 93827/SONY MUSIC (18.98)

it g las 4= URBAN MYSTIC e
ANTHEM/20€ VISION VIDEO/ROUNDER 431082 (39.98 OVO) rush 88 £ "*ﬁ"l’i SOBE 49998/WARNER BROS. (13.98) Ghetto Revelations: Il jii8
= MONCHY & ALEXANDRA . 3
" 26 12 |\ 50076/SONY BMG NORTE (16.98) © Exitos Y Mas -

[ MR. LIF ) .
u DEFINITIVE JUX 129 (15.98) Mo'Mega

'~ BRIAN STOKES MITCHELL . )
PLAYBILL/LEGACY B0980/SONY MUSIC (18.96) Brian Stokes Mitchell

A Singing The Old Time Way Volume 2
TITLE

o5
. ARTIST (IMPRINT / PROMOTIDN LABEL) ARTIST miLe z DAY OF FIRE ) Cut & Move
WHY YOU WANNA l > - - r ESSENTIAL 10794 {12.98) s
T.. GRAND HUSTLE/ATLANTIC S
“SNAP YO FINGERS TR p— X 5 Saden » & DRIVE.THRU 83637 (11.98) The Inevitability Of A Strange World
LIL JON FEAT. E40 & SEAN PAUL DF THE YDUNGBLOODZ BME/TVT ‘ 4& 13 PAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un Rey Vol. 2
PROMISCUOUS NELLY FURTADO, ~ PROMISCUOUS Sl G FRETDE 1940 (16.95)

NELLY FURTADO FEATURING TIMBALAND MOSLEY/GEFFEN

AF1, mISS MURDER
S IN' DOWN
quEqu;cosLowgg BOY SOUTH/ATLANTIC PANIC! AT THE DISCO, | WRITE SINS NOT TRAGEDIES

Girl Next Door

' SAVING JANE
. TOUCAN COVE/UNIVERSAL REPUBLIC 006469/UMRG (13.98)

CALLE 13

kvl Calle 13

o

| LOVE MY B**** RED HOT CHIL! PEPPERS,  DANI CALIFORNIA ISRV \WHITE LION 96875/SONY BMG NORTE (15.98)

© BUSTA RHYMES FEAT. WILL.LAM & KELIS AFTERMATH/NTERSCOPE TA,  WHY YOU WANNA B ‘_-:_‘,: PEEPING TOM Peeping Tom
OVER MY HEAD (CABLE CAR) FRAY,  OVER MY HEAD (CABLE CAR) ISR (PECAC 77 (16.96) S
THE FRAY EPIC ; 4= » THE HUSH SOUND Like Vines
TORN FORT MINOR,  WHERE'D YOU GD ) DECAYDANCE 085/FUELED BY RAMEN (13.96)
LETOYA CAPITOL g LIL JON,  SNAP YD FINGERS ~ ALEXI MURDOCH : ’ i
UNFAITHFUL e (oye ey | ZERD SUMMER 85400/RAZOR & TIE (16.98) Time Without Consequence [

RIHANNA SRP/DEF JAM/IDJMG

DAN{ CALIFORNIA

RED HOT CHILI PEPPERS WARNER BROS.
GIMME THAT

*  CHRIS BROWN FEATURING LIL' WAYNE JIVE/ZOMBA T e TN - .
.+ WHERE'D YOU GO

F ' FORT MINOR FEAT. HOLLY BROOK MACHINE SHOPAWARNER BROS. DIERKS BENTLEY,  SETTLE FOR A SLOWDOWN
CRAZY JOE NICHOLS,  SiZE MATTERS (SOMEDAY)

GNARLS BARKLEY DOWNTOWN/LAVA CARRIE UNDERWOOD,  00N'T FORGET TO REMEMBER ME

LES CLAYPOOL
PRAWN SONG 0011 (15.98 Of Whales And Woe

THE DEL MCCOURY BAND ; T
MCCOURY 0003/SUGAR HILL (16.98) The Promised Land Ll
THE ACACIA STRAIN
PROSTHETIC 10033 (13.98) The Dead Walk
'ﬁ‘l. DA MUZICIANZ

% COLLIPARK 2800*/TVT {17.98)

~ ALICIA VILLARREAL

GNARLS BARKLEY, crazy 16 =

5 R ———py

Da Muzicianz

Orgullo De Mujer (7

o
m &

4
. . UNIVERSAL LATING 006605 (14.98)
2 WHAT'S LEFT OF ME TIM MCGRAW,  WHEN THE STARS GO BLUE = 2D
NICK LACHEY JIVE/ZOM8A 2 HILLSONG United We Stand |
= DO ITTO T LITTLE BIG TOWN,  BRING T ON HOME S0 5 HILLSONG/INTEGRITY 80535/50NY MUSIC (18.98 CO/DVD) @ s

L

GOMEZ
ATO 21547 (13.98)

. |, LA OREJA DE VAN GOGH
':!i ﬂ SONY BMG NORTE 79923 (18.98) @

" THE BOUNCING SOULS Gold Record

CHERISH FEAT. SEAN PAUL OF THE YOUNGBLDODZ SHONUFF/CAPITOL BRAD PAISLEY, THe wDRLD
HIPS DON'T LIE GARY ALLAN,  LIFE AIN'T ALWAYS BEAUTIFUL

SHAKIRA FEATURING WYCLEF JEAN EPIC
PHIL VASSAR,  LAST DAY OF MY LIFE
NOT READY TO MAKE NICE
DIXIE CHICKS COLUMBIA TOBY KEITH,  a LITTLE T00 LATE
MiSS MURDER DIXIE CHICKS,  NOT READY TO MAKE NICE = EPITAPH 86808 (13.98) -
AFI TINY EVIL/INTERSCOPE - == - T e m— . ANA GABRIEL . . . #
- 5G5S = e TR oo . | SONY BMG NORTE 85902 (15.98) Historia De Una Reina .:-ﬂ:!-

®  KELIS FEATURING TOO SHORT JIVE/ZOMBA E ﬁ@ 41 AVENTURA God's Project [}
= =

How We Operate

Guapa

s

ME & U il o e e O N " PREMIUM LATIN 940B2/SONY BMG NORTE (13.98)
m CASSIE NEXT SELECTION/BAD BOY/ATLANTIC GLORIA TREVI

NELLY FURTADO, PROMISCUOUS m__— La Trayectoria |
RIDIN' RIMS UNIVISION 310879/UG (16.98 CO/DVD) @ el

DEM FRANCHIZE BOYZ 50 50 DEF/VIRGIN HEDLEY, 321 ﬁ & 7 LOS TUCANES DE TIJUANA

E:NIEENEN
s &6 W |
| R
|

En Vivo - Siempre Contigo

IS IT ANY WONDER? RIHANNA,  uNFAITHFUL UNIVISION 310814/UG (13.98) &
KEANE INTERSCOPE PARIS HILTON, STARS ARE BLIND
NUMBER ONE NICK LACHEY,  WHAT'S LEFT OF ME BREAKING & ENTERING

PHARRELL FEAT. KANYE WEST STAR TRAK/INTERSCOPE

SHOULDER LEAN BILLY TALENT,  DEVIL IN A MIDNIGHT MASS Singer/pianist Regiv.;_a S%ektor eLnergfs fc;om the Ne;/v Yor:k ;afel citrcurit to mak:“a
spectacular debut on Top Heatseekers, landing at No. 1 with “Begin to Hope,” while
YOUNGIDROIFEATURINGIY:IGRANO]HUSTCE/ATUANTIC YELLOWCARD:  UGHTSINDISObHDS starting at No. 135 on The Billboard 200. Discover developing artists making their
SETTLE FOR A SLOWDOWN MASSARI,  RUSH THE FLOOR inaagural Billboard chart runs each week in Breaking & Entering on billboard.com.
DIERKS BENTLEY CAPITOL AFI,  MISS MURDER

RIDIN' MOBILE, 0UT OF MY HEAD

CHAMILLIONAIRE FEAT. KRAYZIE BONE UNIVERSAL MOTOWN

Data fer aeek of JULY 1, 2006 | For chart reprints cal 646.654.4633

The best-seling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard
200. If a Hectseekers title reaches that level, it and the act's subsequent albums are immediately ineligibie to appear on the
Heatseeters chart. See Chart Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inz.
All rights ressrved.
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INGLES & TRACKS "
. : o B & " 4 A Y
JUL s () ' ' ) I™N\Nf . _ _ _ I ,
I art Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song
2006 .\ (: v .\ I I- '\ N and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position.

4 MINUTES (Grindirme, BMVFirst Avenue, PRSYBMG
Songs, ASCAP/Demis Hot Songs, ASCAP/Antonio
Dixorts Muzik, ASCAP/Keriokey Music, ASCAP/Christo-
pher Mathew, BMVHitco Music, BMUEMI April,
ASCAPAnng, BMIE D Duz . BMVUnderdog East
Songs. BMUniversal, ASCAP/Anthony Nance
Muzik ASCAP/Strange Motel Music, ASCAP/Underdogs
Son&; ASCAP/AIMO Music, ASCAP). HL, RBH 33

NOVEMBER (Big | 0ve, BIVIAVE, ASCAP/Rich
Texan, ASCAP), WBM. C5 29

A

ABRAZAME (50y/ATV Latin, BMI) LT 33

ADIOS A MI AMANTE (BMG Songs, ASCAP) LT 20

THE ADVENTURE Fun With Goats, ASCAP/Universal,
ASCAF) HL, H10068 POP 62

AINT GON LET UP (Not Listed) RBH 74

AINT MY DAY TO CARE (Mldas Ma%u, ASCAPFy
Mason Music SESAC/AngeImalou u5|c SESAC/4T4
Music, SESAC/Pacific Wind, SESAC

AINT NO OTHER MAN (Xtira Music, BMVCarBerS-
BMG, BMV/Gitted Pearl Music, ASCAPMorks Of Mart,
ASCAPAKSIuf, BMI/ArtHouse, BMY/Tricia Sounds Music
ASCAPAza Music, BMThe Clyde Ofis Music Group.
ASCAP| WBM, H100 13 POP 8

AINT WHAT IT USED TO BE (Mosaic Music.
BMVSony/é\ST\éTree BMVGiitterfish, BMyBuna Boy

BM

ALGUIEN TE VA A HACER LLORAR (oe(-Ca BMI r21

ALIADO DEL TIEMPO (Thvee Sound,

AND SHE SAID... \LookleIuke Songs. ASCAPMIk(ys
Publr Sh\ﬂé; SESAC) PO

ANGELITO Crown BMVSebasuan BM)H10097: 172

ANIMAL | HAVE BECOME (EMI Apiil, ASCAP/3 Days
Grace, ASCAP/Noodles For Everyone. SOCAN/EM
Elgckgvaood BMUBlast The Scene, BMI), HL H100 66

