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BOB DYLAN 

BEST ROCK v AI PERFORMANCE, "SOMEDAY 

BABY" //BEF T CONTEMPORARY FOLK/AMERICANA 

ALBUM, MORN TIMES 

BRYAN -MICHAEL COX 

BEST R &B 3C NG, "BE WITHOUT YOU" RECORDED 

BY MARY J RIGE // BEST R &B ALBUM, THE 

BREAKTHRC'LZH BY MARY J BLIGE 

KELI PRICE 

BEST CONTEMPORARY R &B ALBUM, 

B'DAY, RECORDED BY BEYONCE 

ERS I\C_,.9 

SWIZZ BEATZ 

BEST CD'ITEMPORARY R &B ALBUM. B'DAY, 

RECOFD.D BY BEYONCE 

JOHN WEBB 

HtJ I UUN I tMF'UHAHY H6H ALHUM, 
B'DAY, RECORDED BY BEYDNCE 

NATE "DANZA" HILLS 

BEST GOSPEL PERFORMANCE, "VICTORY ", 

RECORDED BY YOLANDA ADAMS 

GREG CURTIS 

BEST GOSPEL PERFORMn JCE, "VICTORY ". 

RECORDED BY YOLANDA / DAMS 

JASON PERRY, BEST F &B SONG, "BE WITHOUT YOU" RECORDED BY MARY J. BLIGE 

A\D OL,R O..TSTA\DING f\O(VI\ -ES 

BRYAN -MICHAEL COX NATE (DANJA) HILLS JASON PERRY BILLY MANN BOB DYLAN SWIZZ BEATZ 

KELI NICOLE PRICE JOHN WEBB KENDRICK DEAN DANIEL GLASS MICHAEL WINANS JR. 

PETER ZORA NICK "FURY" LO :TIN THE GRASCALS JIM LAUDERDALE GREG CURTIS LEELAND 

WOODY WRIGHT ALE ERT BRUMLEY JERRY SALLEY STEVE NELSON DENNY JIOSA 

S E s D C 
FOR YOUR PERFORMING RIGHTS 

WWW. SESAC .0 )M 

www.americanradiohistory.com

www.americanradiohistory.com


Billboard 

PAGE ARTIST / TITLE 

DAUGHTRY/ 
DA(IGHTRY THE BILLBOARD 200 

TOP BLUEGRASS 

TOP CLASSICAL 

TOP CLASSICAL CROSSOVER 

TOP COUNTRY 

54 

62 

67 

67 

NICKEL CREEK / 
REASONS WHY (THE VERY BESTI 

62 

TOP DIGITAL 1 68 

65 TOP ELECTRONIC 

TOP HEATSEEKERS 69 

68 TOP INTERNET 

TOP JAZZ 67 

TOP CONTEMPORARY JAZZ 67 

TOP LATIN 64 

TOP POP CATALOG 68 

STING / 
SONGS FROM THE LABYRINTH 

JOSH GROBAN / 
AWAKE 

DIXIE CHICKS / 
TAKING THE LONG WAY 

FALL OUT BOY / 
INFINITY ON HIGH 

GNARKS BARKLEY/ 
ST ELSEWHERE 

UNK / 
BEATS SOWN YO BLOCK 

NORAH JONES ! 
NOT TOO LATE 

HARRY CONNICK, JR. / 
OH, MY NOLA 

DAVE KOZ! 
AT THE MOVIES 

MARCO ANTONIO SOLIS / 
LA HISTORIA CONTINUA... ?ARTE III 

SELAH / 
HIDING PLACE 

TOP R &B /HIP -HOP 59 ROBIN TRICKE I 
THE EVOLUTION OF ROBIN TRICKE 

TOP REGGAE 59 DAMIAN "JR. GONG" MARLEY / 
WELCOME TOJAMROCK I `: SINGLES PAGE ARTIST /TITLE 

ADULT CONTEMPORARY 57 JOHN MAYER/ 
WAITING ON THE WORLD TO CHANGE 

ADULT TOP 40 57 GAU 
NOT ITS NT OVER 

HOT COUNTRY 63 TRACE 
LOVE COUNTRY 

! 
LADIES LOVE COUNTRY BOYS 

HOT DANCE CLUB PLAY 65 . 

NELLY 
SAY IT RIGHT 

GHT O / 

HOT DANCE AIRPLAY r 65 / t NELLY 
RIGHT SAY S IT RIGHT 

HOT DIGITAL SONGS 57 MIMS / 
THIS IS WHY PM HOT 

HOT 100 56 MIMS P 
THIS IS wHV rM HOT 

HOT 100 AIRPLAY 57 LLOYD FEATURING LIE WAYNE / 

HOT SINGLES SALES 58 BILLY JOEL! 
ALL MV LIFE 

HOT LATIN SONGS 64 EONJUNTO PRIMAVERA / 

MODERN ROCK 57 THREE DAYS GRACE / 
PAIN 

POP 100 
o 5o JUSTIN TIMBERLAKE / 

WHAT GOES AROUND.. -TOMES AROUND 

POP 100 AIRPLAY 58 NELLY FURTADO( 
SAY IT RIGHT 

HOT R &B /HIP -HOP 61 
ROBIN THEKE / 
LOST WITHOUT U 

HOT R &B /HIP -HOP AIRPLAY 60 ROBIN THICKE / 
LOST WITHOUT U 

R&BIHIP -HOP SINGLES SALES 60 CRYSTAL DOVE STARRING DICE GAMBLE / 
UNTIL YOU COME BACK TO ME 

R &B /ADULT 60 ROBIN 
LOST WITHOUT U 

RHYTHMIC 60 MIMS/ 
THIS IS WHY IM HOT 

HOT RINGMASTERS 18 MIMS! 
THIS IS WHY I'M HOT 

r(. VIDEOS PAGE TITLE 

TOP DVD SALES 69 FLUSHED AWAY 

TOP TV DVD SALES 

VIDEO RENTALS 

GAME RENTALS 

69 FAMILY GUY: VOLUME FOUR 

69 THE DEPARTED 

69 5360: CRACKDOWN 

THIS WEEK ON .blz ARTIST / TITLE 

TOP BLUES #1 SOUNDTRACK / 
BLACK SNAKE MOAN 

TOP CHRISTIAN #1 
TOBYMAC/ 
(PORTABLE SOUNDS! 

TOP GOSPEL #1 
VARIOUS ARTISTS / 
WOW GOSPEL 2007 

TOP INDEPENDENT #1 
B.G. AND THE CHOPPER CITY BOYZ / 
WE GOT THIS 

TASTEMAKERS #1 
THE SHINS! 
WINCING THE NIGHT AWAY 

TOP WORLD #1 CELTIC WOMAN / 
ANEW JOURNEY 

TOP MUSIC VIDEO SALES #1 1 INCH NAILS / 
BESIDE YOU IN TIME 

TOP VIDEO CLIPS #1 LLOYD FEATURING LIE WAYNE / 

CONTI- NTS 
VOLUME 119, NO. 11 

UPFRONT 
5 LINING UP THE 

LINEUPS Summer rock 
festivals wind down 
their talent search. 

10 6 Questions: Whoopi 
Goldberg, The Indies 

12 Global 
16 Latin 

17 Garage Rock 
18 Digital Entertainment 
19 Retail Track 
20 On The Road 
22 The Publishers Place 
23 Q &A: Grandmaster 

Flash & Mele Mel 

FEATURES 
24 SHE'S EVERY WOMAN Martina McBride is a 

mom, a wife and a homemaker. She has also sold 12 

million records, and has a new set of hits on the way. 

29 SAL BONAFEDE The touring business loses a 

longtime friend. 

33 INDIES TAKE AUSTIN South by Southwest 
confab tests the marketing mettle of independent labels. 
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43 INTRODUCING JOSS' 

VISION On her third 
album, a young old - 
school singer comes 
into her own. 

44 Now Hear This 
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48 Global Pulse 

49 6 Questions: 
Isaac Brock 
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ON THE COVER: Belt Buckle illustration 
by Daniel PelaVln. RON SEXSMITH- RICHARD 

BELAND: MENOMENA. ALICIA J. ROSE, CHRISTIAN 

SCOTT. COURTESY OF CONCORD RECORDS: 

THE WATSON TWINS: DARIN NOBLE: GEORGIE 

JAMES: SHERVIN LAINEZ: CECI BASTIDA. 

YVONNE VENEGAS 

LATIN 
Toby Love, DJ Nelson, 
Calle 13 and Mariano 
Barba are ccnfirmed to 
participate in the 
Billboard Latin Music 
Conference & Awards, set 
for April 23 -26 in Miami. 
For more info, go to 
blllbo TTd v corp. 

R &13 /HIP -HOP 
Returning to Atlanta 
Sept. 5 -7, the Billboard 
R &B /Hip -Hop Conference 
& Awards features savvy 
speakers, networking 
opportunities, educational 
sessions and exciting 
performances. More info 
at biilbû irdevents. corn. 

ME LIVE 
Billboard's ME Live 
`formerly MECCA) -the 
official mobile enter- 
tainment conference at 
CTIA -takes place March 
26, with industry keynotes, 
educational sessions and 
networking parties. More 
info at billboardevents.com. 

THE JADED INSIDI=R 
Which "American Idol" 
contestants have talent? 
Which competitors are 
somewhat bearable on 
"The White Rapper 
Show "? Get an honest 
take on these shows and 
more at the Billboard 
blog, jadedinsider.com. 
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'Double Dip' Dilemma? 
Digital Download Not A Public Performance 

BY JONATHAN POTTER 

In a November 2000 joint hearing of the 
U.S. Copyright Office and the Department 
of Commerce, BMI general counsel Mar- 
vin Berenson, speaking for ASCAP and 
BMI, made an eye -popping claim -that a 

digital song file e- mailed from one person 
to another but not opened by the recipient 
or ever heard by human ears is a "public 
performance" under the law and may re- 
quire a royalty to music publishers. A sen- 
ior Copyright Office official responded 
quizzically, "You realize how intuitively 
that seems to be absolutely wrong ?" 

The idea that an unperformed musical 
work could somehow qualify as a public 
performance surprised most observers 
then, and it still seems absurd today. On 
Feb. 28, in federal court in New York, music 
industry stakeholders filed briefs in a case 
that will finally determine whether Beren- 
son was right. A ruling is likely by May. 

This court case is significant for pro- 
ducers, distributors and retailers of all 
media that involve music, including mo- 
tion pictures, TV programs and video - 
games. ASCAP's biggest concern and its 
greatest opportunity is not the perform- 
ance right in distributed sound recordings, 
but rather the phantom public perform- 
ance right in the aforementioned formats. 
ASCAP is not entitled to a public perform- 
ance payment when a movie is rented at a 
Blockbuster or received from Netflix, but 
is maneuvering for payment when that 
movie or a TV program is delivered over 
the Internet for the same purpose. 

Since the Digital Media Assn. (DiMA) 
formed in mid -1998, we have challenged 
the idea that digital downloads of musi- 
cal works -in addition to being reproduc- 
tions and distributions that our member 
companies license and pay royalties on- 
are also public performances. "Double 
dipping," we claimed, makes no sense. 
Surely the law must reflect logic and par- 
ties' intentions -that a download deliv- 
ers a possessory experience (and therefore 
implicates reproduction and distribution 
rights like those in a CD and a DVD), and 
a stream is a fleeting listening experience 
that implicates only the public perform- 
ance right. It matters not if the download 
is permanent or temporary, or if the 
stream is preprogrammed or on demand. 

Nonetheless, unsophisticated compa- 
nies fearful of potential infringement law- 

suits agreed to pay ASCAP and BMI for 
"public performances" that purportedly 

FOR THE RECORD 
In the March 10 issue, the Up- 
front piece "Patent Impact" 
should have identified eMusic's 
CEO as David Pakman. 
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exist in song downloads. Some ringtone 
providers reportedly pay 4% or more of 
their revenue for a license to exploit phan- 
tom performance rights. Even after the 
U.S. Copyright Office ruled in 2006 that 
ringtones are distributions, ASCAP and 
BMI insist that ringtones are also public 
performances, and some companies con- 
tinue paying. 

Finally, and thankfully, a federal court 
will decide this issue, and stakeholders 
have presented their definitive legal argu- 
ments, which are worthy of examination. 

DiMA -along with the RIAA; the cell 
phone industry; music, videogame and 
game store associations; and the con- 
sumer electronics industry -make a sim- 
ple argument: to qualify as a public 
performance the song must at least actu- 
ally be performed. And a song is per- 
formed only when it is actually heard by 
human ears, or at least rendered percep- 
tible to human ears if there is anyone in 
proximity capable of hearing the song. 

In contrast, ASCAP, BMI, songwriter 
groups and their Canadian friends at 
SOCAN offer tortured legal interpreta- 
tions and policy arguments to justify their 
bold legal claims: "A download is intended 
to be performed, so of course it creates a 
performance right obligation." 

But if this were true, then CDs and 
DVDs would implicate the performance 
right, because packaged media (like down- 
loads) are acquired with the intention of 
future performance. Moreover, post - 
purchase performances are private, and 
copyright extends only to public perform- 
ances, so this argument fails completely. 

It is not the download itself that is con- 
sidered the public performance, rather it is 

the transmission ofthe download, because 
the Copyright Act defines performances as 
including all transmissions of perform- 
ances regardless ofthe means of transmis- 
sion or means of receiving the transmission. 

Here the performing rights organiza- 
tions argue that the transmission is itself a 

performance regardless of whether the 
transmission is ofa performance. Likewise, 

performing rights organizations claim that 
every transmission of the work is a trans- 
mission ofa performance. But ifa distribu- 
tion ofa work is itself a performance, how 
does this differ from when the bits are em- 
bedded physically on a plastic disc and the 
disc is transmitted by U.S. mail from a re- 

tailer to a consumer? Again, this suggests 
that performance occurs even if the work 
is never performed, which defies logic. 

Alternatively, the performing rights or- 
ganizations and SOCAN argue that the 
U.S. performance right is equivalent to 

the Canadian "right of communication," 
which has been interpreted to be a right 
of transmission that justifies a royalty 
when downloads are transmitted. 

But the United States does not have a 
Canadian -style right of communication, 
just as we do not have European -style 
moral rights or artistic rights, or a "mak- 
ing available" right. The Copyright Act 
defines very explicitly the six rights within 
copyright, and if the Harry Fox Agency or 
the publisher has licensed the right of re- 
production and distribution, there is no 
additionally imputed transmission right 
or making -available right in U.S. law that 
justifies imposing a second royalty just 
because the distribution is electronic. 

As broadcast, cable and satellite distri- 
bution decreases and direct -to- consumer 
digital distribution of media increases, 
true public performances occur less fre- 
quently, and private distribution and 
private performances increase. For con- 
sumers this is a great opportunity to per- 
sonalize media consumption, which they 
have proved willing to pay for. 

For music publishers this transition 
should be positive or neutral, as lost pub- 
lic performance royalties will be offset by 
increased synchronization revenue. For 
ASCAP and BMI, however, disruptive and 
dynamic business models are quite threat- 
ening. But law rather than fear will pre- 
vail if the judge remembers two simple 
propositions: Performances must actu- 
ally occur, and they must actually be pub- 
lic performances to justify a royalty. 

Jonathan Potter is executive director of 
DiMA (digmedia.org). 
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FCC ruling could get 
WAKIN' WHOOP! 

Goldberg discusses her 
morning radio success 

STRATEGIES AT SXSW 
Indie execs trade notes 
on new business ideas 
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Jamie's tour innovative 

three times over 
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»,UNIVERSAL 
FRANCE TESTS 
DRM -FREE 
MUSIC 
Universal Music 
France is quietly 
testing the sale of 
digital rights 
management -free 
digital music with 
"L'Olympia," the first 
live album of French 
singer /composer 
Emilie Simon. The 
album was issued 
digitally Feb. 28 and 
at physical retail 
March 5 through 
Universal France's 
Barclay imprint. The 
album is available in 
MP3 and WMA 
formats for 9.99 
($13.12) on Simon's 
Web site. 

> > >STRAIT 
LEADS ACM 
NODS 
George Strait, whose 
first single hit 
Billboard's Hot 
Country Songs chart 
in 1981, leads all 
nominees for the 
Academy of Country 
Music Awards with 
eight, including 
entertainer of the 
year. Brooks & Dunn 
earned seven 
nominations, 
including entertainer 
and album of the 
year, while the duo's 
Ronnie Dunn picked 
up an additional nod 
in the vocal event 
category for "I Don't 
Want To," on which 
he appeared with 
Ashley Monroe. The 
42nd annual awards 
will be held May 15 in 
Las Vegas and will air 
on CBS. 

» >PROMO 
ONLY, DESTINY 
MEDIA SPLIT 
Promo Only and 
Destiny Media have 
ended their 
partnership to deliver 
digital versions of 
promotional singles 
to radio DJs and 
other industry 
professionals. 
Destiny Media will 
continue to operate a 

service under its own 
brand, now calling it 
Play MPE and has 
signed Universal 
Music Group, which 
had been testing the 
Play MPE system in a 

pilot program for the 
last two years. 

»> continued on p6 

BY RAY WADDELL 

LINING UPTHE LINEUP: 
Summer Rock Festivals Wind Down Their Talent Search 
After a feverish run of talent 
buying, this summer's major 
U.S. rock festivals are finding 
the acts they're looking for. 

The headliners alone are im- 
pressive. Coachella (April 27- 

29, Indio, Calif.), has Red Hot 
Chili Peppers and a reunited 
Rage Against the Machine. Bon - 
naroo (June 14 -17, Manchester, 
Tenn.) boasts the Police, Tool 
and Widespread Panic. Lolla- 
palooza (Aug. 3 -5, Chicago) 
doesn't announce its lineup 
until April, but published re- 
ports already put Pearl Jam on 
the bill. The Austin City Limits 
fest (Sept. 14 -17) won't be an- 
nounced until this summer. 

It's a process that begins 
before Christmas. "Lolla is 
over in August, and we start 
booking the next one in Oc- 
tober," says Charles Attal, 
president of Charles Attal 
Presents (with Capital Sports 
& Entertainment), and talent 
buyer for Lolla and ACL. 
"About this time of year we're 
pretty much finished." 

The festival market is ar- 
guably the healthiest part of the 
U.S. concert business, a trend 
that has held forth in Europe 
for years. "The festival market- 
place is extremely robust 
around the globe," says William 
Morris agent Kirk Sommer, 
who works for such acts as the 
Killers and Paolo Nutini. "Many 
of them are blowing out on on- 
sale, some even without a dis- 
closed lineup." 

So when the heavy buying 
begins, the heavyweight buy- 
ers start bumping into each 
other. "This year more than 
years past there were more con- 
flicts with scheduling with Eu- 

ropean festivals that happen in 
May and June," says Jonathan 
Mayers, president of Superfly 
Presents, co- producer of Bon - 
naroo with A.C. Entertainment. 
"Between us, Coachella, Lolla- 

palooza and ACL, we're spaced 
out enough where you can have 
your own unique lineups." 

With nearly 400 acts among 
the four festivals, though, some 
overlap is unavoidable. "Exclu- 
sivity is always preferred, but 
it's probably just promoter 
ego," says Paul Tollett, presi- 
dent of Goldenvoice, producer 
of Coachella. "Lolla and Bon - 
naroo are thousands of miles 
away [ from Coachella], the ex- 

clusivity doesn't matter much 
to the fans." 

Each festival is relatively 
aware of what the others are 
doing via the concert -biz 
grapevine. "This is such a small 
business, so through the 
agents, managers and other 
promoters you get a sense of 
key acts playing other events," 
Mayers says. 

There have been instances 
where bands have played all 
four festivals. So far, though, 
there hasn't been much dupli- 
cation of headliners. "There are 
only so many bands, so we may 
end up overlapping headliners 
one day," Attal says. 

Attal adds that the producers 
of the "big four" are friendly, 
"even more than most concert 
promoters are friendly." But 
that doesn't mean they tip their 
hands about who's doing what. 
"We talk all the time on the 
phone about strategy and proj- 
ects, but we don't talk about 
what we're doing with our own 
festivals. After it's done and 

booked, then we get on the horn 
and laugh at who was playing 
the poker hand and what they 
were trying to book. 

"If the festivals weren't doing 
well, it might be a different 
story," Attal says. "But all of 
them sell out." 

Each festival strives -and 
so far has managed -to keep 
its own musical identity. For 
Coachella and particularly Lol- 

lapalooza, that means being 
as cutting edge as possible. 
"We have to keep to our model, 
the core of the music festival, 
which is the niche -ier bands," 
Attal says. "If we start chasing 
headliners, then we're going 
to be in trouble. 

"We don't build from the 
top down, we build from the 
middle up," he says. "So by the 
time we've got our headliners, 
we have 30 or 40 bands in the 
guts of it." 

Bonnaroo, now in its sixth 
year, has gradually shifted away 
from what began as a jam /roots 
bill. With a growing softness in 
the jam -band scene in 2005, 
Bonnaroo went with a more 
mainstream /indie -rock bill. It 

was a calculated risk that paid 
off with an advance sellout in 
2006. "We felt we took a re- 

ally good step last year, and 
we wanted to continue to 
open up the lineup, so yeah, 
that was a conscious deci- 
sion," Mayers says. "We set out 
to create a music festival, not any 
one particular genre of festival." 

And, as with the other big 
fests, the lineup is being re- 
warded at the box office. Bon - 
naroo tickets are selling strong 
out of the gate, up 20% over 
this time last year, and the Po- 

lice seem to have added real 
juice to the bill. 

Coachella added another 
day to its run this year and is 

already sold out. "This is the 
fourth year in a row of selling 
out, but it's usually the week 
of the show," Tollett says. 
"We've never sold out two -and- 
a -half months in advance." 

At Austin's Ziìker park 
ACL is a perennial sellout. 
And in Chicago, Lolla- 
palooza the rock festival has 
supplanted Lollapalooza 
the failed tour in con- 
sumers' minds. The event 
drew more than 166,000 
in its second year, up from 
60,000 the first year. 

, 
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» >HAWTHORNE 
HEIGHTS WINS 
PARTIAL 
VICTORY 
A federal judge in 
Chicago handed 
Hawthorne Heights a 

partial victory over 
Victory Records March 
1. Judge James Moran 
held that Victory 
Records does not hold 
exclusive rights for the 
band's recording 
services. Simply put, it 
means the band could 
record for any label. 
Band members sued 
Victory last August, 
asking the court, 
among other things, to 
declare that their 
recording contract with 
Victory was 
nonexclusive. 

» >LABELS SUE 
YAHOO CHINA 
Eleven record 
companies, including 
the four international 
majors, are suing 
Beijing -based Yahoo 
China operator Alibaba 
for violating 
copyrights. The lawsuit, 
which seeks damages 
of 5.5 million yuan 
($711,288), was filed in 
Beijing No. 2 

Intermediate People's 
Court in early January, 
according to IFPI Asia 
regional director 
Mayseey Leong. She 
says the IFPI, which is 
representing the 11 

companies, waited for 
the court's official 
decision this week to 
hear the case before 
going public with the 
labels' decision to sue 
Alibaba. Yahoo China is 

accused of providing 
"deep links" to Web 
sites offering such 
unauthorized content 
as MP3 downloads, 
lyrics and ringtones. 

» >VIDEOGAME 
CONSOLES 
FLOOD HOMES 
The number of U.S. 
households with 
videogame consoles has 
jumped 18.5% since 
2004, according to 
research from Nielsen 
Wireless and Interactive 
Services. In fourth - 
quarter 2006, there 
were 45.7 million homes 
with videogame 
consoles, a penetration 
of 41.1 %, compared with 
39.1% from the same 
period in 2005 and 
35.2% in 2004. 

»> continued on p8 

BY TODD MARTENS 

More Airplay For Indies? 
Labels Cautiously Optimistic About FCC Radio Agreement 

Top independent labels are expressing 
optimism, albeit skeptically, in reaction 
to news that the nation's largest radio 
chains may now be required to devote 
thousands ofhours to independent con- 

tent. The ruling is part of a tentative 
March 5 payola settlement between the 
FCC and the broadcast companies, which 

also agreed to a $12.5 million penalty. 
The American Assn. of Independent 

Music helped broker an agreement with 
the four major radio chains -Clear 
Channel Communications, CBS Radio, 

Entercom Communications and Citadel 
Broadcasting -in which indie label con- 
tent would be showcased on stations in 
8,400 30- minute segments between the 
hours of 6 p.m. and midnight. The com- 
promise is part an eight -point "Rules of 
Engagement," which the AAIM devel- 

oped with the support of other music 
industry lobbying groups such as the 
Future of Music Coalition and the 
Recording Artists' Coalition. 

A statement from Clear Channel ex- 

ecutive VP/chieflegal officer Andy Levin 

says the company is "reaffirming our 
commitment to new and emerging 
artists by committing a significant 
amount of airtime to music performed 
by unsigned artists," but did not refer 
directly to the Rules of Engagement. The 
other three companies did not return 
calls for comment. 

At press time, the Rules of Engagement 

had not yet been signed by the broadcast 
companies, but AAIM board member 
Peter Gordon assures that such a devel- 

opment would happen in the coming 
days. A March 7 press release from the 
AAIM outlined the Rules of Engagement, 
and AAIM president Richard Bengloff 
said the statement had been approved by 

the four broadcast companies prior to 

being distributed to the media. Gordon 
says the document has been agreed to in 
principle, and it will be largely up to the 
broadcast companies to determine the 
stations, times and formats for the inde- 

DIGITAL 

Time will tell 
whether you'll 
hear Merge 
Records' 
ARCADE FIRE on 
your local rock 
station. 

pendent -focused segments. 
"Right now, 8,400 is a starting point," 

Gordon says. "We have to see where it 
goes from there." 

Indie labels reacted positively to the 
news, but expressed some hesitation. 
Brent "Siddiq" Sayers, co- founder of 
indie hip -hop label Rhymesayers Enter- 

tainment, says the company has learned 
to survive without the support of radio 
and isn't counting on the 30- minute 
blocks to break the formulaic constraints 
of commercial radio. 

"Major radio stations blocking out 

BY SUSAN BUTLER and ANTONY BRUNO 

WEBGAST WOES 
New Royalty Rates Could Put Small Internet Radio In Jeopardy 

Small webcasters are crying foul over new royalty 
rates they must pay for streaming recordings. After 
a two -year proceeding, the Copyright Royalty Board 

(CRB) has set rates for commercial and noncommer- 
cial webcasts and Internet simulcasts, which some 
executives say will put them out of business. 

"This is going to be a major problem for the little 
guys," says Robert Kimball, senior 
VP /general counsel for RealNet- 
works. "For small webcasters and 
companies that have built their mod- 
els around free ad -based radio, it's 
going to be an absolutely massive in- 

crease in royalties owed." 
Under copyright law, owners of 

sound recordings must license their 
music for noninteractive webcasts 
and simulcasts. Webcasters and broadcasters may 

negotiate an individual rate directly with copyright 
owners or they may obtain the statutory compulsory 
license from government- designated agency Sound - 

Exchange at a set rate. SoundExchange must pay 
50% of the royalties to the copyright owners (typically 
labels), 45% to featured artists and 5% to a union fund 

set up to pay background musicians and singers. 
The last time rates were set in 2002 by the Librar- 

ian of Congress, broadcasters and the RIAA privately 
agreed that ad -based commercial services had the 

option to pay a fraction of a penny per stream or per 
aggregate tuning hour (the average number of songs 

played per hour, or ATH), multiplied by the number of 
users. Noncommercial broadcast- 
ers, like National Public Radio 
(NPR), would pay an annual flat fee 

between $500 and $2,500. 
Meanwhile, Congress enacted the 

Small Webcasters Settlement Act, 
which essentially let the little guys 
pay a percentage of revenue. That 

law expired in 2005. With the CRB 

now deciding new rates for 2006- 
2010, commercial webcast and simulcast rates are 

$0.0008 per stream (up from about $0.0007), with a 

minimum of $500 annually per channel or station. 

The hardest hit by the decision may be aggregators. 
SoundExchange reports that Live365 aggregates up 

to 5,000 stations, which may mean a minimum pay- 
ment of $500 for each station. Boston -based Loud 

0.1:) r 
New royalty rate per stream 
for commercial webcasts 
and simulcasts 
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time for independent play? Everyone 
will find that interesting," he says. "How 
it gets implemented and how it all plays 
out is another thing." 

At Merge Records, which is working 
an anticipated album from the Arcade 
Fire, head of radio promotion Christina 
Rentz says she doubts the time commit- 
ments will make scoring airplay easier. 
"It will be really hard to cut through the 
number of indie labels and indie bands 
trying to get these slots," she says. "Then 
it comes down to whether our bands 
sound like they could go on that station." 

Future of Music Coalition policy di- 

rector Michael Bracy is focusing on the 
Rules of Engagement themselves. The 
agreement, he says, is a reaction to radio 
consolidation and accusations of pay- 

ola, and will force stations to publicly 
acknowledge that there is no economic 
barrier to receive airplay. For instance, 
the document states that an act will not 
have to appear at a radio station concert 
to receive airplay. 

"A lot of this is stuffthat the broadcast- 
ers probably argue is already their pol- 

icy," Bracy says. "Assuming it gets signed, 

what you have is a public statement from 
these radio heads saying, 'This is the way 

our companies operate.' So if you work 

for a record label and you don't feel the 
broadcasters are playing by those rules, 
you'll know what to do. You can call the 
FCC or call the AAIM." 

City, with two full -time employees, offers 500 chan- 
nels, according to its Web site. 

"It kills off opportunities for artists and small broad- 
casters to be heard," says Mark Lam, CEO of Live365. 

"It's a very onerous decision that will impact our busi- 

ness and would take out most of our stations." 
In the 115 -page opinion released March 5, the judges 

emphasized that they cannot guarantee a profit to 
everyone who enters the market. "To allow inefficient 
market participants to continue to use as much music 
as they want and for as long a time period as they 
want without compensating copyright owners on 

the same basis as more efficient market participants 
trivializes the property rights of copyright owners." 

The judges found that, though noncommercial 
broadcasters used to have limited geographic reach, 

on the Internet, they can compete with commercial 
services. So above the average NPR ATH, they must 
pay commercial rates. 

Ruth Seymour, GM of NPR -member station KCRW 

in Santa Monica, Calif., estimates the station will be on 

the hook for $216,000 in payments this year under the 
new rates. "We operate in the basement of a com- 
munity college, so this is a big bite," she says. 

The bargaining table seems like the next stop for 
webcasters. "We are discussing with our member 
companies direct licensing alternatives," says 

Jonathan Potter, executive director of the Digital 
Media Assn. 

Ls 
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>> >MTV 
EMBRACES NEW 
WEB STRATEGY 
MTV Networks is pushing 
a new Web strategy to 
win back young viewers 
from the likes of YouTube 
and My Space. The 
network, which already 
has 150 Web sites in 162 
countries, plans to build 
literally thousands more, 
hoping to draw viewers 
by letting them watch, 
contribute and even re- 
edit its TV shows. It aims 
to build Web sites related 
to every personality and 
aspect of its shows, 
hoping to catch viewers 
on the Internet and on 
mobile phones. 

»>ASCAP 
REPORTS 
RECORD 
REVENUE 
ASCAP has reported 
record revenue of $785 
million for 2006, royalty 
payments to members of 
$680 million and an all - 
time low operating 
expense ratio of 12 %, the 
performing rights 
organization revealed 
March 6. Revenue 
exceeded 2005's by $37 
million, showing a 5% 
growth. Total royalty 
distributions to members 
also increased from the 
prior year by $34 million. 
Overall in 2006, revenue 
from Internet and 
wireless license 
agreements grew more 
than 70% to $13.8 million. 

» »McGRAW, 
HILL REVISE 
SOUL2SOUL 
Country superstar couple 
Tim McGraw and Faith Hill 
will reprise their 
Soul2Soul tour on a 33- 
date summer trek 
beginning June 6 in 
Omaha, Neb., and 
wrapping Aug.10 in 
Anaheim, Calif. This year's 
arena jaunt includes first - 
ever Soul2Soul 
performances throughout 
Canada. Tickets for Jeep 
Presents Soul2Soul Tour 
2007 will go on sale March 
16 in Canada and March 17 

in the United States. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Susan 
Butler, Steve McClure, 
Mitchell Peters, Aymeric 
Pichevin and Ken Tucker. 

For 24/7 news and analy- 
sis on your cell phone 

. bIZ or mobile device, go to: 
moblle.bil Iboard.biz 

MILEPOSTS BY SUSAN VISAKOWITZ 

Joel 
Brodsky 
Music Photographer, 
1939 -2007, Shot Some Of 
Rock's Most Iconic Images 

Music photographer Joel Brodsky, 67, whose 
sexy, shirtless images of Doors lead singer 
Jim Morrison have taken on iconic status, 
died March 1 of an apparent heart attack at 
his home in Stamford, Conn. 

Brodsky shot more than 400 album covers 
throughout his career, including Van Morri- 
son's "Astral Weeks," Isaac Hayes' "Black 
Moses" and Kiss' self -titled 1974 debut. His 
images of the Doors graced the group's first 
two albums, 1967's "The Doors" and "Strange 
Days," as well as 1969's "The Soft Parade." 

Brodsky, born Oct. 7, 1939, in Brooklyn, 
N.Y., followed his graduation from Syra- 

cuse University with service 
in the U.S. Army in the 

early 1960s. 
In 1966, he opened a 

photo studio in New York, 

where he would soon take 
the famous photographs of 

Morrison. Images from this 
session are among the most widely circulated 
photos of the Doors and have been used on a 

plethora of releases including 1985's "The 
Best of the Doors." 

In a 1981 interview, Brodsky said of that 
first encounter with the Doors: "I always 
thought it was sort of funny that the pictures 
of Morrison from that session were the most 
used. Jim was totally plastered." 

The shoot was later re- created by director 
Oliver Stone for "The Doors," though the pho- 
tographer character was based on Sixteen 
magazine editor Gloria Stayers. 

Other artists that sat for Brodsky's camera 
include Joan Baez, James Brown, Harry 
Chapin, Judy Collins, Aretha Franklin, Buddy 
Guy, John Lee Hooker, Iggy Pop and the 
Stooges, the MC5 and Tom Waits. 

Later in his career, Brodsky photographed 
advertisements for Avon, Revlon, Blooming - 
dale's and Paul Stuart. He also directed TV 
commercials for Revlon. 

Brodsky is survived by his wife Valerie, 
three daughters, a sister and three grand- 
daughters. In lieu of flowers, the family re- 
quests donations be made to the American 
Diabetes Assn. 

Clockwise, from top: JIM MORRISON,1968; THE DOORS,1966; ISAAC HAYES, `Black Moses' photo 
session,1971; VAN MORRISON, 'Astral Weeks' photo session,1968; JUNIOR WELLS,1966. 

360 DEGREES OF BILLBOARD 

MATA MOVES UP 
Cindy Mata has been named director 
of business development /Eastern 
sales for Billboard. In her new role, 
she will develop new and strategic 
business partnerships for the Bill- 
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board brand. Mata will also continue 
to serve as East Coast advertising 
director for Billboard, handling en- 
demic business for Billboard's print, 
online and event sales including 
record labels, music publishing, 

music TV and radio. 
Mata is based in New York and re- 

ports to Billboard VP /associate pub- 
lisher Brian Kennedy. 

Prior to joining Billboard, Mata 
was regional marketing /promotion 
manager for Elektra Entertainment 
Group in Miami, where she managed 
radio promotion and marketing of 

artists. She began her career at Co- 
lumbia Records in New York. 

"Since joining Billboard, Cindy 
has had a stellar track record as a 

leader in advertising sales handling 
a wide variety of clients," Kennedy 
says. "Cindy's skills, experience and 
knowledge of the business make her 
an industry leader." 
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The R r,CORDING 

ACADEMY 
HONORS 

Honoring individuals and organizations whose outstanding achievements and contributions 

have significantly enriched the music community and our culture. 

THE ACADEMY SALUTES ALL 

RECORDING ACADEMY HONORS RECIPIENTS 

CHIC AGO 
Common 

Jam Productio s co- founders 
Amy Granat & J rry Mickelson 

Chaka an 
Les aul 

FLOT IDA 
Backstre t Boys 

Iggy Pop 
Ednita Nazario 
Roger Nichols 

LOS ANGELE 
MySpace cc -founders 

Chris DeWolfe & Tom Anderson 
Lalo Schifrin 
Snoop Dogg 

MEMPHIS 
Craig Brewer 

Isaac Hayes & David Porter 
Justin Timberlake 

Radio Station WDIA 

NASHVILLE 
Alison Krauss 
Tim McGraw 
Earl Scruggs 

BeBe & CeCe Winans 

NEW YORK 
Mariah Carey 

Jay -Z 
Yoko Ono & John Lennon 

Howard Shore 

PACIFIC 
NORTHWEST 

Kate Becker 
The Kingsmen 
Julian Priester 

Sub Pop Records 

PHILADELPHIA 
Kenny Gamble & Leon Huff 

Larry Magid 
Philadelphia Orchestra 

Scott Storch 

SAN FRANCISCO 
Dave Brubeck 
George Dale 

Green Day 
San Francisco Blues Festival 

founder Tom Mazzolini 

TEXAS 
Yolanda Adams 

South by Southwest co- founders 
Nick Barbaro, Louis Black 

and Roland Sverron 
SWISHAHOUSE 

ZZ Top 
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by CHUCK TAYLOR 

Whoopi Goldberg surrounds herself with little formality, so the conversational, down -to- 
earth bent of her nationally syndicated radio morning show, "Wake Up With Whoopi," is what 
fans have come to expect. The show, distributed by Clear Channel -owned Premiere Radio 
Networks, airs in 12 markets, including four of the top five. 

The Grammy, Academy, Tony, Emmy and Golden Globe Award winner has been a public 
figure for more than 20 years, but she obviously regards her new gig as seriously as anything 
she has ever taken on. Since the show launched last August, individual stations have seen 

overall audience growth of more than 30 %, while the total number of listeners 12+ has 

swelled 30% to 1.55 million, according to Arbitron. 
During a face -to -face interview, she guided this reporter into the cement stairwell 20 

paces from her radio studio on the 18th floor of a midtown Manhattan skyscraper, where she 

could steal the occasional smoke. 

Who do you aim to reach with your show? 
I don't listen to talk about demographics. It 
doesn't have anything to do with the reality of 
the moment. I don't know who the audience 
is, but somebody's listening because people 
keep calling. That's all I depend on. My job is 
to talk for four hours and try to be amusing. 

What sort of reaction have you gotten 
from listeners? 
People stop me on the street and say it's nice 
to hear a show their kids can listen to. They 
know now that I'm not going to bamboozle 
them and throw something in that's going 
to make them uncomfortable driving with 
their kids. 

How has the radio industry perceived you, as 

one of few women taking on the medium - 
and a celebrity- dipping into broadcasting? 
I know that there's been very little faith, ex- 

cept with [Clear Channel senior VP] Jim Ryan 
[who hired Goldberg and placed her on WKTU 
New York] and the folks at Clear Channel. Peo- 

ple have their idea of what celebrities are and, 
unfortunately, I'm kind of painted with a 

celebrity brush. 

Obviously, your extemporaneous skill as a co- 
median must lend itself to broadcasting. 
I don't come from just the world of films. I'm 
from the stage, where I communicate as one 
person to a group of people out there. I'm 
writing my stuff, and if things go wrong, you 
handle it. 

Tell me about your history with the radio busi- 
ness, as well as the competitive landscape 
that you've already come face to face with. 
I've always held radio people in very high es- 
teem. Back in the day you listened to [R &B] 

WWRL [New York] and then went over to [top 
40 WINS] 1010 before they went to news. 
Everybody listened to music because we all 
carried a transistor. 

There's this small contingent out there 
that feels I've infringed on their space. I've 
been a star for 20 fucking years. I don't need 
to prove that or compete with anybody. I 

wasn't prepared for the negative, the nasti- 
ness. I've loved Howard Stern for years, but 
he made a comment on his show, and I wrote 
him and said, "I haven't worked in three 
years. Do you realize there is no safety net 
for me? You have satellite, but I didn't have 
anybody, so, yeah, I am glad to have a job, 
honey. What's the matter with you ?" And he 
went on -air the next day and said, "You know 
what? I got a note from Whoopi, and I'm re- 
ally glad she's doing this." 

What's your response to those who question 
your long -term commitment to getting up at 
4 a.m and sitting in the studio all morning? 

This is my job. Why would I take it any less 
seriously than anything else I have 

done? I have to prove myself 
over again, and that's fine. 

That's what I signed on 
to do. There's no other 
singular female voice 
in the morning, so 
we have our niche. 

Hopefully, we'll be 
able to make it last 
a little while. 
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Talking It Out 
Labels Set To Compare Notes On New Biz Models At SXSW 

On March 14, more than 15 independent labels 

are having showcases on the first night of the 
South by Southwest music conference in 

Austin (see story, page 33). By the time SXSW 

is scheduled to conclude March 19, about 80 in- 

dies will have sponsored an evening showcase. 
Judging from that lineup, and taking into 

account the first few months of 2007, it would 
be easy for even the most casual music fan to 
conclude that all independent labels are alive 
and well. Explosions in the Sky, Menomena, 
the Shins, Jesu, the Arcade Fire: Indie acts are 

all over the Billboard charts. But business is 

far from rosy for everyone. 
"If it were five to 10 years ago, we would 

have sold three times the amount of records 

Booker also manages some developing acts, 

including British Sea Power, signed to Rough 
Trade, and Colourmusic, an irresistibly melodic 
psychedelic pop band signed to World's Fair's 

newly formed indie, Great Society. (The band 
is performing March 16 at the Co -Op Bar.) 

Indie labels that cringed at the idea of giv- 
ing away 20 million records will be relieved to 
know that Booker's ideas for developing acts 
are not so extreme. In fact, as much as he sup- 
ports the streaming of music and the subscrip- 
tion model, he admits they probably would- 
n't work on a smaller, more indie scale. 

"On the other side of it, a subscription serv- 
ice would make no sense for a band that no one 

knows about," he says. "Who is going to want 
to subscribe to that? You do 
need someone along the lines 

of a Flaming Lips, or an El -P or 
an Arcade Fire -someone 
who's at a level where people 
will go out of their way to try 
something new." 

And Booker has theories on 

how to create that interest. 
"Colourmusic are in a posi- 

tion where we can do some in- 

teresting things," he says. 
"We've gotten some stuff on 
YouTube, but bands have to 
be creative and not just in their 
music. They have to put to- 
gether some resources that 
are not just a bio, a photo and 

a CD. The resources today have to include hi- 
larious or thoughtful videos and ideas and con- 
cepts. We need something visual that makes 

people identify with them as a group." 
Booker notes that World's Fair, which man- 

ages such artists as indie rapper El -P and 
indie rock act Pela, aims to specialize in tak- 
ing bands from zero units sold to 50,000 
units. But the word "units" is open to interpre- 
tation in the new Web- driven economy. 

"The Web might not make things easier to get 
from zero to 50,000 CDs sold," Booker says. "It 
might get you closer from zero to 50,000 things 
sold, you see what I'm saying? The Web may not 
be the thing that helps people sell CDs as much 

as it is the thing that helps brand the band as an 

entity. But then maybe a band that sells 30,000 
records can make a great living, if you throw in 

ticket sales and merch sales and those things." 

It's a line of thinking that sees the indie label 
of the future looking more like a management 
firm of today, and with Nettwerk CEO Terry 
McBride -an outspoken proponent of such a 

concept -also speaking at SXSW, it's a theory 
sure to be heartily debated. And for those who 
worry that such a direction entails giving away 
too much content, Booker offers the following 
advice: "For the baby bands," he says, "you're 
lucky if someone pays attention at all." - 

COLOURMUSIC 

we're selling today," says David Katznelson, 
president of Birdman Recording Group. "I re- 

ally do believe that -100% -based on the 
press we get today. But maybe the indies 
doing well are doing something I'm not doing, 
which is why we're having this talk." 

The talk that Katznelson is referring to is the 
"Idiots Unite!" panel he's leading at SXSW on 
March 15. He's hoping that with the likes of Jeff 
Castelaz, president of Dangerbird Recordings, 

home of indie band of the moment Silversun 
Pickups, and Scott Booker, Flaming Lips man- 
ager and co- founder of management /market- 
ing firm /label group World's Fair, alternate busi- 

ness models for indie labels will be discussed. 

Booker already has some polarizing opin- 
ions. "I take a view that many managers argue 
is probably not so good, like the idea of 
streaming records and flat -out giving them 
away," Booker says. "I see it as a way of pro- 
motion. I was trying to talk to Warner Bros. 
to give away the last Flaming Lips record. It's 

not that they weren't agreeing with me, but 
they just cannot do it. I think we need to give 
away 20 million Flaming Lips records online 
in order to sell 1 million physical copies." 

For a Flaming Lips fan, such a concept must 
sound delightful. But it views the album as a 

promotional tool to expand the brand of an 

artist, a concept indie labels may not yet be 

ready to embrace as it requires a slightly al- 
tered business structure. 

b¡zFor 24/7 indies news and analysis, 
see billboard.biz /indies. 
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Disc Manufacture Confronts 
The Digital Age 
The 37th annual International 
Recording Media Assn. (IRMA) 

Conference, to be held March 
12 -14 in Indian Wells, Calif., will 

focus on the future of disc man- 
ufacturing in the age of digital 
entertainment downloads. 

Following a keynote address 
on "the evolution of DVD to 
next -generation formats and 
the rise of digitally distributed 
content" from Warren Lieber - 
farb, chairman of Los Angeles - 
based consulting /investment 
firm Warren Lieberfarb & As- 

sociates, scheduled programs 
will concentrate on challenges 
companies face and opportuni- 
ties available in digital delivery 
and with high- definition (HD) 
discs. The forum's second day 
will kick offwith a presentation 
by special guest Mick Fleet- 
wood, who will discuss main- 
taining the Fleetwood Mac 
brand for more than 40 years. 

The conference is being 
held in an environment where 
the face of disc manufacture is 
rapidly shifting, judging from 
research by Understanding 
and Solutions. Worldwide CD 
production in 2006 was 12.5 
billion units, off nearly 5% 
from 13.18 billion the year be- 
fore. And global CD output is 
expected to decline nearly 18 %, 
from 12.5 billion to 10.2 bil- 
lion discs, between the end of 
2006 and the end of 2008. 

But meanwhile, last year's 
7.9 billion DVD replication total 
represented a global increase 
of more than 11 %. The North 
America region, hardest hit by 
digital music downloads, could- 
n't offset its 9% CD production 
decline with its 4% increase in 
DVDs; overall, discs manufac- 
tured last year in North Amer- 
ica dipped 2.3% to 5.943 billion. 
But during the next two years, 

Heading Into IRMA Conference, Replication 
Execs Are Bullish About Their Business 

the North American industry 
is expected to receive most of 
the initial production activity 
for the new HD Blu -ray (BD) 
and HD DVD formats. And the 
long -range forecast for HD dig- 
ital optical discs looks bright: 
A new research report from In- 
forma Telecoms & Media fore- 
casts 151 million HDTV homes 
worldwide by the end of 2011, 
more than tripling the 48.2 mil- 
lion at the end of 2006. 

Leading North American 
replicators express optimism 
about the new HD discs' role 
in the music, movie and game 
business. "We clearly have a 

strong position in BD with our 
launch of [PlayStation 3] last 
year," says Geoff Campbell, VP 
of strategic business develop- 
ment for Sony DADC. "Most 
important, consumers see this 
as a multimedia entertain- 
ment device." 

"We see a lot of people buy. 
ing Blu -ray players for movies, 
not games," adds JVC America 
senior VP Brad Springer, whose 
company manufactures HD 
DVD product in Tuscaloosa, 
Ala. "We have accounts that will 

use HD going forward and ex- 

pect to take advantage of the op- 

portunities that BD and HD 
DVD will present." 

Disc manufacturers have 
been responding proactively 
to meet the digital challenge 
as well. "We're heavily into 
R &D on the disc itself as an ac- 

quisition medium for digital 
services," Campbell says. 
"When American Eagle Out- 
fitters offered 10 music down- 
loads with a $75 purchase, 
they used our disc for the 
download access." 

"Obviously downloads are 
here to stay and will probably 
increase, with music most af- 

DISC PRODUCTION, 2006 
North America's slice represents 5.943 billion discs, which 
breaks down to 2.625 billion CDs and 3.318 billion DVDs. 

fected," Springer says. "We're 
focused more on games today 
as one of three official Xbox 
replicators, and with PC we see 
a definite swing to DVD. We 
don't see a major download im- 
pact on software or games." 

Ultimately, disc replication 
executives are confident their 
field will survive. "Some phys- 
ical product features will al- 
ways appeal to the consumer, 
like package graphics or a 

Web -enabled disc that gives 
you first crack at getting con- 

cert tickets," says Andrew Da- 

Puzzo, VP of the audio and 
digital services marketing unit 
at Sonopress. "And the gift 
benefit of a physical album or 
movie will always be there." 

"Consumers still want the 
highest quality level you only get 
from a CD album or DVD 
movie," Cinram CEO /IRMA 
chairman Dave Rubenstein 
says. "All these downloading, 
video -on- demand experiences 
are not that great, and we'll be 
replicating for a long time.".... 

GLOx. BY NYAY BHUSHAN 

ROBBIE GOES 
TO BOLLYWOOD 
International Acts Target Indian Market 

NEW DELHI, India -More bhangra means more bucks -that's 
the mantra for a growing number of international acts tar- 
geting the emerging Indian market via associations with the 
country's dominant Bollywood scene. 

Robbie Williams -a global superstar everywhere outside 
the United States -is the latest international artist to boost 
his profile on the subcontinent via a remix project featuring 
iconic Bollywood vocalist Asha Bhosle. Two tracks from 
Williams' back catalog -"Rock DJ" and "Better Man" -were re- 
leased exclusively as mobile downloads in late January, priced 
at 20 rupees (45 cents) each. 

The tracks are also being used in TV commercials for Sony 
Ericsson's new Walkman mobile phones, which come with 
the tracks preloaded, and EMI India says the remixes may end 
up on a Bollywood soundtrack. 

No sales figures are yet available, but insiders expect the TV 
exposure to fuel sales. Leading Mumbai -based Bollywood 
soundtrack composer Shameer Tandon, who composed and 
produced Bhosle's contribution, says, "This meeting of cultures 
definitely widens the audience for a foreign artist." 

Mumbai -based EMI Records India managing director Suresh 

Thangiah expects the remixes to also boost Williams' album 
sales. The tracks' original versions were included on Williams' 
2000 album "Sing When You're Winning," which the label 
says has sold close to 20,000 copies in India. Williams' lat- 
est album, "Rudebox," is certified gold in India, topping 10,000 
sales since its October 2006 release. 

Traditionally, international acts have found it difficult to 
make headway in India. Local repertoire accounted for 93% of 
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Grammy Awards, broadcast in India on the Star 
World channel. The album has now sold 80,000 
units, according to Sony BMG India. 

Nelly Furtado recently appeared in Mum - 
bai with Bollywood stars at a 15,000- capac- 
ity, Nokia- sponsored New Year's Eve gig, and 
has long targeted the Indian market via remix 
collaborations with Montreal -based Indian 
duo Josh. 

Mumbai -based Universal Music India VP 
of associate marketing Sunil D'Sa attributes 
Furtado's Indian success to her re -edits of 

videos for "Powerless" and "Man - 
eater" that feature Josh's remixed 
versions. He notes that Indian radio 
stations seldom feature interna- 
tional repertoire, "so having a video 
is very important, since television 
has a much bigger impact." 

New artists are also getting in on 
the act, Thailand -based Sony BMG 

artist Tata Young was introduced to the Indian audience via the 
2004 soundtrack to hit Bollywood movie "Dhoom" (YashRaj 
Music), which has sold an estimated 800,000 copies. 

" ` Dhoom' definitely helped Tata," Mumbai -based Sony 
BMG Entertainment deputy GM Arjun Sankalia says, "which 
was reflected in her 2004 English [language] debut album, 'I 
Believe,' going gold." 

Young's latest album, "Temperature Rising," released March 
8 in India, features a track, "Mila Mila," produced by leading In- 

dian composer Sandeep Chowta. 
Meanwhile, Bollywood execs are giving a cautious welcome 

to the influx of international talent. T- Series VP of marketing 
and promotions Vinod Bhanusha says the trend offers "no 
cause for concern" to the local business. 

"Whether these collaborations are a temporary phase or 
here to stay," he says, "will always be determined by their ac- 
ceptance, both commercially and artistically." 

SHAKIRA performs 'Hips 
Don't Lie' at the 2006 MTV 
Video Music Awards. Inset: 
ROBBIE WILLIAMS and 
ASHA BHOSLE. 

sales in 2005, according to the IFPI, the last year 
for which figures are available. Bollywood domi- 
nates sales, with best -selling soundtracks regu- 
larly shifting in excess of 500,000 units. 

Experts say the current trend of foreign artists working 
with Bollywood started in 2004 when British boy band Blue 
collaborated with Indian male pop vocalist Shaan on a remix 
of their "One Love" track, which was used on the soundtrack 
to Bollywood film "Rakht" (T- Series). Industry sources esti- 
mate the album has sold 200,000 copies. 

Another Indian success story is Sony BMG artist Shakira, 
whose Bollywood- inspired performance of "Hips Don't Lie" 
at the 2006 MTV Video Music Awards in New York was pro- 
duced by leading Bollywood choreographer /director Farah 
Khan, and attracted huge publicity in India after a broadcast 
on VH1. 

Mumbai -based wholesaler Pritam Music director Aslam 
Lilani says demand from regional retailers rose 25% for 
Shakira's album "Oral Fixation: Vol. 2" as a result, with a fur- 
ther boost expected from her similar performance at the 
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Every business - including yours - faces :he challenge of realizing the true potential of their oroduct. With the inweition of the first 
optical disc, DVA became :he global leader in modern optical disc tec -inology. B./ effectively managing an expansive port :olio of over 1300 
patents, DVA today leverages its versatile operations to enhance the value of its patented technologies. If your :ompany is in the 
business of manufacturirg or distrioating ootical disc products, you should know our name. DVA can 
help maximize your business and re.Ease the value of your investmEnt. 

For more information and a comple:e list of licensees, write to Ciscovision Associates, 
2265 East 22oth Street, Long Beach, CA io310 or fax: (310) 952-3350. www.discovision.com 
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Social Networking Sites Reach Out To Japanese Labels 

TOKYO- Despite an ongoing beef with 
YouTube, Japanese rights holders are receiving 

early encouragement from unexpected sources 
over regulating music video file- sharing on so- 

cial networking sites (SNS). 

Who are these apparent new allies? The net- 

working sites themselves. 
The country's most popular SNS, Mixi 

(mixi.jp), recently launched a video file- sharing 
servi e for its claimed 8 million users. And Mixi 

president Kenji Kasahara insists the company 
continually vets for copyright- infringing mate- 
rial. "We can't check all the uploaded content," 
Kasahara says, "but we do patrol it." 

Mixi automatically deletes content it believes 
infringes copyright, as another leading Japan- 
ese service, Gree (gree.jp), also daims to do. Kasa- 

hara says Mixi additionally encourages users to 

report unauthorized content. 
Mixi claims to account for 87% of all SNS traf- 

fic in Japan, with an average monthly total of nearly 

10 billion page views. It claims to have some 
132,000 music -based "communities" registered. 

The Japanese Society for Rights of Authors, 
Composers and Publishers (Jasrac) is among the 

rights holders negotiating with YouTube over 

unauthorized uploading of Japanese copyrighted 

content (billboard.biz, Dec. 5, 2006). However, 

Jasrac transmission rights department manager 
Satoshi Watanabe confirms it has already held 
discussions with several Japan -based services 
about filtering content. 

"Some have started screening for unautho- 
rized content manually," he says. "And some 
have even stopped 
offering file- sharing 
services." 

Watanabe says Jasrac 
closely monitors SNS 

pages for possible copy- 

right infringement, is- 

suing removal notices 
where appropriate. 

But despite the daims 
by Japanese SN S operators that they police their 
own sites and independently remove copyright - 
infringing material, none of the Japanese rights 
holders contacted by Billboard were able to cite 

examples of cases where this had actually hap- 

pened. "We do not know the details of [Mixi's] 

system of checking and removing illegal con- 

tent," Watanabe admits. 
According to a Mixi representative, the most 

popular acts among its music communities dur- 

ing February included pop acts Namie Amuro 
(Avex), Kaela Kimura (Columbia Music Enter- 
tainment) and Exile (Avex). Established Japan- 

ese artists with dedicated pages on the Japanese 
version of MySpace, meanwhile, range from 
metal band Dir En Grey (Fire Wall Division) to 

female pop vocalist Mika Nakashima (Sony Music 

Entertainment [ Japan]). 
However, Japanese labels seem slow to appre- 

ciate the promotional potential of the country's 
SNS operations. Insiders suggest labels are re- 

luctant to cede any control over their artists' reper- 

toire or image to outside operators. 
Tokyo -based leading independent label Avex 

launched its own SNS, Mu -Mo Friends 
(sns.mu -mo.net) in October 2006. "We believe 
it can be a powerful promotion tool," a repre- 
sentative says. But he adds, "It's hard to imag- 

ine how much of a positive effect other SNS 

services can have for artists at the present time." 
The local arms ofBMG, Warner, EMI and Uni- 

versal have not invested in their own SNS op- 

erations as yet. 
Enju Tanahashi owns Tokyo -based independ- 

ent label Inoxia Records, whose roster includes 
drone -metal band Boris. "I hear that many people 

talk about Boris on Mixi," Tanahashi says. "That 

is good for [any] band, as long as no sound or videos 

are uploaded illegally." However, Tanahashi ad- 

mits he has personally never logged on to Mixi to 

observe his act's exposure. 
A B MG Japan spokesman says the company 

is reluctant to clear 
content for these 
sites because no 
agreements on 
neighboring rights 
royalties are yet in 
place. 

Also, he adds, 
"SNS operators 
[want] our artists to 

open dedicated pages in order to secure more 
views, generating more income from ads there. 
However, never once have we-or our artists - 
been offered a share of that increased revenue." 

A notable exception to the ambivalence is 

Japanese music market -leader Sony Music En- 

tertainment (Japan), whose domestic pop ros- 

ter includes such names as Yui and Yuna Ito. 

The label launched its own music -oriented SNS, 

Playlog (playlog.jp), in July 2006, allowing users 
to exchange information about music and rec- 

ommend songs and videos by acts on SMEJ and 
other labels. 

Industry observers concede that the music 
business' relationship with these sites in Japan 

is at an early stage. However, positive develop- 

ments are expected. "Japanese SNS services 
should be able to cut deals with content owners 
based on a share of revenues," says one indus- 
try source, who anticipates this resulting in the 
"same opportunities for new talent to emerge 
as SNS services have provided in the U.S. and 
the U.K." 

Using such sites to showcase creative work 
directly to consumers, he suggests, could pro- 
vide "an interesting alternative to the extremely 
standardized A &R process that currently ex- 

ists in Japan." 

0.0 
'We can't check all the 
uploaded Content. 
But we do patrol it.' 

-KENJI K ASAHARA, MIXT 

i 

N EWS 
»COMPOSERS CHASE SNS CASH 
Eurcpean copyright societies have asked YouTube and MySpace 

to speed up their efforts regarding back payments the bodies say 

are due for unauthorized online use of copyright works. 

The International Confederation of Societies of Authors and 

Composers (CISAC) and European authors' rights body BIEM- 
both French -based -have written to the social networking sites 

(SNS) calling on them to swiftly reach conclusions on content li- 

censing and remuneration to copyright owners. 

In a Feb. 27 statement, CISAC and BIEM said that the removal 

of works from the SNS services does not represent the "best 
long -term solution" for rights holders or the digital firms. Ac- 

cording to CISAC director general Eric Baptiste, the societies' goal 

is "to initiate licensing partnerships that will enable continued 
growth for these platforms." MySpace and YouTube had not re- 

spoided by press time. 
CISAC represents 217 authors' bodies from 114 countries. 
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BIEM represents 46 mechanical rights collecting societies from 

43 countries. -Lars Brendle 

»>EC ORDERS TAIWANESE CD PROBE 
The European Commission has launched an investigation into Tai- 

wan's alleged copying of CD technology and says it may initiate 

a World Trade Organization (WTO) suit to stop what it calls un- 

licensed abuse of patents. 
Taiwan makes an estimated 80% of the world's blank CDs and 

DVDs, but local legislation allows domestic producers to use 

patents without negotiating a licensing agreement with patent 
holders like Philips. 

Netherlands -based Philips claims Taiwanese regulators acted 

illegally by issuing "compulsory" licenses allowing local pro- 
ducers to make CD -Rs for export that Philips said are covered by 

its exclusive patents. A compulsory license allows a company 
to make a product without negotiating with the patent owner for 

permission to use the technology. But under WTO rules, those 

products cannot be exported. -Leo Cendrowicz 

»>CORBETT EXITS WOOLWORTHS 
Gerald Corbett, chairman of British retail giant Woolworths 
Group, is exiting after six years in the role. 

In 2005 (the last year for which figures are available), Wool- 
worths' 819 stores accounted for 28.5% of British consumer 
spending on singles and 11.2% of albums, according to BPI figures 

based on research by TNS. 

Effective June 6, the date of the company's annual general meet- 

ing, Corbett will hand over the reins to Richard North. Until 2004, 
North was CEO of Intercontinental Hotels Group. Previously he had 

been group finance director at U.K. brewer Bass and clothing retail 

chain Burton. During Corbett's tenure, he oversaw Woolworths' 
August 2001 de- mergerfrom parent group Kingfisher and its flota- 

tion on the London Stock Exchange. -Lars Brendle 

Z For 24/7 global news and analysis, 
see billboard.biz /global. 
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Above The Border, Above The Radar 
Valentin Elizalde Posthumously Tops The Charts 

The video of Valentin 
Elizalde's single "Vencedor" 
depicts him as a ghostly, dead 
lover modeled after the char- 
acter in "Ghost," a movie 
Elizalde loved. At the end of 
the video, he visits his own 
grave, marked by a tombstone 
that visibly reads: Valentin 
Elizalde, 1971 -2006. 

After the shoot, Elizalde 
asked that the tombstone be 
broken in pieces, deeming it 

too creepy. 
A few months later, on Nov. 

25, he was shot dead by a band 
of gunmen after playing a gig 
in Mexico. 

If you were a follower of 
new banda music, you would 
have known Elizalde as an up- 
and-corner with huge possibil- 
ities. On the live music circuit, 
he was a star, known for his dy- 

namic performances and 
charismatic persona. 

But he had never broken 
the 100,000 mark or 
cracked the top 20 with any 
of his albums. 

Now, he has 2007's top - 
selling Latin album so far, 
"Vencedor," out on Universal 

Music Latino. 
Since his death, six other 

Elizalde albums have debuted 
on the chart, culminating 
with his albums oc- 

cupying the No. 1 

and No. 2 spots in 
the March 3 issue. 

That feat has been 
accomplished by 
only three other art- 
ists: Grupo Bryndis 
in 2001 and the late 
Celia Cruz and Se- 
lena, who both climbed 
those heights after 
their deaths as well. 
(Selena actually had 
the top four titles 
after she was killed.) 

While Elizalde's 
new success is directly 

connected with his 
death, there's more to 

him than that, as the 
longevity of his sales 
spurt dearly indicates. 

"He was on the 
verge," says John 
Echevarria, president 
of Universal Music 
Latino. "We saw 
steady, steady sales, 

and a large part was the great 
appeal he had playing live. He 
was a man who was very en- 
trenched with his people." 

"He was one of those few 
acts that could gain men's re- 

sped and women's adoration," 
adds Pepe Garza, PD for radio 
station KBUE (La Que Buena) 
Los Angeles. 

Elizalde had a rabid follow- 
ing that often fell below the 
radar of mass media. But he 
enjoyed heavy airplay on re- 
gional Mexican stations and 
was a phenomenon among a 

younger generation of regional 
Mexican fans. 

Elizalde's MySpace page, 
for example, has nearly 1.5 
million views and Univer- 
sal reports more than 
300,000 ringtones sold 
since his death. 

On YouTube, he has dozens 
of videos, with several notch- 
ing nearly 2 million views. 

Elizalde's Nielsen Sound - 
Scan history had never been 
stellar before, since much 
of his product is sold in 
mom -and -pop stores that 
imported it from Mexico 
and he never did national 
TV promotion. Once he 
died, attention from mass - 
merchant accounts kicked 

in big -time. 
The sales have persisted, 

although Universal has 
taken a respectful stance and 
maintained a tasteful, low - 
key promotion. 

But audiences remain avid. 
Future plans call for a TV 

homage and the release of a 

new album timed with the an- 
niversary of his death, as 
Elizalde left a hefty catalog of 
recorded, unreleased mate- 
rial behind. 

And since December, La 

Que Buena has been airing 
a daily, one -hour show ti- 
tled "Los Inmortales" (The 
Immortals), playing only 
the music of Elizalde, his 
father "El Gallo" Elizalde, 
Adan Chalino Sánchez 
and his father Chalino 
Sánchez. 

All suffered young deaths. 
For a generation that strad- 
dles two cultures that still 
yearns for men as brave as 
they are romantic, they re- 
main relevant. 

For 24/7 Latin news 

.biz and analysis, see 
billboard.biz/latin. 

Mun2 Gets Fresh 
In The Fishbowl 
Latin Youth Culture Hotbed Orbits 
Channel's New L.A. Locale 

When bilingual entertain- 
ment channel mun2 moved 
from Miami to Los Angeles 
in 2005, its goal was to place 
itself at the center of Latin 
youth culture. 

Now it has literally done 
that, with the opening of its 

new fishbowl studio bridging 
the main thoroughfare of 
CityWalk, a shopping and 
dining district packed with 
Spanglish- speaking teens 
and families. 

The 16,000- square -foot, 
glass -walled production 
space seats up to 60 audi- 
ence members and will house 

several programs including 
flagship live performance /va- 
riety show "Vivo," which 

spent its last season on the 
NBC lot in Burbank. 

