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THIS YEAR, THOUSANDS OF ARTISTS WILL TOUR
MAJOR MARKETS AROUND THE GLOBE.
ARE THEY COMING TO YOUR TOWN?

NOW THEY ARE.

vvn virtual venues network

Introducing a premium distribution network
delivering world class entertainment, life-size,

to theatres, colleges and nightclub stages everywhere
...for about the price of a movie.

NATIONAL LAUNCH MARCH 30 2007

A BRAND NEW ARTIST-TO-AUDIENCE DISTRIBUTION
PLATFORM WITH A GLOBAL REACH AND A SOCIAL
CONSCIENCE THAT PLACES THE MUSIC AND
MONEY BACKENTO ARTISTS HANDS!

VVN DELIVERS YOUR LIVE SHOW TO SMALL TOWN
STAGES THAT THRIVE IN CITIES AROUND THE
GLOBE. WE RETAIN NO INTELLECTUAL PROPERTY
AND REPRESENT THE ARTIST AT EVERY TURN,
PROVIDING NEW MARKET PENETRATION, MER-
CHANDISE AND PROMOTIONAL OPPORTUNITIES
AND A REVENUE SHARE OF EVERY TICKET SOLD.

REGISTERING ARTISTS, FESTIVALS AND VENUES ONLINE NOW AT

WWW.VIRTUALVENUESNETWORK.COM
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MONEY MAKERS 2007

OUR ANNUAL LIST OF MUSIC’S TOP EARNERS >p30
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NETWORKING. DATA. VOICE.
Qwest is changing the landscape of business communications.

No matter the size of your business, think Qwest® for all of your communication needs. We offer a full suite of customizable business-class products and a
quality of service that's chosen by 95% of Fortune 500° companies. All of our products are innovative and scalable, like Qwest® OneFlex® Integrated Access,
which dynamically allocates bandwidth to meet the real-time needs of your business. Call for a consultation today, and find out which of our advanced

solutions would best fit your business.

Ask about Qwest OneFlex Integrated Access.

* A dedicated T-1 connection for local, long distance and data
* Prices starting at $407 a month (with promotional discounts)
® Includes installation and Integrated Access Device

After bill credits; excludes taxes, surcharges, and other fees. For qualifying customers with two- or three-year
commitment. Long distance to non-IA customers is additional.

QWEST

: . BUSINESS
Get smart business solutions from Qwest. SOLUTIONS Q wes t
1 888-273-8990 gwest.com/integrated Spirit of Service

L]

Free Integrated Access Device: Offer may be withdrawn at any time without notice. OneFlex® Integrated Access: OneFlex® Integrated Access is available to business customers in select areas across the continental U.S. Minimum one-year term commitment
required. Early termination charges may apply. Monthly charge and activation fee based on configuration and contract term selected. Minimum 6 lines required. Long-distance calls to non-Qwest Integrated Access customers are additional. Additional equipment
may be required. Other restrictions may apply. Call for availability and complete details. Free installation and promotional pricing discounts: Offer ends 3/31/07.

Copyright © 2007 Qwest. All Rights Reserved.
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MUSIC & MONEY
Walt Disney president of
music and soundtracks
Mitchell Leib will keynote
at the sixth annual
Billboard Music & Money
Symposium March 1 at

For more information,
visit billboardevents.com.
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28 THE BEAT GOES ON Super-producer Timbaland

on why he took some time off, his Nelly and Justin-fueled
comeback and working on a hit record all his own.

MONEY MAKERS who is getting the bucks based on
their Billboard charts bang? We crunch the numbers to deliver
the 20 artists whose bottom lines were brightest in 2006.

32 THE YOUTUBE CONUNDRUM Esmee Denters is

the latest YouTube phenom, but says she may not want a record

Garage Rock, Touring
The Inclies

Latin

Making The Brand
The Publishers Place
Retail Track

Q&A: lan Ralfini

deal. Should labels be running to sign her—or running away?

35 HOT FORECAST Music and media deals on investor lists.
MUSIC
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AIR Guest singers, 6

Japanese instruments 47
enliven new album. 47
41 Rhythm & Blues, 48
Classical Score 67
42 Nashville Scene 68
43 Global Pulse 69
44 Higher Ground, 70

6 Questions:

the St. Regis in New York.

Reviews

JUANES Q&A

Latin Grammy Award
winner Juanes will be
keynoting this year’s
Q&A at the Billboard
Latin Music Conference
& Awards, set for April
23-26 in Miami. For
more info, go to
billboardevents.com
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MOBILE ENT. LIVEE
Billboard’s Mobile
Entertainment Live—the
official conference at
CTlA~takes place March
26 at the Orange
County Convention
Center in Orlando, Fla
For more info, visit
billboardevents.com
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The Grammys Respond

The Recording Academy Addresses Concerns From Nashville

BY NEIL PORTNOW

Ina 2004 Billboard article regarding the
Recording Academy’s then transition of
leadership, the following observation
was given with respect to my style and
tone: “He’s done a tremendous job of
reaching out to people,” said Joe Galante,
chairman of Bertelsmann AG’s country
music division. “He goes out there and
asks people about their issues. It's friend-
lier than in the past.” In 2007, our atti-
tude and our approach to good will in
every facet of the music industry and be-
yond represent that same philosophy
more than ever. So, it is unfortunate that
we are forced to respond to what can best
be described as an uninformed and emo-
tional rant here in the press, as opposed
to having had an opportunity to discuss
differences with our colleagues and
friends in a more mature and produc-
tive environment—face-to-face or by
phone. This is because nobody ever con-
tacted me prior to last week’s op-ed piece,
“Grammy Whammy: The Recording
Academy Disrespects Nashville?”

Let’s begin by stating that the academy
has no obligation nor requirement to
showcase any particular genre or style of
music in any given year—we consider
each Grammy Awards telecast a fresh can-
vas on which to paint and use our collec-
tive creative judgment to deliver the most
compelling and unique music broadcast
in the world. And this year’s stunning al-
most 21% increase in ratings points to the
fact that we continue to accomplish that
challenging goal. With 108 categories, we
do the best job possible to serve many mas-
ters. That said, contrary to the many in-
correct assertions in last week’s piece, let’s
look at the facts in terms of country
music’s participation and presence dur-
ing the past five telecasts within my tenure:
W 45th Grammy Awards: Dixie Chicks
performance (and they were unequivo-
cally country at that time); Faith Hill per-
formance; Martina McBride, presenter.
W 46th: McBride performance; Vince Gill
performance in Beatles tribute segment
with Sting, Pharrell, Dave Matthews; Al-
lison Krauss and Sarah McLachlan per-
formance; Emmylou Harris and Dwight

FOR THE RECORD

Both the Upfront story “Relo-
cating Rick Rubin” in the Feb.
17 issue and a chart reference
to Neil Diamond’s “12 Songs”
album in his Stars feature in the
Dec. 9, 2006, issue erroneously
identified Diamond as an
American Recordings artist. He
is signed to Columbia Records,
which distributed 12 Songs.”

6 BILLBOARD | MARCH 3, 2007

Yoakam performance in tribute to War-
ren Zevon; Faith Hill, presenter.

M 47th: Tim McGraw performance and
also performance in tsunami relief seg-
ment; Gretchen Wilson, Keith Urbanand
McGraw performance in Southern rock
tribute; Krauss performance in tsunami
relief segment and presenter.

W 48th: Keith Urban performance; Hill
performance; Sugarland performance; Big
& Rich and Jennifer Nettles, presenters.
W 49th: Dixie Chicks, Rascal Flatts, Car-
rie Underwood perform (more than 15
minutes of country spotlight); Reba
McEntire, LeAnn Rimes presenters. Also,
country sweeps all four major categories
that are included on the telecast.

Clearly, many country music artists
have graced our stage performing their
own material or joining in with what has
become the signature and trademark of
what we do—our highly regarded
Grammy moments, creating unique and
different pairings, crossing genres, mu-
sically connecting the present to the past
and ultimately creating the most chal-
lenging, exciting and sometimes career-
defining moments in an act’s career. To
ask an artist to participate in these seg-
ments is frankly the ultimate compliment,
because the academy’s interest is always
to present acts in the most flattering light,
and we only ask the brightest and the best
because we know how much skill and ver-
satility is required. (By the way, every act
always has the option of declining per-
formances that they don’t feel are appro-
priate or of interest to themn.)

And what amazing performances we've
seen. Whether it’s Christina Aguilera tip-
ping the hat to James Brown this year (not
her own material), Joss Stone and Melissa
Etheridge bringing down the house in
tribute to Janis Joplin, jazz great Chick
Corea joining the Foo Fighters or Aretha
Franklin singing opera in a last-minute
rescue of a segment—these are just a few
examples of the magic created on our
stage. It’s easy to simply have an artist
perform their latest single or hit, but in
an environment where that is so readily
available, we strive 1o do something bet-
ter, more unique and compelling. Both
Rascal Flatts and Underwood are fine acts
and decided to venture beyond the pre-
dictable and even their own comfort zones
to give our—and their—audiences a mu-
sical treat, and we thank them for that.
suspect they will have found new fans and
friends, and by the time this is published,
I'd be surprised if each didn't see bene-

fits to the sales of their own music.
Finally, and critically, the perception of
the academy’s respectand admiration for
the Nashville community cannot be based
solely on one TV show, but instead should
be based on what we do within and
throughout the community on a year-
round basis. The academy’s Nashville
chapter, one of 12 across the country, isa
vibrant and credible presence in the local
and country music communities. I would
like to thank the Nashville community
for its continued support of and partici-
pation in our programs, including
Grammy in the Schools that has reached
thousands of Nashville high school stu-
dents; Grammy U made up of more than
2,000 college students; MusiCares, which
has given millions to those in need, in-
cluding people in our Nashville music
community; as well as the Grammy Foun-
dation, which has distributed tens of thou-

sands of dollars to underwrite initiatives
for archiving and preserving country
music. In fact, this year’s Grammy Week
event spotlighted country music for the
first time and funded the restoration of
historic at-risk film footage of the last per-
formance of the Grand Old Opry at the
Ryman Auditorium and the first one at
the then-new Opryland. Our members
tell us that these missions resonate loudly
and clearly, and those are the voices that
are most important to our future.

I am hopeful that this sets the record
straight, but at the same time, I invite
our friends and colleagues to join us on
the high road where we can sit and talk
about their issues and what might be on
their minds in a forum more likely to
yield results and benefits to all of us who
treasure and value our industry and its
future well-being. oee

Neil Portnow is president of the Recording
Academy.

WRITE US. Share your feedback with Billboard readers around the world.
Send correspondence to letters@billboard.com. Include name, title, address and
phone number for verification. Letters should be concise and may be edited. All
submissions published shall become the sole property of Billboard, which shall own
the copyright in whole or part, for publication.
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RETAIL: David Loechner; SENIOR VICE PRESIDENT, EMEDIA STRATEGY & TECHNOLOGY:

Toni Nevitt: SENIOR VICE PRESIDENT, MARKETING & MEDIA: Michael E. Parker, SENIOR VICE

PRESIDENT. BUILDING DESIGN: Joe Randall; SENIOR VICE PRESIDENT, CENTRAL SERVICES:

Mary Kay Sustek; VICE PRESIDENT, LICENSING & EVENTS: Howard Appelbaum;

VICE PRESIDENT/PUBLISHER, BURRILL LIFE SCIENCES MEDIA GROUP, LLC: Zachary Dicker;

MANAGING DIRECTOR, BURRILL LIFE SCIENCES MEDIA GROUP, LLC: jeff Miller,

VICE PRESIDENT, CORPORATE COMMUNICATIONS: Deborah Patton
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>>>EMI CUTS
CONTINUE

EMI has laid oft an
undisclosed
number of
employees in its
EMI Canada unit,
sources familiar
with the situation
confirm. The layoffs
in Canada affected
label staff as wall as
manufacturing and
distribution
employees. A first
wave of
notifications weant
out last week;
additional pink
slips were hanced
out Feb. 22.

>>>CISCO,
APPLE SETTLE
DISPUTE

Cisco Systems and
Apple reached an
agreement Feb. 21
that allows both to
use the “iPhone”
name, after Cisco
sued the iPod maker
for using it for a new
multimedia phone.
Financial terms of the
agreement were not
disclosed, and each
side will dismiss any
pending actions
regarding the
trademark. Both
companies will also
explore
opportunities to
work togetherin the
areas of security and
consumer and
institutional
communications.

>>>TOMLIN
LEADS DOVE
NODS

Chris Tomlin leads
the list of nominees
for the 38th annual
Gospel Music Assn.
Dove Awards. Tomlin
earned nine
nominations,
including nods in the
artist and male
vocalist categorizs.
Jars of Clay received
six nominations, and
the Crabb Family
earned five.
Newcomers Aarcn
Shust and Leeland
each garnered five
nominations. The
Dove Awards will be
held April 25 at
Nashvitle’s Grand Ole
Opry House and will
air in syndication.
Brian Littrell, Natalie
Grant and Donnie
McClurkin wilt co-
host.

>>> continued on ;8
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VIVA LAS VENUE

WORLD PARTY

Like Live 8 Before
It, Live Earth
Seeks To Raise
Awareness More
Than Funds

While the mega benefit con-
cert has been around since
George Harrison’s Concert for
Bangladesh in 1971, today
such events—notably Live 8 in
2005 and Live Earth coming in
July—are frequently more
about capturing the public's
hearts and minds than their
dollars and cents.

Plans for Live Earth—The
Concert fora Climate in Crisis,
aseries of seven concerts set to
take place around the world July
7 (or 7-7-07) were unveiled Feb.
14 by former Vice President Al
Gore and executive producer
Kevin Wall, CEO of live digital
content provider/producer
Control Room. The initiative
stems from Gore's global-
warming awareness campaign
Save Our Selves. And where
Bangladesh, 1985's Live Aid,
Farm Aid and benefits for dis-
aster victims have set financial
support as their objective, Live

From left, FAITH HILL and
TIM McGRAW, CORINNE
BAILEY RAE and RED HOT
CHILI PEPPERS are among
the acts onboard for Live
Earth. Inset: AL GORE.

Earth is more about triggering
behavioral and political change.

“In this case, there isn’t a so-
lution to identify for this prob-
lem, and raising money isn’t
enough,” Control Room GM
Nina Guralnick says. “In order
to slow down or create any
change that will really affect
this problem, we need to raise
awareness, educate people and
inspire people to make per-
sonal changes.”

According to Live Earth com-
munications director Yusef
Robb, “The music is a hook to
get people engaged. And once
they're engaged, we're going to
reel them in with a call to action.”

Already onboard for the con-
certs are Red Hot Chili Peppers,
Bon Jovi, John Mayer, Corinne
Bailey Rae, the Black Eyed
Peas, Fall Out Boy, Kelly
Clarkson, Faith Hill
and Tim McGraw.
Up to 100 interna-
tional and regional
acts are expected to
perform at concerts
in China, Africa,

England, Australia, Brazil, Japan
and the United States.
Orchestrated by Wall and
Control Room via their partner-
ship with MSN, the concerts
will be broadcast across the
globe to approximately 2 billion
viewers via TV, radio and the
Internet. Media partners in-
clude NBC, the BBC, XM and
Sirius Satellite Radio, and other
international broadcasters.
Much as Wall raised the dig-
ital delivery bar with AOL for
Live 8 in 2005 (Wall estimates
thatmore taan 1 billion people
worldwide tapped into that
event either in person or via
broadcast), MSN will take the
Live Earth message to the
world. “MSN is a global net-
work,” Guralnick says, “and we
reach 42 countries in 21 lan-
guages, reallyan unpar-
alleled broadband
distribution.

Part of the goal is
“to pressure corpora-
tiens and governments
to make changes,” Gu-

ralnick says.

INDIE INNOVATION

In that regard, the objective
is similar to, if more long-term,
than Live 8, which “had a very
direct goal to affect the G8vote
several days following the
event,” Guralnick says. “It did
and was successful ina very im-
mediate sense in doing that,
creating a priority among those
eight leaders.”

As concerns raised by ben-
efit events broaden, persuad-
ing audiences to affect change
seems to have become more
realistic than raising funds.
And for an event to gain cachet
in the artist community,
whether it directly solicits
funds can make a difference.
“When you’'re asking for
money it requires a lot more
conversation and explanation
of exactly what’s going to be
done with that money,” Gural-
nick says.

For artists, who are con-
stantly asked to participate in
charitable events, several fac-
tors are weighed. “There are
practical limits to the number
of charitable or goodwill shows
any single artist can do, and
trust me, it’s hard to turn down
so many worthwhile causes and
efforts,” says Scott Siman, Tim
McGraw’s manager. “But first
and foremost, it is always the
artist’s connection to the cause
that is paramount.”

And everyone is connected to
the planet. “We can all agree that

oo

BEAR MARKET

global warming is a huge issue
that is only now getting the
recognition it deserves,” Siman
says. “For Tim, so many chari-
table efforts relate to children
and making the world a better
place for them, and Live Earth
fits that mission perfectly.”

Another factor that sets Live
Earth apart is the breadth of its
potential audience. “This isn’t
about raising a few bucks; this
is about getting people on a
mass scale to take action, be-
cause only a mass movement
can even begin to address a
problem as vast as climate cri-
sis,” Robb says.

That said, Live Earth is
charging for tickets and does
seek to gain financial support
from corporate sponsors. Robb
says the bulk of this income
will go to underwriting the
massive expense of staging the
concerts, easily in the multi-
millions of dollars.

Beyond paying for the event,
“all proceeds will go to the Al-
liance for Climate Protection
chaired by Al Gore, which is
going to start a new global pro-
gram to combat our climate cri-
sis,” Robb says.

The endgame, Robb says, is
to make Live Earth more than
a one-day event. “We want to
make sure the message we
issue on 7-7-07 echoes for the
weeks, months, years and
decades to come.” aee
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>>>AEG LINKS
WITH HARD
ROCK

AEG Live has inked a
deal, revealed Feb. 21, in
which it will be the
exclusive booker and
promoter for live
entertainment at the
Joint, located inside Las
Vegas’ Hard Rock Hotel &
Casino. The pact is with
the Morgans Hotel Group,
which owns the Hard
Rock Hotel & Casino. No
further details were
released.

>>>COLLEGE
CRACKDOWN

The music industry has
tripled the number of
copyright infringement
complaints sent to
colleges and
universities this year
over last, with some
schools receiving more
than 1,000 notices
naming individual
students since the
beginning of the school
year this fall, according
to an AP report. The
top five schools
targeted are Ohio
University, Purdue
University, University
of Nebraska-Lincoin,
University of Tennessee
and University of South
Carolina. In total, the
RIAA has identified
15,000 students at 25
universities this year,
according to the
report.

>>>0CTONE
HEADS TO UMG
New York-based label
Octone, home to such
acts as Maroon5 and
Flyleaf, will shift to
Universal Music Group
and be rebranded
A&M/Octone. Sony BMG
previously handled the
label’s releases. UMG
has acquired Sony
BMG’s stake in OctJay, a
joint venture between
Sony BMG and Octone
for upstreamed acts.

>>>NAS PREPS
SHOE LINE

Rapper Nas has joined
forces with 310 Global
Brands—the marketing
and merchandising arm
of 310 Motoring—to
create a footwear line.
The Disciple Footwear
Collection, named after
the artist’s signature ID
and album (“Street’s
Disciple”), is scheduled
to debut in June in
specialty shops.

>>> continued on p10

m BY BRIAN GARRITY

Splicing The Satellites

If XM And Sirius Merge, Will Record Companies Benefit?

Would a merger between XM Satellite
Radio and Sirius Satellite Radio be good
or bad for the music business?

That's the question industry execu-
tives have been wrestling with since the
two companies announced plans to
combine in a $13 billion deal that cre-
ates a single satellite radio behemoth.

Officially, label executives are taking
a wait-and-see approach. But privately,
they are debating the ramifications of
the tie-up on everything from promo-
tion opportunities to licensing revenue
to existing litigation strategies.

Some of the biggest question marks
surround the impact of consolidation
on satellite radio’s role as a promotion
and exposure platform.

XM claimed 7.6 million subscribers
at the end of 2006, while Sirius had 6
million. In the integration of the two
companies, redundant channels figure
to be eliminated, giving the labels fewer
outlets to promote new artists to.

Label sources say that support from
XM and Sirius in terms of spins for baby
bands can oftentimes be akey early com-
ponent in building momentum to take
budding acts to terrestrial radio and MTV.

Such strategies have worked effec-
tively, particularly in the rock genre
with bands like Panic! at the Discoand
Hellogoodbye.

“Anytime you take away airplay it
hurts,” says Mike Easterlin, senior VP

of promotion for Lava/Atlantic. “There’s
less and less places to go to break new
music, and this is one place where we
had a couple outlets that were aggres-
sive about it. Now we're losing one.”

That's not to say that a merger of the
satellite radio rivals is going to be im-
mediately felt in terms of sales.

Radio promo executives note that
exposure via XM and Sirius is tough
to gauge in terms of CD and download
purchasing.

“When MTV is really spinning a
videoyou see the sales,” Easterlin says.
“I don't know you necessarily get a sense
from satellite radio whether it turns into
sales. It is difficult to quantify what is
happening there.”

But not everyone is convinced that

HELLOGOODBYE

QUESTIONS

by ED CHRISTMAN

A private equity firm wants to buy
Koch’s parent company. Here’s why.

Marwyn Investment Management has agreed to buy Entertainment One Income
Fund, the company that owns Koch Entertainment. The deal, which is subject to
regulatory and shareholder approval, calls for the London-based private equity
firm to pay $3.60 Canadian ($3.08) per unit of the income fund as well as as-
sume Entertainment One debt.

In addition to Koch, Entertainment One consists of its Canadian wholesale op-
eration, formed out of the merger of Record on Wheels and Video One, which op-
erates under the parent company name, and its Canadian retail chain, CD Plus.

Inits most recent fiscal filing, Entertainment One reported earnings before in-
terest, taxes, depreciation and amortization of $13.6 million Canadian ($11.7 mil-
lion) and a net loss of $2.3 million ($2 million) on sales of $365.5 million Canadian
($313.7 million) for the nine-month period ended Sept. 30, 2006. Billboard chat-
ted with Marwyn managing partner JAMES CORSELLIS (right) to see why the
Entertainment One investment is attractive to Marwyn.

In light of the way the stock markets
are treating publicly traded music
companies, why buy Entertainment
One now? The distribution model
underneath Entertainment One is
where our excitement lies. Koch is
highly efficient and profitable. Koch
is not going after blockbuster hits,
8 |
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they are doing niche music and half
of their revenue comes from its cat-
alog. [Catalog] is a stable business
even in the current environment.

What about the uncertainty of how
digital will unfold? Even if you look
at the distribution business, Koch has

www.americanradiohistorv.com

consolidation among satellite radio play-
ers is going to negatively affect the music
industry’s ability to find early champi-
ons for developing artists.

Edison Media Research analyst Sean
Ross suggests thatairplay from the com-
bined entity will have a greater impact
on the artists it plays due to its increased
size and reach of more than 13 million
subscribers combined.

Ifa merger is allowed to go through—
far from a certainty, according to ana-
lysts like Maurice McKenzie of Signal
Hill Capital, who calls the prospects of

the deal clearing regulatory hurdles a
“low probability”—the merger could
also hit the labels on the bottom line.
Record companies currently collect
licensing fees of a few million dollars

.,,.

resigned a lot of their labels and are
doing it for digital delivery as well. If
you roll forward a number of years
ahead, digital is just another media and
it requires the same kind of sophisti-
cation in dealing with retailers. Koch
will be able to leverage the same
strength they have in the physical form
to sell through the digital market.

You will also own some record stores,
which some would see as a cause for
concern. These stores make money.
They are basically located in second-

ary markets where the nearest
retail is 200 miles away.

What about Entertainment
One's Canadian wholesale
business? Most distribution
companies have two major
clients and they lose one and bang,
they are in trouble. Entertainment One
has 3,000 clients. No one account has
more than 5%. They also distribute most
labels exclusively. Only 8% of their
turnover is in CDs. DVDs and video-
game is their overwhelming business
in Canada.

You are quoted as saying you expect
Entertainment One to double its

each from the two satellite operators.
Income the labels take in from satellite
is expected to increase meaningfully
when the Copyright Royalty Board an-
nounces new rates for noninteractive
performance rates for sound recordings.
An opinion is expected to be delivered
by March 5.

Labels are also trying to determine
just how a merger would affect a copy-
right infringement lawsuit filed by the
four major record companies against
XM last May over the Inno, a handheld
device that allows for downloading of
satellite programming. A federal judge
in January denied XM’s attempt to dis-
miss the lawsuit. Some industry sources
have suggested the merger could force
XM to settle the deal. wee

business and do so quickly. We want
to expand significantly in music and
film content. Where we see opportu-
nity in both visual and audio is to ac-
quire companies and [catalogs] and
exploit the content more effectively
and through digital. The priority would
be growing catalog.

How are you financing the acquisi-
tion and will it still be publicly traded
when the deal is done? We are pay-
ing about $110 million U.S. and will
put in another $50 million in cash
so we will put in $160 million
in equity. We will also have
another $60 million in debt
on top of that. That is debt
that will replace the com-
pany’s current debt [which
includes a $50 million Cana-
dian term loan and $23 million
Canadian revolver].

We are paying for italong with three
other hedge funds who will remain se-
cret. We are bidding it througha U.K.
vehicle called Earl Street Capital,
which will be renamed Entertainment
One and trade on AIM on the London
Stock Exchange. It will be an acceler-
ated 1PO which we will sell down to
other institutions. oo

HELLOGOODBYE: JEFF GROS
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54 GRAMMY Nominations.
24 GRAMMY Awards.
1 Bank.

Congrzatulations to all of our clients who were honored this year at the GRAMMY
Awards. It takes an enormous amount of talent and dedication to mzke it to the

top, and we're proud to have been with you every step of the way. To see how we
can he.p you realize your dreams, call: Thomas Carroll at 404.724.3477

r Y

SUNTRUST

Royalty Lendiag Tour Financing Retirement Planning Investment Management Seeing )eyond money

GRAMMY is a registered traderr ark cf The National Academy of Recording Art & Sciences, Inc.

Securities and Insurance Projucts and Services: Are not FDIC or any other Government Agercy Insured ¢ Ar2 not Bank Guaranteed « May Lose Value

Services provided by the following af liates of SunTrust Banks, Jnc.: Banking and trust products and services are provided by SunTrus Bank. Securities, insurance and other nvastment products and
se-vices are offe ‘ed by SunTrus! Inv2stmart Services, Inc., an SEC registered investment adviser and a member ot the NASD and SIPC.

© 2007 SunTrust Banks, Inc. SuTrust ard Seeing beyond money are federally registered service marks of SunTrust Banks. Inc.
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>>>AEROSMITH
HEADS TO HYDE
PARK
Aerosmith played its
first U.K. gig in eight
years Feb. 19 at
London’s Hard Rock
Cafe as a precursor to
being a headliner at this
year's Hyde Park Calling
festival June 23-24.
Aerosmith will anchor
the event June 24
before an estimated
50,000 spectators. The
event, which Live Nation
produces in association
with Hard Rock Cafe, is
held at London’s Hyde
Park (location of Live 8
in 2005). Hyde Park
Calling will also
represent the start of
Aerosmith’s first
European tour in several
years.

>>>STUDY:
COMPANIES
NEED TO LOOSEN
CONTENT
CONTROL

1BM’s media consulting
division issued a report
suggesting that media
companies loosen their
control over content so
they can best take
advantage of today’s
new media distribution
platforms. The report,
“Navigating the Media
Divide,” points out that
young, tech-savvy
consumers are migrating
to YouTube-like services
at a far greater rate than
to traditional media and
suggests embracing
such services. New
media is expected to
grow 20% from 2006 to
2010, while traditional
media will grow only 6%.
The company
recommends content
companies embrace
activities like mashups,
remakes and even the
simple sharing of
copyrighted work, and in
fact should release
content Created
specifically for that
purpose to maximize the
advantage of this
growth.

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Brian
Garrity, Juliana
Koranteng, Todd Martens,
Michael Paoletta, Mitchell
Peters, Deborah Evans
Price, Ken Tucker and
Reuters.

For 24/7 news and analy-
b- sis on your cell phone
0IZ o mobile device, go to:
mobile.billboard.biz.

EIVEINESS BY BRIAN GARRITY

Verging On Merger

Before Warner And EMI Join, They Need To Jump Some Hurdles

Warner and EMI are back at it again: Both compa-
nies acknowledged Feb. 20 that they are exploring a
possible merger.

But as the two sides head back to the table to try to
hammer out a deal, an attempted tie-up—now seven
years in the making and counting—poses just as many
problems for the two companies as it ever has.

Here, Billboard breaks down the issues to watch in
the latest installment of the merger suga—sure to be
a hot topic at the Billboard Music & Money Sympo-
sium March 1 at the St. Regis Hotel in New York (see
story, below).

VALUATION
Warner Music Group is the would-be buyer in the cur-
rent incarnation of the deal. And while the two sides
say they there is no formal bid in place yet, current
thinking from Wall Street analysts has EMI selling
around a 15% premium to its existing share price of
240p ($4.68) (roughly 275p, or $5.37, per share). That
would put the purchase price somewhere around £2
billion ($3.9 billion)—decidedly lower than what
Warner was said to offer last summer. In June WMG
reportedly bid 320p per share for EMI putting a total
value of the company around £2.5 billion ($4.8 bil-
lion). EMI rejected that offer for being too
low. Likewise in December
EMI broke off talks with
an unnamed private
equity bidder believed
to be Permira Advisers
after it failed to meet
EMI’s reported
asking range of
320p-350p
($6.25-56.50)
per share.
However,
since then EMI
has radically re-
structured its

North American recorded music operations, issued
a pair of warnings that profits and revenue for its cur-
rent fiscal year would come in below expectations and
seen its stock price drop from a July 2006 high of 313p
($6.11). Most recently, WMG reportedly offered £2.4
billion ($4.7 billion), or 300p ($5.86) per share, for
EMI in January, but rescinded the bid after EMI’s
profit warning.

STREET REACTION
Given the poor overall conditions of the music busi-
ness coupled with the struggling financial perform-
ances of WMG and EMI, the financial analyst
community’s reaction to the latest merger talk has
been tepid—even as stocks in both companies are up
on the news of renewed talks.

In fact, some analysts like Rich Greenfield at Pali
Capital are bearish on a WMG-EMI combination. “We
simply do not believe that a combined WMG/EMI
would be an attractive stock,” Greenfield wrote in a
Feb. 21 note to investors. “While there are significant
synergy benefits, we believe the merged entity
would be overvalued at current levels.”

Bishop Cheen, an analyst with Wachovia Secu-
rities, projects that the combined entity would carry
a debt between $4.5 billion and $8.5 bil-

Could Warner’s
GREEN DAY and
EMI’s LILY ALLEN
wind up working
for the same
company?

lion, depending how WMG would opt to pay for EMI.
Published reports suggest WMG is lining up financ-
ing from investment banks Goldman Sachs and
Lehman Brothers to help fund the bid.

Greenfield says he is concerned that WMG is feel-
ing pressure to overpay for EMI in light of its own soft
financial performance in its most recent quarter and
the prospect of private equity competition. One Eq-
uity Partners, a unit of JPMorgan Chase, is among the
financial sponsors reportedly sniffing around EML

INDIES ONBOARD
In an unprecedented move to clear regulatory hur-
dles, WMG has struck a deal with trade group Impala
to gain indie music support for a possible acquisition
of EMI. This arrangement pre-empts formal objec-
tions the group could have made to the European Com-
mission (EC) post-acquisition.

1f WMG makes an offer for EMI, WMG would sell
off certain recorded music assets, provide funding for
the indie labels’ Merlin digital rights licensing plat-
form without taking an equity interest and take other
measures to ensure competition and broad licensing.

“Warners has accepted that the independent sector
needs strengthening, that we need resources and mar-

ket strength to compete with the majors,

and that it’s actually good for them,”
: says Martin Mills, chairman of Impala
‘ and president of Beggars Group.

< B

EC SUPPORT
Still unknown is whether support
from Impala will be enough to
pacify European regulators. The
specter of a WMG-EMI deal
comes as the EC is busy re-
viewing the Sony-BMG
union and Vivendi’'s pur-
chase of BMG Music
Publishing. Cheen says
that the Impala deal is
nice, but doesn’t guaran-
tee European support. “The
EC is anything but a rubber
stamp,” he says. .o

Additional reporting by Susan Butler.

360 DEGREES OF BILLBOARD

BILLBOARD GOES [
MOBILE
Thanks to a deal be-
tween Billboard parent
company Nielsen Busi-
ness Media and mdog
.com, readers can now
access billboard.biz
from any mobile phone
with an Internet browser on
any wireless network.
Content includes breaking
news, story archives and con-
tact directories, as well as such
Nielsen Business Media sites as
thehollywoodreporter.com,
billboard.com, adweek.com
andbackstage.com. Nielsen
Business Media says addi-
tional Web sites in its portfo-
lio will eventually become
available.

10 | BILLBOARD

To access bill-
board.biz from a mo-
bile phone, point the
Web browser to
mdog.com and select
the Entertainment
category. Readers can
then choose bill-
board.biz or any of the
other Nielsen Business Media
publications available.

MUSIC AND MONEY

Dealmakers will be front and
center March 1 at the sixth an-
nual Billboard Music & Money
Symposium at the St. Regis
Hotel in New York. The one-day
event, sponsored in association
with Loeb & Loeb, connects ex-
ecutives looking to invest in the
music industry with companies

MARCH 3, 2007

seeking financial resources.
This year’s programming
slate includes keynotes from
Electronic Arts worldwide ex-
ecutive of music and market-
ing Steve Schnur; Mitchell Leib,
Walt Disney Pictures president
of music and soundtracks and
Buena Vista Music Group pres-
identof TV, and Starbucks En-
tertainment president Ken
Lombard. Also on tap:
M Loeb & Loeb co-chair-
man John Frankenheimer
will lead a discussion on
the state of the publishing
business with BMG Music
Publishing chairman/
CEO Nicholas Firth, Wind-
swept Holdings CEO Evan
Medow, Universal Music Pub-
lishing Group chairman/CEO
David Renzer and BUG Music
CEO John Rudolph.
 Venture capitalists Ronald
Conway, managing partner

WwWWwWWwW.americanradiohistorv.com

of Angel Investors; Jeff Fag-
nan, a partner in Atlas Ven-
ture; Bill Helman, partnerin
Greylock Partners; and Geoff
Yang, partner in Redpoint
Ventures, will examine in-
vestment trends in music-re-
tated startups.

B ReaiNetworks chairman/
CEO Rob Glaser, Nielsen
BuzzMetrics VP of marketing
Max Kalehoff, Digital Media
Assn. executive director
Jonathan Potter and EMI head
of digital Barney Wragg will
discuss the state of the digi-
tal music business.

B Gold Village Entertain-
ment president Danny Gold-
berg and ATO Records
co-founder Michael McDon-
ald will headline a panel on
music management while
panelists Ticketmaster pres-
ident/CEO Sean Moriarty
and Metropolitan Talent co-

CEO/manager John Scher
will look at investment op-
portunities in touring.

CUN, BILLBOARD UNITE
Children Uniting Nations and
Billboard have joined to host a
series of events during Oscar
Week. The celebration kicks off
Feb. 23 with rapper Lil' Kim and
CUN founder Daphna Ziman
hosting a press conference and
luncheon at the former Warner
Bros. estate in Los Angeles.
Lil' Kim and Ziman will dis-
cuss a newly formed partner-
ship to help foster children and
announce the list of 2007 hon-
orees for the Inspiring Our
Children to Dream Awards
which will be presented Feb. 25
atthe CUN viewing celebration.
That event will include a formal
dinner, a musical performance
and an auction. All proceeds
will benefit CUN. e

LILLY ALLEN: ANTHONY HARVEY/WIREIMAGE.COM; GREEN DAY: KEVIN MAZUR/WIREIMAGE.COM
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FINNISH
MOOSIC TOUR

Finnish Music Seminar in New York

Tour dates
» , T in asscciation with Billboard Magazine
Guests include Thop Shop, Billboard, Vice, Microsoft, CMJ etc.

March 7 Knitting Factory Los Angeles
March 9 Drake Underground CMW, Toronto March 12
March 12 Knitting Factory New York Scandinavia House i e,

March 14 Uncle Flirty’s (The Drink)  SXSW, Austin (58 Park Avenue at 38th) AT L

and listen t¢ pands at

fi/tour2007

More information

www.musex.fi

Other Finnish acts playing Canadlan Music Week and South by Southwest:

IRINA BJORKLUND

LAPKO__
THE LATEBIDS

1 'RUBIK
1 WALK THE LINE‘ SISTER FLO

With kind support from
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Pop-rock band STATUAS D SAL
won a talent contest organized by
Sony BMG, Vodafone and radio
network Cadena 100, Its album,
due March 1, will be SV Music's
initial release,

BY HOWELL LLEWELLYN

Virtual Reality

Sony BMG, Vodafone Unite To Spark Spanish Mobile Sales

MADRID—Sony BMG Spain and Vodafone
Espafia have joined forces in an attempt to ig-
nite Spain’s struggling mobile music market.

The two global brands will launch digital-
only SV Music—which they say is the first
“virtual” record label to be set up anywhere
by a major label and a mobile phone opera-
tor—on March 1 with an album by pop-rock
band Statuas d Sal. The band won an SV
Music talent contest organized by Sony
BMG, Vodafone and national rock-AC radio
network Cadena 100.

The move comes despite Spain’s digital
music market being much smaller than in
other leading European territories. Labels
body Promusicae says 2006 digital retail
sales were worth just €22 million ($28.6 mil-
lion), barely 6% of the total market. No
stand-alone mobile figures are available, but
Promusicae president Antonio Guisasola
estiinates that up to 95% of digital purchases
were made via mobile phone. He says the
mobile music market has tripled in value
since 2005.

“We have taken the first step in the right di-
rection, which is bringing new music closer
to the fans,” says Carlos Lopez, president of
Sony BMG Spain. “Other traditional channels
such as radio just aren’t working anymore. I
want SV Music to give the public what it
wants—the easy and cheap digital distribu-
tion of new music.”

Sony BMG was the No. 1 label in Spain in
2006, with a 27.5% market share of the phys-
ical music market, according to Promusicae.
Vodafone says it is the second-biggest opera-
tor in Spain (after Telefonica’s Movistar), with
14.4 million clients at the end of 2006, and
the market leader in third-generation, with
2.3 million clients (70% of the market). All
clients have access to Vodafone’s music serv-
ice, which offers more than 600,000 MP3s.

Some 120,000 third-generation customers
participated in the inaugural talent contest
via a dedicated SV Music Web site, choosing
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their favorite songs from around 2,000 en-
tries. Sony BMG and Vodafone experts then
selected the winner. The label is likely to A&R
through additional talent contests, while an
online promo campaign will also start in late
spring, inviting artists to send in new MP3
material for possible signing.

SV Music director Alvaro Rebollo says the
label will also sell merchandising and con-
cert tickets and plans to sign artists “with a
higher risk factor” than those signed to Sony
BMG. He expects to make three signings a
year, each recording three or four songs, al-
though Statuas d Sal is on a three-album deal
as part of the talent contest prize. The band
will also headline an SV Music summer tour
of Spain organized by Cadena 100. Rebollo
expects signed songs will be offered to all
digital platforms, rather than being locked
in to the Vodafone service.

Statuas d Sal bassist Joan Barbé says the
band is proud to be a pioneer of a digital label.
“Afraid it will flop?” he says with a laugh. “On
the contrary—we’ll get more visibility as
Spain’s first digital album band.”

Vodafone, meanwhile, hopes to strengthen
its digital music sales leadership, accord-
ing to head of music content Federico Alda-
soro. “We accounted for 60% of all digital
music sales including tones and full tracks
in Spain last year,” he says. “While piracy
has all but killed off online music sales, it
does not affect mobile sales. The way the
public gets to know new artists is going to
change totally, and we want to be in the van-
guard of that change.”

Others in the industry welcome the new
venture. EMI Spain president Manolo Diaz
describes it as “a good initiative,” as does
Mario Rigote, marketing director of SDAE,
the digital division of authors and publish-
ers society SGAE.

“It could work,” he says. “because mobile
operators will be central to music sales, as
they already have millions of clients.” .-

GLOBAL
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Majors’ Digital Catalog Sales Lift Off in Europe

LONDON-—The major labels’ efforts to boost
digital catalog sales in Europe are finally start-
ing to pay off.

In January, Warner Music International
(WMD) became the latest major to invest in the
sector when it launched its U.S.-based Rhino
reissues and compilations brand on mobile
and online platforms worldwide.

European markets, including the United
Kingdom, France and Germany, are the focus
of the first rollout, which will make much of
Rhino’s library digitally available outside the
United States for the first time.

WNMI vice chairman of music, marketing and
content John Reid declines to discuss sales
targets but says, “Digital makes the ‘Long Tail’
easier to monetize.

“The digital platform is the opportunity right
now,” he says, “and the Rhino brand is very,
very strong.”

Universal Music Group International (UMGI)
already reports great success in its digital cat-
alog ventures. London-based VP of strategic
marketing Oliver Robert-Murphy says that
since the February 2006 launch of the digital
revival program, the project has accounted for
more than 500,000 download sales in Europe,
breathing new life into the back catalog of
artists including Greek singer Nana Mouskouri,
Irish singer/songwriter Chris De Burgh, Bel-
gian singer/songwriter Jacques Brel and
French icon Brigitte Bardot.

“QOver a period of three years we want to
make available 100,000 tracks that were pre-
viously unavailable [digitally],” Robert-Mur-
phy says. “We are, to date, 12,000 tracks
through this initiative, which is quite significant.”

UMGPs next batch of European digital-
only reissues is due Feb. 26, adding a fur-
ther 250 albums (3,000 tracks).
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Sony BMG Music Entertainment VP Richard
Connell declines to reveal figures for its digi-
tal catalog business, but says its goal is to have
the “combined archive digitized, cleared and
online as soon as we can.”

“We have set ambitious benchmarks,” Con-
nell adds, “which we are meeting ahead of
schedule.” He says Sony is starting with alist of
the top 100 artists whose catalogs have been
partially digitized so far and plans to make all
their archival material available.

“Once we’re through the top 100, which we
nearly are,” Connell says, “we move on to the
next 100.”

EMI Group, meanwhile, has broughtin Bar-
ney Wragg—instrumental in setting out Uni-
versal’s digital catalog revival program—as its
head of digital. The company, which issued a
profit warning just hours ahead of the annual
BRIT Awards, did not respond to interview re-
quests for this story.

The majors are trying to tap into a burgeon-
ing downloads market. In 2006, 111 millionsin-
gle-track downloads were sold in Europe—up
80% from the previous year—according to the
IFPI. This compares with 582 million single
track downloads in the United States, up 25%
from the previous year. Europe accounts for
around 20% of global digital sales.

The IFPI does not break out catalog sales
fromits Europeandigital figures but, as a pointer,
it says the U.S. paid download market is heavily
weighted toward catalog, which accounts for
64% of total unit sales. In the physical market,
catalog accounts for just 42% of unit sales.

Execs report a similar hunger for digital cat-
alogin Europe. David Pakman, CEO of digital
music store eMusic, says around 50% of its unit
sales are of tracks more than six months old.
Ben Drury, founder of London-based digital
distributor 7digital.com, says catalog accounts
for roughly 65% of sales across the firm’s busi-
ness on a typical day.

Scott Cohen, London-based founderand VP
of international for digital music distributor the
Orchard, believes the majors have actually been
slow off the mark in Europe. “The indies are
leading the charge,” he says, citing U.K labels in-
cluding Acrobat, One Media and Sanctuary.
Top labels sell in the “tens of thousands” each
week in Europe, he says.

But Cohen agrees that digital catalog
sales represent “a significant revenue
source” for the Orchard’s European
business.

“As much as we work the new
stuff, the hot new artist, the big
new label,” he says, “our
biggest seller for | don’t
know how many weeksin a
row has been Don McLean’s

‘American Pie. o

The catalog of NANA
MOUSKOURI, shown
here circathe 1970s, is
now available digitally.
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DREAMGIRLS I1s A WORK OF FICTION. [T IS

w ALSO AN HOMAGE TO NMOTOWN. WE USED
MANY WONDERFUL ACCOMPLISHMENTS THAT
BELONG TO THE RICH NAOTOWN HISTORY. FOR
ANY CONFUSION THAT HAS RESULTED FROM OUR
FICTIONAL WORK, WE APOLOGIZE TO MR. (GORDY
AND ALL OF THE INCREDIBLE PEOPLE WHO WERE A
PART OF THAT GREAT | EGACY. |T IS VITAL THAT THE
PUBLIC UNDERSTAND THAT THE REAL NMAOTOWN
STORY HAS YET TO BE TOLD.
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Hip-HoP Acts Face Bureaucratic
Entanglements At Canadian Border

TORONTO—Welcome to Canada—unless you're a rapper.
Indeed, according to Canadian concert booker Chris McKee,
U.S. hip-hop acts are facing harassment from immigration of-
ficials when attempting to enter America’s northern neighbor.

On Jan. 23, hip-hop specialist McKee of Oakville, Ontario-
based Live Tour Artists sent an industrywide e-mail to fellow
Canadian agents and promoters raising the issue.

During the past year, McKee cites “countless” situations where
his acts have been delayed for hours or turned back at the Cana-
dian border. “You get sick to your stomach,” he says, “waiting
for that phone call saying, ‘We didn’t get through’ even though
the paperwork was filed properly.”

He claims Ludacris, Tha Dogg Pound and Young Buck were
all held up prior to 2005 club dates despite having correct pa-
perwork. Those shows went on, but in May 2005, McKee says
Wu Tang Clan member Inspectah Deck was turned back, re-
sulting in the cancellation of a nine-date tour with Planet Asia
and Afru-Ra.

The issue attracted Canadian media attention Jan. 12, when
Detroit-based Murdercap Records CEO Jerome Almon filed a
lawsuit in the U.S. District Court in Michigan. Almon—who
records as Slikkfordays—is seeking $900 million in damages
and an order prohibiting Canadian officials from obstructing
his entry to Canada. The suit names two former ministers of
citizenship and immigration and 95 Canadian border officers.

The Canada Border Services Agency declines to comment
on individual cases. An Ottawa-based spokesman points out
that convicted criminals may be prohibited from entering
Canada, but insists border officers “don’t discriminate against
race, nationality or religion.”

Rap producer Almon—arrested twice in the United States

Murdercap Records
CEO JEROME
ALMON is seeking
$900 miltion in
damages.

but never charged—has family and business interests in Toronto.
His label boasts an eight-act-strong roster including Blakkat-
takk and the Northsiders. Alimon says he was delayed more than
200 times while crossing into Canada between 1998 and 2003
and turned back “two or three” times.

The last time he was refused entry was in January 2003 while
traveling®o Toronto for a national club tour setting up the Cana-
dian release of the Slikkfordays album “Porn Star.”

r

“1 was told, ‘“You are barred permanently,” ” Almon recalls.
The tour, booked through Murdercap, was canceled, and the
album remains unreleased in Canada.

Almon previously unsuccessfully appealed his ban through
various Canadian provincial and federal channels. He says his
suit is “under review” by the Detroit court, which he claims has
jurisdiction under the U.S. Foreign Sovereign Immunities Act.

Traditionally, it has been easy for U.S. acts to play Canada
providing they are American Federation of Musicians-affili-
ated, had a signed contract and their identification/criminal
records checked out.

“There are laws,” McKee says. “We can't let criminals enter.
But we provide immigration with the information and they have
the opportunity to look up artists’ records. They should let us
know before the act drives up to the border.”

While McKee admits his e-mail only drew “a handful” of re-
sponses, live music insiders concur that border hassles have
increased lately.

The result is limiting Canadian opportunities for U.S. rap-
pers, as Live Nation Canada president Shane Bourbonnais con-
cedes. “I don't do many hip-hop shows,” he says. “I’d always be
concerned whether the artists would get in the country.”

Toronto-based hip-hop promoter Jeff Brandman, who is VP
of operations at REMG Entertainment, recalls cross-border
problems causing last-minute cancellations by Dead Prez, the
Roots, Ghostface Killah, Nas and Common in recent years, while
Method Man was delayed twice in the past 18 months ahead of
club shows in Toronto. “And when we work with Snoop Dogg,”
he adds, “we have a terrible time getting him in because of his
criminal history.”

Brandman says Snoop Dogg obtained a temporary resident’s
permit in January, allowing him to play Canadian dates.

Canada’s border strictures have affected other major hip-hop
names. In 2005, 50 Cent was barred from entering due to his
criminal record. However, in late November that year, he also
obtained a temporary resident’s permit and played a William
Morris Agency-booked seven-city tour. 50
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>>>AMG ADDS 12TH U.K. VENUE

U.K. live music venue group Academy Music Group has acquired
the Brighton Hippodrome from Southampton, England-based
property developer Urbanfirst for an undisclosed sum.

The purchase of the lease brings AMG’s venue portfolio to
12, including London’s 2,000-capacity Shepherd Bush Em-
pire and 4,920-capacity Carling Academy Brixton. The com-
pany says development and investment details for the Hippo-
drome will be announced “in due course.”

The 1,400-capacity Hippodrome was a key feature on the
local live entertainment scene in Brighton, on England’s south
coast, between 1901and 1964. The last live show at the venue
was the Beatles on Oct. 25, 1964, after which it became a
bingo hall until it closed in August 2006. —lan Watson

>>>HANDLIN WINS NINTH ARIA TERM

Sony BMG Music Entertainment Australia and New Zealand
chairman/CEO Denis Handlin has been re-elected as chair-
man of the Australian Recording Industry Assn. for a record
ninth consecutive annual term.

The election took place Feb. 15 at ARIA’s offices in Sydney.
Also re-elected to the ARIA board were George Ash, manag-
ing director of Universal Music Australia; Marcus Seal, CEO
of Shock Records; Ed St. John, president/CEO of Warner
Music Australasia; Philip Mortlock, managing director of Ori-
gin Recordings; John O’Donnell, managing director of EMI
Music; and Ken Outch, COO of Rajon. —Christie Eliezer

>>>JEFF SMITH BACK AT BBC
BBC Radio 2 has hired Napster’s U.K. and international
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programming director Jeff Smith as its new head of music.

Smith takes on the role at the British public broadcaster
March 26. He succeeds Colin Martin, who announced his retire-
ment in December 2006.

Smith had worked in radio for some 18 years before join-
ing Napster. He is a former head of music policy at national
top 40 station Radio 1and programming controller at Lon-
don commercial top 40 station Capital FM. in 2004, he
left Capital and joined Napster, where he was responsible
for sourcing content and commissioning new program-
ming initiatives and streamcasts.

AC-formated Radio 2 is the United Kingdom’s most lis-
tened-to radio station, with a weekly audience reach in ex-
cess of 13 million people. —lan Watson

>>>DANES HAND OUT PIRATES’ CASH

The Danish Anti-Pirate Group plans to distribute 700,000
kroner ($123,000), recouped from compensation cases in-
volving pirated materials, in the form of grants to 50 local
artists.

The group has not named the recipients or the amounts,
but says the acts involved include established and lesser-
known names. APG plans to issue grants again next year “as
we collect more compensation fees from the many cases
pending,” APG manager Niels Bo Jargensen says.

The APG represents the members of IFPI Denmark, Dan-
ish Video Distributors Assn., Danish Film Distributors Assn.,
KODA (Composers, Publishers and Songwriters in Denmark),
Nordic Copyright Bureau, the Danish Musicians’ Union and
the Danish Artists Assn. —Charles Ferro
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>>>DOVER DOMINATES PREMIOS

With six nods, rock group Dover heads the nominees for
the 11th annual Spanish music industry awards, Premios de
la Musica.

Among the EMI Spain act’s nominations are best album for
“Follow the City Lights” (EMI) and best song for “Let Me Out.”

Miami-based Spanish vocalist Alejandro Sanz has five nom-
inations, including best album with “El Tren de los Momen-
tos” (Warner).

This year, the awards gala is to be held outside Madrid for
the first time, in Cérdoba in the southern region of Andalucia
on March 29, In total, 28 Spanish music-only categories will be
honored. The Premios gala is organized by the Academy of
Music Arts and Sciences, which is run jointly by authors’ and
publishers’ society SGAE and artists’ association AiE.

Voting is by an industry panel that includes more than 5,000
members. —Howell Llewellyn

biz

For 24/7 global news and analysis,
see billboard.biz/global.
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P2P: Too Legit To Quit

BitTorrent And Joost Put Notorious Download Technology To Legal Use

There was a time when the
phrase “peer-to-peer” (P2P) was
practically a curse word in the
music industry.

But in the last month, two
new services have emerged to
utilize the technology for the
legal, protected distribution of
content—specifically video.