B

BACK AND FORTH (Magic Eye Muzik, BM) RBH 95
BACK LIKE THAT &JICII Kid, BMU/Starks BMINiahlist,
BM/Super Sayin Publishing, BMYZomba Songs
BMI/Stone Diarnond Music, BMVEM! Blackw
BMULIl L Lu Publishing, BMI), HLAWBM, RBH 37
BAD DAY (Song 6 Music, BM| H100 11: POP 10
BEEP {willJ am, BMIK St BMYArHouse, BMVEM!
Blackwood, BMV/Cherry River, BMI) HI/WBM POP 53
BEFORE HE CHEATS (That Liftle House, %ﬁy
ASCAPSony/ATV Cross Ksys ASCAP% (5%
BEST BOTH WORLDS (Not Listed) POP 87
BE WITHOUTYU I\IMBEYJ Blige. ASCAP/Universal-
ICA, ASCAP/WBI SAC/Bab/vbO y's Litte,
SESAC/Noonnme South, SESAC/Jada And Jaden's Pub-
||shIn SESAC/Naked Under Clomes
CAP/Chrysalis Music. ASC L/IIIIHB
%S'l)\gﬁéegch Giobal Tunes, SESAC) HLAWBM, H100
BLACK HORSE & THE CHERRY TREE (Sony/ ATV
Timber, SESACL HL. H100 29, POP 30
BLOW THE WHISTLE Zomba Songs, BMUT Shaw,
BM| Of TVT, BMYEMI Blackwood, BMYBth Grade
Musm P IISIII  BMSwizole Music, BMIC Amore
Music, BMIMe & Marg Music, ASCAP/Cookies And
Milk. ASCAP/BaSaIam ASCAPEMI April, ASCAP),
HUWBM. R
BOSSY (issy & Nemo Tunes, ASCAP/evegas Music
Publishing, ASCAP/EM! April, ASCAP/Zomba Songs,
BMUT Shaw, BML/Tearm S Dot Publishing, BMHitco
Music. BMISengs Of Windswept Pacific, BMVEMI
Blackwood, BMVLost Poet Music, BMS), HLAWBM. H100
27 POP 34; RBH 15
BRAND NEW GIRLFRIEND (EM) Blackwood.
BMIShane Minor, BMU'3 Ring Circus, BMYSongs Of
Wlndswe 1 Pacific. BMVJeﬁrey Steele. BMI), HL CS 21

H100 1
BEOEFI’\TSHE (2 AM) (AnniBonnaMusic, ASCAP) H100 50;
1

BR]NG IT ON HOME Jamerlane, BMVSel The
Cow, BMVWB ASC A3|eck, ASCAP/Bloom, ASCAP),
WEM CS 15
BUILDING BRIDGES (Drunk Monkey. BMIBL
BMIWB_ASCAP/Granite, ASCAP/GoIdling. ASCAP/Cri-
lerion, ASCAP), WBM, CS 25
BUMPIN MY MUSIC ( Ray Cash Musik, ASCAP/Cypher-
clefl Music. ASCAP/EMI April, ASCAP/Brad Jordan.
ASCAP/RB The Skee The Chump, ASCAP/Ruthiess
Attack Muzick. ASCAP/Reach Global Songs, BMYSongs
0f Universal, BMVAInt Nuthi Goin' On But Funking.
ASCAPMB, ASCAP), HL, RBH 83
BUTTONS (Team S Dot Publishing, B¢MHitco Music,
BMI/Songs Of Windswept Pacific, BMI/2590 Music
Pubhshm% ASCAP/Universal, ASCAP/Zone 4,
ASCAP/She Rights Music, BMVMy Own Chit Music,
BMVEM Blackwood, BMY/Jason's Lyrics, SESAC/Reach

Global Tunes, SESAC), HL, H100 22, POF 18
C
CAl JATV Discos. ASCAP) LT 4
CALIFORN GIRLS (Sony/ATV Cross
ASCAPMHoosiercama, ASCAPAB. ASCAP/Rich Texan,
ASCAPé HUWBM CS 43
CRAZY Copym mControI) WBM, CS 47

CALL ON ME (Mof Listed) RBH 48
CAN 1 TAKE YOU HOME (Virginia Beach. ASCAP/WB,
ASCAP/EMI Apnl, ASCAP/Black Fountain Publishing
A i
versal appy Whytes,
BMIBat Future, BM(IISHL H100 f
CHASING CARS By Life, BM| S 77 Hop s
CHEVY RIDIN' HIGH (Zorba 5. BM/Dade Co. Pro-
ject MusiC, BMIZ3 Blunts Lite At Once, ASCAP/First N
Goid, BMWamerTameriane. BMI), WBM, RBH 81
THE CHOSEN ONE (Dwvine Mill Music, ASCAPWE,
ASCAP/B Funk Music, ASCAP/Line 4 Line, ASCAPA
Want My Daddy's Records. ASCAP/Jahgae Joints,
SESAC/Dem Drawz Muzik, BMIAJobete Music,
ASCAPUniversal-PofyGram intemational Tunes,
SESAC/Monsoon Music, SESAC) RBH 68
COALMINE (Zomba Melodies SESAC/Agatha Morroe
SESAC/Harbinism.com, SESAC/CG, BMVScny/ATY
Tree, BMI HLAWBM, CS 38
COMO OUELE (BARRERA DE AMUFI) (San Angel,

ASCAPBMG Sangs. ASCAP) LT 14
CONTIGO SE VA @amer Tameriane, BM() T 45
CONTROL MYSELF (Li Cool J, ASCAP, ny/ATV

Tunes. ASCAP/Shaniah Cymone Music. AS AP/EMI
April. ASCAP/Basajamba, ASCAP/Pladis Music,
ASCAP/Nuyorican, BMWamerTamertane, BMVShakm
Baker rIMI/AII Control. ASCAP), H/WBM, POP 8!
é is Music, ASCAPMWB, ASCAP/God

leen MUBMG Ricordi Music Publishing, SPA/Amos-
BJB Music, SPA/BMG Zomba Productions, SPA),

M, H1006; POP 7, RBH 67
CRAZY BITCH ?Famous ASCAP). HL, H10074; POP 76

CROWDED (EM| April. ASCAP/ ATV Tunes

ASCAP/()opynght Control/Bushwi

ASCAP/Thugation Muisc, ASCAP), HL HIOO %: POP 50

72 |

CUANDO BAILA REGGAETON (! Abayare, ASCAP/Blue
Kraft Music, BMVictor Cabreras, BM) LT 44

D

DANI CALIFORNIA (Wcebeloblame, BMIYH100 14;

P
Dgh[jl[]{ITI%ABANDU (Edimusa, ASCAPNVander America.
)L
DEJALE CAER TO' EL PESO \UmversaIMusm Unica,
BMWniversal Musica, ASCAR) LT
DEJA VU (EMi Blackwood, BMIHit CO SOLn'ﬂ
ASCAP/Beyonce, ASCAPMusic Of Windswept,
ASCAP/23 000 Music, BMI/Yoga Flames Music,
BMUanice Combs Publishing, BMVEMT Apil
ASCAP/Carter Boys Publishing, ASCAP/Price Interna-
tional Music Publishing. ASC /RodneyJerkms Produc-
tior. BMI). HL, H100 44, POP 44; RBH 12
DETALLES (EM | Blackwood BMI) LT 49
D-GIRL (DOPEGIRL {Kakeni Music. ASCAP/Beats Me
Publishing, ASCAP/Zomba Enterprises ASCAP/Pmp
MSYCFEn Int ernan%ngl gsgAP/Rmhless Attack Muzick.

DIGANLE (San Antonio, BMY) LT 17

DJ PLAY A LOVE SONG (Universal, ASCAP/Team S Dot
Publishing. BMIHitco Music, BMYSongs Of Windswept
Paciiic, BMVJasons Lyrics, SESAC/Reach Global Tunes.
SESAC), HL, H10056. RBH 7

DO | MAKE YOU PROUD (19, ASCAP/BMG iunp%
ASCAP/Clirvsalis Music, ASCAPE‘ HL H100 1; POP 1

DOING TOO MUCH (Amayz-Sophia, ASCAPA Aino Vel
vet, BMSongs Of Universal, BMIBungalo Made Music.
ASCAP/MOfEmIa Publishing, ASCAP), HL. H100 48;

00 ITTO 14 &Iu‘ubhshlng Dem%/lnee BMVRags Il Richard
Music. BMiUncle Wiimese Music, ASCAP/How Ya Luv
Dat Music, ASCAP) H100 24, POP 35: RBH 11

DONT FORGET TU REMEMBER ME Songs
BMVEM) Blackwood, BMUDidnt Have To Be Music
ASCAP/EMI Apri, ASCAP/1609 Songs, ASCAPMusic
OIWmdswe I ASCAP), HL, CS 5; H00 54 POP 92
DO W {Carolina Blue S} Musm BMWohn's
lsland BMI“ 0y BMI)

DOWN (Mafer, ASCAP) (T3

DOWN IN MISSISSIPPI (UPTU NG GOOD) (Dirkpil
BMVGrelvcgoodsongs ASCAP/Jennifer Netties,
ASCAPI LS

ouTTY WINE \C%pa/ngm Control/Pop Style Music Pub
lishing, ASCAP)

E

ENOUGH CRYIN (Universal, ASCAP/Mary J. Big;e
ASCAPRodney Jerkins Productions, BMYVEMI lack-
wood, B\/Team S Dot Publishing, BMVHitco Music
BMVSOn Of Windswept Pacific, BMVEMI April,
ASCAP/Carter Boys Publishing, ASCAP), HL. H100 38;

RBH 4

ENTOURAGE (Mr. Grandbeny O's Music, SESAC/EMI
Combine Music, SESAC/E. Hudson Music, BM/Ddre
78 Publishis iy, SESAC/yric Pubhshm% SESAC)RBH 71

ESTE CORAZON (EMI April, ASCAP

ESTOY CONEL Y PIENSOENTI ASCAP) U3

EVER THE SAME (U Rule Music. ASACP/EMI April.
ASCAP), HL, POP 88

EVERYBODY KNOWS (Woolly Puddin, BMIMWarmer-
Tameriane, BMI Absintne, BT WBM. (S5

EVERY TIME | HEAR YOUR NAME (EMI Apr
ASCAPRomeo Cowboy Music, ASCAP/Tom Ham
bridge Tunes, ASCAP/Songs Of Windswept Pacific.
BMUGotiahaveable. BMI, HL, CS 7, H100 64

EVERYTIME WE TOUCH {Mambo Musikverlags-nu.
Produktionsges, MB H/Ridge Music, BM/Sounds Of
Jupiter Music, BMI) H100 43; POP 29

F

FAVORITE STATE OF MIND (Universal, ASCAP/Chaggy
Buss. ASCAPMusic O Combustion, BMISengs Of
Windswept Pacific, BMI), HL, CS 26

FEELS JUST LIKE IT SHOULD (EMI Biackwood
BMVGreenhorse Music, BMbComman ASCAPDRM
Groove, SESAC). HL, CS

FEELS S0 GOO! (Remymsce Music, ASCAP/Reach
Global ASCAP/Sounds Of Da Red Drum, ASCAP/Steady
On The Grind. ASCAP/Super S&nn Publishing,
BMVZomba Songs BMI), WBM, RBH 27

FINDIN' A GOOD é its And Smashes Music,

ASCAP/2820 Music, ASCAP/Zomba Enterprises,
ASCAP/Good C Momin, ASCAPMWest Moraine.
ASCAP/W\%A%C ’/Lichelle, ASCAPMajor Bob,

ASCAP), WBM, CS 27

FIND MYSELF IN YOU (Cancelled Lunch, ASCAP/UnI—
versal-Pol ram int emal onal. ASCAP), HL, RB

FLY LIKE Songs, BMYSongs Of Umversal
BMVEMI n CAPMnneapons GLys Music.
ASCAP/JI Branda Music Works, ASCAP), HL, RBH 28

FOR YOU | WILL (CONFIDENCE?S’AEG% Geiger Pub-
ISIIII‘I% BMISony/ ATV Timber, SESAC/Turtie Victory.,

SAC). HL H1 (IO 60, POP 41
FREEZE (EMI Apm ASCAP/LL Cool J, ASCAP/Lyfe in,

FRII(ITOIIA (UBO ASCAP) LT46

G

GALLERY (Su rSaymPubushm BM/Zomba Songs.
BMV/Sorty A Songs BMIEMI %\pul ASCAP),

HLAWBM,
GET DUTTA FZI; WAY (Songs Of Peer, ASCAP/Fixation,

ASCAP) CS

GETTIN' SOME (Zomba Songs, BMVZomba Enterrises.
ASCAP), WBM, H100 53, POP 70; ABH

GHETTO STORY 2éEMI Blaciwood. BMI/Madhouse BMI)
H100 99, RBH

GIMME THAT (Scott Storch, ASCAP/TVT, ASCAP/Team S
Dot Publshing BMyHitco Music. BM/Songs Of
Windswept Pacific, BMi} H100 18; POP 25 RBH 8