The new space "gives us 

the opportunity to interact 
with a lot of passing audi- 
ence that we can invite for 
different shows," mun2 GM 

Alex Pels says, adding that 
the location allows for man - 
on- the -street interviews and 
shots from inside and out. 
"We can make them part of 
the show and make them in- 
teract with it." 

The new digs near Univer- 
sal Studios were made pos- 
sible by NBC Universal, which 
owns mun2 parent network 
Telemundo. Though the stu- 
dio raises mun2's profile in 

the country's top Latin media 
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market, it is New York where 
the channel has greater pen- 
etration. Until the recent in- 

creased consolidation of the 
L.A. cable market under 
Time Warner, a patchwork 
of cable operators covered 
the area, each distributing 
NBC Universal channels 
under separately negotiated 
agreements. 

"lt changes all the time, and 

we are obviously constantly 
trying to increase and im- 
prove our distribution," says 

Lynette Pinto, marketing VP 

of NBC Universal TV Net- 
works Distribution. 

Pinto would not reveal fig- 
ures showing mun2's L.A. 

reach, but said it is seen on 

cable and satellite in 11.4 mil- 
lion homes. 

Competitor MTV Tr3s, 
which relaunched in Sep- 
tember, broadcasts over the 
air from local affiliates in 

some markets and reaches 
28.1 million TV households. 

The move to CityWalk 
caps a year of milestones for 
mun2, which added more 
than 300,000 subscribers in 

Puerto Rico last summer and 

pulled in 14 new advertisers, 
including Procter & Gamble 
and Mercedes -Benz. The 

channel launched a TV cam- 
paign last month on sister 
NBC Universal channels like 
Bravo and had "Vivo" picked 
up for rebroadcast on L.A. 
affiliate KNBC. 

Pels couldn't name any 
product or brand placements 
associated with the new stu- 
dio yet, but mun2 is working 
with CityWalk on promoting 
the channel's new home on 
the strip. Right now, Pels 

says, "the main idea is to 
brand mun2." 

-Ayala Ben -Yehuda 

CHILEAN MUSIC FEST 
MAKES MARK IN 
SOUTH AMERICAN 
MARKET 
VINA DEL MAR, Chile -The 
48th edition of Chile's Viña del 
Mar Music Festival consoli- 
dated Latin America's longest - 
running music fest not just as 
a week of good shows, but as a 

major platform in the TV and 
Latin music industry. 

The festival, which took 
place Feb. 21- 26 in the sea- 
side resort of Viña del Mar, 
brought together 15,000 peo- 
ple every night to the Quinta 
Vergara amphitheater to see 
16 acts. 

Viña was also the anchor 
for several major South 
American tours, including 
those by Tom Jones and 
Bryan Adams. According to 
festival CEO Ricardo de la 
Fuente, Viña's rising impor- 
tance as a destination for in- 
ternational artists is linked to 
the coverage it gets through- 
out the region. 

Outside Chile, the show 
aired in 25 countries, up from 
13 in 2006. When reruns are 
taken into account, some 35 

million people are estimated to 
have watched the show. 

Damián Amato, director of 
Sony BMG Chile, which 
brought five artists to the 
event, thinks success in Viña 
influences the South Ameri- 
can market in general, leading 
to bigger record sales and 
more shows. 

"For many years now, Viña 
del Mar is not just another 
concert," Amato says. "The 
fact that it is broadcast and 
gets so much attention from 
the media, makes it the most 
important musical event in 
South America." 

This year's edition divided 
applause equally between 
Latin artists like Ricky Martin 
and Gustavo Cerati and main- 
stream acts like Jones- possi- 
bly the biggest success of the 
fest -and Adams. As is tradi- 
tional, performers received 
gold and silver Gaviotas and 
Antorchas (seagulls and 
torches), awarded according 
to the applause received. 

The winner in Viña's long- 
standing songwriting compe- 
tition for up- and -coming 
writers was Spanish trio Ma- 

teria Prima for " Cuando 
Quieras Volver." 

-Claudio Vergara 
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LITTLE STEVEN'S UNDERGROUND RAG 

As we welcome in 1962, it looks like another 
banner year for singles sales so the record 
business will just keep hummin' along. Of 
course we can't help but feel a little bit sorry 
for those companies still based on the album - 
sales business model, but ... wait a tick . . . 

that would be ... everybody! 
Whoops. Sorry. Never mind. 
All seriousness aside, it is fun for us old - 

school cats to see our most recent two Coolest 
Songs in the World artists actually interested 
in the ancient art of album making. 

Robert Schneider from the Apples in 
Stereo has 24 tracks on the bands "New Mag- 
netic Wonder" but 11 of them are either in- 
strumental or occasional vocal bits and pieces 
obviously intended to serve as a bridge from 
track to track. 

All right, it's not quite "Tommy" yet, or even 
"The Who Sell Out," but we're getting there. 

Schneider is obviously channeling his artis- 
tic ambitions through the band, as Pete 
Townshend mostly does. So hopefully, with 
this new lineup, Horton has found his Who. 

Jesse Malin, on the other hand, has de- 

MALIN 

tided to approach things from the other side. 
Having been in the perfectly right rock band 

at the perfectly wrong time (D- Generation 
in the '90s) he has decided to live the life of 
the singer /songwriter -which does seem like 
good timing, the genre enjoying its biggest 
commercial resurgence since the '70s. 

As such, the album seems the appropriate 
form to explore a more complex individual 
identity that, more often than not, cannot be 
revealed or explained in one three -minute 
song (communicating the common ground 
of a band), but needs a collection of emotional 
vignettes, cumulative storytelling if you will, 
to begin to paint the more personal picture. 

That is not to say singer /songwriters can't 
have hits. Bob Dylan, James Taylor, Jack- 
son Browne and Bruce Springsteen (who 
has a fabulous duet on Malin's album) have 
all done it. 

Anyway, we don't like to make a habit of en- 
couraging this sort of behavior (we should be 
boycotting Malin until the D- Generation re- 
union) but he's outfoxed us, a la Willie Nile, 
by sneaking in a few marvelous rock tracks 
that we must reluctantly admit are undeni- 
ably great. 

In other album news, the White Stripes 
have a new album done called "Icky Thump "; 

Ian Gillian, lead singer of Deep Purple, has 
demanded Sony BMG withdraw a just - 
released live album of one of Purple's last 
gigs, stating, "It was one of our worst con- 
certs ever "; and the new Todd Haynes flick 
( "Velvet Goldmine," "Far From Heaven ") will 
be based on Dylan's life and will include new 
covers as well as source material on the 
soundtrack and Dylan will be played by, wait 
for it, Richard Gere, Christian Bale, Heath 
Ledger and Cate Blanchett. 

Holy Lennon on Broadway, Batman! 
See you on the radio. 

COOLEST GARAGE SONGS 

1 

2 
3 
4 RUBY 

Universal 

COOLEST 
SONG 
IN THE 

WORLD IN THE MODERN WORLD 
THIS WEEK Adeline 

OPEN EYES 
Simian 

BECAUSE I'M AWESOME 
Blackheart 

JESSE MALIN 

THE APPLES IN STEREO 

THE DOLLYROTS 

KAISER CHIEFS 

5 BROKEN HEART THE CHARMS 
Wicked Cool 

6 GOODBYE ROCK AND ROLL BAND THE NOVAKS 
Indie Music 

7 LONG LIVE THE WEEKEND THE LIVING END 
Adeline 

8 AIN'T NO KING OF ROCK AND ROLL THE NOMADS 
Bonnier 

TEENAGE HEAD 
Olde Haat 

LOVE LETTER 
Savage Jams 

THE MORLOCKS 

1 
0 THE PAYBACKS 

wen's Underground Garage column is produced exclusively for Billboard. For more information go to 
UNDERGROUNDGARAGE.COM. The opinions expressed are his own. and not necessarily those of the magazine. 
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AELO Uil 
* His Platinum Nits 

Available on CD at MID 

INCLUNES THE x 1 HIT 

"TE VA A DIRER" 

FAI 

HIS GREATEST NITS 

LIVE! 

INCR. DES THE a 1NET 

"REGÁLAME UNA NOCHE" 

tropisounds 
www.tropisounds.com 

nfo @tropisounds.com 
Tel (305) 265 -8884 

RE'VES IRECORMS, NC. music EISTF IBUT( )1-2 S 
140 N.W. 22 Avenue Iz Tel: (305) 541 -6686 
Miami, Florida 33125 Fax: (305) 642 -2785 
http://www.reyesrecords,com E -mail: reyesrecords @reyesrecords.com 

TODO EN MUSICA * EVERYTHING YOU NEED IN MUSIC 

ROBERT "KOOL" BELL OF 

KOOL & THE GANG ON ADVANCED 

ROYALTY TRACKING... 

WE came to Advanced Royalty Tranking to help us 
realize our dream of building a new recording studio. 
Wih ART we were able to get the financing we needed 
M accomplish our goal. We've broken ground on our 
new studio and consider our relationship with ART a 
key ingredient in our success. 

PF'O'TEN ROYALTY ADVANCE AND MANAGEMENT SERVICES 

The lava est in serest rate in the industry and fastest access to capital. 

Get started today! 

ADVANCED ROYALTY TRACKING 
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DIGITAL BY ANTONY BRUNO 

Charting 
The Course 
By Helping The Digital Market, Record 
Labels Could Help Themselves 

Record labels need the digital 
music market to take off. So 

why aren't they helping it any? 
Physical CD sales have been 

in decline for the last five years, 
and according to various esti- 
mates are expected to fall an- 
other 15%-20% again this year. 

And while digital revenue is on 
the rise, it is not yet reversing 
the trend. Sony BMG global 
digital business president 
Thomas Hesse says that if 
physical revenue drops by 15 %, 

digital revenue must rise by 
60% to compensate. This year, 

he expects net revenue to fall. 
So what are labels doing 

other than licensing their 
music to digital services that 
they hope will become success- 
ful? According to many service 
providers and industry ana- 
lysts, the answer is- nothing. 

"There's no plan, no sense 
of direction," one digital re- 
tailer executive says. "They're 
just hoping somebody is going 
to figure all this out for them." 

To date, that somebody has 
been Apple -its iTunes store 
commands 70% of all digital 
music sales and the iPod 
around 80% of all digital music 
devices. Yet, record labels are 
the first to point out that Apple 
can't reverse their falling for- 
tunes on its own. They need 
more services selling more 
music to more people. And al- 

though labels have tried to sup- 
port potential competitors to 
iTunes, such as Microsoft's 
Zune bid, these services are 
merely limping along. 

The reason, operators of 
such services and digital music 
industry analysts say, is the 

LIVE OFFSTAGE 
Since live events seem to be the only part of the music 
business making any money these days, the digital ex- 

tension of the concert is ramping up. Virtual Venues 
Network has introduced the ClubLync set -top box that 
allows venues like nightclubs, theaters and college din- 
ing halls to project high -resolution video of live concert 
performances in a legal /licensed fashion. Both artist 
and presenter share in the gross box -office receipts. 

Venues can either buy or lease the projector, which 
connects to the Virtual Venues Network through a propri- 
etary secure link via the Limelight Net- 
works content deliver network. 
The ClubLync is provided free 
with any subscription to the Vir- 
tual Venues Network, which runs 

$100 per month. -Antony Bruno 
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music industry is not taking an 
active -enough role. "They're 
not directly hurting services," 
one former digital service 
provider says, "but they're not 
directly helping either." 

MARKETING 
Record labels are marketing 
and promotion machines, and 
could flex that muscle to help 
drive more users to digital out- 
lets. Yet most of their advertis- 
ing directs buyers to either 
big -box CD retailers or iTunes. 

Even some label execs think 
this needs to change. 

"[We need to] take more re- 

sponsibility for driving aware- 
ness and consumption from our 
own ad dollars and impressions 
rather than relying on others to 

do it for us," Universal Music 
Mobile GM Rio Caraeff says. 
"We're not doing enough in my 
opinion. Most ofour marketing 
goes towards selling CDs." 

As digital revenue con- 
tributes more to labels' bottom 
lines, he says, that will change. 

SLICING THE PIE 
Of course, digital service 
providers could spend much 
more of their own marketing 
dollars if they didn't have to pay 
labels and publishers so much 
in licensing fees. This is an old 
argument, but one that isn't 
going away anytime soon. 

Gabriel Levy, VP of labels 
relations at Rhapsody, says 
satellite radio providers were 
able to amass millions of sub- 
scribers in a relatively short 
period of time because they 
didn't have to pay the same li- 
censing rates that subscrip- 
tion music services do, and as 
such were able to devote more 
money to advertising. 

And that's just the existing 
services. A host of new tech- 
nologies and business mod- 
els are waiting to license 
music to go public, but are left 
waiting in the wings as labels 
work to evaluate the risk po- 
tential rather than the busi- 
ness opportunity. 

"The people in charge of 
these deals are very risk - 
averse," Music Choice CEO 
David Del Beccaro says. 
"They're a bunch of lawyers." 

Label sources say that they 
make deals as quickly as they 
can and prioritize their efforts 

based on which 
deals will result in 
the most immedi- 
ate revenue. But 

even industry insid- 
ers agree that, for the 
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long term, the dealmaking 
process needs to be addressed. 

"If we don't retrofit our busi- 
ness to accommodate, we're 
going to miss out," says 
Richard Blackstone, senior ad- 

viser to the chairman for 
Warner Music Group. 

INTEROPERABILITY 
Perhaps the greatest obstacle 
to the digital market's growth, 
though, is that music ac- 
quired from any "legal" serv- 
ice other than iTunes won't 
work with the iPod. 

Apple famously encouraged 
the labels to sell without DRM 
to solve the problem, while la- 

bels put the onus on Apple to 
license its FairPlay DRM sys- 
tem to other retailers. 

"This is a technical problem 
with a technical solution," says 

Thomas Gewecke, senior VP of 
Sony BMG's Digital Business 
Group. "The only people that 
have a problem with it are tech- 
nology companies who benefit 
from the situation being dosed." 

Yet if labels are serious about 
forcing Apple to open up its 
technology, some question why 
they don't just pull their music 
from iTunes until Apple com- 
plies. "If you don't like the way 
[Apple] is protecting your prop- 
erty, take it away," dares Jon 
Potter, executive director of the 
Digital Media Assn. 

Most digital music services 
are run by executives hailing 
from either the software or 
consumer electronics world, 
where it is not uncommon for 
the major companies involved 
to jointly set the technological 
standards and other rules gov- 

erning the sale and distribu- 
tion of their products. The 
music industry, by contrast, 
so far seems satisfied to sim- 
ply license its content and let 
the technology industry figure 
out the rest -a source of in- 
creasing frustration among 
those in the digital space. 

How the music industry re- 

sponds should prove an inter- 
esting barometer for how far 
along the convergence of digital 
and music has come, and how 
much further it has to go. 

Coming March 26: Billboard's 
Mobile Entertainment Live! 

conference in Orlando, Fla., 
part of the CTIA Wireless 2007 

conference. Visit billboard - 
events.com for more informa- 
tion and registration. 

For 24/7 digital news .biz and analysis, see 
billboard.biz /digital. 

ILLUSTRATION BY THOMAS FUCHS 

1311'S &I3RIE1=S 
TONES FOR 
EVERYBODY 
FunMobility has launched a 

series of ringtone categories 
aimed at a variety of niche 
markets and users based on 
music genre. They include 
RockTones, RetroTones, Lat- 
inTones and ChristianTones. 
The company says the rock 
and Christian music cate- 
gories have been selling par- 
ticularly well as ringtones of 
late, and led to their devel- 
opment as a specific sales 

channel. The ChristianTones 
feature was developed in 

partnership with EMI Christ- 
ian Music Group. 

HANG 'EM HIGH 
Mobile game distribution 
firm Player X is teaming 
with game developer Hol- 
lywood Gaming and EMI 

Music Publishing to create 
the "Lyric EMI" game. The 
game features a "hang- 
man" style theme where 
players attempt to fill in the 
lyrics of popular songs in 

the EMI catalog. Player X 

will distribute the title 
through its network of 90 
wireless operators world- 
wide. Additional games 
based on EMI's publishing 
catalog are expected to be 
developed over time. 

KEEPING SCORE 
Microsoft is inviting un- 
signed artists to create 
music -inspired Xbox 360 
videogames. Participating 
artists in the Xbox Sound- 
tracks program will be able 
to download and score 
music to a variety of game 
trailers in May. Completed 
works will be uploaded to a 

dedicated Web site and 
rated by fans. Winners from 
different countries will re- 
ceive studio recording time 
with Universal Music Group. 
Although the contest does 
not officially start until May, 

Scissor Sisters kicked off its 

promotion by reworking 
their song "She's My Man" as 

inspired by the trailer for the 
much -anticipated video - 
game "Halo Wars." 
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ORIGINAL ARTIST 

cor+uFO " 1,, Nielsen 

#1 
SWKS 

THIS IS WHY I'M HOT 
ÌTiMS 

DON'T MATTER 
,s0N 

YOU 
LLOYD FEATURING LIE WAYNE 

CUPID'S CHOKEHOLD 
GYM CLASS HEROES FEATURING PATRICK STUMP 

POP, LOCK AND DROP IT 
HUEY 

16 
WALK IT OUT 

ON THE HOTLINE 
PRETTY RICKY 

WE FLY HIGH 
JIM JONES 

THE WAY I LIVE 
BABY BOY DA PRINCE FEATURING LIL BOOSIE 

IRREPLACEABLE 
BIVOIJ 

13 

16 

15 8 

7 16 

9 

10 10 

28 2 

4 11 8 

12 16 

6 22 

7 13 

18 23 

19 27 

20 16, 

4 

5 

4 

"Outta My System" by Bow Wow soars 28 -13 on 
the strength of a 60% increase, the greatest 
among all titles in the top 20. The song also 

enters the top 40 on Hot R &B /Hip -Hop 
Songs (41 -37). 

MAKE IT RAIN 
FAT JOE FEATURING I.IL WAYNL 

ROCK STAR 
NICKELBACK 

OUTTA MY SYSTEM 
BOW WOW FEATURING T -PAIN 8 JOHNTA AUSTIN 

THROW SOME D'S 
RICH BOY FEATURING POLOW DA DON 

CRAZY BITCH 
BUCKCHERRY 

GLAMOROUS 
FERGIE FEATURING LUDACRIS 

GO GETTA 
YOUNG JEEZY FEATURING R. KELLY 

LAST NIGHT 
[ADDY FEATURING KEYSHIA COLE 

2 STEP 
UNK 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE 

Scan, a service. or Nielsen Mob; e. hart endorsed by 
A The Wireless Association and Mobile Entertainment Forum 
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Service B The Cip 
Starbucks Expands Its Music Strategy 

t Billboard's Music & 

Money Symposium, 
starbucks president 
of entertainment 
Ken Lombard 

began his keynote address by 
reminding audience members 
why the merchant has a unique 
status as a retailer. Not only 
does the chain have 12,000 lo- 

cations worldwide, but it has 44 

million customers, averaging 
18 visits per month, he said. 

In its most recent fiscal year, 

Starbucks' revenue totaled $7.8 
billion. While music is a small 
percentage of that total -in 
2006 Starbucks sold 3.6 million 
album units, which by rough 
estimation is about $65 million 
in music revenue -it's an im- 

bucks Hear Music titles. 
Starbucks plans to continue 

sticking to its strategy of coffee 
shops carrying 20 music titles 
or fewer, Lombard said. But it 

has expanded its offering to in- 
clude DVDs and books. The 
chain is selective in carrying 
those product lines and takes 
chances on titles because "our 
customers expect that we will 
put things in front of them that 
are a little unique." 

Since the selection focuses 
on discovery, all titles are mer- 
chandised with signage that al- 

lows customers to learn about 
the music being carried. In con- 
trast, Lombard noted that at 
most other merchants music is 

sold merely as a commodity, 

our customers expect that we 
will put things in front of 
them that are a little unique." 

-KEN LOMBARD, STARBUCKS 

portant ingredient in the expe- 
rience the chain offers its 
customers, Lombard said. 

That's a far cry from Star- 
bucks' beginnings in music 
when Seattle store managers 
merely made compilations for 
customers. And the company 
continues to expand its pres- 
ence in music, Lombard said 
during his keynote, which was 
in the form of a Q &A with Bill- 

board executive editor /associ- 
ate publisher Tamara Conniff. 
The session took place March 
1 at the St. Regis Hotel. 

The chain's idea of music 
programming can now be 
heard 24 hours a day on Star- 
bucks Hear Music digital music 
channel 75 on XM Satellite 
Radio. Starbucks also enables 
its customers to participate in 
the digital consumption of 
music and movies through a 

deal with iTunes, where its 
Hear Music makes it the only 
merchant to have a branded lo- 

cation within the Apple site, 
Lombard said. In turn, iTunes 
customers have the ability to 
preview, buy and download a 

wide variety of popular Star- 

with little in the way of service. 
Another thing that differen- 

tiates Starbucks from other 
merchants that carry music as 
a smaller component of their 
overall business, is that the 
Seattle -based chain does not 
use its music, books and 
movies as a loss leader. "We 
have to achieve margin," he 
said. "It has to answer to the 
[profit] criteria." 

Consequently, Starbucks has 
stopped plans to roll out CD- 
burning kiosks to its main 
stores. Instead, it will limit those 
plans to the media bars it has in- 
stalled in its Starbucks Hear 
Music Coffeehouse outlets - 
which are music specialty stores, 
combined with the coffee 
chain's usual snack assortment. 
Currently, the chain has four 
such locations in Miami; San 
Antonio; Bellevue, Wash.; and 
Santa Monica, Calif., which 
carry about 5,000 titles. 

NEW SECTORS: With music 
specialty retailers disappearing, 
nowadays the game's all about 
getting your music and video 
into other types of stores. Sure, 

labels and distributors are 
scrambling every which way 
they can to find new outlets. But 

one wholesaler is taking that ap- 

proach to the next level, arrang- 
ing for a distributor outside the 
music realm to work for it. 

In Portland, Ore., independ- 
ent distributor Allegro has 
partnered with Charlotte, N.C. - 

based TSC Group, a sales com- 
pany that sells to regional and 
national chains that collectively 
run more than 100,000 stores. 
The agreement, which is in the 
form of a 10 -year strategic part- 
nership, has TSC pitching 
Allegro's CDs, DVDs and au- 
diobooks to its account base. 
But in addition to the independ- 
ent labels Allegro distributes . 

the deal can include major label 
and studio product, too, which 
the distributor carries through 
its rack division. 

Since it was formed in the 
'70s, TSC has sold and marketed 
hundreds of brands in general 
merchandise, telecommunica- 
tions, consumer electronics, 
computers, videogames, house- 
wares, furniture, hardware and 
office products to a broad range 
of retailers, including big -box 
merchants, grocers, electron- 
ics specialists and travel cen- 
ters. The agreement between 
TSC and Allegro grew out of a 

test with the Pilot Travel Cen- 
ters, which caters to the truck - 
ing industry. 

The latest deal comes on 
top of Allegro's past efforts to 
diversify beyond the tradi- 
tional music and video ac- 
count base. Even before this 
deal, Allegro sells 50% of its 
product to libraries and other 
special- market accounts, ac- 

cording to Allegro chairman/ 
CFO Joe Micallef. 

or 24/7 retail news 
.biz %nd analysis, see 

billboard.biz /retail, 
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Goodbye to 
an incredible friend 

Sal Bonafede 

XCel Energy Center., 

Remembering your beautiful spirit, 
with thanks for touching our lives. 

We'll miss you, Sal. 

Gregg, Jim and Steve 
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FOR MORE BOXSCORES GO TO 
Promoter BILLBOARD.BIZ 

CELsNE DION 
Colosseum at Caesars Palace, 
Las Vegas, Feb. 28 -March 4 

20,733 Concerts West /AEG Live 

$11,463,554 
(s 732298 Canadian) 
$1177.05/$46.45 Air Canada -Centre, Toronto, Feb.5 15,289 

ROO STEWART 

Concerts West /AEG Live 

$1,066,700 
$ ti0/$60 

ER`C CLAPTON, ROBERT CRAY BAND 
American Airlines Center, Dallas, 13,648 
Feb. 23 Beaver Productions 

$1,044,435 
$,._,'3.r,. 

ERIC CLAPTON, ROBERT CRAY BLAND 

Toyota Center, Houston, March 2 13,305 
ei -,it Beaver Productions 

$1,022,956 
$39 75 $55 

ROD STEWART 
Metter, Arena, Pittsburgh, Feb. 17 13,116 Concerts West /AEG Live 

$988,006 
$37 50'$ 52 

BILLY JOEL 
Gaylord Entertainment Center, 11,895 
Nashville, Feb. 21 

Live Nation 

$910,280 
- -87 {$51.50 

$889,035 
990/555 AT&T Center San Antonio, March 3 '12.090 

13200 

ERIC CLAPTON, ROBERT CRAY BAND 
Ford Center. Oklahoma City, 
March 5 

12,510 

JCS-I GROBAN, ANK'rELI©UE KIDJO 
Quzken Loans Arena, Cleveland, 12.,954 
Feb. 18 

BILLY _C`EL' 
-Center, Greenville, Sr., 

Feb. T7 
10,783 

ER'C CLAPTON, RC -BERT CRAY BAND 

Beaver Productions 

Live Nation, in -house 

Live Nation 

Beaver Productions 

Live Nation -U.K. 

Live Nation 

Concerts West /AEG Live 

Dive Nation -U.K. 

$788,845 
8401,115) $54.08 M.E.N. Arena, Manchester, 

England, Feb. 4 

PUSSY_AT DOLLS, RI -4ANNA 
14,586 
;,clout 

$781,425 
685$50 Nationwide Arena, Columbus, 10,618 

Ohio. Feb. 21 709 

JOSH GROBAN, ANGELIOUE KIDJO 

$725,779 
$96 50/556 50 

$661,485 
(E337.510) $57.82 

2GD STEWART 
H56C Arena, Buffalo, NY., 
Feb. 16 

13,180 

PUSSYCAT DOLLS, RIHANNA 
Wembley Arena, London, 
Jan. 28 

11,441 
:e11ou 

$612,172 
$55 Bradley Center, Milwa.bee, 

Feb. Be 
10,822 

RED HOT CHILI PEPPERS, GNARLS BARKLEY 
Frank Productions 

I $968,836 
11736 60 

BELI NOT CHILI PEPPERS, GNARLS BARKLEY 
Allstate Arena, Rosemont. III. 14,524 
Feb. 27 .... -.,,t Jam Productions 

$947,390 
%S.5,!$65 

11 $238/$53 
$919,473 

10 

$604,758 
$79.50/$49.50 

JOSH GROBAN, AN3131.ICUE KIDJO 
Vau Andel Arena, Grand P_aó4., 12,041 
Mich., Feb. 20 Live Nation 

$528,255 
(E2sa,62o) 
$5.:.08 

PUSSYCAT DOLLS_ R HANNA 
Hallam FM Arena, Shefliect 
England Feb. 5 

5,768 Live Nation -U.K. 

11 $478,710 
(t243.953) 
$53 96 

20 $457,756 
$45.50'63950 

$419,427 
$86/556 

$384,399 

$318,924 

$318,384 

$318,070 

$317,703 

PUSSYCAT DOLLS 7IHANNA 
Metra Radio Arena, Newca:te 8,871 
England. Feb. 6 

JOHN MAYER, MAT KEARNEY 
Van Andet Arena, Grand 3: fíß, -0,905 
Mich.. Feb. 22 

BLUE MAN GROUP 
Amway Arena, Orlando. ..1c 
Feb. 22 

4,633 
;33 

PUSSYCAT DOLLS,1 1 -IANNA 
Nottingham Arena, Nottingham, 7,132 
England, Jan. 29 7,500 

Lice Nation -U.K. 

..ive Nation, SMG 

=very Entertainment 

_ive Nation -U.K. 

DANCING WITH TI4E STARS - THE TOUR 
Verl:zon Wireless Arena, 
Manchester N.H., Feb. 7 

5,822 
1893 3 

On hie Roadl 
RAY WADDELL rwaddell@billboard.com 

ACiit-Up, CittDown 
Jamie Foxx Flexes His Versatile Touring 
Muscles, Flex Seating And All 

It's likely that no one would describe Jamie Foxx 
as a quiet guy, but the actor /comedian /singer 
has rather quietly put together what Mike Evans, 

executive VP of sports and entertainment for 
Philadelphia -based venue management firm 
SMG, calls "the most positive tour of the year." 

Evans points out that while the industry fre- 

quently talks about flex pricing, the Foxx tour is 

an example of flex seating. It's playing a lot ofare- 
nas with curtaining systems that can move ca- 

pacity up or down to suit demand. "Everyone tried 
to figure out a way to make this work, and in re- 

ality what it took was a producer that wasn' t locked 

into the old way of doing things," Evans says. 

Foxx's Unpredictable tour, which began last 
December and runs through the spring, is pro- 
duced by Another Planet Entertainment and 
Bay Area Productions. The tour is innovative 
in at least three ways: It's the first national pro- 
duction for Another Planet; it's the most suc- 
cessful arena theater configuration tour since 

buildings have done a phenomenal job with 
these curtaining systems." 

Perloff says the tour is consistently doing 
6,000 or more per night, when capacity allows. 
"There's so much more money for the artists 
than going into a theater, with none of the ex- 

pense of a full arena," he says. "It has really 
been a very enlightening experience for us." 

Perloff says that since arena capacities were 
misleading there seems to have been a general 
misconception in the business that the tour was 
doing less- than -expected business. 

"We were setting up these buildings for 4,500 
to 5,000 capacity, and we were doing 5,500 to 
6,000, selling out our original intent and adding 
seats," Perloff says. "But people were thinking 
the tour was not doing well at first. Now every- 
one realizes just the opposite, the tour is doing 
like 1,000 more tickets [per night] than it was 
intended to, day in and day out." 

There are still theaters on the route. Foxx sold 
out two Aladdins in Las Vegas for a 

total of 13,500 people, and "in Atlanta 
we decided to do multiples at the Fox 

because it's such a fabulous building. 
We'll probably do 13,000 people there 
in three shows," Perloff says. 

Evans says Foxx has proved a big 
draw in diverse markets, including 
Seattle; Fort Lauderdale, Fla.; Orlando, 
Fla.; and San Antonio. "By having the 
ability to do these shows in the cut - 
down situation, we were constantly 
monitoring sales and being able to ex- 

pand in some places," Evans says. 
"I give Gregg and Sherry credit, they 

picked up the slack and came up with 
a way to not only make it work but 

make it work in a spectacular fashion." 
The performance itself is "unpredictable," 

with Foxx doing 35 minutes of comedy followed 
by more than an hour of music, including his 
own hits and songs from the movie "Ray." 

"In addition to his Oscar, all the awards and the 
stand -up comedy, a lot of people don't realize Jamie 

Foxx is an accomplished musician," Perloff says, 

adding that touring dollars for an actor of Foxx's 

stature hardly compare with what can be made 
playing to 6,000 -7,000 people per night. 

"He's absolutely doing this [tour] for the love 
of doing it," Perloff says. "The rewards finan- 
cially are nowhere near his film stuff or his TV 

comedy stuff." Foxx is managed by Marcus King 
and booked by Rick Greenstein at the Gersh 
Agency, whom Perloff calls "quick, great with 
numbers, a good guy who works for his client." 

Perloff had similar praise for Bay Area Pro- 
ductions president Lionel Bea, King and Foxx. 

"It sounds like a press release, but these guys are 
the most honorable people I've ever met," he says. 

"What we call in our business the 'greed factor' 
basically doesn't come into play." 

AEG Live, Frontline Management 

JOHN MAYER, JOSH RCUSE 
liver Center Arena, Baten 
Rouge, la., Jan. 30 

7,236 
a1cu Beaver Productiors 

BILLY TALENT, RISE AGAINST, ANTI -FLAG, MONEEN 
Berl Centre, Montreal, Feb. :5 

10,541 Gillett Entertainment Group, House of Blues 
Canada 

?LIVE MAN GROUP 
Constant Center, Norfolk, Va.. 
March 2 

5,500 
5.093 

Emery Entertainment 

$317,5 94 
idi, a. >6 mio Cit.y Music Hall, New York 5,811 

Jan. 31 5961 

ROCK STAR SUPERNOVA, THE PANIC CHANNEL 
Live Nation 

$304,551 
$95,`$48 -50 

DANCING WITH THE STARS - THE TOUR 
Arena at Harbor Yard, 
BndgeAort, Conn., Feb. 8 

5,266 
5.301 

AEG Live, Frontline Management 

$304,372 
$45/$40/$35 

_OHN MAYER, MAT KEARNEY 
Mullin-, Center, Amhes 
Fels 26 

ass., 8,130 AEG Live 

$303,110 
$42.50 

$302,042 
$5575 

$300,740 
$95/$48.50 

$296,300 

JOHN MAYER,. MAT KEARNEY 
U.S. Cellular Coliseum, 
Bloomington, Ill., Feb. 17 

7,132 
selb..1l 

Jam Productions, Jay Goldberg Co. 

RON WHITE 
Bob Can Performing Arts 6,602 .7^ 
Centre, Orlando, Fla., Feld. 22 -23 silo,-, t -.,., Live Nation 

its 

DANCING WITH THE STARS- THE TOUR 
The Marte of the Quad Cities, 
Ao)ine. ill., Jan. 13 

5,438 AEG Live, Frontline Management 

LARRY THE CABLE GUY, RENO COLLIER 
$42.75 R.oseHZont Theatre, Rosemont, 7,066 

Ill., Jan_ 27 .., 
Outback Concerts 

®$295,873 
3350324 Canadíar.; 

$33.36/520 69 

II$295,227 
3346.661 Canadian; 
$67.70/$50.67 

BILLY TALENT, RISE AGAINST ANTI -FLAG, MONEEN 

Colisae Pepsi, Quebec City, Feb. 6 953 Gillett Entertainmen 
Canada 

Group, House of Blues 

ROCK STAR SUPERNOVA, THE PANIC CHANNEL 

Bell Centre, Montreal, Jan. 23 5,762 Live Nation 

Bruce Springsteen's Devils and Dust tour in 
2005; and it makes full use of Foxx's talents by 

showcasing his singing and comedic skills. 
Another Planet Entertainment president 

Gregg Perloff cut his teeth in the San Fran- 
cisco Bay Area under legendary promoter Bill 

Graham Presents (now under Live Nation), and 
eventually went independent, forming Another 
Planet with longtime VP Sherry Wasserman. 

APE has been successful as an independ- 
ent -ninth among all promoters in gross in 
2006, according to Billboard Boxscore. Perloff 
says he had been looking for a national touring 
opportunity when the Foxx tour came along. 

But the tour was tough to peg, even though 
Foxx's "Unpredictable" album has moved 1.9 

million units, according to Nielsen SoundScan. 
The tour made cautious sense in theaters, but 
the five -truck production -and ultimately de- 
mand- seemed to call for larger venues. 

"The amazing thing with the Jamie Foxx 

tour and why it's set up the way it is is that 
Jamie can basically do 6,000 tickets or more 
in virtually any market that has an urban pop- 
ulation," Perloff says. "In fact, what has oc- 

curred, this is a tour that has really been a 

signature tour for cut -down arenas, and the 
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For 24/7 touring news 

.biz and analysis, see 
billboard.biz /touring. 
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In Loving Memory 

Sal Bonafede 
1932 - 2007 

From Dion & the Belmonts in the 1950s to Neil Diamond in the present, 
Sal left an indelible stamp on each of us. Everyone who knew him has 
a few favorite stories. Sal was a man who cared deeply about what he 
did and the people he worked with. A mars with an unmatched sense 

of humor and stories, oh yes, Sal had stories... 

We wish to extend our condolences to his family. 

Sal, we miss you. 
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People come 

into your life and 

touch you in many 

different ways. 

Sal, you gave us 

a special friendship 

but above all you gave us 

great humour. 

What a wonderful gift. 

We will treasure 

the memories. 

Paul and Donna 

CONSOLIDATED ENTERTAINMENT 

LJPIfflONT. 
hie Publishers Place 
SUSAN BUTLER sbutler @billboard.com 

Are Downloads 
Performances? 
ASCAP Wants A Federal Court To Say Yes 

The federal court case in New 
York seemed like business as 
usual at first: The court peri- 
odically resolves disputes over 
ASCAP rates for performance 
licenses. AOL, RealNetworks 
and Yahoo were expecting 
rates to be set for the right to 
stream compositions by 
ASCAP members. 

Then in February, ASCAP 
made a surprise move. It asked 
the court to declare that down- 
loads also require a perform- 
ance license. 

Currently, digital services pay 

a performance royalty for 
streams and a digital phono- 
record delivery (DPD) royalty 
for downloads. The perform- 
ance license covers the right to 

"publicly perform" the recorded 
composition, while the DPD li- 
cense covers the right to "repro - 
duce" a copy of a recorded song 
and to "distribute" it digitally. 

But there's a distinct differ- 
ence between digital perform- 
ance and DPD licenses. The 
former are negotiable, so pub- 
lishers have the right to say "no" 
to a license request. The latter 
are often compulsory, so pub- 
lishers must grant the license if 
the song has been previously 
recorded and released in the 
United States. Requiring both 
licenses for one type ofuse could 
increase the cost to companies 
that want to offer downloads. 

So the move by ASCAP, 
under the leadership of CEO 
John LoFrumento, is causing 
quite a stir. Several interested 
parties filed amicus (friend of 
the court) briefs in the matter 
on Feb. 28. 

The decision will not be easy. 

It will require a first -time inter- 
pretation of copyright law on 
this issue and an understand- 
ing of technology. 

Under the Copyright Act, to 
perform a work means to re- 
cite, render, play, dance or act 
it, either directly or by means 
of any device or process. To 

perform a work publicly means 
to transmit or otherwise corn - 
municate a performance of the 
work to the public, by means 
of any device or process, 

whether members of the pub- 
lic receive it in the same place 
or in separate places, at the 
same time (e.g., in a public the- 
ater) or at different times (e.g., 
delayed broadcasts). 

Courts have already held that 
streaming is a public perform- 
ance. ASCAP argues that there 
is little difference between a 

stream and a download today. 
For both, the "client" com- 

puter establishes an Internet 
connection with the "server" 
computer. The client or server 
specifies the digital informa- 
tion to be transmitted from 

the server to the client, and 
the client plays or possibly 
stores the information on the 
client computer. 

Protocols govern how the 
client and the server commu- 
nicate to each other. The proto- 
col for downloads delivers 
information as quickly as pos- 
sible while correcting any er- 
rors that result from the 
transmission. The protocol for 
streams attempts real -time de- 
livery, skipping the step of cor- 
recting errors. Though they are 
not identical, ASCAP argues 
that there is software today that 
allows music to be played as it's 
being downloaded or automat- 
ically played when the down- 
load has completed. 

Ultimately, ASCAP argues, 
there is no other reason to 
download music than to play 
the music -so when a service 
first transmits a download, that 
transmission is a public per- 
formance of the music. 
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AOL, RealNetworks and 
Yahoo argue that transmitting 
a download is more akin to 
sending a CD to the recipient's 
home -the download delivers 
a copy rather than performs the 
music. They say this is a distri- 
bution, not a performance. 

The RIAA is aligned with the 
digital services, arguing in an 
amicus brief that a transmis- 
sion is not a performance un- 
less it's capable of being heard 
during transmission. The 
group refers to the court deci- 
sion in the original Napster case 
that indicated that users who 
upload files violate the distri- 
bution right, while users who 
download violate the reproduc- 
tion right. There was no men- 
tion of a performance right. 

In its amicus brief, the Dig- 
ital Media Assn., NARM and 
others argue that ASCAP's po- 
sition would give CD and 
DVD distributors an unfair 
advantage over digital services 
since they do not pay a per- 
formance royalty. 

But the Assn. of Indepen- 
dent Music Publishers, Church 
Music Publishers Assn., Nash- 
ville Songwriters Assn. Inter- 
national and the National 
Music Publishers' Assn. are 
aligned with ASCAP, empha- 
sizing that rights holders may 
license each right (distribution, 
reproduction, performance) 
separately -and generate rev- 

enue from each right -under 
copyright law. 

And BMI explains in a brief 
that separate licenses are not 
unusual. For example, music 
for a TV broadcast requires 
two licenses: a synch license 
to reproduce the song in syn- 
chronization with a visual 
image plus a public perform- 
ance license for broadcasting 
it to the public. 

As more TV programs are 
offered as downloads, a per- 
formance fee for those deliv- 
eries would certainly ensure 
continuing revenue streams 
to the societies. 

For 24/7 legal news 
and analysis, see 
billboard.biz /legal. 
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Grandmaster 
Flash & Mele viel 
Two of hip -hop's founding fathers 
on the eve of becoming part of the 
first rap act in the Rock and Roll 
Hall of Fame. 

You could spend the better part of a day listing the things Grandmaster Flash & the Furious 
Five did first: In the embryonic days of the New York rap scene, they were among its first 
superstars, they helped pioneer the freestyle battle and Grandmaster Flash was instrumen- 
tal in inventing the art of break -beat DJ'ing. Legend also has it rapper Mele Mel was the first 
to dub himself an "MC "; fellow rapper Cowboy is credited with coining the term "hip- hop." 

So it makes perfect sense to add another first to the list: On March 12, Grandmaster Flash 

& the Furious Five will become the first hip -hop act inducted into the Rock and Roll Hall of 
Fame. It was 25 years ago that their groundbreaking single "The Message" helped hip -hop 
kick down the door into a world of bigger audiences, and in their third year of eligibility, the 
act -comprising Grandmaster Flash, Kid Creole, Mele Mel, Scorpio, Raheim and the late 
Cowboy -will join a class that includes R.E.M., Van Halen, Patti Smith and the Ronettes. 

And though the Hall of Fame has traditionally played around with the definition of "rock - 
'n'roll" -just last year, Miles Davis became a member -it's yet to embrace hip -hop. Part of that 
is strictly timing: Artists become eligible 25 years after their first recording, which, in the case 

of Flash & the Five, was 1979's "Superrappin'." But there's a satisfying time element to the 25- 

year anniversary of "The Message," the group's seminal track, which, with its dark, ingratiat- 
ing hook -"It's like a jungle sometimes /It makes me wonder how I keep from going under" - 
sold half a million copies in a month and established hip -hop as a commercial and cultural 
force in the mainstream. 

Billboard spoke with Grandmas- 
ter Flash and rapper Mele Mel on 
the eve of their induction. 

How did you hear about the 
induction? 
Mele Mel: I sleep with the TV on, 
so actually in my sleep I heard the 
woman reporting it. She an- 
nounced Van Halen and R.E.M. 
while I was dreaming, and then 
I woke up to hear her saying, "Rap 
group Grandmaster Flash & the 
Furious Five also made the cut." 
Grandmaster Flash: There had 
been two false alarms on it, so 
when somebody called my house, 
I didn't take it too serious, to be 
honest. But when they told me, I 

just looked at the phone, hung up 
and went on my merry way. The 
next morning I started getting a 
lot of calls, so I just said, "Note 
to self: This is it." But it's won- 
derful, wonderful, wonderful. 
Later than sooner still beats 
never. [laughs] 

What does it mean to be the 
first hip -hop artists inducted? 
Mele Mel: It validates all we put 
in as far as pioneering rap music 
and making it a global thing. 
We're overlooked because we 
started so early in the game, be- 
fore it got corporate and commer- 
cial, but being inducted makes 
people take a second look at who 

we are. People still know our 
music, but for some reason these 
young rap cats and the industry 
don't really think we're as impor- 
tant as we are. The Rock Hall 
solidifies it. 

The main thing that the in- 
duction would do for the indus- 
try is force it to grow up. They're 
trying to make it a little too ju- 
venile, a lot too ghetto. Every- 
body understands the dope part 
of it, the violent part of it, so 
now let's get back to the music 
part. This forces everybody to 
put a different face on hip -hop 
as a music -driven culture: It can 
be a teacher, a star of the corn - 
munity, instead of just an act on 
the corner. 
Grandmaster Flash: So many of 
the other prestigious associations 
have embraced hip -hop, but this 
had been one that sort of hadn't. 
And as a DJ, it's pretty important. 
I go in with some of the greatest 
keyboard players, drummers, 
guitarists, bass players, horn 
players, and I go in with my in- 
strument, which is the turntable. 
So although on one side it's sort 
of a sore thumb, on the other I'm 
going in as a special situation. 
This isn't just Flash & the Furi- 
ous Five; this is hip -hop going in, 
the breakdancers, the MCs, the 
graffiti artists. So it's cool. It's 
kind of nifty. 

GRANDMASTER FLASH & THE FURIOUS FIVE in 
1988 (above) including MELE MEL (lower left) and 
GRANDMASTER FLASH (center); 
GRANDMASTER FLASH today (i lset). 

Does this lend a validation or 
acclaim to hip -hop music that 
it maybe didn't have before? 
Mele Mel: It does, but I'm not 
going to say it's for "hip -hop 
music." What we could call hip - 
hop and what it is now is not ac- 
tually the same music. I think it 
validates the fact that pioneer- 
ing groups, traditional groups 
are the most important ones, the 
ones that to this day can move 
hip -hop forward. 

Today's music is more stag- 
nant- they've been doing the 
same thing, saying the same 
thing, for years. It's not going 
anywhere. 50 Cent may be in the 
Rock and Roll Hall of Fame one 
day, but he won't deserve it. All 
he did was just make records, and 
the records made money. He 
wasn't as influential as Grand- 
master Flash & the Furious Five 
or Run -D.M.C., or Kurtis Blow or 
Public Enemy. These are the in- 
fluential groups in hip -hop. 
That's the bigger movement and 
the bigger story about what hip - 
hop is. 
Grandmaster Flash: Let's just 
say that it's the cherry to the val- 
idation. I can remember when 
you couldn't see a hip -hop video 
anywhere, when other music or- 
ganizations thought [hip -hop] 
was just a ship passing through 
the night. It makes me go back to 

50 Cent 
may be in 
the-Rock 
and Roll 
Hall of 
Fame 
one day, 
but he 
won't 
deserve 
it. 

my humble begin- 
nings. As an inven- 
tor, sometimes you 
invent something 
and the people say, 
"No." So thank God 
they said, "OK, 
maybe this could be 
something." 

What lessons 
have you learned 
from your years in 
music? 
Mele Mel: That the 
business is the 

major part of it. We lost a lot of 
opportunities and chances 
because we weren't as well- versed 
in the business side. We were just 
too busy being the creators and 
living the life of stars. It never got 
in the way of my talent, but it got 
in the way of moving forward as 
a group. 
Grandmaster Flash: That I con- 
tinue to love this. In some cases, 
I'm called an icon, but I look at 
myself as a servant. It's allowed 
me to go from this little candy 
store that I made to a huge Wal- 
Mart -type of candy store, where 
I've got so much music to play 
and so many audiences to play 
in front of- whites, blacks, peo- 
ple overseas, audiences half my 
age. The lesson is that when you 
love what you do and you stick 
with it, it will take care of you. 
Hip -hop has taken care of me all 
my life. 

What are you working on now? 
Mele Mel: "We're doing promo- 
tion on [ "Muscles," his first solo 
record]. [Wrestling's] always had 
that hip -hop twist to it, and I'm a 

part of that. 
Grandmaster Flash: I have an 
album deal I'm just about to close 
on. And I'm writing the story of 
my life, with the guy who wrote 
the Ray Charles biography, David 
Ritz. I'm really into these digital 
DJ applications, these sounds that 
used to be on the keyboard but 
are now on CDs. I'm a technol- 
ogy fiend. . 
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Martina 

a 

McBride is a mom, a wifreaords, and has 
homemaker. 

She.pas also sold 12 million 

a new set of hits on the way. 

. 

_ 
BY KEN TUCKER 

artina McBride is bo n and the 
Everywoman's superstar. A 40- year -old 
mother of three from Sharon, Kan., who has 
been married to husband John McBride since 
1988, she is her audience. That may be one 

of the reasons that McBride -whose new album, "Wake Up 
Laughing," is due April 3 -has been one of country music's 
most consistent stars during her 15 -year career. 

Sony BMG Nashville chairman Joe Galante, who signed 
McBride to RCA Records Nashville and calls her "the best singer 
in the format," says she has a unique connection with her fans. 
"She's the wife, she's the mom, she's the executive, she's the 
star, she's the homemaker. She's very much the audience, and 
I do think that grounds her, but it also keeps her in touch with 
everything," he says. 

Jon Elliot, VP of marketing and artist development for RCA 

Nashville, says McBride's median demo is females in their late 
30s. "She probably skews higher female than any other artist 
on our roster and probably any other artist in the format. She 
very much is her demo, and I think that's why she's able to do 
what she does, because she knows how to relate to those peo- 
ple who buy her records." 

McBride also has a "laser focus," Galante says. "Even though 
she's surrounded by all the stuff that she's dealing with, she's 
able to focus on what she needs to do. She could have been a 

mom five seconds ago, but when she's onstage, she's the star, 
and she's giving it all to her audience." 

There are few artists in any genre who can claim a career as 

consistent as McBride's. Every one of her albums, except for 
her first, has been certified either platinum or multiplatinum 
by the RIAA. She has sold 12 million records, according to 
Nielsen SoundScan. 

In an amazing testament to her career growth, every album 
she has released -save one, a Christmas project -has outper- 
formed the last when it comes to first -week SoundScan sales. 
Her most recent, "Timeless," sold 185,000 copies in its first 
week. By contrast, "The Time Has Come," her first record, sold 
1,000 units the week of release. 

She's won multiple awards from the Country Music Assn. 
and the Academy of Country Music, as well as from the Record- 
ing Academy. From an airplay standpoint, she's scored 19 top 
10 singles, including five No. is on Billboard's Hot Country 
Songs chart. She's also had crossover success. "Valentine," with 
Jim Brickman, was her first AC hit in 1997 (see chart, right), 
and she's reached the top 10 four times in the format. Her last 
proper album, "Martina," released in 2003 on RCA ( "Timeless" 
was an album of cover songs), spawned her biggest crossover 
success to date, including a nine -week run at No. 1 with "This 

One's for the Girls," and "In My Daughter's Eyes," which spent 
50 weeks on the chart. 

"Martina McBride is highly relatable to a country listener," 
says Beverlee Brannigan, PD for country KFDI Wichita, Kan. 

"She's an amazing balance of artist, business savvy, mom, 
smarts and beauty-and never in a threatening sort of way for 
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the female 
tinues to gro 

Radio has em. om "Wake 
ing." "Anyway" -the . cBride has written or co- 

written in her career -is No. G on Hot Country Songs and is 

simmering below the AC radio chart, though the song has yet 
to be actively worked at the format. McBride co -wrote three 
songs on her new project. 

Gregg Swedberg, PD for country KEEY Minneapolis, is an 
admirer. "You get the impression that she is in complete con- 
trol, she knows what she wants to do and she doesn't compro- 
mise doing it." 

There's major media push around the release of the new 
record. McBride will appear on NBC's "Today," ABC's "The 
View," Fox's "American Idol" and the 2007 CMT Music Awards, 
among other outlets. "We're going to have three solid weeks on 
Martina before we even get going," RCA's Elliot says, noting 
that her album is in stores during a prime buying period, Easter 
week, and that Mother's Day is not far behind. 

Brian Smith, VP of store operations for Value Music Con- 
cepts, expects big things from McBride's new record. "The 
buzz is certainly there for her upcoming CD. The single 
impacted very quickly, and we've had fans asking about a 

release date earlier than most new projects I have seen 
lately," he says. 

Although McBride has had AC radio success in the past, she 

Platinum Plated 
McBride's upcoming album follows 
six straight million -sellers. 
SOURCE Nielsen SoundSc.i 

Billboard 200 

Peak Position: 

Weeks On (hart: 
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That I Am" 
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"Wild Angels" "Evolution" 

el agree that she's right where she wants and needs 
aybe getting a little additional exposure at AC radio 

elp us generate awareness for who Martina is and remind 
people that she's had some success at the AC format, but at the 
end of the day she's a core country artist," Elliot says. "That's 
what she believes, and that's where her heart is, and she has no 
intent of doing anything else." 

McBride, who had the No. 10 grossing country tour in 2006, 
according to Billboard Boxscore, will kick off a headlining arena 
tour with rising stars Little Big Town and Rodney Atkins April 
12 in Kansas City. The show will feature state -of -the -art tech- 
nology and a stage setup that allows McBride to be closer to her 
fans than ever before. McBride and her team believe the show's 
production is a big step forward. "I think people that come see 
the show will really feel that," she says. 

While McBride laughingly says that she wanted to call the tour 
"A Guy, a Band and a Chick," it will likely incorporate the name 
of her new album, although a final decision hasn't been made. 

Keeping in line with her role as a wife and mother, McBride 
will tour only on the weekends so that she can be home with 
her family during the week. 

On the sunny March day that Billboard talked with McBride, 
she was in mom mode -winding her way through the streets 
of Nashville to pick up two of her three daughters at school. 
She spoke of her long career, producing her own records and 
trying her hand at songwriting. > 

2,929,000 

1,847,000 

"White "Emotion" "Greatest Hits" "Martina" 
Christmas" 

1,209,000 

"Timeless" 

1992 1993 1995 1991 1998 1999 2001 2003 2005 

The Billboard Hot 100 
TITLE DEBUT DEBUT DATE PEAK PEAN DATE WEEKS ON (HART 

Valentine 21 2/1/97 3 3/29/97 28 
Chances Are 30 6/27/98 23 8/1/98 9 
I Love You 25 9/11/99 21 10/9/99 14 

There You Are 27 8/5/00 15 9/23/00 19 

This One's For The Girls 22 1/31/04 1 7/3/04 45 
In My Daughter's Eyes 23 9/18/04 3 1/15/05 50 
Baby, It's Cold Outside 25 12/16/06 7 1/6/07 5 

PHOTOGRAPHS BY ANDREW SOUTHAM 
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During her 
15-year 
career, every 
album 
McBride has 
released, 
except for a 
Christmas 
project, 
has out- 
-performed 
the previous 
one with 
first-week 
Nielsen 
SoundScan 
sales. 
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THE BILLBOARD Q&A 

Martina 
McBride 

On Her First Attempt At Songwriting, 

`American Idol' At id The IMpporrtance -Or 
Not -Of Crossing Over 

You've won a ton of awards, you've had No. 1 songs, 
every one of your nine albums except the first one has 
gone platinum or multiplatinum- what's still out there 
that you want to achieve? 
I have never been one to set goals -I've kind of been one who's 
just really happy and content to just take things as they come, 
and I just sort of feel like if it's meant to be it will happen. But 
this year, we are going to be touring for more people than ever, 

which is exciting to me. I hate to be greedy because I have had 
such an amazing career, but I would love for these singles to 
come out and do well at radio, and I would love to have a great 
year at the [Country Music Assn. Awards] ... but that's kind of 
what you hope for with every record that you put out. I feel re- 
ally grateful that 15 years into a career I still feel like it's really 
growing. I think anybody who starts a career hopes they have 
10 strong years and that's a really big career, and the fact that 
this far into it we are still growing ... that's exciting for me. 

What do you credit your longevity to? 
Song selection, obviously, has played a big part in that. I also 
think that this career has been really slow and steady. I don't 
think we have had peaks over the years. We didn't really have 
that exploding- out -of- the -box kind of thing. That is, in my opin- 
ion, so hard to keep going for a long period of time. While some- 
times it's been frustrating to not achieve something as quickly 
as you think you should or whatever ... it's just been the best 
way. That slow and steady build we have had has allowed us to 

have longevity when a lot of people have gotten burnt out. 
I think when we have done press, we have done it really smart. 

I think it's been little bursts of really great press and great tel- 
evision, but not the "everywhere all the time in your face, until 
everybody is sick of you" kind of thing. And we have built our 
touring career really slowly. We have had some really smart 
opening spots and then made the decision last year to really go 

for it and headline with the "Timeless" tour. 
Above it all I think I've always really stayed true to myself, 

which I think people can sense. 

Your new album is the second one that you've produced 
by yourself. What was it like producing the "Timeless" 
album, and were there things that you learned through 
that process that you brought forward to the new album? 
The "Timeless" album was the perfect record for me to pro- 
duce first, because I had that great blueprint with all the 
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music. There were original versions of the songs, and 
I wanted to stay really true and authentic to those ver- 
sions. I learned a lot about production on that record, 
but I kind of had the safety net [because I had] the blue- 
print of the originals. But this record started from 
scratch. It was a blank canvas. You can paint this pic- 
ture any color you want, you can paint any shape or 
form or whatever. So it was more challenging than 
"Timeless" for me. Especially with songs that I wrote 
like "Anyway," which didn't even have a demo to base 
it off of. It was just guitar /vocal. I thought "My gosh, 
how do I build this record? What instruments do I to 
use? What tempo does it need to be? What feel does 
it need to have ?" 

You have made some great records through the 
years with Paul Worley. What was it within you that 
said, "I want to go this alone "? 
It just really felt right. I've made all my records with 

Paul Worley, who I adore. He is a mentor to me. I'm sure we will 
work together again in the future. It just felt like it was time for 
me to get in there and do it on my own. Probably the thing that's 
been easiest for me about that is-or just the thing that has been 
most beneficial to me is -just working on my own schedule, at 
my own pace and not worrying about somebody else's time. If 
I want to take the time to do things three or four different ways, 
or if I want to just put it away for three weeks and think about 
it later ... [I can]. It's just a blast. I love it. 

You mentioned one of the songs that you co -wrote for 
this album, but you have three on the record. Why is it 
that you've never written a song, let alone recorded it, 
before now? 
For so long people have been saying to me, "You should write, 
you should write." And I keep saying, "I'm not a songwriter. 
I don't want to write." I respect the art of songwriting so much 
that I have never really wanted to attempt it. The Warren 
Brothers were out touring with me and ... they said, "We are 
here every day, we don't have anything to do all day long. Let's 
write a song." And I said, "I'm not a songwriter. I don't write 
songs." They came to me in catering one night 
with this idea for "Anyway." "We started this 
idea for a song. Will you finish it with us ?" 

And I said, "I love that. I want that song. It's 
my song." And they said, "Well, you have to 
finish it with us." So we sat down in the dress- 
ing room and in an hour we finished it up. 

I love the process of being able to, on the 
front end, really make the words fit me and 
kind of put my thoughts into the song. I still 
don't have a desire to go to songwriting ap- 
pointments every day. This is not my passion, 
but when you get something right and when 
you hit upon a line and it's finished and you 
can all look at each other and go, "Wow, that's 
really great," it is a great feeling, I have to say. 

You've had crossover success in the past. 
How important is it to you to have your 
songs played at other radio formats? 
It's nothing I take into consideration when I 

record at all. I never think about producing a 

song or choosing a song because I think it 
would cross over. Ever. But if song does cross 
over, I wouldn't be truthful if I said I wasn't ex- 

cited about more people hearing my music. 
[When] you make music you want as many peo- 
ple as possible to hear it. 

Last year you worked with some of the 
contestants on "Canadian Idol" and per- 
formed on the show, and this year you're 
doing the same thing with "American Idol." 
Have you been a fan of the show all along? 
I actually, honestly, have not watched the 
show up until, crazily enough, this year. 

The "Canadian Idol" thing really changed my opinion of 
the show. I kind of had mixed feelings about it, like a lot 
of people do in the industry. [But] I was not really basing 
that on facts, because I hadn't even watched the show. 
When I went to do "Canadian Idol," it really turned me 
around. They were kids, I think the oldest one was 20 or 
21 years old. Their excitement and their passion, their will- 
ingness to learn and their heart was really moving to me. 
I thought, "You know what? This is great that there is a 

place where people can go to have this kind of opportu- 
nity." So then this year I started watching "American Idol" 
before I was asked to be on it. Me and the kids started 
watching it together. 

As someone who went through the whole artist develop- 
ment and A &R process in a more traditional way, what do 
you think of "American Idol" as an A &R vehicle? 
I feel like it's tough for them. I don't know, because I've never 
been an "American Idol" contestant, but I feel like there's a lot 
of scrutiny, and I don't know how much control they have ar- 
tistically over the first few things they do. It's going from zero 
to 100 in no time at all. One day you are nobody, and the next 
day you are basically a huge star via this television show. And 
at the end of the day, they have to have the talent or whatever 
to be able to sustain that shot that they get at the beginning 
from "American Idol." They go out there in the real world and 
compete with everybody else. It's a mixed blessing. 

What a bout being an artist or about your business keeps 
you up at night? Or does anything? 
Yeah, yeah, certain things do. Like when I put a song out that 
I believe in, and I think it's really great and it doesn't do as well 
at radio as I had hoped. That's hard for me. When I put "Time- 
less" out and radio wouldn't play it, that was hard for me. I 

mean, they played it, but as a general rule, they weren't that ac- 

cepting of the album. Little things like that. When you do things 
you believe in you want everyone to embrace it, and then you 
have to realize that's not going to happen. So you just have to 
let it go. Little things like that ... get under my skin, but I think 
they do with every artist. 

`I never think 
about producing 

or chaosin a song 
because I think í 

would cross over.' 
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I'll miss you. 

Jeff Agregan 
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Sal Bonafede 
THE TOURING BUSINESS LOSES A LONGTIME FRIEND 

BY RAY WADDELL 

1932-2007 Though he directed the 
highest- profile tours, Sal 
Bonafede was never a guy 

who sought the limelight. Photos of him are hard to find, no definitive press 
bios exist, certainly there is no MySpace page. ¶ Hell, it's not even easy to 
find out the guy's full name and date of birth. For the record, it's Salvatore I. 
Bonafede Jr., born July 31, 1932, in Brooklyn, N.Y. The music business knew 
Bonafede as Neil Diamond's tour director for more than 30 years. Prior to 
that, Bonafede managed Rod McKuen, the Doors and Dion. If In speaking 
with friends and business associates of Bonafede, who died at 74 on Feb. 15 
at his home in Los Angeles, a picture starts to emerge. It is the portrait of a 
razor -sharp businessman, a tough as nails negotiator and a fiercely loyal 
friend. ¶ He was also a rare executive. "Sal was probably in some ways the 
original renaissance man," says Rob Light, managing partner /head of music 
at Creative Artists Agency. "He was part manager, part promoter, part marketer, 
part building manager. As a touring executive, he really wore every hat at one 
point or another in the role he played." ¶ Diamond says that he first met 
Bonafede in the early 1960s: "I was a staff writer in Tin Pan Alley and Sal was 
knocking on doors for his clients to find material for them." »> 

MARCH 17, 2007 I 29 
I 

www.billboard DiZ 

www.americanradiohistory.com

www.americanradiohistory.com


Left: With NEIL DIAMOND in August 1986 at the Greek Theatre in Los Angeles. Right: With MICHAEL JACKSON and 
Live Nation UK's BARRY CLAYMAN, far right, and Clayman's daughter SARAH and wife LINDA. 

Diamond was impressed by that first meeting. He was 
very serious, very intent on doing a good job for his clients, 
and I made a mental note to see this guy again," he says. 

By the early 1970s, Bonafede joined Management III where, 
under its founder Jerry Weintraub, he was involved in the ca- 

reers of John Denver, Elvis Presley, Bob Dylan, Frank Sina- 

tra and others. 
"Because Jerry Weintraub relied, to put it politely, on Sal hav- 

ing the answers, he was methodical on details to the point of 
severe repetition," says Randy Phillips, CEO of AEG Live. "That 
Management III training stuck with him throughout his ca- 

reer. The word 'no' did not exist in Sal Bonafede's vocabulary." 
Diamond says that while he and Bonafede's paths had crossed, 

"we didn't start working together until I signed with Jerry Wein- 

traub as a manager in the mid- 1970s. Sal ... did touring for 

Elvis, Sinatra and Dylan, so I was elated to find I'd be working 
with him on the tours. From that point on, Sal oversaw every 

live performing tour that I did." 
Longtime Bonafede associate Jeff Apregan, president of Apre- 

gan Group, met Bonafede in 1980 as a fledgling hire in the ac- 

counting department of Concerts West, the touring arm of 
Management III. Apregan says Bonafede was an imposing pres- 

ence. "He was a guy that had been around," he says. "Being in- 

volved with the Doors, for example, and some of the experiences 
that he'd had, he was a very seasoned guy. Especially for some- 
one young, it was great to be around someone like that." 

Lighters 
Raised 
In a business that requires passion and 
tenacity, Sal Bonafede had both in spades 
for more than three decades. Here, friends 
and associates of Bonafede weigh in on the 
career, the life and the man. 

BILL WIRTZ, Wirtz Corp. CEO 

"After the funeral there were 10 of us at din- 
ner ... we were all telling Sal Bonafede sto- 
ries as a way to get over the grief of losing 
a friend like that," says Wirtz, who rarely 
gives interviews. 

Wirtz says he met Bonafede more than 
30 years ago through their mutual friend- 
ship with Frank Sinatra. "They had this re- 

lationship, they were friends," Wirtz says. 

"With Frank, he either liked you or he 

didn't, there was no in between. And Sal 

was his friend." 
A notoriously tough businessman himself, 

Wirtz also respected Bonafede's business 
acumen and hired him as a consultant when 
the United Center in Chicago opened. "I think 
intuitively Sal was one of the smartest men 

I've ever known, a great businessman, and 

he knew every penny about the concert busi- 

ness," he says. "Personally, he was like a 

brother. Our relationship was built on trust. 
He trusted me and I trusted him." 
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Even after he left Management III, Bonafede remained the di- 

rector on any Diamond tour. "He organized them, he planned 
the dates, he worked with the promoters and venues, not only in 

the States, but all over the world," Diamond says. 

"It was definitely more than just business," Diamond contin- 
ues. "First of all, Sal was a top guy, he was experienced, he was 

savvy and smart, but he was a hands -on manager, he was always 

in the trenches with me. You don't forget things like that." 
Bonafede was a meticulous tour planner. "Sal was involved in 

all of the deal structures and routing and trying to figure out what 
was best at any point in time," Apregan 
says. "He was a perfectionist. He cared 
very deeply about doing things right. I 

learned more from working with him than 
anyone I ever worked with." 

Apregan agrees that Bonafede was a 

hands -on manager. "He was a very 
sharp guy, he had a great memory, he 
had certainly had lots of experience in 
a lot of different markets and build- 
ings," he says. "He knew where to look 
to be able to anticipate problems, head 
things off at the pass." 

