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Jota Avstin,

WE HAVE BEEN THE BEST OF FRIENDS
& MAKING HITS FOR 10 YEARS!!!

HERE’S TO THE NEXT 10 YEARS
OF HITS & LAUGHS!

~ EV%I/\"M/M&@/ Cox ‘-‘

‘WE LIKE THIS HERE!”

BEATFACTORY
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Hollywood Renaissance Hotel
Los Angeles, California

APRIL 19 - 21, 2007

.

" TAKE YOUR CAREER TO THE NE)('I' LEVEL |

With exciting new..
PANELS WORKSHOPS KEYNOTES MIASTER CLASSES

ONE-DN-DNES PERFORMANCES EXHIBITORS DEMOS
- . NETWORKING AND MORE!

J

For more information and to register:
WwWw.ascap.com/expo

Register early to receive the best rates
and added benefits.

THE FIRST AND ONLY NATIONAL CONFERENCE

100% DEDICATED TO SONGWRITING AND COMPOSING.

WWW.americanra diohistorv.com



www.americanradiohistory.com

ESNEY

NC.

Wi N

MANI

Billeoard

ON THE CHARTS

PAGE  ARTIST/TiTLE

TOP BILLBOARD 200 || 94 || E/ANESCENCE/
TOP BLUEGRASS 102/ il L el
3 KEB‘ MO/ LS

TOP BLUES | 99 | qrouse

FRED HAMMOND /
FREE TO WORSHIP

GEORGE STRAIT /
TceP COUNTRY [-1 02:. " JUST COMES NATURAL

FRED HAMMOND /
FREE TO WORSHIP

TOP CHRISTIAN 107

TOP GOSPEL 107

TOP HEATSEEKERS ]1 09|J o e
JERRY LEE LEWIS /
LAST MAN STANDING, TP_E JUETS

'MARCO ANTONIO SBL S /
_TROZOS DE MIALMA 2

TOP RAB/HIP HOP 199 ! Rt M2

THE KILLERS /

TOP INDEPENDENT 108
TOP LATIN I1o

TASTEMAKERS 108 SAM'S TOWN
TOP WORLD 108 CEUTIC WOMAN/
& SINGLES PAGE  ARTIST/TITLE

"| DANIEL POWTER /

ADULT CONTEMPORARY | 97 | oioey

ADULT TOP 40 | 97‘[ b
HOT COUNTRY 11030 1t o 6 v
o/

HOT DANCE CLUB PLAY 105 1f\over

PETER LUTS & DOMIN CD/
WHAT A FEELING
MINDLESS SELF INDU' GENCE /
SHUT MEUP
HINDER /
_UPS OF AN ANGEL A
JUSTIN TIMBERLAKE
HOT t00 | 96 SEXYBACK !
' JUSTIN TIMBERLAKE /
97 ! SEXYBACK )
HOT SINGLES SALES | 98 [} JANET & MUY/
PAULINA RUBIO /
1 04 I NI UNA SOLA PALABRA
THE KILLERS /
W"EN WE WERE YOUNG
I JUSTIN TIMBERLAKE/
SEXYBACK
JUSTIN TIMBERLAKE/
SEXYBACK
CHRIS BROWN /
SAY GOODBYE
CHRIS BROWN /
SAY GOODBYE
JANET & NELLY /
CALL ON ME

LIONEL RIiCHIE /

HOT DANCE AIRPLAY 105

HOT DANCE SINGLES SALES 105
HOT DIGITAL SONGS § 97

HOT 100 AIRPLAY

HOT LATIN SONGS

MODERN ROCK 97

POP 100 98‘

POP 100 AIRPLAY

OT R&B/HIP HOP 101‘

e ]

HOT R&B/HIP HOP AIRPLAY 100’
R&B/HIP HOP SINGLES SALES 100)

Cont nts

VOLUME N8, NO. 42

Ul’l* RONT

GE LAYED

Bands shelhng out cash
for live gigs don't
always get what they're
promised.

Global

Garage Rock

The Indies

FEATURES

ZTOVER STORY

Hi
i HE GOO1

Digital Entertainment
Retail Trazk

Real Talk

Making The Brand
Legal Matters

Q&A: Pietluigi
Gazzolo

125 Country touring

oreaks records, but has it already hit its peak?

I MY Nd i |

> Roobie Williams

eads a list of global superstars barely known in the U.S.

STARS

JNITTIN

out front on '‘Ocean Drive.’

N YalMIME |

LAY =) v

\USTIN Hitmaking songwriter jumps

Naw York

hosts the awards for the first time Nov. 2.

[ Casino bookings pay off for acts.

| 3&B/ADULT i oofl \tairion MUSTI(C IN EVERY
E] 3 1 i
RHYTHEMC 100 h%g:vc,gﬁEEEATURIN‘ HARRELL / I Sh l I J

HOT RINGTONES 18]

HOT \RDEOCLIPS 109

TOP MUSIC VIDEOS '109

TOP ELECTRONIC § »1

TOP CLASSICAL § »1

TOP CLASSICAL CROSSOVER § »1
TOP DlGlTl-\: A ;

TOP INTERNET #17

TOP JAZZ §

TOP CONTEMPORARY JAZZ | «1

TOP POP CATALOG J #1

TOP REGGAE | #1
TOP DVD SALES J§ #1

TOP TV DVD SALES f§ #1

JOHN CARPENTER /
HALLOWEEN

ARTIST / TITLE

LUDACRIS FEATURING PHARRELL / g
MONEY MAKER

BECK /
THE INFORMATION

ARTIST / TITLE

GNARLS BARKLEY /
ST. ELSEWHERE

JOSHUA BELL /

VOICE OF THE VIOLIN

SARAH BRIGHTMAN /
DIVA: THE SINGLES COLLESTON
THE KILLERS /

SAM'S TOWN

EVANESCENCE /
THE OPEN DCOR

RAY CHARLES + THE CQUNT BASIE ORef. /

RAY SINGS BASIE SWINGS
BONEY JAMES /
SHINE

SOUNDTRACK /

THE LITTLE MERMAID
SEAN PAUL /

THE TRINTY

THE FAST AND THE FURDUS: TOKYO DRH

GREY'S ANATOMY: THE COMPLETE
SECONO SEASON UNCUT

VIDEO RENTALS § «1

GAME RENTALS § #1

THE LAKE HOUSE

PS2: MADDEN NFL 07

UGITAL DAYS

T1e DEMMX Conference &
awards, Nov. 29-30 at the
-yatt Century Plaza in L.A,,
1onor the visionaries
2ntrepreneurs and brand-
ng experts in entertain-
ment, media & marketing.
For more information go to

~www.billboardevents.com.

Manllow caps banner year
with new album of *60s
favorites.

86 Rhythm & Blues

87 BeatBox, Jazz Notes

89 -Global Pulse

90

6 Questions: Andy

Summers
91 Reviews

ON THE COVER: Kenny Chesney by Glen Rose.

TOBY KEITH: JOUN
GARN LEVOX OF RASCAL FLAT!

360 DEGREES OF BILLBOARD - : [‘] m I ﬂ d t(‘]\\. -

TOUR TIME

Billboard’s third annual
Touring Conference &
Awards being held Nov. 8-
9 at New York’s Roosevelt
Hotel will 1onor Sir Eltcn
John with the Legend cf
Live award. For more irfor-
mation and registration gc
to billboardevents.com.

www.americanradiohistorv.com

A YEAR IN REVIEW
Billboard’s annual Year in
Music & Touring issue is the
ultimate resource for every
segment of the music
industry and includes com-
prehensive year-end charts.
For more information con-
tact Billboard advertising
at 645-654-4617.
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WhatTeens Want

With Expectations Higher Than Ever, Brand Marketers Must Deliver

BY TINA WELLS

The evolution of the Internet and digital
age has irreversibly affected nearly all as-
pects of teen life, from fashion and style
to culture in general. But music may have
undergone the most drastic change be-
cause of advances in media technology.
For the first time, an entire generation
has been well-versed in the workings of
Internet downloading and peer-to-peer
(P2P) file sharing.

Music, in the physical format, is com-
pletely foreign to some teens and is
quickly becoming yesterday’s news to
most. More and more, market leaders in
entertainment and media are learning
that today’s youth demands convenience
and customization when it comes to their
music and lifestyle choices.

The first product to truly embrace the
current youth music market is Apple’s
iPod. Slick and sleek in design, the iPod
is likely more of a “must-have” teen fash-
ion statement than a music lover’s neces-
sity. This is the result of a commendable
branding effort by Apple, tying together
the innovative possibilities of portable
digital music with other areas of teen cul-
ture—fashion and style.

While most of today’s digitally spoiled
teens likely fail to realize the true con-
venience of having all their music on one
portable device, they are surely captivated
by the customization possibilities the
iPod offers. But even with the attractive-
ness of its customization, the mass mar-
keting of the iPod to teens has enabled
Apple toembrace another aspect of their
culture—the need to fit in.

Welcome to “massclusivity.” Being able
to compare iPods based on color or cus-
tomized playlists allows teens to exhibit
individuality, but having one makes every-

one feel like they are part of the trend.
Another aspect of teen life undergoing
drastic change—one in which music again
plays an integral part—is the development
of social networking. A hybrid product of
a teen’s need to socialize and the Inter-
net’s instant connectivity, social network-
ing sites are popping up everywhere.
Similar to P2P file sharing and the iPod,
social networking provides today’s youth
with convenience and customization.
Never before has Internet access been
so widespread. Never before has commu-
nication been more instantaneous. And
never before have personally controlled
Internet pages been more possible than
with the advent of sites like MySpace. So-
cial networking sites presenta new stan-
dard in complete personal customization.
Throughout their daily lives, teens
want a few things:
B Massclusivity. Teens want to have some-
thing that's easily customizable, yet recog-
nizable as cool by their friends. Brands like
Nike, Levi's and even Dermalogica all offer
the opportunity to be massclusive.
B Availability. Teens love options. Whether
it's fashion or music, they want to get it
wherever, whenever and however they want.
Look at online urban street wear shop
karmaloop.com, which sells brands like
Triple 5 Soul and Puma. Even though these
brands are available at nearby malls, for
youth, having the option to buy them online
in a cool environment is becoming a more
popular choice.
B Exclusivity. No, | haven’t made a mis-
take. If you know anything about teens, you
know they’re a fickle bunch and a contra-
diction unto themselves. While they want
to see your product everywhere, there is still
a certain cachet to something that’s exclu-
sive. When Nike introduces a new sneaker
with only 500 pairs available, it creates a

buzz thata paid advertisement could never
generate. If you're lucky enough to get a pair
of the exclusive sneakers, you are viewed as
being in the know—and those who are in
the know are the ones who create what’s
cool for their “tribes.”

B Brand Identity. Brands are still impor-
tant to teens. They still matter. How many
teenage boys walk around in no-name sneak-
ers? How many girls use no-name sham-
poo? Also, don't forget that artists are brands,
too. Youth buys into Beyoncé's sexy girl
power, Gwen Stefani's rocker style and Justin
Timberlake’s coolest-guy-in-school vibe.

-
-~
Finally, you can never learn more about
youth than by simply taking time to im-
merse yourself in their world. Take in a
high school football game. Attend a movie
on a Friday night. Cruise a suburban mall

on the weekends. You never know what
great idea might be born. oo

‘ ELLS

Tina Wells is CEO of Buzz Marketing
Group, a tweens and teens marketing and
communications agency in New York.

FOLEY’S QUALIFICATIONS

With the Mark Foley scandal in full
bloom, politicians and pundits are
weighing in with 20-20 hindsight. Last
week, Billboard got into the act [“Ques-
tioning Foley’s Honor,” Oct. 14]. With-
out prior knowledge of his now
well-known private life, the Recording
Academy recognized Foley for his
strong public record as reported in an
earlier Billboard piece: “A perfect record
in supporting the arts and federal fund-
ing for the arts. He was an ongoing op-
ponent of censorship legislation,
championed the copyright-term exten-
sion and was involved in education and
dialogue between the music commu-
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nity and Congress” [Billboard.biz, Sept.
29]. From August until the scandal
broke, Billboard reported on the Foley
award in three separate stories, never
questioning his qualifications. Hind-
sight is easier than foresight.

Since 2001, our Grammys on the Hill
Congressional honorees have included
Sens. Orrin Hatch, Patrick Leahy, John
McCain, Hillary Clinton, Lamar Alexan-

der and Dianne Feinstein, and Reps.

John Conyers, Howard Coble, Bill De-

lahunt, Mary Bono and Steny Hoyer.

Their qualifications speak for them-
selves, as does our selection process.

Neil Portnow

President

The Recording Academy

Santa Monica, Calif.

WRITE US. Share your feedback with Billboard readers around the world.
Send correspondence to letters@billboard.com. Include name, title, address and
phone number for verification. Letters should be concise and may be edited. All
submissions published shall become the sole property of Billboard, which shall own -
the copyright in whole or part, for publication.

wWww . americanradiohistorv.com

SENIOR ASSOCIATE EDITOR: Katy Kroll (Spec

. ADVERTISING DIRECTOR DETROIT. Nancy Cole

GROUP EDITORIAL DIRECTOR
SCOTT McKENZIE
EXECUTIVE EDITOR/ASSOCIATE PUBLISHER
TAMARA CONNIFF

EDITORIAL
DEPUTY EDITOR: Bill Werde 646-654-468(
BUREAU CHIEF: Leila Cobo (Miamj) 305-361-5279
SPECIAL FEATURES EDITOR: Thom Duffy 646-654-4716

SENIOR CORRESPONDENTS: Susan Butler 'Legc & Publishing) 646-654-4646: Ed Christman
(Retail) 646-654-4723. Brian Garrlty (Business) 646-654-4721; Paul Heine (Radio) 646-654-4669;
Gail Mitchell (R&B) 223-525-2289. Michael Paoletta (Brand Mar -(atmy 646-654-4726!

Chuck Taylor (Pop) 646-654- ‘0 Ray waddell (Touring) 615-321-4245

CORRESPONDENTS: Ayala Ben-Yehuda (l_atin) 323-525-2293; Mike Boyle (Rock) 646-654-4
Hillary Crosley (R&B/Hip-Hop) 646-654-4647. Todd Martens (Indies) 323-525-229:

Mitchell Peters 323-525-2322, Ken Tucker (Radio) 615-321-4286

BILLBOARD.COM NEWS EDITOR/ALBUM REVIEWS EDITOR: Jonathan Cohen 646-654-558
BILLBOARD.BIZ NEWS EDITOR: Chris M. Walsh 646-654-4904

Features) 646-654-47

ONLINE EDITORS: Katie Hasty (Billboard com) 646-654-4650
Clover Hope (Billboard.com) 646-654-4780: Sven Philipp (Rad
Susan Visakowitz (Radio) 646-654-473C

COPY CHIEF: Chris Woods

COPY EDITORS: Molly Brown, Wayne Robins
CREATIVE DIRECTOR: JOSH KLENERT
ASSOCIATE ART DIRECTOR: Christine Bower
CONSULTING PHOTO EDITOR: Julie Mihaly
CONTRIBUTING EDITOR: Chuck Eddy

CONTRIBUTORS: Jim Bessman, Fred Bronson, Antony Bruno (Digitai/Mobile), Ramiro Burr, Kerri
Mason, Dan OQueilette, Deborah Evans Price, Christa Titus, Steve Tralman, Anastasia Tsioulcas

646-654-4679

FREELANCE DESIGNER: Greg Grabowy

GLOBAL

LONDON MARK SUTHERLAND (Bure: hief/Global Editc 44-207-420-6155, Tom Ferguson
buty Global Editor) O11-44-207-420-6069. Lars Brandle (Globat News Editor 44.207-420-6068

INTERNATIONAL: Chrlsue Eliezer (Australa) Larry LeBlanc (Canada). Steve McClure (As

Wolfgang Spahr (Germany

CONTRIBUTORS: Sam Andrews, Juliana Koranteng, Paul Sexton

CHARTS & RESEARCH
DIRECTOR OF CHARTS/SENIOR ANALYST: GEOFF MAYFIELD (L.A
CHART MANAGERS: Bob Allen (Boxscore, Nashville). Keith Caulfield (Pop Catalog. Soundtracks
Compilations. L.A). Anthony Colombo (Rock, spothight Recaps. Video). Ricardo Companioni
\Dar\r"a Latin. Classical), Mary DeCroce (Kid Audio. Blues, Nashville). Raphael George (R&B/Hip
Hop). Wade Jessen (Biuegrass, Country, Chnistian, bospel Nashvilie). Geoff Mayfield (Tt
Biliboard 200, Heatseekers, LA ). Gordon Murray Billboard Resear h, E W J_z: New Age.
Music. Reggae). Silvio Pietroluongo (The Billboard ot Digy
Paul Pomfret (Hits of the World, Lendon). Gary Trust (Adult Contemporan Adult Top 40)
CHART PRODUCTION MANAGER: Michael Cusson

ASSOCIATE CHART PRODUCTION MANAGER: Alex Vitoulis

| ARCHIVE RESEARCH: 646-654-4633

INTEGRATED S5ALES, EVENTS & BRAND MARKETING
VICE PRESIDENT, INTEGRATED SALES/ASSOCIATE PUBLISHER: BRIAN C. KENNEDY 646-654-462
NATIONAL SALES DIRECTOR/DIGITAL & CONSUMER: Derek Sentner 646-654-4616
WEST COAST ADVERTISING DIRECTORS: Aki Kaneko 323-525-2299, Diane Johnson 223-525
EAST COAST ADVERTISING DIRECTORS: Cindy Mata 646-654-4710. Janine Taormina 646-654-4694
NASHVILLE: Lee Ann Photoglo 615-382-157% (Labels” Cynthia Mellow 615-252-0
313-510-2425
ADVERTISING DIRECTOR EUROPE/U.K.: Frederic Fenucci 011-44-207-420-6075
INSIDE SALES MANAGER: Arkady Fridman 646-554-4636
INSIDE ACCOUNT REPS: Jeff Serrette 646-654-4697. Adam Gross 646-654-469
MANAGING DIRECTOR/LATIN: Gene Smith 973-746-252¢
LATIN AMERICA/MIAMI: Marcia Olival 305-864-7578, Fax: 205-864-322
ASIA-PACIFIC/AUSTRALIA: Linda Matich 612-9440-7777 Fax 612-944( 88
JAPAN: Aki Kaneko 323-525-2299. CARIBBEAN: Betty Ward 954-929-512
ADVERTISING COORDINATOR: Mirna Gomez 646-654-4695
EXECUTIVE DIRECTOR, CONFERENCES & SPECIAL EVENTS: MICHELE JACANGELO
SPONSORSHIP SALES DIRECTOR: Karl Vontz 415-738-0745
SPONSORSHIP SALES MANAGERS: Michelle Fine 646-654-4
SPECIAL EVENTS MANAGER: Margaret O’Shea
REGISTRATION SALES MANAGER: Erin Parker
EVENT CLIENT SERVICES COORDINATOR: Courtney Marks
EXECUTIVE DIRECTOR, MARKETING AND BUSINESS DEVELOPMENT: DOUGLAS TRUEBLOOD
ART DIRECTOR, MARKETING & SALES: Melissa Subatch
MARKETING MANAGER: Mary Woodworth 646-654-4634
ASSOCIATE MARKETING MANAGER: Stephanie Horst 646-654-4622

265 (T

3. David Moser 646-654-4¢

LICENSING & REPRINTS
VICE PRESIDENT, LICENSING & EVENTS: HOWARD APPELBAUM
SPONSORSHIP/BUSINESS DEVELOPMENT MANAGER: Cebele Marquez
BUSINESS MANAGER, LICENSING & EVENTS: Barbara Grieninger 646-654-467
MANAGER, LICENSING, SALES & REPRINTS: Angeline Biesheuvel 646-654-4677

INFORMATION MARKETING

. INFORMATION MARKETING DIRECTOR: DAWN TOLAN

ASSOCIATE INFORMATION MARKETING DIRECTOR: Frances Davis

INFORMATION MARKETING MANAGER (GROUP): Michele Larsen

INTERNATIONAL INFORMATION MARKETING DIRECTOR: Stephanie McNamara (Lond
INTERNATIONAL INFORMATION MARKETING EXECUTIVE: Seema Gaglani (Lond
SUBSCRIPTIONS: 818-487-4582 (U.S/Canadia) 44-1858-438887 (International)

PRODUCTION
PRODUCTION DIRECTOR: TERRENCE C, SANDERS

[ ADVERTISING PRODUCTION MANAGER: Chris Dexter

FEEDBACK |

EDITORIAL PRODUCTION SUPERVISOR/QPS ADMINISTRATOR: Anthony T. Stallings
SYSTEMS/TECHNOLOGY SUPERVISOR: Barry Bishin

SENIOR COMPOSITION TECHNICIAN: Susan Chicola

COMPOSITION TECHNICIAN: Rodger Leonard

ADVERTISING GRAPHIC ARTISTS: Ray Carison, Ken Diamond

PUBLISHING & OPERATIONS
PRESIDENT & PUBLISHER: JOHN KILCULLEN
GROUP EXECUTIVE ASSISTANT/SPECIAL PROJECTS COORDINATOR: Kristina Tunzi

HUMAN RESOURCES DIRECTOR: BILL FINTON

LEGAL COUNSEL: ERIC RUBENSTEIN
DISTRIBUTION DIRECTOR: Lou Bradfield
BILLING: Liza Perez. CREDIT: Shawn Norton

BILLBOARD OFFICES

NEW YORK: 770 Broadwa LOS ANGELES: 5055 Wilshire LONDON: Endeavour House.
New York. NY. 10003 Bivd.. Los Angeles, CA 90036 189 Shaftesbury Ave.. London
Phone: 646-654-4500 Phone. 323-525-2300 C2H 8

Edit. Fax: 646-654-468! Fax. 323-525-2394/2395 Phone: O11-44-207-420-6003

Adv. Fax. 646-654-4799 Fax: O11-44-207-420-6014
NASHVILLE: 49 Music Square  WASHINGTON, D.C.: 910 [7th 5t MIAMLE Crandon Bivd.. Suite
W. Nashviile, TN 37203 \W. Suite 215 Wasl'L DC 20006 4 ey Biscayne. FL .m-,a

66, ¥
Phone: 305-361-5279

Phone: 615-321-4290 Fax, 202-833. 8672 Fax: 305-361-5299

Fax: 615-320-0454

President & CEQ: Robert L. Krakoff, Group Presidents
John Kilcullen (Music, Literary & Jewelry). Richard
O'Connor, (Travel & Performance), Michael Parker
(Marketing, Retail & Design). Tony Uphoff (Fitlm &
Performing Arts); President - VNU Expositions: Greg Farrar, President - eMedia and Infor-
mation Marketing: Toni Nevitt: Senior Vice President/Human Resources: Michael Alicea;
Senior Vice President/Corporate Development and Planning: Thomas Kuczynski: Senior

Wvnu business media

1 Vice President/eMedia. Digital Strategy: John Lerner, Vice President/Licensing and Events

Howard Appelbaum:; Vice President/Manufacturing and Distribution: Jennifer Grego; Vice
President/Communications: Deborah Patton Vice President/information Marketing:
Joanne Wheatley; VNU Business Media Editorial Director Sid Holt


www.americanradiohistory.com

NEWS P & o,
FROMIM y 4
B /]

>>>RALBOVSKY
TO COLUMBIA
Columbia Records
has named former
RCA exec Steve
Ralbovsky senior VP
of A&R. He will be
responsible for
running a new
imprint called
Canvasback Music.
He will also provide
A&R direction for
select artists and
projects on the
Columbia roster.
Ralbovsky is based
in New York and
reports to Sony
Music Label

Group chairman
Rob Stringer and
Columbia Records
chairman Steve
Barnett. During his
seven-year tenure at
RCA Ralbovsky
signed David Gray,
the Strokes, Kings of
Leon, My Morning
Jacket and Ray
LaMontagne.

>>>IFPl: GLOBAL
BIZ SHRINKS IN
FIRST HALF

OF YEAR

The digital music
business keeps
soaring, new figures
that the IFPI
published Oct. 12
revealed. But the
overali picture for
recorded music is
less cheerful. In the
first six months

of 2006, global
shipments of
physical units shrank
by 10% worldwide
for a trade value of
$8.4 billion, down
4% from the
corresponding
periodin 2005. On a
brighter note, the
value of the digital
music sector in the
first half rose to
$945 million, up
106% versus the
same period in
2005. Digital sales,
according to the
IFPI, generate 11% of
the total recorded-
music market
worldwide, up

from 5.5% in
December 2005.

>>>SENATOR TO
JOIN WILLIAM
MORRIS

California State Sen.
Kevin Murray will
join the William
Morris Agency as a

continued on >>p8

Tower Fallout

What liquidazion
means to the industry

BY EVIE NAGY |

Pay To
GetPlayed

Menudo Reborn
Boy band plans TV

Bands Shelling Out Cash For Live Gigs
Don’t Always Get What They’re Promised

Musicians and their support-
ers have long maligned the
“pay-to-play” practice of charg-
ing bands for stage time,
which took root in Los Ange-
les rock clubs in the 1980s, be-
cause it shifts the financial risk
of shows from proroters to
artists. But pay-to-olay per-
sists, especially at the local
level where young bands,
eager for any exposure. hope
the benefits will eventually
outweigh the costs.
Pay-to-play exists in various
forms, from festivals that
charge submission fees to the
thousands of dollars asked of
second-stage bands zt Ozzfest.
But local club deals typ:cally
require bands to purchase a
minimum number of ickets
to sell or to compensate the
venue for any not scld.
“Charging artists is rare at
the national level,” says justin
Hirschman, anagent for Artist
Group International. “It’s fairly
common for local promoters
to have bands guarantee
turnout, but usually tkey’'re
bands who haven’t tourzd re-
gionally and are lcoking for
gigs in their backyard.”
Sometimes the incentives
to invest in club slots are too
good to be true. On Sept. 20,
New Jersey bands received an
e-mail from Scott Colerdrillo
of Audible Spectrum Records,
a third-party booking agency
based in Paramus, soliciting

bands to pay $350 for an Octo-
ber show at the Knitting Fac-
tory in Manhattan. If a band
responded, they received an
auto reply with an announce-
ment that “New Line Cinema
has asked Audible Spectrum
Records to screen and submit
demos to them so they can pick
four bands to play a battle of
the bands after-party for the
premier of the new Tenacious
D movie (The Pick of Destiny,
to be released in November),”
adding, “In order to be eligi-
ble to be submitted you must
have had a show played
through our company.”

The enticement worked—
Nicole Tegge of New Jersey’s
American Halo says her band
paid $200 to enter an Audible
Spectrum-sponsored contest
because “the winner gets a
show at the Knitting Factory and
gets to play the movie premiere
for Tenacious D.”

But according to the New
York Press, co-sponsor of the
Nov. 8 event, no such arrange-
ment exists. “The New York
Press staffis selecting all of the
bands. Audible Spectrum has
no affiliation with it,” says asso-
ciate publisher Nick Thomas,
adding that the event is not a
premiere but a competition to
promote the movie. According
to Thomas, Audible Spectrum
had e-mailed the New York
Press about a possible cross-pro-
motion, but no deal was made.

ILLUSTRATION BY ALEX NABAUM

show and Epic album

Four On The Floor
Vince Sill's quadruple
set hits stores

(XXX Y3

-
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Lucky 700

Evanescence scores
landmark No. 1T album
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Mix And Mingle

DJ Power Summit in
Dominican Republic

“The New York Press ioes not
support pay-to-play in eny way,”
Thomas says. “We wotld never
have bznds pay for a shcw or
hire someone who did.”
Colondrillo’s e-mail alzo in-
cluded a promise of live event
coverage on “92.3 K-RGCK”
(WXRE New York, now actu-
ally called WFNY, Free FM),
which station representctives
say they never booked.
Audible Spectrum
owner, CEO Dan Gargar o ad-
mits his company hes no
agreement with WFNY ar the
Tenacinus D event, anid denies

www.americanradiohistorv.com

any knowledge of Colondrillo
or his e-mail, promising to
“check with our satellite of-
fices and come down hard on
whoever sent that out.” But
Colondrillo acknowledges the
e-mail and says, “All the in-
formation we send out comes
from Dan, and we all work
with him directly.”

Dennis Moriali, bassist for
New Jersey’s Rose Dreamer,
says his band’s two shows with
Audible Spectrum weren’t
worth the cost. “The $160 we
paid for 20 tickets is two hours
in the studio, and you can’t get

OCTOBER 21, 2006 |

your friends to pay almost $10
for tickets,” he says. However,
his band will continue to work
with other area pay-to-play pro-
moters because he feels they
offer the only chance to sup-
port a well-known band or get
label attention.

“It’s really ruining the local
scene,” Rose Dreamer gui-
tarist Steve Nahorniak says.
“When we put on our own
shows we have a much better
turnout. There’s no pressure
to sell, just play and get to
know each other. That's how
shows should be.”

www.billboard.biz | 7
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senior VP, beginning
Jan. 1. Murray will work
primarily in the
company’s corporate
consulting division,
William Morris
Consulting. The
senator, who has served
12 yearsin the
California legislature, is
leaving his post in
November because of
term limits,

>>>STREISAND
SETS PHILLY
RECORD

Barbra Streisand’s
Oct. 4 tour-opening
performance at
Wachovia Center in
Philadeiphia was the
highest single-event
aross ever in the arena’s
10-year history. She
arossed nearly $5.3
million from 16,510
tickets. The tour also
rang up concessions
per capita spending of
nearly $6 per head and
a merchandise per
cap of $12.41. The
touris produced by
Michael Cohl of CPI.

>>>SANCTUARY
GERMANY TO
SHUTTER

The German affiliate of
Sanctuary Records will
close by the end of the
year. Sanctuary
Germany managing
director Frank
Stroebele confirms
that the company
would be shuttered
“due to worldwide
restructuring
measures” at its parent,
London-based
Sanctuary Group. More
than a dozen
employees are
expected to

lose their jobs at the
Berlin affiliate.

>>>BOWIE, NOKIA
TO OFFER

MUSIC SERVICE
Nokia, the world’s
biggest mobile-phone
maker, has linked with
David Bowie and 40
independent

local music stores
worldwide to launch a
new digital music-
discovery service. The
Music Recommenders
service, due to go live
in November, is the
latest music-related
operation from

Nokia following its
acquisition earlier
this year of Loudeye,
the digital-music
service provider.

continued on >>p10
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BY ED CHRISTMAN

A DEATH
IN THE FAMILY

Tower Records’ Liquidation Reverberates
Through The Retail Industry And Beyond

The ongoing liquidation of
Tower Records feels like a fam-
ily funeral, many on the ven-
dor side say.

But while they lament the lig-
uidation of music’s most fa-
mous retail brand and mourn
the 2,700 Tower employees who
will soon be out of work, those
vendors also worry about how
Tower’s loss will impact devel-
oping artists, genre and catalog
sales, and, in general, the mar-
keting of music.

“It's a pretty sad day,” says
Melissa Greene-Anderson, VP
at indie distributor and label
Gotham Distributing/Collec-
tables in Conshohocken, Pa.
“We have lost probably the
most unique and successful re-
tailer that we have ever had in
the industry.”

Many others agree. “It feels
like somebody died in my fam-
ily,” says Super D co-owner
Bruce Ogilvie in Anaheim,
Calif. “It’s 89 less locations,
which reduces scans and an-
other knife in the retail coffin.”

On Oct. 6, a U.S. federal
judge in Wilmington, Del., ap-
proved the sale of Tower to a

consortium of bidders that
plans to liquidate the assets.
After a continuous 30-hour auc-
tion, that group, led by liquida-
tor Great American, emerged as
the high bidder at $134.3 mil-
lion, versus the $133.8 million
tendered by Albany, N.Y.-based
Trans World Entertainment.

While the high-volume loca-
tions like Sunset Boulevard in
Los Angeles (acquired for $12
million by a developer who
likely plans to erect an office
building) and the Lincoln Cen-
ter store in New York (where
the building’s owner bought
back the lease for $3.5 million)
are likely lost, some other
Tower locations might be re-
born as record stores yet.

A consortium of retail real es-
tate consultants acquired the
lease designation rights of the
remainder of the Tower stores
for $2 million, and those loca-
tions could be shopped to other
merchants that include record
chains like Trans World and
Value Music.

Meanwhile, some observers
see the Tower liquidation as a
milestone marker on the way to

an industry that one day will be
dominated by digital distribu-
tion. The liquidation of Tower
“triggers the question, are we
fulfilling the prophecy that peo-
ple can’t get it in stores so now
the consumers have to get it dig-
itally>” one major-label finan-
cial executive asks.

Butin the short term, indus-
try label and distribution exec-
utives are trying to assess how
Tower's loss can be overcome.

“We know how helpful Tower
has been to us for the spread of
new releases or catalog or devel-
oping new artists, but I am not
sure our labels understand that,
so we are putting together a re-
port for them,” the head of an
indie distributor says.

Tower probably had a 4.5%
market share for most indie dis-
tributors. But for most labels,
the Sacramento. Calif., chain
probably accounted for 10%-
20% of catalog sales, some ex-
ecutives estimate. Another
distribution executive argues
that Tower probably stocks
about 100,000 titles that no other
brick-and-mortar chains carry
and doubts that slack will be

20

picked up by other stores.
Besides catalog, executives
agree that Tower’s shuttering
will also hurt niche genres
and developing-artist re-
leases. [n addition to looking
toward special-market ac-
counts like Starbucks and
iTunes to pick up the slack,
distribution executives say
they expect to rejigger staffing
in an effort to develop new
marketing opportunities.
Still, others say the Virgin
Megastore chain is expected to
benefit, as its deep selection at-
tracts Tower customers in mar-
kets where the two competed.
Independent merchants in
Tower markets should also see
a sales boost. And Tower’s de-
mise could allow Borders Books
& Musicand Barnes & Noble to
deepen their selections again.
Finally, online stores are ex-
pected to gain sales from cus-
tomers looking for hard-to-find
titles. Indeed, one such bene-
ficiary might be Bill Sagan and
his wolfgangsvault.com site,
which under the name Norton

¥ 4TH ST.
Rew YORK

LLC acquired tower.com, Pulse
magazine and the 33rd Street
record lubel for $3.8 million at
the auction.

And while many vendors are
sorry to see Tower go, not
everyone is unhappy that Trans
World didn’t get it. “Trans
World would screw those
stores up, so I’d rather see
Tower stores not in business,’
one independent distribution
executive says. “It [Trans
World] got it, we would have
taken a double hit.’

He is referring to Chapter
11 situations that see inde-
pendent labels and distributors
lose out on product payments
due them and are then forced
to buy back inventory at full
price through returns.

But it is shortsighted to
make that the most important
piece of information,” Gotham’s
Anderson says. “The overall
detriment to the industry by
the closing of the Tower stores
is far worse than the problem
that the return situation would
have created.” aoe

360 DEGREES OF BILLBOARD

TOURING AWARD
FINALISTS

The Rolling Stones, Bon Jovi
and Madonna are finalists in
multiple award categories for
the Billboard Touring Awards,
to be presented duringaNov. 9
reception at the Roosevelt
Hotel in New York.

The awards reception will
cap the third annual Bill-
board Touring Conference
and Awards, set for Nov. 8-9.

Madonna’s Confessions
tour, the Stones’ A Bigger
Bang tour and Bon Jovi’s
Have a Nice Day tour are
each finalists for the top tour
and top draw awards, which
are given to the top-gross-
ing tour and the top ticket-
selling tour, respectively.
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The awards are determined
by actual box-office achieve-
ments based on data reported
to Billboard Boxscore, as op-
posed to a popular vote. The
period covered by the awards
is December 2005 through
September of this year.

Madonna’s run at London’s
Wembley Arena makes her a
finalist in the hotly contested
top boxscore category,
which goes to the top-gross-
ing single engagement. Also
finalists in that category are
Luis Miguel at Auditorio Na-
cional in Mexico City and
Billy Joel’s record-setting
stand at New York’s Madison
Square Garden.

The Garden is once again a
finalist in the top arena cate-

gory, (with TD Banknorth
Arena in Boston and Wachovia
Center in Philadelphia), hav-
ing captured the award two
years running.

Another notable category
is the breakthrough act award,
which acknowledges the top-
grossing artist among the top
2S tours stillin its first decade
of national touring. This year’s
finalists are Nickelback, Brad
Paisley and Shakira.

Other finalists include:

www americanradiohistorv com

Top package: Kenny Ches-
ney with Dierks Bentley and
Sugarland/Carrie Under-
wood/Jake Owen; Def Lep-
pard/Journey with Stoll
Vaughn; Rascal Flatts with
Gary Allan and Jason Aldean.

Top comedy tour: Larry
the Cable Guy, Jerry Sein-
feld, Ron White.

Top small venue (resident):
Colosseum at Caesars Palace,
Las Vegas.

Top promoter: AEG Live,

HOB Concerts, Live Nation.

To see the full list of awards
and nominees, go to bili-
board.com.

YOU HEAR IT FIRST
Starting Oct. 17, Clear Chan-
nel’s radio station Web sites
will feature performances
from Billboard’s R&B/Hip-Hop
Awards show in Atlanta from
such artists as Lupe Fiasco,
Lyfe Jennings, Young Dro,
Bobby Valentino and Shareefa
with Ludacris. Also available
for viewing: backstage foot-
age of Chuck D and Flavor
Flav, Ludacris’ interview on
how to break into the indus-
try, an intimate “Stripped” per-
formance by Jennings and the
awards show’s red carpet hap-
penings. To check out Bill-
board’s hot night in Atlanta,
visit clearchannelmusic.com
and other Clear Channel sta-
tion Web sites. .

TOWER: GREG GRABOWY; BON JOVI: THEC WARGO/WIREIMAGE.COM
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>>>GOO0OGLE BUYS
YOUTUBE

Online search giant
Google agreed to buy
viral video sensation
YouTube for $1.65
billion in stock, the
companies revealed
Oct. 9. The deal is
expected to close in
fourth-quarter 2006.
YouTube and Googie’s
Google Video service
will be managed as
separate brands.
YouTube will
continue to operate
independently from its
San Bruno, Calif.,
headquarters, under
CEO Chad Hurley.
Ahead of the
purchase YouTube and
Google were in a deal-
making frenzy with
the entertainment
industry in an

effort to shore

up the copyright
friendliness of the
two services. YouTube
revealed new deals
with Universal Music
Group and Sony BMG
that are modeled after
its two-week-old pact
Warner Music Group.
Meanwhile, the same
day Google inked
YouTube-style
agreements with
WMG and Sony BMG
for its Google

Video service.

>>>INCUBUS
PREPS TOUR
Incubus’ return to
active duty will include
arevisit to theaters in
early 2007. The
California quintet—
whose sixth album,
“Light Grenades,”
comes out Nov. 28 via
Epic—will return to

the road with a

North American tour
that will begin in
January, most likely in
Vancouver. Incubus’
theater tour should be a
short run covering
major cities, according
to guitarist Mike
Einzinger. The group
then plans to hit
Europe, South America,
Australia and Japan, as
well as some new
territories, such

as Dubai and Israel,
along with more

North American dates
later in the year.

Compiled by Chris M.
Walsh. Reporting by
Lars Brandle, Brian
Garrity, Gary Graff,
Juliana Koranteng,
Wolfgang Spahr

and Ray Waddell.
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BOY BRAND

Epic To Sign New Menudo;
MTYV Plans Reality Show

In its heyday, Menudo caused
stampedes, played stadiums
around the world and sold
millions of records.

In the process, the Puerto
Rican boy band became an in-
stantly recognizable main-
stream brand—one that Epic
Records, MTV and producer
Ben Silverman (“Ugly Betty,”
“The Office”) are reincarnat-
ing for the digital age.

In a model Epic Records
president Charlie Walk called
“the future of our business,” the
company has an equity stake
in the Menudo brand, whichin-
vestment group Menudo En-
tertainment acquired in 2003.

Epic will sign a new bilingual
version of the Latin-pop phe-

nomenon, with its first album
slated for release in late 2007.
Meanwhile, MTV and Silverman’s
company Reveille will co-pro-
duce 10 episodes of a reality
show documenting the band’s
development. The show will
debut on MTV inthe fall of 2007.

Walk would not enumerate
Epic’s stake, but the deal
would give Epic a cut of such
Menudo byproducts as tour-
ing, merchandise, ringtones,
a cartoon series or other
branded revenue streams that
may arise.

A partnership with acloth-
ing retailer and a wireless
provider are in the works, Epic
senior VP of marketing Lee
Stimmel says.

Unlike the bubble-gum pop
of Menudos past, the new
five-person group will have a
Latin-infused R&B sound.
Johnny Wright, who has man-
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aged acts from New Kids on |
the Block to’N Sync and Jus-
tin Timberlake, will manage
the new Menudo.

Silverman, whose previous
MTV projects include “Par-
ental Control” and “Date My
Mom,” says parents who were
fans of the original Menudo
will be incorporated into the
MTV show’s storyline. And, as
with “Ugly Betty,” the series
will feature Latin characters
with crossover appeal. “l think
the markets are colliding,”
says Silverman, whose com-
pany controls international
distribution rights for the
Menudo program.

Formal auditions for boys
ages15to 19 will begin at San

féatured
RICKY
MARTIN,
right.

)
Juan’s Coliseo de Puerto Rico |

Oct. 21 and will continue in
San Diego, Orlando, Chicago
and other locations in coming
months, Menudo Entertain-
ment principal Jeff Weiner
says. MTV Tr3s, the new chan-
nel aimed at U.S. Latinos, will
give audition news and up-
dates, as well as air a “Road
to Menudo” special before the
series debuts on MTV.

The network is also looking
into possible rebroadcasts of
episodes in Spanish and other
ways to incorporate MTV Tr3s.
“We know the audience goes
back and forth between both
of these [channels],” MTV
president Christina Norman
says. Sony BMG/U.S. Latin
president Kevin Lawrie hopes
the new Menudo will hit “right
in that sweet spot with Latin
that can be embraced by
everybody.” .o

Retailers Bank On Vince Gil’s New Quadruple-Disc Set

Usually when an artist releases
a multiple-CD collection, it is a
boxed set of greatest hits with
maybe a few previously unre-
leased tunes thrown in. In a pos-
sibly unprecedented move,
Vince Gill's new MCA project,
“These Days,” is a 43-song, four-
CD setof new material that will
hit the shelves Oct. 17.

“I’ll always write a whole

el &

(¢ ¥ et

bunch of songs and then try to
pick what I like best out of that
batch of songs,” Gill says. “I
found that some pretty good
songs just kind of get put in a
desk drawer somewhere and

| youkind of lose sight of them.”

This time, Gill decided no

! song should be left behind, so
! he went to Universal Music

Group Nashville co-chairman
Luke Lewis with the idea to re-

BY TODD MARTENS

Manhattan Beefs

lease multiple CDs during the
course of a year. Instead, Lewis
encouraged him to record an-
other CD of acoustic musicand
said the label would release all
four simultaneously.

“Normal rules of the business
would dictate that you would
split them up and release them
one at a time, but why use nor-
mal rules when you have some-
thing extraordinary like this?”
asks Ben Kline, senior VP of
sales and marketing for UMGN.

The set will be priced at
$29.98, but most chains will
offer discounts. “Retail has been
unbelievably supportive of this,”
Kline says. “They are going to
rack it as they would his normal
music . . . It's not going to be in
one of those old six-by-12, boxed-
set type of configurations that
get stuck in the back of the store.
This will sitin all the new-release
racks. All the endcaps and retail
support have gone above and be-
yond what I expected.”

“I think it is a brilliant idea
that will capture fans’ attention,
not only because of the value
price but more importantly for
the diversity in musical styles
showcased,” says Brian Smith,
VP of store operations for Ma-
rietta, Ga.-based Value Music
Concepts. Smith says the chain
plans prime positioning for the
release and will support it with

in-store play.

“These Days,” Gill's first re-
lease in three years, showcases
the diversity of his talents. “Each
record is quite different,” Gill
says. “Idon’t think it would work
if it were one guy singing 43
songs of the same thing.

The four discs are subtitled
“Some Things Never Get Old”
(country), “Little Brother” (blue-
grass/acoustic), “Workin’ On a
Big Chill” (which has more of a
rock sound) and “The Reason
Why” (more of asoul /jazz flavor).

Guests include Diana Krall
Bonnie Raitt, Gretchen Wilson
Trisha Yearwood, Phil Everly,
the Del McCoury Band and Em-
mylou Harris, Gill's daughter
Jennyand his wife, Amy Grant.

With Gill issuing four CDs si-
multaneously, sorne might ques-
tionwhether he’s at the end of his
contract with MCA and looking
to hurriedly fulfill the number of
albums left. “No, that's false. This
isn'tan attempt to end my deal at
all. Thave a great relationship with
them,” says Gill, who has been
with MCA 17 years. In fact, he
adds, “we’ll make this only one
count on the contractend.

But perhaps the most burn-
ing question is, How did coun-
try music’s most avid golfer find
time to record 43 songs? “It
rains every now and then,” he
says with a laugh. ooe

Up Executive Team

Label Will Concentrate On Music For Adults
And Use Back Porch Imprint For Edgier Rock

lan Ralfini has established an
executive team to lead the re-
cently bolstered Manhattan

| Records. As partof EMI’s Blue

Note Group, Manhattan will
now handle marketing and
promotion efforts for releases
under its own banner, as well
as those from Narada labels.
Ralfini, senior VP/GM of

| Manhattan, began the restruc-
| turing process this July, when

EMI’s Narada moved from its
longtime home in Milwaukee
to New York (billboard.biz, July
29). As part of the move, Ralfini
says Manhattan will continue
to release albums under the
various Narada brands, such
as Back Porch and Peter Gab-

www.americanradiohistorv.com

riel’s Real World Records.

“We're going to keep the
name Back Porch as the alter-
native, edgier rock label, and
we're going to keep Manhattan
as the adult- pop and classical
crossover label,” Ralfini says.
“The whole [Narada] Milwau-
kee operation will eventually
close down, except for music
design. We offered many in the
staff the opportunity to come
to New York. A lot of them
chose not to.”

Narada/Back Porch A&R vet
Mike Bailey opted to stay with
the company as an A&R direc-
tor; publicist Jenifer Wetterau
also made the move. Othersin
the ramped-up Manhattan ex-

ecutive team include former
Razor & Tie GM Josh Zieman,
who will assume the VP of
marketing role, and Tara
Chiart, who has held various
roles with EMI Jazz & Classics.

Ralfini views Manhattan as
an all-encompassing, adult-
centered label. His staff will
work everything from roots
rocker Alejandro Escovedo and
Pixies frontman Frank Black
who are both signed to Back
Porch, to the new-age PBS sen-
sation Celtic Woman.

“A lot of this won’t have a
radio component,” Ralfini
says, “so we have to find ways
to promote our artists to other
sectors.” .ee

GILL: MICHAEL CAULFIELD/WIREIMAGE.COM: MENUDO. RON GALELLA/WIREIMAGE.COM
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lﬁi‘ SWAY’S RECORD-BREAKING
NEW MUSICAL IS\NOW A SMASH
HIT RECORDIN

Featuring 9 New Show-Stopping Songs
Written by Oscar® and Grammy® Winner
Phil Collins

Hear what the critics are saying:

“The pop score is tuneful, percussive rhythms exeiting."—Variefy
“Pewerful pop-rock numhers.’—Chicagoe Trilsune

_“Phil Collins’ music includes some terrific songs,

Yow'll Be in My Heart.”—Hollywood Reporter Visit . Tarzanonrvaiay.com
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The 700 Club

Evanescence’s Milestone Chart-Topper Only The Latest In A Long And Diverse Line Of No. 1 Albums

In the same spirit that saw Major League Baseball celebrate its
millionth run in 1975, imagine members of Billboard 200-lead-
ing Evanescence drenched in confetti. The fanfare would salute
not just the first No. 1 album of the band’s career, but also a
landmark that a select class of recording artists share—the
chart’s 700th No. 1 in its 50-year history.

Traipse through those 700 titles—
from Harry Belafonte through the Bea-
tles, Bob Dylan and Stevie Wonder, on
up to modern heavyweights like U2,
Jay-Z and Toby Keith—and you’ll find
not only a chronicle of popular music,
but a meaningful view of pop culture.

The honor roll includes icons whose
identities can be summoned by a sin-
gle name—Frank, Elvis, Barbra,
Michael, Garth. Timeless bands like
the Rolling Stones, the Beach Boys, Ea-
gles and Nirvana; groups as varied as
the Supremes, Simon & Garfunkel,
N.W.A and Backstreet Boys.

Classical pianist Van Cliburn, folk
group the Kingston Trio, jazz icons
Louis Armstrong and Stan Getz, Staff
Sergeant Barry Sadler and easy listen-

ing favorites Mantovani and Enoch
Light are among the surprising names.
And you can say “Amen” to No. 1 al-
bums by the Singing Nun and the Mor-
mon Tabernacle Choir as well.

The film careers of early No. 1 artists
Frank Sinatra, Bing Crosby and Judy
Garland were already long under way
before Best Selling Pop Albums be-
came a weekly Billboard fixture in the
March 24, 1956, issue, and Elvis Pres-
ley’s first movie hit screens that same
year. In time, Barbra Streisand, Diana
Ross, John Denver, Olivia Newton-
John, Tupac Shakur and Beyoncé were
among those who moved from the top
of the album chart to the big screen.

The opposite route—from films to
No. 1 album—has been a road hardly

1ST
100™
200™

300™
400™

500™
600™

The Beatles

Elton John

Van Halen
5150, 4/26/86

DMX

CENTURY MILEPOSTS

Landmark No. 1s Demonstrate Popular Music’s Ever-shifting Shape

Harry Belafonte
Belafonte, 3/24/56

Magical Mystery Tour (soundtrack), 1/6/68

Captain Fantastic and the
Brown Dirt Cowboy, 6/7/75
(first album to debut at No. 1)

Snoop Doggy Dogg,
Dr. Dre, Ice Cube, others
Murder Was the Case
(soundtrack), 11/5/94

Christina Aguilera
Christina Aguilera, 9/11/99

«

£

Grand Champ, 10/4/03
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traveled. Of the 341 acts that have
scored No. 1 albums, despite the many
actors who moonlighted in music, Jen-
nifer Lopezis the only one who moved
from movies to the chart’s throne (re-
cent chart-topper Jamie Foxx recorded
analbum in 1994, before his acting ca-
reer expanded from TV to films).

A few comedians have topped the
chart, with Allan Sherman—of “Hello
Muddah, Hello Fadduh!” fame-—lead-
ing it three times. A handful of chart-
toppers, from Nat “King” Cole (No. 1
in 1957) and comic Bob Newhart (first
No. 1in 1960) on through rapper Eve
(1999), parleyed their fame into TV ca-
reers, but that path runs both ways.

Long before shows like “American
Idol” and “Making the Band” launched

artists who would lead the page, “The
Monkees” spawned the made-for-TV
band that would plate four No. 1 al-
bums. And as far back as 1958, “The

Adventures of Ozzie & Harriet”

helped take Ricky Nelson to the

album chart’s throne. Mitch Miller,
Frank Fontaine and Andy Williams
were among those who later rode TV
series to No. 1 albums.

The first 700 No. 1sinclude 61 sound-
tracks from movies or TV shows. Broad-
way takes a bow, too, with eight No. 1
original cast recordings.

www.americanradiohistorv.com
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The album list
has also Dbeen
topped by such mo-
mentary flashes as
Quiet Riot, Mr. Mis-
ter, Tiffany, Milli
Vanilli and Vanilla
Ice, while indis-
putable stars like
Neil Diamond,
David Bowie, Aretha
Franklin, Marvin
Gaye or the Who
have yet to spend a
week at No. 1.

Such oddities can
be matters of land-
ing at the right or wrong time. If Janet
Jackson’s new “20 Y.0.” came out a
week earlier or Madonna’s 1992 “Erot-
ica” arrived a week later, each artist
would own one more No. 1 album.

How many artists were denied their
best shots at No. 1 during the 24
weeks that soundtracks from “Satur-
day Night Fever” and Prince’s “Pur-
ple Rain” each reigned, or long
Nielsen SoundScan tenures by the
likes of “The Bodyguard” soundtrack
(20 weeks) or Garth Brooks’ “Ropin’
the Wind” (18 weeks)?

Regardless of whether an album
tops The Billboard 200 with a million-
plus week or the less than 90,000 that
put recent Johnny Cash set “American
V: A Hundred Highways” at No. 1, each
of these 700 albums logged enough
sales to beat out every other contender,
even if by a slim margin.

There remains a certain distinction
in that.

Additional reporting by David
Greenwald and Evelia Garcia.

FOR MORE COVERAGE, see
Over the Counter, page 93.

For the complete list of the first
700 No.1albums, go to
Billboard.com.

ILLUSTRATION BY JOHN WEBER

=

BOOK OF
RECORDS

Most No. 1albums by
any act: the Beatles,
19. Band also logged
the most weeks at No.
1, with 132.

Most overall No. 1
albums by a
recording artist:
Paul McCartney,
26 (19 with the
Beatles, plus seven
with Wings or as a solo
artist).

Most No. 1albums by a
male artist: Elvis
Presiey, 10.

Most No. 1albums by a
female artist: Barbra
Streisand, eight.

Most No. 1 albums by a
label: Columbia, 80.

Most weeks at No. 1 by
any act in the Nielsen
SoundScan era: Garth
Brooks, 51. He also
earned the most No. 1
albums by a
country artist and
most weeks at No.
1 by a country
album, “Ropin’ the
wind,” 18.
Most debuts at No. 1:
Jay-Z, eight, which is
also the most No. 1
albums by a rapper.

Biggest Nielsen
SoundScan week by a
No. 1album:’N Sync,
“No Strings Attached,”
2.4 million copies.

Most weeks at No. 1 by
an album: “West Side
Story” soundtrack, 54.

Most weeks at No. 1
by an artist’s album:
Michael Jackson,
“Thriller,” 37.

Most weeks at
No. 1for album by
duo or group:
Fleetwood Mac,
‘Rumours,” 31.

Most weeks at No. 1for
an album by a female
artist: Whitney
Houston, “The
Bodyguard”
soundtrack, 20.

Most weeks at No. 1by
arap album: M.C.
Hammer, “Please
Hammer Don’t Hurt
'Em,” 21.

First artist to debut at
No. 1; Elton John
“Captain Fantastic and
the Brown Dirt
Cowboy,” 1975.

First artist to debut at

No.1on The Billboard
200 and Top
R&B/Hip-Hop
Albums: Stevie
Wonder, “Songs in

the Key of Life,” 1976.

Only artist to debut at
No. 1 with the first five
albums of his or her
career: DMX.

Only female artist to
debut at No. 1 with
each of her first four
albums: Britney
Spears.

First act to debut at
Nos.1and 2,

simultaneously: Guns
N’ Roses, 1991.
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HEARINGTHECALL

Christian Music Sector Spreads Gospel Down Under

SYDNEY—Christian music is hoping to resurrect its fortunes
Down Under with the formation of the Gospel Music Assn. of Aus-
tralia and New Zealand (GMA ANZ).

Christian music has been a force in Australia since Sister Janet
Mead’s rocked-up “The Lord’s Prayer” (Festival) peaked at No. 4
on The Billboard Hot 100 for A&M in 1974.

But inspiration for the GMA ANZ comes from more recent do-
mestic successes for avowed Christian artists Guy Sebastian and
Paulini Curuenavuli. The chart performances of Sebastian in par-
ticular have sent a clear message to the domestic gospel sector—
big hits and strong faith needn’t be mutually exclusive.

In Australia and New Zealand, “these acts [have] lifted an aware-
ness of faith-based values and entertainment,” says GMA ANZ
board member Anton Bekker. As aresult, he suggests, secular au-
diences now seem more open to Christian music.

Vocalists Sebastian and Curuenavuli emerged from reality
TV show “Australian Idol.” Both have local church backgrounds,
and mix R&B, pop and Christian music. They are also both
signed to Sony BMG Australia and marketed as pop, rather than
Christian music.

In April 2006, the GMA ANZ was inaugurated at the Australian
Gospel Music Festival in Queensland, which annually attracts
30,000 fans. Its membership consists of 70 associations and indi-
viduals, including artists, labels, publishers and promoters.

A first board meeting took place Aug. 25 in Sydney; the next is
in Auckland, New Zealand, Jan. 30, 2007, while a conference to
discuss strategy is planned for May 6-9 on Australia’s Gold Coast.

The body is affiliated with the Nashville-based GMA, which
Bekker says proposed the idea of an Australia/New Zealand asso-
ciation to him and GMA ANZ chairman Mark Zschech, media
manager of Sydney-based Hillsong Church, in 2004.

Bekker is managing director of Melbourne-based ICU Manage-
ment. His clients include leading Christian singer/songwriters Roma
Waterman and Nathan Tasker.

Bekker says one of the new body’s priorities is to have a gospel cat-
egory included in the annual Australian Recording Industry Assn.

awards. It also hopes to en-
courage major music retail-
ers to stock Christian product.

“In America, you can buy
Christian music at
Wal-Mart,” Canberra-
based Hardrush Music
Corp. president Kelvin
Fahey says. The label’s
roster includes hard
rock band Outcry, hip-
hop artist James Hol
land and bluesman
Sean Hale—who are
all upfront about their
Christian beliefs.

“In  Australia
Fahey says, “the genre
has not been promoted
correctly to the main
retail chains—they still
equate  Christian
music with traditional ‘Bible music.” ”

Gavin Ward is executive director of the 200-outlet Leading Edge
Group. He says that in response to lobbying by Christian music
elements “a couple” of Leading Edge stores experimented with in-
store sections devoted to the genre, but “the sales don'tjustify keep-
ing them.” Christian records “don’t sell in any significant volumes
through our stores,” he adds.

Ward says that Leading Edge regards such artists as Sebastian
and Curuenavuli as pop acts, “because that’s how consumers see
them—they are responding to the melodies and lyrics of their
songs, not as works of worship.”

In the United States, however, several Australian contempo-
rary Christian performers have enjoyed substantial success in
recent years.

Aussie contemporary Christian artists NEWSBOYS, above, and
REBECCA ST. JAMES have had success in the States.

The Nashville-based Newsboys (Inpop Records/EMI CMG)
have been scoring hits on Billboard’s Christian charts since 1994;
Franklin, Tenn.-based Rebecca St. James won a best rock gospel
album Grammy in 2000 for “Pray” (Forefront), while Hillsong
Church (Hillsong) claims to have sold 6 million units globally of
its 14 albums

However, reliable statistics on Australia’s own Christian music
sector are not available; ARIA does not publish specific figures
for the genre. The vast majority of sales are through Christian
bookstores nationally, with other sales at live performances

Melbourne research firm Woodlands Media, which compiles a
weekly Christian music chart, estimates the genre had a 5.6% mar-
ket share in 2004 (more recent figures are notavailable), with 90%
of sales being international repertoire. The IFPI says the total Aus-

tralian record market in 2004 was worth $639.5 million Australian
($488.1 million).

Success in the United States remains a priority for many Aussie
Christian music acts, with Tasker and female-led rock/pop band
Alabaster Box both relocating this year. But Woodlands managing
director Wes Jay insists there is still room for growth for Australian
acts at home.

“The market for Christian music [here] is still underdeveloped,”
he explains. But to crossover, local acts need to “sing about their
life experiences rather than clichéd propaganda—which is what
the overall [Australian] community would regard a lot of Christ-
ian music as,” he says. .

aLOBALNEWS

>>>MCPS-PRS OK’S DIGITAL FEE DEALS
Digital music service providers MusicNet, Napster and
Sony Connect have reached agreement with U.K.
collecting societies’ MCPS-PRS Alliance over online and
mobile royalty rates.

A statement from the London-based alliance said the
three digital music service providers have struck a three-
year deal. That follows a settlement reached the previous
week with labels body the BPI, Apple/iTunes, 02, Orange,
T-Mobile and Vodafone. The agreements fix the royalty
rate for composers/songwriters/publishers at 8% of gross
revenue less value-added tax for each download.

Copyright Tribunal proceedings aimed at setting a rate
with three other parties (AOL, RealNetworks and Yahoo) will
continue in mid-November. The dispute over online royalties
between MCPS-PRS and the BPI, allied with seven digital
service providers, had been referred to the government
mediator in June 2005. The BPI and four of the seven are now
removed from the royalty dispute. —Lars Brandle

>>>EC WARNS CHINA OVER PIRACY
The European Commission has threatened to initiate
action against China through the World Trade
Organization if it fails to staunch the flow of counterfeit
goods into Europe. The warning was issued Oct. 5 as the
Commission—the European Union’s executive body—
published a survey which identified China as its priority
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target in the fight against piracy and counterfeiting.

The Commission’s “Enforcement Survey” was
compiled from 290 responses to questionnaires sent to
rights-holders, business associations, EU delegations
and embassies of EU member states.

China is currently the source of around two-thirds of
pirated goods entering the EU, the Commission claims.
The EC also named Russia, the Ukraine, Chile and Turkey
as second-tier offenders.

The WTO dispute panels are able to authorize millions
of dollars of sanctions against countries found guilty of
failing to comply with international trade law.

—Leo Cendrowicz

>>>MAMA SCRAPS SANCTUARY BID
U.K.-based media and marketing firm MAMA Group says
it has withdrawn its bid for British independent music
firm Sanctuary Group.

In a statement issued Oct. 9 to the London Stock
Exchange, MAMA said Sanctuary had “made it clear. . .
that they are not prepared to engage in any meaningful
dialog with regard to MAMA’s proposals.” As a result,
MAMA said it has withdrawn from talks and “is no longer
considering making an offer for Sanctuary.” It had made
a formal all-share bid for Sanctuary in July
(Billboard.Biz, July 24).

MAMA is quoted on the Alternative Investment Market
segment of the stock exchange. Its Channelfly
subsidiary includes a chain of U.K. live music venues,
plus interests in music recording, publishing and artist
management. —Lars Brandle

www americanradiohistorv. com

>>>THOM IS TOP DOWN UNDER
Scottish singer/songwriter Sandi Thom’s “l Wish | Was a
Punk Rocker (With Flowers in My Hair)” (Sony BMG)
topped the Australia Recording Industry Assn.’s weekly
singles chart published Oct. 8, the first time that the
chart’s new format saw physical and digital sales. The
chart covered sales between Sept. 30 and Oct. 6.

ARIA continues to publish its Digital Track Chart; the
“old” singles chart has become the Physical Singles Chart.
The Scissor Sisters “l Don’t Feel Like Dancin’ ” (Universal)
topped the former on Oct. 8, while Thom'’s single headed
the latter. —Christie Eliezer

>>>U.K. ACTS MINE PLATINUM

U.K. acts dominate the latest batch of IFPI Platinum
Europe Awards, winning four of the five awards handed
out in September for albums which have surpassed a
million shipments across Europe.

Veteran vocalist Rod Stewart and relative newcomer KT
Tunstall each secured a double-platinum Europe award for
their respective albums “The Story So Far” (Warner Bros.)
and “Eye To The Telescope” (Relentless/Virgin). Stewart’s
hits compilation opened at No. 7 on the Official U.K.
Albums Chart when it was released in November 2001.
Tunstall’s debut album was released in 2004.

Single-platinum awards went to three 2006 releases:
British pop-rock act the Kooks’ debut “Inside In/Inside
Out” (Virgin); Snow Patrol’s fourth ailbum “Eyes Open”
(Fiction/Universal); and U.S. act Pink’s “I'm Not Dead”
(Laface/Arista). —Lars Brandle
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Biz Takes Fight To China’s lllegal Music Sites

Outlook Still Mixed In Piracy Battle

Despite claiming recent prece-
dent-setting legal victories, the
music industry’s fight for Asia’s
digital soul is far from over.

Recent developments in-
clude China-based music dis-
tribution platform R2G winning
lawsuits against Web sites of-
fering unauthorized ringtones
or downloads, and Taiwan-
based peer-to-peer (P2P) serv-
ice Kuro agreeing to pay the
recording industry $9.1 million
(U.S.)in damages (billboard.biz,
Sept. 14).

As part of an out-of-court
settlement, Kuro also agreed to
stop distributingits file-sharing
software program immediately
and close its copyright-
infringing service by Oct. 15. The
damages will be paid to IFPI Tai-
wan for distribution to nine la-
bels and 11 publishers that had
joined the suit against Kuro filed
with the Taipei District Court.
Kuro plans to relaunch shortly
as a legitimate download site.

The settlement “shows thein-
dustry is prepared to license

services which are prepared to
become legitimate,” Hong Kong-
based IFPI Asia regional direc-
tor Mayseey Leong says. “We are
optimistic about Taiwan.”

Taipei-based Warner Music
Taiwan managing director Liu
Tien-chien calls Kuro’s plan to
go legit significant “in terms of
educating consumers about
how they hurt the industry by
choosing unauthorized music.”

The settlement echoed are-
cent agreement between the
industry and Taiwan’s other
leading P2P service, Ezpeer.
However, Liu cautions against
expecting legitimate music
sales to pick up as aresuit.

The IFPI estimates thatin the
first six months of 2006, the re-
tail value of physical sales in Tai-
wan fell to $1.06 billion Tai-
wanese ($32.23 million), down
33% from the same period last
year (digital sales figures are
not available). Liu expects that
trend to worsen in the second
half of the year. Despite that,
IFPI Taiwan secretary-general

Robin Lee claims that with the
market’s two major illegal sites
taking the legal option, the dig-
ital music market in Taiwan is
“now in transition.”
“Consumers are making their
choices of where to get music,”
Lee adds. “l don’t think the tran-

o 06

body is also negotiating with
Yahoo China overits own deep-
linking to illegal sites. Leong
says the IFPI has filed more than
80 suits in Chinese courts on
behaif of its members since
2003 and has won most of
them. “However,” she says, “as

Liu Tien-chien

cautions against

expectin% e%itimate
es

music sa

sition period will be long.”

