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THE EVOLUTION
of ROBIN THICKE

J

TV TUNES IN |

Past performances include The Tonight Show,
Ellen, Carson Daly and CD:USA

Upcoming dates on Jimmy Kimmel, Tyra

and the CBS Morning Show

TOURING FOLLOWS

Opening slots with Keyshia Cole,
India.Arie and John Legend

RADIO RESPONDS

Top 10 at Urban AC

#2 most added at Urban radio

On over 50 stations

Huge phones at WPCG, KMEL and more
Impacting Rhythm and Top 40 in ‘07

A SALES STORY EVOLVES!

Shipped over 250,000 units to date

Top 10 in Washington DC, Baltimore, Norfolk
and exploding in Miami, New York, Chicago,
San Francisco, Detroit and Houston

T'HE EVOLUTION
CONTINUES IN 2007!!

Grammy Award winning writer/producer Robin Thicke comes full circle with

THE EVOLUTION of ROBIN THICKE In Stores Now

Featuring the hit singles “LOST WITHOUT U”
and “WANNA LOVE YOU GIRL”

with guest appearances by
Pharrell Williams, Lil' Wayne and Faith Evans

3O

(1) o 2
. . myspace.com/robinthicke
www.robinthicke.com ‘. P e
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MIDEM

Nearly 10,000 music pro-
fessionals from almost 100
countries will meet to do
deals, network, learn and
check out hot new talent at
MIDEM 2007, taking place
Jan. 21-25 at the Palais des
Festivals in Cannes. More
information at midem.com.
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MUSIC & MONEY
Billboard’s 2007 Music &
Money Conference, March 1
at the St. Regis Hotel in
New York, is the premier
event for the music
industry’s decision-makers,
entrepreneurs and compa-
nies. For more information,
ca to billboardevents.com.
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UPFRONT

A BREAKTHROUGH
YEAR Mary J. Blige,
Chili Peppers, new
artists dominate
Grammy nominations.
The Indies

Retail Track

FEATURES

16 Legal Matters

18 On The Road

20 Global

22 Digital Entertainment
24 Latin

25 Garage Rock

28 Q&A: Korda Marshall

30 THE SOUND OF GWEN Gwen Stefani's

follow-up to the multiplatinum “Love. Angel. Music.
Baby.,” “The Sweet Escape,” brings together in
song her love for a new baby, ex-band No Doubt—

and yodeling.

33 MUSIC’S BIG NIGHT IN VEGAS At the

Billboard Music Awards, Mary J. Blige, T.I. and Carrie
Underwood claim top honors.

MUSIC
NO MORE DRAMA
Nas unveils Def Jam
debut in shadow of
bay-Z’s comeback,
Bt their beef is
OO gone.
REA| Talk
lthm & Blues
Bk3 OX

iNotes,
!l Pulse
S ows

IN EVERY
ISSUE
6 Opinion
QOver The Counter
Market Watch
Charts
Marketplace
Mileposts
Backbeat
Inside Track,
Executive Turntable

ON THE COVER: Gwen Stefani by Mark Squires.

BLIGE: JOHN SHEARER/WIREIMAGE.COM; UNDERWOOD: JOHN SCIULLI/WIREIMAGE .COM:

T.i: KEVIN MAZUR/WIREIMAGE.COM

ROCK ON

From Tony Bennett to
Gwen Stefani to Mary J.
Blige, the 2006 Billboard
Music Awards rocked Las
Vegas with a star-studded
event. For a recap of the
show’s winners and live
performances, go to
billboard.biz.

DECEMBER 16, 2006 |

JONE FRONT

THE JADED INSIDER
Citizen Cope busking on
the subway? Queens of
the Stone Age slumming it
in a smali club? EMF in a
cheese commercial?
Unbelievable! Get those
scoops and much more on
the Biliboard blog, only at
jadedinsider.com.
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How do you like your entertainment
business news?

It’s a little bit of a trick question be-
cause, pardon the gloating, whatever
your answer, the newly launched Bill-
board.biz has what you want.

Head to the site—all access is free until
Dec. 14—and the first thing you’ll notice
is a bit of a face-lift. And by “bit of,” we
mean an entire overhaul. The new design
is clean, crisp and simple, allowing you
to find the stories you care about, quickly.

And for free. When the trial ends, our
magazine stories and analysis, exclusive,
newly launched multimedia interviews with

M 2 LR AT LS
Taking Care Of.Biz-ness

industry leaders, lifeblood charts and daily
bulletin, and archival searches will be sub-
scriber-only. But our global, 24/7 news up-
dates—as well as commentary, and links
to news on other sites—will be free. You
said you wanted one stop for entertain-
ment industry news, and we delivered.

We’ve also already launched a few
new sector-specific, weekly newslet-
ters—touring, digital, global and Latin—
with more on the way.

This is no small detail. The music busi-
ness is made up of so many different sec-
tors—the techies, the A&R execs, retail-
ers and on and on. As it turns out, they

i e

Billsoard

don’t always care so much for other peo-
ple’s news. (Some of them, it turns out, :E
don’t always care so much for other peo-
ple, but that’s a whole other column.) So
now, for example, you can hop over to bill-
board.biz/touring and only read touring
news. Or billboard.biz/legal,and ... you
get the point.

There’s tons more going on at the new
site, but we wouldn’t want to ruin all the sur-
prises. Whether you like your news broad
or focused, aggregated or original, e-mailed, b
RSS-fed, written or broadcast as video,
come on over and check out the new Bill-
board.biz. We think you'll stay awhile. «-.

Move Over,DR

A Better Approach To Rights Management?

BY BRUCE DAVIS

The market has not evolved as envisioned
by the architects of first-generation digi-
tal rights management. Today we find our-
selves in an age of media distribution and
management in which media move at the
speed of light across networks to impatient
consumers who expect their media when,
where and as they like it. DRM is not serv-
ing these consumers—it’s not even clear
that DRM is serving the copyright owners
itis meant to protect.

There is a better way. Digital watermark-
ing (DWM), which is being increasingly
adopted to help manage all forms of
media, enables a more sophisticated and
balanced paradigm for media distribution
and management that protects copyrights
while enhancing—instead of limiting—
consumer experiences.

Some in the music business may already
know about DWM, in the context of digi-
tal, identifying characteristics used to trace
prerelease leaks. Such watermarks are fre-
quently used to protect advance music sent
to journalists or radio stations. But DWM
can be alot more than a deterrent.

The extra information represented by
digital watermarks travels with the con-
tent—whether music, movies, images, TV
programming or print objects—and per-
sists through changes in file format and
through transformation between digital
and analog form. Photographers have used
DWM for years to embed their contact info,
for example, or usage rights into commer-
cial images. Wherever those images scat-
ter online, they can be treated accordingly
and traced to their source. Top photo im-
aging programs today include digital wa-
termark embedders and readers.

Imagine if other top media programs
followed thatlead. DWM is ideally suited
for the market conditions that have
evolved, as embodied most strikingly in

6 | DECEMBER 16, 2006

social-networking sites. Much of the re-
purposed content on YouTube, for exam-
ple, is copyrighted entertainment. More
than 90% of all broadcast TV is digitall
watermarked today for broadcast moni-
toring and audience measurement. If
YouTube implemented software to check
each stream, they could identify copy-
righted subject matter, create a report, ne-
gotiate compensation for the value chain
and sell targeted advertising for related
goods, services and community. This con-
trasts starkly with first-generation DRM
notions of preventing unauthorized ac-
cess with a lock and key or removing “un-
protected” content.

On the creator side, for true user-
generated content, creators could embed
contact information akin to what photog-
raphers have done for years with DWM,
providing means to talent scouts to find
them, persistent copyright notice and the
means to assess the popularity of the work.
The architecture could serve music, movies
and pholography equally well.

Or consider this: As a new single is re-
leased in its wide array of formats—ring-
tones, ringback tones, digital tracks,
etc.—each would identify the song and
link to associated merchandise, fan clubs,
concert schedules, special promotions, etc.
The record label would receive early re-
ports on distribution throughout all chan-
nelsand formatsand adjustits marketing
programs as appropriate. Fans, ineach and
every delivery of the song—regardless of
format, distribution channel, full songor
sample—would receive a persistent link
to all things related to that song. Each pres-
entation of the song would forever carry
with it these consumer benefits, serving
as an icon of the community of interest for
thatsong. Playit offa CD, store itonahard
drive, e-mail it to a friend—those links will
still be there, providing continuing satis-
faction to the fan and a continuity program

for marketers.

Rather than deny consumers access to
entertainment and other media content,
digital watermarking supports new ap-
proaches to capturing the “Long Tail” of
value presented by new distribution and
content access models while bringing re-
lated goods, services and community to
the attention of prospective customers.
With an opt-in program, user demograph-
ics could also be reported and used to pro-
vide additional services.

{

DWM knits together the mosaic of the
new distribution and consumption pat-

terns into a picture of simultaneous re-
spect for rights holders and unprecedented
opportunities for consumers. Once the
entertainment industries establish some
hard data about distribution and con-
sumption of content via tracking of wa-
termarked media content, negotiations
about appropriate compensation for all
contributors to the value chain—includ-
ing producers, distributors, audience ag-
gregators, advertisers and retailers—can
be reconciled in new business models for
21st-century media. e

Bruce Davis is chairman/CEO of Digimarc.
He suggests readers go to digitalwatermarking-
alliance.org for more information on DWM.
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AOL Music LIVE! Broadcast
Roxy Theatre, Los Angeles

Thanks Por the Great Performance
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>>>UBO
SHUTTERS

UBO, the maverick
Latin entertainment
compary that
garnered major chart
success—and
international
headlines when it
released a Sganish-
language reworking
of America’s national
anthem duriag last
spring’s immigaration
rallies—has shut its
doors. Sources inside
the compeny say
UBO closed at 6 p.m.
on Dec. 6; the
company confirmed
the shuttering ina
Dec. 7 press r2lease.
The reason cited for
the closure was lack
of funding fcr 2007
opetations.

>>>REPORT
REVEALS ITUNES
PURCHASE INFO
Forrester Research
issued areport (Dec.
7) finding tlat only
3% o online
households in the
United Stat2s have
bought music from
iTunes in the past
year. Those
households soent an
average total of $35
for the year, and half
of them averaged $3
or less at a time.
“Even at 93 cents,
most consumers still
aren’t sold on the
value of digital
music,” analyst Josh
Bernof writes.

>>>ZUNE SALES
Microsoft saysitis on
track to sell | million
Zune devices by June
2007 based on the
sales of the new
digital music player
since its Nov. 14
launch. Sales figures
for November won't
be available until
after research firm
NPD Group issues its
retail data the week
ending Dec.15.In an
earlier release, NPD
said Microsoft
captured %% of the
unit share ard 13% of
the dollar shere spent
on portabie digital
music players in the
first week after the
Zune debuted. This
placeditin the No. 2
position for the week,
ahead of SanDisk’s
Sansa R1yapsody.

continued on >>p10
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Norah Unprotected

EMI selling Jones’
new single as an MP3

The End Endures

Mail-order service
spurs indie label

AV RSB BY TODD MARTENS and GAIL MITCHELL |

A Breakthrough Year

Mary J. Blige, Chili Peppers, New Artists Dominate Grammy Nominations

LOS ANGELES—Mary }.
Blige’s “The Breakth-ough” took
on added meaning when nom-
inations were annoanced Dec.
7 for the 49th annual Grammy
Awards. The R&B singer leads
the pack with eight nods.

Not surprisingly, Blige dom-
inates the R&B categories, where
five of her nods originate. But it
is the nominations in two mar-
quee categories—song of the
year and record of the year, both
for “Be Without You"—that sig-
nal the crossover commercial
and critical appeal Blige achieved
with her Geffen altum.

“I turned tragedy into tri-
umph, going from ~ictim to vic-
tor,” an obviously tarilled Blige
told Billboard after t1e press con-
ference, amid free-lor-all mass-
media chaos at Hollywood’s
Music Box @ Fonda heater.
“And my fans have always been
there for me. I'm still human
and this is not ma<ing me un-
touchable. This is making me
even more touchable because
now | know they’re listening to
me and now I'm going to really
start talking to them.”

For all the accclades “The
Breakthrough” accumulated,
however, it was shut out of the
album of the year zategory.
That aside, as Recording

Academy president Neil Port-
now noted, “When you have her
kind of talent and you keep
going year after year, your music
gets better and better. Then your
fan base gets bigger and bigger.
1t's a wonderful culmination of
that this year for her.”

Earlier in the week, Blige
took home nine trophies at the
Billboard Music Awards (see
story, page 33).

Beyond Blige, other key mul-
tiple Grammy nominees include
the Red Hot Chili Peppers (six
nominations) and James Blunt,
the Dixie Chicks, John Mayer,
Danger Mouse, Prince, Rick
Rubin, Will.i.am and composer
John Williams (all with five each).

Overall, this year’s nomina-
tions display genre diversity in
the major cate-
gories and a

willingness to
embrace
new artists.
That is evi-

Reggaeton Rookies
Tre year's biggest
new Latin artists

Jpiro

denced by the multiple nods gar-
nered not only by Blunt, butalso
by alternative duo Gnarls Barkley
and U K. artist Corinne Bailey
Rae. All three will competein the
record of the year category with
Blige and the Dixie Chicks.

Vying for best new artist are
singer/songwriter Blunt, Rae,
R&B newcomer Chris Brown,
“American Idol” graduate Car-
rie Underwood and a dark-horse
nod for U.K. singer/songwriter
Imogen Heap.

Blunt, also recognized in the
best pop album and best male
pop vocal performance cate-
gories, said post-press confer-
ence, “To come to a country as
big as the States, which is adif-
ficult place to get yourselfheard,
and be welcomed in this way has
really taken me by surprise.”

Commenting on stateside ac-
ceptance of her
work in be-

tween tex-

ting her
husband
the good
news, fellow

BROWN and RAE
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Vinyl Solution
7-inch singles selling
steadily at U.K. retail

(26

U.K. artist and first-time
Grammy nominee Rae nowed, “1
definitely tried to make the
record not American-sounding.
1 think so many British acts
think about what producers are
doing [stateside] and say, ‘Let’s
copy that.” I justlistened a lot to
music | love—Marvin Geaye, Al
Green—and thought of that as
a benchmark. Hopefully, mine
are good songs that sound a lit-
tle bit different.”

First-time nominee Brown
also picked up a second nomi-
nation for best contemporary
R&B album, a category he shares
with Janet Jackson, Ne-Yo, Bey-
oncé and Kelis. Surrounded by
flashing cameras and micro-
phones, the excited 17-year-old
said that rather than partying he
would probably “relax and rest
my voice.” The singer was flying
out the next day to perform in
the holiday special “Christinas
in Washington.”

Gnaris Barkley will compete
against rock and pop veterans in
the album of the year category.
Those nominees include Justin
Timberlake (“Futu-eSex/
LoveSounds”), the Chili Peppers
(“Stadium Arcadium”), Mayer
(“Continuum”) and the Dixie
Chicks (“Taking the Long Way”).

Timberlake earnec three

Wizard At Warners

Korda Marshall's
bumper British year
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other nominations as well, in-
cluding best pop album. Also
coming in at four nods each
were Beyoncé, Gnarls Barkley
and rapper T.I.

Going beyond the marquee cat-
egories, producer of the year nom-
inees include veterans T Bone
Burnettand Rick Rubin. They are
joined by rock producer Howard
Benson, Gnarls Barkley member
Danger Mouse and Black Eyed
Peas frontman Will.L.am.

On hand to announce the
slate of nominees at the Music
Box were rapper Ludacris, who
picked up two nominations;
country act Rascal Flatts, nomi-
nated for best country perform-
ance by a duo or group; Blige;
Blunt; Brown; Evanescence’s
Amy Lee; Rae; Timberlake; and
singer/songwriter KT Tunstall,
who was nominated for best fe-
male pop vocal performance.

Given the diversity of this year’s
slate, there were some top-selling
artists and projects that didn’t feel
Grammy’s embrace. Among
those are what will likely be 2006's
best-selling album, “High School
Musical,” plus Rihannaand Sean
Paul. Nelly Furtado’s inventive hit
collaboration with Timbaland,
“Promiscuous,” garnered only
one nod for best pop collabora-
tion; Tunbaland was left off the
producer list as well.

The full list of nominees can
be bound at grammy.com. The
awards will be held Feb. 11 at
the Staples Center in Los An-
geles and will be broadcast live
on CBS. ote
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= |Executive
Shuffle

Quartararo Establishes New Company;
Ellis Named Executive VP At Sony

. Changes are in the works at
the executive VP level for EMI
and Sony Music Label Group.
At EMI, Phil Quartararo is ex-
iting his post as executive VP
of EMI Music North America at
the end of the year. At SMLG,
Lisa Ellis has been named ex-
ecutive VP of the group as part
of a restructuring of Sony
Urban Music.

Quartararo is leaving to
establish his own strategic
marketing company, EMI an-
nounced Dec. 7.

During the course of his cur-
rent five-year run at EMI, Quar-
tararo has beenresponsible for
revamping the maijor laberl’s dis-
| tribution arm from a pure sales
anddistribution operationtoa
broader sales and marketing

>>>SMG,
CHURCHILL DOWNS
FORGE LIVE-EVENT
AGREEMENT

In the wake of the Rolling
Stones’ successful Sept.
29 concert at Churchill
Downs in Louisville, Ky.,
the home of the
Kentucky Derby has
forged an agreement
with Philadelphia-based
venue management firm
SMG to pursue other
concerts and special
events to be held there.
The Stones’ A Bigger
Bang tour was the first
concert held under
Churchill Downs’ Twin
Spires. The show sold
out, drawing nearly
41,000 and grossed more
than $5 million.

BY JULIANA KORANTENG

People Power
Comes To MIDEM

January Digital Media Forum Focuses On Consumers

focus on creating new revenue
streams, building sports and
lifestyle initiatives and licens-
ing for soundtracks and
synchronization.

Prior to joining EMI, Quar-
tararo was president of Warner
Bros. Records from 1997 to
2002. From 1992 to 1997, he
was CEO of Virgin Records
America, a company he helped
found in 1986.

As for Ellis, she will report to
SMLG president Rob Stringer
in her new role. In a Dec. 7
memo announcing the move,
Stringer said she will “be in-
volved in all aspects of the
Sony Music Label Group’s ac-
tivities, with particular empha-
sis on broadening our growth
as an entertainment company

LONDON—MIDEM will respond to the inter-
national music industry’s fears about slump-
ing sales by putting consumers at the center
of its 2007 international trade show, set for
fan. 20-25 in Cannes.

The theme of this year's MidemNet—MIDEM’s
digital music forum on fan. 20-21—is “Power fo
the Consumer,” which is a response to the popu-
larity of social-networking Web sites like YouTube
and MySpace. A highlight of the sessions will be
a special filmed focus group of young consumers
discussing their music consumption habits.

MIDEM director Dominique Leguern says,

>>>STUDY:
PLAYERS DRIVE
DIGITAL MUSIC
AWARENESS

A new Jupiter Research

“We are focusing on consumers because they
are influencing all those companies creating

study finds that MP3
devices like Apple’s iPod
drive awareness of
digital music. As devices
become more popular,
more people are ripping
their CDs into the digital
format and transferring
them to their players,
Jupiter says. According
to the study, the average
size of digital music
collections has increased
during the past three
years, with 18% of them
now containing more
than 1,000 tracks. These
collections are primarily
built through ripping
music from CDs. More
than 60% of MP3 player
owners regularly rip
music to their device.

>>>GRACENOTE
INKS W/C, EMI PUB
Gracenote has added
Warner/Chappell Music
and EMI Music Publishing
toits song lyrics
database, completing
licenses with all five major
music publishers. It also
finalized deals with
independent publishers
ABKCO Music, Bob Dylan
Music, Disney Music
Publishing, Ice Nine
Publishing and
wWindswept Holdings. All
of the deals were finalized
Dec. 6. The Gracenote
lyrics program debuted in
July. The company hopes
to launch a public lyric-
search service in early
2007, and license the
database to existing
search engines, music
portals and mobile
operators.

continued on >>p12
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new tools and platforms consumers use to enjoy
music. This could offer new revenue possibil-
ities for the industry.”

“User-generated content is a phenomenon,”
says Paul Brindley, managing director of Lon-
don-based digital music consultancy MusicAlly,
which coordinated the consumer panel for
MIDEM. “There’s a desire by consumers to be
producers or interact with music in new ways
that need to be satiated.”

Panelists and speakers this year will include
former EMI Music Publishing chairman/CEO
Martin Bandier; Larry Kenswil, president of
Universal Music Group’s eLabs unit; RIAA
chairman Mitch Bainwol; and David Pakman,
CEO of independent digital retailer eMusic.

Black Eyed Peas frontman Will.i.am will explain
how digital media startup musicane.com, where
he is head of marketing, can help independent
musicians showcase and sell digital content from
their own Web and social-networking sites.

“This 1s a great time for indies,” Will.i.am says.
“Ifthere is anissue, it's with record companies;
their business model is falling apart. The indies

organization now known as EMI

iLL.LAM

never had a business model in the first place, so
they benefit, while others are suffering.”

Pakman is participating in a debate Jan. 21,
“DRMs—Do We Really Need ‘M’?,” centering
on the controversial digital rights management
technology embraced by the majors yet shunned |
by most indies. eMusic distributes its music via [}
DRM-free MP3 files.

“Billions of CDs are sold with no protection,”
Pakman says, “and the [open] MP3 file is no dif-
ferent from the way the industry has sold music
since the early 1980s, when the CD started.”

Other panel themes covered at MidemNet
and MIDEM include dedicated advertising-
funded music services (“Sounds Like Free: Ad- || assumed a new role as execu-
Supported Music”), the survival of niche genres [! tive VP and asamember of the
in the digital landscape (“Long Tail lllustrated— t! office of the chairman.

Is Small the New Big?”) and the impactof music [J§  He also oversaw EMI Music
on advertising (“Are Brands Shaping the New ||| Marketing’s special and strate-
Music Economy?”). gic marketing units, which

QUARTARARO

in the digital era.”

Ellis has overseen Sony

Urban Music since the division
was formed in 2003, and has
beeninvolvedin a string of hits
by such acts as John Legend,
Omarion, Lyfe Jennings, Three
6 Mafia and Beyoncé. She was
was promoted to president of
the unit in December 2005.

In conjunction with the

move, Sony Urban Music, pre-
viously a 70-person shared-
services operation comprising
the Epic and Columbia R&B de-
partments, will now be housed
under the Columbia Records
Group umbrella.

There was no word of addi-

tional personnel moves, roster
shuffles or layoffs as part of the
announcement. Sony execu-
tives did not return calls for
comment by presstime. -

DIGITAL BY ANTONY BRUNO

COME
AWAY
WITH
MP3

Blue Note Tries
Unprotected
Format For
Norah Jones
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MTI’s Blue Note Records is the latest

label to experiment with selling

tracks online in the unprotected

MP3 format. The label has given

Yahoo Music permission to sell
Norah Jones’ new single “Thinking About
You” in the unprotected format, which went
on sale Dec. 5. The single is from Jones’ new
album “Not Too Late,” due Jan. 30.

On the same day Relient K, signed to EMI
label Capitol Records, did the same with the
track “Must Have Done Something Right,”
off the band’s new release “Five Score and
Seven Years Ago,” due March 6.

Yahoo Music VP/GM David Goldberg is a
vocal proponent of selling a la carte downloads
in the MP3 format so they will be compatible
with Apple’s iPod. Yahoo also previously sold
a single by Jessica Simpson and a full album
by Jesse McCartney in the unprotected format.

Currently, the practice of releasing musicin

wWWW. americanradiohistorv.com

unprotected formats seems more of a market-
ing ploy than a fundamental shift in how la-
bels approach the digital rights management
issue. To date, what little major-label fare that
has been made available to Yahoo and other
services inthe MP3 format has been driven by
promotions groups at the imprint level, simi

lar to how certain tracks are prereleased to MP3
blogs or leaked to peer-to-peer services.

This effort required convincing the corpo-
rate label executives to play ball, given their
insisting on DRM as a requirement before li-
censing music to any digital retailer. Gold-
berg is just one retailer trying to convince
them otherwise.

However, industry sources say at least one
major-label group is considering revising its
DRM policy across the board in response torel-
atively slow digital music sales, and may begin
selling all its music as unprotected MP3s early
next year with an as-yet-unnamed service. ++

e ———
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== >PICKING
CHERRY LANE

Top indie-minded
entreprenaurs are
picking Cherry Lane
Music Publishing. Quincy
Jones and the company
formed by hit film
praoducers Bob and
Harvey Weinstein have
sealed administration
deals with the publisher.
Jones is moving his
catalog of more than
1,600 compositions,
spanning five decades of
music, from
Warner/Chappell Music
on Jan. 1. Joel Sill, a
veteran music publisher,
record producer and
music supervisor,
brokered the deal. Sill
has a joint venture with
Cherry Lane. The
publisher will also
administer and exploit
all music and
soundtracks owned by
the Weinstein Co.,
formed in 2005 by the
brothers who founded
Miramax Films.

>>>RASCAL FLATTS
GEARS UP FOR
TOUR

Rascal Flatts will begin
the 2007 version of its Me
and My Gang tour Feb. B
im Charleston, Wva. They
will play 21 cities before
wrapping in early April,
when the band will take a
break from the road to
work on a new album.
Jazon Aldean will open all
dates. On-sales begin
Dec. 9, Rascal Flatts
grossed $46.2 million
from touring in 2006, 12th
among all touring acts
warldwide, according to
Billboard Boxscore.

>>WMG POSTS Q4
PROFIT, REVENUE
DOWN

Warner Music Group on
Dec. 1 posted a fourth-
quarter profit helped by
gains from litigation
against online music
service Kazaa, but sales
fell because of a weak
release schedule
compared with a year
ago. The company
reported a G4 profit of
512 million, or B cents per
share, compared with a
yvear-earlier loss of $30
million, or 21 cents per
share. Excluding the $13
million Kazaa litigation
gain, the company posted
aloss of 1% per share,

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Susan
Butler, Leila Cobo, Ray
Waddell and Reuters.

BY BRIAN GARRITY
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PRIVATEEQUITY EYES MUSICBIZ

Permira’s Bid For EMI Is Indicative Of A Larger Trend That’s Pushing Prices Higher

As 2006 draws to a close, private equity’s interest in the
music business is atan all-time high. EMI Group is the
latest source of fascination among buyout shops.

The major label admitted Nov. 28 that it had received
a “preliminary approach” from an undisclosed party.
Press reports have the advance coming from Permira
Advisers, a European private equity firm that is said to
be offering somewhere between £2 billion ($3.9 bil-
lion) and £2.5 billion ($4.9 billion) for the company.

Word is that EMI, headed by chairman Eric Nicoli,
is likely to reject the offer for being too low. But if the
music giant is serious about selling to a financial spon-
sor, that won’t be the only bid it sees.

Private equity firms have been busy bidding up
music-related assets all year—and often making them
more expensive in the process. “Private equity is hold-
ing prices up, and in some cases, pushing thern higher,”
media analyst Harold Vogel says.

Powerhouses Thomas H. Lee and Bain Capital in
November announced a deal to acquire a majority stake
in radio giant Clear Channel Communications for $18.7
billion, beating out a competing bid from Providence
Equity Partners, KKR and Blackstone Group. The pact
ranks as the fourth-biggest buyout in U.S. history, and
some analysts said Clear Channel's management could
have held out for an even higher price had it extended
the length of the auction process.

Financial sponsors also played a big role in driving
the purchase price of BMG Music Publishing, which
Vivendi—the parent of Universal Music Group—
bought in September for €1.63 billion ($2.05 billion).
KKR, Bear Stearns, GTCR Goldner Rauner and BC
Partners all were backing different management

EMI chairman ERIC NITOLI,
left, with BONNIE RAITT

groups bidding on the company. Initial estimates had
valued the catalog at $1 billion or less. And that’s not
all: Private equity firms also acquired Spanish-lan-
guage media giant Univision Communications in
June ($12.3 billion), music publisher Bug Music in
August (for an undisclosed sum) and VNU, parent
company of Billboard and Nielsen SoundScan ($8.9
billion), in March.

Industry opinions remain divided over whether EMI
is the next music prize for private equity. To be sure,
there is no shortage of potential suitors. In addition to
Permira, Goldman Sachs Group, Kohlberg Kravis
Roberts & Co. and Apollo Management are all report-
edly interested in making a play for EMI. But whether
the parties can create a deal that makes sense for every-
one involved is another story. Dealmakers say that one
thing is for certain: EMI is not bound to come cheap.

“To acquire EMI, it will cost at least twice what pri-
vate equity paid for Warner Music Group two years ago.
Atleast,” says one industry dealmaker who specializes
in matching buyers and sellers of music assets.

Any justification for a private equity company buy-
ing EMI at a high price likely will be predicated on even-
tually merging EMI’s recorded-music arm with WMG.

Critics of a private equity-led buyout of EMI argue
thatit won’t be any easier for a third party to ultimately
merge EMI with WMG than it would be for the two
companies to do a direct deal. But with private equity
firms having so much money to put to work and EMI
long searching for either a buyer or merger partner,
many sources think a deal is inevitable.

Vogel says the situation plays into a larger trend of
private equity firms being flush with cash that they
need to invest and public companies seeking valua-
tions higher than what their stock price implies.

Proving that point, private equity also retains an in-
terest in players ranging from Vivendi, which KKR re-
portedly bid $50 million for in October, to HMV, which
was the focus of a reported Permira bid in January.

One source quips: “It seems like the whole media world
is going to be owned by 10 private equity guys.” - -
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U.K.Biz To Continue Copyright Fight

Gowers Review Recommends Retaining 50-Year Term Of Protection For Sound Recordings

LONDON=—RBritain’s music in-

dustry is keeping a stiff upper
lip after losing round one of its
battle to extend the term of
copyright on sound recordings.

In a verdict widely anticipated
by the industry after newspaper
leaks, former Financial Times
editor Andrew Gowers’ long-
awaited, government-commis-
sioned review of intellectual
property, published Dec. 6, rec-
ommended that “the European
Commission does not change
the status quo and retains the
S50-year term of copyright pro-
tection for sound recordings and
related performers’ rights.”

It was still a body blow to
many of those who had spent a
year or more lobbying hard for
an extension to the term to
bring Britain in line with the
legal framework of other mar-
kets, including the United
States, where forrecords made

12 | DECEMBER 16, 2006

since 1978, sound recordings
are protected for the life of the
author plus 70 years.
Consequently, despite the
leaks, industry reaction was fast
and, in some cases, furious.
“We will continue to make
the case to the U.K. govern-
ment for term extension,” the
BPI confirmed in a statement.
“As Mr. Gowers says, the deci-
sion on extension is ultimately
for the European Commission,
and we will be putting our case
vigorously whenit reviews the
relevant directive next year.”
The U.K. government is not
obligated toimplement Gowers’
recommendations, but should it
maintain the status quo, key
records in British rock history wilt
soon fallinto the public domain.
Cliff Richard’s 1958 hit “Move It,”
for example—which some con-
sider to be the first British rock-
'n’roll record—would lose copy-

right protection in two years.
The 146-page review, the cul-
mination of nine months’ re-
search, also courts controversy
with arecommendation to intro-
duce a strictly limited “private
copying” exception, which

would allow consumers to copy
their CD collections to theiriPods
and other digital music players
without reprimand.

Industry organiza—( .
tions and executives
;e

%

immediately blasted ¢
Gowers. U.K. trade
body AIM said in a
statement that the “re-
view is patently not con-
clusive in its reasoning, its
element of issue avoidance or
its wholly negative recommen-
dations in terms of copyright
extension and the creation of a
private copy exception.”
Under current U.K. law,
sound recordings by American

wWwWWwW . americanradiohistorv.com

artists also fall into the U.K. pub-
lic domain 50 years after their
work is first released there, but
insiders predict further fallout
for the wider American biz.

“It will be interesting to see
how the Americans respond,”
U.K. collecting society PPL chair-
man/CEO Fran Nevrkla says,
“because they probably won't

have worked out in detail
how it will impact on
them. This glaring
| inequality in copy-
_ right protection could
see the U.S. flooded
with  considerably
cheaper product, which
would be illegal in their
terms, but legal in Europe.”

Not everyone was displeased
with Gowers’ findings. Suw Char-
man, executive director of con-
sumer lobby organization the
Open Rights Group, describes
the review as “fantastic.” “We’re

very pleased to see they're rec-
ommending an exception for pri-
vate copying for consumers,” she
says. “This is something that
everyone does, that the public
believes is morally reasonable
and ethically sound. So it’s im-
portant that the law reflects that
this behavioris not damaging to
the musicindustry.”

Gowers’ only real sop to the
industry is to recommend legis-
lation to strengthen the
enforcement of intellectual
property rights, including a
maximum sentence of 10 years’
imprisonment for those found
guilty of online copyright in-
fringement. That's unlikely to
prevent the industry taking its
fight direct to government and
then the European Commission.

“It’s only a report,” Nevrkla
says. “And itis only a set of recom-
mendations. It's the beginning,
not the end of this process.” - -
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TheEndls
Just Beginning

Metal-Oriented Indie Finds Its Mail-Order Niche

NEW YORK—When the End Records moved
from Salt Lake City to Brooklyn, N.Y,, this sum-
mer, it neatly side-stepped the issue of hiring
new employees. The label simply took its
whole staff with it.

End Records employees say founder An-
dreas Katsambas’ business philosophy and
unique office environment helped inspire his
dozen-strong staff to follow him to the East
Coast. They have also en-
abled the indie to grow from
its beginnings in Katsambas’
bedroom to a 7,500-square-
foot warehouse/office that
houses the label’s office and
direct-mail order business.

Katsambas started the End in
1998 to help some underground
bands he admired gain exposure.
While the label is essentially
metal, its 23 bands have a more
artistic bent, from cyber punks Voivod to folk-
metal act Agalloch. (RED Distribution exclu-
sively distributes the End’s direct signees.)

In 2001, Katsambas launched the mail-order
operation to distribute his acts and to sell prod-
uct he accumulated from trading his titles with
other labels for exposure. He promoted the busi-

|

ness by spamming online forums with his sales
incentive: His CD prices included shipping, and
all orders were fulfilled within 24 hours, a prac-
tice that remains today. For months, Katsam-
bas was up until the wee hours filling orders be-
fore heading to his day job. But the work paid off
when he hired his first employee and Katsambas
made the label his full-time job.

Cutting out the middleman to
get the best prices has fed the
End’s mail-order operation. CDs
cost $10-$11 each. The End car-
ries about 11,000 titles from ap-
proximately 7,500 acts. Ac-
cording to sales director Jesse

Lindmar, the label sells about

100,000-125,000 pieces per

month, not counting direct

sales or wholesale.
The End distributes U.S. metal la-
bels like Metal Blade, Relapse and Century
Media, as well as such European ones as Fin-
land’s Spinefarm and Holland’s Psychonaut.
Lindmar says Romanian band Negura Bunget
is the End’s best-selling mail-order act, fol-
lowed by doom metal group Asunder.

When it comes to the End’s own roster, Lind-
mar says Voivod and Thine Eyes Bleed do best

Fair Share

Will Zune’s Indie Partners Take
A Back Seat To Universal?

TODD MARTENS tmartens@billboard.com

“Building fromghe ground up:
\ANDREAS S, AS,in
£ nge shirt, with'his crew at

the End’s label offfces.

at retail, and Agalloch does better in direct
sales and mail order. RED VP of artist devel-
opment Alan Becker says Dissection and Hol-
land’s the Gathering also sell well.

When Katsambas began the End, “I started
looking at it from the artist’s perspective and
said, ‘If they work with a label, how do they
want to be treated?” ” he recalls. “For me, 100%
integrity was the No. 1 priority and then work-
ing as hard as possible to help any artist you’d
be responsible for.”

The philosophy extends to Katsambas’ em-
ployees. Lindmar says of the laid-back atmos-
phere, “It's really about being involved and build-
ing from the ground up. There is a sense of what
you do really does matter to not only the com-
pany’s growth, but to all the employees.”

Lindmar explains that everyone is encouraged
to voice ideas, no matter what they are. For ex-
ample, he says that someone who packs orders
inthe warehouse shouldn’t hesitate to speak up
if they have a suggestion for marketing an artist.

The End and its acts have begun attracting

mainstream press attention from outlets like
the Associated Press and CNN, and Katsam-
bas says business has grown 30%-50% annu-
ally. Becker believes Katsambas “is that one
break away from having the one artist that will
propel him onto a bigger stage.” The label is
now readying titles by dark metal act Novem-
ber’s Doom (“The Novella Reservoir,” due Feb.
20), spazz-rock act Tub Ring (“The Great Fil-
ter,” due in 2007) and Sleepytime Gorilla Mu-
seum (due early next year).

For now, mail order is the End’s bread and
butter, but Katsambas wants to elevate the
label side of his operations so that his directly
signed acts bring in the lion’s share of his busi-
ness. Part of that plan involves investing more
in TV ads and other marketing strategies in
addition to its online presence, which is the
End’s primary vehicle of promotion.

“We realize with hard work and talented
bands there’s no limit to how you grow. It just
has to be done organically, one at atime,” Kat-
sambas says. asee

ware,” Gordon says.
“That’s been a miss-
ing discussion in our
industry and not just
with the indies.”
Regardless, there

Out of the box, Microsoft’s Zune player
certainly has good taste. The devices
come preloaded with music from such
indies as Sub Pop and Quango, as well
as Astralwerks and V2.

While reviews for the player appear
to be mixed, we applaud Microsoft’s
overtures to the indie community and
are rooting for it to give the iPod /iTunes
combo some competition. That's why
Microsoft’s decision to cater to the
muscling power of Universal Music
Group (Billboard, Nov. 18) was initially
cause for disappointment. UMG was
the first major label to strike an agree-
ment with Microsoft to receive a fee for
every Zune player sold.

Inaninformal survey of indie execs,
most saw it as little more than a move
for Microsoft to cater favor with the
major labels. “I think that’s just Mi-
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crosoft’s way of saying, ‘Hey, come over
to our side,” ” the head of one promi-
nent indie says.

He’s probably right. But with the
Brazilian dance-pop of Sub Pop’s CSS
among the acts heavily featured on the
Zune Web site, it’s no secret that Mi-
crosoft wants some indie cred as well.
And while this writer certainly doesn’t
agree with the assertion by UMG chair-
man/CEO Doug Morris that digital
music players are “just repositories for
stolen music,” once Microsoft made
the deal it risked alienating the very
community it courted when launching
its product.

“Itshouldn’t just be the majors,” an-
other indie head says. “Indies need to
getashare of it, too. We're struggling.”

And so far, Microsoft seems to be
showing every intent to shower the

same good will toward the indie com-

munity, even if the details will take
some time to sort out. The software
giant recently told Billboard that it
would initiate talks with the American
Assn. of Independent Music for asim-

ilar revenue-sharing plan. AAIM act-

ing president and head of Thirsty Ear
Peter Gordon says the trade body is still
in tatks with Microsoft.

“They’re very committed to the inde-
pendent community, and they didn’t
wantus'to feel like we'd be taking a back
seat in this type of relationship,” he says.
“I really do think they’re trying to take
the high ground here. The spirit of the

www.americanradiohistorv.com

conversation is that they’re here to help
and grow the community and relation-
ship, and give back where possible.”
But there are still other questions.
For one, if the Zune ultimately takes off
and the licensing fee results in some
serious funds, Gordon won’t have an
easy task of figuring out how to disperse
the money among AAIM’s 200 or so
member labels, which include Sub Pop,
Touch & Go and Victory Records.
“This is something that if you have
a good organization, you can hold these
discussions and you can determine an
equitable way of creating a healthy re-
lationship between hardware and soft-

are plenty of notewor-
thy indies that have
yet to pledge to
AAIM—Drive-Thru,
for instance, comes to
mind—and many labels may not deem
an unknown cut of Zune worthy of plop-
ping down a few grand in membership
dues. The trade body bases its member-
ship fees on alabel’s marketshare, with
the dues being at least $1,000 per year.
(A label, say, with a market share of
0.05%, would pay about $4,6001in dues,
according to AAIM’s Web site.)

“We certainly wouldn’t say to Mi-
crosoft, ‘Don’t do it for anyone else,” ”
Gordon says. “Butifalabel finds we're
doing good things for the community,
then they have a reason to join. This is
simply showing what we can do for our
labels and our members.” e

CSS:MARIANA JULIANC
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CDs Will Survive

How Buyers And Sellers Alike Will Save The Format

ue to my ongoing de-

fense of brick-and-

mortar retail, many

of my naysayers are

under the assumption

that [ am a CD fan who is stu-
pidly ignorant of how the digi-
tal revolution will wipe the
format off the face of the earth.

While that scenario may ul-
timately prove correct, let me
put forth my reasoning here
about why I think a physical for-
mat will co-exist, even when dig-
ital music becomes dominant.
For one thing, the transition to
the digital world isn’t the same
as the switch from vinyl to the
cassette or the latter to the CD.
And even in both of those
events, the winning technology
left behind a small constituency
steadfast in their devotion to the
losing format, which is why both
formats still exist. While they
don’tmatter in a big-picture way,
both formats nevertheless still
provide incremental revenue to
the industry, even if it's feeble.

In this current transition,
there will of course still be CD
lovers clinging to the format.
Believe it or not, though, 1 ain’t
one of them. The jewelbox is a
piece of crap, and the CD book-
let’s print and imagery are so
small that it takes all the fun out
of interacting with the artwork.

But besides the CD lovers, 1
suggest that there will be other
constituent consumer pockets
that will combine to justify a
continuing physical presence
for music. The constituency
may not support all the stores
still out there, but will be larger
than those still supporting cas-
sette and vinyl.

First off, | understand the
convenience factor of getting
music over the phone or
through the computer. But
sometimes it’s nice to get out
of the house, too, and go shop-
ping in stores. At Christmas-
time, some may still prefer
giving gifts the old-fashioned
way—i.e., CDs. Also, let’s not
forget this country has a long
history of collectors who like to

display their collections. And
what about those zealous fans
who want to own everything
they can by their favorite artists?

In fact, might we not also see
consumers evolve who want to
buy favorite songs or test new
artists cheaply via downloads,
but are still willing to spend
more to get premium physical
versions of music from their fa-
vorite artists? Thal’s kind of a
twist on the book industry busi-
ness model, where some fans
buy paperback while others buy
the more expensive hardcover.
Or, to put it in current industry
speak: Let consumers buy
music anywhere they want,
however way they want, when-
ever they want. Why does that

‘If retailers
comprising
60% of the
physical
business
still want
CDs, do
you think
the labels
will tell
them no?’

definition have to exclude those
who sometimes buy a file and
other times a physical format?
In fact, how can we overlook that
plenty of consumers are partic-
ipating in the digital experience
already, by buying CDs and rip-
ping them 1o computers and
portable players, instead of buy-
ing downloads?

And whatabout the conspir-
acy theorists who feel strongly
about the concept of owner-
ship? One former label execu-
tive/music fan puts it this way:
“I think it's a bad idea, this
whole concept that gives you ac-
cess to music without really
owning it; that you pay for
something that you don’t actu-
ally have. Most people down-

load music to their iPods and
computers and then one morn-
ing you wake up and it's gone,
and the labels and Apple can’t
tell you where it wentand won'’t
replace it. That’s why I want to
own music in my hand.”

Ifyou work for a big company
that purportedly maintains the
integrity of corporate systems,
you know there is really no such
thing as backup on a computer
file until you print it out. Or as
one digital music fan puts it,
“Anyone who suggests that the
digital world doesn’t need discs
anymore doesn’t do a lot of
downloading.”

And that’s just from the con-
sumer side of the equation.
The industry itself offers even
more compelling reasons why
there should be physical prod-
uct. In fact, the belief that every
consumer will switch to a dig-
ital-only world contradicts Wal-
Mart’s vision that there is room
for physical goods and down-
loads (Billboard, Aug. 12). As
the largest seller of CDs and an
early merchant of digital down-
loads, Wal-Mart sees both sides
of the issue, and if you know
of any company that listens to
the customer better than the
Bentonville, Ark.-based dis-
counter, please let me know.

In addition to Wal-Mart, Tar-
get, Best Buy, Kmartand Circuit
City use music to drive traffic to
their stores. If retailers that com-
prise 60% of the physical busi-
ness still want CDs, do you think
the labels will tell them no? Or
to put it another way, if shop-
pers go to big boxes and see a
music department, do you think
they will ignore it?

Finally, Microsoft deals aside,
it's becomingincreasingly clear
that the few powerful merchants
like Apple and the cell-phone
carriers will always retain con-
trol of the digital business model
and likely will refuse to let the
labels raise prices whenever
they want. A premium physical-
goods package may one day be
the only way for labels to real-
ize decent profits.

Oover > titles
over 5000 titles

Accessories, Adult, and Other High Margin Iitems

Deepest Catalog in the industry
Personalized Service (5ales reps acrgss the U.S.)
Best B2B Real-Time Ordering:Site in the Business

Same Day Shipping
Free Display Materials
free a©C Database
Weekly Award Winfing Tiped Magazine

New accounts call 800-635-9082
Or E-mail us at: domesticsales@aent.com
Visit our web site: www.aent.com

e =N
= L (&) (= i
@_:/\_) \_/_)\/\j

As the premi2r royalty 3dvanse ecmpany serving the
arts and 21tertair wart industries. ART is leading
the way to bus ness a1d ceeative freedom.

Whether yot need acess to your royalty income
immediately are seeking professicral management
for your royalty szream, 3r are plenning for the fiture,
ART can provide yon with the exd2rt services you
need te Jet the most f-om yaur royaity insome.

You 33n pursue you- creative goals anc have
the income strean anaileble fo achieve them.
ART czn 7elp you make it heppen.

