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TalkingJive

While Her Fans Rage About The Eagles, Britney’s Label Deserves Props

To say it was a strange week in the music
biz would be an understatement. But it
may have been an even stranger one in
the Billboard offices—or at least in the
inboxes of any staffers unlucky enough
to have their e-mail addresses posted
online. For these poor souls, it was a
week that exposed them to horrors most
men and women never experience: the
vitriol of Britney Spears fans who felt
their hero had been shafted.

For those under a rock, Billboard’s

ical suggestions and even a vaguely
worded threat to his well-being. You can
get a taste at our jadedinsider.com
blog, where some 600 comments follow
apost on the Eagles news, many threat-
ening to cancel “prescriptions.” All of
us are worried, frankly, about the re-
sponse from our younger cousins when
we head home for the holidays.
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Billboard PROGRAMMING FOR DIGITAL/MOBILE: Antony B

represents the facts of the market.

My biggest, most sincere hope is that
this decision does not tarnish what was
nothing short of the campaign of the year
orchestrated by those at Jive. Asit should
be, the folks at that label are too classy
to pull the spotlight they deserve away
from their artist. Our Q&A with Jive ex-
ecutive VP/GM Tom Carrabba (see page

27) is as refreshing
for its low-key tone
as it is for its frank
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Eagles’ first album in 28 years—distrib-

we need titles that sell TO0K

never say this, but

INTEGRATED SALES & BRAND MARKETING

VICE PRESIDENT, INTEGRATED SALES/ASSOCIATE PUBLISHER: BRIAN C. KENNEDY 646-654-4627
NATIONAL SALES DIRECTOR/DIGITAL & CONSUMER: Derek Sentner £46-654-4616

uted only to Wal-Mart—to reign atop the let’s face it: Two

to anchor our charts

charts, dislodging Ms. Spears’ come- months ago, the DIRECTOR, BUSINESS DEVELOPMENT & EAST COAST SALES: Cindy Mata 646-654-47
. é NQ ! 1 . WEST COAST ADVERTISING DIRECTORS: Ryan Bleich 646-654-4635, Diane Johnson 372
back from the peak position. an @ 01! morning after Aki Kaneko

The e-mails started arriving fast and
furious Nov. 6, as news of the change hit
the blogs and Spears message boards.
Be glad you weren’t Anthony Colombo,
our affable chart manager for rock, ring-
tones and videos. In other words, Mr.
Colombo had nothing to do with the de-
cision, but had the misfortune of being
listed as the charts department contact
on Billboard.com. At press time, he had
skimmed some 621 Spears-related mes-
sages, presumably much in the model
of the first several hundred he read,
which included an impressive mastery
ofthe profane, various creative anatom-

RIAA VS. BILLBOARD?
I’m alittle confused. On page 29 of the
Oct. 27 issue, you interview T-Pain. The
article reads that “Epiphany,”
T-Pain’s release, has sold
686,000 copies. Go to The
Billboard 200 on page 64, and
you’ll find T-Pain’s “Epi-
phany” at No. 94. Now, notice
that there’s no black dot
marking an RIAA gold-certi-
fied (500,000 copies sold)
album. What did I miss?
Russell James
Golden, Colo.

. . . . Adv. Fax. 646 79 -4
Billboard director of charts Geoff May-  sell-through. And in the case of double- tion, the album’s release date QViRaxIe85:654:4799)

- . = NASHVILLE
field answers: Nielsen SoundScan’strack-  albums and boxed sets, the RIAA mul- should have been listed as Nov. 6. W, Nashyile %

: :
ing and the RIAA’s certification process tiplies shipments by the number of discs ax: 615-32 4
work independently of one another. CHIEF OPERATING OFFICER: Greg Farrar; SENIOR VICE
. ]]l(, SC n PRESIDENT, HUMAN RESOURCES: Michael Alicea; SENIOR VICE
The numbers from Nielsen Sound- o8 Y, s PRESIDENT, FINANCE: Derek Irwin; SENIOR VICE PRESIDENT,

Scan that we report in our stories and
columuns is based on point-of-purchase

1 don’t mean to make light of a seri-
ous decision, however. My phone did its
own share of ringing this week, and il
seemed many in the industry were di-
vided along the lines of “This is great—
we need titles that sell 700K to anchor
our charts,” and “S@#A%&!"

I’ll leave others to explain the deci-
sion (see “Eagles Help Shorten ‘Long
Road’ to Change,” page 71) or ponder
what it means for the retail world (see
“What’s (Not) In Store,” page 12), and
suffice it to say I think the correct call
was made, because it's the one that best-

week. The gold and platinum certifica-
tions are based on net shipments that
need to be audited by an outside party.
Furthermore, the certification process
does not happen automati-
cally but must be initiated
by the label. Sometimes
labels get busy. And since
there are costs involved, some-
times a label may elect to wait
until a title reaches a higher
level of certification.

On the other end of the
coin, RIAA certifications sometimes
track higher than SoundScan’s num-
bers, because shipments happen before

WR'TE US. Share your feedback with Billboard readers
around the world. Send correspondence to letters@billboard.com.
Include name, title, address and phone number for verification.

Spears’ positively
torpid performance at the MTV VMAg,
even her fans in the industry—and I
unironically count myself as one—had
given up hope. Jive immediately got the
music out there to tastemakers and kept
a laser-focus on those tracks. Now, with
Spears yet to do any major press or pro-
motion, Jive is in a position to be talking
about a third or fourth single, and few
are doubting the label’s prospects.

[fthe e-mails Colombo received—from
China, from Latin America, from every-
where—are any indication, support is
widespread. And very passionate.  «-¢

“-EEDBACK

in aset, while SoundScan simply tracks
units, regardless of how many discs
might be in a given album. vee

FOR THE RECORD

B In the Nov. 3 issue, the article
“SESAC Latina’s Big Step” misrep-
resented the society’s name in
lowercase and misspelled the
names of artists Aleks Syntek, Gra-
ciela Beltran and Claudia Brant.
B In the article “Their Kind of
Town” inthe Nov. 10 issue, Little
Big Town member Kimberly
Roads was misidentified. In addi-
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>>>TICKET-
MASTER
PARENT IAC
TO SPLIT

INTO FIVE
COMPANIES
Ticketmaster parent
company
IAC/InterActiveCorp
plans to divide itself
into five publicly
traded companies.
The conglomerate
said it would spin off
Ticketmaster, cable
shopping network
HSN, vacation and
time-share business
Interval International
and online mortgage
company Lending
Tree.

>>>UNIVISION
UPIN Q3
Univision
Communications’
net revenue
increased 4.4% in
third-quarter 2007
to $529.1 million,
from $506.6
million in the same
period last year,
the company
reports. Univision
Music Group’s
performance was
excluded from
those results, and
the sale of its
recording and
publishing
businesses is
expected to be
completed before
year’s end. Bidders
have been circling
for months.

>>>‘IN
RAINBOWS’
SET FOR NYE
INT’L RELEASE
Radiohead has

set a Dec. 31
international
release date for the
physical version of
its new album, “In
Rainbows.” The
album will be
released on CD

and vinyl, followed
by the single
“Jigsaw Falling Into
Place” Jan. 14, The
album and single
will be released
outside the United
States on XL
Recordings. Details
forthe U.S. physical
release have not yet
been finalized,
although Side One
Recordings/ATO is
working the track
“Bodysnatchers”
to radio here.

WHAT A COUNTRY

m BY LEILA COBO

Alittle over four years ago, Span-
ish-language media giant Vene-
vision International, known
mainly as a producer and dis-
tributor of film, TV and theater,
launched a record label as part
of its group of companies.

This month, Billboard has
learned, Venevisiéon will begin
operating a live entertainment
division, Veneshows, which
will no doubt further fuel its
music arm.

Veneshows' first project is pro-
ducing and promoting a series
of live shows 4 la “High School
Musical,” based on “Somos T
y Yo,” a teen soap opera whose
first season will finish ajring Nov.
16in Venezuela. The “Somos Tt
y Yo” tour kicks off Nov. 10 with
a sold-out concert at 13,000-ca-
pacity Venezuela’s Poliedro de
Caracasand will include 11 other
arena dates.

The soap was produced by
Venevision, and the album was
released earlier this month by
Vene Music. Plans call for a
pan-regional album release by
January and pan-regional dis-
tribution of the series, which
begins airing in Ecuador this
month. Conversations are
under way for distribution of
the soap in the United States.

Vene Music was initially al-
most an afterthought. [ts offer-
ings were mostly compilations,
promoted and marketed via
campaigns with U.S. partner
Univision networks.

Today, Vene Music has
emerged as a sturdy independ-
ent music company with a ros-
ter of close to 20 acts, including
Lupitlo Rivera, Tierra Cali and
Voz a Voz, as well as stalwarts
José Feliciano and Andrea Bo-

FOR YOUR EARS ONLY

celli (for the Latin market),
signed via Siente, a joint ven-
ture-label with Universal
Music Latino.

Vene's steady rise—the com-
pany now releases some 250 al-
bums per year, including 25
front-line releases—has gone
hand in hand with Venevisién’s
holistic growth as a multiplat-
form entertainment company.

“Every artist we sign imme-
diately enters our general dis-
tribution platform,” says
Venevision International pres-
ident Luis Villanueva, who
oversees the entire company.

“If we sign an act, we also
try to sign their publishing.
We place their song on a
soap, we sell the ringtones
[and] we air their video on
our pay TV channels.”

Venevision's 11 divisions also
include Venefilms—which owns
the rights to more than 700
Spanish-language films—and
Venevision International Pro-
ductions, which produces more
than 1,500 hours of TV per year,
imcluding dozens of soaps, for
distribution in 104 countries.

New to the company this year
is Fonolibros, an audio book
company; Venemobile, a mo-
bile content company; and a
pay-TV arm that includes a
Spanish-language film channel,
which naturally airs Vene-dis-
tributed films and Vene-pro-
duced music videos.

The multiplicity of platforms
is not unique in the Latin mar-
ketplace, where both Univision
and Televisa have record labels
(Televisa’s being joint venture
EMI Televisa).

But as a smaller music oper-
ation, Vene is being particularly

» | =

ENUEVISION

Spanish-Language Media Company Launches A Live Division

HOLIDAY HIT
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aggressive in offering all its syn-
ergies to promote, market and
sign its musical acts.

“They are offering us a tele-
vision presence that Marco
needs at this moment,” says
Mauricio Abaroa, who man-
ages Christian singer Marcos
Witt, recently signed to Vene.
Witt’s firstalbum for the label
“Sinfonia del Alma,” is a
recording with the Prague
Symphony Orchestra, whose
promotion is more suited to TV
than radio.

Venelibros is also editing the
audio book version of Witt’s
“Dile Adiés a Tus Temores,” pub-
lished by Simon & Schuster.

The capacity to bring simul-
taneous opportunities to the
table has shown marked devel-
opment in the past 12 months,
music VP for Venevision Inter-
national Jorge Pino says.

Pino was brought to the com-
pany inearly 2006 ina bid toex-
pand the musicdivision. He has
since signeda handful of estab-
lished acts (Feliciano, Rivera) as
well as developing artists, such
as Servando y Florentino, Héc-
tor Montaner and Tierra Cali,
many of whom have had roles
on Vene soaps.

Pino has crafted specific deals
with several of the majors, tai-
lored to each individual proj-
ect—unlike other indies—which
usually havea distribution agree-
ment with a single company.

Thanks to those alliances, he
says, “we now have the infra-
structure to work product inter-
nationally, especially in Mexico.”

Vene's most comprehensive
alliance is Siente, a joint venture
with Universal Music Latino. Fe-
liciano is signed to Siente. The

www.americanradiohistorv.com
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TRADING PLACES

JOSE FELICIANO {top), ANDREA BOCELLI (center) and ‘Somos
Tuy Yo’ stars VICTTR DRIJA and SHERYL RUBIC: (Zbove) should
benefit from Venevision’s new live entertainment entity.

company also releases Bacelli's
Spanish-language albums for
the U.S. Latin and Latin Amer-
ican markets and is prepping a
live CD/DVMexican pop bal-
ladeer Emmanuel

A major factor in pairing
with Vene. Universal Music
Latino president John Echevar-
ria says. was access to media.
Bocelli, for one, benefited from

an extensive TV campaign. Buit
Echevarria alse cites Vene-
vision’s experieuced manage-
ment team, both in music and
media.

“They can deal with TV, film,
publishing, with many ar=nas,
he says. “The passibilities are
endless, particilarly in a mar-
ket thatis forcing us to change
our business model. 5

b- MOBILE: For 24/7 news and analysis on your czll phone or
.DIZ mabile devicz, go to: mobile.billboard.biz.
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>>>TICKET-
MASTER, ITUNES
FURTHER
PARTNERSHIP
Music fans buying
concert tickets via
Ticketmaster.com

can now purchase full
digital albums through
links to the iTunes
music store and pay
for both in a single
transaction. The move
is an expansion and
tighter integration

of the existing
relationship between
Ticketmaster and
iTunes. To promote the
deal, Ticketmaster

is offering $1 off

the cost of any full
album bought from
its site through the
rest of the year.

>>>SONY
ERICSSON
LAUNCHING
MUSIC STORE
Mobile phone
manufacturer Sony
Ericsson plans to
launch a mobile
music site by second-
quarter 2008. The
service will be an
extension of the
existing PlayNow
initiative, which
offers ringtones,
wallpapers and full-
song downloads to
Sony Ericsson users.
Full song downloads
are limited to Sony
BMG tracks, but the
expanded service will
include a library of 5
million songs licensed
from all major music
companies, as

well as indies.

>>>DION PLOTS
POST-VEGAS
TOUR

With Celine Dion’s long-
term residency at Las
Vegas’ 4,100-seat
Colosseum at Caesars
Palace coming to an end
Dec. 15, the Canadian
singer has unveiled a 45-
date North American
arena tour in support of
her first English-
language album in three
years, “Taking Chances.”
The AEG Live/Concerts
West-produced tour
begins Aug.12in
Boston and wraps

Jan. 30, 2009, in Fort
Lauderdale, Fla. Prior
to visiting North A
merica, Dion is
scheduled to perform

in Africa, Asia,

Australia and Europe.

THE

The winds of change blew
strong and gusted frequently
at the 41st annual Country
Music Assn. Awards, held Nov.
7 at the Sommet Center in
downtown Nashville

For the first time in the 26-
year history of the Horizon
Award, four of the five nomi-
nees—Jason Aldean (Broken
Bow), Rodney Atkins (Curb),
Little Big Town (Equity) and
winner Taylor Swift (Big Ma-
chine)—were from independ-
ent labels, which mirrors the
proliferation of indies on Music
Row. The fifth nominee, “Amer-
ican Idol” alum Kellie Pickler,
is signed to Sony BMG Nash-
ville's BNA imprint.

The 17-year-old Swift be-
came only the fourth indie
label artist to win the award
and the second-youngest.
LeAnn Rimes was 15 when
she picked up the crystal tro-
phy 10 years ago.

Tracy Lawrence, who re-
cords for his own Rocky Com-
fort label, took home the award
for top musical event (“Find
Out Who Your Friends Are”)
with longtime pals Tim Mc-
Graw and Kenny Chesney. The
song became the subject of
controversy earlier this year
when BNA, for whom Ches-
ney records, sent a cease-and-
desist letter to country radio
demanding that stations quit
playing the collaboration.

Stations responded by
pushing the song to No. 1 on
Billboard’s Hot Country Songs
chartthe very next week. “They
fought the system,” Lawrence
said backstage. “They stood up
and did this for the fans.”

Sugarland, who performed
a moving acoustic version of
current single “Stay” on the
show, were surprise winners as
top vocal duo. Brooks & Dunn
have long dominated the cate
gory, winning for six straight
years and 14 times overall. “If
we're standing up hereand we
have this lofty view, it’s because
we're standing on the shoulders
of giants,” Sugarland’s Jennifer
Nettles said, citing Brooks &
Dunn as examples.

8 | BILLBOARD

BY KEN TUCKER

INDIES ON
RISE

CMAs Honor More Than Just The Heavy-Hitters

Brad Paisley picked up his
first male vocalist award from
the CMA. “I always wanted to
win this award once; this'll do,”
the seven-time nominee said.
Paisley also won for video of the
year for “Online,” a song he
performed complete with a
marching band and appear-
ances by Swift and Pickler.

The Eagles, who have long
eschewed awards show per-
formances, made an exception
for the CMAs. The group, who
earlier in the day debuted at No.
1 on The Billboard 200 and Top
Country Albums, performed
their current country-charting
single, “How Long,” to close out
the first hour of the show. Their
appearance was greeted with a
standing ovation.

Carrie Underwood’s flag
continued to stand tall in the
breeze. The 2005 "American
Idol” champ picked up female
vocalist honors for the second
straightyear,and her song “Be-
fore He Cheats” was named sin-
gle of the year.

But the night was not all
about change. George Strait’s

“It Just Comes Natural,” which
he co-produced with Tony
Brown, was named album of
the year. It was Strait’s sixth
win in the category and 18th
CMA Award overall. “It's un-
believable to still be here,” he
said backstage.

Songwriters Bill Anderson,
Buddy Cannon and Jamey

SUGARLAND; inset, SWIFT

Johnson won
song of the year
honors for Strait’s
“Give [t Away.” It
is the second song
of the year award
for the 70-year-old
Anderson, who
also won in 2005
for “Whiskey Lullaby.”

Dwight Yoakam paid tribute
to the recently deceased Porter
Wagoner, wearing a rhinestone-
studded Manuel suitwith “Hi”
on one side and “Thank You”
on the other, echoing the style
of Wagoner’s outfits.

During Rascal Flatts’ show-
opening performance, images
of past award winners, includ-
ing Waylon Jennings and

Johnny Cash, flashed on
screens behind them. The
band, who also closed the
night’s musical performances
with a duet with Jamie Foxx,
took home its fifth straight
vocal group award.

For the first time, the show
employed multiple hosts.
Country artists Sara Evans and
LeAnn Rimes shared duties
with ABC stars James Denton
(“Desperate Housewives”),
Kimberly Williams Paisley (the
“According to Jim” actress is
Brad Paisley’s wife) and Kate
Walsh (“Grey’s Anatomy”).
Brooks & Dunn had hosted the
show for the last three years,
and Vince Gill famously hosted
for the previous 12. e

NASHVILLE—Mainstream country’s
top acts and Christian country music’s
core artists were honored during the
13th annual Inspirational Country
Music Awards Nov. 4 at the Acuff The-
ater. Alan Jackson's platinum-selling
“Precious Memories”
album of the year, while Del Way, a

was named

perennial favorite among the Christian
country crowd, picked up the enter-
tainer of the year accolade

Christian country music has always
been a small piece of the overall Chris-
tian/gospel music pie, but with main-
stream country radio’s enthusiastic
acceptance of songs as Carrie Under-
wood’s “Jesus, Take the Wheel” and
Brooks & Dunn’s “Believe,” faith-based
country is enjoying a resurgence.
exposure is the recent proliferation of
country artists recording Christian al-
bums, among them Jackson, Al-
abama, the Bellamy Brothers, Ricky
Skaggs & the Whites and Brenda Lee.

NOVEMBER 17, 2007

‘It's a positive thing,” Way says
of the development. “These artists
are Christians, and when they get
a chance to do the gospel thing,
they jump at it. I'm really happy for
Alan and all these artists. It draws
attention to [the fact] that there’s
a whole genre of people and that’s
all they do.

Gene Higgins, president of Higgins
Music Group, who founded the Christ-
ian Country Music Assn., says the genre
is growing and avenues for exposure
are increasing. In addition to stations
that program exclusively Christian
country or “positive country,” as it is
sometimes called, the music also gar-
ners airplay via Sunday morning gospel
shows on mainstream country stations
and Southern gospel outlets.

Higgins says there are also a vari-
ety of unique venues that showcase
Christian country. “There are cowboy
churches popping up everywhere, and
the music can be heard, not just in

www.americanradiohistorv.com

ues,” Higgins says. “Andit’s played at
NASCAR events every week.”
According to Higgins, mainstream
country acts are recording Christian
music as a way of sharing their faith,
and the artists agree. “It's an area we
really love. Lyrically, youcan getinto
awhole other world,” David Bellamy
of the Bellamy Brothers says. The vet-
eran duo released its first Christian
album, “Jesus Is Coming
Brothers Records/Curb this year and
is contemplating another Christian
project. The act performed its cur-
rent single, “Drug Problem,” at the
ICM Awards. —Deborah Evans Price
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>>>LIVE NATION
UNVEILS 3-D
SEAT MAPS
Livenation.com has
launched a new
feature that offers
fans a virtual view of
the stage from seats
at the majority of its
amphitheaters across
the country. The
animated 3-D seat
maps are designed to
give fans a realistic
view of the venue
prior to purchasing
concert tickets. The
site currently provides
virtual seat maps

for 36 of its sheds
and expects to add
more venues in the
coming year.

>>>SIMPSON
ELECTED TO
ASCAP BOARD
ASCAP’s board has
elected recording
artist Valerie Simpson
as a director. A
songwriter for more
than four decades,
Simpson and her
longtime songwriting
partner and husband,
Nickolas Ashford,
scored their first hitin
1966 with Ray Charles’
recording of their
song “Let’s Go Get
Stoned.” The duo was
inducted into the
Songwriters Hall of
Fame in 2002.

>>>SONY ATV
SIGNS SHANKS
Sony/ATV Music
Publishing has

signed Grammy
Award-winning
songwriter/producer
John Shanks to a co-
publishing deal and
acquired the rights to
his catalog of songs.
Meanwhile, Sony/ATV’s
Nashville division was
named 2007 publisher
of the year at the Nov. 6
BMI Country Awards in
Nashville. This marks
the first time a
publisher has swept
this award from BMI,
ASCAP and SESAC in
the same year.

Compiled by Chris M.
Walsh. Reporting by
Ayala Ben-Yehuda,
Antony Bruno, Tom
Ferguson, Mjtchell
Peters, Susan Butler and
Chris M. Walsh.

For 24/7 news and
b- analysis on your
OIZ  mobile device, go to:
mobile.billboard.biz.

BY AYALA BEN-YEHUDA

DIALINGUPRBD

Mexican Pop Stars Launch
Verizon Partnership In
Tandem With New Disc

Verizon is teaming with RBD for a sponsor-
ship that includes the Mexican pop group’s
2008 tour, private performances, in-stores
and exclusive audio.

In conjunction with the Nov. 20 release of
RBD’s latest album on EMI Televisa, “Empezar
Desde Cero,” the wireless carrier will sponsor
a run of at least 15 dates set to begin Feb. 15
in El Paso, Texas.

Also timed before release are private perform-
ances at New York’s Blender at Gramercy (Nov.
11), Miami’s Studio A (Nov. 13) and Los Ange-
les’ Avalon Hollywood (Nov. 15). Tickets to those
shows will be available through radio promo-
tions and at Verizon Wireless stores.

The sextet will also do autograph signings
at Verizon Wireless stores in the same three
markets: the Elimhurst neighborhood of
Queens, N.Y. (Nov. 11); Hollywood, Fla. (Nov.
12); and Compton, Calif. (Nov. 15). Verizon
has set up a dedicated Web site, rbdincon-
cert.com, to promote the appearances.

For the period surrounding the release,
VCast users have exclusive access to a full-
track download of single “Inalcanzable” as
well as the song’s ringtone and ringback.

“Inalcanzable” debuts this issue at
No. 32 on Billboard’s Hot Latin Songs
chartand jumps from No. 36 to No. 9 in
its second week on the Latin Pop Air-
play tally.

Last year, Verizon sponsored a private
launch party and performance to pro-
mote RBD’s English album, “Rebels.”
Ed Ruth, director of digital music for Verizon
Wireless, said Latinos compose 25% of the car-
rier’s customer base.

The band’s appearances this time will in-
clude a green screen where fans can place
themselves in an RBD video and have a clip
sent to their mobile phones—a feature that
Ruth says provides “digital bragging rights” of
having been at the event.

“This is a new type of in-store,” says Roptus
executive VP Richard Bull, whose company pro-
motes RBD's tours. “Verizon is actually a retailer

of music, so you are driving music sales for the
label and the artist,” as well as boosting “ticket
sales and band image overall.”

RBD had the top-grossing Latin tour of 2006,
according to Billboard Boxscore. But after play-
ing several stateside dates beginning in August
of this year, the group postponed the remainder
of'its U.S. tour until next year, when it plans to
hit Los Angeles, Miami, New York and other
cities with a new show.

Bull had said the idea was to get better
mileage out of “Empezar Desde Cero” and
the Univision TV shiow “RBD: La Familia,”
which debuted Oct. 6.

‘It ended up being a win-win for all of us,”
Ruth says of the delayed dates. “We’'ve had the
opportunity to take a step back and not rush into
it, and it gave us a chance to be more integrated

A fan uses Verizon
Wireless’ RBD green-
screen technology
at a show in Houston;
inset, RBD.

”

and do more with the band

Roptus reported grosses to Billboard Boxs-
core from Jan. 6 to Oct. 5 of nearly $16 million
for a total of 34 shows, with nine sellouts. Ten
of the concerts were in the United States, and
the rest were abroad.

RBD’s top-selling album in the United States
so far is 2006’s “Celestial,” with 483,000 copies
sold, according to Nielsen SoundScan. The
group’s two other studio albums, “Nuestro
Amor” and “Rebelde,” have shifted 429,000 and
463,000 here, respectively. oce

IEIEYM &Y €0 CHRISTMAN |

GRAMMY JAMS

50th Anniversary Heralded With Compilation Series
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Young voters
register at a
HeadCount

table.

L

ACTIVISM

Artists Unite

HeadCount’s Goal Is
200,000 New Voters For ‘08

St

Supported by dozens of acts, including Dave Matthews Band,
Santana and Maroon 5, the nonpartisan group HeadCount
plans to register up to 200,000 new voters via street teams de-
ployed at more than 500 concerts inthe coming year.

The organization announcedits plans Nov. 6, Election Day,
building on its success in signing up 50,000 new voters at
concertsin 2004.

HeadCountis believed to be the only national organization
planning voter registration at concerts on a large scale in the
coming election year. A full list of the artists supporting Head-
Count is available at HeadCount.org, where volunteers also
can sign up to join registration efforts.

HeadCount volunteers are currently registering voters
during stops on the fall tour by former Grateful Dead
bassist Phil Lesh.

The group recruits volunteers locally and also'sends its vol-
unteers on the road with artists. The latter strategy resulted in
some 12,000 new voter registrations during Dave Matthews
Band’s 2004 tour.

HeadCount plans to register voters via state-of-the-art soft-
ware on its Web site and to stage a “get out the vote” drive to
encourage registered voters to go to the polls next Election Day.

The nonprofit group has close ties to the musicindustry. its
board of directors inciude former Grateful Dead guitarist Bob
Weir, Jonathan Levine of Monterey Peninsula Artists and
Richard Goodstone of Superfly Presents, which, along with
A.C. Entertainment, co-produces the Bonnaroo Festival. Head-
Count has partnered with Bonnaroo, Lollapaloozaand Farm
Aid to stage voter registration drives at those events.

“We firmly believe that every person should take part
in democracy if we are to accomplish real change,” Good-
stone tells Billboard, explaining his company’s support
for the organization. “HeadCount is doing incredible work
registering voters throughout the country at a grass roots
level and getting people to really think. We hope to see the
benefits in the ‘08 election.” o

Additional reporting by Ray Waddell.
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and they are backed with an ex-

tensive marketing campaign.
‘When NARM and the RIAA

The Recording Academy has launched a multi-pronged
campaign to celebrate the 50th anniversary of the
Grammy Awards.

First up isa partnership with Shout! Factory fora se-
ries of genre compilations from past Grammy winners.
On Nov. 27, it will issue two “Ultimate Graminy Col-
lections”: “Contemporary R&B” and “Contemiporary
Pop.” “Contemporary Rock,” “Contemporary Country,”
“Classic Country,” “Classic R&B” and “Classic Pop” will
arrive Jan. 8.

The titles each carry 16 rracks and go for a $10.21
boxlot cost to retail, which is a $15.98 suggested list
10 |
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price equivalent.

The Recording Academy also has made a 50th-anniver-
sary book by Rolling Stone contributing editor David Wild
titled “And the Gramimy Goes To . .. ” available exclu-
sively through the Borders chain. As partof that offering,
Borders also carried its own exclusive versions of the
Shout! Factory-issued “Ultimate Grammy Collection:
Classic Pop” and “Classic R&B.”

And either near the end of this year or in the new
year, Starbucks will get its own two-CD version of an
“Ultimate Grammy Collection” as well.

Retailers say the compilations could be strong sell-

www americanradiohictorv com

did the campaign around the
best-selling 200 albums, it worked because of the mar-
keting,” Value Music VP of merchandising and mar-
keting Brian Poehner says.

J&R Music World GM of music, movies and games
Sue Bryan says the series “sounds like a good idea” and
concedes that the $15.98 price would work for her store.
But other music merchandisers who didn’t want to be
identified have said that price point is too high.

Regardless, Shout! Factory head of sales John Rotella
says the series should receive a boost from a two-hour
Grammy documentary that debuts Nov. 30on CBS.« «
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JAMES TAYLOR
ONE MAN BAND

AM INTIMATE RETROSPECTIVE WITH SONGS, STORIES AND VIDEO

19-song live concert CD + e
2-hour companion DVD

Includes “CAROLINA IN MY MIND,”

— “FIRE AND RAIN” and
- “SWEET BABY JAMES”

T

| #ON’T MISS JAMES TAYLORION...
~ THE ELLEN DeGENERES SHOW -+ Thurs. Nov. 15

~ LATE NIGHT WITH DAVID LETTERMAN « Mon. Nov. 19

P THE TODAY SHOW « Tues. Nov. 20

THE TAVIS SMILEY SHOW « Week of Nov. 12th

www. emestaylor.ccm
www.,nearmysic.ccm

hearmusic
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What's(Not)
In Store

Change Is Sweeping Retail
And The Charts. But Are
The Key Players Listening?

So what was the biggest news last week?

Some industry executives are astounded that a heritage act like
the Eagles could sell a whopping 711,000 copies of “Long Road
out of Eden,” which they did in the week ending Nov. 2, according
to Nielsen SoundScan. The industry digerati may be surprised to
learn that 670,000 people actually choose to leave their comput-
ersand go out to brick-and-mortar stores to purchase the CD, while
only 41,000 stayed home and bought the album over the Inter-
net—and of that, only 3,500 did it digitally.

Others are dismayed that Wal-Mart could singlehandedly make
its Eagles exclusive the No. 1-selling album in the Uniled States,
doubling the 290,000 sales all of retail reaped for Britney Spears’
“Blackout.” Finally, conventional retail was stunned by Billboard’s
seemingly sudden change in the rules for chart qualifications,
which previously blocked exclusives but will now include them
on The Billboard 200.

First off, I might have been exaggerating when I said that Wal-
Mart single-handedly sold 711,000 units of the Eagles album, be-
cause many independent retailers and even some chains stocked
the album. They either purchased it from Wal-Mart stores or their
Web site, the Eagles’ site or bought it as an import from some of
the one-stops that carried it.

It's probably a good thing that some retailers went out of their
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way to carryit, despite the efforts by the band and its management
team, Irving Azoff and Frontline Management, to exclude them.
That's because, if you live in New York, there is not a single Wal-
Mart or Sam’s Club store within the city limits.

This means that New Yorkers who wanted the album had to
buy itonline, something that the band’s fans are seemingly not
predisposed to do. Otherwise, the closest Wal-Mart is 17 miles
and a $6 toll away in New Jersey—probably a moot point, since
most people in Manhattan and about half those living in the
boroughs don’t have cars.

Thankfully, the Virgin Megastore chain found a way to get the
album, and it reports that the Eagles were its No. 3 record this
week, behind “Blackout” and Backstreet Boys’ “Unbreakable.”

Others question how an act like the Eagles could sell so many
records in one week. But the total is not surprising, considering
Wal-Mart is advertising the album on cable programs much more
extensively than it usually does to promote music.

Still others suggest that if all stores carried the album, it would
have sold even more in its debul week. Normally, [ would agree
with that assessment, bul not this time. Without the exclusive, the
heavy TV presence wouldn't have occurred.

Finally, why did Billboard change the qualification rules for The Bill-
board 200? For a full explanation, see Over the Counter on page 71.

But [ would like to address some of the flak directed at Billboard
over the decision. One merchant called the move “another nail in

BY AYALA BEN-YEHUDA

MUSICMATTERS

Vedder, Penn, Ballard Talk Shop At THR/BB Film And TV Confab

the coffin,” while another told me that
itwill encourage the majorsto doeven
more exclusives.

However, when I asked both of those
merchants if they carried catalog by
artists who have imade music available
exclusively at either Wal-Mart or Best
Buy, the answer was yes.

The reason they carry such products
is because they don’t want to hurt the
integrity of the relationship with their
customers. By the same token, Billboard
doesn’t want the integrity of its charts
hurt by excluding what will undoubt-
edly be a growing number of superstar
albums coming out exclusively, regard-
less of what our stance is on qualifications for The Billboard 200.

Besides, retail had its chance to fight this battle years ago, but
instead of standing up like Trans World Entertainment, Newbury
Comics and some indie stores did, most chose to stock product by
artists engaging in exclusives.

Retail didn’t fight, and now band managers and record label
executives are leading the charge for exclusives. If retail wants
to fight the trend, all it would have to do is target developing
artists like the 88 or Institute, a couple of talents managed
through Frontline, Azoff’s company. But retail won't fight, and
yet it thinks Billboard should do its fighting by keeping exclu-
sives off the charts.

The writing is on the wall. More artists will be following in the
footsteps of the Eagles and Radiohead by selling directly to con-
sumers or cutting deals with big accounts like iTunes, Wal-Mart,
Target, Best Buy and, before long, the telephone carriers, whether
on their own or with the blessing of their labels.

They will do this no matter the cost to their developing artists,
their accounts or the labels themselves. The only long-term think-
ing goingon out there by the labels is in the form of wishful think-
ing that somehow digital distribution will eventually save them
from their mistakes in the physical world. .o

biz

shville.

For 24/7 retail news and analysis,
see billboard.biz/retail.

with film, TV and video-
games consistently touted as
“the new radio” at last week’s
Hollywood Reporter/Bill-
board Film & TV Music Con-
ference, it was clear that
music on these platforms is
far from a niche businessina
time of declining sales.

In a master class on music
in visual media, Sony Pic-
tures president of worldwide
music Lia Vollack said stu-
dios’ music departments
have traditionally been the
“redheaded stepchildren” of
the music and film industries.

However, “it has changed
in terms of artists being re-
ally willing to work with us,”
said Vollack, both in terms of
well-known artists contribut-
ing music and the openness
of studios to using lesser-
known artists to score films.
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Songwriters big and small
who have caught on to that
idea were the stars of the
conference, from top sellers
Eddie Vedder (“Into the
Wild”) and Glen Ballard (“Be-
owulf”) to artists who aren’t
exactly household names,
such as Sondre Lerche (“Dan
in Real Life”), Jesse Harris
(“The Hottest State”) and
Glen Hansard and Marketa Ir-
glova (“Once”), who dis-
cussed their key storytelling
roles in the films for which
they composed music.

Films are “an opportunity
to have your work meaning-
fully heard,” Ballard said, and
a way to “make up for the fact
that people don’t buy records
as they used to.”

Last year’s top-selling al-
bum—the “High School Mu-
sical” soundtrack—and the
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clear line between a “Grey’s
Anatomy” spin and track
sales have shown that TV is
key, now that “we’re no
longer in the era where you
have record stores next
door to the theaters in the
malls of America,” said
Mitchell Leib, president of
film music and soundtracks
at Walt Disney Studios.

And with record sales no
longer necessarily the objec-
tive, videogames—the music
of which no longer sounds
like “a Good Humor truck”—
have attracted top film com-
posers and helped small
bands get their songs picked
up for commercials, said
Steve Schnur, worldwide ex-
ecutive of music and market-
ing for Electronic Arts.

A band onan EA game re-
cently had a song used for

a car commercial in Europe,
without any prior radio ex-
posure. “There is a whole
new definition of having
‘made it,” ” he told a master
class on music in visual
media.

Other highlights of the
conference include:
B When it came time to find
a vocalist for one of the
songs in Disney’s “Rata-
touille,” composer Michael
Giacchino located French
singer Camille via an online

www.americanradiohistorv.com

search. “She said something
about having to start every
day ncw with a prayer to
Google,” Giacchino said.

W Hansard and Irglova said
some scenesin “Once” were
written around their songs,
rather than the other way
around, and that they made
up for their limitations as ac-
tors by singing their lines.
Irglova drew a laugh when
she said she auditioned for
director John Carney only
on piano.

B in a panel with Sean Penn
and composer Michael
Brook, Vedder revealed di-
rector Penn’s penchant for
reciting verses from Proust
to Bob Dylan during deep
conversation. In writing
songs for the Penn-directed
“into the Wild,” Vedder said
he thought, “ ‘| want these
words to be good enough
for him to recite.” ” oe

3 Watch a video recap of
biz

the conference
at billboard.biz/video.

ONFERENCE: CHAD BUCHANAN/GETTY IMAGES
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Denver’s Premier Concert Venue

The Wells Fargo Theatre
nom e e = WELLS FARGO

is the perfect 5,000 seat veue for
concerts, _amily shows and
ticketed events. We’'re
certain you will apprec:ate

1 : WELLS

the zczustic and visual FARGO

appeal. It’s the iceal An SMG Manaaed Faciliay THEANTRE
acccmpzniment te any perfararce

For availeble dates and boaking informaticn contact:
Greg Lewry (303)228.3022 glowry@denverconven_ion.com
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WHEN'’S THE LAST TIME SOMEONE
FROM THE AUBIENCE SAID,
“CLL NEVER FORGET YOU GUYS

ASLONGASILIVE."?

- Fva Star Iris on tour for Ermed Forces Zrtertainment in Soathwest Asia

» ] = I

QUESTIONS

with TOM ANDERSON

by KATIE HASTY

It’s been a little more than four years since a then-obscure entity called MySpace launched. While
revolutionary strides have been made interms of the social network’s influence on photo and
video sharing, blogging and even classifieds, MySpace has meant a whole lot more for music.

MySpace president/co-founder Tom Anderson guides a number of the site’s music initia-
tives, from enabling bands to upload MP3s to launching the MySpace Records label. This fall
brought the first MySpace-branded tour, featuring headliners hellogoodbye and Say Anything.
The company is also gearing up for the second annual Rock for Darfur event, which will feature
37 concerts on four continents Nov. 11, with performances from Fall OQut Boy, Maroon 5, the De-

“Ater our show in Famadi, Ireg, & soldier told Js tat it had been
seven months since he had goter his last ‘fix’ of liva nusic.
Although he had never hea¢ of 01~ nusic, e said our shcw had
ke his mind off things and et him juct relax — he clears rozdside tombs
gvery day. Aiter anctier 310w a soldier tc d us,

Tl never forget vou glys es log as | live." As a perfcrmer,
you don't often get t¢ h2ar “tings like trat, bt or ar
Armed Forces Entertainment taur yo 1 hear it a ot a~d it's humbling.
Jiil you've done it, it's hard tn comgrehend haw j st plaving your
music can have s.ch a prafourd effect or theze pacplz.”

— ALAN SCHAZFER, LEAD SINER - FIVE STAR IRIS

AFMED
FORCES

ENTERTAIMaAZNTs

WHERE STARS EARN THEIR STRIPES

FIND OUT IF YOU HAVE WHAT IT TAKES TO TOUR.
GO TO ARMEDFORCESENTERTA NMENT COM.

WWW.american

cemberists and Brandi Shearer.

Whatis the future of MySpace selling
music? Will you continue going through
third parties to sell singles and albums?
What's unique about MySpace is the user’s
ability to embed Flash and widgets into their
profile, to link anywhere they want. Any tool
works. We have a deal with Snocap to sell di-
rectly through their page. There’s no DRM
[digital rights management] solution to it, and
it doesn’t have a wide adoption, but the music
industry is heading toward selling music with-
out DRM anyway. We feel agnostic about it.

ANDERSON

What about hooking up with an ad-
based subscription service?

We've kicked around the idea but have never
found a partner that made any sense for us.
We're still trying to find something on that
end. It's just a matter of resources. its profit,
how much time would we spend putting it
together like this and how much will it re-
ally return. We want a killer product that
users would take off-screen with widespread
adoption and [have] a mobile phone-as-pay-
ment gateway.

You have different ways of exposing
up-and-coming artists with sub-sites and
video destinations like the List, Secret
Shows and Hey, Play This. How are those
artists chosen?

We hope to break new acts all the time. That
same thought also determines who we fea-
14 |
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ture on the home page. We don’t have any
deals with record labels. They’re not paid
spots. It’s all editorial’s decision. Like most
people do nowadays, we pay less and less at-
tention to an artist’s friend count. It's weird
how people think that it means something.
From our perspective, that just means a band
was successful at marketing themselves.

What’s in it for MySpace to do some-
thing like a music tour?
This isn’t about finding out about MySpace
in the first place. We didn’t expect to ge!
more members out of this. I would
guess that 90% of the tour’s audience
are already active MySpace users. It's
more about doing something good for
the users. We're being vocal about mak-
ing music a big part of the experience.
We're already well-known, so we're
tending to focus on associating our
thing with what’s good for the commu-
nity and the things people like about it.

How has MySpace been trying
munity?
One of things we’ve focused on more is
making efforts to reach out to the hip-
hop/rap community. Before, [MySpace]
was very rock-based, or alternative rock
or emo. We're starting to see more
pickup with country artists. We have
people in the marketing group do dif-
ferent kinds of outreach to get influen-
tial and underground artists and labels
onboard. I've even seen classical artists
on there. Every musician realizes it's worth
making a page on MySpace. |t doesn’t matter
how punk rock you are.

Clear the air: What's your favorite
complaint or rumor about MySpace?
Ifthere ever was a backlash, it was when Billy
Bragg raised some issues about some of the
fine print about the site, like it said we could
own everybody’s music. But then we'd own
all the music of every major label in the world
ever, right? That got cleared up pretty quickly.
A more reasonable concern has been about
ownership by News Corp. and the idea that
News Corp. could ruin the music experience.
Fortunately, we're two years into it now. The
way [ know we haven’t messed up is that | get
e-mails like, “Don’t change MySpace! Don't
sell it!,” from people who don’t even realize
we were sold already.

JEFF VESPA/WIREIMAGE COM
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BY RAY WADDELL
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Are You Listening? MSGE
Scores An Early Holiday Hit

adison Square Garden Entertainment
(MSGE) has a winner in “Wintuk.” -
The promotion/production arm of New
York’s Madison Square Garden prop-

erties (including the Garden, Radio

City Music Hall, the Beacon Theatre and the
WaMu Theater at the Garden) is rolling out a vi-
brant new property this winter with “Wintuk,”
an original Cirque du Soleil creation.

MSGE is producing “Win-
tuk,” which debuted a two-
month run Nov. 1, with
Montreal-based Cirque and
BASE Entertainment. “Win-
tuk” will be presented exclu-
sively at the WaMu Theater
until Jan. 6 in the first of a
guaranteed four-year run.

MSGE president Jay Mar-
ciano saw the potential of a win-
ter family show residency based
on strong sales with such fam-
ily-friendly Broadway musicals
as “Annie” and “Peter Pan.”

“We had great confidence
that an original Cirque pro-
duction targeted at the family
audience would be well-re-
ceived in New York City dur-
ing the time period,” Marciano
says. A deal was struck after
“Annie” closed last year,
Cirque developed the creative,
“and here we are a year later,
opening a new show.”

“Wintuk” is Cirque’s first
family-themed production,
and “sales are through the
roof,” Marciano says, adding
that between “The Radio City
Christmas Spectacular” and
“Wintuk,” the New York mar-
ket will generate more than 1.6
million ticket sales with a stag-
gering combined gross ex-
ceeding $100 million during
this two-month period.

“Wintuk” alone opened
with 300,000-plus tickets
worth more than $20 million
before the first fuke snowflake
fell. “We sold over 100,000
tickets through viral market-
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ing before we spent a dollar
on traditional media,” Mar-
ciano says.

Though the Cirque du Soleil
brand has become familiar to
many through productionsin
Las Vegas and Orlando, Fla,,
as well as with touring arena
production Delirium, “Win-
tuk” is designed exclusively for
the WaMu.

The dimensions of the
WaMu Theater, with its low,
20-foot ceiling and its 100-foot-
wide stage, influenced the lay-
out of the set, providing a
“wide-screen” perspective.
Construction of the set began
about four months ago, with
rehearsals held at a Montreal
warehouse. It took about a
week to move the production
into the WaMu.

“Wintuk” has 108 scheduled
performances for its first run.
“It’s a custom show, so we've
taken the 6,000-seat-capacity
WaMu down to 4,400 seats, be-
cause the stage extends far into
the house,” Marciano says.
“Wintuk” also showcases a
multimillion-dollar renova-
tion of the WaMu. “The the-
ater looks brand-new.”

The three producers worked
together in “a collaborative
process,” Marciano says.
‘Cirque has taken responsibil.
ity for the show creative;
MSGE has taken responsibil-
ity for scaling, marketing and
ticket sales; and BASE has
consulted with both,” he says.

The average ticket price for
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“Wintuk” is in the low $70
range. “We've purposely
priced the show about 25%
less than Broadway,” Marciano
says. The price “is higher than
whatyou would experience for
a Nickelodeon show or maybe
a Feld show [like Ringling
Bros. and “Disney on Ice”], but

much less than Broadway fam-
ily fare such as ‘Lion King’ or
‘The Little Mermaid.””
MSGE and its parent com-
pany Cablevision, which also
owns the Garden and its sports
tenants the Knicks and
Rangers, are highly skilled at
getting the word out. One of
their primary assets is a data-
base of more than 3 million
customers from the Knicks,
Rangers, family shows, con-
certs, Radio City, the Garden,
WaMu and the Beacon
Theatre. Inaddition to Cable-

vision marketing, MSGE can
make use of the huge LED
screen at Penn Station, where
750,000 people pass “right un-
derneath our venues,” Mar-
ciano says.

“Wintuk” runs continu-
ously into January, with no
other shows booked into the
WaMu. An important distinc-
tion of “Wintuk” is that it is a
winter-themed concept, notas-
sociated with Christmas or the
holidays. “If sales continue the
way they’re going, in future
years it gives us the possibil-

P SE..
—
3

ity of running into January and
February with the show,” Mar-
clano says.

Given how MSGE has suc-
cessfully taken the Christmas
Spectacular show (celebrating
its 75th anniversary this year)
into other markets, “Wintuk”
would seem a natural to roll
out of New York somewhere
down theline. “We’re focused
right now on New York, but we
are considering it might travel
in future years,” Marciano
says, adding, “It’s nice to have

”

a winner. o

IEG/BILLBOARD TOUR SPONSORSHIP

SPONSOR/TOUR ESTIMATED FEE
Nikon

Nikon Inc.

Nikon Four to the Floor
Club tour,

five stops,
September-November

$125,000

Oregon Scientific
Oregon Scientific Inc.
Everest Rocks,
October

$5,000
(in-kind)

Scion $250,000
Toyota Motor

Sales U.S.A.

Presenting, Soulfrito the

Urban Latin Music Festival,

Miami, Nov. 18th

Yerizon Wireless $450,000
Cellco Partnership

Title, Verizon Wireless

Campus tour featuring Gym

(lass Heroes, 15 stops,

September-October

sponsorship.com

LEVERAGE

(amera manufacturer sponsored the club DJ tour to promote its latest and greatest technology to
tech-savvy music lovers. (ase in point; Nikon used the tie to tout its new Coolpix S50¢ camera that

iets consumers e-mail photos directly from the camera in
wireless open-area hot spots; the company demonstrated
the technology by taking photos and sending images to
on-site screens. Nikon also titles the Jones Beach Theater in
Wantagh, NY,, and sponsored this summer’s Nikon Live
concert series at Live Nation venues in Boston, Chicago,

Los Angeles, New York and San francisco.

Personal electronics manufacturer last month sponsored Everest Rocks, the first rock concert at Mount
Everest's base camp. The 14-day trek up Mount Everest was organized by the Love Hope Strength
Foundation, a nonprofit co-founded by Mike Peters, a two-time cancer survivor and fead singer of
the Afarm. The trek was captured using Oregon Scientific’s ATC2K shock-resistant video cameras and

posted on lovehopestrength.org.

Youth-centric automobile brand partnered with Soulfrito to showcase its cutting-edge models to
hip mutti-ethnic consumers. Activating with on-site vehicle display and & sweepstakes offering the
chance to win a customized Scion t€; consumers enter the promo through muevetescion.com. Other

sponsors inciude Best Buy and Spirit Airlines.

Telcom used the third iteration of the Verizon Wireless (ampus tour to build its brand and showcase
its products and services to 18- to 22-year-oids. Activated with artist appearances at focal stores, on-

site product demos and promotions offering
meet-and-greets and a trip to meet Gym
(lass Heroes at one of its national tour stops
with alternative rockers Fall Out Boy. The
tour was ¢o-sponsored by Samsung
Electronics, 411 directory assistance and
videogame publisher Hands-On Mobile.

Compiled by William Chipps, senior editor, IEG Sponsorship Report
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DEALMAKERS

Michael Aiken, Spring managing director;
and Saurabh Wahi, MWW Group VP,

Amy Huff, Oregon Scientific
marketing manager.

Elliott Stares, ESPR president,
and ad agency Machado Garcia-Serra.

Mark Lev, Fenway Sports Group executive VP,
and Melanie van derValk, VP of marketing
and sales operations for
Verizon Wireless’
Northeast area.

COM

GE.

CIRQUE DU SOLEIL- JANET PELLEGRIN)/WIREIMAGE COM; NIKON: THEQ WARGC/WIREIMA

GYM CLASS HEROES: TODD WILLIAMSON/WIREIMAGE.COM
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LCLVEINNERN BY RANDEE DAWN

WILD BOYS
ON BROADWAY

Duran Duran
Launches New
Album On The
Great White Way

“We've always viewed Duran
Duran as an art-school proj-
ect,” keyboardist Nick Rhodes
says. “So each time we want to
do something new, we look at
ablank canvas and say, ‘What
do we do this time? ”

The latest answer to that ques-
tion, posed during the making
of Duran Duran’s 12th studio
album, “Red Carpet Massacre,”
turned out to be Broadway.

For 10 shows that began Nov.
1 and will run through Nov. 13
(the release date for Epic’s “Mas-
sacre”), that's exactly where fans
can find them: performing a
three-act concert at the nearly
1,100-seat Ethel Barrymore The-
atre. At press time, the shows
were 90 percent sold out.

What audiences got for
their dollar was a three-“act”
show in which the black-clad
band strutted and fretted for
nearly two and a half hours be-
fore a Nov. 2 audience that in-
cluded Donald Trump and
Mary-Kate Olsen. The first act
was a full rendering of “Mas-
sacre,” augmented by video
screens flashing short films;
the second act comprised a
handful of tracks performed
on synthesizers, which gave
them a Kraftwerkian retro/fu-
turistic feel. And then, of
course, the prestige—a short
collection of back catalog hits,
played with the band’s usual
outsized showmanship.

Arock residency is hardly a
new concept; in recent years,
Las Vegas has been home for
such artists in residence as Ce-
line Dion and Prince. But while
Tom Waits, Neil Diamond and

Elvis Costello have trodden its
boards in the past, it’s been
eight years since a rock act per-
formed on the Great White
Way, according to the Internet
Broadway Database. And it’s
even rarer for a band to launch
its record viaa Broadway stint.
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It also might seem like a
particularly unusual move for
a band known for its stvlish
videos, especially for one
which shares songwriting
credits with Timbaland and
Justin Timberlake on its [atest
release. But Rhodes insists
that it all fits. “While there’s
always a theatrical element to
{Duran Duran], it's notan all-
singing, all-dancing Broadway
show. It’s a rock show in a
Broadway venue,” he says.

One reason for the dearth of

rock bands on Broadway is

usiaﬁlé
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cost. Even with ticket prices set
at $75-$150, concert promoter
Ron Delsner says Duran
Duran likely will break even.
“Nobody in their right mind
would do it because it's so ex-
pensive,” Delsner says. “These
guys are going into it knowing
itisn’t to make money.”
Enter financial services
company Citi, which, in an un-
usual move for a residency, has
ponied up sponsorship funds
for the limited run. Through
its Citi Private Pass program,
members get pre-sale tickets

DURAN DUPAN’S
Broadway run

features three sets

per night, includizg the
group’s entire new CD.

d jou

and tig et sales

ON NEWSSTANDS FOR'2 WEEKS! =

T0 ADVERTISE, CONTACT YOUR BILLBOARD SALES REPRESENTATIUE:

Aki Kaneko
323.525.2299

Cynthia Vel ow
615.352.0205

Cindy Mata
626.652.4710

Frederic Fenusci
44.207.420.6C75

and special access to the band.
In return, Duran Duran gets
its money up front for the
shows—plus free advertising
for the new album via a Citi
alert to its customer database.

“Without a sponsor, I'm not
sure we would have been able
to do this,” says band manager
Wendy Laister of Magus Enter-
tainment. “Because of the eco-
nomics ot doing something on
Broadway, without them, it just
wouldn’thave been possible—
or at least not with the ticket
prices the way they are.”

As for whether a three-
decade-old band who's
doggedly pursuing new-mil-
lennium relevancy should
even consider Broadway—
hardly a hotbed of hipness, at
least in a rock’n’roll sense—
Laister seems unconcerned.
“They’re a brand, and they
have a strong brand identity.
They've always been perceived
as incredibly stylish,” Laister
says. “And Broadway has those
same qualities.” woe

A version of this story
originally appeared in
the Hollywood Reporter.

ROB LOUD/GETTY IMAGES

AKaneko@billboard,com CNellow@comcast.net cmatz@billboard.com F.Fenucci@eu.billboard.com
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It's hip. It's happening. And it’s finally here.

Sprint Center, the Midwest’s premier concert venue, will host 90 of the

wcrd's hottest events in its inaugural year Decked out in world-class

design and technology that'’s off the charts, fans and rock stars alike now

have a new place to be seen — and heard — 'n Kansas City, Missouri.

For booking information, call Brenda Tinnen at (816) 949-7110 or

Micnhael Cha fie at (816) 949-7150.
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Barrier

Juanes Breaks it, But Most Do Not

The release of Juanes’ “La Vida . . .
Es un Ratico” has prompted all kinds
of speculation on the possible success
of purely Spanish-language music
among non-Spanish speakers.

But in the realm of radio, as tempt-
ing as it may be to think that such
crossovers are becoming more com-
mon, they aren’t. And when they do
happen, almost invariably, they're tied
to an uptempo, easy-to-dance-to track.

Take Juanes new single, “Me Enam-
ora.” Yes, it does stand at No. 75 this
issue on The Billboard Hot 100 and at
No. 60 on the Billboard Hot 100 Air-
play chart. But that stature is fueled by
strong digital sales (which impact the
Hot 100) and airplay on virtually every
Spanish-language station in the coun-
try. Only a minimal percentage of non-
Latin stations are playing the song.

In 2005, Shakira’s “La Tortura”

with Alejandro Sanz rose to No. 23
on the Hot 100. But it also had digi-
tal sales attached to it, and, most im-
portant, Shakira, a crossover name.
If we look at purely Spanish songs
from other artists, the biggest recent
hirs belong to Daddy Yankee with
“Rompe” in 2006 and, prior to that,
“Gasolina.” Both made it to the top 40.
Aided by a remix featuring Lil Jon,
“Gasolina” gained traction on hip-hop
and top 40 stations that fater em-
braced the original version. Earlier in
2005, another track, N.O.R.E.’s “Oye
Mi Canto,” featuring Yankee, Gem
Star, Big Mato and Nina Sky,
climbed to No. 12 on the Hot 100.
These are all reggaeton tracks, syn-
onymous with danceable. If danceabil-
ity was one of the attributes that made
reggaeton internationally successful
in the first place, it's no doubt the main

R
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factor that’s allowed it to prosper out-
side Latin stations in the United States.

Indeed, if we rack our brains, we’ll
recall that the last big Spanish-language
hit on mainstream radio was “Maca-
rena,” the queen of easy-to-dance-to
tracks. If we go beyond the United
States, we find ears that are a bit more
open but still attuned almost singularly
to music that moves your feet.

The most patent example is
Juanes’ “La Camisa Negra.” While
certainly not reggaeton, its Colom-
bian rhythm was utterly infectious.
It was No. 1 in more than 30 coun-
tries—many of them non-Spanish-
speaking—and landed at No. 10 on
Europe’s year-end singles chart, a
mega-achievement fora Latin artist
that doesn’t sing in English.

‘Spanish-language hits frdm artists
like JUANES and (inset) DADDY
YANKEE are rarities on pop radio.

This week, Juanes’ “Me Enamora”
is No. 77 on the European charts, still
remarkable for a Latin song. Its only
Spanish-language competition is
“Diras Que Estoy Loco” by Spaniard
Miguel Angel Mufioz, a pop/dance
club track that sits at No. 95.

The fact that hips don’t lie is evi-
denced by the song, which was last
year’s top single in Europe, albeit in
English.

But in 2002, Europe’s No. 1 single
was “Aserejé,” 4 Spanish-language
track by Las Ketchup whose video
taught “Macarena”-like moves.

Here in the United States, it was
never a mainstream hit. .

For 24/7 LATIN news

biz and analysis, see
\ billboard.biz/latin.

Upward Mobility

Latin American Influx Into
Spain Reflected In Ringtone
And Download Sales

MADRID-The 500-year-old cultural, linguistic and
historical bridge linking Spain and Latin America has
shrunk to the size of a mobile phone, at [east in terms
of music sales.

The impact of soaring Latin American
immigration to Spain during the past
decade can be seen in digital download
and mastertone charts that Nielsen
SoundScan began compiling in March for
Spain’s label association, Promusicae.

The market share for Latin musicis no-
tably higher than it is—or ever was—
for physical singles or albums, and
the sheer number of units moved
underlines changing purchase
habits among the new breed
of Spanish consumers.

Examples: Mexico’s Alejan-
dro Fernandez’s single with
Beyoncé, “Amor Gitano”
(Sony BMG), had by late
October sold 300,000

A remix

of a South
American
staple has

mastertone units in 26 weeks on the charts and
160,000 single downloads in 24 weeks. Jennifer
Lopez’s “Que Hiciste” (Sony BMG) moved 280,000
tones and 140,000 single downloads.

But the biggest surprise is Dani Mata, alocal youth
who was discovered by A&R expert David Lépez
singing in a Barcelona karaoke bar. Mata’s dance

remix version of an old South American favorite,
“Lamento Boliviano” (Universal/Vale), has
sold 80,000 tones and 60,000 single down-
loads, and spent two weeks on Billboard’s
Euro Digital tracks chart.

Mata’s single does not exist in physical
form, although it is available on the Univer-
sal/Vale compilation album “Disco
Estrella Vol. 10,” which has sold
80,000 copies.

Lopez, who manages Mata,
is also the A&R at Barcelona-
based publisher Ediciones
Musicales Clipper’s and the
founder/owner of label

Music Hit Factory. He seeks

out Latin music talent in
clubs and karaoke bars,
and offers his findings
to suchrecordlabels

as Barcelona’s Vale
Music.

“There is a lot of reggaeton and bachata talent
among Barcelona’s Latin immigrant population, very
useful for compilation albums,” Lopez says.

Vale Music A&R rep Toni Peret says Lopez has
supplied Vale with 10 artists, who appear on Uni-
versal/Vale’s multiple dance and Latin compilation
albums. On occasion, an artist will shine and be se-
lected to record a single. “Dani’s dance remix of
‘Lamento Boliviano’ is aimed at the Spanish public
as much as the Latin,” Peret says.

“Spanish fans are picking up on the rebound,”
he adds. “Vale sold nearly 400,000 units of the
recent ‘El Disco de Reggaeton’ compilation
album, and surveys showed the majority of buy-
ers were Spanish.”

The impact of recent immigrants on Spanish
music fans, Sony BMG senjor product manager Car-
los lglesias says, is giving the industry “a commer-
cialincentive to bring young Latin artists to Spain.”

Nearly 10% of Spain’s population (44 million) is
immigrant. Half of those, or some 2 million people,
are Latin immigrants, most of whom have arrived
in the past decade.

“The mobile phone is the Latin immigrants’
most valuable possession, and it gives them easy
access to music that was not there before,” Pro-
musicae president Antonio Guisasola says. “In
Spain, some 83% of digital music sales are via the
mobile and just 17% [are] via Internet. In italy, the
ratio is 60-40, and in France about 50-50.”

Guisasola says digital downloads are selling so
well that the association is considering raising
the platinum sales limit from 20,000 units to
30,000 0r 40,000. —Howell Llewellyn

made DANI
MATA a
mobile star.
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EN LA RED: For 24/7 coverage of the Latin music
£oMm world, Billboard has partnered with MSN. For a complete
roundup in Spanish, go to Billboard.Latino.MSN.com.
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Mexico’s Café Tacvba has
earned vaunted status in its
home country, as well as with
U.S. fans, with its bold rock
experiments. Having head-
lined a slot this summer at
Lollapalooza, on Nov. 16 the
group embarks on a 22-day
tour in support of its newest
album on Universal, “Sino.”
Keyboardist/programmer/
vocalist Emmanuel Del Real
answered three questions
for Billboard.

Is “Sino” an evolution toward
more commercial rock?
It's definitely a more rock-
oriented album, but more
than the style, | think it has
to do with the attitude and
the way the album was made.
We tried to have all five of us
in the same recording studio,
playing together, trying to
transmit the energy of play-
ing live onto the recording.
That allowed
each of us to be
more uninhib-
ited and, in
a way, find an
expression that
was closer to
rock.

Was this a more
collaborative album than
previous ones?

There was more interaction at
a composition level. In bring-
ing songs to “Sino,” we real-
ized there were great ideas
that needed more work but we
didn’t want to toss out. So we
began to mix fragments of
songs, words from one with
another melody and so on.
There’s also more vocal par-
ticipation from all of us.

You took a big step forward
in the United States with
the radio success of “Eres”
at Latinradio. Do you need
another hit to keep that ex-
panded fan base?
If there are songs like “Eres”
that catch the ear of people who
didn’t know the group and
makes them look for more
songs, that’s our objective.
We've never seen ourselves as
a group of singles. We've always
tried to make complete albums,
as if they were a book or a play.
Soanything that brings people
closer to our albums only adds.
We never think of making
hits. We make the songs, and
some go to different places than
others. —Ayala Ben-Yehuda
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VISA BLUES

U.K. Acts Denied Slice
Of American Pie?

LONDON—Artists with criminal
records have always had difficulty en-
tering the United States, but the
United Kingdom’s Musician’s Union
claims up-and-coming acts are being
excluded from America de-
spite staying on the right
side of the law. :
Singer/songwriter Lily
Allen, veteran political
rockers New Model
Army and breakthrough
acts the Pipettes and Klax-
ons were blocked from en-
tering the United States this
year. And MU assistant general sec-
retary Horace Trubridge suggests the
smokescreen of anti-terrorisim security

is masking stricter implementation of

- =

U.S. visa regulations.

“As faras I am aware,” Trubridge says,
“there is no connection between rock
stars behaving badly and terrorism.”

A spokesperson for the United States
Citizenship and Immigration Services
did not return calls for comment, but

former U.S. Department of State for-
eign service officer Stephen
Pattison, now a partner at
London-based lawyers
Magrath & Co., confirms
the 1952 Immigration
and Nationality Act has
been applied
strictly post-Sept. 11. Im-
migration officials, he

more

notes, can now access non-U.S.

citizens’ police records, “even if
charges were dropped.”

In June, U.K. police briefly detained

photographers; in August, her work
visa was revoked when entering the
United States to appear on the MTV
Video Music Awards.

Allen claims that, despite notactu-
ally being arrested regarding the in-
cident, immigration officials cited it
as the reason for the revocation. She
canceled six U.S. shows as a result.

In the wake of the visa problem,
Allen announced she was splitting with
London-based Empire Management.
Her personal manager there, Adrian
Jolly, estimates the gross loss of the can-
celed shows at around $120,000.

Subsequently, he says Empire lrad
been “as cooperative as possibie lo
get Lily into the U.S,, but she hasn't
been back. Speaking io other people,
it seems it’s de rigueur now to make
ithard for U.K. artists to getin there.”

Allen following a scuffle with London

In April, British band the View can-

BY LARS BRANDLE

— =

ontinental Shift

EMAS Still Not
European Enough
For Some

MUNICH—The latest edition of
MTV’s Europe Music Awards
(EMAs) was designed to resolve
carping about a lack of exposure
for European acts on the globally
broadcast show. But the jury’s still
out as to whether it succeeded.

