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REGIONAL IVIEXICAN 
Dedicated to the top - 
selling genre, this summit 
features artist showcases, 
educational sessions and 
the "Women of Regional 
Mexican Music" panel with 
Jenni Rivera, Yolanda 
Perez and others. More at 
billboardevents.com. 

14 Garage Rock, The Indies 
15 Retail Track 
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IVIOI3I LE 
ENTERTAINIVIENT LIVE 
Hosted by Quincy Jones, 
the mobile entertainment 
event of CTIA -The Wireless 
Assn. features a full exhibit 
floor, networking 
opportunities and a live set 
by Josh Kelley. More at 
billboardevents.com. 

JADED INSIDER 
With the House of 
Representatives holding 
hearings on hip -hop 
language this week, 
Twista gave us his two 
cents, as David Banner 
and Master P mulled the 
issue at Pace U. More at 
jadedinsider.com. 
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OPINION EDITORIALS I COMMENTARY 
I 
LETTERS 

AGoodRap 
David Banner Goes To Washington To Clear Hip -Hop's Name 

Rapper David Banner testified before a 
House Energy and Commerce Committee 
Sept. 26 about the controversy regarding 
offensive language in hip -hop. Flanked by 

music industry executives and academics, 
Banner gave a passionate defense of the 
genre, couched in his own experiences of 
growing up in Jackson, Miss. Below is an 
excerpt from his testimony. 

Jackson is one of the most violent cities 
in the United States. Honestly, rap music 
is what kept me out of trouble. Statistics 
will never show the positive side of rap 
because statistics don't reflect what you 
"don't" do-if you "don't" commit a mur- 
der or a crime. When I would feel angry 
and would think about getting revenge, 
I would listen to 2Pac. His anger in a song 
was a replacement for my anger. I lived 
vicariously through his music. 

Rap music is the voice of the under- 
belly of America. In most cases, America 
wants to hide the negative that it does to 
its people. Hip -hop is the voice ... and 
how dare America not give us the oppor- 
tunity to be heard. 

Some might argue that the content of 
our music serves as poison to the minds 
of our generation. If by some stroke of 
the pen hip -hop was silenced, the issues 
would still be present in our communi- 
ties. Drugs, violence and the criminal el- 

ement were around long before hip -hop 
existed. Our consumers come from var- 
ious socioeconomic backgrounds and cul- 

tures. While many are underprivileged, 

a large percentage are educated profes- 
sionals. The responsibility for their 
choices does not rest on the shoul- 
ders of hip -hop. 

Still others raise concerns 
about the youth having ac- 

cess to our music. Much 
like the ratings utilized by 
the Motion Picture Assn. 
of America, our music is 
given ratings, which are dis- 

played on the packaging. 
These serve to inform the pub- 
lic of possible adult content. As such, 
the probability of "shocking" the unsus- 
pecting consumer's sensibilities is vir- 
tually impossible. 

Some argue that the verbiage used in 
our music is derogatory. During slavery, 
those in authority used the word "nigger" 

as a means to degrade and emasculate. 
There was no push for censorship of the 

word back then. 
Our generation has since as- 

sumed ownership of the 
word. Now that we are cap- 
italizing off the use of the 
word, why is it so impor- 
tant that it be censored? 
Attempting to censor the 

use of a word that merely 
depicts deep camaraderie is 

outrageous. People should focus 
less on the "offensive" words in our 

music and more on the messages that are 
being conveyed. 

A Great Week 
On Sept. 23, Billboard took home two 
key Folio Awards. The magazine won 
the Eddie Award for best business -to- 

business issue in the media /entertain- 
ment /publishing category; our April 
14 issue with Nashville's Muzik Mafia 
on the cover took the prize. Billboard 
also took home an Ozzie Award for 
feature design, winning in the same 
category for the Christina Aguilera 
package in the July 29 issue. 

Meanwhile, two nights later, 
Billboard took home the OM MA 

For Banner's Q &A with Billboard, see 
page 20. 

(Online Media, 
Marketing & Ad- 

vertising) Award 
for use of user - 

generated content by an advertiser, 
recognizing the now -completed 
Billboard /LG Mobile Beat contest on 
billboard.com, in which contestants 
attended concerts throughout the 
summer with their LG enV camera 
phone, took pictures and blogged on 
billboard.com. 
For pictures, see Backbeat, page 74. 
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FOR THE RECORD 
In the Sept. 29 issue, the In- 

dies column contrasted a 12- 

cent per -track figure eMusic 
paid to labels with a 70 -cent 
per -track figure from Apple's 
iTunes store. The 12 cents accu- 
rately reflect what labels ulti- 
mately receive, after royalties 
and middleman fees are de- 
ducted, based on sales through 
eMusic's least expensive sub- 
scription plan. Subtracting the 
same fees and royalties from 
Apple payments results in la- 
bels receiving roughly 50 cents 
per track. 

In the caption that ran with 
the Publishers Place column in 

the Sept. 29 issue, chairman/ 
CEO Ralph Peer II of Peer Inter- 
national was misidentified. 

In the Sept. 22 issue, Kanya 
King's name was misspelled on 

the Opinion page. 
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EMUSIC RESPONDS 
Regarding " eMusic's Long Tail" (The 
Indies, Sept. 29): 

Billboard's assertion that eMusic pays 
labels 12 cents in gross royalties per down- 
load is incorrect. Price per download has 
never been that low, at least not since Di- 

mensional purchased the company in 
2004 from Vivendi Universal. 

The notion that price per download is 

the only core metric that "matters" is naive. 

We, and many of our labels, prefer to think 
in terms of revenue and sales per cus- 
tomer, yet this is absent from the report- 
ing. For most of the 20,000 labels we sell, 
eMusic is responsible for 20% -50% of an 
album's total digital sales. For some recent 
high -profile releases, eMusic notched 
more than 40% of the album's total digi- 

tal sales- despite having only 1% the 

number of iTunes' customers. 
Although the story discusses eMusic's 

success selling the Long Tail, Billboard 
omits key data provided on that point. For 

your readers' benefit: More than 67% of 
our 2.9 million -track catalog sells at least 
once per quarter. This dwarfs the record of 
any other service. 

While it is true that some labels vary the 
type of product they put into eMusic and 
when (a decision we generally support), 
more than 99% of our 20,000 labels pro- 
vide us all titles and make new titles avail- 

able on street date. 
Billboard readers can sample a free 

trial and discover great music that tends 
not to live on this magazine's charts. Go 
to emusic.com /billboard. 

David Pakman 
President /CEO, eMusic 
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» >SONY BMG 
ONBOARD 
WITH IMEEM 
Sony BMG has 
agreed to license 
its catalog to 
music -focused 
social network 
Imeem, according 
to reports. Imeem, 
which already has 
a deal in place 
with Warner Music 
Group, allows 
users to stream 
full songs and 
videos from labels 
with which it has 
agreements, free 
to the user, in 
return for a cut 
of the advertising 
revenue it 
receives. The 
company is also 
close to deals with 
Universal Music 
Group and EMI 
Music, according 
to Forbes. 

» >`HALO 3' 
FIRST -DAY 
SALES TOP 
$170M 
The "Halo 3" 
videogame netted 
$170 million in U.S. 
sales in its first 
day, according 
to Microsoft 
representatives. 
The game is priced 
at about $60. 
Actual unit sales 
were not available 
at press time, 
but more than 
1.7 million fans 
pre- ordered the 
game prior to 
its Sept. 25 
street date. 

» >FEDS EYE 
FINES FOR 
SATCASTERS 
FCC chairman 
Kevin Martin says 
satellite radio 
companies Sirius 
and XM could face 
fines for producing 
and distributing 
inferior radio 
receivers and for 
placing terrestrial 
repeaters- towers 
that relay signals - 
in unapproved 
locations, which 
sometimes were 
miles away from 
the FCC -approved 
spot. Martin says 
the flawed satellite 
receivers from 
both companies 
were marketed in 
2005 and 2006. 

FEIST FEAST 
Nano ad generates 

downloads, album sales 

FREE AND EASY I 

Starbucks and Apple 
try giveaway strategy 

s DELIGHT 
)n Urge. 
the future 

TEENS ON TOUR 
Paramore builds an 

audience on the road 

BANNER HEADLINES 
Rapper defends hip - 
hop before Congress 

Most label sales and distribu- 
tion executives were expecting 
Amazon's download store to 

undercut iTunes. But now that 
a consumer beta site has 
launched, many are expressing 
amazement at just how low the 

prices actually are. 

Upon the Sept. 25 launch of 
the digital rights management- 
free store, Amazon touted its top 

100 titles at $8.99, a promotional 
pricing gambit that hasn't been 

seen in 20 years -since the days 

of the cassette. Amazon execu- 

tives may have played to label ex- 

ecutives' desires by asserting that 

the site would practice variable 
pricing, but as one indie label ex- 

ecutive puts it, the Amazon 
download store is using "sale 
pricing, not variable pricing." 

"I like that they have vari- 
able pricing," another distri- 
bution executive says. "I just 
wish they had higher variable 
pricing to match the lower vari- 
able prices." 

But Amazon customers "ap- 

preciate low pricing, and we 

strive to deliver that in every 
product category," director of 
digital music Pete Baltaxe says. 
"We have 2 millions songs up, 

and over a million of those 
songs are priced at 89 cents." 

Most albums appear to be 

priced at $8.99, according to 
executives shopping the site in 
the first two days after the 
launch. And the Amazon site 
itself supports that assessment, 

DIGITAL BY ED CHRISTMAN 

Keeping It On 
The Down Low 
Amazon Enters The Dot 

by providing buttons that allow 
consumers to shop titles by 
price. When each price button 
is clicked, a summary is in- 
cluded with the list of albums 
that qualify. 

Consequently, it's easy to 
determine that 29,000 titles 
are priced at $4.99 or less, 
though this includes EPs and 
in some cases singles; 14,000 
album titles at $5- $5.99; 
33,000 titles at $6- $6.99; 
36,000 titles at $7- $7.99; 
48,000 titles at $8- $8.99; and 
34,000 at $9 or more. That rep- 

resents about 194, 000 albums, 
or nearly 20% of Amazons en- 

tire 1 million -CD SKU count. 
Amazon is also cross - 

merchandising CDs with MP3 

downloads and visa versa. And 
the wide disparity between dig- 
ital and physical pricing wor- 
ries some label executives, who 
say it could help hasten the de- 

cline of the CD. 
For example, Pink Floyd's 

"Wish You Were Here" sells on 

CD at Amazon for $13.97; and 

on the night of Sept. 26, a new 
copy of the CD was priced at 
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to be reflected in the retail 
price," one indie label ex- 

ecutive says. "But it's not." 
Even to the extent that 

Amazon is employing vari- 
able pricing, it is only rarely 
used for song titles within 
specific albums, experimen- 

tation so far reveals. Albums 
checked out by Billboard 
mostly feature uniform song 

pricing of either 89 cents or 

99 cents, depending on the 

price for the album in its entirety. 

But occasionally one finds an 

$8.99 -priced album, such as Reba 

McEntiré s "Duets," which lists 

every track at one price, 99 cents, 

except for lead radio track "Be- 

cause ofYou," which is 89 cents. 

Likewise, Kanye West's "Late 

Registration," priced at $9.49, 

has all tracks at 99 cents, except 

for the hit song "Gold Digger" at 

89 cents. 

At this early stage, function- 
ality is also an issue. So far, one 

indie executive says, the store 

is "pretty bare bones -it's hard 

Just a few of the approximately 
194,000 albums available for 

download on Amazon. 

to stumble across things you 
are not looking for." 

Baltaxe says, "The site has 

been tested extensively inter- 
nally, but we are interested in 
getting customer feedback." 
Amazon's goal, he says, is a "a 

great customer experience that's 

compatible with every digital 
music player." 

Many indie executives, 
meanwhile, are expressing sur- 

prise at how much play major - 
label titles are getting on the 
store's home page, considering 
that the only major to offer its 
entire catalog is EMI Music. But 

many seem unaware of how ex- 

tensive the Universal Music 
Group MP3 test is. According 
to sources, UMG is testing 
10,000 album titles with Ama- 
zon, or about 75% of its current 
album catalog. 

Given Apple's dominance of 
the digital distribution channel, 
labels have a vested interest in 
Amazon taking market share 
away from iTunes. "If anybody 

will compete with iTunes, it's 
Amazon," one indie executive 

says. "It has the customer base, 

confidence and great systems 

to help its marketing effort. 
"But more than cut into 

Apple's business," another 
indie executive says, "I hope 
Amazon grows the digital 
marketplace." 

MOBILE: For 24/7 news and analysis on your cell phone 
MIL or mobile device, go to: mobile.billboard.biz. 
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LATEST 
NEWS 
FROM 

aü 

» >VIVENDI 
CHIEF 
CONDEMNS 
APPLE 
Vivendi chief 
executive Jean - 
Bernard Levy 
condemned the 
contract terms 
between its Universal 
Music Group unit and 
Apple, calling them 
"indecent" at a media 
gathering in France. 
Vivendi is one of many 
large media 
companies that are 
trying to challenge 
Apple's grip on the 
digital entertainment 
market and obtain 
more control over 
pricing. It said it was 
in talks with rival 
distributors. 

» >JUDGE 
DECLARES 
MISTRIAL IN 
SPECTOR CASE 
A Los Angeles judge 
declared a mistrial in 
the murder trial of 
producer Phil Spector 
after jurors said for a 

second time that they 
could not agree on a 

verdict. Prosecutors 
said outside court that 
they intended to retry 
Spector, best -known 
for his early -'60s 
"Wall of Sound" 
recordings, for the 
2003 shooting death 
of 40-year-old actress 
Lana Clarkson in his 
L.A. -area home. 

» >VIRGIN 
DIGITAL U.K. 
CALLS IT QUITS 
The plug has been 
pulled on Virgin 
Digital. The U.K. - 
based online music 
service ceased selling 
tracks Sept. 28 and 
will close to all 
customers Oct. 19, 
according to a 

statement posted on 
the site. The closure 
of the Virgin- branded 
download site comes 
on the back of a 

management buyout 
of the 125 -store Virgin 
Megastores business 
in the United Kingdom 
and Ireland. The Virgin 
Digital subscription 
music service in the 
United States folded 
in January. 

BY LARS BRANDLE 

360 Degrees Of Popkomm 
Diversification Discussions Dominate Berlin Trade Fair 

BERLIN -Diversify or die. That was the 
blunt message facing the 15,000 -plus 
delegates at the 2007 Popkomm trade 
fair in Berlin. 

Against a backdrop of such re- 
cent deals as Universal Music 
Group's buyout of the Sanc- 
tuary Group -which in- 
cludes merchandising, 
management and live 
booking businesses (bill - 
board.biz, Aug. 2) -and 
Sony BMG Germany's en- 
trance into the management and 
live realms (billboard.biz, Aug. 28), 
all sectors of the international music 
business had expansion and the 360 -de- 
gree model on their minds. 

Berlin label !K7 used the eve of the con- 
ference to announce a move into the con- 
cert booking arena, while panel discussion 
titles included "Are Bookers and Agents 
the A &Rs of Tomorrow ?" and "Hug the 
DJ -The DJ As a Live Band Promoter." 

"The dynamics of the business are 
changing. It's a team effort now," said 
Peter Thompson, managing director of 
British music company Vital and a 

speaker on the "Artist- Generated Busi- 
ness: Power to the Artists!" panel. "We 
need to try and create something bet- 
ter than the sum of the parts. And man- 
agement might be expected to go above 
and beyond." 

But most managers fail to success- 

fully handle the artist's brand, noted 
Rights Marketing Group CEO Michael 
Baylor, who helped piece together Rob- 

bie Williams' groundbreaking integrated 
deal with EMI in 2002. 

"Management need to be 
much smarter at helping 
consumer brands solve 
marketing problems," 
he said during the 
"Artist- Generated Busi- 

ness" session. 
Attendance at the Sept. 

19 -21 conference rose slightly 
from last year, with more than 15,420 

trade visitors registered at the capital's ex- 

hibition grounds, according to organizer 
Messe Berlin. The major labels kept a low 

WE 

profile, with some delegates unconvinced 
the big four are best -placed to take advan- 
tage of the new opportunities. 

"The majors are in a hole if artists and 
managers do not trust them," said Gerd 
Leonhard, digital music expert, author 
and speaker on the "New Major (Music) 
Players" panel. "To get people to sign 
these [360- degree] deals, they will have 
to put big money on the table -and they 
are running out of steam to do this. 
There's already a bunch of people sell- 
ing concert tickets, and they are pretty 
good at it." 

Another possible stumbling block to 
such deals emerged at the "Artists as Ar- 

chitects" panel, hosted by Billboard 
global editor Mark Sutherland. Musi- 

cian panelists expressed notable reluc- 
tance to sign to a music company with 
interests in all areas of the business. 

"At the moment, if your relationship 
with your label goes sour, you could 
still be gigging, keeping your fan base 
happy and surviving until you get a new 
deal," said Jon Tufnell of U.K. electro- 
rock act Plastic Toys. "But, if it's all 
under one roof, people would just for- 
get about you." 

Fellow panelist and Hanoi Rocks 
frontman Michael Monroe agreed. "If 
you put all your eggs in one basket, then 
they've got you by the balls." 

Additional reporting by Mark 
Sutherland in Berlin. 

POPKOMM 
PARTICLES 
THE BIG DEAL 
New German export office Initiative 
Musik blew its trumpet for the first time. 

Dieter Gomy, founder and former CEO 

of German music TV channel Viva and 
deputy chairman of labels body BPW, 

becomes chairman of the supervisory 
board for the project, which is govern- 
ment- funded to the annual tune of 1 
million ($1.2 million). 

THE MUSIC 
More than 450 international bands 
and DJs rocked Popkomm's fes- 
tival program. DJ Paul van Dyk 
and U.K. legend Paul Weller 
proved big draws, while the buzz 
act was U.K. alternative rock 
band Hard -Fi, which launched its 
new album "Once Upon a Time 
in the West" (Necessary /At- 
lantic). Organizers say Popkomm 
concerts were attended by 
82,000 people, 11,000 more than 
last year's turnout. 

THE KEYNOTES 
The big names were in a light- 
hearted mood at Popkomm 2007. 
"I'm an expert in failure," Dra- 
matico Entertainment founder/ 
managing director Mike Batt told 
Billboard group editorial direc- 
tor Tamara Conniff, admitting to 
losing £700,000 ($1.4 million) in 
just two weeks around a TV -ad- 
vertised nostalgia reissue cam- 
paign for his 1970s novelty act 
the Wombles. -LB 

BRANDING BY MICHAEL PAOLETTA 

The Apple 
Of Feist's Eye 
Sales, Online Buzz Skyrocket 
In Wake Of iPod Commercial 

The use of Canadian singer/ 
songwriter Feist's song "1,2, 3, 

4" in an iPod Nano TV spot is 

generating major buzz -online 
and on the Billboard charts. 

Since the ad debuted in 

mid -September, sales of "1, 2, 

3, 4" and its parent Cherrytree/ 
Interscope album, "The Re- 

minder," have skyrocketed. 
Earlier this month, the track 

was selling about 2,000 down- 
loads per week, while the 
album was shifting 6,000, ac- 
cording to Nielsen SoundScan. 

In this issue, "1, 2, 3, 4" clears 
73,000 downloads and 
reaches new peaks of No. 7 on 

Hot Digital Songs and No. 28 

on The Billboard Hot 100. "The 

Reminder" jumps 36 -28 on 
The Billboard 200, with sales 

of 19,000. 
In total, "1, 2, 3, 4" and "The 

Reminder" have amassed sales 

of 181,000 and 235,000, re- 
spectively. (Feist's debut 
album, 2005's "Let It Die," has 

sold 147,000 copies.) 
"This is the type of blip you 

hope for," Cherrytree president 
Martin Kierszenbaum says. 

While the iPod Nano spot is 

introducing Feist to mainstream 

America, online chatter is 

paving the way to sales of the 
singer's music. Feist is not iden- 
tified in the campaign- created 
by TBWA/Media Arts Lab -and 
this has led many consumers to 
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FEIST in a still 
from the video 

of '1, 2, 3, 4.' 

the Web in search of the voice 
behind the song commercial. 

According to Nielsen Buzz - 
Metrics -which monitored 
such search terms as "1234," 
"iPod," "Nano" and "cam- 
paign" -Web discussion is in- 

creasing by triple -digit per- 
centages weekly. In the days 
following the singer's Aug. 27 

appearance on "Late Show 
With David Letterman," where 
she performed "1, 2, 3, 4," on- 
line buzz increased 190 %. On 

the heels of Labor Day week- 
end, discussion of the iPod 

Nano ad soared 402 %. One 
week later, there was a 166% 

spike in discussion. 
According to Kierszenbaum, 

this iPod Nano spot marks the 
first time Apple has used 
footage from an artist's music 
video (in this case, directed by 
Patrick Daughters) in one of its 

ad campaigns. Which begs the 
question: Does the director of 
the original video receive ad- 
ditional compensation because 

of its use in a campaign? 
In a word, no. "For music 

video directors, it is a strict 

one -time fee, a work -for -hire," 
44 Pictures owner /director 
Sam Erickson says. But chang- 
ing this system has been dis- 
cussed, he adds. 

Feist is the latest in a string 
of Interscope acts to appear in 

iPod /Apple commercials, in- 
cluding the Fratellis, Wolf - 
mother, Eminem and U2. 

And while bloggers have 
fueled rumors of a "deal" be- 
tween the companies, Inter- 
scope Geffen A &M president of 
marketing and sales Steve 
Berman denies any such thing. 
(Apple and TBWA /Media Arts 
Lab declined to comment.) "We 
have a great working relation- 
ship with them," he says. "We 
are a company with much mu- 
sic that can be construed as left - 
of- center. Our A &R has lined up 
with Apple's creatives." 

Kierszenbaum adds, "Apple 
has too much control in the 
marketplace to be tethered by 
such a deal. Everyone trips over 
themselves to get their music in 

an Apple commercial." 
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with TIM QUIRK 

RealNetworks VP of music content and programming Tim Quirk is sitting at a 

picnic table, drinking wine and reciting techno lyrics. "The lyrics are literally, 
'Beep -boop- beep- beep,' " he says. "It's a straight transcription of a Darude 
song, and it blew up when we started our lyrics feature." 

Quirk is always interested in staying ahead of the curve of the other digital 
services, whether by offering painfully accurate lyrical transcriptions or by 

building a database that has breadth and depth, a mission he feels he accom- 
plished when Rhapsody merged with MTV's digital music service Urge. After 
recently participating on a panel at the Future of Music Coalition summit in 

Washington, D.C., Quirk sat down with Billboard to discuss the merger, a new 

partnership with Verizon and the future of portable music. 

What value does a service like Urge 
add to Rhapsody? 
While Urge and Rhapsody both offer 
music as a service, Urge had a very dif- 

ferent programming approach. Put 
simply, Urge had a magazine -style ap- 
proach to their programming; because 
of the relationship with MTV, the focus 
was on music that was very new and 
current. Rhapsody, on the other hand, 
was more of an encyclopedia; we have 
a tremendous amount of evergreen 
music and content on the site. When 
those elements came together, we felt 
the fit was very complementary. 

How did the merger come about 
initially? 
MTV had wanted to build an online 
service for years and finally partnered 
with Microsoft in late 2005. Then not 
more than a month later, Microsoft an- 
nounced they were starting their own 
venture, and the partnership with MTV 

was over. Viacom wanted to partner 
with someone else, and we sat down 
with them. Under the new merger, the 
Urge brand goes away, all the other fea- 

tures are integrated and this fabulous 
new thing, which we're calling Rhap- 
sody America, emerges. 

How does the partnership with Ver- 
izon fit in? 
Verizon is the first major distribu- 
tion partnership that Rhapsody 
America has struck. The theory is, 
"Forget the computer." People will 
want to walk around with a device 
that has millions of songs streaming 
at the click of a button. You will have 
the ability to call up whatever you 
want, whenever you want. 

It seems like a new digital music 
service sprouts up online every 
day. What sets Rhapsody apart 
from the pack? 
Fundamentally, Rhapsody views music 
as a service. Our approach is: If you 
want to download songs, go ahead and 
do it. 

For far too long, the music busi- 
ness used a sales revenue model. 

Whether someone buys a disc and 
listens to it once or 100 times, it was 
all the same to the labels. Rhapsody 
is operating with a usage model, 
where we can measure how many 
times someone listens to a stream of 
a given record. 

Have you dealt with any resistance 
from labels when it comes to the 
streaming model? Do they fear that 
they'll lose money if they allow peo- 

ple to listen to albums multiple 
times without purchasing them? 
We've only had one label pull their cat- 

alog in the history of the service. There 
is a definite correlation between the 
streams and the download sales on the 
site. We had three cases -Madonna, 
Janet Jackson and Linkin Park -where 
they started with both streams and 
downloads, then took down the 
streams. The sales for all three artists 
fell. When they put the streams back 
up, the sales rose back up again. 

What are the next steps for 
Rhapsody? 
Right now, we're looking at developing 
new ways to access Rhapsody, includ- 
ing stereos that connect to the service 
and making sure subscribers can always 

access us. More immediately, in the next 
two to 12 months, we'll be rolling out all 

the new features that came out of the 
merger; there will be all sorts of new 
blogs and music feeds. I'm really excited 
for this. It's going to be cooL _ 
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"It's a strategic move in terms of 

exposing a consumer to a legit dig- 
ital music experience," EMI Music 
Marketing president Ronn Werre 
says, pointing to Starbucks' 44 mil- 
lion weekly customers. "The great 
thing about Starbucks is that . . . 

you're exposing the artist to a sig- 
nificant number of people on a 

weekly basis." 
Starbucks and participating la- 

bels are gambling that 
once all 50 million 
songs are given 
away, customers 
will continue buy- 
ing digitally. 

But customer 
loyalty expert 
Robert Passikoff, 
founder /president 
of marketing con- 
sulting agency 
Brand Keys, says 
few free promo- 
tions succeed in 
changing consumer 

behavior in the long run. 
"Free is great," he says, 

"but it's not a guarantee of 
continued interest or loyalty." 

Past iTunes promotions 
have not had much luck 
with retaining customers 
after they end. The first 
free iTunes download pro- 
motion conducted on a 

mass scale was with Pepsi 
in early 2004, which dis- 

tributed 100 million soda 
bottles with redeemable codes for 
free downloads under the cap. Only 
5 million of them were redeemed, 
significantly fewer than the inter- 
nal target of 25 million reported at 
the time. 

Starbucks, though, is a different 
beast than Coke -with whom Apple 
ran a massive 2 billion -track promo- 
tion in Europe that ended in August - 
or Pepsi. The coffee chain has already 
proved itself as a major player in the 
music retail game through its targeted 
sales of artists, and is positioning it- 
self as a music tastemaker by giving 
away only recommended songs. 

Werre says, "They have significant 
brand equity, there's a great deal of 
consumer trust, and it's a brand that 
the consumer sees as a close fit to 
music. So I actually think Starbucks 
may have a better opportunity." 
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» >JAY -Z TO 
RENAME ARENA? 
Def Jam CEO Jay -Z, 
who's also a co -owner 
of the NBA's New 
Jersey Nets, is making 
a bid to rename and 
rebrand the 
Continental Airlines 
Arena with his 
Rocawear Clothing 
line. The stadium, 
which is located in 
East Rutherford, N.J., 
is home to the Nets 
and the NHL's New 
Jersey Devils. 
According to reports, 
Jay -Z is attempting to 
buy out the arena 
naming rights since 
Continental's contract 
recently expired. 

» >WARREN 
MOVES TO 
SONY /ATV 
Diane Warren has 
moved administration 
of her back catalog 
from EMI Music 
Publishing to Sony /ATV 
Music Publishing for all 
territories except the 
United States and 
Canada. Her songs 
have been recorded by 
acts including 
Aerosmith, Elton John, 
Barbra Streisand, 
Mariah Carey and 
Whitney Houston. 
Meanwhile, Warren's 
"Do You Feel Me," 
performed by Anthony 
Hamilton, will be part 
of Ridley Scott's film 
"American Gangster," 
set for release Nov. 2. 

»MANA SETS 
ATTENDANCE 
RECORD 
Mexican rock band 
Maná's four 
consecutive sellouts 
at the Staples Center 
in Los Angeles this 
month have set the 
record for a Latin act 
at the venue, 
according to Staples 
Center GM Lee 
Zeidman. The only 
other artist to sell out 
four consecutive 
nights at Staples was 
Neil Diamond in 
September 2005. 

Compiled by Chris M. 
Walsh. Reporting by 
Ayala Ben -Yehuda, 
Antony Bruno, Susan 
Butler, Hillary Crosley, 
Jeffrey Yorke and 
Reuters. 

For 24/7 news and 
analysis on your 
mobile device, go to: 
mobile.billboard.biz. 
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BY ANTONY BRUNO 

Their Way Or The (Super)Highway 
Prince, Reznor Are Studies In Differing Online Strategies 

At first blush they seem so 
similar. 

Neither Prince nor Trent 
Reznor is afraid of taking cre- 
ative steps to reinvent a music 
industry business model that 
is in major disruption, and 
pissing off most everyone else 
in the process. 

Prince, the funky music rebel, 
irked labels and retailers every- 
where by distributing his "Planet 
Earth" album on the cover - 
mount of a U.K. newspaper. 

Nine Inch Nails architect 
Reznor irked labels and retail- 
ers everywhere by encourag- 
ing his fans to steal his album 
from peer -to -peer (P2P) net- 
works or download it free from 
his own Web site. 

Both moves share the same 
strategy: focus less on record 
sales and more on using 
recorded music as a tool to drive 
sales in other areas, like concert 
tickets or merch. But when you 
examine the artists' online pro- 
motional strategies, the simi- 
larities come to a crashing halt. 

While Reznor is perfectly 
content with fans posting con- 
cert footage to YouTube or 
downloading his albums from 
Pirate Bay, Prince is prepared 
to sue the very same outlets for 
the exact same reason. 

The issue is one of control 
vs. promotion. Prince is fine 
with using the Internet to dis- 
tribute his work, and in fact is 

a pioneer of doing so. But he 
wants to control the substance 
of that content -the sound 
quality, the clip used, etc. This 
isn't the first time he's at- 

PRINCE may sue 
YouTube and other 
like- minded sites for 
hosting fan -shot videos 
of his live shows. 

tempted to rein in the Internet 
activity concerning him. He fa- 

mously sued nine fan Web sites 
in the late '90s in an attempt to 
control the information they 
were being fed, as well as trans- 
fer their membership to his of- 

ficial online fan club. 
"Historically, artists have felt 

they should have a certain 
amount of control over how 
they're presented," says for- 
mer EMI exec Ted Cohen, now 
a consultant with TAG Strate- 
gic. "I understand Prince's de- 
sire to have a degree of control, 
but the reality is that control 
has gone away." 

Camera phones, mobile 
blogging, YouTube -they all 
evolved after 
file trad- 
ing be- 
came 

DISCONNECTED 
CONNECTION 
For those of you who find regular head- 
phone cords too cumbersome, RCA has 

introduced the Jet Stream MP3 player 
that incorporates a cordless (sort of) 
earbud set. 

The wireless headphones are connected to each other 
by a short cord, but not to the device itself. The head- 
phones rely on a digital radio frequency connection to 
stream the music to them. The Jet Stream also comes 
with a remote, for those who think operating the player 
itself is just too much of a bother. 

Of course the headsets need their own batteries (10 

hours of life), which require a separate USB charging 
cord. The device is likely aimed at the jogger /runner/ 
speed -walker market. 

Retailing for $140, the Jet Stream can be found on 
Amazon and in Wal -Mart stores. -Antony Bruno 
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popular, and the industry hasn't 
even found a way to shut that 
down yet. So not only are 
there more channels to dis- 
tribute content, but more 
means for acquiring it. How 
does an act corral all that in- 
terest around it into some- 
thing that can be controlled? 

Reznor's answer is, you 
don't. "If you can't stop it, then 
the question is, How do you 
take advantage of it ?" Reznor's 
manager Jim Guerinot asks. 

Record labels have been tak- 
ing advantage of it for some 
time now, utilizing strategic 
leaks as part of their marketing 
campaigns and considering the 
response to a given track when 
deciding future singles. 

Indeed, in Reznor's eyes, 
P2P networks and YouTube are 

no different from radio sta- 
tions. He can't control what's 
played or expect payment, but 
he can use them as a means 

of promotion. 
That's not to say he doesn't 

try to manipulate the activity 
somewhat. Rather than wait- 
ing for his "Year Zero" album 
to be leaked, he leaked it him- 
self- leaving USB drives in the 
restrooms of concert halls with 
select tracks. Traffic was then 
driven to an elaborate alterna- 
tive reality "game" that built 
buzz around the album. 

All the user -generated mate- 
rial out there that Prince wants 
to control is just free advertis- 
ing to Reznor. What Prince sees 
as infringement, Reznor sees 
as engagement. 

"If you want the high -qual- 
ity experience, you have to par- 

ticipate with him on his 
terms," Guerinot says. "People 
will pay for proximity to the 
artist's vision." 

Reznor can afford to take 
that chance. Whether he likes 
it or not, he's still part of the 
label structure and enjoys the 
full marketing muscle and fi- 
nancial support of Interscope 
Records. Prince doesn't. He in- 
dependently records his own 
albums and signs one -off deals 
for production, distribution 
and some marketing, often 
jumping from label to label. 

Reznor says he owes the 
label one last record under his 
contract, after which he'll sell 
his albums directly from his 
Web site for $4 each. But that's 
one more album with that 
safety net beneath him as he 
experiments and perfects these 
new models before he's out 
there on his own. 

"Trent has a little more 
freedom to not worry about 
the outcome," Cohen says, 
"while Prince has to be a lit- 
tle more concerned." 

And of course all this is com- 
plicated by the fact that there's 
no clear proof that the strategy 
of promotion over control is 
working. "Year Zero" sold 
441,000 U.S. copies, according 
to Nielsen SoundScan, but cer- 

tainly was not a blockbuster. 
"I can't quantify it, other 

than it's 18 years into his ca- 
reer and he feels bigger than 
ever," Guerinot says. "I'll 
take that." 

For 24/7 digital news 
and analysis, see 
bil lboard.biz /digital. 

1311'S & BRIERS 
RYAN'S HOPE 
Universal Music U.K. has 
linked with media technol- 
ogy company Coull.tv to 
create an interactive, social 
networking video promot- 
ing the debut single by 
Canadian pop duo Ryan - 
Dan. The technology lets 
fans click on objects fea- 
tured in the music video to 
share and exchange com- 
ments with other fans. Fans 

can also click on links em- 
bedded within the video 
player to purchase individ- 
ual tracks or the album 
from iTunes, or grab a copy 
of the video to upload onto 
their personal pages on so- 
cial networking sites. It can 
be found on Universal's site, 
ryandan.com, coull.tv and 
social networking services 
Bebo and MySpace. 

WIDGET WARS 
The music applications on 
Facebook are coming fast 
and furious after the phe- 
nomenal success of iLike's 
widget. Ad- supported free 

music service Ruckus Net- 
work introduced a Face - 
book version of the My 
Ruckus Player. Only college 
students with access to the 
Ruckus music player may 
use the application. Mean- 
while, Finetune released a 

Facebook app that allows 
users to listen to their 
friends' soundtracks and 
trade comments. 

GET THE LED OUT 
Led Zeppelin will throw an 

after -party following its 
much -anticipated London 
reunion show in November, 
and is inviting several un- 
signed bands to play the 
gig. Interested acts must 
upload a video to Com- 
cast's answer to YouTube, 
ziddio.com, explaining why 
they should get the oppor- 
tunity. Winning acts will be 
introduced by the members 
of Led Zeppelin, and must 
play one Zeppelin cover 
tune and one original track 
for the crowd. The contest 
runs throughout October. 
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Chris Brown lands his second top 10 with "Kiss 
Kiss" as it gains 57% in downloads. His 52,000 

units this week brings his three -week tally 
to 98,000. 
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HIP- HOP BY HILLARY CROSLEY 

ANEW 
BLUEPRINT 
Film Tie -In For New Jay -Z 
Album Updates A Tried-And-True 
Marketing Formula 

By releasing Jay -Z's "American Gangster" Nov. 6 as a companion 
to-but not a soundtrack to-the Ridley Scott- directed Univer- 
sal Pictures film of the same name, opening Nov. 2, Def Jam 
Records is offering a new twist on a :ime- tested strategy. 

"Any time you have one of your major artists involved in a fea- 

ture film, it's a major advantage," Atlantic Records senior VP of 
marketing James Lopez says. "Record label budgets are nowhere 
near the amount of a film company Budget. In comparison, our 
marketing dollars are chump change." 

Record labels have obviously been pairing hip -hop releases with 
films for years. Jay -Z's own imprint, Roc -a -Fella Records, regu- 
larly released albums that fed off a film's marketing: as early as 
1998 with the soundtrack to Roc -a -Fella film "Streets Is Watch- 
ing," a various -artists compilation that has sold 348,000 copies, 
according to Nielsen SoundScan; and as recently as Beanie Siegel's 
292,000- selling "The B. Coming," released in 2005 and associated 
with the second installment of the "State Property" film series. 

More recently, Atlantic Records used a film tie -in to market 
T.I.'s fourth album, "King," even though only two of its songs ap- 
peared in the movie. The Chris Robinson -directed film, "ATL," 

which starred T.I., was released the same week -March 28, 2006 - 
as the album. Atlantic collaborated with the film's parent com- 
pany, Warner Bros., to ensure that the music benefited from the 

cross -promotional relationship. 
"We worked hand in hand with the film mambo to include the 

music in the media campaign," says Lopez. who was involved in 
T.I.'s marketing for "King." "We partnered for the TV spots 
and used T.I.'s music during the film s commercials. In 
turn, we promoted the film in our TN spots tot 'King.' " 

Spurred by the film's success, "King' became T I 's most 
successful release, racking up 1.7 million units "All" 
came in at No. 3 at the box office in its opening weekend, 
grossing $11.6 million. 

In the case of Jay -Z's new album softest its 

songs appear in the "American Gang src" 

movie; Def Jam is also releasing an of 
ficial "American Gangster" sound- 
track, consisting primarily of vintage 
R &B tracks. Instead, each song on 
the Jay -Z set is said to reference a 

particular scene in the film. Den - 
zel Washington initially recom- 
mended Jay -Z for the soundtrack 
but the film's producer, Brian 
Grazer, reportedly disagreed. 
Instead, Def Jam is elevating a 

familiar strategy to a major- 

league plane by tagging the album to a film helmed by Scott and 
Washington. Still, Def Jam senior VP of marketing Tracey Waples 

isn't sure if that was the original plan. 
"In July, fans online actually manipulated the 'Ameri- 
can Gangster' trailer, putting Jay -Z's face in place of 
Frank Lucas and made the image into a mixtape cover," 

Waples explains. "We saw that and thought the album's 
concept was a natural move." 

Cross -promotion, though, is still in the plan- 
ning stages. 

"We're in talks to be a part of the future movie trail- 
ers," Waples says. "But we're going to do a very ag- 

gressive street campaign promoting the album and 
the soundtrack in and around the movie the- 

aters the week of release." 
Def Jam's promotional team shot a 

trailer to promote Jay -Z's first single, 
"Blue Magic," which this week enters 
Billboard's Hot R &B /Hip -Hop Songs 
chart at No. 35, and the label plans to 

shoot a minifilm for each song on 
"American Gangster." The first short 
will most likely be aired in a theater, 
while others will be released online, 
creating a dialogue with fans. 

" 'American Gangster' is akin to 
'Streets Is Watching' with a mod- 
ern -day balance through the on- 

line component," Waples says. 
"We're expecting to reach both a new 
younger and older demographic, 
along with the loyal 30 -plus crowd 

through the 'American Gangster' film 

,AY -Z; inset: A Mill from 
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GLOBAL. BY WILL FREEMAN 

C 

Beijing Event Powers Up China's Live Biz 
nstage, Public Enemy's Chuck 
D is belting out "Fight the 
Power" to a screaming audi- 
ence while army fatigues -clad 

dancers gyrate behind him. 
So far, so normal. But this is 

strait -laced Beijing -and the event is 
the highest -profile rock festival yet in 
the world's most populous country. 

The third annual Beijing Pop Fes- 
tival, held Sept. 8 -9 in the Chinese 
capital's Chaoyang Park, is being 
hailed by industry insiders here as a 

potential tipping point for the coun- 
try's live scene. 

"This year's BPF put China on the 
international festival map," says 
Mathew Daniel, VP of Beijing -based 
digital distribution company R2G. 
"It's hopefully a prelude to the huge 
year 2008 will be for live events on 

the mainland." 
Organizers say 30,000 people at- 

tended BPF, making it one of China's 
biggest music festivals. Advance tick- 
ets cost 200 yuan ($27) for one day 
and 380 yuan ($51) for both. 

Featured acts included Public 
Enemy, Nine Inch Nails, the New 
York Dolls and Marky Ramone, plus 
local favorites like rock bands Muma 
(signed to Shanghai -based label Ori- 
ental Sky) and Xie Tian Xiao (signed 
to Beijing -based label 13th Month). 

Rebel Waltz Management's Jim 
Guerinot, manager of Nine Inch 
Nails, says the band "loved" playing 
BJF. "It was very well- run," he says, 
adding that the band "can't wait" to 
return to China. 

BPF has grown swiftly since draw- 
ing 10,000 to its 2005 one -day inau- 

gural event, with overseas headlin- 
ers including rapper Common and 
former Stone Roses frontman Ian 
Brown. In 2006, a two -day event fea- 
turing Placebo, Supergrass and for- 
mer Skid Row vocalist Sebastian 
Bach drew 22,000 attendees. 

NINE INCH NAILS, top, and 
PUBLIC ENEMY were among the 
acts that played the third annual 
Beijing Pop Festival at Chaoyang 
Park in September. 

In the past year, China has hosted 
some 15 outdoor music festivals - 
mostly smaller than BPF -with around 
50% featuring international acts. And 
that boom shows no signs of slowing. 

Two new outdoor events are sched- 
uled for October. The Yue Festival, 
organized by Shanghai -based promo- 
tion company Split Works and featur- 
ing headliners Faithless, Talib Kweli 
and Ozomatli, takes place Oct. 2 -3 in 
Beijing and Oct. 5 in Shanghai. And 
the Modern Sky Festival, organized 
by Beijing -based label Modern Sky 
Entertainment and featuring the Yeah 
Yeah Yeahs and several home -grown 
acts, runs Oct. 2 -5 in Beijing. 

However, festivals still face signif- 
icant barriers in China. "Piracy, tick- 
eting corruption, an immature 
ticket -buying public, antiquated se- 
curity laws -all these are issues we 
face that developed countries simply 

do not," says Hong Kong -based Jason 
Magnus, president of live promotion 
company Rock for China, which or- 
ganized BPF. 

"Government approvals for outdoor 
events are significantly more compli- 
cated and time -consuming" than for 
venue -based shows, Split Works COO 
Nathaniel Davis adds. "There's an en- 
tire list of government departments 
that require detailed information re- 
garding the specifics, down to the type 
of wood used for the stage flooring." 

Magnus recalls it took two years of 
rejections before finally obtaining per- 
mission to launch BPF. "We try to do 
things in a very proper, structured 
way," he adds. "I want to make sure 
we're completely legal." 

To do that, Magnus formed a part- 
nership with long- established clas- 
sical music event the Beijing Music 
Festival, technically making BPF part 
of the senior festival. 

"Having the BMF be our presenters," 
Magnus says, "means that [BPF was] 
OK'd by the Ministry of Culture and 
the Beijing Municipal Government." 
Magnus feels he might have been un- 
able to get either approval on his own. 

China's expanding festival market 
is increasingly grabbing international 
attention. Shanghai -based ticketing/ 
promotion company Emma - 
Ticketmaster brought the Rolling 
Stones and Eric Clapton to China 
during the past 18 months and is pre- 
senting Linkin Park Nov. 18 at the 
35,000- capacity Shanghai Hongkou 
Stadium. 

"Emma believes in the festival model 
here and has plans to launch our own 
festival next year," the company's CEO 
Jonathan Krane says. "China has 
opened up to the point where a profes- 
sional promoter [can] come in and pro- 
duce a great festival." 

Additional reporting by Ray Waddell 
in Nashville. 

NEWS i 

»>!K7 ENTERS LIVE BIZ 
Berlin -based independent label !K7 has set up 
a concert agency for its acts. The !K7 Bookings 
agency is managed by Paul Fowler, who previ- 
ously worked as a booker for the Littlebig 
Agency in Berlin. 

"This new department will enable us to offer 
our artists an even wider service than we al- 
ready provide in the !K7 Label Group," manag- 
ing director Horst Weidenmüller says. 

The new agency will handle !K7's roster - 
which includes Stateless, Michael Fakesch, 
Swayzak, Kon & Amir and the Soul Jazz 
Records Sound System -plus acts signed to 
other labels. 

Fowler says his aim is to build up a broad mu- 

sical base of artists, ranging from soul, funk and 

jazz to techno, house and electronic. 
- Wolfgang Spahr 
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»,AEG STARTS SWEDISH ARM 
AEG Live has opened an office in Stockholm to 
cover Sweden's live music sector. 

The giant concert promoter's new AEG Live 

Sweden unit is headed by managing director 
David Maloney, who previously served as head 
promoter at rival EMA Telstar, a Swedish sub- 
sidiary of Live Nation. 

"Establishing ourselves in a music nation 
such as Sweden opens up far more alterna- 
tives for artists and audiences," Maloney said 
in a statement. 

"Sweden is a very important piece of our 
European strategy as a full- service concert 
company, and we feel that the entire industry 
will benefit from an AEG Live presence in Scan- 

dinavia," added London -based AEG Live Eu- 

rope managing director Rob Hallett, to whom 
Maloney reports. -Juliana Koranteng 

»,UMG ACQUIRES ARS 
Universal Music Group (UMG) has acquired Bel- 
gian indie ARS Entertainment and its publishing 
arm BMC Publishing for an undisclosed sum. 

ARS will become a Universal Music Belgium 
label focusing on domestic repertoire and 
branded compilations. The rights to ARS reper- 
toire and artists, including local acts Laura Lynn, 

M -Kids and Nailpin, will transfer to Universal 
Music Belgium at the start of 2008. ARS' activ- 
ities also include DVD and books units. 

Through the deal, first tipped on billboard 
.biz, ARS Entertainment managing director 
Patrick Busschots will take the same title at the 
expanded Universal Music Belgium, reporting 
to Vico Antippas, UMG International senior VP 

and president of its Nordic, Central and East- 
ern Europe businesses. Busschots replaces Dirk 
De Clippeleir, who recently left the major label 
after 10 years. 

ARS director of business affairs Peter De- 

craene will become head of publishing of the 
new Universal Music Belgium. -Marc Maas 

»>VC FIRM BUYS STAKE IN 
BORDERS U.K. 
Venture capital firm Risk Capital Partners has 

acquired a majority share in Borders U.K. and 
Ireland, placing the retailer's value at more than 
£75 million ($151 million). 

Borders U.K. and Ireland CEO David Roche 
will retain his position at the company, and will 
become a shareholder. Parent Borders Group 
is retaining a 17% stake in the affiliate. 

Risk Capital Partners is led by entrepreneur 
Luke Johnson, who is also chairman of U.K. 

commercial TV network operator Channel 4 
Television Group. 

Its investment comes during a period of 
growth for the retailer, which operates 42 U.K. - 

based Borders superstores, plus 28 outlets 
and airport shops under brand names Books 
Etc. and Borders Express. 

-Juliana Koranteng 

For 24/7 global news and analysis, 
see biliboard.biz /global. 
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BY ROBERT THOMPSON 

New Up North 
Canadian Industry Considers An Emerging- Artist 
Requirement For Radio 

The Canadian music industry, broadcasters 
and government regulators are set to debate 
a proposal that would force radio stations to 
play tracks from the country's so-called "new 
and emerging artists." 

The issue, and how "new and emerging" 
Canadian acts will be defined, is likely to be- 
come a contentious point during the coming 
months following a report to the Canadian 
Radio -television and Telecommunications 
Commission (CRTC) recommending an indus- 
try group be created to investigate the idea. 

Radio playlists are required to include 35% 
of what is defined as "Canadian content," typ- 
ically songs recorded or written by Canadian 
musicians. But Canadian music recording com- 
panies, mired in a sales slump, have sought to 
force radio to play new acts, as opposed to fill- 
ing CanCon regulations by programming more 

other parts of Canada, Henderson says. Of 
the 12 debut albums that were in the year- 
end top 100 in Canada in 2006, only two, 
by City and Colour and by Hedley, were by 
Canadian acts. 

The 122,000 -word report, created by 
lawyers Laurence Dunbar and Christian 
Leblanc, who are both part of the communica- 
tions practice at Fasken Martineau DuMoulin, 
was issued Sept. 12. It recommended that 
"workable definitions of 'emerging music' and 
'emerging artist' be developed." 

"The best way to establish such a defini- 
tion," the report added, "is to have represen- 
tatives of the Canadian radio broadcasting in- 

dustry and of the Canadian music industry 
mutually agree on those definitions." 

Kevin Desjardins, a spokesman for the Cana- 
dian Assn. of Broadcasters, which represents 

Canadian commercial 
radio operators, says his 

organization had not had 

time to review the report 
and could not comment 
on the recommendation. 

Stephanie Friedman, 
GM of BDS Radio Canada, 
which tracks airplay, says 

that defining what 
"emerging" means is im- 
portant to the health of 
the recording and radio 
businesses in Canada. 
Friedman has crafted a 

definition that will be 
used for a new "Canadian 
emerging artist" chart. 
Under her working defi- 
nition an act would be 

considered "emerging" until one year from 
its first top 40 hit on Billboard's Canada Hot 
100 chart and have to qualify under current 
Canadian content rules. Friedman senses 
there is support from all sides of the industry 
for the concept. 

"I think the industry is behind this enough to 
create a definition and move it forward so the 
CRTC can craft a policy around it," she says. 

Not everyone is that confident. Duncan 
McKie, president of the Canadian Independent 
Record Production Assn., which represents 
such indies as Nettwerk Records, Last Gang 
Records and Maple Music, says he is worried 
the recommendation could get lost given the 
massive size of the report and the myriad of 
issues raised in it. 

"Given what's at stake, and our view of it, 
they give remarkably little time to what I would 
consider one of the most important issues fac- 
ing our industry," McKie says. 

But if a definition can be created and radio 
supports the concept, it could significantly 
boost the careers of new artists in Canada. 

"lt could help us create the new Joni 
Mitchells or the new Neil Youngs," Hender- 
son says. 

established musicians such as Neil Young, 
Bryan Adams and Barenaked Ladies. 

Music sales in Canada, which have been 
falling since 1999, declined by 12% in 2006 to 
$536 million Canadian ($524 million), accord- 
ing to the Canadian Recording Industry Assn. 
(CRIA), and declined 35% in the first quarter of 
this year. 

At the same time, Canadian radio recorded 
record revenue of $1.4 billion Canadian ($1.4 
billion) in 2006, and profits of $284.5 mil- 
lion Canadian ($284.2 million), according to 
the CRTC. 

Graham Henderson, president of the CRIA, 
which represents Canada's major labels, says 

his organization has been promoting the idea 
of emerging -artist content on radio since 2005. 
"The CRTC needs to do more than encourage 
the industry on this issue. They need to push 
this process forward. Are they or are they not 
the regulator here ?" 

Henderson says that according to his or- 
ganization's research, only 6 % -7% of music 
played on English radio in Canada could 
be categorized as by new artists. Radio in 
the French -speaking province of Quebec 
plays almost double the amount heard in 

Vanc. ver 
pop -ro rid 

HED as 
one of only two 

domestic acts 
with a debut 
album on the 

2006 year -end 
Top 100 listing 

in Canada. 
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LITTLE STEVEN'S UNDERGROUND GARAGE 

C4A1 (à l= R0C:IC 
Our Coolest Song in the World a few weeks 
ago was "Too Many Cooks (Spoil the Soup)" 
by Mick Jagger and can be found on his "Very 

Best Of ...," out Oct. 2. 

While it is not our habit to encourage solo 
records, rock'n'roll being all about bands 
(since the 1950s), this is such an exceptional 
track that we feel it's worth spending a 

minute on. 
First, the song's origin seems 

to be a source of confusion. The 
composition has been attributed 
to both Willie Dixon and Hol- 
land /Dozier /Holland (the real 
Motown three). But our research 
is pointing to Angelo Bond, 
Ronald Dumber and Edyth 
Wayne, who worked mostly for 
Holland, Dozier and Holland's 
label Invictus /Hot Wax and wrote 
for Honey Cone, Freda Payne 
and General Johnson and -in 
this case -on the debut single of 
100 Proof (Aged in Soul), led by 

lead singer Joe Stubbs (ex -Con- 
tours, Falcons and brother of 
Fours Tops lead Levi). 

John Lennon ended up producing, by way 

of his organized jam sessions held on a reg- 
ular basis at Los Angeles' Record Plant stu- 
dio during his two -year "Lost Weekend." 
(Yoko Ono had suggested they separate and 
instructed employee May Pang to take care 
of him.) Jagger happened to come by once 
and sang. 

Everyone forgot about "Too Many Cooks" 
for 30 years or so, until Pang found the mas- 
ter tapes. So she's the real hero of the story. 

On this amazing track are Jim Keltner on 
drums, Danny Kortchmar and Jesse Ed 
Davis on guitar, Al Kooper on keyboards, 
Trevor Lawrence on baritone sax, Bobby 

Keys on tenor sax, Harry Nilsson on back- 
ground vocals and Jack Bruce on bass. 

I don't know how many vocal takes there 
were, but I promise you the final one that's 
on the record was the last take. 

Jagger is either at the top of his range or 
just making it to the end of the song before 
wearing out, much like Lennon's vocal on 
"Twist and Shout" on the first Beatles album. 

6 , From left, 
1I K JAGGER, 

r JO LENNON 
and MAY ANG at the 

American Fil n titute 
salute to Jans Gägney 

at the Ce tury Plaza 
Hotel, Los Angeles,1974. 

JILCORTNEY HARDING cortney.harding @billboard.com 

Towers Of Power 
Indie Stores Seeing Sales, Traffic Upticks In Old Tower Spaces 

When three indie record chains on the West 
Coast announced they were taking over old 
Tower Records spaces in their respective cities, 
it seemed to symbolize the triumph of the little 
guys. And now, even after the hype has quieted, 
stores keep seeing gains: Ones that Billboard 
spoke to are reporting increases in sales and 
foot traffic, due in large part to their clever uti- 
lization of the old spaces. Such strategies as in- 

store events and diversification ofproduct have 
been instrumental in ensuring that customers 
keep coming back, even after the initial "Wow, 

this used to be a Tower!" response has faded. 
Other indie stores are looking for ways to 

employ similar tactics, even if they don't have 
the massive space that a former Tower location 
provides. At Music Monitor Network's recent 
Noise in the Basement confab, retailers reiter- 
ated the importance of in- stores to boost traf- 
fic, help promote local artists and build strong 

(,p()I_I_5 l' GARAGE 
SONGS 

1 

2 
3 
4 

(COOL 

SONG 
N HE GYPSY BIKER 

WORLD BRUCE SPRINGSTEEN & THE 

EST 

HIS WEEK E STREET BAND" / COLUMBIA 

CONQUEST 
THE WHITE STRIPES / WARNER BROS. 

TOO MANY COOKS 
(SPOIL THE SOUP) 
MICK JAGGER / RHINO 

TICK TICK BOOM 
THE HIVES / UNIVERSAL 

5 
6 
7 
8 

STREAKS AND FLASHES 
THE CHESTERFIELD KINGS / WICKED COOL' 

RADIO NOWHERE 
BRUCE SPRINGSEEN & THE 
E STREET BANDS` / COLUMBIA 

SUZANNA 
THE WILD BIRDS / REPUBLIC 

BELINDA 
THE STABILISERS / WICKED COOL 

9 LIEN ON YOUR DREAMS 
BLACK REBEL MOTORCYCLE CLUB / RCA 

10 SALAD DAYS 
THE GRIP WEEDS / GROUND UP 

The ragged but still in- control quality of his 
voice creates a fabulous tone of desperation - 
underlying and balancing out the standard 
R &B macho threat that would normally dom- 
inate a song like this, had the singer been in 
full voice. 

Instead, a painful soulfulness hits you and 
stays with you, much like Sam Cooke, David 
Ruffin and, the King of Agony, Levi Stubbs. 

I'm sure there will be other cool things on 
the record, but this alone is worth the price 
of admission. 

So as it turns out, solo adventures can oc- 

casionally be fun. 
Let's just not make a habit of it, shall we? 
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area indie chain Silver Platters, is also pleased. 
"While we don't have people- counters at the door 
for exact figures," he says, "we do think we have 
more foot traffic at the new location." This could 
be due to the 14,000 -square -foot prime space in 
downtown Seattle, which attracts more walk -in 

traffic than the chain's other three, slightly more 
remote outposts. 

Batt has also parlayed the central location into 
booking bigger and better in- stores. "Because 
bands don't have to travel as far from where 
they're playing a night show, they are more open 
to playing at the store," he says. Since opening 
in late January, the downtown Silver Platters lo- 

cation has hosted acts ranging from George 
Clinton to MXPX, as well as a series sponsored 
by world -music label Putumayo Records. 

Rasputin's has likewise chosen to make in- 

stores at the new locations a priority. In all four 
new stores, it has used the existing built -in 

stages and performed 
upgrades, including 
adding new mics and 
speakers. Radakovitz 
has used the additional 
space to host live DJ sets, 
and is expecting to draw 
a crowd of 1,500 for an 
upcoming barbecue and 
autograph signing with 
rock band Tesla. 

The Tower -relocation 
class has also made ef- 

forts to turn traffic into 
sales by expanding their 
inventory. Silver Platters 
has utilized the in- 
creased space to expand 
into selling used discs 

and more vinyl. Rasputin's Duncan says that he 
wants to differentiate the stores from Tower in 
terms of the non -music product they stock. 
"Tower was a tchotchke store," he says. "Our goal 

is to be a complete entertainment outlet." To that 
end, the chain has opened a bookstore in one lo- 

cation and is looking to expand into movie and 
comic sales. Radakovitz has taken a similar route; 
walking into the new Dimple stores, a customer 
sees not only CDs, DVDs and games, but racks 
of used product, what Radakovitz refers to as 

"crazy gifts" and even a freezer full of ice cream. 
Reaping Tower's old benefits may seem fool- 

proof for indie retailers, but those who spoke to 
Billboard are quick to point out that the situa- 
tion is somewhat unique. The former Tower out- 

lets that were taken over housed profitable stores, 

and the stores that commandeered the spaces 
were established local brands with loyal clients. 
Still, their strategies can apply to stores without 
that head -start. "Beyond anything," Radakovitz 

says, "our greatest success has come from the 
fact that we get the community involved." 
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1 
ICKY THUMP 
THE WHITE STRIPES / WARNER BROS. 

2 BABY 81 
BLACK REBEL MOTORCYCLE CLUB / RCA 

3 
4 
5 
6 

HAVE MERCY 
THE MOONEY SUZUKI / ELIXIA 

HERE FOR A LAUGH 
THE BREAKERS / FUNZALO 

HENTCH- FORTH -FIVE 
THE HENTCHMEN / ITALY RECORDS 

CBGB FOREVER 
VARIOUS ARTISTS / CBGB FOREVER 

7 
8 

THE WEIRDNESS 
THE STOOGES / VIRGIN 

CODE FUN 
BLACK TIE REVUE / GEARHEAD 

9 
10 

PSYCHEDELIC SUNRISE 
THE CHESTERFIELD KINGS / WICKED COOL' 

WANNA DO THE WILD PLASTIC 
BRANE LOVE THING? 
THE STABILISERS / WICKED COOL' 

NEW YORK -BASED WICKED COOL RECORDS IS CREATED AND HEADED BY LITTLE STEVEN VAN ZANDT. 
LITTLE STEVEN VAN ZANDT ALSO HAPPENS TO BE IN A LITTLE GROUP KNOWN AS THE E STREET BAND. 
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Sacramento, Calif., 
chain Dimple says its 
Citrus Heights store 
posted a 140% increase` 
in sales compared with 
its former location. 

relationships with the community. To that end, 
MMN has announced a national day for indie 
retail, to be held May 3, 2008. Promotion for 
the event will be a collaborative effort among 
all three major indie- retail associations, and 
MMN also hopes to include unaffiliated stores 
in the promotion. 

The conference also featured plenty of cel- 

ebrating among those who made the move to 

the bigger locations. "Things have been awe- 

some," says Steve Duncan, the new product 
manager for 10 -store Bay Area chain 
Rasputin's, which took over four former Tower 

stores. "Like everyone else in the business, 
we've been dealing with a decrease in sales of 
new hit CDs, due to competition from Best Buy 

and an overall decline in the industry. But the 
amount of catalog and the wealth of material 
we've been able to stock has gone up exponen- 
tially in the new locations." 

Dilyn Radakovitz, co- ownerofsix -store Sacra - 

mento, Calif., chain Dimple, which took over 
two former Tower locations, says that the chain's 
new Citrus Heights store posted a 140% increase 
in sales compared with its former location. 

Mike Batt, VP /co -owner of four -store Seattle- 

For 24/7 indies news Z and analysis, 
see billboard.biz /indies. 
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IntcrnëtIn- Stores 
Streaming Performances From A Retailer To A Social Network 

Social networks clearly consti- 
tute one preferred channel for 
marketing music. But at least 
one such Web site, YeboTV, is 

banking on a belief that you 
can still reach fans in record 
stores as well. The site recently 
approached Fords, N.J., indie 
store Vintage Vinyl with an in- 
teresting proposition: namely, 
in -store performances streamed 
live to YeboTV's site. 

"Retail has always provided 
organic marketing to con- 
sumers," YeboTV VP of music 
development Cheryl Shaver 
says. "Now, we are using new 

technology to build on that." 
It isn't the first time some- 

one has used technological ad- 
vances to capitalize on market- 
ing opportunities from in -store 
appearances. Even back in 

1992, music marketing com- 
pany Best Performance and 
satellite communications com- 
pany Manhattan Microwave 
Communications broadcast a 

live studio performance of artist 
Faith Healer at the annual 
NARM convention to demon- 
strate their plan to broadcast 
in -store performances into hun- 

dreds of record stores simulta- 
neously. But the program never 

got off the ground. 
YeboTV hopes to have bet- 

ter luck. Vintage Vinyl, a Coali- 
tion of Independent Music 
Stores (CIMS) member, is well - 
known for its in -store events, 
having done hundreds of 
shows through the years, in- 
cluding Cheap Trick, My Chem- 
ical Romance and the New 
York Dolls. Cleveland -based 

YeboTV is hoping to parlay Vin- 
tage Vinyl's success at booking 
bands into Web views. 

The site, founded in Octo- 
ber 2006 by Internet entre- 
preneur Markus Jokinen, has 

financed an upgrade in Vin- 
tage Vinyl's equipment -for 
instance, by installing two re- 
mote cameras in the store's 
ceiling. "It's like having a small 
TV studio," says Vintage Vinyl 
owner Rob Roth. 

Vintage Vinyl has long 
posted on its own site occa- 
sional videos from many of its 

in -store performances, shot 
with a hand -held camera. But 
more viewers could ultimately 
lead to more in- stores and 
ones from bigger bands -and 
hence, more customers. 

So about five months ago 
the merchant began stream- 
ing shows with YeboTV, which 
also has partnered with the 
Newport Music Hall in Colum- 
bia, Ohio, and the Cleveland 
Agora Theater and Ballroom. 
YeboTV management is 

working on deals for venues 
in Nashville and Malibu, Calif., 
and hopes its list will grow to 
30 venues -including one that 
books Latin music- within the 
next 12 months, says Shaver, 
formerly a sales executive for 
Capitol, Velvel and WEA. 

While most of the venue 
deals are expected to be with 
traditional concert halls, Shaver 

says, "This is a model that we 
would like to be involved in 

with more CIMS stores." 
Naturally, bands and labels 

will have to sign off on all this. 

But Shaver says it won't cost 
them anything, since the site's 
economic model calls for ad- 
vertising and sponsorship rev- 

enue, and possibly the occa- 
sional pay -per -view broadcast. 
Also, though bands will ulti- 
mately retain control of the 
content, the site hopes to 
archive the material. 

The company also is creat- 
ing YeboUnderground specif- 
ically for unsigned bands, 
which will be able to stream 
their music live from an artist 
profile page. Yebo, mean- 
while, is building tools -in- 
cluding channels for different 
genres -to help the bands 
market themselves. 

On Sept. 29 YeboTV will 
use Internet technology to 
stream the Vintage Vinyl in- 
store performance by Wicked 
Cool act Chesterfield Kings, 
who are promoting their Sept. 
18 release "Psychedelic Sun- 
rise." The same day, YeboTV 
will stream Warner Bros. act 
the Honorary Title, whose 
"Scream & Light Up the Sky" 
came out Aug. 28. 

YeboTV expects audience 
increases, thanks to traffic 
driven from partnerships 
with hundreds of other Web 
sites. With the benefit of a 

large audience, Shaver says, 

shows streamed from Vin- 
tage Vinyl around street 
dates could provide a whole 
new marketing platform for 
new releases. 

For 24/7 retail news 

.biz and analysis, 
see billboard.biz /retail. 
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David Banner has become one of 
the most vocal defenders of hip - 
hop lyrics. A day after testifying 
before Congress, he expanded 
on his thoughts with Billboard. 

On Sept. 26, David Banner joined fellow MC Master P, music industry executives and 
scholars to discuss offensive language in hip -hop music before the House Energy and 
Commerce Committee. Reading from a statement, the 33- year -old Mississippi 
rapper /producer tenaciously defended hip -hop from its detractors. "Drugs, violence 
and the criminal element were around long before hip -hop existed," testified the rap- 
per, born Level Crump. 

It wasn't the first time Banner articulated his stance on the issue. A few weeks prior to 
the congressional hearing, he sat in on a panel discussion hosted by hip -hop Web site 
allhiphop.com, on which he debated panelist Master P, once known as a gangster rapper, 
for denouncing the use of profane lyrics. In recent months, Banner has taken the Rev. Al 
Sharpton, Jesse Jackson and Oprah Winfrey to task for their roles in the war against rap. 

Through his own nonprofit, Heal the Hood, Banner has been at the forefront of a num- 
ber of philanthropic activities -including, in 2005, the largest urban benefit concert for 
Hurricane Katrina victims. He also recently created his own Adult Swim cartoon, "That 
Crook'd Sipp," and is slated to release his fourth album, "The Greatest Story Ever Told" 
(Universal Motown /SRC Records), Oct. 9. In coming months, Banner is scheduled to 
work with Lil Wayne, Chris Brown and Quincy Jones, among others. 

"Rap music is the voice of the underbelly of America," Banner said in the conclusion 
to his testimony. "How dare America not give us the opportunity to be heard." 

During your testimony to Con- 
gress, you said, "If you fix our 
communities, we'll fix our 
lyrics." What does society need 
to do to change inner cities? 
How will that affect rap lyrics? 
In Jackson, Miss., there are no 
boys clubs, no recreational pro- 
grams. But, they don't want you 
to be a gang banger. I have friends 
who are college graduates that 
have to resort to other things 
'cause it's so hard to find a job. 
You can imagine how hard it is for 
someone who doesn't have an ed- 
ucation. In the Katrina hearing, 
one congressman asked, "Haven't 
we done enough for Katrina ?" 

They live in a world that we don't 
live in, and it's hard to speak for a 

majority when you don't live 
under the same conditions. Peo- 
ple don't sing happy songs if 
they're broke. 

You also mentioned that rap 
music kept you out of trouble 
growing up. 
Rap music does for us the same 

thing gospel did for the slaves. We 
communicate our anger through 
our music. 

Why would Congress focus on 
hip -hop music as opposed to 
some of society's other ills? 
Because we've taken ownership. 
Back [during] slavery I didn't hear 
them trying to ban words. They 
called us n * * * * ** and we just had 
to take it. Now that we've taken 
ownership of the word they want 
to ban it. They said in Congress 
that the stuff you see on TV is 
more powerful than what you 
hear. But you don't see anyone crit- 
icizing Martin Scorsese or the gov- 

ernor of California, who's killed 
more people onscreen than any- 
body I know. We don't put these 
standards on actors the way we do 
on rappers. 

You've denounced the Rev. Al 
Sharpton for his efforts to cen- 
sor hip -hop music. Is your 
stance still the same? 
All he's got to do to make me go 

away is stop attacking the kids. Out 
of all the atrocities and stuff going 
on in the world like the Jena 6, why 
is rap so important? Come on, 
dude -we're making money, and 
it's not against the law. 

At the allhiphop.com panel, you 
and Master P engaged in a dis- 
pute over the use of profanity 
in hip -hop and his choice to 
clean up music. What are your 
thoughts now? 
I don't want to strike out against 
Master P. He has the right to feel 
how he wants about things. But 
if he does feel so bad about the 
fact that he denounced black peo- 
ple in his music, then he should 
give some money back to the peo- 
ple. If you're a true leader, you 
have to sacrifice. 

You mentioned that horror 
movies and their directors 
aren't as targeted as hip -hop 
music and rappers are. Do you 
think it's a race thing? 
I try to use facts instead of using 

the black card. They didn't expect 
me to state all those facts at Con- 
gress. I went to the library, I 

spoke to lawyers, I asked ques- 
tions. Black people are too emo- 
tional, and we must stick to the 
facts. That's why I stopped say- 
ing "black people." Now I say 
"poor people." 

Rap is an art, and I can say what- 
ever the hell I want to. I use the 
words I use because they are 
graphic and they hurt. It's sup- 
posed to get people's attention. 
Where we come from we speak 
that way. 

How about the use of words like 
"bitches" and "hoes "? 
But aren't there bitches out there? 
Don't they exist? Those types of 
women exist, and if they didn't it'd 
be different. When someone yells 
in a room full of women the word 
"dyke," my mother isn't insulted 
because she isn't one. 

Why has it taken you two years 
to drop a follow -up album? 

I was tired of rap. I was tired of 
music. So I had to leave and get 
myself right again with God and 
get right with myself. My little 
brother is a grown -ass man and 
the truth is I don't know him 
'cause I've been running around 
trying to be a rapper. So, I took time 
to spend with my grandmother, to 
spend with my father before he 
died. That's one of the reasons I 

got a better album -cause I got 
stories to tell. 

You've been socially active in 
your community. Is this re- 
flected in this album at all? 
It used to, but I think it doesn't 
anymore and it shouldn't. One 
of the problems we have corn- 
ing from poor situations is we 
let our personal life bleed way 
too much into our business. The 
truth is I'm a rapper, so my duty 
first and foremost is to make 
hits and to satisfy my audience. 
That's my day job. The better I 

do that, the more I can do for 
my people. 

What should be the next move 
as far as the debate about hip - 
hop lyrics goes? 
People need to stop being hyp- 
ocrites and clean up the com- 
munities. I'll tell you a story. I 

drink a little bit. But now that 
I'm training, I don't drink 
'cause I don't have time for neg- 
ativity in my body. The rest of 
my body is great. I'm healthy. I 

look in the mirror now and I 

love what I see. With that I say: 
If you change our environment, 
we'll be happy to talk about 
something else. 

For a transcript of Billboard's 
entire David Banner interview, 
visit billboard.biz /rb. 

Out of all the atrocities going on in the 
world, why is rap so important? We're 

making money, and it's not against the law. 
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VANITY LABELS COME AND GO THESE DAYS, BUT 
APPARENTLY NOBODY TOLD AKON. CAN THE SINGER'S KON 
LIVE RECORDS BUCK THE TREND? BY GAIL MITCHELL 

When Senegalese singer Akon first emerged on The Billboard Hot 100 three years ago, fresh 
from a jail sentence for car theft that he documented in the top 10 single "Locked Up," lis- 
teners weren't sure how to classify his music. 9 "There was no category for me," he re- 
calls, taking a moment's break from his 2007 world tour. "People didn't know whether I 

was reggae, R &B, hip -hop, alternative." 9 So he created his own category, which has 
now expanded way beyond Akon himself to encompass a stable of promising artists 
he's developing through his non -label- exclusive production arm, Konvict Muzic, and 
his Geffen -distributed label imprint Kon Live Records. 9 "Konvict is the genre," 
Akon says as he further delineates the difference between Konvict Muzik and Kon 
Live. "When I first came out, it was all created in jail, so we called it that. It's gim- 
micky but it reminds me of the path I came from and how it changed my life. 
But Kon Live is the actual money pot." 9 Of the record label he says, "This is 
a great opportunity for me to invest in what I'm good at. I wouldn't want to 
be an artist forever. I want to graduate altogether and become strictly an ex- 

ecutive. So, I'm taking the steps now." 

Akon knows a little something about developing talent. 
One of his early sightings was R &B singer T -Pain, who is 

signed to Jive Records through Konvict Muzic, and who has 
chalked up two gold -selling albums. Current release 
"Epiphany" debuted at No. I on The Billboard 200 and stands 
at 651,000 units, according to Nielsen SoundScan; his fresh- 
man set, "Rappa Ternt Sanga," has sold 594,000. He's also 
charted 12 singles on the Hot 100 (including five top 10s) and 
sold 3.6 million ringtones. Other artists under the Konvict 
Muzic banner are Atlanta rap newcomer Dollar (also through 
Jive) and TLC co- founding member Chilli, whose debut album 
will be released through Upfront/ Konvict at Universal. Al- 

bums from Chilli and Dollar are due next year. 
But Kon Live -on which Akon is nurturing such new- 

comers as genre- spanning sister act Brick & Lace and R &B 

singer Ray Lavender (see story, page 23) -is where the mul- 
tiplatinum multitasker says he's in it for the long haul. 
Following in the footsteps of Motown's Berry Gordy, La Face 

co- founder and current Island Def Jam chairman Antonio 
"L.A." Reid, and Roc -a -Fella principal Jay -Z, Akon is seri- 
ous about parlaying his success as an artist, songwriter 
and producer into a long run as a label president. 

A MULTITIERED CAREER 

As an artist, especially, that success has been considerable. His 
2004 debut album, "Trouble," has sold 1.6 million units, ac- 

cording to Nielsen SoundScan. And at 2.6 million units, ac- 

cording to SoundScan, his follow -up, "Konvicted," released last 

November, is thus far the year's No. 3 best -selling album. It has 
spun off four top 10 Hot 100 singles: "Smack That" (No. 2), "I 

Wanna Love You" (No. 1), "Don't Matter" (No. 1) and "Sorry, 

Blame It on Me" (No. 7). And it's done all that despite a contro- 

versy that emerged earlier this year, revolving around footage 
that showed up online of Akon dancing suggestively onstage 
with an underage fan in Trinidad. The widely reported incident 
led Verizon Wireless to back out of Gwen Stefanis Great Es- 

cape tour that Akon had joined as a supporting artist. 
Meanwhile, in addition to his booming career as a performer 

and producer, Akon is juggling other balls in the air. Now avail- 

able at mom -and -pop retailers, his urban street wear line, Kon- 

vict Clothing, has since netted an account with Macy's. Keeping 

it in the family, the fashion line's spokesman is Lavender. 

Production is also moving forward on the biographical film 

"Illegal Alien," which stars Mekhi Phifer as Akon, and the 
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singer bought the rights to an- 
other film that's due to start 
shooting soon, "Cocaine 
Cowboys." After wrapping 
his 2007 world tour, Akon 
plans to go into the studio to 
collaborate with Whitney 
Houston for her next album. 
And as for the follow -up to his sophomore album, 
" Konvicted," he says the as- yet -untitled set is al- 

most done. 
But he's still managing to find plenty of time 

to run Kon Live. "When an artist establishes 
a label, people discount his ability to be a built - 
in CEO," Geffen chairman Ron Fair says. "But 
that's who Akon is. He's a 360- degree vision- 
ary: a superb music composer who's crazy 
passionate about all kinds of music and has 
a strong marketing sense that lets him know 
how to reach people." 

Given today's cost -conscious industry cli- 

mate, joint venture deals aren't as plentiful 
as they once were. But such deals do remain 
a bargaining lure for top- selling artists. How- 

ever, the life span of most vanity labels tends 
to run shorter than the typical two- to three - 
year break between the said artist -cum- 
CEO's own album projects. Factor in artists' 
other outside ventures- writing /produc- 
ing other acts, film and TV projects, cloth- 

ing, shoe and fragrance lines -and 
something's usually got to give. 

Two recent cases come to mind. 
Kanye West's Getting Out Our 
Dreams (aka G.O.O.D.) joint ven- 
ture with Sony Music Label Group 
ended in 2006 after two years in 
business. And Usher's much - 
publicized US Records, distrib- 
uted through J Records, quietly 
dissolved after four years. 

But with Kon Live, Akon is de- 

termined to buck the odds. And 
he's got a plan to do just that. 
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THE STRATEGY AND THE STABLE 
In terms of selecting acts for Kon Live, Akon places a premium 
on work ethic in addition to talent. "You can get someone fairly 
talented," he says. "But if they're lazy and don't want to really 
work, you can't sell that." 

So at the center of Kon Live's strategy is what label VP DeVyne 

Stephens -who also heads Konvict- refers to as "a page out of 
Berry Gordy's book." All Kon Live artists are expected to go through 
the artist development center that's housed at the label's Atlanta 

headquarters: what Stephens calls "the complex." Artists are 
put through a 30 -day training /evaluation process encompass- 
ing media training, vocal fitness and stage presence. 

In talking with several of the acts signed to Kon Live, two 
recurring threads emerge. One concerns artistic freedom. 
The other is that Akon didn't forget to reach back when his 
own career took off. 

Ray Lavender's association with Akon dates back to the 
late '90s. A mutual friend introduced the financially challenged 

Lavender to Akon when the former was trying to log some stu- 
dio time in Atlanta. Although the two clicked musically, their 
collaboration was curtailed by Akon's jail sentence. 

"I've been on the bench for a minute," Lavender says with 

BRICK BY BRIC 

his Southern -drawl laugh. "And I've got e 'n I II i,,n plinters in 
my butt to prove it. But when Akon got ow he ,aid Ray, I still 
got you. I want to get myself out as an art .t tì r,t , r d then I'll 
have this label.' He did 'Locked Up' and then It ,td,,ed." 

Canadian rapper Kardinal Offishall d nd K n Islands 
R &B /hip -hop duo Rock City point out thd' brink e Kon Live 

doesn't mean simply being an Akon clone He let, 'u do you, 
and then he sweetens it up," Rock City's T heron d N s. 

Former MCA artist Offishall, who colla h rated if the Euro- 
pean B -side to Akon's "Lonely" single, cone r r, ' Ake- ' r both pro- 
ducers and captains of our own ships. He real I ze, rh. work ethic 
and hustle I have," he says. "I'm making The mu,i, I want to 
make without all the label pressure. If you' re a hie u r, ake music 
how and with whom you want, you come u p with tai N Ni music." 

Female R &B duo Brick & Lace was sent Akon way by In- 
terscope chairman Jimmy Iovine. "When we met w nth Geffen, 
we knew they were who we wanted to work with xr , 'up mem- 
ber Nailah Thorbourne says. "Iovine said we should link with 
Akon to work on two tracks, but we immrdratel' 1. ked, and 
[Akon] said he really wanted to be a part of it tie, nr made us 
a part of the Kon Live family." 

To date, Kon Live has released single, r1 Ft. , k & Lace 

( "Never Never ") and Lavender ( "My Girl's Gotta Girlfriend "). 

In the wake of "Never Never" not catching fire with the U.S. au- 
dience, promotion for Brick & Lace's follow -up single, "Love 

Is Wicked," was launched in the ladies' native Jamaica. A more 
extensively promoted single for Lavender was still being deter- 
mined at press time. 

"It's too hard to sell albums these days, so you have to do it 
right," Akon says. "My plan is to put two good looks out before 
these albums and the other Kon Live projects are released. I'm 
giving them the same blueprint I had. And it worked for me." 

After focusing initially on the urban side ( "where I have the 
most power at the moment "), Akon intends to release pop and 
rock projects as well. 

As he takes the next year to focus on Kon Live, it's too early 
to predict what success Akon will experience from the exec- 
utive side of the desk. But if that doesn't happen, it won't be 
for lack of trying. 

"Anyone can go and work with a seasoned act," he says. "But 

it's hard to break a brand -new act with new music. That's my 
challenge -and fun -right now." 

Additional reporting by Mariel Concepcion. 

A Look At What Akon's Kon Live Label Has In Store For 2008 

by Ray Lavender and Brick & Lace -music 
full Kon Live onslaught in 2008. Joining L 

g singles 
pect the 
J Brick & 

Lace on the roster are three more acts. 
"It will literally be a blitz the first, second and third quarters," 

Akon promises. "People will be asking, 'What the hell is going on ?' " 

BRICK & LACE 
Sister act Nyanda and Nailah Thor - 
bourne meld reggae, R &B, hip -hop, 
pop and country into a sexy mix that 
sashays between edgy and soft: 
"Nailah's sound is more sexy, R &B 

harmonizing, and Nyanda's is the grit- 
tier, edgier one, 'cause she uses her 

accent a lot," Nailah says about the 
act's name, The Kingston, Jamaica - 
bred siblings are former backup 
singers (Roberta Flack, Lauryn Hill) as 

well as successful songwriters (Janet 
Jackson, Nicole Scherzinger). 

When first single "Never Never" - 
about keeping wayward suitors in 

check -didn't click in the United 
States, Kon Live went back to the 
drawing board. Starting in Jamaica 
and moving overseas before working 
their way back to the States, Brick & 

Lace are now building word -of -mouth 
with second single "Love Is Wicked," 
the title track from their debut album. 
In addition to Akon, the set includes 
production by will.i.am, Geffen chief 
Ron Fair, Cool & Dre, Full Force and 

dancehall guru Tony "CD" Kelly. 

FLIPSYDE 
Though the group hails from the 
Bay Area, Flipsyde comes across 
like its own United Nations. Por- 
tuguese- speaking MC Piper was 
born to a Brazilian father. Vocalist/ 
acoustic guitarist Steve Knight grew 
up in Alabama before doing a stint 
in the U.S. Coast Guard. And electric/ 
acoustic guitarist Dave Lopez im- 
migrated to the United States from 
his native Chile. The trio's brand of 
rap /rock paired with razor -sharp 
socio- political commentary and 
introspection received a national 
platform in 2005 after Interscope 
released the act's debut album, "We 
the People." 

When Akon was enlisted as a 

guest producer on the group's next 
album, one or two songs evolved 
into "changing the whole complex 
of the album," Kon Live VP DeVyne 
Stephens says. Now sporting the 
Kon Live banner, Flipsyde's next 
album is "urban alternative with a 

rock feel," Stephens says. "We call it 

'ghetto rock.' " 

RAY LAVENDER 
Avowed country boy Ray "` 

Lavender sets out to make 

sultry reality music. Rooter 
own life experiences ( "I had 

friend, caught her cheatin, 
another girl and I joined in "), 
der's "My Girl's Gotta Girlf 
sparked chart activity (peal- 
No. TK on Hot R &B /Hip -Hop' 
as his taut torso drew a for 
female squeals during his of 
stint on Geffen labelmate K 

Cole's recently wrapped ni 
promo tour. 

The Monroe, La.- to- Atlanta 
plant is also a hard -edger 
songwriter who grew up 
deep soul of such artists a 

Cooke, Marvin Gaye and R. 

Debut album "X- Rayted" fe 

production by Akon, the C 

Boys and Lii' Ronnie, amore 
ers. "Whatever you hear r 

album is what I've gone thrr 
Lavender says. "My CD is a fu 

ity show." 

KARDINAL OFFISHALL 
lip -hop aficionados caught wind of 
ardinal Offishall's writing and pro - 
'uction prowess with the 2001 MCA 

bum "Firestarter Vol. 1: Quest for 
ire." Singles "Bakardi Slang" and 
Die Time" not only introduced the 
nited States and Europe to the T 

'ot (Toronto) sound, but prompted 
ills for remix collaborations with 
ggae artist Bounty Killer, rapper 
usta Rhymes and production duo 

Neptunes. 
After splitting with MCA in 2003, 

ffishall divided his time between 
erforming and studio work with 
'lists ranging from Method Man, 

nawnna and songwriter /producer 
-pan Garrett to Sean Kingston, T -Pain, 

I' Mo and Rihanna. Offishall's debut, 
' ,lot for Sale," addresses everything 
3m politics to femme fatales ("Dan - 
.!rous" featuring Akon). "One of the 
essings of severing my MCA ties 
as rediscovering who I am as an 

tist," Offishall says. "My integrity is 

it for sale. This feels like my first shot 

and the best so far." 

ROCK CITY 
Bear witness to a Rock City perform- 
ance and you'll leave just as ex- 
hausted as the duo of brothers 
Theron (aka Da Spokesman) and 
Timothy (aka Don't Talk Much). Ac- 

companied by Akon's DJ, Benny D, 

the pair's exhilarating stage leaps 
and towel -twirling take on a revival- 
ist fervor. "People want to be enter- 
tained. We'll do whatever it takes to 
make sure they get involved and 
have fun with us," Theron says. 

The brothers' street -edged themes 
and melodic flow reflect their up- 
bringing in the Houzin ghetto of St. 

Thomas in the Virgin Islands. Mixing 
R &B /hip -hop, rock, pop, reggae and 
calypso, Rock City's aptly titled 
debut, "Wake the Neighbors," in- 
cludes tracks produced by Akon, 
Benny D, Mad Scientist, the Hyp- 
notics and D -Dot. As a songwriting 
team, Rock City has also been busy 

penning songs for Usher, Sean 

Kingston, Ashlee Simpson, Nicole 
Scherzinger, Jesse McCartney and 
Mary J. Blige. -GM 
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RIVERA 

Leading 
Ladles 

The Look Of Regional Mexican Gets A Lift, As 
Women Crash The Charts Party BY LEILA COBO 

Think of -he prototypical regional Mexican singer, and you'll be forgiven if 
the image that pops into your head is that of a group of men in hats and 
boots. ¶ ` One of the advantages of regional Mexican music is you don't 
have tc be young and beautiful to have a following," says Abel De Luna, 
CEO o= Lana Communications, which includes radio stations and concert 
promotion, among other ventures. "You need good songs and style." ¶ 
However :he face of regional Mexican music is beginning to change. 
While :he:e was only a single female act in the top 20 of Billboard's year- 
end regional Mexican charts for 2004 and 2005, there were three for the 

year -end 2006 chart. Year to date, there are 
also three women in the top 20. If From 

banda star Jenni Rivera, to 
duranguense singers Diana Reyes and 
Marisol and Virginia Terrazas (of Los 

Horoscopos de Durango), to ranchera diva 
Graciela Beltrán, these artists run the 

gamut of styles. Young and bilingual, 
they appeal to a broad audience that 

relates to their look, their origins as 
new immigrants or Mexican - 
Americans, and their contemporary, 

no- nonsense messages. 
PER and 

REYES (right) 
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Indeed, today's crop of singers has the songs, the style and, as a plus, 
the looks. 

In the case of the Terrazas sisters, Disa Records VP Carlos Ruiz says, 
"Their success is based on their sound, their quality and an image that 
makes them different and unique in their genre." Born and raised in the 
United States, the siblings speak English and Spanish, representing a new 
generation of regional Mexican singers. Unlike predecessors who tended 
to wear more traditional garb, they usually wear tight leather pants and 
bustiers, and their repertoire spans original material as well as Spanish - 
language covers of American hits. 

Indeed, Ruiz says, the current role ofwomen in regional Mexican music 
is particularly important because "in general the themes and lyrics oftheir 
songs provide a balance for radio programming." 

For Rivera, the tipping point came in the early 2000s, when the women 
in the genre sang romantic fare and the men were into norteños and cor- 

ridos that dealt with real -life, often touchy issues, from drug- running to 

immigration concerns. 
"I figured, 'I'm not typical at all, so I'm going to do what the guys do, 

which is sing and write corridos, but in a different voice.' " 

Rivera recorded "Las Malandrinas," a corrido about Mexican women's 
lib. She aggressively promoted it to radio, making herself the face of the 
song, and struck a chord with an audience that saw things her way. 

"In this genre, you have to be like your audience -you can't be fabri- 
cated," she says. "I know about simple, down -to -earth people, and those 
are the peope who buy my albums." 

Even artists like the striking Terrazas sisters and Reyes, who likes to dis- 
play her trademark navel tattoo of a scorpion (a symbol of duranguense 
music), are remarkably accessible, playing dances every weekend and al- 

ways interacting with fans. 
"Perhaps before, women weren't perceived as being so real or so 

from the people," Fonovisa Records GM Alfonso Larriva says. "Some- 
one like [Rivera] is someone you could bump into in the street. She's 
not a fabricated star." 

In the meantime, labels are already looking for other female acts. Disa, 
in particular, just released LMT, a norteño group with a lead female singer; 
new sierreño artist Lucero Terrazas (second cousin of Los Horoscopos' Ter - 

razas sisters); and in early 2008 will release a new duranguense singer 
named Isabela. 

"Women are key in determining success at every level, from radio hits 
to album sales," Larriva says. "And when a female artist is able to connect 
with a female audience, you have that click, which is what leads people to 

accept their songs and pay for their music." 
"I have definitely seen the market open up to women," says Larriva, 

whose roster includes Rivera and Yolanda Perez. "And not as a fad, but 
as something that's lasting, as is the case with pop." 

FIVE TO GROW ON 
At Billboard's Regional Me 

male acts will speak about rnr 
music market in general. A or 

GRACIELA BELTRAN 
With nearly two decades m 

of the new pack, but has rernarne 
touring. On Sept. 25, Beltran relea, 

a collection of corridos mo 
landering or nasty mates. I .- 

coming Hollywood film " Rosant'. 
"She has tremendously broa. 

Vergara says. "This is an artist Mar 

YOLANDA PEREZ 
Perez has left her mark on t 
urban sounds as reggaet6i 
ements, reflective of her ow 
Enamorada," a duet with r 

relationship between a Sp, 

speaking Americanized dauyr +r 

mit, these top regional Mexican fe- 
; in the genre in particular and the 
shot: 

JlSION RECORDS) 
der her belt, Beltran is the veteran 
devant thanks to steady sales and 
"Mujeres Bravas" (Angry Women), 
vomen who get even with their phi - 
also have a starring role in the up- 

il," Univision marketing VP Gerardo 
I ly popular among men and women." 

A) 
Mexican genre by bringing to it such 

'sing it with bilingual, bicultural el- 

a. Perez's first hit was 2004's "Estoy 
ality Don Cheto that parodied the 
ing Mexican father and an English- 

- track peaked at No. 7 on Billboard's 
Regional Mexican chart. Per, eplea,ed "Te Sigo Amando," a collection of 
covers plus the new title tra' w r - ' Lary on Fonovisa. 

LOS HOROSCOPOS DE DURANGO (DISA) 
Although this duranguense group is three decades old, its chart 
success is tied to the entry of sisters Marisol and Virginia Terrazas 
(daughters of Horoscopos founder Armando Terrazas) in the early 
2000s and the group's subsequent signing to Disa Records. Los 

Horoscopos' most recent studio album, 2006's "Desatados," has 

sold nearly 100,000 copies, according to Nielsen SoundScan, and 
reached No. 4 on Billboard's Top Latin Albums chart. The group's 
sound is defined by tight arrangements, original material (earlier 
this year the sisters signed a worldwide publishing deal with peer - 
music) and clever covers of unexpected hits, including du- 
ranguense versions of "Girls Just Want to Have Fun" and "Take a 

Chance on Me." Los Horoscopos' new studio album is set for release 
n November. 

DIANA REYES (UNIVER AL MJSIC LATINO) 
Reyes' latest on Universal 
board's Top Latin Albums cl 

star received a Billboard La 

of the year by a new artist f 
has sold more than 100,OC 

no "Te Voy a Mostrar," hit No. 5 on Bill - 
'arbe. this year. In 2006, the duranguense 

'ALAI( Award for Regional Mexican album 
3 del Pasito Duranguense," which 
According to Nielsen SoundScan. 

Reyes is known for her duranguense c overs of pop and rock fare. 
"It's more a refreshing of 

same style, we try to give f 

Reyes is nominated for a Pr 

music " she says. "Even if I'm playing the 
üfierent things within the same genre." 
,sa award for female artist of the year. 

JENNI RIVERA (For. ..sA 
Notoriously outspoken, Rivera went to No. 2 on Billboard's Top Latin Albums 
chart in February with "Mi V, 

about infidelity, spousal abus' 
"Parrandera, Rebelde y Atrek 
according to Nielsen Sounds 
star Lupillo Rivera, and daugr 
of label Cintas Acuario. Rive 

The banda artist and entrepr 
sold -out show at the Gibson 

oca." a highly personal album that spoke 
d crossing the border. Prior to that, Rivera's 

. sold ASO,000 copies in the United States, 
Rivera is sister of regional Mexican banda 
of c entrepreneur Juan Rivera, owner 

as ,wn record label and makeup line. 
«ur recently filmed a concert DVD during a 

itre in Los Angeles. 
yala Ben -Yehuda and Leila Cobo 

OCTOBER 6, 2007 www.billboard.biz 25 

www.americanradiohistory.com

www.americanradiohistory.com


THERE WAS NO FEAR of immigration enforcement in the air 
at the recent Que Buena outdoor festival in El Monte, Calif. 
Throngs of families, many dressed in red, white and green, milled 

04 about during the all -day fest celebrating Mexican independence, 
listening to performances by Jenni Rivera, La Arrolladora Banda 
el Limón and dozens of others. ¶ By producer Chris del Rey's 
calculations, at least 160,000 showed up during the day, equaling 
and maybe surpassing attendance from the year before. ¶ Asking 
about immigration status at a family event like this one, Los 
Angeles County Sheriff's Department Lt. Sheila Sanchez says, is 
"not our mission." ¶ Events such as this one, and the circuit of 
more underground dances known as bailes, are considered 
central to the promotion and dissemination of regional Mexican 
music. And while all was well at Que Buena, the overall health of 
live regional Mexican music appears to be faltering. In state after 
state, promoters say that burgeoning Mexican populations in 
towns little and big have hunkered down, out of sight and out of 
public events, to avoid an increasingly visible pattern of stepped - 
up immigration law enforcement. ¶ Their fear has, by all 
accounts, made a visible dent in the lucrative regional Mexican 
market, with audiences often leery of attending the weekend 
shows that are the bread and butter of this music genre. If "The 
same groups that would bring me 4,500 people in Atlanta last year 
are now bringing 1,500," promoter Ariel Rivas says. If "This is 
real," Rivas adds. "I live it every weekend. People are afraid to go 
out. They are afraid of immigration. I've been doing this for 10 
years, and I've never seen a situation like this before." 

Bailes, which literally translates to "dances," 
encompass a broad variety of scenarios, from 
nightclubs that fit 4,000 and are primarily 
events to dance in, to rodeos and fairgrounds 
that fit 15,000 and attract the whole family. 
Booked by a large network of independent 
promoters, these events do not generally re- 
port ticket sales to Billboard Boxscore, but 
serve as a powerful marketing tool for labels, 
who use the shows to promote their acts in 
specific markets. 

All regional Mexican acts, whether new or 
established, do the baile circuit, typically play- 
ing 30 -70 dates per year, and in the process, es- 
tablishing a rapport with audiences that is near 
impossible to acquire in the more structured 
realm of pop. 

"We have very direct contact with our fans 
every weekend," says Tony Meléndez, lead singer 
of Conjunto Primavera, the most -played act on 
regional Mexican radio. "We always allow at least 
one hour to take pictures with fans and chat with 
them. It's very important for us to be close to 
the audience that buys our tickets." 

Like many other acts, Primavera has culti- 
vated its audience literally town by town. As 

the Mexican population has flourished in even 
the remotest of states, so has the regional Mex- 

ican dance circuit. 
Until the recent uptick in immigration en- 

forcement, that is. 
According to a paper written by Mai Thi 

Nguyen, an assistant professor at the Univer- 
sity of North Carolina in Chapel Hill, the per- 
ception in many small American towns that 
Hispanic population growth has hit a "critical 

mass" has lec local g vernmests to "take an 
anti- immigra _on star3 and adopt ordinances 
that create a lo stile lining and wcrking envi- 
ronment for inmigraa.s." 

There are r cw doze =s of ordinances in place 
in at least lb states. T"-ey run the gamut from 
English -onl} rLles, to 1ardlords seq Tiring proof 
of legal status to rent -u mes and businesses, 
to fines leviedbward those whc -hire illegal im- 
migrants. The ordinances have :oincided with 
an uneven, bat steplr_d -up, pattern of immi- 
gration law esorcenL=nt in the last two years. 

Today, mar _y state a=d local jt risdictions are 
permitted to enforce = Tderal in-_m.gration law 
and can ask fo- proof cflegal immigration sta- 
tus if they hie detained someone on suspi- 
cion of breaking a criminal law. in other words, 
DUI checkpoints car_ suddenly represent an 
even greater ri;k than .n alcohol- related arrest. 

"When a L al cop ras any encounter with 
what they Fen =eive to be a noi- ctizen -and 
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3ai =s, such as this concert by 
Mexican band CONJUNTO 

AZABACHE, are increasingly 
disrupted by immigration 

enforcement, promoters say. 

that could happen in a traffic arrest, in a fight 
in the street, people getting drunk, and that 
could happen at a concert-they can put your 
name -check into the FBI national crime data- 
base," says Muzaffar A. Chishti, a lawyer and 
director of the Migration Policy Institute at 
New York University's School of Law. 

The database includes those who fail to 
obey deportation orders, including those who 
may have an order pending for, say, overstay- 
ing a visa. 

According to many in the industry, the 
"crackdowns" are usually not crackdowns at 
all, but police checkpoints, ostensibly in place 
to check for drunk drivers. "These people 
want to know that it is safe to go to work and 
safe to go to a party," says Esperanza Eber- 
sole, who runs radio station WNSO (Radio 
Sol) in Hilton Head, S.C. 

"Last year, Los Tigres del Norte came to 
Greenville [N.C.] and played for 2,000 peo- 
ple. Recently, Banda El Recodo played and 
we barely had 700 people. The problem is 
not the bands. It's the economy and immi- 
gration. People are afraid to go out. Most 
don't have a driver's license [which they can- 
not obtain without proof of legal residence] 

and if the police stop them, they take them 
to immigration." 

Rivas says he has seen DUI checkpoints 
set up directly in front of nightclubs or in key 
freeway exits. When word gets out, he says, 
people simply don't go to the shows. 

Ironically, word often gets out via the radio, 
with listeners calling to report checkpoints 
or traffic stops. 

In these cases, Ebersole says, she can't warn 
listeners about immigration enforcement, 
but she can exhort them to have their licenses 
ready for checkpoint inspections. 

At Los Angeles station KBUE (La Que 
Buena), immigration is the topic that gener- 
ates the most calls during the daily morning 
show, hosted by Don Cheto, and here, too, 
listeners phone in their warnings. 

In those cases, "we ask the caller himself 
to get on the air and talk, so the police don't 
blame us for interfering," Cheto says. "Or, 
we make a joke about it. For example, if you 
have a driver's license and you want the po- 
lice to see it, go to such and such address." 

The blurred lines of where and how immi- 
gration law is enforced, and by whom, "breeds 
paranoia," says Kathleen Walker, an El Paso, 
Texas, attorney and president of the Ameri- 
can Immigration Lawyers' Assn. "Nobody 
wants to end up in a detention facility because 
of some concert." 

In California, promoter and radio network 
owner Abel De Luna blames the economy and 
a lack of new talent for the decline in concert 
attendance. But immigration enforcement 
alone, he says, account for 20 % -25% of the 
drop in his concert promotion business. 

In Midwestern and Southeastern states, 
where Mexican immigration is more recent 
and less established, people like Rivas calcu- 
late they can lose up to 50% of their business 
to fear of immigration crackdowns. 

As Immigration Enforcement 
Steps Up, Attendance At 
Regional Mexican Events Heads South 
BY LEILA COBO AND AYALA BEN -YEHUDA 
ILLUSTRATION BY ELLEN WEINSTEIN 
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there is any rumor about immigration crack- 
downs, people will simply not go." 

RETAIL AFFECTED? 
The effect of immigration crackdowns on 
sales of regional Mexican music is less clear. 

In the past year, sales of regional Mexi- 

can music have dipped slightly, according 
to Nielsen SoundScan, but the genre still 
accounts for more than 50% of all Latin 
music sales. 

However, the RIAA registered a 26% drop 
in net shipments of regional Mexican music 
for 2006, compared with 2005 (midyear 
numbers for 2007 are still not available), 
with executives attributing the drop to mul- 
tiple causes, including a battered economy, 
high gasoline prices and, naturally, immi- 
gration issues. 

"It is subtle," Univision Records VP of sales 
Jeff Young says, noting that multiple factors - 
not just immigration -are at work. However, 
he adds, he can't directly attribute a sales drop 
to specific immigration actions. 

A close look at regional Nielsen SoundScan 
figures was inconclusive. Billboard checked 
the weeks before, during and after major im- 
migration raids or busts that occurred in more 
than 10 top 100 markets. For example, an 
April 24 raid on a mall in a Latin neighbor- 
hood in Chicago did not produce a notable 
sales decline for the region for the week end- 
ing April 29. 

But by the following week, overall music 
sales were up from the previous week 10% in 
the top 100 markets, and 5% in Chicago, while 
Latin sales in that city were down 4 %. In none 
of the test cases did a crackdown produce a 

notable (double- digit) drop in sales. 
Still, Mireya Chevarria, regional manager 

for the Ritmo Latino retail chain, says she has 
seen sales decline in her West Coast stores 
after specific immigration -related actions. 
She cites an episode in June, when radio per- 
sonality Eddie Polín Sotelo took i million let- 

ters asking for immigration reform to 
congressmen in Washington, D.C. 

As a result, she says, checkpoints proliferated 
in the Los Angeles and Santa Ana areas, and traf- 

fic in those stores slowed down considerably. 
That anti- immigration actions can affect 

local businesses was most patently exempli- 
fied in the township of Riverside, N.J. On 
Sept. 17, it became the first municipality in 
the nation to rescind a local anti -immigration 
ordinance, responding to a lawsuit brought 
by a civil rights group on behalf of business 
owners and landlords. 

One resident, Ed Robins, owner of Scott 
Street Music, was quoted in The New York 
Times saying that the ordinance "took $50,000 
a week off our streets. That's what was being 
spent by the Brazilians and Spanish." 

However, as the immigration debate con- 
tinues to simmer unresolved in Congress, 
many promoters and venue owners have al- 

tered the way they do business. In many in- 
stances, for example, acts no longer receive 
a guarantee for their performance, but get 
paid by promoters according to ticket sales, 
while venue owners keep the bar tab. 

And while attendance may be down, Rivas 

says, the number of shows has remained stable. 
"We are going to wait this out," he says. 
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Spanning Generations Of Fans, Regional Mexican Remain 
Latin Music's Most Reliable Genre BY LEILA COBO 

cessful, even as those around it that are more hyped 
ebb and swell. 

It is true that regional Mexican has benefited lately from 
the fact that many current buyers don't own computers 
and illegal downloads haven't dented physical sales as much 
as in other genres. But anticipating an increase in their 
consumers' technological savviness, leading labels in the 
genre are gearing up for the inevitable change to digital, 
and will probably be better -prepared to accommodate it 

than their pop counterparts when it arrives. 
"Every single one of our releases is released digitally, 

and we provide an extra that is not in the physical album," 
Fonovisa Records GM Alfonso Larriva says. "From the 
moment we enter the studio, we are thinking of digital 
strategy and creating digital product." 

"The biggest difference I've seen is in the audience it- 
self," says Abel A. De Luna, COO of Luna Communica- 
tions, whose holdings include radio stations, 
management, a record label and concert promotion. De 

Luna says the demographic for regional Mexican shows 
continues to be the 18- to 35- year -old crowd, same as it 

was 20 years ago. 
But today, he says, most of that crowd speaks English, 

not Spanish. 
"I remember one time a DJ played [an English -language] 

hip -hop track in the middle of a dance and they booed him," 
he recalls with a laugh. "Now, I see everybody speaking 
English all the time, everywhere." 

The youth appeal of regional Mexican music hasn't es- 

caped the attention of major -label executives. 
Earlier this year, urban label Machete Music -which be- 

longs to Universal -launched Machete Regional, a label 
dedicated exclusively to regional Mexican product. 

"Even with the immigration issue affecting it, I be- 
lieve it's the genre best -suited to develop new talent 
here," Venemusic VP of music Jorge Pino says. In the 
past year, the 2- year -old label has actively sought out 
Mexican acts, both established and new, for its ros- 
ter. They include Tierra Cali, Dinastía de Tuzantal 
and La Firma. 

Innovation in the genre is not limited to smaller labels. 
The genre- leading Univision Music Group -which owns 
Fonovisa, Disa and Univision Music -has also focused on 
developing up- and -coming talent in the past year, notably 
Alacranes Musical and such duranguense acts as Creadorez, 
Montez de Durango and Horoscopos de Durango. 

The conventional wisdom is that because regional 
Mexican acts tour so much within the 
genre's fertile and self -sufficient gig cir- 
cuit, having them on a roster is a less ex- 

pensive and more fruitful proposal than it is 

with, say, pop, which requires more label sup- 
port and promotion to draw a crowd. 

This has meant that in the past, labels were 
often a step removed from their acts' touring. Today, 

given the loss of record sales, labels are far more 
meticulous about taking advantage of 

their artists' tours with local promotional 
strategies to boost record sales. 

Labels are also more careful about 
who they sign now, and often wait for 
indies to lay the initial A &R ground- 
work before signing an act. 

Fidel Rueda and Horoscopos de 
Durango, for example, are handled 
by Nueva Generación Music Group, 
the management, promotion and 
publishing company owned by en- 
trepreneur Martin Fabian. 

Fabian says the ground con- 
tinues to be fertile for new re- 
gional Mexican acts, but adds: 
"It's no secret sales aren't what 
they used to be. So, we need to 
work more closely together, 

with the label and with the artists. 
Artists have to be willing to coop- 

erate more closely." 

Fonovisa act LOS TEMERARIOS, above, help anchor a strong third and fourth quarter for regional Mercan 
releases. Machete artist EL POTRO DE SINOLA, below, received a gold album for his debut, `Mis Mefores Corridos: 

REGIONAL MEXICAN MUSIC, buffeted by a slow econ- 
omy, immigration crackdowns and the malaise of the music 
industry in general, has seen sales slide in the past year, 
along with those of Latin music overall. 

Nevertheless, it remains the strongest- selling genre of 
Latin music in the United States by far, and its appeal seems 
to be growing way beyond its commonly accepted fan base 
of first -generation Mexicans. 

A three -year analysis of Nielsen SoundScan numbers 
for Latin music by genre found that in 2005, regional Mex- 
ican accounted for 46.4% of all Latin music sales, and in 
2006, it accounted for 47 %. According to the RIAA, the 
genre accounts for more than 50% of all Latin music ship- 
ments in the States. 

For the first seven months of 2007 -despite the ills that 
directly affect its performance- regional Mexican sales re- 
bounded, accounting for a whopping 57% of all Latin music 
sales. Those numbers should hold for the third and fourth 
quarters, thanks to a schedule of strong releases that in- 
clude albums by Los Temerarios (Fonovisa), Horoscopos 
de Durango (Disa) and Pesado (Warner). 

"It's still very constant," says Alberto Uribe, head buyer 
for the Ritmo Latino retail chain, who says preorders for 
Los Temerarios are particularly strong. "Most first- gener- 
ation immigrants who arrive here are Mexicans, and obvi- 
ously, they buy Mexican music. Even in places that wouldn't 
seem obvious, like Miami, our sales of regional Mexican 
music and DVDs are growing." 

Unlike other genres of Latin n 
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Immigration Issues Fuel 
Regional Mexican Genre 
BY RAMIRO BURR 

WITH THE CONTROVERSIAL IMMIGRATION issue 
heating up in the United States and Mexico in the past year, 
it was perhaps inevitable that the topic would find its way 
into regional Mexican music. 

Some can call it a case of art imitating life, as more artists 
and groups are not only recording songs on the subject, 
they are also speaking out on it. Immigration is an issue 
that affects many people, but it especially resonates among 
the regional Mexican music fans, many of whom recently 
came, or have relatives and friends who came, across the 
U.S. /Mexico border. 

"It's a sign of the times. It's the first thing on everybody's 
minds," says Albert "Alegre," a DJ on regional Mexican 
KSAH -AM San Antonio's "La Norteño 720" morning radio 
show. "All the listeners who call in are worried about what 
is going to happen. Many are hoping and praying that things 
work out." 

While Congress debates legislation and employers and 
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Regional Mexican Gradually Embraces Ringtones, ,osie Content 

The online and ringtone markets represent the new gold 
rush in the regional Mexican market. 

A growing number of indie distributors, aggregators, 
record labels, artists and songwriters are hotly pursuing 
sales, licensing and marketing of ringtones, just one ofvar- 
ious made -for -mobile content formats. 

It is a dynamic field where some, like Univision Móvil 
and 9 Squared, have made great strides, while a host of 
older, more traditional groups and indie labels are just be- 
ginning to tap into the market. 

As Billboard reported recently (billboard.biz, Aug. 23), 

Univision Móvil signed a deal with mobile entertainment 
firm 9 Squared to distribute its Spanish -language mo- 
bile content through various channels. The two will also 
produce made -for -mobile content that will be distributed 
via wireless operator partners as well as directly to Uni- 
vision fans. 

Like many young norteño and banda groups, tierra 
caliente act Los Tremendos de Mexico places a new empha- 
sis on an online presence to promote songs, ringtones and 
videos. "These media are very important," singer Charly 
Pimentel says. "These help us reach fans in the U.S. and 
Mexico, and around the world. All the Web sites, YouTube, 
MySpace, they are all a way for new fans to check out our 
music, see our shows." 

Yet, these success stories are the minority. 
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LOS TIGRES DEL NORTE is among the most 
influential and prolific acts performing corridos 
that criticize U.S. immigration policy. 

immigrants suffer and all that, and I started to write a song." 
In short order, Galvan co -wrote "El Gigante Inmigrante," 

a norteño corrido that describes the rising of a sleeping 
giant -all the immigrants and their families who "woke 
up to the fact that they had rights." 

Ranchera king Vicente Fernandez has also recorded sev- 

eral immigration tunes, including "Los Mandados" ( "The 
Errands ") and "Lejos de Mi Tierra" ( "Far From My Land "). 

But perhaps the most influential act in the field of po- 
litical and immigration corridos is Los Tigres del Norte. 
The band's hits, "El Mojado Acaudalado" ( "The Wealthy 
Wetback "), " Jaula de Oro" ( "Golden Cage "), "Somos Mas 

Americanos" ( "We Are More American ") "Tres Veces Mo- 

jado" ( "Three -Time Wetback ") and others, describe the 
harsh realities of undocumented workers from various 
points of view. 

Los Tigres, more than any other group, has not been 
afraid to become an outspoken critic of U.S. immigration 
policy, especially the proposed border wall. 

"We've always been united with the immigrants, and we 
support them in whatever decision they make," Tigres 
singer Jorge Hernández says in Spanish. "We've been pro- 
ducing songs about them and their struggles for years." 

Corridos are especially popular among norteño bands 
because of their storytelling narratives. And immigration 
and border themes are standards for such veteran bands 
as Los Huracanes del Norte, Los Cardenales de Nuevo Leon, 

Los Traileros del Norte and Los Rieleros. 
Recently, Los Originales de San Juan took a unique ap- 

proach in the song "Santo Toribio Romo," which describes 
a priest in San Juan de Los Lagos, Jalisco, Mexico. 

"This corrido is dedicated to a saint in Jalisco that they 
nicknamed the patron saint of the undocumented," Los 

Originales' Jesús Chávez says. "Santo Toribio Romo is cred- 
ited with various miracles. He helps those on the edge of 
death, without food, without water in the desert. 

"In one way or another," Chávez adds, "I think many 
fans will like the idea that we paid a small homage to the 
saint with our music." 

For more on the immigration issue, see page 24. 

for regional Mexican music, we are driving more demand 
for the category." 

San Antonio indie label A.R.C. Discos has found ring - 
tone success with its roster that includes Aniceto Molina 
( "Mi Sombrero Sabanero") and El Guero y la Banda Cen- 
tenario ( "Una Vez Mas "). "We have had an average 10% in- 
crease in sales each quarter," says Carlos Alvarez, A.R.C. 
Discos promotions rep for the central United States. "But 
what was shocking to us is 'Plumitas,' a children's novelty 
production that we did not release commercially, but made 
available as ringtones in 2005. In the fourth quarter, it sold 
more ringtones than Molina or El Guero." 

Even some artists in the older demographic have begun 
adapting to the changing landscape. Ranchera singer 
Yolanda Del Rio has her own Web site and a MySpace ac- 

count where she makes her music and videos available. 
"Now that I have MySpace, I feel like I have won over a lot 
of young fans. I chat with them on the Internet, we have 
contests and give away T- shirts and caps," Del Rio says. 
"This is just one more medium, one more way I can get 
close to may fans." -RB 

Additional reporting by Ayala Ben -Yehuda. 
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The Billboard Regional Mexican Summit's Extensive 
Panel Lineup Includes Top Artists And Industry Insiders 
BY AYALA BEN -YEHUDA 

THE BILLBOARD REGIONAL MEXICAN SUMMIT 
brings together artists and key figures in the industry, from vet- 

eran insiders in the genre to experts in digital and mobile com- 
munication. Artists will perform showcases throughout the Oct. 
1 -3 event in Los Angeles and will also be featured speakers on the 
issues affecting the industry. In addition to the featured "Women 
of Regional Mexican" panelists (see story, page 24), here's a look 
at the confirmed performers and presenters as of press time: 

Henry Cardenas is CEO of Cardenas Marketing Network, an 
event marketing, concert promotion and production firm. The 
company's programs include the Daddy Yankee tour and the pro- 
motion of shows by such regional Mexican artists as Ana Gabriel. 

Renan Almendarez Coello, "El Cucuy de la Mañana," is 

heard on stations nationwide and broadcasts from Spanish Broad- 

casting System's regional Mexican KLAX (La Raza) Los Angeles. 
A published author and recording artist, he has been active in 
voter registration and fund -raising for several charities. 

Banda Caña Verde got its start in Jalisco, Mexico, in 1981. 

The group released its 15th album, "La Cita," on Three Sound 
Records last year. 

Betzaida's "Te Quiero Asi," a collection of '80s covers with 
modern arrangements and new songs by top pop songwriter Car- 

los Lara, was released this year on Fonovisa. 
Christopher Brunner is VP of mobile content and services 

at Univision Movil. He has orchestrated deals with all U.S. car- 
riers, music labels and top artists in the industry, as well as con- 
sumer brands and advertising agencies in the country. 

Jose Casanova is marketing manager for MySpace Mexico. 
The Mexico City native was music editor for Televisá s "Eres" 
magazine, label manager at indie Suave Records, a promoter and 
manager, and then did strategic marketing and A &R at EMI 
Music Mexico before joining MySpace. 

Abel De Luna rose from farm worker to a career in politics 
and government before founding Luna Music, Luna Publishing 
and Luna Management. He then founded radio chain Luna Com- 
munications, which includes La continued on »p34 
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from »p32 Maquina Musical, La Vaquera and Radio 
Tekila, where he is chairman /CEO. 

Don Cheto, aka Juan Carlos Razo, is morning radio host 
at Liberman Broadcasting's regional Mexican KBUE (La Que 
Buena) as well as the TV personality behind the syndicated 
variety program "El Show de Don Cheto." 

Martin Fabian is president /CEO of Nueva Generacion 
Music Group, 24 Hour Music and 24/7 World Wide Music 
Publishing. His current and former artist management and 
promotion roster includes Grupo Montez de Durango, Pa- 

trulla 81, Los Horoscopos de Durango, Los Creadorez del 
Pasito Duranguense, Mariano Barba and Fidel Rueda. 

Arturo Gil is marketing manager for Machete Music, 
where he also creates and oversees brand initiatives that in- 
corporate new -media and marketing approaches. 

El Gringo, aka Shawn Kiehne, learned Spanish and fell 
in love with norteño music while working on a Texas ranch. 
The New Mexico native is represented by Nueva Generación 
Music Group and released his debut on 24 Hour Music. 

Robert Isaac is manager of music scheduling for Latin 
youth- oriented entertainment channel mun2, where his du- 
ties include music supervision and programming. 

Walter Kolm is senior VP of marketing /A &R at Univer- 
sal Music Latino. His efforts have spurred the growth of such 
new acts as Rakim & Ken -Y and Jeremias. 

Univision Online VP /GM Bruno Lopez launched univi- 
sion.com, now with more than 14 million unique monthly 
visitors. He executes cross -platform projects across Univi- 
siori s media properties. 

Gustavo Lopez is president of Machete Music. Since 
its inception in 2005 through Universal Music Group, Ma- 

chete has topped the charts with such acts as Don Omar 
and Wisin & Yandel. 

David Massry is CEO of Ritmo Latino, the largest in- 
dependent Latin music retailer in the United States, with 
53 locations. 

Duranguense septet Mazizo Musical formed in Chicago 
in 2003 and released its fourth album, "Por Encima De Todo," 

on Univision Records in May. 

Los Morros del Norte released its third Disa album, "De 
Mil Maneras," earlier this year. The Durango, Mexico, quar- 
tet's previous corrido hits include "El Aretito," "Mientras 
Viva" and "La Botella." 

Eddie Orjuela is president of Orjuela Entertainment, 
which provides talent booking, event marketing and spon- 
sorship services. The company announced an exclusive spon- 
sorship representation deal with Grupo Montez de Durango 
earlier this year. 

Sandra Ramirez is Latin product manager for Handle- 

Emily Simonitsch is senior VP of talent for Live Nation 
Southern California. A concert industry veteran, she spe- 
cializes in booking and promoting Latin shows and imple- 
menting sponsorships. 

Kathy Spanberger, presidentofpeermusic's Anglo -Amer- 
ican region, is responsible for the firm's operations in the 
United States, Canada, the United Kingdom, Australia and 
Mexico. She has worked with acts from Juanes to Molotov. 

Adolfo and Omar Valenzuela founded Twiins Enterprises 
in 1991. It has grown from musical composition and produc- 
tion to include almost all branches of the music industry. The 

Execs at the Regional Mexican Summit will include, from left, Machete's GUSTAVO LOPEZ, Universal Music Latino's 
WALTER KOLM, peermusic's KATHY SPANBERGER and Nueva Generacion Music Group's MARTIN FABIAN. 

man, which sells Latin titles to mass merchant Best Buy as 

well as Wal -Mart and Kmart stores. 
Wences Romo fuses norteño, romantic boleros and te- 

jano cumbias with pop. He records with seven -piece band 
Grupo Lao. 

Rocio Sandoval "La Peligrosa" is a syndicated Univi- 
sion DJ who broadcasts to several markets from regional 
Mexican KSCA (La Nueva) Los Angeles. Sandoval is also a 

recording artist, having released her fourth album, " Orgul- 
losamente Mexicana," on Sony last year. 

Twiins have worked with such acts as Thalia, Banda El Re- 

codo, Kumbia Kings, Los Tucanes de Tijuana and El Chapo. 
Las Voces del Rancho released its latest album, "Y Sigue 

La Parranda," on Univision Records in June. The norteño 
duo of Edgar Rodríguez and Mariano Fernández, and their 
backing musicians, have scored hits including "Micaela." 

Jeff Young, VP of sales for Univision Music Group, is a 

veteran of sales at EMI Latin, Sony Discos and Disa Records. 
Young helped kick off the careers of Gloria Estefan, Alejan- 
dro Fernandez and the late Selena. 
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Winners' 
Circle 

Billboard Regional Mexican Summit Awards 
Show Boasts The Genre's Top Performers 

IN ITS SECOND YEAR, THE BILLBOARD REGIONAL MEXICAN SUMMIT 
will conclude Oct. 3 with the star -studded Premios Premmusa at Los Angeles' 
Gibson Amphitheatre, presented by dance promoters' association Promotores 
Unidos. The awards recognize achievement in regional Mexican music and con- 
cert promotion. 

The Premios Premmusa are given in 20 categories, including album of the 
year. The nominees in that category are "El Amor Que Nunca Fue" by Conjunto 
Primavera, "Detalles y Emociones" by Los Tigres del Norte and " Siempre Imi- 
tado, Jamás Igualado" by Los Rieleros del Norte. 

Artist categories are divided into subgenres including duranguense, norteño, 
ranchera, romantic, tropical, banda, sierreño and tierra caliente. There are also 
awards for new artists and groups as well as venues, promoters and radio sta- 
tions. Winners are voted on by the concert promoters. In addition, Billboard will 
present a lifetime achievement award to Conjunto Primavera. 

Female artist of the year nominee Diana Reyes (see story, page 24) is set to take 
the stage, along with the following performers: 

Conjunto Primavera's romantic norteño, rancheras and ballads have been a 

consistent smash on the road and the radio. With nearly 30 years of history, the 
group scored No. 1 singles this year on Billboard's Hot Latin Songs chart with 
"Ese" and "Basta Ya," both from its latest Fonovisa release, "El Amor Que Nunca 
Fue." The group is nominated for a Premmusa Award for romantic group, norteño 
group, album and video of the year. 

Grupo Montez de Durango blazed a trail for the duranguense movement all 

over the United States and Mexico more than 10 years ago. Led by Jose Luis Ter - 
razas, it remains one of the most popular regional Mexican acts, with latest Disa 
album "Agarrese" hitting No. 1 on Billboard's Top Latin Albums chart. The group 
is nominated for duranguense group of the year. So is Alacranes Musical. The 
band's current album on Univision Records, " Ahora y Siempre," hit No. 1 on Bill- 

board's Top Latin Albums chart. The octet, which plays a diverse mix of cumbias, 
ballads and corridos, has scored four other top 10 albums since 2004 with its en- 
ergetic duranguense sound and tireless touring. 

Alegres de la Sierra is nominated for sierreño group of the year. The song "De 
Rodillas Te Pido" was No. 1 for 10 weeks on the regional Mexican airplay chart. 

Pablo Monteró s last ranchera album on Univision Records, "Que Bonita Es 

Mi Tierra ... Y Sus Canciones," came out last October. The twice -Latin Grammy 
Award -nominated singer has also starred in numerous soap operas. Montero is 

nominated for ranchera artist of the year. 
Los Inquietos del Norte released its seventh album, "La Clika," on Eagle Music 

this year. The group divides its time between Jalisco, Mexico, and Fairfield, Calif., 
and specializes in corridos. The group is nominated for new romantic group and 
new norteño group of the year. 

Techno banda pioneer Banda Machos signed to Sony BMG this year after nearly 
17 years as a group. Single " Cuatro Meses" was a top 10 hit on Billboard's Re- 

gional Mexican airplay chart. -Ayala Ben - Yehuda 

BANDA MACHOS 

OH THE 
CHARTS 
The chart recaps in this Regional Mexican 
music special are year to date, starting with 
the Dec. 2, 2006, issue, which started the chart 
year, through the Sept. 15, 2007, issue. 

Recaps for Top Regional Mexican Albums 
are based on sales information compiled by 
Nielsen SoundScan. Recaps for Hot Regional 
Mexican Songs are based on gross audience 
impressions from airplay monitored by Nielsen 
BDS. Titles receive credit for sales or audience 
impressions accumulated during each week 
they appear on the pertinent chart. . . 