One of them is BitTorrent,
which developed the technol-
ogy that at one point was used
for one-third of all P2P traffic
on the Internet. The other is
Joost—formerly known as the
Venice Project—which was
founded by the same develop-
ers that created the notorious
Kazaa music-swapping com-
munity and later the Skype In-
ternet telephone service.

Despite their history with
unauthorized digital content
distribution, both services are
setting themselves up to pro-
vide some of the better digital
entertainment services avail-
able today. The question is: Will
their tech-cred be sufficient to
lure into a more legitimate en-
vironment the millions of
downloaders who have previ-
ously used their technology to
steal content?

BITTORRENT

More than 135 million people
have downloaded the BitTorrent
technology worldwide. It basi-
cally lets people publish con-
tent to the Internet in a way that
enables multiple users to

quickly download large files by
sharing the distribution load.
While it has several legitimate
uses—game publishers use it
to distribute software updates—
it also is used by such sites as
Pirate Bay toallow illegal down-
loads of Hollywood movies.
The company hopes to con-
vert these users into legitimate

o O

‘You never
saw an ad
that savs,
“Use iTunes

it's legal.””’

—ASHWIN NAVIN,
BITTORRENT

customers through the BitTor-
rent Entertainment Network-—
launching Feb. 26. The new
service has compiled the rights
to more than 3,000 movies,
1,000 games and 1,000 music
videos from 34 participating
content providers.

The move makes BitTorrent
a distributor—connecting
content owners to the technol-
ogy’s users in an attempt to
monetize their in-
terest in digital
entertainment.
Like any author-

GOOD VIBRATIONS,

TOUCH-SENSITIVE

Apple’s pending iPhone mobile device is be-
coming less unique by the week. Rival Sam-
sung has introduced yet another mobile
phone that looks and acts much like the
combo phone/iPod introduced by Steve Jobs
in February.

Unlike the iPhone, Samsung’s F700 doesn’t have a
sexy name. But it does have a full-screen display with
touch-sensitive controls. But Samsung’s model ups the
ante with an optional slide out Qwerty keyboard and Vi-
beTonz—a technology that lets a phone vibrate to the
rhythm of its ringtone, as well as provide a more “tac-
tile” experience when using touch-screen controls.

Additionally, the F700 features a third-generation
connection, Bluetooth and a 5 megapixel camera. It
also has a full HTML browser and e-mail capabilities.
What it doesn’t have is support for iTunes.

So forthose keeping score, this is the third iPhone-
like device to be announced. Should make for an in-
teresting summer. Price and availability of the Sam-
sung F700 have not yet been announced.

—Antony Bruno

i
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ized digital music service, the
challenge is to entice con-
sumers away from a free, pi-
rated environmentinto a paid,
legal one. The strategy aims to
offer a better experience than
the chaotic pirate sites.

“You never saw an ad that
says, ‘Use iTunes because it’s
legal,’ ” BitTorrent COO Ashwin

Navin says. “What users care
about is getting their favorite
content in a digital format. Only
a very small percentage of our
users are pirating content be-
cause they are anti-establish-
ment or want to fight the man.”
Users can rent movies at $4
each, download-to-own TV
shows and music videos for $2
and get user-generated content
free. The company also plans
to add a digital rights
management-free
music download serv-
ice in the near future.

JOOST
While BitTorrent
works a rental down-
load model, Joostis an
ad-supported
streaming video serv-
ice currently in beta
testing. Of the many
sources providing video
at this time, Warner Music
Group (WMG), Nettwerk, Mu-
sicNation, Voy and now Viacom
are all contributing music
videos and other music-themed
programming.

Joost takes streaming video
to a new level, with TiVo-like
user controls and a high-
quality full-screen display that
immediately captured the at-
tention of content partners.
Like BitTorrent, it uses P2P
technology to optimize the
streaming process.

But what really sets Joost
apart is its ability to add widg-

ets or plug-ins—small appli-
cations that run atop the
streaming video screen, en-
abling a degree of interactiv-
ity with both other users and
the content provider.

For instance, a chat tool al-
lows users viewing the same
video to discuss it with each
other in real time. Joost not
only allows, but encourages
content providers to create
their own plug-ins customized
for their video.

MusicNation is one such
provider. The company con-
ducts an online battle-of-the-
bands competition on its Web
site and will be providing ex-
clusive contentto Joost. It plans
to create a live voting plug-in
as part of that process.

“It wasn't just about the dis-
play,” MusicNation founderand
chief marketing officer Lucas
Mann says, “it was about build-
ing a dynamic experience.”

Both BitTorrent and Joost rely
on P2P technology to enhance
the user experience. The more
popular a file is on either net-
work, the easier and faster it
will be to download. Whereas
the iTunes store shut down last
Christmas due to overwhelm-
ing demand, services like Bit-
Torrent and Joost will only
improve as demand increases.
And while that translates to
a cheaper and more robust
viewing experience—assuming
they attract the necessary criti-
cal mass of customers—for the
contentowners, it’s all about in-
teracting better with fans.
“We've seen the business end
of disruption in the digital age,
but this is the kind of disrup-
tion around distribution chan-
nels that really favors people
that own content,” says Michael
Nash, senior VP of digital strat-
egy and business development
for WMG. “The fact that they
can directly leverage commu-
nity and provide interaction be-
tween consumers while they’re
experiencing video will change
the dynamic in terms of how
contentis consumed over time.
We are definitely looking to fig-
ure out how to [use] that. This
will be an interesting creative
arena for entertainment com-
panies to explore.” oes

. For 24/7 digital news
blz and analysis, see
. billboard.biz/digital.
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BITS & BRIEFS

PLAYING THE GAME

Game publisher Electronic
Arts and MySpace have
joined forces to host an on-
line talent contest called
Burnout Bandsiam. Un-
signed acts are invited to use
the contast entry form on
MySpace and upload their
best track. MySpace mem-
bers will select the finalists,
and the winner will get a Vir-
gin Records recording con-
tract, as well as a chance for

a videogame. Earlier this
year, EA purchased online
karaoke competition site
SingShot, and is expected to
announce other such deals
in the near future.

I the song to be included in

JUMPING INTO ‘THE
RIVER’

Good Charlotte is inviting
fansto create a customized
music video for “The River,”
the first song off the group’s
“Good Morning Revival”
album, due March 27. Fans
will be able to upload up to
10 personal photos on the
Web site beintheriver.com.
The site then incorporates
those photos into the video

HOT RINGMASTERS-

by displaying them on two
big screens set up behind
the band. Fans can then
send the video to friends
and use a customizedlink to
embed it on their MySpace
for YouTube pages, as well
as get a co-directing credit.

CARTOON

TAKEOVER

In the ever-expanding world
of mobile entertainment
content, the Cartoon Net-
work has introduced a new
product called CallToons.
The bundled package allows
users to select various Car-
toon Network characters
that will virtually take over
their mobile phone—from
ringtone to wallpaperimage
to audio and text alerts.
Rather than search for and
buy each application sepa-
rately, the CallToons prod-
uct is bundled in one sale
and assigned to the appro-
priate mobile phone func-
tion. The company is con-
sulting with Ericsson on the
concept and content-deliv-
ery options. They are not ex-
pected to become available
for sale until late 2007.
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LET'S GET BACK TO MUSIC.

THE REMIX

-------------

nnnnnnnnnn

DAVID C/Q,SSJ'MT_ | Eg\

uuuuuuuuuuu
e L0% 6!

S
light
SINGER SONGWRITER LEGENDS é‘

RED MIX SERIES

available exclusively af TARGET



www.americanradiohistory.com

JOHN WRLIAMS

LR CHRISTINA AGU LZRA
= CARRIE LNDERWCOD

A
BROADCAST MUSIC, 1KCo

SEE THE DIGITAL SALJZ® TO OUR

GRAMMY WINNERS .. " 0aws
IBMI COM IGRAMMY

/Qu el el
Awara
BOOKERT

\  &THEMG'S

JULIETA VENEGAS (s62f) VAN HUNT
( ISRAEL & NEW BREED) [

/{ CHENTE BARRERA
|\ YT1ACONAZO

o

(xLEZMATICS )

JIMMY SRURR &
HIS ORCH ISTI%

5 ONE (PRS)

THE BRIAN

., YNCH/EDDIE
MIER| PROJECT

eprhs of Rroadeast Mugic loc.

T
&

as ’h

BCB GAL3IO IRMA TF,
ﬁi\ﬂl@ T\ ranﬂ'ﬂ nnﬁ< ?n}



www.americanradiohistory.com

Copynght 2007, Nielsen Business Media, ‘
tnc. All nghts reserved. Boxscores should
be submitted to: Bob Allen, Nashville.
Phone 615-321-9171. Fax. 615 321-0878. For
research and pricing. call Bob Allen,

BOXSCORE concert arosses

| GROSS/ ARTIST(S) Attendance FOR MORE BOXSCORES GO TO:
TIZKET PRICE(S)  Venue, Date Capacity Promoter BILLBOARD.BIZ
\ LACEIRCEIN JUSTIN TIMBERLAKE, PINK
938153 Canadian) gt -
$:06.50/$55.89 ?;:_fggada ECIG, W lgﬁgs;l Concerts West/AEG Live
$1,525,583 JUSTIN TIMBERLAKE PINK -
- e - On The Road
\ AWCLIPvAN JUSTIN TIMBER_AKE, PINK
$37.50/$56 Staples Center, Los Angeles, 16,827 ¢ -
\ Jan:16 seliout CHSSuERAEGIte RAY WADDELL rwaddell@billboard.com
PETTYI JUSTIN TIMBER.AKE, PINK
$95/856 }’féf,’,‘?’e‘fez"'e" W i :Z;%?HS Concerts West/AEG Live ,
\ PR WEYMl ROD STEWART
| §428/356 .\J/:er)‘z.:r}gvia Center, Philadelphia, :g{‘%gz Concerts West/AEG Live | ar ‘ ‘ 7 O O -
$1,271,590 JUSTIN TIMBERLAKE, PINK ’ &
©/55¢ T Banknorth Garden. Boston, 16,668 Concerts West/AEG Live A Farewell Toast To A Nashville
SPTYOREEN ROD STEWART Shed Where Great Stories Were Born
£128/$55 gec'izggncgg‘e'- Washington, 12!.445 Concerts West/AEG Live
\ LY OEL G2l Venues are not just brickand  maximize its holdings, surely ~ wood stage. But the two defin-
$1182,051 . : its 1i -
iy, o3 Armvay Arena, Orlanc, Fla, 15,555 e mortar, grass, plastic and  its right. The plug has been ing St.arwood performers for
EDS sellout wood. They are morethanrev-  pulled on the 2007 season. me will always be Lynyrd
‘ 51,150,358 JUSTIN TIMBERLAKE, PINK enue generators or a place to But I can’tjustlet Starwood  Skynyrd and Bocephus.
‘ 1100.80/$7980  '1GM Grand Garden, tas Vegas, 12162 Concerts West/AEG Live, Fantasma Productions hang a telcom sponsorship.  driftaway withoutsome kind I saw Skynyrd many times
ST JUSTIN TIMBERLAKE, PINK Venues are, or should be, liv-  of sendoff. Because I seriously ~ at Starwood and was memo-
‘ $84.50/856/$37  Xcel Energy Center, St. Paul, 13,199 Concerts West/AEG Live ing, breathing personal histo-  threw down in that place. rably pick-pocketed on the '87
. ies. And when one shutters, Opened in 1985, Starwood ~ reunion : classic
1 ISETCI JUSTIN TIMBESLAKE, PINK res- AR wher o penect s "URAEaEr
§79/356/$3050 Save Mart Center, Fresno, Calif., 12,541 e e e I even ifit’s for logical reasons,  was the prototype amphithe-  was a few years later when, as
‘ Jan.17 sellout a community loses partofits  ater in the PACE Concerts  Skynyrd was winding down
2 . . - . .
?;1715'/55‘;?75 ‘RESOILEL DUM’ collective soul. portfolio, a 17,000-capacity  its set with a searing three-
; N arge! nter, Minnzapolis, Feb. 3 i ; . . i . -~
‘ 9-10 inciudes matinze 16.278 three shows  1ve Nation, Cirque du Soleil The concertvenue is where  venue that ignited the late-  guitar rampage on “Simple
| 3892141 JUSTIN TIMBEPLAKE, PINK '80s shed boom. Man,” power abruptly shut
$75/$56 e e 151467 Concerts West/AEG Live The venue be- down. I heard one scholar
878927 BILLY JOEL came partofthe  proclaim, “Skynyrd blew out
‘ $86/$50.50 Veterans Memorial wena, 13,048 e Live Nation the power, man,” but welater
Jacksonvilte, Fla., F20. 7 seltout - .
N GD STEWADE portfolio in the learned someone had nailed
YOLECCMMN RODSTEwaRR | : ;
g ] st Tl 0,500 e wake of industry  a telephone pole in the area.

Conn., Feb. 2

seliout consolidation.

Louis Messina
was president of
PACE and was

Skynyrd and Bocephus
were money at Starwood,
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Will indie retail be the last guys to feel the down-
load competition® Why is Newbury Comics
doing so good? Twenty-seven stores in Boston
and beyond. CD sales may be down 50 million
or so but there were still more than 550 million
bought last year, right?

It’s human nature to want to interact with
other humans. That will never change. The more
knowledgeable the store clerk, the more color-
ful the atmosphere, the more selection, the bet-
ter. And that’s why Newbury is successful. If
customers feel like they’re in a sterilized hospi-
tal corridor when they enter a record store, they’re
going to stay home and download. Record stores
should be like the old candy stores of the '50s
and ’60s, a place to hang out. Ifit's fun to be there,
a physical store will always have a reason to exist.

Meanwhile, the coolest movie ever, “Perfor-
mance,” is finally coming to DVD. It was co-

directed by Donald Cammell and Nicholas
Roeg. Roeg gets most of the credit because he
went on to do other things while Cammell com-
mitted suicide, but it was mostly Cammell’s vi-
sion: He wrote it. Mick Jagger went into the
film a shy, blues-loving local boy and came out
... Mick Jagger. The film’s style was extraordi-
narily influential and Jack Nitzsche’s sound-
track is the greatest. The first half alone is one
of the great gangster flicks, then it gets psyche-
delically cooler. An absolute must-own for indie
filmmakers, up-and-coming directors and fans
who like to mix their gangsters and rock stars.
And staying surreal fora moment. . . North
Dakota lawmakers rejected a resolution to honor
U2 frontman Bono. One legislator said he
thought it was for Sonny Bono. But what's
wrong with honoring Sonny Bono? Aren'’t these
guys Republicans? See you on the radio. «-«
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LOVE, NOT REASON

Savage Jams
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VARIOUS ARTISTS

THE RACONTEURS
THE LIVING END

NEW YORK DOLLS

JET

THE WOGGLES
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JOAN JETT & THE BLACKHEARTS
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Palms owner
GEORGE
MALOOF’S goal
is to book 70-100
shows per year.

o]V B{[\[e BY MOLLY BROWN

DIAMONDS
AND PEARLS

The Palms Ups The Live-Music Ante With New Venue

t's where Paris, Britney and Leo go to
party, the L.A. moneyed roll in for a
weekend of sin and the locals go to blow
off some steam—and cash. Since the
Palms Casino Resort opened in 2001,
it’s become a major player in Las Vegas’ en-
tertainment scene, housing some of the city’s
most popular nightclubs and restaurants,
which, in turn, have attracted a diverse
crowd. But it was missing one thing.

“People were going off the property to
go to shows,” Palms owner George
Maloof says. “There were always acts inter-
ested in coming [to Vegas], and there have
been some really cool little venues; the
House of Blues, the Joint. After going to
enough shows, | was interested in creating
something at the next level that was com-
fortable for artists and fans.”

Enter the Pearl, the Palms’ concert the-
ater set to open this spring. Maloof, a life-
long music fan, didn’t want a bad view in the
house, so the venue has three levels of seat-
ing—the farthest 120 feet from the stage—
wrapped around the room. Capacity can also
be adjusted to fit 1,100-2,500 people with
scalable curtains. Two 14-foot-by-16-foot
video screens will frame the stage and
plasma screens throughout will provide ad-
ditional views. For VIPs, there are 18 sky
boxes with bars, bathrooms and lounges. it
all comes at a cost Maloof won’t disclose but
admits with a sigh is “a significant, signifi-
cant amount of money.”

In addition, the Pearl will be wired to the
Studio at the Palms, where the Killers, Timba-

www americaBradiohistorvy com

land and Pink have laid down tracks, so that
acts can produce live recordings without
dragging in additional equipment. The Palms
also has an exclusive three-year arrangement
with Apple’siTunes to sell shows online. “It’s
a major deal for us,” Maloof says. “l want to
build a major catalog, our own page in iTunes:
‘Live From the Palms.’ ”

Maloof’s goal is to book 70-100 shows per
year. Acts already scheduled include Tool (March
15-16), Evanescence (March 17) and Gwen Ste-
fani for the Pear!’s grand opening on April 21.

Live Nation and Andrew Hewitt, who
booked the Joint at the Hard Rock Hotel and
Casino during the last decade, are the Pearl’s
booking agents. Hewitt says while the mar-
ket is tough, the Pearl will be a great addition
to the city’s concert scene.

“You have casinos to contend with and
the influx of several hundred thousand differ-
ent people every week coming to town, and
you have to take care of a very healthy local
clientele,” Hewitt says. “It’s a balancing act.
Every show hopefully appeals to all three.
And thankfully, with George doing the
recording studio and his close association
with the entertainment business, the Paims’
audience is waiting for it.”

To be sure, the House of Blues and the
Joint already cater to an audience the Pearl
is gunning for, but Maloof is confident that his
venue’s modern design and ability to draw
top names will attract fans. “There really are
no other venues like it,” he enthuses. “The
time has come for one venue [and] this town
to do something for live music.” oee
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TED LEC & THE PHARMACISTS: SHAWN BRACKBILL

'The Indies

TODD MARTENS tmartens@billboard.com

Everything

AndNothing

indie Labels Finding Success With Unconventional Ideas

Retail shelf space isn’t getting
any cheaper, but some labels
are adjusting better than others.

Mike Park was on the verge
of having to shut down his
punk label Asian Man Records.
The Bay Area imprint has
worked with the likes of Alka-
line Trio, Screeching Weasel
and Let’s Go Bowling during
the past decade, but after a
steady couple of years posting
major losses, the label he’s run

TED LEO & THE
PHARMACISTS

out of his mother’s garage
since 1996 was at a crossroads.

Park ultimately decided not
to sell or close Asian Man.
Afterall, the perks of running
a label are too great.

In the label’s recent e-mail
blast, Park asked fans if they
had anything to trade him for
CDs, be it goods or services.
So at a time when most labels
are struggling with ways to
survive in the digital economy,
Park just wants to barter.

“The first five years of the
label, from 1996 to 2001, I felt
like I could get anything,” he
says. “If I needed a lawyer, |
would ask if anyone’s father
would work pro bono, and |
gotit. If I needed Disneyland
tickets in Tokyo, [ got them.”

Reached on arecent Thurs-
day afternoon, Park was mak-
ing a list of DVDs from New

Line that he wanted. A fan of
the label apparently works for
the studio and was willing to
offer some DVDs for CDs.

Asian Man is releasing more
records in 2007 than it ever
has, led by reissues of pop-
punk vets the Queers and the
Riverdales, but not because
Park is doing well. He says
business pretty much stinks.

But the label, distributed by
the Lumberjack Mordam Music
Group, just isn't spend-
ingany money on mar-
keting or promotion.
“Nothing,” Park says.
“I do nothing.”

Yet the bands keep
coming.

“I tell bands it will
do them nothing, but
they just like to have
something to stand
under,” Park says. “I
need to sell 260
copies to break even.
After that, it’s profit.

It's made things
pretty easy.”
Park says he gets the

occasional call from his
distributor to buy into
aretail co-op program,
but he isn’tinterested.
And retail space isn’t
generally available for
trade these days.

That doesn’t mean labels
aren’t finding more affordable
ways to win over their retail
partners. One of our least-fa-
vorite trends of the past few
years is the increase in value-
added content on initial press-
ings of new albums. Too often
the so-called bonus material
means a label has compiled
some leftover tracks.

Apparently, artistsare starting
to notice. Chicago’s Touch & Go
and New York’s Vice Records
have found acts willing to spend
alittle more time in the studio to
play by the new rules.

For the release of Bloc
Party’s “A Weekend in the
City,” Vice GM Adam Shore
says the act turned in an addi-
tional 11 finished tracks. “So
they give us almost a free
album,” he says.
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Best Buy and Target got two
songs each, eMusic snared
one, iTunes received one, and
Insound.com and the indie
coalitions each received a vinyl
7-inch. And sometime down
the road, the label now hasan
opportunity to compile a disc
of rarities and B-sides for fans
not willing to go on a retail
treasure hunt.

Touch & Go struggled with
the concept for the March 20
release from Ted Leo & the
Pharmacists, “Living With
the Living.” Head of sales
Leslie Ranson says the label
had some material from its
25th-anniversary concert last
summer, but Leo didn’t like
the quality.

So he went back into the
studio and cut five more
songs, including one that will
now serve as the title track of
the album.

“I’'m used to bonus discs
being whatever material you
have lying around,” Ransom
says. “But this one is cool. It
was recorded specifically for
the first pressing of the CD.”

And in a move that will
please brick-and-mortar retail-
ers, Touch & Go will not be
making the bonus disc avail-
able to iTunes or eMusic.

“It’s a way to try and keep
my job,” Ransom says with a
laugh. “I'm totally kidding.
We're still fans of the CD. The
album finally leaked, so if you
have the leaked album, here is
something that is not available
digitally, at least for the first
day the record comes out.”

Ransom says all retailers
pushed for their own exclusive
bonus material, but the label
wasn't willing to dole out extra
content one-by-one.

“We're trying not to play fa-
vorites,” she says. “These days
everyone wants something
special and exclusive for their
store and their chain. We
weren’t going to have Ted
make 12 different bonus discs
for us.” oo

1 For 24/7 indies news
_blz and analysis, see

billboard.biz/indies.
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ROBERT “KOOL"” BELL
OF KOOL & THE GANG
ON ADVANCED

ROYALTY TRACKING...

We came to Advanced Royalty
Tracking to help us realize our dream
of building a new recording studio.
With ART, we were able to get the
financing we needed to accomplish
our goal. We've broken ground

on our new studio and consider

our relationship with ART akey

ingredient in our success.

AdvancedRoyaltyTracking.com
1.888.813.6552

ADVANCED ROYALTY TRACKING
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Ratings
Aren’t Sales

Latin Reality Music Shows’
Viewer Success Rarely
Translates In Stores

Earlier this month, the Telefu-
tura Network announced the
20 contestants who will com-
pete in the fourth edition of
TV music reality contest “Ob-
jetivo Fama” (Objective Fame).
The competition, which
originates in Puerto Ricoand
broadcasts Mondays from 8
p.m. to 10 p.m. EST, is the
only man standing in what
was formerly a sea of Span-
ish-language music reality TV
shows whose objective was to
find and launch new talent.
[t’s not a question of view-
ership. Most of these shows
—including Telemundo’s
“Protagonistas de la Musica”
in 2003 and “Nuevas Voces
de America” in 2005—gar-
nered decent ratings, al-
though  the  biggest
longstanding ratings success
belongs to “Objetivo Fama.”
But when it comes to actu-
ally selling albums from the

“discovered” acts, the track
record is not good.

The big exception is Anais,
winner of the 2006 edition of
“Objetivo.” She will release
her sophomore album in a
few months after selling
nearly 50,000 copies of her
debut, “Asi Soy Yo,” accord-
ing to Nielsen SoundScan.

Not quite as buoyant, but
definitely still in the game is
2005 winner Janina, who is
in the midst of promoting
her second album, “Contra
la Corriente.”

As part of their winning
booty, both Anais and Janina
are signed to Univision Music
Group, which has heavily
supported these two artists.

But by and large, the dis-
crepancy between show rat-
ings and sales suggest that in
the U.S. Latin market there
is a big disconnect between
what makes for good TV and

what finally compels some-
one to buy an album.

Part of the problem is the
complex U.S. Latin market,
fragmented by regions, and
divided by country of origin.

Music reality shows have
yielded major commercial
music releases in most every
Latin country, primarily Spain,
whose “Operacién Triunfo”
brought us David Bisbal;
Mexico, whose “La Academia”
broughtus Yuridia and Yahir;
and Argentina, with Popstars
and Erreway.

In those cases, shows be-
came national phenomena—
as “American Idol” is in the
States—Dbut the focus was still
predominantly the music.

But stateside, the focus is
the stories, the back-stabbing,
the in-fighting, replicated
again and again on Web sites
and in tabloids.

On Mexico'’s “La Acadernia”
Web site, for example, every
headline deals with perform-
ances, shows or tours. There
is no doubt that this position
has helped in the artistic devel-

| BY LEILA COBO

Contestants for the
fourth edition of
‘Objetivo Fama.’

opment of alumni like Yuridia,
Victor Garcia and Yahir, who
have gone beyond one album
to become lasting artists.

In contrast, the “Objetivo
Fama” site at univision.com
is all about gossip, with the
main headline reading
“Inside Gossip From the
Home Studio.

A similar stance has been
taken in handling other Latin
reality shows in the States.

In the end, fans don't see
these artists as singers butas
passing celebrities.

At least one TV show—not
a reality program—is look-
ing to focus on new artists
via their music rather than
tabloid possibilities. On Feb.
20, Telemundo taped its first
edition of “Musica Pa’ Ti”
(Music for You), a show that
features performances by
debut acts already signed to
labels. Competitors are
Fanny Lu, La Sista, Ray-
mond Castellon, Alicastro
and Latin Fresh. Winners
are voted upon by fans and
viewers, with the two top
vote-getters performing on
a music special titled
“Primera Fila.” .ee

biz

For 24/7 Latin news
and analysis, see
billboard.biz/latin.

Regional Mexican’s Digital Move

Musart/Balboa’s Deal With The Orchard Helps Push Lagging Genre Forward

Regional Mexican music, the
strongest-selling Latin mu-
sic genre by far in the United
States, has long lagged in
sales in the digital realm.
The low numbers have been
attributed to
many reasons,
from consumer
habits to lack of
available digi-
tized catalog.

Now the genre
will gain an im-
portant digital
push via an ex-
clusive, worldwide deal that
Mexican indie label Musart/
Balboa and its publishing
arm Edimusa Publishing
Group/Vander Music Group
has signed with distributor
and marketer of independ-
ent music the Orchard.
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Musart/Balboa is home to
current hot sellers like
Grammy Award winner Joan
Sebastian and Paquita la del
Barrio. Edimusa/Vander has
a catalog of more than
50,000 titles,
dating back to
the 1920s,
which com-
prise not only
regional Mexi-
can classics,
but also vast
tropical cata-
logs like those
of Sonolux in Colombia,
which Vander owns in full.

Musart’s deal with the Or-
chard is significant because
it marks the first time ever
that the Musart/Edimusa
catalogs will be distributed
digitally. It is also the Or-
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chard’s first major deal in
the regional Mexican realm.
In addition, the Orchard will
actively work the Musart
catalog for synch place-
ments, an elective service it
offers nonexclusively and
that labels have to opt into.
This marks the first time the
distributor works a Latin
catalog for synch purposes.

Musart, which sellsring-
tones and mastertones via
its own Web site in Mexico,
musikfun.com.mx, has long
explored digital sales but
hadn’t previously taken the
plunge.

Eduardo Baptista, CEO of
Musart/Edimusa, says he
had been approached by
multiple stores and distrib-
utors, but wanted to give
the business to a single

agent. A key factorin his de-
cision to go with the Or-
chard, he says, was the fact
that aside from merely dis-
tributing the tracks, it also
heavily promotes and mar-
kets them.

“That’s what we’re going
to bring to this relation-
ship,” Orchard CEO Greg
Scholl says. “The way we’re
structured is focused on
marketing and promoting
digitally on new media, on
engaging social networking
sites, on engaging blogs.”

Release of the Musart/
Edimusa catalog will take
place in stages, with the
current top-selling albums
and tracks to be made

available within the next
month. The full catalog
should be available within
the next 18 months.
Already finalized mar-
keting plans include exclu-
sive programs that will ini-
tially run on iTunes Latino,
eMusic and one of the
major mobile operators.
These programs should be
up and running in six
weeks, Scholl says.
“There’s a smart way to
bring this music into the
market for the first time to
make full value,” Scholl
says. “One of our roles is
what can we do to increase
the asset value of our
label’s catalog.” e

EN LA RED: For 24/7 coverage of the Latin music world,
COMm Billboard has partnered with MSN. For a complete roundup
in Spanish, go to Billboard.Latino.MSN.com.
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A Forrester Research study re-
leased Feb. 2 shows that U.S.
Latinos are more than twice as
likely as non-Latinos to stream
or download music to their
mobile phones, and three
times more likely to download
videos. Creating original mo-
bile content is the mission of
Viva Vision TV, a Latin enter-
tainment channel that
launched on Verizon’s VCast
service in October 2006, Bill-
board spoke to VP/GM

Nicholas Montes as the chan-

nel prepared to roll out on ag-
gregator Amp’d Mobile, Sprint
TV, Mexican carrier TelCel and
Cingular, all between Febru-
ary and May.

Why is mobile entertainment
so popular
in the Latin
market?

The mobile
phone for
the Hispanic
community
is an aspira-
tional prod-
uct. To alot
of us, getting the latest phone
with the latest content is a
way we can make a state-
ment that we’re connected to
technology and a way to say
that we're hip and cool.

How does Viva Vision’s music
content distinguish itself?
We’'re out there covering the
top Latin events, the club
scene. We've got producers
working on our behalfin some
of the key markets already like
Miami, L.A. and New York.
We're looking at bringingon a
couple of Viva Vision VJs to in-
troduce the content. On the
music side, | would say 60% of
itisunsigned [artists]and 40%
is indies that we've signed.
Most of it is reggaetdn and
Latin hip-hop, and some Mex-
ican regional. Instead of shop-
ping around for six to 12
months for a label to pick them
up, they can upload their own
content, do a deal with us and
see how it goes for them.
Sometimes we just pay them
an upfront fee, sometimesit’s
arevenue share, depending on
the carrier. There are [some]
artists who say, just give me
the exposure. We’re talking to
all four labels, but in the mean-
time .. .we don’t have to pay
any money out to big labels.
—Ayala Ben-Yehuda

OBJECTIVO FAMA; TELE FUTURA NETWORK

il

VTR

st

T


www.americanradiohistory.com

Making The Brand

MICHAEL PAOLETTA mpaoletta@billboard.com

Synch Kings

Teddybears Live Up To Their Licensing Promise

Swedish trio Teddybears is
receiving next to no support
from commercial radio. And
their debut U.S. album, “Soft
Machine,” has sold a scant
10,000 units, according to
Nielsen SoundScan.

No worries, though. The
band—Joakim Ahlund (the
Caesars’ guitarist), his brother
Klas and Patrik Arve—has
earned its stateside label, Big
Beat/Atlantic, a hefty amount
of money in synch licenses.

In an age when albums
aren’t selling quite the way
they once did, more and more
labels, artist managers and the
artists themselves are turning
to film and TV music supervi-
sors and ad agency creatives
for assistance. Can you say
Moby and Galdfrapp?

But unlike with those two
dance-electronic artists, synch
potential was part of what made

Teddybears appealing to Big
Beat/Atlantic—which licensed
them from Sony Sweden,
which has the act worldwide-
in the first nlace. Consider ita
new mode! for signing andjor
licensing artists.

Atlantic Records Group sen-
ior VP Kewin Weaver points
to a conversation he had with
Atlantic chairman/CEO Craig
Kallman about 18 months ago.

“Craig identified this proj-
ect as a synch licensing
dream,” Weaver says, shortly
after the Teddybears were
brought into the Atlantic fold
by director of A&R Sam Rib-
ack. “So, [ ran with it.”

Color Weaver proactive.
Within days, he was “putting
the music of the Teddybears
in front of creatives” in the
worlds of advertising, film and
TV. “The response was imme-
diate,” Weaver says. “And once

a couple of [synch] uses kicked
in, others quickly followed.”

In this scenario, everyone
makes money, Weaver adds.
“Our foreign affiliate, the band,
the music publishers and At-
lantic. Everyone’s happy.”

With 40-or-so Teddybears
synch licenses under its belt
(and counting), Atlantic has
created a “mini Moby situa-
tion,” Riback says. “We were
looking at a profitable situa-
tion from the get-go. We've
never been in the hole with
this act.”

The band’s manager, Thad-
deus Rudd of New York-based
Rebel Rebel, puts the Teddy-
bears’ synch licensing earn-
ings, to date, in the ballpark of
$1 million each for master
recording and publishing.
“The label has definitely made
its money back,” Rudd adds.

Indeed. “All this synch li-

censing,” Weaver says, “has
provided us with additional
marketing dollars.”

Initially. it was Hollywood
that opened its doors to the
Teddybears® music. “Co-
brastyle” wus used in the film
“The Honeymooners”; “Dif-
ferent Sound” was heard in
“Haw to Eat Fried Worms”;
and “Hey Boy” was featured
in “Benchwarmers.”

“Hey Bov” was also heard in
an ad for Captain Morgan
Rum, while “Cobrastyle” was
used in a worldwide Heineken
campaign, two of the first
brands to champion the band.

These days, the group’s music
is heard in campaigns for Intel,
Chase, Cadillac and others.

“We needed music with a
sufficient beats-per-minute—
as well as minimal lyrical con-
tent. ‘Different Sound’ fit the
bill,” says Bill Oberlander,
the McCann executive creative
director an the Intel account.
Plus, it’s a nice cross-breed be-
tween alternative rock and
techno-pop.

Now, it's time for the label
anc management to connect
the dots between band and fans.
A fast-approaching U.S. trek
which includes an April 29 gig

at the Coachella Valley Music
& Ars Festival, may help.

It also helps that, as of Feb.
5, “Soft Machine” is available
in chain stores. {Last fall, it
was released solely to indie
stores, as well as digitally.)

Additionally, album track
“Punkrocker” {featuring lggy
Pop: is being promoted to al-
ternztive radio.

“With each synch license we
are gaining traction and build-
ing a fan base,” Rudd says.
“We just need a combination
of everything hitting at once
for that moment of critical
mass to occur.” Riback con-
curs, adding, “We're hoping
for an iTunes-type moment
where everything clicks.”

The Teddybears themselves,
meanwhile, are content to
focus on their music. “We put
effortinto creating our songs,
and vou guys are hearing it
somehow,” Klas Ahlund says.
“That’s cool. oue

biz

For 24/7 branding news
and analysis, see
billboard.biz/branding.

CONGRATULATIONS!

JOHN LEGEND

Best Male R&B Vocal Performance - “Heaven”

Best R&B Performance by a Duo or Group - “Family Affair”
Sly and the Family Stone, John Legend, Joss Stone with Van Hunt

THE BLACK EYED PEAS

Best Pop Performance by a Duo or Group with Vocal - “My Humps”

WOLFMOTHER

Best Hard Rock Performance - “Woman”

JOHN WILLIAMS

BRETT JAMES

Best Country Song - “Jesus, Take the Wheel” (Carrie Underwood)

music publishing
company, inc.

\ cherry lane (reate.

we’ll handle the rest.

TO OUR 2007 GRAMMY WINNERS

Best Instrumental Composition - “A Prayer for Peace” from Munich: Original Motion Picture Soundtrack
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MUSIC & MONEY SYMPOSIUM
March 1, The St. Regis, New York City

Known as “undoubtedly the power players conference,” the Music
& Money Symposium brings together the movers and shakers
from the music, legal and financial communities. This one-day
event provides an in-depth examination of the financial realities
affecting the music industry. Don't miss the premier event for
music industry decision-makers, entrepreneurs and companies
interested in providing funding for entertainment ventures.

MOBILE ENTERTAINMENT LIVE, SPRING 2007

March 26, Orange County Convention Center, Orlando

Mobile Entertainment Live (formerly known as MECCA) is a one-day
event at CTIA Wireless 2007 that encompasses the current and future
state of mobile entertainment. A must-attend entertainment event
for VIPs from the mobile, entertainment, technology and digital con-
tent industries, where attendees will discover how they can participate,
and profit from, the mobile entertainment revolution. Don’t miss your
chance to network with the visionaries defining the mobile space,
while you gain insights from leading analysts and end users.

Billboard Latin Music Conference & Awards
Aprit 23-26, InterContinental, Miami

R&B Hip Hop Conference & Awards
September 5-7, Renaissance Waverly, Atlanta

Mobile Entertainment Live, Fall 2007
October 22, The Moscone Center, San Francisco

Billboard Dance Music Summit
September 2007, TBD, Las Vegas

The Hollywood Reporter/ Billboard
Film and TV Music Conference
November 1-2, Beverly Hilton, Los Angeles

Touring Conference & Awards
November 14-15, The Roosevelt Hotel, New York City

Regional Mexican Music Summit
November 2007, TBD, Los Angeles

DEMMX Awards,
November 2007, TBD, Los Angeles

Billboard Music Awards
December 2007, MGM Grand, Las Vegas

For event registration, schedules

and sponsorship information visit:

ANewSynergy

Bug Music’s Joint Venture With Foxx King Is Unique

There’s nothing new abouta music publisher
forming a joint venture with someone who
can help find promising songwriters to sign
and develop. Major and indie publishers, just
like record companies, can always use some
extra A&R help. But the joint venture that Bug
Music and Foxx King Entertainment recently
formed is likely to produce an incomparable
synergy in music publishing.

TOP 10 PUBLISHER
AIRPLAY CHART

Fourth Quarter 2006 Market Share

1. EMI Music Publishing 21.26%
2. Warner/Chappell Music  12.67%
3. Sony/ATV Music Publishing  10.25%

4. Universal Music Publishing 10.23%

5. BMG Music Publishing 6.32%
6. Eamousﬁusic Publis-hing 5.00%
7. windswept Holdings 3.44%
8. Dwight Frye Music 1.63%
9. Jerk Awake 1%
10. Arthouse Entertainment 1.30%

Percentage calculations are based on the overall top 100 detecting
songs from 1,290 radio stations electronically monitored by Nielsen
BDS 24 hours a day, seven days a week during the period Aprit I-June
30. Publisher information for compaositions has been identified by the
Harry Fox Agency. A "publisher” is defined as an administrator. copy-
right owner and/or controlling party.

Bug CEO John Rudolph and Foxx King sen-
ior VP of music development and production
LaRonda Sutton forged the deal. Rudolph joined
Bug last summer after Crossroads Media, the
private-equity firm headed by former Viacom
COO Tom McGrath, and Spectrum Equity In-
vestors acquired a controlling interest in the pub-
lisher—a deal Rudolph helped to orchestrate.
Foxx King is owned by Academy Award winner
Jamie Foxx and his managers, Marcus King
and Jaime Rucker King.

“What we do really well is administration and
creative exploitation,” Rudolph says. “What Foxx
King does really well is development.”

But this venture, called Foxx King Music, is
not justan A&R funnel. Several factors make the
venture unique, offering songwriters a multi-
tude of avenues to achieve extraordinary success.

Songwriters who sign with the venture have
an inside track to write for major motion pic-
ture soundtracks and scores. As executive pro-
ducer or producer, film and TV credits of the
Foxx King owners include “Ray” (featuring
Foxx’s Oscar-winning performance), “Laffa-
palooza,” “Redemption: The Stan Tookie Wil-
liams Story” and “Hangin’ With Mr. Cooper.”
The company also acts as a music supervisor,
most recently on its production of “Life Sup-
port” with Queen Latifah. Most publishing
companies and their joint ventures don’t have
this direct, high-level connection with a film
and TV production company.

Songwriters who have the talent for acting,
comedy or even script writing will also have an
avenue to develop their art through Foxx King.
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Again, it's the production arm that opens the
door to these projects.

As a development or promotion tool, Foxx
King also sets up live performances. Foxx’s Un-
predictable tour, supporting his Grammy
Award-nominated album of the same name,
opens with the stand-up comedy of Foxx and
his friends. Developing songwriter/artist
Lonny Bereal, whom Foxx has been mentor-
ing for about five years, sings backup for Foxx
to gain experience on the road.

Touring opportunities also include live TV
show appearances. Bereal performed as backup
for Foxx on “The Tonight Show With Jay Leno”
and “Good Morning America.”

This experience is all part of Foxx King’s
development process for Bereal. “When it’s
his turn, he can just walk right into place,”
Sutton says.

There is also a new radio outlet for the song-
writers. Sirius Satellite Radio is launching “The
Foxxhole” this spring, an urban comedy, enter-
tainmentand lifestyle channel. Marcus Kingand
Foxx will executive-produce, while Foxx will be
on-air host and contributor for the channel.

“Jamie is a mentor to a lot of young musi-
cians,” Sutton says. “He always wants to give
them the opportunity to shine.

Still, not every facet of the venture personally
involves Foxx. “It's really about developing urban
songwriting,” Rudolph says. And developing
songwriters is nothing new to Sutton. She has
worked in publishing for 16 years, starting the
urban music division at Chrysalis; she and
Rudolph have known each other for years. She
says that with Bug’s great reputation in the ad-
ministration and collection process and Rudolph
recently acquiring the company, the publisher
was a good fit for Foxx King.

Finally, the joint venture will typically offer
co-publishing deals to the songwriters, shar-
ing rights in the copyrights. As Rudolph notes,
joint ventures with major companies in the
1990s were more of a “land grab.” Companies
tied up all rights, either by making songwrit-
ers’ music a work-made-for-hire or by requir-
ing songwriters and artists to assign all
copyright interests to the joint venture. Many
ventures still do this today.

“We want to be partners with the songwriter,”
Sutton says. “We're trying to build a great busi-
ness for Foxx King Music, but also help that writer
build their own great business.”

Thejoint venture is in the process of signing
two writers and looking to sign more. Butsong-
writers who just want the biggest check need not
apply, Rudolph and Sutton say.

“We want to be involved with songwrit-
ers who understand what it is that we do,
who believe in versatility and who know the
value of their content and its many uses,”
Sutton says. oo

b‘ For 24/7 publishing news and analysis,
P see billboard.biz/publishing.
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COURTESY OF SILVER PLATTERS

'ED CHRISTMAN echristman@billboard.com

Out Of Business

Shuttered Stores And CD Sales’ Downward Slide

When you stop to think about
it, the U.S. music industry was
really behind the eight ball
from the get-go when this
year began.

If you’re wondering whatt
am talking about, then refer
back to earlier Retail Track
columns from this year. But
just to mix it up alittle, instead
of talking about album sales
being down 15% yet again, I'll
begin this time by pointing
out that so far this year CD
sales are down 20%.

While most industry pun-
dits tout this as a sign that we
are now moving rapidly to-
ward digital and away from
the CD, there are other inter-
related reasons for this down-
turn. Outside the music indus-
try, one forgotten factor for
the downward slide is the
shuttering of record stores.

Remember, Musicland be-
gan 2006 with about 900
stores and had a music mar-
ket share of about 6.6%. After
filing for Chapter 11 protection
on Jan. 12, the company ran
going out of business sales for
about 500 stores last January.
Of the remaining 400, Trans
World bought 335, and a lig-
uidator partner, which imme-
diately began GOB sales,
bought 65. | estimate that a
4% music market share disap-
peared with the 565 closures.

In February of last year,
Tower Records, which had a
3% market share, was still
considered healthy, but of
course that chain disap-
peared by Dec. 21. Then, after
Christmas, Trans World be-
gan shuttering 134 stores, of
which 85 are Sam Goody’s
and FYE outlets, and the re-
mainder are Suncoast Motion
Picture locations, which are
mainly movie DVD stores. So
| estimate another nearly
0.8% of music market share
disappeared by mid-January.

Add it up, and you’ll find
that stores that accounted for
nearly 8% of the U.S. music
marketshare that were oper-
ating last January and Febru-
ary are gone.

Now you may say, “Not so
fast, Christman: Other stores
will pick up the business lost

by those shuttered stores.”
But | would remind you that
one plus one never equals
two, when stores are closed:
It equals 1.35, if you are lucky.

COMEBACK: Though then
again, what if some stores re-
open? That’s starting to hap-
pen: Now, as many as 15 of
the shuttered Tower Records
stores may get a new lease

on life after the chain’s liqui-
dation. As was previously re-
ported, Trans World acquired
six stores in the lease auction
and opened stores in Tower's
Nashville, Philadelphia and
Torrance, Calif, locations,
with plans to operate three
other stores from the liqui-
dated chain, allin California—
Also, Tower founder Russ
Solomon signed a lease to
open a store in his original
Sacramento location.

In addition, the seven-unit,
Berkeley, Calif-based Rasputin
chain has signed leases for for-
mer Tower stores in California,
which will bring the chain’s
total store count to 11. So far,
two of them have opened.

Meanwhile, in Seattle the Sil-
ver Platters chain now has four
outlets altogether, as it opened
Tower’s downtown storein the
city’s Queen Anne neighbor-
hood at the end of January. Ac-
cording to Silver Platters pres-
ident Paul Grant, that
14,000-square-foot store had
been refurbished by the de-
funct chain, and was going to
serve as the model for the
chain’slook going forward. “It
has a great indie feel, and we
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kept it that way,” Grant says.

Finally, the five-unit, Sacra-
mento-based Dimple Records
chain has picked up the Tower
store in the Citrus Heights area
of that city, and may also take
on two other Tower stores on
Watt Avenue and Broadway,
ifit can reach agreements with
the landlords.

So there you have it: Indie
retail stepping up to the plate

to fill some pretty big shoes.
What's more, Rasputin, Silver
Platters and Dimple are part
of the Music Monitor Network,
so these new stores will give
that retail coalition even more
firepower. And to return to
the point made above, if you
consider that Tower's stores
do at least triple the business
of typical mall stores, | esti-
mate the industry is getting
to reclaim at least half of the
nearly 0.8% in market share
it lost in the latest Trans World
record-store closings.

ALL HANDS ON DECK:
Come ye, come ye, to fete the
retirement of Trans World’s
Vinnie Birbiglia. On March 13,
we will convene at 7 p.m. to
roast him at the Hawaiian
Tropic Zone at 729 Seventh
Ave. at 49th Street in New
York. There will be a buffet
dinner and a cash bar,and the
costis $75 per person. Checks
can be mailed to veteran in-
dustry sales executive Jeff
Brody at 18 Torrey Pines Drive,
Monroe, N.J. 08831. oo

and analysis, see

b_ For 24/7 retail news
o1z billboard.biz/retail.
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Thoughthere is much turbulence within the EMI Music family, industry veteran lan Ralfini—
&M of Manhattan Records, which includes Back Porch Records—is relaxed and smiling.
Beaming, in fact. Ralfini, who reports to Blue Note Label Group president/CEO Bruce Lund-
vall, is excited about new Manhattan albums by Celtic Woman and Diana Ross.

Celtic Woman’s “A New Journey” entered The Billboard 200 at No. 4 in the Feb. 17
issue. In this issue, the disc spends its third consecutive week at No. 1 on the Top World
Albums chart. Veteran artist Ross recently returned to The Billboard 200 with “I Love You,”
which debuted at No. 32. It is her highest chart entry in the Nielsen SoundScan era.

In addition to Celtic Woman—which has a new member (Hayley Westenra)—and Ross,
Ralfini oversees a Manhattan artist roster that includes Sarah Brightman, Raul Midén,
Van Morrison and Lila Downs. His Back Porch artists include Alejandro Escovedo, John
Hammond and Carrie Rodriguez.

In its quest to remain a leader in the adult music marketplace, Manhattan will introduce
four new acts in the coming months via two label-produced specials on PBS. “Heavenly
Voices” featuring classical crossover newcomers Giorgia Fumanti, Ryland Angel and
Sasha & Shawna airs throughout March (a big pledge drive month for PBS). This will be
followed, in June, by a special spotlighting the Twelve Girls Band from China.

On March 6, Manhattan will issue albums by Fumanti (“From My Heart”), Angel (“Ry-
land Angel”) and Sasha & Shawna (“Siren”). Ambitious, for sure. But Ralfini—with the help
of his Manhattan colleagues and PBS—hopes to have these “heavenly voices” follow in

lan

allini

Industry veteran lan Ralfini
discusses the adult music
marketplace, classical crossover
artists and the power of PBS.

the successful footsteps of Celtic Woman and Brightman.

You’'re releasing three albums by
three new classical crossover
hopefuls on the same day. Are
you crazy?

We asked ourselves, “How do we
market three acts?” We decided we
would come up with a campaign
to market the three of them sepa-
rately but somehow together. Of
course, the question remained:
How do we approach that?

[ remember thinking, Well,
we've been really successful with
Celtic Woman, and the formula for
Celtic Woman worked really well—
take four separate singers to cre-
ate one entity—with PBS playing
a major role. And while we
couldn’t put Giorgia, Ryland and
Sasha & Shawna together as one
group, we could somehow create
an umbrella package.

So I went to PBS and we came
up with the idea of “Heavenly
Voices.” They’ll have separate spots
on the show, followed by one song
at the end where they come together
to sing “Amazing Grace.” The song
fits with the “Heavenly Voices” ban-
ner and is a song that perfectly fits
with the audience we’re targeting.
A “Heavenly Voices” tour will
begin following PBS’ March
pledge month.

The first PBS “Celtic Woman”
special aired in March 2004.
You’ve worked with the public
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broadcasting network since.
How do you ensure that most
PBS stations get onboard?

It's very important to getall PBS peo-
ple involved. With “Heavenly Voices,”
we've taken the artists around the
country. We've gone to every major
market where there’s a PBS affiliate
for meet-and-greets with the three
featured acts. In this way, they’ve built
up a rapport with the stations and the
station managers. This createsa gen-
uine feeling that there are three artists
with individual abilities. Through-
out the PBS airings, the three acts
will go on the road again, visiting all
the stations, taking pledges, as well
as performing live. This has the po-
tential to reach 60 million households
in the course of one month.

Is there any concern on the
label’s part that the three acts
might be perceived by somein
TV land as one entity, “Heav-
enly Voices’”? Might this be con-
fusing for many consumers?

Well, it is a concern and PBS is
selling a boxed set containing
each artist’s CD. We've wrapped
it, too, so if someone goes into a
Barnes & Noble or Borders and
asks for “Heavenly Voices,” they’ll
be able to purchase something.
But hopefully, what we want is for
each person to to say, “I want Gior-
gia Fumanti. I want Ryland Angel.
[ want Sasha & Shawna.” The

whole point of this is to sell these
three artists.

What did you learn from that first
“Celtic Woman” PBS special?
The campaign launched March 1,
days before St. Patrick’s Day. That
first week, the CD sold between
3,000 and 4,000 units, nothing
spectacular—but it kept on going.
Each time the show aired, pledges
rolled in. The show worked. Peo-
ple were watching. Because of this,
other PBS stations then picked up
the show.

We hired an independent pro-
motion guy to follow the sta-
tions—to get feedback and then
use the feedback to work within
each marketplace.

How has the label kept the Celtic
Woman brand in front of people?
For two years, we concentrated on
promotion and marketing around
the tour. And it kept going for two
years. We then dropped a Christ-
mas album. I thought we’'d sell
around 150,000 [copies]. We did
450,000 on an act that had had, up
to that point, about 18 months to
gain traction. There was a brand
already building.

Manhattan has had success
with classical crossover artists.
How do you see this genre
moving forward?

www.americanradiohistorv.com

The
record
business
1sgoin
throu
difficult
times. ..
We have
to keep
up wit
how
people
want
their
music
delivered.

First, I think the record companies
are so focused on having that hot
and very hip and current flavor.
And maybe there wasn’t enough
time devoted to this genre of music
in the past. But we did it with Sarah
[Brightman] and Universal did it
with [Andrea] Bocelli.

The whole point, in creating
Manhattan as an adult label, is to
promote these artists as pop artists
and not solely as classical artists.
Because if you are a classical
writer and I send you Ryland
Angel, you're going to throw it out.
Butif I go to a pop writer and make
him sit down and listen, and meet
Giorgia or one of our other new
artists, there is the possibility for
acceptance. You're never going to
get that acceptance if you go the
classical route because they’re not
classical singers.

Diana Ross’ latest album, “I
Love You,” recently debuted at
No. 32 on The Billboard 200,
with first-week sales of 21,000.
For an iconic artist like Ross,
are these good numbers?
Let’s put it in context: The No. 1
record that week sold 65,000 copies.
The record business is going
though difficult times. Let’s revisit
her numbers after her upcoming
TV appearances, including a two-
hour “Inside the Actors Studio” on
Bravo [which aired Feb. 19].

What can you tell us about her
forthcoming appearances on
“American Ildol”?

She mentors and coaches contest-
ants [in pre-taped segments] and
then she’ll perform live on the
March 14 episode.

How do you see the music in-
dustry moving forward?