Ahead of the annual event, held
Nov. 1in Munich, organizers acknowl-
edged previous criticism (Billboard,
Oct. 14, 2006; Dec. 4, 2004; Dec. 9,
2000) of its perceived lack of commiit-
ment to showcasing European talent.

“The problem for us is finding
music that crosses borders,” admits
EMAs executive producer/MTV
Networks International senior VP
of content and music Richard God-
frey. “In terms of music from con-
tinental Europe, there have
been great bands that have
sold across Europe—but not
that many.”

Nielsen Music Control
data based on monitoring
10 MTV channels in Europe
from Jan. 1-Oct. 18 shows,
of the top 100 records
played, European artists ac-
counted for just 27, with
British or Irish acts account-
ing for 19 of those slots.

Germany, the 2007 EMAs
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host country, had just one artist on
the list, Tokio Hotel (Universal/Is-
land). The pop/rock act won the
Inter Act Award and performed
English-language song “Monsoon.”
MTV Networks vice chairman
Bill Roedy responds to the statistics
by insisting, “We play the musicwe
feel our audience wants.” Roedy
also claims the network’s European
showpiece creates a “massive” posi-
tive effect for the cities it visits.
The redesigned 2007 format in-
troduced the New Sounds of Europe
category, providing a platform for
lesser-known European acts. Esto-
nia’s Bedwetters beat out two other
eastern European finalists in a pub-
lic vote for the award and were the
final performers of the night.
MTV also tweaked other award
categories and opened up the voting
to viewers, which, the network re-

ports, cast 50 million votes. The strat-
egy “worked very well,” Godfrey says,
particularly on the financial front.
“We've never had more commercial
partners on the show,” he says.

The only European track to crack
the top 10 on the Nielsen Music
Control listing was Mika’s “Grace
Kelly” (Casablanca/Universal Is-
land), at No. 9.

“I don’t think you can [deny] the
power of MTV if they really get be-
hind an artist like they got behind
Mika,” notes the singer’s manager
lain Watt.

The Lebanese-born, United King-
dom-based artist performed at the
EMAs, as did British acts Babysham-
bles and Amy Winehouse. In con-
trast, five acts from North America
performed at the Snoop Dog-hosted
event, including Avril Lavigne, Foo
Fighters and My Chemical Romance.

It - &
(MIKA Snstagéat the

1. 207 MTV Europé |
= Music Awards, held at
A Muhich’s ®@lympiahalle.

The 2006 ceremony in Copenhagen
featured 12 acts, with four from Eu-
rope—two of which were U.K.-based.

While welcoming the changes,
many European industry insiders
still feel more needs to be done to
support local acts. “[As always], they
had great bands playing,” notes
Horst Weidenmiiller, managing di-
rector of Berlin-based independent
music company K7 Label Group,
“but other than exposing three
bands from the Eastern region,
there was nothing new for Europe.”

The gala coincided with U.K.-
based songstress Katie Melua top-
ping Billboard’s European Top 100
Albums chart with “Pictures” (Dra-
matico). However, Melua—Europe’s
best-selling female artist in recent
years, according to 1FPI figures—
has never appeared at the EMAs.

“Would Katie have the right
platform if she was given expo-
sure at the awards?” Dramatico
Entertainment chairman Mike
Batt asks. “Absolutely. But we've
never been asked.”

While Melua awaits an in-
vite to the next EMAs in Liv-
erpool, England, on Nov. 6,
2008, Watt is quick to point
out the benefits of appearing
on the show.

“It’'s not just about the broad-
cast,” he notes. “There’s a lot
of opportunity to speak with a
host of other media. And if
=88 vyourartist is prepared to do the
hard work, those things com-
bined will give you a lift in
album and ticket sales.” -«

>>>UMG’S V2
ACQUISITION CLEARED

Britain’s Office of Fair Trading confirmed
that it would not be referring Universal
Music Group’s acquisition of V2 Music
Group to the European Union’s Compe-
tition Commission. The OFT confirmed
the movein a brief statement issued on
its Web site Nov. 5; the full text of the
regulator’s decision will be published
shortly. U.K. indie labels’ trade body AIM
approached the OFT this summer, cit-
ing the V2 deal as evidence of UMG’s
“creeping dominance” of the recorded-
music market. In a statement, UMG said:
“Efforts to portray this acquisition as
anti-competitive were always without
merit.” UMG, through its Centenary
Music Holdings arm, struck a deal Aug.
10 to buy V2 from bankers Morgan Stan-
ley. UMG has already begun tointegrate
V2 and has vowed to continue Cooper-
ative Music, the Pan-European inde-
pendent label-licensing network, estab-
lished in-house by V2 in late 2005.
—Lars Erandle

>>>PPL BACKS GUN-
CRIME CAMPAIGN

U.K. collecting society PPL is backing
an anti-gun and knife crime campaign
by South London-based voluntary or-
ganization/think tank Urban Concepts.
PPL will showcase material from an
album put together by Urban Concepts
at the collecting society’s annuai gen-
eral meeting in London Nov. 12. The
“Don’t Trigger Campaign Album,” re-

ALLEN: DERRICK SANTINI; JO HALE/GETTY IMAGES
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celed a 10-date North American tour after
a Scottish court fined vocalist Kyle Fal-
coner for cocaine possession. Agent
Steve Ferguson, who represents the
View, Klaxons and the Pipettes at New
York-based Paradigm, reports, “Klaxons
and the Pipettes are now back, but not
the View. It’s harder if you've an arrest
record.” Ferguson adds that acts must
allocate more time to visa preparation
in the current climate.

British chanteuse Amy Winehouse’s
substance abuse issues have filled U.K.
tabloids this year, and her Oct. 19 ar-
rest and €500 ($720) fine for posses-
sion of cannabis in Bergen, Norway,
inevitably invited speculation about its
U.S. career implications.

However, an Island Records spokes-
person confirms Winehouse is applying
for a visa to carry out U.S. promotional
activities, including a scheduled Nov. 10
“Saturday Night Live” appearance.

While noling that Winehouse “has-
n’t had a problem yet,” Jeffrey Gabel,
chief counsel at New York-based visa
specialist Traffic Control Group, cau-
tions that overseas acts courting media

=WSLI!

leased in download-only form Oct. 9, is
intended to be an awareness builder
for the group’s “Don’t Trigger” cam-
paign. The campaign launched in Sep-
tember 2005 with the release of the
multi-artist “Don’t Trigger EP” through
London independent Gut recordings,
which is handling plugging for the new
set. According to PPL, some 30 artists
who appear on the album will perform
six of its songs at the AGM. The record
includes performances by reggae vet-
eran Maxi Priest, London-based U.S.
R&B singer Jocelyn Brown and British
soul vocalist Omar. The Don’t Trigger
Campaign has received financial back-
ing from local and state government,
and is supported by other anti-gun iob-
bying groups. —Tom Ferguson

>>>MOS QUITS
DELHICLUB

Ministry of Sound International has
pulled the plug on its New Delhi club.
The company has terminated its license
agreement with New Delhi-based Indus
Renaissance Partners Entertainment,
which launched the club—the London-
based dance brand’s first in India—in
February. MoS International president
Michael Wilkings said in a statement
that the decision “was taken as a direct
consequence of the licensee’s repeated
failure to pay license fees, DJ fees and
other expenses owed to Ministry of
Sound, as well as other nonmonetary
breaches of contract.” Representatives

controversy will increasingly have to
deal with the fallout at U.S. immigra-
tion. “Because they’re all over the
media,” he points out, immigration
knows who they are.

Trubridge adds that bad behavior isn’t
the only reason for the recent rejections.
He says authorities felt Klaxons and the
Pipettes’ didn’t meet visa criteria as “in-
ternationally recognized for a sustained
and substantial amountof time.” That re-
flects a “cultural divide,” Trubridge argues.

U.S authorities, he claims, “haven’t
picked up on how quickly acts here are
launching themselves through My-
Space and YouTube.”

Trubridge says the MU has been
working with U.S. organizations like
the Performing Arts Visa Task Force to
lobby regulators.

However, Traffic Control director of
client relations David King insists the
Brits are overreacting.

“ldon’t see what the MU is bitching
about,” he declares. “Anybody with a
criminal record is banned from the
U.S.—you can't even bring your fam-
ily to Disneyland!” oo

for Indus, which has interests in hotels,
did not issue a statement and were not
available for comment. Wilkings insists
MoS remains committed to its future in
India and is in talks with potential part-
ners to develop its nightclub, bars and
hotel brands across the country.
—Nyay Bhushan

>>>PHILLIPS EDGES IN

Former Warner Music U.K. chairman
Nick Phillips has been named as a
board member at London-based en-
tertainment industry investment
house the Edge Group. Phillips has
worked in the industry for 30 years,
becoming Warner chairman in 1999.
He left the company in March and had
since been on gardening leave. The
Edge Group is involved in asset man-
agement, consulting, corporate fi-
nance and legal affairs. Fatboy Slim
and Nick Cave are among the artists
on its client roster. Recent corporate
finance deals include the sale of the
Deston Songs, Extreme Music and
Right Said Fred music publishing cat-
alogs. The company, founded by vet-
eran music industry attorney David
Glick in 2003, claims its Edge Perfor-
mance Venture Capital Trust is now
the biggest specialist investment fund
for the live music and events indus-
try, with £20 million ($41 million)
under management. —André Paine

b- For 24/7 global news and
. 1z analysis, see billboard.biz/global.

BY WILL FREEMAN

GLOBAL

Your Tickets To China

Six Things You Need To Know As The Touring Market Grows

BEIJING—With the announcement of Linkin Park’s Nov. 18 show at the 25,000-capacity Hongkou Sta-
dium in Shanghai—reportedly the biggest Chinese concert yet by an international act—the country con-
tfinues to open up to Western touring talent.

But industry insiders warn that local ticketing culture is a unique beast that outsiders need to study
carefully. As more touring acts contemplate stopovers in China, Billboard presents six things every artist
manager and international promoter should kriow.

UNDERSTAND

THE HISTORY

Live events in China have been
government-controlled since the
Communists took power in 1949,

Until recently, “the government
would select a state-run or related
company to organize an event,”
says Li Bin, marketing manager
at promoter Beijing Gehua Live
Nation Entertainment. “If you had
connections with the government
or that company, you’d get a
bunch of tickets for free.”

The hangover from that cul-
ture means selling tickets to the
public can be difficult, while local
authorities and others may still
expect free ones.

“These days,” Li says, “paying
for a ticket is like losing face—it
means you're not well connected.”

GET YOUR

TECHNOLOGY RIGHT
“Antiquated” is how Chinese
industry insiders describe most
domestic ticketing companies’
practices.

Traditionally, “there were many
small players in the market with
limited technology,” explains
Jonathan Krane, CEO of leading
Shanghai-based ticketing/promo-
tion company Emma Ticketmas-
ter, which has brought acts like Eric
Clapton and the Roliing Stones to
the mainland since its 2004 launch.

“Counterfeit ticketing was a
major problem,” Krane says. “We
saw an opportunity to immedi-
ately add a lot of value to the
marketplace by putting in ad-

wwwilamericanradiohistorv.com

vanced ticketing systems with
the right access controls.”

UNDERSTAND
GOVERNMENT RULES
AND REGULATIONS
Promoters must acquire a Min-
istry of Culture permit before an-
nouncing or advertising a show
or selling tickets.

“The time that takes depends
on whether the act is foreign or
local and if the promoter has a
good track record,” Krane says.
“[And] a first-time promoter will
have to find the right govern-
ment agenrcies to partner with.”

BEWARE OF SCALPERS
AND FAKERS

China has a major ticket-scalp-
ing problem, mainly because
some venue operators and gov-
ernment officials demand “huge”
numbers of free tickets in ex-
change for green-lighting events,
says Archie Hamiiton, CEQ of Bei-
jing-based promoter Split Works,
which handled Sonic Youth’s
China shows in April.

“They give the tickets to the
huangniu [scalpers] to sell at what-
ever they can get,” Hamilton notes.

Fake tickets proved a major
problem at Avril Lavigne’s Aug.
15 Qi Zhong Tennis Centre show
in Shanghai.

“We turned away many disap-
pointed fans who had purchased
fakes, often unknowingly,” Emma
Ticketmaster marketing director
Robb Spitzer says.

NOVEMBER 17, 2007

DON’T BANK ON
ADVANCE SALES
“Advance sales are generally notas
strong as door sales,” Split Works
COO Nathaniel Davis says. “There’s
a walk-up culture; people expect
tickets to be available at the door.”
“Shows hardly ever sell outinone
day,” Krane adds, “But we’re start-
ing to see people buying earlier.”
He says walk-up sales compose at
least 10%-20% of total ticket sales
on average, although big-name acts
with money to spend on promotion
can sell more advan:e tickets.

GET YOUR PRICING RIGHT
The booking manager at Beijing
club M.A.Q. Livehouse, known
industry-wide only as Fourteenz,
cites 150 yuan ($20) as the
highest price Chinese fans wiil
pay for an international act at
his venue.

“Most of our audience is stu-
dents,” he says, “and 150 yuan
for them is not a cheap price.”

However, ticket prices for
Linkin Park’s Shanghai show
range from 100 yuan ($13) to
1,600 yuan ($214), and China’s
new social elite will pay top yuan
for VIP tickets to large events.

“We have pzople [ringing] our
call center saying, ‘What’s your
most expensive ticket?’ ” Krane
says. “[But] promaoters are start-
ing to realize that, if you keep
prices reasonable, you’re going
to reach a larger audience.” «..
Additional reporting by Steve
McClure in Tokyo.
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DIGITAL

Widget Wars

Zazzle Brings A New Approach to Merch

They say content is king.

And in the world of online
widgets, that content is grow-
ing increasingly physical.

The “distributed com-
merce” model behind the
popularity of Web widgets
has received a good deal of
attention of late for its abil-
ity to let artists sell their
music directly to fans in a
number of locations. In ad-
dition to posting their songs
on mass-music services like
iTunes, artists can also place
a “buy this” button on their
Web sites or MySpace pro-
files—which fans can copy
to their own sites—as a sort
of digital vending machine
that can be placed wherever
they think fans may be.

The problem is, the digital
music business is a tough nut
to crack. So a class of new
widget service providers hope
to apply this same innovative
digital vending machine model
to a much more traditional
produci—artist merchandise.

To date, it’s been a rather
niche application offered by
relatively smaller companies
like Nimbit, Cartfly and
OurScene. Cartfly, for in-
stance, says only about 300
artists use its merch widget
product, and most of them
are relatively unknown indie
or unsigned artists.

But the sector received a
boost in
month with the entrance of a
new company called Zazzle,
which exploded onto the music
scene in late October via high-
profile deals with MySpace and
Warner Music Group.

Unlike other online merch

momentum last

BY ANTONY BRUNO

widgets that require artists to
handle their own inventory
and fulfillment activities,
Zazzle is a complete turnkey
solution. It takes the orders,
makes the merchandise and
ships the final productall in-
house. It also lets fans cus-
tomize the products they buy.
(For more on how indies are
capitalizing on sites like Zaz-
zle, see page 25.)

By doing so, it applies
three major tenets of the dig-
ital world to physical goods—
user-generated content, Long
Tail monetization and in-
stant gratification.

Here's how it works: Par-
ticipating artists fill oul a
short online form to sign up.
They then upload all the im-
ages, graphics and other as-
sets they’d like to make
available, as well as select
from a list of available prod-
ucts that Zazzle offers for
them to sell, such as T-shirts,
posters, mugs and stickers.

Fans who are interested in
buying merch register for a
Zazzle account, select the
product they want and the
image they want on it, then
pick their desired size, back-
ground color, etc. They can
even upload their own image
files to add. Zazzle's fully au-
tomated production facility
then ships it within 24 hours.

Since Zazzle launched in
2005—primarily providing
white-label technology for
the online storefronts of
partners like the Walt Dis-
ney Co., Lucasfilm and Mat-
tel—it claims a return rate
of only .7%, despite offering
a 100% money-back

through their car stereo.

to use.

KEEP YOUR EARS
ON THE ROAD

Sure, music phones are great, but can you
crank the tunes stored on them in your car? Now

you can. Motorola introduced the MOTOROKR T505
portable Bluetooth speaker system that’s designed to
let users play their music (and, um, take voice calls)

The device just clips onto the car sun visor and
works with any Bluetooth-enabled phone. It streams
the music or phone call through the stereo via an FM
transmitter and automatically finds the best frequency

The T505 won’t be available until sometime in first-
quarter 2008. Pricing has not yet been disclosed.

—Antony Bruno
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Bands like OK Go use Zazzle to sell merch online. Zazzie
lets users customize their orders, such as a tank top, left,
or T-shirt, right, as well as sizes and colors.

guarantee on all sales.

So far, only OK Go and a
handful of lesser-known acts
have active Zazzle “booths”
on their MySpace profiles.
But record-label sources ex-
press great excitement about
the potential of such a sys-
tem because it allows them
to better take advaniage of a
wider variety of artist assets.
For those acts with whom
they have merch rights rela-
tionships, labels can utilize
a fuller range of photos,
graphics and other material
in new ways without taking
the risk of choosing the right
T-shirt design.

With artists like Radiohead
and others virtually giving
away their musicon-
line, merch sales are
, pegged as a potential
revenue stream
that could off-
set these losses.
Overall, the artist

cut of these online merch
services isn’t bad. Cartfly
charges a flat 3% fee, al-
though it does less in return.
Zazzle lets artists choose
which percentage of the sale
they wish to keep—from 10%
to 99%—but also adjusts the
price of the product to ensure
it gets a certain minimum.

Of course, just throwing
up a digital sales booth on
MySpace doesn’t guarantee
success, no matter how many

friends a band has. Look at
Snocap: Despite attracting a
decent number of bands sell-
ing music on MySpace via the
Snocap MyStores widget (in-
cluding deals with EMI
Music Group and WMG, not
to mention several indie dig-
ital aggregators), only
175,000 of the more than 100
million MySpace members
have registered for an ac-
count. Snocap has since
slashed 60% of its workforce
and is seeking a buyer.

While the distribution sys-
tem was certainly innovative,
MyStores suffered from the
same problems facing every
other music service.
competing with free peer-to-
peer services, and most of
the indie bands who used the
DRM-free service were just
as content giving their music
away for free.

Zazzle thinks merchan-
dise will be different.

“You can’t pirate mer-
chandise,” says Zazzle chief
strategy officer [im Heck-
man, a Web entrepreneur
who most recently served as
chief strategy officer of My-
Space parent company Fox
Interactive Media. “You
can’t wear a digital T-shirt

It was

. Selling music is pretty
much a dying business.” ...

biz

For 24/7 digital news
and analysis, see
billboard.biz/digital.
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BITS &BRIEFS
HOME
IMPROVEMENT
RealNetworks is creating
a mobile game based on
MTV’s hit series “Cribs.”
The music rhythm-based
game works much like
“Guitar Hero”—players
press certain buttons in
time with music being
played. As they pass each
level, players are
warded with virtual cash
they canthen use to cus-
tomize their virtual crib.
These fantasy houses can
be viewed at any time via
either mobile phones or
PCs.

“Free Jammie” merchan-
dise. The Minnesota
mother, who is mulling a
potential appeal of the
verdict, is selling T-shirts,
bags and even thong un-
derwear emblazoned with
a “Free Jammie” logo cre-
ated by sympathizers.

CHANGING THE
CHARGING

Verizon Wireless is chang-
ing up how it charges for
data services like ringtones.
Rather than charging a per-
minute fee for browsing
mobile Web services or for
the time it takes to down-
load a ringtone—minutes
usually charged against
customers’ voice plans—
the company has imple-
mented a new system of
charging $2 per megabyte
of traffic. Ringtones and
ringback tones generally
are about.2 MB in size. The
change will not affect full-
song download costs.

re-

KICK OUT THE
JAMMIES

You’ve just lost the only
copyright infringement
court battle with the RIAA
to go to trial, and you have
to pay $222,000 in dam-
ages. What do you do?
Well, if you’re Jammie
Thomas, you start selling
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ALONE
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Merch Madness

Indie Acts Put Their Money Where Their Shirts Are

In 1956, Elvis Presley’s record compiany
made a T-shirt with a picture of the singer on
it available via mail order, and a trend was
born. Forly-plus years later, the band T-shirt
has endured a number of trend cycles, peak-
ing in popularity in the late '80s as the ulli
mate signifier of a rock’n’roll lifestyle, and
dropping out of favor because of high prices
in the '90s.

But in recent years, the band T-shirt has
begun to make a comebuck. As album sales
fall, acts and labels are seeking other ways to
monetize their content. And selling more and
better merch is high on their strategy list.

Daylen Dalrymple, who has managed tours
for bands like Frightened Rabbit and El
Perro Del Mar and has done merch for Spoon
and the Decemberists, says she spends alot
of her time trying to convince bands to pay at-
tention to merchandise. In her experiences
with larger indies, “Merch can comprise as
much as 30% of the profit from a tour.” For a
smaller band, that percentage cun be even
higher. Dalrymple says the band with which
she’s currently out has a guarantee of between
$150 and $300 per night and “they can make
$150 selling merch every night, easy.

Owen Ashworth, who performs under the
moniker Casiotone for the Painfully Alone,
isjustas relianton merch. "1 usually make at
least as much money from merch sales as |
do from the door,” he says. “I wouldn’t be able
to afford to tour without T-shirt sales.”

Dalrymple says she’s also noticed more
bands investing time and energy in design-
ing their shirts.

“Acts like Spank Rock go so [ar as to part-
ner with independent design companies to
produce shirts that don’t look like the typical
thing you’d find at a concert,” she says.
“Artists can also get really personally invested
init. When I worked with Devendra Ban-
hart a few years ago, he was totally adamant
about wanting the shirts to be tye-dyed and
have certain works of art represented. He did-
't want his name on anything, but he wanted

NOVEMBER 17, 2007 |

to make something very distinctive to repre-
sent his music.”

For bands who want to ensure each shirt is
different, there is Zazzle.com, a recently
launched Web site that aims to monetize the
Long Tail theory for the indie band T-shirt in-
dustry. (For more on Zazzle.com, see page
24.) A group can upload any number of im-
ages (assuming it holds the copyrights to said
images), then provide fans with a link to its
Zazzle page. Fans can visit the site, select from
a wide variety of custom cuts and styles, and
then manipulate the images to create their
own. one-of-a-kind shirt.

The site is barely out of the gate, but it has
already attracted some big-name partnerships.
It recently signed a deal with MySpace that al-
lows bands to design products and sell mer-
chandise by putting the Zazzle Merch Booth
widget on their MySpace profile.

Some indie labels have begun to capitalize
on the trend by including merchandise pro-
duction and sales as part of their contracts with
bands. Wind-up Records sometimes includes
amerch deal when signing acts, and RED Dis-
tribution recently started selling shirts.

Some indie record stores, though, suy
they’ve yel to see an explosion in how many
shirts they move. “We really losta lotof busi-
ness when Hot Topic started, and even though
we carry some indie shirts, I wouldn’t say
we’'ve seen a resurgence,” says Mike Fratt,
who heads Homer’s, a six-store chain based
in Omaha, Neb.

Fratt also points out that the rock shirt busi-
ness is cyclical and largely dependent on the
fashion trends of the day. “The fact that the guys
on [HBO’s| ‘Entourage’ wear so many band
shirts has definitely had an influence,” he says.
As long as stars of TV and fashion keep don-
ning their favorite tour tees, it appears bands
should be able to sell enough shirts to get them
to their next gig.

b- For 24/7 indies news and analysis
OIZ  sce billboard.biz/indies.
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Allright, so1talked to Doug. (See last week’s
issue of Billboard.)

Actually, first, [ talked to Jimmy.

For these unfortunate few of you who haven’t
had the pleasure of meeting Mr. lovine, just pic-
ture Arnold Horshack from “Welcome Back,
Kotter.” Only a lot more shrill.

It was nice to hear that old whine again.

“Steeeeven!”

Hi, Jimmy.

You see the column?

“You got it all wronnnnng, man. This new
thing is cool. Doug’s gonna call you.”

Could you tell him to hurry since my dead-
line is in like five minutes?

“The idea is brilliant. It could save the busi-
ness!”

Allright. But Jimmy, the question is, Does the
business deserve to be saved?

“All due respect, Little One, but without the
business, you'd still be telling fortunes with
Madame Marie in Asbury Park!”

OK. You got a point.

“Stevie?”

Hi, Dougie. Whaddya hear, whaddya say?

“I'sayyou gotitall wrong, baby. That'swhat I say.”

COOLEST GARAGE
SONGS

WHAT WOULD
IN THE JOAN JETT DO?

WOQRLD THE LAUNDERETTES 7/
THIS WEEK WICKED COOL®

COOLEST
SONG

GET SO BAD

BABY DU JOUR
ROY LONEY & THE LONGSHOTS / CAREER

é I LORD DON’T SLOW ME DOWN
. OASIS / UNIVERSAL

)
Z THE STEMS / SHOCK

5 I’LL COME RUNNIN’
HELL ON HEELS / DIONYSUS
P
D LONGSHOT

_JOHN FOGERETY / FANTASY

GYPSY BIKER
; BRUCE SPRINGSTEEN & THE
_ E STREET BAND™* / COLUMBIA
8 TOO MANY COOKS

(SPOIL THE SOUP)
MICK JAGGER / RHINO

q CONQUEST
_ THE WHITE STRIPES / WARNER BROS.

L4

*NEW YORK-BASED WICKED COQL RECORDS IS CREATED
AND HEADED BY LITTLE STEVEN VAN ZANDT.
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Elucidate me.

“First of all, you're looking at things the old-
school way.”

That’s "cause I'm old school, Doug.

“Yeah, I heard you finally sprang for a com-
puter like last month.”

[ wanted to see if it was gonna catch on. I'm
still upset about that Betamax thing.

“Well, forget computers. It’s all about the
phone now, baby, and forget about the song-by-
song thing and start thinking tens of millions
of phones receiving music and every one con-
tributing to a huge fund. You're thinking verti-
cal, and the world is going horizontal. Think
volume, baby. Volume!”

What happens to the indies, the little guys?

“That’s what’s so beautiful about this.
Every ‘listen’ is registered, so nobody gets
left out and the indies get distribution be-
yond their wildest dreams. I'm talking the
entire planet. Instamatically!”

Uh oh. I think I'm starting to get it.

What about the individual price per song?

“The high ‘rentals’ in the beginning will be
balanced out by volume over the course of time,
not to mention for every fan checking out 100
songs a month, there will be 10,000 checking
out 10 or less, and it won’t matter because the
sheer numbers could increase our gross by two
or three times! It could be music for everybody
with a phone!”

And publishing?

“Negotiations are happening right now, but
if it's up to me, publishers will end up earn-
ing more than they do right now. Afterall, I'm
a songwriter!

Sweet-talkin’ guy. Great record.

“I've been talkin’ about this for years, and now
Japanisall overit.”

And the artists’ share?

“Fifty-fifty split with the artists after publishing.”

Allright, you got me. Until further notice, I'm
supporting you on this.

Hi, Jimmy.

“So?’

[ getit.

“See, [ told you! What'd I tell you? | told you
it was good!

You told me, Jimmy.

“Better than good. Brilliant! But do you lis-
ten? No, you never listen. You're a caveman,
you're a primitive. You're more '60s than Abbie
Hoffman. Allan Ginsberg, that’s you! Timo-
thy Leary, Tiny Tim, you're Ernie Kovacs, Lou
Costello, Soupy Sales .. .”

Click.” aue

* These conversations actually took place. The essence
of their content is accurate. The author reserves
the right of artistic license to whimsically paraplrase
quite extensively wherever he feels like it.

‘ Last week’s Garage Rock column
addressed Universal Music Group
chairman/CEQ Doug Morris on the topic
of business models associated with
music subscription services.
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Labels Rack Up A Victory

Ane-mail appeared in my inbox around the end
of October, advising record executives about a
successful anti-piracy operation in Paraguay.
Fifty-two retailers at the infamous pirate market
of Paseo San Blas in Ciudad del Este were tar-
geted. A U.S. executive responded with a con-
gratulatory e-mail touting the importance of
this news. Then an executivein Italy praised the
move. Why was this operation in the small South
American country so important?

It turns out that Paraguay is the entry point
for pirated products distributed to many other
markets, especially neighboring Brazil and Ar-
gentina. The U.S. Department of State has helped
to build a specialized anti-piracy unit in Paraguay,
called the UTE, which has conducted actions for
a number of years against major CD-burning
labs and warehouses. But until this year, the unit
hasn’t addressed the open sale of pirated mate-
rials by retailers who together typically hold an
inventory of about 1 million units of pirated music
and movies, says Emilio Garcia, IFP| regional
anti-piracy coordinator for Latin America.

The U.S. government estimates Paraguay’s
population at 6.7 million and Brazil’s population
at 190 million. Last year, companies in Paraguay
imported about 300 million blank CD-Rs from
Taiwan that were declared on customs forms,
RIAA executive VP of international Neil Turke-
witz says. This number obviously doesn’tin-
clude any blank discs smuggled into the coun-
try. By comparison, about 60 million were
declared for Brazilian imports, he adds.

The music industry has a “huge stake” in the
Brazilian and Argentinian markets, Turkewitz
says. According to IFPI figures, the legitimate
record industry in Brazil generated $222 mil-
lion in revenue in 2006, with 70% of the
repertoire produced locally. In Argentina,
the industry generated $56 million in rev-
enue, with 40% of the repertoire produced lo-
cally. The major labels distribute most of the
local and international repertoire.

Garcia and Turkewitz agree that
Paraguay’s Ciudad del Este and Mexico City’s
Tepito district are two of the largest piracy
marketplaces in the world.

The Paseo San Blas is an open market near
the foot of the Friendship Bridge, which crosses
the Parana River to connect Ciudad del Este to
Brazil. It has about 235 “retailers,” and an-

W\N\N,amerin*radinhismrv,cnm

PiratesIn Paraguay

Anti-piracy authorities in Paraguay have
executed major raids on stores in the
Paseo San Blas area of Ciudad del Este.

other 250 are scheduled to open next year.
So far, the city’s mayor hasn’t forced the retail-
ers to contractually agree to avoid selling pi-
rated or counterfeit goods, Garcia says. And
everyone seems to know what’s going on.

Brazzil Magazine reported in March 2006
that “businessmen, taxis and truck drivers”
blocked the Friendship Bridge in Ciudad del
Este, stranding thousands of Brazilian shoppers,
to protest “strict custom controls” on the Brazil-
ian side. According to the Paraguayan Import
Center, about 50,000 Brazilian shoppers cross
that bridge every week to buy “mostly comput-
ers, electronic devices, perfumes, liquor and
other imported items, which are extremely ex-
pensive in Brazil,” the magazine wrote.

For the Oct. 18 bust, the UTE conducted a
challenging coordination effort, working with
enforcement personnel brought from
Paraguay’s capital city of Asuncién to avoid
the risk of leaks to the targets. The officers
seized more than 67,000 music CD-Rs,
123,000 movie DVDs and nearly 1 million jewel
boxes. Inthe same general area, they busted a
full-scale replicating lab that contained 214
active burners—believed to be run by one of
the leading suppliers of illegal CDs and DVDs—
and more than 14,000 CD-Rs.

While enforcement efforts in Paraguay are
promising, the judicial system is still problem-
atic. A source close to the investigation says
that the officers had to wait for the right judge
to be on the bench to get the complaint ap-
proved for the bust; some judges just won’t
grant these types of raids. Perhaps the judges
are afraid of retribution, the source says. So
whether those busted in the recent raids will
come to justice remains to be seen.

“All we do now is really make their lives
more difficult,” Garcia says. “Until we get
prosecutions and some good sentences, it’s
a revolving door. But if we weren’t there,
there would not be any Brazilian market
today. We can’t abandon Paraguay because
we won’t know who the pirates are, what
they’re doing, what their modus operandi
is. We would be giving them carte blanche.
So we’ve got to hang in there until the CD is
history, which we know won’t be that soon
in Latin America.” .

b- For 24/7 legl news and analysis,
LOIZ  :cebillboard.biz/legal.
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While the mainstream media worked itself into a lather over Wal-Mart’s exclusive sale
of the Eagles” “"Long Road Out of Eden,” the real excitement in most music stores dur-
ing the week ending Nov. 4 was being supplied by Britney Spears’ new Jive effort,

"Blackout.”

The album sald 290,000 units, according to Nielsen SoundScan, leading to a No. 2
debut on The Billboard 200 this week and proving that the young artist still qualifies
for meaa-star status, despite her consistently unflattering portrayal in the press.

“Blackaut” was not only well-received by devout Spears fans, but label executives
outside the Seny BMG universe and retailers say they sense a consumer turnaround in
Spears’ favor. Billboard caught up with Jive executive VP/GM Tom Carrabba to hear
about the game plan going forward for Project Britney and what else the company has

in the can.

How did the new album come
together?

Some of this goes back to the
recording process, which I wasn’t
involved in. Butin broad stokes, the
vision of what the album ultimately
became was a collaborative effort
between our A&R team who
worked with Britney and some of
the producers. One thing we knew
early on is that Britney showed a
great work ethic during the
recording.

They worked on the album last
year and this year. We had some
songs in the can, but the bulk of
the album was delivered some-
time in July. As we started to hear
the album and get enthusiastic,
we had to be aware that she was
not just making an album for the
West, but for the whole world, be-
cause she is a global artist. So we
had to think about that global his-
tory and make sure the album was
appropriate and would work
around the world.

Was the fact that her fans have
aged since she first came out
factored into the equation?
Sure, but that also went back to the
global vision. They wanted an
album that would work around
the world, so the songs are more
uptempo, more dance and more
club-oriented tracks.

His Jive team took Britney
Spears from MTV flop back
to the top of pop in less than
two months. Here’s how.

So did you have to wait untilthe
album was delivered before
you could begin devising the
marketing plan?

What immediately started to hap-
pen, which is often the case, is that
it starts leaking on the Internet.
And before you know it, there’s
three different versions floating
around, either demos or unfin-
ished rough mixes and some songs
that might not make the album.
Andit’s not just Internet leaks, but
bootlegging too.

Sometimes when an album is
rush-released because of
piracy, skeptics suspect the
label is worried about sales and
thus creates a manufactured
“event” to get additional cov-
erage to improve awareness.
That wasn’t the case here. With
all the leaks and the performance
atthe [MTV Video Music Awards],
everyone knew the [original]
street date was Nov. 13. The street
date was changed [to Oct. 30] to
combat the leaks. Also, we felt
those leaks were a disservice to
the fans because they were hear-
ing certain songs on the Internet
that might not be on the album.
We released the album early as
part of the strategy simply to let
the people hear the music the way
it was intended.

During all of
this, Spears is
getting a lot of
publicity, not
all of it good.
What about
the school of
thought that all publicity, even
negative, is good?

We ourselves went back and forth
on whether any publicity is good
publicity, but ultimately we decided,
“Does that question matter?”
Amidst all of this, we made a con-
certed effort to keep the focus on
the music. We had our interna-
tional, new-media, publicity, sales
and promotion departments play
select songs from the album to the
key tastemakers because we felt
confident in the quality of the
music.

What was the marketing plan?
We used all the marketing driv-
ers, across different platforms,
that we have used in the past to
play to her fan base. We also
stepped up our new-media plan.
We launched the new Britney.com,
which has interactive features
where fans could comment on
music, news and video, and the
publicity and gossip magazines.

We knew we had the interest of
her real music fans, and our viral
marketing campaign was very well-

received by them. We premiered
the video on iTunes on Oct. 5 and
also gave that retailer an exclu-
sive on selling the video. which
scanned 40,000 units that first
week [at $1.79 each]. It also gave
us a chance to tout the single and
the album. The single, which
came out Sept. 25, was received
with open arms—it did 180,000
downloads in the first week. That
led to the release of the album,
and we shipped 670,000 units by
street date.

The album is being received
very well so far. Might it turn
out to be even bigger than ini-
tially anticipated?
Absolutely. This album could re-
juvenate her career We know she
has a very active fan base and a
lot of them are rooting for her to
succeed. The album is not just
being received well by the fans—
it is getting critical approval as
well. Quite honestly, we think it’s
three or four singles deep and
plan on working this album for
some time to come.

So far Britney herself has been
absent from the marketing of
the album. Now that it’s out
there, will she be involved?

She is excited about the positive
feedback and is considering oppor-
tunities on a case-by-case basis.
One should realize that she has a
lot going on in her personal life and
music is just part of her overall life.

The Backstreet Boys’ “Unbreak-
able” debuted at No. 7, but it
seems to have not done as well
as anticipated.

It’s not doing the numbers we
hoped for here in the U.S. But
around the world, it is doing bet-
ter than we anticipated. In Japan,
it could be the No. 1 album.

What else is onboard for Jive
this year?

We are shipping about 800,000
units on Chris Brown’s “Exclu-
sive.” After that, we have Jordin
Sparks coming out Nov. 20. The
current single, “Tattoo,” is doing
very well for us, with a 25 million
audience. We are soliciting the
album now, and we expect to ship
550,000-600,000 units. On Dec.
18, we have Kirk Franklin, whose
new album is “The Fight of My
Life.” We will ship 250,000 of that,
which makesitabigalbumin the
gospel world.

As we go through the holiday sea-
son, we will release a deluxe edition
of Justin Timberlake’s “Future
Sex/Love Sounds,” which will have
three remixes not available, includ-
ing a duet with Beyoncé on one track.
50 Cent will be on one of the tracks
and Missy Elliott is on the other.
That’s our batting lineup for this
quarter. As for next year, Usher isin
the studio and we have nothing spe-
cific, although we are hoping for a
second-quarter release. .

We think [Britney’s new album] is
three or four singles deep, and plan on
working thisalbum for some time to come.

www americanradiohistorv com
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A CLASSIC FORMAT
MAKES A COMEBACK

sy D CEHRISTMA N On a humid Friday night in October, three
A CORTIN Y 19 1d di 11 New York Uni i
A RDING -year-olds crowd into a small New York University

ILLUSTRATION BY dorm room to listen tc music. The room is typical:
DAVIDPLUNKERT batzered posters of Joy Division and Harry Nilsson
taped to the walls. an unmade bed, no signs of food
save for a box of Life cereal. But the young men, all
wearing skinny jeans.and faded T-shirts, aren’t
listening to CDs or MP3s—instéad, they’re flipping
 excitedly thrcugh stacks of vinyl as if they were
attending college in 1977, not 2007. The stack ranges
from Fleetwood Mac and “Switched-On Bach” to more
such recent releases as Joanna Newsom’s “Ys.” And as
the vinyl record resurges in popularity, the scene is
becoming more typical than you'd think. § Against all
expectations, the vinyl album has refused to disappear
into oblivion like the formats—cylinders, 78s, reel-to-
reels and 8-track tapes—that fell before it. Numbers,
in fact, show that it's actually enjoying renewed
interest in the United States. § Vinyl is so fashicnable
right now that some retailers, like indie merchant Rob
Roth of Fords, N.].’s, Vintage Vinyl, are even
predicting it will “outlast the CD.” But others wonder
if all the anecdotal testimony about vinyl’s sales
growth really amounts to a meaningful niche market,
or whether the format is just the latest flavor in the
industry’s seemingly endless hype machine. § As one
major-label distribution executive puts it, “I hear

. everyone talking about vinyl. But I just don't get it.”
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Sure, vinyl shows big growth percentages, but it's growing
from an extremely small base. As of Oct. 28, vinyl albums have
scanned 766,000 units—up 22.4% from the 612,000 units
scanned in the corresponding period last year, according to
Nielsen SoundScan. What’s more, vinyl is outselling the cas-
sette album, which has scanned 247,000 units year to date, by
a little more than 3-to-1. But the vinyl album still consists of
only 0.02% of total album sales. In contrast, digital sales are
now 10.7% of album sales and increasing.

On the other hand, some say so much activity has been bub
bling around vinyl in 2007, especially in the second half of the
year, that it would be more prudent to await the final tallies of
this year’s data before assessing how the format is performing.
That’s because label executives almost unanimously say they
are now putting out more vinyl.

“When digital album sales started to take over, we no-
liced vinyl sales begin to rise,” Beggars Banquet/Mata-
dor head of sales Rusty Clarke says. At those two labels,
“we have never discontinued vinyl.” But for the last year,
the Beggars group has been stepping up to the plate and
including an MP3 coupon with vinyl releases.

Similarly, in January, Sub Pop issued the Shins “Winc-
ing the Night Away” with a digital-download card for the
album. The album has sold nearly 7,000 viny! copies, ac-
cording to SoundScan; total sales stand at 462,000.

“I think there is a big rush to issue vinyl with down-
load cards,” says label GM Dave Hansen of Epitaph,
which claims the seventh-largest market share in the
format. On Sept. 25, Epitaph’s Anti- imprintissued Bet-
tye LaVette's “Scene of the Crime” as its first album on
vinyl with a digital-download card. “We will do that going
forward, but not with everything,” Hansen says. “But
we think there is an opportunity here, and we want to

get some of our classic punk vock out there on vinyl.”
Yep Roc Records is coming to the party as well but is
bringing its own twist to the trend. The label released
Heavy Trash’s album “Going Way Out” in a double-disc
gatefold vinyl LP version with a download card for the
entire album (redeemable atyeproc.com), but italsoin-
cluded a CD of the album, all for $19.99, says Tor
Hansen, co-owner of the label and Redeye Distribu-
tion. Yep Roc also issued 2,500 vinyl-only copies of Nick
Lowe’s latest, “At My Age,” Hansen reports. The com-
pany pre-sold 1,000 copies on its Web site, the first 300
coming with limited-edition T-shirts. The vinyl ver-
sion is now out of stock and will not be re-pressed.
Albany, N.Y.-based label Equal Vision Records has
sold vinyl online since 1992 and has 250 such titles
available. But for the latest Chiodos album, in addition
toselling it on CD, it also issued 2,000 copies on colored
vinyl with the CD encased inside the package, along with
its own booklet, label head of sales Andy Cass says.
Colored vinyl—an old 70s/'80s fan favorite—and the
mid-'90s trend of high-grade vinyl are also enjoying ris-
ing popularity. Picture discs are returning as well—one
ambitious recent release even features on-disc images
from noted visual artists (see story, this page). ROIR
owner Lucas Cooper says his label is about to release a
picture disc by Bad Brains “because we are geniuses
and are reinventing the wheel.”

BACK TO THE FUTURE
One thing is clear: The vinyl trend is gaining momentum.

WEA CEO/president John Esposito, for one, kept hear-
ing anecdotal stories about viny!’s vitality and wondered
ifhis company should be paying more attention to the
format. Lately, he says, “you can feel this sort of
groundswell of discussion and activity about vinyl in
places where there hasn’t been anything there before.”

Once he explored WEA's vinyl releases, he found
that “the vast majority of our top 200 evergreen titles
aren’t available in vinyl; we only have six titles, and
yet our vinyl sales are up 30%. Who knew? It was
like a well-kept secret.

“We think there is a sales opportunity there and
we are going to go after it,” Esposito says. “We will as-
sign a dedicated person to coordinate vinyl.”

It’s probably been the first time in 20 years that any-
one at WEA has taken vinyl seriously. After all, it was
1983, according to RIAA figures, when cassetle albums,
which shipped 237 million units in the States, overtook
vinyl, which shipped 210 million units. That was the
year the CD was introduced. When that format began
its rise, vinyl had a rapid descent, falling to 72 million
units by 1987 and then to 1.2 million units by 1992.

It's been a marginal format since, although 180-gram
vinyl came into vogue in the mid-'90s for a year or two.
During that time, the 12-inch single still enjoyed decent
sales and the 7-inch single thrived in indie rock stores,
but even those configurations began to fall by the way-
side in the current decade.

It's only in the last two years that the vinyl album
drumbeat began to pick up, seemingly reaching a
crescendo at the NARM annual convention in May, as
independent labels and retailers talked up the format’s
success. But more vinyl developments came to the fore
in subsequent months.

VIVA LAS VINYL: ELVIS
PRESLEY’S ‘Windows
of the Soul’ (top, Erika
Records) is the first
approved, shaped
picture disc of Elvis.
Below, Jimi Hendrix’s
‘The Star Spangled
Banner’ was released by
Capitol/Erika Records.

BELIEVING THE HYPE
Even major labels have begun issuing multiple formats
in the same package. The new Shooter Jennings album,

| he 53rd issue of fashion/art oy .
publication Visionaire m‘
isn't so much amaga- -"ﬁ' f

zine or album as it is an audio -

experiment with visuals—and yes,

vinylis part of the package.

Set for release in late November, Visionaire 53 is a
limited-edition pressing of only 4,000 numbered “is-
sues,” selling for $250 apiece at specialty book retail-
ers and through Visionaire’s Web site.

With contributions from acts like David Byrne, U2,
Cat Power, Thurston Moore and Kim Gordon, Michael
] Stipe, Jose Gonzalez, Danger Mouse, Animal Collec-
tive's Panda Bear, UNKLE, Courtney Love and Yoko Ono,
the set is pressed onto five 12-inch picture-vinyl records,

THE DIGITAL CONNECTION
The vinyl charge is being led by independent retailers
and labels—seemingly inspired, surprisingly enough,
by the growth of digital downloads.

And some young consumers are clearly listening to
both. In a messy suite off of Manhattan’s Union Square,
Jesse Valentine—a freshman at Eugene Lang College
at the New School—and his seven roommates have their
laptops flipped open next to a turntable and easily switch
back and forth between the two. Their collection is di-

ision

(!
:
:
0

verse, with copies of LPs ranging from N.W.A to indie
act the Mountain Goats.
'But there’s a @fference. When valentine arfd his A Branding
friends play music on the laptop, one of them simply d
gets up to change the playlist. When they spin vinyl, they Tie-In And
crowd around the turntable, passing albums around, ad- i Aural
miring the artwork and sharing stories about the songs. Experi me nts
“I started listening to vinyl during a classic rock phase Unite—
in high school and really dug the format,” Valentine L On Wax J The Visionaire package includes vinyl featuring the work of top artists,
says. “Now [ buy a lot of new indie records on vinyl.” such as Cindy Sherman, second from left.

www.americanradiohistorv.com

DORMED TO SUCCESS: ORESTI, a student at
the Clivg DavissSchool of New York University,
plays vinyl in his dorm roomona recent night.

“The Wolf,” released on Universal South, has comeout
on vinyl with a CD version inside.

Other majors are getting into the vinyl act as well,
even if it’s in a limited way. “When the Beatles’ ‘Love’
album came out, we did 12,000 units on vinyl, but it
went in a heartbeat,” EM1 Catalog Marketing senior VP
Bill Gagnon says—even though the package carried a
$30 wholesale cost. Like all vinyl, that album was sold
one way (i.e., noreturns), and so far, only 2,300 units of
it have been scanned.

EMI also issued its 40th-anniversary edition of the t
Beach Boys’ “Pet Sounds” in 9,500 vinyl copies and so
far has scanned 1,900, according to SoundScan.

While EMI picks and chooses what comes out on
vinyl, Universal Nashville imprint Lost Highway puts
outall its releases that way. “There is a coolness to mak-
ing things available on vinyl,” Universal Music Group
Nashville executive VP of sales, marketing and new
media Ben Kline says. “The artists like doing it, and the
customers like it, and there is a business out there for
it—a niche vinyl business.”

Like Esposito, Mike Dreese—CEO of Brighton, Mass.-
based, 25-store independent retail chain Newbury
Comics—initially heard all the vinyl talk and assumed
it was just hype. “The talk caters to the mentality that

The ‘magazine'

C?ggzg:zhcgfdoggfea: from veteran visual artists
“% . like Cindy Sherman and
Raymond Pettibon.

Compiled during the past
three years, the different music and noise com-
positions vary, from a minute-long song from Byrne
about a Polaroid picture to Sonic Youth’s Moore and ‘
Gordon “playing” an electric toothbrush and a hair dryer.

The package also includes two CDs with all the
recordings, a credit/instruction booklet and a “vinyl
killer” self-running record player/speaker, which comes
in the shape of the forthcoming BMW Mini Clubman
car, the issue’s sponsor.

“It was important to us that the issue was com-
pletely self-sufficient, that you
could listen to the record theo-

retically without even owning
arecord player,” says Vision-
aire co-founding editor Ce-
cilia Dean, who commis-
sioned the artists to submit
pieces around a minute long. “It’s
supposed to be one coherent
artistic canvas.” —Katie Hasty

the images commissioned

JRESTI PHOTOGRAPRH | BY JOHN EWING: - .- -]
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Format Wars

Vinyl and cassettes may no longer drive the
industry, but the former is projectec to grow
by nearly 25% this y2ar.

806

i '9) 95
somehow, the better, hipper people buy vinyl,” he says.
“We sell tons of it, but we don’t put it on a pedestal.”

But after examining the company’s statistics, Dreese
began to change his tune.

Atthe end of September, Dreese reported that the com-
pany’s $22 million in inventory included $200,000 in vinyl,
which equals 0.9% of inventory. Last year at this point,
vinyl inventory was at $137,000, so this year the company’s
position in the format is up 45% from the previous year.
In September. the chain sold $60,000 worth of vinyl—
which, Dreese says, means it was 1.5% of all sales. For the
year, he adds, vinyl sales revenue is up 43%. The chain’s
turn rate for vinyl—that is, the dollar amount of annual
sales as a ratio of the dollar amount of inventory stocked
by the chain—is 2.5, compared with 2 for the CD. And its
profit for vinyl is 37%, compared with 31% for CD.

‘It's growing, and it's more profitable and turns faster
than the CD,” Dreese says. “What's not to like?”

Breaking out vinyl by configuration, Dreese notes
that the chain’s 12-inch single sales are down 22%, album
sales are up 68% and 7-inch singles are up 74%.

In the largest Newbury Comics stores, the chain car-
ries about 1,200 vinyl LPs and 600 singles, and half as
much in more typically sized stores. But Dreese attrib-
utes Newbury’s vinyl growth mainly to a major effort to
sell vinyl online.

At the Sacramento-based, six-store Dimple’s chain,
co-owner Dilyn Radakovitz says vinyl sales are up 40%
in the last year.

NOVEMBER 17, 2007

Higher Manufacturing Costs |
And Fewer Pressing Machings [
Limit Vinyl’'s Position

| It
: E tured as cheaply as 35 cents—and that in-
. at about 82 cents per unit for 1,000 copies at United
trend nowadays, costs $1.54.
ers and album covers. With
album can come to about
Another variable add-
than the traditional 40
Consequently, most-re-
Given that requirement,
albums are often priced
gets special artwork like glossing, emkossing or foil
%5 per unit.
Bristin, office manager at Downey, Calif.-basad Erika

Maylsin?
n its most basic form, vinyl cosfs much
more than a CD, which can be manufac-

cludes the disc, jewel case and booklet. A single vinyl

LP pressing on regular 120- to 130-gram vinyl starts

Pressing in Nashville, according to the company’s

Web site, while thicker 180-gram vinyl, which is the

But that doesn’t include stamping, multipte press
testing, shrink-wrap, stick-

all that added in, the cost

for a standard-grade vinyl

$1.40 per unit, according to

the company’s Web site.

ing to cost: Most CD al-

bums today are longer

minutes that vinyl albums

contained back in the day.

leases are issued on dou-

ble-vinyl, gatefold albums.

costs can be upwards of $4

per unit, which is why vinyl

higher than CD versions of

albums. And if a release

stamping—which gives it, respectively, a shimmery,

raised or shiny wet look—the cost jumps to about

These bells and whistles cost more money and
take much more time to manufacture, says Ken

Records, which specializes in colorand picture disc

vinyl as well as records pressed in eccentric. noncir-

60 ’05

cular shapes.

Vinyl often retails at $19.99, but it can go higher.
Light in the Attic co-owner Josh Wright says the
label’s two-LP deluxe version of its new reggae ccm-
pilation, “Summer Records Anthology 1974-1988”
has a wholesale cost of $17, so in stores, it winds up
at $22 or $24.

‘We usually do one printing, because it’s not the
best item to sit on, takes up space, and because of the
dollar value,” Wright says. “It’s a hard thing to man-
age. We get the jackets and outside product made
at a special embossing place, which also takes time,
so often the pressing plant can’t just print it because
they need to wait for the covers to be ready.”

Vinyl pressing availability also influences what re-
leases come out in vinyl and when. Often, vinyl neads
more lead time than CD manufacturing because
there are probably fewer than 10 vinyl plants in the
United States. At United Record Pressing, the plant
has 24 machines and was running 17 of them when
Billboard spoke to plant manager Dave Jump in early
October. “We are producing 20,000-40,000 pieces
of vinyla day,” Jump says. “We have the capacity to
go up to 60,000 units.

But there are limits, since no one is making naw
vinyl pressing machines. “We can’t buy the machines
anymore, so we rebuild them as we go,” Jump says.

Likewise, some aspects of the vinyl manutacturing

The Locust’s latest,
‘Flight of the Wounded
Locust’ (GSL/Erika
Records), was
released on four

7-inch recordings,
each a puzzle piece.

wWWW americanradiohistorv com

process are so specialized and bordering obsolete
that at some plants, only one personis trained to
perform certain functions. “We were going to put
out an album in vinyl, but there was only one guy at
the company who could glue the sleeve properly.
but he hurt his arm, and they couldn’t complete the
album on time,” one major-label head of sales says.
“So we had to scramble and go elsewhere.”

San Francisco-based vinyl broker Pirate Press has
seenits vinyl sales jump from 22,000 uriits two years

ﬁ. .

HARD PRESSED: SETH SEQUA at Wor[( at
United Record Pressing in Nastville which ¢
produce as many as 60,0C0 urits per day.

agc to about 3 million units in the current year, ac-
cording to GM Nick Palatucci. But the other three
record plant manufacturers intesviewed for this
story—United, Erika Records and Camarillo, Calif.
based Record Technology—say they are seeing only
modest growth in vinyl, unlike the numbers being
reported by retailers and labels.

In fact, in the last two years, two vinyl plants, 331/3
and Hub Servell, have closed their deors,one industry
executive says. But the 2007 Billboard 2uyer’s Guide
still lists six vinyl manufacturers that have active
Web sites: Creative Sound in Agoura Hills and Bill
Smith Custom Records in El Segundo, Calif.; Alpha
Records in Plantation, Fla.; Sun Plastics & Dynamic
LP Stereo in East Newark, N.J.; Musicol Recording
Studios in Columbus, Ohio; and A&R Record & Tape
Manufacturing in Dallas.

One reason manufacturing plants ar2 not feeling
the growth the way labels and retail are is because
vinyl as a promotional vehicle has dried up, accord-
ing to Don Maclinnis, president of Camarillo-based
Rainbo. So production of promotional, dance and
rap 12-inch singles is decreasing, while production of
12-inch album-length vinyl is increasing.

Also, labels tend to do one pressing on new re-
leases and then let the vinyl version fall out of print.
Re-pressing can take a month or mor2, and by then
some of the demand might dissipate.

Considering its price, turnaround time, the scarcity
of vinyl manufacturers and the space it occupies,
catalogtitles that are kept availablz in vinyl through
rearders often suffer from weak fill.

And because it requires more lead time to manu
facture, the vinyl version of albums often comes out
after the CD version. For example, Nine Inch Nails’
“Year Zero,” which streeted April 12, didn’t appear on
vinyl until Sept. 25. -EC
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A NICHE FOR INDIES

The majors (Capitol Music Group, with a4.87% vinyl share;
Warner Bros., with 4.85%; Island Def Jam Music Group,
with 4%; and Columbia, with 2.6%) account for four of the
top five rankings in vinyl distribution as of Sept. 30, ac-
cording to SoundScan. That's mainly owed to the sheer
level of sales that major-label acts generate overall

Independent labels, however, have been carving outa
niche for themselves by licensing albums that the ma-
jors would never consider releasing in the format—even
though many of them are still in print on CD. The Sun-
dazed label, for example, is licensing key Bob Dylan ti-
tles that Sony has not made available on vinyl. The indie
labels that either license vinyl or buy enough manufac-
tured vinyl to warrant its pressing on specific titles in-
clude Light in the Attic, Collectables and Scorpio.

Itis the independent label—and independent retail—
sector that have promulgated the format’s newfound rise
to prominence. Some indie retailers have even begun to
stock turntables (see story, this page). Collectively indie
label distributors, including ones owned by the majors,
have a combined vinyl market share of 54.8%. While Sub
Popis the sole indie label to crack the top five with 2 4.6%
market share, its distributor Alternative Distribution Al-
liance is the largest vinyl distributor with a 31.8% share.

Vinyl is mainly carried by indie stores, small regional

EXTot
Platters

Mall-Based
Chain’s Final
Viny! Push Pulls
In Shoppers

usic executives at Hot Topic—
.. the music apparel and acces-
sory lifestyle store that has
heiped keep vinyl alive—had doubts earlier
this year about the format’s ongoing viability.

“About a year ago, | was facing issues of a
dwindling vinyl supply,” says Jay Adelberg,
the music buyer at the 700-store, City of In-
dustry, Calif.-based chain. “Earlier this year, we
decided that we would make one last big push
for vinyl, and if the reaction was not good, we
were going to walk away fromiit.”

But vinyl sales from that push were so good,
now “it’s fuli speed ahead,” Adelberg says. “In
the last few months, there is a ton of [vinyl].”

The Hot Topic chain, which reported net in-
come of $13.6 million, or 30 cents per diluted
share, on $751.6 million in sales at the close of
its most recent fiscal year, operates stores that

A

range in size from 1,500-2,000 square feet and
are mainly located in malis.

‘For years, vinyl has been something we
have done well with, and one of the reasons is
there is very little competition carrying vinyl
in the mall environment,” he says.

The chain, whose stock closed at $7.71
Oct. 25, typically carries about 1,000 music
titles in its stores, of which about 50 are in
the vinyl format.

“Anything by the band Against Me does
well on vinyl with us,” Adelberg says. “We
have an exclusive White Zombie ‘Astro
Creep’ album on [clear red] splatter vinyl
that has done well.” That sells for $14.99, ac-
cording to the chain’s Web site.

An exclusive vinyl version of Bob Marley &
the Wailers’ “Legend” on tri-color vinyl is also
atop seller, Adelberg says.

.nf..-r.\/j ad

In fact, labels pitch vinyl exclusives to the
chain all the time, Adelberg reports.

Currently, Chiodos—on opaque orange vinyl
with a CD version of the album included to
boot—is selling well, he reports. Pink Floyd’s
“The Dark Side of the Moon” on vinylis also a
perennial seller for the chain.

“Our customers know our company is pretty
muchunlike any chain,” he says. “We care about
music as a lifestyle,” And one component of
that is appealing to true vinyl collectors.

Those types of customers are one of the
reasons the store carries the format. After all,
Adelberg says, “You can’t download vinyl with
one keystroke to your hard drive.” —EC

chains, Newbury Comics, the Virgin Megastore chain
and specialty retailers like Hot Topic. Also, mail-order
houses and online stores do a brisk vinyl business.
Soin general, one attraction to indie merchants is that
vinyl is not a mainstream thing. But indies who believe
that vinyl's market share is too small for big chains tono-
tice might want to think again, “I am fascinated with the
analog story and vinyl,” Best Buy senior entertainment "
officer Gary Arnold says. “We have never carried it, but
| am interested to find out [if] consumers want it.”
While Arnold knows vinyl is not going to replace other
formats, he says, “There may be a business there. I am
intrigued by this timeless fascination with this 12-inch
piece of plastic.”
Still, for now, Epitaph’s Hansen says vinyl “gives the
smaller music retailers something that is unique to them.”
On certain records, mall franchise Hot Topic can even
be the No. 1 chain in vinyl {see story, this page). In fact,
Hot Topic often gets exclusive limited editions in vinyl,
sometimes even as picture discs.

OLD FANS, NEW FANS
Surprisingly, vinyl's resurgence is ascribed to two distinct
demos: the older listener and the younger indie-rock fan.
Alayna Hill, co-owner of Rochester, N.Y.’s Record
Archive, credits vinyl with bringing kids back into the
record stores. “We like the trend, although it’s not going
to save the industry,” she says. “It won’'t be more than 3%-
5% of our business, but that’s where the excitement still

My )

BRUCE SPRINGSTEEN
joined the vinyl
parade this fall, with

the release of ‘Magic.’

is for the kids. And they are getting rewarded with
the download cards too.”

But although Vintage Vinyl's Roth acknowl-
edges that the young are interested in vinyl, he
believes it sells better with such legacy acts as Bruce

Springsteen and the Who. Springsteen’s “Magic”
album came out Oct. 2 on CD, but Columbia issued
the album a week earlier on vinyl so it could be eligible
for the Grammy Awards, which had a Sept. 30 cutoff date.
Likewise, Concord issued John Fogerty’s new album, “Re-
vival,” on vinyl a week early for the same reason.

In the case of Springsteen, sources say Columbia
pressed 5,000 vinyl copies. “On the new Bruce Spring-
steen album, | have sold more vinyl than CD,” Roth says.
Sure, the vinyl version’s earlier release helped—but
what makes that vinyl victory more notable is that Roth
admits Vintage Vinyl didn't order enough copies of the
format. After its initial order, the store had to replenish
immediately, but the vinyl was out of stock until the
third shipment arrived Oct. 10.

At the other end of the age spectrum, significant num-
bers of metal, punk and indie releases—all genres that
appeal to younger demos—are coming outon vinyl, says
Nick Palatucci, GM of San Francisco-based Pirate Press,
which acts as a vinyl broker for record manufacturer
GZ Digital Media in the Czech Republic, the only for-
eign manufacturer mentioned by labels and distribu-
tors as being a significant player. (For more on vinyl

Turning
The
Tables

else carries them.

manufacturing, see story, page 31.)

So why are college students suddenly enamored of
vinyl?

“Vinyl's different, unique, rare and cool,” Yep Roc’s
Hansen says. “Some kid somewhere said it’s cool, so all
of asudden, it’s cool.”

But back at that New York University dorm room,
those 19-year-olds don’t exactly describe their vinyl in-
fatuation in those terms.

Oresti, a New Jersey native who doesn’t want to be
identified by his last name, is a music production stu-
dent at the Clive Davis School. He says he was attracted
to vinyl because of the improvement in sound quality,
which he describes as “much more organic and authen-
tic.” As he and his friends pull albums on and off the
turntable, Oresti speaks to audiophile issues. “There’s
really no reason to seek out a vinyl copy of an album that
was digitally made,” he says. “But there is a huge dif-
ference when it comes to the sound quality of some-
thing recorded on a reel-to-reel.”

But sitting next to him, Santa Cruz, Calif., native Ben-
nett Jackson—who has been collecting vinyl since he
was 12, thanks to being introduced to it by his parents—
makes another point.

Vinyl, he says, carries a feeling of exclusivity, given
that only select new records come out in the format.

If a band releases a record on vinyl, Jackson says, he
likes them more.

At Criminal Records in Atlanta, where vinyl sales have been a

“At first, we broughtina cou-
ple of models, but they sold so
quick, | expanded the selection,”
Roth says. “If | could find more
models, | would order them.”

Out in Long Beach, Calif,,
the Fingerprints record

Record Stores
Find A Place For
Record Players

v inyl itself isn’t the only thing that's helping indie

retail thrive. About a year ago, Fords, N.J,, store
Vintage Vinyl began stocking automatic turnta-
bles. Consumer electronic stores carry DJ turntables, but auto-

matic ones are scarce.

Vintage Vinyl, owner Rob Roth reports, carries three Au-
diotechnique models—one belt-driven, one direct-drive and
one that has a USB cable so it can be plugged into the computer.
The store carries a Numark portable player, two Pyle turntables
and one Thorens, as well as the ion, the most well known com-
puter-friendly turntable. The turntables range from $100-$400.
And the store also stocks cartridges—again, because nobody

store—where vinyl composes about 12% of all sales—has solved
that dilemma. A former employee scavenges turntables from
thrift stores and eBay, then refurbishes
and retrofits them with generic needles,
which are abundantly available.

“We can keep turntables priced for below
$100 bucks, which is a good entry level for
someone trying to get started in vinyl,” Fin-
gerprints owner Rand Foster says. “The most
popular modelis the old box turntables. We
have sold hundreds of those.” Fingerprints
also carries some new turntable models.

wwwW americanradiohistorv com

The ton turntabte easily
converts vinyl to MP3s.

mainstay for a couple of years and have enjoyed 20% growth this
year, owner Eric Levin heard about what Fingerprints was doing
and found someone to begin refurbishing turntables as well so he
could offer them in addition to newly manufactured turntables.