Top Regional Mexican 
Album Artists 
Pos. ARTIST (N, Charted 1 ties)lmpñnt/Label 

1 VALENTIN ELIZALDE (4) Universal 
Latino 
(1) Venemusic /Sony BMG Norte 
(7) Cintas Acuario 
(7) Univision /UG 

2 VICENTE FERNANDEZ (1) Discos 

605 /Sony BMG Norte 
(7) Sony BMG Norte 

3 LOS BUKIS (7) Fonovisa/UG 
4 ALACRANES MUSICAL (5) Univision /UG 

(7) Disa 

5 LOS CREADOREZ DEL PASITO 
DURAGUENSE DE ALFREDO RAMIREZ 
(1) Disa 

Top Regional 

Pos. TITLE -Artist /mpnnt/Label 

1 VENCEDOR Valentin Elizalde- 
Universal Latino 

2 HISTORIA DE UN IDOLO Vicente 
Fernandez -Discos 605 /Sony BMG Norte 

3 RECIO, RECIO MIS CREADOREZ 
Los Creadorez Del Pasito Duraguense 
De Alfredo Ramirez -Disa 

4 LOBO DOMESTICADO Valentin 
Elizalde- Universal Latino 

5 LA REINA CANTA A MEXICO Ana 
Gabriel -Sony BMG Norte 

6 BBT Bronco /Los Bukis /Los 
Temerarios -Fonovisa /UG 

7 AHORA Y SIEMPRE Alacranes 
Musica/-Univision/UG 

8 LA HISTORIA... LO MAS CHULO, 
CHULO, CHULO Los Caminantes - 
Sony BMG Norte 

9 AGARRESE! Grupo Montez De 

Durango -Disa 
10 30 RECUERDOS Los 

Bukis- Fonovisa /UG 

Top Regional Mexican 
!bum Imprints 

Pos. IMPRINT (No Charted Tt/es) 

1 FONOVISA(23) 
2 DISA (20) 
3 UNIVERSAL LATINO (9) 
4 SONY BMG NORTE (7) 

5 UNIVISION (17) 

óD Regional Mexican 

Pos. LABEL (No. Charted Titles) 

1 UNIVERSAL MUSIC GROUP (40) 
2 UNIVERSAL LATINO (17) 

3 SONY BMG NORTE (10) 

4 DISA (20) 
5 FREDDIE (4) 

Hot Regional 
Mexican Songs Artists 

ARTIST(N !'haled7/t /es)l,'v >>t /Lt l 

1 CONJUNTO PRIMAVERA (3) Fonovisa 
2 ALEGRES DE LA SIERRA (1) Viva 

(7) Edimal/Viva 
(7) Universal Latino 

3 LOS RIELEROS DEL NORTE (2) Fonovisa 
4 JOAN SEBASTIAN (3) Musart /Balboa 
5 EL CHAPO DE SINALOA (2) Disa 

Hot Regional 
Mexican Songs 
Pos. TITLE - Artist imprint /Labe/ 

1 DIME QUIEN ES Los Pieleros Del 
Norte -Fonovisa 

2 LA NOCHE PERFECTA E/ Chapo De 

-,aloa -Disa 
3 ESE Conjunto Primavera -Fonovisa 
4 CADA VEZ QUE PIENSO EN TI Los 

Creadorez Del Pasito Duraguense De 

Alfredo Ramirez -Disa /Edimonsa 
5 MIL HERIDAS Cuisi /los -Musart /Balboa 
6 DAME UN BESO Intocable -EMI Televisa 

7 DE RODILLAS TE PIDO Alegres De La 

Sierra -Viva 
8 DE TI EXCLUSIVO La Arrolladora Banda 

El Limon -Disa /Edimonsa 
9 Y SI VOLVIERA A NACER A legres De La 

Sierra -Edimal /Viva 
10 MAS ALLA DEL SOL Joan 

Sebastian -Musart /Balboa 

Hot Regional Mexican 
Songs Imprints 
Pos. IMPRINT Charted7tles) 

1 DISA (35) 
2 FONOVISA (26) 
3 UNIVISION (24) 
4 MUSART (6) 
5 EMI TELEVISA (10) 

Hot Re ional Mexican 
So ,I _ els 
Pos. LABEL (No. Charted Mies) 

1 FONOVISA (26) 
2 DISA (23) 
3 UNIVISION (24) 
4 EDIMONSA (12) 

5 BALBOA (6) 
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RASTAMAN REVIVED 
Bob Marley's 30 -year 
anniversary `Exodus' 

ATOMIC BLONDE 
Debbie Harry's first 

solo albun-. in 14 years 

RETRO TEC -4* 
Electronic acts 
analog synths 

THE LORD'S RHYMES 
Gospel -rapping to the 

hip-hop audience 

CULT HERO 
The return of Ian 

Astbury's rock band 

111111111 BY DEBORAH EVANS PRICE 

Tow n e r i s o w 0 
Brooks & Dunn Keep Pushing The Boundaries 

icked back comfortably in a meeting room at the Sony 

BMG Nashville offices, Ronnie Dunn and Kix Brooks 
exude the same easygoing charm and mischievous sense 

of camaraderie that characterizes their high- octane 
stage shows and consistently propels their music 

up the charts. It's a winning combination that once again per- 

meates "Cowboy Town," the duo's Oct. 2 Arista Nashville set. 

"It's about perseverance and hanging in there and having a 

good time," Dunn says. "It's a cultural thing. We wear cowboy 

boots and we are country singers, but it's more about life not 
getting you down. No matter what happens, you live through it 
and stick to certain standards." 

High musical standards and a maverick attitude have served 

the duo extremely well. They've won two Grammy Awards and 
have been named entertainer of the year by the Country Music 

Assn. and the Academy of Country Music. They have collected 
the duo of the year honor more than any other twosome in coun- 
try music history, including 14 trophies from the CMA. 

Their previous album, 2005's "Hillbilly Deluxe," sold 1.4 

million copies, according to Nielsen SoundScan -making it 
the duo's best- selling set since their first greatest hits pack- 

age from 1997. The latter album has moved more than 4 mil- 

lion units. "Musically, they still play the game. They play close 
to the edges and keep pushing the boundaries," Sony BMG 

Nashville chairman Joe Galante says. "They are never bored. 
It shows on the records." 

With "Cowboy Town," they rec, 

rowing it to 12 songs. The collect 
room anthems and more tender I 

of the House We Built," is No. 4 

Songs chart. The duo pays homag 
tracks as "Johnny Cash Junkie" and 
with the latter tune featuring an a 

Texas singer /songwriter. 
One poignant ballad, "God Mu,t 

strategically placed in their concert 
it will take over our show. We're a p 

so. We can barely do [the last albur 
show. It sobers that crowd up. So v 

if you throw those two songs in tog, 

time to get that energy going again 
The duo's energy, though, has yr' let up. In the past year, 

Brooks & Dunn have performed , +.,, 
< , stadium dates with 

Kenny Chesney and are touring wi t \ ' Jackson through the 
end of October. Morning TV view{ . et a taste of the duo 
Oct. 4 when they perform on NBC's I , )da ' They are also slated 

to appear on ABC's "Live With Regis end Kelly." 

According to Arista Nashville VI' ,t n is rketing and artist de- 

velopment Jon Elliot, consumers wh, prepurchase the CD from 
iTunes will get a bonus song, while vt a i M e rt customers will get 

three such tracks. "We know that ,heir < ,,re [audience] shops 
mostly at two or three retail locat , I. e yid Wal -Mart does the 

I t4 tracks before nar- 
diverse mix of bar - 
first single, "Proud 
>ard's Hot Country 
influences in such 

he led of Jerry Jeff Walker," 
once by the legendary 

Bt, Busy," will have to be 
says. "It's so strong, 
I and continue to be 
llad] 'Believe' in our 
nd of at the end, but 
going to take a long 

BROOKS & DUNN 

biggest percentage of business," Elliot says. 

Dunn says they also plan to run a contest to find the perfect cow- 

boy town in America. Elliot says details are still being worked out 

and the promotion will take place in 2008. "We have plans to lay 

this thing out up until next Christmas, so it's not about just the 

next 30 days," Galante says of the album's marketing campaign 
In addition to their music, Brooks & Dunn have other endeav- 

ors. Brooks hosts ABC Radio's weekly "American Country Count- 

down" and recently opened a winery. Dunn is well -known for 

his collection of Russian art. "They just emptied my house to do 

shows in Moscow and St. Petersburg," he says of his museum - 
quality collection. "It's good to have other things to keep you 

stimulated. Things like that don't necessarily take away from 

what you do, they add to it. They keep the juices flowing." 
"If you're staring at the same thing all the time, you have to get 

away from it," Brooks adds. "It's good to have a fun distraction." 
Such distractions sure haven't hurt so far. "Brooks & Dunn 

will end their run -whenever that may be -as one of the single 

most adventurous duos in any genre, period, end of story," says 

Brian Smith, VP of store operations for Marietta, Ga. -based Value 

Music Concepts. "Since bursting on the scene they have never 

looked back, never played it safe. 

"Their fans truly appreciate their choices and genuinely 
look forward with true anticipation for the next release," 
Smith says. "Radio and retail does too. That cannot Je said 
of many acts." 
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I 1 ATI: ' 
» >`X' MARKS THE 
SPOT 
Kylie Minogue's first 
album since her battle 
with breast cancer is due 
Nov. 26 internationally via 
EMI. "X," the Australian 
artist's 10th album, will be 
led by the single "2 
Hearts," available 
digitally Nov. 5. A North 
American release date 
has not yet been 
announced for the 
project. Minogue is also 
the subject of the 
documentary "White 
Diamond," which 
chronicles her return to 
performing. 

-Jonathan Cohen 

» >`LOVE' SUPREME 
Lenny Kravitz is eyeing a 

February release for his 
eighth Virgin studio 
album, "It's Time for a 

Love Revolution." Kravitz 
played nearly all the 
instruments on his first 
effort in three years. "The 
last record was still very 
natural, but it had a 

cleaner sound," he says. 
"On this one, I was really 
into using more of the 
room mics and getting a 

lot of spill. I wanted to 
hear the walls and the 
room." -Jonathan Cohen 

» >WHO'S NEXT 
Never -before -seen 
concert and archival 
footage is at the center of 
"Amazing Journey: The 
Story of the Who" and its 
companion film "Six Quick 
Ones," due Nov. 6 on DVD 
via Universal Studios 
Home Entertainment. The 
movies were made with 
the cooperation of 
surviving members Pete 
Townshend and Roger 
Daltrey, who also 
contributed material from 
their personal archives. 
Such fans as Sting, Pearl 
Jam's Eddie Vedder, U2's 
the Edge and Oasis' Noel 
Gallagher provide 
testimonials. 

-Jonathan Cohen 

>>>BEYOND 
BEYONCE 
Fans who missed 
Beyoncé's summer tour, 
the Beyoncé Experience, 
are in luck: A live DVD will 
arrive Nov. 27 via 
Columbia. The disc 
captures a performance 
at Los Angeles' Staples 
Center and includes guest 
appearances from Jay -Z 
on "Upgrade You" and 
former Destiny's Child 
mates Michelle Williams 
and Kelly Rowland on 
"Survivor." 

-Hillary Crosley 

BY PATRICIA MESCHINO 

'EXODUS' 
RETURNS 
Bob Marley's `Album Of The Century' 
Targeted To College Market 

The enduring importance of Bob Marley's music 
was recently underscored when Fifty Six Hope 
Road Music, the Marley family -owned company 
that holds the rights to his music, announced an 
impending lawsuit against Universal Music Group 
and Verizon Wireless. 

The Marleys maintain that an exclusive deal 
reached between those companies, with the ob- 
jective of turning several Marley hits into ringtones, 
"was not in accordance with Marley's longstand- 
ing contract with Universal Music Group." Verizon, 
for its part, first removed but has since readded 
the ringtones. 

However, the estate and UMG are working in tan- 
dem to celebrate the 30th anniversary of Marley & 

the Wailers' "Exodus," due Oct.16 via Tuff Gong /Is- 
land Records /UMe. The album will be available as 

a single CD or in a two -disc set with the "Live at the 
Rainbow" DVD. (A prior "deluxe edition" of the 
album, supplemented by alternate tracks, was re- 
leased in 2001.) 

College students will be targeted for these re- 
leases, and theatrical screenings of "Live at the 
Rainbow," which documents Marley's June 1977 

Exodus tour performances at Lon- 
don's Rainbow Theater, will be 
held in key college territories. 

"The college market is a prime 
target because that's when peo- 

IIIIIIII II 

ple really start discovering new music," UMe GM 

Mike Davis says. 

Originally released June 3,1977, by Island, "Ex- 
odus" was designated the album of the century by 
Time magazine in its Jan. 4, 2000, issue. 

Recorded at London's Basing Street Studios 
during the 14 months Marley spent in exile there 
following the December 1976 attempt on his 
life at his Kingston home, "Exodus" is the only 
Marley album entirely recorded outside of Ja- 
maica. It is more diverse than his previous re- 
leases, drawing on dub elements, disco and soft 
R &B balladry as well as Marley's quintessential 
roots reggae. 

"You can hear a percussive African influence," 
says Marley's son Stephen, whose debut solo album, 
"Mind Control," debuted at No.1 on Billboard's Top 
Reggae Albums chart. "You could tell he really [did] 
deal with reggae universally; that is how he ap- 

TOM FERGUSON tferguson &eu. billboard .com 

Saybia Hits The Highway 
Danish Band Finding Success Throughout Europe 

Danish rock quintet Saybia is 
focusing on the road ahead 
with its third album, "Eyes on 
the Highway" (EMI). 

Released Aug. 24 in Bel- 
gium, the Netherlands, Lux- 

embourg, Switzerland and 
Norway, and three days later 
on home turf, "Highway" 
made the No. 6 slot on the 
Dutch Mega Album top 100 

chart a week after arriving, hit- 
ting No. 2 on the Nielsen 
Music Control chart in its 
homeland a few days later. 
The album has also charted in 
Norway and Switzerland. 

EMI Music Denmark prod- 
uct manager Jan Erik Stig 
says the set will appear Oct. 12 

in Germany, Austria and 
Poland; it is also being issued 
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in Indonesia and Malaysia. 
Total shipments have passed 
40,000, according to EMI, in- 
cluding 18,000 in Denmark. A 

European tour begins Nov. 23. 

EMI Music Publishing - 
signed Saybia is managed by 
Silverstone Management, 
with live shows handled by 
Scandinavian Booking. 

-Charles Ferro 

proached the music and the message." 
In Marley's lifetime, "Exodus" was his most suc- 

cessful release. It spent 56 consecutive weeks on 
the U.K. charts and spawned three top 40 U.K. hits. 
In the United States, the singles "Exodus" and 
"Waiting in Vain" reached Nos.19 and 38, respec- 
tively, on Billboard's R &B singles chart. 

"Bob was in love and generally happy, and that 
was expressed on the album," Island Records 
founder Chris Blackwell says. The label released 
10 Marley albums prior to his death in 1981 and 
several posthumous works -including 1984's 
"Legend," which has sold more than 9.2 million 
copies since 1991, when Nielsen SoundScan 
began tracking sales data. "Thirty years later, 
'Exodus' won't generate the excitement of a new 
release. But I am hopeful we can sell a good 
amount and bring recognition to how important 
an artist Bob Marley is." 

FIRST SECOND: U.K. elec- 
tronic -jazz fusion trio Second 
Person is the first British act 
on the year -old Dutch "fan - 
financed" online label Sella - 
band (Billboard, Sept. 30, 2006) 
to raise the required $50,000 to 
record an album. 

"The Elements," released as 
a download Aug. 9 internation- 
ally, has already sold more than 
7,000 copies, according to the 
label, and has received cover- 
age in mainstream U.K. media. 
Sellaband is preparing a CD 
version for release shortly via 
online retailers. 

The $50,000 came from 
more than 750 "believers" - 
Sellaband site visitors who 
back featured acts by investing 
in them via credit card. 

"We could never convince 
record companies to sign us," 
the band's bassist /co- 
producer Mark Maclaine 
says. "Sellaband made it pos- 
sible to obtain the budget to 
work on the same level as an 
established act." 

Veteran producer /engineer 
Tony Platt (AC /DC, Buddy 
Guy, Paul McCartney) helmed 
the album. Dutch talent agency 
AT Production is booking Eu- 
ropean live work. 

"If Second Person [now] signs 
with a label, then power to 
them," Sellaband co- founder/ 

managing director Johan 
Vosmeijer says. "We've helped 
make it possible." 

-Juliana Koranteng 

DIGITAL DANCE: German 
electro duo Digitalism is 
steadily swimming toward the 
mainstream- through France. 
The Hamburg -based act, 
which has a global licensing 
deal with Virgin France, 
launches a 14 -date North 
American tour Oct. 14. Debut 
album "Idealism" appeared in- 
ternationally June 12, followed 
by a June 19 U.S. release. Ac- 

cording to Virgin, total ship- 
ments have passed 100,000 
units internationally, includ- 
ing 33.000 copies in Japan. 

"They are spearheading the 
new electro rock scene," says 
EMI France international devel- 
opment director Laurence 
Muller says. "And -like Daft 
Punk or Chemical Brothers - 
they are also very good onstage." 

U.S. TV viewers have al- 
ready sampled the album 
through Pontiac's use of one 
track, "Pogo," as the sound- 
track to an ad campaign that 
launched Aug. 31. The band's 
publishing is shared between 
its German management com- 
pany Metrobass and Univer- 
sal Music Publishing. 

-Aymeric Pichevin 
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POP BY CORTNEY HARDING 

Evolve To 
The Beat 
After 14 Years, Debbie Harry Gears 
Her New Solo Album To Dance Clubs 

hen she recalls that her last solo 

record was released 14 years ago, 

Debbie Harry has a note of in- 
credulity in her voice. "I guess 

time flies, huh ?' she says with 
a laugh. The Blondie frontwoman didn't 
initially set out to record another album, 
but describes the process behind "Nec- 

essary Evil" (Oct. 9, Eleven Seven 
Music /Alternative Distribution Al- 

liance) as "an evolution." 
"I started working with [produc- 

tion team] Super Buddha whenever 
I had free time between other com- 
mitments," she says. "I was funding 
the project myself and didn't have a 

deal, but I really liked the team and 
wanted to work with them. When I had 
six or seven tracks done, I played it 
for my manager, who suggested 
that I keep going and record an en- 
tire album." 

The result is a glossy record that 
veers from rock to girl -group 
harmonies to tribal beats. Top- 

ics range from the tabloid 
fascination with troubled 
celebrities like Lil' Kim 
to the internal mono- 
logue of a female sui- 
cide bomber about to 
end her life in pur- 
suit of paradise. Es- 

oteric, sure -but 
Harry says she 
wasn't gunning 
for mass -mar- 
ket approval. 

Harry's 
marketing 
team hopes 
the buzz will 
build from 
the bottom 
up. "She's 
made the 
record for 
her fans and 
wants them to 
discover it and 
talk about it," says 
Allen Kovac, 
Harry's manager 
and CEO of 10th 
Street Entertainment. 
"We've planned a full - 
circle approach to get- 
ting the word out 
about the album. 
She played the 
'Today' show in 

June, and then headed out on the True Colors 
tour in July to preview her new solo ma- 

terial. We're working on Internet and 
print media right now, and then she'll 
head back to the 'Today' show in Octo- 

ber to complete the cycle." A fall or win- 
ter tour, he says, is a 

possibility as well. 
One audience that has al- 

ready responded enthu- 
siastically has been 
dance music fans and 
DJs, who have pro- 
pelled her first single 
"Two Times Blue" to 
No. 37 on the Hot 
Dance Club Play chart. 

Pro Motion presi- 
dent Brad LeBeau 
was brought on- 
board to market the 
record to the dance 
community. "We 

produced two sets of 
remixes, and the first 

set took all the DJs by 
storm," he says. Based on 

the strong response, he 
plans to release a second set of 

remixes in October. 
Harry is no stranger to dance 

clubs, with such Blondie songs as 
"Atomic" and "Rapture" nestled 
comfortably at the top of many DJs' 

playlists. Harry also continues to 
perform with Blondie -in Septem- 

ber, at a Tommy Hilfiger party at the 
Museum of Modern Art in New York, 

the band played a number of its hits. 
Still, she wants to make a clear distinc- 

tion between the work she does as a solo 
artist and her role in the band. 

"If I tour for the new record, I won't play 
any Blondie songs," Harry says. "I don't want 
to step on any toes." She also admits that, as 
much as she loves the hits, "I do get tired of 
them after a certain point." But Blondie fans 

shouldn't lose hope just yet: U.S. gigs 
and a new album, she says, are both 
likely soon. 

Until then, Harry is focusing on a 

number of personal projects. Aside 
from "Necessary Evil," she is also gear- 
ing up for the release of "Elegy," a new 
film based on a Philip Roth novel in 

which she has a starring role. She 
also continues to write and record 
new material. After all these years, 
"I just really like to play," she 
says. "I never get sick of 
making music." 

HARRY 

I3eatbox 
KERRI MASON kmason @billboard.com 

'l'heAnalogKids 
Dance Artists Abandoning Digital In Favor Of Vintage Gear 

Before preset sound banks overflowed with 
prefabbed beats, electronic musicians made 
them from scratch with freestanding synthe- 
s,iers aefore drag and drop, remixers phys- 
ically and spliced tape to move sonic parts. 

Wher a digital production revolution finally 
did c< e, dance producers led the charge, 
erntx)i. ned by the standardization of sounds 

and rn 'ods they had pioneered. Since then, 

noth<, ias sped the genre's growth (or dilu- 
t,on. a. _ording to some) more than the ad- 
vent of increasingly cheap, easily manipu- 
lated software. 

But now, less than a decade after the debut 
of such computer synthesizers as Propeller - 
head's Reason and Ableton's Live, the same 

early adopters who embraced digital are turn- 
ing their gazes back to the future. 

'People are realizing what's missing from 
the sounds they're getting out of software," 
Phil Moffa of production/DJ outfit Vinyl Life 
says iey're conscious of how everything 
is soy ling the same, and digital replica- 
tion he same every time. The magic of 
analogs it's never the same, depending on 
the weather, where you are in the world, the 
electricity supply." 

Moffa is one of a crew of young dance pro- 
ducers who have dumped their neat little lap- 

tops for rooms full of hulking black boxes, 
scouring eBay and garage sales for vintage, 
amp- driven, analog synths. Their mission: to 
shake off the homogeny of boilerplate beats 

and use synths as the nuanced instruments 
they once were. 

We get more inspiration out of the old ma- 

chines," says James Ford of Simian Mobile 
Deco whose addictive "Attack Decay Sustain 

Release" (Interscope) has fired up the dancing 
shoes of incie and club kids. "You try to do 
something, and they'll give you something 
back you didn't expect. Also, because they're 
physical things, it's less cerebral; there's a hu- 

manism to it. We're not big fans of pushing 
blocks around screens" 

Acts from the Chemical Brothers to Nine 

Inch Nails have garnished their records with 
different analog tools for years. But the new 

school of enthusiasts sees its preference as a 

sort of reactionary revolution. Moffa dumped 
all his digital sounds for good in 2005, going 
fully analog for Vinyl Life's "Flashlight" (Ultra) 
and each release since. Simian's "Attack" con- 

tains no samples, and was entirely made with 
hunks of such audio antiquity as the Korg MS- 

20 (1978), ARP Instruments ARP 2600 (1971) 

and Roland Juno -60 (1982). Such acts as Uber- 

zone and U.N.K.L.E. have also expressed their 
displeasure with the constraints of digital. 

"I hate really nostalgic records that are try- 
ing to sound like old records," Ford says. "But 
there's something familiar about [analog], the 

way it shapes the sound and rounds out the 
edges and warms it up. It reminds you of the 

records you grew up with." 

MIX IN' IT UP: Danish artist Anders Trente- 
möller- better -known simply by his last 
name -released his debut full -length last 
year. "The Last Resort" (Poker Flat) was a 

moody collection of deep electronica, off- 
set by delicately rendered vocals and live in- 

struments. Less heady than Massive Attack, 
more raw than Portishead, it drew praise from 
the usual dance pundits as well as the main- 
stream press, especially when the artist 
adapted the material for a live band and took 
it on the road, touring small clubs as well as 

Europe's big festivals. (His nine -date Amer- 
ican tour kicks off Oct. 3.) 

That was 2006. So why, one year later, are 

we gifted with "The Trentemöller Chronicles" 
(Audiomatique), a retrospective? Chalk it up 

to MySpace. "Many people, especially on My- 

Space and also when we were touring, always 

asked if it wasn't possible to get more rare stuff 

and B -sides on CD for normal people, not DJs," 

Trentemöller says. 

"Chronicles" is one CD of rarities plus an- 

other of his best remixes, including the ones 

that cemented his star status: Moby's "Go" 
and Röyksopp's "What Else Is There ?" 

OCTOBER 6, 2007 
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Real -lalk ' 
HILLARY CROSLEY hcrosley @billboard.com 

What's 
Good 
Is Good 
Recent Chart - Toppers Have 
Consistency To Thank For Success 

Amid the Kanye West vs. 50 
Cent sales battle, I started 
thinking about why fans 
purchase albums these 
days. And I've come to the 
conclusion that while mar- 
keting plans are still very 
important, the focus always 
returns to the music, the 
artist's brand and whether 
consumers believe in it. 

That brand can be built on 
consistent music from art- 
ists like UGK or on person- 
alities like Sean "Diddy" 
Combs, but consumers must 
have something recogniza- 
ble to latch on to, or they 
just won't buy. 

For example, UGK recently 
scored the first No. 1 of its 
15 -year career on Billboard's 
Top R &B /Hip -Hop Albums 
chart. Outside of a lead sin- 
gle, "International Players 
Anthem" featuring OutKast, 
and a special DVD edition at 
retail, there were few bells 
and whistles tacked on to 
the project. 

"UGK has created a fan 
base," Jive urban marketing 
director Jason Wiley says. 
"Once you create a brand, 
fans are going to follow that 
brand no matter what. It's the 

same thing as Kleenex -you 
know exactly what you're 
going to get." 

UGK's Bun B says it's all 
about keeping your finger on 
the pulse of your audience. 

"I think we know our con- 
sumer," he says. "A big prob- 
lem a lot of artists have now 
is that they're trying to latch 
on to a new fan base and 
they're losing touch with 
their core audience. For a 

group like UGK, to exist after 
15 years, that only happens 
when you serve your core. 
They're the ones that buy 
your units, merchandise, 
concert tickets, check Web 
sites and go to chat rooms. 
They represent you in places 
that you aren't even aware 
you're being represented. 

"But if you're not making 
good music for the people 
that support you, then it's 
redundant," he adds. 

Common's "Finding For- 
ever" recently reached No. 
1, and Talib Kweli's "Ear- 
drum" No. 2, on Top R &B/ 
Hip -Hop Albums. Neither 
MC has drastically varied 
his style during his long ca- 
reer, although both have 
made missteps. 
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Common got lost in love 
with Erykah Badu and 
dressed in woven clothing 
for a time, and Kweli bewil- 
dered his core underground 
audience by releasing the 
mainstream lead single 
"Never Been in Love Before," 
from his last album "The 
Beautiful Struggle." But fans 
still knew what to expect from 
"Finding Forever" and 
"Eardrum" because both MCs 

reassured fans that their al- 
bums would feature exactly 
what they had built their 
brand upon -good music. 

As such, I might have to 
agree with Antonio "L.A." 
Reid's call that good music is 

really the bottom line. 
"The declining market con- 

ditions have forced the indus- 
try to examine itself," the Is- 

land Def Jam chairman says. 

"We've got to work hard to 
create other opportunities 
and platforms so that we can 
still sell whether it's digitally 
or through mobile or sub- 
scription services. 

"The good news is, in some 
ways, we've looked for love in 

all the wrong places. As 
record executives think of di- 
versity, if they leave their core 
goal behind, which is making 
great music with great artists, 
they're going to have to work 
twice as hard for half the rev- 
enue. 

"My model is to look for 
great artists and music," Reid 
says. "I think everyone is 

going to wake up and look 
at Kanye's success and say, 

'Maybe we all announced 
our industry's death, but it's 
not true.' " 

with IAN ASTBURY 

Ian Astbury has circled the globe while touring as frontman 
for the Cult as well as on his own time, and his experiences 
colored the conversation he had with Billboard about "Born Into 
This" (Oct. 2, Roadrunner). On the first album of new material 
his revered rock band has delivered since 2001's "Beyond 
Good and Evil," Astbury weighs in on such topics as how 
Western culture touches far -off places like Nepal, turning 
them into highly charged sonic essays like "Sound of 
Destruction" and "Citizens." 

Before the Cult regrouped, Astbury stepped into 
the sizable shoes of Jim Morrison to front Riders on the 
Storm, which included original Doors members Ray 
Manzarek and Robbie Krieger. He approached the 
task with great reverence. 

1 For people who will 
hear the Cult for the first 
time with this record, what 
would you like them to get 
out of it? 
A life- changing experience. 
Spiritual upliftment. Some 
kind of an awakening, 
hopefully. I think one thing 
about this record is, it has 
all the ingredients in it. The 
teeth and claws haven't 
been taken out of it. It's not 

a nice little domes- 
ticated indie house 
pet. A lot of stuff 
was written in wild 
places: denizens 
of Paris, [while] 
stuck in lodges in 
the Himalayas and 
white -out snow 
storms. 

2 How does your ex- 
tensive traveling inform 

Jazz Notes 
DAN OUELLETTE douellette @billboard.com 

Mahavishnu 
At _Montreux 
DVD Captures Disparate Performances From Fusion Pioneers 

In the midst of John McLaughlin's fall tour 
with his latest band, the 4th Dimension, the 
guitarist is upbeat about having returned to 
the road with jazz -rock rhythms pulsating in 
his veins. 

Supporting last year's plugged -in 'Indus- 
trial Zen," McLaughlin says the time is right 
for a change after spending the last few years 
touring with Shakti, a band he co- founded to 
further explore the improvisational nexus be- 
tween jazz and Indian classical music. "I'm 
a Western musician, and my discipline is 
jazz," he says. "I want to give testimony to my 
roots. This isn't a retrospective band, but some 
of the pieces we're playing date back 30 years." 

This year, the 65- year -old fusion pioneer 
returned to the spotlight on several fronts. 
Columbia /Legacy breathed new life into "The 
Trio of Doom Live," a volcanic 1979 Havana 
Jazz Festival set featuring McLaughlin, Jaco 
Pastorius and Tony Williams that previously 
existed only in fragments. Legacy also just 

released Miles Davis' "The Complete On the 
Corner Sessions," a six -CD boxed set that 
prominently displays McLaughlin's explosive 
guitar work from the early '70s. 

But the biggest McLaughlin bonanza is 
Eagle Eye Media's Oct. 2 release of the two - 
DVD set "Live at Montreux 1974 -1984" by the 
groundbreaking jazz -rock fusion group 
Mahavishnu Orchestra. 

Formed in 1971, Mahavishnu grew 
through several iterations. This set cap- 
tures two editions, recorded 10 years apart. 
"It's a document of my history with the 
band," McLaughlin says. "It's like being a 

painter. You go through periods where your 
instincts change." 

Mahavishnu burst onto the scene as a quin- 
tet with two artistic and commercial block- 
busters, "The Inner Mounting Flame" and 
"Birds of Fire." However, by 1974, personnel 
and vision changed. For his 1974 Montreux 
date, McLaughlin ecstatically led an 11 -piece 

www.americanradiohistory.com

www.americanradiohistory.com


your creative process? 
It keeps my perspective fresh, 
keeps experience fresh, and 
it really makes me appreciate 
places that I'm in when I re- 
turn to them. It's like, Los An- 

geles can become quite 
lethargic, the same tone, the 
same weather. You go, "Well, 

I'll do it tomorrow." But you 
come to New York, it sort 
of forces you to get 
things done ... to be 
productive. 

SP What songs 
came together 
especially well on 
"Born Into This "? 
"Holy Mountain" is 
probably the pinnacle 
for me ... it involves 
my girlfriend and [a 

time] in life where I 

felt kind of like, I 

won't say washed 
up, but I definitely 
felt drained. I felt 
frustrated and I felt 
undynamic and went 
on this journey and 
ended up at Everest. So 

that song is literally the 
zenith, the high point, and 
everything sort of flows down 
from that song. 

You organized 1990's 
Gathering of the Tribes fes- 
tival, which was the blue- 
print for Lollapalooza. What 
would it take to attempt 
such an event again? 
I wouldn't [laughs]. I'm terri- 
ble at dropping ideas and leav- 

ing ideas around, and I have 
so many ideas that I don't ex- 

ecute that other people are 
quite happy to. If you're in a 

position to help people, if your 
house is in order, then you're 
really in a position to help peo- 

ple. If your house isn't in order, 
then you can't really help any- 

body because you can't even 
help yourself. 

t Why re -form the Cult? 
I learned so much with [Rid- 

ers on the Storm] ... I learned 
a lot about performance from 
these guys. I learned about 
space, holding the space, 
being in the space [and] im- 

provisations. And that really 
led me to think, `Wait a 

minute. I thought I knew 
everything about perform- 
ance. I know squat about per- 
formance." I just really felt I 

had something to say, really 
had some strong material, and 
I felt the best possible place 
for this was the Cult. 

You described one of 
the high points of per- 
forming with Riders on 
the Storm. Were there any 
low points? 
The political battle between 
John [Densmore] and Ray 

[Manzarek] and Robbie 
[Krieger] was really sad and 
unfortunate, that sort of split 
in the fraternal set. Some of 
the media reaction ... like Jon 
Pareles from The New York 
Times saw me on the eighth 
show and he wrote this review 
basically saying Dionysus was 
not present. That one really 
made me go, "Wait a minute. 
I'm going to take a step back 
here and really assess what it 
is I'm doing." 

band that included jazz violinist Jean -Luc 
Ponty. "The quality of the recording is not 
great," McLaughlin says. "But by 1984, the 
technology was better and as a band we were 
so much more evolved." 

That show, with saxophonist Bill Evans 
co- leading the charge, marked Mahav- 
ishnú s return after a nearly 10 -year hiatus. 
"So much had happened to me during that 
time," McLaughlin says. "Shakti was 
formed; I worked with Carlos Santana, 
Chick Corea and Billy Cobham; I did an 
acoustic guitar project with Paco de Lucia. 
But by the end of 1983 I was ready to get 

back into the electric mode." 
McLaughlin's only Mahavishnu regret is 

not having a video document of the original 
band, which flamed out within two years. "We 

played Montreux in 1972, but they weren't 
doing videos then," he says. "I've heard of 
people saying they have videos of the original 
band. I'd love to find a high -quality one." 

If one does surface, there's a strong 
chance Eagle Eye might be interested. "Jazz 
on DVD is successful," says Mike Carden, 
Eagle Rock Entertainment executive VP and 
president of North American operations. 
While the company releases DVDs in other 
genres, it's found a niche in jazz. In Sep- 
tember, Eagle released the two -DVD set "Im- 
provisation" that features rare footage of 
such jazz giants as Charlie Parker. It in- 
cludes such Gjon Mili- Norman Granz films 
as "Jammin' the Blues," which was nomi- 

nated for an Academy Award in 1944 in the 
best short category. 

"You have to be aware of the potential for 
jazz sales," Carden says. "Jazz titles may not 
sell right away, but they have long legs." He 
proudly points to Diana Krall's 2002 "Live in 
Paris" DVD, which per Nielsen SoundScan has 
sold 156,000 copies, as well as 2004's Davis live 

set "Miles Electric: Different Kind of Blue" 

(21,000 copies) and Pat Metheny's 2003 DVD 

"Speak of Now: Live in Concert" (23,000). 

McLAUGHLIN 

Rhythuin & I3Iues 
GAIL MITCHELL gmitchell @billboard.ccm 

Practicing Wh 
They Preach 
Artists Finding Wider Audiences For Inspirational Messages 

Artists songwriters and producers I've inter- 

viewed recently have talked about fans desir- 

ing more substantive messages in their music. 

I posed that hypothesis to three journeymen 

on the gospel hip- hop /inspirational circuit, ask- 

ing hip -hop's lyrical backlash was indeed 
opening more doors for them. Here's what they 

had to say. 

Birmingham, Ala., resident LP an- 

swers yes to the question. His skill- 

ful. nonpreachy rhymes have earned 

him video airplay on BET for "We 
Can't Lose," which also scored a Stel- 

has been steadily forging inroads since launch- 

ing himself independently five years ago. He 

just wrapped a promotional junket in Japan, 

appeared recently at the B.B. King Blues Club 

in New York and has a role in the forthcoming 
film "Order of Redemption," co- starring Tom 

Berenger and Busta Rhymes. 
"There are still 

times when I want to 
pull the hair out of my 

head," Myself says. 
"But in the last couple 
of years with Com- 
mon, Talib Kweli and 
other positive hip - 
hop artists, I'm seeing 
the barriers being 
brought down." 

An ordained minis- 
ter at 15, Keite (pro- 

lar Award nomination for best gospel video. It's 

the first single from LP's indie debut, "Testimony" 

(Birmingham Records /Fontana /Universal). 
Thanks to those two milestones, LP says, 

he s gaining more exposure on gospel and 
urban stations. But he's quick to add that he 

doesn't want to be pigeonholed as a gospel 
hip -hop artist. 

'I'm just a gospel artist," he says. "Others 
have put me in that subgenre, and I don't like 

that I once saw a room empty like someone 
had passed gas when a gospel hip -hop per- 
former was announced as the next act. 

-I'm not what you'd call a rapper's rapper 
with a lot of complexities," he adds. "My style 
is simple; a practical message people can un- 

derstand and embrace." 
Contending that people are seeking out dif- 

ferent styles of music more now than five years 

ago singer /songwriter Myself is promoting 
two singles, "God Is So Funky" and "Where We 

Going ?" Both are from his first major release, 

.protest in Disguise" (Raptivism /Caroline /Im- 
penal Group). 

Socially conscious lyrics trading time with 
beats /rhythms drawn from R &B /soul, jazz, 

blues and rock is Myself's trademark. "It's the 
rocking energy /angst of a Public Enemy or 
Rage Against the Machine plus the soulful- 
ness of the Roots or Mos Def sprinkled with 
some Southern friedness," the New Orleans 
native says. 

A( companied by a five-piece band, Myself 

nounced "keet ") Young toured with Kirk 
Franklin's choir in 1997 before finding his true 

calling: musically melding his secular /sensual 

side with his spiritual side. The result is Young's 

Hiddeq Beach Recordings debut, "The Rise & 

Fall of Keite Young," released Aug. 28. 

"I am a preacher but not trying to preach to 

anybody," says Young, who comes from Fort 

Worth, Texas. "I'm an activist at heart but don't 

expect to convert anyone to a particular cause. 

I'm living the human experience, which for me 

is defiled in sensuality as much as spirituality." 
Funky a la Prince and Sly Stone on the one 

hand and uplifting on the other, Young be- 

lieves the same people who listen to a Game 

record can appreciate a song like his own 
"Hey Joy." Having opened for Musiq Soul - 

child in August in Dallas, Young has spent 
the past month promoting his album via lis- 

tening parties and performances. 
"Music has gotten so redundant and dis- 

posable sonically and lyrically," he says. "Peo- 

ple were starting to miss what it was like to 
hear a new Marvin Gaye or Curtis Mayfield 
kind of record. People still remember and 

want that. "' 
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BY CORTNEY HARDING 

Chart Motion 
Epitaph Band Scores Best Sales Week With Third Album 

According to lead singer Justin Pierre, Mo- 
tion City Soundtrack's success is nothing 
more than dumb luck. The charismatic 
frontman utters the expression at least three 
times during a 20- minute conversation, only 
once grudgingly admitting, "I guess hard 
work plays a role in it, too. After all, my dad 
always said that without talent, you can only 

get so far on luck and good looks alone." 
In an era where emo bands come and go 

faster than the pimples on their fans' noses, 
MCS has managed to outlast and outsell most 
of its contemporaries during the course of 
eight years and three albums. Its latest, "Even 
If It Kills Me" (Epitaph), enters The Billboard 
200 at No. 16 this week with 33,000 copies sold, 

INDIE HORROR -POPPERS' 
SUPPLY MEETS OBSESSIVE 
FANS' DEMAND 
When it comes to chart success, a band that 
calls itself "industrial jungle pussy punk" might 
seem a long shot. But Philadelphia horror -pop 
act Mindless Self Indulgence has built a strong 
enough grass -roots following to notch ink twice 
in 2007 on Billboard's Hot Dance Singles Sales 
chart. Last week, its live DVD, "Our Pain, Your 
Gain" (UCR /Metropolis Video), entered at No. 
5 on the Top Music Video chart after selling 
3,400 copies, according to Nielsen SoundScan; 
this week, the DVD sold another 1,000. 

Although the band is not a traditional club 
act, its remixes manage to score well on the 
dance charts because "genre doesn't matter," 
the band's manager James Galus says. "Our 
fans are obses- 
sive, and this is 

really about de- 
mand." 

Mindless Self 
Indulgence re- 
cently con- 
nected with 
fans with an- 
other strategy: 
In December 2006, it released an EP that was 
sold exclusively in Hot Topic stores. Galus at- 
tributes the act's following to a strong DIY 
ethic. "Even during the time we were on a 

major label we did everything ourselves. In 

the end, it comes down to focusing on, caring 
about and respecting the dollar of the listener. 
If you release something they want, they'll 
happily buy it." -Cortney Harding 
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according to Nielsen SoundScan. That more 
than doubles the band's previous best week of 
16,000 copies with 2005's "Commit This to 
Memory," which peaked at No. 72 on The Bill- 

board 200 and has sold 272,000 units. 
Numbers like those suggest the band has 

come a long way from doing gigs in near - 
empty ballet studios. "We played that little 
show, and Brett Gurewitz from Epitaph came 
to see us and saw potential," Pierre says with 
a laugh -then adds, in a rare moment of non - 
modesty, "I mean, everybody knows he has 
great business sense." 

With Epitaph's backing, MCS proceeded to 
tour the country a number of times over and 
churn out three smart, hooky albums that 
draw more comparisons to Weezer than My 
Chemical Romance. But Pierre says the band 
has no desire to follow Weezer's search for 
the scientifically perfect pop song. "I'm inter- 
ested in randomness," Pierre says. "Writing 
to a formula takes all the fun out of music." 

On its new record, the band worked with 
three producers: Adam Schlesinger (Foun- 
tains of Wayne), Eli Janney (Girls Against 
Boys) and Ric Ocasek of the Cars. "We al- 
most didn't get Ric, but he called us back at 
the 11th hour," Pierre says. "We had com- 
mitted to working with Adam and Eli, but 
they were big fans of his, so everything 
worked out in the end." 

With the new record now on shelves, the 
band is planning yet another long tour - 
an integral part of its strategy for building 
a loyal fan base. Pierre says, "We're really 
excited to see all the mohawked 8- year -olds 
and their parents out on the road." 

Smooth 
Return 
Santana Scoring Big 
At Radio ... Again 

Carlos Santana says, "Radio is a friendly 
spirit to me." It would be fair to call that an 
understatement. 

After just a year- and -a -half break, the artist 
who holds the record for the longest -run- 
ning Nielsen BDS -based No. 1 in Adult Top 
40 history -"Smooth" featuring Rob 
Thomas -is hitting the charts again, this 
time with "Into the Night" featuring Nickel - 
back's Chad Kroeger. 

The lead single from new collection "Ulti- 
mate Santana," due Oct. 16 on Arista, is up 
39 -27 in its second week on Adult Top 40 with 
the chart's third -best plays gain (up 269). Ad- 

ditionally, it's the chart's Most Added title for 
the second time in two weeks and is already 
on 37 of 82 chart reporter stations. 

The single is also bubbling under on the 
CHR /Top 40 -where it is on 23 stations and 
gained 158 spins the week ended Sept. 23- 
and Adult Contemporary charts. 

"Into the Night" looks likely to become an- 
other in a long line of chart -topping hits for 
Santana, which stretch back to 1970's "Evil 
Ways," his band's first Billboard Hot 100 top 
10 and an AC No. 1. 

NOT SINGLE: REBA/KENNY 
DIVORCE DUET GARNERING 
UNSOLICITED AIRPLAY 

Reba McEntire's latest album, "Reba Duets" (MCA 
Nashville), has set a new personal best in sales, 
scanning 301,000 units in its first week, according 
to Nielsen SoundScan (see Over the Counter, page 
49). All the album's cuts, including duets with Justin 
Timberlake, Don Henley and Ronnie Dunn, are get- 
ting scattered country radio airplay. But McEntire's 
duet with Kenny Chesney, a touching song about 
divorce and shared custody called "Every Other 
Weekend," garnered 85 spins during the week of 
Sept.17 -23 at Nielsen BDS- monitored stations, in- 
cluding a half dozen at country KKWF Seattle. 

Morning man Fitz, who shares custody of his three 
children with his ex -wife, is the reason for the air- 
play. "After he played it on the morning show, it lit up 
our phones," assistant PD Rob Walker says. And 
while he doesn't plan to put the song into regular 
rotation just yet, Walker says, "If it's worked as a sin- 
gle, we'll be all over it." 

Which single will be next for McEn- 
tire has yet to be determined, 

according to her label, but re- 
leasing the Chesney duet may 
be problematic since he has 

his own new project, "Just 
Who I Am: Poets & Pirates" 
(BNA). That album includes 
a duet with George Strait, 
"Shiftwork," which picked up 

109 spins last week at moni- 
tored country stations -also 
despite not being released as 

a single. -Ken Tucker 

SANTANA, left, and KROEGER 

"Ultimate Santana," the first compilation 
to span Santana's entire career, was designed 
"to bring Santana's older fans into contact 
with his newer work and his contemporary 
fans into contact with his classic hits," J /Arista 
VP of marketing Mark Flaherty says. "We want 
to celebrate his unparalleled career and his 
continuing relevance." 

Still based in the San Francisco Bay Area, 
the warm, soft -spoken Santana says of "Into 
the Night," "In the '60s, we needed songs 
that would transport us into a place of won- 
derment. This is a song like that. It's a song 
about angels and how they constantly trans- 
late your inner voice, preventing you from 
negative thoughts and fear. So it's got some- 
thing spiritual to it, but it also has strength. 
It's not wishy- washy." 

Santana says he enjoyed reteaming with 
Kroeger; their first collaboration, 2003's "Why 
Don't You & I," rode the crest of the Adult Top 
40 chart for nine weeks and was a top five hit 
on the AC and CHR /Top 40 lists. 

Besides Kroeger, "Ultimate Santana" also 
features Jennifer Lopez and Baby Bash on a 
new track and finds Tina Turner updating 
Michelle Branch's vocal on "The Game of 
Love," which in 2002 conquered adult top 40 
and AC. 

RCA Music Group executive VP of promo- 
tion Richard Palmese believes that "Into the 
Night" will "appeal across demos, just like 
'Smooth' did. And 'Ultimate Santana' will be 
a multisingle album. It must be," he adds 
with a chuckle, "or else Clive [Davis] will go 
tell me to retire." 
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MATCHBOX 
TWENTY 
Exile on Mainstream 
Producer: Steve Lillywhite 
Melisma /Atlantic 
Release Date: Oct. 2 
113 The six new songs on 

Matchbox Twenty's 
first greatest hits collection 
almost sound like a new 
band. The frenetic drums 
that kick off first single "How 
Far We've Come," the jangly 
folk of "I'll Believe You 
When," the doo -wop bal- 
ladry of "Can't Let You Go" 
diverge from the usual Rob 
Thomas- singing -full -voice- 
over -guitar- bursts formula 
that has brought the band 
its decade of success. That's 
not a bad thing: "How Far" 
is great stuff, a personal nar- 
rative about apocalypse 
with a sunny "It's the End of 
the World As We Know It "- 

type hook that shows new 
depth in its irony alone. 
That's not to say that the re- 
mastered hits are undeserv- 
ing: Songs like "3 AM," "If 
You're Gone" and "Unwell" 
are part of the American 
radio rock canon. If Match- 
box starts diversifying now, 
it will only get more 
interesting. -KM 

JOHN FOGERTY 
Revival 
Producer: John Fogerty 
Fantasy 
Release Date: Oct. 2 

©From the broad, hope- 
ful tone of opener 

"Don't You Wish It Was 
True" to the brisk closer 
"Longshot," John Fogerty at 
62 has made his toughest, 
best -written album since 
Creedence Clearwater Re- 

vival disbanded in 1972. Hell 

having frozen over, he is 

back on the Fantasy label 
after more than 30 years of 
litigation and torment. On 

the raving Little Richard - 
style "I Can't Take It No 
More," he addresses George 
W. Bush directly ( "You lied 
about the WMDs ") and 
witheringly reduces the 
president to "another fortu- 
nate son." The message 
would mean nothing with- 
out the serious heft of the 
music, and Fogerty's guitar 
playing has rarely been as 

blistering as it is on the rock - 
abilly "It Ain't Right" or the 
Cream /Hendrix tribute "Sum- 
mer of Love." His original 
band gets its own tribute on 
"Creedence Song," a toast 
to the sound that fed a thou- 
sand bar bands. -WR 

PJ HARVEY 
White Chalk 
Producers: Flood, John 
Parish, PJ Harvey 
Island 
Release Date: Sept. 25 

©On which PJ Harvey 
unstraps her guitar, 

sits down at a piano and 
completely reinvents her 

RASCAL FLATTS 
Still Feels Good 
Producers: Dann Huff, Rascal 
Fia tts 
Lyric Street 
Release Date: Sept. 25 
The I- want -to- get -to- know -you first single "Take Me 

There" is vintage Rascal Flatts, but the band also 

takes some convincing new detours on "Still Feels 

Good." "Winner at a Losing Game" is fresh, familiar 
and conjures '70s country rock, while actor /singer 
Jamie Foxx's duet with Flatts' Gary LeVox on the soul- 

ful "She Goes All the Way" is a marvelous intertwining 
and a potential Grammy Award moment. "Bob That 

Head," a country- meets -rock -meets -rap tune, is likely 

to become a Friday night cruising favorite, since that's 
exactly what the song is about. But this tremendous 
album also has its tender moments. "Better Now" is a 

vulnerable look at mistakes made, while "Help Me 

Remember" yearns for the better times in a relation- 
ship, and "It's Not Supposed to Go Like That" is a 

classic country tale of lives that end too soon. -KT 

BRUCE SPRINGSTEEN 
Magic 
Producer: Brendan O'Brien 
Columbia 
Release Date: Oct. 2 

VI I4fS - 
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Somewhere between "The River"- - 
and "The Rising" falls "Magic," Bruce Springsteen's 
first rock record since 2002 and a sleek machine 

that's practically pleading to be taken out on the 

highway. Fully resettled on E Street after two solo 

projects, Springsteen has injected the taut "Magic" 
with a fierce purpose you can almost taste. The first 
eight songs play like a joyous E Street history lesson: 

"Radio Nowhere" is an arena -ready call to arms, the 
winking "Livin' in the Future" hails from the "Hungry 
Heart" school of Clarence Clemons -powered Motown - 

rock, and "Gypsy Biker" is a wide -open epic -in- waiting 
about, well, roads. Yet there is more to "Magic" than 

meets the eye: "Livin' in the Future" and "Long Walk 

Home" drop in some sneaky politics, while "Girls in 

Their Summer Clothes" finds Springsteen indulging 
an inner "Pet Sounds," purposefully trying on differ- 
ent vocal styles and keys. In all, a pretty great return 
to form. -JV 

sound, creating a quiet mas- 
terpiece in the process. 
Seven proper albums into 
her career, she confronts less 

directly many of the themes 
that have defined her work - 
sex, love, betrayal -and in- 
stead focuses on what's left 
after all the damage has 

been done: an "empty" and 
"insignificant" life. This is no 
warm nostalgia trip down 
memory lane, but rather an 

offering to those the narra- 
tor has lost, either literally or 
figuratively, so she may ask 
"forgiveness." Essentially 
one long suicide note, the 
concept likely would have 
failed in less accomplished 
hands. But Harvey's mostly 
bare arrangements, stark 
vocal delivery and razor - 
sharp lyrics add up to a 

poignant, haunting rumina- 
tion on what makes -and 
breaks -a life. -SV 

RICHARD HAWLEY 
Lady's Bridge 
Producers: Richard Hawley, 

Colin Elliot 
Mute 
Release Date: Oct. 2 

Like its predecessor, 
2005's Mercury Prize - 

nominated "Coles Corner," 
Richard Hawley's new al- 
bum, named after another 
Sheffield, England, land- 
mark, is focused on matters 
of the heart. The senti- 
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Ro, 

e usually either 
longingly bitter- 

.- they're all deliv- 
wley's trademark 
croon. From the 
rchestral opener 
e" through the 
and somber "The 
ed to Shine," the 
Ives from affect - 
ds ( "Our Dark - 
J more playful 

( "Serious," "I'm 
for Someone to 
, Johnny Cash -in- 
country ( "Dark 
,d touches of doo- 

woi night the Streets 
Are C s," "Lady Soli- 
tude°; Hawley remains the 
right voice to bring this 
subject matter to life. -JM 

MERLE HAGGARD 
The Bluegrass Sessions 
Producer: Ronnie Reno 

MCC ou %v Music 

Release Date: Oct. 2 
©While a Merle Hag- 
gard bluegrass album 

may be a strange concept 
to some, it's not really a 

stretch at all. Backed an all - 

star band that includes 
Marty Stuart, Carl Jackson 
and Rob Ickes, Haggard 
sounds right at home as he 

winds his way through new 
and Familiar material. "Big 
City' gains fresh breath as 

a bluegrass tune and the 

hardscrabble life Haggard 
describes on "Mama's Hun- 
gry Eyes" fits the genre well. 
"Jimmie Rodgers Blues 
Medley" is an intriguing 
blending of blues, bluegrass 
and Haggard's timeless 
voice. Newer songs inter- 
twine seamlessly with the 
classics. "What Happened ?," 

on which the singer laments 
the loss of the America he 

once knew, might be a mod- 
ern "Okie From Muskogee." 
And "Pray," though only a 

simple verse and chorus, al- 
lows the singer and the 
players to shine. -KT 

J. HOLIDAY 
Back of My Lac 

Producers: various 
Capitol 
Release Date: Oct. 2 

While new artists ride 
the wave of singles 

these days, J. Holiday's 
debut appears to reverse 
the formula. Thanks to its 
soulful production and Hol- 
iday's harmonious tenor, 
"Back of My Lac" is 

equipped to re- enamor any 
true R &B aficionado from 
beginning to end. On the 
title track, reminiscent of 
D'Angelo circa 1995, Holi- 
day passionately belts 
about his absentee father, 
while the piano -laden 
"Pimp in Me," finds him leav- 

ing his player ways behind 
to formalize a relationship 
with the woman he loves. 

Then there's the sensual sin- 
gle "Bed," with its repeti- 
tious hook and infectious 
chorus. If you have a soft 
spot for that tune, the rest 
of this album might just be 
irresistible. -MC 

KEVIN MICHAEL 
Ya Dig? 
Producers: various 
Downtown /Atlantic 
Release Date: Oct. 2 

Based solely on some 
of the company Kevin 

Michael is keeping, the R &B 

newcomer is attention - 
worthy. Wyclef Jean, Lupe 
Fiasco and Q -Tip guest on 
"YaDig ?," while the singer/ 
songwriter's tour credits in- 

clude opening stints for 
Maroon 5 and Lily Allen. 
Michael calls to mind Prince 
and Rahsaan Patterson 
with his sweet /smooth 
falsetto and outside -the- 
box mix of pop, R &B /soul 
and funk. Whether dis- 
coursing about Jesus 
freaks and thugs, wanting 
something real out of life 
( "We All Want the Same 
Thing" featuring Fiasco) or 
his biracial background ( "It 
Don't Make Any Difference 
to Me" featuring Jean), the 
Angela Davis -fro'd Michael 
takes the listener on an en- 
ergetic romp that swerves 
from lovelorn R &B ( "If I 

Ain't Got You ") to playful 
funk ( "Vicki Secrets "). Keep 
an ear open. -GM 

continued on »p48 

BROOKS & DUNN 
Cowboy Town 
Producers: Tony Brown, Ronnie 

Dunn, Kix Brooks 
Arista Nashville 
Release Date: Oct. 2 
Kix Brooks and Ronnie Dunn have it down. That's not 

to say their albums all sound alike, but during the last 

16 years they've built a sound that's unmistakable 
even when they're branching out. While first single 

"Proud of the House We Built" is classic Brooks & 

Dunn, "Country Girls Don't Cry" finds Dunn channel- 

ing George Strait. "Drop in the Bucket," which fea- 

tures Brooks on lead vocals, sounds like a tribute to 

former labelmates the Tractors. The album's best 

moments are when the duo goes retro. "The Ballad of 

Jerry Jeff Walker," which features Walker himself and 

vocals by Brooks, is a fitting homage to the Texas leg- 

end and the '70s Austin country -rock party scene he 

dominated. Likewise, with its Musitron organ, 

"Tequila" sounds like a blast out of the '60s. -KT 

OCTOBER 6, 2007 I 
www.billboard.biz I 

47 

www.americanradiohistory.com

www.americanradiohistory.com


from »p47 

BILLY JOE SHAVER 
Everybody's Brother 
Producer: John Carter Cash 

Compadre 
Release Date: Sept. 25 
A legendary hell- raiser in 
his time, Billy Joe Shaver 
preaches with absolute 
authority on this sterling 
collection of mostly self - 
penned gospel that em- 
anates from the honky - 
tonks. Armed with heavenly 
pickers, brothers -in -arms 
and a fire -and -brimstone at- 
titude, Shaver is convincing 
indeed on cuts like the res- 
olute "When I Get My Wings" 
and the churning "Winning 
Again." The great John An- 
derson chimes in twice, most 
effectively on the fiery boo- 
gie "Get Thee Behind Me, 
Satan," and Kris Kristoffer- 
son is a grizzled compadre 
on Johnny Cash's social 
commentary "No Earthly 
Good." But this is uniquely 
Billy Joe, a man who comes 
off like he'd kick your ass one 
minute and save your soul 
the next. -RW 

HABIB KOITÉ 
Afriki 
Producer: Habib Koité 
Cumbancha 
Release Date: Sept. 25 

© It has been six years 
since Malian singer/ 

songwriter Habib Koité re- 
leased the album "Baro," but 
it's doubtful that any of his 
fans have forgotten him. 
This masterpiece of West 
African music will reward 
their loyalty. Incorporating 
such traditional Malian in- 
struments as the balafon 
and sokou, Koité contem- 
plates his country, his past 
and Africa. He offers a lovely 
tribute to his late mother on 

"N'ba," and reaches out to 
Malian regional styles on 
"Nteri" and "Namania," 
adroitly blending traditional 
elements with his rock - 
influenced sound. His song 
"Africa," with a horn ar- 
rangement by James Brown 
vet Pee Wee Ellis, is an inci- 
sive view of the continent's 
past and a prophecy that, in 

the future, Africa will find its 
own way. -PVV 

LEalCiJ.l..: 
MARK HARRIS 
Windows and Walls 
Producers: Nathan Nockels, 
Pete Kipley 
INO Records 
Release Date: Sept. 25 
111 When an artist walks 

away from a success- 
ful group after 15 years, the 
future can be uncertain. But 
for Mark Harris, the same 
vocal and songwriting gifts 
that helped propel 4Him to 
the top of the Christian 
charts continue to serve him 
well as a solo artist. When 
Harris and his 4Him cohorts 
parted ways, he made his 
solo bow with 2005's ac- 
claimed "The Line Between 
the Two." He follows up with 
an impressive collection of 
songs about faith and fam- 
ily. Harris has a strong, warm 
voice that imbues each track 
with honest emotion. "Writ- 
ing on the Wall" finds an orig- 
inal way of expressing every 
parent's feelings about chil- 
dren growing up too soon, 
while "For the Glory of You" 
is a passionate, uptempo 
worship number. -DEP 

Additional reviews 
.COM online this week 

at billboard.com: 

Extra Golden, "Hera Ma 
Nono" (Thrill Jockey) 

Various artists, "Wattstax: 
The Living Word" (stax) 

ll4011:1VIZVO]t1aM)11P111 
EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Mariel 
Concepcion, S. Katy Hatley, Kerri 
Mason, Jill Menze, Gail Mitchell, 
Charles Perez, Deborah Evans 
Price, Wayne Robins, Chuck Taylor, 
Christa L. Titus, Ken Tucker, Philip 
Van Vleck, Susan Visakowitz, Jeff 
Vrabel, Ray Waddell 

PICK : A new release predicted to 
hit the top half of the chart in the 
corresponding format. 

CRITICS' CHOICE *: A new 
release, regardless of chart 
potential, highly recommended for 
musical merit. 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Jonathan Cohen and singles 
review copies to Chuck Taylor 
(both at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 

10003) or to the writers in the 
appropriate bureaus. 
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INGRAM HILL 
Why Don't You (3:23) 
Producer: Oliver Leiber 
Writers: J. Moore, A. Dodd, 
A. Watts 
Publishers: Thor Hill, BMI; 
Ding Ego, ASCAP 
Hollywood 

©Pop /rock trio Ingram 
Hill returned with soph- 

omore "Cold in California" last 
month, after scoring a pair of 
hits at AC from 2004's "June's 
Picture Show." Hop -along 
launch single "Why Don't 
You," produced by Oliver 
Leiber (Paula Abdul, BBMak, 
the Corrs) travels a similar rail 

as Train, with plugged guitars, 
crackerjack percussion and a 

crescendo chorus. Lead singer 
Justin Moore gives the track 
its own stamp with novel vocal 
intonation, while guitarist Phil 

Bogard and drummer Matt 
Chambless complement with 
live crackle. Overall impact 
sounds like a shoo -in for AC 
and adult top 40 stations look- 
ing to further the brigade of 
harder -edged albeit singalong 
songs at adult radio. -CT 

R&B 

THE DREAM 
Shawty Is Da She! (10) (3:52) 
Producer: T. Nash 
Writer: T. Nash 
Publisher: not listed 
Island /Def Jam 

DIWhether you listen to 
the explicit or edited 

version, the Dream's debut 
single, "Shawty Is Da She! 

(10)," is an impressive "corn- 
ing out" for the hit- songwriter- 
turned -R &B crooner. Provid- 
ing production and songwriting 
credits, the man behind Ri- 
hanna's No. 1 "Umbrella" 
shows the world that he is the 
next artist to look out for. 
"Shawty" is a simple yet crafty 
single where the Dream legit- 
imizes reasons to reunite with 
an old flame. Brains, sexy and 
a dime (for those reaching for 
urban dictionaries, that means 
"beautiful lady "), the Dream 
tells all listeners that they 
should show admiration for 
their adored lover by tipping 
her -whether that's as a strip- 
per or with compliments is left 
to the imagination. With 
freshman album release 
"Lovehate" due in the fourth 
quarter, the Dream will be the 

next hit artist to bring good 
fortune to the IDJ family. -CP 

D 
KELLY SWEET 
Dream On (3:29) 
Producer: Mark Portmann 
Writer: S. Tyler 
Publisher: not listed 
Razor & Tie 

CIKelly Sweet stands tall 
as the only new artist to 

crack the 2007 AC top 10, 

with the playful, jazzy "Rain- 
coat." Follow -up "Dream On," 
a dramatically reshaped cover 
of Aerosmith's 31- year -old 
signature, is perhaps the track 
that has drawn most attention 
from her "We Are One," with 
acoustic arrangement that 
recalls Enya more than Steven 
Tyler. Produced by Mark Port - 
mann (Celine Dion, Josh Groban), 

who also helmed "Raincoat," 
the song frames the old -soul 
teen with graceful guitars and 
piano, plus layered angelic 
background vocals, bringing 
the title fresh essence. "Dream 
On" stands to further imprint 
Sweet's spot as a defining AC 
presence. -CT 

ROCK 

IRON & WINE 
Boy With a Coin (4:05) 
Producer: Brian Deck 
Writer: S. Beam 
Publishing: Sam Beam, BMI 
Sub Pop 

i i 

CELINE DION 
Taking Chances (4:02) 
Producer:John Shanks 
Writers: K. DioGuardi, D. Stewart 
Publisher: not listed 
Columbia 
AC radio has evolved dramatically since Celine Dion 
took up residency at Caesars Palace nearly five years 
ago -but as she proves on aptly titled "Taking Chances," 
the globe's best -selling female singer has no interest in 

repeating history. The title track from new Columbia set 
(Nov. 13) supplants chest -thumping for fist -pumping 
amid a bushwhacking midtempo clamor of guitars. 
Dion's vocals display an appreciably less- polished 
veneer -an unconstrained ease among glorious dips and 
bellows -as she riffs with revelry at the peak. Written by 
Dion mainstay Kara DioGuardi with Eurythmics' Dave 
Stewart and produced by Grammy Award -winning John 
Shanks, every note works in tandem with the greatest 
instrument of all: the consummate voice of Dion. 
"Chances" blazed onto AC at No. 23 this week; with a 

record -setting 11 No. is at the format since 1992, the 
countdown begins to another sure -fire triumph. -CT 

Taking a slightly new direction 
with new single "Boy With a 

Coin," Iron & Wine's Sam Beam 

taps into a new level of indie- 
rock mellowness. Comparing 
this with earlier works, it 
sounds like he was granted a 

larger studio budget. While 
melodies are what keep listen- 
ers coming back, this single is 

laced with layers of hand claps, 
harmonies and a pedal steel 
"wah" that produce dimen- 
sions of color that Beam's pre- 
vious work lacked. If the rest 

SANTANA FEATURING 
CHAD KROEGER 
Into the Night (3:42) 
Producers: Chad Kroeger, Joey 
Moi, Clive Davis, Carlos Santana 
Writer: C. Kroeger 
Publishers: Anaesthetic /Warner /Chappell, 
SOCAN /BMI 
Arista 
The last time Chad Kroeger and Carlos Santana got 
together, the result was 2003/2004 multiformat bull's - 
eye "Why Don't You & I." Expect history to repeat for 
reunion track "Into the Night." Kroeger has never shied 
from affairs of the heart, and this is his most romantic 
lyrical endeavor yet. Coupled with his raspy voice, it 

makes for an intriguing contrast of a cool rocker singing 
a valentine about love at first sight. "Spinning in circles 
with the moon in our eyes /No room left to move in 

between you and I," he says of falling for a lady as they 
dance the night away. The tune is a lively beat filled with 
exotic flourishes and Carlos Santana's fluid guitar, invok- 
ing visions of women twirling in skirts amid the firelight 
of tiki torches on a far -away island. Clive Davis putting 
his executive producer stamp on the lite -rock song seals 

its success. -CLT 

of his album "Shepard Dog" re- 

sembles the first single, Iron & 

Wine's third CD looks like it 
should cash in. -SKH 

DANCE 

STEVIE NICKS 
Stand Back (11:26) 
Producer: Jimmy lovene 
Writer: S. Nicks 
Publisher: Welsh Witch, BMl 
Remixers: Tracy Young, Joe 
Carrano, Ralphi Rosario, 
Morgan Page 
Reprise 

aThe great Stevie Nicks is 

as enduring as a Califor- 
nia redwood, so how to add 
relevance to her timeless cat- 
alog? Try handing it off to a 

bevy of remixers with instruc- 
tions to invite a new genera- 
tion of club kids to twirl in uni- 
son (flowing robes optional). 
The Tracy Takes You Home mix 
of 1983 top five "Stand Back" 
more or less leaves the origi- 
nal vocal intact amid a psyche- 
delic Quaalude riptide -all 11:26 

of it. Ralphi's Beefy Retro mix 
is less trippy, maintaining clas- 
sic synth riffs while injecting 
bass and fluffing up dreamlike 
vocals. Morgan Page Vox again 
honors the original, incorpo- 
rating a rubbery bassline and 
persistent bop beat. All to 
draw attention to career ret- 
rospective "Crystal Visions ... 
The Very Best of Stevie Nicks." 
It's nice to see an artist secure 
enough with her place in his- 
tory to court reinvention. -CT 
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130X 
A WEE (LY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

PAU L P0TTS 
O N C H A N C E 

ul Potts, winner of U 
how "Britain's Got 

Talent," bows at No. 30 on Th( 
_ Billboard 230. His One 
'Chance" also bows at No. 1 on 
Top Classical Crossover, whicl 
makes him the first solo artist 
to do so wi:h a debut album 

ince Charlotte Church did it 
99. 

Kanye West's "Stronger" 
zips 7 -1 on -lot 100 Airplay, the 
largest jump to that list's top 
spot since its radic panel was 
expanded tto include all 
ormats in Decemt.er 1998. 
our songs were tied for the 
rior mark n that span with 

ump& of 4 -1. 

i 

w 

Over 
(Luu1ter 

GEOFF MAYFIELD gmayfield@billboard.com 

New Crown For Billboard's Woman Of The Year 
Although it's become praztically old hat 
fir Reba McEntire to lea3Top Country 
Albums, it might surprise you that Bill- 

board's first Woman ofth. Year notches 
her first No. 1 on The Billboard 200. 

KICK -STAR 
ick Murp1!}l 

career bests for 
oard 200 rani: and Nielsen; 

oundScar week, 3s "The 
;leanest of Times" starts at No. 

O with 28 000 sold. The 
oston band's music was heard 

n Academ / Award-winning 
film "The C eparted." 

C I-I ART 
BEAT 

»The debut of Ker ny 
"Babyface' Edmonds' "Playlist" 
(Mercury) on The Billboard 200 
comes 29 wars, 11 months and 
three weeks after Edmonds 
made his fi st appearance on the 
chart -as c ose as you can come 
to 30 years without being 30 
years. The album tFat started it 
all off for Eimondsthree 
decades aco (well, shy one 
week) was 'Power and Love" by 
Indiana -based group Manchild. 
Edmonds tien charted as a 

member of the Deele before 
going out on his own. 

»Reba McEntire isn't the only 
veteran female artist making news 
on Top Country Albu -ns; the debut 
of Emmylot. Harris' 33th chart album 
givesthe Biuninghari, Ala.-born 
singer an expanded chart span of 32 
years, six months and one week. 

C Read Fred Bronson 
e.ery week at 
bilboard.com /fred. 

With release -week appearances on 
' The Oprah Winfrey Show " "Good Morn- 
ing America" and "The View," the 
singer /TV star's "Reba Duets" collects 
301,000 copies, her best sales week since 
Nielsen SoundScan started _ounting al- 

bums in 1991. 

That puts her ahead of Kanye 
West, whose "Graduation" posts 
226,000 a week after its eve- popping 
start of 957,000. 

McEntiré s "Oprah" episode had the 
added star power ofJust n -imberlake 
and Kelly Clarkson, who both partici- 

pate on her new album. The s(I r 1 gn that 
each of them performed with I on the 
show find ink on Hot Digital Songs (a 

re -entry at No. 51 and a bow at No 155), 
but the titles' combined total of f9 000 

suggests that fans were more i n ter? qed 
in getting the whole enchilada rather 
than settling for a bite or two 

Her prior biggest week had been 
183,000 for "Greatest Hits Volu me Two" 

during Christmas week 1993. M ( F n ti ré s 

best rank on the big chart wan a No. 2 

showing for 1994 set "Read M M I rid," 

which, oddly, was not among her nine 
previous No. is on Top Country albums. 

Although several duets are re( etving 
airplay (see story, page 46), the 1 n I one 
to dent Hot Country Songs thin tar has 
been "Because of You," McEntlrr . duet 
with Clarkson, which reached N, 2. 

While it is fulfilling to see M( Entire 
experience her career -best chd rt a eek, 
this issue's big chart is a bit of a i orne- 
down from last week's action, right? 
Admit it. Weren't you yearni n g t( hear 
McEntire threaten to retire II The 
couldn't outsell KT Tunstall Diana 
Krall or Gloria Estefan? 

SLIDE: Remember how 50 Cent ,a id he 
would retire if Kanye West's (,radua- 
tion" had a bigger start than hi, ,a me -day 

-elease "Curtis "? 50 later added the caveat 
:hat he wouldn't quit if West's second - 
. veek dedine surpassed 75 %, but he never 
said what he would do if his own album 
saw an even larger percentage drop. 

But, long before any MC pioneered rap, 

Newton discovered gravity, and that force 

Dulls on both albums. West's drops by 
76 %, while 50 sees a 79% evaporation 
:No. 3,143,000 copies). Kenny Chesney's 
'Just Who I Am: Poets & Pirates" shaves 
71% offhis opening sum (No. 5,112,000). 

With increased emphasis on first - 
week sales, declines of more than 70% 
are a more frequent sight these days. 
Last week's power trio joins 13 other 
artists who, since the start of 2005, had 
seen drops of at least 70% after bowing 
in the top 10, a list that includes such 
respected names as Barbra Streisand, 
Janet Jackson and Tool. 

Among those 13, Jay -Z's "Kingdom 
Come" was the only one to experience 
a decay of more than 75 %, posting a 79% 
decline after it arrived with 680,000 first - 
week sales. 

While this issue's Billboard 200 lacks 
the pizazz of half -million -plus frames, it 
does feature a gaudy 31 new entries, the 
most the chart has seen since last year's 
Oct. 21 issue, which also sported 31 bows. 

So, what's the rush this time of year? 

Aside from artists being lured to the traf- 
fic of the holiday selling period like bugs 
drawn to a porch light, the eligibility pe- 

riod for consideration at the next 
Grammy Awards requires recordings 
be released by Sept. 30. 

Then again, how much do bands like 
Between the Buried and Me (No. 56) 

or Suicide Silence (No. 93) worry about 
Christmas shoppers or Grammy nods? 

DOUBLE FEATURE: Don't sound- 
tracks seem a little sexy again? Last 
year's best- selling album was culled 
from cable film "High School Musical," 
two of this year's 10 best -selling albums 
are soundtracks, and 15 film- related 
projects have reached The Billboard 
200's top 10 since 2006 began. 

Pearl Jam's Eddie Vedder falls just 
shy of the penthouse with the No. 11 

bow of his album for Sean Penn's "Into 
the Wild." 

"Across the Universe," which tells its 

story through Beatles music, lands two 

chart awards. The deluxe double -length 
set scoops the list's largest unit increase 
(No. 24, up 12,000 copies), while the sin - 
gle-CD version earns the largest percent- 
age gain (No. 42, up 312 %). Combined, 
the two sell 39,000 copies, a sum that 
would own No. 12 on the big chart. 

I VI a rice ̀  `` a ̀ ch A Weekly National Muse Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

CLB11IS ALBUMS' 

DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

This Week last Year 

Change 

8,29 4,000 1,020,000 14,949,000 

9,169,000 1,101, 000 14,933,000 

-95% -7.4% 0.1% 

9,624,C00 695,000 10,179,000 

-13.8% 46.8% 46.9% 
'Digital album sales are also countec witt,in album sales. 

Weekly Album Sales (Million Units) 
35. 

30 

25 

20 

15 

10 

5 

o 

2006 - 2007 

FM A M J A S 

2(06 2007 CHANGE 

OVERALL Uh ' SALES 

208,000 
a :e 457,001) 

903,000 
568,000 

53 700 
sales (Te.,) 

Albums 

Digital Tracks 

Store Singles 

Total 

Albums w/TEA' 

'Includes track equiva 
to one album sale. 

ALBUM SALE S 

'06 

'07 

328,286,000 
597,183,000 

1,714,000 

927,183,000 

388,004,300 

-14.3% 

46.2% 

-41.0% 

16.7% 

-8.5% 
ith 10 track downloads equivalent 

383.2 million 
328.3 million 

SALES BY A 

(D 

Digital 

Cassette 

O N D J Other 

BUM FORM 4T 

359.73C,000 292,644,000 
92C,0'30 34,677,000 
893.030 232,000 
665,0ÿo 733,000 

-18.6% 

58.2% 

-74.0% 

10.2% 

For week ending Sept. 23. 2007. Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales reports collected aid provided by 

niclscn 
SoundScan 

2006 2007 CHANGE 

YEAR -TO -DATE SALES BY ALBUM CATEGORY 

Current 

Catalog 

Deep Catalog 

234,875,000 196,733,000 

148,334,000 131,552,000 

104,221,000 92,904,000 

-16.2% 

-11.3% 

-10.9% 

CURRENT ALBUM SALES 

'06 234.9 million 
esiewataisi 

CATALOG ALBUM SALES 

'06 148.3 million, 
'07 131.6 million 

Nielsen SoundScan counts as current only sales within the first 18 months of an 
album's release (12 months for classical and jazz albums). Titles that stay in the 
top half of The Billboard 200, however, remain as current. Titles older than 18 
months are catalog. Deep catalog is a subset of catalog for titles out more than 
36 months. 

Go to www.billboard.biz for complete chart data 49 
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OCT 
6 

2007 

Lt 
Y ,, ARTIST o 3 á3 Ná 3ó ' MPRINT 8 NUMBER i DISTRIBUTING LABEL (PRICE) 

o 
2 

3 

o 
5 

6 

o 
o 

NOT SNOT 
DEBUT 1 

®o ®0 ® 
®0 

13 5 3 

14 6 2 

15 7 8 I 

® 
17 8 14 

18 10 12 

® ® 
21 11 10 

22 9 7 I 

23 12 4 " 

REBA MCENTIRE 
MCA NASHVILLE 008903 /UMGN 113.98 

Title 

Reba Duets 

KANYE WEST 
ROC -A- FELLA /DEF JAM 009541/IDJMG (13.98) 

Graduation 

50 CENT 
SHADY /AFTERMATH /INTERSCOPE 008931'/IGA (13.98) Curtis 

BARRY MANILOW 
ARISTA 10034/RMG (18.98) 

The Greatest Songs Of The Seventies 

KENNY CHESNEY 
BNA 11457/SBN (18.98) 

Just Who I Am: Poets & Pirates 

SOUNDTRACK 
WALT DISNEY 000651 (18.98) High School Musical 2 

JAMES BLUNT 
CUSTARD /ATLANTIC 286396/AG (18.98) ±. 

All The Lost Souls 

CHAMILLIONAIRE 
CHAMILLITARY/UNIVERSAL MOTOWN 008812/UMRG (13.98) 

Ultimate Victory 

KT TUNSTALL 
RELENTLESS 95618 /VIRGIN (18 98)( ±, 

Drastic Fantastic 

TWISTA 
ATLANTIC 274044/AG (18.98) 

Adrenaline Rush 2007 

EDDIE VEDDER 
MONKEY WRENCH /J 15944/RMG (18.98) 

Into The Wild (Soundtrack) 

HIM 
SIRE 105980 /WARNER BROS. (18.98) 

Venus Doom 

MILEY CYRUS Hannah Montana 2 (Soundtrack) /Meet Miley Cyrus 
WALT DISNEY /HOLLYWOOD 000465 (23.98) 

FERGIE 
WILL. LAM /ABM / INTERSCOPE 007490/IGA (13.98) 

The Dutchess 

NICKELBACK 
ROADRUNNER 618300 (18 98) 

MOTION CITY SOUNDTRACK 
EPITAPH 86862 (16.98) 

All The Right Reasons 

Even If It Kills M 

COLBIE CAILLAT 
UNIVERSAL REPUBLIC 009219/UMRG (10 98) 

Coco 

JUSTIN TIMBERLAKE 
JIVE 881162` /ZOMBA (18.98) 

DIANA KRALL 
VERVE 009412/VG (13.98) OO 

DROPKICK MURPHYS 
BORN 8 BRED 286012/ILG (15.98) 

LINKIN PARK 
MACHINE SHOP 44477 /WARNER BROS (18.98) ) 

FutureSex /LoveSou nd s 

The Very Best Of Diana Krall 

The Meanest Of Time, 

Minutes To Midnight 

VARIOUS ARTISTS 
UNIVERSAL/EMI/SONY E'.' :'.IA 009055 /UMRG (18.98) 

CASTING CROWNS 

NOW 25 

The Altar And The Door 

GREATEST 
GAINER 

2 
SOUNDTRACK 

IA E ® BGLORUHGUNDYOOL 

STEFAN 
RTE 

MARK KNOPFLEA 
WARNER BROS. 281 060 (18.98) ® 

27 

28 

29 

15 17 

13 26 

18 21 

O ® 
31 

32 

33 

34 

35 

37 

38 

39 

40 

41 

14 6 

21 22 

20 9 

23 13 

19 15 

44 95 

25 16 

26 19 

29 27 

17 20 

24 18 

Nontraditional 

sales of the 

album, which 

include those 

sold during 

his Sept. 9 

OV( showcase, 

account for 

44% of the set's 

113,000 debut. 

The 11 -song 

soundtrack to 

the Sean Penn - 

directed film is 

nearly com- 

pletely written 

and performed 

by Pearl Jam 

frontman Eddie 

Vedder (above). 

20 

1 

Across The Universe: Deluxe Edition 24 

90 Milla: 25. 
-9 

Kill To Get Crimson 29 

MAROON 5 
ABM /OCTONE 008917/IGA (18.98) 

TIMBALAND 
MOSLEY /BLACKGROUND /INTERSCOPE 008594', lï;A /ci 

RIHANNA 
SRP /DEF JAM 008968' /IDJMG (13.98) 

PAUL POTTS 
SVCO /COLUMBIA 15517)50NV MUSIC (18.98) 

SOUNDTRACK 
NEW LINE 39089 (16.98) 

DAUGHTRY 
RCA 88860 /RMG (18.98) 

It Won't Be Soon Before Lone 

Timbaland Presents Shock Value 

Good Girl Gone Bad 

One Chance 

Hairspray 

Daughtry © 1 

Back To Black 8 

Taylor Swift 131 

T.I. Vs T.I.P. 1. 

The Reminder 16 

Jonas Brothers 

High School Musical El 1 

Call Me Irresponsible 1 

Finding Forever 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428`/UMRG (10.98) 

TAYLOR SWIFT 
BIG MACHINE 120702 (18.98) 

T.I. 
GRAND HUSTLE/ATLANTIC 202172'/AG (18.98) 

FEIST 
CHERRYTREE /POLVDOR /INTERSCOPE 008819/IGA (10.98) 

JONAS BROTHERS 
HOLLYWOOD 000282 (18.98) 

SOUNDTRACK 
WALT DISNEY 861426 (12.98) 

MICHAEL BUBLE 
143 /REPRISE 100313 /WARNER BROS. (18.98) 

COMMON 
G.O.D. D. /GEFFEN 009382' /IGA (13.98) 

®-, Q 179 - 2 

44 

45 

46 

47 

49 

50 

31 30 

34 37 

PLIES 
BIG GATES /SLIP -N- SLIDE /ATLANTIC 185340/AG (18.981 

NEW FOUND GLORY 
DRIVE -THRU 83656 i 12.981 

PACE SOUNDTRACK 
SETTER INTERSCOPE 009801955 (13.98) 

AVRIL LAVIGNE 
REA 03774,RMG (18.98) r, 

TIM MCGRAW 
CURB 78974 (18.98) 

35 23 
® PARAMORE 

FUELED BY RAMEN 159612/AG (13.98) 

BRAD PAISLEY 
ARISTA NASHVILLE 07171/SBN (18.98) 

33 35 

41 40 

38 31 

The Real Testament 

From The Screen To Your Stereo Part Il 

Across The Universe 

The Best Damn Thing 

Let It Go 

RIOT' 

5th Ge,. 

KENNY "BABYFACE" EDMONDS 
MERCURY 009495 /IDJMG (13 98) 

SOUNDTRACK 
WALT DISNEY 861698 (18 79 £. 

PLAIN WHITE T'S 
FE,ILFSS 00037741U'__, .', .1 981 9' 

Playlist 

Hannah Montana 

Every Second Counts 

2 

THE BILLBOARD 200 ARTIST INDEX BHHARMONYCN 168 

5C CENT 3 RICARDO ARJONA.... 158 TONY BENNETT 125 
BON JLIK 53 0 AS I LAY DYING 105 DIERKS BENTLEY 183 
BOYS LIKE GIRLS 45 

AESOP ROCK 169 ATREYU 73 BETWEEN THE BURIED 
BREAKING ..145 

AEON 55 RODNEY ATKINS 131 AND ME 57 
BROKEN SOCIAL 

JASON ALDEAH 108 AVENTURA 191 BEYONCE 136 
SCENE PRESENTS: 

LILY ALLEN 146 BIG 8 RICH 93 
KEVIN DREW . 113 

ALY 8 AJ 110 THE BLACK DAHLIA MICHAEL RUBLE .. 39 
ANIMAL COLLECTIVE 159 55 95 MURDER 72 BUCKCHERRY .. ...137 
MARC ANTHONY 126 THE BEATLES . ,109 JAMES BLUNT 7, 185 

50 Go to www- billboard.biz for complete chart data 

The diva's new 

tropical set is 

her highest - 

charting album 

since 1998's 

"Gloria!" (No. 

23) and third 

No. I on Top 

latin Albums. 

It begins 

with 24,000. 

As KT Tunstall's 

new album 

debuts at No. 9 

with a personal 

best of 50,000, 

,erdebut 
rebounds with a 

119% increase 

;No. 61). She 

rajas profiled 

sept.16 on 

:BS' "Sunday 

Morning." 

Both the single - 

disc set (up 

312 %) and the 

ieluxe two -(D 

¿ersion (No. 24, 

-p 97 %) experi- 

once huge gains 

1s film entered 

pore theaters 

luring the 

racking week. 

MANU CHAO ... ...176 
BYRONBYRON CAGE KENNY CHESNEY.. .5, 184 

COLBIE CAILLAT .. 17 CHIODOS 76 
CAMILA ITS KELLY CLARKSON 77 

JASON MICHAEL COMMON 40 
CARROLL 153 CUPID 140 

CARTEL 195 BILLY RAY CYRUS ....172 
CASTING CROWNS .23 MILEY CYRUS ... _....13 
CHRISTIAN CASTRO 170 

CELTIC WOMAN 200 0 
CHAMILLIONAIRE 8 SHOP BOVA 196 

DAUGHTRY 32 

:,5 ARTIST w 5w á 3ó IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

51 32 34 
T -PAIN 
KONVICT /NAPPY BOY /JIVE 08719 /ZOMBA (18.98) 

52 46 45 SUGARLAND 
MERCURY 007411 /UMGN (13.98) 

53 36 28? 

54 16 

55 37 33; 

51 49 

o 
o 

BON JOVI 
MERCU= .Ip902/UMGN/IDJMG (13.98) 

SALES DATA 
COMPILED BY 

nielsel1 
SOUndSCan 

Title It 

Epiphany "U 

Enjoy The Ride . 
111 

111 

1 
KINGSTON Sean Kingston t-. 

_ 

8.98) 
I'm Not Dead a 111 

Some Hearts 

RICK ROSS Rise To Power 

It's Not Big Its Large 

Greatest Hits < 

Lost Highway 

SOUNDTRACK 
HOLLYWOOD 000458 (18.98) Grey's Anatomy 3 

59 39 3 

60 47 43 

61 48 44 

AKON 
KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 007968', UMRG (13.98) O 

RASCAL FLATTS 
LYRIC STREET 165075 /HOLLYWOOD (18.98) 

BETWEEN THE BURIED AND ME 
VICTORY 351 (13.98) 

THOUSAND FOOT KRUTCH 
TOOTH 8 NAIL 88247 (17.98) r+ 

O ® 
63 45 38 

64 22 

65 30 11 

66 28 39 

122 167 

68 40 25 

69 50 47 

70 43 24 

71 56 46;: 

mCI 

SEAN KING 
BELUGA HEIGHTS /K OCH /EPIC 12999/SONY MUSIC (18 98) 

PINK 

Konvicted 

Me And My Gang 

Colors 

The Flame In All Of Us 

CARRIE UNDERWOOD 
vILLE 71197/RMG (18-98) 

LYLE LOVETT AND HIS LARGE BAND 
-9. LOST HI:. r', UMGN (13.98) C7 

TRISHA YEARWOOD 
V.10A';ASHV 16N (13.98) 

YUNG JOC 
u bTH 1571801/AG (18 98) 

Hustlenomic$ 

TALIB KWELI 
BLACKSMITH 277244` /WARNER BROS. (13.98) 

Eardrum 

KT TUNSTALL 
RELENTLESS 50729NIRGIN (12.98) O+ 

Eye To The Telescope 33 

UGK 
UGK/JIVE 02633/ZOMBA (18.98) 

TOBY KEITH 
SHOW DOG NASHVILLE 005 (18.98) 

BEN HARPER & THE INNOCENT CRIMINALS 
VIRGIN 93385 (18.98) 1 

MERCYME 
INS /COLUMBIA 80646 /SONY MUSIC (18.98) 

THE BLACK DAHLIA MURDER 
METAL BLADE 14642 (13.98) 

73 52 29 © ATREYU 
HOLLYWOOD 000386 (16.98) 

74 55 55 
FABOLOUS 
DESERT STORM /DEF JAM 008162` /IDJMG (13.98) 

75 70 68 
THREE DAYS GRACE 
JIVE 83504 /ZOMBA (18.98) 

76 42 5 p CHIODOS 
EQUAL VISION 141 (15.90) 

77 71 53 

78 59 52 

79 54 42 

80 60 58 

Underground Kingz 1 

Big Dog Daddy 

Lifeline 

Coming Up To Breathe 13 

Nocturnal 72 

Lead Sails Paper Anchor 8 

From Nothin' To Somethin' 2 

One - X I 5 

Bone Palace Ballet 

KELLY CLARKSON 
RCA 06900 /RMG (18.98) 

THE WHITE STRIPES 
THIRD MAN 162940` /WARNER BROS. (18.98) 

5 

My December 2 

Icky Thump 2 

81 73 61 

m® 
83 52 57 

84 i+4 67 

85 63 73 

86 67 62 

87 77 63 

88 68 59 

KORN 
VIRGIN 03878' (18.98) O+ 

NE -YO 
DEF JAM 008697` /IDJMG (13.98) 

Untitled 

Because Of You 

FINGER ELEVEN 
WIND -UP 13112 (18.98) 

Them Vs. You Vs. Me 

PAT MONAHAN 
COLUMBIA 80082 /SONY MUSIC (17.98) 

Last Of Seven 

FLYLEAF 
A8M /OCTONE 650005 /IGA (9.98) 

$2 

Flyleaf 57 

55 
BOYS LIKE GIRLS 
COLUMBIA 05572/SONY MUSIC (11.98) 

Boys Like Girls 

FALL OUT BOY 
FUELED BY RAMEN /ISLAND 008109/IOJMG (13.98) 

Infinity On High is 1 

GWEN STEFANI 
INTERSCOPE 008099/IGA (13.98) 

The Sweet Escape 3 

O ® 
90 83 64 

91 61 48 

147 168 

93 76 69 

a® 
95 

96 

97 

98 

99 

100 

27 

ELLIOTT YAMIN 
HICKORY 90019 (18.98) 

Elliott Yamin 

ROBIN THICKE 
STAR TRAK / INTERSCOPE 006146' /IGA (13.98) 

The Evolution Of Robin Thicke 5 

THE DONNAS 
PURPLE FEATHER 1001' (13.98) 

Bitch in' 

LIFEHOUSE 
GEFFEN 009153/IGA (13.98) 

Who We Are 

ISRAEL & NEW BREED 
INTEGRITY /COLUMBIA 11986 /SONY MUSIC (16.98) r+ 

MARCO ANTONIO SOLIS 
FONOVISA 353133/ÚG (10.98) 

A Deeper Level: Live 

La Mejor... Coleccion 

BIG & RICH 
WARNER BROS. (NASHVILLE) 43255/WRN (18.98) 

65 51 

66 56 

78 78 

53 36 

75 81 

SUICIDE SILENCE 
CENTURY MEDIA 8388 (12 98) 

B5 
BAD BOY 116156/AG (13.98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89151 (18.98) 

82 

Between Raising Hell And Amazing Grace 6 

Cleansing 94 

Don't Talk, Just Listen 27 

Kidz Bop 12 

DJ KEALEE 116 
THE DONNAS 89 

DROPKICK MURPHYS _20 

KENNY KENNY "BB3© 
EDMONDS 48 

GLORIA ES-EFAN .. 25 

FAOOLDUO 
FALL OUT EOY 85 

M.I.A. 
KUINTERSCOPE 009659' :IGA (9.98) 

NELLY FURTADO 
MOSLEY /GEFFEN 006300' /IGA (13.98) 

7 

Kala8 
Loose 1 

DAVE MATTHEWS & TIM REYNOLDS 
ATO/RCA 13102 /RMG (19,98) 

Live At Radio City 

SOUNDTRACK 
CANVASBACK /SONY MUSIC SOUNDTRAX 10586.' COLUMBIA (13.98) 

FEST 36 
FERGIE 14 
VICENTE FERNANDEZ 162 

A FINE FRENZY 107 
FINGER ELEVEN 81 

FLIGHT OF THE 

CONCHORDS 154 

FLYLEAF 83 
THE FRAY 165 
NELLY FUFTADO 98 

GENESIS . .....132 
JOSH GROBAN 186 

GYM CLASS HEROES _175 

BEN HARPER 

CRIMINALS ...70 
HAVOC 173 
HELLYEAH 148 
HIGH ON FIRE .... 142 

HILLSONG 187 
HIM 12 

RINSER 111 

EMEM 
ICED EART 
i 

I 

ENRIQUE IGLESIAS 180 
ISRAEL 8 NEW BREED 91 

ALANJACKSÓ 
ELTON JOHN . . _ . . .151 

Data for week of OCTOBER 6, 2007 

JONAS BROTHERS ...37 
NORAH JONES ....163 

TOBY KEITH 

KELLY 112 

KIDZ BOP KIDS .. 96 
SEAN KINGSTON .. 59 
MARK KNOPFLER 26 
KORN 7° 
DIANA KRALL 19 

ALISON KRAUSS 119 

Once 

MIRANDA IRANDA L 

AVRIL LAVIGNE 44 
TRACY LAWRENCE 157 
LIFEHOUSE 90 
LINKIN PARK 21 

LYLE LOVETT AND HIS 

LARGE BAND 63 

BARRY BARRY MANILOW 

CHARTS LEGEND on Page 64 
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? days a usai. See Chart Legend for additional rules and explanations. s 2007. Nielsen Business Media, Inc. and Nielsen SoundSCan. Inc. All rights reserved. 

111 Law 

o 

TITLE 
c. ARTIST (IMPRINT / PROMOTION LABEL) 

121 
STRONGER 
KANYE WEST A- FELLA/OEF JAM /IDJMGI 

2 11 
CRANK THAT (SOULJA BOY) 
SOULJA BOY TELLEM CULLIPARK%INTERSCOPE) 

3 1 19 

4 3 15 

O 4 15 

O 6 9 

7 5 15 

O B 11 

9 9 20 

10 

11 

12 19 

11 18 

® 13 10 

13 10 17 

O 14 14 

O 19 3 

16 15 24 

18 7 

O 25 5 

m20 10 

29 16 

21 16 25 

27 8 

26 8 

24 17 29 

25 23 8 

BIG GIRLS DON'T CRY 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

THE WAY I ARE 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

LET IT GO 
KEYSHIA COLE (IMANI /GEFFEN) 

BED 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

SHAWTY 
PLIES FEAT. T -PAIN (SLIP -N- SLIDE /ATLANTIC) 

WHO KNEW 
PINK ILAFACE /ZOMBA) 

MAKE ME BETTER 
FABOLOUS FEAT. NE -YO (DESERT STORMIDFF JAM IDJMG) 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

HEY THERE DELILAH 
PLAIN WHITE T'S (FEARLESS /HOLLYWOOD) 

LOVESTONED 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

BARTENDER 
T -PAIN FEAT. AEON (KONVICT /NAPPY BOY /JIVE /ZOMBA) 

ROCKSTAR 
NICKELBACK (ATLANTIC /ROADRUNNER /LAVA 

NO ONE 
ALICIA KEYS ,J,'AMO) 

HOME 
DAUGHTRY (RCA /RMG) 

I GET MONEY 
50 CENT (SHADY/AFTERMATH/INTER SCOPE) 

CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTA/RMG) 

TAKE ME THERE 
RASCAL FLATTS (LYRIC STREET) 

UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

UMBRELLA 
RIHANNA FEAT. JAY -Z (SRP /DEF JAM /IDJMG) 

ONLINE 
BRAD PAISLEY , ARISTA NASHVILLE) 

YOU KNOW WHAT IT IS 
T.I. FEAT. WYCLEF JEAN (GRAND HUSTLE /ATLANTIC) 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE / ZOMBA, 

AYO TECHNOLOGY 
50 CENT (SHADY AFTERMATH INTERSCOPE 

26 

CID 

TITLE 
3á ARTIST ,IMPRINT i PROMOTION LABEL) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE) 

21 55 

30 10 

28 22 26 

32 10 

35 4 

31 24 19 

32 31 8 

O 34 5 

34 28 15 

CD37 21 

O 43 8 

1 39 9 

0 36 8 

LOVE ME IF YOU CAN 
TOBY KEITH (SHOW DOG NASHVILLE) 

MAKES ME WONDER 
MAROON 5 (A&M /OCTONE /INTERSCOPE) 

PROUD OF THE HOUSE WE BUILT 
BROOKS & MINN (ARISTA NASHVILLE) 

DON'T BLINK 
KENNY CHESNEY (BNA) 

BEAUTIFUL GIRLS 
SEAN KINGSTON BELUGA HEIGHTS /EPIC /KOCHI 

THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

OVER YOU 
DAUGHTRY (RCA /RMG) 

DO YOU 
NE -YO (DEF JAM /IDJMG) 

TEACHME 
MUSIO SOULCHILD (ATLANTIC) 

IF YOU'RE READING THIS 
TIM MCGRAW (CURB) 

WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCA /RMG) 

ALL MY FRIENDS SAY 
LUKE BRYAN (CAPITOL NASHVILLE) 

0 72 2 
GOOD LIFE 

Gig KANYE WEST FEAT. T -PAIN (ROC -A- FELLA /DEF JAM /IDJMG) 

53 3 
HATE THAT I LOVE YOU 
RIHANNA FEAT NE -YO (SRP /DEF JAM /IDJMG) 

41 40 12 

42 33 9 

43 41 5 

0 45 7 

48 7 

47 19 

52 6 

61 2 

0 51 5 

LBY 
67 2 

FIRST TIME 
LIFEHOUSE (GEFFEN) 

CAN'T LEAVE `EM ALONE 
CIARA FEAT. 50 CENT (LAFACE /ZOMBA) 

MORE THAN A MEMORY 
GARTH BROOKS (PEARL/BIG MACHINE) 

SO SMALL 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) 

FREE AND EASY (DOWN THE ROAD I GO) 
DIERKS BENTLEY (CAPITOL NASHVILLE) 

THNKS FR TH MMRS 
FALL OUT BOY .FUELED BY RAMEN /ISLAND /IDJMG) 

HOOD FIGGA 
GORILLA ZOE (BLOCK/BAD BOY SOUTH /ATLANTIC) 

BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

BABY DON'T GO 
FABOLOUS FEAT JERMAINE DUMB (DESERT STORWOEF JAM/IDJMG) 

APOLOGIZE 
TIMBALANO FEAT. ONEREPUBUC :MOS'. EV IL ACKGROUNOANTERSCOPE) 

1,054 stations, composed of top 40, adult contemporary, R &B /hip -hop, country, rock, gospel, :mooch jazz, Latin. and Christian formats, 
are electronically monitored 24 houn a day, 7 days a week. This data is used to temple The E- Ilbcard Hot 100. 

ADULI' TOP 40.M 

o 
o 

4 

O 

8 

9 

e 
® 
@ 
14 

17 

19 

20 

25 

,11 

26 

TITLE 
ARTIST (IMPRINT! PROMOTION LABEL) 

RIBIG GIRLS DON'T CRY 
FERGIE (WILL.I.AM /A&M /INTERSCOPE 

WHO KNEW 
PINK ILAFACE JOMBA) 

FIRST TIME 
LIFEHOUSE (GEFFEN) 

HEY THERE DELILAH 
PLAIN WHITE TO (FEARLESS /HOLLYWOOD) 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMA/ATLANTIC) 

BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

MAKES ME WONDER 
MAROON 5 (A&M /OCTONE/INTERSCOPE) 

ROCKSTAR 
NICKELBACK (ROADRUNNER /ATLANTICL AVA) 

HOME 
DAUGHTRY (RCA/RMG) 

OVER YOU 
DAUGHTRY (RCA/RMG) 

WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCA/RMG) 

DREAMING WITH A BROKEN HEART 
JOHN MAYER (AWARE /COLUMBIA) 

WAKE UP CALL 
MAROON 5 (A &M /OCTONE /INTERSCOPE) 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY KAMEN /ISLAND ID. IL' 

HER EYES 
PAT MONAHAN (COLUMBIA) 

4 IN THE MORNING 
GWEN STEFANI (INTERSCOPE) 

1973 
JAMES BLUNT (CUSTARD /ATLANTIC, 

IF YOU'RE GONNA LEAVE 
EMERSON HART (MANHATTAN CAPITOL) 

BEFORE ITS TOO LATE (SAM AND MIKAELAS THEME) 

GOO G00 DOLLS (WARNER BROS.I 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

PICTURES OF YOU 
THE LAST GOODNIGHT (VIRGIN) 

HOLLYWOOD 
COLLECTIVE SOUL (EL) 

CALLING YOU 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

ALL AT ONCE 
THE FRAY (EPIC) 

o 
TITLE 

á3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

CRANK THAT (SOULJA BOY) 
SOULJA ROY TELLEM 

2 9 
STRONGER 
KANYE WEST .R(! .t L!JAU) © 6 3 HOW FAR WE'VE COME 
MATCHBOX TWENTY A.ILANTICI 

4 3 7 AYO TECHNOLOGY 
50 CENT (SHADY, AF TLRMAIH; INTERSCOPE) 

o 
6 

o 
o 

BUBBLY 
I 10 

COLME CAILLAT (UNIVERSAL REPUBLIC) 

5 16 
THE WAY I ARE 
RMBALANO HAT. KEI819&WI(MOSLEY/BLACKGROUNDANTERSCOPf 

21 2 
1,2,3,4 
FEIST ICHERRYTREE /POLYDOR /INTERSCOPE) 

8 22 
ROCKSTAR 
NICKELBACKROADRUNNER) 

9 4 2 
GOOD LIFE 
KANYE WEST FEAT. T -PAIN (ROC- A- FELLA/DEF JAM/IDJMG 

16 8 
APOLOGIZE 
TIMBALAND(MOSLEY/BLACKGROUND'INTERSCOPE, 

11 10 6 WAKE UP CALL 
MAROON 5 (A &M!OCTONE /INTERSCOPE 

9 
2 NO ONE 

ALICIA KEYS (J /RMG) 
12 

13 12 23 
BIG GIRLS DON'T CRY 
FERGIE WILL I.AM/A &M /INTERSCOPE) 

14 13 8 
ME LOVE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

O 27 8 CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTA'RMG) 

16 11 16 SHUT UP AND DRIVE 
RIHANNA (SRP /DEF JAM /IDJMG) 

m 20 11 
LOVESTONED 
JUSTIN TIMBERLAKE JIVE / ZOMBA) 

18 23 16 
BARTENDER 

T -PAIN FEAT. AKON IKONVICT /NAPPY BOY /JIVE / ZOMBA, 

19 18 25 
HEY THERE DELILAH 
PLAIN WHITE T'S (FEARLESS /HOLLYWOOD) 

20 17 14 
A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /J /RMG) 

21 24 10 WHO KNEW 
PINK ILAFACE / ZOMBA) 

22 15 18 
UMBRELLA 
RIHANNA FEAT. JA1-2 (SRP /DEF JAM /IDJMG) 

23 19 9 BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC /KOCH) 

24 25 18 
THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

28 8 
BED 
J. HOLIDAY I.' !SIC LINE CAPITOLI 

r3 
TITLE 3 36 ARTIST IMPRINT / PROMOTION LABEL) 

SORRY, BLAME IT ON ME 26 22 10 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOT:. 

29 16 
FIRST TIME 
LIFEHOUSE (GEFFEN) 

26 14 2 

29 

30 

32 7 

26 2 

31 33 12 

O 45 6 

O 1 

© 2 

O 40 5 

36 34 18 

37 30 6 

O 39 11 

39 37 2' 

40 35 1F 

O 60 2 

43 1- 

a47 4 

44 36 7 

45 41 9 

w 42 20 

O 49 15 

48 31 4 

48 11 

O 56 4 

I GET MONEY 
50 CENT (SHADY AFTERMATH /INTERSCOPE) 

BLEED IT OUT 
LINKIN PARK (WARNER BROS.) 

DON'T BLINK 
KENNY CHESNEY (BHA) 

WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCA/RMG) 

THE PRETENDER 
FOO FIGHTERS (ROSWELL/RCA/RMG) 

DO IT WELL 
JENNIFER LOPEZ (EPIC) 

1973 
JAMES BLUNT (CUSTARD /ATLANTIC) 

OVER YOU 
DAUGHTRY (RCA/RMG) 

PARTY LIKE A ROCKSTAR 
SHOP BOY2 (ONDECK/UNIVERSAL REPLU'. 

I GOT IT FROM MY MAMA 
WILLIAM (WILL. I.AM /INTERSCOPE) 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

THNKS FR TH MMRS 
FALL OUT BOY FUELED BY RAMEN /ISLAND /IDJ' /. 
POTENTIAL BREAKUP SONG 
ALY & W (HOLLYWOOD) 

HATE THAT I LOVE YOU 
RIHANNA FEAT. NE -YO (SRP /DEF JAM /IDJMG) 

MISERY BUSINESS 
PARAMORE (FUELED BY RAMEN /ATLANTIC /LAVA) 

SO SMALL 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVIL-E' 

S.O.S. 
JONAS BROTHERS (HOLLYWOOD) 

LET IT GO 
KEYSHIA COLE FEAT. MISSY ELLNHT & UL KIM (IN1A')I 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

TEENAGERS 
MY CHEMICAL ROMANCE (REPRISE) 

CAN'T TELL ME NOTHING 
KANYE WEST IROC -A- FELLA /DEF JAM /IDJMGI 

SHAWTY 
PLIES FEAT. T -PAIN (SLIP -N- SLIDE /ATLANTIC) 

I DON'T WANNA BE IN LOVE (DANCE FLOOR ANTHEM, 

GOOD CHARLOTTE .DAVLIGHT /EPIC) 

CD 

53 

54 

56 

57 

5b 

i 

62 

a 
R 
Ail 
67 

6E, 

69 

7C' 

CD 

tZ t 
74 

tt 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

BECAUSE OF YOU 
REBA MCENTIRE DUET WITH KELLY CWIKSON (MCA NASm. 

. YOU KNOW WHAT IT IS 
Ti FEAT. WYCLEF JEAN (GRAND HUSTLE/ATLANTI 

5 WHAT I'VE DONE 
LINKIN PARK (MACHINE SHOP/WARNER BROS.) 

CLOTHES OFF!! 
GYM CLASS HERDES IDECAYDANCEHIELED BY HAMER/ATLANTICVAVA) 

ONLY PROMISE THAT REMAINS 
REBA MCENTIRE DUET WITH JUSTIN TIMBERLAKE (MCA NASHVILLE) 

GIVE IT TO ME 
TIMBALAND ( MOSLEY, BLACKGROUND /INTERSCOPE. 

LEAN LIKE A CHOLO 
DOWN A.K.A. KILO (SILENT GIANT /MACHETE) 

, MAKES ME WONDER 
MAROON 5(A &M /OCTONE /INTERSCOPE) 

EVERYTHING 
MICHAEL BUBLE (143 /REPRISE) 

NEVER TOO LATE 
THREE DAYS GRACE (JIVE/ZOMBA) 

9 
SEXYBACK 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

MAKE ME BETTER 
0 FABOLOUS FEAT. NE -Y0 (DESERT STORM/DEF JAM/IDJMG) 

, IF YOU'RE READING THIS 
TIM MCGRAW (CURB) 

- WHINE UP 
KAT DELUNA FEAT. ELEPHANT MAN (EPIC) 

WHAT GOES AROUND...COMES AROUND 6 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

. SWEETEST GIRL (DOLLAR BILL) 
' WYCLEF JEAN FEAT. MON, LIL WAYNE & NIAI 

BUY U A DRANK (SHAWTY SNAPPIN') 
.PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY,JIVSZ0'.n 

, DOIT 
NELLY FURTADO (MOSLEY /GEFFEN) 

'D 

0 

53 

'0 

1 

8 

Q' 

REHAB 
AMY WINEHOUSE 1 UNIVERSAL REPUBLIC) 

GIRLFRIEND 
AVRIL LAVIGNE ,RCA /RMG) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE, 

CRAZY BITCH 
BUCKCHERRY (ELEVEN SEVEN /ATLANTIC /LAVA) 

HEY JUDE 
JOE ANDERSON (INTERSCOPE) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

8 DON'T STOP BELIEVIN' 
JOURNEY (LEGACY /COLUMBIA) 

Data for week of OCTOBER 6, 2007 For chart reprints call 646.654.4633 

6 

of Alma 
C.ONTEIVIPC)RARYrM 

á3 3ó 

0 
3 3 23 

4 4 26 

5 5 56 

13 

7 15 

7 6 23 

8 8 11 

9 9 49 

10 10 50 

11 11 19 

12 24 

13 12 

e 
15 15 19 

16 16 27 

17 6 

19 7 

19 18 8 

22 8 

20 18 

21 5 

14 5 

o 
21 

24 24 10 

25 23 16 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

HOME 
DAUGHTRY IRGA /RMG, 

BIG GIRLS DON'T CRY 
FERGIE N.:.. SAM INTERSCOPE, 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON (INTERSCOPE) 

EVERYTHING 
MICHAEL BUBLE (143 /REPRISE) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) r.x. 

(YOU WANT TO) MAKE A MEMORY Ili 
BON JOVI (MERCURY /ISLAND /IDJMG) 

BEFORE HE CHEATS ifs 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE HMG, s!4- 

HEY THERE DELILAH 
PLAIN WHITE T'S (FEARLESS /HOLLYWOOD ) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

CHASING CARS 
SNOW PATROL (POLYDOR /A&M /INTERSCOPE) 

MAKES ME WONDER 
MAROON 5 (A&M /OCTONE /INTERSCOPE) 

LITTLE WONDERS 
ROB THOMAS (WALT DISNEY /MELISMA/ATLANTIC) 

WAIT FOR YOU 
ELLIOTT YAMIN ¡HICKORY) 

HOW LONG 
EAGLES (ERC) 

MY WISH * RASCAL FLATTS (LYRIC STREET /HOLLYWOOD) 

ANYWAY 
MARTINA MCBRIDE (RCA NASHVILLE) 

BAND OF GOLD 
KIMBERLEY LOCKE (CURB /REPRISE) 

WHO KNEW 
Sir PINK LAFACE ZOMBA) 

LOST IN THIS MOMENT 
BIG S. RICH WSANER BROS. (NASHVILLE)/WARNER BRCS 

BUBBLY 
COLBIE CAILLAI (UNIVERSAL REPUBLIC) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

FIRE AND RAIN 
KENNY 'BABYFACE" EDMONDS (MERCURY IDJMGI 

TAKING CHANCES 
CELINE DION (COLUMBIA) 

NO ONE IS TO BLAME 
KATRINA CARLSON WITH HOWARD JONES (KATAPHONIC 

EVER PRESENT PAST 
PAUL MCCARTNEY (MPL /HEAR /CONCORD) 

IVIC)I)I_RN ROCK T. 

a Z 
á3 3ó 

8 

2 2 15 

3 3 18 

4 4 32 

5 12 

8 16 

11 4 

6 21 

7 22 

10 10 25 

14 4 

9 15 

12 12 

15 6 

15 13 32 

17 9 

17 16 36 

18 16 37 

O 19 8 

O 32 2 

O 23 3 

25 5 

m22 10 

24 20 13 

o 
8 

9 

12 

13 

2E; 9 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

BWKS 

THE PRETENDER 
F05 FIGHTERSSROSWELL /RCA/RMG) 

BLEED IT OUT 
LINKIN PARK (WARNER BROS 

NEVER TOO LATE 
THREE DAYS GRACE (JIVE / ZOMBA) 

PARALYZER 
FINGER ELEVEN (WINO -UPI 

MISERY BUSINESS 
PARAMORE (FUELED BY RAMER, ' ATLANTIC: LAVAI 

ALL AROUND ME 
FLYLEAF (A&M /OCTONE /INTERSCOPE) 

BIG CASINO 
JIMMY EAT WORLD (TINY EVIL!INTERSCOPE) 

SUPERMASSIVE BLACK HOLE 
MUSE ,WARNER BROS.) 

ICKY THUMP 
THE WHITE STRIPES (THIRD MAN/WARNER BROS I 

WHAT I'VE DONE 
LINKIN PARK (WARNER BROS.) 

FAKE IT 
SEETHER (WIND -UP) 

OIL AND WATER 
INCUBUS (IMMORTAL/EPIC) 

STRAIGHT LINES 
SILVERCHAIR (ELEVEN ILG /ATLANTIC /LAVA) 

SO HOTT 
KID ROCK (TOP DOG /ATLANTIC) 

ALL THE SAME 
SICK PUPPIES (RMR /VIRGIN) 

THRASH UNREAL 
AGAINST MEI (SIRE /REPRISE) 

FOREVER 
PAPA ROACH (EL TONAL/GEFFEN) 

BREATH 
BREAKING BENJAMIN (HOLLYWOOD) 

TIME IS RUNNING OUT 
PAPA ROACH (EL TONAL/GEFFEN) 

EMPTY WALLS 
SERJ TANKIAN (SERJICAL STRIKE /REPRISE) 

EVERYTHING'S MAGIC 
ANGELS AND AIRWAVES (SURETONE /GEFFEN) 

YOU DONT KNOW WHAT LOVE IS (YOU JUST DO AS YOU'RE TOLD) 

THE WHITE STRIPES ¡THIRD MAWWARNER BROS I 

I GET IT 
CHEVELLE (EPIC) 

THE GOOD LEFT UNDONE 
RISE AGAINST (GEFFEN) 

WELL THOUGHT OUT TWINKLES 
SILVERSUN PICKUPS (OANGERBIROI 

1*Ir 

Go to www.billooard..biz for complete chart data 53 
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See bellow fi complete legend information. 

OCT 3 
SPOP 100 

AIRPLAY 
MONITORED BY 

niclscn 
BDS 

SALES BATA 
COMPILED BY 

nielstn 
Soundónn 

TITLE 
g ARTIST '. II L;=c_LI 

2 2 19 

®STRONGER 
kA!, '1I I A- FELLADEF JAM /IDJMG) 

THE WAY I ARE 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

O 3 
CRANK THAT ( SOULJA BOY) 

1 
SOUDA BOY TELL'EM (COLLIPARK/INTERSCOPE) 

4 5 25` WHO KNEW 
PINK (LAFACE / ZOMBA) 

4 233' 
BIG GIRLS DON'T CRY 
FERGIE (WILL.I.AM /A &M/INTERSCOPE) 

6 3, ROCKSTAR 
NICKELBACK (ROADRUNNER/ATLANTIC /LAVA) 

8 ( 
LOVESTONED 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

7 9 AYO TECHNOLOGY 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

1C 
2 : THE GREAT ESCAPE 

BOYS LIKE GIRLS (COLUMBIA) 

21 18 
APOLOGIZE 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

11 -`-' 
WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

12 9 27 
HEY THERE DELILAH 
PLAIN WHITE TS (FEARLESS /HOLLYWOOD) 

14 7 
HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMNATLANTIC) 

16 19 
BUBBLY 

I COLBIE CAILLAI (UNIVERSAL REPUBLIC) 

!IR 15 g WAKE UP CALL 
MAROON 5 (A &M /OCTONE /INTERSCOPE) 

16 12 9 
ME LOVE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

17 13 
1 

BARTENDER 
_# T -PAIN FEAT. AKON (KONVICT /NAPPY BOY /JIVE /ZOMBAL 

20 1E 

22 9 

20 17 15 

21 19 25 

26 25 

WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCNRMG) 

OVER YOU 
DAUGHTRY (RCA /RMG) 

MAKE ME BETTER 
FABULOUS FEAT. NE -YO (DESERT STORM /DEF JAM /IDJMG) 

UMBRELLA 
RIHANNA FEAT. JAY -Z (SRP /DEF JAM /IDJMG) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

23 18 2'' GOOD LIFE 
KANYE WEST FEAT. T -PAIN (ROC -A- FELLNDEF JAM /IDJMG) 

24 25 31 
BUY U A DRANK (SHAWTY SNAPPIN') 

T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE / ZOMBA) 

25 23 14' 
BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

!My 34 5 
HATE THAT I LOVE YOU y RIHANNA FEAT. NE -Y0 (SRP /DEF JAM /IDJMG) 

31 g CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTNRMG) 

44 2 1 

1 2 3, 4 
FEIST (CHERRYTREE /POLYDOR/INTERSCOPE) 

'.i FIRST TIME 29 27 20_: 
LIFEHOUSE (GEFFEN) 

30 24 16 

38 4 

32 33 26 

ItD 

36 14 

37 11 

35 28 2 

38 

SHUT UP AND DRIVE 
RIHANNA (SRP /DEF JAM /IDJMG) 

GIMME MORE 
BRITNEY SPEARS (JIVE /ZOMBA) 

MAKES ME WONDER 
MAROON 5 (A &WOCTONE/INTERSCOPE) 

LET IT GO 
KEYSHM COLE FEAT. MISSY ELLIOTT á LIL KIM (IMANVGEFFEN) 

SHAWTY 
PLIES FEAT. T -PAIN (SLIP -N- SLIDE /ATLANTIC) 

NO ONE 
ALICIA KEYS (J /RMG) 

30 10 SORRY, BLAME IT ON ME 
NOG (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

BED 
J. HOLIDAY (MUSIC LINE/CAPITOL) 

3 21 WHINE UP 
KAT DELUNA FEAT. ELEPHANT MAN (EPIC) 

45 9 

39 A BAY BAY 9 32 14 
> HURRICANE CHRIS (POLO GROUNDS /J /RMG) 

41 25 SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

50 8 
I DONT WANNA BE IN LOVE (DANCE FLOOR ANTHEM) 

GOOD CHARLOTTE (DAYLIGHT /EPIC) 

42 43 30. 
HOME 
DAUGHTRY (RCNRMG) 

Q 8 

46 16 
PARALYZER 
FINGER ELEVEN (WIND -UP) 

45 29 9 
I GOT IT FROM MY MAMA 
WILLIAM ( WILL.I.AM/INTERSCOPE) 

46 40 20 

DO IT WELL 
JENNIFER LOPEZ (EPIC) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS /EPIC) 

47 42 18_. 
PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC) 

0 52 

49 48 GIRLFRIEND 
AVRIL LAVIGNE (RCNRMG) 

TEENAGERS 
MY CHEMICAL ROMANCE (REPRISE) 

50 35 2 I GET MONEY 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

51 51 25 

59 11 

53 49 i ! 

54 56 E 

55 54 21 

55 9' 

57 58 20 

53 53 E 

:i5 

61 )7 13 

CZ 70 4 

33 28 

S4 35 6 

85 36 12. 

7 

30 1, 

'3 

7 

11, 5 

31 

- 

73 ;7 28 

TITLE 
ARTIST.' TI 

WHAT I'VE DONE 
LINKIN PARK (WARNER BROS.) 

MISERY BUSINESS 
PARAMORE (FUELED BY RAMEN /ATLANTIC /LAVA) 

S.O.S. 
JONAS BROTHERS (HOLLYWOOD) 

BLEED IT OUT 
LINKIN PARK (WARNER BROS.) 

LEAN LIKE A CHOLO 
DOWN A.K.A. KILO (SILENT GIANT /MACHETE) 

DON'T BLINK 
KENNY CHESNEY (BNA) 

LIKE THIS 
MIMS (CAPITOL) 

INCONSOLABLE 
BACKSTREET BOYS (JIVE/ZOMBA) 

THE PRETENDER 
FAO FIGHTERS (ROSWELL/RCNRMG) 

1973 
JAMES BLUNT (CUSTARD /ATLANTIC) 

POTENTIAL BREAKUP SONG 
ALT á Al (HOLLYWOOD) 

SO SMALL 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) 

BECAUSE OF YOU 
NE -TO (DEF JAM /IDJMG) 

CANT TELL ME NOTHING 
KANYE WEST (ROC -A- FELLNDEF JAM /IDJMG) 

YOU KNOW WHAT IT IS 
T.I. FEAT. WYCLEF JEAN (GRAND HUSTLE/ATLANTIC) 

BECAUSE OF YOU 
REBA MCEN IRE DUET WM KELLY CLARKSON (MCA NASIMLLE) 

CLOTHES OFF!! 
GYM CLASS KNOB (DECAYDANCDAIBED BY PANEW J ANIEr&AVA) 

6 
SWEETEST GIRL (DOLLAR BILL) 
WYCLEF JEAN FEAT. AKON, LIL WAYNE á NIIA (COLUMBIA) 

NEVER TOO LATE 
THREE DAYS GRACE (JIVE /ZOMBA) 

TATTOO 
JORDIN SPARKS (JIVE/ZOMBA) 

4 

4 

9 

1 

74 18 15 

75 - '2 9 

76 :2 27 

4 

6 13 

'9 2 

80 8 7 

81 4 30 

63 E9 16 

8.2 4 

1 

'1 1 

E5 4 

8 

23 

90 E3 3 

91 71 14 

1 

F3 6 

10 8 

5 6 9 

9gr 8 

83 3 

1 

2 

DO IT 
NELLY FURTADO (MOSLEY /GEFFEN) 

THE ONLY PROMISE THAT REMAINS 
REBA MCENTI E DUET WITH JUSTIN 11MBEWM (MCA NASIMELE) 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

TIME AFTER TIME 
OUIETDRIVE (RED INK/EPIC) 

UNDENIABLE 
MAT KEARNEY (AWARE/COLUMBIA) 

REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC) 

WADSYANAME 
NELLY (DERRTY /UNIVERSAL MOTOWN) 

EVERYTHING 
MICHAEL BUGLE (143 /REPRISE) 

BABY DONT GO 
FABOLOUS (DESERT STORM /DEF JAM /IDJMG) 

IF YOU'RE READING THIS 
TIM MCGRAW (CURB) 

LIKE A BOY 
CIARA (LAFACE /ZOMBA) 

CLUMSY 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

EASY 
PAULA DEANDA FEAT. BOW WOW (ARISTNRMG) 

PICTURES OF YOU 
THE LAST GOODNIGHT (VIRGIN) 

HEY JUDE 
JOE ANDERSON ( INTERSCOPE) 

HOOD FIGGA 
GORILLA ZOE (BLOCK/BAD BOY SOUTH /ATLANTIC) 

WHEN DID YOUR HEART GO MISSING? 
ROONEY (CHERRYTREE/GEFFEN) 

HIP HOP POLICE 
CHAMILLIONAIRE (CHAMILLRARY /UNIVERSAL MOTOWN) 

NEVER AGAIN 
KELLY CLARKSON (RCNRMG) 

WHATEVER U LIKE 
NICOLE SCHERZINGER FEAT. T.I. (INTERSCOPE) 

NEVER WANTED NOTHING MORE 
KENNY CHESNEY (BNA) 

BABY LOVE 
NICOLE SCHERZINGER FEAT. WILLIAM (INTERSCOPE) 

FABULOUS 
ASHLEY TISDALE A LUCAS GRABEEL (WALT DISNEY) 

ONLINE 
BRAD PAISLEY (ARISTA NASHVILLE) 

HOLD ON 
JONAS BROTHERS (HOLLYWOOD) 

YOUNG FOLKS 
PETER BJORN AND JOHN (ALMOSTGOLD /RED /COLUMBIA) 

HOLD ON 
KT TUNSTALL (RELENTLESSNIRGIN) 

CUPID SHUFFLE 
CUPID (ASYLUM /ATLANTIC /LAVA) 

POP BOTTLES 
BIRDMAN(CASH MONEY /UNIVERSAL MOTOWN) 

SHAWTY IS A 10 
THE -DREAM (DEF JAM /IDJMG) 

PCP 10C Thetop cop singles á tracks, according to mainstream top 40 radio aude ce x-1 es3on: measured by Nielsen Broadcast Data Systems, and 
s.Es compile.' by 4ielsen SoundScan. See Chart Legend for rules and explanations NIse, Business Media. Inc. and Nielsen SoundScan, Inc. All 
ri7nts reserves PCP 100 AIRPLAY: Legend located below chart. SINGLES SALES: -Ns osais used to compile both the Billboard Hot 100 and Pop 100. 
To Cha t Legend br rules and explanations. © 2007. Nielsen Business Media. Inc. .J r gris -es. v . HITPREDICTOR: See Chart Legend for rules and 
ecplanatons. V 2077. Promosquad and HitPredictor are trademarks of Think Fast L_'.. 
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al 2 17 

6 8 

it 3 2- 

4 1, 

5 2i 

7 17 

9 1, 

8 1E 

7 

10 18 

lei 13 14 

14 8 

13 12 

20 

11 12 

'16, 15 10 

TITLE 
ARTIST TA ':T P 
FM 

THE WAY IARE 
TIMBALAND ' 11 

WHO KNEW 
PINK (LAFACE /ZOMBA) 

STRONGER 
KANYE WEST (ROC -A- FELLNDEF JAM /IDJMG) 

BIG GIRLS DON'T CRY 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

LOVESTONED 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

ROCKSTAR 
NICKELBACK (ROADRUNNER /ATLANTIC / LAVAI 

HEY THERE DELILAH 
PLAIN WHITE TS (FEARLESS /HOLLYWOOD) 

MAKE ME BETTER 
FABOLOUS (DESERT STORM /DEF JAM /IDJMG) 

WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCNRMG) 

OVER YOU 
DAUGHTRY (RCNRMG) 

24 
BUY U A DRANK (SHAWTY SNAPPIN') 

T -PAIN (KONVICT /NAPPY BOY /JIVE /ZOMBA) 

APOLOGIZE 
TIMBALAND (MOSLEY /BLACKGROUND / INTERSCOPE) 

BARTENDER 
T -PAIN FEAT. AKON (KONVICT /NAPPY BOY / JIVE/ZOMBA) 

ME LOVE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

GIMME MORE 
ORITNEY SPEARS (JIVE/ZOMBA) 

4 

,itt) 

16 4 

17 23 

27 4 

lt 
14J 

Lt 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN/ISLANO /IDJMG) 

HATE THAT I LOVE YOU 
RIHANNA FEAT. NE -Y0 (SRP /DEF JAM /IDJMG) 

22 7 WAKE UP CALL 
MAROON 5 (A &M /OCTONE /INTERSCOPE) 

21 18 25 

22 

23 

24 10 

UMBRELLA 
RIHANNA FEAT. JAY -Z (SRP /DEF JAM /IDJMG) 

AYO TECHNOLOGY 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

28 4 
CRANK THAT (SOULJA BOY) 
SOUDA BOY TOLL'EN (COLLIPARKANTERSCOPE) 

24 19 19 
BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

MAKES ME WONDER 
MAROON 5 (A&M /OCTONE/INTERSCOPE) 

TIF 

ritt 

-ftr 

126 

28 

31 

x5 TITLE 
á 3 3ó ARTIST -ir,- 

21 13 
FIRST TIME 
LIFEHOUSE (GEFFEN) 

30 E 
SHAWTY 
PLIES FEAT. T -PAIN (SLIP -N- SLIDE /ATLANTIC) 

26 26 

33 4 

35 3 

a 22 

32 3 27 

33 29 2- 

36 7 

46 2 

36 3= 17 

41 4 

37 19 

39 3E 29 

4C 4 

42 6 

44 26 

56 2 

49 3 

43 2C 

48 5 

32 9 

39 9 

1 

1 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

LET IT GO 
KEYSHIA COLE OMANI /GEFFEN) 

CYCLONE 
BABY BASH FEAT T -PAIN (ARISTA/AMC) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG B053 /EPIC) 

HOME 
DAUGHTRY (RCNRMG) 

WHINE UP 
KAT DELUNA FEAT. ELEPHANT MAN (EFC) 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMNATLAATIC) 

BUBBLY 
COLBIE CAILlAT (UNIVERSAL REPUBLC) 

SHUT UP AND DRIVE 
RIHANNA (SRP /DEF JAM /IDJMG) 

I DONT WNNA BE N LOVE (ONCE RIOR 
G000 CHARLOTTE (DAYLIGHT /EPIC) 

LIKE THIS 
MIMS (CAPITOL) 

GIRLFRIEND 
AVRIL LAVIGNE (RCNRMG) 

TATTOO 
JARDIN SPARKS (JIVE / ZOMBA) 

INCONSOLABLE 
BACKSTREET BOYS (JIVE/ZOMBA) 

BECAUSE OF YOU 
NE -YO (DEF JAM /IDJMG) 

TEENAGERS 
MY CHEMICAL ROMANCE (REPRISE) 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOW A) 

DO IT WELL 
JENNIFER LOPEZ (EPIC) 

I GOT IT FROM MY MAMA 
WILLIAM (WILL.I.AM /INTERSCOPE) 

SORRY, BLAME IT ON ME 
AKON (KONVICTNPFRONT/SRCNNIVERSAL MOTOWN) 

UNDENIABLE 
MAT KEARNEY (AWARE /COLUMBIA) 

CLUMSY 
FERGIE (WILL.I.AM /A &M /INTERSCOPE; 

mtcp40 stet . 
nsdatais -. 