For mom information visk
AdvancedRayaltyTracking.com
or cal

1.888.813.6552

: E Why wait? l

DECEMBER 16, 2006 |

www.billboard.biz |

www.americanradiohistorv.com

15


www.americanradiohistory.com

Uplront

l.egal Matters

SUSAN BUTLER sbutler@billboard.com

Debate Over U.S. Compulsory
License Rates Heats Up

Groups Propose Rates For Mechanical And DPD Licenses

Trade groups for record companies, digital media serv-
ices, publishers and songwriters have now proposed
compulsory license rates to the Copyright Royalty
Board under section 115 of the Copyright Act. Dur-
ing the next year, executives from some of the most
powerful companies in music and the digital music
space will testify at the proceeding. All of them are
sure to argue that it's imperative the CRB accept the
rates that they propose.

The proposals, set out in their filings with the CRB
on Nov. 30 (Billboard, Dec. 9), cover mechanical rales
for physical goods and digital phonorecord delivery rates
for downloads, on-demand streams and ringtones. To
illustrate the parties’ positions, | created a hypothetical
and scanned the Billboard charts to put a face to the

numbers: Disturbed’s cover recording of “Land of Con-
fusion” isa composition written by former Genesis band-
mates Tony Banks, Phil Collins and Mike Rutherford.
The track, which is four minutes and 50 seconds long,
is one of 14 songs on Disturbed’s album, “Ten Thou-
sund Fists.” It's also available as a master ringtone.

The audio trackand music video, plus one other song,
are also on an enhanced CD single. The track is avail-
able from online services for permanent download (from
a music store), limited download (from a subscription
service) and interactive (i.e., on-demand) stream.

The calculations are purely hypothetical because

the CRB must still decide issues like a definition of

“revenue,” and companies will certainly not disclose
their revenue to the public. That said, let’s assume

that Disturbed’s CD retails at $13.99, with the label
receiving $9 wholesale revenue. The enhanced CD
single retails at $5.98, with a $3.40 wholesale price.
Permanent downloads retail at 99 cents, with the label
receiving 65 cents. The master ringtone retails at $2.50,
with the label receiving 50% of that for the content
(i.e., the cost of content).

Now we can calculate and compare what the pub-
lisher of “Land of Confusion” would receive for each
configuration under the rates proposed by publishers
and songwriters, record companies and digital media
companies. The rates they proposed to the CRB for
each configuration und use are described below. Pro-
posed rates for limited downloads and interactive
streams are described in the sidebar. oee

What They Al Want current and Proposed Rates

CURRENT RATES

PUBLISHERS & SONGWRITERS

RECORD COMPANIES

DIGITAL SERVICES

CD ALBUM 9.1¢ for the song (greater of 9.1¢
per song or 1.75¢ per minute). If
each composition on the 14-track
Disturbed CD was licensed for
9.1¢, total mechanical royalties
due for the CD would be $1.27,
which is 14.1% of the $9 wholesale
revenue. Many CDs have 12 tracks;
total mechanicals would then be
$1.09, which is 12.1% of the $9
wholesale revenue

12.5¢ for the song (greater of 12.5¢
per song or 2.4¢ per minute of
playing time, periodically ad-
justed for inflation). If each com-
position was licensed for 12.5¢,
total mechanical royalties due for
the Disturbed CD would be $1.75,
which is 19.4% of the CD whole-
sale price. For a12-track CD, total
royalties would be $1.50, equal to
16.7% of wholesale.

5¢ for the song (7.8% of wholesale rev-
enue directly attributable to the sound
recording in a single transaction, calcu-
lated pro-rata per unique composition).
5¢ equals 7.8% of the $9 wholesale rev-
enue divided by 14 (i.e., pro-rated), the
number of tracks on the Disturbed CD.
If each composition were subject to a
compulsory license at this rate, total me-
chanical royatlties for the CD would be
70.2¢. On a 12-track CD, the royalty
would be 5.85¢ per song.

N/A (no rate proposed for
physical units)

ENHANCED CD
SINGLE

9.1¢ (greater of 9.1¢ per song or
1.75¢ per minute). Total publishing
royalties for the two audio tracks
equals 18.2¢ for mechanicals at the
per-song rate plus the negotiated
synch fee for the video.

12.5¢ (same rate as CD album; a
compulsory license does not
apply for use of the composition
in a video). If the other composi-
tion is licensed at the same rate,
total publishing royalties would
be 25¢ plus the negotiated fee for
the video.

? (7.8% of wholesale, but since the sudio
tracks are bundled in a single transaction
with other material, i.e., the video, the
wholesale revenue would be reduced to
reflect revenue attributable only to the
labels’ published prices for audio-only
products. Alternately, some other allo-
cation method would be consistently ap-
plied.) Rates will vary depending on the
type of material included in the bundie.

N/A (no rate proposed for
physical units)

15¢ (greater of 15¢ per song or 2.9¢
per minute, periodically adjusted
for inflation). This is 23% of the
download price received by the
label in the Distburbed example.

5.1¢ (7.8% of wholesale revenue; if an
album download, pro-rated based on
the number of tracks).

4¢ (4.1% of “applicable re-
ceipts,” defined as those re-
ceipts directly attributable
to digital phonorecord
downloads. The companies
proposed that these re-
ceipts may be pro-rated by
“total usage,” with no min-
imum amount due for the
composition.) 4¢ is 4.1% of
the 99¢ retail price.

PERMANENT 9.1¢ (greater of 9.1¢ per song or
DOWNLOAD 1.75¢ per minute). In the Disturbed
example, 9.1¢ equals 14% of the
.I.: 65¢ wholesale price or 9.2% of

‘ the 99¢ retail price.
MASTER 9.1¢ (greater of 9.1¢ per song or
RINGTONE 1.75¢ per minute). This equals 7.3%
of the content cost (aka wholesale
revenue) or 3.6% of the retail rev-

(l enue in the Disturbed example.
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41.7¢ (the greater of: (1) 15% of rev-
enue; (2) 33.3% of the total content
costs paid for mechanical rights to
the compositions and rights to the
recording; or (3)15¢ per ringtone).
41.7¢ is one-third of the $1.25 con-
tent cost, whichis greater than 15%
of the retail revenue of $2.50
(37.5¢) or than 15¢ per ringtone,

9.75¢ (7.8% of wholesale revenue).
Wholesale revenue is $1.25, which is 50%
of the retail price.

www.americanradiohistorv.com

N/A (no rate proposed)

THEN THE MATH
GETS COMPLICATED
When it comes to limited
downloads offered at sub-
scription prices or streams
that may invoive repro-
duction and performance
rights, the parties’ pro-
posals get more complex.
Everyone wants a percent-
age in the mix.

For limited downloads,
publishers and songwriters
proposed the greater of: (1)
33.3% of total content costs
paid for composition and
sound recording rights; (2)
0.33 cents per use or 0.064
cents per minute of play
time; or (3) 15% of revenue
(pro-rated by the usage of
works on the service). They
define revenue for music-
only services as including
subscription fees, fair mar-
ket value of free or in-kind
ads or other promotions,
and money received from
the sale of any product or
service directly related to a
music service. They will pro-
pose more precise defini-
tions after legal discovery.

Record companies pro-
posed 7.8% of the whole-
sale revenue, pro-rated, for
limited downloads. Digital
services proposed 4% of
“applicable receipts,” as
defined for permanent
downloads in the chart,
multiplied by a fraction: the
number of playbacks of all
phonorecords of the com-
position, divided by the
total number of playbacks
for ali phonorecords of li-
censed works.

For the reproduction
right in interactive streams,
publishers and songwriters
proposed the greater of: (1)
12.5% of revenue (pro-rated
as stated above); (2) 27.5%
of total content costs paid
for composition and sound
recording rights; or (3)
0.275 cents per use or
0.053 cents per minute of
play time.

Record companies pro-
posed a rate no greater
than 9.6% of royalties
payable for performance of
the composition streamed,
performance royalties
payable to ASCAP, BM! or
SESAC currently range
from 5% to 6.5% of revenue.
Digital services did not pro-
pose a rate for interactive
streams. .o
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g On The Road

RAY WADDELL rwaddell@billboard.com

were going to work, then I was
going to go back to work, so you
may as well go at it whole hog.
Soldid.”

The Beacon shows filmed by
Scorsese came after the Stones
had played nothing but stadi-
ums for some seven months.
“Talk about a shock to the sys-
tem. On the other hand, talk
about exciting,” Cohl says.

“Look forward to it,” Cohl
says of the final Scorsese prod-
uct. “The set listis dramatically
different than anything you've
seen from the Rolling Stones
foralong, long time. There are
a bunch of songs that you've
never seen them do, or that they
haven’t done in 25 or 30 years.
Add Martin Scorsese’s bent to
it, and you're going to get some-
thing really unique.”

So what's up for an encore?
“I'm going to go back to work
with Live Nation and see what
we can do next,” Cohl says,
though he would not provide
any hints. “You never get any
hints out of me, you know that.
Keep trying. You never know,
2007 may be just as exciting.”

Though nothing's official yet,
it appears likely the band will
stretch A Bigger Bang into 2007,
making the $500 million mark

StartThem Up.
‘11 Never Stop

Stones’ Big Bang Of A Tour Keeps Getting Bigger

easily within reach.

The same goes for Streisand,
who has intimated that she may
go back out next year. Accord-
ing to Cohl, “everybody’s happy”
with how her 06 tour turned
out, even the orchestra.

PIANO MAN HEADS
SOUTH: Billy Joel has gone
up with a run of Southern U.S.
dates for February and March
(billboard.biz, Nov. 28). Joel will
be singing the national anthem
at the Super Bowl Feb. 4 in
Miami, and the tour starts Feb.
7 at the Jacksonville (Fla.)
Arena. Also on the route are Or-
lando, Fla. (Feb. 10); Miami (12);
Columbia, S.C. (14); Greenville,
S.C. (17); Nashville (21); Char-
lottesville, Va. (23); Birming-
ham, Ala. (26); Atlanta (March
1); Raleigh, N.C. (3); and New
Orleans (6).

Joel has just concluded a sold-
out tour of Australia and a six-
city dome tour in Japan. He
returned to the road as a solo
headliner last year for the first
time in eight years, grossing $50
million from 37 shows, includ-
ing a record-setting run of 12
sellouts at New York’s Madison
Square Garden that took in
nearly $20 million. e

ROLLING STONES: KEVIN MAZUR/WIREIMAGE.COM
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THE SXSW MUSIC AND MEDIA
CONFERENCE showcases hundreds
of musical acts from around the
globe on fifty stages in downtown
Austin. By day, conference registrants
do business in the SXSW Trade Show
in the Austin Convention Center and
partake of a full agenda of informa-
five, provocative panel discussions
featuring hundreds of speakers of
international stature,

REGISTRATION
DISCOUNTS AVAILABLE
FOR SXSW 2007!

sit SXSW.COM fo register

to attend and get information
on the conference, including
up-to-date lists of speakers,

pan

elists and showcasing artists.

SXSWO
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BY LISA MOBIUS

Indies Cut Through
Shangai Red Tape

Upstart Labels Put Chinese City’s Music Scene On The Map

SHANGHAI—It may no longer
be “Red China,” but for the bur-
geoning indie label scene in the
business heart of the People’s Re-
public, it's still the land of red tape.

With a population of 20 mil-
lion and a vibrant, energetic
buzz, the eastern Chinese coastal
city of Shanghai is a hotbed of
musical activity, home to almost
a hundred “alternative” bands, a
growing live scene and more
than a dozen recording studios.

But strict government con-
trols are just one of the hurdles
facing the nascent local record-
ing industry. Domestic inde-
pendents in Shanghai also have

' thechallenges of inadequate dis-
| tribution and omnipresent

piracy—both physical and on-
line. The IFPI estimates that pi-
rated product accounted for
85% of all physical sales in
China during 2005, with more
than 350 million illegal CDs sold
ataretail value of $410 million.
Successful prosecutions for
piracy remain rare, due to a
complex system of legislation
and whatlabels have long com-
plained is a lack of political will
to act against pirates.
“Everyone in the Chinese
music business is inexperi-
enced,” says local artist Maku
Zhuang, co-founder of
Shanghai-based independent
label Soma Communications.
“There’s been no trailblazing
success to set an example, and
we can't follow overseas mod-
els either, because they justdon’t
work in the Chinese market.”
Despite those challenges, local
independentlabels are working

WwwWw.americanradiohistorv.com

hard to put Shanghaion the mu-
sical map. Soma was established
in 2003 by Zhuang and two fel-
low local artists as a recording
studioand songwriting/produc-
tion house, but is now establish-
ing itself as a label specializing
in alt-rock, folk and electronica.
Other notable Shanghai indies
include Bandu (folk/new age)
Point (rock), JZ Records (jazz)
and Xin Dong Li (pop).

The Chinese government
carefully monitors the alloca-
tion of business licenses. These
relatively new labels are licensed
as “comprehensive cultural en-
terprises.” In the strictly regu-
lated Chinese business world,
that allows them to pursue ac-
tivities and revenue streams
more profitable than the tradi-
tional music business. JZ, for
example, also runs two jazz
bars, a music school and a hotel.

However, the “cultural enter-
prises” category requires com-
panies to provide evidence of
investment between 500,000 and
1 million yuan ($63,902-
$127,806) to the local Bureau of
Industry and Commerce. The in-
vestment requirements are pro-
hibitively high for many Chinese
would-be label operators, who
claim they are generally lucky to
make $500 per month as musi-
cians who also have day jobs.

Most of the Shanghai inde-
pendent labels use their own
studios. Once a recording is
completed but before it can be
distributed, it requires an offi-
cial “publishing number”—ef-
fectively, a distribution
license—from a state-owned

company (usually a music pub-
lisher) that sells them for 1,000-
2,000 yuan ($127.81-$255.61)
and handles government ap-
proval of lyrics.

While having a state pub-
lisher is obligatory, following
deregulation in 2002 labels can
now choose their own distribu-
tors. However, industry sources
say sticking with state-owned
publisher/distributors Shang-
hai Audiovisual (SAV) or China
Record Co. Shanghai (CRC) is
advisable as they are reliable and
established channels. Most Chi-
nese indies choose publishers
and distributors on an album-
by-album basis.

“A distribution license is use-
less without a distribution net-
work,” notes Liu Zhuanghua,
founder and owner of Shanghai
indie Point Entertainment, whose
first release in October 2005 was
ajoint venture with ] Z Records-
an album titled “Possicobilities”
by local jazz vocalist Coco Zhao.

Bandu has opted to self-
distribute its releases. “Most of
the distributors also release their
own mass-produced pop al.
bums,” Bandu business director
Lin Xiaocao says, “so they can
earn more promoting those than
ours.” Upcoming releases include
the Bandu Chamber Orchestra.

Despite their problems,
Shanghai’s independents dis-
play an attitude that harks back
to the indie labels explosion in
western markets in the late
1970s and is summed up by
Soma co-founder Tadi Yan. “It’s
fun,” he says. “And it's what we
care about.”
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Content From Consumers

Entertainment Execs At DEMMX Eye An Interactive Digital Future

At the third annual DEMMX
Conference & Awards, held Nov.
28-30in Los Angeles, attendees
seemed most interested in how
to use Internet services to en-
gage fans in new, interactive
ways outside of passively listen-
ing to a created work.

For all the talk about digital
distribution of content, it re-
mains a niche activity. Music
download and subscription serv-
ices make up less than 10% of
record label revenue. This fig-
ure is even less for movies and
TV shows.

But the phenomenal success
of YouTube has illustrated the
consumer desire tointeract with
their favorite acts and brands in
new ways, and the entertainment
industry is collectively moving
to support that activity further.

Film studios, TV networks
and some record labels are cre-
ating multifunctional “brand ex-
periences” online that allow fans
to interact with their contentin
new ways on a 24/7 basis. The
idea s to create a site where they
can “superserve” fans between
episodes, movie releases and
album releases, so they can con-
stantly interact with fresh con-
tent related to their favorite
show, movie or artist.

Yet the effort is not without
its challenges. One is figuring
out a way to make such services
revenue-generating and not just
a promotional expense. Another
is determining where to draw
the line between protecting con-
tent and giving fans free access
to altering original works to
their own end.

Ringtones and voicetones are
early examples of delivering
content that lets fans interact
with their favorite acts outside

| BUT CAN MOM CALL
| YOUONIT?

Verizon Wireless is fol-
lowing up its Chocolate
music phone with a new
muitimedia handset
called the enV from LG.

The device features a full
Qwerty keyboard, VCast video and music services,
VZ Navigator location service, Bluetooth capabili-
ties, a 2.0 megapixel camera with flash and dual
speakers. Storage takes the form of a removable
microSD memory card of up to 1GB, and the
Bluetooth feature allows users to stream songs
from the device to wireless headphones and exter-
nal speakers. The video player supports four popu-
lar formats, including WMV and MP4, while the
music player supports MP3 and WMA formats.

The enV is available now for $150 after a $50
rebate, with a two-year service contract.

Yahoo's VINCE BROADY
speaks at the DEMMX
conference in Los Angeles.

of simply listening to the origi-
nal work. Record labels are now
working with YouTube to de-
velop lip-sync contests and even
to produce original content de-
signed to be altered by fans and
voted on by others.

TV networks are creating fan
sites that include message
boards, two-minute episode
wrap-ups and deleted scenes as
just the start. The next step is
giving fans the ability to re-
create scenes with their friends
or remix scenes with a different
plotline or create spoofs or side
plots not aired on TV.

For instance, urban video pro-
duction firm QD3 allows fans
to download video of its popu-
lar “Beef” series on disputes be-
tween hip-hop artists. They can
then replace the dialogue with
their own and repost it to the

site where others vote on the one

—Antony Bruno J

0000
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they like best.

Universal Music Group has
made another recent move by li-
censing its music videos to
StarStyle.com, which allows
viewers to identify the clothes,
gadgets and furnishings usedin
the videos, and then buy them.

Yahoo is following this lead,

aggregating its various online
services into sites dedicated to
specific brands. Rather than go
to Flickr to share photos and
then to Yahoo Instant Messen-
ger to chat and then to Yahoo
News to read the latest updates
on a common topic, Yahoo is of-
fering to compile these services
into a single page dedicated to
a given brand.
The company has identified
a list of 100 brands it wants to
include in the program and has
begun approaching them with
the idea. The first to take advan-
tage of it is Nintendo for its
newly launched Wii video-
game console. An example
of the type of content avail-
able includes a hilarious
user-generated spoof on
the “Mac vs. PC” commer-
cials, pitting a young sexy
blond as a Wii and an over-
{ weight brainiac as the
PlayStation 3.
“Media is expensive to pro-
duce. You need multiple revenue
streams to justify investment and
keep [the] user’s attention,” says
Vince Broady, head of games, en-
tertainment and youth for Yahoo.
“But it’s one thing to have activ-
ity. It's another to have the right
kind of activity.”
In other words, the hope is that
these “superserve” sites will at

atoital entorialoment medis - markellny eacellence
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some point generate new rev-
enue streams related to an exist-
ing brand for much cheaper than
itwould be to produce new orig-
inal content, while at the same
time serving as a promotional
platform—much like a ringtone.
But that’s proving easier said
than done. To get the critical mass
desired, access primarily needs
to be free. Eventually, there may
be an opportunity to sell adver-
tising on such sites, but it would
need to be restricted to ads that
are relevant to the audience in-
teracting with the content.
QD3 president/CEO Paul
Campbell says these kinds of on-
line services are incredibly pop-
ular, but haven’t resulted in any
new revenue yet. “I don't think
we're alone in these issues,” he
says. “We as a content provider
and distributor now are trying
to build a sustainable, new rev-
enue-generating business.”
Another challenge for content
owners, particularly many
within the musicindustry, is how
to ease off the tight reigns of con-
trol they historically have kept
on their content to allow fans to
manipulate the original source
material. One lesson of YouTube
is that fully taking advantage of
these opportunities will require
lowering the digital rights man-
agement walls that the industry
has spent so much time build-
ing during the last few years.
“Allowing users to truly in-
teract with content and mon-
etize it, it has to move freely
about,” Campbell says. “If you
try to contain it, it's going to
get out anyway. DRM is not
our priority.” oes
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BITS & BRIEFS

JUMPIN’ JUMPIN’

Sony BMG, Music World and
videogame developer Square
Enix have teamed to create a
mobile game featuring Des-
tiny’s Child. Called “Des-
tiny’s Child Groove,” the
competitive dance game in-
cludes the likenesses of all
three members, and fea-
tures four songs from the
group’s  “#71's” album.
Gamers compete against
the computer, trying to best
synchronize their in-game
dance moves to the music.
The game will roll out on
various mobile platforms
throughout the winter.

ZUNE’S SLICE

According to sales data col-
lected by the NPD Group, Mi-
crosoft managed to capture
9% unit share and 13% dollar
share spent on portable digital
music players in the first week
after its new Zune debuted.
While this beat the SanDisk
Sansa device for the week, the
Sansa still has 12% of the over-
all installed base for MP3 play-
ers, and the aggregate of
PlaysForSure devices collec-
tively outsold the Zune as well.
Apple’s iPod ended the same
week with a 63% unit share
and 72% dollar share.

FULL PHONE SONGS
According to a new report by
research firm Ipsos Insight,
full-song music downloading
on mobile phones is on the
rise. The company says 4% of
U.S. mobile users aged 12 or
older have downloaded a
song to their mobile phone
in the last month, double the
figure for the same periodin
2005. Another 14% of users
own download-capable de-
vices. Males are twice as
likely to have downloaded a
song than females, at 6% and
3% respectively. Monthly
spending on mobile music of
all forms, including ring-
tones, equals about $7 per
wireless subscriber.

MOBILE EXPLOSION
Jupiter Research estimates
that the total global mobiie
entertainment market is at
about $17 billion today, and
is expected to grow to $47
billion by 2009 and $77 bil-
lion by 2011. Europe is ex-
pected to represent the bulk
of this growth, contributing
35% to overall pie, with Asia
at 37% and the United States
at 28%. Ringtones are the
leading moneymaker, fol-
lowed closely by “infotain-
ment” services.

For the singer’s

1 AKON

”?’ | Wanna Love You ™ SRC/UNIVERSAL MOTOWN

2 FERGIE

e 4

So far, her two

op Songs

Fergalicious WiLL1AM/AGM

3 GWEN STEFANI
Wind It Up INTERSCOPE

AKON
Smack That # SRC/UNIVERSAL MOTOWN
5 JAY-Z
Show Me What You Got** ROC-A-FELLA/DEF JAM

6 BOW wWOw
Shortie Like Mine COLUMBIA

714,514

610,057

534,804

425,511

380.632

346,795

singles have sold 7 CIARA
1.7 million d|g|ta| Promise LAFACEAIVE 313,519
downloads, while 8 THE GAME

her album has
moved 712,000
copies.

next album, he’ll
be reteaming with
Sean Garrett, who
co-wrote and co-
produced his “Run
It} single.

1 FE

4 JOJO

6 JIBBS

9 FERGIE

Let's Ride {Strip Club) " GEFFEN

9 JUSTIN TIMBERLAKE
My Love JIVE

10 JIM JONES
We Fly High DIPLOMATS/KOCH

RGIE
Fergalicious WILLLAM/AZM

AKON
Smack That * SRC/UNIVERSAL MOTOWN

3 BEYONCE
Irreplaceable COLUMBIA

Too Little, Too Late * UNIVERSAL MOTOWN
5 DANITY KANE
Show Stopper " BAD BDY/ATLANTIC

Chain Hang Low GEFFEN

7 JUSTIN TIMBERLAKE
My Love*™ JIVE

London Bridge WILL. AM/A&M

301,923

279,814

211,218

Top Videos

1,084,854
862,596
820,343,
740.330
664,398
648,828
645,886

| 580380

§37,787

10 EVANESCENCE

Call Me When You're Sober " WIND-UP

481,686

All versions (1.6. AQL Sessions, Network Live, e1c.) of a video or song are combined
into one entry. * First Listen/First View ** Network Live + Breaker Artist

1 AOL Sessions

Source: AOL Music for the four weeks ending Oec. 2

SIGITAL ENTERTAINMENT &

BROADY: MATT SIMMONS/WIREIMAGE COM
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/E: MySpace
senior VP of
marketing and
content Shawn Gold,
center, celebrates the
company’s win for
best digital music
community with
Billboard president,/
publisher John
Kilcullen, left, and
digital/mobiie
correspondent
Antony Bruno

F Fuel
Industries’ Mike
Burns swept the
advergame of the
year category with
three titles inctuding
“American Dad vs.
Family Guy Kung Fu.
Shown here are
Burns and Billboard
executive editor/
associate publisher
Tamara Conniff.

Making sense of the digital revolution was the theme of the third annual
Digital Entertainment Media and Marketing Excellence conference held
Nov. 29-30 in Los Angeles. The event—ce-hosted by Billboard, The
Hollywood Reporter and AdWeek magazines—focusec on how the
entertainment industry can best make use of the current digital
environment, including the Internet, social networking, user-generated
content and mobile phones. Highlights included the DEMMX Awards,
which honored 20 visionaries in the entertainment fields of music, games
and video; a musical performanee by Sandra Bernhard; and keynote

o Microsoft had a gcod night, winning the game
innovation and innovator of the year awards for its XNA Game
Studio Express initiative. Accepting the award was product
unit manager Boyd Multerer, with Billboard executive editor
associate publisher Tamara Conniff.
L Actress/comedian/singer Sandra Bernhard
performs a song from her latest album, “Everything Bad
and Beautiful.

Deep Focus' Sabrina Caluori accepts the award for
the most innovative use of technology for advertising, with
Billboard digital/mobile cor-espondent Antony Bruno

SR = B

ABOVE: Billboard president/publisher John Kilcullen, center, is flanked by Motorola .
iRadio execs David Ulmer, left, and Mike Gaumond after they won the best radio presentations by such old mediz vanguards as The New York Times along

service award. . . !
S o n with new-media powerhouses like Yahoo.
E Motorola's iRadio group sponsored an electrifying parformance by the Duhks,
icking off the DEMMX Awards show in style.

ABOVE: PassAlong Networks co-founder/CEO David
Jaworski accepts his corrpany's award for best use of
technology by an artist on behalf of the Barenaked Ladies,

PHOTOGRAPHS FOR BILLBOARD BY MATT SIMMON'/WIREIMAGE.COM
who utilized PassAlong’s OnTour service

Billboarc executive director of events Michele Jacangelo, Sandra Bernhard and Billboard
executive 2ditor/associate publisher Tarsara Conniff after Bernhard's DEMMX performance.
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Ringing InThe Old Year’s New

Reggaetdén Acts Dominate List Of 2006’s Biggest-Selling Rookies

As 2006 starts dwindling down, it's the perfect time to
take stock of new acts who significantly broke out with
sales throughout the year, beginning in the fourth quar-
ter of 2005.

We found several worth mentioning in inany gen-
res, but the top of the heap, by far, was dominated by
reggaeton acts.

Leading the pack was Rakim & Ken-Y, whose debut
“Masterpiece: Nuestra Obra Maestra” (Universal Music
Latino} came in at a surprising No. 2 in March and has
scanned more than 200,000 copies to date, according
to Nielsen SoundScan. The duo’s romantic, pop-leaning
reggaetén sound gained traction with a younger, female
buyer—the kind who, presumably, also went for Tito
“El Bambino.” The latter’s solo debut, “Top of the Line”
(EMI Televisa), has scanned 90,000 copies.

The trio of top-selling new acts also included Calle
13’s self-titled debut, released in December 2005,
which has scanned 160,000 copies.

Calle 13 was this year’s winner of the Latin
Grammy Award for best new artist. It also hap-
pened to be the only act in the quintet of nomi-
nees that sold well. The other contenders
scanned negligible amounts—at most, a few
thousand copies.

In fact, sales numbers for new acts drop dra-
matically past the dominating three on our list.

Following Tito “El Bambino,” the highest-
selling acts—scanning 40,000 copies each—
were Anais for “Asi Soy Yo" (Univision Records)
and Mariano Barba. who broke into the charts
with “Aliado del Tiempo” on indie Three Sound
Records. The latter had released a couple of discs
before, but this marks his firstentry into our charts.

While these numbers may not look that great in

ST &Y AYALA BEN-YEHUDA

the mainstream, they’re very impressive for new Latin
acts, especially considering that much of Latin music—
particularly regional Mexican and reggaetén—is still
sold in outlets not monitored by SoundScan, so the fig-
ures are actually higher.

Also noteworthy were Mach & Daddy, with 39,000

RAKIM & KEN-Y

%
B

copies sold of “Desde Abajo” (Panama/Universal),
and surprisingly given their unusual genre, electro-
pop trio Belanova with “Dulce Beat” (Universal) scan-
ning 35,000.

Finally, scanning 21,000 copies each were Toby Love’s
self-titled debut on Sony BMG, and songwriter Jere-
mia’s U.S. debut “Ese que Va Por Ahi,” released in Feb-
ruary on Universal Music Latino.

What do these acts have in common?

As is always the case, here we find a mix of factors
that led the buyer to purchase these albums.

It’s not just the promotion—many other acts had far
more cash thrown at them and sold much less. Acts
like Belanova, in fact, have yet to come stateside for se-
rious promotion.

But Belanova, like almost everyone on this list, has
a distinctive sound that clearly differentiates the act
from its peers. This may initially be an obstacle to wide-
spread radio play, but in the end, those who do listen

want to buy.
With a more traditional-sounding act, like Anais,

"% who got heavy airplay, TV was also key. Anais was a
% winnerof Univision reality show “Objetivo Fama,”

3

. andhertelegeniclooks clearly conspired with her
) strong vocals to make an impact in sales.

In the case of the more urban-leaning acts,
they benefited not only from heavy promo-
tion on radio and TV, like a pop act, but also

from many live performances and from heavy
rotation of their videos on channels like mun2
and MTVTr3s.

Although these channels doir’t have widespread
distribution, clearly they affect sales by virtue of sheer
repetition. We'll be looking for sophomore efforts
from these acts in 2007. ece

Tapping Latin Music For TV

Labels And Publishers Get Proactive About Placements

With placements on hit shows like
“The Shield,” “Ugly Betty,” “The OC,”
“Friday Night Lights” and “CSI: Miami,”
music supervisors say there’s no short-
age of demand for Latin sounds on
mainstream TV.

As a result, some labels and pub-
lishers are becoming more proactive
about making sure the diverse genre
doesn’t go untapped.

Universal Music Enterprises, for ex-
ample, has created a new position ded-
icated to pitching its Latin roster for
TV, film, advertising and videogames.

“Why limit the music to Spanish-
language programming or ethnic
urban scenes in mainstream TV?” asks
Angie Ruiz, who was recently named
Latin music coordinator of filmand TV
at Universal Music Enterprises.
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Tom Rowland, senior VP of film
and TV music for UME, acknowl-
edged the critical mass of Latin
music buyers as a factor in the initia-
tive, which will initially focus on
Spanish-language placements. But
he has begun introducing some of
Universal’s Latin artists to non-Latin
advertising agencies.

“We firmly believe this music will
become part of the mainstream, if it
hasn’t already,” Rowland says.

Nacional Records, a Latin independ-
ent label specializing in alternative
music, relies on film, TV and commer-
cial licensing for 30%-40% of its in-
come, VP of business affairs Josh
Norek says. Most revenue from the
label’s album sales go to recouping
promotion costs.

Nacional counts on strong relation-
ships with tastemaking music supervi-
sors. Alicen Schneider, VP of music su-
pervision at NBC/Universal TV, says
that due to the lack of dedicated pitch-
ing from the Latin divisions of major
labels and publishers, “you tend to use
what you know and use it from the
people you know.”

Yvonne Gomez, Peer Music Latin
creative director for the West Coast
and Mexico, points out that because
Latin labels generally don’t have a
specific person dedicated to clear-
ing synchronization, such requests
sometimes get stuck in a business af-
fairs department—which often can’t
respond to TV’s quick turnaround
requirements.

To that end, Peer has focused on

wWWW. americanradiohistorv.com

pitching music with “one-stop” clear-
ance, in which the indie publisher has
either recorded its own master or has
arranged in advance toissue licenses
on behalf of the master’s owner.

Clearance issues aside, it’s rare for
productions to prominently feature
Latin music “if there’s nothing Latin
about the show or if there are no Latin
characters,” Gomez says.

“In television, it’s not language that
determines what kind of songs you use.
It's how the instrumentation feels,” says
Alex Patsavas, who recently used
Banda Jerez, Plastilina Mosh and sev-
eral other Latin groups in an episode
of “The OC” setin Mexico. But she con-
cedes, “If the producers want the lyrics
to comment on the scene, there are
limitations if it’s not in English.” ...

THE BILLBOARD
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Italian superstar Laura
Pausini’s new album, “Yo

Canto” (Warner), is a col-
lection of Italian pop stan-

dards that span the
singer’s lifetime—32 years.
Released in Italian and
Spanish, “Yo Canto” high-
lights the synergies that
exist between Italian and
Spanish as languages, and
the musical similarities that
allow a handful of artists,
Pausini included, to navi-
gate the Italian and Latin
marketplaces.

What is your process for
recording intwo languages?
What |l doin [talian, | do in
Spanish. I've been doing the
two simultaneously for 14
years now. | don’t recordin
Italian, and then a month
later in Spanish. On the
same day, | record the two

versions of one song. Be-
cause at that moment, |
concentrate, | really get into
the song, and it has to be
identical. | have the same
image, the same emotion,
the same voice.

You speak fluent Spanish.
Is it necessary to speak
the language in order to
sing it?

It’s necessary. It’s a way of
showing respect for what
youdo. |singin Spanish be-
cause | love the language.

You sing a duet with
Juanes, “Mi Linda Cancién,”
but you’ve used the Span-
ish-language version on
both the Latin and Italian
albums. Why?

This song is like a hymn in
Italy, and t thought it would
be fantastic for Italians to
hear it in Spanish. | like the
idea that ltaly is finally lis-
tening to music in Spanish.
Many Latins come to my
country to sing in English,
and | would like more Span-
ish as well. | live among
Latins, and I’'m very com-
fortable. It bothers me that
in Italy they only play music
in Italian or English. “e

PAUSINI: THEO WARGO/WIREIMAGE COM
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The thing I love about rockabilly is the way it re-
quires no explanation as to how it relates directly
to the roots of rock’'n’roll. No research, leaps of
faith or imagination required. It is the ultimate
naked, primitive, savage musical style.

It'strue whether it's Long Island, N.Y. (the Stray
Cats), London (Dave Edmunds and Rockpile}, Los
Angeles (the Blasters), CBGB’s Robert Gordon or
the purveyors of our coolest song in the world this
week, the Living End from Melbourne, Australia.

The rockabilly revival began simultaneousiy
with the punk movement with Gordon, and then
the Stray Cats (Edmunds was even earlier). But il
would be the original rockabilly cats who would
most influence punk, from the jeans, leather and
animal print fashion to the deceptively simple
song structure and minimal orchestration.

The Living End’s fourth record, “State of Emer-

gency,” wanders into some new territory, but you
know somewhere inside Scott Owen'’s stand-up
double bass is Bill Black; looking over drummer
Andy Strachan’s shoulder is D) Fontana; and gui-
tarist Chris Cheney crosses himself and whispers
a prayer to St. Scotty Moore before every solo.

I saw the band live a few years ago and it defi-
nitely had the defiant, liberated spirit of Johnny
Burnette, Gene Vincent and Eddie Cochran. The
band needs to get here more often.

The Living End comes courtesy of Adeline
Records, the record label Green Day’s Billie Joe
Armstrong started with his wife, Adrienne, and
skateboarder Jim Thiebaud. They've also signed
former D Generation lead singer Jesse Malin, the
Frustrators, the Soviettes and, you got to love the
name, Pinhead Gunpowder.

See you on the radio. oo
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LONDON—Physical singles may be losing the war against dig-
ital formats, but the U.K. market has found an unlikely hero to
lead the fight: good, old-fashioned, 7-inch vinyl.

Fueled predominantly by independent labels and alternative
groups like Arctic Monkeys and Kaiser Chiefs, the format—also
known as a 45 in its pre-'90s heyday—is experiencing a mini-
revival in the United Kingdom. In recent years, labels have in-
creasingly added limited edition versions of 7-inch singles to
their armory, which are targeted at “indie” rock consumers as
trendy collectibles.

“It’'s a sign of protectionism from the indie community,” says
Toby Langley, co-founder of Warner Music-distributed and mar-
keted indie Transgressive Records, label home to fast-rising al-
ternative bands the Subways, the Young Knives and Larrikin
Love. “It's a prerequisite with Transgressive that every artist puts
out vinyl. Seven-inch vinyl is a fairer representation of their art
and their music.”

Langley says vinyl is Transgressive’s best-selling format—typ-
ically responsible for 4,000-5,000 copies of a 6,000-selling sin-
gle, with 500 CD sales and the remainder from downloads.

U.K. over-the-counter sales statistics show a clear spike in de-
mand for 7-inch vinyl. According to the Official U.K. Charts Co.,
consumers bought 1.1 million 7-inch singles in the 12 months
to September 2006, with growth running at 6%.

However, sales of the format remain a long way off its 1979
peak, when 89 million units left U.K. shops. In the late '80s and
early '90s, sales of CDs and cassettes took the shine off vinyl.
And by 2001, the format was on its knees, shifting just 178,831
copies, according to the OCC.

The resurgence is backed up by figures from the BPI that show
2005 trade deliveries of 7-inch singles topped 1.87 million units,
a 10-year high, accounting for 3.5% of all singles shipments.

Stuart Allan, rock and pop singles buyer for U.K. market-lead-
ing retailer HMYV, says having a single out on 7-inch vinyl is akin
to a “badge of honor” for today’s rock bands. More than 50% of
all U.K. CD single releases in 2005 featured a 7-inch vinyl ver-

BACKONBLACK |

Indies And Alternative Rock Fuel U.K. Vinyl Revival

sion, according to the BPI's
“Statistical Handbook.”
Dougie Souness, founder of
Glasgow, Scotland-based artist
management firm No Half Mea-
sures, says a limited edition
pressing of 7-inch singles
strengthens its appeal. “There’s
been a backlash, dare | say,
against the digital world. Peo-
ple are now thinking that little

i ooy I N3

bit of plastic with a hole in the middle is actually a pretty cool
thing to own,” says Souness, who has guided the careers of Scot-
tish hitmaker Wet Wet Wet and melodic guitar band Cosmic
Rough Riders, among others.

Souness’ current protégées, all-girl band the Hedrons, cracked

~ Transgressjve Records:
[

THE HEDRONS, above, have

PUtVinyr45s on U.K. indie
charts, YOUNG KNIVES, left,
yecord for vinyl-intensive

. \
-—

the top 20 of the OCC U K. indie singles chart with each of their
first two vinyl/download-only releases. Upcoming single “Heat-
seeker” (Measured) will be issued on colored vinyl, CDand asa
download.

Such is the demand that Britain’s few remaining vinyl press-
ing plants are struggling to keep up. “In our experience, 7-
inch vinyl pressings have more than doubled in the last 12
months,” says Tony Wicking, factory manager of London-based
pressing plant Total Vinyl, which has manufactured recent re-
leases on indie labels including Distinctive Records and Full
Cycle. Much of the 7-inch vinyl that hits Britain’s retail racks
is now sourced from such Continental European plants as GZ
Digital Media, in Lodenice, Czech Republic, and Optimal, in
Roébel, Germany.

Meanwhile, to keep abreast of demand from consumers, re-
tailers are expanding floor space given to the format. HMV has
recently quadrupled the floor space and racking dedicated to 7-
inch vinyl at its London flagship store at 150 Oxford St.

“In years to come, when CD has been superseded by its re-
placement format,” HMV’s Allan says, “I'm sure there will still
be a niche demand for vinyl. oo

NEWSL.

>>>EMI SIGNS PACT WITH BT VISION
EMI Music U.K. has inked a video-on-demand content
agreement with digital TV service BT Vision, launched
Dec. 4 by U.K. telecoms giant BT.

EMI will make available all music promos from its
catalog as VOD items to purchasers of BT Vision’s new
set-top boxes, which include a hard-disk video recorder
capable of storing up to 80 hours of TV programming.
The set-top box will be supplied free to subscribers of
BT’s basic broadband package, who will be able to view
more than 40 existing digital channels from U.K.
broadcasters as well as on-demand content. The EMI
videos will also be available to buy online at
downloadstore.bt.com. Prices have not yet been
disclosed.

BT Vision already has VOD content deals in place
with Disney, DreamWorks, Eagle Rock, Warner Music
Group, Universal, Sony BMG and Viacom.

—Lars Brandle

>>>APRA AWARDS ON THE MOVE

The Australasian Performing Right Assn. plans to move
its annual awards ceremony from its traditional base in
Sydney to Melbourne in 2005.

The 25th APRA Awards will take place June 2, 2007, at
an as-yet-unnamed venue. According to Sydney-based
APRA director of member services Sally Howland,
“Melbourne is such a music city that it makes sense to
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have more of our events there.”

The APRA says that some 21% of its 42,000
composer, songwriter and publisher members in
Australia and New Zealand are based in Melbourne, the
second-largest city in Australia. However, Sydney
accounts for 25% of its membership. The APRA is
currently looking into having TV coverage of the event
for the first time. —Christie Eliezer

>>>MUSE FOR WEMBLEY SHOW
Helium 3/Warner Bros. rock act Muse is the first band
to announce a show at London’s new Wembley
Stadium. The June 16, 2007, gig will be Muse’s first
stadium show and be co-promoted by SJM Concerts
and Live Nation.

Construction of the new stadium has been dogged by
delays since the original building was closed in 2000
and subsequently demolished. Bon Jovi was due to play
the first gig at the new stadium on June 10 this year, but
had to relocate to Milton Keynes Bowl, north of London.
Shows by the Rolling Stones, Robbie Williams and Take
That were also relocated.

The exact live concert capacity for Wembley has yet
to be finalized, but its operators say it will be around
75,000. Wembiley Stadium chief executive Michael
Cunnah says one major music event is likely to take
place at the stadium before the Muse concert.

—Mark Sutherland

>>>WOOLWORTHS SALES DROP

British retail chain Woolworths Group has warned

www americanradiohistorvy com

that a tough period of trading for its entertainment
businesses will contribute to its full-year financial
figures being at the lower end of analysts’
expectations. The group’s financial year ends Jan.
28, 2007.

Woolworths’ share price dropped more than 10% to
32p (63 cents) on the London Stock Exchange on Dec. 5
after it announced like-for-like sales for the 18 weeks to
Dec. 2 were down 6.5%. The group is a key player in
music and DVD sales, and operates wholesale
distributor Entertainment U.K.

In 2005, Woolworths’ 819 stores accounted for 28.5%
of British consumer spending on singles and 11.2% of
albums, according to the BPI-sanctioned TNS Audio
Visual Trak Survey. —Lars Brandle

>>>ITALIAN CONCERT TIX SLUMP

The amount of money spent by italians on concert
tickets fell by 12.6% in the first six months of 2006
compared with the same period in 2005, according
to authors body SIAE. The society coliects
performance fees for a wide range of public
entertainment, including music, theatrical
performances and cinema.

SIAE says a total of €75 million ($99 million) was
spent on concert tickets. The entire entertainment
sector rose 6.5% to slightly more than €1 billion
($1.32 billion) in the first half, of which live music
accounted for 7%. SIAE reports increases in ticket
revenue from cinema (14.4%), theater (29.4%) and
art exhibitions (20.3%). —Mark Worden
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BY ROBERT THOMPSON and TOM FERGUSON

Copy-Protection

Curtailed

EMI Determines Technology Has Not Stalled Piracy

EMI Music Group has dropped copy-protection
technology from new CD releases internation-
ally amid concerns it was not slowing piracy.

The decision means that no major labels are
currently releasing copy-protected discs.

A London-based representative confirms EMI
stopped instailing copy-protection software on new
releases during the past few months but in-
sists ithas not scrapped the initiative per-
manently. “We are constantly evaluating
content protection and our use of itand
will continue to review the situation,”
she says. “Itis good technology.”

EMI introduced copy-protected discs
in 2003, initially targeting piracy-plagued
markets. [ts software, created by California-based
Macrovision, was used by affiliates in Asia, Latin
America, Canada and Continental Europe.

Relatively few releases in Europe’s single
biggest market, the United Kingdom, carried the
technology, while in the United States it was tried
out on a handful of titles. In Canada, however, it
was installed on 70% of EM1’s new releases.

Toronto-based EM1 Music Canada president
Deane Cameron says he spoke with the company’s

tend with lingering consumer resentment. In sev-
eral instances soon after its 2003 launch, its soft-
ware proved incompatible with some hardware,
rendering certain discs unplayable. Consumers
reacted strongly. Notably, Canadian music fan
Jeff Keibel launched a Web site (fedge.net) list-
ing problems with EMI releases. But as the soft-
ware was refined, the issue received less
media attention.

Among the other majors, Universal
Music Group and Warner Music Group
have not supported copy-protected discs,
although Universal gave software a try-
out on a limited number of European re-
leases during 2003.

BMG was the first major to adopt copy-
protection in Germany in 2000. More recently,
Sony BMG introduced “rootkit” technology on
U.S. releases in March 2005. However, BMG’s
initial system was swiftly scrapped as it ren-
dered discs unplayable on some hardware and—
facing 20 class-action lawsuits—Sony BMG
dropped the rootkit system late last year (Bill-
board, Jan. 14).

EMUI’s shift came as “news to me,” HMV

The EMI Music Group decision
means that no major labels
are currently releasing
copy-protected discs.

London head office in late summer about drop-
ping copy-protection because it was having no
discernible impact on piracy rates, unauthorized
file-sharing or falling sales. EMI Canada ceased
using the software on new releases in Septem-
ber, and other EM] international affiliates fol-
lowed suit.

But Cameron says the cost of inserting tech-
nology is one reason that it was limited to use
on new releases. “I didn’t get on the phone
and tell London it wasn’t working,” he says.
“I'said we were uncertain whether it was hav-
ing any impact.”