“We are selling more turntables this year than last,” Levin says.
“It used to be a nice item for us, but now we are stocking turnta-
bles dozens at a time and we keep them upfront with our hits.”

Big-box stores are entering the fray as well: Best Buy and Costco
are stocking budget-priced turntables that cost less than $100.
Costco audio buyer Jennifer Simmons says
the turntables come with Audacity software,
which enables customers to download vinyl
collections onto computers and “helps remove
clicks, pops and other noises from recordings.”

The turntables have been “received by
our members very well,” Simmons says.
“We have sold thousands.” —EC

Additional reporting by Alex Vitoulis.
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Ryan Tedder didn’t relish getting dropped from two majorla-
bels in the last five years. But without those experiences, he
riight never be where he is today topping Billboard’s Pop 160
chart with his band OneRepublic and the song “Apologize.”

The singer/songwriter/guitarist/pianist was not only pre-
viously signed to Columbia as part of the band, but also
landed, and was dropped from, a sole deal on Timbaland’s
Mosley Music Group through Interscope—the same label
that will release OneRepublic’s debut, “Dreaming Out Louc,”
Nov. 20.

“I’d be lying if I said | didn’t think the song was a hit from
dayone,” the 2&-year-old artist says. “|1 gave me goose bumps
the first time I heard it. I'd be truly disappointed if it wasn’t
doing as well as itis.

The version of “Apologize” currently saturating radio (it’s
also No. 2 on The Billboard Het 100 this week) is a remix
credited to Timbaland featuring OneRepublic. That version,

as well as the band’s original take, will appear on “Dream-
ing Out Loud.
Things weren’t always this well-timed for Tedder
and friends. OneRepulblic got its start when Ted-
der and Zach Filkins, 29, formed a high school

S
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JP FROM THE ASHES OF
FAILED LABEL DEALS,
COLORADO ROCKERS

RIDE A TIMBALAND REMIX
TO THE TOP OF THE CHARTS

band in Colorado Springs, Colo. Although the group dis-
banded when Tedder and Filkins went off to college, the two
kept in touch in hopes of regrouping down the line.

While in college, Tedder landed an internship at Dream-
works Records in Nashville. Two months into the gig. he
played a demo for his boss at her request. That same day. he
was offered his first publishing contract. As if that wasn't
enough of a high for the aspiring artist, Tedder earned a record
deal with former 'N Sync member Lance Bass’ now-defunct
management company, Free Lance Entertainment, the week
after winningan MTV contest.

A full-blown artist at the young age of 20, he feli like he
was an top of the world. But soon enough, he realized things
weren’t exactly what they appeared ta be.

“Because I didn't have enough songs, the record deal turned

www.americanradiohistorv.com
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into a glorified production deal. I got thrown in with huge
pop producers that were working with big pop groups at the
time, and they were trying to force that kind of music on me.
But | was listening to Oasis, John Mayer. the Verve and U2.
It was a weird juxtaposition,” Tedder says.

Nothing came of the Free Lance Entertainment/MTV deal,
and when the one-year contract expired, Tedder returned to
college to finish his senior year, then moved to Nashville upon
graduating in 2001.

“I had such luck there, | figured | should go back.” he says.
And he was right. Once there, he started recording demos
for professional songwriters, charging $400 per song. But
luck really kicked in when just a few weeks after returning,
he received a call from fained hip-hop producer Timbaland,
who had apparently watched him on the MTV coutest, and
offered him a deal.

Tedder spent the next two years hoping he’d record and
release a solo album, while learning about production under
Timbaland’s tutelage. “When | played Timbaland the stuff |
was demo-ing, he told me [ was a producer, but [ was hop-
ing he’d develop me as an artist.” he says. “But after two years,
I realized it wasn't going to happen and that I needed to move
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NOVEMBER 17, 2007


www.americanradiohistory.com

‘Timbaland told me lwas aproducer,butiwas
hoping he’d develop me as an artist.’_«.awrooes

to L.A., start my band again and make it happen myself.”

Tedder and Timbaland parted ways in the summer of 2003,
around the same time “Apologize” was written. By then, Ted-
der and Filkins were in Los Angeles recruiting guitarist Drew
Brown and drummer Eddie Fisher to flesh out OneRepublic,
and secured a deal with Columbia after just a few showcases.

The band’s debut album was all set for release on June 6,
2006, when the project was unexpectedly shelved.

Tedder is unclear on what exactly transpirved. “We never got
a straight answer, but it coincided with everyone that cared
about us getting fired,” he says. OneRepublic was able to get
out of the deal, but Tedder’s spirits were at an all-time low.

KERI HILSON

Keri Hilson is a 25-year-old, Atlanta-bred singer/song-
writer who’s been professionally penning tracks for Usher,
Justin Timberlake, Snoop Dogg, Mary J. Blige, the Pussy-
cat Dolls and Ludacris since the age of 19.In 2005, Hilson
met Timbaland through Atlanta producer Polow Da Don
and inked a deal with their joint-venture label, Mosley
Music Group/Zone 4.

On the heels of penning Britney Spears’ comeback hit
“Gimme More” and guesting on Timbaland’s recent Pop
100 No. 1 hit “The Way | Are,” Hilson is putting the finish-
ing touches on her debut album, “in a Perfect World,” due
early next year.

“The album mostly consists of love songs—good and
bad love—and definitely has an emotional core to it no
matter what tempo I’'m singing in,” Hilson says. ““l wanted
to basically show the world that no one is exempt from
hardships and heartbreak.
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“I"d been doing music for six years {by] then, and getting
dropped took the wind out of my sail,” he says.

Around the same time, the band’s MySpace page started
receiving more hits than usual, to the point where OneRe-
public was the top band on the site. “We still haven’t figured
out how or why,” Tedder says. “We started to get e-mails in
from fans saying we helped them get through abuse, suici-
dal thoughts, bad relationships. I felt like we just couldn’t
quit. If we were actually helping people on that level, then it
could just end up being bigger than us.”

Like clockwork, major labels were calling again. One-
Republic then came full circle by becoming the first rock act
singed to none other than Timbaland’s Mosley Music Group.

“Ryan is such a great songwriter, and he is just so musi-
cally talented,” Timbaland says. “As a group they bring some-
thing out of each other. They work so well together and it is
a very natural chemistry, which is important to me.”

“Dreaming Out Loud” was largely produced by Greg Wells
(Deftones, Mika, Pink) and co-produced by Timbaland. The
track “Stop and Stare,” about OneRepublic’s journey as a
band, is in contention to be the next single.

The radio success of “Apologize” coincides with Tedder’s
burgeoning songwriting career. “Do It Well,” from Jennifer
Lopez’'s new “Brave” (Epic), is his biggest hit so far, peaking
at No. 29 on the Pop 100. He has also penned Natasha Bed-

RUI[B{e]Nl FURTADO, left, and

TIMBALAND

ONEREPUBLICISTHE
FIRSTROCKACT ON
TIMBALAND’S LABEL
BUT THERE’S MORE
INSTOREFROM
MOSLEY MUSICGROUP

Timbaland, Polow Da Don and Danja Handz all lend

their production talents to the set. While Hilson penned
most of the tracks, Timberlake has a writing credit. For
the time being, Snoop and Ludacris make the only guest
appearances, and although Hilson plans on keeping fea-
tures to a minimum, she hopes to record a few more col-
laborations in the coming weeks

www.americanradiohistorv.com

ingfield’s “Love Like This” (No. 35 on the Pop 100) and Leona
Lewis’ “Bleeding Love” (No. 1 on the U.K. singles chart). Other
credits include Ashley Tisdale, Paul Oakenfold, Chris Cor-
nell and Blake Lewis.

To help connect audiences with the band behind “Apolo-
gize,” Interscope has booked OneRepublic for appearances
on daytime soap “One Life to Live” and the Superman drama
“Smallville,” as well as performances on “The Tonight Show”
and “Today” before the year’s out.

OneRepublic will also be visible at a host of radio sta-
tion-sponsored holiday concerts in the coming weeks, in-
cluding a set alongside Timbaland at WHTZ New York’s
annual Jingle Ball Dec. 14 at Madison Square Garden.
Headlining dates are sprinkled in the itinerary through
mid-December.

In addition, LiveNation.com is featuring concert footage
on its site which, in what manager Peter Katsis calls a “first-
time deal of this kind,” will be available as bonus content for
fans who buy the album from iTunes.

“There are certain things you can control in music or life:
You can control how hard you work, you can control how de-
termined you are and how bad you want it, but you can’t con-
trol timing,” Tedder says. “You really bust your ass for along
time, and when you get there you're like, “This feels right.’
This is what is happening with us now.” vee

NELLY FURTADC

Canadian-born singer Nelly Furtado, 29, experi
enced immediate success with her 2000 Dreamworks

debut, “Whoa! Nelly.” The album’s ubiquitous single, “I'm
Like a Bird,” was named song of the year at the 2001
Grammy Awards.

But after the disappointing commercial and critical re-
sponse to 2003’s “Folklore,” Furtado went back to the draw-
ing board in partnership with Timbaland. The fruits of their
labor, last year’s “LLoose,” returned Furtado to the top of
the charts with “Promiscuous,” one of the biggest hits of
the summer of 2006

“For a long time | kind of denied my R&B and hip-hop
roots,” Furtado told Biliboard at the time. “All that rap and
R&B llistened to as a kid made an impression on me; | used
to write R&B songs in my bedroom that sounded like Mariah
Carey songs. Now I’'m tapping into that again, and I'm like,
‘Wow, | didn’t know | could go back there.’ It feels so good.”

A video for the latest single from the set, “All Good Things
(Cometo an End),” will be serviced imminently. Also loom-
ing is the CD/DVD set “Loose: The Concert,” due Dec. 4.
The CD sports 11songs recorded live during this year’s Loose
tour, while the DVD boasts six additional tracks plus a 30-
minute documentary.

“For me it is all about the chemistry,” Timbaland says. “I
am able to have fun creating in the studio with both Nelly
and Keri. It's so very natural —MC

HILSON- JESSE GRANT/WIREIMAGE.COM; FURTADO AND TIMBALAND: JOHN SHEARER/WIREIMAGE COM
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kwise from/top:
venue finalist the
eek Theatre in Los
geles; top tour/draw

package finalist
CHRISTINA AGUILERA.

Billboard’s Fourth |
Annual Gathering
Tackles Live
Music’s Top
Issues And
Honors The Best
Of The Touring
Industry’s Best
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The Lineup For Billboard’s Touring Conference
Taps The Sector’s Biggest Players To Address Key Issues

BY RAY WADDELL

There is no sho-tage of hot;button iSsties in the world of live music
today. ® Ticket.ng, artist development, revenue sireams, touring
traffic, market:ng, technology and other topics are all worthy of
lengthy discussion and exploration of differing opinions. ®
Whether it's Madonna’s 360-degree deal, a free Ozzfest or what's
up with those Hannah Montana tickets, the tovring industry has
been abuzz in 2007 with compelling stories. @ The 3ood news is
that all of these topics and more will be addressed by the panels
and round tables at the fourth annual Billboard Touring Confer-
erce, set for Ncv. 14-15 at the Roosevelt Hotel in New York. ® And
populating these panels and round tables are some of the most
seasoned professionals and innovative thinkers ir the concert
business. Such is the case with the conference’s kickoff panel,
“The Long Run.” (As ever, all panels are named afer songs.) ®
“The Long Run” addresses what could be the most pressing issue
in live music: Who will be the arena headliners of tomorrow, and
which acts hav= staying power?

CANDACE CASTE_LANOS,
9, shows off her Hannah
Montana doll and sickets

for the star’s conoert. =
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The panel is moderated by ~he
always insightful Liana Farnham
Columbia Records VP of artist de-
velopment. Onboard are C3 Pre-
sents partner Charles A-tal
(Lollapalooza, Austin City Limita
Festival), William Morris Agency
agent Rob Beckham (Rascal Fatts,
Brad Paisley), Creative Artists
Agency (CAA) agent Scott Claysor

(Kings of Leon, John
Mayer), Bowery Presents
partner Jim Glancy,
manager Bob McLynn
(Fall Out Boy, Panic! at
the Disco) and Agency
Group agent Nick Storch
(Gym Class Heroes, Co-
heed and Cambria). All
are successful players in

this industry who are help-

ing break artists in a wide

TOURING

CONF

range of formats through live perform-
ance.

If artist development is a concern,
ticketing is in the midst of a revolu-
tion. That means “Ticket to Ride”
should be one of the most interesting
and controversial panels of the 2007
conference. Among the topics are dy-
namic pricing, the grev market, pre-

sales, direct-to-fan
marketing and other
big ticketing stories of
2007.

Moderating the tick-
eting panel is Turner
D. Madden, Esq., of
law firm Madden &

Patton. The speakers
are those on the front
lines of the most im-
portant ticketing is-
sues of the day:

Stubkub head of

businz=ss develop-

ment/music Chuck
Lavallee, Ticketmaster VP of business
development David Goldberg, Tick-
ets.com chief commercial officer
Derek Palmer, Blue Deuce Entertain-
ment president Russell Doussan,
TicketNetwork CEO Don Vacaro and
Broomfield Event Cer:ter executive
VP/GM Gene Felling.

“With major changes to the way fans
purchase tickets and current litigation
among some of the key players in the
industry, [ticketing] is a crucial topic
to monitor, because it will affect the
way business is condu.cted and rev-
enues are generated,” Madden says.

l
a
1
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BOOK THIS
It’s an ongoing thought process in
touring: Three markets, six venues,
one show—who gets it, and why? “Our
House” examines how the decision
process works, why one venue or mar-
ket gets the nod over another and how
avenue can raise its profile.
Moderated by Clemson University
director of major events Marty Kern,
the panel features th2 people who
make these types of decisions every
day: Apregan  continued on >>p40
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Group president Jeff Apregan
(Neil Diamond), TNA Inter-
national VP Gerry Barad (the
Police, U2), SMG senior VP
of sports and entertainment
Mike Evans, CAA agent John
Huie (Faith Hill, Shania
Twain), Artist Group Interna-
tional VP Adam Kornfeld
(Metallica, Def Leppard) and
AEG Live VP Debra Rathwell
(American Idols Live, Han-
nah Montana).

GREEN TOURING
While thereare many reasons
to tour and play concerts,
making money is surely one
of them. With “Money,” the
Billboard Touring Confer-
ence looks at some of the best
ways to make a profit through
touring and what new or
growing revenue streams are
available, including festivals,
merchandising, sponsor-
ships, venues, fan clubs and
dynamic pricing.

The panel is moderated by
a guy who crunches the num-
bers for a wide range of
artists at all stages of career
development: Jamie Cheek,

business manager/partnerin
music industry accounting
firm Flood, Bumstead, Mc-
Cready & McCarthy.

The speakers are MAC Pre-
sents president Marcie Allen
Cardwell, BandMerch.com
president Doun Delson, C3
Presents partner Charlie
Jones (Lollapalooza, ACL
Fest), Research in Motion VP
of marketing Paul Kalbfleisch
(BlackBerry/John Mayer tour),
Vector Managemenl mnanager
Ross Schilling (Lynyrd Skyn-
yrd, Hank Williams Jr.) and
ArtistArena.com president
Mark Weiss. Bring your cal-
culator.

NEED-TO-KNOW BASIS
Getting the word out and pro-
moting efficiently in the digi-
tal age is challenging but
rewarding. Whether it’s push
or pull, the tail (consumers) is
very much wagging the dog
(music). The “You Oughta
Know” panel examines how
concert producers can give
consumers what they want
without sacrificing revenue.
Perhaps more important, the

panel will examine how con-
certs can stay high on the en-
tertainment radar and how
promoters can best reach fans.
Industry veteran Adam
Friedman, CEO of Nederlan-
der Concerts, will moderate
the panel. “With a sharp de-
cline in record sales and no
label marketing to speak of,
fewer headliners able to fill the
seats and tradi-
tional media los-
ingits reach, it has
become more im-
portant than ever
for the concertin
dustry to find mar-
keting solutions
that target and
reach the fans,”
Friedman says.
“Concert adver-
tising budgets are
now allocated more to digital
marketing and promotion
techniques,” Friedman says.
“We know that Internet mar-
keting is more cost-effective,
but will it reach a wider ticket-
buying audience? Once you
reach the fan, what value
proposition will overcome sky-
rocketing prices and competi-

tion from other entertainment
sources for their discretionary
income? Connecting with the
fan continues to be challeng-
ing and getting them to buy
tickets even more so, as ticket
sales reflect.

The panel features some of
the most successful concert
marketers and promoters in
the business, all with recent

‘Connecting
with the fan
continues to

be challenging.’

-ADAM FRIEDMAN

NEDERLANDER CONCERTS CEO

winners to cite. Onboard are
Nathan Hubbard, VP of Live
Nation/MusicToday, now part
of the Artist Nation group;
tour director Paul Korzilius of
Bon Jovi Management; Con-
certs West co-CEO Paul
Gongaware; Warped tour
founder and 4fini Productions
CEO Kevin Lyman; Superfly

Prod:ictions president and
Bonraroo co-founder Jona-
than Mayers; and Mark Mont-
gomery, CEO of direct-to-fan
innovator Echomusic.

THE POWER PLAYERS
So how are we doing, and
where are we going? The Bill-
board Touring Conference al-
ways takes a run at that topic
with our final ses-
sion, when top
execs in the concert
industry discuss
business in 2007
and beyond.

The questions
are decidedly “big
picture”: How high
are concerts on the
entertainment hi
erarchy? Are we
creating new head-
liners? Will the digital age for-
ever change touring? Who
holds the leverage? Where do
independent promoters fit in?

Maoderated by Billboard
group editorial director
Tamara Conniff, this year’s
Power Players panel has a
distinctly New York flair:

continued on >>p44
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Special thanks to Bill Zysblat, Debbie Kassan and all at RZD Productaons.
Wiilliam Francis and Charlie Hernandez and zhe entire staff and crew.
Also thanks to Derek Power anc Gary Wishik.
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Barry Manilow

Upcoming Events at
|ZOD CENTER

Dave Matthews Band
November 13

Disney’s High School Musical:
The Ice Tour
November 20-25

Playhouse Disney Live!
November 29

Evanescence
December 4

Kidz Bop World Tour
December 6

Andrea Bocelli
December 8

Barry Manilow
December 10

Trans-Siberian Orchestra
December 15

WWE presents
SmackDown/ECW Live!
December 27

Disney On Ice presents
Disney/Pixar’s Finding Nemo
January 18-20 & 23-27

Monster Jam
February . & 2

Acquire the Fire
February 8 & 9

Spice Girls
February 13

Harlem Glabetrotters
February 16 & 18

Ringling Bros. and
Barnum & Bailey Circus
March 5-9 & April 9-13

Iron Maiden
Merch 14

Champions On Ice
Ao-il 19

ARENA
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SPORTS - CONCERTS - FAMILY

| AOND,

CE N TIE R

AT THE MEADOWLANDS

FORMERLY CONTINENTAL AIRLINES ARENA

As Busy As Ever...

To book your next event at IZ0D CENTER,
contact Ron VanDeVeen at 201.460.4387 or
Matt Bell at 201.460.4374

meadowlands.cam

tron Maiden
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Madison Square Garden En-
tertainment president Jay
Marciano, Live Nation New
York president Kevin Mor-
row and New York-based
Metropolitan Talent co-CEO
John Scher will join AEG
Live CEO Randy Phillips,
Ticketmaster CEO Sean Mo-
riarty and William Morris
Agency worldwide head of
music Peter Grosslight in
what’s sure to be a com-
pelling exchange.

'ROUND OUR TABLE
The conference’s round tables
have proved to be an extremely
useful tool for attendees to
connect with key executives
for an intimate exchange on
crucial issues in today’s tour-
ing landscape.

For the Nov. 14 “Genre” ses-
sions, each round table will ex-
amine the pertinent issues in
genre-based touring, headed
by an expert in the field.

Topics include “Country,”
with Live Nation Country
president Brian O’Connell

(Toby Keith, Rascal Flatts);
“R&B,” with International
Creative Management agent
Dennis Ashley (Beyoncé, R.
Kelly); “Latin,” with William
Morris Agency agent Michel
Vega (Alejandro Sanz,
Juanes); “Metal,” with the
Agency Group agent Tim Bor-
ror (All That Remains, Kill-
switch Engage); “Pop,” with
CAA agent David Zedeck
(Justin Timberlake, the Jonas
Brothers); and “Punk,” with
4fini Productions’ Lyman
(Vans Warped tour).

When it comes to pertinent
issues, Billboard hits the big-
gies here Nov. 15. We have
“Sponsorships,” with [EG
Sponsorship Report senior
editor Bill Chipps and MAC
Presents president Marcie
Allen Cardwell; “Produc-
tion/Transportation,” with
Hemphill Brothers Coach co-
owner Trent Hemphill, Fader
Higher/Premier Event Man-
agement president Jake Berry
(U2, Walking With Dino-
saurs), Production Dept.

TOURING
CONFRRENCE

AWARDS

president Stephen T. Gudis
and Meyer Sound engineer
Buford Jones; “Green Tour-
ing,” with MusicMatters pres-
ident Michael Martin;
“Digital Marketing,” with
iLike.com president Ali Pra-
tovi; “Casinos,” with Boyd
Gaming corporate director of
entertainment Terry Jenkins;
“Festivals,” with A.C. Produc-
tions president Ashley Capps
(Bonnaroo, Vegcose); and
“Ticketing,” with Ticketmas-
ter senior VP of music David
Marcus. oo

SURPRISE

Check out El Paso. It's West Texas. And it's sold-out shows,

first-class venues and enthusiastic fans. It's two million people

ready to rock. Or whatever!

The historic Plaza Theatre delivers an intimate

atmosphere and a beautiful backdrop.
The Abraham Chavez Theatre is
high-energy and up for anything.

Book in El Paso and prepare yourself

for a surprise.

BEYONCE is repped ty
International Creative !
Management; her agent,
Dennis Ashley, willfead /8//
the R&B session ; "y

Call 915-532-0654 or e-mail wgarrett@elpasocvb.com
theplozatheatre.org J visitelpaso.com
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Orange Countya market unlike any other

34 diverse cities
5th largest county in the U.S.
average household income of $79,876

Make Honda Center a must play on your next tour

For booking information, please czntact Jo-Ann Armstrong at 714-704-2422 or jarmstrongehondacenter.ccm
2695 East Katella Ave. &naheim, CA 92806 www.hondacenter.com
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Awards Finalists Reflect The Strength And Div'e"irgi

Finalists for the fourth annual Billboard Touring Awards represent a
healthy mix of rising superstars, perennial powerhouses and thrilling
reunions. M On the industry side, finalists include seasoned veterans,
powerful mega-firms, surging upstarts and innovative boutiques. ®
Speaking to the diverse range of tours on the road in 2007, there is no
overwhelmingly dominant tour, with a wide range of acts represented
across the various categories for the Billboard Touring Awards, to be
given during a Nov. 15 reception at the Roosevelt Hotel in New York.
As opposed to any sort of popular vote, the Billboard Touring Awards
winners and finalists are determined by actual box-office achievement,
based on data reported to Billboard Boxscore between Jan. 1 and Sept.
30 of this year. B The awards reception will cap the fourth annual Bill-
board Touring Conference, set for Nov. 14-15. Following is a breakdown

of the finalists in each category and how they got there.

TOP TOUR/
TOP DRAW

The top tour award is given to
the tour that generates the
most box-office revenue dur-
ing the time period covered.
The top draw award is based
on actual butts in seats

The Police reunion tour,
Justin Timberlake’s Future-
Sex/LoveShow and Genesis’
Turn It On Again are finalists
for the top tour award. The Po-
lice, Timberlake and Kenny
Chesney’s Flip Flop Summer
Tour are finalists in the top
draw category.

The Police tour, produced
by Arthur Fogel at TNA Inter-
national and Bill Zysblat of
RZO Productions, has un-
questionably been the most
high-profile tour of the year,
capitalizing on a route that has
interspersed major-market
arenas with key festival book-
ings like Bonnaroo in Ten-
nessee and Virgin Mobile
Music Festival in Baltimore
and stadiums like Fenway
Park in Boston.

The reunion of Sting,
Stewart Copeland and Andy
Summers has rung up sell-
outs in North America and
Europe. The manager for the
tour is Kathy Schenker Man-
agement (KSM). “The Police
tour has been a huge success,

a well-deserved victory lap for
one of the greatest bands
ever,” Fogel says. “It is
a privilege to be in-
volved with Sting,
Stewart and Andy,
and of course
Kathy and Bill
[Zysblat].”

Timberlake’s
home run world
tour is one of the
big success stories
of 2007, and the
artist is a finalistin
the top tour and break-
through artist cate-
gories—a first. “Justin is off
the chart as an arena head-
liner now,” says Randy
Phillips, CEO of Timberlake
tour producer AEG Live.

No newcomer at all, Ches-
ney has been the top-drawing
artistin the world for the past
sixyears. His five consecutive
years selling more than 1 mil-
lion tickets is a record for
country music. Produced by
TMG/AEG Live president
Louis Messina, Chesney’s
touring has for the past sev-
eral years added NFL stadi-
ums to his route of arenas and
amphitheaters.

TOP PACKAGE

The top package award goes
to the top-grossing tour with

46 | BILLBOARD | NOVEMBER 17, 2007

three or
more artists on the bill, recog-
nizing those artists that strive
to offer value and create syn-
ergistic billing.

Finalists are the Tim Mc-
Graw/Faith Hill Soul2Soul
11 tour with such supporting
acts as Lori McKenna,
Halfway to Hazard, Lance
Miller and Taylor Swift;
Chesney’s Flip Flop tour with
Sugarland, Pat Green,
Brooks & Dunn and Sara
Evans; and Christina Aguil-
era with the Pussycat Dolls
and Danity Kane.

Soul2Soul added a third
act to the bill, despite selling

continued on >>p48
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y Of Touring In 2007

Clockwise from top: Top tour/draw finalists
GENESIS; top package finalist CHRISTINA
AGUILERA and dancers: FAITH HILL
and TIMIMcGRAW on the Soul 2 Soul
tour, ako a finalist for top package.

AGUILERA

TORONTO STAR"/ZUMA PRESS

TT/
KEVIN MAZUR/WIREIMAGE.COM: HILL AND MCGRAW" LARRY MARANG/RETNA

LYN

GENESIS: AARON
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CONGRATULATIONS

on your nominations for the Billboard
concert marketing & promotion award!

BlackBerry Presents

JOHN MAYER e

MAC PRESENTS

3310 west end aveniue, 5th floor
nashville, tn 37203
P: 615.662.3522

Www. macpresents.com
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The Civic Center Complex is West Virginia’s premier venue, and
Charleston is one of America’s lowest-cost, second-tier cities.

PGk it

Coliseum & Municipal Auditorium

www.charlestonwvciviccenter.com
304.345.1500 « john.robertson@charlestonwvciviccenter.com

st Virghia

Wild and Wonderful

\—~~__//-
...More music.

SU BSCRI BE ...More technology.

' ...More industry trend-spotting.
...More forecasting.

: L ...More stars.

e~ . F ...More charts.

MORE BUZZ
RpeEST

www.billboard.com
www.billboard.biz

Call: 1.800.562.2706
|‘ Online: www.billboard.biz/subscribe

EXPERIENCE THE BUZZ

21 NIGHTS IN 2)

Top boxscore finalist
PRINCE; below, top
comedy tour finalist
GEORGE LOPEZ|

from >>p46
out as just co-headliners in 2006. “When
we started planning the extension of
Soul2Soul 11, Tim felt very strongly about
using the tour as a vehicle to give exposure
to some of the new acts he was working
with,” says McGraw’s manager, Scott Siman,
citing McKenna and Halfway to Hazard as
examples.

“The idea was to integrate these acts into
the tour. It wasn't simply the concept of who !
was the next hot act that could sell tickets; we
felt strongly with Tim and Faith we had that
part covered,” Siman says.

With tour sponsor Jeep’s sound partner
Harmon Becker, the outdoor “My Gig” stage
was developed, hosting most of the support
acts outside the venue for free prior to shows.
Halfway to Hazard, McKenna and Miller also
performed at the acoustic
PreShow Party for Jeep VIPs and
radio contest winners.

Chesney captured the top pack-
age award in 2005 and 2006, and
providing value to the fansis a top
priority for Chesney and his team.
“Year after year, Kenny has
stepped up with a bigger show,
great support, and kept ticket
prices down,” Chesney tour direc-
tor Messina says. “With Kenny,
the fans always come first. That's
why they keep coming back.”

TOP BOXSCORE

The top boxscore award goes to the highest-
grossing single engagement.

Finalists this year are Prince, Aug. 1-Sept.
21 atthe O2 Arena in London; the Download
Festival (Iron Maiden, Linkin Park, My Chem-
ical Romance, Evanescence, Marilyn Manson,
Velvet Revolver and others) June 8-10 at Cas-
tle Donington in England, produced by Live
Nation; and the Bonnaroo Music Festival (the
Police, Tool, Widespread Panic, the White
Stripes and others) June 14-17 in Manches-
ter, Tenn., promoted by AC Entertainment/Su-
perfly Productions.

Given that Prince was able to knock out 21
dates on his name only, the London stand is re-
markable. Promoter Concerts West initially put
up seven shows. “On our first-day on-sale we
had rolled into 15 by lunchtime,” Concerts West
co-president John Meglen says. After two weeks
with no tickets available, demand built again,

48 | BILLBOARD | NOVEMBER 17, 2007
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“then we relaunched the final six
shows. Every show was sold out.
Every seat.”

TOP COMEDY
TOUR

Recognizing that comedy is one
of the most profitable and
fastest-growing segments of the
touring business, Billboard
added a top comedy tour award
to its list last year. Inaugural
| prize winner Larry the Cable
Guy is a finalist again this year,
along with George Lopez and
Katt Williams.

Larry the Cable Guy, who claims he was born
in the back of an El Camino during a Foghat
concert, is booked by Creative Artists Agency
(CAA) and managed by J.P. Williams. The bulk
of his concerts are promoted by Outback En-
tertainment, based in Nashville.

Williams' HBO comedy special of 2007, “The
Pimp Chronicles Pt. 1,” was HBO’s highest-rated
comedy special, and the DVD of the show has
moved more than 300,000 copies, according to
Chris Smith, Williams’ agent at ICM. Asked what
has driven Williams’ success in 2007, Smith says,
“Probably the fact that he’s so damn funny.”

AGENTS, PROMOTERS,
MANAGERS

The top agency finalists are determined by the
total combined gross of acts a given agency rep-

resents among the continued on >>p50

PRINCE: SUZAN/PA PHOTOS/RETNA; LOPEZ. COURTESY HBO
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top 50 tours. It's no surprise that the two
largest booking agencies in the world, CAA
and the William Morris Agency, are finalists.
CAA booked top 25-ranked tours by Timber-
lake, McGraw/Hill, Aguilera, Eric Clapton,
John Mayer and others in 2007. WMA
routed successful tours by Roger

Waters, Josh Groban, Rascal Flatts,

Brad Paisley and Tool.

CAA managing partner Rob
Light says the agency enjoyed a
solid year from the club to the
arena level. “The touring busi-
ness continues to be strong, and
we are excited and proud to bean
integral part of the process,” Light
says. “While our core business
has been very solid, we are ener-
gized by the growth of our new
businesses. The opening of our
London office, the expansion of
our comedy and corporate teams, and our con-
tinued growth in Nashville have provided enor-
mous opportunities to service clients on a more
expansive level.

Independent booking agency Artists Group
International, also a finalist for top agency, did
extremely well in 2007, with strong runs by Rod
Stewart, Rush, Billy Joel, Def Leppard and Linkin
Park’s Projekt Revolution tour.

“The entire staff worked very hard to accom-
plish these results,” AGI president Dennis
Arfa says.

Similarly, the top manager finalists are deter-

RN
BROOMFIELD

EVENT CENTER.

50 BILLBOARD NOVEMBER 17, 2007

mined by the total combined gross of acts a
given management comnpany represents

among the top 50 tours.
Two of the finalists parallel two of the top
tours: KSM and the Police and Wright Enter-
tainment Group for Timberlake.
The third top manager finalist
is mega-firm Front Line Man-
agement, which oversees the ca-
reers of such strong touring acts
as Aguilera, Aerosmith and Def

Leppard.

The top promoter award may
not have much suspense at-
tached to it, as the world’s
largest promoter, Live Nation,
is the overwhelming leader in
its field and consistently pro-
duces the top-grossing tours in
the world, including the Police,
Genesis and Soul2Soul 11 this

year. “It's an honor to be recognized by Billboard
for the great efforts of our Live Nation venue and
concert promotion teamns,” Live Nation presi-
dent of North American music Juson Garner
says. “Our greatest assel is our unparalleled local
promoter and venue network. We celebrate
[being finalists] along with everyone who con-
tributed to making 2007 such a successful and
transformational year for Live Nation.

Live Nation’s closest competitor AEG Live also
enjoyed a strong year in 2007, highlighted by the
Timberlake, Chesney, Stewart and Aguilera tours.

AEG Live also pro- continued on >>p52

STEVEN TYLER

of Aerosmith, which
is handled by top
manager finalist Front
Line Management.

7,000 SEATS ROCKIN’

DENVER & BOULDER

* Colorado's newest state of the art full service arena.

* 15 minutes from hoth downtown Denver & Boulder.
* 6,600 reserved seats for end stage 270 capacity.
+ 85,000 vehicles pass by our marquee everyday!

For booking information, contact Gene Felling
303-800-2726
gfelling@broomfieldeventcenter.com
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Thank you Billboard ?

for nominating BlackBerry Presents
| John Mayer for the Billboard Concert |
| Marketing and Promotion Award. |

Thanks to all the fans who attended
| the show and thank you John for a |
great summer! ;

- ¥
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©2007 Research [n Motion Limited. All Rights Reserved. The BlackBerry family of related marks, images and symbols are the exclusive properties and trademarks cf Research In Motion Limited. Check with servir e provider for service plans and supported features.
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¢ One of Billboard’s Top Grossing small venues for 15 years

¢ Top ten market - 4.2MM Atlantans
¢ Host to 750,000 annual attendees
* 4,678 seats

o Access to 300,000 patron e-subscribers

o Full Service Marketing and Group Sales Dept.

¢ Located in the heart of metro Atlanta

For booking information contact Allan Vella, K
General Manager, Fox Theatre (404) 8812104
allan.vella@foxtheatre.org

www.FoxTheatre.org

Come play

in our house!

Frederick P. Rose Hall is perfect
for dance, theater, opera, benefits,
conferences, product launches
and corporate events

Centrally located in Cotumbus Circle,
our two versatile theaters, soaring
atrium, full-service catering

and intimate jazz club ensure

a spectacular event.

For more information:
212-258-9536
booking@jalc.org
www.jalc.org/booking

The Allen Room
425+ seats with
the Manhattan
skyline as its
backdrop.

Rose Theater

1200+ seats and
one of the world’s

most acoustically
versatile concert
venues.

<&
&
<

o\e
&

QZZ

Frederick P. Rose Hall, Home of Jazz at Lincoin Center
Broadway at 60th Street
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duced tours for such TV brands as “Amer-
ican Idol,” “The Cheetah Girls,” “High
School Musical” and “Dancing With the
Stars.”

Phillips calls 2007 a “watershed year for
AEG Live, as we grew our business con-
siderably across many genres of louring.’
He adds that 2008 “will be an explosive
growth year for us, with more major inter-
national tours on the books at this time
than ever before. In addition, we are look-
ing to service our clients and help
promulgate an artist’s brand in
ways that promoters have not ef-
fectively done in the past. We
have been, and will continue to
be, the innovators in the live
music business. Qur definition
of a 360-[degree] model, the new
mantra of the music biz, is to
break down all barriers between
an artist and his fans.

TIGHT RACE

Chicago-based Jam Productions
has taken home the top independ-
ent promoter award in three con-
secutive years. A finalist for the second
consecutive year is frequent Jam collaborator
Outback Productions, based in Nashville.

Jam co-founder Jerry Mickelson cites Bruce
Springsteen, Bob Seger, Joel, the Red Hot Chili
Peppers, Bob Dylan, Mayer, Keith Urban, Tool,
the Goo Goo Dolls, the Killers and Hinder as
arena-level winners for the promoter in 2007.

PEARL JAM at top festival finalist
Lollapalooza 2007 in Chicago.
The event is produced by C3.
Entertainment, finalist for
top.independent promoter.
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“In my opinion the concert of the year was
Eric Clapton’s Crossroads Festival at Toyota
Park in Bridgeview [IIl.],” Mickelson says.
At the theater level, Jam’s highlights in-
cluded Michael Bublé, Harry Connick Jr., the
Smashing Pumpkins, Wilco, Manu Chao,
Umphrey’s McGee, Snow Patrol, Taste of
Chaos, Laurie Berkner, John Legend,
Damien Rice, Diana Ross, Bjork, Morrissey,
True Colors, Widespread Panic, the Allman
Brothers Band, the Moody Blues, the Flam-
ing Lips, Ryan Adams, Annie
Lennox, Jim Gaffigan, Ween,
Phil Lesh & Friends, Kelly
Clarkson, Jethro Tull, Pete
Yorn. Incubus, the Decem-
berists and Keane.

A newcomer to the top in-
dependent promoter finalist
ranks is Austin-based C3 En-
tertainment. Run by partners
Charles Attal, Charlie Jones
and €harlie Walker, C3 pro-
duces, in addition to one-off

| concerts at all levels, the Lol-
lapalooza (Chicago), Austin
City Limits (Austin) and Big
State (College Station, Texas) festivals.
More volume and more arena concerts helped
C3 grow this year, according to Walker. “We've
really been blessed with an overwhelming
amount of support from the industry as awhole,
the agents and managers and even our competi-
tors and peers,” Walker says. “We have a great
staff. Those two things lead to doing well.”
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Access P'”&nesign performance at top arena
| . B00.4.PASSES finalist Madison Square

Garden; below: MSG’s
competition, Air Canada
Centre in Toronto.
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TOP ARENA

Madison Square Garden in Nevs York,

billed as “the world’s most famous arena,’

is a proven winner, taking home the top
arena award three years running.

‘l can’timagine who could ever becom=

tired of winning top arena,” Madison
THE Square Garden Entertainment Gioup ] l'r't_E‘I

4 l president Jay Marciano says. “It was a ""nu,_ )

great feeling when we won top arene the ; oo f i,

first time and it means even more 0 ~on-

MILLION tinue to hold the No. 1 spot for three years £ % I : W T ’ !
. inarow. It'satribute to the great | ve per- i — < _ F
Unlque IS forming artists, a dynamic New York Ci 1l ' N “ ‘ ! T
ViSitorS CLICKING marketplace, aggl'essive local promote 3 e -
and the great bookings team
| hereat MSG.”
Asign of the heat of the Cana-

Our growing visitor base dian concert market is evident in 360- and nawer artists breaking
proves that Billboard.com the other two top arena finalists: through to the arena level,”
has more to Off?r' the Bell Centre in Montreal and Cillett Zntertainment Group di-

...More music. Toronte’s Air Canada Centre. rector of talent booking Nick

...More charts. “The past year was a record-break- Farkas says. “We are tremen-

...More new relez_lses. ing year for usat Air Canada Cen- dously honored (o be a finalist
...More VIC_IGO. tre, characterized by multiple for the Billboard Touring Award.

...More artists. show sellouts and an insatiable We would also like to take this

...More news. demand by the Toronto market occasion to thank all our part-
MORE BUZZ. for live events of all genres,” Air ners fcr their trust towards the
Canada Centre VP of booking | Bell Centre and Gillett Enter-
TO ADVERTISE ONLINE: Patti-Ann Tarlton says. “We are . — tainment Group.”
Phone: 646.654.4616 thrilled to be a finalist for this prestigious Bill-
E-mail: DSentner@billboard.com board award and have all the event contributors 1 OP AMPHITHEATER
to thank for their continued support of Air  Amphitheaters are the mainstay venues of sum-
Canada Centre.’ mer concerts, and three of the most well-known
The Bell Centre, operated and booked by  sheds in the country are finalists for top am-
Gillett Entertainment Group, programmmed “a  phitheater honors this year: Red Rocks Am:-
(=T S ks good mix this year of established touring acts  phitheatre in continued on >>p56

*As of September 2007
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“Now | sze why

this i onz of the

Top 10 veaues in
Am2nzal”

“Wow, that
Shakira can sure
shake it!”

Happy audiences at sold out events. Fappy artists making
healthy revenues. It's no vzonder HP Paviicn at San Jose is not
only the best place to play in the Bay Areg, tconsistently ranks
among tha Top Ten venues in the United Siezes.

HP Favilicn at San Jose. Northern California’s Premiere Sports and Er t2rtainment \enu=.
ARENA For availability call 408.999.5843, fax 408.999.5737 or visit hppavilion com ANTG
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Morrison, Colo.; the Tweeter Center for the Performing
Arts in Mansfield, Mass.; and the Greek Theatre in Los
Angeles. Tweeter Center has been finalist for top am-
phitheater three years running, winning in 2004 and 2005.
Red Rocks is known for passionate fans and multiple
dates by artists. “We enjoyed a record-breaking summer
concert season, with 20 more bookings than any other
year in the amphitheater’s 46-year history,” Red Rocks chief
marketing officer Erik Dyce says. “We're thrilled to be con-
sidered for the top amphitheater honorand are
enormously proud of our accomplishments this
year.

TOPCLUB

The top club awurd is crucial because success
at the club level is critical to the overall success of
the concert industrv. While a House of Blues club
has taken home top club honors three years run-
ning, this year perennial finalist the 9:30 Club in
Washington, D.C., is joined by two clubs from
Live Nation’s newly expanded Fillmore brand.

9:30 Club owner,operator Seth Hurwitz cred-
its his staff for the venue’s ongoing success. “The
No. 1 comment [ hear about the club is the staff,”
Hurwitz says. “They are the reason people like to go to the 9:30
Club, and bands like to play there. Who doesn’t like to be treated
nicely?”

He adds, “If we win, it’s because of our people that make
the 9:30 the 9:30. If we don’t win, it’s all my fault somehow.”

Live Nation’s Fillmore clubs in San Francisco and Denver
round out the finalists.
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TOP VENUE UNDER
10,000 SEATS
(NONRESIDENT)
Venues of 10,000 seats or fewer have
become the sweet spot for many tour-
ingartis:s today, and the three finalists in
this catzgory exemplify their potential and
range: Auditerio Nacional in Mexico City, the
Fox Theatre in Atlanta and the Gibson
Amphitheatre at Universal Citywalk in Univer-
sal City, Calif.
“The Fox Theatre has been very fortunate, thanks
-0 a growing market, a strong economy and sup-
Jortive promoter/presenter partners,” Fox GM
Allen Vella says. “Our iconic facility continues to
se the place to play when in Atlanta for many artists,
as it contributes to both the performers and the
guest experience, not to mention the gross.”

As has been the case throughout Celine Dion’s
-hree-year run, the Colosseum at Caesars Palace
-laims the top venue (10,000 seats and under) res-

dency division.

TOP FESTIVAL

Festivals are one of the healthiest areas of the concert business,
and this vear’s top festival finalists hail from the far-flung lo-
czles of Chicago (Lollapalooza), Tennessee (Bonnaroo) and Lon-
don (Download).

Lollapalooza 2007 at Chicago’s Grant Park hosted Pearl
Jam, Interpol, the Yeah Yeah Yeahs, Daft Punk, Iggy & the
Stooges, Muse, Snow Patrol and many others. Charlie Walker,

www americanradiohietorv com

Clockwise from left: London’s top festival
finalist Download; top amphitheater
finalist Red Rocks Amphitheatre in
Morrison, Colo.; MARCO ANTONIO
SOLIS at under-10,000 finalist Auditorio
Nacional in Mexico City; inset: San
Francisco’s Fillmore, finalist for top club.

partner in Lolla producer C3, says
time has been a friend to Lolla-
palooza, in its third year as a resur-
rected brand and stand-alone event.
“Like most of the festivals, it takes a
little while to get momentum going,”
Walker says. “We had a great lineup this year,
but more importantly, we had repeat fans, peo-
ple have become familiar with Grant Park, and it re-
ally helps that Chicago is such a great town.

The Bonnaroo Music Festival in Manchester, Tenn., has
taken home the top festival award in three consecutive years.
Much of Bonnaroo’s success this year can be credited to a tal-
ent lineup that included the Police, Too_, the White Stripes,
Widespread Panic, Kings of Leon, Wilco, Dierks Bentley, String
Cheese Incident, Wolfmother, Lily Allen and many others.

“We keep pushing the envelope a little bit in terms of the di-
versity of the music,” says Bonnaroo’s Ashley Capps, president
of A.C. Entertainment, citing a Friday night in 2007 with con-
current performances by Tool, Bentley and Manu Chao. “That
kind of richness and diversity | think is really the musical mem-
ory I will go away with.”

For Download, the 2007 event represents tremendous growth
for the brand. “We are absolutely thrilled that Download [is a
finalist] for top festival and top boxscore in Billboard’s annual
awards,” says Paul Latham, president of U.K. musicand inter-
national venues for Live Nation. “The highly revered, multi-
award-winning U.K. festival is a great testimony to our
organization and its staff, who have created the best possible
environment for Download’s performing artists and attend-
ing fans.” —Ray Waddell

DOWNLOAD FESTIVAL: DAVE ETHERIDGE-BARNES/GETTY IMAGES: RED ROCKS: SCOTT D. SMITH/RETN.

FILMORE: TIM MOSENFELDER/GETTY IMAGES; SOLIS. FERNANDO ACEVES/RETNA
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Billboard Honors Frank Barsalona With Legend Of Live Award

The Legend of Live Award annually recognizes a
concert business professional who has made a sig-
nificant and lasting impact on the industry. Few
artists or executives have had a bigger influence
on the live music business than pioneering agent
Frank Barsalona.

“Frank Barsalona is probably the single most
important ‘person in the touring business in the
past 40 years,” says Larry Magid, president of Live
Nation Philadelphia and founder of Electric Fac-
tory Concerts. “He single-handedly revolutionized
the concert business.”

Live Nation Boston president Don Law adds,
“All of us in the presentation of live music stand
on the shoulders of Frank Barsalona.”

Previous Legend of Live winners include
Rolling Stones producer Michael Cohl (2004),
Cellar Door Concerts founder Jack Boyle (2005)
and Elton John (2006).

With Barsalona, Billboard returns the award to
its origins as an industry honor.

Before Barsalona opened his Premier Talent
Agency in 1964, rock music was low on the live
entertainment totem pole. Or, as rock historian
Dave Marsh quotes Barsalona as saying, rock was
“the asshole of show business, lower than the
rodeo.” Asayoungagentat New York-based GAC,
Barsalona booked the first U.S. appearances by
the Beatles, the Stones, the Yardbirds and others,
and quickly saw the potential of live rock.

Unhappy with both his and rock’s status at
GAC, Barsalona started Premier with a small
roster that included the Who, Herman's Her-
mits and Mitch Ryder, and immediately set about
getting rock acts better pay and better perform-
ance setfings.

Creative Artists Agency managing partier Rob
Light says Barsalona “created the model” of the
modern-day agent. “He changed the image of a
cigar-smoking, pinky-ring-wearing hustler into one that reflects
intelligence, career development, smart dealmaking and an
ability and recognition of the need to be involved with every
facet of an artist’s life,” Light says. “Any of us who proudly make
a living calling ourselves agents owe a big debt of gratitude to
Frank Barsalona.

Barbara Skydel joined Premier in 1968 as Barsalona’s assis-
tant. “Frank was a pioneer first of all in recognizing that rock-
'n’roll was a significant business and the acts were talented and
not throwaways,” she says.

“Frank realized when he left GAC that his bosses were wrong—
these bands had longevity if they were handled properly, if there
was artist development instead of getting the last penny prema-
turely and killing the act’s career before it even began.”

Barsalona focused on British talent at first because Premier
wasn’t established enough to compete for the top American
rock’n’roll acts. “The other American agents weren’t so promi-
nent over there—I worked on a more even level in London,”
Barsalona told Billboard in 1984.
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BONO, left, and FRANK
BARSALONA at th2 2002
Nordoff-Robbins Silver Clef
Award dinner and auction.

The British acts understood the value of live performance
and were dynamic performers, Skydel says. “The English acts
in many respects were much more developed when they came
here to perform than the American acts, because the English
acts had been practicing and playing away from the spotlight
of America,” she says. “I remember the first time seeing Led
Zeppelin, it was just extraordinary. We used to go to the Fill-
more every week and discover a new star every week. It was the
most exciting period of time, and being Frank’s assistant, I went
everywhere with him.

By 1969, Skydel was an agent, receiving her trial by fireona
West Coast run by Led Zeppelin. “That was quite a thing for a
young kid,” she recells. “I don’t even think [ told my father
where | was going or what I was doing, because he never really
understood what the hell T did.”

Premier acts began growing their live audiences with the
help of Barsalona and creative, adventurous promoters like Bill
Graham, Larry Magid and Don Law, pioneers in their own rights
nurtured by Barsalona.

www americanradiohistorvy com
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“Instead of going to the older promoters who
were promoting Frank Sinatra or Vic Damone, for
example, what Frank did was develop new, young
guys,” Skydel says.

The promoters invested money and sweat eq-
uity in artists’ careers. “For the first time, we gave
credibility to young promoters,” Barsalona told
Billboard in 1984. “It was our philosophy that if
we could work on the act together with the pro-
moters in the various cities, get the promoter to
help us with local radio exposure, with the under-
ground press, to supplement the record company
in making sure that the albums were in the stores,
then we could have a successful cooperative rela-
tionship in breaking the act. And the philosophy
behind that was that if everything went well, if the
act was satisfied, then the relationship would con-
tinue as the act became more successful and moved
into larger venues.”

Most of the promoters whose companies were
consolidated by SFX in the late "90s—many of
whom are still with Live Nation—were “the young
guys that Frank started in the territorial business,”
Skydel says. “He’d say, ‘If you do a good job, the
acts like you and the offers are what they should
be, you’ll have the act.” That promise was fulfilled
to the benefit of the whole team: the artist, the man-
ager, the agent and the promoter.

Barsalona basically created the regional pro-
moter model, building acts with the promoters in
each market. “The one-promoter/one-city concept
was followed by almost everybody, and it turned
out to have helped this business greatly because it
allowed promoters to grow with the act as opposed
towhoever had $5 more,” Magid says. “It gave our
business an incredible amount of stability, which
until that time was lacking. We laid the ground-
work, and I don’t know if that would have been
possible without the assistance of someone named
Frank Barsalona.”

Considering the sophisticated network in place today, it's
hard to imagine tours without it. “Frank built a network of re-
gional buyers that established a reliable business platform for
touring artists that had not existed previously,” Law says.

“Before Frank, talent was bought by bar owners or clubown-
ers who insisted in writing on five or more future options as a
precondition for an artist to play in their club or market,” Law
continues. “Frank ended the practice of options and replaced
it with an honor system that was built on a recognition of a
buyer investment of time, staff, cash and resources in the risky
development of an artist’s performance equity in the market.”

In short, Barsalona was loyal to promoters if they built the
much-coveted “history” with an act, which was not only good
behavior, but good business.

“This preserved the artist’s leverage and control over its
future appearances while fairly rewarding the inherently
risky investment of the buyer,” Law says. “This system is now

referred to in the live ap- continued on >>p60
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Top: THE BEATLES, who were booked for their first
U.S. appearance by Frank Barsalona; below: BRUCE
SPRINGSTEEN, one of Premier Talent Agency’s early clients.

pearance business as ‘history,” and still provides the basic
underpinning of the modern talent agency system. We owe
this all to Frank.’

Barsalona’s skill and patience in routing a coast-to-coast tour
with these young pirate promoters cannot be overstated. “We
needed somebody with a strong direction, and that’s what Frank
provided for us,” Magid says. “He was able to keep us focused.
That was crucial because we were just young guys trying to find
our way. There had to be somebody that was capable of leading
that charge up the hill.

GROWTH OF A DYNASTY

Soon most of the biggest names in *70s-'80s rock gravitated to
Premier. Bruce Springsteen, Led Zeppelin, the . Geils Band,
Grand Funk Railroad, U2, Tom Petty & the Heartbreakers, Van
Halen and others signed to the most impressive roster in rock,
and Premier suddenly had huge leverage and influence. Sky-
del soaked it all in.

“1learned at the master's feet, although, actually, it was not
at his feet,” Skydel says. “He was so ahead of his time as far as
recognizing a woman. We were a team like 1 don’t think has
ever existed before. I listened in on every phone call, [ was in
every single meeting with him. His integrity was probably one
of the most important lessons for any young kid to absorb.

Touring had become a crucial and necessary revenue stream
for recording artists, one that existed outside the record labels’

THE NEXT
LEVEL

Breakthrough Act Award
Finalists Are Fast Becoming
Touring Titans

The breakthrough act award is given to the top-grossing act
still in its first decade of national touring that cracks the top
25 tours for the first time.

Rather than going to a brand-new act, the award is de-
signed to recognize one that breaks through to the proverbial
next level, heralding years of future success. Previous win-
ners include Linkin Park in 2004, Rascal Flatts in 2005 and
Nickelback last year. Not only have all breakthrough winners
gone on to further box-office glory, but the finalists, such as
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TOURING
CONF,

A

control. Barsalona created a network of venues and promoters
coast 1o ccast, and graduated acts from clubs to the first rock
shows at large sports arenas. The birth and huge popularity of
“arena rock” can in no small part be traced directly to Barsa-
lona, and it was all abot the live thing.

“Atthat time, it didn’t matter if you had a hit record. You had
to be great in person,” Skydel says. “There was no MTV. If

Brad Paisl2y and Shakira from last year, continue to tour suc-
cessfully es well.

This year’s breakthrough act finalists are Justin Timber-
lake, Christina Aguilera and Mana.

Though he is a breakthrough finalist this year, Tim-
berlake is no stranger to the list of top 25 tours,
having been there before as a member of °’N
Sync and as a co-headlining artist with Aguil-
erain 2003.

This is the first time Timberlake and
Aguilera have made the top 25 tours as
solo headlining artists.

AEG Live produced the bulk of dates
on Timberlake and Aguilera, and the pro-
moter has worked with both artists since
their co-headlining tour four years ago.

“Watching both of them achieve true arena
headliner status over the last year has been both
gratifying and expected,” AEG Live CEO Randy
Phillips says. “They are truly ‘best in class.’ They invested in
themselves and their fans by providing massive and original
spectacle-style productions, without losing their respective
connection to their audience.”

www americanradiohictorv com

of Mana.

someone wanted to see that act, they had to go and buy
a ticket. That’s why these artists had 30-year careers, not
30-second careers, because it was never based on a hit
single. All of these acts were built on the road because
they were great in person, from Tom Petty to the Who to
Springsteen, U2, all of them.”

By the mid-'80s, Skydel was = partner and Premier was

ajuggernaut. The clout and respect the agency had earned
within the industry is well-evidenced by a 70-plus-page
special in the Aug. 18, 1984, issue of Billboard honoring
Premier’s 20th anniversary. [n addition to pages
. and pages of ads from major artists and in-
dustry players, the special boasts editorial
input from all the major promoters of the day,
2007 including the late Bill Graham, and other such
luminaries as managers jon Landau, Elliott
Hoffian and Peter Rudge. In the special, U2’s
Bono weighed in thusly: “Uncle Frank and
Aunty Barbara always looked after us in Amer-
ica, from the days when were just paddies fresh
off the boat.’

n

17

ENCE}

END OF AN ERA

In March 2002, Barsalona merged his Pre-
mier with the William Morris Agency, and
after serving as a WMA consultant, he retired
from the business. Three years later, he was inducted into the
Rock and Roll Hall of Fame, with Springsteen manager and
Rock Hall board member Landau instrumental in the leg-
endary agent’s induction.

“When Premier ended, it was the end of an era. But the era
in a way ended with MTV; when [careers] became based more
on the hit single and a song, it became visually what the act
looked like,” Skydel says. “It wasn’t ‘ust based on the music,
it was based on a video that might have made much more of
an act that couldn’t deliver in person. The dynamic changed
with the onset of MTV, and I have to say that Frank recognized
that immediately.

“We had a long run together,” Skydel continues. “We had a
lot of fun, a lot of laughs, we had crazy times, we traveled the
world together, and he was very generous in his philosophy, not
only to me.

Magid recalls the building of the >usiness fondly. “It was
a great era, and I hope someone like that comes our way
again, but I think a Frank Barsalona type of guy only comes
through once a generation at the right time,” he says. “He
had an incredible run, and [ dare say we’ll never see the likes
of him again.” —Ray Waddell

Timberlake is managed by Johnny Wright at Wright Enter-
tainment Group and Aguilera by Irving Azoff at Front Line
Entertainment.

“Christina Aguilera has one of the finest voices of her gen-

eration and earned the accolade ‘entertainer’ on her
massively successful North American tour,”

Phillips says. “Justin Timberlake has earned
credibility and props from his peers for

genre-stretching music and live perform-
ances. How lucky was AEG Live to be their
partners so early in their careers?”

Also a finalist is Latin rock sensation
Mana, the only Latin act to sell out four
nights at the Staples CenterinLos Ange-

les, Sept. 20-23, promoted by AEG Live.

Phillips calls Mana “the quintessential Mex-

ican rock band and the acknowledged lead-
ers of the genre.”

“The strength of their ticket sales across numerous
markets is the result of years of great albums, incomparable
live shows and the unigue bond between the band and their
manager, Angelo Medina, as they chart their career strategy
together,” Phillips says. —Ray Waddell
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OXSCORE concert Grosses

Copyright 2007 Nielsen Business Media,
inc All -ights reserved. Eoxscores should
be sulrnitted to Bok Alien. Nashville,
Phione: 515-321-9171. Fax, 515 321-0878. For
research and pricing. cal Sob Alien.
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ICKET PRICE(S

$1,952,318
(£952,350)
$123/$102.50

ARTIST(S)

Venus; Date

ROD STEWART

Attendance
Pramoter

Odyssey Arena, Belfast,
Northern treland, Nov: 34

T6 965
< se loats

PSRLPNYI Al BRUCE SPRINGSTESN & THE E-STREET BAND

qui Energyzcemer, St. Paui,

Alken Promotions

$98.65/$95/$65 3}@3? Jam Productions

$1,713,000 BILLY JOEL |
(§1578900 Canadfian) l

Pengrowth Saddledome, i
$161.65/$74.86 Calggary, Alberta, Nov. S T,?,, \61% Live Nation

STEVIE WONDER
Verizon Cer(:)ter. washington,

D.C., Oct, 3 '0 621 Live Nation

JENNIFER LOPEZ 8 MARC ANTHONY

geéuzgn ‘Center, Washington, 9 006 Live Nation

1
1
TRANS-SIBERIAN ORCHESTRA 1

Glant Center. Hershey, Pa., 17,987 Live Mation
Nov. 4 twee cellauts

$980,168
$128/$68

$858,184
$149/338.50

$827,840
$49.50/$39.50

RASCAL FLATTS, JASON-ALDEAN

Ford Amphltheatre, Tampa, Fia., 15 |65 1 ive Liation
Nov. 4

RASCAL FLATTS, JASON ALDEAN

Sound Advice Amphitheatre, 17,498
West Palm Beach, Fla., Mov. 3 B892 Epsiiztion

$788,726
$65/$30

$768,816
$65/$30

BUZZFEST: SMASHING PUMPKINS, CHRIS CORNELL & OTHERS

C.w. Mitchell Pavilion, 1'hea

$691,085
$150/$37.50 17;m

i Live Matlon
Lelout

Woodlands, Texas, Oct. 2

BRAD PAISLEY, RODNEY ATKINS, TAYLOR SWIFT

C.W. Mitchetl Pavilion, The 13,885
Woodlands, Texas, Mov. § BE7I

POINTFEST: SUM 4§, HURT. MUTEMATH 8 DTHERS

Verizon Wireless Amphitheater. 21451
Maryiand Heights, Ma,, Sept. 30 lout

$523,658

$65/$18.75 Live Wation

$520,904
$29/321.75

Live MNation

GO COUNTRY 105’s GO FEST: ALAN JACKSON & OTHERS

Verlzon Wireless l]\mphlthpa!e:
3

$520,774
$125/$20. # i
b e Irving, Calif., Oct. 'Z?'387924 Ereerllaton

SO YOU THINK YOU CAN DANCE TOUR i

Alr Canada Centre, Toronto. Wov. T 99906”% AEG Live

$487,653
($464.498 Canadian)
$59.32/$40.42

MAROON 5, THE H:VES

8 621
4,4C9

$425,951
$50.50/$40.50

$416,759 AKON, RIHANNA, KARCINAL OFFISHALL
($416,688 Canadian)

554,51/ 11 gecgt:-n Amphitheatre, Tnronto, B 33‘17( Live Natlon

Verlton Center Washingtan, Live Nation

MARCO A NIO SOLIS

HP F'avnllon San Jose, Calif.
1. 30

$416,385

$90/$75/$55 Marquez Brothers Entertainment

JOAN SEBASTIAN, AGUILAR

Cox Arena, San Diego, Sept. 23 5 "96 Live Nation

$413,818
$n8.50/$53.50

Mohngan Sun Arena, Untasville,

$412,950

$85/465 Cardenas Marketing Network, Latin

5 924
Conn., Oct. €03 Ertertainment Concerts

MIKE EPPS, RICKEY SM'LEY

Fox Theatre, Atlanta, Oct. 6-7 5 778 Bay Aarea Productions

2 two shows
LA NOCHE DE-ESTRELLAS DE FIDELITY: GLORIA TREVI & OTHERS

Coliseo de "uerto Rico, Hato 2,750
Rey, Puerto Rico, Oct. F

BEASTIE BOYS, CHROME

Bell €£entre, Montreal. Svpt. 20

$410,658
$67.75/$39.75

$402,233

$125/$25 ARSO Radio Corp.

$400,933
{$406190 Canadian)

$S577/84550/536.03 5383

;
L2
&
A Y
§ @

Glilett Entertainment Group, Live Nation

BOB DYLAN, ELV'S COSTELLQ, AMOS LEE :

Arena at Gwinnett Centar,
Duluth, Ga., Sept. 22

$396,834

$69 50/$39 50

S,'—73:7 Live Nation

BRAD PAISLEY, RODNEY ATKINS, TAYLOFR SWIFT

Verizon wireless Amphitheater, 10 985
Selrmm, Texas, Nov. 2 9.200

$396,551

$49.50/$14.50 Live Nation

SO YOU THINK YOJ CAN DANCE TOUR

$394,351
$54.50/$35 glténgtT;g\es Forum, Tampa, 8,420 AEC Live, Fantagma Productions

$394,194 DEF LEPPARD, STYX
($395194 Canadhan)

Save-On-Foods Centre, Vicioria, 5 212
$79.30 8ritish Columbia, Sept. 28 Live Nation

N SEBASTIAN, PEPE AGUI

Orieans Arena, Las Vegas,
Oct. 28

$392,335
$127/$57

Empresa Frias

RICKY MARTINi

Honda Center Anaheim. Calif.. 7,276 Goldenvoice/AEG Live

MU:E JULIETTE B THE EICKS, IMMIGRANT

Verizon Wireless Am.::hltheater ‘|2 820
Irvm‘e, Calif., Sept. 2 90 Live Nation

NEW MEXICO "TAKEOVER: T.l., T-PAINM, BABY BASH & OTHERS
Journal Pavilion, Albuguerque, 9,085 o
N.M., Oct. 17 14889

$387,000
$115/$55

$385,444
$32.50/%25

$384,120

$125/$35 Live Nation, TBA Promotions

POWER 106 COMEDY FIESTA

Verizon Wireless Agtphlhea(er,

$381,673

$72/$9

1152’9%?;1 Live Nation

Irvine, Calif., Sept

WIDESPREAD 2ANIC

Paramount Theatre, Oakland,
Calif, Sept. 27-29

SMASHING PUMPKINS, EXPLOSIONS IN THE SKY

Orpheum Theatre, Bostorn,
Oct. 13, 15-16 Live Nation

$374,365 GOOD CHARLOTTE, THE HOT LIES,

(3456405 Australan) g iy ane Entertalnment Centre, 7,370
$50.80 Brishane, Australia, Oct & 71585

SO YOU THINK YOU CAN DANCE TOUR
Continental Airlines Argga, East 7,-3‘9_8 AEG Live

Rutherford, N.J, Seit
LA KALLE BLOCK HAR" DA ANK_E =, VOLTIC & OTHERS
Raloh Mercado Presents

Madison Square Garden,

$375,750

$45 9120

22 sal

Another Planet Entertainment

$374,613
$59.50/$39.50 8,04
B.3C4 three show:

KISSC HASY
Mictmel Coppel Presents

$371,829
$54 50/$35

$369,255
$95/$75/$55/
$35

New York, Oct. 3

RAY WADDELL
rwaddell@billboard.com

Heis mega-touring’s quiet man, the force behind the curtain on many
of the biggest tours that have ever cressed the globe. That's actually
not an exaggeration; Arthur Fogel, chairman of global music for
Live Nation and president of TNA International, Live Nation’s global
touring arm, has played arole in 10 of the top 15 touring moneymak-
ers of all time, based unofficially on the records of Billboard Boxscore.
B But Fogel's success is more than just about the money. Since he
and Michael Cohl changed the global touring model in wresting the
Rolling Stones from the steely grip of Bill Graham on 1989’s Steel
Wheels tour, touring has been a different business. For those of us
who have been around a while as fans and concertgoers, the tour ban-

ners are ingrained in the consciousness.