2 2 6 

5 

5 2 

4 2 

11 12 

7 9 18 

8 9 

13 5 

17 28 

7 5 

12 10 20 

12 4 

'. 4 20 5 

24 3 

49 3 

' 7 18 10 

- 8 6 14 

' 9 26 8 

31 9 

21 21 10 

22 19 18 

23 22 18 

2.4 23 11 

TITLE 
ARTIST 

WHAT TIME IS IT 
HICK SCHOOL MUSICAL 2 CAST -'..f OWNEY) 

BED 
J. HOLIDAY (MUSIC LINE/CAPITOL) 

SWERVING 
TMI BOYZ (TMI /FACE2FACE) 

FOUNDATIONS 
KATE NASH (FICTION /GEFFEN) 

LOVESTONED 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

GET ME BODIED 
BEYONCE (MUSIC WORLD /COLUMBIA) 

ONLY THE WORLD 
MANDISA (SPARROW) 

SHE IS 
BETTINA (TBO) 

YE AIN'T BOUT DAT 
KELZ (NO TYZE /FACE2FACE) 

LET ME SEE SOMETHING 
A.G. á WRECKLESS E.N.T. (WRECKLESS ENTERTAINMENT) 

PEACEBONE 
ANIMAL COLLECTIVE (DOMINO) 

BEAUTIFUL LIAR 
BEYONCE á SHAORA (MUSIC WORLD /COLUMBIA) 

STAND BACK 
STEVIE NICKS (REPRISE) 

SAVE A LIFE 
SMOOT FEAT. ES (KWIK/FACE2FACE) 

BOSS STATUS 
KUZ (AVENUE ENTERTAINMENT) 

LISTEN 
TRIN -I -TEE 5:7 (SPIRIT RISING /MUSIC WORLD) 

BOY WITH A COIN 
IRON AND WINE (SUB POP) 

I GET IT IN 
CHAOS THA COMMUNITY SERVA (FAM FIRST) 

WHITE LIES 
PAUL VAN OAK FEAT. JESSICA SUTTA (MUTE) 

IN THIS PLACE 
M.E. PAIGE (M.E. PAIGE) 

BOOM DI BOOM DI 
SKULL (YO) 

00H WEE 
AYANNA (ELESE) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECIVUNIVERSAL REPUBLIC) 

SHAWTY 
PLIES FEAT. T -PAIN (SLIP- N- SLIDE/ATLANTIC) 

AYO TECHNOLOGY 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

íl PROVmku 

See chart h_gend for rules and explanations. Yellow indicat 
recenty tested title. indicates New R :lease. 

ARTIST /Ti' e /-.1AEL, Score) Chart Ra 

: POP 100 AIRPLAY 

v, -low Far {Wye Come ATLANTIC (65.2) 

BUbhIy UNIVERSAL REPUBLIC(69.2) 

Tattoo ZOMBA (65.0) 

Inconsolable ZOMBA (63.3) 

eenagers BEFRISE (70.8) 

ClUmSy INTERSCOPE (72.2) 

Pictures Of YOU VIRGIN (68.7) 

I'm Like A tawyer...(Me & You) IDJMG (70.2) 

Your Guaod an Angel VIRGIN (65.0) 

Misery Business ATLANTIC (7L8) 
Beautiful Disaster 'FUME (72.8) 

ADULT lOP 40 

Thnks Fr Th Mmrs IDJMG (70.3) 

1973 ATLANTIC (66.4) 

Shut Up And Drive miMG (75.7) 

Everything REPRISE (77.3) 

Seen Days Ot Lonely VMS (67.8) 

Time After Time EPIC (71.1) 

ADUL-FCONTEMPORARY 

5 

1E 

it 
34 

35 

3E 

Who Knew ZOMBA (72.8) 18 

Taking Chances cotuMOIA (52.3) 23 

Almost Lover VIRGIN (80.0) 

l' You're Glnna Leave CAPITOL(76.1) 

MODERN ROCK 

You Don't Know Who' Love Is 

(You Just D. As You're Told) WARNER BROS. (74.4) 

I Get It EPIC (67.3) 

Mat's The Way (My Love Is) REPRISE (78.4) 

3 S & 7'S N- ERSCOPE (70.9) 

No I In Threesome CAPITOL (70.5) 

22 

23 

29 

37 
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Title 
tt.' 

Klazzics Vol. 2 (Evolution: Duets And Remixes) 8 
à gi 

Hard To Kill E 13`; 

Like Father, Like Son if 1 

Tha Carter II 1 ', 

Rockstar Mentality 

Introducing Joss Stone 4 

Pain & Paper 14 

Almost Famous: The Sexy Lady EP 

Broken Safety 2 27 

Number l's 

Survival Of The Fittest 3 

The Inspiration 1 

Ciara: The Evolution 1 

Once Again 1 

Between Friends 9 

66 

67 

2 

65 

25 

68 NEC 1 

- - 
19 

70 

73 

1114 
re 

75 

16 

4 

35 

32 

23 

GUCCI MANE 
BIG CAT 3080/TOMMY BOY (18.98) 

BIRDMAN & LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 007563 /UMRG (13.98) 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 005124 * /UMRG (13.98) 

SHOP BOYZ 
ONDECK/UNIVERSAL REPUBLIC 009138 /UMRG (13.98) 

BEVONCE 
MUSIC WORLD /COLUMBIA 12804/SONY MLSIC (8.98) 

D.J. C WIZ PRESENTS PROJECT PAT 
HYPNOTIZE MINDS 3618 (16.98) 

JOE 
JIVE 06704 / ZOMBA (18.98) 

PACE 
SETTER 

LUTHER VANDROSS 
LEGACY /EPIC /J 97700 /SONY MUSIC /RMG (18.98) 

YOUNG BLEED 
DATENTION HOME ENT/WEST COAST MAI A 2031 /RBC ( 

CHRIS BROWN 
JIVE 82876 /ZOMBA (18.98) (0 

7.98) 

Irremplazable (EP) 

What Cha Starin' At?: Mixtape ! 23 

Ain't Nothing Like Me 

The Ultimate Luther Vandross 

Once Upon A Time In Amedica 

41 

Chris Brown 

J MOSS 
PAJAM /GOSPO CENTRIC 87214 /ZOMBA (18.98) 

THE ALLIANCE 
NCE 196860 /ASYLUM (18.98) 

LIL WAYNE AND JUELZ SANTANA 
STARZ 6303 /BCD (14 98) 

V2... 

Goin' Digital 

When The North & South Collide 

CHINGO BLING 
BIG CHILE 123452 /ASYLUM (18.98) 

They Cant Deport Us All 

CARL THOMAS 
UMBRELLA 970118 /0090810 (15.98) 

So Much Better 

AESOP ROCK 
DEFINITIVE JUX 144` (15.98) 

None Shall Pass 

PRETTY RICKY 
BLUESTAR /ATLANTIC 94603/AG (18.98) 

GERALD LEVERT 
ATLANTIC 100341/AG (18.98) 

VARIOUS ARTISTS 
MADACY SPECIAL PRODUCTS 52253 / MADACY (13.98) 

Late Night Special 

In My Songs 

Forever Soul R &B 

N of n I'' ta Iishng or the Hot h i -Hip -1 -lop Albums. choc 

TOP 

13&13/HIP-HUP AI_13UIVIS. 

1 1 - 2 

12 NEV! , 1 

IMPRINT & NUMBER ! DISTRIBUTING LABEL (PRICE) 

# KANYE WEST 
z wKS ROC- A- FELLA/DEF JAM 009541 /IDJMG (13.98) 

50 CENT 
SHADY /AFTERMATH / INTERSCOPE 008931 */IGA (13.98) 

CHAMILLIONAIRE 
CHAMILLITARY /UNIVERSAL MOTOWN 008812 /UMRG (13.98) 

TWISTA 
ATLANTIC 274044/AG (18.98) 

PLIES 
BIG GATES /SLIP -N- SLIDE/ATLANTIC 185340/AG (18.98) 

RICK ROSS 
SUAVE HOUSE I1 70020 117.98) 

KENNY "BABYFACE" EDMONDS 
MERCURY 009495 /IDJMG (13.98) 

COMMON 
G.0.0.0. /GEFFEN 009382 * /IGA (13.98) 

JUSTIN TIMBERLAKE 
JIVE 88062`/ZOMBA (18.98) 

T.I. 
GRAND HUSTLE/ATLANTIC 202172/AG (18.98) 

UGK 
UGK/JIVE 02633/ZOMBA (18.98) C 

TRIN -I -TEE 5:7 
SPIRIT RISING 0402 /MUSIC WORLD (15.98) 

YUNG JOC 
BLOCK/BAD BOY SOUTH 157180.1AG (18.98) 

TALIB KWELI 
ACKSMITH 277244 "/WARNER BROS. (13.98) 

T -PAIN 
KONVICT /NAPPY BOY /JIVE 08719/ZOMBA (18.98) 

RIHANNA 
SRP /DEF JAM 008968' /IDJMG (13.98) 

TIMBALAND 
MOSLEM /BLACKGROUNO /INTERSCOPE 008594 /IGA (13.98) 

CHRISETTE MICHELE 
.EF JAM 008774/IDJMG (10.98) 

AMY WINEHOUSE 
NIVERSAL REPUBLIC 008428 /UMRG (10.98) 

N E YO 
EF JAM 008697 /IDJMG (13.98) 

FABOLOUS 
, ESERT STORM /DEF JAM 008162` /IDJMG (13.90) 

CUPID 
ASYLUM /ATLANTIC 242364/AG (18.98) 

DJ KHALED 
TERROR SQUAD 4229/KOCH (17.98) 

BYRON CAGE 
GOSPO CENTRIC 11114/ZOMBA (17.98) 

ROBIN THICKE 
STAR TRAK / INTERSCOPE 006146' /IGA (13.98) 

B5 
BAD BOY 116156/AG (13.98) 

SEAN KINGSTON 
BELUGA HEIGHTS /KOCH /EPIC 12999/SONY MUSIC (18.98) 

AKON 
KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 007968 /UMRG (13.98)C) 

R. KELLY 
JIVE 08537 /ZOMBA (18.98) 

SWIZZ BEATZ 
UNIVERSAL MOTOWN 008895 /UMRG (13.98) 

HAVOC 
NATURE SOUNDS 133 (15.98) 

VARIOUS ARTISTS 
UNIVERSAL/EMI /SONY BMG /ZOMBA 009055 /UMRG (18.98) 

FANTASIA 
J 78962/RMG (18.98) 

TANK 
BLACKGROUND /UNIVERSAL MOTOWN 008982 /UMRG (13.98) 

LEDISI 
VERVE 008909NG (10.98) 

PRINCE 
NPG /COLUMBIA 12970/SONY MUSIC (18.98) 

YOUNG JEEZY PRESENTS U.S.D.A. 
CORPORATE THUGZ/DEF JAM 008738' /IDJMG (10.98) 

BEYONCE 
COLUMBIA 90920 /SONY MUSIC (18.98) 

ELLIOTT YAMIN 
HICKORY 90019 (18.98) 

KELLY ROWLAND 
4.USIC WORLD /COLUMBIA 75588 /SONY MUSIC (18.98) 

CORINNE BAILEY RAE 
APITOL 66361 (12.98) 

MUSIC) SOULCHILD 
ATLANTIC 105404/AG (18.98) 

LLOYD 
THE INC. /UNIVERSAL MOTOWN 008554 /UMRG (13.98) 

Graduation 

Curtis 

Ultimate Victory 3 

Adrenaline Rush 2007 

2PAC 
DEATH ROW 5930 (17.98) 

Nu Mixx 

The Real Testament 

Rise To Power 

Playlist 

Finding Forever 

Futu reSex/ LoveSou nds n 82 57 

T.I. Vs T.I.P. 

Underground Kingz 

T57 

Hustlenomic$ 

Eardrum 

Epiphany 

Good Girl Gone Bad 

25 [2 

26 

27 

28 

29 23 21 

L30 19 10 

24 12 

29 24 

36 28 22 

37 30 26 

41 "-1 31 

42 

43 41 35 

45 43 

47 36 27 

48 37 30 

49 27 - 

50 

56 45 

Timbaland Presents Shock Value r 
I Am Oak 

Back To Black . 
Because Of You 

From Nothin' To Somethin' 

Time For A Change 

We The Best 

Live At The Apollo: The Proclamation 

The Evolution Of Robin Thicke 

Don't Talk, Just Listen 

Sean Kingston 

Konvicted 

Double Up 

One Man Band Man 

The Kush 

NOW 25 

Fantasia 

Sex Love & Pain 

Lost & Found 

Planet Earth 1 

Cold Summer: The Authorized Mixtape "' 1 

B'Day © 1 

BONE THUGS -N- HARMONY 
FULL SURFACE/INTERSCOPE 008209` /I6A (13.98) 

INC 
LENCH MOB 03881 (18.98) 

JOSS STONE 
VIRGIN 76268` (18.98)0 

LIL' MO 
DRAKEWEB 2 (17.98) 

YUNG BERG 
YUNG BOSS /KOCH /EPIC 10583 /SONY MUSIC (8.98) 

40 CAL. 
GIPSET 4436/KOCH (17.98) 

STEVIE WONDER 
UNIVERSAL MOTOWN 009479/UME (13.98) 

LIL BOOSIE, WEBBIE & FOXX 
TRILL 100454 /ASYLUM (18 -98) 

Elliott Yamin 

Ms. Kelly 

Corinne Bailey Rae 3 

Luvanmusiq 

Street Love 
Strength & Loyalty 

Guilty By Affiliation 

CD 70 62 42 
YOUNG JEEZY 
CORPORATE THUGZ/DEF JAM 007227/IOJMG (13.98) 

CIARA 
AFACE 03336 /ZOMBA (18.98) O 

JOHN LEGEND 
G.O.O.D. /COLUMBIA 80323 /SONY MUSIC (18.98) 

TAMIA 
PLUS 1 3784 /IMAGE (15.98) 

GREATEST 
GAINER 

54 

55 ail 
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11 
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® JOE BONAMASSA 

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 
_EGACY /EPIC 81511 /SONY MUSIC 

SOUNDTRACK 
VEW WEST 6105 

Sloc Gin 

The Real Deal: Greatest Hits Vol. 1 

Black Snake Moan 

TAB BENOIT WITH LOUISIANA'S LEROUX 
TELARC BLUES 83654/TELARC 

Power Of The Pontchartrain 

OMAR KENT DYKES & JIMMIE VAUGHAN 
HUF 1122 

ROBBEN FORD 
CONCORD 230234 

On The Jimmy Reed Highway 

Truth 

DOYLE BRAMHALL 
YEP ROC 2097 

KENNY WAYNE SHEPHERD 
REPRISE 49294 /WARNER BROS. OO 

Is It News 

10 Days Out: Blues From The Backroads 

MARIA MULDAUR 
STONY PLAIN 1319 

Naughty Bawdy & Blue 

KELLY BELL BAND 
PRAT BLUES 003 

Reincarnated 

KEB' MO' 
ONE HAVEN/EPIC 77621/RED INK 

13 Ne cira` 

Suitcase 

MUDDY WATERS, JOHNNY WINTER, & JAMES COTTON 
LEGACY /EPIC 07283 /SONY BMG 

JOE BONAMASSA 
PREMIER ARTISTS 60282/J & R ADVENTURES 

ETTA JAMES 
HIP -0 /CHRONICLES 004010 /UME 

TINSLEY ELLIS 
ALLIGATOR 4916 

Breakin' It Up, Breakin' It Down 

You & Me 

The Definitive Collection 

Moment Of Truth 

FOUR NEW SETS CAMP IN TOP 10 
With a NO. 3 start, Chamillionaire's "Ultimate 

Victory" heads a pack of four new entries in the 

top 10 of Top R &B /Hip -Hop Albums, the most 
debuts ìt that region since 
Fabolouÿ DJ Khaled, Eddie & 

Gerald Levert and DMX in- 

vaded t1H June 30 issue. 

"Ultimate" dents The Bill- 

board 200 at No. 10 on 79,000 

scans. down 39% or 130,000 

fewer fast -week sales that 
greeted -lis last album, The 

Sound of Revenge." So far nothing has 
grabbed radio's attention, as first single "Hip 

Hop Police" didn't crack The Billboard Hot 100 

and stalled at No. 76 on Hot 

R &B /Hip -Hop Songs. 

Twista's "Adrenaline Rush" 

starts at No. 4 on this chart, 

while Rick Rose compilation 

of pre -Def Jam material and 

Babyface's covers album bow 

at Nos. 6 and 7, respectively. 

-Raphael George 

Go to www.billboard.biz for complete chart data 55 
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HOT R813, /HIP -HOP AIRPLAY. 

AIRPLAY 
MONITORED BY 

IIÌCItiC1 

SALES DATA 
COMPILED BY 

6 
I11CI5CI1 

SoundScan 

2007 
li OT 

R &13 /HIP -HOP AIRPLAY 

WORLD/COLUMBIA) 

1 15 

ARM (IMPRINT / PROMOTION LABEL) 

BED 
J. HOLIDAY (MUSIC LINE/CAPITOL 

LET IT GO 
KEYSHIA COLE (IMANIlGEFFEN) 

. 
6 

.UNTIL 

CRANK THAT (SOULJA BOY) 
SOUDA BOY TELLEM (COLLIPARK/INTERSCOPE) 

SHAWTY SHAWTY 
T -PAIN (SLIP- N- SLIDE/ATLANTIC) PLIES 

NO ONE 
ALICIA KEYS (J /RMG) 

THE END OF TIME 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

7 

-nnWHEN 

..DO 

to 
nI 

TEACHME 
MUG SOULCHILD (ATLANTIC) 

I SEE U 
FANTASIA (J /RMG) . YOU 
NE -YO (DEF JAM /IDJMG) 

GET MONEY 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

. 
nYOU KNOW WHAT IT IS 

T.I. FEATURING WYCLEF JEAN (GRAND HUSTLE /ATLANTIC) 

DUFFLE BAG BOY 
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP /DEF JAM /IDJMG) 

CAN'T LEAVE 'EM ALONE 
CIARA FEAT. 50 CENT (LAFACE/ZOMBA) 

IMF INT'L PLAYERS ANTHEM (I CHOOSE YOU) 
SOIE FEAT. THREE 6 MAFIA (UGK/JIVE/ZOMBA) D 

1 
HOORD G 

ü GOILLA ZOE 

FIG 
(BLOCA K/BAD BOY SOUTH /ATLANTIC) IIIN 24 MAKE ME BETTER 

FABOLOUS FEAT. NE -Y0 (DESERT STORM /DEF JAM /IDJMG) ME 
6 

KISS KISS 
CHRIS BROWN FEAT. T -PAIN (JIVE / ZOMBA) ® SHAWTY IS A 10 
THE -DREAM (DEF JAM /IDJMG) 

CAN U BELIEVE 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

tiCAN'T TELL ME NOTHING 
IU NTO WEST (ROC -ELLAJAM /IDJMG) 

isGOOD LIFE 
KANYE WEST FEAT. T-PAIN (ROC- A- FELLA/DEF JAM /IDJMG) 

IPLEASE DON'T GO 
TANK (GOOD GAME/BLACKGROUND /UNIVERSAL MOTOWN) 

FREAKY GURL 
GUCCI MANE (BIG CAT /ASYLUM /ATLANTIC) 

MY DRINK N' MY 2 STEP 
CASSIDY FEAT. SWIZZ BEAR (FULL SURFACE /J /RMG) 

BABY 
ANGIE STONE FEAT. BETTY WRIGHT (STAX/CONCORD) 

23 

24 

MST (IMPRINT PROMOTION LABEL) 

ECAN'T HELP BUT WAIT 
TREY SONGZ (SONG BOOK/ATLANTIC) a ®nI'M OO 
OJ KHALED 

SO 
(TEHRROR 

D 
SDUAO /KOCH) 

MONEY IN THE BANK 
SWIZZ BEAR (UNIVERSAL MOTOWN 

GET ME BODIED 
BEYONCE (MUSIC 

) 

BARTENDER 
T-PAIN 

BARTENDER 
AKON (KONVICT /NAPPY BOY /JIVE/ZOMBA) 

IF I HAVE MY WAY 
CHRISETTE MICHELE (DEF JAM /IDJMG) 

DIWADSYANAME 
NELLY (DERRTY /UNIVERSAL MOTOWN) 

DIMSHOULDA LET YOU GO 
KEYSHIA COLE INTRODUCING AMINA (IMANI /GEFFEN) M R 

T ( ROC KANYE 

STRONGE 
WES- A- FELLA/DEF JAM /IDJMG) 

Elli5J(ROC-A-FELLNDEPJAM/IDJMSL 
BLUE MAGIC 
AY-Z 

Du 
39 29 I 38 s 48 

II 39 27 20 

n . 40 17 
iw 

48 7 
CHAKA KHAN (BURGUNDY /COLUMBIA) 

HATE ON ME 
JILL SCOTT (HIDDEN BEACH) 

F 
TITLE 
ARTIST 

del TEACHME 
777F1ß fdusic slllu call U 

CAN U BELIEVE 
ROBIN TRICKE (STAR TflAK/INTERSCOPE) 

n .nn 
Il MIN BABY 

ANGIE STONE FEAT. BETTY WRIGHT (STAX/CONCORD) 

III IF I HAVE MY WAY 
CHRISETTE MICHELE (DEE JAM /IDJMG) n i:u n PLEASE DON'T GO 
TANK (GOOD GAME/BLACKGROUND /UNIVERSAL MOTOWN) n FUTURE BABY MAMA 
PRINCE (NPG /COLUMBIA) 

Ónn 

WHEN I SEE U 
FANTASIA (J /RMG) 

WIPE ME DOWN 
LIL' 80031E FEAT. FOXX S WEBBIE (TRILL/ASYLUM /ATLANTIC) 

LOST WITHOUT U 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

CUPID SHUFFLE 
CUPID (ASYLUM /ATLANTIC) 

ME 
TAMIA (PLUS 1 /IMAGE) 

ANGEL 

HOW DO I BREATHE 
MARIO (3RD STREET /J /RMG) 

DJ DON'T 
GERALD LEVERT (ATLANTIC) 

IIONLY ONE U 
FANTASIA (J /RMG) 

FUTURE BABY MAMA 
PRINCE (NPG /COLUMBIA) 

BUY U A DRANK ( SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE / ZOMBA) 

111 

n 

NO ONE 
ALICIA KEYS (J /RMG) 

DO YOU 
NE -Y0 (DEF JAM /IDJMG) 

DJ DON'T 
GERALD LEVERT (ATLANTIC) 

ANGEL 
CHAKA KHAN (BURGUNDY /COLUMBIA) 

Ellin HATE ON ME 
JILL SCOTT (HIDDEN BEACH) 

n ME 
TAMIA (PLUS 1 /IMAGE) n n 
GIN ER ALD 

MY 
L ESEORTN(AGTLS A NTIC) 

n n 
111 III 
n n 
Il m 
Il MI 
Il 
III 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS /EPIC /KOCH) 

SAME GIRL 
R. KELLY DUET WITH USHER (JIVE /ZOMBA) 

HEARTBREAKER 
TANK (GOOD GAME /BLACKGROUND /UNIVERSAL MOTOWN) 

HYDROLIC 
B5 FEAT. BOW WOW (BAD BOY /ATLANTIC) 

' HOT R&13/HIP-HOP 
SINGLES SALES 

TITL-., __.w..: 
ARTIST PROMOTION LABEL) 

BED 
J. HOLIDAY )MUSIC LINE/CAPITOL) 

YE AIN'T BOUT DAT 
KELO (NO TYZE/FACE2FACE) 

BOSS STATUS 
KUZ (AVENUE ENTERTAINMENT) 

ISWERVING 
77AI BOYZ (TMI /FACE2FACE) 

I GET ITIN 
CHAOS THU COMMUNITY SERRA (FAM FIRST) 

MIN 
®nn 

MININSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) 

IIGET UP ON IT 
EL GRECO FEAT. TERTIAN (LEVEL 3) 

BACK DOWN 
BIEG FACE FEAT. S.01.O. DA POPE (IV EVA ENTERTAINMENT /FACE2FACE) 

GET ME BODIED 
BEYONCE (MUSIC WORLD /COLUMBIA) 

BOOM DI BOOM DI 
SKULL (YO) 

00H WEE 
AYANNA (ELESE) I 
STRONG ARM 
J -MID (T2 /STREET PRIDE) 

U KNOW U WANT DAT 
STINBEt (UNKNOWN SUSPECTS) 

NINnUNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

CHECK ME OUT REMIX (DAMN I LOOK GOOD) 
BA. BOYS (REAL/BUNGALO) 

MINHELLO 
SCOTT STONE (FEATHERSTONE /FACE2FACE) 

nI'M GETTIN MONEY 
SOSA FEAT. JIM JONES (JUNGLE) 

LISTEN 
TRIN -I -TEE 5:7 (SPIRIT RISING /MUSIC WORLD) 

IMAKE ME BETTER 
FABOLOUS FEAT. NE -YO (DESERT STORM /DEF JAM /IDJMG) 

.mlig CASH DROP 
CHAIN GANG PAROLEES FEAT. DEM FRANCHISE BOYZ A BOSS ROSS (SODA FREE/STREET PRIDE) 

21 24 
INI STACKS ON DECK 

P.E.S.0. (LIV YA LIFE/SUGAR WATER) 

17 

18 

19 

22 19 
BEAUTIFUL LIAR 
BEYONCE A SHAKIRA (MUSIC WORLD /COLUMBIA) 

KOOL AID 
LIL' MSS FEAT. JT MONEY (PIPELINE) 

MY 64 
MIKE JONES FEAT. BUN B 8 SNOOP DBGG (ICE AGE/SWISHAHOUSE /ASYLUM/WARNER BROS.) 

0 I REMEMBER... 
MELISA MORGAN (LU ANN /ORPHEUS) 

56 I Go to www.billboard.biz for complete chart data 

CRANK THAT (SOULJA BOY) 
SOUDA BOY TELCEM 

SHAWTY 
PLIES FEAT. T-PAIN (SLIP -N- SLIDE /ATLANTIC) iii 

3 STRONGER 
KANYE WEST (ROC- A- FELLq/DEF JAM /IDJMG) r 

Itt 
4t 

er 

It 
Bot 

4 

5 

6 

BED 

LET IT GO 
KEYSHIA COLE FEAT. MISSY ELLIOTT A LIL KIM (IMANI /GEFFEN / INTERSCOPE) 

J. HOLIDAY (MUSIC LINE /CAPITOL) 

CYCLONE 
BABY BASH FEAT. T-PAIN (ARISTA/RMG) 

THE WAY I ARE 
TIMBALAND FEAT. KERI HILSON (MOSLEY /BLACKGROUND /INTERSCOPE) 

ME M MAKE BETTER 
FABOLOUS ME FEAT. NEED (DESERT STORM /DEF JAM /IDJMG) 

9 NM 
11 

12 

.BABY DON'T GO 
FABOLOUS FEAT. JERMAINE DUPRI (DESERT STORM/OFF JAM /IDJMG) 

n 
tr 
er 

e 
Il 

BARTENDER 
T -PAIN FEAT. AXON (KONVICT /NAPPY BOY /JIVE /ZOMBA) n YOU KNOW WHAT IT IS 
T.I. FEAT. WYCLEF JEAN (GRAND HUSTLE /ATLANTIC) 

AYO TECHNOLOGY 
50 CENT FEAT. JUSTIN TIMBERLAKE S TIMBALAND (SHADY /AFTERMATH /INTERSCOPEI 

13 ( .WADSYANAME 
NELLY (OERRTY /UNIVERSAL MOTOWN) 

A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /J /RMG) I 

nnSORRY, 

BIG GIRLS DON'T CRY 
FERGIE (WILL.I.AM /AAM /INTERSCOPE) 

n 
BLAME IT ON ME 

AEON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

t 7 j I SHAWTY IS A 10 
THE -DREAM (DEF JAM /IDJMG) 

lit 

idr 19 1 

UMBRELLA 
RIHANNA FEAT. JAY-2 (SRP /DEF JAM /IDJMG 

HATE THAT I LOVE YOU 
RIHANNA FEAT. NE -YO (SRP /DEF JAM /IDJMG) 

20 ® n KISS KISS 
CHRIS BROWN FEAT. T -PAIN (JIVE/ZOMBA) 

GOOD LIFE 
KANTE WEST FEAT. T -PAIN (ROC- A- FELLA/DEF JAM /IDJMG) 

I GET MONEY 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC /KOCH) 

CAN'T LEAVE 'EM ALONE 
CIARA FEAT. 50 CENT (LAFACE /ZOMBA) 

nNO ONE 
ALICIA KEYS (J /RMG) 

20 

®ONLY ONE U 
FANTASIA (J /RMG) 

WALK IN MY SHOES 
EMILY KING (LIFEPRINT /J /RMG) 

IF I WAS YOUR MAN 
JOE (JIVE /ZOMBA) 

BED 
J. HOLIDAY (MUSIC LINE/CAPITOL) 

MY LOVE 
JOE (JIVE /ZOMBA) 

BRUISED BUT NOT BROKEN 
JOSS STONE (VIRGIN /CAPITOL) 

HEARTBREAKER 
TANK (GOOD GAME /BLACKGROUND /UNIVERSAL MOTOWN) 

ALRIGHT 
LEDISI (VERVE FORECAST/VERVE) 

21 

22 

IHOW DO I BREATHE 
MARIO (3RD STREET /J /RMG) 

ISTOP BREAKING MY HEART 
RAHSAAN PATTERSON (ARTISTRY) 

IUNTIL THE END OF TIME 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

tttr 1-1I1'PR1=I)IC1'C)R 
DATA PROVIDED BY 

Set chart legend for rides and explanations. Yellow indicates recently tested title, 
indicates New Release. 

ART ST /Title /LADEU(Score) 

R &E /HIP -HOP AIRPLAY 

Chart Rank 

You Know What It Is ATLANTIC (83.3) 

C k FEAT T Int'I Players Anthem (I Choose You) zoMBA (74.7) 

F F IS B Kiss Kiss zoMBA (84.0) t DR Shawty Is A 10IDJMG(80.3) 

$r kANYE Good Lite IDJMG (87.9) . W i .:. 4.....-: My Drink N' My 2 Step RMG (77.7) 
It ßVORBLRÉ ttNN .ßj 

Can't Help BUt 

SAL 

WaitATLMOTOWN 

Shtl:TIB Let You GO GEFFEN (89 

Only One U RAM (84.5)`' 

Heartbreaker UNIVERSAL MOTOWN (80.2) 

Can We Chill IDJMG (73.1) 

Crying Out For Me RMG (86.3) 

The Way I Are INTERSCOPE (66.0) 

Hate That t Love You IDJMG (75.8) 

1- YTHMIC AIRPLAY 

Cyclone AMO (71.8) 

You Know What It IS ATLANTIC (82.3) 

T'- Ch5O(Ogy INTERSCOPE (69.9) 

Wadsyaname UNIVERSAL MOTOWN (65.6) 

Shawly Is A 10 IDJMG (71.9) 

Hate That I Love You IDJMG (75.1) 

Kiss Kiss ZOMBA (75.5) 

Good Life IDJMG (89.9) 

One AMO (74.0) 

171 KANYE WEST F 

eck In Here ROCK HILL (70.2) 

Wait For You HICKORY (77.1) 

Secret Admirer Tvi (70.1) 

My Drink N' My 2 Step RMG (67.1) 1`> D4SSIDY FEAT.,', 

JMG(70.7) 

OJ: la Let You GO GEFFEN (8 

Rock Star ZOMBA (66.8) 

11 

14 

17 

18 

21 

24 

32 

26 

17, 

19 

20 

21 

25 

30 

33 

39 

ADULT RAB AND RHYTHMIC AIRPLAY: 71 adult RAB stations and 75 rhythmic stations are 
elect- onicaliy monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. © 2007 
Nelsen Business Media, Inc. and Nielsen SoundScan, Inc. HOT RAB /HIP -HOP SINGLES SALES: this 
data is used to compile Hot R &B /Hip -Hop Songs. 2007 Nielsen Business Media, Inc. and Nielsen 
SoundScan, Inc. HITPREDICTOR: © 2007, Promosquad and HitPredictor are trademarks of 
Think Fis LLC. 

Data for week of OCTOBER 6, 2007 I CHARTS LEGEND on Page 64 
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AIRPLAY 
MOtnOIED P 

nielsCn 
BCi 

SALES DATA 
COMPILED BY 

17C1SC11 

57undSCan 

See below for complete legend information 

t HOl' 

COUNTRY. SONGS 

o 12 

TITLE 
CER (SONGWRITER) 

VITAKE ME THERE 
' K.CHESNEY,W.MOBLEY,N.THRASHER) o ONLINE 

O 2 

O 4 4 

O 5 

O 8 9 

8 7 8 

1I 12 

tc 

6 10 

1C 14 

CI) 24 24 

26 25 

2' 23 23 

2e 13 11 

a) 
36 

ó 28 

23 31 

27 

a 29 

-.,: B,PAISLEY,C.DUBOIS,K.LOVELACE) 

LOVE ME W YOU CAN 
'KEITH (C.WISEMAN,C.WALLIN) 

PROUD OF THE HOUSE WE BUILT 
T.BROWN,R.DUNN,K.BROOKS (R.OUNN,M.GREEN,T.MCBRIDE) 

DON'T BLINK 
B.CANNON,K.CHESNEY (C.BEATHARD,C.WALLIN) 

ALL MY FRIENDS SAY 
J.STEVENS (L.BRYAN,J.STEVENS,L.WILSON) 

IF YOU'RE READING THIS 
" CLARK (T.MCGRAW,B.WARREN.B.WARREN) 

MORE THAN A MEMORY 
A.REYNOLDS (L.BRICE,K,JACOBS,B.MONTANA) 

FREE AND EASY (DOWN THE ROAD I GO) 
B.BEAVERS ( R. HARRINGTON ,R.JANZEN,B.BEAVERS,D.BENTLEY) 

SO SMALL 
M,BRIGHT (C.UNDERWOOD,L.LAIRD,H.LINDSEY) 

LIVIN' OUR LOVE SONG 
D.GEHMAN ( J. M.CARROLL,G.MITCHELL,TGALLOWAY) 

NEVER WANTED NOTHING MORE 
B.CANNON,K,CHESNEY (R.BOWMAN,C.STAPLETON) 

HOW 'BOUT THEM COWGIRLS 
T.BROWN,G.STRAIT (C.BEATHARD,E.M.HILL) 

Artist 
w 

IMPRINT E. NUMBER / PROMOTION LABEL ca 

Rascal Flatts 
O LYRIC STREET 

Brad Paisley 
e ARISTA NASHVILLE 

Toby Keith 
O SHOW DOG NASHVILLE 

Brooks & Dunn 
O ARISTA NASHVILLE 

Kenny Chesney 
O RNA 

Luke Bryan 
e CAPITOL NASHVILLE 

Tim McGraw 
0 CURB 

Garth Brooks 
PEARL/BIG MACHINE 

Dierks Bentley 
O CAPITOL NASHVILLE 

Carrie Underwood 
Or ARISTA/ARISTA NASHVILLE 

Jason Michael Carroll 
e ARISTA NASHVILLE 

Kenny Chesney 
O BNA 

George Strait 
O MCA NASHVILLE 

BECAUSE OF YOU Reba McEntire Duet With Kelly Clarkson 
R. MCENTIRE,T.BROWN (K.CLARKSON,B. MOODY,D. HODGES) O MCA NASHVILLE 

FALL 
K.SIEGALL (C.MILLS,S.LEMAIRE,S.MINOR) 

Clay Walker 
Or ASYLUM -CURB 

FIRECRACKER Josh Turner 
F.ROGERS IJ.TURNER,S, CAMP PMCLAUGHLIN) O MCA NASHVILLE 

FAMOUS IN A SMALL TOWN 
FLIDDELL,M WRUCKE ILI -L T. HOWARD) 

AIR 
POWER 

AIR 
POWER 

EVERYBODY 
.r.. ,, MARX,K,URBAN) 

AS IF 
-NHS (S.EVANS,H,LINDSEY,J.SHANKS) 

Miranda Lambert 
O COLUMBIA 

Keith Urban 
O CAPITOL NASHVILLE 

Sara Evans 
RCA 

MEASURE OF A MAN Jack Ingram 
<.i OVER (R.FOSTER,G.SAMPSON) O BIG MACHINE 

JUST MIGHT HAVE HER RADIO ON Trent Tomlinson 
-. EYNOLDS,T.TOMLINSON (T.TOMLINSON,A.UNDERWOODI 0 LYRIC STREET 

WHAT DO YA THINK ABOUT THAT Montgomery Gentry 
:,RIGHT,J.STEELE (B.JONES.A.SMITH) O COLUMBIA 

NOTHIN' BETTER TO DO LeAnn Rimes 
MIFF (L.RIMES,D.SHEREMET,D.BROWN) O ASYLUM -CURB 

ANOTHER SIDE OF YOU Joe Nichols 
.zRIGHT,B.ROWAN (C.CHAMBERLAIN,J.JOHNSON) O UNIVERSAL SOUTH 

EVERYDAY AMERICA 
JALLIMORE,K.BUSH,J.NETTLES (J.NETTLES,K.BUSH,L.CARVER) 

Sugarland 
O MERCURY 

HEAVEN, HEARTACHE AND THE POWER OF LOVE Trisha Yearwood 
'JNDIS (C.MILLS,T.SILLERS) Or BIG MACHINE 

OUR SONG 
HAPMAN (T,SWIFT) 

Taylor Swift 
O BIG MACHINE 

HOW LONG Eagles 
-' ;LES (J.D.SOUTHER) O ERC /LOST HIGHWAY /MERCURY 

Gary Allan 
O MCA NASHVILLE 

WATCHING AIRPLANES 
,VRIGHT,G.ALLAN (J.BEAVERS,J.SINGL I !: 

YOU NEVER TAKE ME DANCING 
RD.JACKSON,T.TRITT (R.MARS) 

Travis Tritt 
0 CATEGORY 5 

A gain of 3.8 

million audience 

impressions 

pushes second 

single from 

"5th Gear" into 

the runner -up 

slot with 

the Great 

Gainer nod. 

18 

19 

Hot Shot Debut 

goEs to new 

track from 

singer's first 

best -of 

collection, "The 

Hits," which 

arrives Oct. 2. 

Song opens with 

L6 million 

impressions. 

Third single from 

"Areericar Idol" 

finalist's "Small 

Town Girl' opens 

wit1703,000 

audience 

impressions. 

Spins detected 

at 19 monitored 

stations. 

w 
al yip. TITLE MI -a,,; á ag PRODUCER (SONGWRITER) t) 31 32 

© 32 30 

© 36 42 

© 33 33 

O 34 34 

Q 35 35 

39 38 

41 

38 39 

37 

40 41 

45 54 

48 

44 

C° 
43 45 

49 46 

IKD 
Ei? 48 

110 56 60 

NQ 

I1el 
51 56 

152 46 

II103- 55 53 

O 12 
55 52 55 = 
51 54 50 

® 
59 Ell 

NOT SHOT 
DEBUT 

58 59 

Artist 
IMPRINT Si NUMBER / PROMOTION LABEL c, iii 

THE MORE I DRINK 
ROWAN (C.DUBOIS,D. TURNBULL,D.L.MURPHY) 

WAY BACK TEXAS 
GEHMAN,J.POLLARD (W.MOBLEYC.WISEMAN) 

STEALING CINDERELLA 
`I POWELL,D.HUFF (C.WICKS.R.FUTHERFORD,G.G.TEREN III) 

Blake Shelton 
O WARNER BROS. /WR': 

Pat Green 
0 BN 

Chuck Wicks 
0 RC;; 

TANGLED UP Billy Currington 
BTROUD,B.CURRINGTON (B.CLWRINGTON,A.MAYO,C.LINOSEY O MERCAR'' 

LAST TRAIN RUNNING Whiskey Falls 
,.E 3 KINGS,F.MYERS ( S. WILLIAMS ,W.BRANDT,B.BRANDT,F.J.M"ERS) O MIDAS /NEW REVOLUTIO', 

LAUGHED UNTIL WE CRIED Jason Aldean 
KNOX (K.LOVELACE,A.GORLEY) O BROKEN BO',: 

I GOT MY GAME ON Trace Adkins 
- LOSERS (J.JOHNSON,O.G.TEREN III,J.COLLINS) Or CAPITOL NASHVILLE 

STAY Sugarland 
:: GALLIMORE,K.BUSH,J.NETTLEï (J.NETTLES) O MERCAR' 

YOU STILL OWN ME Emerson Drive 
FOLLESE,B.ALLEN (J.REID,N.L;ORDON,PDOUGLAS) Or MONTAGE/MIDAS /NEW REVOLUTIO'. 

WHAT KINDA GONE Chris Cagle 
HENDRICKS,C.CAGLE (C.CAMERON,D.BERG.C.DAVIS) O CAPITOL NASHVILL: 

BETWEEN RAISING HELL AND AMAZING GRACE Big & Rich 
KENNY,J.RICH (W.K.ALPHIN,E.JAMES) O WARNER BROS. /WR'. 

IT'S GOOD TO BE US Bucky Covington 
A MILLER,D,OLIVER (O.BERG,T.JAMES) O LYRIC STREE' 

INTERNATIONAL HARVESTER Craig Morgan 
MORGAN,P.O'DONNELL,K.STEGALL (S.MINOR S MYRICK.J. STEELE) 0 BROKEN BOG. 

ROLLIN' WITH THE FLOW Mark Chesnutt 
RITCHEV IJ.HAYES) O LOFTON CREEL 

RED UMBRELLA Faith Hill 
6. GALLIMORE,F.HILL ( A. MAYO,CLINDSEYR.WARREN,B.WARRBI) O WARNER BROS. /WR'. 

JOYRIDE Jennifer Hanson 
HANSON,N.BROPHY (J.HANSW,N.BROPHY.V.SHAW) O UNIVERSAL SOUTH 

THE STRONG ONE Clint Black 
STROUD,C. BLACK (B.LUTHERJT.POYTHRESS.C.JONES) Or EQUIS 

I'M WITH THE BANC Little Big Town 
KIRKPATRICK.LITTLE BIG TOWN (K.FAIRCHILD.W.KIRKPATRI TK,K.ROAOS,P.SWEET,J.WESTBROOK) O EQUIT' 

TILL WE AIN'T STRANGERS ANYMORE Bon Jovi Featuring LeAnn Rimes 
HUFF (J.BON JOVI,R.SAMBORA,B.JAMES) O MERCURY /ISLAND /IDJM.., 

GOES DOWN EASY Van Zero 
'.I WRIGHT,J.NIEBANK ( T. HAMBRIDGE .D.L.MURPHY,G.NICHOLIN) O COLUMBC. 

SOMETHIN' ABOUT A WOMAN Jake Owen 
RITCHEY (J.OWEN,B.REGAN,J RITCHEY) O EC' 

SUNDAY MORNING IN AMERICA Keith Anderson 
STEELE ( K. ANDERSON,R.RUTHERFORD,J.STEELE) O ARISTA NASHVILL' 

READY, SET, DON'T GO Billy Ray Cyrus 
I MOLLIN (B.R.CYRUS,C.BEATHARD) O WALT DISNEY /CL- 

CLEANING THIS GUN (COME ON IN BOY) Rodney Atkins 
- HEWITT,R.ATKINS (C.BEATHARD,M.CANNON- GOODMAN) O COY, 

WHEN IT RAINS Eli Young Band 
J. LESTER.E.HERBST (J.YOUNG) O CARNIVA, 

COUNTRY GIRL Rissi Palmer 
I. SHEA,C.ROONEY ( R. PALMERS .MAJORS,D.SHEA,S.SANDER3) O 17E. 

NOWHERE THAN SOMEWHERE Flynnville Train 
''_YNNVILLE TRAIN,D.BARRIK (1.WISEMAN.B.RADGERS) 0 SHOW DOG NASHVILI 

SINNERS LIKE ME Eric Church 
JOYCE (E.CHURCH,J.SPILLMAN) 0 CAPITOL NASHVIL,. 

THINGS THAT NEVER CROSS A MAN'S MIND Kellie Pickler 
'I CHANCEY ( T.JOHNSON,D.POVTHRESS,W.VARBLE) O ON- 

THE POWER OF ONE Bomshel 
C.HOWARD (M.POST,L.HENGBER,D.E.NASH) O CUBA 

vt HI1'PRI_DIC, I'C)R 

ARTIST / Titlec ABEL, (Score) 

C'JUNTRY 

DATA PHOVIOEE BY 

See chart legend for rules and explanations. yellow indicates re 

Chars Rank 

Take Me There LYRIC STREET (86.8) 1 

Online ARISTA NASHVILLE (89.5) 2 

Love Me If You Can SHOW DOG NASHVILLE (83.4) 3 

Proud Of The House We Built ARISTA NASHVILLE (82.7) 4 

Don't Blink BNA (85.61 5 

If You're Reading This CURB (94.8) 7 

Free And Easy (Down The Road I Go) CAPITOL NASHVILLE (94.1) 9 

So Small ARISTA NASHVILLE (83.0) 10 

LiviO' Out Love Song ARISTA NASHVILLE (88.6) 11 

How 'Bout Them Cowgirls MCA NASHVILLE (88,4) 13 

ARTIST,TiUe/L ABEI (Score) 

Fall ASYLUM-CMS (90.3) 

Firecracker MLA NASHVILLE (88.6) 

Famous In A Sman Town 

Everybody CAPITOL NASHVILLE (82.í 

As If RCA (89.7) 

Just Might I-ave Her Rad 

VISat Do Ya Think A 

Nothin' Better To Do ASYLUM -CURT 

OUT Song BIG KIACHINE05.1) 

Watching Airplanes MCA NASHVILLE 

The More I Drill( WARNER BRO 

ec title. indicates New Release 

Chart Rank ARTIST/TfleLABEL'(Scorel Chart Rank 

73.7) 

STREET (75.9) 

COLUMBIA (89.7) 

15 

16 

17 

18 

19 

21 

22 

23 

27 

29 

31 

Stealing Cinderella RCA (76.0) 

Tangled Up MERCURY (91.8) 

Laughed Until We Cried BROKEN Bow (88.5) 

I Got My Game On CAPITOL NASHVILLE (84.4) 

You Still Own Me MIDAS (86.5) 

What Kinda Gone CAPITOL NASHVILLE (88.3) 

Rollin' With Th3 Flow LOFTON CREEK (86.5' 

The Strong One EQUITY (82.5) 

Things That Never Cross A Man's Mind BRA (85.3) 

33 

34 

36 

37 

39 

40 

44 

47 
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Dor't miss another important 

R &R COUNTRY I)AI L\' 

I'I)NII. 
Visit «wwradioandrecords -com to sign up for your free daily 
Country Rad o Blast. 

RadioanclRelc;orcls.rom 
HOC COWTRY SOLOS: 130 country stations are electronically monitored by Nielsen Broadcast Data 
Sy =ems, 24 hours a lay. 7 days a week. Airpower awarded to songs appearing in the top 20 on both 
the BDS Airplay anclnudience charts for the first time with increases in both detections and 
aucence Cl 200' NiIsen Business Media, Inc. All rights reserved. 

HInPTte CTOR: gi 2a07. Promosguad and HitPredictor are trademarks of Think Fast LLC. 

AL_ CHARTS: See :Kart Legend for rules and explanations. 

" NEEN TI,r_ 6U;-- wjesser 

UNDERWOOD'S HIT NO `SMALL' POTATOES 
"American Idol" queen Carrie Underwood con- 

tinues to prove herself at country radio, as "So 

Small" improves by 1.4 million audi,'', e im- 

pressions and rises 11 -10. 

With a total of 26.1 million impressions ìn 

its eighth chart week: "Small" is the third - 
youngest song in this issue's top 10. This marks 

Underwood's fifth top 10 on Hot Country 
Songs, and the lead single from her sophomore 

set, "Carnival Ride," due Oct. 23. 

Underwood's string of country hits includes 

three chart- toppers that cads spent multiple 

weeks at No. 1, most notably the six weeks 

logged by "Jesus, Take the Wheel." Each of 
Underwood's five official radio singles has 

populated the chart's top 10, including 
"Don't Forget to Remember Me," which 

peaked at No. 2. 

The new set will not include her charity 

single, uí'll Stand by You," which clocked 19 

weeks on Hot Country Songs and peaked at 

No. 41 on the July 14 chart. -Wade Jessen 

Data for week of OCTOBER 6, 2007 I For chart reprints call 646.654.4633 Go to www.billboard -biz for complete chart data 59 
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TE PIDO QUE TE QUEDES Los Creadorez Del Pasito Duraguense De Alfredo Ramirez 
VOMIREZ CORRAL (A Ro : r: 3RRAL) DISA /EDIMONSA 

SOLO PARA TI 
'OOINM TEMAS.PHURTA A DM 

SIN QUE LO SEPAS TU 
TEMERARIOS Ir; 

TE VOY A PERDER 
N.OUEIRO '',L(A,A,BAOUEIRO) 

BESAME SIN MIEDO 

Camina 
SONY BMG NORTE 

Los Temerarios 
POI. R. 

Alejandro Fernandez 
SONY BMG NORTE 

RBD 
EMI TE 

THE WAY I ARE Timbaland Featuring Keri Hilson 
J 'c MOSLEYEN.HILLS,K.LHILSON,B MUFIAMMAD,C.NELSON,J.MAULTSBY) MOSLEM /BLACKGROUND /INTERSCOPE 

MI GENTE Marc Anthony 
SONY BMG NORTE 

1OT LATIN SOMG4 A panel of 101 stations (27 Latin pop, 15 tropical, 10 Latin rhythm, 51 regional Mexican) are electronicatly monitored 24 hours e day, 7 days a week. r d. 2007 Nielsen Business Media, Inc. 
Am rigntc resery =d. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. e 2007. Nielsen Business Media. Inc. and Nielsen 5oundScan, Inc. All rights reserved. 
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nicken 
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21 
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25 

3 

2 
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8 17 

17 27 
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10 1E, 
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14 2E 

9 

16 15 

5 1 

13 17 

15 19 

27 3E 

19 12 

26 

25 26 

32 40 

18 5 

21 18 

22 29 

TITLE Artist 
IMPRINT; PROMOTION LABEL 

#1 

GREA 
GAINER 

IE ENAMORA 

OJALA PUDIERA BORRARTE 

Juanes 
UNIV1I1 _aiINO 

Mana 

MI CORAZONCITO 
ASAN) 

ELLA ME LEVANTO 
MR. G (R.AYALA) 

DIMELO 
' S,GARRETTB.KIDDE.IGLESIAS,C PAUCAR (S .GARRETTB.KIDD,E IGLESIAS LGOMEZ LSLOLAR) 

BASTA YA 
J. GUILLEN (M ASOLIS) 

NO TE VEO 
DJ BLASS (J. BORGES BONILLA,H.L. PADILLA R ORTIZ ,J.MUNOZ,M. DE JESUS BAEZ) 

LA TRAVESIA 
J. L. GUERRA (J.L.GUERRA) 

A TI SI PUEDO DECIRTE 
" E. PEREZ (J.AS 1: Rar,'AN) 

AYER LA VI 
NOTLISTE" :J. M_RIVERA,E. LIND) 

LAGRIMAS DEL CORAZON 

ZUN DADA 
DJ MEMO (G ) 

. -.99. L -. R. DIAZ,FG.ORTIZ TORRES) 

DE TI EXCLUSIVO La 

Aventura 
PREMIUM L:' 

Daddy Yankee 
EL CARTEL /INTERS: 

Enrique Iglesias 
INTERSCOPE /UNIVERSAL LAIR. 

Conjunto Primavera 
FONO`, 

Casa De Leones 
WARNER LA' ')- 

Juan Luis Guerra Y 440 
EMI TELEVI - 

El Chapo De Sinaloa 

Don Omar 
VI /MACHE 

Grupo Montez De Durango 

Zion 
BABY /CMG /SRC /UNIVERSA. I,: L.: 

Arrolladora Banda El Limon 
DISA /EDIMOJ. 

Intocable 
EMI TELE', 

Gloria Estefan 
BURGUNDY /SONY BMG Rol 

Alacranes Musical 
UNIVIt.I 

Jeremias 
UNIVERSAL LAI :. 

Vicente Fernandez 
18 

SONY BMG NOR' 

Camisa 
9 

SONY BMG NO= 

Tito "El Bambino" 
20 

EMI TELE, 

Wisin & Yandel 
21 

WY / MACHE 

El Potro De Sinaloa 
22 

MACH 

Jennifer Pena 
UNIVIsI' 

Duelo 
UNIVIs_r 

Ricardo Arjona 
21, 

SONY BMG NORTE 

NOT LISTED (II -_E. - CISNEROS) 

BASTO 
R.MUNOZ,R. MARTINEZ (M. MENDOZA) 

NO LLORES 
i, E. ESTEFAN JR.,GAITAN BROTHERS (G. ESTEFAN, E .ESTEFAN,JR.,R.GAITAN,A.GAITAN) 

POR AMARTE ASI 
0 URBINA JR.,R.URBINA, R.AVITIA (E.REYES,A.MONTALBAN) 

TU 
S. KRYS (JEREMIAS) 

ESTOS CELOS 
J.SEBASTIAN,J.R,CARDENAS (J. SEBASTIAN) 

TODO CAMBIO 
M. DOMM TEMAS (M- DOMM.J.L. ORTEGA) 

SOLO DIME QUE SI 
E.MARTINEZ (TITO EL BAMBINO) 

YO TE QUIERO 
EL NASI,NESTY (J.L.MORERA LUNA,L VEGUILLA MALAVE.V. MARTINEZ, E. F PADILLA) 

CHUY Y MAURICIO 
NOT LISTED (J.ONTIVEROS) 

TUYA 
S.KRYS.J.PENA (J. PENA. O. BERMUDEZ) 

OLVIDAME TU 
DUELO (E.PAZ) 

QUIEN 
T.TORRES,L.LEVIN,D.WARNER (R. ARJONA,T.TORRES 

3 

2 

1 

1 

4 

8 

4 

10 

4 

12 

2 

14 

2 

15 

Juan Luis Guerra 

collects his 17th 

top 10 as "La 

Travesia" moves 

17 -8 on a 22% 

audience gain. 

Pepe Aguilar 

owns the chart's 

highest new 

entry at No. 39 

with "100% 

Mexicano" while 

also moving 41- 

35 with "Por 

Amarte." 

Chilean 

chanteuse 

Myriam 

Hernandez 

returns to the 

chart after a 

nine -year 

absence. This 

is her 10th 

career entry. 

«s-3 

x 
x 

EE TITLE 
7.5 3 3á 31 PRODUCER (SONGWRITER) 

26 30 23 

® 50 

C) 45 

29 20 11 

Q 38 44 

m44 50 

O 39 31 

33 33 32 

34 28 30 

Q 41 49 

O 37 37 

37 29 21 

38 31 22 

40 

41 

m 
43 

0 
45 

46 

48 

49 

50 

HOT SHOT 
DEBUT 

30 41 

23 14 D 
43 d"3 

43 46 

40 24 

i16 38 

17 _ 

Artist ;6,!;2, 

IMPRINT PROMOTION LABEL EiE 

PAZ EN ESTE AMOR 
LISIEO (NU: 1I 

CUANDO REGRESES 

POR AMARTE 
HILAR (L.ARR,AGA,,, E MU 

MIRAME 
- 4R'. Iß DANZA) 

Fidel Rueda 
MACHETE 

Patrulla 81 
DISA 

Pepe Aguilar 
EMI TELE 

Rivera 
FONGU :S 

MUEVELO Cruz Martinez Presenta Los Super Reyes 
MARTINEZ (C.'CK" MARTINEZ ,J.GOMEZ,M.SIFUENTES,T.BUTLER) WARNER LET:'r'. 

HOY YA ME VOY Kany Garcia 
.R 

100% MEXICANO 

23 

27 

28 

30 

31 

23 

22 

24 

35 

19 

11 

22 

Pepe Aguilar 39 

LAGRIMAS DE SANGRE Los Tigres Del Norte 

UN JUEGO 
HIELEROS DEL NORTE,O. VALDIVIA (R_GONZALEZ MORS) 

Los Rieleros Del Norte 

QUE TE PICA 
... L, NOT LISTED) 

BEAUTIFUL GIRLS 
-.ERSON.S. JORDAN. J. LEIBER,M. STOLLER.El EKING) 

5 LETRAS 
I.IARTINEZ,R. ORITZ) 

CARITA DE ANGEL 
n FISTED 

Notch 
CINCO POR CIRCE r'o ' 

Sean Kingston 
BELUGA HEIGHT' 1. I" 

Alexis & Fido 
SONY BMG N, 

Invasion Featuring Angel & Khriz 
VI /MAL 

POBRE CORAZON 
ANCHEZ (D.VELAZOUEZ) 

NO PENSE ENAMORARME OTRA VEZ 
I LISTED (NOT LISTED) 

Y SI TE DIGO 
'(IRIA,A. MUNERA EASTMAN (J.E.GAVIRIA) 

MALDITO AMOR 
- .,. REMY NUNEZ) 

BIG GIRLS DON'T CRY 
AM (SFERGUSON.T. GAD) 

Divino 
UNIVISION 

Myriam Hernandez 
LA CALLE /UNIVI 

Fanny L:. 
UNIVERSAL L ' 

Andy Andy 
EMI TEI 

Fergie 
WILL.I,AM /A &M /INTER'.. 

27 

5 

42 

35 

44 

43 

45 

47 

19 

47 

IllTüP aTIN ALBUMS,. 

1' 

3 1 2 

4 2 3 

5 4 5 

7 9 

11 

o 10 12 

9 3 1 

110 8 6 

11 9 

12 12 10 

15 17 

0 CI 
15 6 4 

la 13 7 

17 14 14 

18 17 15 

21 21 16 

22 22 23 

23 16 13 

24 18 - 

19 

ARTIST 
IMPRINT G NUMBER ' DISTRIBUTING LABEL (PRICE) 

#1 

GREA 
GAINER 

Title 

LORIA ESTEFAN 90 Millas 
-. 'R1E (17 9, 

MARCO ANTONIO SOLIS La Mejor.. Coleccion 
2 

CAMILA 
BONY E'. ', -3TE 7r, 

Todo Cambio ,_ 
1 

MARC ANTHONY El Cantante (Soundtrack) 
SONY LP/ .JRTE 11824 (16.98) 

RICARDO ARJONA Quien Dijo Ayer 
SONY E'.' ': 

-RTE 11335 (15.98) 

VICENTE FERNANDEZ Historia De Un Idolo 
DISCOS 605 07405 /SONY BMG NORTE (16.98) 

CHRISTIAN CASTRO 
UNIVERSAL LATINO 009199 (10.98) O+ 

VARIOUS ARTISTS Bachata # 1s 
LA CALLE 3300..9 ''V 112.98) 

MANU CHAO La Radiolina 
SE r r. r.. '. LIONAL (16.98) 

AVENTURA K.O.B.: Live 
SONY BMG NORTE (18.98 CD /DVD) (6 

VARIOUS ARTISTS Top Latino V3 
DISCOS 605' -1 ANY BMG NORTE (14.98) 

GRUPO MONTEZ DE DURANGO Agarrese! 
DISA 724 ": 1_ 

MANA Amar Es Combatir 
NARNER LATINA 63661 (18.98) O+ 

PESADO Gracias Por Tu Amor 
WARNER LATINA 312828 (14.98) 

BEYONCE Irremplazable (EP) 
r'USIC WORLD /COLUMBIA 12804/SONY MUSIC (8.98) 

LOS TIGRES DEL NORTE 20 Corridos Prohibidos 
FONOVISA 35 

DADDY YANKEE El Cartel: The Big Boss 

El Indomable ci 

MARTINEZ CRUZ PRESENTA LOS SUPER REYES El Regrso De Los Reyes 
: rARNER LATINA 262652 (15 98) 

BLACK: GUAYABA 
I L 009849 (14.98) 

No Hay Espacio 

LOS TUCANES DETUBANA La Mejor... Coleccion: De Canciones 
. 1069!UG (10.98) 

ALACRANES MUSICAL Ahora Y Siempre 
054 /UG (12.98) 

LOS HUMILDES VS. LA MIGRA Los Humildes Vs. La Migra 

TEGO CALDERON EI Abayarde Contraataca 
.. .- 285692 115 98) 

BELANDVA 
1: -"9868 (13 -98) 

ANA GABRIEL ...En La Plaza De Toros Mexico 
1,1,505 605 15307 SONY BMG NORTE (14 98, 

Fantasia Pop 

[1.7l 

x 1,3 ARTIST 
á3 3¢ I A NUMBER !DISTRIBUTING LABEL (PRICE) 

VARIOUS ARTISTS 30 Baehatas Pegaclitas: Lo Nuevo Y Lo Mejor 2007 
',LOCK R ROLL 60201 SONY BMG NORTE (13.98) 

32 33 

38 36 

28 20 21 

1 33 24 

2 30 26 20 

1 ® 31 27 

4 ®® 
g © 
t 34 25 19 

2 35 26 

9 36 29 25 

1 

1 Q 39 32 

37 24 22 

14 

3 

39 34 31 

40 23 18 

7 41 27 

1 O 63 

3 0 62 

44 30 19 

19 

L, 1 

5 

Title 

LOS BUKIS 30 Recuerdos Inolvidables 
10 98) 

LOS CUATES DE SINALOA Los Gallos Mas Caros 

EL CHAPO DE SINALOA 15 Autenticos Exitos 

VARIOUS ARTISTS Los Vaqueros: Wild Wild Mixes 
.t 009250 MACHETE (16.98 CO /DVD) .0/ 

ERAZEROS MUSICAL DE DURANGO Linea De Oro: La Abeja MopeYMuchos Etilos Mas.. 

:- 98) 

VARIOUS ARTISTS Bachata: Simply The Best 
x19902 112.981 

PACE 
SETTER 

rlpmumluaea¢GMOx UmDeOaellmRVmaMmerM1ACM1asErh:iv,,:. 

BANDA ARKANGEL R -15 La Historia De La Mera Mera 
6.98) 

ALEJANDRO FERNANDEZ Viento A Favor 

TIERRA CALI Enamorado De Ti: Edicion Especial 
Iq UNIVERSAL LATINO (13.98 CD /DVD) Q+ 

HECTOR LAVOE A Man And His Music 
19.98) 

LOS BUKIS BRONCO / LOS TEMERARIOS B.B.T.3 

EL TRONO DE MEXICO Fuego Nuevo 

HECTOR LAVOE El Cantante: The Originals 
, NIVERSAL LATINO (14.98) 

MANNY MANUEL 
LATINO 009698 (12.98) 

Tengo Tanto 

lïá 
wa W ARTIST 

á3 3ó -' +IúIJUMBER / DISTRIBUTING LABEL (PRICE) 

26 51 42 57 

12 52 46 40 

20 

21 CD 51 51 

4 55 43 43 

21 O ® 
32 57 49 42 

33 E58 48 39 

59 45 38 

2 60 41 28 

CD 53 55 

15 CD 52 46 

O 59 45 

© ® 
5 0 56 47 

27 Q 57 59 

13 

60 
MARCO ANTONIO SOLIS Trozos De Mi Alma 2 

1 
5OVISA 352490/UG (13.98)* 

56 
JENNI RIVERA Mi Vida Loca c, 

:. 353001/UG (12 -98) 

30 
ZION The Perfect Melody 

SRC /UNIVERSAL MOTOWN 009029 /UMRG (13.98) 

45 36 34 

46 37 35 

20 CD 58 49 

6 

18 

48 40 29 

® © 

RAMON AYALA Y SUS BRAVOS DEI. NORTE Cruzando Fronteras 

MAZICO R1US1(.AI Linea De Oro: Loco Por Ti Y Muchos Exitos Mas 
i 98) 

GRUPO MONTEZ DE DURANGO 15 Autenticos Exitos 

EL CHAPO DE SINALOA Te Va A Gustar 
ASA 724" 

GRAZEROS MUSICAL DE DURANGO Corridos 
. rA 72x 981 

25 cp 61 62 
KANY GARCIA 

ONY BMG '.ORTE 89255 (14.98) 
Cualquier Dia 

Title 5 

LOA GREY'S Lulea De Oro: Dos Gotas De Agua Y Muchos Betas Mas... 
- '.OVISA 352848/ÚG (5.98) 

LOS TUCANES DE TIJUANA La Mejor.. Coleccion De Corridos 
. -11110/UG (10.98) 

TIMBIRICHE 
.. 'T 04451 (14 98) 

WISIN & YANDEL 
CHETE 5 

RBD Celestial 
LI TELEV[- - -:..N (13.98) 

MARCO ANTONIO SOLIS La Historia Continua... Parte III 
- '- /5305' 

25 

Pal Mundo 

LOS TERRIBLES DEL NORTE 30 Condos: Historias Nortenas 
`LOE 1969 (9.98; 

ALEJANDRA GUZMAN Reina De Corazones: La Historia... 
'OS 605 1 SONY BMG NORTE (14.981 - -+J 

DON OMAR King Of Kings 

VARIOUS ARTISTS Echo Presenta: Invasion 

LOS CADETES DE LINARES Las Mas Canonas 
LATINO 

VALENTIN ELIZALDE Vencedor 
:VERSAL i 991 +J 

BRONCO LOS BUKIS / LOS TEMERARIOS B.B.T. 2 

PEPE AGUILAR 100% Mexicano 
. ,)NOCCIO G- i_ i E LEVISA (13.98) 

RETD Y SUS CANARIOS Linea De Oro: No Puede OMdate Y Muchos Entas Mas 
",'29326 (5.98) 

BRONCO / LOS BUKIS / LOS TEMERARIOS BBT 
-,:)VISA 352772/US (10.98) 

87 47 50 
LUNY TUNES & TAINY Mas Flow: Los Benjamins 

,î FLOW 230013 /MACHETE (15.98) O+ 

2 68 50 41 

2 CD 67 53 

® ® 
31 71 54 67 

® 
23 

37 

3 

49 

48 

73 55 52 

74 60 48 

75 44 

DUELO En Las Manos De Un Angel 
RI ISION 311056/UG (12.98) 

JUAN LUIS GUERRA Y 440 La Llave De Mi Corazon 
IELEVISA 88392 (14.98) 

VICENTE FERNANDEZ Para Siempre 
'11" BMG NORTE 14602 (15.98) 

MIGUEL BOSE 
.. :TINA 699903 (18.98) 

42 

28 

26 

22 

10 

33 

10 

64 

41 

7 

4 

70 

Papito 6 

LOS BUKIS 
- -:.s: IA (11.98) 

30 Recuerdos 

SERGIO VEGA Dueno De Ti... Lo Mejor De El Shako 
3M0 TORIL 10201 (16.98 CD /DVD) + 

AB. OUINTANILUL IN PISSCLTS K9BABIA KINGS Greatest Hits alum versions 
TELEVISA 90331 03 98) 

LALO MORA Livres De Oro: El Hombre Que Mas Te Amo Y Macho Exitos Mas.. 

.A 729338 (5.981 

6 

20 

7 

44 

60 Go to www.bjllboard.biz for complete chart data Data for week of OCTOBER 6, 2007 CHARTS LEGEND on Page 64 
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SALES DATA 
COMPILED BY 

niclscn 
SoundScan 
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I_AI'IÌ AIRPLAY 

174 
53 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

1 ME ENAMORA 
JUANES (UNIVERSAL LATINO) 

2 2 

3 

4 3 

6 6 

8 

O 17 

9 11 

10 9 

11 5 

e 16 

13 14 

13 

15 10 

DIMELO 
ENRIQUE IGLESIAS UNTERSCOPE /UNIVERSAL LATINO) 

SI NOS QUEDARA POCO TIEMPO 
CHAYANNE (SONY BMG NORTE) 

OJALA PUDIERA BORRARTE 
MANA (WARNER LATINA) 

TU 
JEREMIAS (UNIVERSAL LATINO) 

QUIEN 
RICARDO ARJONA (SONY BMG NORTE) 

TODO CAMBIO 
CAMILA (SONY BMG NORTE) 

SOLO PARA TI 
CAMILA (SONY BMG NORTE) 

ME DUELE AMARTE 
REIN (SONY BMG NORTE) 

TUYA 
JENNIFER PENA ( UNIVISION) 

TE VOY A PERDER 
ALEJANDRO FERNANDEZ (SONY BMG NORTE) 

LA TRAVESIA 
JUAN LUIS GUERRA Y 440 (EMI TELEVISA) 

ME MUERO 
LA 5A ESTACION (SONY BMG NORTE) 

POR AMARTE 
PEPE AGUILAR (EMI TELEVISA) 

HOY YA ME VOY 
KANY GARCIA (SONY BMG NORTE) 

1 

® I_AI"II\ AI_13lJIVIS 

3 

4 

8 

0 
7 

0 
9 

10 

TB TITLE 
75,¡ ARTIST (IMPRINT / PROMOTION LABEL) 

4 
MARCO ANTONIO SOLIS 
LA MEJOR... COLECCION (FONOVISA /UG) 

art legend for not Dance Club Play and Hot Dance 5igies Sales rule 3, .,panauons. c 2007, Mos.) Business Media. Inc. end Meisen 
iiScan_ Inc. All rights reserved HOT DANCE AIRPLAY: 7 dance ntatl.r5 a,r electronically monitored by Nielsen Broadcast Data Systems 

See chart Iegirsi Tor rules .n.1 E1+Inr ; Wes 2007, Nielsen Business Medi, Inc. All rights reserved. 

OCT 
6 

2007 

CAMILA 
TODO CAMBIO (SONY BMG NORTE) 

RICARDO ARJONA 
QUIEN DIJO AYER (SONY BMG NORTE) 

MANU CHAO 
` LA RADIOLINA (BECAUSE/NACIONAL) 

VARIOUS ARTISTS 
TOP LATINO V3 (DISCOS 605 /SONY BMG NORTE) 

MANA 
' AMAR ES COMBATIR (WARNER LATINA) 

R BEYONCE 
IRREMPLAZABLE (DP) (MUSIC WORLD /COLUMBIA/SONY MUSIC) 

BLACK: GUAYABA 
NO HAY ESPACIO (MACHETE) 

8 
BELANOVA 
FANTASIA POP (UNIVERSAL LATINO) 

ANA GABRIEL 
...EN LA PLAZA DE TOROS MEXICO (DISCOS 605 /SONY BMG NORTE) 

ALEJANDRO FERNANDEZ 
VIENTO A FAVOR (SONY BMG NORTE) 

MARCO ANTONIO SOLIS 
TROZOS DE MI ALMA 2 (FONOVISA/UG) 

KANY GARCIA 
CUALQUIER DIA (SONY BMG NORTE) 

TIMBIRICHE 
25 (EMI TELEVISA) 

RBD 
CELESTIAL (EMI TELEVISANIRGIN) 

10 

16 

D 

15 11 

1 1 

2 3 

3 2 

4 4 

0 6 

0 
T 7 

43 8 

20 

13 10 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

ELLA ME LEVANTO 
DADDY YANKEE (EL CARTEL / INTERSCOPE) 

MI CORAZONCITO 
AVENTURA (PREMIUM LATIN) 

NO TE VEO 
CASA DE LEONES ( WARNER LATINA) 

AYER LA VI 
DON OMAR (VI /MACHETE) 

SOLO DIME QUE SI 
TITO "EL BAMBINO' (EMI TELEVISA) 

ZUN DADA 
ZION (BABY /CMG /SRC /UNIVERSAL MOTOWN) 

LLORARAS 
R.K.M. 8 KEN -Y (PINA/UNIVERSAL LATINO) 

YO TE QUIERO 
WISIN 8 YANDEL (WY /MACHETE) 

5 LETRAS 
ALEXIS 8 FI00 (SONY BMG NORTE) 

QUE TE PICA 
NOTCH (CINCO POR CINCO /MACHETE) 

NUESTRO AMOR ES ASI 
MAGNATE (VI /MACHETE) 

THE WAY I ARE 
TIMBALAND FEAT. KEN NILSON (MOSLEY/BLACKGROUND/1NTERSCOPE) 

THE WAY SHE MOVES 
ZION FEATURING AEON (BABY /CMG /SRC /UNIVERSAL MOTOWN) 

EL MELLAO 
VOLTIO (SONY BMG NORTE) 

TRADICIONAL A LO BRAVO 
TECO CALDERON (WARNER LATINA) 

REGIONAL MEXICAN- 

O 2 

TITLE 
ARTIST (IMPRINT I PROMOTION LABEL) 

A TI SI PUEDO DECIRTE 
EL CHAPO DE SINALOA (DISA) 

O 25 
OJALÁ PUDIERA BORRARTE 
MANA (WARNER LATINA) 

3 3 
LAGRIMAS DEL CORAZON 
GRUPO MONTEZ DE DURANGO (SISA) 

4 5 BASTA YA 

6 INTOCABLE (EMI TELEVISA) 

CONJUNTO PRIMAVERA ( FONOVISA) 

BASTO 

1 DE TI EXCLUSIVO 3 

o 
LA ARROLLADORA BANDA EL LIMON (DISNEDIMONSA) 

4 
POR AMARTE ASI 

12 

a 9 

to 13 

F1 7 

12 1 1 

CD17 

14 14 

ALACRANES MUSICAL ( UNIVISION) 

ESTOS CELOS 
VICENTE FERNANDEZ (SONY BMG NORTE) 

MIL HERIDAS 
CUISILLOS (MUSART /BALBOA) 

CHUY Y MAURICIO 
EL POTRO DE SINALOA (MACHETE) 

OLVIDAME TU 
DUELO (UNIVISION) 

TE PIDO QUE TE QUEDES 
MSC/MOW Oft PANTODUMBEINE 0E AIFIEDO AIAEBZ IDISIVEIMONSA) 

SIN QUE LO SEPAS TU 
LOS TEMERARIOS ( FONOVISA) 

PAZ EN ESTE AMOR 
FIDEL RUEDA (MACHETE) 

Pie 10 
CUANDO REGRESES 
PATRULLA 81 (RISA) 

53 

R I1\'1 Il IVI rM 

4 b 

3 90 

t 6 

$ 

7 7 

10 

IP S 

TITLE 
ARTIST IMPRINT PROMOTION LABEL 

GLOVE VIBRATIONS 
BARBARA TUCKER B STAR ML PLANT 

WALK AWAY 
TONY MORAN FEAT. KRISTINE W. DANCE MUSIC PRODUCTI041VC. 

ACTIVATE MY BODY 
PERRY TWINS FEATURING JANIA PERRY TWINS 

LOVESTONED 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

STAY 
SIMPLY RED SIMPLYRED.COM 

I'M NOT FEATURING YOU 
TAYLOR DAYNE SILVER LABEL/TOMMY BOY 

WHITE LIES 
PAUL VAN 00K FEATURING JESSICA SUTTA MUTE 

MAKE IT LAST 
DAVE BUSE FEATURING JESSICA SUTTA AUDACIOUS 

HOLD IT, DON'T DROP IT 
JENNIFER LOPEZ EPIC 

BUT BEAUTIFUL 
BILLIE HOLIDAY LEGACY /COLUMBIA 

DEEP INTO YOUR SOUL 
FRISCIA A LAMBOY NERVOUS 

LOVE TODAY 
MIRA CASABLANCA/UNIVERSAL REPUBLIC 

DONT STOP THE MUSIC 
RIHANNA SRP /DEF JAM /IDJMG 

GIVE ME DANGER 
DANGEROUS MUSE SIRE /WARNER BROS. 

IN MY ARMS 
PLUMB CURB 

MY MAN 
AMURA JVM 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

DADDY YANKEE 
EL CARTEL: THE BIG BOSS (EL CARTEL /INTERSCOPE /IGA) 

2 

3 

4 

TEGO CALDERON 
EL ABAYARDE CONTRAATACA (WARNER LATINA) 

VARIOUS ARTISTS 
LOS VAQUEROS: WILD WILD MIXES (WY /MACHETE) 

ZION 
THE PERFECT MELODY (BARY/CFAGsI NHVERAL MDTCWMHIAT O( 

WISIN & YANDEL 
PA 'L MUNDO (MACHETE) 

6 6 
DON OMAR 
KING OF KINGS (VI /MACHETE) 

7 5 
VARIOUS ARTISTS 

8 7 

ECHO PRESENTA: INVASION (VI /MACHETE) 

LUNY TUNES & TAINY 
MAO FLOW: LOS BENJAMINS (MAS FLOW /MACHETE) 

KINTO SOL 
15 RAYOS (UNIVISION /UG) 

o 
o 
12 

13 14 

14 13 

15 15 

12 

11 

CASA DE LEONES 
LOS LEONES (WARNER LATINA) 

STEP INTO THE LIGHT 
DARREN HAYES POWDERED SUGAR 

GIRL, I TOLD YA 
VALERIA INTERSCOPE 

SALALA 
ANGELIGUE KIDJO FEAT. PETER GABRIEL STARBUCKS/RAZOR NEE 

EVOLUTION 
KORN SIRGIN 

DISRESPECTFUL 
CHAKA KHAN FEAT AWRY J. BUGE-. HI PLLIE 

Ne 
EVERYBODY DANCE (CLAP YOUR HAND.) 
DEBORAH COX DECO 

'-' DO IT 
NELLY FURTADO MOSLEY /GEFFEN 

2) -(i 

3) 3 

24 -1 

33 S 

23 1 

33 1 

41 

33 

41 

TITLE 
ARTIST IMPRINT ' PROMOTION LABEL 

YOUR LOVE IS MINE 
CORINNE BAILEY RAE SAVOY JAll WORLD WIDE/SAVOY JAll 

THNKS FR TH MMRS 
FALL OUT BOY FUELED BY RAMEN/ISLAND /IDJMG 

ITS GOT TO BE LOVE 
RACHEL PANAY ACT 2 /MUSIC PLANT 

SHE'S MADONNA 
ROBBIE WILLIAMS WITH PET SHOP BOYS VIRGIN 

BE WITH YOU 
TAXI DOLL WWW.TAXIDOLL.COM 

ARIZONA BUMP 
ROD CARRILLO ROD CARRILLO 

WAIT FOR YOU 
ELLIOTT YAMIN HICKORY 

THE WAY I ARE 
INDIAN) TRAT. KM WWI MOSLE5SLACKGROIONTERSCEPOUNDISPL 

WHEN DID YOUR HEART GO MISSING? 
ROONEY CHERRYTREE/GEFFEN 

D.A.N.C.E. 
JUSTICE VICE /DOWNTOWN /ATLANTIC /LAVA 

4i PIECE OF MY LOVE 

4i 

4E _ 

4- L 

4 

2' 13 

4 

4L- 

3E 

4- 

DEBBY HOLIDAY NEBULA 9 

TWO TIMES BLUE 
DEBBIE HARRY VS. SOULSEEKERZ ELEVEN SEVEN 

STIFF KITTENS 
BLAUK AUDIO TINY EVIL/INTERSCOPE 

WHAT I WANT 
BOB SINCLAR PRESENTS RREBALL YELLOW/SILVER LAM/TOMMY BOY 

I NEED A MIRACLE 2007 
KLM MUSIC FEATURING COCO STAR THRIVEDANCE/THRIVE 

LIKE THIS 
KELLY ROWLAND FEATURING EVE MUSIC WORLD/COLUMBIA 

SOMEWHERE BEYOND 
MICHAEL GRAY FEAT. STEVEN EDWARDSTMÜIEJVI F/IHfWE 

WE ARE ONE 
KELLY SWEET RAZOR & TIE 

TIME WON'T LET ME GO 
THE BRAVERY ISLAND /IDJMG 

HEART SHAPED GLASSES (WFBT THE HEART GUIDES THE HAN01 

MARILYN MANSON INTERSCOPE 

STRONGER 
INEZ SILVER LABEL/TOMMY BOY 

OUTTA MY MIND 
OHSHA KA ACT 2/MUSIC PLANT 

FIND A NEW WAY 
YOUNG LOVE ISS ,NI1 m.D.1 G 

NO SUBMISSION 
MATT DAREY VS TALL PAUL FEAT ALABAMA 3 TVASTEDKOCH 

EVERYTIME IT RAINS 
SEAN ENSIGN ALAN ENSIGN 

STOP ME 
MARK RONSON FEAT. DAIEL MERNWFATHER ALLUR3T1CA4RAIG 

POWER OF ATTRACTION 
NATALIA UNLEASHED 

3 
ARTIST 
rITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

R.K.M. & KEN -Y 
MASTERPIECE: COMMEMORATIVE EDITION (RNA/UNIVERSAL LATINO) 

IVY QUEEN 
SENTIMIENTO (UNIVISION /UG) 

R.K.M. & KEN -Y 
MASTERPIECE: NUESTRA OBRA MAESTRA (PINA/UNIVERSAL LATINO) 

VARIOUS ARTISTS 
WY RECORDS PRESENTS: LOS VAQUEROS (WY /MACHETE) 

AKWID 
GREATEST EXITOS (UNIVISION /UG) 

REGIONAL IVII_XIC'AN,M 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

1 VICENTE FERNANDEZ 

1 
5 

M.I.A. 
KALA XL INTERSCOPF,09659' /IGA 

2 b 
3LAQK AUDIO 

.. CEXCELLS TINY EVILJINTERSCOPE 009512/IGA 

DJ SKRIBBLE 
1NRIVEMIX 04 THRIVEDANCE 90766/THRIVE 

PAUL VAN DYK 
T,,.(- IN BETWEEN MUTE 9364 

IMOGEN HEAP 
SPEAK FOR YOURSELF RCA VICTOR 72532 

METRO STATION 
METRO STATION RED INK 10521 

10 8 

TITLE 
ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

2 E 

THE CHEMICAL BROTHERS 
WE ARE THE NIGHT FREESTYLE DUST 94158` /ASTRALWERKS 

THE COUNTDOWN SINGERS 
IORFNER DISCO MADVCV SPECWL PRODUCTS 52379Mvt000CV 

STEPHANE POMPOUGNAC 
IOTEL COSTES V.10 PSCHENT 47529 /WAGRAM 

JUSTICE 
CROSS ED BANGER /BECAUSE 24892NICE 

LCD SOUNOSYSTEM 
SOUND OF SILVER DFA 85114 /CAPITOL 

MARLS BARKLEY 
ELSEWHERE DOWNTOWN 70003' / ATLANTICO 

IESTO 
EMENTS OF LIFE MAGIC MUZIK 1515 /ULTRA 

AFT PUNK 
^ UBIQUE VOL. I: 1993 -2005 VIRGIN 58405 

3JORK 
2""1 

VOLTA ELEKTRNATLANTIC 135868/AGO+ 

DEPECHE MODE 
NEE Sf E01PYiEMBCEVNIIEISFEMIIMAPFEE44216WBRA ) 

SIMIAN MOBILE DISCO 
ATTACK DECAY SUSTAIN RELEASE INTERSCOPE 009861AGA 

ARCHITECTURE IN HELSINKI 
ACES LIKE THIS POLYVINYL 139' 

EDERICO AUBELE 
N AMERICANA EIGHTEENTH STREET LOUNGE 117 

OHNNY VICIOUS 
1IVEMII PWSHITD BINCEANREMS RRMDN CE907NVINE+E 

HISTORIA OE UN IDOLO (DISCOS 605 /SONY BMG NORTE) 

2 CHRISTIAN CASTRO 
EL INDOMABLE (UNIVERSAL LATINO) 

3 3 
GRUPO MONTEZ DE DURANGO 
AGARRESEI (DISA) 

PESADO 
GRACIAS POR TU AMOR (WARNER LATINA) 

4 

5 

6 

8 

9 

17 

11 7 

LOS TIGRES DEL NORTE 
20 CORRIDOS PROHIBIDOS (FONOVISA /UG) 

MARTINEZ CRUZ PRESENTA LOS SUPER REYES 
EL REGRSO DE LOS REYES ( WARNER LATINA) 

LOS TUCANES DE TIJUANA 
LA MEJOR.. COLECCION: DE CANCIONES (UNIVISION /UG) 

ALACRANES MUSICAL 
AHORA Y SIEMPRE (UNIVISION /UG) 

LOS HUMILDES VS. LA MIGRA 
LOS HUMILDES VS. LA MIGRA (BCI LATINO /BCI) 

LOS BUKIS 
30 RECUERDOS INOLVIDABLES (FDNOVISNUG) 

LOS CUATES DE SINALOA 
LOS GALLOS MAS CAROS (SONY BMG NORTE) 

EL CHAPO DE SINALOA 
15 AUTENTICOS EXITOS (015A) 

BRAZEROS MUSICAL DE DURANGO 
LINEA DE ORO: LA ABEJA MIOPE Y MUCHOS EXITOS MAS... (RISA) 

LA ARROLLADORA BANDA EL LIMON 
LINEA DE ORO: EN LOS PUROS HUESOS Y MUCHOS EXITOS MAS (SISA) 

BANDA ARKANGEL R -15 
LA HISTORIA DE LA MERA MERA (DISCOS 605 /SONY BMG NORTE) 

DEta hr week of OCTOBER 6, 2007 For chart re :.rints call 646.654.4633 

91M' 

. 

14 

12 

10 

11 

1 1 

LOVESTONED 
JUSTIN TIMBERLAKE JIVE SAMBA 

LOVE IS GONE 
DAVID GUETTA FEATURING CHRIS WILLIS PERFECTO, ULTRA 

THE WAY I ARE 
4 i 

TIMBALIWD FEAT. KEN HKSON MOSFYELACKGROUNCINITERSCOPE 

DON'T STOP THE MUSIC 
RIHANNA SRP /DEF JAM /IDJMG 

5 1. 

3 D/ 

7 11 

6 1E 

8 1E 

10- 2, 

11 1' 

13 9 

45 

2 

(ADONNA 
NFESSIONS ON A DANCE FLOOR WARNER BROS. 49460' 

ASKADE 
INS THE NIGHT ULTRA 1567 

ARIOUS ARTISTS 
REVER FREESTYLE RAZOR 8 TIE 89147 

, 24 JOHNNY BUDZ & CATO K 
ULTRAWEEKEND 3 ULTRA 1532 

26 25 
SHE WANTS REVENGE 

.. .., AE VIAN WWI PEAFBC1MSAAWIESSGDFEN 0055871CÁ 

9 7 

15 1E 

12 

19 

17 

2 

20 

5 

3 

10 

5 

6 

WHITE LIES 
PAUL VAN DYK FEATURING JESSICA SUTTA MUTE 

STOP ME 
MAN( RONSON FEAT. DANIEL MERRIMAT ER ALLEIO'RCMWIS 

UMBRELLA 
RIHANNA FEATURING JAY-2 SRP /DEF JAM /IDJMG 

FEELS LIKE HOME 
MECK FEATURING DINO YOSHITOSHI /DEEP DISH 

PUT 'EM UP 
EOUN ROBBINS 

STRANGER 
HILARY DUFF HOLLYWOOD 

CARRY ME AWAY 
CHRIS LAKE FEATURING EMMA HEWITT NERVOUS 

I WANT YOUR SOUL 
ARMAND VAN HELDEN ULTRA 

AGAIN 
KIM LEONI ROBBINS 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY /GEFFEN 

GET DOWN 
TODD TERRY STRICTLY RHYTHM 

HOLD IT, DON'T DROP IT 
JENNIFER LOPEZ EPIC 

GLAMOROUS 
FERGIE FEATURING LUDACRIS WILL.I.AM /ABM / INTERSCOPE 

ELECTROPOP 
JUPITER RISING CHIME 

TIME 
SPEAKERBOX FEAT. MICHELLE SHAPROW TRACKWORKS 

-- 18 6 
RELAX, TAKE IT EASY 

18 CASABLANCA/UNIVERSAL REPUBLIC 

IN 
®MY ARMS 

PLUMB CURB 

? WAIT FOR YOU 
. I ELLIOTT PANTIN HICKORY n 

STRONGER 
' AMITE WEST ROC- A- FELLNDEF JAM /IDJMG 

GIRL, I TOLD YA 
VALERIA INTERSCOPE 

GIMME MORE 
BRITNEY SPEARS JIVE/ZOMBA 

Go to wwN.billboard -biz for complete chart data 61 
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11NITI=I) KINGDOM ; Z 
SINGLES 

g3 

1 

2 5 

3 2 

4 

5 4 

6 NEW 

7 10 

8 21 

9 i 

(THE OFFICIAL UK CHARTS CO.) SEPTEMBER 23. 2007 

BEAUTIFUL GIRLS 
SEAN KINGSTON BELUGA HEIGHTS /EPIC 

AYO TECHNOLOGY 
50 CENT FT. JUSTIN TIMBERLAKE SHADY /AFTERMATH / INTERSCOPE 

HEY THERE DELILAH 
PLAIN WHITE TO FEARLESS /HOLLYWOOD 

STRONGER 
KANYE WEST ROC- A- FELLA/DEF JAM 

1973 
JAMES BLUNT ATLANTIC /CUSTARD 

DELIVERY 
BABYSHAMBLES PARLOPHONE 

SHE'S SO LOVELY 
SCOUTING FOR GIRLS EPIC 

THE PRETENDER 
FOR FIGHTERS ROSWELL /RCA 

SHUT UP AND DRIVE 
RIHANNA SRP /DEF JAM 

10 9 
THE WAY I ARE 
TIMBERLAND FT. KERI HILSON INTERSCOPE 

AUSTRALIA 

TM 

GERMANY ._ 
SINGLES 

3 (MEDIA CONTROL) SEPTEMBER 25. 2007 

1 

3 

6 

HAM MA! 
COLCHA CANDELA URBAN 

1973 
JAMES BLUNT ATLANTIC 

DONT STOP THE MUSIC 
RIHANNA SRP /DEF JAM 

AYO TECHNOLOGY 
50 CENT FT. JUSTIN TIMBERLAKE INTERSCOPE 

5 4 
VOM SELBEN STERN 
ICH + ICH POLMOOR 

6 NEW STRICTLY PHYSICAL 
MONROSE STARWATCH 

8 

9 

10 

7 THE WAY I ARE 
TIMBERLAND FT. KERI HILSON INTERSCOPE 

5 
THE QUESTION IS WHAT IS THE QUESTION 
SCOOTER SHEFFIELD 

NEW 
LOVESONGS (THEY KILL ME) 
CINEMA BIZARRE ISLAND 

9 
PRISON BREAK ANTHEM 
AZAD URBAN 

411111111MEIMPIAT` 

CANAI)A C^9 

Hlts of the World is compiled at BOlboard /London. RE =Re -Entry 

OCT 
6 

2007 

. . Q F 

JAPAN 
SINGLES 

ßy7! W 
3^ 3 (SOUNDSCAN JAPAN) SEPTEMBER 25. 2007 

NEW 

NEW 

4 

NEW 

NEW 

2 

9 

9 5 

10 NEW 

TALKIN' 2 MYSELF (CD /DVD) 
AYUMI HAMASAKI AVEX TRAX 

KOKO NI IRU YO FT. TERUMA AOYAMA 
SOUL JA UNIVERSAL 

EIEN NI (FIRST LTD VERSION) 
KINKI KIDS JOHNNY'S ENTERTAINMENT 

BEAUTIFUL WORLD /KISS & CRY 
HIKARU UTADA EMI 

SHINE /RIDE ON (CD /DVD) 
TOHOSHINKI AVEX TRAX 

TALKIN' 2 MYSELF 
AYUMI HAMASAKI AVEX TRAX 

Al NO UTA (CD+DVD) 
KUMI KODA AVEX TRAX 

NHK MINMA NO UTA OSHIRI- KAJIRI..(CD /DVD) 
VARIOUS ARTISTS AMUSE -PICTURES 

HAPPINESS 
ARASHI J -STORM 

TSUNAI DE TE 
YOU HITOTO COLUMBIA 

FRANCE 
SINGLES. 

3 3 (ARIA) 

1" NEW 
IN THIS LIFE 

2 
SEAN KINGSTON EPIC 

DELTA GOOOREM SONY BMG 

BEAUTIFUL GIRLS 

SEPTEMBER 23. 2007 

3 , BIG GIRLS DON'T CRY 

4 

5 'JEW 

6 5 

7 3 

8 NEW 

FERGIE ABM 

STRONGER 
KANYE WEST ROC -A- FELLA /DEF JAM 

THE WAY I ARE 
TIMBERLAND FT KERI HILSON INTERSCOPE 

SHUT UP AND DRIVE 
RIHANNA SRP /DEF JAM 

THNKS FR TH MMRS 
FALL OUT BOY MERCURY 

HOW FAR HAVE WE COME 
MATCHBOX 20 ATLANTIC 

9 6 

10 

DANCE FLOOR ANTHEM 
GOOD CHARLOTTE EPIC /DAYLIGHT 

CANT TOUCH IT 
RICKI -LEE PUBLIC OPINON 

SPAIN 
SINGLES 

á3 (PROMUSICAE /MEDIA) SEPTEMBER 26, 2007 

THE SHOW MUST GO ON 
INNOCENCE BLANCO V NEGRO 

6 

2 11 

1 

HIMNO OFICIAL DEL SEVILLA FC 
EL ARREBATO CAPITOL 

AMARANTH 
NIGHTWISH SPINEFARM 

4 'dEW 
TIERRA DE LIBERTAD 
MEDINA AZAHARA AVISPA 

5 NEW 
AERODYNAMIK /LA FORME 
KRAFTWERK EMI 

6 NEW 
MI GORRA ES MI CORONA 
SPANISH FLY URBAN 

7 4 

8 2 

9 3 

10 20 

LEOPARDO NO VIAJA 
LEOPARDO NO VIAJA D.R.O. 

LOS RAPEROS NUNCA NUEREN 
SHOTTA BOA 

SHINE ON ME 
OUIS 8 FERRAN FT. TIKARO J MATINEE /HOUSE WORKS 

BORN SLIPPY 
DJ JOE K BLANCO Y NEGRO 

IRELAND 

SINGLES 

4!W 

r3 
r4 

(SNEP/IFDP/TITE-LIVE) SEPTEMBER 25. 2007 

1 1 

2 2 

3 3 

4 4 

5 5 

6 7 

7 6 

S NEW 

GARCON 
ROUIE AZ 

KAMATE 
ORA MATE MUSIC ONE 

THE WAY I ARE 
TIMBERLAND FT. KERI HILSON INTERSCOPE 

4 MOTS SUR UN PIANO 
PATRICK FIORI /JEAN -JACQUES GOLDMAN RCA 

MOI. .. LO LITA 
JULIEN DORE JIVE 

LOVE TODAY 
MIKA CASABLANCA /ISLAND 

PARCE QUON SAIT JAMAIS 
CHRISTOPHE MAE WARNER 

LUCKY 
LUCKY TWICE FAMILY TREE 

DOUBLE JE 
CHRISTOPHE WILLEM VOGUE 

10 NEW 
SORRY, BLAME IT ON ME 
AKON KONVICT/UPFRONT/SRC/UNIVERSAL 

1=3 á3 IFIMUNIELSENI SEPTEMBER 24. 2007 

1 1 
VASCO EXTENDED PLAY 

2 8 

3 2 

4 '1 

5 NEW 

6 3 

7 14 

8 5 

9 13 

10 18 

VASCO ROSSI CAPITOL 

DAMELA SI 
ANAMOR AAA 

1973 
JAMES BLUNT ATLANTIC /CUSTARD 

THE SINGLES COLLECTION TOUR EDITION 
VASCO ROSSI CAPITOL 

VOCI SU VOCI 
STUDIO 3 NEW 

RELAX TAKE IT EASY 
MIKA CASABLANCA/ISLAND 

BEAUTIFUL GIRLS 
SEAN KINGSTON BELUGA HEIGHTS /EPIC 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

MONSOON 
TOKIO HOTEL ISLAND 

AMARANTH 
NISHTWISH SPINEFARM 

$ (GLF) 

16 

SEPTEMBER 21.2007 

100 AR FRAN NU (BLUNDAR) 
MARTIN STENMARCK UNIVERSAL 

INGENTING 
KENT RCA 

OM DU LAMNADE MIG NU 
LARS WINNERBACK I DUETT MED MISS LI UNIVERSAL 

IF ONLY YOU 
DANNY FT. THERESE ARIOLA 

ANYTHING 
MICHEL FUENTES PYJAMA 

1 !NEW PAUL POTTS 
ONE CHANCE SYCO 

2 

3 

4 

NEW 
JAMES BLUNT 
ALL THE LOST SOULS ATLANTIC /CUSTARD 

JENS LEKMAN 
NIGHT FALLS OVER KORTEDALA SERVICE 

MONEYBROTHER 
2 

MOUNT PLEASURE BURNING HEART 

5 3 
ELVIS PRESLEY 
THE ESSENTIAL ELVIS PRESLEY RCA 

á- 3 (IRMA/CHART TRACK) 

1 BEAUTIFUL GIRLS 
SEAN KINGSTON BELUGA HEIGHTS /EPIC 

SEPTEMBER 21.2007 

2 2 
HEY THERE DELILAH 
PLAIN WHITE TS HOLLYWOOD 

3 5 
AYO TECHNOLOGY 
50 CENT FT. JUSTIN TIMBERLAKE INTERSCOPE 

4 3 STRONGER 
KANYE WEST ROC -A- FELLA /DEF JAM 

THE WAY I ARE 
TIMBERLAND FT. KERI HILSON INTERSCOPE 

ALBUMS 
1 NEW 

2 1 

3 2 

4 NEW 

5 3 

JAMES BLUNT 
ALL THE LOST SOULS ATLANTIC /CUSTARD 

50 CENT 
CURTIS AFTERMATH /G- UNIT / INTERSCOPE 

KANYE WEST 
GRADUATION ROC- A- FELLAiDEF JAM 

DECLAN O'ROUKE 
BIG BAD BEAUIFUL WORLD NO RECORDS 

PADDY CASEY 
ADDICTED TO COMPANY PART 1 COLUMBIA 

62 Go to www.billboard.biz for complete chart data 

tY 
(NIELSEN BOS/SOUNOSCAN) 

t 
1 STRONGER 

OCTOBER 6, 2007 

KANYE WEST ROC -A- FELLA /DEF JAM /UNIVERSAL 

2 2 
THE WAY I ARE 
TIMBAWAI FT. KEW ISLAM MOSLEV/BIACKGROUNOWTERSCOPFNMVERSAL 

3 3 
HEY THERE DELILAH 
PLAIN WHITE T'S FEARLESS /HOLLYWOOD /UNIVERSAL 

4 5 
HOW FAR WE'VE COME 
MATCHBOX TWENTY MELISMA /ATLANTIC /WARNER 

5 6 
LOVESTONED 
JUSTIN TIMBERLAKE JIVE. /SONY BMG 

6 4 
BIG GIRLS DON'T CRY 
FERGIE WILL .I.AM /A&M /INTERSCOPE /UNIVERSAL 

7 WAKE UP CALL 
MAROON 5 A&M /OCTONE /UNIVERSAL 

8 8 
SHUT UP AND DRIVE 
RIHANNA SRP /DEF JAM /UNIVERSAL 

9 47 
1, 2 3, 4 
FEIST ARTS 8 CRAFTS 

10 9 BEAUTIFUL GIRLS 
SEAN KINGSTON BELUGA HEIGHTS /EPIC /SONY BMG 

BRAZIL 

2 

3 

(SUCESSO MAGAZINE) 

1 VARIOUS ARTISTS 
SEPTEMBER 18.2007 

PARAISO TROPICAL - INTERNACIONAL SOM LIVRE 

7 
VARIOUS ARTISTS 
AS MÚSICAS DO PROGRAMA AMAURY JR. UNIMAR 

2 

4 5 

5 NEW 

6 6 

7 8 

8 10 

9 3 

10 NEW 

SANDY & JUNIOR 
ACUSTICO MTV UNIVERSAL 

BRUNO & MARRONE 
ACUSTICO II - VOLUME 1 SONY SMG 

DJAVAN 
MATIZES LUANDA/UNIMAR 

BRUNO & MARRONE 
ACUSTICO II - VOLUME 2 SONY BMG 

CESAR MENOTTI & FABIANO 
PALAVRAS OE AMOR - AD VIVO (SLIDEPAC) UNIVERSAL 

VARIOUS ARTISTS 
HIGH SCHOOL MUSICAL 2 WALT DISNEY 

IVETE SANGALO 
IVETE NO MARACANA MULTISHOW AO VIVO... UNIVERSAL 

MARIA RITA 
SAMBA MEU WARNER 

NEW ZEALAND 
SINGLES 

Mgr 
aW x 
ís-3 3 (RECORD PUBLICATIONS LTD.) SEPTEMBER 26, 2007 

AYO TECHNOLOGY 
50 CENT FT. JUSTIN TIMBERLAKE SHADY/AFTERMATH/INTERSCOPE 

STRONGER 
KANYE WEST ROC -A- FELLA /DEF JAM 

1 1 

2 2 

3 9 

4 5 

5 3 

A BAY BAY 
HURRICANE CHRIS SONY BMG 

ME LOVE 
SEAN KINGSTON SONY BMG 

SORRY, BLAME IT ON ME 
AKON KONVICT /UPFRONT'SRC /UNIVERSAL 

ALBUMS 

NEW 

2 NEW 

3 1 

5 

JAMES BLUNT 
ALL THE LOST SOULS ATLANTIC /CUSTARD 

KANYE WEST 
GRADUATION ROC- A- FELLAWDEF JAM 

50 CENT 
CURTIS AFTERMATH /G- UNIT /INTERSCOPE 

VARIOUS ARTISTS 
HIGH SCHOOL MUSICAL 2 DISNEY 

SALMONELLA DUB 
HEAL ME VIRGIN 

L:n 

EURO 
DIGITAL TRACKS 

3 3 

2 

3 

4 , 

(NIELSEN SOUNDSCAN INTERNATIONAL) OCTOBER 6, 2007 

1973 (ALBUM VERSION) 
JAMES BLUNT CUSTARD /ATLANTIC 

BEAUTIFUL GIRLS 
SEAN KINGSTON BELUGA HEIGHTS /KOCH /EPIC 

STRONGER 
KANYE WEST ROC -A- FELLA /DEF JAM 

HEY THERE DELILAH 
PLAIN WHITE IS FEARLESS/HOLLYWOOD 

5 AYO TECHNOLOGY 
50 GENT FT JUSTIN TRBEMAKE EMBALM BW SHAOV /AFTERMATWINTENSCOPE 

6 DON'T STOP THE MUSIC 
RIHANNA SRP /DEF JAM 

7 BIG GIRLS DON'T CRY 
FERGIE WILL.I.AM /A &M/INTERSCOPE 

8 UMBRELLA 
RIHANNA FE JAY -Z SRP /DEF JAM 

9 AYO TECHNOLOGY (EXPLICIT VERION) 
50 CENT FL JUSTIN TIMBERLAKE 81P HARM SHADY /AFTERMNTH1MERSCOPE 

10 SHE'S SO LOVELY 
` SCOUTING FOR GIRLS EPIC 

11 SHUT UP AND DRIVE 
RIHANNA SRP /DEF JAM 

12 UMBRELLA (ALBUM VERSION) 
RIHANNA FT. JAY -Z SRP /DEF JAM 

13 THE WAY I ARE 
TIMBALAND FT. KERI HILSON MOSLEY/BLACKGROUNOpNTERSCOPE 

14 1.1 
MAMMA! 
COLCHA CANDELA HOMEGROUNO /STYLEHEADS 

15 to T A (R ED 
TIMBALHE IIWAY ND FT. KERI 

I 

HILSON MADIO OSLEM /BLACKGRIT) OUND/INTERSCOPE 

16 THE PRETENDER 
FOU FIGHTERS ROSWELL /RCA 

17 ? ̂dP,v 
SORRY, BLAME IT ON ME 
AKON KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 

18 ?,E RELAX, TAKE IT EASY 
MIKA CASABLANCA/ISLAND 

19 'iEt/ 1, 2, 3, 4 
FEIST CHERRYTREE /POLYDOR /INTERSCOPE 

20 20 
LAMENTO BOLIVIANO (XTM REMIX) 

. .... DANI MATA UNIVERSAL 

FLANDERS r 
SINGLES 

3 á3 (ULTRATOP /GFK) 

1 2 
MEGA MINDY TIJD 
MEGA MINDY STUDIO 100 

SEPTEMBER 26.2007 

2 3 
THE WAY I ARE 
TIMBERLAND FT. KERI HILSON INTERSCOPE 

3 1 
SCARS 
STAN VAN SAMANG CAPITOL 

4 4 
VOYAGE VOYAGE 
KATE RYAN ARS 

6 
RELAX TAKE IT EASY 
MIKA CASABLANCA /ISLAND 

ALBUMS 
1 

2 

VARIOUS ARTISTS FRA 
BRAVEAS CLOUSEAU CAPITOL 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA /ISLAND 

3 MANU CHAO 
LA RADIOLINA BECAUSE 

50 CENT 
CURTIS INTERSCOPE 

JAMES BLUNT 5 Z7,ß,. 
ALL THE LOST SOULS ATLANTIC /CUSTARD 

ARGENTINA ® 
ALBUMS 

3 3 ICAPIFI SEPTEMBER 21. 2007 

i NEW 

2 1 

3 3 

4 2 

6 NEW 

7 5 

8 NEW 

9 NEW 

10 NEW 

ANDRES CALAMARO 
LA LENGUA POPULAR DRO 

RICARDO ARJONA 
QUIEN DIJO AYER SONY BMG 

VARIOUS ARTISTS 
HIGH SCHOOL MUSICAL 2 WALT DISNEY 

LOS PIOJOS 
CIVILAZACION DBN 

SODA STEREO 
ME VERAS VOLVER SONY BMG 

MANU CHAO 
LA RADIOLINA BECAUSE 

VARIOUS ARTISTS 
PATITO FEO EMI 

FITO PAEZ 
RODOLFO SONY EMS 

BAJOFONDO TANGO CLUB 
MAR DULCE UNIVERSAL 

VARIOUS ARTISTS ARG 
ACTUAR, BAILAR, CANTAR SONY BMG 

Data for week of OCTOBER 6, 2007 I CHARTS LEGEND on Page 64 
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=3 

2 2 

3 4 

4 3 

5 5 

6 7 

7 6 

8 11 

9 8 

10 10 

11 12 

12 9 

13 

14 14 

15 1 

4 
1 JEW 

2 NEW 

3 1 

4 4 

5 2 

6 3 

7 [JEW 

8 37 

9 5 MIKA 
LIFE IN CARTOON MOTION CASABLANCA /ISLAND 

EUROCHARTS S 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES ANO 

ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. SEPTEMBER 26, 2007 

1973 
JAMES BLUNT ATLANTIC /CUSTARD 

THE WAY I ARE 
TIMBERLAND FT. KEBI HILSON INTERSCOPE 

AYO TECHNOLOGY 
50 CENT FT. JUSTIN TIMBERLAKE INTERSCOPE /SHADY /AFTERMATH 

BEAUTIFUL GIRLS 
SEAN KINGSTON BELUGA HEIGHTS /EPIC 

HEY THERE DELILAH 
PLAIN WHITE T'S HOLLYWOOD 

GARCON 
KOXIE AZ 

STRONGER 
KANYE WEST ROC- A- FELLA/DEF JAM 

HAMMA! 
COLCHA CANDELA URBAN 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

.12 ARTIST 
36 TITLE IMPRINT 8 NUMBER / DISTRIBUTING LAI 

1 4 

HOT SNOT 
DEBIT 

2 '4 

#1 
4WKS 

ARTIST 
so TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENDS 
AMAZING GRACE GAITHER MUSIC GROUP 2725/EMI CMG 

CASTING CROWNS 
THE ALTAR AND THE DOOR BEACH STREETS. 117/PRNIDENT- INTEGRITY 

THOUSAND FOOT KRUTCH 
THE FLAME IN ALL OF US TOOTH 8 TAIL 824" E 

MERCYME 
COMING UP TO BREATHE INO 3872 /PROVIDENT -IN :Low r 

FLYLEAF 
FLYLEAF A&M/OCTONE 650005 /IGA 

TRIN -I -TEE 5:7 

GREATEST 
GAINER 

ALAN JACKSON 
l'HCCIUUS MEMORIES 

8 4 
POINT OF GRACE 
HOW YOU LIVE VJORU -CURB 887090 

20 

7 31 
TOBYMAC 
(PORTABLE SOUNDS) FOREFRONT 0379/EMI GM. 

72 
CHRIS TOMLIN 
SEE THE MORNING SIXSTEPS /SPARROW 2828/EMI 7MG 11 

5 3 ' 
HILLSONG 
SAVIOUR KING HILLSONG /INTEGRITY 4257 /PROWRENT- INTEGRI -Y 

MO 13 75 MAT KEARNEY 
' NOTHING LEFT TO LOSE AWARE /COLUMBIA / INPOP 380ÆM1 CNTE 

BIG GIRLS DON'T CRY 
FERGIE WILL,I,AM /ABM / INTERSCOPE 

KAMATE 
ORA MATE MUSIC ONE 

RELAX TAKE IT EASY 
MIKA CASABLANCAISLAND 

DONT STOP THE MUSIC 
RIHANNA SRP, DEF JAM 

4 MOTS SUR UN PIANO 
PATRICK FIORI /JEAN- JACQUES GOLDMAN RCA 

MOI...LOLITA 
JULIEN DORE JIVE /VOGUE 

ALBUMS 

SANS DATA 
COMIILED 

Ill 
-_ 

SCII 

SoadScaa 

See Chart Legend for rul s aM e,panatio f. 2007, N:e!sen Business Medía. Inc. and Nielsen SoundScan. Inc All rights reserved 

SEPTEMBER 26. 2007 

JAMES BLUNT 
ALL THE LOST SOULS ATLANTIC /CUSTARD 

MARK KNOPFLER 
KILL TO GET CRIMSON MERCURY 

50 CENT 
CURTIS AFTERMATH'G.IIIJIT'INTERSCOPE 

AMY WINEHOUSE 
BACK TO BLACK 1. 

MANU CHAO 
LA RADIOLINA B L L 

12 10 7 THIRD DAY 
CHRONOLOGY, VOLUME TWO: 2001 -2006 ESSENTIAL ' TM39,PROVIDE-JT- IN-EGRITY 91 

13 6 8 

15 15 51 

16 14 9 

17 

MANDISA 
TRUE BEAUTY SPARROW 5720 /EMI CMG 

NICHOLE NORDEMAN 
RECOLLECTION: THE BEST OF NICHOLE NORDEMAN ,PARROW 8615 /EMI CMG 

VARIOUS ARTISTS 
WOW HITS 2007 WORD- CURB /PROVIDENT -INTEGRITY 7196 /EMI CMG 

BARLOWGIRL 
HOW CAN WE BE SILENT FERVENT 887197 /WORD-CURB 6) 

NEi_;: 
MONK & NEAGLE 
THE TWENTY -FIRST TIME REUNION 10115 /PROVIDENT- INTEGRIT` 

1$ é 12 4 
SHANE & SHANE 
PAGES INPOP 1403 /EMI CMG 

16 51 SKILLET 
ï: COMATOSE ARDENT /SRE /LAVA 2546 /PROVIDENT- INTEGRITY 

22 10 
TODD ACNE 
BETTER BUESTIONS 

31 30 2 

32 27 18 

33 26 35 

34 32 26 

35 29 25 

36 31 56 

4) 46 50 

38 34 47 

35 01 

WOMEN OF FAITH WORSHIP TEAM 
AMAZING FREEDOM MYRRH 887174/WORD -CURB 

BILL 8 GLORIA GAITHER WITH THE HOMECOMING FRIENDS 
HOW GREAT THOU ART GAITHER MUSIC GROUP 2726/EMI CMG 

RUSH OF FOOLS 
RUSH OF FOOLS MIDAS 0' 50 /EMI CMG 

JON MCLAUGHLIN 
INDIANA ISLAND 008882/EMI CMG 

VARIOUS ARTISTS 
MAX LUCADO: 3:16: SONGS OF HOPE INDELIBLE CREATIVE GROUP 70012/WORD -CURB 

UNITED 
ALL OF THE ABOVE HILLSONG AUSTRALIA/INTEGRITY 4174 /PROVIDENT -INTEGRITY 

LEELAND 
SOUND OF MELODIES ESSENTIAL 10812 /PROVIDENT- INTEGRITY 

THIRD DAY 
CHRONOLOGY: VOLUME ONE: 1006-2000 ESSENTIAL 10838/PROVIDENT- INTEGRITY (D 

J MOSS 
V2... PAJAM / GOSPO CENTRIC 87214 /PROVIDENT -INTEGRITY 

VARIOUS ARTISTS 
THREE WOODEN CROSSES WORD -CURB 886582 

MARK SCHULTZ 
BROKEN 8 BEAUTIFUL WORD -CURB 886570 

NEWSBOYS 
GO INPOP 1383/EMI CMG 

40 NEW 

41 NEW 

42 

WARDENT/INO/COLUMBIA 254r PROVIDENT- IFTEGTITV 

25 47`+ 
JEREMY CAMP 
BEYOND MEASURE BEC 3723/EMI CMG (2, 

21 60 RED 
END OF SILENCE ESSENTIAL 10807 /PROVIDENT- INTEGP' 7 

23 17 25 THE ALMOST. 
SOUTHERN WEATHER TOOTH 8 NAIL 2481/EMI CMG 

24 19 4 
CAEDMON'S CALL 
OVER DRESSED INO 4244 /PROVIDENT -INTEGRITY 

RELIENT K 
FIVE SCORE AND SEVEN YEARS AGO GOTEE/CAPITOL 0592/EMI EMS O 

RE-EFtRV 

KIRK FRANKLIN 
HERO FO YO SOUL; GOSPO CENTRIC 71019 /PROVIDENT -INTEGRITY 

WOMEN OF FAITH 
I WILL BE FREE: 10 SONGS TO LIFT A WOMAN'S SPIRIT MYRRH 887175/WORD -CURB 

PAUL BALOCHE 
OUR GOD SAVES INTEGRITY 4221 /PROVIDENT- INTEGRITY 

NEEDTOBREATHE 
THE HEAT ATLANTIC 238E24 /WORD -CURB 

MICHAEL W. SMITH 
STAND REUNION 10109 /PROVIDENT- INTEGRITY 

39 6` CHRIS RICE 
WHAT A HEART IS BEATING FOR EB +FLO /INO 4215 /PROVIDENT- INTEGRITY 

3 
SANDI PATTY 
FALLING FORWARD INO 4)11 /PROVIDENT- INTEGRITY r :r KIDS IN THE WAY 
A LOVE HATE MASGUERACE FLICKER 10849 /PROVIDENT- INTEGRITY 

2, NICOLE C. MULLEN 
SHARECROPPER'S SEED: VOLUME 1 WORD -CURB 887144 

HAWK NELSON 
SMILE. IT'S THE END OF TIE WORLD TOOTH 8 NAIL 5613 /EMI CMG 

AE -EFTRO 
33MILES 
33MILES IRO 4171 /PROV DENT -INTEGRITY 1111 

SWITCHFOOT 
OBI GRAVITY SPARROW /COLUMBIA 0113/EMI CMG 

KANYE WEST 
GRADUATION R07 LLLA/DEF JAM 

HIM 
VENUS DOOM SIRE 

LUCIANO PAVAROTTI 
PAVAROTTI FOREVER UNIVERSAL 

10 6 

11 NEW 

12 9 

13 7 

14 40 

15 39 

RIHANNA 
GOOD GIRL GONE BAD SRP /DEF JAM 

SEMINO ROSSI 
EINMAL JA - IMMER JA KOCH 

TIMBALAND 
TIMBALAND PRESENTS SHOCK VALUE INTERSCOPE 

KT TUNSTALL 
DRASTIC FANTASTIC RELENTLESSNIRGIN 

GLORIA ESTEFAN 
90 MILLAS EPIC 

DIANA KRALL 
THE VERY BEST OF VERVE 

g3 4 
1 1 

2 2 

3 3 

4 4 

5 6 

6 5 

7 8 

8 7 

9 17 

10 46 

11 10 

12 9 

15 

13 

12 15 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED ANO 

TABULATED BY NIELSEN MUSIC CONTROL. SEPTEMBER 26, 2007 

1973 
JAMES BLUNT CUSTARD /ATLANTIC 

BEAUTIFUL GIRLS 
SEAN KINGSTON SONY BMG 

BIG GIRLS DON'T CRY 
FERGIE WILL.LAM /ABM / INTERSCOPE 

WHEN YOU'RE GONE 
AVRIL LAVIGNE RCA 

HEY THERE DELILAH 
PLAIN WHITE TS HOLLYWOOD 

THE WAY I ARE 
TIMBERLAND FT. NERI HILSON INTERSCOPE 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /POLYDOR 

AYO TECHNOLOGY 
50 CENT FT. JUSTIN TIMBERLAKE SHADY /AFTERMATH /INTERSCOPE 

SORRY, BLAME IT ON ME 
AKON KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 

LOVESTONED /I THINK SHE KNOWS INTERLUDE 
JUSTIN TIMBERLAKE 

HOW TO SAVE A LIFE 
THE FRAY EPIC 

KI DIT MIE 
MAGIC SYSTEM EMI 

RELAX, TAKE IT EASY 
MIKA CASABLANCA /ISLAND 

LOVE IS GONE 
DAVID GUETTA 8 CHRIS WILDS VIRGIN 

1 

ARTIST 
3á TITLE IMPRINT 8 NUMBER / DISTRIBUTING LAI, 

#1 
3WKS 

3 
ISRAEL & NEW BREED 

5 

6 

7 

6 

9 

1C 

2 12 

3 3' 

4 3 

6 34 

5 24 

8 20 

7 25 

41 52 

12 9 8£ 

13 104 

14 3 

6 25 

A DEEPER LEVEL: LIVE INTEGRITY /COLS. ' 986 /STNY MUSIC 1,9 

TRIN -I -TEE 5:7 
T57 SPIRIT RISING 0402 /MUSIC WORLD 

BYRON CAGE 
LIVE AT THE APOLLO: THE PROCLAMATION GOSPO t I14/PR)WDEYT- INTEGRI I 

MARVIN SAPP 
THIRSTY VERITY 09433/ZOMBA 

THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN R KEE 
NOTHING BUT WORSHIP TYSCOT /NEW LIFENERITI i0026 /ZOMEA 

LEE WILLIAMS AND THE SPIRITUAL OC'S 
SO MUCH TO BE THANKFUL FOR MCG 7056 

VARIOUS ARTISTS 
WOW GOSPEL 2007 VERITY /WORD- CURB /EMI CMG 02499/ZOMIA 

THE CLARK SISTERS 
LIVE...ONE LAST TIME EMI GOSPEL 81094 

VARIOUS ARTISTS 
WOW GOSPM #1S:300FNE MEANEST GOSPEL MIS E1!B5 DN OAGNFRITYAVOV 7 CURB 0976420r. 

J MOSS 
V? PAJAMIGOSPO CENTRIC 87214 ZOMBA 

GREATEST 
GAINER 

JUANITA BYNUM & JONATHAN BUTLER 
GOSPEL GOES CLASSICAL FLOW .9ANAT SAI 

JUANITA BYNUM 
A PIECE OF MY PASSION f -JO/ 9301 

KIRK FRANKLIN 
HERO FO YO SOUL/GOSPO CENTRIC 71019;'Z01.' 

BEVERLY CRAWFORD 
LIVE IN LOS ANGELES .101 1271 

THE CANTON SPIRITUALS 
DRIVEN VERITY 10029 /ZOMBA 

NICOLE C. MULLEN 
SHARECROPPER'S SEED: VOLUME 1 WORD -CURB 887144 /WARA ER BROS. 

5 n, TYE TRIBBETT & G.A. 
VICTORY LIVE! INTEGRITY GOSPEL /COLUMBIA 77526 /SONY MAGIC 

0 32 
DEWAYNE WOODS & WHEN SINGERS MEET 
INTRODUCING DEWAYNE WOODS 8 VERBI SINGERS MEET LIT WATEIA0TTY 85333/ZOMBA 

MYRON BUTLER & LEVI 
41Jì:. STRONGER EMI GOSPEL 83642 

11 

1C 17 2pì YOLANDA ADAMS 
THE BEST OF ME ELEKTRANATLANTIC 156604/A(ß. 

ID 20 33 

18 1 

46 3 

glik 26 59 

AYIESHA WOODS 
INTRODUCING AYIESHA WOODS GOTEE 72966 

BISHOP G.E. PATTERSON 
HAVING CHURCH WITH THE SAINTS VOLUME 1 P. 506 

DA' T.R.U.T.H. 
OPEN BOOK CROSS MOVEMENT 30029 

116 CLIQUE 
AMPEO (EP) REACH 8037 

LECRAE 
AFTER THE MUSIC STOPS REACH 30021,CROS' ^i10O 

26 

4 3ó 
21 16 

27 2? 16 

28 23 72 

29 19 46 

30 28 46 

31 27 103 

32 25 95 

33 29 44 

34 24 13 

35 30 51 

4 51 

25 

40 ' 33 16 

35 3 

13 

38 22 

44 39 101 

49 6 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

RICHARD SMALLWOOD WITH VISION 
JOURNEY: LIVE IN NEW YORK VERITY 62226 /ZOMBA 

VARIOUS ARTISTS 
GOTTA HAVE GOSPB.I WNW 18150008 G( GIREGIMBOSPO l8JIMO COUJMIARtä6'SIMMISC 

NICOLE C. MULLEN 
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD -CURB 86569/WARNER BROS. 