GIRL Paul Wall, ASCAP/2 Kingpins Pubfishin NII

SCAPWB, ASCAP, AP Jnichappell Music, BMI), WBM,

0095 POP B4

GIRL NEXT BOOR (Tosha Music. ASCAP/%f 10 Bem-
sten & Co., ASCAP/Pdmted Desert, BMVToIa ly Awe-
some Music, BM) H100 80; POP 51

GOD ONLY CRIES r\)DumensuonaI Songs Of Rye.
SESAC/Cey Jack Music, SESAC/Cherz BIosson
SESAC/The Bigger They Are, SESAX

GOD'S GIFT (Avoean, AS! AP/WB ‘SCAP‘ WBM RBH67

GO HEAD (Street Certified Publishing. BMVTrap House
Punlusmng BMI; RBH 62

K CHARM (EMi April, ASCAP/Air Control.
ASCAP/Thern Damn Twins, ASCAP/353 Music Publish-
in SESAC/UnwersaIPonGram Intemational Tunes.
SESAC/Rags fl Richard Music, BMUURcle Willmese

MuS|c ASCAP), HL, RBH 23

A GOOD MAN (!/idas Maglc ASCAP/Animal Planet,
ASCAP ‘AvaRu Music, SESAC/Muttisongs BMG,
SESAC: CS 41

GRILL EM (Copytight Control} RBH 93

GRILLZ (Jackie Frost, ASCAP/BMG Songs, ASCAP/Paul

Go to www.billboard.biz for complete chart data

WaII ASCAP/2 Kingpins Publishing, ASCAPWB,

ASCAP/Supreme Lee, ASCAP/Universa,
ASCAPMutant Mindframe, BMU/Shaniah Cymane
Music, ASCAP/EMIAgnI ASCAP/Basajamoa,
ASCAP/Air Control, ASCAP/EMI Blackwood, BMYDam
Rich Music. BMMoney Mack. BMISony/ATV Tunes

ASCAP/Beyonce, ASC, P/Kelendna ASCAPMichelle
MW, ASCAP/Doman’ And Ya Majestyis Music,
ASCAPMusic Of WndswepL ASCAPMitca South,
ASCAP/Christopher Garrettis Publishing, ASCAP),
HLWBM, POP 67

H
HANGING ON (7 /ATV Tunes, ASCAP/Chey Music,
ASCAP/Under Muswc SOCANNeverwould-

havethou%:n Music, QEOCAN/Smy/ATV Canada,
H%‘E %g (Patis On Paper Publishing, ASCAP) H100 55,

HEAT IT UP (Soar Loser Music, BMVColliPark Music,
BMVEMI Blackwood, BMVSoIoman Anderson Publish-
i B% Designee, ASCAPR HL RB!
GO'YO éGo d Star, BMVCaner Boys Publish
Eg ASCAPMas Flow, BMUniversal Musica.
CAP/Rompediscoteca, BMI) LT 27
HI%I; gEﬁMI Blackviood. BMIAWB, ASCAP), HL/WBM,

HIPS DON'T LIE (Sony/ATV Tunes, ASCAP/Huss Zwingfi,
ASCAP/EMI Blackwood, BM/Te-Bass Music, BM/The
Caramel House, BMVEnSé%n Music, BMVLanfranco
Music, ASCAP/Samalea Sangs, ASCAPMNelia Music,
ASCAP/INR Music PUbIISIIInQ ASCAP) HL H100 2 (T

1,POP 2
HMM HMM (Springuale Music HJbIlshIng ASCAP/150
Lafayett Music, ASCAP/Songs Of Universal PolyGram
IIRMIIEIEIEMI BMy/Tony Kelly, ASCAPMaurice eQOrY.
HOLLA AT ME 2 Klngpms Publishing ASCAPMamer
Tamerlane, BMIAVB. ASCAP), WBM H100 61 POP 65;

RBH 34
HOW BOl({T Ygu (Sony/ATV Tree, BMICopyright Cor

H[]III TO SAVE A LIFE \Aaron Edwards Publishing,
ASCAPEMI Apnl, ASCAP), HL. H100 73, POP 5
HUSTLER MUSIK (Young oney Publishing, BMAWar-
er-Tamerlane, BMIMoney Mack, BMI), WBM, RBH 47

HUSTLIN' (3 Blurts L te Af Once, ASCAP/First N Goid.
BMLJ Brasco. ASCAP/EMI April, ASCAP/No Question
Entertainment, ASCAP/Desert Stom, BMiMWarer
Tameriane. BMIYoung JeezY Music, BMVEMI Black-
»;godBBMgCaner Bays Publishing, ASCAP), HL, H100

1 CALL IT LOVE (Sony/ATV Tunes, ASCAP/EMI April,
ASCAPMathe Music Pubhshm% ASCAP) HL RBH 52

1 CANT UNLOVE YOU (WB, ASCAP/Scoll And Soda,
ASCAPMamerTamerlane, BMVWmers Exn'eme
BMAVaming Danger, BM), WBM, CS 17: H100 98

1 DARE YOU (Driven By Music, BMYEMI Blackwood,
BMULithiumglass Music. ASCAP/EMI April, ASCAP/Blg
Ant Music, ASCAP/Universal, ASCAP) HL. POP 100

1DONT KNOW WHAT SHE SAID (Create Real
ASCAP/ Want To Hold Your Songs, BMIMaijor Bob,
ASCAP). WBM, CS 36

IF YOU'RE GOING THROUGH HELLéBEFURETHE
DEVIL EVEN KNOWS) (Graviron, SESAC/Whad

def, SESAC/Caminal Music, SESAC/CaI
CAP/BergBrain, ASCAP) CS 8; H100 67

| KNOW YOU SEE IT (Granny Man Pudlishi
BMUMali-Mekh Music, BMVBzsement Funk
ASCAP/Basement Funk South. ASCAPDiamoncat
Flawless Recordings Pubtishing, ASCAPHot Sauce
Music, ASCAP/Three Nails And 2 Crown, BMVAZuria
Music, BMI) RBH 58

TLOVE MY B**** (TZiah's Music, BMVEnsign Music.
BMiwill.iam, BMVBroke S ke And Gone blishing,
ASCAP) HL H100 41, POP 4

1 LOVE YOU (Next Selection, ASCAP/MonoIa
ASCAP/Aspen Songs, ASCAP/Latit Music Publishing,
ASCAP/Sal ngh ster PUI)IISIIIHQ ASCAP/Granny

Publishin RBH 39

M GONNA BE ASCAP/CI'IECI(ITIaﬂ BMVTyme 4
Flytes, By WBM, RBH 46

IM'N LUV (WIT A STRIPPER) p Publishing.
BMWameTamerlane, BMV? P bhsm
BMIAWNo Is Mike Jones Music, BMI P9t

IMPOSSIBLE (Piease Gimme My Ilshmg BMIEMI
Blackwood, BMVAImo Music, ASCAP/Stayin High
Music, ASCAP/BMG Songs, ASCAP/BMG Music Pub-
lishiry ‘MCPS L HL RBHB1

INGRA Ediciones, BMI) LT 22

IN MY MIND (Combustion, BM s Of Wndsnep
E%cmge BMV\IVang Out. BMVSony/AT[I/ Songs, BMI), H

INSENSIBLE A T1 (ME PONE A MIL) (Unwversal Music
Mexico, S A/Universal-Musica Unica, 8MI) LT 2%

IN TERMS OF LOVE (Emerio, ASCAP/Getig Music,
ASCAP/Carol Vincent And Associates. SESAC) CSd2

INTO YOU (Kfmunlt}ég Song Chest, BMVSongs Of Univer-

sal BMI) H
P REFUSE (Barker ASCAP/Scott Storch, ASCAP/TVT,

ASCAP)R
TS GOIN' DOWN ny Man Publishing, BMVMalk-
Meikhi Music. BM Son Music, ASCAP/Dieni-
%rgar Musm ASCAPegEMI Apiil, ASCAP), HL. H1004;
17

| WRITE SINS NOT TRAGEDIES (Sweet Chin Music,
ASCAP/EM: April, ASCAP). HL, H100 13, POP 14

JIGGLE IT {Coo: ht Controty RBH 89
JUST CAME i TO CHILL (No Quincydence Music
Publishi BMVOCIober 12th, ASCAPHitco South,
ASCAP),
K

KICK PUSH (15t& 15m Pubhshl 98 ASCAP/BMG Songs.
ASCAP}, WBM, H100
KILL ME NOW ASCAP/RIOII Te)@n ASCAP/Wam—
erfameriane, BMI), WBM

L

LA BOTELLA (BMG Songs, ASCAP) (7 47

LAST DAY OF MY LIFE (Phylvester, ASCAP/Mission
Valley ASCAP) CS 2, H100 52

IT, ROCK WIT IT (EMI April, ASCAP/Slide That

Music, ASCAPHoneys Baby Boy Music, ASCAP/Parlae
DFB Publishing, ASCAP/Jarall Willingham Publishing,
ASCAP], HL H100 42, POP 46: RBH 42

LEAVE THE PIECES (WB ASCAP/SOﬂ /ATV Acuff Rose,
BMISongs OIH Joseph ASCAP), HL/WBM, CS 16;
H10063 POP7

LET U GO Meeﬂcopter Music, ASCAPMaralone
STIMKasz Money Publishing ASCAP) H100 65 POP B

LIFE AINT ALWAYS BEAUTIFUL (Sony/ATV Cross
Keys, ASCAP/Siill Womng For The Man BMY/Ballad
Fg BMVICG BMI). HL. CS 13, H100 76
LIFEISA HIGHWAY (BMG Canada, SOCAN/Sk(Y'
Falhcg EnIertammgx'%SEgAWBMG Songs, AS

ALITTLE LESS SIXTEEN CANDLES, A LITTLE MORE
TOUCH ME (Chicago X Softcore, BM) H10091: POP 61

ALITTLE TOO LATE (Tokeco Tunes, BMVFlorida Room,
BMVSong/ATVAch iose, BMVUnwound, BMI), HL, CS

LIVE TO LOVE ANOTHER DAY (Cobum, BMU/Guitar

Monkey BMVBrand New Sky, ASCAP/Right Bank
Music, ASCAP) CS 57

LLAME PA' VERTE {Universal-Musica Unica, BMI LT 19

LOOKING FOR YO Ag ‘omba Songs, BMVLIIIy Mack,
BMU/Baby Fingers, ASCAPMims, ASCAP/Shown
Breree. ASCAP/Freddie Dee, BMI? WBM, RBH 16

LgﬁIJE ME GUSTA A M (Camaleon. BMI/Peermusic ll

) LT

LD QUE SON LAS COSAS (Don Cat, ASCAP/Brehm,

ASCAP: [T 13

AP

LORD GIVE ME A SIGN (Boomer X, ASCAP/Universal.
QSSCAP/Dmd A(é%me Pubhshm ASCAP/Scon Storch.