The Glass Spiderin 1987, ZooTV in 1992-93,
Division Bell in 1994, Voodoo Lounge in 1994-
95, Bridges to Babylon in 1997-98, PapMart in
1998, Elevation and Drowned World in 2001,
Re-Invention in 2004, Vertigo in 2005, Confes-
sions in 2006, the Police in 2007. Madonna for
the next decade.

Along the way, Fogel has inspired tremen-
dous loyalty in the artists he works with and
their handlers, as well as his business associ-
ates. David Bowie has
toured with Fogel since
1983’s Serious Moonlight
tour, and Fogel's relation-
ship with Bowie’s account-
ant, Bill Zysblat, continues
through this year’s Police re-
union tour. In a 2005 Bill-
board feature on Fogel,
artists of no less one-name
stature than Sting, Bowie,
Bono and Madonna all
weighed in on his behalf.

Though his name is well-
known, Fogel remains an
enigma to much of the live
music business. He rarely
gives interviews and does not
fit the profile of the typical
impresarios who sometimes
have upstaged the artists
they promote in seeking to
boost their own profile. That
iswhy nailing down Fogel as
the keynote Q&A for the 2007 Billbcard Tour-
ing Conference, set for Nov. 14-15 in New York,
is a pretty damn good “get,” if we do say so our-
selves. This will be the first time Fogel has par-
ticipated in any sort of public industry forum.

The timing couldn’t be more apprepriate. In
recent weeks, the entire music industry took
notice when Madonna announced that she was
leaving Warner Brothers to place her entire
music career under the Live Nation umbrella,
steered by its new Artist Nation division, which
is headed by longtime Fogel associate Cohl.
There is little doubt that Fogel's history with
Madonna played a significant role in Live Na-
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- STANDING
OVATIONS

Billboard Touring Conference
Keynoter, Humanitarian Honoree
Are Live-Music Trailblazers

belcw‘KEVlN‘

)

tion CEO Michael Rapino securing this pio-
neering 360-degree deal.

HUMAN CONDITION: Live Earth, the seven-
continent, 24-hour music extravaganza held
July 7, is the largest global entertainment event
ever staged.

The concerts, which featured more than 150
artists, attracted TV, radio, Internet and live au-
diences, and generated media attention and dis-
cussion worldwide to engage
an estimated audience of 2
billion people on the issue
of the climate crisis.

Kevin Walldidn’t just talk
a good game: He put up his
own money, devoted his time
(time away from his success-
ful Control Room property)
and totally pulled it off. Live
Earth was a concert produc-
tion triumph, a technologi-
cal marvel and a purely
human achievement. That’s
why Wall receives the 2007
Billboard Touring Confer-
ence's Humanitarian Award.

Live Earth reached its
massive audience through
an architecture of more than
500 media partners in TV,
radio, Internetand wireless
channels delivered to more
than 130 countries. MSN’s
broadcast of Live Earth attracted the largest on-
line audience for an online concert. broadcast-
ing the entire series live and delivering more
than 55 million video streams since it began.
Live Earth practiced what it preached and was
the greenest live event of its kind. setting a stan-
dard for sustainable event production and leav-
ing a lasting eco-friendly legacy on the industry.
Many concerts will be produced in a more eco-
friendly way from now on as a result of the blue-
print Live Earth created. oo

biz

For 24/7 touring news and
analysis, see billboard.biz/touring.

www.billboard.biz 61


www.americanradiohistory.com

midem

The world's music markat —42n4d edition ®

Think louder this year

“MIDEM is the one place where | can return a week's worth of phone calls,

attend a month's worth of meetings, and do a year's worth of business development.”
Ken Hertz, Senior Partner,

Goldring Hertz & L chtenstein LLP,

Legal Advisor to Will Smith, Beyoncé, Gwen Stefani, The Bleck Eyed Peas...

Knowledge is power, and centacts are all about how you can on the regular participation
get that knowledge and use that power. fee for MIDEM and MidemNet Forum by registering now at

MIDEM, the world’s music market, offers you access to some www.midem.com

10,000 professionals from the record, live music, publishing, Alternatively, contact Jane Rodriguez or JP Bommel
music for image, digital & mobile and branding sectors. el: (1) 212 284 5142
Email: midemusa@reedmidem.com

ered trademark of Reed MIDEM — All rights reserved.

a

Join the global industry community as it gathers to hear new

talents and build new partnerships. Get ahead in the music

landscape and arm yourself with the insights to think louder * Valid for all participants without a stand for registrations made before
31 October 2007

this year.
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Palais des Festivals, Cannes, France « www.midem.com
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BODY MOVIN’

BY HAZEL DAVIS

QUEEN BEE

THE HOT SEAT

SYCOTHRILLER

Patience Pays Off For Cowell’s New Protégé

Leona Lewis may only be two singles into her music
career, but the 22-year-old former office reception-
ist has already achieved a notable first: rendering
Simon Cowell speechless.

On Dec. 9, 2006, when Lewis sang the first few notes
of “Somewhere Over the Rainbow” on the hugely pop-
ular U.K. talent show “The X-Factor,” the studio audi-
ence erupted into cheers.

But the opposite happened with Cowell, best-known
stateside for his acerbic judging on “American ldol.” He
was stunned into silence Lefore eventually declaring it
“the single best performance I have ever witnessed.”

RCA Music Group chairman Clive Davis was also
swiftly won over, Cowell recalls. He phoned Davis the
night before the Dec. 16 final to say, “You might have
the next Whitney [Houston] on your hands.”

After Lewis won the final, her cover of the Kelly Clark-
son single “A Moment Like This” was rush-released,
selling more than 570,000 copies in its first week, ac-
cording to the Official U.K. Charts Co. (OCC), and stay-
ing at No. 1 for four weeks.

And while U.K. reality TV show winners like One
True Voice and Michelle McManus faded after early
success, Lewis buckled down for the long haul. She
signed a five-album deal with Syco, Cowell’s joint ven-
ture with Sony BMG, and waited 10 months before is-
suing a second single.

“The firstthing | said to Leona was, ‘Look, | don't care
if it takes three years—we will do this album and we’ll
do it right,” ” Cowell says. “She is an artist [ can trust.”

London-born Lewis’ debut album, “Spirit,” arrives
Nov. 12 in the United Kingdom, with a U.S. release in
March 2008 through J/RCA. “This is my debut album,”
the singer says. “I wasn’t goingto rush into it. This was
something 1've been dreaming about all my life, so it
was important it rellected me completely.”

Cowell adds, “It really is as simple as making a
good record and making [the artist] visible. | don’t
believe in gimmicks.”

None of the acts that have emerged from such U.K. re-
ality TV/talent shows as “Popstars” or “Pop Idol” have
made any U.S. impact. Few have even had records re-
leased here, although such artists as Will Young, Girls
Aloud and Lemar have posted sizable album sales athome.

Butaccording to New York-based RCA Music Group
GM/executive VP Tom Corson, Lewis’ U.S launch will
be “a major, major event.” Planned January showcases
for tastemakers in New York, Los Angeles and Chicago

will, he predicts, “open up the floodgates.”

Davis adds that he presented Lewis to a roomful of
“awestruck” Californian industry execs earlier this year.
For U.S. execs, Davis notes, the anticipated “reality
show” stigma was never an issue.

“Nobody knows ‘X-Factor” here,” he points out. “As
far as California was concerned, here was an unknown
British talent. She had to sing for them and wow them
the same as anyone else would have.”

Lewis, Davis suggests, is simply “a distinctive tak
ent. She has power and range and this ability to trans-
form a song. That’s what the world will see.”

Davis’ clout attracted a stellar cast of writing/pro-
ducing talent to the project, including Dallas Austin,
Ne-Yo, Jimmy Jam & Terry Lewis, Walter Afanasieff
and Salaam Remi. The album features covers of
Roberta Flack’s “The Firsi Time Ever | Saw Your Face”
and the Beatles’ “Yesterday,” along with Lewis’
own songwriting contributions.

Cowell's no-rush approach is already
paying off. Lewis’ second U.K. sin-
gle, “Bleeding Love,” entered the
OCC late last month at No. 1 with
sales of almost 219,000, the high-
est first-week 1otal of the year.

The track will also be Lewis' U.S. &
debut, Corson says, with radio being '
serviced in December. “Pending &

Leona’s availability, we're lookingto |
impact in January,” he says. “We've
had great feedback from blogs and
YouTube but haven't officially played
it to anybody at radio yet.’

Corson says U.S. TV bookers are now
“very aware of Leona and anxious to
book her. We expect a full range of TV—
we just haven’t gone in there with all guns
blazing yet.”

But Lewis is already mixing with some
serious names, appearing on the Nov. 3
ITV1 show “Saturday Night Divas” along-
side Chaka Khan, Jennifer Lopez, Alicia
Keys and Celine Dion.

‘T used to sing along to Chaka Khan into my
hairbrush,” she gasps. “Being on a bill with her
is simply unbelievable.” ooe

Additional reporting by Tom Ferguson in London.
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>>>SHINE ON

Sheryl Crow will return
Feb. 5 with her next
A&M/Interscope album,
“Detours.” The first single,
“Shine Over Babylon,”

is at iTunes now. Crow
told Billboard.com this
summer that the song

“is very environmentally
conscious, in the tradition
of Bob Dylan.” The album,
which was recorded at
Crow’s Nashville farm,
will feature “14 or 15” of
the 24 songs put to

tape. The artist’s baby
son, Wyatt, makes an
appearance on the song
“Lullaby for Wyatt.”

>>>STARS

AND STRIPES

Despite having scrapped
their fall tour, the White
Stripes have recently
been back in the studio.
According to the group’s
Web site, the Stripes have
“recorded three never-
before-heard original
songs (with a special
collaboration) and one
unigue new version of a
song” from this year’s
“Icky Thump.” In addition,
the group has filmed “an
exciting new video” for an
as-yet-unnamed song.

>>>ANGER
MANAGEMENT
Heavy, dark and “pissed
off” are the operative
terms for Disturbed’s
new album, according

to frontman David
Draiman. Draiman tells
Billboard.com that the
quartet is about 12 songs
into the set, which
Disturbed is producing
itself in Chicago.
Tentatively titled
“Indestructible,” it’s due
in spring 2008 via Warner
Bros. “We’'re probably
going to track 15 [songs],
and we’'ll put 12 on the
record,” Draiman says.

>>>THIRD TIME’S
THE CHARM

With his involvement in
“American Gangster”
putting him on the big
screen, R&B singer
Anthony Hamilton is
preparing to unleash his
next album on the world in
2008. The set, tentatively
titled “Me,” is due

Feb. 5, and will “make a
statement,” Hamiiton tells
Billboard.com. | always
felt my third album was
going to be my best one.

| don’t think I’'m going

to let myseif down or

the people down.”

Reported by Jonathan
Cohen and Gary Graff.

BY PAUL SEXTON

Everybody
Dance Now

Seal Gets Back Into The ‘Systemy’

One of the United Kingdom’s most
successful exports of the previous
decade is returning with a determina-
tion to find his roots.

Seal, Warner Bros.” multiplatinum
pop/soul singer/songwriter, releases his
new album, “System,” Nov. 12 in most
international marketsand Nov. 13 inthe
United States. He says he set about mak-
ing the record with the express purpose
of rediscovering the youthful energy of
his self-titled debut of 16 years ago.

“My main objective on this was to
go back to my roots—that’s been a
kind of mission statement,” Seal says.
“But a couple of people have misun-
derstood that. | didn’t mean back to
dance, although some people will say
| did emerge from the dance scene,
and that’s partiy true.”

Seal’s first U.K. hit was as guest vo-
calist on Adamski’s floor-filling cross-

was a big part of that,
and it was affordable.
You had bands like
808 State and A
Guy Called Gerald
making music in
their bedrooms. Then
| was able to lock it in
with [debut solo hit]
‘Crazy. ™

For Seal, returning
to his roots meant “go-

ing back to the fundamentals of

how | wrote, which was on the
guitar, writing basic chords and
relying on my voice and asense
of melody to create the song.
My first and this album are prob-
ably my two best, and I’d [likely]
give the edge to this one.”
Warner Brothers’ Los Ange-
les-based director of interna-

SEAL

\

[

established some early mo-
mentum, “climbing the
airplay charts in many
territories” and shaping
up to be “his biggest
airplay hit in years in
the U.K.”

The new album was
produced by Stuart
Price, who helmed Ma-

donna’s “Confessions
on a Dance Floor.”
“l didn’t seek Stu-

time fans, but we also feelit’ll connect
him to first-time listeners.”

Seal, who has routinely topped Bill-
board’s Hot Dance Music/Club Play chart
inrecent years, will benefit from another
big club push this time around, accord-
ing to Nance.

“That hasn’t always been as much of a
priority in the recent past, but we feel that
this albumis very club-friendly,” he says.

To ensure that Seal is top of mind for
U.K. fans, Warner Bros. prepared a 12-
song CD, including live material and the

over hit “Killer” in 1990. “Dance music
in 1988-89 was just fantastic. It just
exploded,” he reflects. “Technology

tional

marketing Michael
Nance says that the album’s
lead single, “Amazing,” has

Global Pulse

Happy Feet

Delta Leaves Blues Behind

On Third Aussie Set

I have faltered, | have stum-
bled, | have found my feet
again; I've been angry, I've been
shaken, found a new place to
begin,” Delta Goodrem sings
on her Australian chart-topping
single “In This Life” (Epic).

Such sentimenis might
seem premature for a pop
singer who's just turned 23, but
lyrically, Goodrem has found
her feet again by abandoning
the dark hues of her 2004 quin-
tuple-platinum
(350,000 units
shipped) album “Mis-
taken Identity.” Its
songs were written
against a background
of Goodrem’s battle
with cancer, breakup
with manager Glenn
Wheatley and highly
public splits from
actor Blair McDo-
nough and tennis

64 BILLBOARD

player Mark Philippoussis.
Sony BMG chairman/CEO
Denis Handlin feels fans of
Goodrem’s poppy 2003 debut,
“Innocent Eyes,” will prefer the
lighter tones of new album
“Delta” to the more somber
“Mistaken Identity.” “Delta” was
released domestically Oct. 20
and shipped platinum (70,000),
according to Sony BMG, top-
ping the Australian Recording
Industry Assn. (ARIA) chart the

GOODREM

), TOM FERGUSON tferguson@eu.billboard.com

following week.

The album will appear in
Asia mid-January, with a
U.K./European release to fol-
low. A U.S. release is under ne-
gotiation, Handlin adds.

Goodrem signed to Sony
Records/Sony ATV Music Pub-
lishing in 2002 and topped the
ARIA chart for 29 weeks with
“Innocent Eyes,” shipping
more than 1 million copies, ac-
cording to thelabel. The album
also made the U.K. top 10.

—Christie Eliezer

ALPHA BITES: EMI U.K.’s
recently revived Charisma
label will be the international
launching pad for Danish

WWW americanradiohistory

artoutbecausehe titie track of the new album, for a free
wasadancepro-  giveaway in the Oct. 28 edition of mass-
ducer. | was market tabloid the Mail on Sunday,
drawntohim  whichalso carried an extensive feature &
because he on the artist. M,
was agreat Seal plans to tour extensively in "),’
producer, support of “System,” with dates to &“
and |l knew be announced. '
he’'d have the “I wouldn’t be so bold as to say this
experience, de- is the best writing I’'ve ever done,” he
spite the fact that  says.“[1994 hit] ‘Kiss From aRose’isa
he’s only just turned  pretty decent song, and I'll be hard-
30,” Seal says. pushed to repeat that. But | will say that
Nance enthused about  it’s the most consistent. The songs are
the “international-friendly  ofacertainlevel, and that’s something
production that Stuart [I've always strived for.
brings to the table. Many “Your fan base wants you to sing well,
territories will be doing butthey wantto believe you,” he adds.
heavy TV advertising to help  “If you can do that and make them
support it. The goalistore- dance at the same time, it's a great sit-
connect Sealto hislong-  uationtobein.” oo
e ——————— e

band Alphabeat.

The sextet’s feel-good pop
(think Chic and the B-52’s)
and infectious live shows have
won it a solid fan base at home
and a growing one abroad.
EMIU.K. & [reland senior VP
Mark Collen says Alphabeat’s
self-titled album is scheduled
for a British release in Febru-
ary 2008, although he sug-
gests the international set may
be retitled.

“We're still introducing the
band,” Collen says, “and we're
reworking the album, remix-
ing some tracks.” The band is
playing U.K. shows in Novem-
ber and December, booked by
Creative Artists Agency, and a
comprehensive tour schedule
is being planned for 2008.

The band signed internation-
ally to EMI1 U.K. in June via
indie Copenhagen Records,
which initially released “Al-
phabeat” domes-
tically in March.
The company
claims domestic
shipments of
more than 35,000
units (platinum).
The album has
spawned three
Danish hit sin-
gles, one of which,
‘Fascination,” will
beserviced to U.K.

radio shortly after Christmas.
Alphabeat is published by
Global Music Publishing.
—Charles Ferro

WELL-ORCHESTRATED:
ltalian pop group | Nomadi
isa genuine vet, having made
its recording debut in 1965.
But it shows no signs of flag-
ging just yet, with its latest
album, “Orchestra” (Atlan-
tic/Warner), hitting No. 2 on
the FIMI chart one week after
its Oct. 12 release.

The group recorded with
EMI in the 1960s and 1970s,
and was briefly with CGD in the
early 1980s, but it spent the rest
of that decade on its own epony-
mous label before signing with
Warner in 1990. “We've just
tried to keep it simple and stay
humble,” says the group’s sole
original member, keyboard
player Beppe Carletti. “To-
day’s actsare expected to make
itimmediately and get dropped
shortly afterwards. It shouldn’t
be like that: Musicisn’t dispos-
able goods.”

The new set features 32 old
songs recorded with an 80-piece
orchestra in Brescia.

[ Nomadi handles its own
concert bookings; publishing
is split between the band and
Warner Chappell.

—Mark Worden
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FRANKLIN

Aretha Franklin’s storied career is the focus of two new
Rhino/Atlantic retrospectives, “Rare & Unreleased Record-
ings From the Golden Reign of the Queen of Soul” and “Oh Me
Oh My: Aretha Franklin Live in Philly, 1972.”

Partnered with young gun Fantasia, Franklin is also back on
the Adult R&B and Hot R&B/Hip-Hop Songs charts with “Put You
Up On Game.” it’s one of 16 tracks featured on the J Records
cempilation “Jewels in the Crown: All-Star Duets With the
Queen” (Nov. 13), which includes guest turns by Annie Lennox,
George Michael, Mary J. Blige and John Legend.

Billboard caught up with the 2008 MusiCares honoree the
day before she performed in New York at the La Dolce Vita
charity benefit on behalf of the Sarah Ferguson Foundation.

1" whatone special mem-
ory surfaced after revisit-
ing the “Jewels” duets?
The duet with Frank Sinatra,
“What Now My Love,” is one
of my favorites. It was 1969
and | went to Los Angeles to
perform “Funny Girl” on the
Academy Awards. Frank in-
troduced me that night; to be
introduced by the chairman
of the board was a big mo-
ment for me. I had always
wanted to duet with him.
Frank always had the best
arrangers, and his song se-
lection and phrasing were
impeccable.

2 Isthere anyoneelse on
your duet wish list?
Absolutely. Smokey Robin-
son, Stevie Wonder, Chaka
Khan. And you never know,
Natalie Cole and | may do
something. We've touched
on that.

with ARETHA FRANKLIN

by GAIL MITCHELL

3 Is a new studio album
on the way?

1t’s called “Aretha: A Woman
Falling Out of Love” on
Avetha’s Records. | think
we're going to go to the Inter-
net with that album, proba-
bly in the spring. Two fine
young writer/producers, Troy
Taylor and Gordon Cham-
bers, worked on the album,
which is mostly R&B with
some pop. [ also did some of
the writing and production
chores with Mike Powell and
my son Kecalf.

4 where do things stand
with your stage play, “Aretha:
From These Roots?”

That's coming along very well.
Now we're talking aboutitasa
follow-up to a telefilm that I'm
negotiating with one of the net-
works. I'm very disappointed,
though, that I haven’t received
the film proposals I would have

loved to see from Hollywood.
1 did get a couple but they were
very poor offers. They don’t
seem to respond to female
celebrities in some ways as they
do in others. So negotiations
for a film broke off.

But the play is still definite.
| have a consortium of gentle-
men who ate going to back it.
I held auditions over five days
and out of the 500 people we
audilioned, I selected one.
That gives you an idea as to
how scrutinizing | am when
it comes to this project.

5 Have you conquered
your fear of flying yet?
I'mdriving out to L.A., but this
is going to be my last time
coming to the coast until I'm
flying again. I'm going to give
it one more try. The last time
| took Fearless Flyers classes
was about five years ago. If it
doesn’t happen, at least I tried.

CcOoM
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Issue-Oriented

Cnline Talk Show Debates Ins And Outs Of Hip-Hop

Bill Maher crossed with “Meet the Press” for the hip-hop cul-
ture—that’s the potent formula behind “SpitFire,” a new talk
show hosted by rap pioneer Kool Mo Dee.

The show is an offshoot of IAmHipHop.com, a recently
launched social networking site & la Facebook. Concentrating on
all things hip-hop, the portal will also begin posting three- to
five-minute segments of various “SpitFire” episodes at the end
of November.

“This is about the evolution of hip-hop and representing its cul-
ture,” Alex “Alstar” Avant says. He is the son of Clarence Avant,
the former Motown Records chairman and super-mentor who is
often called the godfather of the music industry. The younger
Avant was enlisted as chief networking officer/partnerin| AmHip
Hop.Com by its founder/CEQ, his grade school friend Evan “Is-
rael” Brenner.

“Quincy Jones told me that whoever can put a dash of ed-
ucation on hip-hop will win,” Avant continues, “ ‘I Am’—fol-
lowed by ‘Hip-Hop’—is a major statement. This is an opportu-
nity to reach out to people who want to share the collective
hip-hop experience. Your nationality, background and type of
job don’t matter. Neither does whether you grew up listening
tc Kanye West and SO Cent or to Rakim and Big Daddy Kane.”
| Am Hip Hop.Com was one of the sponsors for this year’s Rock
the Bells tour.

Taped five before a studio audience in Los Angeles, “SpitFire”
finds a suit-and-tied Kool Mo Dee orchestrating a lively discus-

Actually. I'm kind of plan-
ning my semi-retirement. [
will always be singing some-
where but | won't be going on
the road to the degree that I
have before. But I'll still do se-
lect things and still record. 'm
more iuto supporting my sons
now and getting their careers
out there.

Kecalf writes, praduces and
also hasadegree in film. Eddie
sings and ['ve recorded some
things with him. And Teddy
has his own rock group that
goes to Europe three to four
times a year to do the festivals.

6 Is an“American Idol” ap-
pearance in the works?
We've talked a mumber of
times. Unfortunately, the
show is on hiatus at the time
I’m usually coming out to the
coast. But since I'm comingin
February, maybe I'll be able to
do it this time. .

sion with three special guests. For instance, the sixth episode
(taped Oct. 30) featured MC Lyte, radio/TV personality Tavis
Smiley and Public Enemy frontman Chuck D.

The trio dug into suchissues as the absence of black political
leadership today, whether there is a willful silencing of social
and political messages in hip-hop music and Lyte's decision to
participate in VH1's “Celebrity Rap Superstar” series. (Kool Mo
Dee passed on the same offer.)

At one point, Smiley directed a pointed question to young
black America: “Is there anyone in the public sphere who you
believe would be willing to die for you in the way Martin Luther
King and Malcolm X did?”

Anyone affiliated with the hip-hop culture—new-school/old-
school artists, managers, agents, lawyers, graffiti artists—are
potential guests. Noting that rap icon Kool Mo Dee had long har-
bored the dream of being a talk-show host, Avant adds, “Hope-
fully, this show and the site will become key sources for people
to find new hip-hop artists.”

Earlier episodes of the 30-minute show (which includes about
20 minutes of audience Q&A) brought together such guests as
Doug E. Fresh, Warren G, Xzibit, Run-D.M.C.’s Darryl McDaniels,
clothing designer Karl Kanai, the Sugarhill Gang’s Master Gee and
author/former Billboard columnist Nelson George. Topics range
from fashion/imaging and use of the “N*” word to assessing an
artist's social responsibitity and what constitutes as setting out.

Primarily African-American with a 20% mix of Hispanics and
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| Am Hip Hop.Com chief networking
officer/partner ALEX ‘ALSTAR’
AVANT, left, with site founder/CEO
EVAN“ISRAEL’ BRENNER.

Caucasians, the “SpitFire” audience falls between 18 and 51
years old. Avant says two to three more tapings are planned
for this inaugural cycle. During the hiatus, the shcrtened seg-
ments will begin running on IAmHKipHop.com. “God willing,
after that,” Avant says, “viewers will able to watch ‘SpitFire’ on
a television network.” ere
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Jazz, Resurrected

Slow Poke Album Finds New Life As Digital-Only Release

roduced and distributed independ-

ently in 1998, the CD “At Home"” by

New York group Slow Poke sold rea-
sonably well by word-of-mouth.

But like many homespun recordings, the
rootsy CD vanished into thin air and out of
print as the quartet’s members—saxophon-
ist Michael Blake, slide guitarist David
Tronzo, drummer Kenny Wollesen and gui-
tarist/producer Tony Scherr—drifted into
different directions as in-demand sidemen
and pilots of their individual projects.

But nearly a decade later, the sublimely
lyrical, jazz-steeped “At Home,” recorded in
Scherr’s at-home studio live to four-track,
has been resuscitated by Palmetto Records
as the indie jazz label’s debut digital-only
release. It recently found its way to iTunes,
eMusic, Napster and the like, as well as being
available on Palmetto’s Web site.

“l bugged Tony for years to reprint the
album,” says Blake, a member of John Lurie’s
now-defunct Lounge Lizards, an integral
force inthe Jazz Composer’s Collective and
leader of the Michael Blake Sextet, which
will release its new CD, “Amor de Cosmos,”
Nov. 13 on Songlines. “We recorded a sec-
ond Slow Poke album, ‘Redemption,’ for In-
tuition in 2000, but there was no distribu-
tion. We stopped playing in 2001, so bringing
‘At Home’ back out didn’t seem likely.”

Then, by chance, Blake e-mailed Palmetto
founder/producer Matt Balitsaris about an-
other matter and mentioned how “At Home”
would have been a perfect record for the
label. Balitsaris coincidentally had just spun
the disc.

“That started us talking about Palmetto’s
desire to test the digital-only market,” Blake
says. The conversation led to Scherr remix-
ing the CD and adding two bonus tracks that
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originally appeared on a limited-edition vinyl
single. “It’s an experiment, but we feel lucky
because Palmetto is a smart, organized com-
pany. We're happy they’re using our music to
find a niche.”

“Slow Poke is our guinea pig,” says Patrick
Rustici, Palmetto executive VP/GM. “Matt
and | have been talking about digital-only
releases for years. We knew our business
model of dealing only with physical CDs had
to change because it’s been shown to be
flawed, especially with the demise of Tower
Records. Because we're in a genre of music
that has a small market share, when busi-
ness goes down across the board, it gets am-
plified on our end.”

Rustici says that not all the label’s artists
will go digital-only. “A label of our size has to
depend on new physical releases from a fi-
nancial cash-flow standpoint,” he says. “But
the digital-only model allows us to get more
artists into our promotional machine. We do
the same marketing support for all our artists.”

Upcoming digital releases include pianist
Frank Kimbrough’s solo piano recording,
“Air,” and Michael Moore and Fred Hersch’s
duo album, “This We Know,” set to go live
Jan. 8 and Feb. 5, respectively.

Palmetto makes a limited number of phys-
ical CDs for promotion and for artists to sell
offstage to bolster theirincome. And, Rustici
notes, if buzz on an artist develops, Palmetto
would consider an official CD run. Slow Poke,
he says, has that potential, especially if the
quartet reforms for a five- or six-major-mar-
ket run.

Blake isn’t holding his breath, though, cit-
ing the “clash of schedules” as well as a shift
in personnel priorities. “Still, if people redis-
cover ‘At Home’ digitally,” he says, “a Slow
Poke reunion could well materialize.” .-

Real

Talk

HILLARY CROSLEY hcrosley@billboard.com

A Different Mix

Mixtapes Morphing From Street Sales To ITunes

DJ Drama’s arrest last Decem-
ber definitely slowed the mix-
tape business for a little while.
For example, sites like Mixu-
nit.com, formerly one of the
most comprehensive mixtape
outposts on the Web, have
transitioned to focusing on T
shirt and poster saies.

For the most part, though,
things have pretty much gone
back to normal. While DJsare
being much more careful
about their operations, online
sites are still selling mixtapes,
often under the banner of con-
sumers actually paying for the
mixtape’s cover art rather than
the music.

Of late, some mixtapes
have even made it into the
monster of online stores,
iTunes. But how can DJs who
are worth their salt get their
work distributed and pro-
moted by the store?

HIL’
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One company that aims to
please in this regard is Foun-
dation Media, which recently
negotiated a deal with the U.S.
and U.K. divisions of iTunes
for “Kidz in the Hall & Mick
Boogie Present . . . Deten-
tion,” assembled by Major
League Entertainment. Mick
Boogie A&R-ed the project
from scratch.

‘Working with my company
is a good opportunity for DJs
to use their creative genius
safely on a mixtape,” Founda-
tion co-owner Lee L’Heureux
says. “Because the tape isn’t
just a mixtape—it’'s a real
album—the D] doesn’t have
to worry about clearances.
The D] [can] go through the
mixtape process and create
an official buzz album.”

“Detention” received
iTunes’ indie spotlight place-
ment in the United States

i\
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and the front page of the hip-
hop section in the United
Kingdom. Because the music
was original, Boogie didn’t
have to clear any licenses.

“It’s a legal mix and com-
pletely cleared, so there is no
red tape,” he says. “Asa DJ, you
get paid to create the mix, and
all the paperwork is done by
the label. Also, from a brand-
ing perspective, iTunes and
similar portals are the next
wave for music. It’s great to
align with them now and reach
the early-adopting consumers.”

L'Heureux says he’s looking
for more DJs to partner with,
provided they possess a mar-
ketable brand.

‘Find something that’s in
your lane that you're passion-
ate about,” 'Heureux says.
“We could’ve done just a Kidz
album, but Mick’s brand added
more prestige. Artists like Kidz

Dutch Masters

Amsterdam Dance Confab Challenging WMC’s Dominance

The Winter Music Conference announced its
2008 dates (March 25-29) Oct. 19, kick-start-
ing the dance industry’s event-planning sea-
son. But many of the business’ biggest play-
ers weren’t home to get the news: They were
in the Netherlands, at the Amsterdam Dance
Event (ADE).

The three-day conference (Oct. 18-20)
is fast becoming what Miami’s WMC once

www.american®adiohistorv.com

was, before it was co-opted by partiers
and spring breakers: a place to see col-
leagues from all over the world and do
some real deal-making. This year’s event
was entirely sold out, with more than 1,800
delegates from 36 countries.

ADE GM Richard Zijlma says that the
change in the 12-year-old conference started
about sevenyears ago, when he broadened

HILL: MARK MATTING
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and Mick can crank out tapes
on a semi-regular basis that
they own and can benefit from.
Since there are no expenses,
they just get the profits from
the sales as soon as they start
selling.”

L'Heureux declined to state
the financial breakdown behind
the deal, but from the outside
looking in, it certainly sounds
beneficial for both parties.

THE TIDES ARE SHIFTING:
I've been listening to a lot of
music lately, from new and es-
tablished artists alike. The trend
| see emerging is that gangsta
rap—or what the mass media
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defines as such (trapping, rob-
bing and shooting in large num-
bers)—is out. It seems as
though the mainstream con-
sumer, and even the urban com-
munity, is a little tired of it. |
daresay the defining moment
was when Kayne West’s “Grad-
uation” (not gangsta) outsold 50
Cent’s “Curtis” (gangsta).

Now, I'm not saying every-
one needs to wear ironically
fashionable sunglasses or in-
troduce a dance group to
urban audiences. But really,
it’s just time for a shift.

“I think [street hip-hop] is
a book that’s been read a lot of
times,” one major-label mar-
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keting executive who'd like to
remain anonymous says. “My
interpretation is that a few
people read it and someone
said something that’s real to
them. When an artist does
that, you connect more be-
cause you hear it in their
voice—it’s real. Whether that
was your life or not, that’s real.
But then you had 100 peo-
ple behind them saying it
purely for profit, not from
their heart, and it doesn’t
matter anymore.”

| guessit’suptoCam’Ron,
Jim Jones, the Clipse, Young
Jeezy and Lil Wayne (sort of)
to bring it back for 2008. ..

its focus from just licensing.

“| tried to attract everybody involved in
the music industry; everybody who works
in the area—promoters, agencies and then
DJs as well. They would say, ‘ADE is not good
for me because it is about licensing tracks,” ”
he says. “The business model for artists has
changed; they are taking care of their own
business, their own brands more and
more, like Tiésto. It became important to
create a better product with better night
programs, so artists could be showcased.
After last year it came to a level that |
thought, ‘OK, now we’re talking.’”

That’s not to say Miami isn’t still the port
of choice for the majority of dance musicin-
dustry-ites and fans; a hotel room that cost
$150 the night before the announcement of
the dates magically went for $350 the next
day. But even Zijlma acknowledges that his
recent success comes as a result of WMC’s
perceived dilution. “I'm definitely positive
of that,” he says.

HILL COUNTRY: Singer/songwriter Clara Hill
is the best new artist you’ve never heard of.
The Beriin-born princess of ever-reliable
German label Sonar Kotlectiv (founded by
the Jazzanova boys in 1998) has released
two of the best atbums of the past two years,
and not just in dance/electronic.

“Alll Can Provide,” out in 2006, wrapped
Hill’s surprising voice—delicate but full of

character and feeling —in a variety of skins,
from acid jazz to house to whispery soul, de-
pending on the producer at the helm.

Album standout “Did | Do Wrong” was a
nine-and-a-half minute collaboration with
Philly dance legend King Britt that showed
how effective a club-size track can be when
ittruly usesits length. As a debut electronic
album, it was lovely. But you got the sense
that Hill had the chops to do even more.

Fortunately she was on the same page.
“After finishing ‘All | Can Provide,’ | felt | had
to do something fresh, something new. |
was tired of that album’s production,” Hill
says. “l couldn’t play guitar or read notes,
but | felt | had to create a pure sound, pure
vocal lines; pure, direct and intimate music.
Since 20065, folk music has a big influence
for me. So | tried to play guitar every night,
sitting on my bed, trying to get some songs
together. To my surprise, it worked! And |
felt so free!”

Two months later, she had eight of the 10
songs on “Sideways,” out Nov. 2 under the
artist name Clara Hill’s Folkwaves, to differ-
entiate from her dance work. It picks up
where Sarah McLachtan left off: poeticatty
personattyrics and a warm, affecting voice,
alternating between happy and sad, sparse
and groovy, but always honest.

With material like this, there’s no reason
why Hilf can’t get some stateside momentum,
within or without the electronicgenre. ...
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with SEBASTIAN BACH

3 by CHRISTA TITUS

fter filling arenas worldwide in the ’80s as the lead singer of Skid Row, Sebastian
Bach transitioned into a successful Broadway career in such productions as “Jecky!

& Hyde,” “The Rocky Horror Picture Show” and “Jesus Christ Superstar.”
Nowadays, when he’s not touring as a solo artist, he can usually be found on
onereality show or another, the latest being “Celebrity Rap Superstar.” As the
Nov. 20 release of his new album, “Angel Down" (Merovingian Music/Get Off My Bach Pro-
ductions) approaches, Bach chatted with Billboard about future career aspirations and

recording with the elusive Axl Rose.

1 1t’s been eight years since your last
solo record. Why?

I've done four Broadway shows since that
record and 1 definitely count all my Broadway
shows as part of my body of work. This is [also]
the return of Mr. Axl Rose. The whole world
has been waiting over 15 years to hear him
put out new songs. That day is Nov. 20. He
sings three songs on the record.

2 How was it recording with him?

We had a great time. It fook him about two
hours to do “Back in the Saddle” and “(Love
Is) a Bitchslap,” and then he’s like,
“Righton, OK, it’s like 2 3inthe
morning.” I said, “Dude, you
gotta take one whack at th ssar g
‘Stuck Inside,”” and he kinda
got a little sniffy. I go, “Woulc
ya just do the one fuc<.ng
shot?” He very carefully wrote
the words he was gon1a
sing and came in with
this fucking vocal at
the end when he
goes to this high
part of this high
harmony above
the ending cho-
rus. It’s aston-
ishing.

3 How did
yougethimon
your record?

[ sang on “Chi-
nese Democracy”
this song “Sorry,”
and then 1 just
toured with him this
summer in Australia
and New Zealand. |
texted him: “Hey, Axl,
when are you gonna
sing on my record?,”
just kinda kidding
around, and | got one
word back. He goes,
“When?” And 1 go,
“Well, we're in Mon-
day,” and he goes,
“What's the address?”
It's that simple. He
goes, “Well dude, you
know, not many peo-
ple ask me to do this.
| love doing this.

This is like the coolest thing I've been asked
todo.”

4 How did It feel to cover “Back in the
Saddle”?

1 got Steve Tyler’s blessing on the phone 'cause
Axl called him right up there in the studio and
handed me the cell phone. So to get the
thumb’s up from Steven and Axl’s a pretty
fucking good omen [to] me.

5 What was it like to rap on “Celebrity

Rap Superstar”?

I got along great with my mentor, Ku-
rupt, and I also made a great friend
in DMC. I've recorded the chorus

to the new DMC single, which is
a cover of Ram Jam’s “Black
Betty.” DMC has Joey Kramer
from Aerosmith on drums and
he’s got Mick Mars from
Métley Criie on guitar. I'm
singing the chorus and he’s
rapping.

And what was it like to
rap? It was fun to be live
on TV every single

Thursday night eight
weeks in a row with a
microphone in my

hand. But to be 100%

honest with you, 1|

miss melody [laughs].

[ wanna go up and

down with my voice. |

don’t wanna just stay
on the same note.

6 You’ve done TV,
Broadway and rap. What
other artistic endeavors
would you like to attempt?

I'm gonna write a book. I've
already started on it, and so
that’s 100% coming. 1'd also
like to do all my father’s [late
artist David Bierk] archives, to
be presented in a coffee-table
kind of format.

There’s also a role I would
like to try out for and perform
on Broadway, which is the
Green Goblin in “Spider-
Man.” [ would definitely like
to kick Spider-Man’s ass all

over the Broadway stage eight
times a week. e
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SEAL
System
Producer: Stuart Price
Warner Bros.
Release Date: Nov. 13
E Somewhere between
brain music and body
music sits Seal. His enlistment
of former dance/electronic
artist Stuart Price to produce
his fifth full-length doesn’t
represent a move in one of
those directions. After Seal’s
singular baritone—which is
getting even more pleasingly
throaty as he ages—the songs
are the focus here. Some hum
and build like good club
tracks (“Loaded”); some
launch as acoustic guitar
pieces and pick up steady
kick drums along the way
("Dumb,” album standout
“Rolling™). But they're all melo-
dious, lyrical and as intimate as
any singer/songwriter’s sparser
work. Even a duet with wife
Heidi Klum ("Wedding Day”)
is more sweet than saccha-
rine. But the best part: The 10
songs are all strong, and placed
in an order that creates an
emotional arc, like a real—
what’s that word again?—
album.—kM

LEVON HELM

Dirt Farmer

Producers: Larry Campbell,
Amy Helm

Dirt Farmer Music/Vanguard
Release Date: Oct. 30

CELINE DION
Taking Chances
Producers: various
Columbia

Release Date: Nov. 13

Celine Dion’s 10th English-lan- _

In 1998, the singer of

"The Night They Drove
Old Dixie Down" was almost
driven down by throat can-
cer. Almost, but not quite:
“Dirt Farmer” is former the
Band-member Levon Helm's
return from voicelessness,
and he's used the unex-
pected opportunity to ex-
press his deep and abiding
devotion to the roots music
he first heard growing up in
rural Arkansas. Helm’s sing-
ing is more ragged for the
wear, but his weathered tone
suits traditional material like
"False Hearted Lover Blues"
and "The Blind Child.” Pro-
duced with rough-hewn ten-
derness by Helm'’s daughter
Amy (a member of Ollabelle)
and Bob Dylan sideman
Larry Campbell, the album
also includes tunes by Steve
Earle as well as Buddy and
Julie Miller, the latter of whom
add old-pal harmony vocals to
"The Mountain." Spirited and
moving.—MW

DURAN DURAN

Red Carpet Massacre

Producers: Timbaland,

Duran Duran

Epic

Release Date: Nov. 13

u If her name hadn’t been
Rio and she’d never

danced on the sand, it'd be

easy enough to evaluate this

solid collection on its own

CELINE BigH

R CeAALL

guage studio album and first in three years showcas-
es an artist eager to escape all preconceptions. On
“Taking Chances,” the world’s best-selling female
artist lets go of diva serenades in favor of true grit. All
elements signal fresh direction, from producers Ben
Moody, Linda Perry and Ne-Yo; lyrics that address
edgy life lessons; and vocal technique foregoing
creamy polish. Still, authenticity commands Dion’s
mission. The midtempo rock title track is destined for
AC’s top 10, while other radio triumphs include the
empowering “My Love” and a rowdy cover of Heart’s
‘Alone.” Also noteworthy are the Janis Joplin-esque
“That’s Just the Woman in Me” and “This Time," a
chilling socially conscious rock ballad about a bat-

tered woman.

Packing an emotional

wallop,

“Chances” should quash critics who insist that Dion’s

voice is stainless steel.—CT
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JAY-Z

American Gangster
Producers: various
Roc-a-Fella/Def Jam
Def Jam

Release Date: Nov. 6

Jay-Z’s non-soundtrack to “American Gangster” uses
a fictional framework as an excuse for him to re-
address matters he’s been writing about forever—
which is fine and all, but a new Jay-Z record about the
hustler’s lifestyle isn’t that surprising. What’s more
notable are the telling gems hidden within the Frank
Lucas outline: Smirkingly christening himself “Gray
Hova” gives Jay the chance to weigh in on Don Imus
and Britney Spears, and declare all rappers “actors,"
brilliantly positioning himself above the game while
still keeping a large foot in it. The “Gangster” portion
of the record is, as you’d expect, effortlessly strong
Though it’s all ground he’s tread before and the pro-
duction—heavy on contributions from a 1970s-
obsessed Diddy, is hit-or-miss—Jay’s pen has rarely
been this sharp (“It’s like Tony LaRussa on how you
play your cards”); proof that the man often called the
greatest rapper alive is aging like fine wine.—JV

merits. Alas, Simon LeBon
and company have a lot of
baggage, and their latest ef-
fort doesn’t match the neon-
lit glory days of yesteryear. In
a bid to attract new fans, the
band collaborated with Justin
Timberlake and Timbaland,
who manage to make a few
tracks sound modern and
fresh. First single “Falling
Down™ is upbeat and dance-
able, while “Nite-Runner”
borders on funk. But when
left to its own devices, Duran
Duran takes the path of [east
resistance on songs that
sound like older versions of
Bloc Party and the Kaiser
Chiefs. A few underage folks
might find themselves drawn
in, but it's up for debate
whether “Carpet” will welcome
newcomers into the fold.—CH

THE HIVES
The Black and White
Album
Producers: various
Interscope
Release Date: Nov. 13

§ Seven years after

breaking out of Swe-

den’s eternal garage-revival
scene, this color-coordinated
quintet has somehow created
its liveliest, most playable
album. Its cartoon-tuneful en-
ergy pogos all over the place:
an opening volley of blowing
stuff up ("Tick Tick Boom”),
an expert AC/DC homage

about being broke (“Square
One Here | Come™), eques-
trian Pixies new wave (“Giddy
Up!™), 1966 frat-rock party
voices, Motown basslines
under laughs and cackles and
yelps. Howlin’ Pelle Almquvist
has an awesome knack for
turning simple declarative
mantras into hooks (“I was
right all along,” “I can’t go on
and | gotta get goin’,” “Whatcha
gonna do? Here he comes for
you”). And when tempos oc-
casionally downshift (Eric
Burdon'’s baritone verses on
“Won't Be Long,” creepy crawly
keyboards during “Puppet on
a String,” even a robotically
falsetto-ed Prince-circa-"Kiss”
attempt on the Pharrell-helmed
“T.H.E.H.IV.E.S.”), the fun still
doesn’t drain away.—CE

THE KILLERS

Sawdust

Producers: the Killers, Jeff

Saltzman, Flood, Alan

Moulder

Island

Release Date: Nov. 13

u They've only released
two albums, but thanks

to the dictates of international

appeal, the Killers have

amassed an impressive col-

lection of B-sides and as-

sorted rarities. “Sawdust”

sweeps up 17 of them, and

while it doesn’t have the co-

hesive impact of “Hot Fuss”

or “Sam’s Town," it’'s an ap-
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pealing set that brings a bit
more breadth and depth to
the group’s catalog. Included
are such outtakes as “Sweet
Talk” and “Leave the Bourbon
on the Shelf”; covers of Joy
Division's “Shadowplay,” the
First Edition’'s “Ruby, Don’t
Take Your Love to Town” and
Dire Straits’ "Romeo and
Juliet”; and a spare reworking
of the “Sam’s Town” title track.
The group’s present is repre-
sented via the new “Tranquil-
ize” featuring Lou Reed,
whose sophisticated dynamic
attack indicates the Killers
may have some surprises for
us on their next aloum.—GG

BOYZ Il MEN
Motown: A Journey
Through Hitsville USA
Producer: Randy Jackson
Decca
Release Date: Nov. 13
n Responsible for bestow-
ing incredible harmony
upon early-'90s R&B, Boyz Il
Men always sounded like they
were straight outta Motown.
So it’s only fitting that the
quartet would cover classics
from their Motown-era pred-
ecessors. Here, there are
goodies like the Temptations’
“Just My Imagination,” Marvin
Gaye’s “Mercy Mercy Me” and
the Miracles’ “Tracks of My
Tears.” While the majority of
the cuts expertly merge the
group’s melodic vocals, the

ALICIA KEYS
As | Am
Producers: various

MBK/J Records/RCA Music Group

Release Date: Nov. 13

. Alicia Keys' considerable talents

=VIEWS-

aggressive chants of Edwin
Starr’s “War” are unbefitting
an act known for silky ballads.
Staying true to the original
versions of songs, the compi-
lation offers little if any inno-
vation, but that barely mat-
ters. If Boyz Il Men were to
time-warp back to the '60s,
with the right matching attire
and nifty two-steps, they’'d
blend right in.—~CGH

SHAGGY
Intoxication
Producers: various
Big Yard/VP
Release Date: Nov. 13
n Shaggy uses “Intoxica-
tion” to once again
show that while he and his
crew can crank out solid pop,
they can match it with cuts
that genuinely rock the
dancehall. The thing is, ev-
eryone knows he can do pop.
What he needs to do now is
just crank out a full disc of
bangers. It's the point proved
by his new album’s boastful
opening track, “Can’t Hold
Me,” and the raunchy rhythm
driving the sexy title song.
The foundation of the disc is
aimed at the airwaves, and a

) few songs could easily see

chart action. Most are collab-
orations, like the Rik Rok ve-
hicle “Bonafide Girl” (which
lifts the guitar part from Des-
mond Dekker’s "O07 Shanty
Town”). But best is “Mad Mad

are no secret six years after her auspicious debut,
“Songs in A Minor.” However, those gifts shine with a
ripening maturity and depth on her third studio outing
From the opening strains of the classical overture that
introduces this aptly titled album, Keys continues to
fearlessly resist the cookie-cutter norm. On her most
personal record to date, love (of self, a significant
other, family) and life lessons are the primary themes.
The strong stories that Keys spins are complemented
by deft musical arrangements that integrate more rock
and pop into her enriched old-school vibe. Beyond hit
single “No One,” notable tracks include the female
anthems “Superwoman” and “Go Ahead,” the drum-
and horn-embellished “! Need You” and the poignant
“Thing About Love.” Closer “Sure Looks Good to Me”
says it all: “I'm gonna risk it all/The freedom to
fall/Yes, it sure looks good to me.”—GM
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World.” With Sizzla’s soulful
hook strewn over a Dre-wor-
thy beat and head-nodding
rhymes, it's a fusion of both
sides of Shaggy.—~WO

p—

OS MUTANTES
Live at the Barbican
Theatre 2006
Producer: not /isted
Luaka Bop
Release Date: Nov 13
Despite a 28-year live
layoff, Brazil’s finest
oddball psych-rock combo,
Os Mutantes, is sharp be-
yond belief on this douole-
disc concert set. Recorded
in London last year at the
start of the group’s brie“re-
union tour and released via
David Byrne's Luaka Bop
label, “Live” has just the right
balance of styles. There's stac-
cato, Tropicalia-style rhythms
of “Dois Mil E Um" anc "A
Minha Menina”; the fuzzy
guitar freakouts of “Top
Top,” “Balada Do Louco” and
“| Feel a Little Spaced Out™;
and more straightforward,
accessible pop numbars,
such as the Beatles-esque
"Tecnicolor” and "Virgiria.”
Old fans will appreciate the
attention to detail, while
guest spots from Devendra
Banhart and Noah George-
son should appeal to the
indie kids.—JM

VARIOUS ARTISTS

The Harlem Experiment

Producer: Aaron Luis

Levinson

Ropeacdiope

Release Date: Oct. 30

W The liner notes for this
g joint begin, “You are lis-

tening to Radio Free Harlem.”

That pretty well describes the

vibe emanating from this dis-

tinctive project. Producer

Aaron Luis Levinson and Ro-

peadope founder Andy Hur-
witz pulled together a gen-
uinely eclectic group of play-
ers and trackad an album
that's nothing less than a love
letter to Harlem. The disc is
filled with cool tunes: Taj
Mahal on the Cab Calloway
gem “Reefer Man,” Don By-
ron laying dov/n some very
fine clarinet on the Yiddish
classic “Bei Mir Bist Du
Schon,” Steven Bernstein's
warm and fuzzy trumpet on
“Harlem River Drive” and the
funk monster ‘It's Just Be-
gun.” And don’'t miss the
bracing, spot-cn minimalism
of UK. soul singer James
Hunter's cover of “A Rose in
Spanish Harlem."—pPyvv

CONNORSVINE
Connorsvine

Producers: Ber Shive, Pete
Kipley

INO Records

Release Date: Oct. 23

As Connorsvine, sing-
er/songwriters Chris
Wilson and Hunter Smith
(who is by day a punter for
the Indianapolis Colts) have
crafted a pleasing collection
of pop/rock scngs that the
church crowd should eageriy
embrace. “Glory Be” is a po-
tent worship anthem with a
gently soaring chorus that in-
vites participation, while
“Live for You” is a gorgeous,
passionate ballad that is al-
ready a radio favorite. “Hero,”
which is dedicated to Smith'’s
young son Josiah, is a mov-
ing celebration of faith and
character from a father’s per-
spective. On this winning de-
but, Wilson and Smith prove
themselves to be talented
songwriters who are equally
gifted as vocalists, delivering
inspired performances that
will linger with the listener
long after the CD stops.—DEP

A

CLEGEND & CREDITS -

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Chuck Eddy,
Deborah Evans Price, Gary Graff,
Cortney Harding, Clover G. Hope,
Kerri Mason, Jill Menze, Gail Mitchell,
Wes Orshoski, Chuck Taylor, Christa
L. Titus, Philip Van Vieck, Susan
Visakowitz, Jeff Vrabel, Mikael Wood

PICK »: A new release predicted to
hit the top haif of the chart in th=
corresponding format.

CRITICS’ CHOICE #: A new
release, regardless of chart
potential, highly recommended for
musical merit.

All albums commerzially available
in the United States are eligible.
Send album review copies to
Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770 Broadway,
Seventh Floor, New York, N.Y.
10003) or to the writers in the
appropriate bureaus.

SINGI

EVANESCENCE

Good Enough (3:54)
Producer: Dave Fortman
Writer: A. Lee

Publisher: not /isted
Wind-Up

A look at Evanescence on
paper reveals a band that
should be inits glory. Follow-
ing a bes: new artist Grammy
Award for 2003 debut studio
album “Fallen,” a Billboard
200 No. 1debut for 2006 fol-
low-up “The Open Door” and
the top 10 launch single “Call
Me When You're Sober,” the
group toured the world for
nearly a year. So what hap-
pened? Single follow-ups
“Lithium” and “Sweet Sacri-
fice” never even charted in
the States. The fourth single
from “The Open Door,” piano-
driven rock ballad “Good
Enough,” is as intense and af-
fecting s anything before
it—and this time, Lee’s lyric
steps from the dark sice, rev-
eling in the relief of positiv-
ity: “lIt's been a long time
coming, but | feel good
enough.” It's a make-or-break
moment for a band that
seemed to own the world one
year ago.—C7T

R&B

STEVIE WONDER
Shelter in the Rain (4:19)
Producer: Stevie Wonder
Writer: S. Wonder
Publisher: Steveland Morris
Motown

W Stevie Wonder could
Kal hardly be considered
a prolific artist anymore—his
last album, 2005’s “A Time
to Love,” was his first in a
decade—30 any new release
is notable, if only by default.
However, “Shelter in the
Rain” is a spectacularly
beautiful composition, pro-
duced with a standards-
quality template. Wonder
gets busy here, not only
writing and producing, but
furnishing keyboards, synth
and bass. Other elements
also court royalty, with
Narada Michael Walden on
drums and a choir arranged
by Kirk Franklin. Proceeds
‘from the single go to the
| Wonder Foundation for Hur-
ricane Katrina relief efforts,
which reflect the theme
here: “When your sad is bad

- N
=
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and your bad is worst, no
one’s there to take your
hand, I'll be your shelter in
therain.” Thz lovely melody,
inspiring chorus and in-
stantly recagnizable vocal
make this a strong bid for
urban AC ard smooth jazz
acceptance. After 35 years,
Wonder’s prasence feels like
the touch of an old friend’s
hand.—CT

ULVER

Eos (5:07)

Producers: Tore Yivisaker,
Kristoffer Ryzg

Writers: 7. Yvisaker, K. Rygg
Publisher: Tono/N(c)B,
ASCAP

the End Records

Those longing for a sound-
track honoring autumn and
winter's pagan holidays
won't feel complete until
they purchase Ulver's “Shad-
ows of the Sun.” The black
metal/folk band handles the
despair of th= human condi-
tion so devcutly, you'll feel
compelled to kneel along-
side the Norwegians to pay
homage. The album’s open-
ing track, "Eos,” is all you
need to know about the gor-
geously dark record. Subtle,
humming organs; whining

BLAKE LEWIS
Break Anotha (3:09)

Tedder
Lewis

Publishers: various
Arista

Producers: Blake Lewis, Ryan

Writers: P Tedder, S. Waters, B.

“American lIdol” season six runner-ug Blake Lewis
joins a yacht-full of fellow cont=2s-ants on The
Billboard Hot 100: current victor Jordin Sparks, Carrie
Underwocd, Elliott Yamin and Daughtry, all of whom
are currently inside the top 4C. Hs launch single,
“Break Anotha,” is a lightning roc of rock’n’funk,
meshing kwusy, skittish production and enough tempo
stops and starts to build one clever tree-minute jam.
Vocally, Lewis channels Justin Timbe-la<e with fluffed
harmonic layers and falsetto as he tings a rapid-fire
lyric about a playa: “He’ll try to prove his love is for
you, just when you think he’s changad his tune/He’ll
break anotha heart, babe.” Lewis’ message boards are
already aflame with big love, while a0L First Listen
drew 76,000 streams on day one. Sounds like this
runner-up is poised to win the big pr ze: Song is a
bull’s-eye, the stylish 26-year-old has the looks of a
teen idol, and clearly, “Al” fever I as mever been more
prominent. The future looks mighty kright for full-
length “Audio Day Dream,” which draps Dec. 4.—CT

BRAD PAISLEY
Letter to Me (4:23)
Produzer: Frank Rogers
Wrizelr: B. Paisley

Gay e, ASCAP
ris @ Nashville

Pubdishers: EM/ April/New Sea

The third single from Brad Paisley’s shimmering “5th
32a-"” is among the best songs to hit the country for-
mat in years. That might sound like exaggerated
praise, but one listen to this composition will win over
the masses. The conversational
writ ng a letter to himself at 17: “You got so much
goirg for you, but | know at 17 it's hard to see past
Friday night/l wish you’d study Spanish, | wish you’d
take a typing class. | wish you wouldn’t worry, let it
be/Have a little faith and you’ll see.” His performance
is te1d=r while the song is filled with slices of Paisley’s
life —het find him reflecting on people and moments
that skaped him, including an encouraging speech
fromr teacher and beloved Aunt Rita. No need to have
a teen in your life to appreciate this wistful song
abowt wisdom and perspective that come with age.
Letzet” is timeless and universal.—~DEP

lyric finds Paisley

Theremun;and crying violins
cast a ravaerent atmosphere
associeted with places of
worshif, tut these altars are
scattered across nighttime
landscases as remote as the
face cf the moon. Goths who
idertify with the genre for
its fashion sense will find
Ulver's eer ness unsettling—
the oend unflinchingly
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delves and revels in its mis-
ery; Type O Negative lovers
will detect that group’s
mournfut harmonies. Pure
brooding beauty.—CLT

TRIPLE A

BRANDI CARLILE
Turpentine (2:58)
Producer: 7-Bone Burnett
Writer: B. Carlile

Publisher: Unisus

Columbia

Brandi Carlile makes a bold
choice for the secondsing e
from breakthrough “The
Story.” Where the album’s
lead-off single (its title track)
found the Washington state
native soaring above full-
size electric guitars and tom-
toms, climaxing in an an-
guished yet fierce vocal
yowl, “Turpentine” strips the
scene bare to acoustic gui-
tar, bass, tambourine and
strings, showcasing the
singer/songwriter’s country-
tinged folk roots. The lyric,
about Carlile and her brother
growing up and, inevitably,
apart, is the centerpiece
here, delivered with a crafty
blend of sting and sorrow.
Gentle backing, featuring 3
lilting cello solo, is under-
stated perfection. Carlil2
again proves she is one of
the brightest vocal talents
to emerge this decade with
a rich, if subtle, slice of
home-grown heaven.—SV
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THE MIND OF MAYNARL

Tool Frontman Scores With
Side Project Puscifer

The most recent video from Tool/A Perfect
Circle frontman Maynard James Keenan
finds him onstage in an Oak Ridge Boys
outfitand fairly alarming hairpiece, singing
atwangy number about sleeping with what
is more or less a complete roster of coun-
try-music icons.

Such is the enigmatic, shapeless-by-design
nature of Puscifer, the side project from the
enigmatic, shapeless-by-design Keenan. The
group’s debut, “V is for vagina,” was released
by its own Puscifer Entertainiment label and
debuts this week at No. 1 on Top Independent
Albums and No. 25 on The Billboard 200. It
sold 27,000 copies in the United States, accord-
ing to Nielsen SoundScan.

“As you can imagine, there were many ob-
stacles in the physical distribution of a record
with the title ‘V is for vagina,” ” says Red Ink

prises a rotating cast of “bubbling-under mu-
sicians who are hungry and kind of exist on
their own,” like multi-instrumentalist Danny
Lohner, singer Lisa Germano, Telefon Tel
Aviv's Joshua Eustin, Jonny Polonksy, Milla
Jovovich and Primus’ Tim Alexander.
Puscifer is decidedly more upbeat than
Keenan’s other bands and is often a
groovy, beat-heavy departure. And al-
though Keenan was heavily involved
in the production and marketing for
the project, his plans for the future of

\

d

the group are hazy.

“The most difficult thing for people
to get their heads around is that when
I putoutasonglike ‘Cuntry Boner’ or
do a video for ‘Queen B, that might
be it,” he says. “I might go on tour in
two years or maybe not at all. Maybe
this is it. Maybe I'm just gonna start
making hats.”

If the group does take the stage, ex-

TRECE ELEMENTS: LATIN
GRAMMY NODS DRIVE
CALLE 13’S RADIO PICKUP

Calle 13’s pro-immigrant anthem “Pa’l Norte” was
nominated for best urban song at this week’s Latin
Grammy Awards. But Sony BMG Urbano VP of
A&R and marketing Lorenzo Braun says the deci-
sion to make it a single came long before the nom-
ination, or its debut this week at No. 29 on Bill-
board’s Hot Latin Songs chart.

“It shows a different face of Calle 13, the more
serious and socially conscious side,” Braun says
of the song.

“Pa’l Norte” reached the Tropical and Latin
Rhythm Airplay charts, but experienced a 108%
audience gain last week with adds in Houston;
Miami; San Juan; Puerto Rico; Providence, R.l.;and
Charlotte, N.C.

Calle 13’s suggestive lyrics presented a chal-
lenge at radio at the beginning of its career, but
the group caught early buzz online and throughiits
inventive, funny videos. The video for “Pa’l Norte”
features producer Visitante (Eduardo Cabra) per-
forming among villagers and facing down a surly
white guy in a cowboy hat. It opens with a woman
jumping off a cliff to join her fellow migrants. %

“Obviously the fact that the "

marketing director Jaclyn Bertsch, whohelped  pect something akintoa“ ‘Mr. Show’-
get the album into stores. “Ithas beenagreat meets-Tom Waits sort of a cabaret,”
exercise learning the limitations of marketing ~ Keenan says. “Say we do San Francisco,
and salesof sucha title in today’s marketplace. ~ Chicago and Atlanta—one week in each
There were many mediaoutlets and majorre-  of those places—and filin each night
tailers who chose not to be involved, butasyou  using different musicians. Then we
cansee from [Keenan's| loyal fan base, wewere  could somehow tie it in with some kind
of digital site or pay-per-view—just
According to Keenan, the band itself com-  something unique.” soe

successful nonetheless.

OH, WHAT A NIGHT:
VIRGIN BAND GAINING
STEAM AT ADULT TOP 40

Moving 13-11 on the Hot Adult Top 40 Tracks chart
this week, the single “Pictures of You” from the Last
Goodnight’s Aug. 28 Virgin debut, “Poison Kiss,”
has picked up steam during the last 15 weeks due
to exposure from a number of angles.

The track was featuredin October as iTunes’ free
download of the week, and the band was MySpace’s
featured artist of the day Oct. 15. Additionally, the
group is the focus of a new campaign for Flip.com
and various online Conde Nast Web sites like Teen
Vogue and Lucky, complete with an interactive
widget for Facebook and MySpace users.

The six-piece has been tapped to open for Elliott
Yamin through Thanksgiving, and is also featured
inthe fall TV pro-
mos for ABC
drama “Brothers &
Sisters.”

With help from
those opportuni-
ties, plus plugging
“Pictures of You”
to adult and main-
stream top 40 stations, “Poison Kiss” has moved
19,000 copies thus far, according to Nielsen Sound-
Scan, with 38% of them coming from digital sales.

The band got started in Enfield, Conn., a New
England city that lent the band freedom to play
stages in New York and Boston. “Not only were we
one of the few bands in town that played original
music, but we could drive [to] either place to find
shows,” frontman Kurtis John says. “We’d save our
pennies from our dumb day jobs and hit the road.”

—Katie Hasty
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artist is nominated for four Latin | ey
Grammys and is confirmed to '

perform onthe awards showdid §
help alotto generate interest in |
the song and take it seriously,”

Braun says. But Calle 13’s videos
“are so groundbreaking and so
original that they do help a lot
to getradio.” —Ayala Ben-Yehuda

New Developments

’90s Hip-Hop Act Goes DIY
For First Album In 13 Years

Way back in 1992, hip-hop act Arrested Devel-
opment reached No. 7 on The Billboard 200
with its debut, “3 Years, 5 Months and 2 Days
in the Life Of.” The album has sold 2.7 mil-
lion copies in the United States, according to
Nielsen SoundScan, and earned the group a
best new artist Grainmy Award.