BISHOP PAUL S. MORTON 
STILL STANDING TEHILLAH 6528 /LIGHT O+ 

KIRK FRANKLIN 
SONGS FROM THE STORM, VOLUME I FO YO SOUL/GOSPO CENTRIC 88401 / ZOMBA 

HEZEKIAH WALKER & LFC 
20 :55 THE EXPERIENCE VERITY 62829 /ZOMBA 

BYRON CAGE 
AN INVITATION TO WORSHIP GOSPO CENTRIC 71281 /ZOMBA 

PATTI LABELLE 
THE GOSPEL ACCORDING TO PATTI LABELLE UMBRELLA 970109 /BUNGALO 

BISHOP NOEL JONES PRESENTS THE CRY OF REFUGE SANCTUARY CHOIR 

WELCOME TO THE CITY TY5C0T 984159/TASEIS 

FRED HAMMOND 
FREE TO WORSHIP VERITY 85990/ZOMBA 04 

SMOKIE NORFUL 
LIFE CHANGING EMI GOSPEL 33347 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
THE GRAND FINALE: ENCOURAGE YOURSELF EMI GOSPEL 84547 

GEORGIA MASS CHOIR 
TELL IT SAVOY 7130 /MA_ACO 

BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY VOLUME 2 PODIUM 2505 

JONATHAN BUTLER 
BRAND NEW DAY MARANATHA! 971902 

VARIOUS ARTISTS 
TOP 25 GOSPEL PRAISE 8 WORSHIP SONGS MARANATHNWORD -CURB 971898NJARNER BRAS. 

TRIN -I -TEE 5:7 
HOLLA: THE BEST OF TRIV -I -TEE 5:7 LEGACY /GOSPO CENTRIC 11291/SONY BMG 

MAVIS STAPLES 
WE'LL NEVER TURN BACK ANTI- 86830 /EPITAPH 

ISRAEL & NEW BREED 
ALIVE IN SOUTH AFRICA NTEGRITY GOSPEL/EPIC 94893/SONY MUSIC 

VARIOUS ARTISTS 
THE VERY BEST OF PRAISE 8 WORSHIP VOWME 2 LEGACY VEROYGOSPO CENTRIC 1019G20MBA 

AMBASSADOR BOBBY JONES 
FAITH UNSCRIPTED SUNRISE 8046 

VARIOUS ARTISTS 
WOW GOSPEL 2006 EMI CMG/WORD -CURB 75160 /ZOMBA 

JOANN ROSARIO 
JOYOUS SALVATION F HAMMOND /VERITY 08065 /ZOMBA 

CHICAGO MASS CHOIR 
JUST HAVING CHURCH: LIVE NEW HAVEN 8073 

VARIOUS ARTISTS 
HIP HOPE HITS 2008 GO -EE 90118 

Data for week of OCTOBER 6, 2007 I For chart reprints call 646.654.4633 Go to www.billboard -biz for complete chart data 63 
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ARTIST 
TITLE II PRINT 8 NUMBER 

MOTION CITY SOUNDTRACK 
EVEN If IT KILLS ME 

DROPKICK MURPHYS 
THE MEANEST OF TIMES BORN 8 BRED 286012/ILG (15.9E 

SOUNDTRACK 
HAIRSPRAY NEW LINE 39089 (16.98) 

BETWEEN THE BURIED AND ME 
COLORS VICTORY 351 (13.98 

THE BLACK DAHLIA MURDER 
NOCTURNAL METAL BLADE 14642 (13.98) 

10 

11 

12 

13 

14 

CHIODOS 
BONE PALACE BALLET EQUAL VISION 141 (15.98) 

ELLIOTT YAMIN 
ELLIOTT YAMIN HICKORY 90019 (18.98) 

THE DONNAS 
BITCHIN' PURPLE FEATHER 1001' (13.98) 

SOUNDTRACK 
ONCE CANVASBACK/SONY MUSIC SOUNDTRAX 10586 /COLUMBIA (13.98) 

NEW . 

5:7 
,., T57 SPIRIT RISING 0402 /MUSIC WORLD (15.98) 

ASILAYDYING 
AN OCEAN BETWEEN US METAL BLADE 14632 (13.98) 

- JASON ALDEAN 
1 

RELENTLESS BROKEN 05W 7047 (17.98) 

19 3 

24 

21 15 1) SPOON 
GA GA GA GA GA MERGE 115.98) 

22 16 34 
TRACY LAWRENCE 
FOR THE LOVE ROCKY COMFORT 90012 (12.98) 

23 5 2 
ANIMAL COLLECTIVE 
STRAWBERRY JAM DOMINO 156" (15.98) 

24 4 3 
MANU CHAO 
LA RADIOLINA BECAUSE 68496 /NACIONAL (16.98) 

25 7 5 
THE NEW PORNOGRAPHERS 
CHALLENGERS MATADOR 770' (15.98) 

26 8 2 ICED EARTH 
FRAMING ARMAGEDDON: SOMETHEING WICKED PART 1 STEAMHAMMER 9818/SPV (17.98 

31 5 
MINUS THE BEAR 
PLANET OF ICE SUICIDE SQUEEZE 065' (15.98) 

28 3 
LUCIANO PAVAROTTI 
LUCNNO PAVNIOT RTEBEAB1f1BBROFML1NEMTDA,YRECAL PRCOUGTS 5Z3BíWDACV (19.9005MD) l± 

29 22 41 RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 (13.98) A 

DJ KHALED 
WE THE BEST TERROR SOUAD 4229/KOCH (17.98) 

TRAVIS TRITT 
THE STORM CATEGORY 5 500103 (18.98 

MINISTRY 
THE LAST SUCKER 13TH PLANET 005 /MEGAFORCE (16 98) 

SIXX: AM 
THE HEROIN DIARIES SOUNDTRACK ELEVEN SEVEN 171 (15.98) 

HIGH ON FIRE 
DEATH IS THIS COMMUNION RELAPSE 6705 (15.98) A 
RAMMSTEIN 
VOLKERBALL UNIVERSAL MUSIC GMBH 50716 (19.98 CD /DVD) (+ 

PINBACK 
AUTUMN OF THE SERAPHS' 

GREATEST 
GAINER 

FLIGHT OF THE CONCHORDS 
THE DISTANT FUTURE (EPI 

30 18 

31 103 LITTLE BIG TOWN 
THE ROAD TO HERE EQUITY 3010 (13.98) 

32 13 3 
EVERY TIME I DIE 
THE BIG DIRTY FERRET 085 (15.98) A 

4 
KOTTONMOUTH KINGS 
CLOUD NINE SUBURBAN NOIZE 79 (18.98) 

33 11 

34 

2 
ANI DIFRANCO 
CANON RIGHTEOUS BABE 055 (19.98) 

SCARY KIDS SCARING KIDS 
SCARY KIDS SCARING KIDS IMMORTAL 60039 (14.98) 

BEN LEE 
RIPE NEW WEST 6127" (16.98) 

LES SAW FAV 
LETS STAY FRIENDS FRENCHKISS 031 (12.98) 

THE 101 STRINGS ORCHESTRA 
HALLOWEEN MADACY SPECIAL PRODUCTS 52906 /MADACY (13.98 

38 40 35 
CRAIG MORGAN 

;;, LITTLE BIT OF LIFE BROKEN BOW 7797 (18.98) 

SOUNDTRACK 
RESIDENT EVIL: EXTINCTION LAKESHORE 33948 (18.98) 

40 26 3 
DJ SKRIBBLE 
THRIVEMIX 04 THRIVEDANCE 90766/THRIVE (19 98) 

41 33 29 
PETER BJORN AND JOHN 
WRITER'S BLOCK ALMOSTGOLD 002" (12.98) 

42 34 7 DROWNING POOL 
FULL CIRCLE ELEVEN SEVEN 140 (15.98) 

43 35 35 
VARIOUS ARTISTS 
FOREVER SOUL ROB MADACY SPECIAL PRODUCTS 52253 /MADACY (13.981 

44 42 77 BULLET FOR MY VALENTINE 
THE POISON TRUSTKILL 74 (13.98) A 

26 
VARIOUS ARTISTS 45 
#1 HITS OF THE 505 AND 60S MADACY SPECIAL PRODUCTS 52251 /MADACY (13.98) 

ARCADE FIRE 
NEON BIBLE MERGE 285' (14.98) 

47 41 

48 36 

49 50 

50 . 

9 
SILVERCHAIR 
YOUNG MODERN ELEVEN'. 255548 /EAST WEST (13.98) A 

5 
AIDEN 
CONVICTION VICTORY 349 (15.98) 

LOS HUMILDES VS. LA MIGRA 
LOS HUMILDES VS. LA MIGRA BCI LATINO 41593/BCI (6.98) 

THE COUNTDOWN SINGERS 
FOREVER DOS MADACY SPECIAL PRODUCTS 52381 /MADACY (13.98) 

See below for complete legend information. 

CH/ _15 
E N I) 

it\ 1011 1'1 /t1,` 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B /hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

® Where included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION 
CD /Cassette prices are suggested list or equivalent prices, which are projected from 
wholesale prices. 0 after price indicates album only available on DualDisc. CD /DVD 
after price indicates CD /DVD combo only available. 0 DualDisc available. 0 
CD /DVD combo available. indicates vinyl LP is available. Pricing and vinyl LP 
availability are not included on all charts. 

PI:MNrt, 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, computed by 
cross -referencing exact times of airplay with Arbitron listener data. The exceptions 
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and 
Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts 
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks 
and rank below No. 50. Songs are removed from the Hot R &B /Hip -Hop Songs and 
Hot R &B /Hip -Hop Airplay charts simultaneously if they have been on the Hot 
R &B /Hip -Hop Songs for more than 20 weeks and rank below No. 50. Songs are 
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have 
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are 
removed from Hot Country Songs if they have been on the chart for more than 20 
weeks and rank below No. 10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and rank below 
No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below 
No. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 weeks and rank 
below No. 15, if they have been on the chart for more than 26 weeks and rank below 
No. 10, or if they have been on the chart for more than 52 weeks and rank below 
No. 5. Songs are removed from the Adult Top 40, Adult R &B, and Hot Dance Airplay 
charts if they have been on the chart for more than 20 weeks and rank below No. 15 

(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and intemet sales reports collected, compiled, and provided by Nielsen 
SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled from a national 
subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
O CD single available. O Digital Download available. © DVD single available. 
© Vinyl Maxi -Single available. O Vinyl single available. O CD Maxi -Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR It Indicates title earned HitPredictor status in that particular format based on 
research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated on a 1 -5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are judged 
to have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, please visit 
www.hitpredictor.com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

ti tilNI PIa1Va1.`l 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 
500,000 albums (Gold). RIAA certification for net shipment of 1 million units 
(Platinum). RIAA certification for net shipment of 10 million units (Diamond). 
Numeral within Platinum or Diamond symbol indicates album's multi -platinum level. 
For boxed sets, and double albums with a running time of 100 minutes or more, the 
RIAA multiplies shipments by the number of discs and /or tapes. Certification for 
net shipments of 100,000 units (Oro). D Certification of 200,000 units (Platino). 
Y Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
multiplatinum level. O RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 

O RIAA gold certification for net shipment of 50,000 units for shortform or 
longform videos. RIAA platinum certification for net shipment of 50,000 units for 
video singles. RIRA platinum certification for sales of 100,000 units for shortform 
or longform videos. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. at RIAA platinum certification for sales of 100,000 units or $2 
million in sales at suggested retail price. O IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 
programs; or of at least 25,000 units and $1 million at suggested retail for 
non -theatrical titles. T3 IRMA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at retail for theatrically released programs, and 
of at least 50,000 units and $2 million at suggested retail for non -theatrical titles. 

TOP INDEPENDENT ALBUMS: Independent Albums are current titles that are sold via Independent 
distribution, including those that are fulfilled via major branch distributors. TASTEMAKERS: Top 
selling albums from a core panel of trend -setting independent and small -chain stores. WORLD: See 
charts legend for rules and explanations. BILLBOARD.BIZ CHART: A weekly spotlight on one of the 
charts that are updated weekly on billboard. biz, including ones that are exclusive to Billboard's 
websites. LO 2007, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

SALES DATA 
COMPILED BY 

I11CItil'il 

SoundScan 

OTASTEMAKERS. 

1 

ARTIST 
TITLE IMPRINTBNUMBER /DISTRIBUTING LABEL 

#1 
2 AVKS 

KANYE WEST 
GRADUATION ROC- A- FELLA/DEF JAM 009541 /I11JMG 

50 CENT 
CURTIS SHADY /AFTERMATH /INTERSCOPE 008931 " /IGA 

NEW 

NEW 

NEW 

NEW 

NEW 

NEW 

NEW 

NEW 

NEW 

DROPKICK MURPHYS 
THE MEANEST OF TIMES BORN 8 BRED 286012/ILG 

CHAMILLIONAIRE 
ULTIMATE VICTORY CHAMILLITARY /UNIVERSAL MOTOWN 008812 /UMRG 

EDDIE VEDDER 
INTO THE WILD (SOUNDTRACK) MONKEY WRENCH /J 15944/RMG 

MARK KNOPFLER 
KILL TO GET CRIMSON WARNER BROS. 281660 

TWISTA 
ADRENALINE RUSH 20.137 ATLANTIC 274044/AG 

BETWEEN THE BURIED AND ME 
111 COLORS VICTORY 351 

KT TUNSTALL 
DRASTIC FANTASTIC RELENTLESS 95618NIRGIN O 

HIGH ON FIRE 
DEATH IS THIS COMMUNION RELAPSE 6705 A 
JAMES BLUNT 
ALL THE LOST SOULS CUSTARD /ATLANTIC 286396/ÁG A 
M.I.A. 
KALA XL /INTERSCOPE 009659 " /IGA 

HIM 
VENUS DOOM SIRE 105980/WARNER EROS. 111 
BEN HARPER & THE INNOCENT CRIMINALS 
LIFELINE VIRGIN 93385 A 
THE BLACK DAHLIA MURDER 
NOCTURNAL METAL BLADE 14642 

ARTIST 
á3 3ó TITLE ','IcRINTBNUMBER /DISTRIBUTING LABEL 

3 2 :1 

4 I 13 

5 

6 i i7 

! 21 

9 .; 44 

®MANU CHAO 
LA RADIOLINA BECAUSE 68496 / NACIONAL 

CELTIC WOMAN 
A NEW JOURNEY MANHATTAN 75110/BLG 

RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 A 
ISRAEL dIZ" KAMAKAWIWO'OLE 
WONDERFUL WORLD BIG BOY 5911 /MOUNTAIN APPLE 

LOREENA MCKENNITT 
NIGHTS FROM THE ALHAMBRA QUINLAN ROAD /VERVE 009459/VG A 
VARIOUS ARTISTS 
CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247 /MADACY 

ANOUSHKA SHANKAR /KARSH KALE 
BREATHING UNDER WATER MANHATTAN 09539/BLG 

ANGELIQUE KIDJO 
DON WIN STARBUCKS 82967 /RAZOR 8 TIE 

LOREENA MCKENNITT 
AN ANCIENT MUSE QUINLAN ROADNERVE 007920/VG 

THE CELTIC TENORS 
REMEMBER ME TELARC 80667 

ZAP MAMA 
SUPERMOON HEADS UP 3132 

12 CIRQUE DU SOLEIL 
" CORTEO CIRQUE DU SOLEIL 25 A 

THE STARLITE SINGERS 
IRISH FAVORITES MADACY SPECIAL PRODUCTS 52835 /MADACY 

DOBET GNAHORE 
NA AFRIKI CUMBANCHA 4 /PUTUMAYO 

14, NEW 

15 RE -ENTRY 
BEBEL GILBERTO 
MOMENTO ZIRIGUIBOOM /CRAMMED DISCS 1133/SIX DEGREES 

TITLE 3 á3 
Vu ',A1RIBUTING LABEL (PRINCIPAL PERFORMERS, 

2 

3 

4 

5 2 2 

6 6 

7 3 2 

8 8 3 

9 1 

10 : 2 

11 7 2 

12 -- 

13 - 12 

14 1 

RGREY'S ANATOMY: SEASON THREE 
TOUCHSTONE TELEVISION / BUENA VISTA (,ELLEN POMPED /PATRICK DEMPSEY 

BLADES OF GLORY 
u REAMWORKS /PARAMOUNT (WILL FERRELL /JON HEUER) 

WILD HOGS 
TOUCHSTONE TELEVISION / BUENA VISTA (TIM ALLEN /JOHN TRAVOLTA) 

CHARMED: THE FINAL SEASON 
PARAMOUNT (HOLLY MARIE COMBS /ALYSSA MILANO) 

THE OFFICE: SEASON THREE 
NBC HOME VIDEO/UNIVERSAL STUDIOS (STEVE CARELL /JENNA FISCHER) 

300 
WARNER HOME VIDEO (GERARD BUTLER /LENA HEADEY) 

DISNEY PRINCESS ENCHANTED TALES: FOLLOW YOUR DREAMS 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT (ANIMATED) 

HEROES: SEASON 1 

NBC HOME VIDEO /UNIVERSAL STUDIOS (HAYDEN PANETTIERE/MASI OKA) 

SUPERNATURAL: THE COMPLETE SECOND SEASON 
WARNER BROS. TELEVISION/WARNER HOME VIDEO (JARED PADALECKI /JENSEN ACKLES) 

GEORGIA RULE 
UNIVERSAL STUDIOS HOME VIDEO/UNIVERSAL STUDIOS (JANE FONDA/LINDSAY LOHAN) 

DELTA FARCE 
LIONSGATE HOME ENTERTAINMENT (LARRY THE CABLE GUY /BILL ENGVALL) 

BONES: SEASON TWO 
20TH CENTURY FOX (DAVID BOREANAZ /EMILY DESCHANEL) 

THE HOLIDAY 
SONY PICTURES (CAMERON DIAZ/KATE WINSLET) 

TWO AND A HALF MEN: THE COMPLETE FIRST SEASON 
WARNER BROS. TELEVISION/WARNER HOME VIDEO (CHARLIE SHEEN /JON CRYER) 

THE DEVIL WEARS PRADA 
20TH CENTURY FOX (MERYL STREEP /ANNE HATHAWAY) 

64 I Go to www.billboard.biz for complete chart data Data for week of OCTOBER 6, 2007 

www.americanradiohistory.com

www.americanradiohistory.com


HOT VIDEOCLIPS & VIDEO SALES DATA 
MONITOR COMPLE3 BY COMPILED BY 

I11Cl5C11 I11CISc11 

BDS VideoScan 

Based on audience- weighted plays from MTV. VH1. BET and CMT, and non -weighted plays from 
eight other channels, as monitored by Nielsen Broadcast Data Systems. See Chart 

Legend Mr rules and explanations. 's- 2007. Nielsen Business Media. Inc. and 
Nìege, SoundScan. Inc. AP rights reserved. 

roN.:.. ..._ . _. ......., .._._.. ...._ .. ... .........:..:. 

IUSIC VIDEOS .a., ' .. .,.. :.... 

TITLE 
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE) 

RE-EIRRY #1 
WK 

2 E 

1104 6 4 

8 7 119 

8 

O 12 55 

10 194 

12 15 54 

13 4 2 

14 9 6 

15 11 4 

16 17 54 

17 13 4 

18 16 3 

19 14 4 

20 1871'; 

21 18 39 

23 25 239 

21 '82 

2E 
-,. 

22 

Principal Performers 

POPMART: LIVE FROM MEXICO CITY U2 
USA HOME ENTERTAINMENT /UNIVERSAL MUSIC & VIDEO DIST. 000903 (19.98 ND) z. 

TRAPPED IN THE CLOSET: CHAPTERS 13 -22 
JIVE ZOMBA VIDEO /SONY BMG VIDEO 711332 (19.98 DUD) 

VOLKERBALL 
UNIVERSAL MUSIC GMBH /FONTANA DISTRIBUTION 50716 (19.98 CD /DTD) 

GREATEST HITS 
WIND -UP VIDEO /SONY BMG VIDEO 13103 (13.98 CD /DVD) 

THE BEST OF THE JOHNNY CASH SHOW: DELUXE VERSION 
COLUMBIA NASHVILLE /LEGACY /SONY BMG VIDEO 704026 (38.98 DVD) 

KISSOLOGY: THE ULTIMATE KISS COLLECTION VOL. 2 1978 -1991 
VH -1 CLASSICS /UNIVERSAL MUSIC & VIDEO DIST. 00108 (34.98 DVD) 

EVERY SECOND COUNTS: DELUXE EDITION 
FEARLESS /HOLLYWOOD /UNIVERSAL MUSIC & VIDEO DIST. 000813 (19 98 CD /DVD) 

FAREWELL I TOUR: LIVE FROM MELBOURNE 
RHINO HOME VIDEO /WARNER MUSIC VISION 70423 (29.98 DVD) 

LIVE FROM RADIO CITY MUSIC HALL 
RHINO HOME VIDEO /WARNER MUSIC VISION 243708 (19.98 OVO) 

ELVIS: '68 COMEBACK SPECIAL 
SONY BMG VIDEO 70505 (19.98 DVD) 

PAST, PRESENT & FUTURE 
! FEN HOME VIDEO /UNIVERSAL MUSIC & VIDEO DIST. 001041 (18.98 CD /DVD) 

ELVIS: ALOHA FROM HAWAII 
cA.. SONY 8MG VIDEO 70507 (19.98 DVD) 

LIVE IN PARIS 
._AND VIDEO /UNIVERSAL MUSIC & VIDEO DIST. 000979 (21.98 CD /DVD) 

LIVE AT RADIO CITY 
.0'RCA/SONY BMG VIDEO 13101 (21.98 DVD) 

AMAZING GRACE 
'RING HOUSE VIDEO /EMM MUSIC VIDEO 44773 (19.98 DVD) 

A NEW JOURNEY: LIVE AT SLANE CASTLE, IRELAND 
'.',' /JHATTAN /EMM MUSIC VIDEO 75106 (19.98 OVO) 

HOW GREAT THOU ART 
SPRING HOUSE VIDEO /EMM MUSIC VIDEO 44775 (19.98 DVD) 

EN LA PLAZA DE TOROS MEXICO 
':SONY BMG NORTE /SONY BMG VIDEO 713338 (14.98 DVD) 

NIGHTS FROM THE ALHAMBRA 
QUINLAN ROAD/VERVE /UNIVERSAL MUSIC & VIDEO DIST. 009459 127.98 CD /DVD) 

THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS' VULGAR HITS 
ELEKTRA/RHINO HOME VIDEO /WARNER MUSIC VISION 73932 (18.98 :D /DVD) 

GET READY: THE DEFINITIVE PERFORMANCES 1965 -1972 
HIP -0 VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 007422 (14.98 DVD) 

THE BEST OF THE JOHNNY CASH SHOW 
COLUMBIA NASHVILLE /LEGACY /SONY BMG VIDEO 715391 (14.98 DVD) 

PULSE 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 54171 (24.98 DVD) 

NUMBER ONES 
EPIC MUSIC VIDEO /SONY BMG VIDEO 56999 (14.98 DVD) 

ELVIS LIVES: THE 25TH ANNIVERSARY CONCERT 
SPRING HOUSE VIDEO /EMM MUSIC VIDEO 44759 (19.98 DVD) 

R. Kelly 

Rammstein 

Creed 

Johnny Cash 

Kiss 

Plain White To 

Eagles 

Heaven & Hell 

Elvis Presley 

Rob Zombie 

Elvis Presley 

Lionel Richie 

Dave Matthews & Tim Reynolds 

Bill & Gloria Gaither 

Celtic Woman 

Bill & Gloria Gaither 

Ana Gabriel 

Loreena McKennitt 

Pantera 

The Temptations 

Johnny Cash 

Pink Floyd 

Michael Jackson 

Elvis Presley 

0 

1 1 4 

TITLE 
¡ ARTIST (IMPRINT / PROMOTION LABEL) 

#1 THE PRETENDER 
F05 FIGHTERS ROSWELL /RCAIVMS 

5 5 CRANK THAT (SOULJA BOY) 
SOULJA BOY TELL'EM COLLIPARK /INTERSCOPE 

7 I GET MONEY 
50 CENT SHADY /AFTERMATH / INTERSCOPE 

5 ' 1- 2 

6 2 12 

1! 8 

8 13 3 

110 
10 13 10 

11 1) 5 

2 

13 21 4 

T1 6 

13 8 

SO SMALL 
CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE 

KISS KISS 
CHRIS BROWN FEATURING T -PAIN JIVE /ZOMBA 

STRONGER 
KANYE WEST ROC- A- FELLA/OEF JAM /IDJMG 

LET IT GO 
KEYSHIA COLE FEAT. MISSY ELLIOTT 8 LIL KIM IMANVGEFFEN 

ROCKSTAR 
NICKELBACK ROADRUNNER /ATLANTIC /LAVA 

BED 
J. HOLIDAY MUSIC LINE /CAPITOL 

YOU KNOW WHAT IT IS 
T.I. FEATURING WYCLEF JEAN GRAND HUSTLE /ATLANTIC 

DO IT 
NELLY FURTADO MOSLEY /GEFFEN 

GOOD LIFE 
KANYE WEST FEAT. T -PAIN ROC- A- FELLA/DEF JAM /IDJMG 

PROMISE RING 
TIFFANY EVANS FEATURING CIARA COLUMBIA 

WHEN YOU'RE GONE 
AVRIL LAVIGNE RCA /RMG 

15 
=DRIVIN' ME WILD 

COMMON G.OA.D. /GEFFEN 

16 2 AYO TECHNOLOGY 
sa CBff FEAT.JUSIN1T AJYIE&IBWMNe SHADY /AFIBIMAIWNIERSCDPE 

17 C3 3 

18 3 7 

19 9 3 

WAKE UP CALL 
MAROON 5 A &M /OCTONE / INTERSCOPE 

HIP HOP POLICE 
CHAMI WONAWE FEAT. SUCK RCK CIINW1f0ARYAMNERSAL MOTOWN 

MONEY IN THE BANK 
SWIZZ BEATZ UNIVERSAL MOTOWN 

DUFFEL BAG BOY 
PLAYAZ CIRCLE FEATURING LIL WAYNE DTP /DEF JAM /IDJMG 

BIG GIRLS DON'T CRY 
FERGIE WILL. I. AM /A &M /INTERSCOPE 

HOW FAR WE'VE COME 
MATCHBOX TWENTY MELISMA/ATLANTIC 

1973 
JAMES BLUNT CUSTARD /ATLANTIC 

24 20 2 WHATEVER U LIKE 
NICOLE SCHERZINGER FEATURING T.I. INTERSCOPE 

LOVESTONED 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

FOO FIGHTERS, THE PRETENDER 

NICKELBACK, ROCKSTAR 

FERGIE, BIG GIRLS DON'T CRY 

PINK, WHO KNEW 

MATCHBOX TWENTY, HOW FAR WERE COME 

KANYE WEST, STRONGER 

AVRIL LAVIGNE, WHEN YOU'RE GONE 

LIFEHOUSE, FIRST TIME 

JAMES BLUNT, 1973 

BON JOVI, LOST HIGHWAY 

4 

5 

6 

7 

8 

9 

CARRIE UNDERWOOD, SO SMALL 

TRISHA YEARWOOD, HEAVEN, HEARTACHE AND THE POWER OF LOVE 

REBA MCENTIRE W/KELLY CLARKSON, BECAUSE OF YOU 

BRAD PAISLEY, ONLINE 

BROOKS & DUNN, PROUD OF THE HOUSE WE BUILT 

TOBY KEITH, LOVE ME IF YOU CAN 

KENNY CHESNEY, DON'T BLINK 

SARA EVANS, AS IF 

JOSH TURNER, FIRECRACKER 

SUGARLAND, STAY 

10 

KANYE WEST, STRONGER 

FOO FIGHTERS, THE PRETENDER 

LINKIN PARK, BLEED IT OUT 

SEAN KINGSTON, BEAUTIFUL GIRLS 

50 CENT, I GET MONEY 

CHRIS BROWN, WALL TD WALL 

JUSTIN TIMBERLAKE, LOVESTONED 

FINGER ELEVEN, FALLING ON 

TIMBALAND FEAT. KERI HILSON, THE WAY I ARE 

GEORGE, LAST TIME 

Data fir week of OCTOBER 6, 2007 For chart reprints call 646.654.4633 

ïALE 

IIÌ,Itic11 

SoundScan 

See below for complete legend information. 

4 _LAC" bt 
ARTIST 
LABEL & NUMBER r DISTRIBUTING LABEL (PRICE/ 

:HOT #1 

10 

NEW 

NE W 

NEW 

(I) 40 16 

18 

1£ 

WK 

BROKEN SOCIAL SCENE PRESENTS: KEVIN DREW 
ARTS & CRAFTS 0270C' 15.98 

Title 
ü 

Spirit If. 

HIGH ON FIRE 
RELAPSE 6705 (15 -98) .± 

FLIGHT OF THE CONCHORDS 
SUB POP 746 (4.98) 

ANN WILSON 
ZOE 431085 /ROUNDER (17.98) 

HAVOC 
NATURE SOUNDS 133 (15.98) 

THURSTON MOORE 
ELASTIC PEACE! 009804 /UMRC (11.98) 

ROGUE WAVE 
BRUSHFIRE 009805 /UMRC (13.98) 

BEN LEE 
NEW WEST 6127 (16.98) 

LES SAW FAV 
FRENCHKISS 031 (12.98) 

BLACK: GUAYABA 
MACHETE 009849 (14.981 

Death Is This Communion 

The Distant Future (EP) 

Hope & Glory 

The Kush 

Trees Outside The Academy 

Asleep At Heaven's Gate 

Ripe 

Lets Stay Friends 

No Hay Espacio 

GREATEST 
GAINER 

DOWN A.K.A. KILO 
SILENT GIANT 388010/MACHETE (16.98 CO /DVD) O+ 

The Definition Of An Ese 

MONK & NEAGLE 
REUNION 10115 (13.98) 

DJ SKRIBBLE 
THRIVEDANCE 90766 /THRIVE 119.98) 

PETER BJORN AND JOHN 
ALMOSTGOLD 002" (12.90) 

BULLET FOR MY VALENTINE 
TRUSTKILL 74 (13.98) O 

SUBMERSED 
WIND -UP 213130 (11.98) 

SICK PUPPIES 
RMR 89752 /VIRGIN (12.98) 

LOS HUMILDES VS. LA MIGRA 
OCI LATINO 41593/BCI (6.98) 

SHOUT OUT LOUDS 
MERGE 310' (15.98) 

BELANOVA 
UNIVERSAL LATINO 009868 73.98) 

THE GOl TEAM 
SUB POP 750 (15.98) 

LOS CUATES DE SINALOA 
SONY BMG NORTE 13905 (12 98) 

EMERSON DRIVE 
MONTAGE 90088 /MIDAS (13.98) 

FIVE FINGER DEATH PUNCH 
FIRM 70116 (12.98) 

FLYNNVILLE TRAIN 
SHOW DOG NASHVILLE 011 (11.98) 

LA ARROLLADORA BANDA EL LIMON 
DISA 729327 (5.98) 

TIERRA CALI 
VENEMUSIC 653210 /UNIVERSAL LATINO (13.98 CD /DVD) .O 

HARD -FI 
NECESSARY /ATLANTIC 313852/AG (13.98) 

HIMSA 
CENTURY MEDIA 8370 (12.90) 

MARY GAUTHIER 
LOST HIGHWAY 008965' (13.98) 

FOUR YEAR STRONG 
I SURRENDER 008 (12.98) 

MARK RONSON 
ALLI00 10031' /RCA (13.98) 

COLD WAR KIDS 
DOWNTOWN 70009 (13.981 

MATT WHITE 
GEFFEN 008522 /IGA (9.98) 

WOMEN OF FAITH WORSHIP TEAM 
MYRRH /WORD -CURB 887174 /WARNER BROS. (13.98) 

EL TRONO DE MEXICO 
UNIVERSAL LATINO 009532 (11.98) 

WITHIN TEMPTATION 
ROADRUNNER 618021 (11.98) 

PAUL VAN DYK 
MUTE 9364' (15.98) 

IMOGEN HEAP 
RCA VICTOR 72532 (11.98) 

JOE BONAMASSA 
J 8 R ADVENTURES 60283 17.98) 

METRO STATION 
RED INK 10521 (12.98) 

40 CAL. 
DIPSET 4436 /KOCH (17.98) 

LORI MCKENNA 
STYLESONIC /WARNER BROS. (NASHVILLE) 44299/WRN (13.98) 

A LIFE ONCE LOST 
FERRET 087 (15.98) 

SARAH JOHNS 
BNA 09636/SBN (11.98) 

MAZIZO MUSICAL 
UNIVISION 311180/ÚG (5.9.8) 

CHINGO BLING 
BIG CHILE 123452 /ASYLUM (18.98) 

LEELAND 
ESSENTIAL 10812 (13.98) 

THE BIRTHDAY MASSACRE 
METROPOLIS 505 (15.98) 

BLACK LIPS 
VICE 80001 (13.98) 

The Twenty -First Time 

ThriveMix 04 

Writer's Block 

The Poison 

Immortal Verses 

Dressed Up As Life 

Los Humildes Vs. La Migra 

Our III Wills 

Fantasia Pop 

Proof Of Youth 

Los Gallos Mas Caros 

Countrified 

The Way Of The Fist 

Flynnville Train 

Linea De Oro: En Los Puros Huesos Y Muchos Exitos Mas 

Enamorado De Ti: Edicion Especial 

Once Upon A Time In The West 

Summon In Thunder 

Between Daylight & Dark 

Rise Or Die Trying 

Version 

Robbers & Cowards 

Best Days 

Amazing Freedom 

Fuego Nuevo 

The Heart Of Everything 

In Between 

Speak For Yourself 

Sloe Gin 

Metro Station 

Broken Safety 2 

Unglamorous 

Iron Gag 

{Big Love In A Small Town) 

Linea De Oro: Loco Por Ti Y Muchos Exitos Mas 

They Can't Deport Us All 

Sound Of Melodies 

Walking With Strangers 

Good Bad Not Evil 

It's a rad- letter day for singer /songwriter Matt White, as his rookie album 
"Best Days" enters Top Heatseekers at No. 34. Discover developing artists making 

their inaugural chart runs each week in Breaking & Entering on billboard.com. 

71 e F. ng albums by new and develop ng acts. defined as those who have never appeared in the top 100 of The Billboard 200. If a Heatseekers title 
recich. . evel, it and the act's subsequerrt albums are immediately ineligible to appear on the Heatseekers chart. See Chart Legend for rules and 
neo z 3 2007. Nielsen Business Media. Inc. and Nielsen SoundScan. Inc. All rights reserved. 
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6 SONG INDEX 
OCT 

Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs): POP (Pop 100 Song and RBH (Hot R &B /Hip -Hop Songs). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Positron. 

100% MEXICANO.:Maxima Aguirre. BMVTOP Charts. 
BM) T 39 

1, 2, 3.4 (Runaway Music. SOCANBMG Canada, 
SOCAN) -100 28. POP 28 

1973 !EMI Blackwood BMVBat Future Music. BMVSongs 
niversal, BMI) HL. H100 73 POP 60 

5 LETRAS ((dens V Fide ASCAP LT 44 

/ AU. MY FRIENDS SAY Mu ah Music Corporator 
BMVHouse Of Full Circle. BMVFWI Circle, BMVBlack In 

The Saddle. ASCAP /Groove Puppy Music. ASCAP) CS 6, 
410060 

ALRIGHT (Blue Toes Music Publishing Designee. 
ASCAP/Uncle Buddies Music, ASCAP) RBH 67 

ANGEL (Choke Khan. ASCAP /JI Brenda Music Works. 
ASCAP/Minneapolis Guys Music, ASCAP/EMI April, 
ASCAP), HL, RBH 41 

ANOTHER SIDE OF YOU (Dimensional Songs Of The 

Knoll, BMVEMI Blackwood. BMVWCCR, BMI). HL. CS 

24 
APOLOGIZE (Virginia Beach, ASCA ,WB Music. 

ASCAP/Midnrght Miracle Music, ASCAP /Sony /AN 
Tunes. ASCAP), HUWBM, H10Ó 22. POP 10 

AS IF (Careers - MG Music Publishing. BMVGingerdog 
Songs BMVRaylerle Music. ASCAPIVB Music. 
ASCAP John Shanks Music, ASCAP). WBM. CS 19 

AYER LA VI (Crown P. BMVSebastian, BM!) LT 10 
AYO TECHNOLOGY (50 Cent Music, ASCAP/Universal 

%tr._ Cu 

Ar 

al o n.ASCAP/Virginia Beat h ASCAP/ WB B 

Music. ASCP/Danjahandz Muk, SESAC( BM Music, 

ASC° , 41.104MÚ4 1)O 6 nOn4 
ASCAP/Zomba 

YH 
Enterprises. 

BABY (Soul insurance. BMVBCareers -BMG Music Publish- 
ing, BMVCamp Co -T Publishing ASCAP/Mayfield. 
BMI/Todd Mashed Publishing BMI1. WBM, RBH 26 

BABY DONT GO (J. Brasco. ASCAP/EMI April. 
ASCAPShaniah Cymone Music. ASCAP/NappyPub, 
BMVZomba Songs. BMVUniversal Music Corporation, 
ASCAP), HLWWBM. HOtO 59, POP 79. RBH 52 

BABY LOVE will i. am Music, BMVCherry River Music. 
BMVSunshine Terrace Music, BMVArthouse. BMVShe 

ghts Music. BMVSongs of Universal, BMI) POP 92 
BACK DOWN (Michael D Danielson Publishing. ASCAP) 

RON 92 
BARTENDER (Zomba Songs. BMVTJappy Boy Publishing. 

BMIFamous. ASCAPByetall Music. ASCAP). HUWBM. 
HIP, (5 POP 17. RBH 30 

BASTA YA '.nsma. SESACI LT 6 
BASTO rCa Bq LT 14 

A BAY BAY :Polo Grounds Songs. BMVEMI Blackwood, 
F - H'0331, POP 39 

BEAUTIFUL GIRLS (Jonathan Astern Music, BMVSouth- 
ce ore pendent Music BMIByyes Above Water 

ASCAP/Beluga Heights Music, BMVFeedmybabeez. 
ASCAP /Almo Music, ASCAP/Sony /AN Songs. BMq, 
w 'WBM, 8 100 24 LT 43. POP 25, RBH 56 

BECAUSE OF YOU (EMI April. ASCAP/Smelly Songs 
CAP/Dwight Frye Music. BMVSmells Like Meal, 

SOCANÆMI Blackwood. BMI). HUWBM. CS 14: H100 
51: POP 66 

BECAUSE OF YOU (Super Sayin Publishing. BMV2ombe 
Songs. BMUSony/AN Tunes. ASCAP/EMI April, 
ASCAP). HUWBM. POP 63 

BED (2082 Music Publishing, ASCAP.NL Music. 
rnCAP/Tamous. ASCAP/WB Music. ASCAP). HLJWBM. 

00 5, POP 37, RBH 1 

BEFORE HE CHEATS (That Linie House. ASCAP/Mighty 
H ^0 A', AP Sony /AN Cross Keys. ASCAP). HL, 

BESAME SIN MIEDO The Royally Network. ASCAP/Wild 

BETWEEN RAISING HELL AND AMAZING GRACE 

B%4 '.-CS 41 

BIG GIRLS DONT CRY (Headphone Junkie Publishing. 
ASCAP /Gad Songs ASCAP) H t W 4. LT 50. POP 5 

BIG THINGS POPPIN (DO LFI (Crown Club Publishing, 
BMVWarner - Tamerlane Publishing. BMVFresh Is The 
World. BMI ). WBM, H100 92 

BLEED IT OUT (Zomba Songs. BMVChesterchaz, 8MLB0g 
L ; Mr. Hahn. BMVNondisclosure Agreement. BMVROb 

BMIMenp Kobayashi. BMVPancakey Cakes. 
".n WBM, H100 52, P P 54 

BLUE MAGIC (Carter Boys Publishing ASCAP/Tae 
ha 01 Nazareth. BMVEMI Blackwood. BMVTwo Tuff- 

- i Bh" IiSIA Music Publishing. ASCAP), HL. RBH 35 
BOOM DI BOOM DI (YG Entertainment ASCAP/EMI 

AP 1Mlghty Mystic Music. ASCAP). HL, RBH 

BOSS STATUS ftcynue Publishing. ASCAP) RBH 80 
BRUISED BUT NOT BROKEN )Realsongs. ASCAP) RBH 

68 
BUBBLY (Cocomarie Music BMVDancing Squirrel, 

ASCAPANAFI Music, ASSAF). WBM #100 10 POP 14 

BUY U A DRANK (SHAWTY SNAPPIN91Nappy Boy 
Publishing, BMl omba Songs. BMVGranny Man Pub- 
isuing P. I Mevie 5,1,w BMVBasement Funk South, 

.. : POP 24, RBH46 

CAN'T HELP BUT WAIT . 

CANT LEAVE' EM ALONE Universal Music Corporate 
%ghtin Royalty R s. ASCAP/LaSMwn Daniels Pio L.. g g 

dUCLOnS- ASCAP/EMI April. ASCAP/Rodney Jerkins Pro- 
ductions. BMV50 Cent Music. ASCAP/EMI Blackwood. 
BMI) HL. H100 58: RBH 13 

CANT TELL ME NOTHING (Please Gimme My Publish 
: BMVEMI Blackwood. BMVTOOmpstone Publishing 

-,10054, POP 64. ROH 20 
CAN U BELIEVE II Like Em Thicke. ASCAP /EMI Virgin. 

'rd Music. BMq HL, RBH 19 
CAN WE CHILL (Super Sayin Publishing. BMVZomba 

E Hudson Music. BMVWamer- Tamerlane 
it "MIT WBM RBH 53 

CARITA DE ANGEL r. ' T M° 

CHUM Y MAURICIO - ' ' 

CLEANING THIS GUN (COME ON IN BOY) ,ony /AN 
': Jniversal 

_.,aPJAig Orange Dog, ASCAP), 

CLOTHES OFF!! .septic Caesar Music. ASCAP/EMI 
Mayday Malone, ASCAP/Dimensioral 

./11 ASCAP./Reptillian. BMVEMI Blackwood, 
4MI ' ö Musc. ASCAP/Warner- Tamerlane Publishing, 
BMII HL/WBM.Ht0089. POP 67 

CLUMSY (will %am Music. BMVCherry River, BMVHead- 
hingg, ASCAP/EMI April, ASCAP/EM 

'.t1-IL. POP 82 
COUNTRY GIRL tillant, BMVDan Shea. BM/May 5 

..sic. BMUSony /AN Tree. BMVTaz 
BMI), HL. CS 56 

CRANK THAT ISOULJA BOY) (Element 9 Recordings. 
f Music, BMI) H100 1. POP 3. 

CRYING OUT FOR ME My Diet Starts Tomorrow 
!nl. MVPretty Girls B Big Love 

CUANDO REGRESES (Crisma. SESAC) LT 34 
CUPID SHUFFLE The Ognl CuuDpid Publishing9. 

TAIySCA I 

/IAn %sPushing 
Group e9. 

ASCAP/Top Olr .- 

CYrIDNE (atino Velvet BM Songs O Universal. BVLÍI 
Jiuel Music 

Puyblishin 

, BMVCooluess And Milk 

Music, MVSw oje WoBMVEMI Blackwood. BMI). 
HLWBM. H10018. POP 27 

D 
DE TI EXCLUSIVO Musical. BMI) LT 13 
DJ DON'T - . BM/Divided. BMIBarnal. 

rang Lompany, BMLNJanter- Tamerlane 
b 11), HLWBM. RBH 43 

DO IT czar Publishing. ASCAPNirginia Beach, 
APANE Music, ASCAP/Danjahandz Muzik. 
AC FMI April ASCAP). HUWBM, POP 71 

00 IT WELL 71 ive, ASCAP/EMI April 
. ""(sal Publishing. ASCAP /Slone 

HL. H100 53. POP 43 
DONT BLINK AN Tree. BMVWB Music, 

" AP /Manas Dream ASCAP), HUWBM. CS 5, 8100 
0P 56 

DO YOU (Super Sayin Publishing. BMVZomba Songs, 
'. JoJO Beats. ASCAP/Tae Allen Boy Publishing. 

AP). WBM. H100 55 RBH 9 
DO YOU KNOW? (THE PING PONG SONGI/DIMELO 

-ri S Dot Publishing. BMVHiIco Music. MVDo1- 
i re Publishing BMVSongs Of Universal. BMVEnrique 
°tas. ASCAP/EMI April, ASCAP) #100 97: LT 5 

DUFFLE BAG BOY Doll Bo Publishing. ASCAP/Ty 
g'Ls Music. ASCAP/Young Money Wblishin gc.! 

BMVWarner- Tamerlane Publishing, BMI 
Music, BM). WBM, #100 91. ROH 12 

E 

SESAC 814 M s c bUi Morena Publsningg 
ASCAP /GiveMeAllMy Publishing, ASCAPMNI Publish- 
ing. BMVJanice Combs Publishing. BMVEMI Blackwood, 
BMVMoney Mack. BMVWarner - Tamerlane Publishing, 
BMI) HL/WBM. POP 83 

ELLA ME LEVANTO (Los Cangris. ASCAP) LT 4 

ESTOS CELOS (Julianita Musical. BMI) LT 18 

EVERYBODY (Chi -Boy. ASCAP/Babble On Songs 
BMVThird her Music. BMI). WBM. CS 18 

EVERYDAY AMERICA (Jennifer Nettles. ASCAPDirkpn, 
BMVSon /AN Cross Keys ASCAP/Big Alpha Writer 
Group. ASCAP)1, HL. CS 25 

EVERYTHING (l'm The Last Man Stand%ng SOCAWWam- 
er Chappell. SOCAN4han Zahn Music BMI/Sony /AN 
Snnis BM1 bnnos Of Jnierral BMI Aimos Satoh, 

FABULOUS 
FALLiM',, ASC hid I 

-,rxn 
r T e;runi,in 

ASCAPJCG All ante ASCAPDimensional Songs 01 The 
Knoll, BMVS Ticket. BMVAPI Country Music. BM /Cherry 
River BMVEMI Blackwood. BMIBhane Minor. BM)), 
CLM1-IL CS 15 H100 84 

FAMOUS IN A SMALL TOWN (Sony /AN Songs 
BM/Nashville Star, BMVWalsky, ASCAP). HL, CS 17. 

H100 95 
FIRECRACKER (International Dog Music, BMVTravelin 
Arkensawyer, BMVCorn Country, BMVJosh Turners Pub - 
lishing Designee. ASCAP CS 16. H100 87 

FIRST TIME IG- Chills B L'Jeseth Music BMI) H100 30: 
POP 29 

FREAKY CURL -' LM' Cyberw- 
erks Music c 

- 

FREE AND EASY (DOWN THE ROAD I GOl dome 

FUTURE BABY MAMA 

GET IT BIG _ --.-ï 
GET TT SHAWTY i xlulo p ASL r'J.:ri Cut;l 

_API EMl gApprit ASCAPRy have Music. ASCAP/UR -IV 
ASCAP.lshmoot Musik, BMVYoung Goldie 

-. Tamerlane Publishing, BMq, HUM, POP 

GET ME BODIED (B-Day Publishing, ASACPNniversal 
fie:,. SESAC /Songs Ot Universal. SESAC/Team S Dot 

Publishing, BMVHiIco Music. BMVSongs Of Windswept 
Pacific. BMVYoga Flames Music, BMVJanice Combs 
Publishing. BMVEMI Blackwood BMVAngela Beyyince. 
ASCAP/EMI April. ASCAP/Solange MWPASCAP/Music 
World. ASCAPMonza Bonze. SESAC(. HL. RBH 25 

GET UP ON IT ( Theos' Flow. BMI) RBH 90 
G IM ME MORE (WBM Music. SES A C hia n tata n dt Munk, 

SESAC/Millennium Kid Music Publishing, ASCAP11ni- 
versal Music Corporation. ASCAP/Keriokey Music. 
ASCAP/Marcella Araica Publishing Designee. ASCAP). 
HUWBM HI CIO 68. POP 31 

GIRLFRIEND (Avril Lavigne. SOCAWAImo Music. 
ASCAP/Kasz Mon Publishing. ASCAP/Koball Music 
Publishing. ASCAP . HL POP 49 

GOES DOWN EASY (EMI April ASCAP /Sarachel. 
ASCAP /Old Desperados, CÁP/N2D. ASCAP/Carol 
Vincent And Associates, BMVSony/AN Cross Keys. 
ASCAP/Gary Nicholson. ASCAP). HL. CS 50 

GOOD UFE (Please Gimme My Publishing. BMVEMI 
Blackwood. BMUTaompstone Publishing. BMLTJ m. .,- 

Pub. BMVZomba Songs. BMVJohn Legend Pub! 
BMVCherry River. BMVYellowbrick Road. ASCAP 

Lane. ASCAP/Eiseman BMLWamer- Tamerlane Put, 

in BMII. CLMWL^NBM H100 13, POP 23. RBH n 
GOOD THINGS (StreetRich Music. BMVMy Diel Stans 
Tomorrow. BMVSongs Ot Universal, BMVJason's Lyrics. 
SESAC/Reach Global Tunes. SESACStix I'm Stoned. 
ASCAPA(eriokey Music. ASCAP), HL, RBH 73 

THE GREAT ESCAPE (Manin Johnson Music. 
ASCAP/Mayday Malone. ASCAP /Dimensional Music Of 
1091 ASCAPCherry Lane. ASCAP./EMI Blackwood 
Rh (0í(ä.P Mus ° EMIT'. "%Ann' ASCAP HI H100 

H 

6 F n, ,SLAT .1H14.ß, L z, A4 
Gals 8 A Boy. ASCAP ¡An What Music BMVCrounistac- 
alar Music, BMI) RBH 58 

HATE ON ME (ABlack Productions. ASCAPMIcKie Beats. 
ASCAP) RBH 36 

HATE THAT I LOVE YOU (Super Sayin Publishing 
BMVZomba Songs, BMUSony/ANTunes, ASCAP/EMI 
April. ASCAP). HLWBM. -110039, POP 26. RBH 71 

HEARTBREAKER (Tank 1176 Music, ASCAP/T And Me, 
ASCAP/Demis Hot Songs. ASCAP/E D Duz It. BMVAnto- 
nfio Dixon's Munk. 

gASCAPBlack 
Fountain Publishing. 

ASCAPing BMVAnlhony Nance 
ASCAP/Underdogs West 

ASCAP %EMI 

April, ASCAP HUWBM RBH 49 
HEAVEN, HEARTACHE AND THE POWER OF LOVE 

ASCAP/1CGc BMVEns gn Music. 
ling F/ 

ne Like Wine 
Music BMI CSY26 

6M 

HEY 
Tunes, 

Happy Publishing, 
85 

',0 Music, ASCAPTearmore Music, ASCAP), 
10014, POP 12 

HIP HOP POUCE (Chamillitary Camp Music, 
-<,t,;PNniversal Music Corporation. ASCAPíJonathan 
Hotem Music, BMVSouthside Independent Music, 
BMVSIIck Rick Music, BMq HL. POP 88 

HOLD ON (Jonas Brothers Publishing. BMVSony /ATV 
Sono BMI), HL. POP 95 

HOLD ON (Sony / AN limber. SESAC/Sony/AN Tunes. 
'API HL. POP 97 

HOME (Surface Pretty Deep Ugly Music. BMVCareers- 
BMG Music Publishing BMq. WBM, H100 34. POP 42 

HOOD FIGGA (Alanzo Mathis Publishing Designee/Ear- 
brain Publishing. ASCAP/EMI April, ASCAP), HL, H100 
56, POP 86. RBH 15 

66 I Go to www.billboard.biz for complete chart data 

HOW 'BOUT THEM COWGIRLS (Sony /ATV Tree. 

BML Lavender Zoo Music BMVCareersBMG Music Pub 
lishing. BMVSagrabeaux Songs. BMq, HLANBM, CS 13. 
H100 85 

HOW DO I BREATHEE (Son /AN Songs. BMVEMI April. 

HOWAFAIeIE COME (U Rule Music. BSACP/EMI 
A rit, ASCAP/Lucinda Panic Music, BMVGrand Line 
Music ASCAPPookie Stuff. BMI) #10011. POP 13 

HOW LONG (EMI April, ASCAP/WB Music. ASCAP). 
HI/WBM. CS 28 

HOY YA ME VOY (WB Music. ASCAP) LT 3B 
HYDROUC (62 Leventhal Music, ASCAP/Majarod Pub - 

lishing. ASCAP/Melvin Watson Publishing 
ASCAP/Street Lyrics Publishing. ASCAP/WB Music. 
ASCAPMeavnnz Music, SESAC /Shago. SESAC /Carlos 
Hassan Publishing. BM). WBM RBH 50 

HYPNOTIZED (First N' Gold. BMVWarnerTamerlane Pub- 
lishing. BMI Byela'.' Music ASCAP Famous. ASCAP), 

1 

I DONT WANNA BE IN LOVE (DANCE FLOOR 
ANTHEM) %Er ml , '.il 6 t " titi.. (eaten 

ng BM( High Speed Chase, ASCAP) Ho, 8100 
OP41 

IF I HAVE MY WAY (EMI Music Publishing UK, 
SESAC/Foray Music, SESAC /Chriseffe Michele Music. 
SESAC/Four Kings Produclion Inc.. SESAC/Stankin 
Music. ASCAP/Underdogs West Songs. ASCAP /Almo 
Music, ASCAP/Black Lion ASCAP/Underdog East 
Songs. BMVlrvirg, BMI). HL. RBH 31 

IF YOU'RE READING THIS (Sony /AN Tree, BMVL'ile 
Des Autuers ASCAPBucky And Clyde. ASCAP), 
HUWBM CS 7. H10046 POP 80 

I GET IT IN Kevin Me Me Music ASCAP)) ROH 84 
I GET MONEY 150 Cent Music ASCAPRJniversal Music 

Corporation. ASCAPSongs Of Universal. BMVFirst Prior- 
ity. BMI/Hot Buffer Milk. ASCAPACG Alliance. 
ASCAP /Apex Next Music ASCAPÆMI April, ASCAP), 
HL 11100 25 POP 50 RBH 10 

I GOT IT FROM MY MAMA (willia(11 Music, BMVCherry 
Lane. ASCARHIuggerPartners Music, ASCAP). CLM. 
H100 62: POP 45. RBH 94 

I GOT MY GAME ON (EMI Blackwood. BMVBig Gassed 
HiOles. BMVHouse Full Of Circle Music. BMVSexy Trac- 
tor, BMVCaI IV Entertainment. BMI). HL. CS 37 

I LIKE (Music From The Roots. BMVPhenomenal Woman 
Music. BMVPaislou Publishing. BMI) RBH 99 

FM SO HOOD (DJ Khaled, BMLNappyPub. BMlZomba 
Songs. BMVEirst N' Gold. BMIWNamer- Tamerlane Pub- 
lishing, BM /4 Blunts Lil At Once. BMVA. banter Publish - 
ng Designee. ASCAP/Trac -N -Field Entertainment. 
BMVNotting Dale Songs. ASCAP). WBM, 0100 83: RBH 
28 

I'M WITH THE BAND (Warner- Tamerlane Publishing. 
BMVSeII The Cow BMVTower One BMVWB Music. 
ASCAPTower Two. ASCAPBLA. ASCAP). WBM. CS 48 

INCONSOLABLE (Right Bank Music. ASCAP /Lily Makes 
Music, ASCAP/Roditis Music. ASCAP/Universal-Poly- 
Gram International ASCAP /Angelou Music, ASCAP), HL. 
810096 POP 58 

INSIDE OUT (Gabriel Bello Music, BMI RBH 89 
INTERNATIONAL HARVESTER 

SEMI 

Blackwood, 
BMVShane Minor. BMVSongs Of Windswept Pacific 
BMV3 Ring Circus. BMJeffrey Steele. BMVBPJ. BMI), 
HL, CS 43 

INTL PLAYERS ANTHEM (I CHOOSE YOU) (Zomba 
Enterprises. ASCAPTelnoise 

Play Even 
BMVMusc 

ReCärces 
r BMlNVepoor 

Pla WSges Mus 
Playin'. 

! ' - ASCAP). HUWBM. H100 80, 

ITS GOOD TO BE US (Cal N Songs. ASCAPBergBrain, 
ASCAP 3 Ring Circus, BMVMusic Of Windswept. 
ASCAP) CS 42 

I WANT YOU (Songs 01 Universal. BMVSenseless. 
BMVwill i am Music, BMVCherry River. BMVSkylorest. 
BMVSpint One EMIT HL. RBH 55 

JOYRIDE (Sony /AN Tree, BMVChaylynn. BMVEMI April. 
ASCAPBresty Music. ASCAP/Mullisongs BMG. 
SESAC /AvaRu Music SESAC). HL. CS 46 

JUST MIGHT HAVE HER HER ON (Hope -N -Cal, 

BMVTrent Tomlinson Songs. BMVGeormac Publishing, 
SESACI CS 21 

K 
KISS KISS 

L 
LAGRIMAS DEL CORAZON A ... 

LAGRIMAS DE SANGRE (Once Rios S.A de C V,/TN 
BMI( LT 40 

LAST TRAIN RUNNING (One Mad King Publishing, 
' °/Frank Myers Music. BMVSateen Stars. BMI) CS 

LA TRAVESIA (El Conuco. BMVRedomi, BM» LT 8 
LAUGHED UNTIL WE CRIED (EMI April, ASCAP/Didn't 

,s is ASCAP/Songs Of Combustion Music, 
" Of Windswept. ASCAP). HL CS 36 

LEAN LIKE A CHOLO (Mistica Music, BMVFlossy. 
V: ''OP `5 

LET IT GO (She Wrote II. ASCAPBMG Songs, 
ASCAP/Mass Confusion. ASCAP/EMI Aprt 
ASCAP/Cainon's Land Music Publishing. ASCAPMotorr- 
ous K I.M V. BMV2 Daughters Music. SESAC /Christian 
Combs Wblishing. SESAC/Foray Music, SESAC/Mtume. 
BMI), HUWBM, H100 7: POP 33: RBH 2 

LIKE A BOY (Universal Music Corporation ASCAP/Royal- 
ly Rigghtings. ASCAP/Bootleggers Stop. ASCAP/Univer- 
sal- IkllyGram International Tunes, SESAC /Jahgae Joints, 
SESAC /Christopher Mathew, BMVHrtco Music, 
BMV Ezeke International Music. BMVRevolutionary Jazz 
Giant, BMVGrOness. BMq. HL, POP 81 

LIKE THIS (Shawn Mims, BMVThe Blackout legacy. 
ASCAP/Scholield's. ASCAP) H100 93. POP 57 

LISTEN (Larry 
c.sPoblishin 

. BM ill 

sMack BVHal Music.BMVConjction Music Publishing. 
ASCAP/EMI April. ASCAP/Lamar Van -Server. ASC AP /A 
Song In Progress, ASCAP /Slavayla Muzik. ASCAP/Uni- 
versal Music Corporation. ASCAP,BO011eggers Stop. 
ASCAP( HL RBH 91 

LIVIN OUR LOVE SONG (Careers -BMG Music Publish- 
.. r.' Than Rhymes Music BMI/Lil' Nini7a hme- 

Amenbrrt, ASCAP) CS 11 FOX) 79 
LOST WITHOUT U (I Like Em Thicke. ASCAP/Dos- 

C or A SCAFI RBH 38 

LOVE ME IF YOU CAN (Big Loud Shirt Industries. 
A CAP,hlmic Of Windswept, ASCAP/Songs 01 Bud 
Dog ASCAP/WVallerin. ASCAP( CS 3, H100 49 

LOVESTONED (Tennman Tunes ASCAPZomba Enter- 
prises. ASCAPNirginia Beach, ASCAPANB Music. 
ASCAP/Warner- Tamerlane Publishing. BMVDanlahandz 
Muzik, SESACANBM Music. SESAC/Warner, SESAC). 
WBM. H10017 POP 7 

LOW (E- Class, BMI/Top OualiN. BMVMusic. BMVZomba 
Songs. BMI), WBM. RBH 72 

MAKE ME BETTER (J Brescia, ASCAPNtgrnia Beach. 
ASCAP/WB Music, ASCAP /Supper Sayin Publishing. 

BMVZomba 
nnl ASCAP(.UHUWBM. H100 23 POP 20: 

on 

ROH 16 

MAKES ME WONDER (Careers -BMG Music Publishing. 
I tl r. iii/ Twenty Second, BMq, WBM. H100 36, 

MAKEYOUHAPPY (Soulchild ASCAP/Universal Music 
Corporation ASCAP/Wel Ink Red Music, ASCAP/EMI 
Ay il, ASCAP), HL, RBH 82 

MALORO AMOR (4 8 N. ASCAP) LT 49 
ME (Shep 'n Shep, ASCAP /Almo Music. ASCAP/Universal 

Music Corporation. ASCAP). HL RBH 40 
MEASURE OF A MAN (Universal- PolyGram International, 
ASCAPSpunker Songs, ASCAP/Passing Stranger, 
ASCAP/Songs Ot Combustion Music, ASCAP/Music Of 
Windswept. ASCAP/No Such Music, SOCAN). HL, CS 
20 

ME ENAMORA Songs 01 Camaleon, BMVPeermusic III. 

BMII H10086, LT 1 

ME LOVE (WB Music, ASCAP), WBM. #100 27: POP 16 

MI CORAZONCITO (Premium Latin. ASCAP) LT 3 

MI GENTE (Pavia. BMI) LT 32 
MINANTE (WBM Music, ASCAP) LT 36 
MISERY BUSINESS (WB Music, ASCAP /8 Father, I Just 

Want To Sing Music. ASCAP /Josh's Music. ASCAP). 
WBM, H100 75. POP 52 

MONEY IN THE BANK (Swizz Bealz. SESAC/Universal 
Tunes, SESAC/Songs Of Universal. SESAC/Ma heezy 
Music. BMVCarlisle Young Music, ASCAP /God Heal 
Enlertainmenl, SESAC/Universal-Songs Of PolyyGram 

International. BMVJustin Combs Publishing. ASCAP/EMI 
April, ASCAP/Big Popp Music. ASCAP/Skeek Louchion 
Publishing. ASCAP /JaeWon Publishing, ASCAP/Panrrois 
Publishing ASCAPMotorious K.I.M., BM/Undeas 
Music, BMlhVarner- Tamerlane Publishing, BMVDeric 
AngeleTi Music, BMV 

/EMI 
Blackwood. ByyMIBa -Velte 

Music. 
Company, ASCAP /Chappell 8 Co ASCAP/Excuse-Moi 
Music. ASCAPBMG Songqs. ASCAP/H 8 R lastrada 
Music. ASCAPSony /ANTunes. ASCAP). HUWBM. 
H100 90: RBH 29 

THE MORE I DRINK (EMI April. ASCAP/New Sea Gayle. 
ASCAP/Old Desperados. ASCAPTI2D. ASCAP), HL, CS 
31 

MORE THAN A MEMORY (Mike Curb Music. 
BMVHouse 01 Moraine. BMVSweet Hysteria Music, 
ASCAP,Uacobsong. ASCAP/Fortune Favors The Bold, 
ASCAP). WBM. CS 8. H100 69 

MUEVELO (Ensign Music. BMVC K. Joino, BMIVVhoop- 
ing Crane, BMI) LT 37 

MY DRINK N MY 2 STEP ((army. ASCAP/Swill Beali. 
SESAC/Universal Tunes, SESACSongs Of Universal. 
SESACÆnterarnrng Music BMq, HL. H100 81: RBH 24 

MY GIRL GOTTA BEST FRIEND ((aRay Music Publish- 
ing, ASCAP/Gimme Some Hot Sauce, ASCAP/Tae Roy- 
alty Network. ASCAP /J Hol Lyrics. ASCAP) RBH 83 

MY LOVE WBM Music. SESAC/Songs In The Key Of B 

Flat, SESAC/Noontime South. SESAC/Naked Under My 
Clothes, ASCAP /Chrysalis Music. ASCAP/The Deans 
List. SESAC/December First Publishing Group. 
SESAC /Cardrayggee. SESACNmversal Tunes 

SESAC/Songs 01 Universal, SESAC), HUWBM. RBH 57 

NEVER AGAIN (Smelly Songs. ASCAP/EMI April. 
ASCAP /Jimmy Messer Music, ASCAP/WB Music. 
ASCAP), HUWBM. POP 89 

NEVER TOO LATE (EMI April Canada, SUCAW3 Days 
Grace. ASCAP/EMI April. ASCAP ).1-1L, HL. 8100 71: POP 69 

NEVER WANTED NOTHING MORE (Sony /AN Tree, 

BMI/EMI April. ASCAP/New Sea Gayle. ASCAP/Son Of A 

Miner Songs. ASCAP). HL, CS 12, Ht00 64: POP 91 

NO LLORES (Foreign Imparted. BMI) WBM. LT 15 

NO ONE fellow Productions. ASCAPÆMI April, 
ASCAP Book Of Daniel, ASCAP/D Harry Productions. 

ASCAP) HL, Hí0016 POP 35. RBH 5 

NO PENSE ENAMORARME OTRA VEZ (Nol Listed) LT 

47 
NO TE VEO (Leon Blanco. BMVEMI Blackwood. BMVIas 

(eoncilas Music Publishing. ASCAP / Sandunguero Music 
Poólishingg, BMI LT 7 

NOTHIN' BETTER TO DO Curb Songs. ASCAP/Lucky In 

Love ASCAP/Lonely Poet Society Publishing. 
ASCAP/Nobalt Music Publishing. ASCAP /Grey Ink 

Music, ASCAP/FranAm Music Administration. ASCAP). 
WBM, CS 23 

NOWHERE THAN SOMEWHERE (Big Loud Shirt Indus- 
tries, ASCAP/Scrambler. ASCAP /Carnival. ASCAP) CS 
57 

OJALA PUDIERA BOBRARTE ( Tulum. ASCAP) LT 2 

OLVIDAME TU (Arpa BMI) LT 24 
ONUNE (EMI April. ÁSCAFMew Sea Gayle. ASCAP/Didn't 

Have To Be Music. ASCAP), HL. CS 2. H100 43, POP 94 
ONLY ONE U (WBM Music, SESAC/Songs In The Key 01 

B Flat. SESAC/Noontime South, SESAC/Tabulous Music. 
ASCAP/Hitco South, ASCAPMusrc 01 Windswept. 
ASCAP/Ezeke International Music, BMVHitco Music 
BMI/Songs 01 Windswept Pacific. BMVBoolleggers Slop, 
ASCAP/Universal Music Corp. ASCAP /Jahgae Joints. 
SESACNniversal- Polytram International Tunes. SESAC), 
HLWBM, RBH 44 

THE ONLY PROMISE THAT REMAINS (Tennrnan Tunes. 
ASCAP/Zomba Enterprises. ASCAP/Mass Transit, BMq. 
WBM. POP 72 

00H WEE (Bearhug Publishing. ASCAP/Notting Hill 
Music, BMI) RBH 87 

OUR SONG (Sony, /AN Tree. BM /Taylor Swirl Music, 
BMI), HL, CS 27 

OVER YOU (Surlace Pretty Deep Ugly Music. 
BMVCareers-BMG Music Publishing. BMVHiggh Buck 
Publishing BMVEMI Blackwood, BMq. HLWBM, H100 
33, POP 19 

PARALYZER (Finger Eleven. SOCABRenheld, ASCAP). 
WBM. H100 45, POP 44 

PARTY LIKE A ROCKSTAR (Precrate Thal Music. 
BMVCereal And Milk Publishing. ASCAP/Peaches Chil- 
dren Publishingg, ASCAPÆMI April, ASCAP), HL. POP 47 

PAZ EN ESTE AMOR Not Listed) LT 33 
THE PEOPLE (Universal Music Corporation, 

ASCAP/Senseless. BMVPlease Gimme My Publishing, 
BMVEMI Blackwood. BM /Brouhaha. ASCAP/M Music.. 
ASCAP) HL. RBH 96 

PICTURES OF YOU Blue Ladder. BM /Slay Beautiful 
Songs. BMVZomba Songs BMVEnconn Entertainment, 
BMlThe'. as Goodnight. 

Songs. 
WBM. POP 84 

PLAYER'S PRAYER Prettryy Girls 8 Big have Songs, 
BM r u die, UM)) ROH 79 

PLEASE DONT GO (Tank 1176 Music. ASCAP/Black 
Fountain Publishing, ASCAP/EMI April, ASCAP'. 
lis, ASCAP/Notting Hill. ASCAP), HI, RBH 22 

POBRE CORAZON (Omvrd Music Publishing. BMI) LT 4h 

POP BOTTLES (Young Money Publishing. BMVWarner - 
Tamerlane Publishing, BMVSoram Sound. BMIAvaddre 
Jaimes Songs. ASCAP). WBM POP 99. RBH 70 

POR AMANTE (San Angel. ASCAP) LT 35 
POR AMARTE ASI (WB Music. ASCAPÆami. ASCAP) 

LT 16 

POTENTIAL BREAKUP SONG (Hall Heart Music. 
BMVSeven Summits, BMI /Antonins Songs. ASCAP/In 
The Moulh Of The Wolf. BMI) H100 76: POP 61 

THE POWER OF ONE (Crosstown. 
BMVTintage.SESAC/Dimensronal Music Of 1091. 
ASCAP/Cherry Lane. ASCAP). CLM. CS 60 

THE PRETENDER (M J. Twelve. BALI have The Punk 
Rock Music BMVSongs Of Universal. BMVLiving Under 
A Rock, ASCAP /Tlying Eadorm. BM), HL. H100 48, POP 

59 
PROMISE RING (Doke International Music, BMUChristo- 

pher Mathew. BMIMitco Music. BMVSongs 01 

Windswept Pacific, BMVUniversal- PolyGram International 

Tunes, SESAC /Jahgae Joints. SESAC/Universal Music 
Corporation. ASCAPBoollegggers Stop. ASCAP/DeNaul 

Pulish 
og 

BMI A C RIFMI 
Blackwood BMVCulliPark 

66 
PROUD OF TIE HOUSE WE BUILT (Sony /AN Tree, 

BMVShowbilly Music, BM/Warner-Tamerlane Publish- 
ing, BMVSycamore Canyon Music. BMVTum Me On 

Music. BMVStill Working For The Man Music. BMMCG, 
BMI), HL/WBM, CS 4,11100 57 

PUT A LITTLE UMPH IN R (Shaniah Cymone Music, 
ASCAP/EMI April ASCAP/Seal Music. BMVBMG- 
Careers, BMVThem Damn Twins. ASCAPMaked Under 

Q 
QUE TE PICA 

QUIEN 

R 
READY. SET. DONT GO 

t(Fr óM 
RED UMBRELLA (LIAI n Bloc Typewriter Music 

BMVBuckv And Clyde. ASCAP/L'ile Des Auluers. 
ASCAP//livvffoonscar Music. BMVBPJ Administration. 
ASCAP) CS 45 

REHAB (EMI Blackwood BMI(. HL, POP 76 
RIDIN r r ¡-' prP I, Phsgnee. BMI/Thertunes, 

Sims Publishing 
'.14 RBH 75 

ROCA -FELLA BILLIONAIRES 'ansponer Entertain- 
. rporatron, 

',( Sony /AN Tunes, 

"SOAP /Chrysalis Music. 
-yöö 

ROCK ON (00 THE ROCKMAN) ;RAJ Publishing, 

ROCK STAR to Songs BMLR.Kelly. BMVUniversal 
Music ( ' n ASCAP/Wtlacris Universal Riblrsh- 
ng A` _ WBM, RBH 60 

ROCKSTAR , . ner- Tamerlane Publishing. BMVArm Your 

Duo ' G SOCANBlack Diesel 
r CCAN),WBM. H1008, 

ROLLIN' WITH THE FLOW wdea BMII HLWBM 

S 
SAME GIRL 

CLAP: :I(1(, fn. He- -la 
SEXY LADY Drawlrisst Publishing. ASCAPiI Want Mine 

Publishing. ASCAP,EMI Unan Catalog. BM!). HUWBM. 
POP 46: RBH 47 

SHAWTY (First N' Gold. BMVWamer- Tamerlane Publish- 
ing, BMVWarner Chappell. BMVYoung Drumma, 
ASCAPAWaynee Baynee Music. BMVNappyPub, 
BMVZomba Songs. BMVEMI April, ASCAP /Craig Music, 
ASCOT) WBM r 00 12. POP 34. RBH 4 

SHAWTY IS A 10 %sic. ASCAP/Famous 
ASCAP ' '%shrng. ASCAP/WB Music, 
ASCA( 60 POP 100, RBH 18 

SHOULDA LET YOU GO W^ete It. ASCAPBMG 
.(ductions. BMVEMI 
33 

SHUT UP AND DRIVE Of Universal, BMVBayjun 
Beaa th. 

k° 

Bt. , 
d42, 

P,ryWarner 

PO P 3D 

- Tamerlane Publish- 

SINNERS LIKE ME , AN Tree. BMVUniversal Music 
- its 01 The Village. ASCAP). HL. 

SIN DUE LO SEPAS TU inversai Musica Inc.. 

SACM) LT 28 
SOLO DIME QUE SI ny /AN Discos. ASCAP) LT 20 
SOLO PARA TI Manila Publishing. ASCAP) LT 27 
SOMETHING AUT A WOMAN (BMG- Careers 

BMVShiiake Maki. BMVCareers -BMG Music Publishing. 
BMVFox Ridge Music. BMI) WBM, CS 51 

SORRY, BLAME IT ON ME (Get Familiar Music. 
BMIByefall Music, ASCAP/famous, ASCAP/Stone 
Petrone Muzik. ASCAP). HL. H100 38 POP 36 

S.O.S. (Jonas Brothers Publishing, BMUSony /AN Songs, 
BMI). HL. H100 82 POP 53 

SO SMALL (Carrie -Okie Music. ASCAPAaird Road 
Music. ASCAP/Raylene Music. ASCAP). WBM. CS 10 
H100 44. POP 62 

SOUCIA GIRL (Soulja Boy Music. BMVCroomstacular 
Music, BMWegaz Muzac. BMVColliPark Music, 
BMVEMI Blackwood, BMp, HL. RBH 69 

SPEAKER (Byelall Music, ASCAP/Famous, 
ASCAP/Crump Tight Publishing. ASCAP/My Own Chit 
Music, BM /Young Money Publishing. BMVWarner - 
Tamerlane Publishing. BMVEMI Blackwood, BMI). 
HUWBM. RBH 81 

SPEND THE NIGHT (Warner -Tamerlane Publishing, 
BMVCheckman. BMVNess. ASCAPMiity 8 Capone, 
BMVMike City. BMp, WBM RBH 93 

STAY (Jennifer Nettles. ASCAP( CS 38 

STEALING CINDERELLA (BMG Songs. ASCAP /CEW. 
ASCAP/Unrversal Musc Corporation. ASCAP/Macirhyco 
Music, ASCAP/Flouse D1 Full Circle, BMVFulI Circle, 
BMI , HUWBM. CS 33 

STRING ARM (Top Tree. ASCAP) ROH 98 
STRONGER (Please Gimme My Publishing. BMVEMI 

Blackwood BMVDaY Life. ASCAP/Zemba Enterprises, 
ASCAP/Edwin Birdsong. ASCAP(. HUWBM. 8100 2; 
POP l; RBH 34 

THE STRONG ONE Careers -BMG Music Publishing 
BMVEvansvrlle. BMVBMG Songs, ASCAP/Jonesin For A 

Hit. BMI1. WBM, CS 47 

SUMMER LOVE (Zomba Enterprises, ASCAP/Tennman 
Tunes ASCAPWB Music. ASCAPNirginia Beach, 

SUNDAY MORNING IN AMERICA (EMI April, 
ASCAP/Universal Mrs 

,tyro Music. ASCAP /Jeffrey 
Tion. BMI) CS 52 

SWEETEST GIRL (DOLLAR BILL( (Huss Zwingli. 
. Imes ASCAP/Te-Bass Music. 
uo(B M VGo de Boy Publishing. 

mi Pobishin BMVAnihony K Music 
SLAP /Clifly Music. BMVCareers -BMG Music Publish - 
q BUrv%nq BMITyMall Music ASCAP/Fimous. 

SWERVING 

T 
TAKE ME THERE 

+ PMu id L a pic hl.' bautm 'ii 
Bahy, BMVMa¡or Bob. ASCAPiSweel Summer. ASCAP). 
HLWBM. CS 1. H100 50 

TANGLED UP (Off My Rocker. ASCAP/Universal Music 
Corporation. ASCAP/LiTle Blue Typewriter Music, 
BMVBPJ Administration, ASCAP Moonscar Music. BMI) 
HL, CS 34 

TATTOO (Sony /AN Tunes, ASCAP/EMI April. 
ASCAP /Amanda Ghost Bucks Music Group Limiter; 
BM/Ian Dench Music. BM!), HL. POP 70 

TEACHME (Universal Music Corporation. ASCAP4abl 
Music Publishing, ASCAP /Songs Of Universal 
BMVTetraaggrammaton. ASCAP/Melodic Rano Produc- 
tions. ASCAP/HC 1030 Publishing. ASCAP/Smoothie 
"Buis ASCAP /ABlack Productions, ASCAP), HL. H100 u 7 

TEENAGERS (Blow The Doors Off The Jersey Shore 
BMìI WBM. H100 77 POP 48 

TE PIDO QUE TE QUEDES (Not Listed) LT 26 
TE VOY A PERDER (Sony /AN Discos. ASCAP/WB 

Data for week of OCTOBER 6, 2007 

Ag ̂API l' %q 

THESE ARE MY PEOPLE Jniversd Musc Corporation, 
'''CAP /Cal IV Songs. 

THINGS THAT NEVER CROSS A MAN'S MIND 

1/1/Wiwi-Tamer Lille Publish - 
.sic. BMI(. HUWBM, CS 59 

THNKS FR TH MMRS ,: BMVCh%cagoX 

TILL WE AIN T STRANGERS ANYMORE Jniversal- 
Lhlishing, 

AP /Sony /AN Lisos Keys. ASCAP Aggressive. 
CAP'Stage Three Music, BMVBres James Cornelius, 

49 

TIME AFTER TIME IReIIIa BMUSony /AN Songgs. 

,- °CAPDub Notes. ASCAP), HUWBM. 

A Ti SI PUEDO DECIRTE Edimonsa, ASCAP/Siempre. 

T000 CAMBIO -¡ AN Discos. ASCAP) LT 19 
TU . ,APILTI7 
TUYA AC7APThn dpi l coon o,'Inhill 

U 
U KNOW U WANT OAT 

UMBRELLA 
ASCAP. 2082 Music teisa:nq ASLAP,Suga 

Wúga BMVCarter Boys Publishing. ASCAPÆMI April. 
ASCAP(. HUWBM. #100 21: POP 21 

UNDENIABLE (EMI Blackwood. 0MVFacade Aside, 
BMVMeaux Mercy. BMVEMI CMG. BMq. HL, POP 75 

UN JUEGO (Seg Son. BMI) LT 41 

UNTIL THE END OF TIME (Tennman Tunes, 

ASCAP/Zomba Enterprises. ASCAPNuginia Beach, 
ASCAP/WO Music. ASCAPNYamer- Tamerlane Publish- 
ing, BMVDenjahandz Muzik, SESAC/WBM Music, 
SESAC^Namer. SESAC). WBM, 8100 47: RBH 6 

VALENTINE (Universal 
GoUre.. BrdVo 

ASCAP/Notting 
Songs, ASCAP/Hale ringg g 

AG/}tiertunes. SESAC) HL RBH 97 

W 
WAOSYANAME r 555- w 

ry Laite ASCAPLord Ka la, 

ASCAP /Jackie Frost. ASCAPBMG 
CLMML/WBM. H100 61, POP 77: RBH 

WAIT FOR YOU lellar Songs, ASCAP/EMI April, 
LAT 'S,, iy AN Tunes. ASCAP/EMI Blackwood, 

BM /Water Music Publishing, ASCAP). HL, H10020. 
POP 11 

WAKE UP CALL (Careers-BMG Music Publishing, 
BMVFebruary Twenty Second. BWalenlrne Valentine, 
ASCAPBMG Songs. ASCAP), WBM, H10019 

-. 
POP 15 

WATCHING AIRPLANES (Sony /AN Tree. BMVJoseybrx 
Tunes, BMVDiver Dann. ASCAP), HL CS 29 

WATCH MY SHOES (Trill Productions. ASCAP/WB 

Music. ASCAP). WBM. RBH 64 
WAY BACK TEXAS (Warner - Tamerlane Publishing. 

BMVtexi's Palm Tree Music. BMVI3gq Loud Shirt Indus- 
tries, ASCAP/Big Loud Bucks, ASCAP) WBM, CS 32 

THE WAY I ARE (Virginia Beach, ASCAPWVB Music, 
ASCAP/Danlahandz Muzik, SESAC/WBM Music. 
SESACMerrokeeyy Music, ASCAP/Universal Music Corpo- 
ration, ASCAP /Jerry Lee Publishing. ASCAP), WBM, 
H100 3. LT 31 POP 2: RBH 59 

WHAT DO YA THINK ABOUT THAT (Jonesbones Music, 
ASCAPArving. BMVlmenlor Of The Wheel. OSCAR) CS 
22 

WHATEVER U UKE (Team S Dot Publishing. BMVHitco 
Music BMVSongs Of Windswept Pacific, BMVCrown 
Club Publishing, BMVWarner- Tamerlane Publishing. 
BMVShe Rights Music. BMVSongs 01 Universal. 1. BMVMy 
Diet Starts Tomorrow, BMI), H 90 

WHAT I GOTTA DO (Happy Mel Boo /yys Cocktail Lounge 
And Music. BMVZomba Songs, BMVSpefir Music, 
BMVSouth Hudson. BMVPSycho Semitic Music 
OSCAP4arry Leron Music, BMVJ Villa Music. BMq, 

WBM. RBH 95 
WHAT IVE DONE (Zomba Songs, BMVChesterchaz. 

BMVBig Big Kid, ASCAP,/Nondisclosure Agreement, 
BMVRob Bourdon BMVKenji Kobayashi. BMVPancakey 
Cakes, BMq. WBM. POP 51 

WHAT KINDA GONE (Sixteen Stars. BMVRPM Music, 
BMIHoriPro Entertainment Group, ASCAP /Cal IV Songs, 

°° .IRr Cn ASCAP/Fozzyboy Music, BMI) CS 40 
WHEN DID YOUR HEART GO MISSING? (Majaro Pub - 

H7 

WHEN I SEE U '- rakihrou h Creations. ASCAP/EMI 
Y. ASCAP /Sony /AN Tunes. 

'm SOCANSooy /AN Music Publish - 
ANWaynne Writers, ASCAP /J. Sewell 

( Golden The Super Kid Music, 

WHEN IT RAINS t TAC BMI) CS 55 
WHEN YOU RE GONE (Avril Lavigne SOCAWAIm0 

,r,uuaock Music. BMVEMI Blackwood, 
I I HL ilk 29. POP 18 

WHINE 

POP 38 

UP (Copyright Control/NO Publishing. ASCAP /J 
Sewell Publishing. ASCAP /Greensleeves. POS) H100 63, 

WHITE GIRL (Young Jeezy Music Inc., BMVAina Man 
Music, BMVGet Gowp Music. BMVYoung Drumma, 
ASCAP/EMI Blackwood. BM). HL, RBH 65 

WHO KNEW (EMI Blackwood. BMVPink Inside Publish- 
ing BM( Maraiene AB, STIM/Kobalt Music Publishing, 

'.' sel Publishing, ASCAP). HL Hí009: 

WIPE ME DOWN i trill Productions. ASCAPBoosie Bad 

Mouse On Tha Track. ASCAP) RBH 37 
WOMAN 'omba Enterprises, ASCAP /Atnrads World. 

oily ATV Tuner. ASCAP Tile Print ASCAP( 

YE AIN'T BOUT DAT (9711 Music L - 

YO TE 10010110 versal-Musica Ui ui :a'.' . I, 

' y 'iishfing.BMI ) LT 21 

YOU AIN T KNOW Money Ma. BMVYOung Money - Tamerlane Publishing BMVScpO 
"T Music. ASCAP), WBM, RBH 

YOU KNOW WHAT IT IS hiss Zwingli 
SCAP7re -Bass Music. 

Ir ' 
MI 

Music, 

), HL/ WOM, 
Club Wfilishingg, 

YOU NEVER TAKE ME DANCING 511-13oy, ASCOT), 

YOUNG FOLKS ::;Mt( POP 96 
YOU STILL OWN ME ' Soda. ASCAP/New 

Zoo bet , ' ASCAP /Curb Songs. 
ASCAP /C "AP /Gremlin Comer. ASCAP), 
WBM, CS 39 

Y SI TE DIGO (Universal -Musica Unica. BMIWew World 
Music LTDA, BMI) LT 48 

ZUN DADA (CMG Publishing. ASCAP/Wise W Wslbrsh- 
mg. ASCAP) LT 12 

CHARTS LEGEND on Page 64 
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Q © Nl' -r MISS Ak B EA 
BY DANA!. 

Billboard 
1111111111` 
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DANCE MUSIC 

SUMMIT 
IN ASSOCIATIO\I WITH 

./AAIAN 

OCTOBER 9 & 10. Now in its 14fri year, the Billboard Dance Music 

Summit attracts an elite group of international and aomestic attendees 

to discuss the latest trends impacting today's dan:e music industry. 

Be a part of the industry's most important bus'iiess -to- business event! 

THE BILLBOARD Q &A WITH 
THE CRYSTAL METHOD! 
TCM bandmates Ken - ordan 
& Scott Kirklanc will take 
attendees on a jurney 

into the past, present and future. Along the way, 
we'll celebrate the 10th anniversary of the duo's 
groundbreaking album, "Vegas," which has been 
re- released as a two -disc deluxe edition set 
via Geffen /UMe. 

OCTOBER 4 -10. Enjoy the Vegas Music Experience! All attendees will recei.e VIP access ta one 

week of incredible nighttime events featuring the world's best DJs, hot nightc ubs and concerts as we 

as can't miss pool parties. 

LIVE PERFORMANCES BY(SUBJECT TO CHANGEZ 

Chris Marsol 

PLUS . . 

Carlos Sanchez 

Crystal Method 

D:FUSE 

DJ AM 

Donald Glande 

Dave Navarro & 
DJ Skribble 

Eddie Amador 
Jackmaster Farley 

Jimmy Van M 

Jody Watley 

John 00 Flemming 

Dirty Vegas Kaskade 

Keoki 

Noel Sanger 

Samantha James 

Thelma Houston 

AND MORE ... 

Plane- B 

teatu 1ng Bishlope 
Tommy Le° & 

D- Aero 
Utra Nate 

VEGAC ALLIANCE MUSIC EXPERIENCE 
FRESENTED BY 

B al 
MARIAN 

RegisterToday! 

(7-/v I A N R F cw 

retas $a liasse PALMS 

S299 e-RegisR=GISTER 
tragV tion 

OCT 7 

For more information call: 
Registration: 646.654.464 www.BillboardEvents.com Sponsorships:646.654.461 , 

BIM spy. reftNutica 

Electronic Musician RemiX EMPIRE 
-! n L L R O O M 

Access Pass_:Design 
830 = PASS 

W E1 LOGIK Stuff 
VIP T R A V E L 
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'MUSIC SHOViCAfìl= For ad placement in print and online write to jserrette @billboard.com or call 800- 223 -7524 

GAMES /PRODUCTS 

Board & Card games, 2008 Calendar 

Cool, Fun and Interesting 
Rock Trivia 365 Days of the Year! 

THE DAYS THAT ROCK 2008 
NA FACTS 
B,RTHOAYS 

"BRAIN-ROCKERS" 

TRIVIA 

EVENS 

ROCK AND ROLL! On November 
15, 1986, Rocker Eddie with the duet "Take Me Home e guest female vocalic¡ on the song. 

Daily box calendar 
Use clues to solve daily 
"Brain- Rockers" 
Great: holiday and corporate 
gift i gem! 

Iv SRP c$1295 erne e á 

Need more Rock 'N Roll? 

RUCK AND ROLL 

TRIVIOLOGIES'td 
is the COMPLETE Rock 

music trivia board game 

with over 50 years 

of great Rock artists, 
events. soli s MSRP 

& more $29.95 

^YttSCt'ï 7'Yl Yv7` r' `4Y4 

877-291 i 7-295-2740 wWW.gamesthatrock.com 

MANUFACTURERS /SUPPLIERS 

SINCE 1898 

your ticket 

Weldon, Williams & Lick 800.242.4995 
s.ww. we l t i c k e t s. c o m 

To advertise in Billboard magazine's 

Music Showcase section, contact 
Jeffrey Serrette 

t: 646.654.4697 

f: 546.654.8066 

email: jserrette @billboard.com 

INSTRU 

Across town or across the count 
in 13 cites and counting 

Everything for the musician ... 

CD STORAGE BINS 

SERIOUS STORAGE! 
TRUE ARCHIVAL STORAGE FOR 1,000 CD'S IN A 2'x2' SPACE 

Unlike cheap plastic sleeves, The Jewelsleeve is sturdily 
constructed from four layers of thick, virgin vinyl. Its solid, 
reinforced seams are welded on all sides for superior strength 
and durability. It's the only sleeve on the market that stores 
every part of the original CD without risk of damage, so you 
don't have to cut, fold, or discard the artwork to store your 
CD's. Advanced scratchless, anti- static, non -stick cushions 
protect both sides of the disk. Custom index labels provide 
generous room for information. When assembled, 
the disk, label, booklet, and the tray 
card! combine to 
make one strong, 
slim, CD archive. 

The Jewelsleeve is 
simply the best 
all -in -one sleeve 
available anywhere! 

Please visit us at: 
www.jewelsleeve.com 

or call Joe at 1- 800 -863 -3312 
and ask for free sample! 
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Luxury Buyers And Sellers Confront 
Tough World Of Tighter Credit 
BY CATHERINE APPLEFELD OLSON 

MOBY'S four -sbry 
Manhattan penthouse 

apartment; asking pr ce: 
$7.5 million. 

The news surrounding the real estate 
business isn't pretty these days. Record 

numbers of foreclosures. Mortgage 
company bust -ups. Vanishing loan 

options. The luxury market has been 
less bludgeoned than others - 

and entertainment -strong New York, 
Los Angeles, Nashville and Miami are 

more insulated than most cities. 
But all buyers and sellers find themselves 

in unfamiliar territory. "It's safe to 
say everyone's being affected," says 

Thomas Carroll, managing director of the 
sports and entertainment banking 

division at SunTrust Banks. The main 
issue, of course, is tighter credit. 

Simply put, lenders are reluctant to take 
hefty sums on their balance sheets, 

whether the dient is a million -selling 
recording artist or a starving artist. 

"There's probably even more of a credit 
issue with the [luxury] buyers," 

Carroll says. "The clients 
we deal with are buying very 

high -end properties and a lot of them 
have special features that limit 

the resale of the home." 

Carroll recalls a recent meeting with a well- estab- 
lished recording artist seeking to purchase a new home. 
"She is a very successful artist, with a great career. But 
the lender still wanted to get 10% more equity to close 
the deal," he says. "That's a conversation that just would 
not have taken place a few months ago. But this is the 
new reality." 

Carroll advises his clients to seek good, unbiased 
guidance about whether a real estate decision really 
fits into their overall financial plan. 

"Clearly there's a lifestyle these clients lead. But 
there's a way to do it that's smart vs. fiscally irrespon- 
sible," he says. He also suggests buyers not view their 
homes as their primary investment and set up other 
assets they can rely upon down the road. 

Lastly, he advises they not get too ruffled when they 
inevitably come under more scrutiny from lenders. As 

Carroll puts it. "A $ 5 million bad loan is equal to 10 or 
more smaller loans that go wrong." 

Those ready to purchase will find the squeeze on 
credit has not stopped construction of new grand - 
scale options. Luxury buildings are rising anchored 
by fous.-star restaurants, hotels and exercise clubs, 
and loaded with high -tech amenities that make it easy 
to work -in some cases even record music -without 
ever leaving home. 

"People today don't just look at residences as fi- 
nancial investments. They look at the whole lifestyle 
and [ask], `What will the experience be like living in 
this building ?' " says continued on »p70 
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from »p69 Susan de Franca, president of sales at the 
Related Cos., the principal developer of New York's Time 
Warner Center and the Century in Los Angeles, among other 
coveted addresses. 

For Related and other high -end developers, it's all about ac- 

commodating residents' specific needs and busy schedules. 
"We always try to anticipate for future expansion and provide 
additional wiring for all apartments knowing people might 
have elaborate stereo or recording systems or a computer sys- 
tem that facilitates them working from home," she says. 

Many new high- rises, including the posh Residences at the 
Plaza in New York, include Concierge Direct, a computer- 
ized system that enables touch -pad access to audio /video, 
lighting, security cameras, valet and more. Private elevators, 
one -way security windows, nightly turndown service and ac- 
cess to catering from a restaurant in the building are becom- 
ing must -haves for the high -end buyers. 

"People want all of the amenities, but they also want the 
comfort and state of mind that their needs are being taken 
care of immediately," de Franca says. 

For the trendsetting music industry crowd in New York, 
the development of so many 
new modern buildings has cre- 
ated a housing nirvana. 

"These folks are out there 
even stronger than ever," says 
Pam Liebman, president /CEO 
of the Corcoran Group. "They 
love the new buildings, the great 
architecture of condos coming 
up in Chelsea and SoHo, for ex- 

ample, and they are flocking to 
them." Hot new addresses in- 
clude 40 Bond, 40 Mercer and 
One Jackson Square. 

Entertainers generally are still 
moving from more established 
uptown neighborhoods in 
search of edgier, tech -laden 
downtown digs. 

"This group is not particularly 
interested in the old world, pre- 
war buildings," Liebman says. 

Moby, for one, recently put on the market his four -story, two - 
bedroom apartment in the south tower of the Eldorado on Cen- 
tral Park West for $7.5 million in favor of a downtown pad. 

In fact, Liebman says that though housing prices are not as 
inflated as they've been in recent memory, they show no signs 
of dipping in Manhattan's luxe market. "There's a lot of talk 
about what's going to happen and that's putting fear into the 
market," she says. "But the big deals are still getting done. 

"I just finished a round of fall meetings and I wish reporters 
could have come with me," Liebman adds. "The biggest prob- 
lem is there's still no inventory." 

On the contrary, Miami is awash in inventory as the city con- 
tinues to experience a scale -tipping oversupply of condos. There 
currently are 22,000 such properties on the market, and that 
number is expected to more than double to 50,000 during the 
next 18 months due to new construction, according to Michael 
Valdes, director of sales at SOL Sotheby's International Realty 
in Miami. 

"It's happening on a national scale, but definitely happen- 
ing a little more for us than in many other markets," Valdes 
says of the oversupply. "There have been more condos on the 
market in Miami during the last three years than have been for 
the prior three decades." 

This, of course, is good news for buyers looking for the fun - 
in- the -sun lifestyle that consistently draws its share of enter- 
tainment industry notables. New options like the residences at 
the W and Viceroy in South Beach are loaded with amenities 
and access to the downtown club scene. "The newer the build- 
ing, the higher -tech they are," Valdes says. 

Newer, more spacious buildings also allow more room 
for customization. A music producer who requests 
anonymity combined two apartments to form a 4,378 - 
square -foot condo in South Beach's posh Continuum that 
contains a four -bedroom living space and fully equipped 
recording studio and media room. That property is now on 
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Clockwise, from top, Miami nice: four -bedroom 
apartment with recording studio; Nashville sound: 
Dark Horse Recording; New York style: One 
Jackson Square, with 35 loft condominiums. 

the market for $7.3 million. 
Of course, higher -profile celebrities still opt for pri- 

vacy above all else, Valdes says. "What resonates most 
is still a sense of privacy and security." Because Miami 
has only three totally private communities -Indian 
Creek, Bal Harbour Island and Bay Point -properties 
there remain hard to come by and still carry premium price 
tags, as do communities like Fisher Island that are accessible 
only via ferry or helicopter. 

In Los Angeles, particularly in established neighborhoods 
like Beverly Hills and the Sunset Strip where entertainment 
industry types like to hang their hat, the market has been little 
swayed by the mortgage bust. 

"We really don't find it affecting the big rollers," says 
Renee Avedon, a broker at Prudential California Realty. 
"It's affecting the people who shouldn't have been in those 
markets to begin with." 

What's different today, even in some of the most coveted 
areas, is pricing. Whereas up until recently über- inflated prices 
for prime homes still garnered bidding wars, those situations 
are fewer and farther between. Avedon notes properties where 
the sellers are still "getting a little ahead of themselves" are sit- 
ting for months and going into escrow, while those priced more 
"realistically" fnr today's market are moving as quickly as they 
were a year ago. 

What does the entertainment crowd seek in an L.A. home? 
Smart homes that are automated to the hilt, with full -blown 
media rooms and the latest entertainment systems. "They also 
like their homes to have exterior glass that can turn smoky on 
the outside for privacy," Avedon says. "Security is absolutely 
key to this client base." 

In Nashville, where sales of $1 million Homes have consis- 
tently risen during the past three years, realtors expect a ban- 
ner 2007, according to Richard Courtney, a principal broker at 
Fridrich & Clark. "We are really having success this year in the 
upper-end market, and the entertainment business is playing 
a big part in that," he says. 

High -end clients here are also seeking "smart houses where 
everything is controlled by a touch pad," Courtney says. But for 
Music City, the key technology for entertainers is the ability to 
record and mix music at home. 

'Almost everyone has a recording studio of some sort in their 
home now," he says. While Courtney says the advent of sys- 
tems like Pro Tools has enabled the rise of home studios that 
require very little space, some players inevitably want a more 
formal recording atmosphere. Recording artist Big Kenny of 
Big & Rich just purchased a home and plans to construct a stu- 
dio on the property, Courtney says. The key, he notes, is to check 
zoning regulations before buying as "some lots here will not 
allow an outbuilding with plumbing and electrical." 

Those looking for a studio without having to build or ren- 
ovate are directed to Darkhorse Studios, located in rural 
Williamson County and available for $4.25 million. The 
compound offers a truly private getaway complete with spa- 
cious grounds and living quarters, and a state -of -the -art 
recording studio. 
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CONNECT WITH THE MUSIC DUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARICE 
For ad placement in print and online call Jeff Serrette 800 -22 '524 or email: jserrette@billboard.com 

HELP WANTED 

DEPARTMENT OF MUSIC AND 

PERFORMING ARTS PROFESSIONS 

Clinical Assistant Professor, Non -Tenure Track 

MUSIC BUSINESS 

BEGINNING SEPTEMBER 2008 

The Department of Music and Performing Arts Professions is seeking a full - 
time Clinical Assistant Professor, non- tenure track position in a highly 
competitive program of undergraduate (BMus) and graduate (MA) music 
business students. The successful candidate will have a background in 
music, a commitment to entrepreneurial thinking, and a wide range of 
professional skills and interests. He /she will teach existing courses and 
develop new courses on the undergraduate and graduate levels in areas 
such as: new media and communications, technology, music writing and 
research, marketing, management, history of popular music, concert 
promotion, music publishing, and international music business. 

Qualifications include a graduate degree (doctorate preferred) and a 

background in music or in the music industry. A full -time commitment to 
teaching and advisement is required. Strong track record of teaching at 
the university level is highly preferred. 

Please send a letter of application, a curriculum vita, and three letters of 
recommendation (sent directly from the sources) to: Professor Catherine 
Fitterman, Chair, Music Business Faculty Search Committee, 
Department of Music and Performing Arts Professions, New York 
University, 35 West Fourth Street, Suite 777, New York, NY 10012. 
Review of applications will begin November 15, 2007 and will remain 
open until position is filled. 

NYUStei nhardt 
Steinhardt School of Culture, Education, and Human Development 

N'-U is an Equal Opportunity /Affirmative Action Employer. 

SMITHSONIAN FOLKWAYS RECORDINGS 

Seeks a proactive and creative e- marketing 

specialist with extensive knowledge and 

experience of online marketing techniques 

and practices. For further details and to 

apply go to www.sihr.si.edu, vacancy 

#07 -E P- 293201 -TR F -C F C H. 

The Smithsonian Institution is an equal 

opportunity employer. 

MUSIC 
PUBLISHING 
Kreiselman Music 

Publishing presents 

"YOU WOULDN'T 

UNDERSTAND" 

The haunting new ballad by the 

composer of There I Go 

and the lyricist of 

Unchained Melody 

Listen . . 

KreiselmanMusicPubl ishing com 

212- 410 -5059 

TALENT 
CALLING ALL GIRL 

SINGERS! 
Britain's biggest and hippest hit 
factory, Xenomania Records is 

looking for female singers age 

15 -26 with talent, enthusiasm, 
and a firm commitment to a 

career in music! 
OPEN AUDITIONS 

Saturday + Sunday 

October 13 + 14, 2007 

Chelsea Studios, 151 West 26th 

Street, 6th Floor, NYC 

10 am - 6 pm 

212 -924 -5877 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 

are slashing ours. Major label CD's, cassettes 

and LP's as low as 50¢. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890.6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

email: scorplomus©eol.com 

REAL ESTATE 

Gateway to the Hamptons 
Custom Private Home with 

Music Recording Studio 
A musician's dream! Built by owner - 
a certified craftsman and musician. 

A secluded 3 bedroom, 2 bath home 
featuring top of the line construction. 

Many unique features - shop built custom 
windows; built -in furniture, cabinets and 
shelving; stereo: phone & cable in every 

room; dramatic lighting throughout 
the house; 730 sq. ft. wood working shop. 

Plus an additional attached 1000 sq. ft. 
subterranean recording studio w/1 O inch 

thick sound proof, re- enforced concrete walls 
and state -of -the art recording equipnent. 

Three acres of park -like landscaping w /fish 
and frog pond, heated pool and 1000 sq. ft. 
of decking. $1,275,000; Contact Exclusive 

Listing Agent Peter Gamby of Hamptons 
Realty Group at (631) 267 -6626, x. 302, 

(917) 319 -2313 or pgamby @hrg.com 

RECORDING STUDIO ION 

acs 

LUXURY COUNTRY ESTATE 
ONLY 1 -HOUR FROM NYC 

Entertain In Style! LINDAL P &B Cedar Home (8,840sí) 
Private 28* Acres! Fenced Pastures 

Barn (6,000sí) For Horses/Car Cou,-, i,on 
Guest House + Recording Stud, 
5,200 -Bottle Wine Cellar/rastin 

Offered at $2,995,000 
GailMasson- Romano @remax.net 908 362 -7210 

FAME RANCH 

Be a part of the Music Heritage 
of Muscle Shoals, AL. 

The owner of Fame Recording 
Studios is selling his 9200+ sq. ft. 

6 BR 6 BA Ranch. 
This property is situated on 

300 Beautiful Acres with a barn, !, 

6 ponds. walking park, 
and creek frontage. 

Pricec @ $1,999,900. 
Call Larry G-een wi -h Century 21 

Clement Realty, Inc. 
at (256) 335 -3577, 

email: L.Green@century21.com. 

T- SHIRTS 

-shfr/il 

ßflOKfTflG( 
FASHION 

Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 

or all for a free price list/flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 928- 443 -0100) 

REAL ESTATE 
SERVICES 

EXPERIENCE & INTEGRITY 

Superior Personal & Professional Service - 

Your Confidentiali'y Respected - 

Broker /Owner Eileen Rueben - Direct Line: 

404 -846 -8500 - ePRO Certified, 

Elleen @RoseRealtyGrosp.com - 

yaww.RoseRealtyGroup coin 

"Atlanta's Premier Independent Realtor" 

RECORDING 
STUDIOS 

JOHN STORYK 1,100 sq. ft. 
COMMERCIAL RECORDING 

STUDIO, Otari console 2" Analog, 

Pro tools Hd 3. Great location 
45 min. to NYC Greet lease. 

www.mediarecording.com - 

Asking $2001K - Steve - 516- 859 -3797 

FOR SALE 
FAMILY FEUD - 

TWO WARRING FAMILIES 
Ocean Drive Southbeach 33139 
International Artist Group, Meris 

Zittman - 305- 576 -0001 - 

Cell 786-277-6108 
www.southbeach33 39.com_ 

TV SERIES MOVIE RIGHTS FOR SALE 
from the creator of the album 

YOUR BODY IS YOUR PASSPORT 

STORE FOR SALE 

CD TRADER 
In Los Angeles is for sale. 

CD/DVD /LP store, very profitable for 
12 years. 2007 is best year ever, 

$1.7m revenue asking 

$575k 
Michelle Ono 310- 442 -3696 
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COMPILED BY KRISTINA TUNZI ktunzi a billboard.com 

Bob Altshuler, 84 
Bob Altshuler, 84, former CBS Records senior VP of cor- 
porate publicity, died Sept. 17. 

Altshuler began his music career at the age of 16 when 
he convinced a local radio station in his hometown of 
Lawrence, Mass., to allow him and his twin brother, Bill, 
to host a jazz program called "Hot Jazz," according to in- 
formation provided by the family for a death notice that 
ran in the New York Times. 

Starting in the mid-'50s he worked for a succession of 
small independent record labels- Prestige, Riverside 
and Atlantic. In 1965, Altshuler went to work for CBS 
Records as director of publicity. 

Iry Lichtman, who worked at Billboard for more than 20 
years and handled the Inside Track column for many of them, said of Altshuler, "He was very knowledgeable, an avid 
collector and a good PR man. He saw his role as protecting his company, and he did his job well, that's for sure." 

Altshuler is also fondly recalled for his extremely large record collection, estimated to include 130,000 rare jazz 
and blues 78s and LPs. That collection became one of the largest private collections to be donated to the Library of 
Congress, according to the Times. 

Altshuler is survived by his wife, Barbara; sons Michael and Jonathan; daughters -in -law Amelia and Carol; and 
four grandsons. -Ed Christman 

DEATHS 

Allan H ely, 80, grandfather ofthe Aus- 
tralian music industry, died July 26 
from motor neurone disease. 

Hely, one-time financial adviser to 
Rupert Murdoch, managed Festival 
Records in its heyday between the late 
1960s and the 1990s. Festival fostered 
the success of Olivia Newtown -John, 
the Bee Gees, Split Enz and Paul Kelly, 

and Hely was the force behind the 
recording of Paul Allen's "I Still Call 
Australia Home." 

"He was a father figure to me and 
opened up tremendous opportunities 
for Australian acts," says Michael 
Gudinski, Melbourne -based founder 
of Mushroom Records and now chair- 
man of the Mushroom Group of Cos. 
"He was an essential part ofthe growth 
of this industry." 

Hely propelled Festival into the 
music industry as one of Australia's 
biggest record labels, successfully and 
aggressively competing with major 
U.S. record companies. Even nearing 
his retirement he continued to work 
with Murdoch's son, James, when he 
was appointed Festival's chairman. 

Hely is survived by his wife, Ann. 

Tommy Makem, 74, Irish folk musi- 
cian, died Aug. 1 from lung cancer at 
his home in New Hampshire. 

Makem performed with the Clancy 
Brothers, who were signed to Colum- 
bia Records, to sold -out crowds and 
made TV appearances on such influ- 
ential programs as "The Ed Sullivan 
Show" and "The Tonight Show." 

Leaving the group in 1969, Makem 
embarked on his solo career but reunited 
with Liam Clancy in 1975, performing 
as the duo Makem & Clancy. In 1999, 
he received the World Folk Music Assn.'s 
Lifetime Achievement Award. 

He is survived by his wife, Mary; 
two daughters; and sons Shane, Conor 
and Rory. 

Art Davis, 73, double bassist, psychol- 
ogist and activist, died July 29 ofa heart 
attack at his home in Long Beach, Calif. 

Davis played the piano, tuba and 
later took up double bass. He played 
with the Harrisburg Symphony Or- 
chestra at 17, and later studied at the 
Manhattan and Juilliard Schools of 
Music and received a doctorate in psy- 
chology from New York University. At 

one point, he filed and lost a lawsuit 

challenging what he claimed was racial 
discrimination at the New York Phil- 
harmonic, with whom he played das- 
sical music. 

Davis performed for NBC and CBS 
orchestras, Broadway shows and 
alongside John Coltrane and a long list 
ofjazz greats. He also outlined his bass 
fingering technique in the book "The 
Arthur Davis System for Double Bass." 

Davis is survived by his two sons 
and his daughter. 

Mike O'Donnell, 46, GM of the Honda 
Center in Anaheim, Calif., died Aug. 
19 after a three -year battle with cancer 
at his home in Yorba Linda, Calif. 

O'Donnell's career in public facili- 
ties, professional sports and arena 
management spanned 22 years. He 
spent the last 15 years at the Honda 
Center (formerly Arrowhead Pond of 
Anaheim), where he was hired in 1993 

as the point person for the arena's final 
construction phases. During his first 
10 years at the venue, O'Donnell held 
such titles as OM, director of opera- 
tions and assistant GM. In 2003, he 
was named VP /COO. 

Along with overseeing concerts at 

the Honda Center, O'Donnell assisted 
in a number of events at the venue, in- 
cluding multiple NCAA events, the 
2003 World Gymnastics Champi- 
onships, the 2004 U.S. Olympic Team 
Trials for gymnastics and the 2005 
World Badminton Championship. 

Prior to joining the Honda Center, 
O'Donnell worked at Los Angeles' 
Forum (then known as the Great West- 
ern Forum), which at the time hosted 
the NBA's Lakers and the NHL's Kings. 

O'Donnell is survived by his 
wife, Payge. 

Janis Martin, 67, rockabilly singer 
known as the "Female Elvis," died 
Sept. 3 from cancer. 

At just 15 years old in 1956, Mar- 
tin released her first record and best - 
known song, "Will You Willyum," on 
RCA Victor, also home to Elvis Pres- 
ley. Touring with such artists as 
Johnny Cash and appearing on shows 
including "The Tonight Show" and 
"American Bandstand," Martin be- 
came an international rockabilly icon. 
She soon formed her own group, the 
Marteens. 

After leaving the business after the 
'50s, she returned as rockabilly was 
revived in the '70s. 

Martin is survived by her hus- 
band, Bradley Whitt, and sister, 
Geraldine Connor. 

Wilson Turbinton, 63, funk /soul key - 
boardist and singer /songwriter /pro- 
ducer, died Sept. 11 in New Orleans of 
colon cancer. 

Known as "Willie Tee," Turbinton 
was born in 1944 in New Orleans. By 

1965, he released the R &B hit "Teasin' 
You" on Atlantic Records. 

As songwriter /arranger of the 
1973 debut album by Mardi Gras In- 
dian band the Wild Magnolias, 
Turbinton was part ofa vanguard of 
New Orleans funk and soul acts 
whose work has been sampled by nu- 
merous hip -hop artists. In addition 
to his contributions at local clubs, 
running a studio and producing jin- 
gles, Turbinton was a jazz resident 
at Princeton University. 

Turbinton is survived by his wife, 
Marilyn; sister, Joyce; daughter, Rac- 

quel; and two grandchildren. 

Generoso Jimenez, 90, trom- 
bonist, died Sept. 15 in Miami of 
renal failure. 

Jimenez redefined the role of the 
trombone in Cuban music and Latin 
jazz, and the prolific and tireless artist 
worked nearly to the day of his death. 
He is heard on Gloria Estefan's newest 
release, "90 Millas" (Burgundy), on 
which he is a featured guest. 

With his trombone, Jimenez liter- 
ally lived Cuba's golden age of music. 
He was a member of the original 
lineup of Orquesta Aragón and later 
joined Chico O'Farrill's band. 

His greatest success came as trom- 
bonist for the great singer Beny Moré. 
Moré reworked the lyrics of his famous 
song "Qué Bueno Baila Usted" and 
turned them into "Generoso, qué 
bueno toca usted" (Generoso, how well 
you play), effectively immortalizing 
Jimenez's name among legions of 
Cuban music fans. 

In 2002, Jimenez released the album 
"Generoso, Qué Bueno Toca Usted," 
which was nominated for a Latin 
Grammy Award. He left Cuba for 
Miami in 2003 and remained singularly 
active. One of his last public appear- 
ances was June 23, when he played with 
Cuban singer Isaac Delgado in Miami. 

Jimenez is survived by six children. 
He was buried Sept. 18 in Miami. 

Marcel Marceau, 84, French mime 
artist best -known for his character 
"Bip," a mime clown with white face 
paint, striped shirt and flower- bearing 
tattered hat, died Sept 22 in Paris. 

Born Marcel Mangel, Marceau drew 
inspiration from such screen legends 
as Buster Keaton and Charlie Chaplin 
to revive the art of mime. Marceau per- 
formed for nearly 60 years, formed his 
own mime company in 1948. In 1970, 
he released an album called "The Best 
of Marcel Marceau," featuring 38 min- 
utes of silence that ended in applause. 

Marceau is survived by two sons and 
two daughters. .... 

PROFESSIONAL SERVICES 

1,000 CDs 
in full -color jackets for just 

$990! ., 

Call today for 
your free catalog! 

1- 800 -468 -9353 
www.discmakers.com/bb 

DISC MAKERS® 

PSYCHIC 
SPIRITUAL HEALER 

All LOVE issues - 

Romance, Intimacy, 

Confidence, Self- esteem, 

Reunite your lover NOW! 

For your guidance to 

Happiness - 

(Starpsychiccenter.com) 

CALL US TODAY AND ASK ABOUT THE 

BILLBOARD CLASSIFIEDS INTRODUCTORY OFFER 

FOR NEW ADVERTISERS! 1- 800 -223 -7524 or classifieds @billboard.com 
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BUSINESS 
OPPORTUNITIES 

BUYER OR 
INVESTOR 

Nationally recognized and 
proven consumer product 

company looking for 
investor or buyer. Highly 

acclaimed and visible 
music -themed products sold 

throughout the U.S. 
Established and excellent 

customer base and distribu- 
tion partners already in 

place. Million dollar growth 
opportunity. Made in USA. 

Serious inquiries call 
414- 530 -9087. 

WANTED TO BUY 

CDs DVDs VINYL 

Posters, Memorabilia, Awards. 

Concert Swag, Sheet Music & more! 

We specialize in rare collectibles. 

TOP PRICES PAID!! 

We travel worldwide for valuable 

collections. 

ROCKAWAY RECORDS 

323 -664 -3525 

wj @rockaway.com 

LEGAL SERVICES 
ENTERTAINMENT LAW, COPYRIGHT 

LAW, and Trademark Law. 
The Law Firm of Anthony Verna. 

NYCCopyrights.com, 
NYCTrademarks.com. 

Call 212 -618 -1210. E -mail: 
law@ nyctradema rks. com 

Call attorney 
Jeffery Leving 

312 -356 -DADS or visit 

www.dadsrights.com 
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Send submissions to: exec a- billboard.com 

RECORD COMPANIES: Razor & Tie Entertainment promotes 
Aaron Brotherton to VP of creative development, Dean Babin 

to associate director and Sally Bunnell to associate producer. 

Brotherton was senior director of project development, Babin 

was manager of project development and Bunnell was coor- 
dinator of project development. 

Universal Music Enterprises ups Sujata Murthy to senior 
VP of public relations. She was VP. 

Sony BMG Nashville elevates Caryl Healey to associate di- 

rector of sales. She was manager. 

TOURING: The Viper Room in Los Angeles elevates Melissa 

Renee Hernandez to co- talent buyer. She was assistant tal- 
ent buyer. 

International Creative Management taps Laurence Leader 

as an international booking agent for the firm's concerts de- 
partment. He previously served as an independent consult- 
ant in London. 

PUBLISHING: Peermusic promotes Neville Quinlan to man- 

aging director of its Canadian operations. He was GM at the 
publisher's Toronto office. 

Universal Music Belgium appoints Patrick Busschots man- 

aging director. He was founder /managing director of inde- 
pendent Belgian entertainment company ARS. 

EMI Music Publishing Continental Europe names Oliver 
Schwenzer senior VP of legal and business affairs. He was head 

of legal and business affairs at Arvato Mobile /Berteismann. 

DISTRIBUTION: RED Distribution taps Haley Jones as sen- 

ior director of artist development and promotion. She was as- 

sistant PD /music director at KMTT -FM Seattle. 

MEDIA: Music TV network Fuse names Carol Goll senior VP 

of marketing. She was GM of brand experience marketing at 

Mercedes -Benz USA. 

FOR THE RECORD: In the Sept. 29 Executive Turntable, 
David Fitzgerald's recent promotion at Sony BMG Nashville 
should have been identified as senior director of sales. 

-Edited by Mitchell Peters 

GO()L)WC)RI(S 
ROCKERS CLIMB EVEREST, RAISE FUNDS FOR 
CANCER CENTERS 
On Oct. 13, members of international charity Love Hope 
Strength Foundation, co- founded by Mike Peters of U.K. 

band the Alarm, will embark on a 13 -day trek up Mount 
Everest. The climb, dubbed Everest Rocks, will raise 
funds for cancer centers worldwide; it will culminate in 
the first concert at Mount Everest Base Camp. To view 
videos of the trek, download music that will be recorded 
along the way and read blogs from the climbers, go to 
lovehopestrength.org. 

GOING GREEN WITH MORISSETTE, REEVES 
Critically acclaimed environmental film "The Great Warm- 
ing" is now available as a special- edition National Wildlife 
Federation DVD. The disc features downloadable docu- 
ments, an NWF featurette and the original film, narrated 
by Alanis Morissette and Keanu Reeves, who present cli- 

mate change as a moral, ethical and spiritual issue. To order 
online, go to thegreatwarming.com. 

POPKOMM 
Popkomm saves as the world's music and entartainmert busi ie meeting plat , 

uniting mere _han 800 exhibitor=- from 55 cou Ttri s. The Berlin -based conference 
brings together irdustry leaders to discuss the lata.st trencs anc iincvations in a 

series of panels, workshops and nteriatioral bruins. 
OPolitically cha ged 3rit sh singer /songwriter Billy Bragg, rigtt sa- for a keyrute 
Q&A with Billboard group edtorial directo- Tamara Ceinitf. 

OBillboard global bu -eau chier Mar< Sutherland modera:es .he "Artists As 
Architects" paiel, which gate delegates irsigrt into hcw int ,national musiciars 

can build careers in the new bu; ness environnerc. From left are Jon Tufnell of U.K. 
electro- rockers Pl astic Toys, Hanoi Rocks' Michael Monroe, Belgi 31i singer /songwiter 
Sioen, Lene Toje and Robin Sat, from Berlin -based "organic electro' band Sanaái 
and Sutherland. 

©Founder 
of British ndepenoent lebel Dramatico Entertainmert aid BPI dep -ty 

chairmar Mike Batt gives his keynote add ess 

OGerman music publishers had prominent visitors at PoDkomrr. From left are 
Minister 3f Culture anc Med a Bernd Neumann, German music publishers associ- 

ation GEMA president Dagmar _ikor3ki, GEMA b_ and rrenbe-s Gabiiele Schulze- 
Spahr and JSrg Evers, GEMA C-O D. Harald Hel -er, Minisry Df Economics and 
Technology Secretary Dagmar'Wöhrt and Berlin Maycr Klaus Wcweeit. PHOTO:wJR- 

TEST OF OR - Lf =IEDE 2OSSO21 /GE MA 

After launching its 
This Is for the 
Soldiers tour, 
Drowning Pool has 
oined !rag & 
Afghanistan Veterans 
of America, actively 
_campaigning on 
Capitol Hill for better 
mental health care for 
U.S. troops. From left 
are Drowring Pool's 
Stevie Benton; IAVA 
executive director 
Paul Rieckhoff; 
Drowning Pool's Ryan 
McCombs; Sen. 
Barack Obama, D -III.; 
IAVA field director 
Rob Timmons; IAVA 
director of government 
affairs Todd Bowers; 
and Drowning Pool's 
CJ Pierce and Mike 
Luce. 

INSIDE TRACK 

`X- FACTOR' STAR LEWIS' MOMENT ARRIVES AT LAST 
All eyes were on Leona Lewis at t le 

long- awaited Sept. 24 launch of the U K. 

diva -in- waiting's second single, "Bleed- 
ing Love" (Syco Music). In contrast to 
the usual reality TV star "career" tra- 
jectory, it's been nine months since she 

won the third season of ITV1's "The x 

Factor" and went straight to the top of 
the U.K. singles chart with her debut re- 

lease, "A Moment Like This." But de- 
spite the time lag, the hype has actu- 
ally intensified -with no less than four 
heavyweight introductions before wait- 

ing execs clapped eyes on her. 

After Syco managing director Sonny 

Takhar and Lucy Yeomans -editor in 

chief of fashion magazine Harper's 
Bazaar, which co- hosted the party at 

the Mandarin OriEntal in Km -bats 

bridge, Londor -had their say, ï was 

time for Clive Davis and Simon Cowel 
to share their thous hts on the s nger. 

Both sent video messages, with 3MG 

chairman /CEO Day's hailing Lewis a; 
"a true star" an i Cowell declarir g her 

"the best conte tan . we've had cn an./ 

of these competitic ns." After al that, 
it was a wordar Lewis could t ng 3 

note. But, in facF.., she gave a command- 
ing performance, previewing backs 
from her as- yet -unt tied de out aiaum, 
due Nov. 5 in the Urited Kirgdo -n an 3 

early 2008 in the United Smites. 

Whether she d d enough tc justly the 

billing as a new Mar ah Carey -st'le st- 
perstar remains to De seen. 

DCTOBER E, 2007 
I 

vW, w billboard.b z 73 

www.americanradiohistory.com

www.americanradiohistory.com


MI In 

.J}r,.1-%1; L} 
mtvU execut ves hung out with 

Swedish indie roc band Peter Bjorn anc 
John poolside at the Palms Hotel Resort and Casino 

in Las Vegas. From right are mtvU executive Stephan 
Friedman; John; Bjorn; Viacom CEO Philippe Daumen; MTV 

Networks chairman /CEO Judy McGrath; Dauman's w fe, Deborah; and 
Peter. PHOTO: COURTESY OF MTVU 

Natasha Bedingfield was hard at work last weekend on a new song, 
"Pocket Full of Sunshine," for her upcoming Epic album "N.B." The track 
was written by John Shanks, Danielle Brisebois and Bedingfield, and 
mixed by Manny Morroquin. Pictured at Larabee North studio in Los 
Angeles, from left, are Brisebois, Shanks, Bedingfield and Morroquin. 

INSIDE TRACK 

WINDY CITY BOWLING 
Being in the same town on Sept. 24 gave the Beastie 
Boys and Mandy Moore a chance to spend some quality 
time together -at a bowling alley. Moore and her en- 

tourage attended the 
first of two Beastie 
Boys shows at the Fill- 
more Detroit; she 
played the following 
night at Saint An- 
drews Hall. After the 
concert, the Beastie 
and Moore posses re- 
paired to the nearby 
Garden Bowl, where 
they enjoyed a couple 

of low -key hours of kegling, pizza and genial hanging out. 
Moore's tour to support her "Wild Hope" album continues 
through Oct. 8, while the Beasties just wrapped up their 
tour for "The Mix -Up" with shows in the Windy City. 

ESTELLE, THIEVES STEAL THE NIGHT 
Track has been out and about during Advertising Week 
2007 in New York (Sept. 24 -28), and we've been see- 
ing and hearing many things. But two performances 
stand head and shoulders above all else: U.K. hip -pop 
sensation Estelle and Chicago rock band Company of 
Thieves. Both acts -the former signed to HomeSchool/ 
Atlantic, the latter unsigned -were on the Sept. 25 bill 
of the Yahoo Billboard Live showcase at B.B. King 
Blues Club & Grill. 

Kiss' Gene 
Simmons, eft, and 
tanley shoo oft the -ger 

ectronics Per our Elect-ic 
-guitar Sept. 19 a: a launch pa-t' for 

the Gibson -stylet musical instrument 
at the Hard Rod- Caf= in New Work. 

Stars of the new Broadway product on of "Grease,' Max Crumm 
and Laura Osnes, sign autographs to heb raise mcney for 
Broadway Cares /Ecuity Fights AIDE n New Yo -k. The duo won 
the roles of Danny and Sandy in N32's Ment ccrnpetition 
"Grease: You're the One That I Want' The new ca album is due 
Oct. 2 on Sony Classics. PHOTO: COURTE sY OF SJSAth B JTL =R 

FOLIO & °MIA AWARDS 
Bi (board took home both an Eddie 
and an Ozzie Award for excellence 
in magazine editorial and design at 

Folio magazine's annual Eddie and Ozzt Awards 
gala, held S -_t. 23 at the Marriott Marquis in New York. 

©From lef, B Ilboard group editorial director Tamara Conniff, 
Red 7 M3:: is president /CEC Kerry Smith, Billboard assoc ate 

art director Cv stine Bower and Billboard executive editor Bill 
Werde hold the 2007 Gold Edcie Award for a business -t3- 
business issJ in the media /enta rtainment /publishing category. 

© Billboard s:a fers celebrate their win or the 2007 Golc Ozzie 
Award fa- 7Est feature design for a feature done on Christina 

Aguilera. Fron lit are associate w't director Christine Bower creative 
director Jose <lanert, VP of intEgrated sales /associate publisher 
Brian Kennedy and group editorial director Tamara Connff. 