We're always going to need new
music, new artists. And the record
companies will always be the
places to nurture and develop the
talent. What’s changed is how we
get and deliver the music. As an
industry, we have to keep up with
how the people want their music
delivered. We must make it work
for them—and us. .
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Timba ard isge&ring yp “or an ali-n ghzer. It’slate aftarnoon 01 the Friday kickoff to the three-day
Presidents 2ay weexend. While get-away traffic buzzes past Los Angeles’ Chalice Recording Stu-
dio, the hot meoducer (born Timothy Mosley) is inside f ghting allesgies—and fast approactingcead-
lines tc finist his solo a bum, “Shock Value.’ @ Also fectoredinrtc histight schedule: aflicht tc Buf-
falo, NY., the 1ext dey 1o resume his sp2dial guest stint “This is fun zo the 10th power” Timbzland
says) cn Jus=n Timbenla<e's FutureSex/LoveShow \World Tour. ® Du2 March 27, “Shozk Value?
(Mosley Nusic Group/Blackground/Intersoop2) signzals Timbalard’s re<2ntry into the produoer-as-
artist ¢ uk. I7’za ciLb wtose clientel=—J2rmaine Dupri Kanye West, Fha-rell, Diddy, tomamz afew—
aeve et with varying degrees of success. Th s is Tinrbaland's second zolo album. Beforz kis first,

“Tim’s Bio,” was releas2d in 1€98, heteamed with Magoo on three oters: “Wetcoma toOur World,” “Indecaat Prcposal®
and “Lndz2r Construction, Pt. |.”"Fora nmen ~to has produced platinum elbums and No.1singbes aslenty for otherarzists
itls aotable that, sinc2 his '97 debut 30ld & mill-on, none ofhis ansuing albums have sold more than 500,000 acoordiag te
Nfelsen SoundScan. ® Magoc isamong tie guest stars on“Shock Value.” Th2 diverse lireup rénges from Eltcn Jobn, Jay-
Z and the Hivas to Sr Lankan rapperM.l.A. and Fall Out Boy. Lead single “Give 't to Me,” currertly Mo. 79 on The Billboarc
Hot 100, features Ndly Furtado and Timoerlzke. ® Timkala~d’ production on the fatter tw> artists’ 2006 albums (in-
cluding the chart-zopping singles “P~omiscaous” nd recent Grammy Awarc winner “SexyBack,” respectively) spu-sed &
career renaissanc2 for the produce- after 2arlier 1it collaboraticns with Aaliyah, Missy Ellioit, Sinuwine and Jags-Z. @
Dressed in what Masley Musicexacirive Monigu= Idlett callec ‘mixing mode”—whit2 T-shirt. c-ay sweats anc brewn slip-
ons—T mbaland squeezed out sometimeto tzlk about his comedack, “Shoc« Value” and his future plans.

In a 2001 Billboara interview, you sa d you wouldn’t
record another soloalbam as an a<tist. What prompted
you to make the producer-to-artist transition again?
[ had seme of this album ia mind >efere | Litwizh Justin and
Nelly. Eut Justin sclidified it fcr me. He szié [ 1e2ded to do
something for myself

I've mevar been thiz anticipated inmy whole life when i:
comss oy own rezond. It's like a_ay-Z, Kanye West cx Young
Jeezy. Eut I'd really rethes peoole likz= me as ar eater:ainer
vers.s an ertist. [ justlike to erte-tai-.

How would you describe “Shozk <alue”?

The songs are matchec up _ike a story, taking you through dif-
feremt emorions. Itf.owvslikeamovie w th cifferent parts: hor-
ror, corredy and dramz. My missio1 is$o blow apbeundaries,
takirg my music outside the boz. It wil shock the system.

Speaking of outside the box, you work wit1 a diverse
guest lineup.

I worked with a lot of pesple who I nermelly wculdr't work
such as Elton ]John, Fa | Out Bov aad fhe H_ves.

Did they com2 to you first or did ydu reazh out first?
They wanted to work w-th me on their pecords znc I said, “I'm
doing ar. alburr: too and I'd like vou tobe on ry prejezt.”
The Eives were in Swedzn sal sent the materia_ to them.
But I was in the stucio with everyone €se zr.d we had a great
2xperence. [ should nave taken picturzgbut I'r really notinto
zhat. ” just enjoyed the moment aad th=music we cid tagether.

in “‘Give It zo Me,” vou posture: “I’'ma real prod.ucer and
you jast a giano man.” Is that sired at anycne?

To behonest, I'm not{laaghs]. Pecple aresay .ng 't =directed to-
ward Scctt Storch .. I'=elet it alone. I=s not that I'm getting
at Scott bt rmore so talki-ig adout every psoducer I'm just being
competitive, saying I'm the best; a real producer wh:le others
are just beat makers. But taat dide’t thy—e so | zimplifiad it.

Do you pian to do another solo alk.um?

If the fars want me to do another cne.I’ll 45 “Shock Value,
Part II.” [ want the fanz to -ell me whe they want to see me
with and I'll try -0 accomrcdatethem. Mayte “litakea tally
cn the Internet to see which artists the='d like

After your success with Aaliyah, Mizsy anc ozhars, you
took a timeout. Was fhat a canscioms cec sion?

It's more that [ zo- tired of people. - wanted to train and lose all
the weight ¥ had gained. And [ <new I wanted to db so-netiing
differer:t musically. I go: criticized Sorthat. Labels wouldx tgive
me a shot. They were say:ng, “He'=los: it; he’s over.”

That’s why I m talking sc cozkv now. [ got tirad of >=aple
smiling in my face anc then talk ag behind my back.

Greamness can never be ver b=cause you car lay it down.
fora minute. If ycu're eblets Lrirg something 2 se andkeep
Lp with the times, [ mean, kow c=n vou stop it? I'r h-mmble
Eut I'l] still call people 0ut. Yo.x have -o.

You Lave a jcb like | hav= a jok and you shoukdn't put me
down because | m not doing whatvou think I should. [+ 1arts
~han people pu you down. Eutl =m= back with s veaag=ace.

1 got tired of people
smiling in my face
and then talking

behind my back

Was teaming again with Timb2rake a calculazec move?
It just fell into place. When we did “Geed Foot” fer the “Saark
T:le” soundt-ack, ke wasn't nimse=. People were :alking bad
about him afzer Jaret Jackso. He asc didn’t like how h= vas
szuncing so he started deingriovie=. | boosted hiraup: s2yiag,
“Don’: think that way; I'm h=re “or vo.. Let's go back and doth s.”
We both got our confidence back at the same time and taat
makes a lot of diffzrence. We knockez the negativity out andsur-
reur.ded surselves with posittve stu=. Wz just keep _t moving.

VZhy do yot think you're =zlickirg right now?
It's prayer. | had a Iot of people prasing for me. Tkey 3aw me
in my crisis s;age when stuff was jist going downhill for me.
I'C do sometling it wouldn't work =nc ” couldn’tundzrstaad
why. Eut I keot my faith and belizfin God.

I didn’: have a plan. | wasin z ccol olace and N2lly wasin
agrea: place, anc it worked. The szme way with Jast:n. and
tke same thing now witk my recorz.

I co music for the fens. 1 7ant to lift -ars up. T-at’s why
*Shack Va’ue” tzlks so-rauch adout me being justike yor.
That s why L com.e here cressed in a T-shirt sweat pants zr:d
acuse shoes. 1 don’t comze here tryirg to be Hollywodd. I try
-0 be as normnal zs I cam. Mom=y doesn’t make me ¢ man.

Peopl= will tell m=thex’ze surprised f would eventals o therr,
which is fuany t>me. [ 1211 them 1'm bless=d to have = nice jcb
but 1alsotel them: You £zn fise me from taat job. All you 2ave
10 3ay is. “We're zired and donlize that sound anymere.”

isthere a Timbatand soun=?

Y1 mace of lots of scurcs. | Tave different flavers tiat L can

pick anc choose “rom wi-h ar artist. It's “ke a candv shop.
Mcst p-cducers don’s or czm’t do thet end that’s =ay key

stick to hid-kop. I dom't just dc ore gears. Tbring in that hazc-

core beat and put ::- w2tk other music. it could be country ar

pock. And 'm really insprred by Indian nusic. 1 just lov=music

Haow big do you want td grow your label?

I want a small, boutiquz labe like'a Ceffen or LaFace. Ee-
sid=s Nelly end singer isar-gwr.-er Keri Hilson—whose albtum
is coming next—I have a rock groupcalled One Repuiblic.

Wha else is on ycur produztion dockat?
Thare's Eve, M.LLA., Caris Erown, 5C Cent, Missg Elliott
and Madonna.

Missy and I st.ll tz'k She = like z sisz2r to me snd I'm
&ith her til. deata cc us part. [ haven't Zone into the stu-
dio y=t wih Madanna. I need to cal’ sorreone now to talk
adcu: that further.

Nro do vou want to> work with that would surprise
Jeop'e?

The Folling Stonesbecaase they make classic records, arc 1
12ed ane of those = assic. Titar ¢ recozds. I also want-o work
~ith 3ad=. And ficr personal measons I'd kke to worx again
with Ginuwine.

How do ydou go about balamzing your vision willth that
o the artist’s?

Jelways sit down frstand alk with -he atist s> 1 can get& know
his or her persona’ity Then we zame togetaer anc dc music.
Ve dan't think abe:i it. We justdoit urti it sounds good.

Do you worry about overex=osing yourself?

02,yeah. I'm pullad bzcz now If you notize, I haver. t done
very much recenzly. ’m vary s2lective. It's what | fzel like
ccirg lalsstell th=eamof predicers| aace under mee, “Vo,
I wani you =¢ 2o out and 3et wesk but den’=k:1l the saund.”

Finnish musician Janne Suniclaims you ripped off one
cf his trac<s for Furtacic’s “Zo It,”

I could ta k about -hat al’ day, ~u- my lawyz=r is like, *Don’t
sav 0o mach.” All T can say is why would I all of a £ sdden
s €al his music? People try t5 claim thes= thiags butthe dont
have acy publ:shing

Given your current wave of suiccess, da you feel pres-
sJred that arother crisis stage couid return?
1 don’t ever went tc go th=cugh -hat kinc of pressure again.
Somztody jus: told m=2 1 kad anztker No. 1 mecord |Futadc’s
“Say It Righ-"|. That's grea- dut Bzaid, “Let m.2 go back i-xhere
ard do wha- I got to do.” That'sacw I keep zaing now

M= music consumes ire but sight now I'm just engoying
_i’e. I've never beer this haopy s nce Aaliyah. That pr=ssu-e
stuff—you can kick tiat sh t outtthe dcor. e

Super-producer Timbaland On Why
He Took Some Time Off, His Nelly
And Justin-Fueled Comeback And
Working On A Hit Record AillHisOwn
By Gail Mitchell « Photograph by Albert Watson
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The Dutch village of Oosterbeck is not a very big place—pop-
ulation 31,944. \\\\ So it must have been quite a shock when
alocal hotel received a phone call from Atlantic Records’ A&R
department looking for assistance in tracking down an 18-
year-old resident named Esmee Denters. \\\\ The label rep had

the astonished hotel clerk provide phone numbers for every Denters list-
ing in the local phone book and then called each one until he reached Esmee’s
very surprised mom. \\\\ That call was just one of many Denters has re-
ceived from A&R reps during the last five months to discuss a potential
recording contract. \\\\\ Never heard of her? Well, hundreds of thousands
of YouTube members have. The doe-eyed girl-next-door with a soulful voice
and shy smile has become a bona fide Internet sensation. She’s posted
videos of herself singing Beyoncé, Monica and Natalie Imbruglia covers—
using nothing but a karaoke machine and her sister’s low-tech webcam—
that have been streamed almost 8 million times. Nearly 20,000 fans have
subscribed to her YouTube channel to receive automatic updates, with about
200 added a day, putting her at No. 22 on the all-time most-popular list.
\\\\ Denters has since traveled to the United States and met a veritable
who’s who of the music industry, from Jason Flom to Antonio “L.A.” Reid
to Tommy Motolla. She has recorded demo tracks with Kelly Rowland and
is fielding TV deals with Sony Pictures Entertainment. \\\\ The obvious
logical next step, then, is a record-label deal, right? \\\\ Not so fast.

“We may decide not to get together with alabel,”  desired. Tech-savvy artists can further cut costs

they've taken no recoupable advance, these artists
get to keep all the proceeds.

Yet reality is that no act has carved out a lucra-
tive career doing it on its own. Many point to Clap
Your Hands Say Yeah as a DIY success story. And
while it's true that the band declined to sign to a
label for either its 2005 self-titled debut or its
sophomore album, “Some Loud Thunder,” re-
leased Jan. 30, the band secured major-label af-
filiated distribution through the Alternative
Distribution Alliance. Meanwhile, after capital-
izing on blog buzz the first time around and sell-
ing more than 125,000 copies, according to
Nielsen SoundScan, the band has sold only 29,000
copies of its follow-up so far.

The hard part for DIY bands is mass retail and
radio promotion, an area where record labels still
hold tremendous sway.

“There are relationships and leverage that la-
bels have with retail and radio placement,” says
Ryan Leslie, a producer, manager, artist and head
of new-media marketing firm NextSelection. The
company was behind the MySpace marketing of
newcomer Cassie and is
now working with an-

The business is still
waiting to see how
grass-roots artists

such as TERRA NAOMI

other YouTube star, Mia
Rose. Leslie also was the
first to bring Denters to
the United States for her

Denters says via phone, waiting for a flight from

Los Angeles to New York for another round of

meetings and recording sessions. “We may try

new stuff. I've already accomplished so much on

my own, we'd like to see what we can do with that.”
Artists like Denters,

learned to tap the viral

with a good laptop and Pro Tools.

Distribution can be done digitally through such
firms as the Orchard or INgrooves, which take a
flat percentage of each sale for their efforts. Phys-
ical sales can be handled by CD Baby at $4 a pop.

There are a gaggle of on-

emerging from the user- k __"_ﬂ‘_”‘ﬂu‘. _“ line services designed to
generated space, have . i e i i host commerce and pro-

motional sites for un-

power of the Internet to ‘WE MAY DE(IDE NO'I' 'I'O signed acts as part of a

do what acts a genera-

“music social network,”

tion ago could only SIGN WITH A I-ABEI- most notably PureVol-
s s 8

dream of—build a grass-

roots following number- |’VE AI_READY

ing in the thousands at

ume and Sellaband
.com. Companies like
Musictoday can serve as

very little cost or effort. A((OMPI_ISHED SO MU(H a one-stop shop for

But being talented ) artists for Web site host-
and building a fan base ON MY OWN_ WE D I_IKE ing and design, digital
is only part of the equa- downloads, concert
tion. Artists who decide TO SEE WHAT WE CAN DO ticket sales, CD replica-

to go it alone must bear [}
the full financial weight WITH THAT.
of the various aspects of
a music career—record-
ing and production fees, distribution costs, mar-
keting and promotion expenses and more.
These costs are falling in the digital age. Record-
ing and production fees can run extraordinarily
cheap, depending on the level of sophistication
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tion, fan club manage-
ment, and merchandise

—ESMEE DENTERS sales and fulfillment.

For synch licensing, dig-
ital services like Rumblefish, PumpAudio and
even some digital distribution firms like the Or-
chard promote their clients’ work to advertising
firms and film producers, and only charge a per-
centage of the licensing fee in return. And since

www.americanradiohistorv.co!

do via the label route.

initial round of industry
meetings. “The major-
ity of CDs is bought in
the major chains, [and] radio is still one of the
greatest outlets to discover music,” he says.

Denter’s producer/manager Billy Mann says
that label meetings so far have been thought-
provoking. “It's been really interesting hearing
their point of view on how they would harness all
this YouTube activity that she’d created on her
own,” says Mann, who has also written hit songs
for Pink and Jessica Simpson, and runs his own
management company, Stealth Entertainment.
“There’s so much thought and time and money
and creative energy spent to do what she was able
to do on a webcam in her bedroom in a tiny vil-
lage in Amsterdam with nobody’s help. How does
the music business then link arms with that and
help move it forward?”

While Mann ponders these questions, labels
are busy trying to decide just how much value to
place on the kind of fan base that Denters has ac-
crued. A number of Internet sensations have
found their way to major label deals, with vary-
ing degrees of success. Sandi Thom supposedly
created a fervor with self-produced webcasts, but
later reports indicated she had worked with some
experienced music business executives. She
landed a deal with Columbia Records, who rere-
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leased her album “Smile. . . It Confuses People.”
It sold more than 300,000 copies in the United
Kingdom, but sold only 11,000 stateside. Leslie’s
protégé (and Diddy’s Bad Boy signee) Cassie fol-
lowed her MySpace stardom with top five single
“Me & You” and sold more than 300,000 copies of
her self-titled debut, which came out in August.
But again, Cassie had
Leslie and Diddy’s help
in transitioning from
unknown MySpace art
ist to top seller.

The success rate is
less documented for
true grass-roots stories.
Island Def Jam last year
discovered Terra Naomi, who rocketed to YouTube
stardom after posting a series of “virtual tour”
videos from her bedroom. Her previous self-
produced debut album, “Terranaomi,” sold less
than 1,000 copies on CD Baby, and her major-label
debut remains pending.

A&R reps are unsure exactly how metrics like
20,000 YouTube subscribers or MySpace friends
relate to potential customers. “Strong online pop-
ularity doesn’t necessarily translate to real sales,”
says Steve Yegelwel, senior VP of A&R at Colum-
bia Records.

Yegelwel cites OK Go to support his point. The
act’s famous “treadmill” video for the single “Here
It Goes Again” was an Internet viral smash, viewed
more than 1 million times on Yahoo Music and
more than 11 million times on YouTube. But the
album “Oh No” has sold slightly more than
200,000 copies, and the single was downloaded a
little more than 450,000 times. Many of those sales
came after the song was added to more traditional
promotional outlets such as MTV.

In the past, an artist’s potential could be meas-
ured by how many people attended their shows
or bought their CDs. But with the convenience
factor of the Internet, it’s easy 1o sign up to sup-
port the artist without the two points of sacri-
fice used to judge their true attachment—time
and money.

“They don’t have to wait in the cold for a ticket,
says Jordy Trachtenberg, VP of content acquisi
tion and A&R for the Orchard and former owner
of indie label Gammon Records. “They’re just sit-
ting in their bedroom. The biggest effort is their
finger pressing down.”

Yegelwel adds: “Everybody wishes there was
some formula you could just plug in and deter-
mine whether there’s more of a likelihood that
that band will do well.”

MySpace hopes to address that concern by giv-
ing artists the ability to sell music directly from
their MySpace profiles or through the profiles

industry executives

ESMEE PHOTOGRAPH BY JUSTIN MURPHY

Such artists as SA : DI
THOM appeared to get
guidance from seasoned

early, to mixed resulits.
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Esmee Denters Is The Latest YouTube Phenom,
But Says She May Not Want A Record Deal.
Should Labels Be Running To Sign Her—
OrRunning Away? By AntonyBruno

of their fans, called the MyStore. This will give
A&R reps a more tangible metric by which to
judge an artist—downloads sold, rather than
streams or friends.

“Anytime someone actually spends money, it’s
a much stronger indicator,” Yegelwel says.

But since MySpace began offering the service as
a “soft launch” in December, few artists have
adopted it. None of the top 20 unsigned acts on My-
Space have a MyStore module on their profile page.
SnoCap, the company that operates the service, in
late January lowered its per-track commission from
45 cents to 39 cents to spur more adoption.

Denters, for one, has her fans—both virtual and
real. Two YouTube fans, who have posted multi-
ple videos of themselves singing along to her
songs, took the time and effort to meet her at the
airport in New York when she arrived in the United

[ W oo:0z/00:23 _-‘ ‘

States in early February. Despite having no idea
what flight she was on, they showed up at john F.
Kennedy International Airport with “Welcome
Esmee” signs, waiting as passengers from virtu-
ally every flight from Europe arrived until Den-
ters appeared.

And Denters has quickly made fans out of in-
dustry veterans as well. Rowland, formerly of Des-
tiny’s Child and also represented by Mann
recorded several tracks with Denters in Los An-
geles recently. Denters’ personality, profession-
alism and voice left a good impression.

Fans these days want to feel engaged—and to
a degree responsible—for the success of their he-
roes, Rowland says. “They basically make their
own star, and that has to feel so good for young
kids to do,” Rowland says. “She doesn’t know what
a blessing that is. I just want her to win.”

Rl

Using little more than her voice, some cheap video equipment and YouTube,
Dutch teen ESMEE DENTERS has landed herself experienced management,
arecording session with Kelly Rowland and loads of label interest.

www.americanradiohistorv.com
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MUSIC AND
MEDIA DEALS ON
INVESTOR LISTS
BY BRIAN GARRITY

ILLUSTRATIONS BY
BRIAN STAUFFER

After a busy year o- deal-making in 2006, music and media-re ated transactions figure to
be hot again in 2007. mOnce more, some o- the biggest speculation will concern the prospec:s
of a merger deal between Warne- Mus:c Croup (WMG) and EM_. & In Ja-uary, EMI—home
to Norah Jones, Roobie Wi liams and Coldplay—radically realigned its management and
recorded-music op=ratioasin & series of moves that analysts say anticipates a possible sale
of tte company. ® As part cf the restructur:ng, recorded-music executives Alain Levy and
Dav.d Munns exited th= company, and Eric Nicoli, executive chairman of EMI Group since
July 1999, assumec coat-o. of EMI Musis in the new role of EMI Group CEO.

Less than two weeks lazer h= merged th=opera-ions of Whether the Edgar Bronfman Jr.-led WMG, which
Capitol and Virgin Reco-ds, ind put Virgin CEO Jazon claims Green Day, T.I., Linkir Park and James Elant
Flom in charge of the new~ orzanization called the Cepi- among its top-selling acts, will _ink with EMI remains
tol Music Group. to be seen.

The moves are designe 1to gen=rete £11) millioa ($213
millicn) in incremental cost sav ngs each year. Bt reac-
tion from the analyst corr munity hes beer tepid taus far

“We view the announcement as a cause “or concern fo-
the er tire industry, which cor tir ues to stri.ggle with the
transition to digital distribution,” says Jess ca Reif Cohen.
a media analyst with Merrill Lynch

The two major labels backed a'way from hot and heavy
merger talks last year after the European Union (EU)re-
opened its review of tae Sony-BMG combination.

With the EMI and Sony-BMG review expected to wrad:n
the third quarter, an EMI-WMG tie-up will be well-posi-
tioned for unwrapping in time for Christmas, if not sooner.

While the EU may «till be cool continued on >>p36
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from >>p35 to a deal at that time, the
private-equity investors behind WMG may
want to push the issue. Reducing costs from
consolidation remains at the heart of their
investment strategy in the music business.

The possibility also exists that private eq-
uity firms could make another run at EMI.

To be sure, there is no shortage of poten-
tial suitors. Permira, Goldiman Sachs Group,
Kohlberg Kravis Roberts & Co. (KKR) and
Apollo Management all reportedly expressed
interest in making a play for EMI last year.
But whether the parties can create a deal
that makes sense for everyone involved is
another story.

The major label broke off talks with one
unnamed private equity group (widely be-
lieved to be Permira) in mid-December, not-
ing that it “has not received an offer that
fully reflects the prospects for and value of
the company, and which it could recom-
mend to shareholders.”

Any justification for a private equity com-
pany buying EMI at a high price likely will
be predicated on eventually merging EMI’s
recorded-music arm with WMG.

Critics of a private equity-led buyout of
EMI argue that it won't be any easier for a
third party to ultimately merge EMI with
WMG than it would be for
the two companies to do a
direct deal. But with private
equity firms having so
much money to put to work
and EMI long searching for
either a buyer or merger

partner, many sources g oete st R-Lme
" hg:?*;c.t:ondlnﬁn_s
Withiry the: music ant
it

think a deal is inevitable.
Media analyst Harold
Vogel says that the situa-
tion plays into a larger
trend of private equity
firms being flush with
cash that they need to in-
vesl and public compa-
nies seeking valuations
higher than what their
stock price implies.
Indeed, EM1isn’t the only music-related
company that may receive interest from pri-
vate equity in the year ahead.
KKR bid $50 billion for Universal Music
Group parent company Vivendi last Octo-
ber. The French entertainment,
pay-TV and telecom con-
glomerate is under pres-
sure from shareholders
to maximize value.
HMV was likewise
the focus of a re-
ported Permira bid in
January 2006.
But private equity’s
greatest interest in the

music business will re-
main focused on music
publishing assets.
Financial sponsors
played a big role in driving the purchase
price of BMG Music Publishing, which
Vivendi bought in September for €1.63 bil-
lion ($2.05 billion). KKR, Bear Stearns,
GTCR Goldner Rauner and BC Partnersall
were backing different management groups

EMI under ERIC
NICOLI may be
seeking a new
partner.

bidding on the company.
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While pri-
vate equity
was left out
in the cold
in that deal,
Vivendi's acqui-
sition of BMG Mu-
sic Publishing may
yet free new publishing assets onto the mar-
ket in the year ahead.

A combined Universal Music Publishing
and BMG Music Publishing would rank as
the world’s biggest publishing company.

For the deal. which is still under review
in the EU, to get the OK from regulators,
Vivendi may have to pledge to sell off select
assets of the two publishing companies. No
decisions are expected until at least June.

Likewise, any potential merger of EMI
and WMG promises to include unloading
one of the two corresponding publishing
companies.

In keeping with the trend of escalating
publishing prices in recent years, few prop-
erties are going to be moving on the cheap.

Private equity firms bid-
ding on music-related assets
often makes them more ex-
pensive in the process. “Pri-
vate equity is holding prices
up, and in some cases, push-
ing them higher,” Vogel says.

Deal-muaking in the
larger media sector also has
the chance to affect the
music business.

Merrill’s Cohen says to
watch out for a possible
merger between music pro-
motion powerhouses AOL
and Yahoo in the coming 12-
24 months.

“Time Warner appears
open to exploring strategic
options for AOL, and its overlapping busi-
nesses with Yahoo make this one of the eas-
ier transactions to justify from a pure
cost-cutting perspective,” she said ina recent
note to investors.

Fueling the prospects of a deal in Cohen'’s
eyes: AOLs shift to an advertising-supported
model isn’t yielding meaningful gains in
search traffic. Google’sdominance in search
isalso dragging on Yahoo's revenue and stock
performance. If the trends don’t reverse
themselves soon, the two companies could
need partners.

If Yahoo and AOL don’t do a deal, a third
party like Microsoft acquiring one or both
companies is also a possibility, Cohen says.
Comcastor MySpace giant News Corp. could
also make a play for Yahoo, though they are
longer shots.

She says, “Internet acquisitions could be
increasingly tempting for traditional media
companies, as multiple compression [in par-
ticular Yahoo], success from previous invest-
ments [i.e., MySpace] and increased
confidence that consumption of media on the
Internet is ‘steadily growing’ is ratcheting up
the interest in the sector.” e

WHEELING &
DEALING

A REVIEW OF SOME OF THE MOST NOTEWORTHY
MUSIC AND ENTERTAINMENT
TRANSACTIONS DURING THE PAST 12 MONTHS

eBay in January 2007 agrees to acquire
privately held StubHub, a leading online sec-
ondary-ticketing site, for an estimated
$310 million. The acquisition will enable
eBay to expand its presence in the online
ticketing world, while allowing StubHub to
continue to scale its business with the e-
commerce resources of eBay.

Investment powerhouses Thomas H. Lee
and Bain Capital in November 2006
announce a deal to acquire a majority stake
in radio giant Ciear Channel Communica-
tions for $18.7 billion, beating out a
competing bid from Providence Equity
Partners, Kohiberg Kravis Roberts & Co.
and Blackstone Group. The pact ranks as
the fourth-biggest buyout in U.S. history.

MTV Networks in AUgust 2006 acquires
Atom Entertainment, a developer of casual
games, short films and video, for $200
million. Atom is home to shockwave.com
and addictinggames.com, a pair of leading
casual gaming Web sites that offer nearly
1,500 free and downloadabie games. The
acquisition is the latest in a string of Web
content purchases by MTV Networks, which
in the last year has also included XFIRE, Y2M,
gametrailers.com, iFilm and Neopets.

inJune 20086, a consortium led by Texas
Pacific Group and Thomas H. Lee Partners
and including Madison Dearborn Partners,
Providence Equity Partners and Haim Saban
enters a deal to acquire Spanish-language
media giant Univision Communications for

$12.3 billion.

WMG in April 20086 acquires Rykodisc for
$67.5 million. under the agreement,
Rykodisc, which has annual revenue of about
$80 mittion, continues to operate as a stand-
alone entity, but under the banner of WEA,
the major-label distribution arm for WMG. The
acquisition makes WMG the only major that
owns and operates two independent distrib-
utors. WMG also owns Alternative Distribu-
tion Atliance, the largest U.S. indie distributor.
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Ticketmaster in December 2006 buys
a25% stake in ilike.com, a music-oriented net-
working site, for $13.3 million. The deal
aims to expose Ticketmaster customers to
new music, white giving iLike users informa-
tion on upcoming concerts. iLike is an off-
shoot of garageband.com, a site devoted to
providing independent acts a forum to attract
listeners and record contracts.

warner Music Group in December 2006
enters a deal to acquire a 73.5% stake in Road-
runner Music Group, parent company of hard
rock and heavy metal label Roadrunner
Records, for $73.5 million. The label
home to rock act Nickelback, wilt be housed
within WMG’s Atlantic Records Group in the
United States and within Warner Music in-
ternational for the rest of the world. The trans-
action closed in January.

Vivendi, parent of Universal Music Group,
enters a deal in September 2006 to
buy BMG Music Publishing for €1.63 bil-
lion ($2.05 billion), beating out com-
peting bids from groups fed by KKR, Bear
Stearns, GTCR Goldner Rauner and BC Part-
ners. The deal, if completed, will make the
combined Universal Music Publiishing-BMG
Music Publishing the world’s biggest pub-
tishing company.

Live Nation in July 20086 enters a deaito
acquire HOB Entertainment for $350 mil-
lion. HOB operates 10 venues under the
House of Blues brand in such cities as Las
Vegas, Los Angeles, Chicago and Qriando,
Fta.,and eight amphitheatersin cities inciud-
ing Atlanta, Toronto, San Diego and Dallas.
Live Nation, the largest venue operator and
concert promoter/producer in the world, re-
ported $1.3 billion in grosses in 2008, while
HOB reported $245 million. At the time of the
deal, Live Nation had reported $623 million
in 2006 grosses and HOB $126 million.

Emmis Communications in May 2006 an-
nounces a proposal to take the company pri-
vate. ECC Acquisition—a company owned by
Jeff Smulyan, chairman/CEO and controlling
shareholder of Emmis—offers to acquire the
outstanding publicly held shares of the com-
pany for $1.4 billion. smulyan withdraws
the offer in August.

In March 2006, alpinvest Partners, the
Blackstone Group, the Carlyle Group, Hell-
man & Friedman, Kohlberg Kravis Roberts
and Thomas H. Lee Partners enter a deal to
acquire VNU, parent company of Biliboard
and Nielsen SoundScan, for $8.9 billion.
The company is rebranded as the Nielsen
Co. following the deal’s completion.
—Brian Garrity

1
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BY MICHAEL PAOLETTA

A Breath Of
Fresh Air

Guest Singers, Japanese Instruments
Enliven New Album

ir's fourth studio album, “Pocket Symphony,” finds

the French duo having alove affair with the very con-

cept of love. “It became a cycle of songwriting, like
aloop,” band member Nicolas Godin says.

It was also a way for Godin and his musical part-
ner, Jean-Benoit Dunckel, to sonically find themselves again.
The twosome had just completed working with Charlotte Gains-
bourgon heralbum “5:55,” when they began creating a founda-
tion for “Pocket Symphony.

After working with Gainsbourg, Godin says he and Dunckel
were niore at peace with themselves musically, “And we were
excited about songwriting again.

Pausing for a moment, he continues, “With Charlotte, we had
to do a lot of songs. For our own album, we were fed up with
songs. Which is why it’s more instrumental, more like a sound-
track, more atmospheric. It's what | like doing best.”

Due March 6 from Astralwerks, “Pocket Symphony” revels
in sweel, at times melancholic, instrumentation, harking back
to the duo’s seminal debut, “Moon Safari.” Vocals are kept to
aminimum, except on “One Hell of a Party” and “Somewhere
Between Waking and Sleeping,” which feature guest turns
from Pulp’s Jarvis Cocker and the Divine Comedy’s Neil Han-
non, respectively. Air worked with Cocker and Hannon on
Gainsbourg’s album.

Godin acknowledges that these artists add something special
to Air's music. “They bring with them a culture of songwriting
from England,” Godin says. “As French guys, we have a differ-
ent background. They are so British, with a pop culture that
comes through in their songwriting.”

While “Pocket Symphony” is decidedly Air, it does offer sur-
prises in the form of Eastern musical elements. Thanks to a chat
with a Parisian woman—a specialist in Japanese art—Godin be-
came excited about infusing this culture into Air’s music. So,
he found a Japanese music teacher and learned to play the koto
and shamisen, classical instruments from the Far East. “We de-
veloped an Asian way to making music,” Godin says. Still, “It’s
very Western.”

Air's new West-meets-East sound will likely attract music su-
pervisors in Hollywood and creatives on Madison Avenue, who
have championed the duo’s songs in the past and secured usage
in campaigns for Levi Strauss, Nissan and Heineken, as well as

‘Sex and the City,” “The OC,” “Six Feet Under” and “Lost in
Translation.” Such synch licenses are fine by Air—as long as
they make sense, Godin says.
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JAZZ MEETS SOUL

MUTANTS OF METAL

AIR

“We gel requests every day from people around the wordd who
want to license our music. We say ‘yes’ about every couple of
months,” says Godin, a fan of “The Sopranos,” “24” and *70s
shows like “Starsky and Hutch.” “We take each request one by
one. We look at the creative and commercial aspects. But there
are some songs we have written, songs that come from such a
personal place, that we would never license them.”

Nic Harcourt, music director of noncommercial KCRW Los
Angeles and host of its daily music show “Morning Becomes
Eclectic,” finds Air’s music tailor-made for Hollywood and Madi-
son Avenue. “There’s a lot of room in Air’s music,” says Har-
court, who has added the new album’s single, “Once Upon a
Time,” to the station’s playlist. “Very often lyrics will battle some-
thing, but Air’s lyrics are generally sparse. Most of the music
heard in TV and movies is ambient and atmospheric. Music
shouldn’t interfers with the action on the screen.”

Josh Rabinowitz, senior VP/director of music at Grey World-
wide, quotes Brian Eno to explain why the music of Air resonates
with creative folks in the visual medium. “I's about a sound-
scape that is ‘as ignorable as il is interesting.” Air’s sonic quali-
ties allow their music to meld and become one with the aura of
the visual.

WwWWWwW.americanradiohistorv.com

THORN ALONE

This is not lost on Astralwerks, which is courting music su-
pervisors and agency creatives with the new album. “We're an-
ticipating a flurry of activity with this album,” outgoing
Astralwerks GM Errol Kolosine says. That said, the label has a
high standard for what it considers acceptable synch licenses
for Air's music. “It must represent the band in a way that is com-
fortable for them,” he says.

The label is also aggressively marketing the album online
working with several terrestrial video outlets, including My-
Space, YouTube and Second Life. “These are places where peo-
ple are saying, ‘I can choose for myself what I want to watch,
Kolosine says. “There is no need for hype.”

Ringtones will play a major role, too. Five tracks from the
new album will initially be made available—with more to fol-
low. Previous Air videos are also scheduled for digital release.
This will be followed by a retrospective digital video collection
later this year.

In mid-March, Air commences a tour in Europe, followed by
U.S. shows in April and May, including a date with the Coachella
Valley Music & Arts Festival in Indio, Calif. “We're looking for-
ward to getting on the road again,” Godin says. “We want to see
what our fans are up to.” :
39
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>>>*NEW MOON’
ON MONDAY

As first reported by
Billboard last November, a
collection of unreleased
music from the late Elliott
Smith will arrive this
spring. “New Moon”
rounds up 24 tracks
recorded between 1994
and 1997. They include an
early version of the
Academy Award-
nominated “Miss Misery,”
as well as an alternate take
of “Pretty Mary K,” which
was first released on the
2000 album “Figure 8.”
The project is due May 8
via Kill Rock Stars.

>>>A RUSH AND A
PUSH

“Snakes & Arrows,” Rush’s
first album since 2002’s
“Vapor Trails,” is penciled
in for a May 1release via
Anthem/Atlantic. The
single “Far Cry” goes to
radio in mid-March.
Drummer Neil Peart
previously told
Billboard.com some of his
lyrics for the new songs
were inspired by his
motorcycle journeys
throughout the United
States, chronicled in his
book “Roadshow:
Landscape With Drums.”

>>>‘STARS’ ARE
BLIND

Crooner Rufus Wainwright
is eyeing a May release for
his next Geffen album,
“Release the Stars.” The 12-
song set was executive-
produced by Pet Shop
Boys principal Neil Tennant
and features appearances
by folk legend Richard
Thompson, Joan Wasser
and actress Sian Phillips. A
live album chronicling his
reproduction of Judy
Garland’s famed 1961
comeback concert at New
York’s Carnegie Hall is due
later this year.

>>>SEEING THE
‘LIGHT’

After an unexpected
acoustic detour with last
year’s “Union Street,”
veteran synth-pop duo
Erasure is back in familiar
territory for “Light at the
End of the World,” due
May 22 via Mute. The 10-
track set wasrecorded last
fall at a converted studio in
Portland, Maine. Erasure
will debut new material
this summer during the
True Colors tour, which will
also feature Cyndi Lauper,
Blondie’s Debbie Harry
and the Gossip.

Written by Jonathan Cohen.

BY TODD MARTENS

Back From Extinction

Dinosaur Jr’s Quarrelsome Original Lineup Returns With First Album In Nearly Two Decades

When alt-rock pioneer Dinosaur Jr. re-
united with its original lineup in 2005,
principals Lou Barlow and |. Mascis were
asked about recording new material.
Both brushed the idea aside. Barlow, who
has had post-Dinosaur Jr. success with
Sebadoh and the Folk Implosion, went
so faras to tell The Village Voice that the
idea of Dinosaur Jr. recording new ma-
terial was “ridiculous.” Mascis con-
curred, joking that Aerosmith should
have stopped recording 20 years ago.

Yeton May 1, Dinosaur Jr. will release
“Beyond” via indie Fat Possum Records.
The album is its first of new material
with the original lineup of guitarist Mas-
cis, bassist Barlow and drummer Em-
mett “Patrick” Murphy since 1988’s
“Bug.” And it marks a turning point for
Fat Possuin, as well.

Asto what inspired a change of heart,

Barlow points to Brian Schwartz of
Bleemusic, who co-manages Dinosaur
Jr.with Barton Dahl of Madison House.
Schwartz, Barlow says, is a quasi-mem-
ber these days.

“At first, he was like, ‘Come on, guys,
you got to do a new album,” ” Barlow
says. “We told him to shut up. But he
was so comically insistent about il that
it had a way of taking the tension away
from what would be a monumental de-
cision for us. We realized it’s not that
monumental at all. [t's kind of a lark.”

Mascis plays down the influence of
the managementteam. “I’'m not listen-
ing to them so much,” Mascis says. “It
goes in one ear and out the other.”

Instead, he says the band ultimately
decided that if it were to keep touring, it
would be wise to have some new songs.
Dinosaur Jr. recorded three albums in the

late "80s with the original lineup, bring-
ing a classic rock sensibility (read: ex-
tended guitar solos) to a masterfully loud
hardcore sound. The band’s loud/soft dy-
namic would foreshadow the grunge and
alt-rock era of the '90s, during which Mas-
cisled a Barlow-less Dinosaur Jr. through
myriad lineup changes.

It’s not surprising that Mascis and
Barlow have different takes on what
brought the band back to the studio, as
Dinosaur Jr. is infamous for being un-
able to communicate. The period before
and after Barlow was kicked out in 1989
is well-documented in Michael Azer-
rad’s book, “Our Band Could Be Your
Life: Scenes From the American Indie
Underground 1981-1991.”

The two may be older and wiser, but
old habits die hard, Schwartz says. “I
don’t think they're at a point where they
will actually pick up the phone and call
one another,” the manager says. “They
sometimes communicate through e-
mail to one another. It's comic because
it’s one line, and their e-mails are cryp-
tic. I have to break the code on what
they’re trying to say and make sure
everyone’s on the same page.”

“Beyond” has not yet been serviced
to press, but two songs previewed on
the band’s MySpace page don’t show the
band diverging too much from its sig-
nature sound. The band recorded the
album in Mascis’ home studio in
Ambherst, Mass.

“Inalotofways, ]’s just bringing the
sound he’s been developing over the
years—this really textured, heavy rock
guitar,” Barlow says. “It’s extraordinar-
ily dynamic.”

Aside from marking a new beginning
for Dinosaur Jr., “Beyond” puts an ex-

clamation point on the rebirth of Fat
Possum. The label was started in 1992
in Oxford, Miss., by Matthew Johnson,
and gave arecording home to a number
of elder Mississippi bluesmen (R.L.
Burnside, T-Model Ford).

But now, having survived a legal wran-
gling with former distributor Epitaph
Records, Fat Possum has started to turn
its focus away from the blues. The label
has been steadily rebranding itself as
more of an indie-rock imprint, and its
releases are now handled by Sony BMG's
RED Distribution (see story, below).

Fat Possum’s Johnson admits to being
skeptical when the prospect of signing Di-
nosaur Jr. was first presented. Despite the
band’s commitment to tour at the end of
the year and its alt-rock legacy, Johnson
wasn't interested in leftover songs from
the ’80s and "90s. Dinosaur Jr.’s lastalbum
for Blanco'Y Negro/Sire, 1997’s “Hand It
Over,” sold 34,000 units in the United
States, according to Nielsen SoundScan,
but the act peaked with 263,000 units for
1993’s “Where You Been.”

He insisted on hearing new songs,
and Mascis, Barlow and Murphy deliv-
ered. “Otherwise I would have walked,”
Johnson says.

And despite the massive success of
reunited bands like the Pixies, Barlow
notes Dinosaur Jr.’s goals are rela-
tively modest.

“We're just fighting being swept
away,” he says. “It’s not really capital-
izing on anything. That means such a
grandiose thing, like a band is step-
ping forward to claim its legacy. No,
we're just fighting to survive and pre-
serve the good name of the music we
made. Anything more than that is ask-
ing too much.” e

rock duo the Black Keys.

world of indie rock.

When Mississippi blues label Fat Possum last made
major headlines, it was suing its former joint-ven-
ture partner, Epitaph Records, in 2004,

Epitaph head Brett Gurewitz and Fat Possum
founder Matthew Johnson say confidentiality
agreements prevent them from directly discussing
the proceedings. But Johnson says the label sur-
vived, in part, due to the success of bluesy garage

Now signed to Warner imprint Nonesuch, the
Black Keys are often cited as Fat Possum’s first
major foray outside Mississippi blues and into the

In addition to Dinosaur Jr.,, Fat Possum is now
home to oddball indie pop act the Fiery Furnaces,
acclaimed singer/songwriter Andrew Bird and
garage rockers Deadboy and Elephantman. Addi-

BEYOND THE BLUES

Andrew Bird Helps Redefine Fat Possum Records

“Everyone thinks

tionally, the label recently acquired the rightsto a
number of early releases from
Texas singer Townes Van Zandt.
it was a
thought-out process from the Black
Keys,” Johnson says. “But all of the
guys | really wanted to work with
were dead. | think someone who
likes some of our blues stuff would
like some of our indie rock stuff. |
don’t think that’s crazy, but every-
one else thinks that’s just nuts.”
Indie star Bird struck a joint ven-
ture with Fat Possum for his “Arm-
chair Apocrypha,” due March 20.
He notes he could have gone to a
larger label, but cites Johnson’s

“single-minded persistence” as winning him over. His
20065 effort for Righteous Babe, “The Mysterious
Production of Eggs,” has sold 55,000 units in the
United States, according to Nielsen SoundScan.
“They’re not a label that can afford to not work
their asses off and make this work,” Bird says. “With

larger labels, there’s so much
turnover and so much unknown.
I've worked this hard for so long,
so | couldn’t put my careerina 9-
5, punch-in, punch-out company.”
And while it may be a bit re-
moved from the label’s blues
roots, Fat Possum’s new roster is
still one built on mutual respect.
“l saw him once, and it was
really depressing,” Dinosaur Jr.’s
Lou Barlow says of Bird. “He’s
just so massively talented. Af-
terwards, | was like, ‘God, | have
to wake up and stop drinking
immediately.’ —TM
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‘Good’ To

The LastDrop

Sample, Crawford Reconnect For Tasty Jazz/Soul Hybrid

- -he beginner’s ski siope at Mammoth

ALSOP: KYM THOMSON; CRAWFORD AND SAMPLE:STEVEN SILVERSTEIN

Mountain in central California. That was
the inspiration for the Crusaders’ biggest
R&B/pop hit, 1979’s “Street Life.”

“I saw people falling, running into 2ach
other . . . it was absolute chaos,” recalls key-
boardist Joe Sample, the song’s co-writer and
a founding member of the Crusaders. “It
looked like a boulevard of madness. And ksaid,
‘That’s what street life is.” ”

Tapped to flesh out writer Will Jennings’
lyrics was then-Warner Bros. recording artist
Randy Crawford. She and Sample had first met
when he played on her debut album, “Every-
thing Must Change.”

“I've always felt that jazz with vocals is like
sugar in your coffee,” Sample says. “You don't
need it, but a lot of people like it. Sarah
Vaughan and Joe Williams with Duke Ellington
and Count Basie . . . that’s pure magic.”

Which is what happened when Crawford
teamed with the Crusaders on “Street Life.”
Sample continued to play and write songs on
Crawford’s subsequent albums through the
early '80s. But now nearly 30 years after
“Street Life,” Sample and Crawford have
recorded a full album together. And the magic
is still there.

“Feeling Good,” initially released last Au-
gust in Europe, bowed Feb. 20 stateside. It’s on
PRA Records, headed by Sample’s manager
Patrick Rains of Patrick Rains
& Associates, and distributed
by Rykodisc.

Joining Sample and
Crawford is a skeleton crew:
production veteran Tommy
LiPuma, engineering whiz
Al Schmitt, drummer Steve
Gadd and bassist Christian
McBride. This sparse contin-
gent is all the muscle
needed to deliver a skillful
mix of jazz and soul that ac-
centuates the album’s eclec-
tic song selection. Flowing
delectably over each cut is
Crawford’s unique voice, at
once sweet and tangy like
honey mustard sauce.

Recorded live and all first
takes, the tracks include Peter
Gabriel’s “Lovetown,” Harry
Nilsson’s “Everybody’s Talk-
ing,” “Save Your Love for Me”
(recorded inthe’60s by Nancy
Wilson and <Cannonball
Adderley) and the title track. In
fact, that song, also the pro-
ject’s lead single, was chosen
by NASA as one of the official
songs used to wake the Space
Shuttle STS 116 astronauts dur-

ing last December’s 12-day mission.

“We weren’t aiming to record another great
American soundtrack, which is the trend
today,” Sample says. “And these weren’t the
kinds of songs where you need to overdub or
‘production-ize”’ We wanted songs that ren-
dered themselves to live performances.”

With Crawford and crew on a creative roll,
the recording took a whiriwind three-and-
a-half days. “What really got us excited about
this project was the space because there
wasn’t a lot of production,” Sample adds.
“Eventually in Los Angeles we added a few
instruments, but the space remains.”

With this project wrapped, Sample hopes to
do another album with Crawford and to also fi-
nally reteam with Donny Hathaway’s daughter
Lalah. The duo first worked togetherin1999 on
the album “The Song Lives On.” One of its sig-
nature tracks is “When Your Life Was Low,” writ-
ten by Sample for Crawford in the '80s. He is
also at work on a stage musical he’d like to pres-
ent on the life of Henriette Delille, a native-born
African-American who established an order of
nuns called the Sisters of the Holy Family.

And what of his original group, the Cru-
saders? “l would love to doit, but | don’t know
if everyone’s state of mind and what’s going
on in their lives will allow it to be done again,”
Sample says. “But wow, when | hear the old
music on XM. . . it was powerful.” oo

CRAWFORD, left, and SAMPLE
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Marin Alsop’s

HatTrick

Conductor Interprets Orff, Glass And Brahms
On Trio Of New Naxos Releases

ALSOP

It takes a great deal of faith for a label to re-
lease multiple new recordings by the same
artist simultaneously. So it makes quite a state-
ment that Naxos issued not one, not two, but
three albums featuring conductor Marin
Alsop on Jan. 30.

The repertoire couldn’t be more different.
One is a recording of the gargantuan “Carmina
Burana” by Carl Orff with the Bournemouth
Symphony Orchestra as well as adult and
children’s choruses. Anotheris Philip Glass’
mesmerizing “Heroes” symphony and his
piece “The Light,” also with the Bournemouth
players. And an eagerly anticipated recording
of Brahms’ Symphony No. 3, which is the sec-
ond-to-last volume in a complete Brahms cycle
Alsop is making with the London Philhar-
monic Orchestra.

“We felt that these recordings were differ-
ent enough to warrant releasing together,”
says Jim Sturgeon, CEO of Naxos North
America. “We also believed that there would
be strong enough interest in hearing Marin
conduct this diverse repertoire.” That faith
has been borne out by strong sales thus far;
all three albums have landed within the top
10 on Billboard’s Classical Midline chart.

“As I do more and more recording,” Alsop
says, “and especially these days as there is a
new recording agreement with many Ameri-
can orchestras, we end up doing a lot more
live recordings. In doing live work, there’s
something about getting the bigger picture
and not focusing on small sections ata time
that’s really revelatory. As ['ve progressed
through the Brahms cycle, I've realized that
I wanted to play bigger sections anyway.”

Those kinds of changes have helped Alsop
shift her own thinking about recording. “His-
torically,” the 50-year-old says, “we wanted
things to be absolutely perfect, and then sud-
denly we had the technology to actually make
things perfect. And then, at least for me, and
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maybe that was a phase in my own personal
development, [ wanted every detail to be ab-
solutely right. While I still strive for that, of
course, for me it’s far more important to have
an emotional impact—and that’s a tar more
challenging thing to achieve on arecording.”

This onrush of Alsop discs is still gather-
ing steam as the conductor ticks off new proj-
ects. “We have the last of the Brahms discs,
the Fourth Symphony, coming along. And be-
tween now and June, [ have three—no, four,
that’s amazing—more recordings to work on.
One includes three of Copland’s lesser-
known symphonies. I'm also doing two Bar-
tok discs: ‘Bluebeard’s Castle’ is one of them,
and “The Wooden Prince and Four Orchestral
Pieces’ is the other. And then I’'m doing Dvo-
rak’s Symphony No. 9 and the Symphonic
Variations, which will be the first entry in a
Dvorak cycle” with the Baltimore Sym-
phony Orchestra.

Alsop serves as music director of Baltimore,
conductor of the United Kingdom’s
Bournemouth Symphony, conductor laure-
ate of the Colorado Symphony and music
director of California’s Cabrillo Festival of
Contemporary Music. She says that working
with orchestras with different levels of expe-
rience in recording is invigorating.

“Some orchestras that are so facile with
recordings are great fun for that reason,” Alsop
says. “They know the drill. Yet when I go to
an orchestra like Baltimore, which has a good
recording history but hasn't recorded really
in years—they’re so hungry for it that they're
fun to work with for that reason.

“I think that musicians tend to love to
record, even though it’s really hard work,” she
adds, “because they feel that everything we do
is so ephemeral and transitional, that finally
they have something that they can take home
and play for their friends. ! think that really
makes people happy.” ooe

MARCH 3, 2007 | www.billboard.biz | 41


www.americanradiohistory.com

U " BYCHRISTA TITUS

Monsters
Of Rock

Eurovision Song Contest Winner Lordi
Sinks Its Metal Fangs Into America

It took 10 years for metal band Lordi to get a
record deal and another four for it to make in-
ternational headlines as Finland’s contender
for the 2006 Eurovision Song Contest. But when
the band won the competition in a landslide, its
fortunes reversed overnight.

Some people were so horrified that a band of
musicians dressed as monsters was represent-
ing Finland that they petitioned their country’s
leader to force the act to withdraw. Instead,
president Tarja Halonen presented Lordi with
an award for exemplary work when the band
held a victory concert in Helsinki.

The group’s latest album, “The Arockalypse,”
charted in 11 European countries last year, peak-
ing at No.lin Finland, Greece and Sweden. Eu-
ropean sales of the album are nearing 500,000,
according to the band’s management. its mer-
chandising has also taken wing. Now Finns can
drink Lordi Cola, read Lordi comic books and,
soon, see a Lordi movie after dining at Lordi’s
Roctaurant, the horror-themed eatery band
leader Mr. Lordi opened in December. (Patrons
can even charge their meals to a Lordi-branded
credit card.)