In China, the IFPI is awaiting
results in seven civil suits it has
filed on behalf of its members
in the Beijing No. 1 intermedi-
ate Court against Web portal
Baidu, which provides “deep
links” to Web sites offering
unauthorized downloads. The

o pick up.

long as aninfringing service like
Baidu remains, itis very difficult
for legitimate sites to survive.”

Hong Kong-based Sony BMG
Music Entertainment Asia pres-
ident/COO Kelvin Wadsworth
remains pessimistic about
progress in China despite new
government regulations clari-

fying copyright law and the
liability of content/service
providers (Billboard, July 15).
“The New Information Network
Regulations [effective July 1]
are expected to be an effective
tool to combat infringing activ-
ities at an [Internet service

provider] level,” he says, “and
we're already seeing anincrease
in the takedown rate. [But]
Internet piracy continues to
worsen as broadband penetra-
tion rapidly increases.”
Beijing-based R2G won
50,000 yuan ($6,331) compen-
sation in June, when the No. 2

Intermediate People’s Court of
Beijing found local Web portal
China.com was illegally offer-
ing users ringtone versions of
18 songs written by Sony BMG
Taiwan singer/songwriter Jay
Chou. BMG Music Publishing
Hong Kong had assigned R2G
Chou’s exclusive ringtone rights
inmainland China. R2G has sub-
sequently won compensation
in three similar court cases
against Chinese sites.
However, R2G director of
business development Mathew
Daniel warns of a fundamental
difference between the situa-
tion in China and that in other
regional markets. He says that
many Chinese independents al-
ready offer full-length songs
free ondownload services as a
marketing tool. On the Baidu
site (mu-zone.baidu.com), for
example, some 30 Chinese la-
bels are offering free tracks. “Iin
Hong Kong, Taiwan and Singa-
pore, [labels] are more likely to
win intellectual-property bat-
tles,” Daniel adds.
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Parity In The U.K.

Music Merchants Streamline Prices, Take On Mass Merchants

Under fire from mass mer-
chants and online services,
U.K. music retailers are fight-
ing back in the price wars.

In early September, market
leader HMV launched a new
price structure which prom-
ised chart CDs from £7.95
($14.90). A year ago, cus-
tomers could have regularly ex-
pected to pay around £13.99
($26.20) for a major release at
leading music specialists.

HMYV also introduced a
tiered system for catalog ti-
tles, where a variety of prices
were largely streamlined into
three bands: £5 ($9.36), £8
($14.97) and £10 (£18.71).
HMYV claims some 65% of its
catalog CDs were reduced in
price, but declines to supply
details of performance, citing
company confidentiality.

London-based HMV market-
ing director Graham Sim says
the aim was “to communicate
greater perceived value to cus-
tomers [and]to delivera strong
and clear message on price that
cuts through the huge number
of in-store offers and pricing
that runs at any one time.”
Many observers, however,
noted a similarity between
HMV’s new pricing and that
pioneered by expanding inde-
pendent chain Fopp.

Fopp head of marketing Ryan
Latham says the retailer aims to
offer “most new releases” at
£10, dependent on negotiation
with suppliers. Latham de-
clines to comment on Fopp’s
stock/pricing model or on how
the chain views the competi-
tion, quipping: “I wouldn’'t
want to give them any tips.”

HMV’s changes came a
matter of weeks after Fopp
opened a 20,000 square-foot
flagship store in central Lon-
don’s Tottenham Court Road,
within a 10-minute walk of the
city’s biggest HMV and Virgin

Fonps Lofton flagship.store-

Megastore outlets. Fopp began
in Glasgow, Scotland, in 1981.
It now has 31 stores and ac-
counted for 1% of U.K. album
expenditure in 2005, according
to labels body the BP1.

U.K. market-leader HMV
had 23.5% of all album expen-
diture in 2005 with 214 stores,
according to the BP1. Among
the music specialists, Virgin
took second place—its 117
stores accounted for 9.7% of
album expenditure.

Coming up fast in the
United Kingdom is another in-
dependent, Music Zone—
which, like Fopp, does not
attempt to compete with larger
HMYV or Virgin stores on
range, but focuses on pricing.

Music Zone started in 1984.
Ithad 59 stores by 2005, but sub-
sequently acquired 41 outlets
from defunct retailer MVC in
January. It now has 102 stores
and plans for expansion, but has
no online operation. The com-
bined Music Zone and MVC
share of album spending in
2005 would have been 4.5%, ac-
cording to BPI figures.

In addition to their bricks-
and-mortar operations, Virgin,
HMYV and Fopp all offer online
downloads, but store opera-
tions still account for the vast
majority of their businesses.
The specialist chains are all
now competing for sales on
chart titles with mass mer-
chants, which have steadily
driven prices down.

The BP1 says Britain’s biggest
supermarket chain Tesco took
12.1% of album expenditure in
2005, part of a 26.3% share for
the combined mass merchants.

Music Zone offers around
two-thirds of its catalog stock
at £5.97 ($11.17) per album, or
two for £10. Chart/new release
titles are generally priced at
just under £10. “We all know
that price works and the record
companies are pleased to see
an uplift in volume,” says
Music Zone commercial direc-
tor Erin Ozagir.

EMI UK sales director Mike
McMahon suggests the emerg-
ing pricing structures show
that U.K. music retailers are
more adept at responding to
market conditions than many
of their international counter-
parts. “The volume uplift is
paying for the cut in price and
is bringing consumers back to
buying catalog,” he says.

However, Virgin has no
plans to follow HMV and Fopp
by rounding off pricing into
structured bands. Virgin Mega-
store U.K. and Ireland market-
ing director Steve Kincaid says
it will, rather, continue to focus
on special promotions, while
keeping prices “as low as pos-
sible.” Although he acknowl-
edges reducing the cost of CDs
can lead to consumers being
more adventurous in their buy-
ing decisions, Kincaid says:
“You have to be competitive—
but not suicidal.” see

The Killers, “Sam’s Town”
(Vertigo/Universal)
HMV: £10.95

Virgin Megastore: £9.99
Fopp: £10

Music Zone: £9.97

Tesco: £9.77

Sainsbury’s: £7.81

Store Wars

London prices for leading U.K. chart titles as of Oct. 9

Lily Allen, “Alright, Still”
(Regal/EMLI)

HMV: £7.95

Virgin Megastore: £7.99
Fopp: £8

Music Zone: £7.65
Tesco: £4.96
Sainsbury’s: £5.59

Scissor Sisters, “Ta-Dah”
(Polydor/Universal)
HMV: £10.95

Virgin Megastore: £9.99
Fopp: £10

Music Zone: £9.67
Tesco: £9.97
Sainsbury’s: £7.81
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from what is still the rock band capital of Amer-
ica—Detroit. The Paybacks have been together
about five years, and Wendy Case will continue
to be the second most intense singer in rock-
‘n’roll until Little Richard retires. Their third

album

weeks on Savage Jams and is one of the year’s
best albums.

In quasi-related Detroit news, an orchestral
reworking of the White Stripes’ music called

“Alumi

vember, spell check be damned, and choreog-

rapher

pieces for a ballet at the Royal Opera House in
London’s Covent Garden. White Stripes ballet?
Bob Dylan on Broadway? The Who with a new
opera? Paul McCartney doing symphonies? Kind
of gives a whole new meaning to “high culture.”

Meanwhile, the Beatles soundtrack to “Love,”
the Cirque du Soleil production put together by
Sir George Martin and son Giles, should be out
around Thanksgiving, and we're thanking them
in advance for that.

While Martin Scorsese’s new one, “The De-
parted,” continues to garner great reviews,
Scorsese is about to start a Rolling Stones doc-
umentary and will shoot the upcoming Bea-
con Theatre shows. He’s got his own tough
act to follow—the Dylan doc “No Direction
Home” being absolutely astounding. He'll
need interviews with Mick Jagger, Keith
Richards, Charlie Watts, Bill Wyman and,
hopefully, Andrew Loog Oldham, that are as
honest and insightful as Dylan’s in “Home.”
And that won't be easy for the boys who in-
vented media manipulation.

See you next week. Bwe

olest Song in the World this week comes

“Love, Not Reason” will be out in a few

nium” will be out the first week of No-

Wayne McGregor has chosen selected
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Indie Outlet Insound.com Launches
Long-Awaited Download Store

Ina move thatseems along time
coming, popular indie-focused
WeD retailer Insound.com will
roll out a digital download store
this month. The New York-based
seller has been working since
early 2005 on the store, which
will offer only full albums.
More important, Insound
will strictly stand by the MP3
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THE MOUNTAIN GOATS

format, refusing to carry file
coded with any sort of digital
rights management. While that
limits the store from carrying
any major-label content, it en-
sures Insound product is
iTunes- and Zune-compatible.

“Ifit’s not easily portable, and
if it can’t play on pretty much
every device, we won't sellit,” In-
sound president Matt Wishnow
says. “We trust our customers. If
you're a music fan who wants to
buy arecord, it shouldn’t be teth-
ered to a certain device.”

And whether he’s overly op-
timistic or prophetic, Wishnow
is confident major labels will be
onboard before too long—he

says there are “two major labels”
that he’s “pretty far along in dis-
cussions with.”

“Two of the majors have in-
dicated to us that they’d be in-
terested and willing [to do] a deal
for MP3s in the near future,
Wishnow says. “The other two
have not given us that indica-
tion. But I think once one com-

pany does it, the others will fall
quickly. I definitely believe
within six months that we will
have two majors onboard.”

Here’s hoping, but for now In-
sound will aim to become a one-
stop shop for all indie needs.
Insound will launch with a “few
thousand” digital albums, mak-
ingit the only major retailer tosell
indie CDs, vinyl and MP3s. Some
of the initial labels onboard in-
clude Arts & Crafts, Constellation,
Vice, French Kiss and Polyvinyl,
and Wishnow says his 12-person
staff is busy negotiating agree-
ments with Touch & Go and Beg-
gars Group U.S.

If Insound is able to quickly

fill out its catalog, it could be-
come a formidable competitor
to indie-focused eMusic, which
sells albums as downloads and
on a subscription basis. Yet In-
sound will never get into the sin-
gles business, Wishnow says.

“It would have been a bad
business model for us to gointo
singles,” he says. “We're not sell-
ing a physical device, and we're
not selling subscriptions. We're
not iTunes, where we can risk
losing money on music to make
it up on hardware, and we’re not
an eMusic, which has a differ-
ent model. We’re an album-
orientated business.

The album emphasis is the
focus of Insound’s “save the
album” ad campaign (savetheal-
bum.com), in which popular
indie and ex-indie artists (Deven-
dra Banhart, the Mountain Goats’
john Darnielle and the Decem-
berists’ Colin Meloy) will discuss
their favorite albums. Of partic-
ular enjoyment is Darnielle’s dis-
cussion of the soundtrack to “The
Gospel at Colonus,” which di-
gresses into a conversation about
the changes that overtook his
local Music Plus retailer.

Wishnow says most album
downloads will sell for $9.99,
similar to the standard iTunes
price. When a purchase is made,
a distinct URL will be generated,
allowing users to download an
album up to three times before
the link expires. To discourage
a sharing of purchases, all
downloads will be tied to a user’s
login info, which displays a pur-
chaser’s credit card number.

Wishnow decided tostart sell-
ing downloads despite not hav-
ing deals in place with every
major indie. He's hoping to have
many more labels in place by
the end of the year.

“We're not coming out and
saying, ‘We're going to have X
million songs,” ” Wishnow
says. “We're not comparing our
digital store to anything else
that's out there. It’s a highly cu-
rated store, and we're going to
focus on the artists and labels
that are the most popular In-
sound customers.” oo
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Can’t We All Just Get Along?

If the music industry truly
wants to loosen Apple’s iron
grip on digital music sales, it
should start allowing music to
be sold without digital rights
management protection.

That's the theory posited by
several music services these
days in response to the whip-
ping they’re taking from the
dominant iTunes Music Store.

The issue, of course, is in-
teroperability. The iPod re-
mains the most popular digital
music player on the market,
and only music purchased
from iTunes or ripped from the
user’s CD collection will work
on the device. The exceptions
are unprotected MP3-encoded
files. As such, many Apple
competitors would like to sell
music in MP3 format so they
can compete with iTunes and
still be compatible with the
popular iPod device.

Perhaps the most success-
ful example of this is eMusic.
Despite a music catalog lim-
ited to independent label fare,
the service facilitates more
music downloads than any
other save iTunes. The rea-
son? eMusic’s entire catalog
is available to consumers as
unprotected MP3s. But the
major record labels by and large
insist their music must have
some sort of DRM protection
before they’ll license it for dig-
ital distribution. Increasingly,
the wisdom of this stance is
coming under scrutiny.

Traditionally, the loudest
anti-DRM voice has been the
radical “copy-left” movement,
a group of advocates who focus
primarily on consumer rights.
But executives in the broader
digital music ecosystem—such
as Yahoo Music GM David
Goldberg and eMusic CEO

David Packman—are takingla-
bels to task with a more busi-
ness-oriented argument.
DRM, they say, simply forces
consumers to buy hardware
with proprietary technology that
enriches software companies

tually every form of DRM has
been hacked, including Apple’s
FairPlay and Microsoft's WMA
encryption of tethered sub-
scription files. Not all digital
music consumers are aware of
these workarounds, but tend

‘Music is never goin
to be protected, an
anybody who tells
ﬁou that is not being

onest.’

—DAVID GOLDBERG, YAHOO MUSIC

rather than artists or labels.

The conversation has
heated up now that Microsoft
is preparing to enter the race
with another closed system as
part of its Zune strategy. Once
Zune is launched, there will
be two large, deep-pocketed
digital services offering music
that is not only incompatible
with each other, but also with
the many other digital music
devices and services already
in existence.

“That doesn’t sound like a
very exciting future to me,”
Packman said during a recent
panel appearance at the Digi-
tal Music Forum Wesl confer-
ence in Los Angeles. “There’s
no way you can say with a
straight face that that’s some-
thing consumers want. This
has to get solved for the indus-
try to grow.”

What's more, opponents in-
sist that DRM, in fact, does
nothing to protect music. Vir-

MINI HI-FI

Audiophiles who demand quality sound
from their MP3 players no longer have to
settle for big, awkward headphones.
Ultimate Ears has developed a set of tiny
earbuds that incorporate three miniature
speakers per ear for a truly hi-fi experi-
ence. Two of the three speakers
in each ear are bass drivers
designed to divide acoustic
input for higher definition and
clarity. The third high-frequency
driver focuses on top-end sounds for balance. They
also feature noise reduction and a frequency
response of 10 Hz to 17 kHz.

Dubbed the triple.fi 10, the earphones are avail-
able for preorder now at $400 a pair on the com-
pany’s Web site, ultimateears.com. They are sched-
uled to hit retail shelves this December,

—Antony Bruno
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to discover them the minute
they find they can’t play their
music on their device of choice.

“The notion that a track I buy
in DRM is protected and one
without DRM isn’t is a fallacy,”
Goldberg says. “It’s all non-
sense. Music is never going to
be protected and anybody who
tells you that is not being hon-
est. Yes, you can put up speed
bumps, but the people who re-
ally want to steal music are
going to steal it. So you're just
making it hard for people who
want to do the right thing to get
the music they legitimately pur-
chased on the devices and serv-
ices that they want.”

This difficulty, Goldberg con-
tinues, only serves to dissuade
consumers from buying music
legally and instead keeps unau-
thorized peer-to-peer services
in business. He calls the pro-
tected a la carte download model
a“failure,” noting thatlegal dig-
ital download figures have re-
mained flat all year.

“We were doing 10 million
single downloads last week
and we were doing 10 million
single downloads in January,”
he says. “There’s been no
growth this year at all. The
market has stalled.”

On a month-to-month basis
for this year, average monthly
downloads are flat, just as
they were last year, averaging
around 10 million a week. Of
late, average weekly down-
loads have slightly slipped,
from 11.5 million in January
to 10.7 million at the end of
September. That's after an all-

time high of almost 20 mil-
lion downloads the week after
Christmas.

Historically, average down-
loads spike after the holidays,
once consumers unwrap their
new MP3 players and connect

¢

to digital music services. Once
raised, the download bar then

remains relatively level
throughout the year until the
next holiday season.

Take alook at year-over-year
figures. According to the most
recent SoundScan figures, dig-
ital album sales through Oct.
1 have grown 115% over the
same period last year, while
downloaded individual tracks
have grown 72%.

Yet these gains have not yet
closed the gap with still-declin-
ing physical sales, which are
down 8.3% from last year.
DRM opponents say a la carte
sales could do more to close
that gap if restrictions were re-
moved; however, it is impos-
sible to quantify whether this
is in fact the case.

Yahoo Music is attempting
to prove this theory by making
Jesse McCartney’s new album
available in both protected and
unprotected formats at the
same price via a deal with Hol-
lywood Records.

Meanwhile, labels hope Mi-
crosoft’s Zune or another en-
tity will eventually mount a
successful enough challenge
to Apple that it will force Steve
Jobs to open the iPod to com-
peting services.

“The question is whether
we get there fast enough or if
people will lose patience and
we are forced to an open MP3
platform,” said Amanda
Marks, executive VP of Uni-
versal Music Group’s eLabs di-
vision at the Digital Music
Forum event. soe

WwWwWw. americanradiohistorv.com

HOT RING

BITS & BRIEFS

IPOD’S BACK DOOR

Want to sell digital music that
works with the iPod? Famed
hacker Jon Lech “DVD Jon”
Johansen has got a solution
for you. The man who broke
the encryption on DVDs and
who has been a constant thorn
in Apple Computer’s side says
he has reverse-engineered the

' FairPlay digital rights manage-
i

ment technology used by

' Apple and is now licensing it
to companies who want their

content to work on iPods. His
new company, DoubleTwist
Ventures, aims to reverse-en-

. gineer a variety of proprietary

DRM schemes and license

' them to media companies that
' want content to be interoper-

able with all devices.

WOOFER AND
TWEETER
Hilary Duff is the latest artist

to appear in the popular Sims

videogame franchise. The
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artist and actress will appear,
with her Chihuahua Lola no
less, as a character in “The
Sims 2: Pets.” This is Duff’s
videogame debut, in which
she helped design some of the
tricks dogs perform. They
each appear as a nonplayer
character in the game that
others can interact with as
part of the environment.

ROCKET 2U
Johnny Rockets has partnered
with independent music

provider eMusic in an expan-
sion of its online branded
music service. Under the part-
nership, Johnny Rockets will
program customized, branded
playlists for eMusic, as well as
offer free eMusic downloads
and give away Johnny Rock-
ets-branded iPods. eMusic will
distribute 30,000 cards offer-
ing free downloads, available
only via the exclusive Johnny
Rockets online music portal.
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SUPER MARIO BROTHERS THEME

BUBBA SPARXXX FEATURING YING YANG TWINS & MR. COLLIPARK

MOST

THE PINK PANTHER THEME

After two full years on the chart, the theme
from the movie “Halloween” finally reaches
No. 1. As the holiday approaches, the title
scores an increase of more than 5,600
downloads from last week.
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The Truth
AboutTower

Initially, I intended to use this
space to put Tower’s liquida-
tion in perspective, but I will
save that for a later column.

Still, after talking to many
in the industry, | feel the need
to address what really hap-
pened during the auction and
in the courtroom. Because not
only is there a lot of misinfor-
mation circulating, someone
is helping italong by spinning
the truth like a top. I won’t let
that happen on my watch.

From what | hear, two ques-
tions need answers: Why did
Trans World Entertainment
lose the bidding? And why did
the judge let Tower be liqui-
dated when there was a chance
to save jobs?

Here’s what happened. On
Thursday morning, Oct. 5,
Trans World was the only suitor
willing to acquire all the assets,
so the auction process began
with bidding for individual as-
sets. When completed, the bid-
ders collectively topped Trans
World’s initial qualifying bid
of $105 million.

At 3 a.m. Friday morning,
Trans World and the consor-
tium began bidding against
one another under the rule that
each offer top the other by a
certain amount, which eventu-
ally was established ar
$500,000.

There were 24 rounds of bid-
ding before the liquidator,
Great American, and the other
suitors emerged as the winner,
with a bid of $134.3 million,
versus Trans World’s $133.8
million. How could Trans
World let Tower go due to a
measly $500,000, some ask?

Simply put, Trans World,
which was surprised by Great
American’s aggressive bid-
ding, had bumped up against
the maximum it was willing
to pay. What’s more, to go on
would have meant upping its
bid $1 million each time,
which would have bitten into
the the cushion Trans World
executives built into their cal-
culations to keep the deal prof-
itable. That worried them
because they might have en-

countered trouble digesting
the vastly different Tower cul-
ture and inventory mix.
Furthermore, some suggest
that Trans World made a mis-
take by not bidding to become
the stalking horse bid, which
comes with a $700,000 cush-
ion. In retrospect, that appears
to be correct. But at the time
initial bids were due April 25,
Tower was still privately hint-

ing that a number of private eq-
uity firms were interested in
the chain, and I guess Albany
didn’t want to reveal its hand
too early.

Anyway, back in court

Tower’s lawyer presented the
group led by Great American
as the winning bid. Michael
Bloom, a partner with Philadel-
phia-based Morgan, Lewis &
Bockius LLP, the law firm that
represents the secured trade
creditors committee, ques-
tioned if the Great American
bid was the best. Bloom
pointed out that one of Trans
World’s partners, Hilco Mer-
chant Resources, LLC, upped
its bid by $500,000—after the
auction closed—thus match-
ing Great American’s bid.
Given that creditors would
now get the same payout,
Bloom challenged that a liqui-
dation wouldn't be the best bid
since Tower’s 2,700 employees
would all lose jobs, its cus-
tomers would lose their fa-
vorite place to shop, and its
vendors, the largest creditor

[ ¢
2

Number of Tower employees
who will lose jobs as a result of
liquidation

group, would lose out on fu-
ture sales.

Sadly, Bloom was the only
one who stood up for Tower’s
employees. When the judge
asked if there were any other
objections to the winning bid,
there was silence in the court-
room. Yes, Tower’s lawyers and
acting CEO Joe D’Amico sat
quietly, despite the fact that ear-
lier that day the chain’s board
had voted to back Trans World
if the bidding was close be-
cause it would save some
Tower jobs, according to an in-
formed source.

If either Tower’s lawyer or the
unsecured creditor’s commit-
tee’s lawyer had also backed
Trans World's bid, bankruptcy
judge Brendan Shannon might
have been swayed in that direc-
tion. Instead, one of the lawyers
attacked the Trans World offer
asaliquidating bid in disguise,
and the judge chose to follow
correct procedure and approved
the sale to Great American.

While Trans World didn’t
commit to a final store count,
it said it would have closed 33
stores and kept 56 open. Usu-
ally, it later rejects about 10%
of the stores because they don’t
meet performance expecta-
tions, so that means that a
Trans World deal would have
probably left 50 Tower stores
standing.

Although some vendors may
feel that a Trans World victory
would have been the equiva-
lent of a liquidation (see story,
page 8), any attempt to portray
it as such to Tower employees
is total BS. [f Trans World pre-
vailed, it would have meant
jobs for many in the stores and
the field staff and even for a few
people at the West Sacramento,
Calif., headquarters if they
were willing to relocate. = -
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mid the flip-flops,
clear blue water and
“cleaning” ladies,
Jim Jones re-
minded DJs that
there is no retirement plan for
rappers.
“I'just want to thank Warner
for giving me my first 401(k)
plan,” Jones, director of A&R
at Warner Music Group, said
while accepting Warner Bros.’
label of the year award at the
Ninth Annual Power Summit
Awards dinner.
That’s my favorite quote
from the summit, held Oct. 4-
7 in Puta Cana, Dominican Re-
public. But I can't forget “If you
can’t be Morris Day, then be
the best Jerome,” from Sirius
radio and mixtape DJ Clinton
Sparks, saying that burgeon-
ing DJs shouldn’t outshine
their mentors.
Overall, the conference
pulled in mostly East Coast,
Southern and a few Midwest
mixshow DJs—not too many
West Coast representatives,
though KMEL's Scottie Foxx

DJ DRAMA

/4'\/
DJs Talk Branding And The Biz
At The Ninth Annual Mixshow

Power Summit

and KPWR’s Felli Fell ambled
around.

The host resort, Paradisus
Palma Real, had several
restaurants, but most folks
clustered at the sushi restau-
rant and the late night buffet,
since, let's be real, hip-hop
happens at night.

“Don’t Be Afraid of New
Stuff,” was the first panel and
was supposed to cover break-
ing and entering into the music
business. However, it ended up
being the usual battle among
different promo people begging
“play my record.” One mixer,
meanwhile, requested, “Give
the smaller markets some ex-
clusives, you can break exclu-
sive Jay-Z records outside of
New York.”

Sparks was a great modera-
tor for the panel entitled “Be-
yond Just Being a DJ,” with
WJHM/Orlando’s D] Nasty,
KBXX/Houston’s DJ GT,
WEDR/Miami’s DJ Irie,
KWPR/ Los Angeles’ mixshow
coordinator Felli Fell, BET’s
Madd Linx, WQHT/New York

and MTV’s Cipha Sounds, and
WHAT/Atlanta and Sirius
Satellite Radio’s DJ Drama and
Don Cannon. “Asa DJ, you are
awalking brand, and you need
to constantly expand that
brand,” Irie said. The larger
your D] network, the more
chance you have of spinning
for corporate events (like Irie’s
Miami Heat gig) or hosting TV
shows (like Madd Linx as
BET’s “Rap City” host).

The shrinking number of
mixer positions seemed to be
the largest fear during the con-
ference since, as Madd Linx
stated so bluntly, “In compa-
nies like Clear Channel, you're
expendable. I know a station
where they only have two ac-
tual personalities on the entire
schedule, and you never know
when you're gone.”

“I’s also really good to be
a utility player,” Fell added.
“I've learned a lot from my
boss Jimmy Steal about pro-
gramming because you can’t
D] forever.”

“Starts With a D] Ends

M ixe d M e d i a Real Talk Rates The Showcases

Mixshow Power Summit is largely an excuse
for labels to showcase all their talent and talk
mixers into playing their new artists. And
though heavy-hitting labels Interscope and
Def Jam didn’t participate, there were plenty
of new and established artists rapping around.

THURSDAY, OCT. 5

Universal/Motown VP of rap promotion Troy
Marshall started the party with music by
Red Café, Lil Eazy E and Ali & Big Gipp. In-
terscope’s evening listening session, to be
hosted by head of rap promotion Kevin
Black, was canceled.

Meanwhile, J Records hosted an event with
R&B singer Tyrese's alter ego, Black Ty.
Though it wasn’t the R&B songs Real Talk
wanted to hear, it wasn’t horrible. And later,
Jermaine Dupriand So So Def/Virgin Records
hosted a Tropical White Party at a beach-front
mansion. Unfortunately, they didn’t really
showcase any artists except Young Capone,
who got a lukewarm reception.

FRIDAY, OCT. 6
The Pack’s “Vans” and the Clipse’s second
single, “Wamp Wamp,” jumped off the Jive

Records pool party with Norjon Hedman and
senior director of A&R Dave Lighty looking
on. Real Talk hears that Hedman recently left
Jive’s promotion department and will soon
pop back up at Virgin as a regional promo-
tional executive. Meanwhile, the Pack has
begun to work with the Vans shoe company
to create a promotional shoe to use for radio
station giveaways.

In flip-flops and socks, Dre of the hit pro-
duction duo Cool & Dre performed his next
single, “Be Somebody,” featuring Keyshia
Cole. The Clipse performed its singles, too,
just before Petey Pablo played a bunch of
tracks, including his career hit “Freak-a-Leak.”
Pablo just broke away from his previous Suge
Knight management and hopes to release his
next Jive album in 2007.

Atlantic had the most exciting showcase
by far, thanks to the sheer number of artists it
featured. Hosted by DJ Drama, it started with
D.G. Yola’s Southern hit “Ain’t Gon Let Up,”
then Saigon of HBO’s “Entourage” fame
played “Pain in My Life.”

“If youdon’tlike it, fuck it,” Saigon told the
crowded room of rotund DJs.

Newcomer Plies, whose deal is a joint ven-
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ture with Atlantic and Slip-N-Slide Records,
gave respect to his “movement” before play-
ing his hot track “Got Em Hatin’.” (Real Talk is
pretty tired of “movement,” which is quickly
becoming the most overused word in hip-hop
terminology.) Then a rushed DJ Drama played
several joints from his upcoming 2007
“Gangsta Grillz,” but neglected to shout out
any song titles.

Bay Area rapper and Atlantic’s newest
signee, Mistah Fab, tried to play his upcoming
single, but the CD didn’t work. Instead he
freestyled for almost 10 minutes straight,
proving that Bay Area artists canrhyme. Then
Cham brought it home with “Ghetto Story”

Promo products flowed, from
condoms to jump drives filled
with new tracks.

and his next single, “Boom Boom Boom,”
featuring Rihanna.

SATURDAY, OCT. 7

Asylum held the most creative showcase Sat-
urday, with a full-sized boxing ring as a stage.
Gemini, the first artist on Lupe Fiasco’s 1st &
15th label, started off the performances by
rhyming and singing.

The Aphilliates’ Music Group introduced its
first artist, Willie Da Kid, whose album
“Crowned Prince” is slated for second-quarter
2007. And Cadillac Don and J. Money per-
formed their Atlanta radio hit “Peanut Butter
and Jelly.”
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EAST COAST DJ OF
THE YEAR: Quicksilva,
rhythmic/top 40 WPGC
Washington, D.C.
DIRTY SOUTH DJ OF THE
YEAR: DJ Finesse, urban
WJMI Jackson, Miss.
SOUTHWEST DJ OF THE
YEAR: DJ GT, rhythmic/top
40 KBXX Houston
MIDWEST DJ OF THE
YEAR: Big Al, urban
KBLR Omaha, Neb.
WEST COAST DJOF THE
YEAR: DJ B-Mello,
rhythmic/top 40 KUBE
Seattle

FEMALE MIXSHOW DJ
OF THE YEAR: DJ Tease,
rhythmic/top 40 KDON
Salinas, Calif.

Mixshow Power Summit Winners

EVENING MIXSHOW DJ OF
THE YEAR: Da Cracker
Nutz, rhythmic/top 40
KBXX Houston
AFTERNOON MIXSHOW DJ
OF THE YEAR: Entice, urban
WEDR Miami

ROOKIE MIXSHOW DJ OF
THE YEAR: Kast One,
rhythmic/top 40 WQHT
New York

MIXTAPE DJ OF THE YEAR:
J. Period

MORNING SHOW DJ OF
THE YEAR: DJ Envy, WQHT
New York

MIXSHOW DJ OF THE YEAR:
DJ Khaled, WEDR Miami
PRODUCER OF THE YEAR:
Jermaine Dupri

CLUB BANGER OF THE
YEAR: T.l, “Why You Wanna”
SATELLITE RADIO

MIXSHOW OF THE YEAR:
the Aphilliates, “The Streetz
1z Watchin’ ”

SYNDICATED MIXSHOW OF
THE YEAR: “Smashtime
Radio With Clinton Sparks”
STREET RECORD OF THE
YEAR: Cam’Ron, “Suck It or
Not”

MIXSHOW RECORD OF THE
YEAR: Chamillionaire,
“Ridin’ Dirty”

RECORD LABEL OF THE
YEAR: Warner Music Group
MIXSHOW PROMO PERSON
OF THE YEAR: (tie) Bianca
Mendez, Grand Hustle;
Jennifer Norwood,
Universal/Motown

NEW ARTIST OF THE YEAR:
Chamillionaire

RAP PROMO EXECUTIVE
OF THE YEAR: J Grand

With A Brand” panel, hosted
by Dome Entertainment’s
Michelle S, was the most con-
structive conversation, with
MySpace’s Roslynn Cobarru-
bias, Dubplate Drama’s Luke
Hyams, MTV2 and WQHT/
New York APD Ebro Darden,
Pepsi’s Bozoma St. John, Dave
Brown Entertainment’s Direc-
tor of Music Tashion Macon
and Capitol 1524’s Mark Shin.
MySpace features a series of

breakout DJs on its homepage.
Meanwhile, Timberland ac-
tively works hand-in-hand with
D]Js to promote their products
in the urban music commu-
nity, and is always looking for
mixers to endorse their work.

However, DJs need to make
sure that they quantify their
popularity through booked
gigs, MySpace friends and
comments. Also, wher utiliz-
ing the content providers like

MySpace and YouTube, prod-
uct doesn’t need to be flaw-
less, the audience just needs
to have access.

“We do focus groups at our
station that research listeners
between the ages of 15 and 20,
and they don’t really care about
the quality of videos or the
music,” Darden added. “We
don’t tell listeners what they
want to hear, they tell us what
they want to hear.” sees

003 LA

D4L’s animated Fabo, wearing his trade-
mark colorful socks, performed “Laffy Taffy,”
then insisted it wasn’t all about Laffy Taffy.
Warner Music Group’s recent addition, Lil
Flip, performed his first self-produced sin-
gle, “I'm a Flyboy,” while Real Talk doubted
he could have added any more bass to the
song. A mohawk-sporting president of Asy-
lum, Todd Moskowitz, told the crowd, “We
launched this company not long ago at
Mixshow Power Summit, and it only exists
because of the DJs. We’'re going for round
two of Asylum.”

Warner Bros. director of A&R and Koch
Records artist Jim Jones then introduced
his Byrdgang Records artist Zha Zha before
performing his own hit, “We Fly High.” And
as everyone motioned as if they were shoot-
ing basketballs during Jones’ chorus from
“Ballin’,” Real Talk realized that this was
clearly the song of the conference.

Rushing over to the Warner Bros.-sponsored
awards dinner (see list of winners), Real Talk
watched BME artist Bohagon perform with a lit~
tle dance help from Fabo. Then Pepsi intro-
duced its DJ Division promotion and corre-
sponding commercial, showcasing Eric

Cubeechee (based in Los Angeles), DJ Pharris
(Chicago), Kim James (Detroit), Quiksilva
(Washington, D.C.), DJ Ro (New Orleans), DJ
Khaled (Miami-Fort Lauderdale), DJ Enuff
(New York), DJ Drama (Atlanta) and Clinton
Sparks (who is syndicated). Real Talk felt the
corporate sponsorship jealousy from the ex-
cluded DJs. Urban WJMI Jackson, Miss., per-
sonality DJ Finesse carried around a Pepsi can
and constantly drank it to show he should be in-
cluded in the campaign.

Bay Area group Federation gave what
was easily the summit’s most questionable
performance. Capping off its energetic
track “Hyphy,” one member threw a micro-
phone into the air, knocking off a chandelier
piece and bloodying an audience member.
The victim was fine after a few stitches, and
the show went on, but that definitely damp-
ened the mood.

Fortunately, Lil Scrappy, who is splitting
his upcoming December album between Lil
John’s BME Entertainment and 50 Cent’s G-
Unit Records, ended the showcase with his
joint “Money in the Bank.” Getting the crowd
onits feet, he ended by having his hype men
pour water on him. Interesting. .
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ICMC:

Internationat Crowd
Management Conference

t: It's What You Do Up Front That Counts
@ Crowne Plaza Hotel, Philadelphia, PA

facility is prepared with the latest information

on crowd managemeant at the 24th Annual International Crowd

P Managemenl Conference in Philadelphia. The program is packed

Prepare yourselfl for
1 agement with the Int

with practical information and real-world experience

the rough & ready business of crowd man-
ernational Crowd Management Conference!

Session Highlights:
Keynote Address ~ Joe Banner
President/CO0, Philadelphia Eagles
Crowd Managament Boot Camp — The Basics
Vulngrability Identification Self-Assessment Tool
Informational Sessions and Hands-on Computer Labs
Understanding and Exceading Customer Expectations
Using Instant Messaging at Events
Usher Training
Town Halls
Evacuations: Praparations and Executing the Plan
What You Can Da Ta Prapare
With the American Red Cross
Shelter in Place
Alcohol Management
Managing Multiple Events
Command Centers

Facility Tours:

Lincoln Financial Field
Kimmel Center and Pennsylvania Convention Center
Wachovia and Citizens Bank Park

@ BILLBOARD MAGAZINE

Editorial 646.654.4605

Subscription 800.562.2706

Intl: 44.1858.43887

Online: www.Billboard.biz/subscribe
Advertising

Display: 646.654.4622

Intl; 44.20.7420.6075

(lassified: 800.223.7524

Online: www.Biliboard.com (media kit)

List Rental 845.731.2731
Reprints 646.654.4677
Charts  646.654.4632

Research 646.654.4633
Email: research@biliboard.com
Online: www.Billboard biz (research)

Biltboard Directories
Subscription: 800.562.2706
Advertising: 800.223.7524

EVENTS

Information: 646.654.4660

Email: bbevents@billboard.com
Sponsorship Opportunities: 415.738.0745
Online: www._BillboardEvents.com

MARKETING & PUBLIC RELATIONS
Information; 646.654.4618

www.americanradiohistorv.com

INFORMATION & SERVICES

BRAND LICENSING
Information: 646.654.4675

@ ONLINE STORE
www.OrderBillboard.com

BILLBOARD.COM / BILLBOARD.BIZ
Editorial 646.654.5582

Biliboard.biz Subscriptions 800.449.1402
Online: www.Billboard.biz/subscribe

Advertising
Display: 646.654.5564
(lassified: 800.223.7524

Content/Chart Licensing 646.654.4488

Chart Alert 646.654.4636
www.Billboard.biz (chart alert)

Email Newsletters
www.Billboard.com (newsletters)

Billboard Bulletin
www.Billboard.biz (Billboard Bulletin)

Biltboard U. powered by Berklee
www.BillboardU.com

Billeoard

OCTOBER 21, 2006 | www.billboard.biz

21


www.americanradiohistory.com

22

Jooz  we

www.wgcl.com

www.v103.com

OCTOBER 21, 2006

www.106kmed.com

www.powert®sifmeom wwwwdasfm.con

POWER
99 3

www.power99.cc;m

2%
www americanradiohistorv. com

UplFront

1

H MICHAEL PAOLETTA mpaoletta@billboard.com

Urban Energy

Ambulance Ltd. Frontman Gives
DKNY Site A New York Groove

Several days ago, a friend sug-
gested 1 log on to the newly
launched DKNY Jeans Web
site. My friend was confident
that | would be pleased by
what | would see—and hear.
He was right. Hip fashions
and cool street scenes from
New York are complemented
by lush, groovy music created
by Ambulance Ltd. frontman
Marcus Congleton.

According to Congleton, who
owns his publishing (Impervi-
ous Music), there was no hesi-
tation on his part to write and
produce three original tracks for
the fashion brand. “Music for
specific things, not for Ambu-
lance Ltd., interests me,” he
says. In fact, recent conversa-
tions with Peter Shane, senior
director of creative at Spirit
Music Group, which adminis-
ters Congleton’s publishing,
have focused on film and TV
work, Congleton says. “With
DKNY, I'm getting my feet wet
in this area.”

For this project, Congleton
was given free creative reign,
with one stipulation from the
folks at DKNY: The music had
to express the urban energy of
the brand and the city it rep-
resents. Congleton wholly ac-
knowledges that he is “not the
poster boy for New York atti-
tude,” but he was confident
that he could create “pretty
and interesting music to cap-
ture that sensibility.” Mission
accomplished.

While Congleton’s getting
his feet wet, DKNY Jeans is
getting exclusive content,
which it has licensed from
Spirit and Ambulance Ltd.’s
label, TVT Records, for three
years. “Both sides win,” Shane
says. “The music strengthens
DKNY's lifestyle brand, while
DKNY opens Marcus up to a
new audience.”

DKNY Jeans marketing direc-
tor Michelle Ryan concurs.
“This site educates consumers
on what our brand has to offer,
while creating a community,”
she says. “It also educates con-
sumers about cool, new sounds
from Ambulance Ltd.”

Ryan and her DKNY col-
leagues view the noncommerce
site as 100% lifestyle branding.
“The music, imaging and
essence of the site need to be as
hip and edgy as the brand,”
Ryan explains. “We want to
keep people on the site as long
as possible.”

Those logging on to dkny-
jeans.com experience Ambu-
lance Ltd.’s music from the
get-go. The three featured tracks
are available as free MP3 down-
loads, and a couple of Ambu-
lance Ltd. videos can be
streamed. The site also features
an interview with Congleton, a
profile of the band and alink to
its Web site.

For her part, Christina
Zafiris, senior director of new
media and strategic marketing
at TVT, is overseeing the mar-

keting and promotional tie-ins
between the band's and
DKNY’s respective Web sites.
“We're letting Ambulance Ltd.
fans know that they can hear
new music from the act at the
DKNY Jeanssite,” Zafiris says.
“It’s important for an act like
Ambulance Ltd. to stay in touch
with fans, especially when it is
between albums.”

This is not lost on Ambu-
lance Ltd. manager Veronica
Gretton, who says the DKNY
offer came forward at the right
time—just as the act had fin-
ished touring and just asits first
album had run its course. “The
DKNY project ended up open-
ing Marcus’ creative flood-
gates,” Gretton says.

After completing the tour, she
recalls that Congleton had five
new songs under his belt. Fast
forward to the completion of his
work with DKNY, and he had 23
new songs. “The DKNY project
got him back into songwriting,
Gretton notes.

Congleton’s newfound cre-
ativity coincided with a move,
in June, from New York to Los
Angeles. The new songs are
forming the foundation for the
next Ambulance Ltd. album,
with John Cale producing.
Congleton says the album is
“more like a solo project” since
“the guys from the last album
are not on this one.” He also
says it will not be as guitar-
heavy or dreamy as past Am-
bulance Ltd. projects.

CONGLETON

RUVAN
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£ legal Matters

SUSAN BUTLER sbutler@billboard.com

Copyright Reform
Bill Derailed

Broadcaster Objections, Music Group Delays Crimp Legislation

A copyright reform bill that
would have streamlined digital
music licensing has fallen by
the wayside. Despite more than
two years of meetings, negoti-
ations and all-night drafting ses-
sions on Capitol Hill by music
publisher and digital media
groups, objections by the Na-
tional Assn. of Broadcasters
(NAB) and delays in the music
groups uniting derailed the pro-
posed legislation, insiders say.
The Copyright Moderniza-
tion Act of 2006 (CMA) bundled
three bills: the Section 115 Re-
form Act of 2006 (SIRA); an or-
phan works bill covering
licensing of work by owners
who cannot be located; and an
antitheft (piracy) bill. Congres-
sional sources tell Legal Matters
that combining various copy-
right bills into one package gave
them a better chance of passing
in the House and the Senate.
SIRA was unanimously
passed by the House Judiciary
Subcommittee on Courts, the
Internet and Intellectual Prop-
erty last June. This was a land-
mark bill hammered out
between the National Music
Publishers’ Assn. (NMPA), led
by president/CEO David Is-
raelite, and the Digital Media
Assn. (DiMA), led by executive
director Jonathan Potter. It set
upa new blanket-licensing sys-
tem for digital uses of compo-
sitions that are subject to the
compulsory license provision of
the Copyright Act (section 115):
those previously recorded and
released in the United States.
Although the NAB had been
negotiating changes with the
publishers’ group recently,
NAB president/CEO David
Rehr reportedly stopped com-
municating with the NMPA,
according to several sources.
Rehr sent a letter on Sept. 26
to Judiciary Committee chair-
man James Sensenbrenner,R.-
Wis., one day before the CMA
was scheduled for a markup,
stating in bold typeface that the
group opposed the legislation.
During a markup, committee
members offer amendments
to a bill.
In its letter, the NAB com-

WWW. americanradiohistorv.com

plained that portions of the
CMA could be interpreted to re-
quire broadcasters to secure ad-
ditional licenses for offering
music for HD radio devices,
among other objections. The fol-
lowing day, the Judiciary Com-
mittee did not mark up the bill.

POTTER and ISRAELITE

The concern over HD radio
ties into the fight over licenses
for sound recordings. The
broadcasters argue that provid-
ing music to devices that record
digital broadcasts, disaggregate
songs and store several hours
of music should not require li-
censes for downloads in addi-
tion to licenses for broadcasting.
Copyright holders disagree: the
major labels sued XM Satellite
Radio over this issue.

Scheduling the bill for
markup three days before Con-
members of Congress planned
toleave for campaigning seems
to have played into the NAB'’s
hands. “Every member has
broadcasters in his district,” a
source says. Subcommittee
chairman Lamar Smith, R-
Texas, who has worked closely
with the NMPA and DiMA, was
not going to force the members
to make hard choices on the bill
just before heading home for
elections, sources say.

But other timing issues also
played a part. In August, an
anonymous letter circulated
among the songwriter, record-
ing artist and publisher com-
munities criticizing SIRA. It
claimed, in part, that SIRA
would deprive the recipients of
fundamental rights under copy-
right law. The writer also com-
plained that SIRA did not

change a variety of current prac-
tices, like a label’s right to li-
cense compositions in pre-1995
recordings to digital services.
The NMPA tried to clear up
some misunderstandings about
the bill as presented in the let-
ter, noting that negotiations

were ongoing.

Still, the letter may have
played into the growing sense
by some subcommittee mem-
bers who reportedly felt that
songwriter, artist and other
music groups—who should
have wanted the bill—were not
doing enough to get it through
the Judiciary Committee.,

Several government and in-
dustry sources have noted that
the status quo is not an op-
tion. This legislative process
began in 2004 after com-
plaints about the antiquated
compulsory license provi-
sions, and there will undoubt-
edly be some changes.

It was not until Sept. 21—re-
portedly under pressure from
some in Congress—that 11
songwriter, artist and publisher
groups finally united in a letter
to Sensenbrenner and Judiciary
Committee ranking member
John Conyers Jr., D-Mich., urg-
ing support for the CMA.

The RIAA also objected to
provisions that could limit pro-
motional efforts and recoup-
ment rights under their
contracts with artists.

There will undoubtedly be
another attempt at some form
of legislation next year. How it
plays out will depend on elec-
tion results and changes in
committee membership. <
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BRIDGING THE DIGITAL DIVIDE: How to best capitalize on internet, mobile and
digital technology.

IMMIGRATION: The ins and outs for one of the most pressing issues for regional
Mexican acts.

THE SAME OLD SONG: How to get your new music noticed by Regional Mexican PDs.

THE ART OF THE REGICNAL MEXICAN TOUR: From promotion, to branding to
booking- the fine points of Latin music's most lucrative touring market.

PUBLISHING: THE NEXT BIG SINGLE: Industry mavens listens to unpublished
songs by new writers.

SHOWCASE-JUST THE BEST!

The top acts in the Mexican circuit, presented by Promotores Unidos.
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_ Pierluigi
Gazzol

n Oct. 19, Maxico City will host the fifth annual Premios MTV Latinoamérica. The awards, for-
merly known as the MTV Video Music Awards Latin America, honor the artists and videos
shown on MT¥ Latin America, the MTV network that serves the Latin American region via

three separate feeds.

Mot to be canfused with MTV Puerto Rico, or the newly launched MTV TR3s (which is seen
in the United States), MTV Latin America is a venerable 13-year-old network, and has grown
to become probably the single most recognizable medium associated with youth culture in

Latin America.

But rather than resting on the laurels of the MTV brand, MTV Latin America managing direc-
tor Pierluigi Gazzolo’s strategy centers on the development of new programming, aggressive
digital expansion and the growth of MTV Networks Latin America’s other channels, specifically
VH1and Nickelodeon Latin America. Days before the Premios awards, Billboard spoke with Gaz-

MTV Latin America’s managing
director discusses social networking
site Lazona, a new wave of artists
below the border, MTV Tr3s and
how American reality TV transiates.

zolo about MTV, Latin American style.

Last year’s awards, which moved
from Miami to Mexico for the first
time, were slated to take placein
the Mexican Riviera but were can-
celed after Hurricane Katrina hit.
This time, they’re going to Mex-
ico City. Aren’t they tempting the
fates in a way?

We will not make a decision based
onahurricane, although we have to
think of natural disasters for the
safety of everyone—and the cost of
the show. The reason to take it out
of Miami is to be more relevant and
to show our consumers that we're
there. Mexico City is a great desti-
nation. It’s about relevance to the
Latin American audience. This is a
continental show, not a national
show. We are a region-wide network.
Our name is MTV Latin America,
not MTV U.S. It’s about giving a
home to the show where the music
is born. That doesn’t mean we won't
bring it back to Miami.

You believe in the importance of
showcasing acts from the region.
How vibrant is the scene?

There was a time when there was a
dry spell of new artists. Look back
to 1996 when the Molotovs and the
Aterciopelados came out. Now, we're
back again at the beginning of the
evolution and we’re seeing new
artists, and it’s very exciting. Some,
which are not known yet, but we are
making them known: electro-pop
acts like Miranda and Belanova, pop-
punk acts like Panda and Allison, a
new generation of rock like Motel.
And artists like Belinda who are
young pop acts out of Mexico. Latin
America is returning with a new

OCTOBER 21, 2006

generation of artists.

Does this mean you’re program-
ming more Latin American acts
on the network?

We've always had a balance between
international and local acts. When
I say international, I mean mostly
acts from the U.K. or U.S. Some-
times the balance depends on pop-
ularity or activity. At the beginning,
it was 50-50. Then it went 60-40, with
60% international. Now, I think
we're returning to a 50-50 split.

Why isn’t there a larger percent-
age of local acts?

Remember MTV Latin America is
the MTV of Latin America. MTV
U.S. doesn’t exist there. We have to
maintain the window to the world
of music and international youth.
Butin the awards show we're adding
new categories that support new
acts. We're having song of the year,
best independent artist and most
promising artist, which will empha-
size an artist that is much newer—
one that ison the verge of breaking.
It’s our way of giving a seal of ap-
proval to artists who are beginning
to get results.

What was the impetus behind the
launch of social networking site
Lazona.com?

That’s one of the phenomena I speak
of in supporting new artists. It
started as an extension to support
the digital world. Our viewers are
major digital users and our presence
there was needed. Latin America
was just at the beginning of the dig-
ital stage, and instead of entering by

buying properties,
we launched from
scratch. From the
day we launched,
we had some 30
bands. Now, we
have 30,000 bands posted and we've
had 1 million page views.

Did you discover anything about
your viewers that surprised you?
We found that a substantial
amount of people surfed the Net
more than watched the MTV chan-
nel. That underscores our need to
extend ourselves horizontally. It’s
the same thing we did with our
broadband site, MTV Revolution.
It’s important to expand horizon-
tally, not only with TV channels but
with all the platforms we can use
to reach our audience,

What about ringtones?

We have deals with several mobile
providers. We have countdowns on
our site, and thematic ringtones,
Even in Latin America, we see a
wireless generation. There are 100
million cell phone subscribers in
the region.

You also supervise Nickelodeon
Latin America. Are you breeding
the Nick viewers to watch MTV?
That sounds horrible! But, definitely,
we have a one-stop destination for
the advertisers. You can now buy for
14- to 49-year-olds. That’s the whole
point of having different targets that
complement each other.

What was your primary goal
when you took over leadership of
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2004

2005;

Latin America as
regiomal direclor of
affiliate sales

As-seniorf VP of
distribution, he
secured
unprecedented
distributicn to launch
WHI Latin America,
reaching 1.5 millicn
househalds.
Introduced suite of
MTV digtal channels,

Appointed managing
director; launched
MTV Revolution, the
first Web site Tor
brogdband users in
Mexica, and social
networking site
Lasona.com;
axpanded
programming of
Mickelodeon Latin
America, adding new
series and launching
"Skimo,” its first
lecally produced
serias,

MTV Networks Latin America?
To expand. And we did. We went
from a two-channel network to a
four-channel network. We added
VH1, which, of course, uses a lot of
iconic programming from the U.S,,
but itis programmed for a 25- to 49-
year-old audience in Latin America.
We added Nick at Night and digital.
The goal was to expand traditionally
and digitally. And also, to be more
local. Not that we weren’t local be-
fore. But we’ve focused on doing
much more [original] productions
from the region.

Is MTV Latin America more
music-driven than MTV in the
United States?

Much more. The majority of our
long-format programming is music-
based. We have a group of digital
channels that are all videos: VH1
Mega Hits, MTV Hits, MTV Jams
and VH1 Soul. They are the same
that you see in the United States.
We're alsolooking at launching a dig-
ital channel with just Latin music.

Your programming includes much
of MTV’s and VHY’s original pro-
ductions and series from the
United States. Do they all work
for the Latin American audience?
Some reality shows are too Ameri-
can. But as far as the format itself of
the show, they have all worked. It’s
incredible how similar [today’s]
youth is.

MTV in the United States just
launched its Latin channel, MTV
Tr3s. How does that affect you?

There are two things I find beauti-
ful about our relationship. One is
creating value: They can do projects
for us, and us for them. And obvi-
ously, on the business side, there’s
afinancial value in sharing content.
The Ricky Martin “Unplugged,” for
example, we co-produced. But there
are other products we don’t share.
The U.S. audience is different, and
we can’t think that we can take Mex-
ico and put it in the U.S. You have
to talk to this audience that is third-
generation in their language. Still,
it is a beautiful thing.
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KENKY CHESNEY at Philips Arena in Atlanta, Aug. 19, on “The Road & the Radio Tour 2006.”

To lift the title of ahit Kenry Chesney song, for country music touring, this is the good
stuff. /// These are the best of times for country road work, with superstars breaking records, newly
established headliners gaining momentum and plenty of acts still in the pipeline. /// No act in
country is selling more tickets than Caesney himself. For the fourth consecutive year, he will move
more than 1 million tickets, a feat not even Garth Brooks has matched.

That milestone is “something that obviously I dicn’t even know
how tc dream about when [ was dreaming of doing this for a living,”
Chesney tells Billboard. “I'm thrilled that people are losing our music
like that, not just hearing it on the radio, but actually living their lives
with it. They want to come see it live.”

Chesney is not alone. By the time 2006 touring comnes to a close,
four country artists will have played to more than 1 million fans this
year, likely a first. Chesney. Rascal Flatts and the Soul2Soul IT tour
featuring Tim McGraw and Faith Hill will all put mcre than 1 mil-
lion butts in seats. Soul2Soul I also seta country gros= record by tak-
ing in close to $90 million at the box office.

Country stars of a generation ago couldn’t conceive of such num-

bers. “All the big money is being made today after us older artists had
to work for $500, a couple thousand a night, and we finally got ap to
around $20,000 or $30,000,” George Jones marvels. “I make more
today than I did back when I had all my hits, because I still gct my
traditional fans and they still come to see me. So I doubled my price,
because radio’s not playing the older artists.”

Today country box office records are falling lik= tears in b=ers,
and veterans like Toby Keith, George Strait, Alan Jackson and Brooks
& Dunn are also experiencing strong sales. Other ccts, particularly
Brad Paisley and Keith Urban, are poised to move up to superstar
touring status.

Chesney says what all of these acts have in common is a focts on
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delivering entertaining shows. “The mare fans feel l:ke they car count
on you for a great show, the more they’ll keep coming back,” he ob-
serves. “That’s been our focus for years. No matter if we wer= play-
ing the county fair or the radio show back in the mid-1990s, we svanted
those people to leave and tell sometody how much fun they kad. It's
like fans trust us.”

But with next year also fully loaded with headliners zr.d new artists
rising quickly, does the country music fan base Lave the firancial
wherewithal to keep turning this trast into ticket sales> Or, as some
believe, is a saturation point at hand?

To analyze where country is going it hélps to see 10w this most
consistent area of the touring business arrived at its curren- boom
time. McGraw manager Scott Siman says “a convergence of factors”
contributed to country’s road wins, led by a larger group of super-
stars than past eras.

“The big artists are making great music and doing inte-esting
things outside their music careers, [such as] filir, television, fash-
ion,” Siman says. “And the number of acts with a great ‘live’ reputa-
tion has grown.”

BY RAY WADDELL

Also, the successful touring development model of solo dates mixed
with key supporting slots, then headlining when tae foundation is
solid, has worked extremely well. Clint Higham, Chesney’s manager,
says a couple of acts, notably Urban and Rascal Flatts, started to gain
momentum while out with Chesney.

“You can always tell when they’re doing the numbers on T-shirts
and when they’re appealing to a young demographic,” Higham says,
adding that Chesney was in the same place a few years back. “We owe
Tim McGraw and George Strait a great deal of gratitude, because
[those tours were] a major platform for us to go do our own thing.”

According to Rod Essig of Creative Artists Agency’s Nashville of-
fice, “We've taken the time to grow headliners. There are no overnight
successes. All of these acts have built really strong liases, and they've
all grown on those bases. And we’ve also had somre crossover success.”

Live Nation country music president Brian O’Connell says coun-
try success in all areas begins with songwriters znd artists. “But there
have been a lot of people in our industry that hzve paid particular at-
tention to building acts, not just firing them out there on the first
single and seeing how far they can swim,” O’Conrell adds.

OCTOBER 21, 2006
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That production values on the top country music
tours are second to no genre is another important fac-
tor, Siman believes. “With S2S81I we had the biggest,
baddest production in the history of the format, and
acts are committed to delivering great shows,” he says.
“Fans know this.”

Indeed, Chesney spends far more money on support
than he has to, based on his own level of stardom and
a relatively conservative ticket price in the $60 range.
“I do feel like you have to give fans a great show from
top to bottom,” he says. “We've had the luxury of hav-
ing some really great opening acts. Everybody brought
aunique energy and something more thana hit record
to the show, and that’'s what I look for.”

Country is not as fragmented as other genres, O’-
Connell says. “In rock you have seven or eight differ-
ent sub-categories, in country you have country, period,”
he says. “People keep trying to divide it up into classic
country, traditional country, pop country, but it still
boils down to country.”

And today’s country fans transcend traditional coun-
try demographics, O’Connell adds. “People like to talk
about it’s a ‘red state’ thing or a ‘blue state’ thing. The
one thingabout country I can tell you right now is that
every state in country music is red, white and blue and
always will be. No political lines are drawn.”

But with no fewer than a dozen legitimate arena
headliners on the road in 2007, probably half of them
sellout superstars, there may be other lines drawn by
fans. Essig wonders if the country fan base can sup-
port a much larger superstar roster.

“When you getabout 12 country headliners touring,
somebody needs to wait in the wings, slow down or go
away for a year,” Essig says. “I think we can afford to
have a country artist in a major city every three to four

weeks, which gives you 12 headlin-
ers, basically. Butany more than that
saturates it.”

Soul2Soul will return in 2007, as
will Chesney, Rascall Flatts, Strait,
Paisley, Keith, Brooks & Dunn and
others still being finalized in a group
that could seriously tax the buying
power of the base. In such ascenario,
protection clauses that offer geo-
graphic and time space between coun-
try shows can make a difference (see
story, below).

So is country music reaching a
commercial peak? “I think when pop
is not good, country is great,” Beck-
ham says. “And as pop becomes cool
and fun again, [with acts] like Justin Timberlake, the
Fray, Panic! at the Disco, as that trend goes back to-
ward pop, will country suffer? Probably. But I also
think the crossover success that Flatts has had and
that Keith Urban is having is also keeping that pop
crowd still really interested in country.”

Beckham also points out that younger fans listen to
all kinds of music. “I think they think Rascal Flatts is
cool and they think Snoop Dogg is cool, they think
Kenny Chesney is cool and they think Shakira is cool,
back and forth,” he says.

Siman says country can sustain “if we keep doing
what we're doing: make compelling music, market
our acts beyond the format, keep the production val-
ues high. Will we eventually take a little bit of a dip?
I think so. You've got to think long term as opposed
to short term, and record companies have to do the
same thing.”

Most everyone Billboard spoke with agrees country
could have its biggest year ever in 2007. “There’s a lot
of really big tours going out next year, and somebody,
I’'m sure, will suffer along the way,” Beckham says.
“But it’s a healthy time in our business.”

The return on investment is gratifying for Chesney.
“We're the epitome of a touring band-—we’ve not taken
a year off since 1993,” he says. “To be where we are
now, my band and crew who have lived this dream and
experienced it all with me, the feeling we've have now
and over the last four or five years is unbelievable com-
pared to how it was the first four or five years.”

Chesney says they made little or even lost money in
those early years. “I didn’t care. I had aband and a bus,
rolling down the highway,” he concludes. “We're still
doing the same thing. We've just got a lot more stuff
around us.” oee

NASHVILLE DEBATES CLAUSES DEMANDING TIME AND SPACE BETWEEN SHOWS
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Country music is selling out coast to coast, even
in what were once considered nontraditional
country markets. But the two biggest markets in
the United States have no country radio stations
for promoters to hang their hats on.

“The reason there are not stations in New York
City and Los Angeles is because corporate radio
economics don’t always correspond to what the
people want,” says Scott Siman, manager for Tim
McGraw. “You can choose to look at it as anega-
tive, or you can view it as an opportunity to grow
in the future.”

The country touring business feels the absence,
but is working around the pothole. “People are
clamoring for country music,” says Rod Essig of
Creative Artists Agency Nashville, agency for Tim
McGraw and Faith Hill, who together soid out New
York and Los Angeles on their summer Soul2Soul
Il tour. “I don’t know if they’re missing the boat
so much in New York, but in Los Angeles we're
hearing huge complaints about not having coun-
try radio.”

McGraw and Hill sold out two nights in New
York and three in Los Angeles. “But the sales fig-
ures for L.A. are extraordinary compared to New
York, per capita,” Essig says. “L.A. is a lot more
rural than New York. California is still a very agri-
cultural state, and Los Angeles has much, much
more of a base for country music.”

When it comes to promoting shows not on the
level of Soul2Soul, the lack of radio in Los Ange-
les is “hurting us right now,” Essig says. “With
[Los Angeles venues like] the Greek Theatre or
the Universal Amphitheater, we're hearing from
the promoters, ‘Where are we going to promote
this?’ What | think will happen is we’ll take a lot of
our stuff down to the Pond in Anaheim and we’ll
use KFROG [country KFRG, in San Bernardino].”

Brian O’Connell, president of Live Nation’s
country division, says he would love to have big,
powerful country radio in New York and Los An-
geles. “But my saying is, ‘Nobody ever bought a
ticket to see a promoter, a radio station or a build-
ing.’ They buy tickets to see artists. Look at what
we’ve done in New York this year. We had the
CMA Awards there, Tim and Faith sold out, Kenny
[Chesney] sold out and Rascal Flatts.is gonnasell
out Madison Square flippin’ Garden.”

Still, O’Connell agrees that the lack of a coun-
try format in the markets handcuffs promotion.
“You don’t have your big running back to go to,”
he says. “You’ve got to be creative, go to print or
television. It costs more, especially in New York,
but the true talent and the big-time artists will
rise to the top, and people know who they are.”

XM Satellite Radio has taken over production
of the Los Angeles market’s annual fan appreci-
ation show, but O’Connell and Essig predict there
will be a new terrestrial country radio station in
Los Angeles within 60 to 90 days.

“What | hear is they’re getting ready to flip
something,” Siman adds. “Country has done so
well in that market, and there are so many people,
somebody will flip it.” —RW oo

STRAIT: RICK DIAMOND/WIREIMAGE.COM: HILL: AP PHOTO/LISA ROSE
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Robbie Williams Leads
The List Of Global
Superstars Barely

Known In The States
BY MARK SUTHERLAND

Sir Elton John calls him “the No. 1 star in the world.”

In the United Kingdom, he is the single most recognizable musician working today, winner of a
record 18 BRIT Awards and maker of six consecutive No. 1 studio albums. Worldwide, EMI Music
says he has sold more than 51 million albums, singles and DVDs, with his last album opening at
No. 1 in 18 different territories. His current world tour will see him play to 2.6 million fans, from
Buenos Aires to Brisbane and Cape Town to Copenhagen.

But not every worldwide star gets to be a star in the United States (see story, next page). Ask Amer-
icans what they think of Robbie Williams and they’ll probably tell you he hasn’t made a decent movie
since “Mrs. Doubtfire.”

Williams’ solo career started brightly in the United States, with his ballad “Angels” peaking on
The Billboard Hot 100 at No. 53 in 2000. But since then, his seemingly doomed attempts to con-
vert America have become as essential a part of his U.K. tabloid persona as his struggles with al-
cohol and drugs and his dalliances with celebrities from Rachel Hunter to Nicole Kidman.

Williams last made a concerted assaultupon America in 2003 with album “Escapology” (Chrysalis).
But despite debuting al No. 43 on The Billboard 200, the alburm soon slipped from view, and Williams
subsequently cancelec plans to further tour the States. His career album sales to date stateside total

OCTOBER 21,2005 | www.billboard.biz | 31
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slightly less than 1 million, according to Nielsen
SoundScan, with U.S. debut “The Ego Has
Landed” (Capitol}, a compilation of his first two
U K. records, accounting for more than half
that figure. Neither his last album, “Intensive
Care” (2005), nor his new, electronica-inspired
“Rudebox,” out Oct. 23 in the United Kingdom,
has had a physical U.S. release.

Williams lives in Los Angeles for much of
the year but seems to have given up on mak-
ing America his spiritual home, declaring in
one recent U K. radio interview: “The only way
an album of mine is going to be in the States
is if 1 leave it in Tower Records.”