Accordingto labels body the Canadian Record-
ing Industry Assn., 1.4 billion tracks were down-
loaded free in Canada in 2005, while recorded
music sales fell 4% in trade value to $608.7 mil-
lion Canadian ($553.4 million). The CRIA expects
2006 value to be down a further 5%.

EMI Canada had hoped copy-protection would
deter peer-to-peer uploaders, Cameron says. But
he cites the cost of inserting technology as one
reason EMI had limited its use to new releases.
Billboard understands that fears over potential
interoperability conflicts with emerging com-
puter software also influenced EMI’s decision.

In Canada, Cameron says, EMI also had to con-

Canada president Humphrey Kadaner says. How-
ever, he says, “It will be received positively by
those customers who had previously complained
about copy-protected CDs.”

In Europe, leading music merchants generally
view copy-protection as a nonissue. “Ultimately,
our key concerns reflect those of our customers,”
a representative for U.K. market-leader HMV
says. “We haven't had much reaction from them
on copy-protection for some time.”

U.S. retailers publicly remain keen on the
concept, pointing to a lack of protection as
the reason why key releases suffer increas-
ingly large drops in subsequent weeks after
their debut.

Nonetheless, U.S.-based major labels pri-
vately admit they do not see copy-protection re-
turning until improvements in technology
prevent it from getting in the way of a favorable
consumer experience.

“We backed away from it after the Sony
BMG backlash,” one senior executive ata U.S.
major says, while another admits Sony BMG'’s
experience left them “frightened to death” of
the technology. oee

Additional reporting by Ed Christman in New York.
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Korda Marshall isn’t like most other major-label managing directors. Rarely seenin a suit
and mare often spotted in grubby north London venues than fancy West End restau-
rants, he could still be mistaken for the drummer in an indie-rock band that he once was
(“l got the job because | could play the drums and roll a joint at the same time,” he says
with a chuckle), rather than the man basking in the light of a bumper year for his label on

both sides of the Atlantic.

While his ‘805 band Zerra One never saw its name up in lights, Marshall has taken most
of his signings to new heights of success. Rock history may not recall his first venture as a
talent scout with RCA—cowpunk outfit Helen & the Horns—but this year his signings Muse,
Gnarls Barkley and James Blunt have racked up more than 3.5 million album sales in the
United States alone, according to Nielsen SoundScan. After heading his own label Infec-
tious and Mushroom’s U.K. operation, he joined the Warners group as managing director
of East West Records in 2003 and promptly rebranded the label Atlantic Records (“because
black cab drivers had no idea what East West was, but they all knew Atlantic”). He moved
across to Warner Bros. in 2004 and says he’s more than happy. “It’s back to being a music k

company,” he declares.

Warners U.K. used to have a fairly
poor A&R reputation—how hard
has it been to turn it around?
Everybody said I was mad to come
here. Everybody said, “What are
you doing? You've got a lovely lit-
tle company at Atlantic, you’ve got
great staff, great acts, why do you
need this?” But I see it the other
way round—it’s Warners, there’s
so much history—I bought all
those Van Morrison albums. These
opportunities don’t come along
very often, and I can’t do any worse
than any of my predecessors. In 15
years they only had three really suc-
cessful acts from over here—Seal,
Enya and Simply Red. In the last
three years alone, we’ve had an-
other three—the Darkness, Muse
and James Blunt.

What'’s the secret of signing suc-
cessful bands?

Ultimately it's a combination of ob-
jective criteria and subjective cri-
teria. Objectively it’s whether the
deal adds up, how much we’ve got
to recoup . .. a third to a half of it
is that the rest is just the hair on
my arms. If [it] stands up the same
way it does when I listen to
Beethoven’s Fifth, then I'll get in-
volved even if 15 or 25 people have
said, “Don’t get involved—it’s a
nightmare.” Some of the braver de-
cisions of my career have come
through to be massively success-
ful and some of the most analyzed,
thought-out, objective criteria de-
cisions have gone wrong.
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The man with the golden A&R
touch on rebuilding Warner Bros.’

U.K. operation.

We have heard that your daugh-
ter sometimes tells you to sign
bands as well.

True. | got woken up by Mastodon
one Sunday morning with her
going, “Dad, this is bloody great—
why aren’t you putting out their
next record?” A week later I got a
phone call from [Warner Bros.
chairman/CEOQ] Tom Whalley, say-
ing, “I'm going to be in Norway
next Thursday with Mastodon, can
you come?” She helped with the
Darkness, too—Joel De’Ath was the
A&R man who brought it to me,
but she hounded me about it be-
cause every time I got in the car she
made me play “I Believe in a Thing
Called Love.”

Is there a band you regret not
signing?

I was pissed off we didn’t sign Cold-
play [to Mushroom] because we put
the first single out through our link
with Fierce Panda. And I still
haven’t signed anyone culturally
iconic, like the Stones or the Clash.
But generally I've been very force-
ful in making sure I work with peo-
ple I really want to work with,

This year Gnarls Barkley’s “Crazy”
became the first record to top the
U.K. chart on download sales only
—will people look back on that as
a significant moment?

I hope so. There hasn’t been a No.
1 single on downloads since, which
is testament to the strength of the
record and to the way we set the

record up.  knew
it was a hit but it
was No. 1 fornine
weeks—it would have been 10 or
11 weeks, but I deleted it because |
wanted to go on to the next single.

What was your involvement in the
U.K. rebranding of East West as
Atlantic Records?

It was my suggestion. On my sec-
ond day I came in and said to [ for-
mer Warner Music Group CEO
Roger] Ames, “This is all great, but
no one knows who East West are.
Can we change the name to At-
lantic?” It was a really silly, simple
thing to do, but it was the right
thing to do. Brand valuations, pres-
entation and perception are really
important, and Warners and At-
lantic have got such a great history
that not calling ourselves by the
main label names just didn’t make
sense to me,

Do you think you got the credit
you deserve for Atlantic’s re-
cent success?

[Laughs] Do I fuck! The Americans
took all the credit, but that’s part
ofthe job. Ilearned a long time ago
to take my ego out of things. Cer-
tainly the artists I brought to the
label and the success they’ve had
in America have been a major part
of that creative success they’ve had.
A combination of the Darkness,
James Blunt and Gnarls Barkley all
coming out of music from my desk
... I'd like to think I've helped in
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thing foran
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and go off
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turning Atlantic around. But where
there’s a hit there’s a thousand fa-
thers; it’s a nice success story so we
should all be proud.

None of your artists seems to
have a bad word to say about you.
I pay them well. But artists are
what we do. And I've been in a
band, I spent two years on the road.
I know what getting up at six in the
morning to do TV in Germany is.
So I take pride in my relationships
with artists.

Does that make it more difficult
when you have to drop them?
Yes. Dropping an artist is the sad-
dest thing in the world. Butif [ had-
n’tbeen fired [ from RCA]in 1992,
I wouldn’t have started my own
label [Infectious)in '93. Sometimes
it's the best thing in the world for
an artist to get dropped and go off
and have a career doing different
things. It's easy [for an exec] to go
along and pay for the food and buy
the beer when it’s all great. The re-
ally hard thing is sitting down and
explaining to the Goo Goo Dolls’
bass player why the record’s not in
the shops when he’s selling out
Brixton [Academy]. That’s the most
challenging part of the job, but I
enjoy that as much as giving Green
Day their platinum discs.

What went wrong with the Dark-
ness on its second album?
[Laughs] I'd left [Atlantic] by then.
I always wanted to turn them into
Tenacious D, and they could have
become that very easily but they de-
cided to take themselves seriously.
The first album cost 25 grand
[$47,000] and was made in three
weeks, the second cost 300 grand
[$569,000] and took seven months
.. . they did all the classic stuff. And
sometimes shit happens. It ended
when it ended because it was prob-
ably time for it to end.

Would you offer Justin Hawkins
asolo deal?

I don't like going back. Apart from
Paul Oakenfold, I've never re-signed
anyone. I always look forward. -+

MATT PRINCE
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Growing With The Fans

A Maturing Bow Wow Braves The Edge But Remembers The Girls

Bow Wow’s image as the cute preteen heartthrob
who cut his teeth on pop confections still lingers.
But that’s not the Bow Wow criss-crossing the
country promoting his fifth album, “The Price of
Fame” (Dec. 19). Yes, the Columbia rapper still
leaves hearts throbbing. But now he’sadded aless
innocent feel to his rap game.

“I'm grown,” proclaims a deep-voiced Bow
Wow, who turns 20 in March. “This time I'm def-
initely pushing the edge.”

A maturing Bow Wow surfaced on 2003’s “Un-
leashed.” Mixing mainstream and street, the
album found Bow Wow minus his Lil' tag—and
the creative juice of producer/mentor Jermaine
Dupri. Head of Bow Wow's former label So So
Def, Dupri had segued to Arista Records. Though
“Unleashed” went gold, its 774,000 sales didn’t
approach his earlier Nielsen SoundScan totals of
2.7 million for 2000’s “Beware of the Dog” and
1.1 million for 2001’s “Doggy Bag."

‘Our split took a toll on my career and on me
as a person,” Bow Wow says. “Blood is thicker
than all this business and 1 consider Jermaine
blood. So when it came time to work on my
fourth album, I wasn’t doing it unless I got
Jermaine back.”

Dupri adds, “We had a conversation that le
us both know we came in this together and we
are supposed to leave together.”

The reunion resulted in 2005’s “Wanted,
which moved 958,000 units, according to
SoundScan—proving Bow Wow was wanted
indeed. Two top five crossover hits, “Let Me

Hold You” featuring Omarion and “Like You”
with Ciara, netted comeback kudos.

Now Bow Wow is reclaiming the same ter-
ritory with current hit “Shortie Like Mine.” The
fast-climbing single pairs him with fellow
heartthrob Chris Brown and singer/songwriter
Johnta Austin.

When it comes to edgy, the female-targeted,
smooth-grooved “Shortie Like Mine” doesn’t ex-
actly fit the bill. But as Dupri notes, it and similar
songs are integral to Bow Wow's transition from
preteen novelty act to full-fledged adult rapper.

“I've tried to make records that grow with his
fans,” he says. “Although he’s five to 10 years older
mentally than his true age, | never let him leave
those fans because that's who made him and 1
made him for them "

After “Shortie,” Bow Wow says “Price” fea
tures two other “real girl records. Other
than that, this is definitely a straight, edgy
rap album.” The title track, one of four
co-written by Bow Wow {born Shad Moss),
is one example. On its intro he declares,
“I'm letting people feel my pain, letting
them know what I’ve been through this year
alone.” Guests Lil Wayne, Pimp C, Lil Scrappy
and Short Dawg join him on “4 Corners,”
which he calls the “ghettoest street record |
I've ever done and the only record on the
album that we really had to clean up.” Additional
collaborators include R. Kelly.

Retailer Tim Wilson of Urban Lights Music
forecasts that first-week sales for “Price” will range
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between 175,000 and 200,000.

Spurred Dby sales of 4 million ringtones and
Bow Wow'’s own online/game-centric lifestyle,
Columbia’s marketing team mounted an inten-
sive Internet/digital “Price” campaign. “The chal-
lenge,” says Liz Hausle, VP of marketing at
Columbia, “is superserving his 13-18 core while
attracting new 18-34 fans. Bow Wow is a walk-
ing focus group whose fans live and breathe on
the Internet,”

The campaign includes early release of
“Shortie” on MySpace and the social network-
themed “Shortie” video; contests giving fans the
chance to be one of his video “shorties”; and
construction of a Bow Wow environment in the
virtual world space called Second Life. Comple-
menting these efforts are Bow Wow’s appearance
in Gap's current “Holiday in Your Hood” print

campaign, a recent stintas avillainon TV’s
“Smallville,” customized TV spots and

BOW WOW

through Wal-Mart/BET.

As he promotes “Price,” Bow Wow is negotiat-
ing several movie roles and mentoring young rap-
pers Jinsu and Khleo under his LBW Entertainment
banner. He says he doesn’t have time for what he
calls “the BS” in the biz. “If I don’t feed into that,
I'll be straight. That's what's given me the longevity
I still have and am striving to keep.” .
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From Hip-Hop FilmsTo Barrio R&B

Movies And Music Keep Bryan Turner Productive

“I miss what | had before,” he

f late, Bryan Tumer has
been busy lining up
music-driven films to
produce under his

Melee Entertainment
banner. But that doesn’t mean
the founder of iconic rap label
Priority Records (best-known for
N.W.A)) hasturned adeafearon
finding new recording talent.

His latest find: Singer/song-
writer La La, whose style of
Latin-infused R&B/hip-hop is
tagged on her MySpace page
as “Pretty L.A. Brown Sound.”
The oldest of five sisters froma
Van Nuys, Calif., Mexican-Amer-
ican family, La La spins tales of
barrio life in East Los Angeles.
First single “La La La,” which
addresses the growing up in
that environment, is already
getting spinson L.A’s rhythmic
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top 40 KPWR (Power 106) and
R&B/hip-hop KDAY as well as
rhythmic stations XMOR (San
Diego), KBMB (Sacramento,
Calif.), KSEQ (Fresno, Calif.) and
KUUU (Salt Lake City).

It was KDAY personality
Julio G who first made Turner
aware of La La, who has since
signed a production and man-
agement pact with Melee. It
was her striking lyrical frame of
reference—growing up five
girls in one bedroom; livingina
house with a broken-down car
and parts in the front yard—that
caught Turner’s attention.

“She speaks for the contin-
gent of disenfranchised Lati-
nosthat J-Lo and Shakira aren’t
speaking to,” Turner says.
“They’ve had tremendous suc-
cess, but that’s not their audi-

ence. Thisisagrowth areaina
[record] business that’s strug-
gling to grow.”

Earlier this year, Melee
signed a multifaceted deal with
Atlantic Records that includes
developing film projects, com-
panion soundtracks and a first-
look option on acts signed to
Melee. But Turner says that

where La La will land label-wise
is still undecided. In the mean-
time, the artist is polishing
tracks for her first album with
beat men Fred Wreck, Jellyroll,
Beau Dozier and Nephew.
Mack 10, a former Priority artist
who doubles as a talent scout
at Melee, is among those mak-
ing guest appearances.

=

Meanwhile, Turner’s 2-year-
old alliance with Paramount Pic-
tures is still going strong. The
partnership is in the midst of de-
veloping four scripts. In addi-
tion to the Ying Yang Twins’ first
big-screen feature, “Viagra,” the
film docket includes “Furnace,”
a horror film with Ja Rule and
Paul Wall; “Pushed” with Vivica
Fox and the Game; and “Next
Day Air,” an urban-themed
“Pulp Fiction” that’s being cast
now. Melee also recently closed
amovie deal with Fall Out Boy.
Turner’s film production cred-
its include B2K’s “You Got
Served,” which grossed more
than $40 million domestically.

Though music remains his first
love, Turner stops short of say-
ing he’ll eventually segue back
to the record industry full time.

says. “But considering the un-
derlying pressures that exist
today, | can’t goback. I want to
be in the music business, not
the record business.”

BITS & PIECES: Stevie Won-
der’s annual Toys for Tots con-
certis set for Dec. 16 at Los An-
geles’ Gibson Amphitheatre. . .
Beyoncé will headline the 2007
Essence Music Festival on July
6. The 13th annual festival (July
5-7), billed as a “Coming Home”
party, will hold court at the
newly restored Louisiana Su-
perdome. Last year’s fest was
relocated to Houston after Hur-
ricane Katrina . . . Rapper My-
self has signed with Raptivism
Records, distributed by EMI/
Caroline/Imperial Group. ---

BOW wOW: TONY CUTAJAR: LA LA GITTE & DELANEY
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YING YANG TWINS: MICHAEL BLACKWELL
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Swinging Back Toward Ying

Crunky Atlanta Twins Return To The Strip Club

Although the Ying Yang Twins were briefly side-
tracked on 2005’s “U.S.A.: (United State of At-
lanta),” the strip club is calling once again.
Released Nov. 28 via TVT, the Atlanta rap duo’s
fifth album “Chemically Imbalanced” resumes
regular programming with club anthems like the

Wyclef Jean-produced lead single “Dangerous”
and follow-up “Jigglin’.”

“U.S.A.” was led by the raunchy sleeper hit
“Wait {The Whisper Song),” which peaked at No.
3 on Billboard’s Hot R&B/Hip-Hop Songs chart.

But the album also broached topics like war and

YING YANG TWINS
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the U.S. prison system and
brought universal appeal to the
crunk duo. It bowed at No. 2 on
The Billboard 200 and has sold
955,000 copies, according to
Nielsen SoundScan.
“Chemically Imbalanced,” on

the other hand, revolves around

the seedy, sometimes complex,
strip-club lifestyle. “We ain’t get
so political on this [album)] be-

cause everybody started doing

songs for females, and we wanted
to let everybody know who started
it,” says Ying Yang's Deongelo
Holmes, aka D-Roc. “Even though
it’s strip-club songs, they don’tall
sound the same. A lot of dudes are
infatuated with sleeping with
strippers, then you got alot of men

who are in a relationship with a
stripper and want her to stop

working but she won’t "cause she
makes a lot of money.”

Beyond Yin

Mr. Collipark Puts The Strip Poles Behind

Just as his protégés the Ying
Yang Twins drop their fifth
album, “Chemically Imbal-
anced,” their producer of
many aliases—including DJ
Smurf, Beat-in-Azz and now
Mr. Collipark—is calling it quits.

“l just felt like it was time,”
says Mr. Collipark, who
crafted the Twins’ 2005 hit
“Wait (The Whisper Song).”
“Their contract is over, and
together | just felt like we did-
n’t have anywhere else to go.
If I'm looking around the
room trying to figure another
way to talk about a strip pole,
it’s a problem.”

But contrary to how that
sounds, Collipark says there
aren’t any hard feelings be-
tween the parties. And now
he doesn’t have to neglect the
other acts he has signed to

Collipark Music because it was
always time to make another
Ying Yang album. Snapping
up several rap acts including
P-Stones, the Cadilack Boyz,
Homebwoi and girl group
Taurus, Collipark is shooting

for diversity in 2007.

“With the big run I had, it can
handicap you as a producer,”
Collipark says. “Like Lil Jon, he
might want to do a gospel
album one day but because of
the music he’s made, it’s going
to be a struggle. So I’'m trying
something different with Tau-
rus as an R&B group.”

And regarding his video
cameos as a suit-wearing,
cigar-smoking cool guy, he’s
pulling back on that as well. He
claims he has never “really
been a street dude.” So now he
is going to allow his artists to

HILLARY CROSLEY hcrosley@billboard.com

g Yang

get their individual close-ups.

“P-Stones is from Birming-
ham, Ala., and he’s of the
Grand Hustle ilk,” Collipark
says. “He’s like Bow Wow but
more street, a breath of fresh
air. Then the Cadilack Boyz
are the muscile, with their
song ‘Never Slippin’ ’ about a
dead homeboy.

“Then Homebwoi is a tough
one,” Collipark adds. “We had
a deal in the works, but it fell
through and that put a dent in
our game plan. He’s from Griffin,
Ga., like [crunk rapper] Bo-
hagon. But he’s a real hip-hop
head, so it’s difficult to get a
record for that type of artist.”

And Taurus is his Atlanta-
based group of ladies in their
teens to early 20s. Collipark
envisions them having the en-
ergy of Ciara and Usher but

For the album (it was originally called “2
Live Crew,” but legal reasons forced a title
change), Holmes and Eric Jackson, aka Kaine,
worked with producer Wyclef Jean and his
cousin Jerry “Wonda” Duplessis for the first
time, in addition to longtime collaborator
Michael “Mr. Collipark” Crooms.

The first track recorded with Jean was “Dan-
gerous,” which opens with a guitar riff. The song
has performed modestly, reaching No. 84 on the
Hot R&B/Hip-Hop Songs chart. But TVT execu-
tive VP Paul Burgess thinks “Jigglin’ ” will yield
better results. “It’s a bit of a different song for the
real core Southern hip-hop fans,” Burgess says.
“The album is going to get the clubs banging and
that’s what [the Twins are] best at.”

Ringtones of both singles are available on major
carriers. And as with Ying Yang Twins’ previous
efforts, TVT shipped album samplers to strip
clubs nationwide through Concrete Marketing,
whose clients include Exotic Dancers Club Bul-
letin, a trade magazine that services strip-club
owners and DJs. “[Ying Yang's| style of hip-hop
really lives online, with ringtones, and radioina
big way because it’s hit-driven,” Burgess says,
noting that the group’s audience has become
younger, particularly with the influence of
YouTube. “Their crossover success at pop radio
with tracks like ‘Wait’ and ‘Shake’ really brought
alot of young people, especially females,” he says.

COLLIPARK

the around-the-way-girl ap-
peal of early Mary J. Blige.

“I want to give them a
record that the hood is going
to bump,” Collipark says. “And
[ want it to be so good that
pop has to fuck with it.”

WHY HE’S HOT: Washing-
ton Heights, N.Y., rapper Mims
recently signed to Capitol
Records after a few labels
fought over his talent. He in-
troduced himself to the rap
world earlier this year with the
song, and one of my jams for
the year, “This Is Why I’'m Hot.”
Mims is gaining momentum on
rhythmic radio, where he sits
at No. 36 on R&R’s Rhythmic
chart, and primarily grabbed
urban mixshow airplay. Album
“Music Is My Saviour” is slated
for early 2007. oo
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“That’s what separates them from some of the
artists who are more gangsta and rthyming about
the streets. Ying Yang makes party records, and
everybody loves party records.”

Of course, there is a ying to every yang, so Kaine
is ready to show his lyrical side with his solo debut
“Champ-E-Yang,” due next year via his own im-
print, Grown Folks Entertainment. “Kaine is giv-
ing you the Yang side—darker, gloomier songs,”
D-Roc says. “He [addresses] being stereotyped
and people looking at us as one way.”

D-Roc, meanwhile, continues to run his 2-year-
old label Punnn!!! Entertainment, which houses
Da Muzicianz: D-Roc and his younger brothers
Mr. Ball and Da Birthday Boy. The trio released
its self-titled debut last year to little fanfare—
30,000 units sold-—and Holmes says he plans to
remove himselfasa member to allow his younger
brothers to develop on their own.

For the Ying Yang Twins, a 20-city tour is pen-
ciled in for February. And on the film side, the
act is awaiting the final script for the comedy
“Viagra Falls,” originally written by D-Roc. The
movie’s bawdy subject matter is one with which
the Twins are familiar. “We went from being
one-hit wonders to [just] a novelty group to ‘we
degrade women,’” all that,” D-Roc says, taking
the criticism in stride. “Bad promotion, good
promotion, it don’t matter—as long as people
are talking.” e
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>>>POLLARD STAYS
PROLIFIC
Robert Pollard is
preparing to release
seven new recerds
during the next couple
of years. The fcrmer
Guided by Voices
songwriter has
completed his next
Merge album,
“Silverfish Trivia,” and
is working on demos for
the next. Collaborations
will yield releases under
the monikers the
Takeovers and Circus
Devils. Closing the
book on his fatel
Fading Captain Series
with a 50-track
retrospective, he will
start a new imprint
thereafter.

—Jonathan Cohen

>>>REACHING FOR
A NEW REVOLVER
Hard rock combo
Velvet Revolveris
eyeing a mid- to late-
spring release for its
second RCA album. The
group is recording in
Los Angeles with
producer Brendan
O’Brien, who stepped in
for the band’s original
choice, Rick Rubin,
after that arrangement
“did not work out,”
according to frontman
Scott Weiland. —-JC

>>>REDEEMED BY
RELIGION
Gospel superstar Kirk
Franklin will play
himself in an
autobiographical
feature he’s producing
called “Church Boy.”
The Lionsgate project
follows the singer from
his abandonment by a
young mothet to his
direction of a Texas
choir at age 11, a
teenage dive into sex
and drugs, and his
ultimate redemption
and success.

—Gregg Goldstein, The

Hollywood Reporter

>>>STAIND TAKE
A BREAK
Following the release of
the new compilation
“The Singles: 1996-
2006,” Staind frontman
Aaron Lewis says the
quartet is going to
“take some time off.
You’ve got to let all the
buildup from being on
tour and playing the
same songs over and
over again go away and
have a clean slate to
start over with, so we
don’t repeat ourselves.”
—Gary Graff

M siC
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As Atlanta’s Platinum Ycung Jeezy Readies A Follow-Up,
Will Corporate America Put His Proven Franckise To Use?

oung Jeezy, born Jay Jenkins, originally

planned to be a businessmar instead of an

MC. Before he signed with Def Jam in 2004,

he had already built a brand: Twc mixtapes and

hisindependently released 2002 album “Come

With Me” made him a celebrity at home in Atlanta,

across the South and elsewhere. “l was cetting booked

for shows at 20,000-, 30,000-seaters in Detroit and

[Washington] D.C., places I’d never been, but my mix-
tapes made it there,” he says.

A few years down the line, his 2005 Def Jam debut,
“Let’s Get It: Thug Motivation 101,” has sold 1.7 million
copies, according to Nielsen Sound-
Scan, and sits at No. 55 on Billboard’s
Top R&B/Hip-Hop Albums chart
after 18 months. His follow-up, “The
Inspiration,” drops Dec. 12 on Def
Jam. So why aren’t branding oppor-
tunities lining up at his door? Maybe
because, despite Jeezy’s own ap-
parent markelting savvy, some com-
panies are gun-shy when it comes
to seeking endorsements from aguy
who raps about selling cocaine.

“People come to me about cloth-
ing or movies because I'm hot,”
Jeezy says. “Andthen when they do
the background check, they’re like,
‘Oh, shit,” ard call my manager,
Coach—like, ‘I don’t think we’'re
going be able to work this out.” ”

In summer of 2005, with his core
fan base and radio solidified, the
rapper’s second single from “Let’s
Get It”—*“Soul Survivor” featuring
Akon—held at No. 1 on the Hot
R&B/Hip-Hop Songs chart for four
weeks. It also climbed to No. 4 on
The Billboard Hot 100. Meanwhile,
promotional T-shirts depicting his
snowman cartoon, dreamed up by
Def Jam marketing director
Ashaunna Ayars, spread across the
country. When a November 2005
CNN report deciphered the snow-
man as a coke-peddiing symbol,
Jeezy found himself at the center of
a firestorm that forced him to re-
peatediy explain his “dope boy”
lyrics (as he put it in last year’s No.
22 R&B/hip-hop hit “Go Crazy”).

But he channeled the controversy
into a way to further his franchise. His
third mixtape, “DJ Drama & Young
Jeezy: You Can’t Ban the Snowman,”
released in May 2006, remains No. 1
on online mixtape barometer mix-
unit.com’s Top 100 of the Year chart.
“He knows how to build move-
ments,” collaborator DJ Drama says,
“and the mixtapes become so much
more than just a tape.”

Prospects for his new aibum look
promising as well. “We expect ‘The
Inspiration’ to be huge,” says Shakir
Stewart, senior VP of Def Jam A&R.

YOUNG JEEZY
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“His core fan base will see the growth but it won’t be
too muckh for the n. He’s a very street artist and he’s
taken his time to become a better congwriter”

On “The Inspiration,” Jeezy records some tracks
with big-nzme procucers—guys li<e Timba and, Mr.
Collipark and duc Cool & Dre. And while the n2w pro-
ducing blood hag't diluted his drug-slinging charm,
songs like the syathy, Timbaland-grroduced “3 A.M.”
might make you thimk of Justin Tirr berlake.

“Timbalznd mz de me nervous because | don’t want
to move to» far avay from my aud ence,” Jeezy says
at his Sony Studios | stening session. “But it ended up
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sounding good.”

“Dreamin’,” featuring Keyshia Cole, another stand-
out track produced by the Runners (of Rick Ross’ “Hus-
tlin’ ¥ fame), betreys an introspective Jeezy. Rhyming
about his mother’s addiction, the song ends celebrat-
ing that he and his mother have left the drug game.

Maybe the sorg will cause some to rethink their
perceptions of the rapper. But so far, Young Jeezy has
only minimally debbled in corporate partnerships. In
December, his 8732 clothing line (formerly called
USDA, or United Streets and D-Boys of America, “but
the government was tripping,” Jeezy says) will debut
with a full holiday campaign, includ-
ing print ads and placements in de-
partment stores like Macy'’s.

One brand that has noticed his
success is wireless company Boost
Mobile. Joining its 2005 campaign
as a performer, Jeezy participated
inthe company’s recent RockCorps
concert series that exchanged con-
cert tickets for community service
in New York and Atlanta. “When he
performed at our NBA All-Star
weekend party, | knew that we
wanted to use him for a campaign,”
says Lisa Spiritus, Boost Mobile di-
rector of entertainment marketing.
“Every time we’ve done focus
groups Jeezy’s tested very well.
And in each market, whenever the
kids ask me who they’re going to
see at their reward concert, | list
Fabolous, T.I. and Ludacris, but
they’re always most excited when
| say Jeezy.”

Spiritus has now partnered with
Jeezy for an exclusive national mar-
keting campaign, for which they re-
cently finished the photo shoot.

“He’s done a great job of es-
tablishing himself as a brand, and
our merger is going to result in
sales,” Spiritus adds. “I’m confi-
dent that he’ll have a positive im-
pact on our brand come the end
of the fourth quarter.”

Other branding partners haven’t
been so sure. But given Jeezy’s
proven link to youth culture, mar-
keting guru Steve Stoute of Trans-
lation Marketing is stepping in. Fa-
mous for linking major brands like
Hewlett-Packard with Jay-Z, Stoute
isin talks with Chevrolet to inciude
Jeezy in a commercial using T.I.’s
“Top Back” remix featuring Jeezy
as its soundtrack.

“He brings the authentic voice
of young hip-hop fans,” Stoute
says. “The key to his whole thing
is credibility, and as long as we
don’t screw that up by going too
far, we’ll be fine. We’re just con-
centrating on bringing brands
closer to him.” oo
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Jeezy The Snowman

Will follow-up album
success lure brands?

Nas Unveils Def Jam Debut In Shadow Of
Jay-Z’s Comeback, But Their Beef Is Long Gone

hen Nas and Jay-Z
set aside their feud
and joined forces
last October, it was
a great moment for
hip-hop, but an even greater moment
for Nas. Having been Columbia’s sta-
ple rap artist for more than a decade,
the acclaimed yet commercially unre-
liable MC seemed poised to reap the
benefits of Def Jam’s hip-hop savvy.

But then Jay-Z opted to rise out of
retirement with “Kingdom Come.”
which sold 680,000 units in its open-
ing frame—the rapper’s biggest sales
week ever.

Concerns have risen that the heav-
ily hyped “Kingdom Come” could put
a damper on Nas’ equally anticipated
Def Jam debut “Hip-Hop Is Dead . . .
The N,” due Dec. 19. But while label-
mates Method Man and LL Cool ] have
publicly decried Jay-Z’s apparent pref-
erential treatment, Nas has no gripes.
“This was the plan,” the native New
Yorker says. “All the things that are
happening are what me and Jay said
would happen. A lot of people are com-
ingdown on him, but people just need
to get used to rappers in these [execu-
tive] positions.”

The deal took shape after the once
sworn enemies ended their longtime
rivalry at WWPR (Power 105.1) New
York’s Power House concert in East
Rutherford, N.J. Three months later,
Nas signed a four-album deal with Def
Jam, and Island Def Jam and Sony
Music are serving as financial partners
for the first two discs. The labels share
marketing duties, while Def Jam pro-
vides A&R, promotion and distribu-
tion. “The basic reason that me and Jay
came together, besides a respect for
each other, is because it felt like it was
needed,” Nas says. “A lot of elements

of the game are dead.”

Unlike his label chief and labelmate,
Nas has no six-shows-in-one-day tricks
up his sleeves, but perhaps his lack of
promotional vigor has affected his
sales. His seven studio albums have
sold a combined 11.4 million units in
the United States, according to Nielsen
SoundScan, the most recent of which,
2004’s “Street’s Disciple,” has shifted
700,000. But many of them have come
and gone with little fanfare.

“Some of my earlier albums could
have sold more,” he says. “If I was at
a label that was more hip-hop ori-
ented, like Interscope or Def Jam, 1
would've sold double what I sold, but
at the same time, [ definitely am still
happy with what I sold.”

On the new album Nas reflects on
the demise of lyricism and passion in
hip-hop—once treasured ideals that
he thinks many MCs have lost track
of. The set is anything but subtle, as
the poetic rapper reflects atop tunes
crafted by producers like Kanye West
(“Still Dreamin’ ") and Will.i.am
(“Can’t Forget About You” featuring
Chrisette Michelle).“Hip-hop has
taken on so many different meanings
that we kind of got lost,” Nas says.
“ ‘Hip-Hop Is Dead’ is a happy mo-
ment for us to reassess everything.”

Assisting Nas are guest rappers like
the Game (“QB True G”), Snoop Dogg
(“Play On Playa”) and, of course, Jay-
Z (“Black Republican”). The Jay-Z track
was an unplanned collaboration pro-
duced by Nas’ frequent collaborator
L.E.S. On the Will.i.am-helmed lead
single/title track, Nas rhymes, “Every-
body sound the same, commercialize
the game/Reminiscin’ when it wasn’t
all business.” Though these musings
are characteristic of the rapper, the
song has received considerably more

The Zen Of Crunk

The Ying Yang Twins
observe naked ladies

Grown Man
Bow Wow's bark

R&B/HIP-HOP

airplay than some of his previous sin-
gles. This week, it is No. 48 on Bill-
board’s Hot R&B/Hip-Hop Songs
chart.“This is more radio visibility than
he’s ever had, but we just don’t nest
our eggs in the radio basket,” Def Jam
marketing executive Tracey Waples
says. “We knew we could reach peo-
ple alternatively, so we [also] did a lot
of exclusive, low-key listening sessions
for key influencers.”

Following a four-year touring hia-
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Worse than his bite?

BY CLOVER HO

Be-Finder The Music

Okie rockers get on
charzs and stay there

tus (he opened for Usher’s 8701 trek
in 2002), Nas will hit the road next
year in the United States, followed by
his first international outing. “I've
never gone global with it,” he says.
“It’s not fair to sc many people in
Africa and Australia, all these differ-
ent places, not to go there where I get
$0 many requests.’

And despite his ambivalence
about branding, Nas says he now re-
alizes the importance of getting out

DECEMBER 16, 2006 |

Lords Of Flatbush

A jazz collective
grows in Brooklyn

DECEMBER 16, 2006

his name. Under the Def Jam/Sony
alliance, he formed the Jones Expe-
rience imprint, which currently
houses singer Tre Williams. In ad-
dition, the rapper is developing a
sneaker called the Disciple with
Sketchers, and he was solicited by
Leonardo DiCaprio to contribute to
the soundtrack to the film “Blood Di

amond.” Nas is also already working
on his next album, which could be
out as early as summer. voe
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Five-time winner T.l. has already recorded upwards
of 35 songs for the follow-up to this year’s “King,”
which took home rap album of the year at the BMAs.
Dubbed “T.l. vs. T.I.P.,” the set is due this summer
via Grand Hustle/Atlantic. Explaining the title, T.I.
said, “it’s basicdly a battle within myself. There’s
nobody out ther2 doing what | do as well as [ do it,
so | see myself as worthy competition for myseif.”
The album will feature production from Grand Hus-
tie colleagues K O., Keith Mack and DJ Toomp, as
well as Scott Storch, Timbaland and Jazze Pha. T.l,,
who starred in “T e ATL,” will next appear In “Amer-
ican Gangster” with Denzel Washington and Rus-
sell Crowe. The fim opens Nov. 2, 2007.

LUDACRIS was a first-time performer at the 2006 Bill-
board Music Awards and he did it up big. The
rapper/actor/label executive teamed up with Young
Jeezy and Pharrell in a “Wizard of Oz” concept—with
legend Quincy Jones as the wizard—conceived by Lu-
dacris’ manager/business partner Chaka Zulu.

Ludacris himself is still coming on strong with his
“Release Therapy’ album. The Zulu-directed video for
the album’s next sngle, “Runaway Love,” featuring
the night’s big winrer, Mary J. Blige, bowed recently.
The song, about cealing with verbal and physical
abuse, “will impact a lot of lives,” Ludacris said.

On the performance front, Ludacris said a tour fea-
turing himself and feillow Disturbing Tha Peace artists
is in the planning stages for first-quarter 2007 but
nothing is confirmed yet. He's also all for a Def Jam
tour that would shcwcase a host of label acts. “That
would be ideal to cet Jay-Z, Nas, Young Jeezy, Rick
Ross, myself and ott ers,” Ludacris sald. “But that’s not
confirmed elther, alzhough they’re trying to get that
together.” In the meantime, Ludacris begins shooting
the Vince Vaughn comedy “Fred Claus” in January.
And look for him t reprise his critically acclaimed
role as a crafty feion In this season’s finale of “Law &
Order: SVU.”

(Cable Car)” and “How to Save a Life,” the Denver-based group has found itself
playing venues exponentially larger than even six months ago. The three-time
BMA winner is going back on the road for a spring tour of college markets and
will then up the ante with a summer amphitheater outing. “Lights are a new
thing for us,” singer/pianist Isaac Slade joked. “We’ve only had a lighting guy
for two months. We've never really needed to keep sectlon 205, seat ZZ stand-
Ing up all night.” The Fray will hit the studio In fall 2007, with an eye on releasing its
second album In early 2008.

R&B newcomer NE-YO
already has between 30 and
40 songs penned for his new
album, the follow-up to this
year's “In My Own Words.”
His goal is to have the new
effort out by Easter, and he's
planning to spend the holi-
days whittling it down.
“That’s my current struggle,”
he said. “l don’t want to do
‘In My Own Words' all over
again, but at the same time |
don’t want to go so far that |
lose my fan base. I'm trying
to figure out the middle
ground.” Also on his plate: a
collaboration with Britney
Spears. “Pm going in with
Britney real soon. | have a
couple ideas, but | don’t real-
ly know what it is she’s try-
ing to do this time around. |
really want to sit down and
have a conversation.”

NICKELBACK, whose three BMAs included rock album
of the year for “All the Right Reasons,” has been touring
in support of the set for 13 months. But that’s small po-
tatoes compared with the 18-month jaunt the Canadian
group undertook to promote its 2003 breakthrough,
“Silver Side Up.” “We're going to do one more month of
touring next year, but then we'il take a little more time off,
and that’s when we'll start pulling some stuff out of the
closet,” frontman Chad Kroeger said. “We’ve been work-
ing on some songs.” Asked if any of the tunes have been
played live yet, Kroeger replied, “No. Some of them |
haven’t even played for my band members.”

NELLY FURTADO, who won pop single of the year for “Promis-
cuous,” her collaboration with Timbaland, said she’s already plan-
ning a sequel with her in-demand producer. “We have worked together
again,” she said. “We recorded a new song for Tim’s upcoming February
release. The song is called ‘Give It to Me. It’s Tim featuring myself and
Justin Timberlake. We're shooting a video in New York on Dec. 11, but |
don’t want to jinx it. It has ‘Promiscuous’ qualities.” She also confessed
that she almost shed a tear when she won. “l| just walked up there. |
didn’t know | was going to be so emotional. | almost cried. Rewards re-
mind you to reflect because the music business is so fast-paced.”

In The Bag At the sillboard Music Awards,

Backstage Creations Makes Sure Everyone’s A Winner

There is always downtime for artists during rehearsals for a
big production like the Biliboard Music Awards. Karen Wood,
a former talent coordinator, decided the best way to keep
artists occupied and on time for production calls was to give
them something fun to do. So, in 2000, she launched Back-
stage Creations, acompany specialized in creating cool on-
site gift rooms for tatent. In fact, the Biliboard Music Awards,
that same year, served as the launch

This year’s room, named the Kay Jewelers Celebrity
Retreat, offered the créme de la créme of brands and

celebs—any room with Flavor Flav present is a room worth a visit.
Kay Jewelers was the room’s title sponsor. Stars who stopped by
took home Beanpod Candles made from 100% soy bean wax;

www.americanradiohistorv.com

Bolzano handbags and accessories; Dermacia Pro
Breathable Foundation makeup; Griffin Technology's
iKaraoke, a motion-activated iPod case, and an iTrip Auto;
Hello Kitty Fender electronic guitars; Lady Dutch fashion
wear; Meat and Potatoes limited edition hand-printed T
shirts and hand silk-screened numberad art print; Marchon
Eyewear; Water Bank of Amwerica spring water ice cubes
ZZ TOP'S BILLY and a big gift basket filled with other goodies. All this while
GIBBONS Sipping Kawasaki Sake and Margarita King cocktails. The
backstage. room was decorated by Mod=rn Studio Furnishings

It wasn’t all about pampering the stars—celebrities who
dropped in signed a Hello Kitty guiter, which will be auctioned off
to benefit the City of Hope foundation
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honors included rock album of the year for “All the Right
Reasons”; and Rihanna, one of whose three wins was for
female artist of the year.

Other winners included country artist Kenny Chesney, rock
act Three Days Grace, top-selling soundtrack “High School
Musical” and pop singer Nelly Furtado.

Between the awards, several spirited performances kept the
evening moving along. Janet Jackson and her matching crew
of white, black and red-clad dancers jump-started the evening
with a three-song medley (“Control,” “Pleasure Principle” and
“So Excited”) paired with precision-sharp choreography.
Backstage, Blige paid tribute to Jackson, noting she danced
with the energy of a 10-year-old.

Blige herself had the audience on its feet during her
emotion-filled delivery of “Enough Cryin” and “Take Me As |
Am.” The pairing of Ludacris with Young Jeezy (“Grew Upa
Screw Up”) and then Pharrell (on the pop/hip-hop hit “Money
Maker”) was another crowd pleaser. Also performing to
enthusiastic applause were Fergie with Black Eyed Peas
colleague Will.i.am (against a giant candy cane motif), Gwen
Stefani (flanked by dancers and wooden sheep) and the Fray.

The evening encompassed everything from the surreal to
the sublime. More in the spirit of the former was the pairing
of award presenters Howie Mandel and giant clock-bedecked
lover man Flavor Flav, who gave the pop single award to
Furtado. The latter was personified by Stevie Wonder’s
moving presentation of the Billboard Century Award to Tony
Bennett. Wonder, a former Century Award honoree himself,
called the 80-year-old talent a “truly class act” who used his
voice and spirit to help demand “the social, economic and civil
rights of every American.” Bennett's “Duets: An American
Classic” was one of the top stories of the music business this
year, earning the singer his best showing on The Billboard 200
earlier this year when it debuted at No. 3.

Commercial breakaways were enlivened by several parodies
of Geico’s popular insurance spots that feature celebrities
interpreting case histories of regular people. In this instance,
ordinary music fans announced what was coming next on the
show, aided by such music celebs as Little Richard and Charo.
One of the funnier moments came when it was announced
that Britney Spears’ ex, Kevin Federline, would be making an
appearance. A clip of people screaming and running out of a
movie theater popped onscreen before the announcer
intoned, “Just kidding.”

Capping the show was a rousing collaboration among
award winner Nickelback, Kid Rock and ZZ Top’s Billy F.
Gibbons on the latter group’s “Tush.” They were
introduced by Courtney Love and the Killers; the latter "».
band was slated to perform but withdrew after frontman
Brandon Flowers contracted laryngitis.

Winners are based on the 2006 year-end charts, which
reflect overall performance on the weekly charts that
Billboard published from December 2005 through
November 2006. The charts are determined by sales
data from Nielsen SoundScan and radio information
compiled by Nielsen BDS.

The complete list of 2006 BMA winners appears on
billboard.com. The year-end charts will run in the Year
in Music and Touring issue, which arrives on news-
stands Dec. 23. .

Additional reporting by Jonathan Cohen and Todd Martens in Las Vegas.
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TONY BENNETT who received this year’s Jllboard Century
Award for creatiwe echievement, is still going strong at 80. The
legendary wocalist will kick off an extensive tou” n April sponsored
by AARP, ¢ pact Bennett said makes perfect sense since “the
Beatles generaticn is just about to retire. They’-e going into their
60s and they’re all jaining AARP. They have 40 million members,
but to have this w hcle generation join will give it a youthful lift.”
And althouggh Bennett’s latest album, “Duets: An American Clas-
sic,” is only 3 moatks old, he’s already mulling his next project,
which he hopes wil be another collaboration with k.d. lang. |
have an idea [fora concept], but I'm not going to tell you about
it vet, beczuse somebody else will do it,” he said with a smile.
AT RIGHT Eillboard Executive Editor / Associate Publisher Tamara
Conniff, Bennett and his daughter, Antonia Bennett.

CHRIS BROWN confirmed he's in talks to collaborate with Michael Jackson, although no timetable
has been set. The R&B singer will have the follow-up to his self-titled debut out in early 2007, and he
promises an olde’, wiser artist—with limits. “ ’'m not trying to go grown,” he said. “I'll be 18, but I'm not
trying to gc overboard and lose my fans. I'rr trying to have a bit mo e mature songs, about sexuality
and stuff lik2 that I'm not trying to go deep Brtoit. | have a song callec ‘Take You Down’ that’s produced

by the Undzrdocs and, in a sense, that’s stepping
over the 18,19 boundary to get an older crcwd.”

*L | g
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who took home two coun-
try trophies, Is no stranger to award shows.
‘BLt the BMAs are a bit different, he said. “It
~ means a lot because this award is based

on raw radio alrplay and record sales. It's

tased ona lot of things that aren’t—how
| shalll say it—politically motivated. Thase
) ey fa vorive Kind of aswgrds—tive -

voted awa-ds and the awards that are

glven based on things that are real.” Ches-

ney’s already plot:ing summer tour dates and
promises o hit at least six NFL stadiums.
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BLIGE: JOHN SCIULLI/WIREIMAGE.COM; JACKSON: JOHN SHEARER

At The Billboard Music Awards, Mary J. Blige, T.l.
And Carrie Underwood Claim Top Honors svcai mircHeLL

LAS VEGAS—There’s a new comeback queen in town: Mary J. Blige. The
singer reigned as the top winner at the 17th annual Billboard Music Awards,
carrying home nine statuettes during the Dec. 4 ceremony at the MGM Grand
Garden Arena. Her armload included trophies for female R&B/hip-hop artist,
Hot 100 airplay song (“Be Without You”) and R&B album of the year (“The
Breakthrough”).

