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A Fifth Voice

indies Are Well-Positioned In Today’s Business

BY RICH BENGLOFF

Now is the time for independent music
labels and their artists. As music goes
digital, economic and traditional
radio and retail barriers to
entry become less important
due to this economy shift,
and the opportunity for in-
dependent labels to thrive
has never been greater. But
it won't happen without fair-
ness, equity and transparency
in this new marketplace.

Radio is a perfect example. Currently,
indies get only 10%-11% of (raditional
terrestrial radio play, in a medium stuck
with a 168-hour playlist, experiencing
more competition for audience than ever.
But as the nonterrestrial sources of lis-
tening grow (satellite, webcasters and
cable TV, for example) there are many
more opportunities for independent
music listening. Sure enough, the inde-
pendent share of this listening is ap-
proaching 40% of total nonterrestrial
audience impressions. Pandora even re-
ports that independent music exceeds
50% of audience impressions.

The key for everyone in the industry,
artists and all labels—including the ma-
jors—is to make sure we monetize this
shift to ensure that this new economy
can support musiccreation and that we
are all compensated for the music that
is created by our artists and invested in
by our labels. As independent labels and
artists put out more than 80% of new re-
leases, the new Long Tail access to music
provides us with additional hope for the
future—in fact, indie label music sales
now exceed 30% of Nielsen SoundScan
when based upon label ownership,
rather than distributor.

Now is the time for all music industry
constituencies, major labels, artist groups
and other trade organizations to ensure
that third parties like the digital media
companies, consumer electronics com-
panies and telecoms pay music creators
fairly and don’t just use the content to
build their businesses. But it has to be in
a way that makes sense and helps the
music commuiiity grow.

The American Assn. of Independent
Music (AAIM) has a unique—and inde-
pendent—voice in this dialogue. Insome
cases, like advocating for a performance
royalty at traditional terrestrial radio, we
are aligned with the RTAA and artist
groups. In some cases, like the Copyright
Royalty Board hearings on future me-
chanical royalty rates, we are aligned with
the RIAA and the artist organizations are
on the other side.

And in some cases, such as the web-
casting rate discussions and proposed
Orphan Works legislation, we find our-
selves more aligned with the artist
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groups. We recognize the importance of
the pure-play webcasters that support
indie label artists and don’t want to see
them put out of business. We're strong
advocates of Net neutrality. We
work with the Future of Music
Coalition to ensure thatl
while the old barriers to
entry are coming down,
we're not setting up new
barriers for the future.

On the occasion of Inde-
pendents Day we’d like to
challenge our partners and
friends in the music community to rec-
ognize that in addition to the four major
labels, there’s a fifth voice. Independent
labels—via trade organizations like

AAIM in the United States and AIM in
the United Kingdom and through mem-
bership with Merlin via its distributors
and aggregators—are better organized
and prepared than ever before. Thislevel
playing field is the cornerstone for every-
thing that is exciting about the future of
our industry.

We're celebrating Independents Day
alongside the global independent commu-
nity for the upcoming Fourth of July week-
end. Being independent is an exciting
choice, and let’s make certain it remains
that way for 2009 and beyond. sos

Rich Bengloff is president of indie label
trade group the American Assn. of
Independent Music (a2im.org).

The international independent music
community is expecting fireworks
July 4, when a chorus line of compi-
lations will be unveiled in celebration
of the first global Independents
Day campaign.

Trade body the Worldwide Indepen-
dent Network (WIN)is organizing the

i event, and founding president Alison

Wenham says the pieces are falling
nicely into place for what she describes
as a "monumental step up” for indies.

Some leading indie lights have do-
nated tracks for the albums, which are
individually tailored for each participat-
ing market, including the United States,
the United Kingdom, Japan, Italy, Aus-
tralia, Spain and France.

In the United Kingdom, the Prodigy,
the Charlatans and José Gonzalez are
among the acts that have donated
tracks for a special double-CD and vinyl
release, “Independents Day—IDO.” The
physical album will have a shelf life of
just three days, while a digital version
will be available online for a month.

In the States, the American Assn. of
Independent Music has set up adigital-
only coliection of rarities and live ma-
terial, while the Australian Independent
Record Labels Assn. will deliver an
album, auction and poll of the country’s
all-time favorite independent albums.

WRITE US. Share your feedback with Billboard readers &

THEOTHER
INDEPENDENTS DAY

WIN Gets Serious On A Global Level

Wenham says retailers eMusic, Ama-
zon and Play are all committed to pro-
moting independents Day, while MTV,
U.K. modern rock radio network Xfm
and national U.K. TV network Channel
4 will dedicate programming to it.

“My bigger hope is that it enables
independents to have a closer relation-
ship with retailers and creates media
exposure,” Wenham says.

Also culminating on the July 4
weekend will be a charity eBay auc-
tion. A mixed bag of goodies has al-
ready proved popular at the U.K. site,
with bids for a test pressing of Arctic
Monkeys’ “Favourite Worst Night-
mare” and an original quarter-inch
master tape of Tubeway Army’s
“That’s Too Bad” already exceeding
£150 ($300) at press time.

Wenham says the seeds for Indepen-
dents Day were sown at WIN'sinaugu-
ral meeting in January 2007—not when
Billboard launched its unrelated, inau-
gural Independents Day issue last
year—and she hopes the event will be-
come an annual fixture.

“It is primarily designed to establish
a profile for the independents,” she says.
“So often as anindustry we suffer from
gloomy headlines. Itisn’t all true or ap-
propriate. We think this will create a
good, positive story.” —Lars Brandle
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>>>ALLEGED
NEW GUNS N’
ROSES TRACKS
HIT THE WEB
Nine purported
“mastered, finished”
tracks from Guns N’
Roses’ 14-years-in-
the-making album
“Chinese Democracy”
were leaked

online June 18

by Web site
Antiquiet.com,
prompting a quick
cease-and-desist
order from the
band’s handlers

and the removal of
the links. Six of

the songs have
already leaked in
one unfinished form
or another. The three
previously unheard
songs are “Rhiad
and the Bedouins,”
“If the World” and
atrack whose title

is unknown.

>>>UMG,
LAST.FM
STRIKE

VIDEO DEAL
Universal Music
Group has agreed to
license its music
video catalog for
streaming on
Last.fm, covering
thousands of UMG
videos from the likes
of Jay-Z, Nirvana,
Amy Winehouse, the
Killers and Kanye
West. Universal
Music and the
featured artists

will receive an
unspecified cut in
revenue for each
stream. Last.fm
heralds the pact

as its first major
video partnership.

>>>ITUNES
PASSES 5
BILLION MARK
Apple’s iTunes

Music Store has
burst through the

5 billion-song
download sales
milestone, according
to the company.

The store boasts a
licensed catalog of
more than 8 million
songs, more than
20,000 TV episodes
and in excess of
2,000 film titles. The
company also reports
that its customers
are renting and
purchasing more
than 50,000

movies per day.

I

HIP-HOP

BY HILLARY CROSLEY

FREE AGENTS

Rap Stars Weigh Their Options As Record Deals End

As a string of high-profile hip-
hop artists near the end of their
record contracts, a question
looming over their pending free
agency isn’t which major label
they’ll sign with but whether
they should sign with a major.

One prominent rap artist has
already jumped ship: Jay-Z
signed a long-term recording,
publishing and management
deal earlier this year with Live
Nation. A Def Jam spokes-
woman says Jay-Z has one
album left on his contract with
the label, but Def Jam head
Shakir Stewart said recently
that “we’re still working it out”
(Billboard, June 14).

While few rappers can match
the pull and marketability of
the former Def Jam president,
big narnes like 50 Cent, LL Cool
] and OutKast will soon be on
the market as well. Although
they may ultimately re-sign
with major labels, their camps

have indicated that they are at
least contemplating the possi-
bility of a future without a
major-label deal.

LL Cool | will complete his
three-album deal with Def
Jam with the Aug. 5 release of
“Exit 13.” By the end of the
year, 50 Cent is expected to put
out “Before I Self Destruct,”
the fourth and final album on
his Interscope deal. OutKast
owes LaFace/Zomba three
more albums under the duo’s
four-album contract, with all
three releases expected out
later this year and next year.
Representatives for Def Jam,
Interscope and LaFace/Zomba
declined to comment on
the contracts.

Tiphanie Watson, co-manager
for OutKast's Big Boi, says the
duo hasn't decided yet whether
to seek another deal with a
major, but adds, “It’s much
more beneficialtodoitonyour

own. For an artist with an es-
tablished fan base, there’s more
than one way to come up with
strategic branding.”
Notwithstanding Lil Wayne’s
first-week platinum sales for
“Tha Carter 111,” a contempo-
rary rap album is lucky to sell
an average of 35,000 copies in
its first week. As of June 8, year-
to-date U.S. sales of rap al-
bums were down 25% from
the same period last year, com-
pared with an 11.4% drop in
overall album sales, according
to Nielsen SoundScan. Mean-
while, unauthorized mixtapes,
which have recently been
among the most buzzworthy
releases in hip-hop, have been
reaching audiences through
independent channels.
While hip-hop’s roots are
steeped in a D1Y aesthetic,
could that spirit represent the
future of the genre’s big stars?
Certainly some of the music’s
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leading players have long ex-
hibited a strong entrepreneur-
ial streak, personified by the
diversified business interests
of Sean “Diddy” Combs, Jay-Z
and 50 Cent, and newer stars
like Young Jeezy.

50 Cent’s holdings, whichaal-
ready include an apparel line,
videogames and his Interscope-
distributed G-Unit record label,
expanded eurlier this year with
the launch of a brunded online
social network and content plat-
form This[s50.com.

Meanwhile, LL Cool }, who
keeps busy with TV and movie
projects, tells Billboard (see
story, page 62) that he has more
on his mind these days than se-
curing a new record deal. He,
too, recently launched a digital
distribution platform, Boom-
dizzle.com. While the site will

S50 CENTandLL COOL J
inset, will soon fulfill their
contract obligations to
Interscope and Def Jam,
respectively.

be mostly aimed at helping as-
piring artists get exposure, the
veteran rapper says that “it’s def
initely going to play a big part
in my musical future.”

What role Boomdizzle will
play isn’t clear. “I’m not look-
ing for another deal, but 1
wouldn’t be uninterested ei-
ther,” he says.

Signing with an indie label
is the best option for hip-hop
stars nearing the end of their
deals, says Alan Grun-
blatt, GM/executive VP
of Koch Records, which
has charted with Jim
Jones, DJ Khaled and
Yung Berg.

“With a major you'd
get an advance, no mas-
ters and the deal would
be based strictly on roy-
alties,” Grunblatt says.
“Koch would do a licensing
and/or a P&D deal.

Selling music independ-
ently via such distribution
partnerships has appeal, but
majors are creating those part-
nerships too. In 2007, rap duo
the Clipse signed a joint-ven-
ture deal with Columbia
Records and retained owner-
ship of its masters.

Atlantic Records A&R exec-
utive Jean Nelson says not to
discount the majors, arguing
that 50 Cent, LL Cool ] and
OutKast would all be appeal-
ing signings.

“It’s about how much a label
can support you, not the advance
money,” Nelson says.
Additional reporting by Keith
Caulfield, Ed Christman and
Raphael George.

bv MOBILE: For 24/7 news and analysis on your cell phone
DIz or mobile device, go to: mobile.billboard.biz.
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LATEST
NEWS &y
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>>>BMG
LAUNCHES NEW
HIP-HOP LABEL
BMG Label Group has
opened the doors to a
new hip-hop label,
Battery Records. Newly
appointed BMG senior
VP/GM Neil Levine will
head the imprint,

which will serve as an
independent arm for RCA
and Zomba, servicing
hip-hop acts as well

as overseeing the
development of several J
and Jive Records artists.
Battery will limit its
signings and hire its own
small staff. However,

the label will still share
the distribution and
marketing resources

of RED, Sony BMG’s
independent distribution
arm, which primarily
focuses on rock acts.

>>>IMPALA TILTS
AT EC AGAIN
European independent
labels’ trade association
Impala has launched
another appeal with the
European Commission’s
Court of First Instance in
Luxembourg, contesting
regulators’ clearance of
the Sony-BMG merger. In
its new appeal, Impala
argues that in reaching
its decision, the EC
made “errors of law,
assessment and
reasoning in relation to
collective dominance in
the recorded-music
market.” A timetable
has not yet been set

for the appeal.

>>> SPAIN A
‘PIRATE’S
PARADISFE’

A new report claims
Spain has become a
“paradise for digital
piracy,” with 8.8 million of
the country’s 44 million
population downloading
music and movies
illegally. The GfK Emer
report was commissioned
by newly launched
watchdog group
Coalition of Creators

and Content Industries,
based on more than
2,000 interviews with
Spaniards ages 16

and older that were
conducted April 7-21. It
claims that when physical
piracy is included, 11.5
million Spaniards—more
than one-quarter of the
country’s population—
regularly download or
purchase illegal music
and video content.

BY ANN DONAHUE

A CELLARFUL
OF NOISE?

Biz Lines Up Against Proposed Development

Near Capitol Records Tower

The fate of the recording studios at Hollywood's iconic
Capitol Records tower could hang in the balance as
members of the Los Angeles City Council prepare to
vote on a nearby condominium development.

The construction project has sparked a furoramong
Los Angeles music unions and preservationists, who
fear the proposed development—which includes 85
residential units, 15,000 square feet of office space
and an underground parking garage—will dumage
the acoustics at Capitol Studios, where the likes of
Nat “King” Cole, Frank Sinatra, the Beach Boys, Ce-
line Dion and Green Day have recorded.

The Los Angeles City Planning Commission ap-
proved the condo development in December. The City
Council’s three-member planning and land use man-
agement committee is scheduled to meet June 24 to
vote on EMTI's appeal of the planning commission de-
cision. The committee could ask the developer for
further mitigation efforts to ease community con-
cerns about the project, or it could approve it and for-
ward it to the full City Council for final authorization
to build.

EMInolonger owns the tower. The company agreed
m September 2006 to sell the property to Argent Ven-
tures of New York for $50 million and has been leas-
ing back the building under a long-term deal.

In the meantime, the studios still represent a steady
source of income, something EM1/Capitol is keen to
preserve. The company’s arguments against the
condo project are twofold: first, that recording at Capi-
tol Studios would have to be halted for six to eight
months while construction is under way; and sec-
ond, that noise from the development’s underground
parking structure would disrupt recording sessions
at the studtos.

The development is proposed for 6230 Yucca St.,
near the Capitol Tower, the Welton Becket-designed
Hollywood landmark shaped like a stack of vinyl
records that opened in 1956. The unusual subter-
ranean echo chambers beneath the recording studios,
which many musicians believe give Capitol's Studios
A and B a rich, warm sound, would be located about

15 feet away from the underground gurage
planned by the condo developer, Second
Street Ventures of Marina del Rey, Calif.

Aside from a regular stream of pop
artists, the location’s unique acoustics at-
tract an eclectic variety of other clients as
well. Foley artists—the
sound effects creators
for film and TV—fre-
quently use the studios.
And the orchesira that
performs during the an-
nual Academy Awards
show records a backing
track every year at Capi-
tol Studios for use in
case anything goes
wrong during the live
ceremony. Studios A
and B can be opened up
into one large studio
that can accommodate a
full-size orchestra, one
of a dwindling number of recording facilities with
that capacity.

Among those who have sent letters to the City Coun-
cil arguing against the development of the site are
Recording Academy president/CEO Neil Portnow,
AFTRA national executive director Kit Roberts Hedg-
peth, Society of Composers and Lyricists president
Dan Foliart and Vincent Trombetta, VP of professional
musicians for Local 47 of the AFM.

Parties on both sides of the issue agreed recently
to third-party testing of the impuct of construction on
the studios, including the adjacent use of a jackham-
mer and backhoe on recording quality. Sources op-
posed to the condo development say the results of
those tests indicate that construction noise would im-
pair operation of the studios.

“Although certainly we live in an era of great tech-
nology where a lot of recording is done at home, the
type of recording that gets done at Capitol is quite unique

Hau grew up in Lancaster,

WHAT TEENS WANT

View of the Capitol Records
building. Inset: FRANK
SINATRA, left, and his
arranger NELSON RIDDLE
during a session at Capitol
Records, circa 1953.

from an audio and sonic per-
spective,” Portnow says. “Itisn't
something where you can go
down to the local audio store
and buy an echo chamber that's
going to be quite like what ex-
ists there. All of the engineers
and producers we’ve spoken to just shudder at the
thought of anything that would disturb it.

Second Street Ventures said in a statement to
Billboard that it is working with EM1/Capitol and
city officials to address the label’s concerns and
that “we remain strongly committed to ensure that
our project meshes with the fabric of the Holly-
wood community.”

Developmentin Hollywood has been a hot-button
issue in Los Angeles in recent years as upscale bars,
clubs and restaurants have popped up in the area.
While some projects occasionally come at the expense
of mom-and-pop businesses, most have been focused
on preserving historic buildings in the area. One ex-
ample: the Avalon—which was originally known as
the Hollywood Playhouse when it opened in 1927 and
hosted radio shows by Fanny Brice and Lucille Ball-
has now become a performance venue, restaurant
and club.

group editorial director

I ‘360 DEGREES OF BILLBOARD |

NEW SENIOR EDITOR
Louis Hau has been named a
senior editor at Billboard,
where he will edit the maga-
zine’s Upfront section. Hau will
manage day-to-day coverage
of the business of music, in-
cluding recorded-music sales,
touring, publishing, merchan-
dising, branding and digital
distribution. He will report to
executive editor Bill Werde.
Hau, who is based in New
York, was a media writer at
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Forbes.com, where he wrote
about the music industry,
newspaper companies and
digital media. He has also
been a business reporter at
the St. Petersburg (Fla.)
Times, a staff writer and
Seoul bureau chief for Dow
Jones Newswires, and a staff
writer at the Press of Atlantic
City (N.J.). He began his ca-
reer in journalism as a stringer
in the South Jersey bureau of
the Philadelphia Inquirer.

WWW americanra

Pa., and graduated from the
University of Pennsylvania
with a degree in political sci-
ence. He also earned a mas-
ter’'s degree in political science
from the University of Califor-
niain Berkeley.

HAU

Teenage rock quartet Push
Play will sit down for an ex-
clusive keynote interview at
Nielsen’s multibrand What
Teens Want Conference, set
for June 25-26 at the Times
Center in New York.

The What Teens
Want marketing con-
ference covers the
“how to” of reaching
today’s trendsetting
teens via social net-
working, gaming and
mobile devices. The
Long Island, N,
band will be inter-
viewed by Billboard

Tamara Conniff and then per-
form acoustically.

The group—members CJ
Baran, 18; Derek Ries, 19; Nick
Deturris, 18; and Steve
Scarola, 17—have achieved
rare DYI success. Without a
label or radio hits, but with a
dedicated legion of teen fans
sporting homemade Push
Play T-shirts, the band has re-
ceived national media atten-
tion. It is the first unsigned
act to take the stage at New
York’s Nokia Theatre.

For more information on
What Teens Want, go to
whatteenswant.com. oo

ER/RE
‘GETTY IMAGES

PITOL BU
SINATRA: MURRAY GARRET
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V VANDERBILT
o . UNIVERSITY
The successful navigation of globalized markets,

emerging technologies, and complex intellectual

“Mike Curb’s support makes

property rules requires a willingness to explore Vanderbilt and Nashville a center

original approaches. Instilling these abilities for creativity and innovation for

_ _ the next generation.”
in today’s college students is the goal of

— Vanderbilt Chancellor Nicholas 8. Zeppos
the Mike Curb Creative Campus Program.

This historic enterprise will elevate creative practice on and off campus through

new courses, faculty, internships, guest speakers, and the implementation of

the first national research program on
creativity,

Jarts,
highgr

i education.

Vanderbilt University thanks Mike Curb

MIKE CURB and his family for their generosity and vision

Cleative

in leading this effort.

Campus www.vanderbilt.edu

PROGRAM www.curbcreativecampus.org
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>>>NIELSEN,
AT&T MOBILITY
PARTNER

AT&T Mobility has agreed
to provide Nielsen Ring-
Scan with point-of-sale
data onits mobile music
sales. The deal means
AT&T will now provide
ringtone and ringback
sales data that will be
included in Billboard’s
Hot Ringtones and
RingMasters charts.
RingScan will introduce a
weekly ringback sales
chart later this year.
Nielsen RingScan is
owned by Biliboard
parent the Nielsen Co.

>>>0NE-STOP
STEP FOR
SONY/ATV, GEMA
Sony/ATV Music
Publishing and German
authors rights society
GEMA have agreed to
establish a “one-stop”
Pan-European licensing
framework covering all
digital authors’ rights for
the Anglo-American
repertoire owned,
controlled or
administered by Sony/
ATV. Beginning July 1, the
three-year agreement
will create a single Pan-
European license for
mobile and digital music.
GEMA represents some
60,000 composer,
lyricist and music
publisher members.
Sony/ATV owns or
administers more than
600,000 copyrights.

>>>BECK,
BLACK CROWES
ONBOARD FOR
STREET SCENE
Beck and the Black
Crowes have been
tapped to headline the
24th annual Street Scene
festival, which returns to
its roots in downtown
San Diego Sept. 19-20.
Approximately 40 acts
will perform at the fest,
including Justice, Tegan
& Sara, Spoonand TV on
the Radio. Tickets for the
festival went on sale June
16 via street-scene.com.

Compiled by Chris M.
Walsh. Reporting by Lars
Brandle, Antony Bruno,
Jonathan Cohen, Hillary
Crosley, Howell Llewellyn
and Mitchell Peters.

For 24/7 news and
bo analysis on your
NZ onile device, go to:
mobile.billboard.biz.
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Dissecting The Data On The

SKU-ING HIGH

Below are the top retail outlets for first-
week sales of “Tha Carter llIl,” along with
each store’s price point. Prices reflect sales
of the standard album, as opposed to deluxe
and other specialty versions that many
stores carried and priced between $11.99
and $13.99. Total sales figures—gathered
through Billboard’s exclusive reporting—
reflect all prices and editions.

$9.99 $9.99 $11.99 $9.99 $9.99 $9.12
BEST BUY TARGET TRANS WORLD ITUNES CRCUIT ATy WAL-MART

A MILLION TO 12

The complete list of acts that have sold 1 million albums in one week in the
Nieisen SoundScan era.

ARTIST TITLE WEEK ENDING SALES
'NSYNC T NoStngsAtiache” 3/26/2000 2,416,000
"N SYNC = “Celetrity” ~ mymm 1,880,000
EMINEM B “Marshall Mathers LP* 5/28/2000 1,760,000
BACKSTREETBOYS  “Back&Biue” /262000 1,591,100
EMINEM* “The Eminem Show” 5/2/200 1,322,000
BRITNEY SPEARS “Oopsl...IDWdMAGa”  S//000 1,319,000
THEBEATLES*  “r 12/24/2000 1,259,000
50 CENT “TheMassacre” Y600s 1,141,000
BACKSTREETBOYS  “Milemium” 5/23/1999 1,134,000
USHER . F “(onfessions” 3/28/2004v 1,096,000
GARTH BROOKS ~ “Doublelive” W2/ 1,085,000
SOUNDTRACK® “The Bodyguard” 1731993 1,061,000
LIMPBIZKIT  “ChocolateStarishand the Hot Dog Flsvored Water”  10/2/2000 1,055,000
NORAH JONES “Foels Like Home” Y5004 1,022,000
LIL WAYN “Tha Carter II”  66/2008 1,005,000

*The million-plus records sold in @ week were not sold in its first week.

Wayne,
Big Numbers

Industry’s First

Million-Selling Week In More Than Three Years

SALES
BY STRATA

TOP 10
DMA MARKETS

INTERNET/MAIL ORDER/VENUE SALES
10,000

SAN FRANCISCO/OAKLAND/SAN JOSE
20,000

DIGITAL

100,000 DALLAS/FORT WORTH

25,000 | NEW YORK

57,000

HOUSTON 105 ANGELES
MASS MERCHANT 26,000 53,000
296,000 '
PHILADELPHIA
30,000
ATLANTA
WASHINGTON, D. FRRPOY

36,000

INDEPENDENT
46,000

PHYSICAL
VS. DIGITAL

DIGHTAL
100,000

PHYSICAL

906,000

SUBURB

622,000

A MATTER

OF FAITH

Everyone knew that Lil Wayne’s
“Tha Carter llI” was going to
sell well, but translating that
faith into purchase orders
involved some behind-the-
scenes maneuvers. A number
of retailers initially under-
ordered the album, which
came out June 10.

After initial orders were
placed, Universal Music Group
Distribution and Universal
Records, which distributes Lil
Wayne’s Cash Money label,
were knocking on doors. “We
had a lot of salespeople push-
ing a lot of buttons,” UMGD
senior VP of sales Joy Slusarek

says. “We told them, ‘If we
could pick one album to swing
for the fences, thisisit.’ ”

Still, some accounts didn’t
up orders the way Universal ex-
pected, so the label had to go
the extra mile: It waived any
return penalties on the album,
Universal Records executive
VP of sales and field market-
ing Pat Monaco says. Usually,
that tactic is reserved for de-
veloping artists, not estab-
lished acts. Universal Records
even approved air freight so
the albums could be shipped
overnight in instances where
stores experienced shortages
or outages.

The label initially shipped

nearly 1.5 million units and
was up to 1.8 million by June
18. Meanwhile, shipments in-
cluded about 290,000 deluxe
versions of the album. “We
sold way beyond our expec-
tations,” says Value Music
VP of merchandising Brian
Poehner, who adds that his
chain is now replenished.
“I was pulling the trigger
and reordering by Tuesday
morning [on the June 10 re-
lease date] at 11 a.m. We

’ Universal
4 Motown
' Made
Retailers—
Not As
Bullish On
Lil Wayne
As They
phould Have

had stores in shape for the Been_An
weekend, but we had a

fair number of outages O[Ter They
by the time Monday C()Lll(ln’t

morning [June16] roll-
ed around.” o

Refuse.
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Billboard Live Osaka
Herbis Plaza Ent B2, 2-2-22, Umeda, . .
Kita-ku, Osaka, 530-0001
+81 (6) 6342-73_2_3 o s -—, 3 /
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4F Gasden Terrace, Tokyo Midtown 9-7-4, Akasaka,
Minato-ku, Tokyo, 107-0052
+81 (3) 3405-1133
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OSAKA ® FUKUOKA ® TOKYO

Ju Iy,2008 Tokyo Osaka Fukuoka
Omarion&Marques Houston 2008/6/27-7/1(6.290FF)  2008/6/24-25 -
Third World 2008/7/3-5 2008/7/7-8 2008/3/1
RAY GOODMANS&BROWN/HAROLD MELVIN'S BLUE NOTES

~70'S SWEET SOUL JAM~ 2008/7/7-9 2008/7/5 2008/7/10
James Cotton 2008/7/11-12 2008/7/14 2008/7/8-9
Kenny Garrett 2008/7/16 2008/7/15 2008/7/14

Belinda Carlisle 2008/7/17-19 2008/7/21-22 2008/7/15

Mint Condition 2008/7/25-26 2008/7/23 r

Stacie Orrico 2008/7/30-31 2008/7/28 2008/7/29

Booking Contact

Hanshin Contents Link Corporation
LA Branch
d/b/a Billboard Live Japan

5055 Wilshire Blvd suite 700 Los Angeles, CA 90036
tel:323-525-2212 fax:323-525-2273

HARMSHIN
CONTENTS LINK

mail: billboardlivejapan@gmail.com
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Billboard Live Fukuoka
DANA Bult.B1, 2-7-6, Tenijin,
Cyuo-ku, Fukuoka, 810-0001
+81(92) 715-6666
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LUB & RESTAURANT
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Stacie Orrico Marques Houston Omarion

artists performed at Billboard Live Japan
Steely Dan / Joe feat. Algebra / Sa-Ra / Henri Salvador / Rickie Lee Jones
Kenny 'BABYFACE' Edmonds / Keith Sweat / Amerie / Jane Birkin / Arrested Development

The Roots / Leon Russell / Chaka Khan and more.
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B OXSCORI concert Grosses

(alelalefaloivlalsfaib]R[&]R]nls]a]a]S]alajxlalslzfslele|l~v]ofo]laluln]-

GROSS/

$4,088,667
$102/394/%$74/
$54

$2,435,020
$95/$75

Copyright 2008, Nielsen Business=Media
Inc. All nghts reserved Boxscores should
be suomitted to: Bob Allen, Nashwilie.
Phone: 615-321-9171. Fax: 615 321-0878. For
research and pricing. call Bob Allen.
FOR MORE BOXSCORES GO TO:
BILLBOARD.BIZ

ARTIST(S)

Venue, Date

Attendance
Promoter

KENNY CHESNEY, KEITH URBAN, LEANN RIMES & OTHERS

inz Field, pi 45,770 North Shore Entertainment Works, The Messina
Heinz d, Pittsburgh, June 14 50136 Group/AEG Live

TOM PETTY & THE HEARTBREAKERS, STEVE WINWOOD

wachgvia Center, Phitadelphia, 27,664

June 5-6 twil saliouts Live Nation

QUESTIONS

with ROBERTO MEDINA

by HOWELL LLEWELLYN

More than 20 years after its invention as a promotional event for Brazilian beer brand Brahma,
the Rock in Rio festival is on the expansion trail, with China a likely target.

Up next is Rock in Rio’s debut in Spain with five days of music June 27-28 and July 4-6.
Sponsored by such major corporations as Philips and Toyota as well as Spanish public TV
network TVE, this year’s lineup includes Neil Young, Jack Johnson, Alanis Morissette,
Shakira, Amy Winehouse, the Police and Bob Dylan performing in Arganda del Rey, 17 miles
outside of Madrid.

Then-advertising executive Roberto Medina launched the event in 1985 in Rio de Janeiro,
Brazil, and remains very much hands-on as its promoter. To date, Medina says, more than 4.5 mil-
lion people have attended Rock in Rio festivals in Rio de Janeiro (1985,1991and 2001) and Lis-
bon, Portugal (2004, 2006 and 2008), with TV coverage of those events having been seen by
a claimed total of 1 billion viewers.

Medina spoke to Biliboard about his plans to extend the brand and the event’s proposed re-
turn to its country of birth.

Spainisthe third country to stage Rock in
Rio. What’snext?
We'll return to Rio in 2014 to coincide with the
soccer World Cup in Brazil. Qurarrival in Lisbon
also coincided with the 2004 European soccer
cup in Portugal. Soccer is a total passion in Brazil
and a perfect companion for music festivals. But

What’s happening with international
broadcast coverage ofthe event?
[ hold the international rights and am still ne-
gotialing transmissions. TVE has the televi-
sion transmission rights for Spain, as does
[national commercial AC network] Cadena
Cien for radio.

$244.l31/$7329 i?{‘sy _F;r;tr:teoflcsrutnheeGFigrformmg }3&'521“ Bl Goldenvoice/AEG Live

$1,599,970
;22833/3;3)419 D Rmaapenesteh 25698 .. 3AEntertainment

ST et el ARENeSn 29153 52255 110 e waton

$135/835 et el TR, 16320 Andrew Hewitt Co./8ill Silva Presents
$1.224,434
h0usas  Besa BT 19399 . 3 Entertainment

‘i$~1,071.960 WESTLIFE

eass/sbazn oo vom e yras 5%, Abenpromotions

$962.247
Seazyssaso St \iamateratAene, o 18273 3 Estertainment

$125/$30 ngc%ood Bowl, Hollywood, 113%5/‘;3 Andrew Hewitt Co./Bill Silva Presents
$94.50/$25 ﬁgrsr;.c‘a;!aseﬂter, Mansfield, 18,900 Live Nation

$75/315 s"ésczg'e"a' il ile i Ak !33/('.”4.‘* 5 Red Mountain Entertainment

s93510
43950 :gyp]ag:llon. San Jose, Calif., l::',ﬁg?} AEG Live

$248.50/$48.25 HSBC Arena, Buffalo, N.Y,, May 1 %110% Live Nation, Haymon Entertainment

$86/%30 ggrsr;.c,a;tagﬁrs\ter, Mansfield, };‘93373 Live Nation

S
$49.50 B Ao nenicenter 751 Live Nation

3?327;15%/6 VAN HALEN

$4750 ey e 882 Live Natlon

$125/$75/$4950  RBC Center, Raleigh, N.C., May 5 géﬁgj Live Nation

$790,895

$199.50/$155.50/
$125.50

$769,080
$100/$35

$767,736
$123/$7750/
$4750

$766,932
$98.50/%68.50

$760,823
$149.50/$79.50/
$49.50

$756,800
$85/$65/$37.50

$748,216
(£377355)
$69.40/$34.70

$747,815
(£379.860)
$68.90/$34.45

$743,815
$175/$79.50/
$59.50/$39.50

$731,446
$172.25/$45 25

$730,902
$80/341.75

$709,428
$149.50/$79.50/
$49.50

$689,596
$97.50/$67.50/
$4750

$687,932
$7250/$37.50

$681,708
$55/$32.50

$642,568
$58.50/$48.50

$638,211
$91.35/$4410

Mohegan Sun Arena, Uncasville, 4,727
Conn., May 2

WISIN & YANDEL

Staples Center, Los Angeles,
May 30

sellout Live Nation

12,779

3uos Goldenvoice/AEG Live, SBS Entertalnment

VAN HALEN

1st Marlner Arena, Baltimore,
May 15

?‘eﬂﬁ. Live Nation

VAN HALEN

Verlzon Wireless Arena, 8,739 -
Manchester, N.H., May 28 sefl Live Nation

VAN HALEN

Van Andel Arena, Grand Rapids, 7,065 =
Mich., June 2 selout Live Natlon

R.E.M., MODEST MOUSE, THE NATIO

United Center, Chicago, June 6 19,925 Jam Productions

sellout
BOYZONE, USS
Wembley Arena, London, June 1

BOYZONE

Nottingham Arena, Nottingham,
England, June 3-

1,198
seliout

3A Entertainment

11,888
12.804 two shows

KANYE WEST, RIHANNA, N.E.R.D., LUPE FIASCO

Palace of Auburn Hills, Auburn 13,874
Hilis, Mich., May 22 seillout

VICENTE FERNANDEZ, SHAILA DURCAL
8,519

senout

3A Entertainment

w
ES

Live Nation, Palace Sports & Entertainment

Selland Arena, Fresno, Calif.,
May 30

KENNY CHESNEY, LEANN RIMES

11,848
16.766

Ralph Hauser Promotions, MG&S Productions

Amphitheater in Ciark County,
Ridgefield, wash., June 3

VAN HALEN

Giant Center, Hershey, Pa., 6,483
May Py t

Live Nation, The Messina Group/AEG Live

|

Live Nation

VAN HALEN

Dunkin’ Donuts Center,
Providence, R.1, May 25

8,257

sellout

HANK WILLIAMS JR., LYNYRD SKYNYRD, JUSTIN MOORE

CenturyTel Center, Bossier City, 10,979 Red Mountain Entertainment, Blue Deuce
La., April 26 sellout Entertainment

RADIOHEAD, LIARS

Cruzan Amphitheatre, West 17,121 - =
Palm Beach, Fla., May S 19,238 Live Nation

Live Nation

KATT WILLIAMS

DAR Constitution Hall,
Washington, D.C., May 8-9

12,932 13.436 four i
shows one seliout fiveiation

The Gorge, George, Wash., 10,450 i i A
May 31 14.982 Live Nation Global Touring

www.american®diohistd

before 2014, we'll stage two more festivals in
Madrid [2010 and 2012] and af least one other
country, probably Italy or China.

How will fans view the festival’'s

commitment to combating climate change
that you’ve emphasized in the buildup to Rock
inRioinMadrid?
Since 2006, our cause has been a clean envi-
ronment. The fans know musicis an element
of communication to reach moments of emo-
tion and unity, which includes social commit-
ment to a worthy cause. At Rock in Rio 2001,
we opened with a three-minute silence [ for
peace and a better world] that was also ob-
served across Brazil. The same philosophy
crossed the Atlantic to Lisbon in 2004 and will
continue in Madrid. Everybody concerned with
the festival is focused on keeping CO2 emis-
sions toa minimum.