LOSE EVERYTHING (! Iue Door Pubeshlng BMI) RBH 91

LOVE (Cardra SAC/BMG Songs, ASCAP/She
Wote ff, ASCAP) RBH 50

LOVE SONG {EMI Blackwood, BMU/Shanica Janes Publish-
m Des nee. BM/Dofosho Music, BM), HL. RBH 56

{EMI Blackwood, BMVNew Songs Of Sea
&y\e MBUSII ASCAP/Sony,ATV Tree, BMVForest Hills
LISIC,

THE LUCKY DNE (So /ATV Tree BMVSony/ATV Songs.
BMi/Jotnn: “{0 Music, BMI} HL,

LYING IS THE MOST FUN A GIRL CAN HAVE WITH-
OUT TAKING HER CLOTHES OFF {Sweet Chin Music,
ASCAP/EMI April, ASCAP), HL, POP 98

MACHUCANDO (Los Cangrs, ASCAP/Eddie Dee,
ASCAP; 1T 5

MAKEDAMNSURE | Feel Like ImTakln%Ora%PiIls
ASCAPMB. ASCAF’ WBM, H100 70,

MARGARITA (Sleep SKIdZ Music, BMI/The Waters Of
Nazareth, BMVEMI Blackwood, BMVCareers-BMG,
BMI/Raynchaser, BMVGnat Boory ASCAP/CIwysahs
Music. ASCAP), HLWBM, RBH 7

MAS ALLA DEL SOL jEdlmusa ASCAP) (110

ME AND MY GANG (Jeffrey SteeIe BMVAImO Music,
ASCAPMullintone Music, ASCAP; r@

Ground Pubhshlng BMVSorg/ATVCmss ys, ASCAP)
HL, CS 12, H100

ME TIME (FCAF MUSIC BMITor's Kid Music,
BMIHypekeez Muzk, ASCAP) RBH 66

ME & U (Next Seiection, ASCAP/Mottola, ASCAP) H100
9,740, POP 11; ABH 21

ME VOY (EM Blackwood, BMIManzano, BMI) LT 12
MIGHTY 0" (We Dont Play Fven When We Be Playin’
BMVU lis Songs, BMIM

AP/Divadsnibbor Music, BMVEMI MIIIS ASCAPMI-
De«Ho Man Music, ASCAP), HL, H100 89, BH 32
MIgS FSIU;IJER {ExNoctem NdClmur Music. BMi) H100
POP 28

MOUNTAINS (Loremoma Music. BMUBlack To Black
Songs. BMI/Patrick Stuart Music, BMUyrical Mile
Music, BM() CS 53

MOVE ALONG (Smells lee Phys Ed, ASCAP/BMG
Son S, ASCAPI HL H10025; POP 19

E TOO (EMI Blachood  BMVThe Waters Of
Namrem, BMUGeMarc. ASCAP/Temadome, ASCAP/EM)
,?riI ASCAP). HL, RBH 73

MS. NEW BOOTY (Soar Loser Music, BM/EMI Black-
wood BMU/ColliPark Music, BMU/Da Cnp ler Music.
BMVEWC Music, BMI), HL. H100 30; POP 27

MUCHACHITA DE 0,0S TRISTES (BMG Songs,

MUNECII OE TRAPQ (Sony/ATV Discos, ASCAP) LT 18

N

NEW STRINGS:gSony/AIV ree, BMUNashville Star,
BMI), HL CS 3

NOCHE DE SEXQ (Universal-Musica Unlca BMI) T30
NOES BRUJERIA{_CAO JvnghI Control) L7

NO ES UNA NOVEI (p & NeISon ASCAP LT42
NO, NO, NO { 4I\éIayImOa. ASCAP/Palabias De Rorneo

AP) LT
NOTHIN BUT A LOVE THANG (EMI April, ASCAPNew
Songs Of Sea Gayle Music, ASCAP/Son Of A Miner,
ASCAP/Pickwick Landing, ASCAPMusic Of Stage
Three, BM), HL CS 50
NOT READY TO MAKE NICE (Woolly Puddin,
BMVScrapIn Toast, ASCAP/Chrysaiis Music.
ASCAP/Su 4Ogaf Lake Music. ASCAP), HLWBM, H100

58, POP
NOBW(;?DS (Zomba Songs, BMUR Kelly, BMI), WBM,

NUESTRO AMOR SE HA VUELTO AYER (Maximo
%ﬂme BMU/The Fly And The Bee, ASCAP) LT 8
NU BER ONE (The Waters Of Nazareth, BMI/EM Black-
RB 8 BMVPlease Gimme My Publishing, BMI), HL.

(0

ON AGAIN TONIGHT (WamerTamerlane, BMIMurrah,
BMVTexabarna Music, BMVKaIank Musxc BMICircle C.
ASCAP/Full Circle, ASCAP)

ONE (U2, ASCAPAYR ASCAP/UnNersaI-RJImem Inter-
riational, ASCAP), W] P 86

ONE SECOND Cl CE (EMI nI ASCAPNew Songs
Of Sea Gayle Music, ASCAP), HL. CS 59

ONE WING IN THE FIRE (\valaco, BMIMusic Of Stage
Three, BMI%)CSS!I

THE ONE YOU NEED RodneérJaeMns Productions.
BMVEMI Blackwood, BMIL). Brasco, ASCAP/EMI April,

ASCAP/No Ouesnon Entertainment. ASCAP/Desert
Storm, BMI) HL RBH 78

THE ONLY DIFFERENCE BETWEEN MARTYRDOM
ANG SUICIDE IS PRESS COVERAGE (Sweet Chin
Music, ASCAP/EMI April, ASCAP), HL. POP 99

00H WEE I\IAM Rose Music, BMVAmencan League
Music, BMVJulie Moosekick. BMIE RBH 36

OVER MY HEAD (CABLE CAR) (EMI April
A:_?CPAgFéA{aéon Edwards Publishing, ASCAP), HL. H100

P
PARA QUE REGRESES (IMBXImO ime, BMI} LT 37
PENSANDO EN T1 (SoulSick Muzik, BMUAmaya-Sophia,
éECAP/Flqunes ASCAP/Quinnsizermusic, ASCAP) LT

PICKIT UP (0 6 IIer Music Publishing, BMI) RBH 86
POP MYTR K (Drunk Peopie Publishing, BMI) RBH 87
ABY (Indla B. Music, BviSongs Of Universal
FblyGram Interrational, BMYDemonte's Music Publish-
ing, BMUParadise Forever Music, BMUWamer Tamer-

www.americanradiohistorv.com

lane, BM)), HL. RBH 51
PROMISCUOUS éNeIsw SOCANNVirginia Beach,
ASCAP; SESAC/Danja Handz Muzik. SESAC/Stix
Im Stoned, ASCAP/EMI Apnl ASCAP), HLAWBM, H100
3, POP 3 RBH 64

PULLIN' ME BACK (Basa;amba ASCAP/Chingy Music,
ASCAP/Jaca Pastorius, ASCAP/Shaniah Cymone MUS(C.
Q?E:.OAP/EMI gls ASCAP/Universal-MCA, ASCAP), HL,

Q

I, ASCAP) LT 11
VIDA (Sofy/ATV Discos,

QUE LASTIMA EM!
QUE ME ALCANCE
ASCAP) LT 28

R

REAL GONE (Not Listed) POP 81
THE REAL THING (K'Stuff, BM/AriHouse, BMIMhite
WOI]SI?H S, BMV ony/ATV Songs, B, HLAWBN
REGRETS (Rlchafd FIemmIng BMVSongs Of Hamstein
Cumbedand BMI) RBH
EMBER (Drumatk. ASCAP/Rensco Music, BMI)

RIDIN' CIBmIIIna Camp Music, ASCAP/Universal,
CAP/Play For lay-N-Skillz, ASCAP/EMI April,
CAP/LeathaIace Music, ASCAP/Skillz For Skillz And
PId Musik. ASCAP). HL H100 5; POP 4, RBH 10
' RIMS (Stide That Music, ASCAP/EMIApnI
ASCAP,Juve Juice Publishing, BMVHold That Music,
BMIDem Franchize Bo AP/EMI Blackwood,
BMD. HL. H100 88; PO 9 RBH43
ROMPE {Los Cangns ASCAP/Eddie Dee, ASCAP/Blug
Kraft Music, BMI) POP 55

S

SAVIN' ME (WamerTamerlane. BMYAmM Your Dillo.
SOCAN/Zero-G. SOCANBlack Diesel, SOCAN/Black
Adder Music, SOCAN), WBM, H100 26; POP 21

SAY (Fifty-Six Hope Road. ASCAP/Faiwood Music USA

AP/Biue Mountain Music, PRS/Pinky Phat
BM/BMG Careers, BMILI.TE. Recording Srudwos
ASCAP), WBM. RBH 77

SAY | {Dade Co. Project Music, BMI/Zomba Songs
BMi/Na Puddv ASCAP/Zomba Enterprises,
ASCAPNoung Jeezy Music, BMUColillion Music,
BMVEMI Bla 0od, BMI), HUWBM H10083; POP

: RBH

TISEMISEAI:SHglggs OF OLD MEXICO (Sony/ATV Tree,

SETTLE FOR A SLOWDOWN ﬁony/ATV Tree,
EMI{:GSOﬁWaICh BMI/Sony/A . ASCAP),

SE)( {Lyleln, ASCAP RBH 44
I\P /;S)e in Publishi BMI/Zomba Enter
pnses ASCAP/Sony/ATV Tunes, AP/EMI April,

ASCAP) HLWBM. H100 84; RBH 30
T (Shroom Shady Music, BMI/Resto World

Music, ASCAP/Dirty Steve's Music, BMVNare Dogg,
BMI/Reach Global B POP 48
SHIN%EMI April, ASCAP/Flyte Tyme Tunes.
mards Other Music, BMyWamerTamerlane,
BMISony/ATV So s BM HLAVBM, RBH 49
SHOULDI BI\I uinn Pmushmg BMY/Duan
Hart Publishing, Vmen Clup Pubhshmg BMVamer-
Tamerlane, BV, WM. H100 82, RBH 14
SINGLE ({EM) Blackwood, BMIAn-Gerius Songs,
ggﬂléEo |3 1. ASCAP/Sonic Graf, ASCAP(I HL H100
, POP
SISTER (Mr Malt Musuc. ASCAP/CLma Music, BMVAja-
cia Music, ASCAP) RBH
SlZE MATTERS (SUMED (AImo Music,
AP,Grea , ASCA /SquareD ASCAP}, HL,

CS10.H
SNAP YO FINGERS ite Rhino, BMIVE-40,
VDmgsrme ASCAP), WBM.

BMVZomba Songs
H100 10, POP 24-

SOMETHING'S GOTTA GNE (Mrs. Lumpkins Poodle,
ASCAP/BMG Songs. ASCAP/WB, ASCAP/Platinum
Plow. ASCAP), WEM, CS 9; H100 71

808 (Jonathan Rotem Music. BMVSouthside indepen-
denl Music, BMVHere's Lookin' At You Kidd Music
BMI/Reach Global Songs, BMI) H100 17; POP 13

S0 SICK (Super Sayin Publishing. BMVZomba Songs.

MVSOFX/ Tunes ASCAP/I? M April, ASCAP),
HLMWB

SO WHAT (Bubba Gee, BMYNoontime Tunes, BMVWarn-
erTamerane, BMYNotting Hill Music, BMI2415 Pub-
lishing, BMUKuntry Siim I)IISI’II BMVCedKe
Music. ASCAP/shmoot Music, BMI/Royalty RIghtm S,
é\g%ABI’AénlversaI ASCAP), HL/WBM. H100 1

STARS ARE BLIND (Femando Garibay Music,
ASCAPA2 Music Pubhshm% BMVSongy/ATV Songs.
BMVZefeII Music. ASCAP)

STAY WITH YOU (Comer OI Clark And Kent Music
ASCAP/EMI Virgin, ASCAP/Aerostation Corporation.
ASCAP/Universal-MCA. ASCAP), HL, H100 75; POP 69

STEADY, AS SHE GOES (Ch saIls Music
SSCAP/IhIrd String Tunes, BMI), KL, H100 85; POP

STUPID GIRLS (EMi Blackwood, BMIP'nk Inside Pub-
lishing. BMV}S&rg /ATV Songs, BMVTurle Victory,
I§(E)SA96/WB AP/Fishead Music. STIM), HL/WBM.