Blige said that the nine trophies were the most she’s ever won at once and
attributed “The Breakthrough” with providing an emotional, as well as
professional, rejuvenation. “I reached a pinnacle probably around 2000,
realizing that if I don’t love myself, nobody is going to like me more than I do.
You just get tired of living the same ridiculous life and beating yourself up for

everything. My fans are with me and it means so much to me that they
understand who Mary | Blige is.”

f ) Joining Blige in the winners circle were rapper T.I. and country
y artist Carrie Underwood, both tied at five trophies each. Among T.I.’s
wins were rap artist and rap album of the year for “King.” Underwood,
an “American Idol” alumna, not only picked up the country album of
the year award for “Some Hearts,” but also garnered recognition for
S album of the year and female Billboard 200 album artist of the year.

R&B newcomer Chris Brown became a first-time BMA winner when
he picked up three statuettes, including new artist of the year and the
most prestigious award, artist of the year. Also finishing with three awards
each were the Fray (which cornered all three digital categories, including
digital album of the year, for “How to Save a Life”); Nickelback, whose >>>

IS BIG NIGHT
VEGAS

\

JACKSON

WwWWWwW.americanradiohistorv.com
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“Love.Angel.Music.Baby.” ¢
Well, basically, I started with never intending

to do another record. It was always going to be just that
one side project. But it turned into a huge record that
was fun, exciting and inspiring. “Wonderful Life” and
“U Started It” didn’t end up making the album, and
those were my inspiration for going back into the stu-
dio. They were burning up my iTunes, so I thought,
“Are these really just going to sit on my computer?”
“Wonderful Life” I wrote for a friend who passed away,
and it didn’t really fit on the first record. “U Started It”
was a song | wrote the day before I wrote “Hollaback
Girl,” so I didn’t put that one on either, even though it
broke my heart.

In September 2005, Pharrell [Williams] called me and
said, “Come down to Miami and make some records.” I
was not really pursuing making a record, buthow doyou
turn him down? In 10 days, we came up with “Breakin’
Up,” “Orange County Girl” and “Wind It Up.” Then after

i
“Rock Steady” 514

“Return of Saturn” li

“Beacon Street (ollection”

“No Doubt”

“The Singles 1992-2003" sty

“Tragic Kingdom” R

PLATINUM LOCKS

No, not Gwen’s hair—her albums. Since No Doubt broke big behind the ska-tastic bombast of 1995’s “Tragic Kingdom,” every album
Stefani has been a part of has easily exceeded platinum status—including her 2004 solo debut, “Love.Angel.Music.Baby.” In
fact, on the strength of her five Billboard Hot 100 singles (“What You Waiting For?,” “Rich Girl,” “Cool," “Luxurious” and the No.
1“Hollaback Girl”), that album sold more than any No Doubt record except “Tragic Kingdom.” Below, Stefani’s Nielsen Sound-
Scan sales history, both as part of No Doubt and on her own, as well as her Billboard 200 peaks and weeks on the chart.
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[the Harajuku Girls tour], I went in with Tony, and we
got “Don’t Get It Twisted” and “4 in the Morning” going.
So at that point, I realized I could get a record out by
Christmas, but then I found out I was going to have [my
son] Kingston. After Kingston, I went back into the stu-
dioagain. “Early Winter” I did with Tim, and I also went
in with Akon and Sean Garrett.

It’s definitely left of center. Yodeling is not very fashion-
able. [ agree that [with this song], you take a bite, and it’s like,
“What? This tastes weird.” But after a few bites, you're ad-
dicted. | understand [the mixed response]. I picked
iton purpose. There’s plenty of songs thatcould &
be singles—the whole idea is to make a
record full of hits. That's why it’s called
“The Sweet Escape”—it is supposed to be
fun, easy-to-go-down music

Above, GWEN STEFANI
and son Kingston James
McGregor Rossdale
backstage at Spring
2007 Olympus Fashion
Week in September.
Below, Stefani
performed ‘Wind It Up’
at the American Music
Awards last month.

When Pharrell
and 1 first did the song, it was
without the sample. It was just
meant to be a dance track. [ went
in to do the music for my fash-
ion show [for her L.A.M.B.
clothing line] and decided to do
a mash-up of “The Sound of
Music” with “Wind It Up,” be
cause I've always been threat
ening to set a beat to that. It
came together against Pharrell’s
will. We had an orchestra re-cre-
ate the sample, which was mind-
blowing. I also re-sang the part
Julie Andrews did. It was magical,
but hilarious.

I don’t know . . . it has just
been a recurring theme of in-
spiration. The movie really af-
fected me. | feel like there are
similarities between me and
Maria. We both like to sing
and sew. [laughs] When I
was a kid, I made the
dress Maria wears when
she goes to meet the
children. I copied it—
1 actually still have it.
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It’s hard. Com-
ing from the No Doubt world, there are some people
that don’t really go to clubs and [because of that] don't
understand certain songs. “Yummy” and “Breakin’ Up”
are all about hearing them sandwiched in between
songs in a club really loud. That is a whole different ex-
perience than listening to them on iTunes. They're in-
tended to be played really loud when you're out having
a good time.

The record is not meant to be taken too seriously.
It’s a fun, upbeat dance record. It’s not the
'80s/dance-inspired record I had last time. | wanted
to make a more modern record. But it also wasn’t the
painful process of last time, when I was going into
the studio with new people. That’'s why I went back
to Pharrell. We have great chemistry. And the ex-
periment with Akon [on the title track] was totally
unexpected. | thought he might want to do just some
generic hip-hop, but he came up with this fresh,
super fun song. The record has this kind of ease to
it. The last one was a little more concept-driven.

It’s funny you say that, because
everyone has been telling me different songs they think
should be singles. “U Started It” and “Wonderful Life”
we probably never considered for singles. I love those
songs, but “4 in the Morning” is probably my favorite
song. [ can't really pinpoint why, but I know when I want
to hear it, [ rewind it over and over. It has no style to it—
I don’t know what kind of music it is. I'm pleasantly sur-
prised by the record. It’s fun. I feel like it points me back
in the right direction if I want to do another No Doubt

WWW.americanradiohistorv.com

record, because some of the melodies remind me more
of No Doubt melodies. At the last minute, | went in with
Swizz Beatz and Sean Garrett to do “Now That You Got
It,” and I think that song sums up the album—it has
melodic parts but it’s also meant for dancing.

Well, the writing is definitely more personal. It's
easier for me to write that way than trying to write “Hara-
juku Gitls,” which is all concept-driven. This album is re-
ally just right now what is going on and whatever is on my
mind. There’s no real theme or direction. My “I justhada
baby” kind of song is “Yummy,” and “Don’t Get It Twisted”
is about getting pregnant.

[Stefani puts the phone down to shout at someone
in the background, “No, don't give him a French fry!
It’s all oily!”]

The baby just jumped like two feet when I said no.
He's never going to want to eat anything else now.

To be honest, no. |
only finished doing vocals on this record a month ago at the
most. I'm in the middle of promoting it now, so in Janu-
ary we'll start to think about the tour. It’s really exciting to
have all these songs to choose from. On the last tour, I only
had one album, so it was like, “OK! I guess these are the
songs that I'm doing.” Now, I will get to choose the best and
most delicious tracks. But it’s a bit overwhelming to think
up all the concepts for the staging.

| see it on the horizon, but
I'm not focusing on it. Life is going by way too quick.
I can't really put a timetable on it, but I think it would be
really great. Nothing can compare to the energy of the
four of us onstage.

_owen sTEFAN!
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BY TODD MARTENS

Extreme Misbehavior

Hinder Goes Wild, Stays On Charts 14 Months And Counting q'*‘,

tcertainly d:dn’t take long for Hinder front-

man Austin Winkler to get comfortable with

the rock star lifestyle. Multiple major and

indie labels wined and dined the Oklahoma

City-based band in 2005, and Winkler and
his bandmates tcok full advantage of the expense
accounts of courting A&R men.

Two days befcre Hinder signed with Univer-
sal, arival label thought a trip to a strip club would
win the band over. It didn't work.

“This guy had to catch a flight, and he left his
tabopen at the bar and told us we could have one
more beer,” Winkler says. “We didn’t like the guy,
so as soon as he left we called up all our friends
and they came down to the strip club. I have no
idea what the bi.l was, but we were going up all
night and getting like $200 in ones.”

The party hasn't stopped for Hinder, which re-
leased its debut album, “Extreme Behavior,” in
September 2005. Full of big guitars and proudly
gratuitous references to sexand booze, Hinder’s
pool-hall anthems have become staples on mod-
ern rock radio and have propelled the album to
sell 1.5 million units in the United States, accord-
ing to Nielsen SoundScan.

“Extreme Behavior” entered The Billboard 200
at No. 167 on Oct. 15, 2005, and peaked at No. 6
in November of this year. The album is No. 21
this week, and current single “Lips of an Angel”
has reached the top 10 of The Billboard Hot 100.

Greg Butler, manager of the FYE outlet in
Amarillo, Texzs. says the album has been one of
his store’s biggest music sellers since it came out.

“They’re huge in this part of the country,” he
says. “I sell out ona weekly basis. I personally got
in 120 pieces on | Dec. 1]. I've already gone through
half of them this [past] weekend alone. They are
the biggest band for this year for us by far.”

GARVEY of

at the Coors
Ampitheaterin
Englewood, Colo.,
onAug.S.

Manager Kevin “Chief” Zaruk, who also serves
as Nickelback’s tour manager, says Hinder spent
its first six or seven months hitting Midwestand
Southern markets multiple times, hoping to cash
in onradio play in and around the band’s home
state. With radio not always receptive to playing
new bands, Winkler says the group went to all
its radio visits loaded with booze and wasn’t above
bribing DJs with tequila shots.

“We got an amazing reaction from radio that
way,” Zaruk says. “Everyone was telling us they
haven’thad that much fun with a band in five years.”

The band also received a bit of a branding boost
from adult film company “Girls Gone Wild.” Hin-
der did a four-week “Girls Gone Wild” club tour
this winter, with video crews filming the band
and the audience. The move put Hinder in front
of its core market—college students—and helped
persuade wary radio programmers that heavy
marketing dollars were behind the band.

“It gave us real promotional value on-air with
radio stations,” Fermaglich says. “Not only were
we superserving radio with the band coming to
town, but we added on this other element of a pro-
motion that involved ‘Girls Gone Wild,” and sta-
tions could run with thatkind of a presence on-air.”

The band later cashed in on Zaruk’s Nickel-
back connection and opened for the band this
summer. More recently, Hinder was opening for
Aerosmith and plans to be on the road through
at least July 2007.

“Hinder is just trying to do something that they
loved listening to growing up and want to bring
back,” Zaruk says. “They love the '80s, they love
Bon Jovi and Métley Criie and Guns N’ Roses—
the lifestyle and the music.” wos

Additional reporting by Mitchell Peters in Los Angeles.
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Singles Going Steady

The Year’s Best Dance Sounds Weren’t Always On Albums

‘ When linterviewed Mark Finkelstein earlier this
year on the eve of his relaunch of powerhouse

' dance label Strictly Rhythm, he reminded me of

something important about dance music.

“What made us not be respected by the ma-
jors, the establishment, was the fact that we
weren’t album-focused,” he said. “Well, guess
what? The digital age is all about singles. | think
we’ve got a leg-up on most, because we were
always a singles business.”

Perhaps it's dance music’s outsider curse—
this drive to legitimize dance artists with full-
lengths, when a strong song could be more than
enough to get the ball rolling. So for BeatBox’s
look back at 2006, | decided to honor the tracks
that defined the year and communicated an
album’s worth in one neat package.

In years past, Ame’s “Rej” (Sonar Kollectiv
Germany) and Paul Woolford’s “Erotic Dis-
course” (20:20 Vision UK) would have been dis-
missed as noisy and just too weird. But in ’06,
with jocks trying to incorporate the still-thriving
“minimal” trend of skeletal synth sounds into
their sets, the drumless tracks were the new
black: They went with everything.

Minimal got macho—and more electro—inthe
hands of Steve Angello & Sebastian Ingrosso, a
prolific production duo and the newest party-
like-a-rock-star DJs to hit the international tour-
ing circuit. The two unloaded the bulbous “Click”
(Joia Sweden), Prince-robbing “Sexy F*ck” (Size
UK) and countless other productions in 20086,
cornering the market on blip-based dancefloor
burners. Trentemoller is right there with them,
most notably for his rerub of Royksopp’s “What
Else Is There?” (Astralwerks), one of the first
mixes to adapt a traditional buildup for an elec-
tro breakdown.

DJ/producer/legend Frangois K would prob-
ably tell you that minimal techno and electro
are absolutely nothing new, and he proved it
with his glistening dub of Coldplay’s “Talk”
(EMI UK)—which, for all its timeliness, felt pos-
itively old-school.
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And don’t forget the most high-profile
minimal release of the year: Justin Timber-
lake's “SexyBack,” which validated years of
underground dance developmentin onein-
spired swoop.

Pop did dance proud in other ways, too.
Madonna saluted its natural environment with
three embraceable singles from “Confessions
on aDance Floor”: “Hung Up,” “Sorry” and “Get
Together.” The original versions of Shakira’s
“Hips Don’: Lie,” Nelly Furtado’s “Promiscuous”
and even the Pussycat Dolls’ “Buttons” were un-
expectadly smart and bopable. The fact that
they all had forgettable remixes proves there
wasn’t much that dance-world guys could do to
improve them.

On the other hand, Hani’s remix of Christina
Milian’s “Say I” (Island Def Jam) made a dispos-
able pop ditty into a joyful modern disco cut.
And Quentin Harris reminded us of what fear-
less remixers can do with major-label divas. His
genre-flouting versions of Mariah Carey’s “Don’t
Forget About Us” and Leela James’ “My Jcy”
are already in the dance canon.

Indie dance-rock boys inspired similar inven-
tiveness. Sasha turned out a heady, slow remix of
Grand National’s “Talk Amongst Yourselves”
(Recall), and the DFA guys had some wicked
kick-drum fun all over Hot Chip’s “(Just Like We)
Breakdown” (Astralwerks).

Minimalism aside, dance stillhad asoul in’06.
Basement Jaxx’s trunkin’ “On the Train” (Astral-
werks) and Roger Sanchez’s soaring “Free
(Headwinds)” (Ultra) were pleasingly vintage,
while Royksopp’s woeful “49 Percent” (Astral-
werks), Little Green Men’s dramatic “Through
With You” (Forensic UK) and Fish Go Deep’s
torch-y “Cure and the Cause” (Defected UK)
were forward-thinking takes on the love-and-
loss style.

But if you must go long, Goldfrapp’s “Super-
nature” (Mute)—spawning club hits, advertising
anthems and industrywide hope for crossover
success—is the runaway album of the year. -«
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ollective Action

The Brooklyn Jazz Underground Pools Its Resources, Gets The Word Out

Given the shifting tides of the
recording industry, breaking in
as a jazz bandleader poses in-
creasing challenges, notonly in
raising one’s profile but also in
rustling up the funds to pay the
support musicians. With these
hurdles in mind, 10 New York-
based artists have formed the
Brooklyn Jazz Underground, a
collective of 10 bandleaders who
are pooling their resources to
forge increased awareness of
their individual projects. The
BJ U will launch its improvised
music project next month with
four nights of shows at New
York club Smalls.

Billed as the first Brooklyn
Jazz Underground Festival, the
Jan. 11-14 event will roughly co-
incide with the annual Interna-

tional Assn. for Jazz Education
conference (Jan. 10-13) that will
attract thousands of jazz fans to
New York. Three members ot
the collective will also be on the
IA]E panel “The Artists Collec-
tive in Jazz: Unity and Diversity
in the New York Scene” Jan. 11
at the Sheraton Hotel.

“New York is a big city with a
constant influx of musicians
each month,” says classically
trained viola/violin player Tanya
Kalmanovitch, a founding
member of BJU and the leader
or co-leader of several bands, in-
cluding Hut Five, which plays
the fest Jan. 11. “It's a constant
challenge for those living here
to present our music, to make
phone calls just to get a door gig.
An individual sending out a

3 Global Pulse

press release about a show does-
n’t go far. But a collective event
sounds a different note. None
ot us afone can atford a publi-
cist, but as a collective we pooled
our money and hired one.”

A year ago, Kalmanovitch
met with trombonist Alan Fer-
ber and bassist Alexis Cuadrado
to discuss the notion of form-
ing a do-it-yourself community
of bandleaders to create buzz.
Seven other cohorts enlisted, in-
cluding trumpeter Shane End-
sley, pianist Benny Lackner,
saxophonists Dan Pratt and
Jerome Sabbagh, bassist Anne
Mette Iversen and drummers
Sunny Jain and Ted Poor. “The
first thing we agreed on was
developing a Web site,”
Kalmanovitch says. “Then we

# \, EDITED BY TOM FERGUSON tferguson@eu.billboard.com

Irish Eccentrics Still Frank After All These Years

Down Under Siblings Move To London; Capetown Act Aims Beyond South Africa

Longstanding Irish pop ec-
centrics the Frank and Walters
are back with their first studio
album in six years.

The Cork band releases “A
Renewed Interest in Happi-
ness” on Irish independent
Fifa Records Jan. 27 in the
United Kingdom, Japan,
Spain, Germany and Finland.
Distribution is through Shell-
shock in the United Kingdom
and local distributors else-

THE FRAMNK
AND WALTERS

where. The album appeared in
Ireland through distributor
RMG on Oct. 27, entering the
top 40 of the IRMA chart one
week later.

In the early 1990s, the band
scored several top 50 singles
in the United Kingdom and
Ireland, notably 1993’s “After
All” (Setanta). “There’s always
a bit of excitement and nos-
talgia around releases like
this,” says the band’s manager

Cillin O’Flynn, who says the
album “should re-establish
the Frank and Walters as one
of Ireland’s longest-prevail-
ing and most creative indie-
pop merchants.”

“Happiness” is the act’s fifth
albumand its first new set since
the 2004 departure of lead gui-
tarist Niall Linehan. It was mostly
recorded in West Cork. But, seek-
ing a gritty feel, singer/bassist
Paul Linehan taped two vocalsin
a Dublin prison cell, complete
with inmates.

The Frank and Walters is cur-
rently touring Ireland (booked
by Fifa), interrupted by shows
in Berlin and London. Euro-
pean dates in early 2007 will in-
clude 14 U.K. shows booked
through Bob Patterson Agency.
The band’s publishing is copy-
right control.

O’Flynn says his “achievable
goal is to make the record avail-
able in territories where the
band have traditionally re-
ceived support and to tour in
those places.”  —Nick Kelly

focused on the launch event at
Smalls. Down the road we want
to find ways to do fund-raisers
and teach the next generations
of jazz musicians.”

The collective meets once or
twice a month. “After each
meeting, I leave with a renewed
sense of hope,” Kalmanovitch
says. “The loneliness of being
a leader gets alleviated. I play
viola. Chances of me getting
hired as a side player are slim
at best. But since the collective
started, I've made connections
and been hired on to other proj-
ects. Many of us now play in
each other’s groups.”

In addition to two album
releases on her homespun Per-
spicacity Records imprint,
Kalmanovitch will release

STONES ROLL: Audience
reaction to late summer and fall
European dates convinced
folk/pop duo Angus and Julia
Stone they have a future in the
region. As a result, the Aussie
guitar-playing siblings will per-
manently relocate to London in
February with their drummer
Mitchell Connelly. They will
tour Britain and Europe again
that month, the act’s London-
based manager Cathy Oates
says. European bookings are
through London-based Gold
Artists. Domestic shows are
through IMC.

Born into a musical family,
the Stones initially embarked
on playing solo shows in the
Sydney area before joining
forces early in 2006. EMI Music
Australia signed the duo and re-
leased debut EP “Chocolates &
Cigarettes” in August. Reviews
for the EP, on which the duo
swap lead vocals, drew compar-
isons to Portishead, Damien
Rice and Paul Simon and
brought national radio airplay

wwWw.americanradiohistorv.com

BROOKLYN JAZZ UNDERGROUND

“Heart Mountain,” a duo im-
provisation project focusing on
themes from Irish and Indian
classical music with pianist
Myra Melford, in May.

ERRATUM: The correct title
of the DVD documentary on the
Heath Brothers, produced by
Danny Scher, is “Brotherly Jazz”
(Jazz Notes, Dec. 2).

THREE DOT LOUNGE:
Village Vanguard owner Lor-
raine Gordon reveals all in a
book on the heralded New York
jazz club, “Alive at the Village
Vanguard: My Life in and out

on government-owned youth
network Triple J.

The six-track EP was released
in Europe during September
through London-based Inde-
pendiente. In mid-November,
the Stones signed a worldwide
deal with Sony/ATV Music Pub-
lishing Australia. “Sony/ATV
[was] unbelievably helpful be-
fore we even signed a deal with
them,” Oates says, “through
their advice, worldwide contacts
and in particular their introduc-
tion to Independiente.” She
adds that negotiations fora U.S.
record deal and booking agent
are under way.—Christie Eliezer

CAPE FOUR: Cape Town's
claims to be the current creative
hothouse of South African
music got a boost with the Oc-
tober release of alternative/elec-
tronica act Lark’s full-length
debut, “Razbliuto!” Now the
band is looking to spread the
word further overseas.

The critically acclaimed
album is the group’s first release

of Jazz Time,"” as told to Barry
Singer. It will be published
Dec. 20 by Hal Leonard Per-
forming Arts Book Group . . .
On Jan. 23 Blue Note Records
will release the soundtrack to
“Billy Strayhorn: Lush Life,”
the documentary film on Duke
Ellington’s composer in PBS’
“Independent Lens” series that
will air Feb. 6. The CD includes
performances by Bill Charlap,
Joe Lovano, and Dianne
Reeves and Elvis Costello
singing “My Flame Burns
Blue,” his with-lyrics take on
Billy Strayhorn’s final compo-
sition, “Blood Count.” .

through a licensing deal with Jo-
hannesburg-based, Universal
Music-distributed independent
Just Music. Lark’s only previous
release was a self-released lim-
ited edition six-track EP, “Mouth
of Me"” (2005).

Previously a trio but now a
quartet—thanks to the recent ad-
dition of drummer Sean Ou
Tim—the band formed in 2003.
It built a live following through
clubgiggingin its hometown and
Johannesburg plus key festival
appearances, with vocalist Inge
Beckmann's performances draw-
ing comparisons to Yeah Yeah
Yeahs frontwoman Karen O.

The act’s manager and live
booker Dominique Gawlowski
is spending much of December
in the United Kingdom, Spain
and Portugal for label meetings
and to set up shows for 2007.
“The band’s really individual
sound is definitely suited to
these markets, and we are ag-
gressively looking for a label
deal,” Beckmann says.

—Diane Coetzer
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Relfeases deemed by the review editors to deserve special attention
on the basis of musical merit and/or Billboard chart potential.

L ALBUNNS

VARIOUS ARTISTS
Eminem Presents: The
Re-Up

Producers: various
Shady/Aftermath/
Interscope

Release Date: Dec. 5
On the title track of
this Shady Records compilation, Eminem
declares—less than a year-and-a-half into
his wildly overstated “retirement”—that
“this music is in us, and it's not over 'til we
say it’s finished.” The evidence on this 22-
track set indicates they’re a long way from
that point, too. Conceived as a mixtape,
“The Re-Up” boasts bona fide star power
via nine new Eminem performances, four
appearances by 50 Cent and various
permutations of D12—along with Obie
Trice and Akon (with a remix of his chart-
topping “Smack That”). The real point of
the album, however, is to introduce new
Shady MCs Stat Quo, Bobby Creekwater
and Ca$his. Despite meticulous
production, “The Re-Up” retains some of
the spare, raw feel of an underground
release, its tracks comprised mostly of Dr.
Dre-styled keyboards and tight, airy beats
that leave plenty of room for the rappers
to spit at such targets as Mariah Carey
(although 50 Cent offers props to
estranged protégeé the Game at one
point). Among the most intriguing
moments are Eminem’s characteristically
defiant “Public Enemy” and “No
Apologies,” the playful 50 Cent duets
“The Re-Up” and “Jimmy Crack Corn,” the
minute-long “Trapped” from late D12
founder Proof and Creekwater’s old
school-styled “There He Is."—GG

JOJO How to Touch a
Girl (4:27)
Producers: Vincent
Herbert, Jomo
Hankerson, Barry
Hankerson

Writers: B. Steinberg,
J. Alexander, J. Levesque
Publishers: various
DaFamily/Blackground/Universal

OK, things are getting serious now. JoJo’s
youthful debut top 40 hit, “L.eave (Get
Qut),” was & fruitful fluke, but her
formidable 2006 follow-up, the No. 3
Billooard Hot 100 hit “Too Little Too Late”
demonstrated that there is more to the
pretty teen than “TRL” preening. Second
album “The High Road” does a fine job
casting JoJo as a soulful singer who takes
her job more seriously than many of
today’s gimmicky chart sirens. “How to
Touch a Girl” again casts the youngster
with a crafty melody, albeit strikingly
similar in structure to the previous hit.
Despite the bizarre, aimost perverse title,
this track could propel the burgeoning
talent all the way. Considering much of her
competition at pop radio, we'll take JoJo’s
corner in asecond.—CT

GWEN STEFANI

The Sweet Escape
Producers: various
Interscope

Release Date: Dec. 5
There can be no
doubt Gwen Stefani
feels the allure of
being a solo artist—and who can blame
her after selting 7 million copies of
2004’s “Love.Angel.Music.Baby.” Its
follow-up comes more quickly than
anticipated—especially since a return to
No Doubt was expected first—and
doesn't stray too far from the heavily
referential terrain she mined the first
time. Stefani and the Neptunes work the
"Hollaback Girl” route again on the
rhythm-driven “disco Tetris” of “Yummy”
and incorporate a bit of mid-'80s
vintage Prince into “U Started {t,” while
she and No Doubt’s Tony Kanal revisit
the group's "Hella Good"” on “Fluorescent.”
Stefani's Madonna reverence remains
intact on “Early Winter” (co-written with
Keane's Tim Rice-Oxley) and “4 in the
Morning,” and her collaboration with
Linda Perry on the album-closing
“Wonderful Life” channels the distinct
influence of Depeche Mode. All spun
together it works well, and maybe even
better than on the debut. There Is a dark
and melancholy lyrical bent that is
surprising for someone who is enjoying
marriage, motherhood and millions of
album sales. But Stefani knows she's got
it good, too, from “The Sound of Music”
yodels in “Wind It Up” to the buoyant
“whee-hoos" of the title track team-up
with Akon.—GG

JUSTIN TIMBERLAKE
What Goes Around . ..
(5:13)

Producers: Timbaland,
Justin Timberlake
Writers: Hill,
Timberlake, Mosley
Publisher: not listed
Jive

Timberlake finally gets down to the business
of making music after releasing two novelty
—albeit No. 1 Billboard Hot 100—singles,
“SexyBack” and “My Love.” “What Goes
Around . . .”isaquiet midtempo soul jam
with subtle Middle Eastern influences that
actually possesses the songwriting savvy to
maintain relevance after its initial flush at
radio. Timberlake employs his falsetto amid
fast-talking verses reminiscent of Mariah
Carey’s “We Belong Together,” as he talks
smack to the woman who let him down:
“You had me in the palm of your hand/So
why your love went away/| just can’t seem
to understand.” To call this “Cry Me a River”
part two I1s among the greatest compliments
we can muster, given the disposable quality
of the two previous releases. As top 40’s
only pop male staple, sounds like three in a
row for Timberlake. Well done.—~CT
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VARIOUS ARTISTS

Music From the Motion
Picture Dreamgirls
Producers: Harvey Mason
Jr, Damon Thomas, Randy
Spendlove, Matt Sullivan
Music World Music/Sony
Urban Music/Columbia/

- Sony Music Soundtrax

Release Date: Dec. 5
Henry Krieger and late
partner Tom Eyen’s

dazzling music and

insightful lyrics propelled
the Broadway "“"Dreamgirls”

| tosix Tony Awards and a
- Grammy Award for best

cast album in 1982. But this
soundtrack to the excellent
movie version adds a more
contemporary tone as
production duo the
Underdogs subtly inject
new life into the 25-year-

- old songs without forfeiting

their powerful substance.
They coax a shivers-
inducing performance from
newcomer Jennifer Hudson
on the show’s pivotal
number “And | Am Telling
You I'm Not Going.” She
makes the song her own
while still paying homage to
original interpreter Jennifer
Holiday. But it's the new
songs co-written with
Krieger that really add
punch. Beyoncé delivers on

- the empowerment anthem

“Listen,” and Hudson's
sassy soul shines on “Love
You |l Do.”"—GM

UNDERWORLD AND
GABRIEL YARED
Breaking and Entering:
Music From the Film

. Producers: Anthony
' Minghella, Mike Gillespie,

Timothy Bricknell
v2

. Release Date: Dec. 5

Make no mistake,
salivating Underworld

~ fans: It might be the band's

first long-player since
2002’s “A Hundred Days

- Off,” but “Breaking and

Entering” is most definitely
a soundtrack. And that'’s
just fine. The electronic
heroes collaborated with
filmmaker Anthony
Minghella and composer
Gabriel Yared to bring their
bleak yet elegant sound to
Minghella’s latest opus. The
director again examines
lust and deception, this

~ time through the lens of

Jude Law’s cheating
London architect. So the

| musicis fittingly tense and

urbane, with Underworld’s

wwwW americanradiohistorv com

unmistakable halimarks
throughout: the running-
river piano keys (a
repeating theme), the
almost indiscernible male
whispers, the enveloping
synth swells. The score not
only ups the profile of one
of electronic music’s most
daring acts—and puts them
in the running for their own
Academy Award nod—it
gives the whole genre a
high-art stamp of
approval.—KM

VARIOUS ARTISTS

A Brokedown Melody
Producers: various
Brushfire

Release Date: Nov, 14

* Like his hammock-rock
godfather Jimmy
Buffett, Jack Johnson's
palm-trees-and-six-strings
vibe obscures what has
quietly become a large and
successful cottage industry.
This soundtrack, released
on Johnson'’s Brushfire
label, once again brings
together Johnson's
specialties—surfing, surf
films and surfing songs—
into a typically breezy,
slow-rolling listen. Johnson
contributes two new tracks,
and his years of work have
alsoresulted in a well-
stocked Rolodex. Eddie
Vedder brings his ukulele
for the heartbreaking
“Goodbye,” indie big-shot
M. Ward turns in the dusty
“Transfiguration #1,” and
Built to Spill's Doug
Martsch adds a good-
natured hoedown.—JV

SONIC YOUTH

The Destroyed Room: B-
Sides and Rarities
Producer: Sonic Youth
Geffen

Release Date: Dec. 12
Those yearning for the
blunt, direct Sonic Youth of
“Kool Thing” and “Dirty
Boots” will be out in the
wilderness with this
contract-fulfilling 11-song
archival release. The jams
run free throughout,
particularly on the nearly
26-minute psychedelic
odyssey “The Diamond
Sea,” which first appeared
on “Washing Machine” as a
“streamlined” 19-minuJte
version. Not-very-tuneful
items such as “Fire Engine
Dream” and “Three-Part
Sectional Love Seat” sound
like the unfinished improvs
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the band admits they are,
and the 68-second “Bull in
the Heather” B-side “Razoer
Blade” is a bewildering
campfire ditty, complete
with acoustic guitar. The
Youth eventually works up
a joyful noise on the "Sonic
Nurse” outtake "Kim’s
Chords” and the simmering
"Queen Anne Chair,”
adorned with good, old-
fashioned whammy bar.
Overall, worth a spin or two,
but one hopes there’s a
better stash left to
sample.—JC

ROBERT RANDOLPH &
THE FAMILY BAND
Colorblind
Producer: Tom Whalley
Warner Bros.
Release Date: Oct. 10
* Pedal steel maestro
Robert Randolph gets
down and dirty on the
sophomore release from his
Family Band, which is
staffed largely with actual
cousins. Tighter and more
focused than its bluesier
predecessor, “Colorblind”
finds Randolph gleefully
indulging his inner Prince,
uncorking funk-laden jams
like “Deliver Me,” with its
Family Stone-worthy
chorus, and “Diane,” a
frothy rocker driven by a
very large-sounding fleet of
horns. Randolph callsin a
few favors from Eric
Clapton on a solid stab at
“Jesus Is Just Alright,” and
Dave Matthews on the
aggressively positive “Love
Is the Only Way.” But he’s
best when left to his own
devices on tracks like “Ain't
Nothing Wrong With That,”
a pro-unity dance party
that shows off a desire to
bring as many people as
possible into his flock.—JV

[ HIP-HOP |
YOUNG JEEZY
The Inspiration
Producers: various
CTE/Def Jam
Release Date: Dec. 12
After the success of his
debut album “Let’s Get It:
Thug Motivation 101,”
Atlanta’s Young Jeezy
quickly crossed over from
therap chart to the pop
chart. But hip-hop fans can
get testy when artists
garner too much
mainstream attention too
fast. So while Jeezy
huddled with big-name
continued on >>p44
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producers like Timbaland
and Cool & Dre for his
sophomore album, he also
hung on to producers
Shawty Redd and Don
Cannon from his debut. His
lyrics have matured past
coke-slinging to the drug’s
effect on his life. And while
most contemporary MCs
fail miserably at girl tracks,
Jeezy tries his best with
“Nigga Like Me” and
doesn’t fall too short of
glory.—HC

[ LATIN |

REIK

Secuencia

Producer: Kiko Cibridn
Sony BMG

Release Date: Nov. 27
There's something a little
unconvincing about an
artistic “evolution” on a
young band's second
studio release—especially
when the album lives up to
its bland title with generic
lovelorn lyrics and melodies
that are nice but rarely
stirring. “De Que Sirve”
starts out promisingly with
a funky staccato keyboard
and string sample, then
eschews subtle detail for a
lengthy polished chorus
that implodes into a trite
conclusion: "I need you
because without you | don’t
know how tolive.” It's a
disappointing pattern that
repeats too often on the
album. Silky vocals and
some strong hooks
notwithstanding ("Me
Duele Amarte,”
“Invierno”), this pop trio
may be more fun with a
lighter touch, more
relatable lyrics, or perhaps
down the line, a maturity
that rings true.—ABY

PHILLIPS, CRAIG & DEAN

Top of My Lungs

Producer: Nathan Nockles

INO Records

Release Date: Oct, 24
This veteran trio
continues to deliver

some of the best, most
relevant music of its
esteemed career. Randy
Phillips, Shawn Craig and
Dan Dean have always had
dual careers as pastors in
their local churches and
singer/songwriters, and this
collection serves up several
songs that sound like
instant church classics.
“Saved the Day” is a
powerful ballad about
Jesus’ resurrection, while
“Your Name” showcases
the trio’s signature
harmonies. The title track is
a celebratory anthem, and
“Because of That Blood,”
penned by Phillips and
4Him’s Mark Harris, is a
soul-drenched number with
a compelling lead vocal by
Phillips. The CD closes with
the classic hymn “ 'Tis So
Sweet,” delivered
beautifully by some special
guests—Phillips’ daughter
Garland and Dean’s
offspring Devin and
Danielle, proving they know
how to carry on the family
tradition.—DEP

DVD

METALLICA

The Videos 1989-2004

Directors: various

Warner Bros.

Release Date: Dec. 5
Metallica had already
peaked musically

before the band filmed its

first promotional clip—the
amputation-intensive

Dalton Trumbo tribute

“One”—in1989. In the

subsequent decade-and-a-

half documented here, only
the adolescent nightmare

“Enter Sandman” proved

nearly so ubiquitous. From

there the act’s visual side
frequently plummets into
interminable Tool-style,
evil-Gumby tedium. By the
time the members’
ridiculous band-therapy
documentary “Some Kind
of Monster” makes them
movie stars, they’re just too
clunky to bear. But in
between, we get motifs

L LEGEND & CREDUS

EDITED BY JONATHAN COHEN (ALBUMS) AND

CHUCK TAYLOR (SINGLES)

=W

s . -

dotted with surprising iife
and humor: game shows,
car crashes, spaghetti
Westerns and Antarctic ice.
The exploitation flicks
attached to the band’s Bob
Seger and (great) Thin
Lizzy covers are moving
and sexy in ways its

younger self wouldn’t have
allowed. And the medieval-

Catholic technicolor 1

Hieronymus Bosch hell of
“Until It Sleeps” beats
R.E.M's “Losing My
Religion” and the Pet Shop
Boys’ “It’s a Sin” at their

own decadent game.—CE ’

VINCE GUARALDI

A Charlie Brown Christmas

Producer: Chery! Pawelski

Concord

Release Date: Oct. 10

* For its 41st birthday,
Guaraldi's sweet,

timeless and never out-of-

print soundtrack gets a

deserved and beautiful

cleanup job that

wonderfully accents the

snowfall-soft piano and ¥

subtlie wonder within. In a
now-legendary goof, these

songs—as _
weII 3 the www.billboard.com
@ THIS WEEK ON|
accompany- 4
ing special— .(,()I
were given an
ungracious ega‘ngNAL
thumbs-down 5 PR
by CBSupon  “Mold the
initial release, ~ Gold”
but four (self-released)
d * Karen Dalton,
ecades on, “In My Own
compositions  Time”
like “Linus {Paramount)
» « Simple Minds,
and Lucy, G ds, |
y Gold
“Skating”and  (astralwerks)
the hastily

assembled “Christmas Time
Is Here” have evolved from
background music into
something approaching
mandatory holiday
listening. A smattering of
alternate takes (“Green-
sleeves” and “Christmas Is
Coming” among them) add
value, but the main
attractions alone are well
worth the upgrade . —JV

CRITICS’ CHOICE *: A new release, regardless of chart

potential, highly recommended for musical merit.

CONTRIBUTORS: Ayala Ben-Yehuda, Jonathan

Cohen, Chuck Eddy, Gary Graff, Kerri Mason, Gail
Mitchell, Sven Philipp, Deborah Evans Price, Chuck

Taylor, Philip van Vleck, Jeff Vrabel

PICK »: A new reiease predicted to hit the top half of
the chart in the corresponding format.
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All albums commercially available in the United
States are eligible. Send album review copies to

Jonathan Cohen and singles review copies to Chuck
Taylor (both at Billboard, 770 Broadway, Sixth

Floor, New York, N.Y. 10003) or to the writers in the

appropriate bureaus.

| NICKLACHEY Resolution
| (3:45)

Producer: not listed

Writers: J. Cates, N. Lachey,
L. Robbins, R. Wells

Publisher: not /isted

Jive

In case you were
wondering, Nick Lachey is
still moping. Following
heartsick ballads “What'’s
Left of Me” and “l Can’t
Hate You Anymore,” he at
least makes a “Resolution’
this time around that “I'm
letting go/And | just want
to be the best man | can
be.” We still favor
uptempo “Beautiful,” as it
shows greater dimension,
but, that said, this
gorgeous song is among

1 the best of the bunch on
i current LP “What'’s Left of

Me”—lushly produced with
strings and piano,

4 featuring another ace

performance from the

. talented singer—and it is

consistently named a fan

favorite on Lachey mess-

age boards. We hope pop
and AC radio will give the
song a real shot, though it
ain't likely to do much for
the dude’s profile as sulky
milquetoast.—CT

BLUE OCTOBER Into the
Ocean (3:59)
Producers: David Castell,
Justin Furstenfeld
Writer: J. Furstenfeld
Publisher: not /isted
Universal Motown
Blue October’s album
“Foiled” may be

tagged as rock, but the

Texas qQuintet keeps
building airplay with a
catchy, '80s-style pop
tune boasting crisp synth
drums and warm
electronic flourish.
Mastermind Justin
Furstenfeld’s clear vocals
openly contemplate a
death wish, telling the
story of a man jumping

~ into the ocean to end it all.

“Not knowing how to

- think/!l scream aloud,

begin to sink,” he whispers
over a hypnotic groove
that echoes New Order’s
iconic “Blue Monday”—
which may or may not
have inspired the band
name. "Ocean,” which
features a hooky violin,
tackles emotional despair
with such melodic
sweetness and fluidity that
one wants to be washed
away again and again.—SP

wWWWwW.americanradiohistorv.com

HANSON Great Divide
(3:40)

Producers: Danny
Kortchmar, Hanson
Writers: /. Hanson, T. Hanson,
Z. Hanson

Publisher: Jam N Bread,
ASCAP

3CG
* The Hanson brothers
recently spent time in
South Africa and were duly
affected by the devastation
that AIDS has caused. Thus,
“Great Divide”—the rocking
first track from their
forthcoming atbum “The
Walk” and released on
World AIDS Day—sees all
proceeds going to the
Perinatal HIV Research Unit
in Soweto, South Africa—a
hospital that aims to reduce
the transmission of pre-
natal HIV/AIDS. The
anthemic song, which
features an African
children’s choir, aims for
inspiration: "I find hope and
it gives me rest/In a beating
chest/In what eyes don'’t
see/In your hate for me/
Have no fear when the
waters rise/We can
conquer this great divide.”
Taylor’s lead vocal conjures
Michael Jackson at times,
while a frantic splay of
guitars and piano drive
home the urgency of the
message. Truly inspired,
tight and certainly
mature.—CT

MIRANDA LAMBERT
Crazy Ex-Girlfriend (3:00)
Producers: Frank Liddell,
Mike Wrucke
Writers: M. Lambert,
T. Howard
Publishers: Sony/ATV/
Nashville Star, BMI, Wetsky,
ASCAP
Columbia
* This preview of
Miranda Lambert’s
forthcoming Columbia
sophomore set is an ear-
popping delight. She
debuted the single on last
month’s Country Music
Assn. Awards show, and
sometimes a high-powered
TV performance
demonstrates an energy
that’s lacking in the grooves
when a song hits radio.

That's not the situation here.

The fiery intensity and wild-
eyed abandon on display in
her live performance can be
heard in every line of this
potent single. Penned by
Lambert and co-writer

A s —

Travis Howard, the lyric
chronicles the exploits of a
crazy ex about to confront
her old boyfriend’s new
flame. Among the best lines:
“Didn’t give a second
thought to being thrown in
jail/Cause, baby, to a
hammer everything looks
like a nail.” This chick is every
guy’s worst nightmare, but
her well-honed sense of
revenge makes for a fun
country song and Lambert
delivers a personality-
packed performance. It’s the
perfect track to shake
country radio out of any
seasonal slumber.—DEP

CHRIS CORNELL You
Know My Name (4:01)
Producers: Chris Cornell
David Arnold
Writers: C. Cornell, D. Arnold
Publisher: not listed
Interscope

Succeeding along line

of divas—Tina Turner,
Madonna, Shirley Bassey
and Shery!l Crow—Chris
Cornell’s gritty voice takes
on a James Bond theme,
jerking the 007 franchise
back to life with a dose of
straight-ahead rock. For
“Casino Royale,” Bond
movie No. 21, the formula is
stripped to its essence as
crunching power chords
replace string-laden
bombast. More barren
desert than Vegas veneer,
“You Know My Name”
begins with Cornell slow-
burning over fuzz guitars
and builds to a serpentine
chorus that remains
exquisitely under-
produced. All the classic,
suspense-filled motifs are
there, creeping in without
screaming Bond’s name.
It's a rough diamond of a
rock tune—earthy yet
elegant—the best 007
theme since Duran Duran’s
“A View to a Kill.”—SpP

SUZY BOGGUS Mr. Santa
(Sandman)

Loyal Duch

CHAKA KHAN Do You
Hear What | Hear
Breaking Records

JAMES COLLINS Missing
You at Christmas (That’s
AlD

Sony/BMG Canada

JOSH GROBAN I'll Be
Home for Christmas
Reprise
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>>The hills are alive end
applauding composers
Richard Rodgers andOscar
Hammerstein, who have their
first top 10 hit on The Billboard
Hot 100 as a team, scme 63
years after they wrot= their
first musical, “Oklahoma!” The
late songwriters have Gwen
Stefani to thank. She based her
latest hit “Wind it Ug” on a

song they penned fo~ “The
Sound of Music” in 1959, “The
Lonely Goatherd.”

>>Fred Bronson also has
news of Rick James return to
the R&B chart, Beycncé’s first
truly solo turn at Nc. 1 on the
Hot 100, Avril Lavigne
earning the highest Hot 100
debut of her career.and Elvis
Presley’s highest-cbarting
Christmas set in 44 years.

LIS

Incubus earnsits st No. 1 album with
anopening weex smaller than either of
the band’s lasttwe charting sets posted,
but that's not wka "5 troubling about the
week after Tharksziving.

In fact, the 165.000 copies that In-
cubus’ “Light Grenades” sellsisa bigger
sum tkan the No. 1did during the same
week in 2005. wh=2n “Now 20" tallied
158,0C0. And every top 10 title sells at
least ¢ little bi- or ore than the same-
ranked alburr of 1year ago.

But while vo.urie on this issue’s top
10 exceeds the comr parable 2005 class by
6.7%, Nos. 11-2)) sell less, down by
6.6%. Jverall albuLm sales, including cat-
alog, trail the post Thanksgiving frame
of 2005 by 5.1%.

Rel.ef appea~s 1o be on the immedi-
ate harizon. Nex: issue’s Billboard 200

Weekly Unit Sales

ALBUMS Sflzg'l‘EES
This Week 14,757,000 54,000
Last Week 17,027,000 64,000
Change -13.3% -15.6%
This Week Last Year 15,545,000 62,000
Change =51% -12.9%

Weekly Album Sales

35 million units
30

25

)

&) Over the Counter

GEDFF MAYFIELD gmayfiadf@bﬁlb_oar_d.cgm_

l Post-Turkey Shuffle Yields Incubus’ First No. 1 Set

will greet Dec. 5 releases from Ciara and
Gwen Stefani and an Eminem-branded
compilation that are each expected to
surpass 200,000 copies, while two dif-
ferent versions of the “Dreamgirls”
soundtrack could add another 100,000-
plus to the ledger.