With some 90 festivals in Spain this

summer, will Madrid’s Rock in Rio have
sufficient pull to attract up to 100,000 fans
perday duringits five-day run?
I will never be bothered about competition from
other festivals. There will always be demand
for summer festivals in a climate like Spain’s.
1am confident of between 350,000 and 400,000
peoplealtogether. Rock in Rio already attracted
385,000 fans to Lisbon [in] 2004, which was a
smaller site than Madrid. Headliners Shakira
[July 4] and the Police [July 5] will sell out.

B wWhat will happen to the Rock City
g complex you've built at the festival site in
ArgandadelRey?

We have contracts with Arganda del Rey for
2010 and 2012, but the [final] decision on
Rock City, its permanence or use, is up to
local authorities. It's more impressive than
the [original] Rio de Janeiro structure, be-
cause it has an amazing theme park con-
cept—there is nothing else quite like it. We
shall dismantle some things, including the
stages, but the basic installations
are permanent.

MEDINA

Is Rock in Rio a Brazilian
brandinaEuropeanmarket?
Rock in Rio is now an inter-
national brand, not just
Brazilian. It is a communi-
cation project like no other

in the world that brings
brands to the public, spurs
the local economy and
tourism industry, creates
employment and, through
its social aspect, con-
tributes to creating a bet-
ter world. ore
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OCTOBER 14-15, 2008
MARRIOTT MARQUIS * NEW YORK CITY

Join today’s most successful media and entertainment dealmakers as well as top financiers to discuss what media
and entertainment companies can do to survive and thrive in this challenging economic environment.

Now in its 2nd year, this unique event will feature compelling keynote interviews and panel discussions on digital media
and mobile opportunities, new business models, the latest investment trends, and much more.
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The GRAMMY Foundation®

The Recording Academy® Los Angeles Chapter and
Producers & Engineers Wing"

presents

Sgt. Pepper

Sir George Martin

%4%7407 SIR GEORGE MARTIN

BENEFITTING

GRAMMY FOUNDATION’

Proceeds from the annual Starry Night tribute benefit
GRAMMY in the Schools® hands-on education programs and
initiatives that raise public awareness of the urgent need to
preserve our nation’s recorded sound legacy.

Friday ® July 11, 2008

Bovard Auditorium - USC

7:00 p.m. Reception ¢ 8:00 p.m. Presentation
Recording Academy Members: $50 per person
Non-members: $100 per person

Contact Marisela Huerta at 310.581.8691 or
marisela.huerta@grammy.com to purchase tickets.

sponsored by @ H harman international

SATURDAY - JULY 12, 2008
McCarthy Quad, USC

6:00 p.m. Cocktail Reception - 7:30 p.m. Dinner - 9:00 p.m. Tribute Concert

TRIBUTE CONCER™ PERFORMERS INCLUDE
GIBSON/BALDWIN GRAMMY JAZZ ENSEMBLES
A FINE FRENZY « AMERICA - BURT BACHARACH
JEFF BECK « CHRIS BOTTI - NATALIE COLE
KURT ELLING - DAVE GRUSIN * SIR TOM JONES
MICHAEL MCDONALD « NAOMI SOMMERS
JIMMY WEBB AND MANY MORE

UNDER THE MUSICAL DIRECTION OF DAVID FOSTER

For further information, contact Dana Tomarken at 310-581-8727.
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Billboard brings you 10

indie innovators who

are taking risks and

reaping the rewards

THE VISIONARIES

TOURING TITAN

TomWindish

When Tom Windish formed the Windish
Agency in 2004 in Chicago after years with
the Billions Corp., he was seeking independ-
ence and the freedom to sign whichever acts
he was interested in.

Now there are 150 acts on the Windish
roster, booked by Windish and four other
agents. The overwhelming majority of
these acts are indie bands, including Aphex
Twin, Chromeo, Hot Chip, Justice, Jose
Gonzalez and Low. Windish has builta rep
for beating the bushes and finding buyers
and venues under the radar of many, if not
most, agents.

In the live indie/underground world,
there are challenges Windish doesn’t nec-
essarily see as challenges. “I don’t expect
any of my bands to be played on commer-
cial radio, ever,” he says. “In a lot of ways |
think that’s kind of a blessing. These peo-
pleare independent, they don't need to worry
about making aradio station happy or play-
ing a certain radio show. We work with all
sorts of venues, all over North America, from
the places where people play like the Fill-
more and the Bowery Ballroom, to some
unique places like the Guggenheim Mu-
seum ot the Getty Museum.”

Windish cites Matthew Dear, Chromeo
R)D2, Girt Talk, the Books, Jamie Lidell, Ear-
limart, El Guincho and Peanut Butter Wolf
as bands that have benefited from playing
alternative spaces. But he adds that avail-
ability is “a big issue” in these venues.

“They don't do many events that incorpo-
rate music [so] production, i.e., technical
specs, is usually lower quality than a venue
like Bowery Ballroom,” he says, noting that
fansrespond well to unusual venues. “Peo-
ple like going to museums and unique
spaces. They can see art and see a new mu-
sician at the same time. ‘Ray Waddell

BANDA BOUNDARY BREAKER

DianaReyes

Regional Mexican singer Diana Reyes is
not the first major Latin artist to do things
independently. But in recent years, no
other woman—or man, for that matter—
has achieved independence so success-
fully in the Latin sphere after splitting
with her label.

Reyes sings duranguense music—the
danceable blend of traditional banda and
electronic instruments—and is known as
much for her raspy vocals as for her wash-
board abs and the accordion tattoo that
graces her navel. Now, she can also be
found wearing a business suit.

Reyes was originally signed to Musimex,
an indie licensed via Universal Music
Latino; her past three releases nudged the
100,000 sales mark, according to Nielsen
SoundScan. But frustrated at not seeing
royalty figures, Reyes decided to go solo
last year. In partnership with former Uni-
versal executives Gabriel Fregoso and En-
rique Ortiz, she dug into her own
pocketbook and launched DBC records.
Distributed through indie Select-O-Hits,
DBC houses markeling, promotion, press-
ing and production under one roof and
works in partnership with Reyes’ concert
promoters. (Reyes plays an average of three
shows per weekend.) Its structure allows
DBC to quickly turn around albums and
ancillary merchandise, like calendars and
dolls. DBC also develops other acts, includ-
ing El Trono de Mexico, which hit the top
10 of Billboard’s Top Latin Albums chart
earlier this year.

‘I’'m obviously new at this,” Reyes said
at a business panel during this year’s Bill-
board Latin Music Conference. “But every-
one is involved in an artist’s career today,
and in this case, my albums come out
under a label I'm also a part of. So, we're
all focused on one thing.”

Her DBC debut, “Insatisfecha,” has
moved 26,000 copies in the United States
since its April release, according to Nielsen
SoundScan. —Leila Cobo

www.americanradiohistorv.com

DIGITALDANCEDUKES

Beatport

In the old days of dance musictretail, DJs
paid upwards of $6 for a doinestically pro-
duced 12-inch and $10 or more for a more
exclusive import. Today, Beatport—the down-
load site started by a group of friends in Den-
ver that is credited with singlehandedly
saving the dance music business—employs
a tiered pricing structure. The site charges
$1.49 for back catalog content, $1.99 for new
releases and classics and $2.49 for exclusives.
All content is available in 320kbps MP3 for-
mat, as well as 192kbps M4A foranextra $1.
Its customer base, estimated at 70% profes-
sional DJs and 30% casual fans, bears the
higher costs gladly.

“Old-school DJs have memories of pay-
ing a lot of money for viny! singles, only to
play one single track on the release. Beat-
port s cost-effective when you consider qual-
ity, selection and the ability to buy the tracks
that really interest you as a D]J
founder/CEO Jonas Tempel says. “Any D]
who is committed to his or her craft is con-
stantly looking for new music to add to their
sets. Customiers accept that stores like Beat-
port need to charge slightly higher prices to
do what we do”’

The formulais definitely working. While
the site is keeping mum about most of its
numbers, Beatport has grown from threeto
46 servers in its four years, hosts more than
8,000 labels and recently launched Beat-
source, a similar site for hip-hop Djs.

-Cortney Harding

‘People like going
to museums and
unique spaces.

—TOM WINDISH
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MANAGEMENT MAVEN

lanMontone

In the year-end issue of this mag-
azine, we predicted that the Shins
would sign to a major label now
that their contract with Sub Pop
had expired. But the band’s man-
ager, lan Montone, has a differ-
ent plan. “We anticipate that
James Mercer and the Shins will
self-release their next record
through James’label called Aural
Apothecary,” he says. “The goal
would be to own our masters and,
in addition to the marketing tools
we have at our own disposal, team
up with a label partner that will
assist with additional marketing,
radio and various costs. The deal
will be more of a P&D deal than
a traditional record deal. That
partner could very well remain
Sub Pop, who have done a re-
markable job with the band and
have a great staff of people who
really love music. All of this is
being determined. The first goal
is to make the record and see
where that takes us.”

If anyone can make this hap-
pen, it’s Montone, a former
music lawyer and the man be-
hind the Raconteurs and White
Stripes deals, where the bands
own their masters and strike
short-term deals with label part-
ners around the world. Montone
is the first to admit that his model
isn’t for everyone. “It requires a
bit more work and responsibil-
ity, but when all is said and done,
you know that you are in control
of your career,” he says. “This
isn’t perfect for every artist. But
for artists that are willing to take
on the extra responsibility, it can
make sense.” —CH
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KNOOPERMAN

MOBILE MASTERS

Wind-Up

In a mobile space that proves generally |
tile to the independent world, Wind-up
Records has succeeded brilliantly.

[t is the only independent label in the
United States to have a licensing and billing
relationship directly with a major operator
in Verizon Wireless. It also enjoys a deep
marketing relationship with other mobile
operators like AT&T Mobility and Sprint.

Wind-up has achieved this rarefied po-
sition by focusing on a small roster of main-
stream hits and exploiting them with
targeted marketing campaigns. While
Wind-up doesi’t have the massive catalogs
that major labels do, such acts as Evanes-
cence, Finger Eleven and Seether have
achieved the same level of popular success
as their major-label counterparts.

As aresult, Wind-up COO Jim Cooper-
man says that while the company may not
be a major label, it tries to act like one and
uses its smaller size as a weapon.

“We are competing with the majors day
in and day out,” he says. “Because we only
have 20 acts on our roster and 10 releases in
agiven year, we're able to focus at a great level
of granularity with regard to markeling.

The company is currently negotiating
about 30 digital deals and has completed
more than 100 in all, and additional mo-
bile surprises are on the way.

‘In some respects [the majors] have big-
ger departments and more people, but the
reality is that they're also managing many
more relationships than we are,” Cooper-
man says. “Because we're independent, we
can think a bit outside the box.”

Antony Bruno

‘We're able to focus
at a great level of
granularity with
regard to marketing.

—JIM COOPERMAN

PHOTOGRAPH BY LARISSA UNDERWOOD
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TopSpin CEC |IAN ROGERS
wants to give artists the tools
they need to sell and market
music without a label.

MONTONE: MARY ELLEN LOC, COOPERMAN" GARY HE/AP IMAGES: RODGERS GROOMING 8Y ARTEMIS FOR CRYTAL AGENCY. STYLING BY HOLLIE ANDERSON FORCRYSTAL AGENCY SUIT BY WILKE RODRIGUEZ SHIRT BY TED BAKER.

INTERNET INNOVATOR

lopapin

Just a few blocks west of the sprawling office build-
ings housing Yahoo, Universal Music and Sony
BMG Music Entertainment in Santa Monica,
Calif., anew company is setting up shop in decid-
edly more modest accommodations.

At first glance, one could confuse the small of-
fice for a rehearsal space. There’s not one, but
two drum kits, a dual turntable hooked up to mas-
sive speakers next to metal album storage cases
and guitars resting upright on various stands.
But then the hints of a real business appear—a
recently assembled conference table and poly-
con file cabinets waiting to be filled and a rectan-
gular table supporting six workstations where
developers in various stages of scruffiness are
buried in their work.

Thisis the new home of TopSpin, a company just
emerging from stealth mode that could only exist
in today’s uncertain, chaotic music industry. Its first
product, until now kept a closely guarded secret, is
what’s called the TopSpin Manager—a turnkey suite
of technologies and services that provides all the
content management and customer relationship
tools artists need to distribute and market music
directly to fans.

“We’ve been going through a period of technol-
ogy-driven innovation that has disrupted the music
industry’s business models, but the new model to
replace it hasn’t appeared yet,” co-founder/chair-
man Peter Gotcher says. As CEO of Digidesign,
Gotcher led the creation of the ProTools computer
software that revolutionized how music is recorded
and produced.

He and the rest of the TopSpin team—which in-
cludes former Yahoo Music GM Tan Rogers as CEO
and former MusicMatch product strategy executive
Shamil Ranasinghe as chief product officer—Dbe-
lieve that new model is a vastly decentralized one
where artists mainstream and niche can directly
engage with fans without the help of a label, if given
the right tools.

Such tools include:

+ A content management system that hosts and
organizes artists’ music, photos, videos and other
media, along with a rights management interface
that lets them determine how their content is made
available. That includes acommerce engine that fa-
cilitates all sales and fulfills all orders, as well as the
ability to set prices and usage rules. (E.g., some
songs might be given away, streamed indefinitely,
expire after a set period of time or be made avail-
able only to fan club members.)

« A fan management system that collects and or-
ganizes information like e-mail, location, age, birth
date and sales history, as well as data on how many
times a fan streams music from TopSpin-enabled
Web sites, shares music with other friends and what
other artists they listen to.

« A product creation tool that lets artists develop
special offers from their content, such as premium
membership subscriptions, bundled ticket/track
products or special e-mail offers—basically any way
artists want to offer their catalog to their fans.

- A reporting feature that tracks all of the afore-
mentioned tools in granular detail, such as site vis-
its, song streams and downloads with the associated
user detail behind each and all of it available in cus-
tomized charts.

These are the full spectrum of tools the TopSpin
Manager provides, in return for a percentage of all
revenue made via the platform. And unlike serv-
ices offering similar tools, such as ReverbNation or
Tagworld, TopSpin is not marketing itselfas a cus-
tomer-branded service. It's a completely business-
to-business offer, meaning artists can incorporate
the platform into any Web site or social-network-
ing page.

The desired result is to empower what Rogers
calls the “middle class” of artists—those either past

‘The revolutionary thing
for me is creating a
new market out of the
artists who have sort
of been below the
radar in the past.

—IAN ROGERS

their commercial prime or too new to enjoy the mar-
keting support of a major label.

“We're helping artists build their brand
through a technology platform,” he says. “We
want to focus on the technology, demand gener-
ation and marketing.”

For instance, an artist the company declined to
name is planning to use TopSpin to give away a new
track from an upcoming album to fans in return
for their e-mail address. That artistalso plans to sell
anumber of singles in digital and physical formats,
as well as the full album, a number of bundled prod-
ucts at various prices, PDFs, lyrics and more, all
using TopSpin’s technology but via his own Web
site and social-networking widgets.

Others like David Byrne, Jubilee and the Dandy
Warhols are using TopSpin to offer fans a subscrip-
tion package with a host of content either exclu-
sively or before wider release for around $20.

Individually, none of these ideas are in any way
new. Radiohead and Nine Inch Nails have popular-
ized the direct-to-fan download model as well as the
format bundle. Former Throwing Muses front-
woman Kristin Hersh and L7’s Donita Sparks es-
tablished CASH Music as an attempt at a
subscription model. But what’s revolutionary about
TopSpin is how it aggregates all the tools needed to
pursue any of these strategies into one easy-to-use
platform, which the founders hope will inspire other
artists and their managers to attempt the same in

www americanradiohistorv com

greater numbers.

“Look at all the established artists going direct to
fan, or talk to managers, and the trend is trying to
go away from the traditional label model,” Gotcher
says. “If you have professional management and
any access to capital, do a 360 deal with yourself.
1t’s all about optimizing multiple revenue streams
and keeping as much as possible from them.”

Gotcher first conceived the TopSpin idea seven
years ago as a potential extension of what was
then MusicMatch, but sat on it because he didn't
feel the market was ready for such as step.

“One of the lessons you learn as an investor
is that being early is just as bad as being wrong,”
he says.

Since then, several important milestones have
occurred to pave the way. The increase in broad-
band Internet penetration led to fans consum-
ing more media online. Social networks created
an easy outlet for artists to engage with fans di-
rectly. Music discovery began moving from radio
to online channels like Internet radio and MP3
blogs. And album sales began their ongoing
downward spiral.

At the same time, technology like ProTools
made it easier for almost anyone to record music
without a major studio or producer. Thisled toa
surge in new content emergingat a time when la-
bels, struggling from the decline of the CD mar-
ket, began focusing more narrowly on instant hits
and either dropping artists that were not carrying
their weight or never signing others that didn’t
have the potential for blockbuster sales.

Just as ProTools brought the process of record-
ing music out of the expensive studios and into
the garage, TopSpin hopes to take the marketing
process away from the labels and into the hands
of artists and managers.

“All the marketing done by majors is broad-
brush marketing, not very focused or tailored to
the specific customer,” Gotcher says. “There are
alot of industries that do that well, but the music
industry is not one of them.”

Yet all of this is only phase one. TopSpin has a
grander goal in mind—not just managing artists’
existing fans, but using the platform to help them
find new ones. The company is keeping mum on
exactly how it plans to do that, only pointing to an
eventual rollout of new services at year’s end or
early in 2009. But based on conversations with the
founders, it’s clear the strategy is to leverage the
fan bases of different TopSpin artists so that one
can drive traffic to the other.

“If you sound like Elvis Costello, how do we
get you in front of Elvis Costello fans?” Rogers
asks. “Those are the kinds of things we’ll be ad-
dressing.”

To do this effectively, a critical mass of artists
would have to adopt the TopSpin platform in order
for it to share recommendations among them, and
that’s a big gamble. But if the company’s founders
are right about the music industry’s future, Top-
Spin is well-positioned to capitalize on it.

“The revolutionary thing for me is creating a new
market out of the artists who have sort of been below
the radar in the past,” Rogers says. “It’s a good thing
for culture in general when this happens.”

So perhaps it's only fitting that the TopSpin of-
fices lay just a bit further west than those of the es-
tablished old guard, just that much closer to the
ocean’s edge. Perhaps an artist-controlled future is
the manifest destiny of the music industry. And if
that's true, then the secret to achieving it may just
lie somewhere in the boxes still being unpacked at
this small startup’s new digs. —AB
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PUNKPRODUCTPLACERS

Matt & Kim

Dance punk duo Matt & Kim might have sold only 6,000 copies
of its self-titled 2006 [heartcomix release, according to Nielsen
SoundScan, but its music has been featured in a flurry of ads
ranging from Virgin Mobile in Canada to the trailer for the
DVD release of Academy Award-winning film “Juno.” Addi-
tionally, a two-page print campaign from Converse made by
New York agency Anomaly uses a picture of the two, and, on
top of their current campaign, Matt & Kim have a red Converse
shoe scheduled to debut this fall.

Besides the placements they’ve scored, Matt & Kim set them-
selves apart by being tour monsters with a ferocious live show.
“Some bands are great live but their music doesn’t synch well,
[while] others have great music for synchs but don’t have a great
live show and die-hard fans out there. M&K is the full package.
They have a huge following as well as lots of fans in the synch
community,” says Sanne Hagelsten, founder/head of Zync in
New York.

When reached while putting the final touches on their next
album and preparing for an upcoming tour sponsored by Vice
magazine and Colt 45, Matt Johnson says, “We're sort of rap-
ing the purity, but if you look at the audience, is it bad to have
brands on the wall?”

Band manager Kevin Patrick says the duo has managed to
participate in the commercial culture yet retain its indie patina
because “there was never any plan to avoid or embrace brand-
ing, it just happened. Kim [Schifino] always says, ‘l would never
align myself with a company that made or did something that
I don’tuse in my everydaylife.” Ifit’s something they use, they’re
happy to talk about it and be involved in it.” -Kamau High

Is it bad to
have brands on
the wall?’

~MATT JOHNSON
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HIPSTERHOPPERS

Fool's Gold

Thanks to acts like Kid Sister, independent label
Fool’s Gold is making inroads in monetizing hip-
ster-hyped music. The label was co-founded in
April 2007 by DJ Nick Catchdubs and Kanye
West’s DJ, A-Trak, and has since grown to a ros-
ter of 15 artists whose active touring habits are
perfect for keeping the party going.

Sensing a void in the marketplace, A-Trak and
Catchdubs were at first simply looking to distrib-
ute music they’d heard in their electro-hip-hop-
pop club circuit. Inspired by boutique labels like
Nervous and Sleeping Bag, they began releasing
singles and EPs digitally and on vinyl.

The duo utilized the music A-Trak crafted with
his girlfriend, MC Kid Sister, for their first re-
lease. Dropping in May 2007, Kid Sister’s “Con-
trol” got off to a slow start and has shifted only
5,000 copies in the United States, according to
Nielsen SoundScan. But later that month, West
remixed and added the track “Pro Nails” to his
highly popular mixtape “Can’t Tell Me Nothing,”
igniting the buzz.

With a potential hit on its hands, Fool’s Gold
pooled its resources and hired Rob Fleischer, cre-
ator of MTV’s reality-based sitcom “Rob & Big,”
to shoot a “Pro Nails” video. MTV eventually added
the clip in December, and its popularity helped
secure Kid Sister a deal with Downtown Records.

Oflate, the label has been routinely approached
by companies like Scion, T-Mobile and Red Bull
to build branding partnerships like A-Trak’s new
Nike “Running Man” mixtape.

“It sounds so improbable, because the label is
run by two guys with laptops,” Catchdubs says.
“But itjust seemed like the natural thing to do.”

—Hillary Crosley

www americanradiohietorv com

TAYLOR

VINYL VISIONARY

Last ban

Last Gang Records is less a label than it is a music bu¥-
ness depot. The Toronto-based company has its hands in
publishing, licensing, multiformat releases, management
and legal, pushing forward-thinking, progressive dance
and alternative acts.

Its vertical approach to releasing music has a lot to do with
co-founder Chris Taylor, who was a pro musician until he was
30 and decided instead to become an entertainment lawyer.
After shopping Canadian rock act Metric without any takers,
he and partner Don Tarlton released the band’s “Old World Un-
derground, Where Are You Now?” in 2003 through Last Gang.
Then came efforts from Death From Above 1979, MSTRKRFT
and Chromeo, all of which achieved international notoriety.

With investment from Canadian music publisher ole, Last
Gang hasexperienced plenty of success in the international li-
censing sector, particularly with its newest crown jewel,
dance/experimental duo Crystal Castles. That group has also
benefited from Last Gang’s emphasis on vinyl. When Crystal
Castles signed to Last Gang in May 2007, there had already
been a handful of vinyl singles circulating through labels like
Merok in the United Kingdom and Young Cubs in the United
States. Rather than suppressing the singles, Last Gang teamed
with the other labels to keep interest boiling until the release
of a full-length album this year. Similarly, MSTRKRFT issued
a 12-inch single to select specialty shops to tide over fans while
the group finalized licensing deals with Modular (United King-
dom) and PIAS (Europe).

“Since the launch of the label in 2003, we’ve used vinyl as a
marketing tool and as a ‘thank you’ to the music nerds who love
this stuff, since most of our records start in this community,”
Taylor says. Though most production runs of vinyl (with help
from U.S. distributor Fontana) sit around the 1,000 mark, he
says some worldwide runs can exceed 5,000. —Katie Hasty
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of lndependent Music

A2IM Label Members
11K7 Records

101 Distribution

10th Street Entertainment
12:12 Records

3CG Records

4AD

ABB Records

Absoloot Records
Abstrakt Reality Records
Airplane Records
Alligator Records
Altissimo! Records
Amalgam Entertainment
Amathus Music

Anti Epitaph

Anticon Records
Appleseed Records
Adtistry Music
ArtistSpeak

ATO Records

Bad Dog Records

Bar None Records
Barsuk Records
Beggars Banguet

BK Music

Blackheart Records Group
Blackout Records

Blind Pig Records
Bloodshot Records
Blues Bureau Int'l
Biuhammock Music
Bomb Hip Hop

Bongo Beat Records
Broken Halo Records
Burning Music productions
Captive Digital Records

A2iM: Worki
business of i

Grassy Hill Entertainment iR

Gray V Rosehip Records
Greensieeves Records Rough Trade

Heads Up Int! Saddle Creek

Hear Music Sarathan Records

Heart To Art Music Savant Records

Hellcat Savoy

High Wire Music Sequence

HighNote Records Shanachie

Hybrid Recordings Sharkmeat Records
Hyena Records Shrapnel Records

| Scream Records Six Degrees

\dol Records Sly Dog

immergent SMC Recordings

in The Paint Sithsonian Folkways Recordings
Intravenous Records Songs publishing/Some Records
IRIS Distribution Spectral Sound

|-Slam Entertainment SpinART

J-Town Stax

Kill Rock Stars Stones Throw Records
Knitting Factory/Instinct Records Stretch

Koch Records SubPop Records

Kosmic Music Sunnyside Records
Lions Gate System Recordings
Liguor & Poker Music Telarc

Long Live Crime Records The End Records
Lookout! Records The Militia Group

Lost Keyword Thirsty Ear Recordings
Loudmouth Records Thirty Tigers

LoveCat Music Tommy Boy Entertainment
LTPD Record Label Tone Center Recoras
Mack Avenue Too Pure

Madacy Entertainment Touch & GO Records
Magna Carta Transit Music Group
Magnatude Records Triple Crown Records
Malaco Records Tropisounds Corporation

Manhattan New Music

Project (MNMP)

TRULY independent Records

MEAN BUSINESS!

ng every day to improve the
ndependent music labels.

Conclave

Cornerstone RAS

Country Music Assocation
Dickstein Shapiro

Digital Media Wire

Disc USA

DMDS by YANGAROO Inc.
eCast

Echospin

Emerson/IXT Systems International
eMusic

Enliven Entertainment LLC
ESP3

European Music Office/French Music Office
Facebook

Fontana Distribution

Global Marketing Resources / StarCam
GrayV

GroupieTunes

{mesm

Indiezone

10DA

IRIS Distribution

Jeff McClusky & Associates
Koch Entertainment

Lala

Last.FM

Latitunes

Law Offices of Christian Castle
Law Offices of Elliot Resnik
Law Offices of Page Kelley
London Calling

LoudFeed

LumberjackMordam

Mazur Public Relations

MIDEM

Mitchel, Sitberberg, & Knupp

Catz Entertainment Matador Records TVT Records MPO Corporatlon/Musicane
Cedille Records MEGAWAVE Uitra Records MTracs

Century Media Records Minty Fresh Records y-Phonic Records Music Manufacturing Services
Charlie Parker Misra Records Vega Records Music Resource Group
Cheap Lullaby Records Missionary Records Velour Music Muzak

Cherry Lane Music Mountain Apple Velvel Muze

Chime Entertainment MPRESS Records virtual Label Newbury Comics

Chrysalis Music/Echo Records Muscle Shoals Sound Vista NNTS

Cody Loop Music incorporated Volcom Entertamment OurStage

Compass Records MusicMind Records VP Records Pandora

Concord Records Nefla Music Waldoxy PlayMPE

Cooking Viny! Neon Tonic warp Records Popkomm

Coup D'Etat Nervous Records What Are Recerds? Project Playlist

Curb Records Nettwerk Wilson Brothers Records Pump Audio

Deep Haven Music Next Plateau Entertainment Wind-up Records Qtrax (Brilliant Technologies)
Defend Music Ninja Tune Records Wonderment Records Redeye Distribution
Definitive Jux Novo Arts World's Fair Records ReverbNation

Delta Groove Records Now Again WorldSound RightsFlow Entertainment Group
Doghouse Records ObligSound X5 Music Group Roger L. Cramer, Esq.
Doubte Blind Music OhBoy! Records Yanadu Records Rook Technologies

Double Kick Records Om Records XL Recordinds Ross Ellis

DRG Records owil Studios Yep Roc Records Royalty Share

Dualtone Music Group Paimetto Records Z0HO Musie Select O Hits

Duck Down Park The Van Records Sir Groovy

Eagle Rock Entertainment Pinecastie Records A2\M Associate Members Soma FM

Eleven Seven Music Playboy Jazz ADA SonicBids

Epitaph Records powdered Sugar All Media Guide (AMG) Sonos

Equity Music Group PPL Entertainment Americ Disc SopundExchange

ESL Music {18th St. Lounge) PRA Records, inc. American Mechanical Rights Agency SpundScan

£SP Disk psaims Records Americana Music Association SPECTRE

Fantasy Rasa Music Amie Street Spiral Frog

Fat Beats Records Razor & Tie Records AMP Digrtal Media The Orchard

Fatboy Records Red House Records AtpZ Media Toolshed

Fedora Records Reel Music Publishing Backlast Solutions Tune Core

FS Music Relapse Records Biliboard Txttunes

Fulty Equipped Entertainment Replicant Music Trading Corp Broad Street Digital Wireless Developer Agency (WDA)
Funzalo Records RhymeSayers Entertainment Caroline Distribution woozyfly

Ghostly International Righteous Babe Records CD Intelligence Yahoo! Music

GlassNote Entertainment Group Roadrunner Records Clatterhead Zune

Goin' Native Recoros Robbins Entertainment CMJ Network
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THE INDIE WORLD

Three Emerging Markets Use
Innovative Strategies To Foster Growth

SOUth AfriCU Indies Provide Vital

Outlet For New Talent By Diane Coetzer

JOHANNESBURG—Africa remains woefully un-
derserved by the major labels—but its thriving indie
scene continues to gain vital exposure for the con-
tinent’s artists.

Sy

With piracy rampant—estimates suggest such
product represents 95% of sales in some coun-
tries—and legit retail outlets few and far between, none of the majors
have operations on the continent outside of South Africa, although
some have appointed agents in other countries. But a new wave of
African talent is nonetheless emerging through a network of tiny in-
dependent labels.

Insiders say agood barometer of African indies’ growing influence
is the increased volume of new artists aired on johannesburg-based
Pan-African satellite music TV channel Channel O. GM Yolisa Phahle
says companies like Nigeria’s Storm Records, Kennis Music and
Mozambique’s Bang Entertainment “are doing amazing things.”

“In reality a lot of these companies are run as a passion with the
profits of other businesses,” she says. “The [managing directors] of
these companies are working hard amid piracy so they can provide an
income for the artists and composers.

Solomon Sonaiya, outgoing head of Lagos, Nigeria-based Storm
Records—home to “the first lady of African hip-hop,” Sasha, and part
of the wider entertainment group Storm Media Group—acknowledges
the difficulties piracy causes.

“The majors will not want to do business here until government
deals effectively with the pirates,” he says, noting that pirated albums
sell for as little as $1. “You can have a song debut on the radio and five
days later it will be on the streets.”

Consequently, many indies look to other areas of the business to
make money, with artist deals frequently also encompassing live earn-
ings. Windhoek, Namibia-based label Ogopa Butterfly Entertainment
says its biggest success has come through booking its acts for shows
in Uganda, Tanzania, Kenya and Nigeria, while Sonaiya has just es-
tablished a Lagos-based management and eventing company, Afrozilla
Entertainment, to take advantage of the thriving live scene in Nigeria.

While the thriving South African market offers possibilities for

GAL LEVEL"

many African labels, others are looking further afield.

“Qur vision from the start was to expose our artists to the whole of
Africa and get them distribution deals with major labels in Europe
and America,” Ogopa Butterfly Entertainment managing director
Suleiman Kyababa says. “And we are headed in the right direction.”
Ogopa Butterfly is currently negotiating a European distribution deal
for Namibian duo Gal Level.

Some indies set up a base overseas while using their local arms to
undertake A&R functions. Grafton Entertainment, home to hip-hop
act De Indispensables, operates out of Nigeria and the United King-
dom, with De Indispensables scoring hits at home and also picking
up club play in Britain.

®
Indl(l Beyond Bollywood: Indian Indies Offer
Break From Usual Soundtrack Fare By Nyay Bhushan

NEW DELHI—Inalocal scene dominated by Bol-
lywood soundtracks, India’s independent labels
are providing a vital outlet for niche genres.
> According to local IFPI affiliate the Indian
Music Industry, which counts more than 100 indie
0 labels among its 130 members, Bollywood and
regional film soundtracks have an 80% market
share of the Indian music market.

No indie label can compete with the Bolly-
wood giants or major labels, but IM] general
secretary Savio D’Souza says the importance of
the sector will increase in the coming years,
“because indie labels can offer innovative con-
tent and use emerging technologies.”

Growing numbers of tech-savvy listeners
“are demanding a change from formulaic fare,”
he says.

Mumbai-based Phat Phish Records is one
such label, “driven by India’s rich folk tradi-
tions,” according to founder Anand Surapur. It
only releases debut albums and then allows
artists to move elsewhere. The label’s 2004 re-
lease “Rabbi” by male vocalist Rabbi Shergill

f SHERGILL
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has clocked more than 175,000 units, according to the label, which
executives say compares favorably with typical sales of around 250,000
units for a successful Bollywood release.

Chennai-based Earth Sync Records, another indie label, was es-
tablished four years ago with an agenda to nurture folk, tribal and
native music. The label’s 2007 debut release, “Laya”—featuring mu-
sicians from the 2004 tsunami-affected re-
gions—sold more than 3,000 units, according
to director/CEOQ Sonya Mazumdar.

Earth Sync plans to release five new albums
this year. Mazumdar adds that the label has re-
cently inked a domestic distribution pact with
Mumbai-based EMI Music India.

Elsewhere, acclaimed female classical vocal-
ist Shubha Mudgal and her tabla player hus-
band, Aneesh Pradhan, established New
Delhi-based Underscore Records in 2003 “with
amission to empower artists to own and share
their music globally” through a mix of online.
and direct marketing.

“In most cases, copyrights rest with the artists,
who get an 80% share of their online sales rev-
enues,” Mudgal says. .o

wWwWw.americanradiohistorv.com

ATKINS

Chinﬂ Looking

West, Indies Turn To
Foreign Producers, Live
Shows By Berwin Song

BEIJING-—China’s independent
music scene is showing healthy
growth as labels bring in foreign
producers to work with local
bands and move into the live biz.

“This is one of the top five
music scenes in the world,” says Michael Pettis,
owner of Beijing-based indie Maybe Mars.

Maybe Mars launched in September 2007 with
three releases, including Beijing industrial rock act
Snapline’s debut set, “Party Is Over, Pornostar,” pro-
duced by Chicago-based British musician Martin
Atkins (Pigface, PiL).

Atkins traveled to Beijing in 2006, with the Maybe
Mars team showcasing several bands per night to
him at its D-22 Club.

“I was reminded of my kids playingin asand pit,”
Atkins says of the shows. “There was no strategy about
their careers—just experimentation, openness and
a desire to communicate. It reminded me of London
[in the] late '70s, New York City early '80s—awesome.

In April, the label released a second batch of al-
bums, including Beijing-based punk band Demerit’s
“Bastards of the Nation,” produced by Public Enemy
bassist Brian Hardgroove.

Maybe Mars says it has yet to turn a profit from these
releases but has sold out the 2,000-copy first pressing
of “Party Is Over, Pornostar’—a respectable figure in
China’s fledgling biz—and plans to press more soon.

Meanwhile other local indie labels are setting up
their own festivals to promote their acts. October’s
Modern Sky Festival at Beijing's Haidian Park hon-
ored the Modern Sky label’s 10th anniversary, while
another indie, 13th Month Records, is holding its
festival June 27-29 at Beijing's 3,000-capacity Exhi-
bition Center.

Athird Beijing-based indie, Tag Team Records, is
preparing for the third annual edition of its Ch+Indie
festival, which is being held June 20-21 at Beijing
club 2 Kolegas. “We try to promote local bands that
usually don’t get much exposure otherwise,” label
head Matt Kagler says.

This year’s festival will spotlight Ourselves Be-
side Me (signed to Maybe Mars Records) and Guai
Li. Tickets will cost 55-65 yuan (about $8-$9.40), of
which 5 yuan (approximately 15 cents) from each
ticket will be donated to local education nongovern-
mental organization Souleiada.

Additional reporting by Tom Ferguson in London.

MAPS BY STEVEN SALERNO
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Arts & Crafts Beefs Up After
Scoring Hit By Robert Thompson

TORONTO—Canadian indie Arts & Crafts
may be enjoying the biggest hit of its six-year
existence, butlabel co-founder/president Jef-
frey Remedios says he’ll never change his
“quality over quantity” business mantra.