SUMMERTIME (EMI Biackwood, BMYBig Loud Shirt
Industries, ASCAP/Birds With Fars Music. BMI), HL, CS
1:H100 35: POP 54

SUNSHINE AND SUMMERTIME (WB, ASCAP/Warmer
Tamerlane, BMyWiiters Exrerme, BMI/Steel Wheels,
BMI) WBM, CS 34

SWEAT (Celestial Arts Publishing, ASCAP) RBH 59

SRVLINCGS 3EOMI April. ASCAP/Sea Gayle Music, ASCAP)

TAKE CARE OF U {Shanice 4 U Music, ASCAP/Smoth-
ered And Covered Music, ASCAP/Fat Frequencies.
CAP, /I-Igﬂflypoppamuzxc ASCAP/Ommie Music,
ASCAP/O Music, ASCAP) RBH 75
TAKIN' [T TO THE STREETS Ogaungo in Tunes,
ASCAP/Wlxen ASCAP Ht
TE COMPRO ¢ on
T%ECHU DE MENOS (Fop Media, BMYF.LFP BMI) LT
TE EXTRANG (SGZ ASCAP) LT 41
TELL 'EM WHAT THEY WANNA HEAR%IOII Publish-
Ingb ASCAP/Crown Club Publisting, BMVD Juan Hart
Ry hshmg BMUnforgettable Music, PRS/Ferfect
s Limited, PRS) RBH 92
TELL E WHEN TO GO (Lil Jizzel Music Publlshmg
BMI/Heavy On The Grind Entergament bhsh
BMVKeak Da Snieak Publi snmgBDes
ASCAPALl Jon 00017 Music. Vgongs 0TV,
BMyRabasse, ASCAPWamer Chappell. PRS). WBM,

Data for week of JULY 1, 2006

TEMPERATURE (Dutty Rock, PRS/EM)
ASCAP,Jencone Snowcone Music, AS| AP/SIE Music.
ASCAP), HL, H100 20, T 25, POP 16
TENNESSEE GIRL | Sony/ATVTree BMVLove Monkey,
BMYBg Loud Shirt Industries. ASCAP), HL. CS 51
THAT GIRL IS A COWBOY &leaIOrBob ASCAP/EMI
Biackwood, BMVFirst Wind Music, BMi/Batelyn Bug,
BMINew Songs Of Sea Gayle Music, ASCAP/No
Fences ASCAP), HL/WBM, CS 39
THAT'S HOW THEY DO IT iN DIXIE {That Littie House,
ASCAPMords & Music, ASCAP/Somy/ATV Cross Keys,
ASCAPMighty Undert ASCAP/ScrambIer
ASCAP/Camwal, ASCAP). HL, CS 40
TIM MCGRAW (Sony/ ATV Timber, SESACHilishoro
Valley, SESAG, Sony/ATV Songs, BMVIaonf Switt
Music, BMI) CS
TORN (Hon-tfanu ASCAP/Noontime, ASCAP/eToya
Music, ASCAPOciober Eighth, BMiWamesTamerlane
BMI), WBM, H100 34; A
TOUCH IT {TZah's Music, BMVEnsign Music,
BM 5 Of Universal, BMIMonza Ronza,
SESACAIniversal Tunes, SESAC), HL, POP84
TOUCH IT OR NOT (Killa Cam, (1 Voun
IIshm BMIWarnerTamertane, BMI) RB}
[OR ME HAGE BIEN {World Deep. BMVSOny JATV
Ialln BM) LT 50

U

U AND DAT {Heavy On The Grind Enterganment Publish-
ing, BMILl Jizzel Music Publishing, BMYKandacy,
ASCAP/A Conto), ASCAP/EMI Aprl, ASCAPFigpin

0 Muzk, BMVNagEr Bay Publishing, BMS), HL
00 45 POP 75, R

UNA CANCION QUE TE ENAMORE (Deep Sea Music
BMI’UnwrsaJMusm Unica, BMI/Songs Of Castillo,

iy

UN BESG ' Premium Latin, ASCAP) LT 9

UNBROI(EN GROUND (EMI April. ASCAP/Chief Black
Cloud, ASCAP/House Of Fame, ASCAP/Hope-N-Cal,
BMVFICI(5 Them Maters. BMICal IV, ASCAP/Fame, BMI).

HL. C:

UNFAITHFUL (Super Sayin Publishing, BMIZomba
Songs, BMvSonK/ATV unes, ASCAP/EM! April
ASCAP), HLWBM. H100 8 POP 6

UNO Y UND ES IGUAL A TRES (WB. ASCAP/Guansra
ASCAPI LT 32

UNPREDICTABLE {Unc'e Babby's Music, BMVEMI
Blackwood, BMVlﬂdams Music Pubhshmg
ASCAP/Nettwerk Tunes, BMUniversal

ASCAP/SeanMusic. BMVimipub, BMI) HL. RBH 45

UNWRITTEN (EMi Blackwood, BMi/Gator Baby.
BMIAWSR) Music, ASCAP), HL, H100 23; POP 2

UPSIDE DOWN (Bubble Toes ASCAPAUniversal,
ASCAP), HI POP 66

\'}

VOLVERTE AAMAR (11 | April, ASCAP) LT 6
VOY A LLORAR POR Tl (Seq Son, BMI) LT 24

w

WALK AWAY SwaouldhavetmIghl Music.
SOCAN/Smelly Sor}gp ASCAP/KSuff, BM/ArtHouse.
BMVEMI Aé)nl ASCAP/Copyright Control), HLAWBM.

WANNA LOVE YOU GIRL (The Waters Of Nazareth
EthEI\ﬂ %ackwood BMU Like Em Thicke, ASCAP),
WANTED DEAD OR ALIVE (Bon Jovi, ASCAP/Univer-
sl I}\)’ij(‘zram Intemational, ASCAP/Aggressive,

TV Tures, ASCAP) HL POP 80

WHAT HURTS THE MOST (Gotiahaveable, BMISongs
Ol\évdng Fa’gcrﬁr BMUAImo Music, ASCAP), HL.

WHAT'S LEFT OF ME (ienator Music, ASCAP/Rignt
Bank Music, ASCAPMy Getaway Driver, ASCAP/Roditis
Music, ASCAP/Universal- PonGram Infemational,
ASCAP/Angeiou Music, ASCAP), HL, H100 21; POP 15

WHAT THE LICK READ? (Biy Scale Enlertainment Pub
lising, BMI RBH 85

“II’WI U KNOV;JC{rown Club Wnsnr 3

c.ompstone ishi jamer a e,
BMVBI %areers

MG BMIMWB,
éSSCAé»’/EI\gl BIackwood BMI), HL/WBM H100 32 POP
WHEN THE STARS GU BLUE (Bug BMVBariand, BMI),
WBM, CS 4 H100
WHEN YOU GONNA GNE IT UP TO ME) (Dutty Rock.
PRS/EMI Apnl ASCAP/Jigz Iqzag Music. ASCAP/Ta
ASCAP/Greensleeves, P'Im,nng"""‘ ASCAP), HL.
wI-IJé)O 51; POP 45, RB(H PRED
N YOURE in Publishing,
BMV/Zomba Enterprises Su/%éi?’vm 22nd PLII)IISIII
ASCAP/1996 Music Lane, ASCAP), WBM
POP 74;RBH9
WHERED YOU GO (Fort Minor Music, BMVZomba
Sorgs BMI) WBM H100 12, POP S
WHO SAYS YOU CANT GO HOME (Unrvetsalﬂ]ly—
Gram Intemational, ASCAP/Bon Jovi
%e AgCAP/Sony/ATV Tunes, ASCAP). HL H 140

WHY (WB, ASCAPWamerTameriane, BMIMWriters
Extreme, BMI), WBM, CS 14; H100 79

WHY WE THUGS ( Gang je, ASCAPAUniversal,
é?rJPAgF/’SBCZOH Storch, ASCAP/TVY, ASCAP), HL, H100

WHY, WHY. WHY (Universal, ASCAP/Off My Fo
QSCIAPSon)'/ATV e, BMVGoId Watch, BMINEZ,
M)
WHY YOU WANNA (Club Crown Publishing
BM/Crumb Sratchaz Music, ASCAP/Universal-Poly-
Gram Inemational, ASCAP/New Kids In Yoshimoto, JAS-
RACANB, ises, ASCAP Wamer-
Tamertane. BMI), 31;POP 52, RBH6
THE WORLD (Didnt Have ) Be Music, ASCAP/EMI
:g ASCAPNew Songs Of Sea Gayle Music,
CAPHold Jack BMVIVIUSIC Of Stage Three, BMI). HL,
CS 3:H10049; POP 89
WORLD WIDE (VI P) {Vibant Music Publishing,
BMI/Saire Jones Music. BMI) RBH 90
WOULD YOU GO WITH ME ﬂSony/ATV Tree, BMUAIl
Wi ngog Music, BMVTravelin Arkansawyer. BMI/City
Mi), HL CS 23

Y
YEE HAW (Shitzke Maks BMU/Sory/ATV Acuff Rose,
BMWavender 0o Music, BMI). HL. CS 22
YEETERDAY {EMI Aprl, ASCAP/Wet Ink Redt Music,

/rhaIs PIum Song, ASCAPAs Tea Tyme,
ASCAP), HL, RBH 65
YoU (Zomba . BMVAhmads World, ASCAP/Tenry's

835t Music, ASCAP), WBM, RBH 54

YOURE BEAUTIFUL (EMI Blackwood, BMIBuds,
BMVDavid Platz, BMIUniversal- Songs Of PolyGram
International, BMI), HL, H100 36

CHARTS LEGEND on Page 70
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I r Bilbeare |
® | fgtggnational "

DIRECTORIES r’«';‘%;'i;%“i%‘

The Definitive Source for Industry Information

INTERNATIONAL TALENT & TOURING GUIDE: g - ﬁ'

The leading source in the indusiry for information on all aspects .
of the music business. More than 30,000 listings in all, includ-
ing leading facilities where artists perform, agents and man-
agers, arfists, sound and lighting services, instrument rentals,
security services, merchandisers, and virtually any service or %Bib“‘
supplier you'll need when going on tour. All listings are A to Z
and fully cross-referenced for easy searching. If you book,

vanues

teuring se-vices

Bil
The Worldvade

Referance Soufce

for Music industry

Information

international  J
Buyers
Guide e

/ record labels
video/dvd companas
: e pubishon

satertanaient attormeys.

wholcsalers & disributon

' : ¥ :
promote, program, or manage talent, this is a musthave for to touring & promgation -‘f PRS-

your business. $139

INTERNATIONAL AUDARENA GUIDE: NG, s

Complete data on over 4,400 venues worldwide, including
Amphitheaters, Arenas, Stadiums, Sports Facilities, Concert
Halls and New Constructions. PLUS, the complete FACILITY
BUYER'S GUIDE listing those who supply and service the
arena industry. $99

MUSICIAN’S GUIDE TO
TOURING & PROMOTION:

Today’s working musician’s guide fo clubs, tape disc services, b' e , w@:iv‘:wmz
A&R, music services, indusitry web sites and more with over
6,700 listings. $15.95 (Shipping included) $18.95 overseas

INTERNATIONAL BUYER’S GUIDE:

Jam-packed with over 13,000 listings of key personnel and
other information about every major and independent record
company, video company, music oublisher, digital music com-
pany and seller of products and services for the entertainment
industry worldwide. A powerful tool. $179

COMPLETE GUIDE TV
o= MUK STORES, CHAINS

RECORD RETAILING DIRECTORY: - o RS

The essential tool for those who service or sell products to the l]:
retail music community. With over 5,000 listings, this directory

is the most comprehensive compi ation of record retailers, fea-
turing independent and chain store operations, chain headquar-
ters, audio-book refailers and online retailers. Listings include:
store names and addresses, owners, operators, phone and fax
numbers, e-mail addresses, chair store planners and buyers,
and store genre or music special zation. And its handy 6X9

packaging & duplcators

mantactnng plants & survices

Bilbeard

2006

inch format makes it easy to carry and easy to use. $215

BY MAIL: Send payment plus $9.95 S&H (514.95 Canada/$24.95 international orders) with this ad to:
Billboard Directories, P.0. Box 15158, North Hollyweod, CA 91615-5158.