Chains' first-day numbers have chart
watchers projecting a start of 325,000-
350,000 for Ciara’s sophomore album,
with another 275,000 or so for Eminem’s
posse and 240,000 or more for Stefani’s
second solo album.

Those numbers look promising until
you realize that the first full week of De-
cember 2005 saw Eminem’s hits set, “En-
core,” bow at No. 1 with 441,000 sold in
the same week that Lil’ Wayne and Korn
each started north of 200,000, so please
don’tstart counting your chickens before
5 they hatch.

The poster child of what looks to
be to be alate Christmas foralbum
sales just might be the keeper of last
week’s Billboard 200 throne, Jay-Z’s
“Kingdom Come.”

I have a lot of resources at my
fingertips, but one fact | cannot
readily sortis how often an album
that starts in the top 10 posts a de-
cline of 79%. That's what Jay-Z’s
album does in its second week

1S

(No. 6, 140,000 units). If that’s not the
steepest such drop in Nielsen Sound-
Scan history, it’s certainly the largest
one [ recall.

Don’t read that as an indictmentof jay-
Z., but rather an illustration of how hard
ithas been for big albums to continue mo-
mentum in thislast trimester of 2006. As
noted in a couple of recent editions of this
column, the industry’s emphasis on max-
imizing first-week sales has turned an
album’s second week into a ski jumper’s
slope, with recent No. 1s by Beyoncé and
Justin Timberlake posting week-two drops
of 70% and 67%, respectively.

RINGING ENDORSEMENTS:
When Billboard launched the Hot Ring-
tones chart in late 2004, it was practically
startling to see how well the top poly-
phonic offerings sold in those days. Last
issue’sarrival of Hot RingMasters feels
like “déja vu all overagain,” as Yogi Berra
might observe.

The first No. 1 on Hot Ringtones was
“My Boo” by Usher and Alicia Keys. It
weighed inat 97,000 units, more than dou-
ble the largest week we had seen to date
at that point for full-length downloads.

In those days, the best week we had
seen on Hot Digital Songs had been
37,000 for U2’s “Vertigo.” That was an

Year-To-Date
DIGITAL

TRACKS 2005 2006 CHANGE

11,355,000 OVERALL UNIT SALES
11,631,000 Albums 524,932,000 500,471,000 -4.7%
-2.4% DigitalTracks 308,021,000 513,995000  66.9%
i - 0,
7,225,000 Store Singles 4,692,000 3,438,000 26.7%
57.2% Total 837,645,000 1,017,904,000 21.5%
e Albums w/TEA* 555,734,100 551,870,500 -0.7%

‘includes track equivalent album sales (TEA) with 10 track downloads equivalent

to one album sale

ALBUM SALES

‘05

Total Albums

_524.9 million |

'06 500.5 million

www.americanradiohistorv.com

SALES BY ALBUM FORMAT

0] 507,461,000 469,646,000  -7.5%

Digital 14,079,000 28,935,000 105.5%

o Cassette 2,387.000 1,051,000 -56.0%
O N D J  Other 1,005,000 839,000 -16.5%

Go to www.billboard.biz for complete chart data

For week ending Dec. 3 2006. Figures are rounded
Compiled from a national sample of retail store and rack
sales reports collected end provided by

Distributors’ Market Share:

@ UMG @ Sony BMG & WMG @ Indies

Current Albums

eye-opening comparison: a half-mintte,
cheap, synthesized version of Usher’s
h:t for about $2.50 outselling the full-
length downloads that iTunes and its
competitors sell for 99 cents.

Two years later, with the ringtone busi-
ness shifted to masters-based tones,
those comparisons are relevant again.

In its first two weeks at No. 1 on Hot
RingMasters, Akon’s “Smack That” has
averaged 128,770 copies per frame. In
those same two weeks, the top slot on
Hot Digital Songs has been 102,691. For
the second straight week, three titles on
Hot RingMasters surpass 100,009, a
mark that no Digital Song hits this week.

While a master ringtone offers more
satisfying audio than polyphonic or
raonophonic tones ever could, a similar
comparison is at play. Master ringtones
tand to cost at least three times more than
a full-length download, yet that sho-ter,
l2ss versatile and more expensive p-od-
uct sells in greater numbers. Go fignre.

Not surprising is how heavily the top
of Hot RingMasters leans toward aip-
hop and R&B. For the second week in a
row, all but one of that chart’s top 10 ti-
tles are songs that play on urban or rkyth-
nic stations, the one exception being
Hinder’s “Lips of an Angel,” which this
week stands at No. 7.

N Nielsen

SoundScan

10/30/06-12/03/06

EMI
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'@ 38 &?S!iﬂm’(‘nﬁuum BackaTojBasics] L i3 Iaist studio “ ey V\O{\VE »IA?alavﬁLlEA:tf ;:9'28\0/»;& (19.96 0D) ® Staight QutaiEynwogd
YING YANG TWINS . s3tin 2005. 30 SECONDS TO MARS =3
@ m COLLIPARK 2850°/TVT (18.98) ehemicallylimbalanced ey &1 IMMORTAL 30992/VIRGIN (12.98) & Beadtitijiie
MY CHEMICAL ROMANCE i DAVE MATTHEWS BAND . .
&y HREPRISE 44427/WARNER BROS. (18.98) JE BIACKIFaTaES . Bast Buy o 27 % BAMA RAGS/RCA B8858/AMG (19.98) The Best Of What's Around: Vol. 01
JOSH TURNER MEAT LOAF .
A2 48 40 LR ©shvILLE D047A4UMN (13.98) Your Man Il . :;J/B(i?eda w83 60 n e A Bat Out Of Hell lll: The Monster Is Loose
| BARRY MANILOW N . | 5 VARIOUS ARTISTS ]
ol 3130 ARISTA 82640 RMG (12 38) The Greatest Songs Of The Sixties @ . enhanced o plis E SONY BMG STRATEGIC MARKETING GROUP/ENUUNIVERSAL/ZZOMBA 83563/SONY MUSIC (18.98) NOyj22
J.J. CALE & ERIC CLAPTON ; || versicn of = LUIS MIGUEL . o
m EUE n OUCK REPRISE 4448 WARNER BROS. (18.98) The Road To Escandido | f Ajuilera's set - o 5 WARNER LATINA 64038 (18.98) R0 T Tl
BRAD PAISLEY . ) VARIOUS ARTISTS .
@ = ARISTA NASHVILLE 69642/SBN (18.98) Time Well Wasted 'l (sgoggg) I;])r G 84 - SONY BMG STRATEGIC MARKETING GROUP/ELIV/UNIVERSAL D0BOSS/UNIVERSAL LATINO (18.08) VO Latina 2
7a THE KILLERS . -99 In he THE RED JUMPSUIT APPARATUS ‘ ]
a6 29 34 n ISLAND 007026*/IDJMG (13.98) sam's Town W . Seme weex 96 100 93 VIRGIN 62829 (12.98) Don't You Fake 'l ®
[ BRAD PAISLEY . . g (+44) :
ﬁ 70 76 ARISTA NASHVILLE 00533/SEN (18.98) Brad Paisley Christmas Z:ENSEag’QS ar 64 10 n INTERSCOPE 007754 (13.99) _an Your Heart Stops Beating
RODNE P S0 ; TOM WAITS .
m 58 58 n CU%%AJTQJBPNS If You're Going Through Hell @ Christmas 88 74 - G oo Orphans: Brawlers, Bawlers & Bastards
st JOJo . ! in Rockefeller k | LOREENA MCKENNITT )
. 0 42 DA FAMILY/BLACKGROUND/UNIVERSAL HOTOWN 007500/UMRG (13.98) The High Road @ ' Center” . QUINLAN ROAD/VERVE 007920/VG (18.98) An Ancient Muse
LUDACRIS . 0 DANITY KANE N &
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SNOOP DOGG FEAT. R. KELLY (DDGGYSTYLE/GEFFEN)

ok
25 TITLE
=& ARTIST {IMPRINT / PROMOTION LABEL)
: IRREPLACEABLE
— | BEYONCE |£0LUMB]AJ — o8
MY LOVE
JUSTIN TiMBERLAKE FEAT. T.I. .Jﬁ 20MBA)
11 | WANNA LOVE YOU
AKON FEAT. SNOOP DOGG (KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN)
11 SMACK THAT
AKON FEAT. EMINEM (SRC/UP FRONT/KONVICT/UNIVERSAL MOTOWN)
10 SHORTIE LIKE MINE
BOW WOW (COLUMBIA)
18 MONEY MAKER
LUDACRIS FEAT. PHARRELL {DTP/DEF JAM/IDJMG)
16 LIPS OF AN ANGEL
HINDER {UNIVERSAL REPUBLIC)
12 HOW TO SAVE A LIFE
THE FRAY (EPIC)
FERGALICIOUS
FERGIE (WILL | AM A&M INTERSCOPE)
16 SAY GOODBYE
_CHHIS BROWN (JIVE/ZOMBA)
WE FLY HIGH
JIM JONES (DIPLOMATS/KOCH)
12 WALKIT OUT
MBI_G 00MP.KOCH
19 FAR AWAY
NICKELBACK (RGADRUNNER/IDJMG)
s PROMISE
CIARA (LAFACE ZOMBA)
1§ CHASING CARS
SNOW PATROL (POLYDOR/A&M/INTERSCOPE
16 CALL ME WHEN YOU'RE SOBER
EVANESCENCE (WIND-UP}
g WALK AWAY (REMEMBER ME)
PAULA DAANDA FEAT. THE DEY (ARISTA/RMG)
10 UNAPPRECIATED
CHERISH (SHO'NUFF/CAPITOL
1g TOO LITTLE TOO LATE
J0JO (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN
10 MONEY IN THE BANK
LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE
g HURT
i CHRISTINA AGUILERA (RCA/RMG)
97 SEXYBACK
_JUSTIN TIMBERLAKE JIVE/ZOMBA}
11 MY WISH
RASCAL FLATTS (LYRIC STREET)
5 THAT'S THAT S**x

00:0008: : 000000

BEFORE HE CHEATS
CARRIE UNOERWOOO (ARISTA/ARISTA NASHVILLE}

13
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15
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6
13

26

TITLE

ARTIST (IMPRINT / PAOMOTION LABEL}

WANT TO

SUGARLAND (MERCURY)

STUNTIN’ LIKE MY DADDY

BIRDMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

MY LITTLE GIRL

TIM MCGRAW (CURB)

GET UP

CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)
COME TO ME

DIDDY FEAT. NICOLE SCHERZINGER {BAD BOY/ATLANTIC)
YOU

LLOYD FEAT. LIL WAYNE (THE INC 'UNIVERSAL MOTOWN)
WAITING ON THE WORLD TO CHANGE

JOHN MAYER (AWARE/COLUMBIA)

YOU SAVE ME
KENNY CHESNEY (BNA)

SHE'S EVERYTHING
BRAD PAISLEY (ARISTA NASHVILLE)
SHOW STOPPER

DANITY KANE (BAD BOY/ATLANTIC)

RUNAWAY LOVE
LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAN/IDJMG)

BREAK IT OFF
RIHANNA & SEAN PAUL (SRP/DEF JAM/IDIMG)

MAKE IT RAIN
FAT JOE FEAT. LiL WAYNE (TERROR SOUAD/IMPERIAL/VIRGIN}

I LUV IT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)

SOME PEOPLE CHANGE
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE))

IT JUST COMES NATURAL
GEORGE STRAIT (M( & NASHVILLE)

TAKE ME AS | AM
MARY J. BLIGE (MATRIARCH/GEFFEN)

SHOW ME WHAT YOU GOT
JAY-2 (ROG-A-FELLA/DEF JAM/IDIMG)
WATCHING YOU

RODNEY ATKINS (CURS)

UPGRADE U

BEYONCE FEAT. JAY-2 (COLUMBIA)

SAY IT RIGHT

NELLY FURTADO (MOSLEY GEFFEN)

WHAT HURTS THE MOST

RASCAL FLATTS (LYRIC STREET)

IT ENDS TONIGHT

THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)

TIM MCGRAW
TAYLOR SWIFT (BIG MACHINE)

BUTTONS
THE PUSSYCAT OOLLS (A&M/INTERSCOPE)

WEEKS
ON CHT

TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
PRl HOW TO SAVE A LIFE

RSN THE FRAY (EPIC)

CHASING CARS

SNOW PATROL (POLYDOR A&M,INTERSCOPE]

5 HIT
| S PREDICT

FAR AWAY

NICKELBACK (ROADRUNNER/IDJMG)

LIPS OF AN ANGEL

HINDER (UNIVERSAL REPUBLIC)

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)

STREETCORNER SYMPHONY
ROB THOMAS (MELISMA/ATLANTIC

B

CALL ME WHEN YOU’RE SOBER
EVANESCENCE (WIND-UP)

16

32

SUDDENLY | SEE
KT TUNSTALL (RELENTLESS/VIRGIN)

NOTHING LEFT TO LOSE
MAT KEARNEY (AWARE/COLUMBIA)

LET LOVE IN
GOO GOD BOLLS (WARNER BROS )

B B B B BB

MOVE ALONG
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSC OPE)

BOSTON
AUGUSTANA (£PIC)

E

TOO LITTLE TOO LATE
J0J0 (DA FAMILY BLACKGROUND/UNIVERSAL MOTOWN)

27
17

WHAT HURTS THE MOST
RASCAL FLATTS (LYRIC STREET HOLLYWO0O)

WHEN YOU WERE YOUNG
THE KILLERS (ISLAND.10JMG)

1w
o

THROUGH GLASS
STONE SOUR (ROADRUNNER/IDJMG)

HURT
CHRISTINA AGUILERA (RCA/RMG)

T

0K GO (CAPITDL)

HERE IT GOES AGAIN.

WORLD
FIVE FOR FIGHTING (AWARE/COLUMBIA

CAN'T LET GO
LANDON PIGG (RCA/RME)

SEXYBACK
JUSTIN TIMBERLAKE (JIVE ZOMBA)

INTO THE OCEAN
BLUE OCTOBER (UNIVERSAL MOTOWN)

iy

IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS (DDGHOUSE/INTERSCOPE)

15

GOODBYE MY LOVER
JAMES BLUNT (CUSTARD, ATLANTIC)

12 HEARD THE WORLD

) 0.A.R. (EVERFINE:ATLANTIC/LAVA)

#
o
o
3
4
o
o
7
2]
o
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24

O
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20
30

WEEKS

1

1

21 WAITING ON THE WORLD TO CHANGE

A
3 TITLE °
& ARTIST (IMPRINT / PROMOTION LABEL) 3
p IRREPLACEABLE

BEYONCE (COLUMBIA)

FERGALICIOUS
FERGIE (WILL..AM A&M/INTERSCOPE)

| WANNA LOVE YOU
AXON FEAT. SHOOP DOGG (xUAVICT UP FRONT/SR
SMACK THAT
_AKON FEAT. EMINEM (KONYIC
5 WIND IT UP
GWEN STEFANI (INTERSCOPE)
SAY IT RIGHT
NELLY FURTADO (MOSLEY/GEFFEN)

UNIVERSAL MOTOWN)

UP FRONT, SRG/UNIVER MOTOWN

43 MY LOVE

JUSTIN TIMBERLAKE FEAT. T.I. (JIvVE/ZOMBA)

KEEP HOLDING ON
AVRIL LAVIGNE (RCA RMG)

THE FRAY (EPIC)

40 T ENDS TONIGHT

THE ALL-AMERICAN REJECTS (O0GHOUSE/INTERSCOPE)
0 LIPS OF AN ANGEL
HINDER (UNIVERSAL MOTOWN)

WE FLY HIGH
JIM JONES (0IPLOMATS/KOCH)

29 CHASING CARS

SNOwW PATROL (POLYDOR/A&M, INTERSCOPE}

15 SEXYBACK

_JUSTIN TIMBERLAKE (JIVE/ZOMBA)

HURT

CHRISTINA AGUILERA (RCA/RMG)

BEFORE HE CHEATS

CARRIE UNDERWOOD (ARISTA ARISTA NASHVILLE)
THAT'S THAT S***

SNOOP DOGG (DOGGYSTYLE GEFFEN)

4 SHOW ME WHAT YOU GOT
JAY-Z (ROC-A-FELLA/DEF JAM 1DJMG)

13 MONEY MAKER

LUDACRIS FEAT. PHARRELL (DTP/DEF JAM.IDJMG)
WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE (REPRISE)

MAD WORLD

MICHAEL ANDREWS FEAT. GARY JULES (EVERLDVING)
SHORTIE LIKE MINE

BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN (COLUVSIA)

JOHN MAYER (AWARE COLUMBIA)

3 WAIT A MINUTE
THE PUSSYCAT DOLLS FEAT TIMBALAND (A&M/INTERSCOPE)

13 ALL I WANT FOR CHRISTMAS (S YOU o
MARIAH CAREY (CDLUMBIA) -
34 HOW TO SAVE A LIFE ®
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2€
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33
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35
36
38

39

©

41

42
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45

©

47

@

49

52

23

29

27
54
31
28
50
36
37

10

20

16

26

16
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TITLE

ARTIST {IMPRINT / PROMOTION LABEL)
IT'S NOT OVER

DAUGHTRY (RCA/RMG)

CERT.

WALK IT OUT
UNK (BIG 0OMP/KOCH)

WHITE & NERDY
WEIRD AL YANKOVIC (WAY MOBY/VOLCAND/ZOMBA)

FAR AWAY
NICKELBACK tROADRUNNER/ IDJMG)
MANEATER

NELLY FURTAOO MOSLEY/GEFFEN)

LONDON BRIDGE

FERGIE {WILL I.AM/A&M/INTERSCOPE)

WALK AWAY (REMEMBER ME)
PAULA OEANOA FEAT. THE DEY (ARISTA/RMG)
STUNTIN' LIKE MY DADDY

BIRDMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN,
MAKE IT RAIN

FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)
TOO LITTLE TOO LATE

J0J0 (OA FAMILY BLACKGROUND ‘UNIVERSAL MOTOWN)

THE SAINTS ARE COMING

U2 & GREEN DAY (ISLAND, INTERSCOPE/REPRISE)

PROMISE

CIARA (LAFACE/ZOMBA)
SAY GOODBYE
CHRIS BROWN (JIVE/ZOMBA)

LIFE IS A HIGHWAY
RASCAL FLATTS (WALT DISNEY)

TELL ME
DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC)

CALL ME WHEN YOU’'RE SOBER
EVANESCENCE (WIND-UP)

THROUGH GLASS

SUDDENLY i SEE
KT TUNSTALL (RELENTLESS/VIRGIN)

STONE SOUR (ROADRUNNER/IDJMG)

SHE’'S EVERYTHING
BRAD PAISLEY (ARISTA NASHVILLE)

MY WISH
RASCAL FLATTS (LYRIC STREET)

ROCKIN' AROUND THE CHRISTMAS TREE

BRENOA LEE (DECCA MCA/UME

WHEN YOU WERE YOUNG
THE KILLERS (ISLAND/IDJMG)

MONEY IN THE BANK
LIL SCRAPPY FEAT. YOUNG BUCK (BHME/REPRISE)

HERE (IN YOUR ARMS)
HELLOGOODBYE (DRIVE-THR_U_)

I LUV IT
YOUNG JEEZY (CORPDRATE THUGZ/DEF JAM/IDIMG)

For chart reprints call 646.654.4633
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61
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 TITLE

CERT,

ARTIST (IMPRINT / PROMOTION LABEL)

TIM MCGRAW
TAYLOR SWIFT (BIG MACHINE)

COME TO ME
DIDDY FEAT NICOLE SCHERZINGER (BAD BOY/ATLANTIC)

CHAIN HANG LOW
JIBBS (BEASTA GEFFEN)

BUTTONS
THE PUSSYCAT DOLLS FEAT SNOOP DOGG (A&MINTERSCOPE

CHRISTMAS EVE {SARAJEVO 12/24)
TRANS-SIBERIAN ORCHESTRA (LAY A ATLANTIC)

SHOW STOPPER
DANITY KANE (BAD BOY)

30

CRAZY
GNARLS BARKLEY (DOWNTOWN/ATLANTICLAVA)

L

35
3

WHAT HURTS THE MOST
RASCAL FLATTS (LYRIC STREET)
CHRISTMAS CANON
TRANS-SIBERIAN ORCHESTRA {LAVA/ATLANTIC)

43 45 MOVE ALONG

53

47

i t i

@
=X

o0
o

B B

THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)

]

BOSTON
AUGUSTANA (EPIC)

4

OVER MY HEAD (CABLE CAR) g
THE FRAY (EPIC)

FELIZ NAVIDAD
JOSE FELICIANO (RCA/RMG

JINGLE BELL ROCK
BOBBY HELMS \DECCA MCA/UME)

THE CHRISTMAS SONG (MERRY CHRISTMAS TO YOU)
NAT KING COLE {CAPITOL

PROMISCUOUS
NELLY FURTADO FEAT. TIMBALAND (MOSLEY GEFFEN)

WHERE ARE YOU CHRISTMAS?
FAITH HILL (INTERSCOPE)

HATE (1 REALLY DON'T LIKE YOU)
PLAIN WHITE T'S (FEARLESS/HOLLYWOOD)

WHITE CHRISTMAS
BING CROSBY (MGA/UME)

SANTA BABY
EARTHA KITT (RC2 “0nY BMG STRATEGIC MARKETING BROUP)

LET'S RIDE
THE GAME (GEFFEN)

WANT TO
SUGARLAND (MERCURY)

FACE DOWN
THE RED JUMPSUIT APPARATUS (vIRGIN)

DANGEROQUS
YING YANG TWINS FEAT. WYCLEF (COLLIPARK/'VT)

THE CHIPMUNK SONG
DAVID SEVILLE ANO THE CHIPMUNKS (CAPITOL)
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&
TITLE 8
ARTIST (IMPRINT / PROMOTION LABEL) 33
WHAT HURTS THE MOST 7
RASCAL FLATTS (LYRIC STREET/HOLLYw0OD) M |
UNWRITTEN T
NATASHA BEDINGFIELD (EPIC)
BAD DAY
DANIEL POWTER (WARNER BROS
THE RIDDLE 1
FIVE FOR FIGHTING (AWARE COLUMBIA I
JINGLE BELLS
KIMBERLEY LOCKE (CURB)
BLACK HORSE & THE CHERRY TREE 1
KT TUNSTALL (RELENTLESS VIRGIN)
CRAZY r

GNARLS BARKLEY (OQOWNTOWN ATLANTIC/LAVA)
IT CAME UPON A MIDNIGHT CLEAR
DARYL HALL JOHN OATES (U \‘.‘ATC:

SANTA CLAUS IS COMING TO TOWN
WYNONNA (CURB)

EVER THE SAME

ROB THOMAS (MELISMA/ATLANTIC)
HAVE YOU EVER SEEN THE RAIN
ROD STEWART (J/RMG)

HAPPY XMAS (WAR IS OVER)
SARAH MCLACHLAN [ARISTA RMG)

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE LULUMBIA

WHO SAYS YOU CAN'T GO HOME

)+ 4

BON JOVI (ISLAND 10JMG) o
HAVE YOURSELF A MERRY LITTLE CHRISTMAS
SARAH MCLACHLAN (ARISTA/RMG

FAR AWAY *

NICKELBACK (ROADRUNNER/IDIME)

PUT YOUR RECORDS ON
CORINNE BAILEY RAE (CAPITOL
HIDEAWAY (WHEN IT SNOWS)
JiM BRICKMAN FEAT. GEDFF BYRD (SLG)

| CALL IT LOVE

LIONEL RICHIE (ISLAND, IDJMG

WHEN THE STARS GO BLUE

o

TIM MCGRAW (CURB/REPRISE) 14
CHASING CARS

SNOW PATROL (POLYOOR A&M/INTERSCOPE

YOU ARE LOVED (DON'T GIVE UP)
JOSH GROBAN (143 REPISE}

FROM A DISTANCE (CHRISTMAS VERSION)
BETTE MIDLER (COLUMBIA

WAIT FOR ME
BOB SEGER (HIDEOUT/CAPIT

BABY, IT'S COLD OUTSIDE
DEAN MARTIN & MARTINA MCBRIDE (CAPITOL

3 - 25
20 giE;
0 -
0::
3 3 2%
0
8 4
o 6 20
o 5 1
8 7 22
n 113
@ 10 17
11 9 18
12 12 21
® -
0 17 6
15 14 42
16 13 35
0 19 10
@ 22, I'6
@ 27
20 18 24
21 15 20
22 20 18
@ 24 7
24 23 14
25 21 14

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE (HEPRISE)
ANNA-MOLLY
INCUBUS {INMORTAL EPIC,
THROUGH GLASS
§ STONE SOUR (30ALRUNSER IDJMG
SNOW ((HEY OH))
RED HOT CHIL) PEPPERS {WARNER 8R0S
THE DIARY OF JANE
BREAKING BENJAMIN (HOLLYWOOD)
FACE DOWN
THE RED JUMPSUIT APPARATUS (VIRGIN
LOVE LIKE WINTER
AFI (TINY EVIL/INTERSCOPE)
THE POT
TOOL {TOOL DISSECTIONAL/VOLCANO/ZOMBA)
LEVEL
THE RACONTEURS (THIRO MA[\UX?
CHASING CARS
SNOW PATROL (POLYOOR/A&M/INTERSCOPE)
CALL ME WHEN YOU'RE SOBER
_EVANESCENCE (WILD UP
WHEN YOU WERE YOUNG
THE KILLERS {ISLAND !DJMG)
FROM YESTERDAY
30 SECONDS TO MARS (IMMORTAL/VIRGIN}
STARLIGHT
MUSE (WARNER BROS
THE KILL (BURY ME)
30 SECONDS 7D MARS (IMMORTAL VIRGIN
ANIMAL | HAVE BECOME
THREE DAYS GRACE (JIVE ZUMBA)
WHEN YOUR HEART STOPS BEATING
{+44) (INTERSCOPE)
PAIN
THREE DAYS GRACE (JIVE/ZDMBA)
THIS AIN'T A SCENE, IT'S AN ARMS RACE 4
FALL OUT BOY (FUELED BY RAMEN‘ISLAND/IDIMG) ]

TELL ME BABY 1
__RED HOT CHILI PEPPERS (WARNER BROS
g

=
&
2
-4
Fa

B B BB B

o
o
pH

o

LIPS OF AN ANGEL

HINOER (UN VERSAL REPUBLIC

INTO THE OCEAN

BLUE OCTOBER (UNIVERSAL MOTOWN
THE WAR

ANGELS AND AIRWAVES (SURETONE/GEFFEN
HOLE IN THE EARTH
OEFTONES [MAVERICK REPRISE

HERE IT GOES AGAIN

0K GO (CAPITUL)

14

h 14

b~

ard.biz for complete chart data
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TITLE
_ ARTIST (IMPRINT / PROMOTION LABEL)

BEYONCE (COLUMBIA)

IRREPLACEABLE {

FERGALICIOUS

~~_FERGIE (WILL.|.AM/A&M/INTERSCOPE)
 SMACK THAT

. AKON FEAT. EMINEM (KONVIGT/UP FRONT/SRCANIVERSAL MOTOWN)

MY LOVE

JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA)

I WANNA LOVE YOU

~_AKON FEAT. SNOOP DOGG (KOMVICT/UP FRONT/SRGUNVERSAL MOTOWH)

HOW TO SAVE A LIFE

THE FRAY (EPIC)

LIPS OF AN ANGEL

= HINDER (UNIVERSAL REPUBLIC)

WIND IT UP

GWEN STEFANi (INTERSCOPE)

. FAR AWAY

NICKELBACK (ROADRUNNER/IDJMG)

SAY IT RIGHT

NELLY FURTADO (MOSLEY/GEFFEN)

MONEY MAKER

~ LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)

HURT

CHRISTINA AGUILERA (RCA/RMG)

IT ENDS TONIGHT

- _THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE]

TOO LITTLE TOO LATE

4DJO (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN)

SEXYBACK

- JUSTIN TIMBERLAKE (JIVE/ZOMBA'

CHASING CARS

__SNOW PATRDL (POLYDOR/A&M/INTERSCOPE)

WALK AWAY (REMEMBER ME)

PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)

CALL ME WHEN YOU'RE SOBER

~ EVANESCENCE (WIND-UP)

., SAY GOODBYE

CHRIS BROWN (J!VE'ZOMBA)

KEEP HOLDING ON

AVRIL LAVIGNE (RCA RMG)

WAITING ON THE WORLD TO CHANGE

~_JOHN MAYER (AWARE CULUMBIA)

SHORTIE LIKE MINE

BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN (COLUMBIA)

WELCOME TO THE BLACK PARADE

MY CHEMICAL ROMANCE (REPRISE

COME TO ME

DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
- WAIT A MINUTE

THE PUSSYCAT DOLLS FEAT. TIMBALAND (A&M/INTERSCOPE!

WE FLY HIGH

JIM JONES (DIPLOMATS/KOCH)

GET UP

CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)

BUTTONS

| THE PUSSYCAT DOLLS FEAT. SNOOF 00GG (ARMANTERSCOPE)

.~ SHOW STOPPER

" _DANITY KANE (BAD BOY/ATLANTIC)

COME BACK TO ME

VANESSA HUDGENS (HOLLYWOOD)

SHOW ME WHAT YOU GOT

| _JAY-Z (RDC-A-FELLA/DEF JAM/IDJMG}

|
'44 27 LONDON BRIDGE
N FERGIE (WILL.| AM/A&M/INTERSCOPE)

99 |5 THAT'S THAT Sex+

= ' ' £ SNOOP DOGG FEAT. R. KELLY (DOGGYSTYLE/GEFFEN)
= ‘ BEFORE HE CHEATS

34 32 13 emie UNDERWODD (ARISTA/ARISTA RASHVILLE)
BREAK IT OFF

RIHANNA & SEAN PAUL (SRP/DEF JAM/IDIMG)

GALLERY
MARIO VAZQUEZ (ARISTA/RMG)
ﬁiﬂ 2': IT'S NOT OVER

" DAUGHTRY (RCA RMG)
WALK IT OUT
1 UNK (BIG GDMP/KOCH)
4 ABOUTUS
- ‘.Mf_}@gﬂyiﬂt PAUL WALL (SMC/SOBE)
17 THROUGH GLASS
STONE SOUR (ROADRUNNER IDJMG)Y
WHITE & NERDY
WEIRD AL YANKOVIC (W2 MOBY/VOLCANG/ZOMBA)
SUDDENLY | SEE
KT TUNSTALL (RELENTLESS, VIRGIN)
MANEATER
NELLY FURTADO (MOSLEY/GEFFEN)
39 = AINTNO OTHER MAN

CHRISTINA AGUILERA (RCA/RMG)

m 8 0 STUNTIN' LIKE MY DADDY
3 -  BIROMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWPQ

# 10
@ a3 21
g5 i

44

Q 55 5 MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGINY
ﬂ | TELL ME
= ocres § DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC)
: TU AMOR

4% 10 RBD (EMI TELEVISA/VIRGIN)

40 §| THE SAINTS ARE COMING
~ U2 & GREEN DAY (ISLAND/INTERSCOPE/REPRISE)

@ 45 WHEN YOU WERE YOUNG

TITLE
ARTIST IMPRINT / PROMOTION LABEL)

m . ., PROMISE

1| CIABA (LAFACE/ZOMBA)

1 MY LOVE
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA)

ﬁ TITLE LJ
} ARTIST (IMPRINT / PROMOTION LABEL)
1o1e 1:11

52 1 M 27 LIFE IS A HIGHWAY HOW TO SAVE A LIFE s
. RASCAL FLATTS (WALT DISNEY/LYRIC STREET) THE FRAY 1 PIC) A

;gi_‘ .z'_ HERE {IN YOUR ARMS) - SMACK THAT 'ﬁ’,:

21 'C HELLDGOOOBYE DRIVE-THRU) | AKON FEAT EMINEM (KONVICTAJP FRONT/SRC/UNNERSAL MOTOWN A&

IRREPLACEABLE ﬂ

JIBBS (BEASTA/GEFFEN) BEYONCE (CULUMBIA) 2

84 42 18 CHAIN HANG LOW
.n .~ UAND DAT
ﬁ sg § SHE'S EVERYTHING
1 BRAD PAISLEY (ARISTA NASHVILLE)
ﬁ ‘“—;‘ LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE)
MY WISH
Hc LUV IT
| . { . _YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)
FHT' 54 og (WHEN YOU GONNA) GIVE IT UP TO ME
. (2 TIM MCGRAW

! H;: 13!.-{ TAYLOR SWIFT (BIG MACHINE)
@ 66 3 DEM JEANS

- . BOSTON
ﬂsi ’I AUGUSTANA [EPIC)
g WHAT GOES AROUND...

m =% E.40 FEAT T-PAIN & KANDI GIRL (SICK WID' IT/BME/REPRISE,
MONEY IN THE BANK
58 |
88 57 15 low mars Linc STREET)
SEAN PAUL FEAT. KEYSHIA GOLE (VP/ATLANTIC)
CHINGY FEAT JERMAINE QUPRI (SLOT-A-LOT/CAPITOL)
_JUSTIN TIMBERLAKE | (VE/ZOMBA)

., UNAPPRECIATED
F;ﬁ' *’ CHERISH (SHD'NUFF/CAPITOL!
@ non

ROCKSTAR
(. ., HONESTLY
"”\ mjl CARTEL (THE MILITIA GROUP/EPIC)

NICKELBACK (ROAORUNNER/IDJMG)
) ! HATE (I REALLY DON'T LIKE YOU)
88 6 5 {

PLAIN WHITE T'S (FEARLESS/HOLLYWOOD)
DOITTOIT
" CHERISH FEAT. SEAN PAUL OF THE YOUNGBLOQDZ (SHONUFF/CAPITOL)
5 LET'S RIDE
THE GAME (| FFEN}
 DANGEROUS
~ YING YANG TWINS FEAT. WYCLEF (COLLIPARK/TVT)
g 19 FACE DOWN
= THE RED JUMPSUIT APPARATUS (VIRGIN)
.y WANT TO
- SUGARLAND (MERCURY)
S ¢ SEXY LOVE
05 ] 6_2 2% \E40 (DEF JAMIDIMG)
75 75 {4 HEREIT GOES AGAIN

QKGO LArTiL

MY LITTLE GIRL

TiM MCGRAW (CURB)

~ YOU KNOW MY NAME

= CHRIS CORNELL |/ T 11 C0PE)

28 55 17 LOVE ME OR HATE ME (F**K YOU!!}!)

- LADY SOVEREIGN (DEr JAM/IDJMG)
STREETCORNER SYMPHONY

g m 5 ROB THOMAS [MELISMA/ATLANTIC)

m: g 3 WATCHING YOU

RODKEY ATKINS (7 JRB)
2 -
@ © 1 ihcusus (MMoRTALEPIC)

ANNA-MOLLY
s SNOW ((HEY OH))
RED HOT CHILI PEPPERS (WARNER BROS.)

= :.' ~ FIDELITY
£ | | REGINA SPEKTOR (SIRE/WARNER BROS )
_“ 72 2 GREATEST TIME OF YEAR

ALY & AJ (HOLLYWOOD)

|, CUPID'S CHOKEHOLD
SN | | GYMCLASS HEROES (DECAYDANCERUELED BY RAVENATLANTICAAVA)
IF WE WERE A MOVIE

BE 74 6 uyuan montava (WALT DISNEY)
‘a0 13 YOU SAVE ME
@ B0 13 yenny cesner (BNA)
88 79 3 9 CRIMES

DAMIEN RICE (HEFFA/VECTOR/WARNER BROS |
@ - |13 RING THE ALARM
. BEYONGE (COLUMBIA)

ﬁf 95 2 !NTO THE OCEAN
BLUE OCTOBER (UNIVERSAL MOTGWN)

m Bio U + UR HAND
= =0T _PINK (LAFACE ZOMBA)
<2 g 2 THEKILL (BURY ME)

5 ] 30 TO MARS (IMMORTAL/VIRGIN}

'm _ 4 ICEBOX

I 4 OMARIGN (TU G/EPIC)
| IT'S GOIN' DOWN

I E 85 27 yyyg 0 BLOCKBAD BOY SOUTH/ATLANTIC)

E g7 23 THAT GIAL

:_,, . : 77 FRANKIE J FEAT. MANNIE FRESH & CHAMILLIONAIRE (COLUMBIA)
o6 g7 15 MIRACLE

CASCADA (ROBBINS)
TELL ME BABY
RED HOT CHILI PEPPERS (WARNER BROS )

ZOOM
LIL' BOOSIE FEAT. YUNG JOC (TRILL/ASYLUM/ATLANTIC

v S
Tﬁ_@i iy WOULD YOU GO WITH ME
oo b

JOSH TURNER (uA NASHVILLE)
RUNAWAY LOVE

S e 1 THE KILLERS (ISLAND/IDJMG LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJMG)

20P 100: The top Pop singles & tracks, according to mainstream tog 10 radio audience impressions measured by Nieisen
Foaccast Data Systems, and sales compiled by Nieisen SoundScan. See Charl —egend for rules and explanations. © 2006, VNU
Ausir=ss Media, Inc. and Nielsen SoundScan, Inc. All rights reserved POP 100 AIRPLAY: Legend located below chart. SINGLES
SALES: Ths data is used to compile both the Billboard Hot 100 and Pop 100. S=e Chart Legend for rules and explanations. © 2006,
NU 3usiness Media, inc. All rights reserved. HITPREDICTOR: See Chart Legen= fcr rules and explanations. © 2006, Promosquad

ad Fi®redictor are trademarks of Think Fast LLC.
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LIPS OF AN ANGEL
© HINDER (U'i/ERSAL REPUBLIC/UNIVERSAL :
FAR AWAY ﬁ‘
NICKELBACK (RDADRUNNER/IDJMG) H
- FERGALICIOUS
= FERGIE (WILL.|.AM/A&M/INTERSCOPE)
MONEY MAKER
LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)

| WANNA LOVE YOU T
" ~ AXON FEAT. SNOOP DOGG {KONVICT/LP FRONT/SRC/UNIVERSAL MOTOWN)
; TOO LITTLE TOO LATE %
- 10— 4 2,1 1040 {DA FAMILY, BLACKGROUND/UNIVERSAL MOTOWNl ﬁ‘
HURT
CHRISTINA AGUILERA (RCA/RMG) @

PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)
CALL ME WHEN YOU'RE SOBER

@ 14 ¢ WALK AWAY (REMEMBER ME) &

EVANESCENCE (WIND-UP) B

SAY GOODBYE

CHRIS BROWN (JIVE/ZOMBA) ﬂ“
ﬁ .| s» SEXYBACK -
| = JUSTIN TIMBERLAKE (JIVE/ZOMBA! =

CHASING CARS

| SNOW PATROL (POLYDOR/A&M/INTERSCOPE)
~ SAY IT RIGHT

© KELLY FURTADO (MOSLEY/GEFFEN)

IT ENDS TONIGHT 'ﬂ
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) I

e WB GET UP
2 f= - CIARA FEAT. CHAMILLIONAIRE (LAFACE/«IVE/ZOMBAl

BREAK IT OFF #
RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJMG)

E" 11 COME TO ME
- m " DIDDY FEAT. NICOLE SCHERZINGER (BAO BOY/ATLANTIC)

WIND IT UP

GWEN STEFANI (INTERSCOPE)

COME BACK TO ME ¥
©_VANESSA HUDGENS (HOLLYWOOD)

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)

BUTTONS i
Q 21 Ilﬂf THE PUSSYCAT DOLLS (A&M/INTERSCOPE)

mainstream top 40 stations are electronically monitored 24 hos

days a week data is used to compile the Pop 100.

I vii‘lil"’li'iii Iﬁ.iili
TITLE
3 ARTIST (IMPRINT / PROMOTION LABEL)
#1 REDNECK 12 DAYS OF CHRISTMAS HERE'S YOUR SIGH CHRISTMAS
EAidaisd) JEFF FOXWORTHYBILL ENGVALL BAOS, (NASHVELEYWRN)

0=
3 23 SOMEWHERE OVER THE RAINBOW/MY DESTINY
1 KATHARINE MCPHEE (RCA/RMG)

B""” 4 HOLE IN THE WORLD

EAGLES (ERC/33RD STREET)
[ =2 DO [ MAKE YOU PROUD/TAKIN' IT TO THE STREETS

% TAYLOR HICKS (ARISTA RMG)

4 5
E 1 g PHANTOMLIMB
'€ THE SHINS (5ub PUP)
JUMP

6 4 5 Loow (WARNER BROS.)
CALL ON ME
~ JANET & NELLY (VIRGiN)
RING THE ALARM
BEYONCE (CDLUMBIA)
OICHE CHIUM (SILENT NIGHT)
| ENYA REPRISE)

SUBMERGE
M-TINA (TRI-STORM)
DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA)
SOMETHING ABOUT THE WAY.. CANDLE IN THE WIND 1997
__ELTON JOHN (ROCKE T/1SLAND/IDJMG)
- DIFFERENT WORLD
_IRON MAIBEN (SANCTUARY)
IRREPLACEABLE
BEYONCE (COLUMBIA)
SO GOOD TO ME
VANESSA BELL ARMSTRONG (EMI GOSPEL)
KOOL AID
LIL' BASS FEAT. JT MONEY (PIPELINE)
EVERY DAY IS EXACTLY THE SAME
© NINE INCK NAILS (NOTHING/INTERSCOPE)
| LUV IT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)
B.P.
DONNI RAI (GLOBAL VILLAGE)
SHUT ME UP
MINDLESS SELF INDULBENCE (UCR/METROPDLIS)
ue  WE WILL BECOME SILHOUETTES/BE STILL MY HEART
' THE POSTAL SERVICE (SUB POP)
U SHOULDA SEEN HER ON MYSPACE
JUD NESTER (ABSTRACT WORKSHOP)
HEARTBREAK HOTEL
ELVIS PRESLEY (RCA'SONY BMG STRATEGIC MARKETING GROUP)
MORE THAN A LOVER
RU (GLOBAL VILLAGE)
HEAD LIKE A HOLE

Eﬁ - " NINEINCH NAILS (RYKODISC)

Data for week of DECEMBER 15, 206 |
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AIRPLAY MONITORED BY SALES DATA COMPILED B¢
N N
Nielsen Nielszn

Broadcast Data SoundScan
Systems

TITLE
ARTIST-IMPRINT / PROMOTION LABEL) 3
GALLERY '-%
MARIO VAZOUEZ (ARISTA/RMG) 3’1 i
SHOW STOPPER :ﬁ
DANITY KANE (BAD BOY/ATLANTIC) 7

- WAIT A MINUTE
- THE PUSSYCAT DOLLS FEAT. TIMBALAND (A&M/!NTERSCDPE]E

SHORTIE LIKE MINE 4
BOW WOW (COLUMBIA) i
! ABOUT US a
~ BROOK HOGAN FEAT. PAUL WALL {SMC/SOBE) %

WELCOME TO THE BLACK PARADE _
MY CHEMICAL ROMANCE (REPRISE} ]

., TUAMOR 1
_.cllv RBD (EM TELEVISA/VIRGIN) |

- AIN'T NO OTHER MAN ¥
CHRISTINA AGUILERA (RCA/RME) I@
., LONDON BRIDGE '5%
FERGIE {(WILL | AM'ASM/INTERSCDPE) !
U AND DAT
E-40 FEAT. T-PAIN & KAND! GIRL (SICK WID' TT/BME/REPRISE).
(WHEN YOU GONNA) GIVE [T UP TO ME
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)
- WHAT GOES AROUND... N
JUSTIN TIMBERLAKE (JIVE/ZOMBA)
DOITTOIT
CHERISH (SHO'NUFF/CAPITOL) ‘E
c 4 3 HONESTLY
B CARTEL (THE MILITiA GRDUP/EPIC)

4 4 THROUGH GLASS

m ‘_", STONE SOUR (ROADRUNNER/IDJNE) .

K SEXY LOVE
_f“_'_ 32 0 (DEF JAM/IDIMG)

4 . UNAPPRECIATED |
Yer _:%'“._: CHERISH (SHO'NUFF/CAPITOL) [ ['

) THAT GIRL

gq a2 FRANKIE J (COLUMBIA)

& ,'_EE THIS AINT A SCENE, IT'S AN ARMS RACE [j
5 FALLOUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)

14 MIRACLE 257
~ CASCADA (ROBBINS)

. SUDDENLY | SEE

asipY
| g |
m' % | KT TUNSTALL (RELENTLESS/VIRGIN)

é i

=
3 b4
@ 49 2 !GO CRAZY ‘
~ D.H.T. FEATURING EDMEE (ROBBINS) I
n » ICEBOX
@ 'l; OMARION (T.U.G/EPIC) h
a _ . WALKITOUT :
s ~ UNK (BIG OOMP/KOCH)
1T'S NOT OVER
m - DAUGHTRY (RCA/AMG) ﬂ

EDICTOR

promosquad

NEE.Y FURTADO
THE ALLAMERICAN HEJECTS

FiFmaNIA & SEAN PaLL
THE PUSSACAT DOLLE FEAT DMHALEND

W CHIMITAL l'lﬂm':E

KT TUN3STIRL
1 CAUSHTRY
RCE THOMAS
BI16DY FEA™. CHRISTINA AGUILERA

¥ AVRL LAVIGNE
FRANKIE 2

AUGRUSTANA
CHRIST NA AGUILETIA
AVR L LAVIANE

HICRELSACK
COBINAE LALSY RAL

TR ROSALW

JO5 1 Ao

BOM SLUTR

RQB THIxwta L

¥ FALL OLT BOY
ANGELE 480 AMHWAYES
PAX G AT “HE DIKELO

1 RISE AGAINST
SWInCHFOLT
DAJGHTRY
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SALES JATA COMPILED BY

:\-

]
Nielsan
SouncScan

See Charts Legend for rules and explanations. € 2006, VNU Business Medta, Inc. and Nielsen SoundScan, Inc. Al rights reserved.