Last year in a Billboard special on Diamond, Bonafede spoke 
of finding his work on Diamond's tours rewarding personally 
and professionally. "How many artists have had the type of ca- 

reer Neil has had ?" he asked rhetorically. "I'm very proud to 

have headed up his team all these years." 
In addition to Diamond, Bonafede played a key role in pro- 

ducing Michael Jackson's international "Bad" tour. He was 

also a booking consultant for the United Center in Chicago; 
HP Pavilion in San Jose, Calif.; and Xcel Energy Center in St. 

Paul, Minn. 
Bill Wirtz, CEO of Wirtz Corp., which owns the Chicago 

Blackhawks and co -owns the United Center, was the first to 

forge such a relationship with Bonafede. "In 1994 we oper- 
ated an open building for all concerts, and he represented us 
until the day he died," Wirtz says. "He knew what kind of per- 
son I was, he knew what we wanted. We put a price on his 
services, and it was worth every penny of it. We had great con- 
certs, and we negotiated fair and equitable deals through Sal." 

As the live business consolidated and changed, Bonafede 
adapted, Apregan says. "Arenas started wanting to be more proac- 

tive and competitive, and Sal was a natural guy for those kinds of 
people to want to work with because he had such deep relation- 
ships with managers, promoters, artists and so on," Apregan says. 

"Certainly as the business evolved and venues became more com- 

petitive, he was actively engaged to help consult venues." 
Light points out that Bonafede was one of a shrinking pool 

oflarger- than -life executives who built the business, and Phillips 
agrees. "Sal grew up in the business when you built a career 

painstakingly, one live show at a time," 
Phillips says, "before MTV, the consoli- 
dation and rigid formatting at radio and 
the Internet forever changed and, as he 
used to vocalize, 'ruined the business.' " 

Diamond is thankful for "30 incred- 
ible years" with Bonafede. "He did some 
amazing runs for me. We did 11 nights 
at Madison Square Garden [in New 
York], 10 nights at the Forum [in Los 

Angeles]. Just this last tour a couple of 
years ago we did 70,000 people at 
Woburn Abbey in England and 80,000 

people in Dublin, and Sal was the guiding force behind the 
whole thing. From a professional point of view, you can't un- 
derestimate his loss." 

Bonafede, circa 2002, away from the 
daily grind. 

JEFF APREGAN, The Apregan Group 
president 
As a longtime partner with Bonafede on Neil 

Diamond tours, Jeff Apregan had an inside 
look at how the man operated. "He was re- 
lentless. He just wouldn't take no for an an- 
swer," Apregan says. "If it was the right thing 
to do, Sal would absolutely just go to the 
mat to try and accomplish it. He was a pretty 
tenacious guy." 

Apregan says Bonafede was a perfection- 
ist. "He was passionate about what he did 
and didn't believe in doing anything badly," 
he recalls. "He really was an amazing friend. 
He was a great mentor. If he cared about you, 

he made sure you knew it. There's no better 
guy to have in your corner than Sal." 

ROB LIGHT, Creative Artists Agency 
managing director /music head 
Rob Light knew Bonafede practically from 
birth. "I've known him since I was 6 months 
old. He was one of my dad's good friends," 
Light says. He chuckles when told Bonafede 
was described by several of his associates 
as "relentless." 

"He would come off as a grizzly bear who 
was actually really in some ways a bit of a 

teddy bear," Light says. "He came off very 
loud and demanding and relentless, but if you 

showed him respect and dealt with him, he 

was really a sweet, kind sort of guy. I saw a dif- 
ferent side of him because I knew him so long." 

That said, Light concedes Bonafede was 

"in many ways a paradox. There wasn't any- 
body he didn't have a bad word to say 

about, and I say that with a smile on my 
face. He was one of the most fiercely loyal 
people I ever knew, [but] he always had a 

hip check for everyone. Sal was as loyal to 
his friends as anybody in the music space, 
that's what made him so unique. And he 

was a friend on a whole different level, very 
special to me." 

TERRY BARNES, Ticketmaster chairman 
When asked to comment on Bonafede, 
Barnes says, "Sal Bonafede was a dear 
friend to me and my family as well as a re- 
spected colleague. I will miss him very much 
as will those who had the great fortune to 
know him." 

RANDY PHILLIPS, AEG Live 
president /CEO 
Phillips says he and Bonafede were friends 
for many years, well before AEG Live began 
promoting Neil Diamond tours. "When I be- 
came the CEO of AEG Live, he was com- 
pletely supportive of my efforts to build this 
company as an alternative to Clear Channel 
Entertainment [now Live Nation] at the 
time," Phillips says. "To say Sal was loyal to 
the few industryites he liked is an under- 
statement. To quote Rob Light to me on the 
morning of Sal's passing: `He had the capac- 

ity to be the greatest pain in the ass you 
never wanted out of your life.' And nobody 
but Sal could throw a golf club farther than 
he could ever hit the ball." 

NEIL DIAMOND, singer /songwriter 
Diamond's professional and personal rela- 
tionship with Bonafede lasted more than 30 
years, and the artist says he was lucky and 
proud to call Bonafede "my manager, my 
consigliore and, most of all, my friend." 

The huge business they did together 
notwithstanding, Diamond says of Bonafede, 
"I liked him as a person. He had an incredible 
marriage, it settled him down and kept his feet 
on the ground. I was pretty impressed by that." 

Now Diamond has lost a devoted advo- 
cate. "He was a beautiful guy, unless you were 

on the other side of the table from him. Then 

he was tough," Diamond says. "Although he 

was tough, he never burned bridges behind 
him. We were always welcomed back at any 

of these venues that we played. 
"Personally, it's a heartbreaking thing los- 

ing Sal unexpectedly," Diamond concludes. 
"Right now, I'm writing, but when the time 
comes I'll call Jeff Apregan and we'll start 
planning to tour again. I will be without one 
of my favorite people in the world, but the 
show will go on, even if there's a tear in the 
eye when it does. We're going to dedicate 
the next tour to him, and hopefully he'll be 

up there in heaven, counting seats." 

www.americanradiohistory.com

www.americanradiohistory.com


You are a tough act to follow: 

Thanks for all the great years, we'll miss you. 
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Sal Bonafede 
Respected by all who knew him 

Irreplaceable, he will always be remembered with great affection - a true friend. 

Barry Clayman, Michael Cohl, Arthur Fogel, Michael Rapino, Phil Bowdery and all at Live Nation 

avE n on 

www.americanradiohistory.com

www.americanradiohistory.com


South By Southwest 
Confab ests The 

Marketing Mettle Of 
lndependen- Labels 

BY TODD MARTENS 
ILLUSTRATION BY 

ANDREW BAHNECKER 

Last stmme- m Chicago, Vice Records GM Adam Shore helped orchestrate the 
Intonation Mts is Fes i -al, a two-day affair featuring the tikes of Bloc Party, Lady 
=owe gn and tie Streets, amcng many others. 

Shore has lad pler_t of experience putting on shows, thanks largely to the 
,i.utkby Sourest M.z:ic and Media Conference and Festival (SXSW) in Austin, 

tikes place this year Maw 14 -1.3. (The music conference overlaps with 
die South by Sotthwest Interactive and Film Conferences that begin March 9.) 

T 1 Vice 13e cords name has been hard to miss at SXSW, and this year will be 
n= dif Erent. vice will stage a Thursday -right showcase and two unofficial SXSW 
parties large yfeaturing acts not on Vice. But Shore quickly learned that book- 
n- ; bards for OCSW does not necessarily prepare one for orchestrating a festi- 
v=_. in another city. SXSWV, after all, plays by different rules. 

9X/1..- en I booked Intontion. ir was sodifficult to get the bands we wanted be- 
cause everyorewantec top dollar to play, and it was a low -price festival," Shore 
says. "lilt at SOW, all 1-e bands are thee, and everyone is dying to play shows. 
&ids aren't eves asking us far Honey. They're just asking for beer." 

The se's no iotbt SXSW has spring break -like qualities: the late nights, the 
bane the barbecue anc the rock'n'roll. The festive -like atmosphere persists 
ev31 though trio music husiness hasn't _had much to celebrate during the past 
fey yea's. So far, 2007 is no different. 

INDIES 
TAKE 

Oierall U.S. alb am sales are tow r. about 15% from the same period last year, 
and sales at the top of the chart ae dwindling, accord:ngto Nilsen ScundScan. 
Itused to be a rareccurrence Er at album to top The Billboard200by selling 
fewer than 100,001 units, but in 20x7 it has already happeree three Imes. 

Yet 3XSW continues to grow 
Last year SXSW had its largest music attendance to date will more than 

1C,0(00 registrants and 12,000 atendees who purchased 7v-. sort is for dub ac- 

cess only. And them's no short age of labels lining up to stalge shcwases. 
Phis year alone, more than 9(1-..abets. many Independe t have committed to 

hosting official SX.W showcase;. B1board's showcase March 15 at Bourbon 
Rocks will feature LoneLady, Gerrgie James, Christian E. ett, Gruff lhy-s, Ron 
Sessnith and the làedwalls. 

`It's a great opportunity for usio knock about 20 binds our of the sky-with one 
stone " says Glenn Dicker, label manager for Yep Roc and Eedeye Dist button. 

His companies am celebratingtieir L) -year anniversaries at this -tears SXSW, 

and Cidcer says the promotiona: aspects of SXSW aze tn.al-iaY.e, cling the 
amour!: of press, re ail buyers and in-ernational partners L a-tenian.e. 

larsuk Records bead Josh Rosenfeld says SXSW makes it easy "to save lots 
of meetings without flying all o -er the earth, and over mach beter Mexican 
fool than can be found [at MIDENI in Cannes ' continued o, »p34 
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from »p33 
Yet as SXSW's size has swelled, some are starting 

to wonder if there will ever again be a pure breakout 
band for the Austin gathering. With every genre and 
its subgenres now healthily represented, the buzz is 

spread more evenly among more acts. 
"I think it's harder to be the band that comes out of 

nowhere and breaks out of SXSW," says Leslie Ran- 

som, head of sales for label /distributor Touch & Go. 

"It's indicative of what's happening to the industry 
as a whole. The No. 1 record used to sell 1 million 
copies, but that does not happen anymore. There's 
just so much more out there, and so much more ac- 

cess to so many different things." 
These days, in- demand acts such as modern girl 

group the Pipettes and psychedelic garage rockers the 
Black Lips play multiple shows throughout the week, 
sometimes as many as three per day. With the con- 
stantly growing crowds making it difficult to get into 
any notable nightly showcase, Shore says he has to 
keep his bands -the Black Lips among them -work- 
ing. "There's so much competition," he says, "the only 
way to even be seen is to play a lot." 

Things have changed quickly. 
When Domino Records brought over Franz Ferdi- 

nand from the United Kingdom, the act played one 
SXSW showcase at Buffalo Billiards. The band's buzz 
turned into a deafening roar, and Domino, which 
struck a deal with Epic in the United States, ended up 
with one of the hottest rock records of the year. 

Domino U.S. label manager Kris Gillespie hoped 
to repeat such events in 2006 when he brought the 
Arctic Monkeys to Austin. While it was one of the most 

In- demand acts 
play multiple shows 

throughout the 
week for attention. 

talked -about acts before and after SXSW, the band's 
music had been widely available on the Web weeks 
prior to the February release of the group's debut. 

The Internet fandom, coupled with its chart hits in 
the United Kingdom, likely stole some thunder from 
one of the Arctic Monkeys' first major U.S. shows. 

"It just came down to timing," Gillespie says. "The 
band's success just got out well ahead of us by the time 
March rolled around. It was still a great show, but it 

wasn't quite as propulsive as the Franz show two years 

earlier." 
Touch & Go's Ransom says SXSW performances 

rarely translate into an increase in sales. To her, the 
benefit of bringing a band to Austin or arranging a tour 
around SXSW is to help secure press for later in the 
year. For that reason, the label opted to have Ted Leo 

skip SXSW since his new album comes out in March 
and most press would have already been secured. 

And it's a positive, Ransom says, even if the over- 

crowded nature of SXSW prevents a journalist from 
checking out a band. 

Memphis Industries co- founder 011ie Jacob wit- 
nessed that effect two years ago, when hundreds of 
attendees lined up and were shut out of a perform- 
ance by dance -pop ensemble the Go Team. He's an- 
ticipating -even hoping for -a similar reaction with 
the Pipettes, one of the most sought -after bands going 
into SXSW, who have just signed with Interscope im- 

print Cherrytree Records. 
"The Pipettes is going to be a little bit like the Go 

Team show, I hope," Jacob says. "People aren't going 
to be able to see it. It's a bit shitty, really, but that's kind 
of what you're there for. You want that general buzz 
and excitement, and it's the show that you can't get 
into where you say, 'I bet that was amazing.' " 
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Billboard Highlights 10 Acts To Watch At SXSW 
Among the legions of acts booked for this year's 

South by Southwest Music and Media Conference and 
Festival March 14 -18 in Austin, here are 10 that people 

will talk about, as profiled by Ayala Ben -Yehuda, 
Jonathan Cohen, Todd Martens and Michael Paoletta. 

ÑE.. Ì;ETTES 
Sure, the Pipettes revel in the '605, 
girl group sounds of the Ronettes 
and the Shangri -Las. And yes, they, 
even conjure up cool memories of 
British sister -in -song, the beehived 
Mari Wilson, who covered similar .,,, 
musical ground in the '80s. 

Still, the trio, who hail from the ,, 
British seaside town of Brighton, ,,.:. 
manages to make songs like '' Püli 

Shapes," "Your Kisses Are Wasted . 
on Me" and "Dirty Mind" soúrfd. 
positively modern. 

In fact, this of- the -day sensibility - 

permeates We Are the Pipettes" 
(Memphis Industries), due or a 

U.S release on Interscope imprint 
Cherrytree Records. 

rvic 
Shirt 

44A 
'Ai "v.4 

GIRL TALK 
At 25, Gregg Gillis has become the hipster party soundtrack du 
jour as Girl Talk, whose albums, particularly last year's "Night 
Ripper," and live shows are stitched together with hundreds of 
samples from all corners of pop music's recent past. 

Girl Talk concerts inevitably become a mass of sweaty, half - 
naked bodies, a place where Beyoncé, Wu -Tang Clan and Big - 

gie collide joyously with the Pixies, Kansas and Wings. 
The samples on the Gillis' releases aren't cleared by copy- 

right owners, but that hasn't stopped this Pittsburgh artist from 
continually reaching a wider audience. 

MALAJUBE 
Montreal's post -Arcade Fire music scene remains red hot thanks 
to bands like Malajube. The group's latest Day to Care album, 
"Trompe- l'Oeil," crowns intense yet supremely melodic tracks 
with singer Julien Mineau's French -only lamentations. 

"After Arcade Fire, a lot of Montreal bands got the idea that 
they, too, could make it big outside Quebec," Mineau recently 
told Billboard, "but thought the only way of doing it was by 

singing in English. That's lame." 
The group's South by Southwest stop comes as part of a 26- 

date North American tour. continued on »p36 
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IS UP FOR GRABS IN THE 
BATTLE TO END ALL BATTLES 

Calvin Ayre, Founder and CEO of Bodog 
Entertainment, has created the Bodog Battle 
of the Bands, with grueling live performances 
across Canada. 

The winning band will be awarded a One 
Million Dollar recording agreement that includes 
international distribution, touring, videos, radio 
promotions, and marketing services. 

No Gimmicks, No Sign Up Fees, just Calvin's 
quest to find Canada's next best lndie band. 

Toronto Vancouver Ottawa London Winnipeg 
Calgary Edmonton Regina Halifax Montreal 

SI 11P 

www.bodogmusic.com 
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MARGOT & THE NUCLEAR SO AND SO'S 
This Indianapolis- reared, eight -piece outfit pricked up ears with its 2005 
indie label debut, The Dust of Retreat," which was then picked up and re- 

sequenced last year by Artemis. 
However, the group is now a free agent in the wake of Artemis' disso- 

lution and will head to Austin on the back of a short Midwest tour. 

References to Neutral Milk Hotel and the Decemberists seep through 
the crannies of Margot's evocative chamber pop, brought home by front - 
man Richard Edwards' rich voice. 

THE WATSON TWINS 
The twin sisters brought a dose of Southern soul to last year's 
elegant solo debut from Jenny Lewis, "Rabbit Fur Coat." 

Now they're striking it out on their own, bringing some 
California twang and twilight melodies to their transfixing 
harmonies. 

Still unsigned, the Los Angeles -based duo has been too 
busy backing up their pal Lewis to settle on a label deal. 

AIR TRAFFIC 
Expect a blast of hard -rocking Britpop from these newcomers 
from Southern England. 

If an early EP is any indication, arena -prepped guitars criss- 
cross their way around swanky piano melodies, all of it build- 
ing to giant vocal cord -straining choruses. 

Air Traffic will release its debut on EMI U.K. imprint Tiny 
Consumer later this year, a label headed by electronic DJ David 
Kosten, aka Faultline. 

MENOMENA 
The Portland, Ore. -based act's recent debut for Barsuk, "Friend 
& Foe," is a collection of enticingly oddball arrangements, brim- 
ming with melodies drawn from a wild assortment of noises 
and tape loops. 

At times, Menomena sounds like a younger Flaming Lips, 

with scatterbrain rhythms, gospel crescendos and all sorts of 
indefinable sounds. 

Live, the band is a must -see, swapping instruments and past- 
ing together samples to reconstruct songs from the ground up. 

MATT & KIM 
To catch a glimpse of what pure exuberance looks and sounds 
like, head to see Brooklyn, N.Y., indie duo Matt & Kim. 

Drummer Kim Schifino is all smiles as she hammers her 
way through geeky yet danceable power -pop ditties. 

Her giddy rhythms chase the frenetic, videogame -worthy 
keyboard melodies etched out by her beau Matt Johnson, and 
the kids don't know whether to find a partner or throw their 
fists in the air. 

GHOSTLAND OBSERVATORY 
Austin's own Ghostland Observatory has one foot planted in 
dingy rock clubs and the other firmly on the dancefloor. 

The duo of Aaron Behrens and Thomas Ross Turner has kept 
the indie kids up and moving with its 2006 album "Paparazzi 
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Lightning," released on Turner's own Trashy Moped Record- 
ings imprint. 

Songs like "Sad Sad City" and "Piano Man" revel in retro 
synth leads, programmed beats and Behrens' yelped vocals, an 
addictive blend that is even more invigorating live. 

CECI BASTIDA 
Bastida is a former member of pioneering '90s punk group Ti- 

juana No and currently a keyboardist and backup singer in Mex- 

ican alt -pop star Julieta Venegas' band. 
Now she strikes her own musical path as a solo artist, col- 

laborating on demos with producer Jason Roberts ( Plastilina 
Mosh, Control Machete) and Ozomatli bassist Wil -Dog Abers, 
among others. 

Bastida's brainy grooves layer vocals, keyboards, electronic 
samples, acoustic and synthetic percussion in a modern kind 
of folk that traverses language and borders. 

FCT FILE 
Sout 1 By Soul hwest 

Music & Media Conference 
What: An annual 
internati:nal ga_hering 
of the music irdustry with a 
-ocus or artist development, 
''eaturing panel discussions, 

<ey speakers, a trade show 
and an extensive live music 
- estival 
Where: Austin 
When: March 14- 8 

leWho: An estimated 10,000 
attendees repesarting all 
acets cf the musc business 

- particip-te h the conference 
and trade show, with as 
many a312,000 expected 

, 
for the music festival events. 

Web: sxsw.corr 
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On Friday, March 16, Billboard returns to Austin 
with its second South by Southwest showcase. 
From punk to pop to jazz to garage rock, 
Billboard will host an evening of music as diverse 
as the genres represented by its charts The raw 
post -punk of U.K. rocker LoneLady will get the 
evening started at 8 p.m. at Bourbon Rocks 
(508 E. 6th Street). She will be followed by the 
catchy dance -pop of Georgie James, jazz artist 
Christian Scott, a solo performance from 
Grugg Rhys of Super Furry Animals, Canadian 
singer /songwriter Ron Sexsmith and the now 
unsigned garage soul of the Redwalls. Last year, 
Billboard inaugurated its SXSW showcase with 
Drive -Thru act Steel Train, singer /songwriter 
Jont and rock'n'roll upstarts the Capes and 
People in Planes, among others. Shortly after 
appearing in Austin, People in Planes landed 
at No. 40 on Billboard's Top Heatseekers chart 
with its Wind -up debut, "As Far As the Eye Can 
See." A &R reps take note: Three of the five acts 
playing in Billboard's 2007 SXSW showcase 
lack label commitments in the United State,- 
Here is a closer look at the lineup: 

LONELADY 
URL: myspace.com /hiholonelady.com 
LABEL: Filthy Home Recordings 
LATEST RELEASE: "Army /Intuition" (single) 
MANAGEMENT: Self- managed 
SET TIME: 8 p.m. 
It was at SXSW last year that LoneLady made her first appear- 
ance outside of her hometown of Manchester, England. Then, 
she was armed with a guitar, some drum loops and a spitfire 
attitude. With serrated melodies, howling choruses and dag- 
ger -sharp riffs, LoneLady hit as hard as her post -punk fore- 
bear the Fall. In 2007, she returns with a drummer, replacing 
the coldness of her rhythms with some taut, human tension. 
New single "Army," released on tiny Filthy Home Recordings 
in her native country, will surely draw comparisons to the 
raw garage of acts like the Kills, and shows LoneLady tight- 
ening the sometimes manic approach of her earlier songs 
without losing any of the bite. LONELADY 

GEORGIE JAMES 
URL: georgiejames.com 
LABEL: Unsigned 
LATEST RELEASE: "Hello" 
MANAGEMENT: Setf- managed 
SET TIME: 9 p.m. 
The two -song, self -released debut sing .e from 
Georgie James isinstaitiy grabbing. "Cake Pa. 
rade" hooks from its oíning moments, thanks 
to a chipper keyboardEmelody, classic pop her.- 

monies and some light dance groovss. But ,f 

there's trouble beneath the sun -shiny extert 
as vocalist Laura Burhenn sings of the war 
hangs over the tune's suburban imagery. "A 

other mother misses her only sons," she dryly 
slicing through the song's '70s dance -pop 

flourishes. There's plenty more where that carne 

from, as the duo of Burhenn and John Davis have 

a completed full- length, "Hello," that it is shop- 
ping for a label home at SXSW. The single is, 
available from the Web shop for famed 
ington. D.C. -based indie label Dischor 
which was the label tome for D 

dancey -pop act. Q and Not U. y' 
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CHRISTIAN SCOTT 
URL: christianscott.net 
LABEL: Concord 
LATEST RELEASE: "Rewind That" 
MANAGEMENT: The Regime 
SET TIME:10 p.m. 
Young trumpeter Christian Scott is in the midst 

of recording his sophomore album for Con- 
- h a label rep says should be released 

thí er. The New Orleans native and 
Berklee College of Music grad earned a 

Grammy Award nod for best contemporary 
jazz album for last year's "RewindThat," which 
has sold 10,000 units in the United States, ac- 

cording to Nielsen SoundScan. Scott's con- 
temporary sextet is known to throw n the oc- 

casional Miles Davis tune among its set of 
largely original compositions, and Scott brings 

a heavy dose of hip -hop and R &B i,iflkences to 
his soloing. Fun fact: Scott is the nephew of 
veteran alto saxophonist Donald Harrison. 

GRUFF RHYS 

GRUFF RHYS 
URL: myspace.com /candylionmusic 
LABEL: Team Love 
LATEST RELEASE: "Candylion" 
MANAGEMENT: Alun Liwyd, Sanctuary Group 
SETTIME:11 p.m. 
Super Furry Animals frontman Gruff Rhys arrives in Austin 
fresh from releasing his second solo effort, "Canylion," and 
first for Conor Oberst's Saddle Creek -distributed Team Love 

imprint. "Candylion" begins with a declaration, announcing 
that it is "an album of 11 songs for acoustic guitar." But noth- 
ing in Rhys' world is ever that simple, as space age sounds, 
bouncy violins and playful vocal melodies adorn his cartoon - 
ish psychedelics. On the new album, Rhys toys with country 
( "Beacon in the Darkness ") and jazz ( "Now That the Feeling 
Has Gone "). His Austin performance comes in the midst of a 

U.K. tour. On the horizon, Rhys is working with turntablist 
Boom Bip on a project dubbed Neon Neon, and slated to be re- 

leased by the end of the year. 

THE REDWALLS 

RON SEXSMITH 
URL: ronsexsmith.com 
LABEL: Ironworks 
LATEST RELEASE: "Time Being" 
MANAGEMENT: Michael Dixon Manegement 
SET TIME: Midnight 
With a 15 -year career that has thus far produced eight albums, 
Sexsmith is coming to SXSW in the midst of supporting "Time 

Being," an album released last year in the United Kingdom and 
in January in the States. The Canadian singer /songwriter has 
earned a reputation for possessing a novelist's eye for detail and 
an elegant approach to songcraft. "Time Flies" sees the artist 
moving closer to the stark, folksy work of his earlier days, and 
he'll continue to support the album throughout the year. The 
artist will tour Canada in the spring, and hopes to get started on 
a new album for release in 2008 this summer. In the meantime, 
Sexsmith co -wrote a song on the new set from Cherrytree /In- 
terscope artist Feist, "The Reminder," due May 1. 

THE REDWALLS 
URL: theredwatls.com 
LABEL: Unsigned 
LATEST RELEASE: "De Nova" (Capito': 
MANAGEMENT: Mitch Marlow Management 
SET TIME: - a.m. 

Retro rockers the Redwalls arrive at SX5-W as recent casual- 
ties of the Capitol /Virgin merger. Before the Chicago -based 
act was dropped, however, it had completed a new album, 
which manager Mitch Marlow says sees the soulful garage 
rockers bringing a little bit more of a hard edge to its tunes. 
"It's grittier," he says, "but not a forced grittiness." The group 
will bring Billboard's showcase to a close with a smattering 
of new songs. Has the recent major label dramatics turned 
off the act from dealing with majors? "They're probably too 

pop for indie, but they're not really a pop band," Marlow says. 

"They're going to have to forge their own path wherever they're 
at. Maybe a major label is still the way to go." - 
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PETE TOWNSHEND will giv 
keynote at SXSW to speak a 
how the Who has embraced 
new -media opportunities. 

Pete Townshend 
Keynote Among 
SXSW Highlights 

The Who has already scheduled 
a number of 2007 tour dates in 
support of "Endless Wire," the 
first studio album by the sur- 

viving band members since they released "It's Hard" in 1982. 
But the band's songwriter /guitarist Pete Townshend 

didn't agree to keynote this year's South By Southwest Music 
and Media Conference just to hawk his band's new album 
or revel in past glories. 

Townshend and the Who continue to embrace the new - 
media opportunities presented by an ever -evolving music 
business. He maintains an active Web site at petetown- 
shend.com, with regularly airings of live footage and the on- 
line sale of exclusive products. 

Meanwhile, Sirius Satellite Radio has been airing the act's 
current tour on a Who -themed station. Additionally, Townshend 
has hinted ofa solo project in the works dubbed "Method," which 
he promises will utilize technology to inspire new forms of au- 
dience /performer interaction. 

South by Southwest (SXSW) takes place March 14-18 in Austin, 
overlapping with its film and interactive conference counter- 
parts that begin March 9. 

Townshend's keynote is slated for 6:30 p.m. March 14. 
Here are some other notable highlights from SXSW's broad 

range of panelists and speakers: 
The Internet era has allowed management firms to more 

closely resemble record labels, and perhaps no company 
works both angles as effectively as the Canadian man- 
agement company Nettwerk, run by Terry McBride. 

McBride has been vocal in 

his belief that artists should 
shirk the major -label system 
and start their own enterprise, 
and he's vehemently opposed 
to many of the industry's at- 
tempts to thwart file- sharing. 
He'll share his opinions in an 
interview on March 15. 

** 
For a different, more artist- focused position on some of 

the topics McBride will likely hit on, be sure to catch David 
Byrne, who has dubbed his address "Record Labels: Who 
Needs Them ?" 

The former Talking Heads frontman isn't out to attack 
the industry. Rather, his presentation, which was first de- 
livered last October at the Future of Music conference, 
breaks down which artists do and do not need a label. His 
presentation takes place March 15. 

Brazilian music legend Gilberto Gil comes to Austin with 
a new album and as a political ambassador of sorts. A pi- 
oneer of Brazil's "Tropicalia" movement, Gil now serves 
as Brazil's minister of culture. The musically adventurous/ 
politically outspoken artist is in a unique position to dis- 
cuss the intersection of government and culture. He'll 
speak March 14. 

For those in need of a quick break from music and bar- 
becue during the week, hit the "Comedy on the Music Cir- 
cuit" panel with David Cross ( "Mr. Show," "Arrested 
Development ") and Patton Oswalt ( "King of Queens "), 
two comedians who have won over the indie -rock set. 
Cross has recorded for Sub Pop, and Oswalt will be per- 
forming at this year's Coachella Valley Music and Arts Fes- 
tival in Indio, Calif. .. 

WHO'S 

Discover New Music Today 
Ayaiyai Records at SXSW 2007 

Featuring The Venetians 
Catch what all the Buzz is about... 

visit Ayaiyai Records 
SXSW 2007 Booth U15 

www.myspace.com/thevenetians 
www.ayaiyai.com 
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ON THE 

-- 
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This special feature includes year -to -date re- 

caps of the Top Independent Albums, Top In- 

dependently Distributed Labels and Top Inde- 
pendently Owned Labels. 

The recaps cover the 12 -month period start- 
ing with the March 4, 2006, issue through the 
issue of Feb. 24. 

The Independent Album and Top Indepen- 
dently Distributed Label recaps are based on 

weekly results on Billboard's Top Independent 
Albums chart. 

Those lists are limited to titles that are not 
sold by a major distributor. Ownership ties to 
a major do not disqualify a title from consid- 
eration nor do pick- and -pack arrangements. 
The only criterion for inclusion is whether the 
title is sold by independent labels or distrib- 
utors, as opposed to one of the four major 

Indeaendent 

Pos. TITLE -Artist /mprmt /Label 

THE ROAD TO HERE Little Big 
own- Lgtiily 

2 JASON ALDEAN Jason A /dean- Broken 
Bow 

3 RETALIATION Dane Cook -Comedy 
Central 

4 IF ONLY YOU WERE LONELY 
Hawthorne Heights- Victory 

5 A FEVER YOU CAN'T SWEAT OUT 
Panic! At The Disco -Decaydance /Fueled 
By Ramen 

6 HUSTLER'S P.O.M.E. (PRODUCT OF MY 

ENVIRONMENT) Jim Jones -Koch 
7 WHATEVER PEOPLE SAY I AM, THAT'S 

WHAT I'M NOT Arctic Monkeys- Domino 
8 ZOMBIES! ALIENS! VAMPIRES! 

DINOSAURS! Hellogoodbye- Drive -thru 
9 I LOVED HER FIRST Heart /and- Lofton 

Creek 
10 THE ERASER Thom Yorke -XL /Beggars 

Group 
11 A PIECE OF MY PASSION Juanita 

Bynum -Flow 
12 WINCING THE NIGHT AWAY The Shins- 

Sub Pop 
13 A DEATH -GRIP ON YESTERDAY 

Atreyu- Victory 
14 YOU CAN'T FIX STUPID Ron White -Image 
15 GREATEST HITS Bone Thugs -N- 

Harmony- Ruth'ess 
16 THE POISON Bullet For My Valentine - 

Trust kill 

17 EL MARIEL Pit-bull-Famous Artists /TVT 
18 THE HEART OF THA STREETZ, VOL. 2 (I 

AM WHAT I AM) B.G. -Choppa City /Koch 
19 STILL SEARCHING Senses Fail- Drive- 

thru /Vagrant 
20 LAST MAN STANDING: THE DUETS 

Jerry Lee Lewis- Artists First /Shangri -La 
21 A MATTER OF LIFE AND DEATH Iron 

Maiden- Sanctuary 
22 LISTENNN: THE ALBUM DJ 

Kha!ed- Terror Squad /Koch 

Recaps Reveal 
Leading Indie 
Albums, Labels 

distribution companies. 
The recap of Top Independently Owned La- 

bels does include labels that have distribution 
through majors. Labels that are not owned by 

one of the four major conglomerates- Univer- 
sal, Sony BMG, Warner Music or EMI -are eligi- 
ble to be included, even if they are sold via major 
distributors. This list is based on weekly per- 
formance on The Billboard 200. 

All three recaps reflect point -of -sale infor- 
mation compiled by Nielsen SoundScan. Titles 
receive credit for sales registered during each 
week they appear on the pertinent chart. 

In some instances, titles are originally re- 
leased independently and are later picked up 

by major distributors. In those cases, titles re- 

ceive credit for points only for the period of 
time when they were sold independently. 

23 VANS WARPED TOUR 2006 
COMPILATION Various Artists- 
SideOneDummy 

24 THE LAST KISS Soundtrack -Lakeshore 
25 KARMACODE Lacuna Coi /- Century 

Meriia 

26 FOX CONFESSOR BRINGS THE FLOOD 

Neko Case- Anti -/Epitaph 
27 ORPHANS: BRAWLERS, BAWLERS & 

BASTARDS Tom Waits- Anti -/Epitaph 
28 U.S.A. STILL UNITED Ying Yang 

Twins-Coll iPark/TVT 
29 UNDISCOVERED Brooke Hogan - 

SMC /Sobe 
30 CHEMICALLY IMBALANCED Yu-1g Yang 

To Independent 
abels 

Pos. LABEL (No charted Titles) 

KOCH (79) 

2 VICTORY (17) 

3 TVT (73) 

4 BROKEN BOW (3) 

5 EQUITY (7) 

6 COMEDY CENTRAL (5? 

7 EPITAPH (17) 

8 FUELED BY RAMEN (7! 

9 IMAGE (5) 
10 MADACY (24) 

Top Independently 
Owned Labels 

1 WALT DISNEY (18) 

2 HOLLYWOOD (22) 
3 CURB (71) 

4 WIND -UP(4) 
5 RAZOR & TIE (12) 

6 SHOW DOG NASHVILLE (2) 
7 FUELED BY RAMEN (4) 
8 KOCH '12) 

9 VICTORY (9) 
10 EQUITY (7) 
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IRAQ 'N' ROLL. 
EDISON on tour for Armed Forces Entertainment 

"Going to Iraq was a hard -hitting, ground -breaking, interse 
rc 3k- -roll ride. The audiences were awesome, tcta'ly appre 3iative 

of )ur ='Efforts and they loved rocking Cu: to our tunes. It 'Nas great to 

bring the troops some homemade, American rock -n -roll Touring with 

Armed Fcrces 'Entertainment was a life- changing Kierence; unlike 

anything we've ever done. We cant wait to do it again.' 
Ethan Isaac, lead singer 

ARMED 
FORCES 

ENTERTAINMENT* 

TD FIND OUT IF YOU HAVE WHAT IT TAKES 
TO PERFORM FOR THE WORLD'S GREATEST AUDIENCE 

SO TO ARMEDFORCESENTERTAINMEtIT.COM 

WHERE STARS EARN THEIR STRIPES 
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Sir Martin Sorrell 
Chief Executive, WPP 

r. Third Screen Media 
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GIMMICK GIRLS 
The Pipettes update an 

earlier era's concept 

FUELING HIS FIRE 
Young Buck aims to 

revive G -Unit fortunes 

47 

PLAN B'S PLAM A 
U.K. rapper introcucäd 
to the States, digitally 

48 

MARRED MICE 
Isaac Brock on Modest 

Mouse and coffee 

49 

TEQUILA SUNRISE 
Tlla conquers iTunes 
by way of MySpace 

49 

POP BY GARY GRAFF 

Introducin 
On Her Third Album, A Young Old - 
School Singer Comes Into Her Own 

"Introducing Joss Stone" seems like an odd title for the third 
outing by an artist who has sold 7.5 million albums worldwide. 

But the 19- year -old British R &B singer feels like the 14 -track 
set, which cones out March 20 on Virgin, really does mark a 

r_ew beginning for her. 
"People get confused by it- understandably," Stone says 

with a laugh. "They're like, 'Hang on, were we hearing, like, 
a fake Joss before ?' And I'm like, 'No, no, no ... You just weren't 
hearing my vision. It was somebody else's vision that I just 
happened to be singing or_.' 

"So when I say, 'Introducing Joss Stone,' it's like, 'Finally, 
now they've given me the chance to actually create a piece of 
art, to create an album that has a start, a middle and a finish.' " 

Stone -who was born Joscelyn Stoker in Dover, Kent - 
says that her age had much to do with the three -album evo- 
lution to this point. Signed by S -Curve Records at 14, Stone 
debuted with the 2003 covers collection The Soul Sessions," 
which sold nearly 1 million copies in the United States, hit 
No. 39 on The Billboard 2C0 and gave her two U.K. hits, in- 
cluding her languid version of the White Stripes' "Fell in 
Love With a Boy." 

2004's "Mind Body & Scul" topped the charts in Stone's 
homeland and peaked at No. 11 on The Billboard 200, selling 
1.2 million copies, according to Nielsen SoundScan. But, she 
says, it felt rushed and, in hindsight, "I don't even think it's a 

good album. I think it's a CD with a bunch of songs on it." 
So despite such high -profile gigs as Live 8 and a Grammy 

Awards salute to Janis Joplin with Melissa Etheridge, Stone 
felt she still had something :o prove with "Introducing," her 
debut for Virgin. which absorbed S -Curve. Early in 2006, she 
began writing songs, including the Jackson 5- influenced 
"Baoy Baby Baby" and "In the Arms of My Baby," both of 
which made the final cut. Stone estimates she penned 
about 60 songs, recording 20 with producer Raphael Saadiq 
in the Bahamas and finishing at Electric Lady Studios in 
New York. Rapper Common and the Fugees' notoriously 

oss' V1SÌ011 
reclusive Lauryn Hill each appear on a track. 

Saadiq "gets me on a level I don't think anybody else 
does," Stone says of the former Tony! Toni! Toné! leader. 
"I've never had anybody care that much about what I think. 
Not so far." 

While his main focus was "not to overshadow her," Saadiq, 
who played bass on the album, felt it was important for Stone 

to be surrounded by the energy of a live band, not unlike the 
way some of her heroes recorded. 

"It wasn't like I tried to reinvent the wheel," Saadiq says. "I 

just went back and said. 'If I was producing for Al Green or 

Aretha Franklin, this is the production I'd put forth with a 

person that sings like that.' " 

Capitol Music Group president Lee Trink, meanwhile, be- 

lieves the label is in a solid position to raise Stone's profile 
even further. "She's had the level of success she's had with- 
out really a 'hit' record, which really tends to be an anomaly 

these days," Trink says. "So the way we're approaching it is 

we're trying to expand on that. We want to present her as an 
artist and not just say, 'Look at this great hit song we have. 
Don't you want this song ?' " 

Stone has already shot a video for "Tell Me 'Bout It," which 
is being promoted to adult top 40 and triple -A outlets. Trink 
says Virgin will work the track with Common, "Tell Me What 
You Gonna Do Now," to adult R &B, and may attack additional 
formats with other songs from the album. 

Trink adds that "when you have an artist like Joss you 
can sit at the table with almost everybody who wants to get 
involved," and to that end promotions and exclusive tracks 
are being set up with Wal -Mart, Amazon, iTunes and Sound 
Check. Target will carry a special tour edition of "Intro- 
ducing Joss Stone" that allows fans early access to her 
tour, which begins April 27. She will be a featured artist 
at Starbucks stores, and she will also do AOL Sessions and 
Yahoo Live sets. 

"This is just music I hope will make people feel- that's all 
it is," Stone says. "I just hope it will make an emotion hap- 
pen in someone's body when they hear it, and that's it. It's 

a piece cf music -an album that is hopefully good." 

STONE 
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» >DOG BITES 
MAN 
After recording an EP 
and touring with 
Calexico and taking time 
off to rear his infant 
daughter, Iron & Wine 
principal Sam Beam has 
wrapped his next studio 
album, "The Shepherd's 
Dog." The 12 -track set is 
due in late September 
via Sub Pop and will be 
supported with a two - 
month fall tour of North 
America and Europe. 
Guests include 
Califone's Brian Deck 
and Tin Hat Trio's Rob 
Burger. 

-Jonathan Cohen 

» >HIGH VOLTAGE 
LFO's Mark Bell, 
drummer Chris Corsano 
(Sonic Youth, Six Organs 
of Admittance) and 
Chinese pipa player Min 
Xiao -Fen join 
Timbaland, Antony 
Hegarty of Antony & the 
Johnsons and Lightning 
Bolt's Brian 
Chippendale on the new 
Björk album, "Volta." 
The Atlantic effort, due 
May 7, also boasts a 10- 
piece all- female brass 
section, formed of 
musicians from Björk's 
home country of 
Iceland. -Katie Hasty 

» >DOWN TO 
THE BONE 
Veteran urban outfit 
Bone Thugs -N- Harmony 
has linked with 
Interscope for the April 
17 release of a new 
album, "Strength & 
Loyalty." First single "I 
Tried" features Akon, 
while Mariah Carey and 
Bow Wow are featured 
on the Jermaine Dupri- 
produced intended 
second single, "Lil 
L.O.V.E." The Game, 
Twista and Yolanda 
Adams are among the 
other guests on the 
project. 

-Jonathan Cohen 

» >DON'T KNOCK 
THE PROG 
Jazz trio the Bad Plus 
covers Rush ( "Tom 
Sawyer "), Tears for 
Fears ( "Everybody 
Wants to Rule the 
World "), Burt Bacharach 
( "This Guy's in Love 
With You ") and David 
Bowie ( "Life on Mars ? ") 
on its next album, 
"Prog," due May 8. The 
set is the first release on 
the band's own label, Do 
the Math, after three 
albums for Columbia. 

-Jonathan Cohen 

H EAR 
» >THE ENVY CORPS 
When the Envy Corps stopped by its nearby Clear 
Channel -owned radio station last year, the rock quar- 
tet had designs on hearing its music on a Sunday - 
evening local music show. The act didn't dream it 
would become one of the station's top songs of 
2006. After all, the band's single "Rhinemaidens" is 

a delicately breezy slice of indie pop, with a slight 
touch of strings, whispy vocals and a slow- burning 
guitar melody. 

The cut would fit comfortably alongside a Death 
Cab for Cutie or Shins song, but Ames, Iowa, station 
KCCQ (105.1) is more accustomed to rocking with 
such acts as Nickelback and Red Hot Chili Peppers. As 

guitarist Brandon Darner notes, to the college town 
of Ames -about 25 miles outside of Des Moines - 
local music is largely centered around metal act Slip- 
knot. (Darner himself played in a band called To My 

Surprise with Slipknot founder Shawn Crahan.) 

"Slipknot certainly gave some people the idea that 
they could do this, too," Darner says. "There's a lot 
of bands that spawned from them, but they're mostly 
heavy bands. There aren't many bands doing what 
we are doing, at least not with any kind of success." 

Success is starting to come quickly to the Envy 
Corps. "Rhinemaidens" graduated from KCCQ's Sun- 

day program to heavy rotation in a matter of days. 
"We put that on, and it sounded different than a lot 

of the other hard rock we put on," operations man- 
ager Jamie Marchiori says. "Things just kind of snow- 
balled from there. For such a long time, we would have 

listeners call the station and ask where they could get 
this, where they could find this in the stores." 

A full -length should be done in May, but the band's 
local fans will have to buy it as an import. The Envy 
Corps are signed to U.K. label Vertigo Records - 
home to the Rapture, Dirty Pretty Things and Boy 
Kill Boy, among others -for every territory minus the 
United States. 

Darner is hoping the band will have a better idea 
of its U.S. plans after the South by Southwest music 
conference in Austin (see story, page 33), where the 
Envy Corps will be playing multiple shows. "For us, it 
was just about finding a label interested in working 
with the band on our terms," Darner says. "We didn't 
have amazing specifics. Getting signed is hard, and 
we wanted a label that was really into the music." 

Indeed, Darner attributes the Envy Corps sign- 
ing first with an overseas label to the simple fact 
that Vertigo flew from England to Des Moines to 
see the band. "There were a lot of labels in New York 
or L.A. who contacted us, but we couldn't get them 
to fly to Des Moines," Darner says. "We were told 
there were no direct flights to Des Moines, just ex- 
cuses like that." 

Contact: Brandon Darner, theevnycorps @gmail.com. 
-Todd Martens 

44 BILLBOARD MARCH 17, 2007 

YOUR GUIDE TO UNSIGNED BANDS 

» >PISTOLERA 
Pistolera is the brainchild of Sandra Velasquez, 
a woman who grew up in San Diego listening 
to the music of Led Zeppelin, Jimi Hendrix, 
Nirvana and Sonic Youth. But her childhood 
wasn't all about the rock'n'roll. 

"In the living room," she says, "my mother 
was pumping cumbia, merengue and Mexi- 
can pop music." And the result of such a di- 
verse crop of influences can be heard in her 
music. Pistolera melds the sass of indie rock 
with traditional Latin sounds to create corn - 
pelling pop melodies, all of it sung entirely in 
Spanish. As the band's booking agent, Alexan- 
dra Casazza of Trouble Worldwide, says, "Pis- 

tolera's music is the crossover between the 
old and the contemporary." 

The quartet's self -released debut album, "Siem- 
pre Hay Salida," streeted Nov. 7, 2006, and Pistol - 
era sold out New York's Joe's Pub three days later. 

The band is playing a showcase March 16 at this 
year's South by Southwest festival, and a short Eu- 

ropean trek is set for April. 
When asked what she'd be looking for in a po- 

tential label, Velasquez says, "Creative control - 
that's always the big one. I'm not interested in la- 

bels that demand that we sing in English ... I really 
believe the emotion needs no translation." 

Contact: Sandra Velasquez, info äpistolera.net 
-Susan Visakowitz 

» >RADEMACHER 
While steadily belting out hometown gigs to keep 
local hipsters happy and its live show sharp, Fresno, 
Calif. -based Rademacher has been busy touring the 
nation and self -releasing EPs since 2004. Getting 
write -ups in blogs and weeklies has been great for 
the indie -rock quartet, frontman Malcolm Sosa says, 

but even more thrilling was an e- mailed invitation 

from Billions Corp. booking agent Adam Voith to 
open a recent concert for his hot Los Angeles act Sil- 
versun Pickups. 

"It was really cool someone [at Billions Corp.] 
even knew us," Sosa says with a laugh. After play- 
ing a few sets at this year's South by Southwest, 
Rademacher will spend the summer promoting 
its full -length debut, "Stunts," due in June. The 

album was recorded in an L.A. sub- 
urb with the help of Earlimart's 
Aaron Espinoza. 

Although Rademacher will release 
"Stunts" independently, the band has 

already received inquiries from labels. 

"There's always someone who's in- 
terested," Sosa says. "We're planning 
on releasing it independently. It would 
be nice if someone gave us a bunch 
of money -or even a little -so we can 
market it. But I'm pretty confident we 
can recoup the money we invested 
and then some." 

Contact: Malcolm Sosa, rade- 
macherl @hotmail.com 

-Mitchell Peters 
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ATTENTION INDIE MUSICIANS! THE IMWS IS NOW ACCEPTING ENTRIES. 

In 2007, the IMWS will award over $250,000 
in cash and prizes to independent musicians. 

The IMWS hts you do it yourself. 

DISC MAKERS'" 

independent Music World Series II" 
The 2007 IMWS features 

showcases in San Francisco, Austin, 

Nashville, and New York and will award a mammoth 

Grand Prize at each show. Enter today for a chance to 

play in front of industry VIPs and win prizes that include 

enough gear to build your own home recording studio, a killer 

CD manufacturing package, cash money ($1,000 to ALL performing finalists), 

and more! No matter where you live, you are eligible to enter now! 

"Disc Makers really opens the doors for a lot of bands 

and provides them with invaluable tools through the 

IMWS, and it keeps getting better each year." 

Sebastian St. John, Rose's Pawn Shop 

VISIT WWW .DISCMAKERS.COM /0'7BILLBOARD TO ENTER, READ THE 

RULES AND REGULATIONS, FIND OUT ABOUT PAST SHOWCASES, SEE 

PHOTOS,AND LEARN ALL ABOUT THE GREAT IMWS PRIZE PACKAGES. 

CAN'T GET ONLINE? CALL 1- 888-800 -5796 FOR MORE INFO. 

whatever your act is... 
we've showcased your 
style of music. 

GOSPEL METAL HIP HOP PUNK JAZZ 

COUNTRY EMO ROCK RAP WORLD 

POP BLUEGRASS MAMBO SALSA 

R &B FOLK JAM CRUNK ACOUSTIC 

A CAPELLA ALTERNATIVE LATIN 

SOUL BLUES SINGER- SONGWRITER 

FUNK FLAMENCO 

Deadline for entries 
is May 9, 2007 
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Im rovin With Age p g 
Rodney Atkins Perseveres And Prospers 

In an era when many labels have abandoned 
true artist development -blame consolidation 
and Wall Street expectations- Rodney Atkins 
stands out as an example of what can happen 
when an artist is given the time and resources 
to find his voice. 

Atkins joined Curb Records 11 years ago - 
the same week that a then -unknown LeAnn 
Rimes signed with the label. While Rimes' 
success began almost immediately -her first 
single, "Blue," was a top 10 airplay hit in 
1996, and her album of the same name sold 
6 million copies- Atkins has followed a 

slower track. 
Released over a period of six years, Atkins' 

first three singles barely made a dent in the air- 
play charts. His fourth release, "Honesty (Write 
Me a List)," was the breakthrough he and the 
label had hoped for -peaking at No. 4 in early 
2004. But his next single, "Someone to Share 
It With," reached only No. 41. 

Atkins' story easily could have ended there. 
There are dozens of recent examples of labels 
dropping artists with more success than him. 

But thanks to perseverance, things turned 
out differently. 

Curb chairman Mike Curb believes in artist 
development, Atkins and other Curb artists say. 

"Mike Curb encouraged me to learn about song - 
writing, how to write songs, how to go in and 
produce those songs," Atkins says. "He allowed 
me to get in the studio and experiment and learn 
the process." 

While his first album found him working 
with various producers, Atkins co- produced 
his latest release with Ted Hewitt, largely at 
Atkins' house outside Nashville. "I took a lot 
of ownership in the songwriting and the pro- 
duction," he says. "I became accountable. I 

said, 'I want this to be authentic, I want it to 
be me.' " 

In addition to working on the album, 
Atkins took various side jobs to help pay the 
bills, including delivering firewood. One of 
his customers was superstar Alan Jackson. 
While too strapped for cash to simply keep 
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the check as a memento -"We needed it for 
Christmas money " -Atkins did make a copy 
of it with Jackson's signature on it. 

Despite the tough times, Atkins soldiered 
on. The past 12 months have made all the hard 
work, frustration and sacrifice worthwhile. 

"If You're Going Through Hell (Before the 
Devil Even Knows)," a (fittingly) rollicking rec- 
ommendation to persevere, spent four weeks 
at No. 1 on Billboard's Hot Country Songs chart 
in 2006 and was also Billboard's most -played 
country song for the year. Atkins' next single, 
"Watching You," which he co -wrote with Steve 
Dean and Brian White, is about his son Eli- 
jah. It topped the airplay charts for four weeks 
earlier this year. 

His album "If You're Going Through Hell" 
debuted at No. 1 on Billboard's Top Country Al- 

bums chart last August and has sold more than 
780,000 units, according to Nielsen SoundScan. 

And less than a year after delivering fire- 
wood to his house, Atkins got to open con- 
certs for Jackson. 

"I've never been a guy who quits," Atkins says. 
Perhaps some of that resolve comes from his 

early days on this planet. As an infant up for 
adoption at an East Tennessee children's home, 
he was so sick that two couples who took him 
home returned him just a few days later. A third 
couple from Cumberland Gap, Tenn., adopted 
him as well and, even though his ailments wors- 
ened, refused to give him up. 

While Atkins admits to more than occasional 
frustration that his career didn't take off quicker, 
he says the process, though slow, made a dif- 
ference. "There's a lot that you have to learn to 
become a well- rounded artist -so that you're 
not just out here, `Woo -woo, we had a hit, I don't 
know how that happened, I don't know how we 
got to this point.' " 

Success has meant a move from clubs to are- 
nas for Atkins, who will go out with Martina 
McBride in the spring. His next single, "These 
Are My People," a tribute to small -town Amer- 
ica and the stereotypical country lifestyle, is at 
radio now. 

Rhythuin & I3ILues 
A GAIL MITCHELL gmitchell!a-billboard.com 

Allee Willis, 
Adoption Agent 
Songwriter Finds Homes For Some 
Of Black History's Treasured Recordings 

Before co- writing the score 
for Broadway's "The Color 
Purple," Allee Willis penned 
memorable R &B and pop hits 
for Patti LaBelle ( "Stir It Up "), 
the Pointer Sisters ( "Neu- 
tron Dance ") and Earth, 
Wind & Fire ( "September," 
"Boogie Wonderland") - 
plus one of TV's most popular 
theme songs, "I'll Be There 
for You" from the comedy 
series "Friends." 

Lately, however, Willis has 

been devoting time to record- 
ings of a different kind -but 
with no less of an impact. 
Stored in the Pacifica Radio 
Archives in Los Angeles is an 
amazing cache of taped con- 

versations, interviews and 
readings featuring noted 
African- Americans whose 
names are benchmarks in civil 
rights and black history. 

There's just one caveat. Dat- 

ing from the '50s through the 
mid -'90s, these tapes are rap- 
idly decaying. Thus, a week 
after the Grammy Awards, 
Willis and PRA co- hosted an 
adopt -a -tape fund -raiser 
dubbed the Sound of Soul. 

"In terms of finding a cause 
I can seriously go to bat for, 
this is a dream from heaven," 
Willis says. She was drawn to 
the cause following an inter- 
view she did at Pacifica's L.A. 
outlet, KPFK. "They took me 

into a vault and I saw this long 
row of 24 -track tapes with 
names on them like Malcolm X, 

Martin Luther King, Dorothy 
Dandridge, W.E.B. DuBois, 
Langston Hughes. It was ab- 
solutely staggering." 

Some 228 tapes gathered 
by archivist Brian DeShazor 
were annotated in catalogs 
that guests perused at the 
songwriter's home, Willis 
Wonderland. Basic adoption 
($250) ensured the digital 
preservation of a chosen 
tape, the adopter's name on 
the new master and future 
copies plus a CD copy of his 
own. To the tune of $1,000, 
adopters secured the above 

ROCK BY TODD MARTENS 

Leaders Of The Pack 
Girl -Group Revivalists The Pipettes 
Bring Their Concept Stateside 

The opening number on the 
debut album from the Pipettes 
is a theme song. It's a fitting 
introduction to an act that is 
as much a concept as a band. 

Originally released last 
summer in the United King- 
dom on indie Memphis In- 
dustries, "We Are the Pipettes" 
will receive a proper U.S. re- 
lease in June courtesy of 
Interscope imprint Cherrytree 
Records. With matching, 
polka -dotted vintage dresses 
and some retro dance chore- 
ography, the Pipettes are girl - 
group revivalists who put a 

modern bohemian spin on the 
Phil Spector -produced sound 
of the early '60s. 

Marketed largely as a 

three -piece, the Pipettes 
are, in fact, a seven -piece, 
with an all -male quartet 
dubbed the Cassettes 
backing the girls. If the sound 
of the Pipettes is rooted in the 
music of the Shangri -Las- 
with a bit oflighthearted disco 
thrown in -the lyrics lean 
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DEBORAH COX, right, was 
among the guests attending 
the adopt -a -tape fund- raiser 
co- hosted by ALLEE WILLIS. 

plus distribution of 10 CD 

copies to institutions of their 
choice, such as schools, col- 
leges and public libraries. 

"Pacifica in the '60s was 
virtually the only place 
where people of color like 
Malcolm X could speak 
freely," DeShazor says. "You 
couldn't hear them on main- 
stream media." 

One of DeShazor's fa- 
vorite recordings is a 90- 
minute conversation among 
writer /poet Hughes, author 
James Baldwin and play- 

wright Lorraine Hansberry, 
the first black woman to 
have a play produced on 
Broadway ( "A Raisin in the 
Sun "). A quick glance at the 
tape catalog yields other 
such resonating personages 
as boxer Muhammad Ali 
(from 1968), Black Panther 
Eldridge Cleaver (1969), 
singer Esther Phillips inter- 
viewed by Angela Davis 
(1977), civil rights activist 
Fannie Lou Hamer (1965) 
and composer /musician 
Duke Ellington (1964). 

Guests including pro- 
ducer Narada Michael 
Walden, "The Color Pur- 
ple" co- composer Brenda 
Russell and its Tony Award - 
winning actress LaChanze, 
singer Deborah Cox and 
comedian Lily Tomlin 
adopted 52 tapes, raising 
$37,000. DeShazor plans to 
expand the list and hold an- 
other Sound of Soul fund- 
raiser this summer. 

The value of such a collec- 
tion is priceless. Producer/ 
composer Ry Cooder recently 

derived creative impetus from 

a tape he listened to of 
Coretta Scott King talking be- 

fore a peace rally three weeks 
after her husband's assassi- 

nation. It no doubt helped 
Cooder with his latest project: 
teaming with Mavis Staples 
on the singer's civil rights 
movement -inspired Anti - 
debut, "We'll Never Turn 
Back" (Billboard, Feb. 3). 

And that's not counting 
the preservation of pivotal 
chapters in African -American 
history that remain largely 
untaught. 

"For many kids, it's a cul- 
ture that you never hear or 
learn about," says Willis, a 

Detroit native who cut her 
musical teeth hanging out- 
side Motown and listening 
to legendary radio person- 
ality Martha Jean "the 
Queen" Steinberg. "That's 
one of the things that hit me 
most while writing for 'The 
Color Purple.' All white peo- 
ple know about is King. It's 
a travesty I'll yell about from 
the mountaintops." 

more toward "Sex and the 
City," with sly put -downs to 
clueless one -night stands and 
hopeless romantics: "I don't 
want to be wined and dined/I 
just want to bump and grind." 

If all this is starting to sound 
a bit like a schtick, Gwenno 
Pipette (aka Gwenno Saun- 
ders) says that's by design. 

"It's absolutely a concept," 
she says. "There's a real trend 
at the moment for real musi- 
cians- baring your soul and 
being a songwriter. I think that 
takes away from people actu- 
ally listening to whether the 
song is good or not." 

So when it came to estab- 
lishing the sound and look for 
the Pipettes, Gwenno, who in 
her pre- Pipette life was a 

Wales -based singer /song- 
writer and Las Vegas dancer 
( "Irish dancing, not pole danc- 
ing"), says the act set about cre- 

ating its own myth. The band's 
bio offers no personal infor- 
mation about the members, 
and instead provides a sort of 
treatise on popular music, pin- 
pointing Spector and post- 
WWII songwriting factory the 
Brill Building as defining 
music's "golden age." 

"The thing with those '60s 
girl bands is that there is 
myth around them," Gwenno 
says. "It's just the songs you 
listen to. That's the reason we 
have polka -dot dresses and 
the boys remain in the back- 
ground. The whole idea is 
that we can all lose ourselves 
in this big idea." 

Whether it all transcends 
gimmick status will depend on 
the strength of the tunes and 
the Pipettes, who will play their 
first U.S. shows at the South 
by Southwest music confer- 
ence in Austin (see story, page 
33), but they have found plenty 
of early champions. Most no- 
table is fellow Brighton, Eng- 
land, act the Go Team, which 
introduced the Pipettes to 
Memphis Industries. 

Since the label released the 
act's debut "We Are the 
Pipettes" last August, a fan 
base has been budding in 
America. With limited import 
distribution in the States via 
San Francisco -based Revolver, 

"We Are the Pipettes" has sold 
about 2,000 units, according 
to Nielsen SoundScan. 

Tours with the Magic Num- 
bers and the Go Team gar- 

nered adoration from bloggers 
the world over, and Cherrytree 
founder Martin Kierszen- 
baum says he discovered the 
band online. 

"The first thing I saw was 
the 'Your Kisses Are Wasted 
on Me' video, and I loved it," 
he says. "I thought they were 
perfect for us. I want some- 
thing slightly off, something 
that can bring the center to- 
ward them. The Pipettes are 
exactly that." 

Cherrytree will release "We 

Are the Pipettes" in June, and 
a full U.S. tour will follow. The 
major will have rights to "We 
Are the Pipettes" for every ter- 
ritory outside the United King- 

dom and Europe, but the 
subsequent two albums will 
be released on Cherrytree /In- 
terscope worldwide. 

Gwenno assures that leav- 

ing an indie for a major won't 
result in any significant 
changes. "The whole point of 
us being a concept and being 
fully formed is so nobody else 
could mess with us," she says. 

"It's a way to protect ourselves. 
And the thing about us is we're 
really instant. You instantly 
like or dislike us." 

HIP- HOP /R &B BY GAIL MITCHELL 

BUCKING 
EXPECTATIONS 
With G -Unit Riding On His 
Shoulders, Young Buck Gets Versatile 

LOS ANGELES -Kicked back behind a publi- 
cist's desk at the Interscope Geffen A &M of- 

fices, Young Buck dismisses talk of chinks in 
the G -Unit armor. 

"As a crew we've seen record sales fall off," 

the rapper -born David Brown- admits. At- 

tired in a G -Unit T -shirt and jacket, topped off 
by a backward- facing green cap and pendant 
sporting the logo of his 615 crew, the Nashville 
native is referring to the lower -than -anticipated 
sales of 2006 releases by Lloyd Banks (321,000, 
according to Nielsen SoundScan) and Mobb 
Deep (267,000). 

"But hip -hop sales overall have fallen," he 
continues. "This just fuels my fire." 

So much so that fans and label executives 
alike contend the 25- year -old will be the one to 
reignite the fire under the brand when his soph- 

omore set, "Buck the World" (G- Unit /Inter- 
scope), drops March 27. Current single "Get 
Buck" is No. 55 on Billboard's Hot R &B /Hip- 
Hop Songs chart. 

"G -Unit is still strong," Interscope co -head 
of marketing Chris Clancy says. "With anything 
that's been on top, it inevitably rides the roller 
coaster and goes through growing pains. Buck 

is proud to put the brand on his back. And he's 
the guy who can put the energy back into it be- 
fore 50 Cent comes out." 

Gauging by the tracks Billboard heard as 
Young Buck previewed the album, Clancy's 
comments aren't simply hype. With pro- 
duction by Dr. Dre, 50 Cent, Eminem, 
Polow Da Don and Jazze Pha that sur- 
rounds guest stints by the G -Unit crew, 

Buck's crew 615, Young Jeezy, T.I., 
Pimp C, Trey Songz and others, Young 
Buck has crafted a strong album. 

And Young Buck will also buck ex- 

pectations with his versatility. "Slow Ya 

Roll," for instance, teams him with rock 
act Linkin Park. Addressing AIDS and 
other life situations, the rapper calls the 
song "the realest record I've ever done in 
my life. Every word here is true." 
He takes the rock'n'roll- 
meets- hip -hop vibe fur- 
ther on "Lose My 
Mind," produced by 
Eminem. Then there's 
the moving "Buck the 
World" with Lyfe Jen- 
nings about child - 
custody issues. 

Making the songs 
as "real life as pos- 
sible" was Young 
Buck's goal. One 
song, however, 
may have been 
rooted in too much 
reality. Borne out of 
Young Buck's various 

problems (a 2004 Vibe Awards melee, an al- 

leged altercation with Lil Jon's DJ Will, a re- 

cent arrest in Nashville), "Fuck Tha Police" 
ultimately didn't make the cut, although Young 

Buck offered to clean up the lyrics after the 
label voiced concern. 

Young Buck's first solo outing, 2004's 
"Straight Outta Cashville," has sold 1.1 million 
copies, according to Nielsen SoundScan. 
Though he hates first -week predictions, key G- 

Unit executive Michael "Sha Money XL" Cler- 

voix says 300,000 is the number he has in mind 
when "Buck the World" bows. "It's so fickle in 
this day and age. But the South has consistency 
when it comes to sales." 

Clervoix and Interscope's Clancy are also bank- 

ing that people will gravitate to several reality- 

based ventures that will complement the new 
album's marketing campaign. The first is a label - 

commissioned series oftwo- to five -minute we- 

bisodes, chronicling several days in the rapper's 
life. Those were due to roll out to all major hip - 
hop sites on March 1. There is also talk of a Young 

Buck reality show for MTV. The proposed series 
would end each installment with narrator Young 

Buck rapping new verses he's written that tie in 

to what happened just before. In mid -April he 
will begin a three -week shoot on a straight -to- 

DVD biographical film. 
Young Buck is also determined to stay out of 

trouble. "I slowed down from selling 
drugs in the street to just hustling 

myself with the music," he says. 
"When 50 Cent met me, he 
knew from day one that I'm 

my own man and artist with 
my own direction. But I 

also believe that if you're 
going to be a leader, 

you've got to be a good fol- 

lower too. I'm playing my po- 

sition to the fullest." 
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Walk On The 
Idlewild Side 
Scot Alt -Rock 
Band Back On 
Familiar Ground 

Scottish alternative rock quin- 
tet Idlewild returns to its 
roots for sixth album "Make 
Another World." 

After the more melodic 
"Warnings /Promises" (Par - 
lophone /EMI) in 2004, the 
new set -released March 5 in 
the United Kingdom on Sanc- 
tuary Records' Sequel im- 
print -harks back to Idlewild's 
trademark angular rock. It also 
sees the band return to an in- 
dependent label -its earliest 
releases prior to its 1997 sign- 
ing with EMI were on U.K. in- 
dies Human Condition and 
Fierce Panda. "Make Another 
World" appears globally 
through Sanctuary during 
March. 

Band manager Bruce Craigie 

credits the presence of U.K. 
A &R veteran Malcolm Dunbar 
(ex- Island Records, Warner 
Music) as Sequel's head of 
A &R: Several years ago, Craigie 
says, Dunbar was interested in 
signing Idlewild when he 
headed U2's short -lived label 
Mother Records. This time 
around, Craigie says, "the band 
met and liked the people at 
Sanctuary, and a deal was 
struck. I told Malcolm good 
things come to those that wait." 