Please add appropriate sales tax in CA, DG, FL, GA, IL, MD, MA, MN, MO, NJ, NY, OH, SC, TN, TX &
CANADA. Orders payable in U.S. funds only. All sales are final.

Also available on (D ROM or mailing labels, for info. emai: mwiesner@vnubuspubs.com
For adverfising opportunities, call 800-223-7524 or email jserrette@nhillboard.com

www.americanradiohistorv.com
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

i MARIKETPLACE

For ad placement write to classifieds@billboard.com or call 800-223-7524

HELP WANTED HELP WANTED T-SHIRTS

Responsibilities:

shots” with key accounts

Job Requirements:

High energy level

Compensation:
— Base + car allowance + commission

holidays, etc.)

Overnight travel to key customers as needed

- Ability to make impressive sales presentations
- Internet operations/navigation for information collection and sharing

Home Video & Music Sales - National Accounts
Rapidly growing NJ-based home video (dvd) and music company seeks
experienced sales person to head up the video/music account segment.

- In-person pitching to NATIONAL home video and music accounts

— Consummate accounts; follow-up for reorders

~ Demonstrate knowledge of account sales history, marketing plans, merchandising, and
promotional strategies. Insure that company is major supplier of choice/"gets its

Minimum 5 years experience in home video and/or music industry sales
Existing relationships with buyers for “key accounts”

extensive benefits (fully paid health coverage, 401K, fully paid long-term disability, generous

OUR EMPLOYEES KNOW OF THIS AD. Résumé to: keyjob@msn.com

EXECUTIVE ASSISTANT TO THE
PRESIDENT OF
MUSIC PUBLISHING COMPANY

Music Publishing Company is seek-
ing an Executive Assistant to the
President of the Company. The po-
sition requires a responsible, detail
oriented candidate with high level
organizational skills able to assist an
upper level Executive. Must have
impeccable phone manner and be
able to multi-task with ease.
Experience in the music industry
helpful. Must be proficient in
Microsoft Outlook, Microsoft Excel,
Microsoft Word.

Fax résumé and salary history to
310-652-0044. No résumé will be
reviewed without salary history.

Royalty Assistant

Music publishing company has im-
mediate entry level opening for a posi-
tion as a Royalty Assistant. Individual
must possess excellent data input and
PC skills, run a 10-key by touch, and
handle heavy filing as well as demon-
strate the ability to handle detailed
work in an organized and accurate
manner. Experience with royalty pro-
cedures and the Counterpoint system
preferred but not required. Please fax
resume with salary history to (310)
652-4501. No résumé will be consid-
ered without salary history.

PUBLICATIONS

GOMPLETE
DIREGTORY
OF MUSIC
INDUSTRY
GONTAGTS

ONLY $15.95 -

includes shipping ($18.95 overseas)

" Billbeard

a
Ls

40 years affer the Beaties,
= oursomes are st the
3 heartof ook ol

Includes: * City-by-city club directory « Tape/disc services * A&R directory * Music
services directory * Music industry websites « PLUS-Exclusive: Why 4 is Still Fab:
40 years after the Beatles, foursomes are still the heart of rock 'n’ roll » And much more!

ORDER BY PHONE: 800-526-2706
OR ORDER ONLINE: www.orderhillhoard.com

ABMGCLE

MUSIC LICENSING
MUST have synch licensing
experience - if you love licensing,
this is the job for you - varies work -
small company -
good salary & benefits.

Fax résumés to: 212-949-6241

PROFESSIONAL
SERVICES

1,000GDs

in full-color iackets for just

Call today for
your free catalog!

1-800-468-9353

www.discmakers.com/bb

D DISC MAKERS®

DOMAIN &
TRADEMARK
DOMAIN & TRADEMARK
FOR SALE:

NuclearRacing.com - Take the Ball
& Run with it!! Contact Mark -

email: sales@nuclearskull.com

MUSIC
MERCHANDISE

BUY DIRECT AND SAVE!

While other peopie are fans:n? the:r prices, we

= 3 5
o

Uaaliiagy o R Teshiivis?
- You'tre Found ‘amad
BACIKSTAGE
FASHJION
Worldwide Distributors of Licensed.
ROCK & NOVELTY T-SHIRTS,

STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

www.backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

-‘.—-._

Odds On Blow Out Dlscounts'

Includes an-disc printing, full-color printed
booklet, barcode and cello wrapping. 5

ERERE R R

1299499 1699 1,099 199 4
Toll-Free 877-0DDS ON 1"

BUSINESS FOR SALE
OPPORTUNITIES

&-dvd manuhnurlng
14 Sunset Woy
Henderson, NV 89014
www.0ddsOnRecording.com

are slashing ours. Major lab
and LP’s as low as 50¢. Your chmce from the
most extensive listings available.

For free catalog call (609) 890-6000.

Fax (609) 890-0247 Or write
Scorplo Music, Inc.
P.0O.Box A Trenton, N.J. 08691-0020
emall: scorpiomus@aol.com

FREE

(Advice)

HOW DO You
MAKE YOUR CLASSIFIED
AD PAY?

By running it consistently
- consecutive weeks -
for Impact!l Rarely does a
prospective customer reply to an
ad the very first time it appears.
Therefore, make sure you are
in the right place when that
customer is ready to buy.
Remember, the very week he
or she Is ready. your advertisment
should be in POSITION.
Stay ALIVE and SATISFIED
with an ACTIVE CLASSIFIED!!

TOLL FREE
1-800-223-7524
or 646-654-4697

FAX 646-654-4798/99
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erb-webdevelopment.com

ARTIST/LABELS HAVE YOUR MUSIC
VIDEOS SEEN WORLD WIDE r
NEED VIDEOS? \
L

NEWS Z\/ElggécsAyH%S!C -, ANK OR PRINTED
e-radiobiz.com ‘i -" o EOPHER
FOR SALE

~800-648-0958

Executive Office Suite
Beverly Hills 2200 Sq. Ft.

Well respected UK Jazz label. Over
100 masters plus stock at value.
Inquiries to owner’s agent on
+44-20-8657-5565 or
+44-7702-695-136
hollywoodsroyalties@yahoo.co.uk

GordonAtlantic
Immediate Grammy-Award Winners
Album Investment Opportunity-300K,
Top Return, All Cash, Labels Fine,
NDA, gordonatlantic.com,
212-537-0188

5 private offices w/main reception.
24 hr. security, on-site valet.
Avail. now - call for details
310-358-3000

For Classified A’dvertising Rates

Call JEFF SERRETTE - 646-654-4697
or 1-800-223-7524
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Sothebys

INTERNATIONAL REALTY

SELECTED
PROPERTIES

WL K

ROYAL OAKS: Encino. One-of-a-kind piece of art.
Over 9,000 sq ft w/every amenity a buyer would
desire & privacy on |+ acre a celebrity would require!
$5,995,000 WEB: 029

Jory Burton 310.385.7222

FEATURED IN HOUSE BEAUTIFUL, MAY 06:
Santa Monica. Ultimate Ca trad. Remod w/2nd story
addit. L & B, open flpln has a sense of sophistication &
comfort appealing to any lifestyle. $3,550,000 Debra
Parr 310.724.7000

2323 ST. GEORGE STREET: Los Feliz. Sublime reno-
vation of the Grand Dame of St. George with modern
amenities & classic details. 4bd/4ba, pool, park-like
grounds. $1,898,000

Brad & Joe 323.665.1700

6495 RODGERTON DRIVE: Hwd Hills. Architect's
expansion/renovation of 957 Mid-Century ex-
ecuted flawlessly.4bd/3ba w/yrd. Opulent mastr.
www.6495rodgertondrive.com $ 1,650,000

Rick Yohon 323.665.1700

2601 HOLLYRIDGE: Beachwd Cyn. Mid-Century
w/3bd/2.5ba. New kit & hdwd. Ocean to downtown
view deck spans | side of hse. www.obeo.com/231791
$1,098,500

Michael Tunick 323.646.3893

SOCALSIR.COM
BEVERLY HILLS |
PACIFIC PALISADES |

BRENTWOOD [
PALM DESERT |

CAMARILLO [
PALM SPRINGS |

OPEN 2-5 06/25/06

.

611 MORENO AVE: Brentwood. Superb location.
Classic 5+4 Trad on 13,200 sq ft lot. Huge lawns &
patio 4 entertainment. Bright, cheerful w/family/bonus
rm. $4,595,000

Nick Segal & Scott Carmody 310.481.6266

e -

A

1321 9TH ST: Santa Monica. 1924 Medit w/ over 5300
sqft, 2 levels, 3bd/3.5ba, fdr, art studio, library, office,
grmt kit, pvt grassy yard, 2-car garage. $2,950,000
WEB: 0311642

Lorae K.Tayler 310.260.8200

OPEN 2-5 06/25/06

LY

6311 HEATHER DR: Hwd Hills. Exquisite original
¢1926 Hollywoodland English on private dbl lot. 4BD +
2.75BA+ofc. City/cyn views. www.63 | | heatherdr.com
$1,895,000

Rick Yohon 323.665.1700

OPEN 2-5 06/25/06

3246 WOODBINE ST: Cheviot Hills. Updtd 3bd/2.5ba
trad’l. Lg liv rm wifpl, grnt kit w/cntr island opens to
din rm, fam rm, |g rear yd, black bottom pool & spa.
$1,495,000 WEB #0292 138

Rory Posin 310.839.8500

CPEN 2-5 06/25/06

4239 BRUNSWICK AVENUE: Los Feliz. Stunning
restored ¢1931 char Spanish. LR w/FP, FDR, hrdwd
flrs. 2bd/ I ba. Lg. rooms, huge pvt. park-like lot.
www.423%brunswick.com $695,000

Rick Yohon 323.665.1700

HOLLYWOOD BEACH |
PASADENA |

SANTA BARBARA |

WWW.241NINETEENTH.COM: Santa Monica. Irre-
placeable frg 5bd/5.5ba of quality w/ volume & privacy.
Gorgeous rich dark flrs, showcase kit, luxurious mstr,

media rm &pl. $4,500,000 WEB: 0341450

James Respondek 310.454.0080

PACIFIC VIEW RANCH: Ojai. Panaramic scenic
views of vast mntn ranges & ocean to Channel
islands.+/- 45 acres, 3bd gst hs. Blt 02, equestrian
facilities.hetp://www.pacificviewranch.com $2,800,000
Mandile/Knapp 310.724.7000

18429 CLIFFTOP WAY: Pacific Palisades. Upgraded
4bd hm w/ mtn vws, bnus rm, grt rm, bamboo flrs, prof
Indscap’g w/ outdr fire pit, deck, grass yd, Malibu Sch.
$1,795,000 WEB: 0311620

Kirshner/Q’Brien 310.260.8200

OPEN 2-5 06/25/06

2947 WOODWARDIA DR: Bel Air. Wonderfully
updated & remodeled. 3BD/2.5BA plus media room.
Hdwd flrs. Huge master suite. Gorgeous private patio.
$1,425,000

Jim & Carol Shogren 310.481.6262

OPEN 2-5 06/25/06

M

1624-26 CORTEZ STREET: Echo Park. European
designed duplex- new systems & foundation. Large
modern |bd/Iba units w/ vus. Office w/ own entrance
& bath rm. Huge yd. $599,000

Meredith Wick 323.665.1700

LOS ALAMOS | LOS FELIZ !
SANTA MONICA |

LOS OLIVOS I
SANTA YNEZ

10064 TOLUCA LAKE AVE: Toluca Lake. Done, pvt,
gated. 5bd/4.5ba Lakefront estate w/ it's own dock.
Sound studio, pl/spa, chefs kit, viking range, 3 fpl, 3 car
grg. $3,895,000