©At 
the On ne Media, Marketing & Advertising Awards held 

Sept. 25 3t the Hilton New Y7rk, Billboard and LG Electronics 
shared the awed for best use cf user -generated content by an 
advertiser fo- :t Billboard /LG -labile Beat blog. The OMMA 
Awards honor those brand marteters, agencies and content 
providers tha: d=monstrate inncvation and creativity in the online 
arena. From It are BrandBuzz associate director of interactive 
Gwynne Galnitlett, BrandBuzz creative director Hillary Evans, LG 
Electronics cigit3l marketing manager !gels Aillaud, Billboard 
marketing diector Stacey Gross and Billboard digital brand 
manager Eri: I rd. PHOTO: COURT TSY OF JORGE JOSE ABOUYOUN 

R &B /pop artist Ari 
Gold minged with 
Logo and MTV.com 
execs after a recent 
concert at Joe's Pub 
in New Yor . From 
left are Loco - 
online.com producer 
Jonathan Mallow, 
Logo senior VP of 
multiplatfo-m 
programming Marc 
Leonard, MIfV.com/ 
Logo director of 
music and -aient 
Perry Turcotte, Gold's 
acquaintan:e Rankle 
Fuentes, Lcgo senior 
director of multiplatfolm 
programming Joel 
Parmentier Gold, 
actor Mario Cantone 
and Logoonline.com 
writer /edit' John 
Polly. PHOTO COURTESY 
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Billbearei 

REGIONRI 
MEXICaN mummor 

SCHEDULE OF EVENTS 
MONDAY, OCTOBER 1 

7:00PM 
PROMOTORES UNIDOS SHOWCASE 
LIVE PERFORMANCES BY: 

IN ASSOCIATIO9 WITH 

LUNCH & SHOWCASES 
LIVE PERFORMANCES Bi: 

THE WOMEN OF REGIONAL MEXICAN MUSIC 
SPONSORED B FEERMUSIC 

PIESEMTATION 
K_Ahy Spanbager. Fresident. Paernusic's Anglo-American Rczgor... 

Grupo Innovacion Los Aliada 
de La Seem 

Los Binh,. de Bandh Lame-Am 3.-uor 

Culiacan Sinaloa c urvigo 

Pablo Montero 

ENCIMA 
OF TODO 

nquietos e1 Ncre Mazin Musical 

Morros Del Norte Wence Run. !11 Betzaida 

TUESDRY, OCTOBER 2 
8:30AM-5:33PM 
REGISTRATION & EXHIBITS 

HOW TO REVIVE THE LATIN 
TOURING INDUSTRY 
MODERATOR: 
Abel De Luna, CEOr_Thairmat _una CommLnications 
SPEAKERS: 
Henry Cardenas, CEO, CMN 
Ariel Rivas, Presitrt, Plane- Enta7ainment/TMI 
Emily Simonitsd". Sr Vice Poesiial, Special M3rkets, Live IJAion 
David Valdivia, D'-c siient, Vadn.ia Marketing Group 

BUS: YOUR IRREPLACEABLE TOOL 
PRESENTATION 3if 
Diego Aguilar, kccot nt Execiive, Nielsen Ertertainment Musc 

GETTING THE MOST OUT OF RETAIL 
MODERATOR: 
Geoff Mayfield, Eire( tor of C-aris'Senior Anelyst, Billbod 
SPEAKERS: 
Daniel Fernandez 3arcia, Dir,--ctor of Sales, Three Sound P.e.crds 
David Massry, Priclent, Rit xio Latino 
Sandra Ramirez, Lat n Product vlanager, Hardleman 
Jeff Young, VP 33es. Univisicn Misic Group 

LICENSING THE BAND 
MODERATOR: 
Richard Bull, bier...Awe VP, Fop:J.1 
SPEAKERS: 
Jim Bilello, Execnive VP, °meta Entertainrren- 
Walter Kola!, Sr .P A&R/Ma-keti-rg, Universal Music Lat nc 
Eddie Orjuela, Prident. Orj_eli: Entertainment 
Jose Luis Terrazas, Artist, Da accords 
Adolfo and Omas Jenzuele. Twins Enterprses 

THE NEW GENERATION OF 
REGIONAL MEXICAN MUSIC 
SPONSORED BY PIJA2 
MODERATOR: 
Roberto Isaac, VEalager of N us c Scheduling Nun2 
SPEAKERS: 
Erika Garza, "La 1-uerguilla," D._ 97.9 FM, La Raza 
El Gringo, Artist 
Alacranes Musi-Al Artist, Ur ivisicr Records 
Martin Fabian, F's,ident/Fot.ncller Grupo Nuzvz Generac-or 
Abel A. De Luna. Clef Opernang Officer, Luna L'ommunhaims 
Manuel Prado, Ma ional Prornotians Director, Sony BMG 
Voces Del Rand- Artist. Ur iiisicr 

DJ POWER 
SPONSORED BY BrANGA 
PRESENTATION 
Nahum Madrid (CJ "8Mil"). 3E-_z.nga 
MODERATOR: 
Jackie Madrigal, La--tin Formats Eiitor, Radio & Records 
SPEAKERS: 

MODERATOR 
Leib Cobo, 

IL .-.ecutsm Direch r 
of Gantent & 

Frogranming fo- 
_atin Music and 
Entealtainment. 

Bi 'board 

t1.6 
Mansol andlth-giria Terrazas. (Los Horos.opos Graciela Beltran. Ar ist, 

de Duraszo.,.. Artists, Disa Records Urt vision Record. 

Don Ch.to, Host. Renan Alminn z.iez Coello. Rocio Sandoval "La 
La Qu. Buena El Cucuy ce IMahana. Peligrosa," Host, 

Spanish Broades.ing System Univision Radio 

tr. tga THE BILLBOARD Q&A 

r 
91, 

WITH 

CONJU %ITO 

PR I M AV ERA 

ASCAP ACC USTIC 511113WCIFISE 

PRESENTED BY ASCAP AND MYSPACE EN ESPAÑOL 

LIVE PERFORMANCES BY 

Los Tinos Del None VhclDel Rancho El Gringo 

WEDNESDAY, OCTOBER 3 
8:30M - 5:30PM 
REGISTRATION & EXHIBITS 

THE DIGITAL CONNECTION 
MODER %TOR: 

Ayala Ben-Yehuda, Latin Come rondent. Billboard 
SPEAKERS: 
Christojher Brumes, VP, Mcbia Content & Services, Univiicu Mor I 

Jose Casanova, Marketing Manager, MySpace.com Mexico 
Arturo il. Marking Manager Machete Music/Machete Regotal 
Bruno Lopez, VID.GM, univisoacorn 
Herman Rodriguez-Bajandas, in Music Outreach Consultai. 
SoundExchange 

Yolanda Pere: zisl, Diana Reyes, Artist, izmii Rivera. Artirt. 
Fonovisa Re:sorils Universal Music Latino Fonovisa 

THE NEW REGIONAL !MEXICAN BUSINESS MODEL 
MODERATOR: 
Lila Cobo, Executive Directa', :a-tent & Programnang, 
Lim Music and Eltertainmmt, 3 !board 
SEAKERS: 
Jim Echevarr a, President, Une--ial Music Latino 
Gnstaso Lopez. Frasident. Mac-pk- Music 
J age Dino, VF NLsoc, Venev siai kiternational 
Ccrlos,Ruiz DIU. `/P/GM, Dioz REcords 
Adriara Rios. -SM.Ealboa REiczac5 

PLU S! BONUS PROGRAMMING 

HISPANIC %IARKETING CONFERENCE 

.ATINA 
essagiig Media. Marketinj. 

1/11 

OCPM 
PREMIOS PREMMUSA 
FWESENTED B FIROMOTORE! _NIE OS 

07 THE GIBSON AMPHITHEATRE AT UNIVERSAL CITY WALK 

LIVE PERFORMANCES BY: 

egres De Le Sierra, Faqui..3 La Del Barr o, 

Ezequiel "Cheque" Peña. an... 

Cnnjunlo Prima« ra Alacraires Muaical 

Immetcs Del Norte 

Pablo Montero 

Banda NI td-os Diane- Reyes 

OCTOBER 1-3, 2007 HILTON LOS ANGELES UNIVERSAL CITY 

RegisterToday! www.BillboardEvents.com 
LATIN 
CAR 

AUS IC ims ASCAP .fieforaw. ITIV 

RA E DIA SPONSORS 
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THE INTERSECTION OF MEDIA, ENTERTAINMENT Sc WALL STREET... 

DOW,l9elES 11ie1Se11 

r 

MEDIA0MONEY 
NOVEMBER 7 -8, 2007 * GRAND HYATT NEW YORK CITY 

JOIN DOW JONES AND THE NIELSEN COMPANY FOR A UNIQUE TWO -DAY EVENT UNITING 
MEDIA AND ENTERTAINMENT DEALMAKERS WITH PRIVATE AND PUBLIC INVESTORS TO DISCUSS 

HOW THEY CAN WORK TOGETHER TO PROFIT IN AN AGE OF UNCERTAINTY. 

JEFFREY BERG 
CHAIRMAN & CEO 

INTERNATIONAL CREATIVE 
MANAGEMENT 

SUSAN LYNE 
PRESIDENT & CEO 

MARTHA STEWART LIVING 
OMNIMEDIA 

CHIP SEELIG 
MANAGING DIRECTOR 

DUNE CAPITAL MANAGEMENT 

FEATURED SPEAKERS INCLUDE: 
LIS w 
I- F- 
0 
z z 

1 

w w 
x 

JEFFREY L. BEWKES 
PRESIDENT & COO 

TIME WARNER 

ROBERT OSHER 
COO, COLUMBIA PICTURES 

MOTION PICTURE GROUP 
SONY PICTURES ENTERTAINMENT 

w 
F- 

z } 
w 

RUSSELL SIMMONS 
FOUNDER 

RUSH COMMUNICATIONS 

MICHAEL EISNER 
FOUNDER 

THE TORNANTE COMPANY 

w 
F- 

z 
} 
w 

NORMAN PEARLSTINE 
SENIOR ADVISOR 

THE CARLYLE GROUP 

w 
F- 

z } 
w 

DANIEL SNYDER 
OWNER & CHAIRMAN 

WASHINGTON REDSKINS 

JILL A. GREENTHAL 
SENIOR MANAGING DIRECTOR 

THE BLACKSTONE GROUP 

w 
F- 

z 
} 
w 

STEVEN RATTNER 
MANAGING PRINCIPAL 
QUADRANGLE GROUP 

ANDREW SWINAND 
PRESIDENT & 

CHIEF CLIENT OFFICER 
STARCOM WORLDWIDE 

ARIANNA HUFFINGTON 
FOUNDER 

HU FFINGTO N POST. COM 

w 
F- 

z i 
w 

SUMNER REDSTONE 
EXECUTIVE CHAIRMAN 

VIACOM & CBS CORPORATION 

SUSAN WHITING 
EXECUTIVE VICE PRESIDENT 

THE NIELSEN COMPANY 
& CHAIRMAN 

NIELSEN MEDIA RESEARCH 

RYAN KAVANAUGH 
CHIEF EXECUTIVE OFFICER 

RELATIVITY MEDIA 

ROY SALTER 
PRINCIPAL 

THE SALTER GROUP 

DAVID ZASLAV 
PRESIDENT & CEO 

DISCOVERY 
COMMUNICATIONS 

DON'T MISS YOUR CHANCE TO NETWORK WITH THE PROFESSIONALS WHO ARE 
RESPONSIBLE FOR TODAY'S MOST IMPORTANT MEDIA AND ENTERTAINMENT DEALS! 

WWW.MEDIAANDMONEYCONFERENCE.COM 

PRE -REGISTRATION RATE $2,200 SPACE IS LIMITED 
REGISTRATION 646.654.7254 SPONSORSHIPS 646.654.4718 OR 41 5.439.6631 GRAND HYATT B00-233-1234 

PLATINUM SPONSOR 

McKinsey &Company 

THE WALL STREET JOURNAL. 

Billboard TIPORTER 

\RIV\ ; 

GOLD SPONSORS 

BROUGHT TO YOU BY 

LOEB& 
LOEB LLP 

SILVER SPONSOR 

niclsencrnnnect 

MarketVitatch ES ._ LBO Wile P ivateEquityAnalyst 

AMER BMWS 11111ffill 1- :1)1 1 ()RL-I'LRI.ISI IF_R 
RADIO & RECORDS . 
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EXPERIENCE THE 

PARADIGM 
SHIFT 
How One Agency 
Became A Major 
Music Player >P.25 

DOLLY PARTO 
Online For The First Time 

WHAT'S 
FOR 
>P.8 

www billboard.com 
www,billboardbiz 
US $6.'39 CAN $8 99 UK £5.50 

New Album. New Tour. 

KANYE 
WEST 

`Sometimes As A Creative 
Person, You Go Off 

The Deep End A Little.' 

0 a7 

99 AN 

2051 9 

3 2> 

i 

ABXNCTCC . * * * * * * * ** * * * * * * *3 -DIFIT 903 
0BL24080434 MAR08* 88G* A04 00,0.01. 
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MONTY GREEN_,Y (03L 
3740 ELM AVA A s 
LONG BEACH 'A 94807 -3402 00'223 

>P.22 
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T E MUST NAVE ALBUM OF THE YEAR. 

MARK BONBON VERSON 

TIE CRITICS AIE IAVIN! 
"HAVING E RODUCE i AMY WINEHOUSE AND LILY ALLEN, MARK RONSON 

IS ON A REAL ROLL IN 2007. FEATURING GUEST VOCALISTS LIKE ALLEN, 

WINEHOUSE AND ROBBIE WILLIAMS, THE WHOLE THING PLAYS LIKE THE 

ULTIMATE HIPSTER PARTY MIXTAPE. BEST OF ALL? `STOP ME,' THE MOST 

SOULFUL RAVE SINCE GNARLS BARKLEY'S `CRAZY. "' PEOPLE MAGAZINE 

"RONSON JOYOUSLY TWISTS POPULAR TUNES BY EVERYONE FROM 

RADIOHEAD TO COLDPLAY TO BRITNEY SPEARS, AND - WHAT DO YOU 

KNOW! - IT TURNS OUT TO BE THE MONSTER JAM OF THE SEASON! 

REGARDLESS OF WHO'S ON THE MIC, VERSION SUCCEEDS. GRADE A" 
ENTERTAINMENT WEEKLY 

"THE EMERGING RONSON SOUND IS MOTOWN MEETS HIP -HOP MEETS RETRO 

BRIT -POP. IN BRITAIN, `STOP ME,' THE COVER OF THE SMITHS' `STOP ME IF 

YOU THINK YOU'VE HEARD THIS ONE BEFORE,' IS # 1 AND THE ALBUM SOARED 

TO 42! COULD THIS ROCK STAR DJ ACTUALLY BECOME A ROCK STAR ?" 
NEW YORK TIMES 

"RONSON UNITES TWO ANTITHETICAL WORLDS - RECENT AHD CLASSIC 

BRITPOP WITH VINTAGE AMERICAN R &B. LILY ALLEN, AMY E, 

ROBBIE WILLIAMS COVER KAISER CHIEFS, COLDPLAY, AND THE SMITHS OVER r 

BLARING HORNS, AHD ORGANIC BEATS. SHARP ARRANGING SKILLS AND 

SUITABLY TRIM' PERFORMANCES! * * * *" SPIN 

THE SOUNDTRACK TO YOUR SUMMER! 
THE NEW ALBUM VERSION... AVAILABLE NOW! 

1411 r} j \ WWW.MARKRONSONCOM WWW.MYSPACE.COMIMARKRONSON WWW.ALLIDORECORDS.COM 
? PI.) PRODUCED. B1 MARK RONSON MANAGEMENT: ADVANCED ALTERNATIVE MEDIA, IMC. - NYC DANIEL MERAINEATNEA APPEARS COURTESY OF ALLI0ONJ RECORDS. THE ACA RECORDS LAIR R A UNIT OF SONY BMG MUSIC ENTERTAIMMERI -MITTS) 

RECORDS REGISTERED MARCA(S) AECISTRADA(S) RCA TRADEMARK MANAGEMENT S.A. LNG LOGO IS A TRADEMARK OF BEATELSNANH MUSIC GROUP, INC. - 2007 SOHL BMG MUSIC ENTE TAINMENT (OK) LTU, DISTRIBUTED I12ÉR,OE3TR13UTIOR. 
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Billlgourd 

ALBUMS 

ON THE CHARTS 

PAGE ARTIST / TITLE 

VARIOUS ARTISTS / 
NOW 25 THE BILLBOARD 200 38 

TOP BLUEGRASS 46 

TOP BLUES 43 

STEVE IVEY / 
FEST OF BLUEGRASS GOSPEL. COLLECTOR'S EDITION 

SOUNDTRACK / 
PLACK SNAKE MOAN 

TOP CHRISTIAN 51 
BARLOWGIRL / 
HOW CAN WE BE SILENT 

TOP COUNTRY 146 TAYLOR SWIFT / 
TAYLOR SWIFT 

TOP ELECTRONIC I 9 1HE CHEMICAL BROTHERS / 
WE ARE THE NIGHT 

TOP GOSPEL 
MARVIN SAPP / 
'HIRSTY 

TOP HEATSEEKERS 153 WITHIN TEMPTATION / 
'HE HEART OF EVERYTHING 

TOP INDEPENDENT iE 52 SOUNDTRACK! 
HAIRSPRAY 

TOP LATIN 148 MARC ANTHONY / 
`L CANTANTE(SOUNDTRACK) 

TOP R &B /HIP -HOP 43 PRINCE / 
PLANET EARTH 

TASTEMAKERS 52 PRINCE / 
PLANET EARTH 

TOP WORLD 52 ISRAEL "12" KAMAKAWIWO'OLE / 
NONOERFAL WORLD 

6 SINGLES 
PAGE ARTIST /TITLE 

ADULT CONTEMPORARY 41 
MICHAEL BUGLE! 
EVERYTHING 

ADULT TOP 40 41 DAUGHTNY / 
HOME 

OT COUNTRY HOT 47 KENNY CHESNEY / 
-NEVER WANTED NOTHING MORE 

HOT DANCE CLUB PLAY 49 KAT DELUNA FEATURING ELEPHANT MAN / 
WHINE UP 

HOT DANCE AIRPLAY 49 MAROON 5 / 
MAKES ME WENDER 

HOT DIGITAL SONGS 41 
SEAN KINGSTON! 
BEAUTIFUL GIRLS 

HOT 100 40 SEAN KINGSTON / 
BEAUTIFUL GIRLS 

HOT 100 AIRPLAY 41 SEAN KINGSTON / 
BEAUTIFUL GIRLS 

HOT SINGLES SALES 42 HIGH SCHOOL MUSICAL 2 CAST / 
WHAT TIME IS IT 

HOT LATIN SONGS 48 ENRIQUE IGLESIAS / 
DIMLIA 

MODERN ROCK 41 THE WHITE STRIPES / 
IcKY THUMP 

POP 100 42 SEAN KINGSTON / 
BEAUTIFUL GIRLS 

POP 100 AIRPLAY 42 
FERGIE / 
BIG GIRLS DON'T CRY 

HOT R &B /HIP -HOP 45 FANTASIA! 
WHEN I GEE U 

HOT R &B /HIP -HOP AIRPLAY 44 FANTASIA/ 
WHEN I SEE U 

R&B/HIP -HOP SINGLES SALES 44 BIGG FACE / 
GET MY WEIGHT UP 

R &B /ADULT 44 MUSIQ SOULCHILD / 
TEACHME 

RHYTHMIC 44 7 -PAIN FEATURING AKON / 
BARTENDER 

HOT RINGMASTERS 14 

SEAN KINGSTON / 
BEAUTIFUL GIRLS 

01 VIDEOS 
PAGE ARTIST / TITLE 

-....... ...... . . PLIES FEATURING T -PAIN ! DEO 

TOP MUSIC VIDEO SALES 53 

SHAWIY 

AVENGED SEVENFOLD / 
ALL EXCESS 

THIS WEEK ON .biz 
ARTIST / TITLE 

TOP CLASSICAL #1 
STING / 
SONGS FROM THE LABYRINTH 

TOP CLASSICAL CROSSOVER #1 
JOSH GROBAN / 
AWAKE 

TOP DIGITAL #1 
SOUNDTRACK / 
HAIRSPRAY 

TOP INTERNET #1 HANWON/ 
THE 

TOP JAZZ #1 
MICHAEL BUBLE ! 
CALL ME IRRESPONSIBLE 

TOP CONTEMPORARY JAZZ #1 DAVE KOZ / 
AT THE MOVIES 

TOP POP CATALOG #1 TIM MCGRAW / 
GREATEST HITS 

TOP REGGAE #1 
COLLIE BUDDZ / 
COLLIE BUDDZ 

TOP DVD SALES #1 PREMONITION 

TOP TV DVD SALES #1 HANNAH MONTANA: POP STAR PROFILE 

TOP VIDEO RENTALS #1 PREMONTTK1N 

TOP VIDEO GAME RENTALS #1 PS2: TRANSFORMERS: THE GAME 
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UPFRONT 
5 FRANKLY 

SPEAKING An 
Amy Winehouse 
album reignites 
an old debate 
over imports.. 

12 On The Road 
13 Retail Track 
14 Digital 

Entertainment 

FEATURES 

15 Garage Rock 
16 Latin 
18 Global 
20 Making The 

Brand, Legal 
Matters 

21 Q &A: Iry Gotti 

COVER STORY 

22 IKANYECLAST Kanye West has 
become a pop icon by marching to his 
own beats. But will his risks pay off again? 

25 PARADIGM SHIFT Inside the deals 
that made one agency a major music player. 

MUSIC 
29 BEDINGFIELD 

STEERS 
STATESIDE 
RETURN With 
sophomore set 
already out in 
Europe, Epic 
gets busy in U.S. 

31 Global Pulse, 
Beatbox 

32 Jazz Notes 
33 Rhythm & Blues 
34 6 Questions: Lyle 

Lovett, Real Talk 
35 Reviews 

IN EVERY 
ISSUE 

4 Opinion 
37 Over The 

Counter 
37 Market Watch 
38 Charts 
55 Marketplace 
57 Executive 

Turntable, 
Backbeat, 
Inside Track 

ON THE COVER: 
Kanye West photographed 
by Nabil Elderkin. 
WINEHOUSE. MARK ALLAN/ 
WIREIMAGE.COM 

RD .[0]I la Wall 
DANCE 
Billboard's Dance Music 
Summit is returning to Las 

Vegas, with Vegas Music 
Experience -one week of 
nighttime events featuring 
the world's best DJs, hot 
nightclubs and concerts - 
plus pool parties. More at 
billboardevents.com. 

REGIONAL MEXICAN 
Three -day summit features 
Jenni Rivera, the Billboard 
Q &A and Premios 
Premmusa presented by 
Promotores Unidos with 
performances by Diana 
Reyes, Pablo Montero, 
Alacranes and others. More 
at billboardevents.com. 

After topping The Billboard Hbt 100 for two weeks 
in a row, Billboard in Sixty caught up with the 
Plain White T's backstage at an mtvU concert 
Six Flags. Watch the video at billboard.com/sift 
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In A Challenging Time, Successes And Solutions Still Make For Good Stories 

One bit of feedback I suspect most jour- 
nalists cringe to hear is probably one we 
hear most often: "All you guys print is 
bad news." 

I laugh sometimes when I hear this, 
imagining the dialogue in our weekly edit 
meetings were this mandate real. 

"Warner Music Group's market share 
is up." 

"Too happy. What else you got ?" 

"A trend story on new revenue models for 
artists and labels ?" 

"C'mon, we all know everything is 
doomed to failure." 

And finally, a pitch, in a small voice, 
from the back of the room: "Billy Ray 
Cyrus is back in the top 20 for the first time 
in years -and he re- emerged because of his 
daughter's cute TV show." 

"You're fired. Let's plan an all - 
obituary issue." 

In reality, our Tuesday meetings are 
far less contentious. The challenges of 
today's music business provide about as 
much chance to cover opportunity as it 
does to report setbacks. While this week's 
issue is set against a bottom -line back- 
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drop of album sales that are still hover- 
ing around a 15% decline from last year, 
there's plenty of evidence that folks from 
every part of the business are working to 
solve challenges. 00 
Want good news? 
Make some. 

Kanye West continues to succeed, and 
our cover story (page 22) makes the point 
that it may just be because he refuses to 
do what's expected. The Dixie Chicks hurt 
their own bottom line criticizing George 
Bush, but West made himself a folk hero, 
perhaps cementing his reputation as hip - 
hop's one true rock star. 

Elsewhere, Paradigm (page 25) vaulted 
into major music agency status with the 
acquisition of boutiques Little Big Man 
and Monterey Paradigm Artists; this 
means more opportunity for acts look- 
ing to extend their brand into other 
media platforms. Verizon even dragged 
AC/ DC into the digital age (page 8) as 

IT TAKES TWO TO TANGO 
This past week, members of the Latin 
Recording Academy were mailed vot- 
ing instructions for the 2007 Latin 
Grammy Awards. 

In the tango category, voters will take 
their pick from a list of 19 releases. Un- 
fortunately, the list does not include my 
most recent recording, "Buenos Aires 
Tango Standards" (Zoho Music). This CD, 
a collection of traditional tangos per- 
formed by a group of Argentine musi- 
cians, was deemed outside the category 
by the Latin Recording Academy. 

According to an e-mail from the acad- 
emy: "During the screening meeting, the 
Pablo Asian recording was carefully 
screened by experts in both Jazz and 
Tango. The committee listened to the 
recording and felt the recording did not 
have enough Tango elements to remain 
in the Tango category and therefore it re- 
mained in the Jazz category." 

Furthermore: "Our rule is: Genre - 
specific albums must consist of 75% or 
more playing time of the specific genre." 

I am left wondering about this com- 
mittee of experts in tango and jazz, who 
carefully tallied up the percentage of tango 
in my CD and decided I came up short. 

In "Buenos Aires Tango Standards," I 
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both Verizon and AT &T further commit- 
ted to music. 

My favorite story of the week, though, 
broke on our business news site, bill - 
board.biz. Our longtime touring expert 
Ray Waddell started out breaking one 
story-that echomusic was ramping up 
its direct -to -fan online artist initiatives - 
and ended up breaking an even bigger 
one: that Dolly Parton was going to get 
her first Web site, around the time she re- 
leases her first mainstream country 
album in nearly 20 years. 

The report became the little story that 
could. Other media outlets including USA 
Today ran with it, and Waddell and Dolly's 
manager, Danny Nozell, started getting 
calls: from a major festival wanting to 
book her, from a major label wanting to 
distribute her upcoming album. 

My point here isn't to crow about our 
24/7 news operation billboard.biz, which 
breaks important stories almost daily. 
Rather, I mean to address those who say 
Billboard is focused on the negative. And 
to you I say, "Create some good news." 

We'll be all over it. It's our way to make 
a living. .... 

BILLBOARD.BIZ POLL 

.biz 
We asked will Live Nation re -up with Ticketmaster 
to handle ticketing for its venues or take ticketing 
in -house when the deal between the two is up? 

YES 3611/4 ) 
Live Nation and Ticketmaster 

will sign a new deal. 

NO h4(3/4) 
Live Nation will take 
ticketing in- house. 

If you missed this issue, order one a orderbillboard.com /ticket. 
POLL CONDUCTED ON BILLBOARD. BIZ: 88 TOTAL VOTES AS OF 8.2T 

assembled a group ofArgentine musicians 
who are equally versed and experienced in 
tango and jazz. For the repertoire, I chose 
from among the most traditional instru- 
mental tangos written by Arolas, Bardi, Lau - 
renz, Maffia and Salgan. The rhythms that 
we play are all traditional marcatos, sinco- 
pas and milongas -the essence of tango. 

Who are these experts who passed judg- 
ment on my brand of tango and consid- 

ered it not "tango" enough? What else do 
they consider not- tango? Recent Latin 
Grammy nominations of recordings by 
Pablo Ziegler and Adrian Iaies, artists 
whom I consider to be very close to my 
aesthetic and clearly not traditional tango, 
make it even more confusing to under- 
stand where they draw the line. 

Pablo Asian 
Brooklyn, N.Y. 

WRITE US. Share your feedback with Billboard readers 
around the world. Send correspondence to letters(älbillboard.com. 
Include name, title, address and phone number for verification. 
Letters should be concise and may be edited. All submissions published shall become the 
sole property of Belboard, which shall own the copyright in whole or part. for publication. 
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»>UMG 
SEALS 
SANCTUARY 
BUYOUT DEAL 
Universal Music 
Group will take 
London -based 
Sanctuary Group 
into private hands 
after winning 
shareholder 
approval for a 

buyout Aug. 2. UMG 
confirmed it 
reached the 90% 
required level of 
acceptance to 
conclude its 
proposed 
acquisition. The 
deal gives 
Universal a 

foothold in the live 
music business 
through 
Sanctuary's 
management and 
live agency arms. 

» >NAT'IL 
GEOGRAPHIC 
LAUNCHES 
MUSIC DIVISION 
National 
Geographic Gs 

launching a new 
music and radio 
division designed 
to promote 
international music 
and deepen planet - 
friendly living. The 
new division will 
focus on music 
supervision, live 
events, a consumer 
music Web site, 
syndicated radio 
shows, a record 
label, music 
publishing and TV 
projects. On the 
radio side, NGMR is 
charged with radio 
and video 
initiatives. 

»>PARTON 
GOES INDIE 
Country legend 
Dolly Parton will 
debut her new 
label, Dolly 
Records, with the 
release of a new 
country album next 
February. Parton's 
manager, Danny 
Nozell, will serve as 
GM of Dolly 
Records and no 
other artists will be 
signed to the 
roster. Currently, a 

digital distribution 
deal with iTunes is 
in progress, while 
physical 
distribution is still 
in the works. 

D GITAL DOLLY BILLY RAY'S BACK ROSEN RISES AGAIN UPLAIN UNWHITE T'S CROONING CASTRO 
Finally, an online Miley's dad makes a C =s sets RED Distribution gets Latin singer rebounds 

presence for Parton big return to charts . u-t,<r ce V. -w apart into the me -_h biz with mariachi aiburr 

® BY ED CHRISTMAN 

Frankly Speaking 
An Amy Winehouse Album Reignites An Old Debate Over Imports 

In the mid -1980s through the mid- 1990s, major 
labels cracked down on retailers carrying import 
albums as a matter of course -at one point, CBS 

Records even sued Tower Records over the practice. 
For the most part, such import battles have since 

receded into the background. But a controversy over 
an Amy Winehouse album is, at least temporarily, 
putting the issue back in the forefront. 

Most merchants Billboard surveyed are saying 
they'll comply with a letter from Universal Repub- 
lic that threatens to sue retailers and merchandis- 
ers that continue importing and selling import 
copies of Winehouse's 2003 debut album, "Frank." 
But other retailers are arguing that, 
in the age of downloading, it's ab- 
surd for a record label to take Uni- 
versal's approach. 

"We are selling physical product that 
the customers want, and they are try- 

ing to stop us," one merchandiser says. 

"In the meantime, it is flowing freely 
throughout the world over the Inter- 
net through the [peer -to -peer] sites." 

Universal Republic, which has en- 
joyed great success in the United 
States with Winehouse's "Back to 
Black" album, plans to issue her ear- 
lier album "Frank" Nov. 7 stateside 
and wants to prevent imports from 
cannibalizing potential sales. 

"Frank," which came out in Eu- 
rope on Island, has scanned some 
18,000 copies in the United States as 

an import, according to Nielsen 
SoundScan; meanwhile, since its 
Dec. 19, 2006, release, "Back to Black" 

has sold 950,000. Universal insiders 
say that since the label's goal for the 
latter is 1.5 million -2 million copies, 
Universal is holding up the release 
of "Frank" to get the most mileage 
out of "Back to Black." 

"We have been selling 'Frank' 
long before [Winehouse] become hot 
here in the U.S.," says Eric Levin, 
owner of Criminal Records in At- 

lanta and the head of the Alliance 
for Independent Media Stores. "We 

can certainly wait, as we have been asked to do.' 
"Universal is just trying to protect their business,' 

says Michael Kurtz, who heads indie coalition Mon- 
itor Store Network. "We get the message; we won't 
carry it anymore." 

In general, merchants -who foresee being con- 
fronted with weightier vendor issues with the majors 
down the line -are saying the stakes of the "Frank"' 

album are not high enough to justify taking a stand 
or risk getting sued. 

Still, some merchants and wholesalers say, the 
tone of Universal's letter left a lot to be desired. "There 
didn't seem to be a lot of thought behind it besides 

bullying and greed," one music merchandiser says. 
In one passage, the July 24 letter says, "Republic 

hereby demands that you cease and desist with any 
and all distribution and /or exploitation of the album 
in the U.S.," because it constitutes an infringement 
of Republic's exclusive right to exploit and distribute 
the artist's recording in the States. 

The letter, signed by Universal Republic director of 
business and legal affairs Jeffrey Koenig, furthermore 
asks that all accounts respond within two days of re- 

ceiving the letter with a written acknowledgement that 
they have ceased selling the import version of the album. 

Though such letters were commonplace 15 or 20 

years ago and Canadian imports were a hot topic 
around the turn of the century, the import issue 
receded as the U.S. dollar's decline against most 
other major currencies made imports from most for- 

eign markets unfeasible. 
Until recently, European counterparts of U.S. major 

labels often used import wholesalers for U.S. 

distribution, after their own sister labels 
passed on signing their artists. In addition 
to incremental sales, they used the tactic to 

build a story so U.S. affiliated labels would 

sign those albums for domestic release. 
At one point, importation of records from 

abroad became so formalized that U.S. im- 

porters used to confer with the international 
arms of major labels to single out European 
product ripe for U.S. exploitation. 

"That's what indie retailers and whole- 
salers do," one indie store owner says. "By 

carrying import versions of albums that 
labels have passed on, we are serving as 
A &R for the major labels here." 

In fact, one wholesaler claims the pri- 
mary reason Universal Republic is now 
issuing Winehouse's "Frank" is because 
importers first proved the album com- 
mercially viable in the United States. 

On the contrary, a source at Universal 
Republic says, "The only reason the im- 
port album has scanned 18,000 units is 

because of all the time, effort and money 
that we put into 'Back to Black.' " 

One wholesaler puts yet another spin 
on the Universal letter. "What's happen- 
ing is the whole music industry is suffer- 
ing," that executive says. "Everyone is 
looking for sales, no matter how small, 
wherever they can." 

MOBILE: For 24/7 news and analysis 

bIZ on your cell phone or mobile device, 
go to: mobile.billboard.biz. 

AMY WINEHOUSE'S'Frank 
album ,o<illbe re eased Nov. 7 

in the United States. t the 
meantime, Lnive-sa Republic 

wants to keep import cc ies 
out of stores 
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» >SONY /ATV 
CLOSES FAMOUS 
DEAL 
Sony /ATV Music 
Publishing's 
acquisition of Viacom's 
Famous Music is now 
final. Executives with 
both publishing 
companies may now 
begin direct 
discussions to 
determine how Sony/ 
ATV will integrate 
Famous' catalog and 
employees into its 
operation. Sony /ATV 
acquired the publisher 
in May for about $370 
million. Famous 
includes about 125,000 
songs and sound cues 
including "Footloose," 
"Moon River," "Take My 
Breath Away," "It Don't 
Mean a Thing (If It Ain't 
Got That Swing)" and 
"Silver Bells." 

» >MORE FILTER 
DELAYS FROM 
YOUTUBE? 
A lawyer for YouTube 
owner Google told the 
judge presiding over 
Viacom's copyright 
infringement lawsuit 
against YouTube that 
the company's filtering 
technology would 
"hopefully" go live by 
September. The ability 
to identify uploaded 
copyrighted material to 
the service, and then 
either restrict the 
upload or note when 
content owners should 
be compensated for its 
use, is the key 
requirement behind the 
company's licensing 
deals. It first promised 
such a system last fall, 
but has yet to 
implement it. 

» >EMI, 
MIXALBUM.COM 
PARTNER 
EMI Music has struck an 
agreement to deliver 
digital rights 
management -free a la 
carte downloads to a 

new online DJ- mixing 
service, MixAlbum 
.com. The new British - 
based online business 
enables consumers to 
create their own beat - 
mixed compilation 
albums. Founder Ian 
Chamings brought 
MixAlbum to the wider 
British public when he 
presented the business 
on an episode of BBC2 
reality TV program 
"Dragon's Den." 

BY SUSAN BUTLER 
JUDY COLLINS and SAM 
MOORE (inset) testified 

on the Hill about 
performance rights. 

Will Radio 
Pay Artists 
And Labels? 
Artist Groups, Radio Broadcasters Take 
Performance Right Fight To Congress 

Folk singer Judy Collins sat before a dozen members 
of Congress, at times breaking into song as she testi- 
fied. Performers should be paid for their recordings 
that radio stations broadcast over the air, she said -just 
as songwriters and publishers are paid for their songs. 

A few seats away, African- American radio executive 
Charles Warfield Jr. testified that minorities would be 
among the small, local broadcasters that would be 
forced out of business if they had to pay a new per- 
formance "tax" to artists and record companies. 

What's at stake is a fraction of the estimated $20 bil- 
lion radio earned in ad revenue last year. And the selec- 
tion of these particular witnesses, along with R &B 

septuagenarian Sam Moore, illustrates how artist, label 
and broadcaster groups will be tugging on the heart 
strings of legislators and the public in a copyright fight 
expected to reach every corner of the country during the 
next couple of years. 

The move to change U.S. copyright law had its of- 
ficial kickoff July 31, when the House Judiciary Sub- 
committee on Courts, the Internet and Intellectual 
Property held the first hearing on Capitol Hill to ex- 

plore whether terrestrial radio should remain exempt 
from paying royalties to broadcast sound recordings. 

In every other developed country worldwide, copy- 
right laws grant performers (artists, musicians and 
vocalists) and producers (copyright owners such as 
record companies) as well as songwriters and publish- 
ers the right to receive royalties for the public perform- 
ance of their recordings and compositions. And in 
most countries, those that broadcast sound record- 
ings via digital and analog transmissions are required 
to license and pay to play that music. But in the United 
States, only digital broadcasters have that requirement. 

Now, the MusicFI RST coalition has been formed by 
more than 150 recording artists and nearly a dozen 
groups (including the American Assn. of Independent 
Music, unions AFM and AFTRA, the Recording Artists' 
Coalition, the Recording Academy, Music Managers' 
Forum and SoundExchange) in an attempt to convince 
Congress to eliminate the exemption for terrestrial radio 
broadcasters. Meanwhile, the National Assn. of Broad- 
casters (representing about 7,000 U.S. radio stations 
and five broadcast networks) is vigorously opposing 
any change. The lobbying power of broadcasters, U.S. 
Copyright Office chief Marybeth Peters testified dur- 
ing the hearing, is the main reason that U.S. law does 
not fall in line with the rest of the world. 

Comments offered during the hearing by the sub- 
committee chairman, Rep. Howard Berman, D- Calif., 
and other members suggest that most of them agree 
performers and labels should be compensated as long 
as the change in law doesn't harm songwriters and 
publishers. But when Rep. Ric Keller, R -Fla., returned 
to the hearing after a brief recess and announced that 
he had just called his local broadcaster, who talked 
about record companies' persistence in pursuing radio 
airplay for its promotional value, he demonstrated how 
constituents in radio can influence elected officials. 

The next congressional action has yet to be sched- 
uled. But as the groups begin their campaigns in 
earnest, the primary issues in the performance -right 
debate are breaking down as follows: 

COMPENSATION VS. PROMOTION 
Performers: Since recordings bring songs to life, 
songwriters and publishers should not be the 
only copyright holders paid for the broadcasts. 

FOREIGN FIGURES 
How Other Countries Calculate What Radio Owes Performers 
The royalty rates that com- 
mercial radio broadcasters 
pay to performers and pro- 
ducers around the world vary 
only slightly from country to 
country. Generally, they're set 
as some percentage of the 
broadcaster's net revenue 
from advertising, sponsor- 
ships and donations. But the 
way the final amounts are cal- 
culated can vary significantly, 
depending on a number of is- 
sues- including how "net rev- 
enue" is defined and how 
much music is played on a 

given station. 
For example, France's SPRE 

collects 4.25% of the radio 
broadcaster's net revenue, 

and then reduces the total 
amount to reflect the extent 
to which music is a propor- 
tion of the station's total 
programming. Even though 
France's commercial radio 
gross ad revenue for 2006 is 

estimated at 3.4 billion ($4.3 
billion), SPRE collected 19.8 
million ($26.1 million) -about 
0.58% of total ad revenue. 

The United Kingdom's PPL 
scales the royalty rates from 
2% to 5 %, depending on the 
radio station's net revenue. 

Germany's GVL collects 
2.79% of net ad revenue when 
music is 25 % -50% of pro- 
gramming and 5.58% when 
music is more than 50% of 

programming. Total ad rev- 
enue is discounted by 7% for 
national advertising and 11% 

for regional advertising. 
None of the societies con- 

tacted by Billboard separately 
calculate royalties received 
from commercial terrestrial 
radio; calculations combine 
those figures with royalties 
received for other public 
performances, such as TV, 
digital or live -venue perform- 
ances of recorded music. 

-SB 

Additional reporting by Mark 
Sutherland in London, Wolf- 
gang Spahr in Hamburg and 
Aymeric Pichevin in Paris. 
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Broadcasters: For 
nearly 80 years, art- 
ists and the record 
industry have ac- 
knowledged how 
essential radio air- 
play is to sell rec- 
ords, concert tickets 
and merchandise. 
Songwriters and 
publishers receive royalties; artists and labels ben- 
efit from promotion. 

FUTURE LIVELIHOODS 
Performers: Performers who do not write songs but 
help make them hits should not have to tour into old 
age to support their families while radio is still play- 
ing their music. Many such performers and their heirs 
no longer sell records. 
Broadcasters: Imposing a "tax" to pay to performers 
and labels would force many small, local broadcast- 
ers that provide essential community services out of 
business. (The Copyright Office says that there could 
be certain exemptions or scaled -down royalties for 
small broadcasters written into legislation.) 

AD REVENUE 
Performers: Broadcasters select music that will 
sell ads, not music that will promote artists. U.S. 
advertising revenue was estimated at $20 billion 
for 2006. 
Broadcasters: Since 2001, ad revenue is flat, no 
longer growing. Meanwhile, the continued promo- 
tional value of airplay is clear when one considers 
how far record companies will go to get records 
played on radio. 

LEVEL PLAYING FIELD WITH DIGITAL 
Performers: Now that digital services provide expo- 
sure to a wider variety of artists, terrestrial radio's pro- 
motional power is diminished. Digital broadcasters 
pay royalties to play recordings, so it's only fair that 
terrestrial radio also pays. 
Broadcasters: Only terrestrial broadcasters are li- 

censed by the FCC, which means they are required 
to provide a certain amount of local programming 
like weather, news, public service announcements 
and emergency information for free. 

BALANCE WITH REST OF THE WORLD 
Performers: Performers lose earnings when their 
music is played overseas because most foreign li- 
censing groups that collect performance royalties 
will not pay American performers, since foreign 
performers do not have reciprocal rights in the 
United States. 
Broadcasters: Since the U.S. music market is much 
larger than the overseas markets, domestic and for- 
eign performers benefit from the greater promo- 
tional value and related sales. _ 
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THE 
LATEST 
NEWS 
FRO '/ 

» >VEGNA 
POSTS CQ1 PROFIT 
Virgin Entertainment 
Group North America 
continued its winning 
streak in the first 
quarter of its fiscal 
year, posting a 15% 
comparable -store 
increase in the period 
ending June 30, 
according to VEG CEO 
Simon Wright. That 
comes on the heels of a 

5.2% comparable -store 
gain in its fiscal year 
that ended March 31. 
The company managed 
to reap a 9% increase 
in comparable -store 
sales for music in a U.S. 
marketplace that 
shows a 14.3% decline 
in album sales, 
according to Nielsen 
SoundScan. 

»,EMI, 
PURETRACKS LINK 
EMI has added 
Canada's Puretracks 
service to its roster of 
digital rights 
management -free 
digital music outlets. 
Puretracks is the first 
Canadian digital music 
store to sell EMI's 
unrestricted catalog. 
Like other similar EMI 
deals, the DRM -free 
tracks are higher - 
quality files priced 
higher than the DRM- 
enabled tracks, which 
Puretracks will 
continue to sell. 

» >TWISTA CUT 
FROM 
McDONALD'S 
LIVE TREK 
McDonald's USA has 
pulled Chicago -based 
rapper Twista from 
appearing on its free 
10 -city parking lot tour, 
citing the hip -hop 
artist's "controversial 
lyrics." Negotiations 
are still pending for a 

replacement headliner 
in Chicago, the fast 
food giant says. 
Representatives for 
Twista were not 
available for comment 
at press time. 

Compiled by Chris M. 
Walsh. Reporting by 
Lars Brandle, Antony 
Bruno, Susan Butler, Ed 
Christman, Juliana 
Koranteng, Mitchell 
Peters and Ray Waddell. 

For 24/7 news and 
LIZ analysis on your 
[J mobile device, go to: 

mobi le.bi l l boa rd. biz. 

MOBILE BY ANTONY BRUNO j 

TWO MOBILE 
MODELS 
AT &T's And Verizon's Latest Music Initiatives 
Exemplify Contrasting Strategies 

The newest deals cut by wireless oper- 
ators AT &T and Verizon don't merely 
up the ante in the ongoing mobile 
music wars -they also illustrate just 
how different the companies' music 
strategies are. 

AT &T's decision to use a mobile ver- 
sion of eMusic as its first over -the -air, 
full -song download offering- rather 
than building its own store like rivals 
Sprint and Verizon -illustrates the 
company's plan to work with digital 
music services as partners. Verizon's 
exclusive licensing deal for the entire 
AC /DC catalog, meanwhile, takes a 
more competitive approach. 

While AT &T's eMusic deal is the 
first to support over -the -air music 
downloads, it's only the latest exam- 
ple of the company's partnership phi- 
losophy. The news closely follows the 
much -hyped launch of the iPhone -a 
device that, while it does not provide 
wireless access to the iTunes music 
store, does allow users to transfer 
iTunes files, a capability other phones 
lack. And last fall, AT &T introduced 
phones compatible with portable 
music subscription plans from serv- 
ices like Napster and Yahoo. 

"We want to wirelessly enable exist- 

ing consumer relationships," AT &T 
VP of consumer data Mark Collins 
says. "Are we good at building music 
stores? No. Are we good at selling wire- 
less devices that provide access to con- 
tent and information? Yes." 

For services like eMusic, struggling 
to compete in a market dominated by 
iTunes, AT &T offers unprecedented 
exposure to a massive customer base. 
eMusic CEO David Pakman says that 
while he expects a number of his ex- 
isting customers will pay extra for the 
mobile version of the service, the part- 
nership with AT &T was designed to 
attract newcomers. "We only have 
300,000 subscribers," he says. "AT &T 
has more than 63 million." 

Verizon meanwhile built and man- 
ages the VCast Music store -with 
WiderThan providing the back -end tech- 
nology. The company wants to drive 
more traffic to the PC version ofthe serv- 
ice to compete with the likes of iTunes. 

That goal is at the heart of the 
AC /DC licensing deal. Partly because 
AC /DC insists on selling only full - 
album downloads, not individual 
tracks, the band's music has remained 
notably missing from digital music 
services to date. 

Verizon scored a major coup by se- 
curing the content, but it can't sell al- 
bums on the mobile version of its 
music service because the files are too 
large. So the only place to buy the 
AC /DC fare is via a computer. 

It's easy to forget that the VCast Music 
store is accessible on computers as well. 
To date, only 5% of VCast Music sales 
originate on a PC. The rest take place 
exclusively on the company's phones. 
Verizon would like to see that change. 

"One of the things that our cus- 
tomers haven't begun to utilize is our 
PC environment, which is where we 
can push the albums," says Ed Ruth, 
associate director of music, program- 
ming and sponsorships at Verizon. 
"We want to show off the value of our 
online store." 

Both strategies have their pros and 
cons. By controlling the music service, 
Verizon can take a greater cut ofeach sale 
after paying off record labels than AT &T, 

which must pay a cut to eMusic as well. 

Verizon has licensed to sell full - 
album downloads of the entire 

AC /DC catalog online. 

However, Gartner analyst Michael 
McGuire estimates those costs even out, 
as Verizon incurs more expenses in man- 
aging the service while AT &T simply 
leaves it to eMusic to handle. 

On the other hand, Verizon's offer- 
ing is simple: Customers looking for 
digital music on their phone have one 
easy -to -find option. AT &T, in contrast, 
plans to add wireless versions of Nap - 
ster, Yahoo and other services in addi- 
tion to the eMusic service, which may 
prove confusing for customers unfa- 
miliar with the options. 

At least early on, however, the smart 
money appears to be on AT &T's part- 
nership approach. In Verizon's case, 
McGuire says, "The notion that merely 
having a relationship with a consumer 
for their mobile phone contract [means] 
you can then create a walled garden 
music service is a stretch. 

"You're not competing with just other 
mobile phone service providers," he says. 
"You're fighting the entire Web." 

MEW BY LABS BRANDLE 

What Next 
For EMI? 
After The Buyout, 
Terra Firma Focuses In 

LONDON -Having beaten the clock on its 
audacious f2.4 billion ($4.89 billion) buyout 
of EMI Group, venture capitalist firm 
Terra Firma plans to waste little time 
in getting the business back on track. 

"We will probably take the keys to 
EMI at the start of September," a Terra 
Firma spokesman says. "We will be 
doing evaluations, get our feet under the 
table and talk to the key people." 

With the long- running saga of EMI's 
sale finally concluded when Terra Firma, 
led by CEO Guy Hands, passed the re- 
quired 90% shareholder acceptance level 
less than an hour before the final dead- 
line (billboard.biz, Aug. 1), attention 
now turns to what it will do with 
the business. 

EMI declined to comment, but changes could 
clearly be in store in three key sectors of the com- 
pany's business. 

RECORDED MUSIC 
In May, EMI's recorded -music arm reported a 15% de- 
cline in full -year revenue. The division -home to the 
Beatles, Robbie Williams and Kylie Minogue -re- 

quires serious investment, something the deep 
pockets of Terra Firma could provide. Terra Firma 
has previously pledged to "build on EMI's current 
position as one of the world's leading music com- 

panies." 
"They need to beef up their artist roster, 

invest in A&R and take on better- selling 
artists from other labels, which means 
paying advances," Bridgewell Securities 

analyst Patrick Yau notes. 
Although perennial suitor Warner 

Music Group dropped out of the EMI 
race, many believe long -term plans 

still involve the U.S. music giant. 
"Terra Firma's view is to 

flip off the 
recorded -music \ side to Warner 

anyway," says an- 
other analyst with close 
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links to EMI, who asked not to be identified. "It would 
be very much against their plan if in three years' time 
they were still holding the recorded -music business." 

PUBLISHING 
For the year ending March 31, EMI Music Publishing 
generated profit off 105.6 million ($214 million), up 
4.2 %. The division runs with an operating margin of 
26.3% and is likely to be retained by Terra Firma. 

"At [ finance group] Nomura, Hands was 'Mr. Secu- 
ritization,' " says Yau, a former colleague of Hands. 
"Securitization of music publishing will probably be 
forefront in his mind. The cash being thrown off by 
that business will prove irresistible to him." 

MANAGEMENT 
Terra Firma's next goal is to purchase the remaining 
shares, before paying out EMI's shareholders at the 
start of September. 

Then EMI Group CEO Eric Nicoli -who assumed 
total control in January when he ousted EMI Music 
CEO Alain Levy and vice chairman David Munns- 
and his board members will learn their fate. 

" Nicoli is exposed because he's sacked all the peo- 
ple who know something about music, and his track 
record outside music hasn't been particularly good," 
Yau says. "Terra Firma might look to parachute an 
alternative in." 

, 
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BY RAY WADDELL 

What A Way To Make A Living 
Parton Web Site Leads Star -Studded List Of New Echomusic Deals 

In the 18 weeks since Ticketmaster 
acquired a majority stake in echomu- 
sic, the direct -to -fan Web platform 
has made a number of significant 
moves -not the least of which is 

bringing country legend Dolly Par- 

ton into the digital world with her first 
official Web site. 

In addition to Parton, Billboard has 

learned, echomusic has also signed 
new deals with Kanye West, Korn, 
Faith Hill, Brooks & Dunn and the 
Jonas Brothers -joining a list of 300 
clients that includes such acts as Ras- 

cal Flatts, Keith Urban, Dierks Bentley 

and Kelly Clarkson and such brands as 

General Motors and Best Buy. The 
company has expanded as well, build- 
ing staff and forging partnerships with 
other crucial Internet concerns. 

"We've been busy," echomusic 
CEO Mark Montgomery says. "We've 
been hiring a little bit and improving 
our platform, rolling our Facebook 
applications and working with iLike." 

Dollypartonmusic.net, for its part, 
will launch Sept. 25, powered by 
echomusic and heralding a new Par- 

ton album and world tour (billboard 
.biz, Aug.1). "I was looking for a com- 
pany that had Internet marketing ca- 

pabilities," Parton manager Danny 
Nozell says, "because I knew Dolly 
had no Web presence, and right now 
the industry is all going to digital." 

After "months of research," Nozell's 

assistant found echomusic via its rep- 

resentation of such artists as Clark- 
son and Urban. 

The deal with Par- 

ton finally gives one of 
country music's most 
popular performers 
worldwide an online 
presence. "We're 
looking to help her 
expand her business 
opportunities [and] 
sponsorship relation- 
ships, and create a 

multifaceted market- 
ing campaign," Mont- 
gomery says. "We're 
running a street team 
for her, managing her 
digital assets, working 

with her on ticketing." 
Research is a big component, ac- 

cording to Nozell. "Echomusic is like 

the CIA," he says. "Everything that 
comes in, they track." 

Much of the company's flurry of 
activity can be attributed to the new 
alliance with Ticketmaster (Billboard, 
March 31), which has helped echomu- 
sic "get a lot done in a short period of 

time," Montgomery says. "Both or- 
ganizations are really focused on, 

'How do we make this work better 
for the clients ?' " He adds that echo - 

music has hired some 20 staffers 
since the Ticketmaster deal was 

closed. The new employees work in 

technology, user -interface, market- 
ing and client support. 

"Primarily right now what [inte- 
grating with Ticket - 
master] is about is 

planning our next five 
moves in terms of 
scale," Montgomery 
says. "Since this whole 
thing took place we've 

actually rolled out two 
versions of our plat- 
form" -the first in 

eight weeks, the sec- 

ond in six. As the 
technology improves, 
he explains, the pace 
quickens. 

"Most of that is hap- 

pening in- house, so 

[ Ticketmaster] isn't 

having a lot of impact on that," Mont- 

gomery says. "But what they are hav- 

ing an impact on is our ability to scale 

and handle the levels of traffic we're 
going to be seeing as these things 
start to get legs." 

The relationship between echo - 
music and iLike, the music- driven so- 

cial networking site in which Ticket - 
master acquired a 25% stake last year, 

has been "very interesting," Mont- 
gomery says. Ticketmaster "made 
that strategic investment a while 
back, and now ¡Like is on fire," he says. 

"It's a music discovery platform, very 
much a social network, with lots of 
functionality around bands on tour." 

The book on what a direct -to -fan 
site like echomusic can provide fans 

and artists is still being written, much 

of it driven by a ticketing business 
undergoing a revolution. "Every time 

you turn around the model 
changes," Montgomery says. "It's 
exciting, and I'm sure it is frightening 
for lots of people. My hope is we're 
going to help define what the busi- 
ness looks like." 
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all members will qualify. All loam subpd to credit approve ; other rotes and brans may apply. Rates 

subject to change without notice. Some rates from other 
institutions may have additional qualifying requirements. 
Please check with your financial irstiNtán for current rates. 

Bank of Americo, Wells Fargo, Washington Mutual and 

Gtibank are registered trademarks. 

Source: Financial institution website and /or phone 
survey 07/02/07. 
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Federally Insured by the NCUA. 

AUGUST 11, 2007 
I 

www.billboard.biz 
I 9 

www.americanradiohistory.com

www.americanradiohistory.com


l' 
BY AYALA BEN - YEHUDA 

BILINGUAL BLEND 
Latin Radio Takes A Chance On English Hits 

Latin pop format Super Es- 
trella's new bilingual mix may 
be the most ambitious test to 
date ofwhether young radio lis- 
teners want to hear music in 
English and Spanish without 
turning the dial. 

Following flagship KSSE Los 
Angeles' lead, Entravision 
Radio's Spanish -language CHR 
network adjusted its music mix 
in July to 70% Spanish /30% 
English across 11 other West- 
ern U.S. markets, including 
Phoenix, Las Vegas and Den- 
ver. What was once a sprinkling 
of mainstream top 40 songs be- 
came a regular helping of Ma- 
roon 5, Justin Timberlake and 
Rihanna in addition to Latin 
pop hits. 

Entravision programming 
VP Nestor Rocha, whose KSSE 
made the switch July 13, says 
his station is targeting an un- 
tapped niche of bilingual and 
Spanish- dominant Hispanic 
women ages 18 -34, who have 
been increasingly tuning in to 
mainstream L.A. stations -and 
who responded strongly to top 
40 hits in audience research. 

"We felt, why not just elimi- 
nate the pop that's not that 
strong from Spanish, keep the 

ones that are strong, and also 
put more of the English pop 
into the mix ?" Rocha says, 
adding that reggaetón's decline 
presented an opportunity to re- 
capture listeners. "We know 
that we need to start focusing 
and growing with our own corn - 
munity, knowing that they love 
English music." 

Prior to its programming 
change, in the industry stan- 
dard 12 -plus demo, KSSE had 
a ratings share of 1.3 in Arbi- 
tron's spring 2007 survey - 
down from 1.8 in winter 2007. 
(Its competitors had mixed 
results in the demo in the 
same time period: Pop 
KLVE dropped from a 4.4 
to a 4.1, while bilingual 
urban KXOL increased 
its audience share 
from 2.6 to 3.2.) 

More specifically, 
KS SE's ratings in 
the 18 -34 L.A. 
demo also dropped, 
with a 2.4 share 
in spring 2007 
compared with 
a 3.4 share in 
winter 2007, ac- 

cording to Arbi- 

tron. (Pop 

® BY KEN TUCKER 

competitor KLVE stayed essen- 
tially flat at 5.2 for spring 2007, 
from 5.1 in winter 2007; and 
bilingual urban KXOL climbed 
to 6.5 for spring 2007, up from 
4.9 in winter 2007.) 

And now, another Entravision- 
owned Latin station, KNVO 
McAllen, Texas, has tipped its 
English content to 70% as it tin- 
kers with its language mix. 

"It's probably true that some 
of the songs they're playing in 

English are liked by their core 
audience," radio consultant Bill 

Tanner says. "The big question 
is whether or not they want to 
hear them on the same station." 

Experience suggests they 
might not: In 2004 and 2005, 
Clear Channel converted Latin 
stations in Houston, Denver, 
Miami and Albuquerque, N.M., 
to a 20 % -25% English mix, with 
the remainder mostly reg - 
gaetón. Two ofthe stations have 

MAROON 5, RIHANNA (left inset) and JUSTIN TIMBERLAKE 
(right inset) are among the English- language acts now airing 
on Entravision's Spanish -language CHR network. 

since gone back to all- English, 
and the other two have gone 
back to almost completely Span- 
ish pop. 

"We were going after that 
younger Latino, the bicultural, 
bilingual Latino," says Alfredo 
Alonso, senior VP of Hispanic 
radio for Clear Channel. "We 
did a good job in pulling that 
audience in, but it tended to be 
younger than the advertisers 
were interested in." 

Sony BMG VP of marketing/ 
A &R Nir Seroussi wonders how 
Super Estrella s adding top 40 
acts will affect sales for the Latin 
artists it champions on -air and 
brands itself with at shows. 

As Latin labels, we're losing 
a third of the space to [main- 
stream] top 40," Seroussi says. 
"On the flip side, ifhé s able to 
double his numbers with his 

demo by changing the 
playlist, at the end of 

the day, the artists 
who are still there .. . 

[are] going to get 
twice the exposure." 

Executives at 
several Latin labels 
say the shrinking 

Spanish playlist 
will make it 
even more cru- 
cial for their 
artists to have a 

proven hit in 
Mexico first. 

Achy Breaky Restart 
Daughter, Disney And Dancing 
Help Fuel Billy Ray Cyrus' Return 
Fourteen years after last appearing in The Billboard 200's top 
20, Billy Ray Cyrus is back with "Home at Last" (Walt Disney), 
which debuts at No. 20 with 28,000 units sold, his best week 
since "Storm in the Heartland" moved 39,000 in De- 
cember 1994. The new album also starts at No. 3 on 
Top Country Albums. 

The new tally marks the first time Cyrus has 
been in the top 20 of The Billboard 200 since 
1993's "It Won't Be the Last" peaked at No. 
3. He topped The Billboard 200 for 17 
weeks with his 1992 debut album, 
"Some Gave All." 

Daughter Miley Cyrus, aka Dis- 
ney Channel's "Hannah Mon- 
tana," is also in the top 20 at 
No. 4 with "Hannah Mon- 
tana 2 /Meet Miley Cyrus" 
(Walt Disney /Hollywood). 

At least in part, Cyrus owes his strong debut to the three D's: 
daughter Miley, Disney and dancing. The elder Cyrus plays 

Miley's dad on the opular "Hannah Montana," 
which, according to Nielsen, has been seen by 

approximately 2.6 million viewers this year. 
(The show airs multiple times each week.) 

But Cyrus' run on ABC's "Dancing With 
the Stars" this past spring may have been 

an even more important part of the 
singer's resurgence. "Before we even 

went to radio, we wanted to have a 
massive amount of impressions 
on Billy Ray Cyrus again," Walt 
Disney GM Jim Weatherson says. 
"I was always thinking in the 100 
[million to] 200 million range." 

While Cyrus was reluctant to 
participate, Weatherson re- 
minded him of the show's large 

audience. According to Nielsen, 
the show averaged roughly 20 mil- 
lion viewers during its Monday and 
Tuesday episodes, and around 19 

million on its Wednesday shows. 
Cyrus remained on the reality 

BILLY RAY CYRUS, right, and his 
daughter MILEY CYRUS both have 

albums in the top 20 of The 
Billboard 200. 
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"We are going to have a prob- 
lem with newcomers ... from 
the Puerto Rico side or Miami 
or maybe from South America," 
EMI Televisa VP of marketing/ 
promotions Pietro Carlos says. 
"But I still believe that if you 
have a hit track, if you have the 
right artist, there's always going 
to be a chance to get airplay." 

English hits on Latin radio 
go back to at least Celine Dion's 
"My Heart Will Go On," and 
some Latin stations, particu- 
larly in Puerto Rico, regularly 
play English music. (Some pop 
stations in Mexico do as well.) 
With Latin rhythm radio's thirst 
for English content in mind, 
U.S. urban Latin label Machete 
Music is releasing Chino XL, a 

Puerto Rican rapper who per- 
forms in English. 

"Today we are targeting a 

much bigger audience, if we 
don't pigeonhole our artists into 
just Spanish," Machete presi- 
dent Gustavo Lopez says. 

Clear Channel's Alonso says 
he's now addressing the young 
Latin demo by emphasizing text 
messaging, online presentation 
and announcers speaking Eng- 
lish and Spanish, as well as a 

more uptempo Latin sound. 
"If you deliver a product that 

the younger Latino feels repre- 
sents their lifestyle, you don't 
have to rely on English music 
to execute that." .. 

show into its eighth week. 
Weatherson says five Wal -Mart in- stores during release week, 

which drew anywhere from 2,000 to 3,500 people, underscored 
the diversity of the new album's audience. "It's a combination 
of traditional Cyrus fans, mothers and fathers who watch 'Han- 
nah Montana' and younger girls," he says. "This brought the 
whole family together." 

Cyrus wrote the lead single from "Home at Last," "Ready, Set, 
Don't Go," for his daughter after he watched her pack up and 
leave for Los Angeles to begin shooting "Hannah." The song 
was featured in a recent episode; a video that includes home 
movies of the Cyrus family is also airing on Disney Channel. 

The single, which is the Hot Shot Debut on Hot Country 
Songs at No. 47 this week, is Cyrus' highest debut on the coun- 
try chart and is playing on stations in Dallas, San Diego, Pitts- 
burgh and Cincinnati, among other markets. Cyrus' biggest 
country chart hit remains his first, the pop -culture phenome- 
non "Achy Breaky Heart," a No. 1 for five weeks in summer 
1992 -just months before Miley was born that November. 

Shooting for the second season of "Hannah Montana" wraps 
up in September, and Cyrus will tour after that. In the mean- 
time, "20/20" is doing a feature, and Cyrus will make late -night 
and morning TV appearances to promote the album. ... 

Additional reporting by Keith Caulfield and Silvio Pietroluongo. 

www.americanradiohistory.com

www.americanradiohistory.com


.,_ . 
Pi 

7Lt V 

Mobile Beat highlights, left: 
IncLbus' BRANDON BOYD at 
Los Angeles' Greek Theatre; 
below: MAVIS STAPLES at the 
High Sierra Music Fest in 
Quincy, Calif. 

More from Mobile Beat; 
clockwise from above: 

SILVERCHAIR in Atlanta; DAVE 
MATTHEWS BAND in Chicago; 

JUNIOR VARSITY in 
Milwaukee; T.I. in New York. 

SCENES FROM THE MOBILE BEAT CONCERT BLOG 
In late June, Billboard teamed with cell phone company LG for 
our Mobile Beat blog (billboard.com /mobilebeat), turning two 

dozen music -fan bloggers loose on venues across 

the country to document the concert season live 

via mobile phone. Far from the dark, grainy images 

usually associated with camera phones, the bloggers 

have captured close, clear front -row and candid 
photos of a wide spectrum of acts that includes In- 

cubus, Dave Matthews Band, the Decemberists, T.I., 

Willie Nelson, 311, Linkin Park and Mavis Staples. 

The accompanying reviews have been entertaining as well. Dave 

Chung has been particularly adept at spiking his posts with chuckle - 

worthy bits (summing up traffic to a show: "Mapquest, you lying 

wretch "), while Frances Landaverde managed to interview five 

American Idols. Every coup counts, too. At summer's end, the 

blogger whose posts have proved the most popular will win passes 

to a Billboard awards show and a next- generation LG phone. 

360 DEGREES OF BILLBOARD 

NEW CANADIAN CORRESPONDENT 
Billboard has appointed a new Canadian correspondent, Robert 

Thompson, who replaced Larry LeBlanc effective Aug. 1. 

An award -winning business writer and best -selling author, 

Thompson has been writing about music and the evolution of the 

industry since 1990. 

As a staff reporter at Canadian national newspaper the Na- 

tional Post, from 2000 to 2006, Thompson covered technol- 
ogy and the business of entertainment and sports. 

During his time at the Post, where he remains a sports colum- 

nist, Thompson broke key music industry stories relating to legal 

action against downloaders, as well as copyright issues that re- 

main unresolved in Canada. He wrote extensively about the 

emergence of new music technologies and followed trends that 

have resulted in the changing business landscape for music in 

Canada today. 
He has also interviewed many key musicians in the Cana- 

dian industry, including the Barenaked Ladies, Blue Rodeo 

and Sloan, and considers an interview he conducted with 
Joe Strummer, only a few months prior to the Clash singer/ 
guitarist's untimely death, to be one of the key features he's 

written. He has also interviewed some of the world's most 

successful entrepreneurs, including Bill Gates, Michael Dell 

and Carly Fiorina. He has contributed to Billboard magazine 

since 2006. 
In 2006, Thompson co -wrote "Always Fresh: The Untold Story 

of Tim Hortons by the Man Who Created a Canadian Empire," with 

Tim Hortons co- founder Ron Joyce. The book became a Cana- 

dian best seller. 

A self- confessed "failed musician," Thompson now plays 

guitar for his own enjoyment. He lives in Toronto with his wife 

and daughter. 
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VENEZIA DIGITALE 

P.rcduman 

THE CONVERGENCE ARENA 

3 -4 September 2007 

Meet the Leaders of Film, TV, Game, Music, 
Digital Content and Advertisement at the 
Arsenale in Venice 

Attend this new cross industry event, bringing together Content, 
Finance and Distribution to understand the creative means and 
business aspects of cross media products: 

what's the real value behind going cross media? 
which types of content work best on which platform? 
which financing solutions are available for cross media products? 
which strategies do brands and advertisers pursue? 

Don't miss out on this unique forum and get ahead by networking 
with top players in the converging media and advertisement 
industries to build new business opportunities in the fastest growing 
media markets. 

For more information go to wvwv.venezia- digitale.com 
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AView To A Kill 
Firebrand Fred Rosen Returns With A New Vision 

He's baaaack. 
Fred Rosen, the mad genius who built up 

Ticketmaster in the 1980s to become by far 
the largest ticketing company in the world, 
has stepped in as chairman of Audience View, 
a 4- year -old upstart Toronto -based ticketing 
company that has now officially separated it- 
self from the pack. 

In the mid -'80s, Rosen, armed with a bet- 
ter mousetrap, a savvy business model and 
a great- white -shark demeanor, turned tick- 
eting from a cost center for venues, teams 
and promoters to a revenue producer by in- 
stituting service charges. He aggressively 
acquired other ticketing companies and 
soon annihilated the resident ticketing king, 
Ticketron -which by 1991 was, for all prac- 
tical purposes, gone. Along the way, the fire- 
brand Rosen shrugged off the Justice 
Department, Pearl Jam and other competi- 
tors and detractors; by the mid -'90s, he'd 
become the most dominant figure in the 
concert industry. Rosen stepped down as 
CEO in 1997 after Barry Diller, now chair- 
man of IAC, purchased the company, and 
bided his time by easily consolidating the 
carnival business. 

But now Rosen has resurfaced with an eq- 
uity stake in Audience View, partnering with 
founder /CEO Kevin Kimsa. Rosen was 
ubiquitous on the trade show floor at the re- 
cent annual convention of the International 
Assn. of Assembly Managers in Salt Lake 
City. He was actually happy, 
clearly enjoying a return to 
the realm where he made 
his legend. Hell, at some 
points he even looked 
like he was ready to 
break into a song and 
dance routine. But 
though Rosen still 
cracks wise and will 
never be accused of lack- 
ing self -confidence, the 
2007 model indeed seems a 
kinder, gentler version. And my 
keyboard didn't go up in flames as 
I typed that. 

As was typical in his Ticketmaster days, 
Rosen has plenty of opinions but zero to say 
for publication. Still, based on conversations 
with longtime Rosen associates Ann Mooney 
and Charlotte Allison- executive VP and 
senior VP, respectively, for Audience View - 
a picture of the AV vision begins to emerge. 
Rosen's view for Audience View is that all 
ticketing is local, and the venue Web site 
should be the Internet box -office window for 
all ticket sales. 

Also, and most important, in the Audience 
View /Rosen model, the building has com- 
plete control of service charges, secondary - 
market sales, VIP sales, presales, on- sales, 
etc. And the Audience View brain trust be- 
lieves that consumers will adjust to buying 

`Fred sees that 
there's a paradigm 
shift for the 
buildings and the 
economic model. 
Buildings want, to 
be empowered.' 

-CHARLOTTE ALLISON, 
AUDIENCE VIEW 

tickets somewhere other than another tick- 
eting company Web site. 

"The truth of the matter is when people 
want to go to an event they'll only make a mis- 
take once," Mooney says. "So if they go to one 
site and can't find a show, they will then go 
to Google or Yahoo and find the event there. 
Once you know every event is at the peo- 
riaciviccenter.com, for example, they'll go 
there going forward." 

In short, the Audience View model has 
the ticketing company provide the soft- 
ware and hardware, there's a revenue -shar- 
ing arrangement between the building and 
the ticketing company, and the building 

is empowered. 
"Fred sees that there's a para- 
digm shift for the buildings 

and the economic model," 
Allison says. "Buildings 

want to be empowered. 
They want to set their 
own service charges. 
They want to control 
their own data, they 

want to go on sale when 
they want, they don't 

want to answer to third 
parties. We have the appli- 

cation to provide the technol- 
ogy to do that and because of Fred 

we have the expertise and knowledge of 
the industry." 

Audience View ticket sales will come pri- 
marily over the Internet, with some phone 
centers. How aggressive will Rosen be this 
time around? That's a tough one to figure. 
He's clearly less confrontational these days, 
and he seems to be having more fun. But he's 
still Fred Rosen. 

Whether Rosen can turn the live entertain- 
ment industry upside down again, or if he 
even wants to, is a matter of debate. But this 
much is true: The ticketing business is in the 
midst of a revolution, and one should never 
underestimate Fred Rosen. 
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Merching Orders 
RED Distribution Expands Its Business 

At at time when record labels, distributors 
and other music -related companies are look- 
ing for additional income sources, its no sur- 
prise that RED Distribution is getting into 
the merch business. 

And RED isn't alone, either: Universal Music 

Group's attempt to acquire Sanctuary -the 
publicly traded company's stockholders had 

ownership of the merch company as part of 
the deal to acquire WMG's manufacturing and 

distribution facilities. 
In this latest go- around, in addition to tra- 

ditional music industry companies, sources 
suggest that mega- concert promoters like 
LiveNation and AEG Live are also interested 
in merch companies. So it will be interest- 
ing to see how this new round of merch 
infatuation plays out. 

RED, for its part, has already lined up 50 T- 

shirts from the labels and bands it distributes. 
Band T -shirts include ones by Bad Brains, Co- 

heed and Cambria, Gomez, Primus, Cartel, Chio- 

dos, Insane Clown Posse and Dave Matthews 
Band. Label shirts include Ferret Music, Kemado, 

Rawkus and Okeh. This basic T -shirt line, referred 
internally by the company as the Redline, is 

wholesale -priced at about $8.50 -$10. Also, RED 

says it will soon offer classic -album T- shirts. 

In addition, RED is offering its bands and 
labels a custom premium shirt, dubbed Red 

79, that will feature a designer look and feel 

and a higher price. And Red will make both 
lines available in high -quality organic shirts, 
also at a higher price. 

Some bands already have merch deals for 
concert halls and the Web, and maybe 

even certain accounts like Hot Topic, 

but RED will concentrate on the tra- 
ditional music retail account base, 

RED executive VP /GM Lynn Hazan- 
DeVaul says. "In some cases, we have 
even got the merchandising companies 
themselves to give us the right to make 
and sell T- shirts of their artists," she says. 

Hazan -DeVaul says the company also 
plans on selling T- shirts with digital premi- 
ums, including ringtones, ringbacks and even 

digital tracks. And while Red is starting out 
with T- shirts, it will eventually get into hood - 
ies and other merchandise, but the company 
doesn't want to go too fast until it gets it right. 

So RED is starting out small with one ded- 
icated staffer, Liz Snair, who will spearhead 
the initiative and will look to bring in licens- 
ing properties. But since it's a pet project of 
RED senior management, RED Merch is a pri- 
ority for the company. 

Most existing merchandising companies 
also sell to music retail. And while their sales 

staff may not be as big as RED's 40- person 
sales staff, they typically use an extensive 
network of independent reps who represent 
multiple lines. The biggest merch compa- 
nies might have as many as 100 sales reps 
hawking their goods. 

RED wants its line to set itself apart from 
the pack, though. "This is not schlock stuff 
that didn't sell on the road," Hazan -DeVaul 
says. "It's very much to do with marketing 
and branding our artists, which enhances 
the artist -development process." 

ó 

o 
o 

until Aug. 2 to tender their shares -is inspired 
in part by its ownership of the Bravado mer- 
chandising company. As one UMG insider puts 
it, "Bravado is one of the most attractive as- 

pects of Sanctuary." 
As for RED, the independent distribution 

company owned by Sony BMG Music Enter- 
tainment hired a promotion staff and expanded 
marketing personnel to offer label services a 

few years back. Now it's launching RED Merch, 

which will specialize in selling to retail stores, but 
which plans to distinguish itself from other mer- 
chandising companies with a bigger sales force 
and with shirts specifically created for its prod- 
uct line or featuring rare, out -of -print designs. 

This isn't the first time traditional elements 
of the recording industry have become in- 
fatuated with merch companies. It happened 
in the late '80s /early '90s. 

Back then, PolyGram bought Southern Mer- 

chandising, changed its name twice before sell- 

ing it to World Online Merchandiising, which 
eventually became part of Bravado. In the early 
'90s, Sony started Signatures and then divested 
it; and MCA bought Winterland and then sold 
it to Signatures. Also, back in the day, BMG 

cc 

LYNN HAZAN- 
DeVAUL in a premium 
Red 79 T- shirt. Inset: 
Band shirts include 
ones by Gomez and 

Dave Matthews Band. 

bought Niceman and then sold off its music 
roster to Giant, which eventually was bought 
by Warner Music Group. But Time Warner un- 

loaded Giant to Cinram, which agreed to take 

For 24/7 retail news 

.biz and analysis, see 
billboard.biz/retail. 
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02 Austin, T >. - Emó . Jr 03 Dallas, TX - the Lot 
04 Olzlahcma City, Oh - Lit 06 Denver, CO - Hi Diva 

08 Phoenix, AZ - Madified C9 San Diego, CA - Belly Uo Tavern 

10 Los Angeles, CA - Spac land 11 San Francisco, CA - S ìm s 

13 Portland, OR - Doug Fir Lc ungs 14 Seattle, WA - Cracodib Cafe 
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Same Day Shipping 
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Free aec Database 
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New accounts call 800 -635 -9082 
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he latest monkey 
wrench thrown into the 
ongoing royalty dispute 
between SoundExchange 
and Internet radio com- 

panies is a disagreement over 
stream ripping. 

Stream ripping is the prac- 
tice of diverting an Internet 
radio feed meant to stream 
through a computer's sound 
card and speakers to the hard 
drive instead. Stream ripping 
programs also identify the be- 
ginning and end of a song -ei- 
ther by listening for gaps of 
silence between songs or mark- 
ing when the metadata changes 
to a new artist -and saves each 
as an individual file. 

SoundExchange has made 
the prevention of stream rip - 
ping-or at least the attempt to 
do so -a requirement of an 
offer to cap the $500- per -chan- 
nel minimum fee webcasters 
owe under the current Copy- 
right Royalty Board (CRB) li- 
censing scheme. 

Webcasters, in turn, have 
protested, despite that many of 
them already attempt to limit 
stream ripping on a daily basis. 

Under normal circum- 
stances, the issue could be dis- 
cussed rationally- maybe. But 
inserting it into the already very 
public debate over royalty pay- 
ments has turned it into a war 
of words played out in the 
press, with both sides making 
grand statements. 

Let's examine the points 
raised. 

Stream ripping is a problem. 
It's difficult, if not impossible, 
to assess the level ofthe stream 
ripping threat. While there are 
literally hundreds of stream rip- 
ping programs freely available 
online today, with millions of 
copies downloaded through the 

INTERNET BY ANTONY BRUNO 

LET HER 
RIP? 

Pinpointing The Risks -And Myths - 
Of Stream Ripping 

years, there's no way to tell how 
often they're used. 

Even the music industry con- 
cedes that the impact of stream 
ripping is minimal. It's simply 
pursuing the prevention of it 
in a proactive desire to nip fu- 
ture threats in the bud. 

As a form of piracy, stream 
ripping is extremely inefficient 
and will likely remain so for 
some time because of the in- 
herent limitations of Internet 
radio. Unlike peer -to -peer net- 
works, Internet radio is not an 
on- demand medium. Users 
can't search for the music they 
want and download it on the 
spot. Stream rippers have to 
shift through hours of recorded 
music to find the tracks they 
want and certainly can't do 
such things as download en- 

BARBIE GOES MP3 
The iconic Barbie Doll is now an MP3 player. 
The 4.5 -inch Barbie Girl device is a portable 
music player that users can customize through 
fashion accessories, holds 512 MB of memory 
with an expandable memory slot for an addi- 
tional 2 GB and can play MP3s or any Windows 
Media -encrypted files. 

The device acts as a "key" to unlock additional 
content in the barbiegirls.com virtual world -such 
as virtual pets, games, hangout spots, fashion ac- 
cessories, furniture and other things that involve 
giggling and ponytails. 

The device retails for $60. Accessory packs are 
sold separately for $10 each. - Antony Bruno 
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tire albums. 
Of the potential threats to 

music industry revenue, 
stream ripping is far down on 
the list. 

Implementing digital rights 
management (DRM) will be 
costly. Not one webcaster in- 
terviewed could back up this 
claim with any numbers. Even 
the Digital Freedom Founda- 
tion backed off when pressed. 

In fact, many webcasters al- 

ready take steps to prevent 
stream ripping today. They 
often cross -fade, or blend the 
end of one song into the begin- 
ning of another, so that there is 
no noticeable gaps between 
them for stream ripping tech- 
nologies to identify. Others, like 
Live365, separate the music 

stream from the metadata 
stream on a time delay 
to obfuscate the timing 
of the title change so 
the saved clip song will 
likely either begin too 
late or end too early. 

But while standard- 
izing such practices in 
writing could go a long 
way toward easing the 
music industry's stream 

ripping concerns, 
SoundExchange will likely 
hold out for a more overtly 
technical solution. 

At worst, webcasters 
may be required to stop 

streaming in unprotected MP3 
and instead use Windows 
Media Player, RealPlayer or 
other applications. They're rel- 
atively cheap to license and are 
completely free to users. 

Will there be a cost? Of 
course. But it's unlikely to be a 

prohibitive one. 

Implementing DRM will be 
burdensome. Depending on 
the service, yes. The 10,000 we- 

bcasters using Live365 to stream 
in MP3 format for instance 
would have to find encrypted ver- 

sions ofthe music they play and 
reload it onto Live365's servers. 
Additionally, many Internet 
radio listeners will have to install 
new software. And if webcasters 
choose different DRM software, 
listeners would need different 
players for each one. 

A clumsy implementation of 
DRM can easily ruin the expe- 
rience of Internet radio, which 
webcasters fear almost as much 
as the new royalty rates. 

DRM won't work. What's 
unique about stream ripping is 
that the process takes place 
within the user's computer, not 
the webcasting service. The 
best way to stop it would be to 
insert a level of DRM inside the 
user's operating system that 
would prevent diverting the 
stream from the sound card to 
the hard drive. 

Webcasters don't want any- 
thing to do with that. Just ask 
Sony BMG how consumers 
respond when you install 
DRM software into their op- 
erating system. 

SoundExchange and its al- 
lies acknowledge there's no 
foolproof solution, stressing 
they simply want to make it 
harder to accomplish. 

"There's a great deal you can 
do to work with any of the pro- 
prietary [players] out there to 
discourage stream ripping," 
says Jim Griffin, a digital music 
consultant who testified on be- 
half of SoundExchange during 
the CRB hearings. "When 
you're dealing with an open 
MP3 format, there's not." 

But whatever the solution, 
Pandora CEO Joe Kennedy 
says it would be a temporary 
fix at best. "It would be hacked 
within an hour after being im- 
plemented," he says. 

For 24/7 digital news 

.biz and analysis, see 
billboard.biz /digital. 

ILLUSTRATION BY THOMAS FUCHS 

I3 ITS &I313IE1=S 
GAMELOFT'S 'GUITAR' 
Mobile game developer 
Gameloft has introduced a 

"Guitar Hero" -like music 
simulation game for mobile 
phones called "Guitar Leg- 
end: Get On Stage." Lack- 
ing a guitar controller, 
garners must press the ap- 
propriate phone keys in 

rhythm with the music to 
score points. Songs include 
versions of "Smoke on the 
Water," "Message in a Bot- 
tle" and "Banquet." 

NICE DAMN CHANNEL 
Artists, filmmakers and ac- 
tors are invited to co-pro- 
duce, distribute and poten- 
tially make money off their 
own Web videos via a new 
portal called mydamnchan- 
nel.com. The site will be ad- 
supported and share rev- 
enue with participating 
artists. Additionally, the com- 

pany will syndicate the 
videos on leading user -gen- 
erated services like YouTube. 
Contributing artists include 
producer Don Was, whose 
LINKS interview series will 
feature such personalities as 

Slash, Duff McKagan and 
Ozzy Osbourne. 

TIXMOB DOES PARTY 
Mobile ticketing took an- 
other step toward becoming 
mainstream after being in- 
corporated into the Secret 
Garden Party music festival. 
Organizers tapped Tixmob 
to provide the mobile tick- 
eting service, which charges 
a 2% commission charge for 
the service. Fans had to buy 
the tickets online with a 

credit card, but then send 
the tickets to their mobile 
phones and those of any 
friends for whom they pur- 
chased tickets. 
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BEAUTIFUL GIRLS 
SEAN KINGSTON 

A BAY BAY 
HURRICANE CHRIS 

SHAWTY 
PLIES FEATURING T -PAIN 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ 

BARTENDER 
T -PAIN FEATURING AKON 

MAKE ME BETTER 
FABOLOUS FEATURING NE -Y0 

LET IT GO 
KEYSHIA COLE FEATURING MISSY ELLIOTT & LIL KIM 

BIG GIRLS DON'T CRY 
FERGIE 

12 BIG THINGS POPPIN' (DO IT) 

HEY THERE DELILAH 
PLAIN WHITE TS 

14 

15 

16 

17 

18 

13 

8 

11 

19 

21 

22 

13 

5 

4 

30 

23 

17 

18 4 

20 36 

"Can't Tell Me Nothing," from Kanye West's 
album "Graduation." due Sept.11, makes its 

first appearance in the chart's top 20 at No.15, 
riding a robust 34% increase (26,000 

total downloads). 

THE WAY I ARE 
TIMBALAND FEATURING KERI FALSON 

BUY U A DRANK (SHAWTY SNAPPIN.) 
T -PAIN FEATURING YUNG JOC 

UMBRELLA 
ARIANNA FEATURING JAY -Z 

LEAN LIKE A CHOLO 
TOWN A.K.A. KILO 

CAN'T TELL ME NOTHING 
KANYE WEST 

ROCKSTAR 
NICKELBACK 

POP, LOCK & DROP IT 
HUEY 

WIPE ME DOWN 
ILL B005IE FEATURING FOUT U WEBBIE 

INT'L PLAYERS ANTHEM (I CHOOSE YOU) 
UGK FEATURING OUTKAST 

CRAZY BITCH 
BUCKCHERRY 
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LITTLE STEVEN'S UNDERGROUND -`RAGE 

We talked about this coming some months 
ago, and now the British government has re- 

jected all attempts at reason and decided not 
to extend copyright laws for sound record- 
ings beyond 50 years. 

The law apparently has always been there, 
but the fact that Cliff Richard's "Move It," 
considered by many to be the first home- 

CLIFF RICHARD, a 
half -century ago. 

grown English rock'n'roll record, is suddenly 
facing royalty extinction has brought the issue 
to everyone's attention. 

This completely arbitrary bit of insanity 
doesn't seem to apply to songwriters, thank 
God, but it does stop all U.K. royalties to per- 
formers, producers and record companies 
once the 50 -year period is up. 

Knowing Europe, the law could originally 

(,OOI_I=S1' GARAGE 
SONGS 

1 

2 

LIEN ON YOUR 
IN HE DREAMS 

WORLD BLACK REBEL MOTORCYCLE 

(COOLEST) 
HIS WEECLUB / RCA 

SALAD DAYS 
THE GRIP WEEDS / GROUND UP 

3 CRUEL GIRL 
THE RED BUTTON / GRIMBLE 

4 DO THE ROBOT 
SISELY 8 THE SAFETY PIN -UPS / TEENACIDE 

5 
6 

LINDSAY NEVER GETS LONELY 
THE ACTUAL / SOFT DRIVE 

99% 
THE MOONEY SUZUKI / ELIXIA 

7 SOME OTHER GUY 
THE HENTCHMEN / ITALY RECORDS 

CODE FUN 
BLACK TIE REVUE / GEARHEAD 

9 SHE'S MY GIRL 
THE SHAKE / RAINBOW QUARTZ 

10 RENTACROWD 
THE LEN PRICE 3 / WICKED COOL' 

have been enacted in the 11th century when 
life expectancy was about 45 and no one cared 
about the estates of those first goth bands. 
But that still doesn't excuse it. 

The British government's reasoning, and 
I use the term loosely, is that the law doesn't 
affect the majority of performers and could 
lead to increased costs. 

Wha? Er, yeah, it affects each record sep- 
arately as the 50 years end so it will obviously 
never affect the majority all at once. And yes, 
giving away the records for free is a de- 
creased cost for the consumer, alright. No 

doubt about that. 
Nothing to fear but fear itself, eh? 
Surely stupidity itself should get second - 

place money at least. 
The last time I looked, I'd thought we'd 

won the Cold War, but maybe those sneaky 
Commies lost the battle and won the war after 
all? I know England has a new leader -who's 
his hero, Chairman Mao? 

Who says 50 years should be the limit one 
can own one's work? 

Why should a copyright ever run out? 
Or maybe after 100 years or so all copy- 

rights should be donated to a fund to pay 
living and medical expenses for older 
artists, musicians, arrangers, producers 
and engineers. 

And why especially should the copyright 
run out just as downloading might earn some 
of our elders a few extra shekels? 

And the company's investment? Too bad, 
chumps. 

Yes, bureaucrats, paying for a record is more 
expensive than not paying, you've got me 
there. But stealing someone's work and giv- 

ing it away is still called theft in New Jersey. 
I just want to know when exactly everyone 

seems to have lost their freaking minds. 
See you on the radio. 

C,OOI_I=S1' GARAGE 
AI_1311IVIS 

1 ICKY THUMP 
THE WHITE STRIPES / WARNER BROS. 

2 BABY 81 
BLACK REBEL MOTORCYCLE CLUB / RCA 

3 
4 
5 
6 

HAVE MERCY 
THE MOONEY SUZUKI / ELIXIA 

CBGB FOREVER 
VARIOUS ARTISTS / CBGB FOREVER 

THE WEIRDNESS 
THE STOOGES / VIRGIN 

HERE FOR A LAUGH 
THE BREAKERS / FUNZALO 

7 
8 
9 

RENTACROWD 
THE LEN PRICE 3 / WICKED COOL' 

CATCH YOUR SNAP 
PEACHFUZZ / TEENACIDE 

HENTCH- FORTH -FIVE 
THE HENTCHMEN / ITALY RECORDS 

10 YOURS TRULY, ANGRY MOB 
KAISER CHIEFS / UNIVERSAL 

NEW YORK -BASED WICKED COOL RECORDS IS CREATED AND HEADED BY LITTLE STEVEN VAN ZANDT. 
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PAUL ANKA 

Paul Anka has been a wondrous 
creative presence on the pop scene 

for five decades. 

Join Billbcard to salute and honor 
Paul Anka's 

diverse and successful 
music career! 
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Lat111 Notas 
LEILA COBO Icobo @billboard.com 

The Immigration X-Factor 
Crackdowns On Citizenship May Be Hurting Latin Music Biz 

In July 2006, the town of 
Hazelton, Pa., passed a strict 
illegal immigration ordinance 
that imposes fines on land- 
lords who rent to illegal immi- 
grants. In addition, businesses 
that hire illegal immigrants 
would be denied licenses. 
Since then, some 86 towns in 
27 states have proposed simi- 
lar ordinances. So far, at least 
26 have been approved. 

It's impossible to say for cer- 

tain that these ordinances have 
influenced the decline of Latin 
CD sales in the United States, 
but it's disingenuous to think 
that they don't. 

For years, Latin has been 
the only genre to register con- 
sistent sales growth, accord- 
ing to Nielsen SoundScan. 
The numbers have only de- 
clined in the past six months, 
coinciding with the passage 
of such laws. Since last year, 
many in the industry have said 
that immigrants' fear of being 
deported -or worse -has 
kept consumers from visiting 

stores (who wants to be 
stopped and arrested ?), while 
uncertainty about the imme- 
diate future has necessarily 
curtailed spending habits. 

Of course, this is all conjec- 
ture. But in more tangible 
terms, concert promoters na- 
tionwide- specifically those of 
regional Mexican dances and 
shows -have seen a marked 
declined in attendance. Over- 
whelmingly, they blame anti- 

immigration ordinances. 
"There are entire cities that 

are passing such ordinances 
and cities where there is a big 
Mexican population," says 
Iván Fernández, president of 
Aragon Entertainment in 
Chicago. "If you're caught driv- 
ing, they impound your car, 
and they can deport you. And 
of course, there are more road- 
blocks," he says, referring to 
the organized traffic stops po- 

lice set up to check 
for drunk driving or 
expired licenses; they 
are now allowed to 
also request immi- 
gration papers. 

"I handle venues 
that hold 5,000 -6,000 
people," says Detroit - 
based promoter 
Pedro Zamora, who 
works 30 midsize 
venues in the Mid- 
west and on the East 
Coast. "I always had 
sellouts several times 
a year. Now, I no 

longer do. People are afraid to 
go out." 

Zamora agrees that second- 
ary markets for Latin music in 
general and regional Mexican 
music in particular have 
quickly grown in the past few 
years, and concert venues have 
opened in states like Wiscon- 
sin, North and South Carolina 
and Ohio. But attendance has 
slacked in the past 12 months. 

Some say promoters can 

shoulder some of the blame 
for the situation. "They bring 
the same groups to the same 
venues twice and three times 
a year," one label executive 
says. "They've also squeezed 
the market dry." 

In the past year, several 
prominent personalities from 
the Latin music industry have 
advocated for immigration re- 
form. Most recently, in a highly 
publicized move, radio host 
Eduardo "Piolín" Sotelo 
went to Washington, D.C., 
armed with 1 million letters 
supporting reform. As we 
know by now, that didn't sway 
representatives. 

Now, as the fate of illegal im- 
migrants remains in limbo, 
promoters and artists have lit- 
tle choice but to hang on tight. 

"There's really not much 
we can do," Zamora says. "I 

think people will simply get 
used to this." 

For 24/7 Latin news 

.biz and analysis, see 
billboard.biz /latin. 
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with CHRISTIAN CASTRO 

"Golondrina 
Presumida" are 

the two songs that make 
me cry on this album. 

They are songs 
that my grand- 
mother sung, that 
I heard with my 
mother. All that 
stays with me. I 

see women and I 

think, "What better 
character to romance 

a woman than a Mexi- 
can charro?" 

Mexican crooner Christian Castro's first full -fledged foray into mariachi 
music has turned into a quick success story and a vindication of sorts. 

The singer, best -known for big radio hits, has nevertheless seen 
his sales drop with recent albums. Not so for " Indomable." In the 
five weeks since its release, the mariachi album's sales have topped 
the 26,000 units his prior album, 2005's "Dias Felices," has shifted. 
"Indomable," which was produced by mariachi icon Vicente 
Fernández, is No.12 on Billboard's Top Latin Albums chart, hav- 
ing peaked at No. 4. 

Castro, who has new management with Seitrack and is in the midst 
of planning an Indomable tour, answered six questions for Billboard. 

Having never sung an entire mari- 
achi album, "Indomable" was a bit 
risky, wouldn't you say? 
Yes, but I also thought it could be a pos- 
itive step in my career, because I have a 

lot of feeling for these songs and this 
genre. I grew up with it, and I was very 
close to mariachi and the passion the 
genre holds. The lyrics are very formally 
romantic. I like that formality, that lan- 
guage, which can sometimes be too 
sweet. It's very, very warm. And audi- 
ences-no matter what country you're 
in -are always pleasantly surprised 
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when you take the stage with 
a mariachi. 

Was it difficult to choose !, 

the repertoire? 
I spent many, many nights +i 

at Vicente Fernández's ranch 
listening to songs. I always 
went for the more nostalgic q 

side, as did he. It's my way of 
missing Mexico after many 
years. I miss my childhood, 
and it's a romantic nostalgia. 
" Divina Ilusión" and 

So, do women respond 
to you better as a charro? 
It isn't more or less. But 
when you sing mariachi, 
there is a vocal and a spiri- 
tual expansion. That charro 
spirit helps the balladeer. In 
my opinion it's harder to in- 
terpret rancheras than bal- 
lads, because I'm new to 
the genre. Mariachi opens 
a complex world as an in- 
terpreter. That's why I 

wanted to take the challenge. 

How did Vicente Fernández be- 
come your producer? 
I went to ask him to sing a duet with 
me, and he started showing me songs 
the same day. I said, "I would love for 
you to direct me, if you have time." 

How was the experience of being 
produced by another singer? 
It was glorious. The man has such 
aplomb, such gallantry in his voice. 
Obviously, he's a master. He told me 
to pause more, to have more nuance, 
to not overdo the vocals. That a mas- 
culine caress was better. Mariachi is 

like that. Whether you're singing 
about joy or sorrow, it has to be very 
natural, but very tempered. 

What's next for you? 
I already have the repertoire picked 
for a second mariachi album. And I 

have my pop album ready. I'm going 
to take the risk of being a singer/ 
songwriter. I want to take risks, be- 
cause the day I win, I suppose I'll win 
a lot. .. 

EN LA RED: For 24/7 coverage of the Latin music world, 
,Corn Billboard has partnered with MSN. For a complete roundup in 

Spanish, go to Billboard.Latino.MSN.com. 

Marketing 
Via Muzak 
Latin Sounds In 
The Background 
With a playlist that dares to 
combine Paulina Rubio, the 
Pinker Tones, Jorge Drexler and 
Belinda, Muzak -the company 
most associated with "eleva- 
tor music " -is licensing an array 
of original Latin content for 
play in stores and restaurants. 

Of the programs Muzak of- 
fers its clients via satellite and 
on disc, Latin is one of the 
largest categories, with 10 spe- 
cialized programs from upbeat 
pop to ballads, mariachi to te- 
jano and salsa. 

"We've always reflected 
pop culture," Muzak industry 
relations manager Jason Mc- 

Cormick says. With retailers 
seeing their Latino customer 
base grow and music becom- 
ing a bigger part of lifestyle 
marketing, "the Latin feel is 

falling into elements of pro- 

CUARTO PODER I® 

grams where it didn't before." 
To meet the demand of 

clients like Sprint stores, 
Chevys Fresh Mex and Ross 
clothing stores, Muzak has 
begun approaching artists and 
labels to get a steady supply 
of new music. 

Latin audio architect Alex Es- 

pinosa also customizes mood - 
specific mixes for larger chains 
based on "what brand they are 
looking for music -wise." 

"We actually go to a restau- 
rant or client and visualize . . . 

what the wallpaper looks like 
or what posters are up, the 
clientele, what furniture they 
have," Espinosa says. 

Espinosa isn't usually serv- 
iced like a radio programmer, 
so he scours record stores in 

Tijuana, explores music online 
and approaches bands at 
shows for new material. 

Muzak sponsored a show- 
case competition at the Latin 
Alternative Music Conference 
last month in New York in which 
music from the winning inde- 
pendent band, Venezuelan hip - 

hop act Cuarto Poder, will be 
added to Muzak's lineup. 

-Ayala Ben -Yehuda 
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BY MARK WORDEN 

A &R R.I.P. 
Labels' Lack 
Of In -House 
Scouts Worries 
Italian Industry 
MILAN -The Italian biz is 

mourning the decline of 
traditional A &R as the major 
labels increasingly out - 
source their talent- spotting 
operations to independent 
producers. 

At the end of June, Fabrizio 
Giannini, deputy managing 
director /GM /head of A &R at 
EMI Italy, announced that he 

was leaving the company. 
The man who signed soul 

singer Tiziano Ferro and 
launched pop superstar 
Laura Pausini in his previ- 
ous job at Warner was gen- 
erally considered Italy's 
leading A &R man. 

"I quit primarily because 
the A &R mission was getting 
distorted," says Giannini, 
now considering a career in 

artist management. "In the 
current crisis, it's under- 
standable that A &R is the 
first thing that gets cut in the 
budget, but it saddens 
me that there is no 
longer a relationship 
with artists." 

Giannini's counter- 
parts at other labels ac- 
knowledge the A &R 

problem. "This has been 
the case for 15 years now 
and is recognized 
abroad," Universal Italy 
domestic division director 
Marco Zischka says. "Italy is 

seen as a country where 
very few new acts are com- 
ing through." 

Zischka cites the lack of 
"radio and TV space for new 
acts" as a key factor, despite 
Italy's traditionally strong 
local repertoire. The majors' 
representative body FIMI 
reports an 80% home- 
grown share of album sales 
in 2006, but most records 
were by established acts. In 

2007 to date, only one 
debut artist (jazz star Mario 
Biondi) has achieved gold 
status (40,000 units). 

"Since the late 1990s 
there has been a tendency 
to take prepackaged acts 
from outside" the company, 
admits Rudy Zerbi, GM of 

Sony Label Group Italy A &R 

and incoming head of Sony 
BMG Italy. "There's been a 

lack of individual attention 
to artists." 

Zerbi and Zischka say their 
companies are now trying to 
rectify the situation. Univer- 
sal says it has expanded its 
A &R department and, after a 

period of stagnation, is once 
again signing more local 
artists. Although the other 
majors claim they are work- 

an artist." 
Italy's indie labels continue 

to invest in A &R. Alongside 
indie Sugar's Caterina Caselli, 
the leading freelance talent 
scout is Milan -based Claudio 
Cecchetto, who has provided 
the majors with a steady flow 
of hit acts. He took pop duo 
883 -which spawned suc- 
cessful solo act Max Pezzali- 
to Warner, rap act Jovanotti 
to Universal and, most re- 
cently, pop -punk band Fin- 
ley to EMI. Others active in 

the freelance sector include 
Milan -based Angelo Carrara 
(who has worked with singer/ 
songwriters Povia and Liga- 

ANDREA LOOR; 
inset: DOLORES 
'; ..RDAN 

1 

ing to increase the number 
of local acts signed, they 
admit A &R staffing numbers 
have remained static, while 
EMI is currently restructur- 
ing its department. 

Zerbi adds that Sony BMG 

has also "realized that artists 
need to be nurtured from 
day one. At least three new 
acts -L'Aura [pop], Ivan 
Segreto [pop] and Miss Sim - 

patia [rap] -have been re- 
ceiving hands -on, internal 
management." 

At Warner Music Group 
Italy, artistic director Tino Sil- 

vestri admits that "the days 

of the internal manager who 
was both an A &R and a pro- 
ducer have long since gone," 
but notes, "In today's mar- 
ket, A &R is more about seiz- 
ing the right opportunity for 
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FINLEY was brought to EMI 
by Milan -based Claudio 
Cecchetto. Inset: CATERINA 
CASELLI, talent scout for 
indie label Sugar. 

bue) and Alberto Pirelli (rock 
group Litfiba). 

Cecchetto says the external 
producer boom began in the 
1980s, but has now reached a 

new peak. 
"l'Il pick a label that doesn't 

have that type of artist," he 

says. "I approached EMI for 
Finley as I knew they didn't 
have many bands, but I 

tried Universal for DJ Fran- 
cesco as I thought they'd 
be more interested in a 

one -off hit." 
Zerbi, however, remains 

hopeful that the balance of 
power will soon shift back 
to the labels. 

"I don't even like the word 
'producer,' " he says. "I pre- 
fer to say 'arranger.' Surely, 
it's the labels that should be 
producing the music ?" 

® BY NICK KELLY 

THE LACK 
OFTHE IRISH 
Home -Grown Acts Increasingly Scarce On Country's Chart 

DUBLIN -Chart -watchers in 
Ireland are asking if the coun- 
try has fallen out of love with 
home -grown artists after a 

near wipeout of Irish acts on 
the local albums chart. 

High -profile flops from 
the likes of Andrea Corr, 
Sinéad O'Connor and the 
Thrills, plus a lack of success- 
ful new artists, have left the 
IRMA Top 40 album chart 
with an average of just two 
local acts during May and 
June, according to chart com- 
pilers Chart Track. The chart 
averaged six Irish acts per 
week for the same period in 
2005 and 2006. 

In the country that pro- 
duced international multi - 
platinum acts like U2, the 
Cranberries and Westlife, this 
has come as a shock to the in- 
dustry, which cites lack of sup- 
port at radio as a prime factor. 

"It's rare for an Irish act to 
make the top 10 of the airplay 
chart, unless they're U2 or 
Westlife," says Feidhlim 
Byrne of Nielsen Music Con- 
trol, which monitors airplay 
across Ireland. "R &B is so 
prevalent these days, and we 
don't have a tradition of 
home -grown acts in this 
genre in Ireland." 

John Clarke, head of na- 

tional youth station 2FM, de- 
fends his policy of playing 
mostly international chart 
music, pointing out the sta- 
tion's schedule of late- night, 
new -music shows. 

But he adds, "We're up 
against all the other commer- 
cial radio stations, and we 
have to look after the bottom 
line. We play what sells. We're 
not here to develop young 
Irish talent." 

Industry experts maintain 
that talent is still out there, it 
just has more trouble break- 
ing through these days. 

"When we started, we 
were lucky enough to have a 

N EWS 
» HMV BUYS FOPP, SHEDS 
JAPAN BIZ 
Music and entertainment retail giant HMV Group 
has struck separate deals to boost its business 
in Britain and exit the Japanese market. 

HMV has agreed to sell its 62 -store HMV 
Japan affiliate to DSM Investments Catorce for 
17 billion yen ($144 million) in cash. 

Proceeds of the sale will be used to pay 
down HMV Group's debt, "which is an impor- 
tant step toward meeting our medium -term 
leverage targets," HMV Group CEO Simon Fox 

said in a statement. The deal should be com- 
pleted by the end of this month. 

Meanwhile, in the United Kingdom, HMV has 

reached a pact with administrator Ernst & 

Young to buy the Fopp brand, its URL and the 
lease on six of the recently collapsed retailer's 
outlets. Financial details were not disclosed. 

-Lars Brendle 

»>PPL, ADAMI STRIKE 
RECIPROCAL DEAL 
British music services organization PPL has 

forged a groundbreaking accord with coun- 
terpart ADAMI in France. 

The reciprocal agreement, unveiled July 26, 

will benefit thousands of performers in both 
countries, who will now be entitled to royal- 
ties backdated to the turn of the century. 
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veteran A &R guy called 
Denny Cordell looking after 
us," says former Cranberries 
singer Dolores O'Riordan, 
now a solo artist. "How many 
Dennys' are there today? If 
there are [any], they are un- 
likely to be living inside a 

major record company." 
The local divisions of all four 

major labels were not available 
to comment, but while all have 
Irish acts on their rosters, most 
sources agree fewer local 
bands are being signed. 

Clive Branigan, manager 
of Dublin's Tower Records, 
says sales of Irish music still 
respond when backed by in- 
store promotion. 

"Irish music is still vi- 
brant," he says. "There's loads 
of interesting new bands out 
there. It's just that you have 
to go to Bebo or MySpace to 

hear about them." 
Hot Press magazine deputy 

editor Stuart Clark also re- 
mains optimistic. 

"Come September, Paddy 
Casey's new album is certain 
to go in at No. 1 and so, prob- 
ably, will Declan O'Rourke's 
second album," he predicts. 
"Ireland's punched way above 
its weight with the success 
that it's had." 

Others suggest the days of 
domestic chart success may 
be numbered. According to 

THE NEW U2? 
Three Acts Most Likely To Re 

FIONN REGAN 
Hometown: Bray, County Wicklow 
Current release: "The End of History," 
out now 
Labels: Heffa (Ireland), Bella Union (rest 
of Europe), Lost Highway (United States) 
Management: Coalition Management, 

London 
Fionn Regan, whose 
delicate acoustic 
guitar -picking and 
intimate vocals have 

been likened to Nick 
Drake's, was nomi- 
nated for Ireland's 
Choice Music Prize in 

February, and is also shortlisted for the 
United Kingdom's Nationwide Mercury Prize. 

JULIE FEENEY 
Hometown: Athenry, County Galway 
Current release: "13 Songs," out now 
Label: Sony BMG (worldwide) 

Management: 
Unsigned 
Classically trained 
Julie Feeney quit 
her job singing in 

Ireland's National 
Chamber Choir to 
pursue her pop ca- 

the IFPI, Ireland was one of 
the few global markets to post 
growth in 2006, with trade 
revenue up 5.7% year on year. 

But domestic repertoire's 
market share fell to 21 %, 
down from 22% in 2005 and 
25% in 2004. 

"With Ireland's economic 
boom, kids are interested in 
listening to party music," 
Clark says. "They don't want 
to hear some band, dressed 
all in black, moaning about 
all the problems in the world. 
Now they've got money in 
their pocket, they want to go 

out to the coolest bars and 
dance to Rihanna. And what's 
wrong with that ?" 

vive Irish Music's Fortunes 

reer. "13 Songs" has been compared to 
the work of Kate Bush and Björk, and won 
the 2006 Choice Music Prize despite 
Feeney's lack of a record deal, manager or 
publishing deal. Sony BMG snapped her 
up soon after. 

DIRECTOR 
Hometown: Malahide, County Dublin 
Current release: "We Thrive on Big 
Cities," out now 
Label: Atlantic (worldwide) 
Management: Lupus Music, 

Dublin /London 
These post -punk guitar aficionados 
are billed as Ireland's answer to Franz 
Ferdinand. Their 
debut album 
sold more than 
22,000 copies 
in Ireland and 
reached No. 2 

on the IRMA 
chart. The band 
plans to move to 
London in September, with Atlantic due 
to issue its debut in October in the United 
Kingdom. Director has toured with Ra- 

zorlight, Snow Patrol and the Fratellis, 
and also won a 2007 Meteor Award for 
best new act. -NK 

RAMMSTEIN'S album 
` Völkerball' jumped from 
No. 86 to No. 59 on 
Germany's chart the week 
after the counting method 
was changed. 

PPL and VPL chairman /CEO Fran Nevrkla 
describes the pact as "a very significant 
moment for featured performers of both 
countries." 

Nevrkla adds, "Increasingly in today's music 
market, enabled by ever -expanding technol- 
ogy, music made in one country gets played 
all around the world, and it is critical that mu- 
sicians and performers get paid as their music 
gets played globally." -Lars Brandie 

»>ZERBI TO SUCCEED 
CABRINI AT SONY BMG ITALY 
Sony BMG Italy is preparing to overhaul its top 
management. Effective Jan.1, president /man- 
aging director Franco Cabrini will leave the 
company. He will be succeeded by Sony Label 
Group GM of A &R Rudy Zerbi. 

Zerbi says, "I am convinced that by work- 
ing with our colleagues abroad, we can find 
new and effective business models and strate- 
gies. Indeed we have already been discussing 

these, as this change of guard has been 
planned for quite some time." 

Cabrini became head of Sony Italy in 1991. 

He took the helm of Sony BMG following the 
2004 merger. 

Sony Label Group GM Massimo Bonelli and 
Antonio Di Dio, senior VP of human resources, 
legal and business affairs, are also expected 
to exit. 

All four executives are based at Sony BMG 

Italy's Milan headquarters. -Mark Worden 

'ZFor 24/7 global news and analysis, 
see billboard.biz /global. 

GLOBAL BY WOLFGANG SPAHR J 

Heavy Revenue 
Change To Money -Based 
Tabulation Method Helps 
German Chart Rock Harder 

HAMBURG -Heavy metal acts are the first 
beneficiaries ofthe German charts' switch from 
a unit sales model to a revenue -based method. 

The first chart under the new system, pub- 
lished July 26, showed few changes on the Top 

100 Singles list, but saw a number of albums 
post big chart climbs. 

Manfred Schutz, owner /CEO of Hanover - 
based independent label SPV, home to many 
hard rock acts. says it will increase the profile 
of Germany's burgeoning metal scene, where 
fans' loyalty means artists regularly release al- 

bums on a variety of multidisc formats that at- 

tract premium pricing at retail. 
"Metal fans [aged] between 14 and 40 are 

faithful and spend their money immediately 
for new product," he says. 

Those benefiting from the move include 
Rammstein, which moved 86 -59 with "Völker- 
ball" (Universal), available on four different 
CD /DVD formats priced at 22 -62 ($30 -585); 

and German -language hard rock group Böhse 
Onkels, which returned to the charts at No. 48 

with its four -DVD boxed set "Vaya Con Tioz" (SPV), 

retailing at 80 
($110), despite 
unit sales re- 
maining steady 
in the previous 
week. Double - 
disc compilation 
albums by rock- 

ers Motörhead 
and Ärzte also 
returned to the 

39 
Number of retailers whose 
sales data has been factored 
into the German chart, 
compiled by Media Control 

chart after long absences. 
The changes came when German antitrust 

authorities demanded the removal of the min- 
imum dealer price -previously 1.90 ($2.60) 
for singles and 8.50 ($11.65) for albums - 
for inclusion in the chart, saying such a limit 
was in contravention of fair trade law. Ger- 
many is believed to be the first music market 
in the world to introduce the value -based 
model for its official charts. 

Ulrike Altig, managing director of chart com- 

piler Media Control, which has produced the 
chart from sales data from 3,000 retailers since 
1997, hailed the move as "a milestone in the 
history of the German music charts." 

He claims the charts will now highlight the 
importance of premium products in the mar- 
ketplace, a claim backed up by the performance 
of double albums and special editions on the 
new charts. Gainers included the Traveling 
Wilburys' "Collection" (Warner Music, 45 -21), 

Red Hot Chili Peppers' "Stadium Arcadium" 
(Warner Music, 94 -60), Katie Melua's "Piece by 

Piece" (Dramatico, 65 -30) and Norah Jones' "Not 
Too Late" (Capitol, 81 -65). 

Many executives from the recorded music 
industry declined to comment on the changes, 
with sources indicating most labels had agreed 
to a vow of silence on the issue. 

But Peter Zombik, managing director of Berlin - 

based IFPI affiliate German Phonographic Assn., 

says his 350 members endorse the new system. 
"The adoption of a revenue -based method en- 
sures that trends are not distorted by cheap prod- 
uct containing old repertoire," he says. 

Heinz Canibol, managing director of Ham- 
burg -based independent label 105 Music, is also 

satisfied. "This will have a healthy disciplining 
effect on prices," he says. "New releases will be 
offered to the big stores at reasonable prices 
and not discounted from the very beginning." 

But one marketing manager at a major, who 
declined to be named, says labels are waiting 
for the charts to settle down, with no initial 
plans to increase dealer prices in search of bet- 
ter chart positions. 

"It is just a question of arithmetic," he says. 
"Whether we try to improve our chart perform- 
ance by drastically cutting prices to keep rev- 

enues steady via large volumes, or keep prices 
high for premium products to reach a higher 
placement more quickly remains to be seen." 

Retailers, meanwhile, accept that the new sys- 

tem's implementation was smoother than ex- 

pected, but are yet to be convinced of its merits. 
"Volume -based charts are far more precise," 

says purchaser Beate Buchholz of Uelzen -based 
independent retailer Mega. "As it is possible to 

see what has really been sold." 
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AnAgencyAndience 
Increasingly, Bands Are Playing For Ad Clients And Creatives 

On a recent summer day, Greg 
Kurstin and Inara George, who 
record as the Bird & the Bee, 
walked onstage, took their posi- 

tions and ripped into "Fucking 
Boyfriend," one of many high- 
lights on their self -titled debut 
album. A handful of songs fol- 

lowed, including the positively 
buoyant focus track "Again & 

Again " Upon hitting their last 
note and chord, George and 
Kurstin took a bow and began 
the meet -and -greet process. 

But this performance was 
not in some hip, downtown 
club in New York. It was in mid- 
town Manhattan in the offices 
of Yerg, the new -tech division 
of the Grey Worldwide agency. 
The audience -a hundred or 
so Grey creatives, music pro- 
ducers and staffers -could not 
have been more appreciative of 
the lunchtime concert. 

More and more, ad agencies 
are presenting artist showcases 
for their clients and creative 

teams. While Leo Burnett in 
Chicago got the ball rolling two 
years ago with its Artist in Res- 
idence music program, the con- 
cept has taken off in recent 
months, with Deutsch (Razor 
& Tie's Kelly Sweet, Inter - 
scope's the Switches), Mc- 
Cann Erickson (Blackheart's 
Dolly Rots) and other agencies 
welcoming live shows from pri- 
marily fresh faces. On Aug. 7, 

new Blue Note signing Priscilla 
Ahn will stop by DraftFCB in 
New York for a mini concert. 

These performances also ex- 

tend to music publishers like 
EMI Music Resources, a divi- 
sion of EMI Music Publishing, 
and music production houses 
like Comma Music, which has 
introduced Sony's Boys Like 
Girls and Atlantic's Paolo Nu- 
tini to agencies in Chicago. 

The growing popularity of 
these artist showcases is cer- 
tainly being fueled by newer 
bands wanting to find new ways 

to market their music. New - 
media outlets like iTunes, My- 

Space, Facebook and YouTube 
are also fueling the fire. But 
there may be something else 
going on. Could it be that agen- 
cies want to position themselves 
as an important new piece of 
the music industry? 

"The trend has grown so 
far so fast," Leo Burnett ex- 
ecutive VP /director of pro- 
duction Chris Rossiter says. 
"We've gone from really hav- 
ing to sell ourselves to artists 
to a place where the majority 
of the bands are now coming 
to us. Everyone -from our 
clients to the artists, labels, 
management and publish- 
ers -all get it now. True part- 
nerships that were pretty rare 
not long ago are now forged 
virtually every day." 

Indeed. Within 24 hours of 
performing at Yerg ( "grey" 
spelled backward), the Bird & 

the Bee received offers from two 

THE BIRD & THE BEE, 
performing at Yew. 

of the agency's clients to create 
original music for upcoming 
campaigns. With this news, the 
band began working on demos, 
one of which appears to be on 
its way to being approved. 

In addition to the Bird & the 
Bee, Grey recently showcased 
New Door Records /Universal 
Music Enterprises newcomer 
William Tell. "It was the first 
time that most people at the 
agency were hearing his 
music," Grey music supervi- 
sor /director of licensing Amy 
Rosen. "I wouldn't be surprised 
if, six to 12 months from now, 
he winds up in a campaign." 

"Presenting live showcases 
is new for most agencies," EMI 
Music Resources director Kelly 
Kandler says. "Agencies are 

taking hold of the idea that they 
can help launch careers." 

Perhaps. But Rosen sees it 
differently. "It's not that we 
want to be part of the music 
industry," she says. "We're 
simply trying to create an en- 
vironment that inspires our 
executives to discover, to pick 
and choose cool music." 

In the case of AM6O and 
French band the Film, they 
may soon find themselves with 
U.S. labels to call home. The 
two groups were recently fea- 
tured in spots for Payless Shoes 
and Peugeot, respectively. Their 
publisher, Sony /ATV Music 
Publishing -specifically sen- 
ior director of advertising, film 
and TV John Campanelli -is 
aggressively courting U.S. la- 

bels for both acts. 
Ultimately, the idea of an 

agency as a live venue is about 
deepening the relationship 
among band, client and agency, 
Deutsch partner /chief creative 
officer Peter Nicholson says. 
By inviting bands to the agency, 
Nicholson and his creative 
team get to know the act on a 

more personal level, which 
helps build a better partnership 
between band and brand. 

"We're not asking bands to 
sell out their music," Nichol- 
son adds. "We want them to be 
who they are. The key is to not 
tell a band what to do, but to let 
them do what they do." 

For 24/7 branding news 

.biz and analysis, see 
billboard.biz /branding. 

Legal Matters 
SUSAN BUTLER sbutler @billboard.com 

Going Houl ood 
As Record Deals Dim, Music Lawyers Expand To Other Areas 

For the last several years, many music lawyers 
have grumbled that they've been handling more 
matters for executives losing their jobs than 
artists landing lucrative business deals. One 
way some firms keep their books in the black 
is to expand their reach into the worlds of film, 
theater and fashion. And even though most film 
work is handled by lawyers in Los Angeles, two 
firms in particular are successfully creating syn- 
ergies between their entertainment clients far 
away from the palm trees and glitterati. 

In the urban music capital of Atlanta, Don- 
ald Woodard and Tony Mulrain merged their 
practices last year to head the entertainment 
department at Lord Bissell & Brook. The duo 
met briefly before Mulrain moved from New 
York to Los Angeles, where he learned the ropes 

of the film and TV world. When Mulrain decided 
to move his family to Atlanta, it just made sense 

for his film /TV practice to connect with 
Woodard's music practice. 

Woodard handles music contracts for a vari- 
ety of clients like Big Boi, Young Jeezy, Taurian 

"Adonis" Shropshire and Harold Lilly. Mulrain is 

working with Big Boi for the film "Who's Your 

Caddy ?," Ciara for "Mamma I Want to Sing," Hill 
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Harper for "CSI: NY," Tichina Arnold for "Every- 
body Hates Chris" and others. 

"The trend in the entertainment business is 

that they're looking for opportunities to cross - 
market more than ever before," Woodard says. 

"You have to have the talent that allows you to 
do that, like Big Boi, who is still relevant in music 
but is building in film." 

Sometimes the lawyers make the important 
introductions as well. Woodard and Mulrain set 
up meetings for Jeezy in Los Angeles, and he's 

now represented by the William Morris Agency, 
Woodard says. 

Mulrain is also representing investors who 
want to get into film /TV, like one that invested in 

"The Lena Baker Story" to be shot in Georgia. 
Up the coast in New York, Grubman Indursky 

& Shire expanded even beyond music, film and 
TV. In a rare interview with the press -shy lawyers, 

Allen Grubman and Larry Shire explain how the 
synergy works. "About 10 years ago, I came to 
the realization that the entertainment industry 
was no longer going to be different divisions - 
music, television, movies, legitimate theater," 
Grubman says. "I sensed there was going to be 

an integration, with music used in all these dif- 

ferent areas, including fashion." 
Since Shire first came onboard 15 years ago 

with his film, TV, theater and book publishing 
expertise, the firm has grown to 32 lawyers with 
clients in all aspects of show business and media. 

Whether Madonna is performing for an HBO 

concert or writing a book, Elton John is corn - 
posing feature songs for "The Lion King," Sean 
"Diddy" Combs is starting the Sean John cloth- 
ing line or Robert De Niro is doing an Ameri- 
can Express ad, the firm handles the legal work. 
And it has branched out to represent the lead- 
ers in the worlds of fashion (Calvin Klein, Ver- 
sace, Vera Wang, Tommy Hilfiger, Stella McCart- 

ney), TV journalism (Barbara Walters, Diane 
Sawyer, Charlie Rose) and, in its corporate de- 
partment, new media (Amazon, eBay, Barry 
Diller's InterActive Corp.). 

When one of the lawyers meets with a client, 
they often brainstorm on the various opportu- 
nities, Grubman says. Then the firm brings in all 

DONALD WOODARD, left, and TONY 
MULRAIN merged their practices last year 
to head Lord Bissell & Brook's 
entertainment department. 

the lawyers from the different areas of expert- 
ise to discuss the possibilities. Still, the lawyers 
act as lawyers rather than agents, Shire says. 

"What a traditional, old -time entertainment 
lawyer did was really serve as just a scribe and 
write down the deal that was made [by an 
agent] and put it on paper," Shire says. "What 
we do is get involved from minute one with the 
agent to help shape and make that deal" 

As specialized attorneys, they understand the 
nuances, Shire says. For example, in theater deals, 

"the writer is God," Shire says. The author con- 
trols rights in the written word. In movies, the 
screenwriter's work is a work -for -hire, so the 
producer can "cut it up and dice it any which 
way," he adds. In book publishing and music, 
control by the writer is a hybrid -they keep some 
control and give up some control over use. 

One of the most important points in all deals, 

Shire says, is to protect the client's control over 
the brand name. 

Often a contract states that if there's a dis- 
agreement on how to use the brand name, the 
licensee's decision controls. 

"That's not good enough," Shire says. "It's a 

tough point to win, but when you have a brand, 
you simply have to win that point." 

For 24/7 legal news 

. Iz and analysis, see 
billboard.biz /legal. 
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Iry Gotti 
Acquitted of money laundering 
and racketeering, Gotti now has a 
new lease on life, a new label 
partnership with Universal Motown 
and a VH1 reality TV show. 

Humble may not be a personality trait some would associate with Irving "Gotti" 
Lorenzo. Even Gotti, founder /CEO of the Inc. (formerly Murder Inc.), is quick to admit 
that. But he declares it's the chief lesson he learned after the FBI indicted he and his 

brother Chris for money laundering and racketeering. 
Acquitted in 2005, Gotti is busy bringing the Inc. back to the prominence drum - 

rolled by early hitmakers Ja Rule and Ashanti. Having signed a three -year joint ven- 
ture last year with Universal Motown, he scored chart success early this year with 
Lloyd ( "Street Love "). Now the Inc. is ramping up fourth -quarter albums from Ja Rule 

( "The Mirror "), Ashanti ( "The Declaration ") and pop singer /songwriter Vanessa Carl- 
ton ( "Heroes & Thieves "). And stay tuned for a new Gotti persona: reality TV star. VH1 

will begin broadcasting the eight- episode run of his reality series in October. 
While he can't recoup lost time, Gotti -who frequently uses the word "blessed" - 

hasn't lost his drive or sense of humor. "No, I can't lose that," he says. "You've got to 
take the hand that's dealt you and figure out a way to take it in stride. I'm back to 
square one and focusing on bringing the Inc. back to the powerhouse it was." 