But after 1994 follow-up “Zingalamaduni”
shifted just 157,000 units, Arrested Develop-
ment virtually disappeared for more than
a decade.

Until April, that is, when the group digitally
released a new effort, “Since the Last Time.”
The album came out Oct. 30 on CD via front-
man Speech’s label, Vagabond.

Combined sales are fewer than 2,000 copies
(nearly all of them digital), according to Sound-
Scan, but manager Jay Wilson isn’t worried.

“This is really a slow-burn record,” he says.
“We're not on a major. We can’t take it to pop
radio, so we have to work through other chan-
nels to make sure people know i’s out there.”
Wilson is banking on hardcore fans who loved
the band back in the "90s to pick up copies and
spread the word to'their friends.

Promotion company the Musebox is creat-
ing an online viral campaign to capitalize on
Arrested Development’s “history of promot-
ing social responsibility,” according to Zaby

Currie, a project inanager at the company. “We
are also looking at creating lifestyle partner-
ships with ‘green’ companies and promoting
the record in community newsletters. We'd
love to get a parinership with someone like
Whole Foads or Aveda, or another company
that really speaks to the band’s values.”
Getting the word outabout its political and
social values was one of the main reasons Ar-
rested Development decided to regroup in the
first place, Speech explains. “We felt like we

wWWwWw.americanradiohistorv.com

left a void in hip-hop that no one had filled,”
he says. He admits the band is in a somewhat
unique position, coming back from such a
long hiatus.

“We're a legendary band, but there are a
lot of young people who have never really
heard us,” he says. “But our audience is huge;
we have supporters who are 18 and support-
ers who are 70. We’re hoping to reach out to
the thinking people and generate a swell of
excitement about our message.” oee

ARRESTED DEVELOPME
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A WEEKLY ROUNDUP-

OF NOTABLE CHART

ACHIEVEMENTS
-

FIVE FOR FIVEE

>>

EVEM DOZEN

>

‘BETTY’ BOOSTS

>>

CHART
BEAT

>>As th2 drummer for the
Band, Levon Helm has charted
on The Billboard 200 with 1¢
different titles. Under his oven
name, h s flrst album debuted
on the sarvey 30 years ago tais
week. The second, “Dirt
Farmer,” is a new entry this
week, asrlving right on time
three decades later.

>>Also on The Blilboard 20Q,
Elvis Presley has his third
debut o the calendar year, t1e
first tim2 the king has had a
trio of naw entrles since 200R.

>>Plus, Robert Goulet’s
death om Oct. 30 propels the
“Camelot” original Broadway
cast album from 1961 onto the
Top Cas: Albums chart for tha
flrst tima,

Read Fred Bronson
2very week at
alliboard.com/fred.
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Eagles Helped Shorten ‘Long Road’ToChange

Lengtime chart fans know thet when Bill-
beard -mplements a significant change
in chart policy—i<e the one thatallowed
the Eagles’ Wal-Mart ex -Jusie to appear
or: The Billbozrd 200—we 1sually do so
in a caefullv crckestrated oranner, so’s

EAGLES

nct to catch the music mnd astry by sur-
prise. And peoyle who truls study our
lists certairly realizec tt =t the 2003
launchof Bil board’s Comp-ehensive Al-
bums and Cenr prehensize M sic Videos
charts set the stege for  traasition that
o1e das wotlc se= progriet_ry albums
appear on The Bil boarc 200

Butwhy now, when as rez=ntly as last
ssue this column offer=d ro hint that
such a sold revision was in v.ew?

As d_fficult as i- migkt b= to imagine
nabusziness 1zt seems as small as the
music industry, reithe- BiLboard nor

Mielsen SoundScan had any clue unti
t1e day after the tracking week closed that
Wal-Mart would ever be willing to report
izs exclusive offerings.

Likemany label sales execs, we assumed
tae exclusion of its proprietary titles from
cur comprehensive charts simply signaled
a desire to keep that data tightly held, an
attitude held by other music merchants.
Turns out the giant retail chain—and the
artists who had done Wal-Mart exclu-
sives—were not as fond of the Compre-
hensive Albums chart as I was.

Oh, yeah. There was also the prospect
of wide consumer and business press
coverage of this publicly traded, multi-
million dollar retailer announcing that
its best-selling album outsold the No. 1
title on The Billboard 200 by better than
a 2-to-1 margin.

Never in Bil_board’s history had the
credibility of our charts faced such a
threat. It might have been that Garth
Brooks’ Wal-Mart boxed setoutsold Sys-
tem of a Down’s chart-topping “Hyp-
notize” during Thanksgiving week of
2205, but the prass paid much less atten-
tion to that possibility than it did to the
notion of the Eagles being excluded from
The Billboard 200.

Suddenly, a policy that made a lot of
sense in 1992—that an album must be

“generally available at reta 1” o qualify for
Billboard’s charts-—seen=d antiquated.
We were also in an awkvard corner.
Keep the Eagles’ hurabe-s «n the side-
line, and it would appear that Billboard
was not only ignoring tme week's best-
selling album but an obvious trend that
findsartists considering cptonsoutside
the traditional labe. model. Change it to
include the band’s “Long Foad out of
Eden” at the 11th hour, ard Britney
Spears fans would assum= w2 conspired
to add yet another ta'e >f ~oe to her
lengthy trail of unfortunate aeadlines.
Stuck in a no-win situaticn, the only
logical option was to malee t1e decision
based on journalistic ments If the writ-
ing was already on the wall hat propri-
etary titles would find their ay on The
Billboard 200 in the foreseezble future
then we had to make the mcve now for
the sake of a more accuraze chart.
We've read and heard pzss:onate com-
plaints from Spears fans ind members
of her camp that it wasn'tfai- to change
rules in the middle ¢f the game. I un-
derstand that compla:nt, bu~the simple
truth here is that we'r2 not tdking base-
ball or football or tenris sc that anal-
ogy only goes so far. Had we waited until
January to make the change, as one label
presidentopined we shoudd, thisissue’s

IVia I.I(et \Mat(:il A Weekly National Music Sales Report

Weekly Unit Sales

sw: N
This Veel 9,251,220 994,000
Last Week 8,345,330 962,000
Change 10.9% 3.3%
This Woek kaxst Year 10,675,200 650,000
Change -13.3% 52.9%

“Digital atbum sale: are zis> countec witkimalbum sales.

Weekly Album Sales (Milion Units)

Year-To-Date
DIGITAL
TRACKS 2006 [ (HANSE
15.069,000  OVERALL UNIT SALES
14,449,000 Nbums 444,237,000 380,120,000 -14.4%
4.3  Digital Tracks 468,690,000 686,310,000  46.4%
l = 3,
10130000  Stre Singles 3,209,000 1,892,000 41.0%
AEE% Totat 916,136,000 1,068,322,000 16.6%
S Abums wiTER 491106,C00 448751000  -86%

*Includes track equivaient album sales + "EA) with 10 track downloads equivalent

to one album sale.

Total Albums

@ UMG @ Sony BMG & WMG

chart would forever stand undera cload
with Spears’ “Blackout” owning No. 1
with a respectable 290,000 sold in a week
when everyoneknew the Eagles moved
711,000 copies.

I heard juicy speculation that Eagles
manager Irving Azoff or Wal-Mart ex-
erted enormous pressure on Billboard
to chart “Eden,” but in fact, the quest
for the album’s data was a charge we l=d
with Nielsen SoundScan. So far as we
could tell, the chain and the band
seemed content for a press release to
tout the album’s success.

Even if we held to the status quo and
parked Spears’ “Blackout” at No. 1, tae
consumer press would still find a way to
belittle her feat, noting this album start=d
atless than half of the first-week sales of
her last studio album in 2003.

Certainly, there is no shame in an
artist selling less now than in earlier
years. More than half of the 26 acts who
have bowed at No. 1 in 2007—15
scored smaller sales weeks than thzy
had in prior years.

Against that backgrcund, given Spears’
adverse publicity and limited availabil-
ity to promote the new album, [ am im-
pressed with her first-week number, but
I don’t expect the media at large to see it
that way. e

nielsen
SoundScan

Distributors’ Market Share:

10/01/07-11/04/07

& Indies EMI

8.5%

12.6%

35
- ALBUM SALES
a0
06 : 444.2 million |
58 e 5 _ n
94 = 380.1 million
20
5
%8 \ A SALES BY ALBUM FORMAT Current Albums
W g S P N () 416,549,000 338,314,000 -18.8%
5 Digital 25,937,000 40,704,000 56.9%
(assette 985,000 250,000 -74.6%
:) — =S W— S
J F M A M 1 A s N D J Other 766,00 852,000 1.2%
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_FEIST (CHERRYTREE POLYDOR INTERSCOPE _AKON (RIWHIET LT HONT SRC UNIVERSAL MOTOY N
3¢ HEY THERE DELILAH 62 19 A BAY BAY
PLAIN WHITE T'S (FEARLESS HOLLYWCOD! HURRICANE CHRIS (POLO GRO M A\ RF_AG
23 THE GREAT ESCAPE 63 56 LOVESTONED
BOYS LIKE GIRLS (COLUMBIA d JUSTIN TIMBERLAKE (JIVE/ ZOMBA)
M TAKE ME THERE
22 E::‘:?U‘I;ETEISEFIEN & 58 RASCAL FLATTS (LYRIC STREE
UMBRELLA a @ z TAKE YOU THERE
RIHANNA FEAT. JAY-2 (SRP/DEF JAM/ID. \46_ - §_EAN KINGSTON (BELUGA HEIGHTS/EPIC
WHO KNEW 66 48 ME LOVE
PINK (LAFACE/Z0MBA} SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
5 SOULJA GIRL &7 41 BLUE MAGIC
SOULJA BOY TELLEM FEAT. i-15 (COLLIPARK/INTERSCOPE) JAY-Z (RUC-A-FELLA DEF JAM IDJMG)
g BABY DON'T GO @ g9 3 PICTURES OF YOU
FABOLOUS FEAT. JERMAINE DUPRL (DESERT STORM; DEF JAN/DJIG) THE LAST GOOONIGHT (VIRGIN
BLEED IT OUT Ba 6 15 LETITGO )
LINKIN PARK (WARYER BRO: KEYSHIA COLE FEAT MISSY ELLIOTT & LIL KIM (IMALI/GEFF N
I'M SHIPPING UP TO BOSTON @ 72 g NEVER TOO LATE
DROPKICK MURPHYS (HELLCAT/EPITAPH) THREE DAYS GRACE leE 20MBA)
37 WHAT I'VE DONE 7 64 HOOD FIGGA
LINKIN PARK (IIACHINE SHOP WARNER BRO: GORILLA 20E |BLOCK BAD BOY/ATLANTIC
STAY @ LOVE SONG
SUGARLANO ' [MLRCURY (NASHVILLE)) SARA BAREILLES i
12 THE PRETENDER 73 65 DON’T STOP BELIEVIN’
FOO FIGHTERS (RGSWELL RCA RMG) o - JOURNEY (LEGACY SOLUMBIA -
MONSTER MASH m 2 READY, SET, DON'T GO
§lﬂv ‘BORIS” PICKETT (PARROT _R_Iﬂ_NE 5 BILLY RAY CYRUS WITH MILEY CYRUS (WALT DISNEY)
13 S.0.S. @ ) BREAK THE ICE
JONAS BROTHERS (HOLLYWOOD) BRITNEY SPEARS (JIVE/ZOMBA
f TR G NRERER (TR
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TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
BIG GIRLS DON'T CRY
FERGIE (WILL.| AW/A&M/INTERSCOPE)

HOME

DAUGHTRY (RCA R#G B

HEY THERE DELILAH

PLAIN WHITE 'S (FEARLESS HOLLY#00D)

BUBBLY
COLBIE CAILLAT (UNIVERSAL REPUBLIC)

WAIT FOR YOU
_ELLIOTT YAMIN HICRORY RFD)

THE SWEET ESCAPE

_GWEN STEFANI FEAT AKON | 1100 OP |
(YOU WANT TO) MAKE A MEMORY
BON JOVI (MERCURY 1SLAND IDJMG

BEFORE HE CHEATS g
GCARRIE UNDERWOOD (ARISTA ARISTA NASHVILLE/RMG)

:’ B E} ygrmcf

b2

EVERYTHING ﬁ
MICHAEL BUBLE (143/REPRISE) )
HOW LONG

EAGLES (ERC) o

MAKES ME WONDER
M(A&M ()[iOlE INTERSCO& 0
TAKING CHANCES

CELINE DION 1 UM

WHO KNEW

PINK h B

BAND OF GOLD
_KIMBEHLEV LOCKE RB E_Eif

FIRE AND RAIN

KENNY "BABYFACE EOMONDS (MERCURY/IDJM
LOST IN THIS MOMENT r
BiG:8 AUCH MMARMERSAROS INASIY L ERRARNER BROST.
LOST

FAITH HILL {(WARNER BROS, {|
SOMEBODY'S ME
__ENRIQUE IGLESIAS (INTERSCOPE)
NOTHIN’ BETTER TO DO

LEANN RIMES (CURE !ZEPF.:_SE_ o I
DREAMING WITH A BROKEN HEART
JOHN MAYER {ANARE COLUVIBIA)

DREAM ON

_KELLV SWEET (RAZOR & 11
INCONSOLABLE

&CKSTREET Bm JIVE ;-LMA.

FIRST TIME

LIFEHOUSE GEFFEN

OVER YOU

DAUGHTRY (RCA RIMG)

ALMOST LOVER

A FINE FRENZY (VIRGIN)

T
T
o

SHVILLE) W) NB 3R0

P REREBRB

B

TITLE
ARTIST (IMPRINT / PROMOTION LABEL}

THE PRETENDER

FOO FIGHTERS lﬂ‘o__SWELL.RCNRMG: —
FAKE IT
SEETHER (WIND-UP}
BIG CASINO
JIMMY EAT WORLD (TINY EVIL/INTERSCOPE
BLEED IT OUT
LINKIN PARK (WARNER BRO
NEVER TOO LATE
THREE DAYS GRACE (JIVEZOMBA)
EMPTY WALLS
SERJ TANKIAN (SER STRIKE/REPRISE)
MISERY BUSINESS 1tr
PARAMORE t‘UE_LED 8Y RAMEN/ATLANTIC/LAVA
PARALYZER r
FINGER ELEVEN {WIND-UP)

YOU DONT KNDW WHAT LOVE IS (400 JUST DG AS YOU'RE TOLD) &
THE WHITE STRIPES (THIRD MAN/WARNER BROS.)

BB B BB :gfmcr

I GET IT

CHEVELLE (£PI( o
ALL AROUND ME g
FLYLEAF [+ 41 INTERSCOPE

THRASH UNREAL

AGAINST ME! i

WELL THOUGHT OUT TWINKLES
SILVERSUN PICKUPS JANGERBIRD)
SHADOW OF THE DAY
LINKEIN PARK (WARNER BROS )
EVERYTHING'S MAGIC
ANGELS AND AIRWAVES (S RE]__PE C
ICKY THUMP

THE WHITE STRIPES | THIRD MAN/WARNER BROS
BECOMING THE BULL

ATREYU {HULLY\00D0)

HARD SUN

EDDIE VEODER *4IINKEY Wfﬁ' ?‘1 :' m

WHAT I'VE DONE

LINKIN PARK E‘ ;NEﬁ BRDS

ALMOST EASY

A7VE£GED SEVENFO_LD (H()?_E;ESS/V_-/AEER BROS. L
TIME IS RUNNING OUT
PAPA ROACH (EL TOMNAL GEFFEN
ISLAND (FLOAT AWAY)
_THE STARTING LINE /Ml\i
BELIEVE

THE BRAVERY (ISLAND/IDJMG)

THE RUNNING FREE
CDHEED AND CAMBRIA (COLUMBIA)
35&7S

QUEENS OF THE STONE AGE (REKCRD! K

pH g
v
g

EFFEN)

g

INTERSCOPE w
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TITLE

ARTIST {IMPRINT / PROMOTION LAGEL)
] DO T WELL
JERNIFER LOPEZ (EPIC)

TITLE
* ARTIST (IMPRINT  PROMOTION LABEL)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

'3 B APOLOGIZE
[ IRIRLY . P ——

OUR SONG
TAYLOR SWIFT (BIG MACHINE)
PICTURES OF YOU
- THE LAST GOODNIGHT (VIRGIN)
TEENAGERS
MY CHEMICAL ROMANCE (REPRISE)
1234
FEIST (CHERRYTREE/POLYDOR/INTERSCOPE)
NEVER TOO LATE
THREE DAYS GRACE (JIVE/ZOMBA)
SHUT UP AND DRIVE
RIHANNA (SRP/DEF JAM/IDJMG)
SOULJA GIRL
SOULJA BOY TELL'EM FEAT. -15 (COLLIPARK/INTERSCOPE)
WHINE UP
KAT DELUNA FEAT. ELEPHANT MAN (EPIC)
SORRY, BLAME IT ON ME
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
SHAWTY
PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC)
; BLEED IT OUT
"7 LINKIN PARK (WARNER BROS )
LOW
~_FLO RIOA FEAT. T-PAIN (POE BOY/ATLANTIC)
PARTY LIKE A ROCKSTAR
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC)
STAY
SUGARLANO (MERCURY (NASHVILLE))
THE PRETENDER
FOO FIGHTERS (ROSWELL/RCA/RMG)
LEAN LIKE A CHOLO
DOWN A.K.A. KILO (SILENT GIANT/MACHETE)
- RADAR

BRITNEY SPEARS (JIVE/ZOMBA)
MY DRINK N' MY 2 STEP
CASSIDY FEAT. SWI1ZZ BEATZ (FULL SURFACE/J/RMG)
A BAY BAY
HURRICANE CHRIS (POLO GROUNDS/J/RMG)
FAKE IT
SEETHER (WIND-LP)

" BUBBLY
COLBIE CAILLAT (UNIVERSAL REPUBLIC)
KISS KISS
CHRIS BROWN FEAT. T-PAIN (JIVE/ZOMBA)

CRANK THAT (SOULJA BOY)
SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE)

STRONGER
|_KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

THE WAY | ARE
TIMBALAND FEAT. KERI HILSON (MOSLEY/BLACKGROUNDANTERSCOPE)
CYCLONE
BABY BASH FEAT. T-PAIN (ARISTA/RMG)
HATE THAT | LOVE YOU
" RIHANNA FEAT. NE-YQ (SRP/OEF JAM/IDJMG)
NO ONE
ALICIA KEYS (MBK/J/RMG)
9 15‘. AYO TECHNOLOGY
- SOCENT FEAT JUSTIN TIMBERLAKE & TIMBALAND (SHADY/AFTERMATHANTERSCOPE)
PARALYZER
FINGER ELEVEN (WIND-UP)
WHO KNEW
. PINK (LAFACE. ZOMEAL
: ROCKSTAR
- NICKELBACK (ROADRUNNER/ATLANTIC/LAVA}
CLUMSY
FERGIE {WILL.I AM/A&M/INTERSCOPE)
- GIMME MORE
3 BRITNEY SPEARS (JIVE/ZOMBA)
OVER YOU
- DAUGHTRY (RCA/RMG)
- HOW FAR WE'VE COME
MATCHBOX TWENTY (_MELISMA/ATLANT!C}
. WAKE UP CALL
MAROON 5 (A&M/DCTONE/INTERSCOPE}
GOOD LIFE
KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/OEF JAM/IDJMG)
. BIG GIRLS DON'T CRY
" FERGIE (WILL I.AM/ARM/INTERSCOPE)

TATTOO
JORDIN SPARKS (JIVE/ZOMBA)

- BREAK THE ICE

- BRITNEY SPEARS (JIVE/ZOMBA)
DON'T BLINK

KENNY CHESNEY (BNA)

21,_: LOVESTONED
" _JUSTIN TIMBERLAKE (JIVE/ZOMBA)

m 1 DONT WANNA BE IN LOVE (DANCE FLOOR ANTHEM)
GOO0O CHARLOTTE (DAYLIGHT/EPIC)

GIRLFRIEND

BOW WOW & OMARION (.U G /COLUMBIA)
LIKE THIS

MIMS (CAPITOL)

- TAKE ME THERE

RASCAL FLATTS (LYRIC STREET)

SHADOW OF THE DAY
LINKIN PARK (WARNER BROS.)

_,'; THE GREAT ESCAPE
__BOYS LIKE GIRLS (COLUMBIA)

m LOVE LIKE THIS
_ NATASHA BEDINGFIELD FEAT. SEAN KINGSTON (PHONDGENIC/EPIC)
ﬁ 25 34 WAIT FOR YOU
i 1 ELLIOTT YAMIN (HICKORY/RED)
= BED
J. ROLIDAY (MUSIC LINE/CAPITOL)

HOOD FIGGA
_ GORILLA ZOE (BLOCK/BAD BOY SOUTH/ATLANTIC)

' BLUE MAGIC

JAY-Z (RDC-A-FELLA/DEF JAM/IDIMG)

LOVE SONG

SARA BAREILLES (EPIC)

SEXY LADY

YUNG BERG FEAT. JUNIOR (YUNG BOSS/EPIC)

g READY, SET DON'T GO

~ © BILLY RAY CYRUS WITH MILEY CYRUS (WALT DISNEY/LYRIC STREET)
THE WAY | AM

INGRID MICHAELSON (CABIN 24/0RIGINAL SIGNAL/RED)
FREAKY GURL

BUCC! MANE (Bili LAT/ASYLUM/ATLANTIC)
EVERYTHING

MICHAEL BUBLE (143/REPRISE)

) UMBRELLA
W .f“ RIHANNA FEAT. JAY-2 (SRP/DEF JAM/IDJMG)

" HEY THERE DELILAH
= __PLAIN WHITE T'S (FEARLESS/HOLLYWOOD)
37 BUY U A DRANK (SHAWTY SNAPPIN')
—_T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA,
MISERY BUSINESS
- PARAMORE (FUELED BY RAMEN, ATLANTIC/LAVA)
I
47 g BABY DONT GO
°" ~ FABOLOUS FEAT. JERMAINE DUPRI (OESERT STORM/DEF JAMIDJME)
I'M SO HOOD
= 0J KHALED (TERROR SQUAD/KOCH)
~ INTO THE NIGHT
_ SANTANA FEAT. CHAD KRDEGER (ARISTA/RMG)
FIRST TIME
LIFEHOUSE (GEFFEN)

THE HAND CLAP
HURRICANE CHRIS FEAT. BIG POPPA (POLO GROUNDS/J/RME)

- I'M LIKE A LAWYER...(ME & YOU)
~ _FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)

| GET MONEY
50 CENT (SHADY/AFTERMATH/INTERSCOPE)

JONAS BROTHERS (HOLLYWODD)

- MAKE ME BETTER

>, SWEETEST GIRL (DOLLAR BILL)
- FABOLOUS FEAT. NE-YO (DESERT STORM/DEF JAK/IDJMG)

WYCLEF JEAN FEAT. AKON, LIL WAYNE & NUA (COLUMBIA

POTENTIAL BREAKUP SONG
ALY & AJ (HOLLYWOOD)

BARTENDER
T-PAIN FEAT. AKDN (KONVICT/NAPPY BOY/JIVE/ZOMBA)

HERO/HEROINE
BOYS LIKE GIALS {COLUMEIA)

BEAUTIFUL GIRLS
| _SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

SEE YOU AGAIN
MILEY CYRUS (WALT DISNEY/HDLLYWOOD)

TAKE YOU THERE
SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

MUSIC IS MY HOT HOT SEX
CSS (SUB POP)

. WHEN YOU'RE GONE
- _AVRIL LAVIGNE (RCA/RIG)

WHEN I'M GONE
SIMPLE PLAN (ATLANTIC/LAVA)

PIECE OF ME
BRITNEY SPEARS (JIVE/ZOMBA)

HE SAID SHE SAID
ASHLEY TISDALE (WARNER BROS )

LET IT GO
KEYSHIA COLE FEAT. MISSY ELLIDTT & LIL KiM (IMANVGEFFEN)

AS F

HYPNOTIZED

PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIC) SARA EVANS (RCA NASHVILLE)

, SHAWTY IS A 10 REALIZE

- _THE-DREAM (DEF JAM/IDJMG) - COLBIE CAILLAT (UNIVERSAL REPUBLIC)
UNTIL THE END OF TIME BABY LOVE

JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZOMBA) NICOLE SCHERZINGER FEAT. WILL.LAM (INTERSCDPE)

- IF YOU'RE READING THIS
~ TIM MCGRAW (CURB)

| DUFFLE BAG BOY
.| _PLAYAZ CIRCLE FEAT. LIt WAYNE (DTP/DEF JAM/IDIMG)

TIME AFTER TIME
OUIETDRIVE (RED INK/EPIC)

SO SMALL
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE)

CALABRIA
ENUR FEAT. NATASHA (ULTRA)

ME LOVE
~ SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

POP Dw: The tor Pop singles & tracks, according to mainstream top 40 radio amdience /mpr=ssiors measured by Nielsen Broadcast Data Systems, and
sales -cmpiled by Nielsen SoundScan. See Chart Legend for rules and explanations. @ 2007, ielsen Business Media, Inc. and Nielsen SoundScan, Inc. All
rights reserved, PP 100 AIRPLAY: Legend located below chart. SINGLES SALES: This data & usec to compile both the Billboard Hot 100 and Pop 100
See Chart Legenc for rules and expianations. © 2007, Nielsen Business Media, Inc. All rights reserved HITPREDICTOR: See Chart Legend for rules and
explasa ions.<© 207, Promosquad and HitPredictor are trademarks of Think Fast LLC
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, 5 34 STRONGER
e 1 KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)
i THE WAY | ARE
TIMBALAND FEAT. KERU HILSON & D.O£. (MOSLEY/BLACKGROUNDANTERSCOPE)
BUBBLY
COLBIE CAILLAT (UNIVERSAL REPUBLIC)
HATE THAT | LOVE YOU
RIHANNA FEAT. NE-YO /SRP/DEF JAM/IDJMG)
5 AYO TECHNOLOGY
" 50 CENT (SHADY AFILRMATH/INTERSCDPE)
- WHO KNEW
PINK (_LAFACE ZDMEA_) &
.-8'-_ 4o CRANK THAT (SOULJA BOY) ﬁ-
~~ SOULJA BOY TELL'EM (COLLIPAHK/INTEHSCOPE)

4

OVER YOU

DAUGHTRY (RCA/RMG)
- ROCKSTAR *
~ HICKELBACK (ROADRUNNER/ATLANTIC/LAVA) |

WAKE UP CALL

-_MAROON § (A&M/OCTONE/INTERSCOPE)
g CYCLONE
-7 BABY BASH FEAT. T-PAIN (ARISTA/RMG)

LOVESTONED
= . JUSTIN TIMBERLAKE (JIVE/ZOMBA)
| s+ o PARALYZER
15»__4 1 9 ~ FINGER ELEVEN (WINO-UP)

KISS KISS

CHRIS BROWN FEAT. T-PAIN (JIVE/ZOMBA)
~ BIG GIRLS DON'T CRY

FERGIE (WILL.1.AM/A&M/INTERSCOPE)

NO ONE !
ALICIA KEYS (MBK/J/RMG)

- CLUMSY
. FERGIE (WILL.LAM/ASM/INTERSCOPE)

. GOOD LIFE
KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/IDJMG)

- TATTOO *
~_JORDIN SPARKS (JIVE/ZOMBA) I
WAIT FOR YOU
ELLIOTT YAMIN (HICKORY/RED)
. THE GREAT ESCAPE i
" BOYS LIKE GIRLS (COLUMBIA) -

1 DONT WANNA BE IN LOVE (DANCE FLOOR ANTHEM)

y GOOD CHARLOTYE (11 AYLIGHT EPIC)
30 BUY U ADRANK (SHAWTY SNAPPIN)

- T-PAIN FEAT. YUNG JOC (KONVIL | NAPPY BOY/UVE/ZOMBA,
HOW FAR WE'VE COME
IMATCHBOX TWENTY (MELISMA/ATLANTIC)

ored 24 hours a

8

E
i (IMPRINT / PROMOTION LABEL)

WHAT TIME IS 1T
HIGH SCHOOL MUSICAL 2 CAST (WALT DISNEY,

- SWERVING

|_TMI BOYZ (TMI.FACE2FACE)

FOUNDATIONS

~_KATE NASH (FICTION GEFFEN)

~ REDNECK 12 DAYS OF CHRISTMASHERES YOUR SIGN CHRISTMAS
_JEFF FOXWORTHY,BILL ENGVALL (WARNER BROS. (NASHVILLEYWRN)
INSIDE OUT

TEMAR UNDERWOOD (KINGS MOUNTAIN)

- MET A MAN ON TOP OF THE HILL
THE MIDWAY STATE (REMEOY/INTERSCOPE)

LET ME SEE SOMETHING
4.6 & WRECKLESS E.N.T. (WRECKLESS ENTERTAINMENT)
- ,, ONLY THE WORLD
MANDISA (5FARROW)
OOH WEE
AYANNA (ELESE)
SHE'S HOT
ROGUE SOULJANZ (STICO & DA BANDIT) (IMAGINATION)
SHAWTY IS A 10
THE-DREAM |DEF JAM/IDJMG)
BEAUTIFUL LIAR
| BEYDNCE & SHAKIRA (MUSIC WORLD/COLUMBIA)

8ED

1. HOLIDAY (MUSIC LINE/CAPITOL)
ROCKY TOP

THE OSBORNE BROTHERS (DECCA/MCA NASHVILLE)
LISTEN

| TRIN-I-TEE 5:7 (SPIRIT RISING/MUSIC WORLD)
SHAWTY

PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC)
AYO TECHNOLOGY

50 CENT (SHADY/AFTERMATH/INTERSCDPE)
KOOL AID

LIL’ BASS FEAT. JT MONEY (PIPELINE)
BOUNCE IT, SHAKE IT

MEEKC (FENIX RPM)

BLUE MAGIC

| JAY-Z (KUC-A-FELLA/DEF JAM/IDJMG)
STAND BACK

STEVIE NICKS (REPRISE)

- WE WILL BECOME SILHOUETTES BE STILL MY HEART
" THE POSTAL SERVICE (SUB POP)

GET ME BODIED

BEYONCE (MUSIC WORLO/COLUMBIA)

, THERE IS NO CITY AS PRETTY AS SAVANNAH
TIFEANY MILABRD (TYBEE TI)

EVERY DAY IS EXACTLY THE SAME
NINE INCH NAILS (NOTHING/INTERSCOPE)

Data for week of NOVEMBER 17, 2007 |
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AIRPLAY
MONITORED BY

SALES DACA
COMPILEL BY

SoundSean

"TITLE

" ARTIST {IMPRINT / PROMOTION LABEL)
LOVE LIKE THIS
NATASHA BEDINGFIELD FEAT. SEAN KINGSTON (PHONOGENIC/EPIC)

GIMME MORE
BRITNEY SPEARS (JIVE/ZOMBA)

BED ]
J. HOLIDAY (MUSIC LINE/CAPITOL) .
UMBRELLA *
RIHANNA FEAT. JAY-Z (SRP,DEF JAM/IDJMG)

HEY THERE DELILAH

PLAIN WHITE T'S (FEARLESS/HOLLYWOOD)

- BABY DON'T GO

~ FABOLOUS FEAT. JERMAINE DUPR) (DESERT STORM/DER JAMDING)

I'M LIKE A LAWYER...(ME & YOU)
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG}
UNTIL THE END OF TIME -
~ JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZOMBA)
MISERY BUSINESS

PARAMORE (FUELED BY RAMEN/ATLANTIC/LAVA)

WHEN YOU'RE GONE '
~ AVRIL LAVIBNE (RCA/RMG) -

JO‘NAS‘ BI;OTHERS (HOLLYWOQOD) E
FIRST TIME

- LIFEHOUSE (GEFFEN)
BARTENDER
T-PAIN FEAT. AKON (KONVICT/NAPPY BOY/JIVE/ZOMBA)
BEAUTIFUL GIRLS ;
~ SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

TAKE YOU THERE ﬁ
o

SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

- LETIT GO

KEYSHIA COLE (IMANV/GEFFEN)

WHINE UP

KAT DELUNA FEAT. ELEPHANT MAN (EPIC)

LOW

FLO RIDA FEAT, T-PAIN (POE BOY/ATLANTIC)

ME LOVE

SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

SHAWTY

| PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC)
LIKE THIS

MIMS (CAPITOL)

SWEETEST GIRL (DOLLAR BILL)

WYCLEF JEAN FEAT. AKON, LIL WAYNE & NIIA (COLUMBIA)

SEXY LADY

YUNG BERG FEAT. JUNIOR (YUNG BOSS/EPIC)

PICTURES OF YOU

THE LAST T (VIRGIN)

- INTO THE NIGHT

| SANTANA FEAT. CHAD KROEGER (ARISTA/RMG)

s

& 25 ] b

m

% HITPREDICT(

promosquad

NETRGE-A BOUTH

EAT SEAN KINGSTON
FAL_ WLJT BOW
?r (USTIN TIMBERLAKE DUET WITH BEYONCE

Pag
| SEAN KINGSTON

THE LAST GOODNIGHT

SEFTARA FEAT CHAD RROEGER

THEE
L =

¥r UNPIN PARK

LINK N PARK

I MUE

FER2T

CRNAHAM COLTON

“BE FAPNZY
€r “IMBALAND FEAT. ONEREPUBLIC

GW=M STE®:

IFE KILLERS
SFOON

Lr FOC FIGHTERS
¥r FINGER ELEVEN
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SABES DA

CORPILEC 8Y

SoundSecan

TOP

PER WiLL DOWNING
NK PM 30221/CONCIORD (18.98)

WOT SmoT
T

200% N

L WAYNE
CASH MONEY UNIVERSAL MOTOWN 00512=*/UFRG (13.98)

After Tonight

en Bu

Just Like You ‘ THE PACK

| UP ALL NITE/JIVE 88727/20MBA (13 98)

PLAYAZ CIRCLE
DTP/DEF JAM 010083/IDJMG (13.98)

FOXX

Supply & Demand TRILL 280476/ASYLUM (13.98)

~ JILL SCOTT
HIDDEN BEACH 00050 (18.98) @

BEYONCE
COLUMBIA 90920*/SONY MUSIC (18 98)

The Real Thing: Words And Sounds Vol. 3 E.

KANYE WEST
ROC-A-FELLA/DEF JAM 00554 1/IDJMG (13,98)

MUSIQ SOULCHILD
ATLANTIC 105404°/AG (18.98)

Graduationl.

Luvanmusiq I.

PROJECT PAT
HYPNOTIZE MINDS 5023/KCCH (17:98)

RICK ROSS
SUAVE HOUSE 1l 70020 (17.98)

Walkin’ Bank Roll ﬁE\.

Rise To Power !-

J. HOLIDAY
MUSIC LINE 11805*/CAPITOL (12.98)

1 LLOYD
THE INC./UNIVERSAL MOTOWN 008554/UMRG (013.98)

3ack Of My Lac‘.

Street Love .I

SOULJA BOY TELL'EM
COLLIPARK/INTERSCOPE 089962*/1GA (13.98)

' LUTHER VANDROSS
8 LV/LEGACY/J/EPIC 118£6/SONY BMG (539 .)

souljaboytellem.com w

Love, Luther

ANGIE STONE
STAX 30146/CONCORD (18 98)

KENNY “BABYFACE" EDMCNLS
MERCURY 009495/10JMmG {13.98)

The Art Of Love & War

Playlist ..

TREY SONGZ
SONG BOOK/ATLANTIC 135740/AG (18.98)

BIRDMAN & LIL WAYNE
CASH MONEYUNIVERSAL MOTOWN 10756. */UJRG (13.98)

o | 8

BABY BASH
ARISTA 05784/RMG (17 984

HOWARD HEWETT
THE GROOVE 001/THE MACHINE PRODUCT INS (15.98)

Cyclone .l

Like Father, Like Son i.

1 Only... ..

60 CENT
SHADY/AFTERMATH/INTERSCOPE 008931*/IGA (13.98)

TAMIA
PLUS 1 3784/IMAGE (15.98)

Curtis g!

Between Friends !.

PLIES
BIG GATES/SLIP-N-SLIDE/ATLANTIC 185340/AG (18.98)

The Real Testament ..

The Best Of Donell Jones

HURRICANE CHRIS
POLO GROUNDS/J 18697/RMG (15.98)

CORINNE BAILEY RAE
CAPITOL 66361 (12.98

Py "% DONELL JONES
LAFACE 15490/Z0MBA (17.98)
51/50 Ratchet m. E

Corinne Bailey Rae l

CHRISETTE MICHELE
DEF JAM 008774/IDJMG (10.98)

JOSS STONE
VIRGIN 76268* (18.98) @

lAm.

Introducing Joss Stone .

COMMON
G.0.0.D /GEFFEN 009382*AGA (13.98)

CHRIS BROWN
JIVE 82876/Z0MBA (18 98) @

Finding Forever i.
¥

Chris Brown !.

TIMBALAND
MOSLEY/BLACKGROUND/INTERSCOPE 008594*/1GA (13.58)

KY-MANI MARLEY
GHETTO YOUTHS/VOX/REALITY 4065 1/AADN 13 38)

Timbaland Presents Shock Value

e N

JAGGED EDGE
50 S0 DEF/ISLAND URBAN 009493/IDJMG (13.98)

VARIOUS ARTISTS
MADACY SPECIAL PROJUCTS 52255/MADACY 13.98)

Baby Makin' Project

Forever Soul R&B al

CHAKA KHAN
BURGUNDY 09022/SONY BWIG (17.98)

JAY-Z
ROC-A-FELLA/DEF JAM 010229/IDJMG (33-98)

Funk This ..

American Gangster ..

SOUNDTRACK
ATLANTIC 307772/AG (18.98)

PRINCE
NPG/COLUMBIA 12970,SONY MUSIC (18.93)

Tyler Perry's Why Did | Get Married?

RIHANNA

SRP/DEF JAM 008968*/IDMG (13.98)
JUSTIN TIMBERLAKE
JIVE 88062*/Z0MBA (18.93)

Gocd Girl Gone Bad n

FutureSex/LoveSounds -

QUEEN LATIFAH
FLAVOR UNIT/VERVE 00923/VG (13.98)

Trav'lin’ Light

G-MAAB/RAP-A-LOT 4 LIFE 307388/ASYLUM (17.98)

GORILLA ZOE 2
BLOCK/BAD BOY SOUTH/BAD BOY 293180/AG (18 98) Welcome To The Zoo B
DJ KHALED

TERROR SQUAD 4229/KDCH (17.98) We The Best-
TRAE i

Life Goes On ;IJ.

JOE BONAMASSA

GRAND HUSTLE/ATLANTIC 202172*/AG (18.98)

J & R ADVENTURES 60283

Planet Earth '.

Sloe Gin

Tl Vs T.I.P.“

NE-YO
DEF JAM 008697*/IDJMG 13.98)

LEGACY/EPIC 8151 1/SONY MUSIC

= STEVIE RAY VAUGHAN AND DDU3LE TROUBLE

The Real Deal: Greatest Hits Vol. 1

Because Of You

BETTYE LAVETTE

LITTLE BROTHER
ABB 81095 (15.98)

ANTI- 86873*/EPITAPH

The Scene Of The Crime

Getback ..

OMAR KENT DYKES & JIMMIE VAUGHAN

UGK
UGK/JIVE 02633/Z0MBA (18.98) ®

RUF 1122

On The Jimmy Reed Highway

Underground Kingz E!

SOUNDTRACK

JENNIFER LOPEZ
EPIC 97754/SONY MUSIC »18.98) ®

NEW WEST 6105

Black Snake Moan

Brave I

FLOYD TAYLOR

AMY WINEHOUSE
UNIVERSAL REPUBLIC 00£428*/UMRG {10.98)

F4ALACO 7531

You Still Got It

Back To Black .

TOMMY CASTRO

THE TEMPTATIONS
NEW DOOR 009451/UME (13.98)

BLIND PIG 5111

Painkiller

BackhTokiopt KENNY WAYNE SHEPHERD

| REPRISE 49294*/WARNER ER0S. @

10 Days Out: Blues From The Backroads

ROBBEN FORD

CHAMILLIONAIRE . X |
CHAMILLITARY/UNIVERSAL MOTOWN 008812/UMRG (13.98) Ultimate Victory E
GUCCI MANE

BIG CAT 4000/TOMMY BOY (13.98 CO/OVD) @ Trap-A-Thor

CONCORD 230234

Truth

KEB' MO’

T-PAIN
KONVICT/NAPPY BOY/JIVE 08719/Z0MBA (18.98)

ONE HAVEN/EPIC 77621/RED INK

Suitcase

Epiphany g

TINSLEY ELL!S

FABOLOUS
DESERT STORM/DEF JAM 108162°/IDJMG (13.98)

ALLIGATOR 4916

Moment Of Truth

- SHANNON CURFMAN

From Nothin' To Somethin ..

AMANDA PEREZ
UPSTAIRS 1036 (13.98)

. _PURDY 9179/CC ENTERTAINVENT

Fast Lane Addiction

The Hand Of Fate :i.

SIR CHARLES JONES

ROBIN THICKE
STAR TRAK/NTERSCOPE 006146*/16A (13 98)

MARDI GRAS 1111

For Your Love: The Best Of Sir Charles Jones

The Evolution Of Robin Thicke !.

TAB BENOIT WITH LOUISIANAS LEROUX

| YUNG JOC
BLOCK/BAD BOY SOUTH 157180*/AG (18.98)

TELARC BLUES B3654/TELARC

Power Of The Pontchartrain

Hustlenomic$ g.

THE DEREK TRUCKS BAND

TALIB KWELI

BLACKSMITH 277244*/WARNER BRDS (13.98)
PEABO BRYSON

PEAK 30233/CONCORD (18.98)

ZOLUMBIA 92844/SONY MUSIC

Eardrum '.

4

Missing You

TWISTA
ATLANTIC 274044/AG (18 98)

Adrenaline Rush 2007

AKON

KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 007968*/ JMRG (13.98) @&

Konvicted !.

BOYZ N DA HOCD
BLOCK/BAD BOY SOUTH 135996/AG (18 98)

Back Up N Da Chevy l

BEBE WINANS
KOCH 5035 (18.98) ®

With a cz-eer spanning almost 20 years and

Cherch E

LEDISI
VERVE 008909/VG (10.98

three No 1s on Top Contemporary Jazz, vet-
e-an Wil Downing claims his first No. _ on

Lost & Found

SEAN KINGSTON
BELUGA HEIGHTS/KOCH/EPIC 12999/SONY MUSIC (18.98)

Sean Kingston El

Top R&E‘Hip-Hop Albums

R. KELLY
JIVE 08537/70MBA (18.98)

Double Up a1d his b=st Nielsen Sound-

Scan week, with 21,000 sold.

vow 22 W8

VARIOUS ARTISTS

i UNIVERSAL/EMI/SONY BMG/ZOMBA 009055/UMRG'(18.98)
TANK
BLACKGROUND/UNIVERSAL MOTOWN 008982/UMRG (15.98)

Prodmxed in part after a
debilitating muscle disorder

Sex Love & Pain '.

TRIN-I-TEE 5:7
SPIRIT RISING 0402/MUSC WORLD (15 98)

~ s

forced the crooner into a

CUPID
ASYLUM/ATLANTIC 2423€4/AG (18.98)

Time For A Change .I wheelchair, “After Tonight”

DIPLOMATS PRESENTS: HELL RELL
DIPLOMATIC MAN 5952/KJCH (17.98)

For The Hell Of ft ﬁ. marks his best Billboard 200

- FANTASIA
! J 78962/RMG (18.98)

Data for week of NOVEMBER 17, 2007 | For chart reprints call 646.654.4633

- . rank, at Ro. 37.

Fantasia 8

www americanradiohistorv com

BETWEEN THE BULLETS rgeorge@bilboard.com

DOWNING LANDS FIRST R&B NO. 1

It’s his second top 10 on the R&B albums
chart, where sales at core urban retailers give
Downing the edge over Keysaia Cole’s Grea=-

VE\I| l doy({mnu‘

Songlines

Aot B R L S

est Gainer (up 12%, No. z)
and Playaz Circle (No. 34,
who each sold morz units at
the entire SoundScan pan-
el. The latter’s “Supply &
Demand” loosens Kanye
West’s grip at No. 1 on Top
Rap Albums.

—Raphael George

Go tec www.billboard.biz for complete chart data | 77
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i HOT R&B/HIP-HOP A‘IRPLAV: 5.
a 2 Int and N Soun

HOT

r
A R&B/HIP-HOP AIRPI.AY.

KISS KISS
CHRIS BROWN FEAT, T-PAIN (JIVE/ZDMBA)

GOOD LIFE

KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/IDIMG)

M . s DUFFLE BAG BOY
H PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP/DEF JAM/IDJMG)

BED
J. HOLIDAY (MUSIC LINE/CAPITOL)

SHAWTY IS A 10

THE-DREAM (DEF JAM/IDJMG)

UNTIL THE END OF TIME

JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZDMBA)
CAN'T HELP BUT WAIT

TREY SONGZ (SONG BOOK/ATLANTIC)

I'M SO HOOD

DJ KHALED (TERROR SQUAD/KOCH)

SHOULDA LET YOU GO

KEYSHIA COLE IN AMINA {IMANI/GEFFEN)

MY DRINK N' MY 2 STEP

CASSIDY FEAT. SWIZZ BEATZ (FULL SURFACE/J/RMG)
LET IT GO

KEYSHIA COLE (IMANI/GEFFEM

TEACHME

MUSIQ SOULCHILD (ATLANTIC)

JUST FINE

MARY J. BLIGE (MATRIARCH/GEFFEN)

WHEN | SEE U

FANTASIA {J/ARMG)

SHAWTY

PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC)
SOULJA GIRL

SOULJA BOY TELLEM {COLLIPARK/INTERSCOPE)
CRANK THAT (SOULJA BOY)

SOULJA BOY TELLEM (COLLIPARK/INTERSCOPE)
HOOD FIGGA

GORILLA 20E (BLOCK/BAD BOY SOUTH/ATLANTIC)
ROC BOYS (AND THE WINNER IS)...
JAY-Z (RDC-A-FELLA/DEF JAM/IDJMG)

FREAKY GURL

GUCCI MANE (BIG CAT/ASYLUM/ATLANTIC)

LIKE YOU'LL NEVER SEE ME AGAIN
ALICIA KEYS (MBK/J/RMG)

DQ YOU

NE-YO {DEF JAM/IDJMG)

BABY DON'T GO

FABOLOUS FEAT. DUPRI (QESERT STORM/OEF JAM/I0JMG)
INT'L PLAYERS ANTHEM (I CHOOSE YOU)
UGK FEAT. THREE 6 MAFIA (UGK/JIVE/ZOMBA)

or R&B/HIP-HOP
INGLES SALES.

M SWERVING
Gl TMI BOYZ (TMI/FACE2FACE)
INSIDE OUT
TEMAR 0D (KINGS MOUNTAIN)
OOH WEE
AYANNA (ELESE)
SHE'S HOT
ROGUE SOULJAHZ (STICO & DA BANOIT) (IMAGINATION)
BOUNCE IT, SHAKE IT
MEEKD (FENIX/RPM)
SHAKE THAT BODY
P FEAT. ELEPHANT MAN (TRACK PUSHA)
BIG GIRL (NOW)
SII.VA JAGUAR (RPM)

DON'T | LOOK GOOD

LIL' RU (HEADHUNTER/CAPITOL)

BED
J. HOLIDAY (MUSIC LINE/CAPITOL)

BLUE MAGIC
| JAY-Z (ROC-A-FELLA/DEF JAM/IDIMG)
BOSS STATUS
KUZ (AVENUE ENTERTAINMENT)
UNTIL YOU COME BACK TO ME
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN)
80OO0M Di BOOM DI
SKULL (YG)
LISTEN
TRIN-I-TEE 5:7 (SPIRIT RISING/MUSIC WORLD)
GET UP ONIT
EL GRECO FEAT. TERRAH (LEVEL 3)
PM WIT T
FASHO' (JMG)
KOOL AID
LIL BASS FEAT. JT MONEY (PIPELINE)
GET ME BODIED
BEYONCE (MUSIC WORLD/COLUMBIA)
ROCK YO HIPS
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME/REPRISE/WARNER BROS.)
BEAUTIFUL LIAR
BEYONCE & SHAKIRA (MUSIC WDRLD/COLUMBIA)
I'M GETTIN MONEY
$S0SA FEAT. JIM JONES (JUNGLE)
COME OVER
CHERYL PEPSII RILEY (CPR)
LIKE THIS
KELLY ROWLAND FEAT. EVE (MUSIC WORLD/COLUMBIA}
CASH DROP
CHAIN GANG PAROLEES FEAT. DEM FRANCHISE BOYZ & BOSS HOSS (SODA FREE/STREET PRIDE)
STRONG ARM
J-MIZZ (T2/STREET PRIOE)

78 |
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BABY
ANGIE STONE FEAT. BETTY WRIGHT (STAX/CONCORD)

- HATE ON ME

JLL SCOTT (HIDDEN BEACH)

ANGEL
CHAKA KHAN (BURGUNDY/COLUMBIA)

SUFFOCATE
J. HDLIDAY (MUSIC LINE/CAPITOL)

AN U BELIEVE
nosm THICKE (STAR TRAK/INTERSCOPE)

IF | HAVE MY WAY
CHRISEYTE MICHELE (DEF JAM/IDJMG)
I WANT YOU

COMMON (5.0.0.D./GEFFEN)

CRYING OUT FOR ME
MARIO (3RD STREET/J/RME)

CAN'T TELL ME NOTHING
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

HATE THAT | LOVE YOU
RIKANNA FEAT. NE-YO (SRP/DEF JAM/IDIME)

PLEASE DON'T GO
TANK (600D GAME/BLACKGROUND/UNIVERSAL MOTDWN)

GET ME BODIED
BEYONCE (MUSIC WORLD/COLUMBIA)

MAKE ME BETTER
FABOLOUS FEAT. NE-YO (DESERT STORM/DEF JAM/IDJMG)

CAN’T LEAVE 'EM ALONE
CIARA FEAT. 50 CENT (LAFACE/ZOMBA)

POP BOTTLES
BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

WOMAN
RAHEEM DEVAUGHN (JIVE/ZOMBA)

HYPNOTIZED
PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

MY LOVE
JOE (JIVE/ZOMBA)

B

TAMIA (PLUS 1/IMAGE)

HEARTBREAKER
TANK (600D GAME/BLACKGROUND/UNIVERSAL MOTOWN)

THE HAND CLAP
HURRICANE CHRIS (POLO GROUNDS/J/RMG)

I GET MONEY
50 CENT (SHADY/AFTERMATH/INTERSCOPE)

NEVER
JAHEIM (DIVINE MILL/ATLANTIC)

LOST WITHOUT U

~ROBIN THICKE (STAR TRAK/INTERSCOPE)

YOU KNOW WHAT IT IS
T.. FEAT. WYCLEF JEAN (GRANO HUSTLE/ATLANTIC)

NO ONE
ALICIA KEYS (MBK/J/RMG)

GOOD LIFE
KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/IDIMG)

CRANK THAT (SOULJA BOY)
SOULJA BOY TELUEM {COLLIPARK/INTERSCOPE)

BED
J. HOLIDAY (MUSIC LINE/CAPITOL)

BABY DON'T GO
FABOLOUS FEAT. JERMAINE OUPRI (DESERT STORM/DEF JAW/IDJMG)

CYCLONE
BABY BASH FEAT. T-PAIN (ARISTA/ANG)

SHAWTY IS A 10
THE-DREAM (DEF JAM/IDJMG)

STRONGER
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

HATE THAT | LOVE YOU

- RIHANNA FEAT. NE-YO (SRP/DEF JAM/IDJMG)

- SHAWTY
£ PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC)

UNTIL THE END OF TIME
JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZOMBA)

Low
FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC)

HYPNOTIZED
PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

APOLOGIZE
TIMBALAND FEAT. ONEREPUBLIC (MOSLEY/BLACKGROUND/INTERSCOPE)

THE WAY | ARE
TIMBALAND FEAT. KERI HILSON (MOSLEY/BLACKGROUND/INTERSCOPE)

LET IT GO
KEYSHLA COLE (IMANKGEFFEN/INTERSCOPE)

SOULJA GIRL

~ SOULJA BOY TELLEM FEAT. I-15 (COLLIPARK/INTERSCOPE)

SWEETEST GIRL (DOLLAR BILL)
WYCLEF JEAN FEAT. AKON, LIL WAYNE & NIIA (COLUMBIA)

HOOD FIGGA
GORILLA 20E (BLOCK/BAD BOY SDUTH/ATLANTIC)

GET BUCK IN HERE
DJ FELLI FEL FEAT. DIDDY, AKON, LUDACRIS & LIL JON (ISLAND URBAN/IDJMG)

AYO TECHNOLOGY
50 CENT FEAT. JUSTIN TIMBERLAKE & TIMBALANO (SHADY/AFTERMATH/INTERSCOPE)

DUFFLE BAG BOY
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP/DEF JAM/IDJMG)

GIRLFRIEND
BOW WOW & OMARION (T.U G /COLUMBIA}

THE HAND CLAP
HURRICANE CHRIS FEAT. 81G POPPA (POLO GROUNDS/J/RMG)

Data for week of NOVEMBER 17, 2007 |

www.americanradiohistorv.com

AIRPLAY SALES DATA
MONITORED BY COMPILED 8Y

niclsen

niclsen
8DS SoundScan

ADU LT R&B .

MUSIQ SOULCHILD (ATLANTIC)
BABY
ANGIE STONE FEAT. BETTY WRIGHT (STAX/CONCORD)
ANGEL
CHAKA KHAN (BURGUNDY/COLUMBIA)
MY LOVE
JOE (JIVE/ZOMBA)
IF 1| HAVE MY WAY
CHRISETTE MICHELE (DEF JAM/IDJME)
CAN U BELIEVE
ROBIN THICKE (STAR TRAK/INTERSCDPE)
WHEN | SEE U
FANTASIA (J/AMG)
PLEASE DON'T GO
TANK {GDDD GAME/BLACKGROUND/UNIVERSAL MOTDWN)
HATE ON ME
JILL SCOTT (HIDDEN BEACH)
UNTIL THE END OF TIME
JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZOMBA)
HEARTBREAKER
TANK (G000 GAME/BLACKGROUND/UNIVERSAL MOTOWN)
PUT YOU UP ON GAME
ARETHA FRANKLIN WITH FANTASIA {J/RIMG)
DO YOU
NE-YO (DEF JAM/IDIMG)
BRUISED BUT NOT BROKEN
JOSS STONE (VIRGIN/CAPITOL)
. ALRIGHT
LEDISI (VERVE FORECAST/VERVE)
BED
J. HOLIDAY (MUSIC LINE/CAPITOL)
FUTURE BABY MAMA
PRINCE (NPG, COLUMBIA)
STOP BREAKING MY HEART
RAHSAAN PATTERSDN (ARTISTRY)
AFTER TONIGHT
| WILL BOWNING (PEAK/CONCORD)
DO YOU FEEL ME
ANTHONY HAMILTON (DEF JAM/I0JME)
I APOLOGIZE
ANN NESBY (IT'S TIME CHILD/SHANACHIE)

JUST FINE
MARY ). BLIGE (MATRIARCH/GEFFEN)

NEVER
LB JAHEIM (OIVINE MILL/ATLANTIC)

1r HITPREDICTOR

promosquad

HRIS Wi FEA
FANYE W# EAT. T
THE-DREAM
IREY SO
rEYSHI C TR
CASSIDZ FEAT SWi
MARY J. BUGE
1 J. HCLIDAY
MARIO
FIHANKNY
E{RDMA*

TANK

'RA B

T SEAPr KINGSTON

MICIA »
ANYE %
sE. @Rl
THANNA FEAT
JSTIN TTMBERLAKE
T'MBALAND FEAT. ONEREPUBLIC

CJ Ef FEL FEAT. DIDDY, AKON

NEYO

LUDAC

CASSID
SEAN Ki
TREY STN
ATBULL
EYSHIA L
MARY 4. B
FERGIE

ADULT R&B AND RHYTHMIC AIRPLAY: 70 adult R&B statlons and 75 rhythmlc stations are

electonically ronitored by Nieisen Broadcast Data Systems, 24 hours a day, 7 days a week. © 2007

Neelsen Business Media, Inc. and Nielsen SoundScan, inc, HOT R&B/HIP-HOP SINGLES SALES: this

data js used tc-compile Hot R&B/Hip-Hop Songs. © 2007 Nielsen Business Media, Inc. and Nieisen
glundScan, Inz. HITPREDICTOR: © 2007, Promosauad and HitPredictor are trademarks of

Think Fast LLC
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ARPLAY
MONITORED BY

riz sen
BS

HOT

?

T

SALE
COMPILED BY

PRODUCER (SONGWRITER)

S DATH

nielsen
SoundScap

COUNTRY.SONGS

ITLE Artist

IMPRINT & NUMBER / PROMOTION LABEL

Kenny Chesney
© BNA

DON’'T BLINK
B.CANRON,K CHESNEY (C.BEATHARD,C. WALLIN)

e 2 2 FREE AND EASY (DOWN THE ROAD | GO) Dierks Bentley y
y = B BEAVERS (R.HARRINGTIN,R.JANZEN,B BEAVERS,D BENT_EY) © CAPITOL NASHVILLE £
SO SMALL Carrie Underwood =
a, 34 L0 U BRIGHT (C.UNDERWOOI.LLAIRD.H.LINDSEY) © ARISTA/ARISTA NASHVILLE 1 Singers 16th _mP
£ all MORE THAN A MEMORY Garth Brooks PR 10 becames his
A.REYNDLDS (L BRICE.K.JACOBS.B.MONTANA} PEARL/BIG MACHINE f"s' t“rwe lﬂ
~ FALL Clay Walker
a' 70 :_K STEGALL (C.MILLS,S.LEMAIRE,S.MINOR) ® ASYLUM-CURB § seven ‘a“:: “e
e 2 M HOW 'BOUT THEM COWGIRLS George Strait 5 [Kekauhiies
3 T.BROWN,G.STRAIT (C BEATHARD.E M HILL) @ MCA NASHVILLE | pant ofthe chart
° 3 g  LIVIN OUR LOVE SONG Jason Michael Carroll CU when “The
s \ " D.GEHMAN (J.M.CARRDLL.G.MITCHELL.T.GALLOWAY) ® ARISTA NASEVJ% (haiﬂ dlmn
FIRECRACKER Josh Turner
a in ~_FROGERS (J TURNER.S.CAMPPMCLAUGHLIN} ® MCA NASHVILLE & md‘e‘ .03
— B IF YOU'RE REACING THIS TimMcGraw 5 MLLCTELU
: = R.CLARK (T MCGRAW.B WARREN. B WARREN) ® cURB |
a -0 13 OUR SONG Taylor Swift 4.
N.CHAPMAN (T SWIFT) © BIG MACHINE
Q -2 14 EVERYBODY Keith Urban = 44
L 4 D HUFF % URBAN (R MAR> K.URBAN) @® CAPITOL NASHVILLE 5
13 16 WHAT DO YA THINK ABOUT THAT Montgomery Gentry 12
M,WH!G_HTJ STEELE {B.JCNES,A SMITH) ©® COLUMBIA
- ASIF Sara Evans
@ i J.SHANKS (S EVANS,H‘LII-DSEV,J.SHANKS) G) RCA ] “
FAMOUS IN A STAALL TOWN eranda Lambert "
G Sl FLIDDELL.M WRUCKE (M. .AMBERT. LHOWARD) © coLUMBIA iy Ihird‘s‘nyle.
e W 7 ONLINE Brad Paisley 1 from “Naking
75 L FROGERS (B.PA SLEY,C.DUBOIS.K.LOVELACE) © ARISTA NASHVILLE Up Laushing®
@ 0 7B 1 | WINNER AT A LOSING GAME Rascal Flatts 16 swipes Hot Shot 4 3
y il D.HUFFRASCEL FLATTS (G.LEVOX,J.DEMARCUE J.0.RDONEY) © LYRIC STREET Debut, Jrawing
Sl & 12 TAKE ME THERE Rascal Flatts 3 e 51
gk A 1 . D.HUFF.RASCAL FLATTS {F.CHESNEY,W.MOBLEY,N.THRASHER) ©® LYRIC STREET 1 million |
:Q 8B 2 STAY Sugarland o impressions at HOT SHOT
' B GSLLIMORE,KBUSH.J,NETTL(E)S (.I.((;NETTLES) © MERCURY 219 monitored Robiiy
NOTHIN’ BETTER TO D LeAnn Rimes F =
@ AR P D.HUFF (L.RIMES.D.SHEREMET.0 BROWN) ©® ASYLUM-CURB “ Sl!nal& __": 48 48
@ 7 13 ANOTHER SIDE JF YOU Joe Nichols 47 52
= M WRIGHT,B.ROWAN (C.CHAMBERLAIN.J.JOHNSON) © UNIVERSAL SOUTH A
;@f P WATCHING AIRPLANES Gary Allan "al
I . M WRIGHT.G.ALLAN (J.BEAVERS.J.SINGLETON) ©® MCA NASHVILLE * 1

()

7 = (LT READY, SET, DON'T GO Billy Ray Cyrus With Miley Cyrus
GAINER  RYLIREIR »LARMATO \T.JAMES (B.R.CYRUS.C BEATHARD) © WALT DISNEY/LYRIC STREET

@ 2 HEAVEN, HEARTACHE AND THE POWER OF LOVE Trisha Yearwood % RE-ENTRY
=1 = ¢l G.FUNDIS {C.MILLS,T.SILLZRS) ©®0O BIG MACHINE
@ 2 24 STEALING CINDERELLA Chuck Wicks
R M.POWELL,D.HUTF (C.WICKS,R.RUTHERFORD,G.G.TEREN Illy @® RCA se(mdl“(k J
= - THE MORE | DRINK Blake Shelton - =
Q 52 B.ROWAN (C.DUBOIS,0. TURNBULL.D.L.MURPHY) © WARNER BROS./WRN !ronl;mo: b= o1 56
LETTER TO ME Brad Paisley Ing “Prayer of a :
0 33 FROGERS (B.PAISLEY) © ARISTA NASHVILLE Common Man” ¥ =2
=a; 5 2% HOW LONG ) Eagles bows with 3 E =l
= EAGLES (J.D.SOUTHER) @ ZRC/LOST HIGHWAY/MERCURY gw,ue. K
™, ., 55  LAUGHED UNTIL WE CRIED Jason Aldean [ 52 57
_M.KNOX (K.LOVE. ACE.A GRLEY) © BROKEN BOW Impressions.
@* 2 3  INTERNATIONAL HARVESTER Craig Morgan Album Sated for | 58 55
) C.MORGAN,PO'DONNELL,k STEGALL (S.MINOR 0.MYRICk.JSTEELE) © BROKEN BOW rehase sarch 1. K
e 27 3g WHAT KINDA GCNE Chris Cagle 60 -
S.HENDRICKS.C. SAGLE (C CAMERON,D BERG,C.0AVIS) @ CAPITOL NASHVILLE

?r HITPREDICTOR

DIZRKS BENTLEY

CERRIE LNDERWUOD
GARTH 3RO0KS

CLAY W3LKER

GEORGE STRAIT

JASON M-CHAEL CARROLL
JOCSH TURNER

TAYLOR SWIFT

KEITH URSAN
MONTGOBERY GENTRY

Don't miss another important

R&R COUNTRY I)‘-\ILY

UPDA

Vis't www.raCioandrecords.com to sign up for your free daily
Country Radid Blast.

RadioancdRecords.com

HOX COUNTRY SOMGS: 11 country stations are electronically monitored by Nielsen Broadcast Data
Systerws, 24 hours ad 4y, 7 days a week. Airpower cwarded to songs appearing in the top 20 on both
the 3DS Amplay ani audience charts for the first ime with increases in both detections and
aucience © 2007 N-ef.er Business Media. Inc. All rghts reserved

HIWRIDICTOR: © 2037, Promosquad anc HitPredictor are trademarks of Think Fast LLC

AL . ZHARTS: See Cr art _egend for rufes and explanations.