EMI Music U K. & Ireland chairman/CEO
Tony Wadsworth says demand from Williams’
hardcore American fan base “is satisfied by im-
ports and digitally” and attributes Williams’
lack of progress there to the artist deliberately
choosing to concentrate on other territories.

“When the American music business sees
the sort of numbers he can do on record and
live then they’ll start to realize that perhaps fo-
cusing his resources in the way that he has
done was a clever thing to do,” Wadsworth says.
“He does between 5 and 6 million copies on
every album without the United States. So, does
he need the States? From a strictly business
point of view, I would say the answer is ‘no.” ”

Others remain convinced that Williams still
hasashotat U.S. success. James Blunt's man-
ager, 21st Artists’ Todd Interland, says “You're
Beautiful” hit No. 1 in the United States thanks
to Blunt's work ethic.

“I think Robbie’s probably just giving it a
brief rest because deep down every artist wants
to conquer America,” Interland says. “But Rob-
bie would need to work differently to make it
there. It's so competitive in America, you can’t
rest on your laurels and say, ‘I'm a big star in
the rest of the world.” You've really got to do
the work.”

The domestic buzz on “Rudebox” is low-key
for a Williams release, thanks to its much-
touted “experimental” direction and the rela-
tive failure of its title track lead single, which
peaked at No. 4 on the Official U.K. Charts Co.
survey and spent only four weeks in the top 20.
Lead singles from Williams albums generally
peak at No. 1 or No. 2. But the retail sector re-
mains enthusiastic over what is still likely to
be one of 2006’s biggest-selling albums.

Gary Rolfe, head of music for U.K. market-
leading retailer HMYV, says: “The simple fact
of the matter is that Robbie has a huge and ded-
icated fan base that is receptive to everything
he tries. He now consistently delivers 2 mil-
lion-plus sales for each major release. I don’t
see why it should be any different for this
album.” And internationally, Williams remains
hot property. He will perform two songs at the
MTV Video Music Awards Latin America Oct.
191in Mexico City—and his huge popularity in
South America may yet provide him with a
backdoor route to the States.

Jose Tillan, senior VP of music program-
ming and talent strategy for MTV Networks
Latin America and MTV Tt 3s, is mystified that
huge success in Argentina, Brazil, Mexico,
Chile and Colombia has failed to translate to
the United States. “The songs are great, he’sa
good-looking guy . . . you'd think it was a no-
brainer for the American market,” Tillan says.
“If we got another ‘Angels,” we’d definitely try
to do something with iton MTV Tr3s.”

Inthe meantime, Williams will just have to
console himself with being music’s biggest
artist outside America. .

Additional reporting by Tom Ferguson in London.
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When it comes to selling globally
but not in the United States,
Robbie Williams is hardly alone.
Following is Billboard’s tally of the
next 10 top worldwide superstars
to be regulary scorned in

the States, judging from record
company-supplied shipment figures.

JOHNNY HALLYDAY

Nationality: French

L [: Warner Music France
G > Mainstream rock
Te racarde chinned werldwic

80 million
M : Self-managed

g: Jean-Claude Camus,
Camus et Camus Productions, Paris

The man who popularized rock’n’roil in
France has released 75 albums since 1960.
Now 63, he’s still touring—Warner Music
says he has sold 27.4 million career tickets.
Yet his only significant attempt to approach
the U.S. market came via a 1996 concert in
Las Vegas, where he played to a mainly
French audience. “Reaching an audience in
the U.S. is hard for any French artist,” says
Jean-Francois Michel, director of the French
Music Export Office. “It takes a lot of time
and money, with no guaranteed success.
Johnny works so well in his own market that
he might not want to consider such an ef-
fortin uncomfortable psychological condi-
tions, since he would be regarded an out-
sider there.” —Aymeric Pichevin
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Yumi Matsutoya
Nationality: Japanese
Label: Toshiba-EMI | Genre: J-pop
Total records shipped woridwide: 42
million | Management: kirarasha,
Tokyo; contact Masataka Matsutoya
Booking: Kirarasha, Tokyc; contact
Masataka Matsutoya

“Yuming”—as Matsutoya is affectionately
referred to by her loyal fans—has released
more than 40 albums since her 1973 debut,
while several other J-pop artists have scored
hits with her compositions. She seldom does
commercial endorsements a makes TV ap-
pearances, yet her most recent nationwide
tour saw total ticket sales 0of190,000. Con-
sequently, she has little incentive to try her
luck overseas. “Japan has 127million people,
and so if an artist is successful, they don’t
need to try to succeed in ozher markets,”
says Takeshi Imaizumi, sales manager at
Tower Distribution of Tower Records Japan.

—Steve McClure
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PLACEBO: KEVIN CUMMINGS

;. EROS RAMAZZOTTI
ationality: Italian Label: Sony BMG
Genre: Melodic pop Total records
shipped worldwide: 40 million
lanagement: Roberto Galante,
Radiorama, Milan
Booking: Maurizio Salvadori, Trident/
Clear Channel, Milan

Ramazzotti has been one of Italy’s most
consistently successful artists for the past
24 years. He also sells well in the G/S/A
territories (Germany, Switzerland and
Austria), Scandinavia, Eastern Europe and
Latin America, and regularly records
Spanish versions of his albums. He sold
900,000 tickets for his summer 2006 Eu-
ropean tour. In the United States, Ra-
mazzotti is known to the Latin market,
but has yet to expand beyond it. “It would
require a lot of time and effort,” manager
Roberto Galante says. “There have been
offers for him to live in the States for six
months, but he isn’t keen. Also, his English
isn’t really up to doing promo like TV chat
shows so we’ve let that one go, at least
for the time being.” —Mark Worden
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7.PLACEBO

Nationality: Multi-ethnic, U.K.-based
Label: Virgin Records (U.K.), Astralwerks (U.S.)
Genre: Rock

Total records shipped worldwide: 8.5 million
Management: Dave McLean and Alex
Weston, Riverman Management, London
Booking: Rod McSween, International
Talent Booking, London (global); Rob Prinz,
United Talent Agency, Los Angeles (U.S.)

Inits 10-year career, Placebo has had gold and
platinum albums in 30 countries including Ar-
gentina, Australia and Germany, while this
year the act headlined 30 festivals, including
ones in Thailand, China and South Korea. In
the States, 1998 single “Pure Morning” peaked
at No. 19 on Billboard’s Modern Rock chart,
but the band’s management believes lack of
video play (it showed vocalist Brian Molko ap-
parently walking down a building) affected
album sales—although current album “Meds”
gave Placebo its first Billboard 200 entry. Man-
ager Dave McLean says, “This time it’s looking
good. ‘Infra-Red’ is doing well at radio, and
we’ve rescheduled 20 arena shows in Europe
togoto the US.” —Andre Paine

4. WESTLIFE
Nationality Irish a RCA
e:Pop
\ 1e: 35 million
! 1t: Louis Walsh, Louis Walsh
Management, Dublin
Booking: John Giddings, Solo Music
Agency, London

The Irish band has scored 13 U.K. No. 1 singles
and seven multiplatinum albums inits eight-
year career and continues to grow globally:
“You Raise Me Up” was a 2005 hit in Australia
and last month the group toured the Philip-
pines, South Korea, Singapore, Hong Kong
and Taiwan. Despite duets with Diana Ross
and Mariah Carey, the act has enjoyed only
moderate U.S. success; its 1999 song “Flying
Without Wings” hit No. 2 on The Billboard
Hot 100 for Ruben Studdard. Sony BMG’s
London-based VP of international Dave Shack
says: “It’s very difficult for a U.S. label to spend
a ridiculous amount of money in America, if
it is not backed up with a committed diary.
The band was good enough and the songs
were good enough, but we couldn’t commit
the time.” —Andre Paine
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8. KAZUMASA ODA
Nationality: Japanese

Label: Little Tokyo/BMG Japan

Genre: Rock Total records shipped
worldwide: 6.3 million as a solo artist; 6
million as a member of Off-Course
Management: Far East Club, Tokyo
Booking: Far East Club, Tokyo

Odais the oldest artist ever to have a Japan-
ese No. 1 album with 2005’s “Sokana.” His
career began in 1969, when he formed the
band Off-Course, which became one of
Japan’s biggest rock acts. In 1986 he went
solo, and every album since has gone plat-
inum. While he’s sold 200,000 albums in
Asia outside of Japan, he’s never attempted
to break into the United States. “I think
[artists like Oda] have never tried to get
into the U.S. market because they have
never written or sung original songs in Eng-
lish,” says Takeshi Imaizumi, sales manager
at Tower Distribution of Tower Records
Japan. “There’s much more emphasis on
melody in their songs, compared to Amer-
ican songs, where the rhythm and the beat
are more important.” —Steve McClure

LAURA PAUSINI

Nationality: Italian

[ Atlantic Records

[ : Melodic pop

Total records shipped worldwide: 20 million
Management: Gabriele Parisi, Gente
Management, Milan Booking: Roberto
De Luca, Milano Concerti, Milan

Pausini found fame at 18 when she won the
“Youngsters” section of the country’s flagship
San Remo festival in 1993. She has since built
up a following in Spain, France, Switzerland
and Latin America, helped by her ability to
record in new languages (Spanish, Portuguese
and, coming soon, French). She has made big
inroads into the U.S. Latin market, winning a
Grammy for best Latin pop album and a Latin
Grammy for best female pop album for 2005’s
“Escucha.” An English-language album, “From
the Inside,” was released there in 2002.
Warner Music Italy president/CEO Massimo
Giuliano says: “It was an undoubted success in
artistic terms, but it didn’t really emphasize
her Latin nature. | don’t think she was entirely
comfortable singing songs that were not part
of her world.” —Mark Worden
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9. SUGABABES

Nationality: English
Label: Universal Island

Genre:Pop | Total records shipped
worldwide: 5 million

Management: Mark Hargreaves, Crown
Music Management, London

Booking: Paul Franklin, Helter Skelter,
London

Despite three different lineups, Sug-
ababes have become the United King-
dom’s biggest girl group with three triple-
platinum albums. Last year’s “Taller in
More Ways” went to No. 1in Austria and
New Zealand, No. 2 in Germany and No.3
in Australia, Norway and Switzerland. But
their only notable American success was
“Hole in the Head,” a 2003 Billboard
dance chart No. 1. Gary Rolfe, head of
music for market-leading U.K. retailer
HMV, says: “In the U.K., we would view
them as credible, but they are up against
serious R&B acts in the U.S. Plus the oc-
casional change of lineup may have re-
sulted in them focusing primarily on the
U.K. and Europe.” —Andre Paine

www americanradiohistorv com

5. HE

BERT
GRONEMEYER

Nationality: German

Labe!: Gronland/EMI

Total records shipped worldwide: 16 million

Management: Self-managed

Booking: Marek Lieberberg, MLK, Frankfurt

Genre: Pop

Fifty-year-old Grénemeyer has been a star
in the G/S/A territories since 1978, with 80
gold and 37 platinum sales awards in Ger-
many alone. His popularity is still growing—
in 2002, he enjoyed his first German singles
chart-topper with the title track to his 3.1
million-selling “Mensch” album, and the cor-
responding tour shifted 1.5 million tickets.
Although now a London resident, his Eng-
lish-language ambitions seem limited—
something Helmun Fest, chairman of EMI
Music Switzerland and Austria, attributes
to difficulties in translating Grénemeyer’s
dense lyrics. “Bach, Beethoven, Haydn and
many others did not come from Cleveland,
Newcastle or even Los Angeles,” he says,
“so | wish international media would give
great talent like Herbert a little more atten-
tion and exposure.” —Wolfgang Spahr
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10. POWDERFINGER

Nationality: Australian | Label: Universal
Music Australia | Genre:Rock

Total records shipped worldwide: 1.7 million
Management: Paul Piticco, Secret Service
Artist Management, Brisbane | Booking:
Jessica Ducrou, Village Sounds, Byron
Bay (Australia); Don Muller, Creative
Artists Agency, Los Angeles (U.S.); Paul
Bolton, Helter Skelter, London (rest of the
world)

Powderfinger’s last three albums have
topped the Australian Recording Industry
Assn. chart, with huge sales for a country of
Australia’s population. “Iinternationalist” sold
five-times platinum, “Odyssey Number Five”
eight-times platinum and “Vulture Street”
six-times platinum, with each platinum disc
representing 70,000 units. The band’s mix of
intelligent rock and strong live performances
{ed to sellout national tours in 2003 and 2005
and a live following in Europe, but six tours
of the United States have left little impres-
sion. “Maybe they sound too Australian,”
says Graham London of Canberra retailer
Abels Music. —Christie Eliezer
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On His Limitless Success and
Wish Him The Best 0f Luck
With His New Album!

Jazze Pha and Sho'nuff Records present...

with their debut album ll‘ﬂﬂPPfECiatEd

Albim includes "Do it To It" (feat.Sean Paul of the Young Bloodz),
“Chevy”, “That Boy”, and the title track “Unappreciated”
WWW.CHERISHSISTERS.COM

IN STORES NOW! WWW.SHONUFF-RECORDS.COM
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HITMAKING SONGWRITER
JUMPS OUT FRONT
ON ‘OCEAN DRIVF’

MUIR, GROOMING BY WILLIAM MARSHALL, SHIRT AND PANTS BY EDUN

STYLING BY ELIZABETH

[eJ . TOBER 21, 200¢€
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HE’S THE
‘GO TO’
WRITER

WHEN THE
PRESSURE
IS ON

Ir 4h2 cast 18 months,
JOSNTA AUSTIN has
co-writzen sa2van top
22 htts.

BY JIM BESSMAN

e’s only 26, but a lot of

music industry veterans

are looking up to Johnta

Austin. m And with good
reason: The young Atlanta songwriter
has achieved a phenomenal track
record on the Billboard charts. mIn the
past 18 months, Austin has co-written
no fewer than seven top 20 hits on
The Billboard Hot 100, including
Mariah Carey’s megahit “We Belong
Together” that spent 14 weeks at
No. 1 beginning in June 2005.

Austin and his collaborators have scored fur-
ther with “Shake It Off” and “Don’t Forget About
Us,” co-written with Carey; “Like You” for Bow
Wow featuring Ciara; “Be Without You” for Mary
]. Blige; “Yo (Excuse Me Miss)” for Chris Brown;
“Call On Me” for Janet Jackson; and “A Public
Affair” for Jessica Simpson.

And that’s just since mid-2005.

Austin cracked the Hot 100 for the first time
in 1999 when he co-wrote “Sweet Lady” for
Tyrese and the song peaked at No. 12.

Now the songwriter is stepping into the spot-
light himself.

Austin’s own single, “Turn It Up,” is rising
up the Hot R&B/Hip-Hop Songs chart, paving
the way for the Dec. 26 release of his debut
album, “Ocean Drive,” on So So Def/Virgin,
the imprint of So So Def founder and president
of Virgin Records’ urban music division Jer-
maine Dupri.

“My experience with Johnta [pronounced “John-
Tay”] is very interesting, because | never really
liked him in the beginning,” jokes Dupri, who
co-produced “Ocean Drive” and has collaborated
with Austin on many songwriting projects.

“I never wanted him to come to the studioand
work with me, so it’s kind of funny that we’re
friends and I signed him to my label,” Dupri says.

“I never really thought [ could get on a page
with a writer and the writer would be able to
write to my vision and bring it out the way I
thought,” he continues. “But he was kind of per-
sistent in his earlier days in trying to get in the
studio with me. So I gave him a shot and threw
ideas at him. And he came back with stuff that
was similar to what I would write, and we just
hit it off from there. Tt’s really strange how peo-
ple become partners and friends.”

“Strange” might not be the word to describe
how Austin became a continued on >>p40

JACKET BY KENNY FLANAGAN OF KAS COLLECTION, T-SHIRT BY EDUN, JEANS BY LOOMSTATE, BELT BY SEAN JOHN
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From the desk of Chris Hicks

Austin

8 straight years of hits is pretty impressive.
I can'tsay that I am surprised...

"Thank you for letting me be a part.

-Chris

75 Rockefelier Plaza New York, NY 10019
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songwriter and artist. But the events leading to “Ocean Drive”
are hardly typical. Indeed, Austin originally wanted to be a
doctor. (His mother and stepfather were both police officers.)

“I developed the desire for music on my own,” says Austin,
who picked up Motown and gospel influences from his grand-
father and godmother, and sang in his Atlanta church choir.
An aspiring actor, he scored a couple of TV commercials after
his mother saw a notice in the paper.

‘I was 8 at the time, and it was just something to do,”
Austin says. When he was 12, he showed up at an open au-
dition cattle call for a children’s series on TBS and, incredi-
bly, got the gig co-hosting the weekly Saturday-morning
educational program “Feed Your Mind.

JOHNTA AUSTIN, left, and QUINCY
JONES, center, congratulate JERMAINE
DUPRI on his induction last month into
the Georgia Music Hall of Fame.

“I got to go all over the place,” Austin says. “I saw the
Sphinx and the pyramids in Egypt, crocodiles and the Bar-
rier Reef in Australia, the rain forest in Costa Rica. There
was a museum with 12,000 bugs | never knew existed.”

But Austin also interviewed celebrities like Michael Jack-
son and Michael Jordan, and most auspiciously, Arsenio
Hall. Hall in turn asked Austin to appear on his talk show,
where Austin revealed his desire to sing.

So he sang with Hall's show band (“I sang Shai's ‘If [ Ever
Fall in Love,” ” he recalls), and the performance led to his
signing with RCA Records in 1994. But then the 13-year-old’s
voice changed, and he was dropped by RCA, replaced on the
roster by the young Coca-Cola commercial star Tyrese.

“If he hadn't lost the deal, would he be the great writer he

FANTASIA
TYRESE
MONICA

WHITNEY HOUSTON

Johnta:

is now? Who knows?” asks producer/songwriter Troy Tay-
lor, whom Austin cites as a “huge mentor.” “The great thing
is that it resulted in him becoming a writer.”

Taylor remembers a phone call from RCA A&R VP
Kenny Ortiz.

“He said, ‘Thave a young kid I really want you to work with,
and I listened to Johnta and the little kid was singing with the
assurance of a grown man. He knew exactly who he was. He
was just lacking control. Kenny wanted me to work with him
on that, and we became inseparable. He was a version of me
when I was his age. It was such a pleasure to work with him.

As Austin says, Taylor “took me under his wingafter I got
dropped by RCA and said we'd make this right.

Within six months after the RCA deal ended, Austin
with Taylor’s help, had co-written “Sweet Lady” for Tyrese's
debut album. As Austin graduated fsom Atlanta’s School
of Performing Arts high school in 1999, the song was a top
10 hit. That same year he hooked up with the city’s Noon-
time Management. (He's now managed by Roz Harrell at
Urban Sky Management.)

But Noontime then “was a young company developing pro-
ducers, and we needed young songwriters,” says Christopher
Hicks, Warner/Chappell music VP of urban A&R and founder
of Noontime. “Johnta was young and hungry and burgeoning
with talent, and you could just look at hirn and know he had it.

After his success co-writing “Sweet Lady,” Austin’s credit
appeared regularly on the Hot 100 or the Hot R&B/Hip-
Hop Songs charts with “Get Gone”* for 1deal; “I Don’t
Wanna,” “Miss You” and “Come Over” for Aalivah; “If |
Could Go!” for Angie Martinez; and others.

Like Taylor, Hicks also recognized Austin’s keen mind.

“It might sound weird, but he had a photographic mem-
ory,” Hicks says. “He’d see something one time, and it be-
came part of his permanent memory that he would draw on
to write songs for different artists.”

One of those artists was Toni Braxton.

“She was really established, and evervbody wanted to work
with her,” Hicks says. “But she didn’t want to work with new
writers, so I pushed the issue and pushed the issue, and she
relented and he co-wrote ‘Just Be a continued cn >>p42
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we’re proud to congratulate you on such a stellar list
of accomplishments and contributions in music.

OCTOBER 21, 2006

From your friends at

The RCA Music Group

RCA MUSIC GROUP
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RICK DIAM
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Working with artists like
Mariah Carey was inspiri~g
for JOHNTA AUSTIN.

from >>p40
Man About It,” and it affirmed our relationship.” Braxton’s
version went to No. 6 on the Hot R&B/Hip-Hop Songs chart.

Fellow Noontime client Bryan-Michael Cox was another
writer on “Just Be a Man About It” and is credited by Austin
for introducing him to Dupri.

“He got hooked with Jermaine first,” Austin says of Cox, “so
| just kept nagging him and he put it together, and Jermaine
called me down to write one night and it took off from there.”

They first collaborated on songs for Tyrese and eventually
“developed a nice chemistry,” Austin says. Dupriadds, “I was
trying to do something different, so I let him write.”

Then came Mariah Carey.
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—TROY TAYLOR

“She came in and asked if | was a permanent fixture at So
So Def,” Austin says, “and I turned to Jermaine and he said,
‘Yeah, he is.””

Dupri says he snuck Austin in to help Carey write. “l knew
Mariah didn’t need no help and didn’'t know how she would
react when I brought him in, but she loved him,” he says.

Andwith good reason. After she had 4 hit with “I1t’s Like That,”
which Austin also co-wrote, “We Belong Together” became a
monster hit and won Austin a Grammy Award for best R&B
song. “Shake It Off” and “Don’t Forget About Us” followed.

Meanwhile, working with artists like Carey inspired Austin.

“When we landed hits at Noontime with ‘Just Be a Man
About 1t’ for Toni Braxton and ‘I Don’t Wanna’ for Aaliyah, it
really got me motivated,” he says. “Tyrese was a brand-new
artist, but these were artists | saw on television and grew up
watching, and to work with them and have significant records

Johnta Austin

really got me motivated.”

Working so closely with Dupri also had an impact.

“One day I demoed ‘Lil More Love,” a song [ did forsomeone
else, and Jermaine heard it and said he didn’t think anyone could
deliver it like I did,” Austin says. “He said that when ke gotinto
his new situation, coming out of Columbia and then Arista and
starting all over, he wanted me to be his first R&B arfist.

“Just the fact of the quality of it,” adds Dupri, who stayed
true to his word and signed Austin to So So Def/Virgin Records
in the spring of 2005. “I could assure myself that he could
write songs that live up to the quality of a Dupri song.”

“Lil More Love” is now among the highlights of Austin’s
forthcoming “Ocean Drive” album.

‘I've seen him grow from a boy to a man,” says Valerie Pat-
ton, senior VP of urban A&R for Chrysalis Music Group,
Austin’s publishing company.

“He’s many years my junior, but I go to him for advice. But
he’s quite wise beyond his years, like a little old man. He's
had lots of success this year with Mariah and Mary J. Blige
and Chris Brown and Faith Evans, and I'm very humbled to
be associated with him.

Taylor likewise compliments his youthful protégg.

“Just being the person he is and the excitement that he has
for the music comes out in his songs,” Taylor says. “He’s al-
ways open for learning about anything. I had a large music
collection, and he went out and bought lots of CDs and lis-
tened to the details of the music and arrangements and ap-
plied them to his own artistry and creativity and turned them
into his own style—and now you can tell a Johnta seng by its
lyric structure and melodic structure.

Characterizing himself as “someone who’s been in this
business a long time and worked with consistent writers,
Hicks says that Austin “is the most consistent young song-
writer in the music business today. He’s just the guy I go to
when the pressure is on, like when you're in the studio with
a big star and you have to deliver a big record. He’s the per-
son | know will always come up with the goods-—it’s almost
factored in. And as much as I believe I've contributed to his
success, he's contributed to mine. tee

RICK DIAMOND/WIREIMAGE.COM

Your phenomenal talent has helped change the game!
Congratulations on a great year & success with your new album

42 | OCTOBER 21, 2006

Mark Pitts & The Zomba Family

S
ZOMBA LABEL GROUP
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The only thing we value
more than your songs
is your friendship.

Congratulations

JOIIMT
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JOHNTA AUSTIN
ON HIS SONGWRITING
PATH TO SUCCESS

OCTOBER 21, 2006

ohnta Austin has more than 20 hits on The Billboard Hot 100 to his

credit and has yet to release his debut album. ® Austin, of course, has e
achieved success as a songwriter with a touch that has turned tracks into

hits for the likes of Mary J. Blige, Janet Jackson and Jessica Simpson. s Only %

26, he nonetheless comes across as an “old soul,” reflecting his songwriting maturity.

&~ -

Extremely affable and thoughtful, Austin laughs readily and heartily as he reflects on his
career, one that began with a recording deal in the mid-’90s with RCA that went nowhere. It »
took a detour into songwriting to lead Austin to the top of his craft. And now he has come full }
circle. m Austin will release his debut album, “Ocean Drive,” Dec. 26 on So So Def/Virgin Records.

So where does the name “Johnta”
come from?
My mom picked it out of a French book. And
my dad’s name was John, and they didn’t want
another John. And they wanted something
with some spunk to it.

Did they influence you at all in terms of your
music interest?

They were both police officers and didn’t

push meintoit. [ wanted to be a doctor, not

go into law enforcement. But I started

doing commercials and developed a de-

sire for music on my own. My grandfa-

ther and godmother used to play old

music for me. She was into the Mo-

town sound and blues, so [ listened

to the Temptations and Marvin

Gaye and loved Z.Z. Hill and

- B.B. King. He was a preacher

and gave me the gospel

side, so it was the best

of both worlds.

Ve

P

How did your first recording deal with
RCA come about?
Because of my TV show in Atlanta [Saturday-
morning kids’ program “Feed Your Mind”],
I got to interview people like Michael Jack-
son and Arsenio Hall. Arsenio’s condition
was that I come on his show as well. He
asked if I wanted to do anything else, and I
said, “Sing!” So he had mesing for him.
Tse Williams saw it. He was at Zomba
[Music Publishing] at the time and made the
introduction to Kenny Ortizat RCA and | fel-
low RCA executives] Joe Galante, Skip Miller
and Steve Stoute. Rob Walker was an intern
there, and he now manages the Neptunes.

RCA never released an album with you. In-
stead, it signed Tyrese—who ironically had
a hit with “Sweet Lady,” which you wrote.
But you wound up with Chrysalis Music
Group for publishing?

Valerie Patton had just got there, and she only
had OutKast on the urban side. I was 15 and
said I wanted a publishing deal. I had sunga
bunch of songs I’d written in a notebook into
a tape recorder a cappella on a CD and took
it to different publishers, and everybody

laughed me out of their of-

i

oo he K
www.americanradiohistorv.com

fices. But | took it to Valerie, and that was
all it took for her to believe in me.

How did you meet Jermaine Dupri?

After “Sweet Lady” came about, I got hooked
up with Noontime Music. 1 met Jermaine
through Bryan-Michael Cox, who was also
signed to Noontime, which was the catalyst
for all the Atlanta connections. Jermaine has

been my only consistent collaborator.

What is your songwriting process like?
It starts and ends with a story, and if
there’s not a story to tell, the song isn’t
worth writing. I don’t want a bunch of

words on paper. The first verse must =
line up with the second and tell a = ¢
consistent story. If we can get that, - ’“‘c.

we then focus on melody and
go from there.
When we wrote “We
Belong Together” [ for .
continued on >>p46 H
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Aaliyah

Mariah Carey

Mary]. Blige

Ciara

Chris Brown

Fantasia Barrino

Janet jJackson

Bow Wow

Tyrese

and more...

Over 1200 cuts
and counting...

Congratulations Johnta!

Valerie, Kenny, Jeremy, Chris
and your entire Chrysalis family!

Great Writers

©GreatSongs ‘

Chrysalis
Music Group USA
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Dear Johnta Austin,

Congrats on your outstand%ng achievements over the
years. You are not only a great songwriter and artist
who | have had the pleasure of sharing many hits with,
but you are a wonderful example of a human being and
a great friend. We go way hack man.

I wish you continued success and longevity in every
endeavor of your life.
Congratulations,

Teddy Bishop
Producer/Songwriter

Marvin L. McIntyre & jw Artist Development Staff

CONGRATULATES

Mr. Johnta Austin on all your success.

You are a true STAR!
We are proud to be a part of your development!

The Ultimate
Resource for Touring

Bands & Musicians

The new Winter/Spring 2006 edition includes:

= City by city club directory « A&R directory

= Music services directory « Music industry websites

PLUS Special Features:

= Why 4 is Still Fab: 40 years after the Beatles, foursantes
ave still the heart of rock 'n’ roll = And misch more

800.562.2706 - 818.487.4582

Bifbeand

10 ioureg NN

25th Edition-_
Order Now!

ORDER NOW! www.orderbillboard.com
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Mariah Carey], the second verse was not the
original second verse. Jermaine came in and
said, “Johnta, we need one of those great sec-
ond verses [ know you can write—and this is
notit.” Then [ wrote the “Bobby Womack” line:
“If you're in the middle of a breakup or having
a rough time, you turn on the radio and try to
go to sleep, but when you're down everything
reminds you of something.” And that’s how it
came about.

So how might you characterize your song-
writing style?

Again, [ always try to tell a story. I shy away from
the gimmicks. [ want to paint a picture with words.
[ want you to close your eyes and see the whole
movie with this one song. And I'm a huge fan of
hip-hop. Ilove Jay-Z. You just have to embrace it.
When R&B had a dry spell

a few years back, we were
trying to distance ourselves
from hip-hop rather than
embrace it as a great art
form. But for me, it’s always
fun to incorporate some-
thing I'm a fan of. It’s no
trick. I just do it from the
heart, and if it makes sense,
it makes sense.

What kind of challenges
have you faced so far in
your career?
You would think that after
having big records like
“Sweet Lady” and “Just Be
a Man About It” that it
would get easier. But
there’s the business side of
it—everyone wants a
name. A person could have
the biggest name in the
world, yet no hits in two
years, and they’d still get
picked over you for a sin-
gle even though you have
the better song. So it’s still
difficult to break in and get
projects as a writer.
Luckily, Jermaine saw
something in me that other
executives didn’t see. It's crazy because I hear
some of the songs that a lot of big names are
putting out, and I see that I do a lot of similar
things, but it's more difficult for me because
my name is not what theirs is. But I definitely
don’tdeny thatalot of my success is tied in with
Jermaine and his name, which is well-earned.

What sort of experiences have you had in deal-
ing with various people in the music business?
There are a few executives who know what
they're doing, and I'm not afraid to say that I
use that word “executives” very loosely.

Jermaine, L.A. [Reid], Clive [Davis|—they are
a dying breed, executives who care about artist
development, who understand when something
is there but needs to be worked a little bit.

In today’s standards, if L.A. Reid thought like
today’s executives and thought that if the first
Usher album wasn’t working, they’d get rid of
him [Usher]. Marvin Gaye putout three albums
before Berry Gordy found things that worked
for him. Think what the world would be like if
we were robbed of Marvin because of a music
business executive.

We have what I call, no pun intended, the
“Billboard executives.” They flip open the mag-
azine and read No. 1 through [No.] 5 and say,
“Find who did this!”

www americanradiohistorv.com

It doesn’t matter if it's a good song, that’s
who's on the charts. “Find 20 songs from that
person!” So working with executives can be-
come trying. There are a few good ones, but a
lot of them don’t know what they’re doing.

What about the artists?

Artists for the most part are great. The irony of it
is that the bigger they are, it seems like the eas-
ier they are to work with. Brand-new artists geta
little bit of hype on them and think that the world
owes them something when there’s a buzz on,
and they haven’t sold one record.

Butmy biggest beef with artists is that it seems
like a lot of artists don’t distribute credit. Being
a writer is a thankless profession, especially in
the urban world. I guess that the thing for an artist
now is to appear that you do everything on your
own, but I was raised in the South and am a
country boy at heart, and if
someone helped me on
something, like the great
producers I have, I’'m not
ashamed to say so.

No artist stands on his
own by himself. Everyone
wants to be R. Kelly, but
those artists are few and far
between, who can really do
it all by himself. But I'm
not one of those artists. I
need people like 90% of
musicians and writers. But
only 2% give the credit that
they should.

What about other people
in the business that you
deal with?

I deal with my attorney
when [ have to and other-
wise try to leave business
with the business people—
but when it comes to being
an artist, get everyone else
out of the room and leave
points and shares out of the
discussion. If we don't have
a good song by the end of the
day it means nothing.

What are your thoughts on
the current state of songwriting?
I don’t think much about the state of song-
writing. As far as the legal stuff, I deal with it
whenever it comes up, but [ would never take
something from someone without crediting
them, so that's not a big deal.

But as far as the state of songwriting in terms
of the writing itself, I think it's getting better
for urban music. But not where it was when
Babyface was writing, that kind of quality. But
that’s just the nature of the business where
they want more gimmicks than actual songs,
which is funny to me.

I laugh at the Billboard executives, because
if true Billboard executives recognize what’s on
the charts the longest amount of time, the “We
Belong Together’s,” the “Be Without You’s,”
those are the long-lasting records, not the hot-
for-the-moment records that last four or five
weeks. Buta lot of the industry is really into the
gimmicks right now.

So why did you decide to release your own

album now?

I never lost the desire. The timing was right, and

when someone like Jermaine Dupri, whose track

record speaks for itself, offers you a situation like

that, I had to take it. .
—Jim Bessman

SHIRT BY EDUN
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YEARS TO COME

THANKYOU

IN YOUR MUSICAL CREATIVITY.

MNMACLE

PINNACLE BUSINESS MANAGEMENT, INC. REPRESENTING ONLY THE BEST IN THE BUSINESS
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AUSTIN’S AMBITIONS
SHINE ON HIS DEBUT
ALBUM, ‘OCEAN DRIVFE’

- D

hen songwriter Johnta Austin chose “Ocean Drive” as the title of his upcoming

debut album on So So Def/Virgin Records, he knew exactly what he was after.

s “What it represents to me is a sexy, provocative, very, very bold place,” Austin

says, expressly playing on Miami's world famous Ocean Drive as a metaphor.
“It’s like anything goes on Ocean Drive, and we wanted anything to go on this album—
relationships, happy times, sad times, lovemaking and sex—there’s a difference. We wanted to
talk about all that and not be ashamed.” ® The “we” refers to Austin and Jermaine Dupri, founder
of So So Def and president of Virgin Records’ urban music division. Dupri chose Austin as his
imprint’s first R&B signing and joined him in writing and producing the album.

“Ocean Drive” arrives Dec. 26. The album’s first single,
“Turn It Up,” is climbing the Hot R&B/Hip-Hop Songs chart.

“I just wanted to make a sexy record that kind of embod-
ies the sexiness of all the old soloists like Marvin Gaye, Ste-
vie Wonder, Lionel Richie; songwriters that turned into
performers like Babyface and all those guys whose first early
albums were incredible,” Dupri says.

“That’s what I wanted to do with Johnta, and that’s why
we named it ‘Ocean Drive,” because Ocean Drive is just sexy,
the placement of Ocean Drive and the mind-set you're in
when you're there is so sexy.”

Austin also cites Gaye as an influence.

OCTOBER 21, 2006

“I read something that he wrote about the ‘Let’s Get [t On’
album: ‘I really don’t see anything wrong about people having
sex if that's what they want to do.” And I felt that’s what we’re
goingto do with thisalbum,” Austin says. “I don’t see anything
wrong with it either, and that’s what we putin the music.”

But Austin also names other influences, most notably
Luther Vandross, whose classic version of “Superstar” is
evoked on “Turn It Up.”

“Mr. Vandross to me was the best as far as crooners go,”
says Austin, who proclaims that “Luther is the best” in a
music-praising, love-inducing lyric that also pays tribute to
many other classic and contemporary R&B singers.

www americanradiohistorvy com

Dupri singles out another track, “This E~ening,” for
its sexiness.

“It features Chris Botti on norr, and that cong is cefinitelv
sexy,” Dupri says. “It's one of the mecords that reclly e-abodies
‘Ocean Drive’—the sound of tne horn, the sound of Jonnta, the
sound of the record, period. Put it on and just lay outside and
listen to the world move and play at the same time.”

“Ocean Drive,” incidentally, does include three songs orig-
inally written for other artists: “Joy,” “Dope Fiend” and “Lil
More Love,” which was the song that convinced Dupri to sign
Austin in the first place.

“They fit what we wanted to do on ‘Ocean Drive,””
Austin adds. Austin says that when he writes songs for
himself, he and Dupri try to focus an “what we call the
‘Ocean Drive’ mentality.”

When writing for other acts, he says, “I’ve beer: fortu-
nate to be in the position to write for well-known artists
and add to what they do, which isn’t too hard work with
someone like Mariah Carey, who's so established that I'm
just bringing my perception to what she does.

“But for myself,” Austin says, “I try to think outside the
box and color the lines. I'm not afraid to try things.” ..

—Jim Bessman

SHIRT AND PANTS BY EDUN
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“Great music is that which penetrates the ear with facility
and leaves the memory with difficulty.” - S Tomas Bechom

" A

ALEJANDRO SANZ - Song of the Year  ARIEL ROT - Best Rock Solo Vocal Album
BARAO VERMELO - Best Brazilian Rock Album « BELEN ARJONA - Best Rock Solo Vocal Album
DANIEL - Best Romantic Music Album « GILBERTO GIL - Best Brazilian Song
LENA - Song of the Year & Best New Artist - MARIA RITA - Best MPB (Msica Popular Brasileira) Album,
Best Brazilian Song & Producer of the Year « MOTEL - Best Rock Album by a Duo or Group with Vocal
& Best Rock Song * O RAPPA - Best Brazilian Rock Album & Best Long Form Music Video
PESADO - Best Nortefio Album

O © ©

WARNER MUSIC WARNER MUSIC
warner | music | group INTERNATIONAL LATINA
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New York Hosts The
Awards For The First
Time And Gets Ready
For The Latin Stars To
Heat Things Up Nov. 2.

-"PREVIEW

OCTOBER 21,2006 | www.billboard.biz | s1
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FROM
NUEVA
YORK

The Latin Grammys’ New York

Arrival Was Long Planned
BY LEILA COBO

(0 4
el A3
R gained acclaim

The Latin Grammy Awards’ road to New
York has been alengthy one, going back at
least three years, spanning two TV net-
works and fierce competition from at least
three other cities.

Now, as the award show finally reaches
New York for its seventh edition, city offi-
cials are promising to give it a “New York-
sized welcome” that will bring together the
city’s five boroughs in a series of themed
events around Latin music.

“Once we're selected as host city, we over-
see all the promotional elements and as-
sist inthe production and logistics to make
sure everything we promise is delivered,”
says Maureen Reidy, New York’s chief mar-
keting officer and president/CEO of NYC
Big Events. >>>

OCTOBER 21, 2006 | www.billboard.biz | 53
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In addition, she says, “We’re using the Latin Grammys as
the impetus to make a celebration of everything Latino.”

This, of course, includes music, but also cuisine, fashion,
art and education.

New York will be immersed in events tied to the Latin Gram-
mys for the next several weeks, up until the broadcast of the
show Nov. 2 from Madison Square Garden.

This marks the first time tickets for the show were sola lo
the public, and the event sold out more than a month in ad-
vance. The week leading up to Grammy night has been branded
New York City Celebrates in Latin Style.

Because the number of tickets available for the show were
limited, Reidy says, “our hope is to create opportunities out of
the show. Sort of take the party out of the Garden and into the
streets and really create special memories New Yorkers will re-
member for a long time.”

Reidy estimates there will be more than100 major events and
promotions surrounding the Latin Grammys, generating $30
million in economic impact, with no taxpayer subsidies.

“I’ve never seen anything like the support and excitement
1 see surrounding the Latin Grammys,” says Reidy, who has
presided over NYC Big Events for four
and a halfyears.

New York Mayor Michael Bloomberg
created the agency after Sept. 11, 2001,

PAMELA and INES GAVIRIA, above, are
among the nominegs for best new artist.

NYC Big Events had to offer, particularly in hosting and gen-
erating events around the Latin Grammys.

Now, he says, the event has to deliver.

“Not just because we wanted to play in the capital of the world,
but because we have to deliver to the capital of the world in what
is perhaps the most famous venue in the world, and we have this
great responsibility of pleasing people in and out of the venue,”
Abaroa says. “That is the challenge.”

NYC Big Events and the city’s marketing officials have worked
together with Univision and the Academy to secure corporate part-
nerships for the Latin Grammys and the events surrounding them.

While longtime sponsors Heineken and Clinique are still on-
board, the new activities surrounding the Latin Grammys provide
additional opportunities to other sponsors, including Washing-
ton Mutunal, Verizon, Pepsi, McDonald’s, Bally’s, Wal-Mart and
Delta Airlines, as well as for venues and the artists themselves,
who have an opportunity for unique exposure.

The result, Abaroa says, is more events than ever before, thanks
to the coordinated efforts of all parties involved. On-air sponsors
and advertising falls under Univision’s jurisdiction.

Likewise, because the Latin Grammys air on Univision, they
can take advantage of the Univision syn-
ergies; Univision Radio and Univi-
sion.com are media sponsors.

“We are working in total coordina-
tion,” Abaroa says. “We have been able

to attract world-class events to New York.

Reidy has been vying for the Latin ’
Grammys for the past three years, but ‘
the possibility of hosting the awards |
in New York became a strong reality
last year.

Latin Recording Academy president
Gabriel Abaroa has always stated that
the awards from the onset were con-
ceived as a show that could and should
travel to various locations.

New York was appealing for a num-
ber of reasons, including its historical
significance as a cradle of Latin music
and its ability to raise the profile and
visibility of the Latin Grammys locally
and internationally. Beyond that,

to preserve the integrity of the
Grammy process and of what is really
Latin, and at the same time, we've
given it a marketing approach.”

Also in the equation is Eventus Mar-
keting, the firm in charge of booking and
producing the now-traditional Latin
Grammy Street Parties, presented by
Chevrolet, Verizon Wireless and Wash-
ington Mutual. The series kicked off Oct.
1 in Queens’ Flushing Meadows Park
and attracted more than 20,000 people,
according to police reports.

Street Parties are also slated to take
place in Chicago, Miami, Los Angeles
and Dallas on each Sunday leading up
to the Nov. 2 telecast. ooe

Abaroa says he was impressed by what

54 OCTOBER 21, 2006
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LATIN

FLAVOR

The first Latin Grammy Awards staged

in New York on Nov. 2 will be preceded
by a week’s worth of events branded as
New York City Celebrates in Latin Style.

Here’s a guide.

FRIDAY, OCT. 27

Education Day will feature
programs in schools and
colleges in all five bor-
oughs, including master
classes, chats and panels
with recording artists, ex-
ecutives and other indus-
try professionals

SATURDAY, 0CT. 28

Music and Culture Day will
feature Latin acts in musical
venues throughout the city.
At least a dozen museums
will also celebrate Latin art.

SUNDAY, OCT. 29

Sports Day will involve New
York area teams, including
the Jets and the Giants, pro-
moting the Latin Grammys.
Latin acts are expected to
perform the national an-
them and at halftime shows.

MONDAY, OCT. 30

Fashion Day will involve re-
tailers who will produce spe-
cial promotions in honor of
the Latin Grammys. The
evening will bring a salute
to Latin fashion designers.

TUESDAY, OCT. 31
Culinary Day will invoive
several hundred restaurants
with Latin-themed menus
and promotions.

WEDNESDAY,NOV. 1
International Day will in

volve Latin and Caribbean
consulates, hosting recep-
tions to honor the Latin
Grammys.

THURSDAY, NOV. 2
On Latin Grammy Day, Latin
artists will ring the opening
bell at the New York Stock
Exchange. —Lejla Cobo
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64 LATIN GRAMMY

NOMINATIONS

Congratulations to
“Producer of the Year”
nominee Cachorre Lepez

Belanova (Duice Beat)

Julieta Venegas (Sal y Limon)
Christian Castro (Dias Felices)
Vanessa Colaiutta (Vanessa Colaiutta)
Diego (Diego)

Lena O Rappa Belen Arjona Bardo Jermselhe

Sergio George . Luigi Giraldo . Aureo Baqueiro . Cristian Zalles . Ecgar Cortazar
Sebastian Krys . Jose Luis Morin . Alejandro Montalban . Mario 3andcvai
Jorge Villamizar . Eduardo Reyes . Marthin Chan . Elsten Torres . Pablc Herrem
Coti Sorokin . Ana M Tijoux . Fher . Alejandro Sanz . Chetes . Pestosa . India
Juan A. Jiménez . Rall Pas Beadés . Yvonne Lara . Manuel Montemrosas
Pabio Castro . Jorge Pasquali . Joaquin Sabina . Gustavo Lequizemon
Manuel Jose Castilla . Eduardo Falu . Jaime Davalos . Damian 3Sanchez
Jorge Sosa . Julio Numhauser . Eustaquio Vera . Nando Reis . «0dc Dcnato
Gutemberg Guarabyra . Saul Barbosa . Pierre Onasis . Yuza . Fejat
Mauro Sta Cecilia . Luce . Carlinhos Brown . Pedro Luis . Carics Leari
Jodo do Vale . Julinho . Altay Veloso . Leci Brandao . Salgadc Mararhac
Galvao . Moraes Moreira . Delcio Carvalho . Leci Brandao . Cleber Auguso
Jorge Arago . Marcelo Yuka . Marceio Lobato . Xandao . Roberto ge Carval-a@
Pedro Luis . Ivan Medeiros . Jodo Victor . Jairo Goes . Marcdo Barkose
César Augusto . Piska . Baduy . Marcos Valle . Luis Salinas . Nando Reis
Farias . Rita Lee

AT
‘m‘ Warner/Chappell Music
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RICKY MARTIN has
used his stardom for
humanitarian goals.

Even as he prepares to release anew album,
Latin superstar Ricky Martin is marshaling
his stardom to help the world’s poor and ex-
ploited children.

Martin’s commitment earned him the Latin
Recording Academy’s 2006 person of the year
award. The Academy will honor Martin at a trib-
ute concert and dinner Nov. | at New York’s Sher-
aton Hotel & Towers.

The event takes place the same day that the
newly launched MTV Tr3s, targeting young U.S.
Latinos, premieres Martin’s “Unplugged” special.

The concert and dinner will raise funds for the
Ricky Martin Foundation, which combats sexual
trafficking of children, provides creative outlets
for disadvantaged youth and helps victims of nat-
ural disasters, among other causes.

“We are very grateful to the Academy for giv-
ing this recognition to Ricky,” says Angel Saltos,
executive director of the Ricky Martin Founda-
tion. “The power that music has over large au-
diences to promote behavior change is incredible.
We wish more artists would join this crusade.”

Inreceiving the person of the year award, Mar-
tin joins an elite group. Previously, this award
has gone to highly influential figures in Latin
music, including Emilio Estefan, Vicente Fer-
nandez, Gilberto Gil, Julio Iglesias, José Jos€ and
Carlos Santana.

Martin has sold millions of albums worldwide
and was the first solo Latin male artist of the
Nielsen SoundScan era to reach No. 1 on The
Billboard Hot 100. His “Unplugged” album on
Sony BMG hits stores Nov. 7.

Academy president Gabriel Abaroa says his
organizalion’s persons of the year “must be true
icons . . . who have been able to use their abili-
ties and gifts for the benefit of others.”

Citing the combination of Martin’s global
celebrity and his fight against child prostitution,
Abaroa says Martin’s unanimous selection by the
Academy board of trustees “rmade all the sense
in the world.”

www americanradiohistorvy com

The Ricky Martin Foundation is based in San
Juan, Puerto Rico, and its centerpiece is the pro-
gram called People for Children. which educates
governments and the public about sexual slav-
ery and forced labor, and advocates for children’s
education, health and social justice.

Key to the foundation’s work are partnerships
with nongovernmental organizations, local au-
thorities and the private sector,

This year, Martin taped public service an-
nouncements and presented an InterAmerican
Development Bank documentary about human
trafficking that aired on TV in Latin America.
The five-country “Call and Live” campaign with
the International Organization for Migration also
protnoted hot lines for victims to get help.

Martin’s foundation also partnered with Mi-
crosoft in Latin America and the Caribbean
for an online safety campaign for children,
Navega Protegido.

Testifying before the U.S. Congress’ House
International Relations Committee in Septem-
ber, the singer said his fight against child pros-
titution began when he helped three homeless
girlsin Calcutta, India, get into a shelter in 2002.

He called on the United States to ratify the
United Nations’ Convention on the Rights of the
Child and provide more anti-trafficking aid to
foreign governments and organizations.

Martin, who is also a UNICEF Goodwill Am-
bassador, told a 2004 United Nations press con-
ference, “I started working when [ was 9 years
old, but it was my choice. These children do not
have a choice. They're forced into slavery.

In the wake of Hurricane Katrina, the Ricky
Martin Foundation provided clothing, educa-
tional toys and diapers to refugees in Houston,
and made donations to two middle schools there
to support counseling and after-school programs.

Other foundation projects include a partner-
ship with Habitat for Humanity to build 224
homes in Thailand for tsunami victims, and a
summer camp for poor children in Puerto Rico.

Martin’s charitable initiatives have earned him
many awards, including Billboard’s 2004 Spirit
of Hope award. Abaroa says honoring Martin as
person of the year is “a way of showing the world
that he’s not alone . . . that the music commu
nity is behind [him].
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Madison Square Garden
is proud to host
the 7th Annual Latin Grammy Awards.

Felicilacianes.
El escenario mas grande del mundo es suyo.
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Producer A_B. Quintanilla Ill, creator of the Kumbia Kings,
is back with “From Kumbia Kings to Kumbia all-starz.™ This (D
features Pee-wee, Arturo Sandoval and Wisin & Yandel. The initial
single, “Chiquilla”, includes Salsa, Bachata and Brazilian versions.

SEL # 73597 B | Televisa | Music

REYES RECORDS INC.

MUSIC DISTRIBUTORS
140 N.W. 22 Avenue Miami, Florida 33125

R
.@ Tel: (305) 541-6686 Fax: (305) 642-2785
e o] WWW, reyesrecords.com E-mail; reyesrecords@reyesrecords.com
TODO EN MUSICA * EVERYTHING YOU NEED IN MUSIC

www.jirecorts.com
wwwany.gacescom/jnrecordsonline
Wi musicalatina.com

60 | OCTOBER 21, 2006

-atin Notas

LEILA COBO Icobo@billboard.com

Latin Grammys’ New York
Debut Prompts Memories Of
Musical Roots

I never found out exactly who taught my father
how to dance, but all his moves were borne out
of the big band era of New York in the 1940s, a
mix of ballroom dancing and downtown Man-
hattan clubs, Glenn Miller and Machito.

People used to say my father was the best dancer
in Cali, Colombia. But he learned how to dance
in New York.

In Cali, a city notorious for salsa bands and
salsa dancers, my father would hit the crowded
dancefloors during the Christmas party season,
and, invariably, a circle of dancers would form
around him, watching this bear of a man with the
lightest of feet.

“Doctor!” I heard band members shout more
than once from the stage. “Baila como negro!”—
You dance like a black man!

My father danced with elegance and flair, keenly
aware that dancing was a couple’s sport and that
making his partner look good was tantamount.

He could dance anything, but preferred big
band, Cuban and Puerto Rican salsa, the evolu-
tion of the mambo, rumba and cha cha he dis-
covered in New York as a young man.

Cuban music was his passion, but the Big Apple
was where it all came together: the sounds, the
beats, the audacity, the look.

His vast music collection reflected this, span-
ning recordings from the 1930s up until the 1990s,
everything from Xavier Cugat 78s to Ruben Blades’
LPs to CDs by Eddie Palmieri, Tito Puente and
Celia Cruz.

My father was a shy, bookish boy when, at 16,
he boarded a boat bound for college in New York.
[ am fairly certain that he never seriously danced
before he left Cali—back then a small, provincial
city—and I am certain he had never heard the
music he discovered up North.

By the time he started medical school in 1943,
he was already a top-notch dancer and a ladies
man, according to his fellow med student and
roommate, Dr. Guillermo Aragén, who is still
alive and well in Denver. The two shared a tiny
apartment in Brooklyn, where nonstop dancing
and spilled drinks had irreparably stained the
linoleum floor to an uneven shade of gray.

On the living room wall was a mural by my
uncle—a student at Pratt Institute—who on a
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APPLE BEAT

The writer’s father,

ALEX COBO, right, and
her uncle, EDMOND COBO
brought their dates to the
Havana Madrid, circav949.

particularly interesting nighthad convinced one
of the guests to strip down to her underwear and
pose reclining on the couch.

Aragén and my father were foreign students
with little money. But they loved the high life, and
theyloved to dance. When they were particularly
flush, they would take their dates to the Penn-
sylvania to dance to Miller or to the Waldorf As-
toria to dance to Cugat. But their favorite haunt
was the fabled Havana Madrid at Broadway and
51st Street, host to virtually every big Latin band
of the day, from the Lecuona Cuban Boys and Di-
maso Pérez Prado to Machito and Noro Morales.

My father had a string of “nice, Amercian girl-
friends” who he taught to dance “admirably well,”
Aragoén recalls. At the Havana Madrid, money
was hardly ever an issue. They would often sit at
the bar, and, Aragén says, “People would see him
dance, and they would get so excited that they
would buy him drinks.”

The biggest payoff was winning a dance con-
test where the first prize was an all-expenses-paid
weekend in Havana.

Dad’s relationship with Latin music via New
York inevitably influenced our musical tastes and
inclinations. He taught us how to dance the music
and how to appreciate the nuances and artistry
found in the most popular of rhythms.

When my brother and I embarked on classical
musical careers, it was understood that New York
was the obvious destination.

While I was there, my father’s regular visits
were always preceded by a phone call: “Get us
tickets to hear some good music.”

My father’s very last trip before he died was to
New York. This time, he spent most of his hours
at Memorial Sloan-Kettering Cancer Center, but
we still managed to go to Tower Records for his
regular music-buying spree. On his last birthday,
he got up early and played CD after CD through-
out the day, listening to snippets of all that music,
accumulated for all those years.

Dad would have never understood that the Latin
Grammy Awards could take place anywhere but
in New York. Where was the evolution and his-
tory in Miami or Los Angeles? The long-term,
global cultural impact?

But a Latin Grammys in New York, birthplace
of the original Latin music explosion, made per-
fect sense. I would be getting the phone call just
about now: “Mufequita, get me some tickets to
that show. I want to hear some good music.”---
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La vozg de la Excelencia... Nuestro orgullo

- A sus compositores nominados al
- Grammy Latino 2006
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ARTURO RODRIGUEZ Mejor Album Tejano del Afio
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en las grabaciones de otros artistas nominados al Grammy Latino

CLAUDIA BRANT - Al
JOSE LUIS PAGAN - Mejor Album Vo p Fen ‘El Se
CLAUDIA BRANT - Mejor Album V utivo” - Chayanne
CLAUDIA BRANT/ MARTHIN CHAN - Meja o A Paso” - Luis Fonsi

ECHO - Mejor Album de gs” - Don Omar

CLAUDIA BRANT - Mejor Al iInime” - Victor Manuelle

ERIKA ENDER - Mejor ‘orazén” - Gilberto Santa Rosa
ERIKA EN : eria” - Ana Barbara
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NEWCOMERS

Best Naw Artist Nominees Among the nominees for the seventh annual Latin Grammy
Show Future Promise i

oy avace senvenuonAWArds, the contenders for best new artist are eagerly watched.

They represent the future of Latin music. The winner will be

announced during the Latin Grammys Nov. 2 in New York. Here’s

a look at this year’s nominees. >>>
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Record of The Year / Best Tropical Song »

Best Contemporary Album
FONSECA

Best Recording Package
LA PESTILENCIA

Best Tropical Regional Mexican Album
DJ KANE

" ESTRELLA @ MORENTE
MUIERES

Best Flamenco Album
ESTRELLA MORENTE

Best MPB Album
JANE DUBOC

BakBarroco,
g T
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Best Long Form Music Video
DANIELA MERCURY

WWW.emimusic.com.mx

WWW.emimusic.Conm.co

EMI MUSIC SCORES 38 NOMINATIONS FOR THE

2006 LATIN GRAMMY. AWARDS

Album cf Th2 ~ear /
Best Singer - Songweriter Album
LEOM GIECD
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Best Romantic M_sic Album
TANEA MARA

Best Lafin Jezz Album
GONZALD RUBALCABA
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Best Romantic Music Album /
Best Singer - Somgwriter Album
IVAN LIRS

Best Brazilian Foots - Regional Album
FRENK AGUIAR

Song of The Y=ar »
Best Male Pop Albu™
RICARDO MONTANER

INFANIT RTICULsR
7

Best Brazilian Contemdorary Album
MARISA MOSNTE

Best Ranchero album /
Best Regional Mexricar Song
ANA GABREL

Best Brazitian Contemporary 2op Album /
Producer Of Tie Yzar
MARGARETH MENRIES

A.B. QUINTAMILLA I
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AINGS
LIVE!

Best Tropical Original Mexcan Album
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CONGRATULATIONS TO ALL OUR NOMINEES!
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Best Female Pop Vocal Album
THALIA

Best Brazilian Song
MARISA MONTE

Best MPB Album ~
Best Best Long Form Music Video /
Producer of The Year
SIMONE

. 5 W nitin)
Best Brazilian Rock A bum
CHARLIE BROWN JR.

Best Rock Album by 1 Duo
or Group with Vocal
RATA BLANCA

Best Flamenco Aitum
MORENTE

ALL THESE ARTISTS AND MANY MORE...
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Best Pop Album by a Duo
or Group With Vocal
RBD

Best Tropical Song /
Best Contemporary Tropical Album
CABAS

Best Regional Mexican Song
INTOCABLE

Best Samba / Pagode Album
MARTINHO DA VILA

Best Alternative Music Album /
Best Recording Package
NORTEC COLLECTIVE

Best Brazilian Rock Album
0S PARALAMAS DO SUCESSO

www.emitelevisa.com
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CALLE13

With clever wordplay and hip-hop beats, Puerto
Rican reggaetén group Calle 13 has garnered at-
tention as an innovator in the genre. The duo of
rapper Residente (René Pérez Joglar) and pro-
ducer/arranger Visitante (Eduardo José Cabra
Martinez) tap influences that range from formal
conservatory training to street music, animation
and Dadaism.

Residente’s rapid-fire freestyles over electronic,
funk and salsa grooves drive party singles like
“iAtrévete Te, Te!,” “Se Vale To’ To’ ” and “Suave,”
which have landed on tropical and Latin rhythm
radio. Calle 13’s self-titled 2005 album on White
Lion/Sony BMG Norte has sold more than 125,000
copies in the United States and Puerto Rico; it
reached No. 6 on Billboard’s Top Latin Albums
chart. All of the tracks were written by Residente
and many were produced by Visitante.

In addition to its nod as best new artist, Calle
13 is nominated in the best urban music album
category, and the video for “jAtrévete Te, Te!” is
up for best short form music video.

CEU

Brazilian funk singer CéU traverses the rich mu-
sical terrain of her country while updating it with
hip-hop and electronic touches. The singer’s clear,
high tone provides structure to complex layers of
horns, dubby reverb and electronic bleeps that
take tracks like “Veu da Noite” in unpredictable
directions.

CéU is trained on Brazilian guitar and lived for
a time in New York. The mixture of influences
shows on her album, from her “Samba na Sola”
to the record-scratching on “Ave Cruz.”

“Malemolencia,” a smoky, effect-tinged guitar
groove, is on the soundtrack to the Brazilian TV
version of the film “City of God.”

CéU’s self-titled album was produced by Beto
Villares and Antonio Pinto, the latter of whom
composed the score for the movie. Originally re-
leased in 2005 on Sdo Paulo’s Urban Jungle label,
“CéU” will come out in the first quarter of 2007
on Six Degrees Records.
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The daughter of a Colombian diplomat,
singer/songwriter Inés Gaviria lived all over the
world before settling in Miami to pursue a music
career. She sang backup vocals for the likes of
Cristian Castro, Diego Torres and Ricardo Mon-
taner, and wrote songs for tropical pop star Olga
Tanén and others.

Gaviria’s “A Mi Manera,” which also garnered
a Latin Grammy nomination for best female pop
vocal album, went gold in Colombia (25,000 units)
and was released in May 2005 in the United States
on indie label Respek Records.

Gaviria’s delivery on the pop-rock album al-
ternates from husky confidence to crooning gen-
tleness. The sassily uptempo “Que Pas6” has been
presented to radio in Miami, with ballad “De Re-
pente” to follow. The album was produced by her
brother, José Gaviria, and Andrés Minera.

Gaviria, who opened for Ricardo Arjonain July
in Colombia, is currently touring that country
and plans to hit U.S. showcases in the wake of
her Latin Grammy nomination.

PAMELA

LENA

Bornin Havana, Lena is a classically trained pi-
anistand the daughter of singer Malena Burke
and granddaughter of bolero/jazz great Elena
Burke. Lena made her foray into pop as a backup
singer for Chayanne, Jennifer Lopez and Ale-
jandro Sanz. It was Sanz who steered her to
Warner Music Latina, which released her self-
titled album in May 2005.

In addition to best new artist, Lena re-
ceived a nomination for song of the year for
“Tu Corazén,” her duet with Sanz. The pop
song, loaded with tropical piano riffs,
reached No. 22 on the Latin Pop Airplay chart
in 2005.

Other singles from the album were the sul-
try “Puedo Jurarlo” and the piano-driven power
ballad “Que Seria de Mi.” Lena opened for pop
act Sin Bandera in Mexico and Puerto Rico this
year; she is currently writing songs for her next
album, set for release early next year.

PAMELA

Silky-voiced Pamela Rodriguez-Arnaiz was
born in Peru, spent part of her childhood in
Canada and studied music in Texas before find-
ing recording success in her home country.
“Peru Blue” fuses traditional guitars and
percussion with folk and jazz. The singer, who
wrote seven songs and plays piano on the
album, takes inspiration from Joni Mitchell
and Cassandra Wilson as well as Peruvian
composers Chabuca Granda and Javier Lazo.
Pamela incorporates elements of Peruvian
Creole and waltz into her songs. Mellow vo-
cals are the focus of the laid-back production,
whose musicians and producers have worked
with Santana, Susana Baca and Buena Vista
Social Club’s Juan de Marco Gonzalez.
Pamela also co-produced the album with
Julio Caipo and Greg Landau. “Peru Blue” was
released in October 2005 on the lempsa label.
The artist plans to work the U.S. market out
of Miami as she seeks a major distributor and
radio airplay. .

e
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LATIN
LEADERS

The chart recaps in this Latin music spe-
cial are year to date starting with the Dec.
3,2005, issue—the beginning of the chart
year—through the Oct. 7, 2006, issue.

Recaps for Top Latin Albums are
based on sales information compiled by
Nielsen SoundScan while recaps for Hot
Latin Songs are based on gross audience
impressions from airplay monitored by
Nielsen BDS. Titles receive credit for
sales or audience impressions accu-
mulated during each week they appear
on the pertinent chart.

Recaps compiled by Anthony Colombo and
Ricardo Companioni.

Iot Latin Songs

Pos. ARTIST (No Charted Titles) imprint/Label

(3) Mas Flow/Machete

(2) Gold Star/Machete

() Roc-La-Familia/Machete/Def

Jam/IDJUMG

(1) Machete/Latium/Universal Republic

(1) Universal Latino .

(D) El Cartel/Vi/Machete

2 DADDY YANKEE (3) £/
Cartel/interscope
(2) Mas Flow/Machete
(2) Gold Star/Machete
(1) White Lion/Sony BMG Norte
(1) El Cartel/Vi/Machete
(1) La Calle/Univision

3 AVENTURA (3) Premium Latin
(1) Machete

4 RAKIM & KEN-Y (3) Pina/Universal
Latino
(1) Chencho/Chosen Few
Emerald/Urban Box Office
(1) Sony BMG Norte

5 SHAKIRA (4) Epic/Sony BMG Norte

6 DON OMAR (3) VI/Machete
(D Premium Latin
(D Allstar/\Vi/Machete
(1) Gold Star/Machete

7 TITOEL BAMBINO (2) EMI Televisa
(D) Platinum/Sony BMG Norte

8 IVY QUEEN (3) La Calle/Univision

9 CONJUNTO PRIMAVERA (4)
Fonovisa

10 INTOCABLE (3) EMI Televisa
(1) Sony BMG Norte
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2006 NOMINEES

BM[ LATIN GRAMMY AWRRDS

5 NOMINATIONS

SHAKIRA

PEPE RGLALFR

RANON RYRLF Y SUS BRAVOS
0D8. NORTE

BANCA EL RECDOO DE
CRLZ LIZAPRAGA

ANA ERRBARA
BELANOVA

GRACELA BELTRAN

THE BLLACK EYED PERS
CRFE DE LOS URESTROS
CFFE TRCUBA

MICHZL CAVM LD

CICLON

EDGAR CORTFZAR
ERNESTO CCRTRAZAR
PFQU TO O'RIVERA
JAVISR ORZ

OJ KANE

JOHMN M. FRLCONE

INES GAVIRIA

HUMBERTDR ERTICA
JAVIER GARZA

GILBERTO 3L

JivMY GONZALEZ Y GRUPD MAZZ
MRAJRACID SUERRERD

LOS 40ROSCOPOS OE DURRNGI
INZJA

MELINA LEJN Y LOS TRI-O

BMI.CON

LIMI-T 21

LITTLE JDE Y LA FAMILIA
CFCHORRO LOPEZ
FREDOIE MARTINEZ, SR.
LESTER MENDEZ
MOTEL

LLIS F. OCHOR

OON OMRAR

BERNARDOD DSSA

ELOIE PALMIERI

CHICHI PERALTA
FREDOY PINERD. JR.
POLBO

CRRLOS PONCE
PESRDD

A.8. QUINTANILLA Il Y
LDS KUMBIA KINGS

LUPILLD RIVERRA

KIKE SANTANDER
GUSTAVO SANTROLALLA
JOVINGO SANTOS NETO
LALD SCHIFRIN
SERVANDD Y FLORENTIND
JOEL SOMEILLRAN
THALIA

LOS TIGRES DEL NORTE
RENE L. TOLEDOD

BEBO VALDES

JASON VILLAROMAN
WISIN Y YANOEL
MARCOS WITT

‘"RTUALLY lh DlSPENSA BLE BMI®, tirn.conk® and S-oa:tast Music sc.® an iegistered tademarks of Broadeast Musis e,

¢ ..