The Toronto-based label has seen Feist’s
“The Reminder” become a runawzy hit, shift-
ing more than 200,000 copies in Canada
since its May 2007 release, according to
Nielsen SoundScan.

“It has allowed us to build out our infra-
structure,” Remedios says. “We now have all

A clip from FEIST’%
‘1234’ video; inset:
JEFFREY REMEDIOS

the tools at our disposal that any much larger
label has. We can do things that were previ-
ously outside our scope.

Remedios points to increases in the label’s
publicity, marketing and retail abilities in re-
cent months as a demonstration of Arts &
Crafts’ rise in stature.

The album has proved a worldwide hit, sell:
ing more than 600,000 copies in the United
States, according to Nielsen SoundScan, al-
though A&C only has the rights for Canada.
The label anticipates “The Reminder” will con-
tinue to sell, with a Canadian arena tour slated
for the fall.

Such dizzy heights seemed along way away
when Remedios founded the label with Bro-
ken Social Scene frontman Kevin Drew in
2002 to put out BSS’ debut, “Feel Good Lost.”
The subsequent success of the band’s
second album, “You Forgot Itin Peo-
ple,” raised the label’s profile, and

with Leslie Feist singing on sev-
eral BSS songs, Remedios gota
preview of the tracks that would
later appear on her solo break-
through, “Let It Die.

Despite major labels pursuing
her in Europe and America, Feist
signed to A&C in Canada because of the
organic nature of the label, Remedios says.

“When people heard ‘Let It Die,” bidding
wars ensued,” he says. “But before any of
that happened, Leslie was deep in with our

camp. She wanted to work with us and was
intensely loyal.

‘Let It Die,” released in 2003, eventually
went platinum in Canada. According to Nielsen
SoundScan, it sold more than 115,000 copies,
and italso shifted 190,000 in the United States
on Interscope imprint Cherrytree Records.

But it’s “The Reminder,” with its Apple
synch deals, Grammy Award nods and five
Juno Award wins, that has helped Arts & Crafts
build its team. The label, which has released
33titles, now has 14 full-time employees, dou-
ble the staff from two years ago.

its A&R policy also seems to have changed,
given its recent signings of established bands
like former Sub Pop act the Constantinesand
Montreal’s the Stills, previously signed to
Vice Records.

Remedios won't be drawn on whether he
expects either to emulate Feist’s sales. Tim
Baker, head buyer at Canadian retail chain
Sunrise Records, says it won’t be easy.

“Feist has opened herself up to a wider au-
dience,” he says. “But | wonder if those fans
are going to be willing to test out other acts on
the label.”

Meanwhile, Remedios maintains that such
signings are entirely in line with the label’s
founding principles.

He says, “Our goals remain the same: to
look for amazing musicians [and] continue to
bring out their music in the most honest way
we can.’

bluhammock music .
ARTISTS: The Break & Repair Method : Cary Brothers : Jim Boggia
KaiserCartel : Kristoffer Ragnstam : Martin Luther : sOuth : 15k

Val Emmich : Virginia Coalition
www.bluhammock.com
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Hostess With The Mostest

The Japanese Home For
Radiohead, NIN Snares Big Licensing
Pacts By Steve McClure

TOKYO—Innovative indie I fostess Entertainment is shaking up
the conservative Japanese biz.

In recent months, Tokyo-based Hostess has scored several
coups, from securing the December release of Radiohead’s album
“In Rainbows” to striking deals with Nine Inch Nails and Beck.

Company president Andrew “Plug” Lazonby founded Hostess
in 2000 after moving to Japan from his native Britain, where he
had been a classical percussionist.

Initially, Lazonby worked for a local music publisher, where,
he says, “I found the alternatives for international product here
were based on licensing—it was a very primitive structure.”

Lazonby launched Hostess after receiving inquiries from British
acts or labels seeking Japanese licensing deals that let them re-
tain some control over how their product was marketed.

With most label deals, he says, Japanese companies “would
pick up the big releases and dump everything else.” In contrast,
Lazonby positioned Hostess as “a local-services company. We've
never been a record label per se.

“Going direct to fans via a local sales and marketing company
like Hostess gives the artist unprecedented direction and control
over how the release is presented and delivered in a very rigid,
structured market,” he says.

The first sizable Hostess representation deal was struck with
Pan-European distributor/label group PIAS in 2003.

Hostess” “way of doing business and the range
of services they offer is very similar to the way we
operate,” Brussels-based PIAS Entertainment
Group international director Edwin Schroter says.

Lazonby’s local service approach, Schroter
says, remains unique in Japan, where the scale
and importance of the market is countered by it
being “very difficult to understand” for overseas
labels. He says PIAS alternative acts Mogwai,
Dinosaur Jr, Enter Shikari and Little Barrie have
particularly benefited from the partnership.

Lazonby’s company began drawing serious
attention within the Japanese bizwhen it licensed
the Arctic Monkeys’ debut album, “Whatever
People Say I Am, That's What I'm Not,” in Jan-
uary 2006 from hip U.K. indie Domino Records.

Nielsen SoundScan Japan says the album has
sold close to 110,000 copies, as has the band’s 2007
sophomore set, “Favourite Worst Nightmare.”

Sources suggest that one Japanese label hurt
by Hostess’ aggressive sourcing of international
repertoire is Sony Music Entertainment {Japan),
which is reportedly seeking third-party deals.
SME] was unavailable for comment.

However, other Japanese labels have cast ap-
proving glances at the Hostess operation. Kentaro
Kojima, head of promotion at Tokyo-based indie
label Wess Records, says Lazonby is “very good at
finding the right market for artists. He knows how to pass the right
impression of the artists’ coolness to the audience and media.”

Warner Music Japan international division director Hana Tabala
adds, “I am impressed by the speed and antenna Hostess has in
acquiring quality artists.”

Such respect has also taken physical form. In March, Hostess

‘Going direct to
fans via a local
sales company
gives the artist
unprecedented
direction

and control

W L Y

signed a deal with Tokyo-based BMG Japan,
which now provides the indie with back-end dis-
tribution management services plus nationwide
sales and broadcast media promotion support.

BMG Japan president Daniel DiCicco praises
Lazonby's development of a “strong alternative
channe]” for international artists. “Plug is proac-
tive and aggressive,” DiCiccosays. “Heand I share
many perspectives on the importance of keeping
things simple, artist-focused and swift-footed.

That approach was notably deployed for Ra-
diohead’s “In Rainbows,” when Hostess set up
a system that allowed local fans to pay for the
album via their mobile-phone accounts instead
of credit cards, which are less widely used in
Japan than in other major markets.

‘In Rainbows” has sold some 100,000 copies
in Japan, according to Nielsen SoundScan fapan.

And the deals keep on coming. A January li-
censingagreement with Universal Music Group’s
V2/Cooperative Music was followed in May bya
distribution, marketing and promotion deal for
Nine Inch Nails’ “Ghosts [-1V” in Japan. And on
June 3, Hostess confirmed it would handle Beck’s
as-yet-untitled new album in Japan.

Hostess is “performing at least as well as a
major would with theiracts,” one Tokyo-based in-
dustry consultant says. “With more and more la-
bels releasing on short notice in the U.K. and the U.S., mostly due
to piracy concerns, it is very hard for traditional Japanese majors
tokeep up,” the consultant adds. “Everyone is noticing [what Host-
ess is doing], but it isn’t that easy to change the system.

Additional reporting by Mark Sutherland in London.
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[EOURTESY OF SUB POP

JonathanPoneman

Sub Pop Founder Takes Stock Of The Last 20 Years
And Plans For The Future By Cortney Harding

Venerable indie label Sub Pop has been
declared dead twice in its 20 years on
Earth: firstin 1991, with a Seattle Weekly
cover that asked, “Is Sub Pop About to
Pop?,” and again in 1998, when Rolling
Stone said, “Its future looks bleak.” But
despite predictions to the contrary, the
label that has taken its lickings kept on
ticking, right up to the present day. One of
its latest releases, an album by comedy-
folk duo Flight of the Conchords, entered
the Billboard 200 in late April at No. 3 and
has sold more than 130,000 units, ac-
cording to Nielsen SoundScan.

According to co-founder/label presi-
dent Jonathan Poneman, he started the
label as “a blindly ignorant music fan.”
And after breaking Nirvana, helping birth
emo with Sunny Day Real Estate and
changing lives with the Shins, Poneman
is a savvier businessman but not a cynic.
“Fandom always drives what we do,” he
says. “When you get down to it, we're all a
bunch of music nerds.”

What’s been the key to keeping the label in busi-
ness for 20 years?

Loving music. At the end of the day, it's been the fact
that we are all music fans. It’s certainly not our mas-
sive CD sales [laughs], although our digital sales are
growing nicely.

As you take stock of the last two decades, what
have been the best and worst business decisions
you’ve made?

Not to be too cynical, but I would say hiring a good at-
torney has been one of the [best]. For us, the key has
been signing bands that we didn’t expect to perform
initially and giving them the space to grow and de-
velop. When we started, we didn’t have yearly projec-
tions or budgets, but as we matured as a label, we
learned a lot more about the value of making modest
sales projections and then being happy when the bands
exceeded our expectations.

In terms of the worst, we've signed artists whose
expectations have been 100 grand and were too impa-
tient to realize that it takes a lot of time to build suc-
cess. That impedes our ability to form a good,
long-term partnership with those acts.

Where does your joint venture with Warner Music
Group fitin on the best-to-worst scale? I’ve read
interviews with you where you say the deal has
worked out, but if you could go back and do it
over, you wouldn’t do it.

First off, the people who work at Warner are all good
people, and | think very highly of them as individuals.
But the thing is, Sub Pop comes from a culiure that is

very independent, and that does not do well inside a
certain system. It is a huge conglomerate, and while
we wish them well, we also realize that Sub Pop oper-
ates best in our own community. When the deal first
went down, there was a lot of culture shock, and now
it seems lo have settled down. The deal does not last
in perpetuity and will end sometime in the next decade.

Lots of people buy albums just because they are
released by Sub Pop. How have you built this up
during the life of the label?

The first time we really thought consciously about this
was in the early '90s. We were thinking ubout signing
non-grunge acts, and the debate over it lasted about
five minutes before we realized we’d be fools not to.
In a way, I think we reflect the collections of most
music fans; unless you are a hardcore genre aficionado,
your collection is probably diverse. We were much
moreregimented early on, but now [ think we are just
focused on quality and making an impacl.

When Nirvana broke, the thought of the band in
a car ad was absurd, and now Band of Horses is
in Wal-Mart commercials. How have the changes
in attitudes about this affected Sub Pop?
We see Sub Pop as being a platform for artist success
above all else, and we see our role as being a counsel
to our bands when it comes to making decisions about
licensing. The final decision is up to the band and
their comfort level; we only give them advice when
they ask for it.

I also think the debate about “selling out” is in-
complete if you don’t also look at whether an artist

‘We see
Sub Pop
as being
a platform
for artist
success
above

all else.
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is being played on radio. Historically, radio has been
driven by ads, and if your song is on radio bookended
by five minutes of commercials, then you really have
no room to protest. Being on TV or in film accom-
plishes the same thing, only artists are compensated
for their work.

Our film and TV licensing staff are very good at
what they do, and while an individual placement might
not pay a lot, it does add up. We have one artist who
doesn’t sell a lot of records but has had many place-
ments and has managed to not only recoup his initial
costs but make a nice living for himself.

In terms of otherrevenue streams, does Sup Pop
have any sort of 360 deals with artists? Or are
you still focused on selling music?

Most of our revenue comes from CD, digital and vinyl
sales. Licensing and merch both do well, but musicis
king. We don’tdo any type of 360 deals with our bands;
occasionally, we’ll commission some exclusive T-shirt
decisions, but we are pretty much a record company.

When you break down the sales, what percent-
age of them are from the catalog and what per-
centage is newer material?

This has been a very robust year for us, so the bulk of
our 2008 sales are more recent stuff. The Postal Ser-
vice is still selling, and Nirvana is always going to sell.
There are kids today who were born after Kurt Cobain
passed away and they are still discovering Nirvana and
buying “Bleach.

Your connection to the Seattle sound in the early
'90s played a huge role in the development of
the label and your brand. Nowadays, it seems
like bands are more associated with labels or
genres or Web sites than the city they reside in.
Has this affected Sub Pop?

While the advent of MySpace and the Web certainly
changed the way people view local music, I think we
are in for a re-emergence in localism in music. The
spike in oil prices has put a big dent in our migratory
culture, and while the Web remains, it's going to be-
come increasingly hard for bands to travel. We are in
for some hard times economically, and people are
going to have to stay home and build local scenes out
of necessity.

Speaking of the Web, while Sub Pop has a digi-
tal store and your bands all have MySpace pages,
you have not embraced the Web as much as some
labels that cater to younger fans. What is your
digital strategy going forward?

I still represent an old-guard mentality. but T think
I do itin a more sophisticated way than some other
people. I still cling to the perspective that the medium
is not always the message, and we have gotten bogged
down in all these discussions about file sharing and
downloading and CD burning and legality. It's really
about asking the question, What does the music mean
to you? You can get everything you want right away,
and that is not going to change. 1t every label, includ-
ing Sub Pop, were to disappear tomorrow, music
would remain. I’d much rather spend my time talk-
ing about music and its iinpact than music and its
business practices.

Where will you be in 20 more years? Still sign-
ing bands?

If 'm not pushing daisies, I'll be planting them. I've
gotten to the place where I'm comfortable with the
fact that it is all out of my control. TR
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Sell Your

Merchandise

With gas prices up and record sales down, a developing indie
act still has one place to turn for profit: merchandise. While
many young bands rely on concert guarantees to pay for basic
touring expenses, merch sales on the road and off are more im-
portant than ever. Here are five tips to help keep your merch

sales on track and profitable.

OWNIT

Matchbook Romance bassist Ryan
Kienle—who also serves as production
manager at Glamour Kills Clothing—
has one key piece of advice for upstart
indie acts: “Don’t sell your merchandise
rights.” Admitting that “all of the money
[Matchbook Romance] personally saw”
came from merchandise sales, Kienle
says that signing a 360-type deal that
gives record companies a cutof that rev-
enue could ultimately kill your band.
“That will starl eating into your actual
paycheck as a musician,” he says.

SELL ONLINE

Offering products online is “such an
overlooked thing, because [bands]don't
realize how much money it can gener-
ate,” Epitaph/Hellcat/Anti- Records di-
rector of merchandising Mike Fontaine
says. “If you're a band in Southern Cal-
ifornia and you don't leave California,
there could be a kid in fowa that likes

your band. Where else are they going to
get your shirt except for an online store?”
Selting merchandise online can be as
simple as setting up a PayPal account
via your band’s Web site, Fontaine says.
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—Mitchell Peters

KEEP IT SIMPLE

When designing a band logo, think the
Ramones or Danzig, MerchDirect
owner Beck says. “Those guys have sold
amillion shirts and it was one film and
one screen,” he says, noting that a one-
color logo can save artists big bucks.
“You’re not Versace. Put a logo on a shirt
and call it a day.” If done properly and
incorporated onto enough products, a
logo “becomes subconscious,” Kienle
says. “People start to associate it.”

SIZE MATTERS

When ordering T-shirts or sweatshirts
for an upcoming tour, consider the
physique of your fan base. “I've had
artists that were adamant about want-
ing an outrageous number of a huge
size,” says Chris Esterbrooks, manager
of Ink Tank Merch, a division of Saddle
Creek Records. “I’ll say, ‘You're an indie
rock band. Hipster kids and indie rock
kids wear small and medium T-shirts.
You're never going to move these." ” A
medium-sized Fruit of the Loom T-shirt
(50% cotton) is “definitely the most pop-
ular shirt | move,” he adds.

SEASONAL
PRODUCTS

Trying to sell long-sleeve
hoodies during the summer-
time in Texas probably isn't
a wise move, Esterbrooks
says. Instead, touring acts
should be “conscious about
what time of year you're out
and what the weather is like

he adds. In summer 2005,
during its time on the Vans
Warped tour, Matchbook Ro-
mance made a killing from
selling water guns. “They
cost us 25 cents apiece to
make,” Kienle says, “and we
were selling them for $2.”

A slim fan models
a Bright Eyes tee.
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Get A Good Synch Deal

Let’s face it: You and every other band in the world think you have the perfect bitch-
tastic song to play on “Gossip Girl.” But how do you make your dream placement
a reality? Razor & Tie director of music licensing Manny Lorenzo gives the scoop.

BE FLEKIBLE

“There are productions that have great music
budgets, and then there are some that don’t have
as big of a budget,” Lorenzo says. The trick is to
work with the music supervisor to get more bang
for your buck. “I would definitely consider li-
censing the song if they had an ad card at the
end of the show with a picture of the CD and a
voice-over . . . | had a show where they may not
have had a big budget, but there was the oppor-
tunity for an onscreen performance by the artist.
That’s huge.”

GO WIDE

Don’t quit when you don'’t gel your dream synch.
Thereare plenty of other outlets out there. “When
we get advances of an artist’s music, I'll service

—Ann Donahue

them to music supervisors in film, TV, trailer
houses and videogames,” Lorenzo says. The flip
side to this, of course, is to do your research and
don’t spam the music supervisors with songs that
don’t fit their shows. Maybe your old-school jun-
gle track would work somewhere better than on
MTV’s “The Hills”?

FOLLOW UP

“I do a monthly newsletter on behalf of [the] record
label and the publishing company for Razor &
Tie,” Lorenzo says. “It’'s an HTML e-mail, and it
has links to stream the new songs on the album
... I send out updates if we have a great sales
week, and 1 let music supervisors know if we
charted high on a radio chart, if we charted high
on Billboard or on a sales position, including the
single on iTunes.”

Hire A Good
Team

If You've Got The Money, Honey

Billboard asked the experts how much you should
expectto pay—andbe paid—for theseservices.

‘americanradiohistorv.com

Not to pressure you, indie artists, but
choosing the right people for your busi-
ness team is one of the most important
decisions you'll ever make. Rely on your
inexperienced friends, and you could
be stuck in the garage forever.
It’s not easy figuring out who to hire
or what to ask them. Sometimes even a
person who recommends a business
rep can be sending you down the dark
path. Often the best referral comes from
someone who’s been on the other side
of the bargaining table.
Billboard asked five experts to share
some tips on hiring players for your team.
—Susan Butler

PERSONAL MANAGER

Ruta Sepetys says: Go for the person with solid
international contacts who can generate business
overseas and at home simultaneously. Verify the
manager’s experience with guerrilla marketing,
new media, music publishing, corporate sponsor-
ships, cross-promotions and licensing for film and
TV. Be convinced that the person will work 24/7 to
make it happen for you. Test the commitment by
asking for the manager’s outline of a comprehen-
sive career plan with artistic and financial goals.

Ruta Sepetys founded Sepetys Entertainment Group.

‘PersonulMunugen
15% for a band,
20% for a solo artist

ILLUSTRATIONS BY COLIN HAYES

Publisher. $15,000-$:
deal, plus $15,000-$50,¢
record deal and 25% of y
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TARGET WISELY

“When I'min L.A., I set up meetings to speak with
the music supervisors and see them face to face,”
Lorenzo says. “I meet with the music executives at
the studios because they pretty much oversee all
the music supervisors for their shows.” And get-
ting to know the music supes has an additional
benefit: You're less likely to tick them off. “There
are certain music supervisors that want me to send
musicvia e-mail; others want CDs,” Lorenzo says.

‘Some favor the follow-up phone call, some favor
the follow-up e-mail . . . It’s one of those things
you need to feel out.” Be judicious: Don’t spam
every single music supervisor you've Googled with
an e-mail containing a link to a particular song. A
cautionary tale: In early june, hundreds of film and
TV music supervisors received an e-mail with the
subject line “Song for Whip It,” with a pitch foran
upcoming Drew Barrymore project. Alas, the
movie is in turnaround, and the e-mail chain soon
becarne a contes! between the supervisors as to
) who could come up with the most wise-ass re-
" sponse.

SAMPLEIT

There can be strength in numbers. Cet your work
on asampler CD that’s distributed to supervisors.
They are inundated with submissions and provid-
ing them with one-stop shopping for a certain kind
of music is an efficient use of their time. “Some of
them are new-artist samplers, some of them are
theme samplers, like classic hits or the "80s,”
Lorenzo says. “Even samplers like ‘Love and Rela-
tionship’ music, things of that nature.’

LATE LATE SHOW™ MONTY BRINTON/C8S

1,000 to strike an initial
)0 when you sign a
ur publishing royalties

MUSIC PUBLISHER

Kenny MacPherson says: Connect with ASCAP,
BMI or SESAC. Hit their events to meet publish-
ers. Do your homework and check out the pub-
lisher’s roster of songwriters, artists and producers.
Call them or their managers if you can. Ask what
their relationships are like with the publishers.
Then meet with the publishers in their offices.
Check out the people who work there to get a sense
of who they are as human beings. Make sure you
would enjoy breaking bread with them.

Kenny MacPherson is president of Chrysalis Music
Group USA.

LAWYER

Dan Hoffman says: Find someone with a strong
understanding of the economics of the music busi-
ness. Avoid lawyers who are just learning the ropes;
they’ll get lost negotiating the variety of income
streams and get bested by the other side. Go for
people with the most experience as long as they
also understand the indie world. Find out which
lawyer will handle your work at a firm; it may not
be the person you met. Stay away from lawyers who
run up fees by overnegotiating deals or fighting
over minor problems.

Dan Hoffinan is executive VP of business and legal
affairs at Razor & Tie and a former attorney for
Tommy Boy and RCA Records.

Lawyer.

No more than
$5,000 for a deal

ONLINE MARKETING REP

Fred Croshal says: Stay away from cookie-cutter
plans. Expect a tailored marketing plan that ac-
centuates your brand, drives traffic to your Web
pages and involves everything from chat rooms
and blogs to Internet press. Look for a plan that
evolves through stages, beginning well before a
release, peaking at the sweet spot the week of the
release and maintains the interest afterward. Make
sure this team coordinates well with all your other
team players.

Fred Croshal is owner of Croshal Entertainment

PUBLICIST

Kathryn Frazier says: Do your homework on
who they have broken. Ask other artists, peers and
managers repped by the company what they think
and if they’d recommend them. Find out if you
will still be maintained and cared for once the reg-
ular project monthly fee is over. Ask them for a
pitch—if they can’t talk easily and passionately,
then it will likely not be worked to the best of its
potential. Make sure they do their research. Ask
them to see an example of their reports. It's best
to see detailed work so you know what is being
done on your behalf.

Kathryn Frazier is owner of Biz 3 Publicity.

Publicist:

No more than
$3,000 per month

Online Marketing:

No more than
$3,000 per month

=
FOUNTAINS OF WAYNE plays ‘The
Late Late ShqwaWith Craig Ferguson.’

Get On A Late-Night Show

Soif you haven't yet napalmed the bridge with a late-night booker,
there are some strategies that performers can employ to boost their
chances of being selected for a spot on such a talk show. Billboard
received five key tips from Cole Wilson, music booker for CBS’

“The Late Late Show With Craig Ferguson.”

GET ONLINE

“I listen to a lot of CDs, but new media
is a huge help,” Wilson says. “Now that
the whole model is changing, I can hear
a band on MySpace, see them on
YouTube and read fan comments, which
really help. The whole model is chang-
ing. It's not the old-boy networking it
used to be thatif you'reona
big-time record label, you're
definitely goingto geton TV.
There's really a chance for

bands to get in on the
ground level and make a re-
lationship on talent.

PLAY LIVE l

This is especially important in New
York and Los Angeles, where the book-
ers for the late-night shows are based.
Wilson’s out seeing shows six nights
per week. “I always try to get a band
when they're going to be in L.A. around
ashow.” she says. “I’'m really sensitive
about budgets, and usually they can
just fold the expense of a hotel room
into their touring budgets.”

BE DIFFERENT

Never forget the promotional power of
being off-kilter. Being different from the
norm is a recipe for great TV. Do you play
an unusual instrument that makes fora
greatvisual? Bustit out, Wilson says. “We
want to give the best performance to our
audience. [ you're sitting there on a stool
and singing, it may sound great, but it’s
tough to look at for three minutes.

www americanradiohietorv ¢om

WILSON

—Ann Donahue

PLAYTO THE CROWD

It’s not just Wilson you have to win over.
It's the entire talent department for the
show. “I do have to play everything for
ajury of my peers,” she says. “It is sub-
ject toall of us. It’s nice to have the coun-
sel of the talent department and Craig,
because that’s like a little mini TV au-
dience.” And show them
how you can win over peo-
ple in different environ-
ments. Wilson says her ideal
is telling the jury, “Even
though this group is known
for playing bigger rooms,
here’s a clip on YouTube I
found of them playing it to
a crowd on a street corner
with just a guitar and a bongo.” Another
tip on how to win friends and influence
people: Ferguson likes country music,
and as a result “The Late Late Show”
winds up booking more country acts
than its competitors.

DROP THE DIVAACT

Yes, yes, it's national TV. Butdon’t think
that your being under consideration for
late night suddenly equates to making
outrageous demands. “The thing that’s
so great about having musicians on—
people that have to live in [an] Econovan
most of the year touring—is that they’re
so excited to be on television,” Wilson
says. “They know the audience they're
going to get is bigger than any stadium
they could play.” The nightmare? “There
are [a] few people—the ‘no green M&Ms’
people—that really need to be hand-held.”
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Opportunity Knocks

Retail, Music Discovery
Trends Favor Indies

The dawn of the Nielsen SoundScan era gave independent labels
a big boost by demonstrating that their reach among consumers
was far greater than previously thought.

Now, the Internet, satellite radio and other alternatives to tra-
ditional terrestrial radio could provide indies with
another chance to flex their muscles.

Before SoundScan began tracking U.S. recorded-
music sales in 1991, indie labels—that is, labels
that do not sell their music through a major distri-
bution company—accounted for an estimated 7%-
10% of album sales. But during 1992, the first
full-year tracked by SoundScan, their market share
turned out to be a far more substantial 13.6%.

The numbers were a revelation for retailers, who
scrambled to improve their selection of independ-
ent releases, thereby providinga further boost to indies’ fortunes.
Helped also by the growing popularity of hip-hop, which at the
time was still mostly an indie phenomenon, the independent sec-
tor's share of U.S. album sales climbed to 14.6% in 1993, 16% in
1994 and 19.2%in 1995. Although the majors eventually co-opted
the rap genre, indie market share has continued to hover around
20% ever since.

Today, indies face a similar growth opportunity thanks to the
declining influence of terrestrial radio as a means of music dis-

N\

Retail

" ED CHRISTMAN

covery and the growing number of ways that consumers can ac-
cess music.

According to the annual “Infinite Dial” study released in April
by Arbitron and Edison Media Research, 13% of the U.S. popu-
lation age 12 and older listens to Interne! radio on a weekly basis,
up from 6% in 2002. And 25% of those surveyed said the Web was
the medium they turned to first to learn about new music, up
from 9% in 2002. Those who said that traditional radio was their
first source of information on new music slipped to 49%, down
from 63% in 2002.

Meanwhile, data collected by SoundExchange reveals that in-
dependent music—based on a definition that includes independ-
ently controlled labels distributed by majors—accounts for 39%
of audience impressions for nonterrestrial radio, compared with
11% for terrestrial radio, according to Rich Ben-
gloff, president of the American Assn. of Indepen-
dent Music and a SoundExchange board member.

And while independent labels account for 33.7%
of CD sales, they account for a somewhat greater
37.2% of digital download sales, based on Sound-
Exchange data compiled by AAIM. Why? The un-
limited shelf space of the Web provides a more level
playing field and allows for Long Tail sales to emerge.

As digital sales gradually account for a greater
share of overall recorded-music sales and as con-
sumers increasingly turn away from terrestrial radio to learn about
new music, indies stand to benefit enormously, Bengloff says.

That’s not to say that indies aren’t being hurt by the decline in
CD sales. The disappearance of retail chains like Tower Records
and the reduction in space at stores like Borders, which has gone
from 50,000 music SKUs in 2000 to 11,500 SKUs as of February,
clearly hurt physical sales for indie labels too.

“The chains will tell you they don’t want to deal with indie la-
bels because inventory turns are low and vendors have too many

Track

SKU'd Numbers

The number of Borders
stores has surged since
2000. ..

while music SKUs at
the retail chain have
plunged.

\

.

out-of-stock issues,” Bengloff says. “Our response is, ‘You don’t
have to sell our music for $9.99, you can sell it for $13.99 and get
a better margin to offset the lower turns.””

If brick-and-mortar merchants don’t want to stock deep cata-
log, there are indie niches they can exploit to produce incremen-
tal sales that will help them compete against big-box merchants,
according to Tommy Boy president Tom Silverman. That’s not
unlike what independent retailers have done all along, differen-
tiating their stores by specializing in certain genres or by selling
vinyl records and other merchandise.

As massive pop hits become increasingly rare and drive fewer
sales, the big boxes’ domination of physical music sales could
weaken, Silverman speculates.

“I think there will be a resurgence for indie retailers if the
big guys continue to ignore niche genres,” he says. “Who
knows, maybe this will roll the marketplace back to 1978 when
there was a bunch of indie stores and not too many loss lead-
ers selling music.’

“CHANDELIER”
IN STORES NOW!

“One of the 100 most influential

independent artists of the-past 15 years”
- PERFORMING SONGWRITER

[ rachae/ sage

CATCH RACHAEL ON TOUR NOW!
' FOR NEWS & TOUR UPDATES VISIT:

ACHAEL SAGE

ORDER YOUR COPY TODAY AT

WWW.RACHAELSAGE.COM
paNEsenoBle MPRESS
BOOKSELLERS RECORDS
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If mobile phones are indeed the future of the music industry, then in-
dependent artists have a lot to be wortied about.

Whereas the Internet is an open-access bonanza of opportunity for
anyone froin home-bound bloggers to indie singer/songwriters to find
an audience for their message, the wireless Internet is a bottlenecked
system of expensive tollbooths guarded by powertul wireless operators.
While the former has freed independent artists from the rraditional
musicindustry labyrinth by allowing them to speak to fans directly, the
latter only exasperates it.

In the United States, Wind-up Records is the only independent label
that has successfully landed a direct billing and licensing deal with a
major wireless operator, Verizon Wireless. All other indies must work
through aggregators like the Orchard and the Independent Online Dis-
tribution Alliance. From the operator’s perspective, it’'s just too difficult
to negotiate licensing deals for ringtones, ringback tones and full-song
downloads with every label outside of the majors, and as such prefer to
work with aggregators to streamline the process.

However, fron the indie label perspective, aggregators are just an-
other party with which they have to share revenue.

“I'd like to think at the end of the day there’d be a better margin if
there wasn’t a middleman,” Wind-up COO Jim Cooperman says.

And by all accounts, the mobile music maze is getting more compli-
cated. Operators domestically and internationally have turned to mo-
bile content platform providers like LiveWire or 9Squared to manage
large chunks of their media interests, in some cases exclusively. Not
only indie labels, but even the indie-focused digital aggregators must
now negotiate with these platform providers rather than the operator
to make their content available.

Theresult is an even thinner slicing of the mobile music revenue pie.
While major labels can split revenue between themselves and the wire-
less operators, indie labels have to share them with not only the opera-
tor, but with digital aggregators and the platform provider as well. What's
more, this system cranips indie labels’ ability to nego-
tiate for pricing on par with major-label content.

“I could care less how they choose to organize them-
selves internally,” the Orchard CEO Greg Scholl says.
“What I care about is who’s our billing relationship
with and what are the rates.”

Verizon trails iTunes and AmazonMP3 as the Or-
chard’s third-largest accountamongall the digital serv-
ices it provides content to, so adding other mobile
operators to that list is an ongoing priority.

Compounding rhe challenge for indie artists is the
type of content typically purchased via mobile phones—
hits. The Long Tail opportunity that has benefited in-
dependentartists online is virtually nonexistent on the
mobile phone. Ringtone sales are driven almost exclu-
sively by radio airplay or those titles featured on the
operators’ “what’s hot” menu.

The ringtone for Finger Eleven’s “Paralyzer,” for in-
stance, sold more than a half-million units since its re-
lease last year, according to Nielsen SoundScan.

S€e new

ILLUSTRATION BY WESLEY BEDROSIAN

‘When you

opportunities
evolve, it tends
to be the

indie artists
that raise
their hands.

—REID GENAUER

TﬁﬁgherThunTheHeﬁ

obile Web Poses Big Challenges
For Indies By Antony Bruno

Although provided by indie label Wind-up, it hardly qualifies as a typical
indie artist offering. The song was also a popular radio hit, reaching No.
1 on Billboard’s Modern Rock chart and No. 6 on the Billboard Hot 100.

“The reality was that ‘Paralyzer’ was a No. 1 racio record,” Cooper-
man says. “It was huge. You could make the argument that it was a huge-
selling ringtone because it was such a radio hit.”

Indie-focused digital music service eMusic, whica started selling full-
song downloads through AT&T Mobility last year, says it sees similar
trends. Of the 66 million songs downloaded from eM.usic since the AT&T
partnership was announced, only “a small percentage” originated from
a mobile phone.

“The makeup of our downloads varies from our Web-based service
to our mobile service,” VP of consumer marketing Reid Genauer says,
pointing out that mobile eMusic users tend to buy more urban acts and
currentartists, while users of the PC-based service download a more di-
verse range of genres from a broader range of music and eras.

Additionally, only 1.1% of eMusic Mobile users I ad an existing eMu-
sic subscription prior to singing up for the mobile service.

“It’s a different user group,” Genauer says. “I think it's a
younger audience.”

But that's not to say there isn’t an opportunity for the waiting-to-be-
discovered indie singer/songwriter to break big cn mobile. Genauer
points to mobile phione manufacturers like Nokia and Sony Ericsson as
potential allies. Phone manufacturers often look to preload content onto
their phones prior to sale to show off their multimedia capabilities.
While both phone makers have struck deals with mijor-label artists like
Ne-Yo and Usher for such purposes, indie artists who are more willing
to take chances—as well as accept lower licensing rates in return for the
exposure—can benefit as well.

“As the hardware becomes more and more like an iPhone, there’s
going to be more and more demand for preloaded promotional mate-
rial,” Genauer says. “When you see new technology and promotional
opportunities evolve, it tends to be the indie artists that
raise their hands.”

Additionally, major and indie lahels are expecting the
evolution of mobile social networing to play a major
role in helping mobile users discover new content. But
ultimately, mobile operators will have to embrace the
niche music tastes of their broad subscriber base and
begin marketing less mainstream fare to them before
indie music can really tuke hold on a mobile platform.

“They're in alogical position tc untap alot of latent
demand that exists for product that traditionally has
been difficult for certain groups of people to get be-
cause of the constraints of the logistics of traditional
distribution,” Scholl says. “The first operator who re-
ally takes this seriously and marries a sophisticated
customer segmentation with a very analytical under-
sltanding of what musicis selling towho and uses that
as a tool for retention and acquisition . . . you'll start
driving a lot of enterprise value. That’s a world we're
still waiting to see emerge.” oo
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Networth Savvy independent artists have found
the Internet rife with promotional and distribution
opportunities. Cyberspace is literally teeming with
new music services popping up almost weekly to
offer unknown acts and emerging artists ever-
expanding tools to aid their career. Billboard breaks
downwhich services are the most helpful and those
toavoid.

THE GOOD

DISTRIBUTION SERVICES:
Any online service that can
distribute your music to
today’s most popular dig-
ital music retailers for a
reasonable price is a useful
ally. Rising to the top of this category is TuneCore,
which charges a flat-rate annual fee rather than a per-

centage of sales.
SNATION
(=
Bl

=

tgneCORE‘

FAN OUTREACH: Many
services offer various tools
to grow and manage a
struggling artist’s fan base, T
through e-mail databases, “

widgets and touring re- ’

sources. The honorable mention here is ReverbNa-
tion, which offers a suite of six online features in its
Artist Toolbox, from its TuneWidget to the newly
released GigFinder.

MOBILE MADNESS: With
wireless carriers manning the
gates, an unknown artist will
have a hard time reaching music fans on their cell
phones. But several sites offer an easy way for bud-
ding acts to make and distribute ringtones without
major operator deals. Bubbling up here is Myxer,
which enables artists to create their own ringtones
and provides a shortcode that they can use to pro-
mote them during shows.