Craigie particularly praises 
Sanctuary's enthusiasm for re- 

establishing the band in the 
United States, after "disappoint- 
ing" stateside shipments of 
10,000 units for "Warnings/ 
Promises" when its predecessor, 
"The Remote Part" (2003), had 
topped 30,000. 

Idlewild, currently without 
a publishing deal, will launch 
an 11 -date U.K. tour March 
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BY MARK SUTHERLAND 

LET IT B 
Eclectic U.K. Rapper Targets U.S. College Crowd With Digital Release 

Plan B knows how to get your attention. 
Billboard meets the rapper from east London -where 

his Mum knows him better as Ben Drew -in a Soho pri- 
vate members club where, within minutes, he has re- 
duced the idle media chatter to aghast silence simply 
by ranting at graphic length in rather too loud a voice 
about a pornographic Internet clip he'd recently seen. 

Plan B himself doesn't even seem to notice that 
everyone's shut up -but then his "Who Needs Ac- 
tions When You Got Words" album had much the 
same hushing effect on Britain's liberal intelligentsia 
when it was released last July by 679 Recordings. 
The record paints a bleak picture of life at the mar- 
gins of British society, full of joyless underage sex 
and casual, pointless violence, despite a worldview 
that Drew himself describes as "the exact opposite 
of glamorizing gangsta culture." 

This may be the reason his album ultimately ap- 
pealed more to U.K. broadsheet newspaper critics - 
who lined up to dub him "the hip -hop Arctic Mon- 
keys" or "the English Eminem" -than it did to 
traditional hip -hop fans, but it still peaked at No. 30 
on the Official U.K. Charts Co.'s albums survey. 

His brutal -yet -moral lyrical stance, alongside his 
tendency to play acoustic guitar onstage and sample 
Radiohead, sets Plan B apart from even the eclectic 
U.K. rap pack and means a more cautious campaign 

12, booked by the Agency. Eu- 
ropean shows and U.S. dates 
(through Billions Corp.) will 
follow. -Steve Adams 

DETROIT, PARIS: The latest 
chapter in the history of the Mo- 

town label is written in French. 
Universal Music France's 

local arm of the legendary De- 

troit imprint launched in July 
2006, and has scored with its 
first album release. "A Fleur de 
Toi," the solo debut by R &B vo- 

calist Vitaa, topped the IFOP/ 
Tite Live chart one week after 
its Feb. 5 release, selling more 
than 60,000 copies domesti- 
cally, according to the label. Mo- 

town France managing director 
Oliver Nusse says that easily 
outstripped initial expectations. 
"We sold more copies in the 
first week than we had initially 
shipped," he says. The album 
appeared simultaneously in 
Belgium and Switzerland, with 
a Canadian release to follow. 

The 23- year -old Vitaa first 
came to attention as a featured 
vocalist with local hip -hop 
artists, most notably Diam's on 
her 2006 set "Dans Ma Bulle" 

in the United States, where the album will receive a 

digital -only release April 17 on Warner imprint Cord- 
less. 

"Historically, it's been nearly impossible for British 
rappers to break over here," says New York -based 
Jonathan Hull, director of marketing and business de- 
velopment for Cordless. "Lady Sovereign, Dizzee Ras- 

cal, even the Streets haven't really broken through to 
the mainstream." 

Accordingly, Hull says Cordless will target college 
and alternative tastemakers with pre -South by South- 
west acoustic showcases in New York and Los Ange- 
les on March 12 and 13 respectively, four shows at SXSW 

itself (see story, page 33) and by pushing Plan B's alt - 
rock- friendly underground mixtapes, before target- 
ing the more traditional hip -hop scene later this year. 

"His lyrical depth and pure musicianship will speak to 
both hip -hop and rock fans in the U.S.," Hull says. 

Plan B is less circumspect -"No kids in the ghettos 
are going to be buying my shit, that's for sure," he 
says with a shrug -but declares he won't compro- 
mise his musical eclecticism for U.S. success. 

"I want to go to America and be respected for my 
skills as a rapper and a musician," he says. "But I did- 
n't abide by laws when I sold weed to make my money. 
So I'm not gonna give a fuck about some unwritten 
hip -hop laws." 

(Hostile /EMI). Their duet, 
"Confessions Nocturnes," will 
be released March 12 in France 
as the new single by Diam's. 

Nusse says "A Fleur de Toi" 

has shipped more than 
200,000 units domestically. 
Vitaa has "a huge schedule 
of French TV shows booked 
from March to June," he says, 
with a 30 -date tour in France 
through Paris -based agency 
Olympic set for October. 

Vitaa's publishing is with 
Because Editions. 

-Aymeric Pichevin 

YIELDING TO TEMPTATION: 
Dutch hard rock band Within 
Temptation is targeting a 

trans -Atlantic breakthrough 
with fourth album "The Heart 
of Everything" (Gun Records). 

Bochum, Germany -based 

Gun is owned by Sony BMG, 
but has licensed the album 
globally outside Germany, 
Switzerland and Austria 
(G /S /A) to Warner Music 
Group -owned Dutch label 
Roadrunner. The album will 
be rolled out across Europe 
March 9 -12; international re- 
leases follow in April. 

Gun product manager 
Lothar Landt says Within 
Temptation's core markets are 
G /S /A, Belgium, Luxembourg, 
the Netherlands, Sweden, 
Spain and France. But he 
hopes to crack the United 
Kingdom with what he calls a 

"world- class" album. "In addi- 
tion," he says, "the focus is on 
the U.S. and Latin America, 
where the band will be spend- 
ing a lot of time this year." 

Within Temptation's Celtic- 

influenced rock emerged on 
1997 debut album "Enter" for 
Dutch indie DS FA. A domes- 
tic breakthrough came with 
sophomore album "Mother 
Earth" (2000), a top five hit in 
the Netherlands and in Flan- 
ders. In 2003, the band signed 
to Gun, which rereleased 
"Mother Earth" across Europe, 
hitting the top 10 of Ger- 
many's Media Control chart. 
The 2004 follow -up "The 
Silent Force" charted in 11 Eu- 
ropean countries and topped 
the Netherlands' Mega Charts 
listing. 

Within Temptation's pub- 
lishing is split between EMI 
and BMG Music Publishing. 
The band is on a 31 -date Eu- 
ropean tour, booked through 
German agency FKP Scorpio. - Wolfgang Spahr 
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with ISAAC BROCK 

()Jest Mouse had been an indie 
rock standard -bearer for more 
than a decade when its single 
"Float On" suddenly became a 

mainstream hit in 2004. The 
Epic album from which it was drawn, "Good 
News for People Who Love Bad News," went 
on to sell a whopping 1.5 million copies in 

the United States, according to Nielsen 
So undScan. It was a surprising turn of events 
for the unassuming rock outfit, but accord- 
inc to frontman Isaac Brock (location in 
pictk), it didn't change Modest Mouse much 
at all. What actually had the most impact 
was the arrival cf second drummer Joe Plum- 
mer and former Smiths guitarist Johnny Marr, 

who Brock thought would bring a fresh cre- 
ative perspective to "We Were Dead Before 
the Ship Even Sank," due March 20. 

frarr's signature chiming fretwork is indeed 
apparent on the album, and first single "Dash - 
boa d" is already a modern rock hit. But there 
are no "Float Orr' part twos on the record. In- 

stead, Brock anc company forge ahead with 
idiosyncratic rockers featuring ukulele and 
violi i and work uo a psychedelic lather on the 
near y nine -minute jam "Spitting Venom." The 

Shins' James Mercer, whom Brock has known 
for years, guests on three songs. 

Brock spoke to Billboard about the addi- 
tion of Marr, the contributions of Mercer and 
the cangers of morning coffee. 

For same bands, having their first hit really 
changes their day -to -day experience. Did 
that happen with you and "Float On "? 
I don t actually ever remember there being a 

moment when the audience was way focused 
on that song. The songs that were yelled for 
the rnost were ones that we still weren't play- 
ing from old records, like "Shit Luck" or some- 
thing. [ "Float On "J was on the set list quite a 

bit. The nights that it wasn't, I don't remem- 
ber anyone giving me too much grief. 

Sorry if I sounded slightly agitated. Coffee 
has become an important part of my day. Today, 

I got halfway through it and it smelled. It was 
like, holy shit. It wasn't just sort of sour milk, 
it was like they were pouring it through mold. 
I've ben pissed off ever since. 

MODEST 
MOUSE 
(with ISAAC 
BROCK, far 
right) 

If Johnny had said, "Sorry, I can't work with 
you guys right now ... " 
There would have been someone else. It would 
have been a very different record. He was my 
first choice. It worked out, so I didn't have to 
pursue it too much farther. 

So you didn't seek him out because you were 
a big Smiths fan? 
I like the Smiths, don't get me wrong. But I 

wasn't all that boisterous about them. One of 
the reasons I thought he'd be a good person 
to work with in the first place was that he plays 
entirely differently than me. He has a much 
more liquid, fluid style, which I thought would 
be an interesting contrast to how jagged -y I 

play. I hate to break it to you, man, but I've 
never been fuckin' starstruck. 

Is he staying on indefinitely or will you just 
see what happens? 
Yeah. Just like everyone. Shit, I'm only in the 
band until we see what happens [laughs]. In- 
definitely is kind of the status of everyone in 
the band and whatnot. That's about as good as 
you can get. 

Why did you turn to James Mercer for back- 
ing vocals? 
I kept trying to layer vocals and do different 
things to make the parts more interesting, but 
_t really just required a different voice. James 
has a fucking beautiful set of pipes on him. 
We live walking distance from each other [in 
Portland, Ore.], not that we ever see m.ich of 
each other because we're always touring. 

It seems to me like there are characters that 
appear throughout the songs on the new 
album. Is there an overarching concept? 
You saw it right. I had this idea of writing a 

short book that could go with the CD. All the 
songs would be about these five people who 
worked on a fishing boat. Every time they 
docked in a town or in one way or ancther, 
they'd somehow get killed in every song and 
then start alive again. As much fun as that 
sounded, actually making an entire record 
about that limited the emotional scope, so I 

close not to pursue it. 

® BY MOLLY BROWN 

Tequila Rising? 
In Her First Song's First Week, 
Translate Into Significant Sales 

Tila Tequila's song may be called "I Love U," 

but it's anything but an affectiona -e nod to 
the music biz. 

The self -proclaimed queen of MwSpace- 
thanks to her 1.7 million "friends," n- ore than 
anyone else has on the site -says her first 
single is meant to be "like a big 'F you' to the 
entire industry." 

"I plan to make history," the 25- year -old 
Tequila, born Tila Nguyen, said the week her 

song went up on iTunes. "I wanted to oreak all 

the rules in every single way for the first song." 
Breaking rules, though, hasn't yet meant 

breaking the bank: The 13,000 copies that 
Nielsen SoundScan says her song sold in its 

first week weren't enough to place it on Bill- 
board's 75- position Hot Digital Songs chart. "I 
Love U" was released Feb. 27 as a limited -time 
package deal: the track and an exclusive video 
for 99 cents on iTunes, where, as of oress time, 
it was the No. 1 music video downlcad. On 

March 13, "I Love U " -a rough- and- tjmble 
bump and grind produced by Lil Jon -will 
be available on other digital platforms. 

For Tequila, who says she rejected 
record deals from Jive and Inter - 
scope, it was imperative to launch 
the single using her MySpace net- 
work without a label's support. 
"I really wanted to become a pi- 
oneer and not fall into a cate- 
gory like everyone else, so I de- 
cided to take a gamble on 
myself. And if I win, I win big." 

Neither Jive nor Interscope 
returned calls for comment at 
press time. 

To jump -start the song's move- 
ment, Tequila's team at Strategic 
Artist Management serviced copies 
of "I Love U" to DJs, clubs and some 
radio stations, and purchased on- 
line banner ads. A snippet of the 
video was posted Feb. 14 on 

YouTube -it was viewed 750,000 
times its first week -and made avail- 
able for download to cell phones. 
Representatives from her digi- 
tal label /distributor INgrooves 
say the mobile initiative resulted 
in "thousands" of downloads. 

"It's something we as a company 
have been talking about for a while, 
how to do business differently to 
change the model," says Gayle Boul- 
ware, one of Tequila's managers. "After 
we signed Tila, we had conversations 
with her that she would probably be 

the perfect person to give this a shot 
based on her online fan base al- 
ready in existence and our ability to 
market this." 

Tequila, a former model for Playboy.com, 

spends about eight hours per day on My- 

Space and says personal interaction is a maj 3r 

factor in her popularity. She started build ng 

her online empire on Friendster, but says < -he 
was kicked off about three years ago because 

1.7 Million Friends Dont Yet 
For The Queen Of MySpace 

"I had too many friends. I was too controver- 
sial" When MySpace founder Tom Anderson 

invi :ed her to come on over, she brcught ap- 

pro(imately 40,000 online friends, ;he says, 

andit just snowballed from there. "I'm starting 
a whole new cool movement," she sa is. "Fans 

picking who they want to see famous." 
Fans can expect to see more from Tequila 

soon. While she says that she wants to see an 

albirn released by summer, Boulware says tt ey 

may continue rolling out smaller buidles of 
music. "Her being a digital artist and fa -is wait- 
ing pore music, more often, it seems the'ii- 
recti rn to go [is] to release multiple EPs or s n- 

gles more often than putting out one I2 -song 
albu 1, and working it for a year," Boulware 
says. "We can make decisions on the fl j based 

on w-et's happening in the market." 

TEQUILA 
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Classical Sccre 
ANASTASIA TSIOULCAS atsioulcas @billboard.com 

Opera's Offensive Guard 
From Football To The Footlights, Morris D. Robinson Scores Big 

13 
ass Morris D. Robinson took a bit of a meandering path 
to the stage of the Metropolitan Opera. Twice named an 

All- American while playing football at the Citadel in 

South Carolina before moving on to stints in market- 
ing and as a bouncer, the 6- foot -3 -inch, 300- plus -pound 

offensive guard- turned -bass began singing professionally only 
in 1999. Since then, however, his profoundly rich and assured 
tone on the operatic stage is attracting as much attention as his 

moves on the field once did. 
"The very first opera I heard was the first one I sang in," Robin- 

son says, chuckling. However, it didn't take long for him to fall in 

love with the genre, or for the opera world to take note of his 

talents. Currently appearing at the Met as Sarastro in Mozart's 
"The Magic Flute" and slated to perform in the Mozart Requiem 
at New York's Mostly Mozart Festival in August, the 38- year -old, 
Atlanta -born Robinson is now signed to Decca -and billed as 

the first male African -American opera singer to have a contract 
with a major classical label in more than a half- century. 

Robinson has just released "Going Home" (Feb.20), an album 
that harks back to the spirituals and gospel hymns with which he 

grew up as the son of a Baptist minister, from an exuberant "Wade 

in the Water" to a tender "His Eye Is on the Sparrow." 
As Robinson observes, "My iPod is all over the place- opera, 

R &B, some hip -hop, gospel, smooth jazz, and I'm getting into 
house music these days too." He wants young people in the black 
community to similarly embrace a panoply of styles. "I do a lot 
of outreach in schools," he says. "There's a small contingent of 
kids in the community who are already interested in opera, but 
I want to give all of them an example of someone who looks like 
them, dresses like them, acts like them, and yet does something 
in music that isn't necessarily hip -hop or R &B." 

NEW (AND NOT SO NEW) FACES: With the announcement 
that 70- year -old Charles Dutoit will step up as chief conduc- 
tor and artistic adviser of the Philadelphia Orchestra for a four - 
season contract beginning in September 2008, it will be fasci- 
nating to watch whether the orchestra's current deal with 
Finland's Ondine label will continue. It began during Christoph 
Eschenbach's tenure in 2005 for a three -year term, with a yearly 
extension option thereafter ... After several years of identify- 
ing strongly as a crossover imprint with such acts as Hayley 
Westenra, Bond, the East Village Opera Company and Russell 

Watson (not to mention Morris D. Robinson), Decca has an- 
nounced that it has signed rising American operatic soprano 
Danielle de Niese to an exclusive contract. Born in Australia to 
parents of Dutch and Sri Lankan heritage, the 26- year -old 
singer -whom The Times of London recently called an "all - 
singing, all- dancing superstar sex bomb" -will record a debut 
album of Handel arias with celebrated early music specialist 
conductor William Christie and his ensemble Les Arts Floris- 
sants. Does Decca yearn to reclaim its legacy as a vocal music 
powerhouse, or is it seeking out a new source of looks -plus- 
talent mainstream appeal that sister label Deutsche Gram - 
mophon has found in Anna Netrebko? 

higher Gr'csuncl 
DEBORAH EVANS PRICE dprice @billboard.com 

Ingrani Shines At. 
SESAC Awards 
Wordspring Music, Christian Pop -Rock 
Songwriters Honored 

Pop /rock tunes dominated the S E SAC Christian honors at the perform- 
ing rights organization's annual awards dinner March 5 in Nashville. 
At the top of the list were Jason Ingram, named SESAC's Christian 
songwriter of the year, and Wordspring Music, a division of Word 
Music Publishing, named Christian publisher of the year. 

When Word Publishing's Cindy Wilt and Chad Segura took 
the stage to accept the accolade, it was Wilt's swan song as a pub- 
lisher. She's exiting Word after nine years to join True Artist 
Management and manage Sparrow Records singer /songwriter 
Matthew West. 

Ingram -who penned "Shine," a major hit for the group 
Salvador, and Bebo Norman's hit "I Will Lift My Eyes" - 
was surprised by his win. "I had no idea," he told Higher 
Ground after collecting his songwriter of the year honor. "It 
never crossed my mind. I am so thrilled. You write and you hope 
the songs affect people and get out there. It's cool when you see that 
really happens. "In addition to being one of the Christian music com- 
munity's most sought -after writers and producers, Ingram is also 
frontman for the Longing. He has also been busy in his Nashville 
studio producing the debut album for Rush of Fools, a new band on 
Midas Records gaining steam at Christian radio with the debut single 
"Undo." Ingram says he also plans to work with Norman on his next 
album as a co- writer and producer. 

"Most of the time when I'm writing, I'm usually writing with an artist for 

their project," he says. "I try to hear from them where their heart is and what 
they want to say and help them communicate that the best they can. I get a 

lot of gratification out of hearing other people sing." 
This is Ingram's second year with SESAC. "I like how focused they are 

and how much attention they give their writers and their artists," Ingram 

says. "I'm happy and proud to be a part of the SESAC family and plan to be here 
a long time." 

The Christian community is an important part of SESAC's business. "We have 
a royalty department that makes Christian music a priority," SESAC's John Mullins 
says. "We're tracking so many Christian stations that no matter what your format 
is, you're going to get paid. That's what keeps people coming and keeps people re- 

ferring others. We give great service and we pay well." 
The event, held at Nashville restaurant Sambuca, also recognized 

writers who have hit the top of the charts this past year. Stellar 
Kart's Adam Agee was honored for the band's hit "Me and 
Jesus "; Curb artist Tiffany Arbuckle Lee aka Plumb for "Bet- 

ter"; and Decyfer Down's Christopher Clonts for the group's 
hit "Break Free." Singer /songwriter Michael O'Brien was 
honored for "Psalm 40" and "Before the Day," both recorded 
by NewSong. 

SESAC writers Krystal Meyers, Timothy Skipper, Aaron 
Babcock, Colin Rigsby, Steve Taylor, Randy Torres, 
Alexander Albert, Steven Dail, Andrew Schwab, Jor- 

dan Messer, Cody Pellerin, Jack Mooring, Nate Sal- 
lie and Taylor Sitera each received National Performance 
Activity Awards. 
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ULTIMATE CASH: On March 6, Columbia /Legacy issued 
"Cash- Ultimate Gospel," a 24 -track collection featuring 
some of Johnny Cash's most memorable gospel perform- 

ances. The project boasts more than 67 minutes of music 
spanning 1957 -1981. Among the hits included are such clas- 

sics as "Daddy Sang Bass," "Peace in the Valley" and "Children 
Go Where I Send Thee." 

"Cash- Ultimate Gospel" also includes "The Preacher Said 
'Jesus Said,' " featuring the Rev. Billy Graham; "Far Side 

Banks of Jordan" with June Carter Cash; and eight tracks 
recorded with the Carter Family. Fans will hear three previ- 
ously unreleased tracks -"My Ship Will Sail," "It Is No Secret 
(What God Can Do)" and "How Great Thou Art " -as well. The 
project was compiled and produced by Greg Geller, previ- 
ously responsible for 2005's Grammy Award -winning, six -disc 
boxed set "Johnny Cash -The Legend" and the 2006 release 
"Personal File." 
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RELIENT K 
Five Score and Seven 
Years Ago 
Producer: Howard Benson 
Go tee /Capitol 
Release Date: March 6 

This talented Ohio out- 
fit finally broke through 

to major mainstream success 
with its last studio album, 
2004's "MMHHMM." Relient K 

now delivers on that promise 
with the most vibrant, inven- 
tive album of its career. "I 

Need You" is a hard -driving 
number that showcases the 
energy and passion in front - 
man Matt Thiessen's lead vo- 
cals. "The Best Thing" is pure 
pop /rock delight with a great 
melody, and first single "Must 
Have Done Something Right" 
is immediately engaging, 
showcasing the cheeky 
charm at the heart of the 
band's appeal. In contrast, 
"Deathbed" is a look at a 

man's life as his final hour ap- 
proaches. Skilled musician- 
ship and insightful songwrit- 
ing have earned this band a 

place in the national spotlight 
and this terrific album shows 
it has the goods to shine for 
a long, long time. -DEP 

EDDIE MONEY 
Wanna Go Back 
Producers: Eddie Money, 

Randy Forrester 
Big Deal /Warrior 
Release Date: March 73 

Within the carefully crafted 
fare of his 30 years of record- 
ing, there's always been a bar 
band kind of sensibility to 

Eddie Money's music. "Wanna 
Go Back," an all- covers set, re- 

tums him to those roots -and 
even features a black -and- 
white photo of a 15- year -old 
Money (then Mahoney) and 
his teen band, the Grapes of 
Wrath, in the CD booklet. 
Money's weathered voice 
sounds comfortable working 
its way through such favorites 
as "Higher and Higher," "Good 
Lovin'," "Jenny Take a Ride" 
and "Build Me Up Buttercup," 
and he closes the set with a 

timely tribute to James Brown 
on the medley "Please Please 

Please" and "Oh Baby Don't 
You Weep." None of these 12 

performances supersedes the 
originals, but as a veteran 
whose path to the charts 
these days is hardly right on 
the money, this is an appro- 
priate gambit to throw into 
the mix. -GG 

ALBERT HAMMOND 
JR. 
Yours to Keep 
Producer: Greg Lattimer 
New Line /Scratchie 
Release Date: March 6 

13 On his solo debut, 
Strokes guitarist Albert 

Hammond Jr. doesn't stray far 
from his main band's aes- 
thetic. With help from Sean 

Lennon, Ben Kweller and 
Strokes frontman Julian 
Casablancas, "Yours to Keep" 
oozes with Strokes -ian urban 
coolness, though Hammond 
tones down a bit of the swag- 
ger and adds a touch of 
sweetness. "Cartoon Music for 
Superheroes," with its toy 

Street Love 
Producers: various 
Inc. /Universal 
Release Date: March 13 

Watching the rest of the youthful 
crooners run R &B while he sat on the sidelines wasn't 
exactly Lloyd's plan when he dropped his debut release, 

"Southside," three years ago. Today, with his sophomore 
project spawning his biggest hit single to date, "You," 
the 21- year -old ATLien seems to be done with kid's play. 

He's "in need of love" on that Spandau Ballet- sampling 
track and pursuing a female at a club over a thumping 
bassline on "Get It Shawty," produced by Usher's little 
brother J -Lack. But it is songs like the Wyl -E- produced 
"Valentine," where Lloyd professes his love to his lady, 

and "Incredible" ( "You're the missing link in my life," he 

pleads) that prove he's going about his business like a 

grown man should. -MC 

Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and/or Billboard chart potential. 

AMY WINEHOUSE 
Back to Black 
Producers: Mark Ronson, Salaam 

Remi 
Universal Motown 
Release Date: March 73 

An international smash finally seeing U.S. release, "Back 
to Black" is a guileless, brutal breakup album that can sit 

with the best of them, set to the sounds of music's finest 
early rock moments. Producers Ronson and Remi cap- 
ture Winehouse's '60s girl group vibe expertly, all piano 
arpeggios and punchy horns, with one foot in theatrical 
doo -wop and another in soulful Motown. But Winehouse 
is an entirely new creature, a product of hip -hop and 

jazz, experience, not innocence. She confesses like Liz 

Phair, accuses like Mary J. Blige and aches like Nina 

Simone in a controlled alto that can wring emotion out 
of a low C. "Rehab," an intervention rejection, sounds 
like a gospel work song. "You Know I'm No Good" is as 

hip -hop as it is blues with a chomping breakbeat and 

Ghostface Killah cameo. By album's end, you're left just 
like Winehouse -spent but wanting more. -KM 

piano, is a dream -like lullaby; 
the ukulele and whistling on 
"Call an Ambulance" are fit- 
ting for a stroll in the park; and 
the sing -songy "Bright Young 
Things" is pleasantly hazy and 
catchy. There are a handful of 
cuts that would have worked 
on a Strokes album, including 
first single "101" and "In Tran- 
sit." Hammond has found the 
middle ground between hip 
edginess and pop playfulness. 
Hopefully this is an area he 

keeps exploring. -JM 

KEN ANDREWS 
Secrets of the Lost 
Satellite 
Producers: Ken Andrews, 
Justin Meldal- Johnsen, 
Jordon Zadorozny 
Dinosaur Fight Records 
Release Date: March 13 

©Ken Andrews is nothing 
if not consistent. Both 

his own projects (Failure, ON, 

Year of the Rabbit) and his 
work as a producer /mixer 
boast an immaculate sonic 
sheen instantly recognizable 
to those who have been fol- 
lowing his career since the 
early '90s. His first solo album 
initially doesn't sound much 
different from his other work, 
with his pleasant voice and 
sterling production anchor- 
ing midtempo songs, several 
of which never really take off. 
But the album opens up with 
repeated listens, perhaps due 
to his collaboration with the 
majority of Beck's live band 

playing alongside Andrews' 
mostly finished demos. Some 
of the album's best tracks, like 

"Secret Things" and "Write 
Your Story," combine elec- 
tronic undercurrents with a 

live feel for something that 
both deviates from and ex- 
pands on his sound. -BT 

HIP -HOP 

RICH BOY 
Rich Boy 
Producers: various 
Zone 4 /lnterscope 
Release Date: March 13 

"Throw Some D's" has 

catapulted Alabama's 
Rich Boy into the hip -hop 
spotlight, but often on his self - 
titled debut, the infectious 
beats wind up overshadow- 
ing his lyrics. Still, there are 
some standout tracks that 
display Rich's ideas, which 
transcend the drug -slinging 
norm. "Ghetto Rich," pro- 
duced by Polow Da Don, fea- 
tures John Legend on the 
hook and Rich rhyming about 
folks not using their money 
wisely. Mase strangely pops 
up on "Get This Paper," chid- 
ing listeners to choose the 
right path while Rich mulls 
whether to push drugs or just 
say no. On "Lost Girls," Rich's 
country twang slides over a 

reggae beat, rhyming about 
young girls chasing money in- 

stead of a better life. Ulti- 
mately, the beats by Polow, 
Brian Kidd and Lil Jon make 
this a keeper. -HC 

i 

PAT METHENY AND 
BRAD MEHLDAU 
Quartet 
Producer: Pat Metheny 
Nonesuch 
Release Date: March 13 

CI Recorded in the same 
all- originals sessions as 

last October's triumphant 
"Metheny Mehldau" collabo- 
rative debut from guitarist 
Pat Metheny and pianist Brad 

Mehldau, "Quartet" picks up 
where the first disc left off, 
aibeit on a slightly quieter 
note. While M/M No. 1 fo- 
cused on the duo chemistry 
of the co- leaders (only two 
of 10 tracks featured 
Mehldau's trio teammates, 
bassist Larry Grenadier and 
drummer Jeff Ballard), the 
new set tips the scales in 

favor of the foursome (seven 
of 11). Again, simpatico 
chemistry is on exhibit as 

Metheny and Mehldau con- 
verse with intuitive sensitiv- 
ity on such passionate dia- 
logues as "Long Before," "So 
Much Music in the Air" and 
"Sound of Water," the last of 
which an impressionistic 
beauty graced by Metheny's 
42- string guitar. Highlights 
include the easy -going, 
oblique "Santa Cruz Slacker" 
and "Towards the Light," 
charged with Metheny's 
synth guitar dynamics and a 

surging rhythmic chug in the 
midsection. -DO 

CHRISTIAN 

TOBYMAC 
Portable Sounds 
Producers: Toby McKeehan, 

Christopher Stevens, David 
Wyatt 
ForeFront Records 
Release Date: Feb. 20 

aThere is a reason toby- 
Mac is one of the Chris- 

tian industry's top artists. He 

continually creates music that 
is fresh, innovative and ab- 
solutely irresistible. He does 
so once again on "Portable 
Sounds," mixing pop, funk, 
hip -hop and rap into a tasty 
concoction that is lyrically 
substantive and musically in- 

ventive. Lead single "Made to 
Love" is a sonic feast that is 

already a hit at Christian radio 
and has the potential to cross 
over to mainstream. "One 
World" is a buoyant anthem 
about unity impossible to sit 

still through. "Hype Man (tru- 
Dog '07)" features his son 
Truett and shows the apple 
doesn't fall far from the tree. 
This album should thrill long- 
time tobyMac fans and bring 
new revelers to the party. -DEP 

FOLK 

JORMA KAUKONEN 
Stars in My Crown 
Producer: Byron House 
Red House Records 
Release Date: March 13 

©Jorma Kaukonen has 
quite possibly never 

been further removed from 
continued on »p52 

NEIL YOUNG 
Live at Massey Hall 
Producer: Neil Young 
Reprise 
Release Date: March 13 

This solo acoustic set from January 
1971 is the second in a series of long- promised archival 
releases. While last fall's "Live at the Fillmore" encapsu- 

lated the ragged, jammy glory of Young and Crazy 

Horse, this collection showcases a singer /songwriter at 

his creative peak. More than half the material here was 

unreleased at the time of the performance -including 
six songs from his then -forthcoming album, "Harvest" - 
and it listens like a "best of" collection that never saw 

the light of day. One can only imagine how proud his 

Canadian countrymen must have felt as Young unveiled 
soon -to -be classic rock staples like "Old Man," "The 

Needle and the Damage Done" and "Heart of Gold," 
alongside already popular tunes such as "Helpless," 
"Ohio" and "Down by the River." Young's turns on piano 
-especially "Man Needs a Maid" and "Love in Mind" - 
make this an essential listen. -BF 

MARCH 17, 2007 www.billboard.biz 51 

www.americanradiohistory.com

www.americanradiohistory.com


i 
from »p51 

his Jefferson Airplane days 
than he is on "Stars in My 

Crown." This new disc is ruled 
by an acoustic consciousness 
in the service of mainly spiri- 
tual tunes, including a fine 
rendition of the Rev. Gary 
Davis' "There's a Table Sitting 
in Heaven" and "Will There Be 

Any Stars in My Crown." 
Kaukonen also takes a pleas- 
ing plunge on the reggae gem 
"By the Rivers of Babylon." 
When not tracking spirituals, 
Kaukonen offers excellent 
covers of Joe Kroker's 
"Mighty Hard Pleasure" and 
Lightnin' Hopkins' "Come 
Back Baby." The project is also 

notable for an abundance of 
good pickin', courtesy of 
Kaukonen, Rob Ickes, Barry 
Mitterhoff, Sally Van Meter 
and Tim Stafford. -PVV 

NEW & NOTEWORTHY 

DR. DOG 
We All Belong 
Producer: Dr. Dog 
Park the Van 

Release Date: Feb. 27 
©It's not hard to pin 
down the '60s pop and 

'70s classic rock influences 
coursing through Philadel- 
phia -based quintet Dr. Dog. 
The band's latest album, "We 
All Belong," is heavily in- 
debted to the Beach Boys, 
the Beatles and the Band, yet 
Dr. Dog manages to borrow 
from these musical greats to 
create a sound all its own. 
There is gritty, fuzzed -out 
guitars and vocals on the 
cowbell -laden "That Girl "; 
"Alaska" has a soulful, roots - 
rock feel; and the rustic, 
stripped -down "Die Die Die" 
sounds like a chain -smoker's 
death wish. At times the band 
borders on psych -pop (the 
Flaming Lips -ish "Ain't It 

Strange "), but the most ap- 
pealing thing about Dr. Dog's 
music is its unwavering knack 

for harmonies and hook -filled 
choruses, which are best ev- 
idenced on album standout 
"Worst Trip. " -JM 

VITAL REISSUES 

VARIOUS ARTISTS 
Stax 50: A 50th 
Anniversary Celebration 
Producers: Cheryl Pawelski, 

Rob Bowman 
Stax /Concord Music Group 
Release Date: March 13 

Created in 1957 as Satel- 

lite Records, Stax was 
nicknamed "the little label that 
could." And it did. Between 
1960 and 1975, Stax became 
synonymous with raw, unadul- 
terated Southern soul. In con- 
trast to chief rival Motown, the 
Stax sound (as co- producer 
Rob Bowman points out in 

the liner notes) was more 
"performance and process - 
oriented" as opposed to Mo- 

town's "more composition and 

product -oriented aesthetic." 
What shaped this important 
chapter in music history can 
be heard on this 50- track, 
50th -anniversary collection, 
which showcases the pioneer- 
ing progenitors of the label's 
sound. Backed by an inte- 
grated rhythm- and -horn sec- 
tion, Stax's roster grew into a 

who's who that included Sam 

& Dave, Otis Redding, Carla 
and Rufus Thomas, Johnnie 
Taylor, the Emotions, Isaac 
Hayes and Booker T & the 
MG's. These and other acts 
rolled out unforgettable R &B 

and pop hits as well as emo- 
tion- packed tracks that later 
laid the creative foundation for 
such artists as Will Smith, Ja- 
heim and Janet Jackson. -GM 

Additional reviews 
.COM online this week 

at billboard.com: 

Field Music, "Tones of 
Town" (Memphis Industries) 

Elvis Perkins, "Ash 
Wednesday" (XL Recordings) 

gel IMAM ti 01 CM- 
EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Mariel 
Concepcion, Hillary Crosley, Ben 
French, Gary Graff, Kern Mason, Jill 
Menze, Gail Mitchell, Dan Ouellette, 
Charles Perez, Sven Philipp, 
Deborah Evans Price, Chuck Taylor, 
Bram Teitelman, Philip Van Vleck 

PICK : A new release predicted to 
hit the top half of the chart in the 

corresponding format. 

CRITICS' CHOICE *: A new release, 
regardless of chart potential, highly 
recommended for musical merit. 

All albums commercially available in 
the United States are eligible. Send 
album review copies to Jonathan 
Cohen and singles review copies to 
Chuck Taylor (both at Billboard, 770 
Broadway, Sixth Floor, New York, 
NY.10003) or to the writers in the 
appropriate bureaus. 
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SINGLES 
POP 

DAVID MARTIN 
Something in Your Eyes 

(3:40) 
Producer: David Martin 
Writer: D. Martin 
Publishers: Heart of 
December /Making DeGraide, 
ASCAP 
Astonish Entertainment 

With his loose blond 
locks and vivid blue 

eyes, newcomer David Martin 
is a formidable visual pres- 
ence. But acoustic piano - 
driven debut "Something in 

Your Eyes" holds the melodic 
moxie to break the singer/ 
songwriter /producer at adult 
top 40 radio. Along with a 

sturdy pop hook, midtempo 
percussive instrumentation 
kicks in at the second chorus, 
heightened by a driving 
bridge, in all delivering an ace 
for adult females -and their 
moon -eyed daughters. Star 
quality abounds ... now let's 
see if the genre embraces a 

deserving singer without the 
major -label machine at the 
forefront. -CT 

CrEl 
YOUNG BUCK 
Get Buck (4:16) 
Producer: Polow Da Don 
Writers: various 
Publishers: various 
G-Unit/Interscope 

G- Unit's Young Buck 
partners with producer 

Polow Da Don to deliver a 

surefire hit that will leave 
clubbers rocking, college 
Greeks stepping and every 
hustler on American soil nod- 
ding. In "Get Buck," the rap- 
per showcases a winning 
web of instrumental and 
melodic ABCs with pure 
bling via a brass marching 
band, gospel refrains, refer- 
ences to expensive jewelry 
and cars and plenty of street 
cred, all in little more than 
four minutes. In the hook, 
Buck sets critics to silence on 
G- Unit's recent lack of plat- 
inum album sales from pre- 
vious years. With sophomore 
set "Buck the World" street - 
ing March 27, the Ca$hville, 
Ten -a -Key liaison is on track 
to match the success of 
debut "Straight Outta Cash - 

ville," which moved a mother 
lode of 2.3 million units 
worldwide. -CP 

COUNTRY 

TAYLOR SWIFT 
Teardrops on My Guitar 
(3:24) 
Producer: Nathan Chapman 
Writers: T. Swift, L. Rose 
Publishers: various 
Big Machine 

It took time and tenac- 
ity, but talented 17 -year- 

old Taylor Swift broke wide 
open with debut single "Tim 
McGraw," displaying solid gifts 
as a songwriter with a voice so 

pure and earnest that it could 
stop time. Follow -up "Tear- 
drops on My Guitar" again 
demonstrates those qualities 
and makes it obvious that Swift 
will be churning out hits for 
years to come. The straightfor- 
ward, conversational quality in 

her lyrics is like hearing the 
lovelorn confessions of a dear 
friend. The longing in this song 
is ultimately relatable, and Swift 
makes the heartbreak palpa- 
ble in a moving performance. 
It's tender, sweet and destined 
to be another hit. -DEP 

VIDEO: For an exclusive, 

.corn unplugged song from 
Taylor, go to billboard. 
com /underground. 

KENNY LOGGINS 
A Love Song (3:53) 
Producers: Kenny Loggins, 
Jesse Siebenberg 
Writers: K. Loggins, D. Wails 
Publisher: Gnossos, ASCAP 
One Eighty /Alchemy 

i 
THE KILLERS 
Read My Mind (4:03) 
Producers: Flood, Alan Moulder, 
the Killers 
Writers: B. Flowers, D. Keuning, 
M. Stoermer 
Publisher: Universal -PolyGram, ASCAP 
Island 
Undoubtedly the best track from "Sam's Town," the 

Killers' epic sophomore set, "Read My Mind" is a glori- 
ously melodic Duran Duran -meets- Springsteen tale 
about "breakin' out of this two -star town." Fusing new 
wave with pure Americana, it opens with huge synth 
washes and builds to a dark, romantic swoon driven by 

muscular rock guitars, while frontman Brandon Flowers 
delivers one of his best pop hooks to date. Even better, 
he makes no attempt to hide his crush on the Boss, offer- 
ing lines like "I pull up to the front of your driveway /With 
magic soakin' my spine," which suggests long nights 

spent with "Born to Run" Eighties lovers hungry for more 
should check out the lush Pet Shop Boys remix. -SP 

InEver since 1978's "When- 
ever I Call You Friend," 

Kenny Loggins has consistently 
appeared on one or another 
Billboard singles chart without 
a gap of more than two or three 
years. When you add accom- 
plishments with Loggins & 

Messina, his hit run extends to 
35 years. His latest is a cover of 
Anne Murray's 1973 top 15 hit "A 

Love Song," which he co- wrote. 
But unlike recent AC output, 
here Loggins appears to be fol- 
lowing the red -hot trend of pop 
acts aiming for country kudos. 
Live acoustic instrumentation 
is driven by mandolin and banjo 

AMY WINEHOUSE 
You Know I'm No Good (3:22) 
Producer: Mark Ronson 
Writer: A. Winehouse 
Publisher: EM/ 

Universal Republic 
If such a tactic exists in today's problematic music biz, 

Universal is taking the easy way out launching U.K. sen- 

sation Amy Winehouse, whose relaxed old -soul vocals - 
think Shirley Bassey chilling on a Quaalude -serve as an 

adventurous -but -fluent fit for lesser- regimented air- 
waves at home. Here, she's been incompatibly aligned 
with Ghostface Killah, who assaults an otherwise cool, 
bumpy, horn -ridden, trampy track with a ferocious dis- 
cordant sputter at the midsection, in a blatant attempt 
to lend rhythmic radio cred before selling the story to 
top 40. We get the unfortunate need for such a strate- 
gy- acknowledging the well -tread lack of imagination 
among mainstream Yankee programmers. Hopefully, 
multimedia will open doors to this thrilling debut, as our 
Brit comrades continue to deliver one forceful artist 
after another this year (Mika, James Morrison, Lily 

Allen). "You Know I'm No Good " -in original form - 
could be no better. -CT 

atop generous harmonies and 
a hand -clapping midtempo 
stride. Given country's claim on 
new releases from John Mellen - 

camp and John Waite, Loggins 
-who has conquered pop, rock 
and AC -could soon make 
some friends in Nashville. -CT 

TRIPLE A 

ELIZABETH & 
THE CATAPULT 
Momma's Boy (2:51) 
Producers: Dan Molad, 

Elizabeth Ziman 
Writer: E. Ziman 
Publisher: Eziman 
Ziman Music 

Indie singer /songwriter 
Elizabeth Ziman and her 

band the Catapult -a featured 
Billboard Underground act - 
serves up a jazzy bluegrass - 
colored incantation via playful 
"Momma's Boy," in which she 

coaches, "If you want a girl to 
be your mother /Go find an- 
other one," alongside an 

acoustic rat -a -tat beat, retro 
keyboards and rapid -fire vocal. 

Triple -A is an ideal launching 
pad for the song's rootsy 
patina, though adult top 40 
could also have a fine time 
crowning Ziman as a new 
queen. "Momma's Boy" is a 

weighty title that will prompt 
savvy listeners to look for more 
from this budding act, while re- 

warding outlets that indulge 
Ziman by breaking type. -CT 

VIDEO: For an exclusive 
performance and 

.COM interview with the band, 
go to billboard.com/ 
underground. 
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ACHIEVEMENTS 

Bil Engvall becomes t 
first curt is to twice bow a 

No. 1 on rop Comecy Albums 
since 311 board.biz added the 
chart n 2004. His new "15 
Degrees Off Cool" starts with 
9,000 sold at No. 9- on The 
Billbo arc 200. Engt.all's "A 
Decade cf Laughs" debuted 
atop tie :omedy lis- in 20 

PiaristJim Brickrean nets 
his 24th entry on the Adult 
Contemporary list, the most b) 
any mate artist since the chart 
changed bo Nielsen BDS data 
in 1993 "Never Alone," 
featuring _ady Antebellum, - 

starts at Elton Jo 
and Rod S:ewart t tie for 
second wish 23 each. 

GEOFF MlaYFIELJ gmayfield@billboard.com 

Daughtry Proves ̀ Idol' Can Rock; In Oscars' Wake 
Clay Aiken ahead, pr wec t. No doubt 
Academy Award an G lder: :lobewin- 
ner Jennifer Hudson will too, when 
her solo debut album arrives, possfoly 
as soon as the fall. 

Maná pac s its lead a> the 
group wish the most NE.. is on 
Latin Por Arplay, as "Manda 
Una Senat" rips 5 -1. It becomes 
the bands s xth chart -topper 
and is its :hi 'd straight trom No. 
1 album "Amer Es Combatir." 

CHART 
13FÁ1' 

»Samuel L. Jackson no: only 
stars in "B ac( Snake Moen," he 
sings on the album's sound- 
track. The 'le' West release 
achieves pole position oi 
Top Blues Albums in its fourth 
week on the c-tart. That makes 
"Moan" on y tie second 
soundtrack th s millennit.m to 
reach No. 1 on the blues survey, 
hollowing "Martin Scorsese 
Presents the Best of the Elues." 

»Fred Bror sort also reports on 
the first Bill' Jcel chart sighting 
on Hot Singles Sales in a decade, 
examines the recent spate of 
short and long reigns on The 
Billboard Hat 100 and looks at 
how Chris ro =ks on a number of 
charts. Chris Daughtry, that is, 
whose rock track "It's Not Over" 
is everywhere, even the Adult 
Contempora. y chart. 

Read F ed Bronso i 
ever" week at 
billboard.com/fred. 

Ì 

Meanwhile, Chris Daugh:-,r proves 
that an "American Idol" finalist -l=ed no: 
win the top -rated show's talent contes- 
to launch a suz.cessful recc rdir -g career 
His band, Daughtry, takeE its eelf- titled 
album back to No. 1 on The E :l1board 
200, as an $11.98 sale price at Tam_ et helps 
:nstigate a spike of almost 7% 

"Daughtry' becomes the first rock 
Ibum since Creed's 2001 title Weath- 

t red" to spend 10 of its first _,, chart 
weeks in the top three -althoug -i some 

might find that comparison disingenu- 
ous since the Creed set spent each of its 
first eight weeks at No. 1. 

Perhaps a more pragmatic measure 
of Daughtry's success would be its sta- 

tus for the second best- selling album in 
this young year, behind only Norah 
Jones' "Not Too Late." Of the 1.1 mil- 
lion copies "Daughtry" has sold, 681,000 
have been posted in 2007. Jones' new 
one (which slides to No. 2 on a 26% de- 

cline) has sold 1 million in its five chart 
weeks. Akon's "Konvicted" and Fall Out 
Boy's " Infinity on High" are the only 
other albums that have surpassed 
500,000 since 2007 began. 

The band outsells sixth -season "Idol" 

winner Taylor Hicks (648,000, so far) 

and runner -up Katharine McPhee 
(235,000). 

Daughtry also stands out as the first 
rock act to successfully emerge from the 
"Idol" franchise. When the Fox series 
became an overnight success in the 
summer of 2002, few pundits thought 
the show would ever be a breeding 
ground for rock. 

When the 2005 season closed, some 
observers thought runner -up Bo Bice 
might put rock's stamp on the series, 
but none of the songs from his "Real 
Thing" caught on at any of the rock for- 

mats. Bicé s set lus sold 665,000 since 
its release in December 2005. 

By contrast, Datghtry's "It's Not Over" 

has won over mult pie rock formats, bul- 

leting at No. 20 on Modern Rock and in 

the top 10 of two Fadio & Records lists: 
Rock (No. 6) and Active Rock (No. 7). 

OSCAR'S MUSCLE: Six of the sound- 
tracks that received xposure from ABC's 

Feb. 25 Academy Awards telecast expe- 
rience double -digitpercentage gains, as 

is the case for digital sales for the five 

tracks nominated fcr best original song. 
Four ofthose nominees earned gains 

of 50% or more. Digital sales of all five 

nominees total 31,030, up 74% over the 
tracking week that :oncluded with the 
Oscars show, wher four of those five 

songs already showed momentum. 
Still, the combined total downloads 

those five songs sold is less than the new 
weekly sum the single -disc version of 
the "Dreamgirls" alb um posted (16 -8 on 
The Billboard 200, up 19 %). Its 7,000 - 
unit increase, good for Greatest Gainer 
honors, yields 46,00C for the week, with 
another 7,000 sold fJr the deluxe two- 

fer version (128 -112, up 13 %). 
"Dreamgirls" entry "Listen" becomes 

the best seller of the Oscar -nominated 
songs (16,000, up 73 %). The Beyoncé 

recording re- enters Hot Digital Songs 
at No. 68. 

Oscar winner "I Need to Wake Up," 
by Melissa Etheridge, from Al Gore's 
documentary "An Inconvenient Truth," 
has the second -best digital total among 
the five songs (7,000, up 87 %). The 
song was just added to a special edition 
of Etheridgé s "Greatest Hits: The Road 

Less Traveled," but a 59% gain for that 
set still nets fewer than 2,000 copies 
for the week. 

The third -best tally among the five 

nominees belongs to another "Dream- 
girls" entry, as Jennifer Hudson's "Love 

You I Dc" doubles its prior -week sales 

to 6,000. 
Besides the two "Dreamgirls" sets, 

the only other Oscar -related album that 
appears cn The Billboard 200 is "Cars," 
which indudes Randy Newman's nom- 
inated "Our Town," sung by James Tay- 

lor. With a 5% decline, the album holds 
at No. 131; a digital hike of 15% yields 
a little more than 1,000 downloads for 
the week. 

All five nominated songs were per- 
formed on the telecast. Composer 
Ennio Morricone, the subject of lav- 

ish tribute when he received an hon- 
orary Oscar, enjoys a 23% rise (19 -11 

on Top Heatseekers). 

IVIarlcet Watch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

ALGUE ALBUMS' 

DIGITAL 

TRACKS 

Ills Week 

List Week 

(Mange 

1tá Week last Yet 

Change 

8,.97 C 00 317,00C 16,238,000 

9,193,000 863,000 16,854,000 

-73% -5.3% -3.7% 

11,001,000 556,000 10,369,000 

-22.3% 46,9% 56.6% 
cgital album sales are also countec wilt Ir album' 

Weekly Album Sales ( Millon Units) 
35 

30 

25 - 2007 

20 

15 

10 

5 

0 J F M A 

- 2006 

M J J A S O N D J 

2006 2001 CHANCE 

OVERALL UNIT SALES 
Albums 

Digital Tracks 

Store Singles 

Total 

Ahinisw/1WA` 

97,776,000 
101,403,000 

628,000 
199,807,000 

107,916,300 

82,067,000 

157,951,000 

409,000 
240,427,000 

97,862,100 

For week ending March 4, 2007 Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales reports collected and provided by 

Nielsen 
SoundScan 

Distributors' Market Share: 
02/04/07 -02/25/07 

55.E% UMG Sony BMG WMG ,, EMI Indies 

-34.5% 
20.3 

'Includes track equivalent album sales (TEA) with 10 track downloads equivaler' 
to one album sale. 

DIGITAL TRACKS SALES 

'06 x,;101.4 million 
'07 158.0 million 

SALES BY ALBUM FORMAT 

CD 92,173,000 
Digital 5,141,000 

tassette 286,000 

Other 176,000 

73,699,000 

8,128,000 
77,000 

163,000 

-20.0% 

581% 

-73.1% 

-7.4% 

Total Albums 

Current Albums 
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SALES DATA COMPILED BY 

Nielsen 
SoundScan 

2007 

ARTIST 
r3 3 3c 3ó Mr -RINT & NUMBER! DISTRIBUTING LABEL (PRICE) 

DAUGHTRY o 
2 

o 
4 

5 

6 

9 

6 6 

7 7 

14 16 

16 18 12 

15 

9 

10 

11 13 

12 15 

13 12 

14 4 

15 18 13 a 
16 9 2 Et 
17 21 26 
18 17 10 

19 22 17 Cir 

20 

15 

3 

Title YO 

Daughtry B 1 

NORAH JONES 
BLUE NOTE c4516,BLG (18 98) 

AXON 
KCNVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 00; bd 13 98) 

Not Too Late 

FALL OUT BOY 
FUELED BY RAMEN /ISLAND 008109 /IDJMG (13.98) 

ROBIN THICKE 
STAR TRAK 006 / . '. TERSCOPE (9.98) 

JUSTIN TIMBERLAKE 
JIVE 8806'- 

NELLY FURTADO 

Konvicted 

Infinity On High 

The Evolution Of Robin Thicke 

FutureSex/LoveSounds 

113 98) 
Loose 

GREATEST 
GAINER 

SOUNDTRACK 
LIA 88953/SONY MUSIC (18.98) 

Dreamgirls 1 

B 1 

© 1:1 

3á 

m 
® 
22 24 37 

23 20 22 

24 36 46 

25 35 42 

26 27 25 

27 30 32 

28 29 30 

23 31 

HOT SHOT 
DEBUT 

cp43 54 

30 

31 26 2 

32 31 23 

33 38 38 

34 37 3A 

35 28 ..9 

36 25 ' 4 

® 50 56 

38 10 - 

39 32 24 

0 49 69 

41 41 40 

42 45 21 

43 47 51 

44 39 29 

45 

46 43 

47 411 

o 

ï19 

57 

26 

1' 

49 54 -I. 

CORINNE BAILEY RAE 
CAPITOL 66361 

_ 

- 
Corinne Barley Rae 

DIXIE CHICKS 
COLUMBIA 80739/SONY MUSIC (18.98) .0 

FERGIE 
WILL.I.AM /A &M 007490 /INTERSCOPE (13 98) 

NICKELBACK 
ROADRUNNER 18300 (18.98) 

VARIOUS ARTISTS 
GRAMMY 03827 /SONY BMG CMG (18.98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89141 (18.98) 

Taking The Long Way 

The Dutchess 

All The Right Reasons 

Grammy Nominees 2007 

Kidz Bop 11 

CARRIE UNDERWOOD 
ARISTA/ARISTA NASHVILLE 71197/RMG (18.98) 

GERALD LEVERT 
ATLANTIC 100341/AG (18.98) 

Some Hearts 

In My Songs 

GWEN STEFANI 
INTERSCOPE 008099 (13.98) The Sweet Escape 

JOHN MAYER 
AWARE /COLUMBIA 79019`/SONY MUSIC (18.9I- 

RASCAL FLATTS 
- .REET 165075 /HOLLYWOOD (18.98) 

CELTIC WOMAN 

Continuum 

Me And My Gang 

A New Journey 

B.G. AND THE CHOPPER CITY BOYZ 

YOUNG JEEZY 
1JJMG I13 98, 

PRETTY RICKY 
- 03 /AG (18.981 

TAYLOR SWIFT 
B/u kla - 98) 

HINDER HINDER 
UNIVERSAL hEPUBLIC 005390 /UMRG (9 98) 

ms to the 
stop 10 for the 

first time 
since August, 

thanks to 

"Say It 

Right" hit and 

sale pricing. 

Although 

down by 

53 %, the 

sedes always 

rebounds 

around 

Easter. 

4 

We Got This 21 

The Inspiration 1 

1 Late Night Special 

Taylor Swift 

Extreme Behavior 

BEYONCE 
COLUMBIA 90920' /SONY MUSIC (18.98) 

VARIOUS ARTISTS 
SONY BMG STRATEGIC MARKETING GROUP,EMI /UNIVERSAL / ZOMBA 01750 /SONY MUSIC (18.98) 

THE SHINS 
SUB POP 705 (15.98) 

CIARA 
LAFACE 03336 /ZOMBA (18.98) O+ 

RED HOT CHILI PEPPERS 
WARNER BROS. 49996" (22.98) (f. 

KEITH URBAN 
CAPITOL NASHVILLE 77087 (18.98) 

SOUNDTRACK 
WALT DISNEY 000117 (18.98) 

RODNEY ATKINS 
CURB 78945 (13.98) 

SOUNDTRACK 
WALT DISNEY 861698 (18.98) ) 

B'Day 

NOW 23 

Wincing The Night Away 

Ciara: The Evolution 

Stadium Arcadium 

Love, Pain & The Whole Crazy Thing 

Jump In, 

If You're Going Through Heil 

Hannah Montana 

LILY ALLEN 
CAPITOL 75466 (12.98) 

LUCINDA WILLIAMS 
LOST HIGHWAY 006938 (13.98) 

30 SECONDS TO MARS 
IMMORTAL 90992/VIRGIN (12.98) O+ 

TOBYMAC 
FOREFRONT 70379 (17.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 008112' / INTERSCOPE (13.98) 

GYM CLASS HEROES 
DECAVDANCE 086 /FUELED BY RAMEN (13.98) 

THE FRAY 
EPIC 93931/SONY MUSIC (18.98) /6 

MARY J. BLIGE 
MATRIARCH /GEFFEN 005722 * / INTERSCOPE (13.98/8.98) 

MY CHEMICAL ROMANCE 
REPRISE 44427 /WARNER BROS. (18.98) 

KATHARINE MCPHEE 
975 87983/RMG (18.98) 

JASON MICHAEL CARROLL 
-15TÁ NASHVILLE 01487/SBN (11.98) 

19 

B 6 

B 1 

B 1 

2 

B 

3 

3 

3 

B 

Alright, Still... 20 

West 

A Beautiful Lie 36 

(portable sounds) 

Reflections (A Retrospective) 

As Cruel As School Children 

How To Save A Life 

The Breakthrough 

The Black Parade 

Katharine McPhee 

Waitin' In The Country 

EVANESCENCE 
":D -UP 13120 (18.981 

The Open Door 

JOSH GROBAN 
EYRISE 44435 /WARNER BROS (18 98) .0 

Awake 

COO 000 DOLLS 
/748 (18.98) 

Let Love In 

CHRISTINA AGUILERA 
A 82639 /RMG (22.98) 

Back To Basics 

50 57 5_ 4j JOSH TURNER 
MCA NASHVILLE UMGR 113.981 

THE BILLBOARD 200 ARTIST INDEX 
2PAC ...176 
30 SECONDS TO OARS 37 

TRACE TRACE ADKiÖ 
CHRISTINA AGUILERA 49 
AKON 3 

JASON ALDEEAN 135 

THE ALL -AMERICAN 

REJECTS 96 

LILY ALLEN .. 35 THE BEATLES 57 

ANBERLIN 71 BECK 'S3 

SUNSHINE ANDERSON 158 TONY BENNETT 118 

RODNEY ATKINS 33 DIERKS BENTLEY 103 BROOKS & DUNN 81 
AUGUSTANA ..,.....106 BEYONCE ....,...,.. 26 

AVENTURA. 124 B.G. AND THE CHOPPER 

CITY BOYZ ...21 
MARY J. BLIGE ....39.42 

BIRDMAN &BIRDMAN 8 L BLOC PARTY 123 

BLUE OCTOBER 

JAMES BLUNT ., 

ANDREA BOCELLI 

LIL' BOOSIE 

BOW WOW 

His hit 

"Waiting For 

The World To 

Change" 

earns the 

most spins by 

an Adult 

Contemporary 

No. 1 in four 
years (2,055). 

Chart's radio 

panel was 
expanded. 

its Lazy 

ye" single 

oves 19 -18 
n Modern 

ock, Target's 

1.98 price 

ushes a 

38% gain. 

Your Man ll. 

65 MININEEMMIll 
125 J.J. CALE 
129 ERICCLAPTON 147 
200 LOS CAMINANTES ....121 

76 JASON MICHAEL 
BREAKING BENJAMIN 100 CARROLL 45 

JOHNNY CASH 151 

95 CASTING CROWNS 189 
107 CELTIC WOMAN ....20.86 

KENNY CHESNEY 165 
183 CIARA 29 

CHRIS BROWN 

BUCKCHERRY 

BULLET FOR MY 

VALENTINE 

54 Go to www.billboard.biz for complete chart data 

Fulfillment 

from QVC 

purchases, 

along with 

sales from a 

new CD/DVD 

edition, 

stir a whop- 
ping 540% 

jump. 

HARRY CONNICK, JR. ..92 
DANE COOK 192 

LOS CREADOREZ DEL 
PASITO DURAGUENSE DE 

ALFREDO RAMIREZ 139 
BILLY CURRINGTON , 180 

LOALOA DAÖ 
DAUGHTRY 1 

PAULA DEANOA 117 

BIDDY 69 

33 Nt i 
42 33 gi 
52 60 

53 46 23 

54 34 43 

55 62 49 11 
56 64 61 

57 56 36 

58 60 62 ci 
59 65 78 m 
60 61 70 m 
61 51 35 

CD 69 81 goi 

Q ®Q 
64 53 48 

65 71 74 

Q 100 93 CI 
67 59 59 

55 67 

75 100 _ 1 

ARTIST 
IMFAINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

ASHLEY TISDALE 
WARNER BROS. 40425 (18.98) Headstrong 

VARIOUS ARTISTS 
SHADY 007885' / INTERSCOPE (13.98) 

Eminem Presents: The Re -Up 

JOHN LEGEND 
G.O.RAI/COLUMBIA 80323/SONY MUSIC (15.98) Once Again 

SOUNDTRACK 
ATLANTIC 94676/AG (18.98) 

Tyler Perry's Daddy's Little Girls 

BRAD PAISLEY 
ARISTA NASHVILLE 69642/089 (18.98) 

Time Well Wasted 

SUGARLAND 
MERCURY 007411 /UMGN (13.98) 

Enjoy The Ride 

THE BEATLES 
APPLE 79808 /CAPITOL (18.98) G Love 

5 

2 

3 

34 

B z 

4 

4 

HAS 
DEF JAM CO -UMBIA 007229 /IDJMG (13.98) 

Hip Hop Is Dead 

THREE DAYS GRACE 
1, ,IBA (18.98) One - X 

BIRDMAN & LIL WAYNE 
NPIFRSAL MOTOWN 007563' /UMRG (13 -98) 

Like Father, Like Son 

68 

CD 
70 68 73 

71 19 - 

72 

73 58 63 

74 70 71 

m 

77 

78 

79 72 76 

m 
CD 
82 77 65 

83 63 11i 

84 78 64 

89 

B1 

80 

66 

105 

86 

95 

57 

MAN MORRISON 
i8) Van Morrison At The Movies 

THE RED JUMPSUIT APPARATUS 
'd 62829 (12.98) 

Don't You Fake It 

SLIM THUG PRESENTS BOSS HOGG OUTLAWZ 
BOSS HOGG OUTLAWZ 5526 /KOCH (17.98) Serve & Collect 

LUDACRIS 
OTP /DEF JAM 007224 /IDJMG (13.98) 

Release Therapy 

BLUE OCTOBER 
UNIVERSAL MOTOWN 006262 /UMRG (9.98) 

Foiled 

KELLIE PICKLER 
BNA 01797/SBN (18.98) Small Town Girl 

VARIOUS ARTISTS 
VERITY /WORD -CURB /EMI CMG 02499,20MBA (19.98) WOW Gospel 2007 

JAY Z 
ROC -A- FELLA /DEF JAM 008045' /IDJMG (19.98) G1+ 

Kingdom Come 

DIDDY 
BAD BOY 83864/AG (18.98) Press Play 

SNOOP DOGG 
DOGGYSTYLE/GEFFEN 008023./INTERSCOPE (13.98) 

Tha Blue Carpet Treatment 

ANBERLIN 
TOOTH 8 NAIL 73673 (15.98) O 

Cities 

THE KILLERS 
ISLAND 007028" /IDJMG (13.98) Sam's Town 

REGINA SPEKTOR 
SIRE 44112 /WARNER BROS. (15.98) 

Begin To Hope 

19 OMARION 
Tr , EPIC /COLUMBIA 81038' /SONY MUSIC (18.98) 

21 

© 

® 

118 151 

87 

85 

/!o 
41/ 

73 44' 

96 109 

99 110 

88 82 75 

89 92 88 

131 135 45 

91 84 98 

92 67 50 

THE PUSSYCAT DOLLS 
15374 /INTERSCOPE (13.98) 

PCD 

BOW WOW 
'7BIA 87932 /SONY MUSIC (18.98) The Price Of Fame 

HELLOGOODBYE 
'HU 83645 (11.98) 

Zombies! Aliens) Vampires! Dinosaurs! 

VARIOUS ARTISTS 
, 'MG 03828 (18 98) 

Totally Country 6 

THE GAME 
P /7.32'4NTEYSCOPE 113 9 °1 

HEATSEEKER 
GRADUATE 

SILVERSUN PICKUPS 
DANGERB RU 9 i 00' yè1 

Doctor's Advocate 

35 

25 

63 

1 

29 

9 

21 

B 

1 

5 

20 

1 

5 

6 

13 

18 

1 

Carnavas 80 

3 

12 

63 

12 

4 

53 

BROOKS & DUNN 
ARISTA NASHVILLE 69946/SBN (18.961 

JILL SCOTT 
HIDDEN BEACH 00019 (18.98) 

Hillbilly Deluxe 

Jill Scott Collaborations 

SOUNDTRACK 
WARNER SUNSET /ATLANTIC 101537/AG (18.95. Music And Lyrics 

U2 
ISLAND 008027 /INTERSCOPE (13.98) /6 

GNARLS BARKLEY 
DOWNTOWN 70003 (ATLANTIC (13.98) O+ 

U218: Singles 

CELTIC WOMAN 
MANHATTAN 60233/BLG (18.98) 

SALIVA 
ISLAND 008107 I/ '" 113.98) 

St. Elsewhere 

Celtic Woman 

Blood Stained Love Story 

SOUNDTRACK 
WALT DISNEY 8' 

SNOW PATROL 

High School Musical 

Eyes Open 

19 

ItJ 1 

27 

PACE 
SETTER 

JOE NICHOLS 
III 7 

Dangerous Man 3 
TRACE ADKINS 

_ V AS IIVI,.E 55731 1 `á 

HARRY CONNICK, JR. 
CULUMCIA 88851 /SONY MUSIC 11 c. 481 

i BILL ENGVALL 
A1'k WARNER BROS. (NASHVILLE) 43272/WRN (18.9/ Q MARCO ANTONIO SOLIS 

'YS, (12 -98) O 

95 94 80 
CHRIS BROWN 

d9 

96 95 102 ® THE ALL -AMERICAN REJECTS 
- ..791/INTERSCOPE (13.92 

97 91 85 ® TYRESE (AKA BLACK -TY) 
5.RMG (18.98) 

0 120 106 5 
VALENTIN ELIZALDE 
UNIVERSAL LATINO 008478 (11.98) 

99 97 107 

1 1 1 126 

Oh, My Nola 

15 Degrees Off Cool 

La Historia Continua... Parte Ill 

4e 

°. 