TOP

R&B/HIP-HOP ALB

ARTIST
“IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

157 3 JAY-Z

- ROC-A- FELLNDEF JAM 008045" /IDJMG {19.98
CLIPSE
RE-UP GANG/STAR TRAK §2"9/ZDMBA (18.98)

UMS.

Title

Kingdom Come

Hell Hath No Fury

~ SNOOP DOGG
DOGGYSTYLE/GEFFEN 008023*/INTERSCOPE (13.98)

AKON
KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN 007968

Tha Blue Carpet Treatmen

*/UMRG (13.98)

BEYONCE
COLUMBIA 90320*/SONY MUSIC (18.98)

THE GAME
GEFFEN 007933-/INTERSCOPE (13.98)

Doctor's Advocate

2PAC
AMARU 008025 */INTERSCOPE (13.98)

Pac's Life |

YING YANG TWINS
COLLIPARK 2850*/TVT (18 98)

Chemically Imbalanced

VARIOUS ARTISTS

SONY BMG STRATEGIC MARKETING GROUP/EMI/UNIVERSAL/ZOMBA 01750/SONY MUSIC (18.98)

NOW 23

JOHN LEGEND
G 0.0 D 'COLUMBIA 80323/SONY MUSIC (18.98)

Once Again

BIRDMAN & LIL WAYNE

CASH MONEY/UNIVERSAL MOTOWN 007563*/UMRG (13.98)

Like Father, Like Son i

JUSTIN TIMBERLAKE
JIVE 88062*/20MBA {18.98)

FutureSex/LoveSounds . “’."|

ROBIN THICKE
| OVERBROOK STAR TRAK 006146°/INTERSCOPE (9.98)

The Evolution Of Robin Thicke | ﬂ

JIM JONES

LUDACRIS
*l 13%"

- 1% 3 | FATJOE
‘—_.l'i TERROR SQUAD 78122*/IMPERIAL (18.98)

i I
DIPLOMATS 5964/K0CH (17.98) Hustler's PO.M.E. (Product Of My Environment) A
} DTP/DEF JAM 007224/1DJMG (13.98) Release Therapy .. l
Me, Myself & | ::i;_

. CORINNE BAILEY RAE
(41 CAPITOL 66361 {12.98)

Back To Basics H 2 |
e s —

Corinne Bailey Rae ® 15

DIDDY
BAD BOY 83864/AG (18.98)

~ TAMIA
PLUS 1 3784/IMAGE {15.98)

Press Play @ @

Between Friends

CHERISH
SHO'NUFF 54077/CAPITOL (12.98)

o

Unappreciated “" !

© LIL' BOOSIE
29 TRILL 68587/ASYLUM (18.98)

Bad Azz

PATTI LABELLE
: UMBRELLA 970109/BUNGALO (15.98)

The Gospel According to Patti LaBelle

5'»1: LIONEL RICHIE
..,.. ISLAND 006484/1DJMG (13.98) &

Coming Home

- MONICA
J 78960*/RMG (18.98)

The Makings Of Me

24 1& " PITBULL
!-r FAMDUS ARTISTS 2820*/TVT (18.98)

E! Mariel

I JANET JACKSON
VIRGIN 30416° (18.98) ®

; CHRIS BROWN
m 2 % igi JIVE 82876/20MBA (18.98) ®

Chris Brown g'

RICK ROSS
SLIP-N-SLIDE/DEF JAM 006384 /I0JMG (13.98)

Port Of Miami

y LYFE JENNINGS
2 % ;ﬁé COLUMBIA 96405/SONY MUSIC (18.98)

-
The Phoenix 'i

Best Thang Smokin' Q

HH YOUNG DRO

.~ RUBEN STUDDARD
= J 78961/RMG (18.98)

=
The Return i)

MARY MARY

GRAND HUSTLE/ATLANTIC 83949*/AG {18.98)
#.s,_ MY BLOCK/COLUMBIA 88650/SONY MUSIC (18.98)

A Mary Mary Christmas =

SHAREEFA
DTP/DEF JAM 007231*/IDJMG {10.98)

Point Of No Return

CHINGY
SLOT-A-LOT 12135°/CARITOL (18,98)

DANITY KANE
" BAD BOY 83989/AG (18.98)

LUPE FIASCO
1T & 15TH/ATLANTIC 83960°/AG (18.98)

35 20 E "MARY J. BLIGE

MATRIARCH/GEFFEN 005722*/INTERSCOPE (13 98/8.98)

LLOYD BANKS
G-UNIT 007023*/INTERSCOPE (13.98)

KENNY G

ARISTA 86734/SONY BMG STRATEGIC MARKETING GROUP (8.98)

Holiday Collection

. KIRK FRANKLIN
FO YO SOUL/GOSPQ CENTRIC 88401/Z0MBA (18.98)

Songs From The Storm, Volume |

JIBBS

| BEASTA/GEFFEN 007855°/INTERSCOPE (10.98)
LUTHER VANDROSS

LEGACY/EPIC/J 97700/SONY MUSIC/RMG (18.98)

Jibbs Feat. Jibbs

The Ultimate Luther Vandross

ARTIST :
IMPRINT & NUMBEE%DISTRIBUTING LABEL {PRICE)}

VARIOUS ARTISTS
CAPITOL 32481 (15.98)

H=a 5=l

. NEYO
DEF JAM 004934*/iDJMG (13.98)

89 50

SMOKIE NORFUL
EMI GOSPEL 33347 (17.98)

s
@ 93‘75 3

EIANNT:E MANY ROADS 4964378 (16.98)

L1 GLADYS KNIGHT AND THE SAINTS UNIFIED VOICES

Life Changing

A Christmas Celebration

Beat'n Down Yo Block I'{

I'm Still Livin

" FREDDIE JACKSON
S5 HUSH 30956/0RPHEUS (15.98) &

Transitions

1 MIKE WATTS
2 WATTS 0005 (15.98)

Pandoras Box

I OUTKAST
| LAFACE 75791*/20MBA (18.98)

Idlewild (Soundtrack) B

) .“= LiL WAYNE
‘ CASH MONEY/UNIVERSAL MOTOWN 005124*/UMRG (13.98)

Tha Carter Il -

. :. S0 S0 DEF/COLUMBIA 02371/SONY MUSIC (18.98)

"~ GUCCI MANE .
" BIG CAT 3080*/TOMMY BOY (18.98) Hard To Kill
ICE CUBE —.1.
LENCH MOB 65939 (18.98) @ - Laugh Now, Cry Later @,
JAGGED EDGE —

LOU RAWLS
§ HYLD 19257/TIME LIFE (12 98)

Lou Raw!s Christmas 'll

GERALD LEVERT
| ATLANTIC 73214/RHINO {18.98)

Voices {

RIHANNA
SRP/DEF JAW 006165*/IDJMG (13.98)

A Girl Like Me 'r

" KENNY LATTIMORE & CHANTE MOORE

) CONCORD 30049 (18.98)

ARTIST

IMPRINT & NUMBER / DISTRIBUTING LABEL
KEB' MO'
ONE HAVEN/EPIC 77621/RED INK

| VERITY/LAFAGE 67926:70MBA (*8.98) Uncovered/Covered
EMINEM :
SHADY/AFTERMATH 00588 1/INTERSCOPE (13.98/8 98) Curtain Call: The Hits ﬂﬁ

" BONEY JAMES shine [ 180

Title l

Suitcase

MARIA MULDAUR
TELARC BLUES 83643/TELARC

Heart Of Mine: Maria Muldaur Sings Love Songs Of Bob Dylan E

i

~  BUDDY GUY
.~ LEGACY/SILVERTONE 81967/20MBA &

Can't Quit The Blues

JAMES HUNTER
G0 612187 ROUNDER

&
i

People Gonna Talk Ly

. JOE BONAMASSA
PREMIER ARTISTS 60282

You & Me .

THE ROBERT CRAY BAND
NOZZLE/VANGUARD 79815/ WELK

Live From Across The Pond :FT

' B.B. KING
. GEFFEN/CHRONICLES 003854/UME

The Ultimate Collection

THE DEREK TRUCKS BAND
COLUMBIA 92844/SONY MUSIC

Songlines IE
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» ETTA JAMES
HIP-O/CHRONICLES 004010/UME

The Definitive Collection

WILLIE CLAYTON
MALACO 7529

Gifted 1

5 11 CHRIS SMITHER
SO MIGHTY ALBERT 2001/SIGNATURE SDUNDS

| i

Leave The Light On

12 ) SUSAN TEDESCHI
VERVE FORECAST 005111/VG

Hope And Desire

B.B. KING
| _GEFFEN/CHRONICLES 005263/UME

B.B. King & Friends: 80

INDIGENOUS
VANGUARD 79800/WELK

Chasing The Sun

EAGLE 20039

m - GEORGE THOROGOOD & THE DESTROYERS

The Hard Stuff
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=] GG*‘"ND HUSTLE/ATL"NS"(;W?AAS (J‘ﬂ-%) ® BETWEEN THE BULLETS rgeorge@blliboard.com
EORGE BENSON ARREAU .-
exin 8 C|IPSE BETTER LATE THAN NEVER
KELLY PRICE ;
48 37 This I1s Who | Am R
g EOSH0 CENTRIC 8] 07/ LOMER (1T°90) e Adter delays and little radio support, “Hell Hath  squad. The result: 78,000 sold and a No. 14 debut
4 IH?R?/J%I’E‘I(SB?;ZOMBA (18 98 The Mack Of The Century... Too $hort's Greatest Hits ) o . . . “ L R
) : No Fury” gives Clipse its second top five title on  on The Billboard 200. “Mr. Me Too” peaked at No.
" ;_ECNK/?ABJ Eovcsoum 83937°/AG (16.98) New Joc City -1 Top R&B/Hip-Hop Albums (No. 2). 65 on Hot R&B/Hip-Hop Songs in July. “Wamp
;IES%':ZYGQEIRMG (gegy M In The Mood For Love...The Most Romantic Melodies Of Al Time‘@: . The act’s 2002 debut, “Lord Wamp (What It Do)” bows at
INDIA.ARIE ! Willin',” spent two weeks atop No. 96 this week.

UNIVERSAL MOTOWN 00614 1/UMRG (13.98)

Testimony: Vol. 1, Life & Relationship . I.||'I|I

LETOYA
CAPITOL 97136 {12.98)

LeToya ® ﬁ

MARY MARY
[ © MY BLOCK/COLUMBIA 77733/SONY MUSIC (18.98)

Mary Mary @
o

GNARLS BARKLEY
DOWNTOWN 70003 /ATLANTIC (13.98) ®

St. Elsewhere ‘ ‘

39 5 | ?-3( JOHN LEGEND
£ J-q_-"gf G 000 /COLUMBIA 92776*/SONY MUSIC (18.98) ®®

Get Lifted I §

YOUNG JEEZY
CORPORATE THUGZ/DEF JAM 004421*/1DJMG (13.98)
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Let's Get It: Thug Motivation 101 !'E

For chart reprints call 646.654.4633

this chart and bowed at No. 4
(122.000) on The Biltboard 200.
First slated as a 2003 release,
“Fury” survived a legal battle
with Zomba and the duo's dis-
content with its promotional

Elsewhere, Christina Aguilera’s
appearance on NBC'’s “Christ-
mas in Rockefeller Center”
(Nov. 29) gives Greatest Gainer
honors to “Back to Basics”
l (No.17).  —Raphael George
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2006. VNU Business Media, inc. and Nie

ompie the Hot R&B/Hip-Hop Songs chart

2006
HOT

7
_ R&B/HIP-HOP AIRPLAY.

") B |RREPLACEABLE
BEYONCE (COLUMBIA/SUM)
SHORTIE LIKE MINE
BOW WOW (COLUMBIA/SUM)
MY LOVE
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA}
| WANNA LOVE YOU
AKON FEAT. SNOOP DOGG (KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN)
WE FLY HIGH
JIM JONES (OIPLOMATS/KOCH)
WALK IT OUT
| UNK (BIG 0OMP/KOCH)
PROMISE
CIARA (LAFACE/ZOMBA)
STUNTIN' LIKE MY DADDY
BIROMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
MONEY IN THE BANK
LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE/WARNER BROS.)
YOU
LLOYD FEAT, LIL' WAYNE (THE INC /UNIVERSAL MOTOWN)
TAKE ME AS | AM
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)
THAT'S THAT S***
SNOOP DOGG FEAT. R. KELLY (DOGGYSTYLE/GEFFEN/INTERSCOPE)
UPGRADE U
BEYONCE FEAT. JAY-Z (COLUMBIA/SUM)
MAKE IT RAIN
FAT JOE FEAT. LiL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)
UNAPPRECIATED
CHERISH (SHO'NUFF/CAPITOL)
I LUVIT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IOJMG)
SAY GOODBYE
CHRIS BROWN (JIVE/ZOMBA)
SHOW ME WHAT YOU GOT
JAY-Z (ROC-A-FELLA/DEF JAM/IDJMG)
POPPIN’
CHRIS BROWN FEAT. JAY BIZ (JIVE/ZOMBA)
MONEY MAKER
LUDACRIS FEAT. PHARRELL (DTP/OEF JAM/IDJMG)
RUNAWAY LOVE
LUDACRIS FEAT. MARY J. BLIGE (OTP/OEF JAM/IDJMG)
CHANGE ME
RUBEN STUODARD (J/RMG)
LOST WITHOUT U
ROBIN THICKE (OVERBROOK/STAR TRAK/INTERSCOPE)
S.E.X.
LYFE (COLUMBIA/SUM)

USED TO BE MY GIRL
BRIAN MCKNIGHT (WARNER BROS )

44 o R&B/HIP-HOP
SINGLES SALES .

IRREPLACEABLE
BEYONCE (COLUMBIA/SUM)
CALL ON ME
JANET & NELLY (VIRGIN)
B.P.
DONNI RAI (GLOBAL VILLAGE}
U SHOULDA SEEN HER ON MYSPACE
JUD NESTER (ABSTRACT WORKSHOP)
RING THE ALARM
BEYONCE (COLUMBIA/SUM)
KOOL AID
LK BASS FERT. JT MONEY (PIPELINE)
DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA/SUM)
GRIND WINTERS OUT
MIKE WATTS FEAT. JIZ NICKLEZ & PAUL WALL (WATTS)
SO GOOD TO ME
VANESSA BELL ARMSTRONG (EMI GOSPEL)
CAN'T GET ENOUGH
TAMIA (PLUS 1/IMAGE)
SMACK THAT
AKON FEAT. EMINEM (KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN)
UNTIL THE END OF TIME
FREDDIE JACKSON (ORPHEUS)
CONVERSATION (CAN | TALK 2 U)
¥-C) (HEAD START)
MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)
MY LOVE
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA}
SNAP YO FINGERS
LIL JON {BME/TVT}
LOLLIPOP
BRANDY MDSS-SCOTT (HEAVENLY TUNES/ROCKVIEW)
1 LUvIT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)
SO EXCITED
JANET FEAT. KHIA (VIRGIN)
PROMISE
- CIARA (LAFACE/ZOMBA)
SEXYBACK
L JUSTIN TIMBERLAKE {JIVE/ZOMBA)
GOLD DIGGER
KANYE WEST FEAT. JAMIE FOXX (RDC-A-FELLA/DEF JAM/IDJMG)
EVERYTIME THA BEAT DROP
MONICA FEAT. DEM FRANCHIZE BOYZ (J/RMG)

- DANGEROUS
Ll YING YANG TWINS FEAT. WYCLEF (COLLIPARK/TVT)
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| | CALL IT LOVE
LIONEL RICHIE (ISLAND/IDJMG)

WEH DEM A DO
MAVADD (GREENSLEEVES)

TOP BACK
TJ. (GRAND HUSTLE/ATLANTIC)

. CAN'T LET GO
ANTHONY HAMILTON (SO SO DEF/ZOMBA)

SEXY LOVE
NE-YO (DEF JAM/IDJMG)

PUSH IT
RICK ROSS (SLIP-N-SLIDE/DEF JAM/IDJMG)

LOST ONE
JAY-Z FEAT. CHRISETTE MICHELE (ROC-A-FELLA/DEF JAM/IDJMG)

ZOOM
~_LIL BODSIE FEAT. YUNG JOC (TRILL/ASYLUM/ATLANTIC)

THERE’S HOPE
INDIA.ARIE (UNIVERSAL MOTOWN)

THROW SOME D'S
_RICH BDY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)

FLY LIKE A BIRD
MARIAH CAREY (ISLAND/IDJMG)

EVERYTIME THA BEAT DROP
MONICA FEAT. DEM FRANCHIZE BOYZ {J/RMG)

HOOD BOY
FANTASIA FEAT. BIG BOI (J/RMG)

FIND MYSELF IN YOU
__BRIAN MCKNIGHT (UNIVERSAL MOTOWN)

BE WITHOUT YOU
MARY J. BLIGE (GEFFEN/INTERSCOPE)

PULLIN’ ME BACK
CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL)

ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)

ICE BOX
(1.U.G/EPIC/SUM)

\ -Ihulﬂl.ﬁ-l-l--

SMACK THAT
AKON FEAT. EMINEM (KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN)

ENOUGH CRYIN
MARY J. BLIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCOPE)

HEAVEN
JOHN LEGEND (G.0.0.0./COLUMBIA/SUM)

- LET'S STAY TOGETHER

LYFE (COLUMBIA/SUM)

HIP HOP IS DEAD
NAS FEAT. WILL.LAM (DEF JAM/IDJMG)

A DOZEN ROSES (YOU REMIND ME)
MONICA (J/RMG)

TELL ME
DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC)

g@ RHYTHMIC AIRPILAY.

PRl SMACK THAT

AKON FEAT. EMINEM (KONVICT/UP FRONT/SRC/UNIVERSAL MDTDWN)

o

| WANNA LOVE YOU
AKON FEAT. SNOOP DOGG (KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN)

MY LOVE
" _JUSTIN TIMBERLAKE FEAT. T4, (JIVE/ZOMBA)

' SHORTIE LIKE MINE
BOW WOW (COLUMBIA/SUM)

IRREPLACEABLE
BEYONCE (COLUMBIA/SUM)

. MONEY MAKER
LUDACRIS FEAT. PHARRELL (DTP/OEF JAM/IDJMG)

- WALK IT OUT
UNK (816 OOMP/KOCH)

FERGALICIOUS
| FERGIE (WILL.LAM/A&M/INTERSCOPE)

| SAY GOODBYE
CHRIS BROWN (JIVE/ZOMBA)

WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE DEY (ARISTA/AMG)

WE FLY HIGH
JIM JONES (DIPLOMATS/KOCH)

UNAPPRECIATED
CHERISH (SHO'NUFF/CAPITOL)

RUNAWAY LOVE
LUDACRIS FEAT. MARY J. BUIGE (OTP/DEF JAM/IDJMG)

SHOW STOPPER
DANITY KANE (BAD BOY/ATLANTIC)

GET UP
CIARA FEAT. CHAMILLIONAIRE (L AFACE/JIVE/ZOMBA)

COME TO ME
_:_DIDDY FEAT. NICDLE SCHERZINGER (BAO BOY/ATLANTIC)

THE WAY 1 LIVE
BABY BOY DA PRINCE (UNIVERSAL REPUBLIC)

MONEY IN THE BANK
© LIL SCRAPPY FEAT. YDUNG BUCK (BME/REPRISE/WARNER BROS.)

DEM JEANS
CHINGY FEAT. JERMAINE DUPRI {SLOT-A-LOT/CAPITOL)

AY CHICO (LENGUA AFUERA)
PITBULL {(FAMOUS ARTISTS/TVT)

PROMISE
CIARA (LAFACE/ZOMBA)

THAT'S THAT S***
SNODP DDGG FEAT. . KELLY (DOGGYSTYLE/GEFFEN/INTERSCOPE)

LET'S RIDE
THE GAME (GEFFEN/INTERSCOPE)

NEED A BOSS
SHAREEFA FEAT. LUDACRIS (DTP/OEF CON I/IDJMG)

ILuvIT
YOUNG JEEZY (CORPORATE THUGZ/OEF JAM/IDJMG)
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Systems

- TAKE ME AS t AM
MARY J. BLIGE {(MATRIARCH/GEFFEN/INTERSCOPE)
t CALL IT LOVE
LIONEL RICHIE {ISLAND/IDJMG)
USED TO BE MY GIRL
BRIAN MCKNIGHT (WARNER BROS.)
FLY LIKE A BIRD
MARIAH CAREY (ISLAND/IDJMG)
CAN'T LET GO
ANTHONY HAMILTON (S0 SO OEF/ZOMBA)
THERE'S HOPE
INDIA.ARIE (UNIVERSAL MOTOWN)
FIND MYSELF IN YOU
BRIAN MCKNIGHT (UNIVERSAL MOTOWN)
LOST WITHOUT U
ROBIN THICKE (OVERBROOK/STAR TRAK/INTERSCOPE)
. ME TIME
| HEATHER HEADLEY (RCA/RMG)
SAVE ROOM
JOHN LEGEND (G.0.0.D./COLUMBIA/SUM)
~ GOT YOU HOME
" LUTHER VANDROSS (J/RMG)
YESTERDAY
MARY MARY (MY BLOCK/COLUMBIA/SUM)
SEXY LOVE
NE-YO (DEF JAM/IDIMG)
BE WITH YOU
ELISABETH WITHERS (BLUE NOTE/VIRGIN)
CAN'T GET ENOUGH
TAMIA (PLUS 1/IMAGE)
SOMETHING | WANNA GIVE YOU
| SUNSHINE ANDERSON (MUSIC WORLD)
| {RREPLACEABLE
| BEYONCE (COLUMBIA/SUM)
- WHAT YOU ARE
LIONEL RICHIE (ISLAND/IDJMG)
OOH NA NA
=" OONELL JONES (LAFACE/ZOMBA)
; WHERE LOVE BEGINS
2 PATTI LABELLE FEAT. YOLANDA ADAMS (UMBRELLA)
LIKE A STAR
CORINNE BAILEY RAE (CAPITOL)
YOUR PORTRAIT
URBAN MYSTIC (SOBE/WARNER BROS.)
DAY DREAMING
NATALIE COLE (VERVE)
PLEASE DON’T GO
TANK {BLACKGROUND})

Tr HITPREDICTOR

promosquad.

AKCM

JIM JTNES

CIARA

LLOYX FEAT. LIL WAYNE
SNCCP DOGG FEAT. R. KELLY
BEYDRMCE FEAT. JAY-Z

FAT JZE FEAT. LIL WAYNE
CHERISH

CHRIS BROWN

LUDAZRIS FEAT. MARY J BLIGE
RUBE™ STUDDARD

¥ JAsZ FEATURING CHRISETTE MICHELLE
LIL' BSFOSIE FEAT. YUNG JOC

FANTa3IA

PRET™¢ RICKY
OMAFION

BROCHE VALENTINE

FEAT. DEM FRANCHIZE'BOYS

J. HOL DAY

AKON FEATURING EMINEM
BOW nOW
FERGE
JIM JONES
CHER SH
LUDACSIS FEAT. MARY J BLIGE
ClARS
SNOO= DOGG FEAT. R KELLY
LLOYE FEAT. LiL. WAYNE
T. NA AGUILERA

PRETT* RICKY
RIHANNMA & SEAN PAUL
REYEZ

TYRESE

ADULT R&B AND RHYTHMIC AIRPLAY: 69 aduit R&B stations and 65 rhythmic stations are
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 dags aweek.
© 2006 YNU Business Media, Inc. and Niglsen SoundScan, Inc. HOT R&B/Y'IIPH P
SINGLES SALES: this data is used to compile Hot R&B/Hip-Hop Songs. © 2006 VNU
Business Madia, Inc. and Nietsen SoundScan, inc. HITPREDICTOR: © 2006, Promosquad
and HitPrecictor are trademarks of Think Fast LLC.
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HOT
COUNTRY.SONGS

Hote

TITLE
PRODUCER (SONGWRITER)

IMPRINT & NUMBER / PROMOTION LABEL

Artist

@@ s

o 2 MY WISH Rascal Flatts 1 | HILLBILLY DELUXE Brooks & Dunn 0
D.HUFF.RASCAL FLATTS (S.ROBSON,J.STEELE) - O WRICSTREET T.BROWN,R DUNN K BRODKS,J. SPENCE (B.CRISLER,C.WISEMAN © ARISTA NASHVILLE
"a-' 3 3 WANT TO Sugarland "FORE SHE WAS MAMA Clay Walker 3
X B.GALLIMORE.KABUSH (J.NETTLES,K.BUSH,B.PINSON}) ® MERCURY K STEGALL (C. BEATHARD,P.O'DDNNEL = @® ASYLUM-CURB :
@ T BEFORE HE CHEATS Carrie Underwood = INNOCENCE Sarah Buxton | lg
3 _M.BRIGHT (C.TOMPKINS,J.KEAR) N © ARISTA/ARISTA NASHVILLE | Up 3 & milion - D.HUFF.C WISEMAN (S.BUXTON,J.STOVER,D.BERG, 6. MIDDLEMAN, LYRIC STREET ’
o; 5 MY LITTLE GIRL Tim McGraw 4 | audierce & LIPS OF AN ANGEL Jack ingram a4
i ' B.GALLIMORE, T.MCGRAW (T.DDUGLAS,TMCGRAW o ® CURB J.STOVER (A.WINKLER,R.HANSON,L GARVEY,KING,M.RODDEN.B HOWES B _BIG MACHINE
B8 4 4 ) yousaveme Kenny Ghesney ' 8 HALAESE = || GOOD DIRECTIONS Billy Currington |l
& _B.CANNON,K.CHESNEY (B JAMES,T.VERGES) ® BNA singer's thed C.CHAMBERLAIN (L BRYAN,R.THIBOOEAY) ® VERCURY ]
a 6 6 SHE’S EVERYTHING Brad Paisley top 1€ owns = PODUNK Keith Anderson 15
R FROGERS (W.NANCE B.PAISLEY) © ARISTA NASHVILLE the char's J.STEELE J.RICK (K.ANDERSON, T.HAMBRIDGE.J. STEELE ©. ARISTA NASHVILLE
ﬂ 2 |" SOME PEOPLE CHANGE Montgomery Gentry bs est gan, ~  LONG TRIP ALONE Dierks Bentiey || g8
L ! sl M.WRIGHTT.GENTRY,E.MONTGOMERY (M.DULANEY,J SELLERS,N. THRASHER © COLUMBIA & | ggest ga B.BEAVERS (S.BOGARD.B.BEAVERS 0 BENTLEY) a _ © CAPITOL NASHVILLE
B % IT JUST COMES NATURAL George Strait % | STEALING KISSES Faith Hill 42
T.BROWN,G.STRAIT (M.GREEN,J.COLLINS) @ MCA NASHVILLE & B.GALLIMORE,FHILL (L.MCKENNA) _@ WARNER BROS./WRN
e 9 13 12 WATCHING YOU Rodney Atkins 2 | DON’T WANT TO Ashley Monroe With Ronnie Dunn
AT THEWITTR.ATKINS (R.ATKINS.S.DEAN.B.6.WHITE) ___@cums M.WRIGHT (B.JAMES, PMONAHAN,A MONROE) ® COLUMBIA
@ "o TIM MCGRAW Taylor Swift o SOME PEOPLE LeAnn Rimes 34
! N.CHAPMAN (T.SWIFT,L.ROSE) - @ BIG MACHINE = | D.HUFF (D.MATKOSKY,D.BROWN.J.COTTEN © ASYLUM-CURE_
m 10 12 | MOUNTAINS Lonestar 4 .5 | | KEEP COMING BACK Josh Gracin = "0
_ %84 M.BRIGHT (R.MCDONALD,L.BOONE,PNELSON ) @BNA MWILLIAMS (S.ROBSON.J.STEELE) LYRIC STREET
e 12 14 AMARILLO SKY Jason Aldean 12 07 OUR COUNTRY " John Mellencamp =
- M.KNDX {J.RICH,B.KENNY,R.CLAWSON,B.PURSLEY) B @ BROKEN BOW _J.M&ENCAMP.T.BROWN {J.MELLENCAMP’ o ® UNIVERSAL REPUBLIC/UNIVERSAL SOUTH
1 i 16 LI LITTLE BIT OF LIFE Craig Morgan 13 = ME AND GOD Josh Turner -
DY K STEGALL,PD'DONNELL (TMULLINS,D.WEL.S) @ BROKEN BOW | S b F.ROGERS (J.TURNER} - B - © MCA NASHVILLE 3
19 MY, OH MY The Wreckers 14 ‘ £ DIXIE LULLABY Pat Green 44
PWORLEY (W.KIRKPATRICK.J.LEO,J. HARPM.BRANCH @ MAVERICK/WARNER BROS./WRN ahomre 5 | D.GEHMAN (PGREEN.PDAVIS,J.POLLARD) ® BNA
47 .. ONE WING IN THE FIRE Trent Tomlinson 15 pregnancy 2 DON'T MAKE ME Blake Shelton &5
| L.REYNOLDS T.TOMLINSON (T.TOMLINSON,B.PINSON) | © LYRIC STREET test izSinger's 3 _B.ROWAN (M.CANNON-GOODMAN.D.BRYANT,D.BERG) © WARNER BROS /WRN _
. ALYSSA LIES Jason Michael Carroll 5 F STARTIN’ WITH ME Jake Owen j
2 ' D.GEHMAN {J.M.CARROLL) _ ARISTA NASHVILLE sa"‘rd singie 5 3 RITCHEY (J.OWEN,K MARVELL,J.RICHEY) ® RCA &
22 ||| LADIES LOVE COUNTRY BOYS Trace Adkins | lont KAkl 49 || FIND OUT WHO YOUR FRIENDS ARE Tracy Lawrence g
FROGERS (J.JOHNSON,G.TEREN,R.RUTHER+ORD) ® CAPITOL NASHVILLE 7‘1 Aimower ie T T.LAWRENCE,J.KING (C.BEATHARD.E HILL) ROCKY COMFORT/COS
13 10 ONCE IN A LIFETIME Keith Urban 16th chart 5 ISN'T THAT EVERYTHING Danielle Peck a®
N D.HUFF.K.URBAN {J.SHANKS.K.URBAN) © CAPITOL NASHVILLE ; We&k:)'l = TL.JAMES (D.PECK.T.L.JAMES,B.DALY) ® BIG MACHINE
e 21 21 16 AIR TWO PINK LINES Eric Church 19 ¢ == 9 COME TO BED Gretchen Wilson a
. AlLLL3] J.JOYCE (E.CHURCH,V.SHAW) _ - Y T 0.4 miion M.WRIGHT,J.RICH,G. WILSON (V.MCGEHE,J.RICH COLUMBIA
@ 22 93 18 |4l LL WAIT FOR YOU Joe Nichols 53 THAT'S ALL I'LL EVER NEED Jimmy Wayne 50
Wit B.CANNON {HAALLEN,B.ANDERSUNL _Qﬁl.[NJ\!ERSAL SOUTH M.NESLER,T.MARTIN,J.WAYNE (J. WAYNE,M.NESLER.T.MART N | @ BIG MACHINE
28 | . STUPID BOY Keith Urban _ - BABY, IT’S COLD QUTSIDE Dean Martin & Martina McBride 5
" & BN D.HUFFK.URBAN (S BUXTON,D.BRYANT,0.BERG) ® CAPITOL NASHVILLE L.GILLETTE (FLOESSER) ©® CAPITOL/CAPITOL NASHVILLE/RCA
'e 23 29 ANYWAY Martina McBride 3 DRINKIN’ ME LONELY Chris Young 5
] _M.MCBRIDE (M.MCBRIDE,B.WARREN,B. WARREN) e RCA ¥ ‘M"DMHK‘ __ @ RCA 5
| 45 25 | RED HIGH HEELS Kellie Pickler .4 . BROKEN Lindsey Haun
4 B0 B.CHANGEY (K.PICKLER.C.LINDSEY,A.MAYO. ROCHELLE) _ . @8N T.KEITH,R. SCRUGES (ANGELO,A.LAUER,H.LINDSEY) ® SHOW DOG NASHVILLE
@ 2 2 1 JUST CAME BACK FROM A WAR Darryl Worley BORN ON CHRISTMAS DAY Brad Paisley 54
R & FROGERS (D.WORLEY,W.VARBLE) - © 903 MUSIC Second __FROGERS (B.PAISLEY) 1 e @ RISTANASHVILE %% ]
' YOU'LL ALWAYS BE MY BABY Sara Evans singlefmn ) ~ MISSING MISSOURI Sara Evans 55
S S.EVANS,M.BRIGHT (S.EVANS,T.MARTIN,T.SHAPIRO  ®FRGA “Love. Pan & - _M.BRIGHT,S.EVANS (M.KERR,T.TOMLINSON.D.WELLS ® ACA
" THE WOMAN IN MY LIFE Phil Vassar VE, Pan MORE “Rockie Lynne g
| FROGERS,PVASSAR (RVASSAR.J.WOOD-VA3SAR) - © ARISTA NASHVILLE the Whole _B.CHANCEY (R.LYNNE,D.MORGAN) — © UNIERSAL SOUTH_ .
GOOD AS GONE Little Big Town Crazy Thing || COME ON RAIN Steve Holy 51
WAKIRKPATRICK,LLT_TLE BIG TOWN W,KﬁFATRJCK.K.ROADS.P.SWEET.K.FAIRCHILD.J WESTBROOK @® EQUITY gets AI‘DGNer D.JOHNSON (D.JOHNSON - ® CURB el
A FEELIN’ LIKE THAT Gary Allan 28 SHDss in i WASTED Carrie Underwood 57
jwﬂﬂljﬁ@ﬂ_ﬁ . _®7MCA NASHVILLE_ . p = ! M. BRIH_T(T VERGES,M.GREEN,H.LINOSEY) ® ARISTA/ARISTA NASHVILLE
a1 20 THE REASON WHY vince Gill » its thirc BAGPIPES CRYIN’ Rushlow Harris 59
A V.GILL,J. HOBBS,J.NIEBANK (V.GILL,G.NICHOLSON) © MCA NASHVILLE chartwaek. & C.DINAPOLLD.BASDN (TRUSHLOW.R CLAWSDN,M. WADDEL.) ® SHOW DOG NASHVILLE
320 19 CRASH HERE TONIGHT Toby Keith 15 3 SANTA LOOKED A LOT LIKE DADDY Brad Paisley 5
. - o TKEITH.LWHITE {T.KEITH) ©® SHOW DOG NASHVILLE . ~ F.ROGERS (B.OWENS,D.RICH} @ ARISTA NASHVILLE
R - | mr PROVIDED 8 ]
- 1 'éee chart legend {or rules and explanations. Yellow indlcates recently tested fitle,
= | indloelos New Release.
ARTIST/Title/LABEL/(Score) Chart Rank ARTIST/Title/LABEL/(ScOre) Chart Rank ARTIST/Title/LABEL/(Score) Chart Rank
e Mountains 8N (89.6) 1 } Just Came Back From A War a03 wUSIc (84.2) 2
5 My Wish LYRIC STREET (91.9) 1 Amarillo Sky BROXEN BOw (81.0) 12 You'll Always Be My Baby aca (89.5) 25
Want To MERCURY (93.2) 2 One Wing In The Fire YRIC STREET (39.4) 15 The Woman In My Lite anisya NASHVILLE (94.4) 26
My Little Girl cuns (88.3) 4 Alyssa Lies MIST: NASHYILLE (85.4) 16 A Feelin’ Like That mCA NASHVILLE (81.8) 28
- She's Everything ARISTA NASHVILLE (34.9) 6  Ladies Love Country Boys caivor (90.4) 17 Goad Directions tERCuRY (90.7) 35
' Some People Change cOLUMBIA (83.7) 7 I'll Wait For You univensat (91.5) 20 Startin’ With Me A (88.2) 46
: it Just Comes Natural MCA NASHUILLE (91.8) 8 Stupid Boy capioL (79.5) 21 Come On Rain cuss (77.0) 57
L Watching You cuss (93.0) 9 Anyway RCA (80.7) 22
Tim McGraw 816 MACHINE (76.1) 10 Red High Heels 6N (75.9) 23
s ] = e
Don'z miss another impottant BETWEEN THE BULLETS jessendbilboard.com
SWIFT MAKES NEWS; FLATTS MAKES HISTORY
R&R (,()U NT RY I)AII- ;
Newcomer Taylor Swift is country’s first sclo in the May 29, 2004, issue.
- female in 31 months to reach the tep 10 with Also noteworthy on the chart’s upper end
PP
- a debut single. Up 1.4 mill on aucience .m- is a 2-1 hop by Rascal Flatts’ “My Wish,” the
Visit www.radioandrecords.com to sign p for your free daily L i ws - » o B -
Country Radio Blast, pressions, Swif”’s “Tim Mc3ran” colleczs 22 trio’s sixth chart-topper. Rascal Flatts also
million impressions dur-ng the traz<.ng spends a fourth week atop the Adult Con-
-
1 - s gu 3 - < . : ORI »
Iaa CI 10an d Iae(,0| cl S.Com week and steps 11-10 or. Het Country Scngs. tempcrary list with “What Hurts the Most.
No rookie female has taken her first This marks only the third time in the AC
HOT COUNTRY SONGS: 114 country stations are electronically monitored by charted title inzo the top 1) siace Gretchen chart’s 45 years that a country act has simul-
Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower award- : . ] - ]
ed to songs appearing in the top 20 on both the BDS Airplay and Audience charts Wilson did so with “Redreck Womezn* in taneously dominated the AC and country
fBor the hrslMtlrge v;nth increases in bothddetectlons and audience. © 2006 VNU h 1 24. 200 Th h th diff K ;
usingss Media, Inc. All rights reserve: April 24, 4, i . That song spent charts with two different ;
;:-NTPRECDI\CTOR © 2006, Promosquad and HitPredictor are trademarks of Think ; € 2B k 1cs:sue ; & s 4
ast LL eks atop Hot Count-v s stattin —Wade Jessen
ALL CHARTS: See Chart Legend for rules and explanations. i p unts s s g ki
Data for week of DECEMBER 16, 2006 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 55
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MOT LATIM BONGS: A panal of 98 stations (26 Latin pop. 12 tropical, 12 Latin thythm, 48 regional Mexican) are elect:onically monitored 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc,

All fights feserved. TOP LATIN ALBUMS! See Charts Legend for rules and explanations. ©

e Artist =§
= IMPRINT / PROMOTION LABEL B8
° 2 G BENDITA TU LUZ Mana
. SR F.OLVERA,A.GONZALEZ (FDLVERA,S.VALLIN) v T __WARNERLATINA |
2 2l 5 SER O PARECER RBD
AAVILA (AAVILA) EMI TELEVISA_ _—1
a 3 3 TU RECUERDO Ricky Martin Featuring La Mari | With its 19th
_TTORRES (TTORRES) B SONY BMG NORTE Lath Stiigs
4 4 7 LOSINFIELES Aventura g
_L.SANTOS A SANTDS (A.SANTOS) PREMIUM LATIN entry, the
° 6 5 NI UNA SOLA PALABRA Paulina Rubio band notches
cc>L|Dr\;Er§ S— Pitbull F UTWE'R SALKLATIN\? s tid chiark
itbu eaturing Ken-
a 136 J.SMITH (A.PEREZ.J H SMITH K.VASQUEZ) - FAMOUS ARTISTS /TVT |0 topper-—and
0 MAS ALLA DEL SOL Joan Sebastian second from
1 J.SEBASTIAN (J.SEBASTIAN) MUSART /BALBOA band's
110 TENGO UN AMOR Toby Love Featuring Rakim & Ken-Y current
E.PEREZ (6.C.PADILLA,E.PEREZJ. FONSECA,D.RIVERA,J.NIEVES.K.VASQUEZ) SONY BMG NORTE. dbick
° s 2 ATREVETE Wisin & Yandel Featuring Franco El Gorilla . i
NESTY (4L MORERA L VEGUILLA) - CFEE /URBAN BOX OFFICE
10 7 16 PAM PAM Wisin & Yandel 4 i
LUNY TUNES, TAINY (J.£ MORERA,L.VEGUILLA.F. SALDANA M.E.MASIS) MAGHETE =
13 17 24 || ME MATAS Rakim & KenY 4y ISRIU]
MYZTIKD (K.VASQUEZ.J.NIEVES) PINA /UNIVERSAL LATIND the group’s
L e e it o 1 [
= biggest hit.
14 8 ANTES DE QUE TE VAYAS Marco Antonio Solis |
¢ M.A.SOLIS (M A.SOLIS) 3 FONOVISA Only 2000°s
-~ LABIOS COMPARTIDOS Mana “Te Quiero
FOLVERA A GONZALEZ (F.OLVERA WARNER LATINA Mucho”
0 29 10 U3 DIME QUIEN ES Los Rieleros Del Norte went higher
"~ LI 105 RIELEROS DEL NORTE (C.BRANT.G FLORES) ==58 FONOVISA_ " I A
16 12 12  DE RODILLAS TE PIDO Alegres De La Sierra all the way o
A.GARCIA IBARRA (PSOSA) - VIVA /UNIVERSAL LATIND No. 1
17 9 13 ALIADO DEL TIEMPO Mariano Barba
M.BARBA (M.BARBA) B THREE SOUNO
A LA PRIMERA PERSONA Alejandro Sanz :
U2 B ASANZLPEREZ (A.SANZ) WARNER LATINA :" li:je av;;ke of
23 7 | WANNA LOVE YOU Akon Featuring Snoop Dogg 19 S deat,
A.THIAM (A THiIAM.C.BROADUS) KONVICT/UP FRONT/SRC /UNIVERSAL MOTOWN three albums
20| 15 19| o« TE MANDO FLORES Fonseca by Valentin
B.0SSA (J.EFONSECA) EMI TELEVISA Eiizalde
21 19 18 CHIQUILLA A.B. Quintanilla Ili Presents Kumbia All Starz O (includi
: A.B.QUINTANILLA 1L GIRALOO (A.B.OUINTANILLA (1L GIRALDO) EMi TELEVISA (=% (including
o o POR ELLA Intocable 4, ncedor,
R.MUNOZ.R MARTINEZ (L.PADILLA) ___EMITELEVISA = up 109%) hit
DESILUSIONAME Olga Tanon i
=) PARRa 8.BEN0ZZ0.5.BEORGE (D.BETANGOURT.C.J FRANCO) UNIVISION & a*’g'.o“a' nd
26 25 ME QUIERE BESAR Alexis & Fido exican 4
MEKKA (ALEXIS,FIDO) SONY BMG NORTE Latin Albums
25 .2 2 MALDITA SUERTE Victor Manuelle Featuring Sin Bandera |44 charts

J M LUGO (C.BRANT.N.SCHAJRIS)

TOoP
LATIN ALBUMS.

SONY BMG NO!