THEBAD

ONLINE “BATTLE OF THE BANDS”: While there are
certainly exceptions—such as those backed by a
known brand with real distribution and brand reach—
it’s best to avoid contributing to newly launched on-
line music services that hold online “American idol”-
like contests. Most offer dubious promises of a “label
deal” or production assistance, but few have the reach,
the traffic or the clout to make a real impact on an
artist’s career and instead are just seeking free content.

omyxrer

GO WITMIT

“TIP JAR” SERVICES: Online fan-funding efforts
certainly sound like a grass-roots and democratic
way to launch a career, but the few bands that can ac-
tually motivate enough fans to make donations to
their recording effort probably don’t need the heip.

FAKE FRIEND/SPIN SERVICES: A handful of compa-
nies will add fake friends to bands’ MySpace profiles or
artificially inflate the number of streams their posted
songsreceive. This is a waste of money on two counts.
First, they're easy to spot by the trained eye and will cast
users in an unflattering light when discovered. Sec-
ond, labels are quickly growing skeptical of the impor-
tance of such data anyway. It may work today, but in six
months these stats will be meaningless. —AB
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B E H I N D Vampire Weekend

g Vampire Weekend has been
Mﬁ, saddled with the “blog buzz

v $ML4 band” tag since day one, but
aa a Dbreaking down the data

m behind those posts reveals

more than idle chatter. Who knew that an

obscure Wisconsin-based blog drove early

interest, or that David Byrne and Animal @ Deal

Collective were the two acts most

frequently included in posts about the

preppy Columbia grads? Below, Billboard

runs the numbers behind the hype.

[l Ryam

Montreal ®
N Animal @
Net GUII'IS Do blogsdrive sales? It’simpossible tosay, butincreased chatter Collective

certainly offers positive correlation. Below, blog posting volume is plotted againstreal
world events and physical and digital sales.
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sfist.com 4, stereogum
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Long-Term Leverage

Family-Owned Serca Finds
Stability With New Label

Al a time when most labels are either cutting back their opera-
tions or diversifying from their core recording business, Serca
has taken the opposite approach.

After more than 40 years as a successful management/concert
promotion operation, the Monterrey, Mexico-based, family-owned
company diversified in the other direction, opening its own label,
Serca Music, in 2005. Three years later, Serca acts
have begun to hit the Billboard charts.

In the past six months, albums by Los Invasores
de Nuevo Leon and Cardenales de Nuevo Leon
hit Nos. 37 and 22, respectively, on Top Latin Al-
bums. Recently, La Apuesta climbed to No. 29 on
the same chart with “10 Exitos de Oro,” up from its
entryat No. 55 on the May 3 tally. More telling, how-
ever, is La Apuesta’s sales trajectory. In its second
week of release in November, “10 Exitos” sold 200
copies, according to Nielsen SoundScan. During the week ended
June 8, it moved more than a 1,000.

The jump underscores Serca’s different approach to the record
business in general and to selling albums in particular.

“Many big labels were no longer signing new acts or keeping
those that didn’t achieve a certain level of sales,” says Servando
Cano Jr., who runs Serca Music and the well-established Serca
Publishing. “But we're not looking at short-term sales. We're look-
ing at artists who will be stable, long-term acts.”

Frustrated with the way labels marketed and promoted many

small and midsize acts, Cano says he and his father Servando
Cano (who runs the company’s inanagement and booking busi-
ness) had long talked about starting their own label. They finally
took the plunge in 2005, picking up acts like Los [nvasores, who’d
been dropped by EMI, and Priscila y Sus Balas de Plata, for-
merly with Platino. The Serca roster is now 12 strong.

Serca invested in a state-of-the-art recording studio and what
Cano considers basic promotional tools, like a video for each
single. But buildup was slow, due mostly to a lack of expertise
in promotion.

A year ago, the label switched from Sony distributicn to indie
distributor Select-O-Hits, and with this smaller, more personal-
ized approach, started revving up sales.

“They’re a family-run and -owned company, and they remind
me of how our company was,” Nashville-based Se-
lect-O-Hits VP Johnny Phillips says. When Phillips
and Cano met last year, Select-O-Hits was distribut-
ing only a handful of regional Mexican titles. Now,
it also distributes DBC titles (Diana Reyes’ label)
and is finalizing agreements with other regional
Mexican labels.

Select-O-Hits’ approach as an indie, Phillips
says, serves indie labels particularly well. “You
never give up. Major labels, if after a month noth-
ing happens, they go to the next thing. With us, as long as they
want to work, we work with them,” he says.

With La Apuesla’s “10 Exitos,” for example, Wal-Mart initially
purchased only a small number of copies, “only because we’d had
success with Los Cardenales,” Phillips says.

La Apuesta, which plays a variation of duranguense, had a fol-
lowing in Mexico but was little known here, having sold its al-
bums only independently at its shows. Yet, despite limited airplay,
buzz began to build, with the group accruing more perform-
ances—which Serca controls—along with record sales. Then,

LA APUESTA &

some three months ago, Phillips says, Wal-Mart began placing
large orders of “10 Exitos,” while Latin one-stops started buying
150-300 copies per week.

Although La Apuesta’s single “Por Ti” spent only three weeks
on the regional Mexican airplay chart, to date Select-O-Hits has
shipped close to 50,000 copies of the album, Phillips says. Ac-
cording to Nielsen SoundScan, sales stand at 13,500, but, Phillips
says, roughly 50% of his numbers come from indie accounts that
do not report to SoundScan. In Mexico, sales are at 40,000, ac-
cording to Cano, and of course, any songs Serca publishes also
generate revenue.

Still, Cano says, although the label covers its expenses, it
doesn’t make money, and may never do so.

“Music is going through a rough patch, but it will always be
good business, regardless of the format,” he says.

And what if Serca Music were to start losing money?

“We'd find a way to be more efficient,” he says. “But we won't
turn back on this.”
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Add It Up

Indie Bands Should Brush Up
On Their Accounting Skills
Before They Hit The Road

In tough economic times, the little guys always feel more heat,
and that’s as true in the touring world as much as anywhere.

So we're happy to give indie bands access to a few of the best
tour accounting and travel minds in the business. This advice is
worth at least a tank of gas in the van.

With little if any label money to rely on, “even a small financial
mishap can wipe out an entire tour’s profits,” says Bill Zysblat,
partner in RZO Productions, whose clients include David Bowie,

the Police reunion
tour and the Roll-
ing Stones.

First and fore-
most, indie bands
need to understand

that they are on the
road to promote
themselves, Zysblat says.
“Financially speaking, it’s usually
not as much about making money as it is
about breaking even,” he adds.

In fact, Chris Hughes, rocker-turned-
business manager at Flood Bumstead Mc-
Cready & McCarthy, offers this tough love: “Get

OnThe

Living cheaply on the road is about more than finding the least expensive motel.
Affinity programs, smart routing and raiding the catering at shows can help too.

rooms” on off days orsleeping on the bus.

“We keep the rooms anywhere from $50 to $80, which will
usually work,” Gold says. “That’s about all we do to get them
on the road, and the nice thing is that they are not winging it
from day to day and then getting stuck in a sold-out town with
no hotel, or having to stay a long way from the gig, making it
harder for the driver.”

In booking hotels, car rentals and airfare, Zysblat suggests
not only being cost-conscious but also seeking companies with
affinity programs. “Get your points and use your points,” he
says. “If you're using hotel rooms, try the discount chains that
give you free rooms after a certain number of
nights booked.”

In lieu of hotels, Hughes suggests that bands
make friends. “Another band’s couch or a fan’s

Road

a job. Most musicians think it’s against the rules
tobein a band and have a job, butit’s the only way
to pay the bills while your band is growing.”

Touring fiscal responsibility begins, obviously,
with a transportation/accommodation analysis.
“Living cheaply is not always about finding the
least expensive motel,” Zysblat says. “A tour bus,
which might seem out of reach to an indie band, can often ac-
commodate the entire band and crew as well as double as a hotel
for several nights a week. Many venues have shower facilities,
so crunch the numbers. Vans and motels may be more expen-
sive than a very comfortable alternative.”

Veteran touring travel agent Nick Gold of Entertainment Travel
says he advises most baby bands to book a “cheap but clean driver
room” near the gig on show days and either a couple of “cleanup

RAY
)‘m WADDELL
ol

spare bedroom is much cheaper than a hotel room,”
he says. “It’s also a sure-fire way to find the best
places to party in those towns.”

One can never underestimate the value of “rout-
ing, routing, routing,” Zysblat says. “The price of
fuel plus wear and tear on the body makes logical
routing more important than ever. Traveling an
extra five hours to make an extra $500 may make no sense,” he
says. “If you have an agent, question the routing from a cost ben-
efit point of view. Gross isn’t everything. In fact, it’s nothing. Net
is everything.”

In crunching numbers, the cost of per diems should be
weighed against actual expenses of the crew. “Per diems have
become additional wages in the minds of many people,” Zys-
blatsays. “The point of per diems is so the band and crew do not
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have to go out of pocket while on the road. But
ifthe venue is supplying one meal and you're
springing for pizza after the show, it may save
you money to pay for breakfast, laundry and
toothpaste instead of parting with per diems
for everyone.”

Hughes suggests that bands “raid the cater-
ing” at shows. “1f you are lucky enough to be
opening for someone who has a backstage with
catering, see if they’ll let you take whatever is
left over after the show,” he says. “Most bands
started out where you did, so they’ll understand
and would be much happier knowing the food
was being eaten rather than thrown away.”

When bands do spend money, Zysblat says
it's well worth the effort to keep receipts. “The
only thing worse than spending money is not
getting a tax deduction for it,” he says. “Fill out
those petty cash envelopes every night. If you
wait until the end of the week, you won't re-
member what the receipt was for. Be vigilant
and let Uncle Sam pick up 35% of the tab.”

Sell “anything and everything,” Zysblat
says. “Foran indie band, most CDs are bought
on impulse. You must sell your CDs on the
road. You can’t rely on the crowd to find the
store near them thatiscarrying your product.’

Hughes adds, “Those shirts might look old
toyou, but there are plenty of fans who haven't
seen them yet. Don’t be too quick to order
new merchandise when you have older stock
that you can sell.” e

A Music Row?

Nashville Publishers
Ponder Lobbying

After the Copyright Royalty Board sets com-
pulsory-license rates for compositions this fall,
digital media and music industry trade groups
will ramp up lobbying efforts as they prepare
for what will likely be another attempt next
year at revising the process for obtaining com-
pulsory licenses. But with that agenda may
come a new voice. A splinter group of inde-
pendent music publishers in Nashville is rum-
bling about! forminga new purely indie group
if they feel the National Music Publishers’ Assn.
isn't fully representing their interests.

Their concerns about the NMPA emerged
after a bill revising the compulsory license
(section 115 of the Copyright Act) came close
to passing Senate and House judiciary sub-
committees in 2006. Under the Section 115
Reforn Act, the Harry Fox Agency, a sub-
sidiary of the NMPA, would have been the
primary administrator of a new blanket li-
cense for digital uses of all compositions
under the compulsory license. According to
several publisher sources, this prompted some
publishers to believe that their interests

weren’t properly represented by the NMPA,
which helped draft the bill.

“There has always been a feeling that the
major labels have influence over [their sibling]
publishers,” one of the Nashville publishers
says. “Up to this point, there haven’'t been the
kind of world-changing decisions that are
about to be made [by Congress and judges].
Let’s be sure that the pure indie voice is at the
table when these huge decisions are made.”

Nashville “is the last bastion of the way pub-
lishing used to be,” another publisher says.
“Writers come into the office and write a song.
We have a unique perspective
onsongwritingand publishing
that some other indies that rep-
resent catalogs or [primarily col-
lect royalties] don’t have.

These independent Nashville
publishers warn that if an ad-
ministrator for a blanket license
could hold royalties for a long
time or change quarterly pay-
ments lo semiannual payments, the result-
ing delay in their cash flow could put them
out of business.

Some of their concerns about the NMPA
are rooted in misperceptions about how the
group operates. For instance, one publisher
says he heard that the major publishers con-
trol who is elected to the NMPA board, that
many board members serve at the majors’

pleasure rather than holding a secure seatand
that the same people hold most board seats
for many years.

For NMPA president/CEO David Israelite.
clearing up such misunderstandings is one
of his top priorities. According to NMPA by-
faws, the number of votes an NMPA member
has to elect a board member depends on the
amount of that publisher’s revenue collected
through the Harry Fox Agency, Israelite says.
Butthe number of votes is capped so that most
midsize and large independents have the same
number of votes as any major publisher.

There are 18 board seats, four
of which are held by major pub-
lishers. Board member votes are
not weighted; each member has
one vote on NMPA issues. In
addition, nearly one-half of the
NMPA board comprises mem-
bers who've joined during the
past few years, [sraelite says.

Whether the NMPA will be
able to hold on to the splinter group of indie
Nashville publishers remains to be seen. But
all the publishers I spoke with agree that a
single united voice will be more powerful on
Capitol Hill.

“I hope that the NMPA can carry the flag
for 100% of the publishers,” one publisher
says. “Itjust has to be in a way that indie pub-
lishers can feel secure.” oo
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A LOOK AREAD

Billboard Highlights 10
Indie Artists Poised

To Make An

Impact In 2008

Kid Sister

(July, Downtown Records) Burgeoning Chicago rap-
per Kid Sister has gone from underground upstart to
the next face of hip-hop in record time.

The 27-year-old, who started rapping a meve three-
and-a-half years ago, made a splash last year when her
Kanye West-assisted single, “Pro Nails,” made the rounds
on the Internetand the radio. She later signed to Down-
town Records (Gnarls Barkley, Spank Rock) and is now
slated to release her debut album, tentatively titled “Koko
B. Ware,” in late July.

The set features production by her DJ/producer/
boyfriend A Trak, Diplo, XXXChange, the Count and
Sinden, Infamous, Trackademicks, Gant-Man, Yuksek,
Sean C. and others. Nina Sky and West make the sole
guest appearances. A follow-up single to “Pro Nails,”
most likely “Down Ass Jawns,” is expected by the mid-
dle of summer.

“We're still really in the process of working ‘Pro Nails’
on radio. There's still alot of life lefi in that track,” Down-
town president/CEO Josh Deutsch says.

Now, Kid Sister, born Melissa Young, has not only
been nominated in the best female hip-hop artist cate-
gory at thisyear's BET Awards, but she’s also just signed
a promotional deal with McDonald’s, recently filming
a commercial for the fast food franchise.

In addition, Kid Sister is working on a clothing col-
laboration with designer Erin Featherstone that will be
available at Target stores nationwide. A branding deal
with nail salon products inspired by “Pro Nails” is in
the works, as well as various promotional radio nail
salon events.

“Kid Sister is so easily embraced wherever she goes
in large part because she’s so extremely personable,
which is why we're so positive about her career,” Deutsch
says. “The team has done a great job with all outlets, but
it is all possible because we are dealing with an artist
that is so charismatic.

Downtown is hoping that personality translates to
such summer live appearances as the Rock the Bells fes-
tival tour, Lollapalooza and New York’s Central Park
Summer Stage.

“Are these people on crack? I'm like, “‘Why?’ The ab-
surdity of the whole thing is nuts,” Kid Sister jokes of
her recent accolades. “But I'm so super excited and ap-
preciative. Things are definitely going good. I can’t be-
lieve any of it, still’ —Mavriel Concepcion

wwWwW americanradiohistorvy com

Dragonforce

U.K. Metal Phenomenon Looks To
Extend U.S. Inroads By Christa
Titus and Tom Ferguson

Last Christmas, Roadrunner director of
A&R Mike Gitter and his wife were leaving
a mall movie theater when they passed a
Wii kiosk where shoppers could play
videogames. There, Gitter recalls, the
couple spotted “a little girl who couldn’t
have been more than 10 years old, wailing
away at ‘Guitar Hero,’ flawlessly going
through “Through the Fire and Flames.””

The sight of a tween happily jamming to the most
complicated song on “Guitar Hero 111: Legends of Rock”
is proof'that Gitter has done his job well. After all, he’s
the man who licensed DragonForce, the U.K. band be-
hind the little girl’s sound of choice, from Sanctuary for
North America.

Preteens playing DragonForce indicate the band’s
cultural impact, crossover effect and career liftoff in the
United States. On paper, the group is far from a first-
round pick for the metal act with the best mainstream
potential. Its progressive songs are over-the-top, tech-
nically proficient epics that fly at light speed—much too
long and complicated for radio. Gitter describes the
band’s stage show thusly: “There are trampolines. There
are keytars. There are ballads. There are leather pants.
These aren’t the sort of things that usually attract the
“Hannah Montana” demographic.

But DragonForce inadvertently stumbled on a cross-
marketing platform with “Guitar Hero.” Because fami-
lies play the game together, people of all ages are
discovering the band, thereby exposing it to audiences
beyond the usual metal-loving male. “It’s everyone from
hipsters to heshers,” Gitter says. “It's Death Cab for Cutie
fans to death metal fans.” The videogame’s—and Drag-
onForce’s—pop culture presence was verified when Ellen
DeGeneres had an 11-year-old boy on her talk show to
demonstrate his expertise in whipping through the song.

DragonForce was already buildinga U.S. fan base by
2006, between having a viral video hit for “Flames” on
YouTube and doing an 11-date U.S. headlining tour, fol-
lowed by joining 2006’s Ozzfest and then a jaunt with
Killswitch Engage. Placement on 2007’s “Guitar Hero
111" was the tipping point. DragonForce’s 2006 album
“Inhuman Rampage” has sold 289,000 copies, accord-
ing to Nielsen SoundScan. “Flames” defied radio con-
vention with its lengthy running time, dizzying speed
and guitar acrobatics, managing to peak at No. 86 on
the Billboard Hot 100. It also reached No. 42 on the Hot
Digital Tracks chart, selling 540,000 downloads and
earning gold certification.

In the United Kingdom, “Inhuman Rampage” has
sold 75,000 units. according to the Official U.K. Charts
Co., where it peaked at No. 70. The album also hit No.
54 on Sweden’s GLF chart. (London-based manager Stu-
art McTaggart considers the States and the United King-
dom, respectively, to be DragonForce’s bigges! tnarkets,
followed by Japan, Canada and Australia.)

DragonForce has toured internationally behind “In-
human Rampage” for two years, only leaving the road
when McTaggart feltit was time torecord a new album,
“Ulira Beatdown.” The set is due Aug. 20 in Japan on
JVC, Aug. 26 in the United Kingdom and Aug. 27 in the
States on Roadrunner, followed by the rest of the world.
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{In other international markets, DragonForce is signed
to Universal's Helsinki-headquartered metal imprint
Spinefarm, having been assigned there after Univer-
sal’'s summer 2007 acquisition of Sanctuary.)

The eight-track “Ultra Beatdown” features plenty of
DragonForce’s “extreme power metal,” as the band calls
its music. The first single, “Heroes of Our Time,” demon-
strates theact has gained some polish and smoothed the
transitions between the breakneck passages in its music.

Guitarist Herman Li says that as one of the perform-
ers, it’s hard to describe how “Beatdown” differs from
‘Raripage.” However, he explains that the band tried
to retain DragonForce’s established sound while adding
new twists. “It's got elements that we haven’t done be-
fore, and it’s got the element that we're good at, that
we’ve done on the previous album, but [done in a] dif-
ferent way. On this album, there are songs [thataren’t]
super fast for us—it’s almost kind of midtempo und
mixed quite differently.”

The road remains the linchpin to Roadrunner’s cam-
paign to elevate “Beatdown” beyond the No. 103 Bill-
board 200 peak that “Rampage” reached. McTaggart says

the band will tour “all the way through 2010. The tour-
ing is already booked up until the end of February 2009.”

DragonForce returns to the States July 9 for the in-
augural Rockstar Energy Mayhem tour that runs through
August, sharing the main stage with Slipknot, Disturbed
and Mastodon. Following the U.S. shows, the band
Jaunches a 14-date U.K./Ireland tour Sept. 25 in Oxford,
England, running through Oct. 13. Shows in Japanand
Australiaimmediately follow, and then a European tour
begins in late January 2009.

The focus on touring is largely dictated by Dragon-
Force’s lack of broadcast opportunities internationally.
“Because the songs come in at about seven minutes,”
McTaggartsays, “when we do edits, we mighteditasin-
gle lead track to under five minutes. But that's still too
long for alot of radio stations.”

While the main weight of the band’s marketing is
very much behind the “old-schcol” approach of heavy
touring, other channels will be utilized. Because of the
lack of radio play in Europe, th2 majority of the act’s
marketing is print media-driven.

To capitalize on the publicity that “Guitar Hero” has

There are
keytars.
There are
ballads.
There are
leather

pants.

—MIKE GITTER

generated in the States, Roadrunner director of market-
ing Chris Brown says the label is parinering with game
manufacturer Activision to release a download expan-
sion pack on street date that will include “Heroes of Our
Time,” “Operation Ground and Pound” and “Cry for
Eternity” from “Inhuman Rampage.” It will be avail-
able through the “Guitar Hero I11” in-game store for
Xbox and PlayStation.

“We're also using WEA’s college reps and our street
team to cover not only the competitive metal tours that
are going out this year, but to also make sure we're hit-
ting [Vans| Warped tour,” Brown continues, noting that
Warped has a younger demographic “that Mayhem may
be missing a little bit.”

Asked if “Ultra Beatdown” could cross DragonForce
over from metal band to top 40 act, Brown says he thinks
that transition has already begun, what with “Through
the Fire and Flames” penetrating the Hot 100.

“It's almost becoming a cultural thing because of
[“Guitar Hero”]. . . It's stepped beyond metal,” he says.
“We don’t look at it as a metal band. It's DragonForce.
It's its own thing. (Aug. 27, Roadrunner)
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Conor Oberst

(Aug. 4, Merge) Like many young, hip
kids nearing the end of their 20s, Conor
Oberst is slightly torn, a little jaded and
mighty contemplative. “I look back on
the good old days with fondness, for
sure,” he says over a beer at a bar in Man-
hattan’s East Village. “That type of free-
dom doesn’t exist now—rolling into town
and playing at some kid’s house, that’s
an amazing thing. Buton the other hand,
it is nice to get paid.

Oflate, Oberst has been channeling
his quarter-life crises into another
thoughtful, slightly melancholy album.
Hailed as the second coming of indie
rock in the early 2000s, Oberst never
quite managed to become the next Bob
Dylan, but he didn’t do too badly for
himself, either. (His albums have sold
1.7 million copies combined in the
United States, according to Nielsen
SoundScan.) And after all, there are
worse ways to spend a winter than holed
up in Mexico recording an album for
respected indie label Merge.

When asked why he chose to split
from Saddle Creek, the label that had
been his home since he was a teen,
Oberst cites a need to give something
new a whirl, and that because he signs
deals on an album-by-album basis, he
had the freedom to switch things up.
“I’'ve admired Merge for a long time,”
he says. “The Saddle Creek folks are all
still my friends, and I’'m still involved
with [sister label] Team Love.’
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¢ oF
o4
=

.

&
=
3 !
=3
=
o
=
g
el
;228
228
e
a5
o
=
=4
-y
=
g
=a
]
a4
(=]
=
Ed
k-
=
=
=
=
=

ATATITALERURERRRARRARE

Oberst also decided to record the new,
self-titled album without the help of long-
time collaborator Mike Mogis. “The
record is a solo record and not a Bright
Eyes record because Mike isn’t on it,”
Oberst says. “His absence changes the
sound.” Oberst recorded instead with the
Mystic Valley Band, whose immembers in-
clude Jason Boesel and Nik Freitas. While
Oberst’s vivid narratives are front and
center as usual, the record borders on
country territory at points, especially on
the foot-stomping “NYC-Gone, Gone.”

Afterthe album isreleased Aug. 4, the
band plans to hit the road and stay there
through the end of 2008.

Oberst claims to love touring, but
part of his road warrior attitude comes
from a recognition of the new realities
of the music business. “I’ve had the
good fortune to see it from all sides and
over along period of time,” he says. “I'd
never begrudge people the ability lo
hear music, but artists still need to get
paid, and the industry is really strug-
gling with this. The key to success is
managing your expectations, and know-
ing you are not going to sell as many
copies of a new record as you would
have 10 years ago.”

With that in mind, Merge plans to push
the album at commercial triple A radio,
but Oberst doesn’t really cure if he tops
the charts. “I've always tried to ignore the
hype and keep everything in perspective,”
he says. “I know that nothing | dois going
to please everyone. In the end, I respect
my audience, but | don’t value them over

my vision. —Cortney Harding

WWIR

(July 22, Sub Pop) A few years ago, the mem-
bers of Brazilian band Cansei De Ser Sexy (CSS)
were combating day job boredom by writing
jokey songs about celebrities and chatting on-
line for hours. Now, seated in a hotel lobby a few
hours before they all board planes for various
corners of the globe, they all agree that being
bored is the last thing on their minds.

“We've been living like gypsies for the last
two years,” vocalist Lovefoxx says. “We were on
tour for ever and ever, and we had to deal with
all the turmoil of firing our manager and grow-
ing into ourselves.’

The result of all that activity is the band’s sec-
ond record, “Donkey,” due July 22 via Sub Pop.
The set comes a year after the CSS song “Music
Is My Hot Hot Sex” was used in an iPod TV com-
mercial, resulting in 231,000 track downloads, ac-
cording to Nielsen SoundScan.

According to bassist Adriano Cintra, “The record
marks a new beginning for us. We're much more
self-aware than when we first started, and we know
how to protect ourselves.” From a practical stand-
point, “Donkey” was the first time CSS worked in
what guitarist Carolina Parra calls “a proper studio.”

The resultis another dose of sexy dance grooves
and uptempo pop balanced with propulsive indie
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rock, the latter exemplified on the single “Rat Is
Dead (Rage).”

Sub Pop head of A&R Tony Kiewel says a
video for the track was shot with Nima Nour-
izadeh (Santogold, Hot Chip), and additional
viral video content is planned for use on CSS’
YouTube channel.

Alternative radio will be serviced with “Rat”
this month, and Kiewel hopes the response to
“Music Is My Hot Hot Sex” encourages program-
mers to give the new tune a try. The band will
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also release the track “Left Behind” as a single,
with a cover of the Breeders’ classic “Cannonball”
as the B-side.

Inasign that CSS’ appeal is diffuse, guitarist Luiza
S& admits the band seems to be more popular in ran-
dom countries like New Zealand than in Brazil. “In
terms of our biggest countries, I’d say we do the best
in France, the U.K. and Japan,” she says.

With that in mind, CSS is touring internation-
ally through late July, including festival dates like
Japan’s Fuji Rock and headlining shows. A hand-

ful of North American dates follow, including slots
at Lollapalooza in Chicago and All Points West in
Jersey City, N.J. More North American shows are
on tap for September, concluding at the Austin City
Limits Festival. While the band members are ex-
cited about the big fests, they admit they still love
playing tiny venues.

“It’s nice for us to be able to look out and see a
totally packed, excited crowd,” Cintra says. “Plus,
we get kind of an ego boost when people tell us
that it was hard to get into the show.” —CH
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Little Jackie

Coppola Returns To Pop With New Project By Mikael Wood

Imani Coppola admits that the story behind her forming Little Jackie with multi-
instrumentalist Adam Pallin is “really not very exciting at all”: She was in the
studio last year working on tracks with producer Mike Mangini (who helmed
Coppola’s 1997 debut, “Chupacabra,” with its left-field Billboard Hot 100 hit
“Legend of a Cowgirl”) when Mangini suggested that she try writing with Pallin,
his go-to programming guy. “And that’s it,” Coppola says with a laugh.

Despite its ho-hum origins, the duo’s debut is anything but pedestrian. A
high-spirited mash-up of funky hip-hop grooves and swinging Motown
melodies, “The Stoop” (due July 8 from S-Curve) finds Coppola holding forth
animatedly about everything from the charm of her Brooklyn neighborhood to

partying like a white girl.

Coppola and Pallin (the latter recently worked on “American Idol” alum
Elliot Yamin’s debut) recorded the album separately, a setup that Pallin says
created a juicy juxtaposition “between what the music suggests and what she
does lyrically. It probably wouldn’t have come together the way it did if we had

worked in the same room together.”

S-Curve president Steve Greenberg compares Little Jackie to Gnarls Barkley,
another off-kilter producer-singer collaboration. Though he points out that Coppola
has been steadily releasing records since “Chupacabra”—Ilast year she made one for
former Faith No More frontman Mike Patton’s label Ipecac—Greenberg
acknowledges that “to most of the world” Little Jackie will be an unproven act.

Making a name for the duo is a job he’s well into. Lead single “The World
Should Revolve Around Me” will be the theme song for the upcoming season of
VH1’s “I Love New York,” while tracks from “The Stoop” have already earned
play on Nic Harcourt’s tastemaking KCRW Santa Monica, Calif., radio show
“Morning Becomes Eclectic.” Additionally, on street date, Little Jackie is booked
to perform on “Late Night With Conan O’Brien.” “I'm a big fan of Imanfi's,”

Greenberg says. “Anything she does, I'm interested in.”

(July 8, S-Curve)

Randy Owen

(Nov. 11, Broken Bow?) Former Alabama
frontman Randy Owen says his return to
a solo career four years after the band last
toured is due to two things. The first is
that he realized that as spokesman for St.
Jude Children’s Research Hospital in
Memphis, he needed to have a platform
on which to stand. “It's something that
played heavily on my mind,” he says. “I
wanted to be part of the current solution
of working with the kids. Having a new
record would help that cause.”

Secondly, he realized people still wanted
to hear him sing. “That was really a huge
part of the decision, too,” he says. After
starting to record his solo project with
John Rich, Owen hit the road. “I did big
shows, small shows, and after | came back
1 was completely convinced that the pub-
lic still wanted to see me play music. !
came back totally energized and excited
about the project and we finished it up.”

Due Nov. 11, Owen’s solodebut, “One
on One,” will be released on Nashville in-
dependent Broken Bow. An autobiogra-
phy, tentatively titled “Born Country,” will
also be released on that date by Harper-
One, an imprint of Harper Collins.

Shawn Pennington of Dale Morris &
Associates, Owen’s management com-
pany, says the project wasn’t shopped to
any other label, major or otherwise, be-
sides Broken Bow. “They’re great at cre-
ating radio hits and our company is really
good at building brands,” he says. “It's a
perfect match. All the tools are there.”

The I-done-her-wrong single “Like I
Never Broke I'er Heart” is at radio, but
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it’s not the first release from the project.
“Braid My Hair,” which was released to
radio in the spring, is a touching tune
about ayounger cancer victim who wants
for nothing more than to be able to braid
her hair. All publishing proceeds of the

song go to St. Jude.

“Heart” is already garneringairplay in
Philadelphia; Washington, D.C,; Seattle;
and Cincinnati, among other markets.

Broken Bow GM Brad Howell says that
because of his stature, Owen, who has re-
cently been honored with an Ellis Island
Medal of Honor, as well as the Paul G.
Rogers Public Service Award and the Na-
tional Assn. of Broadcasters Service to
America Award for hiswork with St. Jude,
is in demand on the TV, radio and print
circuit. “There are going to be some unique
opportunities with the album and the book
coming out the same day,” he says.

While marketing plans are still being
formulated, Owen is confirmed to appear
on American Public Television’s “Leg-
ends & Lyrics” in December with Kris
Kristofferson and Patty Griffin.

“We're looking for corporate alliances,”
Pennington says, citing past deals be-
tween clients Kenny Chesney and Corona
as well as Big & Rich’s Chevy partnership
as examples of what the company has in
mind for Owen.

And even though Alabama charted two
singles via tiny independent M D] before
the group signed with RCA, Owen says
there’s nocomparison between that label
and full-service Broken Bow. “That was
an independent label but not of this cat-
egory,” he says. “Broken Bow is the king
ofkings. This is one to be excited about.”

—Ken Tucker
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(Aug. 5, blank.wav) The Faint has always been a hands-on
band, from booking its own tours, setting up its own
lighting, making its own videos and ensuring its brand of
electronic rock sounded little like anything else out there.
Now, the Faint is taking the DIY ethic even further by
breaking ties with longtime home Saddle Creek and starting
its own label, blank.wav.
The band’s new album, “Fasciinatiion,” arrives Aug. 5 on
the imprint, with distribution via Redeye.
The Faint had long pondered starting its own label but
finally pulled the trigger after deciding financial sustainability
was possible. Plus, “Our relationship with Saddle Creek
turned more into a business relationship. There became a
division between bands and label. The sense of ‘we’re all in
this together’ went away,” guitarist/bassist Joel Petersen says.
So the group purchased and renovated its own Omaha,
Neb.-based studio, Enamel, where it wrote, recorded and
produced without deadline constraints. “It seemed like the
right move that we weren’t paying a studio day rate [and]
paying the producer,” Petersen says.
The Faint is counting on its fan base, which includes
everyone from indie rockers to club kids, to stick with it
throughout the changes. The group’s 2001 breakthrough,
“Danse Macabre,” has sold 139,000 copies in the United
States, according to Nielsen SoundScan, while 2004’s “Wet
From Birth” isat 117,000.
“This is all ours now,” Petersen says. “At the end of the
day, we don’t hand it over to anybody.”

—Katie Hasty

Chester bregory

(July 8, No Commercial Music) A -year
ture on Broadway, Chester Gregory just wrapped
a stint in the Tony Award-nominated “Cry Baby.”
And he’s already rehearsing a new role: Donkey in
the Broadway-bound version of “Shrek.’
However, the musical theater vet is celebrating
something else. Gregory (aka Chess Gregory) will
release his firstalbum, “In Search of High Love,”
July 8. Three years in the making, the recording
marks the culmination of a long-held dream—

and Gregory’s unwavering vision.
Collaborating with songwriter/producer Dave

Liang (whose credits include Ryan Leslie), Gre-
gory initially envisioned the project as his final
attempt at preparing a demo for label execs. “We
put together what I thought was a strong demo,’
he recalls. “But | got some requests to be more
like Usher. And | was like, ‘I can't be Usher. This
iswho lam.””

Opting to scrap all but two songs from the origi-
nal demo, Gregory let the rest of the album “ooze
out of me.” As did the telling name he gave his label,
No Commercial Music.

“I do want people to buy my music,” he says. “The
name reflects the fact that my music isn’t formu-
lated to simply fit what’s out there.

“In Search of High Love” is a colorful project that
captures the Gary, Ind., native’s ar-
resting, five-octave range and pro-
gressive take on the tenets of R&B/
soul. An example of the latter is the
updated groove coursing through his
cover of the Flamingos’ 1959 doo-wop
classic, “I Only Have Eyes for You.’
Gregory's vocal technique is show-
cased on the original composition
“High Love,” one of the two holdovers
from his aborted demo. Lead single
“Say It's Over” interpolates Kenny
Loggins’ 1979 hit “This Is [t.”

Gregory penned three songs on the
album, which he describes as “a jour-
ney through the ups and downs of love,
ultimately ending in self-realization.”
In addition to Liang, he worked with
producers Dave Tozer, AFTA-1, P|
Morton, Chandlar and |. Most.

Beyond his other stage roles in
“The Jackie Wilson Story,” “Hair-
spray” and “Tarzan,” Gregory has
become a fixture on the New York
club circuit. Through appearances
at S.0.B."s, Joe’s Pub and the Blue
Note, he has established a strong fol-
lowing that includes Sugar Bar own-
ers Ashford & Simpson. The R&B
legends are on the guest list for Gre-
gory’s July 7 release party at Crash
Mansion. Then Gregory plans to
take his own show on the road be-
fore “Shrek” hits Broadway in
November. —Gail Mitchell

BESTOF THE REST

RZA(BOBBY DIGITAL), “DIGHSNAX™
(July 1, Koch) The Wu-
Tang Clan founder’s
third album under his
Bobby Digital alter-ego
“is simply fun hip-hop.
It’s a perfect blend of
reality, fiction, sci-fi and
martial arts,” he says.
Inspectah Deck and
David Banner are among
the contributors.

TICKLE ME PINK, “MADELINE”
(July 1, Wind-up) This Fort
Collins, Colo.-based rock
quartet jumps to Wind-up
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after independently
releasing two EPs. The
band will be out on the
Vans Warped tour this
summer, where its angsty
tunes about girls and
goodbyes should sound
mighty fine blasting out
into the throngs.