4 NOMINATIONS
JULIETA VENEGRAS (sGFrE)

»

3 NOMINATIONS
GUSTRVO CELIS

3 NOMINATIONS
CFLLE 13

Mih \

SPECIAL CONGRATULATIONS
RICKY MARTIN

LIFETIME ACHIEVEMENT AWARDS

-~ ":?‘--“:- 1 T

CESAK CAMARGO
MARIANDO

RICHIE RRAY &
BOBBY CRUZ
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‘LIFE
HONOREES

TIME

STILL GOING
... STRONG

When an award is presented for “lifetime achievement,” it
brings to mind the image of a venerable retiree accepting the
honor. « Not so with the Lifetime Achievement Awards recipi-
ents chosen this year by the Latin Recording Academy. Each
award recipient is still actively performing and recording.

The same holds true of the two winners of  wife, the late Elis Regina, for whom he produced

the Trustees Award-—one is an active performer,
the other an active executive.

The awards will be presented at a Nov. 1 cer-
emony in New York, the night before the sev-
enth annual Latin Grammy Awards are
broadcast live from New York’s Madison Square
Garden.

In choosing the recipients of the awards, the
Latin Recording Academy faces the difficult task
of recognizing individuals who cover the width
and breadth of Latin music, spanning three con-
tinents and multiple genres.

On this occasion, the third year in which the
Academy has presented these awards, one ob-
jective was “to recognize personalities who in
one way or another have links with New York
City and its people,” Academy president Gabriel
Abaroa says.

It is no accident that among this year’s hon-
orees are artists from such countries as Colom-
bia, the Dominican Republic and Puerto Rico,
all communities well-represented in New York’s
population.

The Lifetime Achievement Award is pre-
sented to performers for creative contributions
of outstanding artistic significance.

CESAR CAMARGO MARIANO

César Camargo Mariano is a pianist/song-
writer/producer who has been integral to the
music of virtually every top name in Brazilian
music, including such legends as Gilberto Gil,
Ivan Lins, Jorge Ben Jor, Chico Buarque and his
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13 albums.

But beyond merely writing and arranging for
others, he is a gifted pianist and composer who
has written numerous musical scores and
soundtracks for TV, film and theater.

Camargo Mariano, whose daughter is singer
Maria Rita, remains one of Brazil's most pro-
lific and active musicians.

LEONGIECO

The continuing appeal of iconic singer/song-
writer Leén Gieco is clear from his Latin
Grammy nominations this year, including nods
for album of the year for the gorgeous “Por Favor,
Perdony Gracias.”

Considered a pillar of the Latin singer/song-
writer tradition and Argentine rock, Gieco was
outspoken musically and lyrically, and his songs
provoked censorship during Argentina’s dicta-
torship in the '70s.

Politics remain central to Gieco’'s work, as
does his insatiable musical curiosity. In the '80s,
Gieco undertook a three-year tour of every
province in Argentina, for a total of 450 per-
formances for nearly half a million people.

He took the rhythms compiled in his travels
and put them in a three-album project, “De
Ushuaia a La Quiaca,” considered a seminal
work in Latin music.

GRACIELA

Graciela Grillo Perez has one of the most pres-
tigious musical pedigrees on record. Her brother

L ifetime Achievement honorees
ide, from left, BOBBY CRUZ &
RAY, PALOMA SAN BASILO
and ALBERTO VAZQUEZ.

was fabled percussionist Machito. Her brother-
in-law was bandleader Mario Bauza.

But Graciela’s potent, nuanced voice—equally
adept at boleros and fiery dance numbers—is
what brought her fame, first as part of the all-
female Cuban group Anacaona and later, after
she emigrated to New York, as the lead singer
of the Machito Orchestra.

At 91, Graciela continues to record and per-
form, most recently garnering a Grammy nom-
ination for “Inolvidable,” an album she recorded
with Candido Camero.

RICHIE RAY & BOBBY CRUZ

Singer Bobby Cruz, a native of Puerto Rico, and
bandleader/pianist Richie Ray, a New Yorker,
were well-known individually before Cruz joined
Ray’s band in New York in 1964. The result was
one of the most enduring and influential part-
nerships in the history of salsa.

Recording for the Fania label, the pair put out
what would become some of the most beloved
standards in salsa, including “Amparo Ar-
rebato,” “Sonido Bestial” and “El Diferente.”

In 1974, at the height of their popularity, Ray
became a born-again Christian and split with
Cruz, only to be joined again by his partner in
both music and religion.

Today, in an example of enduring popularity,
Ray and Cruz continue to tour and record, play-
ing hard-hitting salsa with Christian lyrics.

PALOMA SAN BASILIO

One of the most exquisite contemporary Latin
vocalists, Paloma San Basilio is known as much
for her command of the stage—Dboth as a singer
and actress—as for her classic elegance.

Like few before her, San Basilio has been able
to successfully straddle careers as a pop hit-
maker and a musical theater star.

Such Broadway musicals as “Evita” and “Vic-
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Hot Latin Songs

Pos. IMPRINT (No. Charted Titles)

1
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SONY BMG NORTE (33)
EMITELEVISA (2)
FONOVISA (20)
UNIVERSAL LATINO (75)
UNIVISION (77)

Hot Latin Songs

Pos. LABEL (No. Charted Titles)

1
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SONY BMG NORTE (47)
MACHETE (23)
UNIVERSAL LATINO (29)
EMITELEVISA (21)
UNIVISION (25)

TRETRIRTON

Pos. TITLE -Artist imorint/Label

JARWN Rok il Ker

Y-Pina/Universal Latino
ROMPE Daddy Yankee-E|
Cartel/Interscope

HIPS DON'T LIE Shakira Featuring
Wyclef Jean-Epic/Sony BMG Norte
LLAME PA’ VERTE Wisin &
Yande/-Machete

CAILE 7ito £/ Bambino-EMI Televisa
ALIADO DEL TIEMPO Mariano
Barba-Three Sound
MACHUCANDO Daddy Yankee-E|
Cartel/Interscope

ANGELITO Don Omar-VI/Machete
UN BESO Aventura-Premium Latin
ELLAY YO Aventura Featuring Don
Omar-Premium Latin

TOﬁ:. Latin Album

Pos. ARTIST (No. Charted Titles) imprint/Label

DADDY YANKEE (1) &/
Cartel/Interscope

(D El Cartel/Vi/Machete

RBD (4) EM/ Televisa

DON OMAR (1) Vi/Machete/UMRG
(D VIi/Machete

WISIN & YANDEL (1) Machete
ANA GABRIEL (1) Sony BMG Norte
(D EMI Televisa

GRUPO MONTEZ DE DURANGO (8)
Disa

SHAKIRA (1) Epic/Sony Music

LOS TIGRES DEL NORTE (5)
Fonovisa/UG

JUANES (1) Surco/Universal Latino
MANA (1) Warner Latina

Top Latin Album

Pos. DISTRIBUTOR (No. Charted Titles)

1
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UNIVERSAL (203)
SONY BMG (67)
EMM (18)
INDEPENDENTS (27)
WEA (6)
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tor/Victoria” were successfully staged in Span-
ish thanks in large part to San Basilio’s memo-
rable readings of lead roles on the Madrid stage.

JOHNNY VENTURA

Merengue star Johnny Ventura became one of
the first in the genre to achieve fame outside
his native Dominican Republic. With his or-
chestra, the Combo Show, Ventura revolution-
ized merengue by incorporating rock’n’roll into
the traditional rhythms.

While he came to fame during the '60s, Ven-
tura continued to record well into the "90s, and
his hits include the now classic “Patacén Pisao,”
“El Elevador” and “El Tabaco.”

Ventura also ventured successfully into pol-
itics, becoming vice mayor of Santo Domingo
from 1982 to 1986 and mayor from 1998 to 2002.

ALBERTO VAZQUEZ

Singer and actor Alberto Vazquez has a voice
that spans a full range of Latin music genres,
from rancheras and corridos to adventuresome
rock’n’roll.

Vazquez, who remains active after 50 years
in the business, has recorded literally hundreds
of songs, including hits like “Asuente,” “Pe-
gador” and “Rogaciano.” He has also acted in
TV and more than 23 films and is considered
one of Mexico’s most beloved stars.

The Trustees Award is presented to individ-
uals who have made significant contributions
to recorded music other than performance.

RAFAEL ESCALONA

In Colombia the name Rafael Escalona is syn-
onymous with vallenato, Colombia’s distinctive
rhythm from the Atlantic coast. His songs are
amusical chronicle of Colombian lifestyle, cus-
toms and stories.

Escalona was immortalized in a telenovela
that bore his name, starring a young Carlos
Vives, who would later fuse traditional vallenato
with contemporary music.
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Aside from having written some of the most
enduringvallenatos of all time, Escalona is also
a co-founder of the annual Vallenato Legend
Festival, the most important in the genre.

ALEJANDRO QUINTERO

The only impresario in this list is a Mexican
man who changed the history of regional Mex-
ican music in the United States.

Alejandro Quintero, a marketer, got diverted
into music when he became director of the ed-
itorial division for the Televisa group of com-
panies. Publications under his control included

LARAS honoree
ALEJANDRO QUINTERO,
center, is flanked by
business colieagues
JAIME ALMEIDA, left, and
SEVERIANO REYES.

TV y Novelas and Ritmo, both largely driven by
musical content.

Quintero went on to head Televisa’s Grupo
Radiépolis, which included hundreds of radio
stations, a publishing company and a small
record label called Fonovisa.

Under Quintero’s command, Fonovisa be-
came a breeding ground for pop and regional
Mexican acts. The label was the first home for
such artists as Marco Antonio Solis, Thalia,
Paulina Rubio, Enrique Iglesias and Alejandra
Guzman. Today Fonovisa is the leading regional
Mexican label in the market.

Giving Credit To Those Behind The Studio Board By LEILA cosO

MOOGIE CANAZIO

album, as he has demon-
s with r t
lands in the producer of the
year category, and his eclec-
s apparent in his
body of work.

ticism

raised the par ror

bass player who initi ally
played in rock bands, has
produced some of the most
exciting albums of the last

back Mountain.” His Latin
Grammy nomination rec-
ognizes the variety of hisre-
cent projects.
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Top Latin Album
Imprints

Pos. IMPRINT (Mo Charted Titles)

1 SONY BMG NORTE (55)
EMI TELEVISA (75)
DISA (66)

FONOVISA (51)
EL CARTEL (2)

[T B 7' N

Top Latin Album
Labels

Pos. LABEL (Vo Charted Tities)

1 SONY BMG NORTE (64)
UNIVISION MUSIC GROUP (76)
EMI TELEVISA (76)

MACHETE (79)

DISA (67)

m oA wWN

Top Latin Albums

Pos. TITLE -Artist /mprint/Labe/

1 BARRIO FINO: EN DIRECTO Daddy
Yankee-E| Cartel/Interscope

2 PA’L MUNDO Wisin &
Yande/-Machete

3 DA HITMAN PRESENTS
REGGAETON LATINO Don
Omar-VI/Machete/UMRG

4 KING OF KINGS Don
Omar-VI/Machete

5 NUESTRO AMOR RBD-EMI Televisa

6 NOW LATINO Various Artists-The
EMI Group/Universal/Zomba/Sony
BMG Norte/Sony BMG Strategic
Marketing Group

7 FIJACION ORALVOL.1
Shakira-Epic/Sony Music

8 REBELDE RBD-EMI| Televisa

9 MISANGRE Juanes-Surco/Universal
Latino

10 AMAR ES COMBATIR Mana-Warner
Latina

DADDY
YANKEE
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J0ao Bosco_obrigado, gente!_EestMPs Altum
JoagLin Sakina_alivio de luto_Best Singer-Scngwriter Album
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WestWood Entertainment

Felicita a

s Dandera

POR SU NOMINACION EN LOS GRAMMY LATINOS
"MEJOR ALBUM VOCAL POP DUO O GRUPO"

T
*iw “t_

-um: &

*Nominados en los Grammys Latinos 2006 como “Mejor Album Vocal Pop Duo o Grupo” \
eCon su primer album “Sin Bandera” logré vender mas de 1 millon 200 mil copias a Nivel Mundi

*Mas de 1 millon de copias vendidas a nivel mundial con.su Pe Viaje”

eGanadores por 2 ocasiones del Grammy Latino como “Mejor a bum duo o grupo” en el 2002 y 2004
eGanadores de 2 Premios Billboard Latin Music

eGanadores de 6 Premios Lo Nuestro . &

eGanadores de la Antorcha de Plata, Oro y Gaviota de Pla el Festival Vina del Mar 2006

*Disco de Oro en Argentina y Estados Unidos

sGanadores del "Quinde de Oro" en el Festival Internac.onal Quito Sol, en Ecuador
et :

e A s E;Ny H ﬁ,:l.s_E R

www.westwoodent.com / www. acshows mx ) Ww sinbandera.com.mx
Oficina 0152 §5 §337 2020 Ventas sss‘?ﬂuo ext. 105 y 114
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4 "MEJOR ALB DE ROCK VOCAL D}UO Q_GRUPO" ‘

« Nominados en los Grammys Latinos 206 como “Mcjor Album de Rock Vocal Duo o Grupo”

 Natalia Lalourcade fue ganadora por 3 ccasiones de Pre nios MTVLA “Artista Solista”, “Artista Pop”,
“Artista Revelacion”

+ Natalia Lafourcade ganadora de MTV Movie Awards por el saundirack “Amarte duele”

* Reconocida como “Artista Revelacion” #n os Premies Oye

Vs [ J1 SENNHEISER

www.westwoodent.com / www.acshows.com.mx / www.sinbandera.com.mx
Oficina 0152 §5 §337 2020 Ventas 0152 §5 §337% 2020 ext. 105 y 114
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The stars that light up your nights gather year afer year
in the best entertainment venue of Mexico

NAS

IDITORIO

Awarding the
25" October, 2006

AuditorioNacional
CENTRO DE ARTE Y CULTURA

www.auditorio.com.mx + (52) 55 52809250
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FOXW000S.COM

FOX THEATRE ENTERTAINMENT

HOT ON THE GHARTS

Howie Mandel . Alicia Keys . Chris Rock . Sheryl Crow . Ashanti . Norah Jones . Seal . Train . Jewel . Bob Dylan
John Legend . Clay Aiken . Babyface . Rihanna . 112 . Bonnie Raitt . LL Cool J . Juanez . Common . Lyfe . Carrie Underwood
Jon Stewart . Wyclef Jean . Mary J Blige . Alanis Morissette . Josh Groban . Fabolous . George Carlin . Gipsy Kings
David Copperfield . Leann Rimes . Los Lone'y Boys . New Edition . Sean Paul . The Wreckers . Toni Braxton . Tyler Hilton
Nick Lachey . Mariah Carey . Trisha Yearwood . Steve Winwood . Ginuwine . Staind . Celtic Woman . Ciara and many more!

=1 FOXWaDDs

RESORT 4 CASINO

Mashantucket Pequot ~ribal Nation

Call 1.860.312.4500 . Thomas L. Cantone, Vice President Entertainment & Marketing

Conveniently located off 1-95 in the Mystic Country ragicn of southeast Connecticut.
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Foxwoods has hosted
such artists as
(clockwise from top
right) RIRANNA,
LeANN RIMES, ALICIA
KEYS, DIXIE CRICKS
and JOHN LEGEND.

—

! i

LEGEND: JOHN SHEARER/WIREIMAGE COM, KEYS: SCOTT WEINER/RETNA LTD: DIXIE CHICKS' T1000 / RETNA LTD

FOXWOODS: PHOTO COURTESY FOXWOODS RESORT CASINO

SU

Casino Bookings Pay Off For Many Acfts

BY RAY WADDELL

asinos are hot. And so are the acts playing them today. ® “It’s actually

a misnomer to even use the word ‘casino,” because it’s not just that

arymore,” says Tom Cantone, VP of talent at Foxwoods Casino Resort
in Coanzcticut. “It’s an entertainment complex that happens to have a casino,
but also happens to have the MTV Generation already in the house.” ® As
buyers cf talent, casinos remain a solid bet, and these venues are increasingly
competing with major-market arenas in attracting concerts. ® And rather
than hosting acts past their commercial peak, as has been the perception in
the past, casino venues are booking acts that are on the way up.

Casino and resort talent buyers have become some
of the savviest buyers in the business. Once the bas-
tion of talentappealing to an older demographic,
casino coricerts have now become as diverse as
concerts in the mainstream market.

“The old stereotype of a casino showroom back
in the early Vegas days hosting artists at the end
of their career is now a complete opposite,” Can-
tone says. “Now many artists start their careers
in a casino showroom and then launch their road
tour accordingly.”

Cantone says Foxwoods books a diversified
lineup that hits all facets of the property’s cus-
tomer base and mass market. He notes that Fox-
woods has booked such acts as Rihanna, LeAnn
Rimes, Jobn Legend, Dixie Chicks and Alicia Keys
when they were having early chart success.

“The timing aspect is really critical to the mar-
keting and how you book,” Cantone says. “Just
to fill a date is not something we’re interested
in. We’d rather not book it and wait until it’s the
right act at the right time in the right situation.”

Everyomne in the gaming industry agrees that
casino customers are skewing younger.

“Today, it’s a 25-plus market, and probably 15

OCTOBER 21, 2006 |

years ago, it was 55-plus, so it’s a big demographic
switch,” Cantone says. “Casinos have sex appeal
now. You don’t even have to gamble. You can hang
out in a club, go to the spa, play golf, have a great
dinner and go see a concert.”

Casinos have become extremely viable alter-
natives for many touring acts, in many cases pro-
viding venues and paydays for artists who have
exhausted other opportunities. But contempo-
rary acts that can sell anywhere are also opting
to play casino venues.

Trump Taj Mahal Casino Resort in Atlantic City,
N.J., booked doubles with two major arena tours
this summer, presenting Shakira and Mariah Carey
at the resort’s 5,200-capacity arena. Steve Gietka,
VP of entertainment for Trump, says the Shakira
booking in particular provided an attractive alter-
native for producer Live Nation.

“My guess is [Live Nation| felt a little better doing
two nights in a smaller place in an area where she
didn’t have that much history,” Gietka says. “And my
gut feeling is, if there’s another leg of this, they’ll hit
Philly, because she could've done a really respectable
showing at a big arena.”

In terms of casino talent, continued on >>p78

www.billboard.biz | 75
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CENTER COLONIAL
At the-University of Miami CENTER

HOME OF THE CAROLINA GAMECOCKS

Fatrick L McGrew, T owt Paguette,
Univ ersity of Mianai Uné(ferséz‘y of Siu,z‘h Carolina
CAPACITY: 7,972 CAPACITY: 18,000

305.284.6456 * pmcgrew@miami.edu
www.bankunitedcenter.com

803.576.9050 % tpaquette@sc.edu
www.thecolonialcenter.com
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CONSTANT

CONVOCATIONTCENTER
OLD DOMINION UNIVERSITY

Dc?u/o -Hé/o/oms,
Old- Doniinion Ummfy

CAPACITY: 8,200
757.683.6541 % dhiggons@odu.edu
www.constantcenter.com

MULLINS-CENTER

UNIERSITY - OFE-MASSACHUSET TS AMHERS F-—-

Bob LeBarron, Univrersity of
Massachusetts Amherst

CAPACITY: 10,000
413 545.3336 % lebarron@admin.umass.edu
www.mullinscenter.com

e =
VALUE CITY ARENA Iiwtnmm i

JEROME SCHOTTENSTEIN-CENTER”

 Mike Gatto,
Ohio State University
‘, CAPACITY: 21,000

T

! www.schottensteincenter.com

—
WHITTEMORE CENTER ARENA

| Jowies Wy nkz;/o
: é/murergu‘y of New aMF§hLF€
e CAPACITY:-5,600

1 603.862.0H1 % Jim.Wynkoop@unh.edu
www.whittemorecenter.com
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-614.688.5579 * mgatto@buckeyes-ath.ohio-state.edu

(comcastcenter

John Fage, University of Maryland
CAPACITY: 17,950

215.389.9558 % jpage@global-spectrum.com
www.umd.edu

ferry Butler,

u}r{l/’e/”séfy of Rhote (sland

CAPACILY: 7,700
401.788.3220 * tbutler@theryancenter.com

www.theryancenter.com
tal The Liacouras
I_."-_| Center

—— TEMPLE UNIVERSITY"

Fran Rodowicz
-ﬁmp[&ﬂnimrﬁ ty

CAPACITY: 10,000
215.204.2401 * frodowic@global-spectrum.com
www. liaeourascenter.com

&dué)/ Reese,

MM&U’C!@M} of Central Florida

CAPACITY: 5,300
407 .823.3070 % rreese@mail.ucf.edu-
www.ucfarena.com

GLOBALSPECTRUM.COM % 215.389.9558
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" LITTLEJOHN COLISEUM

CLEMSON UNIVERSITY /&

K
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WE DELIVER.

4 PROMOTER WHO BOOKS LITILEJORN COLISEUM
IS ONE SM4ART COOKIE!

Routed just 2.5 easy hours from Atlanta, Charlotte or
Columbia, a newly renovated 10,000 seat arena beacons from
a university campus that everyone in the Carolinas knows
about—CLEMSON. The 21,000 daily campus population is a
nice bonus but the entertainment-hungry crowds are making
the short drive from Greenville, Asheville and the surrounding
areas to see great shows in a great setting.
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THE UPSTATE MARKET ¢« OUTSTANDING SERVICE - FLEXIBLE CONFIGURATIONS
REASONABLE RATES - ALL PLUSH SEATS * UNOBSTRUCTED SIGHTLINES
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from >>p75

the genre menu is fairly broad. What the
act can sell in terms of tickets is obviously
important to most casinos, but the de-
mographic of the act’s fan base is also key.

In broad terms, the well-heeled baby
boomer demographic, which has discre-
tionary money to spend on gambling, has
long been a primary target for casinos. And
given that the headbanger of yesterday is
the affluent 40- to 50-year-old fan of today,
rock music is now frequently found in .
casino venues. ,’

Jim Koplik, president of Live Nation/Con-
necticut and buyer for the Mohegan Sun
Arena in Uncasville, Conn., has added rock
to the Mohegan marquee with
success, selling out Korn,
Godsmack and Staind in ad-
vance already this year at the
9,000-capacity venue.

“We're up to 60 shows this
year, up 15% from last year,
which wasup 20% from the year
before,” Koplik says. “And one
reason we wentup this year is the
fact that we now book bands like ’\\“\
Kid Rock, Staind and Korn.” '\-

Casino talent buyers are fo-
cusing on bringing in acts that
appeal to amore youthful demo.
So while country, adult contem-
porary and comedy remain pop-
ular for bookings, R&B, modern
rock and hip-hop acts are on the upswing.

“As the markets evolve so does the selection of
talent playing the venues,” says Terry Jenkins, di-
rector of entertainment for Boyd Gaming. “I think
it’s important to give your guest base a broad range
of entertainers to choose from.”

Cantone says developing acts sell tickets—if
not right off the bat, then next time around. “For
example, Michael Bublé debuted here and prob-
ably filled, like, 75% of the house. Now he’s an
instant sellout,” he says.

Koplik and the Mohegan consider booking acts
like Godsmack an investment. “These [fans] are
the future VIPs of America,” Koplik says. “There
is competition in the market, so it’s a good idea
to get the acts they like now because they’ll always
like your place.

While many casinos historically used talent as
aloss-leader perk for high rollers, today casinos
view talent and ticket sales as a profit center. In
many cases, acts are expected to carry the bulk of
their own weight in ticket sales, often with only

Mohegan Sun has
successfully added
rock to its bevy of
live shows.

www.americanradiohistorv.com

the high rollers “comped,” or admitted for free.
In fact, Jenkins says the perception that casinos
strictly buy talent to spur the “drop,” or gambling
revenue, is a “total myth.

The percentage of talent that gaming institu-
tions buy that is intended as a stand-alone hard-
ticket revenue producer “really depends on the
venue,” Jenkins says.

Cantone says he'd like all of Foxwoods’ concerts
to be profitable, but the 1,300-capacity space at the
Fox Theatre makes that mandate difficult. “We
don’t have a larger venue at the moment, but we
are building a 4,000-seat theater set to open in May
0f 2008,” he says. “Atthat point, [talent] doesn’t be-
comealoss leader, it does becomea profit center.”

The gaming draw, however, remains of huge
importance, and the casino side is

inextricably linked to the talent side.
Sometimes the relationship is more
symbiotic than others, particularly
with younger talent. “Frankly,
sometimes we don’t do as well as
we'd like on the gaming side, and
there are times when it’s an over-
whelming result,” Cantone says.
Gietka says that in some in-
{ stances Trump Plaza concerts are
profitable, and in some cases

{ they're just close.
| “Mariah Carey is an act that
notonly appeals to today’s urban
crowd, but also goes way back
with ballads that a 50-year-old
customer would certainly want to go see her. So [
thought with such a varied audience it would be
no problem at all, but we had to comp some $300
tickets,” Gietka says, adding that when he and the
venue saw the show was “going to come up short
at the box office, we really expected there to be
some good gaming numbers by an artist like her.”

So was there? “Not to our expectations,” he says,
addingthat Trump Plaza had a very successful book-
ing with Steely Dan/Michael McDonald. “Itdid 99%
business, mostly all cash, and it was a great show.”

By booking and promoting shows in-house as
well as in partnerships with other promoters and
in other venues, Trump is in many ways an in-
dependent promoter. Gietka says the main issue
in his market is entertainment saturation.

“Between Fourth of July and Labor Day, really
the top season down here, there were more than
100 shows, and that doesn’t count the long-
running production shows,” he says. “That’s an
incredible amount of choices, and it was just too
many available seats for the size of this market
and who comes here.”
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OTHING BEATS

A FULL HOUSE

SM.D OUT SHOWS:

JAY LENO

ULTIMATE FIGHTING
CHAMPIONSHIP

DARYL HALL & JOHE OATES
STAIND

THREE DAYS GRACE
STEELY DAN
MICHAEL MCDONA.D
GZORGE BENSON

AL JARREAU

EANK WILLIAMS, JF.
GLENN FREY
SMOKEY FOBINSON
THE 0’JAYS

T4HE COMMODORZS
CARLOS MENCIA
<EFF BECK

T:M MCGRAW

LARRY THE CAB.E GUY
KELLY CLARKSON

DEF LEPPARD
JOURNEY

RON WHITE

TONY BENNETY
CARLOS VIVES

MEAT LOAF

BRUCE SPRINGSTEEZN

WARRIORS
CHANMPIONSHIP BOXING

VELVET REVOLVER
DOOBIE BROTHERS
zT0P

ROB THOMAS

DREW CAREY

CLAY AIKEN

STEVE MILLER BAND

THERE’S A REASON
WHY THEY KEEP
COMING BACK.

Hard Rock Live. Acoustically superior 5,600 seat arena
at South Florida's hottest entertainment destination -
Seminole Hard Rock Hotel & Casinojn Hollywood, Florida.

FM0O0DY BLUES

SINBAD

TESTO

LIONEL RICHIE

RARON LEWIS

EOGGINS & MESSINA

G LBERTO SANTA ROSA -
KiD ROCK .
FRANK SIRATRA. JR.

SHAMPIOHSHIP
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ORCHESTRA

AEROSMITH
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BILL COSBY SEMINOLE HARD ROCK
HEART HOTEL & CASINO
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FOR MD=E INFORMATION CALL 954.797.5555 OR VISIT US AT } WWW.HARDROCKLIVE.COM | 1 SEMINOLE WAY | HOLLYWOOD. FL 33314
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EBOf The Deal
BY MITCHELL P

”

ome university venues steer clear of having students

directly involved in buying talent for concerts. But that

has not stopped the scholars from playing a major role

in organizing and producing shows and other events
in campus facilities.

University arena and theater directors understand that stu-
dents who serve on campus entertainment committees are not
concert industry experts. With that in mind, some venue direc-
tors have created programs and committees to educate students
in the art and business of putting on shows.

Marty Kern, director of major events at the Littlejohn Coliseum
at Clemson University in South Carolina, says she hires between
150 and 200 students per semester to work in areas including box
office, cleaning, production, marketing and street teams.

“We're utilizing students to produce every event in the house,
including athletics,” Kern says. “In doing that, they get trained
in venue management, event planning and how to fill crews.”

Clemson University’s TigerPaw Productions is involved in
buying talent, she says, but a full-time staff advises the group
and helps expand its budget by finding investors to create more
seed money. When booking talent at 10,000-seat Littlejohn Col-
iseum, Kern usually brings concerts where about 70% of sales
will go to the surrounding community and 30% to students.

“Sometimes we'll bring an artist in that students don’t par-
ticularly care about, but the show will make money,” she ex-
plains. “And that's good because it puts money back into the pot
and gives us more to play with.”

There are also challenges that go along with running a cam-
pus venue. Kern says she frequently has to re-educate Clemson
University’s administration and “make them understand the in-
dustry model.” For example, she says, “If you have an event sched-
uled during exam week, the president may have an issue. You
have to constantly remind them that you're appealing to the en-
tire marketplace.’

Bob Howard, GM of the Bryce Jordan Center at Penn State Uni-
versity in University Park, Pa., says students used to be involved
with booking “way back when,” but have since been priced out of
the market by outside promoters. “The [concert] committee just
kind of died out,” Howard says. “They had a very minimum budget
to work with, and after a while they were losing out a lot.”

Penn State’s University Park Allocation Committee, a group
that disperses student activity fees, will underwrite campus
shows under two conditions: The concert must have a presale
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for students, and tickets have to be priced under $10, according
to Howard. In the past year, Bryce Jordan Center has hosted
events under those circumstances, including O.A.R., Ben Folds,
Dane Cook and Maroon5.

“When we have a $9.75 ticket, we get upwards of about 4,000-
5,000 students purchasing,” he says. “In most cases, we fall a
little bit under the break-even, and the student activities fee un-
derwrites it.”

Having a venue on a college campus is a plus because “you
have ready-made ticket purchasers,” Howard says. But on the
downside, students aren’t always around to buy those ducats.

“To book a show on a Thanksgiving or Christmas break does-
n’t make a lot of sense,” he explains. “We're finding out there
are dates you need to stay away from, like booking a show on
Halloween or St. Patrick’s night.”

‘I'T'S GREAT TRAINING
AND LETS STUDENTS
GET INVOLVED AT
THE GROUND LEVEL'’

—LIONEL DUBAY, O’CONNELL CENTER

Another advantage to a university facility is the direct input from
students and interns who know which buzz acts should be brought
in, Howard says. He also visits social networking Web sites like Face-
book and MySpace, which list music preferences in users’ profiles.

At Southeast Missouri State University in Cape Girardeau,
David Ross, director of SMSU’s Show Me Center, answers “yes
and no” when asked if students are involved with booking tal-
ent at the 7,000-capacity venue.

“They end up being a focus group for us, and we get some in-
formational feedback from them,” Ross explains. “Unfortunately,
they don’t have the budget to purchase big acts or bring people
in, so they tend to do smaller stuff like comedians and films.”

Ross, who recently served as president of the International
Assn. of Assembly Managers, says business is good if the Show
Me Center is able to host four concerts every semester. “With
that and men’s and women’s basketball, we’ve got a very full
schedule,” he says, adding that the venue also hosts a wide range
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KID ROCK
recently
performed at
Clemson

University’s
Littlejohn|
Coliseum/, |
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of other events. “University sports are going to take pricrity on
the booking, but the way I refer to it is that concerts have sex ap-
peal in the overall market.”

Lionel Dubay, director of the O’Connell Center at the Uni-
versity of Florida in Gainesville, says the school's Student Gov-
ernment Productions has been a valuable source in providing
entertainment. The O’Connell Center has always been aggres-
sive in bringing in shows, he says, whether it’s through pro-
moters like Live Nation and Fantasma Procuctions or buying
the shows themselves directly through agencies.

“It’s great training and provides exposure for these students
to get involved at the ground level,” he continues. “If you look
atour industry, it’s quite impressive to look at some of theagents
and tour managers who started their careers through student
campus activities and committees.’

While the O’Connell Center faces stiff competition in its mar-
ket, Dubay says the venue is attractive because it can saveartists
money on state sales tax. The Florida Department of Revenue,
he explains, allows government-run facilities to be exempt from
sales tax on ticket sales. That rule only applies if the concert is
promoted by the venue itself, he adds.

“If you're looking at a show that’s going to gross $400,000 or
$500,000, you're looking at $25,000 right off the top that an artist
doesn’t have to pay,” Dubay says. “It can sometimes be a viable sit-
uation for a promoter to just flip the show to us and walk out with
a fee, as long as everyone in the chain is comfortable with 1t.”

At Ohio State University (OSU) in Columbus, Xen Riggs, as-
sistant VP of the 20,000-seat Schottenstein Center, says it is dif-
ficult getting students involved with booking because they have
other responsibilities like schoolwork and jobs. Instead, the
arena has a full-time staff that independently buys shows and
sets up co-promotes.

Concert dates on the books through December include Third
Day, Barbra Streisand and Mannheim Steariroller. Riggs’ goal
is to keep Schottenstein Center’s schedule diverse and accessi-
ble to everyone in the market.

“We consider the arena more of a community operation,” he
says. “We don’t really think in terms of renting just for students.”

Riggs notes that the Schottenstein Center is cne of the few cam-
pus arenas in the country that doesn’t receive a penny of subsidy.
“We actually pay [OSU] $500,000 per year in ‘overhead,” as a priv-
ilege of being part of the university,” he says. “And that’s pretty un-
usual. We don’t get any student fees or general fees.” )
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On The Road -

RAY WADDELL rwaddell@billboard.com

REBIRTH
OF A REGION

Billboard’s Touring Confab Will Feature
The Gulf Coast’s Industry Leaders

hen Hurricane Katrina

pounded the Gulf Coast, it

also throttled the region’s

live entertainment. From
Biloxi, Miss., to the Big Easy, the concert
industry grinded to a halt.

But, in a remarkable example of the
resiliency of the human spirit and the tour-
ing industry—as well as people’s inherent
desire to have a good time—Ilive music
is rebounding.

In an attempt to aid this process, as well
as to recognize achievement in bringing live
entertainment back to the Gulf, Billboard
has dedicated its keynote panel at the third
annual Billboard Touring Conference and
Awards to this subject. On Nov. 8,
“Rebirth of a Region: Concerts Re-
turn to the Gulf” will feature artists,
promoters and venue managers who
are making this happen.

Moderated by yours truly, the
panel will include Doug Thornton,
regional VP for Philadelphia-based ¥
venue management firm SMG and
GM of'the Louisiana Superdome in
New Orleans; Matt McDonnell, as-
sistant GM of the Mississippi Coast
Coliseum & Convention Center in
Biloxi; Bob Roux, president of the
South region for Live Nation; Louis
Messina, president of TMG/AEG
Live; and Brad Arnold and Matt
Roberts of the band 3 Doors Down.

Thornton famously held down the
fort at the Superdome in the chaotic
days following Katrina’s wrath (Bill-
board, Sept. 24, 2005). Roux and New
Orleans native Messina are two of the
most active promoters in the region,
and 3 Doors Down, along with Lynyrd
Skynyrd, reopened Biloxi's Mississippi Coast
Coliseum July 22 with a hugely successful
sellout show (Billboard, Sept. 23).

Members of 3 Doors Down hail from
nearby Escatawpa, Miss., so the rebirth of
this region is a project near and dear to the
heart of the band.

The keynote panel should offer plenty of
fruitful discussion. Never the most afflu-
ent region in North America, the Gulf is
now flush with insurance checks and high-
paying jobs for those involved with the on-
going rebuild. Thornton, who re-opened
the Superdome with a Sept. 25 “Monday
Night Football” game for the New Orleans
Saints that featured performances by U2
and Green Day, says the region is ripe for
a rebound.

“There’s this image that the entire re-
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gion is wiped out, but that’s not the way
it is. It's just a small pocket of the city
that’s wiped out,” Thornton says. “The re-
gion is thriving, and I've been telling pro-
moters and agents that.”

But as a promoter, Roux would like to see
the situation approached with caution. “If
the industry wants to give this region the
best opportunity to redevelop, we will need
some cooperation on guarantees and corre-
sponding ticket prices, days of the week [ for
shows] and traffic management,” he says.
“I would like to see the industry band to-
gether a bit more and give these people some
real quality entertainment at fair prices.”

“Rebirth of a Region: Concerts Return to
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the Gulf” adds a bit more of a spicy flavor
to Billboard's Touring Conference, set for
Nov. 8-9 at the Roosevelt Hotel in New York.

At the Nov. 9 awards reception, the Hu-
manitarian Award will go to Music Rising,
the musical instrument replacement fund
founded by U2’s the Edge, producer Bob
Ezrin and Gibson Guitar chairman Henry
Juszkiewicz, with MusiCares and the
Guitar Center Foundation. Music Rising
has successfully put more than 2,000 in-
struments in the hands of musicians who
lost their means of livelihood in the wake
of Katrina.

Also that night, touring legend
Elton John will accept the Legend of
Live award, and 2006’s most successful
tours, agents, promoters and venues will
be recognized. ..
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REBIRTH OF A REGION

Join executives from different areas of the industry for this exclusive
keynote Q&A about how bringing concerts back to the Gulf. MODERATED BY BILLBOARD'S RAY WADDELL

PLUS ...

MATT MCDONNELL
Assistant GM,
Mississippi Coast Coliseum

BRAD ARNOLD MATT ROBERTS BOB ROUX DOUG THORNTON LOUIS MESSINA
Vocalist Guifarist President, South Reg on  Regional VP, SMG/GM President,
3 Doors Down 3 Doors [own Live Nation Louisiana Superdome TMG/AEG Live

NOVEMBER 8-9 » THE ROOSEVELT HOTEL « NEW YORK CITY -

THE BILLBOARD TOURING CONFERENCE Join Bicard's senior editor Billeoard 3z ANNUAL

RAY WADDELL at this premiere gathering of the touring industry. This must attend event features high rE\N Y ~
profile panel discussions and networking witt the industry’'s top promoters, agen-s, nanagers, produc- l ,
tior professionals, merchandisers and ticketers. Th= g-and finale, The Billboard Touring Awards will honor

Sir Elton John with the “Legend of Live" awarc anc Music Rising with the “Humanitarian“ award ...bound CONFERENCE & AWARDS

to be bigger and better in its third year!

40 For more infoincludin 2
gktrmq,n sponsorship opportur%tls WWW_ B' I I bOa rd Eye ntS.CO

GIST ER gy . andhow toregister visit:

ticketmaster  1.c nation

Catmstong Fove ey
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BDSCertified Spin Awards September 2006 Recipients:

800,000 SPINS

Wherever You Will Go/ The Calling /RCA

700,000 SPINS

A Thousand Miles/ Vanessa Carlton /A&M
500,000 SPINS

Beoutiful Day/ U2 /INTERSCOPE

Hemorrhage (In My Hands)/ Fuel /550

Get Low/ Lil Jon & The Eastside Boyz /TVT

Calling All Angels/ Train /COLUMBIA
1, 2 Step/ Ciara Feat. Missy Elliott /LAFACE/ZOMBA

400,000 SPINS

Behind These Hozel Eyes/ Kelly Clarkson /RCA/RMG
Bitch/ Meredith Brooks /CAPITOL

300,000 SPINS

Hips Don’t Lie/ Shakira Feat. Wyclef Jean /EPIC
What Was | Thinkin’/ Dierks Bentley /CAPITOL NASHVILLE
Loser/ 3 Doors Down /UNIVERSAL REPUBLIC

200,000 SPINS
Crazy/ Gnarls Barkley /DOWNTOWN/LAVA
Doni Californio/ Red Hot Chili Peppers /WARNER BROS.
What Hurts The Most/ Rascal Flatts /LYRIC STREET
So What/ Field Mob Feat. Ciara /DTP/GEFFEN/INTERSCOPE
Something More/ Sugarland /MERCURY
My Town/ Montgomery Gentry /COLUMBIA

Jesus, Taoke The Wheel/ Carrie Underwood /ARISTA/ARISTA NASHVILLE
True/ Ryan Cabrera /E.V.L.A.//ATLANTIC

100,000 SPINS

Sexy Love/ Ne-Yo /DEF LAM/IDIMG

SexyBack/ Justin Timberlaoke /JIVE/ZOMBA

Pullin’ Me Back/ Chingy Feat. Tyrese /SLOT-A-LOT/CAPITOL
Bring It On Home/ Littie Big Town /EQUITY

Far Away/ Nickelback /ROADRUNNER/IDIMG

A Little Too Late/ Toby Keith /SHOW DOG NASHVYILLE

Life Ain’t Always Beautiful/ Gary Allan /MCA NASHVII_LE
Leave The Pieces/ The Wreckers /MAVERICK/WARNER BROS./WRN
Who | Am/ Casting Crowns /BEACH STREET/REUNION/PLG
Pickin’ Wildflowers/ Keith Anderson /ARISTA NASHVILLE
Take You OQut/ Luther Vandross /J/RMG

Angel/ Lionel Richie /ISLAND

She Was/ Mark Chesnutt /COLUMBIA

50,000 SPINS

Lips Of An Angel/ Hinder /UNIVERSAL REPUBLIC

Get Up/ Ciara Feat. Chamillionaire /LAFACE/JIVE/ZOMBA
Give It Away/ George Strait /MCA NASHVILLE

Sunshine And Summertime/ Falth Hill /WARNER BROS./WRN
Money Maker/ Ludacris Feat. Pharrell /DTP/DEF JAM/IDJMG
Call Me When You're Sober/ Evanescence /WIND-UP
Through Glass/ Stone Sour /ROADRUNNER/IDIMG

Chasing Cars/ Snow Patrol /POLYDOR/A&M/INTERSCOPEp
S.EX./ Lyfe Jennings /SONY URBAN/COLUMBIA

The Kill (Bury Me)/ 30 Seconds To Mars /IMMORTAL/VIRGIN
Too Little, Too Late/ JoJo /DA FAMILY/BLACKGROUND/!UNIVERSAL MOTO &N
Findin" A Good Man/ Danielle Peck /BIG MACHINE

Feels Just Like It Should/ Pat Green /BNA

The Diary Of Jane/ Breaking Benjamin /HOLLYWOOD

The Riddle/ Five For Fighting /AWARE/COLUMBIA

How Great Is Our God/ Chris Tomlin /SIXSTEPS/SPARRDOW/EMI CIMG
Find Myself In You/ Brian McKnight /UNIVERSAL MOTOWN
Cold (But I'm Still Here)/ Evans Blue /POCKET/HOLLYWOOD
We Live/ Superchic(k) /INPOP

I Am/ Mark Schultz /WORD-CURB

Fly Like A Bird/ Mariah Carey /ISLAND/IDIMG

I Love My Chick/ Busta Rhymes /AFTERMATH/INTERSCOPE
What {f/ Jadon Lavik /BEC/TOOTH & NAIL

Out Of Exile/ Audioslave /EPIC/INTERSCOPE

Cab/ Train /COLUMBIA

The Battle Is The Lord’s/ Yolanda Adams /ZOMBA
Bubbletoes/ Jack Johnson /ENJOY/UNIVERSAL

Right Here/ Jeremy Camp /BEC/TOOTH & NAIL

One Day Closer To You/ Carolyn Dawn Johnson /ARISTA
The Scientist/ Coldplay /CAPITOL

You Get Me/ Zoegirl /SPARROW/EMI CMG

N Nielsen

Broadcast Date

www.bdsonline.com Systems
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Bridging Continents

Latin acts hit the
charts in Europe

Old-School Reunion

Silk, the Whispers
return still soulful
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BY MICHAEL PAOLETTA

Barry ls Back

Police Record

Andy Summers puts
his memories to ink

Border Crossing

Akwid’'s urban
Mexican regional mix

89 90

Rhythm Revival

Classic dance labels
back in business

OCTOBER 21, 2006
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Manilow Caps Banner Year With New Album Of '60s Favorites “ 8

E- our weeks after hip surgery, Barry Manilow is back at work,
rehearsing for upcoming live shows in Atlantic City and
== Chicago. “I shouldn’t be jiggling around to ‘Copacabana.’ My
doctors and nurses were on hand and they were shaking their heads.

But I'll be OK,” Manilow says.

Manilow will likely be better than OK. On the eve of the Oct. 31 re-
lease of his new Arista album, “The Greatest Songs of the Sixties”—as
well as the double-DVD set “First & Farewell” from Stiletto New
Media/Rhino—Manilow is, sore joints aside, in great spirits. And for
good reason: 2006 has been a very good year for the singer/songwriter.

Nearly a year ago, he released “The Greatest Songs of the Fifties,” the
first Billboard 200 chart-topper of his career. Days before surgery, Manilow
picked up an Emmy award for outstanding individual performance in
a variety or music program for the PBS special “Manilow: Music and
Passion—Live From Las Vegas,” which was also released on DVD. Oh,
there’s also his sold-out run at the Las Vegas Hilton, which is scheduled
to resume next month.

Manilow admits he and Arista founder and BMG U.S. chairman/CEO
Clive Davis—partners in song on both collections—were shocked by
the success of “Fifties.” “Weeks later, we began discussing a follow-up,
and it was logical to go with the '60s,” Manilow says.

“The music of the '60s formed my pop musical taste—it was the
music of my youth,” he continues. Because of this, the song selection
process was easier and more fun, but not without coraplications.

“We had hundreds of songs to choose from, as opposed to 70 for the
‘Fifties’ collection,” Manilow says. “I compiled a list of 100 songs and
sent the list to friends and asked them to select their “avorite 10 songs
from the list. The same songs kept showing up.”

To be sure, the “Fifties” album spotlighted songs of a certain period,
some of which were not well-known. “With the ‘Sixties’ album, you have
classic copyrights that are timeless and that reach a wider audience,”
Davis says. “These songs are not typical of a period.”

“Sixties” includes “Raindrops Keep Falling on My Head,” “And |
Love Her,” “Strangers in the Night” and lead single “Can’t Take My
Eyes off You.”

And although it follows a hit album, Arista is taking nothing for
granted. According to J/Arista senior VP of marketing and artist devel-
opment Scott Saviour, the label has taken the marketing architecture
of “Fifties” and “shaken it up, kicking it up one more notch.”

Direct response ads began airing the week of Sept. 25, and
Manilow will be visible through the holidays via a multiplatform
promotional blitz.

On Oct. 14, he will play Atlantic City’s Boardwalk R !
Hall, followed by an Oct. 21 concert at Chicago’s All- !
state Arena. Also on Oct. 21, he will perform on QVC and
discuss the album.

Such activity leading into the holiday retail season bodes
well for sales. Julie Smith, jazz, classic, vocals and specialty
product manager of Virgin Entertainment Group, expects “Six-
ties” to sell even more copies than its predecessor. “He has the
fan base to support this kind of effort—and the timing is right,”
she says. “This will probably be one of the best holiday gifts for mom
grandma and Aunt Mary.”

The scenario is not as rosy at adult contemporary terrestrial radio,
which was sent “Can’t Take My Eyes off You” last month.

“Barry burst on the scene in 1974 and was very hot for a couple of
years,” says Don Kelley, VP/director of programming at adult contem-
porary WMJX Boston. “By 1978, it was wearing out and, in the '80s, he
became the poster child for wimpy AC. In focus groups, people would
say things like, “That station plays Barry Manilow, and don’t wantto
hear Barry Manilow.””

As AC radio splintered in the "90s into various formats,
Kelley says it became important for a station to play
music that fit into their niche. “Barry’s music, both
old and new, had no place in any of these niches,”
Kelley adds. “Would we ever reconsider? Sure. We
always have an open mind. But to overcome the bag-
gage and make acomeback, it requires a great song
and a great performance.”

Things look better on the satellite and cable
radio front. Justin Tyme Prager, director of soft
rock, adult top 40 and adult alternative pro-
gramming at Music Choice, has added “Can’t
Take My Eyes Off You” to the soft rock chan-
nel. “The music from the '60s is more tangi-
ble and relevant to more people, especially
younger people,” he says.

In the meantime, Manilow will do every-
thing he can to make the public aware
that he has a new album. “I’ve been out
there for several years,” he says. “I'm
amazed that people are still interested
in buying my albums and coming to my
live shows.”
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>>>MORE ‘BEDLAM’
On Nov. 7, Atlantic will
rerelease James Blunt’s
debut album, “Back to
Bedlam,” with a bonus
live disc recorded last
yearin Ireland. The
show sports the
previously unreleased
new song “Sugar
Coated” as well as
covers of Crowded
House’s “Fall at Your
Feet” and the Pixies’
“Where Is My Mind?” In
the United States,
“Back to Bedlam” has
sold 2.2 million copies,
according to Nielsen
SoundScan.
—Jonathan Cohen

>>>LATE-ARRIVING
MOUSE

Modest Mouse has
pushed back the release
of its next Epic album,
“We Were Dead Before
the Ship Even Sank,” from
Dec. 19 to early next year.
However, the group will
play a host of live dates
next month, including
four in Los Angeles, five in
New York and one in
London. They will be
Modest Mouse’s first'with
former Smiths guitarist
Johnny Marr, who is now a
full-time member of the
band. —Jonathan Cohen

>>>DINOSAUR NO
LONGER EXTINCT
Having reunited last year
with its original lineup for
the first time since 1989,
Dinosaur Jr. is nearly
finished with a new studio
album, due early next
year on an as-yet-
undetermined label.
Guitarist J. Mascis, bassist
Lou Bariow and drummer
Murph tracked the as-yet-
untitled set at Mascis’
home studio in Amherst,
Mass. Additionally, a live
DVD will arrive May 8,
2007. —Austin L. Ray

>>>KINGS OF THE
‘ROAD’
Mark Knopfler and
Emmylou Harris’ June
28 performance at Los
Angeles’ Gibson
Amphitheatre is the
subject of “Real Live
Roadrunning,” a
CD/DVD set due Nov. 14
via Nonesuch/Warner
Bros. The project sports
seven songs from
Knopfler and Harris’
spring album, “All the
Roadrunning,” plus
several tracks from the
artists’ respective past
albums.

—Jonathan Cohen

Rhythim & Blues

—
L

GAIL MITCHELL gmitchell@billboard.com

Vintage Rhythms

Veteran R&B Acts Find Success With New Releases

It’s raining seasoned artists.
First, Lionel Richie came
home to reclaim a major
foothold on the R&B charts
for the first time in 10 years.
In the wake of that feat, other
established R&B gunslingers
are going for the gold and
holding their own among
younger contemporaries.
Natalie Cole’s pairing with
producer Dallas Austin netted
a top 20 debut on Billboard’s
Top R&B/Hip-Hop Albums
chart, with lead single “Day
Dreaming” standing at No. 77
on Adult R&B. Freddie Jackson
rocked back onto the scene
with the No. 26-debuting
album “Transitions,” and his sin-
gle, “Until the End of Time,” is
No. 66 on Adult R&B. Their R&B
chart neighbors include Aaron
Neville (“Bring It OnHome. . .
The Soul Classics”), the Isley
Brothers (*“Baby Makin’
Music”), Teena Marie (“Sap-
phire”) and Charlie Wilson
(“Charlie, Last Name Wilson”).
In the pipeline are sets by

HITE svocaLMiTCHELL

NO SUGARCOATING [N

Howard Hewett, Deniece Will-
iams and other R&B vets.
While the limited opportu-
nities for radio airplay warrant
a separate story, there’s no
denying there’s an audience for
these acts whether they’re
singing original songs or rein-
terpreting well-known classics.
“The generation that came
of ageinthe'80s and early '90s
are eager to reconnect with
their musical heroes,” says Ran-
dall Grass, GM of Shanachie En-
tertainment. “They’re no longer
necessarily oriented toward the
latest cutting-edge music. So

they go to see their favorite
artists in concert and are inter-
ested in hearing new music
from them.”

That’s what Shanachie is
counting on, having signed
Williams and Silk. Best-known
for the 1992 No. 1crossover sin-
gle “Freak Me,” the Atlanta act
covers major hits by Blue Magic
(“Sideshow”), Shalamar (“A
Night to Remember”) and oth-
ers on “Always and Forever.”
Grass executive-produced the
album, due Oct. 17.

Group members call the
project a natural progression

SILK

Ludacris’ Label Banks On Down-To-Earth R&B Rookie Shareefa

Disturbing Tha Peace, Lu-
dacris’ Def Jam-distributed
label, is confident that R&B
newcomer Shareefa’s Oct. 24
album debut, “Point of No Re-
turn,” will ultimately push
through the fourth-quarter
gridlock. “What caught my ear
is how her vocals touch your
nerves,” says Jeff Dixon, co-
CEO of DTP with brother
Chaka Zulu. “Here’s someone
who captures the essence of a
Lauryn Hill or Mary J. Blige.”

Shareefa (last name Cooper)
began honing what she de-
scribes as her “down-to-earth,
no sugarcoating” style while
growing up in Newark and East
Orange, N.J., and later Char-
lotte, N.C. “I wasn’t the normal
kid who played with dolls,” the
23-year-old singer/songwriter
says. “] was into taping perform-
ances and acting out videos. |
wanted to be able to do the same
thing Patti LaBelle did to me—
make the hair stand up on my
arms with her voice.”
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At 16, Shareefa met new jack
swing progenitor Teddy Riley,
who signed her and acted as her
songwriting mentor. After col-
laborating during the next three
years, the pair ultimately went
their separate ways. Then Dixon
and DTP stepped in.

Shareefa wrote on 90% of
“Point of No Return” and helped
select its producers. Rodney
Jerkins produced the first sin-
gle, “Need a Boss” featuring Lu-
dacris. Co-written by Shareefa,
the bass-heavy tune is No. 10 on
Billboard’s Hot R&B/Hip-Hop
Songs chart. Additional produc-
ers include Salaam Remi, Jus-
tice League and Chucky
Thompson, whose credits in-
clude Blige and the Notorious
B.I.G. and who produced most
of the album.

Whether Shareefa is dis-
cussing her period being late
or phony people, Dixon says
her music always “talks about
real issues.”

“Every song takes you

through different emotions. I'm
a strong female who chose to re-
evaluate and turn my life
around,” Shareefa says. “No one
can tell my story the way I can.”

The marketing/promotion
story that DTP/Def Jam is
building around the singer
began rolling last year when
Shareefa’s mature, arresting
vocals were first introduced
to public consciousness on a
DTP compilation.

While promoting his recently
released album “Release Ther-
apy,” Ludacris began introduc-
ing Shareefa and her music to
various media and print out-
lets—including BET, MTV and
Billboard’s R&B/Hip-Hop
Awards show. The rapper will
also co-host “Rap City” with Sha-
reefa during the week of Oct. 23.
Her own promotional appear-
ance slate included a 30-city col-
lege tour sponsored by Cingular,
while a 25-city tour with Lyfe
Jennings kicks off Oct. 26.

For the first week of its re-
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from their previous albums and
stage shows. “We've always
done a cover on each album
and in our shows,” Jonathan
Rasboro says. “But we made a
conscious effort to not make
these songs sound like anyone
else’s rendition.”

Fellow Silkster Gary Glenn
adds, “It’s a good opportunity
for people to get refamiliar with
us. Hopefully we can use this as
a springboard into an album
with all new songs.”

New songs that freshen but
don’t radically depart from
their signature sound provide
the foundation for the Whis-
pers’ “For Your Ears Only.”
Lead single “Butta,” garner-
ing play on such stations as
KJLH/Los Angeles, was writ-
ten by Teena Marie and mem-
ber Nicholas Caldwell. Out
February on the 42-year-old
group’s owned-and-operated
Satin Tie label, the album de-
buted on Top R&B/Hip-Hop
Albums in September (No.
94), peaking at No. 88.
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lease, the album will be specially
priced at $7.99.“We're putting
as much musicout as possible,”
says Ashaunna Ayars, director
of marketing at Island Def Jam.
“ ‘Need a Boss’ isaradio-friendly
song but doesn’t speak to who
she truly is as an artist. Sheisa
very old soul who speaks not just
to the 16- to 24-year-olds but to

While others might scoff at
this movement, twins and
founding members Walter and
Wallace “Scotty” Scott are
jazzed. “We didn’t get the lux-
ury of a Lionel Richie or Natalie
Cole press outlay,” Walter says
of the group’s first new album
innine years. “But we method-
ically did radio interviews and
concerts in key fan bases we've
built during our 40 years.”

Jackson, who released a cov-
ers album last year on Artemis,
also felt the timing was right to
revisit “the old Freddie Jack-
son sound.” Reuniting with Or-
pheus Music’s Beau and Charli
Huggins and producer Paul
Laurence—the crew behind
“Rock Me Tonight” and other
Jackson Capitol classics—the
singer is set to record a series of
podcasts for Apple’s iTunes.

“If I’'m still packing 2,000- to
3,000-seaters, that means
someone is hungry for some-
thing,” Jackson says. “It’s time
for adults to get their groove
on, too.” ece

SHAREEFA

the 36- to 45-year-olds as well.”
A second single, the Jerkins-pro-
duced “Cry No More,” is out.
Third single “Butterfly” is al-
ready lined up. “She comes out
of her.cocoon with ‘Butterfly,” ”
Dixon says. “That’s why we're
not scared to release her in the
fourth quarter. You can play her
album from front to back.” -
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Back'To Boogie

Iconic Dance Labels Rev Up With New Releases

et ready to party like it's
1993. Two definitive
record labels from dance
music’s golden era are
returning to shelves over
the next six months. New York-
based Strictly Rhythm and Ner-
vous are both ready to represent
the United States in the global
dance scene, but not without se-
rious support from Europe.
“Did you ever see ‘Ocean’s
Eleven,” when the guy comes
around after 10 years and
says, ‘Whatcha doin’? Want to
try this again?’ That’s me,”
original Strictly founder Mark
Finkelstein says with a laugh.
“Everyone’s coming back.”
The relaunch follows an
early-September settlement
with former partner Warner
Music. While Finkelstein can’t
discuss details, he confirms that
it resulted in him “reacquiring
the Strictly repertoire,” which
contains hits so huge that even
nondance fans know them in-
stantly: Aly-Us’ languid “Follow
Me,” Reel 2 Real’s (featuring a

Jazz

young Erick Morillo) in-
escapable “I Like to Move It” and
Planet Soul’s (with a pretrance
George Acosta) “Set Me Free.”

That’s not even counting the
underground classics: D]J
Pierre’s seminal early acid work,
Little Louie Vega’s beloved side
projects (“Reach,” “Love & Hap-
piness”) and Armand Van
Helden's storming “Witch Doc-
tor.” The entire collection will
be rereleased digitally, with
super classics getting commem-
orative vinyl pressings, as well
as new remixes (producers, start
your lobbying now).

With a master’s in finance,
Finkelstein admits to “not
knowing a thing about music,”
but again will head the busi-
ness. Original staffers Michael
McDavid and D] Escape are on-
board to relaunch the Groovi-
licious imprint. There's even
talk that longtime A&R head
Gladys Pizzaro, who shep-
herded the debut records of
current luminaries like Mo-
rillo, van Helden and Roger

Notes

Sanchez, will also return in
some capacity. (Pizzaro is cur-
rently working with Finkel-
stein on her own imprint,
Launch Entertainment.)

But there is one notable new
kid: Simon Dunmore, current
head of A&R at U.K. super-

-
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house wo part of
the Strictly Rhyth
catalog reaquired
Mark Fingkelstein.
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self in Ellington On New Album.

label Defected and “an absolute
visionary,” Finkelstein says.
“He’s got integrity, and he’s
been a friend for 15 years.”
Dunmore will drive Strictly’s
creative side while maintaining
his post at Defected, making
him something of a one-man
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multinational dance monopoly.
While he doesn’t begrudge the
question, Finkelstein is not wor-
ried about conflicts of interest.
“That’s a fair point because De-
fected's style is similar to
Strictly’s; it’s been said that De-
fected is the Strictly of today,”
he says. “But I think there’s
enough quality dance music,
and I trust Simon. I'll get my
fair share. [ might not get every
hit, but I’ll get my fair share.”
Finkelstein is sticking with
longtime associates for publish-
ing and distribution: Richard
Manners of Warner/Chappell
U K. and Andy Allen at Alterna-
tive Distribution Alliance.
Meanwhile, old Strictly
competitor Nervous is already
back in the game with a com-
pilation, “Nervous Nitelife
2006,” out Oct. 10 and six
singles slated for release
throughout January. “Nervous
has always been a big sup-
porter of home-grown talent,
but those six [records] are all
licensed from Europe,” re-
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turning president Michael
Weiss says. “That’s where |
find the most exciting music.”
“Nitelife” is aimed at more
casual dance consumers, “an
audience that might not be up
on the latest producers and
sounds, but simply likes
music that makes you move.”
A third of its 15 tracks are cur-
rently on the Hot Dance/Club
Play chart. “Commercial com-
pilations usually contain
tracks that were big several
months prior,” Weiss says.
“We tried to predict what
would be big in October. It
feels like we succeeded.”
Weiss says he’s excited to
welcome back Strictly, and
that the competition will in-
deed be healthy. “Right now
the dance genre is not getting
a lot of interest from the
major corporations that con-
trol the stores and radio sta-
tions,” he says. “The more
people in the game, the more
chance we have of getting the
spotlight back.” oee

Vibraphonist/composer Stefon Harris doesn’t
just like to play jazz—he’s also totally immersed
inits culture. “It’s like going to church and testi-
fying,” he explains. “m always exposed to the in-
tent and the cultural element of the music. You
can study jazz in an institution, learn scales,
chords and harmony. But the longer | stick with
it and the more | see of it, the more interesting it
gets. | am this music called jazz.”

Harris’ rousing new set, “African Tarantella,”
released Oct. 3 on Blue Note, bears this out. Sub-
titled “Dances With Duke,” the CD comprises
excerpts from three large-scale jazz-meets-clas-
sical suites, two of which are from the Duke
Ellington playbook (“New Orleans Suite” and
“The Queen’s Suite”). The other is from Harris’
own pen: three movements of “The Gardner
Suite,” a five-section work commissioned by the
Wharton Center at Michigan State University
andinspired by his residency at the Isabelle Stew-
art Gardner Museum in Boston.

The genesis of “African Tarantella” was Harris’
own composition, a dance-oriented work that
probes how he as acontemporary jazz musician
fits into modern African-American culture. That
led him to explore the past, specifically Elling-

ton’s long-form works.

“Duke was always such aninspiration to me,”
he says. “But it wasn’t until | spent an entire sum-
mer with his music, reorchestrating a couple of
his suites, that | realized how important he is to
me and the legacy of jazz. It was as if | entered
into his spirit, getting inside his head and finding
out what we have in common, like aspiring for
melody and clarity of thought in music.”

The 32-year-old Harris credits Ellington for
his artistic and social growth. “The elegance and
grace in Duke’s music brings with it a cultural el-
ement,” he says. “l hear something in his works
that resonates with the truth. | feel like I'm part
of that lineage, which loads a lot of responsibil-
ity on my shoulders. Putting my suite next to
Duke’s is exciting. | just hope mine can stand up
to his.”

While he admires the beauty and majesty of
Ellington’s music, Harris also respects his audac-
ity. “Think about the time when Duke, an African-
American male, wrote these suites,” he says. “He
wasn't just writing and playing songs. He wasn’t
defining himself in a narrow way, but in a large-
scale way. It’s like Miles [Davis], who | also admire
for his audacity. It takes audacity to be differ-

ent, to play from the heart as opposed to what
gets pawned off as art by mass culture.”

Harris and his chamber-jazz nonet open
Carnegie Hall’'s 2006-07 jazz series Oct. 18 at
Zankel Hall with a program that features the
music of “African Tarantella.”

VOCALS CRYSTAL BALL: Luciana Souza,
recently signed to Universal Jazz France, will
hook up with producer Larry Klein (Joni
Mitchell, Madeleine Peyroux) to record
an album of modern Americansong-
writing presented in the setting of
late-"50s/early-’60s Brazilian bossa
nova. Tentatively titled “The New
Bossa Nova,” the album will fea-
ture originals as well as covers
of tracks by Paul Simon,
James Taylor and Randy
Newman. Recording takes
place in November, with
the release date
slated for April
2007. Distribu-
tion stateside will be through Universal,
with the imprint yet to be decided.

www.americanradiohistorv.com

Meanwhile, Tierney Sutton has
recorded her sixth Telarc album,
an as-yet-untitled affair of classic
material. Produced by Elaine Mar-
tone and featuring trumpeter/vo-
calist Jack Sheldon, it is due
Feb. 28,2007. oo
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If you've turned on the radio in [taly in the past
month, chances are you've heard Mexico’s Juli-
eta Venegas singing “Me Voy” accompanied by
her trademark accordion. The tune reached No.
2 on Italy’s radio chart, while the album “Limén
y Sal” (Sony BMG) is currently No. 13 on that
country’s sales chart. Turn to Europe’s digital
tracks chart, and you’ll find David Bisbal’s
“Quién Me Iba a Decir” at No. 2 and Man4’s
“Labios Compartidos” at No. 16. And in Italy,
Spanish newcomer Bebe has just achieved a
gold album for sales of more than 45,000 units.