Chris Brown B 

Move Along b 

2411 
Alter Ego 

THE WRECKERS 
MAVERICK/WARNER BRO5. (NASHVILLE) 48980 /WRN (18.98) C +) 

BREAKING BENJAMIN 
HOLLYWOOD 162607 (18.98) 

DISTURBED . 170 0 
DIXIE CHICKS .... _10 FAi L OUT BOY 4, 178 
BOB DYLAN 193 FANTASIA 105 

FAT JOE 187 

FERGIE 11 

VALENTIN EUZALDE..98, 104 FLYLEAF . 146 

EMINEM 133 KIRK FRANKLIN 184 
BILL ENGVALL 93 THE FRAY 41 

EVANESCENCE 46 NILLY FURTADO 7 

EXPLOSIONS IN 

THE SKY 140 

THE THE SAM 
GNARLS BARKLEY 85 
THE GOOD. THE BAD 8 

THE QUEEN 188 

G00 G00 DOLLS 48 

AL GREEN 137 
PATTY GRIFFIN 115 

JOSH GROBAN 47 

GYM CLASS HEROES 40 

Data for week of 

Lobo Domesticado 44 

Stand Still, Look Pretty 1 . 

HELLOGOODBYE 77 
TAYLOR HICKS 109 
HINDER 25 
VANESSA HUBGENS 114 0 
IL DIVO 127. 190 
INCUBUS ... ....110 

ALAN JACKSON DAVE KDZ 1ï2 

JAY-2 68 

JIBBS 144 0 
JIM JONES 138 PATTI LABELLE 174 
NORAH JONES.. _ 2 TRACY LAWRENCE 126 

JOHN LEGEND 53 © GERALD LEVERT 16 

'IAT KEARNEY 132 LIL SCRAPPY 120 
KIDZ BOP KIDS 14 LITTLE BIG TOWN ....156 
THE KILLERS .. -2 LUDACRIS 64 

Phobia 2 

KILLSWITGH ENGAG 
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AIRPLAY MONITORED BY SALES DATA COMPILED BY 

Nielsen 
Broadcast Data 
Systems 

LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top seling paid download songs compled from Internet sales reporl5 collected and provided by Nielsen SoundScan. This data 
1S used to compile both The Billboard Hot 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 77 adult too 40 stations. 105 adult contemporary stations and 71 modern rock stations are 

electrcericalr monitored 24 hours a day, 7 days a week. See Chart Legend for additional rules and explanations. © 2007, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

Nielsen 
SoundScan 

IN MAR 

II HOT 100 AIRPLAY, 

o 
O 

3 3ó 

2 19 

5 8 

3 1 16 

TITLE 
ARTIST ''. MPRINT / PROMOTION LABELI RI YOU 

LLOYD FEAT LIL WAYNE THE INC /UNIVERSAL MOTOV. ". 

THIS IS WHY I'M HOT 
MIMS FITOL) 

RUNAWAY LOVE 
LUDACRIS FEAT. MARY J. BLIGE (DTP /DEF JAM /IDJMGI 

4 4 15 
SAY IT RIGHT 
NELLY FURTADO 41' GEFFEN) O 8 

14 
LOST WITHOUT U 
ROBIN THICKT SCOPE) 

6 3 20 
IRREPLACEABLE 
BEYONCE LUI L'.' 

7 6 14 
ICE BOX 
OMARION (T. U.GJCOLUMLAA) O it 6 
DON'T MATTER 
AKON (KONVICT /UPFRONTISRC;UNIVLRSAL IUOTOWSI 

9 7 13 WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

10 11 
IT'S NOT OVER 
DAUGHTRY (RCA /RMG) 

11 9 13 
ON THE HOTLINE 
PRETTY RICKY(BWESTAR 1.1 _,;; IL 

o 
15 

16 

17 

19 

20 

o 
22 

23 

24 

25 

13 

14 

20 

16 

18 

12 

24 

17 

15 

26 

21 

19 

25 

23 

11 

12 

7 

25 

16 

24 

5 

18 

15 

7 

27 

16 

24 

22 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON (INTERSCOPL 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE, 

LAST NIGHT 
DIODY FEAT. KEYSHIA COLE (BAD GOY /ATL4'!)'f 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

BREAK IT OFF 
RIHANNA A SEAN PAUL (SRP /DEF JAM/IDJMG) 

I WANNA LOVE YOU 
ANON FEAT. SNOOP MG IKONVICT JPFRONI SRGUNIVERSAL MOTOWN 

GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND. INTERSCOPE) 

PROMISE 
CIARA (LAFACE /ZOMBA) 

POPPIN' 
CHRIS BROWN FEAT. JAY BIZ (JIVE /ZOMBAI 

GLAMOROUS 
FERGIE WILL.I AM /A8M /INTERSCOPEI 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE.ZGMBA) 

MAKE IT RAIN 
FAT JOE FEAT LIL WAYNE ' 
WAITING ON THE WORLD TO CHANGE 
JOHN MAYER IAoARE /COLUMUI, 

WALK AWAY (REMEMBER ME) 
PAULA DEANDA FEAT THE OEY L.. 

1=-BE 

26 22 22 

27 27 25 

29 8 

29 28 29 

30 3 

46 3 

32 31 12 

37 E 

CD 43 .. 

36 7 

41 4 

® 23 

38 33 17 

418 6 

4{ za 

o 4'5 8 

42 35 0 

51 
1, 

Q 30 5 

44 7 

46 34 16 

47 .17 13 

59 3 

I`rJ 6 

50 33 24 

TITLE 
43 '; ó ARTIST (IMPRINT J PROMOTION LABELI 

WE FLY HIGH 
JIM JONES (KOCH) 

o 
o 

WALK IT OUT 
UNK (BIG OOMP /KOCH) 

BUDDY 
MUSIU SOULCHILD (ATLANTIC) 

CHASING CARS 
SNOW PATROL (POLYDOR /A &M/INTERSCOPE) 

GO GETTA 
YOUNG JEEZY FEAT R. KELLY (CORPORATE THUGZ/0EF JAM /IDJMG) 

CUPID'S CHOKEHOLD 
GYM CLASS HEROES iFTLCAHOANCE /FUELED BY R, .r.. . ANTIC /LAVA) 

LADIES LOVE COUNTRY BOYS 
TRACE ATKINS (CAPITOL NASHVILLE) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /LAVA, 

BECAUSE OF YOU 
NE -YO (DEF JAM /IDJMGI 

BEER IN MEXICO 
KENNY CHESNEY (RNA) 

I'M A FLIRT 
R. KELLY OR BOW WOW (FEAT. T.I. & T-PAW) (COLUMBIA'JIVE;ZOML; 

STUPID BOY 
KEITH URBAN (CAPITOL NASHVILLE) 

WATCHING YOU 
RODNEY ATKINS (CURB) 

LAST DOLLAR (FLY AWAY) 
TIM MCGRAW (CURB) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD ARIFTA ARI LEI 

KEEP HOLDING ON 
AVRIL LAVIGNE (FOX -.,.. v 

THIS AIN'T A SCENE, ITS AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

ANYWAY 
MARTINA MCBRIDE (RCA NASHVILLE) 

WASTED 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE) 

SHE'S LIKE THE WIND 
LUMIOEE FEAT. TONY SUNSHINE (TOT) 

IT ENDS TONIGHT 
THE ALL- AMERICAN REJECTS (DOGHOUSE /INTERSCOPE) 

TOP BACK 
T.I. I GRAND HUSTLE /ATLANTIC) 

STAND 
RASCAL FLATTS (LYRIC STREET) 

AND I AM TELLING YOU I'M NOT GOING 
JENNIFER HUDSON (MUSIC WORLD /COLUMBIA, 

SMACK THAT 
AKON FEAT EMINEM 'I 

1.053statioros. comprised of top 40. adult contemporary. R&B -hip -hop, 
are electronically monitored 24 hours a day. 7 days a week. This data is 

country, rock. gospel. smooth jazz, Latin, and Christian formats, 
used to compile The Billboard Hot 100. 

AI)ULI' TOP 4OAM 

o 
2 

5 

5 

o 
o 

á3 3ó 

2 39 

3 38 

6 15 

TITLE 
ARTIST (IMPRINT , PROMOTION LABELI 

IT'S NOT OVER 
DAUGHTHv 

CHASING CARS 
SNOW PATROL 

HOW TO SAVE A LIFE 
THE FRAY i' "I'. 
KEEP HOLDING ON 
AVRIL LAVIGNE r. , ,MG) 

1*t 

1*f 

4 37 WAITING ON THE WORLD TO CHANGE 
Lt7 JOHN MAYER (AWARE /COLUMBIA) 

5 29 
SUDDENLY I SEE 
KT TUNSTALL (RELENTLESS /VIRGIN' 

8 12 
SAY IT RIGHT 1l NELLY FURTADO (MOSLEY /GEFFEN, 

7 17 IT ENDS TONIGHT 
THE ALL-AMERICAN REJECTS (DOGHOUSE IN TERSF VII E * 

O 11 11 

10 9 .12 

12 19 

12 

13 

Q 
21 

22 

Q> 

14 45 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) 

INTO THE OCEAN 
BLUE OCTOBER (UNIVERSAL MOTOWN, 

NOTHING LEFT TO LOSE 
MAT KEARNEY (AWARE /COLUMBIA) 

0 
FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

17 5 

16 13 

18 13 

20 5 

22 8 

24 6 

LITTLE WONDERS 
ROB THOMAS (MELISMA /ATLANTIC) 

WORLD 
FIVE FOR FIGHTING (AWARE COI. UMRI&/ 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

LOOK AFTER YOU 
THE FRAY (EPIC, 

THE SWEET ESCAPE 
GWEN STEFAN, FEAT, AKON (INTERSCOPE/ 

GRAVITY 
JOHN MAYER (AWARE /COLUMBIA) 

7 
LEAVE THE PIECES 

THE WRECKERS (MAVERICK/WARNER BROS 

23 (4 
SNOW ((HEY OH)) 
RED HOT CHILI PEPPERS (WARNER BROS .) 

l*t 

25 13 WELCOME TO THE BLACK PARADE Q 
MY CHEMICAL ROMANCE (REPRISE) 

2' 7 
WHAT GOES AROUND...COMES AROUND ,tr 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

26 12 
BEFORE HE CHEATS 

CARRIE UNDERWOOD (ARISTA/ARISTA NASHV'. 117 

28 10 
THIS AIN'T A SCENE, IT'S AN ARMS RACE 

Tt, FALL OUT BOY (FUELED BY RAMEN/ISLAND /IDJMGI 

()HOT DIGITAI_ SONGSYM 

TITLE 3 á3 3S ARTIST '.),IPRJJT PROM(ITIPN I ACTT) 

o 
o 
© 
O 6 

O 5 9 

6 3 7 

fi 

7 

o - 5 

8 4 12 

lO 8 2 

10 7 15 

2 25 

12 3 16 

13 11 12 

14 14 21 

I' 7 

16 13 18 

17 1: 19 

18 It 19 

19 lE 24 

20 1E 4 

21 2O 21 

22 9 23 

THIS IS WHY I'M HOT 
AIIMS 

DON'T MATTER 
AKAN 

GIRLFRIEND 
AVRIL LAVIGNE 

THIS AIN T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY RAHEN /,SLAP: 

THE SWEET ESCAPE 
GWEN STEFAN, FEAT ANON SCOP, 

CUPID'S CHOKEHOLD 
GYM CLASS WADES 

GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL. I.AM /A&M ". 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

BREAK IT OFF 
RIHANNA & SEAN PAUL (SRP /DEF JAMIIDJMD) 

IT'S NOT OVER 
OAUGHTRY (RCA. /RMG) 

NOT READY TO MAKE NICE 
DIXIE CHICKS (COLUMBIA) 

SAY IT RIGHT 
NELLY HURTADO ,1.105 LL V: GEFFEN, 

RUNAWAY LOVE 
LUDACRIS FEAT. MARY J. BEIGE (DIP /DEF JAM /IDJMG) ;.. 

WALK IT OUT 
UNK (BIG U''': 

IF EVERYONE CARED 
NICKELBACK r. .',1 .I. '. OVAI 

MAKE IT RAIN 
FAT JOE FEAT. LIL WAYNE (TERROR SOUA'IMPERIALVIRGIN 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

HERE (IN YOUR ARMS) 
HELLOG0008YE (DRIVE- THRU /SAFICTIIAVVI 

FERGALICIOUS 
'ERGIE (WILL I AM /A &M/INTERS( 

YEAR 3000 
JONAS BROTHERS (DAYLIGHT,COLUMBIA) 

WE FLY HIGH 
,IM JONES (KOCH) 

SMACK THAT 
ACON FEAT. EMINEM IKONVICT /UPFRONT /SRC /UNIVERSAL L'''' 

.4 14 
KEEP HOLDING ON 
AVRIL LAVIGNE (FOX/RCA/RMG) 

24 21 16 

27 10 

I WANNA LOVE YOU 
AEON FEAT. SNOOP DOG° ,KONVICTNPFRONT /SRCMNIVERSA. 

ICE BOX 
O +ORION T.U.G. /COLUMBIA) 

a.ú 

G 
28 

o 
30 

31 

32 

42 

43 

44 

® 
m 
48 

49 

8; Z. TITLE 
eRTIST (IMPRINT PROMOTION LABEL) 

29 6 
THE WAY I LIVE 
e. BY BOY DA PRINCE FEAT LIL BOOSIE IUNIVERSAI o. 

SO 24 FACE DOWN 
If E RED JUMPSUIT APPARATUS ;VIRGIN 

24 22 
3OSTON 
ALGUSTANA'1'-,,. 

51 2 

23 -4 

..ANDYMAN 
cHRISTINA AGUILERII (RCA/RMG( 

SVOW ((HEY OH)) 
I O HOT CHILI PEPPERS (WARNER BROS .I 

28 9 S=XYBACK © 
L :TIN TIMBERLAKE (JIVE/ZOMBA) 

23 24 

35 3 

45 . 

63 E 

37 4' 

1 

46 5 

38 

22 34 

54 2 

31 3 

36 25 
JUST+ TIMBERLAKE FEAT. T.I. (JIVE ZOq'RAI 

3E 

WELCOME TO THE BLACK PARADE 
F. Y CHEMICAL ROMANCE (REPRISE) 

GO GETTA 
1L-15 JEEZY FEAT R. BELLO (COAPORADA THUGZJDEF JAMIAJMG);; /. /V 

LY ST NIGHT 
D OJY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

Fe IN 
TA F_E DAYS GRACE 

HOW TO SAVE A LIFE 
TI-E FRAY IT'I 

NOVIN' ON 
ELOTTYAMIN 11CiGURrI 

OVER IT 
KAIARINE MCPHEE (RCA /RMG) 

BEFORE HE CHEATS 
CA RH IE UNDERWOOD (ARISTA /ARISTA NASHVILLE 

WI TING ON THE WORLD TO CHANGE 
JOIN MAYER (AWARE /COLUMBIA) 

U 4 UR HAND 
PINO 'I AI ACE 

ON THE HOTLINE 
PRFT'A RICKY (BLUESTAR /ATLANTIC) 

MW LOVE 

32 8 

- 1 

43 ` 

44 1- 

-10 

TCP BACK 
TI.,GRAND HUSTLE /ATLANTIC) 

GEEK IN THE PINK 
JAW. MRAZ (ATLANTIC) 

LOST WITHOUT U 
ROBNTHICKE ISTA3 

INTO THE OCEAN 
SLUE OCTOBER .I MOTOWN) 

YOJ 
CLOY J 'EAT. LIE WAYNE (THE INC /UNIVERSAL MOTOWN) 

41 33 
LIPS OF AN ANGEL 
HIND IF (UNIVERSAL MOTOWN) 

1 NEIGHBOR 
-IXIECTICKS (COLUMBIA, 

yY 

51 

52 

53 

55 

57 

58 

59 

61 

63 

64 

66 

67 

m 
69 

70 

71 

72 

74 

75 

F, TITLE 
1=3 3ó ARTIST (IMPRINT PROMOTION LABELI 

35 7 
FIDELITY 
REGINA SPEKTOR ',ARMER UFOS 

42 23 
T ENDS TONIGHT 

'HE ALL -AMERICAN REJECTS (DOGHOUSE /IN TE V T C' 

3RAZY 
39 43 

BNARLS BARKLEY (DOWNTOWN /ATLANTIC 

SHE'S LIKE THE WIND 
IIJMIOEE FEAT. TONY SUNSHINE (TOT) 

55 3 

48 42 

1 

50 5 

49 34 

56 8 

'3 2 

5 

1 

57 20 

37 

59 8 

1 

52 17 

53 38 

4 

6C 44 

26 19 

64 4 

69 25 

1 

66 39 

58 43 

CHASING CARS 
WIOW PATROL (POLMOOR /A &M /INTERSCOPE) 

E UY U A DRANK (SHAWTY SNAPPIN') 
TWIN FEAT. YUNG JOC (KONWCT /NAPPY BOY /JIE/ZOMBA) 

LING KONG 
J ABA ,REASTA /GEFFEN) 

SUDDENLY I SEE 
K TUNSTALL (RELENTLESS/VIRGIN) 

ï'ï 

STUPID BOY 
KIITH URBAN (CAPITOL NASHVILLE) 

IM SHIPPING UP TO BOSTON 
OF OPKICK MURPHYS (HELLCAT /EPITAPH) 

SM 
LIrA ALLILE EN (CAPITOL) 

HOME 
DAUGHTRY RCA /RMG) 

TELL ME 
DILOY FEAT CHRISTINA AGUILEM (BAD BOY /ATLANTIC) 

NOTHING LEFT TO LOSE 
MA- KEARNEY ¡AWARE COLUMBIA) 

THROW SOME D'S 
RICE BOY FEAT. POLOW OA DON (TONI L.' V P0/ 

WALK AWAY (REMEMBER MI) S3I. 
PALLA DEANDA FEAT. THE DEY (AR R. 11 

HISS DON'T LIE 
SHIKIM FEAT. WYCLEF JEAN ,,EPIC/ 

LISTEN 
BEY MICE (MUSIC WORLD /COLUMBIA) 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND (MOSLEM /GEFFE'. 

SOMEWHERE ONLY WE KNOW 
KEAt E (INTERSCOPE) 

GRACE KELLY 
MIKE ,CASABLANCA /UNIVERSAL REPUBLIC) 

MANEATER 
NELL' FURTADO (MOSLEY/GEFFEN) 

CIFCLE 
MARI UES HOUSTON (T. U. G. /UNIVERSAL MOTOWN) 

LIFT IS A HIGHWAY 
RASCAL FLATTS (WALT DISNEY) 

DAN! CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS.I 

Data for week of MARCH 17, 2007 I For chart reprints call 646.654.4633 

ADULI (4, 

CONT L-IVIPORARY,M 
tiW 

o 
2 45 

TITLE 
ARTIST /OMOTION LABEL) cE 

®WAITING ON THE WORLD TO CHANGE 
JOHN MAYER 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYF d 1 ROL _ A HOW TO SAVE A LIFE I THE FRAY (EPIC) 

UNWRITTEN 
NATASHA BEDINGFIELD (EPIC, 

O THE RIDDLE 
ßj1 FIVE FOR FIGHTING (AWARE COLUMBIA/ 0 CHASING CARS 

SNOW PATROL (POLYDOR/AMINTERSCOPEI 

BAD DAY 
DANIELPOWTER W' /TNFR .1Rny. 

8 8 37 
PUT YOUR RECORDS ON itt CORINNE BAILEY RAE iLUPITOLi 

9 9 28 
HAVE YOU EVER SEEN THE RAIN 
ROD STEWART J RMG) 

BLACK HORSE & THE CHERRY TREE it 
KT TUNSTALL (RELENTLESS /VIRGIN, e 11 21 
HURT 
CHRISTINA AGUILERA (RCA: RMG/ 

12 13 32 
CRAZY It BARKLEY (DOWNTOWN /ATLANTIC; LAVA) 

15 22 
STREETCORNER SYMPHONY 

1.r ROB THOMAS df E.JSMA,ATLANTIC) 

'14 12 25 
YOU ARE LOVED (DON'T GIVE UP) 

Ttr JOSH GROBAN /143/REPRISE) 

14 27 
FAR AWAY 

1*l NICKELBACK ,ROAORUNNER;ATLANTIC LAVA, 1 9 SUDDENLY I SEE {jr KT TUNSTALL I RELENTLESS,AIRGIM 

4 

4 20 

3 53 

5 42 

6 21 

62 

U*t 

1J 

10 10 44 

17 16 9 OUR COUNTRY 
JOHN MELLENCAMP (UNIVERSAL REPUBLIC,UM ) 

O i8 8 
IRREPLACEABLE 
BEYONCE (COLUMBIA 

Q 9 
7 CHANGE 

KIMBERLEY LOCKE (CURB /REPRISE) 

O .10 6 RAINCOAT 
K KELLY SWEET (RAZOR & TIE) 

O 21 6 
ORDINARY MIRACLE 

VIA SARAH MCLACHLAN (SONY CLASSICAL) 

C22 MY LITTLE GIRL 7 TIM MCGRAW (CURB /REPRISE) dr 

O 25 2 FOOLED AROUND AND FELL IN LOVE 
I1+ ROD STEWART (J/RMG) 

O 21 5 SO NOT OVER YOU 
lry7 SIMPLY RED (SIMPLYRED.COM) 

!1}ßi 25 4 JUST TO FEEL THAT WAY 
G... TAYLOR HICKS (ARISTARMG/ 1+ 

MODERN ROCK 
GOB 

o 
o 
o 
0 
o 
6 

Q 
F 

o 
0 

WU 

`1 3ó 
19 

19 

)1 20 

13 

9 

19 

lt 3 

6 33 

TITLE 
ARTIST (IMPRINT PROMOTION LABEL) 

#1B PAIN 
THREE DAYS GRACE (JIVE / ZOMBA) 

STARLIGHT 
MUSE KARNER BROS1 

FROM YESTERDAY 
30 SECONDS TO MANS (IMMORTAL/VIRGIN, 

FAMOUS LAST WORDS 
MY CHEMICAL ROMANCE (REPRISE 

DASHBOARD 
MODEST MOUSE (EPIC) 

SNOW ((HEY OH)) 
RED HOT CHILI PEPPERS (WARNER BROS.I 

SURVIVALISM 
NINE INCH NAILS (NOTHING /INTERSCOPE) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 1*t 

8 15 
THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

9 9 
READ MY MIND 

1*l THE KILLERS (ISLAND/IDJMG) 

11 8 

12 8 

15 

A 

13 4; 

14 

BREATH 
BREAKING BENJAMIN (HOLLYWOODI 

DIG 
INCUBUS (IMMORTAL'EPIC) 

PRAYER OF THE REFUGEE 
RISE AGAINST (GEFFEN) 

FOREVER 
PAPA ROACH (EL TONAL /GEFFENI 

Ttr 

6 22 
ANNA -MOLLY itl INCUBUS IINIMORIAL EPICI 

17 13 

17 15 3 

I) E 

18 5 

/I 11. 

23 7 

22 13 

23 

CD 

® 

1 8 

"G '0 

PHANTOM LIMB 
THE SHINS oI. '0PI 

WELCOME TO THE BLACK PARADE tr 
MY CHEMICAL ROMANCE (REPRISE) 

LAZY EYE 
SILVERSUN PICKUPS (OANGERBIRD) 

WELL ENOUGH ALONE 
CHEVELLE EPIC) 

IT'S NOT OVER 
DAUGHTRY (RCA/RMG) 

SILLYWORLD 
STONE SOUR (ROADRUNNER, 

THINK I'M IN LOVE 
BECK ,INTERSCOPE) 

NAIVE 
THE KOOKS (ASTRALWERKS) 

RUBY 
KAISER CHIEFS (B- UNIOUE'UNIVERSAL MOTOWN) 

LADIES & GENTLEMEN 
SALIVA (ISLANDsIDJMG' 

Lt 

1*t 
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SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

MAR 
17 3 3 

1 14 
JWhN 1pUERLNIE (JNE/ZOMBA) 

DON'T MATTER 
AKONIKONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON ( INTERSCOPE) 

5 3 
THIS IS WHY I'M HOT 
MIMS CAPITOL 

5 SAY IT RIGHT 
4 

(. LB NELLY FURTADO (MOSLEY /GEFFEN) 

O 8 1,4- OFF 
RIHANNA & SEAN PAUL (SRP /DEF JAM /IDJMG) 

O 7 1 CUPID'S CHOKEHOLD 
GYM CLASS HEROES BY RALEMATLPNIK'MVA) 

0 29 8 
GLAMOROUS 

< PUREE FEAT. LUDACRIS (WILL. I.AM /A&M /INTERSCOPE) 

ITS NOT OVER 
DAUGHTRY (RCA/RMG) 

(:)THIS AIN'T A SCENE, IT'S AN ARMS RACE W FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

GIRLFRIEND 
AVRIL LAVIGNE RCA/RMG 

RUNAWAY LOVE 
LUDACRIS FEAT. MARY J. BLIGE (DTP /DEF JAM /IDJMG) 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

9 

12 10 1 

13 

1,, 8 

15 13 241) 

16 14 18 

el in 254 

18 

Iorl 
20 

CD 
2E- 

22 1 

14 

50 

14 

24! 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /LAVA) 

WALK AWAY (REMEMBER ME) 
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG) 

I WANNA LOVE YOU 
AKON FEAT SNOOP DOGG (KOMACTAARiONGSRGIINNERSPL MOTOWN) 

NOT READY TO MAKE NICE 
DIXIE CHICKS (COLUMBIA) 

HERE (IN YOUR ARMS) 
HELJ0G00DBYE (DRIVE -THRU /SANCTUARY) 

ICE BOX 
OMANION (T.U.G. /COLUMBIA) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

KEEP HOLDING ON 
AVRIL LAVIGNE (FOO/RCA/RMG) 

FERGALICIOUS 
FERGIE (WILL.I.AM /A &MYINTERSCOPE) 

O 2' ,I FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

24 °7 27 
MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE /ZOMBA) 

25 19 24 SMACK THAT 
AKON FEAT. EMBEM (KONVICWPFRONT/SRCNNNERSAL MOTOWN) 

26 17 25 WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE (REPRISE) 

2ry 
WALK IT OUT 27 c5 2 
UNIE (BIG OOMP /KOCH) 

WE FLY HIGH 
21 

' JIM JONES (KOCH) 
229 24 

29 .'-8 

30 23 

34 

LLOYD FEAT. LIL' WAYNE (THE INC /UNIVERSAL MOTOWN) 

24 
IT ENDS TONIGHT 
THE ALL -AMERICAN REJECTS (DOGHOUSE /INTERSCOPE) 

20 
ME 

DIODY FEAT. CHRISTINA AGUILERA (BAD BOY /ATLANTIC) 

32 3t 18: MAKE IT RAIN 
FAT JOE FEAT. UL WAYNE (TERROR SOUADAMPERIAWIRGIN) 

35 8 { SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (TVT) 

46 8 = 

CANDYMAN 
CHRISTINA AGUILERA (RCA/RMG) 

D 

32 22 BOSTON 
r AUGUSTANA (EPIC) 

LE 
3 ARTIST (IMPRINT j PROMOTION L 

Ng 49 2, MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

45 

48 

54 54 

- 

98 

VBI/ 8` 

58 

1, ` TOP BACK 
T.I. (GRAND HUSTLE /ATLANTIC) 

13' FIDELITY 
REGINA SPEKTOR (SIRE/WARNER BROS.) 

12 
NOTHING LEFT TO LOSE 
MAT KEARNEY (AWARE/COLUMBIA) 

THE NEIGHBOR 
DIXIE CHICKS (OPEN WIDE /COLUMBIA) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE) 

2 BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY / JIVE/ZOMBA) 

KING KONG 
JIBES FEAT. CHAMILLIONAIRE (BEASTA/GEFFEN) 

56 5 

59 5 ?4 HURT 
CHRISTINA AGUILERA (RCA /RMG) 

62 

8:1 11 
LISTEN 
RETONCE (MUSIC WORLD /COLUMBIA) 

71 4 
BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

53 6 
SMILE 
LILY ALLEN (CAPITOL) 

4 LOOK AFTER YOU 
THE FRAY (EPIC) 

9 
STUPID BOY 
KEITH URBAN (CAPITOL NASHVILLE) 

HOME 
DAUGHTRY (RCA/RMG) 

GRACE KELLY 
MIKA (CASABLANCA/UNIVERSAL REPUBLIC) 

62 29' MANEATER 
NELLY FURTADO (MOSLEY /GEFFEN) 

PROMISE 
CIARA (LAFACE / ZOMBA) 

CIRCLE 
MARQUES HOUSTON (T.U.G. /UNIVERSAL MOTOWN) 

AND I AM TELLING YOU I'M NOT GOING 
JENNIFER HUDSON (MUSIC WORLD /COLUMBIA) 

71 5g 20' WAIT A MINUTE 
THE PUSSYCAT DOLLS FEAT. TIMBALAND (A&M /INTERSCOPE) 

72 1.5 30 
CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

© 86 2 FREAK ON A LEASH (UNPLUGGED) 
KORN FEAT. AMY LEE (VIRGIN) 

74 (4 23 WHITE & NERDY 
WEIRD AL YANKOVIC (WAY MOBY /VOLCANO /ZOMBA) 

75 h7 3 ANYWAY 
MARTINA MCBRIDE (RCA NASHVILLE) 

Q 2 STOLEN 
DASHBOARD CONFESSIONAL (VAGRANT / INTERSCOPE) 

77 6, 19- WIND IT UP 
GWEN STEFANI (INTERSCOPE) 

3a 2 

79 71 2 

80 72 16 

31 70 19 

,3 15 
U+URHAND r!'. 

_: PINK (LAFACE/ZOMBA) rM 
GIVE IT TO ME 

41 5 
TIMBALAND(MOSLEY/BLACKGROUNDpNTERSCOPE) er 

44 

38 

42 

33 

39 

43 3f 

37 

5 LAST NIGHT 
BIDDY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

9 
THE WAY I LIVE 
BABY BOY DA PRINCE FEAT. LIL 80051E (UNIVERSAL REPUBLIC) 

_ 

OVER IT 
KATHARINE MCPHEE (RCA/RMG) 

YEAR 3000 
5 

1 JONES BROTHERS (HOLLYWOOD) 

19 

;O 
89 

C:) 

19-01 
BEFORE HE CHEATS j- 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE /RMG) 

ON THE HOTLINE 
PRETTY RICKY (BLUESTAR /ATLANTIC) 

SNOW ((HEY OH)) 
RED HOT CHILI PEPPERS (WARNER BROS.) 

45 40 21 
SHORTIE LIKE MINE 
BOW WOW FEAT. CHRIS BROWN A JOHNTA AUSTIN (COLUMBIA) 

O 47 4 
GO GETTA 
YOUNG Y FEAT. R. KELLY (CORPORATE THUGZ/DEF JAMDJMG) r+ MY 

ei 58 11; 
THREE DAYS GRACE (JIVE /ZOMBA) 

C 50 6 
LOST WITHOUT U 
ROBIN THICKE (STAR TRAK /INTERSCOPE) 

O MOVIN' ON 
1 

ELLIOTT YAWN (HICKORY) 

O5 
5 

INTO THE OCEAN 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

3 

30 

26 

2 STEP 
UNK (BIG OOMP /KOCH) 

THE SECOND COMING 
JOELZ SANTANA + JUST BLAZE (NIKE) 

WATCHING YOU 
ROONEY ATKINS (CURB) 

SHE'S EVERYTHING 
BRAD PAISLEY (ARISTA NASHVILLE) 

READ MY MIND 
THE KILLERS (ISLAND /IDJMG) 

THROUGH GLASS 
STONE SOUR (ROADRUNNER /LAVA) 

TIM MCGRAW 
TAYLOR SWIFT (BIG MACHINE) 

5 SAY OK 
VANESSA HUDGENS (HOLLYWOOD) 

1 

39 2 

OUTTA MY SYSTEM 
BOW WOW FEAT. T -PAIN & JOHNTA AUSTIN (COLUMBIA) 

POP LOCK AND DROP IT 
HUEY (RITZ COMMITTEE /JIVE/ZOMBA) 

92 3 
WOULDN'T GET FAR 
THE GAME FEAT. KANYE WEST (GEFFEN) 

63 2 
KEEP YOUR MIND WIDE OPEN 
ANNASOPHIA ROBB (HOLLYWOOD) 

2 TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

1 

LAZY EYE 
SILVERSUN PICKUPS (DANGERBIRD /MAPLEMUSIC) 

1 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME /REPRISE) 

1 WASTED 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE /RMG) 

90 30 
SAY GOODBYE 
CHRIS BROWN (JIVE / ZOMBA) 

91 6 
FAMOUS LAST WORDS 
MY CHEMICAL ROMANCE (REPRISE) 

fg--95 

25 
LEAVE THE PIECES 

THE WRECK/13S (MAVERICK/WARNER BROS. (N4SlMLLE)/NARNER BROSARANI 

5 
POPPIN' 
CHRIS BROWN FEAT. JAY BIZ (JIVE / ZOMBA) 

LIKE A BOY 
CIARA (LAFACE /ZOMBA) 

BREAK 'EM OFF 
PAUL WALL FEAT. LIL' KEKE (SWISHAHOUSE/ASYLUM/ATLANTIC) 

tOD 93 30 
GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE / ZOMBA) 

POP 100: The top Pop singles & tracks, according to mainstream top 40 radio audience impressions measured by Nielsen 
Broadcast Data Systems, and sales compiled by Nielsen SoundScan. See Chart Legend for rules and explanations. © 2007, Nielsen 
Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES 
SALES: This data is used to compile both the Billboard Hot 100 and Pup 100. See Chart Legend for rules and explanations. © 2007, 
Nielsen Business Media, Inc. All rights reserved. HITPREDICTOR: See Chart Legend for rules and explanations. 
© 2007, Promosquad and HitPredlctor are trademarks of Think Fast LLC. 
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POP 'IgU AIRPLAY 

TIT. 
5E ARTIST 

ElSAY IT RIGHT 
r.11 LY I U'TAo 

WHAT GOES AROUND...COMES AROUND 
ÚI JUSTIN TIMBERLAKE ( JIVE/ZOMBA) 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON ( INTERSCOPE) o 

A 

17 

o 

4 13 

3 14 

8 11 

IT'S NOT OVER 
DAUGHTRY (RCA/RMG) 

RUNAWAY LOVE 
LUDACRIS FEAT. MARY J. GLIGE (DTP /DEF JAM /IDJMG) 

? 20 
BREAK IT OFF 
RIHANNA A SEAN PAUL (SRP /DEF JAM /IDJMG) 

5 23 WALK AWAY (REMEMBER ME) 
1'1 PAULA DEANDA FEAT. THE DEY (ARISTAIRMU) 

E 18 
IRREPLACEABLE 
BEYONCE (COLUMBIA) 

13 6 
DON'T MATTER 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTU . 

GLAMOROUS 
FERGIE FEAT. LUDACIRS (WILL.I.AM/A &WINTERSCOPE) 

GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

CUPID'S CHOKEHOLD 
MA CUSS HEMS NECNTIN+ffmaEDBYFt ErrA-..¢r?avnr 

13 ;3 26 
HOW TO SAVE A LIFE 
THE FRAY (EPIC) itt 

9 9 

11 6 

16 8 

27 17 

27 18 22 

128 
20 16 

(::) 31 4 

30 28 25 

CD 34 4 

32 32 25 

33 , 33 8 
-.;-.e 

1101 35 5 

37 5 

36 5 

44 5 

in 38 6 

112, 43 3 

11113 
42 

45 3 

k2 40 

e ?1 0 
IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /LAVA) 

I WANNA LOVE YOU 
ANON FEAT. SNOOP DOM(KON/CTARFRONr9G1M915Y NOTOWN1 

27 
MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE / ZOMBA) 

12 
TELL ME 
DIODO FEAT. CHRISTINA AGUILERA (BAD BOY /ATLANTIC) 

15 
THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN/ISLAND /IDJMG) 

21 
IT ENDS TONIGHT 
THE ALL -AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) 

ICE BOX 

15 12 20 

16 14 

litp 19 

18 17 

19 15 

Ci.' 24 

22 

26 

25 

24 23 

cp 30 

13 
OMANION (T.U.G. /COLUMBIA) 

7 
YOU 
LLODY FEAT. UL' WAYNE (THE INC./UNIVERSAL MOTOWN) II 

11 
SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (TVT) 

12 
KEEP HOLDING ON 
AVRIL LAVIGNE (FOXJRCA /RMG) 

(2 HERE (IN YOUR ARMS) 
HELLOGOODBYE (DRIVE -THRU /SANCTUARY) 

7 FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

'TI 
ARTIST 

SHORTIE LIKE MINE 
BOW WOW (COLUMBIA) 

FERGALICIOUS 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE (REPRISE) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

AKON Fria EWAN (KONIACTAPRIONDSRCAJMVERS4L MOTOWN) 

SMACK THAT III 

111 

111 

I 

U + UR HAND 
PINK (LAFACE / ZOMBA) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

WE FLY HIGH 
JIM JONES (KOCH) 

OVER IT 
KATHARINE MCPHEE (RCA/RMG) 

CANDYMAN 
CHRISTINA AGUILERA (RCA/RMG) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE/RMG) 

LAST NIGHT 
DIDOY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

BOSTON 
AUGUSTANA (EPIC) 

ON THE HOTLINE 
PRETTY RICKY (BLUESTAR /ATLANTIC) 

LOOK AFTER YOU 
THE FRAY (EPIC) 

WITH LOVE 
HILARY DUFF (HOLLYWOOD) 

3 

'0 
1(;;) 50 

Pe 
48 

123 mainstream top 40 stations are electr,. -_ ally monitored 24 hours a day, 
7 days a week. This data is used to compile the Pop 100. 

4 

o 
4 

1 3 

6 6 

2 9 

C,5 3 5 

6 5 3 

o 
8 

TITLE 
ARTIST r rlPR',T PROMOTION LABEL) 

ElALL MY LIFE ALL 
JOEL ...A) 

LISTEN 
BEYONCE (MUSIC WORLD /COLUMBIA) 

UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE 

FLATHEAD 
THE FRATELLIS (CIERRYTREF,DROPTHE GINSLNOTBEISCOPE) 

TO GO HOME 
M. WARD (MERGE) 

7 KOOL AID 
LIL' BASS FEAT. JT MONEY (PIPELINE) 

4 10 
MADE TO LOVE 
TOBYMAC (FOREFRONT) 

0 16 

1Y 9 

A 
DANCE, DANCE, DANCE 

TEE -N -TEE (TEE -N -TEE) 

48 
EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING /INTERSCOPE) 

15 12 
MAGIC TRICKS 
ADRIENNE (GLOBAL VILLAGE) 

8 

IF 28 

20 

9 r 

23 

4 24 

SOMEWHERE OVER THE RAINBOW /MY DESTINY 
36 

KATHARINE MCPHEE (RCA/RMG) 

8 
JUST ANOTHER BOOTY SONG 
SUGAR KAINE FEAT. DREA (KOLOR BLIND /STREET PRIDE) 

4 5 
COME CLOSE 
3D (BODY HEAD) 

12 5 
GET TO THE MONEY 
REEC (BULLS EYE /FACE2FACE) 

18 8 
AINT NO LOVE SONG 
CORYLAVEL FEAT. PHIZEK (LEWIS ENTERTAINMENT) 

19 6 
PLEASE HEAT THIS EVENTUALLY 
OMAR RODRIGUEZ -LOPEZ & DAMO SUZUKI (GOLDS ` RS1 

17 2.9 
CALL ON ME 
JANET & NELLY (VIRGIN) 

1 
I'M ON IT 
LENARD FEAT. PAPA REU (CLEARVISION) 

3 39 
DO I MAKE YOU PROUD/TAKIN R TOME STREETS 
TAYLOR HICKS (ARISTA/RMG) 

25 2 
BREAK 'EM OFF 
PAUL WALL FEHL LL' KEIF (SursSmuiOuSEASn.u5NARANng 

30 57 
HEAD LIKE A HOLE 
NINE INCH NAILS (RYKODISC) 

10 14 
IRREPLACEABLE 
BEYONCE (COLUMBIA) 

21 18 
JUMP 
MADONNA (WARNER BROS.) 

125 22 
MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE /ZOMBA) 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

BEAUTIFUL LIAR 
BEYONCE & SHAKIRA (COLUMBIA) 

DASHBOARD CONFESSIONAL (VAGRANT/INTERSCOPE) 

STOLEN 

111 

i 
HURT 
CHRISTINA AGUILERA (RCA/RMG) 

LOST WITHOUT U 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

THE WAY I LIVE 
BABY BOY DA PRINCE (UNIVERSAL REPUBLIC) 

PROMISE 
CURA (LAFACE/ZOMBA) 

GET UP 
CIARA FEAT. CHAMILLONAIRE (LAFACE /JIVE / ZOMBA) 

DATA PROVIDED BY 

' D R'.T() ñ 

See chart legend for rules and explanations. Yellow indicates recently 
tested title, Indicates New Release. 

11e/LABEL (Score) Chart Rank 

POP 100 AIRPLAY 

Keep Holding On RMG (69.0) 

Face Down VIRGIN (65.1) 

U + Or Hand ZOMBA (65.11 

Over It RMG (69.7) 

Candyman EME (66.8) 

Boston EPIC (68.9) 

Look After You EPIC (70.6) 

With Love HOLLYWOOD (68.0) 

Better Than Me UNIVERSAL REPUBLIC (77.0) 

Nothing Left To Lose cot.uMBI (69.0) - 
Leave The Pieces WARNER BROS. (71.6) - 

Pain ZOMBA (72.5) 

Forever GEFFEN (70.3) 

KA 
CH 
AUGUS 
THE FR 
HI ' 

HI 

MA 
THE 
THREE DAYS 
CT PAPA RO 

23 

40 

41 

43 

0 

Alter You EPIC (68.4) 17 

Leave The Pieces WARNER mos. (73.1) 20 

hat Goas Around...Comes Around ZOMBA (75.7) 23 

Before He Cheats RM6 (78.5) 24 

This Ain't A Scene. Its An Arms Race IDJMG (65.8) 25 

u+ Ur Hand ZOMBA (79.8) 26 

Better Than Me UNWERSAL REPUBLIC (78.7) 30 

Read My Mind IDJMG (69.5) 32 

Not Ready To Make Nice cam /IA(73.1) 33 

Time After Time EPIC (71.1) 

ADULT CONTEMPORARY 

TIM MC 
TAYLOR H 

Suddenly I See VIRGIN (71.5) 

Irreplaceable COLUMBIA (65.5) 

My Little Girl CURB REPRISE (82.6) 

Just To Feel That Way HMG (71.8) 

Never Alone SEO (71.7) 

MODERN ROCK 

16 

18 

22 

25 

30 

Phantom Limb sue POP (70.8) 

It's Not Over EME (65.9) 

I Still Remember ATLANTIC (65.8) 

Paralyzer WIND -UP (68.9) 

16 

20 

26 

33 

Data for week of MARCH 17, 2007 I CHARTS LEGEND on Page 68 
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17 

ja f()13 

13&13/HIP-HOP AI_I3UIVIS 

IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE; 

ROBIN THICKE 
,: ERSCOPE (9.98) 

4 6 

® '2 16 

®lE 17 a 1C 8 

.E13 . 11 13 

U1 . 17 14 

111116 30 

.1f 15 

18 

20 

12 

21 26 

®125 . 22 

.l118 
E l 128 

.i23 ® 33 

M124 
' 

116 
f. 

%17 ® '30 

134 3 

32 

[29 

;31 

1a6 

35 

37 

.¡39 . 41 ® 40 23 

® 47 

.42 4C 

111 46 

®'45 48 

53 

49 43 

The Evolution Of Robin Thicke 

GERALD LEVERT 
G (18 98) 

AKON 
KONVICT/UP' ::'VERSAL MOTOWN On 

In My Songs 

Konvicted 

B G. AND THE CHOPPER CITY BOYZ 
TY 5700 /KOCH (17.98) 

lib 
We Got This 4 

SOUNDTRACK 
MUSIC WORLD /COLUMBIA 88953/SONY MUSIC (18.98) 

JUSTIN TIMBERLAKE 
JIVE 880621/ZOMBA (18.98) 

PRETTY RICKY 
BLUESTAR /ATLANTIC 94603/AG (18.9E) 

YOUNG JEEZY 
CORPORATE THUGZ/DEF JAM 007227N0JMG (13.98) 

Dreamgirls 

Futu reSex/LoveSou nds 

Late Night Special 

CORINNE BAILEY RAE 
CAPITOL 66361 (12.98) 

The Inspiration 

Corinne Bailey Rae 

1 SLIM THUG PRESENTS BOSS HOGG OUTLAWZ 
BOSS HOGG OUTLAWZ 5526 /KOCH (17 981 

Serve & Collect 10 

SOUNDTRACK id ATLANTIC 94676/AG (18.98) 

ÿ? CIARA ¡ LAFACE 03336/ZOMBA (18.98) O 

NAS 
DEF JAM /COLUMBIA 007229' /IDJMG (13.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 0081121/ INTERSCOPE (13.98) 

`I BIRDMAN & LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 007563 /UMRG (13.98) 

BEYONCE 
COLUMBIA 909201/SONY MUSIC (18.98) 

JAY -Z 
ROC- A- FELLA/DEF JAM 0080451/IDJMG (19.98) O 

JILL SCOTT 
5 HIDDEN BEACH 00019 (18.98) 

DIDDY 
BAD BOY 83864/AG (18.98) 

TYRESE (AKA BLACK -TY) 
J 78963 /RMG (18.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 005722' /INTERSCOPE (13.98/8.98) 

FANTA 
J 78962/RMG 

SIA 
(18.98) 

Tyler Perry's Daddy s Little Girls 

Ciara: The Evolution 

Hip Hop Is Dead 

Reflections (A Retrospective) 

Like Father, Like Son 

B'Day 

Kingdom Come 

Jill Scott Collaborations 

Press Play 

Alter Ego 

The Breakthrough 

Fantasia 

25 

.2 

SNOOP DOGG Tha Blue Carpet Treatment 
DOGGYSTYLE /GEFFEN 0080231/ INTERSCCPE (13.98) 

OMARION 21 
T.J.G. /EPIC /COLUMBIA 810381/SONY MUSIC (18.98) ti 

11 

Ki 

!IBOW 

JOHN LEGEND Once Again 
G.O.O.D. /COLUMBIA 80323/SONY MUSIC ( -8.98) g 

WOW The Price Of Fame 
COLUMBIA 87932/SONY MUSIC (18.98) 

24 

40. 
'- 

THE GAME Doctor's Advocate 
GEFFEN 0079331/ INTERSCOPE (13.98) -Ì SUNSHINE ANDERSON 
MUSIC WORLD 010 (15.98) 

Sunshine At Midnight 

11 
TRICK DADDY Back By Thug Demand 
SLP- N- SLIDE/ATLANTIC 83815/AG (18.98. 

23 
, 

LUDACRIS Release Therapy 
DTP /DEF JAM 007224/IOJMG (13.98) 

:' 13 
- 

VARIOUS ARTISTS Eminem Presents: The Re -Up 
SHADY 007885 / INTERSCOPE (13.98) 

7 CHRIS BROWN Chris Brown 
JIVE 82876 / ZOMBA (18.98) ® 

16 
... 

1 TAMIA Between Friends I 

PLUS 1 3784 /IMAGE (15.98) 

35 

73 
Yv 

19 1 
36 

:f 

LIL SCRAPPY Bred 2 Die - Born 2 Live 
BME /REPRISE 48568/WARNER BROS. (18.98) 

BRIAN MCKNIGHT Ten 
WAFNER BROS. 44468 (18.98) 

JR WRITER Diplomat Records And DukeDaGod Present: Writers Block 4 
DIPLOMATIC MAN 100461 /ASYLUM (18.98) P 

LIL' BOOSIE Bad Au 
TRIL_ 68587 /ASYLUM (18.98) 

JIM JONES Hustler's RO.M.E. (Product Of My Environment) 
KOCH 5964 (17.98) 

55 ; UNK Beat'n Down Yo Block i 
BIG OOMP 5973/KOCH (17.98) 

44 

20 

39 

MONICA 
J 789601/RMG (18.98) 

3 CHRISTINA AGUILERA 
RCA 82639 /RMG (22.98) 

T.I. 
4 GRAND HUSTLE /ATLANTIC 638001/AG (18.98) O 

The Makings Of Me 

Back To Basics 

King 

GNARLS BARKLEY 
DOWNTOWN 700031/ATLANTIC (13.98) O+ 

47 
' PROJECT PAT 

HYPNOTIZE MINDS /COLUMBIA 90910 /SONY MLSIC (18.98) 

LYFE JENNINGS 
COLUMBIA 96405 /SONY MUSIC (18.98) 

PATTI LABELLE 
UMBRELLA 970109 /BUNGALO (15.98) 

50 

St. Elsewhere 

Crook By Da Book: The Fed Story 

The Phoenix 

The Gospel According to Patti LaBelle 

1J 

4 

4 

JIBBS 
BEASTA/GEFFEN 0078551/INTERSCOPE (10.98) 

SOUNDTRACK 
MUSIC WORLD /COLUMBIA 02012 /SONY MUSIC (25.98) 

KIRK FRANKLIN 
FO YO SOUL/GOSPO CENTRIC 71019 / ZOMBA (18.98) 

Jibbs Feat. Jibbs 

Dreamgirls: Deluxe Edition 

Hero 

ki51 50 

I® 73 76 22 ®= 
ELISABETH WITHERS 
BLUE NOTE 68171/BLG (17.98) 

RICK ROSS 
SLIP- N- 8LIDE/DEF JAM 006984`/IDJMG (13.98) 

PACE 

SETTER 
SMOKIE NORFUL 
EMI GOSPEL 33347 (17.98) 

It Can Happen To Anyone 

Port Of Miami 

Life Changing 

2PAC 
AMARU 008025 /INTERSCOPE (13.98) 

YOUNG DRO 
GRAND HUSTLE /ATLANTIC 83949/AG (18.98) 

YUNG JOC 
BLOCK/BAD BOY SOUTH 839371/AG (18.98) 

Data for week of MARCH 17, 2007 I For chart reprints call 646.654.4633 

Pads Life 

Best Thang Smokin' 

New Joc City 

2E. 

AL GREEN 
HI 82040 /CAPITOL (18.98) Ai 

VARIOUS ARTISTS 
SONY BMG STRATEGIC MARKETING GROIP /EMI /UNIVERSAL/ZOMBA 01750 /SONY MLSIC (18.981 

LIONEL RICHIE 
ISLAND 006484 /IDJMG (13.94 

FAT JOE 
TERROR SQUAD 78122 /IMPERIAL (18.95 

STYLES P 
RUFF RYDERS 0057071/ INTER3COPE (13381 

DJ CLUE 
ROC- A- FELLA/DEF JAM 00616:1/ I0JMG 1 3.98) 

KELLY PRICE 
GOSPO CENTRIC 88167 / ZOMBA (18.98) 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN O051î41/UMRG (13.98) 

NE-TO 
DEF JAM 0049341/IDJMG (13.98) 

RUBEN STUDDARD 
J 78961 /RMG (18.98) 

YOUNG JEEZY 
CORPORATE THUGZ/DEF JAM 014421 /ICJAG (13.98) 

MARY MARY 
MY BLOCK/COLUMBIA 77733/SCNY MUSIC 18.98) 

JAMIE FOXX 
J 717791/RMG (18.98) 

GUCCI MANE 
BIG CAT 30801/TOMMY BOY (18 98) 

SAMMIE 
ROWDY /UNIVERSAL MOTOWN 0C7639NNFi (13.98) 

FREDDIE JACKSON 
HUSH 90956 /ORPHEUS (15.98) O 

KIRK FRANKLIN 
FO YO SOUL/GOSPO CENTRIC 88701/ZOMBA(18.98) 

MOS DEF 
GOODTREE MEDIA/GEFFEN 007515 / INTERSCOPE (13.98) 

MIKE WATTS 
WATTS 0005 (15.98) 

CHERISH 
SHO'NUFF 54077 /CAPITOL 112.98 

The Definitive Greatest Fits 

NOW 23 

Coming Hone 

Me, Myself & I 

Time Is Money 

DJ Clue ?: The Professionai 3 

This Is Who I Am 

Tha Carter II 

In My Own Worcs 

The Retun 

Let's Get It: Thug Motivation 1111 

Mary Mary 

Unpredictable 

Hard To Kil 

Sammie 

Transitions 

Songs From The Storm, Volume 

Tru3 Magic 

Pandoras Box 

Unappreciated 

FOR A COMaLETE LISTING OF THE HOT R &B, HIP -HOP ALBUMS. CHECK OUT WWW. BILLBOARD.COM 

Ell 

W Y APTIST 
3ó 7. "78Eß OISTRIRUTING LA]EI 

® DAMIAN "JR GONG MARL =Y 
dLIC 005416 /UMRG 

SEAN PAUL 
VP /FF_ANTIC 83788/ÁG 

BGB MARLEY 
MACACCY SPECIAL PRODUCTS 52245 /MACACY 

Welcome To Jamro :k 

The Trinity 

Forever Bob Marley 

8 

10 

11 I 

MARISYAHU 
ONE HAVEN /OR /EPIC 03374/SONY MUSICOA 

MATISYAHU 
JR /PIC 976951/SONY MUSIC 

RICHIE SPICE 
5TH ILEMENT 17481/VP O 

MATISYAHU 
3R /EPIC 96464 /SONY MUSIC 

30B MARLEY AND THE WAILERS 
ELANDTUFF GONG 005723 /UME/IDJMG 

aBU.0 BANTON 
CARGaMEL 10014* 

'EERIE MAN 
910CZIVG VIBES 11742/VIRGIN 

1 
VARIOUS ARTISTS 
W 17.9. O+ 

VARIOUS ARTISTS 
v= 17:3 

14 RE-ENTRY 

15 'I NEW 

Youti 

In The Streets To Africa 

Live At Stubbs 

Africa Unite: The Singles Collectioi 

Too Bad 

Undisputed 

Reggae Gold 200e 

Strictly The Best Vol. 3E 

CHAMA 
WOK LSE /ATLANTIC 83975/AG 

Ghetto Stoa 

VAR OUS ARTISTS 
Vr 1763 

BOB MARLEY 
MvDACY SPECIAL PRODUCTS 52730 /MADAICY 

Strictly The Best Vol. 35 

Best Of Bob Marley 

BETWEEN THE BULLETS rgeorgeàbiilboard.com 

KOC-I CROWNS RAP ALBUMS LIST 
For the third time in its history, ir-deperd- 
ent Koch scores two top 10 debuts on bñl- 

board.biz's Tep Rap Albums. The label 
shines as E.G. & the 
Chopper City Boyz earn the 
pole position with "We Got 

This" while Slim Thug 
Presents Boss Hogg 
Outlawz opens at No. 4 with 
"Serve & Collec." 

Koch last doubled in the 
June 24 issue, when DJ 

Khaled and a compilation guest starring 
Young Jeezy bowed in the top 10. 

On Top R &B /Hip -Hop Albums, B.G. ani 
Slim Thug also take honors as 

the latter earns the Hot Shot 

Debut at No. 10. B.G. vaults 98- 

4 after street date violations 

caused an early bow last issue. 

Koch also has three titles it 
the top 10 of Top Rap Songs at 

Nos. 5, 7 and 10. 

-Raphael George 

Go to www.billboard.biz for complete chart data 59 
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ripirimmi 
LOST WITHOUT U 
.._HIN TkICkE 

YOU 
LLOYD FEAT. LIL' WAYNE (THE INC. /UNIVERSAL MOTOWN) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

ICE BOX 
OMARION (T.U.G. /COLUMBIA) 

ON THE HOTLINE 
PRETTY RICKY (BLUESTAR /ATLANTIC) 

POPPIN' 
CHRIS BROWN FEAT. JAY BIZ (JIVE /ZOMBA) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE) 

BUDDY 
MUSIO SOULCHILD (ATLANTIC) 

PROMISE 
CIARA (LAFACE /ZOMBA) 

RUNAWAY LOVE 
LUDACRIS FEAT. MARY J. BLIGE (DTP /DEF JAM /IDJMG) 

I'M A FLIRT 
R. KELLY OR BOW WOW (FEAT. T.I. A T -PAIN) (COLUMBIA/JIVE /ZOMBA) 

GO GETTA 
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAM /IDJMG) 

LAST NIGHT 
DIODY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

AND I AM TELLING YOU I'M NOT GOING 
JENNIFER HUDSON (MUSIC WORLD /COLUMBIA) 

1ST TIME 
YUNG JOC FEAT. MARQUES HOUSTON B TREY SONGZ (BLOCK/BAD BOY SOUTH /ATLANTIC) 

WALK IT OUT 
UNK (BIG OOMP /KOCH) 

TOP BACK 
T.I. (GRAND HUSTLE /ATLANTIC) 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

MAKE IT RAIN 
FAT JOE FEAT. LIL WAYNE (TERROR SOUAD/IMPERIALNIRGIN) 

2 STEP 
UNK (BIG OOMP /KOCH) 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME /REPRISE /WARNER BROS.) 

PLEASE DON'T GO 
TANK (GOOD GAME /BLACKGROUND /UNIVERSAL MOTOWN) 

TAKE ME AS I AM 
MARY J. BLIGE (MATRIARCH /GEFFEN / INTERSCOPE) 

BECAUSE OF YOU 
NE -YO (DEF JAM /IDJMG) 

LIKE A BOY 
CIARA (LAFACE/ZOMBA) 

UPGRADE U 
BEYOVCE FEAT. JAY -Z (COLUMBIA) 

30 SOMETHING 
JAY-2 (ROC- A- FELLA/DEF JAM /IDJMG) 

CHANGE ME 
RUBEN STUDDARD (J /RMG) 

ONE 
TYRESE (J /RMG) 

IN MY SONGS 
GERALD LEVERT (ATLANTIC) 

WOULDN'T GET FAR 
THE GAME FEAT. KANYE WEST (GEFFEN) 

I WANNA LOVE YOU 
ANON FEAT. SNOOP DOSA (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

CAN'T GET ENOUGH 
TAMIA (PLUS 1 /IMAGE) 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE / ZOMBA) 

DON'T MATTER 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA) 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE / ZOMBA) 

WE FLY HIGH 
JIM JONES (KOCH) 

KING KONG 
JIBES FEAT. CHAMILLIONAIRE (BEASTA/GEFFEN) 

IF I WAS YOUR MAN 
JOE (JIVE / ZOMBA) 

WE RIDE ((1 SEE THE FUTURE)) 
MARY J. BLIGE (MATRIARCH /GEFFEN) 

LET'S STAY TOGETHER 
LIFE JENNINGS (COLUMBIA) 

BE WITHOUT YOU 
MARY J. BLIGE (GEFFEN / INTERSCOPE) 

SIDELINE HO 
MONICA (J /RMG) 

BE WITH YOU 
ELISABETH WITHERS (BLUE NOTE /VIRGIN) 

POP LOCK AND DROP IT 
hUEY (RITZ COMMITTEE /JIVE /ZOMBA) 

COME WITH ME 
SAMMIE (ROWDY /UNIVERSAL MOTOWN) 

CIRCLE 
MARQUES HOUSTON (T.U.G. /UNIVERSAL MOTOWN) 

COME AROUND 
COLLIE BUDDZ (EPIC /COLUMBIA) 

LISTEN 
BEYONCE (MUSIC WORLD /COLUMBIA) 

ZIA HOT R&13 /HIP -HOP 
SINGLES SALES 

O 5 
F UNTIL YOU COME BACK TO ME 

CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

mITHROW SOME D'S 
RICH BOY FEAT. P0L0W DA DON (ZONE 4 /INTERSCOPE) 

LISTEN 
BEYONCE (MUSIC WORLD /COLUMBIA) 

1 DANCE, DANCE, DANCE DANCE, 
(TEE -N -TEE) 

KOOL AID 
LIC BASS FEAT. JT MONEY (PIPELINE) 

min 
s AINT NO LOVE SONG 

8 t CORYLAVEL FEAT. PHIZEK (LEWIS ENTERTAINMENT) -.. ;070771 HEAD) 

I'M ON IT 
LENARD FEAT. PAPA REU (CLEARVISION) 

JUST ANOTHER BOOTY SONG 
SUGAR KAINE FEAT. DREA (KOLOR BLIND /STREET PRIDE) 

.GET TO THE MONEY 
REEC (BULLS EYE/FACE2FACE) 

11 ! 
LEAN 
B.O.M.B. (MONEY IN DA BANK/FACE2FACE) 

12 
THIS IS WHY I'M HOT 

MIMS (CAPITOL) 

13 

14 

15 ¡ 

I 
BREAK 'EM OFF 
PAUL WALL FEAT. KEKE (SWISHAHOUSE/ASYLUM /ATLANTIC) 

CALL ON ME 
JANET A BELLY (VIRGIN) 

BING BING BAM BAM!!! 
2 GUTTA (OKTOPUS) 

16 
.U SHOULDA SEEN HER ON MYSPACE 

JUD NESTER (ABSTRACT WORKSHOP) 

i RING THE ALARM 
BEYONCE (COLUMBIA) _ LET'S FALL IN LOVE AGAIN 

SO LONELY 
TWISTA FEAT. MARIAN CAREY (ATLANTIC) .=I 0 MONEY 

FEAT. 

THE BANK/OH YEAH (WORK) 
LIT. SCRAPPY FFJ1i. YOUNG BUCK (BME/REPflEAH (W BROS.) K) 

IIIRREPLACEABLE 
BEYONCE (COLUMBIA) 

23 ! 
. PHONE TALK 

ALYZE ELYSE FEAT. MAX (SOUL CITY /TRUMP) 

24 ! 
. SEPARATED 

AVANT (MAGIC JOHNSON /MCA) 

DEJA VU 
BEYONCE FEAT. JAY -Z (COLUMBIA/SUM) 

WOULDN'T GET FAR 
THE GAME FEAT. KANYE WEST (GEFFEN) 

60 I Go to www.billboard.biz for complete chart data 

ARTIST (IMPRINT / PROMOTION LABEL) 

THIS IS WHY I'M HOT 
MIME (CAPITOL) 

2 . .I 
DON'T MATTER 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

YOU 
LLOYD FEAT. LIC WAYNE (THE INC. /UNIVERSAL MOTOWN) 

ON THE HOTLINE 
PRETTY RICKY (BLUESTAR /ATLANTIC) 

. 
6 

.RUNAWAY 

®ICE 

LOVE 
LUDACRIS FEAT. MARY J. BLIGE (DTP /DEF JAM /IDJMG) 

. 
BOX 

OMARION (T.U.G. /COLUMBIA) 
. . 
Il 

7 .SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN /INTERSCOPE) 

WE FLY HIGH 
JIM JONES (KOCH) 

9 

10 
.LAST 

MAKE IT RAIN 
FAT JOE FEAT. UL WAYNE (TERROR SQUAD /IMPERIAL/VIRGIN) . NIGHT 
DIDDY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

I- 
THE WAY I LIVE 
BABY BOY DA PRINCE FEAT. LIL BOOGIE (UNIVERSAL REPUBLIC) 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

13 GIVE IT TO ME 
TNABALAND FEAT. NELLY FURM00 A JUSTIN YMBERIAKE (MOSLEM /BLACKGROUND /INTERSCOPE) 

14 
.THROW SOME D'S 

RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE) 

. 
IIWALK 

..BECAUSE 

IT OUT 
UNK (BIG OOMP /KOCH) 

. 
OF YOU 

NEE (DEE JAM /IDJMG) .It JSTNTIMBEORLES(AROMND...COMES 
AROUND 

_ ASEN FEAT. SNOOP DOGG (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL.I.AM /AGM / INTERSCOPE) 

.POPPIN' 
CHRIS BROWN FEAT. JAY BIZ MIVE /ZOMBA) 

ElBREAK IT OFF 
RIHANNA A SEAN PAUL (SRP /DEF JAM /IDJMG) 

IITHAT'S THAT 
SNOOP DOGO FEAT. R. KELLY (DOGGYSTYLE /GEFFEN / INTERSCOPE) 

IllPROMISE 
CIARA (LAFACE / ZOMBA) 

IlLOST WITHOUT U 
ROBIN THICKE (STAR TRAK /INTERSCOPE) 

SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (TVT) 

0 
t 2C 

IL 2 til 

I 
5 

10 , 

ii 
PLEASE DON'T GO 

6 
TANK (GOOD GAME /BLACKGROUND /UNIVERSAL MOTOWN) 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

CAN'T GET ENOUGH 
TAMIA (PLUS 1 /IMAGE) 

USED TO BE MY GIRL 
é. 

' 11 BRIAN MCKNIGHT (WARNER BROS.) 

12 11 

Il 

II 

gr.1 

:. 41 

r 111 

1, 

111 
{ 

8 

ARTIST ,IM PFH 

#1 
wrc 

LOST WITHOUT U 
ROBIN ROWE (STAR TRAK(NtTERSCOP 

TAKE ME AS I AM 
MARY J. BLIGE (MATRIARCH /GEFFEN / INTERSCOPE) 

IN MY SONGS 
GERALD LEVERT (ATLANTIC) 

AND I AM TELLING YOU I'M NOT GOING 
JENNIFER HUDSON (MUSIC WORLD /COLUMBIA) 

CHANGE ME 
RUBEN STUDDARD (J /RMG) 

BUDDY 
MUSIO SOULCHILD (ATLANTIC) 

BE WITH YOU 
ELISABETH WITHERS (BLUE NOTE /VIRGIN) 

LISTEN 
BEYONCE (MUSIC WORLD /COLUMBIA) 

THERE'S HOPE 
INDIA.ARIE (UNIVERSAL MOTOWN) 

FLY LIKE A BIRD 
MARIAN CAREY (ISLAND /IDJMG) 

STRUGGLE NO MORE (THE MAIN EVENT) 
ANTHONY HAMILTON, DAHEIM A MUSIO SOULCHILD (ATLANTIC) 

WHAT YOU ARE 
LIONEL RICHIE (ISLAND /IDJMG) 

MORE THAN FRIENDS 
FREDDIE JACKSON (ORPHEUS) 

MAKE YA FEEL BEAUTIFUL 
RUBEN STUDDARD (J /RMG) 

SAVE ROOM 
JOHN LEGEND (G.O.O.D. /COLUMBIA) 

SEPTEMBER 
KIRK FRANKLIN (STAX/CONCORO) 

DEEPER STILL 
RICK JAMES (STONE CITY) 

7 
IF I WAS YOUR MAN (JOE) 

HEAVEN 
JOHN LEGEND (G.O.O.D. /COLUMBIA) 

ONE 
TYRESE (J /RMG) 

SHOO BE DOO (NO WORDS) 
MACY GRAY (WILL.I.AM /GEFFEN) 

t I-I I1' P R 1= I) I C,1'O I1 
BATA PROVIDED BY 

Se_ chart legend for rules and explanations. Yellow indicates recently tested title, 
indicates New Release. 