31

36

000: :000:00000

40
26
35
27
KYAEN

30

TITLE

D6, VNU Business Medsa, inc. and Nielsen SoundScan, inc. All rights reserved

AIRPLAY MONITORED 8Y

N

Nielsen
Broadcast Data
Systoms

N

PRODUCER {SONGWRITER)
SOLA

Hector "El Father”

_ H.DELGADO (6.C.PAQILLA.H.L.OELGADO) VI /IMACHETE
NOCHE DE ENTIERRO (NUESTRO AMOR)  Los Benjamins Feat. Wisin & Yandel, Daddy Yankee, Hector "El Father’ & Zion
LUNY TIRESNALES MR G (RAVALA,ILMORERAL VEGULLA ORTZHOELGADO.GCPADLLAF SALDANAY CABRERAS A CALLO COTTOE GARGA AS FLOW MACHETE |
INVIERNO Reik
NO1 L STED (C BRANT,M.PORTMANN) SONY BMG NORTE
FANTASMA Zion
0J WALDE,JUNITO,LADEN (F.ORTIZ) o BABY
POR TU AMOR Alacranes Musical

_O.URBINA JR. R AVITIA.J LUGARDO DEL TORO (E.URBINA.J LUGARDO DEL TORO) UNIVISION
QUE VUELVA Grupo Montez De Durango
J.LTERRAZAS (M.A.SOLIS) DISA
HERIDAS DE AMOR Ricardo Montaner
PMANAVELLO (R.MONTANER.J.AVENDAND) EM: TELEVISA

Wisin & Yandel & Hector "El Father”
ROC-LA-FAMILIA/MACHETE/DEF JAM /IDJMG

EL TELEFONO
LUNY TUNES, TAINY (H.DELGADO.J LUNA,L. MALAVE)

S1 TU NO ESTAS Sin Bandera
A.BARUE(RQ (R.ARBELD) - SDNY BMG NORTE
NO SE POR QUE Chayanne

G.ARENAS,J.DIAZ (J.L.PILOTO,C.BRANT)

Ml AMOR POR TI
A.TERRAZAS (A.TORRES)

SONY BMG NORTE

Los Horoscopos De Durango
DISA /EDIMONSA |

SE FUE Pepe Aguilar
PAGUILAR (FATO) EMI TELEVISA
SIN TI SOY UN LOCO Los Tucanes De Tijuana
NOT LISTED (NOT LISTED) UNIVISION

Don Omar Featuring Gilberto Santa Rosa
CMG /UNIVERSAL MOTOWN

LOS HOMBRES TIENEN LA CULPA
_D.QUINONES (G DDNATD)

COMO ME HACES FALTA " Patrulla 81
J.AMEDINA {M.A.SOLIS) DISA
NI FREUD NI TU MAMA Belinda

G.WELLS (BELINDA.N.PEREGRIN GJ{EJ.LS,S PEIKEN)

MIA " Tito "El Bambino" Featuring Daddy Yankee
NELY (TITO EL BAMBINO,R.AYALAJ.DE LA CRUZ) EMI TELEVISA
TU AMOR Luis Fonsi
_NOT LISTED (JEREMIAS) UNIVERSAL LATING
ALOCATE Luny Tunes With Zion

LUNY TUNES (LUNY TUNES)

SHORTY SHORTY

NOT LISTED (NOT LISTED)

PEGAO

WISIN & YANDEL (J.L.MORERA,L.VEGUILLA)

EL HOMBRE QUE MAS TE AMO
J.PEREZ REVES (A.FLORES)

S1GO CON ELLA

MAS FLOW /VENEMUSIC

Xtreme
LA CALLE /UNIVISION

Wisin & Yande! @nﬁring Los Vaqueros
WY /MACHETE |
Lalo Mora
DISA /EDIMONSA

Obie Bermudez

_VSVKRiYS.O.BERMUDEZ (0.BERMUDEZ 5 KRYS) N . EMI TELEVISA
SOY UNA GARGOLA Las Gargolas Featuring Randy
A.GARGOLA (R.ORTIZ,04 GIANN) - o VI /MACHETE |
SALIO EL SOL Don Omar
ECHO THE LAB (W.0.LANDRON.ECHO THE LAB) VI /MACHETE

=
= o 5
Z5 ARTIST Title & o 5E ARTIST Titte & ii §5 ARTIST Title &
S = IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) s &R el <% IMPRINT & NUMBER / DISTRIBUTING L ABEL {PRICE) ] Ex £ IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) £
1 1 RBD Celestial 11 26 25 - VARIOUS ARTISTS  Don Omar Presertta: Los Bandoleros Retoaded 25 Q 55 48 LOS CADETES DE LINARES Las Mas Canonas
_RECTER) (g | EMI TELEVISA 75852 (13.98) iy | rowd ALLSTAF 450101.MACHETE {14.98 CD/DVD) @ BCI 41260 (6.98) |
LUIS MIGUEL Navidades Luis Miguel CALLE 13 Calle 13 COMJUNTO ATARDECER  EJ Decimo... Y Siguen Los No.1 Del Pasito Duranguense
e 3! WARNER LATINA 64036 (18.98) ! S sl WHITE L ON 96875/SONY BMG NORTE (15.98) O s 52 4 28 UNIVERSAL LATINO 007889 (12.98) epepiiefe—
3 4 VARIOUS ARTISTS NOW Latino 2 3 27 21 LOS H)ROSCIPOS DE DURANGO Desatadcs 4 53 48 40 ANA GABRIEL Historia De Una Reina
o  SONY BMG STRATEGIC MARKETING GROUP/EMVUNNERSAL 00B0BGUNVERSAL LATHO (18.96) DISA 72955 (11.36) : SONY BMG NORTE 95902 (15.98) |
RICKY MARTIN  Ricky Martin: MTV Unplugged LOS TIGRES DEL NORTE La Muerte Del Soplon INTOCABLE X
o HEe SONY BMG NORTE 00909 (16.98) : o JaiE FONOVISA 35202¢/U6 (15.98) g i Sl 8 EMI TELEVISA 96613 (16.88) ) D
! g 7 MANA Amar Es Combatir 31 4 VALENTIN ELIZALDE Vencedor 2 m LUPILLO RIVERA Entre Copas Y Botellas
d WARNER LATINA 63661 (18.98) I UNIVERSAL LATIND 006611 (9.98) - VENEMUSIC 653138 UNIVERSAL LATINO (13.98) N
& 7 4 VARIOUS ARTISTS WY Records Presents: Los Vaqueros 2 . 49 47 37 ANDREA BOCELLI Amor 2 l VARIOUS ARTISTS Tarjeta De Navidad Il
WY 008010/MACHETE (13.98) A0 ] SUGMR/VENEMUSIC 006144/UNIVERSAL LATING (18.96 |  SONY BMG NORTE 02757 (11 98) __
O e e ] g |
HECTOR "EL FATHER" The Bad Bo JAVIER SOLIS La Historia De Javier Solis RBD RBD: Live In Hollywood
o 2. VI 008043/MACHETE (14 98) i 2 @ A SONY 86 NORTE 88292 (14.98) @ . = I EMI TELEVISA 58122 (13.98) @ ad
6 2 VARIOUS ARTISTS Chosen Few: El Documental Il 2 34 3 REIK Sequsncia 3 59 50 - DJ KAZZANOVA DJ Kazzanova: The Reggaeton Mixes
® CHOSEN FEW EMERALD 76277/URBAN BOX OFFICE (19.98 CD/DVO) ® ; . | SONY B~ G NORTE 70213 (14.98) ] MACHETE 007730 (14.98)
: LB QUINTANLLA Il PRESENTS KUMBIA ALL STARZ  From Kumbia Kings To Kumioea Al Starz RAMON A7ALA Y SU2 BRAVOS DEL NORTE 30 Cormidos: Historias Nortenas ALEGRES DE LA SIERRA Duele El Amor
2 108 EMI TELEVISA 73597 (15.98) " z 35 30 FREDDIE 1960 (1¢.98) L oEll 159 35 VIVA 622320/UNIVERSAL LATIND (11.98) O
MARCO ANTONIO SOLIS Trozos De Mi Alma 2 ; LAURA PALSINI Yo Canto ! SHAKIRA Fijacion Oral Vol. 1
R (139 FONOVISA 352490/UG (13.98) @ & 1g 36 36 2 WARNEF LATINA 64007 (17.98) = Bl %8 14 EPIC 93700/SONY MUSIC (18.98) ©@ L4
12 14 5§ ALEJANDRO SANZ  El Tren De Los Momentos 3 VALENTIN ELIZALDE 16 Exitos 37 62 57 50 JUAN GABRIEL La Historia Del Divo
WARNER LATINA 64002 (17.98) : CINTAS « CUARIO 36704 (6.98) | SONY BMG NORTE 81079 (15.98)
28 2 LT3N VARIOUS ARTISTS  Los Cocorocos 13 ! N 0 32 DADLCY YANKEE Barrio Fino: En Directd ® 1 @ 88 55 ALACRANES MUSICAL Linea De Oro
= [1.1713: 30 SMG/SRC/UNIVERSAL MOTOWN 008033/UMRG (13.98) | | EL CART=L 007033/INTERSCOPE (12.98) @ UNIVISION 311023/UG (5 98)
\ 22 14 ANA GABRIEL La Reina Canta A Mexico i 39 35 29 AVENTURA God's Project [] | g @ VARIOUS ARTISTS  Aprende A Bailar Cumbia Vol. 3
SONY BMG NORTE 01721 (15.98) 3 PREMIU LATIN 94082/SONY BMG NORTE (13 98) ULTIMA 1214 (5 98)
! VARIOUS ARTISTS BBT . FRANCO DE VITA  Mil Y Una Historias: En Vivd > i LOS TIGRES DEL NORTE La Banda Del Carro Rojo
vm 2 20 FONOVISA 352772/UG {10.98) _'7 40 39 3 | SONY BN G NORTE £5847 (1698) & & “ 54 83 FONDVISA 352631/UG (15.98 CO/DVD) @ o
LUIS FONSI Exitos: 98: 06 PAUL NA RUBIO Ananda VARIOUS ARTISTS Bachatahits 2007
e 1 = UNIVERSAL LATING 008070 (13.98) i S °2123 UNIVERSAL LATIN 007487 (15.98) ,D y SO 54|60 J & N 50188 (14.98) i
-PAZ DE L C ist C LOS BUKIS Linea De Oro i \ LOS RIELEROS DEL NORTE Linea De Oro
17 12 6 518’; 7220970 (-\Ax EI!)ERRA SUSEAE R azon ey 6 < JEER FONOVISA 352697/UG (5.98) % 67 6 6 FONOVISA 352698/UG (5.98) __\\
WISIN & YANDEL Pa'l Mundo | CONJUNTO PRIMAVERA  Para Ti...Nuestra Historia : GILBERTO SANTA ROSAEL GRAN COMBO As Es Nuestra Navidad
18 16 13 MACHETE 561402 (15.98) ® ® 1 ) o 20 FONOVISA 352602/UG (10.98) b £S5 1564 59 DISCOS 605 00402/SONY BMG NORTE {12.98)
b "INTOCABLE Crossroads: Cruce De Caminos Va¥eies) 1 - RICARDO ARJONA Adentro L AKWID ES.L.
19 17 10 £M TELEVISA 53675 (15.98) 1 { “'. 38 61 SONY BALG NORTE 67549 (18.98) 0O s 69 56 46 HEADLINERS/UNIVISION 310869/UG (13.98) ®
LOS BUKIS 30 Recuerdos BETO Y SUS CANARIOS Contigo Por Siempre OLGA TANON Soy Como Tu
20 21 19 FONOVISA 3526388 (11.98) 6 a5 34 25 DISA 720952 (10,38) i1 70 53 33 UNSVISION 330023/U6G (14.98)
SR SIN BANDERA Pasado ' MARC ANTHONY Sigo Siendo Yo CONJUNTO PRIMAVERA Linea De Oro
21 20 12 SONY BMG NORTE 01965 (16,98, ’725- 46 ! 44,134 SONY BIG NORTE 81251 (18.98) 2 S (07 |65 FONOVISA 352696/UG (5.98)
RB Nuestro Amor [T 4 | MONCHY & ALEXANDRA Exitos TOBY LOVE Toby Love
23 15 % EMI TELEVSA 35902 (14.98) D 1 J il e J & N 50 31/SONy BMG NORTE (13.98) il 73 70 X 63 151 sony svi NORTE 75376 (14.98)
LUNY TUNES & TAINY Mas Flow: Los Benjamins VALEWTIN ELIZALDE valentin... En Vive 2 49 74 | 65 44 TEGO CALDERON The Underdog / El Subestimado
24 18 1 MAS FLOW 230013/ MACHETE (15.98) i 1 UNIVERSSL LATING 004333 (9 98) | _JIGGIRV/ATLANTIC 84122°/AG (15.98)
25 19 18 RAKIM & KEN-Y Masterpiece: Nuestra Obra Maestra a2 80 % 35 VARIOUS A3TISTS NOW Latino 1 75 71 58 %stm;me?;gc;W:mammmmnm

PINA 270183/UNIVERSAL LATINO (15.98)

THE EM GROLUNVERSALZRIVBA/SONY BAMG NORTE 72440'SONY BMG STRATEGIC MARKETING GROUP (18.66)
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ARPLAY CHARTS: Paneis of 26 Lalin pop, 12 tropical, 12 Latin rhythm, 49 reg >1al Mexican stations. respectively, are electronically monitored 24
hours a day. 7 days a week. & 2006 VNU Business Media. Inc. All rights reserved ALBUM CHARTS: See Charts Legend for rules and explanations.

AIRFLAY MONITORED BY SALES OATA COMPILED BY
N N
Nielsen Niglsen

Broadcast Data SoundScan
Systems

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

BENDITA TU LUZ
€ _MANA (WARNER LATINA)
TU RECUERDO
RICKY MARTIN FEATURING LA MARI (SONY BMG NORTE)
3 SER O PARECER
RBD (EM| TELEVISA)
NI UNA SOLA PALABRA
PAULINA RUBIO (UNIVERSAL LATINO)
QUIEN ME IBA A DECIR
0AVID BISBAL (VALE/UNIVERSAL LATINO)
A LA PRIMERA PERSONA
ALEJANDRO SANZ (WARNER LATINA)
- TE MANDO FLORES
FONSECA (EMI TELEVISA)
17 INVIERNO
REIK (SONY BMG NORTE)_
HERIDAS DE AMOR
RICARDO MONTANER (EN TELEVISA)
DESILUSIONAME
OLGA TANON (UNIVISION)
13 SI TU NO ESTAS
SIN BANOERA (SONY BMG NORTE)
NO SE POR QUE
CHAYANNE (SONY BMG NORTE)
LABIOS COMPARTIDOS
MANA (WARNER LATINA)
SE FU
PEPE AGUILAR (EMI TELEVISA)

= F
o
@
2l
-“

ol

11 MALDITA SUERTE
_ VICTOR MANUELLE FEAT. SIN BANDERA (SONY 8MG NORTE

= TITLE

. ARTIST (IMPRINT / PROMOTION LABEL)
DIME
PITBULL FEATURING KEN-Y (FAMOUS ARTISTS/TVT)
ME MATAS

- RAKIM & KEN-Y {PINA/UNIVERSAL LATINO}

3 PAM PAM

WISIN & YANDEL (MACHETE)
| WANNA LOVE YOU
AKON FEAT. SHOOP DOGG (KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN)
TENGO UN AMOR
TOBY LOVE FEATURING RAKIM & KEN-Y (SONY BMG NORTE}
ATREVETE
WISIN & YANDEL FEAT. FRANCO EL GORILLA (CFEE/URBAN 80X OFHCE)

"ME QUIERE BESAR
ALEXIS & FIDO (SDNY BMG NORTE)
LOS INFIELES
AVENTURA (PREMIUM LATIN}
EL TELEFONO

WISIN & YANDEL & HECTOR 'EL FATHER' (ROC-LA-FAMILIAMACHE TE/DEF JAMVOUMG)

m 47 ALOCATE
LUNY TUNES WITH ZION (MAS FLOW/VENEMUSIC)
L SOLA
» HECTOR "EL FATHER" (VI/MACHETE)
PEGAO

o
©
14 1

WISIN & YANDEL FEATURING LOS VAQUEROS (WY/MACHETE)
SOY UNA GARGOLA

LAS GARGOLAS FEATURING RANOY (VI/MACHETE)
SUAVE

CALLE 13 (WHITE LION/SONY BMG NORTE)

SALIO EL SOL
DON OMAR (VI/MACHETE)

'REGIONAL ME

-
E TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

. DIME QUIEN ES
LOS RIELEROS DEL NORTE (FONOVISA)

DE RODILLAS TE PIDO

ALEGRES DE LA SIERRA (VIVA/UNIVERSAL LATINO)
- MAS ALLA DEL SOL

JDAN SEBASTIAN (MUSART/BALBOA)

2 POR ELLA

a3 01T 4 INTOCABLE (EMI TELEVISA)
2 ALIADO DEL TIEMPO
MARIANO BARBA (THREE SOUND)
' g PORTUAMOR
£H ALACRANES MUSICAL (UNIVISION)

- QUE VUELVA
GRUPO MONTEZ DE DURANGO (DISA)
8 MiI AMOR POR TI
- & 7 (05 HoRDSTOPOS D DURANGO (OISA/EOIMONS A)
COMO ME HACES FALTA
_PATRULLA 81 (015A)

12 SINTI SOY UN LOCO

47 LOS TUCANES DE TIJUANA (UNIVISION)
%) 3 ANTES DE QUE TE VAYAS
» i MARCO ANTONID SOLIS (FONOVISA)
42 ¢ EL HOMBRE QUE MAS TE AMO

LALO MORA (DISA/EDIMONSA)

'37 LE COMPRE LA MUERTE A Mi HIJO
) LOS TIGRES DEL NORTE (FONOVISA)

TE COMPRO

DUELQ (UNIVISION)

.1'@ SE TERMINO EL AMOR
= BETD Y 5US CANARIOS (DISA/EDIMONSA)

Cata for week of DECEMBER 16, 2006 |

9 2006, VNU) Buzimess Media. Inc. and Nielsen SoundScan, Inc. Al righls reserved.

@ LATIN ALBUMS

POP.

ARTIST
THLE (IMPRINT / DISTRIBUTING LABEL)
RBD

. CELESTIAL (EMI TELEVISA)

LUIS MIGUEL

NAVIOADES LUIS MIGUEL (WARIER LATINA)

~ VARIOUS ARTISTS

NOW LATING 2 (SONY BMG NG JUNVERSAL LATRO)
- 4 RICKY MARTIN
,.__' RICKY MARTIN: MTY UNPLUGGED (SONY BMG NORTE)
MANA

AMAR ES COMBATIR (WARNER LATINA)
- AB. QUINTANILLA [li PRESENTS KUMBIA ALL STARZ
FROM KUMBIA KINGS TO KUMBIA ALL STARZ (EMI TELEVISA)

m g MARCO ANTONIO SOLIS
! ol

TROZOS DE MI ALMA 2 (FONOVISA/UG)
ALEJANDRO SANZ

B 9 £ TREN OF LOS MOMENTOS (WARNER LATINA)
17 LUIS FONSI
EXITOS: 98: 06 (UNIVERSAL LATING)
e )
'&z’ 3 SIN BANDERA
P72 1 500 (sOY BMG NORTE)
10— RBD

NUESTRO AMOR (EM| TELEVISA)

ANDREA BOCELLI

AMOR (SUGAR/VENEMUSIC/UNIVERSAL LATINO)
- REIK

SEQUENGIA (SONY BMG NORTE)

LAURA PAUSINI

YO CANTO (WARNER LATINA)

FRANCO DE VITA
MIL Y UNA HISTORIAS: EN VIVO (SONY BMG NORTE)

16‘

ARTIST
TITLE (IMPRINT / DISTRIBUTING .LABEL}
VARIOUS ARTISTS
WY RECORDS PRESENTS: LOS VAQUERQS (WY/MACHETE)
HECTOR "EL FATHER"
THE BAD BOY (VI/MACHETE)
VARIOUS ARTISTS
CHOSEN FEW: £ DOCUMENTAL Il {CHOSEN FEW EMERALD/URBAN BOX OFFICE}
= WISIN & YANDEL
3 PA'L MUNDQ (MACHETE)
E 5 LUNY TUNES & TAINY
_ MAS FLOW: LOS BENJAMINS (MAS FLOW/MACHETE)

~ . RAKIM & KEN-Y

MASTERPIECE: NUESTRA OBRA MAESTRA (PINA/UNIVERSAL LATINO)

g VARIOUS ARTISTS
DON DMAR PRESENTA: LOS BANDOLEROS RELOADED (ALLSTARMMACHETE)

CALLE 13
CALLE 13 (WHITE LION/SONY BMG NORTE)

n g DON OMAR
~ KING OF KINGS (V/MACHETE)

fG' 10 DADDY YANKEE
: A BARRIO FINO: EN DIRECTO (EL CARTEL/INTERSCOPE)

DJ KAZZANOVA

DJ KAZZANOVA: THE REGGAETON MIXES (MACHETE)
AKWID

E.S.L. (HEADLINERS/UNIVISION/UG)

TOBY LOVE

TOBY LOVE (SONY BMG NORTE)

34 12 TEGO CALDERON

%% ' THE UNOERDOG / EL SUBESTIMADO (JIGGIRI/ATLANTIC/AG)

ﬁﬁ VARIOUS ARTISTS
_ HECTOR L FATHER" PRESENT: LOS ROMPE INSCOTEKAS (ROC-LA-FAMILWMACHETE GOLD STARIDMG)

ARTIST
TITLE (MPRINT / DISTRIBUTING LABEL)
VICENTE FERNANDEZ

LA TRAGEDIA DEL VAQUERO (SONY BMG NORTE)
ANA GABRIEL

LA REINA CANTA A MEXICO (SONY BMG NORTE)
VARIOUS ARTISTS

BBT (FONOVISA/UG)

K-PAZ DE LA SIERRA

CONQUISTANOO CORAZONES (DISA)

INTOCABLE

CROSSROADS: CRUCE DE CAMINDS (EMI TELEVISA)
LOS BUKIS

30 RECUERDOS (FONOVISA/UG)

LOS HOROSCOPOS DE DURANGO
DESATADOS (DISA)

LOS TIGRES DEL NORTE

LA MUERTE OEL SOPLON (FONOVISA/UG)
VALENTIN ELIZALDE

VENCEDOR (UNIVERSAL LATINO)

_._,a, 10 JAVIER SOLIS

LA HISTORIA DE JAVIER SOLIS (SONY BMG NORTE)
ﬁ g RAMON AYALA Y SUS BRAVOS DEL NORTE
30 CORRIOOS: HISTORIAS NORTENAS (FREDOIE)
| _ VALENTIN ELIZALDE
16 EXITOS (CINTAS ACUARIO)
LOS BUKIS
LINEA DE ORC (FONOVISA/UG)
‘3¢ 12 CONJUNTO PRIMAVERA
- " T PARATI.NUESTRA HISTORIA (FONOVISA/UG)

1 BETO Y SUS CANARIOS
. CONTIGO POR SIEMPRE (OISA)

For chart reprints call 646.654.4633

See >tan #gend for Hot Dance Ciub Play and Hot Dance Singies Salss rules ard eplanations, © 2006, VNU Business Media, Inc.
and Melsen SoundScan,. Inc. All nghts reserved. HOT DANCE AIRPLAY: 7 damce #lations are electronically monitored by Nigisen
Erozicast Data Systems. See chart legend for ruies and explanaions © 200€ VNU Business Media, Inc. &l rights reserved

adl- -
: :
%o TITLE
& ARTIST {MPRINT & NUMBER / PROMOTION LABEL

RING THE ALARM ]
BEYONCE COLUMBIA PROMO

4y LOVE'S THE ONLY DRUG

" _ULTRA NATE SILVER LABEL 2508/TOMMY BOY
‘g LOST YO MIND

b

9

~ PEPPER MASHAY LIVE 2013/MUSIC PLANT
MANEATER
lELLV FURTADO MOSLEY PROMO/GEFFEN
| BELIEVE
~ GEORGIE PORGIE LIVE PROMO/MUSIC PLANT
WHEN YOU WERE YOUNG
THE KILLERS ISLA_NO 0078B4/10MG
7 THE WHISTLE SONG (REVISITED)
- FRANKIE KNUCKLES NOICE! 001
49 JUMP
- MADONNA WARNER BROS. 42978
.2 F*CKING BOYFRIEND
7THE BIRD AND THE BEE METRO BLUE PROMO/BLG
EVERLASTING LOVE
GTS FEATURING MINK AVEX 1240/KING STREET
SO EXCITED
" JANET FEATURING KHIA VIRGIN 77710
g BORDERLINE
JODY WATLEY AVITONE PROMO/PEACE BISQUIT
5 5 PARTY PEOPLE
ALTAR FEATURING JEANIE TRACY MAMAHOUSE PROMO
10 THE 0J MADE ME DO IT {D. AUDE/CRAIG J.R. ROSARIQ MIXES)

|% i} ROBIN ELEVEN 11 PROMO
'1_7 g THE REAL THING
~©_RACHEL PANAY ACT 2 7014/MUSIC PLANT
]ﬁ 2 RIHANNA SRP/DEF JAM PROMO/IDIMG
NOTHING IN THIS WORLD
PARIS HILTON WARNER BROS. 42994
-
sm 28 3 [HRISTINA AGUILERA RCA PROMO/AMG
18 6 - SAVE A PLACE ON THE DANCE FLOOR FOR ME
DAWN TALLMAN WEST END PROMO
o
AMBER FEATURING SWEET RAINS JMCA PROMO
- | KORN VIRGIN PROMO
@ 2% 3 L] My LOVE
419 S [USTIN TIMBERLAKE FEAT. T... JIVE PROMO/ZOMBA
'ES 3 - ONE DAY MY LOVE
N'DEA DAVENPORT PEACE BISQUIT /CURVVE
ﬁ % JUPITER RISING CHIME PROMO
YOU GONNA WANT ME
TIGA OIFFERENT IMPORT/PIAS

WE RIDE
e
HURT
MELT WITH THE SUN
J FoLmics
GO!
= 2

TITLE
ARTIST IMPRINT / DISTRIBUTING LABEL

4 JUMP
MADONNA WARNER BROS Q@

- 2 47 DEJAVU
= BEYONCE FEAT, JAY-Z COLUMBIA 89684/SONY MUSIC @
‘g 5 4o SHUT ME UP
= MINOLESS SELF INDULGENCE UCR 442/METROPOLIS €
WE WILL BECOME SILHOUETTES
THE POSTAL SERVICE SUB POP 70656 ®Q
| STRAIGHT TO VIDEOQ
E P2 MADONNA WARNER BROS. 42935 0@
o SEXYBACK
JUSTIN TIMBERLAKE JIVE 00872/20MBA @
D
NOTHING IN THIS WORLD
PARIS HILTON WARNER BROS. 42994 @O
SORRY
o 2 DANCE 4 LIFE
%77 TIESTO FEATURING MAXI JAZZ BLACK HOLE 1455/ULTRA @
m 19 26 GET YOUR BODY BEAT
COMBICHRIST METROPOLIS 80421 ©
PARIS HILTON WARNER BROS. 42967 QQ
-@ 37 CHECKON T
1 BEYONCE FEAT. SLIM THUG COLUMBIA 80277/SONY MUSIC @@
TURN IT UP
PARIS HILTON WARNER BROS. 42902 90
NUMBER 1
18 56 GOLDFRAPP MUTE 9304 @
1 SOPHIA
L FATBOY SLiM SKINT 66278/ASTRALWERKS O €
TENDER
BLACK TIE DYNASTY IDOL 055 ©
ﬂ 2c 55 EVERYTIME WE TOUCH

ik
IE 3 35 EVERY DAY IS EXACTLY THE SAME
‘g MORE THAN A LOVER
e om
MINDLESS SELF INOULGENCE UCR 409/METROPOLIS @
g5 HUNG UP
s
SHAKE
m m s,I YING YANG TWINS FEAT. PITBULL COLLIPARK 2536/TVT 0@
m 25 45 THE HAND THAT FEEDS
* _THE CRUXSHADOWS DANCING FERRET 20926 €
CASCAOA ROBBINS 72130 0O

NINE INCH NAILS NOTHING 006589/INTERSCOPE €
RU GLOBAL VILLAGE 0028 ©
GET TOGETHER
MADONNA WARNER BROS. 42845 Q)
]‘ 9 4 MADONNA WARNER BROS. 42892 9O
E 13 20 STARS ARE BLIND
NINE INCH NAILS HOTHING 005127 & 005129/INTERSGOPE @
D
THAT OLD PAIR OF JEANS
SWAY/SPIDER-MAN THEME
MICHAEL BUBLE 143/REPRISE 42740/WARNER BROS. ©

ARTIST IMPRINT & NUMBER / PROMOTION LABEL-
BY THE WAY
JENNA DREY ROBBINS PROMO
WHAT THE WORLD NEZDS NOW
JOYCE SIMS VESSEL PROMO
SUPERNATURE (J. GARRAUD & D. TENAGLIA MIXES)
CERRONE MALLIGATOR IMPORT
g TINA
- _SK8 SK8 PROMO

ROCK THIS PARTY (EVERYBODY DANCE NOW)
BB SINCLAR FEAT. BIG ALl & DOLLARMAN YELLOW/S VER LABEL B
3- BELIEVE IN US

10t CARDWELL LiZA PROMD
FUNKY LOVE
JUSTIN MICHAEL FEATURING JACKIE VILSON SWANK PROMO

i PLAY WITH FIRE
42 3 HILARY DUFF HOLLYWOOD

s
g AFRICANISM ALL STARS YELLOW/SLVER ABEL PROMO/TOMMY BOY
MARTYR
35 b 2 DEPECHE MOOE MUTE/SIRE PROMOAEPRISE
RELAX, TAKE IT EASY
MIKA CASABLANCA /UNIVERSAL REPUBLIC
39 19 DANCE WITH You
: ~_LAUREN HILOEBRANOY ACT 2 7013/51USIC PLANT
| DON'T KNOW WHY (I LOVE YOU)
THE BRAND NEW HEAVIES FEAT, NDEA DAYENPOR DELICIOUS VINYL 90728
19 THE LOVE YOU FEEL
DEZROK BURN 101/FIRE ENTERTAINJAENT GROUP
- SENSITIVITY
" _SHAPE: UK ULTRA PROMO
GUACHI GUARO (CAR . COX REMIX)
~_CAL TJADER LONCORD PICANTE PRIMO/CONCORD
COMMON GROUND
DAVE AUDE & TALL PALL FEAT. SISELY TREASURERUDACIOUS PROMOKOCH
MAMA'S ROOM (R. VISSION/PASSENGERZ MIXES)
UNDER THE INFLUENCE OF GIANTS |SLAND PROMO/IDJMG
IS IT ANY WONDER? (TALL PAUL MIXES)
KEANE INTERSCOPE PROMO
NUMBER ONE IN HEAYEN |
NEMESIS CURB PROMO
MINIMAL
PET SHOP BOYS RHINO PROMO
I YO NO SE
LOS AMIGOS INVISIBLES GOZADERA PROMO
ALL OVER YOUR FACE
" CATWELL PEACE BISQUIT/WEST ENO EZPRESS 1045/WEST ENL:
. WIND IT UP
GWEN STEFANI INTERSCOPE PROMS
| NEED SOMEONE
RALPH FALCON NERVOUS PROMO

TITLE

= ARTISY (IMPRINT / PROMODTION LA EL)
MY LOVE
JUSTIN TIMBERLAKE FEATLRING T.I. JIVE/ZOMBA__

JUMP
MADONNA WARNER BROS.
HERE {IN YOUR ARMS)
HELLOGOODBYE ORIVE-THRU
WHEN YOU WERE YOUNG
THE KILLERS ISLAND/I0JMG
MOVING TOO FAST
SUPAFLY INC, NERVOUS
IS IT ANY WONDER?
|_KEANE INTERSCOPE
El | DON'T FEEL LIKE DANCIN'
* SCISSOR SISTERS UNIVERSAL MOTIWN
WHAT A FEELING
PETER LUTS & DOMINICO NERVOUS
U + UR HAND
PINK LAFACE/ZOMBA
, SATELLITES
~ SEPTEMBER ROBBINS
BE STILL
KASKADE ULTRA
LOVE DON'T LET ME GO (\JALKING AWAY)
- DAVID GUETTA VS. THE EGG OF SOUNDS***
PARTY FOR THE WEE(END
SOULSEEKERZ FEATURING KATE SM TH BIG BEAT/ATLANT C
| GO CRAZY
D.H.T. FEATURING EDMEE ROBBINS
' RING THE ALARM
| BEYONCE COLUMSBIA
, BUTTONS
* THE PUSSYCAT DOLLS FEAT. SNOOP D0GG A&M/INTERSCOPE

17 5 HURT
CHRISTINA AGUILERA RCA/RMG

, 4y IS IT LOVE?
110 MADE

BORDERLINE

MICHAEL GRAY ULTRA

GO!

JUPITER RISING CHIME

FEEL ALIVE

BENASSI BROS. ULTRA

MELT WITH THE SUN
AMBER FEATURING SWEET RAINS J ACA
SO EXCITED

JANET FEATURING KHIA VIRGIN
WIND IT UP

GWEN STEFANI INTERSCOPE

| WATCH YOU
LEE-CABRERA FEATURING MIM NELTONE

Go to www.billboerd iz for complete char: data | 57
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JAPA

UNITED KINGDOM >

GERMANY

ALBUMS

(SOUNGSCAN JAPAR) OECEMBER 5, 2006

1 new MARMONY OF DECEMBER (FIRST LTD VERSION)
KINKI KIDS JOHNNY'S ENTERTAINMENT

KURISUMASU NO YAKUSOKU (FIRST LTD VERSION)
YUZUDDA TOY'S FACTORY

3 3 SHIRUSHI
MR. CHILDREN TDY'S FACTORY

HARMONY OF DECEMBER

4 NEW KINKI KIDS JOHNNY'S ENTERTAINMENT
" 5 new ARU MACHINO GUNJO

ASIAN KUNG-FU GENERATION KiODN

s 1 NAMIDA NO FURUSATO
BUMP OF CHICKEN TOY'S FACTORY
HITO-IRO

7 NEW NANA FT. MIKA NAKASHIMA SONY

s  WONTBE LONG (CD+DVD)
EXILE/KUMI KODA AVEX TRAX

© New MOSHIMO YUKI NARAKYOU DAKE WA (FIRST LTD VERSION)
DREAMS COME TRUE UNIVERSAL

10 new MIN NA HITORI (FIRST LTD EDITION)

TAKAKD MATSU 8MG FUNHOUSE

FRANCE |

“ALBUMS —

(SNEP/IFOP/TITE-LIVE)
3 BENABAR

'DECEMBER 5, 2006

1 REPRISE DES NEGOCIATIONS JIVE
3 2 MICHEL SARDOU
HORS FORMAT AZ
CHIMENE BADI
3 NEW LE MIROIR UNIVERSAL
a 4 YANNICK NOAH
CHARANGD SAINT GEORGE
s 1 THE BEATLES
= LOVE APPLE
. 6 6 VARIOUS ARTISTS
LE SOLDAT ROSE ATMOSPHERIQUES
FRANCOISE HARDY
(7 NEW (PARENTHESES. ) VIRGIN
8 5 LYNDA LEMAY
3 MA SIGNATURE WARNER 8R0S
g-, 7 JACQUES HIGELIN
AMDR DOLOROSO OCECN
IL DIVO
10 NEW SIEMPRE RCA

ITALY

ALBUMS
e -
!'";‘ ) E; {FIMI/NIELSEN) OECEMBER 4, 2006
3 | THE SAINTS ARE COMING

U2 ANO GREEN DAY ISLAND/INTERSCOPE/REPRISE

2 o IOCANTO
LAURA PAUSINI ATLANTIC

Ta PATIENCE
2B M e iar poLv00R
JUMP
4 6 \iapoNNa waRKER BROS
3 INSTABILE
8 3 e wanner BRoS.
6 10 ED ERO CONTENTISSIMO

TIZIAND FERRD CAPITOL

g MARTYR
DEPECHE MOOE MUTE

8 7 SEIPARTYDIME
ZERO ASSOLUTO UNIVERSO
=D s LOVELIGHT
S ] ROBBIE WILLIAMS CHRYSALIS
ILLEGAL

= SHAKIRA FT. CARLOS SANTANA EPIC

SWEDEN

SINGLES

R

Py -3 THIS
®© o N O @ A W N WEEK

-
o

L THIS
- WEEK

- N

o o -'-'p_"a @

¥
o

52
NEW

ALBUMS

{THE OFFICIAL UK CHARTS 0.}

PATIENCE
TAKE THAT POLYDOR

DECEMBER 3, 2006

SMACK THAT
AKON FT. EMINEM KONVICT

BOOGIE 2NITE
BOOTY LUV HED KANDI

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MDSLEY/GEFFEN

MY LOVE
JUSTIN TIMBERLAKE FT. T.| JIVE/ZOMBA

IRREPLACEABLE
BEYONCE KNOWLES CDLUMBIA

DOWNTOWN
EMMA BUNTON 19 RECORDINGS

PUT YOUR HANDS UP FOR DETROIT
FEDOE LE GRANDE SPINNIN'

WHISTLE FOR THE CHOIR
THE FRATELLIS FALLOUT

KNIGHTS OF CYDONIA
MUSE HELIUM 3

AUSTRALIA 7

ALBUMS

(ARIA)

NIGHT OF MY LIFE
DAMIEN LEITH SONY BMG

DECEMBER 3, 2006

I DON'T FEEL LIKE DANCING
SCISSOR SISTERS POLYDOR

IRREPLACEABLE

2 BEYONGE KNOWLES COLUNBIA
5 | WISH | WAS A PUNK ROCKER
SANDI THOM RCA
3 MY LOVE
JUSTIN TIMBERLAKE FT. T JIVE/ZOMBA
4 SMACK THAT
AKON FT. EMINEM KONVICT
g THE SAINTS ARE COMING
U2 AND GREEN DAY ISLAND INTERSCOPE REPRISE
g U+ URHAND
PINK LAFACE ZOMBA
7 |1 DON'T NEED A MAN
THE PUSSYCAT DOLLS A&M/INTERSCOPE
g HAPPENIN' ALL OVER AGAIN

YOUNG DIVAS SONY BMG

SPAIN

ALBUMS

{PROMUSICAE/MEDIA) NOVEMBER 29, 2006
THE SAINTS ARE COMING

L U2 AND GREEN DAY [SLANO/INTERSCUPE/REPRISE
POR LA NOCHE
MALA Z UNIVERSAL
Jump

NEW MAOONNA WARNER BROS

, MARTYR
DEPECHE MODE MUTE

5 ESCAPAR
MOBY/AMARAL VIRGIN

¢ THE REINCARNATION OF BENJAMIN BREEG
IRON MAIDEN CAPITOL

11 CRITICAR POR CRITICAR
FANGORIA 0 R.0

g LOVE DONT LET ME GO (WALKING AWAY)
DAVID GUETTA VS THE EGG GUSTO

g LET ME OUT
DOVER CAPITOL

; Lucy

JEALOUSY BLANCO Y NEGRO

IRELAND

SINGLES
- [t
S 28
Sz (6LF) DECEMBER 1, 2006 gd %3 (IAMA/CHART TRACK) DECEMBER 1, 2006
3 | DON'T FEEL LIKE DANCING SMACK THAT
SCISSOR SISTERS POLYDOR 2 T KON FT. EMINEM KONVICT
2 1 7MILAKLIV PATIENCE
MARTIN STENMARCK UNIVERSAL 2 2 e THAT POLYDOR
a 4 SMACKTHAT | 3 4 IRREPLACEABLE
= AKON FT. EMINEM KONVICT ol BEYONCE KNOWLES CDLUMBIA
! 4 2 MY LOVE 3 THE ROSE
3 JUSTIN TIMBERLAKE FT, T JIVE/ZOMBA WESTLIFE RCA
2 7 HURT A s MY LOVE
: CHRISTINA AGUILERARCA : JUSTIN TIMBERLAKE FT. T JIVE/ZOMBA
ALBUMS ALBUMS
: DARIN WESTLIFE
1 NEW grea THE NEWS COLUMEIA 1 THe Love ALeum RCk
THE BEATLES OASIS
2 NEW |ove appLe 2 5 S0P THE CLOCKS B/G BROTHER
BJORN SKIFS
3 NEW ,\oRA DECENNIER CAPITOL 8 2 519 sNoLes weRCURY
U2 IL DIVO
4 NEW \1g sioes mercuRy 4 NEW o vpre aca
5 4 MARTIN STENMARCK THE BEATLES
% NIO SANNINGAR OCH EN LOGN UNIVERSAL ’ 3 LOVE APPLE
58 | Gote www.billboard.biz for complete chart data

ALBUMS

(MEQOIA CONTROL) DECEMBER 5 2006

9 o DASBESTE
SILBERMDND COLUMBIA

ALL GOOD THINGS (COME TO AN END)

2 NEW b1y FuRTADD MoSLEV/GEFFEN
1 PATIENCE
TAKE THAT POLYDOR
4 HURT

CHRISTINA AGUILERA RCA

3 WAS WIR ALLEINE NICHT SCHAFFEN
XAVIER NAIDOO NAIDDO RECORDS

THE BEST SIDE OF LIFE
SARAH CONNOR X-CELL

5 | DON'T FEEL LIKE DANCING
SCISSOR SISTERS POLYDOR

g SMACK THAT
AKON FT. EMINEM KONVICT

g CHASING CARS
SNOW PATROL FICTION/POLYDOR

MY LOVE
JUSTIN TIMBERLAKE FT. T.| JIVE/ZOMBA

CANADA 3

~ ALBUMS
£
2B 28
S EZ Sz (SOUNDSCAN) DECEMBER 16, 2006
1 new 'LDIVO
THE CHRISTMAS COLLECTION SYCO/COLUMBIA/SONY BMG
2 o ILDIVO
SIEMPRE SYCO COLUMBIA/SONY BMG
1 3 4 THE BEATLES
LOVE APPLE, CAPITOL/EMI .
4 7 SARAH MCLACHLAN
WINTERSONG NETTWERK
1 5 5 JOSHGROBAN
AWAKE 143/REPRISE/WARNER
6 g VARIOUS ARTISTS
MUCHDANCE 2007 UNIVERSAL
.’ 3 U218: SINGLES ISLAND/INTERSCOPE/UNIVERSAL
8 new MES AIEUX

TIRE-TD1 UNE BUCHE DEP/UNIVERSAL

@ g LOREENA MCKENNITT
AN ANCIENT MUSE QUINLAN ROAD/VERVE/UNIVERSAL
ROCK STAR SUPERNOVA
ROCK STAR SUPERNOVA BURNETT/EPIC/SONY BMG

BRAZIL

{SUCESSO MAGAZINE)
PADRE MARCELO ROSSI
MINHA BENCAD SONY BMG

2 5 ZECA PAGODINHO
ACUSTICO MTV 2 - GAFIEIRA UNIVERSAL

DECEMBER 6, 2006

CAIO MESQUITA

AD VIVO EM GOIANIA SONY BMG

3 SOUNDTRACK
PAGINAS DA VIOA INTERNACIONAL SOM LIVRE

RBD

3.., 4 NATAL LUAR
a4 o ZEZE DI CAMARGO & LUCIANO
DIFERENTE SDNY BMG
" 47 VARIOUS ARTISTS
: SAMBAS DE ENREOO 2007 - RI0 DE
6 5 BRUNO/MARRONE

_8 NEW crigsiaL (VERSAD EM ESPANHOL) ENI

t\ 19 CESAR MENOTTI & FABIANO

i PALAVRAS DE AMOR - AD VIVO UNIVERSAL
10 g ANA CAROLINA

PERFIL SOM LIVRE

ALAND

SINGLES

(RECORD PUBLICATIONS LTD.} DECEMBER 6, 20065

MY LOVE

EI | 1 JUSTIN TIMBERLAKE FT. T.1 JIVE/Z0MBA
2 2 SMACKTHAT
3 AKON FT. EMINEM KONVICT
i 3 3 WELCOME TO THE BLACK PARADE
3 MY CHEMICAL ROMANCE REPRISE
a4 5 DECIPHERING ME
BROOKE FRASER SONY EMG
'5 7 IRREPLACEABLE
o ' BEYONCE KNOWLES COLUMBIA
ALBUMS
R 1 U218 SINGLES MERCURY
2 5 WESTLIFE
y THE LOVE ALBUM RCA
IL DIVO
3 NEW ruene ace
a4 4 RODSTEWART
STILL THE SAME: GREAT ROCK CLASSICS OF. J
s o THE BEATLES

| LOVE APPLE
e S —— e e

Data for week of DECEMBER 15, 2006 |

WWW . americanradiohistorv.com

(RIELSEN SOUNDSCAN INTERNATIONAL) DECEMBER 16, 2006
PATIENCE
TAKE THAT POLYDOR
YOU KNOW MY NAME
CHRIS CORNELL SURETONE INTERSCOPE
ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY. GEFFEN
IRREPLACEABLE (ALBUM VERSION)
BEYONCE COLUMBIA
MY LOVE (SINGLE VERSION)
JUSTIN TIMBERLAKE FT. T.. JIVE ZOMBA
SR | CHASING CARS
434 SNOW PATROL POLYDOR/A&M/INTERSCOPE
7 8 BOOGIE 2NITE
BOOTY LUV HED KANDI
a8 HURT
! CHRISTINA AGUILERA RCA

i SHAME (RADIO EDIT)
§ 9 i ey STARWATCH
10 10 SMACK THAT
H AKON FT. EMINEM KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN
41 12 SNOW ((HEY OH))
2 ) RED HOT CHILI PEPPERS WARNER BROS
e AMERICA
129 proRueHT veRTIGO
: 13 11 | DON'T FEEL LIKE DANCIN'
] 1 SCISSOR SISTERS POLYDOR
" 44 ‘new TU RECUERDO
- 18 NEW o MARTIN FT. LA MARI SONY MG NORTE
- PATIENCE
g‘ EwW TAKE THAT POLYDOR

16 U + UR HAND

b
&~

(13

16 PINK LAFACE, ZOMBA
17 RE ALL | WANT FOR CHRISTMAS IS YOU
ol T MARIAH CAREY COLUMBIA
LET ME OUT
:ﬁ' 15 Doven cairoL
SMACK THAT

2 19 18 AKON FT. EMINEM KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN
20 17 YOU GIVE ME SOMETHING

i JAMES MORRISON POLYOCR

(PROMUVI)

VONKEN & VUUR
CLOUSEAU CAPITOL

DECEMBER 6, 2004

5 EEN TOCHT DOOR HET DONKER
THOR! CAPITOL

CHASING CARS

SNOW PATROL FICTION/POLYDOR

1 | DON'T FEEL LIKE DANCING
SCISSOR SISTERS POLYOOR

d . 3 PRISON BREAK
} KAYE STYLES MOSKITO

ALBUMS

a

GO - THE VERY BEST OF MOBY MUTE

A 3 HELMUT LOTTI
e THE CROONERS PIET ROELEN
#
2 7 U218 SINGLES MERCURY
THE BEATLES
‘ 9 LOVE APPLE
4 5 TOMWAITS
ORPHANS: BRAWLERS, BAWLERS & BASTARDS ANT)
5 | Mosy

ARGENTINA Eu

ALBUMS

=5
5
_‘ﬁ (=% (CAPIF)

3 xgw ALEJANDRO SANZ
L EL TREN DE LOS MOMENTOS WARNER

NOVEMBER 22, 2008

4 MANA
AMAR ES COMBATIR WARNER

1 SOUNDTRACK
_HIGH SCHOOL MUSICAL UNIVERSAL

3 VARIOUS ARTISTS
HIGH SCHOOL MUSICAL 2 CD UNIVERSAL

2

3

q
Sl 2 ROBBIE WILLIAMS
6

7

RUDEBOX CHRYSALIS
RICKY MARTIN
THE BEST OF RICKY MARTIN COLUMBIA
5 ROD STEWART
STILL THE SAME: GREAT ROCK CLASSICS OF. J
g VICENTICO
LOS PAJAROS SONY BMG
g ¢ RICARDO ARJONA
ADENTRO SONY BMG

DIEGO TORRES
ey 0 ANDANDO SONY BMG
e e =

CHARTS LEGEND on Page 60
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ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

Business Media, Inc. and Nielsen SoundScan, Iinc. All rights reserved

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM
SALES CHARTS OF 20 EUROPEAN COUNTRIES. DECEMBER 6, 2006

PATIENCE

TAKE THAT POLYDOR
SMACK THAT
AKON FT. EMINEM KONVICT

ALL GOOD THINGS (COME TO AN END)
. NELLY FURTADO MOSLEY/GEFFEN

5 HURT
CHRISTINA AGUILERA RCA
3 MY LOVE
JUSTIN TIMBERLAKE FT. T JIVE/ZOMBA
8 FOUS TA CAGOULE
FATAL BAZOOKA UP MUSIC
4 | DON'T FEEL LIKE DANCING
SCISSOR SISTERS POLYDOR
B8 11 DAS BESTE
SILBERMONO COLUMBIA
sf‘w'l g EVERYTIME WE TOUCH
g __CASCADA ANDORFINE
MON PAYS
10 1 10 ot MeRGURY
‘;5 = 7 IRREPLACEABLE
AR BEYONCE KNOWLES COLUMBIA
12 64 BOOGIE 2NITE

BOOTY LUV HED KAND)

THE SAINTS ARE COMING

Sl U2 AND GREEN DAY iSLAND/INTERSCOPE/REPRISE
MARLY-GOMONT

KAMINI RCA

ROCK THIS PARTY (EVERYBODY DANCE NOW)
B0B SINCLAR FT. CUTEE-B YELLOW PRODUCTION

ALBUMS

DECEMBER 6, 2006
THE BEATLES

LOVE APPLE
U2
2 2 U218 SINGLES MERCURY
= TAKE THAT
l!?‘NEW BEAUTIFUL WORLD POLYDOR
IL DIVO
% NEW SIEMPRE RCA
w3 DEPECHE MODE
-4 i THE BEST OF - VOL. 1 MUTE -
# 5 RAMMSTEIN
VOLKERBALL UNIVERSAL o
-‘: 4 GEORGE MICHAEL
i TWENTY FIVE AEGEAN
3 0ASIS
‘ 7 STOP THE CLOCKS BIG BROTHER
WESTLIFE

THE LOVE ALBUM RCA

g J-J CALE/ERIC CLAPTON
THE ROAD T0 ESCONDIDO REPRISE

g ROBBIE WILLIAMS
RUDEBOX CHRYSALIS

JUSTIN TIMBERLAKE

FUTURESEX/LOVESOUNDS JIVE/ZOMBA

PINK

I'M NOT DEAD LAFACE/ZOMBA

LAURA PAUSINI

10 CANTO ATLANTIC

YUSUF ISLAM
AN OTHER CUP POLYOOR

N

Nielsen

RADIO AIRPLAY Nelsen

RADIO AIRPLAY INFORMATION FROM 17 EURGPEAN COUNTRIES AS MONITORED AND
TABULATEC BY NIELSEN MUSIC CONTROL.