While one would expect to hear major
crossover acts like Shakira, Marc Anthony and
Enrique Iglesias play and sell in non-Latin mar-
kets, Venegas, Mana, Bebe and Bisbal are part
of a still small but growing number of un-
abashedly Latin acts currently making inroads
in Europe.

They follow in the footsteps of Colombian
rocker Juanes, who last fall topped sales and
radio charts in Germany, Austria, Switzerland
and Italy with the album “Mi Sangre” and the
track “La Camisa Negra.”

Prior to that in 2004, bachata quartet Aven-
tura capped the European single sales chart with
“Obsesién,” which also landed atop radio and
sales charts in Germany, France, Spain, Nor-
way, Italy and Russia among others.

Yetas positive as these stories are, they are the
exceptions.

While there is undoubtedly more open-minded-
ness than ever when it comes to Latin music in Eu-
rope, breaking acts that sing in Spanish remains as
big a challenge as ever, with success dictated by in-
dividual circumstances more than any trend.

“I don’t think that the world is any different.
It's as difficult or as easy as it ever was,” says
John Reid, executive VP of marketing for Warner
Music International. Reid has been working

Heights

Latin-American Acts Score Big Across The Pond

Mané’s “Labios Compartidos,” an album that
has benefited from the band’s already estab-
lished standing and increased presence in sev-
eral European markets.

“Given the access to the artist, we have arecord
here that we can more aggressively market than
any Latin record we’ve had in the last number of
years,” Reid told Billboard in June.

Starting an artist from scratch, of course,
is a much harder proposal, and one that de-
fies formulas.

“We've had interest in breaking many artists,
and every once in a while given the particular
characteristics of an act, it works,” says Luana
Pagani, senior VP global marketing, Latin, for
Sony BMG International, the label behind
Shakira and Ricky Martin, both artists that Pa-
gani worked since their inception.

“Which does not mean that people go into it
blindly,” Pagani says. “It's a lot of patience and
a lot of crafted work.”

Most major Latin label executives would be
thrilled to break all their acts in Europe and most
propose multiple acts during their yearly world-
wide marketing meetings.

Of those, maybe a handful garner interest.
And even then for an act to truly be worked out-
side Spain—which is a natural market for Latin
acts—requires either a global commitment from
the company or a fierce advocate willing to work
hard to break an act in a specific market.

“I always want to take my artists to other
countries,” Manolo Diaz, president of EMI
Music Spain, says. “If it were up to me, all my
acts would be No. 1 in France and Germany.
But they would need to be wanted in France
and Germany. I do think Latin is trendy in Eu-
rope now. But labels would need to recognize
and support that.”

Observers attribute the current “trendiness”

of Latin music to sev-
eral factors, including
Ricky Martin’s break-
through success, which
enhanced the possibil-
ities for other Latin pop
acts.

Roger Furer, presi-
dent of Caliente Festival
in Switzerland, also credits the Buena Vista So-
cial Club explosion for further opening up Eu-
rope to salsa and other tropical rhythms. “Before
Buena Vista, it was a small thing,” Furer says.
“Since then, you have dozens of salsa schools in
every European city. And for sure, we have seen
an impact in record sales.”

Caliente licenses major Latin hits from all la-
bels and releases three Latin music compilations
per year in Switzerland alone, selling more than
10,000 copies of each. Furer also stages the an-
nual, three-day Caliente Festival, which is fo-
cused on tropical Latin and Brazilian music.
Attendance has jumped from 10,000 to 150,000
in just a few years.

Indeed, many Latin Furopean success stories
are music you can dance to. Such is the case
with Juanes’ “La Camisa Negra” or Shakira’s “La
Tortura” and “Hips Don’t Lie.” Europe has also
seen a major infusion of bachata via indie acts
like Aventura (signed to Premium Latin) and
Monchy & Alexandra and Papi Sanchez (signed
to J&N).

All three initially broke in Italy, where they
were licensed by indie Planeta, which special-
izes in tropical Latin music and worked the sin-
gles aggressively. After garnering initial success
in Italy, they were released in other countries,
often by different licensees.

While this may appear like happenstance, other
Latin hits in Europe are carefully orchestrated.

MONCHY & ALEXANDRA,
above, and BEBE, inset,
have both experienced
unexpected success in‘jtaly.

‘The European breakout of Juanes was strate-
gically planned by Universal, which has sim-
ilar goals for Bisbal. (Billboard, Oct. 7).

Virgin/EMI also has global plans for RBD,
which will release English and Spanish language
albums in the United States before year’s end.
Both albums will be released in Europe and Asia
in 2007.

Venegas’ global strategy is different. Origi-
nally an alternative artist, the Mexican chanteuse
broke out commercially with her 2004 album
“S1.” Now with “Limén y Sal,” Sony BMG exec-
utives say they see a unique artist with an ap-
peal transcending language. Released in May,
“Limén y Sal” was worked first in Spain, where
“Me Voy” was a top five radio hit for 20 weeks.
Then the single was taken to Italy, where it was
initially worked online and became the No. 1
download on iTunes for six consecutive weeks.

In late September, Venegas went to [taly for
promotion for the first time.

Sony BMG has already released her album in
France, Germany, Switzerland and Benelux, and
plans to take her on promotion there as well.

A similar tack was followed by EM1I for Bebe,
whose debut album “Pa’ Fuera Telarafias” was
also released to unexpected success in Italy. As
with Venegas, the initial focus was digital, with
Bebe’s single “Malo” charting on the download
charts before the artist actually went on promo-
tion to that country.

“I can’t say it’s a trend because many factors
make up the whole,” Pagani says. “It’s not a for-
mula. It happens on a case-by-case basis.” .-

Fair Trade

While having a major Latin act
even released in a non-Spanish
speaking market is a challenge,
it is normal to have British and U.S.
acts release their albums in Latin America. Actually
working them, though, is another issue.

Major labels regularly release acts in Latin territories
that are considered worldwide priorities, but many are not
seriously promoted. But others are conscientiously worked,
and the results can be extremely favorable, particularly
when an actis willing to promote or tour in Latin America.

Historically, big pop and rock acts, from Madonna to
U2, sell well throughout the Latin territories, but there
are also unexpected successes.

Perhaps the top-sellinginternational actin Latin Amer-
ica at the moment is Robbie Williams, who, according to
EMI, has sold nearly 3 million copies in the Latin region of

Some U.K. And U.S. Acts Are Hits In Latin America, As Well

his entire catalog, dating back to 1998. (See feature, p. 31.)

Williams has aggressively targeted the Latin market
via Spanish-language versions of two hits, “Angels” and
“Sing When You’re Winning.”

Williams went on a region-wide promotional tour in
2004, thenreturned to Mexico in 2005 and, from there,
did interviews for the entire region. Now, he is slated to
tour Chile, Argentina, Brazil and Mexico.

Also successful for EMI is Coldplay, who have only
visited the region once, but have always been available
for phoners and other promotion. Coldplay’s “X&Y” has
sold nearly 400,000 copies in Latin America, accord-
ing to Hattem.

Currently, Sony BMG’s biggest international act in
Latin Americais Il Divo, which has benefited from what
can be termed a Latin-ized repertoire.

While Il Divo was not designed particularly for Latin

America, Latin executives saw an opportunity.

“We started working them and the reaction was im-
mediate,” says Luana Pagani, Sr. VP of global market-
ing, Latin, for Sony BMG. il Divo broke first in Argentina
and has now spread through the region, selling close to
800,000 copies of their three albums. Strong markets
include Mexico, where Il Divo has gone on promotion.
The group has also been available to region-wide Latin
media and for numerous contests.

Another group that has been willing to promote its
music is Evanescence, who are performing at the MTV
Latin America Music Awards in October. Evanescence
has already sold 100,000 copies of its new album in
the region.

What does not work in Latin America? With few ex-
ceptions, rap and R&B, although Black Eyed Peas are
selling phenomenally well. oo
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Turntables To Tubas

Latin Rap Duo Akwid Strikes Up The Banda

There’s aline in “Unicos,” a song on Akwid’s new album, in which
the banda-rap duo answers their own question: “¢Msica para la
radio? {Para nada!”

“We didn’t begin to make music for radio, and we're not about
to start,” says Sergio Gomez, who with his brother Francisco, pio-
neered the blend of hip-hop and regional Mexican music now called
urban regional.

But with “E.S.L.,” out Oct. 3 on Univision, Akwid puts more em-
phasis on the traditional horns and collaborations with regional
Mexican stars that broke the band three years ago. And by replac-
ing samples with live instrumentation, the duo stands to build upon
the young Latino audience that embraced them on their Grammy
Award-nominated debut.

Univision has pitched first single “¢Qué Quiere la Nena?,” an
updated version of a Banda Machos classic, to regional Mexican
radio. So far in southern California, Univision’s KSCA (La Nueva
101.9) and Liberman Broadcasting’s KBUE (Que Buena 105.5) and
multigenre KWIZ (Sonido 96.7) are playing it. A version with a
slightly tweaked drum kick will be presented to urban radio as well,
Univision Records promotions director Juan Carlos Ortiz says

“Areas where you see second- or third-generation Mexicans that
are born here in the U.S. will dig that kind of stuff,” Ortiz says.

Urban regional singles have had mixed radio success. Yolanda
Pérez scored a hit on regional Mexican radio with banda-rap track
“Estoy Enamorada”; Los Angeles rapper David Rolas’ “Morena,” an
accordion-tinged collaboration with the Black Eyed Peas’ Taboo and
Ozomatli’'s Wil-Dog, got some Latin rhythm airplay this summer.
Urban regional act Jae-P has not charted on national airplay but has
sold 264,000 albums, including reissue compilations with Akwid.

“It is definitely a tough sell because the regional Mexican [sta-
tions] have to take the risk of playing something that might be as-

Global Pulse

sociated with a totally different format like rap,” says Eddie Leon,
VP of programming for Liberman.

But Akwid’s latest “brings them back to their roots and mixes
easier with the rest of the music on regional Mexican stations,”
Leon says.

With its thick carpet of brass and woodwinds—and collaborations
with regional Mexican stars like Los Horéscopos de Durango—
“E.S.L.” isan emphatic statement of iden-
tity. Strung together by a running skit
set in an English as a Second Lan-
guage class, the Gomez brothers
raise a glass in rhyme to barrio life.

“We speak a lot about what our
experience has been here in the
United States, coming here as illegal
aliens,” says Francisco Gémez,
who grew up in south cen-
tral Los Angeles with /
his brother listening
to N.W.A and
Marco Antonio
Solis

The brothers’
2003 “Proyecto
Akwid” is the
duo’s Dbest
selling album,
with 180,000
copies sold, and its
Juan Gabriel-sam
pling single “No Hay

N
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Manera” peaked at No. 29 on Billboard’s Regional Mexican Airplay
chart. “Los Aguacates de Jilquilpan,” a more hip-hop album re-
leased in 2005, has sold 59,000 copies on the strength of single
“Anday Ve,” which reached No. 1 on the Tropical Airplay chart.
This time instead of doing the arrangements themselves, the
Gémez brothers brought in regional Mexican hitmakers Adolfoand
Omar Valenzuela. Los Twiins, as the producers are known, have
worked with big-name acts like Banda el Recodo—whose lead singer
was featured on “No Hay Manera,” Akwid’s 2003 break-out hit.
Akwid is currently headlining the 15-city Musica Fresca Festi-
val, which stops in several East Coast cities including New York.
The duo will also benefit from an online campaign, new in its
scope for Univision Records, targeting
“lifestyle” Web sites. Visitors to low rider,
tattoo, videogame and Latin hip-hop sites
will be able to stream the single and read
about the band
However. what excites the brothers
is the music itself—so much so that
they included six instru
mental tracks on
“E.S.L"

‘We started, when
we were kids. mimick-
ing and copyingall our
favorite artists.” Ser-
gio Goémez says
“We're ata point in our

career now when we can
make something that fresh-
ens things up.’ s

JameliaTakes ‘Walk’ Back Onto U.K. Scene

Birmingham, England-born
R&B vocalist Jamelia’s 2004
single “See It in a Boy’s Eyes”
was an unlikely collaboration

with Coldplay vocalist Chris
Martin, who sang backing vo-
cals on the U.K. hit, which he
also co-wrote. When added to

JAMELIA

her then-current album “Thank
You,” the single boosted it into
the U.K. top five.

So it’s perhaps not surpris-
ing that 25-year-old Jamelia’s
new Parlophone set, “Walk
With Me,” again features an alt-
rock presence—this time cour-
tesy of samples from punk vet-
erans the Stranglers’ 1982 U.K.
hit “Golden Brown” and De-
peche Mode’s 1990 smash
“Personal Jesus” on album
track “No More” and current
U.K. single “Beware of the
Dog,” respectively.

Jamelia released her debut
album, “Drama,” in 2000 and
has since enjoyed a string of
top 40 entries on the Official
U.K. Charts Co.’s singles list.

“Walk With Me,” which also
features guest appearances by
Afrika Bambaataa and U.K. rap-
per Sway, entered the Oct. 7
British albums chart at No. 20. It
was released Sept. 2Sin Europe,
Japan and Hong Kong, with
Australasia and South Africato

follow, EMI U.K. project man-
ager Rob Wood says. AU.S.re-
lease is not yet planned.
Jameliais published by EMI
Music Publishing and booked
by Concorde. —Steve Adams

MORE MILK: Belgian dance/
pop duo Milk Inc. celebrated
its 10th anniversary with a
sold-out concert Sept. 30 at
Antwerp’s 15,000-capacity
Sportpaleis.

The act launched in 1996 as
Milk Incorporated, a studio-only
project of producers Regi Penx-
ten, Filip Vandueren and Ivo
Donckers on Antler-Subway/
EMI imprint Dance Opera. A
chart breakthrough in France
with second single “La Vache”
(1997)—licensed to Hottracks/
Scorpio Music—drew main-
stream attention in Belgium.
With the name abbreviated to
Milk Inc., the act scored its first
major domestic hit single with
1998’s “In My Eyes.”

Milk Inc. has enjoyed some
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20 hit singles and four success-
ful albums in Belgium since
then, also building a fan base
in the Netherlands, Germany
and Spain. Fifth set “Super-
sized” was released Sept. 1in
Belgium, Luxembourg and the
Netherlands by Antler-Sub-
way/EMI and hit the top five on
the Flanders Ultratop 100 al-
bums chart. International plans
are not yet finalized.

“It’s our first pop album,”
Penxten says. “Each track could
be a single.” The act plays
shows in Belgium through
December, booked through
Belgian agency Bureau Niels
William. Publishing is through
Milk Inc. Music. —Marc Maes

PAYING ATTENTION: Dan-
ish independent Copen-
hagen Records is seeking
international partners for alt-
rock singer/songwriter Mads
Langer and his critically ac-
claimed debut album “Atten-
tion Please.”

OCTOBER 21, 2006

Langer has been likened in
the Danish press to Thom
Yorke and John Mayer, and
Copenhagen Records co-
owner Jakob Serensen says
the label has signed the artist
with an eye to long-term
development. “He’ll hit,”
Serensen says. “Maybe not
with the first or second albums,
but he will hit.”

Serensen says the label is
“looking for management,
booking, publishing, agents, la-
bels, the whole thing—partners
who share our vision.”

The English-language “At-
tention Please” was releasedin
May and made the IFPI Den-
mark top 40, boosted by local
radio hit “Breaking News.”

Langer has been playing
live shows in Denmark
through the summer. Live
work is through Scandinavian
Booking, and publishing is
through Good Songs/Copen-
hagen Publishing.

—Charles Ferro
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Emo And Upward

Senses Fail Looks For Mainstream

Breakthrough With New Album

Three years ago, New Jersey-based rock act
Senses Fail was nearly lost in the major label
system. Its album, “Let It Enfold You,” sat on
the shelf at Geffen for nearly eight months
before finding a home on Los Angeles-based
Vagrant Records.

All it did was go on to sell 317,000 copies in
the United States, according to Nielsen Sound-
Scan, establishing Senses Fail as the latest suc-
cess story from a hard rock/emo category
comprising My Chemical Romance, tlawthorne
Heights, Matchbook Romance and From First
to Last, among many others.

The group will attempt to make further
mainstream inroads with “Still Searching,”
which arrived Oct. 10. The Brian McTernan-
produced album finds the band reaching for
a more melodic, pop sound, with its prior
penchant for intense screaming largely re-
placed by shout-along choruses and more
personal lyrics.

So where does Senses Fail fit in? The band
flirts with more than one hard rock subgenre,

SENSES FAIL

Vagrant head Rich Egan says.

“Even the more meral-leaning scene, with
From Autumn to Ashes to the Bled or Protest
the Hero, those crowds react to Senses Fail,”
he says. “But they can tour with pop-punk
bands. They’ve played with Brand New and
Taking Back Sunday and [My Chemical Ro-
mance]. They draw from all those influences.”

Lead singer James “Buddy” Nielsen is just
happy Senses Fail has a label to call home. The
band’s breakthrough was a 2003 EP released
on Drive-Thru Records, “From the Depths of
Dreams.” To date, it has sold more than
256,000 units. Its early success caught the at-
tention of Interscope/Geffen/A&M, which
distributed Drive-Thru’'s releases at the time.
The major had the right to upstream acts, and
had already done so with New Found Glory
and Something Corporate.

But Nielsen and his band weren’t seeing
eye-to-eye with Geffen. “They wanted us to de-
liver them some sort of single,” he says. “But
the [album] had been done for eight months.
All we had was an EP, and we had been tour-
ing for a year and a half and we weren't inter-
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ested in going back and writing more songs
that were radio-friendly.”

Egan says the band approached him about
releasing the album. “Who knows what it
could have done in [the major label] system,”
Egan says. “It was a big unknown, and Inter-
scope are our partners, and this worked out
well for everyone.”

Indeed, the band’s punk-meets-metal sound
is increasingly currying favor with a mainstream
audience, and the genre doesn’t show any signs
of letting up. Last week saw the debut of Epi-
taph newcomer Escape the Fate on Billboard's
Top Independent Albums chart at No. 19 with

Dying Is Your Latest Fashion,” and My Chem-
ical Romance is expected to debut on the upper
reaches of The Billboard 200 with the upcom-
ing “The Black Parade.

Vagrant will be giving Senses Fail a strong
mainstream push. There are two versions of
the album, one with a making-of DVD, and
an exclusive version at Best Buy with bonus
acouslic tracks. Target was also given an ex-

clusive download.

‘Those are the two major accounts for this
band, and the ones who saw the most success
with the Jast record,” Vagrant head of market-
ing Wayne Pighinisays. “They came to us look-

ing for some love.”

But the genre has few breakout stars, and a
new band seems to grab headlines every few
months. Speaking on the condition of
anonymity, a clerk at Hastings Books, Music &
Video in Huntsville, Texas, says, “Kids tend to

jump from one band to another, but there’s |

more and more people coming in every day for
that stuff.

It remains to be seen whether fans abandon
Senses Fail for another act, or the group be-
comes Vagrant’s next consistent seller, a la
Alkaline Trio. But Egan certainly isn’t worried
about the genre drying up.

“They were saying our whole world had
peaked before we even put out the first Dash-
board {Confessional] record,” Egan says. “We
just do what we do, and try not to listen to the
gatekeepers who say the 15 minutes are up on
things. Every day there’s a new kid.” .oe

QUESTIONS

with ANDY SUMMERS

ormer Police guitarist Andy Summers has seen it all during his five decades in music, and

BY JONATHAN COHEN

he’s about to share his memories via his autobiography “One Train Later,” to be pub-
lished Oct. 17 via St. Martin’s Press. A second book, filled with photos Summers shot dur-

ing the Police’s short but storied career, will arrive next spring from Taschen.
Now 63 and living in California, Summers says it has taken him decades to achieve the per-
spective necessary to tell his story in his own words and to come to grips with the Police’s un-
timely demise in the wake of 1983’s massive “Synchronicity.”

What drove you to put your
memories to paper, and why
was the time right to dive into
this book now?

I didn’t want lo just turn this
into a book about the Police. It’s
about my journey as a guitarist
through various musical situ-
ations and eras—what it’s re-
ally like from the inside. I've
been through a lot of events that
alot of people don’'t know about
but would be very interested to
find ourabout. I thought it was
worth really making the effort
before it gets too late in the day.

Do any particular Police mem-
ories stand out for you?

The Police was amazing all the
way through. The middle pe-
riod became a blur. | remem-
ber the first year or so and
then the end, but the middle
blurs out because it was just
sorelentless. Toward the end,
it was jaw-dropping. The point
we got to, you can only really
compare with the Beatles. It
became so emotional for peo-
ple to be around us all the
time. Particularly in 1983, it
was amazing the power we
had all across the world. Every
record went straight to No. 1
in every country.

www.americanradiohistorv.com

Compare that with playing a
gigin upstate New York in the
dead of winter to an audience
of four, which you describe.
Incredible. One night you're in
a freezing motel somewhere
hoping anyone will turn up to
see you play, and then, what
seems like five minutes later,
there’s 80,000 people out there
and you're kind of running the
world. It's staggering.

It is intriguing that you were
never a big fan of “Every Lit-
tle Thing She Does Is Magic”
because Sting wanted to
record it with an outside
keyboardist.

It was a gigantic hitand it’s a
great song—I think Sting wrote
it before he was even in the Po-
lice. But because it came with
this keyboard player, it never
felt like a true Police song. We
tried it a couple of times, and
Sting wanted to use some kind
of backing track for [drummer]
Stewart [Copeland] to stay in
time with. We tried it a few
times and then just stopped
doing it. We had plenty of other
hits to play.

Looking back, do you think
under any circumstances the

band could have continued on?
Yeah. The more rational ap-
proach would have been, “OK,
Sting, go make a solo record,
and let’s get back together in two
or three years.” I'm certain we
could have done that. Of course
we could have. We were defi-
nitely not in a creative dry space.
We could have easily carried on,
and we could probably still be
there. That wasn’t to be our fate.
[t went in another way. | regret
we never paid it off with a last
tour. We snuck out the back
door, which is what we were told
to do, until it just became too
frustrating to lie about it.

Are you working on any new
music right now?

I made a record with Ben Verdry,
aclassical guitarist. It's all orig-
inal, although we did do [the Po-
lice's] “Bring On the Night.” Ben
is a hardcore Police fan and
loved the arpeggio from that
song. He plays all kinds of weird
stuffon a classical guitar plus a
retuned 12-string with chop-
sticks. [ mostly play a sustained
electric guitar sound. We're not
playing jazz. It’s improvisa-
tional, but very pretty. It's very
ethereal, but it has some really
gnarly moments as well. -+

SENSES FAIL° RUDY ARCHULETA
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REVIEWS

SPOTLIGHTS

Releases deemed by the review editors to deserve special attention
on the basis of musical merit and/or Billboard chart potential.

CALBUMS

DIDDY

Press Play

Producers: various
Bad Boy/Atlantic
Release Date: Oct. 17
Given the jumbo scope
of his Bad Boy
business empire, it’s
hard to remember that Sean Combs was
once just a producer/rapper named Puff
something or another. But it's those artistic,
pre-entrepreneurial guises that Diddy
hopes to re-spotlight on his first solo
record in five years. “Play” is light-years
more enterprising than Diddy’s sample-
happy history might suggest, especially on
“The Future,” the jittery “Hold Up” and the
dirty South romp “Diddy Rock.” As if to
hedge his lyrical bets, Combs surrounds
himself with high-profile guests, including
Christina Aguilera, Big Boi, Nas and Cee-Lo.
Sprawling but direct in its ambitions, “Press
Play” is eye-rollingly egomaniacal even by
Diddy standards and hits the skids with a
series of love songs in its second half. But
it’s also a solid and often appealing party
jam, and it sounds like, for now anyway,
that's Diddy’s only business plan.—JV

DIERKS BENTLEY
Long Trip Alone
Producer: Brett
Beavers

Capitol

Release Date: Oct. 77
On his third release
Bentley makes the
transition from raw, unbridled talent to
seasoned professional, abetted by
relentless touring and the natural
maturation process. Bentley's wilder
impulses, thankfully, are still evident, as on
the Waylon-esque “That Don’t Make It Easy

| nﬂtrkq&b_t.n_l'lm
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CIARA Promise
(4:32)

Producer: Polow Da
Don

Writers: C.P. Harris, J.
Cameron, J. Jones, E.
Williams

Publishers: various
LaFace/Zomba Label Group

“Promise” is unlike any other Ciara single
released thus far—sultry and deliberate, the
kind of song that grows on you. Itis a
reinvention record (like what “When ! Think
Of You” was to Janet Jackson) and thus
fitting as the lead single for her socphomore
effort, “Ciara: The Evolution.” Thereis no
real instrumental intro as Ciara launches
straight into come-hither mode: “Come
enjoy the night/Baby take a bite,” she coos.
While the carefully measured tempo
sounds incompatible with her whispery
cadence, it is also strangely appealing—
particularly the changes in melody. Despite
some juvenile lyrics, “Promise” finds Ciara
on a refreshing new plateau: No 1, 2 steps
here —~CH

Loving Me," the observant “Band of
Brothers” and a breezy “Free and Easy
Down the Road | Go."” Aided by expert
musicianship and spot-on production,
Bentley translates his on-stage charisma to
the studio better than ever before. But he
really shines on the ballads, like the
powerful, expressive “Every Mile a
Memory,” the syncopated “Hope for Me
Yet"” and a softly percolating “The Heaven
I'm Headed To.” These more mature themes
showcase a confident songwriter (all 11 cuts
were co-written with producer Brett
Beavers) and performer that is becoming a
major star.—RW

HI-TEK

Hi-Teknology Vol. 2
Producer: Hi-Tek
Babygrande

Release Date: Oct. 17
Producer/part-time
rapper Hi-Tek
assembles an eclectic
range of MCs and singers for his second
round of nostalgic sout-nourishing tunes, "Hi-
Teknology, Vol. 2.” Tek’s sweeping strings and
unclutzered production create the perfect
backdrop for calm reflection ("Keep it
Moving” featuring Dion, Q-Tip & Kurupt) and
reminiscing ("Can We Go Back”). While the
“Vol. 1" collaborators steered much of that
disc, Tek ups his wordplay and reunites with
his Reflection Eternal partner Talib Kweli on
three tracks, including the falsetto-fueled
“Let It Go.” Excluding Busta Rhymes’ hostile
flow 01 “March,” the guest artists fuse well.
Nas and Common talk music appreciation on
“Music for Life,” which opens with a phone
message by late producer J Dilla, while
Ghostface Killah’s sharp metaphors pierce
brilliantly through the drums and strings of
“Josephine.”"—CH

HLTEKNOLOGYS

U2 & GREEN DAY The
Saints Are Coming
(3:22)

Writers: Richard
Jobson, Stuart
Adamson

Publisher: EM! Virgin
Music

Producer: Rick Rubin

Interscope/Reprise

“Ther2is a house in New Orleans,” Green
Day's Billy Joe Armstrong sings softly over
weeping keyboards, but it’s only a prelude to
the bigger bang: a cover of “The Saints Are
Coming” by Scottish punk band the Skids.
Performed live at the Louisiana Super Dome
reopening, the merger of two rock giants
launches a spine-tingling avalanche of spiky
guitars and crashing drums, with a riff that
feels like a high-speed echo of U2's "l Will
Follow.” One year after Katrina, the 1978 lyric
delivers a fresh sting: “l cried to my daddy on
the telephone/How long now?/Until the
cloucs unroll and you come home,” Bono
duets with Armstrong. Proceeds go to the
hurricane charity Music Rising.—SP

— — — &
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ALBUI

ROCK

ROD STEWART

Still the Same. . . Great
Rock Classics of Our Time

| Producers: John Shanks,

Clive Davis

J Records

Release Date: Oct. 710
After four mega-
selling trips through

' the Great American

Songbook, Rod Stewart
puts on the blue jeans
(faded and torn, ‘natch)
and opens up the great
(mostly) American
rock'n'roll songbook. He
lends hisrasp to 13 well-
worn hits, primarily from
the'70s and delivered in
arrangements mostly
identical to the originals—
although his treatment of
“It's a Heartache,” Bonnie
Tyler's Stewart wannabe

- smash, is surprisingly
. smooth. Elsewhere,

Stewart tosses some
clever Dylan intonation
into the chorus of
Creedence Clearwater
Revival’'s “Have You Ever
Seen the Rain,” the
album'’s first single, and
sounds particularly strong
on more tender tracks
from the Badfinger, Cat

- Stevens and Poco

canons.—GG

SKILLET

Comatose

Producers: Brian Howes,

John L. Cooper

Atlantic/Lava/Ardent/SRE

Recordings

Release Date: Oct. 3

* Hard rock fans have
always embraced

: Skillet's heavy, aggressive

sound, but on this new

- effort, the band delivers a

potent collection of songs
that showcase all sides of
its personality. “Better
Than Drugs” is a pounding
sonic attack with a
positive message, while
“Yours to Hold” is a
gorgeous power ballad
that displays lead vocalist
John Cooper’s raspy
vocals in a softer light.
“The Last Night"” features
both Cooper and his wife
Korey on a tune that tackles
the issues of teen suicide
and cutting, and “Say
Goodbye” has the potential

| tobe embraced by every

graduating class next spring
as the perfect farewell

- anthem. Buoyed by the

burgeoning active rock hit

~ “Whispers in the Dark,” this

is alandmark album for
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Skillet that should
exponentially broaden its
audience.—DEP

| R&B |

RUBEN STUDDARD
The Return
Producers: various
J Records
Release Date: Oct. 17
Affable "American
Idol” winner Ruben
Studdard loads his
sophomore disc, “The
Return,” with smooth
grooves and standard R&B
tracks—but no standouts.
For the most part, his
vocal performances, often
likened to late legend
Luther Vandross, are flat
and not as stunning as
expected. Though his
2004 debut “Soulful”
bowed atop The Billboard
200, it was mostly on the
strength of his popularity
on “ldol,” where he
dazzled all with his
melodic crooning. Here
the stout singer seems to
phone in his vocals on
tracks like “Our Story” and
“Get U Loose.” The
derivative lyrics of lead
single “Change Me” and
“I'm Not Happy” seem
interchangeable with any
other R&B song. And while
“The Return” offers some
guality tunes, Studdard
largely fails to own these
songs, and their emotions,
as he should.—CH

LONESTAR
Mountains
Producer: Mark Bright
BNA
Release Date;: Oct. 17
Onits ninth outing,
Lonestar, which has
more No. 1 country singles
than any other group in this
decade, continues its
mastery of “positive
country” without a cliché
or forced sentiment to be
found. The foursome lends
untouchable stacks of
country vocals and more
than a solid touch of rock
muscle to this absolutely
first-rate, 11-cut project.
The first single,
“Mountains,” sounding like
a sure smash, could soften
the hardest heart. "Nothing
to Prove” is another sturdy
paean to the life and love of
regular folk, while “Long
Lost Smile” is a stirring
story of a woman strong
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enough to leave a two-bit
beau. With each release,
Lonestar only gets
stronger, more self-assured
and certain to be around
for a fong time.—GE

VARIOUS ARTISTS
She Was Country When
Country Wasn’t Cool: A
Tribute to Barbara
Mandrell
Producer: various
BNA Records
Release Date: Oct. 17
* Tribute albums are
tricky. Do you stay
true to the original
performances or put your
own spin on them? On this
collection, the artists did
both, but those that made
Mandrell’s classics their
own shine the brightest.
Dierks Bentley’s
Interpretation of “Fast
Lanes and Country Roads”
has a grit and drive absent
from the original, while
Gretchen Wilson’s “The
Midnight Qil” is both
authentic and new. As
expected, Willie Nelson
and Shelby Lynne, a
former member of Bab’s
fan club, team wonderfully
on “This Time | Almost
Made It.” Randy Owen'’s
handling of “Years” makes
you remember how much
country radio is missing
his voice, and hearing Sara
Evans' downright sexy
turn on “Crackers” would
make any man come
running home. CeCe
Winans closes the disc
with an uplifting take on
Mandrell’s first Grammy
winner, “He Set My Life to
Music.”—=KT

[ HIP-HOP |
LLOYD BANKS
Rotten Apple
Producers: 50 Cent, Sha
Money XL
G-Unit/Interscope
Release Date: Oct. 10
Lloyd Banks’
mellifluous tone, more
sway than spit, is best
suited to an ensemble
approach—which is why the
G-Unit mainstay's second
solo joint works best when
he's rapping alongside
guests such as Rakim,
Mobb Deep, Prodigy, Musiq
Soulchild, Tony Yayo and
big boss man 50 Cent.
Banks steps out on these 16
tracks as a gangsta

(“Survival,” “Stranger,” “NY
NY," continued on >>p92
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from >>p91

“lceman”) and a playa
(*Hands Up,” “Help”) and
also strikes an elder
statesman role with some
cautionary messages in
“Make a Move.” Amid the
ringing synthesizers and
halting beats that are
trademarks of the Shady
Records camp's post-Dr.
Dre sonics, Banks certainly
sounds comfortable—if a
little bit cautious
himself. -GG

HOLIDAY

SARAH McLACHLAN
Wintersong
Producer: Pierre Marchand
Arista
Release Date: Oct. 17

You shouldn’t really go

wrong with a
Mclachlan Christmas
album. Is there a voice out
there that better embodies
wool sweaters, eggnog or
candlelight? But beyond
the unigue natural qualities
of her pipes, “Wintersong”
doesn’t offer much. The
traditionals
(“Greensleeves,” “Silent
Night”) come off dour and
dirge-like, and Mclachlan
misses the bluesy
undercurrents of the
American standards (“I'll Be
Home for Christmas,” “Have
Yourself a Merry Little
Christmas”). Even a cover
of Joni Mitchell’s “River”—
one of her obvious artistic
ancestors—doesn’t conjure
the same lonely holiday
chill of the original.
MclLachlan fares best with
her single original
“Wintersong” (it sounds
like it could sit comfortably
on one of her secular
albums) and the John
Lennon cover “Happy Xmas
(War Is Over),” which gets a
little life from an adorably
out-of-key children’s
choir—KM

GOLDFRAPP
We Are Glitter
Producer: Go/dfrapp

L LEGEND & CREDIS =

EDITED 8Y JONATHAN COHEN (ALBUMS) AND

CHUCK TAYLOR (SINGLES)

Mute
Release Date: Oct. 717

After one listen to “We

Are Glitter,” which
sports remixes from
Goldfrapp’s “Supernature,”
don’t be surprised if you
find yourself digging
through crates of vintage
vinyl looking for that tong-
forgotten disco classic. At
nearly nine minutes, Ewan
Pearson’s rerub of “Ride a
White Horse" recalls the
early days of Studio 54. The
same is true of DFA's mind-
bending, 13-minute
restructuring of “Slide In,”
which sounds like a
Hamilton
Bohannon/Kraftwerk
mash-up. Carl Craig'’s re-
tweaking of “Fly Me Away”
is awash in Giorgio Moroder
synth patterns (think “l Feel
Love™), albeit wickedly
lopsided. Also twisted is
the Flaming Lips’ chilled
take on “Satin Chic.” The
disc closes with Goldfrapp’s
own take on “Strict
Machine,” from the duo’s
second album “Black
Cherry,” a glittering finale to
a golden collection.—MP

(ZYDECO

TERRANCE SIMIEN AND
THE ZYDECO
EXPERIENCE
Across the Parish Line
Producers: Terrance Simien,
Danny Williams
Aim
Release Date: Oct. 10
* “Across the Parish
Line” is a testament to
the diversity that has
become one of the most
appealing characteristics of
Terrance Simien’s music. He
works some fine zydeco,
including a great cover of
Clifton Chenier’s “You Used
to Call Me” and the originatl
number “You Should Know
Your Way by Now.” He also
takes an excellent flyer with
guest vocalist David
Hidalgo on “¢Como Vivire,
Mi Cholita?” and lays down
a version of the Taj
Mahai/Jesse Ed Davis pearl!

“Corinna” that blends
zydeco andreggaeina
most tasty fashion. Also
make sure to take in
Simien’s particularly
poignant cover of Randy
Newman’s “Louisiana 1927.”
Simien is one of the finest
zydeco artists to emerge
from south Louisiana in the
last quarter century, and
he’s absolutely got it going
on yet again this time.—PVV

 POP |
OLIVIANEWTON-JOHN
Grace and Gratitude
Producer: Amy Sky
ONJ Productions
Release Date: Oct. 3
* “Grace and Gratitude”
has a purpose—the
long-lived artist’s belief that
music can boost the body’s
healing processes. As a
long-term breast cancer
survivor, Newton-John
aligned with Walgreens for
the exclusive release of this
set along with a line of
breast health products. In
collaboration with
producer/writer Amy Sky,
Newton-John puts her spin
on diverse influences, from
Tibetan chants and Islamic
prayers toa Latin

3
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warmth and,

of course, the artist’s regal
vocals. Among the 10 songs
(complemented with an
interlude between each
track), “Pearls on a Chain,”
“To Be Wanted” and “Let Go
Let God” are as formidable
as anything Newton-John
catapulted to the single
charts way back when.—CT

CRITICS’ CHOICE *: A new release, regardless of chart

potential, highly recommended for musical merit.

CONTRIBUTORS: Gordon Ely, Gary Graff, Clover Hope,

Kerri Mason, Wes Orshoski, Michael Paoletta, Deborah
Evans Price, Chuck Taylor, Ken Tucker, Philip Van Vieck,

Jeff Vrabel, Ray Waddell

PICK »: A new release predicted to hit the top half of
the chart in the corresponding format.
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PANIC! AT THE DISCO
Lying Is the Most Fun a Girl
Can Have Without Taking
Her Clothes Off (3:08)
Producer: Matt Squire
Writers: Ross, Urie, Smith
Publisher: Sweet Chin,
ASCAP
Decaydance

With its dirty,

repetitive lyric,
madcap chorus and wildly
entertaining videoclip
(MTV's video of the year),
Panic! at the Disco’s “I
Write Sins Not Tragedies”
became the “wow”

' breakthrough record of

the year at top 40, modern
rock and adult top 40.
Follow-up (inhale) “Lying
Is the Most Fun a Girl Can
Have Without Taking Her
Clothes Off” (exhale) is
another rapid-fire pop-
punk-dance-rocker,
instantly recognizable as
lead singer/songwriter
Brendon Urie and
company getting
themselves into more
trouble. The lyric actually
never includes the title:

. Instead, we get the

naughty, “I've got more
wit, a better kiss, a hotter
touch, a better fuck/Than
any boy you'll ever meet”).
Panic! has brought the fun
back to radio—something

. that's been missing for a

good long time. This ain’t
rocket science, but it sure
is a blast of party fuel.
Keep it coming, boys.—~CT

THE WHO Tea & Theatre
(3:30)

Producer: Pete Townshend
Writer: P Townshend
Publisher: Eel Pie/BMG
Universal Republic

For one of the greatest —
and loudest—rock bands
of all time that invented
such essential cliches as
guitar-smashing and
microphone-hurling, “Tea
& Theatre” is a surprisingly
quiet comeback single.
The track from “Endless
Wire,” the Who's first
studio album in 25 years
(due Oct. 31), relies on
Pete Townshend’s gently
finger-picked acoustic
guitar and naked synth
drums. Meanwhile, a
relentlessly operatic
Roger Daltrey revisits the
band'’s history, lamenting
with sandpapered
grandeur: “This story is

s
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done/It’s getting colder
now/A thousand
songs/Still smolder
now/We play them as
one/We're older now.”
Rock radio longing for
windmill power chords and
old-school pyrotechnics
will cringe, but triple-A
should dig this intimate,
wistful conversation
between two legends just
having tea.—SP

MY CHEMICAL ROMANCE
Welcome to the Black
Parade (5:19)
Producers: My Chemical
Romance, Rob Cavallo
Writer: not /isted
Publisher: Blow the Doors
off the Jersey Shore, BM/
Reprise

My Chemical

Romance begins the
story of its upcoming
concept album, “The Black
Parade,” with a pomp-and-
circumstance track that
echoes the grandness of
Pink Floyd's “In the Flesh.”
Lyrically, it's heavy stuff—
during a father/son trip to
see a parade, the parent’s
idea of family bonding
means talking about death
and his offspring being
“the savior/Of the broken,
the beaten and the
damned.” But this is My
Chemical Romance, whose
knack for merging
childhood memories and
playful macabre trappings
into cathartic rock wipes
the sneer from the band'’s
punk roots. Imagine
Queen's “We Are the
Champions” styled for a
pep rally of high-school
misfits who finally found
where they belong,
everyone chanting to the
lusty anthem of love and
perseverance. Three
cheers for sweet
revelation.—CLT

JIM BRICKMAN Hideaway
(When It Snows) (4:03)
Producers: Jim Brickman,
Dan Shea
Writers: J. Brickman, D.
Brown
Publishers: various
SLG
Jim Brickman’s latest
disc “Escape” returns
the accomplished and
long-lived performer to his
new age roots with a
collection of instrumental
tracks whose visual titles
(“Waterfall,” “First Light,”

“Awakening”) offer a
pretty clear idea of intent.
But there are also a
handful of vocal tracks
with such artists as Sara
Evans and Gerald Levert.
Radio release "Hideaway
(When It Snows),” which
pairs Brickman with singer
Geoff Byrd (whose
burgeoning pop career
includes outings with Hall
& Oates, American Hi Fi,
the Calling, Jurassic 5 and
John Waite), is a lush love
song perfect for the
imminent season ahead.
He sings, “Winter pearls
and diamonds fall
down/But what matters to
me the most/Is how | fall in
love with you every time |
pull you close/Oh, baby
that’s why, why [ love it
when it snows.” AC has
been kind to Brickman,
and he again returns the
favor with a stunning
format exclusive.
Enchanting.—CT

D.H.T. FEATURING EDMEE
1 Go Crazy (3:27)
Producers: F/or Theeuwes,
Thunder Deejay

Writer: 2. Davis
Publishers: Sony/ATV, BM/
Robbins

Belgian duo D.H.T. scorched
the States withits top 10
dance remix of Roxette’s
“Listen to Your Heart” a
year ago, which paved the
way for Cascada’s similarly
cast high-energy
“"Everytime We Touch”—
ultimately making radio an
infinitely friendlier place.
Hoping to strike gold again,
singer Edmee and DJ Da
Rick cover Paul Davis’
magnetic 1977 No. 7 “1 Go
Crazy” in similar fashion:
with frolicking beat, plucky
strings and a robust diva
vocal. Giuseppe D's radio
edit is the choice cut,
accompanied by a ballad
version for those still
a’'feared by tempo. Also
included on the CD single
are the more frenetic
Hardbounze edit and Old
School House Remix. Here's
a song that today’s top 40
minions have likely never
heard and man, oh, man,
does it deliver as
refashioned. Again, radio
has an opportunity to prove
that it’s not all about
darkness and grimy beats.
Believe in the beat, top
40.—CT
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EVERY WEEK AT
BILLBOARD.COM/FRED

>>Jay-Z ties the record for
having the highest-debuting
single of 2006 on Hot
R&B/Hip-Hop Songs, thanks
to the No. 20 entry of “Show
Me What You Got.” Only one
song has had a higher debut
since the beginning of 2000,
and Fred Bronson reveals the
title and artist in Chart Beat.

>>Bronson also goes from
“Bad” to baddest, as Daniel
Powter ties the record for
having the longest-running
No. 1by a solo male artist in
the history of the Adult
Contemporary chart. That’s
because “Bad Day” returns to
the penthouse after Natasha
Bedingfield’s five-week reign
with “Unwritten.”
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Evanescence Yields Chart’s 700th No. 1 Album

The folks at “Sesame S-reet” would say

the granc entrance by new Evanescence

album “The Open Door” was brought to

you by Nc. 7. The band’s best-yet Nielsen
SoundScan frame of 447,000 copies
marks th 2 seventh-largest sales week by

ALR -
SHES] ENCE

=/

any album in 2006. Anc its first Billboard
200 leacer represents the 700th No. 1
title in th e album chart’s 50-year history
(see story, page 12).

The band from Little Rock, Ark., built
asturdy following wth its first Wind-up
album. Eeleased in March 2003, “Fallen”
has solc 6.6 million copies to date, ac-
cordingto Nielsen SoundScan. 1t spent
43 weeks in the top 1C of The Billboard
200 and peaked at No. 3, selling 183,000
copies in its best week.

Inter=st generated by the new album
invigoretes “Fallen.” [ts sales more than

Weekly Unit Sales

ALBUMS S?DTlg'EES
This Wek 0,457,000 50,000
Last Weex 39,904,000 50,000
Change 5.6% 0.0%
This Weeb Last Year 0,947,000 65,000
(hange -4.5% -23.1%

We:=2kly Album Sales

35 million units

30

2005
25 & 2006
20
15

doubled last week and rise by 43% this
week, causing a 5-2 jump on Top Pop
Catalog Albums.

In a duel between rock bands, Evanes-
cence beats the Killers’ “Sam’s Town” by
more than 100,000 copies (No. 2,
315,000), even though the latter makes
more noise at modern rock stations. The
Killers' “When We Were Young" rises to
No. 1 on the Modern Rock chart, com-
pared with the No. 6 peak achieved thus
far by Evanescence’s “Call Me When
You're Sober.”

“Sober,” however, is rocking harder
on the Active Rock chart in sister maga-
zine Radio & Records, rising to No. 11,
compared with a No. 33 peak for the
Killers’ track. Both bands’ songs are in
top 10 rotations at MTV, VH1 and MTV2.

THROUGH THE YEARS: Billboard
first published an album chart in 1945,
but 1956 is considered the starting point
for The Billboard 200, because it wasn’t
until that year’s March 24 issue that an
albums chart became a weekly fixture
(Over the Counter, Billboard, March 25).

From that point through the end of
1959, the chart averaged almost eight
No. 1 albums per year, about nine per
year in the '60s, 12 per year in the '70s
and nine per year in the "80s.

IVIarI(et \A’at(:l1 A Weekly National Music Sales Report

1S

The highest turnover during the
chart’s first 40 years belonged to 1974,
when 23 different albums wore the
crown. That was the only year to regis-
ter more than 20 No. 1s until 1994, when
21 rang the bell.

The Billboard 200 switched to Nielsen
SoundScan data in the May 25, 1991,
issue. The specificity of data from that
point-of-sule system makes it easier for
truly big albums to hold court, compared
with the chart’'s old methodology, in
which retailers reported ranks without
sales counts. Thus, soundtracks from
“The Bodyguard” and “Titanic,” Garth
Brooks” “Ropin’ the Wind” and Billy Ray
Cyrus’ rookie set, “Some Gave All,” each
clocked runs of 16 or more weeks.

But, as noted here recently (Billboard,
Sept. 30), SoundScan’s fuster data also
made it easier for albums to debut at
No. 1, an event that has happened 296
times since the chart switched to POS-
based data.

In 1992, the first full year of Sound-
Scan charts, Billboard saw 10 No. 1 al-
bums, with 15 in the following
year—numbers similar to those posted
through the album chart’s first four
decades. However, since 1994, there
have only been two years when the big
chart had fewer than 20 No. 1s: 16 in

For week ending Oct. 8, 2006, Figures are rounded.
Compiled from a national sample of retail store and rack
sales reports cotlected and provided by

1998, when “Titantic” was king of the
world, and 18 in 2000, when three dif-
ferent albums held or began eight-week
tenures ("N Sync’s “No Strings At-
tached,” Eminem’s “The Marshall Math-
ers LP” and the Beatles’ “17).

Such dominance has been rare in re-
cent years. Since the start of 2002,
Usher’s nine-week champ “Confes-
sions,” released in 2004, is the only
album to rule the list for eight or more
frames. The chart has averaged almost
26 No. 1s per year since the start of 2000.

There were 31 different No. 1sin 2003.
Evanescence’s album now brings 2006’s
tally to 31, and with more than two
months remaining in the year, that total
will certainly rise.

A journalist at the Washington Post
recently asked me if the faster turnover
diminishes the significance of a No. 1
album. [ can only answer that question
with a question: Compared to what?

Simple math suggests that a chart-top-
pingalbum still carries bragging rights

While the music industry has been ex-
cited for the advent of digital distribu-
tion, the average sum of a No. 1 album
in 2006 stands at 267,602, compared with
120,465 for the No. 1 Hot Digital Song.
Not to mention that there have only been
700 No. 1 albums in 50 years. e

N wi
Nielsen
SoundScan

YEAR-TO-DATE SALES BY ALBUM CATEGORY

264,946,000 248,269,000 -6.3%
160,785,000 155,301,000 -3.4%
108,986,000 109,211,000 0.2%

Year-To-Date
TRACKS 2005 2006 (HANGE 2005 2006 (HANGE
9,860,000 OVERALL UNIT SALES
9,945,000 Albums 425,730,000 403,569,000 -52% Current
-0.9% Digital Tracks 251,301,000 428262000  70.4%  (atalog
7079,000 Stare Singles 471,000 3,003,000 -28.0% Deep (atalog
Total 681,202,000 834,834,000 22.6%
39.3%
Albums w/TEA® 450,860,100 446,395,200 -1.0%

“Includes track equivalent album sales (TEA) with 10 track downloads equivalent

to one album sale.

ALBUM SALES
'0S

'06 — 7 403.6 million’
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CURRENT ALBUM SALES

'OS .

06
425.7 million |

05,

... 264.9million
. - 248.3 million

CATALOG ALBUM SALES

160.8 miliion

06 155.3 million

SALES BY ALBUM FORMAT

() 411,858,000 378,596,000 -8.1%
Dlg"al 10,950,000 23,357,000 13.3% N[nsisep SolundSc.]azn counts as culrrent olnly sales within the first 18 months of an
(asselte 2,059,000 919,000 -55.4%  iooralf of the Siibosed 300, howeven remaln 35 Curront. Tt odes than 18-
: months are catalog. Deep catalog is a subset of catalog for titles out more than
T Dﬁ Other 863,000 697000 -19.2% 53 Geais.
Go to www.billboard.biz for complete chart data 93
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

COME TO ME

DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
SMACK THAT

AKON FEAT. EMINEM (SRC/KONVICT MUZIK/UNIVERSAL MOTOWN)
OVER MY HEAD (CABLE CAR)

THE FRAY (EPIC)

HOW TO SAVE A LIFE
THE FRAY (EPIC)

GNARLS BARKLEY (DOWNTOWN/LAVA}

WOULD YOU GO WITH ME

JOSH TURNER (MCA NASHVILLE)

| LOVED HER FIRST

HEARTLAND (LOFTON CREEK) )
WHAT HURTS THE MOST

RASCAL FLATTS (LYRIC STREET

TAKE ME AS | AM

MARY J. BLIGE (MATRIARCH/GEFFEN)

| WANNA LOVE YOU

AKON FEAT. SNDOP 00GG {SRC/UNIVERSAL MOTOWN)
BEFORE HE CHEATS

CARRIE UNOERWOOO (ARISTA/ARISTA NASHVILLE)
EVERY MILE A MEMORY

DIERKS BENTLEY (CAPITOL NASHVILLE)

WALK IT OUT
UNK (BIG 0OMP/KOCH
EVERYTIME THA BEAT DROP
_MONICA FEAT. OEM FRANCHIZE BOYZ (J/RMG)
AIN'T NO OTHER MAN
CHRISTINA AGUILERA (RCA/RMG)
YOU SAVE ME

KENNY CHESNEY (BNA)

ONCE IN A LIFETIME
_KEITH URBAN (CAPITOL NASHVILLE
NEED A BOSS

SHAREEFA FEAT. LUOACRIS (OTP/QEF CON [1/1DJMG)

{ CALL IT LOVE

LIONEL RICHIE (ISLAND/IOJMG)
CALL ON ME

JANET & NELLY (VIRGIN)
THAT GIRL

_FRANKIE J (COLUMBIA)
STUNTIN’ LIKE MY DADDY

BIRDMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
SHOW ME WHAT YOU GOT

JAY-Z (ROC-A-FELLA/DEF JAM IDJMG)

GALLERY

MARIO VAZQUEZ (ARISTA/RMG)
GIVE IT AWAY

GEORGE STRAIT (MCA NASHVILLE)
and Christian formats,
ard Hot 100.

selling paid download son
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TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
FAR AWAY
NICKELBACK (ROAORUNNER/IDJMG)

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)

=
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WEEKS

o

19

5 HIT
PREDICT

HOW TO SAVE A LIFE

THE FRAY (EPIC)

CHASING CARS

SNOW PATROL (POLYDOR/AZM/INTERSCOPE)
MOVE ALONG

THE ALL-MLREJLTS (ODGHOUSE/I_NT_E'M_)
OVER MY HEAD (CABLE CAR)
_EE_FRAV (EPIC)

CRAZY

GNARLS BARKLEY (DOWNTOWN/LAVA)

LIPS OF AN ANGEL

HINDER (UNIVERSAL REPUBLIC)
WHAT HURTS THE MOST

RASCAL FLAYTS {LYRIC STREET/HOLLYWOOD)
THE RIDDLE

FIVE FOR FIGHTING (AWARE/COLUMB!A) i
CALL ME WHEN YOU'RE SOBER
EVANESCENCE (WIND-UP)

PUT YOUR RECORDS ON

CORINNE BAILEY RAE (CAPITOL)

BLACK HORSE & THE CHERRY TREE

KT TUNSTALL (RELENTLESS VIRGIN)

DANI CALIFORNIA

RED HOT CHILI PEPPERS (WARNER BROS.)
UNWRITTEN

NATASHA BEOINGFIELO (EPIC)

I WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO (OECAYDANGE/FUELED BY RAMENLAVA)
NOTHING LEFT TO LOSE
MAT KEARNEY (AWARE/COLUMBIA)
SUDDENLY | SEE

KT TUNSTALL (RELENTLESS/VIRGIN,
BOSTON

AUGUSTANAJEF‘\C)

STEADY, AS SHE GOES

THE RACONTEURS (THIRD MAN/V2)
STREETCORNER SYMPHONY
ROB THOMAS (MELtSMA/ATLA"ﬂCl
AIN’T NO OTHER MAN
CHRISTINA AGUILERA (RCA'RMG)
GOODBYE MY LOVER

JAMES BLUNT {CUSTARO/ATLANTIC)

SEXYBACK

JUSTIN TIMBERLAKE (JIVE/ZOMBA)
WHEN YOU WERE YOUNG
THE KILLERS (ISLAND/IDJMG)
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TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
LIPS OF AN ANGEL
HINDER (UNIVERSAL MOTOWN)

HOW TO SAVE A LIFE

THE FRAY (EPIC)

SMACK THAT

AKDN FEAT. EMINEM (SRC/UNIVERSAL MO1OWN)

CERT.

- )

SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

WHITE & NERDY
“"WEIRD AL YANKOVIC (WAY MOBY/VOLCANO/ZOMBA)

MONEY MAKER
LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)

CHASING CARS
SNOW PATROL (POLYDOR A&M INTERSCOPE)

CHAIN HANG LOW
JIBBS (GEFFEN)

WHEN YOU WERE YOUNG

THE KILLERS {ISLAND/IDJMG)

MANEATER

NELLY FURTADO (MOSLEY/GEFFEN)

CALL ME WHEN YOU’RE SOBER
EVANESCENCE (WIND-UP)

LONDON BRIDGE

FERGIE (WILL.| AM/A&M/INTERSCOPE)

FAR AWAY

NICKELBACK (ROADRUNNER/IDJME)

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/ COLUMBIA)

SHOW STOPPER
DANITY KANE (BAD BOY)

CRAZY
GNARLS BARKLEY (DOWNTOWN/LAVA}

BUTTONS

. THE PUSSYCAT DOLLS FEAT. SNOOP OOGG (A&M INTERSCOPE)

OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC)
COME TO ME
DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANIIC)
HATE ME

BLUE OCTOBER (UNIVERSAL MO1OWN)

RING THE ALARM
BEYONCE (COLUMBIA)

I KNOW YOU SEE IT
YUNG JOC (BLUCK BAD BOY SOUTH/ATLANTIC)

GIVE IT AWAY
GEORGE STRAIT (MCA NASHVILLE}

MY LOVE
JUSTIN YIMBERLAKE FEAT. TI1. (JIVE/ZOMBA)

e 0 2
& 4 5
£E. s 2
g 7 10
e 15 9
@ 13 4
0 9 8
12 8 1
13 1w
14 12 13
-G_-ﬂs 8
18 /17 22
182
18 19 32
@,22 5
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22 %5 4
@ [
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Data for week of OCTOBER 21, 2006 |

PROMISCUOQUS
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN)
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 TITLE
/2 S| ARTIST (IMPRINT / PROMOTION LABEL)

e

| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/LAVA)
BEFORE HE CHEATS

CARRIE UNDERWOOO (ARISTA/ARISTA NASHVILLE)
RIGHT WHERE YOU WANT ME
JESSE MCCARTNEY (HOLLYWOQD)

REMEMBER THE NAME

FORT MINOR (MACHINE SHOP/WARNER BROS.)
MOVE ALONG

THE ALL-AMERICAN REJECTS (DOGHOUSE INTERSCOPE)
GALLERY

MARIO VAZQUEZ (ARISTA/RMG)

CHICKEN NOODLE SOUP.

WEBSTAR & YOUNG (UNIVERSAL REPUBLIC)

AIN'T NO OTHER MAN

CHRISTINA AGUILERA (RCA/RMG)

WHAT HURTS THE MOST

RASCAL FLATTS (LYRIC STREET)

CANADIAN IDIOT

“WEIRO AL’ YANKOVIC (WAY MOBY/VOLCANQ/ZOMBA)
HERE IT GOES AGAIN

0K GO (CAPITOL)

HIPS DON'T LIE

SHAKIRA FEAT. WYCLEF JEAN (EPIC)

1 LOVED HER FIRST

HEARTLAND (LOFTON CREEK)

SHOULDER LEAN

YOUNG DRO FEAT. T (GRAND HUSTLE/ATLANTIC)
RIDIN’

CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL MDTOWN
IT'S GOIN’ DOWN

YUNG JOC (BLOCK. BAD BOY SOUTH/ATLANTIC)

GET UP

CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)
IT ENDS TONIGHT

THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
DANI CALIFORNIA

RED HOT CHILI PEPPERS (WARNER BROS.)
SEXY LOVE

NE-YO (DEF JAM/IDIMG)
FERGALICIOUS

FERGIE FEAT. WiLL.IAM (WILL|.AN/A&M/INTERSCOPE)
TELL ME BABY

RED HOT CHILI PEPPERS (WARNER BROS.)

SAY GOODBYE

CHAIS BROWN (JIVE/Z0MBA)

SUDDENLY | SEE

KT TUNSTALL (RELENTLESS/VIRGIN)

U AND DAT
E-40 FEAT. T-PAIN & KANOI GIRL (SICK WID" IT/BME/REPRISE)

®

For chart reprints call 646.654.4633
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" 30 SECONDS TO MARS (IMMORTAL/VIRGIN)

TITLE

ARYIST (IMPRINT / PROMOTION LABEL)
SAVIN' ME

NICKELBACK (ROADRUNNER/IDJMG)

COME BACK TO ME

VANESSA HUDGENS (HOLLYWOOD)
BOSTON

AUGUSTANA (EPIC)

WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE (REPRISE)
CHEMICALS REACT

ALY & AJ (HOLLYWDOD)

(WHEN YOU GONNA) GIVE IT UP TO ME
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)
SOMEWHERE OVER THE RAINBOW
ISRAEL KAMAKAWIWO'OLE (BIG BOY/MOUNTAIN APPLE)
SNAP YO FINGERS

LIL JON (BME/TVT)

BRING ME TO LIFE

EVANESCENCE FEAT. PAUL MCCOY (WIND-UP)
TIM MCGRAW

TAYLOR SWIFT {BIG MACHINE}

LIFE IS A HIGHWAY

RASCAL FLATTS (WALT DISNEY)

MR. BRIGHTSIDE

THE KILLERS (ISLAND/\DJMG)

WANT TO

SUGARLAND (MERCURY)

MY WISH

RASCAL FLATTS (LYRIC STREET)

THAT GIRL

FRANKIE 4 (COLUMBIA)

PULLIN' ME BACK

CHINGY FEAY, TYRESE (SLOT-A-LOT/CAPITOL)
FACE DOWN

THE RED JUMPSUIT APPARATUS (VIRGIN)
CRAZY BITCH

BUCKCHERRY (ELEVEN SEVEN/LAVA)
ROCKSTAR .
NICKELBACK (ROADRUNNER/IDJMG)

WHEN YOUR HEART STOPS BEATING
(+44) (INTERSCOPE)

PUT YOUR RECORDS ON

CORINNE BAILEY RAE (CAPITOL)

WOULD YOU GO WITH ME

JOSH TURNER (MCA NASHVILLE)

MY LITTLE GIRL

TIM MCGRAW (CURB)

ABOUT US

BROOKE HOGAN FEAT. PAUL WALL (SMC/SOBE)
THE KILL (BURY ME)

CERT.

Go to www.billboard.biz for complete chart data
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TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
BAD DAY
DANIEL POWTER (WARNER BROS.

UNWRITTEN
NATASHA BEDINGFIELO (EPIC)

HIT
PREDICT

BLACK HORSE & THE CHERRY TREE

WHAT HURTS THE MOST
RASCAL FLATTS (LYRIC STREET/HOLLYWOOO

WHAT'S LEFT OF ME
NICK LACHEY (JIVE/ZOMBA

YOU'RE BEAUTIFUL
JAMES BLUNT (CUSTARQ ATLANTIC

B B

KT TUNSTALL (RELENTLESS VIRGIN)
THE RIDDLE

FIVE FOR FIGHTING (AWARE/COL
BECAUSE OF YOU
KELLY CLARKSON (RCA RMG
EVER THE SAME
ROB THOMAS (MELISMA/ATLANTIC)

YOU AND ME

LIFEHOUSE (UEFFEN i
WHO SAYS YOU CAN'T GO HOME
BON JOVI {ISLAND |D.MG)

BB

IMBIA)

o

WHEN THE STARS GO BLUE ohg
TIM MCGRAW (CLIRB REPRISE
CRAZY w

GNARLS BARKLEY (DOWN1OWN/LAVA)

WHEN DID YOU FALL (IN LOVE WITH ME)
CHRIS RICE (INC/COLUMBIA)

| CALL IT LOVE

LIONEL RICHIE (ISLANO/IDJME;

OVER MY HEAD (CABLE CAR)

THE FRAY (EPIC ©
HAVE YOU EVER SEEN THE RAIN
ROD STEWART (./RMG

WAIT FOR ME

BOB SEGER (HIDEOUT/CAPITO

PUT YOUR RECORDS ON|
CORINNE BAILEY RAE (CAPITOL

14

T

o

THE BRIDGE

_ELTON JOHN (ROCKET INTERSCOPE)
YOU ARE LOVED (DON'T GIVE UP)
JOSH GROBAN (143 REPRISE

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)
FAR AWAY

_NICKELBACK (ROADRUNNERADJIMG]
FREE

JON SECADA (BIG3)

SAY GOODBYE

JORDAN KNIGHT DUET WITH DEBORAH GIBSON [TRANS

ONTINENTA

MODERN ROCK..
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
WHEN YOU WERE YOUNG
THE KILLERS (ISLAND/IDJMG)
TELL ME BABY
RED HOT CHILI PEPPERS (WARNER BROS N
WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE (REPRISE
THROUGH GLASS
STONE SOUR (ROADRUNNER 1DJMG)

THE DIARY OF JANE
BREAKING BENJAMIN (HOLLvwU0D)

B 5|5 Mo

1

. THE POT

CALL ME WHEN YOU’RE SOBER
EVANESCENCE (WIND-UP)

PUT YOUR MONEY WHERE YOUR MOUTH IS
JET ATLANTIC)

ANIMAL | HAVE BECOME

THREE DAYS GRACE (JIVE ZOMBA)

THE KILL (BURY ME)

30 SECONDS TO MARS (IMMORTAL/VIRGIN)
KNIGHTS OF CYDONIA

MUSE (WARNER BROS.)