Dzta for wee< of NOVEMBER 17, 2007 |

promos Juad

Q‘

SARA EVANS

MIRANDA LAMBERT

RASCAL FLATTS

SUGARLAND

LEANN RIMES

JOE NICHOLS

GARY ALLAN

BILLY RAY CYRUS WITH MiLEY CYRUS

CHUCK WICKS
BRAD PAISLEY

BETWEEN THE BULLETS wjessen@billboard.com

See below for compiete gend n‘ormatbn

PRODUCER (SONGWRITER)

CLEAKNING THIS GUN (COME ON IN BOY)
THEWITTR ATKINS (C.BEATHARD M.CANNDN-GOODMAN)

Artist

iMPRINT & NUMBER / PROMOT!ON.LABEL

Rodney Atkins
& CURB

RED UMBRELLA
B.GALLIVORE.FHILL (4.MAYD,C LNDSEY.B. WARREN,B. WARREN}

Fait Hill
© WARNER BROZ./WRN

TANG -ED UP
J.STROUL .B.CURRING 0N (8.CURRINGTON, A MAYQ.C LINDSEY)

Billy Currir gton
© MECURY

YOU ETILL OWN ME
K.FOLLESE.B ALLEN (J.REID,N.GORDON PDOUGLAS)

Emerson Jrive

© MONTAGE/MIDAS/NEW REVO _UTION

IT’S GOOD TO BE US
M.A.MILLER,D OLIVER (D.BERG.1. AMES)

Bucky Covir gton
© LYRIC £ TREET

GET MY DRINK ON
T.KEITH ("KEITH.S EMERICK.D.DILLON)

Toby <eith

© SHOW DDG NASHVILLE

| GOT MY GAME ON
FROGERS (4 JOHNSON.G.G.TZREM I1l.J.COLLINS)

Trace Adkins
@ CAPITOL NASHVILLE

ROLLEN' WITH THE FLOW
J RITCHE™ (J HAYES)

Mark Chesnutt
® LOFTON CREEK

THINGS THAT NEVER CROSS A MAN'S MIND Kellie Pizkler
B.CHANCI Y (T.JOHNSGN 0.POYTHIESS. W.VARBLE)  BNA
I'M WITH THE BAND Little Big Town
W KIRKPATRICK,LITTLE BIG TOWN (K.FAIRCHILD,W.KIRKPATRICK.K ROADS PSWEET.) WESTBRODK) @ =QUITY
BETWZEN RAISING HELL AND AMAZING GRACE Big & Rich

B.KENNY...RICH (W.K.ALPHIN.E JMES)

© WARNER BROS /WRN |

LOVE JON'T LIVE HERE
PWORLEY V.SHAW (D.FAYWDD0 C KELLEYH SCOTT)

Lady Antebellum
® CAPITOL NASHVILLE

THE STRONG ONE
J.STROUL.C.BLACK (B LUTHER.D. 0YTHRESS.C JONES)

GOD MUST BE BUSY
T.BROWN .3 DUNN.K.BROOKS (C.D «NIELS.M PHEENEY)

Clint Black
@ rouITY

Brooks & Dunn
© ARISTA NAS VILLE

9 28 g g

TAKIN OFF THIS PAIR
B.CANNOS (A.SHEPERD)

Ashton Shepherd

© MCA NASAVILLE

__ M.MCBRICE (L SATCHER) 1!

SOMETHIN’ ABOUT A WOMAN Jake Cwen
J.RITCHE* (J OWEN.B.REGAN.J.RI"CHEY) O RCA
WE WEREN'T CRAZY Josh Gracin

B.JAMES J GRACIN, T.LOPACIYSKI B.PINSON)
FOR THESE TIMES

T ———

GOES DOWN EASY
M.WRIGH .J,NIEBANK (T.HAM3RID3E,D L.MURPHY,G.NICHOLSON)

LYRIC STREET

Martina McBride
- SEL)

Van Zant

© COLIMBIA

TILL WE AIN'T STRANGERS ANYMORE
D HUFF (J BON JOVI,R.SAMBCRA E JAMES)

Bon Jovi Featuring LeAnn R mes
© ISLAND/CURB/MERCURY

LOVE S A BEAUTIFUL THING Phil Vessar
M.WRIGH.PVASSAR {J.STEELE.C. VISEMAN) © UNIVERSAL SDUTH
HAPPY ENDINGS Lee Brice

D.JOHNSCN (L.BRICE.J MCEL3OY) ASYLUM CURB

BETTER GET TO LIVIN’ Dolly Perton

KWELLS,® PARTON (D.PARTCN.K VELLS) ©® JotLy
ONCE A WOMAN GET3 A HOLD OF YOUR HEART Hearfland
J.RICH (4. 3ICH.R.MCOONALD} © COUNTRY THL NOER
SINNERS LIKE ME Eric Charch

J.JOYCE (f .CHURCH.J.SPILLMAN) © CAPITOL NASHVILLE

YOU DON'T HAVE TO 30 HOME Gretchen Wison

G.WILSON J.RICH. M WRIGHT G WELSON.V.MCGEHE J RICH) _ © COLIMBIA
JUST 60T STARTED LOVIN' YOU James Otto
LRICH (4. ITT0.4 FEMING.D.V.WILLAMS) ® WARNER BROS /WRN
THE PDWER OF ONE Bomrsshel
C.HOWARD (M.POST.LHENGBZR.B E.NASH) ©® CURB
WHAT IF IT’S ME Andy Gnggs
FMYERS ( J MYERS J STONE: © MONTAGE
MAKE YOU MIME Crossin Dixon
M.KNOX (F .CLAWSON .| STONE) © BROKE! BOW

JASOM ALDEaN
CHRIS CAGLE
RODNEY ATKINS
BUCKY COVINGTON
MARK CHESNUTT
KELLIE PICKLER

€r LITTLE BIG TOWN
CLINT BLACK

Y BON JOVI FEAT. L

WITH DAUGHTER’S HELP, CYRUS SPRINTS FAST

Billy Ray Cyrus, with daaghter Miley Cy-us,
claims the Greatest Gaine: ors Ho: Countoy Scngs
with “Ready, Set, Den’t Go,” the elder Cyras’ high-
est perch in seven yzars (23-22).

The single improves by more -han 2.7 mril.ion
impressions in is first seven days after promo-
tion duties shifted from incepencent firra COS to
Disney corporate sister label _yric Street.

This marks Billy Ray's best chart position since
“You Won't Be Lonely Now” seaked at Nc. 17 in
November 2000. He last hit th= top 1D when “Busy

For chart reprints call 646.654.4633

www.americanradiohistorv.com

»

. ' “Don’t Blink,” his ninth cumulative week at the

L

ALY REYSnd

Man” stopped at No. 3 in March 1999. The new
song is detected at 108 of the 111 stations moni-
tored for this chart, a net gain of 14 stations Juring
the tracking week.

Billy Ray’s eye-catching increase only slightly
eclipses that of Brad Paisley’s “Letter to Me,” which
also closes the tracking week with an improvement
exceeding 2.7 million impressions (30-26 . Atop
the chart, Kenny Chesney logs a fourth week with

summit so far this year. —Wade Jessen

LEY CYRUS

Go to www.billboard.biz for complete chart data |
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HOT LATIN SONGS;S panel of 104 stations (27 Latin pop, 15 tropical, 10 Latin rhythm, 52 regional Mexican) are electronically monitored 24 hours a day. 7 days a week. © 2007 Nieisen Business Media, inc

All rightz reserved.
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22

‘23

82

9 LATIN ALBUMS: See Charts Legend for rules and explanations, @ 2007, Nielsen Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved.,
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MDNITORED BY

nielsen

SALES DATA
COMPILED BY
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36

ot £ ox
E»g TITLE Artist & So 58 TITLE Artist
=5, PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL =2 N2 =3 PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL
L vg/.'SEAN?A%ISMEJ?A%ES (JUANES) UNIVERS;\JLU SS&Z a1 Esn%xlﬁomgl(% EO.:{MEABﬁW:)i fio 8! Eﬁ?ﬂgg,‘
3 3 SEXY MOVIMIENTO Wisin & Yandel 2 24 25 INTOCABLE Aleks Syntek
NESTY.EL NASI (J L MORERA LUNA,L VEGUILLA MALAVE.E.F.PAOILLA V.MARTINEZ) MACHETE A AVILA (A.SYNTEK) EMI TELEVISA
o ESTOS CELOS Vicente Fernandez 3 Recent adds in 40 38 AYER Black: Guayaba
J SEBASTIAN J i CARDENAS (J.SEBASTIAN) SONY BMG HURTE v BLACK: GUAYABA (J.MORALES) MACHETE
Ml CORAZONCITO Aventura Ll HOT SHOT PA'L NORTE Calle 13 Featuring Orishas
& S NTUS (A SANTOS PREMIUY LATIN 2 Los Angeles and 1 £ CABRA,PANASUYD (RLPEREZE GABRA PANASUYD,ORISHAS) SONY BMG NORTE
o A TI Sl PUEDO DECIRTE El Chapo De Sinaloa 4 Puerto Rico heip QUE BONITO Banda El Recodo .
EPEREL 1) GAL DISA duo splash onto BANDA EL RECODO (PPUENTE GONZALEZ) FONOVISA ¢
15 23 ALGUIEN SOY YO Enrique Iglesias ¢ chart witha 47 3 PLITAI3IE L AS DE LA INTUICION Shakira
_JSHANKS (€ IGLESIAS, ). SHANKS K. DIOGUARDI INTERSCOPE /UNIVERSAL LATIND = LLILTII 5 vEBARAK R (S.MEBARAK R.L.F.0CHOA) EPIC /SONY BMG NORTE
HE NO TE VEO Casa De Leones ;  [eakatiaid INALCANZABLE RBD
DJ BLASS (J BORGES BONILLA,H L PADILLA,R.ORTIZ.J MUNOZ.M OF JESUS BAEZ) WARNER LATINA fain. C.LARA {C.LARA) N EMI TECEVISA
74l LA TRAVESIA Juan Luis Guerra Y 440 6 ZUN DADA Zion
J.L.GUERRA (J.L.GUERRA) EMI TELEVISA — DJ MEMO (G.4.C.PADILLA.R.DIAZ,F.G.ORTIZ TORRES) BABY/CMG/SRC /UNIVERSAL MOTOWN
6 5  ELLAME LEVANTO Daddy Yankee 5  [Mhibidlia SOBRE MIS PIES La Arroliadora Banda EI Limon
_MR._G (RAYALA) EL CARTEL /INTERSCOPE = = hugely popufar R.CAMACHO (1.CHAVEZ ESPINOZA B DISA /EDIMONSA
17 13 BASTO Intocable 4 act’s upcoming SIN QUE LO SEPAS TU Los Temerarios
R.MUNDZ R MARTINEZ (M.MENDOZA EMI TELEVISA “Empezar Desde LOS TEMERARIOS (M A.VAZOUEZ) FONOVISA
LAGRIMAS DEL CORAZON Grupo Montez De Durango PERDONAME La Factoria
18 18 Lt || ersazas Psos P s 8 Cero” (due PREDICADOR (£ MOSQUERA.A VARGAS, UNIVERSAL LATIND
i I BASTA YA Conjunto Primavera Nov. 20) enters 5 LETRAS Alexis & Fido 5q
b, M A.50LIS) FONOVISA Hot Latin Songs DOLBE A NLES (J MARTINEZ,R.ORITZ) SONY BMG NORTE
12 11 DIMELO Enrique Iglesias 1 at No. 32 with OLVIDAME TU Duelo
AHFET 1B KIDD EJGLESIAS.C PAUCAR (S GARRETT.S.KIDD.E (GLESIAS.L.GOMEZ ESCOLAR)  INTERSCOPE /UNIVERSAL LATING | - DUELC IF ) UHIVISION
8 10 AYER LA VI Don Omar 4 319.5,6 . POR AMARTE Pepe Aguilar
E LIND (W O LANDRON M RIVERA,E.LIND) VI MACHETE audience gain. PAGUILAR L ARRIAGA,J.E.MURGIA) EMI TELEVISA
9 20 NO PUEDO OLVIDARLA Marco Antonio Solis 9 MUEVELO Cruz Martinez Presenta Los Super Reyes
M A SOLIS (1A SOLIS) ) o B FONOVISA C “CK" MARTINEZ {C."CK" MARTINEZ.J.6OMEZ.M.SIFUENTES. T.BUTLER) WARNER LATINA
CHUY Y MAURICIO El Potro De Sinaloa CUANDO REGRESES Patruila 81
Lk 1 ;' ONTIVEROS ME{A tJ GRTIVERQS) MACHEY_E 1 & 28 27 _J_A MEDIBA (M ( DISA
33 44 BAILA MI CORAZON Belanova 17 @ 5 - CUESTA ABAJO Jerry Rivera
©.LOPEZ,BELANOVA (D GUERRERO,R.ARREQLA E.HUERTA) UNIVERSAL LATINO APOSSE (C GARDEL.A.LE PERA) EMI TELEVISA
19 19 TE PIDO QUE TE QUEDES  Los Creadorez Del Pasito Duraguense De Alfredo Ramirez 45 q @ NO SE ME HACE FACIL Alejandro Fernandez
A.RAMIREZ CORRAL (A.RAMIREZ CORRAL 0154 /EDIMONSA A.BAGUEIRD (G MARCO) SONY BMG NORTE
31 30 S| NOS DUELE Victor Manuelle 19 An % Q sl - AHORA QUE ESTUVISTE LEJOS Jenni Rivera
NOT LISTED (V14 RUIZ SONY BMG NORTE audience gain PRIVERA (D.VITE) FDNOVIS
QUITARTE TO Tego Calderon . = ME LLEGA, ME LLEGA Pablo Montero
253 ikl NOTALOKA DJ GIANN,DEXTER, GREENZ (T.CALDERON,R.ORTIZG STAR) VIR Vields the veter @ m € CABRAL “JUNIGR™ (M QUINTERO LARA) FONOVISA
34 3 NO ESTAMOS SOLOS Eros Ramazzotti & Ricky Martin 54 an songstress @ B CONTEO REGRESIVO Gilberto Santa Rosa
C GUIDETTLS KRYS.TTORRES (C GUIDETTI.E.RAMAZZOTTI.KABALLA) SONY BMG NORTE her 37th chart < NOT LISTED (J.J HERNANDEZ) ONY BMG NORTE
B2 By o Focicm 1 Rl 47 4 @S558 EIRRD et TeLEuSe
23 2 SOLO PARATI Camila 1§ §ongisservned 48 |39 34 TUYA Jennifer Pena
M.DULA TEAAS.PHURTADO (M.DOMM) SGNY BMG NORTE in ballad, S KRYS J PENA (J PENA.O BERMUDEZ) UNIVISION
30 33 CARITA DE ANGEL Invasion Featuring Angel & Khriz 24 merengue, @ HOY QUIERO CONFESARME Olga Tanon
SANTANA (A HIVERA L COLON) VI /MACHETE salsa and C.CABAN (J L PERALES) NIVISION
27 2 EY[(?\[}\L%QSIERO Wisin & Yandel 19 cumbia styles. CALABRIA Enur Featuring Natasha
NESTY (J.L MORERA LUNA,L VEGUILLA MALAVE V.MARTINEZ.E FPADILLA) WY /MACHETE R.R KOLSCH (R.R KOLSCH.N SAAD) ULTRA

2
HE o £8 ammisT Title &
538 '§_§ IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) S
1 - 2 JUANES La Vida... Es Un Ratico
| UNIVERSAL LATING 010159 (17.98) ®
3 VARIOUS ARTISTS NOW Latino 3
ONY BMG STRATEGIC MARKETING GROUP/EMUUNIVERS 37/EM TELEVISA (16 9
| VICENTE FERNANDEZ Para Siempre
_SONY BMG NDRTE 14602 {15.98) |
5 3 GLORIA ESTEFAN 90 Millas
BURGUNDY 09055/SONY BWG NDRIE (17.98)
2 1 . LOS TEMERARIOS Recuerdos Del Alma
| AFG SIGMA/FONOVISA 352162 UG (12.98)
ot | MARCO ANTONIO SOLIS La Mejor... Coleccion
FONOVISA 353133 UG (10.98)
7 6 VARIOUS ARTISTS Bachata # ts
LA CALLE 330050/UG (12.98)
8 5 CAMILA Todo Cambio ()

SONY MG NORTE 78272 (14.98)

16 14 15 ULITA3 MARC ANTHONY El Cantante (Soundtrack)
_ RLILTS sony BMG NORTE 11824 (16.98)

10 g VICENTE FERNANDEZ Historia De Un Idolo
)ISCOS 605 07405/S0NY BMG NORTE (16.98)

HOT SHOT 1 IVAN Ilvan: La Voz

Lol NULIFE 010176/MACHETE (14.98) ~

1 8 LOS PRIMOS DE DURANGO Voy A Convencerte
_ASL 730020/ MACHETE (10 98)

12 12 AVENTURA K.O.B.: Live 2]
PREMIUM LATIN 20560/SONY BMG NORTE (18.98 CO/DVD) +

15 10 ROCIO DURCAL Canta A Mexico
DISCOS 605 16118/SONY BMG NORTE (14.98) &

ol DON OMAR King Of Kings Live
VI 010164 MACHETE (18.98)

| I LA ARROLLADORA BANDA EL LIMON Y Que Quede Claro
DISA 721127 112.98)

14 13 VARIOUS ARTISTS Top Latino V3
015705 605 14450 SGKY BMG NORTE (14.98)
MANA Amar Es Combatir

18 20 WABNER LATINA 63661 (' 98) + Hl

17 18 GRUPO MONTEZ DE DURANGO Agarrese! [}
_0iSA 724115 (12.98)

13 11 "LOS TEMERARIOS La Mujer De Los Dos: Exitos De Pelicula
DISA 726637 (12.98 CD/DVD) * o

29 17 GRUPD MONTEZ DE DURANGD En Directo De Mexico A Guatemala

= DISA 721111 {12 98)

20 16 08 CREADREZ DEL PASITO OURAGUENSE OF ALFREDD RAMIREZ  Las Favontzs De Comdos Rancheras ¥ Mes.
01SA 721112 (12.98)

21 15 RICARDO ARJONA Quien Dijo Ayer gg
SONY BMG NORTE 11335 (15.98)

25 2 GLORIA TREVI Una Rosa Blu

UNIVISION 311057/UG (13.98)

BANDA EL RECODO
FONOVISA 353335/UG (12.98)

Que Bonito...Es Lo Bonito!

Go tc www.billboard.biz for complete chart data
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29

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

MAZIZO MUSICAL Linea De Oro: Loco Por Ti...
UNIVISION 311180/UG (5.98)

Title

VALENTIN ELIZALDE Homenaje A Una Vida Vol. 1
UN}VERSAL LATIND 810096 (13.98 CD/DVD) &

"ALEGRES DE LA SIERRA
EDIMAL 62238 1/UNIVERSAL LATING {11.98) @
LOS HURACANES DEL NORTE Vientos Huracanados
UNIVISION 311061/UG {12.98)

Acustico

EL CHAPO DE SINALOA
DISA 729333 (8.98)

15 Autenticos Exitos

LALO MORA  Linea De Oro: EI Hombre Que Mas Te Amo. .
DISA 729338 (5.98)

HECTOR LAVOE
FANIA 130144 EMUSICA (19.98)

A Man And His Music

“MANU CHAO

RAMON AYALA Y SUS BRAVOS DEL NORTE Cruzando Fronteras
PRE(E 1990 (7 98)

La Radiolina
BECAUSE 68436 NACIONAL (16 98)

EL TRONO DE MEXICO
SKALON 4532 UNIVERSAL L ATINO (11.98)

Fuego Nuevo

“LOS BUKIS / BRONCO / LOS TEMERARIOS

LA ARROLLAOORA BANDA EL LIMON
DISA 179142 (8.98)

15 Autenticos Exitos

B.B.T.3
FUNOVISA 353269/UG (10.98)

BEYONCE Irremplazable (EP)
MUSIC WORLD/COLUMBIA 12804/SONY MUSIC (8 98)

ALEJANDRO FERNANDEZ Viento A Favor
SONY BMG NORTE 10111 (16.98)

LOS CADETES DE LINARES
BCI'LATINO 41260/BC! (6 98}

Las Mas Canonas

HECTOR LAVOE El Cantante: The Originals
FANIA EMUISICA 130269 UNIVERSAL LATINO (14.98)

LOS TUCANES DE TIJUANA  La Mejor... Coleccion: De Corridos
UNIVISION 311110 UG (10 48y

VARIOUS ARTISTS Salsahits 2008

4 N 50236/SONY BMG NORTE {13.98)

T = = =
£8 ARTIST Title & of npi. 23
22 (MPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) o ."=fﬁ Sx JSE3S

MARTINEZ CRUZ PRESENTA LOS SUPER REYES £l Regrso De Los Reyes ¢

WARNER LATINA 262652 {15.98) O s Sl 149 91
DADDY YANKEE El Cartel: The Big Boss

EL CARTEL/INTERSCOPE 008937 IGA {13.98) 1 =2 Ry
TIERRA CALI Enamorado De Ti: Edicion Especial 23 53 32 -
VENEMUSIC 853210/UNIVERSAL LATINO (13 98 CD DVD) +

"CHRISTIAN CASTRO El Indomable ) , 54 44 -
UNIVERSAL LATINO 009199 (10.98) @ ] -

VARIOUS ARTISTS Bachatahits 2008

ﬂ QS?_??S;SONV BMG NORTE (12.98) Il 30 85 45 42
TITO “EL BAMBINO" It's My Time

EMI TELEVISA 02365 (13 98) a 86 50 48
INTOCABLE  Crossroads: Cruce De Caminos i @

EMI TELEVISA 58875 (15.98) B <
ALACRANES MUSICAL Ahora Y Siempre

UNIVISHIN 311053 UG (12.98) ] : S 169 65
LOS BUKIS 30 Recuerdos Inclvidables

FONOYISA 153283 UG (10.98) 12 59 65 4
BRAZEROS MUSICAL DE DURANGO  Linea De Oro: La Abeja Miope. .

DISA 729316 (5.98) &l w0 pe e
LOS TIGRES DEL NORTE Herencia Musical: 20 Corridos Prohibidos .

FONOVISA 353266/UG {12.98) 1 &1 60 53
AK-7 El Avion De Las Tres

UNIVISION 311225/UG (12.97) 3 62 57 54
WISIN & YANDEL Tomando Control: Live

MACHETE 010020 (16.98) + 1 63 62 49
LOS HUMILDES VS. LA MIGRA Los Humildes Vs. La Migra 20 @ |
BCI LATINO 41593/3CI (6.98) |
LA ARROLLADORA BANDA EL LIMON  Linea De Oro: En Los Puros Huesos..

0ISA 729327 {5.98) @ S| 66 63
VARIQUS ARTISTS 30 Bachatas Pegaditas: Lo Nuevo Y Lo Mejor 2007 % @

MOCK & ROLL 60201/SONY BMG NORTE {13,98)

DUELO Historia De Exitos 1
UNIVISION 311202 UG (11 98) 2 73 89
ALACRANES MUSICAL 20 Alacranazos 25 "

UNIVISION 31120 LUK (11 98 N

JUAN LUIS GUERRA Y 440  La Liave De Mi Corazon 1 &9 59 61
ENI TELEVISA 88197 (14 98) -

L0S TUCANES DE TIJUANA  LaMejor... Coleccion: De Canciones 19 70 71 67

UNIVISION 311069 UG (10 98)

[L{H3W DON OMAR

77 King Of Kings
E1AN131] 1 006662/MACHETE (15.98)

o' DER

LOS GREY’'S Linea De Oro: Dos Gotas De Agua...
FONOVIEA 157848 UG (5.98)

VARIOUS ARTISTS Los Vaqueros: Wild Wild Mixes
15 MECHETE (16.98 CO/DVD) &

WIS!N & YANDEL  Wisin Vs. Yandel: Los Extraterrestres
MACHETE 010293 (16.98)

JENNIFER LOPEZ
EPIC 78149/SONY BMG NORTE (18 98)

Como Ama Una Mujer

BANDA ARKANGEL R-15 La Historia De La Mera Mera
DISCOS 605 10591 SONY BMG NORTE (16.98)

VARIOUS ARTISTS Bachata: Simply The Best 32 @
MACHETE 009902 (12.98) |

' CAFE TACUBA Si No
UNIVERSAL LATING 009986 (14.98) N 2 73 56 52
PONZONA MUSICAL Son De Amores
ASL 730021/MALHETE t10.98) & il ©7 50
LOS INVASORES DE NUEVO LEON 30 Corridos: Historias Nortenas 37 76 70 75

FREDDIE 1987 (11 U8)

Data for week of NOVEMBER 17, 2007

www.americanradiohistorv.com

LOS TERRIBLES DEL NORTE 30 Corridos: Historias Nortenas
FHEDGIE 1969 (9 98)

VALENTIN ELIZALDE
UNIVERSAL LATIND 006611 (9 98) @&

Vencedor

O

32

44

21

44

23

13

50

17

68

42z’

71
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AIRPLAY CHARTS: Panels of 27 Latin £op. 15 tromical, 10 Latin rhythm, 52 regional Mexizan stations.
respectively, are eleztranically monitored 24 hours a day, 7 days a week 2007 Nieisen Business
Media. inc. Afi nghts reserved AL3UM CHARTS: See Charts Legend for rules and explanations

¢ 2007, Nielsen Business Media. inc. and Nielsen SoundScan, Inc. Al rights reserved
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LATIN AIRPLAY

POP.

TITLE
X, ARTIST (IMPRINT/ PROMOTION LABEL),
ME ENAMORA
JUANES (UNIVERSAL LATINO)
ALGUIEN SOY YO
ENRIQUE IGLESIAS (INYERSCOEELUNIJERSAL LATIND)
S1 NOS QUEDARA POCO TIEMPO
CHAYANNE {SONY BMG NORTE)
TODO CAMBIO
©' CAMILA (SONY BMG NORTE)
DIMELO
ENRIQUE IGLESIAS (INTERSCOPE/UNWERSAL LATING)
NO ESTAMOS SOLOS
EROS RAMAZZOTT) & RICKY MARTIN (SONY BMG NORTE)
SOLO PARA TI
CAMILA (SONY BMG NORTE)
INTOCABLE
ALEKS SYNTEK (EMI TELEVISA)
BAILA MI CORAZON
BELANOVA {UNIVERSAL LATIND)
INALCANZABLE
RBO (EM| TELEVISA)
AYER
BLACK: GUAYABA {MACHETE)

TE VOY A PERDER

D
-
ALEJANORO FERNANDEZ (SONY BMG NUHIE)

@ 10 LA TRAVESIA
ey JUAN LUIS GUERRA Y 440 (EMI TELEVISA)

m 13 POR AMARTE
Y PEPE AGUILAR (EMI TELEVISA)
i g NO SE ME HACE FACIL

; 2_7 ALESANDRO FERNANDEZ (SONY BMG NORTE)

TITLE
2| ARTIST (IMPRINT / PROMOTION LAEL)
SEXY MOVIMIENTO
WISIN & YANDEL (MACHETE)
o AYER LA VI
DON OMAR (VI/MACHETE)
NO TE VEO
CASA DE LEONES (WARNER LATINA)
ME ENAMORA
JUANES (UNIVERSAL LATINO)
QUITARTE TO
TEGO CALDERON (WARNER LATINA)
'@ 7 YOTEQUIERO
WISIN & YANDEL (W{ MACHETE)
9 CARITA DE ANGEL
| INVASION FEATURING ANGEL & KHRIX (VI/MACHETE)
ZUN DADA
ZION (BABY/CMG/SRC/UNIVERSAL MOTOWN)
ELLA ME LEVANTO
DADDY YANKEE (EL CARTEL INTERSSOPE)
SOLO DIME QUE Sl
- _TITO "EL BAMBINO" (EM| TELEVISA)
14 PERDONAME
LA FACTORIA (UNIVERSAL LATINO}
5 LETRAS
ALEXIS & FIDO (SONY 811G NORTE)
MI CORAZONCITO
AVENTURA (PREMIUM LATIN)

13 LLORARAS
R.K.M. & KEN-Y (PINA/UNIVERSAL LATINO)

[ V5sase

s, PA'LNORTE
sy CALLE 13 FEATURING ORISHAS (SOAY BMG NORTE)

REGIONAL MEXICAN..
+# 5

TITLE
ARTIST (IMPRINT / PROMOTION LPBEL)
ESTOS CELOS
VICENTE FERNANOEZ (SONY BMG N JRTE)
A Tl S PUEDO DECIRTE
EL CHAPO DE SINALOA (DISA)
BASTO
INTOCABLE (EMi TELEVISA)
LAGRIMAS DEL CORAZON
GRUPO MONTEZ DE DURANGO (DISA)
. CHUY Y MAURICIO
a EL POTRO DE SINALOA (MACHETE)
e | POR AMARTE ASI
ALACRANES MUSICAL (UNIVISION)
g BASTAYA
| CONJLNTO PRIMAVERA (FONOVISA)
TE PIDO QUE TE QUEDES
LOS CREADOREZ DEL PASITO D€ ALFREDQ RAMIREZ (DiSA/EDIMONSA)
MIL HERIDAS
| _CUISILLDS (MUSARY/BALBOA)
PAZ EN ESTE AMOR
FIDEL RUEDA (MACHETE)
DE Tl EXCLUSIVO
LA ARROLLADORA BANDA EL LIMON (DISA/EOIMONSA)
QUE BONITO
BANDA EL RECODO (FONOVISA)
SOBRE MIS PIES
LA ARROLLADORA BANDA EL LIMON (DISA/EDIMONSA}
SIN QUE LO SEPAS TU
LDS TEMERARIOS (FONOVISA)
CUANDO REGRESES
PATRULLA 81 (OISA)

Data for week of NOVEMBER 17, 2007 |

For chart reprints call 646.654.4633

=

© LATIN ALBUMS

w

6

£ TITLE

i VARTIST IMPRINT / PROMOTION LABEL

\-

A":d'—‘ i et sy

‘TITLE

AMAZING

SEAL WARNER BROS. J

1 P
{ ' TITLE
| ARTIST IMPRINT / PROMOTION LABEL

[4:013] BAND OF GOLD
{19 KIMBERLEY LOCKE CURB/REPRISE

~ ARTIST (IMPRINT / PROMOTION LABEL)

JUANES

LA VIDA... ES UN RATICO (UNIVERSAL LATINO)

VARIOUS ARTISTS

HOW LATINO 3 (SONY BMG STRATEGIC MARKETING GROUP/EMYUNIVERSAL/EMI TELEVISA)

MARCO ANTONIO SOLIS

LA MEJOR... COLECCION (FONOVISA/UG)

CAMILA

TODO CAMBIO (SONY MG NORTE)

IVAN
L TVAN: LA VOZ (NULIFE/MACHETE)
'J g ROCIO DURCAL

CANTA A MEXICO (01SCOS 605/SONY BMG NORTE)
5 VARIOUS ARTISTS
TOP LATINO V3 (DISCOS 605/SONY BMG NORTE)
MANA
AMAR ES COMBATIR (WA}(N}R LATINA}
g RICARDO ARJONA
QUIEN DIJO AYER (SONY BMG NORTE)

i GLORIA TREVI L
It ﬂ 9 UNA ROSA BLU (UNIVISION/UG) 13 9

19 CAFE TACUBA

o

,
=i
[--0

@' 17 ALEJANDRO FERNANDEZ
‘- VIENTO A FAVOR (SONY BMG NORTE)

nN
LN

]

2%7 JENNIFER LOPEZ

|

COMD AMA UNA MUJER (EPIC/SONY BMG NORTE) -8

10 13
RHYTHM. 18 13
3 =

= TITLE
; | SZ ARTIST (WIPRINT / PRDMOTION LABEL)

W
, DON OMAR | :
KING OF KINGS LIVE (VI/MACHETE) __l 6
7 DADDY YANKEE
EL CARTEL: THE BIG BDSS (EL CARTEL/INTERSCOFE/IGA) 21 g

TITO “EL BAMBINO”
_IT'S MY TIME (EM! TELEVISA)
WISIN & YANDEL
TOMANOO CONTROL: LIVE (MACHETE)
DON OMAR
~_KING OF KINGS (VI/MACHETE]
VARIOUS ARTISTS
L0S VAQUEROS: WILD WILD MIXES (WY/MACHETE
WISIN & YANDEL
WISIN VS. YANDEL. LOS EXTRATERRESTRES (MACHETE)
HECTOR “EL FATHER”
_THE BAD BOY (¥I/MACHETE)
WISIN & YANDEL
PA'L MUNDO_(MACHETE}
TEGO CALDERON
EL ABAYARDE CONTRAATACA (WARNER LATINA)
ZION
THE PERFECT MELDDY (BABY/C1MG/SRC/UNIVERSAL MOIOWN/UMRG)
VARIOUS ARTISTS
ECHD PRESENTA: INVASION (VI/MACHETE)

LUNY TUNES & TAINY
MAS FLOW: LDS BENJAMINS (MAS FLOW/MACHETE)

SI NO (UNIVERSAL LATINO) 15 ¢
| 15 MANU CHAO
ﬁ. LA RADIOLINA {(BECAUSE/NACIONAL ) 19 6
. 14 BEYONCE bt -
£ IRREMPLAZABLE (EP) (MUS!C WORLD/COLUMBIA/SONY MUSIC) 5

LOVE TODAY
MIKA CASABLANCA/UNIVERSAL REPUBLIC
IN MY ARMS
| PLUMB CURB
YOUR LOVE IS MINE
CORINNE BAILEY RAE SAVQY JAZZ WORLO WLDE/‘;AVC’ JAZZ
 SHUT UP AND DRIVE
RIHANNA SRP/DEF JAM/I0MG
DO IT
NELLY FURTADO MOSLEY/GEFFEN
DO IT WELL

" JENNIFER LOPEZ EPIC

STRONGER

INEZ SILVER LABEL/TOMMY BOY

TWO TIMES BLUE

- _OEBBIE HARRY VS. SOULSEEKERZ FIVE SEVEN/EL-VEX SEVEN

- DISRESPECTFUL
CHAKA KHAN FEAT. MARY J. BLIGE BURG JNDY/2 OLLIABIA
SOMEWHERE BEYOND

~_MICHAEL GRAY FEAT STEVE EOWARDS THRIVED/ICE. HRIVE

BE WITH YOU
- TAX) DOLL WWW.TAXIDOLL COM

o D.A.N.CE.

~ JUSTICE VICE/DOWNTOWN/ATLANTIC/LAVA

NO, NO, NO
ONO MIND TRAIN
KEEP YOUR BODY WORKING
J% MORAN FEAT. MARTHA WASH DANCE M USIC HOD'CHOE§
GIMME MORE
BRITNEY SPEARS JIVE/_ZUMBA
I NEED A MIRACLE 2007
. KLM MUSIC FEAT. COCO STAR THRIVEDANCE/TERIV
I'M NOT FEATURING YOU
TAYLDR DAYNE SILVER LABEL/TOMMY 8U0Y
WHITE LIES
PAUL VAN DYK FEAT. JESSICA SUTTA MUTE
HOLD IT, DON'T DROP IT
JENNIFER LOPEZ EPIC
HIGHER
TIFFANY DAUMAN
CROCODILE
UNDERWORLD SIDE ONE
" PIECE OF MY LOVE
~ DEBBY HOLIDAY NEBULA 9
SOMEBODY’S ME
ENRIQUE IGLESIAS UNIVERSAL LATINO/ NTERSCOF

WAIT FOR YOU
ELLIOTT YAMIN HICKORY/RED

TITLE IMPRINT & NUMBER / DISTRIBUTING L ABEL @
PAUL OAKENFOLD
GREATEST HITS & REMIXES PERFECT) 16039LIR.®

M.LA.
KALA XL/INTERSCOPE 003659*/1GA

- TIESTO
N SEARCH OF SUNRISE 6 1BIZA BLACK HOLE 3(75¢/NE TWEK

DAVE GAHAN
. HOURGLASS MUTE 08721*/VIRGIN®

e, ¢ CALLE 13 7 '_52‘ THE COUNTDOWN SINGERS
~~ _RESIDENTE 0 VISITANTE (SONY BMG NORTE) - - . FOREVER DISCO MADACY SPECIAL PRODUCYS S2379/BADETY
'@ 4¢ VY QUEEN 5 "UNDERWORLD
! L = SENTIMIENTD (UNIVISION/UG, AOBLIVIUN WITH BELLS SIDE ONE 21581%
_ 13 51 DEPECHE MODE I
A = ‘ ‘THE BEST OF DEPECHE MODE VOLUME | BROZ®)
11 1z PAUL VAN DYK
] IN BETWEEN MUTE 9364
47 4 DJ 4 STRINGS
i, LTRA.TRANCE 07 ULTRA 51570
TITLE 15 a= DAFT PUNK
ARTIST (IMPRINT / PROMOTION LABEL) v - MUSIQUE VOL. J: 1993-2805 VIRGIN 58405
VICENTE FERNANDEZ 12 1z BLAQK AUDIO
. PARA SIEMPRE (SDNV BtG NORTE) ] CEXCELLS TINY EVIL/INTERSCOPE 009512/1GA
4 LOS TEMERARIOS 8 METRO STATION
| RECUERDOS DEL ALMA (AFG SIGMA/FONOVISA/UG) " METRO STATION RED INK 10521
' 4 VICENTE FERNANDEZ g 17 JUSTICE
L __HISTORIA DE UN 1DOLO (DISCOS 605/SONY BMG WORTE) - CROSS ED BANGERIBECAUSEEABQZ,’\.ICE S
- LOS PRIMOS DE DURANGO 14 7¢ GNARLS BARKLEY B
= VOY A CONVENCERTE (ASL/MACHETE) = ST ELSEWHERE DOWNTOWN 70003°/ATLANTIZ®
» LA ARROLLADORA BANDA EL LIMON - 16 9?’.0.1 SKRIBBLE 5
= Y QUE QUEDE CLARG (DISA) g ~ THRIVEMIX 04 THRIVEDANCE 90766/THIIVE
PREFUSE 73

7 GRUPO MONTEZ DE DURANGO
AGARRESE! (0ISA)
& LOS TEMERARIOS
LA MUJER DE LOS DOS: EXITOS DE PELICULA (0ISY)
GRUPO MONTEZ DE DURANGO
EN DIRECTO DE MEXICO A GUATEMALA (DISA)
 LOS CREADOREZ DEL PASITO DURAGUENSE DE ALFREDO RAMIREZ
LAS FAVORITAS OE CORRIDOS. RANCHERAS Y MAS... (DISA)
BANDA EL RECODO
_ QUE BONITO...ES LO BONITOI (FONOVISAIUG)
1 MARTINEZ CRU2 PRESENTA LOS SUPER REYES
EL REGRSO DE LOS REYES (WARNER LATINA)
TIERRA CALl
_ENAMORADO DE T1: EDICION ESPECIAL (VENEMUSIC/UNIVERSAL LATING)
CHRISTIAN CASTRO
EL INDOMABLE (UNIVERSAL LATIND)
INTOCABLE
__CROSSROADS: CRUCE DE CAMINOS (EMI TELEVISA)
- ALACRANES MUSICAL
_ AHORA Y SIEMPRE (UNVISION: UG)

oo e

18 1€

20 3

76

-
v

§i19 '

WWW america

PREPARATIONS WARP 10158

THE CHEMICAL BROTHERS
- WE ARE THE NIGHT FREESTYLE QUST 94158*/ASTRE_WERKS
“TIESTO
ELEMENTS OF LIFE MAGIC MUZIK 15150LTRA.
css )
CANSE| DE SER SEXY SUB POP 717

MARK FARINA
LIVE IN TOKYO OM 30784

' 'SHE WANTS REVENGE

. SHE WANTS REVENGE PERFEC TKISS/FLAWLESS/GE*FEN 005587 8GA |

LCD SOUNDSYSTEM
SOUND OF SILVER NFA 85114°/CAPITOL

MADONNA -
CONFESSIONS ON A DANCE FLOOR WARNEF BROS 4940* -

JOHNNY VICIOUS

THENVEMMX PRESENTS: DAMCE CLASSICS S07%/TIs VE

THE STARLITE SINGERS - |
L BEST OF DISCO MADACY SPECIAL PRODUCTS 5222874A0a7Y
Go o www.billboard.biz for complete chart data |

diohistorv com

IT’S GOT TO BE LOVE

RACHEL PANAY ACT 2/MUSIC PLANT

HUSTLER

SIMIAN MOBILE DISCO INTERSCOPE

WHAT | WANT

BOB SINCLAR PRESENTS FIREBALL YELLOW/SILVER LABEL/TOMMY EOY
KINGDOM

DAVE GAHAN MUTE/VIRGIN

WE ARE ONE

KELLY SWEET RAZOR & TE

"YOU JUST DONT GET IT
CHRIS THE GREEK PANAGHI DJG
GEORGIE PORGIE MUSIC FLANT
4y WALK AWAY
X TONY MORAN FEAT. KRISTINE W, DANCE MUSIC PRODUCTHIONS INC /TOMMY 80Y
I ~ %
@( A6 3 7I7aR FEAT. AMANNOA MANTA HOUSE
BUT BEAUTIFUL
BILLIE HOLIOAY LEGACY/COLUMBIA
m 4T 2 g ix oa HOUSECAT NETTWERK
35 4 BRAND NEW DISEASE
| JESSICA VALE EXPLICIT _
m 42 STEVIE JEWEL BELLA PRINCESSA
NO SUBMISSION
MATT DAREY VS. TALL PAU_ FEAT. ALABAMA 3 TWISTED/KCCH
m 4% 3 JUNKIE XL NETTWERK
43 2 BUSYCHILD
- THE CRYSTAL METHOD GEFFEN
@ 49 7 GOODNIGHT TONIGHT
i BABY LOVE
NICOLE SCHERZINGER FEAT. WILL.| AM INTERSCOPE
| 34 17 LOVESTONED
JUSTIN TtMBERLAKE JIVE/ZOMBA
W—- THE WAY | ARE
E. _g 39 g TIMBALAND FEAT, KEFI HILSON 240SLEY/BL RSC
. SENTIMIENTO
BABY
ANGIE STONE FEAT. BETT” WRIGHT STAX/CONCORD
MAKE IT LAST

LIFT YOUR VOICES
SOUND OF YOUR VOICE
2l 13
LIKE SOMETHING 4 PORNO!
5 ONE LAST KISS
37
MORE
DJ SCOTTY K FEAT. KNOCEHOPPER DAUMAN
STARS
ERIKA JAYNE RM RECORDS
IVY QUEEN UNIVISION
OAVE AUDE FEAT. JESSICA SUTTA AUDACIOUS

‘ TITLE
ARTIST IMPRINT & NUMBER / PROMOTION LABEL

a7 GIMME MORE
BRITNEY SPEARS JWEZOMBA ,J
i g ~ ; 17 DON'T STOP THE MUSIC
=, N RIHANNA SRP/DEF JAN/IDJMG
’ CARRY ME AWAY
CHRIS LAKE FEAT. EMMA HEWITT NERVOUS
IN MY ARMS
PLUMB CURB
AGAIN
KIM LEONI ROBBINS
THE WAY | ARE
TIMBALAND FEAT. KERI HILSO= MOSLEY/BLACKGROUND/INT=RSCOPE
LOVESTONED
JUSTIN TIMBERLAKE JIVE/ZOMBA
LOVE IS GONE
DAVID GUETTA FEAT, CHRIS WILLIS PERFECTO/ULTFA
I WANT YOUR SOUL
ARMAND VAN HELDEN 5UUTHERN FRIED/ULTRA
WHO KNEW
PINK LAFACE/ZOMBA
RELAX, TAKE IT EASY
| MIKA CASABLANCA/UNIVERSAL REPUBLIC
FEELS LIKE HOME
MECK FEAT. DINO YOSH! OSHI/DEEP DISH
WHITE LIES
PAUL VAN DYK FEAT. JESSICA SUTTA MUTE
STRANGER
HILARY DUFF HOLLYWOOD
GET DOWN
TODD TERRY STRIL LY RHYTHM
| WISH YOU WOULD
MARTIJN TEN VELDEN ROBBINS
AMAZING
SEAL WARNER BROS
CALABRIA
ENUR FEAT. NATASHA ULTRA
| WANT TO LIVE
DEEPFACE RED STICK/STRICTLY RHYTHM
HANDS UP
OUT OF OFFICE NERVOUS
WAIT FOR YOU
ELLIOTT YAMIN HICKOR™/RED
STOP ME
MARK RONSON FEAT. DAMEL MERRIWEATHER ALLIDO/RCARMG
LET ME THINK ABOUT IT
IDA CORR LIFTED/KICK DISCO:WAX
WITH EVERY HEARTBEAT
ROBYN WITH KLEERUP KONICH WA

ﬁn EVERYBODY DANCE (CLAP YOUR HANDS)
DEBORAH COX DECO

83



www.americanradiohistory.com

Hits of the World Is compiled at Billboard/London. RE=Re-Entry

JAPAN

{SOUNDSCAN JAPAN)

TABI-TACHI NO UTA
MR. CHILDREN T0Y'S FACTDAY

NOVEMBER 6, 2007

ASHES (FIRST LTD VERSION/CD/DVD)
GLAY EM/

HANA NO NA
BUMP OF CHICKEN T0Y'S FACTORY

2 NEW
3 1
4 2

MAY DAY
BUMP OF CHICKEN T0Y'S FACTORY

5 NEW

CHIISANA TENOHIRA
AQUA TIMEZ £PIC

6 NEW

MOU KIMI GA INAI
FUNKY MONKEY BABYS DREA

7 NEW

KOI O SHITEIRU/FUYU GA HAJIMARU-YO
EVERY LITTLE THING AVEX TRAX

SAIGO NO KAwWA
CHEMISTRY DEFSTAR

"AKANE IRO NO YAKUSOKU
IKIMONO GAKAR! EPIC

THIS

WEEK
LAST
WEEK

KOKO NI IRU YO FT. TERUMA AOYAMA
SOULJA UNIVERSAL

FRANCE

(SNEP/IFOP/TITE-LIVE)
DON'T STOP THE MUSIC

NOVEMBER 6, 2007

1 . RIHANNA SRP/DEF JAM
GARCON
2 3 KOXIE AZ
ELLE
5 2 MELISSA M. UP
4 5 JACQUESADIT
CHRISTOPHE WILLEM VOGUE
’ GIMME MORE
B New BRITNEY SPEARS JIVE/ZOMBA
6 « BEAUTIFUL GIRLS
SEAN KINGSTON BELUGA HEIGHTS/EPIC
7 ; KAMATE
ORA MATE MUS(C ONE
s ¢ BABY WHEN THE LIGHT
DAVID GUETTA FT. COZI VIRGIN
o o 4MOTS SUR UN PIANO
= PATRICK FIORI/JEAN-JACQUES GOLDMAN RCA
10 § RISEUP

YVES LARDCK DATA

ITALY

SINGLES

wis ;ﬁ
EZ  <Z (FIMINIELSEN) NOVEMBER 5, 2007
1 1 NON SIAMO SOLI
ERDS RAMAZOTTI/RICKY MARTIN ARIOLA
GIMME MORE
2 NEW goiTnEy SPEARS JIVE Z01BA
NO ONE
3 NEW o kevs ) =
a 2 LIVING DARFUR
MATTAFIX VIRGIN
TAKING CHANCES
S NEW e e oiow COLUMBIA
6 3 DISINCANTATAMENTE
LA DIFFERENZA UNIVERSO
| CAMBIARE PAGINA
7 NEW p00n & CHIARA TREPERTRE
8 4 VASCO EXTENDED PLAY
VASCO ROSSI CAPITOL
e 5 INCONSOLABLE
BACKSTREET BOYS JIVE ZOMBA
10 6 RULE THE WORLD

TAKE THAT POLYDOR

SWEDEN -+

SINGLES
wl S
£z SE @A NOVEMBER 2. 2007
1 6 VASTERBRON & VAMPIRES
LAAKSO V2
2 5 100 AR FRAN NU (BLUNDAR})
MARTIN STENMARCK UNIVERSAL
3 3 APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE
« 4 IFONLYYOU
OANNY FT.THERESE ARIOLA
5 1 PARLOR AT SVIN
MAGNUS UGGLA ATLANTIC/CUSTARD
1 1 KENT
TILLBAKA TILL SAMTIDEN RCA
MAGNUS UGGLA
2 NEW pipion AT SVINEN UGGLY
BENNY ANDERSSON
3 INEW g5 mono
4 2 CHRISTER SJOGREN
ALSKADE ANDLIGA SANGER £V
5 3 BRUCE SPRINGSTEEN

MAGIC COLUMBIA
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UNITED KINGDOM ><

NEW

SINGLES

{THE OFFICIAL UK CHARTS CO0.)

BLEEDING LOVE
LEONA LEWIS 5Y00

NOVEMBER 4, 2007

RULE THE WORLD
TAKE THAT POLYDOR

HOME
_ WESTLIFE 5

APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE

VALERIE
MARK RONSON FT. AMY WINEHOUSE COLUMBIA

ABOUT YOU NOW
SUGABABES SLAND

GIMME MORE
BRITNEY SPEARS JIVE/ZOMBA

UNINVITED
FREEMASONS FT. BAILEY TZUKE LOADED
GOODBYE MR A

RCA

THE HEART NEVER LIES
MCFLY [SLAND

AUSTRALIA =

SINGLES

(ARIA) NOVEMBER 4, 2007
THE WAY | ARE

TIMBERLAND FT. KERI WILSDN INTERSCDPE

BEAUTIFUL GIRLS
SEAN KINGSTON EPIC

IN THIS LIFE
DELTA GOODREM SONY BMG

HOOK ME UP
THE VERONICAS WARNER

HEY THERE DELILAH
PLAIN WHITE T'S HO LYWOOD

INTO THE NIGHT
SANTANA FT. CHAD KROEGER ARIOLA

GIMME MORE
BRITNEY SPEARS JIVE/ZOMBA

HOW FAR HAVE WE COME
MATCHBOX TWENTY ATLANTIC

NEW

APOLOGIZE

STRONGER
KANYE WEST ROC-A-FELLA/DEF JAM

TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE

SPAIN

SINGLES

(PROMUSICAE/MEDIA} NOVEMBER 7, 2007

Y AHORA VOY A SALIR (RANXEIRA)
MANGO OE 0Z DRO

KINGDOM
DAVE GAHAN VIRGIN

AERODYNAMIK/LA FORME
KRAFTWERK EMI

HW RE-EDITED EP VII
VARIOUS ARTISTS HOUSE WORKS

HIMNO OFICIAL DEL SEVILLA FC
EL ARREBATO CAPITOL

GUARDAME UN SECRETO
COOPER ELEPHANT

SHINE ON ME
0UIS & FERRAN FT. TIKARO J MATINEE/HOUSE WORKS

LOS RAPEROS NUNCA NUEREN
SHOTTA BOA

18

LEOPARDO NO VIAJA
LEOPAROO NO VIAJA O R O

NEW

CHICAGO NEW YORK
PACO MARGTO CENTRAL ROCK

LAST
WEEK

IRELAND
S

{IRMA/CHART TRACK) NGVEMBER 2, 2007
BLEEDING LOVE

LEONA LEWIS SYCO

45

HOME
WESTLIFE RCA

RULE THE WORLD
TAKE THAT POLYDOR

GIMME MORE
BRITNEY SPEARS ./ IVE/ZOMBA

IF THAT'S OK WITH YOU
SHAYNE WARD SYCO

-

w N

BRITNEY SPEARS

NEW g ackou Jve zomss
; BRUCE SPRINGSTEEN
MAGIC COLUMBIA
2 MICHAEL BUBLE
CALL ME IRRESPONSIBLE PEPRISE
EAGLES
NEW | oG RoAD OUT OF EDEN POLYDOR
g TIMBALAND

TIMBALAND PRESENTS SHOCK VALUE INTERSCOPE

Go to www.billboard.biz for complete chart data

GERMANY

THIS
WEEX
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w

N o = »

]

10

3
1
2
3
4
n
6
5

[+

10

THIS
WEEK

N

4

ALBUMS

A & @ N

LAST

>
v}
w
=

NEW

NEW

o, .®

{MEDRIA CONTRDL)

HEY THERE DELILAH
PLAIN WHITE T'S HOLLYWOOD

NOVEMBER 6, 2007

DU HAST DEN SCHOENSTEN ARSCH...
ALEX € POLYDOR

DON'T STOP THE MUSIC
RIHANNA SRP/DEF JAM

UNBELIEVABLE
MARK MEDLOCK/DIETER BOHLEN SONY BMG

NO ONE
ALICIA KEYS J

ABOUT YOU NOW
SUGABABES ISLAND

NEW

GIMME MORE
BRITNEY SPEARS JIVE/ZOMBA

1973
JAMES BLUNT ATLANTIC/CUSTARD

M LOVIN' (L.R.H.P)
JIMI BLUE UNIVERSAL

(NIELSEN BDS/SOUNDSCAN)

HAMMA!
CULCHA CANDELA URBAN

CANADA

BILLBOARD CANADIAN HOT 100

NOVEMBER 17, 2007

APOLOGIZE
TIMBALAND FT. ONEREPUBLIC ) OSLEY/BLACKGROUND/INTERSCOPE UNIVERSAL

INTO THE NIGHT
SANTANA FT. CHAD KROEGER ARISTA/SONY BMG

BUBBLY
COLBIE CAILLAT UNIVERSAL REPUBLIC/UNIVERSAL

STRONGER
KANYE WEST ROC A-FELLA/DEF JAM/UNIVERSAL

DON'T STOP THE MUSIC
RIHANNA SHE DEF JAM/UNIVERSAL

GIMME MORE
BRITNEY SPEARS JIVE/SONY BNG

CRANK THAT (SOULJA BOY)
SOULJA BOY TELL'EM CDLLIPARK INTERSCOPE/UNIVERSAL

THE WAY | ARE
TIMBALAND FY. KERI HILSON MOSLEY BLACKGROUND INTERSCOPE/UNIVERSAL

SEVEN DAY FOOL
JULLY BLACK UNIVERSAL

WAKE UP CALL
MARGON 5 A&M/OCTONE/UNIVERSAL

sE
2% (SUCESSO MAGAZINE) NOVEMBER 6, 2007
1 SOUNDTRACK
HIGH SCHOOL MUSICAL 2 WALT DISNEY
3 MARIA RITA
SAMBA MEU WARNER
11 GRUPO REVELACAO
GRUPO REVELACAD 100% SONY BMG
4 VICTOR & LEO
AD VIVO EM UBERLANOIA SONY BVG
12 IVETE SANGALO
MTV AQ VIVO MERCURYUNIVERSAL
19 CAIO MESQUITA
NATAL LUAR
6 CESAR MENOTTI & FABIANO
COM_VOCE UNIVFRSAL
14 ZECA PAGODINHO
ACUSTICO MTV UL ER AL
NEW 3ELENEY SPEARS
UT JIVE Z0MBA
25 CASSIA ELLER

ACUSTICO MTV UNIVERSAL

oE
g; (RECORD PUBLICATIONS LTO.) NOVEMBER 7. 2007
, APOLOGIZE
TIMBALANO FT. ONEREPUBLIC MOSLEY;BLACKGROUND/INTERSCOPE
, NOONE
ALICIA KEYS J
, KISS KISS
CHRIS BROWN FT. T-PAIN JIVE/ZOMBA
;  CRANK THAT
SOULJA BOY UNIVERSAL
4 CLUmSY

NEW

FERGIE UNIVERSAL

EAGLES
LONG ROAD OUT OF EOEN POLYDOR

1

VARIOUS ARTISTS
OUTRAGEDUS FORTUNE WESTSIDE RULES WEA

3 SANTANA
ULTIMATE SANTANA ARISTA
2 KORA
KORA KORA/BORDER
4 MATCHBOX TWENTY

EXILE DN MAINSTREAM WARNER

Data for week of NOVEMBER 17, 2007 |
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THIS
WEEK

e e -

-

N @ @ »

(NIELSEN SDUNDSCAN INTERNATIDNAL)
BLEEDING LOVE

LEONA SYCO

APOLOGIZE

TIMBALAND FT. ONEREPUBLIC MOSLEY, BLACKGROUND/INTERSCOPE
RULE THE WORLD

TAKE THAT POLYDOR

GIMME MORE

BRITNEY SPEARS JIVE/ZOMBA

VALERIE

MARK RONSON FT. AMY WINEHOUSE ALLIDO/COLUMBIA =
ME ENAMORA

JUANES UNIVERSAL

DON'T STOP THE MUSIC

RIHANNA SRP DEF JAM

NQVEMBER 17, 2007

ABOUT YOU NOW (RADIO EDIT)
SUGARBABES ISLAND

HOME

WESTLIFE 5

1973 (ALBUM VERSION)

JAMES BLUNT CUSTARD/ATLANTIC

NO ONE (RADIO EDIT)

ALICIA KEYS MBX/J

ABOUT YOU NOW

SUGABABES ISLAND

HOT STUFF (LET'S DANCE) (ORIGINAL VERSION)
CRAIG DAVID TEACUP

BIG GIRLS DON'T CRY

= :“ " FERGIE WILL 1 AM/A&M/INTERSCOPE
ol X UNINVITED
F 11 FREEMASONS FT. BAILEY TZUKE LOADED
0 NO ONE
16 NEW | \cin kevs ek
17 g9 DUHAST DEN SCHONSTEN ARSCH DER WELT
o ALEX C. FAETURING Y-ASS KING SIZE/POLYDOR
" Ja nrw HATE THAT | LOVE YOU
i .1-".'_ NEW' RIHANNA FT. NE-YO SRP UEF JAM
‘30 15 AYO TECHNOLOGY
2 50 GENT FT. JUSTIN TIMBERLAKE & TIMBALAND SHADY/AFTERMATH INTERSCOPE
20 17 GOODBYE MR. A

~ THE HODSIERS RCA

FLANDERS T

W

W N -

IS

=5
=% (ULTRATOP/GFK) NOVEMBER 7, 2007
1 JIJ BENT 2O
JEROEN VAN DER BOOM RED BULLET
12 TOBY TOBY
MEGA MINDY STUDIO 100
2 SHUT YOUR EYES
SNOW PATROL FICTION/POLYOUR
7 AAA ANTHEM
REG! FT. BART PEETERS MOSTIKO
10 GIMME MORE
" BRITNEY SPEARS .JIVE/ZOMBA
CLOUSEAU
NEW ¢l guseau 20 capiroL
3 SOULWAX
MOST OF THE REMIXES PARLOPHONE
1 VARIOUS ARTISTS
JUNIOR EUROSONG 2007 CAPITOL
5 K3
KUSJES STUDIO 100
2 MILK INC.

THIS
@ » W N - R

(2]

10

THE BEST OF ANTLER-SUBWAY

ARGENTINA

ALBUMS
s
<2 (CAPIF) OCTOBER 22, 2007
NEW VARIOQOUS ARTISTS
__HIGH SCHOOL MUSICAL 1i LAT UNIVERSAL
1 ANDRES CALAMARO
LA LENGUA POPULAR DRO
4 RICARDO ARJONA
QUIEN 01J0 AYER SONY BMG
¥ SODA STEREO
_ME VERAS VOLVER SONY BMG
2 VARIOUS ARTISTS
ACTUAR, BAILAR, CANTAR SONY BMG
JEAN CARLOS
NEW ESENCIAS DE AYER Y HOY DBN
8 VARIOUS ARTISTS
PATITO FEO EMI
3 SOUNDTRACK
HIGH SCHDOL MUSICAL 2 WALT DISNEY
2 CACHO CASTANA
Y YA NAOA FUE LO MISMO EMI
7 ISMAEL SERRANO

SUENOS DE UN HOMBRE DESPIERTO UNIVERSAL

CHARTS LEGEND on Page 80
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EUROCHARTS ARE COMPILEO BY 8ILLBOARD FRDM THE NATIDNAL SINGLES ANO
ALBUM SALES CHARTS OF 20 EURCPEAN COUNTRIES. NOVEMBER 7, 2007

DON'T STOP THE MUSIC
RIHANNA SRP/DEF JAM
GIMME MORE
BRITNEY SPEARS JIVE/ZOMBA
HEY THERE DELILAH
__ PLAIN WHITE TS HOLLYWOOD
4 5 BLEEDING LOVE
LEONA LEWIS SYCO
ABOUT YOU NOW

w ,x
<] =

fw o
Sl <=z

5 4 Sucasases isAND

¢ 7 RULE THE WORLD
TAKE THAT F'ULYOOR
GARCON

70 e

g 3 BEAUTIFUL GIRLS

SEAN KINGSTON BELUGA HEIGHTS/EIC
g new NO ONE

ALICIA KEYS J
10 15 APOLOGIZE

TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE
11 new HOME

WESTUFES
12 5 THE WAY | ARE

TIMBERLAND FT. KERI WiLSON INTERSCOPE

DU HAST DEN SCHOEWSTEN ARSCH...
ALEX C. POLYDOR

AYO TECHNOLOGY

50 CENT FT. JUSTIN TIMBERLAKE SHFDY/AFTERMATH/INTERSCOPE

1973
16 3 JAMES BLUNT ATLANTIC/CUSTARD

ALBUMS

NOVEMBER 7, 2007

14

BRITNEY SPEARS
BLACKOUT JIVE/ZOMBA
EAGLES
NEW " (onG RoAD ouT OF EDEN POLYDOR
EROS RAMAZZOTTI
E2 ARIOLA
AMY WINEHOUSE
BACK TO BLACK ISLAND
o JAMES BLUNT
ALL THE LOST SOULS ATLANTIC/CUSTARD
6 1 KATIE MELUA
PICTURES DRAMATICO
7 3 BRUCE SPRINGSTEEN
' MAGIC COLUMBIA

BACKSTREET BOYS
UNBREAKABLE JIVE Z0MBA
@ § SOUNDTRACK
: HIGH SCHOOL MUSICAL 2 DISNEY
ROBERT PLANT/ALISON KRAUSS
RAISING SANO DECCA
MIKA
LIFE IN CARTOON MOTION CASABLANCA/ISLAND

12 1o MARIO BARTH
i MAENNER SIND PRIMITIV. ABER GLUCKLICH! SPASSG
ANDREA BOCELLI
VIVERE SUGAR

THIS
to lwm

o b W W
=
M
=

See Chart Legend for ruies and explanations.

SALES Da#
COMPILED BY
niclsa
SoundS=n

ARTIST =
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 8

Y THE ALTAR AND THE DOOR BEACH STREET/REUNION % 117/PROVIDENT-INTEGRITY

VARIOUS ARTISTS
WOW HITS 2008 WORD-CURB/PROVIDENT-INTEGRITY/EMI SHRISTIAN 6677/EMI CMG
STEVEN CURTIS CHAPMAN

THIS MOMENT SPARROW 6393/EMI CMG

MICHAEL W. SMITH

IT'S A WONDERFUL CHRISTMAS REUNION 10123/PROVIDENT-INTEGRITY
CHRIS TOMLIN

SEE THE MORHING 51X TEPS SPARROW 2828/EM) CMG (=

POINT OF GRACE

HOW YOU LIlE WOﬁRD-E URB 887090

DAVID CROWDER BAND
REMEQY SIXSTEPS SPARROW 2684 EMI CMG

5 RELIENT K
_ LET IT SNOW BARY. LEV IT REINOEER CAPITOL/GOTEE 7220/EMI CMG

GAITHER VOCAL BAND AND ERNIE HAASE & SIGNATURE SOUND
TOGETHER GAITHER MUSIC GROUP 2729/EMI CMG

o5 3 BANDY TRAVIS
= ° SONGS OF THE SEASON WORD-CURB 887146

42 15 ga ALAN JACKSON N

PRECIOUS MEMORIES ACR/ARISTA NASHVILLE 80281/PRIVIDENT-INTEGRITY =
37 TOBYMAC
(PORTABLE SOUNDS) FOREFRONT 037%/EMI CMG @
VARIOUS ARTISTS
SONGS 4 WORSHIP: COUNTRY TIME LIFE 19523/PROVICELT-INTEGRITY
og VARIOUS ARTISTS
! BELIEVE. SI]!IQS OF FAITH FROM TODAY'S TOP COUNTRY & CHAISTIAN ARTISTS ARISTA NeS-VLLE 10&22PRWIDW-WTEGRHY_
VARIOUS ARTISTS
INTEGRITY'S IWORSHIP 24:7 INTEGRITY 4263/PROVIDENT-HNTEGRITY
.i.‘, |91 {5 BARLOWGIRL
{ 1 HOW CAN WE BE SILENT FERVENT B87197/WORD-CURB #

AMY GRANT

1‘ 18 GREATEST HITS SPARROW 2797/EMI CMG &
1 ' o JIM BRICKMAN
. |- HOMECOMING SLG 17706/WORD-CURB &

= MAT KEARNEY

P ] 2z 8 NOTHING LEFT TO LOSE AWARE/COLUMB{A/INPOP 1380/B\1 CMG
b MERCYME |
[_-‘!_-' 18 Sﬂ" COMING UP TO BREATHE (NO 3872/PROVIDENT-INTEGRITY ’.'