Winning Eurovision is giving Lordi a chance

to captivate another country: the United States.
Brooklyn, NY.-based the End Records is releas-
ing “The Arockalypse” March 20 stateside for
the first time with bonus tracks and a DVD. To
support the album, Lordi will commence its first
North American tour in late April, playing ap-
proximately 12 markets in venues with 700-
1,500 seats, according to Justin Hirschman at
Artists Group International. Lordi will cap the
tour by playing the Bamboozle festival (May 5-
6) in East Rutherford, N.J., alongside such rock
stars as My Chemical Romance and Linkin Park.

It’s alot to be excited about, but Mr. Lordi knows
America isn’t being handed to him on a silver plat-
ter. “We have to start from scratch, because no-
body knows about us—well, | hope somebody
knows,” he says with a laugh. “it’s going to be, in
a way, really good for us to be humbie again, to
play at the clubs and not take things for granted,
and we have to work for our audience.”

The End Records founder Andreas Katsam-
bas says he became interested in working with
Lordifour years ago. Seeing the band perform
live after Eurovision convinced him to move on
the idea.

“Every song [on “The Arockalypse”] stands

Nashville Scene

KEN TUCKER ktucker@billboard.com

Country’sTV BootCamp

‘Nashville Star’ Produces A Few Stars And Plenty Of Other Acts That Do Just Fine

so well. Brad Cotter re-

While it hasn’t produced the
rising country stars that
“American Idol” has in Car-
rie Underwood, Josh
Gracin and Kellie Pickler,
country cousin “Nashville
Star” has had a positive im-
pact on the country landscape.
And Warner Bros. Records,
home to this year’s winner, is
pushing for that impact to hit
even quicker.

Currently nearing the end
of its fifth season, the
Nashville-based show, which
airs on USA Network, has pro-
duced two artists that might
be categorized as “stars”:
Buddy Jewell, who won the
first season in 2003, and Mi-
randa Lambert, who finished
third that same year. While
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Jewell's debut was strong—he
scored two top five singles and
more than 560,000 in album
sales, according to Nielsen
SoundScan—his sophomore
effort didn’t do as well and
he’s currently looking for a
new deal.

Meanwhile, Lambert has
scored just one top 15 radio
hit, “Kerosene,” but thanks to
over-the-top awards show per-
formances, video exposure
and all-star touring with
George Strait, Dierks Bent-
ley and now Toby Keith, her
debut album “Kerosene” has
sold more than 844,000 copies.
She’ll release her second
album May 1.

Season two, three and
four winners have not fared

MARCH 3, 2007

leased three Epic Nashville
singles, with the best reach-
ing No. 35. Erika Jo won the
third season, but charted
only one single, “I Break
Things,” which peaked at
No.531in 2005. Given the rel-
ative lack of airplay, her Uni-
versal South album has sold
well at 122,000 units. Erika
Jois nolonger on Universal
South, and Cotter recently
signed with upstart Adobe
Road Records.

Chris Young (season four)
has released one single on
RCA Nashville, “Drinkin’ Me
Lonely,” which reached No. 42
on Billboard’s Hot Country
Songs, and his album has sold
131,000 copies.

)
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out, but watching them live really sold the
band tome, and it was just amazing,” he says.
“I think bringing them over to the U.S. and hav-
ing the U.S. crowd see them live will make the
biggest difference.”

Lordi has already drawn comparisons to
American shock band Gwar simply because
both groups sport over-the-top costumes. But
there are enough differences between them
that Lordi—whose shouted, hook-laden an-
thems draw musical inspiration from Kiss,
Twisted Sister and Alice Cooper—has a better
chance of hitting the mainstream, a place that
Gwar’s outrageous outfits, onstage antics and
lyrics have never penetrated.

“I think the costumes are cool,” says Kevin
Kash, PD of XM channel Bonevard, which
features '80s metal and arena rock. “Itlooks
like, ‘Let’s dress up in creepy cos:umes and

Another fan favorite,
George Canyon, released one
album on Universal South that
has sold 37,000 copies in the
United States. However, the
Canadian has fared much bet-
ter up north, with 115,000 al-
bums sold on five releases,
according to Nielsen Sound-
Scan Canada.

Warner Bros., meanwhile,
is taking a faster-to-market
approach than has been used
in the past. (Past winners’ al-
bums have on average been
released four to six months
after they won.) This year,
contestants each week record
the song that they perform on
the show. The following Tues-
day the songs are available on
iTunes. And when the winner
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erit.

play heavy metal.’ ”

While Lordi moves on to what it hopes is
greater fame and fortune, its impact on Eurovi-
sion has resonated. Executive director Svante
Stockselius doubts a batch of Lordi look-alikes
will enter the competition, but it’s too soon to
tell since the entry deadline is in March. (The
contest will be held May 9-12.) However, the band
did introduce Eurovision to a new generation.

“We never before had the winner of the con-
test to appear on the MTV Awards in Europe,
which was the case this year,” he says. “So Lordi
as the winner of the Eurovision Song Contest
were one of the opening acts on this more
youth-oriented TV show than ours, which | think
is a very good sign. It shows also that Eurovi-
sion, which by some is considered to be a little
old-fashioned, also ncw proves to be quite at-
tractive to a younger audience.” .o

LORDI: PETR! HAGGREN; LAMBERT: JACK GU
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Obita Opening Doors

Pack-Leading African Hip-Hopper Focuses On Festival, Sets Sites On Sales

Buy My Soul,” was released
Feb. 17 in Australia through
Virgin. The first disc contains
covers of his works by the likes
of Powderfinger frontman
Bernard Fanning, John But-
ler Trio, the Church singer
Steve Kilbey, Tex Perkins,
the Drones and the Waifs.
The second CD comprises
Carmody’s originals.

Hopeful that the star power
on the double album might
gain Carmody mainstream
media attention, Kelly says dis-
cussions are under way to stage
live shows featuring some of
the contributors.

Despite being afflicted with
arthritis, the 60-year-old Car-
mody continues to perform his
politically charged works. His
own company Songcycles han-
dles his publishing, record label
and management. He books his
own performances.

lished by Sheer Publishingand
is booked in South Africa by
manager Trevor Ndhlovu, who
is looking to consolidate Obita’s
fan base at home before seek-
ing an international deal.

“We want to sell 100,000
copies this year,” he says. “It’s
a high benchmark, we know,
but with the buzz that is cur-
rently surrounding Obita and
the interest we have from some
major [South African] labels,
we know we candoit.”

—Diane Coetzer

With a ¢lever clip clocking up

views cn YouTube and a hot

track racking up radio airplay,
| Obita is leading Africa’s hip-
i hop packin 2007.

The South Africa-based
artist was born in Uganda and
raised in Bolswana. His debut
album, “Warrior” (released by
Jchannesburg-based inde-
pendent Music With Charac-
ter in August 20006), is
creating a buzz thanks to a
remix of its title track. The
song features a sample of the
theme song to the TV series
“Shaka Zulu,” originally sung
bv Margaret Singana.

The track’s incendiary en-
ergy has opened some doors for
Obita { full name Edward Cas-
tro Oola Obita), including a
slot performing at the 2006 Opi-
ikoppi festival and being cho-
sen for the 2006 Levis Young
Guns project. Obita is pub-

N

CARMODY’S SOUL: lndige»
nous Australian troubadour
Kev Carmody is as popular, it
seems, as he is prolific.

The veteran musician is the
focus of an all-star tribute that
has been spearheaded by vet-
eran Australian singer/song-
writer Paul Kelly.

The two-CD set, “Cannot
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Carmody has recorded five
previous albums on the Lar-
rikin and Festival labels, cover-
ing such topics as racism and
police brutality.

“I’ve got enough songs to
make 10albums,” he says, and
plans to start work on a folk
album 1n late 2007.

—Christie Eliezer

EGG HEADS: Quirky Danish
rock trio Powersolo will be the
first of Copenhagen indie
Crunchy Frog's roster to receive
a U.S. release through a new
deal with Ryko USA, which will
issue the band’s third album
“EGG” April 24. “Ryko releases
and distributes,” Crunchy Frog
director/co-founder Jesper
Reginalsays. “We handle A&R
and the creative side.”

“EGG” was released last May
in Denmark. Releases in Scan-
dinavia, Germany, Switzerland,

Austria and France are being
lined up.

Powersolo’s distinctively
twisted take on Americana ar-
rived on the self-released debut
album “Lemon Half Moon”
{2001). Crunchy Frog released
the Aarhouse, Denmark-based
band's follow-up “It’s Race Day

.. And Your Pussy Is Gut”
(2004}, which Reginal says has
shipped 9,000 units, including
3,000 in France on indie Corn
Flake Zoo.

Crunchy Frog is hoping the
current use of “Race Day” track
“You Ain't Looking Right”inan

is announced March 1, WB
will already have seven songs
recorded—six covers and one
original.

Almost immediately after
winning, the show’s champ
will head to the studio with
WB Nashville VP of A&R
Tracy Gershon and record
three more tracks. Barely a
month after the winner is an-
nounced, WB will have prod-
uct in stores.

Warner Bros. senior VP of
sales and marketing Peter
Strickland hopes the fast
turnaround will take even bet-
ter advantage of the show’s
built-in following. And with
an April 3 release date, Strick-
land says the album will come
out in “a pretty good shopping
period, Easter.” It won't hurt
thatalbums by Tim McGraw,
Martina McBride and Larry

MILLER
the Cable Guy are also due

then. “Those consumers are
‘Nashville Star’ consumers,
Strickland says.

The fact that artists like Cot-
ter, Erika Jo and Young have
sold more than 100,000 units
with very little airplay is im-
portant to Strickland. “If you
do it right, you make money,”
he says. “In today’s environ-
ment, who wouldn't want
100,000 units?”

Gershon, who was at Sony
Nashville when that label
group teamed with “Star” for
its first two seasons, sees the
show as an A&R vehicle. “It’s
a great opportunity for us to
go across the country to look
at talent,” she says. “It widens
the scope of the search.”’

It's also a marketing vehi-
cle. “You've got eight perform-
ances on television for one of
your potential new artists,
which is more than most new
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acts get ever.

“Plus, it’s a boot camp,”
she adds. “It’s the greatest
preparation that these new
artists can get, to be on a tel-
evision show.”

In the case of Lance Miller,
who was on the second season
of “Star,” Gershon says not
winning likely helped in the
long run. “He probably wasn’t
ready to make a record,” says
Gershon, who was ajudge on
the show that season. “He’s
really had time to hone his
songwriting and get every-
thing else together.”

Three years later, Miller’s
first single—“She Really Loves
Me,” on Warner Bros.—is due
at radio March 26. So he re-
cently appeared again on the
show “to reconnect with the
fan base,” Gershon says. “It's
a really loyal fan base.

Executive producer H.T.
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international TV ad campaign
for automaker Renault may act
as the band’s calling card in
other territories.

Powersolo has toured Scan-
dinavia, Germany, the United
Kingdom and France. It visits
Toronto for Canadian Music
Week (March 7-10) then Austin
for South by Southwest. Euro-
pean booking 1s through
Copenhagen-based Gearbox
(Scandinavia), Hamburg-based
Scorpio (Germany) and Bor-
deaux-based 3C (France). Pub-
lishing is by Crunchy Tunes.

—Charles Ferro

Owens says “Star” doesn’t
comnpete with systems already
in place. “In true success,
we're finding someone who
should get success but
doesn’t because of the way
the machinery works,” he
says. “That is in no way an in-
sult to country radio or the
country music business . . .
their job is to find stars and
present them and package
them in a specific way that’s
appetizing to the consumer.
They know what works.

“If once a year we can pres-
ent a diamond in the rough
or a 42-year-old guy who sings
asong about his daughter or
a person that doesn’t have the
exact look, but sings great
and plays the hell out of a gui-
tar . . . that will help us res-
onate. Then we're the only
place that you're getting that
person from.” ves
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It’'s A ‘Miracle’

Armstrong Breaks Five-Year Hiatus With New Studio Album

 ith the Feb. 20 release of “Walk-

ing Miracle,” one of gospel mu-

~ sic’s mostacclaimed voices once

again takes center stage. Vanessa

* Bell Armstrong teams with noted

producer Rodney Jerkins on the title track of

her new EMI Gospel set and also enlists Smokie

Norful and J. Moss’ production expertise. The

result is a collection that is contemporary and
classic Armstrong.

“I'm where God wants me to be at the mo-
ment,” she says. “l just wanted to regroup again
—to get back out here.”

She made her bow in the gospel community
with 1983’s “Peace Be Still” and followed with
another chart-topping album, 1984’s “Chosen.”
Her career gained momentum with her 1991
appearance on Broadway in “Don’t Get God
Started” and in Oprah Winfrey’s “The Women
of Brewster Place.” She could also be heard per-
forming the theme song for the popular TV
show “Amen.”

However, for the past five years, she has been
out of the limelight, spending time with
her family. “I have four girls and
one boy. They are all grown. I 4
have eight grandkidsand two
more on the way. My life is
full,” Armstrong says. “My
son was stricken with [mul-
tiple sclerosis). There comes
a time when you have to
minister to your own fam-

Armstrong says working with Jerkins, Nor-
ful and such young talents as ]. Moss eased the
stress of returning to the studio. “He has some-
thing that | haven’theard in a long time, which
is kind of jazzy, but kind of hip-hop, and it’s
beautiful,” she says of ]. Moss. “And getting to
work with Smokie was such a pleasure. I had
such a wonderful team, and they all worked to-
gether. What I loved about it was the collabora-
tion about the whole thing.”

COMINGS AND GOINGS: Troy VanLiere is
leaving VanLiere-Wilcox, the management com-
pany he founded with business partner Vince
Wilcox. VanLiere will exit May 1, the company’s
seventh anniversary. Wilcox will become the
sole principal, and the company will be renamed
VLW. The company’s client roster includes
NewSong, Todd Agnew, Nate Sallie and
John Morgan. VanLiere’s plans include a new
business venture with his father and increased
involvement in the career of his wife, author/
speaker Donna VanlLiere.
In other management news, David
Huffmanand Stephanie Waldrop
are exiting Nashville-based Cre-
ative Trust. Waldrop has taken
an artist relations post with
Compassion International,
anonprofit children’s aid or-
ganization. No word yet on
Huffman’s next move. «-«

. QUESTIONS

with TRACEY THORN

by MICHAEL PAOLETTA
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It’s been a hot minute since Everything but the Girl’s last studio album (1999’s “Temperamen-
tal”) and an even hotter minute since Girl frontwoman Tracey Thorn’s solo debut (1982’s mini-
album “A Distant Shore”). In the past few years, Thorn has been featured on tracks from Mas-
sive Attack and Deep Dish, but it’s never been enough to truly satisfy hardcore fans.

Two years ago, after a long break from recording, Thorn worked with German duo Tief-
schwarz (“Damage”), an experience that got her thinking about the possibility of a new solo
album. After giving it major thought, the mother of three—and wife of Everything but the Girl
partner, DJ/producer/label owner Ben Watt—decided to give it a go. On March 20, Astralw-
erks issues Thorn’s sophomore solo album, “Out of the Woods.” Working with producers Ewan
Pearson, Alex Santos and Charles Webster, Thorn has created a collection of songs evenly split
between acoustic (“Hands up to the Ceiling”) and dance/electronic (lead single “It’s All True”).
Throughout, a beautiful pop sensibility—with some winks and nods to the '80s—reigns supreme.

ily, and that’s what I was
doing. I have ministered to
thousands of people in my
lifetime. I've been out here
for 35 years.”

When she decided to
record again, she
found her recentlife
experiences inform-
ing her new music.
“‘It's Over Now’ is
asong that I wrote
about my son |
and daughter,”
she says. “It’s
real special to
me and my
family, but
everybody has
something
that they
want to be
over. I thank
God forsucha
powerful song
—a real per-
sonal song
that has min-
istered to my
family and then
grabbed other

people.” ;‘f

ARMSTRONG
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How did this collection of songs change
and evolve during the recording process?
When [ started this album, I was thinking,
“Well, alright, I want to make a quirky little
record, a little bit acoustic, a little bit dance.”
I also thought I was going to do a lot of cov-
ers, because I hadn’t written anything in a
long time. But once I started, I found myself
writing more songs and collaborating with
people. When the record was finished, [ was
quite startled. I thought, “Wow, I made a pop
record without really meaning to.”

Do you believe your family life has given
you a new perspective with regard to mak-
ing music?

Yeah. Maybe it's because my time is a bit more
scarce and more precious. I'm very aware of
how incredibly lucky and fortunate I am to
be able to do this, to be able to go back and
make music.

Do you have any personal expectations for
“Out of the Woods”?

I don't, really. If | was being more ambitious
about it and was planning to tour—which I'm
not—and heavily promote it, then I think, ten-
tatively, [ have a record here that could be quite
commercial and could do well. I'm doing what
I can, but I'm not going to be holding this record’s
hand as much as I might have in the past. It’s
going to have to cross the road by itself.

ricanrBdiohistorv. com

How and why did you select the producers
for this album?

Well, first, they’re all very much from the world
of dance music. But that’s where the nice sur-
prise comes in. Look at Charles Webster, who
does mostly house music. He did the arrange-
ment on “Nowhere Near,” which uses amazing
pastoral flutes and flugels. I like when people
take the music somewhere else completely.

There seems to be one element missing
from the album: Ben Watt. What gives?
There is an enormous amount of pressure when
you live and work together. We did that fora lot
of years, and we made it work. Now, we have
this successful and wonderful balance that
works very well. Plus, with this record, I felt |
had something to prove to myself, that I needed
to assert myself. For me, the danger of work-
ing with Ben was that he hadn’t had a break
from music. [ think he might have taken the
idea of the record and run with it, and I would
have been in the slow lane trying to catch up.

Of course, talk of Watt begs the ques-
tion: Are there any conversations being
had regarding a new Everything but the
Girl album?

Yeah, we talk about such things. But I know it
won’thappen until we have a really strongidea
of what we want to do. We could do it tomor-
row, really, but we’d need a reason. e

ARMSTRONG: MICHAEL GOMEZ; THORN. VALERIE PHILLIPS
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NAOMI STRIEMER
Images

Producers: Narada Michael
Walden, Mario Winans

S Records

* Naomi Striemer’s indie
S debut topped charts
in her native Canada in De-
cember, thanks to a free
msn.ca.com download of
poetic single “Cars.” The
song sketches an allegory of
counting passing vehicles in
the search for unremitting
love, featuring a solo from
Carlos Santana. Through the
heft of 17 tracks, the stun-
ning 23-year-old delivers a
triptych of consummate
ballads and authoritative
midtempo  pop-rockers,
most of which she wrote,
produced by Narada Michael
Walden. Dominating the set
are towering title track
grieving lost love, the
Evanescence-esque pained
rocker “Fall Behind” and
tome of fragility “Derailed.”
Striemer possesses a van-
guard voice—comparisons
to Celine, Mariah and Whit-
ney are equitable but not lit-
eral. Simply, she is a peerless
presence destined to seduce
starved enthusiasts of
melodic mastery.—CT

MONEY MARK

Brand New by Tomorrow
Producer: Mario Caldato Jr.
Brushfire

Release Date: Feb. 27

DARYLE SINGLETARY

Straight From the Heart

Producers: Greg Cole, Chuck

Rhodes
Shanachie
Reiease Date: Feb. 27

L

Money Mark Ramos-Nishita
helped orchestrate the renais-
sance of the Beastie Boys in
1992 with “Check Your Head,”
outfitting the group’s evolv-
ing rhyme schemes with dirty

— —funk,trashy garage sounds,

Cuban twists and whatever
else happened to be lying
around. This solo disc, how-
ever, finds him taking the
singer/songwriter road, with
decidedly less adventurous re-
sults. The well-chilled “Brand
New by Tomorrow,” released
appropriately on surfmeister
Jack Johnson'’s Brushfire label,
finds Mark indulging his inner
Beatle (“Color of Your Blues”),
revisiting the funk-lounge
(“Pick Up the Pieces”) andre-
sorting to piano-laden bal-
ladry (“Pretend to Sleep”).
Mark's sound here is cohesive
and unified, though a perva-
sive midtempo vibe and
downer subject matter (it's
mostly a breakup album) tend
to blur together. Not quite the
reinvention he might have
been aspiring to, but it has its
moments.—-JV

JESU

Conqueror

Producer: Justin Broaderick

Hydra Head

Release Date: Feb. 20

Here’s a news flash—
Jesu’'s second full-

length album actually has a

few songs that come in under

six minutes, albeit just barely.

That hardly means that

British rock auteur Justin

Broaderick has lost his edge,

Cover albums can go wonderfully right or horribly wrong—
there’s rarely any middle ground. Thankfully, Singletary’s
hand-picked collection of country classics is the former. He
chose some songs that are so closely linked to stars of yes-
teryear that they’re tough to do justice to—but Singletary
isn’t trying to top the originals. He's merely paying tribute,
and in that respect he succeeds. Highlights include his duet
with Ricky Skaggs on Buck Owens’ “Tiger by the Tail,” and
his take on Mel Street’s “Lovin’ on Back Streets” and
Conway Twitty's “Fifteen Years Ago.” The whole album is
on target, but he sounds most at ease on Keith Whitley’s
"Miami, My Amy.” The lone original tune, “i Still Sing This
Way,” is no classic, but as a tale of an artist who resists the
temptation to abandon his roots, it fits right in.—KT

Releases deemed by the review editors to deserve special attention
on the basis of musical ment and/or Bitboard chart potential

JENNIFER PENA
Dicen Que El Tiempo . ..
Producers: Jennifer Pefia,
Sebastian Krys

Univision

Release Date:r Feb. 27
Jennifer Pefa knows what a catchy hook sounds like. At
just 23, the singer/actress has already been on a musical
odyssey on the Tejano circuit, as a pop star and now writer
and producer of her own material. With the help of her
Latin Grammy Award-winning singer/songwriter boyfriend
Obie Bermudez and pop-rock hitmaker Sebastian Krys,
she adds a personal touch to generally sunny fare (she
even lets her dog sing an interlude). It’'s more girl-next-
door earnest than deep or cheeky, but the album is full of
radio-friendly, musically varied singles. From well-crafted
power ballads (first single “Como Entender,” “Tuya”) fun
synth- and accordion-driven uptempo numbers and even a
Gwen Stefani-like ska number (“Tus Besos”), Pefia

embraces her newest role with audible relish.—ABY

however. “Conqueror,” like his
other album and EPs under
the Jesu name, is a thick,
gauzy noisefest, a (my)
bloody valentine with Nine
Inch Nails cajones and tex-
tured arrangements that spi-
ral into distorted crescendos.
But Broaderick and co. also
expand on the melodic qual-
ities they slipped into the
Jesu mix on last year’s “Sil-
ver” EP, with shimmering
keyboards providing tonal
colors to “Weightless & Hor-
izontal” and tuneful vocals
enriching “Old Year” and
“Transfigure.” “Medicine” also
has more pronounced dy-
namic shifts, while “Mother
Earth” is a chunky hard-rock
anthem. “Conqueror” will slay
those with a taste for the
dense and distorted.—~GG

DO MAKE SAY
THINK
You, You're a History in Rust
Producer: Do Make Say
Think
Constelfation
Release Date: Feb. 27
Instrumentalist act Do
Make Say Think explore
a broad range of sonic terri-
tory onits fifth full-length. The
set opens with sparse drum-
ming and a mellow jazz
tempo of “Bound to Be That
Way" before moving into the
nine-minute "A With Living,”
which crescendos into a wash
of horns and layered vocals.
The sharp, guitar-heavy “The
Universe!” is propelled by an
off-kilter rhythm courtesy of

DMST’s two-drummer arse-
nal, and “A Tender History of
Rust” has a twangy, folk feel
replete with finger-picked
guitar. Set closer “In Mind”
rounds out the album with
all the elements in place, build-
ing from pleasant acoustic
guitar into a swell of horns,
vocals and drums with a
dash of distorted feedback.
The dabbling in different
sounds and textures results
in a surprisingly cohesive ef-
fort for DMST, and one that
successfully sustains inter-
est throughout.—JM

JOE ZAWINUL
Brown Street
Producers: Joe Zawinul,
Joachim Becker
Heads Up International
Release Date: Feb. 27
* For sheer engagement
live jazz nearly always
trumps studio recordings.
Yet too often in-concert
discs suffer, either due to
tension. Neither mars Zaw-
inul’s triumphant “Brown
Street,” recorded live at his
Birdland club in Vienna with
his crack quartet augmented
by the WDR Big Band. Zaw-
inul re-examines electric
jazz-rock classics from his
seminal fusion supergroup
Weather Report, but it’s the
degree by which the band
gusts a refreshed exuber-
ance into the 30-year-old
tunes that bears praise. Most
numbers speed with high-
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octane locomotion, such as
the spirited title track, the
funk-inflected “Black Mar-
ket" and the rollicking “Car-
navalito.” But Zawinul and
co. also swing, especially on
the jaunty journey tune
“Night Passage.” While brio
reigns, one of the highlights
is a hushed, moving take on
“In a Silent Way,” Zawinul's
gem that Miles Davis fa-
mously rendered.—DO

RJD2
The Third Hand
Producer: RJ/D2
XL
Release Date: March 6
ﬁ Recently relocated to
XL, ex-Def Jux-er
RJD2 trades in his icy indie
production for what's being
pitched as a more pop-ori-
ented record, but ends up
still sounding light yearsre-
moved from what most folks
would call pop. “The Third
Hand” does find RJD2 in-
dulging a newfound interest
in cinematic melody, espe-
cially on the vaguely creepy
“Murs Beat,” which co-stars
a church choir and an undu-
lating string section; “Work
It Out,” which conjures up,
of all people, Steely Dan; and
“Get It,” a hard, direct de-
scendant of RJ'srecent DVD
and video game-scoring
work. The melodies aren't al-
ways there, and the re-
strained production makes
for an occasionally nagging
sense of meandering. Still

JAMES MORRISON
Undiscovered

Producer: Martin Terefe
Interscope

Release Date: March 13

Another week, another hopeful
singer/songwriter—but newcomer James

British

RJD2 scores points not only
for making a cohesive and
accessible disc, but for
hatching and adhering to a
plan of comprehensive ca-
reer reinvention.—JvV

DAVID BROMBERG
Try Me One More Time
Producer: Nancy Josephson
Appleseed Recordings
Release Date: Feb. 27
It's been 17 years since
Bromberg’s last new
album, during which time
he's been comfortable with
his violin shop in Delaware
and his occasional gigs with
the Angel Band. The vet-
eran Dylan sideman sounds
plenty comfortable on “Try
Me One More Time,” too, a
true solo outing that show-
cases Bromberg's subtly
virtuosic acoustic guitar
playing and rich vocals. The
slide-soaked, rootsy title
track is the lone Bromberg
original on the 16-song set;
the rest are stirring inter-
pretations of songs by
mentor Reverend Gary
Davis, influences such as
Robert Johnson and Blind
Willie McTell and a muscu-
lar, blues-styled reinvention
of Dylan's “It Takes a Lot to
Laugh, It Takes a Train to
Cry.” Bromberg also offers

up a few quick instrumen-
tals, dips deep into a well
of traditional tunes and
even goes a cappella for
“Moonshiner."—GG
continued on >>p46

Morrison boasts a grit and edge that puts contempo-
raries like James Blunt and Paolo Nutini in the shade.
A BRIT Award-winning sensation back home—where
“Undiscovered” is certified triple-platinum (900,000
units)—Morrison may lack a surefire “You’re Beautiful”-
style radio hit, but his voice is strong enough to make
even the occasional mundane tune sound palatable.
And when he has a great song to work with, as on “You
Give Me Something,” “Wonderful World” and the title
track, it’s enough to have you reaching for the phrase
‘pop-soul classic.” Purists may demand more lyrical
angst, but that will surely come in time. As it is, debuts
don’t come much more promising than this.—~MS
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OTIS TAYLOR

Definition of a Circle
Producer: Otis Taylor

Telarc

Release Date: Feb. 27

§ Taylor continues his ex-
! traordinary string of
recordings with “Definition of
a Circle,” his seventh album in
as many years. His music
grows from a distinctively
personal vision that is at once
mindful of the blues tradition
and thoroughly unencum-
bered by it. He's returned the
banjo to the blues idiom—he
plays the instrument on al-
most every track on the
record—and he’s created a
body of original work that
sounds like nothing else. Here
he adds such instruments as
coronet, cello and piano, art-
fully embellishing a sound
that's always been rich and
shadowy. Make note of the ex-
quisite arrangement on "Few
Feet Away” and the mighty
groove of “Little Betty” and
"Something in Your Back
Pocket.” Also check out
daughter Cassie Taylor, who's
come of age on bass guitar
and vocals.—pPVV

RICARDO MONTANER
Las Mejores Canciones del
Mundo
Producer; Adrian Posse
EMI Televisa
Release Date: Feb. 6
This collection of popu-
lar contemporary Latin
songs marks Montaner’s first
covers album. But instead of
reaching into the deep re-
cesses of the Latin pop cata-
log, Montaner revisits tracks
from the '60s onward. They
include dramatic ballads, like
the single “Hoy Tengo Ganas
de Ti” (originally recorded by
Miguel Gallardo) and “Procuro
Olvidarte,” along with Lionel

Richie’s “Lady,” songwriter
fare like Joan Manuel Serrat’s
“Lucia” and Chico Buarqgue’s
fabled “Oh, Que Sera.” The
unifying thread s Ilush
arrangements that bring
touches of electronica to-
gether with symphonic
strings and guitars, as well as
a traditional tango ensemble
on “Nostalgias.” The choice of
repertoire is challenging be-
cause so much of it is known
by its original interpretation.
But in Montaner’s hands, they
acquire new meaning, credi-
bility and beauty.—LC

SLIM THUG
PRESENTS BOSS
HOGG OUTLAWZ
Serve and Collect
Producers: various
Koch
Release Date: Feb. 27

’ No one can ever say

that Slim Thug isn’t a

hustler. With several busi-
nesses, including his own
record label and group, Boss
Hogg Outlawz, Slim does not
miss any opportunity to make
money. “Serve and Collect,”
out via hip-hop's favorite indie
Koch, will serve local fans
while he preps his sophomore
album. From a business per-
spective, the joint’s just a
legal mixtape. The songs in-
troduce Killa Kyleon, Chris
Ward, PJ, Young Black, Rob
Smallz and Sir Daily to the
world over chopped-and-
screwed, tuba-laden tracks,
led by “Wood Wheel” and
“Badge on my Neck”—two
standout pieces. Rob Smallz
is the crew’s hook king and
the melodic "Cheating” is a
refreshing change from the
braggadocio “candy girl”
lyrics. Overall, this compila-
tion advances Slim’s notori-
ous industriousness, creating
buzz for he and his crew.—~HC

CLEGEND & CREDIS |

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Hillary Crosley.
Gail Mitchell, Michael Paoletta
Sven Philipp, Deborah Evans
Price, Chuck Taylor, Christa L.
Titus, Kristina Tunzi, Philip Van
Vieck, Jeff Vrabel, Ray Waddell

PICK »: A new release predicted

to hit the top half of the chart in
the corresponding format.
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CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit.

All aibums commercially avail-
able in the United States are eli-
gible. Send album review copies
to Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770
Broadway, Sixth Floor, New York,
N.Y. 10003) or to the writers in
the appropriate bureaus.
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SINGLES

MARIO VAZQUEZ
One Shot (4:24)
Producer: Lester Mendez
Writers: L. Mendez, J. Austin
Publishers: various
Arista
It took a dogged 18
weeks for “American
Idol” fourth-season fugitive
Mario  Vazquez's debut
“Gallery” toreachits No. 6 des-
tination at mainstream top 40,
confirming that the souiful
singer had legs beyond his (lim-
ited) standing with America’s
top-rated TV show. Second sin-
gle “One Shot” is reminiscent
of the previous effort, but this
time Vazquez’s vocal is looser,
wrapped around a less exact-
ing instrumental track, allowing
him to improvise more than
within the tight production of
Ne-Yo's co-written/produced
“Gallery.” Pop producer Lester
Mendez (Wyclef Jean, Nelly
Furtado, Jewel) gives the singer
plenty of room to be himself.
End result; Vazquez proves to
the masses what he appears to
have recognized by the time he
quit "idol” some time ago . . .
With alittle help from his friends
at a major label, cream ulti-
mately rises to the top.—CT

LUKE BRYAN
All My Friends Say (3:46)
Producer: Jeff Stevens
Writers: L. Bryan, J. Stevens,
L. Wilson
Publisher: not /isted
Capito/

Modeling one of the most

dazzling smiles in music
biz history—Crest White Strips,
sign this man up—is an intrigu-
ing enough entry point for
country newcomer Luke Bryan,
but that would be shallow now,
wouldn't it? Behind the pretty
mug is debut “All My Friends
Say,” a consummate twang an-
them about imbibing a bit too
ebulliently to distract from fac-
ing a lost lover. Sounding like a
youthful John Anderson, Bryan
sings, "Ain’'t got a clue what
went down/So | started calling
around/And all my friends say |
started shooting doubles when
you walked in/You know | don't
remember a thing.” This work-
ing-class meets frat-party
hand-clapper is itching for its
own dance and destined to be
a club staple. It's also got the

melodic immediacy to launch
one of the format's first new
stars of the year—something to
smile about, yes?—-CT

ANBERLIN
Godspeed (3:03)
Producer: Aaron Sprinkle
Writers: J. Milligan, S. Christian
Publishers: Noise in National/
Thirsty Moon, ASCAP
Tooth & Nail

Now that the airwaves

are rife with pop-rock
bands, the stage is set for
Florida's Anberlin to make a
dramatic entrance with upcom-
ing album “Cities.” Single “God-
speed,” as its name suggests, is
a fevered, headlong rush that
glories in spiraling production
and exhilarating chorus. Imag-
ine spinning in delirious circles
under avast, clear sky, reveling
in the dizzying velocity. The
three-guitar attack of Joseph
Milligan, Nathan Strayer and
Stephen Christian, who handles
vocals, flings you into a whirl-
wind, while drummer Nathan
Young and bassist Deon
Rexroat pound rhythm into the
ground. We don't know
whether to call it post-emo or
turbo-charged pop rock, but no
doubt, Anberlin is in the final
countdown to stardom.—CLT

AC |
EDDIE MONEY
You Don’t Know Me (3:45)

EVIEWS

KT TUNSTALL

Green, Martin Terefe

Publisher: Sony/ATV UK
Relentless/Virgin

Other Side of the World (3:33)
Producers: Steve Osborne, Andy

Writers: KT Tunstall, M. Terefe

Thanks to the surprise runaway success of KT
Tunstall’s debut “Black Horse & the Cherry Tree”—orig-
inally launched as a setup for “real” hit “Suddenly |
See”—Virgin found itself in the enviable position of
starting the new year with a platinum Grammy Award-
nominated artist. Third single “Other Side of the World”
is less-polished vocally, yet delivers a handsome,
relaxed acoustic performance, spit-shined with Don
Henley-esque guitars, atmospheric midtempo sway
and an imminently singable chorus that gently lifts the
song to the clouds. “Other Side” has already spent 20
weeks at triple-A, but without a doubt will click at
mainstream radio. Kunstall’s greatest gift: three hit
songs, all with thoroughly distinctive signatures. Such
versatility is a rarity—and a supreme gift for all.—C7

Producers: Eddie Money,
Randy Forrester

Writers: £. Arnold, C. Walker
Publisher: UniChappel/

Big Deal/Warrior

Eddie Money is the latest artist
to bound on the bygone band-
wagon on "Wanna Go Back,” a
collection of '60s classics—his
firstaloum of the decade. Cover
of standard “You Don’'t Know
Me”—which charted for Jerry
Vale, Ray Charles and Elvis Pres-
ley, among others—is earning
adds at AC, obviously cashingin
on name recognition at adult-
driven radio. The well-known

Candyman (3:14)
Producer: Linda Perry

Publishers: various
RCA/BMG

CHRISTINA AGUILERA

Writers: C. Aguilera, L. Perry

Christina Aguilera’s original concept for CD “Back to
Basics” was a jazzy Andrews Sisters’ resuscitation, but
she ultimately released a double disc brewing contem-
po with her retro shoutout. Grammy Award-winning
first single “Ain’t No Other Man” was a savvy blend of
the styles, while ballad second release “Hurt” was
timeless pop. Third in line, “Candyman” was unques-
tionably inspired by the original theme, with a raucous
Kid Creole meets Brian Setzer Orchestra smackdown.
Top 40’s reception to a staple singing big band will be
a provocative programming study, since the track is
not remixed as anything it ain’t. Few popular vocalists
could pull off such a laudable feat—and it’s a pleasure
to hear Aguilera’s fave producer Linda Perry also rein-
vent herself. The lyric is hardly stuff of the ’40s—it’s
right raunchy—but the performance commands such
irresistible tempo that radio will have no choice but to
sweeten airwaves with “Candyman.”—CT7T
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rocker delivers an appreciably
novel approach, though, man,
it's a far cry from 1978 signature
"Baby Hold On Whileit sounds
on the surface like a sellout copy-
cat of Rod Stewart’s success
within the rekindling ranks,
should he rekindle a relationship
with longtime fans, then Money’s
mission is accomplished. —CT

| DANCE |
DANIELLE
BOLLINGER
You’ll Always Have Me
(3:38)
Producers: Mike Rizzo, Mike G.
Writers: M. Rizzo,
M. Guerriero, A. Skye
Publishers: various
Remixers: Mike Rizzo, Junior
Vasquez
EsNtion Silver

Beat heiress Danielle

Bollinger established solid
reputation as a signature dance
siren with “Kiss the Sky” and
“Whenthe Broken Hearted Love
Again.” Third release “You'll Al-
ways Have Me” is not as instant,
but Junior Vasquez's radio mix
adds urgency to the original that
will drive a beeline to the dance-
floor. Mike Rizzo's mix isideal for
(the few) stations that remain a
slave to the beat. Still, we stand
by Vasquez’s rerub to maintain
Bollinger’s rep as the Amber of
the millennium. Vocally she re-
mains a genre champ, while
melodically thereis no question:
She is emitting the best main-
stream dance music (OK, with
Reina) since Cher’s heyday.—CT7
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Weatherman Chills Grammy, Valentine’s Day Heat
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>>The Dixie Chicks tie the record
that LL Cool J and Jennifer
Lopez set for the highest re-
entry in the history of The
Billboard Hot 100, as “Not Ready
to Make Nice” returns to the
chart at a lofty No. 4, a vast
improvement on the song’s
orliginal peak position of No. 23.
“Nice” Is now the trio’s highest-
ranking song on this chart,

besting the No. 7 peaks of “Long
Time Gone” and “Landslide.”

>>Fred Bronson also reports on
how Justin Timberlake is the first
artist to score three No. 1s on the
Hot 100 from one album since
Usher did so with four singles in
2004. Plus, the advance of
Daughtry’s “It’s Not Over” on the
Adult Top 40 chart gives the
“American Idol” franchise its
1Mith No. 1.
@ Read Fred Bronson
O every week at
billboard.com/fred.

TIMBERLAKE: TERRY RICHARDSON ON JIVE RECORD:

The welcome juxtaposition of the
Grammy Awards telecast and Valentine’s
Day shopping warmed sales for lots of
albums and picked up volume in The
Billboard 200’s top 10. Yet despite those
advances and chart history made by
Dixie Chicks, Old Man Winter conspired
with the winds of change for a chill that
continues the year’s downward trend.

This issue’s 10.4% decline from
album numbers in the comparable 2006
week is particularly confounding, be-
cause this week’s top 10 shows a 21.5%
gain from a year ago.

Beyond that, 147 titles on The Bill-
board 200 show improvement over
priar-week sales, compared with 124 in

last year's comparable stanza, when the
impactof Grammy and Valentine shop-
ping fell into different frames. That
market condition prompts us to lift the
chart’s bullet criteria by 5% over nor-
mal earmarks.

Despite those positive indicators,
total scans between Nos. 11and 200 are
down by 13.9%, dragging the chart’s
overall volume down by 5.7% against
the comparable 2006 week. File under
weird but true.

This is the first time since 2004 that
Valentine’s Day and the Grammy tele-
cast nestled into the same week, a possi-
bility owed in part to where the Super
Bowl falls in a given year. That glorious
week, current chart champ Norah Jones
saw her sophomore album start at 1 mil-
lion units, which helped industrywide
sales reach 18 million for the frame, the
largest stanza outside of a November or
December in the Nielsen SoundScan era.

The calendar played an extra favorin
2004, because Valentine’s Day fell a week
and a day after the Grammy telecast,
which guaranteed gift shopping in the
weekend that closed the tracking period.
This time, there was only a two-day win-
dow between the awards show and
Valentine’s Day.

One major distribution president

notes that business tracked briskly until
the weekend arrived, when a severe cold
snap enveloped much of the country, in-
cluding big markets in the Northeast
and mid-Atlantic regions.

POST-AWARDS WINNERS: We've
seen larger unit increases than the pop
0f 91,000 that Dixie Chicks enjoy after
sweeping five Grammy Award categories.

Norah Jones’ first album, for exam-
ple, swelled from 144,000 copies to
621,000 after she dominated the 2002
awards. Santana’s “Supernatural” soared
from 219,000 to 583,000 when the band
carted home a boatload of trophies in 1999.

But never in the history of The Bill-
board 200 has a Grammy telecast in-
spired a bigger jump to the top 10 than
the 72-8 vault “Taking the Long Way”
has posted, literally allowing the album
to live up to its title.

The Chicks sold a bunch of song
downloads, too. as digital tracks from
“Long Way” post more than 136,000
transactions in the tracking week (see
Between the Bullets, page 52). They did
27,000 in the week that ended with the
Grammys and less than 8,000 in the
week that ended Feb. 4.

Grammy fans know winning isn’t
everything, as contenders get to deliver

IVIa I-I(et \A’at(:r‘ A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS

This Week 11,673,00C 940,000
Last Week 9,821,000 908,000
(hange 12.7% 3.5%
Thes Week Last Year 12,370,00C 606,000
Chaige -10.5% 55.1%

“Cigital album sales are also counted within album sales

Weekly Album Sales (Milion Units)
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25 = 2007

DIGITAL
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a winning performance. Corinne Bai-
ley Rae, who did not win any of her
nominations, and Justin Timberlake,
whose two wins were announced before
the telecast, offer the latest proof, as both
outsell the Chicks. She moves 120,000
copies of her self-titled album (7-3, up
132%). His two turns onstage bring an
uptick of 123% (10-7, 108,000).

Mary J. Blige—who also had two per-
formances and made two acceptance
speeches—completes the theme witha
pair of spikes. “The Breakthrough,” for
which she was honored, getsa 161% lift;
her newer hits set gains 62% (57-21 and
37-24, respectively).

Also parlaying wins and performance
slots are Recording Academy fave John
Mayer (29-10) and Red Hot Chili Pep-
pers (39-12)—Dboth almost triple their
prior-week sales. Carrie Underwood
rides a 60% bump (19-13). John Legend,
who shared the stage with Mayer and Rae,
gains 138% for his biggest sales week
since Christmas week (51-23, 51,000).

Above the Grammy pack stand two al-
bums that benefited from Valentine’s
shopping, where a modest 10.5% decline
allows Jones to reclaim No. 1, while a
posthumous release by Gerald Levert
nets the biggest Nielsen SoundScan week
of his career (No. 2, 165,000). soe

R N
' ract Nielsen

Year-To-Date SoundScan
DIGITAL
TRAGKS 2006 007 CHANGE 2006 2007 CHANGE
17,883,000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
16,891,000  Albums 75,670,000 64,387,000  -149%  (urment 45,769,000 38,482,000 -15.9%
5.9% Digital Tracks 79,582,000 124,859,000 56.9% Catalog 29,901,000 25,906,000 -13.4%
61000  loresingles 465,000 319,000  -314%  pean catatog 20,670,000 18,496,000 -10.5%
Total 155,717,000 189,565,000 21.7%
54.0%
Albums w/TEA* 83,628,200 76,872,900  -81%

“Includes track equivalent album sales {TEA) with 10 track downloads equivatent

to one album sate.

DIGITAL TRACKS SALES

'06

e a—

_79.6 million |

CURRENT ALBUM SALES

'06 |

07 124.9 million

_45.8 million’

‘07 38.5 million

CATALOG ALBUM SALES

’06

- 29.9 million’

SALES BY ALBUM FORMAT

Nielsen SoundScan counts as Current only sales within the first 18 months of an
album's release {12 months for classical and jazz albums). Titles that stay in the
top half of The Billboard 200, however, remain as current. Titles older than 18

months are catalog. Deep catalog is a subset of catalog for titles out more than

& 71,323,000 57,752,000 -19.0%
Digital 3,983,000 6,448,000 61.9%
(assette 226,000 61,000 -73.0%
N D J Other 138,000 126,000 -8.7% i
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|
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! 0¥
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1Y DIXIE CHICKS

HiNDER

QUIETC

JOHN MZELENCAMP
¥r KT TUNSTALL
BEYONCE

¢r TIM MCGRAW
TAYLOF HIZKS

JiM BRICK VAN

INCUBL S
RISE AGAIMGT
THE SHINS

r BECK
DAUGHTR?

R
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In My Songs 1 J

P8 GERALD LEVERT
Rl TLANTIC 100341/AG (18.98)
TN ROBIN THICKE
(T3] STAR TRAK 006148°/INTERSCOPE (9.98)
CORINNE BAILEY RAE
CAPITOL 66361 (12.98)
JUSTIN TIMBERLAKE
JIVE 88062"/Z0MBA (18.98)
PRETTY RICKY
BLUESTAR/ATLANTIC 34603/AG (18.98)

SOUNDTRACK . b .
3 HTLANTIC 94676/AG (18.98) Tyler Perry's Daddy's Little Gir

50 .
e = AKON :
@ KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 007968*/UMRG (13.98) Konvicted
8

The Evolution Of Robin Thicke 1

Corinne Bailey Rae

FutureSex/LoveSounds

Late Night Special

MARY J. BLIGE |
MATRIARCH/GEFFEN 008112*/INTERSGOPE (13.98)
SOUNDTRACK

| MUSIC WORLO/COLUMBIA 88953/SONY MUSIC (18.96)
YOUNG JEEZY

8 CORPORATE THUGZ/DEF JAM 007227*/IDJVG (13.98)
JOHN LEGEND

6.0.0.0./COLUMBIA BO323/SONY MUSIC {8.98)
MARY J. BLIGE .
MATRIARCH/GEFFEN 005722*/INTERSCOPE (13.98/8 98) The Breakthrough |}
BEYONCE 1
COLUMBIA 90920*/SONY MUSIC (18.98) BDay
JILL SCOTT

HIDDEN BEACH 00019 (18.98)
TYRESE (AKA BLACK-TY)
J 78963/RMG (18.98)

CIARA
LAFACE 03336/Z0MBA (18.98) ®

NAS i
DEF JAM/COLUMBIA 007229+ /IDJMG (13.38) Hip Hop s Dead
BIRDMAN & LIL WAYNE : ;

8 CASH MONEY/UNIVERSAL MOTOWN 007533*/UMRG (13.98) Like Father, Like Son )
JR WRITER Diplomat Records And DukeDaGod Present: Writer's Block 4

DIPLOMATIC MAN 100461/ASYLUM (18.95)
JAY-Z

| ROC-A-FELLA/DEF JAM 008045%/104MG (19.98) @
LUDACRIS

DTP/DEF JAM 007224/IDJMG (13.98)
OMARION 21
T.U.G /EPIC/COLUMBIA 81038*/SDNY MU3IC (18.98)
L3l GNARLS BARKLEY
IR 0OWNTOWN 70003+/ATLANTIC (13.98) @
THE GAME

#l GEFFEN 007933/INTERSCOPE (13 98)

SNOOP DOGG

DOGGYSTYLE/GEFFEN 008023*/INTERSCOPE (13.98)
FANTASIA

J 78962/RMG (18.98)

CHRIS BROWN

JIVE 82876/Z0MBA (18.98) ®

BRIAN MCKNIGHT

WARNER BROS. 44468 (18.98)

CHRISTINA AGUILERA

RCA 82639/RMG (22.98)

DIDDY

| BAD BOY 83864/AG (18.98)

TRICK DADDY

SLIP-N-SLIDE/ATLANTIC 83815*/AG (18.98)
VARIOUS ARTISTS

SHADY 007885 /INTERSCOPE (13.98)

80W wOw

COLUMBIA 87932/SDNY MUSIC (18.98)

LIONEL RICHIE

ISLAND 006484/IDJMG (13.98) ®

LIL SCRAPPY

BME/REPRISE 48568/WARNER BROS. (18.98)

LIL' BOOSIE

TRILL 68587/ASYLUM (18.98)

TAMIA

PLUS 1 3784/IMAGE (15.98)

JIM JONES

KOCH 5964 (17.96)

Reflections (A Retrospective) |

113 Dreamgirls

The Inspiration

Once Again

[
Jill Scott Collaborations |

Alter Ego

Ciara: The Evolution

Kingdom Come

Release Therapy

St. Elsewhere

Doctor's Advocate

Tha Blue Carpet Treatment

Fantasia

Chris Brown

Ten

Back To Basics

Press Play

Back By Thug Demand

Eminem Presents: The Re-Up

The Price Of Fame

Coming Home

Bred 2 Die - Born 2 Live

Bad Azz

Between Friends

Hustler's PO.M.E. (Product Of My Environment) #

GRAND HUSTLE/ATLANTIC 83800*/AG (18.98) @
LYFE JENNINGS

8l coLuMBIA 36405/SONY MUSIC (18.98)
ELISABETH WITHERS

BLUE NOTE 68171/8LG (17.98)

KIRK FRANKLIN

FO YO SOUL/GOSPO CENTRIC 71019/Z0MBA (18.98)
VARIOUS ARTISTS

SONY BMG STRATEGIC MARKETING GROUP/EM/UNIVERSAL/ZOMBA 01750/SONY MUSIC (18.98)
MONICA

4 78960*/RMG (18.98)

SUNSHINE ANDERSON

MUSIC WORLD 010 (15 98)

SOUNDTRACK

MUSIC WORLD/COLUMBIA 02012/SONY MUSIC (25.98)
PROJECT PAT

HYPNOTIZE MINOS/COLUMBIA 90910/SONY MUSIC (18 98)
JIBBS

BEASTA/GEFFEN 007855*/INTERSCOPE (10.98)
2PAC

AMARU 008025*/INTERSCOPE (13.98)
GINUWINE

SICCNESS.NET 21 (16.98)

FAT JOE

TERROR SQUAD 78122*/IMPERIAL (16.98)

AL GREEN

Hi 82040/CAPITOL (18.95) ®

PATTI LABELLE

UMBRELLA 970109/BUNGALD (15.98)

RICK ROSS

SLIP-N-SLIDE/OEF JAM 006984* /ADJMG (13.98)

UNK

BIG DOMP 5973/KOCH (17.98)

The Phoenix

It Can Happen To Anyone

oo

vow o 8l

The Makings Of Me

Sunshine At Midnight

Dreamgirls: Deluxe Edition

Crook By Da Book: The Fed Story

Jibbs Feat. Jibbs

Pac's Life

I Apologize i«

Me, Myself & I.

The Definitive Greatest Hits

The Gospel According to Patti Lalﬁ..

Port Of Miami

r

Beat'n Down Yo Block .

Date for we2k of MARCH 3, 2007 | For chart reprints call 646.654.4633

Sess Chantu Legend -or

JAMIE -OXX
J 71779*/RMG (18.98) ®

and explanations. @ 2007, Nietsen Business Media, Ine. and Nielsen SoundScan. Ing. All nghts resened

Unpredictable

| LUTHER VANDROSS
il LEGACY/EPIC/J 87700/SONY MUSIC/RMG (18 98)

The Ultimate Luther Vandross -

KELLY PRICE
GOSPO CENTRIC 88167/Z0MBA (18.98)

This Is Who | Am

| YUNG JOC
BLOCK/BAD BDY SOUTH 83937/AG (18.98)

New Joc City

KENNY G
ARISTA 82690/RMG (18.98)

I'm In The Mood For Love...The Most Romantic Melodies Of All Time

MARY MARY
MY BLOCK/COLUMBIA 77733/SONY MUSIC (18.98)

Mary Mary -

NE-YO
OEF JAM 004934+/IDJMG (13.98)

In My Own Words

" STYLES P
RUFF RYDERS 005707*/INTERSCOPE (13.98)

Time Is Money

RUBEN STUDDARD
J 78961/RMG (18.98)

The Return

DJ CLUE i
ROC-A-FELLA/OEF JAM 006163*/10JMG (13.38)

DJ Clue?: The Professional 31

YOUNG DRO
GRAND HUSTLE/ATLANTIC B3949*/AG (18 98)

Best Thang Smokin'

GERALD LEVERT
ATLANTIC 73214/RHINO (18.98)

Voices

MOS DEF
GOODTREE MEDIA/GEFFEN 007515*/INTERSSOPE (13.98)

Tru3 Magic

' J XAVIER
NOOOAY 007/MUSIC WORLD (12.98}

Young Prince Of Tha South {

DIANA ROSS
MANHATTAN 82654/BLG (18.98) ®

| Love You

KIRK FRANKLIN
FO YO SOUL/GOSPO CENTRIC 88401/Z0MBA (18.98)

Songs From The Storm, Volume 1 |

CHERISH
SHONUFF 54077/CAPITOL (12.98)

Unappreciated

SAMMIE
ROWDY/UNIVERSAL MOTOWN 007639/UMRS (13.98)

Sammie .