1
hi 4

o
g

TOOL (TOOL DISSECTIONAL VOLCANO/ZOMBA)
LIPS OF AN ANGEL

HINDER (UNIVERSAL REPUBLIC)
NAUSEA

BECK (INTERSCOPE)

TO BE LOVED

PAPA ROACH (EL TONAL/GEFFEN)

FACE DOWN

THE RED JUMPSUIT APPARATUS (VIRGIN)
CHASING CARS

SNOW PATROL (POLYDOR A&M/INTERSCOPE

MISS MURDER
_AFL(TINY EVIL INTERSCOPE)
LAND OF CONFUSION

LDISTURRED (REPRISE)
ANNA MOLLY

INCUBUS (IMMORTAL/EPIC)
HERE IT GOES AGAIN
0K GO |EARITOL)

LOVE LIKE WINTER
AF1 (TINY EVIL INTERSCOPE)
HOLE IN THE EARTH
DEFTONES {MAVERICK, REPRISE
INTO THE OCEAN

BLUE OCTOBER {UNIVERSAL MOTOWN)
LEVEL

THE RACONTEURS (THIRO MAN/VZ,
READY TO FALL

RISE AGAINST (GEFFEN)

B B

1

97


www.americanradiohistory.com

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

SNAP YO FINGERS
LIL JON FEAT. E-40 & SEAN PAUL OF THE YOUNGBLOODZ (BME/TVT)

LIPS OF AN ANGEL
HINDER (UNIVERSAL REPUBLIC)

IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS (DDGHOUSE/INTERSCOPE)

DANI CALIFORNIA
RED HOT CHILI PEPPERS (WARNER BROS )

TOO LITTLE TOO LATE
4040 (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN)

FAR AWAY
NICKELBACK (ROADRUNNER/IDJMG)

HERE IT GOES AGAIN
0K GO (CAPITOL)

HOW TO SAVE A LIFE UNFAITHFUL
THE FRAY (EPIC) RIHANNA (SRP/DEF JAM/IDJMG)
MONEY MAKER TU AMOR

RBD (EMI TELEVISAVIRGIN)
CANADIAN IDIOT
“WEIRD AL" YANKOVIG (WAY MOBY/VOLCANO/ZOMBA)
COME BACK TO ME
VANESSA HUOGENS (HOLLYWOOD)
SUDDENLY | SEE
KT TUNSTALL (RELENTLESS/VIRGIN/EMI)
| LOVED HER FIRST
HEARTLAND (LOFTDN CREEK)
BOSSY
KELIS FEAT. TOO SHORT (JIVE/ZOMBA)
TELL ME BABY
RED HOT CHILI PEPPERS (WARNER BROS )
LOVE ME OR HATE ME (F**K YOU!!!!)
LADY SOVEREIGN (DEF JAM/IDJMG)
MIRACLE
CASCADA (
LIFE IS A HIGHWAY
RASCAL FLATTS (WALT DISNEY/LYRIC STREET)
WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE (REPRISE)
BOSTON
AUGUSTANA (EPIC)
CHEMICALS REACT
ALY & AJ {HOLLYWODD)
WHERE'D YOU GO
FORT MINOR (MACHINE SHOP/WARNER BROS )
.. TIM MCGRAW
| TAYLOR SWIFT (BIG MACHINE)
THE KILL (BURY ME)
30 SECONDS TO MARS (IMMORTAL/VIRGIN)
PUT YOUR RECORDS ON
CORINNE BAILEY RAE (CAPITOL)

LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDIMG)

CHASING CARS
SNOW PATROL (POLYDOR/A&M/INTERSCOPE)
LONDON BRIDGE

*|_FERGIE (WILL.I AM/AGM/INTERSCOPE) _

. SMACK THAT
AKON FEAT. EMINEM (SRC/KONVICT MUZIK/UNIVERSAL MOTOWN)
MY LOVE
JUSTIN TIMBERLAKE FEAT. T.. (JIVE/ZOMBA)
BUTTONS
THE PUSSYCAT DDLLS FEAT. SNODP DOGG (A&WINTERSCOPE)
WHITE & NERDY
“WEIRD AL” YANKOVIC (WAY MOBY/VOLCANO/ZOMBA}

' CALL ME WHEN YOU'RE SOBER
EVANESCENCE (WIND-UP)

i CHAIN HANG LOW

JIBBS (GEFFEN)
| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/LAVA)
MANEATER
NELLY FURTADO (MOSLEY/GEFFEN)
SHOW STOPPER
DANITY KANE (BAD BOY/ATLANTIC)
WHEN YOU WERE YOUNG
THE KILLERS (ISLAND/IDJMG)
OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC)
AIN'T NO OTHER MAN
CHRISTINA AGUILERA (RCA/RMG)
GALLERY
MARIO VAZQUEZ (ARISTA/RMG)

PROMISCUOQUS
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN)

(WHEN YOU GONNA) GIVE IT UP TO ME WANT TO
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC) SUGARLAND (MERCURY)
. MY WISH
GNARLS BARKLEY (DOWNTOWN/LAVA) ~ RASCAL FLATTS (LYRIC STREET)
PULLIN' ME BACK CRAZY BITCH
- CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL) BUCKCHERRY (ELEVEN SEVEN/LAVA)
U AND DAT FACE DOWN

| _E-40 FEAT. T-PAIN & KANO! GIRL (SICK WID' [T/BME/REPRISE)
GET UP
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)
SEXY LOVE
NE-YO (DEF JAM/IDJMG)

HATE ME

BLUE OCTOBER (UNIVERSAL MOTOWN).

MOVE ALONG

THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
WAITING ON THE WORLD TO CHANGE MY LITTLE GIRL

JOHN MAYER (AWARE/COLUMBIA) £ TIM MCGRAW (CURB)

ME & U ) = STEADY, AS SHE GOES
CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC) | _THE RAGONTEURS (THIRD MAN/V2)
THAT GIRL IT'S OKAY (ONE BLOOD)

' _FRANKIE J FEAT. MANNIE FRESH & CHAMILLIONAIRE (COLUMBIA) THE GAME FEAT. JUNIOR REID (GEFFEN)
DOITTOIT EVERYTIME THA BEAT DROP
CHERISH FEAT, SEAN PAUL OF THE YOUNGBLOODZ (SHONUFF/CAPITOL) ~_MONICA FEAT. DEM FRANCHIZE BOYZ (J/RMG)
HURT WALK IT OUT
CHRISTINA AGUILERA (RCA/RMG) | UNK (BIG OOMP/KOCH)

ﬁﬁ COME TO ME HERE (IN YOUR ARMS)
. OIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)

HELLDGOODBYE {DRIVE-THRU)
. WHAT HURTS THE MOST YOU SAVE ME
RASCAL FLATTS (LYRIC STREET) KENNY CHESNEY (BNA)
1 KNOW YOU SEE IT THE RIDDLE
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC) FIVE FOR FIGHTING (AWARE/COLUMBIA/SONY BMG)
RING THE ALARM WE RIDE
. BEYONCE (COLUMBIA) RIHANNA (SRP/DEF JAM/IDJMG)
= a SAY GOODBYE LONG WAY 2 GO
GCHRIS BROWN (JIVE. ZOMBA) CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC)
FERGALICIOUS CALL ON ME
FERGIE FEAT. WILL.I.AM (WILL.|. AM/ASM/INTERSCOPE) JANET & NELLY (VIRGIN)
ABOUT US SUPERMAN
* BROOKE HOGAN FEAT. PAUL WALL (SMC/SOBE) BROWN BOY (STREET NOIZE/AME)
| CAN'T HATE YOU ANYMORE NOTHING LEFT TO LOSE
NICK LACHEY [JIVE/ZOMBA)

MAT KEARNEY (AWARE/COLUMBIA)
RIGHT WHERE YOU WANT ME LEAVE THE PIECES
JESSE MCCARTNEY (HOLLYWOOO) THE WRECKERS (MAVERICK/WARNER BROS. (NASHVILLE)/WRN)
REMEMBER THE NAME

PUSH IT
FORT MINOR (MACHINE SHOP/WARNER BROS.) RICK ROSS (SLIP-N-SLIDE/CEF JAM/IDJMG)
IT'S GOIN' DOWN

THROUGH GLASS
* _YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC) - _STONE SOUR (ROADRUNNER/IDJMG)
GIVE IT AWAY

STREETCORNER SYMPHONY
GEORGE STRAIT (MCA NASHVILLE)

ROB THOMAS (MELISMA/ATLANTIC)
~ CHICKEN NOODLE SOUP. MONEY IN THE BANK
WEBSTAR & YOUNG B (UNIVERSAL REPUBLIC!

‘ LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE)
. BEFORE HE CHEATS STUNTIN' LIKE MY DADDY
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE

BIRDMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
SHOULDER LEAN

VANS
YOUNG DRD FEAT. T.. (GRANO HUSTLE/ATLANTIC) -~ THE PACK (UP ALL NITE/JIVE/ZZOMBA)

THE RED JUMPSUIT APPARATUS (VIRGIN}

WALK AWAY (REMEMBER ME)

PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)
ROCKSTAR

NICKELBACK (ROADRUNNER/I0JMG)

WHEN YOUR HEART STOPS BEATING
| {+44) (INTERSCOPE)

WOULD YOU GO WITH ME
JOSH TURNER (MCA NASHVILLE)

PCP 160: “F=top Pop singles & tracks, according to mainstream top 40 radi- eutbence impressions measured by Nielsen
Brradcast Dzta Systems, and sales compiled by Nielsen SoundScan. Sze Ctar Legend for rules and explanations. © 2006, VNU
Business Weda Inc. and Nielsen SoundScan, Inc. All rights reserved. POP 130 MFPLAY: Legend located below chart. SINGLES
SALES Tiscaa is used to compile both the Billboard Hot 100 and Pop - 00 Sse Zhart Legend for rules and explanations. © 2006,
VNJ Bl siress Media, Inc. All rights reserved. HITPREDICTOR: See Crartiedec er rules and explanations. © 2006, Promosquad
and HitPredicter are trademarks of Think Fast LLC.
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THAT GIRL
FRANKIE J (COLUMBIA)

FERGIE (WILL.|.AM/ABM/INTERSCOPE)

| WRITE SINS NOT TRAGEDIES

PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMENLAVA)
(WHEN YOU GONNA) GIVE T UP TO NE-

SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)

RBO (EMI TELEVISA/VIRGIN)

I CAN'T HATE YOU ANYMORE
NICK LACHEY (JIVE/ZOMBA)

CHAIN HANG LOW

JIBBS (GEFFEN)

ABOUT US

| BROOK HOGAN FEAT. PAUL WALL {SMC/SOBE)
WHAT HURTS THE MOST
RASCAL FLATTS (LYRIC STREET/HOLLYWOOD)
UNFAITHFUL

RIHANNA (SRP/DEF JAM/IDJMG)

SAY GOODBYE

CHRAIS BROWN (JIVE/ZOMBA)
FERGALICIOUS

FERGIE FEAT. WILL.LAM (WILL.| AM/ARM/INTERSCOPE)

MIRACLE
CASCADA (ROBBINS)

., | KNOW YOU SEE IT

YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC
WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)
WHERE'D YOU GO
FORT MINOR (MACHINE SHOP/WARNER BROS.
SUPERMAN
BROWN BOY (STREET NDIZE/AME)
SNAP YO FINGERS
LIL JON (BME/TVT)
BOSSY
KELIS FEAT. TOO SHORT {JIVE/ZOMBA)
COME TO ME
DI0DY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
IT'S GOIN' DOWN
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)
RING THE ALARM
BEYONCE (COLUMBIA)

CROWDED
JEANNIE ORTEGA FEAT. PAPOOSE (HOLLYWOOD)

. FAR AWAY MOVE ALONG
NICKELBACK (ROAORUNNER/IDJMG) THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) |
TOO LITTLE TOO LATE HURT

*._J0JO (DA FAMILY/BLACKGROUNO/UNIVERSAL MOTOWN) ] CHRISTINA AGUILERA (RCA/RMG)

MY LOVE MANEATER
JUSTIN TiIMBERLAKE FEAT. T.I. (JIVE/ZOMBA) NELLY FURTABO (MOSLEY/GEFFEN)
BUTTONS HATE ME
THE PUSSYCAT DOLLS (A&M/INTERSCOPE) BLUE OCTOBER (UNIVERSAL MOTOWN)
LIPS OF AN ANGEL SMACK THAT
HINDER (UNIVERSAL REPUBLIC/UNIVERSAL) AKON FEAT. EMINEM (SRE/KONVICT MUZI/UNIVERSAL PIOTOWN)
LONDON BRIDGE TU AMOR

AIN'T NO OTHER MAN
CHRISTINA AGUILERA (RCA/RMG)
GALLERY

MARIO VAZQUEZ (ARISTA/RMG)

PULLIN' ME BACK

CHINGY FEAT. TYRESE (5LOT-A-LOT/CAPITOL)
SHOW STOPPER

DANITY KANE (BAD BOY/ATLANTIC)
CHASING CARS

SNOW PATROL (POLYDOR/A&M/INTERSCOPE)
OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC)

PROMISCUOUS

~ NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN)
U AND DAT ]
E-40 FEAT. T-PAIN & KANDI GIRL (SICK WID' [T/BME/REPRIS

CALL ME WHEN YOU'RE SOBER %

EVANESCENCE (WIND-UP)
GET uP
| CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA}
SEXY LOVE
NE-YD (DEF JAM/IDIMG)
MONEY MAKER
LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IOJMG)
ME & U
CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC)
HOW TO SAVE A LIFE
THE FRAY (EPIC)
DOITTOIT
CHERISH (SHO'NUFF/CAPITOL)
CRAZY
o il GNARLS BARKLEY (DOWNTOWN/LAVA)

16 mainstream top 40 stations are electronically monitored 2
7 days a week. This data is used to compile the Pop 100,
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JIBBS (GEFFEN)
DO 1 MAKE YOU PROUD/TAKIN' IT TO THE STREETS
TAYLOR HICKS (ARISTA/RMG)

SOMEWHERE OVER THE RAINBOW/MY DESTINY
KATHARINE MCPHEE (RCA/RMG)

SEXYBACK

JUSTIN TIMBERLAKE (JIVE/ZOMBA)

LONDON BRIDGE

FERGIE (WILL.|. AM/A&M/INTERSCOPE)

DEJA VU

BEYONCE FEAT. JAY-Z (COLUMBIA)

COME TO ME

DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
KOOL AID

LIL' BASS FEAT. JT MONEY (PIPELINE)

SHUT ME UP

MINDLESS SELF INDULGENCE (UCR/METROPOLIS)

IM COMING OVER

DUNN DEAL FEAT. P-DUB (LOCK'EM DDWN)

EVERY DAY [S EXACTLY THE SAME
NINE INCH NAILS (NOTHING/INTERSCOPE) EYANESCENCE

PUT 'EM UP KNUCK BUCK MT B EARNLY

DA KASHMERE (B.L.T.T.A) KT m@8ETALL

YOU ONLY LIVE ONCE SUSTA

THE STROKES (RCA/RMG) :3”:: :TT*I?AAEERL e

DO OR DIE 5 »
BEAR (PORT CITY) CHREISTINA AGUILERA

UNTIL THE END OF TIME
FREDDIE JACKSON (ORPHELS)
CHICKEN NOODLE SOUP.
WEBSTAR & YOUNG B (UNIVERSAL REPUBLIC)
WHEN YOU WERE YOUNG
THE KILLERS (ISLAND/IDJMG)
BUTTONS

THE PUSSYCAT DOLLS (A&M/INTERSCOPE) Hi
HEAD LIKE A HOLE

NINE INCH NAILS (RYKODISC)

ME & U

CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC)
SHOULDER LEAN

YOUNG DRO FEAT T (GRAND HUSTLE/ATLANTIC)
DOITTOIT

CHERISH (SHO'NUFF/CAPITOL)

THE LOVE YOU FEEL

DEZROK (BURN/FIRE ENTERTAINMENT GROUP)

OH JAH
SEA B. MARRAH (HIGH OVER BABYLON)

CLHITY KAME
BEWANESCENCE

T-E FRAY

FISTINA aGUILERA
NEL1” FURTADO
arCN FEAT. EMINEM

NI K LACHEY
C+Fis BROWN

THE ALL-AMERICAN REJECTS

& KT TUNSTALL

Ge3_S 3ARKLEY
RO STEWAFT

BO3 SEGER
COMNE BMLEY RAE

*EA.3ACH

13D JUMPSUIT APPARATUS

SOV PATRGL
RISTJABED

[ cle

AR

VOL_*MOTHER
ELLLET FOR MY va
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TOP

R&IB/HIP HOP ALBU IVIS s

MONICA
J 78960°/RMG (18.98/

The Makings Of Me 1

LUDACRIS
DTP/DEF JAM 007224/1DJMG (13.98)

Release Therapy

JANET JACKSON
VIRGIN 30416* (18.98) ®

20 Y.0. .

JUSTIN TIMBERLAKE
JIVE 88062/20MBA (18.98)

FutureSex/LoveSounds l

BEYONCE
COLUMBIA 90920*/SONY MUSIC (18.98)

B'Day .

SLEEPY BROWN
PURPLE RIBBON 35582 /VIRGIN (18.98)

Mr. Brown i.

SMOKIE NORFUL
EMI GOSPEL 33347 (17.98)

Life Changing .

RICK ROSS
SLIP-N-SLIDE/DEF JAM 006984*/1DIMG (13.98)

Port Of Miami ..

CHINGY
SLOT-A-LOT 12135/CAPITOL (18.98)

Hoodstar ..

LUPE FIASCO
1ST & 15TH/ATLANTIC 83960*/AG (18.98)

Lupe Fiasco's Food & Liquor !.

LIONEL RICHIE
ISLAND 006484/IDJMG {13.98) @

Coming Home

DANITY KANE
BAD BOY 83989/AG (18.98)

Danity Kane E

ROBIN THICKE
OVERBROOK/STAR TRAK 006146°/INTERSCOPE (9 98}

The Evolution Of Robin Thicke.

CHERISH
SHO'NUFF 54077/CAPITOL (12.98)

Unappreciated E.

LETOYA
CAPITOL 97136 (12.98)

o 810

LYFE JENNINGS
COLUMBIA 96405/SDNY MUSIC (18.98)

The Phoenix

YOUNG DRO
GRAND HUSTLE/ATLANTIC 83949*/AG (18 98)

Best Thang Smokin' .

GLADYS KNIGHT
VERVE 006225/VG (16.98)

Before Me

SPM
DDPE HDUSE 6035/STREET LEVEL (16.98)

When Devils Strike

OUTKAST
LAFACE 75791*/Z0MBA (18.98)

Idlewild (Soundtrack) !.

UNK
BIG OOMP 5973/KOCH (17.98)

Beat'n Down Yo Block ..

CORINNE BAILEY RAE
CAPITOL 66361 (12.98)

Corinne Bailey Rae

YUNG JOC
BLOCK/BAD BOY SOUTH 83937*/AG (18.98)

New Joc City

DAZ
S0 SO DEF 69308*/VIRGIN (18.98) &

INDIA.ARIE
UNIVERSAL MOTOWN 006141/UMRG (13.98)

BONEY JAMES
CONCORD 30049 (18.98)

CHRIS BROWN
JWE 82876/Z0MBA (18.98) ®

HEAR 30026/CONCORD (18.98)

RAY CHARLES + THE COUNT BASIE ORCHESTRA

FREDDIE JACKSON
HUSH 90956/0RPHEUS (15.98) &

Transitions .

CHRISTINA AGUILERA
RCA 82639/RMG (22.98)

Back To Basics 1.

GNARLS BARKLEY
DOWNTOWN 70003*/ATLANTIC (13.98)

St. Elsewhere l.

NE-YO
DEF JAM 004934*/IDJMG (13,98}

In My Own Words rg.

LUTHER VANDROSS
LEGACY/EPIC/J 97700/SONY MUSIC/RMG (18.98)

The Ultimate Luther Vandross

DAVE HOLLISTER
GOSPO GENTRIC 85334/Z0MBA (18.98)

METHOD MAN
DEF JAM 006986°/IDJMG (13.98)

. g
21... The Day After .

MARY J. BLIGE
MATRIARCH/GE FFEN 005722*/INTERSCOPE (13.98/8.98)

The Breakthrough '.

BEENIE MAN
SHOCKING VIBES 11742*/VIRGIN (18.98)

Undisputed .

BONE THUGS-N-HARMONY
MO THUGS 5864/KOCH (17.98)

T.I
GRAND HUSTLE/ATLANTIC 83800*/AG (18.98) &

CASSIE : .
NEXTSELECTION/BAD BOY 83981/AG (18.98) Cassie |§

TOO SHORT l.
SHORT/JIVE 83501/Z0MBA (18.98) Blow The Whistle
PHARRELL

STAR TRAK 005698*/INTERSCOPE (13.98) in My Mind E

THE ROOTS
DEF JAM 007222*/IDJMG (13.98)

iICE CUBE
LENCH MOB 65939 (18.98)

BUSTA RHYMES
AFTERMATH 006748*/INTERSCOPE (13.98)

NATALIE COLE
VERVE 006223/VG (18.98)

Leavin' |

MIKE WATTS
WATTS 0005 (15.98)

Pandoras Box ..

TRIPLE SIX MAFIA
HYPNOTIZE MINDS 3615/STREET LEVEL (16.98)

Smoked Out's Greatest Hits =
Kelis Was Here .

FO YO SOUL/GOSPO CENTRIC 71019/Z0MBA (18.98)

KELIS

JIVE 83258/20MBA (18.95)

RIHANNA — i
SRP/OEF JAM 006165°/IDJMG (13.98) A Girl Like MG‘T._K
LIL WAYNE

CASH MONEY/UNIVERSAL MOTOWN 005124*/UMRG (13.98) Tha Carter I ﬂ
MARY MARY p
MY BLOCK/COLUMBIA 77733/SONY MUSIC (16.98) Mary Mary .
DMX

COLUMBIA B0742/SONY MUSIC (18.98) ® Year Of The Dog...Again !.
KIiRK FRANKLIN Hero |

AARON NEVILLE

BURGUNDY 85489/SONY BMG STRATEGIC MARKETING GROUP (18.£8)

Bring It On Home... The Soul Classics g.

Data for week of OCTOBER 21, 2006 | For chart reprints call 646.654.4633

Let's Get It: Thug Motivation 101

Webstar Presents... Caught In The Web .

Ghetto Revelations: Il |

The Sound Of Revenge

.

Ghetto Therapy

Director

Greatest Hits

DONELL JONES
LAFACE 52136/Z0MBA (16.98) Journey Of A Gemini ..
K-Cl
HEAD START 970104/BUNGALD (13.98) My Book ..
CRUNCHY BLACK
N HYPNOTIZE MINDS 3616 (16.98) On My Own ..
" OBIE TRICE .
SHADY 006845*/INTERSCOPE (13.98) Second Round's On Me ..
SOUNDTRACK
JIVE 88063/20MBA (18.98) Step Up ..
PIMP C . .
WO0O WHEEL/RAP-A-LOT 4 LIFE 68634/ASYLUM (18.98) (Al T '.
E-40
SICK WIO' [T/BME 49963/WARNER BROS. (18.98) MyGheticlRepeiticard
ANTHONY HAMILTON o .
SO SO OEF 74278/Z0MBA (18.98) GG (ko) 7 C AT ..
THE ISLEY BROTHERS FEATURING RONALD ISLEY i :
DEF SOUL CLASSICS/DEF JAM 004812%/IDJMG (13.98) Baby Makin' Music l.
HEATHER HEADLEY H
RCA 64432/RMG (18.98) ® In My Mind
YOUNG JEEZY
CDRPORATE THUGZ/DEF JAM 004421+/10JMG (13.98)
WEBSTAR
UNIVERSAL REPUBLIC 007602/UMRG (13.98)
'ﬂ URBAN MYSTIC
SOBE 49998/WARNER BROS. (13.98)
i CHAMILLIONAIRE
UNIVERSAL MOTOWN 005423 */UMRG (13.98)
REYES BROS.
LATIN THUG 606 (17.98)
=5 AVANT
gt MAGIC JOHNSDN/GEFFEN 005875/INTERSCDPE (13.98)
BONE THUGS-N-HARMONY
RUTHLESS 25423 (18.98)
. SOUNDTRACK
| UNIVERSAL MOTOWN 007092/UMRG (13.98)
ﬂ RAHEEM DEVAUGHN
JIVE 53723/ZDMBA (11.98)

The Fast And The Furious: Tokyo Drift

The Love Experience ..

Get Lifted

JOHN LEGEND
G.0.0.D./COLUMBIA 92776*/SONY MUSIC (18.98) ®®

Suitcase

THE ROBERT CRAY BAND

« MOZILE/VANGUARD 79815/WELK
JAMES HUNTER

GO 612187/ROUNDER

CHRIS SMITHER

. TAIGHTY ALBERT 2001/SIGNATURE SOUNDS

WILLIE CLAYTON )

UALACO 7529 Gifted

. THE DEREK TRUCKS BAND

OLUMBIA 92844/SONY MUSIC

ETTA JAMES
4IP-0/CHRONICLES 004010/UME
B.B. KING
| SEFFEN/GHRONICLES 003854/UME
TONY JOE WHITE
SWAMP 7707243/EMERGENT
~ JOE BONAMASSA
PREMIER ARTISTS 60282
SUSAN TEDESCHI
VERVE FORECAST 005111/v6
INDIGENOUS
" _VANGUARD 79800/WELK
VARIOUS ARTISTS
MADACY 50799
MARIA MULDAUR
TELARC BLUES B3643/TELARC

BUDDY GUY
SILVERTONE 72426/Z0MBA

Live From Across The Pond

People Gonna Talk

Leave The Light On

B

Songlines

The Definitive Collection

The Ultimate Collection -

Uncovered

You & Me

Hope And Desire

Chasing The Sun

Best Of Blues: 50 Hits

Heart Of Mine: Maria Muldaur Sings Love Songs Of Bob Dylan

Bring 'Em In

BETWEZN THE BULLETS rgeorge®@billboard.com

MONICA GETS FIRST R&B NO. 1

R&B/Hip-Hop Songs and with 9,000 digiza
sales skips 57-48 on The Billboard Hot 100.
Her “After the Storm” entered The Billboarc
200 at No. 1 with 186,000 first:
week sales, but could not dis-
place Luther Vandross’ “Dance
With My Father” on the
R&B/Hip-Hop list, which is
determined by a subset of

Never ciimbing higher than runner-up on her
previous three tries, Monica reigns supreme
on Top R&B/Hip-Hop Albums with “The Mak-
ings of Me.” Her last two proj-
ects deaked at No. 2, and her
1996 detut reached No. 7 on
this cha-t. “Makings” clears
93.000 units, entering The
Bill-oard 200 at No. 7. Lead

sirgle “Zverytime Tha Beat stores that specialize in those
Drop” c.imbs 12-11 on Hot genres. —Raphael Georgs
Go to www.billboard.biz for complete chart data | 99
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? HOT

1+ 10 JEANSAY GOODBYE
CHRIS BROWN [JIVE/ZOMBA)
MONEY MAKER
LUDACRIS FEAT. PRARRELL (DTP/DEF JAM/IDJMG)
| S.E.X.
" _LYFE JENNINGS (COLUMBIA/SUM)
- PULLIN’ ME BACK
CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL)
RING THE ALARM
BEYONCE (COLUMBIA/SUM)
TAKE ME AS | AM
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)
SEXY LOVE
NE-YO (DEF JAM/IOJMG)
CALL ON ME
JANET & NELLY (VIRGIN)
WALK IT OUT
UNK (BIG 0OMP/KOCH)
NEED A BOSS
SHAREEFA FEAT. LUDACRIS (DTP/OEF CON I/iDJMG)
EVERYTIME THA BEAT DROP
MONICA FEAT. DEM FRANCHIZE BOYZ (J/RMG)
STUNTIN’ LIKE MY DADDY
BIRDMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTDWN)
| KNOW YOU SEE IT
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)
SHOULDER LEAN
YOUNG DRO FEAT. T.I. (GRANO HUSTLE/ATLANTIC)
SEXYBACK
¢ JUSTIN TIMBERLAKE (JIVE/ZOMBA}
COME TO ME
OIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
GET UP
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)
SHOW ME WHAT YOU GOT
JAY-Z (ROC-A-FELLA/DEF JAM/IOJMG)
PUSH IT
RICK ROSS (SLIP-N-SLIDE/DEF JAM/IDIME)
| SHE DON'T
LETOYA (CAPITOL)
| CALL IT LOVE
LIGNEL RICHIE (ISLAND/IDJMG)
MONEY IN THE BANK
~_LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE/WARNER BROS.)
CHAIN HANG LOW
JIBBS (GEFFEN/INTERSCOPE)
WE FLY HIGH
JIM JONES (DIPLOMATS/KOCH)
SHORTIE LIKE MINE
BOW WOW (COLUMBIA/SUM)

£A ot R&B/HIP HOP
SINGLES SALES .

IM COMING OVER
DUNN DEAL FEAT. P-DUB (LOCK'EM OOWN)
PUT ’EM UP KNUCK BUCK

DA (BLTTA)

CHAIN HANG LOW

JIBBS (GEFFEN/INTERSCOPE)

DO OR DIE

BEAR (PORT CITY)

OH JAH

SEA B. MARRAH (HIGH OVER BABYLON)

UNTIL THE END OF TIME

FREDDIE JACKSON (ORPHEUS)

DEJA VU

BEYONCE FEAT. JAY-Z (COLUMBIA/SUM)

KOOL AlD

LIL BASS FEAT. JT MONEY (PIPELINE)

PHONE TALK

ALYZE ELYSE FEAT. MAX (SOUL CITY/TRUMP)

4 SEASONZ

SKANT BONE (GALAXY)

CHICKEN NOODLE SOUP.

WEBSTAR & YOUNG B (UNIVERSAL REPUBLIC)
SWING LOW

SILVIA JAGUAR FEAT, FREDDY # (SILVA JAGUAR/RPM CONSULTING)
MONEY MAKER

LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)
COME TO ME

DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
HANDS UP

LLOYD BANKS FEAT. 50 CENT (G-UNIT/INTERSCOPE)
SENT ME AN EMAIL

J-SHIN FEAT, T-PAIN (SOUTHBEAT)

U AND DAT

E-40 FEAT. T-PAIN & KANOI GIRL (SICK WID' IT/BME/WARNER BROS )
CONVERSATION (CAN | TALK 2 U)
K-CI (HEAD START)

| TRADE IT ALL

ORLANDO BROWN (UP ONE ENTERTAINMENT)

IT'S OKAY (ONE BLOOD)

THE GAME FEAT. JUNIDR REID (GEFFEN/INTERSCOPE)
PUSH IT

RICK ROSS (SLIP-N-SLIDE/DEF JAM/IDIMG)

DAMN THANG

BRUSE REELIS FEAT. LYFE (JUICE FILWORKS/ALL HEARING)
LONDON BRIDGE

FERGIE (WILL 1. AM/ARM/INTERSCOPE)

ME & U
CASSIE (NEXTSELECTION/BAO BDY/ATLANTIC

100 1 Go to www.billboard.biz for complete chart data

2006, VNU Business Media, Inc. and Nielsen SoundScan, inc. Legend information continues at bottom of page

UNAPPRECIATED
CHERISH (SHO'NUFF/CAPITOL)

CAN'T LET GO
ANTHONY HAMILTON (SD SO DEF/ZOMBA)

MY LOVE
JUSTIN TIMBERLAKE FEAT. T, (JIVE/ZOMBA)

(WHEN YOU GONNA) GIVE IT UP TO ME
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)

FLY LIKE A BIRD
MARIAH CAREY (ISLAND/IDJMG)

YOU SHOULD BE MY GIRL
SAMMIE FEAT. SEAN PAUL OF YOUNGBLOODZ (ROWOY/UNIVERSAL MOTOWN)

ENOUGH CRYIN
MARY J. BLIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCOPE)

DUTTY WINE
TONY MATTERHORN (VP)

BE WITHOUT YOU
MARY J. BLIGE (GEFFEN/INTERSCOPE)

GHETTO STORY CHAPTER 2
CHAM FEAT. ALICIA KEYS (MADHOUSE/ATLANTIC)

SHOW STOPPER
DANITY KANE (BAD BOY/ATLANTIC)

CHANGE ME
RUBEN STUDDARD {J/RMG)

CHICKEN NOODLE SOUP.
WEBSTAR & YOUNG B (UNIVERSAL REPUBLIC)

ME TIME
HEATHER HEADLEY (RCA/RMG)

IT'S OKAY (ONE BLOOD)
THE GAME FEAT JUNIOR REID (GEFFEN/INTERSCOPE)

LOOKING FOR YOU
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/20MBA)

THERE’S HOPE
INDIA.ARIE (UNIVERSAL MOTOWN)

FIND MYSELF IN YOU
BRIAN MCKNIGHT (UNIVERSAL MOTOWN)

U AND DAT
E-40 FEAT. T-PAIN & XANDI GIRL (SICK WID' IT/BME/WARNER BROS )

TORN
LETOYA (CAPITOL)

DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA/SUM)

SHINE
LUTHER VANDROSS (J/AMG)

UPGRADE U
BEYONCE FEAT. JAY-Z (COLUMBIA/SUM)

. SO EXCITED

JANET FEAT. XHIA (VIRGIN)

SNAP YO FINGERS

I LIL JON (BME/TVT)

| KNOW YOU SEE IT
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

SAY GOODBYE
CHRIS BROWN (JIVE/ZOMBA)

SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

PULLIN’ ME BACK
CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL)

SHOW STOPPER
DANITY KANE (BAD BOY/ATLANTIC)

GET UP
CIARA FEAT. CHAMILLIDNAIRE (LAFACE/JIVE/ZOMBA)

MY LOVE
JUSTIN TIMBERLAKE FEAT. T.1. (JIVE/ZOMBA)

BUTTONS
THE PUSSYCAT 0OLLS FEAT. SNOOP DOGG (A&M/INTERSCOPE)

CHAIN HANG LOW
J1BBS (GEFFEN/INTERSCOPE)

| WANNA LOVE YOU

| AKON FEAT. SNOOP DOGG (SRC/UNIVERSAL MOTOWN)

(WHEN YOU GONNA) GIVE IT UP TO ME

| SEAN PAUL FEAT, KEYSHIA COLE (VP/ATLANTIC)

SEXY LOVE
NE-YO (OEF JAM/IDIMG)

SMACK THAT
AKON FEAT. EMINEM (SRC/UNIVERSAL MOTOWN)

THAT GIRL
FRANKIE J FEAT. MANNIE FRESH & CHAMILLIONAIRE (COLUMBIA/SUM)

SHOULDER LEAN
YOUNG DRO FEAT. T.. (GRAND HUSTLE/ATLANTIC)

WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)

U AND DAT
€-40 FEAT. T-PAIN & KANDI GIRL (SICK WID' T/BME/WARNER BROS.)

ME & U
CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC)

COME TO ME
DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)

RING THE ALARM
BEYONCE (COLUMBIA/SUM)

S.E.X.
LYFE (COLUMBIA/SUM)

ABOUT US
BRODKE HOGAN FEAT. PAUL WALL (SMC/SOBE)

. LONDON BRIDGE

FERGIE (WILL.I.AM/AGM/INTERSCOPE)

SUPERMAN
BROWN BOY (STREET NOIZE/AME)
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| CALL IT LOVE
223 LIONEL RICHIE (ISLANO/IDIM

FIND MYSELF IN YOU

BRIAN MCKNIGHT {UNIVERSAL MOTOWN)

CAN'T LET GO

ANTHONY HAMILTON (SO SO OEF/ZOMBA)

FLY LIKE A BIRD

MARIAH CAREY (ISLAND/IDJMG)

ME TIME

HEATHER HEADLEY (RCA/RMG)

CHANGE ME
RUBEN STUDDARD (J/RMG)

THERE'S HOPE
INGIA.ARIE (UNIVERSAL MOTOWN)
SHINE
= _LUTHER 1SS (J/RMG)
9 i

SEXY LOVE

HEYD (DEF JAM/I0IMG)

YESTERDAY

B0 _MARY MARY (MY BLOCK/COLUMBIA/SUM)

GOT YOU HOME

LUTHER V. (J/RMG)

BE WITHOUT YOU

MWARY J. BLIGE (GEFFEN/INTERSCOPE)
ENOUGH CRYIN

MRRY J. BLIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCOPE)
USED TO BE MY GIRL

BRIAN MCKNIGHT (WARNER BRDS.)

TAKE ME AS 1 AM

MARY J. BUIGE (MATRIARCH/GEFFEN/INTERSCOPE)
CALL ON ME

JANET & NELLY (VIBGIN)

YOUR PORTRAIT

URAN MYSTIC (SOBE/WARNER BROS.)

DAY DREAMING

NATALIE COLE (VERYE)

UNTIL THE END OF TIME

FREDDIE JACKSON (DRPHEUS)

SISTA BIG BONES

ANTHONY HAMILTOR (SO S0 DEF/20MBA)
S.E.X.

LYFE JENNINGS (COLUMBIA/SUM)

OOH NA NA

DONELL JORES (LAFACE/ZOMBA)
SOMETHING | WANNA GIVE YOU
SUNSHINE (MUSIC WORLD)
IMAGINE ME

KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/ZOMBA)

CAN'T GET ENOUGH
TAMIA (PLUS 2/IMAGE)

#r HITPREDICTOR

promosqguad

BEYONCE

MARY J. BLIGL

8K

SHAREEFA FEAT LUDACHIS
MONICA PEM FRANTHIZE BOYZ
DIDDY FEA™. N'COLE SCHERZINGER
LErova

~1EBS

ECW WOW

CHERISH

ZANET FEATURING KHIA

ONE CHANCE

JO-INTA ALSTR+

MAMRQUES HOUSTON

1r FAT JOE FEAT. LIl WAYNE
FUBEN STLDOARD

MIC LITTLE

4 HOLIDAY

CAJITY KANE

J B8S

AKON

A<ON FEAT JRING ENINED

FIANKIE J

PAULA DEAUDS

D'CDY FEAT RIZOLE SCHERZINGER
BEYONCE

L"FE JENNIUGS

830wWN BO™

CAMNGY

ADULT R&B AND RHYTHMIC AIRPLAY: 67 adult R&B stations and 63 rhythmic stations are
electronically monitored by Nietsen Broadcast Data Systems, 24 hours a dak“7 dags aweek.
© 2006 VNU Busiress Media, Inc. and Nielsen SoundScan, Inc. HOT R&B/HIPHOP
SINGLES SALES: this data is msed ta compile Hot R&B/Hip-Hop Songs. © 2006 VNU
Business Media, Inc. and Nielsen SoundScan, Inc. HITPREDICTOR: © 20086, Promosquad

and HitPredictor ars trademarks of Think Fast LLC.
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= TITLE

PRODUCER (SONGWRITER)

25 R WOULD YOU GO WITH ME
PG F.ROGERS (S.CAMP..S.SHERRILL)

IMPRINT & NUMBER / PROMOTION LABEL

Artist |

Josh Turner

® MCA NASHVILLE 3

-._

.~ | LOVED HER FIRST
" W.ALDRIDGE (W.ALORIDGE.E.PARK)

Heartland
@ LOFTON CREEK

! EVERY MILE A MEMORY
B.BEAVERS (D.BENTLEY,B.BEAVERS,S.80GARD)

Dierks Bentley
© CAPITOL NASHVILLE

" BEFORE HE CHEATS
. M.BRIGHT (C.TOMPKINS,J.KEAR)

Carrie Underwood
@ ARISTA/ARISTA NASHVILLE

Duo claims its
fourth tcp 10

T.BROWN,G.STRAIT (B.CANNON.B.ANDERSON,J.JOHNSON)

YOU SAVE ME Kenny Chesney
k iy B.CANNON,K.CHESNEY (B.JAMES, T.VERGES}) @ BNA
o) -~ GIVE IT AWAY George Strait

with leat sin-

@ MCA NASHVILLE

ONCE IN A LIFETIME
L5 DLHUFF.K URBAN (J.SHANKS K URBAN)

4 | . BUILDING BRIDGES
TBROWN,R.DUNN K.BRDOKS (H.DEVITO,L. WILLOUGHBY)

Brooks & Dunn With Sheryl Crow & Vince Gill

gle from new
album tiled
“Enjoy bre
Ride,” aie

Keith Urban =
® CAPITOL NASHVILLE

© ARISTA NASHVILLE

* _D.HUFRRASCAL FLATTS (S.RDBSDN.J.STEELE)

WANT TO Sugarland Nov. 7. '36
. _B.GALLIMORE.K.BUSH (J NETTLES. K BUSH.B.PINSON) @ MERCURY
© MY WISH Rascal Flatts

© LYRIC STREET

BRAND NEW GIRLFRIEND
L.MILLER (S.MINOR,B.ALLMAND,J STEELE)

Steve Holy
@ CURB

E#m S -_!_I.I‘II__ F Y 'E‘ -

. IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS)

T.HEWITT (S.TATE,A.TATE,D.BERG)

Rodney Atkins
@ CURB

LEAVE THE PIECES
J.SHANKS, M BRANCH (J.HANSON.B.AUSTIN)

The Wreckers

MY LITTLE GIRL
| B.GALLIMORE,T.MCGRAW (T.DOUGLAS,TMCGRAW)

' SOME PEOPLE CHANGE

® MAVERICK/WARNER BROS /WRN | m With current
Tim McGraw il i i
@ coms | ‘ﬂ' single ir the 44
Montgomery Gentry I top ‘g'mcﬂk
[CATNIEY S from “Cars

Alan Jackson
@ ARISTA NASHVILLE

soundtack

B*

M.WRIGHT,T. GENTRY.E. MONTGOMERY (M.DULANEY,J.SELLERS.N.THRASHER)
i‘ '!E

LIKE RED ON A ROSE
J.STOVER (J.KNOWLES, T.SUMMAR)
u wa

CRASH HERE TONIGHT
. TKEITH,L.WHITE (T.KEITH)

draws ~4.4
millon

iranroorinae
4

Jack Ingram |
© BIG MACHINE
Toby Keith
© SHOW DOG NASHVILLE

.H b

{1

MOUNTAINS
M.BRIGHT (R.MCDONALD,L BOONE,PNELSON)

A.KRAUSS {R.L.CASTLEMAN,M.CASTLEMAN)

Lonestar |
® BNA

LIFE IS A HIGHWAY

LOVE YOU
‘\ﬁti_ 20 E D.HUFF,RASCAL FLATTS (T.COCHRANE)

{

Rascal Flatts
@ WALT DISNEY/LYRIC STREET

[ =
O«
D«

TIM MCGRAW
N.CHAPMAN (T.SWIFT,L.ROSE)

Taylor Swift
© BIG MACHINE |

SHE’S EVERYTHING
FROGERS (W.NANCE,B.PAISLEY)

Brad Paisley
© ARISTA NASHVILLE

AMARILLO SKY
M.KNOX (J.RICH,B.KENNY,R.CLAWSON,B PURSLEY}

Jason Aldean |
©® BROKEN BOW |

A GOOD MAN
B.ALLEN.K_FOLLESE (K FOLLESE.A FOLLESE,V.SHAW)

merson Drive
©® MIDAS/NEW REVOLUTION

SUNSHINE AND SUMMERTIME
B.GALLIMORE.FHILL (J.RICH.R.CLAWSON, K SACKLEY)

Faith Hili

© WARNER BROS./WRN |
George Strait

© MCA NASHVILLE

Second single
from “Stand

Siill, Leok 56

) LITTLE BIT OF LIFE
K.STEGALL,P.O'DONNELL (T.MULLINS.D.WELLS)

Precty” is
detected at

Craig Morgan
© BROKEN BOW

L.REYNOLDS, T.TOMLINSON (T.TOMLINSON.B.PINSON)

Trent Tomtinson
© LYRIC STREET

60% o the

TWO PINK LINES
JJOYCE (E.CHURCH,V.SHAW)

reporting
parel rthe

Eric Church |
@® CAPITOL NASHVILLE

MY, OH MY
PWORLEY {W.KIRKPATRICK,J.LEO.J. HARRM BRANCH)

©® MAVERICK/WARNER BROS./WRN

The Wreckers

tr HITPREDICTOR

HIAITLAND

D EFiKS BENTLEY
/K ZMNY CHESNEY
KEITH UREAN
SUGARLABD
RASTALL “LATTS
T MCGRAW

A AN JACKSON

Don't miss another important

((‘0 UNTRY MUSIC

JPDATIE

Visiz www. BliboardRadioMonitor.com to sign up to register for
you- f-ee Cauntry Radio Blast.

BillboardRadioMonitor.com

HOT COUNTRY SONGS: 133 country stations are electronically monitored by

Mieisen Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower award-

ed to songs appearing in the top 20 on both the BDS Airplay and Audience charts

for the first time with increases in both detections and audience. © 2006 YNU

Business Media. Inc. All rights reserved.

FITPRECDICTOR: © 2006, Promosquad and HitPredictor are trademarks of Think
ast LLC.

ALL CHARTS: See Chart Legend for rules and explanations.
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TOBY KEITH
MONTGOMERY amnv
LONESTAR

RASCAL FLATTS
TAYLOR SWIFT

BRAD PAISLEY

JASON ALDEAN

TRENT TOMLINSON

tr RODNEY ATKINS

W
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TITLE

Artist 'g
PRODUCER {SONGWRITER)

IMPRINT & NUMBER / PROMOTION LABEL |

ﬁl

"1 GET OUTTA MY WAY Carolina Rain | ’*,

‘a' "' C.BLACK,CAROLINA RAIN (R.E.ORRALL.C.WRIGHT) ® EQUITY =
2 WATCHING YOU Rodney Atkins 2
THEWITT,R.ATKINS (R.ATKINS,S.DEAN,B.G.WHITE) ® CURB |

36 THE WOMAN IN MY LIFE Phil Vassar ‘
FROGERS,PYASSAR (PVASSAR,J.WO0D-VASSAR) © ARISTA NASHVILLE - - )
7 I'LL WAIT FOR YOU Joe Nichols 2
: B.CANNON {(H.ALLEN.B ANDERSON) @ UNIVERSAL SOUTH L
YOU'LL ALWAYS BE MY BABY Sara Evans | g5
S.EVANS.M.BRIGHT (S.EVANS T.MARTIN.T.SHAPIRO) ® RCA - ]

IT'S TOO LATE TO WORRY Jo Dee Messina 0

M.BRIGHT,J.D.MESSINA (D.WELLS,A.L.SMITH,R. HARBIN) ® CURB

- LADIES LOVE COUNTRY BOYS Trace Adkins Q

J F.ROGERS (J.JOHNSON.G.TEREN,R RUTHERFORD) @ CAPITOL NASHVILLE .
FINDING MY WAY BACK HOME Lee Ann Womack 38
B.GALLIMORE (C.STAPLETON,C.WISEMAN) ® MERCURY =
38 7 INNOCENCE Sarah Buxton !l
_r D.HUFF,C.WISEMAN (S.BUXTON,J.STOVER,D.BERG,G.MIDDLEMAN) LYRIC STREET_ =

. SOME PEOPLE LeAnn Rimes 3

D.HUFF (D.MATKOSKY,D.BROWN,J.CDTTEN) © ASYLUM-CURB

RED HIGH HEELS Kellie Pickler _ﬂ

B.CHANCEY (K PICKLER,C LINDSEY,A.MAYQ,.K.ROCHELLE) BNA |

- THE REASON WHY vince Gill 2

. V.GILL,J.HOBBS J NIEBANK {V.GILL,G.NICHOLSON) @® MCA NASHVILLE gLl

'ﬂn '\ 1 JUST CAME BACK FROM A WAR Darryl Worley f!
e, C F.ROGERS (D.WORLEY,W.VARBLE) ® 903 MUSIC

45  KISS ME IN THE DARK Randy Rogers Band '

L1 RFOSTER (R.FOSTER,G.DUCAS) @ MERCURY | S

ﬁ_ GOOD AS GONE Little Big Town g
W.KIRKPATRICK,LITTLE BIG TOWN (W KIRKPATRICK.K ROADS,PSWEET,K.FAIRCHILD,J. WESTBROOK) ® EQUITY

" 'FORE SHE WAS MAMA Clay Walker '

&

@ ASYLUM-CURB

Keith Anderson
@ ARISTA NASHVILLE

Faith Hill
® WARNER BROS /WRN

Ashley Monroe With Ronnie Dunn

K.STEGALL {C.BEATHARD,PO'DONNEL)
PODUNK
J.STEELE,J.RICK (K. ANDERSON,T.HAMBRIDGE, ). STEELE)

 STEALING KISSES
| B GALLIMOREFHILL {L.MCKENNA)

ﬁ u 1 DON'T WANT TO

L
“
.

M.WRIGHT (B.JAMES,PMONAHAN,A.MONROE) © COLUMBIA
DRINKIN’ ME LONELY Chris Young
"o | B.CANNON (C.YOUNG.L W.CLARK) ® RCA

ALYSSA LIES Jason Michael Carroll
D GEHMAN {J.M.CARROLL) ARISTA NASHVILLE
- BROKEN Lindsey Haun

| TKEITH,R.SCRUGGS (ANGELO,A.LAUER,H.LINDSEY)
YOU DON’T KNOW A THING
S.AZAR (S.AZAR,R.FOSTER)

LOVE IS

TBROWN.J.L SLOAS (K.ELAM,B.BAKER)

I'VE GOT FRIENDS THAT DO
|_B.GALLIMORE, T.MCGRAW.D.SMITH (B.BEAVERS.B. WARREN ,B. WARREN, T MCGRAW)

Iﬁf FIND OUT WHO YOUR FRIENDS ARE
" TLAWRENCE.J KING (C.BEATHARD.E HILL}

© SHOW DOG NASHVILLE |
Steve Azar

© DANG/MIDAS/NEW REVOLUTION |
Katrina Elam
UNIVERSAL SOUTH
Tim McGraw
©® CURB
Tracy Lawrence
ROCKY COMFORT/COS

59

1 STARTIN’ WITH ME Jake Owen
J.RITCHEY (J.OWEN,K.MARVELL,J RICHEY) ® RCA

f“ WHY ME The Lost Traiters
B.CHANCEY (S.NIELSDN,J HINSON) ® BNA

THE LAST TEN YEARS (SUPERMAN)
D.HUFF (TCONNERS,D.V.WILLIAMS)

- GOOD DIRECTIONS
C CHAMBERLAIN (L.BRYANT,R.THIBOOEAU)

Kenny Rogers
© CAPITOL NASHVILLE |
Billy Currington

©® MERCURY

PHIL VASSAR

JOE NICHOLS
SARA EVANS
TRACE ADKINS
KELLIE PICKLER

£r CHRIS YOUNG
BILLY CURRINGTON

BETWEEN THE BULLETS wiessen@b l[>oard.com

RADIO PLAY ‘COMES NATURAL’

As George Strait’s “It just Cames Hatu-al” bows
atop Top Country Albums (see Between the Bul-
lets, page 102), the second single and tite track
takes center stage on Hot Ceuntry Sinzles with
the chart's biggest increase.

Up 3 million audience impressions, “Matural”
vaults 30-26 in its second chart week end is de-
tected at 113 of the 132 stafions monitored by
Nielsen Broadcast Data Svstems for thus chart.

First-time spins are heard a- 55 of those
113 stations, and tke single skould benefit

For chart reprints call 646.654.4633

www americanradiohictorv com

TO STRAIT

mightily next issue from Strait’s heightene?
topicality in recent weeks with news that he'l
be inducted into the Country Music Hall cf
Fame Nov. 6. He aims to fatten his lead as the
artist with the most No. 1 singles (41) with the
new track.

 Meanwhile, Rascal Flatts nabs its 15th top
10 as “My Wish” gains 2.1 million impressiors
and advances 13-10. The trio first made top 10
news in 2000 when “Prayin’ For Daylight” hat
No. 3. —Wade Jessean

Go to www.billboard.biz for complete chart data | 103
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HOT LATIN SONGS: A panel of 100 stations (26 Latin pop, 12 tropical, 12 Latin rhythm, 49 regional Mexican) are etectronically monitored 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc.
All rights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. ® 2006, VNU Business Media, inc. and Nielsen SoundScan, Inc. All rights reserved.

b'. = wuk

§ oE 2o 55 TITLE
Ex =2 S =5 PRODUCER (SONGWRITER)
o 11 NI UNA SOLA PALABRA

 LOPEZ (X.SAN MARTIN

o 4 3 1 [T PAM PAM

4 s LUNY TUNES, TAINY (WISIN, YANDEL,F.SALDANA,M.E MASIS)

A7 TENGO UN AMOR

E.PEREZ 16 CRUZ.E.PEREZ J.FONSECA.O.RIVERA.J.NIEVES K.VASQUEZ)

=
At'tgg
rtist =g
a

IMPRINT / PROMOTION LABEL &

Wisin & Yande!
_ MACHETE

Toby Love Featuring Rakim & Ken-Y

SOnY BMG NORTE

Paulina Rubio

UNIVE

RSAL LATIRD

2

LABIOS COMPARTIDOS
F.OLVERA,A GONZALEZ (F.OLVERA)

n
~N

QUIEN ME IBA A DECIR
K_SANTANDER (K.SANTANDER)

=
=
©

WARNER LATINA_

David Bisbal
__ VALE /UNIVERSAL LATING

Mana

Solis scores
his sixth

NOCHE DE ENTIERRO {(NUESTRO AMOR)

Los Berjamins Feal. Wlsm & Yandel. Daddy Yankee, Hector "El Father’ Bambino & Zion

LUNY TUNES.NALES MR. G (R AYALA WISIN.YANDEL FORTIZ.H.DELGADO,G.CRUZESALDANA VCABRERAS ACALLD COTTO.E GARGIA) MAS FLOW MACHETE

Ne. 1 on Top

ANTES DE QUE TE VAYAS

M A.SOLIS {M.A.SOLIS)

SIGO CON ELLA

S KRYS,0 BERMUDEZ (0 BERIMUDEZ,S KRYS)

w
(%3

=
=)
—
w

Marco Antonio Solis

Obie Bermudez
EMI TELEVISA

FONOVISA

LOS INFIELES
L.SANTOS,A.SANTOS (A.SANTOS)

-
&

o
o

PR

Aventura
EMIUM LATIN

:600-00-0

ALIADO DEL TIEMPO

128 M.BARBA (M.BARBA)

Mariano Barba
THREE SOUND

EL TELEFONO
LUNY TUNES TAINY (H.DELGADO,J.LUNA, L. MALAVE)

A
=
-

Wisin & Yandel & Hector "El Father" Bambino
ROC-LA-FAMILIA/MACHETE/OEF JAM /1DJMG

Pitbull's fifth

MAS ALLA DEL SOL

~
w

Joan Sebastian

charting sin-

J SEBASTIAN (J.SEBASTIAN) - MUSART /BALBOA gle becomes
DE RODILLAS TE PIDO Alegres De La Sierra i fi
B9 _A_GARCIA IBARRA (PSDSA) VIVA /UNIVERSAL LATINO :"S fIrSt top
g 1 TE MANDO FLORES Fonseca 0 on Latin
B.0SSA (J FFONSECA) EMI TELEVISA Rhythm
Vs SALIO EL SOL Don Omar Airplay.
ECHO THE LAB (W.0.LANORON,ECHD THE LAB) VI /MACHETE

2 NO SE POR QUE
G.ARENAS.J.DIAZ (J L.PILOTO,C BRANT)

=3

Chayanne 16
SONY BMG NORTE

22 QUE PRECIO TIENE EL CIELO
S.GEQORGE (A.MATHEUS

Marc Anthony 14
SONY BMG NORTE

new group
enters Top

-

0:00000:0:

| Latin Albums
atNo. 2
(15,000

P CHIQUILLA A.B. Quintanilla IIl Presents Kumbia All Starz 4
A.B.QUINTANILLA lItL GIRALDO (A.B.QUINTANILLA lIL.L GIRALOO) EMI TELEVISA

21 21 ATI Ricardo Arjona 4,
C.CABRAL “JUNIDR* R.ARJONA (R.ARJONA o SONY BMG NORTE
20 116 HIPS DON'T LIE Shakira Featuring Wyclef Jean
W.JEAN,J DUPLESSIS $.MEBARAK R. (W.JEAN.J.OUPLESSIS,S MEBARAK R..0.ALFANNO,L.PARKER) EPIC /SONY BMG NORTE

g 48 - TU RECUERDO Ricky Martin 5
i _TTORRES (TTORRES) —- SONY BMG NORTE

9@ 32 & DESILUSIONAME Olga Tanon 59
: 8 BENOZZ0.S. GEORGE (0.BETANCOURT,C.J FRANCO) - UNIVISION

23 23 24 FLOW NATURAL Tito El Bambino Featuring Beenie Man & Ines 1%

TINY,LUNY TUNES,J GOMEZ NALES (TITO EL BAMBINO,M.0AVIS)

57 AHORA QUE NO ESTAS

A.BAQUEIRQ (A.BAQUE!RO.S.RIZD)
0w

QUE VUELVA
J.L TERRAZAS (M.A.SOLIS)

A
& ARTIST
S| IMPRINT & NUMBER / OISTRIBUTING LABEL (PRICE)

: mwmnco ANTONIO SOLIS Trozos De Mi Alma 2

FONOVISA 352450/UG (13 98} *
HBT SHOT
DEBYT

Title

WEEKS

" LUNY TUNES & TAINY
MAS FLOW 230013/MACHETE (15.98)

MANA

WARNER LATINA 63661 (18:98)
PAULINA RUBIO

UNIVERSAL LATINO 007487 (15.98)
DAVID BISBAL

VALE 0077 13/UNIVERSAL LATING (13.98) @

AB QUINTANILLA It PRESENTS KUMBIA ALL STARZ  From Kumbla Kings To Kumbia All Starz
4 $H (12

Amar Es Combatir

Ananda

Premonicion

RAKIM & KEN-Y  Masterpiece: Nuestra Obra Maestra
PINA 270183/UNIVERSAL LATING (15.98)

EMI TELEVISA 73597 (15 98)
;e 4
74 58 I

WISIN & YANDEL Pa'l Mundo
MACHETE 561402 (15.98) ¢
b AKWID ES.L.
! __HEADLINERS/UNIVISION 310869/UG (13.98) @ B Al
DON OMAR King Of Kings

VI QUB662/MACHETE (15 98)

. VARIOUS ARTISTS Top Latino Vol. 2

Qlﬂ

—SENY 8MG NORTE 70027 {16.98) &

JAVIER SOLIS La Historia De Javier Solis
SONY 8MG NORTE 88292 (14.98) &
1 10 9 AVENTURA God's Project
g PREMIUM LATIN 94082/SONY BMG NORTE (13 98)
RBD Nuestro Amor
Jeay 13 17 EMI TELEVISA 35902 (14.98)
5 12 5 TEGO CALDERON The Underdoag / El Subestimado
5 JIGGIRI/ATLANTIC 94122*/AG (15.98)
1® 13 LOS BUKIS 30 Recuerdos
| FONOVISA 352636/UG (11.98)
" CALLE 13 Calle 13 ¢

@
=
rs

WHITE LION 96875/SONY BMG NORTE (15.98)

MARC ANTHONY
SONY BMG NORTE 81251 (18.98)

Sigo Siendo Yo

CONJUNTO PRIMAVERA
FONOVIS 4 352602/ U6 (10.98)

Para Ti...Nuestra Historia

LUPILLO RIVERA Entre Copas Y Botellas
_ VENEMUSIC 653138/UNIVERSAL LATINO (13.98)

N.O.R.E. N.O.RE. Y La Familia... Ya Tu Sabe
RQC—LA-FAMII 1A 006266/10JMG {13.98)

MONCHY & ALEXANDRA
&N 50191/SONY BMG NORTE (13.98)
DADDY YANKEE

EL CARTEL 007035/INTERSCOPE (12.98) @

Exitos

4D el T

Barrio Fino: En Directo

Piensame Un Momento

PESADO
s - WARNER LATINA 63865 (15.98) .
BELINDA Utopia

. EMI TELEVISA 60736 (13.98

104 |

§ke
1

2

Mas Flow: Los Benjamins: 2

1
FIl |
1
6
(I
® 1

& 1

s
0

® 1
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__Ew TELEVSA

MELODY /FONOVISA 7
Grupo Montez De Durango 25
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N
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Systems

.2

F.DE VITA (FDE VITA)

S TITLE Artist %
2 28 PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL &
TE COMPRO Duelo

0. TREVING.D.LOPEZ JR. (E.PAZ) UNIVISID!
TENGO Franco De Vita

SONV 8MG NORTE
" La 5A Estacion

TU PEOR ERROR

AAVILA (A AVILA,A REYERO PONTES) SONY BMG NORTE
POR ELLA Intocable
R.MUNOZ,R MARTINEZ (L PADILLA) EMI TELEVISA |

MALDITA SUERTE
NOT LISTEQ (C.BRANT,N.SCHAJRI
LA BOTELLA

G.COUSIN (M.MACHORE)

Victor Manuelie Featuring Sin Bandera
SONY 8MG NORTE

Mach & Daddy
UNIVERSAL LATING

(WHEN YOU GONNA) GIVE IT UP TO ME Sean Paul Featuring Keyshia Cole

_D_BEMNETT (S.PHENRIQUES,J HENRIQUES.D BENNETTN STAFF.R.FAIR K. COLE) VP /ATLANTIC
ME QUIERE BESAR Alexis & Fido
MEKKA (ALEXiS.FIDD) SONY BMG NORTE
DETALLES Yahir
G.GRACA MELLO (R.CARLOS,E.CARLOS) __WARNER LATINA
SE FUE Pepe Aguilar
PAGUILAR (FATO) EMI TELEVISA
NUNCA Rigo Luna
JEEVE {L ASCENCI0,J.CEJA.JEEVE) _ MACHETE |
REGALO CARO Los Tigres Del Norte
LOS TIGRES DEL NORTE (J.VILLARREAL, FONOVISA

__J.SMITH (A PEREZ,J H.SMITH K. VASQUEZ)

DIME QUIEN ES
LOS RIELEROS DEL NORTE (C.BRANT.G.FLOBES

DIME

FONOVISA

Pitbull Featuring Ken-Y
D1AZ BROTHERS /T
Ricardo Moman.nr

EMI TELE)

HERIDAS DE AMOR
PMANAVELLO (R MONTANER.J. AVENDANO)

" Los Rieleros Del Norte

DEJALE CAER TO' EL PESO
_TINY,H DELGADD (H.OELGAOO.J. TORRES.NALDO)
'NO, NO, NO

A.PENA (A.SANTOS)

Yomo Featuring Hector "El Father”

Thalia Featuring Anthony "Romeo" Santos
EMI TELEVISA

_TIMBALAND,DANJA (N.FURTAOD.T.V.MOSLEY.N.HILLS T.CLAYTON)

_MYZTIKO (K VASQUEZ.J NIEVES)

PROMISCUOUS Nelly Furtado Featuring Timbaland

Mu:L:l GEFFEN

Tego Calderon
JIGGIAI JATLANTIC |

Rakim & Ken-Y

LOS MATE
NESTY,NALOO (T.CALDERON.E.F.PADILLA,A.CANTORAL GARCIA,R.CANTORAL

ME MATAS

BESOS Y COPAS
C.VAZQUFZ G VAZQUEZ ' v.CORDERD)

Jenni Rivera
FONOVIoA

LAS NOCHES SON TRISTES Noriega Featuring Angel & Khriz & Divino
N.NOR'£GA (A RIVERA.PJ.ORTIZ ARVELO,F.CRUZ MORA.J.J.ALVAREZ SOTO MAJOR] LA CALLE JNIVISION

NO QUIERE NOVIO Nejo Featuring Tego Calderon
NELY (NEJO,J OE LA CRUZ,T.CALDERDN) o FLOW /UNIVERSAL LATINO_
LA GRAN PACHANGA

BANDA EL RECODO (. HERNANOEZ)
SI TU AMOR NO VUELVE
F.CAMACHO (W.CASTILLO)

FONOVISA

La Arrolladora Banda El Limon
DISA /EDIMONSA

GOLD STAR /MACHETE

PINA "ﬂVERSAL LATIN E_

Banda E! Recodo

SALES DATA COMPILED BY

Nielsen
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3 B G BY -
ARTIST Tile £ 28 o ;,-,ﬁ S ARTIST Title £ tE
IMPRINT & NUMBER / DISTRIBUTING L ABEL (PRICE) & &2 4 0= ..,a £3, IMPRINT & NUMBER / DISTRISUTING LABEL (PRICE) i
ALACRANES MUSICAL Puros Corridos Venenosos 2 81 30 35 MONCHY & ALEXANDRA Exitos Y Mas 3
UNIVISION 311018/UG (13 98) ! J&N 50078/SONY BMG NORTE (16.98) ®
LOS TIGRES DEL NORTE La Banda Del Carro Rojo 8 52 | 41 22 LOS RIELEROS DEL NORTE Para Ti...Nuestra Historia 18
FONOVISA 352631/UG (15.98 CD/DVD) @ FONOVISA 352735/UG (11.98)
GRUPO MONTEZ DE DURANGUY/ALFREDD RAMIREZ CORRAL Guerra De Los Creadores Det Pasto Duranguense 28 3 48 75 ALEGRES DE LA SIERRA Duele El Amor 48
DISA 720949 (11.98) ? VIVA 006223/UNIVERSAL LATINO (11.98)
REGGAETON NINOS Ninos Vol. 2 7 @ 56 58 LOS RIELEROS DEL NORTE Linea De Oro 54
EMI TELEVISA 72807 (14.98) ] e FONOVISA 352698/U6 (5.98) |
L&mﬁmnmwummmgﬁg? v 55 41 60 ERMIBT[:LEVISA 75852 (14.98) Rebe[di B 2
JUAN GABRIEL La Historia Del Divo 4 56 49 34 GRUPO MONTEZ DE DURANGO Borron Y Cuenta Nueva %
SONY 8MG NORTE 81079 (15.98) DISA 720799 (11.98) + .
1Tk 39 FRANCO DEVITA  Mil Y Una Historias: En Vivo 32 [ 57' 42 62 TITO "EL BAMBINO" Top Of The Line O 3
(71113, I SONY BMG NORTE 83847 (16.98) & PR i | | ! |_EMI TELEVISA 49552 (13.98)
Fonowon 45687106 5.0 | Lneabeoro UNEE RN ERET 2 b nonve ezt coso timon ¥S2I'O s
INTOCABLE X = DON OMAR Da Hitman Presents Reggaeton Latino
EMI TELEVISA 98613 (16.98) 0’2 v_(59 | B0 59 _VI/MACHETE 005850/UMRG (13.98) L
ANA GABRIEL Historia De Una Reina £ @ m LOS CAMINANTES  Tessoros De Coleccon: Lo Romatico De Los Camminartes >
SONY MG NDRTE 95902 (15.98) . _SONY 8MG NORTE 95637 (9.98) } |
TOBY LOVE Toby Love GLORIA TREVI La Trayectoria
SONY 8MG NORTE 75376 (14.98) ] & 61 58 29 UNIVISION 310879/UG (16.96 CD/DVD) @ L &
PEPE AGUILAR Enamorado EMMANUEL Historias De Toda La Vida...Los Exitos
EMi TELEVISA 58790 (14.98) 36 el 2[4 SONY BMG NORTE 84971 (1598) ® B
gLORIA DESTE)';ANS Oye Mi Canio...Los Exitos 138 63 40 39 BANDA EL RECODO Mas Fuerte Que Nunca 23

NY BMG NOKTE #3091 (16 4% ! FONOVISA 352628/UG (13.98) -

20 [ (1 LOS CADETES DE LINARES Las Mas Canonas 33 64 53 57 DIANA REYES Las No. 1 De La Relna 4
Blanid) soi 41260 698) e — J MUSIMEX 708502/UNIVERSAL LATIND (13.98, !
RlCARDO ARJONA Adentro D 3 o8 | 44 - LOS HOROSCOPOS DE DURANGO  Antes Muertas Que Sencillas 1
SONY BMG NORTE 67549 (18.98) DISA 720701 {11.98) @

VARIOUS ARTISTS  Hector Bl Father' Bambino Present: Los Rompe Discotekas 1 66 50 53 LOS TUCANES DE TIIUANA  En Vivo - Siempre Contigo 2
ROC-LA-FAMILIA/MACHETE/GOLD STAR 006888*/1DJMG (13.98) | UNIVISION 310914/UG (1398)® -
JENNI RIVERA  Besos Y Copas Desde Ho[lywood 19 - ANA GABRIEL Dos Amores Un Amante g

‘ 67 65 70 O 2
FONOVISA 352729°UG (13.98) & | EMI TELEVISA 46956 (15.98) o B
MACH & DADDY Desde Abajo ROCIO DURCAL Amor Eterno: Los Exitos
UNIVERSAL LATINO 005717 (12.98) 16 Sl 15450 SONY BMG NORTE 77124 (15.98) @ O 2
EM?T%.EVISA o122 (1098 & RBD: Live In Hollywood [ 54 89 51 43 S}mgggssjw WUSC (1955 ® Fijacion Oral Vol. 1 '@ ' 4
MARIANO BARBA Aliado Del Tiempo 37 70 (64 7 CONJUNTO PRIMAVERA Linea De Oro 54
_THREE SOUND 10423 (15 98) _ 1 _FONDVISA 352696 (5.98) e
GRUPOC EXTERMINADOR  Para Ti...Nuestra Historia 17 71 68 67 LOS ACOSTA Para Ti...Nuestra Historia 26
FONOVISA 352781 UG (10.98) i | FONOVISA 352675/UG {10.98)
VARIOUS ARTISTS  Los 20 Exitos Mas Buscados 45 @ m JESUS CHAVEZ AIMil PorUno 45
FONOVISA 352685/UG (1198) - EMI TELEVISA 72928 (11.98)
LA 5A ESTACION El Mundo Se Equivoca i3 73 72 55 ALACRANES MUSICAL A Paso Firme & 4
SONY BMG NORTE 80713 (15.98) y | UNIVISION 310839/UG (13.98) @
RAMON AYALA Y SUS BRAVOS DEL NORTE  Anttologiz De Un Rey Vol. 2 15 74 6 36 BRAZEROS MUSICAL DE DURANGO Rosas Rojas 7
FREDOIE 1940 (16.98) | DISA 720908 (10.98)
LOS ORIGINALES DE SAN JUAN Linea De Oro 45 75 69 65 LA MAFIA Tesoros De Coleccion a

= UNIVISION 310996/UG (5.98)

www americanradiohistorvy com

a0 SONY BMG NORTE 94090 (9.98)
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T LATIN AIRPLAY
POP.