Before your acquittal, many 
people were counting you out. 
Thoughts? 
Oh, yeah, I know that all too well. 
That's why it's a blessing for me 
just to be back in the game and 
not having this conversation 
from the federal pen saying, 
"When I get out in another 15 

years, I'm going to reclaim the 
throne." I'm not back on top of 
the world yet. I'm back in the 
game, though, that's for damn 
sure. [laughs] 

When you were going through 
your legal problems, did you 
consider getting out of music? 
Never. The music thing goes 
deep with me. I want to be like 
Doug Morris and Clive Davis. 
Until he died, Ahmet Ertegun 
was still going to the office. I'm 
in that mode. 

What prompted you to sign 
back under Universal Music 
Group via Universal Motown? 
I never envisioned myself sign- 
ing back with the company. But I 

got a call and took a meeting with 
[chairman /CEO] Doug and [pres- 
ident /COO] Zach Horowitz, and 
it was one of the best I've ever had 
because of the honesty. 

Doug explained the complex- 
ity of what I was putting him and 
the Universal Music Group 
through by having this indict- 
ment on me. He was like, "You 
put everybody in harm's way." 
That was a moment of clarity for 

me. Until he said it to me like 
that, I hadn't seen all of that shit. 
All I could see was that I was in- 
nocent, so why is everybody flip- 
ping on me? I hollered at him; 
he hollered at me. It was a real 
meeting. It needed to happen in 
order for us to move on and re- 
bond. I have a tremendous 
amount of respect for Doug and 
Zach and feel blessed to have 
them steering me so I don't 
make anymore mistakes. 

Do you regret the label's ini- 
tial moniker, Murder Inc.? 
[Def Jam founder] Russell Sim- 
mons suggested I change the 
name to take off any pressure 
from it and people would then 
focus on the music. But even 
when I changed the name, peo- 
ple still called it Murder Inc. It 
was a creative play on [words] 
back in the day: The original Mur- 
der Inc. was about contracting hit 
men. And in the music business 
we strive to be hit men. I have no 
shame in Murder Inc. I thought 
it was the coolest name and still 
think so. 

Besides Lloyd, albums are 
coming from R &B /hip -hop 
vets Ja Rule and Ashanti. So 

where does pop singer /song- 
writer Vanessa Carlton fit in? 
My signing Vanessa threw every- 
body for a curve. But she totally 
captivates people. I call her music 
"forever music "; it's timeless. 
What I hope with her signing is 

that people rec- 
ognize I'm a 

music guy and 
not put limita- 
tions on me. I'm not just R&B 

and hip -hop. I love all forms of 
music and can work with differ- 
ent artists. 

I've also signed another 
group about to open up for 
Third Eye Blind called the Thun- 
der Cats. It's a full band, a mul- 
tiracial group that raps, sings 
and does rock /pop as well. This 
is what it is with me. No tricks, 
no games. It's always about the 
music; the music is what draws 
me in. 

Nearly four years have 
elapsed since Ja Rule and 
Ashanti released albums. In 
today's fickle climate, are they 
still relevant musically? 
It's funny when I hear people 
counting them out. I don't buy 
into it; I've never bought into it. 
I get that as time goes by, people 
like to move on to other acts. But 
musically I don't see any reason 
why because with both acts we've 
never dropped a bad record. 

Look at Ja Rule's career. Every 
single was a success; some big- 
ger than others. From his last 
album "R.U.L.E.," we put out 
"New York" and "Wonderful," 
which were very successful. The 
guy has never really dropped a 

wack record. The same goes for 
Ashanti. The last record she 
dropped from "Concrete Rose" 

I want to 
be like 
Doug 
Morris 
and Clive 
Davis. 
Until he 
died, 
Ahmet 
Ertegun 
was still 
oing 

to the 
office. I'm 
in that 
mode. 

was "Only U," another 
pretty big single. 

Your VH1 reality 
show is by the same 
producers behind 
"Flavor of Love." 
Knowing the charges 
of buffoonery lev- 
eled at that program, 
why did you sign on? 
At first I was skeptical. 
It took me two months 
to say "cool." "Flavor" 
is kind of clowny. And 
I said, "Yo, I'm not 
down with that." The 
deciding factor was 
Chris Abrego of 51 

Minds Entertainment. 
They know what they're doing 
on the reality front. He prom- 
ised me the show wouldn't be 
like "Flavor," and said I could 
have creative control with him. 
So I'm a co -owner of the show 
with 51 Minds. 

The series is about the label, 
my interaction with the artists, 
my family, my life. It came out 
hot, and I think people will enjoy 
it. But I told them this is a one- 
time thing. I don't want to be a 

reality star doing season after sea- 
son. What's funny is they're al- 
ready pressing me to do a season 
two. [laughs] 

With your legal problems be- 
hind you and the resurrection 
of the Inc. ahead of you, what 
lessons have you learned? 
To be more humble. That's a 

hard battle. I'm not going to lie 
and you can print this, I don't 
care. Sometimes my mouth can 
get me into trouble. I have to 
fight the demons within myself 
because I'm so passionate and 
say what's on my mind. But 
sometimes it's better to be quiet. 
I'm not going to say I'll be per- 
fect at it; I may make an occa- 
sional mistake or two. It's 
something I have to work at. But 
even when I'm making mistakes, 
there's no denying my love and 
passion for music. 
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KANYE WEST HAS BECOME A 
POP ICON BY MARCHING TO HIS 
OWN BEATS. BUT WILL HIS 
RISKS PAY OFF AGAIN? 
BY HILLARY CROSLEY 
PHOTOGRAPH BY NABIL ELDERKIN 
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SQUASHED INSIDE NEW YORK CLUB 

The film centers around a DJ named Q, who uses a DJ 
competition as an alibi to rob the neighborhood bodega. 
Tonight, three sets o= turntables, three mics and numerous 
established DJs fill the small space, with Kanye West, Just 
Blaze and Swizz Beatz sitting in to judge a winner. West, 
decked out in a multicolored hoodie, a neon -green shirt and a 
chunky plastic yellow watch, is especially poker -faced as he 
surveys the contestants. But after the winner, Jack the 
Ripper, is announced, are impromptu all -star concert breaks 
out, with a smiling West joining Mos Def, Taub Kweli, 
Common, Q -Tip and Queen Latifah on the tiny stage. And 
before the crowd trais out, sweaty and happy, Channel Live 
rapper Hakim- announces, to screaming agreement: "The 
biggest thing that haopened in hip -hop in the last 10 years 
was when Kanye put George Bush in his motherfuckin' place." 

Tonight's fans aren't the only ones who appreciate the kind 
of candor West demonstrated when he made his comments 
during a live Hurricane Katrina telethon in 2005. West takes 
big risks, and those risks have generally paid off. Indeed, he 
has made himself an eminently marketable commodity in 
music by going against the conventional wisdom of how a 
star should behave: calling out world leaders on national TV, 
complaining about his lack of respect or collaborating with 
decidedly un- hip -hop names like John Mayer and producer 
Jon Brion. The first official single from his third Def Jam 
album, "Graduation," due Sept.11, is case in point. While 
contemporary urban music has lately dabbled in electronic 
sounds, West has taken it a step further by choosing to 
introduce his latest project with the synth -heavy single 
"Stronger," which samples Daft Punk's "Harder, Better, Faster, 
Stronger" and slows °own the beat. The track is the top debut 
on The Billboard Hot 100 this week at No. 47. `That melody 
just hit me so hard," West says when asked for the song's 
inspiration. "I mean, it's the music. It wasn't a gimmick thing." 

"That's not atypical of Kanye; " Def Jam president and West 

mentor Jay -Z says. " t's been his pattern since day one. He al- 

ways has to push the ervelope. That's his cross to bear." 
The argument could be made that West's genuine artistry,.. 

knack for hit songs and penchant for unpredictability make 
him one of hip -hop's last rock stars. So it's precisely West's . 

singular place in hip -hop that will make or break' Gradua:ion." 

"Kanye has an edge, and when he steps up and says some- 

thing meaty [like his Bush remarks], he's doing it out of pas- 

sion; Def Jam senior VP of marketing Tracey Waples says. 

"That's what's made' him the people's champ. is the com- 
mon man's perspective." 

But what is the cos` of being a headstrong artist who'susu- 
ally ahead of the curve? So far, West has net fallen out of favor 
on Madison Avenue, as evidenced by past branc ing partner- 
ships with Pepsì and Boost Mobile. Brand Keys founder/pres- 
ident Robert Passikof= cells the artist's outspoken personalty 
"refreshing. While there's risk involved [in working with such 

an artist], it's also the kind of thing advertisers who are desper- 
ate for some sort of engagement are willirg to risk 

And West is aware of times he's stepped over the lie. Island 

Def Jam chairman Antonio "L.A." Reid "talki'g meow. of doing 

the 'Gold Digger' video and making it all slaves," he says by way 

of example. "Saying, Ne don't need to do this. You're crazy.' 

Sometimes as a creative person, you go cff the deep ena a 

little. The downside is. you don't always kn Dw when to stop." 

ROAD TO RICHE 
West endured a well- docu-nented rocky path from Chicago ob- 

scurity to Roc-a -Fella Records hitmaker. Born in At anta, he 

moved to the Windy City with his English professor mother 
Donde. After high school at the American Academy of Art, he 

enrolled at Chicago State University. He eventually dropped 
out to produce music full :ime. but he always viewed his time 
behind the boards as a means to an end. 

"1 was inspired by the Coors movie," West says "I saw Jim 
Morrison and said, '1 want to be just like that.' " 

After linking with Midwest producer No IC, West soaked u 

all he could and practiced religiously. A meeting with Roc -a -Fella 

A &R man Kyambo "Hip -Hoe" Joshua resulted in his beats be ng 

utilized by such label acts as Jay -Z and Beanie Sigel, and West 

moved to a New Jersey apartment to further his dreams. 

"He'll play his songs for any and everybody that's willing to 
listen," longtime friend and producer 88 -Keys says. "But his true 
friends are who he really listens to just because they' -e most 
likely to tell the truth, like `Aw, man. Take oat that high -hat: 
He's very open to criticism." Following the success of such 

West -crafted hits as "H to the lzzo" and "Eonnie & Clyde, - 

-a -Fella partners Jay-t_ and Damon Dash saw past initia 
at he was not s:reet enough to market as a rapper 

\\.\ N,\\N \\\ 
Garcia, Laurence Fishburne, Philip Seymour Hoff- 

man, James Earl Jones, "Desperate Housewives" 
creator Marc Cherry and others. >» 
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`I WAS INSPIRED BY THE DOORS MOVIE. ISAWJIM MORRISON 

Effective Aug. 13, Billboard has learned, MPA will operate 
as Paradigm divisions in Monterey, Calif., and Nashville; MPA's 
roster includes Aerosmith, Dave Matthews Band, Toby Keith, 
the Black Crowes, Gov't Mule and the Black Eyed Peas. Mean- 
while, LBM, whose roster includes such acts as Coldplay, Franz 
Ferdinand, the Fray, Avril Lavigne and Arctic Monkeys, will op- 
erate as Paradigm New York. The home office as always for Par- 
adigm is in Los Angeles, where the company was founded in 
1992 as an independent film, TV and literary agency by chair- 
man Sam Gores. 

But for both boutiques, the proverbial -and for LBM, the lit- 
eral -ping pong table remains. That is to say the two boutiques 
will maintain their independent spirit and unique approaches to 
business. Such is the messaging coming from both sides of the 
recent deals that brought LBM (acquired last September) and MPA 
(in January 2005) into the Paradigm fold. 

Since setting up operations in the for- ]t 

mer MCA headquarters in 1994, Para- 
digm has expanded through a series of 
strategic acquisitions, starting with its 
purchase of boutique agencies Genesis 
and Writers & Artists. 

The company now has a music divi- 
sion of the depth and breadth of any of 
the major full- service agencies, with 
major headliners like Aerosmith, Dave 
Matthews Band, Toby Keith and Cold - 
play and a packed stable of up- and -corn- 
ers that could keep the turnstiles 
spinning for years to come. 

"Basically what this [acquisition] 
does is it really puts us in this league 
of the big six agencies," Gores says. 
"In terms of live performance, we 

phy has always been, You make progress through 
some patience and wait until you can get the best.' " 

Weiner says that Gores' perspective is what made 
the deal possible. "We always were willing to be part 
of an agency that represented clients in other areas 
besides music, and we never could find any agency 
or personality we felt really fit us, the other people 
that worked here and our clients," Weiner says. "We 
had pretty much given up that that person would 
appear when we were introduced to Sam Gores at 
Paradigm. We immediately felt that he was the guy, 
that was the agency and that was the place." 

Gores says that he wanted an East Coast music 
presence, but wasn't in a rush to quickly acquire 
another agency in the wake of closing the MPA deal. 

"I've learned something, 

`Artists are brands 
more than ever. 

Some of our clients 
want to write music 

for movies, and 
some want to 

act. We can help 
them do that.' 

-SAM GORES, PARADIGM 

have a world -class list now that really is second to nobody." 
Gores' philosophy of allowing LBM and MPA to keep their re- 

spective business cultures, however, effectively creates an agency 
with the leverage and clout of a major but the heart and soul of 
a boutique. 

"As far as a real cultural thing, there will be no change what- 
soever" in how LBM and MPA operate, Gores says. "We're al- 
ready doing really well synergistically," he says. "It has worked 
beyond my expectations." 

Gores and MPA co- founder Dan Weiner believe that the re- 
sources Paradigm offers were instrumental in his and Paradigm's 
recent signing of Robert Plant and Alison Krauss, who will tour 
together in 2008 in support of an October 2007 release on Rounder. 

"This is a perfect example of what this can mean," Weiner says. 
"This is the first time in my life I had artists who really wanted 
all this and ... the resources of the agency to make it happen." 

Veteran agent Chip Hooper, who joined MPA in 1988, agrees 
that on the surface little has changed. "We have other 
services we can offer to our artists now, and now 
we're sharing ideas and information and pursuing 
business together," Hooper says. "We're still han- 
dling artists the same way with the same passion 
we've always had. Now we just have more support 
to offer them." 

FACING THE MUSIC 
Gores first entered the music space by acquiring MPA 
in 2005. He says he had long considered taking Par- 
adigm into the music world, but needed the right sit- 
uation to move forward. 

"When we had acquired enough mass and were 
legitimately a big enough company, I always knew 
that the next step was going to be music," Gores says, 
adding that acquiring a respected, established agency 
was the plan. 

"I've never been somebody that was comfortable 
in settling for either a second -rate group you have 
to improve or starting out with one individual and 
expanding from there," Gores says. "My philoso- 

actually, from my col- 
leagues at Monterey," he 
says. "They believe [that] in 
the service business you 
have to grow and evolve 
around people, and you 
can't force good people to 
become available." 

But in LBM founder 
Marty Diamond, Gores says 

he found a kindred spirit for 
MPA. "Marty was their kind 
of guy. The philosophy and 
the integrity and the way he 
works is similar but comple- 
mentary to the way [Mon- 
terey agents] do it," Gores 
says. "When Chip and the 

guys at Monterey said [LBM] was a perfect fit, I 

didn't question it. I put 100% of my faith in it and 
put our strategic business development team on it to go make 
it happen." 

Diamond says LBM has been courted by virtually all the ma- 
jors during the past decade, but he and partner Larry Webman 
felt other agencies weren't the right fit. "To us it wasn't about, 
'Let's take our bands, put them on your roster and we'll adapt 
to your culture.' I wanted someone to let us exist in our cul- 
ture," he says. 

After speaking with the Monterey crew and meeting Gores, 
Diamond says the "ethic" felt right. "It wasn't about changing 
the culture or the way we book things," he says. "Even within 
this deal, [Paradigm Monterey] works different than we do. We 
all are the same company but we are operating without canni- 
balizing each other's cultures and that is attractive to me ... I 

didn't want, nor did anyone in this office want, to compromise 

Paradigm chairman SAM GO 
JONATHAN LEVINE, FRED 
executives at Paradigm Mon 

, from left: CHIP HOOPER, 
and DAN WEINER are all top 

ly Monterey Penirsula Artists. 

the artist -development spirit of this company. I didn't want to 
just sign some shit to book it to make money." 

At the same time, Diamond recognized a changing artist 
landscape. "It became glaringly obvious that our clients had 
other skill sets, whether it was Ed [Robertson] from the Bare - 
naked Ladies as a writer or Avril [Lavigne] as an actress," he 
says. "The clients we represent wanted to do other stuff, they 
wanted to have genuine access, as did we." 

The former LBM agents now have a "big -ass toolbox," Di- 
amond says. "It's great to say you want to build a house, but 
if you open the toolbox and there's just a hammer and a screw- 
driver, you might be able to get some of the frame up, but 
that's about all," he says. "For us, we have a toolbox now. 
Sometimes it's, 'I have no idea what this tool does.' But I'm 
going to figure it out." 

NTHISTORY From Humble Beginnings Sprang Big Boutiques 
When Dan Weiner and Fred Bohlander formed 
Monterey Peninsula Artists in 1975, they 
made a deliberate choice to come at the 
booking agency business from a dif- 
ferent place. 

The pair left Los Angeles and a 

big agency getting bigger- Inter- 
national Famous Agency, which 
eventually became ICM -and 
headed up the coast to Monterey 
with an initial roster that included 
Chicago, the Doobie Brothers, Bread, 
Leo Kottke, Cheech & Chong and Emmy- 
lou Harris. 

There in beautiful Central California 
they built what became one of the most 
successful boutique agencies in touring 
industry history and the home to jugger- 

nauts like Aerosmith and Dave Matthews Band. "We gust felt it was 
time for us to do something on our own," Bohlander says. "That was 

really the main thing. We didn't want to get lost in the mix. We 
felt it was time for us to venture into our situation." 

With family and friends in the area, locating in Monterey 
was "a personal choice," Bohlander says. "We were young, 
and it seemed like a good place to go." 

Asked if it was problematic to operate out of 
the music mainstream, Weiner admits that 

they probably didn't think that part of 
it through before relocating. "Like 

Fred says, we were young, we were 
not worried about tomorrow," 
Weiner recalls. "We found out 
after we moved up here a lot of 
people thought we were just ba- 
sically hippies going into retire- 

ment, dropping out" 

FRED 
BOHLANDER, top, 
and DAN WEINER 
in the '70s, when 
they founded the 
MPA agency. 
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BIGGER TOOLBOX 
Having an alliance with an established film /TV /literary agency 
like Paradigm gives a music agency a broader palette, Gores be- 
lieves. "Artists now are brands more than ever. A singer is not 
just a singer, an actor is not just an actor," he says. "A lot of our 
Monterey and LBM clients have different aspirations. Some of 
them want to write music for movies and television, some of 
them want to act. We can help them do that." 

Gores cites Fergie and Will.i.am from the Black Eyed Peas as 
artists who have branched into the film world. "The reason why 
[these agencies] embraced the idea is they recognized me hope- 
fully as somebody that felt similar to them philosophically. But 
besides the fact that we just liked each other, I think they were 
realizing they couldn't be as competitive without saying they 
had access to this part of the business," he says. "A number of 
years ago it wasn't as necessary; now they were feeling like it 
was more necessary." 

Diamond adds, "You can't go to every act and say, `We can get 
you on TV, we can get you in movies.' But we're trying to do some 
things that take the right shots." 

By way of example Diamond cites Interpol's Carlos Dengler. 
"He wants to do some scoring work, he wants to do some acting. 
These are things I can at least now say to Carlos, 'I can get you 
the meetings,' " he says. "There are a lot of balls in the air, and 
one or two of them are going to get caught." 

Dengler's manager, Dave Holmes, confirms that the Paradigm 
opportunities have been positive. "So far for us it has been a great 
experience," says Holmes, who also manages Paradigm acts Cold - 
play and Scissor Sisters. "We've had a few requests from some 
of our clients that were film- and TV- related, and Marty [Dia- 
mond] has been able to recruit people within that [Paradigm] or- 
ganization to investigate those opportunities ... Interpol in 

From left: 
Aerosmith's STEVEN 
TYLER and JOE 
PERRY; TOBY 
KEITH; and DAVE 
MATTHEWS are all 
acts from 
Monterey 
Peninsula Artists 
now under the 
Paradigm 
agency banner. 

particular is an artist where Paradigm has been very helpful in 
getting those opportunities." 

Indeed, managers Billboard contacted seem warm to the con- 
cept of the agencies they signed their acts to realizing broader 
platforms. Terry McBride at Nettwerk, which has acts Avril Lav- 

igne and the Pipettes signed to LBM, says the LBM association 
with Paradigm has "great potential on many levels." 

The key, according to Hooper, is access to bring other busi- 
ness and artistic opportunities to offer artists. "When appropri- 
ate and when an artist has the desire and the ability to do other 
things, or when other things can enhance an artist's career, then 
we have the ability to provide those services now," he says. 

Meanwhile, the boutique approach offers some lessons for 
the larger agency world. Gores says agents and agencies can be 
considered "heartless" at times. "Sometimes I think they can for- 

get that there are human beings involved, [that] this is not a prod- 
uct you're selling," he continues. "Sometimes the smaller, more 
boutique agencies may recognize this a little bit more." 

Gores says he sees this approach in MPA and LBM. "These 
guys are meticulous in the way they make deals, the way they 

In the pre -fax, pre- Internet era, not being in Los Angeles or New 
York could mean being out of louch. "But the commitment we 
made to people was we chose to be here, so if there's a meeting or 
anything else, we'll be where you want us to be," Weiner says. "We 
did a lot of traveling to compensate for being here [in Monterey]." 

Monterey eventually expanded to open a country division in 

Nashville and formed an alliance in Chicago with Monterey In- 

ternational that booked a lot ofjazz and blues. All the while, the 
Monterey office kept booking successful touring artists and adding 
acts to a diverse roster. 

"Dan and I both like all types of music. We went with what our 
heart felt was going to be good," Bohlander says. "There was no 

particular trend or music area we were after. If we enjoyed the 
music and felt we could help take them to the next level, that's 
what we wanted to do." 

Chip Hooper joined the company in 1988 and was instrumen- 
tal in building the touring careers of such acts as Phish and Dave 

Matthews Band. 
Meanwhile. in 1994, Marty Diamond, who had a background 

in the label, promoter and agency worlds, formed Little Big 
Man with a vision and broad perspective of his own -but not 

handle clients," he says. "Clients don't stick around for that many 
years if you're not doing the right thing by them." 

As a 30 -year veteran of the business, Gores says his greatest 
challenge "has always been to be a decent enough person, but a 

motherfucker when I have to be, and never compromise integrity. 
You can be strong, but you can be considerate, too." 

NUTS AND BOLTS 
MPA and LBM had already publicly added the Paradigm addendum 
to their names since the acquisition, easing the Paradigm shift. "We 

just needed an easy transition because Paradigm wasn't really that 
well -known in that part of the business- We didn't want to shock 
everybody by just changing the name," Gores says. 

Hooper will oversee the music division out of Monterey, sup- 
ported by veteran agent Jonathan Levine. Diamond and Web - 
man will continue running what was LBM out of New York, and 
both offices, along with the busy Nashville office, will collabo- 
rate on projects with Paradigm L.A. 

"We're going to sign artists together and work on projects to- 

gether as appropriate," Hooper says. "The excit- 

much space. Diamond booked about a dozen clients out of Liv- 
ing Colour guitarist's Vernon Reid's guitar closet at manager 
Jim Grant's business office. 

"It was literally about eight feet by six feet, with no windows," 
Diamond recalls. "It may have been a closet, but it was my of- 
fice." Among the original clients still with the company are 
David Gray, Sarah McLachlan, the Verve and Richard Ashcroft. 
(Today's roster also includes such acts as Coldplay, Franz Fer- 
dinand, the Fray, Avril Lavigne and Arctic Monkeys.) 

Diamond was soon joined by partner Larry Webman, and by 
the time Paradigm acquired LBM last September, the roster 
had grown to about 200 acts, booked by a hard -working staff 
of five. 

"We built a company, and continue to build, with this 
team that has been recognized within the industry as a 

strong service company, a creative boutique that is about 
artist development," Diamond says. "It has not been about 
chasing things at the top, but more about building things 
up. That's the way we've built Sarah [McLachlan], the way 
we built Barenaked Ladies back up, David Gray, or Damien 
Rice, or Snow Patrol." -RW 

ing thing is Monterey Peninsula and Little Big 
Man [were] two pretty damn special companies 
that are now one special company because you 
have some pretty gifted people working together." 

Paradigm will combine four different offices in 
joining forces with the former LBM in New York. 

"We are moving, and [LBM] is moving, but the in- 
teresting compromise is we're duplicating the exact 
[LBM] environment in a high -rise on Park Avenue 
South," Gores says. "When you go to the Paradigm 
music division it looks like the Little Big Man offices 
in SoHo, with the ping -pong table, the picnic tables, 
that kind of eccentric way they do things." 

It certainly doesn't sound like the home office 
will be heavy- handed in overseeing the music divi- 
sion. "In this day and age it's a disaster if you think 
you can force people you're asking to be creative, if 
you suck up every bit of autonomy they have," Gores 
says. "I've never believed you could pay somebody to 

be creative or loyal. The only way somebody will be 
creative or loyal is when they show up because they 
feel like it." 
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FINE WHINE U: GRACE IS THE WORD BRUCE ALMIGHTY MARKETING MANDISA LIVING LARGE 
Higa hopes for /cat Potter and Nocturnals Hornsby makes an Sparrow Records backs Lyle Lovett takes a 

D =Lu,a's debut ak.um stay on the road instrumental jazz move the "sdoll' alumnus proactive approach 

With Sophomore Set 
Already Out In Eurcoe, 
Epic Gets Busy In J -S. 

ith Natasha Beding_eld's "Unwritten" wrap- 
ping up 20 )6 in the year -end top ìve on the AC, 

adult top 40 and Hot Digital Songs charts, the 
last thing th 2 B it singer /songwriter is hung up 

cn is a potentia_ sophomore curse. 
"People have asked me abcnt that second -album syndrome, 

but I haven't concerned r yself with it," Bedingfield admits. 
"There's a confidence that acmes when your work dces well. 
' Umritter_' was really the perfect title for my first album because 
I kr ew I had a _ot more in me. No, I'm not nervo as." 

On "N.B.," released in Europe at the end of April and aiming 
for an Oct. 30 U.S. street date via Epic, she is turning the page 
to a new life chapter. "This time, it's about the need we have for 
relationships and the fact that all involve ups and downs -iou 
can't have one without the other-and the questions that come 
up in sharing your life," she says. 

As Bedingfield promotes the project overseas first, Epic has 
the luxury of a deliberate setup for release in the United States. 
According to Epic senior VP of marketing Lee Stimmel, "It's 
going to be fun to go through this aga =n. Natasha wrote an amaz- 

ing first album with songs that translated to this mar- 
ket; we were able to build a new artist in the pop /rock 
world that people now know -and she made a lot of 
friends in radio, TV, media and fashion. Her down - 
to -earth nature comes across, and people gave her a 

shot that paid off." 
Overseas, the first two singles from "N.B." have 

already achieved robust success: The album launched 
with "I Wanna Have Your Babies," which reached 
No. 7 on the U.K. singles chart, followed by "Soul - 
mate," which went to No. 6 on the U.K. airplay chart. 
In America, a new track not on the European version 
of "N.B." will likely be released as the first radio sin- 
gle; at press time, Bedingfield was in the studio work- 

ing on new material. 
Both overseas singles demonstrate Bedingfield's 

versatility as a songwriter. "I Wanna Have Your Ba- 

bies" has little to do with what its title might imply to 

the casual listener, it's actually a tongue -in -cheek ob- 

servation that it's natural enough to project far into 
the future when meeting potential suitors, wonder- 
ing if he or she could be the one. The video clearly 
puts the message across. 

"It's not serious at all," Bedingfield says. "Girls 
tend to get too full -on too quick. I'm not like that per- 
sonally; I like to make the guy work a bit, but it's fun 
to sing about something everyone can relate to -try- 
ing to gauge where the other person is." 

Epic VP of marketing Scott Greer adds, "When you 
see the video, you realize the humor and catch on to 

what she's trying to say. It's hooky as hell and shows 
the innocence at the beginning of a relationship." 

For U.S. radio, "Unwritten" makes Bedingfield a 

priority return. Last year, the song reached No. 1 on 
the AC chart during an unprecedented five separate 
stints for a total of 11 weeks at the top. It set a second 
record at the format, revisiting the summit in its 51st 
week, the latest in chart life a title has ever led at AC. 

Bedingfield says, "Music in America is so beat- driven, 
and 'Unwritten' doesn't fit that mold. But it connected." 

Mike Nelson, PD of adult top 40 WMYX (the Mix) 

Milwaukee, notes that "Unwritten" was "exactly what 
the adult format needed at exactly the right time - 
that pure pop to balance out Nickelback. Without'Un- 
written' paving the way, I think we would have been 

less likely to play JoJo or Nelly Furtado." 
This summer, Bedingfield is touring overseas with Justin Tim - 

EerlaI. e, before returning to the States this fall -where she 
recorded the majority of the new album -to promote "N.B." 

"When I first came here, after already having a No. 1 album in 

tie U.K., I was performing at radio stations and singing for crowds 

cf 20 winners eating pizza. I could never be sure if they were 
more interested in the pizza or me," Bedingfield recounts. "But 
even though I had to prove myself all over again, in America, peo- 
ple respect your dream as long as you believe in yourself." 
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13LJZZ 
»GIRL TALK 
Black Eyed Peas leader 
Will.i.am goes solo with 
the Sept. 25 release of 
"Songs About Girls' 
(Interscope). The first 
single is a club track called 
"I Got It From My Mama," 
and the album's only guest 
is Snoop Dogg on the 
electroclash -styled track 
"Donque." Will.i.am shot 
videos for eight of the 
tracks and stitched them 
together into "a movie 
about making a movie" 
that will accompany 
the CD. -Gary Graff 

>>>WAKEUP 
CALL 
Melissa Etherldge's first 
album in more than three 
years will arrive in the fall. 
Due Sept. 25 via Island, "The 
Awakening" is led by the 
single "Message to Myself," 
which hit radio July 30. 
Among the other tracks 
earmarked to appearare 
"Threesome," "The U iiverse 
Listened," `I've Loved You 
Before," "An Unexpected 
Rain" and "California." 
"There are very personal 
things on the album, 
including one of the 
greatest love songs I have 
ever written," she says. 

-Jonathan Cohen 

>> >WHEN 
IN ROME 
Pearl Jam will unveila 
Danny Clinch -directed live 
DVD, " Immagine in 
Cornice," Sept. 25, 
featuring footage from 
five Italian shows last fall. 
The main body of the DVD 
sports 13 songs evenly 
drawn from early albums 
"Ten" and "Vs." as well as 
last year's self -titled 
release for J Records. 
Among the three bonus 
tracks is Eddie Vedder 
performing the Who's "A 
Quick One (While He's 
Away)" with opening act 
My Morning Jacket. 

-Jonathan Cohen 

»EPIC PLANS 
Rock outfit Alkaline Trio 
has signed with Epic after 
five indie -label studio 
albums, the last three of 
which were issued bi 
Vagrant. The group plans 
to begin recording its Epic 
debut at the conclusion of 
its stint on this summer's 
Vans Warped tour. 
Alkaline Trio's Vagrant 
swan song, 2005's 
"Crimson," reached 
No. 25 on The Billboard 
200 and has sold 196,000 
copies in the United 
States, according to 
Nielsen SoundScan. 

-Jonathan Cohen 

POP BY MICHAEL PAOLETTA 

Dance Fever 
DeLuna Turning Heads At 
Multiple Formats With Debut Hit 

On a recent summer day in New York, 

newcomer Kat DeLuna would not let a 
little heat or humidity dampen her spir- 
its. In fact, it appeared to only heighten 
her overall positivity. Of course, it 
doesn't hurt that DeLuna's debut sin- 
gle, "Whine Up" (featuring Elephant 
Man), is being championed across a 

handful of radio formats, including top 
40, rhythmic, Latin rhythmic and rap. 
The techno -fueled track has even 
spawned the Whine Up dance, which 
DeLuna created while she was record- 
ing the song in the studio. 

In this issue, "Whine Up" ascends 

The Billboard Hot 100 and Pop 100 to 
Nos. 35 and 23, respectively. 

"We've been playing [the track] since 
May, and we immediately got a reaction 
from the audience," says Sharon 
Stevens, productions manager of top 40 

WHTZ (Z100) New York. "It quicidy be- 
came the most requested song -we've 
played it over 600 times." 

"The single is going crazy," says 
DeLuna, a 19- year -old native New Yorker 
whose family roots can be traced to the 
Dominican Republic. "And I'm the very 
first Dominican crossover artist. I 

couldn't be more excited." 

In the coming days, DeLuna is sched- 
uled to return to her family's homeland 
to shoot the video for her next single, 
the bachata- fueled "Am I Dreaming." 
In reference to her label, she adds, "I'm 
Epic's Carribean girl." 

Indeed, Epic has high hopes for 
DeLuna and her debut album, "9 Lives." 

Due Aug. 7, the Red One -produced col- 

lection finds DeLuna co- writing all but 
two songs. 

Taking cues from Sony BMG artists 
Shakira and Jennifer Lopez, the label is 

promoting and marketing DeLuna to 
English- and Spanish- speaking mar- 
kets. Epic's partner, Sony BMG Latin, 
is helping with the latter. (Spanish ver- 

sions of "Whine Up," "Am I Dreaming" 
and third single "Run the Show" are in- 
cluded on the album.) 

"A major component of our cam- 
paign is shining the light on Kat's 
Latin -Carribean roots," Epic VP of mar- 
keting Karim Karmi says, citing a July 
10 performance on Univision's "De- 
spierta América." 

Surrounding the album's release, 
DeLuna is confirmed to appear on 
"Late Late Show With Craig Fergu- 
son," CW11's "Morning Show in New 
York," MTV's "TRL" and numerous 
Spanish programs. 

These appearances will coincide with 
a performance at the Mall of America in 
Bloomington, Minn., for a back -to- 
school event. 

Additionally, DeLuna is MTV Tr3s' 
"Descubre & Download" artist and will 
receive much exposure on "MiTRL," 
MTV Tr3s Radio, MTV Tr3s Mobile and 
other related platforms. Free down- 
loads of "Whine Up" and its Spanish 

ROCK BY WES ORSHOSKI 

GRACE 
UNDER 
PRESSURE 
Grass -Roots Success Leads 
Rock Act To Hollywood 

For the better part of the past two years, as she and 
the Nocturnals have won over audiences with one 
sweaty club gig at a time, Grace Potter has always 
been one of the boys onstage, be it through her de- 
meanor, body language or choice of dress. 

But in tandem with the highest visibility the band 
has enjoyed thus far and the release of its first album 
recorded for Hollywood, the already fetching Pot- 
ter has started to sex it up a bit. 

"For a few years there, I was really just working to 
be one of the guys and stand out as sort of a badass," 

the 24- year -old Vermont native says. "But now, I'm 

realizing that as long as you're comfortable in your 
own skin and comfortable with your own sexuality, 
you can work that. And that's badass. Being a fe- 
male in this business can be a challenge, and I'm fi- 
nally embracing the fact that you can play that up." 

One would think seeing the normally denim -clad 
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Potter in a tube dress and knee -length come - 
hither boots has to be a plus for Hollywood, 
which releases her third album, "This Is Some- 
where," Aug. 7. But Buena Vista Music Group 
chairman Bob Cavallo says Hollywood is more 
concerned with staying out of the band's way 
and keeping it on the road. The label is also 
making inroads at triple -A radio with first sin- 

gle "Ah Mary." 
"They can't fail as long as we continue to 

support their efforts," he says. "I believe their 
live performances alone can make them su- 

perstars, and I told our staff that even if this 
record is not successful, we'll still be working 
it for at least another year. You just don't 
come across an artist like this too often." 

Peers like Bonnie Raitt and Taj Mahal have 

agreed, as have Steve Lillywhite and Jason 
Flom, who tried to sign them. 

So what's the big deal? Potter, who plays B3 

organ and guitar, is the total package. She has 

plenty of attitude and her voice is massive, a clas- 
sic fusion of soul, blues and power. Plus, she and 
the Nocturnals -Matt Burr (drums), Bryan Dondero 
(bass) and Scott Tournet (guitar) -are so in tune 
with one another onstage that they quite often 
leave newbies saying, as Cavallo rightly puts it, 
"Who the hell was that ?" 

If their shows succeed through a balance of soft, 
organ- driven music and wailing rock, so does "This 

version are available at mtvtr3s.com 
until Sept. 2. 

On Aug. 26, DeLuna will participate 
in the WWE's SummerSlam event. The 
sports entertainment company has se- 

lected "Whine Up" as its theme song for 
SummerSlam, held at New Jersey's Con- 
tinental Airlines Arena. She'll perform 
three songs during the pre -pay -per -view. 

DeLuna's performance, as well as an 
interview, will be televised as part of a 

WWE package with heavy promotion. 
W W E.com is also setting up links to pre - 
order the singer's album. 

And then there is the Whine Up 
dance, which has become a fan favorite 
on YouTube. For those in need of les- 
sons, there is whineup.com. Visitors to 

the site can enter a contest to win a one- 
on -one dance with DeLuna. 

WHTZ, meanwhile, took the lead, 
launching a Whine Up contest and invit- 

ing listeners to send in videos of them- 
selves performing the dance. The 
winners -a mother and daughter from 
Westchester, N.Y.- appear in the official 
video for "Whine Up." Due to the dance's 
growing popularity, Epic has formed 
Whine Up street teams in 10 markets. 

In addition to this activity, DeLuna 
stays connected with her fans via her 
MySpace page, which she launched 
shortly after being signed to Epic in 
November. Epic senior director ofA &R 

Brandon Creed recalls DeLuna's No- 
vember audition well. "She sang an a 

cappella version of 'I Will Always Love 

You,' did a dance and then played a cou- 
ple of songs she recorded," he says. 
"While she didn't come in with any real 
hits, she had that certain something - 
that X factor." 

Is Somewhere," highlighted by the mighty "Stop 
the Bus" and the big -money ballad "Apologies." 
The sexy live favorite "If I Were From Paris" was just 
recorded, and will be available as an iTunes exclu- 
sive. Also appearing on YouTube and the band's 
Web site will be a series of short clips from various 
tour stops carrying a "This Is Somewhere" theme, 
manager Justin Goldberg says. 

The goal, Potter says, is this simple: "I want to 
take you where you want to go, and then I want to 
take you further than you ever thought you could go, 

because if it's not shit -hot, then it's just shit." 
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Breakirn! Hart 
Singing Waitress Serves Up Hot Deb 

ictoria Hart should 
never have to wait 

on tables again. The 

teenage jazz chan- 
teuse grabbed her 

chance at fame in May when 
she performed for Hollywood 
stars George Clooney and 
Brad Pitt during the Cannes 
Film Festival. Shortly after, the 
18- year -old student -now 
dubbed "the singing wait- 
ress"- scored a contract with 
UCJ /Decca worth £1.5 million 

all million). The integrated 
deal includes a share of tour- 
ing and merchandise revenue. 

Hart's first album, "What- 
ever Happened to Ro- 
mance?," opened at No. 61 on 

the Official U.K. Charts Co.'s 

albums list in July, and is 

scheduled for a U.S. release 
this fall. 

"Victoria represents a very 
21st -century artist, who rec- 
ords original songs but in a 

style that harks back to the 
1940s -in much the same way 

that Amy Winehouse has 

recorded an album that is com- 
pletely original, in a Motown 

style," Decca head of business 

affairs Mark Cavell says. 

Hart, represented by talent 
agency giant William Morris, 
recorded the album through 
Discrete Recordings, which 
she co -owns with manager 
Lynne Pearson and producer 
Geoffrey Gurd. 

"I've always wanted a career 

in singing," Hart says. "I was al- 

ways saying, 'I'm going to be 

a star.' I am a hard worker, but 
I'm also a hard player." Hart is 

published by DeMix Music and 

booked by Beat Markwalder 
at Panagency. 

-Juliana Koranteng 

CASSETTE CASE: South 
Africa's Cassette has pressed 
play on global plans for its 
debut, "Welcome Back to 
Earth." The retro indie rock 
act cut the album on its im- 
print Kryptonite Records, and 

has licensed it to Sony BMG 

for South Africa. Sheer 
Sound's Johannesburg - 
based 2Feet label has struck 
an arrangement to release 
the set for 35 -plus territories, 

with Rykodisc distributing. 
Spawning two radio hits at 

home and nabbing a 2007 
South African Music Award, 
the album is set for release in 

Germany and the Nether- 
lands (through Rough Trade) 

Aug. 31, with the rest of Eu- 

rope slated for Oct.1. 
Sheer managing director 

Damon Forbes reports a buzz 
from Japan, where the band 
is due to tour in September. 
A month of European live 
dates is being lined up begin- 
ning Aug. 25, with bookings 
made through Johannes- 
burg -based Roadshock Pro- 
motions. "We're under no il- 
lusions about the hard work 
needed to make an impact," 
frontman /chief songwriter 
Jon Savage says, "but if the 
response to our first set of 
U.K. and European gigs was 

anything to go by, there is an 

audience out there for us." 
The band is published by 
Sheer Publishing. 

-Diane Coetzer 

MALAY DAY: Malaysian stage 

actor Sean Ghazi is taking his 

"big band" sound into the 
Asian arena. 

Ghazi's November 2006 
recording debut, " Semalam," 
has already proved a critical 
success at home, where it 
won three categories at the 
2007 Anugerah Industri 
Muzik Awards on April 28. 

Universal Music has since ex- 

tended the release into Sin- 

gapore and Indonesia. 
"Although Sean's album 

has a niche appeal, we're 

casting our net wide in terms 
of distribution," Universal 
Music South East Asia senior 
VP Sandy Monteiro says. 

"Semalam" combines re- 

arrangements of '60s /'70s 
Malay works with English -lan- 

guage standards. Ghazi co- 
wrote the title song, the 
album's sole original track, 
with local composer Izlyn 
Ram!. Publishing credits on 
the album are numerous. 

"We reworked these clas- 
sic Malay gems with a big 

band sound, hopeful that a 

new generation of music fans 

will rediscover them," Ghazi's 

manager and business part- 
ner Deborah Michael says. 

Universal Music plans to 
take Ghazi on the road for 
mini -concerts and meet -and- 
greets, while Ghazi is putting 
together a command per- 
formance with full orchestral 
backing. Ghazi is booked 
through his management 
company Baby Grand. 

-Christie Leo 

I3eatbox 
KERRI MASON kmason @billboard.com 

Dance -Pop Divas 
Samantha James 
And Colette 
Bring Fresh 
Female Energy 
To Club Culture 

The heritage of the female 
singer /songwriter in dance 
music is an artistically rich, if 
commercially bereft one. 

From Kristine W to Tracey 
Thorn, women with lyrical, 
folky tendencies who prefer 
beats over strums have made 
timeless music that gets 
played on mainstream dance - 
floors (via the remix) through- 
out the decades. But they have 
a hard time finding a wide au- 
dience for their original work. 

Two stunning new releases 
from San Francisco indie Om 
Records seek to buck the trend 
by appealing to audiences out- 
side of electronic's borders: 
newcomer Samantha James' 
"Rise" and "Push" from the 
label's first lady, Colette. 

"Both bring a breath of 
fresh air into the male -domi- 
nated DJ culture of the elec- 
tronic /dance markets, as well 
as crossing borders into larger 
pop markets," Om marketing 
VP Gunnar Hissam says. 

James' album is a long time 
coming. Om's been talking 
her up and circulating re- 
mixes of the title track - 
which went to No. 1 on the 

we've leaked," Hissam says. 
"Rise" has sold 12,000 down- 
loads on iTunes alone, and fol- 

low-up "Angel Love" has been 
Om's most -downloaded song 
for months, selling 3,000 
copies so far, according to 
Nielsen SoundScan. 

"We felt that the momen- 
tum we were build- 
ing was perfect for 
allowing her profile 
to grow organically," 
Hissam says. "The 
biggest applause so 
far has been from 
the fans actively 
searching out her 
music and down- 
loading it." 

Produced by Se- 
bastian Arocha 
Morton, aka ROCA- 

sound (who worked on the 
Grammy Award- nominated 
"Little Miss Sunshine" sound- 
track, and is currently in the 
studio with Donna Summer), 
"Rise" the album is a cease- 
lessly smooth collection of 

Hot Dance /Club Play chart in 
April -since late 2005. 

"The album has been in the 
works for so long because we 
didn't want to rush her, so that 
the quality level would be as 
high as the first two songs 

groovy pop, as elegant as 
Sade, and wrapped with the 
unmistakably warm thump of 
San Francisco house. It's un- 
deniable as chill -out club fod- 

der, but also as an adult 
contemporary "back -to- mine" 
soundtrack or for high -end 
retail outlets /poolsides /lobby 
bars, in real life or on film. 
Anyone could listen to this 
anywhere and be seduced. 

A singer /songwriter and 
DJ, Colette's a dance music 
triple- threat. Behind the 
decks, she tours regularly and 
is a member of girl -jock col- 

lective Superjane with Day - 
hota and DJ Heather. While 
her sets lean toward bumping 
house, her productions go 
pop: 2005 debut "Hypnotized" 
(Om) featured a cover of Cher - 
relle's '84 hit "I Didn't Mean 
to Turn You On" and the sin- 
gle "What Will She Do for 
Love," a cooing narrative that 
channeled young Madonna. 

"Push," set for a Sept. 4 re- 

lease, sheds the downtempo 

vibe of "Hypnotized" to go 

more boldly into pop. It recalls 
Norwegian chanteuse Annie's 
self -aware hipster bubble 
gum, but with fully American 
references. First single "About 

Us" is crisp four -minute synth - 
pop with a welcome kick drum 
in the bridge; "Funny" features 
a rap from St. Louis' Black 
Spade that feels surprisingly 
organic. It's a big deal -and a 

definite declaration of main- 
stream intentions -for a 

dance artist to include hip -hop 
in any form these days. 

We're also digging Faux - 
liage, Leigh Nash's dreamy 
team -up with Delerium pro- 
ducers Bill Leeb and Rhys 
Fulber on Nettwerk; Fontella 
Bass (the voice of 1965 hit 
"Rescue Me ") turning in an 
aching, somber vocal on the 
Cinematic Orchestra's "Ma 

Fleur" (Domino); and Cirque 
du Soleil vocalist Kristy 
Thirsk guesting on D:Fuse & 

Hiratska's dreamy "Skyline 
Lounge" (Lost Angeles). . 
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JAZZ BY DAN OUELLETTE 

All That Jazz 
Hornsby Takes Left Turn With McBride, DeJohnette 

Bruce Hornsby refuses to be counted among 
the pop stars trying on jazz for size. 

"I can see why someone may want to make 
an album that goes down easy and why a record 
company would want to put it out because it's a 
quick way to make a sale," says Hornsby, who 
makes his all- instrumental jazz debut with 
"Camp Meeting," due Aug. 7 via Legacy. 

"But my record is just the opposite. I have 
two of the most in- demand jazz artists, Chris- 
tian McBride on bass and Jack DeJohnette on 
drums, playing with me, and we go into plenty 
of dissonant, stark, angular sonic places," he 
continues. "This is not casual jazz playing; it's 
been something I've been wanting to do for 
years." 

The genesis of "Camp Meeting" stretches 
back to Hornsby's jazz studies at the Berklee 
College of Music and the University of Miami. 
However, after graduation he gravitated to the 
songwriter camp as a pianist /vocalist, even 
though his earliest pop hits like "The Way It Is" 
and "The Valley Road" featured jazz- informed 
piano breaks. He has also worked through the 
years with such top -tier jazz artists as Pat 
Metheny, Branford Marsalis and Wayne Shorter. 

After encounters in recent years with 
Metheny and DeJohnette, who independently 
encouraged him to take the jazz plunge, 
Hornsby embraced the harmonic jazz lan- 
guage that he "hadn't spoken for years," he 
says. "I was no longer fluent. I knew I had to 
go into the woodshed." 

The refresher shows, as Hornsby not only 
demonstrates his jazz prowess on "Camp Meet- 
ing," but also conjures up that rare alchemy 
with his rhythm team as they contemporize 
tunes by Miles Davis, Keith Jarrett, Thelonious 
Monk (a reharmonized, rumba- flavored 
"Straight, No Chaser ") and Bud Powell (includ- 
ing a hip- hop- spiced take on `Celia "). In addi- 
tion to Hornsby originals, there's also a 
never -released Omette Coleman track, "Ques- 

tions and Answers," that the iconoclastic sax- 
ophonist played for him years ago. 

The CD was recorded in April 2006. Given all 
their hectic schedules, the threesome's next meet- 
ing was May26 at the B.B. King dub in New York, 
to perform a benefit show for the jazz -in- schools 
organization Jazz Reach. 

Backstage, DeJohnette said, "Bruce doesn't 
lose himself. He approaches jazz with his own 
sensibility." McBride was likewise impressed 
and joked, "But I worry about him. I hope he 
doesn't get too good and make jazz his thing." 

Hornsby laughs when told this. "Rest as- 
sured, I love writing songs and it's great fun 
to sing." 

As for the marketing challenges that "Camp 
Meeting" poses, Hornsby's manager John 
Scher, co -CEO of New York -based Metropoli- 
tan Talent, believes his core audience will be 
supportive. "Bruce has the unique ability to 
operate in a lot of different genres," he says, 
pointing out that his intrepid musical curios- 
ity also paved the way for the "Ricky Scaggs & 

Bruce Hornsby" CD (Sony BMG /Legacy) that 
streeted in March and sat atop Billboard's Top 
Bluegrass Albums chart for nearly three 
months. "But we recognize that since we're 
talking about the jazz world, we've had to scale 
back our expectations. While the CD started 
out as an experiment, it ended up being some- 
thing special." 

Sony BMG /Legacy senior director of mar- 
keting Mandy Eidgah will key in on Hornsby's 
active fan base. She also points to some pres- 
tigious gigs coming up, including the New- 
port Jazz Festival (Aug. 11), the Hollywood 
Bowl (Aug. 22) and the Palace of Fine Arts in 
San Francisco (Aug. 23). "We're having con- 
versations with retail for in -store signings and 
performances," she says. "It's going to be a 

piece of cake going after all the different fan 
bases of the musicians on the CD as well as 
the artists whose tunes are covered." 

CHRISTIAN BY DEBORAH EVANS PRICE 

AMERICAN 
BEAUTY' 

Former 'Idol' 
Contestant 

Connecting With 
Christian, 

Mainstream 
Audiences 

NASHVILLE The fifth season 
of "American Idol" has 
spawned a bumper crop of tal- 
ented new artists who've 
landed deals with country, 
rock and pop labels. Now, with 
the July 31 release of "True 

Beauty," Mandisa is hoping to 
become the latest success 
story. 

Her debut single, "Only the 
World," spent five weeks at No. 

1 on Billboard's Hot Singles 
Sales chart (it's currently No. 
3). "It's a dream come true for 
me," says the singer /song- 
writer, who fielded multiple of- 
fers before opting to sign with 
Sparrow Records, a contem- 
porary Christian label under 
the EMI Christian Music Group 
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Mafia Hits 
Production Duo Rebounds 
From Adversity 
With Fantasia Smash 

Riding high. That's what production duo Midi 
Mafia is doing these days, thanks to Fantasia's 
"When I See U," which has been No. 1 on Bill- 
board's Hot R &B /Hip -Hop Songs chart for six 
weeks (and is No. 32 on The Billboard Hot 100). 

This current success mirrors the chart eu- 
phoria Midi Mafia experienced four years ago 
with 50 Cent's "21 Questions." That produc- 
tion reigned at No. 1 on Hot R &B /Hip -Hop 
Songs and the Hot 100 for seven and four 
weeks, respectively. But what the duo- DJ /en- 
gineer Dirty Swift and songwriter /artist Bruce 
Waynne -is determined not to repeat is the 
between -hits lull from which it is emerging. 

Lined up on the pair's Family Ties Entertain- 
ment runway is the new Jennifer Lopez track, 
"Hold It, Don't Drop It." Coming after that is 
buzzed -about Puerto Rican singer /songwriter 
Deemi (single "On the Radio ") whose Atlantic 
debut, "Soundtrack of My Life," is due Oct. 30. 

Next up: just -inked SRC /Universal signee Shirt 
(pronounced Sha -Ray). The Baltimore -bred 
singer's first single is "Miss My Love," to be 
followed in early 2008 by debut album "Pick- 
ing Up the Pieces." 

"For the last two to three years, we've been 
going through a lot of adversity," Waynne says. 
"But our momentum is building up." 

Midi Mafia was only 6 months old when the 
pair scored with "21 Questions." That precipi- 
tated collaborations with Nelly, Talib Kweli, 
Young Buck, Busta Rhymes and others. Then 
a series of setbacks occurred. Motorcycle enthu- 
siast Swift suffered a serious spinal injury while 
riding in California last year. Waynne, mean- 
while, was embroiled in a lengthy lawsuit with 
a former business associate and was simulta- 
neously divorcing his wife. 

"We stayed alive and afloat [through other 
projects], but there was nothing as big as '21,' " 

Waynne recalls. "It was a low time. Now every- 
one is starting to call again." 

Although Midi Mafia's Family Ties is part- 
nered with Dangerous LLC for the Deemi proj- 

_ 
É 

Z 

www.americanradiohistory.com

www.americanradiohistory.com


umbrella. 
Mandisa also signed a deal 

to represent the Ashley Stew- 
art clothing line and wrote a 

book, "IDOLeyes: My New Per- 

spective on Faith, Fat and 
Fame," published in May by 

Tyndale House. 

A native of Sacramento, 
Calif., Mandisa attended 
Nashville's Fisk University, 
where she performed with the 
famed Fisk Jubilee Singers and 

earned a degree in vocal per- 
formance. She honed her skills 

as a background vocalist with 
such talents as Trisha Year - 

wood, Shania Twain, Take 6 

and Faith Hill, and also worked 
in customer service at Lifeway 
Christian Resources in 

Nashville. 
"People would send in Sun- 

day school orders, and I would 
sit there and type them in all 

day long. I had my earphones 
on and I would just sing," Man - 

disa says. "I guess I was singing 
louder than I thought that I was 

and people started hearing me 

and noticing that I could sing. 

Then, they started asking me 

to sing in chapel services. 
On "True Beauty," Mandisa 

conveys the faith and values 
that made her a favorite with 

much of the "Idol" audience. 
"The message of true beauty 
was important to me, espe- 
cially after having been on 
'Idol,' " says Mandisa, who 
stood up to Simon Coweil's 
criticism of her weight. "I 

wanted to record a song about 
where our true beauty comes 
from." 

The album showcases Man - 

disa's powerhouse vocals and 
her ease with a variety of 
styles. "We really set out to 
make more of a pop-sounding 
record," she says. "But it runs 

the gamut because I run the 
gamut. I grew up on everything 
from Chaka Khan to Whitney 
Houston to Def Leppard." 

In marketing "True Beauty," 
the label plans to capitalize on 
the exposure generated by 
"American Idol." "Every promo 
tour we've been on, there's a 

tremendous amount of aware- 
ness of her," EMI Christian 
Music Group senior VP /chief 
marketing officer David 
Crace says. "But we want to 
move that dialogue away 
from just 'I was an "Idol" con- 
testant' to 'What do I stand 
for as an artist ?' The concept 
of true beauty is very power- 
ful for her right now and res- 

onates. I don't know that 
we've had an artist that con- 
nects that way with the fe- 
male audience." 

"Only the World" is the 
lead track for AC and CHR 

Christian stations. Crace says 

the label is looking at taking 
another track to gospel radio, 
but hasn't yet finalized plans. 

In addition, inserting the CD 

in a computer will unlock a 

Web site with a bonus track 
and video footage. Also on 
tap are promotions with Ver- 
izon and Sprint in the mobile 
space. 

And while Christian retail 
has lent its support with a 

presale campaign and in- 
store positioning, the album 
will also benefit from appear- 
ances in Best Buy and Circuit 
City circulars during release 
week. 

"It is unusual for a Christ- 
ian artist to get that slot," 
Crace says. "And we'll have 
feature positioning in all the 
major mainstream retailers. 
It will be positioned like a 

major pop record, and there 
aren't that many Christian 
records that can garner that 
kind of retail support from 
the mainstream." 

Jazz Notes 
DAN OUELLETTE douellette @billboard.com 

A Full Bill In Italy 
The Umbria Jazz Festival Draws A Stellar Roster 
From Both Sides Of The Pond 

ect and Hot City Music Group for Shiré, Waynne 
says his and Swift's eventual goal is to align Fam- 

ily Ties with one major label. 
But as they entertain offers, the principal focus 

is on rebuilding their production momentum 
and developing other acts on the Family Ties ros- 

ter. The former includes working with such new 
artists as G. (aka Glasses) Malon, who is signed 
to Hoo Bangin /Cash Money. The latter 
includes female rapper Precious 
Paris (who's worked with 50 Cent), 

singer /songwriter Sonyae 
Elise, Bay Area rapper Bal- 
ance -and Midi Mafia it- 

self. "Our album will be 

a fusion of a lot of 
music and turntab- 
lism," Waynne says. 

"We're going to take 
all the music we love 
and put it into a melting pot. 

QUICK HIT: Speaking of 
songwriting /production 
duos, Soulshock & Karlin, 
the pair behind Whitney 
Houston's "Heartbreak Hotel," 

are back in the studio with 
Houston as well as Usher, 
Jordin Sparks, Frankie J, 

JoJo and Keyshia Cole. 

Every July in the sleepy Italian university 
city of Perugia in the heart of the province 
of Umbria, jazz gushes for 10 days in a vi- 
brant torrent from the Etruscan -era piazza 
to the soccer -stadium arena below the an- 

cient walls. This year's edition of the Umbria 
Jazz Festival, the largest jazz bash .n Italy, 
featured a full bill of American and, signif- 
icantly, Italian jazz stars, highlighted by 

trumpeter Enrico Rava, pianist Stefano Bol- 
lani and reeds bandleader Gianluigi Tro- 
vesi. 

On July 11, Ornette Coleman presented a 

primo alto sax display of off -kilter, unpre- 
dictable jazz, climaxed in the encore by his 

unusual request for audience members to 
come onstage and sing. After a buoyant 
take on "Lonely Woman," a hulking man 

sang a Polish folk song, followed by an Ital- 
ian- speaking Japanese woman rendering 
"Amazing Grace" in English, both accom- 
panied by Coleman's three -bassist, one - 
drummer band. 

In perhaps the most interesting program- 
ming twist, two standards -oriented trios 
were featured: pianist Keith Jarrett per- 
forming his straight -up American Songbook 
improvisations at the 4,500 -seat Arena 
Santa Giuliana July 10 with bassist Gary Pea- 

cock and drummer Jack DeJohnette, and 
Doctor 3, comprising pianist Danilo Rea, 

bassist Enzo Pietropaoli and drummer Fab - 

rizio Sferra, putting a jazz spin on pop -music 
fare July 9 at the 1,200 -seat Teatro Morlac- 
chi. 

Doctor 3 proved to be a pure delight as 

the trio dynamically segued from the Red 

Hot Chili Peppers' "Californication" to 
Wayne Shorter's "Footprints" and back, as 

well as reharmonized and embellished two 
Damien Rice tunes, "Cannonball" and "The 
Blower's Daughter," all without an ounce of 
schmaltz. 

Jarrett's show was typically transcendent, 
but was marred by his profanity -laced tirade 

against the "asshole" audience members 

with their "fucking" cameras and the "god- 
damn city" of Perugia before he played a 

single note. 
The next day Umbria artistic director Car- 

los Pagnotta said, "Jarrett, the artist, is sub- 

lime, but Jarrett, the man, is very question- 
able. It is regrettable to witness this sort of 
schizophrenia involving these two aspects, 

because we expect an artist we love to be- 

have in an appropriate way." 
As for Jarrett's diss of the city, Pagnotta 

said the fest "won't have anything more 
to do with him. He will always continue to 
be part of the history of this festival, but 
we will do without his music." While three 
days later, Jarrett, through his manager 
Steve Cloud, issued an apology for his 

"choice of words," it seems certain that 
the pianist will not return to Umbria. 

Founded in 1973 but on hiatus for three 
years during turbulent political times in Italy 

in the late '70s, Umbria primarily featured 
American jazz (and pop) stars in its early 
days, but has increasingly become a mar- 

quee showcase for Italian jazz. "I was ac- 

cused of not booking Italian artists for 
years," Pagnotta said. "But within the past 
10 years the quality of Italian jazz has be- 

come world -class. And we've been a part 
of that growth. Umbria Jazz has become 
the brand that represents Italian jazz." 

In promoting its home -grown music, Um- 

bria Jazz exports top acts to New York every 

June at Birdland (this year's June 26 -30 
show featured saxophonist Francesco 
Cafiso with strings), and inaugurated Um- 

bria Jazz in Tokyo May 14 -19 at the Blue Note 

club, starring Rave and Bollani. 
Umbria regular Randall Kline, co- 

founder and executive director of the San 

Francisco Jazz Festival, which celebrates 
its 25th anniversary this fall, says, "Carlo 
has used the Umbria brand to expose the 
world to tremendous musicians. He's show- 

ing that they deserve a stage everywhere, 
not just at home." 

AUGUST 11, 2007 www.billboard.biz I 33 

www.americanradiohistory.com

www.americanradiohistory.com


C)1# u %# R'I() N 
with LYLE LOVETT 

Texas -bred singer /soigwriter /actor Lyle Lovett 
has been as busy as ever in the past year in 
preparation for his new album, "It's Not Big 
It's Large." Recorded live in the studio with his 
longtime collaborator the Large Band, the fol- 
low-up to 2003's "My Baby Don't Tolerate" is 

due Aug. 28 via Los- Highway. Lovett admits 
he's taking a more proactive approach to mar- 
keting this time arot-nd, offering the album in 
a deluxe CD /DVD edition as well as in a Star - 
bucks- exclusive format with extra tracks. 

In addition, Lovett will co- headline Febru- 
ary's Cayamo Cruise with Emmylou Harris, and, 
for the new Judd Apetow /Jake Kasdan "Walk 
the Line" parody "Walk Hard," he recorded 
the title track alongside the unlikely trio of 
Jackson Browne, Jewel and Ghostface Killah. 

While in the mids: of an extensive U.S. tour 
alongside k.d. lang, _ovett took a moment to 
chat with Billboard about the new album, how 
he's watched the music industry change and 
why his band is large, not big. 

This is your first abum since 2003. What 
was the game plar this time around? 
We went back into th` studio last October. With 
our touring schedule through the end of last 
year and the beginning of this year, it just took 
us this long to finisl- it. I was trying to feature 
the whole band sine we hadn't done that in a 

while. We recorded everything live. I've always 
felt as though recordings come out different 
when you record all together, like you play live. 
Just being a little less careful in the perform- 
ing in terms of recording always feels better. 

LOVETT 

Which songs are you most proud of? 
I really like the Lester Young tune [ "Tickle 
Toe "] that we got to do. That's a tune that 
Steve Marsh, our tenor sax player, suggested 
a few years back and we would play occasion- 
ally live. We hadn't recorded an instrumen- 
tal since the "Large Band" record [in 1989]. 
I thought it was a good time to do another 
one and feature the band a little bit. 

Is the album title in reference to the 
band's name, or are you trying to make 
a statement about the music? 
The name of the band was always sort of a 

double- meaning thing. It's my way of say- 
ing, "I'm not trying to do legit big band," 
but it hints at it. And there are 36 people on 
the road every day right now, so it's larger 
than ever. That was the intent of the name 
originally, but people still invariably will 
refer to it as "the big band," and people in- 
variably are asking me, "Are you touring 
with your big band ?" I always just say, "Yes, 
we are," but [the album title] is a small at- 
tempt to clarify. 

How do you feel the music industry has 
changed since when you started record- 
ing in the '80s? 
It's hard to find records anymore almost. It 
seems like it's changing every day. Certainly 
technology has made music so much more 
accessible in a lot of ways, and it's changed 
the way people receive music in so many 
ways. I just feel really fortunate at this point 
in my career that what's consistent, and 
what's been consistent in my career, is that 
the audience has been very supportive and 
our live business is as good as ever. 

Do you feel like you've embraced the 
online audience more? 
I've actually been slow coming to the tech- 
nology myself. Since wrapping up this 
record in May, we've only just now put up 
an official Web site. I don't see [connecting 
with the online community] as much as an 
interactive experience as [a way to] present 
what you're doing -a way to get the word 
out to folks. 

Have you been previewing a lot of new 
material live? If so, how has the re- 
sponse been? 

I have been playing quite a few [new] 
songs. The response has been good, and 
it's fun to perform songs people haven't 
heard or they're not used to listening 
to. I always try to put a set together that 
features the group that we have out 
on the road. So some of the bigger 
songs like "I Will Rise Up" that we're 
doing, they feature the singers and 

the horns. We're doing "Don't Cry a 
Tear" because that enables us to break 

down and do something in a smaller 
setup onstage. 

Real TIII( 
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Pepsi DJ Competition: SWIZZ BSA 
ON, RENE McLEAN, COMMON, 6%. 
ALIBKWELI and MOS DEF. 1 '=t4i 
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Hip -Hop 
Heaven 
A Pepsi DJ Contest Delivers 

Not only did the cult hip -hop movie "Juice" 
inspire countless DJs and star Queen Lati- 
fah as a budding actress, but it was the inspi- 
ration behind July's Pepsi DJ Competition. 
Hosted by national Pepsi DJ and WQHT (Hot 
97) New York mixer DJ Enuff, the competi- 
tion was also co- branded with the Mixshow 
Power Summit. More important, it was a 

Wednesday night that'll go down in the his- 
tory books. It was almost better than Dave 
Chappelle's Brooklyn block party a few years 
ago, where I caught a cold to see Erykah Badu, 
the Roots and Jill Scott perform "You Got 
Me" in operatic stereo. But I digress. 

With producers Just Blaze, Swizz Beatz 
and Kanye West (see story, page 22) as 
judges, the numerous DJ contestants went 
through several rounds of scratching, blend- 
ing and mic- cracking to get to the final 
round. In between sets, A Tribe Called 
Quest's 0 -Tip spun records while Enuff 
talked to the crowd. As the sweaty mob 
prayed for air conditioning, Mos Def am- 
bled around the sound booth while Gil 
Scott -Heron chilled in the back. Joel Ortiz 
performed my favorite song, "Brooklyn Bull- 
shit," and Sean Kingston performed his 
hit, "Beautiful Girls." Originally, just Talib 
and Common were slated to perform but 
with Mos Def, West, Consequence, Saigon, 
Swizz Beatz, Drag -On and Q -Tip all there, 
it became a back -packer's haven. 

"You all made it to this round because you're 
talented, but y'all got to crack that mic," Q- 
Tip warned before the final bout. "Everybody 
does it. You really have to air out these joints." 

After the final round of judging, which pit 
New Yorkers Jack the Ripper, G Brown and 
M.O.S. against each other, Jack the Ripper pre- 
vailed. With a good song selection, solid 
scratches and mic skills perfect for a party, 
Jack became an official Pepsi DJ and won a 
trip to the Mixshow Power Summit in Sep- 
tember in the Dominican Republic. G Brown, 
who blended the Beatles' "Hey Jude" with 

MOS DEF, 
left, and 

0-TIP at the 
Pepsi DJ 

ompetition. 

T.I.'s "What You Know," and M.O.S., who 
played a New York and California party set, 
were wonderful, but neither had a very strong 
presence on their microphones. As Enuffwel- 
comed Jack into the Pepsi fold, filling his head 
with promises of groupies, Jack just smiled 
and pointed to his wedding ring. 

Then the impromptu concert began. Talib 
began his set, and Mos Def hopped onstage 
to help him perform "Get By." Then Com- 
mon came on with "The People," with Mos 
filling in for Dwele's hook. West and Con- 
sequence drifted onto the stage during Com- 
mon's set, and the guys performed the 
underground favorite "Get 'Em High" from 
"The College Dropout." 

Dropping a few freestyles, like "the prob- 
lem ain't I'm very good, I'm scary good," West 
launched into his own set as Swizz and Drag - 
On joined the stage. Ripping through the '90s 
hit "Down Bottom," Drag -On showed the 
crowd that though he's been quiet lately, he's 
still got lyrics to go. Then Q -Tip joined the 
fray and performed "Award Tour." 

Meanwhile, as I prayed for a live perform- 
ance of my personal favorite, "Respiration," 
the song's beat dropped and everyone 
screamed. Saigon ran through "The Letter P" 
and Rah Digga randomly popped up with a 
freestyle, just before Consequence's "Don't 
Forget 'Em." But what officially made the 
night akin to "Juice" was DJ Enuff shouting 
out Queen Latifah and calling her to the stage. 
The Queen did a bit of "U.N.I.T.Y." before 
thanking the crowd for their support. I may 
never attend another concert again. 
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KAT DeLUNA 
9 Lives 
Producer: Red One 

Epic 
Release Date: Aug. 7 

aOn her debut album,19- 
year -old newcomer Kat 

DeLuna offers a unique blend 
of pop, R &B, house, hip -hop, 
bachata, dancehall, merengue 

and opera -and surprisingly 
pulls it off. With vocal strength 
reminiscent of the late, great 
Selena, the Dominican -bred 
chanteuse might just be start- 
ing a musical movement all on 

her own. On the Elephant 
Man -assisted "Whine Up," the 
bilingual crooner flirtatiously 
sings about her desires to get 
close to a fellow on the dance - 
floor. She also chants about 
falling in love with an island 
boy on the bachata -laden "Am 

I Dreaming." But not all tales 
are of blissful teenage lust. On 

the conga -tinged "Love Con- 
fusion," DeLuna sings about 
the perils of loving someone 
not worth her heart, while 
"Enjoy Saying Goodbye" 
might just empower ladies to 
walk away from a destructive 
relationship. -MC 

CHRIS RICE 
What a Heart 
Is Beating For 
Producer: Monroe Jones 
Eb + Flo /INO Records 
Release Date: July 17 

Chris Rice has a mar- 
velous way with words, 

creating songs that are some- 
times whimsical, often poig- 
nant and always entertaining. 
This album's single "Lemon- 
ade" is the ultimate optimist's 
anthem and a perfect addi- 
tion to AC radio's summer- 
time playlists. The title track 
is a beautifully written ballad 
about what matters most in 

life, and Rice turns in a bril- 
liant performance filled with 
passion and insight. The artist 
broke through last year at AC 

radio with the hit "When Did 

You Fall (In Love With Me)," 

and there's plenty here to help 
him become a mainstay. In the 
tradition of great singer /song- 
writers like James Taylor and 
John Denver, Rice infuses his 

music with wit, intelligence 
and an earnest charm that is 

impossible to resist. -DEP 

t 

GRACE POTTER & 
THE NOCTURNALS 
This Is Somewhere 
Producers: Mike Daly, Grace 

Potter & the Nocturnals 
Hollywood 
Release Date: Aug. 7 

ElGrace Potter & the Noc- 
turnals are a tough act 

to pin down. A roots -blues 
band with Muscle Shoals 
debts fronted by a whiskey - 
mouthed beauty who could 
sound like Janis Joplin a cap- 
pella and throw down on the 
Hammond B3, the act fits into 
jam -band soirees, blues festi- 
vals and Bonnaroo. Their work 

OKKERVIL RIVER 
The Stage Names 
Producers: Brian Beattie, 
Okkervil River 
Jagjaguwar 
Release Date: Aug. 7 

It used to be that Okkervil River's Will Sheff couldn't 
sing worth a damn, but things change. His whiny yelp, 

still unsteady, is here as much a fantastic destructive 
force as it is a story's fragile narrator. This nine -song 
collection revolves around the themes of movies, fic- 
tion, fame and (naturally) death. The cerebral lyrics 
take center stage, as it were, while the band rocks out 
much harder than it did on 2005's melancholy "Black 
Sheep Boy." Opener "Our Life Is Not a Movie or 
Maybe" sears with poetry and an instrumental freak - 
out. "A Girl in a Port" is a tender, though jagged, mod - 
ern ballad that sets up the appropriately titled "You 

Can't Hold the Hand of a Rock and Roll Man." Loads of 
clever pop culture references grace "Savannah 
Smiles," while "John Allyn Smith Sails" samples -what 
else ? -"Sloop John B. " -KH 

i 
UGK 
UGK (Underground Kingz) 
Producers: various 
Jive 
Release Date: Aug. 7 

After five years and numerous 
street -date shifts, a proper UGK album is finally ready to 
hit stores. Still criminally slept -on by the masses, the duo 

of Bun B and Pimp C certainly makes up for lost time 
here with a 29 -track double -album that proudly flies the 

flag for Southern hip -hop. The OutKast- featuring "Intl' 
Players Anthem" could be the best recent rap song 

without an obvious hook (don't miss the hysterical 

video), while "Quit Hatin' the South" contrasts its lyrical 

bitch -slaps toward East Coast hip -hop with a smooth 

yet sparse backing track. The production is at times old - 

school to a fault, but the music is always engaging, even 

when the same topics get repeatedly recycled (running 

the game, snitching, the trouble with women). That's the 

real thrill of "Underground Kingz": hip -hop unburdened 

by trends and concerned with nothing more than telling 
it like it is. -JC 

ethic having 
slightly more amenable rec- 
ording schedule, Potter and 
her band of muggles have set- 
tled in a bit on "This Is Some- 
where," trading the bayou - 
ready grit and stomp of 
previous work for a slightly 
more accessible, pop- oriented 
sound. Potter can still do 
grand tricks with her sucker - 
punch voice on such rave -up 
bangers as "Ah Mary" and 
"Stop the Bus," and ballads like 

"Apologies" and the faithless 
love story "Lose Some Time" 
pack the right amount of 
piano and pain. There's plenty 
here to like for fans from all 
their various stops. -JV 

resulted in a 

SIMPLE KID 
2 

Producer: none listed 
Yep Roc 
Release Date: Aug. 7 

CIIrish singer /songwriter 
Ciaran MacFeely's (aka 

Simple Kid) 2004 effort, "1," 

was one of the most under - 
appreciated debuts of that 
year, marrying his slack, 
stoner -y and at times fuzzed - 
out acoustic slide with ele- 
ments of Britpop. Musically, it 
was all to -fi; lyrically, the songs 
were clever, catchy and 
charming. Follow -up "2" gives 
you just that: It's a headphone 
record full of more of the 
same and then some (like the 
solo acoustic, barely finished 
demo "Old Domesticated 
Cat "). With any luck, songs 

like "The Twentysomething" 
( "Always running, man, away 
from something ") and "The 
Ballad of Elton John" (which 
hilariously tells "celebrity 
wankers" to just go home, "we 
no longer want you ") could 
be the ones that connect with 
his generation. -WO 

CONSTANTINE 
Everybody Loves 
Producers: Jim Boggia, 
Mark Copely 
Sixth Place Records 
Release Date: Aug. 7 

©A couple of rockers. 
Some pop tunes. A few 

ballads, something with Latin 
flavor and lots of heartbreak. 
It sounds like ... well, an av- 
erage season's repertoire for 
an "American Idol" finalist. 
And so it is with season -four 
candidate Constantine Mour- 
alis' debut, a stylistic survey 
that slides the star of Broad- 
way's "The Wedding Singer" 
into the multiformated turf 
of a Maroon 5 or Rob Thom- 
as. The former, in fact, seems 
something of a model for the 
hooky "Several Thousand," 
while Constantine (who 
wrote three tracks here) has 

a little Ricky Martin on the 
brain for "Girl Like You," Bon 
Jovi for "Heaven Help the 
Lonely" and a compelling 
combo of the Strokes and 
Iggy Pop's "Lust for Life" on 
"I Thought It Was Some- 
thing." This is an indie re- 
lease, so don't expect Kelly 

i -WS 
Clarkson- or Carrie Under- 
wood -style sales, but Con- 
stantine is on the right track 
toward making his mark in 

the biz. -GG 

DROWNING POOL 
Full Circle 
Producers: B. Schigel, 
N. Sixx, D. Ashba 
Eleven Seven Music 

Release Date: Aug. 7 

With its third vocalist in as 

many albums, Drowning Pool 

has the deck stacked against 
it. But the constant lead singer 
turmoil hasn't lessened the 
band's appetite for meat -and- 
potatoes hard rock that some- 
times borders on the generic 
(i.e., a weak cover of Billy Idol's 

"Rebel Yell," which probably 
should have hit the cutting 
room floor). Still, cuts like "Sol- 

diers" are likely to gain interest 
at active rock radio. With its 

military drums and "this is for 
the soldiers" chorus, the track 
sounds ready -made for an 

Army recruitment ad. Aside 
from that and an interesting 
collaboration with Nikki Sixx 
and DJ Ashba on "Reason I'm 

Alive," the workman -like 
band seems content with 
making unspectacular music 

that could be mistaken for 
Godsmack or new frontman 
Ryan McCombs' former 
band, SOiL. -BT 

FOLK 

GREG BROWN 
Yellow Dog 
Producer: Ian Gorman 

Earthwork Music 

Release Date: Aug. 7 

©Greg Brown is a potent 
force in most any set- 

ting. But give him an acoustic 
guitar, a chair and a cause, 
and he's in his natural habi- 
tat. That's the setting for "Yel- 

low Dog," a live album taped 
at an August 2005 show in 

Ishpeming in Michigan's Up- 
per Peninsula. The occasion 
was a show protesting plans 
to build a metallic sulfide 
mine in the area's Yellow Dog 
Watershed Preserve, which 
gave Brown plenty of meat 
to program a repertoire. The 

bulk of "Yellow Dog" is 

Brown's "notebook songs" - 
literally performed from a spi- 

ral -bound volume he carries 
on the road. Three were per- 
formed publicly for the first 
time, including the wary but 
hopeful "Better Days" and the 
politically charged "Oily 
Boys." Brown also reaches 
into his familiar canon for ren- 

ditions of "Dream Café" and 
"Canned Goods" before clos- 
ing with the 1930s paean 
"Please Don't Talk About Me 

When I'm Gone. " -GG 

SOUNDTRACK 

VARIOUS ARTISTS 
The Hottest State 
Producers: various 
Hickory Records 
Release Date: Aug. 7 

A wide array of artists lend 
their talents to interpreting 
the music of singer /song- 

continued on »p36 

LUKE BRYAN 
I'll Stay Me 

Producer: Jeff Stevens 
Capitol Nashville 
Release Date: Aug. 14 

"I'll Stay Me" is the perfect title for 
Luke Bryan's Capitol debut. Listening to the Georgia 
native sing about trucks, mama, red -eyed gravy and 

wrestling hogs and gators, you realize he knows of 
what he speaks, at least in general terms. And that's 
the attraction to this fine record. Bryan, who co -wrote 
10 of the 11 cuts, doesn't break any new musical 

ground here (he follows in the well -worn footsteps of 
greats Randy Travis and Alan Jackson), but he doesn't 
have to. He's unapologetically country, and that's why 
he stands out from the pack- authenticity is his great- 
est trait. Highlights include the chill bump- raising "The 

Car in Front of Me," the coming of age "First Love 

Song," the down -home romper "Country Man" and the 

playful tale of getting naughty and naked in the 

woods, "Over the River. " -KT 
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writer Jesse Harris on the 
soundtrack to this Ethan 
Hawke- directed film. Harris, 
widely known for his Grammy 
Award -winning work with 
Norah Jones, wrote every 
song here including two score 
arrangements, and he and 
Hawke handpicked the artists 
to perform their take on the 
tracks. Of particular note is 

the bare -bones, intimate per- 
formances of Willie Nelson on 
"Always Seem to Get Things 
Wrong," Emmylou Harris on 
"The Speed of Sound" and M. 

Ward on "Crooked Lines." 
Elsewhere, Argentinean new- 
comer Rocha lends her soft, 
sweet vocals to Spanish and 
English versions of the 
film's main track, "Never 
See You "; Bright Eyes offers 
a fuzzed -out electronic take 
on "Big Old House "; and the 
Black Keys add a welcome 
blues -rock touch to "If You 
Ever Slip. " -JM 

WORLD 

ZAP MAMA 
Supermoon 
Producers: various 
Heads Up 

Release Date: Aug. 7 

©Marie Daulne, founder 
of Zap Mama, has been 

a major figure in world music 
since the early '90s, crunch- 
ing genres from Congolese 
traditional to rap via what was 
initially an a cappella quintet. 
In all that time she's never re- 
leased a tighter, more imme- 
diate record than the new 
"Supermoon." Daulne wrote 
four tunes on the album, co- 
authored the remaining seven 
songs and produced and han- 
dled the vocal chores and 
vocal arrangements. Drawing 
on the talents of Tony Allen, 
Meshell Ndegeocello, Tanja 
Saw, David Gilmore, Bashiri 
Johnson and Will Lee, Daulne 
sketches from a vivid musical 

EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Jonathan Cohen, 
Mariel Concepion, Gary Graff, Taylor 
Grimes, Katie Hasty, Jill Menze, Wes 
Orshoski, Sven Philipp, Deborah 
Evans Price, Chuck Taylor, Bram 
Teitelman, Ken Tucker, Philip Van 
Vleck, Susan Visakowitz, Jeff Vrabel 

PICK : A new release predicted to 
hit the top half of the chart in the 
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palette. She reworks a song 
from an African children's 
game ( "Kwenda "), re- creat- 
ing it as a funkified, beat - 
heavy bomb track. The title 
track -Daulne's rejection of 
the role of superstar -is a 

midtempo pop song, per- 
formed with a basic quar- 
tet, while "1000 Ways" fea- 
tures the sort of wildly 
creative vocalizations that 
made Zap Mama famous in 

the first place. -PVV 

AUGIE MARCH 
Moo, You Bloody Choir 
Producers: Paul McKercher, 
Glenn Richards, Eric Drew 
Feldman 
Jive /Zomba 
Release Date: Aug. 7 

©Having already en- 
joyed acclaim in its na- 

tive Australia, Augie March's 
"Moo, You Bloody Choir" is 

finally getting a U.S. release 
via Jive /Zomba. "Moo," the 
Aussie quintet's third full - 
length, is another finely 
crafted collection of dreamy 
folk pop that has a distinct, 
timeless quality to its sound. 
Singer /songwriter /guitarist 
Glenn Richards' lyrics are 
poetic and literate, and each 
song is rich with imagery 
and subtle emotion. "If love 
is a bolt from the blue /But 
what is a bolt but a glorified 
screw," he sings on "One 
Crowded Hour" as the song 
slowly builds into a wash of 
sound. "Victoria's Secrets" 
is gorgeously melodic, and 
"The Cold Acre" is gentle 
and poppy, layered with 
piano and harmonies. Even 
if a major -label marketing 
push doesn't turn Augie 
March into a superstar, it 
seems apparent the group 
is on the cusp of gaining a 

lot of new fans in the United 
States. -JM 

corresponding format. 

CRITICS' CHOICE *: A new release, 
regardless of chart potential, highly 
recommended for musical merit. 

All albums commercially available in 
the United States are eligible. Send 
album review copies to Jonathan 
Cohen and singles review copies to 
Chuck Taylor (both at Billboard, 770 
Broadway, Sixth Floor, New York, 
N.Y. 10003) or to the writers in the 
appropriate bureaus. 

AUGUST 11, 2007 

i 
POP 

HILARY DUFF 
Stranger (3:24) 
Producer: not listed 
Writers: various 
Publishers: various 
Hollywood 

© Hilary Duff's previous 
"With Love" became her 

biggest hit to date, peaking at 
No.17 on the Pop 100 and top- 
ping the Hot Dance Club Play 
chart. "Stranger" is another up- 
tempo dance -friendly entry, 
voted upon by Web site fans 
as the ideal follow -up. Already, 
the track has conquered top 
10 at dance, with its beat bevy 
of Middle Eastern influences, 
a hook that slinks sensuously 
and a lyric about disillusion- 
ment over a cheating para- 
mour. Top 40 is a tough call 
when it comes to gamboling 
tempo; you'd like to believe 
that previous success showed 
listeners' penchant for pop 
rhythm. But in any case, Duff 
delivers as dancefloor heroine, 
a calling card this nation has 
long neglected. -CT 

VANESSA CARLTON 
Nolita Fairytale (3:29) 
Producer: Stephan Jenkins 
Writers: V. Carlton, S. Jenkins 
Publishers: Rosasahn /Songs 
of Universal /Three EB, BMl 
The Inc. 

©It's been five long years 
since Vanessa Carlton 

conjured piano magic with top 
five Billboard Hot 100 debut 
"A Thousand Miles." Third al- 
bum "Heroes and Thieves," 
due in October, marks her 
launch with Iry Gotti's the Inc. 

Carlton is fortunate to still 
have the major -label machine 
behind her -relevant because 
of the autobiographical nature 
of "Nolita Fairytale," in which 
she addresses career trials 
with previous home A &M 
( "Took away my record deal, 
spent the last two years get- 
ting to what's real "). Melodi- 
cally, a marching band shuffle 
beat tempered by outfront 
keyboards drives the track, 
with vocal layers adding ethe- 
real air. Produced /co- written 
by steadfast boyfriend 
Stephan Jenkins, "Fairytale" 
is not necessarily a one -listen 
front -runner, but repeated 
spins reveal admirable 
complexity and masterful 
musicianship. -CT 

COUNTRY 

RISSI PALMER 
Country Girl (3:48) 
Producers: Dan Shea, Cory 
Rooney 
Writers: R. Palmer, S. Majors, 
D. Shea, S. Saners 
Publishers: various 
1720 Entertainment 

©Newcomer Rissi Palmer 
puts her strong, distinc- 

tive voice to good use on this 
blues- tinged anthem remind- 
ing us that being a "Country Girl" 

is more a state of mind than ge- 
ographical distinction. Single 
previews her 1720 debut, due 
this fall. Palmer's vocal delivery 
oozes passion and personality 
that perfectly complement the 
sassy lyric. She was a finalist on 
CBS' "Star Search," and has 

been featured on "Waiting in the 
Wings," a CMT documentary 
about African Americans in 

country music. With a strong, 
versatile vocal stamp that could 
find success in any musical 
genre, Palmerfollows her child- 
hood love by choosing to call 
country home. Programmers 
would do well to break type and 
take notice. -DEP 

ROCK 

FALL OUT BOY 
The Take Over, the Breaks 
Over (3:33) 
Producer: Neal Avron 
Writer: Fall Out Boy 
Publisher: not listed 
Island 
Super -producer Babyface 
oversaw just two tracks on "In- 
finity on High," Fall Out Boy's 

i 
MATCHBOX TWENTY 
How Far We've Come (3:31) 
Producer: Steve Lillywhite 
Writer: Matchbox Twenty 
Publisher: not listed 
Atlantic 
It's been three years since we last heard from Matchbox 
Twenty as lead singer Rob Thomas has indulged a 

can't -stop solo career. But new "How Far We've Come," 
which launched at No. 29 at adult top 40, makes clear 
that radio has love to give. The song is one of six the 
band recorded to accompany upcoming greatest -hits 
package "Exile on Mainstream," due in October. From 
the uptempo opening drumbeat, it's evident this isn't 
the late- night -lamenting Matchbox Twenty we heard on 
"3 A.M." Rather, the group proves how far it's come 
with stuttering high -hat rhythms and shout -along har- 
monies more reminiscent of Fall Out Boy than late -'90s 
alt -rock. After 11 years, a step forward for an act that 
maintains signature status at radio, while so many oth- 
ers have fallen into obscurity. -TG 

latest studio set, but his influ- 
ence is felt on many, including 
"The Take Over, the Breaks 
Over." This groovy, R &B- 
infused single features crunch- 
ing funk guitars, '80s -style 
hand claps and slick, stretchy 
soul vocals by Patrick Stump, 
who dazzles in a new role as a 

falsetto -loving crooner. Maroon 
5 fans should dig a manic faux - 
Motown vibe in the verse, while 
massive guitars launch a huge 
stadium -rock chorus ( "We do it 
in the dark /With smiles on our 
faces "). A little less catchy than 
"Thnks fr th Mmrs," the band's 
current chart -buster, but this 
clever R &B -emo melange will 
still earn the quartet its third 
top 40 hit this year. -SP 

JAMES BLUNT 
1973 (3:59) 
Producer: Tom Rothrock 
Writers: J. Blunt, M. Batson 
Publishers: EMI /Bat Future/ 
Universal, BMI 

Custard 60 /Atlantic 
Is he or isn't he? James Blunt scored a worldwide No. 
1 single with 2005's lovesick "You're Beautiful," but in 

the United States, the buck stopped here, hinting that 
the U.K. singer /songwriter might gain infamy as a one - 
hit wonder. "1973," first single from upcoming sopho- 
more album "All the Lost Souls," has the artist remi- 
niscing about nights clubbing with friend Simona .. . 

odd, since Blunt was born in 1974. Midtempo pacing 
reminiscent of 10,000 Maniacs' "Trouble Me" meets an 

easygoing singalong, with Blunt's voice recognizable 
enough upon mention. Considering that he was the 
first Brit to top the charts here in a decade, "1973" will 
be an interesting test of radio's interest in artist devel- 
opment versus its usual a la carte playlist. -CT 

TR I PI_E-A 

REGINA SPEKTOR 
Better (3:12) 
Producer: David Kahne 
Writer: R. Spektor 
Publishers: Soviet Kitsch/ 
EMI Blackwood 
Sire 

The musically adventur- 
ous Regina Spektor 

made radio headway last year 
with "Fidelity," a pop charmer 
that only hinted at the New 
York singer /pianist's grander, 
more eccentric tendencies. 
Recut for radio release, "Bet- 
ter" should succeed for the 
same reason. An appealing, 
hummable tune, the track has 

some characteristic Spektor 
touches -a passage employ- 
ing clicking sounds she makes 
with her mouth -but mainly 
stays true to a polished singer/ 
songwriter template centered 
on a soaring, seductive cho- 
rus. Spektor's elegant vocals 
and keyboard dexterity always 
set her apart from the crowd, 
and if her more straightfor- 
ward creations draw listeners 
into her larger, fantastical world, 
all the better. -SV 

FOR THE RECORD 
In the last issue, the producers 
for Pat Monahan's "Her Eyes" 
should have been listed as Pat 

Monahan and John Shanks, and 
the writers should have been 
listed as P. Monahan, J. Shanks 

and P. Leonard. 

Also, the review for Spoon's "The 

Underdog" should have been 
credited to Sarah Kingsbury. 
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Prince Gets Physical; Indies' Hollywood Moment 
No falderal this time =o- the artist once 
and currently known as Paince. 

No "buy a ticke:, ge- a CD." No ex- 

clusive or semi- ex :la_sive cistribution 
channel. No newspaper d- stribution, 
as happened with this alb-am when it 
hit the United Kirgco-n. 

i 

Prince earns tie F ct shot Debut 
on The Billboard 200-an .1 his fourth 
No. 1 on Top R &B, Hip Ho Albums - 
the old- fashioned wail., a: first -week 
sales of 95,000 pats " Planet Earth" at 
No. 3 on the big chart. In fact, his mar- 
keting path is so olé- s<iool, he starts 
this time with nary a iownload sold. 

A source at Sony BM: Sales Enter- 
prise says digital distribution could not 

commence until after July 31, yielding 
the unusual sight of a top 10 album with 
zero downloads. As of Aug. 1, "Planet 
Earth" was not yet available on iTunes. 

This becomes Prince's third straight 
album to begin at No. 3 or higher, a run 
that dates to 2004's "Musicology," whose 
sales were bolstered by a controversial 
plan in which the purchase of every 
ticket included a copy of the album. That 
policy was soon altered; concert/ticket 
bundles must now include an option to 

buy tickets untethered by an album pur- 
chase to count toward Billboard's charts. 

Last year, Prince bowed at No. 1 with 
"3121," his first No. 1 since 1989. 

"Musicology" tallied 191,000 in its 
first week, with 6% of those (12,600) 
coming from the concert distribution. 
That album has tracked 2 million copies 
to date, according to Nielsen SoundScan, 
while "3121" has sold 524,000, with 
183,000 of those scored in the first week. 

How much, if any, did the new Prince 
album lose by its absence from digital 
distribution? Hard to say, as "3121" has 
yet to sell its first download, and only 
4,000 of the 2 million copies "Musicol- 
ogy" tallied were sold via download. 

Could it be that Prince, who has con- 
founded retailers with some of his ear- 
lier marketing strategies (Retail Track, 

Billboard, A-ag. 4), bypassed the digital 
portal to give an edge to store owners? 

Not that Prince has become anti - 
technology. Consumers got their first 
taste of "Planet Earth" when the track 
"Guitar" was featured in a promotion 
with Verizon Wireless. 

INDEPENDENT FILM: In the late '90s. 
major record companies couldn't spend 
money fast enough on soundtracks, but 
as the category has dedined, the field 
has begun to shift. Consequently, three 
of the top 12 titles on Top Independent 
Albums are soundtracks. 

Leader o-. the indie albums pack is 

"Hairspray," which also stands tall with 
a 4 -2 jump on The Billboard 200, garner- 
ing a 41% increase -and the Greatest 
Gainer award -in its third chart week. 

The boost in album sales comes even 
as the movie lcses ground at the box 
office. In a week when the soundtrack 
moves 26,000 downloads, its overall 
sales spike ay 30,000 (101,000 total). 

"Hairspray" easily earns the highest 
Billboard 200 rank in the history of the 
New Line label and becomes its third 
No. 1 on Top Independent Albums. New 

Line's prior peak on the big chart was 
the No. 43 rank earned last year by the 
"Snakes on a Plane" soundtrack. 

Joining "Hairspray" near the top of the 
indie deck are the soundtracks to "Once" 

at No. 8 and "The Simpsons Movie" at 

No. 12. The former is an Irish musical 
playing the art-flick circuit, and I don't 
think I need to explain "The Simpsons." 

Although Fart of the Columbia cata- 
log, the Canvasback soundtrack to 
"Once" is distributed by RED and thus 
is tracked as an independent title. 

The score album from "The Simp- 
sons Movie" is sold through Adrenaline, 
the label fielded by one -time Maverick 
GM Fred Croshal and former Geffen 
sales exec Kevin Day. 

"Hairspray" is the first soundtrack to 

lead Top Independent Albums since 
"Snakes on a Plane" was No. 1 in last 
year's Sept. 2 issue. It's also the first 
time since the May 13, 2000, issr:e that 
three soundtracks have appeared in the 
indie list's top 15, a distinction held that 
week when "Love & Basketball," 
"2Gether" and "The Crow -Salvation" 
were Nos. 1, .3 and 10, respectively. 

FOR THE RECORD: A supplier's error 
caused Nielsen RingScan to rerun charts 
it processed Aug. 1. The corrected lists 
were not available at press time, so this 
issue's Hot RingMasters chart reflects 
the sales week that ended July 22. . "- 

I VI a i'Ieet Watch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

ALBUMS ALBUMS' 

DI61 

This Week 

Last Week 

Change 

BlalocklastNear 

Change 

7,x73000 873,000 

81'9,000 904,000 

-1.8% -3.4% 

9.131 000 559,000 

-12.7% 56.2% 
' Digital album sales are al= ccunc wIten album sales. 

15,138,000 

14,918,000 

1.5% 

10.917,000 

38.7% 

Weekly Album Sales (Million Units) 
35 

30 

25 2007 

20 

15 

10 

5 

O J FM AM 

200, . 

J J A S O N D J 

2006 200? CHANGE 

OVERALL UNIT SALES 

Albums 

Digital Tracks 

Store Singles 

Total 

306,963,000 
322,209,000 

2,419,000 
631,591,000 

ABluntsw/TTA" 339,183,900 
Includes track equivalent album sales (TEA) 
to one album sale. 

ALBUM SALES 

'06 

'07 

262,973,000 -14.3% 

477,234,000 48.1% 

1,285,C00 -46.9% 

741,492,000 17.4% 

310,696,400 -8.4% 
with 10 track downloads equivalen. 

263.0 million 

SALES BY ALBUM FORMAT 

CD 288,815,000 235,074,000 

Digital 16,845,000 27,121,000 

Cassette 

Other 

774,000 
529,000 

197,000 

581,000 

-18.6% 

61.0 

-74.5% 

9.8% 

For week ending July 29. 2007. Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales reports collected and provided by 

nielsen 
SoundScan 

Distributors' Market Share: 
07/02/07 -07/29/07 

UMG Sony BMG J WMG j Indies EMI 

Total Albums 

Current Albums 
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Boys Like Girls 55 

Continuum 2 

Infinity On High II 

Extreme Behavior 13 6 

I Am 29 

Corinne Bailey Rae I 4 

The Traveling Wilburys Collection 9 

The Road To Here I 51 

Your Man 13 2 

El Cartel: The Big Boss 9 

See Charts Legend for rules and explanations. K 2007. Nielsen Business Media. Inc. and Nielsen SoundScan. Inc. All rights reserved. 

AUG IN 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

Wo E:T: ARTIST 
á3 o3iá 3ó IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

1 1 2 

o © PRINCE 
WPG COLJM_ BIA 2.70 SONY MUSIC (18;94) 

MILEY CYRUS Hannah Montana 2 (Soundtrack) /Meet Miley Cyrus 1 .ALT DISNEYS HOLLYWOOD 000465 (23.98) 

T.I. 
GRANO HUSTLE ATLANTIC 202172' AG (18.98) 

FERGIE 
WILL I.AM /A &M /INTERSCOPE 007490 IGA (13.98) 

4 20 3 

#1 
2 WKS 

GREATEST 
GAINER 

VARIOUS ARTISTS 
UNIVERS% - BMG ZOMBA 009055,UMRG (18 981 

SOUNDTRACK 
NEW LINE 39089 (16 98) 

HOT SHOT 
OEB01 

4 2 3 

5 3 1 

O 6 8 

O ® 
8 7 7 

9 8 9 

21 30 

11 9 12 

12 10 6 

13 15 21 

Title t 
as 

NOW 25 1 

Hairspray 2 

Planet Earth 3 

The Dutchess © 3 

T.I.VsT.I.P. 1 

SUM 41 
ISLAND 008987 /I0JMG (13 98) 

LINKIN PARK 
MACHINE SHOP 44477'WARNEe BRAS (18.98)'+) 

Underclass Hero 

Minutes To Midnight 1 

AMY WINEHOUSE 
UNIVERSAL RFRUBLIC 

PLAIN WHITE T'S 
FEARLESS :. ] Ill 98) 

NICKELBACK 
ROADRU'N',E :1::: LIB 981+ 

UMRG (10.98) 
Back To Black U o 

Every Second Counts 10 

All The Right Reasons D 1 

BON JOVI 
MERCURY ISLAND 00890211 MONIU.IMG 113.981 

TAYLOR SWIFT 
BIG MACHINE 120702 118 981 

14 16 18 a RIHANNA 
SRP /DEF JAM 008968 IDJMG (13.98) 

15 11 5 g KELLY CLARKSON 
RCA 06900RMG 118 98) 

BRAD PAISLEY 
ARISTA NASHVII I: - . 18.98) 

16 17 14 

17 18 16 

18 14 11 

19 19 17 

® 
21 5 - 

22 12 2 

23 20 2 

Good Girl Gone Bad 

My December 

5th Gear 

MAROON 5 
A (18 98) 

It Won't Be Soon Before Long 

THE WHITE STRIPES 
<N 162. -.. ',;RNER BROS. (18.98) 

Icky Thump 

T-PAIN 
.. - NAPPA HL- .vL 08719/ZOMBA (18.98) 

Epiphany 

BILLY RAY CYRUS 
WALT DISNEY 3511 .. 

18 98) 

COLBIE CAILLAT 
UNIVERSAL REPL I- 

Lost Highway 

Taylor Swift 13 

2 

2, 

3 

2 

t{ 
Home At Last 20' 

Coco 5 
sq 

THE SMASHING PUMPKINS 
4' RTH 1.11 _( 146620:WARNER9 RUS (18.98) 

AVRIL LAVIGNE 

Q 54 50 
ROBIN THICKE 

006146 IVA (13 98) 

25 22 23 ' 
R6 

DAUGHTRY 

26 23 31 
SOUNDTRACK 

:. 10- 9 B 

Zeitgeist 

The Best Damn Thing 

The Evolution Of Robin Thicke 

2. 

5. 

Daughtry © f' 
Hannah Montana I© 1` 

27 24 32 MICHAEL BUBLE 
Call Me Irresponsible I. 1 

28 30 29 
CARRIE UNDERWOOD 

Some Hearts D 2 

29 33 37 - 

TIM BA LAND 
[,1 ACKGROUND,INTERSCOPE 008594 "IGA (13.98) Timbaland Presents Shock Value 

30 29 
TOBY KEITH 

VILLE 005 (18,98) 

31 32 

Big Dog Daddy 

N E -YO 
- :' :08697"IDJMG (13.981 ® YUNG BERG 

H EPIC 10583 SONY MUSIC )8,98) 

MARC ANTHONY ® A SONY BMG HORT! 16.981 ©Cli r TEGAN AND SARA 
5,. '- ÚR05, + 

Because Of You }U 

Almost Famous: The Sexy Lady EP 32 

EI Cantante (Soundtrack) 

The Con 34. 

3d 

111 
35 27 25 

FABOLOUS I . .r. ,JEF JAM 008162"/IDJMG (13 981 

36 25 24 
g R. KELLY 

From Nothin' To Somethin' 2 

98) 

37 36 3g g THE POLICE 
' ctl 'E (19.98) 

38 38 40 TIM MCGRAW 
u ö 98) 

The Police 

39 37 39 
la JUSTIN TIMBERLAKE 

;'3a (18 98) ® BARLOWGIRL 
_` FER ENT ;.OVD'LURB 887197 WARNER GROS (16 98) 1+ 

41 31 15 111 ALY & 
.- oLLVwOOD 

AJ 
16254:' '8 95 

Double Up u 1 

114 

LetltGo 1 

FutureSex/LoveSounds 1, 

How Can We Be Silent 

Insomniatic 

42 .(1 36 
BIG & RICH 

BROS R.- - ,ILUS'WRN (18.98) 

40. 

131 

Between Raising Hell And Amazing Grace 6 

43 34 26 
PAUL MCCARTNEY 

30345 . 
_; 118 98) 

CI 
Memory Almost Full 3 

EVANS BLUE 
. LYW000 115981 

The Pursuit Begins When This Portrayal Of Life Ends 44 
: o 

52 
SOUNDTRACK 

98) 

46 13 ® YELLOWCARD 
L 18153 (18 98) 

47 28 10 N VELVET REVOLVER 
RCA 88859 RMG 118 981 

O 47 51 

High School Musical 1`r 

Paper Walls 

Libertad 

RASCAL FLATTS 
1,.. EET15i. IIYWOOO (18 98) 

49 45 45 GWEN STEFAN! 
I. . PF oo6r 

4166. 611I MICHAEL W- SMITH 

Me And My Gang 

The Sweet Escape 

Stand 

THE BILLBOARD 200 ARTIST INDEX BOYSSKEGIRLS ,...51 

o 

13 

5 

1 

3 

A July 24 rerun 

of an "Oprah 

Winfrey Show" 

episode 

featuring Robin 

Thicke (No. 24) 

almost doubles 

is album sales 

pup 94 %). 

Career- spanning 

18 -track hits 

collection bows 

with 11,000.1t 

also came in a 

deluxe version 

boasting 13 

additional 

remixes. 

or 
At No. 10, 

Silverchair's first 

independently 

distributed set is 

also its first 

release since 

2002's 

"Diorama." 

Starts with 

11,000. 

fifth album -its 
first for a major 

label- yields the 

act's best sales 

week (19,000 

and its first 

ink on The 

Billboard 200. 

Smith's album 

rebounds with a 

1,293% increase 

after Family 

Christian Stores 

deep -discounted 

49 the set for SS. 100 85 

_Y t7, W 3o W ARTIST 
11l5RINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

51 

52 

53 

54 

55 

26 4 

43 41 

INTERPOL 
CAPITOL 76538- (18.98) Our Love To Admire 

AKON 
KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 007968''UMRG (13.98) 

Konvicted B 2 

46 52 
PARAMORE 
FUELED BY KAMEN 159612: AG (13 98) 

50 44 

RIOT! 20 

JASON ALDEAN 
BROKEN BOW 7047 (17.98) Relentless 4 

35 10 SPOON 
115.98) 

CD ® HANSON 
, 98) 

57 55 65 

58 53 68 

59 41 34 

60 39 13 

61 56 66 

62 51 48 

63 48 42 

64 57 53 

77 70 

66 58 54 

GaGaGaGaGa 10 

The Walk 56 

BOYS LIKE GIRLS 
LULL:.IIIIA 15572 /SONY MUSIC (11.98) 

JOHN MAYER 
AWARE /COLUMBIA 79019'/SONY MUSIC (18.98) 

SOUNDTRACK 
WARNER BROS. 220348 0398) Transformers: The Album 21 

KELLY ROWLAND 
MUSIC WORLD COLUMBIA 75588/SONY MUSIC (18.98) Ms. Kelly 6 

VARIOUS ARTISTS 
'i SIOEONEOUMMY 1331 (9.98) 

Vans Warped Tour: 2007 Tour Compilation 31 

FALL OUT BOY 
FUELED BY RAMON ISLAND 008109 /IDJMG (13.98) 

SHOP BOYZ 
+. ONDECK /UNIVERSAL REPUBLIC 009138 UMRG (13.98) Rockstar Mentality 

LIFEHOUSE 
GEFFEN 00915310A (13 98) 

Who We Are 

SUGARLAND 
/ MERCURY 00741141MGN (13.98) 

Enjoy The Ride u 
B'Day © BEVONCE 

COLUMBIA 90920' /SONY MUSIC (18.98) 

CD 
71 97 RODNEY ATKINS 

ORB 78945 (18.98) a® 
69 64 60 

® 
71 67 71 ® 
73 61 62 

74 72 58 

75 63 55 

76 66 67 

90 92 

79 59 49 

If You're Going Through Hell 

GARBAGE 
ALMO SOUNDS GEFFEN 09337'UME 113.98) 

Absolute Garbage 

BONE THUGS -N- HARMONY 
LULL SURFACE INTERSCOPE 008209': IGA (13.98) Strength & Loyalty 

SILVERCHAIR 
:LEVEN' 255548/EAST WEST (13.981 +, 

Young Modern 

PINK 
( AFACE 80320 /ZOMBA (18 98) 6 

I'm Not Dead II 
YEAH YEAH YEAHS 
DRESS UP 009381 INTERSCOPE (7 98) 

61 

4 

Is Is (EP) 72 

HINDER 
UNIVERSAL REPUBLIC 005390 UMRG (13.98) 

CHRISETTE MICHELE 
2EF JAM 008- IN MO (10.98) 

CORINNE BAILEY RAE 

OZZY OSBOURNE 
.,r music 118.981 

Black Rain 

VARIOUS ARTISTS 
u E 89163 (18.98) 

Monsters Of Rock: Platinum Edition 

TIM MCGRAW 
+. 8891 (18.98) Greatest Hits Vol 2: Reflected 

RYAN ADAMS 
H GHWAY 008760. (13.98) Easy Tiger 

87 96 
FLYLEAF 

i TONE 650005 IGA (9.98) 

81 80 75 
KEITH URBAN 

CD 88 

Flyleaf 60 

Love, Pain & The Whole Crazy Thing I 
79 

alSOUNDTRACK 
CANVASBACK/SONY MUSIC SOUNDTRAX 10586 /COLUMBIA 113.98) 

83 70 84 
ENRIQUE IGLESIAS 
INTERSCOPE 008984'IGA (13.98) 

84 81 77 
CI ELLIOTT YAMIN 

HICKORY 90019 118.98) 

75 69 m 
NELLY FURTADO 
MOSLEY GEFFEN 006300- IGA (13.98) 

79 78 

88 

86 

87 

88 

68 61 

84 91 

THREE DAYS GRACE 
JIVE 8.1504 ZOMBA (18.98) 

GRUPO MONTEZ DE DURANGO 
L -4 ]:.1115 (12.98) 

101, FEIST 

175 194 88 

90 62 38 m 
91 83 81 ® 
92 91 104 

93 69 59 © 
94 78 64 

O 106 1171111 

O 140 128 el 
97 74 72 111 

98 95 83 17 

141 157 39 

PACE 
SETTER 

Once 7f+ 

Insomniac 

Elliott Yamin 

1, 10981 

Loose .t 

One - X 41 S 

Agarrese 

The Reminder 16 

KENNY CHESNEY 
BNA 12960 SAN (18 Y8) 

The Road And The Radio © 1 

VARIOUS ARTISTS 
EI.1 ,NY BMG UNIVERSAL ZOMBA 88505:CAPII OL 118 98 

NOW 24 1 

BUCKY COVINGTON 
LYRIC STREET 002930 /HOLLYWOOD (18.98) 

Bucky Covington 4 

FINGER ELEVEN 
WIND -UP 13112 (18 98) 

Them Vs. You Vs. Me 31 

BEASTIE BOYS 
BROOKLYN OUST 94085 /CAPITOL (18.98) 

The Mix -Up 15 

TRAVELING WILBURYS 
WILBURY 167804 RHINO (32.98 CDIDVD) + 

LITTLE BIG TOWN 
EOUITY 3010 (13 98) 

JOSH TURNER 
MLA NASHVILLE 004744 /UMGN (13 981 

DADDY YANKEE 
EL CARTEL INTERSCOPE 0089371GA (13.98) 

ALISON KRAUSS 
ROUNDER 610555 (17.98) 

KELLIE PICKLER 
BNA 01797 SON 118 98) 

90 NMI PAPA ROACH LI EL TONAL' GEFFEN 007486/IGA (13 98) 

A Hundred Miles Or More: A Collection 10 

Small Town Girl 9 

The Paramour Sessions 16 

CHRISTIAN ..200 

BREAKING BENJAMIN ..134 BROTHERS .....141 
30 SECONDS TLY 8 AJ 57 HE BEA BOYS 27 MICHAEL BUBLE 14 KENNY EY 56 

TREY ANASTON ... .133 BENS 147 BUCKCHERRY 114 ClAR CHURCH 156 
MARC ANTHONY Y 33 IERKS BENTLEY ....140 CIARA 153 

TRACE ADKINS 174 RODNEY ATKINS .... _67 EYDNCE 66 KELLY CLARKSON 15 
TODD AGNEW 181 AVENTURA ..... ...136 IG 8 RICH ......... 42 . __ _ ,. _ d_ BUCKY COVINGTON ..91 
AKON 52 ORBM BLED 150 CAMILA 131 CROWDED HOUSE ...163 
JASON ALDEAN 54 VANS BLUE 44 BRANDI CARLILE 120 BILLY CURRINGTON... 149 
GARY ALLAN _ .. ....170 NDREA BOCELLI ....188 JASON MICHAEL BILLY RAY CYRUS 20 
LILY ALLEN 126 SARA BAREILLES ....135 ONE THUGS -N- CARROLL 185 MILEY CYRUS 4 
THE ALMOST 124 RARLOWGIRL ....... 40 HARMONY 69 CASTING CROWNS ...186 

SHOP BOYZ 63 
DAUGHTRY 25 
DIPLOMATS PRESENTS 
FREEKEYZEKEY 154 

DIXIE CHICKS 199 
DJ KHALED 105 
DMX 155 
THE DOORS 145 
HILARY DUFF 147 

EVANESCENCE ..194 

.111 
FALL OUT BOY 62 
FANTASIA ....179 
FEIST 88 
FERGIE 6 

ALEJANDRO 
FERNANDEZ 169 

VICENTE FERNANDEZ 162 

FINGER ELEVEN 92 
FLYLEAF 80 
THE FRAY 116 
NELLY FURTADO 85 

JOSH GROBAN 166 
8 

GYM CLASS HEROES 101 

RANSOT 
HELLYEAH - -. . -159 

HINDER 73 

INCUBUS 139 
INTERPOL 51 

1111119 
ELTON JOHN 122 
NORAHJONES 146 

itipTCAMMI 
KAMAKAWIWO'OLE ..161 

TOBY KEITH 30 
R. KELLY 36 
KIDZ BOP KIDS 173 
ALISON KRAUSS 98 

AVRIL LAVIGNE 
TRACY LAWRENCE ...112 
LIFEHOUSE 64 

LINKIN PARK 6 

LITTLE BIG TOWN 95 
LLOYD 129 

vMAROONí 5 17 

JOHN MAYER 58 
MARTINA 
MCBRIDE 109,171 

PAUL MCCARTNEY .43 
TIM MCGRAW 38, 78 
CHRISETTE MICHELE ..74 

MIKA 142 

MODEST MOUSE 148 
GRUPO MONTEZ DE 
DURANGO 87 

MONTGOMERY 
GENTRY 189 

MUSIO SOULCHILD 115 
MXPX 184 
MY CHEMICAL 
ROMANCE 107 

38 Go to www.billboard.biz for complete chart data Data for week of AUGUST 11, 2007 CHARTS LEGEND on Page 52 

www.americanradiohistory.com

www.americanradiohistory.com


AIRF LAY 
MORI -OBED BY 

niclscn 
BDS.. 

... 

74 3ó 

O 7 BEAUTIFUL GIRLS 
A. SEAN KINGSTON - 'GA HEIGHTS /EPIC /(OCH) © 

4 11 
BIG GIRLS DON'T CRY 
FERGIE 

( 
WILL I. AM A&M INTERSCOPE) 

LES DATA 
MPILED SY 

lelsen_ 
undScan 

LEGEND FOR PICT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top selling paid download songs compiled from Internet sales report; collected and provided by Nielsen 5oundScan. This data is used to compile both 

The Billboard Hot 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 82 adult top 40 stations, 98 adult contemporary :Cations and 72 modern rock stations are electronicalN monitored 24 hours a day, 

7 days a week. See Chart Legend for additional', rules and explanations. s 2007, Nielser Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

'100 AIRPLAY 
TITLE 
ART ST .IMPRINT / PROMOTION LABEL) 

:5 1 17 4 12 MAKE ME BETTER 
FABOLOUS FEAT. NE -YO (DESERT STORM /DEF JAM /IDJMG) 

5 3 21 
BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE /ZOMBA) A 7 9 BARTENDER 
T -PAIN FEAT. AKON (KONVICT /NAPPY BOY /JIVE / ZOMBA) 

8 10 
HEY THERE DELILAH 
PLAIN WHITE T'S (FEARLESS /HOLLYWOOD) 

8 6 18 

O 10 7 

14 7 
SHAWTY 
PLIES FEAT. T -PAIN (SLIP -N- SLIDE /ATLANTIC) 

UMBRELLA 
RIHANNA FEAT. JAY -2 (SRP /DEF JAM/IDJMG) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK /UNIVERSAL REPUBLIC) 

THE WAY I ARE 
TIMBALAND FEAT KEA, HILSON (MOSLEM /BLACKGROUND /INTERSCOPF 

11 9 10 

ID 18 16 

o 1214 

14 15 18 

o 21 11 

j 13 18 

7i 17 7 

18 20 47 

19 16 13 

23 7 

21 11 16 

lC: 22 15 

23 19 13 

28 7 

25 30 32 

A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS-J /RMG) 

HOME 
DAUGHTRY (RCA/RMG) 

BIG THINGS POPPIN' (DO IT) 
T I (GRAND HUSTLE /ATLANTIC) 

MAKES ME WONDER 
MAROON 5 (ABM /OCTONE / INTERSCOPE) 

WAIT FOR YOU 
ELLIOTT YAMIN HICKORY) 

WHEN I SEE U 
FANTASIA (J /RMG) 

DO YOU 
NE -YO (DEE JAM / IDJMU) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE) 

SAME GIRL 
R. KELLY DUET WITH USHER (JIVE / ZOMBA) 

LET IT GO 
KEYSHIA COLE (IMANI /GEFFEN) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS /EPIC /KOCH) 

TEACHME 
MUSIO SOULCHILD (ATLANTIC) 

NEVER WANTED NOTHING MORE 
KENNY CHESNEY (ANA) 

THE SWEET ESCAPE 
GWEN STEFAN) FEAT. AKON ,INTERS COPE 

TITLE 
s. C á33á ARTIST (IMPRINT / PROMOTION LABEL) 

CD 31 12 
I TOLD YOU SO 
KEITH URBAN (CAPITOL NASHVILLE) 

© 35 10 
TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

29 27 21 
U + UR HAND 
PINK (LAFACE / ZOMBA) 

29 24 19 
GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

29 7 
REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC) 

37 8 
THESE ARE MY PEOPLE 
RODNEY ATKINS (CURB) 

34 iZ LOST IN THIS MOMENT 
BIG 8 RICH (WARNER BROS. (NASHVILLE) /WRNI 

42 3 WHO KNEW 
PINK (LAFACE/ZOMBA) 

32 26 
GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUNDINTERSCOPEI 

O 43 3 
CRANK THAT (SOULJA BOY) 
SOULJA BOY (COLLIPARK;INTERSC:I.1. 

O 47 5'I BECAUSE OF YOU 
REBA MCENTIRE DUET WITH KELLY CLARKSON (MCA NASHVILLE) 

T7 25 16 WIPE ME DOWN 
LIL BOOSIE FEAT FO)08 WEBBIE TRILL ASYLUM /ATLANTIC) 

C 
44 8 

A DIFFERENT WORLD 
DUCKY COVINGTON (LYRIC STREET) 

41 E 
ROCKSTAR 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

=0 36 1' WHAT I'VE DONE 
LINKIN PARK (WARNER BROS.) 

CD39 8 
LIKE THIS / MIMS (CAPITOL) 

CD/D I NEED YOU 
TIM MCGRAW WITH FAITH HILL (CURB) 

58 
2 

TAKE ME THERE 
hN RASCAL FLATTS (LYRIC STREET) 

45 13 
JOHNNY CASH 
JASON ALDEAN (BROKEN BOW) 

AUG 

59 2 
STRONGER 
KANYE WEST (ROC -A- FELLA /DEF JAM /IDJMG) 

54 6 
TOUGH 
CRAIG MORGAN (BROKEN BOW) 

47 33 
. POP, LOCK & DROP IT 

HUEY HITZ COMMITTEE /JIVE / ZOMBA) 

O 65 t8 FIND OUT WHO YOUR FRIENDS ARE 
TRACY LAWRENCE (ROCKY COMFORT /C05) 

C 61 
LOVESTONED 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

57 16 
LUCKY MAN 
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) 

1.3D7Stations. Compri ed of top 40, adult contemporary, R &B /hip -hop, country, rock, gospel. smooth jazz. Latin, and Christian formats. 
are erectronlcally mon tored 24 hours a day. 7 days a week. This data is used to compile The Billboard Hot 100. 

ADULT TOP 40,. 

© 2 18 

3 13 

O 5 8 

O 4 13 

6 6 29 

O 7 
29 

8 8 37 

9 9 32 

11 18 

m16 8 

12 10 33 

13 12 35 

14 13 33 

15 14 26 

o 20 6 

(I) 29 2 

TITLE 
ARTIST (IMPRINT i PROMOTION LABEL) 

HOME 
DAUGHTRY IROA/RMG(._-- -. -_._ 

MAKES ME WONDER 
MAROON 5 TJNE /INTERSCOPE) 

HEY THERE DELILAH 
PLAIN WHITE T S ,FEARLESS /HOLLYWOOD) 

BIG GIRLS DON'T CRY 
FERGIE (WI LL.I. AM /A &M /INTERSCOPE) 

FIRST TIME 
LIFEHOUSE !GEFFEN) 

THE SWEET ESCAPE 
GWEN STEFAN, FEAT. ANON ( INTERSCOPE) 

ROCKSTAR 
L*t NICKELBACK (ROADRUNNER,ATLANTIC /LAVA, 

U + UR HAND 
PINK ILAFACE / ZOMBA) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER ,'ATLANTIC /LAVA) 

(YOU WANT TO) MAKE A MEMORY 
BON JOVI (MERCURY /ISLAND /IDJMGI 

BEFORE IT'S TOO LATE (SAM AND MIKAELA'S THEME) it 
GOO GOO DOLLS (WARNER BROS.) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD ( ARISTA/ARISTA NASHVILLE Pl.) 

IT'S NOT OVER 
DAUGHTRY (RCA/RMG) 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN) 

LITTLE WONDERS 
ROB THOMAS (WALT DISNEY /MELISMA /ATLANTIC) 

WHO KNEW 
PINK (LAFACE / ZOMBA) 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMA/ATLANTIC) 

18 9 REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC 

24 5 WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCA/RMGI 

20 19 17 

® 21 14 

® 22 14 

® 25 7 

O 27 10 

O 28 7 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

DIG 
INCUBUS IIMMORTAUEPIC) 

WHAT I'VE DONE 
LINKIN PARK (WARNER BROS.) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN /ISLAND'IE1 MT 

IF YOU'RE GONNA LEAVE 
EMERSON HART (MANHATTAN /CAPITOL) 

4 IN THE MORNING 
GWEN STEFANI ( INTERSCOPE) 

(HOT DIGITAL SONGS_ 

2 1 

O 3 

3ó 

17 

8 

4 2 15 

5 4 2 

6 5 10 

7 7 6 

8 6 10 

O 9 8 

10 8 5 

10 8 

12 12 22 

13 11. 16 

20 3 

15 14 12 

19 14 
7iPr 

1? 13 3 

19 16 17 

13 17 10 

22 12 

21 15 14 

TITLE 
AI TlST IIMPRINT/ PROMOTION LABEL 

ri BEAUTIFUL GIRLS 
SEAN KINGSTON ,BELUGA HEIGHTS /EPIC /KOCH) 

HEY THERE DELILAH 
PLAIN WHITE T'S (FEARLESS /HOLLYWOOD) 

THE WAY I ARE 
TIMBALAND FEAT. KBN NLSON (MOSLEYIBLACKGROUND /INTLI:' 

BIG GIRLS DON'T CRY 
FERGIE (WILL I.AM /ABM / INTERSCOPE) 

SORRY, BLAME IT ON ME 
AKON IKONVICT /UPFRONT /SRC /UNIVERSAL MOT(:;. 

UMBRELLA 
RIHANNA FEAT. JAY -Z (SRP /DEF JAM /IDJMG) 

A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /J /RMG) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC) 

SHUT UP AND DRIVE 
RIHANNA (SRP /DEF JAM /IDJMG) 

POTENTIAL BREAKUP SONG 
ALY 8 AJ (HOLLYWOOD) 

BARTENDER 
T -PAIN FEAT. AKON (KONVICT /NAPPY BOY/JIVE 

AVRIL LAVIGNE (RCA /RMG) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN/ISLAND /10.11., 

CRANK THAT (SOULJA BOY) 
SOULJA BOY (COLLIPARK /INTERSCOPE) 

REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC) 

ROCKSTAR 
NICKELBACK (ROADRUNNER) 

SHAWTY 
PLIES FEAT. T -PAIN (SLIP -N- SLIDE /ATLANTIC) 

WHAT I'VE DONE 
LINKIN PARK (MACHINE SHOP /WARNER BROS. 

BIG THINGS POPPIN' (DO IT) 
Ti (GRAND HUSTLE /ATLANTIC) 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

MAKES ME WONDER 
MAROON 5 (ABM /OCTONE /INTERW APE( 

21 10 
THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

e 36 5 

24 18 22 

O 28 8 
FIRST TIME 
LIFEHOUSE (GEFi EN ) 

T3 

27 

TITLE 
ó ARTIST (IMPRINT; PROMOTION LABEL) 

WHINE UP 
FAT DELUNA FEAT. ELEPHANT MAN (EPIC) 

2= 

2:. 7 

31 4 

1 

- 

31 29 26 

32 32 12 

33 31 46 

.ì3 30 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS /EPIC) 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOG (KONVICT /NAPPY BOY /JIVE/Z(1MB/ 

27 8 

36 23 15 

1 

38 3'3 21 

40 20 

2 

a) 67 2 

42 35 8 

50 2 

44 

p: 

37 22 

45 41 5 

46 S8 4 

47 7 

L ?6 14 

49 39 8 

50 49 17 

MAKE ME BETTER 
FABULOUS FEAT. NE -YO (DESERT STORM/DEF JAM,IDJMG) 

WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCA/RMG) 

CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTA'RMG) 

STRONGER 
KANYE WEST (ROC -A -FELLA /DEF JAM /IDJMG) 

GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL .I.AM /ABM / INTERSCOPE I 

LEAN LIKE A CHOLO 
DOWN A.K.A. KILO (SILENT GIANT /MACHETE) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLEI 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON ( INTERSCOPE, 

LIP GLOSS 
LIL MAMA (JIVE / ZOMBA) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

HOLD ON 
JONAS BROTHERS (HOLLYWOOD) 

POP, LOCK & DROP IT 
HUEY (HITZ COMMITTEE JIVE / ZOMBA) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

YOU CAN'T STOP THE BEAT 
CAST OF HAIRSPRAY (NEW LINE) 

READY, SET, DON'T GO 
BILLY RAY CYRUS (WALT DISNEY) 

LIKE THIS 
MIMS (CAPITOL) 

WHO KNEW 
PINK (LAFACE /ZOMBA) 

HOME 
DAUGHTRY (RCA /RMG) 

NEVER WANTED NOTHING MORE 
KENNY CHESNEY IONA) 

SAME GIRL 
R. KELLY DUET WITH USHER (JIVE / ZOMBA) 

TEENAGERS 
MY CHEMICAL ROMANCE REPRISE) 

LOST IN THIS MOMENT 
BIG 8 RICH (WARNER BROS (NASHVILLE)/WRN) 

NOBODY'S PERFECT 
HANNAH MONTANA (WALT DISNEY) 

GIVE IT TO ME 
TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOP. 