PATTI SMITH AND KEVIN SHIELDS,
“THE CORAL SEA”

(July 8, PASK) This
double-disc set
chronicles Patti Smith’s

June 22, 2005, and Sept.

12,2006, spoken-word
performances of “The
Coral Sea” in London,
her homage to the late

Robert Mapplethorpe.
My Bloody Valentine's
Kevin Shields provides
guitar accompaniment.

THE VINES, “MELDDIA

(July 12/Australia, lvy
League) After spitting
with Capitol, the
Australian band returns
onits own label with what
frontman Craig Nicholls
calls “the best album
we’ve done so far” Songs
like “MerryGoRound,”
“True As the Night” and
“He’s a Rocker” conjure
“a lot of punk, death
metal, pop music [and]
screaming.”

DR. DOG, “FATE”

(July 22, Park the Van)
This concept piece
sports repeating motifs
like trains and clocks and
is sequenced like one
long unending track,
with the songs bleeding
into one another.
Throughout, the
Philadelphia-based band
lives up to its hype as one
of indie rock’s most
lovably odd combos.

HAWTHORNE HEIGHTS,
“FRAGILE FUTURE”

(Aug. S, Victory)
Following the death of
guitarist Casey Calvert

last year, the Dayton,
Ohio-basedrock act
resolved its well-
publicized feud against
Victory Records and
completed this new
album for the label. Its
predecessor, 2006's “If
Only You Were Lonely,”
reached a career-best No.
3 on the Billboard 200.

JULIANA HATFIELD,

“HOW TO WALK AWAY”

(Aug. 19, Ye Olde)
Members of the
Psychedelic Furs, Nada
Surf and Fountains of
Wayne lend a hand on
Juliana Hatfield’s 13th
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album. All profits will be
donated to the Energy
Action Coalition.

UK HUH HER, “COMMON REACTION”
(Aug. 19, Nettwerk) This
indie pop duo should be
salvation to fans of
Goldfrapp and Blondie
thanks to saucy tracks like
“Say So” and “Run,” which
have spurred sold-out
club datesin Los Angeles,
New York and London.

LITTLE FEAT, “JOIN THE BAND"
(Aug. 26, 429) Produced
by Jimmy Buffett, the
first album in five years
from these roots rock

faves sports high-profile
guest turns from Dave
Matthews, Bob Seger
and Brooks & Dunn,
among others.

MATTHEW SWEET, “SUNSHINE LIES”
(Aug. 26, Shout Factory)
Power-pop maven
Matthew Sweet gets a
lift from Television’s
Richard Lloyd, pedal
steel wiz Greg Leisz
and the Bangles’
Susanna Hoffs on his
second set for Shout
Factory. Highlights: the
propulsive “Flying”
and the glammy
“Room to Rock.”
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The Hold Stead

Can The Hold Steady
Win Over Middle America?
By Michael D. Ayers

During the last five years, as a critically acclaimed
rock band with indie-cred galore balancing family
with life on the road, the Hold Steady has been in-
undated with change.

On “Stay Positive,” due July 15 via Vagrant, the
Brooklyn-based band confronts these issues not only
by expanding its sonic repertoire but via frontman
Craig Finn's insightful narratives.

Finn says the album is “by and large about grow-
ing older and being faced with adult choices and de-
cisions,” issues particularly evident on “One for the
Cutters” and “Lord, I'm Discouraged.” “| guess | felt
like the end of your 20s-—you become sick of going
out, and being sick of going outall the time because
you felt like you had to,” he says.

Groundwork for the new songs was laid on the
road last summer, but Finn knew a summer 2008
release was likely so he was able to refine the mate-
rial over time. “It helped me a lot, to put a riff down
and sing it to myself,” he says. “It was good to get
off the road and have a lot of ideas fleshed out.”

Finn also took singing lessons, a decision he made
in hopes of learning how 1o control his voice better.
New instruments were added to the mix (harpsi-

ingin analbum that remains steeped in nods to clas-
sic rock radio, but fresh enough for longtime fans
to see a progression.

“It all comes down to wanting to make things more
musical. In some ways it involves playing a lot,” Finn
says of how thehundreds of gigs the band has played
during the last two years increased the desire for
added instrumentation.

The Hold Steady’s Vagrant debut, 2006’s “Boys
and Girls in America,” has sold more than 76,000
copies in the United States, according to Nielsen
SoundScan, and as such “Stay Positive” is one of the
label’s biggest priorities for the year.

For starters, Vagrant plans to up its push lo com-
mercial radio. “The band has a broad appeul,” label
GM Dan Gill says. “We're interested in tapping into
middle America in that way. There’s no reason why
the NASCAR community would not be into this
band. That could be something down the line.”

Arobustdigital campaign is already in motion, with
iTunessnagginga one-month prerelease exclusive on
“Stay Positive” that started June 17. The band also taped
an exclusive video track-by-track breakdown for imeem,
aswellas an AOL Interface session. Vagrantis also ac-
tively seeking licensing in videogames as well as on
such sports networks as ESPN.

“It’s a matter of taking the right steps to do it and
being careful about it,” Gill says of expanding the
band’s base.

The Hold Steady will return to the road this sum-
mer, playing clubs and festivals around the States
and the United Kingdom, slarting in late June and

- Aventura

(November, Premium) In 2004, Aventura, a little-known urban
bachata group from the Bronx, managed to hit No. 1 on
Billboard’s Eurochart Singles tally with “Obsesion.” The
romantic track, in Spanish, hit a nerve with its danceable
beat and female/male repartee and topped singles charts
in more than 10 countries, including Russia and Austria.
The twist? Aventura was signed to an indie, Premium, and
licensed in Europe by a slew of other indie labels.

The album that carried “Obsesion,” 2002’s “We Broke
the Rules,” has sold less than 100,000 copies in the
United States, according to Nielsen SoundScan. But
since then, Aventura has become a phenomenon and
remained independent. Premium continues to record,
press, promote and market the group’s albums, although
post-“Rules,” it struck a domestic distribution deal with
Sony BMG.

A follow-up studio set, 2005’s “We Broke the Rules,”
sold more than 300,000 copies in the United States, as
did a live set, 2006’s “Kings of Bachata.” Many
collaborations (with Don Omar and Wisin & Yandel,
among others) and awards later (most recently, its hit
“Coraoncito” was Billboard’s Hot Latin Song of the year),
Aventura is readying its first studio album since 2005.
Already, lead singer/songwriter Anthony “Romeo”
Santos has penned eight tracks for the as-yet-untitled set.
Premium plans to release it late in the year, probably
November or early December, as it has done with
Aventura’s past two albums. —Leila Cobo

chord and talk box on “Joke About Jamaica”), result-

OTHER RELEASES

JULY1: DIRTY PRETTY THINGS,
“Thisls Whese the Truth Begins” (Vertiga/ UK.) /
EARLIMART, “HymnandHer”
(Majordomo/Shout Factory)

JULY B: THE MELVINS, “NugeWith
Boots (ipecac Recordings) // RON
SEXSMITH, “Exit Strategy of the Soul”
(YepRoo} [/ THE BLACK GHOSTS,
S/L(IAMSOUND /UK.) [/ CAPITAL
LIGHTS, “ThisIs An Outrage!” (Tooth & Nail)
[/ NICK COLIONNE, “Nolimits”
(Koch) [/ CHRIS DIFFORD, “The last
Temptation of Chris” (Airline) /{ DONNA
THE BUFFALO, “Sitvedined” (Sugar
Hill) /| FERAL CHILDREN, “Second
to the Last Frontier” (Sarathan) // GREAT
BIG SEA, “Fortune’s Favour” (Great Big
Sea/Redeye) // GREG LASWELL,
“Three Flights From Alto Nido™ (Vanguard) /

HIT THE LIGHTS, “Skip Sctiool, Start
Fights” (Triple Crown) {/ THE MAINE,
“Can’t Stop, Won't Stop” (Fearless) /|
STREET DOGS, “State of Grace”
(Hellcat/Epitaph)

JULY 15: THE GRASCALS, “KeepOn
Walkin' ” (Rounder) /| A COASTLINE
ENDING, “Inthe Name of Progression” (Not
Alone) /] ALU, “Lobotomy Sessions” (Al
Music) /| NATION BEAT, “Legends of the
Preacher” (Modiba)

JULY 22: PAUL WELLER, “Zbreans”
(YepRod) // RE-UP GANG, “Theipse
PresentsRe-Up Gang™ (Koch) /] KHIA, “Nasti
Muzik” BigCat) // JON PETER LEWIS,
“Breakthe Silence” (Adrenaline Music) [/ TRE'Y
TOLD EM, “Super Enic Theil Jockey Mega Mix™
(Thiill Jockey) // DIANOGAH, “Qhnnnl”
(Southem) /| JULIE DOIRON, “Loneliestin
the Moming” (Jagiaguwar) // RED
KRAYOLA, “fingerpointing” (Drag (ity) / /
CANDLEBOX, “Intothe Sun” (Silent Majority

extending through August.

(July 15, Vagrant)

Group) /[ JEDI MIND TRICKS, “Doap
Nixon: Soul Diesel” (Babygrande) /| TEA LEAF
GREEN, “Raise Upthe Tent” (Surfog) //
ELIZA CARTHY, “Dreamsof Breathing
Underwates” (Topic){ | FUCKED UP, “Yearof
thePig™ (Matador) // HIGH PLACES, “03.07
-09.07" (Thril Jockey} /| THE CLASSIC
CRIME, “TheSiver Cord” (Tooth & Nail) /|
iIFORWARD, RUSSIA! “lite Processes”
(Mute) // LA CHAT, "DaHood Home Girl” (Dime
abozenEntertainment) // BODIES OF
WATER, “A (ertain Feeling” (Sacretly (anadian)
11 PW. LONG, “God Bless the Drunkard's Dog”
(Southern) // MEN WITHOUT PANTS,
s/t (ExpansionTeam) [/ MISERY SIGNALS,
“Controfler” (FerretMusicy /f NICOLE C,
MULLEN, “ADream toBelieve In, Volume 2"
(WordEntestainment) // PEPPER, “Pink
Crustaceans and Good Vibrations” (Law) /| SK'Y'
EATS AIRPLANE, s/t{Equal Vision) |/
BEN TAYLOR, “ThelegendofKung Folk, Part1
(TheKillingBite)" (ins) // THE RUMBLE
STRIPS, “Girls and Weather” (Gigantic Music)

JULY 29: ALICE COOPER, “Along
Came aSpider”(New West) /| WALLS OF
JERICHO, “The American Dream” (Trustkil})
/| GRETA GAINES, “Whiskey Thoughts™
(lustice) /] COOLIO, “Steal Hear” (Super
(ool Entertainment)

AUG. 5: MIKE GORDON, "TheGreen
Spamow” (Rounder) // LAURIE BERKNER
BAND, “Rocketship Run” (Razor & Tie) //
JOSEPH ARTHUR, “HliYouNeedls
Nothing” (Lonely Astronaut) // OXFORD
COLLAPSE, Bis”(SubPop) /| DAVID
VANDERV EL DE, “Wating o the Sunrise”
(Secretiy Canadian) /| PETER BRADLEY
ADAMS, “leavelaking” Serathan) || FEAR
AND THE NERVOUS SYSTEM, sit
(Emotional Syphon Recordings) // MIKE
MANGIONE, “Tenebrae” (Oarfin Distribution)
|/ REVEREND PEYTON'S BIG
DAMN BAND, “The Whole farn Damily”
(SideOneDummy) [/ ROOKIE OF THE
YEAR, “Sweet Attention” (One Heven)

AUG. 12: IRMA THOMAS, “Simply
Grand” (Rounder) /| ZACH HILL,
“Bstrological Straits” (Ipecac Recordings) / /
MICHELLE BONILLA, s/t (RockSoul
Entertainment/Cross Movement) | | THE
DUHKS, “Fast Paced World” (Sugar Hill) //
THE SILENT YEARS, “TheGlobe” (No
Aternative) // ANYA SINGLETON,
“The Other Side” (Hybnd) // BEN
WEAVER, “The Axeand the 0ak” (Bioodshot)

AUG. 19: LYKKE L1, “Youth Novels™ (1L
Recordings) // DEATH VESSEL,
“Nothing Is Precious Enough for Us” (Sub Pop) //
THE UGLY SUIT, sft(Touch&Go) //
FIERY FURNACES, “Remember”
(hiill lockey) |/ JAGUAR LOVE, “Take
Metothe Sea” (Matador) // JENNIFER
O'CONNOR, “Here With Me" (Matador) |/
XAVIER RUDD, “Dark Shades of Biue™
(Anti-/Epitaph) // THE ACADIA
STRAIN, “Continent” (Prosthetic) //
GASLIGHT ANTHEM, “The’s9
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Sound” (SideOneDummy) //
GENTLEMAN AUCTION
HOUSE, “Alphabet Graveyard” (Emergency
Umbrella) // STARLING ELECTRIC,
“(louded Staircase” (Bat/None)

AUG. 26: CORDERQ, “De Donde Eres”
(Bloodshot) // GABE DIXON BAND,
s/t (Fantasy/Concord) /| LAAZ ROCKIT,
“Left for Dead” (Massacre) /| RAINE
MAIDA, “The Hunter’s Lullaby” (Kingnoise) //
THE REIGN OF KINDO, “Rhythm,
Chord & Melody” (One Eleven)

SEPT.9: PEOPLE IN PLANES,
“Beyand the Horizon” (Wind-up) //
CALEXICO, “Carried to Dust”
(Quarterstick) /{ JOAN BAEZ, "Day
After Tomorrow” (Bobolink/Razor & Tie) /
BOSTON SPACESHIPS, “Brown
Submarines” (Guided by Yoices Inc.) [/ THE
NEW YEAR, s/t (Touch& Go) //
CHAD VANGAALEN, “Soft

JUNE 28, 2008

Airplane” (SubPop) {/ ANGELA
DESVEAUX, “The Mighty Ship” (Thril
Jockey) /| THE BROKEN WEST,
“Now or Heaven” (Merge) // PONTIAK,
“Sunor Sun” (Thrill Jockey)

SEPT. 16: ERIC DURRANCE, “Angels
Fly Away” (Wind-up)

SEPT. 23: MOGWAL, “The Hawkis
Howling” (Matador) // BLITZEN
TRAPPER, “fur” (SubPop) /|
BRIGHTBLACK MORNING
LIGHT, “Mation toRejoin” (Matador)

0CT. 7: DANIEL MOORE, “Stray Age”
(SubPop)
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PHOTOGRAPHS BY BILL BERNSTEIN

A RE-ENERGIZED BAND MOVES
ITS HITMAKING LEGACY
FORWARD

BY GARY GRAFF

When lead guitarist Mick Jones
considers the state of Foreigner these days,
he sees a rearview mirror filled with
accomplishments—but also a front
windshield that has a clear view of the road
ahead. & There is, of course, the past, a

l track record as one of the most successful

rock bands of the past three-plus decades.
But Jones is much more excited today about
Foreigner present. After a brief hiatus, he
put together a new lineup in 2005 and has
been touring steadily since. And the aptly
titled compilation “No End in Sight: The
Very Best of Foreigner” features “Too Late,”
the first new Foreigner recording in 11
years and, Jones says, a harbinger of more
to come. I The album is set for release July
15 on Rhino Records. The release coincides
with the opening date of the band’s summer
tour in Augusta, Maine. continued on >>p42
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from >>p41 “To tell you in a nutshell, I've never been as
excited—right back to the very beginning, I'd say,” Jones says
about the current incarnation of Foreigner, which includes
Jason Bonham, son of late Led Zeppelin drummer John Bon-
ham, on drums; former Dokken bassist Jeff Pilson; keyboardist
Michael Bluestein; multi-instrumentalist Thom Gimbel; and
former Hurricane singer Kelly Hansen stepping into the role
Lou Gramm populated for most of Foreigner’s run.

“The freshness, the drive, the power, the stage show . . . The
whole nine yards is just notched up big-time with these guys,”
Jones adds. “It’s kind of a new beginning”—or, as it were, like
the very first time.

Foreigner has sold more than 70 million albums worldwide,
according to the band’s management, and amassed a loaded li-
brary of hits. The group debuted on the Billboard Hot 100 with
‘Feels Like the First Time” in March 1977 and reached its chart
peak with two weeks at the No. 1 spot in December 1984 with
“I Want to Know What Love Is.

Phil Carson, a former Atlantic Records executive who helped
break Foreigner internationally circa 1977 and is the band’s cur-
rent manager, says, “Foreigner’s got so much going for them, so
much historical stuff. Mick has just got this uncanny touch of cre-
ating great songs and getting the right people around him to
record and play them live. They're songs that just touch people.”

Foreigner was, of course, built to last. Jones, a native of Surrey,
England, was already a music veteran with session and writing
credits for George Harrison, Peter Frampton and Johnny Halli-
day when he came to New York as part of Spooky Tooth. Follow-
ingthat band’s 1974 split he became part of the Leslie West Band.

After a falling out with West, Jones was at a crossroads. But he
had an ally in manager Bud Prager, who was in a similar situa-
tion after losing West as a client. “[Jones] used to say to me, ‘You
should be doing something significant,” ” recalls Prager, who bor-
rowed against his pension plan lo help finance Foreigner. “I said,
‘Mick, listen, I do the best | can. You don't do anything. Soif you're
going to do something, go do it, but don’t keep telling me to do
something significant.

“The next day, in walks Mick Jones. He said, ‘Could I use your
receptionist to make some phone culls?” From that day forward,
he began assembling Foreigner.

Jones auditioned and rehearsed the first Foreigner lineup at
Prager’s office at 1790 Broadway in New York. Despite initial ret-
icence from record labels, the new group signed with Atlantic
Records (working with then-fledgling A&R exec John Kalodner)
and had a hit right out of the box with its self-titled debut.

Released March 8,1977, “Foreigner” ranked among the top 20
albums on the Billboard 200 for that year and spawned the first
three of the band’s eventual 13 top 20 hits. The following year’s
“Double Vision” did even better thanks to a pair of gold-selling
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The new crew that comprises Foreigner today, from left: JASON
BONHAM, JEFF PILSON, MICK JONES, KELLY HANSON,
MICHAEL BLUESTEIN and THOM GIMBEL.

singles, “Hot Blooded” and the title track.

“You think back to the first couple of Foreigner albums and it
was just hit after hit after hit,” says radio consultant Fred Jacobs
of Michigan-based Jacobs Media, who was working at Detroit rock
station WRIF-FM at the time. “They were really well-crafted, well-
written, well-produced songs that just screamed for top 40 as well
as rock airplay.

“I think itsymbolized a time where rock became a lot more hit-
driven and had more of that crossover potential. Foreigner was
one of those bands, along with Boston. If you grew up as a teenager
in that mid- to late’70s zone, Foreigner is the music you hold near
and dear to you.”

Jones, meanwhile, remembers that early stage as an overwhelm-
ing time. “I remember hearing the reports every week of what it

“You think back to
the first couple of
Foreigner albums
and it was just hit
after hit after hit’

—FRED JACOBS, JACOBS MEDIA

was doing, the way radio was grabbing onto it,” he says. “It really
just had a life of its own. The roller coaster started and we were
on it, and it was sort of a very giddy time.”

The ride continued for four more albums: “Head Games” (1979),
“4” (1981), hits set “Foreigner Records” (1984) and “Agent Provo-
cateur” (1985). Butitwasn’tall smooth. Personnel changes began
with “Head Games,” and as the campaign for “4” wound down,
Jones” and Gramm'’s creative differences were aired in public.
And “quite a bitof turmoil” in Jones’ private life led to a band hia-
tus prior to “Agent Provocateur.”

Foreigner rallied for “Agent Provocateur” but the downhill slide
began shortly thereafter. Gramm left the band in 1991, replaced
by Johnny Edwards, but returned in mid-1992. Foreigner’s last
Billboard Hot 100 hit was “Until the End of Time” from 1995’s
“Mr. Moonlight,” the group’s last studio album. Gramm, who
struggled to recover from a benign but still invasive brain tumor
in the late '90s, left the band for good in 2003.

By that time, Jones—who also produced hit albums for Van
Halen and Billy Joel—was “exhausted . . . [ didn’t know if |
wanted to keep Foreigner going or whatever. I was just at a bit
of a dead end, and I had lost some of iny self-confidence, which
one does, occasionally.”

www.americanradiohistorv.com

So Jones took time to spend with his
famnily and “clear alot of shit out of my
head” until Carson reached out to him
in 2004.

“I told him, ‘Let’s do it again. Let’s
find some people and start the band
again,” ” Carson says. His initial idea
was to include Bonham, a fan and
friend of Jones, and former Yes gui-
tarist Trevor Rabin, who had a success-
ful career in the soundtrack world.

Rabin ultimately passed but Bonham
was in, and Carson says that “by that
time, Mick had decided, ‘Hey, I would
like to try this again.” ”

When a Santa Barbara, Calif,, clas-
sic rock station asked the group to play
for a muscular dystrophy benefit, For-
eigner was back on track.

“The way it came together was just
so natural,” Jones says, calling Bonham
“the clincher. He kind of helped talk
me back into putting the band back to-
gether because he was crazy about the
songs and getting an opportunity to
play them. It just fell together.”

Bonham, for his part, calls being in
Foreigner “a dream gig, really. It's a hit
factory, and the funs just go crazy for them.”

jonesand Carson’s goal now is to make sure that audience con-
nects those hits with the band in a more meaningful way. Though
they reject the idea that Foreigner was the “faceless” or “corpo-
rate” rock band that critics conlended it was during the '70s, they
do acknowledge that the songs have somewhat eclipsed the band.

The songs are certainly still there. According to Nielsen BDS,
Foreigner’s songs were heard 14,699 times in April across all mon-
itored U.S. stations. That’s an average of 490 Foreigner songs per
day, with the hits “I Want to Know What Love Is,” “Cold As Ice,
“Feels Like the First Time” and “Double Vision” leading the charge.

Carson, nevertheless, says that “if you ask a hundred people,
‘Have you heard of the Eagles?’ they will all say yes. ‘Fleetwood
Mac? Most will say yes. If you ask the same 100 people, ‘Have
you heard of Foreigner?' it won’t be nearly that many. But then if
you start singing the songs to them, everybody knows the songs.

“So somehow in the world of Foreigner, the music and the
songs they created took precedence over the name of the group.

Among the methods Carson is using to overcome that is TV
ads for Foreigner’s upcoming summer dates, with Bryan Adams
co-headlining, that hammer in the band name alongside the hits,
“slamming the fact that all these songs are by the same band, and
that band is Foreigner.”

There’s also hope that “Too Late” from the “No End in Sight”
set will have some radio impact. The new album also includes a
new concert recording of “Starrider,” a live medley of “Juke Box
Hero” and Led Zeppelin’s “Whole Lotta Love,” and an acoustic
version of “Say You Will.

“You wouldn’t expect to hear Foreigner on mass-appeal top 40
radio again,” radio consultant Jacobs says, “but there is a greater
likelihood that you'll hear some spins on the classic rock stations.
It all depends on what the track sounds like. Because of the changed
nature of radio, there’s just not a convenient place for any of those
kinds of bands.

Jones, meanwhile, says the best strategy is for Foreigner to be
visible—and audible.

Heavy touring during the past three years, including a 2007
jaunt with Def Leppard and a plum spot at Led Zeppelin’s Lon-
don reunion show last December, has “brought the awareness
back to a lot of people,” Jones says.

Jones plans to make an entire new album with Foreigner’s cur-
rentlineup, and he likens the situation to what he felt while start-
ing the group in 1976.

“The chemistry is so good with the band,” Jones says. “It does
feel like the first time all over again. I feel completely re-ener-
gized. I'm happy. I'm playing better than I feel I've played be-
fore. I'm in good shape and I look forward to playing every
night, and that’s a real testament to this version of the band.
It’s fun again.”

BILL BERNSTEIN
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MICK JONES TALKS ABOUT HIS BAND’S THREE-DECADE VOYAGE

In 1976, Mick Jones found himself out of a job. ® The Surrey, England, native had a rep as a guitar gunslinger dating back to his
own band, Nero & the Gladiators; session credits for George Harrison, Peter Frampton and Johnny Halliday: and tenures with
the Leslie West Band and Spooky Tooth. But after an angry departure from the Leslie West Band, Jones was at a crossroads and
looking for his next move. # He came up with a winner—Foreigner. Recruiting an old mate, [an McDonald from King Crimson,
and some unknown American players, Jones created a juggernaut that's sold more than 70 million albums worldwide and enough
hits to fill a double-disc retrospective (“No End in Sight: The Very Best of Foreigner,” due July 15 on Rhino Records). Critics may
not have considered Foreigner the hippest band to ever tread the rock'n'roll boards, but it’s hard to argue with that kind of suc-
cessful track record and the enduring appeal that Jones and his latest incarnation of the band (which includes late Led Zeppelin

drummer John Bonham’s son Jason and former Dokken bassist Jeff Pilson) continue to enjoy.

n 1976, when you formed Foreigner, could you have
imagined still leading the band in 2008?

I guess I have to say no. [laughs] The life expectation of bands
was pretty low. I didn’t even think I'd be playing after the age
of 30, 35. 1 guess the [Rolling] Stones and [Led] Zeppelin were
starting to become “classic” at that point, but | had no idea. |
wasn't expecting anything like the reception we got for the
first album, even. I thought it was going to be a labor of love
for the next few years to establish ourselves. | certainly
hadn't set my sights past that. So what's happened has been

. unbelievable, really.

What was the impetus for forming your own band?

I didn’t quite know where my career was heading. I was a little
bithigh and dry in New York, and I sort of issued a challenge to
Bud Prager, my manager who I'd worked with with Leslie West.
And the challenge was to see if we could bring the best out of
each other, and that was the thing that really got the ball rolling.

That relationship between you and Prager is an impor-
tant part of Foreigner’s story, isn’t it?

You could say that. The challenge was whether he was going to
be a real manager and whether [ was going to be able to have
some real success as a musician. That was the premise it was
based on. So [ started writing, I had some songideas, and I grad-
ually started to enlist members of the band to play with.

How did you assemble Foreigner’s first lineup?

Firstof all it was with lan Lloyd, the singer of a band called Sto-
ries, who really helped me a tremendous amount at the begin-
ning to flesh out the songs vocally. And one by one I added
players. [ had recently met up with lan McDonald, and he be-
came involved. And then | believe it was Al Greenwood, the key-
board player. Then we finally settled, after quite a search for
drummers, on Dennis Elliott, and then eventually Ed Gagliardi
on bass. Then, after about 50 auditions of singers, we ended up

with Lou [Gramm). continued on >>p46

BILL BERNSTEIN
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from >>p44 Gramm was a crucial find.
Was it love at first listen?

Yeah, it was. When [ heard his voice on an album
that I’d been given of his band, Black Sheep, |
was actually in the midst of writing “Feels Like
the First Time.” I'd had a few demos from peo-
ple who'd sent stuff in, and | was listening to
them. The moment [ heard Lou’s voice, it clicked.

What was your vision for Foreigner?

| wanted it to be a band that had the ability to
choose its own direction. | needed it to have, like,
a palette, to be able to choose from different col-
orsand different soundsand different directions.
I felt that we needed keyboards, from organ
through synthesizers, which were still in the
early stages at that point. lan McDonald, who
was a multi-instrumentalist, helped a lot, too. It
had to have that ability to travel through differ-
ent styles and create a different sort of style.

Was it easy getting a deal for Foreigner?

No. [laughs] Bud and | had a short-list of com-
panies, labels that we wanted to be on. It was
quite disappointing. They seemed to be very
underwhelmed by it. [t was hard to take; it was
sort of rejection right at the beginning. And |
thought, “Wow. these people are obviously not
seeing it the way we do.” But eventually when
[our tape] was sent back to Atlantic asking for
another listen, somebody called John Kalodner
got a hold of it and he started to bring it to the
attention of Jerry Greenberg, who was then the
president of Atlantic. [Kalodner] gradually
turned the company on to the band and rallied
everybody to get behind it. Then the whole thing
just took off. [ don’t think the record company
had ever experienced anything like that before.

At that time rock bands weren’t really hav-
ing pop hit singles. But Foreigner did from
the get-go.

No, it was definitely more of an album-oriented
world at the time. | knew that “Feels Like the
First Time” was probably a bit more commercial
than anything I’d written so far, and “Cold As
Ice,” | realized that had a bit of a pop edge to il.
But to me the important thing was writing an
album that you could listen to from the begin-
ning to the end. The singles were sort of high-
lights, the songs that attracted people’s attention
more immediately. But my heart was more into
making albums.

Did you ever feel that Foreigner as an album
band got short shrift because of the singles?
Not according to the salesof the albums and the
amount of people who bought them. | think we
were considerably more of an album-selling band.
[ think the thing really was we were fighting up-
stream a lot. We had to fight quite a lot with the
different trends that came in—the dawn of punk,
the critics, the things flying around like “corpo-
rate rock” where the band had been put together
in the boardroom of the record company; all this
bullshit. | was always confident in the music, and
I put my heart and soul into everything that we
did. That's all  could do, and it seemed to work.
I always wanted this band to be regarded as an
album band more than a singles band. 1 have a
feeling at the end of the day we probably are.

Lineup changes began with 1979's “Head
Games.” Were you disappointed the origi-
nal band didn’t stay together?

1 look back now and | think, “Was that the right
thing to do?” I really don’t know. It was just at
the time I felt that the band needed to hone its
direction. People may not have understood quite
what was going on, but it was the normal process
of a band growing and changing on its way.
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What’s your perspective now on your rela-
tionship with Gramm?

That’s a tough one. {laughs] We had a great deal
of respect for each other. We went through a
tremendous amount together, highs and lows.
We were never the closest of friends but I think
we both appreciated each other’s gifts. At times
it felt very close. I look back at a lot of great,
happy times, a lot of very heady times, espe-
cially in the first few years. I don’t think there’s
any malice between us now, but I think . . . the
chasm between us has deepened. But over time,
I'd say it was a great relationship.

Even when he was complaining about you
being a control freak?

[Laughs] Lf T look back on it, I was probablya lit-
tle too much that way. I felt I was the visionary
of the band, if you like. | was sort of a little des-
perate at first to keep it that way. But from the
very word go I really encouraged Lou’s involve-
ment. We wrote a number of great songs together.

MICK JONES, left,
recruited KELLY
HANSEN as lead
vocalist for the new
Foreigner lineup.

Some feel that “l Want to Know What Love
Is” was the death knell for Foreigner, at least
as acrediblerock band. How do you see it?
| can’t really say that. If you look at [our] whole
history, each album had a couple of ballads on
them. | think that Lou aired his opinion about it
at thetime, and that’s what led to people jump-
ing on it as a reason for [our] differences. But |
can never really think that having a worldwide
No. 1song would be detrimental to a band.

You put Foreigner onice earlier this decade,
shortly after the band’s 25th anniversary.
What happened?

Lou and I had gotten back from a European en-
gagement, and I think we both realized we didn’t
have much of a future; we were at odds about
several different things. Lou sort of immediately
put plans together to go out by himself, and 1
just took some steps back and took it easy. | spent
alot of time with my family, getting to know my
kids again. It worked out very well for me.

There’s anew song, “Too Late,” on “No End
in Sight"” that indicates you don’tintend for
this version of Foreigner to be an oldies act.
Yeah, it's notjust pulling a band together for the
sake of touring. There’s a long-range plan now
that we really do have with the lineup. It’s just
very excitingand I'm very muchinto that. I don't
really have time to think about negative things
from the past or dwell on things. I'm glad to say
that I think I've found my way again.

—Gary Graff

DEBBIE SMYTH/WIREIMAGE
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AARP is proud to present Foreigner's "“Feels Like The First Time Tour."
Enjoy the concert, the priority seating and the freedoms of adulthood.
For tour cities and dates, go to aarp.org/foreigner. And keep watching
for a chance to win an autographed Mick Jones Les Paul Custom quitar
and a trip to the New Year's Eve concert at the Sheraton Waikiki.
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FOREIGNER FOUNDER MICK
JONES SHARES HIS FIVE
FAVORITE SONGS FROM 31 YEARS
OF RECORDING WITH THE BAND

“That started things
off. It was an important stage in my life and
unwittingly the song that would herald the be-
ginning of the band and get things really mov-
ing and be the catalyst for everything to just
fire the engine up.”

“It was a very spontaneous way that
track came together in the studio, and I really
felt it sort of summed up the band as a rock
band—it confirms the band to me as a rock
band, and still does to this day.”

“There’s a lot of songs that I like that
are not necessarily the hits. This kind of showed
off a little bit of the versatility of the band. A
little sophistication.”

4,” :““‘Urgent’ was a
pivotal song for the band. It was going out on
alimb a bit and creating a soul song with that

FOREIGMER commanded the album and
single charts through the early '80s when
this performance was photographed at
New York's Madison Square Garden.

kind of rhythm and the sax solo—which is my
favorite sax solo of all time, by Junior Walker.
It’s kind of an odd song, but I was very proud
of that song and the way it was accepted. But it
showed there was an underlying feeling of soul
in the band. To me, that song confirmed that.”

“That probably had the most emotional
effect on me as a writer. | co-wrote it with Lou
{Gramm], but to me it had an incredibly pow-
erful resonance within me. It was the first time
I felt like I wasn’t in control of things; it was
something coming down through me—or
through us, I guess—at the time. It was justa
very emotional experience, and still is. Some-
times to this day it brings out a lot of emotional
resonance when we perform it.” —Gary Graff’

FOREIGNER HAS MULTIPLATINUM HISTORY

When Billboard last year calculated the highest-
charting albums in the 50-year history of Atlantic
Records, Foreigner topped the tally with “4,”
which spent 10 weeks at No. 1 on the Billboard
200 after its July 25, 1981, debut.

The band edged out such Atlantic labelmates
as U2, the Rolling Stones and Led Zeppelin.

Foreigner has been certified for sales of 39
million albums and singles by the RIAA. The
band’s sales tracked during the Nielsen Sound-
Scan era beginning in 1991 now total an addi-

tional 5.2 million. Foreigner’s management re-
ports the band’s global sales total 70 million units.
The titles on these charts are ordered by peak
position on the Billboard 200 albums chart and
the Billboard Hot 100 singles chart. [f more than
one title peaked at the same position, ties were
broken by the number of weeks spent at the peak.
If ties still remained, they were broken by the
number of weeks on the chart, and then in the
top 10 and/or the top 40, depending on where
the title peaked. ..

Peak Debut

Rank Title Position Date Label
1 1 want Ta Know What Love = 112 weeks) Dec, 8, 1984 Atlartic
2 Waiting For A Girl Like You 2 (10) Oct. 10, 1981 Atlantic
3 Double Vision ) Sept. 23, 1978 Atlantic
4 Hot Blooded 3 July 1,1978 Atlantic
5 Urgent : July 4,71981 Atlantic
6 Feels Like The First Time 4 March 26, 1977 Atlantic
7 1 Don't Want To Live Without You =~ 5 March 18, 1988 Atlantic
8 Cold As Ice 6 July 23,1977 Atlantic
2 Say You Wil ; & e 5,1987 Atlantic
10 Dirty White Boy 12 Sept. 8, 1979 Atlantic

.I.L""-.'JI'I(.'."-%'-'-'-\:';.'r.\f.'"._'.r;'_ .-—.;?cd.::t}n.-..f..-_n_- ST R P ...:;,_-.v‘.n.:y:l--m : i 5 l_-..:’:‘z_
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Peak Debut

Rank Title Position Date Label
T4 1010 weeks)  July 25, 1981 Attantic
2 Double Vision 3 July 8, 1978 Atlantic
3 Foreigner 4 March 26, 1977 Atlantic
4 Agent Provocateur 4 Jan. 5, 1985 Atlantic
5 Head Games 5 Sept 29,1979 Atlantic
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NOEND IN SIGHT:
THE VERY BEST OF FOREIGNER
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AcCross
1. Who played the synthesizers on 4?
3. Who plays drums for Foreigner today?
5. What is the name of Foreigner's new single?
8. Who played guitar on “Until The End Of Time"?
10. Who are they touring with this summer?
11. What was the group’s first single released in 19777
13. What was their biggest single?

Down
2. In the early '70s, what group was Mick Jones a member of?
4. What's the name of their new greatest hits?