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
NI UNA SOLA PALABRA
PAULINA RUBIO (UNIVERSAL LATINO}
LABIOS COMPARTIDOS
MANA (WARNER LATINA)
' TE MANDO FLORES
. FONSECA (EMI TELEVISA)
NO SE POR QUE
_C~HAVANNE {SONY BMG NORTE)
CATI
. FICARDO ARJONA (SONY BMG NORTE)
@ QUIEN ME IBA A DECIR

4 r DAVID BISBAL (VALE/UNIVERSAL LATINO)
&3 o TU RECUERDO

7 _HICKY MARTIN (SONY BMG NORTE)
I 5 SIGO CON ELLA
i | DBIE Z (EMI TELEVISA)

TENGO

FRANCO DE VITA {SONY BMG NORTE)

TU PEOR ERROR

_A 5A ESTACION (SONY BMG NORTE)

DETALLES

YAHIR (WARNER LATINA)
| 1g HIPS DON'T LIE

SHAKIRA FEATURING WYCLEF JEAN (EPIC/SONY BMG NORTE)

14 SEFUE
PEPE AGUILAR (EMI TELEVISA)

E 19 HERIDAS DE AMOR

RICAROO MONTANER (EMI TELEVISA)

- ANTES DE QUE TE VAYAS
MARCO ANTONIO SOLIS (FONOVISA)

TITLE
ARTIST (IMPRIN] / PROMOTION LABEL)

2 PAM PAM
_ WISIN & YANDEL (MACHETE)
EL TELEFONO
WISIN & YANDEL & HECTOR “EL FATHER" BAMBING (ROC-LAFAMILIAMACHE TE/DEF JAMADUNG)
NOCHE DE ENTIERRO (NUESTRO AMOR)
05 BENIAMINS FEA” WIS & YAROEL, DADDY YANKEE, HECTOR '8 FAVHER BAMBIHO & 0K (MAS FLOWMACHETE)
TENGO UN AMOR

8,
© % 1 105Y LOVE FEATURING RAKIM & KEN-Y (SONY BMG NORTE)
n 5 SALIO EL SOL
-7 DON OMAR (V/MACHETE)
LOS INFIELES

AVENTURA (PREMIUM LATIN)

_ s FLOW NATURAL
TITO EL FEATURING BEENIE MAN & INES (EMI TELEVISA)

(WHEN YOU GONNA) GIVE IT UP TO ME
SEAN PAUL FEATURING KEYSHIA COLE (VP/ATLANTIC)
ME QUIERE BESAR
ALEXIS & FIDO (SONY BMG NORTE)
1' DIME
_PITBULL FEATURING KEN-Y (DIAZ BROTHERS/TVT)
NUNCA
RIGO LUNA (MACHETE)
DEJALE CAER TO' EL PESO
YOMO FEATURING HECTOR "EL FATHER® (GOLD STAR/MACHETE)

A i
2w
ME MATAS

11 Rakin & KEN-Y (PINA/UNIVERSAL LATINO)
| 1g LAS NOCHES SON TRISTES
NORIEGA FEATURING ANGEL & KHRIZ & DIVINO (LA CALLE/UNIVISION)
DOWN
__RAKIM & KEN-Y (PINA/UNIVEHSAL LATINO)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
- DE RODILLAS TE PIDO
ALEGRES DE LA SIERRA (VIVA/UNIVERSAL LATINO)
-~ ALIADO DEL TIEMPO
© MARIANO BARBA (THHEE SOUNO)
- MAS ALLA DEL SOL
€ JOAN SEBASTIAN (MUSART/BALKOA)

ANTES DE QUE TE VAYAS
MARCO ANTONIO SOLIS (FONOVISA)

T s QUE VUELVA
7 GRUPO MONTEZ DE DURANGD (DISA)
£ - TE COMPRO
' DUELO (UNIVISION)
POR ELLA

INTOCABLE (EMI TELEVISA)

o
' . REGALO CARO
LOS TIGRES DEL NORTE (FONOVISA)
l- A
b

o

5
'3 DIME QUIEN ES
LOS RIELEROS DEL NORTE (FONOVISA)

[
w 25 BESOS Y COPAS
. EY JENNI RIVERA (FONOVISA)
‘5 LA GRAN PACHANGA
- BANDA EL RECODO (FONOVISA)
m -5 SITU AMOR NO VUELVE
f LA ARROLLADORA BANDA EL LIMON {DISA/EDIMONSA)
-‘W; PREFIERO LA CALLE
LUPILLO RIVERA (VENEMUSIC)
E yp DONDE ESTES Y CON QUIEN ESTES
GRUPO BRYNDIS {DISA)

42 ALGUIEN TE VA A HACER LLORAR
'S INTOCABLE (EM) TELEVISA)

Data for week of OCTOBER 21, 2006 |

2006, VNU Business Media, Inc. and Nielsen SoundScan, inc. Al rights reserved

® LATIN ALBUMS
~__POP.

=& ARTIST
2 TITLE (IMPRINT / DlSTR!BU“NG LABEL)

MARCO ANTONIO SOLIS
TROZOS DE MI ALMA 2 (FONOVISA/UG)

A.B. QUINTANILLA 11l PRESENTS KUMBIA ALL STARZ
FROM KUMBIA KINGS TO KUMBIA ALL STARZ (EMI TELEVISA)
MANA

AMAR ES COMBATIR (WARNER LATINA)

PAULINA RUBIO

ANANDA (UNIVERSAL LATINO)

DAVID BISBAL

PREMONICION (VALE/UNIVERSAL LATIND)

VARIOUS ARTISTS

TOP LATINO VOL. 2 (SONY BMG NDRTE)

RBD

NUESTRO AMOR (EMI TELEVISA)

BELINDA
UTOPIA (EMI TELEVISA)

: s VARIOUS ARTISTS
o NOW LAT V
= 5 JUAN GABRIEL
LA HISTORIA DEL DIVO {SONY BMG NORTE})

n FRANCO DE VITA
MiL Y UNA HISTORIAS: EN VIVO {SONY BMG NORTE)
ANA GABRIEL
HISTORIA DE UNA REINA (SONY BMG NORTE)
GLORIA ESTEFAN
OYE MI CANTO.,.LOS EXITOS (S‘Oﬂ BMG NORTE)
RICARDO ARJONA
ADENTRO {SONY BMG NORTE)

RBD
RBD: LIVE IN HOLLYWOOD (EMI TELEVISA)

00: -
T | w N

ARTIST
TITLE (IMPRINT / OSTRIBUTING LABEL)
- LUNY TUNES & TAINY
MAS FLOW: LOS BENJAMINS (MAS FLOW/MACHETE)

ﬁ«.ﬁ RAKIM & KEN-Y

=g MASTERPIECE: NUESTRA OBRA MAESTAA (PINA/UNIVERSAL LATINO)
- WISIN & YANDEL

PAL MUNOO (MACHETE)

AKWID

E.S.L. (HEAOLINERS/UNIVISION/UG)

i 4 DON OMAR
KING OF KINGS (VI/MACHETE)

! ‘.‘ 6 TEGO CALDERON
THE UNDERDOG / EL SUBESTIMADO (JIGGIRI/ATLANTIC/AG)

. CALLE13
[ - CALLE 13 (WHITE L1ON/SONY BMG NORITE)
'8 5 NORE.

N.O.R.E. Y LA FAMILIA... YA TU SABE (ROC-LA-FAMILIA/IDIMG)

8 ' DADDY YANKEE
BARRIO FIND: EN DIRECTO (EL CARTEL/INTERSCOPE)

*-19: g REGGAETON NINOS

Ses chart lege'x: for Hot Dance Club Play and Hot Dance Singles Sales rmes and explanations. © 2006, VNU Business Media, Inc
anc Nielsen SxundScan, Inc. Al rights reserved. HOT DANCE AIRPLAY 7 dance stations are electronically monitored by Nielsen
Broadcext Data Systems. See chart iegend for rules and explanafio™=. © 2006, VNU Business Madia, inc. All rights reserved.

HCT

BIDANCE

IS IT LOVE?
110 MADE 022
- SEXYBACK
JUSTIN TIMBERLAKE JIVE 00B72/Z0MBA
"7 DEJA VU (FREEMASONS/M. JOSHUA MIXES)
. BEYONCE FEATURING JAY-Z COLUMBIA 89684
g GONE
SUN JH PROMO
'3 BESTILL
L $ KASKADE ULTRA 1436
FLY ME AWAY
E GOLDFRAPP MUTE PROMO
.~ COMMON GROUND
DAVE AUDE & TALL PAUL FEAT. SISELY TREASURE AUDACIOUS PROMO/KOCH
HARD
] AFRICANISM YELLOW/SILVER LABEL PROMO/TOMMY BOY
- BUTTONS (D. AUDE MIXES)
- THE PUSSYCAT DDLLS FEAT SNOOP DOGG A&M PROMO/INTERSCOPE
SHINE (FREEMASONS MIXES)
LUTHER VANDROSS J 70004*/AMG
MY NUMBER ONE
HELENA PAPARIZOU MODA 7001/MUSIC PLANT
SENSITIVITY
SHAPE: UK ULTRA PROMO
F*CKING BOYFRIEND
THE BIRD AND THE BEE METRO BLUE PROMO/BLUE NOTE
A PUBLIC AFFAIR
S JESSICA SIMPSON EPIC PROMO
@ CALL ON ME
T _JANET & NELLY VIRGIN PROMO
15 ¢ CHELSEA
" STEFY CURVATURE PROMO/WIND-UP
I'M WITH STUPID
- PET SHOP BOYS RHINO PROMO
SUPERNATURE (J. GARRAUD & D. TENAGLIA MIXES)
CERRONE MALLIGATOR IMPORT
 HEAD OVER HEELS
_ EMELEE BARAK PROMO

o

6

JUMP
MADONNA WARNER BROS. PROMO

&I?:'-‘ii' IS IT ANY WONDER? (TALL PAUL MIXES)
2

. KEANE INTERSCOPE PROMO
TURN [T UP (DAKENFOLD/D.J OAN'® RAUHOFER MIXES)
_PARIS HILTON WARNER BROS. 42902
._ MOVE IN MY DIRECTION
(" _BANANARAMA THE LAB MPORT/FUEL 2000
AINT NO OTHER MAN (VASQUEZ SHAPE:UK'OSPINA & SULLIVAN MIXES)
CHRISTINA AGUILERA RCA PROMO/RMG

ONE NIGHT ONLY
DEENA JONES ANO THE OREAMS COLUMBIA 01415

NCE
S SALES..

5 ARTIST IMPRINT / DISTRIBUTING LABEL

P53l SHUT ME UP
_RXCLER MINDLESS SELF INDULGENCE LCR 442/METROPOLIS ©

NINOS VOL. 2 (EMI TELEVISA)
u 4y TOBY LOVE
~ TOBY LOVE (SONY BMG NORTE)
('R 12 VARIOUS ARTISTS
- HECTOR "EL FATHERY BAMBIND PRESENT, LOS ROMPE DISCOYEKAS (ROC- LA FAMILIVMACHETE/GOLD STARADIMG)
o

MACH & DADDY

DESDE ABAJO (UNIVERSAL LATINO)
L] TITO EL BAMBINO
14 13 o0 o e e (EMI TELEVISA)

14 DON OMAR
DA HITMAN PRESENTS REGGAETON LATIND (VI/MACHEE/UMRE)

REGIONAL MEXICAN.

ARTIST
. TITLE (MPRINT ' DISTRIBUTING LABEL)

JAVIER SOLIS
LA HISTORIA DE JAVIER SOLIS (SONY BMG NORTE)

LOS BUKIS
30 RECUERDOS (FONOVISA/UG)

- CONJUNTO PRIMAVERA

- PARA TI..NUESTRA HISTDRIA (FONOVISA/UG)
LUPILLO RIVERA
ENTRE COPAS Y BOTELLAS (VENEMUSIC/UNIVERSAL LATINO)
PESADO
PIENSAME UN MOMENTO (WARNER LATINA)
ALACRANES MUSICAL
PURDS CORRIDOS VENENQOSOS (UNIVISION/UG)
LOS TIGRES DEL NORTE
LA BANDA DEL CARRD R0JO (FONOVISA/UG)

GRUPO MONTEZ DE DURANGO/ALFREDO RAMIREZ CORRAL
GUERRA DE LOS CREADORES DEL PASITO DURANGUENSE (DISA)

0
g LOS BUKIS
LINEA DE ORD (FONOVISA/UG)
il INTOCABLE
mﬁ!t__' 10 X (EM! TELEVISA)
; PEPE AGUILAR
P ENAMORADO (EMI TELEV\SA)
m_[ 18 LOS CADETES DE LINARES
LAS MAS CANONAS (BCI)
ey
11 MARIANO BARBA
S ALIADO DEL TIEMPO (THREE SOUNO)

JENNI RIVERA
’ ‘42 GRUPO EXTERMINADOR
= PARA TI..NUESTRA HISTDRIA (FONOV\SNUG)

K

BESOS Y CDPAS DESDE HOLLYWOOD (FONOVISA/UG)

For chart reprints call 646.654.4633

EVERY DAY IS EXACTLY THE SAME
NINE INCH NAILS NOTHING 006589/INTERSCOPE €
DEJA VU
BEYONGE FEATURING JAY-Z COLUMBIA 83684/SONY MUSIC O€
SEXYBACK
JUSTIN TIMBERLAKE JIVE 00872/Z0MBA @
. THE LOVE YOU FEEL
DEZROK BURN 101/FIRE ENTERTAINMENT GROUP €
GET TOGETHER
MADONNA WARNER BROS 42935 QO
g7 WE WILL BECOME SILHOUETTES
2 THE POSTAL SERVICE “UB PQP 70656 @@
g1 STRAIGHT TO VIDEO
MINDLESS SELF INDULGENCE METROPOLIS 409 @
. SORRY
< .EBL MADDNNA WARNER BROS. 42892 3@
1 HUNG UP
MADONNA WARNER BROS. 42845 @0
'a 15 STARS ARE BLIND
I L"Q PARIS HILTON WARNER BROS. 42967 ©G
12 7 LASTCALL
BRAZILIAN GIRLS VERVE FORECAST 007364/VG ®
TURN IT UP
PARIS HILTON WARNER BROS. 42902 (T1x]
14 29 SHAKE (X-PRESS 2 MIXES)
YING YANG TWINS FEATURING PSTBULL COLLIPARK 2536/TVT QM3
¢ sa NUMBER 1
:& # . GOLDFRAPP MUTE 9304 @
SOPHIA
THE CRUXSHADOWS DANCING FERRET 20926 ©
', BESTILL

=
nﬁ A (askane ULTRA 1436 06

n - 18 GET YOUR BODY BEAT
{: COMBICHRIST METROPOLIS 80421 @

EVERYTIME WE TOUCH
#_CASCADA ROBBINS 72130 0O
L2 25 CRAZY
= . GNARLS BARKLEY DOWNTOWN 70002/ATLANTIC @

E [i;’ TENDER
. " BLACK TIE DYNASTY IDOL D55 @

12 25 FASTER KILL PUSSYCAT

QAKENFOLD FEAT. BRITTANY HIURPHY MAVERICKREPRISE 42006WARNER 8R0S O
oy PERFECT LOVE

G- OFFER NISSIM FEATURING MAYA STAR 69 1317 ©
] WOUND
i VELVET ACID CHRIST METROPOLIS 434 ©

" '..m, TAKE ECSTASY WITH ME
2 18! {CHK CHK CHK) TOUCH AND GO 20987 9O

S TITLE
ARTIST IMPRINT & NUMBER / PROMOTION LABEL
| CALL IT LOVE
LIONEL RICHIE ISLAND PROMO/IDIMG
FLOW
VINNY TRDIA PRESENTS JAIDENE VEDA CURVVE PROMO
""".“; GETCHA SOME
~ PLEASURE CENTER NORTHCROSS MED!IA PROMD
SO DEEP (CHRIS COX MIXES)
WALKER ELICIT IMPORT
Q] LOVE'S THE ONLY DRUG
ULTRA NATE SILVER LABEL PROMO/TOMMY 8OY
MAMA'S ROOM (R. VISSION/PASSENGERZ MIXES)
UNDER THE INFLUENCE OF GIANTS ISLAND PROMO/IDIMG
" TURN MY WORLD AROUND {I FOUND THE ONE)
FREDRICK FORD OMC 002/MUSIC PLANT
THE DJ MADE ME DO IT
ROBIN ELEVEN 11 PROMO
13 FREE YOUR MIND
£ OHSHA KAI ACT 2 012/MUSIC PLANT
ABOUT US
BROOXE HOGAN FEATURING PAUL WALL SMC PROMO/SOBE
%‘ 2 " WHAT THE WORLD NEEDS NOW
IR JoveE SIMS VESSEL PROMO
100 STORIES
ANDREA BURNS TOUCAN COVE PROMO/UNIVERSAL REPUBLIC

5 , |, THE LOVE YOU FEEL
© = | DEZROK BURN 101/FIRE ENTERTAINMENT GROUP
THE GLAMOROUS LIFE
T-FUNK FEAT. INAYA DAY MisISTRY OF S04 WD SILVER LABEL 2506/TOMMY BOY
~ ALL OVER YOUR FACE
CAZWELL PEACE BISQUIT/WEST ENO EXPRESS PROMO/WEST END
DANCE WITH YOU
LAUREN HILOEBRANOT ACT 2 7013/MUSIC PLANT
" | DONT KNOW WHY (I LOVE YOU)
THE BRAND NEW HEAVIES [HELICILUS VINYL PROMD
DESTINATION
JACINTA CHUNKY PROMO
LOST YO MIND
PEPPER MASHAY LIVE 2013 MUSIC PLANT
MAS QUE NADA
SERGID MENDES FEATURING THE BLACK EYED PEAS HEAR PROMO/CONCORD
MANEATER
NELLY FURTADO MOSLEY PR_U!O/GEFFEN
GUACHI GUARO (CARL COX REMIX)
CAL TJADER CONCORO PICANTE PROMO/CONCORO
~ MOVIN ON
~ OYNAMIX FEATURING JASON WALKER KULT PROMO/JVM
PROMISCUOUS
NELLY FURTADO FEATURING TIMBALAND MOSLEY PROMO/GEFFEN
3y BOSSY
" KELIS FEATURING Y00 SHORT JIVE PROMO/ZOMBA

AIRPLAY.

|
: ' TITLE
=3 ARTIST (IMPRINT / PROMDTION LABEL)
2 1 WHAT A FEELING l
PETERLUTS & DOMINICO NERVOUS |
1 13 SEXYBACK
JUSTIN TIMBERLAKE JIVE/ZOMBA
3 g BUTTONS

. THE PUSSYCAT DOLLS FEATURING SNOOP DOGG ASMINTERSCOPE

IT'S TOO LATE
DIRTY SOUTH VS. EVERMORE ULTRA

n 2 ‘g LOVE DONT LET ME GO (WALKING AWAY)

DAVID GUETTA VS. THE EGG ULTRA

. cuT
5 M glimscums

- 412 DEJAVU
.“- 3 BEVONCE FEATURING JAY-Z COLUMBIA

1o SATELLITES
SEPTEMBER ROBBINS

17 -G ABOUT US
| BROOKE HOGAN FEATURING PAUL WALL SMC/SOBE

ﬂ” 4 BESTILL

KASKADE ULTRA
{4e o IS IT LOVE?
n '1’_5 .ul 110 MADE

n 2N 3 1 DON'T FEEL LIKE DANCIN'
. SCISSOR SISTERS UNIVERSAL MOTOWN

sn 17 UNFAITHFUL
-.'E_T_O ']'l RIHANNA SRP/DEF JAM/IDIMG

NELLY FURTADO FEAT. TIMBALAND MOSLEY/GEFFEN
-',-',-1 g ROCKTHIS PARTY (EVERYBODY DANCE NOW)
i 3
m 19 g TELL ME WHY
i SUPERMODE ULTRA
F. a1 FEEL ALIVE
T"Ia' 2 3 BENASSI BROS ULTRA
| o E
MADONNA WARNER BROS.
BN LOST
E T

g 45 PROMISCUOUS
BOB SINCLAR FEAT. BIG AL & DOLLARMAN YELLOW/SILVER LABEL/TOMMY BOY
-. ‘4 AIN'T NO OTHER MAN
(‘ " CHRISTINA AGUILERA RCA/RMG
n'-.hi;j ' HERE (IN YOUR ARMS)
: ,.2-.,‘ HELLOGOODBYE DRIVE-THRU
. ROGER SANCHEZ STEAITHN_LTRA

E u 2 HUSH BOY

BASEMENT JAXX XL/BEGGARS GROUP

MANEATER
NELLY FURTADO MOSLE‘{IGEFFEN
m PARTY FOR THE WEEKEND
SOULSEEKERZ 8IG BEAT/ATLANTIC
:ﬂ CRAZY

~ GNARLS BARKLEY DOWNTOWN/LAVA
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MS

' (SOUNDSCAN JAPAN) OCTOBER 10, 2008

2 KOBUKURO
i ALL SINGLES BEST WARNER MUSIC
Al
2 3 WHAT'S GOIN' ON Al UNIVERSAL
i KAZUYA YOSHII
= ANEW 55100 (FIRST LTD ED) TOSHIBA/EM
a 4 SEAMO
LIVE GOES ON {FIRST LTD ED} BMG FUNHOUSE
NEW GARNET CROW
THE TWILIGHT VALLEY (FIRST VERSIDN) GIZA
6 NEW JET
| SHINE DN (FIRST LTD ED SPECIAL PRICE) WARNER MUSIC
MNEW THE BAND APART
" ALFRED AND CAVITY NEOPLEX
e 1 KOBUKURO
AtL SINGLES BEST (FIRST LTD EO) WAR\N‘ER MUSIC
\vew SARAH BRIGHTMAN
. DIVA-THE SINGLE COLLECTION TOSHIBA/EMI
10 6 MIHIMARU GT

MIHIMAGIC UNIVERSAL

FRANCE

ALBUMS

(SNEP/IFOP/TITE-LIVE)
RENAUD
ROUGE SANG VIRGIN
EVANESCENCE
THE OPEN DOOR WIND-UP
JOHNNY HALLYDAY
FLASHBACK TOUR JOHNNY HALLYDAY
4 | VINCENT DELERM
LES PIQURES D'ARAIGNEE TOT OU TARD
VARIOUS ARTISTS
LE ROI SOLEIL ACN
AXELLE RED
JARDIN SECRET VIRGIN
CHARLOTTE GAINSBOURG
5:55 BECAUSE
& 5 RAPHAEL

RESISTANCE A LA NUIT LIVE EMI

OLIVIA RUIZ
. LA FEMME CHDCOLAT UNIVERSAL

: 10 7 LAURENT VOULZY
g LA SEPTIEME VAGUE RCA

OCTOBER 19, 2008

ITALY |

— ALBUMS

(FIMI/NIELSEN)

ZUCCHERO FORNACIARI
| FLY POLYOOR

EVANESCENCE

THE OPEN DOOR WIND-UP

LUCA CARBONI

LE BAND §I SCIOLGONO RCA

4 o FREDDIE MERCURY
THE VERY BEST OF FREODIE MERCURY SOLO PARLOPHONE

OCTOBER 9, 2006

., TIZIANO FERRO
] NESSUNG E' SOLD CAPITOL
6 4 GIANNA NANNINI
) GRAZIE POLYDOR
; JESSE MCCARTNEY
IR~ RIGHT WHERE YOU WANT ME HOLLYWO0OD
8 47 BRUCE SPRINGSTEEN
WE SHALL OVERCOME - THE SEEGER SESSIONS COLUMBIA

i 5" AYO
B JOYFUL POLYDOR
GIOVANNI ALLEVI
10 NEW 5oy Ricoror

SWITZERLAND +

SINGLES

—x
el
<< (MEOIA CONTROL)

B
SN 1 UNFAITHFUL

OCTOBER 10, 2006

- RIHANNA SRP/DEF JAM
| DON'T FEEL LIKE DANCING
SCISSOR SISTERS POLYDOR

3 5 STOP! DIMENTICA
TIZIAND FERRD CAPITOL

a4 3 SEXYBACK
JUSTIN TIMBERLAKE JIVE/ZOMBA
= g BUTTONS
I | THE PUSSYCAT OOLLS FT. SNOOP 0OGG A&M/INTERSCOPE

ALBUMS
wm EVANESCENCE

* THE OPEN 000R WIND-UP

2 1 ZUCCHERO FORNACIARI
5 FLY POLYDOR

I RENAUD
E NEW ROUGE SANG VIRGIN
4 o PLUSCH
'nl=. FRUSCH GWASCHE COLUMBIA

! 3 LUNIK
PREPARING TO LEAVE EMI

106 |

ALBUMS

EURO I wieisen

SoundScan

DIGITAL TRACKS nenaiona

m—

(THE OFFICIAL UK CHARTS C0.)

THE KILLERS
*_SAM'S TOWN VERTIGO

OCTOBER 8, 2006

EVANESCENCE
THE OPEN DOOR WIND-UP

SCISSOR SISTERS
TA-DAH POLYDOR

RAZORLIGHT
RAZORLIGHT VERTIGO

LILY ALLEN
ALRIGHT, STILL REGAL/PARLOPHONE

FRATELLIS
COSTELLO MUSIC FALLOUT

. SNOW PATROL
EYES OPEN FICTION/POLYDOR

KOOKS
INSIDE IN/INSIDE DUT VIRGIN

PAOLO NUTINI
THESE STREETS ATLANTIC

8 8
j'- 10

DANIEL O'DONNELL
10 NEW |\ L THE NEXT TIME ROSETTE

AUSTRALIA -

ALBUMS

(ARIA)
EVANESCENCE
THE OPEN DOOR WIND-UP

THE KILLERS
W SAM'S TOWN VERTIGO

OCTOBER 8, 2006

=T JET
: NEW SHINE ON CAPITOL
= PINK
z 4 1 I'M NOT DEAD LAFACE/ZOMBA
1@ , SCISSOR SISTERS
. TA-DAH POLYDOR
& NEw MARCIA HINES

DISCOTHEQUE LIBERATION

DIXIE CHICKS
TAKING THE LONG WAY COLUMBIA

@21‘

8 3 JUSTIN TIMBERLAKE

.

FUTURESEX/L
ESKIMO JOE
BLACKFINGERNAILS, RED WINE WARNER MUSIC

g CHRISTINA AGUILERA
BACK T0 BASICS RCA

JIVE/ZOMBA

SPAIN

“ALBUMS

(PROMUSICAE/MEDIA)

DAVID BISBAL
PREMONICION VALE MUSIC

1 FITO Y LOS FITIPALDIS

2 POR LA BOCA VIVE EL PEZ DRO
T.', -1
8 e

OCTOBER 11, 2005

DAVID DEMARIA
CAMINOS DE IDA Y VUELTA WARNER MUSIC

2 MANA
AMAR ES COMBATIR WARNER MUSIC

4
E 3 EVANESCENCE
@:@NEW THE OPEN DOOR WIND-UP
6 new DOVER

- FOLLOW THE CITY LIGHTS CAPITOL
E@; 4 PAULINA RUBIO

| ANANDA UNIVERSAL
8 EL ARREBATO
UN CUARTITO PA MIS COSAS CAPITOL
MARC ANTHONY
$1GO SIENOO YO SONY BMG

ALEX UBAGO
AVOINES DE CRISTAL DRO

FINLAND

SINGLES

(YLE) OCTOBER 11, 2006

ARKUNNAULA/HELVETINPYORA
KOTITEOLLISUUS MEGAMANIA

MUSIC BOX

2 NEW 54 caLLeD PLAN HYPE RECORDS
iNEW MOVING ON STEREO
PAKITO 541 RECORDS
4 o VISITTER | VENTRILO OCH SPELAR LITE...
BASSHUNTER WARNER MUSIC
¥ :
ONE WISH
ﬁNEW ROXETTE EMI

ALBUMS

mwzw TUISKU ANTTI

NEW YORK HMC
2 NEW

TUISKU ANTTI
ROVANIEM) HMC
NELJA RUUSUA
ENSI-ILTA PARLOPHONE
g LORDI

THE AROCKALYPSE RCA

===

E sw EVANESCENCE
NEW 71 apen 00on win-UP
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{MEDIA CONTROL)

EVANESCENCE
THE OPEN DOOR WIND-UP

OCYOBER 10, 2006

CHRISTINA STUERMER
LEBE LAUTER POLYDOR

ROSENSTOLZ
DAS GROSSE LEBEN ISLAND

KATIE MELUA
PIECE BY PIECE DRAMATICO

ES IST WIE ES IST CAPITDL

THE KILLERS
SAM'S TOWN VERTIGO

PINK
I'M NDT DEAD LAFACE/ZOMBA

SILBERMOND
LAUT GEDACHT COLUMBIA

PETER MAFFAY
BEGEGNUNGEN- EINE ALLIANZ FUR KINDER ARIOLA

WOLFGANG PETRY
30 JAHRE NA KLAR

CANADA

ALBUMS

(SOUNDSCAN} DCTDBER 21, 2006

THE KILLERS
SAM'S TOWN ISLAND/UNIVERSAL
] EVANESCENCE
2 NEW THE OPEN DOOR WIND-UP/WARNER
'y TONY BENNETT
= DUETS: AN AMERICAN CLASSIC RPM/COLUMBIA/SONY BMG
4 3 JUSTIN TIMBERLAKE
g FUTURESEX/LOVESOUNDS JIVE/SONY BMG
5 DIANA KRALL
| FROM THIS MOMENT ON VERVE/UNIVERSAL
; BECK
6 New THE INFORMATION INTERSCOPE/UNIVER SAL
E g JAMES BLUNT
BACK TO BEOLAM CUSTARD/ATLANTIC/WARNER
s 5 FERGIE
- THE DUTCHESS WILL.|. AM/A&M/INTERSCOPE/UNIVERSAL
o npw RICHARD SEGUIN
4 LETTRES OUVERTES DUCHESNE ET DU REVE/SELECT
10 new NICOLA CICCONE

NDUS SERONS SIX MILLIAROS MATITA/DEP

MEXICO o

ALBUMS

(BIMSA) OCTOBER t0, 2006
4 PAULINA RUBIO
ANANDA UNIVERSAL
2 | MANA
M AMAR ES COMBATIR WARNER MUSIC
“@ 5 SOUNDTRACK
=S HIGH SCHOOL MUSICAL UNIVERSAL
4 5 ZOE
MEMO REX COMMANOCER Y EL CORAZON ATOMICA EMI TELEVISA
" 5 g VARIOUS ARTISTS
e FIEBRE OE REGGAETON UNIVERSAL
6 3 THE MARSVOLTA
5 AMPUTECHTURE UNIVERSAL
'ﬁl 45 FERGIE
- A THE DUTCHESS WILL.| AM/A&M/INTERSCOPE
SHAKIRA
8 16 ORAL FIXATION VOL. 2 EPIC
m 44 TATU
T THE BEST INTERSCOPE
BELANOVA

DULCE BEAT UNIVERSAL

q

POLAND

(ZWI1.ZEX PRODUCENTOW AUDIO VIDEQ)

KATIE MELUA
PIECE BY PIECE DRAMATICO

OCTOBER 6, 2006

KRZYSZTOF KRAWCZYK
TACY SAMOTNI SONY BMG

ORKIESTRA ADAMA SZTABY

__TANIEC Z GWIAZOAMI IMPRESARIAT ITI

PIOTR RUBIK
RUBIKON MJM

VARIOUS ARTISTS
TU ES PETRUS - TY JESTES SKALA MAGIC

SOUNDTRACK
SET UP SONY BMG

DIANA KRALL
FROM THIS MOMENT ON VERVE

VARIOUS ARTISTS
RMF FM NAJLEPSZA MUZYKA - JESIEN 2006 IZABELIN

VARIOUS ARTISTS
MAGOA M. PIOSENKI NIETYLKOOMILOSC! VOL.2 IZABELIN

2 2
- T

a 4

= ,I- 8
6 3
K

8 NEW
&8

SUMPTUASTIC
BEZ CIEMNOSCI NE MA SNOW ROCK HOUSE

Data for week of OCTOBER 21, 2006 |
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l {NIELSEN SDUNDSCAN INTERNATIDNAL) OCTOBER 21, 2006
AMERICA
RAZORLIGHT VERTIGO
| DON'T FEEL LIKE DANCIN’
SCISSDR SISTERS POLYDOR
JUMP IN MY CAR
DAVID HASSELHOFF SKINTIGHT
WHEN YOU WERE YOUNG
THE KILLERS ISLAND
QUIEN ME IBA A DECIR
DAVID BISBAL VALE/UNIVERSAL LATING
SEXYBACK (MAIN EXPLICIT VERSION)
- JUSTIN TIMBERLAKE JIVE/ZOMBA
CALL ME WHEN YOU'RE SOBER
EVANESCENCE WIND-UP
CHASING CARS
SNOW PATROL POLYDDR/A&M/INTERSCDPE
PROMISCUOUS (ALBUM VERSION)
. NELLY FURTADO FT. TIMBALAND MOSLEY/GEFFEN
YOU GIVE ME SOMETHING
JAMES MORRISDN POLYDOR
LDN
LILY ALLEN REGAL/PARLOPHONE
ROCK THIS PARTY (EVERYBODY DANCE NOW)
. _BOB SINCLAR FT. BIG ALI & DOLLARMAN YELLOW
U + UR HAND
PINK LAFACE/ZOMBA
WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE REPRISE
COME TO ME
P. BIDDY FT. NICOLE SCHERZINGER BAD BOY/ATLANTIC
CHECKING IT OUT
LiL CHRIS RCA
UNFAITHFUL
J RIHANNA SRP/DEF JAM
HIPS DON'T LIE
SHAKIRA FT. WYCLEF JEAN EPIC
KISS ME
ROBBIE WILLIAMS CHRYSALIS
| DON'T FEEL LIKE DANCIN'
SCISSOR SISTERS POLYDOR

WALLONIA 1

~ SINGLES

{PROMUVI) OCTOBER 11, 2006

4 ROCK THIS PARTY (EVERYBODY DANCE NOW)
BOB SINCLAR FT. CUTEE-B YELLOW PRODUCTION

5 SEXYBACK
= JUSTIN TIMBERLAKE JIVE/ZOMBA
= 5 PHILOSOPHY
_E= il TOM SNARE ULM
4 3 1980

PASCAL OBISPO/MELISSA MARS EPIC
COUP DE BOULE
LA PLAGE UP MUSIC

ALBUMS

RENAUD

ROUGE SANG VIRGIN

RAPHAEL

RESISTANCE A LA NUIT LIVE CAPITOL

JOHNNY HALLYDAY

FLASHBACK TOUR JOHNNY HALLYDAY
AXELLE RED

4 30 ahow secer viRGIN

EVANESCENCE

7 THE OPEN DOOR WIND-UP

HUNGARY

—

SINGLES

w3
p<v)
%z (MAHASZ)

1 NYARI ESTE
* _PEAT JR/FERNANDO PEAT JR. & FERNANDO

NEw PUT YOUR HANDS UP (4 DETROIT)
FEDDE LE GRANDE SPINNIN'

g 'N@ READY FOR LOVE
i ~ CASCADA RECORD EXPRESS

new SORRY

MADONNA WARNER BROS
}i!i 7= AN EASIER AFFAIR
ALBUMS

GEORGE MICHAEL AEGEAN/EPIC
iﬁs 1 OMEGA
" EGI JEL UNIVERSAL
2  RUSZA MAGDOLNA
s
- 4 7 DIANA KRALL
! FROM THIS MOMENT ON VERVE

A OONTOKBEN ELHANGZOTT OALOK UNIVERSAL
17 CHRISTINA AGUILERA
_=° BACKTO BASICS RCA

OCTOBER 6, 2006

B

DEPRESSZIO
AZ EBREOES UTJAN HAMMER MUSIK
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| DON'T FEEL LIKE DANCING

SCISSOR SISTERS POLYOOR

»
~

SEXYBACK
JUSTIN TIMBERLAKE JIVE/Z0MBA

UNFAITHFUL
RIHANNA SAP DEF JAM

ROCK THIS PARTY (EVERYBODY DANCE NOW)
BOB SINCLAR FT, CUTEE-B YELLOW PRODUCTION

COME TO ME
P 0I0OY FT. NICOLE SCHERZINGER BAD BOY/ATLANTIC

PROMISCUOUS
NELLY FURTAOD FT. TIMBALANO MOSLEY/GEFFEN

AMERICA
RAZORLIGHT VERTIGO

PAS LE TEMPS
FAF LARAGE M6 INTERACTIONS

LONDON BRIDGE
FERGIE WILL.}.AM, ABM/INTERSCOPE

CALL ME WHEN YOU'RE SOBER
EVANESCENCE WIND-UP

U & UR HAND
PINK LAFACE/20MBA
FACON SEX
TRIBAL KING ULM

RUDEBOX
ROBBIE WILLIAMS CHRYSALIS

s
.
4%
3
3 s
‘@ 4
1 B
2
13 8
3 1l

SLIPPING AWAY (CRIER LA VIE)
MOBY FT. MYLENE FARMER MUTE

ME & U
CASSIE NEXTSELECTION/BAD BOY/ATLANTIC

ALBUMS

%25
Pame |,
5
= Sg 0CTOBER 11, 2006
“§/lnew EVANESCENCE
THE OPEN 000R WINO-UP
THE KILLERS
2 NEW SAM'S TOWN VERTIGO
'3 | SCISSOR SISTERS
& TA-0AH POLYDOR
4 ¢ KATIE MELUA
PIECE BY PIECE DRAMATICO
5  JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNOS JIVE/ZOMBA
6 3 BOBDYLAN
MOOERN TIMES COLUMBIA
7 4 CHRISTINA STUERMER
LEBE LAUTER POLYDOR
PINK
8 13 I'M NOT DEAO LAFACE/ZOMBA
P ZUCCHERO
9 8 FLY POLYDOR
10 5 DIANAKRALL
5 FROM THIS MOMENT ON VERVE
RENAUD
1" ENEW ROUGE SANG VIRGHN
ROSENSTOLZ
12 " 0AS GROSSE LEBEN
JAMES MORRISON
1’ a UNDISCOVEREO POLYDOR
RAZORLIGHT
14 10 RAZORLIGHT VERTIGO
17 THE PUSSYCAT DOLLS

PCD A&M/INTERSCOPE

N

Nielsen

RADIO AIRPLAY e

RADIO A{RPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORZD ANO
TABULATEO BY NIELSEN MUSIC CONTROL.

OCTDBZR 11, 2006

| DON'T FEEL LIKE DANCIN’
SCISSOR SISTERS POLYDOR

SEXYBLACK
JUSTIN TIMBERLAKE JIVE/ZOMBA

PROMISCUOQUS
NELLY FURTADO FT. TIMBALAND MOSLEY/GEFFEN

WHO KNEW
PINK LAFACE/ZOMBA

UNFAITHFUL
RIHANNA SRP/DEF JAM

AIN'T NO OTHER MAN
CHRISTINA AGUILERA RCA

ROCK THIS PARTY
BOB SINCLAR FT. CUTEE-B YELLOW PROOUCTION

CRAZY
GNARLS BARKLEY DOWNTOWN/ATLANTIC

HIPS DON'T LIE
SHAKIRA FT WYCLEF JEAN EPIC

YOU GIVE ME SOMETHING
JAMES MORRISON POLYDOR

|

SMILE
LILY ALLEN REGAL/PARLOPHONE

13

LOVE DON'T LET ME GO
DAVID GUETTA VS. THE EGG GUSTO

T SR S SRy -
S Ria e olNolalaialn
[=;]

15

BREAKAWAY
KELLY CLARKSON RCA

-
H

12

ME & U
CASSIE NEXTSELECTION/BAD BOY/ATLANTIC

-
(L]

16

SOMETHING ABOUT YOU
JAMELIA PRLOPHONE

Data for week of OCTOBER 21, 2006 |
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THIRD DAY @
WHEREVER YOU ARE ESSENTIAL 10795/PROVIDENT-INTEGRITY
CASTING CROWNS
LIFESONG LIVE BEACH STREET/REUNION 10106/PROVIDENT-INTEGRITY @&

. KIRK FRANKLIN [
HERO FO YO SOUL/GOSPO CENTRIC 71019/PROVIDENT-INTEGRITY
AMY GRANT
TIME AGAIN... AMY GRANT LIVE WORD-CURB 886849 @®
NORMA JEAN
REQEEMER SOLID STATE/TOOTH & NAIL 3560/EMI CMG
MAT KEARNEY
NOTHING LEFT T0 LOSE AWARE/COLUMBIA/INPOP 1380/EMI CMG
UNDEROATH
DEFINE THE GREAT LINE SOLID STATE/TOOTH & NAIL 2658*/EMi CMG @
SELAH
BLESS THE BROKEN ROAD - THE OUETS ALBUM CURB 78944/WORD-CURB
MERCYME

" _COMING UP TO BREATHE |NO 3872/PROVIDENT-INTEGRITY

MARY MARY o

64

o
E &S ARTIST
¢

n

&

a

©

3

@

37

50
%

N
Nielsen
SoundScan'

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

FRED HAMMOND

FREE TO WORSHIP VERITY 85990/PROVIDENT-INTEGRITY &

L
Biii|e, O|[ B

VARIOUS ARTISTS
WOW HITS 2007 WURD-CURB/PROVIDENT-INTEGRITY 7196/EM! CMG

CHRIS TOMLIN

~ . SEE THE MORNING SIXSTEPS/SPARROW 2828/EMi CMG

SKILLET

COMATOSE ARDENT/SRE/LAVA 2546/PROVIOENT-INTEGRITY
SMOKIE NORFUL

LIFE CHANGING EMI GOSPEL 33347/EM! CMG

PILLAR

THE RECKONING FLICKER 10825/PROVIDENT-INTEGRITY ®
JEREMY CAMP

3IESTORED BEC B615/EMi CMG

ALAN JACKSON

PRECIOUS MEMORIES ACR/ARISTA NASHVILLE 80281/PROVIDENT-INTEGRITY
HULUAI VARIOUS ARTISTS

CLILJMM THREE WODDEN CROSSES WORD-CURB 886582

JONNY LANG

TURN AROUND A&M 007517/PROVIDENT-INTEGRITY

FLYLEAF

FLYLEAF OCTONE 50005/PRDVIDENT-INTEGRITY

MARK SCHULTZ

BROKEN & BEAUTIFUL WORD-CURB 886570

CASTING CROWNS

LIFESONG BEACH STREET/REUNION 10770/PROVIDENT-INTEGRITY @

JARS OF CLAY
GO0 MONSTERS ESSENTIAL 10820/PROVIDENT-INTEGRITY

|

MARY MARY MY BLOCK/INTEGRITY GOSPEL/COLUMBIA 3537/PROVIDENT-INTEGRITY

PHILLIPS, CRAIG & DEAN
_ TOP OF MY LUNGS INO 4012/PROVIDENT-INTEGRITY

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL §
FRED HAMMOND
|FREE T0 WORSHIP VERITY 85990/Z0MBA @

SMOKIE NORFUL
LIFE CHANGING EMI GOSPEL 33347

, DAVE HOLLISTER

THE BOOK OF OAVIO: VOL. 1 THE TRANSITION GOSPO CENTRIC 85334/20MBA
JUANITA BYNUM & JONATHAN BUTLER

GOSPEL GOES CLASSICAL MARANATHA! 1894

KIRK FRANKLIN °
HERO FO YO SOUL GOSPD CENTRIC 71019/ZDMBA

MARY MARY ™

MARY MARY MY BLOCK/COLUMBIA 77733/SONY MUSIC
TYE TRIBBETT & G.A.

VICTORY LIVE! COLUMBIA 77526/SONY MUSIC

VICKIE WINANS

WOMAN TO WOMAN: SONGS OF LIFE VERITY 85576/20MBA
JUANITA BYNUM

A PIECE OF MY PASSION FLOW 9301

THE CARAVANS

PAVED THE WAY MALACO 4542

STEPHEN HURD

MY DESTINY INTEGRITY GOSPEL/INTEGRITY/COLUMBIA 89418/SONY MUSIC
VARIOUS ARTISTS

WOW GOSPEL 2006 EMI CMG, WORD-CURB 75160/20MBA

VARIOUS ARTISTS
BODY + SOUL GOSPEL SONY BIMG MUSIC 19181/TIME LIFE

£

14

22

-

& -

23

For chart reprints call 646.654.4623

13
77

43

_ AFTER THE MUSIC STOPS REACH 30021/CROSS MOVEMENT

MARTHA MUNIZZI

NO LIMITS. LIVE INTEGRITY/COLUMBIA 77093/SONY MUSIC
BISHOP G.E. PATTERSON & CONGREGATION
SINGING THE OLD TIME WAY VOLUME 2 POOIUM 2505

YOLANDA ADAMS

DAY BY DAY ELEKTRA/ATLANTIC 83789/AG

NORMAN HUTCHINS

WHERE | LONG TO BE JOI 1270

ISRAEL & NEW BREED

ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL/EPIC 94893/S0MY MUSIC
CECE WINANS

PURIFIED PURESPRINGS GOSPEL/IND 93997/SONY MUSIC
KIERRA KIKI SHEARD

THIS IS ME EMI GOSPEL 32483

(2 DARIUS BROOKS

(LY B vy SOUL JMG 1000/K0CH prn—
BISHOP G.E. PATTERSON & CONGREGATION
SINGING THE OLD TIME WAY PODIUM 2504

BYRON CAGE

AN INVITATION TO WORSHIP GOSPD CENTRIC 71281/20MBA

SHEKINAH GLORY MINISTRY

LIVE KINGDOM 1011/BOOKWORLD

' LECRAE

www americanradiohietorv com

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

JONEZETTA
POPULARITY TOOTH & NAIL 4149/EMI CMG

MEWITHOUTYOU
BROTHER, SISTER T00TH & NAIL 0429/EMI CMG

- | 20 27 VARIOUS ARTISTS ®
'3 . WOW WORSHIP (AQUA) WORD-CURB/EMI CMG/SONY BMG MUSIC 10814/PROVIDENT-INTEGRITY
29 13 2 BIG DADDY WEAVE
EVERY TIME | BREATHE FERVENT 886530/WORD-CURB
E 23 54 BARLOWGIRL
- - ANOTHER JOURNAL ENTRY FERVENT B86446/WOR0-CURB
33 26 5 HILLSONG
! MIGHTY TO SAVE: LIVE HILLSONG AUSTRALIA/COLUMBIA 4038/PROVIDENT-INTEGRITY @
= 28 11 VARIOUS ARTISTS
Lﬂ ~ BELIEVE SONGS OF FATH FROM TDUAVSYOPCDUMMHWSW ARTISTZ*HSTAMMU_UWNTEW
33 2. 3 BEBONORMAN
BETWEEN THE DREAMING ANO THE COMING TRUE ESSENTIAL 10799/PROVIDENT-INTEGRITY
oz lp7 GAITHER VOCAL BAND
| Ce GIVE IT AWAY GAITHER MUSIC GROUP 2648/EMI CMG
@ a5 28 AARON SHUST
- L/ ANYTHING WORTH SAYING BRASH 0017/WORD-CURB

NICHOLE NORDEMAN
BRAVE SPARROW 3575/EMI CMG

AUDIO ADRENALINE

? 210 AOIDS: THE GREATEST HITS FOREFRONT 5086/EMI CMG @

. 27 53 VARIOUS ARTISTS .

[ i P WOW HITS 2006 EMI CMG/PROVIDENT-INTEGRITY/WORD-CURB 1247/EMI CMG

s 13 a1 NATALIE GRANT

3% 3581\ axen CURB 78860 WORD CURB
3 DAVID PHELPS
> THE LEGACY OF LOVE: DAVID PHELPS LIVE WORD-CURB 886871 @
31 26 MARTHA MUNIZZI

= NO LIMITS..LIVE MARTHA MUNIZZIANTEGRITY 3860/PROVIDENT-INTEGRITY

N oo} VARIOUS ARTISTS
3. _1_ X 2007 TOOTH & NAIL/BEC 174%/EMI CMG
a 18 RED
= ENO OF SILENCE ESSENTIAL 10B07/PROVIDENT-INTEGRITY
VARIOQUS ARTISTS
OPEN THE EYES OF MY HEARY (NO/EPIC 3649/PROVIOENT-INTEGRITY
PR KRYSTAL MEYERS

1% OYING FOR A HEART ESSENTIAL 10815/PROVIOENT-INTEGRITY
g", .1 29 KUTLESS
] HEARTS OF THE INNOCENT BEC 3906/EMI CMG @&

& 4 s KUTLESS

! STRONG TOWER BEC 5391 ’EMI CMG
Q"m VARIOUS ARTISTS

4 47

1 CAN ONLY IMAGINE INO/TIME LIFE 19223/PROVIOENT-INTEGRITY

HAWK NELSON
SMILE, IT'S THE ENO OF THE WORLO TOOTH & NAIL 5813/EMI CMG
B W 49

ISRAEL & NEW BREED
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL/EPIC 3647/PROVIOENT-INTEGRITY

ARTIST =
TITLE IMPRINT & RUMBER / DISTRIBUTING LABEL ]
g REV. ANDREW CHEAIRS & THE SONGBIRDS
L MAKE UP YOUR MINO EMMANLUEL 3723

NICOLE C. MULLEN

REOEEMER: THE BEST OF NICOLE C. MULLEN WORD-CURB 86569/ WARNER BRDS
DONNIE MCCLURKIN

PSALMS, HYMNS & SPIRITUAL SONGS VERITY 64137/Z0MBA

THE SINGING PASTORS OF PISCATAWAY

DOWN THROUGH THE YEARS GAME 5260

DAVID G. EVANS

HEALED WITHOUT SCARS ABUNDANT HARVEST 0849

SOUNDTRACK

THE GOSPEL VERITY 71620/Z0MBA

1ZzY

IN AWE OF YOU V(_EI_R/JEG_ _590§/KGC_H -
HEZEKIAH WALKER & LFC
2(M\85 THE EXPERIENCE VERITY 62829/20MBA
MEN OF STANDARD
SURROUNDEOQ COLUMBIA 80880/SONY MUSIC
g 1p LEE WILLIAMS AND THE SPIRITUAL QC'S

SOULFUL HEALING MCG 7042

mGLADYS KNIGHT AND THE SAINTS UNIFIED VOICES

27

34 54

26 11

)

A CHRISTMAS CELEBRATION MANY ROADS 0046

DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS

FINALE: ACT TWO EMI GOSPEL 54835 +

24 TONY TERRY

CHANGED! STUDIO 25/JEG 5912/KOCH

32 p7 DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
FINALE: ACT ONE EMI GOSPEL 33345 @

’.0'.-_‘. 47 VARIOUS ARTISTS

3. THE VERY BEST OF PRAISE & WORSHIP LEGACY/VERITY 81605/Z0MBA

\gg  VARIOUS ARTISTS

*  WOW GOSPEL 2005 WORD-CURB/EMI CMG/VERITY 65344/20MBA
VARIOUS ARTISTS

‘OLL0L0s0E

- 35

3.

|33

I‘g.

e & HIP HOPE HITS 2007 GOTEE 47744
d 21:03
43 37 12 TWENTY ONE 0 THREE PAJAM/GOSPQ CENTRIC/VERITY 71621/Z0MBA
oy 49 54 VARIOUS ARTISTS
Hp _' GOTTA HAVE GOSPEL 3 INTEGRITY GOSPEL INTEGRITY,GOSPO CENTRIC/EPIC 94426/SONY MUSIC
a5 43 1o JUDITH CHRISTIE MCALLISTER
IN HIS PRESENCE: LIVE! JUDAH 51834,ARTEMIS GOSPEL
¥ 2ol BEAU WILLIAMS
@3 - THE GREATEST LOVE ELBEAU 8750

APOSTLE DONALD L. ALFORD & THE GATHERING OF WORSHIPERS
IT'S ALL ABOUT YU HOLY SPIRIT 0430/TASEIS
VIRTUE

. TESTIMONY DARKCHILD GOSPEL/INTEGRITY GOSPEL 82184/SONY MUSIC
YOUTHFUL PRAISE
LIVE! THE PRAISE... THE WORSHIP EVIDENCE GOSPEL 51709/ARTEMIS GOSPEL

GRITS
7 GOTEE 42655

9_- nHm
:»@— )

Go to www.billboard.biz for complete chart data |
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SEE BELOW FOR COMPLETE LEGEND INFORMATION.

SALES DATA COMPILED BY
N
Nielsen
SoundScan

ALBUM CHARITS B

Sales data complled from a comprehesive pool of U.S. music merchants by Nlelsen
SoundScan. Sales data for R&B/hip-hop retail charts is compiled by Nielsen

] e wk
=

SoundScan from a naticnal subset of core stores that specialize In those genres. LE &8 ARTIST = Y nE Eg ARTIST =

£ S3% Z TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 8 % S X3 TITLE IMPRINTANUMBER/DISTRIBUTING LABEL ]
@ Albums with the greatest sales galns this week. 1 i p4 RERRYIEEE EWIS THE KILLERS

LAST MAN STANDING: THE DUETS ARTISTS FIRST 20001/SHANGRI-LA (19.98) SAM'S TOWN ISLAND 007026° /1DJMG
) ' SPM BECK
erearesT ﬁ?:::;";}::i?:;;:‘g‘i;‘“ﬁ; i:’;'::;e: (2 gD e_ | | WHEN DEVILS STRIKE DOPE HOUSE 6035/STREET |EVEL (16.98) THE INFORMATION INTERSCOPE 007576 4
' : ¥ PILLAR

THE RECKONING fLICKER 10825 (13.98) =

SN TREY ANASTASIO
BAR 17 RUBBER JUNGLE 01 (15.98)

ok
= BEAT'N DOWN YO BLOCK BIG O0OMP 5973/KOCH (17.98)

THE DECEMBERISTS
THE CRANE WIFE CAPITOL 35984

1 2 LUDACRIS
RELEASE THERAPY DTP/DEF JAM 007224/(DJMG

Where included, this award Indicates the title with et
the chart’s biggest percentage growth. o

Indicates album entered top 100 of The Billboard 200
GRADUATE

Q ‘ EVANESCENCE

N e THE OPEN DOOR WIND-UP 13120
5
6
¥

and has been removed from Heatseekers chart. 6 4 63 DANE COOK ] i 6 BOB DYLAN ®
RETALIATION COMEDY CENTRAL 0034 (18.98 CD/0OVD) @ MODERN TIMES COLUMBIA 87606°/SONY MUSIC
PRICING/CONFIGURATION ° THE HOLD STEADY . 5 ¢ JUSTIN TIMBERLAKE
CD/Cassette prices are suggested list or equivalent prices, which are projected BOYS AND GIRLS IN AMERICA VAGRANT 442 (13.98) 5 FUTURESEX LOVESOUNDS JIVE 88062 /Z0MBA
from wholesale prices. ® after price indicates album only available on DualDisc. & ¢ 5 |RONMAIDEN @ o2 o SCISSOR SISTERS
CD/DVD after price indicates CD/DVD combo only available. ® DuaiDisc avail- A MATTER OF LIFE AND DEATH SANCTUARY 84768 (18.98) & TA-DAH UNIVERSAL MOTOWN 007499/UMRG
able. ® CD/DVD combo available. * indicates vinyl LP is available. Pricing and 2 BONE THUGS‘N‘,HARMONV o | THE HOLD STEADY
vinyl LP avallability are not Included on all charts. THUG STORIES MO THUGS 5864/KOCH (17 98} BOYS AND GIRLS IN AMERICA VAGRAN 442
9 6 EABIE':\ET;ST JASON ALDEAN ® @ JET
AIN JASON ALDEAN BROKEN BOW 7657 (12.98) M SHINE ON ATLANTIC 83806/AG
SINGLES CHARIS B T 5 |4 GEORGE LOPEZ 41 7 4 JOHN MAYER ] .
EL MAS CHINGDN OGLIC 89140 (16.98) CONTINUUM AWARE/COLUMBIA 79019 /SONY MUSIC
RADIO AIRPLAY SINGLES CHARTS 42 7 53 LITTLE BIG TOWN ® § 2 TONY BENNETT
Compiled from a national sample of data supplied by Nlelsen Broadcast Data THE ROAO T0 HERE EQUITY 3010 (13.98) DUETS: AN AMERICAN CLASSIC RPM/COLUMBIA 80979/SONY MUSIC i
Systems. Charts are ranked by number of gross audience impressions, comput- A 19 SOUNDTRACK @ "HINDER [ ]
ed by cross-referencing exact times of airplay with Arbitron listener data. The o THE LAST KISS LAKESHORE 33869 (18.98) EXTREME BEHAVIOR UNIVERSAL REPUBLIC 005330/UMRG
exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern ¢| VARIOUS ARTISTS 44 12 4 TV ONTHE RADIO
Rock and Adult R&B charts, which are ranked by total detections. | PEANUT BUTTER WOLF PRESENTS: CHROME CHILDREN STONES THROW 2150° (16.98 CDDVD) & RETURN TO COOKIE MOUNTAIN INTERSCOPE 007466
1% 11 g HELLOGOODBYE 45 3 2 JANET JACKSON

ZOMBIES! ALIENS! VAMPIRES! OINOSAURS! DRIVE-THRU 8365 {11.98) 20 Y.0. VIRGIN 30416 &

@ Songs showing an Increase in audlence (or detections)

over the previous week, regardless of chart movement. 186 8 5 gﬁ]?sogriﬁgé-sls\z\m 10620 (17.98)
M Al 17.
YO LA TENGO

IZCLIIRIE RIS ) \ pre 10 14 | AM NOT AFRAID OF YOU ANO | WILL BEAT YOUR ASS MATADOR 692" (15.98)
Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously VARIOUS ARTISTS
if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs 18 13 CRUNK HITS YOL 2 TVT 2508 {18.98)
are removed from the Hot R&B Hip-Hop Songs and Hot R&B Hip-Hop Airplay charts - MUSHROOMHEAD
simultaneously if they have been on the Hot R&B/Hip-Hop Singles & Tracks for more 19 12 SAVIOR SORROW {ILTHY HANDS 902/MEGAFORCE {15.98) e o5 B P
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop JUANITA BYNUM & JONATHAN BUTLER ik we &
100 Airplay charts simultaneously if they have been on the Pop100 for more than 30 20 15 2 Gioper GOES CLASSICAL MARANATHAI 1894 {16.98) 53 23  TITLE IMPRINTANUMBER/DISTRIBUTING LABEL e
weeks and rank below 30. Titles are removed from Hot Country Songs if they have @ TRIPLE SIX MAFIA 1 1 84 CELTIC WOMAN ‘ [}
been on the chart for more than 20 weeks and rank beiow 15 in detections or audi- © SMOKED OUT'S GREATEST HITS HYPNOTIZE MINDS 3615/STREET LEVEL (16 98) —y SR CELTIC WOMAN MANHATYAN 60233/BLG
ence, provided that they are not still gaining enough audience points to bullet. Songs @ » 27 " BULLET FOR MY VALENTINE e n ;?CEHL-lTS-TlMCAsng?E';’:&mN MARHATTAN 70124/8LG
are removed from the Adult Top 40, Adult Contemporary, Adult R&B, and Hot Dance . THE POISON TRUSTKILL 74 {13.98) - :
Airplay charts if they have been on the chart for more than 20 weeks and rank below MANNHEIM STEAMROLLER @s 2 |3 JAKE SHIMABUKURO

: 23 W }iALLOWEEN 2: CREATURES COLLECTION AMERICAN GRAMAPIIONE 1033 (16.98) SENTIVAWEERS[HITCHHIKEROS
15 (20 for Modem Rock and Latin) or if they have been on the chart for more than 52 = y (158) 3 - RODRGIO Y GABRIELA
weeks and below 10. 24 16 99 g‘gﬂg I:l:ﬁigs';ﬁg M&:‘)Y n o m RODRIGO Y GABRIELA ATO 21557

i . CIRQUE DU SOLEIL
SINGLES SALES CHARTS B T o ey (15 961 & R 11 conreo inaue ou souei 25
The top selling singles complled from a national sample of retail store, mass AMON AMARTH : e RONAN TYNAN
merchant, and internet sales reports collected, complled, and provided by @ mwmz OOEN ON OUR SIOE METAL BLADE 14584 (13.98) 4 THE OAWNING OF THE OAY DECCA 007339/UNIVERSAL CLASSICS GROUP
Nielsen SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled ¥ " SEU JORGE
27 18 3 BEN KWERLER 7 3 w6 THE LIFE AQUATIC STUOIO SESSIONS HOLLYWOOD 162576

from a national subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.
@ Singles with the greatest sales gains.