,s. 3 
TITLE 

3 36 ARTIST (IMPRINT / PROMOTION LABEL) 

51 48 23 
U + UR HAND 
PINK (LAFACE /ZOMBA) 

CD e 
55 

57 

59 

58 4 
EVERYTHING 
MICHAEL BUGLE (143/ REPRISE 

55 10 
4 IN THE MORNING 
GWEN STEFANI ( INTERSCOPE) 

1 THE SIMPSONS THEME 
GREEN DAY (WARNER BROS.) 

25 2 WHAT TIME IS IT 
HIGH SCHOOL MUSICAL 2 CAST (WALT DISNEY) 

2 
BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

53 3 
MISERY BUSINESS 
PARAMORE (FUELED BY RAMEN/ATLANTIC /LAVA) 

51 12 
ICKY THUMP 
THE WHITE STRIPES (THIRD MAN /WARNER BRCS.) 

44 14 
NEVER AGAIN 
KELLY CLARKSON (RCA/RMG) 

Q 57 7 
I NEED YOU 
TIM MCGRAW WITH FAITH HILL (CURB) 

61 47 5 

62 43 17 

63 42 7 

Q 64 3 

63 3 

0 
59 25 

68 56 11 

- 3 

70 52 21 

71 61 28 

72 62 45 

LIFE'S WHAT YOU MAKE IT 
HANNAH MONTANA (WALT DISNEY) 

GET IT SHAWTY 
LLOYD (THE INC /UNIVERSAL MOTOWN) 

TAMBOURINE 
EVE I AFTERMATH/FULL SURFACE RUFF RYDERS /GEFFEN) 

LOVESTONED 
JUSTIN TIMBERLAKE (JIVE;ZOMOAI 

-4138. 

PARALYZER 
FINGER ELEVEN (WIND -UPI 

LET IT GO 
KEYSHM COLE FEAT MISSY ELLIOTT 8 UL KIM (IMANI /GEE I '. 

DON'T STOP BELIEVIN' 
JOURNEY (LEGACY'COLUMBIA) 

DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS (UNIVERSAL LATINO /INTERSCOE I 

BECAUSE OF YOU 
REBA MCENTIRE NET WfTH KELLY CLARKSON (MCA NASHVII.I. 

2 STEP 
UNK (BIG OOMP /KOCH) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

1 UNDERCLASS HERO 
SUM 41 it /LAND IDJMG) 

I 

WITHOUT LOVE 
ZAC FFHON. NAK BLONBKY, ELLMN KELLEY n AMANDA BYNEB (NEW L 

75 60 5 
HOW DO I BREATHE 

MARIO (3RD STREET,J /RMG) 

Data for week of AUGUST 11, 2007 I For chart reprints call) 646.654.4633 

C Amu - 
A C,C)NTI=NIPORARYTM 

O 5 12 

4 4 41 

5 3 42 
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ç 

10 

6 15 

TITLE 
ARTIST IMPRINT! PROMOTION LABE) ' 

#1 
3WK5 

EVERYTHING 
MICHAEL RUBLE I IS REPRI_ I 

WAITING ON THE WORLD TO CHANGE 

HOME 
DAUGHTRY ,RCA /RMG) 

HOW TO SAVE A LIFE 
-HE FRAY (EPIC) 

CHASING CARS 
SNOW PATROL (POLYDOR /RAM / INTERSCOPE) 

THE SWEET ESCAPE 
GWEN STEFAN, FEAT. AKON ( INTERSCOPE) 

7 15 
BEFORE HE CHEATS 
CARRIE UNDERWOOD IARISTAARISTA NASHVILLE/WC! 

CHANGE 
KIMBERLEY LOCKE (CURS HEPRISEI 8 28 

10 43 

9 48 

13 11 

STREETCORNER SYMPHONY 
ROB THOMAS (MELISMA %ATLANTIC) 

FAR AWAY 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

MAKES ME WONDER 
MAROON 5 (ABM /OCTONEINTERSCOPE) 

(4 16 LITTLE WONDERS 
ROB THOMAS (WALT DISNEY /MELISMA /ATLANTIC! 

BIG GIRLS DON'T CRY 
FERGIE (WILL I. AM /ABM /INTERSCOPE) 

15 5 

16 20 
FEBRUARY SONG 
JOSH BOBEAN (143 /REPRISE) 

ó 
si 

Lt 

1t 

er 

er 
15 17 11 

MY WISH 
RASCAL FLATTS (LYRIC STREET /HOLLYWOOD) 

O i9 7 (YOU WANT TO) MAKE A MEMORY w BON JOVI (MERCURY /ISLAND /IDJMGI gm 

18 19 
ANYWAY 
MARTINA MCBRIDE (RCA NASHVILLE) 

20 8 
EVER PRESENT PAST 
PAUL MCCARTNEY (MPL/HEAR /CONCORD) 

21 19 
SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN) 

25 4 
WAIT FOR YOU 
ELLIOTT TAMIN (HICKORY) 

21 22 7 
HEAVEN KNOWS 
TAYLOR HICKS (ARISTA/RMG) 

23 10 
IF EVERYONE CARED 
NICKELBACK(ROADRUNNER /ATLANTIC /LAVA) 

27 3 
HEY THERE DELILAH 
PLAIN WHITE T'S (FEARLESS /HOLLYWOOD 

e 24 8 
LEMONADE 
CHRIS RICE (INO/COLUMBIAI 

25 26 11 
I NEEDED TO FALL 
REO SPEEDWAGON ISPEEDWAGON/MAILBOAT) 

1tt 

t 

MODERN ROCK_ 

3 

4 

O 
6 

O 
O 
9 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL, 

14 
ICKY THUMP 
THE WHITE STRIPES (THIRD MAN' WARNER BATE 

3 24 

2 17 

4 11 

8 10 

S 22 

10 7 

9 21 

6 14 

7 28 

11 12 

13 24 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

WHAT I'VE DONE 
LINKIN PARK (WARNER BROS.) 

TARANTULA 
THE SMASHING PUMPKINS (MARTHA'S MUSIC /REPRISE 

NEVER TOO LATE 
THREE DAYS GRACE (JIVE / ZOMBA) 

HEY THERE DELILAH 
PLAIN WHITE T'S (FEARLESS /HOLLYWOOD) 

BLEED IT OUT 
LINKIN PARK (WARNER BROS.) 

SAY THIS SOONER (NO ONE WILL SEE THINGS THE WAY I D0). 

THE ALMOST. (TOOTH & NAIL'VIRGIN) 

CAPITAL G 
NINE INCH NAILS (NOTHING /INTERSCOPEì 

FOREVER 
PAPA ROACH (EL TONAL'GEFFEN) 

THE HEINRICH MANEUVER 
INTERPOL (CAPITOL) 

ALL THE SAME 
SICK PUPPIES (RMR /VIRGIN) 

ó 
si 

L*t 

ï:t 

1t 

lkt 

itt 

t 

16 13 
SUPERMASSIVE BLACK HOLE 

ill, MUSE (WARNER BROS.) 

15 11 
TEENAGERS 
MY CHEMICAL ROMANCE (REPRISE) Z+( 

15 14 10 
SHE BUILDS QUICK MACHINES tr. 
VELVET REVOLVER (RCA.'RMG) 

16 12 29 

18 7 

18 17 19 

20 10 

21 9 

22 8 

28 4 

23 10 

26 10 

25 16 

23 

o 
25 

BREATH 
BREAKING BENJAMIN (HOLLYWOOD) 

OIL AND WATER 
INCUBUS (IMMORTAL /EPIC) 

THE BIRD AND THE WORM 
THE USED REPRISE) 

FAR BEHIND 
SOCIAL DISTORTION (TIME BOMB) 

FAMOUS 
PUDDLE OF MUDD (FLAWLESS /GEFFEN) 

ALL AROUND ME 
FLYLEAF (A &M /OCTONE/INTERSCOPE) 

STRAIGHT LINES 
SILVERCHAIR (ELEVENIILG) 

EVOLUTION 
KORN (VIRGIN) 

MISSED THE BOAT 
MODEST MOUSE (EPIC) 

YOUNG FOLKS 
M1EA MORN AW.pHN FIAT VICTORIA BEAGSMAN : -,. .'QUEUE'}'()! 

t 

t 
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29 7 
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37 11 
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[A1 
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47 40 II 
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49 5011 

CD 11 

31 10 

TITLE 
ARTIST (IMPRINT ) 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

BIG GIRLS DON'T CRY 
FERGIE (WILL.I.AM /ABM / INTERSCOPE) 

HEY THERE DELILAH 
PLAIN WHITE 11 (FEARLESS /HOLLYWOOD) 

THE WAY I ARE 
TIMBALAND (MOSLEM /BLACKGROUND /INTERSCOPE) 

UMBRELLA 
RIHANNA FEAT. JAY -Z (SRP /DEF JAM /IDJMG) 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE /ZOMBA) 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

MAKES ME WONDER 
MAROON 5 (ASH /OCTONE /INTERSCOPE) 

SHUT UP AND DRIVE 
RIHANNA (SRP /DEF JAM /IDJMG) 

REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC) 

SORRY, BLAME IT ON ME 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

BARTENDER 
T -PAIN FEAT. AKON (KONVICT /NAPPY BOY /JIVE / ZOMBA) 

ROCKSTAR 
NICKELBACK (ROADRUNNER/ATLANTIC /LAVA) 

A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /J /RMG) 

WHO KNEW 
PINK (LAFACE / ZOMBA) 

WHAT TIME IS IT 
HIGH SCHOOL MUSICAL 2 CAST (WALT DISNEY) 

U + UR HAND 
PINK (LAFACE / ZOMBA) 

THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

GIRLFRIEND 
AVRIL LAVIGNE (RCA/RMG) 

WHINE UP 
KAT DELUNA FEAT. ELEPHANT MAN (EPIC) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE /RMG) 

HOME 
DAUGHTRY (RCA/RMG) 

GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCA/RMG) 

LOVESTONED 
JUSTIN TIMBERLAKE ( JIVE/ZOMBA) 

MAKE ME BETTER 
FABULOUS FEAT. NFYO (DESERT STORWDEF JAM /IDJMG) 

4 IN THE MORNING 
GWEN STEFANI (INTERSCOPE) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS /EPIC) 

POTENTIAL BREAKUP SONG 
ALY A Al (HOLLYWOOD) 

WHAT I'VE DONE 
LINKIN PARK (WARNER BROS.) 

FIRST TIME 
WFEHOUSE (GEFFEN) 

GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL.I.AM /ASH / INTERSCOPE) 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

EASY 
PAULA DEANDA FEAT. BOW WOW (ARISTA/RMG) 

SHAWTY 
PLIES FEAT. T -PAIN (SLIP -N- SLIDE /ATLANTIC) 

CRANK THAT (SOULJA BOY) 
SOUDA BOY (COLLIPARK/INTERSCOPE) 

LIKE THIS 
MIMS (CAPITOL) 

BIG THINGS POPPIN' (DO IT) 
T.I. (GRAND HUSTLE/ATLANTIC) 

45 33 

LEAN LIKE A CHOLO 
DOWN AAA. KILO (SILENT GIANT /MACHETE) 

STRONGER 
KANYE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

LIKE A BOY 
CIARA (LAFACE /ZOMBA) 

LIP GLOSS 
LIL MAMA (JIVE /ZOMBA) 

NEVER AGAIN 
KELLY CLARKSON (RCA/RMG) 

POP, LOCK á DROP IT 
HUEY (RITZ COMMITTEE / JIVE/ZOMBA) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

BECAUSE OF YOU 
NE -YO (DEF JAM /IDJMG) 

ME LOVE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

`, 69 7 

115 
53 `3 28 

54 6 25 

62, 

10 65 8 

64 49 9 

57 8 

65 55 6 

67 74 30 

82 7 

68 58 19 

69 5- 9 

70 57 10 

TITLE 
ARTIST IMPRINT /' I L) 

CLOTHES OFF!! 
GYM CLASS HEROES (DECAYWNCEFUELED BY RAMEWATLAMIGMVA) 

CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTA/RMG) 

DON'T MATTER 
AEON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

HOLD ON 
JONAS BROTHERS (HOLLYWOOD) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

YOU CANT STOP THE BEAT 
CAST OF HAIRSPRAY (NEW LINE) 

READY, SET, DON'T GO 
BILLY RAY CYRUS (WALT DISNEY) 

LAST NIGHT 
DIEBT FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

AYO TECHNOLOGY 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

I TRIED 
BONE THUGS -N- HARMONY (FULL SURFACE / INTERSCOPE) 

TEENAGERS 
MY CHEMICAL ROMANCE (REPRISE) 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

SAME GIRL 
R. KELLY DUET WITH USHER (JIVE / ZOMBA) 

NEVER WANTED NOTHING MORE 
KENNY CHESNEY (ONA) 

TIME AFTER TIME 
OUIETDRIVE (RED INK /EPIC) 

THE WAY I LIVE 
BABY BOY DA PRINCE FEAT. UL BONE (UNIVERSAL REPUBLIC) 

LOST IN THIS MOMENT 
BIG A RICH (WARNER BROS. (NASHVILLE) /WRN) 

NOBODY'S PERFECT 
HANNAH MONTANA (WALT DISNEY) 

EVERYTHING 
MICHAEL RUBLE (143 /REPRISE) 

THE SIMPSONS THEME {V GREEN DAY (WARNER BROS.) 

90 11 
BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

74 54 10 

1111 '62 6 

179 59 11 
so 63 11 DO YOU KNOW? (THE PING PONG SONG) 

ENRIQUE IGLESIAS (UNIVERSAL LATINO/INTERSCOPE) 

CD 
.Q OUTTA MY SYSTEM 

BOW WOW FEAT. T-PAIN JOHNTA AUSTIN (COLUMBIA) 

82 CO 
2 STEP 

6 
LET IT GO 
KEYSHIA COLE FEAT. MISSY ELLIOTT A UL KIM (IMANVGEFFEN) 

TAMBOURINE 
EVE (AFTERMATH /FULL SURFACE /RUFF RYDERS /GEFFEN) 

MISERY BUSINESS 
PARAMORE (FUELED BY RAMEN /ATLANTIC /LAVA) 

ICKY THUMP 
THE WHITE STRIPES (THIRD MAN /WARNER BROS.) 

I NEED YOU 
TIM MCGRAW WITH FAITH HILL (CURB) 

DO IT 
NELLY FURTADO (MOSLEY /GEFFEN) 

LIFE'S WHAT YOU MAKE IT 
HANNAH MONTANA (WALT DISNEY) 

E6 
BECAUSE OF YOU 
REM MCENTIRE DUET WITH KELLY CLARKSON (MCA NASF MLLE) 

I GOT IT FROM MY MAMA 
WILLIAM (WILL.I.AM /INTERSCOPE) 

OVER YOU 
DAUGHTRY (RCA/RMG) 

UNDERCLASS HERO 
SUM 41 (ISLAND /IDJMG) 

HOW DO I BREATHE 
MARIO (3RD STREET /J /RMG) 

WHATEVER U LIKE 
NICOLE SCHERZINGER ( INTERSCOPE) 

WITHOUT LOVE 
TAC FERRI, WOO BIJWSKI(BLLWI NBLEY A AMANDI BYRES (NEW ME) 

90 73 

111 72 10 

92 81 2-0 

94 7' 6 

95 71 17 

l96 

197 
98 

Y..99 

9- 

76 

7B 

85 

YOU KNOW WHAT IT IS 
T.I. FEAT. WYCLEF JEAN (GRAND HUSTLE /ATLANTIC) 

WIPE ME DOWN 
LIL BOOSIE FEAT. FOXX A WEBBIE (TRIWASYLUWATLANTIC) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

BED 
J. HOLIDAY (MLG /CAPITOL) 

FOREVER 
PAPA ROACH (EL TONAUGEFFEN) 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK /BME/REPRISE) 

WE TAKIN' OVER 
DJ KHALED (TERROR SQUAD /KOCH) 

TICKS 
BRAD PAISLEY (ARISTA NASHVILLE) 

I TOLD YOU SO 
KEITH URBAN (CAPITOL NASHVILLE) 

WAKE UP CALL 
MAROON 5 (ASH /OCTONE /INTERSCOPE) 

POP 10C: Tie op Pop singles A tracks. according to mainstream top 40 radio audience impressims measured by Nielsen Broadcast Data Systems. and 
salis cocpiec ry Nielsen SoundScan. See Chart Legend for rules and explanations. Hi 2007 Nie Gen Business Media, Inc and Nielsen SoundScan, Inc. All 
rig us remet POP 100 AIRPLAY: Legend located below chart. SINGLES SALES: This data s used to compile both the Billboard Hot 100 and Pop 100. 
Se. Chat Leg -id for rules and explanations. t 2007, Nielsen Business Media, Inc. All rights rese-ed. HITPREDICTOR: See Chart Legend for rules and 
explanations.'. 2037. Promosquad and Hitpredictor are trademarks of Think Fast LLC. 
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TITLE 
ARTIST (IMPRINT í PROMOTION LABEL) 

BIG GIRLS DON'T CRY 
FEMME WILL.I.AM/ASM /INTERSCOPE 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

HEY THERE DELILAH 
PLAIN WHITE TS (FEARLESS /HOLLYWOOD) 

UMBRELLA 
RIHANNA FEAT. JAY -2 (SRP /DEF JAM /IDJMG) 

BUY U A DRANK (SHAWTY SNAPPIN') 
T-PAIN FEAT. YUNG JOE (KONVICTMAPPY BOY /JIVE/ZOMBA) 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

THE WAY I ARE 
TIMOALANO (MOSLEY /BLACKGROUNO /INTERSCOPE) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

MAKES ME WONDER 
MAROON 5 (ASH /OCTONE /INTERSCOPE) 

PARTY LIKE A ROCKSTAR 
SHOP BOYS (ONDECK /UNIVERSAL REPUBLIC) 

U + UR HAND 
PINK (LAFACE / ZOMBA) 

4 WHO KNEW 
PINK (LAFACE / ZOMBA) 

REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC) 

19 
LOVESTONED 
JUSTIN TIMBERLAKE (J 

12 
GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

13 19 HOME 
DAUGHTRY (RCA/RMG) 

BEFORE HE CHEATS 15 26 
CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RMG 

16 15 
THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

SHUT UP AND DRIVE 
RIHANNA (SRP /DEF JAM /IDJMG) 

ROCKSTAR 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

4 IN THE MORNING 
GWEN STEFANI ( INTERSCOPE 

WHINE UP 
KAT DELUNA FEAT. ELEPHANT MAN (EPIC) 

THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA 

WHEN YOU'RE GONE 
AVRIL LAVIGNE RCA/RMG) 

9 
EASY 
PAULA DEANDA FEAT. BOW WOW (ARISTA /RMG) 

1111:1 20 

22 

41) 21 12 

22 17 12 

ry24 9 

1121 

1f 

ID 
3: 7 

BARTENDER 
T -PAIN FEAT. AKON (KONVICT/NAPPY BOYJIVE/ZOMBA) 

23 ï11 
GIRLFRIEND 
AVRIL LAVIGNE (RCA/RMG) 

26 LIKE A BOY 
CIARA (LAFACE/ZOMBA) 

25 GET IT SHAWTY 
LLOYD (THE INC /UNIVERSAL mown 

28 1 CLOTHES OFF!! 
BYMDASSIMPEiVECAA19Ai RmmBYPAA9'AANBDIAVA) ® 3 ME LOVE 
SEAN KINGSTON (BELUGA HEIGHTS /EP C) 

InFIRST TIME 
i`1` 

y,a 
WINHOUSE (GEFFEN) 

Dî 
D: 43 

yy. 
31 3 

ESd 47 .. it ti 

10 39 131 

33 3. 

ii 37 2 á 

®[ 35 1!!111 

33 2R. 

el- 
A. 

ro 7 40 

42 

111- 

14 

TITO, 
3ó AET 

3C 3 
MAKE ME BETTER 
FABULOUS (DESERT STORM /DEF JAW DJMG) 

46 

50 

2 

1c-` 

24 

5. 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS EPIC) 

AYO TECHNOLOGY 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

GLAMOROUS 
FERGIE FEAT. LUDACIRS (WILL. I.AWASM/NTERSCOPE) 

LIKE THIS 
MIMS (CAPITOL) 

A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /J /IMG) 

NEVER AGAIN 
KELLY CLARKSON (RCA/RMG) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTICItAVA) 

BECAUSE OF YOU 
NE -YO (DEF JAM /IDJMG) 

WHAT I'VE DONE 
LINKIN PARK (WARNER BROS.) 

LAST NIGHT 
DIDOY FEAT. KEYSHIA COLE (BAD BOY /A- LANTIC) 

DO IT 
NELLY FURTADO (MOSLEY /GEFFEN) 

I GOT IT FROM MY MAMA 
WILLIAM (WILLIAM/INTERSCOPE) 

DON'T MATTER 
AKON (KONVICT /UPFRONT /SRCNNWERSAL MOTOWN) 

LEAN LIKE A CHOLO 
DOWN A.K.A. KILO (SILENT GIANT / MACHETE) 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

TIME AFTER TIME 
GUIETORIVE (RED INK/EPIC) 

SORRY, BLAME IT ON ME 
AKON (KONMCTNPFRONT /SRC /UNNERSALMOTOWN) 

.2 reaiistream top 40 stations are electronically monitored 24 hours a day . da-s a week. This data is used to compile the Pop 100. 

TITLE 
ARTIST IIMPHI PROMOTION LABEL) 

6 1 

WHAT TIME IS IT 
HIGH SCHOOL MUSICAL 2 CAST ¡WALT DISNEY) j 

GET MY WEIGHT UP 
BIDE FACE (IV EVA ENTERTAINMENT /FACE2FACE) 

ONLY THE WORLD 
MANDISA (SPARROW) 

GET ME BODIED 
REYONCE (MUSIC WORLD /COLUMBIA) 

BOY WITH A COIN 
IRON AND WINE (SUB POP) 

7 
13 6 

101 11 3 

19 27 

e 35 

- 411 e 2 

14 12 

fis 
16 10 16 

9 

BEAUTIFUL LIAR 
BEYONCE S SHAKIRA (MUSIC WORLD /COLUMBIA) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK /UNIVERSAL REPUBLIC) 

I GET IT IN 
CHAOS THA COMMUNITY SERRA (FAM FIRST) 

SHAWTY 
PLIES FEAT. T -PAIN (SLIP -N -SLIDE /ATLANTIC) 

UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

INSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) 

IN THIS PLACE 
M.E. PAIGE (M.E. PAIGE) 

00H WEE 
AYANNA (ELESE) 

24 

1 

(ID 30 

E 8 

15 

33 

1 
2 

2 

3 

LET ME SEE SOMETHING 
A.G. B WRECKLESS E.N.T. (WRECKLESS ENTERTAINMENT) 

BOYZ 
M.I.A. (XUINTERSCOPE) 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA, 

BOOM DI BOOM DI 
SKULL (VG) 

CASH DROP 
CHAIN GANG PAROLEES (SODA FREE /STREET PRIDE) 

SUNDAY GIRL 
ERASURE (MUTE) 

WHINE UP 
KAT DELUNA FEAT. ELEPHANT MAN (EPIC) 

STRONG ARM 
J -M122 (T2 /STREET PRIDE) 

STACKS ON DECK 
PESO. (LIV YA LIFE /SUGAR WATER) 

DO IT AGAIN 
THE CHEMICAL BROTHERS (FREESTYLE DUSTNIRGIN) 

GET TO THE MONEY 
REEC (BULLS EYE/FACE2FACE) 

34 1 THE PEOPLE 
COMMON (G.O.O.D. /GEFFEN) 

itt H I I PRI_I)IC, I C)R 

Sedlatt 'egad for rules and explanations. Yelbw indicates' 
rec:ntptested title, indicates New Release. 

£ 1STT11er-.BE Scor 

PCP 103 AIRPLAY 

511 Up And Drive IDJMG (68.3) " - 1 

h I Rockstar LAVA(78.1) 20 

CV'EN - 4 In The Morning INTERSCOPE -66.1) 21 

V'L LAV ' When You're Gone RMG(71.01 24 

C UE TDR Time Atter Time EPIC (78.3) 44 

CA_Jr' 9ver You HMG (76.8) 

1¢ 

TH : LA 
'1w COIN ATLANTIC (65.2) 

ì1- Pictures Of You VIRIIN(68.7) - 
eter IDJMG (12.8) - 

ADULT -OF 

ClMEY 
TiE 'RAY=. 
E=L OTT 

C (68.0) 

Fr Th Mmrs IDJMG (70.3) 
4 In The Morning INTERSCOPE (73.8) 

At Once EPIC (72.2) 

Wait For You HICKORY (73.7) 

ring Wit{ s{ Broken Heart COLUMBIA (88.7) 

Everything REPRISE (77.3) 

Over You MEG (73.3) 

AD`1:T CORTEMPORARY 

16 

17 

23 

25 

26 

27 

31 

37 

J05 
BD. 
MA=. 
E_LX1 ' 
N Cx= i 

64g 3 rls Don't Cry INTERSCOPE (66.4) 

February Song REPRISE (71.8) 

('rCd Want To) Make A Memory IoJMG(75.7) 

Anyway RCA NASHVILLE (74..8) 

Wait For You HICKORY (88.7) 

It Everyone Cared LAVA (78.0) 

NeliEh HaLLVw000 (71.4) 

MIOERi1 ROCK 

13 

14 

16 

17 

20 

21 

23 

FLY_ it: E 
F L_ nu- t OIL AOK 

0E Ind Water EPIC (70.0) 

1411119und Me INTERSCOPE (75.3) 

iJ Missed The Boat EPIC (86.5) 

nks Fr Th Mmrs IDJMG (65.0) 

Stitt Kittens INTERSCOPE (69.:) 
!talking Disaster IDJMG (72.2) 

17 

21 

24 

26 

28 

Data for week of AUGUST -1, 2C O' CHARTS LEGEND o Page 52 

www.americanradiohistory.com

www.americanradiohistory.com


II 1 1111M. 

i>,in at,.in. And Men., .ib dÇcnn. Inc .AU r19ht5 Ye CR4 d. 

SALES BAT. 
CON' LEJ 1Y 

0T SHOT 
DEBUT 

MI 

5 

8 

ARTIST 
IMPRINT 8 NUMBER /;DISTRIBUTING LABEL (PRICE) 

PRINCE 
NPG/COLUMBIA 12973 /SONY MUSIC (18.98) 

1 

13 

7 

10 

8 

20, 

m11 10 43 Er 9 

AWN 

ru 
11111?0 

ler 21 

r19 19 

20 12 

15 

T.I. 
GRAND HUSTLE /ATLANTIC 202172`/AG 18.9 

Planet Earth 

T.I. Vs T.I.P. 

VARIOUS ARTISTS 
UNIVERSAUEMVSONY BMG / ZOMBA 009055 /UMRG 18.98 

T PAIN 
KONVICT /NAPPY BOY /JIVE 08719 /ZOMBA 18.98 

YUNG BERG 
YUNG BOSS /KOCH /EPIC 10583 /SONY MUSIC 8.98 

NE -YO 
DEF JAM 008697` /IDJMG 13 98 

FABOLOUS 
DESERT STORM /DEF JAM 008162` /IDJMG 13.98 

R. KELLY 
JIVE 08537/ZOMBA 18.98 

NOW 25 

Epiphany 

Almost Famous: The Sexy Lady EP 

Because Of You 

From Nothin' To Somethin' 

Double Up 

RIHANNA 
SRP /DEF JAM 008968` /IDJMG (13.98) 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 00842.' /UMRG (10.98) 

GREATEST 
GAINER 

ROBIN THICKE 
STAR TRAK/INTERSCOPE 006146` /IGA (13.98) 

Good Girl Gone Bad 

Back To Black 

The Evolution Of Robin Thicke 1 I 

CHRISETTE MICHELE 
DEF JAM 008774/IDJMG (10.98) 

KELLY ROWLAND 
MUSIC WORLD /COLUMBIA 75588 /SONY MUSIC 18.9 

JUSTIN TIMBERLAKE 
JIVE 88062- /ZOMBA 18.98 

YOUNG JEEZY PRESENTS U.S.D.A. 
CORPORATE THUGZ/DEF JAM 008738*/IDJMG 10.98 

TIMBALAND 
MOSLEY/BLACKGROUND/INTERSCOPE 008594-/IGA 13.98 

19 

"PT 24 

29 

? 3C 

31 30 29 

32 26 18 

- 33 33 - 

4 31 32 

7 37 

36 35 

27 

MUSIO SOULCHILD 
ATLANTIC 105404 -/AG (18.98) 

BONE THUGS -N- HARMONY 
FULL SURFACE/INTERSCOPE 008209' /IGA 3.9 

I Am 

Ms. Kelly 

FutureSex/LoveSounds 

Cold Summer: The Authorized Mixtape 

Timbaland Presents Shock Value 

Luvanmusiq 

Strength & Loyalty 

BEYONCE 
COLUMBIA 90920 -/SONY MLSIC (18.98) 

TANK 
BLACKGROUND /UNIVERSAL MOTOWN 008982 /UMRG 13 

DJ KHALED 
TERROR SQUAD 4229/KOCH 17.9 

SHOP BOYZ 
ONDECK/UNIVERSAL REPUBLIC 009138 /UMRG (13.98) 

DIPLOMATS PRESENTS FREEKEY ZEKEY 
DIPLOMATIC MAN 196924 /ASYLUM 

B'Day 

Sex Love & Pain 

AKON 
KONVICT /UPFRONT /SRC /UNI''VERSAL MOTOWN 007968 -/UMRG (13.98) 

FANTASIA 
J 78962/RMG (18.98) 

LLOYD 
THE INC. /UNIVERSAL MOTOWN 008554 /UMRG 13.98 

EDDIE LEVERT SR. & GERALD LEVERT 
ATLANTIC 199612/AG (18.98) 

CORINNE BAILEY RAE 
CAPITOL 66361 12.98 

BOBBY VALENTINO 
DTP /DEF JAM 007226 -/IDJMG (13.98) 

LIL BOOSIE, WEBBIE & FOXX 
TRILL 100454 /ASYLUM (18.98) 

CARL THOMAS 
UMBRELLA 970118 /BUNGALO (1598) 

PASTOR TROY 
MONEY 8 POWER 185 /SMC (16.98) 

TOO SHORT 
UP ALL RITE 0020 (17.98) 

DMX 
RUFF RYDERS /DEF JAM 008988 /IDJMG 13.980 

18.98 

We The Best 

111 

i 
Rockstar Mentality 111 

Book Of Ezekiel rill 
Konvicted El 

Fantasia 

Street Love 

Something To Talk About ". 

Corinne Bailey Rae 

Special Occasion 

Survival Of The Fittest 

So Much Better 

Tool Muziq 

I Love The Bay 

The Definition Of X: Pick Of The Litter 

CIARA 
LAFACE 03336 /ZOMBA 18.38 I Clara: The Evolution 

37 NEW 1 

14 

39 19 

2 

41 

24 

37 

20 

18 

1 39 

52 11:04 

5M 
54 . I LIL WAYNE AND JUELZ SANTANA 

STARZ 6303 /BCD 14.98 

1111 
56 DJ BEAR HERRON 

LETHAL SQUAD 009455 (7.98) 

YOUNG BUCK 
G- UNIT /INTERSCOPE 008030 /IGA 13.98 

LAYZIE BONE 
GHENT 7279 /MOTHUGS 15.98 CD/DV O O 

Buck The World 

How A Thug Was Born 

JOE 
JIVE 06704 /ZOMBA 18.98 

ELLIOTT YAMIN 
HICKORY 90019 18.98 

Ain't Nothing Like Me 

Elliott Yamin 

TECH N9NE CALLABOS 
STRANGE 04 18.98 

Misery Loves Kompany 

COLLIE BUDDZ 
COLUMBIA 78322/SONY MUSIC (11.98) 

JOHN LEGEND 
G.O.O.D. /COLUMBIA 80323'SONY MUSIC 

Collie Buddz 

18.98 
Once Again 

GERALD LEVERT 
ATLANTIC 100341/AG (18.98) 

TAMIA 
PLUS 1 3784 /IMAGE 15.98 

In My Songs 

Between Friends 

HUEY 
RITZ COMMITTEE /JIVE 08534/ZOMBA 18.98 

YOUNG JEEZY 
CORPORATE THUGZ/OEF JAM 007227` /IDJMG 13.98 

JOSS STONE 
VIRGIN 76268- (18.98) O+ 

Notebook Paper 

The Inspiration 

LIL WYTE 
HYPNOTIZE MINDS 68619 /ASYLUM 18.98 

RICH BOY 
ZONE 4 /INTERSCOPE 008566` /IGA 10.98 

MIMS 
CAPITOL 84824` 12.98 

BIRDMAN & LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 007563` /UMRG (13.98) 

Introducing Joss Stone 

The One And Only 

Rich Boy 

Music Is My Savior 

Like Father, Like Son 

8 

17 

VARIOUS ARTISTS 
EMI /SONY BMG /UNIVERSAL/ZOMBA 88505 /CAPITOL 18.98 

NOW 24 

J MOSS 
PAJAM /GOSPO CENTRIC 87214/ZOMBA 18.98 

V2... 

When The North & South Collide 

Lethal Squad Mixtapes: Dose #1 

Data for week of AUGUST 11, 2007 I For chart reprints call 646.654.4633 

® 

AR 
Ara 

66 48 10 

IN 

LIL' BOOSIE 
TRILL 68587 /ASYLUM (18.98) 

PAUL WALL 
SWISHAHOUSE/ASYLUM /ATLANTIC 101555/AG (18.98) 

PHAROAHE MONCH 
SRC /UNIVERSAL MOTOWN 008096 /UMRG .13.98) 

PACE 
SETTER 

K-RILEY 
ARISTAKRAT 01 (12.98) 

Bad Azz 

Get Money Stay True 

Desire 

Incredible!: The Life Of Riley 

30 86 

27 

1 

65 

I/O 68 

56 79 

28 

34 

21 

14 

74 

15 

87 

6 

71 

34 

105 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 005124' /UMRG (13.98) 

PRETTY RICKY 
BLUESTAR /ATLANTIC 94603/AG (18.98) 

YOUNG JEEZY 
CORPORATE THUGZ 94073 /BCD (14.98) 

SOUNDTRACK 
ATLANTIC 94676/AG (18.98) 

SOUNDTRACK 
MUSIC WORLD /COLUMBIA 88953 /SONY MJSIC (18.98) 

THE NOTORIOUS B.I.G. 
BAD BOY 101830`/AG (18.98) 

CHUCK BROWN 
FULL CIRCLE 15 /RAW VENTURE (17.98) 

NE -YO 
DEF JAM 004934`/IDJMG (13.98) 

VARIOUS ARTISTS 
MADACY SPECIAL PR3DUCTS 52253 / MACACY (13.98) 

Tha Carter II 

Late Night Special 

I Am The Street Dream 

Tyler Perry's Daddy's Little Girls 

Dreamgirls 

Greatest Hits 

We're About The Business. 

In My Own Words 

Forever Soul R &B 

CHRIS BROWN 
JIVE 82876 /ZOMBA (18.98) 

INDIA.ARIE 
UNIVERSAL MOTOWN 007651 /UMRG (13.38) 

Chris Brown 

Testimony: Vol. 1, Life & Relationship 

T.I. 
GRAND HUSTLE /ATLANTIC 83800`/AG (18.98) O 

BRIAN MCKNIGHT 
WARNER BROS. 444E8 (18.98) 

King 

Ten 

YOUNG JEEZY 
CORPORATE THUGZ /DEF JAM 004421 -/IDJMG (13.98) 

Lets Get I:: Thug Motivation 101 

95 

9 

KIRK FRANKLIN 
FO YO SOUL/GOSPO CENTRIC 71019 /ZOMBA (18.98) 

ANDRE WARD 
HUSH 959 /ORPHEUS (13.98) 

M 

Hero 

Fr..- a complete listing of the Hot R &B /Hip -Hop Albums, check out www- billboard -corn 

Crystal City 

TO 
LUES AI_I3UIVIS 

1 1 22 

B NEW 

10 NEW 

13 ,RE -ENTRY 

14 NEW 

15 RE -ENTRY 

SOUNDTRACK 
NEW WEST 6105 

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 
LEGACY /EPIC 81511/SONY MUSIC 

TAB BENOIT WITH LOUISIANA'S LEROUX 
TELARC BLUES 83654 /TELARC 

KENNY WAYNE SHEPHERD 
REPRISE 49294 - /WARNER BROS. O+ 

Black Snake Mien 

The Real Deal: Greatest Hits Vol 1 

Power O` The Pontchartra h 

10 Days Out: Blues From The Backrom 

MUDDY WATERS, JOHNNY WINTER, & JAMES COTTON Brea<in' It Up, Breakin' It Down 
LEGACY /EPIC 07283/SONv BMG 

JOAN ARMATRADING 
429 17625/SLG 

Into The Bites 

GEORGE THOROGOOD & THE DESTROYERS 
CAPITOL 11895 

The Best Of George Thorogood & The Destroyets 

GARY MOORE 
EAGLE 20112 

Close As You Get 

THE DEREK TRUCKS BAND 
COLUMBIA 92844/SONY MUSIC 

SonglirrEs 

TOO SLIM AND THE TAILDRAGGERS 
UNDERWORLD 0013 

The Fortune Teter 

RUTHIE FOSTER 
BLUE CORN 70602 

The Phenomenal Ruthie Foster 

KEB' MO' 
ONE HAVEN /EPIC 77621/RED INK 

ETTA JAMES 
HIP -0 /CHRONICLES 004010/UME 

JOHNNIE TAYLOR 
STAR 30303 /CONCORD 

Suitca: e 

The Definitive Collectcn 

The Very Best Of Johnnie TaMor 

MARIA MULDAUR 
STONY PLAIN 1319 

Naughty Bawdy & Bue 

EETWEEN THE BULLETS rgeorge,ä,billboard.com 

BERG EP SETS STAGE FOR ALBUM 
As Prince earns his fourth No. 1 on Top R &B/ 

Hp-Hop Albums with "Planet Earth," Chicago 

upstart Yung Berg primes his October full - 

12-igth release with "Almost Fa- 

mous: The Sexy Lady EP," 
which starts at No. 4 on this 

page and at No. 32 on The Bill- 

board 200 (20,000 units). Along 

w_th the title track, which is No. 

:8 on Hot R &B /Hip -Hop 
Songs, the EP includes four 
songs and a remix of the lead 

single. An iTunes version adds the video and a 
second remix with Jim Jones, Rich Boy arto DJ 

Khaled. "Almost" is priced $4.99 at Best Buy, 

$5.99 at Apple's iTunes store. 

Next week, Berg faces 
high debuts from fel_ow 

Chicago rapper Com -non 
and Sean Kingston. The for- 

mer should lead The Bill- 

board 200 with an estimat- 
ed 160,000 sold. 

-Raphael George 

Go to www.billboard.biz for complete chart data 43 
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red. HOT RAS/HIP-HOP AIRPLAY: 154 st8tio , er 
ö0 ?.: S ,%ors Med, inc. n d Nielsen Sotoldbcan me L 

AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

ITICIScl1 IllclticlT 
BUS SoundScan 

i PROM 

WHEN I SEE U 
FANTASIA J /RMG 

MAKE ME BETTER 
FABULOUS FEAT. NE -Y0 (DESERT STORM /DEF JAM /IDJMG) 

DO YOU 
NEYO DEF JAM /IDJMG) 

TEACHME 
MUM SOULCHILD (ATLANTIC) 

SAME GIRL 
R. KELLY DUET WITH USHER (JIVE /ZOMBA) 

SHANTY 
PLIES FEAT. T -PAIN (SLIP -N- SLIDE/ATLANTIC) 

LET IT GO 
(' KEYSHIA COLE (IMANI /GEFFEN) 

PLEASE DON'T GO 
TANK (GOOD GAME/BLACKGROUND /UNIVERSAL MOTOWN) 

BARTENDER 
T -PAIN FEAT. AEON (KONVICT /NAPPY BOY/JIVE/ZOMBA) 

5 
BIG THINGS POPPIN' (DO IT) 
T.I. (GRAND HUSTLE /ATLANTIC) 

BUY U A DRANK (SHANTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE / ZOMBA) 

WIPE ME DOWN 
LIC B0051E FEAT. FOGS A WEBBIE (TRILUASYLUM /ATLANTIC) 

A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /J /RMG) 

UMBRELLA 
RIHANNA FEAT. JAY-2 (SRP /AEF JAM /IDJMG) 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC /KOCH) 

CRANK THAT (SOULJA BOY) 
SOULJA BOY (COLLIPARK/INTERSCOPE) 

GET ME BODIED 
BEYONCE (MUSIC WORLD /COLUMBIA) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS /EPIC /KOCH) 

21 

16 

11 17 

7i 

L;8 

18 15 

20 19 

BED 
J. HOLIDAY (MLG/CAPITOL) 

UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

CAN U BELIEVE 
ROBIN THICEE (STAR TRAK/INTERSCOPE) 

IF I WAS YOUR MAN 
JOE (JIVE/ZOMBA) 

TAMBOURINE 
EVE (AFTERMATH/FULL SURFACE/RUFF RYDERS /GEFFEN) 

IF I HAVE MY WAY 
CHRISETTE MICHELE (DEE JAM/IDJMG) 

CAN'T LEAVE `EM ALONE 
CIARA FUT. 50 CENT (LAFACE/ZOMBA) 

LOST WITHOUT U 
ROBIN THICXE (STAR TRAK/INTERSCOPE) 

D 
GORILLA 

HOOD 
ZOE ( BLOCFIGGA K/BAD BOY SOUTH /ATLANTIC) mh ANONYMOUS 

B OBBY 

ANONYMOUS 
FEAT. TIMBALAND (DTP/DEF JAM /IDJMG) 

1111 
111 

DON'T 
GERALD LEVERT (ATLANTIC) 

CAN'T TELL ME NOTHING 
ME KANYE WEST (ROC- A- FELLNOEF JAM /IDJMG) 

I MI 
YOU KNOW WHAT IT IS 
T.I. FEAT. WYCLEF JEAN (GRAND HUSTLE/ATLANTIC) 

ANOTHER AGAIN 
JOHN LEGEND (G.O.O.D. /COLUMBIA) 

MAKE YA FEEL BEAUTIFUL 
RUBEN STODDARD (J /RMG) 

ME 
TAMIA (PLUS 1 /IMAGE) 

WHAT'S MY NAME 
BRIAN MCKNIGHT (WARNER BROS.) 

GET IT SHANTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

41 7.46 26 BECAUSE OF YOU 
NE -YO (DEF JAM /IDJMG) 

CUPID SHUFFLE 
CUPID (ASYLUM /ATLANTIC) 

LIKE THIS 
KELLY ROWLAND FEAT. EVE MUSIC WORLD /COLUMBIA) 

HOW DO I BREATHE 
MARIO (3RD STREET /J /RMG) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC) 

BUDDY 
MUOIO SOULCHILD (ATLANTIC) 

COFFEE SHOP 
YUNG JOC FEAT. GORILLA ZOE (BLOCK/BAD BOY SOUTH /ATLANTIC) 

IN MY SONGS 
GERALD LEVERT (ATLANTIC) 

INT'L PLAYERS ANTHEM (I CHOOSE YOU) 
U SK FEAT. TNREE 6 MAFIA ((MK/JIVE/ZOMBA) 

MONEY IN THE BANK 
SWIZZ BEATO (UNIVERSAL MOTOWN) 

POP, LOCK & DROP IT 
HUE( (HITZ COMMITTEE/JIVE/ZOMBA) 

TATTOO 
ALLIANCE FEAT. FA -B0 (NCE/ASYLUM /ATLANTIC) 

FUTURE BABY MAMA 
PRINCE (NPG/COLUMBIA) 

I GET MONEY 
60 CENT (SHADY /AFTERMATH/INTERSCOPE) 

1F1 

HOT R&13 /IRIN -I «)P 
SINGLES SALI=S 

21 

/ PROMOTION LABEL) 

GET MY WEIGHT UP 
BNB FACE (IV EVA ENTERTAINMENT /FACE2FACE) 

GET ME BODIED 
BEYONCE (MUSIC WORLD /COLUMBIA) 

UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

I GET IT IN 
CHAOS THA COMMUNITY SERRA (FAM FIRST) 

BOOM DI BOOM DI 
SKULL (YG) 

00H WEE 
AYANNA (ELESE) 

INSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) 

CASH DROP 
CHMN GANG PAROLEES FEAT. DEM FRANCHISE BOYS 8 BOSS HOSS (SODA FREE/STREET PRIDE) 

STRONG ARM 
J -MIZZ (72 /STREET PRIDE) 

GET TO THE MONEY 
REEC (BULLS EYE/FACE2FACE) 

STACKS ON DECK 
P.E.S O. (LIV YA LIFE /SUGAR WATER), 

COME OVER 
CHERYL PEPSI( MLEY (CPR) 

STEEL DREAMS 
EL BREGO (LEVEL 3) 

BEAUTIFUL LIAR 
BEYONCE A MANNA (MUSIC WORLD /COLUMBIA) 

ME 
TAMIA (PLUS 1 /IMAGE) 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

I LIKE 
SAIN (FAMILY TREE) 

WHAT BOYZ LIKE 
PIT & CROW (BLACK 8) 

BOYZ 
M.IA.(XUINTERSCOPE) 

CHECK ME OUT REMIX (DAMN I LOOK GOOD) 
BA. BOYS FEAT. YOUNG DRO & THE LAST MR. BIOS (REAL/BUNGALO) 

DAVE 
KOOL & THE GANG (KTFA) 

KATRINA 
CRE'0 (HIGH SPEED) 

WHEREVER 
TRUEFUL (FRENCH ROYALTY /STREETPACE) 

KOOL AID 
LIC BASS FEAT. JT MONEY (PIPELINE) 

BUSSA MOVE 
STEVE AUSTIN FEAT. TUN TUA (YMC) 

44 I Go to www.billboard.biz for complete chart data 

PRINT / PROMOTION LA 

BARTENDER 
T -PAIN FEAT. AXON (KONVICT/NAPPY BOY /JIVE /ZOMBA) 

MAKE ME BETTER 
FABULOUS FEAT. NE -Y0 (DESERT STORM /DEF JAM /IDJMG) 

BEAUTIFUL GIRLS 
SEAN KINGSTON BELUGA HEIGHTS /EPIC /KOC 

UMBRELLA 
RIHANNA FEAT. JAKZ (SRP /DEF JAM /IDJMG) 

A BAY BAY 
HURRICANE CHRIS POLO GROUNDS /J /RM 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ ONDECK/UNIVERSAL REPUBLIC 

THE WAY I ARE 
TIMBALAND FEAT. KERI NILSON MOSLEY /BLACKGROUND /INTERSCOPE) 

W 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY / JIVE/ZOMBA) 

SHAWTY 
PLIES FEAT. T -PAIN SLIP -N- SLIDE/ATLANT 

BIG THINGS POPPIN' (DO IT) 
T.I. GRAND HUSTLE/ATLANTIC) 

LIKE THIS 
MIME CAPIT 

GET IT SHANTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

LET IT GO 
KEYSHIA COLE FEAT. MISSY ELLIOTT S UL KIM IMANI /GEFFEN /INTERSCOP 

POP, LOCK & DROP IT 
HUEY (HITZ COMMITTEE/JIVE/ZOMBA) 

LEAN LIKE A CHOLO 
DOWN A.E.A. KILO SILENT GIANT /MACHET 

BIG GIRLS DON'T CRY 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

STRONGER 
KANYE WEST (ROC- A- FELLNDEF JAM /IDJMG 

CANDY KISSES 
AMANDA PEREZ (UPSTAIRS) 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME /REPRISE/WARNER BROS.) 

CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTNRMG) 

SUMMER LOVE 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

SAME GIRL 
R. KELLY DUET WITH USHER ( JIVE/ZOMBA) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR YUNG BOSS /EPIC /KOC 

SORRY, BLAME IT ON ME 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

19 

Ttf 
ARI 

TEACHME 
MUOIO BOULGLLD (ATLANTIC 

2 

4 

6 

MilWHEN 

ANOTHER 

I SEE U 
FANTASIA (J /RMG) 

PLEASE DON'T GO 
TANK (GOOD GAME/BLACKGROUND /UNIVERSAL MOTOWN) 

CAN U BELIEVE 
ROBIN TRICKE (STAR TRAK/INTERSCOPE) 

IF I WAS YOUR MAN 
JOE (JIVE /ZOMBA) 

AGAIN 
JOHN LEGEND (G.0.0.0. /COLUMBIA) 

7 
MIIF I HAVE MY WAY 
CHRISETTE MICHELE (DEF JAM /IDJMG) 

y 

LOST WITHOUT U 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

DJ DON'T 
GERALD LEVERT (ATLANTIC) 

WHAT'S MY NAME 
BRIAN MCKNIGHT (WARNER BROS.) 

MAKE YA FEEL BEAUTIFUL 
RUBEN STODDARD (J /RMG) 

13 

1 5 

16 

IN MY SONGS 
GERALD LEVERT (ATLANTIC) 

FUTURE BABY MAMA 
PRINCE (NPG /COLUMBIA) 

BUDDY 
MUSIB SOULCHILD (ATLANTIC) 

DO YOU 
NE -YO (DEF JAM /IDJMG) 

ME 
TAMIA (PLUS 1 /IMAGE) 

IICUPID 

..HATE 

HOW DO I BREATHE 
MARIO (3RD STREET /J /RMG) 

SHUFFLE 
CUPID (ASYLUM /ATLANTIC) 

ON ME 
JILL SCOTT (HIDDEN BEACH) 

ICAN U FEEL ME 
HOWARD HEWETT (GROOVE) 

.STAY WITH ME 
NORMAN BROWN (PEAK/CONCORD) 

2 PIECES 
- CARL THOMAS (UMBRELLNBUNGALO) 

WHAT I GOTTA DO 
MACY GRAY (WILL.I.AM /GEFFEN) 

SAME GIRL 
R. KELLY DUET WITH USHER ( JIVE/ZOMBA) 

BRUISED BUT NOT BROKEN 
JOSS STONE (VIRGIN /CAPITOL) 

w I-IITPRLDICI'C)R 

See char leçend for rules and explanations. Yellow indicates recently tested title, 
indicates New Release. 

ARTISTr Be,it AL_ /Score) 

R &B /IIP -HOP AIRPLAY 

NE- 
KEYS 
T -PAIN 
SOULJA 
J. HOLD 
ROBIN IHI 
CIARA =EAT S 

Lr T.I. FEAT. WYCLE 
¶t UGK F 

SWIZZ N 

Chart Ran 

Make Me Better IDJMG (79.0) 2 

3 

Let It Go GEFFEN (66.4) 7 

9 

16 

19 

21 

29 

35 

45 

46 

53 

57 ' 

Put A Little Umph In It IDJMG (73.4) 59 

Bartender ZOMBA (65.2) 

Crank Dat (Sou(ja Boy) INTERSCOPE (88.8) 

Bed CAPITOL (81.3) 

Can U Believe INTERSCOPE (82.7) 

Can't Leave 'Em Alone ZOMBA (73.8) 

You Know What It Is ATLAKTIC (83.3) 

Intl Players Anthem (I Choose You) ZOMBA (74.7) 

Money In The Bank UNIVERSAL MOTOWN (84.7) 

Shawty Is Da Sh'(10( IDJMG (80.3) 

Rid n' UNIVERSAL MOTOWN (78.1) 

Love AFTERS 7PE (785 
AT. KERI 

ME SH 

HYTH%IIC AIRPLAY 

The Way I Are INTERSCOPE (66.0) 

Tyrese RMG (77.1) 

66 

Bartender ZOMBA (66.5) 

Make Me Better IDJMG (70.0) 

The Way I Are INTERSCOPE (66.5) 

Big TNrgs Poppiri (Do It) ATLANTIC (68.0) 

Let It Go GEFFEN (66.9) 

BABY BAS 
R. KELL' 
SOULJA 
CIARA FEA 

T.I. F =AT WY 

J THE- 34E.> 
JusnN 
ELLIO 

wIZZ 

Cyclone UMS (71.8) 

Same Girl ZOMBA (79.3) 

Crank Dat (Soulja Boy) INTERSCOPE (71.7) 

Can't Leave 'Em Alone ZOMBA (73.3) 

1 

2 

7 

10 

13 

20 

22 

26 

28 

You Know What It Is ATLANTIC (82.3) 36 

Shawty Is Da Sh'(10) IDJMG (71.9) 38 

LaveStoned ZOMBA (03.2) 39 

Wait For You HICKORY (77.1) 40 

Money In The Bank uNIVERSALMpTOWN(6B5J 

ADULT RAR AM) RMYTHMIC AIRPLAY: 71 adult R&B stations and 75 rhythmic stations are 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. O 2007 
Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. HOT Rae/HIP -HOP SINGLES SALES: this 
data is used to compile Hot R&B /Mlp -Hop Songs. M 2007 Nielsen Business Media, Inc. and Nielsen 
SoundScan, Inc. HITPREDICTOR:. 2007. Promosquad and HitPredictor are trademarks of 
Think Fast LLC. 

Data for week of AUGUST 11, 2007 CHARTS LEGEND on Page 52 
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EÑEDR WANTED NOTHING MORE 

® 2 ±.,.3 
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O 5 8 
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O 10 12 
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O 8 11 
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12 19 

11 13 

fl13 17 

16 14 

o 15 16 
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5 

4t) 
17 20 
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Artist 
IMPRINT 8 NUMBER / PROMOTION LABEL 

Kenny Chesney 
O BNA 

I TOLD YOU SO 
D.HUFF,K.URBAN (K.URBAN) 

TEARDROPS ON MY GUITAR 
N.CHAPMAN (TSWIFT,LROSE) 

THESE ARE MY PEOPLE 
T.HEWITT, (R.RUTHERFORD,D.BERG) 

LOST IN THIS MOMENT 
RICH.B.KENNY (K.ANDERSON,R.CLAWSON,J.D.RICH) 

BECAUSE OF YOU Reba 
R. MCENTIRE,T.BROWN (K.CLAR(SON,B. MOODYD. HODGES) 

A DIFFERENT WORLD 
M.A.MILLER,D. OLIVER (M.NESLER,J.HANSON,T.MARTIN) 

I NEED YOU 
B. GALLIMORE T.MCGRAW,O.SM TH (D.C.LEE,T.LANE) 

JOHNNY CASH 
M KNOX (J.RICH,V.MCGEHE,R.CLAWSON) 

TAKE ME THERE 
HUFF.RASCAL FLATTS (K.CHESNEY,W.MOBLEYN.THRASHER) 

TOUGH 
C. MORGAN,P.O'DONNELL,K.STEGALL (M.CRISWELL,J.LEATHERS) 

PROUD OF THE HOUSE WE BUILT 
BROWN,R.DUNN,K.BROOKS (R.DUNN,M.GREEN,TMCBRIDE) 

EVERYDAY AMERICA 
B GALLIMOREK.BUSH,J.NETTLES (J.NETTLES,K.BUSH,L.CARVER) 

LOVE ME IF YOU CAN 
T. KEITH (C. WISEMAN,C.WALLIN) 

I WONDER 
B. CHANCES ( K. PICKLER ,C.LINCSEVA.MAYO,K.ROCHELLE) 

IF YOU'RE READING THIS 
H CLARK IT MCGRAW B WARREN B WARREN) 

Keith Urban 
CAPITOL NASHVIL 

Taylor Swift 
es BIG MACHIN 

Rodney Atkins 
0 CUI 

Big & Rich 
O WARNER BROS. /W ='J, 

McEntire Duet With Kelly Clarkson 
e MCA NASHVILI 

Bucky Covington 
0 LYRIC STREI' 

Tim McGraw With Faith Hill 
e CUL 

Jason Aldean 
e BROKEN BO. 

Rascal Flatts 
LYRIC STREI 

Craig Morgan 
o BROKEN R 

Brooks & Dunn 
e ARISTA NASHVILI 

Sugarland 
e maimF: 

Toby Keith 
O SHOW DOG NASHVILI -. 

Kellie Pickles 
O II'. 

Tim McGraw 
c'I:. 

25 10 

22 

24 32 6 

AIR 
POWER 

AIR 
POWER 

22 24 

23 26 

© 27 30 

(11) 26 28 

28 31 

O 29 33 

33 40 

(1) 30 34 

29 25 27 

34 38 

ALL MY FRIENDS SAY 
J.STEVENS (L.BRYAN,J.STEVENS,L.WILSON) 

FREE AND EASY (DOWN THE ROAD I GO) 
B.BEAVERS ( R. HARRINGTON ,R.JANZEN,B.BEAVERS,D.BENTLEY) 

HOW I FEEL 
IA. MCBRIDE (M. MCBRIDE .C. LINDSEY.A.MAYO. B.WARREN.B. WARREN) 

GREATEST 
GAINER 

ONLINE 
ERDGERS (B.PAISLEY,C.DUBOIS,K.LOVELACE) 

Luke Bryan 
O CAPITOL NASHVILLE 

Dierks Bentley 
O CAPITOL NASHVILLE 

Martina McBride 

Brad Paisley 
ARISTA NASHVILLE 

A LITTLE MORE YOU 
W. KIRKPATRICK.LITTLE BIG TCWN ( W. KIRKPATRICK ,K.ROADS,PSWEET,K.FAIRCHILD 

LIVIN' OUR LOVE SONG 
D. GERMAN ( J. M.CARROLL.G.MITCHELL,TGALLOWAY) 

FALL 
K. STEGALL (C.MILLS,S.LEMAIRE,S.MINOR) 

MEASURE OF A MAN 
J. STOVER (R.FOSTER,G.SAMPSON) 

JUST MIGHT HAVE HER RADIO ON 
L REYNOLDS,T.TOMLINSON (T.TOMLINSON,A.UNDERWOOD) 

FAMOUS IN A SMALL TOWN 
F.LIDOELL.M.WRACKE (M.LAMBERT.T.HOWARD) 

FIRECRACKER 
F. ROGERS (J.TURNER,S.CAMFRMCLAUGHLIN) 

ANOTHER SIDE OF YOU 
M.WRIGHT.B. ROWAN (C.CHAMBERLAIN,J.JOHNSON) 

I WANNA FEEL SOMETHING 
C. BEATHARD,K.BEARD,TADKINS (D.C.LEE,T.LANE) 

NOTHIN' BETTER TO DO 
D.HUFF (L.RIMES,D.SHEREMET,D.BROWN) 

Little Big Town 
,J.WESTBROOK) O EQUI- 

Jason Michael Carroll 
Co ARISTA NASHVIt. 

Clay Walker 
0 ASYLUM -CUM; 

Jack Ingram 
O BIG MACHIN. 

Trent Tomlinson 
OO LYRIC STREE 

Miranda Lambert 
O COLOn' 

Josh Turner 
O MCA NASHVII I 

Joe Nichols 
e UNIVERSAL SOU -- 

Trace Adkins. 
e CAPITOL NASHVILI' 

LeAnn Rimes 
O ASYLUM -CURB 

3 

4 

i 

6 

7 

6 

10 

11 

12 

13 

14 

14 

16 

17 
J 

18 

19 

Trio hits top 10 

k4 a career -best 

four weeks. In 

1001, onl f 

Kenny (hesney's 

current No.1 

moved tcp 10 as 

quickly. Rascal 

Flatts' "Still Feel 

Good" streets 

Sept. 25. 

Lq11 w Ño yz TITLE 
3o PRODUCER (SONGWRITER) 

e 
34 32 35 

I 37 39 

.0 40 

110 38 43 

Q 43 48 

36 41 

31 36 

35 37 

42 44 

41 45 

45 49 

42 39 42 

® 46 51 

44 44 48 

Singer's latest 

lighthearted 

title ponts and 

clicks its way to 

the top 20 with 

chart's test 

audience gain 

(up 3.4 million 

Impressions). 

Bang! Airplay at 

a chart -best 31 

new stations 

leads to a 40% 

audience 

increase and the 

biggest position 

jump within the 

top 40. 

59 

47 50 

i READY, SET, DON'T GO 
F.MOLLIN B.R.CYRUS,C.BEAT'ARO 

O53 

Artist s ñ`-, 
IMPRINT A. NUMBER i PROMOTION LABE -_ , it 

AS IF 
J.SHANKS S.EVAIJS,H.LINDSEY,J.SHAN(S) 

Sara Evans 

SUNDAY MORNING IN AMERICA 
J.STEELE ( K. ANDERSON,R.RUTHERFORD,J.STEELE) 

SHE AIN'T RIGHT 
D.JOHNSON (N.THRASHER,M.DULANEY,N.MOBLEY) 

LOST 
B.GALLIMORE,F.HLL (K.DIOGUARDI,M.ALLAN) 

YOU NEVER TAKE ME DANCING 
R.D.JACKS3N,T.TRITT (R.MARX) 

WAY BACK TEXAS 
D.GEHMAN,J.POLLARO (W.MOBLEVC.WISEMAN) 

THIS IS MY LIFE 
M.WRIGHT P.VASSAR (P.VASSAR.T.D000LAS) 

TANGLED UP 
J. STROUD,B.CURRINGTON (B.CURRINGTON,A.MAYO,C.LINOSEY) 

THE ONE IN THE MIDDLE 
J.SCAIFE (S.JOHNS,L.HUTTON.J.SELLERS) 

LAST TRAIN RUNNING 
WE 3 KINC-S.F.MYERS ( S. WILLIAMS ,W.BRANOT,B.BRANDT,F.J.MYERS) 

MEN BUY THE DRINKS (GIRLS CALL THE SHOTS) 
L.MILLER :A.SMI-H,A.UNDERW000) 

DAISY 
B.GALLIMORE (D TOLLIVER,A.3MITH,C WARRIX) 

THE MORE I DRINK 
B.ROWAN ( C.DUEOIS,D.TURNBULL,D.L.MURPHY) 

I'LL STAND BY YOU 
N.LYTHGOE,K.WARWICK.R.CURTIS (C.HYNDE,B.STEINBERG,T KELLY) 

WHAT DO YA THINK ABOUT THAT 
M.WRIGH- ,J.STEELE (B.JONES,A.SMITH) 

BAD FOR ME 
J.STOVER (S. AUSTIN.W.RAMBEAUX) 

Keith Anderson 
0 ARISTA NASH\ n 

Lee Brice 
O ASYUM -4( 

Faith Hill 
O WARNER BEOS 

Travis Trutt 

e CAEGCF 

Pal Green 
e P. 

Phil Vassar 
le UNIVERSAL SOUTH 

Billy Currington 
OMERSE 

Sarat Johns 
ID Ir,: 

Whiskey Falls 
O MIDAS /NEW RENOLUS i 

Steve Holy 
CO CL. 

Halfway To Hazard 
O MERC._ 

Blake Shelton 
O WARNER BIOS- \`, 

Carrie Undèrwood 
O FRERIANTL:. 

Montgomery Gent, \ 
ce COLUri 

Daniele Pecs 
O BIG MASIH':E 

51 56 

n52 59 

® 58 

32 48 53 

a) 55 

55 50 54 

49 

54 55 

56 60 

57 

60 

O 

Billy Ray Cyrus 
WALT oSNEY /Cos 

WATCHING AIRPLANES 
M.WRIGHT,G.ALLAN (J.BEAVERS,J. SINGLETON) 

FLIP -FLOP SUMMER 
B.CANNON,K.CHESNEY (B.JAMES) 

Gay Allan 
MCA ,IASHVII 

Kenny Chess,. 

BIKER CHICK 
J.FLOWEFS,J.D.MESSINA (K.ARCHER,M.T.BARNES) 

WHAT KINDA GONE 
S.HENDRICKS,C.CAGLE (C.CPMERON,O.DERG,C.DAVIS) 

GUITAR SLINGER 
M.KNOX 1B.DIPIERO.J.STONE,R.CLAWSON) 

HEAVEN, HEARTACHE AND THE POWER OF LOVE 
G.FUNOIS (C.MILLS,T.STILLER) 

YOU STILL OWN ME 
K.FOLLEEE,B.ALLEN (J.REID,N.GORDON.P000GLAS) 

DAYS OF THUNDER 
B.JAMES (B.JAMES,A.MAYO) 

THE STRONG ONE 
J. STROUD,C.BLACK (B.LUTHER,O.POITHRESS.C.JONES) 

NOWHERE THAN SOMEWHERE 
FLYNNVILLE TRAIN,D.BARRIK (C.WISEMAN,B.RODGERS) 

TATTOO ROSE 
F MYERS (J.RAMEY,C.DEGGES) 

TIL I WAS A DADDY TOO 
T.LAWRENCE,J.KING,F.ANDERSON (L.300NE,T.LAWRENCE,PNELSON) 

JOYRIDE 
J.HANSON,N.BROPHY (J.HANSON,N.EROPHYV.SHAW) 

O MON 

Jo Dee Mess', 
Ot 

Chrs Cagy 
CAPITOL NASE'. 

Cross n Dixc' 
O BFOKEV 5. 

Trisha Yearwood 
BB MACHINE 

Emerson Drive 
AGE /MIDAS /NEW (EVOLUTION 

Mark Wills 
O EQUITY 

Chid Black 
O EQUITY 

Flynnvlle Train 
O SHOW DOG NASHVILLE 

And.' Griggs 
O MONTAGE 

Tracy Lawrence 
O FOCKY COMFORT /C05 

Jennifer Hanson 
e UNIVEF SAL SOUTH 

31 

31 

33 

32 

35 

36 

39 

40 

41 

39 

43 

41 

59 

60 

yr H ITp R I_ I) I C,1rC) R 

ARTIST, 

COUNTRY 

DMA PROVIDED R? 

See chart legend for rules and explanations. Yellow indicates recently ested title, indicates New Release 

ChE rl Rank 

Never Wanted Nothing More RNA (80.5) 

These Are My People CURB (75.0) 

Because Of Mu MCA NASHVILLE (93.0) 

A Different World LYRIC STREET (76.7) 

I Need You CURB (95.4) 

Take Me There LYRIC STREET (86.8) 

Tough BROKEN BOW (88.3) 

Proud Of The House We Built ARISTA NASHVILLE (82.7) 

4 

6 

7 

8 

to 

11 

12 

ARTIST, lilie 'L AYE LE Scare) Chart Rom 

Everyday America MERCURY (78.9) 13 

Love Me If You Can SHOW DOG NASHVILLE (83.4) 14 

I Wonder BNA (84.8) 15 

II You're Reading This CURB (94.8) 16 

Free And Easy (Down The Road 1 Go) CAPITOL NASHVILLE (94.1)18 

How I Feel RCA (84.3) 19 

Online ARISTA NASHVILLE (89.5) 20 

Livin' Our Love Song AFIS "A NASHVILLE (88.6) 22 

Fall ASYLUM -CURB (90.3) 23 

Measure Of A Man BIG MACHINE (78.2) 24 

ARTIST/TiOe'LAB EL'(Sc ore ) 

Just Might Have Her Radio On IsRIC STREET (75.91 

Famous In A Small Town COLUMBIA (75.7) 

Firecracker MCA NASHVILLE (88.6) 

Another Side Of You UNIVERSAL SOUTH (91.5) 

Nothin' Better To Do ASYLUM -CADS (78.1; 

As It RCA (89.7) 

Tangled Up MERCURY (91.8) 

The More I Drink WARNER BROS. (81.3) 

Cnart Ran< 

25 

25 

27 

2B 

30 

31 

38 

43 

Don't miss another important 

R &R COUNTRY DAILY 

lJ P DAT P DA1 E 
it www.radioandrecords.com to sign up for your free daily 

oun ry aa o a as . 

RadiC)andRec,()IAds.C,Om 
HOT COUNTRY SONGS: 130 country stations are electronically monitored by Nielsen Broadcast Data 
Systems, 24 hours a jay. 7 days a week. Airpower awarded to songs appearing in the top 20 on both 
:he SOS Airplay anc Audience charts for the first Ame with increases in both detections and 
audience. it) 2007 Ni risen Business Media, Inc. All rights reserved. 

HITPREDICTOR: U) 2707, Promosquad and HítPredictor are trademarks of Think Fast LLC. 

ALL CHARTS: See Chart Legend for rules and explanations. 

BETWEEN THE BULLETS wjessen obi Iboard.co 

FOR CYRUS, TV THRILLS THE RADIO STAR 
Billy Ray Cyrus, enjoying renewed popularity 

from appearing on TV's "Hannah Montana" 

(starring daughter Miley Cyrus) and 'Danc- 
ing With the Stars" (see story, page 10). 

daims his highest career start on Hot Cours 

try Songs. "Ready, Set, Don't Go" scores Hot 

Shot Debut honors at No. 47, his first entry 

on this chart in more than three years. Cyrus' 

prior best bow was No. 51 in 1993 for Scme- 

body New." He last charted with "Face of 
God" for one week in February 2004. 

"Ready" hits radio as Cyrus' "Home at 

Last" charges onto Top Country Albums at No. 

3 and The Billboard 20) at No. 20 with sales of 
28,000. His weekly career high: 23 ?,000 copi.s 

sold of "Some Gave All' in the Christmas week 

of 1992. It led The Billboard 200 for 17 strain Lt 

weeks, a Nielsen SoundScan -era record. 

The biggest of Cy-us' 26 placements on 

Hot Country Songs remains his first, "Amy 

Breaky Heart," which went No. 1. Five others 

have reached the top _0. -Gary Toest 

Data for week of AUGUST 11, 2007 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 47 
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HO° LATIN SONGS: A panel of 101 stations (25 Latin pop, 12 tropical, 13 Latin rhythm. 49 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. ,ç 2007 Nielsen Business Media, Inc. 
A4 ìghts reseved TOP LATIN ALBUMS: See Charts Legend for rules and explanations. A 2007, Nielsen Business Media, Inc and Nielsen SoundScan, Inc. All rights reserved. 
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:. TITLE 
PRODUCER (SONGWRITER) 

Artist Se4Ç 

IMPRINT / PROMOTION LABEL Si 
14 DIMELO Enrique Iglesias 

1 S.GARRETTB.KINDE IGLESIAS. C.PAUCAR (S GARRETTB. HINDI .IGLESIAS.LGOMEZ ESCOLAR) IMERSCOPE /UNIVERSAL LATINO 10 WNS 

GREATEST 
GAINER 

OLVIDAME TU 
NOT LISTED (E PAZ) 

MI CORAZONCITO 
- SAI,-OS L SANTOS (A SANTOS) 

Duelo 
UNIVISION 

Aventura 
PREMIUM LATIN 

DE TI EXCLUSIVO 
NOT LISTED (H.PALENCIA CISNEROS) 

BASTA YA 
r:AT LISTED (NOT LISTED) 

NO TE VEO 

3 

La Arrolladora Banda El Limon 2 
DISA /EDIMONSA. 

Conjunto Primavera 
5 

FONOVISA 

Casa De Leones 4 
WARNER LATIN'. DJ BLASS (J.BORGES BONILLA, H .L.PADILLA,R.ORTIZ,J.MUNOZ,M.DE 

POR AMARTE ASI 
O. URBINA JR.,R.URBINA,R.AVITIA (E.REYES,A.MONTALBAN) 

A TI SI PUEDO DECIRTE 
NOT LISTED (J.SAN ROMAN) 

TE VOY A PERDER 
A. BAOUEIRO (L.GARCIA,A.BAOUEIRO) 

NO LLORES 
E. ESTEFAN JR.,GAITAN BROTHERS (G.ESTEFAN,E.ESTEFAN,JR.,R.GAI 

QUE ME DES TU CARINO 
J L.GUERRA (J.L.GUERRA) 

MIL HERIDAS 
A MACIAS (E.PAZ) 

ESO Y MAS 
SEBASTIAN (J.SEBASTIAN) 

OJALA 
M A.SOLIS (M.A.SOLIS) 

ELLA ME LEVANTO 

UN JUEGO 
I EROS DEL NORTE,O.VALDIVIA (R.GONZALEZ MORA) 

{ 22 20 
Y SI TE DIGO Y GAVIRIA,A.MUNERA EASTMAN (J.E.GAVIRIA) 

C) C) 17 11 
LAGRIMAS DEL CORAZON 

D ISTED (ESOSA) 

14 18 TODO CAMBIO 
TEMAS (M.DOMM,J.L.ORTEGA) 

16 5 
OJALA PUDIERA BORRARTE 
, LVERA (F.OLVERA) 

30 MALDITO AMOR 
ANDY ANDY (J.REMY NUNEZ) 

JESUS BAEZ) 

Alacranes Musical 
UNIV)SI O': 

El Chapo De Sinaloa 
RISA 

Alejandro Fernandez 
SONY BMG NORTE. 

Gloria Estefan 
TAN,A.GAITAN) BURGUNDY /SONY BMG NORI- 

Juan Luis Guerra Y 440 
EMI TELEVIo- 

Cuisillos 
MUSART / BALBO' 

Joan Sebastian 
MUSART /BALE 

Marco Antonio Solis 
FONOSI 

Daddy Yankee 
EL CARTEL /INTERSCUI 

Los Rieleros Del Norte 
FONOVI 

Fanny Lu 
UNIVERSAL LATO. 

Grupo Montez De Durango 
SIBS 

Camila 
SONY BMG NORTE 

Mana 
WARNER LATINA 

22 20 23 
THE WAY SHE MOVES 
A THIAM (F.G.ORTIZ TORRES,A.THIAM) 

YO TE QUIERO 
EL NASI,NESTY (J.L.MORERA LUNA,L.VEGUILLA MALAVE,V.MARTINEZ 

IMPACTO 
S STORCH (R.AYALA,S.STORCH) 

QUIEN 
I TORRES (R.ARJONA) 

Fic t 

26 22 

29 33 

28 29 

,E.F.PASILLA) 

2 

4 

9 

10 

2 

3 

6 

1 

15 

5 

17 

11 

11 

15 

Duelo's fifth 

entry on this 

chart becomes 

its biggest as 

song zooms on a 

65% audience 

increase and 

reaches No. 1 on 

Regional 

Mexican. 

The first single 

from "El 

Inntante" 

becomes 

Anthony's 32nd 

t Latin Songs 

leftry. 

Soundtrack 

debuts at N 

Top Latin 

Andy Andy 21 

EMI TELEVISA 

Zion Featuring Akon 
11 

BABY /CMG /SRC /UNIVERSAL MOTOWN 

Wisin & Yandel 
23 

WY /MACHETE 

Daddy Yankee Featuring Fergie 
EL CARTEL /INTERSCOPE 

Ricardo Arjona 
SONY BMG NORTE 

2 

25 

Reggaetón 

diva's sixth Hot 

Latin entry 

enjoys a 125% 

audience 

increase, moving 

to No. 14 on 

Latin Rhythm. 

TITLE w Sow 
á3 ¢ 3ó PRODUCER (SONGWRITER) 

26 21 17 

27 24 30 

28 27 32 

49 - 

O 38 40 

o 46 34 

® 41 42 

33 32 26 

Q 36 50 

35 33 24 

0 44 

D ESAil 1 

38 34 25 

O ® 
O 4$ 

45 27 

42 35 45 

43 39 37 

O 
45 31 - 

/Q 
43 46 

lil' 11:11 
48 37 44 

O ® 
O ® 

Artist 
IMPRINT / PROMOTION LAT- S-2? 

DAME UN BESO 
R.MUNOZ,R. MARTINEZ ( VALENTINO) 

LLORARAS 
LOS MAGNIFICOS (K.VAZOUEZ.J.NIEVES) 

LAGRIMAS DE SANGRE 
NOT LISTED (NOT LISTED) 

PAZ EN ESTE AMOR 
NOT LISTED (NOT LISTED) 

ME DUELE AMARTE 
K.CIBRIAN (T.LENNOX,S.CRUZ SANCHEZ) 

AYER LA VI 
NOT LISTED (W.O.LANDRON,M.RIVERA,E.LIND) 

UMBRELLA 
C.STEWART ( C. A. STEWART ,T.NASH.T.HARRELL,S.C.CARTER) 

LO MEJOR DE TU VIDA 
A.POSSE (A.A.BEIGBEDER CASAS.M.ALEJANDRO) 

Intocabe 
EMI TELE'. 

R.K.M. & Ken ' 

PINA /UNIVERSAL LAT 

Los Tigres Del Nor 
FONO'. 

Fidel Rued 
MACHI 

Re, 
SONY BMG N21 

Don Omar 
VI ) 

Rihanna Featuring Jay Z 
SRP /DEF JAM /III.I 

Alexandre 
EMI TELE ' 

NUESTRO AMOR ES ASI 
T. PINEIRO,MAGNATE (R.OLIVEIRA,A.OUILES) 

MIRAME 
NOT LISTED (B.DANZA) 

CHUY Y MAURICIO 
NOT LISTED (J. ONTIVEROS) 

Magnate 
VI /MACH[ 

Jenni River,) 
FOND, 

El Potro De SHILIL, 

MI GENTE 
NOT LISTED (J.PACHERO) 

TORRE DE BABEL David Bisbal 
K. SANTANDER,D.BETAN000RT (K.SANTANDER) VALE /UNIVERSAL LAIC. 

CUATRO MESES 
NOT LISTED (B.SANCHEZ MOTA) 

TU 
S. KRYS (JEREMIAS) 

BELLA TRAICION 
K. DIOGUARDI,M.ALLAN ( B. PEREGRIN, N.PEREGRIN,K.DIOGUARDI,M.ALLAN) 

CUANDO REGRESES 
NOT LISTED (NOT LISTED) 

PERDONAME EN SILENCIO Rey) 
J FLOREZ (R.BARBA) SONY BMG NO= 

EN QUE FALLAMOS Ivy Queen 
R. MERCENARIO (M.I.PESANTE) UNIVILn:.o 

MUEVELO Cruz Martinez Presenta Los Super Reye: 
NOT LISTED (NOT LISTED) WARNER LOTS. 

WHINE UP Kat Deluna Featuring Elephant Mar, 
REDONE (K.DELUNA, REDONE, J. SEWELL- ULEPIC.O.O'BRIAN,T.EDMOND) E. 

Banda Machos 
SONY BMG NO 

Jeremias 
UNIVERSAL LAID. 

Belinda 
EMI TELE', 

Patrulla 81 

EL NO ERES TU 
NOT LISTED (NOT LISTED) 

AHORA QUE TE VAS 
A AVILA (P.DOMINGUEZ VILLARRUBIA,J.L.VARGAS) 

POBRE CORAZON 
M.SANCHEZ (D.VELAZOUEZ) 

CONECTATE 
E. PEREZ (W.BRAZOBAN,J.FONSECA) 

Los Horoscopos De Durango 
Dr 

La 5A Estacion 
SONY BMG NC, 

Divino 
UNIVISp.'. 

Optimo 
SONY BMG NORTE 

7 

9 

27 

29 

27 

31 

32 

23 

34 

24 

36 

31 

43 

47 

26 

49 

50 

Top 
I_ll'IN ALBUMS,. 

ARTIST Title 
r3 3 r23.c Wó !TPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

01 MARC ANTHONY El Cantante (Soundtrack) 
AONY FMG NORTE 1'924 11O 981 

® 1 

2 1 t 

3 2 2 

4C21 
6 3 12 

0 5 7 

7 6 4 

9 8 

9 7 6 

® 11 10 

-1 8 3 

12 4 5 

13 2 9 © 
15 4 16 

16 13 15 

17 17 17 

18 18 19 

19 15 11 

20 16 13 

a46 46 4 

z3 51 

24 20 21 

O 24 26 

GRUPO MONTEZ DE DURANGO Agarrese 

DADDY YANKEE El Cartel: The Big Boss 
EL CARTE_ ERoAUPE 008937/1ßA (13.98) 

VARIOUSMMUS Wain Y Vandal Preaerten: Los Vaquons The Mid WC 
.SO 009208 /MACHETE (16.98) 

CAMILA Todo Cambio 
SONY BMG NORTE 78272 (14.98) 

AVENTURA K.O.B.: Live 
PREMIUM LATIN 20560 /SONY BMG NORTE (18.98 CD /DVD) C 

VICENTE FERNANDEZ Historia De Un Idolo 
DISCOS 605 07405 /SONY BMG NORTE (16.98) 

MARCO ANTONIO SOLIS La Mejor... Coleccion 
FONOVISA 353133/ÚG (10.98) 

ALEJANDRO FERNANDEZ Viento A Favor 
SONY BMG NORTE 10111 (16.98) 

RBD Celestial 
EMI TELEVISA 75852/VIRGIN (13.98) 

EL CHAPO DE SINALOA Te Va A Gustar 
DISA 724118 (12.98) 

CHRISTIAN CASTRO El Indomable 
UNIVERSAL LATINO 009199 (10.98) O+ 

ALACRANES MUSICAL Ahora Y Siempre 
,JNIVISION 311054/ÚG (12.98) 

JOSE LUIS PERALES Y Como Es El? ...Los Exitos 
DISCOS 605 10587/SONY BMG NORTE (14.98) O 
ZION The Perfect Melody 
EARV /CMG /SRC /UNIVERSAL MOTOWN 009029/UMRG (13.98) 

BANDA ARKANGEL R -15 La Historia De La Mera Mera 
ISCOS 605 10591'SONY BMG NORTE (16.98) 

LOS BUKIS / BRONCO / LOS TEMERARIOS B.B.T.3 
^'EOVISA 353269/5G (10.98) 

MANA Amar Es Combatir 
GARNER LATINA 63661 (18.98) OO 

DUELO En Las Manos De Un Angel 
0101510N 311056/ÚG (12.98) 

LOS BUKIS 30 Recuerdos Inolvidables 
'DNOVISA R3UG 110 9E) 

HECTOR LAVOE El Cantante: The Originals 
!: MUSICA (14.98) 

VARIOUS ARTISTS Bachata # 1's 

GREATEST 
GAINER 

MENUDO La Historia 
ISCOS 605 09631 /SONY BMG NORTE (14.98) O 

LUNY TUNES & TAINY Mas Flow: Los Benjamins 
'.145 FLOW 230013 /MACHETE (15.98) +Q 

DON OMAR King Of Kings 
N 6G06821MACHETE (15.981 

:61 
"ó 

ái 

1 

1 

4 

O 3 

2 

1 

3 

2 

1 

3 

4 

O 1 

14 

G 2 

13 

17 

2 1 

4 

12 

WW Y w ARTIST 
r3 Is3 3< 3ó It1PRIN & NUMBER, DISTRIBUTING LABEL (PRICE) 

Q 35 42 
LOS HUMILDES VS. LA MIGRA Los Humildes Vs. La Migra 
II LATINO 41593/BCI (6.98) 

Title 

27 23 18 

28 

30 

19 14 

34 39 

22 25 

GRAZEROS MUSICAL DE DURANGO Volvio El Dolor 
,A 721081 (11.98) 

VALENTIN ELIZALDE Mi Ultima Bohemia (En Vivo) 
NIVERSAL LATINO 009376 (13.98) 

JUAN LUIS GUERRA Y 440 La Llave De Mi Corazon 
TELEVISA88392 (14.98) 

SERGIO VEGA Dueno De Ti... Lo Mejor De El Shaka 
1IJY BMG NORTE 10261 (16.98 CD /DVD) +.r 

31 25 24 LOS TUCANES DE TIJUANA La Mejor... Coleccion De Condos 
lINSISION 311110/ÚG (10.98) 

36 66 m 
© 
® 

67 2 

41 44 

35 26 32 

36 

37 

39 

® 

29 30 

30 31 

MAZIZO MUSICAL Linea De Che: Loco Poni Y Muólos Batos Mas 
.. IS 

,l 311180/ÚG (5.98) 

PACE 
SETTER 

HECTOR LAVOE A Man And His Music 
EAIJIA 130144 EMLSICA l( R8) 

BRONCO / LOS BUKIS / LOS TEMERARIOS B.B.T. 2 
INOVISA 353103/ÚG (10.98) 

MARIANO BARBA En Vivo 
HREE SOUND 621 (13.98) 

A.8.O MANILA MPIGSBIIS KUMBIA KINGS Greatest Hits AUsev Versions 
EMI TELEVISA 90331 (13.98i 

VALENTIN ELIZALDE 
UNIVERSAL LATINO 006611 (9.98) C 

42 37 
TIERRA CALI Enamorado De Ti: Edition Especial 
VENEMUSIC 653210 /UNIVERSAL LATINO (13.98 CD /OVD) 

Vencedor 

c> Li' .s-3 

32 36 WISIN & YANDEL Pail Mundo 
MACHETE 561402 (15.98) O 

48 47 
JENNIFER LOPEZ Como Ama Una Mujer 
EPIC 78149/SONY BMG NORTE (18.98) 

45 48 
VARIOUS NDLSTS 30 Bachatas Pegatiòs: Lo Nuevo Y Lo Mejor 2007 
MOCK 8 ROLL 60201 /SONY BMG NORTE (13.98) 

42 27 20 
CONJUNTO PRIMAVERA Dejando Huella ...El Final 
FONOVISA 353258/UG (12.98) 

43 37 29 

44 31 41 

45 

21 46 

21 

10 

1 

47 

48 

49 

43 35 

39 27 

33 28 

28 23 

40 45 

MIGUEL BOSE 
TONER LATINA 699903 (18.98) 

Papito O 
LOS TERRIBLES DEL NORTE 30 Corridos: Historias Nortenas 

-.DOIE 1969 (9.98) 

CALLE 13 Residente O Visitante 
,IN0 BMG NORTE 03170 (16.98) 

IVY QUEEN 
INIVISION 31 t 140 /UG (13 98) 

AKWID 
O VISION 311183/UG (9.98) 

Sentimiento O 
Greatest Exitos 

LOS RIELEROS DEL NORTE Ven Y Dime 
,NOVISA 353191/ÚG (12.98) 

VARIOUS ARTISTS WY Records Presents: Los Vaqueros 
008010 /MACHETE (13.98) OD 

50 47 38 
JENNI RIVERA Mi Vida Loca 
E ONOVISA 353001/UG (12.98) 

26 

10 

13 

1 

20 

9 

32 

33 

10 

11 

7 

1 

34 

1 

1 

39 

20 

6 

26 

1 

4 

26 

11 

2 

2 

xi ARTIST Title 
K3 

3 
31, IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

GRUPO EXTERMINADOR Adicto A Ti 
FONOVISA 353030/UG (12.98) 

R.K.M. & KEN -Y Commemorative Edition 
PINA 008481 /UNIVERSAL LATINO (15.98 CD /DVS) O 
BRONCO: EL GIGANTE DE AMERICA Mas Broncos Que Nunca 
FONOVISA 353255/ÚG (12.98) 

MONCHY & ALEXANDRA Exitos 
J 8 N 50191 /SONY BMG NORTE (13.98) 

BRONCO / LOS BUKIS / LOS TEMERARIOS BBT 
FONOVISA 352772/ÚG (10.98) 

XTREME 
LA CALLE 340011/ÚG (13.98) 

ROBERTO CARLOS Grandes Exitos 
DISCOS 605 08204 /SONY BMG NORTE (14.98) 

GRUPO BRYNDIS Solo Pienso En Ti 
DISA 721017 (10.98) O+ 

51 38 33 

52 44 43 

© 1 
54 50 

56 

57 

54 

56 

49 

53 

69 

54 

40 

58 52 55 

59 53 56 

70 34 

61 57 59 

62 51 57 

63 55 52 

Haciendo Historia ( 

CASA DE LEONES Los Leones 
WARNER LATINA 232444 (15.98) 

BOSOMS MUSICAL OE Bnxr,O Lines De On La AIeP Mlgxr Y Mudas Ex4s Ma 
OISA 729316 (5.98) 

: LOS MEADOW DEL PANIO 0I11N#1BSE DE ADiEDO MMBFI Recio, htio AES Caalorez 
DISA 720982 (11.98) 

K-PAZ OE LA SBRVAIACRANES MUSICAL Encuentros Musicales 
UNIVISION 311155/UG (12.98) 

CUISILLOS 
';.'. MUSART 3893/BALBOA (12.98) 

Mil Heridas 

64 64 74 VARIOUS ARTISTS 30 Corridos: Muy Perrones 
FONOVISA 353170/UG (10.98) 

65 65 
_ tAANBUA001M PADS a LAM Paar ExsA Ae Dasde Modes. Jal. En Vivo 

DISA 721048 (11.98) 

68 60 65 LOS HURACANES DEL NORTE La Mejor... Coleccion 
UNIVISION 311097/UG (10.98) 

67 58 63 LOS CAMINANTES La Historia.. Lo Mas Chub, Chulo, Chulo 
SONY BMG NORTE 05302 112.98) - 

O 74 64 

69 68 67 

70 63 72 

71 71 71 

72 75 70 

® ® 

JOSE ALFREDO JIMENEZ Tesoros De Coleccion: 30 Grandes Canciones 
SONY BMG NORTE 06009 (10.90) 

ALACRANES MUSICAL 
DISA 729294 (5.98) 

Linea De Oro 

LOS CADETES DE LINARES Las Mas Canonas 
BCI LATINO 41260/BCI (6.98) 

R.K.M. & KEN -Y Masterpiece: Nuestra Obra Maestra E 
PINA 270183 /UNIVERSAL LATINS (15 98) 

LOS CUATES DE SINALOA Puro Sierreno Bravo 
SONY BMG NORTE 04734 (11.98) 

LOS HANCNESOaNORTE Woe DeOme Oslo De Chihuahua YMIChm Exits Mas 

UNIVISION 311096/UG (7.98) 

19 

4 

53 

11 

7 

13 

12 

3 

3 

34 

1 

28 

15 

24 

58 

17 

2 

55 

28 

33 

2 

13 

73 

74 59 61 
EL CHAPO DE SINALOA La Noche Perfecta 

22 
DISA 720802 (10.98) 

75 69 62 ANA GABRIEL Canciones De Amor 
52 

DISCOS 605 81085/SONY BMG NORTE (10.90) 

48 Go to www.billboard.biz for complete chart data Data for week of AUGUST 11, 2007 I CHARTS LEGEND on Page 52 
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LATIN AIRPLAY 

POP,. 
TITLE 

i ARTIST (IMPRINT / PROMOTION LABEL) 

DIMELO 
ENRIQUE IGLESIAS (INTERSCOPE /UNIVERSAI LATINO) 

2 TE VOY A PERDER 
ALEJANDRO FERNANDEZ (SONY BMG NORTE 

OJALA PUDIERA BORRARTE 
` 

3 
MANA (WARNER LATINA) O QUIEN 
RICARDO ARJONA (SONY BMG NORTE) 

5 
QUE ME DES TU CARINO 

111117-- JUAN LUIS GUERRA Y 440 (EMI TELEVISA) 

8 
ME MUERO 
LA 5A ESTACION (SONY BMG NORTE) 

SI NOS QUEDARA POCO TEMPO 
CHAYANNE (SONY BMG NORTE) 

4 
TODO CAMBIO 
CAMILA (SONY BMG NORTE) 

12 
ME DUELE AMARTE 
REIK (SONY 8MG NORTE) 

Q -; LO MEJOR DE TU VIDA 
- ALEXANDRE PIRES (EMI TELEVISA) 

1E 
TU 
JEREMIAS (UNIVERSAL LATINO) 

PERDONAME EN SILENCIO 
REYLI (SONY BMG NORTE) 

TORRE DE BABEL 1, 
` DAVID BISBAL (VALE /UNIVERSAL LATINO) 

BELLA TRAICION 
BELINDA (EMI TELEVISA) 

Y SI TE DIGO 
` 

1- 
FANNY LU (UNIVERSAL LATINO) 

R I-IYI'I-I IVI 

ï 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

MI CORAZONCITO 
AVENTURA (PREMIUM LATIN) 

NO TE VEO 
CASA OE LEONES (WARNER LATINA) 

YO TE QUIERO 
WISIN S YANDEL (WY /MACHETE) 

ELLA ME LEVANTO 
DADDY YANKEE (EL CARTEUINTERSCOPE 

LLORARAS 
R.K.M. 8 KEN -Y (PINA/UNIVERSAL LATINO 

THE WAY SHE MOVES 
ZION FEATURING AXON (BABY/CMG/SRC/UNIVERSAL MOTOWN) 

IMPACTO 
DADDY YANKEE FEATURING FERGIE (EL CARTEL/INTERSCOPE) 

NUESTRO AMOR ES ASI 
MAGNATE (VI /MACHETE) 

8 3 SIENTE EL BOOM 
. TITO EL BAMBINO' FEATURING RANDY (EMI TELEVISA) 

10 7 
IGUAL QUE AYER 
R.K.M. B KEN -Y (PINA/UNIVERSAL LATINO) 

4 
+ 7 AYER LA VI 

DON OMAR (VI /MACHETE) 

CONECTATE 
,1. 

í5 
OPTIMO (SONY BMG NORTE) 

EO 
ZUN DADA 
ZION (BABY /CMG /SRC /UNIVERSAL MOTOWN) 

29 
EN QUE FALLAMOS 

NV IVY QUEEN UNIVISION) 

g 30 
5 LETRAS 
ALEXIS 5 FIDO (SONY BMG NORTE) 

RECaK)\AI_ IVIEXICAN ., 

2 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL 

OLVIDAME TU 
DUELO ( UNIVISION) 

DE TI EXCLUSIVO 
LA ARROLLADORA BANDA EL LIMON (01E4/EDIMONSA) 

3 
POR AMARTE ASI 
ALACRANES MUSICAL ( UNIVISION) O 5 A TI SI PUEDO DECIRTE 
EL CHAPO DE SINALOA (RISA) 

4 
MIL HERIDAS 
CURSILLOS (MUSART /BALBOA) O 

10 
BASTA YA 
CONJUNTO PRIMAVERA ( FONOVISA) 

7 
2 

UN JUEGO 
LOS MELEROS DEL NORTE ( FONOVISA) 

a8 

6 

10 9 

11 11 

19 

ts 13 

14 18 

41) 21 

LAGRIMAS DEL CORAZON 
GRUPE MONTEZ DE DURANGO (RISA) 

ESO Y MAS 
JOAN SEBASTIAN (MUSART /BALBOA) 

DAME UN BESO 
INTOCABLE (EMI TELEVISA) 

LAGRIMAS DE SANGRE 
LOS TIGRES DEL NORTE (FONOVISA) 

PAZ EN ESTE AMOR 
FIDEL RUEDA (MACHETE) 

MIRAME 
JENNI RIVERA ( FONOVISA) 

CHUM Y MAURICIO 
EL POTRO DE SINALOA (MACHETE) 

CUATRO MESES 
BANDA MACHOS (SONY BMG NORTE) 

1 

See chart egend tor Hot Dance Ci. 
Sounder ran Inc All rights rese 

,v and Hot Danc3 Singles Sales nues and explamitons s 2007, Nielsen Business Media, Inc, and Nielsen 
HOT DANCE AIRPLAY: 7 dance station= art elx: crucally monitored by Nielsen Broadcast Data Systems. 

Sec rhart Inc and For urOS and exoenationS xi 2007, Nielsen Rosiness Medic. inn All rights reserved. 

1 

AUG 

0 I_ATIN ALBUNIS 
HO 

I)AT Nu CLUB PLAY 

u 

N' 
,,,,,t,-,,r, W TITLE 

- 
:.,,, 3 3ó ARTIST IMPRINT 8 NUMBER / PROMOTION LABEL 

3 8 
!WHINE UP !WHINE 

DERMA FEAT. ELEPHANT MAN EPIC 12037 

4 
STRANGER 
IILARY DUFF MOLLY WOOU PHJMO 

r >. 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL). 

CAMILA 
TODO CAMBIO (SONY BMG NORTE) 

MARCO ANTONIO SOLIS 
LA MEJOR... COLECCION (FONOVISA/UG) 

ALEJANDRO FERNANDEZ 
VIENTO A FAVOR (SONY BMG NORTE) 

RBD 
CELESTIAL (EMI TELEVISANIRGIN) 

i JOSE LUIS PERALES 
Y COMO ES EL? ...LOS EXITOS (DISCOS 605 /SONY BMG NORTE) 

MANA 
AMAR ES COMBATIR (WARNER LATINA) 

MENUDO 
LA HISTORIA (DISCOS 605 /SONY BMG NORTE) 

A.B. GUINTANILLA III PRESENTS KUMBIA KINGS 
GREATEST HITS ALBUM VERSIONS (EMI TELEVISA) 

JENNIFER LOPEZ 
COMO AMA UNA MUJER (EPIC /SONY BMG NORTE) 

MIGUEL BOSE 
PAPITO (WARNER LATINA) 

ROBERTO CARLOS 
GRANDES EXITOS (DISCOS 605 /SONY BMG NORTE) 

ANA GABRIEL 
CANCIONES OE AMOR (DISCOS 605 /SONY BMG NORTE) 

JULIETA VENEGAS 
LIMON Y SAL (SONY BMG NORTE) 

LA 5A ESTACION 
EL MUNDO SE EQUIVOCA (SONY BMG NORTE) 

KANY GARCIA 
CUALQUIER DIA (SONY BMG NORTE) 

2 8 
-STAND BACK 
;TEVIE NICKS REPRISE PROMO 

TITLE ;6 ARTIST IMPRINT NUMBER / PROMOTION LABEL 

" I CAN'T WAIT 
DIANNE WESLEY EIVISION X PROMO /GOSSIP 

c1 E 

7 7 
SOUND OF FREEDOM 
ROB SINCLAR YELLOW /SILVER LABEL PROMO/TOMMY BOY 

5 
DEFYING GRAVITY 
DINA MENZEL REPRISE PROMO /WARNER BROS. 

10 5 
LIKE THIS 
KELLY ROWLAND FEAT. EVE MUSIC WORLD PROMO /COLUMBIA 

9 
MAKES ME WONDER 
MAROON 5 A&M/OCTONE PROMO / INTERSCOPE 

9 9 
LOST AND FOUND 

12 

DELERIUM NETTWERK PROMO 

8 
TIME 
SPEAKERBOX FEAT. MICHELLE SNAPROW TRACKWORI6 PROMO 

8 11 
ROLLERCOASTER 
ERIKA JAYNE RM RECORDS PROMO 

7 SO FAR 
MIGUEL MIGO SALTED PROMO /OM 

3 
DON'T STOP THE MUSIC 
RIHANNA SRP /DEF JAM PROMO /UNIVERSAL 

6 10 
BECAUSE OF YOU 

NE -TO DEF JAM PROMO /IDJMG 

11 12 
MY DESTINY 
KIM ENGLISH NERVOUS 206E5 

6 
MY MAN 
AMUKA JVM PROMO 

2 
DO YOU KNOW? (THE PING PONG SC NG) 

à 

R I-IY 11 IVI 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

7 1 
DADDY YANKEE 
EL CARTEL: THE BIG BOSS (EL CARTEL/INTERSCOPE /IGA) 

3 2 

17 
8 

4 

5 

9 

7 

9 6 

10 8 

11 10 

12 11 

13 12 

14 13 

05 15 

VARIOUS ARTISTS 
(WY /MACHETE) Y YAM PRESBITAN: LOS VAQUEROS THVIDYAID MBCB ErWiMACETE) 

ZION 
THE PERFECT MELODY (BABY /CMG/SRC /UNIVERSAL MOTOWNNMRG) 

LUNY TUNES & TAINT 
MAS FLOW: LOS BENJAMINS (MAS FLOW /MACHETE) 

DON OMAR 
KING OF KINGS (VI /MACHETE) 

ENRIQUE IGLESIAS UNIVERSAL LATINO PROMO / INTERSCOPE 

LIVE, LUV, DANCE 
RON PERKOV ARPEE PROMO 

STEP INTO THE LIGHT 
DARREN HAYES POWDERED SUGAR RECORDS PROMO 

Itt) 26 3 
DEEP INTO YOUR SOUL 
FRISCIA A LAMBOY NERVOUS PROMO 

20 14 10 

15 

25 7 

Cit28 4 

37 2 

WISIN & YANDEL 
PA'L MUNDO (MACHETE) 

CALLE 13 
RESIDENTE 0 VISITANTE (SONY SMG NORTE) 

IVY QUEEN 
SENTIMIENTO (UNIVISION /UG) 

AKWID 
GREATEST EXITOS (UNIVISION /UG) 

VARIOUS ARTISTS 
WY RECORDS PRESENTS: LOS VAQUEROS (WY /MACHETE) 

R.K.M. & KEN -Y 
COMMEMORATIVE EDITION (PINA /UNIVERSAL LATINO) 

CASA DE LEONES 
LOS LEONES (WARNER LATINA) 

30 

UMBRELLA 
RIHANNA FEATURING JAY -Z ERP /DEF JAM PROMO /IDJMG 

RAPTURE 2007 
110 MADE PROMO 

00H LA LISHIOUS 
JAY MEN MARIAN PROMO 

OUTTA MY MIND 
OHSHA KAI ACT 2 PROMO!MUSIC PLANT 

POWER 
PICK 

MAKE IT LAST 
DAVE AUBE FEAT. JESSICA SUTTA AUDACIOUS PROMO I 

BE FREE 
JASON ANTONE CHICKIE PROMO /MUSIC PLANT 

31 23 

I 3ó 

a6 

42 

111- 

111) 
22 

1_ 

B 

SHE'S MADONNA 
ROBBIE WILLIAMS WITH PET SHOP BOYS VIRGIN PROMO 

FIND A NEW WAY 
YOUNG LOVE ISLAND PROMO /IDJMG 

I JUST DIED IN YOUR ARMS TONIGHT 
LEANA SWEDISH DIVA PROMO 

NEVER AGAIN 
KELLY CLARKSON RCA PROMO /RMG 

LIKE A BOY 
CIARA LAFACE PROMO /ZOMBA 

GIVE ME DANGER 
DANGEROUS MUSE SIRE PROMO/WARNER BROS. 

THNKS FR TH MMRS 
FALL OUT BOY FILLED BY FAMEN /ISLAND PROMO,IDJMG 

ACTIVATE MY BODY 
PERRY TWINS FEATURING JANIA PERRY TWINS PROMO 

POWER OF ATTRACTION 
NATALIA :,LEASHED PROMO 

JACK'S SUITE 
HANS ZIMMER WALT DISNEY PROMO 

EVERYBODY DANCE (CLAP YOUR HANDS) 
DEBORAH COO DECO PROMO 

CAN'T KEEP IT A SECRET 
JACINTA CHUNK. 9007 /MUSIC PLANT 

43 

45 

4I5 

47 

48 

49 

BOOM BOOM... REMIXED 
PAUL LEKAKIS RVL PROMC 

LOVE VIBRATIONS 
BARBARA TUCKER B STAR MUSIC GROUP PROMO 

STAY 
SIMPLY RED SIMPLYRED.CJM PROMO 

33 114. 
4 IN THE MORNING 
GWEN STEFANI INTERSCOPE PROMO 

29 L3 
ALL GOOD THINGS (COME TO AN END) 
NELLY FURTA00 MOSLEY PROMO /GEFFEN 

44 i 

32 1 

34 -4 

45 ? 

4E 3 

OVER IT 
TIFFANY AFFAIR REPRISE PROMO 

QUE LLOREN 
IVY QUEEN UNIVISION PROMO 

ALL AROUND THE WORLD 
LIONEL RICHIE ISLAND PROMO /IDJMG 

FATE OR FAITH 
ROR -SHAK TWISTED PROMO /KOCH 

YOU WONT EVER LEAVE (EDDIE BAEZ MIX) 
TAFURI SWIRL °ROMO 

be 
L YOU'RE THE ONE 

ONO MINDTRAR PROMO /ASTRALWERKS 

48,` HERE WITH YOU 
f ROBBIE RUSSELL ADEVA PROMO 

R.K.M. & KEN -Y 
MASTERPIECE: NUESTRA OBRA MAESTRA (PINA/UNIVERSAL LATINO) 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LAPEL 

1 1 2 
THE CHEMICAL BROTHERS 
MENE1HMOM FREESTYLE BIST94158/SIWlih 

2 2 

3 

7 

4 

5 

9 3E 

8 

9 10 1G 

DADDY YANKEE 
BARRIO FINO: EN DIRECTO (EL CARTEL/INTERSCOPE/IGA) 

KINTO SOL 
LOS HIJOS DEL MAIZ (UNIVISION /UG) 

REGIONAL IVII_\ICA\ 

SW 
TITLE 
ARTIST (IMPRINT PROMOTION LABEL) 

1 GRUPO MONTEZ DE DURANGO 
AGARRESE (RISA) 

3 
JUSTICE 
CROSS ED BANGER /VICE 24892 /ATLANTIC 

TIESTO 16 
ELEMENTS OF LIFE MAGIC MUZIK 1515 /ULTRA 

91 
IMOGEN HEAP 
SPEAK FOR YOURSELF RCA VICTOR 72532 

6° GNARLS BARKLEY 
ST. ELSEWHERE DOWNTOWN 70003 / ATLANTIC.1 

BJORK 
12 

VOLTA ELEKTRA/ATLANTIC 135868 /AGO 

10 6 3 

VICENTE FERNANDEZ 
HISTORIA OE UN IDOLO (DISCOS 605 /SONY BMG NORTE) 

3 EL CHAPO DE SINALOA 
TE VA A GUSTAR (DISA) 

12 RE-ENTRY. 

11 E 

4 , CHRISTIAN CASTRO 
EL INDOMABLE (UNIVERSAL LATINO) 

6 
ALACRANES MUSICAL 
AHORA Y SIEMPRE (UNIVISION /UG) 

6 , BANDA ARKANGEL R -15 
LA HISTORIA DE LA MERA MERA (DISCOS 605 /SONY BMG NORM) 

LOS BUKIS / BRONCO / LOS TEMERARIOS 
B.B.T.3 (FONOVISA/UG) 

8 
DUELO 
EN LAS MAROS DE UN ANGEL (UNIVISION /UG) 

8 8 
LOS BUKIS 
30 RECUERDOS INOLVIDABLES (FONOVISA/UG) 

mai{ 
1 

LOS HUMILDES VS. LA MIGRA f LOS HUMILDES VS. LA MIGRA (BUI LATINO /BCI) 

11 t2 BRAZEROS MUSICAL DE DURANGO 
VOLVIO EL DOLOR (DISA) 

12 11) 
VALENTIN ELIZALDE 
MI ULTIMA BOHEMIA (EN VIVO) (UNIVERSAL LATINO) 

SERGIO VEGA 
DUERO DE Ti... LO MEJOR DE EL SHAKA (SONY BMG NORTE, 

LOS TUCANES DE TIJUANA 
LA MEJOR... COLECCION OE CORRIDOS (UNIVISION /UG) 

MAZIZO MUSICAL 
LINEA DE ORO: LOCO POR TI Y MUCHOS BOROS MAS (UNMSIONNG) 

13 11 

14 13 

20 

Ca.a for week of AUGUST 11, 2007 For chart reprints call 646.654.4633 

16 13 

THE COUNTDOWN SINGERS 
FOREVER DISCO RAMC ,/ SPECPL PRODUCTS 57379181)AC/ 

LCD SOUNDSYSTEM 
SOUND OF SILVER DFA 85114 /CAPITOL 

JOHNNY BUDZ & CATO K 
ULTRA. WEEKEND 3 ULTRA -.532 

JOHNNY VICIOUS 
140mna PMSBNS: TIRADE ANIMAS 21MW:DARE 90771YNRr," 

DEPECHE MODE 
RIE NST N OBBME MOMRADIE I SPEAURJRN4456M /REM L± 
VARIOUS ARTISTS 
FOREVER FREESTYLE RAZOR & TIE 89147 

DIGITALISM 
IDEALISM ASTRALWERKS 09240 

DAFT PUNK 
MUSIQUE VOL. 1: 1993 -2006 VIRGIN 58405 

S . TITLE ; ARTIST IMPRINT B NUMEER / PROMOTION LABEL 

MAKES ME WONDER 
MAROON 5 A &MOCTONE/INTERSCOPE 

UMBRELLA 
RIHANNA FEATURING JAY -Z SRP /DEF JAM /IDJMG 2 1 11 

3 3 15 

4 3 

PUT 'EM UP 
FOUR ROBBINS 

STRANGER 
HILARY DUFF HOLLYWOOD 

FEELS LIKE HOME 
MECK FEATUR NG DINO YOSHITOSHI /DEEP DISH 

WHINE UP 
KAT DELUNA FEATURING ELEPHANT MAN EPIC 

11111,4 FEEL TOGETHER 
,. BEN MACKLIN FEATURING TIGER LILY NERVOUS 

WHITE LIES 
PAUL VAN DYK FEATURING JESSICA SUTTA MUTE 

`' LOVE IS GONE 
DAVID GUETTA FEATURING CHRIS WILLIS PERFECTO /ULTRA 

X10 9 0 
NEVER AGAIN 
KELLY CLARKSON RCA /F MG 

& 13 91 MADONNA 
CONFESSIONS ON A DANCE FLOOR WARNER BROS. 49460 

B 15 11 
JOHNNY VICIOLS 
THRIVEMIx I IIISENTS' DANCE ANREMS 'VWANCE90761V11M'E 

ARMIN VAN BUUREN 
.. A STATE OF TRANCE 2007 JLTHA 1545 

RABBIT IN THE MOON 
DECADE SOUTHBEAT 90131 

VARIOUS ARTISTS 
ULTRA. 10 ULTRA 1553 

SOUNDTRACK 
THE DEVIL WEARS PRADA FOX 44383 /WARNER BROS 

KNIFE 
SILENT SHOUT RABID /BRLLE 9326` /MUTED+ 

VARIOUS ARTISTS 
AFTERHOURS: IBIZA GLOEAL UNDERGROUND 4 

19 

20 

12 

18 

3 

6 

'3 

2 

123 21 3 

24 23 77 

RAVIN 126 u 2 5 
BUDDHA BAR IX GEORGE V 22990 

ULRICH SCHNAUSS 
GOODBYE DOMINO 149 

THE RIDDLER & TREVOR SIMPSON 
ULTRA.DANCE 08 ULTRA - 485 

111111.101111.11.1111111111111. 

Go to www-billbtoard riz for complete chart data 49 

30 

10 

THE WORLD IS MINE 
DAVID GUETTA FEATURING JD DAVIS PERFECTO/ULTRA 

STOP ME 
MARK RONSON FEAT DANES MERRNIFAfH31 AüKOAICARMG 

CRY FOR YOU 
SEPTEMBER ROBBINS 

LIKE A BOY 
CIARA LAFACE/ZOMBA 

DONT STOP THE MUSIC 
RIHANNA SIP/DEF JAM/IDJMG 

WORLD, HOLD ON (CHILDREN OF THE SKY) 
ROB SINCLAR YELLOW /SILVER LABEUTOMMY BOY 

SOUND OF FREEDOM 
BOB SINCLAR YELLOW/SILVER LABEL/TOMMY BOY 

CARRY ME AWAY 
CHRIS LAKE FEATURING EMMA HEWITT RISING 

SORRY 
KASKADE ULTRA 

DYOUNG FOLKS 
PMI BARI NN JOIN RAT. 1/C1BM BBBRAM 

25-2 

1? 10 it 21 12 

14 1.0 8 

Ilk2Ç 7. 

ROLLERCOASTER 
ERIKA JAYNE RM RECORDS 

BECAUSE OF YOU 
NE -YO DEF .AM /IDJMG 

GLAMOROUS 
FERGIE FEAT. LUDACRIS WILL.LAM /A &M /INTERSCOPE 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTR00 MOSLEY /GEFFEN 

I THINK I'M FALLING IN LOVE 
LUCAS PRAIA ULTRA 

www.americanradiohistory.com

www.americanradiohistory.com


EURO 
I11cRX'i1 

SoundScan 
International 

DIGITAL TRACIOS 

HS ot the World Is comp!led et Bi;lboard/London. RE=Re-Entry 

AUG 
11 

JAPAN 

ÑW 3 (SOUNOSCAN JAPAN) 

NEW 
PEACH/HEART (CD/DVD) 
Al OOTSUKA AVEX TRAX 

JULY 21. 2007 

2 NEW 
NETTAIYA 
RIP SLYME WARNER 

3 NEW 
PEACH /HEART 
Al OOTSUKA AVER TRAX 

4 NEW 
SHINE AND ETERNITY 
KAZUYA YOSHII TOSHIBA'EMI 

7 13 

8 NEW 

GLITTER /FATED (CD +DVD) 
AYUMI HAMASAKI AVER TRAX 

LINK 
PORNOGRAFFITTI SONY 

IKENAI TAIYO 
ORANGE RANGE SONY 

ON -NA NI SACHI ARE (FIRST LTD VERSION A) 
MORNING MUSLIME ZETIMA 

9 'NEW 
FLY AWAY (FIRST LTD VERSION) 
SEAMO ZETIMA 

10 9 AI UTA 
GREEEEN UNIVERSAL 

FRANCE 1 
SINGLES 

1 1 

2 

3 4 

(SNEP /IFOP/TITE -LIVE) 

DOUBLE JE 
CHRISTOPHE WILLEM VOGUE 

RELAX TAKE IT EASY 
MIKA CASABLANCA /ISLAND 

GARCON 
KOXIE AZ 

JULY 31, 2007 

4 3 
LOVE IS GONE 
DAVID GUETTA A CHRIS WILLIS VIRGIN 

5 NEW 
4 MOTS SUR UN PIANO 
PATRICK FIORI /JEAN -JACQUES GOLDMAN RCA 

6 VIEW UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

7 5 

8 6 

9 9 

10 

DE TEMPS EN TEMPS 
GREGORY LEMARCHAL MERCURY 

ON A CHANGE 
LES DEESSES M6 INTERACTIONS 

CEST DANS LA JOIE 
MOKOBE EPIC 

LOLA 
SUPERBUS MERCURY 

2 

3 

4 

2 

6 

3 

5 

6 9 

12 

8 4 

9 8 

10 10 

(FIMI /NIELSEN) JULY 30.2/07 

VASCO EXTENDED PLAY 
VASCO ROSSI CAPITOL 

THE SINGLES COLLECTION TOUR EDITION 
VASCO ROSSI CAPITOL 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

E RAFFAELLA E' MIA 
TIZIANO FERRO CAPITOL 

WHEN YOU'RE GONE 
AVRIL LAVIGNE RCA 

HEART-SHAPED GLASSES 
MARILYN MANSON INTERSCOPE 

NIENTE DA PERDERE 
SIMONE UNIVERSAL 

RELAX TAKE IT EASY 
MIKA CASABLANCA /ISLAND 

BEAUTIFUL LIAR 
BEYONCE A SHAKIHA COLUMBIA 

CANOS 
VEROENA BLACKOUT 

SWI I /_I_REAND + 
SINGLES 

(MEDIA CONTROL) 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

HOT SUMMER 
MONROSE WARNER 

RELAX TAKE IT EASY 
MIKA CASABLANCA /ISLAND 

DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS INTERSCOPE 

VAYAMOS COMPANEROS 
MARQUESS WARNER 

JULY 31, 2007 

PRINCE 
PLANET EARTH COLUMBIA 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA /ISLAND 

BON JOVI 
LOST HIGHWAY ISLAND 

RIHANNA 
GOOD GIRL GONE BAD SRP0DEF JAM 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS 

IJNIT ® KINGI)OM; 

3 

4 1 

5 

(THE OFFICIAL UK CHARTS CO.) 

THE WAY I ARE 
TIMBERLAND FT. KERI HILSON INTERSCOPI 

FOUNDATIONS 
KATE NASH FICTION / POLYDOR 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

JULY 29. 211117 

BIG GIRLS DON'T CRY 
FERGIE WILL. I. AM /A &M /INTERSCOPE 

DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS INTERSCOPE 

WORRIED ABOUT RAY 
HOOSIERS RCA 

WHEN YOU'RE GONE 
AVRIL LAVIGNE RCA 

SONG 4 MUTYA (OUT OF CONTROL) 
GROOVE ARMADA COLUMBIA 

BIG GIRL (YOU ARE BEAUTIFUL) 
' I.'JKA CASABLANCA /ISLAND 

t0 NEW 
AUTUMNSONG 
MANIC STREET PREACHERS COLUMBIA 

AT. 

AUSTRALIA 
SINGLES 

S3 (ARIA) 

BIG GIRLS DON'T CRY 
FERGIE A &M 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

JULY 29 2007 

DESTINATION CALABRIA 
ALEX GAUDINO FT. CRYSTAL WATERS MINISTRY OF SOUND 

DANCE FLOOR ANTHEM 
GOOD CHARLOTTE EPIC /DAYLIGHT 

DEAR MR. PRESIDENT 
PINK LAFACE /ZOMBA 

LOVE TODAY 
MIKA CASABLANCA /ISLAND 

THNKS FR TH MMRS 
FALL OUT BOY MERCURY 

CANDYMAN 
CHRISTINA AGUILERA RCA 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

DON'T MATTER 
AKON KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 

á3 (PROMUSICAE/MEDEA) 

2 

1 

6 

7 

THE SHOW MUST GO ON 
INNOCENCE BLANCO Y NEGRO 

AUGUST 1 21107 

EL CEMENTRIO DE MIS SUENOS 
FANGORIA O.R.O. 

HOT SUMMER NIGHT (OH LA LA LA) 
DAVID TAVARE FT. 2EIVISSA BLANCO Y NEGRO 

MISS SANCHEZ REMIXES 
MARTA SANCHEZ UNIVERSAL 

LOS RAPEROS NUNCA NUEREN 
SHOTTA BOA 

NO ESTAS CURADA 
NANCYS RUBIAS D.R.O. 

DO IT AGAIN 
THE CHEMICAL BROTHERS VIRGIN 

8 GUARDAME UN SECRETO 
COOPER ELEPHANT 

XTREME REMIXES 9 NEW 
XTREME BIG MOON 

10 11 
AL FINAL DE LA PALMERA 
RAFA GONZALEZ -SERNA UNIVERSAL 

FINLAND 
SINGLES 

1 

2 NEW 

3 6 

53 (YLE) AUGUST 1 7007 

TYTOT TYKKAA 
TEA EMI 

(I WANNA SEE YOU) PUSH IT 
SEAN PAUL FT. PRETTY RICKY WARNER 

KUMMITUSJUNA 
KOTITEOLLISUUS MEGAMANIA/JOHANNA KUSTANNUS 

DANCING LASHA TUMBA( 
VERKA SERDUCHKA CD LAND 

VAYAMOS COMPANEROS 
MARQUESS WARNER 

ALBUMS 
1 i 

2 

3 3 

4 5 

5 4 

ARI KOIVUNEN 
FUEL FOR THE FIRE EPIC 

KRISTIAN MEURMAN 
ENSIASKELEET RCA 

IRINA 
LIIBA LAABA CAPITOL 

JOHANNA KURKELA 
MARMORITAIVAS WARNER 

PAULINA RUBIO 
ANANDA UNIVERSAL 

50 Go to www.billboard.biz for complete chart data 

TM 

GERMANY 

3 á3 (MEDIA CONTROL) 

1 . YOU CAN GET IT 
MARK MEDLOCK/DIETER BOHLEN COLUMBIA 

JULY 31, 2007 

2 HOT SUMMER 
MONROSE WARNER 

3 4 
UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

4 6 VOM SELBEN STERN 
ICH + ICH POLYDOR 

5 VAYAMOS COMPANEROS 
MARQUESS WARNER 

6 3 
PRISON BREAK ANTHEM 
AZAD URBAN 

7 BIG GIRLS DON'T CRY 
FERGIE WILL.I.AM /A &M /INTERSCOPE 

8 I. THE WAY I ARE 
TIMBERLAND FT. KERI HILSON INTERSCOPE 

DEAR MR. PRESIDENT 
PINK LAFACE / ZOMBA 

9 

to 12 
EIN STERN (DER DEINEN NAMEN TRAGT) 
D.J OETZI /NIK P POLYDOR 

CANADA CI 
BILLBOARD CANADIAN HOT 100 

3 
1 25 

2 

3 2 

4 3 

5 4 

6 5 

7 6 

8 7 

9 8 

11 

(NIELSEN BOS /SOUNDSCAN( 

BEAUTIFUL GIRLS 
SEAN KINGSTON BELUGA HEIGHTS /EPIC SONY BMG 

AUGUST 11, 2007 

HEY THERE DELILAH 
PLAIN WHITE T'S FEARLESS HOLLYWOOD/UNIVERSAL 

BIG GIRLS DON'T CRY 
FERGIE WILLI.AM/A&M, INTERSCOPE /UNIVERSAL 

THE WAY I ARE 
11MBMAND FT. KERI HILSON MOSLEY/BLACKSTONEAMERSCOP6UNNERSAL 

UMBRELLA 
RIHANNA FT. JAY -2 SRP /DEF JAM /UNIVERSAL 

MAKES ME WONDER 
MAROON 5 A &M /OCTONE'UNIVERSAL 

SHUT UP AND DRIVE 
RIHANNA SRP /DEF JAM /UNIVERSAL 

BEFORE HE CHEATS 
CARRIE UNDERWOOD ARISTA /ARISTA NASHVILLE /SONY AMC 

PARALYZER 
FINGER ELEVEN WIND -UP 

REHAB 
AMY WINEHOUSE ISLAND /UNIVERSAL 

IuIhAICO 
F 

2 

3 

4 

á3 (BIMSA) 

ALEJANDRO FERNANDEZ 
VIENTO A FAVOR SONY AMU 

r 

3 

5 J 

6 NEW 

7 5' 

8 

9 11 

JULY 30. 2007 

MIGUEL BOSE 
PAPITO WARNER 

CAMILA 
TODO CAMBIO SONY BMG 

LOLA 
ERASE UNA VEZ EMI TELEVISA 

PORTER 
ATEMAHAWKE UNIVERSAL 

INTERPOL 
OUR LOVE TO ADMIRE PARLOPHONE 

TIMBIRICHE 
25 ANOS UNIVISION 

VARIOUS ARTISTS 
INSTANT KARMA: AMNESTY SAVE DARFUR WARNER 

AVRIL LAVIGNE 
THE BEST DAMN THING RCA 

10 8 ALEKS SYNTEK 
LECCION DE VUELO EMI 

ALBUMS 

3 á 3 )ZWI.ZEK PRODUCENTOW AUDIO VIDEO) 

VARIOUS ARTISTS 
1 2 

RMF FM NAJLEPSZA MUZYKA POD SLONCEM POMATON 

JULY 27, 2007 

2 1 

3 3 

4 4 

5 5 

6 

7 13 

8 8 

9 

VARIOUS ARTISTS 
THE BEST DISCO... EVERT EMI 

KOMBII 
SLAD IZABELIN 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

VARIOUS ARTISTS 
RMF FM NAJLEPSZA MUZYKA PO POLSKU IZABELIN 

RIHANNA 
GOOD GIRL GONE BAD SRP'DEF JAM 

VARIOUS ARTISTS 
BRAVO HITS LATO 2007 MAGIC RECORDS 

VARIOUS ARTISTS 
RADIO ZET SILO MUZYKI - PRZEBOJE NA LATO MAGIC 

ANNA MARIA JOPEK 
ID IZABELIN 

VARIOUS ARTISTS 
ESKA HITY NA CZASIE 10 MAGIC 

I NIELSEN SOUNDSCAN INTERNATIONAL) MONTH VX. 2007 

I FOUNDATIONS 
KATE NASH FICTION /POLYDOR 

THE WAY I ARE 
TIMBALAND FT. KERI HILSON MOSLEM /BLACKGROUND /INTERSCOPE 

BIG GIRLS DON'T CRY 
FERGIE WILL.I.AM /A &M /INTERSCOPE 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

5 - DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS UNIVERSAL LATINO /INTERSCOPE 

6 h WHEN YOU'RE GONE 
AVRIL LAVIGNE RCA 

7 8 WORRIED ABOUT RAY 
THE HOOSIERS RCA 

8 7 
HOT SUMMER (RADIO EDIT) 
MONROSE STARWATCH /WARNER 

9 0 RELAX, TAKE IT EASY 
MIKA CASABLANCA/ISLAND 

10 JEW 
UMBRELLA (ALBUM VERSION) 
RIHANNA FT JAY -2 SRP /DEF JAM 

11 4 
LOVESTONED /I THINK SHE KNOWS 
JUSTIN TIMBERLAKE JIVE / ZOMBA 

12 20 BIG GIRL (YOU ARE BEAUTIFUL) 
MIKA CASABLANCA /ISLAND 

13 11 
VOM SELBEN STERN 
ICH + ICH POLYDOR 

14 2 
VAYAMOS COMPANEROS (RADIO EDIT) 
MARQUESS STARWATCH /WARNER 

15 6 
SAY IT RIGHT 
NELLY FURTA00 MOSLEY /GEFFEN 

16 NEW 
DREAM CATCH ME 
NEWTON FAULKNER UGLY TRUTH 

17 RE 
AMOR GITANO 
DEYONCE MUSIC WORLD /COLUMBIA 

18 9 
OH MY GOD 
MARK RONSON FT. LILY ALLEN ALLIDO'COLUMBIA 

19 PdEW 
SHUT UP AND DRIVE 
RIHANNA SRP /DEF JAM 

20 8 WHAT I'VE DONE (ALBUM VERSION) 
LINKIN PARK MACHINE SHOP /WARNER BROS. 