#. -ART S' TYIe'LABEL(Score) 

°11&8I- UP -HOP AIRPLAY 

Chart Rank 

Buddy ATLANTIC (85.3) 

!OUNCxJEEZY,FEAT. R KE' 
IA COL' 
RLïyE 

t TIIle ATLANTIC (87.1) 

: Step KOCH (74.5) 

I'm A Flirt ZOMBA (76.6) 

Go Getta IDJMG (65.5) 

Last Night ATLANTIC (66.2) 

Rock Yo Hips WARNER BROS. (73.8) 

Because Of You IDJMG (77.1) 

Like A Boy zOtABA (73.1) 

Upgrade U COLUMBIA (82.7) 

Dula Jy System comma (69.3) 

Come With Me UNIVERSAL MOTOWN (82.8) 

Circle UNIVERSAL MOTOWN (77.3) 

hen I See You NG (82.3) 

"RHYTHMIC AIRPLAY 

R 

11 

12 

13 

15 

20 

21 

24 

25 

26 

36 

47 

48 

56 

Don't Matter UNIVERSAL MOTOWN (68.5) 

Ice Box COLUMBIA (76.0) 

Say It Right INTERSCOPE (75.4) 

Site t To Me HTERSCOPE (80.3) 

Because 01 You IDJMG (77.1) 

What Goes Around...Comes Around ZOMBA(78.7) 

Poppio ZOMBA (86.6) 

LYE ;, PPE (88.7) 
.r rr/'a !' +/>' , IOJMG(65.5) 

ß 30N_E THUGS-N HARMONY F i Tried IHIEHSCOPE (70.3) 

2 Step KOCH 4.5) 

When It Was Me RMG (70.9) 

Like A Boy ZOMBA (72.8) 

2 

6 

7 

13 

16 

17 

20 

24 

27 

35 

36 

37 

40 

ADULT R &B AND RHYTHMIC AIRPLAY 72 adult R&B stations and 68 rhythmic stations are 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. 
© 2007 Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. HOT R &B/HIP -HOP 
SINGLES SALES: this data is used to compile Hot R&B/Hip -Hop Songs. © 2007 Nielsen 
Blsíress Media, Inc and Nielsen SoundScan, Inc. HITPREDICTOR: © 2007, Promosquad 
and HitPredictor are trademarks of Think Fast LLC. 
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MAR 
17 

n HOT 

COUNTRY ,SONGS 
_ W 

3° w 3 á3 á 3ó 
TITLE Artist 

IMPRNT 8 NUMBER / PROMOTION LABEL. 

26 
LADIES LOVE COUNTRY 3CYS 

I ROGERS (J.JOHNSON,G.TEREN,R.RUTF ERFORD) 

o 

12 13 9 

111) 
14 18 

'1 22 

e 
a23 23 17 

a 
CD 

m 
Q 32 33 

Trace Adkins 
0 CAPITOL NASHVILLE 

BEER IN MEXICO 
NNON,K.CHESNEY (K.CHESNEY) 

WATCHING YOU 
- ';'JITT,R,ATKINS (R,ATKINS,S.DEAN,B.G.WHITE 

STUPID BOY 
. URBAN (S.BUXTON.D.BRYANT,D. BERG) 

LAST DOLLAR (FLY AWAY) 
!RE.T.MCGRAW,D.SMITH (W.K.ALPHIN) 

ANY "JAY 
.,BRIDE (M.MCBRIDE,B.WARREN.B.WARREN) 

WASTED 
RIGHT (T VERGES. M- GREEN.H LINDSEY) 

Kenny Chesney 
O BNA 

Rodney Atkins 
e CURB 

Keith Urban 
e CAPITOL NASHVILLE 

Tim McGraw 
0 CURB 

Martina McBride 
0 RCA 

Carrie Underwood 
O ARISTA /ARISTA NASHVILL 

GREATEST 
GAINER 

STAND 
D HUFF,RASCAL FLATTS (B.DALYD.+RTON( 

Rascal Flatts 
oO LYRIC STREET 

SET TLINE 
SUSH.J.NETTLES (J. NETTLES,K BLSH,T. OWENS) 

ALYSSA LIES 
,,MAN (J. M.CARROLL) 

I LL WAIT FOR YOU 
..': (H- ALLEN,B.ANDERSON) 

HIGH MAINTENANCE WOMAN 
'TH (T.KEITH,T.WILSON,D.SIMPSON) 

LONG TRIP ALONE 
IS,BOGARD,B.BEAVERS D.BENTLEY) 

4 FEELIN' LIKE THAT 
NRIGHT (D.L.MURPHY.I.DEAN,K.TRIBBLE) 

(OU'LL ALWAYS BE MY BABY 
IANSM. BRIGHT (S. EVANS.T. MARTIN ,T SHAPIRO) 

HILLBILLY DELUXE 
d CRIBLER, L W SEMBRI 

Sugarland 
e MERCURY 

Jason Michael Carroll 
e ARISTA NASHVILLE 

Joe Nichols 
e UNIVERSAL SOUTH 

Toby Keith 
O SHOW DOG NASHVILLE 

Dierks Bentley 
0 CAPITOL NASHVILLE 

Gary Allan 
e MCA NASHVILLE 

Sara Evans 
e RCA 

Brooks & Dunn 
e ARISTA NASHVILL, 

AIR 
POWER 

GOOD DIRECTIONS 
R. THIBODEAL) 

Billy Currington 
CI MERCURY 

A WOMAN'S LOVE 
ABUTS (A- JAL+" 

LIPS OF AN ANGEL 
WINKLER-R. 

Alan Jackson 
e0 ARISTA NASHVILI I. 

L. GARVEY,M. KING. A. RODDEN.B. HOWES) 

Jack Ingram 
e BIG MACHIN 

26 26 

26 31 

33 32 

ME AND GOD 
F.ROGERS (J.TURNER) 

Josh Turner 
e MCA NASHVILLE 

DON'T MAKE ME 
-OWAN (M. CANNON- GOODMAN,D. BRYANT,D.BERG) 

'FORE SHE WAS MAMA 
;TEGALL (C.BEATHARD.P,O'DONNEL) 

MOMENTS 
J.LEO.T.GENTRV (A.TATE,S. TATE,D. BERG) 

FIND OUT WHO YOUR FRIENDS ARE 
T. LAWRENCE,J.KING (C .BEATHARD. E. HILL) 

LUCKY MAN 
M,WRIGHT,R.RUTHERFORD (D. C.LEE,D TURNBULL) 

DIXIE LULLABY 
U GEHMAN,J.POLLARD (P.GREEN,PDAVIS.J. POLLARD) 

STARTIN' WITH ME 
1 R OCHER (J.OWEN,K. MARVELL.J.RITCHEY) 

I KEEP COMING BACK 
M WILLIAMS (S.ROBSON.J.STEELE) 

LOST IN THIS MOMENT 
J. RI ;H,B.KENNY (K,ANDERSON,R.CLAWSON,J. D. RICH) 

JOHNNY CASH 
M. KADA IJ. RICH,V.MCGEHE.R,CLAWSON) 

Blake Shelton 
IS WARNER BROS, /WRE 

Clay Walker 
0 ASYLUM -CURD 

Emerson Drive 
at MIDAS /NEW REVOLUTION 

Tracy Lawrence 
e ROCKY COMFORT /CBE 

Montgomery Gentry 
e COLUMBIA 

Pat Green 
e BRA 

Jake Owen 
e RCA 

Josh Gracin 
LYRIC STREET 

Big & Rich 
WARNER BROS./WR", 

Jason Aldean 
BROKEN FM 

x TITLE 
RODUCER(SON(WRITT_t) 

5 

11 

12 

13 

14 

14 

16 

17 

8 

S0 

21 

21 

23 

24 

2F 

2E 

27 

28 

29 

30 

Single s 

duo's 'fifth 

10, and fol- 
lows "Want 

To," which 

Spent two 
wens at 

No.1 in 

December. 

Song makes 
14.3 mill on 

impressions 13 

at 119 moni- 
tored station 

achieving 

Airpower in ° 

22nd chart :. 

week. 

Sing e ties 

"Holy Water" 

as the duo s 

fastest- rising 

song to date. 

"Water' 
peaked at No. 

15 in January 

2005 

4,? 

51 51 51 

60 57 

CD ® 
CD CI 

58 55 

Q 59 - 

4i/ 57 52 

58 54 36 

112 
55 38 

Art st 
IMPRINT 8 NUMBER PROMOTION LAEAI 

ISN'T THAT EVETHING 
L JAMES (Il PLC<.T.L -JAKE; B DALY) 

Danielle Peak 
e BIG MACH (I 

A DIFFERENT W .RLD 
+J A. MILLER.D.OLI /ER (M.N_;LER,J.HANSON,TMARTIN) 

COME TO BED 
SNRIGHT,J.RICH,S.WILSBF WAMCGEHE,J,RICH) 

GUYS LIKE ME 
JOYCE (E.CHURC-I,D.RJ"TAI) 

TEARDROPS ON MW GUITAR 
CHAPMAN (T.SWFT.L.FCSEI 

ISN'T SHE 
BLACK,CAROLINr RAIN (Ra7YER,PDOUGLAS,R. HARBIN) 

I WONDER 
E CHANCEY (K. PICK. ER.C.LIICSEY,A.MAYO,K.ROCHELLE) 

MISSING YOU 2007 
WAITE.S.BAGGETT (J.WAIYI,4.LEONARD,C.SANFORD) 

COME ON RAIN 
! JOHNSON (D.JOHISON, Jt. NCH) 

I GOT MORE 
SI WRIGHT,R.RUTHERFORD J C ILLINS,R.RUTHERFORD) 

THAT KIND OF DAY 
D HUFF.C.WISEMAN S.BATTDHJ. STOVER,G.BARNHILL) 

HOUSE LIKE THA- 
TERMINI,B.J.WALECR,JR ,n,DHNSON) 

SAY YES 
II DRAKE,B.DECKER B.JAMES CSCHLIT2,J. TURNER) 

Bucky Covington 
LYRIC STRE3 

Gretchen Wilsc n 

COLUMI 

Eric Church 
0 CAPITOL NASHVII 

Taylor Swdt 
e BIG MACHA 

Carolina Ran 
e EOU' 

Kellie PicklEr 
e A',- 

Alison Krauss And John Wait 
e ROUND: 

Steve Hol- 
e CUE 

Cole Deggs And The Lonesome 
COLUMB- 

Sarah Buxtor 
LYRIC SOREL 

Donovan Chapmar 
O CATEGORY 

Dusty Drake 
0 BIG MACHU: 

A LITTLE MORE YOL Little Big Town 
KIRKPATRICK,LITTIE BIG 10Á01 (WKIRKPATRICK.K ROADS, PSWEET,K.FAIRCHILD,J.WESTBROOK) OO EON,' 

SPOKEN LIKE A MF. Blaine Larsen 
T JOFINSON,R,L,FEEK (D.FRAEIUF,E.HILL,J.KEAR) a GIANTSLAYER. B1: 

WHAT I DID LAST NIGHT Catherine Britt 
B BEAVERS (C.BRITT,A.PINSON RI - 

TAKE IT ALL OUT OA ME Mark Wills 
B JAMES (J.COLLINS.N.MOBL') 0 EDE 

ALL MY FRIENDS SAY Luke Bryan 
:. STEVENS (L.BRYAN,..STECEN3,_,WILSON) a CAPITOL NASHVII 

MORE Rockie Lynne 
CHANCEY IR. LYNNE, 1 MORLAV e UNIVERSAL SCR 

TICKS 
ERDGERS (B.PAISLEY,L.LOVELA)E.T.OWENS) 

Brad Paisley 
ARISTA NASHVILLE 

NOTHING TO PROVE 
Er BRIGHT (J.COLLINS,N,MOBLEd; 

FLAT ON THE =LOC 
I BROWN,J.L.SLOAS (BJAMESANONROE) 

TENNESSEE 
LEVENTHAL,R.DEPOFI(J.HAR'. 

TOUGH 
'L MORGAN,PO'DONNEL,K.STEIALL (M.CRISWELL,J.LEATHERS) 

BOMSHEL STOMP 
C HOWARD,E.PITTARELII (BUFF FIFTY O.,E. PITTARELLI,C.CLARK) 

CALLING ME Kenny 
U HUFF (C.WISEMAN,A.F OBOFF: 

MISSING MISSOURI 
41. BRIGHT.S.EVANS (M.IERR,T T7+I_INSON,D.WELLS) 

ONE MORE GODDBWE 
A FOSTER (R.ROGERS,CJNGEFSJ_LD 

SEPARATE WAYS 
PWORLEY (B.ANDERSONW.WI :Qtl 
HE BELIEVED 

nPE'IN (A.TIPPIN,TSIPF IN) 

Lonestar 

Katrina Elam 
UNIVERSAL SO.. 

The Wreckers 
e MAVERICK/WARNER BROS.'WF'. 

Craig Morgan 
BE BROKEN BA':. 

Bomshel 
OeGUI 

Rogers Featuring Don Henley 
e CAPITOL NASHVII 

Sara Evans 
c3 Rl. 

Randy Rogers Band 
e MERCE - 

Rick Trevino 
WARNER BROS.IWR. 

Aaron Tippin 
e NIPPITARUU 

52 

5,3 

52 

5c 

56 

55 

ARTIST /Title LABEL (Score) Chart Rank 

COUNTRY 

Ladies Love Country Boys CAPITOL (90.4) 

Beer In Mexico BNA (79.9) 

Stop d Boy CAPITOL (79.5) 

Last ) ollar (Fly Away) CURB (82.7) 

Anyway RCA (80.7) 

Wasted ARISTA NASHVILLE (81.9) 

Stand LYRIC STREET (87.9) 

Settlin' MERCURY (89.6) 

4 

7 

8 

ARTI ST/Title'LABE L -(SAO re) 

EAT. 

See chart legend or rules and explanations. Yellow indicates recently tested title. 

indicates New Release. 

Ctrarl Rank ARTIST TaN 1 -E ¡ScorI" 

I'll Wait For You UNIVERSAL (91.5) 

High Maintenance Woman SHOW DOG NASHVILLE (78.7) 

Long Trip Alone CAPITOL (82.0) 

A Feelin' Like That MCA NASHVILLE (81.8) 

You'll Always Be My Baby RCA (89.5) 

Good Directions MERCURY (90.7) 

A Woman's _eve ARISTA NASHVILLE (88.4) 

Don't Make Me WARNER BROS. (87.7) 

Moments NEW REVOLUTION (81.8) 

11 

12 

13 

14 

15 

17 

18 

21 

23 

Find Out Who Your Friends Are cos (88.4) 

Lucky Man COLUMBIA (94.7) 

3lartin' With Me RCA (88.2) 

A Different World LYRIC STREET(76.7) 

Come To Bed COLUMBIA (82.5) 

I Wonder BNA (84.8) 

Ccme On Rain CURB (77.01 

Char, Rank 

24 

25 

27 

32 

33 

37 

39 

Don't miss another important 

R &R COU NTR .1)AIIIIX 

(J p I)A I I. 
Visit www.radioandrecords.com to sign up for your free daily 
County Radio Blast. 

RaclioanclRec;orcls.c;om 
HOT COUNTRY SONGS: 120 country stations are electronically monitored by 
Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower award- 
ed to songs appearing in the top 20 on both the BDS Airplay and Audience charts 
for the first time with increases in both detections and audience. © 2007 Nielsen 
Business ibfedia, Inc. All rights reserved. 
HITPREDICTOR: © 2007, Promosquad and HitPredictor are trademarks of Think 
Fast LLC. 
ALL CHARTS: See Chart Legend for rules and explanations. 

BETWEEN THE BULLETS wjessen n billboard.com 

PAISLEY'S `TICKS' CLICKS HOT 
Brad Paisley takes the Hot Shot Debut with 

"Ticks," which he premiered during the 
tracking week at the annual Country Radio 

Seminar in Nashville. 

The song could benefit from that perform- 

ance on next issue's chart as convention at- 

tendees will no doubt be eager to share the 

clever song with listeners, which describes a 

male suitor offering to check his love interest 
for ticks following a walk in the woods. 

"Ticks" introduces a currently untitled 

SHOT DEBUT 
Paisley album, which doesn't yet have a street 

date. With only three days of spins, the 
comedic track bows with 632,000 audience 

impressions at 18 monitored stations. 

Concurrently, Trace Adkins spends a second 

week atop Hot Country Songs with "Ladies 

Love Country Boys," his second chart- topper 

but his first to hold No. 1 for more than one 

week. The single posts a sizable increase in its 

second week on top, up 995,000 impressions at 

120 monitored stations. -Wade Jessen 

Data for week of MARCH 17, 2007 I For chart reprints call 646.654.4633 Go to www_billboard.biz for complete chart data 63 
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Mana 
WARNER LA 

Ricky Martin Featuring La Marl 
SONY BMA NG' 

David Bisbal 
UNIVERSAL L /,/ 

Rakim & Ken -Y 8 

PINA /UNIVERSAL LA. I 

Wisin & Yandel Featuring Los Vaqueros 
9 

WY /MAC LA 

Mana 
WARNER I 

Los Rieleros Del Norte 

La 5A Estacion 
10 

SONY BMG N( -' 

Wisin & Yandel 
MACr. 

Yurid,a 
16 

SONY BMG ND., 

AIRPLAY MONITORED BY 

Nielsen 
Broadcast Data 
Systems 

SALES DATA COMPILED BY 

Nielsen 
SoundScan 

VICENTE FERNANDEZ La Tragedia Del Vaquero 
'G NORTE (13.98) 

HOT LAIN SONGS: A panel of 102 stations (27 Latin pop, 12 tropical, 13 Latin rhythm, 50 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. 2007 Nielsen Business Media. Inc. 
All rights -eserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2007, Nielsen Business Media, Inc. and Nielsen SoundScan. Inc. All rights reserved. 

MAR 
17 

2007 1 

( H07 
LÁI'IN SONGS rm 

3 

® 
2 

4 

Y I. TITLE 
rá 3ó PHCOUCER(SONGWRITER) 

6 
El ESE 

,DILLEN (G.GLESS) 

SOLA 

GREATEST 
INER 

CADA VEZ QUE PIENSO EN TI 

- - -- ',IIREZ CORRAL {L;ROD4E: 

4 iE LO AGRADEZCO, PERO NO 
1A SANZ) 

6 8 

O 23 <6 

O 14 'G 

O 11 18 

10 5 7 

11 9 13 

12 2 4 

12 11 

14 10 13 

19 25 

16 13 12 

21 23 i Esi 
15 6 6 

18 16 

at 2227 

CD26 14 

® 37 42 

24 20 22 

25 17 15 

Artist 
IMPRINT PROMOTION LABEL 

Conjunto Primavera 
1 

Hector ' El Father 

Los Creadorez Del Pasito Duraguense De Alfredo Ramirez 

Alejandro Sanz Featuring Shakira 

MANDA UNA SENAL 
4I EZ (FOLVERA) 

TU RECUERDO 

A1V1AR ES LO QUE QUIERO 
5 (D.DE MARIA) 

IGUAL QUE AYER 
LLTS MAGNIFICAS (K.VASOUEZ.J. NIEVES,R. PINA) 

PEGAO 
W'SIN 8 YANDEL (J. L. MORERA,L.VEGUILLA) 

BENDITA TU LUZ 
F OLVERA,A.GONZALEZ (EOLVERA.S.VALLIN) 

DIME QUIEN ES 
LOS RIELEROS DEL NORTE (C. PANTS FLORES) 

SHORTY SHORTY 
S. TEJADA (S. TEJADA) 

LA NOCHE PERFECTA 
- E PEREZ (R. RUBIO) 

Xtreme 2 

LA CALLE /UNIV^:." '. 

El Chapo De Sinaloa 
11 

ME MUERO 
-. 'LA (N.JIMENEZ) 

LA LLAVE DE MI CORAZON 
.. L. GUERRA (J.L.GUERRA) 

ANTES DE QUE TE VAYAS 
.1. A. SOLIS (C 

QUE LLOREN 

SI NOS QUEDARA POCO TIEMPO 

Juan Luis Guerra 440 
15 

EMI TELL, 

Marco Antonio Solis 
3 

FORO 'v 

Ivy Queen 
17 

Chayanne 
18 

PAM PAM 
NA,M-E.MA6)S) 

COMO YO NADIE TE HA AMADO 

LOBO DOMESTICADO 
LJ- SEBASTIAN) 

DON'T CRY 
"'E JESUS BAEZJ: .r >L.S PINEDA L rEREZ,NEW Vc^.IEA) 

Valentin Elizalde 
21 

INIVERSAL LP5" 

Toby Love 
13 

SONY BMG NG' 

TODO SE DERRUMBO 
. S, F. :ANDRO,A NI/. JALENA) 

DUE HICISTE 
E s J,ROMERO; M ANTHONY) 

Pepe Aguilar 
EMI TELL'. 

Jennifer Lopez 
EPIC /SONY BMG No- 

IRREEMPLAZABLE Beyonce 
COLUr,.., 

23 

20 

4 

The revolving 

door at No. 1 

continues as 

the band 

scores its 

third No. 1, 

the first for a 

regional 

Mexican 

group since 

2005. 

Not since 

May 2004 
have there 

been four 

new No. 1s in 

fourconsecu- 
Uve weeks. 

The streak 

may continue 
with the 

surging Los 

Creadorez 

(No. 3). 

The singer's 
fifth- highest 

debut; his 

best start 

since "Un 

Siglo Sin Ti" 

began at No. 

5 in 2003. 

W TITLE 

MI CORAZONCITO 
Oa L SANTOS (A 

NO SE DE ELLA (MY SPACE) 

26 30 34 

27 27 21 

28 25 31 

29 29 35 

33 26 

40 49 

® 38 50 

33 24 20 

45 

35 28 28 

48 43 

® 43 

38 32 30 

39 36 32 

40 34 29 © 
42 39 38 

43 35 37 

Q 42 45 

Y9 

O ® 
m® 
O ® 
O CI 

v 

rs,ND, 

COMO ENTENDER 
S) u.A .MUDEZ) 

INVIERNO 
" PTMANN) 

SI TU NO ESTAS 

TAL VEZ 

UN IDIOTA COMO YO 

I WANNA LOVE YOU 

FLACA O GORDITA 

ó 
Artist 6 

IMPRINT: PROMOTION LABEL 
Wa 

Aventura 
PREMIUM LATIN 

Don Omar Featuring Wisin & Yandel 
VI /MACHETE 

Jennifer Pena 
UNIVISION, 

Reik 
_UNY BMG SORT) 

Sin Bandera 
SONY BMG NORTE 

Los Primos De Durango 
MAR INTERNACIONAL 

?,R.TREVIZO, 
Duelo 

UNIVISION 

Akon Featuring Snoop Dogg 
KONVICT'UPFRONT,SRC /UNIVERSAL MOTOWN 

OUS SANTOS' 

PEGATE 
R MARTIN.R.TAVARE,T.TORRES, 

FANTASMA 
LADEN ¡F ORTIZ) 

Y AQUI ESTOY 
=1,5 )A GABRIEL) 

LE COMPRE LA MUERTE A MI HIJO 

Olga Tanon 
UNIVISION 

Ricky Martin 
v BMG NORTE 

Zion 
BABY 

K -Paz De La Sierra Duet With Ana Gabriel 
DISA /EDIMONSA 

Los Tigres Del Norte 
80N0515V 

CUANDO BAJA LA MAREA Diana Reyes 
MUSIMER /UNIVERSAL LAS.'. 

TUS PALABRAS 
A ENTERTAINMENT GROUP (L.L DIAZ) 

Banda El Recodo 
FONOVISA 

SIENTE EL BOOM Tito "El Bambino" Featuring Randy 
''I R,OJ GIANN (TITO EL BAMB:NO,R.ORTIZ.DE LA GHETTO,JOWELL. DJ GIANNI EMI TELEVISA 

DAME 
(C,LARA) 

Y SI VOLVIERA A NACER 
.ISTED (P.SOSA) 

LA MAESTRA 
E. PAZ) 

EL HOMBRE DE NEGRO 
IM. RUVALCABA) 

EL PAPA DE LOS POLLITOS 
, .CERO LARA) 

DETALLES 
-' ' HERNANDEZ) 

PARA IMPRESIONARTE 

26 

20 

25 

11 

18 

31 

32 

16 

3Y. 

25 

22 

37 

23 

32 

29 

41 

RBD 
36 

EMI TELEVISA 

Alegres De La Sierra 
33 

EDIMAL 

Sergio Vega A2 
SONY BMG NORTE 

Los Huracanes Del Norte d5 
UNIVISIOr, 

Los Tucanes De Tijuana 
051510ION 

Los Tigres Del Norte 
FONOVISA 

El Coyote Y Su Banda Tierra Santa 
UNIVISION 

TU AMOR NO ES GARANTIA Anais 
UNIVISION 

Artangel CHICA VIRTUAL 
FLOW 

46 

47 

40 

49 

44 

IPUTIN ALBUMS. 
W 3o W ARTIST 

NOT SHOE 
BRUT 

3 2 

3 1 1 

t ` 4 

LL 6 

6 2 3 

7 5 4 

8 5 5 

> 9 12 

10 7 7 

11 11 15 

12 12 10 

17 13 - 

23 61 

Title 
... L ABEL iPRIC_ 

MARCO ANTONIO SOLIS La Historia Continua.. Parte Ill 

VALENTIN ELIZALDE Lobo Domesticado 

VALENTIN ELIZALDE 

GREATEST 
GAINER 

Xó 
U 6 

2 

Vencedor 5. 

LOS CAMINANTES La H,siv ia.. Lo Mas Chub, Chub. Chub 

K.O.B.: Live 
JFIE CL LC DOD, 4- 

AVENTURA 

LOS CREAOONFZ De PASDODIILIGUEeE DE AIArEDO WIMWEZ nao. Redo M's Cm< u 
7)15A 720982 (11.98) 

MANA 
NARNER LATINA 63661 (18.98) 

RBD 
L)" TELE,PEA 75852 (13 98) 

DON OMAR 
.... ::CHETE (15.98) 

DIANA REYES 
'!NIVERSAL LATINO 008411 (12.98) 

Amar Es Combatir ;2 

Celestial 

King Of Kings 

LEO DAN 
.5 6MG NORTE 02936 (14,98) 

LOS TUCANES DE TIJUANA El Papa De Los Pollitos 
UNIVISION 310947/ÚG (13.98) 

VARIOUS ARTISTS WY Records Presents: Los Vaqueros 
''ACHETE (13 981 

Te Voy A Mostrar 

La Historia 

WISIN & YANDEL 

PACE 
SETTER 

XTREME 

JENNIFER PENA 

Pa'l Mundo 

Haciendo Historia 

Dicen Que El Tiempo 

VALENTIN ELIZALDE la Historia: Homenaje A "B Gallo De Oro" 

MARCO ANTONIO SOLIS La Historia Continua.. Parte II 

'ONOVISA 351843,48 (13.98) O+ 

19 17 
LUNY TUNES & TAINY Mas Flow: Los Benjamins 
MAS FLOW 230013 /MACHETE (15.98) 

20 14 78 

o 1919 

Ell 
® © 
25 16 8 

VARIOUS ARTISTS NOW Latino 2 

BRONCO / LOS BUMS í LOS TEMERARIOS BBT 
FONOVISA 352772/UG (10.96) 

LOS CUATES DE SINALOA Puro Sierreno Bravo 
'.,IRTE 04734 (11.98) 

ALEGRES DE LA SIERRA Lagrimas En La Sierra 
,, ATINO 622349 (10.98) 

RAKIM & KEN -Y Masterpiece: Nuestra Obra Maestra 
-0183 /UNIVERSAL LATINO (15 -98) 

CONJUNTO PRIMAVERA El Amor Que Nunca Fue 
352971/UG (12.98) 

3 

26 

29 

30 

1 31 

1 32 

1 33 

1 34 

x 
Y 

3Y" ó 
ARTIST W 

No 
W 3 á 

21 27 
HECTOR 'EL FATHER 

22 11 

24 24 

25 35 

18 14 

20 25 

26 21 

28 39 

32 31 

5 35 33 37 

8 36 27 13 

3 0 35 65 

2 0 40 56 

39 41 43 

15 40 37 49 

16 

13 

2 

1 44 36 28 

2 45 38 33 

7 46 

22 47 44 16 

41 31 26 

42 34 29 

43 39 23 

Title E 

The Bad Boy 

MARCO ANTONIO SOLIS Trozos De Mi Alma 2 
.961 ± 

ANA GABRIEL La Reina Canta A Mexico 

JOSE LUIS RODRIGUEZ La Historia Del Puma 

YURIDIA 
ooYBocnvRIE02496(14-98) 

Habla El Corazon 

AS.qMFAMWtl PROEM 6U.BA ALL SUR From Kumba Kings ToKUrMliaNlSt,,. 

EIv1l TELEVISA 73597 (15.98) 

VALENTIN ELIZALDE 
vERSAL LATINO 004333 19.981 

En Vivo Vol. Il 

MONCHY & ALEXANDRA Exitos 
^VV BMG NORTE (18 98, 

LOS BUKIS 30 Recuerdos 

RAMON AYALA Y SUS BRAVOS DEL NORTE 30 Corridos: Hlslorias Norton., 
EREODIE 1960 (14.98) 

RICKY MARTIN Ricky Martin: MTV Unplugged 
9055 BMG NORTE 00909 (16.98) 

JULIETA VENEGAS 
TO/ BMG NORTE 83425 (14.98) 

Limon Y Sal 

El Mundo Se Equivoca LA 5A ESTACION 
. .. .. 'J (15.98) 

INTOCABLE Crossroads: Cruce De Caminos 
. .5875 (15.98) AS) 

ANA GABRIEL Historia De Una Reina 
IE 95902 (15.98) 

GIPSY KINGS 
59 WARNER BROS (18.98) 

Pasajero 

SIN BANDERA Pasado -5 116 96) 

RICARDO MONTANER Las Mejores Canciones Del Mundo 

ALEJANDRO SANZ El Tren De Los Momentos 
AANER LATINA 6:002 (1( 98) 

VARIOUS ARTISTS Duranguenses De Corazon: Mì Amor Por T1 

- 71055 (10.98) 

42 62 AVENTURA God's Project 
r^ SONY BMG NORTE (13.98) 

23 48 

2 Q 
4 50 

ANDREA BOCELL) Amor 
. E'EMUSIC 066144 /UNIVERSAL LATINO 118 -98) 

43 52 
LOS TIGRES DEL NORTE La Muerte Del Soplon 

352922/UG (15.98) 

50 48 

45 46 

CALLE 13 
..,. U:': 98875 SONY 01,15 NORTE (15.981 

Calle 13 

LOS ORIGINALES DE SAN JUAN Linea De Oro 

W 3 63 ARTIST 3 Wa 3ó MPRWT 8 NU1,4BE1. . - 

51 48 36 

1 52 46 41 

9 53 52 58 

Title 
G LABEL Whir , á° 

K -PAZ DE LA SIERRA Conquistando Corazones 

LOS RIELEROS DEL NORTE Linea De Oro 
45 

20 54 55 67 
DADDY YANKEE Barrio Fino: En Directo vr 

,.07035. INTERSCOPE(12 -98)'1/ 

14 58 54 

2 56 51 45 

LOS BUKIS 
^'.UVISA 352697/ÚG (5.98) 

Linea De Oro 

La Mejor... Coleccion LOS BUKIS 
'. AVISA 352962/ÚG (10.98) 

21 57 53 
JENNI RIVERA Parrandera, Rebelde Y Atrevida 

1VISA 3521651UG (13.98) C1 ® LIBERACION 30 Aniversario Duetos 
'21012 (11,98) 

11 

6 
59 

KINTO SOL 
v SION 311038/0G (12.98) 

Los Hijos Del Maiz 

16 60 47 55 
R.K.M. & KEN -Y Masterpiece: Sold Out 
_ ':APR 008074 /UNIVERSAL LATINO (12.98) 

1 61 

13 

5 

12 

54 50 
ALACRANES MUSICAL Linea De Oro 
i ':)VISION 311023.31G (5 -98) 

26 

23 

10 

58 

30 

7 

33 

62 60 53 
FONOVIS A 3 

CONJUNTO PRIMAVERA Para Ti...Nuestra Historia 
6 

s. `C. 9 

57 68 

O ® 
O 69 40 

© ® 
12 67 56 71 

23 

3 

O 
O 

10 70 

2 

11 

6 

37 

66 64 

65 70 

61 57 

® 

75 

62 60 

68 66 

67 72 

70 47 

CONJUNTO PRIMAVERA Linea De Oro 

EL CHAPO DE SINALOA La Noche Perfecta 
' A 720802 (10.98) 

JOSE FELICIANO Jose Feliciano Y Amigos 
7,452 /UNIVERSAL LATINO (14,981 

TITO NIEVES Canciones Clasicas De Marco Antonio Solis 
330022/UG U 

MARIANO BARBA Aliado Del Tiempo 
'-)CEE SOUND 10423 115.981 

VALENTIN ELIZALDE Soy Asi 
':'VERSAL LATINO 004663 (9.98) OO 

JUAN GABRIEL La Historia Del Divo 
`1Y BMG NORTE 81079 (15.98) 

JAVIER SOLIS La Historia De Javier Solis 
BMG NORTE 88292 (14.98) B' 

LOS HUMILDES VS LA MIGRA Los Humildes Vs. La Migra 
,ATINO 41593/BCI (6.981 

LOS HOROSCOPOS DE DURANGO Desatados 
HA 720955 (11.98) 

MARC ANTHONY Sigo Siendo Yo 
11v BMG NORTE 81251 (18,98) 

RICARDO ARJONA 
'iis BMG NORTE 67549 (18.98) + 

REIK 
':Y BMG NORTE 70213 (14.981 

Adentre 

Seuencia 

51 

22 

33 

66 

37 

53 

4 

4 

65 

4 

2 

3 

31 

64 Co to www.billboard.biz for complete chart data Data for week of MARCH 17, 2007 CHARTS LEGEND on Page 68 
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AIRPLAY CHARTS: Panels of 27 Lath pop. 12 tropical. 13 Latin -hytim 50 regona Mexican staDons. respectively are electronically monitored 24 
^ours a day. 7 days a week. rt 2007 Nelsen Busness Veda. Inc. Ai rights refnied.aLB.JM CHARTS: See Charts Legend for rules and explanations. 

AIRPLAY MONITORED SALES DATA COMPILED BY 20.37. Nelsen BJsness Media Inc. and Nielsen SoundScan. Inc. All rights reserved. 

Nielsen 
Broadcast Data 
% stems 

Nielsen 
SounOScan 

LATIN AIRPLAY 

P()P,M 

3 
TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

MANDA UNA SENAL 
MANA (WARNER LATINA) 

2 3 
TU RECUERDO 
RICKY MARTIN FEATURING LA MARI (SONY BMG NORTE) 

3 1 TE LO AGRADEZCO, PERO NO 
ALEJANDRO SANZ FEATURING SHAKIRA (WARNER LATINA) 

4 2 ME MUERO 
LA 5A ESTACION (SONY BMG NORTE) A BENDITA TU LUZ i MANA (WARNER LATINA) A 13 AMAR ES LO QUE QUIERO y DAVID BISBAL (UNIVERSAL LATINO) 

O 17 SI NOS QUEDARA POCO TIEMPO V CHAYANNE (SONY BMG NORTE) 

O 6 COMO YO NADIE TE HA AMADO 
YURIDIA (SONY BMG NORTE) A t4 TODO SE DERRUMBO 

- PEPE AGUILAR (EMI TELEVISA) 

10 7 QUE HICISTE 
JENNIFER LOPEZ (EPIC /SONY BMG NORTE) 

8 
INVIERNO 
REIK (SONY BMG NORTE) 

12 
SI TU NO ESTAS 
SIN BANDERA (SONY BMG NORTE) 

9 
PEGATE 
RICKY MARTIN (SONY BMG NORTE) 

19 
LA LLAVE DE MI CORAZON 
JUAN LUIS GUERRA 440 (EMI TELEVISA) 

22 
FLACA O GORDITA 
OLGA TANON (UNIVISION) 

i 

(1) LAPIN ALBE.IVIS 

PC)PrM 

uAC ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) e 

- 
MARCO ANTONIO SOLIS 
LA HISTORIA CONTINUA... PARTE III (FONOVISA /UG) 

See chart legend for Hot Dance Club Play and Hot Dance Singles Sales -kola's and explanations. rt. 2007, Nielsen Business Media. Inc. 
and Nielsen SoundScan, Inc. All rights reserved. HOT DANCE 4IRPJIf: 7 dance stations are electronically monitored by Nielsen 

Brc dcast Data Systems. See chart legend to rules and explanations_ : 2007, Nielsen Business Media. Inc. All rights reserved. 

" 
MAR 

17 

2 MANA 
AMAR ES COMBATIR (WARNER LATINA) 

o 
k7 

8 

IO 

2 
RBD 
CELESTIAL (EMI TELEVISA) 

3 
LEO DAN 
LA HISTORIA (SONY BMG NORTE) 

JENNIFER PENA 
DICEN 0UE EL TIEMPO (UNIVISION /UG) 

8 
MARCO ANTONIO SOLIS 
LA HISTORIA CONTINUA... PARTE II (FONOVISA/UG) 

4 
VARIOUS ARTISTS 
NOW LATINO 2 ORA NAG STRATEGIC NMRIE NLG (9CUREMMIA96WIM ERSOL LATINO) 

7 MARCO ANTONIO SOLIS 
TROZOS DE MI ALMA 2 (FONOVISA/UG) 

9 
JOSE LUIS RODRIGUEZ 
LA HISTORIA DEL PUMA (SONY BMG NORTE) 

5 
YURIDIA 
HABLA EL COPASEN (SONY BMG NORTE) 

11 A . QUINTANILLA III PRESENTS KUMBIA ALL STARZ 
6 

_2 ,0 RICKY MARTIN 
RICKY MARTIN: MN UNPLUGGED (SONY BMG NORTE) 

3 JULIETA VENEGAS 
LIMON Y SAL (SONY BMG NORTE) 

- 7 LA 5A ESTACION 
L MUNDO SE EQUIVOCA (SONY BMG NORTE) 

PROM KUMBIA KINGS TO KUMBIA ALL STARZ (EMI TELEVISA) 

ANA GABRIEL 
HISTORIA DE UNA REINA (SONY BMG NORTE) 

o 
3 MI CORAZONCITO 

AVENTURA (PREMIUM LATIN) 

9 

TITLE 
ARTIST (IMPRINT i PROMOTION LABEL) 

LA LLAVE DE MI CORAZON 
JUAN LUIS GUERRA 440 (EMI TELEVISA) 

IGUAL QUE AYER 
RAKIM 8 KEN -Y (PINA/UNIVERSAL LATINO) 

EN EL AMOR 
JOE VERAS (J 8 N) 

Q 
6 

o 
8 

1111 

16 
AMAR ES LO QUE QUIERO 
DAVID BISBAL (UNIVERSAL LATINO) 

5 QUE PRECIO TIENE EL CIELO 
MARC ANTHONY (SONY BMG NORTE) 

12 QUE LLOREN 
IVY QUEEN ( UNIVISION) 

18 

7 

23 

11 6 

12 13 

13 15 

LOS INFIELES 
AVENTURA (PREMIUM LATIN) 

MAS QUE TU AMIGO 
TITO NIEVES (LA CALLE/UNIVISION) 

NUNCA HABLA LLORADO ASI 
VICTOR MANUELLE FEATURING DON OMAR (SONY BMG NORTE) 

ARROZ CON HABICHUELA 
EL GRAN COMBO DE PUERTO RICO (DISCOS 605/SONY BMG NORTE) 

SOLA 
HECTOR' EL FATHER' (VI /MACHETE) 

NO VUELVO CONTIGO 
FRANKIE NEGRON (LA CALLE/UNIVISION) 

SIENTE EL BOOM 
TITO "EL BAMBINO. FEATURING RANDY (EMI TELEVISA) 

SHORTY SHORTY 
KTREME (LA CALLE / UNIVISION) 

REGIONAL IVIEAICAW 

3 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

CADA VEZ QUE PIENSO EN TI 
LOS CRE/ODB211EL PLUM DU/IMMENSE DE ALFREDO RAMIRFt n 

ESE 
CONJUNTO PRIMAVERA (FONOVISA) 

DIME QUIEN ES 
LOS RIELEROS DEL NORTE (FONOVISA) 

LA NOCHE PERFECTA 
EL CHAPO DE SINALOA (DISA) 

LOBO DOMESTICADO 
VALENTIN ELIZALDE (UNIVERSAL LATINO) 

TAL VEZ 
LOS PRIMOS DE DURANGO (MAR INTERNACIONAL) 

MAS ALLA DEL SOL 
JOAN SEBASTIAN (MUSART /BALBOA) 

UN IDIOTA COMO YO 
DUELO ( UNIVISION) 

Y AQUI ESTOY 
K -PAZ DE LA SIERRA DUET WITH ANA GABRIEL (DISA/EDIMONSA) 

LE COMPRE LA MUERTE A MI HIJO 
LOS TIGRES DEL NORTE (FONOVISA) 

CUANDO BAJA LA MAREA 
DIANA REYES (MUSIMEX/UNIVERSAL LATINO) 

TUS PALABRAS 
BANDA EL RECODO (FONOVISA) 

10 
Y SI VOLVIERA A NACER 
ALEGRES DE LA SIERRA (EDIMAL/VITA) 

"ID 14 
LA MAESTRA 
SERGIO VEGA (SONY BMG NORTE) 

DE RODILLAS TE PIDO 
ALEGRES OE LA SIERRA (VIVA) 

D ARTIST 
Os TITLE (IMPRINT / DISTRIBUTING LABEL) 

AVENTURA 
K.O.B.: LIVE (PREMIUM LATIN /SONY BMG NORTE) 

XTREME 
HACIENDO HISTORIA (LA CALLE /UG) 

2 
MONCHY & ALEXANDRA 
EIOTOS (J 8 N /SONY BMG NORTE) 

4 1 
AVENTURA 
GODS PROJECT (PREMIUM LATIN /SONY BMG NORTE) 

TITO NIEVES 
CANCIONES CLASICAS DE MARCO ANTONIO SOLIS (LA CALLE/UG) 

" g 
5 

MARC ANTHONY 
SIGO SIENDO YO (SONY BMG NORTE) 

E 

FONSECA 
CORAZON (EM) TELEVISA) 

- 
E 

VARIOUS ARTISTS 
BACHATANITS 2007 (J 8 N) 

MONCHY & ALEXANDRA 
EXIT)S Y MAS (J 8 N /SONY BMG NORTE) 

OLGA TANON 
SOY COMO TU (UNIVISION /UG) 

VARIOUS ARTISTS 
u TT BADATASPEGADIT AS. IO NUEVOY LOMEAS 2008 [1AO D(8 Rel/S1NY BAG ACME) 

4 
VICTOR MANUELLE 
DECISION UNANIME (SONY BMG NORTE) 

EL GRAN COMBO DE PUERTO RICO 
ARROZ CON HABICHUELA (DISCOS 605 /SONY BMG NORTE) 

VARIOUS ARTISTS 
1 

10 BACHATAS PAL' PUEBLO (UNION) 

3 
JARIOUS ARTISTS 
.OS COCOROCOS (SMG/BRC /UNIVERSAL MOTOWN /UMRG) 

REGIONAL IVIE\ICAN,.f 

, 1 

5 Oil 
4 2 L S CRFADOREZ DEL PASITO DIJRAGUBISE DE ALFREDO RAMIREZ 

4510, RECIO MIS CREADOREZ (DISA) 

ARTIST 
7RTLE (IMPRINT I DISTRIBUTING LABEL) 

N ALENTIN ELIZALDE 
LIBO C)MESTICADO (UNIVERSAL LATINO) 

VALENTIN ELIZALDE 
VI KERN (UNIVERSAL LATINO) 

LOS CAMINANTES 
LF HISTORIA... LO MAS CHULO, CHULO, CHULO (SONY BMG NORTE 

4 

t 
ç 

1C 

12 

à 

DIANA REYES 
-EVOY J MOSTRAR (UNIVERSAL LATINO) 

_OS TUCANES DE TIJUANA 
FL PAPA DE LOS POLLITOS (UNIVISION /UG) 

VALENTIN ELIZALDE 
LA HISTORIA: HOMENAJE A 'EL GALLO DE ORO" (SONY BMG NORTE) 

BRONCO / LOS BUKIS / LOS TEMERARIOS 
BBS (FOIIOVISA/US) 

LOS CUATES DE SINALOA 
PARO SIERRENO BRAVO (SONY BMG NORTE) 

ALEGRES DE LA SIERRA 
L*GUMAE EN LA SIERRA (UNIVERSAL LATINO) 

CONJUNTO PRIMAVERA 
El AMOR RUE NUNCA FUE (FONOVISA/UG) 

ANA GABRIEL 
LP REINA CANTA A MEXICO (SONY BMG NORTE) 

VA_ENTIN ELIZALDE 
EN WO VIL. It (UNIVERSAL LATINO) 

LO3 BUKIS 
3O RICUERDOS (FONOVISA/UG) 

%AMON AYALA Y SUS BRAVOS DEL NORTE 
30 CCRRIOOS: HISTORIAS NORTENAS (FREDDIE) 

Data for week of MARCH 17, 2007 I For chart reprints call 646.654.4633 
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2 7 

3 14 

4 6 

g, 7 8 
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1 7 

á72 
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15 5 

5 14 

6 13 

6 
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Ell20 f 

1:5' 25 3 

16 1 

23 1 E 

® 24 4 

CI 21 5 

ry 26 4 

164 18 13 

TITLE 
ARTIST IMPRINT & NUMBER / PRCMOTUN LABEL 

SAY IT RIGHT 
NELLA FURTADO'A1LSL E Y °POND /GE PEN 

I NEED SOMEONE 
RALPH FALCON NERVOUS 20613 

AND I AM TELLING YOU I'M NOT GOING 
JENNIFER HUDSON MUSIC WORLD 'ROMO /CC`UMBIA 

ANGELICUS 
DELERIUM FEAT. (SABLE BARYAKDAFIAN NET -VERK PROMO 

LOVE ME OR HATE ME (F * *K YOU!!!!) 
LADY SOVEREIGN DEF JAM PROMOADJMG 

IRREPLACEABLE 
REYONCE COLUMBIA PROMO 

PUMP 
CHRIS THE GREEK PANAGHI SUB DEEP HAVEN FROMO 

U SPIN ME 
INAYA DAY SILVER LABEL PROMO/TOMMY BOY 

MINIMAL 
PET SHOP BOYS RHINO PROMO 

RUNAWAY 
JAMIROOUAI COLUMBIA PROMO 

AND I AM TELLING YOU I'M NOT GOING 
JENNIFER HOLLIDAY WITH ROSABELS01FA LABEL PRCH YTIOVAY BCY 

ROCK THIS PARTY (EVERYBODY DANCE NOW) 
BOB BNB LAB FEAr. BIG AU a DOUAN/AI VEllOWALVER IABE FAXVIAINIT BOY 

DISCOTECH 
YOUNG LOVE ISLAND PROMO /IDJMG 

SEX 'N' MONEY 
OAKENFOLD FEAT. PMARRL WILLIAMS MANERICK PR)MOIREPRISE 

EMBRACE ME 
LAANA SWEDISH DIVA PROMO 

IT'S JUST SEX 
BILLIE MYERS FRUITLOOP PROMO 

YOU ARE WHY 
DAWN TALLMAN SLAAG PROMO 

RISE 
SAMANTHA JAMES OM PROMO 

STARS ALIGN 
KASKADE ULTRA 1477 

THE CREEPS 
CAMILLE JONES SILVER LABEL 2486/TCMMY BOY 

SOME GIRLS 
HENRI DAUMAN 20884 

TIME AFTER TIME 
KOISHII B HUSH FEAT. CATHERINE MCQUEEN C)ROLSSS 47 

ROCK TO THE RHYTHM 
OJ DAN AUDACIOUS PROMO 

LAY DOWN 
10 MONKEYS FEATURING ABIGAIL PRIDE °ROMO 

DANGEROUS POWER 
GABRIEL 8 DRESDEN FEATURING JAW BURTON CARA/MED N.IUiE DBB 

ARTIST 
5 TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

I a-1 

2 6 

3 

1111 4 70 

Er5 

#1 
39 WKS 

GNARLS BARKLEY 
ST ELSEWHERE DOWNTOWN 70003 A:IAN Tr- 

HE GOOD, THE BAD & THE QUEEN 
TIE 5000, THE BAD 8 THE QUEEN PARLOPHONE 73067AARGIR 

HE RIDDLER & TREVOR SIMPSON 
I LTRA.DANCE 08 ULTRA 1485 

MOGEN HEAP 
SPEAK FOR YOURSELF RCA VICTOR 72532 

5 
VARIOUS ARTISTS 
MEYER FREESTYLE RAZOR 8 TIE 89147 Ill 6 

93 
GORILLAZ 
rMON DAYS PARLOPHONE 73838/VIRGIN 

11, 7 

7 

NIP 3 

8 5 

III12 23 

IW 1.3 5 

10 

17 

111,14 23 

15 54 

ID 18 56 

16 

69 

18 
111120 pr, 19 

23 19 

24 c JOHN DIGWEED 
UENM.SANCE PRESENTS: TRANSRMNS, TEL 2111W 90767 

ral ®® 
-,'GOLDFRAPP ";á,.:, , SUPEINATURE MUTE 9296*0 

17 7 

22 

CEPECHE MODE 
, BEST NONft1EM0001eIMEtMEMIDA8rMT4425BwA%E BROS. C+. 

C'.J SKRIBBLE / VIC LATINO 
Tr RIVEMIX03 THRIVEDANCE 90758/THRIVE 

N ADONNA 
C17JFESSIONS ON A DANCE FLOOR WARNER BRCS. 49x-60 

YDUNG LOVE 
TOI YOUNG TO FIGHT IT ISLAND 008101 /I0JMG 

S 3ISSOR SISTERS 
TA BAH UNIVERSAL MOTOWN 007499 /OMAS 

SKINNY PUPPY 
MYTHMAKER HELL -0 DEATHDAY 6398211/SPY 

THE STARLITE SINGERS 
BEST OF DISCO MALOCY $PHIAL PRODUCTS 52728MADALY 

TI- E COUNTDOWN SINGERS 
FOREVER DISCO MADACY SPECIAL PRODUCTS 523794/AOACY 

Et IGMA 
A Pr STERIORI VIRGIN 69994 

C<SCADA 
EVE:YTIME WE TOUCH ROBBINS 75064 

SI-tE WANTS REVENGE 
SHE MARS MEW PEAR:CIIQSSRAWLES$SÜI9L 005581 

TE)DYBEARS 
SOP. MACHINE BIG BEAT /ATLANTIC 83979/AG 

SOUNDTRACK 
THE AEVIL WEARS PRADA FOX 44383/WARNER BROS. 

BE_ANOVA 
DULL BEAT UNIVERSAL LATINO 006301 

MOW( 
PO .T1 E VERY BEST OF MOBY V2 27347 

TIESTO 
W SEARCH OF SUNRISE 5: LOS ANGELES SONG BRD 09/BLACK FOXE 

ARMIN VAN BUUREN 
10 YEARS ULTRA 1475 

a 
ID29 3 

ati 30 3 

C 28 5 

27 5 

IM 34 3 

IT 2 

13 9 

b 2 

T15"LE 
ARTIST IMPRINT & NUMBER I'RON'OTION LABEL 

DRUMS IN THE CLUB 
W RUSS MISIT0DI KBIIBNM IVA sumMESNITIN SUER PROMO 

IT'S MY LIFE 
S -BLUSH CJ PROMO 

MAKE IT HAPPEN 
MAYA AZUCENA KULT PROMO 

NO MORE PAIN 
MARK PICCHIOTTI FEATURING DINO V. BLUEPLATE PROMO 

GHOST 
DEEPSKY AND JES ALACK 4 I- 
POWER 
PICK 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE 

I WILL BELIEVE IT 
SIRIA MARIAN 116 

FREE MY LOVE 
SUZANNE PALMER STAR 69 13222 

2 
I WANT TO LIVE 
DEEPFACE FLY PROMO 

PROPER EDUCATION (THE WALL) 
ERIC PRODS VS. PINK FLOYD ULTRA PROMO 

2 
PUT SOME FUNK IN YOUR SHOES 
IN BETWEEN FEAT. JEANIE TRACY 8 LARIIY BATISTE UNO PROMO 

ROUND AND ROUND 
STATIC REVENGER ULTRA PROMO 

7 

fie" 

32 11 

ILLEGAL 
SHAKIRA FEATURING CARLOS SANTANA EPIC PROMO 

TELL ME 
MOOR FEAT. CHRISTINA AGUILERA BAD BDY9449IEATLANTIC 

GIMME GIMME (DISCO SHIMMY) 
FRANKS KNUCKLES ^'.,L! PROMO 

YOU'LL ALWAYS HAVE ME 
DANIELLE BOLLINGER ESNTION SILVER PROMO 

:t 16 
BELIEVE IN US 
J01 CARDWELL LIZA PROMO 

.6 14 WIND IT UP 
GWEN STEFAN( INTERSCOPE PROMO 

16,' 
HURT 
CHRISTINA AGUILERA RCA 04456/RMG 

8 
GOOD TIME 
I EIALAMES RAT. PEAT ROD!&CL MUMS WARMEI BROS. PAPAW MOW 

14 17- WE RIDE 
16 MANNA SRP /DEF JAM PROMO /IDJMG 

13 18 
PARTY PEOPLE 

- ALTAR FEATURING JEANIE TRACY MAMAHOUSE PROMO 

15? 
MARTYR 

ï9 DEPECHE MODE MUTE/SIRE PROMO /REPRISE 

NUMBER ONE IN HEAVEN 
14..: 

NEMESIS CURB PROMO 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. JIVE PROMO20MBA 

TITLE 
3 3 ARTIST )IMPRINT / PROMOTION LABEL) 

SAY IT RIGHT 
NELLY FURTADO MO/LEY REFFEN 

PROPER EDUCATION (THE WALL) 
ERIC PRYDZ VS. PINK FLOYD 

1 1 3 

ID 4 , i 3 15 

1:0 5 : 

ID 7 
1' 

a 8 

ID 10 

111 
11 

IF 6 7 

D 12 3 

12 9 12 

ID 17 

II4 14 

113111721 
16 ® 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

U + UR HAND 
PINK LAFACE/ZOMBA 

RUNAWAY 
JAMIR000AI COLUMBIA 

BY MY SIDE 
FLANDERS ULTRA 

BY THE WAY 
JENNA DREY ROBBINS 

I, SEX 'N' MONEY 
OAKENFOLD FEAT. PHARELL WILUAMS MAVERICK/REPRISE 

HERE (IN YOUR ARMS) " HELLOG00DBYE DRIVE -THRU /SANCTUARY 

IRREPLACEABLE 
BEYONCE COLUMBIA 

TAKE IT 
TOM NOVY 8 LIMA ULTRA 

DANGEROUS POWER 
GABRIEL 8 DRESDEN FEAT. JAN BURTON ORGANIZED NATURE 

GHOST 
DEEPSKY AND JES BLACK HOLE 

LOVE ME OR HATE ME (F* *K YOU!!!!) 
LADY SOVEREIGN DEF JAM /IDJMG 

CRY FOR YOU 
SEPTEMBER ROBBINS 

RIDING THE WAVE (COUNTING DOWN THE DAYS) 
SUNFREAKZ FEATURING ANDREA BRITTON 01(YD 

THE CREEPS 
CAMILLE JONES SILVER LABEL/TOMMY BOY 

>D . CHASING CARS 
SNOW PATROL POLYDOR /ABM / INTERSCOPE E STARS ALIGN 
WASKADE ULTRA 

CURIOUS 
4 STRINGS ULTRA 

JUST A GIRL 
RN VAN DAHL ROBBINS 

I CAN'T TAKE IT 
_OLA SOBE 

IfEAH YEAH 
ULL INTENTION PRESENTS BODYROX FEAT. LUCIANA ULTRA 

SEXUAL HEALING 
ALIBI VS. ROCKEFELLER ULTRA 

FEEL ALIVE 
BENASSI BROS. ULTRA 

Go to www.billboard, biz or complete chart data I 65 

www.americanradiohistory.com
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qY 
ez.3 

y 

2 

á3 (SNEP /IFOP/TITE -LIVE) 

NEW 
LES ENFOIRES 
LA CARAVANE DES ENFOIRES LES RESTAURANT, Du 6UESH 

NEW 
TOKIO HOTEL 
ZIMMER 483 ISLAND 

MARCH 6 2007 

BENABAR 
REPRISE DES NEGOCIATIONS JIVE 

VITTA 
A FLEUR DE TOI MOTOWN 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA/ISLAND 

ZAZIE 
TOTEM MERCURY 

EDITH PIAF 
LA MOMS CAPITOL 

INDOCHINE 
HANOI CAPITOL 

PASCAL OBISPO 
LES FLEURS DU BIEN EPIC 

PINK 
I'M NOT DEAD LAFACE /ZOMBA 

ITALY 

3 10IMSAI MARCH 5, 2007 

2 2 

3 4 

4 11 

5 3 

6 7 

7 17 

8 5 

g - 23 

10 9 

VALENTIN ELIZALDE 
LOBO DOMESTICADO UNIVERSAL 

MADONNA 
THE CONFESSIONS TOUR WARNER BROS. 

VALENTIN ELIZALDE 
VENCEDOR UNIVERSAL 

LA 5A ESTACION 
EL MUNDO SE EQUIVOCA SONY BMG 

RHYTHMS DEL MUNDO CUBA 
RHYTHMS DEL MUNDO CUBA UNIVERSAL 

FRANCO DE VITA 
MIL Y UNA HISTORIAS SONY BMG 

PANDA 
AMANTES SONT AMENTES WARNER 

YURIDIA 
HABLA EL CONAZON SONY BMG 

RICARDO MONTANER 
LAS MEJORES CANCIONES DEL MUNDO EMI 

CAMILA 
TODO CAMBIO SONY BMG 

POLANI) 

ALBUMS 

g3 á3 

1 1 

2 NEW 

3 NEW 

4 2 

5 5 

6 3 

4 

8 6 

9 9 

10 8 

(SOUNDSCANI 

NORAH JONES 
NOT T00 LATE BLUE NOTES EMI 

MARCH 17, 2007 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA/UNIVERSAL 

ZACHARY RICHARD 
LUMIERE DANS LE NOIR MUSICOR /SELECT 

VARIOUS ARTISTS 
GRAMMY NOMINEES 2007 GRAMMY /SONY HMG CMG /SONY BMG 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE /SONY BMG 

FALL OUT BOY 
INFINITY ON HIGH FUELED BY RAMEN /ISLAND /UNIVERSAL 

JANN ARDEN 
UNCOVER ME UNIVERSAL 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN /UNIVERSAL 

AKON 
KDNVICTED KONVICTNPFRONT/SflCNNNERSAL MOTOWWUNIVERSAL 

DAUGHTRY 
DAUGHTRY RCA !SONY BMG 

IVI1=\IC,O 

UNITED KINGDOM 

3 (THE OFFICIAL UK CHARTS CO.) MARCH 4, 2007 

1 
KAISER CHIEFS 
YOURS TRULY, ANGRY MOB B- UNIOUE /POLYOOR 

2 5 
TAKE THAT 
BEAUTIFUL WORLD POLYDOR 

3 AMY WINEHOUSE 
BACK TO BLACK ISLAND 

2 MIKA 
LIFE IN CARTOON MOTION CASABLANCA/ISLAND 

5 SNOW PATROL 
EYES OPEN FICTION / POLYDOR 

e THE KILLERS 
SAM'S TOWN ISLAND 

THE FRAY 
HOW TO SAVE A LIFE EVIL 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

HAYLEY WESTENRA 
TREASURE DECCA 

LILY ALLEN 
ALRIGHT, STILL REGAL,PARLOPHONE 

rrlJ I A STALIA 

rs-3 á3 IARIAI 

- THE FRAY 
HOW TO SAVE A LIFE EPIC 

2 

3 1 

4 NEW 

5 

6 4 

7 PINK 
EM NOT DEAD LAFACE / ZOMBA 

8 6 FALL OUT BOY 
INFINITY ON HIGH INTERSCOPE 

9 NE': ̂ J 
YOURS 

KAISER 
TRULY, 

CHIEFS 
ANGRY MOB B- UNIQUE / POLYDOR 

tO 9 
MY CHEMICAL ROMANCE 
WELCOME TO THE BLACK PARADE REPRISE 

SNOW PATROL 
EYES OPEN FICTION / POLYDOR 

MARCH 4. 4407 

HINDER 
EXTREME BEHAVIOUR UNIVERSAL 

JESSICA MAUBOY 
THE JOURNEY SONY BMG 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE /ZOMB 7 

NORAH JONES 
NOT T00 LATE BLUE NOTE 

SPAIN 

(PROMUSICAE /MEDIA) MARCH 7, 2007 

t NEIN 
UA 

GANAD 

ANDY 
OE 

& 
VIVIR 

L 
SONY 

C SAME 

2 SHAILA DURCAL 
RECORDANDO CAPITOL 

3 3 
LA QUINTA ESTACION 
EL MUNDO SE EQUIVOCA SONY BMG 

4 2 
IL DIVO 
SIEMPRE SYCO 

5 6 
THE CORRS 
DREAMS -THE ULTIMATE COLLECTION ATLANTIC 

6 4 
LA OREJA DE VAN GOGH 
GUAPA SONY BMG 

7 5 
ABBA 
THE COMPLETE SINGLES COLLECTION POLYDOR 

8 7 
NORAH JONES 
NOT T00 LATE BLUE NOTE 

9 9 
AMARAL 
PAJAROS EN LA CABEZA VIRGIN 

10 8 
SORAYA ARNELAS 
OCHENTAS VALE 

FINLAND ú 

JAPAN 
TM 

NEW 

NEW 

3 2 

4 4 

5 3 

NEW 

7 5 

8 1 

t0 6 

(MEDIA CONTROL) 

TOKIO HOTEL 
ZIMMER 483 ISLAND 

MANOWAR 
GODS OF WAR MAGIC CIRCLE 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

FALCO 
HOCH WIE NIE SONY VMS 

NORAH JONES 
NOT TOO LATE BLUE NOTE 

MARCH 6, 2007 

KAISER CHIEFS 
YOURS TRULY, ANGRY MOB B- UNIODUPOLYDOR 

NEVIO 
NEYIO POLYDOR 

BOEHSE ONKELZ 
VAYA CON TIOZ (DVD) SPV 

KATIE MELUA 
PIECE BY PIECE DRAMATICO 

AMIGOS 
DIE GROSSEN ERFOLGE MCP 

CANADA 

Hits of the World is compiled at Billboard /London. RE =Re -Entry 

MAR 
17 

2007 

á3 ISOUNDSCAN JAPAN) FEBRUARY 27 2007 

8 8 

9 9 

10 10 

RINGO SHINA 
HEISEI FUZOKU (FIRST LTD VERSIONI TOSHIBA/EMI 

DRAGON ASH 
INDEPENDIENTE (FIRST LTD VERSION) VICTOR 

UVERWORLD 
BUGRIGHT (FIRST LTD VERSION) SONY 

JANNE DA ARC 
SINGLES 2 (CD +DVD) AVER TRAX 

SOULHEAD 
BEST OF SOULHEAD (FIRST LTD VERSION) SONY 

KAELA KIMURA 
SCRATCH COLUMBIA 

PUNA ITO 
HEART SONY 

SUGASHIKAO 
ALL SINGLES BEST BMG FUNHOUSE 

EVERY LITTLE THING 
14 MESSAGE EVERY BALLAD SONGS 2 AVER TRAX 

RIZE 
ALTERNA UNIVERSAL 

FRANCE 

3 3 
1 2 

KAISER CHIEFS B- UNIOUEiPOLYDOR 

(NIELSEN SOUNDSCAN INTERNATIONAL) MARCH 17. 2007 

RUBY 

2 

3 

4 

5 

6 

7 

8 

0-9 

3 
THE SWEET ESCAPE 
GWEN STEFAN) FT. AEON INTERSCOPE 

GRACE KELLY 
MIKA CASABLANCA/ISLAND 

-1 
HOW TO SAVE A LIFE 
THE FRAY EPIC 

6 
SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

SHINE 
TAKE THAT POLYDOR 

5 
WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE JIVE / ZOMBA 

8 
ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY /GEFFEN 

NEW 
THE CREEPS 
CAMILLE JONES VS FEDOE LE GRAND DATA 

1 

STANDING IN THE WAY OF CONTROL 
THE GOSSIP KILL ROCK STARS 

9 
THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY FUELED BY RAMEN /ISLAND 

8 
GLAMOROUS 
FERGIE FT. MAORIS WILL.LAM /A &M /INTERSCOPE 

10 
STARZ IN THEIR EYES 
JUST JACK MERCURY 

14 12 
CHASING CARS 
SNOW PATROL POLYDOR/A&M/INTERSCOPE 

15 

PATIENCE 16 13 
TAKE THAT POLYDOR 

NEW PURE INTUITION 
SHAKIRA EPIC 

17 14 
I WANNA LOVE YOU 

AKON FT SNOOP DOGG KONVICCUPFH(INFSRfitRRERSAL MDT0HN/UNNERSAL 

NEW 
READ MY MIND 

THE KILLERS ISLAND 
T8 

49 17 
ICE BOX (ALBUM VERSION) 
OMARION T. U.G. /COLUMBIA 

TU RECUERDO 
RICKY MARTIN FT. LA MARI SONY BMG NORTE 

WALLONIA I 
ALBUMS 

10 4 

(FIMI /NIELSEN) 

MARIO BIONDI 
HANDFUL OF SOUL SCHEMA 

ELISA 
SOUNDTRACK'96'0B SUGAR 

MARCH 5 2777 

FRANCO BATTIATO 
IL VUOTO MERCURY 

ENNIO MORRICONE 
WE ALL LOVE ENNIO MORRICONE RCA 

TIZIANO FERRO 
NESSUNO E' SOLO CAPITOL 

LAURA PAUSINI 
10 CANTO ATLANTIC 

NORAH JONES 
NOT T00 LATE BLUE NOTE 

AVION TRAVEL 
DANSON METROPOLOLI SUGAR 

MADONNA 
THE CONFESSIONS TOUR WARNER BROS 

PINO DANIELE 
IL MIO NOME E PINO DANIELE E VIVO OUI RCA 

SWITZERLAND + 
SINGLES 

á3 (MEDIA CONTROL) MARCH 4. 2007 

2 ! 