5. Who sang backing vocals with Jennifer Holliday (Dreamgirls) on “| Want To Know What Love Is"?
6. What was the title of Mick Jones' 1989 solo album?

7. How many records has Foreigner sold to date?
9. On which Foreigner song did Jr. Walker play the sax solo?
12. How many new studio & live recordings are featured on the new best of release No End In Sight?

FOREIGNER

FOREIGNER

1987 7.15.08

1981

www.rhino.com
_© 2008 Rhino Entertainment Company, a Warner Music Group Company.
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JJ CHENG
Director of Latin
SESAC

ABEL DE LUNA
President,
Luna Communications

MARTIN FABIAN
Founder. Nueva Generacion
Music Group

NICOLAS INZUNZA
Latin Power Music

PEPE GARZA
Program Director,
La Que Buena

GABY GONZALEZ
Latin Division,
ASCAP

GUSTAVO LOPEZ
President, Universal
Music/Fonovisa Disa

EDDIE ORJUELA
President,
Orjuela Entertainment
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BY LEILA COBO

More than any other genre in Latin music, re-
gional Mexican has been buffeted by market con-
ditions broad and specific. The genre has been
affected by developments ranging from the crack-
down onillegal immigrants and the nation’s eco-
nomic downturn to the uncertainty over the
impact of the recent sale of Latin powerhouse
Univision Music Group to Universal Music
Group. ! And yet, numbers from Nielsen Sound-
Scan and the RTAA show a genre that, despite
the downturn in the economy in general and the
music industry in particular, remains sturdy, if
not unshaken. Regional Mexican music is still,
by huge margins, the dominant Latin music
genre in the country.

According to Nielsen SoundScan numbers, regional Mex-
ican music accounted for an astonishing 59.5% of all U.S.
Latin music sales for the lirst 19 weeks of the year, up from
the 57.7% it represented for the same lime period in 2007.

Perhaps most surprising, even though regional Mexican
sales have dropped-—as has been the case with all music
sales—the numbers are not nearly as catastrophic us one
might imagine, as they are down by 13.8%. In comparison,
sales of Latin pop were down 20.4% while sales of Latin rhyth-
mic music, including reggaetén, were down 31.8%.

The RIAA’s 2007 year-end numbers paint a similar picture.
While netshipments of Latin musicin the United Stales were
down by 19% compared with 2006, net shipments of regional
Mexican were the least affected, in percentage terms, down
by a scant 3%.

The continued resilience of regional Mexican lies in a com-
bination of ingenuity and sheer numbers. People of Mexican
descent remain the biggest Hispanic group by far in the coun-
try. Whereas previously they tended to settle in pockets in the
West, Midwest and Southwest, they are increasingly spread-
ing out.
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VICENTE FERNANDEZ

That fact is reflected by the
predominance of regional
Mexican stations in the
country, accounting for !
19.7% of all Hispanic listen-
ing, according to Arbitron’s
2007 Hispanic Radio Today
report. Beyond the myriad AM
regional Mexican stations scat-
tered just about everywhere, the
Mexican population in major urban
areas has grown so much that in the
past year alone, New York and Miami had
the first regional Mexican FM stations launch in
those murkets.

Beyond demographics, regional Mexican is fueled by in-
novation and a spirit of independence that has kept the genre
vibrant and agile.

Regional Mexican “has kind of gotten my juices going
again,” says Johnny Phillips, VP of indie distributor Select-
O-Hits, which ventured into the regional Mexican business
last year. “Try to go out and sell a country or pop record. But
with regional Mexican the sales are definitely siill there. [t re-
minds me a lot of the way our business used to be 15 years
ago, where a lot of the big accounts were family-owned.”

Truth be told, at least half of all regional Mexican prod-
uct nowadays is sold via mass-merchant accounts. But one-
stops and indies still account for roughly the other half of
the market. This not only forces labels and artists them-
selves to develop a personal touch, but also fosters the rise
of smaller groups.

“I see a lot of new acts doing well at a more street level,”
Sony BMG Norte VP of marketing/A&R Nir Seroussi says,
citing newer acts like Los Cuates and El Tigrillo Palma.

“You won’t necessarily see them on the top 10 of the charts,
but you go to the nightclubs and the dances and the reaction
is amazing,” Seroussi says. “And mysales are fine. My num-
bers contradict a little bitof all that negativisim you hear about.
Yes, immigration and the recession has affected us, buton

www americanradiohietorv com

this end, people are still buying records.”

| see more new companies,” KBUE (La Que Buena) Los An-
geles PD Pepe Garza says. “When major labels have less money
for promotion, it opens new spaces for others. People that
weren’t around before are now making money with their al-
bums and with their artists.”

That there is money to be made is exemplified by mariachi
icon Vicente Fernandez, who just began the first leg of a 25-
plus-show trek and broke attendance records at San Francisco’s
Cow 2alace and the Siockton (Calif)) Arena.

Mcre than 15,000 people attended Fernandez's May 10 show
at the Cow Pulace, breaking the previous record, held by the
Rolling Stones, by 88 people. Fernandez's show made more
than 51 million in gross sales, according to Billboard Boxscore.

Or May 11, at the Stockton Arena, Fernandez again broke
an at endance record—his own—Dby drawing 11,516 people.
far more than acts like Gwen Stefani or the Cheetah Girls.

Ticket prices ranged from $47 to $175, with a record 4,200
tickets sold within an hour of going on sale.

While one might expect someone like Ferndndez to do well
at the box office, the numbers nevertheless reflect an appetite
for th2 music and a willingness from the industry to approach
things in a different manner.

Sales of Fernandez's album, for example, benefited from a
majo mobile deal in Mexico, with Sony Ericsson embedding
itin 52,000 cell phones, a first for a regional Mexican act in that
ccuntry. And in the States, Fernindez’s shows were pro-
moted on Spanish- and English-language media.
“As promoters, we have to look for differ-
ent strategies to attract audiences to our
events,” says Martin Fabian, owner of
é management/concert
\\§ promotion/label Grupo Nueva Gen-
\ <8 eracion, whose roster includes Los
Horéscopos de Durango and up-

and-comer Espinoza Paz. As an
example, Fabian cites his upcom-
ing Unidos tour, which will pair
up Los Hordscopos and nortefio
star [ntocable for 40 shows under
aco-headlining bill, an anomaly in
the regional Mexican circuit.
Beyond sheer promotion, Fabian
is perpetually on the lookout for new
acts, even though spontaneous success,
as that enjoyed several years ago by a host of
burgeoning duranguense acts, is now rare. “Artist
development is key,” he says. “New music thal can re-
fresh programming.”

Ircnically, despite the swell in smaller acts, regional Mexi-
can industry mavens could not point to one defining musical
trend or movement in the market.

In: tead, they say, music seems to spring from different pock-
ets ar d, likewise, to work in specific markets.

In Los Angeles, Garza can’t point to a specific movement,
but niore to a specific style—one that relies more on double-
enter dre and saucy, often racy lyrics as those espoused by the
likes >f Inquietos del Norte, El1 Tigrillo Palma and Los Amos de
Nuev) Leon.

Overall, “it’s a more segmented market,” Sony BMG Mex-
ico G M Miguel Trujillo says. And because sales of regional Mex-
ican music are so depleted in Mexico due to piracy, “not
everything automatically works everywhere, like before,” he
says. “For example, the sierrefio movement works well in the
Mexi an Pacific Coast and the U.S. West Coast and perhaps in
the Paoenix area.”

However, “you still see that reflection effect between Mex-
ico and the United States,” says Maru Gonzalez, director of
A&R/creative for publisher Sony/ATV Mexico. “! still see that
most groups have an impact here tirst—even if they don't sell
albunis—and then they go hit big in the United States.”

Bu, regardless of liow big you are, she says, “if you don’t up-
date and renew your style, you die.” .
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ARTISTS TOWATCH!~

BY AYALA BEN-YEHUDA and LEILA COBO

Inan uncertain industry, regional Mexican music holds steady as the reign-
ing genre of Latin music in the United States. This is thanks in no small
part to the continued development and innovation of artists. Following
are seven acts to watch on the regional Mexican horizon.
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Dezatados

Romantic duranguense octet Dezatados was formed barely a
year ago by a core group of five former members of Los Horos-
copos de Durango. The musicians include vocalist Braulio
Muro, who spent four years as saxophonist/singer for Los
Hordéscopos and brings rare vocal harmonies to the du-
ranguense realm. Muro and the other former Horéscopos
members joined with musicians from other groups and called
themselves Dezatados, a play on words that means “released”
or “unleashed.” Dezatados’ first album, “Con Todo El Poder,”
came out in October 2007 on Univision Records and stood out
forits elaborate vocals and a surprising cover of “Bachata Rosa,”
the Juan Luis Guerra hit, transformed into a tasteful du-
ranguense track and first single. Dezatados hasyet to charton
Billboard’s sales and airplay charts.

’

German Montero

Hailing from the Mexican state of Sinaloa, German Mon-
tero sings romantic banda music with passionate, heartfelt
flair. Montero’s soulful vocals have propelled his current sin-
gle, “Amantes Escondidos,” to No. 1 on Billboard’s regional
Mexican airplay chart. The track is No. 5 on Hot Latin Songs
this week. Not bad for an artist on his first solo album. Mon-
tero got his start playing with bands in Mexico when he was
15. His major break came in 2001, when he was hired to play
with La Arrolladora Banda El Limon, with which he honed
his skills enough that this year he released solo debut “Pen-
sando en Ti” (Univision Records). Montero is currently tour-
ing the United States.

\
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Juan Carlos Gonzalez

Singer/songwriter Juan Carlos Gonzalez, a native of Nayarit,
Mexico, debuted in 2006 with his album “Quien Fuera” (Luna
Music) and followed up with a radio station tour last year. He
is working on a follow-up album for this year. Gonzalez es-
chews covers on his banda debut, which is full of poetic, sen-
timental ballads and simple, elegant production. Guitar,
accordion and brass blend seamlessly, particularly on “Sere-
nata” and the lilting “Quien Fuera.’

Linderos Del Norte

This romantic norteiio act led its independent label, A.R.C.
Discos, to its highest chart position with the sax- and key-
board-driven single “Como Olvidarte,” which hit No. 34 on
Hot Latin Songs earlier this year. The song was written by
legendary songwriter and A.R.C. founder Ramon Gonzalez
Mora, author of many hits for similar-sounding act Conjunto
Primavera. Linderos, which like Conjunto Primavera hails
from Chihuahua, Mexico, released its album “Como Olvi-
darte” in 2007.

Los Buitres De Culiacan, Sinaloa

The nortefio quartet is a project of prolific producers Omar
and Adolfo Valenzuela, who released Los Buitres’ “Palabra
de Acero” on their Universal-distributed Ladisco label last
year. The album mixes corridos and romantic songs; latest
single “Estoy Tomando Sin Control” is an uptempo party
track on the group’s next album, “El Rey de los Vicios,” due
in July from La Disco Music. The group is currently touring
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the western United States and has played gigs at Chivas USA
Major League Soccer matches in Los Angeles.

Los Primos De Durango

The young purveyors of a poppy, accessible duranguense style
hit No. 2 on Billboard’s regional Mexican albums chart with
their ASL/Machete release “Voy a Convencerte.” Thatalbum,
and single “Tal Vez,” earned the group two finalist spots at this
year’s Billboard Latin Music Awards. The group from Durango,
Mexico, got its start playing at political rallies put on by ASL
founder Pepe Serrano, then a specialist in political marketing
and advertising. The telegenic Los Primos have appeared on
mun2’s “Reventon” show as well as popular soap opera “Al Di-
ablo con los Guapos,” among other TV appearances. The group
has tour dates lined up in the States and Mexico this summer.

Mazizo Musical

Based in Chicago, Mazizo Musical puts a twist on the du-
ranguense beat by mixing acoustic instrumentation with the
synthesized sound associated with the genre. Mazizo's debut
album, “Si Te Quedaras,” was released in 2005 on Univision
Records and didn’t chart. But the group changed things around
with 2006’s “Nuestros Sueios,” which included the Marco An-
tonio Solis cover “Loco Por Ti” that charted on the regional
Mexican airplay tally. “Hasta Manana,” from 2007’s “Por Sobre
Todo,” also made that chart. Last year, greatest-hits set “Linea
de Oro: Loco Por Ti” reached No. 15 on the regional Mexican
albums chart. The group also played at Billboard’s second an-
nual Regional Mexican music summit in 2007. e
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DIGITAL DRIVE

As with Latin music overall, regional Mexican’s
digital sales are tiny compared with its physical
sales. Though the genre accounts for more than
half of all Latin music sales, regional Mexican
made up only 10.3% of Latin digital sales in 2007,
according to Nielsen SoundScan. ¥ But the pic-
ture seems to be changing. As of May 11, regional
Mexican made up 13.8% of Latin digital albums
year to date, according to Nielsen SoundScan.
That’s more than a 70% increase from where the
genre was digitally at the same time last year.

With regional Mexican front-line and catalog product now
widely available digitally, the next order of business is aggres-
sively marketing that content. A key initiative will be tying in
the physical retail experience with the digital, as department
store chain La Curacao is doing with its Pasito Tunes service be-
ginning this summer.

The digital store, powered by MusicNet, offers access to mil-
lions of songs in a variety of Latin genres. But regional Mexican
stands to benefitin particular, given La Curacao’s customer base
in the southwestern United States.

Beginning in July, the company is set to open pavilions in its

stores that allow customers to plug in their MP3 players or lap-

tops and purchase music on site. Staffers can instruct customers
on how to use the service.

Pasito Tunes will be promoted in the personal electronics sec-
tions at La Curacao, which offers discounts for purchasing MP3

players or computers and Pasito Tunes subscriptions together.

Digital distributor the Orchard has also sought to make the
physical-digital connection by selling an MP3 player at La Cu-
racao preloaded with 100 songs by acts on regional Mexican
label Musart/Balboa.

But more than online downloads, “mobile is where the action
is” for regional Mexican, the Orchard mobile
marketing manager Nathan Thompson says.

The company has made full-track down-
loads from Balboa acts available as exclusives
on Sprint phones prior to wide release, be-
ginninglast fall with Joan Sebastian’s album
“No Es De Madera” and in April with Cuisil-
los’ “Vive Y Dejame Vivir.”

While he wouldn’t reveal sales figures,
Thompson says they were “extremely encour-
aging for the format.”

Johnny Phillips, VP of independent dis-
tributor Select-O-Hits (which handles regional Mexican labels
DBC, Serca and Far Music), is also betling on ringtones.

“Everyone has a phone, but not everyone has a computer where
they can download [music],” Phillips says.

Butinstead of making every track from every album available
as aringtone, Select-O-Hitsis asking its regional Mexican labels
to pick its strongest titles Lo push with carriers.

Regional Mexican mobile content got a major boost in avail-
ability and exposure when the Univision Tonos application
launched last year. Mobile content provider 9 Squared merged
wilh Spain-based Zed this year. The move put three Latin mo-

bile content platforms—Musica Real, Zona de Tonos and Uni-
vision Tonos—under one company with worldwide distribution
and plans to acquire mobile distributors in Latin America.

“As our distribution expands down there we will definitely
bring the content as well,” says Ted Suh, chief marketing offi-
cer for Zed in the United States.

Stateside, most of the company’s regional Mexican success
has come viaits downloadable application thatallows ringtones
to be previewed. It’s available on Verizon, but much of its vol-
ume comes from carriers popular in the Western United States,
such as Alltel and Metro PCS.

So far, 300,000 people have signed up to receive text up-
dates about new ringtones available through Univision Tonos,
Suh says.

Other Latin genres like salsa may have wider appeal world-

‘“When we talk
to mobile partners
they are constantly
asking us for

. . 14
reglonal Mexican.
—EROL CICHOWSKI, ICDA

wide, says Erol Cichowski, content manager for Latin and South
America at the Independent Online Distribution Alliance. But
the regional Mexican niche can be targeted on mobile, where
even catalog—such as from Texas label Joey Records—can be
successfully monetized.

“It speaks to the longevity of the genre,” Cichowski says.
“When we talk o mobile partners they are constantly asking us
for regional Mexican, what we have, who we work with—now
there is the browsability, where people who know the genre know
what they want, and they can find it in a way they wouldn’t be
able to do at physical retail.” —Ayala Ben-Yehuda
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From small AM stations in the heartland to those that rule the airwaves in
big urban centers, regional Mexican is the biggest Latin radio formatin the
United States. It's also the fastest-growing, particularly on the East Coast
and in the Midwest, home to an increasing number of Mexican families
and radio stations that cater to them. ¥ Within the last two years, regional
Mexican FM stations have been established in Florida and New York—mar-
kets long identified with Cuban, Dominican and Puerto Rican musical tra-
ditions. Univision Radio’'s WQBU (La Que Buena) began broadcasting in
the metro New York area in early 2006; in January of this year, Spanish
Broadcasting System launched WRAZ (La Raza 106.3) in the Miami/Fort
Lauderdale, Fla., market. The latter’s signal covers Homestead and Florida
City, two new Mexican population centers.

In addition to cities throughout California
and Texas, the list of stations monitored by
Nielsen BDS reveals regional Mexican for-
mats in Atlanta; Oklahoma City; Portland,
Ore.; Wichita, Kan.; Raleigh-Durham, N.C;
Tampa, Fla.; and Indianapolis.

“Regional Mexican is a window of oppor-
tunity in some of the smaller markets that
the major companies
haven’t advanced into
yet,” says Churchill
Media GM Paul Danitz,
whose company owns the
LaX network in Eugene
and Portland, Ore., as
well as Yakima, Wash.

The Spanish-speaking
populations in LaX’s
broadcast areas range
from longstanding but
underserved to fast-grow-
ing, as in Portland.

LaX’s strategy is to
blend local news and talk
with nationally charting
songs. Like LaX, the for-
mat of Oklahoma City’s
KTUZ is regional Mexi-
can, but it will play the
occasional pop or urban
hit. That’s typical of sta-
tions in developing mar-
kets that don’t have a
station for every style of
Latin music.

“We try to give them op-
tions,” KTUZ music di-
rector Gabriel Ocegueda
says of his listeners.

Alook at the top 10 of Billboard’s regional
Mexican airplay chart at press time shows stal-
warts with decades in the genre, such as Con-
junto Primavera and Vicente Fernandez, are
still bedrocks on radio. But newer faces like
El Potro de Sinaloa, German Montero and
Dareyes de la Sierra are also present.

In some places, balancing the tastes of di-
verse Spanish-speaking populations can bea
challenge, but some PDs at this year’s Bill-
board Latin Music Conference showed a will-
ingness to play local artists and make room
for different musical preferences.

Julie Garza, on-air personality/PD at WYMY
(96.9 La Ley) Raleigh, N.C., said the move-
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Regional
Mexican
playlists need
adjustment when
demographics

shift.

ment of other Latin-American immigrants
into her mostly Mexican market meant the
playlist had to be adjusted.

The station’s one-hour daily experiment
with Latin pop. reggaeton and bachata has re-
cently been expanded to two hours.

Smaller stations are the ones that break
local talent, Luna Communications chair-

man/CEO Abel de Luna
says. The company op-
erates many stations in
California’s rural Cen-
tral Valley.

“We take the risk of
developing new artists,
because other stations
want to play what’s al-
ready a hit,” says de
Luna, who also tries to
break such artists as
singer/songwriter Juan
Carlos Gonzalez via
Luna’s label and man-
agement companies.

Other examples of
local acts played on de
Luna’s La Maquina

Musical network are
Fresno, Calif., group
Cristaleros del Sur (re-
cently signed by indie
powerhouse DBC) and
Modesto, Calif., act Los
Canelos de Durango.

Keeping promotions
fresh and relevant to local
is also a
fiercely competitive
game. De Luna cites an
attention-getting Mother’s Day promotion in-
volving a play on Mexican phrase “Vale madre”
(“Don’t give a damn,” or worse). The promo-
tion offered coupons (vales) timed to Mother’s
Day (madre), redeemable for gasoline, gro-
cery and restaurant purchases.

Pepe Garza, PD of KBUE/KBUA (Que Buena
105.5/94.3 FM) Los Angeles and KRQB (Que
Buena 96.1 FM) Riverside-San Bernardino,
Calif., cites a recent promotion in which the

JULIE GARZA

audiences

station will give away a home or help the win-
ner with his or her morigage.

“We're aware of what is happening in the
street,” Garza says. “We're not living in our

own world.” —Avyala Ben-Yehuda

Latin Chart-Toppers

The chart recaps in this Latin music special
are for the year to date starting with the Dec.
1, 2007, issue, the beginning of the chart
year, through the May 24, 2008, issue.
Recaps for Top Regional Mexican Albums
are based on sales information compiled
by Nielsen SoundScan. Recaps for Hot Re-
gional Mexican Songs are based on gross
audience impressions from airplay moni-
tored by Nielsen BDS. Titles receive credit
for sales or audience impressions accumu-
lated during each week they appear on the
pertinent chart. o

Hot Regio_nal Mexican

Pos. ARTIST ¢ /
& VICENTE FERNANDEZ (2) Son
BMG Norte
2 LA ARROLLADORA BANDA ELLIMON
(2) Disa/Edimonsa
EL POTRO DE SINALOA (3) Machete
EL CHAPO DE SINALOA (2) Disa
CONJUNTO PRIMAVERA (3) Fonovisa
GRUPO MONTEZ DE DURANGO (3
Disa
FIDEL RUEDA (2) Machete
ALACRANES MUSICAL (2) Univision
9 K-PAZ (1) Disa/Edimonsa
10 LOS CREADOREZ DEL PASITO
DURANGUENSE DE ALFREDO
RAMIREZ (2) Disa/Edimonsa

o 0 bW

o N

Hot Regional

Pos. TITLE Ar? int/!

Hl SOBRE MIS PIES Lo Arrolladora Banda El
Limon-Disa/Edimonsa

2 UNBUEN PERDEDOR K-Paz With
Franco De Vita-Disa/Edimonsa

3 ESTOS CELOS Vicente Fernandez
Sony BMG Norte

4 SITE AGARRAN LAS GANAS (CIERRA
LOS OJOS) £/ Chapo De Sinaloa-Disa

5 PAZ EN ESTE AMOR Fide/
Rueda-Machete

6 TE LLORE Conjunto Primavera-Fonovisa

7 EL VASO DERRAMA £/ Potro De
Sinaloa-Machete

8 TE QUIERO MUCHO Fatrulla 81-Disa

9 CHUY Y MAURICIO £/ Potro De
Sinaloa-Machete

10 SINTU AMOR Alacranes
Musical-Univision

Hot Regional Mexican

Pos. IMPRINT (A

W DisAa (19

2 FONOVISA (78)

3 UNIVISION (7))

4 MACHETE (8)

5 SONY BMGNORTE (6

Hot Regional Mexican

Pos. LABEL ( 5
1 FONOVISA (719)
EDIMONSA (6)
DISA (13)
UNIVISION (77)
MACHETE (8)
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TOE Rezional Mexican

Pos. ARTIST (/v

1 VICENTE FERNANDEZ (1) Sony BMG
Norte
(D Discos 605/Sony BMG Norte

2 K-PAZDE LASIERRA (5) Disa/UG
(D) Univision/UG

3 LOSTIGRES DEL NORTE (3)
Fonovisa/UG

4 LA ARROLLADORA BANDA ELLIMON
) Disa/UG
(D Sony BMG Norte

5 GRUPO MONTEZ DE DURANGO (4)
Disa/UG

6 LOS CREADOREZDEL PASITO
DURANGUENSE DE ALFREDO
RAMIREZ (1) Dise/UG

7 LOSTUCANESDE TIJUANA (2)
Univision/UG

8 LOS TEMERARIOS (2) Disa/UG
(2) Fonovisa/UG
(D AFG Sigma/Fonovisa/UG

9 CONJUNTO PRIMAVERA (1)
Fonovisa/UG

10 PATRULLA 81 (1) Disa/UG

Top Regional

Pos. TITLE., )

#. PARA SIEMPRE Vicente
Fernandez-Sony BMG Norte

2 CAPAZ DE TODOPORTIK-PazDela
Sierra-Disa/UG

3 HISTORIA DEUN IDOLO Vicente
Fernandez-Discos 605/5Sony BMG Norte

4 ENVIVO DESDE EL AUDITORIO NAC K-
Paz De La Sierra-Disa/UG

5 RAICES [os Tigres Del
Norte-Fonovisa/UG

6 LISTOS MONTADOSY ARMADOS /o5
Creadorez Del Pasito Duranguense De
Alfredo Ramirez-Disa/UG

7 QUE GANAS DE VOLVER Conjunto

Primavera-Fonovisa/UG

A MI LEY Patrulla 81-Disa/UG

20 ANIVERSARIO Los Tucanes De

Tijuana-Univision/UG

10 25 JOYAS [Los Tigres Del
Norte-Fonovisa/UG

Toa Reiional Mexican

Ww

Pos. IMPRINT ¢

A DIsA (2D
2 SONY BMG NORTE (5)
3 FONOVISA (75

4 UNIVISION (8)

5 DISCOS 605 (2)

TOE Reiional Mexican

Pos. LABEL

1 UNIVISION MUSIC GROUP (43)
SONY BMG NORTE (/)
MACHETE (/)

DBC (2)

MASTEREO (1

b NN
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The Next Generation Is Here
*» RADIO RELEASES MID JULY

*
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“Solo Sentimientos” Tu”

Roberto Abreu aka: Mic Killa
A Dominican Republic native, Mic Killa comes across as laid-back. However, don't let that fool
you, the energy he brings to the stage leave the crowd craving for more. His other passions are
traveling and photography. His inspiration comes from true events. Mic Killa quoted, “Listeners
seek to relate with the music, true statement” Elements such as pop, Rhythm & blues, Hip-Hop,
Salsa, batchata and Techno are some of the sounds he is intergrading into Reggaeton. His upcom
ing album “The Urban Evolution”is expected to take the urban genre to the next level. Mic Killa
resides in Chicago, lllinois where he is currently recording his album. Mic Killa also writes his own
lyrics. Mic Killla has opened shows for Wisin y Yandel, Daddy Yankee, and Don Omar to name just
a few. He brings with him a distinct style that sets him apart from the rest.
Rafael Rivera aka: A.B.
Born in Puerto Rico into a middle class family, A.B. quickly found his passion in music. in addition to
singing and writing songs, he plays guitar and acts. A versatile vocalist with great charisma and looks
Nelia has undeniable progress written all over. A.B. resides in Chicago, lllinois where he is currently record
The stunning, multitalented, multitingual singer who first gained notoriety ing his album, “The Urban Evolution.” Elements such as Pop, Rhythm & Blues, Hip-Hop, and Techno are
with her hit “Touch My Bikini”in Europe, is poised to take America by storm. some of the sounds he is intergrading into Reggaeton. A.B.is also known for writing his own
She made a debut splash at this year’s Billboard Latin Music Awards with lyrics. AB quoted, “The urban genre is in desperate need of change, it's too monotonous. That change
her Single “Solo Sentimientos”. Her music carries elements of R&B, Pop, is “The Urban Evolution.” His original brand of music and captivating style beckons listeners to come
Bachata, Merenge and Reggaeton, fused together to create an undeniably closer and listen.
unique and fresh sound. In addition to singing, Nelia writes her own lyrics
and makes significant contributions in compositions and productions. Her :
debut U.S. album is set for release in October, 2008 and encompasses a :
sincere _and inspiring tqne thh_cat_chy, upbe_at hooks_and melod'ces that are ]3 Nl (; 7
expressions of her musical inspirations and life experiences. Nelia has ¥ S te g ;
shown a lot of courage tackling the male-dominated Bachata & Reggaeton _ EVOLUTION
music genre. Her hope is that the listeners will be inspired by the real . MUSIC 3 ;
message of the song which is about empowerment and taking control of 9 GROUR : HA DI Gﬁ-ﬂ L
one’s own destiny. For more information on Nelia please visit : Eora b1 AT e b O e

www.nelia.us. ) 1-630-673-9117 (c) Mike Dicosola MGMT  1-888-363-7300 .
Attention Program Directors: Be sure to look out for your copy of the above artists new releases to arrive in your hands in July of 2008. Be sure to ask
about our free promo CD give away for your first 100 calls from your dedicated listeners.

ANWW A N On Or OMm
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Bienvenido
NOEL SCHAJRIS
a la familia de
SESAC Latina

Representandote en Estados Unidos y Puerto Rico

La organizacion de derechos de autor de mas rapido crecimiento en el mundo *

SIEIS|A|C ‘
LOS ANGELES e NASHVILLE e ATLANTA ¢ NEW YORK e LOI\%N e MIAMI
www.sesaclatina.com 6159633530
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EVA VERMAND

BY KATIE HASTY |

The Fast And
The Furious

Labels Work Quickly To Bring New Sigur R6s Album To Market

So much of the release of Sigur Rés’ new album came as a sur-
prise. The biggest of these was that the [celandic quartet would
release “Med sud i Eyrum vid Spilum Endalaust” (With a Buzz
in Our Ears We Play Endlessly) a mere month after announc-
ing its very existence.

“Buzz” arrives June 23 worldwide via EMI and the following
day in the United States via XL Recordings. An announcement
went out to all territories simultaneously May 27 that album
track “Gobbledigook” would be available for free download that
day. A week later on June 2, fans could pre-order the album and
the deluxe edition; those who pre-ordered would receive a down-
load of the album a week in advance. On June 9, the entire album
could be streamed from the band’s Web site and Last.fm with
the hope of attracting 70 million audience impressions.

Crafting this sort of rollout was challenging for both labels.
XL senior VP of A&R Kris Chen admits the label had never worked
with this sort of cycle. “That said, it hasn’t just been a series of
shot-in-the-dark experiments either,” he says. “Every step has
really been based on what feels right. There’s a certain amount
of natural instinct on all sides that needs to be trusted.

Last year, a live performance documentary DVD (“Heima”)
and accompanying CD of acoustic-driven music (“Hvraf/Heim”)

kept the band visible. But Sigur Rés’ “instinct” to release the
album as early as possible was born out of frustration with the
traditional lag time between an album’s completion and its re-
lease. Sessions began in February, with the band co-producing
with Flood (U2, Depeche Mode).

“They didn’t get along initially. There was some postur-
ing, like the band going, ‘Who the fuck are you? and Flood
going, “‘What am | doing here® After five days of that, they
started to get along. They gelled over nerdy microphone gear
conversations,” says Sigur Ros manager John Best of Big
Dipper Productions.

The producer most notably drew singer Jén Thor Birgisson’s
voice upfront on songs more traditionally structured (read:
verse/chorus) than their three previous studio efforts have con-
tained. Birgisson even recorded one song in English (another
first), though his remarkable falsetto keeps il practically indis-
tinguishable from his native Icelandic tongue.

After postproduction wrapped, EMI and XL had just two weeks
to get their marketing plans rolling. Luckily, “Sigur Rés have a
fervent fan base who are keen to be mobilized and are incredi-
bly Internet-savvy. In a way, this doesn’t rely on huge amounts
of promotion,” says EMI head of publicity William Luff, who

|
i
¥
g

SIGUR ROS

worked closely with U.S. publicity team Press Here.

Indeed, fan input helped determine the contents for the
album’s limited edition, due in September, which will con-
tain a 192-page book of photos, notes and memorabilia:
pieces of actual 16mm film shot of the band; and a DVD of
2008 performances.

TV has been one of the band’s biggest drivers in the United
Kingdom, as the track “Hoppipolla,” culled from 2006 album
“Takk.” was used in the trailer for hit series “Planet Earth” and in
promos for such events as the 2006 FIFA World Cup. The album
has sold 210,000 copies in the United Kingdom, according to the
Official U.K. Charts Co., and another 202,000 stateside, accord-
ing to Nielsen SoundScan. It hit the top 10 in Finland, Flanders,
Greece, lreland, Italy, Norway and Portugal, leading to an aggre-
gate peak of No. 8 on Billboard’s Top European Albums chart.

Sales have remained consistent in the States since the band’s
1999 debut, “Agaetis Byrjun,” which has sold 227,000 units;
2002’s “()” has shifted 296,000. Now, thanks to Flood’s produc-
tion and a more traditional approach to song structure, Sigur
R6S camp believes the time is right for the group to cross over
from cult sensation to the mainstream.

According to Best, making it happen will require more movie
synchs along the lines of prior usages in such films as “Vanilla
Sky” and “The Life Aquatic With Steve Zissou.

“We're still looking for that mainstream driver” in the States,”
he says. “We do no advertisements. Late [ast year, we were
turning down huge deals from Cadillac and GE. We've only
got ourselves to blame. We're trying to be more proactive about
films and production. I think with the effort last year and with
their potential there, the music has such a big chance to make
an impact.”

Additional reporting by Tom Ferguson in London.

JUNE 28, 2008 www.billboard.biz 61
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>>>‘DEATH’ OR
GLORY

Metallica’s new album will
be titled “Death Magnetic”
and is expectedin
September via Warner
Bros. Several songs
reportedly cross the seven-
minute mark but neither a
track list nor single details
have yet been announced.
Produced by Rick Rubin,
“Death Magnetic” is the
follow-up to 2003’s “St.
Anger,” which has sold 1.76
million copies in the United
States, according to
Nielsen SoundScan.

>>>'SLIP’ AND SLIDE
Nine Inch Nails’ “The Slip,”
which was made available
as a free download from
the band’s Web site in May,
will be released July 22 on
CD, with distribution via
RED. In the United States,
Canada and parts of
Japan, the two-disc set is
limited to 200,000
individually numbered
copies in Digipak form. It
will include a bonus DVD
of Nine Inch Nails
performing material from
“The Slip” during re-
hearsals, as well as a 24-
page booklet and stickers.

>>>GAME CHANGES
Originally due June 24,
then July 8, the Game’s
third album, “LAX,” is now
set for release July 22 via
Geffen. The first single,
“Game’s Pain,” featuring
Keyshia Cole, is No. 22 on
Billboard’s Hot R&B/Hip-
Hop Songs chart. Other
guests include Lil Wayne,
Common, Ne-Yo, Chrisette
Michelle, Busta Rhymes
and former Blink-182
drummer Travis Barker.
Cool & Dre, Irv Gotti,
Nottz, J.R. Rotem, Scott
Storch, DJ Toomp, Hi-Tek
and Kanye West
contribute production.

>>>IN SPACE
Guided by Voices front-
man Robert Pollard’s new
band, Boston Spaceships,
will release its debut,
“Brown Submarines,”
Sept. 9 on his own
Guided by Voices Inc.
label. Pollard is joined by
former Guided by Voices
bassist Chris Slusarenko
and Decemberists/Jicks
drummer John Moen. A
fall North American tour
begins Sept. 25 at
Cincinnati’s Midpoint
Music Festival and runs
through Oct. 18 in
Nashville.

Reporting by Jonathan
Cohen and Mariel
Concepcion.

with LL COOL J

by HILLARY CROSLEY

As Def Jam’s first signee in 1984, LL Cool J has spent two
decades balancing love songs with braggadocio, setting an
example that most contemporary MCs have followed. Now
the rapper, who’s also appeared in 30 films and is producing
a new untitled drama for CBS’ fall season, is working on the
final album in his Def Jam deal, “Exit 13.” Due Aug. 5, the set
is led by the single “Baby” featuring the-Dream.

3 What producers are working on
“Exit 137?

I’m working with a lot of young, burgeoning
producers, not many well-known guys. D]
Scratch is the most famous producer thus far
on “Exit” and he produced the song “Rockin’
With the Goat.” The same way | worked with a
lot of producers early in their careers and they
became popular, these guys—Raw, Uncut, IlI-
phonics and Suits—will be the next crop of A-
list producers. There are a lot of symphonic
instruments on this record, and it has a melodic
musicality that | think goes beyond
anything I've done in years.

4 Since this is your last
album via Def Jam, are you

After 24 years, I'm on my 13th record. so why
would [ be thinking aboutlabels? I have so many
other things going on in my life. If T only rapped,
then I would be focused on my next situation.
But I have a dramatic TV show with CBS that
I'm getting ready to film, I've shot 30 movies,
and I have u digital distribution company, LL
Cool ] Enterprises. It's not about looking to the
next deal. That would be almost arrogant. Strate-
gically, it's all about “Exit 13” being great, be-
cause whatever I wantto do is based on what this
record does. m better off making sure that this
record is successful so that [ have more options.