43 THIRD DAY

22 2213 CHRONDLOGY, YOLUME TWO: 2001-2006 ESSENTIAL 10839/PIOVIDENT-INTEGRITY &

@ BEBE WINANS i
- CHERCH KOCH 5035 &

2a o7 ST SKILLET

COMATOSE ARDENT/SRE/LAVA 2546/PROVIDENT-INTEGR TY

3 JARS OF CLAY
CHRISTMAS SONGS GRAY MATTERS/NETTWERK 30725 PROVIOENT-INTEGRITY

|28 18

CASTING CROWNS {

2007, Nielsen Business Media, inc. and Nieisen SoundScan Inc All nights ressrvec

A

R . .
5E 5 ARTIST
3%' ZZ  TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

28 2 + THOUSAND FOOT KRUTCH
I ~ THE FLAME IN ALL OF US TOOTH & NAIL B247/EMI CMG @
] EMERY
’3 245 I'M ONLY A MAN TOOTH & NAI!. 6641/EMI CMG @
i*E. 29 |57 VARIOUS ARTISTS

CEAT

WOW HITS 2007 WORD-CURB/PROVIDENT-INTEGRITY 7196/EM! CMG

3 66 RED
END OF SILENCE ESSENTIAL 10807/PROVIDENT-INTEGR TY

HILLSONG

© SAVIOUR KiNG HILLSONG/INTEGRITY 4257/PROVIDENT-INTEGRITY
TRIN-I-TEE 5:7
757 SPIRIT RISING 0402/MUSIC WORLD

P MANDISA

|| _?. 38 4 1RUE BEATY SPARROW 5720/EMI GG

DAVID PHELPS
J A DAVIZ PHELPS CHRISTMAS: ONE WINTERY NIGHT WORJ-CURB 887232

ﬂ:‘ 33 35 RELIENT K
_._‘l! - FIVE SCORE ANO SEVEN YEARS AGO GOTEE/CAPITOL 0592/EMI CMG &=

J MOSS
V2... PAJAM/GOSPO CENTRIC 87214/PROVIDENT-INTEGRITY

'|‘ I MORNON TABERNACLE CHOIR AND ORCHESTRA AT TEMPLE SQUARE WITH SISSEL
SPIRIT OF THE SEASON MORMON TABERNACLE CHOIR 0711
@' m VARIOUS ARTISTS

MARY DID YOU KNOW? WORO-CURB B87317/WARNER EROS.
s =
Zal LEELAND
Iﬂi- 36 41| S0UND OF MELODIES ESSENTIAL 10812/PROVIDENT-INTEGRITY

35 38 31

; RE-ENTRY UNITED
3 { ALL OF THE ABOVE HILLSONG AUSTRALIA/INTEGRITY 4174/PROVIDENT-INTEGRITY

IQ; 47 34 THE ALMOST.
pd s SOUTHERN WEATHER TOOTH & NAIL 2481/EMI CMG
41 41 15 TODD AGNEW

BETTER QUESTIONS ARGENT/INO/COLUMBIA 2547/PROVIDENT-INTEGRITY

NICOLE C. MULLEN
SHARECROPPER'S SEED: VOLUME 1 WORD-CURB 887144

I':
{i JEREMY CAMP
43 42 53 BEYONO MEASURE BEC 3723/EMI CMG &
JON MCLAUGHLIN
| INDIANA iSLAND 008882/ EMI CMG
37 5 PHIL WICKHAM
CANNDNS SIMPLE IND 4255/PROVIDENT-INTEGRITY
CHRIST TABERNACLE CHOIR
WE ARE ONE VITAL NE'W &Y 1541 WORD-CURB
VARIOUS ARTISTS
MAX LUCADO: 3:16: SONGS OF HOPE (NDELIBLE CREATIVE GROUP 70012/WORD-CURS
PLUMB
BLINK CURB 78978/WORD-CURB
5 VARIOUS ARTISTS
49 | 50 61 THREE WODOEN CROSSES WORD-CURB 886582

*:’_ 48 56 MARK SCHULTZ
w1

4a 21

45

BROKEN & BEAUTIFUL WORD-CURE 886570

P
sE £5 ARTIST =
SE 25  TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL e
1 3

18 MARVIN SAPP
THIRSTY VERITY 09433/Z0MBA

SHEKINAH GLORY MINISTRY
JESUS KINGDOM 3003

~ ISRAEL & NEW BREED
A DEEPER LEVEL: LIVE INTEGRITY/COLUMBIA 11986/SON™ MUSIC &
DEITRICK HADDON PRESENTS VOICES OF UNITY

RIHANNA
GOOO GIRL GONE BAD SRP/DEF JAM

HOOSIERS
¥5 8 1yETRICK 0 LIFE ROA

niclsen
Musk Centrol

RADIO AIRPLAY

@i i RADIO AIRPLAY INFORWMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND
% =X TABULATED BY NIELSEN MUSIC CORTROL. NOVEMBER 7. 2007
1 q 1973
JAMES BLUNT CUSTARD/ATLANTIC
HEY THERE DELILAH
PLAIN WHITE T'S HOLLYWOOD

a3 - BIG GIRLS DON'T CRY
FERGIE WILL.) AM/ABM/INTERSCOPE
4 4 DONTSTOP THE MUSIC
RIHANNA SRP DEF JAM
5 3 BEAUTIFUL GIRLS
SEAN KINGSTON BELUGA HEIGHTS/EPIC
6 7 2HEARTS
KYLIE MINOGUE PARLOPHONE
7 g ABOUT YOU NOW
__ SUGAR BAHES ISLAND
'8 o SORRY, BLAME IT ON ME
AKON KONVICT UPFRONT/SRC/UNIVERSAL MOTOWN
@ 11 APOLOGIZE
TIMBALAND FT ONEREPUBLIC
10 19 AYO TECHNOLOGY

50 CENT FT. JUSTIN TIMBERLAKE SHADY/AFTERMATH/INTERSCOPE

41 g JTHE WAY|ARE

y TIMBERLAND FT. KERI HILSDN INTERSCOPE
GIMME MORE
BRITNEY SPEARS
BIG GIRL (YOU ARE BEAUTIFUL)
tMIKA CASABLANCA/ISLAND
15 HOT STUFF

1 CRAIG 0AVIO SIRE
- NO ONE
82 o KEYS

Data for week of NOVEMBER 17, 2007 |

TOGETHER IN WORSHIP TYSCOT 884160
VICKIE WINANS
HAPPY HOLIOAYS FROM VICKIE WINANS DESTINY JOY 8047
MARVIN WINANS
ALONE BUT NOT ALONE PURESPRINGS GOSPEL 86278/ENT GOSPEL
BEBE WINANS
CHERCH KOCH 5035 @&
LN VARIOUS ARTISTS {
(LTI W Wow GOSPEL CHRISTAS VERITYWORD-CLRBEMI CHRISTAN 9576 1/EMIGOSPEL |
, THE CLARK SISTERS
LIVE..ONE LAST TIME En| GOSPEL 81094 @
. VARIOUS ARTISTS

GOTTA HAVE GOSPEL! 5 INTEGRITY GOSPEL/INTEGRITY/GOSPC CENTRIC 12755/Z0MBA
g 7 TRIN-I-TEE 5:7

757 SPIRIT RISING 0402 MUSIC WORLO
VARIOUS ARTISTS i

j e 4“: WOW GOSPEL 2007 VERITY, WORD-CURB/EMI CMG 0249S/Z0MBA b

J MOSS
V2. PAJAM GOSPO CENTRIC 87214/Z0MBA

LEE WILLIAMS AND THE SPIRITUAL QC'S

12 9 50 WUCH To BE THANKEUL FOR MGG 7056
5 11 7 BYRON CAGE
¢ LIVE AT THE APOLLO: THE PROCLAMATION GOSPO CENTRIC 11114/PROVIDENT-INTEGRITY
13 § DONNIE MCCLURKIN
_THE ESSENTIAL DONNIE MCCLURKIN VERITY/LEGACY 153£8/SONY BMG
| og 31 NICOLE C. MULLEN

SHARECROPPER'S SEED: VOLUME 1 WORD-CURB 887144/ ARNER BROS.
17 55 BISHOP PAUL S. MORTON
STILL STANDING TEHILLAH 6528/LIGHT &
49 1@ g JHENEWLIFE COMMUNITY CHOIR FEATURING JOHN P KEE
S __NOTHING BUT WORSHIP TYSCOT/NEW LIFE/VERITY 10028/20MBA
20 15 5 BICKYDILLARD & NEW G
: THE 7TH EPISDDE: LIVE IN TORDNTO NUSPRING 02676/EH1 GOSPEL
2 VARIOUS ARTISTS
| 21 |18 26 0y crgpn 415 00 THE GREATEST GOSPEL IS VR 14 CHGNE TYANOR0 LD OBTBAZOMBA

EXALTED . LIVE IN 5ALTIMDRE EVIDENCE GOSPEL 6922/LISH]

e 3 2 YOUTHFUL PRAISE FEATURING JJ HAIRSTON

"3 53 g FRED HAMMOND
| | ©  THE ESSENTIAL FRrED HAMMOND VERITY/LEGACY 15385/SONY BMG
; . JUANITA BYNUM .
?‘ 21 3 A PIECE OF M_V PASSION FLOW_9301 '
,'26_ 3 YOLANDA ADAMS
WHAT A WONDERFUL TIME COLUMBIA 09432/SONY MUSIC

For chart reprints call 546.654.46¢ 3

wwWwW americanradiohistorvy com

;qgﬂ ARTIST -
S 2Z  1iTLE IMPRINT & NUMBER / DISTRIBUTING LABEL 8
DEWAYNE WOODS & WHEN SINGERS MEET
. INTRODUCING DEWAYNE WOODS & WHEN SINGERS MEET OLIET WATERVERITY 853337201134
TYE TRIBBETT & G.A.
VICTORY LIVE! INTEGRITY GOSPEL/COLUMBIA 77526/SONY MUSIC
BEVERLY CRAWFORD
LIVE FROM LOS ANGELES JI 1271 -
JUANITA BYNUM & JONATHAN BUTLER
GOSPEL GOES CLASSICAL FLOW 1894 MARANATHA!
~ NICOLE C. MULLEN
| REOEEMER: THE BEST OF NICOLE C. MULLEN WORD-CURB 86569/ WARNER BAOS.

40 THE CANTON SPIRITUALS
DRIVEN VERITY 10029/Z0MBA

31 2
a, 29 . YOLANDA ADAMS

THE BEST OF ME ELEKTRA/ATLANTIC 156604/AG

HEZEKIAH WALKER

»”- &l THE ESSENTIAL HEZEKIAH WALKER VERITY/LEGACY 15329/50NY BMG

fﬂ‘! 34 qg BISHOP NOEL JONES PRESENTS THE CITY OF REFUGE SANCTUARY CHOIR
l_ Creall, WELCOME T0 THE CITY TYSCOT 984159/TASEIS

35 26 52 KIRK FRANKLIN

SONGS FROM THE STORM, VOLUME | FO YO SOUL/GOSPO CENTRIC 88401/ZOMBA

=] LECRAE
’-ﬁ, 30 65 AFTER THE MUSIC STOPS REACH 30021/CROSS MOVEMENT

37 35 19 MYRON BUTLER & LEVI

STRONGER L1/ CULPEL 83642

‘_.Jd 27 17 DA'TR.UTH.
i el OPEM BOOK CRUSS MOVEMENT 30029

N PHIL TARVER
39 0 6 »JHAW_NEN;(EE K[NGEOM 5005 o
40 © 39 BISHOP G.E. PATTERSON

=0 99 HAVING CHURCH WITH THE SAINTS VOLUME 1 PODIUM 2506
RICHARD SMALLWOOD WITH VISION

(4139 2 ey Lve nnew YORK VERITY 52226 Z0MBA
Q_l“ 25 JOE PACE
5 o=l it JOE PACE PRESENTS: WORSHIP FOR THE KINGDOM 2PROCLAMITYNUSPRING 66752/EM| GOSPEL
a3l 2 2 VARIOUS ARTISTS

¥ GOTTA HAVE GOSPEL! WORSHIP INTEGRY GOSPELNTEGRITY/GOSPO CENTRICZOMBACOLUMBIA DS26E SONY MUSIC
. 3g 29 WILLIAM MURPHY Il

wd

=

it THE SOUND: LIVE IN ATLANTA M3M 8020

47 107 BYRON CAGE
AN INVITATION TO WORSHIP GOSPO CENTRIC 71281/Z0MBA

a5
._iii 45 37 DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
- e THE GRAND FINALE. ENCOURAGE YOURSELF ENMI GOSPEL 84547

41 24 MAVIS STAPLES
WE'LL NEVER TURN BACK ANTI- 86830/EPITAPH

7
- 868 1
m*lm JOHN P. KEE
& THE ESSENTIAL JOHN P KEE NEW LIFE/TYSCOT/VERITY/LEGACY 15908/8_0NV_§M_Q
@ VARIOUS ARTISTS
F THE VERY BEST OF PRAISE & WORSHIP VOLUME 2 LEGACYAVERITY/GLSPO CENTRIC 10199/20MBA

¥ - VARIOUS ARTISTS
b | LOVE'S HOLIDAY: A GOSPEL CHRISTMAS SONY BMG CUSTOM MARKETING GROUP 19530/TIME LIFE

Go to www.billboard.biz for complete chart data 85
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CHARTS

LEGEND

ALBUN CHARIS |

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B/hip-hop retail charts is compiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.
@ Albums with the greatest sales gains this week.

GAINER

Where Included, this award indicates the title with
the chart's biggest percentage growth.

Where included, this award indicates the title
with the chart’s largest unit increase.

MIgaiy] Indicates album entered top 100 of The Billboard 200
LT3 and has been removed from Heatseekers chart.

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivalent prices. which are projected from
wholesale prices. © after price indicates album only available on DualDisc. CD/DVD
after price indicates CD/DVD combo only available. © pualbisc available. @
CD/DVD combo available. * indicates vinyl LP is available. Pricing and vinyl LP
availability are not included on all charts. EX after catalog number indicates title is
exclusive to one account or has limited distribution.

v . i “ym (U
SINGLES CHART S
RADIO AIRPLAY SINGLES CHARTS

Compiled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, computed by
cross-referencing exact times of airplay with Arbitron listener data. The exceptions
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and
Adult R&B charts, which are ranked by total detections.
. Songs showing an increase in audience (or detections)

over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts
simuitaneously if they have been on The Billboard Hot 100 for more than 20 weeks
and rank below No. 50. Songs are removed from the Hot R&B/Hip-Hop Songs and
Hot R&B/Hip-Hop Alrplay charts simultaneously if they have been on the Hot
R&B/Hip-Hop Songs for more than 20 weeks and rank below No. 50. Songs are
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are
removed from Hot Country Songs if they have been on the chart for more than 20
weeks and rank below No. 10 in detections or audience, provided that they are not
still gaining enough audience points to bullet. Songs are removed from Hot Latin
Songs if they have been on the chart for more than 20 weeks and rank below

No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below
No. 20 in both audience and detections. Descending songs are removed from Adult
Contemporary if they have been on the chart for more than 20 weeks and rank
below No. 15, if they have been on the chart for more than 26 weeks and rank below
No. 10, or if they have been on the chart for more than 52 weeks and rank below

No. 5. Songs are removed from the Adult Top 40, Aduit R&B, and Hot Dance Airplay
charts if they have been on the chart for more than 20 weeks and rank below No. 15
(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart
for more than 52 weeks and rank below No, 10.

SINGLES SALES CHARTS

The top selling singtes compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by Nielsen
SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled from a national
subset pane! of core R&B/Hip-Hop stores by Nielsen Soundscan.

. Singles with the greatest sales gains.

CONFIGURATIONS

® CD single available. ® Digital Download available. § DVD single available.
© Vinyl Maxi-Single available. @ Vinyl single available. € CD Maxi-Single
available. Configurations are not included on all singles charts.

HITPREDICTOR

Indicates title earned HitPredictor status In that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multiple listens and a nationwide sample of carefully profiled music
consumers. Songs are rated on a 1-5 scale; final results are based on welghted
positives. Songs with a score of 65 or more (75 or more for country) are judged
to have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of
current songs with Hit Potential, commentary, polis and more, please visit
www.hitpredictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from ciub DJs.

. Titles with the greatest club play increase over the previous week.

AWARD CER L LEVE L S

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
S00,000 albums (Gold). B RIAA certification for net shipment of 1 milllon units
(Platinum). @ RIAA certification for net shipment of 10 million units (Diamond).
Numeral within Platinum or Diamond symbol indicates album’s multi-platinum level.
For boxed sets, and double albums with a running time of 100 minutes or more, the
RIAA multiplies shipments by the number of discs and/or tapes. O Certification for
net shipments of 100,000 units (Oro). (! Certification of 200,000 units (Platino).

[2) Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Gold). B RIAA certification for

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song’s
multiplatinum ievel. O RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.

O RIAA gold certification for net shipment of 50,000 units for shortform or
longform videos. I RIAA platinum certificatlon for net shipment of 50,000 units for
video singles. Clriaa platinum certification for sales of 100,000 units for shortform
or longform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retail price. B RIAA platinum certification for sales of 100,000 units or $2
milion in sales at suggested retail price. O IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retail for
non-theatrical titles, L] IRMA piatinum certification for a minimum sale of 250,000
units or a dollar volume of $18 million at retail for theatrically released programs, and
of at least 50,000 units and $2 million at suggested retail for non-theatrical titles.

S2e brlew for compete legend information.

MANNHEIM STEAMROLLER
CHRISTMAS SONG AMERICAN GRAMAPHONE 1227 (18.98)

PROJECT PAT
5. WALKIN' BANK ROLL HYPNOTIZE MINDS 5023/KOCH {17.98)
6 8 (0T THE 101 STRINGS ORCHESTRA
LI HALLOWEEN MADACY SPECIAL PRODUCTS 52906/MADACY (13.98)
A ——
- 4 5 DWIGHT YOAKAM
= . DWIGHT SINGS BUCK ViA 6129*/NEW WEST (16.98)

OTEP
THE ASCENSION KOCH 5044 (17.98)

-3 g DETHKLOK
THE DETHALBUM (SOUNDTRACK) WILLIAMS STREET 0002/A0ULT SWi (13.98)

- SOUNDTRACK
4 0T aRsPRaY NEW LINE 39089 (16.98) L
LEVON HELM
| DIRT FARMER DIRT FARMER 79844/VANGUARD (16.98) I
THURSDAY

KILL THE HOUSE LIGHTS ViCTORY 408 (16.98 CD/DVD) @
SAVES THE DAY
- | UNDER THE BOARDS VAGRANT 476 112,98)
12 DJ KHALED
129 0 e sest TERROR SQUAD 4229/KOCH (17.98)
P 5 DASHBOARD CONFESSIONAL
THE SHADE OF POISON TREES VAGRANT 477+ (13.98)

m TAKING BACK SUNDAY o
NOTES FROM THE PAST /ICTORY 381 (16.98)

£ 10 /4t

CRAIG MORGAN
LIYTLE BIT OF LIFE BRGKEN BOW 7797 (18.98)
ELVIS PRESLEY
_HOME FOR THE HOLIDAYS SONY BMG SPECIAL PRODUCTS 52871/MADACY (21.98)
IRON AND WINE
THE SHEPHERD'S 00G 518 POP 710* (15.98)
DROPKICK MURPHYS
_ THE MEANEST OF TIMES BORN & BREO 0017/ILG (15 98)
JASON ALDEAN P
_RELENTLESS BROKEN BOW 7047 {17.98)
THRICE
- THE ALCHEMY INDEX VOLS. | & IL: FIRE & WATER VAGRANT 478 (13.98)
SHEKINAH GLORY MIN{STRY
JESUS KINGDOM 3003 {17.98)
- BAND OF HORSES
CEASE T0 BEGIN SUB POP 745* (15.98)
" NICK SWARDSON
. PARTY CIMEDY CENTRAL 0056 {15.98 CD/DVD) @&
AMANDA PEREZ
THE HAND OF FATE UPSTAIRS 1036 (13.98)
11 SIXX: AM.
THE HERGIN DIARIES SOUNOTRACK ELEVEN SEVEN 171 (15.98)
ELLIOTT YAMIN
) ELLIOTT YAMIN HICKORY 90019 (18.98) o
17  SPOON
" GAGA GA GA GA MERGE 295° (15.98)
g GUCCI MANE
+ TRAP-A-THON BIG CAT 4000/TOMMY BOY {13.98 CO/OV0) ®
- PAUL OAKENFOLD
_ GREATEST HITS & REMIXES PERFECTD 1603/ULTRA (18.98) &
4 INGRID MICHAELSON
GIRLS AND BOYS CABIN 24 03/0RIGINAL SIGNAL (11.98)
- MOTION CITY SOUNDTRACK
- EVEN IF IT KILLS ME EPITAPH 86862 (16.98)
24 SOUNDTRACK
ONCE CANVASBACK/SONY MUSIC SOUNDTRAX 10586/COLUMBIA (13.98)
47 RODRIGO Y GABRIELA
' RODRIGO Y GABRIELA ATO 21557 (13.98) ®
DOWN
_DOWN I11: OVER THE UNDER DOWN 286176/ILG (18.98)
53 g CHIODOS
: BONE PALACE BALLET EQUAL VISION 141 (15.98)

_@ r DEITRICK HADDON PRESENTS VOICES OF UNITY
o TOGETHER IN WORSHIP TYSCOT 984160 (17.98)

2 21 4 VICKIE WINANS
- : HAPPY HOLIDAYS FROM VICKIE WINANS DESTINY JOY 8047 (14.98)
AS I LAY DYING
AN OCEAN BETWEEN US METAL BLADE 14632 {13.98)
TRACY LAWRENCE
FOR THE LOVE ROCKY COMFORT 90012 (12.98)

- VARIOUS ARTISTS
FOREVER SOUL R&B MADACY SPECIAL PRODUCTS 52253/MAOACY (13.98)

j THE COLOR FRED
' BEND TO BREAK EQUAL VISION 145 {12.98)
@, KIDSING!
A - KIDSING!: 60 HYMNS, CHDRUSES & SILLY SONGS: VOLUME 1 THOMAS NELSON 5401 (9.98)

5 - SHARON JONES & THE DAP-KINGS
100 DAYS, 100 NIGHTS DAPTONE 012 (15.98)

S BEIRUT
4551 4 Fiving cLus cup 84 04 BING 055 (13 96)

‘45 45 29 VARIOUS ARTISTS
s

L #1 HITS OF THE 508 AND 60S MADACY SPECtAL PRODUCTS 52251/MADACY (13.98)

-8 THE PACK
-, ¥ BASED BOYS UP ALL NITE/JIVE 88727/Z0MBA {13.98)

a7 [ a8 2 VARIOUS ARTISTS
- WOLFMAN JACK'S HALLOWEEN FUN FOR KIDS ST. CLAIR 0008 (5 98)
568 32 16

Wl BEBE WINANS
CHERCH KOCH 5035 (18 98) +
SARAH MOORE/MICHELLE AMATO/MICHELLE LINDAHL
= CELTIC LADIES CHRISTMAS MADACY SPECIAL PRODUCTS 53227/MADACY (13.98)

 ALL TIME LOW
SD WRONG, IT'S RIGHT HOPELESS 693 (13.98)

TOP INREPENDENT ALBUMS!: Independent Albums are current titles that are soid via independent
eistribution, including those that are fulfilled via major branch distributors. TASTEMAKERS: Top
eelling ulbums frori a core panel of trend-setting independent and smali-chain stores. WORLD: See
marts legend for rules and explanations. BILLBOARD.BIZ CHART: A weekly spotlight on one of the
arts tat are updated weekly on bitiboard.biz, including ones that are exciusive to Billboard’s
websites. © 2007, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.

86 Go to www.billboard.biz for complete chart data
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. ARTIST =
. TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) &
PR pusCIFER
Ll YV IS FOR VAGINA PUSCIFER BBQQ ‘16.95 o ‘__J

o 1 6 SOUNDTRACK
2 == THE DARJEELING LIMITEC FOX 9240/ABKCO

Pl g

SALES DATA
COMPILED BY

nielsen

SoundScan

ARTIST
ITLE IMPRINT&NUMBER/DISTRIBUTING LABEL
BRITNEY SPEARS |

LW BLACKOUT JIVE 19073/Z0MBA -l
ROBERT PLANT / ALISON KRAUSS
RAISING SAND ROUNDER 619075*

CERT

B o 2
PUSCIFER
V 1S FOR VAGINA PUSCIFER 88800
o AVENGED SEVENFOLD
i AVENGED SEVENFOLD HOPELESS 303804/WARNER BROS

.1‘] 3 o NEIL YOUNG
CHROME DREAMS !l REPRISE 311932/WARNER BROS.

o_. 'SOUNDTRACK
I'M NOT THERE SONY MUSIC SOUNDTRAX/GOLUMBIA 12038*/SONY MUSIC

% | g 5 BRUCE SPRINGSTEEN ‘
E.I I MAGIC COLUMBIA 17060'.’321\IY MUSIC

3, SERJ TANKIAN

_ELECT THE DEAD SERJICAL STRIKE/REPRISE 286076/WARNER BROS.

- KANYE WEST

_F‘_‘i 100 oranunion ROC-A-FELLA/DEF JAM 009541/10JMG a
% > COHEED AND CAMBRIA
’ NO WORLD FOR TOMORROW CDLUMBIA 18454*/SONY MUSIC &

‘;,-;{f 5 o RYAN ADAMS & THE CARDINALS
! 24| FOLLOW THE_LIGHTS (EP) LOST HIGHWAY 010177

@ LEVON HELM
- DIRT FARMER DIRT FARMER 79844/VANGUARD

WEEN
e !.g— 6 2 LA CUCARACHA CHOCODOG 619077*/ROUNDER

m. PROJECT PAT
i | WALKIN' BANK ROLL HYPNOTIZE MINDS 5023/KOCH
s

11 4 KIDROCK
— . ROCK N ROLL JESUS TOP DOG/ATLANTIC 290556*/AG -

5
of 28 ARTIST
SE E3 TILE IMPRINTANUMBER/DISTRIBUTING LABEL

LA
ICERT

!

L

40 CELTIC WOMAN
A NEW JOURNEY MANHATTAN 75110/BLG
3 57 RODRIGO Y GABRIELA
__RODRIGO Y GABRIELA ATO 21557 & o
SARAH MOORE MICHELLE AMATO/MICHELLE LINDAHL
CELTIC LADIES CHRISTMAS MADACY SPECIAL PRODUCTS 53227/MADACY
ISRAEL “12” KAMAKAWIWOQO'OLE
WONDERFUL WORLO BIG BOY 5911/MOUNTAIN APPLE
SENS MICKEY HART AND ZAKIR HUSSAIN
GLOBAL DRUM PROJECT SHOUT! FACTORY 31070/SONY BMG
53 VARIOUS ARTISTS
CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247/MADACY
YOUSSOU N'DOUR
ROKKU M1 ROKKA NONESUCH 266044/WARNER BROS
i_'-‘l 6 o MANUCHAO
o LA RADIOLINA BECAUSE 6B496/NACIONAL
LOREENA MCKENNITT
NIGHTS FROM THE ALHAMBRA QUINLAN ROAD/VERVE 009459/VG @

4

10 8 11

11 28 CEV
CEU URBAN JUNGLE/HEAR/STARBUCKS 361129/SIX DEGREES

7 6o LOREENA MCKENNITT
AN ANCIENT MUSE QUINLAN ROAD/VERVE 007920/VG
! JOHN CRUZ
ONEOF THESEDAYS LILKOIO2 L
MICHELLE AMATO/ROSALIND MCALLISTER/SARAH MOORE
CELTIC LADIES MADACY SPECIAL PRODUCTS 53173/MADACY

THE STARLITE SINGERS
IRISH FAVORITES MADACY SPECIAL PRODUCTS 52835/MADACY

25 E& TITLE
L Sz =2 ARTIST MPRINT / DISTRIBUTING LABEL)

WICKED !
DRIGINAL gﬁguwnv CAST RECORDING (DEGCA BROADWAY/UNIVERSAL CLASSICS GRQQE)

g5 JERSEY BOYS
_ORIGINAL BROADWAY CAST RECDRDING (RHIND)

a 3 _i& LEGALLY BLONDE: THE MUSICAL
R =2 *_ORIGINAL BROADWAY CAST RECORDING (GHOSTLIGHT/SH-K-BDOM/RAZOR & TIE}

o 4 g7, MAMMA MIA!
=" ORIGINAL CAST RECORDING (DECCA BROADWAY/UNIVERSAL CLASSICS GROUP)

iSal - THE LION KING

8 5 B5 oniGiuaL sRonDWAY CAST RECORDING (WALT DISNEY)
il 5 a7 SPRING AWAKENING
__ORIGINAL BROADWAY CAST RECORDING (DECCA BROAOWAY/UNIVERSAL CLASSICS GROUP
r. 8 o7 AVENUE Q: THE MUSICAL
iy __ORIGINAL BROADWAY CAST RECORDING (RCA VICTOR)

e 7 GREASE
HEW BROADWAY CAST RECORDING (MASTERWORKS BROADWAY/SONY BMG MASTERWORKS)

3 HAIRSPRAY
_ ORIGINAL BROADWAY CAST RECORDING (SONY CLASSICAL/SONY MUSIC)

97 MONTY PYTHON'S SPAMALOT

1a 0 ORIGINAL WAY CAST {DECCA BRD /UNIVERSAL CLASSICS GROUP}
_ || CAMELOT
ORIGINAL CAST RECORDING (COLUMBIA/SONY BMG MASTERWOHKSLi o
MARY POPPINS

ORIGINAL LONDON CAST RECORDING (WALT OISNEY)
‘1t 89 THE COLOR PURPLE

THE PHANTOM OF THE OPERA

1435 ORIGINAL LONDON CAST RECORDING (REALLY USEFUL/UNIVERSAL CLASSICS GROUP)

13 ORIGINAL BROAOWAY CAST RECORDING (ANGEL) .
@ _ 4 ANNE
ORIGINAL BROADWAY CAST RECORDING (LEGACY/COLUMBIA/SONY MUSIC

Data for week of NOVEMBER 17, 2007
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HOT VIDEOCLIPS & VIDEQ
MDNITOR COMPILED 8Y

E
Ly
r
10 1

5

|

B -

SALES DATA

COMPILED BY Based on audience-weimhter plays from MTV, VH! BET and CMT, and non-weighted plays fom

etght ther chemneis, as monitored by Nieisen Broadcast Data Systems, See Crart
Legend “=r rules and explanations *, 2007 Nieisen Business Media, Inc. and
Nielsen SoundScan, Inc, Alt rights reserved.

Principal Performers

CERT.

LABEL / DISTRIBUTING LABEL & NUMBER (PRICE)

THE OTHER SIDE OF THE MIRROR: LIVE AT "HE YEWPORT FOLK FESTIVAL 1963-1965 gy Dylan
COLUMBIA MUSIC VIDZ0/SONY BMG VIDEQ 714466 (19.9E0VD

PLUG ME IN A2/DC
COLUMBIA MUSIC VIDEG/SONY BMG VIDEQ 710417 (29.98 O\D)
KILL THE HOUSE LIGHTS Thursday
VICTORY 408 (16 98 CD/DVD)
ELV1S: #1 HIT PERFORMANCES Elvis Przsley
RCA S0NY BMG VIDEOC 714372 (14 98 DVD)
THE UNHOLY ALLIANCE TOUR: PREACHING PO THE PERVERTED Slayer
AMERICAN;COLUMBIA/SONY BMG VIDED 713925 (14.98 DVD)
QUEEN ROCK MONTREAL & LIVE AID Cueen
EAGLE VISION’‘EAGLE ROCK 30228 {19.98 DVD)

125 FAREWELL | TOUR: LIVE FROM MELBQU3NE Eagles
RHINO HOME VIDEQ/WARNER MUSIC VISION 70423 (29.98 DvVD)

154 GREATEST HITS Creed

WIND-UP VIDED/SONY BMG VICEO 13103 (13.98 CD/OVD)

2 TOGETHER
SPRING HOUSE VIDEG/EMM MLSIC VIDEQ 44781 (19.98 DVD)

3aither Vocal Band And Ernie Haase & Signature Sound

g THE GOSPEL MUSIC OF JOHNNY CASH Johnny Cash
SPRING HOUSE VIDED/EMM MLSIC VIDED 44792 (19.98 DVD)
5 REMEMBER THAT NIGHT: LIVE AT THE RO¥AL ALBERT HALL David Gilmour

COLUMBIA MUSIC VIDED/SONY BMG VIDED 707424 (24.98 DAD)
LIVE
PROSTHETIC/RAZDR & TIE 82971 (14.98 DVD)

5 ELTON 60: LIVE AT VADISON SQUARE GAIDEN Etton Join IR
ISLAND V!DEQ UNIVERSAL MUSIC & VIDED DIST. 000998 {18.38 B

All That Remains

! 3 3 REM. LIVE REM.

= WARNER BRDS ‘WARNER MUSIC ViSIDN 292668 {25.98 CD/D/D)
m o 200 PAST, PRESENT & FUTURE Rob Zombie
i GEFFEN HOME VIDEQ/UNIVERSAL MUSIC & VIDEO DIST. 0010<1 ( £88 ©)/DVD)

48 o 193 THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS' VULGAR HITS Pantera
-~y ELEKTRA/RHING HOME VIDEQ WARNER MUSIC VISION 73932 {18 93 CL/2VD)

QUEEN ROCK MONTREAL o,
== = EAGLE VISION/EAGLE ROCK 30227 (WﬂDVD)
48 12 4o A NEW JOURNEY: LIVE AT SLANE CASTLZ. IRELAND Celtic Woman B
r — _MANHATTAF‘!/E»IIM_MUSIC VIDEQ 75106 (19.98 DVD)
E 15 1a KISSOLOGY: THE ULTIMATE KISS COLLEZTICN VOL. 2 1978-1991 Kiss ‘@
2 VH-1 CLASSICS/UNIVERSAL MUSIC & VIDED DIST. 00108 (34.38 2D}

20 m LIVE FROM THE ARTISTS DEN Patty Criffin
5 -8 ATO VIDEQ/RED INK 21582 (1498 CD/DVD)
27 | s TRAPPED IN THE C_OSET: CHAPTERS 13-22 R. Kelly

1185

JIVE/ZOMBA VIDEQ/SONY BMG /IDED 711332 (19.98 DVD)

NUMBER ONES
'_EPIC MUSIC VIDED/SONY BMG /IDED 56999 (14.98 DVD)

Michae! Jackson

IMMAGINE IN CORNICE Pearl Jam
RHIND HDME VIDEQ/WARNER MUSIC VISION 288636 (19.98 DWD) L
VOLKERBALL Rammstein
UNIVERSAL MUSIC GMBH/FONTANA DISTRIBUTION 50716 {19 98 > =/DVD) :
LIVE AT DONINGTON AC/OC (3

EPIC MUSIC VIDEO'SONY BMG /IDED 56963 {14.98 DVD)

£ TITLE
ARTIST (iIMPRINT / PROMOTION LABEL}

© ARTIST minLe

1 1 6 NO ONE S AR i ] 3
C) ALICIA KEYS MBIVJ/RVG vl |
: 3 BLUE MAGIC Wi e R T e szt i
JAY-Z ROC-A-FELL A/DEF JAM/ICIMG
KISS KISS ALICIA KEYS, nNo ONE
*_CHRIS BROWN FEAT. T-PAIN JIVE ZOMBA RIHANNA FEAT. NE-YO, HATE THAT I LOVE YOU
PDI.EFFCLRE EBFA$LE\CN)AYVNE DTP/DEF JAM/IQJMG THEDREN Qe
GOEDI LLIFIEEA. - ! THE LAST GOODNIGHT, PICTURES OF YJU
" KANYE WEST FEAT. T-PAIN ROC-a-FELLA/DEF JAM/IDIMG CHRIS BROWN FEAT. T-PAIN, «iss Kiss
. 14 7 I'M SO HOOD BRITNEY SPEARS, 3Mme MORE
:'X‘_LI_‘“E‘“T- ULTHITES “‘g" RICKR0S 3 FLESIIERAOR KEVIN MICHAEL FEAT. WYCLEF JEAN, 17 DON'T MAKE ANY DIZFERENCE TO ME
| i THAT | LOVE YOU .,
. _-9 5 AiHANNA FEAT NE-YO SRP DEF AM/{0JMG SUKINJPARKS |sHa00wIDATHEIDAY
"0 5 4 THE HAND CLAP JIHOLIDAY, 8e>
. : HURRICANE CHRIS FEAT. BIG PDP2A POLD GROUNDS/J/RMG JAY-Z, BLUE MAGIC
i 6 i BABY DON'T GO R —
! FABOLOUS FEAT. JERMAINE DUPRI DE SERT STORM/DEF JAM/IDIMG L " iy
s MY DRINK N° MY 2 STEP
- CASSIDY FEAT. SWIZZ BEATZ FULL SURFACE/J/RMG Bl = e
4 § SHAWTYISA10 TRACE ADKINS, 10T MY GAME ON

12 HYPNOTIZED
i PLIES FEAT. AKON BIG GATES/SUP-N-SLIDE/ATLANTIC

Data for week of NOVEMBER 17, 2007 |

THE-DREAM DEF JAM/IDJMG

KENNY CHESNEY, DON'T BLINK
GARY ALLAN, WATCHING AIRPLANES

BUBBLY JOSH TURNER, FIRECRACKER
2’;"5 EgL(L;IT;E”'VERS“L REGUBLIL, RASCAL FLATTS, TAKE ME THERE
TIMBALAND FEAT. ONEREPUBLIC MOSLE Y/BLACKGROUND/INTERSCOPE SARA EVANS’ (B
GIMME MORE MONTGOMERY GENTRY, WHAT 00 YA THINK ABOUT THAT
BRITNEY SPEARS JIVE/ZOMBA SUGARLAND, stav
2 JUST FINE TAYLOR SWIFT, OUR 50NG
MARY 2. BLIGE MATRIARE H/GE FEEN BIG & RICH, BETWEEN IAISING HELL AND AMAZING GRACE
OVER YOU ] !
DAUGHTRY RCA/RMG e Ay T
i d
J. HOLIDAY MUSIC LINE/CAPITOL . ] 1

PICTURES OF YOU
THE LAST GOODNIGHT VIRGIN

HOW FAR WE'VE COME
MATCHBOX TWENTY MELISMA A"LANTIC
CAN'T HELP BUT WAIT
TREY SONGZ SONG BOOK/ATLANTIC
1234
FEIST CHERRYTREE/POLYDOR/IM TERSCOPE
WAKE UP CALL
MAROON 5 A&M/OCTONE/INTERSCOPE
HOOD FIGGA

. GORILLA Z0E BLOCK/BAD BOY S JUTH/ATLANTIC

SHOULDA LET YOU GO
KEYSHIA COLE INTROOUCING AM NA IMANI/GEFFEN

COMMON, THE PEOPLE

MUSIQ SOULCHILD, TteACHME

ANTHONY HAMILTON, 00 you FEEL ME

JILL SCOTT, mv Love

ALICIA KEYS, N0 ONE

ANGIE STONE FEAT. BETTY WRIGHT, Bagy
CHRISETTE MICHELE, IF I HAVE MY waAY

AMY WINEHOUSE, nrehaB

BEN HARPER AND THE INNOCENT CRIMINALS, IN THE COLORS
RAHEEM DEVAUGHN, woman

For chart r2prints call 646.654.4633
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LEVON HELM
DIRT FARMER 79844/VANGUARD (16.58)

compi

NO

legend informatis
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Dirt Farmer

LSl
=

20 &

U]
g
3, ae

Title .

]
;

. ﬁ«n&?ﬁmpﬁ?uggxolumna (1).£8) Here Right Now
5|¥; (?Eﬁmzﬂﬁg?ss;\t\thgal Inside Out
= gJ'MCE[')(Y csemﬁuli?oigﬁ.es co/OVD @ Party
:l\ljlﬁFr:OmWG/VMACHETE 14.98) e Ivan: La Voz
gRIEIEREST ,33?3?5?5 ('Ifggff E_ — e W Dan In Re?| I:.ife Eo-tﬂlc_jlr_ack) !
1% 3; :;Ttaﬁu'z:?an;‘aﬂgm\gé_rﬁ?m.98‘ Girls And Boys
ETQ'JE ﬁs%lﬁ%?\rz%glj Bend To Break
5&?ﬁlﬁﬂovl\ér:sooszncﬁmunnm (17.38 @ tnhuman Rampage
thL(Y)?O[:TS'RIE'\gHFI’SIEEWﬂASB/WARNER 3R0S. ©13.98) Red Harvest
o Nsu%:;\slggrmg 15.98) Sworn To A Great Divide
[?A';'T%NHE%E :?ggEs S TUEIPRRIRINED 100 Days, 100 Nights
: S\EDIAHBlI‘II‘ITG- 055 (13 98) Flying Club Cup
UTPHAﬁ F’\:ﬁ\&lss 88727/Z0MBA (13 98) Based Boys
méﬁgﬂfrﬁm (18.98) & Hourglass |
Eéﬁgﬁ'ﬂgg‘ EEATRINGH The Way Of The Fist
:E%Fﬁ?LvLcimmﬁq’\feou {15.98) Night Falls Over Kortedala
amyggg%nzo (15.98) Roots Rock Riot
TALSTRL 74 (008 The Poison
&ILEn%h\iAI;\g/l;énNﬁk 12.98) Neptune City
MAMADALY SPECIL PROBUCTS ST MGy (80— A Biue Collar Christmas
| JEINEEI?UFQI% EESAZH/‘UN\VEHSAL LATING {13 9€ CL/DVD) & Enamorado De Ti: Edicion Especial
Elj)éggléim 1938 (15.98) Atrocity Exhibition ¢
- E;?%Iowpﬁng'\gER Rissi Palmer
3 stlmcsKw':zl/{/ﬁ:I:«EUSz,gal Dressed Up As Life
?TAERNT,:AAK INTERSCOPE 008809'1GA (9.95, Make Sure They See My Face ‘
: MCMADACY orEGALPADDUSTE 371G MDY (08— A Redneck Christmas |
29 é'slggllﬂﬁﬁg)m (13.98) Sound Of Melodies
gN"E‘ELS/E’\I‘,’%I%E?éEE’/Q;NER 8RS (1328) No Really, I'm Fine
v uANm;oN 311225/UG (12.97) El Avion De Las Tres
msBTEA%('E(E Sxaous 11 {15.98) Situation ]
= (’)"\EITF:)IMGSG (12.98) Vol. I I
#JI?EEIEL?I!??E%UATIE.(EW%.%J In Our Nature §
SHOUT a0 70 0Y 5y Giobal Drum Project |
\. [ tgﬁTméJN;;ggi,gf' FARGRR Los Humildes Vs. La Migra §
TB\/TO(SQ)’TEEQ Tales From Dirt Town
||3_|5AA ‘7‘2?333;._;;\[)0':“\ BANDAJELEIMON Linea De Oro: En Los Puros Huesos... |
ASR.IT-SAECSRAFTS 028" (15.98 CO/DVD) In Our Bedroom After The War |
THE LAST GOODNIGHT 4

VIRGIN 03896 (12.98)

Poison Kiss |

PETER BJORN AND JOHN
ALMOSTGOLD 002* (12.98)

Writer’s Block

SALLY ANTHONY
*| GRACIE 31023/IMPERIAL (12.98)

Goodbye |

SOPHIE MILMAN
LINUS 270077/KOCH (17.98

Make Someone Happy

CAFE TACUBA
UNIVERSAL LATIND 009986 (14.98)

Si No

WITHIN TEMPTATION
ROADRUNNER 618021 (11.98)

The Heart Of Everything

- PONZONA MUSICAL
= ASL 730021/MACHETE (10.98)

Son De Amores I, :

B OE BONAMASSA
IEENn-r J & R ADVENTURES 60283 (17.98)

Sloe Gin

LOS INVASORES DE NUEVO LEON
FREDOIE 1987 (11.98)

30 Corridos: Historias Nortenas

= MAZIZO MUSICAL
INIVISION 311180/UG (5.98)

Linea De Ciro: Loco Por Ti...

. JESCA HOOP
PISE 3ENTERTAINMENT/COLUMBIA 74700/RED INK (1.68

3Ty
k|

Kismet |

13' FLIGHT OF THE CONCHORDS
3UB POP 746 (4.98)

2xpianaaon;.

diohistorv com

BREAKING & ENTERING

Neptune City, N.J,, native Nico e atkins faunches into orbit with her debut album, aptly named after

The Distant Future (EP)

Go to www.billboard.biz for complete chart data |

her hometown, which bows this issue at No. 20 on Top Heatseekers. Discover developing artists
making their iraugeral chart runs each week in Breaking & Entering on billboard.com.

The bes’-se Iing al 5L ms by new and develoring acts. defired as -hcse who have never appeared in the top 100 of The Billboard 200. If a Heatseekers title
eaches tha lev -l it and the act’s subsequent albums are mmedataly ineligible to appear on the Heatseekers chart. See Chart Legend for rules and
2007, Nielsen Business Media. Inc. and Niexsén SsurdScan, Inc. All rights reserved
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‘iINGI_E\ & TRACKS . -

—_——_— Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs): LT (Hot Latin Songs); POP (Pop 100 Song and RBH (Hot R&B/Hip- Hop Songs).
1 7 : TITLE (Publisher - Licensing Org.) Sheet Music Dist.. Chart, Position.

1284 (rasay sic SOCANENG Canada, SOCAN)
5 LETRAS {Alexis Y Fido, ASCAP) LT 37

A

AFTER TONIGHT (Uncle Buddie's Music. ASCAPAWill
uwit, ASCAP) Rl
AHORA QUE E! UVISTE LEJOS (Ser-Ca, BMBalsa
nd BMI}LT 44

Sty
ALRIGHT {Blue Toes Music Publishik quDesnanee
wSCAP uncle Buddie's Mu5|c ASC/
EL (Chaka Khan, ASCAP/J! Branda Music Works.
%CAP/N |nnea st Guys Music, ASCAP/EM) April

ANOTHQR SIOE OF YOU (Dimensional Songs 0f The.
Knall BMIEM Blackwood, BMWCCR Mus)
BMU/Crerry River, BMI), CLMHL, CS 20, H10099

APOLOGIZI inia Beach, ASCAP/Midnight Miracle
yggrc ASCAP/Sony/ATV Tunes, ASCAP), HL, H100 2
ASIF(

iiversal Music - Careers. BMI/GmEem AS Songs,

BMV/Kayiene Music, ASCAP/WB

Shanks Music. ASCAP/Sor‘ sOI Unweml BMiI

WBM CS 13, H100 67,

AYER Guava Negra Musm ASCAP)L 128

AYER LA VI :Crown P, BMI/Sebastian, BMI) LT 14

AYO TECHNOLOGY (50 Cent Music. ASCAP/UnwersaI
Music C Corgorannn SCAP/Virginia Beach, ASCAP/WB
Music, ASCAP/Danjahandz Muzik, SESAC/WEM Music
SESAC/Ternrmian Tunes, ASCAP/Universal Music - 2
Tunes, ASCAP). HLWEM HIOOTG PGP 10, RBH 80

B

BABY (Soul Insurance, BMI/Universal Music - Careers.

‘John

BMVl,amF%Co -T PubIlshln%NASCAP, yfield, BMTodd
Mazhed bhshm? BMI)
Brasco, ASCAP/EMIA

ASCAP/Shaniah C ymone tusic ASCAP/! Iappyﬂj
BMVUn:versaI Music - Z Songs, BMI/Universal Music
(‘orporamur‘ ASCAP). HL/WBM, H100 25; POP 32; RBH

BABY LOVE (will.i am Music. BMVCherry River,
BMI/Sunshine Temace Music, BMi/ArtHouse. BMI/She
Rights Music. BMI/Songs Of Universal, BMI), HL, POP

9
BAI\II-IA gﬂ CORAZON (WamerTamerlane Publishing,
BAR NDER (Universal Music - Z Sonas. BMiNappy
y PUblishin BMl/Famugs ASCAP/Byefall Musxc

H M. P
B YA {Crisma, ASCAP) T2

BASTO (Ser-Ca, BMI) LT 10

A BAY BAY P?)Io ((];rounds Songs, BVVEM Blackwood

BEAJTIFUL GIRLS (Janaman Rotem Music, BMI/South:
side Independent Music, BMVEyes Above Waler,
ASCAP Beluga Heights Music, MVFeedm beez
ASCAP@% wgc ASCAP/Sory/ATV Songs BM),

HL/WB!

BED (2087 Music Publishing, ASCAP/UL Music
ASCAPTFamOs A SCAP/ VB Music, ASCAP), HWBM:
H10011. POP 27 RBH

BEFORE HE CHEATS ’TMI Little House, ASCAP/MI%‘hty
Underdog ASCAP/Sonv/ATV Cross Keys. ASCAP), HL

H100 44
BETTER GET TO LIVIN' (Velvet Appie, BMI/Lap Of Luxu

BETWEEN RAISING HELL AND AMAZING GRACE
T Lo Music BMl/Carol Vincen! And Associates,

BIG GIRL (NOW) {Real Pretty Music Publishing, BMI}

BIG GIRLS DONT CRY IrI“adphoneJunkle Publishing
ASCAF ad Songs, ASGAP) H107 12, POP 20

BLEEO IT"QUT (Universal Music - ZSongs BMI/Chester-
chaz, BMIBig Bad Mr. Hahn, BMi/Nondisclosure A?ree-

ment, BMI/Rob Bourcion, BMVKenn Kobapyashl BMIPan.
cakey Cakes, BMI), WBM, H1

BLUE A IC arier Boy: Pubh . , ASCAP/The
Waters Of Nazareth, BM{/zMI Blaciwood, BMU/Two Tutt

CHW -
Enufl, BMVUSIA MUOSIC PuDIIShmg ASCAP), HL. H100

95 POP
BODY | B 4I/Sonqs Of Unwersal BMVDJ Iy,
Bl Auwe dju ".uxlc Publishing, ASC RBH 71
BOTTLE POPPIN' (Grarny Mari Pub |sh|ng BMVMaITk-
Mekiu Music, BMU/Basement Funk South” ASCAP/Alor
0 Mznmc Publishin Desu(inee BM/Maru Cole RJL
tishing, BMU/Wamner-Tarmeriane Publishy g

A ASCAP/Earbraln Abishing. A ). HL/WBM

BOUN(REF IT. SHAKE IT (Fenix Productions Unlimited.

BREAK THE ICE (WBM Music, SESAC/Danjahandz
Muzik. SESAC/Mitlennium Kid Music Publishing.
ASCAP Universal Music Corporation, ASCAP/Keriokey

Music, ASCAP/Yasing Music, ASCAP/David M Ehrhch
ASCAP) HL/WBM, POP 72
BRUISEO BUT NOT BROKEN {Realsongs, ASCAP) RBH

BUBBLY Cocomarie Music, BMVDancm Squnnal
ASCAP/INAFI Music, ASCAP) WBM, HT00 5, POP 2

BUY U A ORANK 'SHAWTY SNAPPIN } INaé)MY/Boy
Publishing BMi Universal Mum 7 5ongs, Grann)
MduHJbIIShm? BMVMekm us<c BMV/Basement Furd
South. ASCAP}. WBM, PO

CALABRIA (EM| Denmark BMI) HL LT 50 POP 100
CANT HELP BUT WAIT (Chrsa
ASCA" Vofné/ ATV Tunes, ASC AP/EM Apnl ASCAP). HL

H10! H 8
CAN’T LEAVE 'EM ALONE Unuversal ML ¢ Corporation
ASCAP. R%/a ity R /gntln hawn Daniels Pro-
duchions. ASCAP/EM Epnl ASCAP/Rodne Jerkins Pro
duchons, BMI/S0 Cent Music, ASCAP/EM Blackwood,
BMI() HL RBH 39
CAN TELL ME NOTHING (Pjease Gimme My Publish-
M ackwood, EA I7ioompstone Publishing.

) 92 RBH 34
CAN b BELIEVE (I Like Em Thicke, ASCAP/EM Virgin,
ASCAP/B, Kidd Music. BMI). HL. RBH
CAN U FEEI. ME (Jacala Music, BMI/EXT Slick,
vy Farmony. ASCAP/Laknm ASCAP/FTnng
On All Cyndern Music, ASCAPY RBH
CAN WE CHILL Sukﬂer SayTn Rnhshma BMU/Universal

Music - Z Song udsor Mysic BMI/Warner-
Tamerlane Publishing, BMI) WBM_ RBH 85
CARITA DE ANGEL (2n Ballaly ASCAP/Hustievilie,

ASCAP Sebastian PubhshlanMASCAP) 1724

CHUY Y MAURICID (A

CLEANING THIS GUN §0ME ONIN BOY{J(SOny/ATV
Acuil Rose BMVLavender Zoo Music. BM/Universal
Music COTrDoranon ASCAP/Big Orange Dog ASCAP)
HL.CS3

CLUMSY ‘will 1 am Music BMNCNe’\rX River, BM/Head
JRDPE Jufrkie RJbIlstPHASCAP/E Aé)nl ASCAP/EMI

0, POP 14
CONTEQ REGRESIVO Cis'c BeaIML ASC AP) 1T 46
CRANK THAT (SDULJA BOY) ( erriet 9 Recordmgs
SCAL Croomstacular Music 8MI}H100 4; POP 4

ABH

CRYING OUT FDR ME ‘MBV Diet Starts Tomorrow,
BM/Songs Of Universal, BMI/Pretty Girls & Big Love:
SMRBH |VEMI Biackwood. BMVEIis Lee Music, BMI)

HL

CUANDD REGRESES {Cnsma, ASCAP 41

CUESTA ABAJO (Righy icnn& BMI) LT

CYCLONE(LAI 0 Velvet, BMY/Sory sOIUmversaT BMULII
Jizzgl **sic Publishing, BMi/Cookies And Mitk,

ASCAY *appyPub, BMi/Universal Music - 2 Sonas.
BMVC'Amore Musuc BMI/Swizote Music, BMVEMI
Blackwood, BMI), HLWBN, H100 7: POP 7

D

DO IT WELL (Wriie 2 Live, ASCAP/EMI
ASCAP/Ludacris Universal Publishing, A: CAP/SIone

Diamond Music, BMI), HL, H100 69 POP 51
DONT BLINK (Sony A1 Tree, BMIWE Music
ASCAP/Vama's Dream ASCAP), HUWBM. CS 1: H100

32 POP 73
DONT | LOOK GOOO (Head Hurier Publishing, BV)
RBH 88

00 You (Stper Saym Puhl\sn.n% BMUUniversal Music
Z Sorys, BMI/JoJi ASCAP/The Alien Boy Pub-
lishin ASCAP)

DO YOU FEEL ME ’Rea °0|| g

00 YOU KNOW? (THE PIN%SPONG ONG /DIMELO
e+ S Dot Publishing, BMHitco Music, BM, Dol
Jaria= Pubiishing, BMISongs Of Uniersal, BMiEnrique
gz ASCAP/EM) April, ASCAP) LT 13

DUFFLE BAG BQY (Dol'a Bo HthShlﬂ? ASCAPYTY
E os Music. ASCAP/Young Money Publishing,

BMiWarner-Tamerlane PublISIIIPS BMU/Star Slatiz
Music. 8M), WBM, H100 21, PGP 48 RBH 5

E

ELLA ME LEVANTO (lns Cangris. ASCAP) LT 9
ES OF VERDAD (Monster Music, ASCAP) LT 47
ESTOS CELOS {Juhianita Musical. BMI) LT 3
EVERYBODY Chi-Boy, ASCAP/Bannle On bun

i Taird Tier Music, BMI), WBM, CS 11; §I
EVERVTRING 1 T L Mo S s OCAN/Wam
8 CMD eI SOCAN/an Zahn Music. I/Sony/ATV

Song: %m UmversaI BMYAImost October

Songs BMI) HLAWBM. POP 8

F

FAKE IT Seether Pubnsmng BMU/Frye Music. BMI),
1100 68; POP 71

Wi

FALL (MXC_ASCAP/Sill Working For The Woman,
ASCAP/ICG Alliance, ASCAP/Dimensional Songs Of The
Knall, BMVE Ticket Muisc, BMI/API Country MUsic
BMIChary River, BMUEMI Blackwood BMU/Shane
Minor CLMHL C35

FAMOUS IN A SMALL TUWN SongAW Songs,
Bivll Nashville Star BMiWaisky. ASCAP). HL, 514'

H100 88

FIRECRACKER (lmevnanonaI Dog Music. BMUTravelir
Arka~sawyer BMICom Col BMU/Josh Tumer's Pub-
lishing Designee, ASCAP! H10052

FIRST IME G-Chills. B l/J(‘SEITNquC BMI) H100 45

POF
FLASHING LIGHTS (Please Gimme My Publishing
Bivil EMI Blackwood, BMI/E Hudson Musm BMI Varn-
er-Tamerfane Publishing, T{I M, RBH 62
F%{?/I THES%guvflsEs (Sony/A Tree, BMVLes eSaru er.
i b
FREAKY GURL (Sireet Certined Pubn -lnF?BBMI/Cyberw-
£rks Vlusm AS AP) H100 63
FREE A SY (DOWN THE no
Ww Br[l)e Aennamno BMIBig Whti Tracks CS

FUTURE BABY MAMA éControversg ASCAP/Universal
Music Corporation AGCAP), HL, Rl

G

GET ITBIG nggBM Life Publishing, ASCAPC%:RBH 66
GET ME BODIED (B-Day Pubiishi ng ASACP/Universal
Tunes, SESAC Son it Unversal, SESAC/Team S Dot
Publishing, BMIHICo Music. BM/Songs O Windswep!
Pac ic, Bl VY Flames Music. BMUJanice Combs

Publishing, BMIEMI Blackwood, BMI/Angela Beyince,

ASCAP/ERA April ASCAP/Solan eMWPASCA Music
World. ASCAF/Manza Ronza. SESAC). HL. RBH 35

GET MY ORINK ON (Frank/in Hoad, B VFIonda Room.
Bl BPJ. BMYSony/ATV Tree. BMVUnwound. BM) HL.

GIMME MORE (WBM Music, SESAC/Danjahandz Muzik,
SESAGMillennium Kid Music Publishing, ASCAPAUNi
versal Music Corporation, ASCAP/Keriokey Music
ASCAPMarcella Arama PPubnsnmg Designee, ASCAP)

HL/WBM, H100 1

GIRLFRIEND (Nottig Hill Sonos. SESAC/SENﬂ
SESAC/AY_Grandbery O's Music. SESAG/EM: Combine
Music. SESAC/Rags If Richard Music, BM/Wamer
Temerlane Publishing, BMUncie Willmese Music.
ASCAP/Don Vito Publishing House, ASCAP/2082 Music
Publishing, ASCAPAWB Music. ASCAP) H100 82. POP

74, RBH £4
GIVIN' ME A RUSH(EMII« nl, ASCAP/LaoSun,
ASCA /John Betiis, ASCAP/WE M
AP/Sony/ATV Tune:{ ASCAITLA Publishing,

ASC ). HLWBM. B
GOD MUST BE BUSY (Sony/ATV Acuff Rose. BMI). HL

GOES OOWN EASY (EMI April, ASCAP/Sarachel,
ASCAP0Id Desperados. ASCAP/N2D, ASCAP/Carol
Vincent And Associates. BMISony/ATV Cross Keys.

ASCAP/Gary Nicholson, ASCAP), HL CS 49
GOOO LIFE {Please Gimme My Pubiishing, BMVEMI
mackwood BM/Toompstone Publishing BMI Nappy-
Pub, BMIUniversal Music Z Songs. BV, John Legend
HJbim'lIf(I:% BMI/Cherky ver, B Yeilowbrick Road
eng SCAP/Eiseman, BMiWarner-
Tamerlane Publishing, BMI), CLM/HLAWBM. H100 8,
POP 19; RBH 3

1
G0OD THINGS StreetRTch Mn ¢, BMIMy Diet Slarts
Torrirrow, BM) % rsal, BMIJason's Lync
SESACArach Glond Tunes SESAC’Sanm Sonet
ASCAHF Kmuke Musuc ASCAP), HL RBH 100
THE GREA] APE (Martin Jonson Musx(
ASC P, Magaay Malone Mustc, ASCAP/Dimensional
Music 0f 1091, ASCAP/Cherry Lane ASCAP/EMI Bfack-
ﬂ?% 5BMVRe tilian Music. BMVEMI Aprif, ASCAP). HL.
. T

THE HAND CLAP (BmIdTnESZ Musm BMI/Phun awg2
BMifGo Live PUbISIEhIn MHI Mus ¢ CA

Ular Wus(C
HAPPY ENDINGS (Mike Curb Music. BMi/Sweerw(ena
Music ASLAF/JOTI Of Mighty Isis Music BMI/Kobal

m. Publizhing, A CAPNISIB Larga Music. BMI)

HATE ON ME (ABlack Productions, ASCAP/Mckie Beals
ASCAP/My Soulmate Songs, ASCAP/UnwersaI Music
AS?A’E“?-IT ASCAP/Jaical. ASCAP/Bive's Bab

RBH 27
HATE TIJAT 1LOVE YOU (Super Sdy 1Pubh4h.n%
MU Uiniversal Music - Z Songs, BMUSony/ATV Tunes,
ASCAiP/EMI Aprit, ASCAP), BM. H1009, POP 8;

RBi
HEARTBREAKER (Tank 1176 Music. ASCAP/T And Me
ASCAP/Demis Hot Sengs, ASCAP/E D Duz It BMl/AnIo
nig Dixon's Muzik, ASCAP/Black Fournain Publishing
AP/UnwersaI Mnsuc BMG Songs, ASCAP/Under

:7

iogs West Sor E APving. yi/Antnon&Nance
Mullk ASCAP/EM] Aprl, ASC Arg HL/WBM, RBH 45
HEAVEN, HEARTACHE AND THE POWER OF LOVE

E\ MXC Music ASCAPSill Warking For The Woran

SCAP/ICG BMI/Ensngn Music, BMFine Like Wine
Music, BMI) CS 23

HERD/HEROINE (Martin Johnson Music, ASCAP) POP

HE SAID SHE SAID (Jonaihan Ru e Music. BMI/Here's
Lookin' At You Kidd Music. BMYB elugéi Heights Music.
BMF[’Ruacn Globat Songs, BMI/Write @ Live. ASCAP)

POF 9
HEY BABY (AFTER THE CLUB} (004 elools
ASCAT L= »=sal Music C \.ogorauon ASCAP/Channel 7
APMarsky Music, BMU/Janice
Combs Publy nln%/BMVEMI Blackwood, BMUZ2 Daugh-
ters Music SESAC/Christian Combs Publishing,
SESAC, Fcraa/ Music. SESAC/Queen Hits Publishing

BM?’H H 87

HEY THERE DELILAH (So Happy Publishing
ASUAPMWE Music. ASUAF/Fearmmiore hMusic, ASGAP)
WEM H100 29, POP 29

HOME(SunaceIre wa) Mgl Musm BMUniversat
Iviusic - Careers,

HOOD FIGGA (Alanzo fathi ‘>umn nlng Designes/Ea

88 Go to www.billboard.biz for complete chart data

braln Pub' "hlng ASCAP/EMI April. ASCAP). HL, H100

HO 'I‘WUK &3 r Vegas Music. ASCAP/150 LaIa‘v)erl Music.
AS&/}F’AQ ’e Slreez 17 Music Publishing, ASCAP/Copy
1t Contro!