3 2 

4 2 

5 3 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY GEFFEN 

SUMMER WINE 
VILLE VALO /NATALIA AVELON WARNER 

FAIRYTALE GONE BAD 
SUNRISE AVENUE EMI 

EIN STERN (DER DEINEN NAMEN TRAGT) 
D 0ET71/NIK P POLYDOR 

HURT 
CHRISTINA AGUILERA RCA 

ALI3UIVIS 

2 

3 

NEW 

3 

RENAISSANCE 
STRESS UNIVERSAL 

TOKIO HOTEL 
ZIMMER 483 ISLAND 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

NORAH JONES 
NOT T00 LATE BLUE NOTE 

5 NEW 
SEVEN 
HUME NATION 

SINGLES 

1 

2 

3 

4 

5 

n3 (OLE) MARCH 7, 2007 

NEW' 
TUONELAN KOIVUT 
KOTITEOLLISUUS MEGAMANIA 

ANYONE, ANYMORE 
2 

LOVES CAPITOL 

NEW 
FANTASIA 
CHORALE EDEL /SCANDINAVIAN At 

NEW 
G 

STURM UND DRASON NG HELSINKI 

NE'O 
GRACE KELLY 
MIKA CASABLANCA /ISLAND 

1 NEW 
THE 69 EYES 
ANGELS VIRGIN 

APULANTA 
EIKA VIELA OLE ESES )LTA LEVY -YHTIO 

NEW 
JORMA KAARIAINEN 
YHDEN TARDEN HOTELLI CAPITOL 

4 2 
AMY WINEHOUSE 
BACK TO BLACK ISLAND 

5 4 
KIRKA 
40 UNOHTUMANTONTA LAULUA Hi. . 

,. 
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ALBUMS 

2 

3 

4 

5 

(ZWI.ZEK PRODUCENTOW AUDIO VIDEO) MARCH 2, 2007 

NEW 

3 

15 

6 21 

7 8 

8 5 

9 10 

NELLY FURTADO 
LOOSE I7U5LEY Lu /FLN 

O.S.T.R. 
HOLLYLODZ ASFALT RECORDS 

NORAH JONES 
NOT TOO LATE BLUE NOTE 

VARIOUS ARTISTS 
TIME FM NAJLEPSZA MUZYKA 2007 IZABELIN 

VARIOUS ARTISTS 
TOP KIDS 9 MAGIC 

AGA ZARYAN 
PICKING UP THE PIECES POLSKI RADIO 

VARIOUS ARTISTS 
RADIO ZET - RED WINE POLSKI RADIO 

ZBIGNIEW KSIAZEK, PIOTR RUBIK 
PSALTERZ WRZESNIOWY MAGIC 

MAREK GRECHUTA 
ZLOTA KOLEKCJA (DNI KTORYCH NIE ZNAMY) POMATON 

10 NEW 
TOKIO HOTEL 
ZIMMER 483 ISLAND 

W :3 (ULTRATOP /GFK) 

1 PAS LE TEMPS 
FAF LAITAGE M6 INTERACTIONS 

MARCH 7, 2007:) 

3 MARLY GOMONT 
KAMIN) RCA 

5 

FOUS TA CAGOULE 
FATAL BAZOOKA UP 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY /GEFFEN 

HURT 
CHRISTINA AGUILERA RCA 

ALBUMS 

2 
INDOCHINE 
LIVE A HANOI EPIC 

ZAZIE 
TOTEM MERCURY 

NEW 
LES ENFOIRES 
LA CARAVANE DES ENFOIRES ULM 

3 
MAURANE 
SI AUJOURD'HUI POLYDOR 

4 
NORAH JONES 
NOT T00 LATE BLUE NOTE 

HUNGARY 

y 
1 

2 

3 

4 

5 

(MAHADO) 

MAGYARORSZAG 
EGYESULT HANGOK SONY BMG 

MARCH 2, 2007 

DOESN'T LOVE YOU 
SARAH MCLEOD INTERSCOPE 

NEW 
DONT GO 
STARTING ROCK FT. DIVA AVANT CLS 

NEW 
KATANA 
MAX THE VOICE IMPORT 

NEW 
IS IT LOVE 
RIO MADE 

ALBUMS 

2 1 

3 6 

4 3 

NORAH JONES 
NOT T00 LATE BLUE NOTE 

MADONNA 
THE CONFESSIONS TOUR WARNER BROS. 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

RUZSA MAGDI 
ORDOGI ANGYAL CLS 

SOUNDTRACK 
DREAMGIRLS COLUMBIA 

Data for week of MARCH 17, 2007 I CHARTS LEGEND on Page 68 
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SALES DATA COMPILED BY 

EUROCHARTS 

SINGLE SALES 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND LEI 
á3 SALES CHARTS OF 20 EUROPEAN COUNTRIES. MARCH 7 24,07 

1 23 

2 1 

3 39 

4 

5 3 

6 2 

7 5 

3 7 

3 8 

110 NEW 

t1 10 

12 I1 

1 3 16 

14 II 

15 9 

THE SWEET ESCAPE 
GWEN STEFANI FT. AKON IN I ENSURE 

RUBY 
KAISER CHIEFS 13-UNIQUE/POLYDOR 

SHINE 
TAKE THAT POLYDOR 

GRACE KELLY 
MIKA CASABLANCA/ISLAND 

AUX ARBRES CITOYENS 
YANNICK NOAH SAINT GEORGE 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY /GEFFEN 

EIN STERN (DER DEINEN NAMEN TRAGT) 
DJ OETZUNIK P POLYDOR 

MARLY-GOMONT 
KAMINI RCA 

SUMMER WINE 
VILLE VALO/NATALIA MELON WARNER 

SHE'S MADONNA 
ROBBIE WILLIAMS FT. PET SHOP BOYS CHRYSALIS 

TA MEUF 
FAF LARAGE M6 INTERACTIONS 

HURT 
CHRISTINA AGUILERA RCA 

HOW TO SAVE A LIFE 
THE FRAY EPIC 

WENN NICHT JETZT WANN DANN? 
HOEHNER CAPITOL 

PROPER EDUCATION 
ERIC PRYDZ VS. PINK FLOYD DATA 

RP. 

1 

2 

3 NEW 

4 NEW 

5 3 

6 5 

7 10 

8 8 

NORAH JONES 
NOT TOO LATE 05Ui 55!!L 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

KAISER CHIEFS 
YOURS TRULY, ANGRY MOB 

TOKIO HOTEL 
ZIMMER 483 ISLAND 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

MIKA 
LIFE IN CARTOON MOTION CASABLANCAiFSL AND 

TAKE THAT 
BEAUTIFUL WEALD POLYDOR 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE / ZOMBA 

9 ,JEW MANOWAR 
GODS OF WAR MAGIC CIRCLE 

10 q 
MADONNA 
THE CONFESSICNS TOUR WARNER BROS. 

9 FALCO 
HOCH WIE NIE SONY BMG 

11 

i2 6 
SNOW PATROL 
EYES OPEN FICTION /POLYDOR 

MARCH 7.200- 

Nielsen 
SoundScar 

See Chart Legend for rules and explanations. V 2007, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All-rights reserved 

MAR 

1 5 

2 2 24 

5 2 

4 3 25 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL. 

#1 HARRY CONNICK, JR. 
OH, MY NOLA Cr 

DIANA KRALL 
FROM THIS MOMENT ON VERVE 007323NG 

RANDY CRAWFORD & JOE SAMPLE 
FEELING GOOD PRA 60207 

MADELEINE PEYROUX 
HALF THE PERFECT WORLD ROUNDER 613252 

S 6 
CHRIS BOTTI 

`" TO LOVE AGAIN: THE DUETS COLUMBIA 77505 /SONY MUSIC 1 
HARRY CONNICK, JR. 
CHANSON DU VIEUX CARRE MARSALIS 460006 /ROUNDER 

THE BBC BIG BAND ORCHESTRA 
BIG BANDS: MUSIC FROM THE WAR YEARS MADACY SPECIAL PRODUCTS 52249/MADACY 

RAY CHARLES + THE COUNT BASIE ORCHESTRA 
RAY SINGS BASIE SWINGS HEAR 30026 /CONCORD 

9 10 44 
NAT KING COLE 
THE VERY BEST OF NAT KING COLE CAPITOL 59324 

11 fi7 
MICHAEL BUBLE 
CAUGHT IN THE ACT 143 /REPRISE 49444 /WARNER BROS 

GLADYS KNIGHT 
BEFORE ME VERVE 006225/VG 

THELONIOUS MONK QUARTET WITH JOHN COLTRANE 
AT CARNEGIE HALL THELONIOUS /BLUE NOTE 35173' /BLG 

PAT METHENY / BRAD MEHLDAU 
METHANE MEHLDAU NONESUCH 79964 /WARNER BROS. 

BRIAN BROMBERG 
DOWNRIGHT UPRIGHT ARTISTRY 7012 

GLENN MILLER 
GOLDEN LEGENDS: THE SOUND OF GLENN MILLER MAD ACY SPECIAL PRODUCTS 51852/MADACY 

TONY DESARE 
LAST FIRST KISS TELARC JAll 83651/TELARC 

THE TIERNEY SUTTON BAND 
ON THE OTHER SIDE TELARC 83650 

LOUIS ARMSTRONG 
THE DEFINITIVE COLLECTION HIP- ONERVE /CHRONICLES 004893NME 

19 2 

15 18 18 

16 9 5 

I? 15 4 

,e 16 53 

-6 17 16 

alF CI 
0 = 

O+ 

NANCY WILSON 
TURNED TO BLUE MCG JAll 10222/TELARC 

JOE ZAWINFUL W /A, ACUII, N. RONMSLEI(N BAILEY AND WEIR BIG BA/10011N 
BROWN STREET HEADS UP 3121 

KATIE MELUA 
PIECE BY PIECE DRAMATICS /UNIVERSAL MOTOWN 006868 /UMRG 

?Q ?1 6 
SONNY ROLLINS 
SONNY, PLEASE EMARCY 71690 

3 27 
TONY BENNETT 
GREATEST HITS OF THE' SOS RPM /COLUMBIA 84779/SONY MUSIC 

24 :0 5 
SOUNDTRACK 

2I 

BILLY STRAYHORN: LUSH LIFE BLUE NOTE 73550/BLG 

3 
JOHN PIZZARELLI WITH THE CLAYTON -HAMILTON JAll ORCHESTRA 
DEAR MR SINATRA TELARC 83638 

13 13 
PINK 
l'M NOT DEAD LAFACE /ZOMBA 

14 1._W LES ENFOIRES 
LA CARAVANE DES ENFOIRES LES RESTAURANTS DU COE JR 

15 4 RED HOT CHILI PEPPERS 
STADIUM ARCAOIUM WARNER BROS 

2 

3 

4 

5 

6 

7 

8 

9 

RADIO AIRPLAY INFOHMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

TABULATED BY NIELSEN MUSIC CONTROL 

MARCH 7, 2007 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO M l'., 

WHAT GOES AROUND COMES AROUND 
JUSTIN TIMBERLAKE 

THE SWEET ESCAPE 
GWEN STEFAN! FT. ANON INTERSCOPE 

I WANNA LOVE YOU 
AKON FT. SNOOP DOM KONVICTNPFRONT /SRC /UNIVERSAL MOTOWN 

6 GRACE KELLY 
MIKA CASABLANCA/ISLAND 

10 
RUBY 
KAISER CHEIFS B- UIJIGUE /POLYDOR 

3 
I DON'T NEED A MAN 
THE PUSSYCAT DOLLS ABM / INTERSCOPE 

9 
AMERICA 
RAZORLIGHT VERTIGO 

8 
IRREPLACEABLE 
BEYONCE KNOWLES COLUMBIA 

10 7 
SNOW (HEY OH) 
RES HOT CHILI PEPPERS WARNER BROS. 

11 11 

12 13 

13 14 

14 17 

15 16 

U + UR HAND 
PINK LAFACE / ZOMBA 

CHASING CARS 
SNOW PATROL FICTION /POLYDOR 

SHE'S MADONNA 
ROBBIE WILLIAMS CHRYSALIS 

SHINE 
TAKE THAT POLYDOR 

PATIENCE 
TAKE THAT POLYDOR 

3 22 

ARTIST 
TITLE IMPRINT 8 NUMBER I DISTRIBUTING LABEL 

#1 
14 WKSì 

STING 
SONGS FROM THE LABYRINTH 

YO -YO MA 
APPASSIONATO SONY CLASSICAL 02668 /SONY BMG MASTERWORKS 

STING 
THE JOURNEY 8 THE LABYIWIOA TIE MUSC OF AIN WAND OG 00944MMrHiS11 Cum = GROUP 7 

O 1? 

JOSHUA BELL 
VOICE OF THE VIOLIN SONY CLASSICAL 97779/SONY BMG MASTERWORKS 

ANNA NETREBKO 
RUSSIAN ALBUM DG 008153 /UNIVERSAL CLASSICS GROUP 

LORRAINE HUM UE89WSON WIIN TIE BOSTON SYMPHONY ORCHESTRA (LEVIIE) 
IDMWIA HUM IA:BERSON WOBIEIBHBNIME NBKDA BOWS NONESUCH Mi4WNVER EROS. 

THE 5 BROWNS 
NO BOUNDARIES RCA RED SEAL 78719/SONY BMG MASTERWORKS 0W 

LANG LANG 
DRAGON SONGS DG 008233 /UNIVERSAL CLASSICS GROUP O 

ANDRE RIEU 
THE HOMECOMING! DENON 17613/SLG 

SOUNDTRACK 
THE PAINTED VEIL DG 008254 /UNIVERSAL CLASSICS GROUP 

2J 
YUNDI LI /PHILHARMONIA ORCHESTRA (DAVIS) 
CHOPIN/LISZT: PIANO CONCERTO N0. 1 DO 008236 /UNIVERSAL CLASSICS GROUP 

2 13 1p0 
YO -YO MA /THE SILK ROAD ENSEMBLE 
SILK ROAD JOURNEYS: BEYOND THE HORIZON SONY CLASSICAL93913250NY HMG MBSTER1 5S 

6 3 ANDREA BOCELLUPAOLETTA MARROCUISTEFANO ANTONUCCI ( MERCURIO) 

MASCAGNI: CAVALLEWA RUSTICANA SUGAW0E13CA 00718UUNNEASAL CLASSICS GROUP 

DANISH NATIONAL SYMPHONY ORCHESTRA (DAUSGAARD) 
NIELSEN: ORCHESTRAL MUSIC DACAPO 6220518 / NAXOS 

GABRIELA MONTERO 
BACH 8 BEYOND EMI CLASSICS 64647 /BLG 

0 JEAN -YVES THIBAUDET 
` ARIA: OPERA WITHOUT WORDS DECCA 008431 /UNIVERSAL CLASSICS GROUP i 1, ESTONIAN PHILHARMONIC CHAMBER CHOIR (HILLIER) 

Nor PART: DA PACEM HARMONIA MUNDI 907401 = GIUUANO CARMIGNOLA/VENICE BAROQUE (MARCON) 
VIVALDI DG 006504 /UNIVERSAL CLASSICS GROUP 

19 25 
?` ANONYMOUS 

GLORYLAND HARMONIA M 

4 /DA 
UN01 

ROL 
907400 

ANGER /MIKE MARSHALL 

ROLANDO VILLAZON & PLACIDO DOMINGO 
GITANO: ZARZUELA ARIAS VIRGIN CLASSICS 65474/8LG 

POLYPHONY (LAYTON) 
WHITACRE: CLOUDBURST AND OTHER CHORAL WORKS HYPERION 67543/HARMONIA MUND 

22 1E 
RENEE FLEMING 
HOMAGE: THE AGE OF THE DIVA DECCA 007405 /UNIVERSAL CLASSICS GROUP 

-20 

` -21 

1 -4 

2 ;5 

OE I PHOLYPHONY /BRITTEN SINFONIA (LAYTON) 
LAUNIDSEN: NOCTURNES HYPERION 67580 / HARMONIA MUNDI 

BOCELLI /MARINEZ /ANTNONUCCI /PICCOLI (MERCURIO) 
PAGLIACCI SECCA 007181 /UNIVERSAL CLASSICS GROUP 

19 
LIBERA 

C ANGEL VOICES EMI CLASSICS 70523 /BLG 

Data for veek of MARCH 17, 2007 For chart reprints call 646.654.4633 

17 

;ó TITLE 'I':. PRINT 8 NUMBER ! DISTRIBUTING LABEL 

Irg DAVE KOZ 
AT THE MOVIES . 'ITOL 11405 

2 16 
KENNY G 
rM IN THE M000 FOR LOVE THE MOST ROMANTIC MELODIES OF ALL TIME ; r' - 

3 20 

PAUL BROWN & FRIENDS 
WHITE SAND PEAK 30147 /CONCORD 

GEORGE BENSON & AL JARREAU 
GIVIN' IT UP MONSTER 231 6 / CONCORD 

4 23 
BONEY JAMES 
SHINE CONCORD 30049 

7 6 

6 58 

5 15 

15 6 

11:0 
8 36 

PETER WHITE 
PLAYIN' FAVOURITES LEGACY /COLUMBIA 94992/SONY MUSIC 

ito 10 
361 WAYMAN TISDALE 

WAY UPI RENDEZVOUS 5118 

MEDESKI SCOFIELD MARTIN & WOOD 2 9 23 
OUT LOUDER INDIRECTO 01 

WALTER BEASLEY 
READY FOR LOVE HEADS UP 3116 

KENNY G 
THE ESSENTIAL KENNY G LEGACY /ARISTA 75487/RMG 

VARIOUS ARTISTS 
FOREVER, FOR ALWAYS, FOR LUTHER VOLUME II RENDEZVOUS 5122 

CHUCK LOEB 
PRESENCE HEADS UP 3117 

8 

23 10 
INCOGNITO 

11 30 
FOURPLAY 
X BLUEBIRD 86399 /RCA VICTOR 

CHIELI MINUCCI & SPECIAL EFX 
SWEET SURRENDER SHANACHIE 5145 

12 4' 

DOWN TO THE BONE 
THE BEST OF DOWN TO THE BONE NARADA JAll 82164 /BLG 

13 18 

25 

73 

19 46 

18 32 

NINA SIMONE 
REMIXED 8 REIMAGINED LEGACY /RCA 01280 /BMG 

ROB WHITE 
LET IT RIDE E2 90953 /ORPHEUS 

JAMIE CULLUM 
CATCHING TALES VERVE FORECAST /UNIVERSAL MOTOWN 005478NG/UMRG O 

MINDI ABAIR 
LIFE LESS ORDINARY GRP 006222/VG 

JAZZMASTERS 
JAllMASTERS V TRIPPIN 'N' RHYTHM 90522N2 

24 39 
MARION MEADOWS 
DRESSED TO CHILL HEADS UP 3106 

VARIOUS ARTISTS 
SMOOTH JAll PLAYS MOTOWN'S GREATEST LOVE SONGS SHANACHIE 5146 

22 6 WAYMAN TISDALE 
THE VERY BEST OF WAYMAN TISDALE GRP 000197/VG 

WILL DOWNING 
THE BEST OF WILL DOWNING: THE MILLENNIUM COLLECTION HIP -0 004869 /UME 

TOP o CLASSICAL CROSSOVER 

iii 2 
2 

IF 3 17 
ANDREA BOCELLI 

4 UNDER THE DESERT SKY SUGAR /DECCA 007831 /UNIVERSAL CLASSICS GROUP 0+ 

a 
981 

IL DIVO 
I IL DIVO SYCO /COLUMBIA 93963/SONY MUSIC 

IP 5 590 
IL DIVO 
ANGORA SYCO /COLUMBIA 76914 /SONY MUSIC 

6 57 
ANDREA BOCELLI 
AMORE SUGAR/DECCA 006069 /UNIVERSAL CLASSICS GROUP 

11 7 20 
JUANITA BYNUM & JONATHAN BUTLER 
GOSPEL GOES CLASSICAL FLOP. / °P- I'^. "ARAEIAIH4' 

8 

9 54 

10 22 

. 
11 69 

SOUNDTRACK 
PRIDE 8 PREJUDICE DECCA 005620 /UNIVERSAL CLASSICS GROUP 

11111 

Illr 12 

CHLOE 

ARTIST 
TITLE IMPRINT 8 NUMBER i DISTRIBUTING LABEL 

#1 JosH_p ..Tm .. ,.. 17 
3WKS AW 

15 
IL DIVO 

s IEMPRE SYCO /COLUMBIA 02673 /SONY MUSIC 

4 
MORMON TABERNACLE CHOIR ORCHESTRA AT TEMPLE SQUARE (JESSOPI 
SHOWTIMEI MUSIC OF BROADWAY AND HOLLYWOOD `.!UP.' d, 

ANDREA BOCELLI 
AMOR SUGARNENEMUSIC 006144 /UNIVERSAL LATINO 

25 

SARAH BRIGHTMAN 
DNA: THE SINGLES COLLECTION NEMO STUDIO /ANGEL 73671 /BLG 

MORRIS ROBINSON 
GOING HOME DECCA 008277 /UNIVERSAL CLASSICS GROUP 

VITTORIO 
VITTORIO POLYCOFUDECCAMUSIC FOR A BETTER WORLD 007307ANVERSBL CLASSICS GROLP 

14 13 60 WALKING IN THE AIR MANHATTAN 42961/BLG 

JOHN WILLIAMS/YO -YO MA/ITZHAK PERLMAN 
MEMOIRS Of A GEISHA (SOUNDTRACK) SONY CLASSICAL 74708SONY BRAG MASTERWORKS 

ID,5 9 THE STRING QUARTET TRIBUTE i UNINHIBITED: THE STRING QUARTET TRIBUTE TO HINDER VITAMIN 9449 

ID '6 50 
MORMON TABERNACLE CHOIR 

THEN SINGS MY SOUL MORMON TABERNACLE CHOIR 70036 

13 
96 SOUNDTRACK 

STAR WARS EPISODE III REVBEE OF TIE SOH SW CLASSICAL 9172ß5O7/ BRAG MASTERVKI IKS 

21 6 VARIOUS ARTISTS 
IMMORTALIZED: THE STRING QUARTET TRIBUTE TO EVANESCENCE VITAMIN 9432 

Br i9 7O HAYLEY WESTENRA 
ODYSSEY DECCA 005440 /UNIVERSAL CLASSICS GROUP 

Iii GLENN DANZIG 
BLACK ARIA II EVILIVE 2097 / MEGAFORCE 

MORMON TABERNACLE CHOIR 
.; LOVE IS SPOKEN HERE MORMON TABERNACLE CHOIR 0017 

!!M3 RONAN TYNAN 
THE DAWNING OF THE DAY SECCA 007339 /UNIVERSAL CLASSICS GROUP 

67 

20 17 

24 75 

1E 2 

22 4 24 

25 25 

SOUNDTRACK 
INE DA VINCI CODE DECCA 006479 /UNIVERSAL CLASSICS GROUP 

SARAH BRIGHTMAN 
tOYE LHWGES [YFRfOE@ TIE / WRY /U NINNOICNIXI ISLL2 OBXA OßÆALMERVL DASCSNOP 
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CHARTS 
SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

SALES DATA COMPILED BY 

I1I C/G1ti.` 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B1hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week 

mWhere included, this award indicates the title 
with the chart's largest unit increase. 

PACE 
SETTER 

Where included. this award indicates the title with 
the chart's biggest percentage growth. 

NEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING CONFIGURATION 
CD,Cassette prices are suggested list or equivalent prices, which are projected 
from wholesale prices. p: after price indicates album only available on DualDisc. 
CD /DVD after price indicates CD,DVD combo only available. D' DualDisc avail- 
able. + CD'DVD combo available.. indicates vinyl LP is available. Pricing and 
vinyl LP availability are not included on all charts. 

rutl 1:611E+1:11t 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, comput- 
ed by cross -referencing exact times of airplay with Arbitron listener data. The 
exceptions are the Rhythmic Top 40. Adult Top 40. Adult Contemporary. Modern 
Rock and Adult R &B charts, which are ranked by total detections. 

le Songs showing an increase in audience (or detections) 
over the previous week. regardless of chart movement. 

RECURRENT RULES 
Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously 
if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs 
are removed from the Hot R &B /Hip -Hop Songs and Hot R&B/Hip-Hop Airplay charts 
simultaneously if they have been on the Hot R& BIHip -Hop Singles & Tracks for more 
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop 
100 Airplay charts simultaneously if they have been on the Pop100 for more than 30 

weeks and rank below 30. Titles are removed from Hot Country Songs if they have 

been on the chart for more than 20 weeks and rank below 10 in detections or audi- 
ence. provided that they are not still gaining enough audience points to bullet. Songs 
are removed from the Adult Top 40. Adult Contemporary. Adult R&B. and Hot Dance 
Airplay charts if they have been on the chart for more than 20 weeks and rank below 
15 (20 for Modern Rock and Latin) or if they have been on the chart for more than 52 

weeks and below 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected. compiled, and provided by 
Nielsen SoundScan. For R &BIHip -Hop Singles Sales, sales data is compiled 
from a national subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. . Singles with the greatest sales gains. 

CONFIGURATIONS 
CD single available. O Digital Download available. © DVD single available. 

O Vinyl Maxi -Single available. O Vinyl Single available. O CD Maxi -Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR 
Indicates title earned HitPredictor status in that particular format based on 

research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music con- 
sumers. Songs are rated on a 1 -5 scale: final results are based on weighted posi- 
tives. Songs with a score of 65 or more (75 or more for country) are judged to 

have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of cur- 
rent songs with Hit Potential, commentary, polls and more. please visit www.hitpre- 
dictor.com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 
1. Titles with the greatest club play increase over the previous week. 

IG\T1721 NMZ*l14 IaVaIr, 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 
500.000 albums (Gold). RIAA certification for net shipment 
for 1 million units (Platinum). 4 RIRA certification for net shipment of 10 million 
units (Diamond). Numeral within Platinum or Diamond symbol indicates album's 
multi -platinum level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIRA multiplies shipments by the number of discs and/ 
or tapes. Certification for net shipments of 100.000 units (Oro). Certification 
of 200,000 units (Platino). r. Certification of 400,000 units (Multi- Platino). 

SINGLES CHARTS 
RIAA certification for 500.000 paid downloads (Gold). RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 

multiplatinum level. _ RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 
RIAA gold certification for net shipment of 50,000 units for shortform or 

longform videos. RIAA platinum certification for net shipment of 50,000 units 
for video singles. RIAA platinum certification for sales of 100,000 units for 
shortform or longform videos. 

DVD SALES /VHS SALES/VIDEO RENTALS 
RIAA gold certification for net shipment of 50.000 units or $1 million in sales at 

suggested retail price. RIAA platinum certification for sales of 100,000 units or $2 

million in sales at suggested retail price. IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 

programs; or of at least 25,000 units and $1 million at suggested retail for non -the- 

atrical titles. IRMA platinum certification for a minimum sale of 250.000 units or a 

dollar volume of $18 million at retail for theatrically released programs. and of at 

least, 50.000 units and $2 million at suggested retail for non -theatrical titles. 

O 

8 

ro 
10 

.",11 

12 

13 

14 

y5 
18 

18 

119 
20 

154 

1 258 

4 641 

5 127 

8 

6 

332 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

#1 
2wKS 

SELAH 
HIDING PLACE 

GUNS N' ROSES 
GREATEST HITS GEFFEN 001714 / INTERSCOPE (16.98) 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 32088*/BLG (17.981 

BOB SEGER & THE SILVER BULLET BAND 
GREATEST HITS ,1 30334 (16.981 

RASCAL FLATTS 
FEELS LIKE TODAY TPC STREET 165049'HOLLYWOUD (16 98 

GREATEST 
GAINER 

THE DOORS 
BEST OF THE DOORS ELEKTRA/ASYLUM 60345 /ELEKTR.. 

89 
CREED 
GREATEST HITS WIND -UP 13103 (18 -98 CD /DVD) Q+ 

324 
TIM MCGRAW 
GREATEST HITS CURB 77978 (18.98/12.98) 

13 1544 
PINK FLOYD 
DARK SIDE OF THE MOON CAPITOL 46001* (18.98/10.98) 

1 108 

15 98 

16 9 

9 158 

10 173 

12 147 

21 768 

38 672 

18 684 

MICHAEL BUBLE 
IT'S TIME 143 /REPRISE 48946 /WARNER BROS. (18.98) O 
ORIGINAL BROADWAY CAST RECORDING 
WICKED DECCA BROADWAY 001682 /UNIVERSAL CLASSICS GROUP (18.98) 

THE POLICE 
EVERY BREATH YOU TAKE: THE CLASSICS A8M /CHRONICLES 003765 /UME (13.971 

STEVIE WONDER 
THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN /UTV 066164 /UME (18 9F 

EVANESCENCE 
FALLEN WIND -UP 13063 (18.98) 

JOSH GROBAN 
CLOSER 143 /REPRISE 48450/WARNER BROS. (18.981 + 

AC /DC 
BACK IN BLACK LEGACY /EPIC 80207/SONY MUSIC (18.98) 

QUEEN 
GREATEST HITS HOLLYWOOD 161265 (18.98/11.98) 

BOB MARLEY AND THE WAILERS 
LEGEND: THE BEST OF BOB MARLEY AND THE WAS %FEGONGÓIMID 5489041ÁE (13.9B&98) (+ì 

25 261 
LINKIN PARK 
[HYBRID THEORY] WARNER BROS. 47755 (18.98/12.98) 

14 128 
KEITH URBAN 
BE HERE CAPITOL NASHVILLE 77489 (18.98) 

21 19 75 
JOHN LEGEND 
GET LIFTED O O. D. /COLUMBIA 92776/SONY MUSIC (18.98, + n 

34 424 
LE 

VAULT 

DEF 
-- GREATEST HPPARD ITS 

23 

28 

1980 -1995 MERCURY 528718 /UME (18.98,11 98) 

20 329 
GREASE 

SOUNDTRACK 
POLYDOR /UNIVERSAL 825095/UME (18.98) 

27 528 
CREEDENCE CLEARWATER REVIVAL 
CHRONICLE THE 20 GREATEST HITS FANTASY 2' /CONCORD (17.96,'12.9Et) 

31 60' 
THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
BABY EINSTEIN: LULLABY CLASSICS BUENA VISTA 861085/WALT DISNEY (7.98) 

26 784 
METALLICA 
METALLICA ELEKTRA 61113/AG (18.98/11.98) 

27 < 17 102 
LIONEL RICHIE 

28 30 111 

29 24 175 

30 35 121 

al 45 116 

32 32 99 

33 37 15, 

35 41 131 

38 33 75 

MAT 

38 42 64 

THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN /UTV 068140 /UME (18.98) 

SUGARLAND 
TWICE THE SPEED OF LIFE MERCURY 002172 /UMGN (13.98) 

JOHNNY CASH 
16 BIGGEST HITS LEGACY /COLUMBIA 69739/SONY BMG (11.98/7.98) 

TOBY KEITH 
GREATEST HITS 2 DREAMWORKS (NASHVILLE) 002323 /UMGN (13.98; 

LYNYRD SKYNYRD 
ALL TIME GREATEST HITS MCA 112229/UME (18.98/12.98) 

GEORGE STRAIT 
50 NUMBER ONES MCA NASHVILLE 000459 /UMGN (25.98) 

ERIC CLAPTON 
THE BEST OF DX GUMS. MTh CRAINT/ MASTERS THE MISSER COUEL501Ii7f071KIF59tILY0DiOCS791AEn, 9N itO 
BEYONCE 
DANGEROUSLY IN LOVE COLUMBIA 86386' /SONY MUSIC (12.98) 

LYNYRD SKYNYRD 
THE BEST OF LYHATOSKYNYS) . 2011E CERRIRY MISTERS TIE MURMUR SKIMPS MCA 1119410E MINIS 

DANE COOK 
HARMFUL IF SWALLOWED COMEDY CENTRAL 0017 (16.98 CD + 

JACK JOHNSON 
IN BETWEEN DREAMS .SACK JOHNSON/BRUSHRRENNIVERSAL REPUBLIC; F'T T., 

RED HOT CHILI PEPPERS 
GREATEST HITS WARNER BROS. 48545 (18.98) 

39 22 113 
JOHN MAYER 
HEAVIER THINGS AWARE/COLUMBIA 86185* /SONY MUSIC (18.98) 

40 

41 

29 329 
THE 
1 APPLE 29325 /CAPBEATLES ITOL (18.98/12.98) 

28 64 
PRINCE 
THE VERY BEST OF PRINCE WARNER BROS. 74272 (18.98) 

42 203 
JIMI HENDRIX D 
EXPERIENCE HENDRIX THE BEST OF JON HOARD( EPERENCE HENDFIN 111671`A1ME (18.98'1298' 

696 
JOURNEY 
JOURNEY'S GREATEST HITS LEGACY /COLIJI.' 'ç ,;. -FF. SONY MUSIC (18.98/12.98) 

44 44 583 
TOM PETTY AND THE HEARTBREAKERS 
GREATEST HITS MCA F 10813/UME (18.98 1,' 

o 

43 

39 

40 

45 47 

48 

87 
CHRISTINA AGUILERA 
STRIPPED RCA 68037' /RMG (18.98/12.98) 

36 115 CLA 
BREAKAWAY 

KELLY 
RCA 64491 /RMRKSON G (18.98) 

47 43 142 
MICHAEL BUBLE 
MICHAEL BOULE 143 /REPRISE 48376/WARNER BROS. (18.98¡ 

48 23 8 
JAMES BROWN 
ZO ALL -TIME GREATEST HITSI POLYDOR 511326/UME (13.98) 

BONE THUGS -N- HARMONY 
GREATEST HITS RUTHLESS 25423 (18.98) 

LED ZEPPELIN 
EARLY DAYS A UTTER DAYS: THE BEST OF LEO HYMN VO W MES ONE MO11W0 ARAM 8361996 (19.98) 

m 

D 

D 

TOP POP CATALOG: Catalog Albums are 2 -year old titles that have fallen below No. 
100 on The Billboard 200 or re- issues of older albums. Total Weeks column reflects 
combined weeks title has appeared on The Billboard 200 and Top Pop Catalog 
Albums. TOP INTERNET: Reflects physical albums ordered through Internet mer- 
chants, based on data collected by Nielsen SoundScan. Catalog titles are included. 
TOP DIGITAL: Release sold as a complete album bundle through digital download 
services. BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations. 
© 2007 Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. 
All rights reserved. 
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SoundScan 

ARTIST 
3ÿ 15)) PINT DISTRIBUTING LABEL 

1 2 
FALL OUT BOY 

r', ISLAND /IOJMG 

2 1 
SCUNDTRACK 

( WARNER SUNSET 

DAUGHTRY 
RSA 88860 /RMG 

DIXIE CHICKS 
COLUMBIA /SONY MUSIC U 
JUSTIN TIMBERLAKE 
JIRD /ZOMBA 

5 
JOHN MAYER 
AWARE/COLUMBIA /SONY MUSIC 

HJOGNES 7 8 
-5 

NORA 
RLJE NOTE /BCG O+ 

8 7 

9 12 

10 11 

11 13 

12 

13 15 

14 18 

5 

2E 
CORINNE BAILEY RAE 

F PITOL 

LILY ALLEN 
PITOL 

FERGIE 
: ,'CLEAN /ABM / INTERSCOPE 

0.V 
Title 

m 

Infinity On High , 

Music And Lyrics 
83 

Daughtry 

Taking The Long Way 
10 

FutureSex/LoveSounds 6 

Continuum 
18 

Not Too Late 2 

Corinne Bailey Rae 9 

Alright, Still... 
35 

The Dutchess 
11 

E 
THE SHINS 
SJB POP 

Wincing The Night Away 28 

BILL ENGVALL 
JACK/WARNER BROS. (NASHVILLE) /WRN 

ROBIN THICKE 
` STAR TRAK / INTERSCOPE 

GYM CLASS HEROES 
"AYDANCF 'FUR LED BY RAMEN 

15 Degrees Off Cool 
93 

The Evolution Of Robin Thicke 

As Cruel As School Children 40 

NICKELBACK All The Right Reasons 
12 

El 

1 5 

ARTIST 
IMPRINT & NUMBER i DISTRIBUTING LABEL 

wK1S 
NORAH JONES 
B_LÆ `aïITE 7.15'^ 8L!: + 

CORINNE BAILEY RAE 
CAPITOL 66361 

Title 
`ñé 

Not Too Late 2 

Corinne Bailey Rae 9 

Gl 

DIXIE CHICKS Taking The Long Way 
10 

COLUMBIA 80739/SONY MUSIC + 

LUCINDA WILLIAMS 
LOST HIGHWAY 006938 

JOHN MAYER Continuum 
18 

AWARE /COLUMBIA 79019 /SONY MUSIC 

DAUGHTRY Daughtry 
RCA 88860 /RMG 

West 3 

CELTIC WOMAN 
MANHATTAN 75110/BLG 

VARIOUS ARTISTS 
GRAMMY 03827 /SONY BMG CMG 

CHIMAIRA 
FERRET 078 O 

VAN MORRISON 
MA)J' .,'.'184224 

A New Journey 
20 

Grammy Nominees 2007 
13 

JUSTIN TIMBERLAKE 

GERALD LEVERT 
ATLANTIC 100341/AG 

Resurrection 

Van Morrison At The Movies 
61 

THE SHINS 
'B POP 705* 

PATTY GRIFFIN 
.8 ATO 0036 

RED HOT CHILI PEPPERS 
WARNER BROS. 49996` O 

FutureSex/LoveSounds ,6 

In My Songs 
16 

Wincing The Night Away 
28 

Children Running Through 
115 

Stadium Arcadium 
30 

lö 

FA' w Y 

1 - 

2 1 6 

3 2 12 

4 - 1 

5 5 11 

18 

ti 
3 16 

11 20 

9 7 12 

O 10 15 

11 13 11 

ARTIST 

. 

, . , WE GOT THIS 

TITLE [IMPRINT / 7ISTRIBD IN LAGE I 

®B G. AND THE CHOPPER CITY BOYZ 
uCHI 

PRETTY RICKY 
LATE NIGHT SPECIAL D ESTAR /ATLANTIC /AG) 

YOUNG JEEZY 
THE INSPIRATION (CORPORATE THUGZ/DEF JAWIDJMG) 

SLIM THUG PRESENTS BOSS HOGG OUTLAWZ 
SERVE A COLLECT (BOSS HOGG OUTLAWZ /KOCH) 

NAS 
HIP HOP IS DEAD (DEF JAM /COLUMBIA/IDJMG) 

BIRDMAN & LIL WAYNE 
LIKE FATHER, LIKE SON (CASH MONEY /UNIVERSAL MOTOWN/UMRG) 

JAY -Z 
KINGDOM COME (ROC- A- FELLA/DEF JAM /IOJMG) 

DIDDY 
PRESS PLAY (BAD BOY /AG) 

TYRESE (AKA BLACK -TY). 
ALTER EGO (J /RMG) 

SNOOP DOGG 
THA BLUE CARPET TREATMENT (DOGGYSTYLE /GEFFEN /INTERSCOPE) 

BOW WOW 
THE PRICE OF FAME (COLUMBIA/SONY MUSIC) 

12 9 16 
THE GAME 
DOCTOR'S ADVOCATE (GEFFEN /INTERSCOPE) 

13 9 11 TRICK DADDY 
BACK BY THUG DEMAND (SLIP- N- SLIOE/ATLANTIC /AG) 

14 6 23 
LUDACRIS 
RELEASE THERAPY (DTP /DEF JAM /IDJMG) 

12 13 
VARIOUS ARTISTS 

,P ft, ,_ EMINEM PRESENTS: THE RE -UP (SHADY / INTERSCOPE) 

Data for week of MARCH 17, 2007 

www.americanradiohistory.com

www.americanradiohistory.com
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SFL 

1 

TOP . ,. 

D\D SALES . _. 

1 

2 

8 2 3 

7 4 4 

8 8 3 

9 3 3 

10 6 3 

11 

TITLE Principal Performers 
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE) o 

FLUSHED AWAY Animated 
DREAMWORKS HOME ENTERTAINMENT /UNIVERSAL STUD 13 IE84E VIDEO 17684 (29.98) 

THE PRESTIGE Hugh Jackman /Christian Bale 
TOUCHSTONE HOME VIDEO /BUENA VISTA HOME ENTERTAINMENT V51E (23.98) 

THE DEPARTED Leonardo DiCaprio /Matt Damon 
WARNER HOME VIDEO 73674 (28.98) 

BABEL 
PARAMOUNT HOME ENTERTAINMENT 45994 (29.98) 

MAN OF THE YEAR 
UNIVERSAL STUDIOS HOME VIDEO 23262 (29.98) 

CINDERELLA III: A TWIST IN TIME 
WALT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOW: ENTERTAINMENT 29623 (29.981 

OPEN SEASON 
SONY PICTURES HOME ENTERTAINMENT 15694 (28.981 

THE SECRET 
PRIME TIME PRODUCTIONS 001 (34.98) 

FLAGS OF OUR FATHERS 
DREAMWORKS HOME ENTERTAINMENT /UN VERSAL STUDIOS HOME 'ME J 1- 782 (29.98) 

FLICKA 
20TH CENTURY FOX 40665 (29.90) 

14 10 
LITTLE MISS SUNSHINE 
20TH CENTURY FOX 40331 (29.98) 

Brad Pitt/Cate Blanchett 

Robin Williams /Christopher Walkers 

Animated 

Animated 

Various Artists 

Ryan Phillippe /Jesse Bradford 

Alison Lohman/Tim McGraw 

Pe-IS 

Greg Kinnear /Steve Carell 

12 
®CROSSOVER 

SONY PICTURES HOME ENTERTAINMENT 1E149 (20.98) 

13 5 2 
SCHOOL FOR SCOUNDRELS 
THE WEINSTEIN COMPANY /GENIUS PRODUCTS 79715 (29.98) 

5 

15 20 7 

16 7 2 

17 13 4 

18 16 4 

19 17 16 

20 34 30 

21 9 2 

22 10 5 

24 

THE GUARDIAN 
TOUCHSTONE HOME VIDEO /BUENA VISTA HJME ENTERTAINMENT 59048 (?f.98) 

THE ILLUSIONIST 
20TH CENTURY FOX 40237 (29.98) 

MARIE ANTOINETTE 
SONY PICTURES HOME ENTERTAINMENT 15910 (28.98) 

THE MARINE 
WWE HOME VIDEO /20TH CENTURY FOX 406'7 (29.98) 

FLYBOYS 
MGM HOME ENTERTAINMENT /20TH CENTURY FOX 06212 (29.98) 

CARS 
WALT DISNEY /PIXAR / BUENA VISTA HOME ENTERTAINMENT 27189 (29 38) 

CRASH 
LIONS GATE HOME ENTERTAINMENT 17938 (19.981 

ZOOM: ACADEMY FOR SUPERHEROES 
SONY PICTURES HOME ENTERTAINMENT 14150 (28.98) 

SAW III 
.IONS GATE HOME ENTERTAINMENT 20732 (29.98) 

FOR YOUR CONSIDERATION 
WARNER HOME VIDEO 40302 (27.98) 

FAMILY GUY: VOLUME FOUR 
20TH CENTURY FOX 38209 (39.98) 

THE DEVIL WEARS PRADA 
20TH CENTURY FOX 37440 (29.98) 

Anthony Mackie /Wesley Jonathan fi.1a 

Billy Bob Thornton /Jon Heder rasa 

Kevin Costner /Ashton Kutcher 

Edward Norton/Paul Giamatti 

Kirsten DunsUJason Schwartzman 

John Cena/Kelly Carlson 

James Franco /Martin Henderson 

Animated 

Sandra BullocWDon Cheadle 

Tim Allen /Courtney Cox 

Tobin Bell /Shawnee Smith 

Harry Shearer /Catherine O'Hara 1a-'a 

Animated 

Meryl Streep /Anne Hathaway ,e- 

?S.1a 

A.1a 

'1-1a 

'r-1a 

J it 
W TITLE 

s3 á3 LABEL/DISTRIBUTING LABEL 8 NUMBER (PRICE) 

1 10 15 ++ E 
FAMILY GUY: VOLUME FOUR 

- 20TH CENTURY FOX 38209 (39.98) 

2 8 48 
GREY'S ANATOMY: SEASON ONE 
13UCHSTONE TELEVISION / BUENA VISTA 417:503 (29.98) 

3 

4 

CURIOUS GEORGE ZOO NORM OTHER ANIMAL STORES 
UNIVERSAL STUDIOS 03082 (16 98) 

EDDIE MURPHY: DELIRIOUS 
ANCHOR BAY 70073 (19.98) 

5 HIGH SCHOOL MUSICAL: ENCORE EDITION 
WALT DISNEY /BUENA VISTA 49549 (26.98) 

6 14 26 
TOM AND JERRY'S GREATEST CHASES 
WARNER 65306 (9.98) 

MEATS NEW SCOOBY -000 ?: COMPLETE 1ST SEASON 

WARNER 32742 (19,98) 

8 5 24 
GREY'S ANATOMY: TIE COMPLETE SECOND SEASON UNCUT 

TOUCHSTONE TELEVISION /BUENA VISTA 70095 (59.98) 

FAMILY TIES: THE FIRST SEASON 
CBS PARAMOUNT TELEMSON/PARAMOUNT 040554 (42.98) 

10 

11 

12 

24: SEASON ONE 
20TH CENTURY FOX 05416 (59.98) 

DORA THE EXPLORER: MUSICAL SCHOOL DAYS 
NICK JR. /PARAMOUNT 50624 (16.98) 

CHARMED: THE COMPLETE SEVENTH SEASON 
PARAMOUNT 70704 (49.98) 

THE GOLDEN GIRLS: TEE CO/AKETE SEVBNH AND RIAL SEASON 

TOUCHSTONE TELEVISION / BUENA VISTA 72321 (39.98) 

VOYAGE TO GE BUnOM OF THE SEA SEASON TWO VOW& TWO 

20TH CENTURY FOX 2240928 (29.98) 

15 11 30 THE OFFICE: SEASON ONE 
NBC /UNIVERSAL STUDIOS 28506 (29.98) 

16 

17 

18 

19 

20 

21 

RE-ENTRY 

ME-ENTRY 

BE-ENTRY 

RE-ENTRY 

RE -ENTRY 

22 19 6 

23 9 22 

24 18 8 

25 23 7 

THE HILLS: THE COMPLETE FIRST SEASON 
PARAMOUNT 80122 (42.98) 

FRIENDS: THE COMPLETE TENTH SEASON 
WAFNER 4555 (44.98) 

MY NAME IS EARL: SEASON ONE 
20TH CENTURY FOX 2236081 (49.98) 

SATURDAY MONT LAVE THE COMPLETE RRST SEASON 

UNNERSAL STUDIOS NNNERSAL MUSIC 8 VIDEO DIST 0352 (6998) 

FAMILY GUY: VOLUME THREE 
20TF CENTURY FOX 31295 (39.98) 

EVERYBODY LOVES RAYMOND: THE CONWtEIE SEVENTH SEASON 

HBO "WARNER 92406 (44.98) 

THAT'S SO SUITE LIFE OF HANNAH MONTANA 
WALT DISNEY / BUENA VISTA 72980 (19.98) 

THE OFFICE: SEASON TWO 
NBC /UNIVERSAL STUDIOS 30378 (49.98) 

MARTIN: THE COMPLETE FIRST SEASON 
HBO 36012 (29.98) 

WHAT'S NEW SCOOBY D00 ?: SAFARI SO GOOD 
WARNER 02390 (9.98) 

ediN.f VIDFC) RENTALS,., 

1 2 

I TITLE 
LABEL/ DISTRIBUTING LABEL 

4 

5 

THE DEPARTED 
WARNER HOME VIDEO 

MAN OF THE YEAR 6G1 
UNIVERSAL STUDIOS HOME VIDEO 

THE PRESTIGE PG1 

TOUCHSTONE HOME VIDEOBUENA VISTA HOME ENTERTAINMENT 

BABEL F 

PARAMOUNT HOME ENTERTAINMENT ® FLUSHED AWAY 
KS HONE eABUANAENrnMvwsu SUMS HOME VOEO 

6 2 3 FLAGS OF OUR FATHERS 
,ì HONE oewTAMMEMAM'EOSY MOOS HOME V0E0 

Pe- 

7 

R 

3 b 
HE GUARDIAN P6 3 

'U88:Hv1ONE HONE VIDEO/BUENA VISTA HOME ENTERTAWMENT 

10 

OPEN SEASON 
SONY PICTURES HOME ENTERTAINMENT 

FLICKA 
10TH CENTURY FOX 

THE ILLUSIONIST 
2TH CENTURY FOX 

PE- 

P 

PG-H 

Provi8 By Hone Essentials. cc 2007 Renlrack Corporation All Rights ReaeIVe4. 

TITLE 
MANUFACTURER 

1 7 

4 .6 X360: GEARS OF WARS 
MICROSOFT III 

3 17 
PS2: NEED FOR SPEED: CARBON 
EA SPORTS 

2 12 
Xlet 360: 

SOFT 

TOM CLANCY'S RAINBOW SIX: VEGAS 

III 
10 15 PS2: WWE SMACKDOWN VS. RAW 2007 

H0 

1111 8 27 
PS2: MADDEN NFL 07 

A SPORTS 

1111 5 
5 

lilt 

X360: CRACKDOWN M 

MICROSOFT 

X360: LOST. PLANET: EXTREME CONDITION 
LAPCOM 

17 
PS2: BULLY 

0C KSTAR GAMES 

2 PS2: GHOST RIDER 
2K GAMES 44 
PS2: SCARFACE: THE WORLD IS YOURS 
VIVENDI UNIVERSAL 

RE-ENTRY 

Data for week of MARCH 17, 2007 For chart reprints call 646.654.4633 
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A 

SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

2007 

22 

2 

7 

LABEL b NUMBERI DISTRIBUTING LABEL (nFICE) 

#1 
ZWKS 

UNK 
BIG OOMP 5973/KOCH (17.98) 

BULLET FOR MY VALENTINE 
uSTKILL 74 (13.98) 

PETER BJORN AND JOHN 
'DOST GOLD 002 12.981 

GREATEST 
GAINER 

XTREME 
LA CALLE 340011/UG (13 88)) 

EVERLIFE 
BUENA VISTA 861590 /WALT DISNE7 (11.98) 

IMOGEN HEAP 
RCA VICTOR 72532 (11.98) 

K -OS 
VIRGIN 80224 (12.98) 

QCT5x07 LOS CUATES DE SINALOA 
lICUT SONY BMG NORTE 04734. 11.98 

RODRIGO Y GABRIELA 
'b57 (13.98) 

Beat'n Down Yo Block 

The Poison 

Writer's Block 

Haciendo Historia 

Everlite 

Speak For Yourself 

Atlantis: Hymns For Disco 

Puro Slerreno Bravo 

Rodrigo Y Gabriela 

ALEGRES DE LA SIERRA 
UNIVERSAL LATINO 622349 10.98 

ENNIO MORRICONE 
SONY CLASSICAL 06590 /SONY BMC MASTERWORKS (18.981 

COMEBACK KID 
VICTORY 323 (13.98) 

1111 .i DIR EN GREY 
FREE WILL 15 /WARCON 13 

CHIODOS 
EQUAL VISION 136 (14.98 CD /DVD) t 

YURIDIA 
SONY BMG NORTE 02496 (14.98) 

ELISABETH WITHERS 
BLUE NOTE 68171 /BLG 17.98 

24 NEW 

25 MEW 

15 

BOYS LIKE GIRLS 
COLUMBIA 76283/RED INK (11.98) 

EMERSON DRIVE 
MONTAGE 90088 /MIDAS 13.98 

COLD WAR KIDS 
DOWNTOWN 70009 13.98 

THE FEELING 
CHERRYTREE 007575 /INTERSCOPE (9.98) 

ROCCO DELUCA & THE BURDEN 
IRONWORKS 165 12.98 

DAVID G. EVANS 
ABUNDANT HARVEST 0849 15.9 

THE SHOWDOWN 
MONO VS STEREO 86191 (12,98) 

DEAN & BRITTA 
ZOE 431105 /ROUNDER (17.981 

DAVID BROMBERG 
APPLESEED 1099 16.98 

JJ GREY & MOFRO 
ALLIGATOR 4914 (16.98) 

SAY ANYTHING 
DOGHOUSE /J 71805/RMG (11.98) 

THE KOOKS 
VIRGIN 50723 /ASTRALWERKS (14.98) 

PAUL BROWN & FRIENDS 
PEAK 30147 /CONCORD () 

DR. DOG 
PARK THE VAN 12 (13.98) 

MICKEY AVALON 
MYSPACE 007853 /INTERSCOPE (11.981 

RED 
ESSENTIAL 10807 (12.98) 

SECONDHAND SERENADE 
GLASSNOTE 63020 /EAST WEST (13.98) 

DRAGONFORCE 
SANCTUARY /ROADRUNNER 618034/I0JMG (17.98) 

KINTO SOL 
UNIVISION 311538/UG (12.98) 

YOUNG LOVE 
ISLAND 008101 /IDJMG (10.98) 

APPLES IN STEREO 
SIMIAN 213/YEP ROC (15.98) 

COBRA STARSHIP 
DECAYDANCE 089 /FUELED BY RAMEN (13.98) 

LEELAND 
ESSENTIAL 10812 (13.98) 

EL CHAPO DE SINALOA 
DISA 720802 ( 10.98) 

GROUP 1 CREW 
FERVENT 886873 /WARNER BROS. (7.98) 

GEORGE LOPEZ 
OGLIO 89140 (16.98) 

DEERHOOF 
KILL ROCK STARS 472' (15.98) 

TITO NIEVES 
LA CALLE 330022/UG D 

MARIANO BARBA 
THREE SOUND 10423 15.9E 

HILLSONG 
HILLSONG AUSTRALIA/COLUMBIA 88310 /SONY MUSIC (17.98) O 

CARTEL 
THE MILITIA GROUP /EPIC 83850 /SONY MUSIC I' 5.98) 

BEVERLEY MITCHELL 
Ô 

JAYWIND/WORD -CURB 1511/WARNER BROS. 13.98 

a9 m- Y R 
LOS HUMILDES VS. LA MIGRA 
3C1 LATINO 41593/BCI (6.98) 

117 4111 

Lagrimas En La Sierra 

We All Love Ennio Morricone 

Broadcasting... 

All's Well That Ends Well 

The Marrow Of A Bone II 
Habla El Corazon . 

It Can Happen To Anyone II 
Boys Like Girls. 

Countrified 

Robbers & Cowards. 

Twelve Stops And Home II 
I Trust You To Kill Me. 

Healed Without Scars 

Temptation Come My Way 

Back Numbers /11 

Try Me One More Time. 
Country Ghetto II 
...Is A Real Boy. 

Inside In / inside Out 

White Sand 

We All Belong II 
Mickey Avalon . 

End Of Silence II 
Awake . 

Inhuman Rampage II 
Los Hijos Del Maiz 

Too Young To Fight It 111 

New Magnetic Wonder II 
While The City Sleeps, We Rule The Streets 

Sound Of Melodies 

La Noche Perfecta II 
Group 1 Crew 

El Mas Chingon 

Friend Opportunity 

Canciones Clasicas De Marco Antonio Solis II 
Aliado Del Tiempo. 

Mighty To Save: Live II 
Chroma. 

Beverley Mitchell 

Los Humildes Vs. La Migra. 
JUSTIN KENSRUE 
:QUAL VISION 133 (11.98) 

Please Come Home 

BREAKING & ENTERING 

L JS Cuetes de Sinaloa gets an ovatioi th s week with "Puro Sierreño Bravo " which 
detu -s at No. 8 on Billboard's Heatseekers chart. Discover developing artists making 

:heir inaugural chart runs each week in Breaking & Entering on billboard.com. 

The best-oellilç abums by new and developing acts, °!fined as those who have never appeared in the top 100 of The Billboard 
200. If a Hóat3eelers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the 
Heatseekers chart See Chart Legend for rules and explanations. © 2007, Nielsen Business Media, Inc. and Nielsen SoundScan, 
Inc. All ¡dos e<erved. 

Go to www.billboard.biz for complete chart data I 69 
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SINGLES &sumacs 
SONG INI)IEX. Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song 

and RBH (Hot R &B /Hip -Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

1ST TIME (Granny Man Publishing, BMVMaIik -Mekhi 

Music BMVBasement Funk, ASCAP/Hot Sauce Music. 
ASCAP) H10090. RBH 15 

2 STEP (Fop Quality. BMO H100 63, 78. 20 
30 SOMETHING (Carter Boys Rrblishing. ASCAP/W8 

ASCAP /Amt Nuthin' Goin On But Funking. 
Sat Future Music. BMVSongs Of Universal. 

A 
AIN'T NO LOVE SONG 

ALL MY PRIENOS SAY . ludan MuSIC CorpWoration, 

BMI - BMV4ull Circle. BMLBIack In 

',tiny The L. iu Music. ASCAP CS 48 
ALYSSA LIES :' vc Publishing, BMVMore 

Than''. r. I O, H100 75 

AMAR ES LO OUEOUIERO'.' ' ho De Mi Vida. 
S L /Edicioa '.' . 'Larala Music, 
SL LT7 

AND AM TELLING YOU IM NOT GOING (Dreamggirls. 
ASCA" 6MVDreamettes, BMI), 
HL H' 

ANTES DE OUE TE VAYAS nocions Musicales HR, 
SA c" ''6 

ANYWAY - ties Autuers. 

'ICS6,810056.POP 

BECAUSE OF YOU . Publishing, BMVZomba 
i, ASCAP/EMI April. ASCAP), ' 8100 84, RBH 24 

BEER IN MEXICO (Sony/AN Milene, ASCAP/Islandsoul. 
c' '-1100 70 

BEFORE HE CHEATS "hat Little House. ASCAP/Mighty 
AN Cross Keys, ASCAP), HL. 

BENDITO TU LUZ ri. ASCAP/WB Music, 
BMVCareers -BMG Music Pub - 

BETTER THAN ME '.'. Blackwood BMVHinder Music, 
BMI) HL H100 95, POP 61 

BET THAT , - k BMVFirst N Gold, BMVGoId Rush 
A Daddy. ASCAP/frac -N -Field Enter- 

- '.' ,1iurnillitary Camp Music. ASCAP/Univer- 
piation 

88' 
ASCAP/Notting Dale Sags, 

BE WITHOUT YOU (Mary J. Blige, ASCAPNniversal- 
1L 1.'CAF>WBM Music, SESAC/Babyboys Little Pub- 

lishing ompany, SESAC/NOontime South, SESAC/Jada 
And Jaden's Publishing, SESAC/Naked Under My 

AT'TAP/Chrysalis Music, ASCAP/Jasons L cs, 
hGlobal Tunes, SESAC), HIWBM, ROH 45 

BE WITH YOU Gad Songs, ASCAP/Cheny Lane, 
le',. ASCAP, CLM RBH 47 

BOMSH EL STOMP '.' das A4aoic, ASCAP/Midas Music, 
Songs Of The Knoll, BMVK Idaho 

' 1L, Ali: I, :. "/ rnver. BMVBig Blue Diamonds Music, 
BMI DLM, CS 55 

BURIN (EMI April. ASCAP /Augustarn Music, ASCAP, 
HL, H100 40 POP 35 

BREAK 4 OFF (Paul Wall, ASCAP /Commission Publish- 
ing. BMVNoddfaclor Publishing, BMV2 Kingpins Publish - 
ing, ASCAP) POP 99; RBH 68 

BREAK IT OFF (Tatar, ASCAP/Greens(eeves, PRS/Dully 
ROck. PRSrFMI April, ASCAP/Copyright ConboVAnnahi 
Music, BMVEMI Blackwood BMI), HL, H100 9; POP 6 

BUDDY (¡Soulchild, ASCAP/Universal Music Corporation, 
ASCAP/HC 1030 Publishing, ASCAP/Nd Guinn, 
BMVGuinn Style, BMI/Bug Music. ASCAP/Kenix, 
BMVSugar Biscuit. ASCAP) H100 58, RBH R 

BUY U A DRANK (SWIHFTY SNAPPIN' Boy 

rPublishiVngg,, 

BMUZanba Soonnggss,,, PPMVGranry Man Publish- 
ing 

WB i. H1Ó0 59. 

/POOP 

57 REFunk 5 

CADA VEZ DUE PIENSO E N TI .,,., , 
:, 

I v Discos 

CALLING ME -. ASCAP /Almo Music. 
- I (wa Songs, ASCAP). 

CALL ME WHEN YOU'RE SOBER (Professor Screweyye 
St; n . ' ' .BMVSweet T666 

ASCAP) WEI 
CANOYMAN Nina Mu .:,sCareers -BMG Music Pub - rn BMI luck In Thy treat ASCAP/Famous, 

SCA 1, HL/WBM, H100 47: POP 34 

CANT FORGET ABOUT YOU (Ill Will, ASCAP/Zomba 
Enterprises, ASCAPAJiII i am Music, BMCherry River, 

BMVForay Music. SESAC/Chnsette Michele Music, 
SESAC/Boume Co ASCAP), CLMMUWBM. RBH 77 

CANT GET ENOUGH (¡Rodney Jerkins Productions. 
BMVEMI Blackwood, BMVTnsign Music, BMVFred 
Jerkins Ill. BMV1aShawn Daniels Productions. 

ASCAP/EMI April, ASCAP), HL, RBH 34 

CHANGE ME (BMG Songs, ASCAP/Demis Hot Songs. 
ASCAP/EMI il, ASCAP/Strange Motel Music, 
ASCAP/Underdogs Songs, ASCAP /Almo Music. 
ASCAP/Tank 1176 Music, ASCAP/Black Fountain Pub- 
lishing, ASCAP /Antonio Dexoels Muzik ASCAP/Anthony 
Nance Muzik. ApSSnCgAPÆMI Blackwood, BMVTar R Up 

CHASING CCARS (8ìg Life, MI, WBM, H10Ó 41 B 

CHICA VIRTUAL Not Listed) LT 50 
CIRCLE (Bryan-Michael Cox SESAC/WBM Music, 

SESAC/Songs In The Ivey 01B Flat, SESAC/Noontime 
South. SESAC/Notting Hill . ts. SESAC/RI It Down 
Music, SESAC /Adonis Shrn e. ire, ASCAP/Phoenix Ave. 
Music Publishing, ASCAP /Justin Combs Publishing, 
ASCAP/EMI T, ASCAP/Kendrick Dean Publishing 
Designee, SESAC/The Deanis List, SESAC/December 
First Publishing Group. SESAC/Dot 2 Dot Music, 
ASCAP/Famous, ASCAP) H103 78; POP 69' RBH 50 

COME AROUND (Harper Digital Publishing, SOCAHMts. 
Music. ASCAP/nnk an Music ASC /STR Music, 
ASCAPMurna ne ASCAP/ZAP Pow, ASCAPÆairwesl 
Music USA BM in Music, BMI) RBH 51 

COME CLORE (Ten Publishing, BMVShada Music, 
BMI RBH 79 

COME ON RAIN (Mike Curb Music, BMVSweet Radical 
Music, BMVPat Puce, BMq. WBM, CS 39 

COME TO BED (EMI Blackwood. BMVOdahoma Girl 

BMI 
HSCAP) HLMBM, CS 

ASCAP/Rich Texan Music, 

COME WITH ME MBM Music. SESAC/Songs In The Key 

01B Flat, SESACMntime South. SESAC/Massic Lee 

Music, SESAC/PhoenH Ave. Music Publishing, 
Ar Ccirrihs Publishing. ASCAP/EMI April. 

H 49 
COMO ENTENDER 8, 

'nrAP' T2h 
COMO VO NADIE TE HA AMADO ssive, 

ASCAPNni- 
: I, . '" Desmobile, 

" ASCAT I LT 2O 

CRY NO MORE (Rodney Jerkins Productions 
:rn Daniels Productions. ASCAP/EMI April. 

ASCAP, Muknesha Publishing, BMV23, 000 Music, 
BMVMusic Sales Corporation, ASCAPÆMI Blackwood. 

BMI), HL, RBH 100 

CUANDO BATA LA MAREA (Colgems -EMI, ASCAP) LT 

39 
CURD'S CHOKEHOLD (Epileptic Caesar Music. 

ASCAP/EMI April. ASCAP/MaVdaH Malone, 
ASCAP'Dimensional Music 011091, ASCAP/Reptilfan 
Music BMI/EMI Blackwood BMVAImo Music, 
ASCAFIDelloalu ASCAPh HL H1007. POP7 

D 
DAME ( Editora Sac Ange SESSO; LT 42 

DANCE, DANCE, DANCE (Danger Times Publishing, 
P RBH 73 

DETALLES (Once Rios S A de C VIIN Ediciones. BMI) LT 

DIAMONDS (J. Basco. ASCAP/Little Devin. BMVNM 
9MVSarom Songs. ASCAP/Maddie Jaimes 
' SCAP,/YOung Jeery Music Inc., BMVEMI April. 