} m, INDIA.ARIE
- UNIVERSAL MOTOWN 007651/UMRG (13.98)

Testimony: Vol. 1, Life & Relationship .

r-. | LUPE FIASCO
Gy [ IB 15T & STH/ATLANTIC 83960+/AG (18.98)

Lupe Fiasco's Food & Liquor-

» FOR A COMPLETE LISTING OF THE HOT R&8/HIP-HOP ALBUMS, CHECK OUT WwWw. BILLBOARD.COM

TOP

REGGAE ALBUMS .

DAMIAN "JR. GONG" MARLEY

& &HETTO YOUTHS/TUFF GONG/UNIVERSAL REPUELIC 005416"/UMRG

' SEAN PAUL
"P/ATLANTIC 83788*/AG

VATISYAHU
ONE HAVEN/OR/EPIC 03374/SONY MUSIC ®

MATISYAHU
IR/EPIC 97695*/SONY MUSIC

VIATISYAHU
JR/EPIC 96464/SONY MUSIC

Forever Bob Marlev
Welcome To Jamrocg
The Trinity

No Place To B2
Youth

Live At Stubb's

30B MARLEY AND THE WAILERS
SLAND/TUFF GONG 005723/UME/IDJMG

| BUJU BANTON
| SARGAMEL 10014~

VARIOUS ARTISTS
JP1759* @

VARIOUS ARTISTS
JP 1770*

Africa Unite: The Singles Collection
Too Bad

Reggae Gold 2006

Strictly The Best Vol. &6

SHOCKING VIBES 11742*/VIRGIN

CHAM
MADHOUSE/ATLANTIC 83975*/AG Ghetto Story
‘BEENIE MAN Undisputed

VARIOUS ARTISTS
VP 1769*

Strictly The Best Vol. 55

. BOB MARLEY
MADACY SPECIAL PRODUCTS 51850/MADACY

Golden Legends: Bob Marley

EASY STAR ALL-STARS
EASY STAR 1014

BETWEEN THE BULLETS rgeorge@biliboard.com

LEVERT SHINES; GRAMMYS GLOW

Radiodread

“In My Songs” earns the late Gerald Levert
the No 1 slot on Top R&B/Hip-Hop Albums
and hiz test Billboard 200 week, as 165,000

2) and the increases of Grammy Award per-
formers Corinne Bailey Rae (up 135%) and
Justin Timberlake (up 119%).

Grammy wildfire also hzlps
Mary J. Blige become the first
artist to place two albums
inside the top 15 (Nos. 8. 12)
since Ray Charles in the pos:-
Grammy week of 2)05.

sold ptts him at No. 2 on the
big chert.

Prios tc this week, Levert's
album h gh mark was “G”
with 122,200 units in 2000.

On K&B Albums, “Songs”
proves superior to Robin
Thicke's  fifth  straight
Greatest Gainer medal (No.

Gnarls Barkley zips 46-22, up
211% to earn the Pacesetzer.
—Raphael George

Go to www.billboard.biz for complete chart data | 55
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compile the Hot R&B/Hip-Hop Songs chart.

%? HOT
= (4
R&B/HIP-HOP AIRPLAY.
T
| 2
LOST WITHOUT U
ROBIN THICKE (STAR TRAK/INTERSCOPE)
YOU
LLOYD FEAT. LIL' WAYNE (THE lN,CZ/UNIVERSAL MOTOWN)
RUNAWAY LOVE
LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJMG)
. POPPIN'
CHRIS BROWN FEAT. JAY BI2 (JIVE/Z0MBA)}
ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)
PROMISE
CIARA (LAFACE/ZOMBA)
THROW SOME D'S
RICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)
ICE BOX
OMARION (T.U.G./COLUMBIA)
THIS IS WHY I'M HOT
MIMS (CAPITOL)
BUDDY
MUSIQ SOULCHILD (ATLANTIC)
MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)
IRREPLACEABLE
BEYONCE (COLUMBIA)
TOP BACK
T.. (GRAND HUSTLE/ATLANTIC)
GO GETTA
YOUNG JEEZY FEAT. A. KELLY (CORPORATE THUGZ/DEF JAM/IDJMG)
I'M A FLIRT
BOW WOW FEAT. R. KELLY (JIVE/ZOMBA/COLUMBIA}
WALK IT OUT
UNK (BIG DOMP/KDCH)
LAST NIGHT
DIDDY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)
AND | AM TELLING YOU I'M NOT GOING
JENNIFER HUDSOR (MUSIC WORLD/COLUMBIA)
| WANNA LOVE YOU
AXKON FEAT. SNODP DOGG {KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
TAKE ME AS | AM
MARY J. BLIGE (MATRIARCH/GEFFENIINTEHSCOPE)
30 SOMETHING
JAY-Z (ROC-A-FELLA/DEF JAM/IDJMG)
CHANGE ME
RUBEN STUDDARD (J/RMG)
1ST TIME
YUNG JOC FEAT. MARQUES HDUSTON & TREY SDNGZ (BLOCK/BAD BOY SOUTH/ATLANTIC)
MY LOVE 5
JUSTIN TIMBERLAKE FEAT. T.). (JIVE/ZOMEA)

PLEASE DON'T GO
TANK (GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN)

sor R&B/HIP-HOP
SOSINGLES SALES .

B |

PARILISTEN
wadll BEYONCE (MUSIC. WORLD/COLUMBIA)
THROW SOME D'S
RICH BOY FEAT. POLOW DA OON (ZONE 4/INTERSCOPE)
DANCE, DANCE, DANCE
TEE-N-TEE (TEE-N-TEE)
COME CLOSE
3D (BODY HEAD)
AINT NO LOVE SONG
CORYLAVEL FEAT. PHIZEK (LEWIS ENTERTAINMENT)
UNTIL YOU COME BACK TO ME
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN)
LET'S FALL IN LOVE AGAIN
RACHEL BROWN (URBAN MUSIC GRDUP/FACE2FACE}
GET TO THE MONEY
REEC (BULLS EYE/FACE2FACE)
KOOL AID
LIL' BASS FEAT. JT MDNEY (PIPELINE)
JUST ANOTHER BOOTY SONG
SUGAR KAINE FEAT. DREA (KOLOR BLINO/STREET PRIDE)
THIS IS WHY I'M HOT
MIMS (CAPITOL)
CALL ON ME
JANET & NELLY (VIRGIN}
U SHOULDA SEEN HER ON MYSPACE
JUD NESTER (ABSTRACT WORKSHOP)
LAST NIGHT
DIDOY FEAT. KEYSHIA CDLE (BAD BOY/ATLANTIC)
MR. JONES
MIKE JONES (SWISHAHOUSE/ASYLUM/WARNER BROS )
WITH U
JANET (VIRGIN)
DEM BOYZ
T-WEAPONZ FEAT. TREA & SHAMROCK (OEFIANT)
BUDDY
MUSIQ SOULCHILD (ATLANTIC)
BONE OUT
ERIN JENNAE FEAT. TURF TALK (PORT CITY)
RING THE ALARM
BEYONCE (COLUMBIA)
HEAVEN
3 JOHN LEGEND (G.0.0.D./COLUMBIA)
DEJA VU
.. BEYDNCE FEAT. JAY-Z (COLUMBIA/SUM)
| BONGCE ALONG
MS. TRINIT! FEAT. E-DEE (UNSEEN LAB)
| THE POTION
i LUDACRIS (DTF/DEF JAM SOUTH/AIDJMG)

SMACK THAT
AKON FEAT. EMINEM (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

56 | Go to www.billboard.biz for complete chart data

WE FLY HIGH
JIM JONES (KOCH)

IN MY SONGS
GERALO LEVERT (ATLANTIC)

2 STEP
UNK (816 OOMP/KOCH)

WOULDN'T GET FAR
THE GAME FEAT. KANYE WEST (GEFFEN)

UPGRADE U
BEYONCE FEAT. JAY-Z (CDLUMBIA)

ONE
TYRESE (J/RMG)

THAT'S THAT
SNOOP DOGG FEAT. B. KELLY (DOGGYSTYLE/GEFFEN)

ROCK YO HIPS
CRIME MOB FEAT, LIL SCRAPPY (CRUNK/BME/REPRISE/WARNER BROS.)

IF | WAS YOUR MAN
JOE (JIVE/ZOMBA)

KING KONG
J1BBS FEAT. CHAMILLIONAIRE (BEASTA/GEFFEN)

vt
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)

CAN'T GET ENOUGH
TAMIA (PLUS 1/(MAGE)

LISTEN
BEYONCE (MUSIC WORLD/COLUMBIA)

LET'S STAY TOGETHER
LYFE JENNINGS (COLUMBIA)

USED TO BE MY GIRL
BRIAN MCKNIGHT (WARNER BROS.)

BECAUSE OF YOU
NE-YO (DEF JAM/IDJMG)

BE WITHOUT YOU
MARY J. BLIGE (GEFFEN/INTERSCOPE)

WE RIDE (I SEE THE FUTURE)
MARY J. BLIGE (MATRIARCH/GEFFEN)

BE WITH YOU
ELISABETH WITHERS (BLUE NOTE/VIRGIN)

1 CALL IT LOVE
LIONEL RICHIE (ISLAND/IDJMG)

CAN'T FORGET ABOUT YOU
NAS FEAT. CHRISETTE MICHELE (DEF JAM/COLUMBIA/IDJMG)

GET ME BODIED
BEYDNCE (COLUMBIA/SUM)

CIRCLE
MARQUES HOUSTON (T.U.G./UNIVERSAL MOTOWN)

SHORTIE LIKE MINE
BOW WOW (COLUMBIA)

SIDELINE HO
MONICA (J/RMG)

RHYTHMIC AIRPLAY.

Wil LLOYD FEAT. LIL' WAYNE (THE INC /UNIVERSAL MOTOWN)

RUNAWAY LOVE
LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IBJMG)

THIS 1S WHY I'M HOT
MIMS (CAPITOL)

ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)

DON'T MATTER
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

WE FLY HIGH
JIM JONES (KOCH)

¢ IRREPLACEABLE
BEYONCE (COLUMBIA)

SAY IT RIGHT
NELLY FURTAGO (MOSLEY/GEFFEN/INTERSCOPE)

. ICE BOX
OMARION (T.U.G/COLUMBIA)

- THE WAY | LIVE
BABY BOY DA PRINCE FEAT. LIL BODSIE (TAKE FO'/UNIVERSAL REPUBLIC)

MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)

| WANNA LOVE YOU
| _AKON FEAT. SNDOP DOGG (KONVICT/UPFRONT/SRC/UNIVERSAL MOTDWN)

WALK IT OUT
UNK (BIG OOMP/KOCH)

LAST NIGHT
DIDDY FEAT. KEYSHIA CDLE (BAD BOY/ATLANTIC)

PROMISE
CIARA (LAFACE/ZOMBA)

WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

SMACK THAT
. _AKON FEAT. EMINEM (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

THAT'S THAT
SNDOP DOGE FEAT. R. KELLY (DOGGYSTYLE/GEFFEN/INTERSCOPE)

SHORTIE LIKE MINE
0 BOW WOW (COLUMBIA)

THROW SOME D'S
RICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)

1 BREAK IT OFF
RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJMG)

GIVE IT TO ME A
- TIMBALAND FEAT. NELLY FURTADD & JUSTIN TIMBERLAKE (MOSLEY/BLACKGROUND/INTERSCOPE)
POPPIN'
CHRIS BROWN FEAT. JAY BIZ (JIVE/ZOMBA) §
» GLAMOROUS
FERGIE FEAT. LUDACRIS (WILL.I.AM/A&M/INTERSCOPE)

GO GETTA
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAW/IDJME)
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e ROBIN THICKE (STAR TRAK/INTERSCOPE)
TAKE ME AS | AM
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)
CHANGE ME
RUBEN STUODARD (J/RMG)
IRREPLACEABLE
BEYONCE (COLUMBIA)
IN MY SONGS
GERALD LEVERT (ATLANTIC)
AND | AM TELLING YOU I'M NOT GOING
JENNIFER HUDSON (MUSIC WORLO/COLUMBIA)
BE WITH YOU
ELISABETH WITHERS (BLUE NOTE/VIRGIN)
USED TO BE MY GIRL
BRIAN MCKNIGHT (WARNER BROS.}
BUDDY
MUSIQ SOULCHILD (ATLANTIC)
CAN'T GET ENOUGH
TAMIA (PLUS 1/IMAGE)
PLEASE DON'T GO
TANK (GOOD GAME/BLACKGROUND/UNIVERSAL MOTDWN)
FLY LIKE A BIRD
MARIAH CAREY (ISLAND/IDIMG)
THERE'S HOPE
INDIA ARIE (UNIVERSAL MOTOWN)
LISTEN
BEYONCE (MUSIC WORLD/COLUMBIA)
| CALLIT LOVE
LIONEL RICHIE (ISLAND/IDJMG)
WHAT YOU ARE
LIONEL RICHIE (ISLAND/IDJMG)
SAVE ROOM
JOHN LEGEND (6.0.0.D./COLUMBIA)
MORE THAN FRIENDS
FREDDIE JACKSON (ORPHEUS)
MAKE YA FEEL BEAUTIFUL
RUBEN STUDDARD (J/RMG)
ONE
TYRESE (J/RMG)
ENOUGH
HDWARD HEWETT FEAT. GEDRGE DUKE (GROOVE)
SEPTEMBER
KIRK FRANKLIN (STAX/CONCORD)
STRUGGLE NO MORE
ANTHONY HAMILTON, JAHEIM & MUSIQ SOULCHILD (ATLANTIC)
IF | WAS YOUR MAN
JOE (JIVE/ZOMBA)
um GOOD
SMOKIE NORFUL (EMI GOSPEL)

?r HITPREDICTOR

promosquad

PRETTY R!CKY

OMARIOR

MUSIQ SQULCHILD

TA.

YOUNG JZEZY FEAT. R. KELLY

DIDDY FEAT. KEYSHIA COLE

YUNG JO2 FEAT MARQUES HOUSTON & TREY SONGZ

UNK
CRIME MB FEAT. LIL SCRAPPY

NAS FEAY CHRISETTE MICHELE

MARQUES HOUSTON

¥ MONICA

SAMMIE

BOW WOW

¥r CIARA

TIMBALARD FEAT. NELLY FURTADO & JUSTIN TIMBERLAKE

LUDACRIE FEAT. MARY J.

PRETTY RICKY

AKON

NELLY FURTADO

OMARION

RIHANNA 3 SEAN PAUL

TIMBALAND FEAT. NELLY FURTADO & JUSTIN TIMBERLAKE

CHRIS BRIWN
YOUNG JEEZY FEAT. R. KELLY
BOW WOW

ROBIN TH CKE

JAY-Z FEA™. BEYONCE

UNK

¥ MUSIQ SOULCHILD

v CIARA

ADULT R&B AND RHYTHMIC AIRPLAY: 72 adult R&B stations and 65 rhythmic stations are
electronically menitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week.
© 2007 Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. HOT R&B/HIP-HOP
SINGLES SALES: this data is used to compile Hot R&B/Hip-Hop Songs. © 2007 Nielsen
Business Media, Inc. and Nielsen SoundScan, Inc. HITPREDICTOR: © 2007, Promosquad
and HitPredictor are trademarks of Think Fast LLC.
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PRODUCER (SONGWRITER)
IT JUST COMES NATURAL

Artist
IMPRINT & NUMBER / PROMOTION LABEL |

George Strait

£

ol 25 T.BROWN, G.STRAIT (M.GREEN J.CO-LINS) © WCA NASHVILLE Ll [ﬂ[ iy
= WATCHING YOU Rodney Atkins |
22 THEWITTA.ATKINS (R.ATKINS,5.DEAN,B.G.WHITE) @ CURB 1 X O] st
=i LADIES LOVE COUNTRY BOYS Trace Adkins 3 0 4 -
4 %3 FROGERS (J JOHNSON,B.TEREN,A.RUTHERFIAD) © CAPITOL NASHVILLE | N =
X STUPID BOY Keith Urban i
f‘a e _D.HUFEK.URBAN (S.BUXTON.D BRYANT.D.BE3G) © CAPITOL NASHVILLE - ‘ @ R
1 .~ ALYSSALIES Jason Michael Carroll : 4
.ﬁ 81 8L b Genman uM.CARROLL) © ARISTA NASHVILLE 5 l@l sl 2
BEER IN MEXICO Kenny Chesney S ey
_o- P10 8.CANNON,K CHESNEY (K.CHESNEY) om0 o 4 3
ﬂ 7 g = ANYWAY Martina McBride B2 :mpressuor}s ﬁ‘l % 40 0
.~ M.MCBRIDE (M MCBRIDE,B.WARREN,B WARBEN) @ RCA | at 22 moni-
a 8 7 LITTLE BIT OF LIFE Craig Morgan 7 fored stations. @ 35 38
| K.STEGALL,PODONNELL (TMULLINS,D.WELLS) © BROKEN BOW
:ﬂ 0 12 LAST DOLLAR (FLY AWAY) Tim McGraw i @ 38 42
- B,GALLIMORE.TMCGRAW,D.SMITH (W.K.ALP4IN) CURB -
@ 1 14 WASTED Carrie Underwood G 40 43
M.BRIGHT (T.VERGES.M.GREEN,H.LINOSEY) © ARISTA/ARISTA NASHVILLE ¥ =X
i 2 13 I'LL WAIT FOR YOU Joe Nichols : } . 2| 1S
L | B.CANNON (H.ALLEN,B.ANDERSON) © UNIVERSAL SOUTH _ - 4]
SETTLIN' Sugarland g ',h' -~
@ B e BGALLIMORE,K.BUSH‘J,NETTLES {J.NETTLES,K BUS 4. T.OWENS) ©® MERCURY . i < !
e i . STAN Rascal Flatts Fifth si T il
Q oI !‘ DHUFFRASCAL FLATTS (B.DALY,D.ORTON) @ LYRIC STREET P m?.'gglee Kt 49| 160
E * YOU'LL ALWAYS BE MY BABY Sara Evans L a
_S.EVANS,M.BRIGHT (S EVANS. T MARTIN.T.SHAPIRD) ® ACA Hearts” is
~ LONG TRIP ALONE Dierks Bentley | singer’s 48
¢ B.BEAVERS (S.B0GARD B BEAVERS,D BENTLZY) © CAPITOL NASHVILLE || fourth top 10
HILLBILLY DELUXE Brooks & Dunn - .
< TBROWN,R.DUNN.K BROOKS J.SPENCE (B.CRISLER,_WISEMAR) © ARISTA NASHVILLE *f/ﬁh 23 ‘mu- 51
A FEELIN' LIKE THAT Gary Allan ion audience =
% MWRIGHT (D.L.MURPHY,.DEAN,K.TRIBBLE) © MCA NASHVILLE mpressions
3 HIGH MAINTENANCE W DMAN Toby Keith nits 13th 59
TKEITH (EKEITH,T. WILSON.D. 3tMPSON) © SHOW DOG NASHVILLE
- LIPS OF AN ANGEL Jack Ingram
' J.STOVER (A.WINKLER,A HANSON.L GARVEY,#.KING_4.RODDEN,B.HOWES) © BIG MACHINE ,

A WOMAN'S LOVE

Alan Jackson

vr HITPREDICTOR

TRAZZ ADKINS

EEITH URPBAK

JAS DN MICHAEL CARROLL
FEMNMY CHESMEY
FAFTINA MOCBAIDE
HMMCGRAW

CAMNRSE LNDERWOOD
JOENCROLE
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HOT CO JNTRY SONGS: 120 country stations are elec.roniczlly monitored by
Mizsen EBrcadcast Data Systems, 24 hours a day, 7 days a wsek. Airpower award-
€C 0 s0rgs appear 1g in the top 20 on both the BDS Airplay and Audience chars
for ~h3 first time with increases in both detections and audience. © 2007 Nielsen

Busiress v edig, Inc All rights reserved.

HITPIELCICTOR: © 2007, Promosquad and HitPredictcr are tademarks of Think

Fasc LLS
ALL CHARTS: See Chart Legend for rules and explana-ions.
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=l & £.KRAUSS (A.JACKSON) @O ARISTA NASHVILLE
3 95 . GOOD DIRECTIONS Billy Currington
& LT _C£HAMBERLAIN (L.BRYAN,R.THIBODEAU) © MERCURY
1 25 'FORE SHE WAS MAMA Clay Walker
K.STEGALL (C.BEATHARD.P.O'DONNEL} © ASYLUM-CURB
<4 27 . MEANDGOD Josh Turner
20800 £ROGERS (J.TURNER) OINCENESHVILLE
5 29 DON'T MAKE ME Blake Shelton
B.ROWAN (M.CANNON-GOODMAN,D.BRYANT,D.BERG © WARNER BROS./WRN
Ao . MOMENTS Emerson Drive
&S _.LLEO,T.GENTRY {A.TATE,S.TATE,D.BERG) ® MIDAS/NEW REVOLUTION
= 32 B FIND OUT WHO YOUR FRIENDS ARE Tracy Lawrence
T . T.LAWRENCE.J.KING (C.BEATHARD.E.HILL) @ ROCKY COMFORT/C0S
B 31 - STARTIN' WITH ME Jake Owen
2 J.RITCHEY (J.OWEN.K.MARVELL.J.RICHEY) © RCA ©
X 30 - | KEEP COMING BACK Josh Gracin
M WILLIAMS (5.ROBSDN J.STEELE) LYRIC STREET
D 3B ~ DIXIE LULLABY Pat Green |
fl . D.GEHMAN.J.POLLARD (PGREEN,PDAVIS,).POLLARDY © BNA |
= 3 ISN'T THAT EVERYTHING Danielle Peck
5 T.LJAMES (D PECK.TL.JAMES B DALY) © BIG MACHINE

SUGARILAND
RASCAL FLATTS
SARA EVANS
DIERKS BEMNTLEY
GARY ALLAN

ALAN JACKSON
BiLLY CURRINGTON
BLAKE SHELTON
TRACY LAWRENCE

ence rankings.

Up more than 5 millisn audience impres-
sions, Keith’s track aggregates 13.7 million
impressions during the tracking week and
jumps 22-18. The lead single from the O'a-
homan’s June 12 releas=titled “Big Dog Zad-

For chart reprints call 64€.654.4633

gain. His “High Ma.2tenance Woma1”
sweetens the deal witk. Airpower stripes Jy
reaching the top 20 in detections and zudi-

20
7
21
= Second singie
PZI Tom ‘Like
Sl edcna
O ose” nets
Pea 11 million
- mpressions.
EZA Song first
o appeared on
, snger’s 1998
FEO “High
Viileage” set.
30
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HIGH SPEED FOR KEITH S ‘HIGH MAINTENANCFE’

Toby Keith commands attention on Hot
Country Songs with ~he chart’s biggest

WwWww.americanradiohistorv.com

5 PRODUCER {SONGWRITER)

SEE BELOW FOR COMPLETE LEGEND INFORMAIRION

TITLE Artist

IMPRINT & NUMBER / PROMOTION LABEL

D.GEHMAN (J.M.CARROLL,G.MITCHE .L T.GALLOWAY) © ARISTA NASHVILLE

JAKE OWEN
GRETCHEN W LSON

fr BUCKY COJ/INGTON
STEVE HOLY

fr LONESTAR

dy” cracks the top 20 in its third chart week,
a feat only fully appreciated when one con-
siders that you have to look toward the lower
end of the top 40 to find other tracks that
young. Only Jason Aldean’s “Johnny Cash”
(No. 32) and Big & Rich’s “Lost in This Mo-
ment” (No. 33) have had similarly fast starts.
Only five tracks in the upper half of the chart
have posted fewer than 10 chart weeks, a
pack led by 8-week-old Tim McGraw’s “Last
Dollar (Fly Away)” at No. 9. —Wade Jessen

Go to www.billboard.biz for complete chart data |

LUCKY MAN Montgomery Gentry 3
M.WRIGHT,R.RUTHERFORD (D.C.LEE D TURNBULL) ® COLUMBIA .
JOHNNY CASH Jason Aldean 3z
M.KNOX {J.RICH.V.MCGEHE.R.CLAW 30N) BROKEN BOW
LOST IN THIS MOMEN™ Big & Rich :33'-
4.RICH,B.KENNY {K.ANDERSON.R.CLAWSON ...D.RICH) WARNER BROS./WRN I
COME TO BED Gretchen Wilson 3%
M.WRIGHT.J RICH,G.WILSDN (V.MGEZHE..RICH) COLUMBIA
A DIFFERENT WORLD Bucky Covington = i3
M. A MILLER,D.OLIVER (M.NESLER,J4ANSON.T.MARTIN) LYRIC STREET

- MISSING YOU 2007 Alison Krauss And John Waite u
J WAITE,S.BAGGETT (J.WAITE,M.LECNARD,C.SANFORD) ® ROUNDER
ISN'T SHE Carolina Rain 3
€ BLACK,CAROLINA RAIN (R.BOYER,200UGLAS R HARBIN) @ £QUITY )
COME ON RAIN Steve Holy 35
D.JOHNSON (D.JOHNSON.PBUNCH: @ curs
GUYS LIKE ME Eric Church g
3 JOVCE (€ CHURCH.D.RUTTAN) @ CAPITOL NASHVILLE (I
| GOT MORE Cole Deggs And The Lonesome 4
M.WRIGHT,R.RUTHERFORD (J.COLLINS.R.RUTHERFORD) COLUMBIA M
TEARDROPS ON MY GUITAR Taylor Swift 4t
N.CHAPMAN (T.SWIFT.L.ROSE) @ BIG MACHINE L
HOUSE LIKE THAT Donovan Chapman 42
R.TERMINY,B.J WALKER.JR. (D.JOHN3ON) @ CATEGORY 5
| WONDER Kellie Plckler 4
B.CHANCEY (K.PICKLER,C.LINDSEY.2. MAYO,K ROCHELLE) @ BuA
SAY YES Dusty Drake 44
D.ORAKE,8.DECKER (B.JAMES,D.SCHLITZ.J TURNER) @ BIG MACHINE
SPOKEN LIKE A MAN Blaine Larsen 42
TJOHNSON,R.L.FEEK (D.FRASIER,E HLL,J.KEAR) © GIANTSLAYER/BNA f
WHAT 1| DID LAST NIGHT Catherine Britt 45
B.BEAVERS {C.BRITT.B.PINSON) RCA
TAKE IT ALL OUT ON ME Mark Wills 47
B.JAMES (J.COLLINS W.MOBLEY) @ EQUITY |
THAT KIND OF DAY Sarah Buxton 48
D.HUFF.C.WISEMAN (S.BUXTON,J.STBVER,D.BERG,G. MIDDLEMAN) LYRIC STREET 1
MORE Rockie Lynne TS
B.CHANCEY (R.LYNNE,D.MORGAN) @ UNIVERSAL SOUTH
ALL MY FRIENDS SAY Luke Bryan '5,_
J.STEVENS (L.BRYAN.J.STEVENS.L.WILSON) @ CAPITOL NASHVILLE
NOTHING TO PROVE Lonestar '5"
M.BRIGHT (J.COLLINS.W.MOBLEY) ® BNA =
MISSING MISSQURI Sara Evans 52
M.BRIGHT.S.EVANS (M KERR,T.TONL NSON.D.WELLS) @® RCA :
A LITTLE MORE YOU Little Big Town 53 !
W.KIRKPATRICK LITTLE BIG TOWN V" KIRKPATRICK K ROADS,PSWEETK FAIRCHILD.J. WESTBROOK) @ EQuITY i
{ GET TO Blue County 51
B.PINSON,BLUE COUNTY (S.AUSTID £.J. WILLIAMS. W.NANGE) @ ASYLUM-CURB
BOMSHEL STOMP Bomshel 52
C.HOWARD,E PITTARELLI (BUF.KRIST O E.PITTARELLI,C.CLARK) ®@ CURS
ONE MORE GOODBYE Randy Rogers Band 36
R.FOSTER (R.ROGERS.C.INGERSOL ) © MERCURY |
FLAT ON THE FLOOR Katrina Elam il_
T.BROWN,J L.SLOAS (B.JAMES,A.MOROE) UMVERSAL SOUTH
HE BELIEVED Aaron Tippin 37
A.TIPPIN (A.TIPPIN.TTIPPIN) @ NIPPIT/RUST -
I LOVE WOMEN (MY MOMMA CAN'T STAND) Jerrod Niemann -39
B J.WALKER,JR.,R TERMINI (R.AKINS D.DAVIDSON) @ CATEGORY 5 3
LIVIN' OUR LOVE SONG Jason Michael Carroll 30

£9
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HOT LATINISONGS: A panel of 102 stations (27 Latin pop, 12 tropical, 13 Latin rhythm, 50 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc.
All rights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2007, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. !
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F.OLVERA,A.GONZALEZ (F.OLVERA,S VALLIN

WARNER LATINA
TE LO AGRADEZCO, PERO NO

e & MORENO (C ASRANGO,M.CYRE)
Alejandro Sanz Featuring Shakira

DIME (TELL ME)

MUSIMEX /UNIVERSAL LATIND
Pitbull Featuring Ken-Y 4

history.

32 5E S B5 TITLE Artist TITLE Artist X5
£3 SZ % =5 PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL PRODUCER (SDNGWRITER) IMPRINT / PROMOTION LABEL
o 2 37 a EUZAI MANDA UNA SENAL Mana SI TU NO ESTAS Sin Bandera 4g
w - - ULILTZ:H  OLVERA.A.GONZALEZ (FOLVERA) . __ “ARNER LATINA _ABAQUEIRD (R ARBELD, SONY BMG NORTE
2 2 4 ES Conjunto Primavera LOBO DOMESTICADO Valentin Elizalde o
GUILLEN (G.GLESS) = FONOVISA ! VELIZALDE {J SEBASTIAN) UNIVERSAL LATIND °<
a 3 1 SoLA Hector "El Father" l:‘ PEGATE Ricky Martin ¢
H.OELGADO (6.C.PADILLA.H.L.DELGADO) VI MACHETE TTORRES C SINGER,JTILLAN (R.MARTIN,R TAVARE TTORRES) SONY BMG NORTE
4 5 3  SHORTY SHORTY Xtreme Band takes TUS PALABRAS Banda El Recodo pg
S TEJADA (S TEJADA) LA CALLE /UNIVISION the largest LGA ENTERTAINMENT GROUP (L L.01AZ) - FONOVISA
5 4 2 TU RECUERDO Ricky Martin Featuring La Mari posiﬁon jump LE COMPRE LA MUERTE A MI HIJO Los Tigres Del Norte 54
TORRES (T.TORRES) ) SONY BMG NORTE toNo. 1 in the LOS TIGRES DEL NORTE (N.QUINTANILLA} FONOVISA
e G e PAM PAM Wisin & Yande! h . arl COMO ENTENDER Jennifer Pena 44
_LUNY TUNES, TAINY (J L MORERA.L VEGUILLA.F. SALOANA.M E.MAS MACHETE chart's nearty S KRYS J PENA (J.PENA O BERVUOEZ) UNIVISION
° 8 8 BENDITA TU LUZ Mana 21-year CUANDO BAJA LA MAREA Diana Reyes 3,
-]

o A .SANZLPEREZ (A SANZ) WARNER LATINA J SMITH (A PEREZ J H SMITH K VASQUEZ - - FAMOUS ARTISTS /TVT
11 TU AMOR Luis Fons! . Ml CORAZONCITO Aventura e
S.KRYS (JEREMIAS) UNIVERSAL LATINO A SANTOS L. SANTOS (A SANTOS) PREMIUM LATIN
0 11 6 DIME QUIEN ES Los Rieleros Del Norte INVIERNO Reik 11
_LOS RIELEROS DEL NORTE (C.BRANT.G.FLORES) FONOVISA K.CIBRIAN (C.BRANT,}1.PORTMARN) SONY BMG NORTE
R e ercnmeoosras 1y [T o
3 7 7 ANTES DE QUE TE VAYAS Marco Antonio Solis bgst debut Y SI VOLVIERA A NACER Alegres De La Sierra g4
M A SOLE M A 50LIS) FOROVISA since 2001 NOT LISTED (PSOSA) EDIMAL VIVA
@ W= :VIE MUEROE' - grﬁr S;éawcc:%r: i DmE«: LARA) EMI T |RBli s
AVILA {(N.JIMENEZ S E & CL b ELEVIS,
— — charting ==
DON'T CRY Toby Love : i POR TU AMOR Alacranes Musical
T3 13 19 | ¢ PEREZ (v DE JESUS BAELM JHAVIS.J.DE JESUS PINEDA RAMOS £ PEREZNEW WRITER) RIS Single since B |58 95 D URBINA JR R_AVITIA,J.LUBARDO DEL TORO (F [B'INA.J LUGARDO DEL TORO) unvision 7
- I JRREEMPLAZABLE Beyonce 4  [RAUKE @ TR0 LA OTRA legales Featuring Monchy Y Alexandra o0
- _STARGATE 5 KNOWLES.NE-YO (S SWITH,B KHOWLES M.§ ERIKSEN.T.E HERMANSEN £.LIND.A BJORKLUND.R PEREZ COLUMBIA DEBUT NOT LISTED (NOT LISTEO) UNIVERSAL LATING
COMO YO NADIE TE HA AMADO Yuridia SER O PARECER RBD
D 2w , MAD 16 a1 3 3 D 4
. J.CALDERON (4.BON JOVI,R.SAMBORA.D CHILD) SONY BMG NORTE AAVILA (A AVILA) EMI TELEVISA
47 16 29 CADA VEZ QUE PIENSO EN Tl Los Creadorez Del Pasito Duraguense De Alfredo Ramirez 16 a2 42 47 TODO SE DERRUMBO Pepe Aguilar
! A RAIREZ CORRAL (E.RODARTE) ) DISA 'EQIMONSA S| _PAGUILAR (M ALEJANDRO A MAGDALENA) EMI TELEVISA
r PEGAO Wisin & Yandel Featuring Los Vagueros FANTASMA Zion
Eh 1410 WISIN & YANDEL (J.L MORERA,LVEGUILLA} Wy /maCHETE 10 a2 8 AN 0J WALDE.JUNITO.LADEN (F.ORT(Z) BaBY 2%
19 18 28 IGUAL QUE AYER - Rakim & Ken-Y 18 a4 44 - ME ENCANTARIA Banda Pequenos Musical 4o
_LOS MAGNIFICOS (K.VASQUEZJ.NIEVES RPINA) - PINA /UNIVERSAL LATINO R.GARCIA (J.R.RODRIGUEZ | FONOVISA
| WANNA LOVE YOU Akon Featuring Snoop Dogg @ N LA MAESTRA Sergio Vega
@ 29 22 ATHIAM (A.THIAY.C BROADUS) KONVICT UPFRONT/SAC /UniversaL morown 18 NG TRV TEI 50 NOT LISTED (E PAZ) SONY BMG NORTE 9
@ 25 24 NO SE DE ELLA (MY SPACE) Don Omar Featuring Wisin & Yandel 20 fet sees its 48 43 - PARA IMPRESIONARTE El Coyote Y Su Banda Tierra Santa 4
W O.LANDFIY NELY 1w 0.LANDRON E.LIND) VI /MACHETE | first chart ink. J.ALEDEZMA (E PAZ) UNVISION
QUE HICISTE Jennifer Lopez : DESILUSIONAME Olga Tanon
@ 45| = M.ANTHONT _ 1E E5 (4 JEVES.J ROMERD.M ANTHONY) EPIG /SONY BMG HORTE | 22 glong is not @ w _B.BEN0Z20,5.GEORGE (D.BETANCOURT.C.J.FRANCO) unwision | 9
; QUE LLOREN Ivy Queen e same as il MIA Tito "El Bambino' Featuring Daddy Yankee
23 24 - 23 . ‘a8 47 B | . = 12
x NOT LISTED (M | FESANTE) UNIVISION Ricky s NELY (TITO £L BAMBING,R.AYALA.J.DE LA CRUZ) EMI TELEVISA
NADA PUEDE CAMBIARME Paulina Rubio in’ TAL VEZ Los Primos De Durango
202 #.BAQUEIRD / MONTESINGS) UNIVERSAL LaTING 21 Qﬂg;u;()?)g‘o @ m NOT LISTED (NOT LISTED) MAR INTERNAGIONAL |19
e 3 - LA LLAVE DE MI CORAZON Juan Luis Guerra 440 25 : 50 ' 49 UN IDIOTA COMO YO Duelo 4
X J.L.GUERRA {J.L.GUERRA}) EMI TELEVISA = 0...TREVING,D LOPEZ JR (M.A.PEREZ,R.TREVIZO) UNiVISION

- —= s o = il 7] z‘
£ g5 2 Pl = eE o e
bg 5E i @..; ARTIST Title % ARTIST Title £ %5 g \5E 8o &5 ARTIST Title & 2%
= S= N2 TS| IMPRINT & NUMBER / DISTRIBUTING L ABEL (PRICE) = S IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) Y e E|= =2 22 3 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 8 ¥
E > [ DISTR ‘
VALENTIN ELIZALDE Vencedor GIPSY KINGS Pasajero 0 OLGA TANON Soy Como Tu
_° 3 3 . i m UNIVERSAL LATIN 006611 (9.98) @ ! g |2 15 | NONESUCH 79959/WARNER BROS. (18.98) 2 i 4 UNIVISION 33002506 (14.98) . -
VALENTIN ELIZALDE Lobo Domesticado HECTOR "EL FATHER" The Bad Boy LOS TIGRES DEL NORTE La Muerte Del Soplon
i B UNIVERSAL LATINO 008478 (11 98) L 2 | VI 008043 MACHETE (14 98 - o)l 47 %2 FONOVISA 352022.UG 15.98) n
LS CREADOREZ DEL PASITO DURAGUENSE OE ALFREDO RAMIREZ  Recio, Recio Mis Creadorez 37 3 ALEJANDRO SANZ  E! Tren De Los Momentos B 53 43 40 CONJUNTO PRIMAVERA  Para Ti...Nuestra Historia 6
! DISA 720982 (11.98) 1 g WARNER LATINA 64002 (17.98) : FONOVISA 352602/UG (10.98)
JPR GREATEST VNP Amar Es Combatir @ SIN BANDERA Pasado @ LOS BUKIS Linea De Oro
° LRI GAINER | WARNER LATINA 63661 (18.98) @ 1 W W SONY BMG NORTE 01965 (16.98) 12 57 53 FONOVISA 352697/UG (5.98) 2
RBD Celestial HOT SHOT KINTO SOL Los Hijos Del Maiz R.K.M. & KEN-Y Masterpiece: Sold Out
e 7LE EMI TELEVISA 75852 (13.98) 1 @ il ' unvision 311038/UG (12.98) - = 2 | 25} 143 PINA PR 008074/UNIVERSAL LATING (12.98) ® 3
° adi7 AVENTURA K.O.B.: Live § a1 27 27 LOS BUKIS 30 Recuerdos 6 @ 7173 LA 5A ESTACION El Mundo Se Equivoca 13
_PREMIUM LATIN 20560/SONY BMG NORTE (18.98 CD/DVD) & FONOVISA 352638/UG (ﬂﬁ) _SONY BMG HORTE 80713 (15.98) ® |
DIANA REYES Te Voy A Mostrar @ 1 VALENTIN ELIZALDE 16 Exitos JAVIER SOLIS La Historia De Javier Solis
7 55 INIVERSAL LATIND 008411 {12.98) 5 34 4 CINTAS ACUARIO 704 (5.98) 32 L LA SONY BMG NORTE 88292 (14.98) @ 4
CONJUNTO PRIMAVERA  El Amor Que Nunca Fue VARIOUS ARTISTS  Duranguenses De Corazon: Mi Amor Por Ti LOS RIELEROS DEL NORTE Linea De Oro
8 53 & FONOVISA 352971/UG (12.98) A 33 2 10 DISA 721005 (10.98) B 1 58 52 56 FONOVISA 352698 UG (5 98) o e 4
e 4 LOS CAMINANTES  La Historia... Lo Mas Chulo. Chulo, Chulo N @ 4 3 XTREME Haciendo Historia 34 @ SHAKIRA Fijacion Oral: Vol. 1/Oral Fixation: Vol. 2
= __SONY BMG NORTE 05303 (12 98) & LA CALLE 340011/UG (13.98) EPIC 76169 50K BMG NORTE (25.98 CD/0V0) @
@ 12 12 LOS TUCANES OE TIJUANA EI Papa De Los Pollitos 3 e 33 20 JOSE LUIS RODRIGUEZ La Historia Del Puma 20 60 61 55 LOS HOROSCOPOS DE DURANGO Desatados 4
INIVISION 310947/UG (13 SONY BMt 4ORTE 04561 (18.98) 0ISA 720955 (11 98) - -
MARCO ANTONIO SOLIS Trozos De Mi Alma 2 0 VICENTE FERNANDEZ La Tragedia Del Vaquero MARCO ANTONIO SOLIS  La Historia Continua... Parte 1l
S FONOVISA 352490/UG (13.98) & 1 36 32 3 L SONY BMG NORTE ¢13 98) r ] IS FONOVISA 351643/UG (13.98) & 2
DON OMAR King Of Kings RAMON AYALA Y SUS BRAVOS DEL NORTE 30 Comdos: Histonias Norterias @ AVENTURA God's Project
- RN VI 000562 MACHETE (15.98 ® 37 2 30 FREDDIE 1960 (14 98) 16 65 62 PREMIUM LATIN 44082/SONY BMG NORTE {13.98) s
18 24 RICKY MARTIN  Ricky Martin: MTV Unplugged il @ 51 LUIS FONSI Exitos: 98: 06 1" 63 50 - TITO "EL BAMBINO"  Top Of The Line: El Internacional 50
SON NORTE 00909 (16.98, i 3 - UNIVERSAL LATING 008070 (13 98) EMI TELEVISA 7 98)
YURIDIA Habla El Corazon MONCHY & ALEXANDRA Exitos VALENTIN ELIZALDE Soy Asi
m 07 (29) SONY 5MG NORTE 02496 (14.98) L @ Sl J & N 50191 SONY BYEG NOTE (13.98) n = 0| 83 UNIVERISAL LATIND 004653 (9 98) @ &
V15 2 LEO DAN La Historia 3 @ 49 - JOSE FELICIANO Jose Feliciano Y Amigos 33 % JULIETA VENEGAS LimonY Sal ¢ ¢
] SONY BMi: NORTE 02936 (14.98) : SIENTE 653452 UNIVERSAL LATIND (14 98) SONY EMG NORTE 83425 (1498) ® , |
"ANDREA BOCELLI Amor [ K-PAZ DE LA SIERRA Conquistando Corazones . MARC ANTHONY Sigo Siendo Yo
@ £l |27 UGAR VENEMUSIC 006144/UNIVERSAL LATING (18.98) - 2 41 30 26 DISA 720970 (11.98) B &) 21 _SONY BMG NORTE 81251 (18.98) 2
Q 15 17 XA%I(’EU‘SABTIELTTSS 11\;\./0Y81F{fcords Presents: Los Vaqueros 2 a2 3% 3 IﬁgAAyz'I;g;{;[(]ﬁDng LA SIERRA  Momentos Inolvidables 1% 67 58 52 EI:B‘E)E\LI oz;\uwfr\sEERscor’E w )Ee;rno Fino: En Directo @ 4
VARIOUS ARTISTS NOW Latino 2 INTOCABLE Crossroads: Cruce De Caminos CONJUNTO PRIMAVERA Linea De Oro
LUK _ SONY GG STRATE S MARETING GROUPEMVINVERSAL 00B0GYLANERSAL LATINO (1898} 2 <= R EMI TELEVISA 58875 (15 98 ! BNl 62 |6 FONOVISA 352696UG (5 98) 51
BRONCO / LOS BUKIS / LOS TEMERARIOS BBT RAKIM & KEN-Y  Masterpiece: Nuestra Obra Maestra DUELO Lo Mejor De Nosotros: 20 Super Exitos
m 242 ONOVISA 352772/UG (10.96) 1 g 1 32 | PINA 270153 UNIVERSAL LATING (15.98) 1 O 2 69| %5 3 | UNIVISION 311085 UG (12 98) _ %
WISIN & YANDEL Pa’l Mundo LOS BUKIS La Mejor... Coleccion JUAN GABRIEL La Historia De!l Divo
- B MACHETE 561402 (15.98) @ ® o B FONOVISA 352962/U6 (10 98) & oy 9 1o SONY BMG NORTE 81079 (15.98) s ‘
VALENTIN ELIZALDE En Vivo Vol. 1| O 2 53 54 LOS ORIGINALES DE SAN JUAN Linea De Oro 37 H MARIANO BARBA Aliado Del Tiempo 37
o UNIVERSAL LATIIG D013 9.98 UNIVISION 310996/UG (5 98) | THREE SOLND 10423 (15 98)
3 LUNY TUNES & TAINY  Mas Flow: Los Benjamins 3 m 64 61 REIK Seuencia 3t @ RICARDO ARJONA Adentro [ 4
22 192 MAS FLOW 230075 MACHETE (15.98) SONY BMG NORTE 70213 (14.98) o | SONY BMG NGRIE 67549 (18 98) @ — |
RICARDO MDNTANER  Las Mejores Canciones Del Mundo 23 48 4 38 CALLE 13 Calle13 & § % JOAN SEBASTIAN Mas Alla Del Sol 7
% - EMI TELEVISA 84317 (15.98) ; WHITE LION 96675/SONY BMG NORTE {15.98) MUSART 577154 BOA (13.98) -
ANA GABRIEL La Reina Canta A Mexico ANA GABRIEL Historia De Una Reina ] LOS RIELEROS DEL NORTE La Mejor... Coieccion
4 2t 18 SONY BMG NORTE 01721 {15.98) § <2 [Eal] SONY BME NORTE 95902 (15.98) 8 74 1 63 48 FONDVISA 352978 UG {10 98! PR 55
AB. QUINTANILLA ill PRESENTS KUMBLA ALL STARZ  From Kurnbia Kings To Kumixa All Starz ALACRANES MUSICAL Linea De Oro w DIANA REYES Las No. 1 De La Reina [
25 ¢ 11 ERTELEISA 3507{1568) e 2 50 46 46 UNIVISION 311023/UG {5.98) 3 MUSIMEX 708502/ UNIVERSAL LATINO (13.98) O 4
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® LATIN AIRPLAY

W=
TITLE
- ARTIST (IMPRINT / PROMOTION LABEL)

' TU RECUERDO
~ RICKY MARTIN FEATURING LA MAR} (SONY BMG NORTE)
MANDA UNA SENAL
MANA (WARNER LATINA)
- ME MUERO
LA 5A ESTACION (SONY BMG NORTE)
BENDITA TU LUZ
MANA [WARNER LATINA)
TE LO AGRADEZCO, PERO NO
ALEJANDRO SANZ FEATURING SHAKIRA (WARNER LATINA)
COMO YO NADIE TE HA AMADO
YURIOIA (SONY BMG NORTE)
- TU AMOR
LIS FONSI (UNIVERSAL LATINO)
QUE HICISTE
JENNIFER LOPEZ (EPIC/SONY BMG NORTE)
NADA PUEDE CAMBIARME
PAULINA RUBIO 1 NIVERSAL LATINO)
Sl TU NO ESTAS
SIN BANOERA (SONY BMG NORTE)
PEGATE
RICKY MARTIN (SONY 8MG NORTE)
INVIERNO
REIK (54 BMG NORTE)
- TODO SE DERRUMBO
| PEPE AGUILAR (EMI TELEVISA)
DAME
RBO (EMI TELEVISA)

AMAR ES LO QUE QUIERO
DAVID BISBAL (UNIVERSAL LATING)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
SHORTY SHORTY
XTREME (LA CALLE/UNIVISION)
LA LLAVE DE M| CORAZON
JUAN LUIS GUERRA 440 (EM! TELEVISA)
MI CORAZONCITO
AVENTURA (PREMIUM LATIN)
| ‘ L PAM PAM
£ WISIN & YANDEL (MACHETE)
~ QUE PRECIO TIENE EL CIELO
MARC ANTHONY (SONY BMG NORTE)
MANDA UNA SENAL
MANA (WARNER LATINA)
LA OTRA
" ILEGALES FEAT. MONCHY Y ALEXANORA (UNIVERSAL LATINO)
MAS QUE TU AMIGO
TITO NIEVES (LA CALLE/UNIVISION)
- SOLA
HECTOR "EL FATHER" (VI/MACHETE)
NO VUELVO CONTIGO
FRANKIE NEGRON (LA CALLE/UNIVISION)
ELLA VOLVIO
N'KLABE (SONY BMG NORTE)
LOS INFIELES
AVENTURA (PREMIUM LATIN)
. ARROZ CON HABICHUELA
| EL GRAN COMBO DE PUERTO RICO (DISCOS 605/SONY BMG NORTE)
MIA
TIT0 "EL BAMBIND" FEATURING DADDY YANKEE (EMI TELEVISA)
VALE LA PENA
YOSKAR SARANTE (J & N)

s

@

~
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¢ ‘;B :
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: 000!
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ARTIST (IMPRINT:/.PROMOTION LABEL)

ESE

CONJUNTO PRIMAVERA (FONOVISA)

DIME QUIEN ES

LOS RIELEROS DEL NORTE (FONOVISA)

LA NOCHE PERFECTA

EL CHAPO DE SINALOA (DISA)

CADA VEZ QUE PIENSO EN TI

108 CREADOREZ DEL PASITO DURAGUENSE DE ALFREDO RAMIREZ (DISA/EDIMONSA)

DE RODILLAS TE PIDO

ALEGRES DE LA SIERRA (VIVA)

LOBO DOMESTICADO

VALENTIN ELIZALDE (UNIVERSAL LATIND)

MAS ALLA DEL SOL

JOAN SEBASTIAN (MUSART/BALBOA)

TUS PALABRAS

BANDA EL REC0DO (FONOVISA)

+ LE COMPRE LA MUERTE A MI HIJO
© LOS TIGRES DEL NORTE (FONOVISA)

CUANDO BAJA LA MAREA

DIANA REYES (MUSIMEX/UNIVERSAL LATIND)

' Y S1 VOLVIERA A NACER

ALEGRES DE LA SIERRA (EDIMAL/VIVA)

POR TU AMOR

ALACRANES MUSICAL (UNIVISIDON)

.~ ALIADO DEL TIEMPO

" MARIANO BARBA (THREE SDUND)

ME ENCANTARIA

BANDA PEQUENOS MUSICAL {FONOVISA)

LA MAESTRA
 SERGIO VEGA (SONY BAMG NORTE)

Data for week of MARCH 3, 2007 |

@ LATIN ALBUMS

ARTIST
TITLE 1!MERLN]‘~£@QISIHIBUTINGALABEL'E
MANA

AMAR ES COMBATIR (WARNER LATINA)
RBD
CELESTIAL (EMI TELEVISA)
. MARCO ANTONIO SOLIS

. TROZOS DE MI ALMA 2 (FONOVISA/UG)

, RICKY MARTIN
RICKY MARTIN: MTV UNPLUGGED (SONY BMQ NORTE)
ﬂ- g YURIDIA
A HABLA EL CORAZON {SONY BMG NORTE)
LEO DAN

i LA HISTORIA (SONY BMG NORTE)

i 11 ANDREA BOCELLI
WP | AMOR (SUGAR/VENEMUSIC/UNIVERSAL LATING)
‘a4 VARIOUS ARTISTS

!p‘ NOW LATING 2 (SONY BMG

m RICARDC MONTANER

® LAS MEJORES CANCIONES DEL MUNDO (EMI TELEVISA)
9

ARIVERSAL LATIND)

g AB. QUINTANILLA Il PRESENTS KUMBIA ALL STARZ
4 FROM KUMBEA KINGS TO KUMBIA ALL STARZ (EMI TELEVISA)
e

GIPSY KINGS

PASAJERD (NONESUCH WARNER BRDS.)
O -
o

ALEJANDRO SANZ
EL TREN DE LOS MOMENTOS (WARNER LATINA)
141

SIN BANDERA
PASADO (SONY BMG NORTE)
JOSE LUIS RODRIGUEZ
'© LA HISTORIA DEL PUMA (SONY BMG NORTE)

LUIS FONSI

17

I " Ex1T0s: 98: 06 (UNIVERSAL LATINO)

 TROPICAL .