Schramml/javid 310.486.2286

OPEN 2-5 06/25/26

2655 NICHOLS CANYON ROAD: Sunset Strip. Med
influenced arch, 4bd/4ba, over 4400sft on lac+,chefs
kit,resort mster ste, vus,incred outdr, www.2655nichol
scanyonroad.com $2,147,000

Konstantine/Yohon 323.665.1700

OPEN 2-5 06/25/06

1124 KAGAWA ST: Pacific Palisades. Pristine 3bd/2ba
2 stry on g flat grassy lot. Rmdld kit w/ granite &

ss appliances. Finely appointed w/ ocn & city views.
$1,675,000 WEB: 0341514

Trapp / Hinds 310.454.0080

1354 VALLEYHEART: Sherman Oaks. 3bd/2ba single-
story completely remodeled, gourmet appliances &
custom cabinetry. Approx 2,280 sqft on approx 8,600
corner lot. $1,199,000

Annette Berger 818.645.7464

4343 FINLEY AVE #2: Los Feliz. 2bd/1ba Mid-Centu-
ry starter unit. Walk to dinner, a movie, ot the Greek.
Patio. Smooth ceilings. Garden view. Some hdwds.
$449,000

Michael Tunick 323.646.3893

MALIBU I MONTECITO
| SUNSET STRIP | WESTLAKE VILLAGE

Sotheby's International Realty, Inc. is Owned and Operated by NRT Incorporated. Satheby's Internationat Realty® is a registered trademark. Sotheby’s International Realty does not guarantee the accuracy of square footage. lot size. or other inform.tion cancerning the condition or features of the property provided by the seller or obtained from public records or
A 2N sl | Aatiie Ay P e ] gidnghalnnlindsdvt oA tnsHaelaiitai i SR Sni-iaat i
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NOTICES/ANNOUNCEMENTS

BILLBOARD CLASSIFIEDS
MOVE LUXURY REAL ESTATE TO THE STARS
REACH THE HIGH-POWERED WORLD OF
MUSIC & ENTERTAINMENT

Call Mark Wood - Real Estate Manager
661-270-)798 - Fax: 323-525-2395
Billboard @ musician.org
1-800-223-7524

Reach all the movers & shakers every week through
the pages of Billboard
a force in the music/entertainment
industry for over 100 years

UNSIGNED BANDS &
SINGLE ARTISTS

NOW YOU CAN SPEAK TO THE ENTIRE MUSIC AND ENTERTAINMENT
INDUSTRY THROUGH THE PAGES OF BILLBOARD. IF YOU ARE
LOOKING FOR A MANAGER OR ENTERTAINMENT ATTORNEY - RUN AN
AD IN BILLBOARD’S CLASSIFEED SECTION BRIEFLY STATING WHAT YOU
ARE LOOKING FOR AND WHAT YOU HAVE TO OFFER. WE'LL GIVE YOU
ONLINE/PRINT EXPOSURE TG ALL THE MOVERS AND SHAKERS IN THIS
FAST PACED INDUSTRY.

LET'S TALK TODAY! - classifieds@billboard.com

Volunteers
Needed

Interested in volunteering
at the most important
music industry events?

Please contact:
Courmtltﬁ Marks
cmarks @billboard.com
646.654.4652

Billboard R&B Hip-Hop
Conference & Awards,
September 4-8, Atlanta G2

Billboard MECCA @ CTIA,
September 9-12, Los
Angeles, CA

Billboard Dance
Music Summit,
September 15-20,
Las Vegas, NV

QUALIFIED PEOPLE FAST?

LOOK NO FURTHER
CALL

BILLBOARD
CLASSIFIEDS

1800-223-7524
OR CALL
ARKADY FRIDMAN
646-654-4636

ADAM GROSS
646-654-4691

JEFF SERRETTE
646-654-4697

For more information
please visit:

OR EMAIL US AT

classifieds@billboard.com

www.BillboardEvents.com

The Ultimate
Deal-Making Tool!

THE LEADING WORLDWIDE RESOURCE
GUIDE COVERING EVERY ASFECT OF
THE MUSIC AND VIDEO INDLUSTRIES

OVER 13,000 LISTINGS
FROM OVER 49 COUNTRIES
Record Labels

Video and Digital Music Companies
Music Publishers

Wholesalers

Accessory Manufacturers
Packaging & Labeling
Entertainment Attorneys

Replicators & Duplicators

Plants & Services

And more!

ORDER BY PHONE: 800-526-2706
OR ORDER ONLINE: www.orderbillboard.com

B international ’

Guide
2006

¢ &6 & & & & 0 o o
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m BOY: Nolan Matthew Lyons,

to Nicole Monte and John Lyons,
June 19 in Bryn Mawr, Pa. Mother is
- producer of cable TV program “Trad-
| ing Spaces.” Father is executive VP

- of NARM.

| GIRL: Lyncoln Victoria, to Shante

and Tye Tribbett, June 15 in Philadel-

Mileposts

COMPILED BY SARAH HAN shan@billboard.com

phia. Father is a Sony Urban Music
recording artist.

BOY: David F. Cameron Jr., to Marilyn
and David Cameron, June 9 in New
York. Father is a distributions proces-
sor at the Harry Fox Agency.

GIRL: Tia Annalise, to Christy and

Lance Roberts, June 5 in Nashville.
Father is senior VP at the Bobby
Roberts Co. and responsible agent for
Merle Haggard.

MARRIAGES Megan Thompson to

Devin Shelton, June 17 in Monticello,
I1l. Groom is a guitarist/vocalist
for Emery.

INDUSTRY EVENTS

NS TN The Millennium Music

Conference, Crowne Plaza Hotel,
Harrisburg, Pa. 717-221-1124. music-
conference.net.

LA ASCAP Rhythm & Sout Mu-

sic Awards, Beverly Hilton Hotel, Los
angeles. 323-883-1000. ascap.com.

LI I8 The Hollywood and

Games Summit, the Beverly Hills
Hotel and Bungalows, Los Ange-
les. 310-276-2251. hollywoodand-
games.com.

JULY 13 What Teens Want—East,
Grand Hyatt, New York. 646-654-
7268. whatteenswant.com.

PIUNEERN Ticket Summit, Venet-
ian Hotel, Las Vegas. 860-870-3400.
ticketsummit.org.

LS SE NARM 48th Convention

& Marketplace, Gaylord Paims, Or-
lendo, Fla. 856-596-2221. narm.com.

m Latin Alternative Music Con-

farence, the Puck Building, New York.
818-763-1397. latinalternative.com.

m International Assn. of As-

sembly Managers Conference and
Trade Show, Henry B. Gonzalez Con-
vention Center, San Antonio. 972-538-

'+ 1013. iaam.org/2006_conf.

PUBLICATIONS :

L MERER The Bandwidth Con-

ference, the Regency Center, San

Francisco. 415-823-4540. bandwidth-
conference.com.

Septien Music Confer-
ence 2006, Embassy Suites Hotel,
Dallas. 972-392-2810. septien-
conference.com.

m Independent Music

Conference, Sheraton Society Hill
Hotel, Philadelphia. 203-606-4649.
IMCO6.com.

SIEABURCN Rillboard R&B/Hip-Hop

Conference and Awards, the Renais-
sance Waverly Hotel, Atlanta. 646-
654-4660. billboardevents.com.

m Billboard MECCA Fall

2006, Los Angeles Convention Cen-
ter,Los Angeles. 646-654-4660. bill-
boardevents.com.

SAES The Next Big ldea—

East, Millennium Broadway, New
York. 646-654-7268. thenextbig-
idea.com.

SIEABNEAN Rillboard Dance Music

Summit, Palms Casino Resort, Las
Vegas. 646-654-4660. billboard-
events.com.

SLLABPD PN seventh Annual Amer-

icana Music Conference, Nashville
Convention Center. 615-386-6936.
americanmusic.org.

AR LEFR The Fifth Annual Mid-

atlantic Music Conference, Best West-
ern, Charlotte, N.C. 888-755-0036.
midatlanticmusic.com.

(RIS CMJ Music Mara-

thon, Lincoln Center for the Perform-
ing Arts, New York. 917-606-1908.
cmj.com/marathon.

m Roadwork '06: The Bill-

board Touring Conference and Awards,
the Roosevelt Hotel, New York. 646-
654-4660. billboardevents.com.

DAMMEREN Billboard Regional

Mexican Music Summit, Beverly
Hilton, Los Angeles. 646-654-4660.
billboardevents.com.

DLVREREN The Hollywood Re-

porter/Biliboard Film and TV Music
Conference, Beverly Hilton, Los
Angeles. 646-654-4660. billboard-
events.com.

]
FOR THE RECORD
| In last week’s issue, the story
“The Afters Cross Over” should I
have reported that the Nielsen
SoundScan sales tally for the
group’s album “l Wish We All
Could Win” was 71,000 units. l

In an obituary of Billy Preston
l in the June 17 issue, his album |
It” should have been listed as |
‘ arriving in stores in 1969.

BILLBOARD CLASSIFIED C

- DUPLICATION
REPLICATION -

VINYL PRESSING -
-CD ROM SERVICES-
- DVD SERVICES
FOR SALE -
- PROMOTION &
MARKETING SERVICES -

- MUSIC DISTRIBUTORS -
- AUCTIONS -

- RECORDING STUDIOS -
- REAL ESTATE -
-INVESTORS WANTED -
-STORES FOR SALE -

- EQUIPMIENT FOR SALE -
- STORE SUPPLIES -

- FIXTURES -

- CD STORAGE CABINETS -

- DISPLAY UNITS -
- PUBLICITY PHDTODS -

- INTERNET/WEBSITE
SERVICES -

- BUSINESS SERVICES -
- MUSIC INSTRUCTION -

WwWWwWWw.americanradiohistorv.com

- BUSINESS
OPPORTUNITIES -

- COMPUTER/SDFTWARE -
- MUSIC MERCHANDISE -
- T-SHIRTS -

-EMPLOYMVIENT
SERVICES -

- PROFESSIONAL SERVICES -
- DJ SERVICES -

- FINANCIAL SERVICES -
LEGAL SERVICES -
-LEGAL NDTICE -

- ROYALTY AUDITING -
- TAX PREPARATIODN -
- BANKRUPTCY SALE -
- COLLECTABLE -
- PUBLICATIDNS -
- TALENT -
-SONGWRITERS -
- SDONGS FOR SALE -
- DEALERS WANTED -
- RETAILERS WANTED -
- WANTED TD BUY -

OVERS EVERYTHING |

T i ST S U T

- CONCERT INFO -
- VENUES -

- NOTICES/
ANNOUNCEMENTS -

- VIDEO -
- MUSIC VIDEO -

- POSITION WANTED -
-LISTENING STAYTIONS -
- FOR LEASE -

- DISTRIBUTION NEEDED -
- EDUCATION OPPORTUNITY -
- HELP WANTED -

- MIASTERING -
-AUDIO SUPPLIES -

- ROYALTY PAYMIENT -

- PRINTING -

- MUSIC PRODUCTION -
- METAMUSIC -
-STAGE HYPNOTIST -
-CD FAIRS & FESTIVALS -
- MMUSIC WEBSITES -

- NEW PRODUCTS -

- DOMAIN NAMVIES -



www.americanradiohistory.com

EDITED 3Y SARAH HAN

Triple-platinum artist
Carrie Underwood took the age
for her second CMA Music Fastival
paformance, which will be part of th2 ABC TV
specal “"CMA Music Festival: Country M sics Bigcest
Pary" From left are executive producer ot the TV
specal Robert Deaton, ABC =ntertainer=n-s Andrea
Wang, Sony BMG's Joe Gatante, Urcawcod ard
ABC's Mark Bracco. X

BELFD™ ©EE oy

: /

| (
RCA Pecords [~ .

artist,"Nashvile

Star” ‘winner Zhris

Young performed

June 9 at CMA Music

Fest's Greased Lighting
Riverront Park. From left

are CMA charman Victor
Sansone, CMA Music Fest's
Jeff Walker, Sony BMG's
Butck Waugh, Young, Sony
BMGs Joe Galante, CMA
Music Fest's “ony Conway and
Yourg's manager Ron Shapiro.