LAST
WEEK

DECEMBER 6. 2006

i MY LOVE
s ¢ JUSTIN TIMBERLAKE FT. T.| JIVE/ZOMBA
5 IRREPLACEABLE
BEYONCE KNOWLES COLUMBIA
- | § PATIENCE
. _TAKE THAT POLYOOR
4 10 SMACK THAT
AKON FT. EMINEM KONVICT
e BUTTONS
_— THE PUSSYCAT DOLLS FT. SNODP DDGG
e 5 PROMISCUOUS
. NELLY FURTADO FT. TIMBALANO MOSLEY/GEFFEN
-, Jump
1 MADONNA WARNER BROS
| ; HURT
F CHRISTINA AGUILERA RCA
Il 5 1DON'T FEEL LIKE DANCING
| SCISSOR SISTERS POLYDOR
410 g SNOW (HEY OH)
RED HOT CHILI PEPPERS WARNER BROS.

U & UR HAND
PINK LAFACE/ZOMBA

4 13
14, YOU GIVE ME SOMETHING
JAMES MORRISON POLYDDR

7 ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY/GEFFEN

ROCK THIS PARTY
BOB SINCLAR FY. CUTEE-B YELLOW PROQUCTION

14 WHO KNEW
PINK LAFACE/ZOMBA

Data for week of DECEMBER 16, 2006 |

9

VARIOUS ARTISTS

1 : o
- |
WOW HITS 2007 WORD-CURB/PROVIDENT-INTEGRITY 7196/EMI CMG _-I =6 Y im\_!

1 1
e

NEWSONG
THE CHRISTMAS HOPE INTESRITY 4043/PROVIDENT-INTEGRITY

ALAN JACKSON

PRECIOUS MEMORIES ACR/ARISTA NASHVILLE 802B1/PRDVIDENT-INTEGRITY 42 72

MARY MARY o
MARY MARY MY BLOCK/INTEGRITY GOSPEL/COLUMBIA 3537/PRCVIDENT-INTEGRITY

CHRISTMAS OFFERINGS ESSENTIAL 10826/PROVIDENT-INTEGRITY

BILL & GLORIA GAITHER WITH THE HOMECOMINS FRIENDS =
HOMECOMING CHRISTMAS: FROM SOUTH AFRICA GAITHER MUSIC GREUP 2651/EMI CMG |

. MICHAEL W. SMITH KIRK FRANKLIN Q'
STAND REUNION 10109/PROVIDENT-INTEGRITY =" HERD FO YO SOUL/GOSPO SENTRIC 71019/PROVIDENT-INTEGRIT ]
12 VARIOUS ARTISTS 32 W MARK SCHULTZ i
THREE WOODEN CROSSES WORD-CURB 886582 © ™ BROKEN & BEAUTIFUL WORD-CURB 886570
- JEREMY CAMP i 9 SMOKIE NORFUL
| BEYOND MEASURE BEC 3723/EMI CMG @® " LIFE CHANGING EM! GOSPEL 33347/EMi CMG
MARY MARY BiLL & GLORIA GAITHER WITH THE HOMECOMIN3 FRIENDS
A MARY MARY CHRISTMAS MY BLOCK/COLUMBIA 4089/PROVIDENT-INTEGRITY CHRISTMAS IN SOUTH AFRICA GAITHER MUSIC GROUP 2696/EMi SMG
KIRK FRANKLIN PILLAR
_ SONGS FROM THE STORM, VOLUME | F0 YD SDUL'GOSPO CENTRIC 88401/PROVIDENT-NTEGRITY THE RECKONING FLIC<ER 10825/PROVIOENT-INTEGRITY @&
8 ;1_!‘_ NEWSBOYS 0 . VARIOUS ARTISTS [ 3
"GO INPOP 1383/EMI CMG (5% WOW WORSHIP (AQUA) WORD-CURB/EMI CMG/SONY BMG 10814/PRCVIDENT-INTEGRITY (55
8 10‘ CHRIS TOMLIN .n: AMY GRANT
S SEE THE MORNING SIXSTEPS/SPARROW 2828/EMI CMG = TIME AGAIN... AMY GRANT LIVE WORD-CURB 886849 @)
_‘F '“ FLYLEAF ® ;'g‘ UNDEROATH i
| FLYLEAF OCTONE 50005/PROVIDENT-INTEGRITY " DEFINE THE GREAT LINE SOLIO STATE/TOOTH & NAIL 2658 /EMI MG @ -
| 15 B © ALABAMA - 16 62 BARLOWGIRL
o SONGS OF INSPIRATION RCA NASHVILLE 00532/PROVIDENT-INTEGRITY ) 7 ANOTHER JOURNAL ENTRY FERVENT 886446/WORD-CURB
@ 16 3 [ARNELl SOUNDTRACK | | 25 4 VARIOUS ARTISTS i
& (L1130 THE NATIVITY STORY: SACRED SONGS NEW LINE 39073/WORO-CURS | [F €9 1T \WORSHIP PLATINUM INTEGRITY 4077/PROVIDENT-INTEGRITY =
(! "4:2'_ 9 2 P.O.D. &} TODD AGNEW AND FRIENDS
.. 4 '© GREATEST HITS: THE ATLANTIC YEARS ATLANTIC/RHINO 74790/WORD-CURB DO YOU SEE WHAT | SEE? AROENT/INO 2545/PROVIDENT-INTEGRY ____I
41 .l,l MORMON TABERNACLE CHOIR ISRAEL & NEW BREED
& " THE WONDER OF CHRISTMAS MORMON TABERNACLE CHOIR 70047 A TIMELESS CHRISTMAS INTEGRITY GOSPEL/NTEGRITY/COLUMBIA 4001/PROVIDENT-INTEGRITY '
I'I‘{’_ 19 66 CASTING CROWNS ‘i VARIOUS ARTISTS |
| LIFESONG BEACH STREET/REUNION 10770/PROVIDENT-INTEGRITY @ B WOW HITS 2006 EMI CMG/PROVIOENT-INTEGRITY/WORD-CURB R47/EMI CMG
13 |9 SKILLET VARIOUS ARTISTS
| COMATOSE ARGENT/SRE/LAVA 2546/PROVIDENT-INTEGRITY BELIEVE: SONGS OF FAITH FRON TODAYS, TOP COUNTRY & CHRISTIAN ARIISTS ARSTA NASHVILLE 10322 PROVIDENT-NTEGRITY
| 2 Q FRED HAMMOND HAWK NELSON
b FREE TO WORSHIP VERITY 85990/PROVIDENT-INTEGRITY & SMILE. IT'S THE ENO OF THE WORLO 100TH & NAIL 5613/EMI CMG
18 |_i7" SELAH HILLSONG e
" BLESS THE BROKEN ROAO - THE OUETS ALBUM CURB 78944/WORD-CURB CELEBRATING CHRISTMAS HILLSONG AUSTRALIAINTEGRITY 4039/PRIVIDENT-INTEGRITY
i JONNY LANG GAITHER VOCAL BAND
TURN AROUND A&M 007517/PROVIDENT-INTEGRITY : GIVE IT AWAY GAITHER MUSIC GROUP 264B/EMi CMG
M ‘-‘LI‘ MERCYME = a8 m-f KUTLESS
“€ COMING UP TO BREATHE ING 3872/PROVIDENT-INTEGRITY | """ HEARTS OF THE INNOCENT BEC 3906/EMI CMG @
= MAT KEARNEY = ; KUTLESS
a8 | NOTHING LEFT TO LOSE AWARE/COLUMBIA/INPOP 13B0/EMI CMG 4 3 ¥ STRONG TOWER BEC 539 1/EM} CMG
i| THIRD DAY e SUPERCHIC[K]
. : BEAUTY FROM PAIN: 1.1 INPOP 1367/EMI CMG

WHEREVER YOU ARE ESSENTIAL 10795/PROVIDENT-INTEGRITY

]‘_Z_ih'f‘u 13

JARS OF CLAY

GOOD MONSTERS ESSENTIAL 10B20/PROVIDENT-INTEGRITY o

AVALON
FAITH: A HYMNS COLLECTION SPARROW 7742/EMI CMG

- CASTING CROWNS

' KIRK FRANKLIN
| _SONGS FROM THE STORM. YOLUME | £G YD SOUL/GOSPD CENTRIC 88401/Z0MBA

" ACHRISTMAS CELEBRATION MANY ROADS 4964378

LIFESONG LIVE BEACH STREET/REUNION 10106/PROVIDENT-INTEGRITY &

ARTIST

TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL
PATTI LABELLE

!ﬁix

s
8
|

VARIOUS ARTISTS g
TOP 40 CHRISTMAS SONGS, CAROLS, & FAVORITES MARANATHA! 971 893/WORD-CURB

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

YOLANDA ADAMS
DAY BY DAY ELEKTRA/ATLANTIC 83780/AG

THE GOSPEL ACCORDING TO PATTI LABELLE UMBRELLA 970109/BUNGALO ]

A MARY MARY CHRISTMAS MY BLOCK/COLUMBIA 88650/SONY MUSIC - 27 32 20

NORMAN HUTCHINS
WHERE | LONG TO BE JOI 1270

= nw
I ==

GLADYS KNIGHT AND THE SAINTS UNIFIED VOICES

BISHOP G.E. PATTERSON & CONGREGATION
SINGING THE OLD TIME WY VOLUME 2 PODIUM 2505

ISRAEL & NEW BREED

" _ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL/EPIC 94893/SONY RUSIC

"o

JUANITA BYNUM
CHRISTMAS AT HOME WITH JUANITA FLOW 9309

9

FRED HAMMOND
FREE TO WORSHIP VERITY 85990/Z0MBA @&

s NICOLE C. MULLEN
~ REDEEMER: THE BEST OF NICOLE C. MULLEN WORD-CURB 86565/ WARNER BROS

JIMMY HICKS & THE VOICES OF INTEGRITY
BORN BLESSED WORLD WIDE GOSPEL 3041

B -

KELLY PRICE
THIS IS WHO | AM GOSPO CENTRIC 88167/20MBA

v

LECRAE
AFTER THE MUSIC STOPS REACH 30021/CROSS MOVEMENT

SHEKINAH GLORY MINISTRY
LIVE KINGDOM 1011/800KWORLD

CECE WINANS

. _PURIFIED PUREZHIINGS GDSPEL/INQ 93997/SDNY MUSIC

VARIOUS ARTISTS
BODY + SOUL GOSPEL SONY BMG 19181/TIME LIFE

DONNIE MCCLURKIN
PSALMS. HYMNS & SPIRITUAL SONGS VERITY 64137/Z0M8A

BYRON CAGE
AN INVITATION TO WORSHIP GOSPO CENTRIC 71281/Z0MBA

BISHOP G.E. PATTERSON & CONGREGATION
SINGING THE OLD TIME WAY PODIUM 2504

w‘i.‘ 7 |19 JUANITA BYNUM & JONATHAN BUTLER 101
L] GOSPEL GOES CLASSICAL FLOW 1894/MARANATHA! L
. MARY MARY ==
- o D’_ MARY MARY MY BLOCK/COLUMBIA 77733/SONY MUSIC * ?
e ~ KIRK FRANKLIN
'rr"?' 9 g HERD FO YO SOUL/GOSPO CENTRIC 71019/20MBA ’
_ g g SMOKIE NORFUL Eih
S UIFE CHANGING EMI GOSPEL 33347 3
T TYE TRIBBETT & G.A. =
1212 28 rony uver n1EGRITY GOSPEL/COLUMBIA 77526/SONY MUSIC _ N o8
s '!. ISRAEL & NEW BREED ="
05 ATIMELESS CHRISTMAS INTEGRITY GOSPEL/INTEGRITY/COLUMBIA 87935/SONY MUSIC -3?
";5"' 14 |5 VARIOUS ARTISTS
[ GOTTA HAVE GOSPEL! GOLD GOSPO CENTRIC/INTEGRITY GOSPEL/INTEGRITY 87208/Z0MBA
4o ;7 JUANITA BYNUM
5 19 -b‘, A PJECE OF MY PASSION FLOW 9301 . m
VARIOUS ARTISTS = :
(16 15 145 0w GOSPEL 2005 EMI CMG/WORD-CURB 75160/20MBA ® 4 axx

“ THE GOSPEL VERITY 71620/20MBA _

SOUNDTRACK

RAY CHARLES WITH THE VOICES OF JUBILATICN CHOIR
_RAY CHARLES WITH THE VDICES DF JUBILATION CHOIR CAPSTOBE 101/MEDIALINK |

VARIOUS ARTISTS
THE VERY BEST OF PRAISE & WORSHIP LEGACY/VERITY 81605/20MBA

VICKIE WINANS of
WOMAN TO WOMARN: SONGS OF LIFE VERITY 85576/Z0MBA g |

MARTHA MUNIZZI '
NO LIMITS...LIVE INTEGRITY/COLUMBIA 77093/SONY MUSIC £

COKO
GRATEFUL LIGHT 6527

VALERIE BOYD
VICTORY SHEKINA -t INTERNATIONAL 6002

BISHOP PAUL S. MORTON
STILL STANOING TEHILLAH 6528/LIGHT

5

3 a

DARIUS BROOKS =
MY SOUL JMG 1000/KOCH

- DEITRICK HADDON
| 7 OAYS TYSCOT/VERITY 88166/Z0MBA

a5 47 1

DAVID G. EVANS
HEALED WITHOUY SCARS ABUNDANT HARVEST 0849

. UNCOVERED/COVERED VERITY/LAFACE 67926/Z0MBA

KENNY LATTIMORE & CHANTE MOORE

" MICAH STAMPLEY
A FRESH WIND: THE SECONO SOUND... LEVITICAL 9109

507_- 42“?_3

~ GRITS

REDEMPTION GOTEE 65929

g-” E‘j

P

. KIERRA KIKI SHEARD

HEZEKIAH WALKER & LFC
20\85 THE EXPERIENCE YERITY 62829/Z0MBA

THIS IS ME EM! GOSPEL 32483

NIYOKI
MY EVERYTHING C2G 1015/INFINITY/CENTRAL SOUTH

DAVE HOLLISTER
THE BOOK OF DAVID: VOL. 1 THE TRANSITION GOSPQ CENTRIC 85334/Z0MBA

RE-ENTRY

TONY TERRY
CHANGED! STUDIO 25/J=6 5912/KOCH

For chart reprints call 646.654.4633

. PAVED THE WAY MALACO 1542

THE CARAVANS '.50,_] AE-ENTAY

Go to ww

www americanradiohistorv com

LEE WILLIAMS AND THE SPIRITUAL QC'S
SOULFUL HEALINE MCG 7042

w.billboard.biz for complete chert data |
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CHARTS

ALBUIVE CHAR | & E—

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B/hip-hop retail charts is complled by Nieisen
SoundScan from a national subset of core stores that specialize In those genres.

@ Aibums with the greatest sales gains this week.
- m Where included, thls award indlicates the title
GAINER ] with the chart's largest unit Increase.

Where Included, this award indicates the title with
the chart’s biggest percentage growth.

Indicates album entered top 100 of The Billboard 200
and has been removed from Heatseekers chart.

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivalent prices, which are projected
from wholesale prices. © after price indicates album only available on DualDisc
CD/DVD after price indicates CD/DVD combo only available. ® pualDisc avail-
able. ® CD/DVD combo available. * indicates vinyl LP is available. Pricing and
vinyl LP availability are not included on all charts.

SINGLES CHARIS | »

RADIO AIRPLAY SINGLES CHARTS

Compiled trom a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, comput-
ed by cross-referencing exact times ot alrplay with Arbitron listener data. The
exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modem
Rock and Adult R&B charts, which are ranked by total detections.

@ Songs showing an increase in audience {or detections)
over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from the Hot 100 and Hot 100 Airpiay charts simuftaneously

if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs
are removed from the Hot R&B/Hip-Hop Songs and Hot R&B/Hip-Hop Alrplay charts
simultaneously if they have been on the Hot R&B/Mip-Hop Singles & Tracks for more
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop
100 Airplay charts simultaneously if they have been on the Pop100 for more than 30
weeks and rank below 30. Titles are removed from Hot Country Songs if they have
been on the chart for more than 20 weeks and rank below 10 in detections or audi-
ence, provided that they are not still gaining enough audience points to bullet. Songs
are removed from the Adult Top 40, Adult Conternporary, Adult R&B, and Hot Dance
Airplay charts it they have been on the chart for more than 20 weeks and rank below
15 (20 for Modern Rock and Latin) or if they have been on the chart for more than 52
weeks and below 10.

SINGLES SALES CHART

The top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by
Nielsen SoundScan. For R&B Hip-Hop Singles Sales, sales data is compiled
from a national subset panel of core R&B Hip-Hop stores by Nielsen Soundscan.
@ Singles with the greatest sales gains.

CONFIGURATIONS

@ CD single available. ® Digital Download available. & DVD single available.
Q@ Vinyl Maxi-Single available. O Viny! Single avallable. @ CD Maxi-Single
available. Configurations are not included on all singles charts.

HITPREDICTOR

ﬁr Indicates title earned HitPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multiple listens and a nationwide sample of carefully profiled music con-
sumers. Songs are rated on a 1-5 scale; final results are based on weighted posi-
tives. Songs with a score of 65 or more (75 or more for country) are judged to
have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of avallable music. For a complete and updated list of cur-
rent songs with Hit Potential, commentary, poils and more, please visit www.hitpre-
dictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from ciub DJs.
@ Titles with the greatest club play increase over the previous week.

AWARD CERL LEVELS B

ALBUM CHARTS

® Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). B RIAA certification for net shipment

tor 1 million units (Platinum}. © RIAA certification for net shipment of 10 million
units (Diamond). Numeral within Platinum or Diamond symbol indicates album’s
muiti-platinum level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the number of discs and/
or tapes. _ Certification for net shipments of 100,000 units (Oro). [ Certification
of 200,000 units {Platino). (2 Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downioads (Goid). ll RIAA certification for

1 million pald downloads (Ptatinum}). Numeral within platinum symbol indicates song's
multiplatinum level. ) RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS
® RIAA goid certification for net shipment of 25,000 units for video singles.

J RIAA gold certification for net shipment of 50,000 units for shortform or
longform videos. ll RIAA platinum certification for net shipment of 50,000 units
for video singies. [ RIAA platinum certification for sales of 100,000 units for
shortform or longrorm videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RiAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retail price. Il RIAA platinum certification for sales of 100,000 units or $2
million In sales at suggested retail price. © IRMA gold certification for a minimum
sale of 125,000 units or a doliar volume of $9 million at retail for theatrically released
programs; or of at least 25.000 units and $1 million at suggested retail for non-the-
atrical titles. [ | IRMA platinum certification for a minimum sale of 250,000 units or a
dollar volume of $18 million at retail for theatrically released programs, and of at
least, 50,000 units and $2 million at suggested retail for non-theatrical titles.

27 14 4 TECH NSNE

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

L u;
sg LEES ARTIST o
- a2 ;(z: TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL =

o e I3l YING YANG TWINS
s sl RIS cHEMICALLY IMBALANCED COLLIPARK 2850°/TVY (18.98)
4

JIM JONES

- ' N_USTLER‘S PO.M.E. (PRODUCT OF MY ENVIRONMENT) DlPLO_M_ATS 5964/KOCH (17.98)
a 2 5 TOMWAIS
- 3 _EPNANS: BHA\.NlERS. BAWLERS &ESTARIEA_NTL 08577/EPIT_A_P4H (53.98)
JASON ALDEAN
. ’ 3 JASON ALDEAN BROKIN BOW 7657 (12.28) - == i .
P LITTLE BIG TOWN
5 (8 € _T!E R-ILA!]FO HERE £QUITY 3010 (13.98)_ o .
Bl ¢ 5 HEARTLAND
! LOVED D{ER FIRST LO!_'T_ON CR_EE_K_QQOG (18.98)
iF s 5 PITBULL
. EL MARIEL FAMOUS ARTISTS 2820°/TVT (18.98) -
2 TAMIA
L 48 BETWEEN FRIENDS PLUS | 3784/IMAGE (15.98) — ]
@ 3 2 SUFJANSTEVENS
. ? = SONGS FOR CHRISTMAS ASTHMATIC KITlSDZB (23.98) - - -
DANE COOK
g 10 dl EALIATI(]N COMEDY CENTRAL 0034 (18.98 CD/DVD) ® -
0 21 GLADYS KNIGHT AND THE SAINTS UNIFIED VOICES
A CHRISTMAS CELEBRATION MANY ROADS 4964378 (16.96)
42 ¢ 17 HELLOGOODBYE
J  ZOMBIES! ALIENS! VAMPIRES! DINOSAURS! DRIVE-THRU 83645 (11.98)
@ 19 13 JERRY LEE LEWIS
] LAST MAN STANEG: THE ETS M}TISTS FIRST 20001/SHANGRI-LA (179;98)
ﬁ 16 ¢ VARIOUS ARTISTS
A B UE COLLAR CHRESTMAS. REDNELX STYLE (5 A FHN 7%
@ 41z JSEEH SOUNDTRACK
M GAINER NATIVITY STORY: SACRED SONGS NEW LINE 39073 (15.98)

17
(18]
@ 2%
(21)
o

BROOKE HOGAN
_Ii!l[!I.S_EWEREU SMC 44909/SDBE (13.93)9 -
JUANITA BYNUM
CHRISTMAS AT HOME WITH JUANITA FLOW 9309 (17.98)
MORMON TABERNACLE CHOIR
THE WONDER OF CHRISTMAS MORMON TABERNACLCN(NR 70047 ()
CRAIG MORGAN
JEmTrEBITOFFERROKEN|BOW 77974(18198) .
GEORGE JONES AND MERLE HAGGARD
»JONES S|NG§HAGGWIN.G_S< JUN_ES_S_A[I_DIT Eﬁlwfliﬁ_7§3)_
VARIOUS ARTISTS
(IR AS €1 ASSIREMERTIAE ELAN) VIR EN TN AT MADACY SPECAL P
DARRYL WORLEY
| HERE AND NOW 903 MUSIC 1003 (18.98)
15 g SENSES FAIL
STILL SEARCHING DRIVE-THRU 439/VAGRANT (15.95) ®
4 JOANNA NEWSOM
YS DRAG CITY 303* (16.98)
E AIMEE MANN
ONE MORE ORIFTER IN THE SNOW SUPEREGD 025 (15.95)

43 3 JOHNNY CASH
COUNTRY CHRISTMAS LASERLIGHT 3?8{!;!/DELTA (7.?8)_

798

12

17

26

EVERREADY {THE RELIGION} STRANGE 01 (18.98)

JUANITA BYNUM & JONATHAN BUTLER
GOSPEL GOES CLASSICAL FLOW 1894/MARANATHA! (16.95)_ .

28 2

ke BULLET FOR MY VALENTINE

29, ,' 2 THE POISON TRUSTKILL 74 (13.98) o -
4 JARS OF CLAY )

30 28 3 GODO MONSTERS ESSENTIALX_BB?O 5125)_ - = g
‘37 12 2 KOTTONMOUTH KINGS
- = HIDOEN STASH IIl SUBURBAN NOIZE 73 (18.98) e
@ 4 2 KENNY ROGERS

=z = KENNY ROGERS CHRISTM&LLECTI&EM! SPECIAL MARKETS 52275/MADACY (14882
33 4 3 THE 101 STRINGS ORCHESTRA

_' WSWMNNCWWNWLWSWDN_VOS@
m 43 2 VARIOUS ARTISTS

" CHRISTMAS FAVORITES MADACVXECIAL PEODUCTSLIBOB/A_MDAFV {12.98) B
@ 50 |3 ALABAMA

= ALABAMA- CHRISTMAS COLLECTION S(NY&JGGSIWMAMM(}«]PW%W)NNG{%)
36

34 g UNK
| BEATN DOWN YO BLOCK BIG DOMP 5973/KOCH (17.98)

VARIOUS ARTISTS

37 0 =
HRISTMAS WITH THE RAT PACK AND FRIENOS L_ASERL]GHT 32811@& (6,98)_

=8 NICKEL CREEK

2 REASUNSﬂ‘(Y (THE VERY BESD ww{ﬂ]?ﬂwﬁ_ﬂ (18.98) — |
PILLAR

= | THE RECKONING FLICKER 10825 (13.98) ®

@ THE COUNTDOWN KIiDS

_ 4 CRAYOU.: CHRISTMAS IS FOR KIDS_ MAD_ACY KiDS! 52293/MADACY (13._98)
41 45 3 BARRY WHITE

BARRY WHITE LOVE COLLEGTION UME 51547/MADACY (3.98)

VINCE GILL
VINCE GILL CHRISTMAS COLLECTION UME 52273/MADACY (14.98)

& === ChioDO0S
:e .ALL'S WELL THAT ENDS WELL EQUAL VISION 136 (14.98 CD/DVD) &

30 = - INSANE CLOWN POSSE
ol THE WRAITH. REMIX ALBUMS PSYCHOPATHIC 4062(;5.95) o N

34
i ll THE STARLIGHT SINGERS T

3 -4 £ ‘_CHR!STMAS SHOES MADACY SPECIAL PRODUCTS 52455/M5DACY (5.88)

. IRON MAIDEN

B 42 1: A MATTER OF LIFE AND DEATH SANCTUARY 54755ﬂ9ﬂ @®

@ [ KEALF'I REICHEL
y | MALUHIA PUNAHELE 11225 (15.98)
13

.36

w GEORGE LOPEZ
EL MAS CHINGON OGLID 89140 (16.98)

39 49 = VARIOUS ARTISTS
: = #1 HITS OF THE 50S AND 60 MADACY SPECIAL PRODUCTS 52251/MADACY (13.98

SOUNDTRACK
THE LAST KISS L AKESHORE 33869 (18.98)

S0 46 15

TOP INDEFEWNDENT ALBUMS: Independent Albums are current titles that are sold

vie ndependeit distribution, including those that are fuifilled via major branch distrib-

utors. TASTEMAKERS: Top selling albums from a core pane! of trend-setting inde-
paxient and anall-chain stores. WORLD: See charts tegend for rules and explana
tics. FROM 2| _LBOARD.BIZ: A weekly spotlight on one of the charts that are
upmated weeky on billboard.biz, including ones that are exclusive to Billboard's web
sites. © 2006 VYNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights
reserved.

60 | Goto www.billboard.biz for complete chart data

WwWWW.americanradiohistorv.com

SALES DATA COMPILED BY
N
Nielsen
SoundScan

e .
; £EES ARTIST =
: . =3 33 TITLE IMPRINTANUMBER/DISTRIBUTING LABEL &
:o INCUBUS
A& J LIGHT GRENADES IMMORTAL/EPIC 83852/SONY MUSIC
2 2 THE BEATLES
JLOTE[ARRUF179803/CARITON S _
5 a 1 JAY-Z
_K_INGI]OM COME RO_C-A-FELA/DEEAM 0060_45" M -
a 4 I3 SNOOP DOGG
. THA BLUE CARPET TREATMENT DOGGYSTYLE/GEFFEN 008023"/INTERSCOP 4
5 E AKON
| =11 KONVICTED KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN 007968*/UMRG
ro el CLIPSE
§ _H_EL_L HATH EI] FURVLUP GANG/STAR Tki 5211_‘ 0MRA> -
7 6 2 TOM WAITS
€ _ORPHANS: BRAWLERS, BAWLERS & BASTAROS ANTI- BE677/EPITAPH
8 4 = THEGAME
= DOCTOR'S ADVOCATE GEFFEN 007933"/INTERSCOPE = -
e 7 = 2PAC
| PAC'S LIFE AMARU 008025*/INTERSCOPE
10 12 J.J. CALE & ERIC CLAPTON
THE ROAD TO ESCONDIDO DUCK/REPRISE 44418/WARNER BROS.
11 5 BRAND NEW
THE DEE._A_ND GOD ARE RAGINGVINSIDE ME lN‘.:RuCM M_ B
12 11 SUFJAN STEVENS
__SONGS FOR CHRISTMAS ASTHMATIC KITTY 602 —
i DAMIEN RICE
et 9 HEFFA/VECTOR 43249/WARNER BROS. B _
SARAH MCLACHLAN ®
WINTERSONG ARISTA 81504/AMG o N N
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688600

&
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153 NEIL YOUNG & CRAZY HORSE

1 9 CELTIC WOMAN
- A CHRISTMAS CELEBRATION MANHATTAN 70124/BLG

32
2
7
9
L1
3
3

3

44

%} EYES OPEN (POLYDOR/A&MW/INTERSCOPE]

8

1L

LIVE AT THE FILLMORE EAST: MARCH 6 & 7, 1970 REPRISE 44429/WARNE @

ARTIST =
TITLE IMPRINTANUMBER/DISTRIBUTING LABEL &

LOREENA MCKENNITT

AN ANCIENT MUSE QUINLAN ROAD/VERVE 007920/VG a
CELTIC WOMAN ®
CELTIC WOMAN MANHATTAN 60233/BLG
KEALI'l REICHEL
MALURIA PUNAHELE 11225 -
MICHELLE AMATO/MICHELLE LINDAHL/SARAH MOORE
CELTIC CHRISTMAS MADACY SPECIAL PRODUCTS 52693/MAOACY

RODRIGO Y GABRIELA
MABRIELA ATQ 1_5' L
VARIOUS ARTISTS
CELTIC FAVORITESV lﬂaﬂ;v ngCIAl_P)\DL ;_TS_5224" {A_OACY =
MOYA BRENNAN
_ANJRISH CHRISTMAS SPARROW 5574_
VARIOUS ARTISTS
C_ELTIﬂHISHJIAiM}\l)A(}_VSF |AL!" oou :T 52 M_MA( AnV_
RONAN TYNAN
THE DAWNING OF THE DAY D! 073
VARIOUS ARTISTS
RHYTHMS DEL MUNDOD: CUBA APE VIS ﬂ/ 'ﬂE“\.AL ML
JAKE SHIMABUKURO
GENTLY WEEPS HITCHHIKE 1105
VARIOUS ARTISTS
THE ONLY CELTIC HOLIDAY ALBUM YOU WILL EVER NEED INTERSOUND 6484/COMF ENl_A
CIRQUE DU SOLEIL
KA CIRQUE DU SOLEIL 20024 ~
NA PALAPALAI
KA PUA HAE HAWAPI KDDPS2 1004

UNIVERSAL CLA

TV/HIP-0 00789 1/UME

L 2Z  TITLE (IMPRINT / DISTRIBUTING LABEL)

INCUBUS
LIGHT GRENADES (IMMORTAL/EPIC/SONY MUSIC

" DAUGHTRY

DAUGHTRY (RCA/RMG
THE BEATLES
LOVE (APPLE/CAPITOL)
HINDER

NICKELBACK
ALL THE RIGHT REASONS (ROADRUNNER/IOJMG)
u2
U218: SINGLES (ISLAND/INTERSCDPE
EVANESCENCE
THE OPER QOMIND-UP
JOHN MAYER
CONTINUUM (AWARE/COLUMBIA/SDNY
THE FRAY

_HOW TO SAVE A LIFE (EPIC/SONY MUSIC

MY CHEMICAL ROMANCE
 THE BLACK PARADE (REPRISE/WARNER BRO:

J.J. CALE & ERIC CLAPTON

THE ROAD TO £SCONOIDO (DUCK/REPRISE/WARNER BROS.)

THE KILLERS

SAM'S TOWN (ISLAND/IDJMG)
| SNOW PATROL

ROD STEWART
SSTILL THE SAME. . GREAT ROCK CLASSICS OF OUR TIME (J/RMC

VARIOUS ARTISTS
WOW HITS 2007 (WORO-CURB/PROVIDENT-INTEGRITY/EMI CMG)
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FAREWELL | TOUR: LIVE FROM MELBCURNE

a
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SEE BELOW FOR COMPLETE LEGEND INFORMATION.

Title .

Begin To Hope

ABEL & NUMBER /| (PRICE)
#1 (T3 REGINA SPEKTOR
ERSY [L1LTT 3 SIRE 44112/WARNER BROS. (15.98)

77 Eagles
RHINO HOME VIDEQ 70423 (29,98 DVD)
 UNDER THE DESERT SKY i B
4 SUGAR DECCA/UNIVERSAL MUSIC & VIDEO DIST. 007831 (25.98_CDID'D) Andrea Bocell
LIVE AT THE GREEK o R
2 COLUMBIA MUSIC VIDE/SONY BHG VIDEO 70229 (14.98 DVD) e .7 ]

TONY BENNETT. AN AMERICAN CLASSIC

COLUMBIA MUSIC VIDED/SONY BMG VIDEO 70283 (14.98 DVD)

KISSOLOGY: THE ULTIMATE KISS COLLECTBON VOL. 1 1974-1977
VH-1 CLASSICS/UNIVERSAL MUSIC & VIDEQ DIST. 124 (29.98 DVD)

THE INFORMATION

Tony Bennett

5i Kiss

9 INTERSCOPE VIDED/UNIVERSAL MUSIC & VIDEQ DIST. 007576 (13.98 <D/D¥D) Beck
SKIN AND BONES Foo Fighters |
RCA/SONY BMG VIDEO 702451 {21.98 DVD)
- GREATEST HITS [= ]
9 106 WIND-UP VIDEQ/SONY BMG ViDEOD 13103 (13.98 CD/DVD) Creed -
B THE SPACE WITHIN US
- - " ABE HOME VIDED 76291 (24.98 DVD) Paul McCartey %
= PULSE p
[W. 1 197 CDLUMBIA MUSIC VIDEQ/SDNY MUSIC ENTERTAINMENT 54171 (24.98 DVD) Pink Floyd ;‘
. 2 BACK TO BEDLAM
LA 3 CUSTARD/ATLANTIC VIDEO/WARNER MUSIC VISION 94557 (21.9B CD/IVD) James Blunt g
T WE ARE... THE LAURIE BERKNER BAND i B
E‘EI‘: m 42’ HEAR/RAZOR & TIE/SONY BMG VIEEO 86009 (16.98 DVO) The Laurie Berkner Band g
10 4n  HOMECOMING CHRISTMAS FROM SOUTH AFRICA ; 2 Gai ; ing Eri E ]
ﬁ "ﬂ 1?‘* SPRING HOUSE VIDEQ/EMM MUSIC VIDED 44734 {19.98 DVD) Bill & Gloria Gaither With The Hnmecomlng Friends ﬁ
ELVIS: '68 COMEBACK SPECIAL f
E 16118 pca/sony BwG viEo 70505 {16.98 VD) Eiis Presiey at
19 12 THE GHOSTS OF CHRISTMAS EVE Trans-Siberian Orchesta |
. s LS LAVA/WARNER MUSIC VISION 53131 (14 98/24 99)
I CHRISTMAS IN SOUTH AFRICA : ia Gai i T [
H 15 10 SPRING HOUSE VIDEQ/EMM MUSIC VIDEC 44736 (19.98 DVD) Bill & Gloria Gaither With The Homecommg fiiends -
3 THE LONG ROAD HOME
& 2_5 VISUAL ENTERTAINMENT 7022 (19.98 DVO) John Fogerty ;
LIFESONG LIVE Casting Crowns
REUNION/SONY BMG VIDEC 10106 (13.98 CD/DVD}
4g ELVIS: ALOHA FROM HAWAII Elvis Prestey [0
11077, RCA/SONY BMG VIDEC 70507 (19.98 DVD) =
- FAMILY JEWELS :
88 EPIC MUSIC VIDED/SONY MUSIC ENTERTAINMENT 58843 (19.98 OVD; AG/DC '
2 U218 VIDEOS u2
INTERSCOPE VIDEO/UNIVERSAL STUDIDS HOME VIDEC 808109 (19 93 DVD)
LIVE! TONIGHT! SOLD OUT! Nirvana 3
GEFFEN HOME VIDEO/UNIVERSAL MUSIC & VIDEO DIST. 007914 (19.58 DVJ) i
ROBERT PLANT AND THE STRANGE SENSATION ion |
ZDE/RDUNDER/UNIVERSAL STUDIOS HOME VIDED 612190 (19.98 DV} Hopert RiantlAnd The Stmnge Sensation Lzl’i
PAST, PRESENT & FUTURE ic B
17 182 GEFFEN HOME VIDEO/UNIVERSAL MUSIC & VIDED DIST. 001041 (18.58 COVDVD) fiobiZombie an
" 1s0 LIVE AT DONINGTON
= ‘e,m EPIC MUSIC VIDED/SONY MUSIC ENTERTAINMENT 56963 (14.98 DVD AC/DC

TITLE

#h

ARTIST (IMPRINT / PROMOTION LABEL)
1 2 7 MY LOVE !
JUSTIN TIMBERLAKE FEATURING T). JIVE/ZOMBA |
§ LET'S RIDE
THE GAME GEFFEN/INTERSCOPE
ES‘AOLTFL%EZDMBA AFl,  LOVE LIKE WINTER
N STEFANI [
§ IRREPLACEABLE UL i WAL
BEYONCE COLUMBIA CIARA,  promISE
~ TELL ME SHAKIRA FEAT. CARLOS SANTANA, ILLEsA
~ DIDDY FEATURING CHRISTINA AGUILERA BAD BOY/ATLANTIC BEYONCE,  IRREPLACEABLE
WIND IT UP .
GWEN STEFANI INTERSCOPE GAME,  LeT's Rine
THAT'S THAT S*** EMINEM,  you oon'T knOw
SNOOP DOGG FEATURING R. KELLY 00GGYSTYLE/GEFFEN JUSTIN TIMBERLAKE FEAT. T.l.,, wyLovE

HOW TO SAVE A LIFE
THE FRAY EPIC
- WE FLY HIGH
JIM JONES DIPLOMATS/KOCH
SHOW ME WHAT YOU GOT
JAY-Z ROC-A-FELLA/OEF JAM/IDJMG
HURT
._CHRISTINA AGUILERA RCA/RMG
THE SAINTS ARE COMING
U2 & GREEN DAY ISLAND/INTERSCOPE/REPRISE

YOU DON'T KNOW
EMINEM, 50 CENT, LLOYD BANKS & CASHIS SHADY/AF TERMATHINTERSGOPE

CHRISTINA AGUILERA,  Hurt
AKON FEAT. SNOOP DOGG, 1| wANNA LOVE Y08

IR ——— - - - ]

JUSTIN TIMBERLAKE FEAT. T.l., MY Love

DIDDY FEAT. CHRISTINA AGUILERA, TELL 4
SNOOP DOGG FEAT. R. KELLY,  THAT'S THA™ 2***
LIL SCRAPPY FEAT. YOUNG BUCK,  MONEY IN THE 8aNK

1 s FERGALICIOUS CHERISH,  UNAPPRECIATED
FERGIE WILL.).AM/A&M/INTERSCOPE UNK,  waLx 1T our
LOVE LIKE WINTER CIARA,  PROMISE
'AFIL rl;n‘wlr E'\-III-L/INTERSCDPE GAME. 17 Ao
YOUNG JEEZY CORPORATE THUGZ/DEF JAM/IDJMG YOUNG JEEZY, 1wy

LLOYD FEAT. LIL WAYNE, vou

IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS DOGHOUSE/INTERSCOPE

Pl ' WANNA LOVE YOU
- = AKON FEAT SNOOP DOGG KONVICT/UP FRONT/SRC/UNIVERSAL MOTOWN
24 g MONEY IN THE BANK
~ LIL SCRAPPY FEATURING YOUNG BUCK BME/REPRISE
ﬂ‘ IS UNAPPRECIATED
.2 2
- 40 3 GOD'S GONNA CUT YOU DOWN
i JOHNNY CASH AMERICAN/LOST HIGHWAY
WALK IT OUT
UNK BIG 0OMP/KOCH
15 » WANTTO
SUGARLAND MERCURY

CHERISH SHO'NUFF/CAPITOL
BEFORE HE CHEATS

SUGARLAND, wanT T0

BRAD PAISLEY, SHE'S EVERYTHING
CARRIE UNDERWOOD,  BEFORE HE CHEATS
TAYLOR SWIFT, Tim MCGRAW

JASON ALDEAN, AMARILLD SKY
RODNEY ATKINS,  WATCHING You

TIM MCGRAW, MY LITTLE GIRL

JOSH TURNER,  WOULD YOU GO WITH ME

q*
23

CARRIE ARISTA/ARISTA NASHVILLE/RMG DARRYL WORLEY,  1JUST CAME BACK FROM A WAR
T MONTGOMERY GENTRY,  SOME PEOPLE CHANGI

Data for week of DECEMBER 16, 2006 | For chart reprints call 646.654.4633

. VICENTE FERNANDEZ

SONY BMG NORTE 02080 {13.98)

ROCK STAR SUPERNOVA
BURNETT/EPIC 88414/SONY MUSIC (18.98)

. MAT KEARNEY

" AWARE/COLUMBIA 94177/SONY MUSIC (11.98)
ANA GABRIEL

SONY BMG NORTE 01721 (15.98)

~ JOANNA NEWSOM

DRAG CITY 303" (16.98)

BULLET FOR MY VALENTINE
TRUSTKILL 74 (13.98)

. NEWSONG

INTEGRITY/COLUMBIA B8311/SONY MUSIC (16.98)
THE 101 STRINGS ORCHESTRA
MADACY SPECIAL PRODUCTS 52306/MADACY (13.9B)
SHINY TOY GUNS

~ UNIVERSAL MOTDWN 007615*/UMRG (11.98)
LOS BUKIS

FONOVISA 352638/UG (11.98)

SIN BANDERA

SONY BMG NORTE 01965 (16.98)

EL GRAN COMBO DE PUERTO RICO
SONY BMG NORTE 02756 (13.98)

~ UNK

JIG OOMP 5973/KOCH (17.98)

RAKIM & KEN-Y

PINA 270183/UNIVERSAL LATINO (15.98)

., CALLE 13

WHITE LION 96875/SONY BMG NORTE {15.98)

La Tragedia Del vaquero

Rock Star Supernova

Nothing Left To Lose

La Reina Canta A Mexico

Ys

The Poison

The Christmas Hope

Thomas Kinkade: Treasury Of Christmas

We Are Pilots

30 Recuerdos

Pasado

Arroz Con Habichuetla

Beat'n Down Yo Block

Masterpiece: Nuestra Cbra Maestra §_.?

Calle 13 E’g

AUGUSTANA
EPIC 93433/SONY MUSIC (11.98) All The Stars Anc Boulevards
CARTEL

TE126 | 1iie wiLiTin GROUPIEPIG B3850/50NY MUSIC (15.98) Chroma
SAY ANYTHING ..Is A Real Boy

¥ DOGHOUSE/J 71805/RMG (11.98)
a 5,'. IMOGEN HEAP

. RCA VICTOR 72532 (11.98)

THE COUNTDOWN KIDS
* 8

Speak For Yourself

MADACY KIDS! 52293/MADACY (13 98) Crayola: Christmas Is For Kids

CHIODOS
£QUAL VISION 136 (14.98 CD/DVD) &

THE STARLIGHT SINGERS
MADACY SPECIAL PRODUCTS 52455/MADACY (5.98)

2 KEALI'I REICHEL
" PUNAHELE 11225 (15.98)

GEORGE LOPEZ

All's Well That Ends Well

Christmas Shoes

Maluhia

OGLIO 89140 (16.98) El Mas Chingon

THE BABY EINSTEIN MUSIC BOX ORCHESTRA
BUENA VISTA 861628/WALT DISNEY (6.98)

Baby Einstein: 2laydate Fun

VITTORIO Vittorio |
POLYDOR/DECCA/MUSIC FOR A BETTER WORLD 007307/UNIVERSAL CLASSIC GRCUP (16.98)
- REIK Sequencia

RAMON AYALA Y