ARTIST
TITLE {IMPRINT / DI T BUTI G LABEL)

AVENTURA

K.0.8.: LIVE (PREMIUM LATIN/SDNY BMG NORTE)

XTREME

HACIENDO HISTORIA (LA CALLE/UG)

MONCHY & ALEXANDRA

EXITOS (J & N/SONY BMG NORTE)

OLGA TANON

S0Y COMO TU (UNISION/UG)

AVENTURA

_GOD'S PROJECT (PREMIUM LATIN/SONY BMG NORTE)
MARC ANTHONY

" = _SIGO SIENDO YO (SONY BMG NORTE)

i
(]
o
o

@) | EL GRAN COMBO DE PUERTO RICO
S ARROZ CON HABICHUELA (DISCOS 605/SONY BMG NORTE)
_. g VARIOUS ARTISTS
! BACHATAHITS 2007 (J & N)
- g MONCHY & ALEXANDRA
—= = S EXITDS Y MAS (J & N/SDNY BMG NORTE)
10 10 VARIOUS ARTISTS

30 BACHATAS PEGADITAS LO NUEVO Y LD MEJOR 2006 {MOCK & ROLL/SONY BMG NORTE)

| 7 VARIOUS ARTISTS
i __L0S COCORDCOS (SMG/SAC/UNIVERSAL MOTOWN/UMRG)

¢ 4o ISMAEL MIRANDA

CON SABOR Y SENTIMIENTO (LA CALLE/UG)

VICTOR MANUELLE
DECISION UNANIME (SONY BMG NORTE)
VARIOUS ARTISTS
40 BACHATAS PAL PUEBLO (UNION)

FONSECA
| CORAZON (EMI TELEVISA)

ARTIST
TITLE (IMPRINT / DiSTRIBUTING LABEL)
VALENTIN ELIZALDE
VENCEDOR (UNIVERSAL LATIND)
VALENTIN ELIZALDE
| LOBO DOMESTICADD (UNIVERSAL LATINO)
[ * LOS CREADOREZ DEL PASITO DURAGUENSE DE ALFREDO RAMIREZ
RECI0. RECIO MIS CREADOREZ (0ISA)
DIANA REYES
TE VOY A MOSTRAR (UNIVERSAL LATIND)

CONJUNTO PRIMAVERA
EL AMOR QUE NUNCA FUE (FONDVISA/UG)
8 4 LOS CAMINANTES

LA HISTORIA... LO MAS CHULO, CHULO, CHULO (SONY BMG NORTE)
"7 LOS TUCANES DE TIJUANA
EL PAPA DE LOS POLLITOS (UNIVISION/UG)
BRONCQ / LOS BUKIS / LOS TEMERARIOS
BBT (FONOVISA/LIG)
VALENTIN ELIZALDE
EN VIVO VOL. Ii (UNIVERSAL LATIND)

ANA GABRIEL
LA REINA CANTA A MEXICO (SONY BMG NORTE)

12 LOS BUKIS
30 RECUERDOS (FONOVISA/UG)

VALENTIN ELIZALDE
16 EXITOS (CINTAS ACUARIO)
g« VARIOUS ARTISTS
OURANGUENSES OE CORAZON: M{ AMOR POR TI (0I5
VICENTE FERNANDEZ
LA TRAGEDIA DEL VAQUERO (SONY BMG NORTE)

RAMON AYALA Y SUS BRAVOS DEL NORTE
" 30 CORRIDOS: HISTORIAS NORTENAS (FREODIE)

For chart reprints call 646.654.4633
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RUNAWAY
JAMIROQUAI COLUMBIA PROMO

IRREPLACEABLE

BEYONCE COLUMBIA PROMO

MINIMAL

PET SHOP BOYS RHINO PROMO

| NEED SOMEONE

RALPH FALCON NERVOUS 20613

‘s SAY IT RIGHT

NELLY FURTADO MOSLEY PROMO/GEFFEN

AND 1 AM TELLING YQU I'M NOT GOING

JENNIFER HUDSON MUSIC WORLD PROMO/COLUMBIA

- ROCK THIS PARTY (EVERYBODY DANCE NDWF)

"~ BOB SINCLAR FEAT. BIG ALI & DOLLARMAN YELLOW/SILVER LABEL 2526 TOAE B
SEX 'N' MONEY

OAKENFOLD FEAT. PHARELL WILLIAMS MAVERICK PROMO/REMRIST

- DANGEROUS POWER

7 GABRIEL & DRESDEN FEAT, JAN BURTON ORGANIZED NATURE 0C:
© 1T'S JUST SEX

BILLIE MYERS FRUITLOOF PROMO

ANGELICUS

_DELERIUM FEAT. ISABLE BARYAKDARIAN NETTWERK PRIV"

ILLEGAL .

SHAKIRA FEATURING CARLOS SANTANA EPIC PROMO

AND | AM TELLING YOU I'M NOT GOING

JENNIFER HOLLIDAY WITH ROSABEL SILVER LABEL PROMO/TOMIRY ECY

STARS ALIGN

KASKADE ULTRA 1477

- LOVE ME OR HATE ME (F**K YOU 1!
LADY SOVEREIGN OEF JAM PROMO/IDJMG

PUMP
CHRIS THE GREEK PANAGHI SUB DEEP HAVEN PROMO
U SPIN ME
T INAYA DAY SILVER LABEL PROMO/TOMMY BOY
14 BELIEVE IN US
JOI CAROWELL L1ZA PROMO
47 LAY DOWN
~ 10 MONKEYS FEATURING ABIGAIL PRIDE PROMO:
42 WIND IT UP

GWEN STEFANI INTERSCOPE PROMO
5 [l DISCOTECH
(AL 9 YOUNG LOVE ISLAND PROMO/IDIMG
4 YOU ARE WHY
" DAWN TALLMAN SLAAG PROMO
', EMBRACE ME
~"_LEANA SWEDISH Diva PROMO
3 TIME AFTER TIME
KOISHII & HUSH FEAT. CATHERINE MCQUEEN COROLESS PF_Mm

YOU'LL ALWAYS HAVE ME
OANIELLE BOLLINGER ESNTION SILVER PROMO

B

|
ARTIST
\TITLE IMPRINT & NUMBER / 0ISTRIBUTING LABEL

\-

TITLE
- ARTIST IMPRINT & NUMBER / PROMOTION LABEL
THE CREEPS
_ CAMILLE JONES SILVER LABEL 24B6/TOMMY 80Y
SOME GIRLS
HENRI DAUMAN 20884
7 I WILL BELIEVEIT
_SIRIA MARIAN 116
ROCK TO THE RHYTHM
DJ DAN AUDACIOUS PROMO
B NO MORE PAIN
7, MARK PICCHIOTYI FEATURING DINO V. BLUEPLATE PROMO
ROUND AND ROUND
STATIC REVENGER ULTRA PROMO
MAKE IT HAPPEN
MAYA AZUCENA KULT PROMO
WE RIDE
RIHANNA SRP/DEF JAM PROMO/IDJMG
- PROPER EDUCATION (THE WALL)
ERIC PRYDZ VS. PINK FLOYD ULTRA PROMO
RISE
SAMANTHA JAMES OM PROMO
- HURT
CHRISTINA AGUILERA RCA 04456/AMG
IT'S MY LIFE
-BLUSH CJ PROMO
DAY TO DAY
TRICKY BIZZNISS FEAT. TRIXIE REISS ESNTION SILVER PROMO
DRUMS IN THE CLUB
DU RUSS HARRIS FEAT. DJ KERI & BAM BAM BUDDHA ESHTION SLVER PROVD
6 GOOD TIME
LEELA JAMES FEAT. PETE RDCK & CL SMOOTH WARKER BROS. PROMOUP ABOVE
2 NUMBER ONE IN HEAVEN
NEMESIS CURE PROMO
GHOST
DEEPSKY AND JES BLACK HOLE PROMO
ONE DAY MY LOVE
N'DEA DAVENPORT PEACE BISQUIT /CURWVE
PARTY PEOPLE
ALTAR FEATURING JEANIE TRACY MAMAHOUSE PROMO
i 14 MY LOVE
5 JUSTIN TIMBERLAKE FEATURING T.1. JIVE PROMO/ZOMBA
4 13-' MARTYR
DEPECHE MDDE MUTE/SIRE PROMO/REPRISE
MELT WITH THE SUN
AMBER FEATURING SWEET RAINS JMCA 00008
- FERGALICIOUS
. FERGIE WILL.I.AM/A&M PROMO/INTERSCOPE
17 BORDERLINE
JODY WATLEY AVITONE PROMO/PEACE BISQUIT

THE REAL THING
RACHEL PANAY ACT 2 7014/MUSIC PLANT

3¢

% 1
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DANCE AIRPLAY.

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

B9

GNARLS BARKLEY " & *'ra 3 I PROPER EDUCATION (THE WALL) J
v SLELSEWHERE DOWNTOWN 7@' ATLANTID® FAOLER ERIC PRYDZ VS, PMLOYD ULTRA
4 THE GOOD, THE BAD & THE QUEEN 3 g SAYITRIGHT
THE GOOD, THE BAD & THE QUEEN PARLOPHONE 73067, /F ity | NELLY FURTADO MOSLEY/GEFFEN
IMOGEN HEAP i "5 43 U+ URHAND
" SPEAK FOR YOURSELF RCA VICTOR 72532 - PINK LAFACE/ZOMBA
THE RIDDLER & TREVOR SIMPSON 4+ 10 DANGEROUS POWER
ULTRA.DANCE 08 ULTRA 1485 GABRIEL & DRESDEN FEAT. JAN BURTON ORGANIZEQO NATURE
' VARIOUS ARTISTS S {7 3 WHAT GOES AROUND...COMES AROUNO
~ FOREVER FREESTYLE RAZOR & TIE 89147 5 E Es - JUSTIN TIMBERLAKE JIVE/ZOMBA
DEPECHE MODE m 5 5 |RREPLACEABLE
" THE BEST OF DEPECHE MODE VOLUME 1 SREMUTEREPRISE URSGMWARNER BRS ) == BEYONCE COLUMBIA
 GORILLAZ E1 ‘g 19 BY MY SIDE
DEMON DAYS PARLOPHONE 73838*/VIRGIN =2 - "~ FLANDERS ULTRA
MADONNA F 14 5 JUSTAGIRL
CONFESSIONS ON A DANCE FLOOR WARNEB BRQS. 49460° AN VAN DAHL RDBI_!INS_
' YOUNG LOVE - 11 5 RUNAWAY
-7 T0O YOUNG TO FIGHT IT ISLAND 00810110JMG [ - [T JAMIROQUAI COLUMBIA _—
THE COUNTDOWN SINGERS 12 5 BYTHE WAY
FOREVER 0ISCO MADACY SPECHAL PRODUCTS 52379/MADACY L JENNA DREY ROBBINS
' SKINNY PUPPY = ‘3 1 HERE (IN YOUR ARMS)
_ MYTHMAKER HELL-O DEATHDAY 63982/SPV . s 5 HELLOGOODBYE DRIVE-THRU/SANCTUARY
SCISSOR SISTERS ] 1¢ 1ge SEX'N' MONEY
TA-DAH UNIVERSAL MOTOWN 007499°/UMRG OAKENFOLO FEAT. PHARELL WILLIAMS MAVERICK/REPRISE
ENIGMA § 17 | GOCRAZY
A POSTERIORI VIRGIN 69994 i : . ~ D.H.T. FEATURING EOMEE ROBBINS
- DJ SKRIBBLE / VIC LATINO 1 3 LOVE ME OR HATE ME (F**K YOU!!!)
~ THRIVEMIX03 THRIVEDANCE 90758/THRIVE : . LADY SOVEREIGN DEF JAM/IDJMG
. CASCADA = 5 7 TAKEIT
% =% EVERYTIME WE TOUCH ROBBINS 75064 =5 Y " TOM NOVY & LiMA ULTRA
|i ‘16 g THE STARLITE SINGERS YOU'LL ALWAYS HAVE ME
B .- BEST OF DISCO MADACY SPECIAL PRODLCTS SZZZBIMADﬂ = _ DANIELLE BOLLINGER ESNTION SILVER
'13 ‘5 TEDDYBEARS GHOST
" SOFY MACHINE BIG BEAT/ATLANTIC 83979/A6 DEEPSKY AND JES BLACK HOLE
‘48 20 op SOUNDTRACK E RIDING THE WAVE (COUNTING DOWN THE DAYS)
= " THE DEVIL WEARS PRADA FOX 44283/WARNER BRCS. SUNFREAKZ FEATURING ANDREA BRITTON OXYD
18 2 JOHN DIGWEED @ 4p MY LOVE
- RENAISSANCE PRESENTS: TRANSITIONS, VOL. 2 THRIVE 9C767 i ~ JUSTIN TIMBERLAKE FEATURING T.I. JIVE/ZOMBA
i 44 2 ONO : 17 17 PUT YOUR HANDS UP 4 DETROIT
l y YES. I'M A WITCH ASTRALWERKS 79287 . - FEDOE LE GRAND FLAMINGD/ULTRA
21 29 BELANOVA i HURT
‘<~ DULCE BEAT UNIVERSAL LATINO 006301 = ' CHRISTINA AGUILERA RCA/RMG
i " 99 s4 SHE WANTS REVENGE " WITHOUT BREAKING
SHE WANTS REVENGE PERFEC] EN 005587 INTERSOOPE | - DA BUZZ SONNIER/AIRUS
24 17 MOBY E ' CURIOUS
=% " GO-THE VERY BEST OF MOBY V2 27347 4 STRINGS ULTRA
23 45 GOLDFRAPP JUMP
- SUPERNATURE MUTE 9296*® MADONNA WARNER BROS

THE RAPTURE =
PIECES OF THE PEOPLE WE LOVE LNVERSAL MOTOWN 007433UMRG | -

Go to waw.billooard.»iz for complete chart data |

bdiohistorv.com

YEAH YEAH
~ FULL INTENTION PRESENTS BODYROX FEAT. LUCIANA ULTRA
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-

{SOUNDSCAN JAPAN)

KAELA KIMURA
SCRATCH (FIRST LIMITED VERSIDN CO+DVD) COLUMBIA

FEBRUARY 20, 2007

YUNA ITO
HEART SONY

EVERY LITTLE THING
14 MESSAGE EVERY BALLAD SONGS 2 AVEX TRAX

KAELA KIMURA
SCRATCH COLUMBIA

MISIA
ASCENSIDN AVEX TRAX

EVERY LITTLE THING
14 MESSAGE EVERY BALLAD SONGS 2 (LTD.EDITION) AVEX TRAX

SUGASHIKAO
ALL SINGLES BEST BMG FUNHOUSE

YUKO ANDO
SHABON SONGS (FIRST LTO VERSION/DVO) CUTTING EDGE

PUFFY
HITS & FUN KIDON

]
3 NEW
a 7
5 2
6 INEW

s [
8 NEW
9 NEW
10 12

KOBUKURO
ALL SINGLES BEST (FIRST LTD EDITION) WARNER

FRANCE

{SNEP/IFOP/TITE-LIVE)

ZAZIE
TOTEM MERCURY

FEBRUARY 20, 2087

VITTA
A FLEUR DE TOI MOTOWN

NORAH JONES
NOT TOO LATE BLUE NOTE

EDITH PIAF
LA MOME CAPITOL

YANNICK NOAH
CHARANGO SAINT GEORGE

MIKA
LIFE {N CARTOON MOTION CASABLANCA/ISLAND

BENABAR
REPRISE DES NEGOCIATIONS JIVE

1 NEW
2 9
2
a 13
5 4
6 12
7 5
8 3
e New
10 7

MADONNA
THE CONFESSIONS TOUR WARNER BROS

SOUNDTRACK
TAXI 4 UP

MICHEL DELPECH
MICHEL OELPECH AZ

ITALY

(FIMI/NIELSEN})

FRANCO BATTIATO
IL VUOTO MERCURY

FEBRUARY 19, 2007

ELISA
SOUNDTRACK'96-06 SUGAR

MADONNA
THE CONFESSIDNS TOUR WARNER BROS.

MARIO BIONDI
HANDFUL OF SOUL SCHEMA

LAURA PAUSINI
10 CANTO ATLANTIC

NORAH JONES
NOT T0O LATE BLUE NOTE

AVION TRAVEL
DANSON METROPOLOLI SUGAR

GIANNA NANNINI
GRAZIE POLYDOR

ZUCCHERO
FLY POLYDOR

1 NEW
=N 7
w1
4 4
"8 3
6 5
=I5
8 9
e 7
10 1

TIZIANO FERRO
NESSUNO E' SOLO CAPITOL

T
= -

NORWAY

SINGLES

ALBUMS

i eI
28 o
2 =X (VEROENS GANG NORWAY) FEBRUARY 20, 2007
4 | REHAB
AMY WINEHOUSE ISLANO
2 5 ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY/GEFFEN
a3 , TAKEITEASY
WILLIAM HUT MERCURY
4 4 SMACK THAT
AKON FT. EMINEM KONVICT/UPFRONT/SRC UNIVERSAL MOTOWN
s 5 !DONTFEEL LIKE DANCIN'

SCISSOR SISTERS POLYDOR

AMY WINEHOUSE
BACK TO BLACK [SLAND

HOLM ASKIL
HARMONY HOTEL MERCURY

il 1
@ 3
3 6
4 2
By 4
62 |

LASSE STEFANZ
40 LIUVA AR! MARIANN

WESTLIFE
THE LOVE ALBUM RCA

NORAH JONES
NOT TOO LATE BLUE NOTE

® N O @ »

- 10

sauns

P

'THIS
- WEEK

o > N

ALBUMS

1

ALBUMS

(THE OFFICIAL UK CHARTS CO.)

MIKA
LIFE IN CARTODN MOTION CASABLANCA/ISLAND

FEBRUARY 18, 2007

AMY WINEHOUSE
BACK T0 BLACK [SLAND

SNOW PATROL
EYES DPEN FICTIDN/POLYDOR

NORAH JONES
NOT 00 LATE BLUE NOTE

TAKE THAT
BEAUTIFUL WORLD POLYDOR

FALL OUT BOY
INFINITY ON HIGH MERCURY

PHIL COLLINS
LOVE SONGS, A COMPILATION DLD & NEW ATLANTIC

BLOC PARTY
A WEEKEND IN THE CITY WICHITA

RAZORLIGHT
RAZORLIGHT VERTIGO

JAMES MORRISON
UNDISCOVERED POLYDOR

AUSTRALIA =

ALBUMS

(ARIA)

SNOW PATROL
EYES OPEN FICTION/POLYDOR

FEBRUARY 18, 2007

HINDER

NEW  xTREME BEMAVIOUR LIVERSAL
3 NORAH JONES
NOT TOO LATE BLUE NOTE
FALL OUT BOY
NEW \ueiniry on HIGH ITERSCOPE
10 THE FRAY
HOW TO SAVE A LIFE EPIC'
, BLOC PARTY
A WEEKEND IN THE CITY WICHITA
g EVERMORE
REAL LIFE WEA
4 PINK
I'M NOT DEAD LAFACE/ZOMBA
5 NELLY FURTADO
LOOSE MOSLEY/GEFFEN
g THE KILLERS

SAM'S TOWN |SLAND

(PROMUSICAE/MEDIA) FEBAUARY 21, 2007

IL DIVO
SIEMPRE SYCO

SHAILA DURCAL

[ RECORDANDO CAPITOL
5 LA OREJA DE VAN GOGH
GUAPA SONY BMG
; LA QUINTA ESTACION
EL MUNDO SE EQUIVOCA SONY BMG
5 LEO
LO MEJOR DE LED VALE
4 DANIEL
L0 MEJOR DE OANIEL VALE
s NORAH JONES
NOT TOO LATE BLUE NOTE
12 ALEJANDRO SANZ
EL TREN OF LOS MOMENTOS WARNER
s MADONNA
THE CONFESSIONS TOUR WARNER BROS
10 ABBA

LAST

2
i
w
S

2

THE COMPLETE SINGLES COLLECTION POLYDOR

PENMARK

.l_

.

{IFPI/NIELSEN MARKETING RESEARCH) FEBRUARY 20. 2007

PATIENCE
TAKE THAT POLYDOR

1

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY/GEFFEN

3

FIBS (LOGN & LATIN)
KNA CONNECTED PHATPHASE

NEW

DRAMA QUEEN
00 MY WAY

7

5

10,000 NIGHTS OF THUNDER
ALPHABEAT COPENHAGEN

VARIOUS ARTISTS
DANSK MELOOIE GRAND PRIX 2007 CMC

1

NORAH JONES
NOT T0D LATE BLUE NOTE

23

TAKE THAT
BEAUTIFUL WORLD POLYDOR

12

NELLY FURTADO
LOOSE MOSLET GEFFEN

NEPHEW
INTERKOM KOM INO COPENHAGEN

Go to www.billboard.biz for complete chart data
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<3 (MEDIA CONTRDL) FEBRUARY 20, 2007
4 NORAH JONES
NOT T0O LATE BLUE NOTE
» FALCO
HOCH WIE NIE SONY BMG
4 NELLY FURTADO
LOOSE MOSLEY/GEFFEN
3 KATIE MELUA
PIECE BY PIECE DRAMATICO
g ROSENSTOLZ
DAS GROSSE LEBEN ISLAND
new SCOOTER
THE ULTIMATE AURAL ORGASM EDEL
g PINK
I'M NOT DEAD LAFACE/ZOMBA
g MADONNA
THE CONFESSIONS TOUR WARNER BROS
7 2RAUMWOHNUNG
36 GRAD VIRGIN
12 SASHA

RE

RE

1

38
2

GREATEST HITS WARNER

CANADA

ALBUMS

{SOUNDSCAN)

NORAH JONES
NOT T00 LATE BLUE NOTE/EMI

MARCH 3, 2007

VARIOUS ARTISTS
GRAMMY NOMINEES 2007 GRAMMY/SONY BMG CMG/SONY BMG

JANN ARDEN
UNCOVER ME UNIVERSAL

FALL OUT BOY
INFINITY ON HIGH FUELED BY RAMEN/ISLAND/UNIVERSAL

DIXIE CHICKS
TAKING THE LONG WAY OPEN WIDE/COLUMBIA/SONY BMG

JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNDS JIVE/SONY BMG

NELLY FURTADO
LOOSE MOSLEY GEFFEN/UNIVERSAL

CORINNE BAILEY RAE
CORINNE BAILEY RAE GDOD GROOVE/CAPITDL/EMI

GWEN STEFANI
THE SWEET ESCAPE INTERSCOPE UNIVERSAL

JOHN MAYER
CONTINUUM AWARE/COLUMBIA/SCNY BMG

(MEGA CHARTS BV)

LAUWE PIS
THEQ MACKENZIE PIAS

FEBRUARY 16, 2007

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADD MOSLEY/GEFFEN

BODY TO BODY
XYP 8BALL MUSIC

HET HUIS ANUBIS
NIENKE STUDIO 100

CHELSEA DAGGER
THE FRATELLIS FALLOUT

NORAH JONES
NOT TOO LATE BLUE NOTE

THE MOODY BLUES
COLLECTED UNIVERSAL

BOUDEWIJN DE GROOT/MPO
LAGE LANDEN UNIVERSAL

“AMY WINEHOUSE
BACK TO BLACK |SLANOD

MADONNA
THE CONFESSIONS TOUR WARNER BROS

PORTUGAL

ALBUMS

(Rt

MADONNA
THE CONFESSIONS TOUR WARNER BROS

FEBRUARY 20, 2007

TONY CARREIRA
A VIOA QUE FU ESCOLHI ESPACIAL

ANDRE SARDET
ACUSTICO FAROL

NELLY FURTADO
LOOSE MOSLEY/GEFFEN

NORAH JONES
NOT T0O LATE BLUE NOTE

4 TASTE
4 TASTE FAROL

IL DIVO
SIEMPRE SYCO

MICKAEL CARREIRA
MICKAEL VIDI5C0

OS PINTAINHOS
0S PINTAINHOS FAROL

ROBERTO CARLOS
DUETOS SONY BMG

Data for week of MARCH 3, 2007 |
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L

o

(NIELSEN SOUNDSCAN INTERNATIDNAL) :MARCH 3, 2007

RUBY
KAISER CHIEFS B-UNIQUE/POLYDOR

GRACE KELLY
MIKA CASABLANCA ISLAND

THE SWEET ESCAPE
GWEN STEFANI FT. AKON [NTERSCOPE

HOW TO SAVE A LIFE
THE FRAY EPIC

SAY IT RIGHT
NELLY FURTADO MOSLEY/GEFFEN

STARZ IN THEIR EYES
JUST JACK MERCURY

CHASING CARS
SNOW PATROL POLYDOR/A&M/INTERSCOPE

WHAT GOES AROUND...COMES AROUND

~__JUSTIN TIMBERLAKE JIVE/Z0MBA

SHINE
TAKE THAT POLYDOR

THIS AIN'T A SCENE, IT'S AN ARMS RACE
FALL OUT BOY FUELED BY RAMEN ISLAND

ALL GOOD THINGS (COME TO AN END)
NELLY FURTAOO MOSLEY/GEFFEN

PATIENCE
TAKE THAT POLYDOR

SAME JEANS
THE VIEW 1965

STANDING IN THE WAY OF CONTROL

*_THE GOSSIP KILL ROCK STARS

AMERICA
RAZORLIGHT VERTIGO

PERFECT (EXCEEDER) (RADIO EDIT)
MASON VS PRINCESS SUPERSTAR DATA

| WANNA LOVE YOU
AKON FT. SNOOP DOGG KONVICT/LPFRONT/SRG/UNVERSAL MOTOWNUNVERSAL

SNOW ((HEY OH))

__REQ HOT CHILI PEPPERS WARNER BROS.

TOO LITTLE TOO LATE
J0J0 DA FAMILY:BLACKGROUND UNIVERSAL MOTOWN

ICE BOX (ALBUM VERSION)

OMARION T.U.G./CDLUMBIA

AUSTRIA

(AUSTRIAN IFPI/AUSTRIA TOP 40) FEBRUARY 18, 2007

EIN STERN (DER DEINEN NAMEN TRAGT)
D.J OETZI/NIK P POLYDOR

GENIE AUF DIE SKI
FRITZ STROBL & THE DOWNHILL GANG PREISER

BOTEN ANNA
TER WARNER

6

FAIRYTALE GONE BAD
SUNRISE AVENUE CAPITOL

4

LE PAPA PINGOUIN
PIGLOO SCORPIO/MG INTERACTIONS

ALBUMS

.

2

. THIS
woN = g

&

2

; FALCO
HOCH WIE NIE SDNY BMG
, NORAH JONES
NOT TOO LATE BLUE NOTE
s NELLY FURTADO
LOOSE MOSLEY/GEFFEN
, STARMANIA
STARMANIA - THE VERY BEST OF UNIVERSAL
s AMIGOS

GREECE

OIE GROSSEN ERFOLGE MCP

-

SINGLES

(IFP1.GREECE/QELOITTE & TQUCHE)

EFTIKHOS
THANOS PETRELIS HEAVEN

FEBRUARY 14, 2007

7

KE AS MIN EKHO POU NA PAO
KHRISTOS KHOLIOIS UNIVERSAL

JE T' AIME
KHRISTINA ANAGNOSTOPOULOU | EGEND

V- STEFANOS
V-STEFANOS LEGEND

9

WINDOW IN THE SKIES
U2 MERCURY

ALBUMS

1

a & W N

NEW
NEW
5
1

46

MADONNA
THE CONFESSIONS TOUR WARNER BROS

NORAH JONES
NOT TOO LATE BLUE NOTE

PAIN OF SALVATION
SCARSICK INSIDE 0UT

EROS RAMAZZOTTI
EROS ARIOLA

LOCO LOCO
PLANET LOCO DANCE DIVISION

CHARTS LEGEND on Page 64
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EUROCHARTS

SALES CHARTS OF 20 EUROPEAN COUNTRIES.

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY/GEFFEN

FEBRUARY 21, 2007

i Eﬁ 35 EURDCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM
WEEl ==
1

GRACE KELLY

2 MixA CASABLANCA/ISLAND
3 1 | WANNA LOVE YOU
: AKON FT. SNOOP DOGEY DOGG KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN

AUX ARBRES CITOYENS

A HEW () RNICK NOAH SAINT GEORGE

w MARLY-GOMONT

3 4 I KAMINI ACA
HURT

B 3 CimisTivg AGUILERA RCA

7 , PROPER EDUCATION

ERIC PRYDZ VS. PINK FLOYD DATA

RUBY
KAISER CHIEFS B-UNIQUE/POLYDOR

WENN NICHT JETZT WANN DANN?
HOEHNER CAPITOL

SUMMER WINE
E VILLE VALO/NATALIA AVELON WARNER

" 4ew ELLES DEMANDENT
e MEDHY CUSTOS UP

EIN STERN (DER DEINEN NAMEM TRAGT)
0.4 OETZUNIK P POLYDOR

SMACK THAT
AKON FT. EMINEM KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN

STARZ IN THEIR EYES
JUST JACK MERCURY

PATIENCE
TAKE THAT POLYDOR

£ 5k
EERRE FEBRUARY 21, 2007
¥, 1 NORAH JONES
L NOT TOO LATE BLUE NOTE
:' 4 NELLY FURTADO
LOOSE VOSLEY/GEFFEN
% 2 MADONNA
= THE CONFESSIONS TOUR WARNER BROS
a 5 MIKA
LIFE IN CARTOON MOTION CASABLANCA/ISLAND
.:' 7 AMY WINEHOUSE
BACK TO BLACK ISL_AND
SNOW PATROL

EYES OPEN FICTION/POLYOOR

'l_- 3 BLOC PARTY
' A WEEKEND IN THE CITY WICHITA

FALCO
HOCH WIE NIE SONY BMG

== TAKE THAT
!1 0 pEauTiFuL woRLD POLYOOR

=24 PINK
10 n I'M NOT DEAD LAFACE/ZOMBA
4 o KATIE MELUA
4 ._' PIECE BY PIECE DRAMATICO
42 15 JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNOS JIVE/ZOMBA
= u2
13 12 1J218 SINGLES MERCURY
ZAZIE
14 NEW TOTEM MERCURY
Bell7 'L DVo

SIEMPRE SYCO

RADIO AIRPLAY

TABULATED BY NIELSEN MUSIC CONTROL

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY/GEFFEN

Nielsen
Music Contro}

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAY COUNTRIES AS MONITORED AND

FEBRUARY 21, 2007

IRREPLACEABLE
BEYONCE KNOWLES COLUMBIA

= SNOW (HEY OH)
=g} RED HOT CHILI PEPPERS WARNER BROS

3 | WANNA LOVE YOU
AKON FT_SNODP DOGG KONVICT/UPFRONT/SRC/UNIVERSAL MDTOWN

4
'. % U + UR HAND
PINK LAFACE/ZOMBA

d
. 7 GRACE KELLY
3 MIKA CASABLANCA/ISLAND
E 13 WHAT GOES AROUND COMES ARCUND
JUSTIN TIMBERLAKE JIVE/ZOMBA
8 AMERICA
RAZORLIGHT VERTIGD
a9 HURT
o8 CHRISTINA AGUILERA RCA
oo CHASING CARS
bal _SNOW PATHOL FICTION/POLYDOR
' PATIENCE
ﬂ_ 8 TAKE THAT POLYDOR
12 14 ! DONT NEED A MAN
__THE PUSSYCAT DOLLS A&NM/(NTERSCDPE
w4 19 THE SWEET ESCAPE
GWEN STEFANI FT. AKON (NTERSCOPE
RUBY
1415 yisen cneres B-UNIQUE/POLYDOR
45 1 SHEIS MADONNA

ROBBIE WILLIAMS CHRYSALIS

Data for week of MARCH 3, 2007 |

See Chart Legend for rules and explarations. ® 2007, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. Ali rights reservedl

SALES BWTA.COMPILED BY
N
Nielsen
SoundScan

| i
%ﬁ ARTIST
TITLE IMPRINT & NUMBER / QISTRIBUTING LABEL
13

i OH, MY NOLA COLUMBIA BB851/SONY MUSIC i

9_‘ 5 37 DIANA KRALL
| = [ FROM THIS MOMENT OR VERVE 007323/VG

+ 4 HARRY CONNICK. JR.

3 4CHANSON DU VIEUX CARRE M ARSALIS 460006/ROUNDER
. ., MADELEINE PEVROUX
= ‘E HALF THE PERFE_ILWOHLO ROUNDER 613252
©  CHRIS BOTTI
~ TO LOVE AGAIN: THE DUETS COLUMBIA 77505, SONY MUSIC ®
" 5 1 THE BBC BIG BAND ORCHESTRA
BIG BANDS: MUSIC FROM THE WAR YEARS %ALY " 7ECIAL PRODUCTS 52249/MADACY
4 20 RAY CHARLES + THE COUNT BASIE ORCHESTRA
=% RAY SINGS BASIE SWINGS HEAR 30026 CONCORD

| . a TONY DESARE
o

LAST FIRST KISS TELARC JAZZ 83651/TELARC
s :w MICHAEL BUBLE
== CAUGHT IN THE ACT 143/REPRISE 49444/WARNER BROS. @
0 42 NAT KING COLE
= "% THE VERY BEST OF NAT KING COLE CAPITOL 59324
GLADYS KNIGHT
BEFORE ME VERVE 006225/VG £

@"4 47 73 THELONIOUS MONK QUARTET WITH JOHN COLTRANE
¥ AY CARNEGIE HALL_THELONIOUS/BLUE NDTE 35173°/BLG

“ 3 'J SOUNDTRACK
- BILLY STRAYHORN: EllSH LIFE BLUE NOTE 73550/BLG

NANCY WILSON
i TURNEO TO BLUE MCG JAZZ 10222/TELARC
36 ELVIS COSTELLO & ALLEN TOUSSAINT
7P THE RIVER IN REVERSE VERVE FORECAST 006660 VG +
51 LOUIS ARMSTRONG
THE OEFINITIVE CDLLECTION HIP O/VERVE/CHRONICLES 004893/UME
] Z - PAT METHENY / BRAD MEHLDAU
9 METHANY MEHLDAU NONESUCH 79964/ WARNER BROS
TONY BENNETT
GREATEST HITS OF THE ‘605 RPM/COLUMBIA B4779/SONY MUSIC
P THE TIERNEY SUTTON BAND
€ ON THE DTHER SIDE TELARC 83650
SONNY ROLLINS
SONNY, PLEASE EMARCY 71690
2'1 JOHN PIZZARELL! WITH THE CLAYTON-HAMILTON JAZZ ORCHESTRA
I _ DEAR MA. SINATRA TELARC 83538 5
KEITH JARRETT
THE CARNEGIE HALL CONCERT £CIM 007362/UNIVERSAL CLASSICS GROUP
MILES DAVIS
| COOL & COLLECTED LEGACY/COLUMBIA 84784/SDNY MUSIC
2% CHRIS BOTTI
" LIVE: WITH ORCHESTRA & SPECIAL GUESTS COLUMBIA 80458/SONY MUSIC &
KATIE MELUA
PIECE BY PIECE DRAMATICO/UNIVERSAL MOTOWN 006868/UMRG

21

37

ARTIST e
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL =}

APPASSIONATO SONY CLASSICAL 02668/SONY BMG MAS

STING

THE JOURNEY & THE LABYRINTH: THE MUSIC OF JOHN DOWLAND DG 008448 UNIVERSAL CLASSICS GROUP )
- STING

SONGS FROM THE LABYRINTH 0G 007220/UNIVERSAL CLASSICS GRDUP
JOSHUA BELL

" VOICE OF THE VIOLIN SONY CLASSICAL 97779/SONY BMG MASTERWORKS

- ANNA NETREBKO

| RUSSIAN ALBUM DG 008153/UNIVERSAL CLASSICS GROUP

~ LORRAINE HUNT LIEBERSON WITH THE BOSTON SYMPHONY ORCHESTRA (LEVINE)
LOBRAINE HUNT LIEBERSON SINGS PETER LIERERSON: NERUDA SONGS NONESUCH 79954 WARNER BROS,
LANG LANG

DRAGON SONGS DG 008233/UNIVERSAL CLASSICS GROUP ®

THE 5 BROWNS

ND BOUNDARIES RCA RED SEAL 78719/SONY BMG MASTERWORKS ©
SOUNDTRACK

THE PAINTED VEIL DG 008254/UNIVERSAL CLASSICS GROUP

~ ROLANDO VILLAZON & PLACIDO DOMINGO
GITAND: ZARZUELA ARIAS VIRGIN CLASSICS 65474/BLG

JEAN-YVES THIBAUDET

ARIA: OPERA WITHOUT WORDS DECCA 008431/UNIVERSAL CLASSICS GROUP

ANDRE RIEU
THE HOMECDMING! DENON 17613/5L6

z ' SAN FRANCISCO SYMPHONY (THOMAS)
1 :, MAHLER: SYMPHONY ND. 7 SAN FRANCISCO SYMPHONY MUSIC 60009

44 14 gg YO-YO MA/THE SILK ROAD ENSEMBLE

e e SILK HOAD JOURNEYS: BEYOND THE HORIZON SONY CLASSICAL 93962/SONY BMG MASTERWORKS
ESTONIAN PHILHARMONIC CHAMBER CHOIR (HILLIER)
PART: DA PACEM HARMONIA MUND| 907401
RENEE FLEMING
HOMAGE: THE AGE DF THE DIVA DECCA 007405/UNIVERSAL CLASSICS GROUP
16 23 GABRIELA MONTERO

== BACH & BEYOND EM( CLA"=|C" 64647/BLG

'_{ 11 33 POLYPHONY (LAYTON)

6 9 18

** WHITACRE: CLOUDBURST AND OTHER CHORAL WORKS HYPERION 67543/HARMONIA MUNDI
“8 YUNDI LI/PHILHARMONIA ORCHESTRA (DAVIS)
| CHOPINLISZT. P1ANO CONCERTO NO. 1 DG 008236/UNIVERSAL CLASSICS GROUP
24 2 VARIOUS ARTISTS (KEILBERTH)
WAGNER: GOTTERD, TESTAMENT 1393/HARMONIA MUNDI

17 Is LIBERA
| " ANGEL VDICES EM! CLASSICS 70523/BLG

22 19 1¢ HILARY HAHN
PAGANINI/SPHOR: VIOLIN CONCERTOS DG 007188/UNIVERSAL CLASSICS GROUP

23 15 21 VARIOUS ARTISTS
| ! PAUL MCCARTNEY'S ECCE COR MEUM EMI CLASSICS 70424/BLG

24 12 2: ANONYMOUS 4/DAROL ANGER/MIKE MARSHALL
A = GLORYLAND HARMONIA MUNDI 907400

i OLIVIER LATRY/THE PHILADELPHIA DRCHESTRA (ESCHENBACH)
SAINT-SAENS: SYMPHONY NO. 3 "ORGAN" ONDINE 1094

For chart reprints call 646.654 4633
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HARRY CONNICK, JR. ]

YO-YO MA i

i}
§
KENNY G

411N THE M0OD FOR LOVE_THE 1MOST ROMANTIC MELODIES OF ALL TIME ARISTA B2650RMG

DAVE KOZ
~ AT THE MOVIES CAPITOL 11405
GEORGE BENSON & AL JARREAU
_GIVIN'IT UP MON T 315 CONCORD
BONEY JAMES
S SHINE CONCORD 30049

- KENNY G
| THE ESSENTIAL KENNY G LEGACY/ARISTA 75487/RMG
VARIOUS ARTISTS
FOREVER, FOR ALWAYS, FOR LUTHER VOLUME Il RENOEZVOUS 5122
6 :'j WALTER BEASLEY

" READY FOR LOVE HEADS UP 3116

14 71 JAMIE CULLUM
= 5" CATCHING TALES VERVE FORECAST/UNIVERSAL MOTOWN 005478/VG/UMRG &

. |55 FOURPLAY

i I! X BLUEBIRD 86399/RCA VICTOR

ARTIST
“TITLE IMPRINT & NUMBER / DISTRIBUTING L ABEL
14

s

WAYMAN TISDALE

WAY UPt RENOEZVOUS 5118

PETER WHITE

_PLAYIN FAVOURITES LEGACY/COLUMBIA 94992/SONY MUSIC
MINDI ABAIR

LIFE LESS ORDINARY GRP 006222/VG

10 :2' —KATEDESKI SCOFIELD MARTIN & WOOD
¥ €5 QUT LOUDER INOIRECTO 01

5 BELA FLECK & THE FLECKTONES
!;l_ 4 THE HIDDEN LAND COLUMBIA 96417/SONY MUSIC ©
15 & JAZZMASTERS
JAZIMASTENRS V TRIPPIN ‘N' RHYTHM 90522/V2

”m-, ., |, CHUCK LOEB

134
13 34

20 (44

- PRESENCE HEADS UP 3117

16 w THE RIPPINGTONS

: ~ 20TH ANNIVERSARY PEAK 30000/CONCORD @
4B NINA SIMONE
18 | 12 _15_ REMIXED & REIMAGINED LEGACY/RCA 01280/AMG

17 5.' WILL DOWNING
" THE BEST OF WILL DOWNING: THE MILLENNIUM COLLECTION HIP-0 004869/UME
{ s ; DOWN TO THE BONE
S THE BEST OF DOWN TO THE BONE NARADA JAZZ 82164/8LG
25 :7-.7 HERBIE HANCOCK
il ! POSSIBILITIES HEAR/HANCOCK 70013/VECTOR
22 " 91 |4 WAYMAN TISDALE
Ra. P THE VERY BEST OF WAYMAN TISOALE GRP 008197/VG
- ,» ROB WHITE
23 .| LET IT RIDE £ * 90953/0RPHEUS
INCOGNITO
BEES + THIN_GS + FLOWERS RICE/NARADA JAZZ 70179/BLG
PIECES OF A DREAM
PILLOW TALK HEADS UP 3105

18 8

ARTIST
TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL |

JOSH GROBAN B
AWAKE 143/ REPRISE 44435/WARNER BROS. ®

ANDREA BOCELLI

I 1 5 UNDER THE DESERT SKY SUGAR/OECCA 007831/UNIVERSAL CLASSICS GROUP ®
iL DIVO

e

5

1 15

SIEMPRE SYCO/CDLUMBIA 02673/SONY MUSIC
5 k IL DIVO
L IL 0IVO SYCO/COLUMBIA 93963/SONY MUSIC ®

‘W | | s ANDREA BOCELLI
1-..,_- = AMORE SUGAR/DECCA 006069/UNIVERSAL CLASSICS GROUP
. . o ILDIVO
I '. | ) 27 ANCORA SYCO/COLUMBIA 76914/SONY MUSIC

10 9 20

8 Js:zr ANDREA BOCELLI
p - " AMOR SUGAJ VENEMUSIC 006144/UNIVERSAL LATING *
" i o MORMON TABERNACLE CHOIR ORCHESTRA AT TEMPLE SQUARE (JESSOP)
I. "1 SHOWTIME! MUSIC OF BROADWAY AND HOLLYWOOD MORKMON TACERNACLE CHOIR 4973811 |
2 l1g JUANITA BYNUM & JONATHAN BUTLER
) * GOSPEL GOES CLASSICAL FLOW 1894/MARANATHA!
SARAH BRIGHTMAN
| DIVA: THE SINGLES COLLECTIDON NEMO STUDIO/ANGEL 73671/BLG
10 ‘5'7:‘ SOUNDTRACK
i PRIOE & PREJUDICE DECCA 005620/UNIVERSAL CLASSICS GROUP
\ 4y g3 VITTORIO
k ) | __VHTORIO POLYDORDECCAMUSK FOR A BETTER WORLD 007307/UNIVERSAL CLASSICS GROUP
CHLOE
| ~ WALKING IN THE AIR MANHATTAN 42961/BLG R
17 g5 JOHN WILLIAMS/YO-YO MA/ITZHAK PERLMAN
>j\_ 4 MEMOIRS OF A GEISHA (SOUNDTRACK) SONY CLASSICAL 74706/S0NY BIG MASTERWORKS
'« MORMON TABERNACLE CHOIR
" THEN SINGS MY SOUL MORMON TABERNACLE CHOIR 70036
. THE STRING QUARTET TRIBUTE
UNINHIBITED: THE STRI_N_G QUARTET TRIBUTE TO HINDER VITAMIN 9449
THE CELTIC TENORS
REMEMBER ME TELATL 80667
SOUNDTRACK
STAR WARS EPYSODE I)i: REVENGE OF THE SITH SONY CLASSICAL M220/SONY BMG MASTERWORKS
& 15 4 VARIOUS ARTISTS
~ IMMORTALIZED: THE STRING QUARTET TRIBUTE TO EVANESCENCE VITAMIN 9432
] MORMON TABERNACLE CHOIR
5 _L_DVE_lS SPOKEN HERE MDRMDN TABERNACLE CHOIR 0017
|93 15 GLENN DANZIG
I |B_LACK ARIA Il EVILIVE 2097/MEGAFQRCE
2o 5 #n SARAH BRIGHTMAN
s:._ 2 w LOVE CHANGES EVERYTHING: THE ANDREW LLOYD WEBBER COLLECTION VOL 2 DECCA DOSSTOUNIVERSAL CLASSICS
" HAYLEY WESTENRA
3 .-_ODV_SSEV DECCA 005440/UNIVERSAL CLASSICS GROUP
24 2 1 RONAN TYNAN
e " | THE DAWNING DF THE DAY DECCA 007339/UNIVERSAL CLASSICS GROUP
24 49 SOUNDTRACK
i THE DA VINCI CODE DECCA 006479/UNIVERSAL CLASSICS GROUP

Go to www.billboard.biz for complete chart data | 63
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CHARTS

ALBUM CHARIS |

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B/hip-hop retail charts is compiied by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.

e |

Where included, this award indicates the title with
the chart’s biggest percentage growth.

Ehie

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivalent prices, which are projected
from wholesale prices. ® after price indicates album only available on DualDisc.
CD/DVD after price indicates CD/DVD combo only available. ® DualDisc avail-
able. ® CD/DVD combo available. * indicates vinyl LP is available. Pricing and
viny! LP availability are not included on all charts.

Where included, this award indicates the title
with the chart’s largest unit increase.

Indicates album entered top 100 of The Billboard 200
and has been removed from Heatseekers chart.

SINGLES CHARIT S

RADIO AIRPLAY SINGLES CHARTS

Complled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, comput-
ed by cross-referencing exact times of airplay with Arbitron listener data. The
exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern
Rock and Adult R&B charts, which are ranked by total detections.

@ Songs showing an increase in audience (or detections)
over the previous week, regardiess of chart movement.

RECURRENT RULES

Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously

if they have been on the Hot 100 for more than 20 weeks and rank beiow 50. Songs
are removed from the Hot R&B/Hip-Hop Songs and Hot R&B/Hip-Hop Alrplay charts
simuRtaneously it they have been on the Hot R&B Hip-Hop Singles & Tracks for more
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop
100 Airplay charts simuitaneously it they have been on the Pop100 for more than 30
weeks and rank below 30. Titles are removed from Hot Country Songs if they have
been on the chart for more than 20 weeks and rank below 10 in detections or audi-
ence, provided that they are not still gaining enough audience points to bullet. Songs
are removed from the Adutt Top 40, Adutt Contemporary, Adult R&B, and Hot Dance
Airplay charts it they have been on the chart for more than 20 weeks and rank below
15 (20 for Modem Rock and Latin) or-if they have been on the chart for more than 52
weeks and below 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, complled, and provided by
Nielsen SoundScan. For R&B/Hip-Hop Singles Sales, sales data Is compited
from a national subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.
@ Singles with the greatest sales gains.

CONFIGURATIONS

® CD single available. @ Digital Download available. @ DVD single available.
© Vinyl Maxi-Single available. @ Vinyl Single avallable. € CD Maxi-Single
available. Configurations are not included on all singles charts.

HITPREDICTOR

ﬁ{ Indicates title earned HitPredictor status in that particuiar format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using muitiple listens and a nationwide sample of carefully profiled music con-
sumers. Songs are rated on a 1-5 scale; final results are based on weighted posi-
tives. Songs with a score of 65 or more (75 or more for country) are judged to
have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of available music. For a compiete and updated list of cur-
rent songs with Hit Potential, commentary, poils and more, please visit www.hitpre-
dictor.com.

DANCE CLUB PLAY
Complied from a national sample of reports from club Dds.
@ Titles with the greatest club play Increase over the previous week.

AWARD CERL LIEVELS S

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums {Gold). B RIAA certification for net shipment

for 1 million units (Platinum). <€) RIAA certification for net shipment of 10 million
units (Diamond). Numeral within Platinum or Diamond symbol indicates album's
muiti-platinum level. For boxed sets, and double atbums with a running time of
100 minutes or more, the RIAA multiplies shipments by the number of discs and/
or tapes. O Certification for net shipments of 100,000 units {Oro). [[] Certification
of 200,000 units (Platino). iz Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Gold). l RIAA certification for

1 million paid downloads (Platinum). Numerat within platinum symbol indicates song's
multiplatinum level. C RIAA centification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.
RIAA gold certification for net shipment of 50,000 units for shortform or

longform videos. M RIAA platinum certification for net shipment of 50,000 units

for video singles. [ RIAA platinum certification for sales of 100,000 units for

shortform or longform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retail price. ll RIAA platinum cetification for sales of 100,000 units or $2
milllon in sales at suggested retail price. O IRMA gold certification for a minimum
sale ot 125,000 units or a dollar volume of $9 million at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retail for non-the-
atrical titles. L1 IRMA platinum certification for a minimum sale of 250,000 units or a
dollar volume of 318 million at retall for theatrically released programs, and of at
least, 50,000 units and $2 million at suggested retail for non-theatrical titles.

SEE 3ELOW FOR COMPLETE LEGEND INFORMATION.
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ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
#1 1TV NORAH JONES

R LV S0 cOME AWAY WITH ME BLUE NOTE 32088°/BLG (17.96)

SELAH

HIDING PLACE CURB 78834 (18.98)

JOSH GROBAN

CLOSER 143/REPRISE 48450/WARNER BROS. (18.98) ®

GUNS N' ROSES

GREATEST HITS GEFFEN 001714 INTERSCOPE {16.98)

BOB SEGER & THE SILVER BULLET BAND

GREATEST HITS CAPITOL 30334 (16.98)
7 WS RASCAL FLATTS

FEELS LIKE TODAY LYRIC STREET 165049/HOLLYWOOD (18.98)
4 73 JOHN LEGEND
GETLIFTED G 0 DD COLUMBIA 92776*/SONY MUSIC (18.98) ®®
MICHAEL BUBLE
IT'S TIME 143, REPRISE 48946/WARNER BROS. (18.98)
TIM MCGRAW
GREATEST HITS CURB 77978 (18.98/12.98)
| JOHN MAYER
HEAVIER THINGS AWARE/COLUMBIA 86185°/SONY MUSIC (18.98) ®
THE DOORS
BEST OF THE DOORS ELEKTRA/ASYLUM B0345/ELEKTRA (18.98)
STEVIE WONDER
THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN/UTY 066164/UME (18.98)
35 75 NORAH JONES
¥ FEELS LIKE HOME BLUE NOTE 84800*/BLG (18.98)

KEITH URBAN
BE HERE CAPITOL NASHVILLE 77489 (18.98)
LIONEL RICHIE
THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN/UTY 068140/UME (18.98

» g PRINCE
_ THE VERY BEST OF PRINCE WARNER BROS. 74272 (18.98)
171 EVANESCENCE
FALLEN WIND-UP 13063 (18.98)
1 8? CREED
" GREATEST HITS WIND-UP 13103 (18.98 CD/DVD})
in PINK FLOYD
141542 DARK SIOE OF THE MOON CAPITOL 46001* (18.98/10.98)
JOHNNY CASH
16 BIGGEST HITS LEGACY/COLUMBIA (NASHVILLE) 69739/SONY MUSIC (11.98/7.98)
16 182 JOSH GROBAN
JOSH GROBAN 143/REPRISE 48154/WARNER BROS. (18.98)
15 140 MICHAEL BUBLE
MICHAEL BUBLE "4 3 REPRISE 48376/WARNER BROS w
17 b4 BOB MARLEY AND THE WAILERS
" LEGEND: THE BEST OF 80B MARLEY AND THE WAILERS TUFF GO°G/SLAND 548904 UNE (1394898) @)
2 a7 GEORGE STRAIT
50 NUMBER ONES MCA NASHVILLE 000459/UMGN (25.98)
2% 9 ORIGINAL BROADWAY CAST RECORDING
% WICKED DECCA BROADWAY 001682/UNIVERSAL CLASSICS GROUP (18.98)
24 1694 JOURNEY
9% JOURNEY'S GREATEST HITS LEGACY/COLUMBIA 85889/50NY MUSIC .IB_BS_J_‘I 98_
33 327 SOUNDTRACK
: GREASE POLYDOR/UNIVERSAL 825085/UME (18.98)
- 45 6 JAMES BROWN
20 ALL-TIME GREATEST HITS! POLYDOR 511326/UME (13.98)
TOBY KEITH
29 | 25 g GREATEST HITS 2 OREAMWORKS (NASHVILLE) 002
THE BEATLES
30 29 37 1 APPLE 29325/CAPITOL (18.98/12.98)
@ 4 73 DANE COOK
¥ HARMFUL IF SWALLOWED COMEDY CENTRAL 0017 (1

: SUGARLAND
32 21 108 e SPEED OF LIFE MERCURY 00
£ w76

AC/DC
24

BACK IN BLACK LEGACY/EPIC 80207*/SONY MUSIC (18.98) ®
35

e

5 145

4 152

6 639

110 173

|

e m@Oe

00:0:¥802::0:0000:00:-00- -4+

/UMGN (13 98)

CO/DVD) @

72/UMGN {13.95)

RED HOT CHILI PEPPERS

GREATEST HITS WARNER BROS 48545 (18.98)
23 526 CREEDENCE CLEARWATER REVIVAL

'CHRONICLE THE 20 GREATEST HITS FANTASY 27/GONCORD (17.98/12.98
36 201 JIMI HENDRIX

""" EXPERIENCE HENDRIX: THE BEST OF JIMI HENDRIX EXPERIENCE HENDRIX 111671/ UME (16 98/12.98)
27 4p7 DEF LEPPARD r
1 VAULT — GREATEST HITS 1980-1995 MERCURY 528718/ UME

37
@ 40 13 ERIC CLAPTON
THE BEST OF ERIC CLAPTON. 20TH CENTURY MASTERS THE MILLENNIUM EOLLECTION C:
@ M THE POLICE o
EVERY BREATH YOU TAKE: THE CLASSICS A&GM/CHRONICLES 003765/UME (13.98)
40 37 129 LYNYRD SKYNYRD
THE BEST OF LYNYAD SKYNYRD: 20TH CENTURY MASTERS THE MILLENNIUM COLLECTION MCA

METALLICA
41 30 782 METALLICA ELEKTRA 61113"/AG (18.98/11.98)

@ EAGLES
THE VERY BEST OF WARNER STRATEGIC MARKETING 73971 (25.98)

a3 38 g70 QUEEN

(GREATEST HITS HOLLYWOOD 161265 (18.95/11.98)
LYNYRD SKYNYRD
44 42 114 ) TivE GREATEST HITS MoA 112228/UME (18.98/12.98)

m ROD STEWART
THE VERY BEST OF ROD STEWART WARNER BROS. 78328 (18.98/12.98)

TOM PETTY AND THE HEARTBREAKERS
L 46 39 581 GREATEST HITS MCA 110813 UME (18 98 12 98)
=k TOBYMAC
L ’?_7_ 34 10 pomentum FOREFRONT 25924 (17.98 C0)
@ CHRISTINA AGUILERA
t STRIPPED RCA Gaoiﬂ‘ M(m.% 12.98)
40 2 58 THE BABY EINSTEIN MUSIC BOX ORCHESTRA
BABY EINSTEIN: LELLMLASS)CS BUENA VISTA 861085/WALT DISNEY (7.98)

3 KELLY CLARKSON
BREAKAWAY RCA 6419 #MG (18 98)

36

8.98/11.98)

OMCLESPOLYDOR 002753 UME (11

M1UNME

50 44 1

8o
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TOP POP CATALOG: Catalog Albums are 2-year old titles that have fallen below No.