A DIFFERENT WORLD ,Nashvisreville. BMVNEZ 
r. BMVChay1 BMVSony /AN 

HMO. HL. CS 32m 
DIME (WIEN ES acific Latin. ASCAP/Maximo Aguirre, 

CAP) LT 11 

OIXIE LULLABY EMI Blackwood. BMVGreenhorse Music. 
- :, s:. BMVDmm Groove. SESAC /Calhoun 

AC), HL. CS 26 
DOE BOY FRESH (Tenoise Publishing. BMLMlusic 

Chamillirary Camp Music, ASCAP/Songs 
'. 1. HL, RBH 78 

DONT CRY -ida. ASCAP/Scarlito. ASCAP) LT 22 
DONT MAKE ME 'Cal N ASCAP/Bergbrain ASCAPNni- 

versal" 'pomtion ASCAP/Big Orange Dog, 
ASCU . 1.8A Cross Keys. ASCAP/Dimensional 
Music ASCAP) CS21 

DONT MATTER Hyefall Music ASCAP/Famous. 
u/ Js. NMI), HL. H1002, POP 2: RBH 36 

DRIVER A ;ainel Music. BMVEMI Blackwood. 
4,pell. BMI), HUWBM. RBH 94 

ESE (Primavera Worldwide Music, ASCAP) LT 1 

FACE DOWN (The Red Jumpsuit Apparatus Publishing 
Designee. BMVSongs Of Universal. BMVGrim Goodbye 
Music, BMI). HL. HI 35. POP 23 

FAMOUS LAST WORDS (Blow The Doors OP The Jersey 

Shore Music BMI) H100 99. POP 95 

FANTASMA (Universal- Musica Unica. BMVBaby Records 
Music, BMI) LT 36 

A FEEUIH LIKE THAT (White Monkey, BM/ Rainy Graham. 

BMsVVpCCeategory 5. ASCAP/Music Of 

ASCAP) 
ASCAP /Old 

FELICIO S CwiÌ am Music OMVCh4 RGA River. 

BMVHeatlphone Junkie Publishingg, ASCAP/EMI April, 

ASCAP/Rulhless Attack Muzick. ASCAP/Fink Passion 

Muzick, ASCAP/Iwo Badd Music. ASCAP/Meriwar Music. 

BMVBugghouse. ASCAP, CLM41L H100 31. POP 22 
FADELM/ (Soviel Kitsch Music, BMVEMI Blackwood, 
BMI) HL H10069; POP 53 

FIND DUI WHO YOUR FRIENDS ARE (Sony /ATV Acuff 
Rose, BMVTavender Zoo Music, BMVCareers -BMG Music 
Publishing. BMVSagrabeaUe Songs. BMq. HUWBM, CS 

24 
FLACA 0 GORDITA (Mia Mussa, ASCAP/Sony /AN Dis - 
cos A: Music, ASCAP /ACL Music Publishing, 

BMO.n 
FLAT ON THE FLOOR Sony /AN Cross Keyyss 

ASCAF sic 011091,ASCAP%Reynsorg, 
BMI), HL 5 

'FORE SHE WAS MAMA (Sony/AN Acuff Rose, 

BMVLavender Zoo, BMVlleeMusic, BMVDaphil 
Music, BMI), HL, CS 22 

FREAK ON A LEASH (UNPLUGGED) (WB Music 
ASCAP /Jolene Cherry, ASCAP/Goathead?. ASCAP), 

WBM, H100 89; POP 73 
FU PAY ME (Sunny Valentine Music. BMVSlide That 

ASCAP/Graru Man Publlshin, EIMIASCAP/EMI L BH 5 

April, 

GET BUCK (Mouth Full O Gold ASCAP/Universal Music 
Corpaa6o ASCAP/My Diet Stalls Tomorrow, 

n BMVSo 95 01 Universal, BMVStix im Stoned, ASCAP) 
RBH 55 

GET IT SHAWTY (J Lack Music, ASCAP /J Pal Publishing, 
ASCAP/EMI April, ASCAP/Ry Love Music, ASCAP/UR -N 
Music, ASCAP/lstenoot Musik, BMW Goldie, 
BMVWamerTamerlane Publishing. BMI,HLANBM, RBH 

70 

GET ME BODED 1I -Day, ASACP/Universal Tunes, 
SESAC/Songs Of Universal, SESAC/Team S Dot Publish- 
ing, BMVHitco Music, BMVSongs Of Windswept Pacific, 
BMVMakeba Yoga Flames BMVJanice Combs Publish- 
ing., BMVEMI Blackwood. 

Flames, 
Beyince, 

ASCAP/EMI April, ASCAP/Solange MWPASCAP), HL, 

RBH 65 
GET TO THE MONEY (Gordon Maurice Swiney, 

ASCAP/REEC Wear Publishing, ASCAP/Sunday Del Nay 
Music Publishing, ASCAP) RBH 89 

GET UP ( Bubba (Pee Music, BMVNoontime Tunes, 

BMVWeeTamedane Publishing, BMVRoyaON RigMings, 
ASCAP/Universal Music Corporation, ASCAP /Chamillitary 
Camp Music ASCAP), HIAVBM, POP 100 

GHETTO MINOSTATE (CANT GET AWAY) (Careers- 
BMG Music Publishing, BMClover G. BMV(arlos Has- 
san Publishing. BMVSaody LAI Music, BMVLyle In. 

ASCAP/Naw/ÁN Tunes, ASCAP). HL, RBH 92 
GIRLFRIEND (Avril Lavigne, SOCAWAlmo Music, 

ASCAP/Kasz Money Publishing. ASCAP/Kobalt Music, 
ASCAP), HL H100 5; POP 11 

GIVE IT TO ME (Virginia Beach. ASCAP/WB Music, 
ASCAP/Tenman Tunes, BMVZomba Enterprises, 
ASCAP/Nelstae Publishing, ASCAP/EMI Hail, ASCAP/Slix 
I'm Stoned ASCAPNnioersal Music Corporation, 
ASCAP/WBM Music, SESAC/Danja Handz Muzik 
SESAC), HL/WBM, H100 65; POP 37; ROO 67 

GLAMOROUS (Headphone Junkie Publishing, 
April, ASCAP/2590 Music Publishirrgg, 

ASCAP/Universal Music Corporation, ASCAPAelli.am 
Music, BMCherry River, BMVEMs Lee Music, 
BMVLdacris Music Publishing, ASCAP/EMI Blackwood 
BMI), CLM41L. H100 8: POP 8 

GO GMA (EMI Blackwood. BMVYoung Jeezy Music Inc., 
BMVEMI April. ASCAP/No Question Entertainment. 
ASCAP/First N' Gold. BMVR.Kelly, BMVZomba Songs. 
BMVOolden Fleece. BMVWamerfamerlane Publishing, 
BMVNotting Dale Songs ASCAP/J. Brawl. ASCAP). 
HLANBM, H100 29: POP 46; RBH 12 

GOOD DIRECTIONS (Munah Music ....taon, 
BMVCastle Street Music. ASCAPAage r ..atunily 
Music, ASCAP) CS 17 

GRACE KELLY Mika Punch, BMVlrving, BMVSoep /AN 
Tunes, ASCAP Jodi Man Music, ASCAPMill Me While IM 
Happ , ASCAP/Daniel L. Warner Music Publish - 

s HL,H7008BPOP66 
GUYS LIKE E Porn /AN Tree. BMVSony/AN Cross 

kn'n ASCAPIHt 534 

HEAVEN (John Legend Publishing. BMCCnerry River, 

BMVPlease Gimme My Publishing, BMVEMI Blackwood, 
BMWaughn Street Music, ASCAP /Jessyca Wilson Rib - 
lishing, BMVEMI Unart Catalog, BMVGarnbi, BMVSpeciaf 
Agent BMI CLM41L RBH 64 

HE BEUER (Kicking Bird BMVSongs Of Windswept 
Pacific. BMVTCT Wind BMI/ma Later, BMI) CS 60 

HERE (IN YOUR ARMS) (Gordis Is A Prince, ASCAP) 

H10027, POP 18 

HIGH MAINTENANCE WOMAN (SKS3 Music, BM(Tm- 
othy Wilson. BMVOAnny Simpson, BMI)) CS 12: H100 93 

HILLBILLY DELUXE (EMI Apel, ASCAP/Brad To The Bate, 
ASCAP/Big Loud Shirt Industries, ASCAP/ICG, ASCAP), 
HL CS 16.11100 86 

HOLLYWOOD (Carter Boys Publishing, ASCAP/Reggie 
Ferry Music. ASCAP/Super Sayin Publishing. BMVZomba 

Songs, BMI), HL, ROH 71 

EL HOMBRE DE NEGRO (Garmex, BMI) LT 45 
HOME ( Surface Pretty Deep Ugly Music, BMCareers- 

BMG Music Publishing, WBM, 0100 83, POP 65 
HOOD BOY (Melts Herse, SOCAWT4aked Under My 

Clothes, ASCAP /Chrysalis Music, ASCAP /Gnat Booty, 

ASCAP / Jobete Music, ASCAP/Stnne Agate Music, BMq, 

70 I Go to www.billboard.biz for complete chart data 

HOUSE LIKE THAT (Mike Curb Music, BMVSweet Radical 
I BMI. WBM, CS 42 

HOW TO SAVE A LIFE (Aaron Edwards Publishing. 
A "EMI April. ASCAP), HL. H100 25 POP 20 

HURT(Xlina Music, BMVCareers -BMG Music Publishing, 
BMVStuck In The Throat, ASCAP /Famous, ASCAP/Mark 
Ronson. BMVEMI Blackwood. BM/Inouye. NMI). HL. POP 

59 

ICE BOX (Mr. Grandberry Os Music, SESAC/Virginia 
Beach ASCAP/EMI April, ASCAP/WB Music. 
ASCAP/Royal Clad Music, ASCAP/Christopher Mathew. 
BMVHitco Music, BMVEzeke International Music, 
BM riok Music, ASCAP/Universal Music Corpora- 
tion, SCAP/FOray Music, SESAC), HLANBM, H100 14: 

POP 19; ROH 5 
IF EVERYONE CARED amer - Tamerlane Publishing. 

BMVGrm Your Ditto, CAN/Zero -G, SOCAWBIack 
Diesel, SOCANBIack Adder Music. SOCAN), WBM, 
H10021, POP 14 

IF I WAS YOUR MAN (Sony /AN Tunes. ASCAP/EMI 
April, ASCAP/Stellar Songs, ASCAP/Water Music Pub - 
lishirg, ASCAP), HL RBH 42 

I GOT MORE (Hope-N -Cal. BMVSexy Tractor. BMVCaI IV 

Emertainment. BMWniveal Music Corporation, 
ASCAP/Memphersfieid. ASCAP), HL. CS 40 

IGUAL QUE AYER (Maier, ASCAP/Sony /AN Discos, 
ASCAP) LT 8 

I KEEP COMING BACK (V2, ASCAP/Diver Dann, 

ASCAP/Jefhey Steele, BMVSongs Of Windswept Pacific, 
BMI) CS 28 

Pa WAIT FOR YOU (Coburn, BMVHarley Allen Music, 
BMVSonyy/AN Tree. MI), HL/WBM, CS 11; 8100 80 

NM A FUIT (Sohnagso,, SESACÆinnor. ASCAPM Kellyy, 

BMVZomba Songs, Publishing 
BM Crown Club Publishing, BMVNappyPub, HMI),hWAM, 
H10072; ROH 11 

I'M ON R (Lenard & Destiny Publishing, ASCAP) RBH 83 
IN MY SONGS )Divided, BMVRamal, BMVNayr Publishing 

Company. BMAWamer- Tamerlane Publishing, BMVSongs 
Of Universal. BMI), HLAVBM, RBH 31 

IN l'HA HOOD (Losing Composure, BMVStill -N -The Water, 
BMVGranny Man Publishing, BMI) RBH 84 

INTO THE OCEAN (Paris On Paper Publishing, ASCAP) 
H10054 POP 50 

INVIERNO (Nana Maluca, SESAC/Maximo Aguirre, 
ani Music, SESAC/Mark Portman, BMI) LT 29 

!RR EEMPLAìABLE (Stellar Songs, ASCAP/EMI April, 
flay, ASACP/Sony /ATV Tunes. ASCAP/Super 

-,i? BMVZomba Songs, BMVEMI Black- 
' PRSRubetASCAP,H1/WBM,LT25 

IRREPLACEABLE (Stellar Songs ASCAP/EMI April, 
Are, OIT _ ,y. ASACP/Sary /A1A Tunes, ASCAP/Super 
Sayin Publishing. BMVZomba Songs BMVEMI Black- 
wood, BMVEMI, PRS), HL/WBM, H10013; POP 13; RBH 

17 

ISNTSHE JuyylIaa, ASCAP /Curb Songs, ASCAP/Charlie 
Monk, ASAP/Gremlin Comer, ASCAP/Harbinism.com, 
SESAC) CS 36 

ISNT THAT EVERYTHING Belladiva Music, BM CMX 
Songs, BMVlommy Lee James. BMVStiII Working For 

The Man, 

ppBMVMusic 

01 Combustion, BMVSongs 01 

IT 
Windswept 

TONIGHT 
BMI) 

llsSLike Ph Ed, ASCAP/BMG 

IT JUST COMES NABTURAL (Warner-Tamerlane amerlane Publish - 
ing BMVSycamore Canyon, BMI), WBM H10087 

ITS ME SNITCHES Universal Tunes, SESAC/Songs Of 
Universal, SESACBMG Songs, SESAC), HL/WBM, RBH 
56 

ITS NOT OVER (Surface Pretty Deep Ugly Music, BMVG 
Watt Music, ASCAPAVamer- Tamerlane Publishing, 
BMVFloating Leal, BMVEMI April, ASCAP), HLMBM, 
H10011;POP9 

I WANNA LOVE YOU (Byefall Music, ASCAP/Famous, 
ASCAP Own Chit Music, BMVEMI Blackwood, BMI), 
HL H100 22; LT 33; POP 16: RBH 33 

I WONDER (Pickle Butt, ASCAP/BMG Songs 
ASCAPMIagic Farming Music, ASCAP/LiOe Blue Type - 

hty oBcB Ml) Hsic C3' BMVAI 
MigDg 

Music, 
VWBM CS 37 

JOHNNY CASH (B Music, ASCAPM aruerTamerlaree 

JUMP OFF' (C 
vtsTree 

Publishing BMA Blood Sweat 
Tears Publishing, ASCAP/Gimrne Dat Publishing, 
BMVHow Ya Luv Dal Music, ASCAP/Notting Dale Songs. 
ASCAP RBH 81 

JUST AR BOOTY SONG (SGRK Music Group, 
ASCAP) RBH 86 

KEEP HOLDING ON (Aval Lavigne, SOCAWAIn 0 Music, 
ASCAP/Kasz Money Publishing. ASCAP/Kobalt Music, 
ASCAP/ICF, ASCAP) H100 20; POP 21 

KEEP YOUR MIND WIDE OPEN (Two 01 Everything 
Music, ASCAP/Music Of Windswept, ASCAP /In The 
Gloaming Music, BMVSongs 01 Windswept Pacific, BMI) 
POP 89 

KING KONG ((Biiggg Big Kid ASCAPNniversal Music Corpo- 

PubI shin, 
ASCAP/NYLAAPublishiningC, Reece, 

H100 
66; POP 58; RBH 41 

KNOW WHAT rM DOIN' (Money Mack, BMVYoung 
Money 

nRnreglishinngg, 

BMVWamer ChoII, BMVRick Ross 

Pub) n5 
Designee, BMVNappyPub, BMVZomba Songs, 

LADIES LOVE COUNTRY BOYS (EMI Blackwood, 
BMVHouse 01 Full Circle, BMWniversal Music Corpora - 
lion, ASCAP/Memphersiield, ASCAP/Full Circle, BMI), 
HL CS 1 I-1100 64 

LA LLAVE DE MI CORAZON (El Conuco, BMVAedomi, 
BMI) LT 15 

LA MAESTRA (Npa, BMI) LT 44 
LA NOCHE PERFECTA (TN Ediciones, BMI FLT 13 
LAST DOLLAR (FLY AWAY) (Big Love Music, BMI) CS 5; 

H10096 
LAST 141010 (Justin Combs Publishing, ASCAP/EMI April, 

ASCAP/2 Daughters Music, SESAC/Cteistian Combs 

Publishing. SESAC/Foray Music SESAC/ arsI Music, 

BMVJanice Combs Publishing, BMVEMI Blackwood, 
BM» H100 23; POP 38; ROH 13 

LAZY EYE (Silversun Pickups Music, ASCAP/Boredom 
g Music. BMI) POP 91 

LEAN nl Corner Life Music, SESAC) ROHH91 

LEAVE THE PIECES 
R. 

feASCAP/Sony/ATV 
HLANBM, L ASCAP), HB, P OP 

LE COMPRE LA MUERTE A MI HUO ¡IN Ediciones, 
n , BMI( LT 38 

LETS FALL IN LOVE AGAIN (b Live Muzik BMI) RBH 98 
LET'S STAY TOGETHER (Lyle In, ASCAP/Sony /AN 

ASCAP), HL, RBH 44 
LIKE A BOY (Universal Music Corporation ASCAP/Royalty 
Rigstings. ASCAP/Bootleggers Stop ASCAPNniversal- 
PolyGram International Tunes. SESAC/Jahgae Joints. 
SESAC/Chrislopher Mathew, BMVHitco Music, 
BMVEzeke International Music, BMVHevolutionary Jazz 

Giant, BMVGrOness, BMI). HL 0100 81; POP 98; AM 
25 

WEE A STAR 
(Global 

Talent Publishing PRS) RBH 59 
UKE THIS (Ke endria, ASCAP/Blondie hockwell, 

ASCAP/2590 Music Publishing, ASCAP/Universal Music 

Corporation, ASCAP/eem S Dot Publishing, BMVHitco 
Music, BMVSongs Of Windswept Pacific, BMI), HL, RBH 

LIPS OF AN ANGEL (EMI Blackwood, BMVHirder Music, 
BMVHigh Buck Publishing, BMI), HL CS 19 

LISTEN (B-Day ASACP/Miroku Music, ASCAP/Williamson 
Music, ASCAP/ScottaROck Music, ASCAP/Kobalt Music, 
ASCAP/SKG, ASCAP /Cherry Lane, ASCAP/Shiggsshha 

Music, BMVSongs BM Che River, BMVEMI gg V 

POP 

I L 

sqopnt, ASCAP CLM/HL. H100 71; POP 60: ABH 40 
LRILE BIT OF LIFE (Almo Music, ASCAP/Mullintone 

Music, ASCAP/Songs Of Springfish, BMVGimme Them 
Gimme Then Songs, BMI), HL, H100 94 

A UTILE MORE YOU (Warner-Tamerlane Publishing, 
BMVSelI The Cow. BMVTower One, BMVWB Music 
ASCAP/Tower Two, ASCAP/BLA, ASCAP), WBM, CS 44 

LOBO DOMESTICADO (Edimonsa, ASCAP) LT 21 LsBVHoetigMllo 
V 

Papa Muic 
MVHmWi The Ar Armadillo, BMWhiteTracks. 

ASCAP/Flood Bumstead, McCready 8 McCarthy, 
ASCAP) CS 13; H100 97 

LOOK AFTER YOU (Aaron Edwards Publishing, 
ASCAP/EMI April, ASCAP HL. H100 91; POP 63 

LOST IN THIS MOMENT )EMI April, ASCAP/Romeo Cow - 
buY Music, ASCAP/WB MMMusic, ASCAP, HLNJ0M, CS 29 

LOST ONE (¡Carter Boys Publishing, ASCAP/EMI April, 
ASCAP/WB Music, ASCAP /Aini Nothin' Gore' On But 
Funking, ASCAPBBAI Future Music, BMVPsalm 144:1 
Music, BMVChrisette Michele Music, SESAC/Foray 
Music, SESAC/Four Kings Production Inc.. SESAC), 
HLMBM, RBH 66 

LOST WITHOUT U (I Like Em Thicke, ASCAP/DosDuettes- 
Music, ASCAP) H100 16; POP 48: RBH 1 

WCKY MAN Careers-BMG Music Publishing, BMVNer- 
mire Worm Music, BMVEMI April, ASCAP/New Sea 
Gayle. ASCAP). HIANBM. CS 25 

MAKE IT RAN (Joseph ASCAP/Reach Global, 
ASCAP/ScoT Scorch Music, ASCACartagena, P/IVI Music, 
ASCAP/Soung Money Publishing, BMVJOey & RAn 
Music. BMI/Warner- Tamerlane Publishing, BMI), WBM, 
H100 17; POP 32' ROH 19 

MAKE YA FEEL BEAUTIFUL (N. 22nd 
Riblis 

hing, 
ASCAP/Cherry Lane. yi Publishing, ng, 

BMVZomba Songs, 
ASCAP/Super 

HL/WBM, ROH 

MANDA UNA SENAL ( Tulum. ASCAP/WB Music, ASCAP) 
LT 5 

MANEATER (Nelstar Publishing ASCAPNiginia Beach. 
ASCAP/Danla Handz Muzik, SESAC/Millennium Kid 
Music Publishing, ASCAP/EMI April, ASCAP/WO Music, 
ASCAP), HVNBM, POP 67 

ME AND GOD (Sony /AN Cross Keys, ASCAP/Drivers Ed, 

ASCAP), HL, CS 20 
ME MUERO (EMI April, ASCAP) LT 14 
MI CORAZONCITO (Premium Latin, ASCAP) LT 26 
MISSING MISSOURI (¡Songs 01 Springfish, BMVWIKA, 

O 
VgHSope- NISBMVGimme Them Gimme Then 

7 SoJ 
MISSING 

BMI 
2007 (Alley Music Corporation, BMVCar- 

lin America, BMVOuartet, ASCAP/Music M Windswept, 
ASCAP/Markeem Music, ASCAP CS 38 

MOMENTS (Graviton Music, SESAC/Carnival Music 
Group, SESAC/WB Music, ASCAP). WBM, CS 23 

MONEY MAKER (Maoris Music Publishing, ASCAP/Uni- 
versal Music Corporation, ASCAP/Nhe Waters Of 

Nazareth, BMVEMI Blackwood, BMI), HL, POP 51 

MORE (Carolina Blue Sky Music, BMVLittle Shop 01 Mor- 
gansongs, BMI), WBM, CS 49 

MORE nail FRIENDS (Lyric Masters 911 Publishing, 
SESAC/Universal Lingo, ASCAPMofing Hill, 
ASCAP/Bocar. ASCAP) RBH 72 

MOVIE ON (Lethal Loops Music, BMVOIIie G Music, 
ASCAP/Ej Of The World Publishing, ASCAP/Love Tunnell 
Publishing ASCAP/Sing Like ASCAP AN nngg ASCAP/Sony/ATV 
Tunes ASCA-P), HL, HIDO 61; POP 49 

MR. JONES o Is Mike Jones Music, BMV2 Playas 
Publishing, MVWarner- Tamerlane Publishing, BMVMyke 
Diesel ASCAPM -The Water ASCAP), WBM RBH 54 

MY BUBBLE GUM (GOT THAT GOO) (Shedogs, 
ASCAP/DLO, ASCAP RBH 63 

MY LOVE (Tennman Tunes ASCAP/Zomba Enteerrpprinses, 

ASCAP/Virginia Beach, ASCAP/WB Music, 

AAgSCAP/Wam- 

ASCAP ASCAP/Crown tub PuólishiñgBM)RWBM. H10028; 
POP 24; RBH 38 

THE NEIGHBOR (Woolly Puddin', BMVSc in Toast, 

ASCAP/Warner- Tamerlane Publishing BMVAbsinihe 
Music. BMtBoyletown Music, ASCAP), WBM. F1100 74; 
POP 55 

N9O SE DE ELL A (MY SPACE) (Crown P, BMVSebastian, 

HOMING TO LOSE (EMI Blackwood. BMVFacade 
Aside BMI) H100 62, POP 54 

NOTHING TO PROVE (Hope -N -Cal. BMLSexy Tractor, 
BMVCaI N Entertainment, BMVWamer- Tamerlane Pub - 
fshing, BM(4exi's Palm Tree Music, BMI), WBM, CS 51 

NOT READY TO AMID: NICE (Woolly Puddin', 
BMVScrapin' Toast, ASCAP/Chrysalis Music, 
ASCAP/Sugar Lake Music, ASCAP), HL/WBM, H100 19; 
POP 17 

OH YEAH (WORK) ((Pence Of Crunk Publishing, BMV8111 

Grade Music Pub ishing BMVEMI Blackwood, BMVHow 
Ya Luna Dal Music, ASCAP/EMI April. ASCAP /Notting Dale 
Songs, ASCAP/Lil Jizzel Music Publishing BMI/Ben Hill 
Tiger Music, ASCAP/Cookies And Milk, ASCAP/Heavy On 

The Grind Estergamont Publishing. BMVSwizole Music, 
BMI) HL, RBH 60 

ONE (First Avenue Music, PRS/BMG Songs. 
ASCAP/Demis Hot Songs, ASCAP/EMI April, 
ASCAP/Strange Motel Music. ASCAP/Underdogs Songs, 
ASCAP /Almo Music, ASCAP/Roik Get.., BMVNlissing 

Link. 
ASCAP/Tank 

11170 usicASC 
l/Black Fountain 

ONE MORE GOODBYE (Lonely Motel, BMVSteel Wheels, 
BMI) CS 58 

ON THE HOTLINE (Marco Bleu Publishing, BMVBlue Star 
Publishing, BMVBIeu Carrot Diamond Publishing, 
BMVThe Nickel Publishing, BMVSilverplatinumy2k Pub - 
lishing, BMVHerbalicious Music ASCAP/Black Fountain 

Publishing, ASCAP/EMI April, ASCAP/WB Music, 
ASCAP/Sons Of K-oss, ASCAP), WBM, 0100 20; POP 

43. RBH 6 
00H NA NA (First Avenue Music PRS/BMG Songs, 

ASCAP/Demis Hot Songs, ASCAP/Edmords Music, 
ASCAP/EMI April, ASCAP /AnOtony Nance Muzik 
ASCAP /Antonio Binds Muzik, ASCAP/Tank 1176 Music, 
ASCAP/Black Fountain Publishing, ASCAP/Strange Motel 
Music, ASCAP), HUWBM, RBH 87 

BUM MY SYSTEM (Shaniah Cymone Music, 
ASCAPÆMI April, ASCAP/The Kid Slim Music. 
ASCAP/Slide Thal Music ASCAP /Jobete Music, ASCAP), 
HL, H100 76; POP 86; RBH 37 

OVER FE Jetanon Music, ASCAP /Jerk Awake. 
ASCAP/Shapiro Bernstein & Co ASCAP) H100 53, POP 

40 

PAIN (EMI Blackwood (Canada), am SOCAWBIasI The Scene. 

BMVEMI il, ASCAP/Noodles Foe Everyone, 
A 

April, 
BM!), HL F1100 44; POP 47 SOC NMM Blackwood, 00 

PAM PAM (Universal -Musics nicá, BMVEMI Blackwood. 
BMVBIue Kraft Music, BMI)) LT 19 

EL PAPA DE LOS POLLITOS (Primo. BMI) LT 46 
PARA IMPRESIONARTE (Arpa, BMI ) LT 48 
PEGAO (Universal -Musica Unies, BM!) LT 9 
Pt-GATE ibe BMI/Terra Music, ASCAP LT 35 
PLEASE DONT GO (Tank 1176 Music, ASCAP/Black 

Fountain Publishing, ASCAP/EMI April ASCAPNInnalis- 
tic ASCAP/TJOtirg Hill, ASCAP), FIL, ABH 22 

POP LOCK AND MOP IT (Huey Records Music, 

ASCAP/DfAndre Smith, ASCAP/DelHiTz Muzik, ASCAP) 

11100 85; POP 87; ROH 48 

POPPIES (Dirty Ore Music ASCAPtii . Music Corpo- 
ration ASCAP/Lil Vidal Music, ASCAP 'Faxed Under My 
Clothes, ASCAP/Chrysalis Music. ASCAP) HL, H100 51, 
POP 97, RBH 7 

PROMISE Royalty Rightings. ASCAP/Universal Music 
Corporation. ASCAP/USIaI Songs BMVSongs Of Univer- 
sal, BMVENis Lee Music, BMVEMI Blackwood. BMI. HL, 
H100 46; POP 68. RBH 9 

QUE HICISTE (Blue Platinum Publishing ASCAP/Julio 
Reyes Music. BMVSony /AN Discos, ASCAP, HL. LT 24 

QUE LLOREN 00 Publshing, BMI) LT 17 

READ MY MIND (The (tillers. ASCAP/Universal- PolyGram 
International ASCAP), H100 98: POP 82 

REALLY WANNA KNOW YOU IJ. [fiasco ASCAPRvlr 
Mantti BMVDesert Storm, BMVDuro, BMVEMI Black- 
wood BMVEMI April, ASCAP/Street Tut. ASCAP/No 

Question Entertainment ASCAP), HL. RBH 75 

ROCK YO HIPS (J Werka Publishing ASCAP/Ro I Throne 

Publishing, ASCAP/Dime Rece Collection, ASCAP/KC 

Masterpiece Publishing, ASCAP/Right Note Entertain- 
ment ASCAP /Joc Migraine Music. ASCAP) H100 73: 
POP 02 RBH21 

RUNAWAY LOVE (Ludacris Music Publishing. 
ASCAP/Universal Music Corporation ASCAP /2590 
Music Publishing, ASCAPA(eriokey Music ASCAP/Back 
Rick. BMVEnledainirg. BMVSongs 01 Universal, BMq, 

HL. H10012; POP 12; ROH 10 

SAY GOODBYE (WBM Music, SESACBabyboys Little 
Publishing Company. SESAC/Noontime South, 
SESAC/Face The Music, ASCAP/EMI April. ASCAP /Justin 
Combs Publishingg,ASCAP/Phoenix Ave. Music Publish - 
ing, ASCAP, HL/WBM POP 94 

SAY IT RIGHT (NelsOr Publishing. ASCAP/Virginia Beach, 
ASCAP/WB Music. ASCAP/Dany_Hairdz Muzik. 
SESAC/EMI April. ASCAP). HL/WBM, 010010, POP 5 

SAY OK ( Maratone AB, STiball Music, ASCAP/EMI 
Blackwood, BMVOh Sold Music, BM!), HL POP 85 

SAY YES (Cal N ASCAP/Dimensional usic 011091. 
ASCAP/Drivers Ed, ASCAP/Pick Them Taters, 

BMVSony /AN Cross Keys, ASCAP/Stage Three Music. 
BM /Cherry Lane, ASCAP), CLM/HL. CS 43 

THE SECOND COMING (Not Listed) POP 79 

SEPARATE WAYS (Sony /ATV Tree, BMVMr. Bubba. 
BMVNick N' Ash, BMVDimensional Songs Of The Knoll, 

BMI), HL, CS 59 

E (Jennifer Nettles ASCAPNirdkwpd, BMVSongs Ot 

Bud Dog, ASCAP /Chamaland; Music 01 _ 

Windswept. ASCAP), HL CS 9; H100 77 
SEXYBACK (Zomba Enterprises. ASCAP/Tennman Tunes. 

ASCAP/BB Music, ASCAP/Virginia Beach A.SCAPWBM 
Music, SESAC/Danja Handa Muzik, SESAC), WBM, H100 

SHPS EVERYTHING (Ann Wilson, BM/Hillbilly Willy, 
BMVICG, BMVEMI April, ASCAP/New Sea Gayle, 

SHES LIKE THE WIND (Plainview Diner, BMVVery Tony 
Music BMI) F1100 48. POP 33; ROO 85 

SHORTIE UKE MINE )Shaniah Cymone Music, 
April ASCAPBabyboys Little Publishing 

SESAC /NakedSUUM>MnyfiC Clothes. ASCAP /CCrysaali 

Music, 

Music, ASCAP/Rrown' TanWms, ASCAP /Air Control 
Music ASCAP(. HIIYBM, POP 45 

SHORTY SHONTY (Unedsion ASCAP) LT 12 
SIDELINE HO (First Avenue Music, PRS/BMG Songs, 

ASCAP/Demis Hot Songs, ASCAP/EMI April, 
ASCAP /Antonio Dixons Muzik ASCAP /Antony Nance 
Muzik ASCAPÆ D Duz It, BMWnderdogs Songs 
ASCAPArving, BMVSbange Motel Music. ASCAP /Almo 
Music. ASCAP/Tank 1176 Music, ASCAP/Black Fountain 
Publishing ASCAP HLAVBM, RBH 46 

SIENTE EL BOOM Bambino Music Publishing, 
ASCAP/Sony /AN iscos, ASCAP/Leon Blanco. 
BMVBab Records Publishing, ASCAP) LT 41 

SI 
Diiscos,nASSCCrPo 

(Unique 
us, ASCAP) LT 

SITU NO ESTAS (BMG So s, ASCAP) LT 30 
SMACK THAT (Shroom Shady _Music. 9MVSorgs 01 Uni- 

versal, BMVByefall Music. ASI;AP/Famous, ASGAP/Slick 
Jesus, BMLBesto World Music, ASCAP), HL 11100 30: 

POP 25 
SMILE (JRPSL, BMVJamrec BMWniversal -Songs Of 

PolyGram International, BM(Nniversal- PolyGren Interna- 
tional ASCAP), H100 H100 82' POP 62 

SNOW ((HEY OH)) (Moebetoblaere, BMq 8100 38; POP 
44 

SOLAUniversal- Musics Unica. BMVRempediscoteca, 
BMise W Puslbishing, ASCAP) LT 2 

SPOKEN UKE A MAN (Carie -BMG Music Publishing, 
BMVAsierha, BMVSaggrabeain So !s, BMVSony /ATV 
Cross Keys. ASCAP/Mighty Un.' ..., ASCAP). HL. CS 
45 

STAND (Music Of Combustion, BMVSongs 01 Windswept 
Pacific. BMVDanny Orton Songs, ASAP/Universal Music 
Coaabon ASCAP), HL, CS 8; H100 79 

Srrppaa TAHTIpr WITH ME (Camas -BMG Music Publishing, 
BMVShitake Maki, BMVSo Of Windswept Pacific, 
BMVSongs Of Thatch, BMVFox Ridge Music. BMI). 
WBM CS 27 

STOLEN (Hey. Did She Ask About Me? Music, ASCAP) 
POP 76 

STRUGGLE NO MORE (THE MAIN EVENT) (Writing 
Ufe ASCAP/Plain Truth, ASCAP/Big Harlem Music, 
BMVJoel Weathers Music, BMVOsheNiyyh Music, 
ASCAP/Universal Lingo, ASCAP) RBH 74 

STUPID BOY (Song 'Planet BMVSongs 01 Universal. 
BMVTha1 Little House ASCAP/Words & Music, 
ASCAP /Cal N ASCAP /BergBrain, ASCAP), 81/VV0M. CS 
4 H100 50 POP 64 

THE SWEET ESCAPE (Nara uku Lova Music, 
ASCAP Ryelall Music ASCAP/Famous ASCAP/Plano 
Mu vor =i r'A: 

T 
TAKE IT ALL OUT ON ME 

Tati 

WBM, CS 47 

TAKE ME AS I AM (Nam hm Productions, ASCAPÆzeke 
International Music, BMVHitco Music, BMVSongs 01 

Windswept Pacific. BMVUniversal Music Corporation, 
ASCAP/Boelleggers Stop, ASCAP/lleriokey Music, 
ASCAP/fabulous Music, ASCAPMitco South, 
ASCAP/Songs 01 Universal BMI), HL RBH 23 

TAL YYFQZ llSer -Ca BMI) LT 31 

TFARDIWPS OII MY GUITAR (Sorry / AN Timber, 
SESACMillsboro Valley, SESAC/Sony /AN Tree, BMVTay- 
lor Swift Music, BMO HL CS 35; POP 90 

TELL ME (Justin Combs Publishing, ASCAP/EMI April, 
ASCAP/2 Dapghsers Music, SESAC/Christian LyChristian Combs 
Publishing, SESAC/Foray Music SESAC/Anrya Nicole 
Publishing, BMVJanice Combs Publishing, DMVEMI 
Blackwood, BMVShaí Jones Music 0MUSoms Of Uni- 
versal BMVDfs Pub, BMVWamer Chappell, BMChrislo- 
oho Garretís Publishing, ASCAP/Sony/ATV Songs 
BMI N.O.C., ASCAP/F.01.13.. ASCAP), HLW0M. 10057; 
POP 31' ROHF933Cp 

TE LO 
C LT , 

NO (Gazul, ASCAPNJB 
4 

TENNESSEE Barefoot And Starry Eyed Music, 
BMVSoery /AV Tree BMI), HL, CS 53 

THAT KIND OF DAY (Were Going To Maui BMVHits And 

Smashes Music ASCAP/2820 Music, BMVZomba Enter - 

peses ASCAP /Coud Country Momin', ASCAP/Green City, 

SESAC/Green Wilderness, SESACBPJ, BMq, WBM, CS 
41 

THAT'S THAT (My Own Chit Music, BMVEMI Blackwood. 
BMVZomba Songs BMVR.Kelly, BMVD.M.P, 0MVTeam- 
stas, BMVEnsign Music, BMVlrving, BMO, HUWBM, 
810092 

Data for week of MARCH 17, 2007 

THIS AIN'T A SCENE. IT'S AN ARMS RACE ChiccaaggeoX 

ÍO 

THIS IS WHY TM HOT Strewn Mims. MVIhe Blackout 
Legacy, AS,- SIuzikil State QI Mindz. 
ASCAP/Schelields. ASCAP/BMG- Careers, BMVBMG 
Songs. ASCAP(Heavy On The Grind Enternt Publish- 
ing, BMIAA Jitzel Music Publishing. BMI/Songs Of TVF, 

BMVLiI Jon 00017 Music, BMUWamer Chappell, 
PRSMeak Da Sneak Publishing Designee BMVCurwin 
Music. BMVlrvi BMI). WBM, H1001. POP 4; RBH 3 

THROUGH GLASS (EM April ASCAP/Stnne Sour Music. 
ASCAP/Music That Music. ASCAP). HL POP 83 

THROW SOME DS ( Jobete Music, ASCAP/Sonas Of Uni- 
versal BMVIeam S Dot Publishing, BMVHitco Music, 
BMVSongs Of Windswept Pacific, BM!), HL. H100 32, 
POP 56. RBH 4 

TICKS EMI Apnl, ASCAP/New Sea Gayle, ASCAP/Didn't 
Have To Be Music ASCAP /Chamaland. ASCAP/Songs Of 

Bud Dog. ASCAP/3 Ring Music. ASCAP/Music 01 

Wind , ASCAP). HL. CS 50 
11M MC W (Sony / AN Timber. SESACMillsbaro Val- 

Leyy. SESAC/Sony /ATV Tree. BMVTaylor Swift Music. NMI). 
HL POP 84 

TODO SE DERRUMBO (BMG Songs. ASCAP/SGAE, 
ASCAP LT 23 

TOP BACK (Club Crown Publishing BM/Chubby Boy 
Music ASCAP/Warner-Tamerlane Publishing, q H100 
42 POP 52, ROH 18 

TOUGH (Steel Wheels BMVCurb Songs ASCAP) CS 54 
TU AMOR NO ES GANAHIN (Amon A 

Songs, 
Mexicans) LT 

49 
TUCK YA ICE (Trick N' Rick BMVFirst N' Gold, BMVAztist 

-bushing Group West, ASCAP/Money Mack, BMI) RBH 

TU RECUERDO ? 'ra Music, ASCAP) LT 

TUS PALABRAS '',CA ASCAP) LT40 

UN IDIOTA COMO YO 

UNTIL YOU COME BACK TO ME ..:,moi Music, 

UPGRADE U . UACP,Music World. ASCAP/Yoga 
Flames Nlu '.'. lanice Combs Publishi , BMVEMI 
Blackwood m S Dot Publishing, BMVHilco 
Music, BMVSongs 0f Windswept Pacific, BMVSolange 
MWPASCAP /Angela Béymce ASCAP/FMI Longitude 
BMI EPI 81 A._CAP our 5.. ,. P tong, ASCAP), 
HI 

U SHOULDA SEEN HER ON MYS PACE :.;nation 
So 

U + OH HANG Iaceau0d,AMLl'iw inside Publish- 
ino AU STIM/Yobalt Music, ASCAP/Kasz 
Mir . , 'SCAP' HLH10052. POP 36 

W 
WAIT AMINUTE VirgunaBeJan ASCAP/WB Music, 

ASCAPA(eriokey Music, ASCAP/Universal Music Corpo- 
ration. ASCAP), HLAWBM, POP 71 

WAITING ON THE WORLD TO CHANGE (Sony /AN 
Tunes, ASCAP/Sppeecilic Harm, ASCAP), HL, H100 33 

WALK AWAY (REMEMBER ME) (Super Sayin Publish - 

ASCA/EMOImbbaagSoASCA Márdr a B Nrown, BMVSongs Of 

Universal BM ha Publishing, ASCAP/BOTato 
Music. ASCAP), H M, H100 43; POP 15 

WALK IT DUT (Top Quality, BMI) H100 18; POP 27; RBH 

16 

WASTED (Son From The Engine Room, BMVS Of 

Universal, BM amer - Tamerlane Publishing, BMVy- 
lene Music, Administration, ASCAP), 
HUWBM, CS 7; H100 67, POP 93 

WATCHING YOU (Mike Curb Music, BMVMultisongs 
BMG. SESAC/Songs From The White House, 

SESAC/Bridge Buirdirg, BMVDinou Sorg Shop, BMI), 
WBM, CS 3; H100 55, POP 80 

THE WAY I UVE (Extreme Entedainntent New Orleans 
Publishing Comps/bill Productions. ASCAP) F1100 34; 

POP 39 
WE FLY HIGH (Sally Ruth Ester Publishing, 

ASCAP/Zukhan Music, BMVSongs Of Universal, BMI), 
HL. H10024, POP 28; RBH 39 

WELCOME TO THE BLACK PARADE (Blow The Doors 

Shore Music, BMI H10036;POP26 
WE RIDE ((Q RE THE FUTUBEI)(Mary J. Blige, 

Ott The Jersey 

ASCAP/Universal -MCA. ASCAP niversal Music Corpo- 
ration, ASCAP/WBM Music. SESAC/Spnggss In The Key 01 

B Flat SESAC/Noontime South, SESAC/The Dean's List. 
SESAC/December First Publishing Group, SESAC/Naked 

ASCAP /Chrysalis Music. ASCAP), 

WE TAKING OVER Not Listed) RBH 53 
WHAT GOES AROUND,..COMES AROUND (Tennman 

Tunes A i ' nues, ASCAPNirginia 
Beach 051 `CAPMlamer- Tamerlane 
Riot Muzik, SESAC/ BM 
Mu m Higghsnnggss ASCAP /Crown Club 
Rif L'WOM H1004, POP1 

WHAT I DID LAST NIGHT (EMI Blackwood. BMVMusic 
Of lue, UMVBobbys Song And Salvage, 
BMI , Three Music, BMI), HL, CS 46 

WHAT YOU ARE (Shaniah Cymone Music, ASCAP/EMI 
April. ASCAP/Slack A.D. ASCAP/BMG 
ASCAP /Naked Under My Clothes ASCAP/G ry salis 
Music ASCAP), HUWBM, RBH 61 

WHEN I SEE U (Breakthrough Creations, ASCAP/EMI 
April, ASCAP/SMM Y. ASCAP/Sony /AN Tuna, 
ASCAP/Break North 

n0 e anyAATV 
Music Publishi 

b Catla. SOCANNayynnnWers,SCAP J. Sewell Pu - 
lishing, ASCAP/Golden The Super IOd Music. ASCAP). 
HL RBH 57 

WHERE DA CASH AT (Money Mack BMVYoung Money 
Publishing, BMVWarner Chappell. BIAVRe este Music, 
ASCAP/Reach Global. ASCAP/Irac- N- Fieldtertain- 
ment, BMVMollirgs, ASCAP/Notting Dale Songs, 
ASCAP), WBM, RBH 90 

WHERE LOVE BEGINS (No Ouincydence Music Publish- 
ing, BMVOctober 12th, ASCAP /Hdco South, 
ASAP/Denise Rich Sags, BMVEvanaemuslc, ASCAP) 
RBH 99 

WHITE & NERDY 

1p,( 

pAChhzmil 

/ligikerCythACCampgA,usic, 

ASCAP/Uni- 
versal 

AASCAP/EMI ,SAP lz pril S SC Ánd Play Musik sic, HSpllz. 

POP 74 

WIND IT UP (Nara ukw Lover Music, ASCAP/The Waters 01 

Nazareth, BMVEMI Blackwood, BMVWilliantsoe Music, 
(á ASCAP) HL, H10010 POP 77 

WITH U 
, 

Shanlah Cymone Music, ASCAP/EMI 
A.D., ASCAP/BMG AP 

Unndder My Cloüies, toyssalis Music, ASCAhIe 
Tyymmee Tunes, ASCAP), HUM M. RBH 97 

A WOMANS LOVE (W0 Music, ASCAP/Yee Haw. 
ASCAP), WBM CS 18 

WOULDN'T GET FAR ( BMVPico Ride Pub- 
lishing, BMVGimme Back Publishing, ASCAP/EMI 
Blackwood, BMVJohete Music, ASCAP), HL H100 68; 
POP 88: RBH 30 

Y AQUI ESTOP nder, ASCAP) LT 37 
YEAR 3000 (Mart. PRS Rondor London. PRS/EMI Black- 

wood BMq. HL H100 45; POP 41 

YOU ((Ferman Dog Music ASCAP/TVT Music 
ASCAP/Oslaf Songs, BMVSourdeon Tunes BMVYoung 
Money Publishing BM/Warner- Tamerlane Publishing 
BMVRetormalion Publishing, PRS), WBM. 010015; POP 

29; RBH 2 
YOULL ALWAYS BE MY BABY (Careers -BMG Music 

Publishing. BMVG rgeeidog Songs. BMVSoOy /AN Tree, 

BM d Watch. BM MT kwood, BMVPIano Wire 
Music BMI), HL CS 15 

Y SI VGLVIM A A NACER (Cuflura Urbana Publishing, 
ASCAP) LT 43 

I CHARTS LEGEND on Page 68 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MAR ICE PLACE 
For ad placement write to classifieds a billboard.com or cal 800- 223 -7524 

IN -HOUSE CD DVD VINYL CASSETTE 

PROFESSIONAL SERVICES 

1,000 CDs 
in full -col jackets for just 

;all today for 
your free catalog! 

1- 800 -468 -9353 
www.discmakers.com/bh 

NASHVILLE'S NEWLIGHT SOUND 

Singer Songwriters: Professional multi -track 

digital CD demos including Lead, Rhythm, Bass, 

Drums, Vocals. $100.00 per song - 

615- 947 -7363 or 800-252-2182 

LEGAL SERVICES 

V1TIEI'S 1111751! 
Call attorney 

Jeffe-y Levu-1g 
312-356-DADS or visit 

urww.dadsrights.com 

HELP WANTED 
MOBILE AND VIRAL MARKETING service 

required. Independent label seeks ring 

tone placement and viral marketing serv- 

ice. Not an in house position. Please con- 

tact BNarilyn @1- 800 -- 672 -1333. 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and L.P's as low as 50g. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890-6000. 
Fax (609) 890 -0247 or write 

Scorpio music, Inc. 
P -O.Box A Trenton, N.J. 08691 -0020 

smelt: cerplemu @aOl.rom 

NOTICES/ 
ANNOUNCEMENTS 

CALL US TODAY 

AND ASk: ABOUT 

THE BILLBOARD 

CLASS FIEDS 

INTRODUCTORY OFFER 

FOR NEW ADdERTISERS' 

1- 800 -223 -7524 or 
classifieds @billboard.carr 

300 Package: $ 775.00 

1 000 PEkDe: $1099.00 

Includes: 1 -color booklet & 

7 -color CD label from print -ready 
film, jewelbox, shrínkwnep 

Includes: 4 -rolar booklet & 
2 -color CD label from print-ready 
film, jewelbox, shrinkwrep 

D.J. VINYL PROMO 
100 12" VINYL $799.00 Additional LP's: $1.30 each 

500 12" VINYL $1,279.00 REORDER $710.00 

1000 12" VINYL $1,889.00 REORDER $1319.00 

PACKAGES INCLUDE: WHITE JACKET w/ HOLE MASTERING FULL PROCESSING 

TEST PRESSINGS 2 -COLOR LABELS (stock background) SHRINKWRAP NICK TURN AROUND ASK FOR OU 

WE'VE MOVED! 
...to LugertacIlihr' 

in CANT,' Pari..: 

FREE 1ROCHURE! 

RAIN BO RECORDS MANE LAC It; RING CtREORArt(N 
8960 Eton Ave., Canoga Park, CA 91304 ( 8 181 2 8 0 - 1 1 0 0 " o'. rax: (8181 280-1101 www.rainborecords.com infoRrainborecords.com 

PUBLICATIONS 

The Ultimate 
Deal- Making Tool! 
THE LEADING WORLDWIDE RESOURCE 

GUIDE COVERING EVERY ASPECT OF 

THE MUSIC AND VIDEO INDUSTRIES 

OVER 13,000 LISTINGS 
FROM OVER 49 COUNTRIES 

Record Labels 
Video and Digital Music Companies 
Music Publishers 
Wholesalers 
Accessory Manufacturers 
Packaging & Labeling 
Entertainment Attorneys 
Replicators & Duplicators 
Plants & Services 
And more! 

TE WORLDWIDE 

REFERENCE SOURCE 

OR MUSIC INDUSTRY 

.F017.710.1 r 

OVER 
13,000 

LISTINGS! 

Billboard 
INTERNATIONAL 

BUYER'S 
GUIDE 
2007 

ORDER BY PHONE: 800 -526 -2706 
OR ORDER ONLINE: www.orderbillboard.com 

FOR SALE 

TbeßillboardStore 
www.orderbi I Iboard.com 

YOUR ONE STOP STORE FOR... 
Billboard Directories Billboard Merchandise 

Billboard Books Magazine Subscriptions 
e Sale Items And much more... 

For Classified Advertising Rates 

email: classifieds @billboard.com 
or call 1 -800- 223 -7524 

REAL ESTATE 

North Ranch Country Club Estates 
Westlake Village Southern California 

Are you looking for something special near Los Angeles? 

We have a spectacular Remodeled tucked away in the prestigious, secure and private gate - 
guarded community of Country Club Estates. 

5 bedrooms 51/z baths 8100 Square Feet Secluded Estate 

3+ acres State of the art home theater 
Pool and Spa Gourmet Kitchen 
4 car garage Elevator 
Panoramic Mountain and Valley Views And much more! 

$4,488,000 

lam. Via. . 

Contact: Bernard Goodman/Integrity Realty 
805 -778 -9251 IntegrÈrealty@adelphia.net www.integrityreayorg 

While all care has been take to be accurate, the information abcir is not guaranteed. Not an of the homes 

advrrtised are listed with lntcfrity Realty_ 

There are many beautiful homes in the North 

Ranch Westlake Village area anywhere from 

$3,000.000 to $20,000,000 + ++ range that 

Bernard would be delighted to show you. 

Contact: Kim Harris of Coldwell Banker 

Your Realtor for Southern California 
Offering Professional and Discreet 

Real Estate Service to 
Entertainment Industry Professionals 

Ph: 661. 948 -8424 x160 - Cell 818-470-1644 

Fax: 661- 942 -5971 

email: Spdgirl(auáol.com 

HIVE A POSITION TO FILL? 

WANT TO REACH HIGHLY 
QUALIFIED PEOPLE FAST? 

LOOK NO FURTHER 
CALL 

BILLBOARD 

CLASSIFIEDS 

1800- 223 -7524 
OR CALL 

ARKADY FRIDMAN 
646- 654 -4636 

JEFF SERRETTE 

646- 654 -4697 
OR EMAIL US AT 

classifieds @billboard.com 

VOLUNTEERS 
NEEDED 

Interested in volunteering at the most 
important music industry upcoming events? 

TLLBOARD M i 
NTERTAINMENT LIVE 

Orange ounty orvent on 
Center Orlando, 

BILLBOARD LATIN MUSIC 
CONFERENCE & AWARDS 

rlaase contact Courtney Marks 
cmaria_Cá:billboard.com 646.654 -4652 
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earn to adapt with forward-thin ing 

online music courses and programs from 

Berkleemusic, the online extension school 

of Berk lee College of Music. 

Concert Touring 
The Future of Music 
Music Publishing 101 

Music Industry Entrepreneurship 
Professional Music Business Program 

401111,1m" 

Call Our Advisors Today 

1.866.BERKLEE 
www.berkleemusic.com 

Spring Term Begins 

April 9th 
ENROLL NOW! 

earn mus c on trie 
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ED TINA TUNZI 

ABOVE: Electronic Arts worldwide executive of music and marketing Steve 
Schnur, left, with Billboard senior digital /mobile corresponden! Antony Bruno 

ABOVE: From left are Stealth Entertainment Group managing director Nick BoRon. 
Billboard senior legal /publishing correspondent Susan Butler. ATO Records co- 
founder Michael McDonald, Gold Village Entertainment president Danny Goldberg 
and Family Tree EntertÛinmer,t president /CEO Michael "Blue" Williams 

IVILJSIC & IVIONEY 
SY IVI P O S I LJ IVI 
The sixth annual Billboard Music & Money Symposium 
in association with Loeb & Loeb took place March 1 at the 
St Regis in New York. The one -day event gathered the 
best minds from the music, legal, financial and Wall Street 
communities for an in -depth examination of the financial 
realities with which the music industry is contending. 
PHOTOS COURTESY OF CARY GERSHOFF /WIREIMAGE COM 

ABOVE: Starbucks Entertainment president Ken 
Lombard with Billboard executive editor /associate 
publisher Tamara Conniff. 
LEFT: Pictured during the Music & Money Symposium 
luncheon sponsored by Kobalt Music Group are, from 
left, Michael Selverne, Esq.; Kobalt founder and CEO 
Willard Ahdritz; EverGreen Copywrights CFO John 
Lippman and co -CEO David Schulhof; and Kobalt 
nonexecutive chai-man Tom Teichman. 

RIGHT: RealNetworks chairman /CEO Rob Glaser. 
ABOVE: Walt Disney Pictures 
president of music and 
soundtrack and Buena Vista 
Music Group TV president 
Mitchell Leib 

Crcm left are Bug Mus: CEO John Rudolph, BMC Music Publishing chairman /CEO 
Nicholas Firth Loeb &Loeb co-charman John Frankenhelmer, Windswept 
CEO Evan Medow anc Uriversel Music Publishing Group chairman /CEO David Renzer 

ABOVE: Angel Investors founder and 
managing partner Ronald Conway. 
RIGHT: Carlin America COO Caroline 
Bientock, left, the lucky winner of the 
jewe,ry raffle held at the De Beers cocktail 
reception on the eve of the Music & Money 
Symposium, shows off her prize with 
Billboard executive editor /associate 
publisher Tamara Conniff and De Beers 
director James Turi. 

R. AT: From left 
are Control Room 
executive VP of 
operations /general 
counsel Ron 
Millkes, Charles 
Attal Presents 
president Charles 
Attal, Ticketmaster 
president /CEO 
Sean Moriarty, 
Billboard executive 
director for 
content and 
programming 
for touring and 
live entertainment 
Ray Waddell, 
Signatures 
Network CEO 
Dell Furano, Live 
Nation president of 
digital distribution 
Bryan Perez and 
Metropolitan Talent 
co- CEO /manager 
John Scher. 
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EDITED BY MICHAEL PAOLETTA 

SEXUAL HEALING 
Up- and -coming rock outfit Say Anything has channeled teen angst 
into a clever video for its new single, "Wow, I Can Get Sexual Too," 

which premieres March 12 on MTV's "TRL." The song's key lyric 

is "I called her on the phone and she touched herself," and in the 
clip, frontman Max Bemis places said calls to various females 
from a mansion, as his butler wheels by a gourmet meal. Later, 

the Fonz himself, Henry Winkler, makes a cameo. 
"He's a very good family friend," Bemis told Track of Winkler 

during a break from recording Say Anything's next album at Elec- 

tric Lady Studios in New York. "We were going to have a hip- hop -style 

cameo, so we thought maybe Clive Davis to represent. But then we de- 

cided to make it more random, and Henry was the first person to come 
to mind. He's always been really supportive of my career." 
In a first, fans who view the video on Yahoo Music can interact with Bemis 

by texting "WOW" to 71717, which is displayed on Bemis' phone in the clip. Look 

for Say Anything on tour with Saves the Day this spring. 

GET YOUR GROOVE ON 
Five years on from the release of "Songs About Jane," which 
propelled Maroons into the multiplatinum stratosphere, the 
group is ready to return with a new album that's "a little more 
hyper and excitable; not as laid -back or bluesy as the first 
record," frontman Adam Levine tells Track. "It Won't Be Soon 

Before Long," due May 22 via the new A &M /Octone label, per- 
colated for months as the band tried to achieve perspective on 

its sudden success. 
"The first record was so massive that we all started to get a lit- 

tle freaked out," Levine says. "We all started to get a little nerv- 

ous and wanted to take our time and make sure it was some- 
thing we all loved. We all became very concerned with the quality 
of the record, and when you have five different people equally 
concerned with that, it's going to take awhile. It doesn't happen 
overnight. We were borderline Fleetwood Mac on this one; it 
was crazy." 

Maroons won't begin a proper tour until September, but the 
group will suit up as the support act for the Police's July 10 show 

at Miami's Dolphin Stadium. "I can't wait for that," Levine says. 

"It's a dream come true. I would've liked to have just seen the 
concert, let alone open up for them." 

BADWAN straddles a Virgin railing. 

OH, THE HORROR! 
Shoppers at Virgin Megastore on London's Oxford Street got more 
than they bargained for March 5 when big- haired British goth 
rock band the Horrors lived up to their name. Midway through 
their in -store performance in the retailer's basement, frontman 
Faris Badwan took flight up Virgin's stairs -with microphone in 

hand -and mingled with surprised record buyers. Guests at the 
performance were also treated to an upturned bucket of ice and 
the odd mic stand thrown from the stage. It was all in the name 
of generating buzz for the group's self -titled debut on Loog, which 
was released that day. If the Virgin gig was anything to go by, the 
kids will scream for it. 

SHE'S FEISTY 
After completing work on her new album, "The Reminder" (due 

May 1 in the United States via Cherrytree /Interscope), Canadian 

singer /songwriter Feist rejoined Broken Social Scene colleague 
Kevin Drew to contribute vocals to his in- progress solo debut. "It's 

almost done and it's fucking killer," she tells Track of Drew's 

album. "We wrote some songs together too, but not for my 

record or his. We don't know what they're for. They're not for 
Broken Social Scene. They're kind of more sweet and quiet." 

As for the future of Broken Social Scene, which is on hiatus in 

2007 while its many members pursue other projects, Feist says 

she will keep contributing to the band "as long as we're all alive. 

That's the nature of how Broken was formed. I was joking the 
other day that Broken can't ever break up because it is based 

on being fragmented. By its elastic nature, it will never end." 

OPEN BAR 
Rock'n'roll shenanigans abounded at the recent NME Awards, 
held March 1 at the historic (and soon to be be bulldozed) Ham- 
mersmith Palais venue in west London. As drinks flowed 
throughout the evening, guests were treated to fine perform- 
ances from the likes of Kasabian, Kaiser Chiefs, the Killers, Pri- 
mal Scream (joined by the Clash's Mick Jones) and, later, the 
unusual sight of the Gossip's Beth Ditto dancing on industry 
tables. And if there was an award for the most -toasted rock star, 
Hard Fi frontman Richard Archer -seen toward night's end 
clutching a half -empty bottle of vodka -would have been odds - 
on favorite. Speaking to Track, New Order's Peter Hook summed 
up the annual event: "It's nice to see people with the same in- 
terests and the same passions. And you can come and make a 

twat of yourself." 

WHAT'S IN A NAME? 
Allee Willis, co- composer of Broadway's "The Color Purple" and 

a writer on the Earth, Wind & Fire classics "September" and f 
"Boogie Wonderland" (see Rhythm & Blues, page 46), is back 
in singing /songwriting mode as half of the duo Bubbles & 

Cheesecake. Willis (Bubbles) and partner Holly Palmer ó 
a 

(Cheesecake and also a former member of Gnarls Barkley's 
Ë 

live band) are collaborating on the indie project "The Soul of 
Bubbles & Cheesecake." Financial guru Suze Orman has al- 

É 

ready commissioned one of the songs, "It's a Woman Thang," 
as a special promotional handout on the book tour for her lat- 
est tome, "Women & Money," in which Willis is featured. De- á 

scribing the album as a "rhythm percussion adventure," Willis 
Z 

says the pair is halfway through the album. "There are no rules ó 

here," an ebullient Willis says of the project that's being f 
recorded at her Los Angeles home, Willis Wonderland. "We 'c 

are going to take this as far as we can on our own. Then, if there 
is serious interest [from a major label], we will consider it. But 

z 
not before we handle ourselves a la Gnarls Barkley." a 

ExecLutive 
TU R NTAI3 I 1= It 

EDITED BY MITCHELL PETERS 

RECORD COMPANIES: Koch Records appoints Angela Storti 
to director of international marketing. She was senior market- 
ing manager at Koch Vision and Koch Lorber Films. 

Sanctuary Records Group promotes Brian Pearl to VP of 
sales. He was senior director of sales and field marketing. 

Razor & Tie promotes Kevin O'Connor to VP of its Kidz 
Bop division. He was senior director. 

Sony BMG Asia ups Ruuben van den Heuvel to senior VP 

of digital and new business development. He was VP of 
digital business. 

Capitol Records Nashville appoints Cindy Mabe VP of mar- 
keting. She was senior director of marketing and artist de- 
velopment at Arista Records Nashville. 

Zomba Label Group names Wendy Washington senior 
VP of media relations. She held the same title at Universal 
Motown Records. 

DISTRIBUTION: The Orchard names Daniel Cheung man- 

aging director in Asia. He was founder and executive direc- 
tor at Asia Markets Development Limited. 

TOURING: Metropolitan Talent names Errol Antzis CFO and 

a member of its board of directors. He was co- manager /prin- 
cipal of VSS Mezzanine Partners. 

Staples Center in Los Angeles promotes Devon Murray to 
center event manager. He was event coordinator. 

BRANDING: DMI Music & Media Solutions appoints Lynne 
A. Leger to senior VP of strategic marketing and business 

development. She was VP of strategic marketing and con- 
sumer insights at EMI Music. 

RELATED FIELDS: Pollack Media Group names Tommy 
Hadges president of worldwide video and radio and Jeff Pol- 

lack chairman /CEO of global media and entertainment. 
Hadges was president, and Pollack was chairman /CEO. 

BiggerBoat it Beverly Hills, Calif., names Jon Guynn VP 

of sales. He was senior director at JM Northern Media. 
Music World Entertainment promotes Max Gousse to exec- 

utive VP of Music World Music. He was executive VP of A &R. 

Target names Jessica Phillips multicultural merchandis- 
ing buyer. She was the Latin music buyer. Tim Benson be- 
comes the buyer for Latin and rock. 

Send submissions to exec a billboard.com. 

G(X)DW() R (S 
LAUNDRY SERVICE 
Shakira has designed a limited- edition women's T -shirt for 
Hard Rock International's Signature Series T -shirt program. 
Proceeds from the shirt (Edition XXIII) -sold exclusively 
at Hard Rock establishments worldwide- benefit the artist's 
Fundación Pies Descalzos. The foundation helps children 
who are victims of the violence in Colombia. Additionally, 
it helps build new schools and improve the infrastructure 
of existing schools. 
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Billboard 
music& 
money 
S M. P O S ! U 

in osmodarion with LOEBá 
LOEB - 

Charles Attal, President, Charles Attal Presents 

Nick Bolton, Managing Director, Steallth Ent. Group 

Ronald Conway, Founder /Managing Partner, Angel Investors 

Jeff Fagnan, Partner, Atlas Venture 

Nlicholas Firth, Chairman /CEO, BMG Music Publishing Worldwide 

John Frankenheimer, Co- Chairman, Loeb & Loeb L-P 

Dell Furano, CEO, Signatures Netwo-k: 

Rob Glaser, Chairman & CEO, RealNetworks 

Danny Goldberg, President, Gold Vi lage Entertainment: 

Bill Heiman, Partner, Greylock Partners 

Max Kaiehoff, VP Marketing, Nielsen IBuzzMetrics 

Mitchell Leib, President, Music & Soundtracks, Walt Disney Picture and Television 

Ken Lombard, President, Starbucks Entertainment 

Michael McDonald, Co- Founder, ATO Records 

Evan Meciow, CEO, Windswept Holdings LLC 

Ron Milikes, EVP, Operations & General Counsel, Control Room 

Sean Moriarty, President /CEO, Ticxetmaster 

Bryan Perez, President, Digital Distr bution, Live Nation 

Jonathan Potter, Executive Director, Digital Media Assoc. 

David Renzer, Chairman & CEO, Un versal Music Pub. Group 

John Rudolph, CEO, BUG Music 

Dmitry Shapiro, CEO, Veoh Networks 

John Scher, Co -CEO /Manager, Metropolitan Talen: 

Steve Schnur, Worldwide Executive Music & Marketing Electronics Arts 

Michael "Blue" Williams, President /CEO, Family Tree Ent. . 

Barney Wragg, Head of Digital, EMI Music Worldwide 

Geoff Yang, Partner, Redpoint Veitures 1 
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SPRING 2007 

Proud sponsors of the 
Jägermeister Music Tour 

Schecier 
DIAMOND 

7:jr\91 7 : 

CD in stores now! 

stonesour.com 
Iacunacoil.it 
shadowsfall.com 

For more information and tour dates: 
jägermeistermusictour.com 

DRINK RESPONSIBLY 

JA&ERMEISTER IS DEDICATED TO AAUSIC, 

nor UNDERAGE DRINKING. 
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LEADER IN EN-=RTAINAIENT 

Album and Music o -Pro uced by Lil Jon & LV. Par Coming Soon! 

laya PARK 
the creator of the biggest Asian artist Rain, crosses ovi 
producing music for Will Smith, Mase, and Cassie1.. 
Now brings his label to the US. 

vate Part 
8 

Special Perfo 
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110 East 31St Street 
NY 
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