6 Will labels be hesitant to sign you after
you publicly challenged former Def Jam pres-
ident Jay-Z’s business decisions last year?

1 You recently told the 2

audience at WQHT (Hot 97)
New York’s Summer Jam
that people have forgotten
about you but you're going
to jog their memory. What
did you mean?
I plan to deliver some great
material this year, and I think
it's important that people un-
derstand my level of passion
for “Exit 13.” My music suf-
fered a bit on my last two or
three records because | made
my decisions as an actor and
businessman first.

:{6]6 @8 BY MIKAEL WOOD

One of the new songs,
“lI Cry,” features Lil’ Mo.
How did that occur?

People suggested other artists
but Lil’ Mo delivered the qual-
ity of singing that I wanted on
the record, and I believe in her
as a talent. Talent doesn’t al-
ways give you the ability to
make great records. Those el-
ements are separate, but I was
able to harness her talent and
put herin a position to sound
great on a song. From the re-
sponse we're getting at radio,
people agree with me.

looking to sign with another
major label?

I'm not looking for a record deal
right now because I'm not
looking past this project.
“Exit 13" is too important to
start thinking about where
I want to go label-wise. I
want to give people the best
record I possibly can, serv-
ice this project completely and
tour. T'll deal with that afterward.

5 Focus is understandable,
but as a marquee artist, it’s odd
that you're not considering
other labels.

THE RIGHT STRO

Guitarist Hammond Jumps To RCA With Second Solo Set

Strokes guitarist Albert Hammond Jr.
says he never really set out to record his
solodebut, “Yours to Keep,” which arrived
in 2006 in England on Rough Trade, then
hit American stores early last year via
Scratchie/New Line. “[t was more about
just leaving the safety of my home and
making something more than demos,”
he says. “Then by the end of the process
[ had sortof finished an album, and it was
like, ‘Holy shit, here’sa band.” [t was very

ALBERT HRAMMOND JR.,
secbnd from left, and his solo
band played 130 shows during.
a nine-month tour in support
of his debut album.

exciting, so we started touring.”
Hammond’s intentions for “;Cémo
Te Llama?” (out July 8 on RCA’s new
RED-affiliated Black Seal imprint) were
somewhat firmer. While on the road sup-
porting “Yours to Keep”—playing 130
shows in nine months, per Hammond’s
estimation, including a North American
trek with Incubus—he began writing the
songs he knew would end up forming
his second solo set. “I had in mind that

aricanradio

com

1 was going into the studio to make a
record with other players,” he says, “and
that gave everything a different feel.”

But not too different. “Llama,” which
Hammond and his sidemen recorded in
five weeks at Manhattan’s famed Electric
Lady Studios, still emphasizes the band-
leader’s knack for tuneful indie pop. But
with its bright guitar jangle and occa-
sional soul and reggae flashes, the album
is a little less scrappy than its predecessor.

That sonic upgrade is reflected in the
more comprehensive way Hammond,
Gentles and RCA A&R/marketing VP
Matt Shay, who is running Black Seal,
plan to promote “;Cémo Te Llama?”
“We wanted the first record to come out
through a quote unquote indie,” says
Ryan Gentles, who manages the
Strokes and Hammond. “With a band
like the Strokes, all five of the guys have
such high profiles that you can’t just
drop a solo record on a big major label—
it would've looked cheesy.” (RCA passed
on releasing “Yours to Keep,” which
Gentles says didn’t surprise him, since
“at the time the company was being
reshuffled and there was nothing like
Black Seal there.”)

“This is a more traditional launch”
than the relatively low-key “Yours to
Keep” campaign, says Shay, who adds
that with only “four or five weeks . . .
New Line didn't have the luxury of setup

[ didn’t say anything that wasn’t valid.
I’'m notlooking for another deal, but
I wouldn’t be uninterested either.
Regarding my comments about
Def Jam, if | make the world’s
worst record and you accept it,
ien your responsibility is to
promoteit. If you think it’s the
world’s worst record and you
can’t promote it, then don’t ac-
cept it. I never made my views
apersonal attack on anybody at
Def Jam or tried to degrade any-
one’s reputation. I'm just glad that
there’s been a regime change. It feels
like the new Lakers. I'm not going
to focus on the negative. e

time. People have wrapped their head
around the idea of Albertasa solo artist
now—he’s established and he’s played
aton of shows.”

Shay says digital marketing, for which
RCA has hired Brooklyn-based Sneak
Attack Media, is an important compo-
nent of the label’s plan. Hammond re-
cently shot a video for “GFC,” the
album’s first single, and Shay is hoping
to line up several TV performances
around the album’s release.

Hammond says he’s committed to
supporting “Llama” through January, at
which point “there’s talk about doing
some Strokes thing.” Gentles is submit-
ting Hunmond for several high-profile
tour support slots in the fall, but says
he’s got holds on club dates in Septem-
ber and October if no offer materializes.

Hammond has told RCA execs they
shouldn’t necessarily look for an instant
return on their investment. “I'm trying
to build a career, so it’s not about what
happens in the first month,” he says.
According to Nielsen SoundScan,
“Yours to Keep” has sold 33.000 copies
in the United States; Gentles says he’'d
be “very pleased” to double that num-
ber. “But 1 also wouldn't be surprised if
he surpassed that,” the manager con-
tinues. “Albert’s tenacious. He'll do what
it takes in the name of trying to intro-
duce people to his music.” .

LL COOL J: TAMI CHAPPELL/REUTERS; HAMMOND: VALERIE JODOIN-KEATON
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THREE 6 MAFIA
Last 2 Walk
Producers: various
Hypnotize Minds/Columbia
Release Date: June 24

= Winning a best original
248 song Academy Award
for “It's Hard out Here for a
Pimp” (from “Hustle & Flow™)
didn’t exactly inspire a spirit
of highbrow subtlety in the
two remaining members of
Memphis’ Three 6 Mafia. On
“Last 2 Walk,” the group’s re-
peatedly delayed follow-up
to 2005’s breakthrough “Most
Known Unknown,” DJ Paul
and Juicy J profess their in-
terest in drugs on "Weed,
Blow, Pills” and their affection
for oral sex on “I'd Rather,”
where the pair admit, "I love
having sex, but I'd rather get
some head.” Still, “Last 2
Walk” should satisfy longtime
Three 6 fans. In addition to a
handful of collaborative tracks
with the likes of Akon and
Good Charlotte, the set con-
tains plenty of the woozily
psychedelic hip-hop that
made Paul and Juicy unlikely
stars in the first place.—MW

DWELE

Sketches of a Man
Producers: various

Koch

Release Date: June 24

I This 20-track collection
inspired by love
("Love Ultra”), women (“Trav-

[

DR. JOHN
City That Care Forgot

Producers: Dr. John, Herman
“"Roscoe” Ernest, the Jedi Master

429 Records

Release Date: June 3

elin Girl”), sex (“Blow Your
Mind”) and all the ups and
downs of relationships ("Free
As a Bird,” “Workin On It”), un-
derlined by attractive produc-
tion, pretty compositions and

Muaala’c ciy 1 3 =
Dwele’s supple voice. The nar

ratives break from the norm
on tracks like “I'm Cheating,”
where he croons about loving
his partner’s reserved side as
well as her kinky side, and
feeling the urge to cheat on
one with the other as if they
were two different people.
Therock-tinged “Body Rock”
and “Brandi," which features
a rap verse, also stray from
the typical soulful sound, but
they add a welcome twist.
Elsewhere, Dwele capably
handles Bobby Caldwell's
tough breakup anthem
"Open Your Eyes” and dis-
plays vulnerability on “A Few
Reasons.” These “Sketches of
a Man” are likely to be some
of the most in-demand R&B
tunes of the summer.~MC

RY COODER
I, Flathead
Producer: Ry Cooder
Perro Verde/Nonesuch
Release Date: June 24
On his latest solo al-

! bum, Ry Cooder in-
tones, “Time is all you got,”
and it's the ravages of time
that have informed the Cali-
fornia trilogy he wraps up
with “I, Flathead.” But while
2005’s “Chavez Ravine” and

SAM SPARRO

Sam Sparro

Producer: Jesse Rogg

Universal Republic

Release Date: June 24

Around for more than a year, Sam
Sparro’s “Black & Gold” has created the kind of viral
buzz you car’t buy. It’'s a Gershwin-meets-Goldfrapp
song of tragic love, delivered by Sparro with a plaintive
soulfulness that breaks hearts. On his debut self-titled
full-length, the Australian-born, Los Angeles-residing
singer/songwriter doesn’t try to repeat “Black,” because
he doesn’t have to: He can do it all. “Too Many Ques-
tions” beats Jamiroquai at its own game, getting closer
to the essence of Stevie Wonder. “Sick” brings back the
synth-washed narcissism of ‘80s Depeche Mode better
than the band itself can. Even Prince gets punked:
“Sally”—an ode to a stripper—is so funky it’s downright
purple. But the best part of Sparro is that he’s not just
multiplying old styles by new sounds. Dressed like a
raver B-boy, switching between Rufus Wainwright and

There’s been no shortage of thoughtful musical respons-
es to Hurricane Katrina, but this album-length elegy by
one of the city’s foremost voices stands at something like
the Mitchell Report of the bunch. “City That Care Forgot”
is a righteous service indeed, all rage and soul and care-
ful optimism, a place where the ballads drip and burn as
much as the rockers, the barbs come quick and sharp
(“Say it’s a job well done, then you giggled like a bitch,
and hopped back on the Air Force One”), and the best
prognosis that the doctor can muster Is, “We’re getting
there.” Dr. John has enlisted much help here, including
that of Eric Clapton, Willie Nelson and Terence
Blanchard, and his own Lower 911 band can churn up
bayou funk at the snap of a finger. But though “City” is a
vicious rebuke, its greater power comes from its being
shot through with a deep love and a deeper sadness.—.JV/

D’Angelo, the boy’s not faking it.—xM

last year's “My Name Is
Buddy” pondered losses—of
places, communities, solidar-
ity—"l, Flathead” takes us
back to a time gone by, when
California was in the early
throes of modern develop-
ment. The fictitious singer/
songwriter Kash Buk and his
band the Clowns provide the
aural travelogue of the
Golden State. Buk and com-
pany take us to Bakersfield
(*Johnny Cash,” “Spayed
Cooley”), the Mexican border
(“Filipino Dance Hall Girl,” *My
Dwarf Is Getting Tired"”) and
the beatnik clubs (“Flathead
One More Time,” “Can |
Smoke Here?”). It's a wild ride
through another place and
time, but Cooder keeps a
steady, and trustworthy, hand
on the wheel.—GG

THE WATSON
TWINS

Fire Songs

Producers: Russel/ Pollard,

J. Soda

Vanguard

Release Date: June 24

1 After gaining recogni-
Ll tion for backing Jenny
Lewis on her 2006 solo debut,
“Rabbit Fur Coat,” the Watson
Twins make a move to the fore-
front with their first Vanguard
album. The set follows in the
same folksy vein as the Louis-
ville, Ky., natives’ work with
Lewis, touching on elements of
country, folk and pop, and high-
lights the twin sisters’ warm,

delicate harmonies and hooky
choruses. The songs range
from the playful guitar and
piano of “How Am | to Be” to
slow-burners like the countri-
fied “Lady Love Me” and torch
song “Only You.” Horn flour-
ishes liven up “Map to Where
You Are,” and the twangy, har-
monica-laced cover of the
Cure's “Just Like Heaven” is
gentle and intimate. “Fire
Songs” proves the Watson
Twins are a strong scngwriting
team, and one that has earned
its time in the spotlight.—JM

JAMES BLACKSHAW
Litany of Echoes
Producer: not listed
Tompkins Square
Release Date: June 17

IJ Twenty-seven-year-old
Za Brit James Blackshaw
has lately emerged as a major
force in the world of instru-
mental guitar, his epic, austere
compositions and unpreten-
tious 12-string technique
perching him somewhere be-
tween John Fahey and Rob-
bie Basho. But guitarisn't the
first thing you hear on “Litany
of Echoes”; rather, it’s the
tense piano plunking on
opener “Gate of lvory,” likely
presented to assure fans that
Blackshaw isn’t content to
stay in one musical place. Rep-
etition remains key to the ma-
terial's development (three of
the six songs appreach or ex-
ceed 12 minutes), but there are
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more accessible and melodic
transitions here (“Infinite
Cycle”)thaninthe past. There
are even passages that resem-
ble “hooks” (at the eight-
minute mark of “Shroud,” par-
ticularly), and the songs make
more logical sense as pieces
of music thanks to their pres-
ence. Mostly, it’s just down-
right beautiful stuff.—JC

ALEJANDRO
ESCOVEDO
Real Animal
Producer: Tony Visconti
Back Porch/Manhattan
Release Date: June 24
1—' If Alejandro Escovedo’s
2006 album “The Box-
ing Mirror” was a reflection
on mortality and the hepati-
tis C that nearly killed him,
“Real Animal” buttresses the
case for artistic immortality.
The songs are richly textured,
heartfelt autobiographical
snapshots. “"Nun’s Song” con-
cisely evokes the ethos of the
Nuns, the San Francisco punk
band in which Escovedo
played: “We don't want your
approval . . . We know we’ll
never be great,” hesings of a
band that hardly knew the
chords to “Louie Louie.” On
“"Chelsea Hotel '78,” Es-
covedo rips away the senti-
mentality that often accom-
panies tributes to New York’s
former bohemian headqguar-
ters. The raucous “Chip n’
Tony” pays tribute to the
band Rank & File, with whom
Escovedo played a sublime

MOTLEY CRUE

Saints of Los Angeles

Producers: N. Sixx, DJ Ashba,

J. Michael

form of early-'80s country
punk. “Sister Lost Soul” swells
with sweet emotion, instilling
visions of Tina Turner in her
'80s prime. Sweeping violins
and take-no-prisoners gui-
tars co-exist in producer Tony
Visconti's gorgeous glam
frame for Escovedo’s vision-
ary sound.—WR

G. LOVE & SPECIAL
SAUCE

Superhero Brother
Producer: Chris DiBeneditto
Brushfire Records

Release Date: June 24

¥ When G. Love & Special

Sauce released their

self-titled debut in 1994, the
Philadelphia trio created a dis-
tinctive new recipe for beat-
driven summer chill-out mu-
sic. “Superhero Brother”
demonstrates further season-
ing, as frontman/songwriter
Garrett “G. Love” Dutton adds
reflections on politics and fa-
therhood to his unigue and
variable hip-hop/blues for-
mula that otherwise pays trib-
ute to funk music, weed and
blueberry pie. Bright guitar
hooks, expansive piano and
Jimi “Jazz” Prescott’s driving
bass create tracks like "Wig-
gle Worm” and "Georgia
Brown” that are as engross-
ing as they are stress-reduc-
ing. With only vocals, acoustic
guitar and harmonica, the title
track shows off G. Love’s solo
chops, as well as his fantasies
to end wars and save whales.
A choice cold beverage for a
warm-weather buzz. —EN

Eleven Seven Music

Release Date: June 24

As elder statesmen of hair metal, Métiey Crie’s first full
album with its original lineup in more than a decade couid
have been a sedate affair engineered to appeal to the 30-
and 40-somethings who worshipped the band when it
ruled the Sunset Strip. Instead, all guns are blazing on this
ballad-free ninth album. The band’s signature blues/punk/
glam blend remains intact, but the act sounds hungrier
than it has since 1989’s “Dr. Feelgood.” Lyrically, the set
serves as a soundtrack to autobiography “The Dirt,” with
songs like “What’s It Gonna Take” and “Down at the
Whiskey” chronicling Motley’s rise to the top and “Wel-
come to the Machine” voicing frustration once there.
While not every song is a winner, the titie track and sieaze
anthem “This Ain’t a Love Song” are standouts.-—~8T
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DAN TYMINSKI
Wheels
Producer: Dan Tyminski
Rounder
Release Date: June 17
Those who believe it's
1l been far too long since
Alison Krauss + Union Station’s
Dan Tyminski released his 2003
solo debut will be thrilled that
his sophomore effort is at hand.
Marked by the fine picking,
strong vocals and well-chosen
songs that AKUS fan have
come to expect, “Wheels” is a
stunning second effort. Intrue
bluegrass tradition, “"Some
Early Morning” is a fine, haunt-
ing tale of a man wrongly ac-
cused and “Making Hay” is are-
minder that you can’t get
above your raising. Tyminski
ably handles AKUS bandmate
Ron Block’s “It All Comes Down
to You” and the Kitty Wells clas-
sic "Whose Shoulder Will You
Cry On,” while “Who Showed
Who" deals with the aftermath
of a woman's murder of her
husband (“Who's right or
wrong/Two children left with-
out a home”).—KT

HOMEMADE JAMZ
BLUES BAND

Pay Me No Mind

Producer: Miles Wilkinson
NorthernBlues

Release Date: June 70

;3:?71.;. A blues band featuring
el a16-year-old lead gui-
tarist/vocalist, a 13-year-old
bassist and a 9-year-old drum-
mer might well strike blues
fans as little more than a nov-
elty act. Indeed, Ryan Perry
(the 16-year-old, his brother
Kyle (bass) and sister Taya
(drums) have a novel thing
going on, but blues lovers will
do well to listen to their debut
disc before drawing any con-
clusions. This Tupelo, Miss,, trio

knocks down 11 solid tunes, 10
of which were penned by the
kids' father, Renaud Perry.
‘Right Thang Wrong Woman”
is a great, original blues num-
ber. Ryan sings the hell out of
the song, and he snaps off a
couple of pretty crunchy gui-
tar solos as well. “Blues Con-
certo” showcases Renaud
working a fierce harmonica
and more strong lead guitar
from Ryan. The next genera-
tion of blues players sounds
like they mean business.—PVV

LIZ PHAIR
Exile in Guyville
Producers: Brad Wood,
Liz Phair
ATO
Release Date: June 24
= When “Exile in Guyville”
was released in 1993, its
lo-fi sound and frank lyrics
about female sexuality and
desire were seen by many as
revolutionary. Fifteen years
later, the pendulum has swung
so far the other way that dit-
ties about oral sex and girls
kissing girls top the pop chart
and can be heard while shop-
ping at the drugstore. But
“Guyville” stands the test of
time simply because, whilethe
shock value might have dimin-
ished, the intelligence and
soulfulness with which Liz
Phair sings about these top-
ics remains unparalleled. The
rerelease contains three bonus
tracks; onty one of them, the
mournful “Ant in Alaska,” is
worth multiple listens. Phair
also took it upon herself to “re-
turn to Guyville” and make a
movie about it; while there are
some funny moments on the
DVD (“rouge-ing” nipples,
anyone?), most of it seems ex-
traneous. Most of the time,
you just shouldn’t mess with
perfection.—CH

SEGEND & CHREDIS S

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Jonathan
Cohen, Mariel Concepcion, Gary
Graff, Cortney Harding, Kerri
Mason, Jill Menze, Evie Nagy,
Deborah Evans Price, Shad Reed,
Wayne Robins, Chuck Taylor,
Bram Teitelman, Ken Tucker,
Philip Van Vieck, Jeff Vrabel,
Chris Williams, Mikael Wood

PICK »: A new release predicted to
hit the top half of the chart in the
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corresponding format

CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended for
musical merit.

All albums commercially available
in the United States are eligible.
Send album review copies to
Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770 Broadway,
Seventh Floor, New York, N.Y.
10003) or to the writers in the
appropriate bureaus.
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JENNIFER HUDSON
Spotlight (4:11)

Producers: Stargate, Ne-Yo
Writers: S. Smith, M. Eriksen,
T. Hermansen

Publishers: Z/Universal, BMI;
Sony/ATV/EMI, ASCAP

Arista

mi, While Jennifer Hudson
B gained notoriety as a
finalist on “American Idol,” it
was her Academy Award-
winning turn in last year’s
“Dreamagirls” that catapulted
her to stardom. She previews
upcoming anticipated debut
CD with “Spotlight,” written
and produced by hitmeisters
Ne-Yo and Stargate. Instead
of handing over their signa-
ture ballad stamp, they opt
here for a laid-back groove
with just enough beats per
minute to keep grown-ups
and their kids toe-tapping.
Hudson’s restrained vocal is
a contrast to what we’ve
heard to date (think "And |
Am Telling You I'm Not Go-
ing™), focusing instead on the
lovely melody. Hardcore fans
may be disappointed with
such understated introduc-
tion butrest assured, there's
room on her debut to show
off those powerful pipes. For
now, the spotlight is on es-
tablishing a new pop star—
and it’s on the mark.—CW

DARIUS RUCKER
Don’t Think | Don’t Think
About It (2:57)
Producer: Frank Rogers
Writers: D. Rucker, C. Mills
Publishers: Cadaja/MXC/
Still Working for the Woman,
ASCAP
Capitol Nashville

Within the past year, a

herd of pop/rockers,
from Bon Jovi to Jewel to
Jessica Simpson, have taken
a shot at the country mar-
ket. Latest on that list is
Hootie & the Blowfish front-
man Darius Rucker. Rarely
has such a move sounded
more organic than on this
South Carolina native’s po-
tent debut single. There’s a
sense of purpose that
makes Rucker feel like a
member of the country fam-
ily, rather than calculating
interloper. Produced by
Frank Rogers (Brad Paisley,

Josh Turner), “Don’t Think |
Don’t Think About It” is
steeped in steel guitar and
fiddle, providing an ideal
setting for Rucker’s warm,
muscular voice, alongside a
poignant slice of poetry that
oozes regret, hurt and long-
ing. This single is that per-
fect combination of solid
production, a great vocal
and finely crafted song that
adds up to a hit. Sounds like
country may have a shining
new star.—DEP

R&B
NAS FEATURING
KERI HILSON
Hero (4:03)
Producer: Polow Da Don
Writers: N. Jones, P. Fincher
Jones
Publisher: not /isted
The Jones Experience/Def
Jam/Columbia
As one of rap’s great-
est lyricists, it’s fitting
that Nas has the last word
about the controversy sur-
rounding his latest project
(which was to be called
“Nigger,” but is now unti-
tled). He proclaims to be a
hero because of his ability to
connect with the people his
music speaks to, while serv-
ing as one who overcame
obstacles to achieve suc-
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JESSICA SIMPSON
Come On Over (2:58)

James
V. Banks

Circle C/Full Circle, ASCAP
Columbia Nashville

Producers: John Shanks, Brett
Writers: J Simpson, R. Proctor,

Publishers: Sweet Kisses/EM! April/

Pop princess and tabloid queen Jessica Simpson
needed to hit a home run with her country debut if
she wanted any shot of being accepted in a skepti-
cal carpetbagger’s world, which has recently been
inundated by the Eagles, John Mellencamp, Darius
Rucker, Bon Jovi and Jewel. How about this? Mission
accomplished and then some. Sexy,
“Come On Over” is everything it needs to be—unde-
niably country and not forced. Under watchful maes-
tro John Shanks and Brett James, Simpson shines on
a steel guitar-laden track that finds her pleading
with a beau to drop everything for a little loving. Is
it the most thought-provoking tune in recent years?
No, but Simpson is convincingly ready to play in the
country arena. Come on over, indeed.—K7T
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Qver

flirtatious

cess. But rather than rehash
arags-to-riches story, Nas
takes it in another direction:
By bringing into question
why he can’t tell the truth
about today’s struggles, he
points out the irony of how
to some he still is that word
that he himself cannot use
to titie his album: “Still in mu-
sical prison, in jail for the
flow/Try telling Bob Dylan,

FOREIGNER
Too Late (3:50)

Frederiksen

O. Lieber, R. Irwin

Frederiksen/Sienna, BM/
Rhino/Atlantic

band’s potential
2000. Guitar-gustful,

Producers: Mick Jones, Marti

Writers: M. Jones, M. Frederiksen,

Publishers: Somerset, ASCAP: Marti

It was 32 years ago that Foreigner scored first top
five “Feels Like the First Time.” Twenty-four hits
and 70 million albums later, the band returns July
15 with Rhino double-disc “No End in 5ight: The
Very Best of Foreigner.” Among the 32 songs are
four new tracks, including single “Too Late”~the
first-charting
percussion-soaked
Late,” with vocals from Lou Gramm sound-alike
lead Kelly Hansen, forges persuasive rock produc-
tion from Marti Frederiksen (Aerosmith, Def Lep-
pard) with a pop hook courtesy of co-writer
Oliver Lieber (who made Paula Abdul a star). The
combo of rock cred and singalong melodic mas-
tery—with a decidedly playful instrumental tem-
plate—gives Foreigner potential to pen a millen-
nial chapter. Look for the act on tour all summer,
co-headlining with Bryan Adams.—C7

release since
“Too
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Bruce or Billy Joel/They
can’'t sing what's in their
soul.” Genius. SR

[ TRIPLE A
JOHN MELLENCAMP
My Sweet Love (3:27)
Producer: 7 Bone Burnett
Writer: J. Mellencamp
Publisher: Be/lmont Mall,
ASCAP
Hear Music
f Like so many formida-
ble singer/songwriters
that reigned in past decades,
John Mellencamp has been
tossed off top 40, but he’s
adapted to a comfortable
new home at country and
triple A—and the latter for-
mat is lapping up folk-laden
"My Sweet Love” from up-
coming full-length “Life,
Death, Love and Freedom”
(July15). The rumbling, per-
cussive-driven track sounds
like it was recorded in some-
one’s garage, with an oft-re-
peated hook that charms
with rubber-band elasticity.
While Mellencamp likely
hopes to also champion at
country with "background”
vocals from Little Big Town'’s
Karen Fairchild, her way-too-
prominent singalong actu-
ally distracts from the tune’s
otherwise organic charm.
No matter. Mellencamp’s
swagger is intact and radio
is bound to give “Love” a
major embrace.—~C7
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>>|fKaty Perry’s “I Kissed a Girl”
rises no further on the Billboard Hot
100, it will be the 22nd Capitol single
to peak at No. 2 inthe rock era, and

’ Perry will be in fine company among
Capitol acts that have settled for
the runner-up spot, including the
Seekers, Bob Seger, Donny Osmond
and Crowded House. But if “Girl” is
the next No. 1single, Perry will have
the 1,000th No. 1 of the rock era, a
count that began July 9, 1955, with
Bill Haley & His Comets’ “(We're
Gonna) Rock Around the Clock.”
And the timing couldn’t be better, as
it will have taken exactly 53 years to
getto 1,000 No. 1s.

>>Fred Bronson also reports

on why Sergio Mendes isno
fonger a one-hit wonder on Top
Contemporary Jazz Albums and
chronicles the highest-ranked
albums of Emmylou Harrls.

Read Fred Bronson
| every week at
billboard.com/fred.
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Lil Wayne Turns Back The Clock With Platinum Week

If you thought we’d never see another
million-selling week in album sales,
Lil Wayne is here to prove you wrong.
Opening just a nick above 1 million
copies, his “Tha Carter 111" becomes
the first title to register a platinum
week at Nielsen SoundScan since 50
Cent’s “The Massacre” banged that
gong in March 2005.

LIL WAYNE

Although “Tha Carter 111" is the rap-
per’s fifth No. 1 on Top R&B/Hip-Hop
Albums, this marks his first time on
the big chart's throne.

The new Lil Wayne set becomes the
15th to register a week of 1 million or
more since Nielsen SoundScan began
tracking sales in 1991 and the 12th to
do so in its first week (see story, page

IVIa I-I(et \A’E‘t‘:l] A Weekly National Music Sales Report

10). Not bad for a guy whose previous
top week had been 238,000 when “Tha
Carter IT” entered the Bill-
board 200 at No. 2 in 2005.
While the million-
week club includes such
veteran acts as the Bea-
tles, Garth Brooks and
Whitney Houston, fel-
low Billboard analyst
Keith Caulfield notes
that these fat weeks often
belong to artists who
began their careers on a fairly fast track.
Asdiversea list of artists as Eminem,
Britney Spears and Norah Jones broke
the million-week barrier with their sec-
ond charting titles, and 50 Cent did it
with his second major-label release. ’N
Sync had charted only twice, one of
those times being a Christmas album,
before the group’s “No Strings Attached”
made Nielsen SoundScan history with
its 2.4 million-unit launch in 2000.
Less common is the path taken by
Lil Wayne, who didn’t hit a seven-fig-
ure week until nine years after his first
Billboard 200 entry. The only relevant
comparison in the SoundScan era be-
longs to Usher, whose “Confessions”
opened at 1.1 million almost 10 years
after his chart life began.
More than one blogger implied that
Universal Motown Records Group ex-
ecutive VP of sales and field market-

ing Pat Monaco credits prerelease
leaks as helping “Tha Carter 111"
achieve this fat sales
week. Butlook closely at
the quote from which
Entertainment Weekly’s
Hollywood Insider and
the Maven Report made
that leap.

Monaco’s actual com-
ment: “ “Tha Carter L[I’
was one of these records
that, because it was so
highly anticipated, with the leaks and
everything, it caused more people to
go cut at eight in the morning to buy
the CD.”

Call me crazy, but in that context, I
thirk Monaco cites those leaks as proof
of anticipation for the album, rather
than a market driver for its success. As
impressive as Lil Wayne’s total is, the
figure would likely have been even
larger had piracy not been in the mix.

V/hat his platinum week proves is
that if an artist fields the right album
at the right time, it can still overcome
the various market factors that affecta
music business in flux.

ON DECK: The fun doesn’t stop yet,
as Coldplay is set to succeed Lil
Wayne with its own handsome num-
ber for “Viva La Vida or Death and All
His Friends.”

First-day sales put the British band’s
set atop Nielsen SoundScan’s June 18
Building chart, with unweighted sales
0f 316,000 from nine top accounts
through close of Tuesday. That is the
third-largest Wednesday sum since the
Building chart’s launch in September,
surpassed only by first-day sales for
Kanye West’s “Graduation” (437,000)
and last week’s start for Lil Wayne's
“Tha Carter 111" (423,000).

For “Tha Carter I11,” that initial sum
accounted for 42% of the album’s full-
week total. If “Viva” follows an identi-
cal pattern, that would translate to
somewhere in the neighborhood of
669,000, but a source close to the
album estimates that it will startin the
range of 700,000-750,000 units.

Coldplay’s last set, “X&Y,” began with
737,000, bowing at No. 1 in 2005.

HOME RUNS: Each of the top five al-
bums sell at least 100,000 copies for the
week, the first time that’s happened
since, well, er, last issue. But until this
steak, that had not happened since the
2007 Christmas week chart.

For the second time in two weeks,
the No. 1 on Top Classical Albums is
adigital-only release. With nearly 1,000
sold for the frame, “Chant: Music for
the Soul” by the Cistercian Monks of
Stift Heiligenkreuz owns the chart’s
largest sum in 10 weeks. ao

(F_‘o)r weleléer:umg Ju;x_e |a.| Auuu.‘ Flg'ure(s ?’et rounu:.-‘u’ . nielﬁcn
- .ompile Oom a national sample of retail store and rac) e "'l
Weekly Unit Sales Year-To-Date sales reports collected and provided by SoundScan
DIGITAL DIGITAL
ALBUMS ALBUNS* TRACKS 2007 2008 el Year-To-Date Album
This Week 9,292,000 1,278,000 20255000  OVERALL UNIT SALES Sales By Store Type
Last Week 7,566,000 1196,000 20,108,000  Mbums 212,111,000 188,674,000 -11.0% 100 million units
Change 22.8% 6.9% 0.7%  Digital Tracks 385,786,000 501,141,000  29.9% __
. K 0, " ] 3
This Week List Ve 9587000 966000 15515000 | Soresndes 939,000 762,000 18.8% o7 §
Total 598,836,000 690,577,000 15.3%
Change -3.1% 32.3% 30.6% 80 -
- Albums w/TEA* 250,689,600 238788100  -4.7% 5
Drgital album sales are also counted within atbum sales q
‘{gc\ot.:‘c;eglér:r%ksea?eulva}em album sales (TEA) with 10 track downloads equivalent
Weekly Album Sales Million units) |
30 60 3
DIGITAL TRACKS SALES g
25
07 3858miliion} by
S —— .
20 a ‘08 0 0 40 |
2008 — |
15
A SALES BY ALBUM FORMAT =
o = /‘-—}g M 0] 189,956,000 159,063,000 -16.3%
5 Digital 21,532,000 28,801,000  33.8%
Cassette 168,000 48,000 -71.4% (o] g » - o
o] ) - ! o Indies Non- Mass Chain
J FM A M J J A S N D J Other 455,000 762,000 67.5% traditional Merchant
Go to www.billboard.biz for complete chart data 65

www americanradiohistorvy com


www.americanradiohistory.com

See Charts Legend for rules and explanations. &

2008, Nielsen Business Meda. Inc. and Nielsen SoundScan. Inc. All rights reserved.
SALES DATA
COMPILED BY

SoundScan

o, .9

e BEN g g - = s
%é 5E §8‘§§ ARTIST Title £ %5 2 53 &g 85 ARTIST Title £ =5
EE =% 2283 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) & g9 =2 =2 T2 52 IMPRINT & NUMBER /DISTRIBUTING LABEL (PRICE) & &2
o m.smn g Ic.AIis Mwuf«\g/rdulizmsu MOTOWN 011033/UMRG (13.98) U2 @EVIES 1T ! @ g 2 gﬁé%&ﬁ:i%ﬁ;,ssw {18.98) sth Gear B .
o EW BF\,GLSAETES SLIP-N-SLIDE ATLANTIC 511238/AG {18.98) Definition Of Real & @ 69 82 l'b gégll)ﬁxsm 98) Long Road Out Of Eden
o 2 VMI?EL?&S d/:i'\jE‘géfl:rZ%MBA 5144/CAPITOL (18.98) NOW,28 n @ i H ;JOCL)L'\;lW%DSD ?o':z?z‘mggﬁ Jonas Brothers M l
a 1+ -4 T i T p— - indestructible | B 54 37 24 | FS[JxOBlfar:GDRIZ'?)RAST'é(WG.BBJ Alvin And The Chipmunks @ h
-5 [N erS‘HsE'iaa‘zomaA (18.98) Here | Stand . Her first studio @ 85 78 :\f::gz’:rﬁsf:.ooggshzﬁm BROS (18.98) Call Me trresponsible 1 n
> alc e ;‘JOOM!)JT?::lEYEX (14 98 CD/DVD) + Revelation '.i ;Iebal:?s::r'tzuv’tith @ Mi"_ :\ghﬁ)ﬁgaaﬁ;ﬁ'gwﬁcﬁ%&)lﬁ  ——— =gy {._“
° m _ ::RET:??K*?TERSCOPE 011447 1A (13.98) Seeing Sounds _. Z)(f)}:)eorostletlillgve @ 54 33 _ ,?cﬁtéssgfmx&ga, Daughtry B3 .
o 1 ﬁA'\./ézmS%xo?mnsxsﬁT&Eu3.93) Elavgrs10fiEntanglement :-" sets have Rl \ M i' :/QE!XIWE/V%M&;L%S NASHVILLE) 45307/ WAN (13 98) S setiban =
o m r x:m“:zg?&rg)s JACKET Evil Urges :::(Ih(;.d the @ 90 93 r!i’ g&?&lﬁl;}ﬁf;;/ ALISON KRAUSS Raising Sand 1 ﬁ
100 ¢ - kN XZ(SIETZERES?OPEOWHSE 16A (13.98) weezer (4 @ W o= W SP‘E\%':'FER gs%?aszr_\sn(YwSQgp BevondiMeasuie &
m s 3 ﬁ Swwag)sg.issp’lgﬁt\g\::\f)ss/umnﬁ113,98) 3 Doors Down ﬁ @ HSEERRSGGQL?LMCEU':(JD(E?SQG) Encanto ﬁ
1 o [ somormise sorsreon B poy © O BERRES o nom
el 5 - ﬁsschm«-\Elsnsm MOTOWN 011316/UMRG {13 98) The Declaration . Javckel, newly @ :2515%31&”5:\‘(12 98) Metro Station i
- R - R sot @ [ KEGMRA oo s w2 [ MARVNSAPP Thrsty 8
15 12 7 r DUFF\Y 10822" 104G (11.98) Rockferry . best sales week 65 35 ;’I[';AEORJE?UL’\JA%/‘\QJ'LSQ;S Vans Warped Tour '08 E
© s - Qe oyor s B RN oo 5o 27 [ JOROIN SPARKS sorsn spaks 10
g7 16 6 m ;':rﬁs?gsssslz’\\luﬁ;.?nﬁ;nos (18.98) Nothing But The Best g drla;ti?ugst::;:uems @ 64 63 IA?\%?&SI:\?LE%QSN (18.98) American Man: Greatest Hits Volume || @ E
@ 18 14 L?VVB;)GKNEA;:VT LE 010334/UME (13.98) 35 Biggest Hits D gneR(.A. 68 59 61 | x:mﬁyﬁﬁulﬁﬁyiiﬁ;m (18.98) Crazy ExGirliriend @ E
gL?JU?/?{S\L(HC 290556°/AG (18 98) Rock N Roll Jesus @ ! @ 79 65 { Ll.;:ri‘l\CSS?R‘E\ELT g)k‘é;r:;)ivwaaa (18.98) Still Feels Good B r’
. mmx%%nfvﬁmn?&?ﬂ!ga) Back When | Knew It All ﬁ @ 62 @ ::. b:gmmngﬁﬁzlﬁ WARNER BROS (18.98) @ Minutes To Midnight B E
B —— 71 o0 o B LA AN, Lacy antenelum [
5 &mmz&%ﬂr@;gﬁelnsems (18.98) glifintended TolSg L&% 72 58 30 MOOZILEVR\V\JETEPFILSJC%FEEI[SOZGG 164 (13 98 Dreaming Out Loud @ ‘l‘}
23 10 5 E A e Exclusive W 73 56 44 u o — Asiam B ﬂ
@ m Y gTﬁR’éL%KBS’(?UYULRA‘;ITDZGZB‘ SONY MUSIC (15.98) Seeing Things The soundtrack @ M[I- " \ﬁNEXOJE’;,sg;zDGC INTERSCOPE 011084/16A (9.96) Light it Up @
25 8 - _;’A‘fo"p"'i';m,w%) Pertectly Clear E‘;S‘hreomf;cda @ 7N :‘ e L - All The Right Reasons ﬂ
@ 25 15 O NEIL DIAMOND e 1558, Home Before Dark @ | serizs indludes 76 65 49 | DIERKS BEN ey Greatest Hits // Every Mile A Memory 2003-2008 -
a7 0 ﬁfsﬁmfwﬁisiosgﬁﬂf Mo Shaifg :zzrat(rtar:t:f;::\ o % 58 ;’\:&lﬁ-.yolﬁiﬁfssooos 164 (12.98) ® Fiylea! !E]
@ m ﬂﬂﬂﬂﬁm 30987/SONY MUSIC (11 98) & iCarly ‘ :mesdtromd 78 4 3 i m:b&xxt?or’?}gﬁm 0ISNEY (18.95 Co/Dvpy & Hannah Montara Miey Cyrus: The Best Of Both Worlds Concert '
& 19 4 E\ Bpl;zjuwc‘eawu RAP-A-LOT 4 LIFE 445884/ASYLUM (18.98) IlTrit] S:;LUK::‘;';M 70 JE { S)E:ufﬂul\ﬁmﬁﬁtgm 000475°/1GA (13.98) Just Like You M u
@ m E{glvfn}}»'zleBsanL:Emmw {18.98) 1013l CIlibyhits @ M| IH?REYTRTS;E&HL?ERSCOPE 011372/16A (13 98) Here We Stand a0