130 or The Billboard 200 or re-issues of older albums. Total Weeks column reflects
combined weeks tille has appeared on The Biliboard 200 and Top Pop Catalog
Albums. TOP INTERNET: Reflects physical albums ordered through Internet mer-

chants. based on data collected by Nielsen SoundScan. Catalog titles are incfuded.

TOP CIGITAL: Release soid as a complete album bundle through digital download
services. BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations.
@ 2007 Nielsen Business Media, Inc. and Nielsen SoundScan, Inc.

All rights reserved.
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3 = Z
ﬁ &E £8 ARTIST Title 82
1 | 23 =& IMPRINT / DISTRIBUTING LABEL 23 E
DIXIE CHICKS Taking The Long Way
i _'3_ _” § COLUMBIA /SONY MUSIC® B_Q_B
a CORINNE BAILEY RAE Corinne Bailey Rae
2 5 % o « B
JOHN MAYER Continuum
39128 e coLumBiA /SONY MUSIC 0w
4 1 o FALLOUTBOY Infinity On High ¢
E FUELED BY RAMEN/ISLAND /1DJMG
5 o 3 NORAHJONES Not Too Late
= A BLUE NOTE /BLG @
JUSTIN TIMBERLAKE FutureSex/LoveSounds
i 6 102 L omsn ] 7 8
: 7 | LUCINDA WILLIAMS West 14
LOST HIGHWAY
8 SOUNDTRACK Music And Lyrics
: WARNER SUNSET ATLANTIC /AG
8 15 2 VARIOUS ARTISTS Grammy Nominees 2007 3
GRAMMY SO%Y BMG CMG ]
- DAUGHTRY Daughtry
1 18 con ssc00me i — o ;
LILY ALLEN Alright, Stifl
4 e CAPITOL B
THE SHINS Wincing The Night Away
1208 T s eop %
13 BORNE Loss Of Signal {iTunes Exclusive) _
JELLYFISH
14 VAN MORRISON Van Morrison At The Movies 5
MANHATTAN 'BLG o
FERGIE The Dutchess
15 WILL ! 2h/AZM /INTERSCOPE 2 W
3 @
o o B
E5 ARTIST Title SE £
23 IMPRINT & NUMBER / DISTRIBUTING LABEL 2= &

1"
12
13

14

T |
.

6w N @ m os o

-4
=}

a
A

13
14

15

20

i 2

20

w

19

1

9

1

7

NORAH JONES
BLUE NOTE 74516/BLG ®
LUCINDA WILLIAMS
LOST HIGHWAY 006938"

Not Too Late 1

West

DIXIE CHICKS

COLUMBIA 80739/SONY MUSIC @&
JOHN MAYER
AWARE/COLUMBIA 79019*/SONY MUSIC
VARIOUS ARTISTS

GRAMMY 03827/SONY BMG CMG

PATTY GRIFFIN
ATO 0036

Taking The Long Way | g

Continuum 0 B

“Grammy Nominees 2007 5

Children Running Through | ee

FALL OUT BOY

Infinity On High 5
FUELED BY RAMEN ISLAND 008109/IDJMG

VAN MORRISON

Van Morrison At The Movies ae
MANHATTAN 84224,BLG =

CORINNE BAILEY RAE Corinne Bailey Rae 4 i |
CAPITOL 66361 N

THE SHINS Wincing The Night Away W0

SUB POP 705"

DAUGHTRY Daughtry

RCA 88860/RMG c .
THE BEATLES Love 45 w1

APPLE 79808 CAPITOL %
REGINA SPEKTOR
SIRE 44112/WARNER BROS
JUSTIN TIMBERLAKE
JIVE 88062°/20MB4
GERALD LEVERT
ATLANTIC 100341 AG

Begin To Hope g5

FutureSex/LoveSounds o a

in My Songs 5

TITLE
TITLE (DISTRIBUTOR
CINDERELLA Ili: A TWIST IN TIME
|ANIMATED;

THE INVINCIBLE IRON MAN

ANIMATED

DRAGON BALL Z: SEASON ONE
_(ANIMATED)
BEN 10: THE COMPLETE SEASON 1
(ANIMATED)
AIR BUDDIES

{PATRICK CHANSHAW/RICHARD KARN

STRAWBERRY SHORTCAKE: THE SWEET DREAMS MOVIE
_(ANIMATED)
ELMO'S WORLD: WHAT MAKES YOU HAPPY?
__(SESAME STREET MUPPETS
TOM AND JERRY'S GREATEST CHASES
_WARNER HOME VIDED (ANIMATED)
THAT'S SO SUITE LIFE OF HANNAH MONTANA

(RAVEN SYMONE/MILEY CYRUS

THE BACKYARDIGANS: THE LEGEND OF THE VOLCAND SISTERS
(ANIMATED
MY LITTLE PONY: A VERY PONY PLACE
_(ANIMATED

BARBIE AS RAPUNZEL

ANIMATED
THOMAS & FRIENDS: MILKSHAKE MUDDLE

ANIMATED

THE FOX AND THE HOUND 2

ANIMATED

BARBIE OF SWAN LAKE

(ANIMATED)

Data for week of MARCH 3, 2007
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and Nielsen SoundScan, Inc. All rights reserved.

o
Principal Performers & 2
ABEL / DISTRIBUTING LABEL & NUMBER (PRICE) g 2
1 CINDERELLA IIl: A TWIST IN TIME Animated i
|WALT DISNEY HOME ENTERTAINMENT/EUENA VISTA HOME E-TERTAINMENT 29623 (29.98) ¥ |
2 FLAGS OF OUR FATHERS Ryan Phillippe/Jesse Bradford A
= f DREAMWORKS HOME E_NTERTAINMENT UNIVERSAL STUDIQS HOME WDEQ 11782 (29.98) - s
_E_El 1 p OPEN SEASON Animated -1 e
Lo . © SONY PICTURES HOME ENTERTAINMENT 15694 (28.98)
4 FLICKA Alison Lohman/Tim McGraw "
- 1 20TH CENTURY FDX 40665 (29.98) -
THE GRUDGE 2 Tamblyn/Ariell
E SONY PICTURES HOME ENTERTAINMENT 15091 (28.98) Amter, yn/ nele Kebbej it
== ' THE MARINE Jo
A 2 2 WWE HOME VIOED/20TH CENTURY FOX-40677 (29.98) iy Cena/Ke"y G i
= FLYBOYS i
JI,@ 3 2 7MGM HOME ENTERTAINMENT/20TH CENTURY FOX 06212 (29.98) JaES Fr?vCO/Ma(t'n HE =
Y m HOLLYWOODLAND Adrien Brody/Diane Lane A
E - Womil MIRAMAX HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOME VIOED 38462 25.98)
THE GUARDIAN i Kut
m < 3 TOUCHSTONE HOME VlDEO/B_UENA VISTA HOME ENTERTAINMENT 53638 (29 98) Kevin Costner/Ashton cher o
5 g Saw Tobin Bell/Shawnee Smith "
Pt LIONS GATE HOME ENTERTAINMENT 20732 (29.38) B i
’_@‘m EDDIE MURPHY: DELIRIOUS Eddie Murphy "

ANCHOR BAY ENTERTAINMENT 70073 {19.98)

=
12 ;!m PARAMOUNT HOME ENTERTAINMENT 70704 (49.98)

CHARMED: THE COMPLETE SEVENTH SEASON

Holly Marie Combs/Alyssa Milano A

E a9 15 THE LAKE HOUSE

Keanu Reeves/Sandra Bullock | #8

X WARNER HOME VIDED 73672 {19.98)
==

Joaguin Phoenix/Reese Witherspoon P13

Greg Kinnear/Steve Carell L}

WALK THE LINE
ﬁ s g LITTLE MISS SUNSHINE

SONY PICTURES HOME ENTERTAINMENT 15913 (26.98)

Annette Bening/Brian Cox [l

20TH CENTURY FOX 32422 (29.98)
20TH CENTURY FDX 40331 (29.98)
E a8 ls5 THE NOTEBOOK

"2 NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEQ 7497 (1932

Ryan Gosling/Rachel McAdams ]

RUNNING WITH SCISSORS
18 22 49 HITCH

Will Smith/Eva Mendes P13

COLUMBIA TRISTAR HOME ENTERTAINMENT/SONY PICTURES HOME ENTERTZINMENT 11235 (14.98)

e B

WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTZIWMEN T 28287 (29.98)

Johnny Depp/Orlando Bioom Po-13

| 5 4 GRIDIRON GANG

'i’][ 5 1o PIRATES OF THE CARIBBEAN: DEAD MANS CHEST

] " Johns ibi -
1 th i 6 COLUMBIA PICTURES/SONY PICTURES HOME EMTERTAINMENT 14846-(28 981 Dway ek The ROCK ez =
e THE ILLUSIONIST Nortor/Pau! Giamatt
[f;-; a3 Z 20TH CENTURY FOX 40237 (29.98) Edward aul Giamat ity
2 CARS i
L a 13) yie WALT DISNEY/PIXAR/BUENA VISTA HOME ENTEFTAINMENT 27189 (1%98) Animatee £
= ")
r‘iﬂ 16 @ BARNYARD Animated "
S ﬁL NICKELODEON VIDEQ/PARAMOUNT HOME ENTERTAINMENT 43124 (2988}

9 THE DEVIL WEARS PRADA

24 U 207H CENTURY FOX 37440 (29.98)

Mery! Streep/Anne Hathaway L 3H

._E! E THE FAST AND THE FURIOUS: TOKYO DRIFT Lucas Black/Bow Wow  rets
i UNIVERSAL STUDIOS HOME VIDEQ 30649 (19.93)

CHARMED: THE COMPLETE SEVENTH SEASON
PARAMOUNT 70704 (49.98)
HIGH SCHOOL MUSICAL: ENCORE EDITION
WALT DISNEY/BUENA VISTA 49549 (26 98)
DRAGON BALL Z: SEASON ONE
FUNIMATION 02242 (49 98)
BEN 10: THE COMPLETE SEASON 1
WARNER 78082 (19.98)
s 13 FAMILY GUY: VOLUME FOUR

20TH CENTURY FOX 38209 (39.98)
4 18 24: SEASON ONE

20TH CENTURY FOX 05416 (59 98)
g OREYS ANATDMY: THE COMPLETE SECOND SEASON UNCUT

TOUCHSTONE TELEVISION/BUENA VISTA 70093 (59.98)

THE OFFICE: SEASON ONE
NBC/UNIVERSAL STUOIOS 28506 (29.98)

.}ELMO'S WORLD: WHAT MAKES YOU HAPPY?
SONY WONDER 40012 {12.98)

E! 12 24 TOM ANO JERRY'S GREATEST CHASES
— WARNER 65306 (9 98}
42 | 5 4 THATS SO SUITE LIFE OF HANNAH MONTANA

WALT DISNEY/BUENA VISTA 72980 (19 98)
6 6 MARTIN: THE COMPLETE FIRST SEASON
- HBO 36012 (29 98) -
i 44 GREY'S ANATOMY: SEASON ONE
TOUCHSTONE TELEVISION/BUENA VISTA 4173503 (29.98)
| THE BACKYARDIGANS: THE LEGEND OF THE VOLCANO SISTERS
ICK JR/PARAMOUNT 51264 (16.98)

HARMEO: THE COMPLETE SIXTH SEASON
ARAMOUNT 048484 {49 98)

@u SEX AND THE CITY: SEASON SIX: PART TWO
8 HBO 92329 (29.98)
18 WEX AND THE CITY: THE COMPLETE FOURTH SEASON
A HBO 99208 (49.98)
48 11 2 THE OFFICE: SEASON TWO
=g EC/‘UNIVERSAL STUDIOS 30378 (49 98)
] SEX AND THE CITY: THE COMPLETE THIRD SEASON
HBO 99232 (49.98)
SEX AND THE GITY: THE COMPLETE FIFTH SEASON
uHBOL08925H49 90w S —
SEX AND THE CITY: THE COMPLETE SECOND SEASON
HBO 99248 (49 98)
THOMAS & FRIENDS: MILKSHAKE MUDDLE
HIT/20TH CENTURY FOX 31184 (14 98)
SEX AND THE CITY: SIXTH SEASON PART ONE
HBO 98904 (49 98)

WHAT'S NEW SCOOBY D00?: SAFARI SO GOOD
WARNER 02390 (9.98)

24
|'1—-'§| 19 s

Data for w2ek of MARCH 3, 2007 |

For chart repriees zall 646.654.4633

588 niTLe

2 =5 LABEL/ DISTRIBUTING LABEL

FLAGS OF OUR FATHERS

. DREAMWORKS HOME BNTERTANMENTANVERSAL STUDNDS HOME YOEC
THE GUARDIAN

TOUCHSTONE HOME VIDEQYBUENA VISTA HOME ENTERTAINMENT

OPEN SEASON

SONY PICTURES HOME ENTERTAINMENT

THE MARINE

WWE HOME VIDEQ/20TH CENTURY FOX

B i; THE GRUDGE 2 Eal
= SONY PIGTURES HOME ENTERTAINMENT e
& FLICKA
S 20TH CENTURY FOX

2 FLYBOYS
MGM HOME ENTERTAINMENT/20TH GENTURY FOX

'. ! HOLLYWOODLAND

4 MIRAMAX HOME ENTERTANMENT/AUNVERSAL STUDIOS HOME VIDED
'@ g 5 THEILLUSIONIST 1613
ey 20TH GENTURY FOX

10 7 4 EMPLOYEE OF THE MONTH
LIONS GATE HOME ENTERTAINMENT
Peidad 3y Home Essenlidls. © 2007 Rentrack C

FG-13

2
£
e X360: LOST PLANET: EXTREME CONDMON 7 |
i CAPCOM _
" 2 4 {5 PS2: NEED FOR SPEED: CARBON ¢
g : EA SPORTS
"3 |3 4 X360: GEARS OF WARS Sl
== MICROSOFT
" 5 g X360: TOM CLANCY'S RAINBOW SIX: VEGAS &
it UBI SOFT
| 5 25 PS2: MADDEN NFL 07 £
= EA SPORTS -
‘ PS2: BULLY 1
6 7% ROCKSTAR GAMES \
T . | X360: CALL OF DUTY 3 T
11-‘:‘ 8108 Lcrwision
' PS2: WWE SMACKDOWN VS. RAW 2007 ¢
'.\..-I 6 13 THQ
% | 10 7 X360: NEED FOR SPEED: CARBON &

EA SPORTS

s @ PS2: SCARFACE: THE WORLD IS YOURS
1 VIVENDi UNIVERSAL

wWww.americal
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TOP
HEATSEE

ARTIST
LABEL & NUMBER / DISTRIBUTING LABEL (PRICE)

4

EY7.2 8 DANGERBIRD 009 (11.98}
Lo (39 IMOGEN HEAP
_RCA VICTOR 72532 (11,98)

SEE BELOW FOR COMPLETE LEGEND INFORMATION

Titie ‘

Carnavas

Speak For Yourself

Beat'n Down Yo Block

The Poison

Habla El Corazon

Rodrigo Y Gabriela

Writer's Block

| Trust You To Kill Me

'S0 BIG DOMP 5973/KOCH (17.98)
BULLET FOR MY VALENTINE
| TRUSTKILL 74 ¢13.98)
s.' 11 YURIDIA
SONY BMG NORTE 02496 (14.98)
ﬂ 5 15 RODRIGO Y GABRIELA
ATQ 21557 (13.98}
- 5 |5 PETER BJORN AND JOHN
q i . _ALMOST GOLD 001 (12.98)
10 g ROCCO DELUCA & THE BURDEN
IRDNWORKS 165 (12.98)
" ELISABETH WITHERS
BLUE NOTE 66171/BLG (17.98)
KINTO SOL
UNIVISION 311038/UG (12.98)
XTREME
LA CALLE 340011/UG (13.98)

It Can Happen To Anyone

Los Hijos Del Maiz

Haciendo Historia

GATEWAY 165/SMC (15.98)

P.S.D. THA DRIVAH, KEAK DA SNEAK & MESSY MARV

Da Bidness

————ey;

1,f E)ﬁlﬁ?\ﬁgﬁgﬁm&sﬁmm Boys Like Girls b
i ?SEEET!AL 10807 (12.98) End Of Silence =
L ‘,Mﬁ}_ Robbers & Cowards |
B GLecoront shones wet 1598 Awake |
| SAZENLZE;?-/&:: %EE’:EB? New Magnetic Wonder
| BLELER(iTSOTAOR’S: 472 (15.98) Friend Opportunity
| P —— (14.98) Seuencia
j <eLien wiLlis
B bt b0 (1098 Too Young To Fight It
] ;ﬁ:;ﬁ: IS(O%SO/A(STSRALWERKS (14.98) inside In / inside Out .
:Lg‘gnpr)g\;%sérggo Painkiller
S]:lAILOVII:;I%NSHS 14.98 CD/OVD) & Ali's Well That Ends Well
| 5“5\?58900021/3?;! (53@ Countrified
Is)c:ldASLLIs%NKszN?g;J i Please Cﬂe HOE
/ [?UEKAS);P;:)%FJG_%) Jesus Price Supastar |
ﬁi?ﬁzﬁl_skouwemc 83850/SONY MUS C (1£.98) Chroma .
i %?o%smsna 98) The Conch
| 5%507%Env-cwggnﬁvlikusn BROS. (13 98) Beverley Mitchell :
2 E?OQIOUAS?Y;?U%(SG {11.98) B ..Is A Real Boy |
3?9&325355@ £18034/IDJMG (17.98) Inhuman Rampage
l-é’j BMARES’dg'(;n\Em? Friend And Foe_ i
3 EE‘L‘J—;‘[’)“EXT::)';\JYPSEQYSZ/SPV (17.98 Mythmaker :
. ;Jloz)(l)AA\X(I]gFrﬂUSIC WORLD (12.98) Young Prince Of Tha South 3:,. |
5 SE&?D?&ESI)EQA/:JESLE)I; RAMEN (13.93) While The City Sleeps, We Rule The Streets
Mé‘g?'sé‘u':[? 13?331?@;» Aliado Del TiempO_
g\ﬁgb\xﬁ;g 18.98) You're Only Lonely
: mls?:éf%é\ﬁulﬁonycow (11.98) Mickey Avalon |
(%EOO;SEUIESSEZ El Mas Ching_oi
L-SESEENI;'@LNBNZ 13.98) Sound Of Melodies
cLoimscgﬁ,'}ﬁﬁ,ﬁﬁ 13.08) B The Carnegie Hall Performance
v“vII&IlSElLJcEAIEITIﬁomaMACHETE (11.98) Mas Grande Que Tu |
lﬁgg&%gex:f/;sgksmusw 12 98) You Alone
| ﬁmoeé‘;;l&ﬁogg (13.98) Beyond The Palf
ASS(T)R’:IRS?ESLBZEE?OC(EEBAND IE FRES IOV Phantom Punch
. 21%(5:15 3%5»%@’5 A?U’:ICO:I/ SA.98) Rock Star Supernova
:fLI:_SIl-)NSGOA[J‘JS(T;IRALIA/COLUMBIA 88310/SCNY MUSIC (17.98) ® Mighty To Save: Live .
- vTErLioEUR%AoT ‘E'.\QSIRE Two Shoes cn"
g(ﬁlﬁm?llisAaﬂgﬁAS[gl:y MUSIC (11.98) We Were Here |
BREAKING & ENTERING S WEE= i
The Cat'Empi(e—which serves up“an intoxicati'[\g rr)ix of rock, sKa, R&B and other (‘I
geares—gets frisky with its latest album, “Two Shoes,” which debuts this week at No. 49
cn the Top Heatseekers chart. Discover developing artists making their inaugural chart
runs each week in Breaking & Entering on billboard.com.
The bast-selling albums by new and developing acts, cefined as those who have never appeared in the top 100 of The Billboard
20C. it a Heatseekers title reaches that level, it and the act’s subsequent albums are immediately ineligible to appear on the
Heatsaekers chart. See Chart Legend for rules anc exglanations. © 2007, Nielsen Business Media, Inc. and Nielsen SoundScan,
I1c. Al rights reserved.
Go to www.billboard.biz for complete chart data | 6
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Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song

18T TIME (Granry Man Publishing, BMUMalik-Mekty Music,
BiiBasemeni Funk, ASCAP/Hat Sauce Music, ASCAP) REH

24
2 STEP (Top Quatty. BMIE%%OU 87" RB+ 29

30 SOMETHING | Publishing, ASCAP/WB Music;

ASCAP-Aunt Nuttun' Goin O But Funking. ASCAP/Bal Future
Of Universal, BM/Psaim 144:1 Music
AP), HUWBM, RBH 21

A

AINT NO LOVE SONG (CoryLavel Music Goup, BMICogyright
Control} RBH 76

ALL MY FRIENDS SAY éMunah Music Corporation, BMVHouse
Of Full i BMiFull Circle, BMUBIack In The Saddle,

AP Eeseve Puppy Music, ASCAP) CS 50

ALYSSA LIES (Careers-BMG Music Pd)llshl BMiMore Than

Rhyme: Music BMI) CS 5: H100 65. POP 9
R £S LO QUE QUIERO (Mi Trecito De MiVida, S | /Ed -

cines Musicales Clippers, S LAarala Music, L) LT 36

AMARILLO SKY (Rich Texan Music, ASCAP/Bound For Sound
Music. ASCAPAWB Music. ASCAP/Big Lave Music, BMI/Carol
Vincent And Associates, SESAC/Gnnmnr Gm Music, BMYBar
Two Beat Ore Music, ASCAP). WBM, H100 80

ANO | AM TELLING YOU I NOT GOING (Dreamgirls.
ASCAP/Unversal-Getien Music, BMVDreameties. BMI), HL
10093 RBH 18

ANTES DE QUE TE VAYAS (Promociones Musicales HR. 5 A
B Feamusic I, B LT 12

ANYWAY (Defernmava, BMULile Des Auiuers, ASCAP/Bucky
And Clyde. ASCAP)CS? H100 48, POP 57

B

BECAUSE OF YQU {Super Sayin Publishing, BMUZomba Songs.
BMU/Sony/ATV Tunes, ASCAP/EMI April, ASCAP). HL/WBM,

RBH 41

BEER !N MEXICO (Smy/ATV Mitene. ASCAP/istandsoul.
ASCAP: HL CS6 H10085

BEFORE HE CHEATS (Thal Litiie House, ASCAP/Mighty Under-
dog, ASCAP, Sonv'ATv Cross Keys, ASCAP), HL. H100 35. POP

BE GOOD TO ME (k'Stuff, BMVAtHouse. BMYRedtly Music,
GmbH) POP 97

BENDITA TU LUZ (Tulum, ASCAPWB Music, ASCAPAVallinCito
Songs. BMICareers-BMG Music Publishing, BM) (T7

BETTER THAN ME (EM! Blackwood, BM/Hinder Music
BMVHIgh Buck Publishing. 8MI). HL, POP 86

BET THAT (Trick N Rick. BMU/Furst N' Gotd. BMUGold Rush Pub-
lishing, BMY A Oaddy, ASCAP/Trac-N-Field Entertainment,
Bl Chamifiary Camp Music. ASCAP/Universal Music Corpe-
raion, ASCAP), HL_ RBH 93

BE WITH ME (Young Maicolm Publishing, ASCAP/EMI Black-
wood BMIPhoenix Ave Music Publishing, ASCAP/EM Apil,
ASCAP/Justin L.ombs Publishing, ASCAP/Rodney Jerkins Pro-
ductions, BMI) Hi RBH 98

BE WITHOUT YOU (Mary J Blige, ASCAP/Universal-MCA,
ASCAPMBM Music, SESAC/Babyboy's Little Publishing Com-
pany, SESAC/Noontime Souh. SESAC/Jada And Jaden's Pub-
lishing, SESAC/Naked Under My Clothes, ASCAP/Chrysali
Music ASCAP/Jason's Lyncs SESAC/Reach Global Tunes,
SESAC), HLAWBM., RBH

BE WITH YOU (2l Smgs ASCAP/Cherry Lane, ASCAP/Swee!
Gigges ASCAF CLM RBH 44

BOMSHEL STOMP (Mrdas Magic. ASCAP/Midas Music,
ASCAP/Dimensiorial Songs Of The Knoll, BMYK Idato Music
BMVCneny Rver BMUBIg Blue Diamonds Music, BMI), CLM,

CS 55

BOSTON (EM! April, ASCAP/Augustana Music, ASCAP), HL
H10034 POP 32

BREAK EM OFF (Peul Wall. ASCAP/Commission Publishir
BMNoddiactsr Pibfishing, BMUZ Kingpins PubTishing,

ASCAF, RBH 0z
BREAK [T OFF |Tarau ASCAP/Greensteeves. PRS/Dutty Rock,
PRS/EMI Apnl ASCAP/Copyngm COﬂerVAnnarhl Music
BMEMI Blackwood, BMI). HL, H100 52, POP 2
BUOOY Soulchiid, ASCAP/Universal Music Cmporahcn,
ASCAPHC 1030 Publishing, ASCAP/Karl Guinn., BM/Guinn
le. BM/Bug Music ASCAP/Kenix, BMVSugar Biscuit,
CAP) H100 B4 RBH 10
BUY U A ORANK éSHAWTY SNAPPIN) (NapuyBoyPuhllsh-
ing, BMVZomba Songs. BMUGranny Man Publishing
BMyMek Music, BMiBasement Funk South, ASCAP), Wl

RBH 65
c£

CADA VEZ QUE PIENSO EN TI (Sary/ATV Discos. ASCAP) LT
17

CALL ME WHEN YOURE SOBER (Professor Screweye Publish-
g, BMYDwight Frye Music, BMUSweet T 666 Music, ASCAP)
WEM, POP 71

CANDYMAN {Xiia Music. BMYCareers-BMG Music Publishing.
BMYStuck In The Throal, ASCAP/Famaus. ASCAP). HLWEM
H100 78 POP 53

CANT FORGET ABOUT YOU ({lI Wit', ASCAP/Zomba Enterpri

es, ASCAP/will 1 am Music, BMI/CNeny River, BMI/Foray Music

SESAGChnsene Michele Music, SESAC/Boume Co . ASCAP)
CLMHLWBM. REH

CANT GET ENOUGH {Rodney Jerkins Productions, BMYEMI
Blackwood BMUEnsign Music, BMUFred Jeskins Ill.
W\/'_asmﬂn Danieis Productions. ASCAP/EMI April, ASCAP)

HL, RBH 38
CHANGE ME (BMG Songs. ASCAP/Demis Hot Son
ASCAP/EMI April, ASCAP/Strange Motel Music, ASCAPAUnder
gs Songs. ASCAP/Almo Music, ASCAP/Tank 1176 Music.,
ASCAP/Black Fountin Pufishing, ASCAP/Antonio Oexon's
Muzik. ASCAP/Anthony Nance Muzik ASCAP/EMI Blackwood
BMUTar !t Up Music,BMY/Copyright Control), HL/WBM, RBH 22
CHASING CARS (Biq Life. BMI) WBt. H100 36
CLRCLE (Bryan-Michae! Cox, SESACAWBM Musi
SESAC/Songs in The Key Of B Fiat, SESAC/Noontlme South,
SESAG/Notting Hill Sangs. SESAC/Pul It Down Music.
SESAC/Adors Stropashire, ASCAP/Phoenix Ave. Music Pub
IShI  ASCAP/Justin Combs Publishing. ASCAP/EMI Agil,
CAPKendrick Dean Publishing Designze, SESAC/The Deanis
Lls( SESAC/December First Publishing Group. SESAC/Dot 2
Dot Music, ASCAP/Famous, ASCAP) RBH 48
COME AROUNO {Harper Digital Publishing, SOCANMS Music
ASCAP/Pink-Cam Music, ASCAP/STB Music.
ASCAPHumayne, ASCAP/ZAP Pow ASCAP/Fairwes! Music
USA, BMY/Spint Music, BMI& RBH 64
COME CLOSE (Ten Count Publishing BMIShorta Music. BMI)
RBH 70

COME ON RAIN {Mike Cub Music. BMYSweet Radical Music
B't/Pat Price, BMI), WBM. CS 38

COME TO BED (EMI Blackwood, BMUOklahorra Girl Music,
BMIAWS Music, ASCAPARich Texan Music, ASCAP), HLAWBM

cS34

COME WITH ME (WBM Music, SESAC/Songs in The Key 0 B
Flal, SESACNogntme South, SESAC/Kiassic Lee Music.
SESAC/Phoenix Ave Music HJbIlshmg ASCAP/Justin Combs
Publisting ASCAP/EMI April, ASCAP}, HL/WBM. RBH 52

COMD ENTENDER (Bius lunes, ASCAP EMI Apm ASCAP/Gun
hill Music, ASCAP) LT 31

COMO YO NADIE TE HA AMADO (Agressive, ASCAP/Sony/ATY
Times. ASCAP/Bon Jovi, ASCAPAUniversal-PolyGram Intema-
tional, ASCAP/Desmaile, ASCAP/EMI Apiil, ASCAP) 7 16

CRAZY GAR Homey G, BMI) POP 96

CRY NO MORE (Rodriey derkins Productions. BM/LaShawn
Daniefs Productions, ASCAP/EMI April, ASCAPMuknestia Pub-

BMU23, 000 Music, BMIMusic Sa\es Corporation,

ASCAP/EM Blaciwood, BMI), HL, RBH

CUANDO BAJA LA MAREA (Colgems ,M\ ASCAP) LT 32

Apnl, ASCAPMayday Malone. ASCAP/Dimensional Music Of

Music, BMYSo
BMIEMI April,

66 |

1091, ASCAP/Reptilian Music, BMVEMI Blackwood. BMUAIma
Music, ASCAP/Delicate. ASCAP). HL, H100 8, POP &

D

OAME (Editora San Angel, SESAC) LT 38
[JI\EICE7 DANCE, DANCE (Danger Times Publishing, ASCAP)
RBHT1

DESILUSIONAME Faro ASCAP’Samander Melodies
ASCAPAUniversal Musica , Inc.. ASCAP) LT 47

A DIFFERENT WORLD (Nashvistaville, BMINEZ BMi/Sony/ATV
Acuff Rose, BMI Chaylynn, BMVSony/ATV Tree, BMUGold
Walch, BM), HL S 35

DIME QUIEN ES ‘Pacific Latin, ASCAP/Maximo Aguie,
BM/Errreags ASCAPHT 10

DIME (TELL ME) (Manmbero Music, ASCAP/LII Jizel Music
Publishing. BMUSony/ATY D\scos ASCAPMater ASCAP/BMG
Songs ASCAP). HLAWBM, LI

OIXIE LULLABY {EM B!aclwmod BMI/Greenhorse Music,
B/Painck Davis BM/Drum Groove, SESAC/Calhoun Enter-
prises SESAC) HL CS 29

00E BOY FRESH (Tetnoise Publishing, BMIMusic Resources,
gm‘/{:ﬂam\gx ry Camp Music, ASCAP/Songs Of Universal

), HL, R

0DNT CRY (E7 Vida, ASCAP/Scario, ASCAP) LT 14

OONT MAKE ME (Cal [V, ASCAP/BergBrarr ASCAP/Usiversal
Music Corporation, ASCAP/Big Crange Dog, ASCAP/Sony/ATV
glr‘uss Keys. ASCAPMirmensional Music O 1091, ASCAP} CS

DONT MATTER (Byefall Music, ASCAP/Famous ASCAP/Law-
songs, BMI), HL, H100 5, POP 8, RB

DRIVER A (Gargamel Music. BMVEMI Blackwood ButWarner
Chappel SMI. HLWBM, RBH 82

E

ESE (Pnmavera Woridwide Music. ASCAP) LT 2

F

FACE DOWN (The Red Jumpsur Apparatus Publishing Designes.
BMU/Songs Of Universal, BMI/Grim Goodbye Music. BMI), HL,
H100 40 POP 33

FAMOUS LAST WORDS (Blow The Doors Off The Jersey Shore

Music BMI) H100 94, POP 87
Fm AEMA (Universal-Musica Unica. BMI/Baby Records Music,

)

A FEELIN' LIKE THAT {White Monkey, BMi/Rainy Graham,
BMV/Category 5 ASCAPMusic Of RPM, ASCAP/DId Despere-
dos, ASCAPAN2D ASCAP) CS 17

FERGALICIOUS (vl {.am Music, BMVCheny River, BMIHead
phone Junkie Publishing, ASCAP/EMI Aprif, ASCAP/Ruthless
Attack Muzick, ASCAP/Fik Passion Muzick, ASCAP/Fwo Badd
Music, ASCAPMesmwar Music, BMUBughouse, ASCAP).
CLMHL H10021. POP 13

FIDELITY Soviet Kitsch Music, BMIVEMI Blackwood, BMI), HL.
Hi 61 FOF 49

FINO OUT WHO YOUR FRIENOS ARE (Sony/ATV Acuf Rose
BMitavender Zoo Music, BMuCareers BMG Music Publishing,
BMI/Sagrabeaux Songs. BMI), HLAWBM, CS 26

FLATHEAO (EM! Blackwood, BM[) HL H100 75, POP 64

FLAT IN THE FLOOR (ot Listed) CS 57

'FORE SHE WAS MAMA (Sony/ATV Acuft Rose. BVI/Lavender
Zoo, BMYmmokaiee Music, BMUDaphil Music. BMI), HL, CS

FROM YESTEROAY (Apocrzphex Musit. ASCAP) H100 77: POP
78

YA

1 CALL IT LOVE (Sony/ATV Tunes, ASCAP/EMI Agril,
ASCAP/Waihe Music Publishin 5g ASCAP/EMI Blackwood.
SMUFYM Music. BMVEM, PRS), HL. RBH 45

ICE BOX (Mr Grandberry O's Music. SESACAVirginia Beach
ASCAP/EMI April. ASCAPAWB Music, ASCAP 7 vl Court
Music, ASCAP/Christopher Mathew BMUHitco Miusic,
BMyEzeke fnfemational Music. BMUKeriokey Music.
ASCAP/Universal Music Corporation, ASCAP/Fomy Music.
SESAC), HUWBM H100 13, POP 27, RBH 8

IF EVERYONE CARED (Warne Tameriane ijhshmg BM/AM
Your Gillo. SOCAN/Zero-G., SOCAN/Blacx Diesel, SOCAN/Black
Adder Music SOCAN) WBM H10027

IF | WAS YOUR MAN (Sony,ATV Tures. ASCAP/EMI Apnl
ASEAE;SIeHar Songs, ASCAPWater Music Publishing,

I GETTO (&ag& Muslang BMVAnn Wilson, BMiWiloums.

AP)
1 GOT MORE (Hope-N-Cal, BMI/Sexy Tractor, BMUCal IV Enter-
tansent BMVUniversal Music Corporation, ASCAP/Memphers-
fietd, ASCAPLH L.CS 40
IGUAL QUE AYER Waier ASCAP/Sany/ATV Discas. ASCAPY LT

19

1 KEEP COMING BACK (v2, ASCAP/Diver Dann, ASCAP! Jefirey
Steeie, BMY Sm% Of Windswegt Pacific. BMI) CS 28

I'LL WAIT FOR YOU (Cobum, BMVHarley Allen Music.
BMi/Sony, ATV Tree BMg HLMBM CS 11, H10095

| LOVE WOMEN (MY MOMMA CANT STAND) (Rreftneck
Musnc BMYEMI Blackwood BMUBig Borassa Music. BMI), HL

1LV |T (EM! Biackwood. BMVYoung Jeezy Music Inc..
BMV/Toompstone Publishing, BMI, HL. H100 84; POP 30, RBH

37

1M A FLIRT (Shago, SESAC/Einnor, ASCAP/R Kelly, BMIZomba
Songs BMUMamer-Tamerlane Publishing, BMICrown Club
Pubhishing, BMiNappyPub, BMI). WBM. H100 90 RBH 15

IN MY SONGS {Divided. BM{/Ramal, BM Pubiishing Com-
pay, 3M/Warmer-Tameriane Publishing, BMYSongs Of Univer-
sal B') HLWBM, RBH 28

IN THAHOOO (L0sing Composure BMUSIill-h-The Water,
BMI L-anny Man Publishing, BMI) RBH 90

INTO THE OCEAN {Paris On Paper Publishing, ASCAP) H100 57

INVIERNO (Nana Maluca, SESAC/Maxumo Aguirre, BMY/Alvani
M -SACMark Portmann, BMI) [T 35
IRREEMPLAZABLE (Stelias Sengs ASCAPEMI Apiil, ASCAP/B-
Day ASACP/Sony/ATV Tunes, ASCAP/Super Sayin Pudlishing,
BM.Zomba Songs, BMVEMI Blackwood, BMVEMI PRS/Rubet.
ASCAP) HUWBM, LT 15
IRREPLACEABLE (SIellal Songs, ASCAR/EMI A.pn ASCAPB-
Day ASACP/Sony/ATV Tunes, ASCAP/Super S .;aKAn Publishing,
BMI/Zomba Scngs, BMYEMI Blackwaod, BMYEMI, PRS).
HLAWBM, H100'9: POP 7; RBH 12
ISNT SHE {duiaia. ASCAP/Curb Sonas., ASCAP/Charlie Monk.
ASCAP,Gremiin Comer. ASCAPMarbinism com SESAC) CS 37
ISN'T THAT EVERYTHING (Belladiva Music. BMICMX Songs
BMIJommy Lee James. BMUSHill Working For The Man,
SML)M?% 0Ot Combustion. BMVSongs Of Windswept Pacific
) G
IT ENOS TONIGHT Bomells Like Phys Ed, ASCAP/BMG Songs,
ASCAP), WBM. H
IT JUST COMES NATURAL (Warner Tameriane Publishing.
BMi Sycamore Canyon, BMI), WBM. CS 1, H100 68
IT'S ME SNITCHES ([lniversal Tunes SESAC/Snngs Of Univer-
sal, SESAC/BMG Sangs SESAC), HLWBM
IT'S NOT OVER (Surface Pretty Deep Ugly Musw BMVG Watt
Music ASCAP/Wamer Tamerlane Fnbhshmg BMUFloating Lea,
BMVEMI Apnl, ASCAP& HAWBM H1007 POP 4
| WANNA LOVE YOU (Byelall Music ASCAP/Famols.

LIVIN' OUR LOVE SONG (Careers-BMG Music Publishing.
BMMore Than Revires MJSIC BMULII Ninja Time-Mae.
ASCAP‘Ameribr. ASCAP! CS 60

LOBO DOMESTICADO (£ imonsa, ASCAP) (T 27

LONG TRIP ALONE En<ign Music. BMRancho Papa Music
BMI/Home With The Ammadillo, BMUMWhite Tracks,
ASCAP/HGD(J Bumstead McCready & McCarthy, ASCAP) CS

LODK‘ IX’SEEE )V[JU Aamn Edwards Puplishing. ASCAP/EMI

1l

LOST IN THIS MOMENT MI Apiil, ASCAP/Romeo Cowboy
Music, ASCAPAWB Music. ASCAP), HLWBM, CS 33

LOST ONE (Carler Boys Pub..snm' ASCAP/EMI Apil
ASCAPAWB Music. ASCAP/Aint Nuthint Goir' On BulFunklﬂg
ASCAP/Bat Fulure Music, BMYPsalm 144:1 Music.
BMI/Chnsette Michele Music. SESAC/Foray Music,
SESAC/Four Knﬁ Production Inc , SESAC), H/WBM, RBH 55
LOST WITHOUT U (| lee EmTh\cke ASCAPDousOuettesMusic
ASCAP) H100 23 POP 46, RBH 1

LUCKY MAN (Careers-BHG Music Publishing, BMUNervaus
Worm Music, BMYEM) April, ASCAP/New Sea Gayle. ASCAP)
HUMWBM CS31

MAKE IT RAIN (Joseph Cartagena, ASCAP/Reach Global,
ASCAP/ScottSlorch Music, ASCAP/TVY Music, ASCAPYoung
Money anshmg BMVoey & Ryan Music, BMIWarer Tamer-
iane Publishing, BMI), WBIV. H100 16. POP 29: RBH 11

MAKE YA FEEL BEAUTIFUL % 22nd Rublishing, ASCAP/Cher-
Ty Lane ASCAP/Super Sayin iblishing, BMIZomba Songs,
BMI), H/WBM,

MANDA UNA SENAL (Tulum ASCAPWE Music, ASCAP) LT 1

MANEATER (1clstar PubhshlrE ASCAP/Virginia Beach.
ASCAP/Danja Handz Muzk. SESAC/Millennium Kid Music Pub-
lishing, ASCAP/EM! April, ASCAP/WB Music, ASCAP)

HL/WBM POP 63

M;ES%ND GOD r(So ATV Cross Keys, ASCAP/Drivers Ed,

ME ENCANTARIA (Ama BMI) LT44

ME MUERO (EM! April ASCAP‘ 13

MIA (Sony/ATV Discos, ASCAPALos Cangyis, ASCAP/Universal-
Musica Unica, BM!) LT 48

M CORAZONCITO (Prermium Laiin, ASCAP) 1T 34

MISSING MISSOURI (Songs Of Springish, BMIMIKA,
BMI/Hope-N-Ca\ BMY/Gimme Them Gimme Then Songs. BMI)

MISSING YOU 2007 (Aliey Music Corporation. BMUCarlin
America BMIQuartet, ASCAPMusic Of Windswep!
ASCAPMarkeem Music, ASCAP) CS 36

MOMENTS {Graviton Musu: SESAC/Camw\raI Music Group.
SESACAWE Music, ASCAP). WBM CS 25

MONEY IN THE BANK (Prince 01 Crunk Publishing, BMSwizole
Music, BMVEM! Blackwood. BMIsaac Hayes Il Music, BMYS0
ggrgg/lzusw ASCAP/Universal Music Corporation. ASCAP). HL

MONEY MAKER (Ludacris Music Publishing, ASCAP/Universal
Music Corporation, ASCAPﬂhe Waters Of Nazareth, BMVEMI
Blackwood, BMI), HL, PO

MORE (Carolina Blue Sky Mus;c BMULittie Shop Of Morgan-
sonos, B, WBM, CS 49

MR. JONES (Who Is Mike Jones Music, BMY2 Playas Publish-

BMIWarner-Tamerfane Fw)hshmg BMVMyke Diesel.
Arg(:AP/N The Water, ASCAP). WBM, RBH 53

MY LOVE (Tennman Tunes, ASCAP/Zomba Enterprises
ASCAP/Vugﬁua Beach, ASCAPAWE Music, ASCAPWamer-
Tamerlane Publishing BM/Dana Handz Muzik. SESAC/WBM
Musw SESAC/Royahy Righiings. ASCAP/Crown Club Publish-

%NIS BMI), WBM, H100 2C; PO 16,RBH 25

H (V usA ijllshmg BMVDwer Dann ASCAF Jeftrey

RBH7
PUSH T T0 THE LIMIT {Walt Disney, ASCAP) H100 89; POP 73
S
QUE HICISTE (Blue Piztinum Hmnshlng ASCAF‘JuIlo Reyes
Music. BMI/Sony/ATV Discas, AS
QUE LLOREN () Publshing. BMI) LT23

READ MY MIND (The Knhers ASCAP/Umvevsa\%lyGram Inter-
natioral ASCAP) HL, H10091; POP 8

REALLY WANNA KNDW YOU i Brasco ASCAP/M:. Maratti,
BMIDesert Storm, BMIDuro, BMVEM Blackwood, BMYEMI
Al ASCAP/S'reel Tuﬂ ASCAPNo Ousstion Entestamment.

ASCAP) HL, Rl
RED HIGH HEELS BMG Songs, ASCAP/Magic Farming Music,
ASCAP/' itlle Biue Tyuewnt ur BMVAI Mighty Dog Musi
BMU/Sony/ATY Tree, B

ROCK YO HIPS ;Wevks HJhllshl , ASCAP/ Ro/%? Throne Pub-
lishing ASCAP/Dime Piece Collection. ASCAP/KC Masterpiece
Pubiishing ASCAP/Right Note Entertainment, ASCAP/Joc
Migraine Music, ASCAP) H100 97; RBH 34

RUNAWAY LOVE (tudacris Music Publishing, ASCAPAUniversat
Music Cororation, ASCAP/2590 Music Publishing
ASCAP/Keriokey Music, ASCAP/Slick Rick, BMYEriertaining
BMUSongs Of Universal, BMI). HL, H100 2; PDP 9. RBH 3

SAVE ROOM (John [agend HI)I shing BMYCherry River,
BMi/will i am Music, Bvlidessyca Wilson Publishi
BMUSony/ATV Sonﬁ BMI). CLMHL, H100 88, POP 85

SAY GOODBYE (W8 Music, SESAC/B&D{DO)’S Little Publish
ing Company, SESAC/Noortime South, SESAC/Face The
Music. ASCAP/EMI April, ASCAP/Justin Combs Publising
ASC%/PNDEHIX Ave. Music Publishing, ASCAP), HUWBM.

Pop

SAY IT RIGHT {Nelstar Publishing, ASCAPVirginia Beach,
ASCAR B Music ASCAP/Danja Handz Muzik, SESAG/EMI
April, ASCAP) HL/WBM, H100 3 POP 2

SAY OK (Maratone AB, STIM/Koba!t Music, ASCAP/EMI Black:
wood BMI/Oh Suki Music, BMI). HL H1006, POP 54

SAY YES (Cal V. ASCAP/Dimensional Music Of 1091
ASCAP/Drivers Ed ASCAP/Pick Them Taters, Bt Sony/ATV
Cross Keys, ASCAP/Stage Three Music. BMICherry Lane,
ASCAP) CLMWHL CS 44

SER 0 PARECER (EMI April, ASCAP) LT 41

SETTLIN' (Jennlter Nettles, ASCAP/Dirkpit, BM/Songs 0f Bud
Dog hamaland, ASCAPMusic Of Windswept,
ASCAP) HL CS12 H10092

SEXYBACK (Zomba Enterpnises. ASCAP/Tennman Tunes,
ASCAPAWB Music. ASCAPAVirginia Beach, ASCAP/WBM
Musrg, SESAC/Danfa Handz Muzik, SESAC), WBM. H100 28

POP 24
SHE'S EVERYTHING (Ann Wilson, BMUHilIDi W|||y BMUICG
AL Frd 215APNew Sea Gayle, ASCA?), HL, H100 55

SHES LIKE THE WINO (Plamwew Diner, BivtVery Tony Music.
BMI)

SHORTIE LIKE MINE Shan'ah Cymone Mus- ASCAPEMI
Apil, ASCAP/Babytrm Litie Publishing Company,
SESACNooime Sauth “7 SACEM Music, SESAC/Naked
Under My Clothes ASCAP/Chrysalis Music, ASCAP/Thown
Tanfums, ASCAP/A:rControI Music, ASCAP), HL/WBM, H100
41,POP 35, RBH 49

SHORTY SHORTY Linivision, ASCAP) T 4

SHOW ME WHAT YOU GOT (EMi Apiil. ASCAP/Carler Boys
Publishing. ASCAPN.Q C, ASCAP/F OB., ASCAP/EMI Hast-

ings Catalog, BMIeach Giobal Songs, BMVSongs Of Univer

U7

and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position.

THIS 18 WHY I'M HOT (Shawn Mims. BMY/The Blackou! [sgacy.
ASCAPMuziil State Of Mindz, ASCAP/Schofield's
ASCAP/BMG-Careers BMVBMG Songs, ASCAP/Heavy On The
Grin Entergament Publishing. BMILi Jizzel Music Publishing
BMUSangs Of TVT, BMVLI Jon 00017 Music BMYWarmer
Chappell PRS/Keak Da Sneak Publishing Designee BMICurwin
Music BMUirving. BVI), WBM. H100 32; POP 76; RBH

THROUGH GLASS (EM! Apiil, ASCAP/Slorie Sour Music.
AZCAP Wusic That Music, ASCAP). HL, POP 77

THROW SOME D'S (obere Music, ASCAP/Songs Of Universal,
BMU/Team S Dot Publishing: BMYHitco Music. BMiSongs Of
Windswept Pacific, BMI), HL H100 43 RBH 4

TIM MCGRAW Sony/ ATV Timber SESAC/Hillsboro Vatiey,
SESAC/Sony/ATV Tree BV Taylor Swatt Music. BMI), HL, POP

74
T000 SE OERRUMBAO (BMG Songs. ASCAP/SGAE, ASCAP) LT
42

TOO LITTLE YOO LATE {Jetanon Music, ASCAP/Jerk Awake,
nSCAP/Rvm Anne Music. ASCAP/Shapiro, Bemstein & C0.
SCAP) WM, POP 55
TOP BACK Cub Crown Publishing, BMU/Chubby Boy Music
ASC AF “Wamer-Tamerlane Publishing, M) H100 29, POP 39
H

REH 1

U AMUR W8 Music. ASCAP/Guatura, ASCAP) L1 9

TUCK YA ICE (Trck N Rick BMUFirst Nt Gold. BMUArist Pup-
[i-bing Grup West. ASCAP/Money Mack. BMI) RBH 94

T RECUERDO {Tema Music. ASCAP) (T 5

TURN YA DUT (Lil dizzei Music Publishing, BMYCookies And
Mill. ASCAP/Naked Under My Clothes, ASCAP/Chrysalis
1usic, ASCAP/CAmore Music. BBt Gr-Swizole, BMVEMI
Blackwood, BMMe And Marq Music. ASCAP/Swizale Music,

BMI). HL, RBH 93
TUS PALABRAS {LGA. ASCAP) LT 29

UNIDIOTA COMO YO l(‘Ser{;a BMi) LT

UNTIL YOU COME BACK TO ME (Sawand: Music. BMISlong
Agate Music. BMVJobete Music, ASCAP/Black Bul Music
ASCAP) REH 80

UPGRAOE U {B-Day. ASACP/Mussic Wortd, ASCAP/Yoga Flames
Music, BMVJanice Combs Publishing, BMVEMI Blackwood,
BMUTeam S Dot Publishing, BMIHitco Music. BMYSangs Of
Windswept Pacific, BMUSolange MWP ASCAP/Angela Beyince,
ASCAP/EMI Longitude. BMVEME April, ASCAP/Carter Boys Pub-
lishing, ASCAP} HL, RBH 3t

USEOD TO BE MY GIRL : niversal-PolyGram Inlemational

ASCAP/Cancellid |1nch Music. ASCAP/Time For Fiyies,

BMi Dimensional Songs Ot The Knoll, BMJ), HL. RBH 40

1] SSHCUUL[]A SEEN HER ON MYSPACE \nngmon Sound
ASCAP) RBH

U+ UR HAND EMI Blackwood. BMIPink Inside Publishing,
BM{Maratone AB, STIM/Kahatt Music, ASCAP/Kasz Money
Publisting, ASCAP) HL. H10099 POP 63

w

WAIT A MINUTE (Virginia Beach. ASCAP/WE Music.
ASCAP/Keriokey Music. ASCAP/Universat Music Corporaii
ASCAP), HLAWBM, H10083; POP 61

WAITING ON THE WORLO TO CHANGE (Sony/ATV Tues.
ASCAP Specific Harm ASCAP), HL, H100 14, POP 14

WALK AWAY (REMEMBER ME) (Super Sayin Putisting
BMiZemba Songs, BMI Sony/ATV Tunes, ASCAP/EM| April
ASCAP/Havana Biown, BMYSongs Of Universal, BMY/Shanghai
Pubhsnr!ng ASCAP/TioTato Music. ASCAP). HL/WBM, H100

3t,POP 15
WALK IT OUT (Top Quality, BMY) H100 17, POP 26, RBH 16
WASTED (Songs From The Engine Room, BMISongs 01 Univer.
s, BMWamer-Tameriang Ilshmg BMI/Raylene Music.
ASCAP/BP) ), HUWBM, CS 10: H100

GET BUCK Moum Full G Gold, ASCAPA Jniversal Music Corpo-
y-bret-Starts-Fomentow—BvrSomgs B tver

sal, BMVSnx n Stoned, ASCAP) POP 95

GET ME BODIED (3-Day, ASACP/niversal Tures,
SESAC/Songs Ot Universal, SESAC/Team S Dot Publishing
BMYHitco Music, BMI/Songs Of Windswept Pacific, B
1a Yoga Flames, BMYJanice Combs Publishing, BMYEMI
Blagkwood, BM{/Angela Beyince, ASCAP/EMI Aprl,
ASCAP/Solange MWE ASCAP). HL. R

GET TO THE MONEY (Gordon Mauiice Sw:ney‘ ASCAPREEC
Wear Hthsnmg ASCAP/Sunday Delivery Music Publishing,

ASCAP) RBH 84

GET UP (Bubba Gee Music, BMUNoontime Tunes. BMi/Warner
Tamertane Publishin ESBMVRoyalty Rightings. ASCAPAUnwversal
m%ca Corporenion CAP/Chamillitary Camp Music. ASCAP).