Capitol Records Nashv lle artist
Luke Bryan performed his first CMA Music
Fest show this year. Backstage, fromr left, are William
Morris Agency’s Jay Williams, KP Music’s Kerri Edwards.
Capitol Records Nashville's Mike Dungan, Bryan and
i 4 Capitol Records Nashville’'s Tom Beczi and Jimmy Harnen.

CMA MUSIC FESTIVAL: the 2006 Zountry Music Assn. Music
Fastival set a new attendance record with more than 161,000 people attending
the four-day fest that began June 8 in downtown Nashville. Attendees
recaived a special treat as several acts, includ ng Kenny Chesney, Keith
Lrkan and Big & Rich, made surprise appearences throughout the event.

.

&

| =8 = TE] -
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I

Jack ingsam drove
fans to their feet June N
during his CMA Music Fest
Riverfront perforrr ance. From left ars
Big Machine president/CEQ Scott
Borchetta, radio pe-sonality/CMA Music
Fest Riverfront show host Karen
Keeley, Ingram and Ingram’s agent
Brian Hill of Monterey Peninsula Artists.

v
. Arista

Nashville artist

Brad Paisley took the

stage June 10, where

his performance was taped

for the July 24 prime-time

special for ABC, "CMA Music

Festival: Country Music’s

Biggest Party”” From left are Sony

BMG's Butch Waugh, Deaton

Flanigen Productions’ George

Flanigen, Paisley, Sony BMG's Joe

Galante, Fitzgerald Hartley's

Bill Simmons and Arista Nashville’s
° Skip Bishop. rHoTo: cc "

JULY 1, 2006 www:billboard.biz |
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WINNING COMBINATION
Aerosmith and Motley Criie as a touring team would not have
made much sense in the mid-'80s, but two decades on, it i
seems like a slam-dunk combination. As first revealed in

- =
Track (Billboard, June 17), the bands will hit the road begin- L V4N 4
~—dord -~ =l -

ning Sept. 14 in Holmdel, N.J. . b

| : A ._]

g

S\

“In some ways Métley Criie is like a baby band to me,” Aero- r -

smith guitarist Joe Perry tells Track. “You still think of them as N N -
kids. But they have gone through all the things bands go through,
come back and they have a whole batch of fans who saw them at the
first rock show they ever went to. When you turn on classic rock radio
now, you have Motley Criie, Aerosmith, Led Zeppelin and the Stones.”
Meanwhile, Aerosmith is eyeing a spring release for its next album. “We
were going to try to get the album out before the tour started, but to really give
the songs everything we want to give them, we wouldn’t have been able to get it 1

_ &L

EDITED BY SARAH HAN

TRACK 1

EDITED BY MICHAEL PAOLETTA

RECORD COMPANIES: Universal Music Group Inter-
national in London names Andrea Frahm international
marketing manager for Island Def Jam. She was direc-
tor of East Coast/Nashville repertoire at Universal Music
Germany’s international division.

Universal Music Latin America in Miami names

[}
For more INSIDE TRACK go toI)I?
www.billbocard m

done,” Perry says.

| AM WHAT | AM
The out, loud and very proud Billboard chart-topping
artist Kevin Aviance tells Track that he’s doing well and
healing fast after being the target of a hate crime on the
eve of New York’s Gay Pride festivities. At approximately
1:30 a.m. June 10, Aviance was verbally and physically
attacked by four youths in New York’s East Village. Ac-
cording to reports, the youths have since been arraigned
on assault charges. In the days since, Track has commu-
nicated with Aviance via e-mail. In fact, e-mail is the best
1 way to contact Aviance these days, as his jaw was in-
jured during the assault and is wired shut.

“I ended up with a double fractured jaw. My mouth is
wired shut for another week, and'then | go to the help of
rubber bands,” he writes. “It will take at least three months
for the whole process.”

According to Aviance, who has scored three No. 1s on
Billboard’s Hot Dance Club Play chart (including “Give It
Up” in 2004), he has received much love from the music
: industry by way of phone calls, e-mails and flowers. “It
£ has been areal blessing to know people are there for me,”
he notes.

So, while Aviance is “angry, mad, bruised, sore, [having]
lots of nightmares and flashbacks, scared and upset,” he
is also “healing and plotting the next move.” He ended
his message with eight simple words: “My spirit will not
be taken from me.”

In true Aviance spirit, he will do his best, under the
circumstances, to help promote his new single,
“Strut,” which indie dance music label Liza Records
recently issued.

e s A

LIKE A ROLLING STONE
1 Track hears that rock-obsessed fashion brand
Lucky Brand Jeans—makers of Bob Dylan-
inspired T-shirts—is in the process of lin-
ing up other musical deals. In the
coming weeks, expect Lucky to un-
veil its new Beatles summer mer-
chandise. For fall, the clothing
company is readying fashions
inspired by Martin Guitar,
3 National Guitar, Tom Petty
and Neil Young’s Bridge
School. Next spring, images
from record labels Rhino, Atco and
Elektra will make their presence very
known on Lucky clothing.

st

A recent report by the Founda-
‘ tion Center—Snapshot of Philan-
1 thropy’s Response to the Gulf
i Coast Hurricanes—recognized
the Recording Academy’s Musi-
Cares as one of the top 10 com-
munity and/or public founda-
tions in hurricane relief work.
Not bad, eh?

AVIANCE

AEROSMITH

| WAS BORN THIS WAY

In the mood to hear the top 10 gayest songs ever? If not,
stop reading now. If, however, you can’t help but wonder
if Judy Garland’s “Over the Rainbow” makes the cut, be
sure to tune into “The Frank DeCaro Show” June 23 on
Sirius Satellite Radio’s gay and lesbian channel, OutQ.
Comedian/TV personality DeCaro and his co-host Doria
Biddle will begin the countdown at noon ET with a tie in
the No. 10 spot: “Handsome Devil” by the Smiths and
“Boys Keep Swinging” by David Bowie.

Also included in the “gay sensibility” countdown, which
helps kick off Gay Pride events in numerous cities,
are Sylvester’s “(You Make Me Feel) Mighty

Real,” ABBA’s “Dancing Queen,” Doris Day’s

“Secret Love” (from “Calamity Jane”), Pete

Shelley’s “Homosapien” and, in the pole posi-
tion, “Bosom Buddies” by Lucille Ball and Bea
Arthur (from “Mame”). Alas, “Over the Rainbow”
is nowhere to be found. Cocktail, anyone?

Yep, that was Village People cowboy
Randy Jones introducing '70s icon
Melanie June 17 at her sold-out show
at New York’s Cutting Room. If fans
seemed a tad excited by the
singer’s presence, it was for a
very good reason: The two-
night stand was her first ap-
pearance in the Big Apple in
15 years. Miss “Candles in the
Rain” sold out the venue June 16,
too. Fans who wanted to hear the song about a
brand-new pair of rollerskates and a brand-new
key were not disappointed.
During his festive introduction, Jones noted
that Melanie “was the only girl ever to try out
for the Village People.” Truth is, though,
Melanie and Jones, who both scored No. 1
records in the *70s, nearly made beautiful
music together. That’s right—Track hears
the pair tried to record a duet, but it never got
beyond the brainstorming stage. Perhaps it
will now come to fruition, as Melanie is prepar-
ing her first new studio album in eons. The
working title? “| Tried to Die Young.”

Rafael Urrutia manager of operations. He rejoins the
company after investing the last two years in his MBA
in product and market development at Penn State
Small College of Business.

RCA Nashville names Josh Easler manager of Mid-
Atlantic regional promotion. He was director of market-
ing and promotions at country WKLB Boston.

Rust Records in Cleveland names Deej Delorenzo
director of West Coast promotions/senior VP of
triple-A and AC promotions. She is based in Nashville.
Delorenzo was executive VP/GM at Rolling Thunder.

DISTRIBUTION: RED Distribution in New York pro-
motes Lynn Hazan-DeVaul to senior VP of finance and
operations. She was head of finance.

Universal Music Distribution in Universal City, Calif.,
names Vince Szydlowski senior director of sales, cata-
log, classics, jazz and associated labels. He was director
of sales, catalog, classics, jazz and associated labels at
Universal Music Group Distribution.

Signatures Network names Sid Kaufman executive VP
of licensing. He was executive VP of worldwide licensing
at MGA Entertainment.

PUBLISHING: SESAC in Nashville promotes Scott
Jungmichel to associate VP of royalty distribution
and research services. He was senior director.

The Harry Fox Agency in New York names Samuel
Gilchrist chief information officer. He was director of
technology and international development for the RIAA
and SoundExchange.

i\ RELATED FIELDS: Dreier in New York names
! Joseph Grier partner/chairperson of the entertain-
ment practice. He was a partner at Pryor Cashman
Sherman & Flynn.

4 Send submissions to shan@billboard.com.
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LOVE IS ALL AROUND

Original Love members Johnny Echols (guitar) and Michael
Stuart (drums), and later Love alumni Baby Lemonade will
perform together at a benefit for Love vocalist Arthur Lee,
who has cancer. The fund-raiser will take place June 28 at the
Whiskey a Go Go in Los Angeles. Echols will also perform
with Love cohorts Vince & the Invincebles.

. LOOK GOOD WHILE DOING SOME GOOD

Beauty retailer Sephora’s Union Square location in New
. York will be home toa VI11 Save the Music Foundation fund-
raiser June 28. From 6 p.m. to 8 p.m., the Union Square
store will donate 20% of all proceeds to the music network’s
nonprofit organization.

AVIANCE: DAVID MORGAN; AEROSMITH. KEVIN MAZUR/WIREIMAGE COM

|
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Brad Coleman
Youngest Driver,
NASCAR Busch Series;
and his father, Brandon
;. Coleman, Jr.,
President & CEO,

3ig Picture Thinking
liscuss their track

10 building a brand
and making one teen’s
dreams come true.

Angela Leaney
Senior . P.,
Brand Communications,
The N, Jresents

8 rules of branding

to teens across every
platform known to
man—->2lus any not yet
invented.
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AKQA Johnson & Johnson { \
Netw_orklng Alloy Media + MTV L ' / J I 113 zmﬁ
with these Marketing Nestle HHFG : uly 15,
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more... fisiand Healthcare
BET Mobile SEVENTEEN
Cadbury Schweppes Sony BMG/Sony
Casio, Inc. Wonder
Channel One Network TEEN VOGUE '
Claires Stores Inc. The Coca-Cola
Columbia Records Company : W a_ n t
Disney-ABC The N i YL Cessl U Abeaisre L :
Television Group The Timberland CONFERENCE
Gibson Guitars Company '

Harper Collins
Childrens Books

- High Sierra Sport

Company

Virgin Mobile, USA
Virgin Records
Xbox

Registration

646.654.7268
corferences@vnubusinessmedia.com
Sponsorship

Cebele Marquez: 646.654.4648
cmarquez@vnabusinessmedia.com

Speakers

Rachel Williams: 646.654.4683
rwilliams@vnubusinassmedia.com
General Information

Jaime Kobin: 646.654.5169
jkobin@vnubusinessmedia.com
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The Wohld's Best Awards Show
is About to Blast OFF!

i
HOSTED BY. Damon Wayans
APPEARANCES BY: Beyoncé - Prince * Mary J. Blige * Ne—Yo - Jamie Foxx
Tl « Busta Rhymes * Keyshia Cole -« LiF Wayne = Chris Brown * and many more!
SPECIAL AWARDS: Chaka Khan * Harry Belafonte

Red Carpet Pre-Show @ 6/5¢

TUESDAY, JUNE 27 @ 8/7c

www.betcom/betawards
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