17 BEN KWELLER ATO 21559 (15.98)
28 14 p MEDESKI SCOFIELD MARTIN & WOOD oW
OUT LOUBER INDIRECTO 01 {15.98) S
CONFIGURATIONS 89. 24 13 THOM YORKE

® CD single avallable. @ Digital Download avallable. @ DVD single available. ' THE ERASER XL 200°/BEGGARS GROUP (16.98)

@ Vinyl Maxi-Single available. @ Viny! Single available. @ CD Maxi-Single 80 28 15 DRAGONFORCE 10 5 5 EIEII}EISD%EM/:STC':SSISIAL PAODUGTS 12161 MADAGY
available. Configurations are not included on all singles charts. INHUMAN RAMPAGE SANCTUARY/ROADRUNNLR 618034/IDJMG (17.98)

DANIEL O'DONNELL
R_THE VERY BEST OF DANIEL O'DONNELL DPTV MEDIA 39

'@ ' 4 26 GOTAN PROJECT
=] LUNATICO XL 195°/BEGGARS GROUP

5 S GAELIC STORM
@ ;szﬁgérh\';lx'sué-v?na WHERE YOU ARE VICTORY 321 (13.98) AR 121 g ven weties (057 acan 20061
- - 2 gl iPradh i ; = ~ THE 101 STRINGS ORCHESTRA : 42 7 11 ALl FARKA TOURE
TS =i b B P oct s 7St ol gt e o 82 30 4 i yoWEEN FRIGHT NGHT 1ADACY SPLCIAL PROOUCTS 52418 MADACY (598 €D DVD) % SAVANEINONE SUCH 78965/ WARNER BROS
research data provided by Promosquad. Songs are tested online by Promosquad ] CRUNGHY BLACK - 2 p LILA DOWNS
using multiple listens and a nationwide sample of carefully profiled music con- 33 21 3 ouFr‘al\;'own HYPNDTIZE MINDS 3616 (16.98) ] LA CANTINA NARADA 34248/BLG
" ¥ N ey i = e : 1
s.umers Snng§ are rated on a 1-5 scale; final results are based on wfeng ed post CARBON LEAF 14 10 17 PATRIZIO - )
tives. Songs with a score of 65 or more (75 or more for country) are judged to LOVE. LOSS. HOPE. REPEAT VANGUARD 79799/ WELK (17.98) a THE ITALIAN NEXT PLATEAU/UNIVERSAL MO! OWN 006240/UMRG
have Hit Potential; although that benchmark number can fluctuate per format oy JUANITA BYNUM [ A g 25 VARIOQUS ARTISTS
based on the strength of available music. For a complete and updated list of cur- 35 9 38 A PIECE OF MY PASSIDN FLOW 9301 (17.98) L4 . PUTUMAYO PRESENTS: PARIS PUTUMAYO 249
rent songs with Hit Potential, commentary, polls and more, please visit www.hitpre- .. AARON SHUST
dictor.com. @ =0 27\ \YTHING WORTH SAYING BRASH 0017 (1398) -
37 13 EMERSON DRIVE
DANCE CLUB PLAY i = COUNTRIFIED MIDAS 30088 (13.98)
Compiled from a national sample of reports from club DJs. @ 1 €5 THE CARAVANS
@ Titles with the greatest club play increase over the previous week. 1 PAVED THE WAY MALACO 4542 (16.98)
= 18 DJ KHALED
'A\YIY\IA‘ :‘ .xﬁ H :‘ - . nu H m S a _ -m LISTENNN: THE ALBUM TERROR SQUAD 4118 /KOCH (17.98) TITLE
0 = JEDI MIND TRICKS 1 ’ ~ ARTIST (IMPRINT / PROMOTION LABEL)
ALBUM CHARTS SERVANTS IN HEAVEN, KINGS IN HELL BABYGRANDE 1002" (18.98) i m NOW 22
SR 1 . .
@ Recording Industry Assn. Of America (RIAA) certification for net shipment of 41 B 2 DE“SNS@':DEURT::EESTFFI:ST{EN EPITAPH 36832 (13.98) 1 VARIQUS ARTISTS {SONY BMG STRATEGIC MARKETING GROUPEMVINVERSALZOMBASONY MLIS
ificati i = : — . WOW HITS 2007
S e e A ol 2 a2 = {5 CAT POWER JARIOUS ARTISTS (WORD-CURB/PROVIDENT-INTEGRITY/EMI CMG
for 1 million units (Platinum). @ RIAA certification for net shipment of 10 million o THE GREATEST MATADOR 626° (15.98) v LSS ARTISTOMEY i ! ol =

units (Diamond). Numeral within Platinum or Diamond symboal indicates album’s
multi-platinum level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA muttiplies shipments by the number of discs and/
or tapes. _ Centification for net shipments of 100,000 units (Oro). || Certification
of 200,000 units (Platino}. 2! Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500.000 paid downloads (Gold). Bl RIAA certification for

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song’s
multiplatinum level. () RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.
RIAA gold certification for net shipment of 50,000 units for shortform or

longform videos. I RIAA platinum certification for net shipment of 50,000 units

for video singles. || RIAA platinum certification for sales of 100,000 units for

shortform or longform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 miillion in sales at
suggested retail price. Il RIAA platinum certification for sales of 100,000 units or $2
million in sales at suggested retail price. > IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released
programs; or of at least 25,000 units and $1 milllon at suggested retail for non-the-
atrical titles. [ | IRMA platinumn certification for a minimurmn sale of 250,000 units or a
dollar volume of $18 million at retail for theatrically released programs, and of at
least, 50,000 units and $2 million at suggested retait for non-theatrical titles.

JOHNNY BUDZ & DJ IRENE
ULTRA.TRANCEOG ULTRA 1437 (19.98)
JOHNNY VICIOUS & DJ DREW
THRIVEMIX PRESENTS: TRANCE ANTHEMS, VOL. 1 THRIVE 90755 (19.98)
INTO ETERNITY
THE SCATTERING OF ASHES CENTURY MEDIA 8376 (15.98)
LOS CADETES DE LINARES
LAS MAS CANONAS BC) 41260 {6.98)
THE BLACK CROWES
FREAK 'N' ROLL ...INTO THE FOG: THE FILLMORE. SAN FRANCISCO EAGLE 20095 (17.98)
UNEARTH
1il: IN THE EYES OF FIRE METAL BLADE 14574 {13.98) @&
i M. WARD
m ; s 7 POST-WAR MERGE 280* -15.98‘,
b YANNI
” 138 YANNI LIVE!: THE CONCERT EVENT YANN| 3564/IMAGE (16.98)

2

TOP INGEPENDENT ALBUMS: Independent Albums are current titles that are sold
via independent distribution, including those that are fulfilled via major branch distrib-
utors. TASTEMAKERS: Top selling albums from a core panel of trend-setting inde-
pendent and small-chain stores. WORLD: See charts legend for ruies and explana-
tions. FROM BILLBOARD.BIZ: A weekly spotlight on one of the charts that are
updated weekly on billboard.biz, including ones that are exciusive to Biiiboard’s web
sites. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All nghts
reserved.
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THREE WOODEN CROSSES
4YARIQUS ARTISTS (WORD-CURB/WARNER BROS

NOW 21
YARIOUS ARTISTS (UNIVERSAL EMI SONY BMG MUSIC/ZOMBA/UME

PEANUT BUTTER WOLF PRESENTS: CHROME CHILDREN
VARIOUS ARTISTS (S10NES THROW

CRUNK HITS vOL. 2
VARIOUS ARTISTS (TVT)

ANDREW LLOYD WEBBER: DIVAS
VARIOUS ARTISTS (REALLY USEFUL/DECCA BROADWAY/UNIVERSAL CLASSICS GROUP)

BUZZ BALLADS
VARIOUS ARTISTS (RAZOR & TIE

BISNEYMANIA 4: MUSIC STARS SING DISNEY ... THEIR WAY!
VARIOUS ARTISTS (WALT DISNE

TOP LATINO VOL. 2
VARIOUS ARTISTS (SONY BMG NORTE

-

:0:-00-0-00

SMACKERS PRESENTS: GIRL NEXT
VARIOUS ARTISTS (HOLLYWODD

-
N

WOW WORSHIP (AQUA)
VARIOUS ARTISTS (WORD-CURB/EMI CMG/SONY BMG MUSIC/PROVIDENT-INTEGRITY

-
@

PURE '80S: #1S
VARIOUS ARTISTS (HIP-0/UME

1

NOW #1'S
VARIOUS ARTISTS (UNIVERSAL/EMI/SONY BMG/ZOMBA/UME

NOW LATINO
VARIOUS ARTISTS (THE EMI GROUP/UNIVERSAL/ZOMBA/SONY BMG NDRTE/SONY BMG

Data for week of OCTOBER 21, 2006
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SALES DATA
COMPILED BY

N Nielsen

VideoScan

HOT NIJEOCLIPS G.VIDED

COMFIZED BY
Nielsen
Broadcast Dala
Systems

Based on audience-weight2d plays from MTV, VH1, BET and CMT, and non-
weighted plays from eigl: otler channels, as monitored by Nielsen Broadcast
Data Systems. See Chart Legend for rules and explanations. © 2006, VNU
Business Media Inc and Nielsen SoundScan, Inc. All rights reserved.

A

: V

Principal Performers &£
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE} B
5 THE INFORMATION Beck |
INTERSCOPE VIDED/UNIVERSAL MUSIC & VIDED DiST. 607576 (13.98 <D/DVD) ]
49 PULSE
] 7 1189 COLUMBIA MUSIC VIDEQ/SONY MUSIC ENTERTAINMENT 54171 {24.98 DVD) Pk Flnyd ﬂ
3 gg GREATEST HITS Creed
i = WIND-UP VIDED/SDNY BMG VIDEO 13103 (13.98 CD/DVD)
» FRIENDLY FIRE
‘_‘ m CAPITOL VIDED/EMM MUSIC VIDEO 35568 (23.98 CD/DVD) Sean Lennon
H 4 144 PAST, PRESENT & FUTURE Rob Zombie
GEFFEN HOME VIDEO/UNIVERSAL MUSIC & VIDEO DIST. 001041 (18.98 CB/DVC)
W, 75 ZOO TV: LIVE FROM SYDNEY v @
ISLAND VIDEQ/UME/UNIVERSAL MUSIC & VIDEQ DIST. 007461 (19.98 DV}
m g 2 TRANSITIONS Freddie Jacksan
HUSH/ORPHEUS VIDED 90956 (15 98 CD/DVD)
5 5 TOURING THE ANGEL: LIVE IN MILAN Depeche Mode
- '|I SIRE RECORDS/WARNER HOME VIDEQ 38684 {19.98 DVD)
DIVA: VIDEO COLLECTION Sarah Brightman
ANGEL/EMM MUSIC VIDED 10132 (19.98 OVD)
ﬁ g 1g ELVIS: ALOHA FROM HAWAII Elvis Presiey
=T RCA/SONY BMG VIDEO 70507 (19.98 DVD)
M 10 1 ELVIS: '68 COMEBACK SPECIAL Elvis Presiey
RCA/SONY BMG VIDEO 70505 (19.98 DVD) —
" 25 13 137 THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHEF N COWBOYS' VULGAR HITS Pantera
.,;ﬁ - ELEKTRA/RHINO HOME VIDED/WARNER MUSIC VISION 73932 (18.98 CD’IVD)
14 gg FAREWELL | TOUR: LIVE FROM MELBOURNE Eagles
RHINO HOME VIDED 70423 (29.98 DVD)
34 11 34 WE ARE..THE LAURIE BERKNER BAND The Laurie Berkner Band B}
| HEAR/RAZOR & TIE/SONY BMG VIDED 86009 (16.98 DVD)
- THE LONG ROAD HOME
18 17 VISUAL ENTERTAINMENT 7022 (19 98 DVD) oA Fogeny .
23 152 LIVE AT DONINGTON AC/DC B
g = =S EPIC MUSIC VIDED'SONY MUSIC ENTERTAINMENT 56963 (14.98 DVD)
25 ANYWHERE BUT HOME Evanescence )
WIND-UP VIDED. SONY BMG VIDED 13106 (25.98 CD/DVD)
A MUSICARES PERSON OF THE YEAR TRIBUTE HONORING JAMES TAYLOR Various Artists
RHINO HOME VIDED 71642 (19.98 DVD)
n o0 3 BADAZZ Lir Boosie
r ASYLUM/WARNER HOME VIDEO 68779 (9.98 DVD)
!ﬂ. 18 10 LIVE AT WRIGLEY FIELD Jimmy Buffett
IMZESY |, - MAILBOAT 2502 (24 98 DVD)
93 &5 LIVE AT WOODSTOCK (SPECIAL EDITION) Jimi Hendrix B3
- GEFFEN HOME VIDEQ 28309 {19.98 DVD)
h j 19 7 CHRIS BOTTI: LIVE WITH ORCHESTRA & SPECIAL GUESTS Chris Botti

COLUMBIA MUSIC VIDED/SONY BMG VIOEO 80458 (19.98 CD/DVD)

123 VICTORY

3 INTEGRITY GOSPEL COLUMBIA/SONY BMG VIDEO 78031 (14 9@ DvD)
24 15 o HOMECOMING CHRISTMAS FROM SOUTH AFRICA
'ﬂ‘_ SPRING HOUSE VIDEQ EMM MUSIC VIOED 44734 (19.98 DVD)

D 7 |9 SEE YOU ON THE SIDE (CHOPPED, SCREWED, _IVE & UNGLUED)

VIRGIN MUSIC VIDED/EMM MUSIC VIDED 73985 (26.98 CO/DVD})
7

Tye Tribbett & G.A.

Bill & Gloria Gaither With The Homecoming Friends

Korn

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
MONEY MAKER i

| “W Wl LUDACRIS FEAT. PHARRELL DTP/DEF JAM/IDJMG
1§ COME TO ME

| DIDDY FEAT, NICOLE SCHERZINGER BAD BOY/ATLANTIC

RING THE ALARM

BEYONCE COLUMBIA

SEXYBACK

ARTIST mimee

g e 2 R

BEYONCE, RING THE ALARM
JUSTIN TIMBERLAKE,  sexyBack

47

13 T USTIN TIMBERLAKE JIVE/ZOMBA MY CHEMICAL ROMANCE,  WELCOME TO THE BLACK PARADE
» 3 LIPS OF AN ANGEL LUDACRIS,  MONEY MAKER
i HINDER UNIVERSAL REPUBLIC EVANESCENCE,  CALL ME WHEN YOU'RE SOBER
g 3 CALL ME WHEN YOU'RE SOBER DIDDY, CoME T0 ME
EVANESCENCE WIND .UP
f PUSH IT TENACIOUS D, THE PICK OF DESTINY
R
o RICK ROSS SLIP-N-SLIDE/DEF JAM/IDJMG THE KILLERS, WHEN YOU WERE YOUNG
WHEN YOU WERE YOUNG OK GO,  HERE IT GOES AGAIN

THE KILLERS {SLAND/IDJMG

IT'S OKAY (ONE BLOOD)

THE GAME FEATURING JUNIDR REID GEFFEN
g HEREIT GOES AGAIN

OK GO CAPITOL

STUNTIN' LIKE MY DADDY
BIRDMAN & LIL WAYNE CASH MONEY/UNIVERSAL MOTOWN

]i NELLY FURTADQ, MANEATER
s L 5

h'l 10

ALAN JACKSON,  LIKE RED ON A ROSE

ﬁw' 16 4 NEED A BOSS DIERKS BENTLEY,  EVERY MILE A MEMORY
SHAREEFA FEATURING LUDACRIS DTP/DEF CON 1//IDIMG SUGARLAND, WANT T0
118 5 LSE:"EA [C)A?”":)ILT CHRIS YOUNG,  DRINKIN' ME LONELY
SARA EVANS,  YOU'LL ALWAYS BE MY BABY

4 12 5 "LIVE IN THE SKY

Tl FEATERINE_JISMIE FOXX GRAND HUSTLE/ATLANTIC
YOU SHOULD BE MY GIRL
SAMMIE FEAT. SEAN PAUL OF YOUNGBLDODZ ROWDY/UNIVERSAL MOTOV/N

JOSH TURNER,  wouLo YOU GO WITH ME
KENNY CHESNEY, You SAvE ME
STEVE HOLY, BRAND NEW GIRLFRIEND
BROOKS & DUNN,  BUILDING BRIDGES
KEITH URBAN,  ONCE IN A LIFETIME

25| 3

EVERYTIME THA BEAT DROP
MONICA FEATURING DEM FRANCHIZE BOYZ J/RMG

6' 15‘ PULLIN' ME BACK
CHINGY FEATURING TYRESE SLOT-A-LDT/CAPITOL

B SO EXCITED '
JANET FEATURING KHIA VIRGIN -
1 20 :H | KNOW YOU SEE IT ‘
T YUNG JOC FEAT. BRANDY MS. B HAMBRICK BLOCK/BAD BOY SOUTHATLANTIC
= THE PICK OF DESTINY
goh ¥ 2 nacious o P
3 i 22 10 LONDON BRIDGE
FERGIE WILL.|. AM/A&M/INTERSCOPE

WELCOME TO THE BLACK PARADE

ROBIN THICKE, LbpST wiTHOUT U
JOHN LEGEND,  save Room
MARY J. BLIGE, TAKE ME AS 1 AM

BEYONCE, RING THE ALARM

SALES JATA COMPILED BY
N
Nielsen
SoundScan

ARTIST

LABEL & NUMBER / DISTRIBUTING LABEL (PRICE)
UNK

BIG 0OMP 5973/KOCH (17.98)
THE HOLD STEADY

VAGRANT 442 (13.98)

2 GEORGE LOPEZ
0BLIO 83140 (16.98)

SEE BELOW FOR COMPLETE LEGEND INFORMATION.
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Title l

Beat'n Down Yo Block

Boys And Girls In America

El Mas Chingon

DAVID BISBAL
VALE 007713/UNIVERSAL LATIND (13.98) &

Premonicion

SEAN LENNON
CAPITOL 35568 (23.98 CD/DVD) &

Friendly Fire

HE 1S LEGEND
SOLID STATE 46616/T00TH & NAIL (13.98)

Suck Out The Poison

‘;,_ '“ RAKIM & KEN-Y
=\ PINA 270183/UNIVERSAL LATING (15.98)

Masterpiece: Nuestra Obra Maestra -

o

8 4

@ 15' 26 IS BULLET FOR MY VALENTINE
=y (LU TRUSTKILL 74 (13.98) .
6 16 MAT KEARNEY

AWARE/COLUMBIA 94177/SONY MUSIC (11.98)
g - -

HEADLINERS/UNIVISION 310869/UG (13.98) & ES.L.
VITTORIO Vittorio
POLYDOR'DECCA/MUSIC FOR A BETTER WORLO 007307/UNIVERSAL CLASSICS GROUP (16.98)

The Poison

——y

Nothing Left To Lose |

Top Of My Lungs

PHILLIPS, CRAIG & DEAN
57 AVENTURA

INO/COLUMBIA 87933/SONY MUSIC (16.98)
PREMIUM LATIN 94082/SONY BMG NORTE {13.98

|

God's Project

JONEZETTA
TOOTH & NAIL 54149 (13.98)

Popularity

AMON AMARTH
METAL BLADE 14584 (13.98)

Wide Oden On Our Side

10 LOS BUKIS
FONOVISA 352638/UG (11 98)

30 Recuerdos

% CALLE 13
WHITE LION 96875/SONY BMG NORTE (15.98)

Calle 13

» MEWITHOUTYOU
= _TOOTH & NAIL 60429 (15.98

Brother, Sister

3 MEDESKI SCOFIELD MARTIN & WOOD
INDIRECTD 01 (15.98)

Out Louder

LUPILLO RIVERA
_VENEMUSIC 653138/UNIVERSAL LATING (13 98)

Entre Copas Y Botellas

| MONCHY & ALEXANDRA
J&N 50191/SONY BMG NORTE (13.98)

CARTEL
THE MILITiA GROUP/EPIC 83850/SONY MUSIC (1598}

Exitos

Chroma

18
'Js DRAGONFORCE
© """ _SANCTUARY/ROADRUNNER 618034/I0JMG (17 98)

Inhuman Rampage

o, PESADO
WARNER LATINA 63865 (15 98)

Piensame Un Momento

REGINA SPEKTOR

3 v " _SIRE 44112/WARNER BROS. (15.98

Begin To Hope

SPITALFIELD
VICTORY 321 (13.98)

Better Than Knowing Where You Are

. JOSHUA BELL
SONY CLASSICAL 97779/SONY BMG MASTERWORKS (18.98)

Voice Of The Violin

WEBSTAR
UNIVERSAL REPUBLIC 007602/UMRG (13.98)

Webstar Presents... Caught in The Web

BELINDA
EMI TELEVISA 60736 (13.98)

Utopia

ALACRANES MUSICAL
UNIVISION 311018/U6 (13.98)

Puros Corridos Venenosos

4 THE 101 STRINGS ORCHESTRA
MADAGY SPECIAL PRODUCTS 52418/MADACY (5.98 CD/DVD) #

Halloween Fright Night

IMOGEN HEAP

49 RCA VICTOR 72532 (11 98)

Speak For Yourself

THE RAPTURE
UNIVERSAL MOTOWN 007438/UMRG (9.98)

Pieces Of The People We Love

BIG DADDY WEAVE
FERVENT 886530/WARNER BROS. (13.98)

Every Time | Breathe

- CRUNCHY BLACK
HYPNOTIZE MINDS 3616 (16.98)

On My Own

5 HILLSONG
HILLSONG AUSTRALIA/COLUMBIA 88310/SONY MUSIC (17.98) &

Mighty To Save: Live

CARBON LEAF

= VANGUARD 79799/WeLK (17.98)

Love, Loss, Hope, Repeat o

5 SPARKLEHORSE
_CAPITOL 70946°/ASTRALWERKS (17.98)

Dreamt For Light Years In The Belly Of A Mountain

REGGAETON NINOS
EMI TELEVISA 72807 (14.98)

Ninos Vol. 2

BEBO NORMAN
ESSENTIAL 10799 (17.98)

Between The Dreaming And The Coming True

FRANCO DE VITA
SONY BMG NORTE 83847 (16.98) @

Mil Y Una Historias: En Vivo

LOS BUKIS
FONOVISA 352697/UG (5 98)

Linea De Oro

OLD CROW MEDICINE SHOW
NETTWERK 30431 (17.98)

Big Iron World

AARON SHUST
BRASH 0017 (13 98)

Anything Worth Saying

EMERSON DRIVE
MIDAS 90088 (13.98)

Countrified

THE CARAVANS
MALACO 4542 (16.98)

Paved The Way

NICHOLE NORDEMAN
SPARROW 63575 (17.98)

Brave |

DANIELLE PECK
BIG MACHINE 010160 {11 98)

Danielle Peck

STEPHEN HURD

INTEGRITY GOSPEL/INTEGRITY/COLUMBIA 89418/SONY MUSIC (16,98)

My Destiny

BRAZILIAN GIRLS
VERVE FORECAST 006224/VG (13.98)

BREAKING & ENTERING

Talk To La Bomk

B MY CHEMICAL ROMANCE REPRISE LYFE JENNINGS, = sEx.
| 42 g TELL ME BABY CORINNE BAILEY RAE,  LIKEA STaR indie rockers the Hold Steady make their first chart entry this week, scoring the
. = RED HOT CHILI PEPPERS WARNER BROS. SUNSHINE ANDERSON,  SOMETHING | WANNA GIVE YOU No. 124 spot on The Billboard 200. Discover developing artists making their B
5% "CH ODLE SOUP. inaugural Billboard chart runs each week in Breaking & Entering on billboard.com.
24 %2 SE:'S:AS:(YEUTG BNFgYoTHEVLOEE (ﬁgﬂlf; UNIVERSAL REPUBLIC JANET 4 KSON‘ SO EXCITED E £ 2
RUBEN STUDDARD,  CHANGE ME

The test-selling albums by new and devetoping acts, defined as those who have never appeared in the top 100 of The Billbcard
20C. fa Heatseekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the
Heatseekers chart. See Chart Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScar, Inc.
All -ights reserved.

2 SURRENDER
CAMP FREODY LION'S GATE/RED INK

Data for week of OCTOBER 21, 2006 |

LETOYA, SHEDON'T

For chart repr nts call 646.654.4633 Go to www.billboard.biz for compiete chart data | 109
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ABOUT US (Cecjle Barker Publishin (9 CAP/EMI
April Music. ASCAP/% Wl AS AP/2 Ki RE’ fR/T
Publishin SCAP JCOIIS[OfCh Music. ASC

Mﬁsm A CA

0 STA (WB Music, ASCAP/Brava
So ’Tg ASCA LT24
AIN'T GON LET UP (Da Great, ASCAP/Power Hittas

APV’>N n0 rack ASCAP/ATtst Publishing

Group West
AINT NO OTHER MAN (Xtina M SI [}w, Careers
3 G B MV/Gifted Pearl Music.

ASCA P/KS gBMl/ArI nuse B /Trici
Sounds Mu CAP/iza
LSIC B CI de OIIS Musw Group ASCAP),

ALIADO DEL TIEMPO (Thrae Sound BMI LT 10
ALYSSA LIES (BMG-Careers. BMI/More
AWARILLMSKY M Crgxg M 6 ASC P,
| N
For Sound MUSIC ASCAPAWE M il ﬁKg

Carol Vincent And Assoc ates,
S%SA érmmn éIIIB Music. BMI/Bar Two BleaIOne
ANT S QU TE VAYAS}Eeenunes SESAC)LT 7
g GI"ed SCL e ASCAPEM! April Music
ASC

a Songs. BMIDJ Kool Music.
A Eona By KM ame

B

BE EASY (Hot Rod Publishin ASCAP{UmversaI
MUSIC Corgomuon ASCAP
SC 'So /ATV Tunes

ASCAF;/S%U o Malay RIbII hing. AS AP) RBH 100
BEFSR HE CHEATS (That Liflle
APM Ehtv Undgr og. SCAPv-)‘on ATV Cross
v ASCAPY HL CS 47 H100 35 POP 49
BESOS Y CO ASﬁComova. BMI) T 46
BE WITHOUT YOU (Mary Eg: ASCAP/UmverSaI
C AC/Bab oys Little
b||shmg Company SESAC/Noaniim 2
SESAL/ dJadensPuIJIIshmg SES lC/Naked
Under omes éc %sa
g P/ asonsLyn%s SESAC/Reach GIobaI Tunes.

B! SSY {fssy & Nemo Tunes ASCAP/Levegas sic
Publishin Aa AP/EMI April Music, ASCAP om 3
Songs, haw, BMI/Team S Dot Publishint
BMIMHitco Music. Bi/Songs Of Windswept Pamhc
BMI/EMI Blackwood, BMI/LDst Poet Music.

BMISo unc ron Tunes, BMYJasper Cameron Ostaf

0N . HL/W
8 fl'JN( IA 11| Music, ASCAP/Augustana Music
ASCAP - POP b

BRAND NEW GIRLFRIEHD (EM! Blackwood
BMI/Shane Minor, BM ng Circus, BMISongs Of
Wmdsw%n Pacific I/Je ySIeeIe BMI), AL, CS

BROKEN (Green Wagon MDSIC ASCAP/UmversaL
Polyigram Internatioral, OF ie Park Music.
an

ASCAP Kobail Music AS CAP A eMusm52
ug,

CALL ME WHEN YOU RE SOBER*ProIessor Screw-
Tye Publishing, {)Dw ?ht Frge usm BMI/Sweet

u5|»
Shama one'M c, ASCAP/EMI

mI Musm .s AP/Né%m nderMybIohes/E
ASCAPA Ch slis Music A / isajamba Music

AP/F erTme unsA AI ant G
ASCAP/Unive Hglusuc Corporation, '\SCAP’AI(
ControI Music, ASCAP), HL, H100 53; POP 91, RBH

g
CANADIAN IDIOT (WB Music, ASCAP/Green Daze
O e BA) i

CAN’T LET GO (Songs OI Universal, BMJ/Ta p’y{
e's Music. BMI/Bat Future MUsiC, E ﬁ L

RB
CAPRICE MUSIC (Town Music Publishing, ASCAP)

N HANG LOW1(B|g Big Kid, ASCAP/LII D
AS AP/Reace ASCAP, mversaIMUSI
Corﬁoranon ASCAPY, HL, H 007; RBH 8

E (First Avenue Musuc PRS 0Ngs,
ASCAP/Demis Hot S on’\%
usm AP nderdogs

ASCAP/SI nge MoIeI
8 ?’ sic. ASCAP/Tank 1174

Mu5|c ASCAP Iack Fo ntain Publishin
APAn onxfB Dix n?-l Wik ASCAP/(?opyrIghl

Comrol
B]gLIe BMI)H 006, POP 7
CHEMICALSR Music, BMI/Seven
SummIls BA’I(AnIOnma Songs ASCAP/Seven Peaks
USIC ASCAP/In Bocca Al Luipo, ASCAP) H100 98;

CHI%KESNFSIOODLE SOUP (Not Listed) H100 45;
CHIQUILLA 10co De Amor, BMUAUniversal-Musica
Unlfa HG. BMiWarner-Tamerlane Publishing

CHUI&K up THE DEUCE g:omn .lssmn PUD|I shing,
BMI/Paul W aé gPe
BMINolddAIacIor Pu%hs Igg MVPimp My n Inter-
nal
COME BACK TO ME Anlonma Songs ASCAP/Seven
Music, ASCAP/In p0.
AS| AP/UmchappeII usm BMI/ areers-BMG,
BI\gIT igh NIce BMI {uewater Music, BMI),
COME TO ME ’&YMI PubIIshmg BMKhJanIce Combs
Publishing. BM/EMI Blackwo! I7dustin Combs
Publishing, AS /EMIA il Music. ASCAP/Baby
Mike Music Publishing. SESAC/Christian Combs
ijhshm%,‘ SESA(%{Fora Music SESAC/Bishop Bai-
ey Publishing, AS ’( riffin GA Finesse Wall
Ivﬁ/:sxc PubllsR i Shag’&v\/%zy Pubg%ﬂng -
e Rights Music ongs, Of Unive
BM 2)(S Pum%mng,sw) HL. HIG%ZS POP 36.

ERASH HERE TIOPNAIGSHCT @E%%/J&‘nes BMI) CS 18
u
RaeLk %/%llvsn B‘I/B\ G Ricordi Musm Pub-
PA/AtmOs| Wwe Music, SPAKBMGZ omba
Prodtictions. SPA) 0 23; POP 2:
CRAZY BITCH (Famous. ASCAP HL, POP 75

D

DANI CALIFORNIA (Moebetoblame, BMI& POP 53
DA a DRMAMIN Ardmore And Beechwood, PRS/First
lor Music
DAY DR AMING&SgW&lme BMI) RBH 77
DEJALE CAER Universal-Musica
Unica, B IVUnIversaI Music ASCAP/Songs Of Pegr
ASCAP& nﬂ P)IT 41
DEJA VI IBIackwood BMVHIIco South
once, ASCAP/ usm of Wmdswept
3,000 Music, BM %aF mes Muclc
BMI/Janice Cgmb PubIIs ing, E
/Carter Boys Pubhshmg, AS AP/Price
g, <E’7 odneyverkmc Productions, BMI). HL,

DEM JEANS Shamah Cymone Music. ASCAP/EMI

1no

usic, ASCAP/Bang baM Ié
4 ﬂmuv Musm A AP/BM 0ngs.
ROO S TE PIDO( Iem e ASCAP) LT 13

ES LUSIO ME Famous, ASCAP/Sania
el mversal Musuca ASI APJ LT 22
DFI'ALLE i Biackwn 73
THE DIAR JANE (Seven Peaks Music

ASCE Brea ing Benjamin Music, ASCAP) H100 89
DiDDY BOP {For Game MusiC A CAP/zég MUSIC,

Br-
DIME Marimbero Music. ASCAP/LIl JézzeI sic.
nhshm BMYSony/ATV Discos. ASCAP,

AP L
DIME DUIEN ES Pacmc Latin, ASCAPMaximo
Aguire BMI/EIOII APYLT 3
DR rr'; T(?M (Al bhsh/Ug Desvglnee BMI' lgS Ii
chard Mush ncle Wilmese
‘ Ya Luv Dat Music, ASCAP/No('Img Dale,

AS
gﬂ DIE BumS“ Way Music, BMI) RBH 85
DRINKIN' ME LONELY (Runnin' Befind Publshi ng,
SC 58 unchxld Wusic. ASCAPWrds & MUsic

right Control/Pop Style Music
P\lbllshmg Aé(Q,A F?B 3 PEy

E

ENOUGH CRYIN UnIVCT\dI Music Corporation
ASCAPMary J. Blige. ASCAP/Radne JerkmsPro—
dugtiors, BM MI Iac iowood, BM)/Team S
Pubhshlng.B I/Hilco Music. BMI/ ngs
Windswe IPacmc BMI/EMI April M

ASCAP/Carter Boys Pubfishing, ASCAPT HL, RBH

ENTOURAGE (Mr. Grandberry Os Musm SESAC/E
Hudson Music, BMKWamSe am?LIane Pyblishing.
BMSIA Cdve7 PubIIs ESAC/Lyric PLBIDIIShlng,

EVERYN‘IF Ey MEMORY( lerks BenIley Publishing
Designee, AS P/Breft Beavers Publishi: g
DesiGnee BM nsgn Musw BMI/RAnc 0 Papa
Music BMP (S3

EVERYTIM THA EAT P (Shaniah ymOne

Music ASCAP/EMIA ril MUSIC ASCA mba

NE&IC ASCAP/Nal UnderM Clothes,

A AP/Cn Im Musm ASCAP, %m F/gnchuze

Bogz ASCA SIlde That Music, ASCAP,

Publishing, ASCAP) H100 48; POP 84; RBH 11

F

FACE DOWN (The Red Ju d)Psun Apparatus Publish-

IﬂE E'(Il 76
FACT ) INEED YOU UnIversaI Music Cor-
poraIIon ASCAP/Jatcal, A E’S

ASCAP Sexual Vanilla MUSIC CA
F amerTamerIane Pubhshm% BMI/Arm
Your Dillg, IyZ ’GB Diesel
SOI:ANP IackAd MusiC, SOCA WBM. Hib0

0.
FAVORITE GIRL gNotlm% Hill Songs SESAC/Put i
Down PUBlisf EP
C/M I Mustc PubI shing, ASCAP/Chutztah
PubIIshIn P) RBH 5
FERGALI OUS (will..am Music, BM.I Cher RIVGT
BMi/Headphone Junkie Publishing. A M
Agnl Music, ASC AP/Ruthless Aflack Muzxq
nk ssion Muzick, ASCAP/Two Badd
Music, ASCAPMeriwar Music, BMY), CLM/HL
H 00 5 POP 41
NDING MY WAY BACK HOME (EMI Aé)rll Music
:4 AP Sea Gayle MUSIBOASCAP
D 4 rs. Lumy Iuna odie, ASCAP) HL, CS 38
MYSELF IN'YOU (Cancellec Lunch MUEI
S AP Universal-FolyGram Interrational, ASCA

FINO QUT WHO YOUR FRIENDS ARE (Sony/ATV
Acull Rose BI\m’Lavender 200 Music. BMI/Careers-

BMG BM
FLOW I|IATURAL (Sony Discos, ASCAP/Copyright
FLY LIKE A BIRD € Songg BMI Son%s 0t Univer-
XE usm CAP/Min é)é)higGuv
Mu51 SCAP/JI Branda Music Works, ASCA
'FORE SHE WAS MAMA (Son /ATV Acutf Rose,

BMl1avender Zoo, BMIAmmokalee Music,
BMU/Daphil Music. BMI), HL. CS

GALLERY IS é)erSawPubhshm 8MI/Zomba

Egms M WBXA ongs. BMYEM! April Music
ETVOUTTA Y WAY s BThed) AScaP

tign A
GET Ul (Bubva (Gee Music. BMI/Noontime Tunes,
BMI/Warner-lamerlane Publishing, BMI/Royalty
R ntings ASCAP/Umversai Musw Corporanon

CQ PhamIII%y Camp uSIc ASCAP),

mo STORY CHAPTER 2 (EMI BIackwood
"IMI Madhouse B! g
GIVE [T AWAY (Hun Siow Music, A éICG

ASCAP/Sony/A Tree B i Bubba MYEMI
BMV‘OOO M) H 35 POP 47
GOOD AS GONE (Wamer TamerIane Publishing.

BM ¢ Fh Cow, B BMI/WB usic

AS| AP Tuwer Two A API WB
GOOD DIRE! S (Murmah Music Cor oranon
MI/CaX ] aIreeI Musw ASCAP/Large Opportunity

A GOOD MAN ngdas M%%m ASCAP/Animal Planet
ASCAP /AvaRu Music SESAG/Muttisongs BMG

SE!

GOTYO OME (WBM Music SESAC 0ngs In The
e 0Bl ofﬁAC/Noonn R
whalll Say Huh?? Phenom Muswc BMI ncle
Bobby's Music, BMI/EMI Blackwood. MI)
HL/AWBM. RBH 58

H

HANDS UP Shroom Shad Music, BMI/Resto World
Music, ASCA gS n?\\n/ 7%0 fusic Club,
ASCAPALIoyg, %nk 216, ASCAB et Mu5|c
Corporation. ASCAP/50 Cent Music, ASCAP), H

RBH /1
HATEPIgg I;ans On Paper Publishing, ASCAP) H100
i
HEECEAgN YOUR ARMS) (Gordie s A Prince.
HERE T GOES AGAIN (OK Go Publishing. BMI)

S EAMOR(Co right ConImI)\LT 40
HIPS DONT LIE Song unes CAP, uss
Zwingli, A SCAP ac 000, VT
Music, BM! el House; M/EHSIQI\ Music,
BMI/Lanfranco Musm ASCAP/Sa q
S ,AP,NeIIa ML(I)S(I]CAASCAZI?{J R Musrc Pub ishing

AS-
CJS AVE A LIFE yr0n Edwards Pubusmn )
AS AP/EMI April Music, ASCAP), HL, H1005:

HURT tina I\%usu: BMI/Caree BMG BMI’SIuck In
e roal. ASCAP/Famous, A /I s
%EMI Blackwood BMI/Inouye BMI). HL, H100

1 CALL IT LOVE (Sony/ATV Tunes, ASCAP/EMI AE
MUSIC1 ASCAPA\&IﬁI & Music Publishing, ASCAP!

HL
I CANT HATE YOU ANYMORE (Ikenaior Music
ASCAP/Sony/ATV Tunes, ASCAP/Sony/ATV Music

Go to www.billboard.biz for complete chart data
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Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song
and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.} Sheet Music Dist., Chart, Position.

Publishin gCanada SQCAN/My Gelaw: IVET
Musc ASCAP/Right Bank Music. ASC Versa

ASCAPéEMI April Music, ASCAP), HL/WBM, H100
(Y:Gram IntematlonaI ASCAEP /Angelou Musr MAS ALLA

DEL SOL (Edimusa, ASCAP) LT 12

ROCKSTAR IWamerTamerIane PLIb[IShIn% BMI/Am
Your Dillo, SOCAN/Zero: Diesel

é\ggke ASCAP/Ruth Anne Music, ASCAP) Hi00 8;
SOCANgBIack Adder MusIc SOCA WBM. Hi00
93 POP 7

TOP BACK éClub Crown Publishing. BMI/Chubby Boy

LOS MATE (Malito, ASCAP/Emesto F. Padilla 0P 78 usic
| DON WANT TO gMI Blackwood. BMUBIue Lamp, BMVPeer InlernaIIonaI BMI) LT 44 RUBBERBAND BANKS (Taylor MyRHart Publishing, TORN SL-IOIIea anu, ASCAP
ASCAP/Re nsong MU/Ayden, BMIWrensong, ME MAT, S (Mater ASCAP) L] ASCAP/C Beatz Publishing: BMI) RBH 68 Music, ASCA! P/OcloberEl‘%nlh
IFBM(‘]U'RLE GOING THROUGH HELL_(BEFORE THE MED %\EFSIGR (AI%& Y Fido, 'é\g%P) 1733 BMI/Wamer famerfane Publishing, BM1), WBM. RBH
usic, BV o 's Kid Music.
DEVIL EVEN KNOWS) (v o 5 SAC M e ek e Rerag 10 Ao R Lo ASCAF;)' WBM,POP 56
SygAEI BSEESé\rg/CamNaI ViSIC, gESA 4 o FS))elec g Publs Iga YR SALIO EL SOL (Cown P BMI) LT 15 TLLPEOR ERRG (Tena o M A oAl 28
| 3
CAME BACK FHom AWARF]HCkwIck o MIBACLE o AU tonLaCasel Xt Segl,sf,{sg;%gmmvm Aol e Vi L A Mu ) AsChpem

Icno QE%ADI\’YIV@HE?WM Publishing, BMIPre- edia GMBH/Hanseatic Musikverlag, GEMA} POP AVE RO ? M 1John L'&gend Ptbhshmg BM|Cherry ﬁg&hﬂys;}c QHSII%AI\?L/I’\S‘IHC EES%TFE% I\gx ggk()J[Ihﬁe

kit Rwer BMVWI 1.1 am Music, BMI/Jessyca Wilson
| 1T Knoll, BMIEmbassy Music Corporafi elbon
ENDWLYOUSEE T G en 2 g Eier- MONEY IN THE BANK (Prince OF Crrk Ublishing. — Pyisnng, BM/Sony/ATV Songs, BRH), CLWHL. FODISAg ATl e Tnee ASCAP) L. RoH

BMI/8th Grade Mus C Pubhsrk3 'a BMI/Swizole

Music, BMI/EMI Blackwood .
us:c BMI/50 Cent Music, ASCAP/UmverYS%SI Music sﬁ‘g Rﬁgh"shﬁ]“%@’,"fM M%%EA%ESQ%E;‘Q %%‘{Js L

COTDOWIUO ASCAP), HL H100 65, POP 98, RBH SESACAGE e Mels ASCATEM Apt Musu;

Enses MI/”IaIIk -Mekhi Music, MI/Bae ment
unk, ASCAP/Basement Funk Sauth, ASCAP/Dia
moncut Flaw eis Recardings Publishing. ASVAP/HOI

TURN THE PAGE (RJ Music, BMEMI Blackwood.
BMI Jonéon Trax PubIlshIng SESAC/EM! April

Sauce Music, ASCAP/Three Naits And 2 Crown, ASCAP/Justin Combs Publishing, ASCAP, oemx rw E bKi
‘Aauria Azura Music. BMIMaster Mind Music. MONEY MAKER (Ludacris Music Publishin 0 PINK LIN s(Son ATV Tree, BMUKingsiree!
ASH AP’EMIADIII Music, ASCAP) HLMIIOO 22, /UnIversaI( Muswn(lorflo;ahon ASCEP %e Musﬁ%Pubhshmg, ASCAP) HEMER007: SAEegl?Cson?S Amenca gESAC/Ruby LIS
Blackwood, BMI) HL E FUE (\/ander ASCAP) LT

WaIers 0f Nazarelh, BMI/EM
1 POP 6 REH 2

I'LL WAIg FOR YOUT(/Coburn BMéHarIey Allen M"IIJI[J)IQIZAINS (EOR Music. BMVBiack To Black S EX. (%’ n ASCAP) H100 3
remoma Music, lack 10 Black
1L0veD HER ST (soea ATy Lo fevs, Songs. EMPaTck Suan Music, BALyncal Mie SEXYBALK (o e E"‘e’p”ses Ascfﬂgﬂgggg , -
RREAE IR X g S MOVE ALONG. Sbrr?ells Ligpn S Wty SESAC 220 andz Mz b el s R B
s Ed. ASCAPBMG SES C) W isf lng BMULIl Jizzel Music Publishin: /Kanda:
1L 1T T Baciaont Byiaoun Jeezy Music S0, ASCAR) HL HICO 41.P0F VE Su er&wmb“shm M by A AP ol MusTeASCAREM! Aprl
BMI Toomu:tone Publisning, M), HL, RBH 64 MY L L(Tomdo uglas, BV SongATVTree Eme, OVE (ap FISOHY/AWTUHES Agﬁp Ml HJbIIShI il E)Dp{gm HonelMg Mugk K EhdMapy Boy

IMAGINE ME (/omba Sorgs Mi/Kerrion, BMULilly
Macc I WBM RBH

1M COMING OVER (1Its A Dundeal Music.
ASCAPYourig khalil Music, ASCAP RBH 80

LOS INFIELES (Premium Latin, ASCAP) 1T §
INNOCENCE (\We'e Goin ToMauI B Hits And
Smashes Music, ASCAP 28 Music, BMI/Zomba

HL/WBM, H100 24, POP 28 ppR Bubba Gee us|c BM Noontime
SHE DON'T IConJunc ion Musvc Publishing, Ré ?.Z}FM‘Q{VI‘}’IE( T%%esrsIane (b stim S0
A i

ASCAP/EMI April Music, ASCAP/Bootiegges
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

YV ARIKETPLACIE

For ad placement write to classifieds@billboard.com or call 800-223-7524

LEGAL SERVICES REAL ESTATE REAL ESTATE

ARRESTED?

® BEAT THE PRESS ¢
Damage Control Public Relations

IMAGE IS EVERYTHING

RRESTE

FATHER'S RIGHTS"

Call attorney Jeffery Leving
312-356-DADS or visit

www.dadsrights.com

MUSIC
MERCHANDISE

BUY DIRECT AND SAVE!
While other pecple are raising their prices, we
are slashing ours. Major label CD’s, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call {609) 880-6000.
Fax (609) 890-0247 or write
Scorplo Musilc, Inc.
P.O.Box A Trenton, N.J. 08691-0020
email: scorpliomus@aol.com

SONGS FOR SALE

ATTENTION VOCAL ARTIST -
songs for sale if interested - contact:
Carol Payne Crystian at
(412} 551-9668.

NOTICES/
ANNOUNCEMENTS
PUFF THE
MAGIC DRAGON
covered by The Loop is

banned on radio in Canada.

Info: www.puffmagic.com

Volunteers Needed

Interested in volunteering at

the most important music
industry events?

Touring Conference & Awards,
November 7-9, 2006
The Roosevelt Hotel, NYC
Regional Mexican Music Summit
November 12-14, 2006

Beverly Hilton, Los Angeles, CA

Film & TV Music Conference
November 13-15, 2006
Beverly Hilton, Los Angeles, CA
Please contact:
Courtney Marks
cmarks @Dbillboard.com
646.654.4652
www.BillboardEvents.com

30 Minutes from The Randy Parton
Theater at Carolina Crossroads

Quite Neighborhood on Park - Access to Donald Ross Golf Course
45 Minutes Drive to Raleigh-Durham International Airport
5 Bedrooms, Newly Renovated Kitchen, 9’ Ceilings,
Crown Molding, Hardwood Floors, Slate Roof & Patio,
Large Foyer, Numerous Fireplaces

Price: $650,000.000
Rocky Mount, North Carolina

Contact: Ms. Nancy Liipfert
Nancy Liipfert Associates Inc.
3709 Westridge Circle Drive
Rocky Mount, North Carolina 27804
Tel: 800-831-0114 / 252-937-7000
nancy@nancyliipfert.com

T-SHIRTS

BACKSTAGE
FASHION

Worldwide Distributors of Licensed:
ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

wwW.backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

www americanradiohistorvy com

VILLA DEI FiorRl, MALIBU COLONY’S MOST CREATIVE ESTATE...
UGLY DIVORCE, SACRIFICE SALE! 2 STORY GRAND ROOM, FRENCH BOUCHERIE KITCHEN,

3 BEDROOMS PLUS INCREDIBLE MASTER W/ PRIVATE TERRACE, AMAZING BATH HAS STEAM, SAUNA,
UNIQUE “SHOWER ROOM,” JACUZZ W/ PLASMA, GERBERIT TOILET W/ PLASMA. GRASSY
BACKYARD/PATIO HAS LAGOON POOL, PARTY SPA, 427 PLASMA, BBQ & THERE'S A ROLLS ROYCE
GOLF CART FOR THE SHORT JAUNT TO COLONY SAND, SHOPS & RESTAURANTS.

CaAroL BIRD

$5,995,000
1310-317-9346

WWW.VILLADEIFIORIMALIBU.COM

f JOLDWELL BANKER
PREVIEWS

BILLBOARD CLASSIFIEDS
MOVE LUXURY REAL ESTATE TO THE
STARS REACH
THE HIGH-POWERED WORLD OF
MUSIC & ENTERTAINMENT

Call Mark Wood - Real Estate Manager
661-270-0798 - Fax: 323-525-2395
Billboard @ musician.org
1-800-223-7524

Reach all the movers & shakers every week
through the pages of Billboard
a force in the music/entertainment
industry for over 100 years

HELP WANTED

wm commence boakmg of the Comocaﬁun Cenler immediately upon hiring, utilizing
his or her various industry contacts with promoters and agents to attract and secure
concerts prior fo opening and beyond. This posiiion will also oversee the direct
supervision of the facility department heads 1o include marketing, finance and box
office. Additional responsibilities include assisting the General Manager in the
day-to-day functions of the existing 5.000-seat arena and Convocation Center.
A

GLS;&,,._»". -

Resumes with References and cover letters 10: Emait: rreese(@maituct edu, Fax: 407 823.0248
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HELP WANTED HELP WANTED RECORDING STUDIOS

NATIONAL DIRECTOR OF SALES

VICTORY

RECORDS

THE #1 INDEPENDENT RECORD LABEL
is looking to fill its NATIONAL DIRECTOR OF
SALES position. This person would interface
with our US (RED) and Canadian (Universal)
distributors and retail. Five years of experi-
ence in similar position along with great rela-
tionships in the retail community is required.
Position is in downtown Chicago.

Resume with references and cover letter to:
email: jobs@victoryrecords.com
fax: 312.873.3889

www.victoryrecords.com

PUBLICIST

VICTORY

RECORDS

VICTORY RECORDS is looking for a savvy and
creative individual to join its U.S. publicity depart-
ment. This person would be responsible for using
their existing and developing media relationships to
expose our artists and other related projects. Excel-
lent writing, organizational, marketing, creative and
social skills required. Candidate should have a lust
for promotion, travel, willing to work long hours and
hunger for searching out media opportunities in
print, on the Internet and on Television. For consider-
ation please fax cover letter, resume and references.
At least three years previous publicity experience
required.

Resume with references and cover letter to:
email: jobs@victoryrecords.com
fax: 312.873.3889

(5 NG Ol A

FREE PODCAST AVAILABLE NOW AT VICTORV.TV
VICTORY RECORDS - 346 N. JUSTINE ST., SUITE 504, CHICAGO, IL 60607

VICTORVE

JOIN OUR EXCLUSIVE COMMUNITY

com

RECORDS

N2 | OCTOBER 21, 2006

Nashville, TN Music/Movie
company
seeks professional to sell Nat'l
Accts, develop marketing programs
& participate in company manage-
ment. Requires proven track record
growing revenue while maintaining
margin & the bottom line through
sensible risk management. Must be
a responsible, self-managed
professional who effectively plans &
controls workload to ensure all
corporate policies are adhered to &
provides monthly reports clearly il-
lustrating revenue & margin growth.
Send résumé & salary requirements
to ken@krbmusic.com.

PUBLICIST
Los Angeles Philharmonic Assoc. seeks
publicist 4+ years exp.; impeccable
writing/cominunications skills; innovative
thinker; solid local & nat'l media contacts;
music knowledge; team-player; Bachelor’s
degree in related field. Details at:
www.laphil.com/jobs
Send cover letter, résumé and writing
sample to: H.R., LA Philharmonic, 151 S.
Grand Ave., Los Angeles, Ca. 90012 -
email: applicant@laphil.org or fax
213-972-7275 - No calls please

PROFESSIONAL
SERVICES

LAST CHANCE

GET 60 FREE
DISCS WITH
ANY NEW
CDORDVD &
REPLICATION &

ORDER.

Our 60th anniversary special
offer ends 12/31/06.

Visit www.discmakers.com/bb
or call 1-866-677-7911.

" O DISC MAKERS"

S4 Media Group is Looking to

Buy Your Music Catalog

We are seeking to purchase
catalogs with min. 500
tracks and $50,000/yr in NPS.

Publishing and/or Masters

For consideration we will need:
Financial history, Asking price,
Track listing and publishing info

S4 Media Group
415.547.1695
aaron@s4mediagroup.com
www.sdmediagroup.com

We prefer to deal directly
with principles/owners

REACH OVER 114,000 RESPONSIVE
REAL-ESTATE READERS IN OVER
110 COUNTRIES! WANT TO BE

PART OF OUR FALL 2006

LUXURY REAL-ESATE SPECIAL?
WRITE TO:

CLASSIFIEDS@BILLBOARD.COM
OR CALL - 646-654-4636

www.americanradiohistorv.com

mazing Freestanding Private Recording Facility
In The Heart Of Maimi, Florida

Property characteristics

World Class Architecture Built in 2004
State of the Art Electronics System
200+ Amp Service

Loading Bay

Executive Rool Top Terrace
Renowned Interior Desigrer

impact Glass

Awaras/Trophy Niche(s}

Cat 5 in Every Office

Main Server Center

Every Otfice Wired for Audio and Video
Utira Secure Faclity

Imported Limestone

Imported Lighting Fixtures

Sprockets Music Studios

Premier music company, Sprockets Music, is moving to a

new facility. Exclusive and private, free standing recording

facifity in the heart of Miami, minutes from Downtown and

South Beach. Three stories, 3500+ SqFt. Fully wired for internet,
secutity, sound video, dual HVAC units, Hafian imestone and
much more. Custom Light fixtures and a spectacular 3% floor

30 person roof top veranda is only the beginning. Everything is
custom. Designed by award wining architect and interior designer.
Ultra contemporary studio ready to move in.

Offered at $2,475,000 Dual Over-sized HVAC Urits
2811 SW THIRD AVE William R. Cook-Licensed Realtor
MIAME, FL 33129 Harrod Exdusive Realty
18851 NE 29 Ave Suite 700
Aventura, FL 33180

Direct: (305) 761-9455 Fax:(305) 860-5916
william@wrcook.com
For More Information: www.wrcook.com

Contact William to handle all of your luxury property needs in South Florida

PROFESSIONAL SERVICES

Includes: 1-color booket &
1-color €D label from print-ready
film, jewelbox, shrinkwrop

@ 300 Paekase° 3775 oo
*1000.S2..$1099.00

D.J. VINYL PROMO
TO0 127 vinvt $799.00 additional 1P's: $1.30 ecch
500 127 vinvt $1,279.00 zeoroer 5710.00

1000 127”7 vinve $1,889.00 reoroer - $1319.00

PACKAGES INCLUDE: WHITE JACKET w/ HOLE © MASTERING © FULL PROCESSING ©
TEST PRESSINGS © 2-COLOR LABELS {stock background) © SHRINKWRAP © QUICK TURN AROUND

RA[N BO RECORDS MANUTAC TURING CORPORATION
8960 Fron Ave., Canoga Park, CA 91304 - (818) 280-1100

Fax: (818) 280- 1101 « www.rainborecords.com * info@rainhorecords.com

GOMPLETE
DIRECTORY F
OF MUSIC |
INDUSTRY
GONTAGTS F

ONLY $15.95 -

includes shipping ($18.95 overseas)

Includes: 4-color bookiet &
2-color €D label from print-ready
film, jewelbox, shrinkvrap

WE'VE MOYED!
o larger faciities
in Canoga Perk

ASK FOR OUR FREE BROCHURE!

e 1938

0 touring & promotion

&

Cormpice Dreciory of Msk bty Ctacts

e 45 S £ A e
\ -~ “w—-
o o A

N

Includes: « City-by-city club directory  Tape/disc services » A&R directory « Music
services directory * Music industry websites « PLUS-Exclusive: Why 4 is Still Fab:
40 years after the Beatles, foursomes are still the heart of rock 'n’ rolf* And much more!

ORDER BY PHONE: 800-526-2706 ABMGCLS
OR ORDER ONLINE: www.orderhillhoard.com
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BILLBOARD UNDERGROUND: MB< Entertainment artists Mike Millz and
Jermaine Paul packed the house at the 3illboard Uncerground showcase Oct. 2 at the
Cutting Room in New York. PHOTOS: COURTESY OF RICK GILBERT/SKYHOOK ENTERTAINMENT

ABDVE: Smiling for the camera, from left are Millz, M GM/VP Jeanine McLean Griffin, Paul
and Billboard VP of integrated sales/associate pudlisher Brian Kennedy.

LEFT: R&B powerhouse Jermaine Paul wins over th2 irdustry crowd at the Oct. 2 Billboard
Unsderground showcase.

RIGHT: Rap artist Mike Millz delivers his rapid rhyames 3t Billboard Underground.

Lil’ Kim, left, and
lce-T harg backstage at
the 2006 VH! Hip-Hop
Honors, held Oct. 7 at
Hammersce n Ballroom in
New York. >HOTO: COURTESY OF
THEC WARGO, WIREIMAGE COM

Robert Randolph, center,
stopped by the CBS Radio Studio in
New York to celebrate the release of his new
album, "Colorblind.” Ten lucky fans were invited for
this intimate performance and one-on-one. The event
will be webcast on the AT&T blue room, located at
attblueroom.com/music. From left are CBS Radio’s Kelly
Peppers, Randolph and Red Light Management's Chris Sampson.

Mick Rock, Bft, the appropriately
named rock photographer, was
honored Oct 4 at the Diesel-U-Music
Awards in Landon. The Healers’
Johnny Marv, formerly of l2agandary
British band she Smiths, was

on hand to resent Rock with

the contribufion to music award

Burt Bacharach, Patti Austin, Dionne Warwick, Take 6 and Dave Koz were

among the acts who performed tributes to Johnny Mathis when assistance RIAA director of

fund Society of Singers presented its annual Eila Award to the singer Sept. 12 investigations, Northeast Bob Barchiesi,

at the Beverly Hilton in Beverly Hills, Calif. The avent celebrated the 50th left, and RIAA senior VP of investigations Patt!
anniversary of Mathis’ recording career and was attended by such luminaries as Galupo present Rhode Island Attorney General Patrick
basketball great Bill Russell, Whitney Houston, Steve Tyrell and Pat Boone. C. Lynch with a gold record in appreciation of efforts to
Pictured, from left, are Mathis, SOS president/CEO Jerry Sharell and BMG US. combat sound-recording piracy and protect the creative rights
chairman Clive Davis. PHOTO: COURTESY OF BERLINER PHCTOGRAPHY of record companies, artists, musicians and composers.

OCTOBER 21, 2006 www.billboard.biz
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YOU’RE THE INSPIRATION
It would be easy for Def Jam rapper Young Jeezy to be up-
staged amid high-profile upcoming releases by Jay-Z and
Nas. But Jeezy has a formidable cast in his corner for his
sophomore album, “The Inspiration,” due Dec. 12. The

project will boast guest appearances from Ludacris, T.1.,

Keyshia Cole, Three 6 Mafia, Young Buck and Timbaland,
among others.

Songs tipped to appear on the album include “3 A.M.,”
“Dreamin’,” “Child of God” and “I Love It,” which Track got a taste
of during a recent listening session at Island Def Jam chairman
Antonio “L.A.” Reid’s office.

Jeezy tells Track he recorded 114(!) songs for the album, ultimately

selecting the best 14. Are the other 100 gone forever? “Maybe, maybe not,”

he says. “I did this in case anything ever happens to me, so I've got a couple of
albums left. You never know these days.”

“The Inspiration” follows Jeezy’s 2005 debut, “Let’s Get It: Thug Motivation 101,” which reached

No. 2 on The Billboard 200 and has sold 1.7 million copies in the United States, according to Nielsen SoundScan.

EDITED BY MICHAEL PAOLETTA

[ ]
For more INSIDE TRACK gt IJI?
www.billboard m

KING SOLOMON

With Tower Records’ glorious run ending on the sour note
of liquidation, one might think 81-year-old founder Russ
Solomon would be ready for the retired life. But if you
thought that, then you don’t know Solomon. “l am trying
to figure out how to get started again in some way. Even
if | only open one store someplace, | am going to do it,”
Solomon says. “Shit, it’s the only thing | know. | have to
have a job, and | love this business.”

Ex-Virgin honcho Matt Serletic is in the studio working
with Taylor Hicks on the “American ldol” winner’s major-
label debut, due Dec. 5 from Arista. In the future, Serletic
tells Track that he’ll work closely with Clive Davis on new
rock band 16 Frames.

Serletic has also been collaborating with Rob Thomas
on the song “Little Wonders” for the Disney film “Meet the
Robinsons,” due early next year.

And while he’s not yet ready to divulge too much info,
Serletic acknowledges that he has his eyes set on starting
a new record label and publishing company. Stay tuned.

Silversun Pickups were also tapped to host an Oct. 16 episode
of MTV2’s “Subterranean” and will doubtlessly have a lot of
industry eyes on them when they return to New York Nov. 2
for Dangerbird’s CM] showcase at Piano’s.

At least one major is also sniffing around U K. export
the Arctic Monkeys, whose Domino debut, “Whatever Peo-
ple Say I Am, That’'s What I’'m Not,” has moved 268,000
copies here since early March.

FELIZ NAVIDAD

Target is getting ready to celebrate Christmas Latino style

not just via retail blitzes but also with a Christmas spe-

cial thatis set to air on the Univision network during
the first half of December. The special will be pro-

duced by Emilio Estefan Jr., who just finished
producing the gala event that opened Miami’s
new Performing Arts Center. No confirmations
yet on talent, but top stars are on the list of

possible performers.

The newly formed Skeleton Key Entertainment has inked
deals with R&B artist Case and Memphis-based hip-hop
outfit Rap Hustlaz, Track has learned. Case’s new album,
“The Rose Experience,” will be issued early next year
on the Indigo Blue imprint, which Case is launch-
ing with QutKast manager Blue Williams. It will
be his first album since 20071’s Def Soul set
“Open Letter,” which featured the No. 1
R&B/Hip-Hop Songs hit “Missing You.”
As for Rap Hustlaz, who have produced
tracks for Juvenile, Ludacris and Mike
Jones and been featured on
songs by Lil Jon and T.I,, the
duo is also eyeing an
early-2007 release for its
Skeleton Key debut.
Finally, Garnet Reid has been
named Skeleton Key VP of
urban promotions. Reid most
recently ran independent
promotions company Fo-
cused, Inc., where he worked
closely with Juelz Santana,
Talib Kweli and Jim Jones.

THAT’S 50 YUSUF
On receiving his second successive
songwriter of the year trophy at
the ASCAP Awards in London
Yusuf [slam gave revelers a
brief history lesson. The
artist, who rose to fame in
the "60s as folk singer Cat
Stevens, explained his
logic for returning to
music, having initially
quit the industry after con-
verting to the Muslim faith
in the late "70s.
“Muslims introduced the
guitar in Europe through Spain,
which means [ can pick it up
again,” he quipped as he collected
his award Oct. 11. The artist’s first
album in nearly 30 years, “An Other
Cup,” is due next month via Atlantic
Records in the United States and Poly-
dor in the United Kingdom.

WHO’S GOT NEXT?
Track is hearing a lot of major-label
buzz around Los Angeles rock out-
fit Silversun Pickups, who played a
packed show Oct. 12 at New York’s
Bowery Ballroom. The group’s debut
album, “Carnavas,” came out in July
via indie Dangerbird Records and
has already scanned 13,000 copies.

i '

YOUNG JEEZY

JEEZY' RICK DIAMOND/WIREIMAGE.COM. ISLAM: RETNA LTD.
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RECORD COMPANIES: Island Def Jam Music Group pro-
motes Shakir Stewart to senior VP of A&R. He was VP.

Universal Music Group International elevates Rob Wells
to senior VP of digital. He was divisional director of digital
services at Universal Music U.K.

Walt Disney Records in Burbank, Calif, appoints Fred
Mollin to VP of A&R. He has served as a record producer,
film and TV composer, musical director, recording artist and
songwriter,

Machete Music in Los Angeles names Arturo Gil West
Coast marketing manager. He was marketing manager at
Universal Music Group.

Imperial Records in New York names Henley Halem
product manager, Zenobia Simmons national director of
publicity and Jay Boone national director of promotions.
Halem was a manager at HRH Management, Simmons was
owner of Zenobs Music Management and Boone was
owner/president of Boone Farm Promotions.

EMI Austria ups Thomas Thron to GM. He was sales
director.

Angel Music Group in London taps Jacky Schroer
as A&R executive. She held the same title at Decca
Music Group.

Virgin Germany names Roland Lesker marketing man-
ager. He was international marketing manager at Berlin-
based Ministry of Sound.

TOURING: MSG Entertainment in New York names Tim
Schmidt executive VP of business development. He was
senior VP at the Weinstein Co./Miramax Films.

MEDIA: CBS Entertainment and CBS Paramount Network
Television names Amy Osler VP of music. She was VP of
TV and marketing at Columbia Records.

RELATED FIELDS: The Recording Academy names Lorne
Hammond executive director of its Philadelphia chapter. He
was director of sales and marketing at R&W Holding.

Paramount Home Entertainment in Los Angeles
appoints Dennis Maguire to president of international. He
was president at Buena Vista Home Entertainment.

Rogers & Cowan in Los Angeles promotes Jason Padgitt
to VP. He was an associate VP.

Elvis Presley Enterprises in Memphis names Paul
Jankowski chief marketing officer. He was president of
Access Marketing Services.

Send submissions to exec@billboard.com.

HEALTHY ROCKIN’

The Future of Music Coalition has launched a health insur-
ance guidance program for musicians dubbed the Health
Insurance Navigation Tool. Information can be accessed
through futureofmusic.org/hint, which also offers free,
confidential phone consultations with experts. The pro-
gram was made possible via a grant from the Nathan Cum-
mings Foundation.

JAM ON

Pearl Jam was honored with the Marleen Alhadeff Volunteer
of the Year Award at an Oct. 13 benefit for Seattle
homeless/high-risk youth advocacy organization YouthCare.
The group donated proceeds from an October 2003 acoustic
concert at Seattle’s Benaroya Hall to the organization.
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THE H3. MAGNIFIED: X

MORE CHROME. MORE LJXURY. MORE HUMMER. INTRBBUCING THE H3X. HUMMER LIKE NOTHING ELSE.
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First-Ever Greatest Hits Collection
Features-Two Brand-New Tracks Including

GOING IN BLIND

SOUTHTOWN
ALIVE
' YOUTH QE THE NATION
BOOM

IN STORES 11.21.06

wiww.payableondeath.com
www.myspace.com/payableondeath
www.rhino.com

© 2006 Rhino Entertainment Company, a Warner Music Group Company.
Manufactured & Marketed by Rhino Entertainment Company. Made In U.S.A
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