WALLON IA 
W 

1 

23 (ULTRATOP'GFK) 

RELAX TAKE IT EASY 
MIKA CASABLANCA ISLAND 

1 

AUGUST 1 200 

2 2 DOUBLE JE 
CHRISTOPHE WILLEM VOGUE 

3 

4 

3 

4 

6 

DE TEMPS EN TEMPS 
GREGORY LEMARCHAL MERCURY 

UMBRELLA 
RIHANNA FT. JAY -2 SRP /DEF JAM 

ON S'ATTACHE 
CHRISTOPHE MAE WARNER 

ALBUMS 
1 1 

2 2 

3 5 

4 3 

5 4 

GREGORY LEMARCHAL 
LA VOIX DUN ANGE MERCURY 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA /ISLAND 

FATAL BAZOOKA 
TAS VB UP 

CHRISTOPHE MAE 
MON PARADIS WARNER 

FRANCIS CABREL 
L'ESSENTIEL 1977 -2007 COLUMBIA 

HUNGARY 
SINGLES 

3 
-w 

(MAHASZ) JULY 27. 2007 

1 MINDEN MOST KERDODIK EL 
AKOS FEHER SOLYOM 

2 NEW WEI GONNA FEEL IT 
CHRIS LAWYER A THOMY 

3 NEW 
VALAHOL 
LETRAY AKOS & ZSEDENYI ADRIENN MAGNEOTON 

4 NEW 
HAROM AZ EGYBEN 
TORRES DAM ES A VENI STYX SONY BMG 

E NEW 
HIDD EL! 
EROS VS. SPIGIBOY DANCEMIX/CLS 

ALBUMS 
BERECZKI ZOLTAN & SZINETAR DORA 
MUSICAL DUETT EMI 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

BON JOVI 
LOST HIGHWAY ISLAND 

VARADI ROMA CAFE 
ISTEN HOZOTT A CSALABAN SONY MG 

VARNUS XAVER 
FROM RAVEL TO VANGELIS SONY BMG 

Data for week of AUGUST 11, 2007 CHARTS LEGEND on Page 52 
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EUROCHARTS 

SINGLE SALES 

EUROCHARTS ARE COMPILED BY BILLBOALCI FROM THE NATIONAL SINGLES ANO 

ALBUM SALES CHARTS OF 20 EUROPEAN /OUNTRIES. AUGUST 1, 2007 

1 
UMBRELLA 
RIHANNA FT. JAY -Z SRPIDEF JAM 

RELAX TAKE IT EASY 
MIKA CASABLANCA /ISLAND 

THE WAY I ARE 
TIMBERLAND FT. KERI HILSON INTERSCOPE 

BIG GIRLS DON'T CRY 
FERGIE WILL I.AM /A &M /INTERSCOPE 

DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS INTERSCOPE 

DOUBLE JE 
CHRISTOPHE WILLEM VOGUE 

YOU CAN GET IT 
MARK MEDLOCK /DIETER BOHLEN COLUMBIA 

HOT SUMMER 
MONROSE WARNER 

FOUNDATIONS 
KATE NASH FICTION / POLYDOR 

LOVE IS GONE 
DAVID GUETTA A CHRIS WALLIS VIRGIN 

GARCON 
KOXIE AZ 

11 WHEN YOU'RE GONE 
AVRIL LAVIGNE RCA 

SAY IT RIGHT ,. NELLY FURTADO MOSLEY /GEFFEN 

25 
LOVESTONED /I THINK SHE KNOWS INTERLUDE 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

VOM SELBEN STERN 
ICH + ICH POLYDOR 

AUGUST 1. 2007 

10 

NEW 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA /I3LAN0 

NELLY FURTADO 
LOOSE MOSLEV /GEFFEN 

TIMBALAND 
TIMBRIONS PRESENTS SHOCK VALUE INTERSCOPE 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

RIHANNA 
GOOD GIRL GONE BAD SRP /DEF JAM 

PRINCE 
PLANET EARTH COLUMBIA 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

PAUL POTTS 
ONE CHANCE SYCO 

9 BEFOUR 
". ALL 4 ONE UNIVERSAL 

TRAVELING WILBURYS 
THE TRAVELING WILBURYS COLLECTION LHINO 

BON JOVI 
LOST HIGHWAY ISLAND 

MICHAEL BUBLE 
CALL ME IRRESPONSIBLE REPRISE 

13 12 
LAFEE 
JETZT ERST RECHT CAPITOL 

15 
AVRIL LAVIGNE 
THE BEST DAMN THING RCA 

15 17 JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE /ZOMBA 

3 3 RADIO AIRPLAY INFORMATION FROM '7 EUROPEAN COUNTRIES AS MONITORED AND 

TABULATED BY NIELSEN MUSIC CONTt OL. AUGUST 1, 2007 

1 1 

UMBRELLA 
RIHANNA FT. JAY -Z SRP / POLYDOR 

SAY IT RIGHT 
NELLY FURTADO MOSLEY / GEFFEN 

LOVESTONED /I THINK SHE KNOWS INTERLUDE 
JUSTIN TIMBERLAKE 

4 5 HOW TO SAVE A LIFE 
THE FRAY EPIC 

5 6 
LAST NIGHT 
P. GIDDY FT. KEYSHIA COLE BAD BOY / ATLANTIC 

6 7 
RELAX, TAKE IT EASY 
MIKA CASABLANCA /ISLAND 

3 
MAKES ME WONDER 
MAROON S ABM / INTERSCOPE 

13 WHEN YOU'RE GONE 
AVRIL LAVIGNE RCA 

8 
CUPID'S CHOKEHOLD ^aIRLFRIEND) 
GYM CLASS HEROES DECAYDANCE /FULLED BY RAMEN /ATLANTIC /LAVA 

10 20 

11 9 

1? 10 

13 11 

1 17 

15 15 

BIG GIRLS DON'T CRY 
FERGIE WILL.I.AM /ABM /INTERSCOPE 

DO YOU KNOW? (THE FING PONG SONG) 
ENRIQUE IGLESIAS INTERSCOPE 

THE SWEET ESCAPE 
GWEN STEFANI FT. AKON INTERSCOPE 

REAL GIRL 
MUTYA BUENA FOURTH & BROADWAY1SLAND 

WHAT I'VE DONE 
LINKIN PARK MACHINE SHOP WARNE: BROS. 

WHAT GOES AROUND._COMES AROUND 
JUSTIN TIMBERLAKE JIVE ZOMBA 

SALES DATA 
COMPILED BY 

IICSCi1 
3oundScan 

See Chart Legend for rules and ecolala,cns ZOO, Nielsen Business Media. Inc and Nteisen SoundScan. Inc All nghts reserved 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

BARLOWGIRL 
HOW CAN WE BE SILENT FERVENT 887197 /WORD -CURB '+) 

MICHAEL W. SMITH 
1TANIJ 'HOVIDENT- INTEGRITY 

FLYLEAF 
FLYLEAF A &M /OCTONE 650005 /ILA 

o 
8 

17 

23 

12 44 

1 2 

15 100 

10 74 

11 6 21 

12 11 43 

13 8 52 

14 13 67 

15 14 43 

17 8 

16 27 

20 39 

7 le 

24 6E 

39 

22 

21 

19 18 

THE ALMOST. 
SOUTHERN WEATHER TOOTH & NAIL 2481/EMI CMG 

TOBYMAC 
[PORTABLE SOUNDS) FOREFRONT 0379/EMI CMG 

TODD AGNEW 
BETTER QUESTIONS ARDENT /INO /COLUMBIA 2547 /PROVIDENT- INTEGRITY 

CHRIS TOMLIN 
SEE THE MORNING SIXSTEPS /SPARROW 2828/EMI CPA 

MXPX 
SECRET WEAPON TOOTH S. NAIL 0117/EMI CMG O 

CASTING CROWNS 
LIFESONG BEACH STREET /REUNION 10770 /PROVIDENT -INTEGRITY O 

ALAN JACKSON 
PRECIOUS MEMORIES ACR /ARISTA NASHVILLE 80281 /PROVIDENT- INTEGRIIV 

RELIENT K 
FIVE SCORE AND SEVEN YEARS AGO GOTEE /CAPITOL 0592 /EMI CMG +. 

VARIOUS ARTISTS 
WOW HITS 2007 WORD- CURB /PROVIDENT -INTEGRITY 7196/EMI CMG 

31 

CD 
33 

44 

23 

33 43 

ARTIST 
TITLE IMPRINT & NUMBER DISTRIBUTING LABEL 

MARK SCHULTZ 
BROKEN A BEAUTIFUL WORD -CURB 886570 

AN BERLIN 
CITIES TOOTH A NAIL 3673/EMI CMG O 

VARIOUS ARTISTS 
THREE WOODEN CROSSES WORD -CURB 886582 

VARIOUS ARTISTS 
15 21 

WOW HYMNS PROVIDENT- INTEGRITY /EMI CMG 887145 /W3RD -CURB 

®POCKET FULL OF ROCKS 
MANIFESTO MYRRH 887094/WORD -CURB 

CHRIS RICE 
WHAT A HEART IS BEATING FOR EB +FLO /INO 4215 /PROVIDENT- INTEGRITY 

NICHOLE NORDEMAN 
RECOLLECTION: THE BEST OF NICHOLE NORDEMAN SPARROW 8635 /EMI CMG 

RUSH OF FOOLS 
RUSH OF FOOLS MIDAS 0150 /EMI CMG 

SWITCHFOOT 
OH! GRAVITY SPARROW /COLUMBIA 0113 /EMI CMG 

:5 3 

36 :0 

37 .1 

RED 
ENO OF SILENCE ESSENTIAL 10807 /PROVIDENT- INTE3RITY 

MAT KEARNEY 
NOTHING LEFT TO LOSE AWARE /COLUMBIA/INPOP 1380 /EMI CMG 

SKILLET 
COMATOSE ARGENT /SRE /LAVA 2546 /PROVIDENT -INTEGRITY 

JON MCLAUGHLIN 
INDIANA ISLAND 008882/EMI CMG 

LEELAND 
SOUND OF MELODIES ESSENTIAL 10872 /PROVIDENT -INTEGRITY 

38 ,c 

AARON SHUST 
WHISPERED AND SHOUTED BRASH 0033/WORD -CURB 

THIRD DAY 
WHEREVER YOU ARE ESSENTIAL 10795 /PROVIDENT -INTEGRITY 

e5 KIRK 
HERO FO YO SOUL /GOSPFRANKLIN O CENTRIC 71019 /PROVIDENT- INTEGRITY 

AUGUST BURNS RED 
THE MESSENGERS SOLID STATE 9352/EMI CMG 

BE{N11Y HAWK NELSON 
SMILE, IT'S THE END OF THE WORLD TOOTH & NAIL 5613, EMI CMG 

BRANDON HEATH 
;:Li DON'T GET COMFORTABLE MONOMODE/REUNICN 10105 /FROVIDENT- INTEGRITY 

DA' T.R.U.T.H. 
OPEN BOOK CROSS MOVEMENT 30029 /PROVIDENT- INTE3RITY 

3' 3A UNDEROATH 
DEFINE THE GREAT LINE SOLID STATE/TOOTH i NAIL 2658' /EMI CMG O8 

JEREMY CAMP 
BEYOND MEASURE BEC 3723/EMI CMG O 

UNITED 
ALL OF THE ABOVE HILLSONG AUSTRALIA/INTEGRITY 4174 /PROVIDENT- INTEGRITY 

MERCYME 
COMING UP TO BREATHE INO 3872 /PROVIDENT- INTE3RITY 

NEWSBOYS 
GO INPOP 1383/EMI CMG 

THIRD DAY 
CHRONOLOGY: VOLUME ONE: 1996 -2000 ESSENTIAL 10938/PROVIDENT- INTEGRITY O+ 

MARK ROACH 
EVERY REASON WHY MYRRH 887049 /WORD -CURB 

42) 28 1° FAMILY FORCE 5 
BUSINESS UP FRONT/PARTY IN THE BACK MAVEI000/MONO VS STEREO/GOTEE 9139/EMI CMG 

22 1' J MOSS 
VZ... PAJAM,GOSPO CENTRIC 87214 /PROVIDENT- IATEGRITY 

J 

45 IT1-ErTRY 

46 ;RE-EfTRY 

i 

. 

NA-BETSY 

41 17 

AARON SHUST 
ANYTHING WORTH SAYING BRASH 0017/WORD -CURB 

VARIOUS ARTISTS 
SONGS 4 WORSHIP: SHOUT TO THE LORD: SPECIAL EOITON INTEGRITY 19404 TIME LIFE 

KJ -52 
THE YEARBOOK UPROK/BEC 8295 /EMI CMG C +7 

SELAH 
BLESS THE BROKEN ROAD - THE DUETS ALBUM CURB 78944/WORD -CURB 

VARIOUS ARTISTS 
!WORSHIP PLATINUM INTEGRITY 4077 /PROVIDENT -INTE UNITY 

NICOLE C. MULLEN 
SHARECROPPER'S SEED: VOLUME 1 WORD -CURB 887144 

SELAH 
GREATEST HYMNS CURB 78890/WORD -CURB 

VARIOUS ARTISTS 
GLORY REVEALED: THE WORD OF GOD IN WORSHIP REUNION I0623PROMDENT- INTEGRITY 

< x t a ARTIST 
ís-3 á3 Só TITLE IMPRINI & NLIl1G/ c :STRIBUTING LABEL 

GREATEST 
GAINER 

MARVIN SAPP 
I 

THIRSTY _ 

MAVIS STAPLES 
:05 LE NEVER TURN BACK ANTI- 86E30 /EPITAPH 

VARIOUS ARTISTS 
WOW GOSPEL //IS. 300E THE GREATEST GOSPEL MRS EVER EMI CMGNE IIMWORD.CURB O8: AZO:Z.'L - 

2 

4 5 1; 

/5 
4 2) 

0 7 

7 3 16 

8- 

12 12 12 

J MOSS 
V2... PAJAM /GOSPO CENTRIC 87214/ZOMBA 

VARIOUS ARTISTS 
WOW GOSPEL 2007 VERITY /WORD- CURB /EMI CMG 02499 /ZOMBA 

JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 

THE CLARK SISTERS 
LIVE...ONE LAST TIME EMI GOSPEL 81094 

KIRK FRANKLIN 
HERO FO YO SOUL/GOSPO CENTRIC 71019/ZOMBA 

RICHARD SMALLWOOD WITH VISION 
JOURNEY: LIVE IN NEW YORK VERITY 62226 / ZOMBA 

DA' T.R.U.T.H. 
OPEN BOOK CROSS MOVEMENT 30029 

TYE TRIBBETT & G.A. 
VICTORY LIVE! INTEGRITY GOSPEL/COLUMBIA 77526/SONY MUSIC 

YOLANDA ADAMS 
THE BEST OF ME ELEKTRA /ATLANTIC 156604.'PG 

JOANN ROSARIO 
JOYOUS SALVATION F HAMMONDNERITY 08065 /ZOMBA 

14 11 
17 

NICOLE C. MULLEN 
SHARECROPPER'S SEED: VOLUME 1 WORD -CURB 387144/WARNER BROS. 

AYIESHA WOODS 
INTRODUCING AYIESHA WOODS GOTEE 72966 

24 25 
BISHOP G.E. PATTERSON 
HAVING CHURCH WITH THE SAINTS: VOLUME 1 PODIUM 2506 

18 3 
BISHOP NOEL JONES PRESENTS THE CRY OF RERIGE SANCTUARY CHOIR 
WELCOME TO THE CITY TYSCOT 984159/TASEIS 

14 3 

19 13 5 

20 16 Si 

17 16 

22 34 

23 20 38 

24 26 17 

21 

25 21 38 i 

JONATHAN BUTLER 
BRAND NEW DAY MARANATHA! 971902 

VARIOUS ARTISTS 
50110 IKNPEJ WORSHIP FOSSATI GOUWL02Rtltltt íA'ß C3 TRIGZOKDAW WM&A 092665PW MUSC 

LECRAE 
AFTER THE MUSIC STOPS REACH 30021 /CROSS MOVEMENT 

PATTI LABELLE 
THE GOSPEL ACCORDING TO PATTI LABELLE UMBRELLA 970109 /BUNGALO 

NICOLE C. MULLEN 
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD -CURB 86569 /WARNER BROS. 

BISHOP PAUL S. MORTON 
STILL STANDING TEHILLAH 6528 /LIGHT + 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
THE GRAND FINALE: ENCOURAGE YOURSELF EMI GOSPEL 84547 

KIRK FRANKLIN 
SONGS FROM THE STORM, VOLUME I FO YO SOU_ :GOSPO CENTRIC 88401 / ZOMBA 

W0 ARTIST 
Sig TITLE IMPRINT & NUMBER I DISTRIBUTING LABEL 

/! DAVID G. EVANS id HEALED WITHOUT SCARS ABUNDANT HARVEST 0849 

27 5 43 
FRED HAMMOND 
FREE TO WORSHIP VERITY 85990/ZOMBA (3 

28 32 g5 HEZEKIAH WALKER & LFC 
20,85 THE EXPERIENCE VERITY 62829 / ZOMBA 

29 30 5 

30 28 44 

3" 27 87 

23 24 

33 29 93 

34 33 22 

33 3E 43 

35 3E 20 

37 41 40 

3B 3r 19 

39 41 3 

40 3 8 

41 3; 64 

4.2 41 9 

4' 13 

TRIN -I -TEE 5:7 
HOLLA: THE BEST OF TRIN -I -TEE 5:7 LEGACY,GOSPO CENTRIC 11291/SONY MG 

JUANITA BYNUM & JONATHAN BUTLER 
GOSPEL GOES CLASSICAL FLOW 1894 /MARANATHA! 

BYRON CAGE 
AN INVITATION TO WORSHIP GOSPO CENTRI3 71281 / ZOMBA 

DEWAYNE WOODS & WHEN SINGERS MEET 
INTRODUCING DEWAYNE WOODS A WHEN SINGERS MEET DUET WATERNEROY 85333/ZOMBA 

ISRAEL & NEW BREED 
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL/EPIC 94893/SONY MUSIC 

REV. TIMOTHY WRIGHT & THE NEW " ORK FELLOWSHIP MASS CHOIR 
JESUS. JESUS, JESUS MOM /JEG 59871KOCF. 

SMOKIE NORFUL 
LIFE CHANGING EMI GOSPEL 33347 

THE MCCLURKIN PROJECT 
WE PRAISE YOU GOSPO CENTRIC 69697 / ZCMBA 

KELLY PRICE 
THIS IS WHO I AM GOSPO CENTRIC 88167/ZOMBA 

BISHOP T.D. JAKES AND THE POTTER'S HOUSE MASS CHOIR 
LIVE IN KENYA: GRACE: THE KENYA EXPIERENCE DEXTER TY SOUNDS 103420/RHINO 

116 CLIQUE 
13 LETTERS REACH 8006 

THE CROSS MOVEMENT 
HISTORY: OUR PLACE IN HIS STORY CROSS MOVEMENT 30024 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
FINALE: ACT TWO EMI GOSPEL 54835 O+ 

DAVID MANN 
MR. BROWN'S G000 OL' TIME CHURCH TILLYMANN 1C0 

WILLIAM MURPHY III 
THE SOUND: LIVE IN ATLANTA M3M 8020 

1 TAMELA MANN 
THE LIVE EXPERIENCE TILLYMANN 101 O+ 

MAURETTE BROWN CLARK 
THE DREAM AIR GOSPEL 10292 /MALACO 

46 RI-ENTRY 

47'- i R -ENTRY 

413 R'-ENTRY 

YOLANDA ADAMS 
DAY BY DAY ELEKTRA/ATLANTIC 83789/AG 

MR. DEL 
HOPE DEALER HOLY HIP HOP 0016 /EMI GOSPEL 

BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY VOLUME 2 PODIUM 2505 

SHIRLEY MURDOCK 
SOULFOOD TYSCOT 4155 

VARIOUS ARTISTS 
THE VERY BEST OF PRAISE A WORSHIP LEGACY VER TY 81605 / ZOMBA 

Data for week of AUGUST 11, 2C07 I For chart reprints call 646._54.4633 Co t) www.billboard.biz for complete chart data 51 
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C, A \ 15 
G E 

k\ illlTl ti 141 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B /hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

® Where included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION 
CD /Cassette prices are suggested list or equivalent prices, which are projected from 
wholesale prices. ,(:) after price indicates album only available on DualDisc. CD /DVD 
after price indicates CD /DV.) combo only available. 0 DualDisc available. 0 
CD /DVD combo available. indicates vinyl LP is available. Pricing and vinyl LP 
availability are not included on all charts. 

M *IN ti+ 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, computed by 
cross-referencing exact times of airplay with Arbitron listener data. The exceptions 
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and 
Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts 
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks 
and rank below No. 50. Songs are removed from the Hot R &B /Hip -Hop Songs and 
Hot R &B /Hip -Hop Airplay charts simultaneously if they have been on the Hot 
R &8 /Hip -Hop Songs for more than 20 weeks and rank below No. 50. Songs are 
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have 
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are 
removed from Hot Country Songs if they have been on the chart for more than 20 
weeks and rank below No. 1C in detections or audience, provided that they are not 
still gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and rank below 
No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below 
No. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 weeks and rank 
below No. 15, if they have been on the chart for more than 26 weeks and rank below 
No. 10, or if they have been on the chart for more than 52 weeks and rank below 
No. 5. Songs are removed from the Adult Top 40, Adult R &B, and Hot Dance Airplay 
charts if they have been on the chart for more than 20 weeks and rank below No. 15 

(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by Nielsen 
SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled from a national 
subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
0 CD single available. O Digital Download available. O DVD single available. 
Co Vinyl Maxi -Single available. 0 Vinyl single available. O CD Maxi -Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR 
tr Indicates title earned HitPredictor status in that particular format based on 
research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated an a 1 -5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are judged 
to have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music, For a complete and updated list of 
current songs with Hit Potent al, commentary, polls and more, please visit 
www.hitpredictor.com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

ti ti111114Va11611 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 
500,000 albums (Gold). RIAA certification for net shipment of 1 million units 
(Platinum).* RIAA certification for net shipment of 10 million units (Diamond). 
Numeral within Platinum or Diamond symbol indicates album's multi -platinum level. 
For boxed sets, and double albums with a running time of 100 minutes or more, the 
RIAA multiplies shipments by t.se number of discs and /or tapes. Certification for 
net shipments of 100,000 units (Oro). Certification of 200,000 units (Platino). 
141, Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
multiplatinum level. RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES C -IARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 
RIAA gold certification for net shipment of 50,000 units for shortform or 

longform videos. RIAA platinum certification for net shipment of 50,000 units for 
video singles. D. RIAA platinum certification for sales of 100,000 units for shortform 
or longform videos. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIAA platinum certification for sales of 100,000 units or $2 
million in sales at suggested retwi price. IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 
programs; or of at least 25,000 units and $1 million at suggested retail for 
non -theatrical titles. i...i IRMA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at retail for theatrically released programs, and 
of at least 50,000 units and $2 million at suggested retail for non -theatrical titles. 

See below for complete legend informat,on 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

GREATEST 
GAINER 

SOUNDTRACK 
HAIRSPRAY ItE 3906106 

JASON ALDEAN 
RELENTLESS BROKEN BOW 7047 (17.98) 

SPOON 
GA GA GA GA GA 11 Rr. = I' 

HANSON 
THE WALK GU 02 P8 

VARIOUS ARTISTS 
VANS WARPED TOUR: 2007 TOUR COMPILATION SIDEONEDUMMY 1331 (9.98( 

SILVERCHAIR 
YOUNG MODERN ELEVEN: 255548/EAST WEST (13.98) C+ 

YEAH YEAH YEAHS 
IS IS (EP) DRESS UP 009381 /INTERSCOPE (7.98) 

SOUNDTRACK 
' ONCE CANVASBACK /SONY MUSIC SOUNDTRAX 10586 /COLUMBIA (13.98) 

ELLIOTT YAMIN 
ELLIOTT YAWN HICKORY 90019 (18.98) 

LITTLE BIG TOWN 
THE ROAD TO HERE EQUITY 3010 (13.98) 

DJ KHALED 
WE THE BEST TERROR SQUAD 4229/KOCH (17.98) 

SOUNDTRACK 
THE SIMPSONS MOVIE EXTREME 40088 /ADRENALINF i '6.981 

BAD RELIGION 
NEW MAPS OF HELL EPITAPH 86863* (13.98) 

TRACY LAWRENCE 
` FOR THE LOVE ROCKY COMFORT 90012 (12.98) 

22 19 69 

23 23 15 

33 25 

27 

28 35 9 

29 14 2 

30 26 21 

31 31 5 

32 34 5 

33 24 3 

32 

RM-ENTRY 

TECH N9NE CALLABOS 
MISERY LOVES KOMPANY STRANGE 04 (18.98) 

SILVERSTEIN 
ARRIVALS S DEPARTURES VICTORY 350 (16.98) 

ISRAEL "IZ" KAMAKAWIWO'OLE 
WONDERFUL WORLD BIG 80Y 5911 /MOUNTAIN APPLE (16.98) 

CROWDED HOUSE 
TIME ON EARTH ATO 21580 (15.98) 

TREY ANASTASIO 
THE HORSESHOE CURVE RUBBER JUNG! . (13 98) 

PETER BJORN AND JOHN 
WRITERS BLOCK ALMOSTGOLD 002' 

THE RED CHORD 
PREY FOR EYES METAL BLADE 14629 

BULLET FOR MY VALENTINE 
THE POISON TRUSTKILL 74 (13.98) L 
RED 
END OF SILENCE ESSENTIAL 10807 (12.98) 

EMERSON DRIVE 
COUNTRIFIED MONTAGE 90D88 /MIDAS (13.98) 

SILVERSUN PICKUPS 
CARNAVAS DANGERBIRD 009" (11.98) 

PATTY GRIFFIN 
CHILDREN RUNNING THROUGH ATO 0036 (15. AG) 

37`21 `ä 

38 38 33 

TOO SHORT 
I LOVE THE BAY UP ALL RITE 0020 (17.98) 

CIRCA SURVIVE 
ON LETTING GO EOUAL VISION 139 (14.98) 

EDITORS 
AN END HAS A START FADER /KITCHENWARE 10703" /EPIC (13.98) 

ARCADE FIRE 
NEON BIBLE MERGE 285' (14.98) 

SOCIAL DISTORTION 
GREATEST HITS TIME BOMB 43548" (16.981 

MARC BROUSSARD 
S.O.S.: SAVE OUR SOUL VANGUARD 79826 /WELK (16.98) 

GOGOL BORDELLO 
SUPER TARANTAI SIDEONEDUMMY 1334" (13.98) 

EVERGREEN TERRACE 
WOLFBIKER HIGH IMPACT 14625 /METAL BLADE (13.98) 

HIDDEN IN PLAIN VIEW 
RESOLUTION DRIVE -THRU 83651 (12.98) 

PETER CRISS 
ONE FOR ALL SILVER CAT 01" (15.98) 

PASTOR TROY 
TOOL MUZIO MONEY 8 POWER 185 /SMC (16.98) 

RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 (13.981 O 

UNKLE 
WAR STORIES SURRENDER ALL 005 (13.98) 

40 40 11 

41 25 3 

43 PIP 
44 27 3 

45 20 3 

32 3 

47 6 

48 28 4 

46 

'P; RE- ENTRY 

PINK MARTINI 
HEY EUGENE! HEINZ 3 (18.98) 

MARK RONSON 
VERSION ALLIDO 10031" /RCA (13.98) 

MAVIS STAPLES 
WELL NEVER TURN BACK ANTI- 86830 /EPITAPH (1 7.98) 

THE SHINS 
WINCING THE NIGHT AWAY SUB POP 705* (15.98) 

REEL BIG FISH 
MONKEYS FOR NOTHIN AND THE CHIMPS FOR FREE ROCK RIDGE 61122 (14.98) 

DARKEST HOUR 
DELIVER US VICTORY 347 (16.98) 

PATTON OSWALT 
WEREWOLVES AND LOLLIPOPS SUB POP 737 (15.98 CD.'DVD) 

PLAIN WHITE T'S 
HEY THERE DELILAH FEARLESS 30086 (9.98) 

TWIZTID 
INDEPENDENTS DAY PSYCHOPATHIC 4200 (12.98) 

NICK LOWE 
AT MY AGE YEP ROC 2102" (15.98) 

LAYZIE BONE 
HOW A THUG WAS BORN GHENT 7279 /MOTHUGS (15.98 CD /DVD) a 

TOP POP CATALOG: Catalog Albums are 2-year old titles that have fallen below No. 100 
Billboard 200 or re- issues of older albums. Total Weeks column reflects combined weeks tins its, 
appeared on The Billboard 200 and Top Pop Catalog Albums. TOP INTERNET: Reflects physical 
albums ordered through Internet merchants, based on data collected by Nielsen SoundSCan. Catalog 
tales are Included. TOP DIGITAL: Release sold as a complete album bundle through digital download 

BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations. 
C' 2007. Nielsen Business Media, Inc. and Nielsen SoundScan. Inc. All rights reserved. 
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SALES DATA 
COMPILED BY 

SoundScan 

® TASI'CIVIAKER S 

ARTIST 
TITLE IMPRINTBNUMBER /DISTRIBUTING LABEL 

2 1 

PRINCE 
PLANET EARTH NPG/COLUMBIA 12970/SONY MUSIC 

T.I. 
i.l. VS T.I.P. GRAND HUSTLE/ATLANTIC 202172"/AG 

3 2 6 
THE WHITE STRIPES 
ICKY THUMP THIRD MAN 162940* /WARNER BROS. 

0 ICI TEGAN AND SARA 
THE CON VAPOR /SIRE 257532 /WARNER BROS. 1+ 

5 4 3 
SPOON 
GA GA GA GA GA MERGE 295* 

YEAH YEAH YEAHS 
IS IS (EP) DRESS UP 009381 /INTERSCOPE 

INTERPOL 
OUR LOVE TO ADMIRE CAPITOL 76538" 

AMY WINEHOUSE 
BACK TO BLACK UNIVERSAL REPUBLIC 008428 * /UMRG 

THE SMASHING PUMPKINS 
ZEITGEIST MARTHA'S MUSIC /REPRISE 138620 /WARNER BROS. 

SUM 41 
UNDERCLASS HERO ISLAND 008987 /I1)JMG 

RYAN ADAMS 
EASY TIGER LOST HIGHWAY 000760* 

12 8 3 
T -PAIN 
EPIPHANY KONVICT /NAPPY BOY /JIVE 08719/ZOMBA 

MF DOOM 
MM..F000 RHVMESAYERS ENTERTAINMENT 0084* C+ 

THE DOORS 
LIVE IN BOSTON 1970 DMC /ELEKTRA 216124/RHINO 

SOUNDTRACK 
HAIRSPRAY NEW LINE 39089 

ARTIST 
á3 3ó TITLE IMPRINTBNUMBER /DISTRIBUTING LABEL 

1 1 5 

2 2 26 

3 3 43 

6 13 

5 39 

6 4 17 

7 8 5 

8 7 36 

9 12 14 

10 10 5 

11 9 8 

12 13 33 

13 11 28 

#1 
SWKS 

ISRAEL "IZ" KAMAKAWIWO'OLE 
WONDERFUL WORLD 'I APPLE 

CELTIC WOMAN 
A NEW JOURNEY MANHATTAN 7511018. 

RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 

ANGELIQUE KIDJO 
OJIN DJIN STARRUCKS 82967 /RAZOR 8 TIE 

VARIOUS ARTISTS 
CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247 /MADACY 

CEU 
CEU URBAN JUNGLE /HEAR /STARRUCKS 361129/SIX DEGREES 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: LATIN JAZZ PUTUMAYO 265 

LOREENA MCKENNITT 
AN ANCIENT MUSE QUINLAN ROADNERVE 007920/VG 

BEBEL GILBERTO 
MOMENTO ZIRIGUIBOOM /CRAMMED DISCS 1133/SIX DEGREES 

RAIATEA 
HAWAIIAN BLOSSOM RAIATEA HELM 8601 /MOUNTAIN APPLE 

12 GIRLS BAND 
SHANGHAI MANHATTAN 78957/BLG 

VARIOUS ARTISTS 
RHYTHMS DEL MUN00: CUBA APE VISIONNNNERSAL MUSIC TV/HIP -0 007891/UME 

CIRQUE DU SOLEIL 
CORTEO CIRQUE DU SOLEIL 25 O 
THE STARLITE SINGERS 
IRISH FAVORITES MADACY SPECIAL PRODUCTS 52835 /MADACY 

CIRQUE DU SOLEIL 
KA CIRGUE DU SOLEIL 20024 

W WS TITLE 
3ó ARTIST (IMPRINL.. DISTRIBUTING LABEL) 

NOW 25 

2 8 

18 

4 7 

7 s 18 

8 6 43 

8 20 

10 7 13 

11 12 12 

12 1( 4 

13 13 27 

C) 
22 48 

15 14 26 

VARIOUS ARTISTS c 1:ie 1.11 ';v AI'v ZOMBA tll;'li', 

VANS WARPED TOUR: 2007 TOUR COMPILATION 
VARIOUS ARTISTS 

MONSTERS OF ROCK: PLATINUM EDITION 
VARIOUS ARTISTS:k...IA R. TIE) 

NOW 24 
VARIOUS ARTISTS (EMI /SONY BMG /UNIVERSAL/ZOMBA/CAPITOL) 

WISIN Y YANDEL PRESENTAN: LOS VAQUEROS THE WILD WILD MIXES 
VARIOUS ARTISTS (WY /MACHETE) 

INSTANT KARMA: THE AMNESTY INTERNATIONAL CAMPAIGN TO SAVE DARFUR 
VARIOUS ARTISTS (WARNER EROS.; 

DISNEYMANIA 5: MUSIC STARS SING DISNEY... THEIR WAY! 
VARIOUS ARTISTS (WALT DISNEY) 

WOW HITS 2007 
VARIOUS ARTISTS (WORD- CURB /PROVIDENT- INTEGRITYIEMI CMG) 

RADIO DISNEY JAMS 9 
VARIOUS ARTISTS (WALT DISNEY) 

HIGH SCHOOL MUSICAL: THE CONCERT 
VARIOUS ARTISTS (WALT DISNEY) 

WOW GOSPEL #1S: 30 OF THE GREATEST GOSPEL HITS EVER! 
VARIOUS ARTISTS (EMI CMG/VERITY /WORD- CURB /ZOMBA) 

BACHATA # 1'S 
VARIOUS ARTISTS (LA CALLE /UG) 

FOREVER SOUL R &B 
VARIOUS ARTISTS (MADACY SPECIAL PRODUCTS /MADACY) 

THREE WOODEN CROSSES 
VARIOUS ARTISTS (WORD- CURB /WARNER BROS .I 

WOW GOSPEL 2007 
VARIOUS ARTISTS (VERITY /WORD- CURB /EMI CMG /ZOMBA) 

Data for week of AUGUST 11, 2007 

1 
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www.americanradiohistory.com


ARTIST 
LABEL 8 NUMBER í DIS0RIBUT NG LABEL (PRICE) 

WITHIN TEMPTATION 
ROADRUNNER 61802' (11,98) 

3 

. 
® 37 13 

18 32 

6 t 

9 

0; 

PETER BJORN AND JOHN 
a.MOSTGOLD 002" (12.98) 

HE RED CHORD 
METAL BLADE 14629 (13.98) 

A FINE FRENZY 
SIRGIN 73825 12.98 

TiU 

The Heart Of Everything 

Writers Block 

Prey For Eyes 

One Cell In The Sea 

BULLET FOR MY VALENTINE 
-RUSTKILL 74 13.98 G 

The Poison 

JOSE LUIS PERALES 
DISCOS 605 10587/SONY BMG NORTE (14.98) C+ 

EMERSON DRIVE 
MONTAGE 90088 /MIDAS (13.08) 

SICK PUPPIES 
AMR 89752NIRGIN_(12.98) 

EDITORS 
=ADER /KITCHENWARE 10703/EPIC (13.98) 

3EHEMOTH 
:ENTURY MEDIA 18374 (12.98) 

LEELAND 
SSENTIAL 10812 (13.98) 

GOGOL BORDELLO 
> DEONEDUMMY 1334 (13.98) 

EVERGREEN TERRACE 
HIGH IMPACT 14625 /METAL BLADE (13.98) 

HIDDEN IN PLAIN VIEW 
DRIVE -THRU 83651 (12.98) 

RODRIGO Y GABRIELA 
ATO 21557 13.98 l 

Y Ccmo Es El? . -.Los Exitos 

Countrified 

Dressed Up As Life 

An End Has A Start 

The Apostasy 

Sound Of Melodies 

Super Taranta 

Wolfbiker 

Resolution 

Rodrigo Y Gabriela 

UNKLE 
SURRENDER ALL 005 13.981 

MARK RONSON 
ALLIDO 10031 */RCA (13.98) 

DARKEST HOUR 
VICTORY 347 (16.98) 

PATTON OSWALT 
SUB POP 737 15.98 CD/DVDC 

War Stories 

Version 

Deliver Us 

Warewoloes And Lollipops 

NILE 
NUCLEAR BLAST 11721 (15 -98) 

GREATEST 
GAINER 

FAMILY FORCE 5 
MAVERICK/MONO VS STEREO / GOTEE 49462/WARNER BROS. (13.98) 

COLD WAR KIDS 
DOWNTOWN 70009 13.98 

MAYDAY PARADE 
FEARLESS 30099 11.98 

Ithyphal li c 

Business Up Front/Party In The Back 

Roobers & Cowards 

A Lesson In Romantics 

R TUJt CLIPS&vo0 S LLS A 

MONITIR COMPILE] BY COMPILED BY 

IIiC)Cil 

BIDS 

nielsen 
VideoScan 

Based on audience-weightedpláys from MTV VI-II. YET. and CMT. and non- weightnd plays from 
eight other chaniels_ as monitored by Nlesen. Broadcast Data Systems. See Chart 

Legend for rules and explanations s 2007. TUeisen Business Media. Inc. and 
Nle(sen Soundscan: Inc. AP debts re5erved. 

COBpILEE BY 

i1jCISCt 

SoLndS.3n 

See below for complete legend information. 

Pi 
YZi TITLE 

ABEL DISTRIBUTING LABEL 8 NUMBER (PRICE) 

1 2 

2 2 

S 3 140 

4 4 111 

#1 
2WKS 

777 
TOOTH 8 NAIL VIDEO /EMM MUSIC VIDEO 96630 (14.98 DVD) 

GREATEST HITS 
WINO -UP VIDEO /SONY BMG VIDEO 13103 (13.98 CD /DVD) 

FAREWELL I TOUR: LIVE FROM MELBOURNE 
RHINO HOME VIDEO /WARNER MUSIC VISION 70423 (29.98 DVD) 

e ABSOLUTE GARBAGE 
ALMO SOUNDS /GEFFEN /UME /UNIVERSAL MUSIC 8 VIDEO DIST. 009380 (14.98) 

6 1:9 THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS' VULGAR HITS 
ELEKTRA/RHINO HOME VIDEO /WARMER MUSIC VISION 73932 (18.98 Cr1050) 

5 116 PAST, PRESENT & FUTURE 
GEFFEN HOME VIDEO /UNIVERSAL MUSIC 8 VIDEO 01ST. 001041 (18.98 CD,DVD) 

E 9 
GET READY: THE DEFINITIVE PERFORMANCES 1965 -1972 
HIP -0 VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 007422 (14.98 DVD) 

LINEA DE ORO 
UNIVERSAL LATINO /UNIVERSAL MUSIC 8 VIDEO DIST. 311185 (7.98 0).13) 

ROCKET MAN: NUMBER ONES 
CHRONICLES /ROCKET /ISLAND /MERCURY /UME /UNIVERSAL MUSIC 8 VIDEO DIST. 008660 (13.98 CD /DVD) 

THE WALL -LIVE IN BERLIN 
USA HOME ENTERTAINMENT 0826493 (9.98/13.98) 

LINEA DE ORO 
FONOVISA/UNIVERSAL MUSIC 8 VIDEO DIST. 353286 (7.98 DVD) 

ALL EXCESS 
WARNER MUSIC VIDEO /WARNER MUSIC VISION 121404 17.98 DV) 

Principal Performers 

Avenged Sevenfold 

11 4 

13 18 

ti 8 E3 

12 15 1 

13 
I 

14 12 3 

Underoath 

Creed 

Eagles 

Garbage 

Pantera 

Rob Zombie 

The Temptations 

Alacranes Musical 

Elton John 

Roger Waters 

Marco Antonio Solis Y Los Bukis 

CHRIS BOTTI: LIVE WITH ORCHESTRA & SPECIAL GUESTS 
COLUMBIA MUSIC VIDEO /SONY BM) VIDEO 80458 (19.98 CD /DVD) 

LIVE IN DUBLIN 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 10139 (19.98 CD /DVD) 

14 5 COME WHAT(EVER) MAY 
ROADRUNNER VIDEO/WARNER MUSIC VISION 617994 (21.98 CD /DVD) 

ELVIS: ALOHA FROM HAWAII 
RCA/SONY BMG VIDEO 70507 (19.38 DVD) 

PULSE 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 54171 (24.98 DVD) 

ELVIS LIVES: THE 25TH ANNIVERSARY CONCERT 
SPRING HOUSE VIDEO /EMM MUSIC VIDEO 44759 (19.98 DVD) 

MINDCRIME AT THE MOORE 
RHINO HOME VIDEO /WARNER MUSIC VISION 972720 (29.98 DVD) 

16 30 If 

17 16 231 

18 18 J' 

-9 10 4 

33 

21 21 11 

82 17 iC1 

1'3 19 22 

24 26 

Chris Both 

Bruce Springsteen With The Sessions Band 

Stone Sour 

Elvis Presley 

Pink Floyd 

Elvis Presley 

QueensryChe 

ELVIS: '68 COMEBACK SPECIAL 
RCA/SONY BMG VIDEO 70505 (1998 DVD) 

A TRIBUTE TO HOWARD & VESTAL GOODMAN 
GAITHER MUSIC VIDEO /EMM MUS C VIDEO 44590 (19.98 DVD) 

LED ZEPPELIN 
ATLANTIC VIDEO /WARNER MUSIC VISION 70198 (29.98 DVD) 

FAMILY JEWELS 
EPIC MUSIC VIDEO /SONY BMG VIDEO 58843 (19.98 DVD) 

a LINEA DE ORO 
FONOVISA/UNIVERSAL MUSIC 8 VIDEO DIST. 353287 (7.98 DVD) 

UNDER THE DESERT SKY 
SUGAR/DECCA/UNIVERSAL MUSIC 8 VIDEO DIST. 007831 (25.98 CD /lVO) 25 24 38 

Elvis Presley 

Bill & Gloria Gaither And Their Homecoming friends 

Led Zeppelin 

AC /DC 

Conjunto Primavera 

Andrea Bocelli 

n71 
W 
3. TITL 

3 r3 3. ARTIST 

1 

IMPRINT / PROMOTION LABEL) 

SHAWTY 
PLIES FEATURING T -PAIN SLIP -N -SLIDE /ATLANTIC 

BIG THINGS POPPIN' (DO IT) 
TI. GRAND HUSTLE /ATLANTIC 

INT'L PLAYERS ANTHEM (I CHOOSE YOU) 
UGK FEATURING OUTKAST UGK /JIVE /ZOMBA 

4 4 

10 4 

19 2 

8 3 

7 6 

5 3 

10 18 9 

11 20 4 

WALL TO WALL 
CHRIS BROWN JIVE /ZOMBA 

BEAUTIFUL GIRLS 
SEAN KINGSTON BELUGA HEIGHTS /EPIC 

CANT LEAVE 'EM ALONE 
CIARA FEATURING 50 CENT LAFACE /ZOMBA 

A BAY BAY 
HURRICANE CHRIS POLO GROUNDS /J /RMG 

SEXY LADY 
YUNG BERG FEATURING JUNIOR YUNG BOSS /EPIC /KOCH 

BARTENDER 
T -PAIN FEAT. AXON KONVICT /NAPPY BOY /JIVE /ZOMBA 

BIG GIRLS DON'T CRY 
FERGIE WILL.I.AM /ABM /INTERSCOPE 

STRONGER 
KABRE WEST ROC- A- FELLA/DEF JAM /IDJMG 

16 

17 1E. 13 

18 1E 11 

6 6 

21 2: 7 

RE-ENTRY 

HEW 

REENTRY 

REHAB 
AMY WINEHOUSE UNIVERSAL REPUBLIC 

COFFEE SHOP 
YUNG JOC FEAT. GORILLA ZOE BLOCK/BAD BOY SOUTH/ATLANTIC 

HEY THERE DELILAH 
PLAIN WHITE TS FEARLESS /HOLLYWOOD 

LET IT GO 
KEYSHIA COLE FEAT. MISSY ELLIOTT & LIL KIM IMANI /GEFFEN 

DO YOU 
NE -90 DEF JAM /IDJMG 

UMBRELLA 
RIHANNA FEATURING JAY -Z SRPrDEF JAM /IDJMG 

(YOU WANT TO) MAKE A MEMORY 
80N JONI MERCURY /ISLAND /IDJMG 

YOU KNOW WHAT IT IS 
T I. FEATURING WYCLEF JEAN GRAND HUSTLE /ATLANTIC 

SAME GIRL 
R. KELLY DUET WITH USHER JIVE /ZOMBA 

MAKE ME BETTER 
FABOLOUS FEAT. NE -TO DESERT STORM /DEF JAM /IDJMG 

THE GREAT ESCAPE 
BOYS LIKE GIRLS COLUMBIA 

THE PEOPLE 
COMMON G.0.0.9/GEFFEN 

4 IN THE MORNING 
GWEN STEFANI INTERSCOPE 

ICKY THUMP 
THE WHITE STRIPES THIRD MAV /WARNER BROS. 

2' 
3 

4 

d 

5 

6 

7 

8 ' 

9 ; 

10' 

SEAN KINGSTON, BEAUTIFUL GIRLS 

FERGIE, BIG GIRLS DON'T CRY 

BOYS LIKE GIRLS, THE GREAT ESCAPE 

PARAMORE, MISERY BUSINESS 

YUNG BERG FEAT. JUNIOR, SEXY LADY 

KANYE WEST, STRONGER 

PLIES FEAT. T -PAIN, SHAWTY 

PLAIN WHITE T'S, HEY THERE DELILAH 

WHITE STRIPES, ICKY THUMP 

CHRIS BROWN, WALL TO WALL 

11` 
5, 

BIG & RICH, LOST IN THIS MOMENT 

KELLIE PICKLER, I WONDER 

TRACE ADKINS, I WANNA FEEL SOMETHING 

KEITH URBAN, I TOLD You so 

BRAD PAISLEY, ONLINE 

RODNEY ATKINS, THESE ARE MY PEOPLE 

TOBY KEITH, LOVE ME IF YOU CAN 

TIM MCGRAW W /FAITH HILL, I NEED YOU 

DIERKS BENTLEY, FREE AND EASY (DOWN THE ROAD I GO) 

TRACY LAWRENCE, FIND OUT WHO YOUR FRIENDS ARE 

4 

3 

RIHANNA, SHUT UP AND DRIVE 

TIMBALAND FEAT. KERI HILSON, THE WAY I ARE 

SEAN KINGSTON, BEAUTIFUL GIRLS 

T.I. FEAT. WYCLEF JEAN, You KNOW WHAT IT Is 

HILARY DUFF, STRANGER 

PLAIN WHITE T'S, HEY THERE DELILAH 

BELLY FEAT. NINA SKY, DON'T BE sky 

FINGER ELEVEN, FALLING ON 

J DIGGZ, GIMMIE OAT 

AVRIL LAVIGNE, WHEN YOU'RE GONE 

Data for week of AUGUST 11, 2007 I For chart reprints call 646.654.4633 

DOWN A.K.A. KILO 
SILENT GIANT 388010 /MACHETE 16.98 CD /OVE C+ 

MINNIE DRIVER 
TRAMPOLINE /ZOE 431087 /ROUNDER (17.98) 

LOS HUMILDES VS. LA MIGRA 
NI LATINO 41593/BCI (6.98) 

POCKET FULL OF ROCKS 
MYRRH/WORD -CURB 8870E4 /WARNER BROS. i 3.9 

JUSTICE 
ED BANGERNICE 24892/AT_ANTIC (13.98) 

RAUL MALO 
NEW DOOR 008761/UME 13.98 

The Definition Of An Ese 

Seastories 

Los Hum Ides Vs. La Migra 

Manifesto 

Cross 

After Houts 

PORTUGAL. THE MAN 
FEARLESS 30100 13.98 

SERGIO VEGA 
SONY BMG NORTE 10261 16.98 CD /DVD O+ 

Church Mouth 

43 28` THE KOOKS 
VIRGIN 50723 /ASTRALWERKS (14.98) 

36 
3 MAZIZO MUSICAL 

01015I06 311180/ÚG (5.98) 

- 47 91 
IMOGEN HEAP 
RCA VICTOR 72532 111.981 

pp 31 

$6 25 

13 

ips 29 6 

. 

RE-ANTR' 

41 REENTRI 

42 NEW 

3`r 

44 4( 4; 

Fro 3 5 

146 4: 2B 

147 2c c 

[48 i < 

149 38 E 

4-_° E 

Dueno De Ti... Lo Mejor De El Shaka 

Inside In / inside Out 

Linea De Oro: Loco Pa Ti Y Muchos Exitos Mas 

Speak For Yourself 

SAY ANYTHING 
DOGHOUSE /J 71805 /RMG 11.98) 

FAIR TO MIDLAND 
SERJICAL STRIKE/UNIVERSAL REPUBLIC 008996/UMRG (9.98) 

TEDDY THOMPSON 
VERVE FORECAST 008908NG (13.98) 

MARIANO BARBA 
IHREE SOUND 621 (13.981 

TIERRA CALI 
VENEMUSIC 653210 /UNIVERSAL LATINO 

ALL TIME LOW 
HOPELESS 690 8.98 

QUIETDRIVE 
EPIC 93696 /RED INK 12.98 

Is A Real Boy 

Fables From A Mayfly: What I Tell You Three Times Is Trae 

Up Front & Down Low 

En Vivo 

3.s1 CD/DVD O 
Enamorado De Ti: Edicion Especial 

Put Up Or Shut Jp 

When All That's Left Is You 

ST. VINCENT 
BEGGARS BANQUET 254 "BEGGARS GROUP ' 4.9 

LOS TERRIBLES DEL NORTE 
FREDDIE 1969 (9.98) 

UNK 
BIG OOMP 5973 /KOCH (17.98) 

SYMPHONY X 
NODE OUT 7925 /SPY (10.98) 

SECONDHAND SERENADE 
GLASSNOTE 63020 /EAST WEST (13.98) 

MUTEMATH 
FLLEPROMPT 44462 /WARNER BROS. (13.98) 

EMERSON HART 
MANHATTAN 80566 /8LO 12.98) 

GRUPO EXTERMINADOR 
FONOVISA 353030/UG (10.98) 

EUGE GROOVE 
NARADA JAll 78763 /BLG (18.98) 

Marry Me 

30 Corridos: Historias Nortenas 

Beat'n Down Yo Block 

Paradise Lost 

Awake 

Mutemath 

Cigarettes & Gasoline 

Adicto A Ti 

Born 2 GroDve 

) BREAKING & ENTERING 

With a new album cn the horizon this month, Virgin signee the Last Goodnight earns its first chart ink 
with "Pictures of You" at No. 40 on the Hot AC /Adult Top 40 chart. Discover developing artists 

making their inaugural chart runs each week in Breaking & Entering on billboard.com. 

The Lest -selling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Bilboard 200. If a Heatseekers title 
reaches th t level, it and the act's subsequent albums are immediately ineligible to appear on the Heatseekers chart. See Chart Legend for rules and 
explanatioes. 62007, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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SINGLES & TRACKS 
AUG IIDI_X. Chart Codas: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs), POP (Pop 100 Song and RBH (Hot R &B /Hip -Hop Songs). 

TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

2 PIECES (Mike City. BMI/Notting Hill Musc. BMI) RBH 
74 

2 STEP (Top Quality BMI) POP 82 
4 IN THE MORNING (Harajuku over Music 

ASCAP/Thrate Ship Music. ASCAP) H100 57: POP 30 

AHORA ODE TE VAS (Emi Musical S A. de C V) LT 48 
ALL MY FRIENDS SAY (Mueah Music Corporation, 

Ut Full Circle. BMVFuII Circle. BMVBIack In 
,,ddie, ASCAP/Groove Puppy Music. ASCAP( CS 

ALRIGHT (Blue Toes Music Publishing Designee 
Buddies Music. ASCAP) RBH 83 

ANONYMOUS IEzeke International Music. BMVHitco 
.'. Christopher Mathew. BMVJahgae Joints. 

SESAC Universal Tunes. SESAC /Bootleggers Stop. 
ASCAP/Universal Music Corporation ASCAPNirginia 
Rah ASCAP,NVB Music. ASCAP/Royal Court Music. 

!l sKine Harmon Productions. BMII, WBM, H100 

ANOTHER AGAIN John Legend Publishing, BMVCherry 
River BMI Please Gimme My Publishing, BMVEMI 
Blackwood. BMVHOmeschool Publishing BMI/Dimp 
Paco Mmic BMVKan Sutra Music. BMI) HL. RBI-136 

ANOTHER SIDE OF YOU (Dimensional Songs 01 The 

..,. EMI Blackwood. BMVWCCR. BMI). HL. CS 

ANYTHING (Nisans Music, ASCAP/Universal Music Cor- 
:.mon, ASCAP/Precious Baby Publishing, ASCAP /Avid 
.. ASCAP'Chikin 0 Boffy Music. BMI). HL. RBH 76 

AS IF Careers -BMG Music Publishing BMVGingerdog 
,Is BMI/Raylene Music. ASCAPNVB Music 
--' 'Lnnn Shanks Music. ASCAP), WBM, CS 31 

AYER LA VI Crown P, BMVSebastian. BMI LT 31 

AYO TECHNOLOGY (50 Cenl Music. ASCAP/Universal 
°roralion. ASCAPNirginia Beach, ASCAP/WO 

Music, ASCAP /Danjahandz Muzik. SESAC/WBM Music. 
SESAC'Tennman Tunes. ASCAP/Zomba Enterprises. 
ACC_1e PH, 60 

BABY (Soul Insurance BMVCareerss -BMG Music Publish- 
ing. BMI /Camp Co -T Publishing, ASCAP/Mayfield, 
55/I 1ni11,1.1 r,layfied Publishing, BMIII. WBM, RBH 3 

BAD FOR ME i5agic Mustang. BMVOven Music. (WI) 

BARTENDER Zomba Songs. BMVNappy Boy Publishing, 
ASCAP/Byetall Musc. ASCAP). HUWBM, 

RBH 9 

BASTA YA '. 'II, LT5 
A BAY BAY ,4s Songs. BMVEMI Blackwood. 

)P 17 RBH 14 

BEAUTIFUL GIRLS :' ui Rotem Music. BMVSouth- 
r es Above Wale, 

í3MVTeedmybabeez, . Sony/ATV Songs. BMI), 
RBH 16 

' April. ASCAP/Smelly Songs. 
c, BMVSmells Like Metal 

d BMI), HLMBM. CS 6. H100 

BECAUSE OF YOU ;per Sayin Publishing, BMVZoinba 
Tunes. ASCAP/EMI April. 

lin 49. RBH 40 

BED ning ASCAP/UL Music, 
- 'PWB Music. ASCAP).HUWBM. 

- 19 

BEFORE HE CHEATS That Little House. ASCAP/Mighty 
',,ATV Cross Keys. ASCAP), HL, 

BELLA TRAICION Of Reverend Bill Music, 
" - - .ose, BMVEMI Blackwod, 

r. ASCAP) HL. LT 41 

BETTER THAN ME - ':', Blackwood. BMVHinden Music, 
ng, BMI). HL. POP 54 

BIG GIRLS DONT CRY Headphone Junkie Publishing. 

BIG THINGS POPPIN' (DOIT) (Crown Club Publishing, 
CAP -1100 3, POP 2 

- lrblisshh'nngg BMI/Fresh Is The 
: ' ^b M H t 0015, POP 41. RBH 10 

BIKER CHICK Songs Of Daniel Music, BMVMax T 
IMO CS 50 

BLOCK PARTY Sony /AN Tunes, ASCAP/Lite Print, 
- -'.I Publishing, ASCAP/Screen Gems -EMI, 

68 
BOOM DI BOOM DI Not Listed) RBH 84 
BUBBLY (Cocontarie Music. BMVDancing Squirrel. 

GAPINAFI Music. ASCAP) POP 72 
BUDDY (Soulchild ASCAP/Universal Music Corporation, 

ASCAP/HC 1030 Publishing ASCAP/Karl Guinn, 
Prgl G1i i ' Style BMIBuo Music ASCAP/Kenix, 

lo BH 42 
BUY U A DRANK ( SHAWTY SNAPPIN') (Nappy Bov 

' ; IIMIGranr, Man Pub- 

BECAUSE OF YOU 

C 
CAME DOWN 1.11, :.. , ,: r:: Music 

ASCAF 'Warner Tallienene Pubcanmg BMVRalph Worley 
Jr Publishing Designee. BMI/ ehsemSonggs. BMVTwo 
Tice -Enufl 9MVEMi RPickwood. BMI), HLNVBM. RBH 

CANT LEAVE 'EM ALONE ersal Music Corporation, 
A ,, AP1aShawn Daniels Pro- 
ductions. ASCAP EMI Aprii ASCAP/Rodney Jerkins Pro 
duclions, BMI /50 Cent Music, ASCAP/EMI Blackwood, 
AMII,HL, H10071, RBH 29 

CANT TELL ME NOTHING (Please Gimme My Publish- 
ing. BMVEMI Blackwood, BMVToompstone Publishing, 
BM]) H. H10094 RBH 34 

CAN U BELIEVE LI Like Fm Thicke. ASCAP/EMI April, 
'RH 21 

CASH DROP ;Oda Free Records, ASCAP/Boss Up 
i'BH 93 

CHUM Y MAURICIO (Pepa, BMI) LT 36 
CLOTHES OFF!! (Epileptic Caesar Music. ASCAP/EMI 

April. ASCAP,iMayday Malone, ASCAP/Dimensional 
Music 011091, ASCAP/Reptillian. BMVEMI Blackwood. 
/Al)WB Music. ASCAP/Warner- Tamerlane Publishing, 

fib 41:WBM. POP 51 

COFFEE SHOP (Granny Man Publishing, BMI/Malik- 
MekAi Music, BMVAlonzo Mathis Publishing Designee, 
BMV2082 Music Publishing, ASCAP/WB Music. 
ASCAP/Uncle Wilmese Music ASCAP/ßpeline, 
BMV{ags II Richard Music. BMIM'arner Chappell, BMI). 
WBM, RBH 43 

COME OVER (Money In My PJ's Music Publishing, 
i M' ; r,ound Music ASCAP) RBH 92 

CONECTATE Sany /AN Discos ASCAP) LT 50 
CRANK THAT (SODUA BOY) (Element 9 Recordings. 

stacular, BMI) H100 25: POP 39. RBH 17 
CUANDO REGRESES Not Listed) LT 42 
CUATRO MESES Not Listed) LT 39 
CUPID SHUFFLE (The Only Cupid Publishing. 

ASCAP /Anise Publishing Group West. ASCAP/Top Quali- 
ryry BMI 010072: RBH 23 

CYCLOTIE (Latino Velvet, BMVSeegs 01 Universal, BMVLil 
Jitzel Music Publishinrgg, BMVDookies And Milk. 
ASCYP,'Nap 

7 
yRib BMI7omba Songs. RNLI) HI hNRM, 

L,tf- i7'`ì 

D 
DAISY I[MI Blackwood. BMVloll 

BMI'lnventor GI The Wheel i 

DAME UN BESO (Ser -Ca, BMh LT 16 
DAYS OF THUNDER Sony /AN Cross Keys_ 

-AP /Dimensional Music 01 1091, ASCAP/Careers- 
41G Music Publishing, BMVSilverkiss. BMI). HLNJBM- 

DE TI EXCLUSIVO (Editora Arpa Musical, BMI) LT 4 
A DIFFERENT WORLD (Nashvistaville. BMVNEZ, 

r I u Acuff Rose BMVChaylynn, 
r 1,7e, Tree. BMVGoId Watch, BM). HL. CS 7, 

810059 
DJ DONT (Songs Of Universal. BMIDivided, BMVRamal. 

BMVNayr Publishing Company. BMI7Wamer- Tamerlane 
Publishing. BMI). HUWBM RBH 33 

DO IT (Nelstar Publishing, ASCAPNirginia Beach, 
ASCAPWB Music, ASCÁP/Danlahandz Muzik. SESAC( 
WBM. POP 78 

DONT MATTER (Byetall Music. ASCAPPamous, 
ASCAP/lawsongs. BMVNoning Hill Music. BMI). FIL. 
POP 53 

DO YOU (Super Sayin Publishing. BMVZomba Songs, 
BMI r lo Bed!, ASCAP/The Allen Boy Publishing, 

:ii 30 RBH 3 
00 YOU KNOW? (THE PING DONG SONG)/DIMELO 

,h r,111 ui i i dung ung BMVHitco Music, 66M/Dol- 
lunaire ivbhshing, BM Songs VI Universal. BMI/Enrique 
Igllesias, ASCAP MI April, ASCAP) H100063. LT 1, POP 
80 

DUFFLE 
Mussiic, ASCAB/YOU 90 Money Publishing Epps 

Publishing. BMVSIar Stat¢ 
Music, BMI), WBM, RBH 65 

EASY (Dan ahandz Muzik, SESAC/WBM Music, 
SESAC/8t4 Music, BMVMorenila Publishing, 

Publishing. ASCAP/YWI Publish - 

ing, BMVJanice Combs Publishing, BMVEMI Blackwood, 
BMVMoney Mack, BMVWarner- Tamerlane Publishing, 
BMI), HUWBM. H100 78. POP 37 

ELLA ME LEVANTO (Los Canggris, ASCAP LT 15 
EN QUE FALLAMOS (10 Publshing BM11 LT 44 
ESO Y MAS (Juliantla Musical. ASCAPiEdimusa, ASCAP) 

LT 13 

EVERYDAY AMERICA (Jennifer Nettles, ASCAP/Dirkpit, 
BMVSony /AN Cross Keys ASCAPBig Alpha Writer 
Group. ASCAP). HL CS 13; H100 73 

EVERYTHING (I'm The Last Man Standing SOCAN/Warn- 
er Chappell, SOCANAhan Zahn Music. BMVSony /AN 
Songs. BMVSongs Of Universal, BMVAlmosl October 
Songs. BMI). H VWBM. H1 D0 64: POP 70 

FACE LIKE (High 4 Life Publishing. ASCAP) RBH 56 
FALL (MXC ASCAP/Still Working For The Woman, 

ASCAPACG Alliance. ASCAPNrrnensionl Songs Of The 
Knoll, BMVE Ticket, BMVAPI Country Music, BMVCherry 
River BMIFMI Blackwood. BMI Shane Minor. BMI), 

FAMOUS IN A SMALL TOWN r.rl' Songs 
CS HL,26 

FIND OUT WHO YOUR FRIENDS ARE Sony /ATV Acuff 
Rose BMVLaa.. :,'ers -BMG 
Music Publior'i , _ ,J,.HMI), 
HL/WBM. H100 

FIRECRACKER (International Dog Music. BMVlravelin' 
Arkansawyer, BMVCorn Country, BMVJosh Turners Pub - 
lishing Designee. ASCAP) CS 27 

FIRST TIME (G- Chills, BMVJeseth Music, BMI) H100 37, 
POP 34 

FLIP -FLOP SUMMER (Only Music, ASCAP/Sony/ATV 
Keys, ASCAP) CS 49 

FOREVER Nina La Cucaracha. ASCAP H100 97 POP 94 

FREAKY GURL (Street Certified Publishing, BMVCyberw- 
CAP) 00H 52 

FREE AND EASY (DOWN THE ROAD I GO) (Home 
RMIBig While Tracks, ASCAP) CS 

FUTURE BABY MAMA entrove st/. ASCAP1lniversal 

G 
GET IT SHAWTY 

t Nlusik Ht. YOuiig fonte 
BMVVVamer- Tamerlane Publishing, OMB HUWBM, 
H100 38, POP 36: RBH 41 

GET ME BODIED (B-Day Publishing, ASACPNniversal 
Tunes. SESAC/Songs 01 Universal SESAC /team S Dot 
Publishing BMI iitco Music, BMVSongs Of Windswept 
Pacific. BMVYoga Flames Music, BMVJanice Combs 
Publishing, BMVEMI Blackwood.. BBMVAngela Be Ince, 

/E' April. 
Rorua.ISESACC), 810069. 

-211 I' a 

GET MY WEIGHT UP (Michael D Danielson Publishing. 
Copyright Control) RBH 54 

GET TO THE MONEY (Gordon Maurice Swine0, 
Ai' REEC Wear Publishing ASCAP /Sunday Delivery 

lblishing, ASCAP) RBH 96 
GIRLFRIEND (Avril Lavigne. SOCAWAImo Music. 

a . AP/Kasz Money Publishing. ASCAP/Koball Music 
rLUhstnrrgg. ASCAP). HL, H100 22. POP 22 

GIVE IT TO ME (Virginia Beach. ASCAPWB Music, 
ASCAP/Tenman Tunes BMVZomba Enterprises, 
ASCAPMelstar Publishing ASCAPÆMI April, 
ASCAP/Stix I'm Stoned. ASCAPDniversal Music Corpo- 
ration ASCAP/WBM Music. SESAC/Danjaandz Muzik 
SESAC). HLWBM. 0100 43 POP 26 

High GIVE 
ARBounderr, MVThe Wals 01 Nazareth, BMVEMI 
k- .rood, BMI) HL, RBH 95 

GLAMOROUS (Headphone Junkie Publishing, 
2 FAH/EMI April. ASCAP /2590 Music Pubhshing, 
ASCAP/Universal Music Corporation. ASCAP/will.i am 
Music BMVCherry River, BMVEN's Lee Music, 

;nrversal Publishing. ASCAP/EMI Black- 
' wdy Rmp. ASCAP). CLMML. H100 49, 

GOOD THINGS ;reetRich Music, BMVMy Diet Starts 
longgs 01 Universal. BMVJasons lyrics. 
inhal Tunes SESAC/Stix I'm Stoned. 

ASCAP(. NL. RBH 63 
THE GREAT ESCAPE '.' ario Johnson Music, 

ASCAP/Dimensional Music 01 

ne ASCAP/EMI Blackwood, 
BMVEMI April. ASCAP), HL. H100 

GUITAR SLINGER ' I AN Tree. BMlove Monkey. 
aI Publishing. BMVNew Extreme 

BMVCedar Musc BM!). HL, 

H 
HATE ON ME '. --H -i 
HEAVEN. HEARTACHE AND THE POWER OF LOVE 

Wurt-r i,1 F' Arne W, In n, 

. Music. OMLF fine Like Wine 

HEY THERE DELILAH Happy Publishing, 
ASCAPWB M'. '4'Fearmore Music. ASCAP). 
WRM H100 _ 

HIP HOP POLICE 
Than 

leMI A,A n' o Musi. i iiiAp r, ULih y2 
HOLD ON (Jonas Brothers Publishing. BMVSony /AN 

Songs. BMI), HL H100 92. POP 55 
HOME ;Surface Pretty peep Ugly Music. BMVCareers- 

t iC lisle Publishing, OMB. WBM, 0100 17. POP 25 
HOOD FIGGA (Alamo Mathis Publishing Designee) H100 

IOU. HB0 31 

HOW DO I BREATHE (Son /AN Songs BMVEMI April, 
ASCAP'Stellar Songs. ASCAPI. HL. H1Ò0 58. POP 87: 
RBH 24 

54 I Go to www.billboard.biz for complete chart data 

HOW I FEEL - ummava. BMVMOonscar Music. 
pews l.,r Mnoc. BMI Ricky A' /l Clyde. 

ICKY THUMP :tppermint Stripe Music. BMO H100 74 

IF EVERYONE CARED (Warner- Tamerlane Publishing. 
am Your Dill °. SOCAN/Zero-G. SOCAN/Black 

SOCAN Black Adder Music, SOCAN). WBM. 

IF I HAVE MY WAY ' h1' Music Publishing UK. 
.c , °[SAC /Chnsetle Michele Music, 

SESAC Foui r,mggs Production Inc, SESAC/Stankin 
Music. ASCAP/Underdogs Wesl Songs. ASCAP /Almo 
Music. ASCAP/Black Lion. ASCAP Jnderdog East 
Songs BMI/lying, BMI HL. RBH 28 

IF I WAS YOUR MAN (Sony /AN Tunes. ASCAP/EMI 
April. ASCAP/Stellar Songs, ASCAPPNater Music Pub - 
lishing. ASCAP). HL. RUH 26 

IF YOU'RE READING THIS (Sony/ATV Tree. BMVL'ile 
Des Autuers, ASCAPBucky And Clyde. ASCAP). HL, CS 
16 

I GET IT IN (Kevin Me Me Music. ASCAP) RBH 82 
I GET MONEY 150 Cent Music. ASCAP/Universal Music 

Corporation, ASCAP/William Stanberry Desigqnee, 

BMVSongs Of Universal. BMVFirsI Priority OMIMot But 
ter Milk. ASCAPACG Alliance. ASCAP), HL. RBH 49 

I GOT IT FROM MY MAMA (Not Listed) POP 84 - 

11L STAND BY YOU (Apode House Of Hits. ASCAP/Clive 
Banks ASCAP,'Jerk Awake, ASCAP/Tom Kelly, 
ASCAP/EMI April. ASCAP), HL/WBM, CS 44 

IMPACTO (Los Cangris, ASCAP/Scott Storch Musi; 
ASCAP/TVT Music. ASCAP) LT 24 

I NEED YOU )Careers -BMG Music Publishing. BMIMer- 
vous Worm Music, BMVFamous, ASCAP/Ed And Lucille 
Songs. ASCAP(. HUWBM CS 8, H100 51, POP 77 

IN MY SONGS (Divided. BMVRanal, BMVNayr Publish- 
ing Company. BMI/Warner- Tamerlane Publishing 
BM r re Urn "el. BMI). HUWBM, RBH 44 

INSIDE OUT uann Music. BMI RBH 89 
INTL PLAYERS ANTHEM (I CHOOSE YOU) (Zomba 

E hiLi ASL,': Tetnoise Publishing, BMI/Music 
Resources, BMINVe Dom Play Even When We Be Playin, 
ASCAP/Mosgmlo Puss, ASCAP/Chrysalis Music, 
ASCAP /Jobete Music. ASCAP). HUWBM, AM 46 

I TOLD YOU SO (Babble On Songs. BMVThird Her Music. 
BMI) CS 2. H100 48, POP 99 

I TRIED I# 1 Assassin Muzik, ASCAP/StrOjacket Muzik, 
ASCAP/Track House ENT BMI /Almo Music. 
ASCAP'Aano Music, ASCAP/Byetall Music. 
ASCAP/Famous, ASCAP/Notting Dale Songs, ASCAP), 
HL, H100 81. POP 61 RBH 87 

I WANNA FEEL SOMETHING (Careers -BMG Music 
Publishing, BMVNervous Worm Music. BMVFamous, 
ASCAP/Ed And Lucille Songs, ASCAP), HUWBM, CS 29 

I WONDER (Rckle Butt. ASCAPBMG Songs, 
ASCAP/Magic Farming Music. ASCAP/Little Blue Type- 
writer Music. BMVBPJ, BMVSonyy/AN Tree, BMVAIt 
Mighty Dog Music. BMI) HLMBM CS 15, 8100 75 

JOHNNY CASH is huu.E. (11,C,\ PANE! er- Tamerlane 
Publishing. BMLNVrilers Extreme BMB, WBM, CS 9. 
010068 

JOYRIDE (Sony /AN Tree. BMVChaylynn BMVEMI April, 
ASCAP,Bresly Music, ASCAP/Mulhsongs BMG, 
SESACAva /u Music SESAC( HL. CS 60 

JUST MIGHT HAVE HER RADIO ON (Hope -N -Cal. 
ir, ,rigs. BMVGeormac Publishing, 

K 
KRISPY Lr.ToueiiMs'cfirtu, (nng. BMI,11apHusll,e''Mu- 

sicPublishing. BMVSongs 01 Universal. BMVUn'versal 
Music Corpnrelion. ASCAP lastrada ASCAP Sony /AN 

Ord HI 

LAGRIMAS OEL CORAZON 

LAGRIMAS DE SANGRE Not Lsted) If LB 

LAST NIGHT . I n Combs Publishing, ASCAP /EMI 
p' ! _ Daughters Music, SESAC /Christian 

thin t s IOumhmg. SESAC/Foray Music, SESACMtarsky 
Music, BMVJanice Combs Publishing. BMIÆMI Black- 
wood BMI) POP 59 

LAST TRAIN RUNNING One Mad King Publishing. 
ASCAP /Frank Myers Music. BMVSixteen Slams. BMB CS 
40 

LEAN LIKE A CHOLO IMistica Music, BMVFlossy, 
I,PO 42 

LEAVING TONIGHT (Super Sayin Publishing. 
HMI Zomba Songs. BMVSounds 01 Da Red Drum. 
ASCAP510 Gravy Music. ASCAP'Jobele Music. 
ASCAP), WBM, RBH 71 

LET IT GO (She Wrote It, ASCAP/BMG Songs. 
ASCAP/Mass Confusion. ASCAP/EMI April. 
ASCAP /Cainon's Land Music Publishing ASCAP/Notori- 
ous K LM , BMt.2 Daughters Music. SESAC/Chrislian 
Combs Publishing. SESAC/Foray Music, SESAC/Mtume, 
BMI'', HUWBM, Hí0026: POP 73. RBH 7 

UÆS WHAT YOU MAKE IT (Wall Disney. ASCAP) POP 

UKE A BOY (Universal Music Corporation. ASCAP/Royal- 
ty Rightings. ASCAPBoolleggers Slop. ASCAPNmver- 
sal-PolyGram International Tunes. SESAC /Jahgae Joints. 
SESAC /Christopher Mathew, BMVHitco Music, 
BMVEzeke Inlemalionl Music. BMVRevolutionry Jazz 
Giant, BMVGrOness. BMI ), HL, POP 44 

LIKE THIS (Kelendna. ASCAP./Blondie Rockwell. 
ASCAP /2590 Music Publishing, ASCAPNniversal Music 
Corporation. ASCAP/Team S Dot Publishing, BMI Titco 
Music, BMVSongs Of Windswept Pacific. BMVJason's 

as, SESAC/Reach Global Tunes. SESAC/Songs Of 

UDiniversal. BM!), HL, H10067. POP 95, RBH 22 
UKE THIS (Shawn Mims. BMVThe Blackout Legacy, 

ASCAP/Scholield's, ASCAP) H100 45: POP 40, RBH 69 
LIL LOVE (Shaniah Cymone Music ASCAP/EMI April, 

ASCAP/Non'ng Dale Songs ASCAP /# 1 Assassin 
Muzik, ASCAP/StrOjackel Muzik, ASCAP/Track House 
ENT, MVAInro Music, ASCAP/Rye Songs, BMVSongs 
01 Universal, BMVIhown' Tantrums, ASCAP /Air Control 
Music, ASCAPBasalamba Music. ASCAPSlide That 
Music. ASCAP) HL, RBH 67 

LIP GLOSS (18th Nid Vine. ASCAP/Universal Music Cor - 

- it ASCAP, HL H10062. POP 45 
A LITTLE MORE YOU (Warner- Tamerlane Publishing. 

',1I Sell The Cow, BMI/Tower One. BMVWB Music, 
ASCAP,/lower Two. ASCAP/BLA. ASCAP), WBM, CS 21 

LIVI? OUR LOVE SONG (Careers -BMG Music Publish- 
ing, BMVMOre Than Rhymes Music. BMVL'l' !Jinja Time- 
Mae, ASCAP /Ameribrit ASCAP) CS 22 

LLORARAS (Mater. ASCAP/Sony /AN Discos. ASCAP) LT 

LO MEJOR OE 11J VIDA (EMI Blackwood. BMI) LT 33 
LOST rr 'Jeff BMUBig Loud Bucks. ASCAP/Maboh -Ball 

;SCAP /AUHouse Entertainment, ASCAP /Art For 
e Music. ASCAP). WBM. CS 34 

LOST IN THIS MOMENT (EMI April. ASCAP/Romeo 
,ny Musc, ASCAP/WB Music. ASCAP(. HUWBM. 

00 44, POP 68 

LOST WITHOUT U (I Like Em Thicke. ASCAPNos- 
I luenesMus'c, ASCAP( RBH 30 

LOVE ME IF YOU CAN (Big Loud Shin Industries. 
ASCAP/Music Of Windswept, ASCAP/Songs 01 Bud 
Hog. ASCAP/Wallerin, ASCAP) CS 14 H100 83 

LOVESTONED (Tennman Tunes, ASCAP/7omba Enter- 
prises. ASCAPNrg'nia Beach, ASCAP/WB Music, 
ASCAP/Warner- Tamerlane Publishing, BMVDanjahandz 

Muzik. SESAC/WBM Music. SESAC/Varner. SESAC). 
WBM, H100 54. POP 28 

LUCKY MAN (Careers -BMG Music Publishing. BMI/Ner- 
vous Worm Music BMIEMI Aril ASCAP/New Sea 

' Gov 4SC4ni HI 'WBM ur 0 7n 

M 
MAKE ME BETTER IJ brasco. ASCAP Virginia Beach, 

ASCAP/WB Music. ASCAP'Super Sayin Publishing, 
BMVZomba Songs BMVEMI April, ASCAP,VO Question 
Entertainment. ASCAP(. HUWBM, H100 9, POP 29: 
RBH 2 

MAKES ME WONDER (Careers -BMG Music Publishing, 
BMIPOP 'Febrlary 

10 
Twenty Second, BMII. WBM, 810013, 

MAKE YA FEEL BEAUTIFUL (N 22nd Publishing, 
Lane. Sayin Publishi ng. ng. 

BMZomba 
ASCAP/Cherry 

UM!) HLhyMH 
MAKEYOUHAPPY Soulchild, ASCAP/Universal Music 

Corporation. ASCAP/Wet Ink Red Music. ASCAP/EMI 
Apnl ASCAP), HL. RBH 85 

MALDITO AMOR (J 8 N. ASCAP) LT 21 

ME i'r n Shep. ASCAP /Almo Music, ASCAP/Universal 
aporahon ASCAP). HL RBH 38 

MEASURE OF A MAN 'Universal- Polytram International. 
' ASCAP/Passing Stranger. 

r lion Music. ASCAP/Music Df 
;ch Music, SOCAN). HL CS 

ME DUELE AMARTE Music Puhlishing, BMICI R 

MEN BUY THE 'DRINKS (GIRLS CALL THE SHOTS) 
,xl 

.o lacbh hm 
g s, SESAC) CS 41 

MI CORAZONCITO um Latin. ASCAP) LT 3 
MI GENTE ' J7 
MIL HERIDAS ` 

MIRAME Ani LT 35 
MISERY BUSINESS 'SCAP /8 Father, I Just 

i - .0 Music. ASCAP), 

MOMENTS SESAC /Carnival Music 
ASCAP). WBM. H100 87 

MONEY IN THE BANK ,vin Beak SESAC/Universal 
h '( universal, SESAC/Mayheezy 

- i,g Music, ASCAP /God Heat 
u n¡lc s CI :Leib Universal -Songs Of Polytram 
International, BMVJust'n Combs Publishing, ASCAP/EMI 
April, ASCAP/Big Popppa Music. ASCAP/Sheek Louchon 
Publishing. ASCAP /JaeiWon Publishing, ASCAP/Panirois 
Publishing. ASCAP/Notorious K I M BMWndeas 
Music. BMV Warner - Tamerlane Publishing. BMVDeric 
Angelenie Music, BMVEMI Blackwood BMVSa -Verse 

Music. BMVUnichappell Music, BMVMy Babyfis Music 
Company. ASCAP/Chappell 8 Co.. ASCAP/Excuse -Mor 
Music, ASCAPBMG Songs. ASCAP/1-1 8 R Lastra la 
Music, ASCAP/Sony/ATV Tunes, ASCAP), HLNJBM, 
RBH 47 

THE MORE I DRINK (EMI April. ASCAP/New Sea Gayle. 
ASCAP /Old Desperados, A CAP/N2D. ASCAP). HL. CS 
43 

MUEVELD Not Listed) LT 45 
MY DRINK N' MY TVM STEP (Larseny. ASCAP/Swill 

Rah SESACkInunnell Tunes SISAC/Sengs Pt Aniser- 
'ii SC 'f T n '+ BMI), HL, RBH 57 

MY GIRL GOTTA BEST FRIEND (Not Listed) RBH 62 

N 
NEVER AGAIN u,38 i i c. %Ile; 

ASCAF /JinnyMess r Music, W ASCAPB Iclusu. 
ASCAP), HUWBM H10061, POP 46 

NEVER WANTED NOTHING MORE Sorry /AN Tree. 

BMVEMI April. ASCAP/New Sea Gayle. ASCAP/Son At A 

Miner Songs ASCAP(. HL, CS 1 810034, POP 65 
NOBODY DO IT BETTER (Zomba Enterprises, 

ASCAPAIIiolic, ASCAP). WBM. RBH 91 

NOBODY'S PERFECT (Wall Disney. ASCAP) POP 69 
EL NO ERES TU (Not Listed) LT 47 
NO LLORES (Foreign Imported. BMI LT 10 
NO TE VEO (Leon Blanco, BMVEMI Blackwood. BMLAas 

Leoncilas Music Publishing. ASCAP/Sandunguero Music 
Publishing BMI LT 6 

NOTHI? BETTER TO DO (Curb Songs, ASCAP/Lucky In 

Love, ASCAPAonely Poet Society Publishing, 
ASCAP / Kobalt Music Publishing. ASCAP /Grey Ink 

Music. ASCAP/FraraAm Music Administration. ASCAP). 
WRI,1 CS 311 

NOWHERE THAN SOMEWHERE (Big Loud Shirr Indus- 
: 'ambler. ASCAP /Carnival, ASCAP) CS 

NUESTRO AMOR ES ASI (Magnate Music Publishing, 
Lan Publishing. ASCAP/Kingz Publishing, 

o 
OJALA - 

OJALA PUDIERA BORRARTE ' dom. ASCAP) LT 20 
OLVIDAME TU Cl . ' i 

THE ONE IN THE MIDDLE r58 Music. 
ys, ASCAP/This Is Hit, 

LAP glu.'u,,.lanj BMVFunky Junk Music. 
ASCAP), HUWBM. CS 39 

ONLINE (EMI April ASCAP/New Sea Gayle ASCAP/Didn't 
Teu,'.ir- .'C API HL. CS 20: H10086 

00H WEE '.ing, ASCAP/Notting Hill 

OUTTA MY SYSTEM can Cymone Music, 
true Kid Slim Music. 
;SCAP /Jobete Music. 

OVER YOU Pretty Deep Ugly Music. 
lour Pihlishinn 13M1 High Ruck 

P 
PARALYZER,! i 

-IhM. H100 b6.101 ue 
PARTY UKE A ROCKSTAR (Preciate That Music. 

BMVCereal And Milk Publishing. ASCAPulYaches Chil- 
dren Publishing. ASCAP/EMI April, ASCAP), HL. H100 7. 

POP 8: RBH 25 
PAZ EN ESTE AMOR (Nol Listed) LT 29 
THE PEOPLE (Not Listed) RBH 60 
PERDONAME EN SILENCIO (S A. de C V SACM) LT 43 
PLEASE DONT GO (Tank 1176 Music. ASCAP/Back 

nn Publishing, ASCAP/EMI April, ASCAP/Lnnnlis- 
li (1,PuNohin Hill, ASCAP). HL RBH 8 

POBRE CORAZON )Onivid Music Publishing, BMI) LT 49 
POR LOCK & DROP IT (Huey Records Music, 

ASCAPNiAndre Smith, ASCAP/DelHiTz Muzik. 
ASCAP/Notting Hill Music, BMVEMI April, ASCAP /Almo 
Music. ASCAP/Upper Clazznlen Muzic, ASCAP /4 Jefl N 

Rod Publishing ASCAP), HL. H100 46: POP 47, RBH 45 
POR AMARTE IASI (WB Music, ASCAP/Erami, ASCAP) 

IT 

POTENTIAL BREAKUP SONG (Hall Heart Music, 
- BM) Aunon'n Songs, ASCPAn 

Ti ie Mown 0I Toe Well BMI H10036 POP 32 
PROUD OF THE HOUSE WE BUILT (Sony /AN Tree, 

BMVShowb'lly Music. BMIWarner- Tamerlane Publish- 
ing. BMISycamore Canyon Music, BMVTurn Me On 
Music. BMVStill Working For The Man Music. BMVICG. 
BMII,HLNVBM CS12.1-1100 89 

PUT A LITTLE DMPH IN IT (Shaniah Cymone Music, 
ASCAP /EMI April. ASCAP/Seal Music, BMIBMG- 
Careers, BMVrhem Damn Twins. ASCAP/Naked Under 
My Clothes, ASCAP /Chrysalis Music, ASCAP /Air Control 

QUE ME DES TU CARINO 

QUIEN 

R 
READY SET DON'T GO iJgerui BM, Sol iy ATV 

'oo Music. BMI). HL. CS 47, 

REHAB ,EM, IS,,,.woou EMI). HL, HtW 21: POP 12 
RIDIN Esther Dean Publishing Designee. BM eertunes, 

-,FSAC Her 'i.ah FOOT Sims Publishing 
. "n RBH 58 

ROC A PELLA BILLIONAIRES 

n_. 

insporter Entertain- 
, 66( . gporation, 
ASL ' -0a m.a :.SCAPSony /AN Tunes, 
ASCAP /Carter Boys Publishing. ASCAP /Chrysalis Music. 
ASCAPNotable. ASCAP), HL. RBH 77 

ROCK ON (DO THE ROCKMA I) IMJ Publishing, 
Top Quality. BMI) RBH 75 

ROCKSTAR (Warner- Tamerlane Riblishing. BMI /Ann Your 
H,0 SOCAWZero -G. SOCAWBIack Diesel. 
SOCAWBlack Adder Music, SOCAN), WBM. 0100 28, 
POP .G 

ROCK YO HIPS '.I Verts Publishing. ASCAP/Royal 
ASCAP/Dime Rece Collection, 

r P,ihl ch'nq AS(N.,f, gm NOre 

S 
SAME GIRL 

ALU'J - 1ML Á2L 
HUWBM i POP 64, RBH 5 

SEXY LADY : 'r st Publishing ASCAP/1 Want Mine 
Publishing. AP/EMI Unart Catalog. BMI). HUWBM, 
H100 18. POP 31. RBH 18 

SHAWIY (First N' Gold. BM/Warner- Tamerlane Publish- 
ing, BMVWamer Chappell, BMVYoung Drumnla. 
ASCAPrWaynee Baynee Music, BMVNapp Pub. 
BMI 7 umba Songs BMVEMI April. ASCAP /Craig Music, 

r il? POPS BBH6 
SHAWTY IS DA SH! (10) (UL Music, ASCAP/Famous. 

l'erg. ASCAP,NVB Music. 
Hi_ '\AOM nbri53 

SHE AINT RIGHT (Major Bob, ASCAP/Sweet Summer, 
' CAP'Grcle C ASCAP Full Circle, ASCAP/vVarner- nit" 

I ,G1VTexi's Palm Tine Music, BMD, 

SHUT UP AND DRIVE rods Of Universal. BMVBay)un 
BMI Be Mus /SCAP,Warner- Tamerlane Publish- 

g. BMI. HUWBM. Hia 16, POP 11 

SIMPLE THINGS (Gad Songs. SCAP /Cherry Lane, 
w "Im ° ASCAP). CLM. RBH 81 

THE SIMPSONS THEME 'Little Maestro. 8 MI POP i 71 

SORRY BLAME IT ON ME 'Gel Familiar Music, 
_ 11 Me ASCAPEamous, ASCAP/Stone 
-'None Muzik. ASCAP). HL 1110011, POP 13 

SPEAKER (Byetall Music. ASCAP/Famous. 
ASCAP /Crump Tight Publishing, ASCAP/My Own Chit 
Music. BMI/Young Money Publishing. BMVvVarner- 
Tamerlane Publishing. BMVEMI Blackwood. BM!). 
HUWBM, RBH 72 

STACKS ON DECK (Orijinal Sin, ASCAP/NasiaÌaida 
Music Publishing, ESAC( RBH 97 

START(? WITH ME (Careers -BMG Music Publishing. 
BM'Shilake Maki BMVSongs 01 Windswept Pacific. 
BMI Songs 01 Thortch, BMPhox Ridge Music. BMI). 
V.A.. 4' W 98 

STRONG ARM (Top Tree. ASCAP) RBH 94 
STRONGER Please Gimme My Publishing. BMVEMI 

A ! MVDaft Life, ASCAP2omba Enterprises, 
'x'n Birdsong, ASCAP). HUWBM, H100 47: 

THE STRONG ONE ((Careers -BMG Music Publishing 
ioFF °d0ie 

M. 
BMVB 
CS 56 

MG Songs. ASCAP /Jonesin' For A 

0 
SUMMER LOVE (Zomba Enterprises. ASCAP/Tennman 

CAPu'lh'B Music, ASCAPNirgin'a Beach, 
'RIG Music SESACDanjahandz Muzik, 

SUNDAY MORNING IN AMERICA ,E MI April, 
CAP./Universal Music 

ASCAP /Jeffrey 
CS 32 

Music, 
lias, ASCAPrñarlo 

THE SWEET ESCAPE 

T 
TAKE ME THERE 

Baby, BMI, (JUIar Bob, ASCARSweet Summer, ASCAP), 
HUWBM, CS 10 H10084 

TAMBOURINE (Blondie Rockwell ASCAP /Swizz Beata. 
SESAC/Universal Tunes. SESAC /Team S Dot Publishing. 
BMVHitco Music, BMVUniversal Music Corporation. 
ASCAP). HL H100 60, POP 74, RBH 27 

TANGLED UP (Ott My Rocker. ASCAP/Universal Music 
Corporation. SCAP/tittle Blue Typewriter Music, 
BMI-bPJ Adm'n'slralion, ASCAP/Moonscar Music. BMI), 
HL. CS 38 

TATTOO (2 Way Street Publishing ASCAP/Perry Homes 
Music Publishing, ASCAP /Artist Publishing Group, 
BMVWarner Chappell. BMO RBH 48 

TATTOO ROSE (Sixteen Stars. BMVJohn Ramey. 
BMVSongs Of Universal. BMVSpecklebelly Music, BMI), 
HL. CS 58 

TEACHME (Universal Music Corporation. ASCAP/latif 
Music Publishing, ASCAP/Songs 01 Universal 
BMI/Tetragrammaton, ASCAP/Melodic Piano Produc- 
tions. ASCAP/HC 1030 Publishing, ASCAP/Smoolhie 
Mus - ASCAP /ABlack Productions, ASCAP), HL. 0100 
50 d 

TEARDROPS ON MY GUITAR (Sony/ AN Timber, 
°born Valley, SESAC/Sony /AN Tree, 

- Swift Music. BMI). HL. CS 3, H100 33: POP 

TEENAGERS Now The Douas Off The Jersey Shore 
"H10091, POP 62 

TE VOY A PERDER Sony /AN Discos. ASCAPWB 

THESE ARE MY PEOPLE ^nver5al Music Corporation, 
' :;AP/Cal IV, ASCAPBerg- 

rW55 
THIS IS MY LIFE r der Music, ASCAP/Words 8 

M , AN Tree. BMVlomdouglasmusic. 

THIS IS WHY I'M HOT :Nil Mims, BMIThe Blackout 
Or Mindz, 

AS( U' BMG- Careers, BMVBMG 
Sony. ASAA', HLa n l hUn t he Grind EntergamenlPub- 

Ilish'npg 
HMVLiI J'nel Music Publishing. 8MhiSongs 01 

:T RTA, ;'I .Ion 00017 Music. BMVWarner Chappell. 
l': - -.ik Publishing Designee, BMI' urwin 

eMi WBM POP 92 
THNKS FR TH MMRS Sony /AN Songs, BMVChicago X 

'core BMIL HL H10000000Á 27, POP 14 

TICKS IEMI April, ASCAP/New Sea Gayle. ASCAPDidni 
J I. To Re Music ASCAP /Chamaland. ASCAP/Sorgs 
ui Dog. ASCAP/3 Ring Music. ASCAP/Music Of 

ASCAP), HL, H100 80: POP 98 
TIL I WAS A DADDY TOO (Patrick Stuart Music. 

BMI black To Black Songs. BMVLyricai Mile Music, 
BMI 'SLL, ASCAP) CS 59 

TIME AFTER TIME Rel titi, BMVSony /AN Songgs 
,,' 

II W B Mi, ASCAP/Dub Notes, ASCAP), HUWBM, 
UP ' 

A TI SI PUEDO DECIRTE (Edimonsa. ASCAP'S'empre. 

TODO CAMBIO Luny /AN Discos. ASCAP) LT 19 
TORRE DE BABEL Kike Santander Music, BMI /EMI 

bidckwoo0. BMI) LT 38 
TOUGH (Steel Wheels. BMVCurh Songs. ASCAP). WBM, 

SS tl On 76 

U 
U AIN'T G01N NOWHERE 

Onbut Iunkrg ASL.N Wb,1ru, 
,e City. BMVNotling Hill Music, BMVG Pluse 

t 
ni r{I/WM. RBH 66 r 

UMBRELLA - ''J, Of Peer, ASCAP/March 9th Publish - 
- Ausic Publishing. ASCAP/Suga 

Pihlishirg, ASCAP/MI April, 
'.1. LT 32, POP 5, RBH 15 

UNDERCLASS HERO '.' April Canada, SOCANBoner 
'Ausic Canada, SOCAN), HL. 

UNJUEGO " 16 

UNTIL THE END OF TIME i Tennnan Tunes, 
ASLAP ZorK,ca Lr.l nues ASCAPNirgina Beach, 
ASCAP/NB Music ASCAP/Warner- Tamerlane Puhlish- 
ingg. BMVDanjaranda Munk, SESAC/WBM Music, 
SE-SAC/Warner. SESAC, WBM, H100 93, RBH 20 

U + UR HAND (EMI Blackwood, BMVPInk Inside Pub - 
fishung, BMVMaratone AB. STIMeXoball Music Publish - 
ingg. ASCAP/rasz Money Publishing, ASCAP(. HL, H100 
47. POP 20 

VALENTINE 

WAIT FOR YOU ._r' 

W 
APOMI Apel. 

ASLAl .Sony AI: n c ,;,,AI' EMI Blackwood, 
BMPWater Music Publishing. ASCAP), HL. 0100 14: 

WAKE UP CALL (Careers -BMG Music Publishing, 
BMI/February Twenty Second. MVValentine Valentine, 
ASCAP/BMG Songs. ASCAP), WBM, POP 100 

WALL TO WALL (The Royalty Network BMVleam S Dot 
Publishing, BMVHitco Music. BMVSorws Of Windswept 
Pacific, BMVWaller Scott, NO H100 90: RBH 51 

WATCHING AIRPLANES (Sony /AN Tree, BMVJoseybix 
Tunes. BMVDiver Dann ASCAP), HL, CS 48 

WAY BACK TEXAS (Warner - Tamerlane Publishing, 
BMVlexi's Palm Tree Music, MVBig Loud Shin Indus- 
tries. ASCAP/Big Loud Bucks, ASCAP , WBM. CS 36 

THE WAY I ARE (Virginia Beach. ASCAP/WB Music, 
ASCAPDanjatardzMuzik, SESAC/WBM Music. 
SESAC/Keriokey Music, ASCAP/Universal Music Corpo- 
ration, ASCAP /Jerry Lee Publishing. ASCAP(. WBM. 
H100 5, POP 4 

THE WAY I LIVE (Extreme Entertainment New Orleans 
Publishing Coe rill Productions. ASCAP( POP 67 

THE WAY SHE MOVES (CoCO Tunes Music 
ASCAP/Byelall Music, ASCAP/Famous ASCAP) LT 22 

WE TAKIN OVER (DJ Ktaled. BMVNoka International, 
ASCAP/Famous. ASCAP/Warner-Tamerlane Publishing. 
BM/Money Mack, BMUCrown Club Publishing, 
BMVJoey 8 Ryan Music, BMV4 Blunts Lit Al Once. 
BMVDanlahandz Muzik. SESACMBM Music, 
SESAC/Notting Hill Music, BM), HUWBM, POP 97 

WHAT DO YA THINK ABOUT THAT (Jonesbones Music. 
ASCAPArving, BM/Inventor Of The Wheel, ASCAP) CS 
45 

WHATEVER U UKE (Not Listed) POP 88 
WHAT IVE DONE (Zomba Songs. BMVChesterchaz, 

BMVBigg Big Kid, ASCAP/Nondisclosure Aggreement, 
BMVRoò Bourdon. BM Xen i Kobayashi, BMVPancakey 
Cakes. BMI), WBM, H10029, POP 33 

WHAT KINDA GONE (Sixteen Stars, BMVRPM Music. 
BMVHoriPro Entertainment Group. ASCAP /Cal M, 
ASCAP/BergBrarn. ASCAPÆorayboy Music, OMB CS 51 

WHATS MY NAME (Cancel) Lunch Music 
CAP'Aniversal- PolyGram Intemalional, ASCAP), HL. 

WT' 
ì9 

WHAT TIME IS IT Malt Disney, ASCAP) H100 23: POP 

WHEN I HUSTLE Young Minded Publishing, 
ASCAP /UeIH'TZ Munk, ASCAP/Warner-Tamerlane Pub- 
lishing, BMVBubba Gee Music, BM/Noontime Tunes. 
BMV'Goldles Playhouse Publishing. BMVEMI April, 
ASCAP) HUWBM. RBH 86 

WHEN I SEE SEE (Breakthrough Creations. ASCAP/EMI 
Aprl, ASCAPS.M Y. ASCAP/Sony/AN Tunes, 
ASCAP/Break North, SOCAN/Sony/ATV Music Publish- 
ing Canal SDCANWavnne Writers. ASCAP /J. Sewell '. ; n" '. f n The Super Kid Music, 

WHEN YOU'RE GONE avigne SOCAN/Almo 
r lusic. BMVEMI Blackwood, 

HL H10U 4I, POP 27 
WHINE UP (Copyright ControVA10 Publishing, ASCAP /J i iis 3hng, ASCAP /Greensleeves. PRS) H100 35, 

WHITE GIRL (Young Jeers Muser Inc RMI'Aina Man 

WHO KNEW - - Publish- 
vblishing, 

i ublislnng. ASCAP). HL. H100 40. 

WIPE ME DOWN Productions, ASCAPBoosie Had 
On Tha Track ASCAP) H100 56 

WITHOUT LOVE Kding Brook Way. ASCAP/Walli Woo 
=P POP 89 

WONDERFUL - S)a in Publishing, BMVZomla 
':, Of The Streets, ASCAP /A Grand 
Sumphu, ASCAP). WBM RBH 55 

WONDER WOMAN Aprils Boy Muzik BMVWarner- 
I r u ,nrig. BMVDaniahandz Muzik, 
SESAC/W'HM Music. SESAC/No Ou'nccyyclence Music 
Publishing. BMVNorth Avenue ASCAP /EMI April, 
ASCAPNrban Warfare. ASCAP). HUWBM. RBH 78 

WOODGRAIN WHEEL Slim Thug Publishing, BMVEMI 
kwood BMI) RBH 70 

WRAPPED (Tillawh'rl, BMVBruce Robison, BMVCarnival 
'fm c Group SESAC) H100 85 

YO TE QUIERO ,arsal- Musica Unica, BMI/La Mente 
Hung, BMI LT 23 

YOU HINT KNOW '.one Mack. BMVYoung Money 
rner- Tamerlane Publishing, BMVScotl 
', 'VT Music. ASCAP(. WBM. RBH 

YOU CANT STOP THE BEAT ,Winding Brook Wayy 

lent, ASCAP) H100 U9, 

YOU KNOW WHAT IT IS s Zwingli 
,.AP/Te -Bass Music. 

lin,' 3rschom Music, 
84' .:raven Club Publishing- 

_ : 

BMII. HUWBM, 

YOU NEVER TAKE ME DANCING Boy, ASCAP), 

YOU STILL OWN ME cony Ana Son ASCAP/New 
NR Music. ASCAP/Curb Songs, AS(AC fier' n Comer. ASCAP), 

::.r,1 
L. 

(YOU WANT TOI MAKE A MEMORY : Bon Jovi Publish - 
ngg ASCAP I national. 
ASCAP/Sony. AN lunes ASCAP/Aggressive. 
ASCAPMobalt Music Publishing. ASCAP)), HL, H100 88 

Y SI TE DMA (Universal- Musica Unica. BM/New World 
Music LTDA, OMS IT r 7 
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Billbearsl 

CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARICE i P AC 
For ad placement in print and online call Jeff Serrette 800- 223 -7524 or email: jserrettec &billboard.com 

HELP WANTED 

Billboard 
Global Correspondents Wanted 

The world's No. 1 magazine for the music industry is looking to 
boost its team of freelance global correspondents to enhance our 
world- renowned coverage of the international music business. 

To apply, you should be based outside of the United States of 
America, and be an experienced journalist with an expert 

knowledge of the music business in your territory. You should be a 
self- starter.. passionate about music, able to turn around news stories 

at short notice and be bursting with ideas for coverage 
on all of Billboard's platforms. 

A good command of written English is essential. 

io apply, please send your CV /résumé, a cover letter, two examples 
of your published work and three ideas for 600 word stories in 

Billboard's Global Section to: 

Mark Sutherland 
London Bureau Chief, Billboard 

5th Floor, Endeavour House, 189 Shaftesbury Avenue London 
WC2H 8JT 

or e-mail msutherland@eu.billboard.com. No calls please. 

nielsen 
Nielsen Business Media 

NOTICES /ANNOUNCEMENTS 

AFTER YOU'VE ADVERTISED YOUR 
HELP WANTED MESSAGES ONLINE... 

The Hollywood Repprter, Mediaweek, Braidweek, 

ADWEEK, Editcr & Publisher and Billboard seeking to 

hire that ideal canr idate to fill a recently vacated 

positicn. If you're still NOT happy with the responses, 

please consider the Lse of Billboard PRINT :o reach all 

serious music prtefessionals directly! I'll knocc 50% OFF 

whatever size ad you select to run on the Billboard pages. 

This offer is limi-ed so call Jeff Serrette at 

1 -800- 223 -7524 

TODAY for rate information 

CALL US TODAY AND ASK ABOUT 

TIE BILLBOARD 

CLASSIFIEDS 

INTRODUCTORY OFFER FOR NEW ADVERTISERS! 

1 -830- 223 -7524 or 

jserrEtte@ billboard.com 

DUPLICATION/ 
REPLICATION 

COS OHS SOPEO DISCS SPEC AM PRCKRGIRG :ASSEIIEs 

NEED Os? THE CHOICE IS 

CRYSTALCLEARR 
DISC RIB TAPE 

!;irif 9 !Pia !IJItas ii i ?3rIa!J.' 
1000 CDs $999 uA 

1000 PROMO CD PACK Wt 
1000 DVDs $ 149 

TRUSTED EXPERIENCE 
FOR OYER 35 YEARS! 

WWW.CRYSTALCiEARCtS.COM . 1- 880 -8180-8073 

LEGAL SERVICES 

FATHER'S 
R1ONTSI! 

Call attorney 
Jeffery Leving 

312 -356 -DADS or visit 
www.dadsrights.com 

PROFESSIONAL 
SERVICES 

1,000 CDs 
in full -color jacket for just 

$990! 
Call today for 
your free catalog! 

1- 800 -468 -9353 
www.discmakers.com/db 

DISC MAKERS® 

BUSINESS 
OPPORTUNITIES 

RECORD -RAMA SOUND ARCHIVES 

PUBLISHING CO. (Est. 300 SONGS) 

SEVEN RECORD LABELS, {MASTERS) 

SPIN -CLEAN RECORD WASHER 

DISCMIST CD CLEANER 

MUSICMASTER DATABASE+ 

3,000,000 RECORDINGS-45-UPS-CDS 
ALL FOR SALE - CALL - 412 -367 -7330 

PUBLICATIONS 

Your Definitive Source for 
Industry Information 

RECORD RETAILING 
DIRECTORY: 

rodtfalAnY6-YICIMAM 

Billiroa 
RECORD RETAILING 

DIRECTORY 

The essential tool for those who service or 
SELL products to the retail music carnmu- 
nity. With over 5,000 listings, this direcbry 
is the most comprehensive compi anion of 
record retailers, featuring independent and 
chain store operations, chain headq.Jarters, 
audio -book retailers and online retailers. 
Listings include: store names and 
addresses, owners, operators, phone and 
fax numbers, e-mail addresses, chain store 
planners and buyers, and store genre or 
music specialization. And its handy 6X9 
inch format makes it easy to carry and easy 
to use. 

$215 

ORDER ONLINE 
www.orderbiUboard.com orcall 1-800-562-2706 818-587-4582 

FREE 
(Advice) 

HOW DO YOU MAKE YOUR CLASSIFIED AD PAY? 
By running it consisteltly- 

consecutive weeks -for impact!! 
Rarely does a prospec:ive customer reply to an ad the very firs :ime it 

appears. Wt-en that customer is ready to buy. Remember. the ve-y week 
he or she is ready your advertisement should be in POSITION. 

Stay ALIVE and SATISFIED with an ACTIVE CLASSI=IED!! 
TOLL FREE 

800 -233 -7524 or 646-654-4697 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as Jow as 500. Your choice from the 
most extensive listings available 

For free catalog call (609)190-6000. 
Fax (609) 690 -0247 or write 

Scorpio Mutt, Inc. 
P.O.Bon A Trenton, N.J. 09691 -0020 

email: searplomue @aoLCom 

WANTED TO BUY 

CDs DVDs VINYL 
Posters, Memorabilia, Awards, 

Concert Swag, Sheet Music & more! 

We specialize in rare collectibles. 

TOP PRICES PAID!! 
We travel worldwide for valuable 

collections. 

ROCKAWAY RECORDS 

323 -654 -3525 wj @rockaway.com 

CATALOG WANTED 

SUCCESSFUL INDIE LABEL WITH 

MAJOR DISTRIBUTION LOOKING 
TO PURCHASE OR LICENSE 

AUDIO/VIDEO CATALOGS. 

NO SIZE LIMIT. 

iefo(roucnncove.com 

HAVE A 

POSITION TO FILL: 

WANT TO REACH 

HIGHLY QUALIFIED 

PEOPLE FAST? 

LOOK NO 
FURTHER CALL 

Js., L .t 
1 8100- 223 -7524 

OR CALL 

JEFF SERRETTE 

646- 654 -4697 

OR EMAIL ME AT 

jserrette@biliboard.com 

AUGUST 11, 2007 wwvv.billboard.bia 55 
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IEVEß NII1: 9 4e. ANGEN, 

NOVEMBER 1 -Z, 2007 

SAVE THE 
REGISTER BY 

SEPT 4 

& SAVE 

$125 

FILM & TV MUSIC C Now in its 6th year, The Hollywood 
Reporter and Billboard join forces to deliver a cutting -edge, two -day seminar 

on the role of music in film and television. This must -attend event provides a 

dynamic forum for the exchange of ideas among film /TV and music professionals. 

This unique event connects you to key industry leaders. Don't miss your 
chance to network with influential record label executives, publishing 

professionals, award -winning composers, music supervisors, and VIPs 
from the advertising, gaming and commercial fields. 

r PORTER Billboard 
Ft LTV 
MH8 

GENERAL INFO: 646.654.4660 
REGISTRATION: 646.654.4643 

SPONSORSHIPS: 646.654.4718 

REGISTER TODAY! EARLY BIRD RATE $375 

WWW.BILLBOARDEVENTS.COM 

PUMF AUDIO 
Licensing 
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Send submissions to: execa billboard.com 

RECORD COMPANIES: Sony BMG Music Entertainment in 

Hong Kong appoints Edwin Yee VP of business and legal af- 

fairs for the Asian region. He was a senior associate at Hong 

Kong -based law firm Dibb Lupton Alsop. 

rii 
JONES 

TOURING: Live Nation in New York names Bruce Moran 
president of its newly formed Latin division. Moran will over- 
see the company's business development in Latin America, 
with a special focus on Mexico and Brazil. "It will be my mis- 

sion to create new opportunities iin those markets," Moran 

says. "The most passionate music fans in the world reside in 

Mexico and South America." Previously, Moran served as 

president at Live Nation New York. Prior to joining Live Na- 

tion last summer, he served as CEO at OCESA Presents /CIE 
USA Entertainment, Mexico's largest promoter. Moran has 

also had stints at New York's Madison Square Garden and In- 

ternational Creative Management. 
AEG in Los Angeles taps Andrew Messick as executive VP 

of marketing and international. He was senior VP of interna- 
tional at the National Basketball Assn. 

VenuWorks (formerly Compass Facility Management) ap- 
points Monty Jones Jr. executive director for the Emil and 

Patricia A. Jones Convocation Center at Chicago State Uni- 
versity. He was director of event services at the Colonial Cen- 

ter at he University of South Carolina. 

MANAGEMENT: IMG Artists names Elizabeth Sobol man- 
aging director for the firm's North and South American activ- 
ities. She was senior VP /associate director. 

RETAIL: HMV in the United Kingdom appoints Gerry John- 
son executive director and Stew Napleton supply chain 
director. Johnson was managing director of HMV -owned 
bookseller Waterstone's, and Napleton was product direc- 
tor at Blockbuster. 

- Edited by Mitchell Peters 

I3ACKI3 EA!E 

()()I)VVOR KS 
RAISING FUNDS FOR THE HOMELESS 
Appleseed Recordings' Sept. 25 release, "Give US Your 

Poor," will raise funds and awareness to help fight home- 
lessness. The multi -artist benefit CD features exclusive new 
songs by Bruce Springsteen, jîon Bon Jovi, Pete Seeger, 
Madeleine Peyroux, Natalie Merchant and others. The 
recording shines the light on Give US Your Poor, a national 
platform for the homeless established by the University of 
Massachusetts in Boston. 

BREAKFAST OF CHAMPIONS 
On July 24, nearly 30 major radio stations in Atlanta donated 
their morning drive -time shows to supporting Breakfast for 
Babies, a fund- raiser for the March of Dimes Georgia Chap- 
ter. Listeners were encouraged to make donations to the 
March of Dimes. To further connect with consumers, sev- 

eral stations set up shop at area restaurants, with some of 
the restaurants offering matching donations. 

HARVEST FOR THE WORLD 
Beyoncé held a food drive -in conjunction with Pastor Rudy 

Rasmus, the Atlanta Community Food Bank and the Sur- 
vivor Foundation -at her July 20 Experience Tour stop at 
the Phillips Arena in Atlanta. Fans were encouraged to bring 
along nonperishable food items for Atlanta's neediest cases. 

Se f- proclaimed ping -pong expert Joe Khg of the Fry enjoyed a few games backstage durnc 
the act's July 18-19 stop at Los Angeles' Greek Theatre. From left are the Frays Dave Wesh, 
Nederlander president James L. Nederlander, Greek -heetre GM Rena Wassermar. Kinc and 
the band's Ben Wysocki and Isaac Slade 

acts inc_Jci x 
Cyndi Laupe', Erss.re, 

Debb e Hairy, the Dmsn 
Dolls, the Gossp and tie 

Misshapes took ne stage brthe 
first True Colors tc it in sups of of 

the Human Rights Candaìgn. 
Backstage at the tours sdd ou 

Radio City NLsic f- all st= in 
New York are, from Eft, Leuper, our 

producer /agent Joiny Pjdell and Rie 
O'Donnell. PHOTO :OURr_sY OF BCE GeuE 

ART FOR LIFE 
Rush ohlznthropic Arts FDurdatÍOn :o- founders 
R .asell Simmons and Darny Sinmons raised 
S1.3 mice, July 2E at then eight amlal Art for 
Lib Nora Mellow Yellow. E.%tHamo`on, NY., 
fund- -ai ;ing gala b benefit the orgaiiaation, 
whict supports underse^ -d New Yore youth 
th -ou;I ais edi tion. PHC reS. ZouR -ESY OF JOHNNY 

NLV E VN JEIZZPHOT ].COM 

ABOVE Fom let. a-e RC= a )ecutive director 
Tangle - 1.rray, Russell Sirmr+ons, Daily Simmons 
and e' -sonore Forest WIN-Aker 

BELOW: Warner -ILsic Grcu a execLti.re VP Kevin 
Lires .El actress Nia Long. 

Mya, center, Doses with =WI 
Krug and Jennifsr WcrthIngitin, 

owners of Spotlight Li "e in New Yo-k's 
Times Square, where sie pe fornec at 

R &B Live, a new weekly suppar pub 
where music executie sand 

e- tablisnec atsts 
enjoy the :est 
in P_ &Brrsic. 

Pn.TO. 
cOUFTE OF 

RO[5NO 
JDH SON 

INSIDE TRACK 

SAMSUNG, AT &T PARTNER FOR SUMMER CONCERTS 
Queens of the Stone Age, Lu Jacris, Big 

& Rich, Plain White T's and others will 
perform as part of the Samsung /AT &T 

Summer Krush, a free summer concert 
series designed to highlight a line of 
music- centric Samsung mobile phones. 

The trek launches Aug.13 in Los Ange- 
les with a performance from Queens of 
the Stone Age at the Music Box at the 
Fonda. From there, the trek v isits 1,000 - 
to 1,500- capacity venues in Atlanta (Lu- 

dacris), Chicago (the Bravery), Miami 
(Kinky), Dallas (Big & Rich), New York 

(the All- American Rejects) and San 

Francisco (Plain White T's) through 
mid -September. A limited number of 
'me tickets will be available through 
-adio promotions, AT &T retail outlets 
and consumer contests. 

"For AT &T and Samsung, this [con - 
:ert series] makes sense because of tha 

music aspect of the procuc -sand the 

services we'll end up promot ng." Sam- 

sung director of DR K m Ti -us re Is Track 

"We're always lookirg at opoor:unities 
to expand our marketing ea_F- and ge- 

the word out to potentia cons umers' 
Each concert wi I feature an hour- 

long music per'orrrance ar d provide 
product -sampling kiosks to ski Dwcase 

the music capa3ilitias of the Samsung 
Blackjack, Sansurg Sync Samsung 
a717 and Samsung a'27 motile phones.. 

Along with prize gi eaw.ayt and rock - 
'n'roll-themed (tern 3ora -y) :a:oo par- 
lors, fans will have the cpp3rtunity to 
"bling" their mobie pitore> at cus- 
tomization bars. 

Additional y, as part of the sam- 
pling kiosks, memory product manu- 
facturer Kingstor Techno ogy w II 

provide concertgoers w th 3 3B Sam- 

sing -compatible iiemory card, pro - 
viding extra space for music, photos 
ENcl games. 
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EDI-ED BY KRISTINA TUNZI 

Ozzy Osboume. 
N , right, backstage with t Live Nation president Danny 
I. Zelisko at Ozzfest's July 24 
r stop at Cricket Pavilion in Phoenix 

Public Enemy's Chuck D. left, and TuneCore CEO Jeff Price presented tie TuneCorExpress 
event July 26 at the C uifar Center in New fork Tu-eCorExpress provided A hands -on 
demonstration of Tu eGore's newest servi, which allows musicians to walk into Guitar 
Center stores and rn eice their music zvailabe for sae worldwide -ripped, uploaded and 
available on iTunes and other major oownlcac sites.in approximately threeb four weeks.- 
for a $49.95 fee. pro o: OURTESY OF NICK LOS! -E..rOrh 9iORE FIRE MEDIA 

Blues legend B.B. Kirg, 
right, and gospel/sou great 
Al Green met with te 
media July 24 at the lard 
Rock Cafe at the Seminole 
Hard Rock Hotel & 
Casino in Hollywood, 
Fia., to discuss their 
music careers and 
upcoming tour 
together. 

INSIDE TRACK 

CARIBBEAN QUEEN 
Olivia -the lifestyle community for lesbians, which of- 
fers luxury travel and social networking -celebrates 
its 35th anniversary next year. To help with the festiv- 

ities, singer k.d. lang 
will perform at the 
launch of Olivia's first 
Caribbean cruise of 
2008. The perform- 
ance is exclusive to 
those boarding the 
ship that sets sail Jan. 
26. For this cruise, 
Olivia will extend 
lang's brand via in- 
cabin music videos 
and complimentary 
lang CDs for all guests. 
According to Olivia 
GM Lisa Henderson, 
the company is dis- 

cussing similar multiplatform branding experiences 
with other margi ee entertainers for upcoming cruises. 
"These deeper, r cher partnerships will result in once - 
in-a- lifetime exr eriences for our guests and extend 
the reach of our partners," she says. 

Staying with Olivia, for the first time it will dedicate 
an entire Caribtean cruise to raise awareness and 
funds in the fight against breast cancer. Olivia's inau- 
gural Cruise for a Cause (March 30 -April 6) benefits the 
Dr. Susan Love Research Foundation. An on -ship auc- 
tion, co- chaired D Chastity Bono, will feature items 
from Melissa Etheridge and other celebrities. Female 
rock duo Heart is scheduled to perform. 

From left, actors 
Romi Dias and Manny Perez, 

mun2 VP of marketing Lisa Hackett 
and actor Frederico Castelluccio at the New 

York International Latino Film Festival screening of 
"El Cantante" after -party presented by mun2 July 28 in 

New York. PHOTO: COURTESY OF BRAD BARKET /GETTY IMAGES FOR MUN2 

Kahle Pickier, center, 
recently Performed her hit songs 

Wonder" and "Red High Heels" on ABC's 
"Live WithlRegis cnd Kelly" After the show 

Pickier posed wkh hosts Kelly Ripe and Regis Phikan 

STARRY NIG -IT 
The Grammy Foun ©lions Starry Night benefit -lonorh 
Quincy Jones at the UCLA Tennis Center was held Jul./ 28 
in Los Angeles. This 'week, Jones debutec his new video 
podcast series, the frst inseillment aptly called `Episode 1" 
The first season will Feature at least 26 ep sodes Done i i 
partnership with podcast aggregator/distributor Wizz ,r 
Media, the series features a behind- the -scenes look at 
Jones' many project. P -IOTG: COURTESY OF THE RECORDING 

ACADEMY and MAURY PHILIPS-AV REIMAGE.CCM 

LEFT: From left are Grammy Foundation board chairrre-I 
Steve Schnur, Gramm Foundation/Recording AGcaden- 
president Nell Portn w honoree Quincy Jones, Jones` 
guest Heba Elawadi, Grammy Foundation Renio- VP Kitten 
Madsen and Gramm./ Foundation VP Dana Tonvarken. 

BELOW: From left are s nger BeBe Winans, singar Alle 
Smith, musician Jolla Legend, Grammy Foundation 
board chairman Steve Schnur, singer Nancy Wilson, 
Grammy Foundation/Recording Academy president 
Nell Portnow, honoree Quincy Jones, Jones' guest 
Heba Elawadi, singer Patti Austin, singer James Ingram, 
musician Steve Tyrel and fermer Grammy Foundation 
board member David Foste-. 

F 5RAMMv 
IIJDATION 
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Spirit of Life Award Dinner Honoring Bob Cavallo 
Thursday, September 27, 2007 
Pacific Design Center 
Los Angeles 

Music and Entertainment 
Industry Executive Board 
Chair 
Gregg Harrison 

President 
David Renzer 

National Campaign Cha r 

Gay Stiffelman 

Board Members 
Steve Bartels 
John Frankenheimer 
Scott Goldman 
Charles Goldstuck 
Zach Horowitz 
May Jo Mennella 
Kathy Nelson 
Richard Palmese 
Don Passman 

Alissa Pollack 
Net Portnow 
Philip Quartarara 
Bruce Resnikoff 
David Simoné 

Dinner Campaign Chairs 
David Agnew 
RoD Cavallo 
Randy Goodman 
Abney Konowitch 

Honorary Dinner Campaign Chairs 
Iry ng Azoff 
Dick Cook 

Clive Davis 

Mi :hael Eisner 

Sinon Fuller 
David Geffen 
Bob Iger 

Doug Morris 
Mo Ostin 

Joe Roth 

Charles Roven 

Honorary Dinner Committee 
Roger Ames 

Jeff Ayeroff 
Martin Bandier 
Jim Beach 
Lenny Beer 

Alan Bergman 

John Branca 
Gerry Cagle 

Tamara Conniff 
Hilary Duff 
Julie Enzer 

Jeff Frasco 

Eric Greenspan 
Michael Guido 
Colin Hodgson 
Zach Horowitz 
Dennis Lavintha 
Mitchell Leib 

Rob Light 
Pat Magnarella 
Gary Marsh 
Larry Mazer 
Chris Montan 
Rob Moore 
Jim Morey 
Kathy Nelson 
Guy Oseary 
Don Passman 
Peter Paterno 

Lee Phillips 
Neil Portnow 
Marjorie Randotph 
Bruce Resnikoff 
Rich Ross 

Brian Schall 
Gary Stiffelman 
Cathleen Taff 
Jim Urie 
Jim Weatherson 
Tom Whalley 
Maurice White 
Johnny Wright 

lamie Young 

CItyot 
Hope 

For more infoi-rra: ion regarding tickets and sponsoeship opportunities, 
please contact Mary Calzen at 213 -202 -5735, ext. 2654o. mcarizem coh.org 

or visit www..cityofhope.orgamusic 
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Prudential Douglas Elliman Real Estate 

BEVERLY HILLS ON THE GOLD COAST 
X^ NY 

Capture a Moment of Time in History in this 1910 Film Pioneer's Estate Compound where Presidents and Movie Stars enjoyed lavish parties at the turn of the 

century. Magnificently designed and crafted four acre estate compound consisting of five separate buildings, totaling over 20,000 square feet of living space. 

Perfectly located in Cove Neck , one of the North Shore's most exclusive waterfront communities. Web #1827663. Price Upon Request. 

MAIN MANOR HOME 
Newly constructed with the finest materials 
and workmanship, with "Smart House" Tech- 
nology and floor plan suitable for today's living 
at its best. 8,500 sq. ft. of living space. 

RECORDING STUDIOS WITH OFFICES 
Designed by Fran Manzella Consisting of Iso- 
lation booth, control room, recording studio, 
computer room. ( All Floating I Complete with 
living quarters. 

JOHN J. MARTIN, LBA 

Director of Sales 

Brookville / East Norwich 
516.624.9000 x.213 / 516.971.0138 

john. martin(dprudentialelliman.com 

f CAi" N CA-i E' 1'C'-ft ZL. b.% 

CARRIAGE HOUSE 
Grand Mahogany Ball Room complete with 
exquisite custom bar area, fireplace, and 12 

seat Hollywood home theatre. Ideal for Power 
Meetings. 

GUEST COTTAGE 
Recently renovated 1 bedroom residence with 
living room, kitchen, and full bathroom. 

BARBARA J. BRUNDIGE, LBA 
Certified International Property Specialist 

Certified Luxury Home Specialist 
516.624.9000 x.209 / 516.242.7878 

barbara.brundige(dprudentiatelliman.com 

r cfLl'esf/rZelli> PRUDENTIALELLIMAN.COM 

LONG ISLAND MANHATTAN BROOKLYN QUEENS THE HAMPTONS THE NORTH FORK 
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