HOW 'BOUT )IHEM COWGIRLS (Sony/ATV Tree,
BMI/Lavender Zoo Music BMI/Universal Music
Careere 2\ MSanrateaux © nn s BMY/Songs Of Unver-
531 By HL/WRM CS6

HOW FAR WEVE COME |"Rule Music. ASACP/EMI
Aorll A f Ayt irda Panic Music, BMI/GrandLne

usic_ASUAP/Pookie Stuff, BMI) F100 15, POP 17
Haw LONG (EMI Aprif, ASCAPAWB Musxc ASCAP)

‘WBM CS§ 27
HI(\JIIY l]UlSERO COI\iI;ESARME {BMG Ariola, SGAE/Torm
UG
HYPNOTIZED IF.r..I N Gold, BM/Wamer-Tamer(ane Pub-
ISI ing, BM/B Jea Music' ASCAP/Famaus, ASCAP),
M H100 34, POP 45: RBH 42

|APDLGGIE (v S e BV Pery's, ASCAP)

| DON'T WANNA BE IN LOVE DANCE FLOOR
ANTHEM) {EMI Biackwoud. BMUThe Maaden Brothers
Puhgshm BMiHich Speed Chase, ASCAP). HL, H100

39,

IF | HAVE MY WAY (EMI Music Publishing UK,
SESAC/Foray MIISIC SESAC/Chrisetle Michele Music.
SESAC/Four Kin Prcducncn Inc.. SESAC/Stankin
Music, ASCAP/Underdogs West Sangs. ASCAP/Almo
Mu5|c ASCAP/Black Lion, ASCAP/Underdog East

% BMVirviiiz. BMI}. HL RBH 31

IF YOURE READING THIS(Scny’ATV reg, BMILle

L)E;V\Autueré ASCAP/Bunky And %Iyde ASCAR),

I1GET MONEY 0 Cem Mus«c ASCAP/UmversaI Music
Corporatio~ ASCAP/Songs Of Universal, BMUT irsi Prior-
“é SMl/Hot Butter Milk. ASCAP/ICG Alliance,
ASCAP/Apex Next Music. ASI,AP/EMI Apnl, ASCAP),
HL H10093 POP 87, RBH 47

1 GOT MY GAME oK (EN Biackwood, BMVBV§ 5500

Hittjes, BMI Hou nH 0t Circle Music. BM Trac-
tor Music BM! Cal IV Entertainment, BM) HL CS 37

I'M LIKE A LAWYER..(ME & YDU) SOngATVS ngs
BMI Chica oXSoItcore BMI),

I' SO HOQD (DJ Khaled B Nap Pub BMIUniversal
Music ZSnn BMI/First N' Gold, BMIWarner-Tame -
iane Pubhshmn BMIV4 Blunts Lit Af Once. BMUA Lanier
Publishing Designee, ASCAP/Trac-N-Field Enlenam
ment, BMINotting Dale Songs. ASCAP/EMI
ASCAP/Ludacris Universal Pyblishing, ASCAP/Ynun
Jeery Music Inc BMI/EMI Blackwood, BMI). HLAWEM.
H100 19, POP 33 RBH

I'M WITH THE BANO Wamer— am >rIane Publishing
BMLSell The Cow, BN Tower One, BMYWB Music.
ASCAP Tower Two. ASCAP/ELA, ASCAP). WBM CS 40

INALCANZABLE (' [T 37

INAOEPENDENT‘ Irill Productions. ASCAP/WB Music,

AP rBH &
INTERNATIONAIL HARVESTER (£ Blackwood,
BMVShaite Minor BMI/Songs Of Windswept Pacific
EMI/S Ring Circus. BMUJeffrey Steele, BMI/BPJ. BMI).

INTL PLAYERS ANTHEM (I CHOOSE YOU) (Unyversal
Music - Z Tunes. ASCAP/Teinoise Pubiishing. BMUMusic
Resources, BMIAWe Don’t Play Even When We Be Playin
ASCAF/Mosqnnu Puss, ASC, P/Ch s Music
ASCAP/Jobete Music. ASCAP), HL/WBM, RBH 25

INTOCABLE (Gen'e Norrmal. ASCAPWarrerTamerane
Publahing 8M LT 27

INST(R T\RE NIGH dAnaeslnellc BMUWame: Chappell,

| REME BER (SNP Wrote It. ASCAP/Universal Music
BM:; On&l ASCAP/Carraygee Music Publishing.
ASCAIB H 53

ITS GOOD T0 BE us (Cal IV Songs, ASCAP/BergBrain,
ASGAP/3 Ring Circus. BMUMusic Of Windswep!
ASCAP) CS 35

1 WANT YOU (Songs Of Universal, BMI/Senseless,
BMU/will 1.am Music, BMI/Cneer iver, BMI/Skylores?,
BMY/Spirit One BMi). HL RBH

J -
JUST FINE (Mary .., Blige, ASCAP/Universal Music Cor-
poranon ASCAP/Songs Of Peer, BMI/Marcn 91h Publish
ASCAP/Bubba Gee Music. BM/WB M
A CAP/ZOBZ Music Publishing. ASCAP) HUWBM

10060 Rl
JUST GOT STARTEO LOVIN YOU {Elderorto, BMIFez
songs, ASCAP/Warner Tamerlane HJnIlstg BMI/Moon
Maker, BMVKeith's Wild Bunch, BMI), WBM. CS 57

K

Klss KISS IDOH?S Of Universal, BMI/Culture Beyond Ur
Experience Publishing, BMi/Universal Music - Z Songs,
BMU/NappyPub, BMI). HLAWEM, H100 1, POP 3. RBH 2

L

LAGRL'g(AerFTL (iORAZON (Edimonsa, ASCAP/Siem
e AS( i
LR‘S OF LA INTUICION (Song/ATV Songs BMI/EMI
Bttckwood BMI Apollinaire USLC B HL. L

ESIA (E ¢ o BMVRedom:, BMI L
LAUGHEO UNTIL WE CRIED (I Aunl AS| AP/D|dm
Have To Be Musi~ ASCAP‘Songs Ot Combustion Music.
AQCAP'MU: i 01 \deswepLA CAP), HL CS 28
Lquéré LIKE A CHO 0 (Mistica Music, BMI/Flossy

LETIT GO SheWmIe i1, ASCAP/Universal Music - BMG
'\n% Confusion. ASCAP/EM April
P/Camons Land Music Publishing, ASCAP/Notori-
ousK1M BMI2 Da hiers Music, SESAC/Chnstian
Combs Publish AC/Foray Music, SESAC/Miume
BMIE HL YBM 100 30.PQP 44 RBH 12
LETTER TO ME (EMI April, ASCAP/New Sea Gayle.
ASCAP)S “Shg 2 BMI/TI B Le
1Shawn Mims e Blackout Legacy.
ASCAP/ScnoheId‘s Asc
SEE EAGAIN (Lellow Produc-
uom SCAP/EMIAgm ASCAP Book Of Daniel
ASCAP). H
LISTEN (Larmy Haynes Publishing, BMU/Lilly Mack,
JMVHa lo Tu Music, BMI/Conjunc tion Mnsuc Pubushmg
AP/EMI April. ASCAP/Lamar Van-Sciver, ASC AP/
Song In Progress. ASCAP/Shavayla Muzik. ASCAP-Uni
AsrsaIPMualc Corporaion. Bo0lleggers Stop,
LIVIN' OhR LOVE SONG (Universal Music - Careers,
BMi/Mare Than Rtvmes Music, BM/LIL Ninja Time-
Mae ASCAPB/Amenan ASCAP/Songs Of Universal,

BM_R H M, C. 1
LOST IN LOVE tI.aKasa Sy ASCAP/EMI At
SCAP,’AIIen Bundy BM' St ['m Stoned ASCAP/Uni
% C&rpwnon ASCAP. Next Generation.

ASCAP
LOST WITHOUT U (I LTke El‘n Thlukl, ASCAP/Dos
uetteshusic. ASCAP) Rl
LOVE DON'T LIVE HEl E amerTamerIane HJbllsmng
BM: DWHaywood BMI/RADIOBULLETSPublishing,
BMI/Hiliary Dawn SESAC/Shaw Enuft, SESAC/Mult:
songs. SESAG/Universal Tunes. SESAC), HL/WBM, CS

42
LDVEIS A BEAUTIFUL THING (Songs Of Wmd<we%
Pachc BMIMy Life's Work. BMI mversa'Mus.c MG

CAF//

LOV IKE THIS( M.Y. ASCAY P/SORV/A Tun\
ASCAP/Rico Love, ASCAP/EMI Apnl, ASCAP/UR-V
Music ASCAPwme 2 Live, ASCAPBreakthrough Cre-
alions, ASCAP:Kohalt Music Publishing, ASCAF/Wayne
W‘Ikwns Music, BMVEV*es Above Water ASCAP/Bc uga

E}RIS Wusic & L, HI00 48 PO

LOVE ME IF YOU CAN iEiy Loud Shirt Industnes

ASCAP/MLsch Windswepl. SCAP/Songs 01 Bud
E SCAP/Wallerin, AS AP)
LOVE SONG (Tiny Bear Music. ASCAP)H100\00 POP

80
LOVESTONEO (Tennman Tunes, ASCAP/Universal Music
- Z lunes, ASCAPVirginia Beach, ASCAP/WB Music.
ASCAP/Wamer Tamerlane Publishing, BMVDan&ahandz
uzxk (%\C/WB usic, SESAC/Wamer SESAC)

WBM 42 PQP
LOW ME CIass BMi/Top Quality, BMI/Music, BMUUniver-
saI u5|c Z'Songs, BMI), WEM, H100 64; POP 63:

M

MAKE ME BETTER () Brasco, ASCAPNlPr%lma Beach.
ASCAPAWB Music, ASCAP/Super Sayin bhshmg
anllé’UnwersaI Music - 7 Songs. BMIEMI
/AP No Question Entertainment, ASCAPI‘ HLAWBM

MAKEYOUHAPPY &) oulchild ASCAP/Unwersai Music
Corgo%gg ASCA /WeI Ink ed Music, ASCAP/EMI
III
KEY M)INE New Dmemp Songs BMVCUYS of
Cedar, BMI/Sink |..I ¢ A Ship, BMY/Cetdar Musi
%Mv%r&a‘klnaNews Groun, hjbnsnmg BMI/Snny/ATV
ree
ME (St 11 Siiep AS AP/Allnu Muswc ASCAP/Unlversal
Musxc Coraoration ASCAP), HL, RBH 44
BMII AM]%RA g 1 Can‘aIeon BMi/Peermusic Il
M(EMLLEG]A L'TVIE LLEGA {Rightsong, BMU/intersong S.A
excolt
E LOVE (WB Music, ASCAP), WBM. H100 83 POP 50
MI CORAZDNCITO 6gPremmm Latin, ASCAP) LT 4
MISERY BUSINESS (/& 1/usic. ASCAP/& Falher | Just
Want To Sing Musm ASCAF iosh's Music. ASCAP ).
WBM H10055, P
THE MORE I DRINK IEMI gnl ASCAP/New Sea Gayle,
ASCAP Oldt Desperados. ASCAPANZD. ASCAP)., HL, CS

MDRE THAN A MEMORY&MIkC Curb Music.
BMI =56 Of Moraine, BMi/Sweet Hysteria Music,
ASCA lacobsong, ASCAP ortune Favors The Bold
ASCAP1 WBM, CS 4 5
MUEVEL® (Ension ML ic. BMI’CK Jorntz, BMI/Whoop-
ing Crane. BMI) 11 40
M OPI(‘:) S MY HOT HOT SEX (Stage Thiee Music, BMI)
’

POP Yz

MY ORINK N* MY 2 STEPéLarsu ASCAP/Swizz Beatz
SESAGUnversal Tunes. SESAC/Songs Of Universal,
SESAC/Emenanmng Music, BMI), HL. H100 35, POP 69

RBH 11
MY LOVE (WBM Music SESAC/SonE/N The Key 0 B
Flat, SESAC/Noontime South. SESAU/Naked UnderMy
CIutnec ASCAP. Chrysalis Music, ASCAP/Th
List, SESAC/December First Publishin Gmup
SESAC, Carcraygee, SESAC/Universal Tunes
SESAC/Songs Of Universal, SESAC), HL/WEM. RBH 43

N

NEVER *,oé\r'l ht Comrol) RBH 48
% April Canada SOCAN/3 ays
Grace ASCAP/EM Aunl ASCAPZ{H H100 74; POP 56
1u( ATV Tiee.
BMI/EMI ApnI ASCAP/New Seg Ga le, ASCAP/Son Of A
Miner Sun P HL 009
NO ESTAMOS SOLOS IVamdea Edizioni Musicali
ASCAP EMIApnI ASCAP
NO ONE {(Lellow Productions ASCAP/
ASCAP/Bock Of Oaniel, ASCA AP/D Harry IPTDdUJIUI'l‘
ASCAP; P/Unlversat Music Corporation. ASCAP). HL.

- POP 9
NO PUEOO OLVIDARLA (Crisma, ASCAP) [T 15
NO SE ME HACE FACIL (FPP SGAE) LT 43
NO TE VEO (Leon Blanco, BMUEM! Blagkwood. BMY/Las
Leon< la; l:sc biishing. ASCAP/Sandunguero Music

0THIN‘ BEETTER T0 00 LCurb Snn% s, ASCAP/Lucky In

Love, ASCAP/Lonely Poet oc;ety ||smn
ASCAP/Koball Music Pubhshlng

Music, ASCAP/Fra nAm Music drTIII'IIStTaIIOR ASCAP)

WBM CS 19 H100 84

OLVIDAME TU (Arpa, BMI) LT 38
ONCE A WOMAN GETS A HOLD OF YOUR HEART
(Sc‘ ATV ree. BMI/Diamond Cholla Music, BMI), HL.

0NLINE (EM April, ASCAP/New Sea Gaer ASCAP/Didnt
Have To Be Musw , ASCAP), HL, CS 15, H100 71

ONLY Of éWBM Music, SESAC/Son% InThe Ke KNF of
B Flat SLSA Noontime South. SESAC/ Tabulous Mu
ASCAP/Hitco South i
ASCAP/Ezeke International Music, BMiHitco Music,

C|/Su SOIW'nﬂSWepIPaCIIIC BMYBootieggers Stop.

ASCAP/Universal Musi ASCA PJahqae ons,
aBS@CUnwersaI PonGram Intermational Tunes. SESAC).

OUR SONG ’Sona//ATV Tree. BMl/Taonr Swift Music,

B! POP 5

VE YOU (Surtace Preﬂv Ijeep Ugl Music, BM/Univer-
sal Music - Careers. BMI/High BuckPubllshm BMVEM!
Blackwood BMI}, HL/WBM H100 22. POP 1

P

PA'L NORTE (WB Music. ASCAPWarner-Tameriane Pub-
lishing BMIY LT 29
Pev B?\/II. ER (Fin 'Tgpr Elev ven SOCAN/Rentield, ASCAP)
PARTY LIKE A ROCKSTAR (Precile That Music

ereal A Milk Publishing. ASCAP/Peaches Chil-
dren bI[Shln ASCAP/EMI Apnl. ASCAP), HL. POP 64

OR (o Listed) LT 27

PEEIDONAME {Universal Music Corporation. ASCAP) LT

3

PICTURES OF YOU (Blue Laddef BMV/Stay Beautiful
Sonas BMAUnversal Music - 2 Songs, BMVEnconn
Entertainment, BV The Last Goodnight. BMI), WBM
H100 80, POP 53

P 5

PIECE OF ME (Crosstown Songs UK, PRS/Music Of

Winduwrpt ASCAP Universal Music Publishing Scandi
navia 58! HL H10065 POP 4;

PLEASE DON'T GO (Tank 1176 Music, ASCAP/Black
Fouiita * Pubiing, ASCAP/EMI Afnl ASCAP/I.nnnan
iic. ASUAP Notting Hill, ASCAP), HL, RBH 3

POP BOTTLES {voung foney Publishing, BMI/Warner
Tamirhing Pubusmn(' BMI oram Sound, BM/Maddic
Jaime: Songs A H100 97 RBH 40

POR AMAR «SanAn el ASCAP 1739

POTENTIAL BREAKUI SONG HaII Heart Music,
BMU/Seven Summils, B vAn'onlna Songs. ASCAP/n
The Mouth Of The Woll, BMI) POP 83

THE POWER OF ONE Cms.,t
BMI/ m(age SE\AP/Dmensxonal Music Of 1091,
ASCAP/Cherry Lane ASCAP), CLM. CS 58

THE PRETENDER (M) Twelve, BMI/I Love The Punk
Rock Music, BMYSongs Of Universal, BMIALiving Under
AGRock ASCAP/Flying Earform, BMI). HL, H100'53, POP

PROMISE RING (Ezeke Internatonal Music, BMUChristo-
ph hew, BMHiico Music, BMI/Songs OF
Windswep! Pacific. BMiUniversal-PolyGram International
Tunes. SESAC/Jahgae Joinls. SESAC/Universal Music
Corporation. ASCA /Boctleggwrs Stog ASCAP/DeNaul
Publishing, ASCAP/EM) Blackwood, BMI/ColliPark
Music. BW). HL, RBH 99
PROUD DF THE HOUSE WE BUILT (. SOR?//ATV Tree.
BMi/Showbilty Music. BMi/Warner-Tamerfane Publish-
(g, BMI/Sycamore Canyon Music, BMYTum Me On
Music BMYSill Woriang For The Men Music, BMIICG.
BMIA HUWBM H100
PUT A LITTLE UMPH IN IT  Shaniah Cymone Music
ASCAPEMI April. ASCAP/Seal Music, BMi/Universal
Music - Careers, BMUTh
Ler My Cioifes; ASCAP/Clir;
Confrol Music ASCAP% HL, REH 60
PUT YOU UP ON GAME (Firs IAvenuf Music, PRS/Uni
versal Music - BMG SODSS ASCAP/Demis Hot Songs.
ASCAP/EN Apil ASCAP Strange Mokl Musi

em Damn Twins, ASCAP/Naked IIS n.
s ASE AR AT— —SHP

ASCAP/UnderdoBs West Songs, ASGAP/AImo Music
ASCAP/Antonio Dixon's Muznk ASCAP/ \nthony Nance
Muzik, ASCAP/Lashae Music, BMI/Gizzo Music,
ASCAP/EB) Publishing, BV RBH 56

¥, . O
QUE BOTNITO (EMI April, ASCAP/EMi Musical S.A. de
QUITARTE TO (Malito ASCAP/Leon Blanco, BMVEMI

Blackwood, BMI/Leon Negro Music, ASCAP/EMI April
SCA P/Las Leoncitas Music Publishing, ASCAP) HL LT

R

RAOAR (Crosstown Songs UK. PRS,Music Ot Windswep!.

ASCAF/UmversaI PolyGram Internahional Tunes,
SAC/Jahoae Joints, SESAC/Unersal Music Corpora-

non CAP/Ezeke International Music, BMYChristopher
Mathew BMIHitco Music. BMI/Songs Of Windswepl
Pacific. BM!) HL. POP 68

READY, SET, DONT GO (Sunna eronnno BN'I “Sony ’ATV
Acuft Rose, BMJ/Lavender Zoo B HLCS 2
H100 76, POP 87

REALIZE (Cocomarie Music, BMUDanci Squimel,
ASCAPANAFL Music, ASCAP/Opium Fovgl'he People

Muzc. ASC,

RED UMBRELLA Sume Blue Ty g}lewmer Music
BM: Bucky And C Tﬁe ASCAP/L'ile Des Autuers,
ASCAP, vmonscax usic. BMI/BPJ Administration
ASCAPg S 32

RIDIN' (Esther Dean Pubnsnmg Designeg, B I/Peenunes
SESAC/Hate Yeah, SESAC/Jevon Sims Publishing
Desng 6, ASCAP, Mya Songs. BMI) RBH 95

FELLA BILLIONAIRES Trarsponer Entertain
ment, ASCAP. Universal Music Corp:
ASCAP/Damon Blackmon, ASC AP/Snny/ATV Tunes,
ASCAP/Carter Boys Publishing, ASCAP/Chirysalis Music,
ASCAP/N(‘ title, ASCAP|. HL, RBH 98

ROC éAND THE WINNER IS) (Can"r Bo, S Pub-

lnhu AS AP/Justin Combs Publishin g
\SCAP/For My Son HJhIlshm%AA CAP/SIe On
eGnnd ASCAP/Defend Son?s B VSong"
Musxc Publishing, BMI). HL, H

ROCK STAR (Lniversal Music ZSn s, BMVR Kell
BM: Universal Music Corporation, AS AP/Ludacns
versal Pubhishing, ASCAF), HL/WBM. RBH
OC KSTAR (NarnPrTamerIane Rlbhshmg BMI/Arm Your

SOC; ro G SOCAN/Black Diese.
SOCAN/BIAT kAdder Music. SOCAN). WBM. H100 24,

Rggl?IgI WITH THE FLOW (EMI Algee, BMI), HLAWBM

SCREWED UP (03! Comﬁ/?sure BMIStll-N-The
IéVd'r rR%MVMoney fack, BMUNoddfactor Fnbnsnmg

M)
SEE YOU AGAIN (Tondolea Lane Misic Pan shing.
BMI/Seven Summits, BMl/Antg
AggAP/Seven Peaks Music. ASCAP/In Bocca Al Lupo.

Py POP 91
SEX PLANET&R Keug BM/Universal Music - Z Songs.
BM)) WBM RBH 8i

SEXY LAOY (Drawtnist Publishing, ASCAPA Want Mine
HJI’gISRIIIg ASCAP EMI Unart Catalog, BMI), HLAVBM,

POP 81

SEXY MOVIMIENTO Urniversal-Musica Unica, BMIAWY
Publishing =M La Mente Maestra Music Publishing.
BIMIAMER rLb|I°T‘II ASCAPLT 2

SHAOOW OF THE DAY (Universal Music - 7 Songs
BMI/Chesterchaz, BMi/Big Bad Mr. Hahn, BMiNondis-
clo' ure Agveemen( BMI/Rgb Bourdon. BMiAKenji

bayashi. BM/Pancakey Gakes, BMI), WBM. POP 77
SHAK THAT BODY (Track Pusha Music Publishing

WR H 94

(First N' Goid, BMyWainer-Tamerlane Publish-

Tn B/ Warner Chappell, BMIYoung Drumma.

A CAP/Waynee Bayneg Music, BM p Fnb.
BMUUniversal Music - 2 Songs, BIVEM

ag%%/mg Music. ASCAP). WBM. H1003I POP 61

SHAWTY IS A 10 (UL Music, ASCAP/Farmous,
ASCAP/2082 Muuc Pubhshm ASCAPWB Music,
CAP/EMI Agiil, AS Juestion Entertainment,
AP/ Brasco ASCAP) HL/WBM H100 18, POP 46:

RB
SHE'S HOT (Levelie Wison Pubhshxng BVBemard
Amnl Pubnsnn ASCAP) RBY
'0U GO ~he Wrole It, ASCAP/Unwversal
Musac EMG Songs. ASCAP/Radney Jerkins Produc-
tions BMVEMI Blackwood, BMI) HL/WBM H100 51

SHUT UP ANO DRIV%Sonas Of Universal, BMY/Bayjun
Beal, BMI’Be us«c CAl /WamerTamerIanePu ish-
JIES

SINNERS) LIKE ME Sony/ATV Tree BMUUniversal Music

Corporatior ASCAP/Songs Of The Viltage. ASCAP). HL.

S 55
s!ANOEPOUTELE {Kiyavi Music. ASCAP/Peermusic,
SIN QUE LO SEPAS TU (Universal Musica . Inc
A LT 35

ns Nmolw /\
soans MIS PIES Iv
SOLO DIME QUE 81 (Sony/ATV Discos ASCAP) 1126
$0LO PARA TI (Mamita Publishing. ASCAP) LT ¢
SOMEBODYS ME (Ennaue Iglesias ASCn. EMI Aprl,

A Shanks Music Al usxc
ACARK ST BRt o BRA M L6
SOMETHING ABOUT A WOMAN IUHlVeISul Musm
Caroers BMI Shiutake Maki, BMI/FoxRnge Music.
BMI/Songs OIUmversaI BMD). HL/WBNM. CS 46
SORRY. BLAME IT ON ME}F el Famifiai Music.
BMI/ByeIaIIMuM ASCAP AMOUS, ASCAP tone
Patrone Muzik, ASCAP), HL. H10C 1, POP 60
$.0.8. (Jonas Bmlner ublishing, BMI Sony'ATV Songs,
BMH HI H* POP
S0 SMALL (Caire-Otee Music, BNLLaird Foad Music,
CUAP/Rayiene Music, ASCAP/Universal Music Corpo-
dAP/MGB Songs. ASCAP/Universal Music
BMG Songs ASCAP), HLWBM. CS 3; H100 26; POP

SOULJA GIRL (Souua Boy Musm BMI/Croomstacular
BMiVegaz BMI/CotliPark Music,
‘IEMI Blackwood BMI) HL. H100 37, POP 58, RBH

SPEND THE NIGHT ner—Tamenane HJbl shing,
BMi Cneckman BM SCAP/Nitty & Capone.
BMUMike City, BM), Wi B 184
STAY ’Jenmter Nemes ASCAP) CS 18, H100 58, POP 65
STEALIN G DERELLA (Universal Music - BMG
Songs. A CAP/CEW || TgASCA"”nwer&
Music Corporation, ASCAPMacirhyco Music,
R BTk Crci, Bl BMI)

HLWBM. CS 24

STILL WI LL {50 Cent Music. ASCAP/Universal Music

Cg{r?o jon. ASCAP/Mandi And Jaleesa’s Music,
AP/Byefall Music, ASCAP/Famous. ASCAP), HL

STOP BREAKING MY HEART (Cisum Naashar Publish

ASCAP/Sony/ATV Tunes, ASCAP). HL. RBH 79
STHONGER 1 L G.rnrner gnmnsnmg BMVE
BIackwo%d BMY/Dafi Life. Al AP/Umversal Musxc z
Tunes Al CAP/Edwmgndsong ASCAP). H

THE STRDNG ONE (Universal Music - Careers,
BMV/Evans. le BMI Universal Music - BMG Son
ASCAP/Juresin’ For A Hit, BMIUniversal Music Ci
ranc1 ASCAP/Songs Of Universal. BMI) HLAWBM. S

SUFFOCATE Songs Of Peer, ASCAP/March Sth Publish
g ASCAP omln sicletrail. ASCAP/2082 Music Fub-

9
Y mChT ic, BMiHeavy As Heaven
Music BMVSon of anersaI BMI/1s1 & 15th Pub
lishing, ASCAP rLoSner us:c ASCAP/UmversaI
Music Cu.?a H 83
SWEETEST GIRL (DOLLAR BILL) IHLssZwmgIl

Data for week of NOVEMBER 17, 2007
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ASCAP’Sony/ATV Tunes. ASCAP/Te-Bass Music
BMI/EMI Blackwood, BMI/Goldes rBoy Publishing,
ASCAP/Yawehlrr Pubishing, BMI/Anthon vK Music,
CAP/C"Ig Music, BMI/Universal Music - Careers,
BMIArving MI/ByeIall Music, ASCAP/Famous,
ASCAPMoney Mack, BMI), HLAWBM, H100 49, POP 38
SWERVING (DmBag Publisfing. ASCAP) RBH 67

TAKE ME THERE (Son ATV Tunm ASCAP/IsIandsoul
ASCAP Warner-Tamer! ane Publishing, BMV/Boat
Baby, BM{ Major Bob AP/Swee 'Summer, / \F
L CS17. HIUOS

HL/WBM. .

TAKE YOU THERE (Fyes Above WaI
ASCAP/BHEIGHTSMUSIC, ASCAP/Jonainan Rotem
Music, BMi/Southside Inde endent Music. BM{ Here's
Lookin' Af You Kidd Music. He» his Music.
BMVReach Global Son’qs BMVTNT blishing.
ASGAP' H100 81 POP'4

TAKIN' OFF THIS PAIN(GInROAd BMI) CS 45

TANGLEO UP (Off M AFV Rocker, ASCAP; mlversal Music
Corporation, ASCAP/Little Blue Typewriter Music.

B PJ Administration ASCAP/Moonscar Music, BMI)

TATI'OD °0ny/ATV Tunes. ASCAP/EMI April,
ASCAP/Amanda Ghost Bucks Music Gro PLnnned
BMI/tan Dench Music, BMI), HUWBM, H100 27: POP

21
TEACHME (Universal Music Corporation, ASCAP/lanI
Music Publishing, ASCAP/Song:
BMVTetragrarmimaton, ASCAP/Meladic Hano Rroduc—
fions, ASCAPHC 1030 Publishing, ASCAP/Smootrie
Music ASCAP/ABlack Productions, ASCAP)., HL, RBH

TEENAGERS (Biox The Doors 0Off The Jersey Shore
Mg e “/IIE‘N M POP 5

TE PIDO QUE TE (]UEDES Edlmonsa ASCAP) (T 18

THEY KNOW ID4L XL Music, ASCAP/Gangsta T00pY.
SESAC/Entrujtic, SESAC) RBH

THINGS THA NEVER CROSS A MAN'S MIND
{Dimensional Songs Of Rye, SESAC/The Bi ger They
Ase, SESAC/Cherty Blossom. SESAC/Dcn ress,
ASCAPTUnersai Music. BMG Songs, ASCAPMarner-
Tamerlane Publishing, BMPrecious Flour Music,
CMVIJr“"=rsaI Music Corporation ASCAP), HLAWBM,

S 39
TILL WE AINT STRANGERS ANYMORE (Universal-
PoiyGram Interriational, ASCAPBon Jovi Publishing,
ASGAP/Sony/ATV Cross Keys, ASCAP/Aggressive,
ﬁggﬁg ’Stage Three Music, BMUBrett James Cornelius,
TIME AFTER TIME Rellia, BMySony/ATV Songs
BMIWB Music, ASCAP/Tub Notes, ASCAP), HL/WBM

POP 99
ATI S/I\FULE%O DECIRTE {Edimonsa. ASCAP/Siempre,

TUYA (Blus Tunes, ASCAP/EMI April, ASCAP/Gunhill
MuS|$ A M
U

UMBRELLA Songs Ot Peer, ASCAP/Mrch 9ih Publish
ASCAP/2087 Music Publishing, ASCAP/Suga
BMV arter ']smbhshmg ASCAP. EMI April
AS AP), HL WBM,
UNTIL THE END OF TIME (Tennman Tunes, ASCAP/Ur
| Music ZTunes ASC APM"IITIIBBG& h,
AL APWB Music, ASCAPAarner-Tamerlane HJTJIIS"I
BMI/Dan; ahandz Muzik, SESACAVBM Mus
S SAC 'ne( SESAC). WBM. H100 28 POP 47 RBH

7_“" w o

WADSYANAME (Hee Bee Doomn Music, ASCAP/2 Big
Productions, ASCAP/CneT?( ASCAP/Cord Kayla,
ASCAP/EMI April. ASCAP, Jackle Fmsl ASCAP/Unlversal
Music - BMG Songs, ASCAP), CLWHLWBM

WAIT FOR YOU (S0 o0 gs ASCAP/EMI Apnl
ASCAP/Suny/ATV Tunes, ASCAP/EMI Blackwood
II?rl\‘lll:l‘/\’l)IISaIer usic Publishing, ASCAP). HL, H100 33,

WAKE UP CALL (Universal Music - Careers, BMI/Febiu-
ary Iwenly Second. BMIAalentine Valentine,
ASC[A)\F; nlversaéI}Musm BMG Songs. ASCAP), WBM

Hill P 1
WATCHING IRPLANES ‘m»&ATVTree BMVJosegbn(
IIIH
WATCH MY SHOES (111 “roducnons ASCAP/WB

BV, RBH 63

Musi CAP) W
THE WAY | AM {Cabin 24, ASCAP), WBM POP 83

THE WAY  ARE (Virginia Beach ASCAPIWB Musi
ASCAP/Danjahandz Muzik, M Mus
SESAC/Keriokey Music. ASCAP/UnTvevsaI Musxc COIDO
ralion. ASCAP/. era/ Lee Fnbnshmg ASCAP). Wi
H100 10, POP.

WE WERENT CRAZY Beauuful Monkey, BMVBI%
Moulh BMi Mh uur Sa0e Three. BMi/Bobby's Song
And Salvage. B! '2, 47

WHAT 0oYa THI K ABOUT THAT (Joresbones Music

A rang BMilnventor Of The Wheel, ASCAP} CS

WHAT IF IT'S ME (Sixteen Stars, BMI/Frank M,
Munc BMHoriPo Entertainment Groun ASCAP/Break
News Ground Publishing, BMySony/ATV Tree. BMI)

€559
WHAT KINDA GONE {Sixteen Stars, BMVRPM Musi
RIéACI/HonT‘m Emﬂrtekfs\nenl Group ASCAP/Cal IV Son

Mussic, BMI CS%SO
WHEN 'M (ri%NE Not Llsled g '

WHEN | SEE U IuILfikaO Rh Cr-nons ASCAP/EMI
il. ASCAP'S /Sony/ Tunes,
CAP Break N o /Sony/ATV Music ijhsh

|n Canaria SOCAN/“I‘gnne Writers, ASCAP/). Sewe
Publist ASCAP/GoI en The Super Kid Music

WHEN YOU RE GONE {Avril Lavigne, SOCAN/AImo
I A>ﬁAP,oonntr8ck I\éIusn‘ BVIVEMI Blackwood.
' HL.
WHINE UP ‘Copynght Controt/AlQ Pubhshlnrg ASCAP
Sewell P1DlShing, ASCAP/ Jreensleeve ) POl
WHITE GIRL (Young Jeezy Music Inc_, B ,Alna
Mm\ BMU/Gel Gowp Music, BMVYoun(_}Dmmma
SCAP/EMI Bluckwood BMI), H
WHO KNEW (EMI Blackwood. BMVPInk Inside Pubtish
Ag BMiMaratone AB, STIM/Kaball Music Publrnln?7
POP 12

AP/I"".;Z Money Publishing, ASCAP), HL, H100

WINNER AT A LDSING GAME Sﬂny/ATV Cross Keys
ASCAP/Dimensional Music Of 1091, ASCAP/Sony A
Tree, BMVEneenssong‘musm BMVDIQIIHI Warrior
ASCAP! HL, C

WOMAN (Universal usic - £ Tunes, ASCAP/Ahmad's
World ASCAP/Sony/ATV T une ASCAP/Life Print.
ASCAP) HL/WBM. RBH 4

) §

YO TE QUIERO (Universal MLsma Unica, BMULa Menle
Maestrt Music Publishing BV f 725

YDU DONT HAVE TD GO HOME (Sony/ATV Cross Keys
ASCAPHoosuemlamaMusTc ASCAP/EMI Blackwood

Olih')rn( Girl Music. BMURich Texan Musi

AS AP HL. CS 56

You KNOW WHAT IT IS (Huss Zwmn
ASCAP’Sony/mv Tunes, ASCAP/Te

VEMI Blackwood. BMU/Guerschom Mu

1 mmy ATV Songs BMI/Crown Club HJblISTII M]

|vv Varm K-Targglane Publishing, BM). HL/WB!

96 Rl
YOU STILL OWN ME (Scofty And Soda, ASCAP/New

Zoo Baby, ASCAPWB Music, ASCAP/Curb S AgS
ASCAF‘; Sharlle Mork, ASCAP/Gremlin Comer, ASCAP)

V4

ZUN DADA FICMG Publishing, ASCAPAWise W Puslbish-
ing, ASCAP) LT 33

_w

CHARTS LEGEND on Page 86
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dustry Leaders

with in

& DiscussiQ“s

bates Awards Party
wcas! ases ° De -Hop
: tive T Sho « The Bﬁlboard R&B/Hip
PROGRAM Informativ® o =, vail Recep“ﬂ‘s |
GHLIGHTS: Networking SR d
Hi ' = WeRQ Bsltimore 274 =
' L v|c1ron STARR, 92Q ~
7 LEAR CHANNEL HO&GR'NG -
¢ LIVE PERFORMANCES °N£D : \ 2~ 4 = ALY =
Ri‘gg?s“:)mme series, STRIPP o ’Q ) - 2 | - €#
EAR numw‘g}}l : H T_‘ M ==
QCL o : = . RHELG;E Rws

Kl HOLIDAY WVEE Attantz
£BRO DARDEN EM'IAN“‘-‘“ E'"w; WOLB Detroit  V-103 W

Hot 97 WQHT c‘g;QWR Los Ar\gﬁles

New York
PLUS...

Billboard's 8th annual R&B/Hip-Hop Conference & Awards is returning to the ATL!!
This must-attend conference brings together top industry players to network, share knowledge, and dis-
cover new talent. It will be jam-packed with savvy speakers, valuable networking opportunities, education-
al sessions, artist showcases, and a reception honoring the best and brightest in R&B/Hip-Hop radio. But
the excitement doesn't end there, Capping the three-day event will be a special evening celebration salut-
ing Billboard's Founders Award honorees with live performances by today’s hottest R&B/Hip-Hop artists!

. G Ty ..

B S S

$62 5 Registratian: 646.654.4643

Register Today! QCBRY =rizsses™ www. Bullboard Events.com

MEDIA SPONSORS

. . 5 /7
HEENE o« =ASCAP G("- SREEMISTER  wormpmy  ( Sevicoes | ROSSERLAS.
eoryg '
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MUSIC SHOWCASE
-
. ‘ \> (4 \> (4 \> mm  For ad placement in print and online write to jserrette@billboard.com or call 800-223-7524
GAMES/PRODUCTS

Aleken Games”. #

Board & Card games, 2008 Calendar

For the music lover on your
list, Santa couldn’t do better!

\ :héo:s?

; w ;

' |
l

|

|

Billeoard
Full page ....... 9.875" x 11.75"
1/2 Horizontal ... ... 9.875" x 5.75"
1/2 Vertical . . ...... 4.875" x 11.75°
t; ?7 1/4 Square. ........ 4.875" x 5.75"
=/. HAVE TAKEN ACTION 1/8 Horizontal . .. .. 4.875" x 2.625"
IN RESPONSE TO AN AD OR 1/8 Vertical . . .. ... .. 2.375" x 5.75"
ARTICLE IN BILLBOARD PEARL JAM #FE e
e MY ia ) —_— - e
With over |£0.0 0 0 readers, Billboard puts your ST_R'KES PACK \ f ( 1
message in the hands of the most influential decision , 1 {
makers in the business. PR
CATEGORIES INCLUDE P
Now you can feature your company’s . .
products & services in our new CHARTER * Pressing Plants & Services ;EZ%'EL;E i’;io — e —
advertising spotlight, Music Showcase. = ADVERTISER « Professional Services & Suppliers AFFLUENT o _‘*?V""'Ca’
S DECISION ’
- |
Call for detail . i i ‘
this outstanding. MeschantliselSppHers MAKERS WHO
ofter o Apparel & Specialty Items HOLD HIGH- r
Manufacturers RANKING ;
[ POSITIONS
»:___’/_ﬁ‘“:i « Recording Studios/Education THROUGHOUT V4 Sauare ‘ :;gc;\i;ﬁa.
+ Packaging & Mailing Supplies YARYING
SECTORS OF issue Sates & Issue Sales &
af erial Date aterial
- « Digital Music Companies & Services THE MUSIC & il - iy go;a “
e ENTERTAINMENT 28-0ut | 11-Jul 13-0ct  26-Sept
INDUSTRY. T 25a | zroa | ioow
18-Aug  1-Aug 3-Nov 17-Oct
e - 25-Aug  8-Aug 10-Nov 24-0ct
S 1-Sept  15-Aug 17-Nov  31-Oct
{//J 8-Sept  22-Aug 24-Nov 7-Nov
e 15-Sept | 28-Aug 1-Dec 14-Nov
= 22-Sept | 5-Sept 8-Dec 21-Nov
29-Sept  12-Sept 15-Dec 28-Nov
&-Oct 19-Sept 22-Dec  5-Dec

CD STORAGE BINS

SERIOUS STORAGE!

Unlike cheap plastic sleeves, The Jewelsleeve is sturdily
constructed from four layers of thick, virgin vinyl. Its solid,
reinforced seams are welded on all sides for superior strength
and durability. It’s the only sleeve on the market that stores
every part of the original CD without risk of damage, so you
don’t have to cut, fold, or discard the artwork to store your
CD’s. Advanced scratchless, anti-static, non-stick cushions
protect both sides of the disk. Custom index labels provide
generous room for information. When assembled,

the disk, label, booklet, and the tray
card! combine to

make one strong, = o
slim, CD archive.

The Jewelsleeve is
simply the best
all-in-one sleeve
available anywhere!

Please visit us at:
www.jewelsleeve.com
or call Joe at 1-800-863-3312
and ask for free sample!

wwWw americanradiohistorvy com
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EDUCATION BUSINESS
OPPORTUNITY OPPORTUNITIES
mm A SPOTIN THE 2 : Firsf thi .re was Music. now there is,,,,
ENTERTAINMENT INDUSTRY? iginusicard.

www.digimusicard.com
GET AN MLBA.

How else wouid you sell
IN m an Album?

AT WILLIAM PATERSON UNIVERSITY

www.digimusicard.com
www.digimusicard.gom/testimonials

First Program in the Northeast
i '

BUYER OR
INVESTOR

® 48 credits fo degree Nationally recognized and proven

* Outstanding faculty, including consumer product company

industry experts, and fucilities looking for investor or buyer.

* 20 miles from New York City Highly acclaimed and visible
music-themed products sold

WPUNJ.EDU/COB ¢+ 973.720.2237 throughout the U.S. Established

and excellent customer base and

WANTED TO BUY

distribution partners already in

place. Million dollar growth
opportunity. Made in USA.
Serious inquiries call
414-530-9087.

CDs DVDs VINYL

Posters, Memorabilia, Awards,
Concert Swag, Sheet Music & more!
We specialize in rare collectibles.

TOP PRICES PAID!!

We travel worldwide for valuable
collections.
ROCKAWAY RECORDS
323-664-3525
wj@rockaway.com

SAVVY ENTREPRENEURS W/HIGH profile
industry relationships seek partner/investor to
further highly innovative record/entertainment

company. Business plan available. $100K
minimum. Please call 954-993-2895

T-SHIRTS

Uiy o o Fli?
: Hou'e m!

BACKSTAGE
FASHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog;

Wi, backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 928-443-0100)

CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

Y ARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524 or email: jserrette@billboard.com

1,000CDs

in full-coler jackets for just

990!

FATHER’S
RIGHTS!!

Call attorney
Jeffery Leving
312-356-DADS or visit

www.dadsrights.com

MUSIC
MERCHANDISE

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD's, cassetles
and LP’s as low as 50¢. Your choice from the
most extensive listings avaitable.

For free catalog call (609) 890-6000.

Fax (609) 890-0247 or write
Scorplo Musie, Inc.
P.0.Box A Trenton, N.J. 08691-0020
email: gcorpiomus@aol.com

MUSIC
PUBLISHING

DO YOU LACK SELF-ESTEEM?
Kreiselman Music Publishing can
give you CONFIDENCE’ An
extra-special new song - Select
tracks 7 & 8 to listen.
www.KreiselmanMusicPublishing.com
212-410.5059

REAL ESTATE

www.8309YuccaTrail.com

FOR SALE - Tri-Level Hollywood Hills hame
with SOUND STLDIO and isolation booth!
Gorgeous Canyon Views, minutes from
the Sunset Strip. Two bedrooms, 2172
bathrooms, two outdoor decks, fireplace,

lorge Japanese soaking tub and more!
§1,349,000. Prudential California Realty

Lucky Seoles 523-854-5614

CALL US TODAY AND
AS< ABOUT
THE BILLBOARD
CLASSIFIEDS
INTRODUCTORY

OFFER
FOR NEW
ADVERTISERS!
1-800-223-7524 or
iserrette®@billboard.com
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Call today for
your free catalog!

1-800-468-9353

www.discmakers.com/lsh

SO DISC MAKERS®

PSYCHIC
SPIRITUAL HEALER
All LOVE issues -
Romance, intimacy,
Confidence, Self-esteem,
Reunite your lover NOW!
For your guidance to
Happiness -

Doreen (559) 222-2232

(Starpsychiccenter.com) |
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Your Definitive Source for

Industry Information

RECORD RETAILING
DIRECTORY:

The escential tool for those who service or
L sell prcducts to the retail music commu-
nity. Wizh over 5,000 listings, this dir2ctory
is tre most comprehensive comp lation of
record retailers, featuring independent and
chain store operations, chain headquarters,
audio-book retailers and online retaiters.
Listings include: store names and
addresses, owners, operators, phone and
fax numbers, e-mail addresses, chain store
planners and buyers, and store genre or

' music specialization. And its handy 6X9
inch format makes it easy to carry and easy
to use.

$215

ORDER ONLINE

www.orderbitlboard.com or call 1-800-562-2706 « 818-487-4582
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Frank Callari, 55

Frank Callari, 55, manager of the Mavericks, Ryan Adams, Junior Brown and

Lucinda Williams, among others, died Oct. 26 of natural causes. He was 55.
After graduating in 1973 from the Ecole Hoteli¢re de Lausanne in Switzer-

land, with a bachelor’s in hotel/restaurant management, Callari became the

. CALLARI

the group moved to Nashville in 1992.

GM at a New York hotel. In 1976, his
desire to get involved in the musicin-
dustry led him to attend New York Uni-
versity, where he graduated with a
bachelor’s in music technology.
While attending NYU, Callari be-
came PD of its radio station, WNYU,
presaging a sting as a club DJ and
dance record remixer in New York.
Callari moved to Miami in 1988,
where he eventually met and began
managing the Mavericks. The band
signed to MCA Records, and he and

Callari and then-Mercury Nashville label chief Luke Lewis (now Universal
Music Group chairman) launched Nashville-based Lost Highway Records in
2001, which is home to Williams, Adams, Shelby Lynne and Mary Gauthier,
among others. For the first few years of the label's existence, Callari was sen-

ior VP of A&R.

| DEATHS |

Steven J. Massarsky, 59, entertain-
ment entrepreneur, died Oct. 5 from
cancer in New York.

Massarsky received degrees from
Brown University and Rutgers Uni-
versity School of Law and began his

—Ken Tucker

career managing the political cam-
paigns of such figures as George Mc-
Govern and John Kerry. Later, he
formed his own management com-
pany, with the Allman Brothers Band
and the Wailers on the roster, and he
helped launch the career of Cyndi Lau-

per. He soon added an entertainment
law practice, working with clients from
Nintendo to Aerosmith.

After co-founding Voyager Commu-
nications Group in 1989, he created
Valiant Comics, which was sold to Ac-
claim Entertainment and of which Mas-
sarsky became president/publisher.
Four years later, the comic book retail
industry awarded him the title pub-
lisher of the year.

Massarsky is survived by his mother,
Yetta; two sisters, Ellen and Marilyn;
and fiancée, Pui King Hui.

Joseph Corbett Donohue Jr., 66,
marketing, PR and label executive,
passed away Oct. 5 from cancer in San
Clemente, Calif.

Donohuestarted his career asa pro-
duction assistant for “The Steve Allen
Show” and later worked as a producer
for KHJ-TV and Norman Gerard Pro-
ductions. After a stint in the Peace
Corps, Donohue worked as the music
editor at Variety and held executive po-
sitions at Elektra, ABC/Dunbhill, A&M
and Motown Records.

Donohue also led marketing and
artist development operations for awide
range of clients with his own company,
Donohue Marketing Communications.

Donohue is survived by his
brother, Michael; his daughter, Jes-
sica: and his stepchildren, Daniela

Sea and Payson Muller.

Jacqueline Breyer, aka Lady Jaye
Breyer P-Orridge, 38, Psychic TV key-
boardist and conceptual artist, died
Oct. 9 at her home in Brooklyn. The
cause was a heart condition possibly
related to stomach cancer.

A nurse and volunteer, Breyer met
and married Throbbing Gristle and
Psychic TV band member Neil Meg-
son, aka P-Orridge, in 1993. The cou-
ple attempted to mirror one another
through cosmetic surgery. Pho-
tographs of this contemporary art proj-
ect have been included in exhibitions
including “Painful But Fabulous,” dis-
played in European capitals and U.S.
art institutions.

In 2006, a new lineup of Psychic TV
named PTV3 recorded an album fea-
turing members of the Yeah Yeah
Yeahs, Butthole Surfers and Lady Jaye
on keyboard and vocals.

David Kent, 54, British musiclawyer
of international law firm Seddons, died
Oct. 18 of pancreatic cancer.

Kent, an expert in commercial con-
tract negotiation, intellectual property
rights and media-related dispute res-
olution, served as head of media and
entertainment at London-based Sed-
dons since 1997.

A former musician, Kent worked as

an in-house lawyer for EMI (then
Thorn EMI) beginning in 1980, until
he joined Seddons as a partner in 1988.
He leaves behind his wife, Marilyn,
and daughter Charlotte.

Paul Raven, 46, bassist with influ-
ential British post-punk group Killing
Joke, died Oct. 20 in his sleep of an
apparent heart attack in Geneva,
Switzerland, where he had been
recording.

Born in Wolverhampton, England,
Raven earned his stripes in local punk
band the Neon Hearts, with which he
recorded an album in 1979.

Raven joined Killing Joke in 1982,
replacing original bassist Youth, and
made his debut with the band on the
1983 single “Birds of a Feather.” The
band’s 1985 album “Night Time” was
its biggest commercial success,
reaching No. 11 on the U.K. album
chart and producing the hit single
“Love Like Blood.

The band fired Raven in 1987, al-
though he rejoined two years later. That
lineup of Killing Joke folded in 1991,
but Raven appeared in a new version
of the band in 2003. He also played with
Prong; Murder, Inc; Pigface; and God-
flesh, in addition to touring with Min-
istry in 2006 and workingon that band’s
albums “Rio Grande Blood” (2006) and
“The Last Sucker” (2007). .o
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TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Island Def Jam Music Group in New
York promotes Karen Kwak to executive VP of A&R operations.
She was senior VP.

The Zomba Label Group promotes Peter Thea to executive
VP and Dan Zucker to executive VP of business affairs. Thea was
senior VP, and Zucker was senior VP of business affairs.

Koch Records in New York promotes Veronica Villarreal to
VP of marketing at business development. She was director
of marketing and business development.

Universal Records South names Denise Robertsdirector of
national promotion. She was director of affiliate relations and
marketing at Blair Garner Programming.

Downtown Records in New York names Allyson Levy na-
tional director of promotion. She was regional manager of pro-
motion for the Northeast at Jive Records.

Sugar Hill Records in Nashville promotes Molly Nagel to
senior director of artist development and names Donica Chris-
tensendirector of artist and media relations. Nagel was direc-
tor of publicity, and Christensen most recently owned and op-
erated Nashville-based Hollerback PR.

PUBLISHING: The ASCAP board elects recording artist Valerie
Simpson as director. Simpson, a songwriter for more than four
decades, has served on the board of the ASCAP Foundation
since 1997.

BMI promotes Stuart Rosen to VP of legal. He was assistant
VP of legal affairs.

RELATED FIELDS: The Country Music Assn. expands the
title of COO Tammy Genovese to CEO. She will now focus
on long-term strategic issues and external business rela-
tionships, including the CMA board, its numerous corpo-
rate sponsors and network TV partner ABC.

—Edited by Mitchell Peters

iOODWORKS

HARD ROCK’S ‘ROCKTOBER’ RAISES £45,000
The Hard Rock Cafe’s annual Rocktober concert series in
the United Kingdom has helped raise £45,000 ($94,700) for
the Caron Keating Foundation, an organization that offers
financial support to cancer victims and their families. This
year’s Rocktober culminated in a month’s worth of gigs in
October from such artists as Lil’ Chris, Nerina Pallot, Ghosts
and Ross Copperman. The campaign ended with a Nov. 1
concert from British act Wet Wet Wet at London’s Hard Rock
Cafe. Artists who contributed to last year’s Rocktober in-
cluded the Go-Go's, Alexa Ray Joel, Spice Girl Melanie Cand
Bonnie Tyler.

BETTER LIFE FOUNDATION AIDS GULF COAST
Rock act 3 Doors Down will hold its fourth annual concert
for the Better Life Foundation Dec. 1 at the Hard Rock
Hotel & Casino in Biloxi, Miss. The event will benefit chil-
dren’s charities along the Gulf Coast. “This concert we're
doing is just another way for us to try and give back to the
area we so dearly love,” 3 Doors Down frontman Brad
Arnold says. Tickets for the concert, which will feature
performances from 3 Doors Down, Sara Evans and other
as-yet-unannounced acts, went on sale Oct. 11. General
admission tickets are priced between $100 and $125, while
VIP ducats range from $300 to $500. The Better Life Foun-
dation has worked locally to aid those affected by Hurri-
cane Katrina.
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THE 2007 HOLLYWOOD REPORTER/BILLBOARD
ALM & Tv ¥V USIC CONFERENCE

The sixth arnaal =ilm & TV Music Conterence took place Nov. ¥2 &t the
Baverly Hiiton Hctel in Los Ang=les. The event featured sessiors and pa3-
els on music or £ m, TV, Internet, gaming and commercials, as w2 | as
othar industry-reksted topics. The evert attracted more than 600 atten-
dees, inztud ng mmany of the indastry’s most influentlal executive and cre-
ative takents eward-winning composers and directors, top-narr € nusic
stpervisors ard ley studio, network, record label and publishirg wrofes-
sionals, olus VAPs from the advertising, gaming and commercia “i=lds.
PHOTOS: COURTES™ OF CHAD BUCHANAN/GETTY IMAGES

Part cipen-s from the "Songwriter Spotlight Panel” sat dow with

Billboard crotp editoriat diractor Tamara Conniff for an intemaze dis-
cLssion. From left are songwriters Sondre Lerche and Jesse Harr s,
Corniff and scrgwriter Glen Ballard.

e This gro JE of experts critiqued sukmissions of TV music videozlips
fromr audience members during the panel “The Secrets Behind TV
Music” Ih the s>adk: row, from lett, are Super Music ViIsion music supervi-
scr Thomas Galubic, composer Jeff Beal, composer Russ Lancau, Disney
Channel dicechor of production/executve in charge of music Stevan
Vincent. Hit the Ground Running music supervisor Kier Lehman ard
Dicovery music supervisor David Ries In the front row, from left are
Whirly Cirl Music Dwner/music supervisor Frankie Plne and the
Hollywo 2d Fepor.er VP/executive editor Paula Parlsi.

e dictired ase szeakers from the parel “The Secrets Behind Fezture
Zilms Comoosition.” From left are Hollywood Reporter fitm anz TV

m Jsic controttins writer Chuck Crisafulll; New Line Cinema senio~ VP cf
m.Jsic Erin Scully; composer Aaron Zicman; GTM music supervisct
Maureer Crowe; Yari Film Group execttive in charge of music, ML cic
piblishing/s spervision Richard ‘5lassex Creative Control Entertainment
prasidert/musc supervisor Joel C. High; Billboard group editorial Jirec-
to- Tamara coqnl-f; and composer Marco Beltrami.

o The “wo leads of Fox SearcHlight’s 1it movie “Once,” Glen Farsard,
far right, and m2xt to him, Marketa rglova, pose backstage wi:h
Biltoarc g-cu> editorial director Tamara Conniff and Warner/Chzppell
Music ex@c J ive VP Glen Brunman.

During the panel “The Secre:s Behind Video Game Music,” €xgerts cr-

tiqgued music videoclip submrissions from audience members. F-om
left are BioS:hock composer Garry Sctyman, Crysls, “Prince of Persia”
composer ¥or Ztr, Blizzard Entertainment composer and directzr of
audio/video Resse! Brower, Bungie Studios (the "Halo” series) aud o
director/zovpose- Marty O’Donnell, “God of War” composer G2rard K.
Mezrino, “Coraa” composer Mike Regar, and SongStew Entertainmant'’s
Jonathas McHigl.

Kraft-Engel Yanagement agen: Richard Kraft. left, sits down for a oe-on-
one with coTposer Alan Menk2n. This keynote Q&A was sponsoec 2y BM

cotinued or page 94

Gold2woic princ pe Pau Tollett had
made ahak-tout of ludinc ¢ assic bands
back arto te stage at nisCoachella fes-
tival each spring, and 1e's worked that
macis vat again fo- te sexond Stage-
coach Zour zry Mus:c Fastival, to be held
May Z-4 nl-dio, Ca if. The event will fea-
ture a o1e->ff performer ce from the
Judds_plaming what s bel eved to be
their firt live show sinc2 2200. A host of
counzey he avy-hitters roand out the
Stagecoachbill,incluc nc Rascal Flatts,
Tim McCra™, Big & Pisch, Zzrrie Under-
wood, Grztchen Wilsen, Dwight
Ycakam. G=orge Joss, Mace Adkins,
Dier<s B2n#ey, Earl Sc “u@gas and Ralph
Stanlev. Mae than 4C acts will be fea-
tu-ed o~ fomr stages, as il activities

such as 13s30e nd rcping clinizs, fiddling
demonsfrat cas, tra | boss semiars, me-
chanical bud <ides and @ BEG ccntest
open to the aublic. Tick2ts Jo on sale
Mov. 16 via Tiketmaster.

STAND NEXT TO THEIR FIRE

LK. band "< =y is seemingly ap for any-
ling wher ik comes to hypinganew re-
ease, ever ignting themrselves o fire.
On Nov. 3,-he quariet pleyed London’s
G-A-Y n¢ch:c ub to publicize its new
“Sreatest H = album, whicn drapped
Nov. 5. Following t1e perfomr anze, at
the urging o~ the ¢ ub’s promboter, the
ceeky bar dsDanry Jones and Dougie
Poynter dropaed trou and lit zh 2ir pubic
hair on f re. M2, redly. Fittinghy, McFly

-

THEJUDDS__

branded the album’s release ccte as
McFlyerworks Day. Clearly, when zhese
guys think of a marketing idea, they re-
ally stick to it. According to the O*ficial
U.K.Charts Co,, based on midweek sales
figu-es, McFly is onits way to sco-irgits
fourth top 10 album.
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CRAZY LIKE A FOXX

Actor/singer/comedian Jamie Foxx revealed some of his
plans for 2008 backstage at the Country Music Assn.
Awards, at which he performed with country super-
group Rascatl Flatts. An already-thin (but fit) Foxx an-
nounced that he’ll lose 10-15 pounds to play Nathaniel
Ayers, a homeless person in “The Soloist” with Robert
Downey Jr., early next year. The movie is based on the
true story of musical
prodigy Avyers, who
developed schizophre-
nia in his second year
at Juilliard and ended
up playing violin and
cello on the streets of
downtown Los Ange-
les. Foxx is also work-
ing on a new atbum,
whichincludes areturn
of favor by Rascal
Flatts. He’ll also be
doing some stand-up
comedy soon, “going
back to what | know
and like to do,” he said
while plugging his
Foxxhole Radio chan-
nel on Sirius Satellite
Radio. “We go buck
wild,” Foxx said of the
channel.

Copyright 2007 by Nielsen Business Media, Inc. All rights reserved. No part of this publication may be reproduced, storec in any retrieval system or transmitted, in any form «r by any means, 2lectronic, mechanical, pfiotocopying, recording or otherwise, without the prior written permission of the publisher. BILLBOARD MAGAZINE
(1SSN 0O006-2510; USPS 056-100) is published weekly except for the first week in January, by Nielsen Business Mediia, Inc., 770 Broadway, New York, NY. 10003-9595. Subsscription rate: annua rate, Continental U.S. $299.00 Continental Europe 229 pounds. Billboard, Tower House, Sovereign Park, Market Harborough, Leicestershire,
England LE16 9EF. Registered as a newspaper at the British Post Office. Japan 109,000 yen. Periodicals postage paid at New York, NY., and at additional marling offices. Fostmaster: Please send changes of address to Billboard, P.O. Box 15158, North Hollywood, CA 91615-5158. Current and back copies of Billboard are avallable on micro-

film from Kraus Microform. Route 100, Millwood, N, 10546 or Xerox University Microfilms, P. O. Box 1346, Ann Arbor, M| 48°06. For reprir:s contact: Nancy M,
Mail, 7496 Bath Rd #2, Mississauga, ON L4T 1L2. Vol. 119 Issue 46, Printed in the U.S.A. For group subscription information, call 646-654-5863, For subscription information, call BOO-552-2706 (autside U.S.: 313-487-4582) or e-mail billboard a espcomp.cam, For any other information, zait 646-654-4400.

BILLBOARD NOVEMBER 17, 2007

wwWw americanradiohistorvy com

-

R ey o

THE 2007 HOL.YWOOD REP ZRTER/BILLLBOARL:
FILM & TV MUSIC CONFERENCE

continued from page 93

ﬁ Discussing the film “Irto tha wild,* from left, are musician/activist

Eddie Vedder, Bilboard group editorizl direczor Tamara Conniff,
director Sean Penn, composer Michael Byook and ASCAP sanior VP
of film and TV repertory Nancy Knutsen ASCAP sponsored the direc-
tor/composer keynote.

Primary Wave spansorec a live perfo-mance >y Shwayza during
the second day cof the conference.

o This panel of industry experts dissec-ed the trailer busiress and

critiqued submissions from audience members of music applied o
trailers. From left are Igniticn Creative music supervisor Drew
Sherrod; the Winogradsky Co. president Steve Winogradsky, Esq.
Parodi Fair compose- Starr Parodi; Ignitcr Creative editor Goktug
Sarioz; and Fox crea:ive senior VP Mike Southerly.

The team behind “Walk Ha-d: The Devey Cox Story” discusses the

comedy tha: cha-ts the rise of rocke Dewey Cox. In the front row
are ASCAP songwritars Mike Viola, left, aad Dan Bern. In the back
row, from left, are music supervisor Tom Wolfe, ASCAP sorgwriter
Charlie Wadhams ard ccmooser Mike Asmirews, Billboard group edi
torial director Tamara Conniff, director &< ASCAP member Jake
Kasdan, producer Judd Apatow and ASZAP sen or directdr of film
and TV membership Diana Szyszkiewicz

Top film and TV 2xecutives and coma3sers came together to dis
cuss the state of the industry at the “Master Zlass” panel spon-
sored by Berklee Co tege of Music. Frormr eft are Walt Disney Studios
president of film music and soundtracks Mitchel' Lelb, Electronic Ar-s
worldwide executive of music and marketing Steven Schnur, compos

er Harry Gregson-Williams, Kraft-Engel Yanagement agent Laura
Engel, Fox Mus ¢ president Robert Kraft 3illboard group editorial
director Tamara Comniff, Berklee College of Mus c's Peter Gordon,
Sony Pictures cresicent of wo-ldwide music Lia Vollack, Lionsgate
president of music and puklishing Jay Fa res and Billboard director >f
charts/senior analys~ Geoff Mayfield

o Industry heavyw2lghts ciscussed the ns ard outs of the business

during the panel “The Indie Revolutian.” From left are “Qendition”
composer Mark Kilizn, B cycle Muslc Co dresident/CEO Allan Tepper,
‘Rendition” composzar Paul Hepker, “Evening” composer Jan A.P.
Kaczmarek and “wazitress” compos2ar/scrgwriter/producer Andrew
Hollander.

Pictured with ASCAP senior VP of fim and TV repertory Nancy
Knutsen are “Ratatouille” director Biad Bird, left, and composer
Michael Giacchino, right

. o Billboard R&B senior correspondent &ail Mizchell moderated

the ASCAP-sponsored “Vanguard Acdress.” From left are
singer/songwriter/composer Lisa Coleman, Mitchell, ASCAP senior
director of film and TV music Michael odd and singer/songwriter/
composer Wendy Melvoin
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Billlboard CAVESO0!
igital Music L

2008 International
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WHERE ENTERTAINMENT, TECHNOLOGY
AND BUSINESS CONVERGE

DIGITAL MUSIC LIVE! This cne-day event will explore how technology is affecting every aspect of the sl

music industry, offering at:endees a truly immersive digital entertzinment experience. I ‘ ' r
Join today’s top music managers, touring agents, record label exzcutives, putlishers and artists who ; ‘

will reveal their digital outlook as well as leading techrology innovators who will discuss the contentious \

anc symbiotic relationship between these two industries.

Registration to Digital Music Live! also includes adm ssion to all CES keynotes & super sessions, and
access to the CES exhibit floor!

.\

General Info: 646.654.4660

Register Today! &g#d &7 "%, www.BillboardEvents.com
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42 CMA Nominations.
1 bank.

Congratulations to all our clients nominated for the prestigious 2007 CMA Awards. It takes
an enormous amount of talent and dedication to make it to the top, and we're proud to
have been part of your journey.

To see how we can help you realize your dreams, visit suntrust.com/music, or call:
Karen Clark, Senior Vice President, Sports and Entertainment Specialty Group, SunTrust
Investment Services, Inc. at 615.748.4434.

SUNTRUST

Royalty Lending Tour Financing Financial Planning Investment Management Seeing beyond money

Securities and Insurance Products and Services: * Are not FDIC or any other Government Agency Insured < Are not Bank Guaranteed -May Lose Value

SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks, Inc., and the following affiliates: Banking and trust products and services are provided by SunTrust
Bank. Securities, insurance and other investment products and services offered by SunTrust Investment Services, Inc., an SEC registered investment acviser and a member of the FINRA and SIPC.
©2007 SunTrust Banks, Inc. SunTrust and Seeing beyond money are federally registered service marks of SunTrust Banks, Inc.
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