GHETTO MINOSTATE {CANT GET AWAY) (Carcers-BMG
Music Publishing BMIClover G, BMYCarlos Hassan Publishing

BMVSandy LAl Music, BMULyte in. ASCAP/Sony/ATV Tunes,

ASCAP), HL, RBH 88

GIVE IT TO ME (Virginia Beach, ASCAP/WB Music, ASCAP/Ten-
man Tunes, BMyZomba Emerpﬂses ASCAP/MNejstar Publishing
ASCAP/EMI Aptil, ASCAP/Stix fm Stoned ASCAP/Universal
Music Corporation, ASCAP/WBM Music. SESAC/Danja Handz
Muzk, SESAC), HLWBNM H100 79, POP 42, RBH 78

GLAMOROUS (Headphone Junkie Publishing, ASCAP/ENT April,
ASCAP/2590 Music Publishing, ASCAP/Uiniversal Music Cor-
poration ASCAP/willi.am Music, BMUCherry Biver. BMUEIvS
Lee Music BMVLudacris Music Hmhsnlng ASCAP/EM! Biack-
wood, BMD), CLWHL, H100 33; POP 22

GO GETTA (EMI Blackwood, BMI/Young Jeezy Music g,
BMUEMI Aprl, ASCAP/No Question Enteriamment. ASCAP/Fitst
N Gold, BMUR Kelly. BMVZomba Songs BM/Golden Fleece,
BMyWamer-Tamerlane Publishing, BMINatiing Date S
ASCAP/). Brasco, ASCAP), HLWBM, H100 46, POP 62
14

GOOO DIRECTIONS (Munah Music Corporation. BMiCastie
Sieef Music, ASCAP/Large Opportunity Music, ASCAP) CS 21

GRACE KELLY (/ika Punch, BMIring BMVSony/ATV Tunes
ASCAP! o Mar Music. ASCAPA e While fm Happy
Songs, ASCAP/Darugl L. Wamer Music Publishing, ASCAP
HL, H100 76, POP 65

GRAVITY S%r;jy/AW Tunes. ASCAP/Specihc Harm, ASCAP). HL
HI0071 66

GUYS LIKE ME Sony/AW Tree, BMUSony/ATV Cross Keys
ASCAP) HL, CS 3

HEAVEN (John L zgend Publishing, BMY/Cherry River, BMI/Prease
Gimme My Pubiishing BMVEM! Blackwood. BMIvaugfin Street
Music, ASCAP Jessyca whison Publishing, BMYEMI L Unart Cata-
109, BMi/Gambi. BM{/Special Agent BMI), CLMHL RBH 58

HE BELIEVED {Kicking Bird, BMI/Songs Of Windswept Pacific
BMYTCT Wind, BM|/Thea {ater BMIY CS 58

HFE’SE {IN YOUR ARMS) (Gordie Is A Prince, ASCAP) H100 19,

HIGH MAINTENANCE WOMAN (SKS3 Music, BMVTimothy
Wilson ST "ung'Sxmpson BMY) CS 18: H10073; POP 83

HILLBILLY DELUXE (EM( April, ASCAP/Brad To The Bone,
A}Cﬁpoglqéuua Shirt Industries, ASCAPACG, ASCAP), HL, CS
16 H100 9

HOLLYWOOO {Carter Boys Publishing, ASCAP/Regqie Ferry
Music ASCAP/Super Sayin Publishing, BM/Zomba Songs,
BMI: HL RBH 56

HOOD BOY (Mellenverse SOCANMNaked Uinder My Clothes,
ASCAPChrysalts Music, ASCAP/Gnat Booty. ASCAPJohete
Music ASCAP, Stone Agate Music, BMY), HL. RBH 60

HOUSE LIKE THAT iMike Curb Music. Bi/Swee! Radical
Mysic =), WBM., CS 42

HOW TO SAVE A LIFE {Aaron Edwards Publisiing. ASCAP/EMI
Apiil ASCAP), HL, H100 25: POP 18

HURT (Xtina Music. BMU/Careers-BMG Music Publishing
BMU/Stuck In The Throat, ASCAP/Famous, ASCAP/Mark Ro
500, BMIEMI Blackwood. BMUInouye. BMI). HL, POP 44

Go to www.billboard.biz for complete chart data

ASCAPTHy Uwn Chil MUSIC_BV7EMTBlackwood. BVIT. FL

H100 11 1T 20, POP 12 RBH 19

| WONOER (Pici(e Buit ASCAP/BMG Sangs, ASCAP, Mag
Farming Music, ASCAP/Lttie Blue Typmnﬁr Music Bl VBP‘

BMY/Sony/ATV Tree, BMUAI Mighty Dog Music. BM)

HLWBM. 0S 43

JOHNNY CASH (WB Music. ASCAP/WamerTarnerlane Publish-
ing, Bt/Wiriters Extreme, BMI) CS 32

JUMP OFF (Crows Tree Publishing, BMi/My Biood Sweat Tears
Publisshing, ASCAP/Gimrre Dat Publishiny N? BMI) RBH 66

JU%T ggw{'HER BOOTY SONG (SGRK Mus c Group. ASCAP)
RBH

K

KEEP HOLOING ON (Awril Lavigne, SCCAN/Almo Music,
ASCAP/Kasz Marey Publishing, ASCAP/Kobatt Music
ASCAP/TCF, ASCAP) H100 38: POP 30

KING KONG (Big Big Kid, ASCAP/Universal Music Corporation,
ASCAPALI D, ASCAP/Ll Reace, ASCAP/Tyreace Publishing,
ASCAP/NVLA Pubisshing. ASCAP), HL, H100 54, POP 5¢; RBH

KNOW WHAT I'M DOIN' (toney Mack, BMI/Young Money Pub-
lishing, BMyWarner Chappetl, BMIRick Ross Publishing
Dwgﬁnee BMNappyPub, BMUZomba Songs. BMI}, WEM,
RBH 67

L o o
LADIES LOVE COUNTRY BOYS (EMi Blackwood, BM! House Of
Full Circle BMYUniversal Music Corporation, ASCAPMem-
uhersfield ASCAPAFull Circle, BMI). HL. CS 3, H100 62
LA LLAVE DE MI CORAZON (El Conuco, BMI/Redami, BMI) LT
2

25

LA MAESTRA Arpa. BMI) [T 45

LA NOCHE PERFECTA (TN Ediciones. BMI) [T 11

LAOTRA "vii Listedi LT 40

LAST DOLLAR (FLY AWAY) (Big Love Music, BMI) CS 9

LAST NIGHT | Justin Combs Pubiishing. ASCAP/EM)
ASCAP/2 Caughters Music, SESAC/Chrstian Combs bllsn—
ing, SESAC/Foray Music. SESAC/Marsky Music, BMVJanice
ComR%sHHJbI shing, BMVEM Biackwood, BMI) H100 42. POP

17

60 7

LEAVE THE PIECES 'WB Music, ASCAP/Sony/ATV Acuft Rose,
B\ Songs Of R. Joseph, ASCAP), HLWBM, POP 94

LE COMPRE LA MUERTE A MI HIJO (TN decwones BMVDos
Sound Publisting, BMI (T 30

LET'S FALL IN LOVE AGAIN (12 Live '/12ik, BMI) ABH 61

LET'S STAY TOGETHER (Lyfe In, ASCAP/SOny/ATV Tuns,
ASCAPI H RBH 39

LIKE A BOY 1 hversal Music Corporation. ASCAP/Royally Righ-

CAPBooteggers top ASCAPAUniversal-PolyGram

Imerwauonal Tunes, SESAC/Jahaae Joints, SESAC/Christopher
Mathew BMI Hitco Music, BMUEzeke International Music.
BMIRevolutionary Jazz Giant, BMYGr8ness, BMI), HL, RBH 75

Ll&(E A STAR (Global Talent Publishing, PRS) H100 56; POP 47
BH 74

LIPS OF AN ANGEL (EMI Blackwood. BMVHIndet Music.
BMiHig hBuckRthshxn% BMI). HL. CS

LIPS OF AN ANGEL (EM| Blackwood, BMVHlnde( Music,
BMUHigh Buck Publishing, BMI), HL H100

LISTEN (8-Day, ASAGP/Miroku Music, ASCAP/WuII;amson
Music, ASCAP/ScoiaRock Music, ASCAP/Kotalt Music
ASCAP/SKG, ASCAP/Cherry Lane, ASCAP/Shigshag Music.
BMI/Songs Of SKG, BMICherry River, BMVEM! April, ASCAP)
CLWHL H10081 QP82 REH 23

LITTLE BIT OF LIFE (Aimo Music, ASCAPAMullintone Music,
ASCAP/Sars Of Spengtish BMIGimme Them Gimme Then
Songs, BMI) HL (- 3 H10082

A LITTLE MORE YOU {WarnerTameriane Publishing, BMYSell
The Cow, BUAVTower Oe, BMVWB Music. ASCAP/Tower T
ASCAPBLA ASCAP) WBM, €S53

N ¥

NAOA PUEOE CAMBIARME | Varner Chappel| BMI) LT 24
NO SE OE ELLA (MY SPACE} Crowr P BM/Senasiian BMI) LT
21

NgTHING LEFT TO LOSE (EMI Blackwood, BM\/Facade Aside,

M) H100 59

NOTHING TO PHOVE (Hope-N-Cal, BMI/Sexy Tractor, BMVCat
1V Enlertainment BMYWarner-Tameriane Pubishi ng, BviLexi's
Paim Tree Music BMi) WBM. CS 51

NOT READY TO MAKE NICE (Woolly Puddin', BMYScrapin
Toasi, ASCAP.C r\r/lysahs Music ASCAP/Sugar Lake Musi
ASCAP). H/WBM. 11004, POP 6

0

OH YEAH (WORK) (Prince 01 Crunk Publishing, BMUSHh Grade
Music Publishing, BMyEM Biackwood, BM/How You Love That
Records. BMULI Jizze) Music Publishing BMI/Ben Hill Ty v
Music. ASCAP/Cookies And Milk, ASCAP/Heavy On The Gr
Enleg,M ent Publishing BMY/Swizole Music, BMI}, HL, RBH 09

ONE {Fist Avenue Music. PRS/BMG Songs, ASCAP/Demis Hot
Songs, ASCAP/EM Aot ASCAP/Strange Motel Music,
ASCAP/Underdogs Songs. ASCAP/Almo Music, ASCAP/Erik
Griggs. BMIMissing Link, ASCAP/Tank 1176 Music
ASCAP/Black Fountain Publishing. ASCAP), HL, RBH 33

Ogg MORE GOODBYE (Lofiely Motel BMY/Steel Wheels, BMI

56

ON THE HOTLINE (Marca Bieu Publishing BMIBiue Star Pub-
fishing BM\/Bleu Carmot Dramond Publishing, BMU/The Nicket
Publishing, BM/Silverplainumy2k Publishing, BV Herbali-
clous Music, ASCAP/Black Fountain Publishinig, ASCAP/EMI
April, ASCAP/WB Music. ASCAP/Sons Of K-0ss, ASCAP),
WBM H100 18, POP 36. RBH 6

00H NA NA (First Avenue Music, PRS/BMG Songs.
ASCAP/Demis Hot Songs. ASCAP/Edmonds Music.
ASCAP/EMI April, ASCA “/Amhony Nance Muzk, ASCAP/Anto
1o Dixorts Muzk, ASCAP/Tank 1176 Music. ASCAP/Black
Fountain Publishing, ASCAP/Strange Motel Music. ASCAP),
HLWBM. RBH 79

QUTSIDE LOOKING IN (Il .ewlle Music Hthshlng ASCAP/Jor-
jare Music Publishi 8 Peaks Music,
ASCAPJerekee, AS AP/Bobian!nMus;c Pubiishing, BMUZin-
galaWoﬂd Mgs;c Publishing, BMi/ evosia Enterlainment, BMI)

H10086 POP 72
OUTTA MY SYSTEM (Shaniah Cymone Music, ASCAP/EMI
Agril, ASCAP/The Kid Slim Music, ASCAP/Siice That Music,
ASCAP/Jobete Music, ASCAP). HL, RBH
OVER IT {Jstanon Music, ASCAP/ etk Awake ASCAP/Shapiro,
Bemstein & Co., ASCAP) H100 66 POP 43

P %

PAIN (EM Blackwood (C: L anada), SOCAN/Blast The Scene,
BMVEMI April, ASCAPMNoodies For Everyone SOCANEMI
Blackwood, BM1), HL. H10063; POP

PAM PAM (Universal-Musica Unica, BMVEMI Blackwood,
BMU/BI keatt Music, BMI) LT

PARA IMPRESIONARTE (Ama. BMI U0 46

PEGAD | rvversal-Musica Unica, BMI) LT 18

PEGATE ayanibe, BMI/Tema Music, ASCAP) LT 28

PLEASE DONT GO (Tank 1176 Music, ASCAP/Black Fountain
Pubhsm 1g ASCAP/EM! April ASCAPA.omalistic. ASCAPAGH

ing Hill ASCAP, HL RBH 26

POP LOCK AND DROP [T (Huiey Records Musm ASCAP/DlAn
dre Smith, ASCAPDelHiTz Muzik, ASCAP) RBY

POPPIN' (Dirty Dre Music. ASCAP/Unwversal MlmcCorporalmn
ASCAP/Lil Vidal Music, ASCAP/Naked Under My Clothes,
ASCAP/Chrysalis Music, ASCAP), HL, H100 44 PGP 9; RBH

POR TU AMOR (Aquila Rad. BM) T 39
PROMISE (Hoyairy Rightings, ASCAP/Universal Music Corpora-
jon, ASCAP/Ostaf Songs, BMU/Sangs Of Universal, BMVENiS
Lee Music BMVEM Blaciwood, BM) HL H100 30: PP 50;

WWW. americanradiohistorv.com

BMF. Fancis MUSIC, BRT). HUWER

SIDELINE HO {First Averi Music. PRS/BMG Songs,
ASCAP/Demis Hot Songs. ASCAP/EM Apnl, ASCAP/Antomo
Dixonts Muzik, ASCAP'AnIrmrB/ Nance Muzik, ASCAP/E D Duz
1, BMVUnderdogs Songs ASCAPAving, BMStrange Motel
Music, ASCAP/Almo Music ASCAP/Fank 1176 Music,
ASCAP/Biak Fountain Publlshlng ASCAP) H./WBM RBH 50

I TU NO ESTAS (BMG Songs A

SMACK THAT (Shroorn S MUSIC BMVSongs 0f Universal
BMUByefall Music ASCAP/Famaus. ASCAP/SIick Jesus
BMVRect orid Music, ASCAP). HL, H100 24: POP 19

SMILE (JRPSL. BMU.Jamrec, BMI) H10067; POP 52

SNOW ((HEY OH)) (Moebetobiame, BM!) H100 22, POP 28

SOLA (Urier.al Musica Umca BMURompediscoteca, BMIWise
W Puslbishing, ASCAP 2 r3

SPOKEN LIKE A MAN {Careers-BMG Music thllsh\l!%
BMVAsierira BMI/Sagrabeaux Songs. 8MU/Sany/ATV Cross
Keys, ASCAP/MI% ity Underdog. ASCAP). HL, CS 45

STAND (Music Of Combustion Ml/Songa 0f Windswept Pacific.
BUDanny Orton Songs, ASAPAUniversal Music Corporation,
ASCAP). HL, €S 13 H100 100

STARTIN' WITH ME (Careers-BMG Music Publishing, BUShi-
Iake Maki, BM\/Sngs Of Windswept Pacific. BMVSﬂnQS o
Thorich BM Fox Ridge Music. BMI) WBM, CS 27

STRUGGLE NO MORE (THE MAIN EVENT) (Writiog Lit
ASCAP/Piain Truth, ASCAP/BIQ Harlem Music. BMIJoel Weath-
eArs Mu5|cBBMSI/7(Jshuleah Music, ASCAP/Universal Lingo,

STUPID BOY (Song Planet, BMYSongs Of Universal, BMYThat
Litle House ASCAPWords & Music, ASCAP/Cal IV
ASCAP/BergBrain, ASCAP), HLWBM. CS 4; H100 45 POP 58

SUDDENLY [ SEE {Soay/ ATV Timber, SESAC/Sony/ATV Tunes
ASCAP), HL, H100 47

THE SWEET ESCAPE (Harajulu Lover Music, ASCAP/Byefali
Music, ASCAP/Famous. ASCAP/Pian Music, ASCAPY Hi00 6;
POP3

o=

TAKE CONTROL (God Given, BMVMI Suk ASCAP Universal
Music Corporation, ASCAP/Serious Scriptures. ASCAP/Fermata
Do Brasil, ASCAP/Fermala International Melodies,
ASCAPAWixen Music, ASCAPWamer Chappell, BMUirving,
BMUGeomantic Music, BMI} RBH 85

TAKE IT ALL OUT ON ME (Hope-N-Cal BMIWarmerTamerlane
Publishing BMULexi's Paim Tree Music. BMI), WBM, €S 47

TAKE ME AS | AM (Nam Tim Preductions, ASCAP/Ezeke Interna-
tianal Music. BMHiteo Music, BMI/Songs Of Windswep! Pact
ic, BMyUnwversal Music Corporalion, ASCAP/Boctleggers Siop.
ASCAP/Kerickey Music, ASCAP/Tabulous Music, ASCAP/Hitco
South, ASCAP/Sengs Of Universal, BV, HL, RBH 20

TAL VEZ (Nof L slei) LT 49

TEARDROPS ON MY GUITAR (Sony/ ATV Timber, SESAC/Hills-
boro Valiey. SESAG/Somy/ATV Tree. BMU/Taylor Swift Music
BM) HL CS 41

TELL ME (Justin Combs Publisting, ASCAP/EMI April, ASCAP/2
Daughters Music, SESAC/Chnstian Combs Publishing,

SESAC Foray Music. SESAG/Ariya Nicole Publishing, BMIAan-

1ce Combs Publishing, BMVEM! Blackwood, BMVShai Jones

Music, BMVSongs Of Universal. BMVZXS Pub, BMWamer

Chappell. BMY/Christopher Garettis Publishing,

ASCAP Sony/ATV Songs, BMIN.0. C ASCAP/F 0B. ASCAP),
HLABM H10053, POP 34; RBH 9

TE LO AGRAOEZCO, PERO NO | Galu\ ASCAP/WB Music
ASCAP: LT 8

THAT KIND OF OAY (We'e Going To Maui BMI/Hits And
Srnashes Music. ASCAP/2820 Music, BMVZomba Enterprises.
ASCAP/Good Country Momin, ASCAP/Ca! IV, ASCAP/Berg-
Brain, ASCAP/JorgaSong,  ASCAP) Wi

THAT'S THAT (My Own Chn Music. BMVEM Blackwood,
BMi/Zomba Songs, BMIR Kelly, BMVD.M P, BMYTeamstas,
B! Evaon Music, BMving, BMI), HL/WBM, H100 60; POP
100 RBH 32

THIS AINT A SCENE, IT'S AN ARMS RACE (Chicago X Soit-
core BMYSony/ATV Songs B HL H100 10 POP 10

Data for week of MARCH 3, 2007

74

WATCHING YOU (Mike Curb Music, 8MMultisongs BMG
SESAC/Songs From The White House, SESAC/Bridge Building,
BM; Dino's Sang Shop. BMI), WBM, CS 2. H100 51 POP 75

THE WAY I LIVE (Exreme Entertainment New Orleans Publishing
Compa/Trl Productions, ASCAP) H100 43, POP 41

WE FLY HIGH 1Sally Ruth Ester Pulishing ASCAP/Zukia
MSUSIC BMVSongs O Universal, BMI), HL, H100 15, POP A
RBH 27

WEH OEM A 00 (Copyright ConlrolPelpo Music, ASCAPMest-
ury Music. ASCAP/Tinian Toe Music, ASCAP) RBH 100
WELCOME TO THE BLACK PARAOE gikowl‘ne Doors Oft The
Jerver Thore Shusic, BMI) H100 26, POP 17
WE HIOE {{I SEE THE FUTUR ) (Mary ). Biige, ASCAP/Universal-
MCA, ASCAP/Universal Music Corporation, ASCAP/WBM Musc.
SESAC/Son s I T Key OF B Fat, SESAGNoortme Sout,
SESAG’me eans List, SESAC/December First Publishing Group.
SESAG/Naked Ur-dtr My Clothes, ASCAP/Chrysalis Music.
ASCAP: HL/WBM, RBH 43
WE TAKING OVER (Not Listed) RBH 73
WHAT GOES AROUND...COMES AROUND {Tenniman Turies.
ASCAP/Zomba Enterprises, ASCAPAVirginia Beach, ASCAP/WE
Music. ASCAPMamerTarmerlane Publishing, BMVDan;a Handz
Muzik, SESACAVBM Music. SESAC/Royatty Righfings,
ASCAP/Crown (1 Pushshing, BMI), HLWEM, HI 1;POP
WHAT I DID LAST NIGHT (E! Blmood BMIMusic O!Stage
Three, BMI/Bcnby Song And Saivage, BMUStage Three Mus

BMI}, HL CS 46

WHAT YOU ARE (Shanich Cymone Music, ASCAP/EM) Api
ASCAP/Slack AD_ASCAP/BMBG Songs, ASCAPNaked Under My
Clathes. ASCAP Chrysalis Music, ASCAP), HLAWEM. RBH 68

WHERE 0A CASH AT (Money Mack. BMI/Young Money Pub-
ishing, BMiWarner Chappell, BMIRemynisce Music.
ASCAP/Reach Global, ASCAP/Trac-N-Field Enteraimen,
BMIMolfings, ASCAP), WBM. RBH 87

WHERE LOVE BEGINS (Mo Quincyderce Music Publishing,
BMYOctober 12th, ASCAPHitco South, ASCAP/Demse Rich

5, BMVEvaraemusic, ASCAP) RBH 95

WHITE & NERDY (Chamillitary Camp Music, ASCAP/Universal
Music Corporation, ASCAP/Play For Play-N-Skillz, ASCAP/EMI
Apil, ASCAPA eathatace Music, ASCAP/Skllz For Skillz And

éMusm ASCAP). HL, POP 68

WIND IT UP {Harajuku Lover Music, ASCAP/The Waters Of
Hazareth BM/EMI Blackwood, BMMiliiamson Music, ASCAP)
HL H100 70 POP 59

WITH U (Shaniah Cymone Music, ASCAP/EM Apil,
ASCAP/Stack AD , ASCAP/BMG Songs, ASCAPMNaked Under
My Clothes, ASCAP/Chiysalis Music. ASCAP/Fiyte Tyrie Tunes

ASCAP), HLAYEM, RBHS1

A WOMANS LOVE (WB Music., ASCAP/Yee Haw, ASCAP)
WBM, CS 20

WOULDNT GET FAR {BabyGame, BM/Pico Pride Pubiishing,
BMY/Gimme Back My Publishing. ASCAP/EMI Blackwood
BMY/Jobete Music, ASCAP). HL, H100 72; POP 93, RBH k!

VEAR 3000 (EMI PRS/Rondor London. PRS/EMI Blackwood
BME, HL, H100 58, POP 45

YOU {Germen Dog Music, ASCAP/TVT Music, ASCAP/Ostat
Sonigs, BMUSotndton Tunes, BMVYoung Money Pubishing
BM amer—Tarnenane Hthshmg BMVReformation Publishing,
PRS). WBM, H100 12, POP 3

YOULL ALWAYS BE MY BABY 'CamevsBMG Music Pulish-
ing, EMYGingerdog Songs, BMYSony/ATV Tee, BMYGold
Watch, BMVEMI Blackwood. BMVHam Wire Music. BMI), HL,

0S14
Y SI VOLVIERA A NACER (Cuttra Urbara Publishing, ASCAP)

Z00M (Till Productions. ASCAP/Granny Man Putfishing. BMI)
H100 98; POP 88; RBH 54
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Billbeard

CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

MARIKETPLACIE

For ad placement write to classifieds@billboard.com or call 800-223-7524

T-SHIRTS REAL ESTATE REAL ESTATE

Doy o otk [sibivic?
- lf'se

BACKITAGE
FASHION

Worldwide Distributors of Licensed:
ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

WwW.backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

PUBLICATIONS

The Ultimate
Deal-Making Tool!

THE LEADING WORLDWIDE RESOURCE
GUIDE COVERING EVERY ASPECT OF
THE MUSIC AND VIDEO INDUSTRIES

OVER 13,000 LISTINGS
FROM OVER 49 COUNTRIES

e Record tabels

¢ Viceo and Digital Music Companies
 Music Publishers

s Wholesalers

o Accessory Manufacturers

o Packaging & Labeling

e Enfertainment Attorneys

* Replicators & Duplicators

o Plants & Services

o And more!

ORDER BY PHONE: 800-526-2706
OR ORDER ONLINE: www.orderbillboard.com

OVER
13,000
THE WORLDWIDE Ils"NGS!
REFERENCE SOURCE L

FCR MUSIC iNpUSTRYJIE S
INFORMABON s

Bilbsare
INTERR
B

For Classified Advertising Rates

email: classifieds@billboard.com
or call 1-800-223-7524

Manhattan - 40’s

Buiiding for Sale 50 x 100
21,000 FAR
Contains World Class
Recording Studios
Main Studio - 50 x 55 X 24 (h)

Prudential Douglas Elliman
Rick Dana - 212-692-6182

FATRER'S RIGHTSH!

Call attorney

Jeffery Leving
312-356-DADS or visit

www.dadsrights.com

BUSINESS
OPPORTUNITES

SOUTH BEACH TV SERIES
FOR SALE
http:/www.southbeach33139.com

MUSIC
MERCHANDISE

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. Major label CD's, cassetes
and LP’s as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorplo Muslc, Inc.
P.0.Box A Trenton, N.J. 08691-0020
emall: scorplomus@aol.com

SERVICES
1,000CDs

in full-color jackets for just

990" %

Call today for
your free catalog!

1-800-468-9353

www.discmakers.com/bb

~)DISC MAKERS®

WANTED TO BUY

DESPERATELY
SEEKING VIDEO/DVD/CD
Grammy show 2/11/07 or if nothing else
just the Christina Aguilera performarce.
“This ts A Man's World” Will pay very well
- within reason for all cost!
Call - 631-838-2116 leave a message

www.americanradiohistorv.com

TIBURON LAND COVIPANY
o § )

The Bill Graham Estate

Located on a gated private hilltop oaly 15 minutes Tom the Golden Gate Bridge. this 11 acre
(+/-) estate offers a dramratic new ©ntemporary 12000 sq ft (+/-) main house, a separate
guest house, a gigartic level outdoor entertaining area (pool, cabana, waterslide, soccer lawn,
playground, volleybal, bas<etball, racquetball, etc). a workig organic garden with huge gresn-
house and much more. =Jli San Francisco skyline siews can be seen from the most of he
developed areas of the prcperty. The nain house, designec by noted “green” architect Sim “an
der Ryn, offers dramatic fcrmal entry, living & dining “oorr € (all with fabulous views) plus a cro-
fessional chef's kitchen-family room & adjoininc pizza cven patio). a professional music stu-
dio/entertainment center. 3 huge SF view luxury mester Cedroom suite. a separate kid's wing
& children’s playroom & much more.

For Sale: $27 Millicn

David C. Gilbert Attornevy/Broker
(415) 435-3752 10 Beach Road, Tiburon, CA 94920
www.tiburonland.com

MARCO ISLAND, FLORIDA

= I -

[ g b e —
Water Front Luxury 9,051 sq.ft. Under Air. Two Docks

$9,400,000.
Also available for location

Padrick McDonald
RE/MAX Realty Unlimited
1.877-349-54&4
wluxuryhomesmarcoisland.com

PROFESSIONAL SERVICES

300 .S8.. $775.00

Includes: 1-color bookiet &
I-color €D label from print-ready
film, jewelbox, shrinkwrap

Includes: 4-color booklet &
2-color €D label from print-reody
film, jewelbox, shrinkwrap

l ooo PaEHaDsez s 1099000

PD.J. VEINYL PROMO
100 127 vinvi $799.00 additional tP's: $1.30 aach
500 127 vimve $1,279.00 reorotr 5712.00

1000 127 vinvt $1,889.00 reorosr - 5131500
PACKAGES INCLUDE: WHITE JACKEY w/ HOLE » MASTERING = FUL. PRGCESSING *
TEST PRESSINGS ® 2-COLOR LABELS {steck bockground) = SHRINKWRAP ® QUICK TURK AROUND

RAINBO RECORDS swmurciunne Corroranon
8960 Tion Ave., Canoga Park, CA 91304 - (818) 280- 1100
Fax: (8181 280- (101 » vnw.rainborecords.com « info@rainborccords.comn
DO YOU HAVE A
PROFESSIONAL SERVICE YOU WOULD LIKE THE MUSIC
INDUSTRY TO KNOW ABOUT?
WRITE TO

\VE'VE MOVED!

to laryer facilites
In Canoga Park

ASK FOR OUR FREE BROCHURE!

=)

LA 1 Bl
ORCALL 1-800-223-7524
AND GET A FREE LISTING ONBILLBOARD.BIZ

RD.COM
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- NOTICES/ANNOUNCEMENTS HELP WANTED

CALL US TODAY
AND ASK ABOUT
THE BILLBOARD
CLASSIFIEDS
INTRODUCTORY OFFER

FOR NEW ADVERTISERS!

1-800-223-7524 or
classifieds @billboard.com

MANAGEMENT
WANTED

Male Pop/AC

Singer-Songwriter
Seeks Representation
and/or Management to
shop to Indie and Major
labels. Contact artist at

www.masonmusic.net

BILLBOARD GLAS

RECORDING MEDIA
SPECIAL
MARCH 17TH EDITION

DON'T MISS THIS EXCITING SPECIAL
EDITION THAT wiLL ADDRESS THIS
VERY IMPORTANT SEGMENT OF THE
MUSIC INDUSTRY. EXPLORE HOW
OPTICAL DISC REPLICATORS ARE
FARING IN THE AGE OF THE DOWN-
LOADS. DEADLINE 3/5/07
CALL TODAY AND PLACE YOUR
CLASSIFIED AD MESSAGE!
1-800-223-7524
CLASSIFIEDS@BILL BOARD.COM

R E?&?D =

Young NYC-based indie record label, 785
Records, seeks to fill a Marketing/Praduct
Manager position. Requires Bachelor's de-
gree and minimum of 3-5 years of record
tabel experience. Sulory TBD. Qualified
candidates please reply with cover letfer and
resume fo resumes@785records.com. For
more information about 785 Records, please
visit www.785records.com.

VOLUNTEERS NEEDED

Interested in volunteering at the most important
music industry upcoming events?
Billboard Mobile Entertainment Live -
Spring March 25-26, 2007
Orange County Convention Center Orlando, Fl.
Billboard Latin Music
Conference & Awards - April 22nd - 26th 2007
InterContinental Miami.

Please contact: Courtney Marks

cmarks @billboard.com
646-654-4652

M

- DUPLICATION
REPLICATION -

- VINYL PRESSING -
-CD ROM SERVICES-

- DVD SERVICES
FOR SALE -

- PROMOTION &
MARKETING SERVICES -

- MUSIC DISTRIBUTORS -
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- RECORDING STUDIOS -
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- STORES FOR SALE -
EQUIPMENT FOR SALE -

- STORE SUPPLIES -
- FIXTURES -
- CD STORAGE CABINETS -
- DISPLAY UNITS -
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- INTERNET/WEBSITE
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- BUSINESS SERVICES -
- MUSIC INSTRUCTION -

- BUSINESS
OPPORTUNITIES -

- COMPUTER/SOFTWARE -
- MUSIC MERCHANDISE -
- T-SHIRTS -
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BONAFEDE
a key role in producing Michael Jackson’s international “Bad” tour. He was
also a booking consultant for the United Center in Chicago; HP Pavilion in
San Jose, Calif.; and Xcel Energy Center in St. Paul, Minn.

Following Bonafede’s funeral Feb. 19 in Los Angeles, Diamond told
Billboard: “Sal Bonafede was a class act and larger than life. I was incredibly

brilliant and passionate executive.”

the job done.”

team all these years.

TWIN GIRLS: Grace Ana Herms and
Isabella Noelle Herms, to Natalie
Grant and Bernie Herms Feb. 16 in
Tennessee. Mother is a Curb record-
ingartistand the Gospel Music Assn.’s
reigning female vocalist of the year.

BOY: Evan Mathew to Jeffrey and
Judy Zakim Jan. 29 in New Haven,
Conn. Father is senior director of e-
commerce and Internet marketing
for Blue Note Label Group.

{ DEATHS

Cindi C. Lazzari, 52, attorney for sev-
eral country and rock acts, died Jan.
30 at her home in Austin after a long
battle with breast cancer. Local and
national recording artists represented
by Lazzari included Pat Green, Eric
Johnson, the Gourds, Kelly Willis,
Bruce Robison, Charlie Robison,
Spoon, Shawn Colvin and Cross Cana-
dian Ragweed. She also represented
many radio and TV personalities.
Last summer, Texas Gov. Rick Perry
signed legislation Lazarri sponsored
that protected a musician’s record-
ings from claims of other parties.
Lazzari is survived by her husband,
Joe Priesnitz, and her children, Har-
rison Carter Watkins, Frederick Enzo
Priesnitz and Anna Copeland Laz-
zari. Educational trusts have been es-
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Sal Bonafede, 74

The touring industry is mourning the death of veteran tour producer Sal
Bonafede, 74, who passed away Feb. 14 at his home in Los Angeles.

Bonafede worked as Neil Diamond’s tour director for more than 30 years,

the last several in partnership with Jeff Apregan, who calls Bonafede a “friend
: @ and mentor.” Early in his career, Bonafede managed

® Dion; it was during that period that he first met

! Diamond, who was then a fledgling songwriter.

In the 1960s, Bonafede managed Rod McKuen and
the Doors. As part of Management I11, he was involved
| in the careers of John Denver, Bob Dylan, Frank
Sinatra and others. After he began focusing on the live
entertainment business in the 1970s, Bonafede played

lucky to have had him in my corner for over 30 years and was always proud
to call him my manager, my consigliore and, most of all, my friend.

AEG Live CEO Randy Phillips worked with Bonafede on Diamond’s
North American tours. “Sal was both excruciatingly relentless if he
wanted something and wonderful if you needed a friend,” Phillips says.
“Having survived three Neil Diamond tours, countless lunches and
dinners, and a thousand hours of phone calls, his passing has lefta
giant—Ilike the man himself—hole in my life. The industry has lost a

Last year in a Billboard special on Diamond, Bonafede spoke of working
with the artist. “We’ve all been doing this together for a long time,” Bonafede
said. “We have a great working relationship, and we know what it takes to get

Bonafede said he found working on Diamond’s tours rewarding
personally and professionally. “How many artists have had the type of career
Neil has had?” he asked rhetorically. “I'm very proud to have headed up his

He is survived by his wife, Suzanne, sons Jeff and Chris and four
grandchildren. Memorial donations can be made in Bonafede's name to the
Lange Foundation (langefoundation.com).

-Ray Waddell

tablished for Priesnitz and Anna Laz-
zari. Contributions may be made to
College America FBO Frederick
Priesnitz and Anna Lazzari, ¢/o Ray-
mond James & Associates, 221 West
6th St., Suite 1210, Austin, TX 78701
or to the charity of your choice.

Mike Clark, 63, co-owner and man-
ager of Southern Tracks Recording,
died Feb. 1 at his home after an
eight-month battle with cancer.
Under Clark’s direction, Southern
Tracks has become one of the most
successful recording facilities in At-
lanta’s history.

Southern Tracks has contributed
to the combined sales of more than
40 million albums.

Clark was inducted into the Geor-
gia Music Hall of Fame in 1999. He
is scheduled to become a 2007
Recording Academy Honors Award
recipient from the Recording Acad-
emy, to be presented April 26 by the
academy’s Atlanta Chapter. Clark
also managed and produced contem-
porary Christian band Newsong,
whose “Arise, My Love” has become
a standard in contemporary Christ-
ian music.

He is survived by his wife, Melissa;
his children, Courtney, Chris, Pay-
ton, Robyn and Travis; and his
brother, Randy.
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Sean “Diddy” Combs with RM Records dance/
pop artist Erika Jayne backstage at the Zac Foser
fashion show during New York's Fashion Weex.
PHOTO COURTESY OF KAYEMEE PHOTOGRAPHY
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Nashville supersta AbBn
Jacksan, center, recentls filined the
videc for current single “A YWoman's Love,
from his Srammy Award-nomaiatad album “Lize
Red or a Rose™ Pictured with Jackson is cirectarial
team Honey: Laura Kelly, left, arc Nick Brooks. ~ht.
PHCTO: COURTESY OF TONY PNIPPS

Legendary

producers Phil

Ramone, keft and

Quincy Jenes, right,

with d=sicne” Maria
Snyde® Jan. 25 3: the
Natiorat Mertoring
Partnership’s gela. Jones
preserted Ramone with an
Excellenc2 in M2ntoring in
the Ar=s aweard. proTo:
COURTESY C* TERRIS_OTKIN
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BILLBOARD UNDERGROUND:

Core Music Bllboard Underground presentec Finnish
o sensation Janita Jan. 29 at the Core Club in Mew York.
1 . - W i PHOTOS: COURTESY OF DLAMIBLA COCHRAN/WIREIMAGE.COM

Cherry Lane Publishing, which just signed an agreement with Sanrio Inc. to exclasively write and perform music for all ABOVE: From lef are artist manager Will Hunt, Los

B e
LSS

characters in the Sanrio family, held a breakfast for fashion editors as well as Hello Kitty licensees at the Palace Hotel Angeles Times marketing director Douglas Trueblood. Janita
during New York Fashion Week. Pictured, frem ft, are Cherry Lane Music Fublishing director of film and TV music ard Billboard editodal director Scott MciKenzie.

Brooke Primont, Cherry Lane Music Publishing VP of advertising music Dan Rosenbaum; Sanrio president/COO Mas b P e . L

Imai; Cherry Lane Music Publishing CEO Peter Primont; and Cherry Lane Music Publishing creative and marketing = g‘eg’;:\'; esJ gggiaﬁ:;g::r? an audience of music industry
coordinator Brigitte Green. PHOTO: COURTESY OF JENNIFER GREYLOCK 4 Eate L=k
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EDITED BY MICHAEL PAOLETTA

a Midnight Clear.”

A BRAZILIAN TRIBUTE TO IGLESIAS

With caipirinha in hand, Track recently stumbled onto Brazil-
ian star Alexandre Pires at Del Angel Music Studios in Miami
Beach. Pires was putting the finishing touches to his vocals for
his new album, “Homenaje . . . A Un Idolo,” due this spring
from EMI Televisa.

The album is a tribute to Julio Iglesias and includes songs
popularized by the Spanish star. Pires, the only Brazilian artist
since Roberto Carlos to gain entry into the Spanish-language
pop realm, was previously signed to Sony BMG. “Homenaje,”
produced by Adrian Posse, will be his first Spanish-language
album in three years.

CHART FLIRTATIONS

Eagle-eyed readers of Billboard’s charts will surely have cocked
eyebrows when they come across hip-hop track “I'm a Flirt.”
The song has been recorded by both Bow Wow and R. Kelly.
Bow Wow’s version features Kelly, who co-penned the track,
while Kelly’s version features T.1. and T-Pain. Due to the simi-
lar characteristics of each song, the plays for both versions will
be totaled under one chart listing.

“I'm a Flirt” first appeared on Bow Wow’s Columbia/Sony
Music album “The Price of Fame” as a bonus hidden track.
iTunes shoppers, though, can purchase the track as asingle, as
Columbia has download rights—but not the singles rights to
promote it to radio. Kelly, meanwhile, is recording his as-yet-
untitled new album (due May 29) for jive; it will include his ver-

sion of the song.

THEY WRITE THE SONGS
New and veteran songwriters were
in the spotlight at BMl’s “Who’s

Next? Writers on the Rise” recep-
tion, held Feb. 20 at New York’s
Redeye Grill. The industry con-
fab delved into the personalities
of several songwriters, ranging
from the feisty and fes-

tive attitudes of 17-

year-old rapper Tanz

and New York singer
Lady GaGa to “old
hands” like Dave
Katz (who most
recently contributed
to Gym Class He-
roes’ “Cupid’s Choke-
hold”) and song-
writer Duncan Sheik.
“l never really
‘got’ music until |
met Duncan. | was al-

ways a theater guy, a

stage man, until we

started working to-
gether,” lyricist Steven

R. KELLY

summitin its 51st week, the lat-
est in its chartlife a title has ever
led at AC. Two weeks ago, Beding-
field passed Rob Thomas’ “Lonely No
More” (No. 1in its 47th week in January
2006) when “Unwritten” reclaimed No. 1 sta-
tus in its 49th week on the chart.

During the course of its stays at No. 1, which began last Sep-
tember, “Unwritten” has been interrupted by Daniel Powter’s “Bad Day,” Rascal Flatts’ “What
Hurts the Most” (twice), Kimberley Locke’s “Jingle Bells” and Hall & Oates’ “It Came Upon

BEDINGFIELD BACK ON TOP

“Unwritten” by Epic artist Natasha Bedingfield sets two records
by returning to the top of the AC chart for an 11th week with a
2-1rise, displacing John Mayer’s “Waiting On the World to
Change” after a week at No. 1. Bedingfield’s track has now held
the No. 1 spot in an unprecedented five separate stints, an up-
and-down run that passes the four individual advances to the top
made by Shania Twain’s “Forever and for Always” and Uncle
Kracker's “Drift Away,” both in 2003 and 2004.

“Unwritten” also rewrites a second mark: The song revisits the

NATASHA
_BEDINGFIELD

Sater said of Sheik. The
pair worked extensively
together on the score to
the new Broadway musi-
cal revival of “Spring
Awakening.” Now that
he’s gotten the bug, Sater
is considering writing for R&B artists. “Sometimes | feel like
that genre is really behind, that lyrics come so secondary to
everything else,” he said. “They could use an update.” (Track
likes this guy.)

The 37-year-old Sheik, who produced Brooklyn, N.Y.,
singer/songwriter Chris Garneau’s debut album “Music for
Tourists,” spoke about his initial rise to fame (with the 1996 hit
“Barely Breathing”). “After that, it was hard not equating
album sales with what | thought of as a successful album,”
Sheik noted. “But now the fans that buy the record are clearly
the ones who were in it for the long haul. Maybe 100,000 out
of the 600,000 that bought [the self-titled debut album]
bought the last one [2006’s “White Limousine”]. But maybe
that’s a testament to those people’s good taste.”

FINISH WHAT YA STARTED

A planned Van Halen reunion tour featuring original front-
man David Lee Roth with brothers Alexand Eddie Van Halen,
and Eddie’s son Wolfie on bass, has been postponed. But
sources say the tour will likely still be a go. According to the
source, the delay is not due to any internal strife among band
members. Live Nation had been tapped to promote the 40-
date amphitheater tour, first tipped jan.

24 on Billboard.com.

ROBERTS SIGNS WITH
KEITH’S NASHVILLE
LABEL

Track hears that veteran back-
ground vocalist Mica Roberts is
signing with Toby Keith’s Show Dog
Nashville label. Roberts, who has
toured with Faith Hill, Martina
McBride and Billy Bob Thornton, among
others, is a member of Keith’s Easy
Money Band.

BROWN RETURNS TO
APOLLO

James Brown will be inducted
posthumously into the Apollo Leg-
ends Hall of Fame at the Apollo The-
ater Foundation’s third
annual Spring Benefit. The
fund-raising event, held
June 11, will feature an all-
star tribute concert to Brown, who
was also recently honored at the

Grammy Awards. p—

BEDNGFIELD: 2 VISTA/IDOLS; KELLY: ARNOLD TURNER/WIREIMAGE.COM; BOW WOW- STEVE GRANITZ/WIREIMAGE.COM
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RECORD COMPANIES: Epic Records taps Andy Gershon
as executive VP. He was president at V2 Records.

J/Arista Records in New York names Jaha Johnson VP
of A&R. He held the same title at Interscope/Geffen/A&M.

Columbia Nashville names David Friedman national di-
rector of promotion. He was director of regional promo-
tion at Arista Nashville.

Razor & Tie in New York ups Michael Anderson to senior VP
of creative development. He was VP of project development.

Koch Records names Chuck Mitchell VP of jazz/adult music.
He previously served as a consultant to a variety of record la-
bels, and has supervised video/film projects for many artists.
PUBLISHING: EMI CMG Publishing promotes Casey McGinty
to senior VP. He was VP.

Sunset Records names Rejean Germain Southeast regional
A&R manager. He worked in A&R at Envision Music Group.

Provident Music Group appoints Jason McArthur to VP
of A&R. He was senior director.

Manhattan/Back Porch Records names Evan Adler prod-
uct manager. He was a marketing manager at Blue Note/
Manhattan Records.

g

FRIEDMAN MCGINTY

GERSHON

JOHNSON

TOURING: Live Nation in London names Tony Robinson
senior VP of international marketing partnerships, effec-
tive April 9. He was VP of Viacom brand solutions at MTV
Networks International.

BRANDING: DMI Music & Media Solutions promotes Jody
Friedericks to the newly created position of VP of creative.
She was executive creative director.

RELATED FIELDS: UltraStar Entertainment names Steve
Machin VP of international business development. He was
head of European music services at Ticketmaster.

The Mitch Schneider Organization promotes Shazila Mo-
hammed to national publicist. She was tour press director.

The Americana Music Assn. names Jed Hilly executive di-
rector, as of March 1. He was VP at Orbison Records.

Send submissions to exec@billboard.com.

GOODY

READY FOR THE ‘WORLD’

“World,” a track featured on Five for Fighting’s new CD,
“Two Lights,” has spawned a charity-driven Web site,
whatkindofworlddoyouwant.com. Launching Feb. 26, the
site will raise awareness and funds for several charities,
hand-picked by Five for Fighting singer/songwriter John
Ondrasik, including Save the Children, Fisher House and
VH1’s Save the Music. “World” will also be featured in ana-
tional TV campaign for the multicity breast cancer three-
day walk benefiting Susan G. Komen for the Cure and the
National Philanthropic Trust.
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“The must attend eventiin the [Oatin enterdainment worldi: § <4~S‘7*

-GABRIEL ABAROA, PRESIDENT, LARAS

£ HOTTEST WEE
WE TTIN MUSIC ©

HIGHLIGHTS
WE HEAR THE FUTURE NEW ARTIST COMPETITION
BILLBOARD BASH
NETWORKING PARTIES
LIVE ARTIST SHOWCASES
LATIN MUSIC AWARDS
AWARDS AFTER PARTY

SUPERSTAR Q&A

BREAKING THE DIGITAL FRONTIER: Following years of slow growth, Latin digital sales finally begin to take off.
RADIO: Top programmers discuss the changing relationship between labels and radio.
TEENS: Latin teens discuss their musical preferences and buying habits with our attendees.
RAP, RHYTHM & REGGAETON ALL-STAR PANEL [t's artists-only in this inside look at the growing urban sound of Latin music.
BIG SCREEN, LITTLE SCREEN: Top Music Supervisors reveal how to get your music on film, ads and television.
.- Q@IVE ME THE COVER!: Journalists, TV producers and publicists give the inside scoop on what gets ink and what gets heat.
THE ART OF THE TOUR: Manager, promoter, sponsor and venue say it all.

MAXIMIZING YOUR ENDORSEMENTS AND PARTNERSHIPS WITH HISPANIC CELEBRITIES:
Hispanic star power drives revenue and increases market share.

DIFFERENTIATING HISPANIC CONSUMERS FROM THE GENERAL MARKET: THE LATINO FILTER:
Luzia and Gonzalo present the inside story on the launch of MTV Tr3s and their successes and milestones.

HISPANIC CONSUMERS IN THE MULTICULTURAL MARKETING EQUATION:
Discover how the Hispanic population compares with African Americans, Asians and non-Mispanic Whites.

AGENCY CREATIVE PANEL:
Leading creative directors present ad campaigns involving sports, fast food, cars, grooming and beverages.

APRIL 23-26, 2007 « INTERCONTINENTAL MIAMI ¢ 305.577.1000

WITH INDUSTRY LEADERS WILL DISCUSS.
J UAN Es SURFING FOR PROFIT: Utilizing the Internet as a marketing and revenue generating tool.
DIAL M for MUSIC: How Mobile has become the biggest revenue growth area for Latin music in the U.S. and beyond.

% Heineken

NOW IN ITS 18TH YEAR! The Billboard Latin Music Conference & Awards is the biggest m e
gathering of Latin music execs worldwide. Join Billboard for the hottest parties, educational I r
sessions, superstar interviews, live artist showcases, cocktail receptions, networking events ®
and the Billboard Bash. The week culminates with the longest-running, most prestigious LAT"N MM$“<
awards show honoring the best artists of the year across all genres of Latin Music — The '

Billboard Latin Music Awards! Produced and broadcast by TELEMUNDO CONFERENCE & AWARDS 2007

IN ASSOCIATION WITH @
General Info: 646.654.4660

' Registration: 646.654.4643  \\[\\/\\/. Bl I I boa rd Eve ntS.COm

Sponsorships: 973.746.2520

Register Today!

[

TITLE SPONSOR IN ASSOCIATION PARTNER CRPORATE SPONSORS MEDIA SPONSORS
[]
* Heineker " =om e B G A bhord RR me? W &

TELEMUNDO
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Providing Complete Audio,
Video and Film Archival Services
to the Entertainment Industry
Since 1951. the entertainment industry

has trusted lron Mountain -0 praserve
their priceless assets.

A Secure Jnderground and Abovz Ground Vaults

A Climate Controlled Environments

A Rapic Retrieval and Celivery Services

A 24 Hour, 7 Day a Week Access
A Private Y/aults Available

A Online Access

“Preserving the Past...
Protecting the Future”

A TRON MOUNTAIN'

FILM & SOUND ARCHIVES

1-800-8<39-IRON
www.ironmauniain.com
For Local Service, Please Call: (201) 807-1075

Hollvwood . Nashville . New  Yor< ° Tcronto . United Kingdom

© 2006 Iron Mautadn Incogporazed. All righs raserved. Iron Mourtan and the Jesigr of the mountain are registered trademarks of lron Mounta n Incorporated.
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