O 1 =

0 -;! m@ﬂ?o%mn- (18.98) Hard Candy @ = e m :A};IOE;(ES/EQQAAM 009872 1DJMG (13.98) LoverHate m
@ u 2 O} RIS Sleep Through The Static W a2 72 55 [ AMY WINEHOUSE o) Back To Black H I_:
33 129 19 e e e, Carnival Ride B 83 75 77 E S CHER s Finding Beauty In Negative Spaces .
ESl 20 J EIM‘I\?OIN(Y);{Sx ARJI-aSLTz?ME: og1a5capoL (1899 NOW That's What | Call Classic Rock ;_20] k, § 8s st 3CEA?£H’:/\'L(L:£(’:;;|3FLEGN (13 98) Reba Duets M |
35 2 13| :\JTAASNg"LQgO?/:«GZ”B%‘ We Sing. We Dance. We Steal Things. ﬁ At No. 30, com- 85 61 29 T NS . Lyfe Change l
Q s wmn &53’;‘3&3%’;“2’;&“ e ) ~ Troubadour @ 1 :):;a(::;n':;asts s 5 31 giff WIsIN & VANDEL Wisin Vs. Yandel: Los Extraterrestres [2) 14
37 27 18 E UFN%V?K?g:ESPUBUC 011258/UMRG (13.98) Fight With Tools g :;?:;::zniupe s 106 92 .1 ivgrt;’;lcm»ﬁani%m SONY MUSIC (16 98) Continuum B @
@ 46 45 f?xtﬁ”«éﬁ&éigysew (18.98) Good Time Fiasco, ﬂo,Rida, . ml Q\/Ic:( Euozrggm; (15.98) Grindin' For A Purpose lejl
@ 42 36 L' ﬁfmyswgiga Just Who | Am: Poets & Pirates Il l El(::fes;hanna 86 75 Q xrﬁnﬁc%?:tlmsemm (18 98) It Won't Be Soon Before Long [l .
40 24 2 xﬁmﬂgswﬁgﬂas;ys Disneymania 6: Music Stars Sing Disney... Their Way! ,_2; : m éuTISSQBOI;ES (14.98) 2C ::9?1
21 IR } ) ;loﬁvRalnglgvi ﬁr?gv;lsi‘rzgmm 22781/50NY BMG STRATEGIC MARKETING GROUP (18 98) Now 27 E Q mm ;rolrFesm‘lr;g)m BLACK HOLE (18 98) In Seajch OUSTATSEY
42 28 9 |1 ﬁt&?REEA’js BLG 118 98) LayliDown -,'3 e Rl ﬁﬁﬁmfmuntls?ﬁﬂvm?%a (18.98) Some Hearts
@ 8 4 j gﬁ?f?(B?aOc?E(vﬁ, + The Ultimate Hits @ 107 105 IT V?ALFIQ};ER(]SSHEALI?L’:) 44488 WRN (18.98) _ Pure BS
s w1 || JUUANKEWOUGH p———— NI () 115105 | STEVEN CURTIS Chapwan e
O s s [ NATASHABEDINGRIELD Pocketful Of Sunshine 10,000, the % - Bl Con o The Best Of
s w [ COLBECALLAT ., PSPl s 7o 7o [ FLISHT OF THE CONCHORDS iy o1 the Gonenrds seundrac
@ 2 4 ;/Jrgsmsmisﬁm??ﬁ Para Siempre ;Ejz::,e’!hl)anded Sqy 8 ru alﬁFli?MlE&M’WTERSCUPE 007430/164 (13.98) Miheibitchess
@ N o r?ﬁgc%rﬁr?»ksﬁma 007411/UMGN (13.98) Enjoy The Ride at No. 48 with o8 o 102 [1) TTH'I-F'(DEMTAﬁES?G':TWEAEN?RSBRF (18 98) Consolers Of The Lonely
749 36 23 4 g?#imﬁ.{rgéc:ém 98) Juno ;i,emr i':):':lead % & 2 | JG n?z\g: ,:MGD(EH? 9§)AW Gavin DeGraw 7
50 39 25 “g.llPCl\lKSLTJE)lEFSJAM 009536°/IDJMG (13.98) A ettt * 100 71 67 | gggégHA!;:ol\(E)s 98) In Rainbows @
THE BILLBOARD 200 ARTIST INDEX ** # IONCOTNE 07 SALEEM DG gy v A o R
;°D‘{)EDAR“SSDDWN 122 zfﬁggmg:'gs Tl ?EERSEA%EKN&%‘ “Te COLBIE GALLAT ... 46 53?33'?&%?“' lgg 'st'§3§'§"€3’7° W FERGIE a7 5835%553 R i SYE\F;EJLENNINGS‘ = T R at
S Tl vavostee 121 ATEBERVOENE 60 MLEYCYRUS . 78,106 DJSKRIBBLE. .... .30 VICENTEFERNANDEZ47,193 THEFRATELLIS . . 80 JULIANNEHOUGH . . 44  ELTON JOHN 109 MANA 18
AR - OACA BOCELL ey MARIAHCAREY. ... 21 THE-DREAM 81 LUPE FIASCO 173 JAMESHUNTER . 197 JACKJDHNSON.......32 LAOYANTEBELLUM . 71 AIMEE MANN m
T - ARTH BOOKS a4 GASTING CROWNS 123 DUFFY . ...15 FINGERELEVEN . 188 JONAS BROTHERS ... .53 MIRANDA LAMBERT . 68 VICTOR MANUELLE ..159
Ny 15 A CARL BSMMMLI ornloTUOKS 4% CETICTHUNOER 114 DANITY KANE 133 JAKOB DYLAN " 24 FLEET FOXES . 115 GNARLS BARKLEY .. 148 JOURNEY .. 6 LEDZEPPELIN 108 MAROONS 89
T 77 BARENAKEYLADES 1o TGt BuBLE | s STVENCURTSCHAPHAN . 94 DAUGHTRY 57 FLEX . 157 NATAUEGRANT ... 181 ENRIOUE IGLESIAS ...149 LEONALEWIS . . .14 JOHN MAYER . &7
il MG Tl 7 e 200 DEATH CAB FORCUTEE 27 FGHTOF THECONOHORDS .96 ALGREEN .......... .42 INTOCABLE 90 LIFEHOUSE 194 JESSE MCCARTNEY .19
KENNY GHESNEY ... 39  OEF LEPPARD 139 EAGLES ... 52 FLOBOTS .. 37 JOSHGROBAN ..... 137 IRON MAIDEN 187 KEAKDASNEAK .....195 LILWAYNE 1 REBAMCENTIRE ... .84
66 Go to www.billboard.biz for complete chart data Data for week of JUNE 28, 2008 CHARTS LEGEND on Page 80

WwWWwWWwW.americanradiohistorv.com


www.americanradiohistory.com

LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART, HOY DIGITAL SONGS: Top selling paid download songs compiled from Internet sales reports collected and provided by Nielsen SoundScan. This data Is used to compile both
The Billboard Hot 100 and Pop 100. ADULY TOP 40/ADULY CONTEMPORARY/MODERN ROCK: 82 adult top 40 stations. 102 adult contemporary stations and 69 modern rock stations are electronically monitored 24 hours a day,

7 days a week. See Chart Legend for additional rules and explanations. © 2008, Nielsen Business Med:a. Inc. and Nielsen SoundScan. Inc. All rights reserved.

AIRPLAY SALES DATA

MONITORED BY

niclsen
BDS

? HOT 100 AIRPLAY.

30
16
23
36

40

00000080 - 8:0- -0 0O~ -k

N
o
=

32

26

28

000

(&)

- | = WEEKS
-~ o | @ GNCHT

=3

10

1"

12

COMPILED BY

niclsen
SoundScan

TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
LOLLIPOP
LIL WAYNE FEAT. STATIC MAJOR (CASH MONEY/UNIVERSAL MOTOV

BLEEDING LOVE
LEONA LEWIS (L0 J RMG)

BUST IT BABY PART 2
PLIES FEAT. NE-YO (BiG GATES SLIP-N-SLIDE/ATLANTIG)

LOVE IN THIS CLUB
USHER FEAT. YOUNG JEEZY (LAFACE ZOMBA)

NO AIR
JORDIN SPARKS DUET WITH CHRIS BROWN (18/JIVE/Z0MBA)

TAKE A BOW
RIHANNA (SRP DEF JAM (DJMG)

SEXY CAN |
RAY J & YUNG BERG (KNOCKOUT/DEJA 34/KOCH/EPIC)

DAMAGED
DANITY KANE (BAD BOY/ATLANTIC)

I LUV YOUR GIRL
THE-DREAM (RADIO KILLA DEF JAR/IDJMG)

WHAT YOU GOT
COLBY 0'DONIS FEAT. AKON (KONLIVE/GEFFEN INTERSCOPE)

HEAVEN SENT
KEYSHIA COLE (1lMANI GEFFEN/INTERSCOPE)

LOVE SONG
SARA BAREILLES (EPIC)

LOVE IN THIS CLUB PART Il

USHER FEAT. BEYONCE & LIL WAYNE (LAFACE 70MBA)
POCKETFUL OF SUNSHINE
NATASHA BEDINGFIELD (PHONOGERIC EPIC)
FOREVER

CHRIS BROWN | IVE Z0MBA)

TAKE YOU DOWN

CHRIS BROWN (J1\E 7 11BA) a
LEAVIN’

_JESSE MCCARTNEY (HOLLYWOOD -
A MILLI

LIL WAYNE (CASI{ MONEY/UNIVERSAL MO OWN)

| KISSED A GIRL
KATY PERRY (CAPI1 0L

TOUCH MY BODY
_ MARIAH CAREY (1L AND 1D 1MG)
TEENAGE LOVE AFFAIR
_ALICIA KEYS (MBK | RMG|
BETTER AS A MEMORY
KENNY CHESNEY(_BNA) B
IT'S NOT MY TIME

3 DOORS DOWN (UNIVERSAL REPUBLIC)

BYE BYE
MARIAH CAREY (ISLAND/IDJMG)

REALIZE
COLBIE CAILLAT (UNIVERSAL REPUBLIC

18

20

16
17
13
§

14
"

35

6
40
17
7
7
2
28
9
5
19
10
13
18

1

TITLE

ARTIST {MPRINT / PROMOTION LABEL)

LAST NAME

CARRIE UNDERWOOO (ARISTA/ARISTA NASHVILLE)
I’'M STILL A GUY

BRAD PAISLEY (ARISTA NASHYILLE)

HOME

BLAKE SHELTON (WARNER BRO.L (Nf‘_'t*\_/'LLE)/WRN o
THE BOSS

RICK ROSS FEAT. T-PAIN (SLIP-N-SLIDE DEF JAM IDJMG)
SHE GOTIT

2 PISTOLS (UNIVERSAL REPUBLIC

4 MINUTES

MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS )
GET LIKE ME

DAVID BANNER FEAT CHRIS BROWN 48 |G FACE SACUNG Wh
EVERY DAY

RASCAL FLATTS (LYRIC STREET)

BACK WHEN | KNEW IT ALL
_MONTGOMERY GENTRY (( OLUMBIA (NASHVILLE))

LowW

FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC)
DANGEROUS

KARDINAL OFFISHALL FEAT. AKON (KONLIVE GEtFEN/INTERSCOPE)
GOOD TIME

ALAN JACKSON (ARISTA NASHVILLE}

APOLOGIZE
TIMBALAND FEAT UﬁEREPUHUC MOSLEY, BLACKLRAUNI | OPE
JUST GOT STARTED LOVIN’ YOU
JAMES 0TTO (RAYBAW WARNLK BROS (NASHVILLL) WRN)
CLOSER
_NE-YO [+ 1AM IDIME)

GET SILLY

_VAC. (YOUNG MOGUL/WARNER BROS.)

STOP AND STARE

ONEREPUBLIC (MOSLEY INTERSCOPE)

WITH YOU

CHRIS BROWN (JIVE/ZOMBA)

IN LOVE WITH A GIRL

_BAVIN DEGRAW (J RMG)

GIRLS AROUND THE WORLD

LLOYO FEAT. LIL WAYNE THE INC UNIVERSAL MOTOWN)
YOU'RE GONNA MISS THIS

TRACE ADKINS (CAPITOL NASHVILLE)

SAY
JOHN MAYER (AWARE.COLUMBIA)

THE WAY THAT | LOVE YOU
ASHANTI (THE INC UNIVERSAL MOTOWN}

| SAW GOD TODAY
GEORGE STRAIT (111 Ni HVILLE)

TRYING TO STOP YOUR LEAVING
DIERKS BENTLEY (CiF110L NASHVILLE)

1,288 stations, comprised of top 40, adult contemporary, R&B/hip-hop, country, rock, gospel, smooth jazz, Latin, and Christian formats,
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ARTIST (IMPRINT / PROMOTION LABEL)

VIVA LA VIDA

COLDPLAY (CAPITOL)
| KISSED A GIRL
KATVIRERRYI(CARITOR)
SHAKE IT
METRO STATION (RED INK RED/COLUNBIA)
TAKE A BOW
RIHANNA (SRP/DEF JAMIDIMG)
POCKETFUL OF SUNSHINE
NATASHA BEDINGFIELD (PHONDGENIC/EPIC)
FOREVER
CHRIS BROWN 1JIVE 201/ BA)
LOLLIPOP
&WAVNE FEAT STATIC MAJOR {CASH VERSAL MOTOWN
BLEEDING LOVE ]
LEONA LEWIS (5YCO/J AMG)
LEAVIN'
JESSE MCCARTNEY (HOLLYWDOD) H,
4 MINUTES ]
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS.
WHEN | GROW UP
THE PUSSYCAT 0OLLS (INTERSCOPE)
NO AIR B
JORDIN SPARKS DUET WITH CHRIS BROWN (JIVE/ZOMBA)
SEXY CAN |
RAY J & YUNG BERG (KNOCKOL
DAMAGED
DANITY KANE (BAD BOY/ATLANTIC)
WHAT YOU GOT
COLBY O'DONIS FEAT. AKON (KONLIVE GEFFEN/INTERSCOPE)

CERT.

0: 0000k

DEJA 34/KOCH/EPIC)

LOVE IN THIS CLUB ]
USHERIREATRYOUNGIVEEZI(CARAGE/IZOMBA
AMERICAN BOY

ESTELLE FEAT. KANYE WEST (11OME SCHOOL ATLANTIC)
IT'S NOT MY TIME
13ID00RSIDOWNI(UNIVERSAJRERIBOIE)
LOLLI LOLLI (POP THAT BODY)

THREE 6 MAFIA (HYPNOTIZE MINDS COLUMBIA}

SAY

JOHN MAYER (AWARL/COLUMBIA)

BUST IT BABY PART 2

PLIES FEAT. NE-YO (1|1 GATES/SLIP-N-SLIDE/ATLANTIC)
HANDLEBARS

FLOBOTS (UNIVEr AL REPUBLIC)
THE TIME OF MY LIFE
DAVID COOK (19 RCA RMG)
SUMMERTIME

NEW KIDS ON THE BLOCK (INTERSCDPE)
MERCY

DUFFY (MERCURY/IDJMG)
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TITLE

CERT.

CLOSER

NE-YO (DEF JAM IDJMG)

IF | NEVER SEE YOUR FACE AGAIN
MARDON 5 FEAT. RIHANNA (A8M DCTOE INTERSCOPE)
3 PEAT

Lii. WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
MR. CARTER

LIL WAYNE FEAT. JAY.Z (CASH MONEY, UNIVERSAL MOTOWN)
REALIZE

COLBIE CAILLAT (UNIVERSAL REPUBLIC)
DANGEROUS

KARDINAL DFFISHALL (KONLIVE GEFFEN)

LAST NAME

CARRIE UNDERWODD (ARISTA ARISTA NASHVILLE)
IN LOVE WITH A GIRL

(GAVIN DEGRAW (J RWG

STOP AND STARE

'ONEREPUBLIC (MOSLEY I TERSCOPE

GET SILLY

V.LC. (YOUNG MOGUL WARNER BROS

I'M YOURS

IASON MRAZ ATLANTIC

VIOLET HILL

COLDPLAY (- 110L)

ALL AROUND ME

FLYLEAF (AH OCTONE INTERSCOPE)

LOwW 3]
FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC)

PUT ON

_VOUHG JEEZY FEAT. KANYE WEST (C( ATE THL M/ID
BYE BYE

MARIAH CAREY (ISLAND/IDJMG) )
GET LIKE ME

DAVID BAKNER FEAT. CHRIS BROWN (! F OWN
A MILLI

LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
DON'T STOP THE MUSIC

RIHANNA (SRP DEF JAMIDJVIG)

BODY ON ME

NELLY FEAT AKON & ASHANTI (OERRTY/UNVERSAL MOTOWN)
APOLOGIZE (3]
TIMBALAND FEAT DNEREPUBLIC (MOSLEY /5L UNDNTES OPE|
SEE YOU AGAIN

MILEY GYRUS (HOLLYW0OD

7 THINGS

MILEY CYRUS (HOLLYWOOD)

OUR SONG ]
TAYLOR SWIFT (BIG MACHINE)

GOT MONEY

LIL WAYNE FEAT T-PAIN (CASH MONEY/UNIVERSAL MOTOWN)
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, ARTIST {IMPRINT / PROMOTION LABEL}

'3 BLEEDING LOVE
B 4 wxs LEONA LEWIS (SYCOD J;RMG)

TITLE

FEELS LIKE TONIGHT
DAUGHTRY (RCA RMG)

STOP AND STARE
ONEREPUBLIC (MOSLEY/INTERSCOPE)

WHATEVER IT TAKES
LIFEHOUSE (GEFFEN INTERSCOPE)

IT'S NOT MY TIME
3 DOORS DOWN UNIVERSAL REPUBLIG)

IN LOVE WITH A GIRL
GAVIN DEGRAW (J RMG)

REALIZE
COLBIE CAILLAT (UNIVERSAL REPUBLIC

'LOVE SONG
SARA BAREILLES (EFIC)

SORRY
BUCKCHERRY (ELEVEN SEVEN/ATLANTIC/RRP)

WON'T GO HOME WITHOUT YOU
MAROON 5 |A&NM OCTONE INTERSCOPE)

POCKETFUL OF SUNSHINE
NATASHA BEDINGFIELD (PHONOGENIC EPIC)

NO AIR
JORDIN SPARKS DUET WITH CHRIS BROWN {16/ JIVE Z0MBA

PARALYZER
FINGER ELEVEN wIND-UP)

STAY BEAUTIFUL

THE LAST GOODNIGHT 1VIRGIN/CAP!I 0

VIVA LA VIDA

COLOPLAY (CPITOL

LOVE REMAINS THE SAME
GAVIN ROSSDALE (INTERSCOPE)

MERCY

DUFFY (MERCURY/IDJMG)

NEW SOUL

YAEL NAIM (TOT OU TARD/AI LANTIC)

I'M YOURS

JASON MRAZ (ATLANTIC RRP

THE TIME OF MY LIFE

OAVIO COOK (19 RCA RMG

4 MINUTES

MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS.)
ALL SUMMER LONG

KIO ROCK (TOP DOG ATLANTIC)

NINE IN THE AFTERNOON
PANIC AT THE DISCO ([ - AY1)* NOE. FUELED BY RAMENRRP)
ALL OVER YOU

THE SPILL CANVAS (ONE ELEVEN SIRE REPRISE

IF I NEVER SEE YOUR FACE AGAIN
MAROON 5 FEAT. RIHANNA (A&M OCTONE INTERSCOPE)

T
T

T

T

TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
TOUCH MY BODY

MARIAH CAREY (ISLAND I0JMG)

COCONUT JUICE
_TVGA FEAT. THAVIS MCCOY Eﬂ SQUAD DECAYDANCE/RED)
LOVE IN THIS CLUB, PART 11
USHER FEAT. BEYONCE & LIL WAYNE {LAFACE 70MBA)
PORK AND BEANS

WEEZER (DGC. GEEFE_N /INTERSCOPE
INDESTRUCTIBLE
DISTURBED (REPRISE)
HOMECOMING
E{VE WEST FEAT. CHRES MARTIN {
ISLAND IN THE SUN
WEEZER |DGC GEFFEN UME)
LOVE SONG 2]
SARA BAREILLES (EFIC)

FALL FOR YOU

SECONDHAND SERENADE (GLASSNOTE ILG/ATLANTIC)
THERE'S NOTHIN

SEAN KINGSTON FEAT ELAN & JUELZ SANTAN‘L LY H CH)
SPAZ
_N‘E'R"D STAR TRAK/INTERSCOPE) o

LOVE REMAINS THE SAME

GAVIN ROSSDALE (141t RSCOPE

DON’T STOP BELIEVIN’

JOURNEY {LEGALY LULUMBIA)

CHECK YES JULIET (RUN BABY RUN)

WE THE KINGS (S-CURVE)

SHOULD'VE SAID NO

TAYLOR SWIFT (BIG MACHINE}

PICTURE TO BURN

TAYLOR SWIFT (BIG MACHINE)

BREAK THE ICE
‘BRITNEY SPEARS  IVE JOMBA}

ALL-AMERICAN GIRL

CARRIE UNDERWOOO (ARISTA ARISTA NASHVILLE)
CLOCKS °®
COLDPLAY (CAf,10L;

GUNPOWDER & LEAD

MIRANOA LAMBERT (L (ILLIMBIA NASHVILLE

THAT'S WHAT YOU GET

PARAMORE f UELED BY RAMEN/RRP) 3 .
WITH YOU [
CHRIS BROWN | [IVE ZOMBA}

MOVING MOUNTAINS

USHER L 4FACE 7OMBA}

YOU'RE GONNA MISS THIS

TRACE ADKINS (CAPITOL NASHYILLE)

THE BOSS
RICK ROSS FEAT. T-PAIN {SLIP-N-SLIDE/OEF JAM IDJMG)

CERT.

00-0-000 -

ELLA DEF JAM

MG)
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TITLE
ARTIST (IMPRINT / PROMOTICN LABEL)
LOVE SONG
J SARA BAREILLES (EPIC
BLEEDING LOVE
LEONA LEWIS (SYCO/J/RMG)

BUBBLY
COLBIE CAILLAT (UNIVERSAL REPUBLIC)

LOST ﬁr
MICHAEL BUBLE (143 REPRISE)

APOLOGIZE
¥ BLACKGROUND INTERSCOPE] ﬁr

TIMBALAND FEAT DNEREPUBLIC (M(

TEARDROPS ON MY GUITAR
TAYLOR SWIFT (BIG MACHINE UNIVERSAL REPUBLIC

JORDIN SPARKS (19, /IVE ZOMBA)

BIG GIRLS DON'T CRY
FERGIE (WILL L AM/AZM/INTERSCOPE

NO ONE
ALICIA KEYS (MBK

SAY

v
TATTOO &
1r
1

RMG)

JOHN MAYER (AWARE COLUMBIA)

FEELS LIKE TONIGHT
DAUGHTRY (RCA RMG)

IN MY ARMS
PLUMB (CLAB KiPRISE)

THE TIME OF MY LIFE
DAVID CODK |1 2C A RMG

BUSY BEING FABULOUS
EAGLES |/ RC

FALLING IN LOVE AT A COFFEE SHOP
LANDON PIGG (RCA/RMG)

B B B

AWAKE

JOSH GROBAN (13/REPRISE
FALL

KIMBERLEY LOCKE (CURB/REPRISE)

IN GOD'S HANDS
!ELLHUHTAUO FEAT. KEITH URBAN {(MOSLE
NO AIR

EIN SPARKS DUET WITH CHRIS BROWN 19
WHATEVER IT TAKES
LIFEHOUSE (GEFFEN INTERSLOPE

FEN INTEF

VE/ZOMBA

AFTER ALL THESE YEARS
JOURNEY (NOMOTA!

o
o

| THOUGHT I'D SEEN EVERYTHING
BRYAN AOAMS (BADMAN)

REALIZE

COLBIE CAILLAT :UNIVERSAL REPUBLIC

FORGIVE ME
CNOTE | KH ENT,

WON'T GO HOME WITHOUT YOU
MAROON 5 (A&N OC1ONE INTERSCOPE)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
PORK AND BEANS
WEEZER (0GC/GEFFEN/INTERSCOPE)
HAMMERHEAD
THE OFFSPRING (COLUMBIA)
LET IT DIE
FOO FIGHTERS (ROSWELL RCA RNG
GIVEN UP
LINKIN PARK (WARNER BROS )

RISE ABOVE THIS
SEETHER (WIND-UP)

Tr
1
1
1

I WILL POSSESS YOUR HEART
DEATH CAB FOR CUTIE (ATLANTIC)

)z 3

HANDLEBARS

FLOBOTS 1 NIVERSAL REPUBLIC
DISCIPLINE

NINE INCH NAILS (THE NULL CORPORATION RED

INSIDE THE FIRE
DISTURBED M

SALUTE YOUR SOLUTION
THE RACONTEURS ( THIRD MAN WARNER BRO!
VIOLET HILL

COLDPLAY CAF 10

IT'S NOT MY TIME

3 DOORS DOWN (UNIVERSAL REPUBLIC)
PSYCHO

PUDDLE OF MUDD (FLAWLESS GEFFEN/INTERSCOPE)
ADDICTED

SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL
DEVOUR

SHINEDOWN (ATLANTIC)

VIVA LA VIDA
COLDPLAY (CAPITOL)

BB B BB

B B

“I'M NOT OVER

CAROLINA LIAR (AT ANTIC)

LOVE ME DEAD

LUDO (RELBIRT ISLAND IDJMG)
BELIEVE

THE BRAVERY (ISLAND 1DJMG)

'SOMEONE LIKE YOU
SAFETYSUIT (UNIVERSAL MOTOWN}

BEAUTIFUL
10 YEARS |LINIVERS AL REPUBLIC)

THE WESTERN WORLD
PENNYWISE (MYSPACE)

THEY SAY “
SCARS ON BROAOWAY (VELVET HAMMER/INTERSCOPE}
ALWAYS WHERE | NEED TO BE v
THE KOOKS (AS|RALWERKS/CAPITOL)

27 8 HELP ME

ALKALINE TRIO (EPIC)
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2008

\
€

S TiTLe
& ARTIST (MPRINT / PROMOTION LABEL)
BLEEDING LOVE
L&) LEONA LEWIS (SYCO/W/RMB) -
ST | KISSED A GIRL
GAINER/AIRPLAY WO B RTINS
TAKE A BOW
RIHANNA (SRP/DEF JAM/IOJMG)
LOLLIPOP
_ LIL WAYNE FEAT. STATIC MAJOR JASH MONEY/UNIVERSAL MOTOWN
16 DAMAGED
DANITY KANE (BAD BOV/ATLANTIC)
SEXY CAN |
RAY J & YUNG BERG (KNOCKOUT DEJA 34/KOCH/EPIC —
21 POCKETFUL OF SUNSHINE
NATASHA BEDINGFIELD (PHONOGENIC, EPIC
LEAVIN’
JESSE MCCARTNEY (HOLLYWOOD)
LOVE IN THIS CLUB
USHER FEAT. YOUNG JEEZY 'LAFACE/ZOMBA}
VIVA LA VIDA
COLDPLAY (CAPITOL
FOREVER
CHRIS BROWN (JIVE/ZOMBA)
8§ 29 NO AIR
JORDIN SPARKS DUET WITH CHRIS BROWN (19/JIVE/ZOMBA
GREATEST SHAKE IT {
 FLILIL T YA werno stanon (RED INK/RED/COLUMBIA)|
4 MINUTES
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS =
WHAT YOU GOT
COLBY O’DONIS FEAT. AKON (KONLIVE/GEFFEN/INTERSCOPE
REALIZE
COLBIE CAILLAT (UNIVERSAL REPUBLIC)
ALL AROUND ME
_FLYLEAF (A&H OCTONT INTERSCOPE
22 16 IT°S NOT MY TIME
3 DOORS DOWN (UNIVERSAL REPUBLIC
LOW
FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC)
IN LOVE WITH A GIRL

WEEKS

. UAST
WITK

]

(83
€

00 - W

w
rs

(2]

~
™
(=]

w©

0:00:00- - -

i eaea >

=
o
w
@

23 98 Guu pecraw (J/RMG
i 3 WHENIGROW UP

THE PUSSYCAT 0OLLS (INTERSCOPE)
20 g BYEBYE

MARIAH CAREY (ISLANO/I0JMG)
17 29 STOP AND STARE
ONEREPUBLIC (MOSLEY INTERSCOPE)
30 6 SUMMERTIME
__NEW KIDS ON THE BLOCK (INTERSCOPE
LOVE SONG
134 SoRn BAREILLES (EPIC)
BUST IT BABY PART 2
PLIES FEAT. NE-YO (BIG GATE’ SLIP-N-SLIDE/ATLANTIC)
% 31 DON’'T STOP THE MUSIC
RIHANNA (JRF DEF JAM 1DJME)
SEE YOU AGAIN
A 337 MILEY CYRUS (HOLLYWOOD)

35 12

,.
!

033008800

5

SAY
3321 oy wAYER (AWARE/COLUMBIA)
MERCY
] 120 12 DUFFY (MERCURY/IDIMG
iy 4 WITH YOU
25 (2 __CHRIS BROWN (JIVE Z0MBA
32 31 18 TOUCH MY BODY

__MARIAH CAREY (ISLAND/IDJMG

@ 40 9 AMERICAN BOY
ESTELLE FEAT. KANYE WEST (HOME SCHOOL/ATLANTIC

7 THINGS

38 4 ey cyAus HoLLWOOD!
SORRY

84130 5 ckceRRY (ELEVEN SEVEN/ATLANTIC/ARP)

32 21 BREAK THE ICE
BRITNEY SPEARS JIVE ZOMBA

3% 10 THERE’'S NOTHIN
SEAN KINGSTON FEAT. ELAN & JUELZ SANTANA (BELUGA HEIGHTS/EPIC)

2 6 DANGEROUS

KARDINAL OFFISHALL FEAT. AKON (KONLIVE/GEFFEN/INTERSCOPE

a9 g !FINEVER SEE YOUR FACE AGAIN
; MARODN 5 FEAT RIHANNA (A&M/OCTONE/INTERSCOPE

THE TIME OF MY LIFE

2 4 o cook 19 RCARNG)
CLOSER

%6 9 v (DET JAMIDJME,

41 25 WHATEVER IT TAKES
LIFEHOUSE (GEF?EN INTERSCOPE)

45 10 HANDLEBARS

| FLOBOTS (UNIVERSAL REPUBLIC
44 15 SHE GOTIT

2 PISTOLS FEAT. T-PAIN & TAY DIZM (UNIVERSAL REPUBLIC)
53 g LOLLILOLLI(POP THAT BODY)
‘THREE 6 MAFIA FEAT. PROJECT PAT, YOUNG D & SUPERPOWER [HYPNOTIZE M)
54 g JTHAT'S WHAT YOU GET
PARAMORE (FUELED BY RAMEN/RRP
sp 7 GETSILLY
_V.I.C. (YOUNG MOGUL/WARNER BROS
51 g GETLIKE ME
DAVID BANNER FEAT. CHRIS BROWN (3.1 6. F A
43 g LOVEIS GONE
DAVID GUETTA & CHRIS WILLIS (GUM/PERFECTO/ULTRA)

43 23 FEELS LIKE TONIGHT
DAUGHTRY (RCA‘RMG)

| M For a zomplete listing of the Pop 100,
check out www.billboard.biz

POP 100: The
radio audience
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RC/UNIVERSAL MOTOWN,
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5 Fop singles & tracks, according to mainstream top 40
measured by Nielsen Broadcast Data Systems,
ales com il Y ik undScan POP 100 AIRPLAY: Legend
located below chart. HOT SINGLES SALES: The top-selling retail-avallable
physical singles as “ompiled by Nielsen SoundScan This data is used to
mpile both the Hot 100 and Pop 100. TOP MUSIC VIDEOS: The top-
salling retail-availabie music videos, as compited by Nietsen SoundScan.
HOT VIDEOCLIPS: Based on audience-weighted plays from MTV, VHI, BET
and CMT, and non-weighted plays from eight other channels, as monitored
by Nielsen Broadcast Data Systems. VIDEO MONITOR: Rotating playlists
from 12 channels. A | charts © 2008, Nielsen Business Media inc, and
elsen Sound: Inc. All rights reservec
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nielsen

SoundScan

BDS

;§|§§ TITLE
<Y T JRTIST (MPRINT / PROMOTION LABEL)
1

117 BLEEDING LOVE
= LA | LEONA LEWIS (SYCD/J/RMG) -
TAKE A BOW
e 2 RIHANNA (SRP/DEF JAM/IDJMG) ﬁ
4| DAMAGED
®3 M DANITY KANE (BAD BOY/ATLANTIC) ﬁ
a4 5 15 SEXYCANI

RAY J & YUNG BERG (KNOCKOUT/DEJA 34/KOCH/EPIC

LOVE IN THIS CLUB
tl 4 07 USHER FEAT. YOUNG JEEZY (LAFACE/ZOMBA)
6 7 10 LOLLIPOP
LIk WAYNE FEAT. STATIC MAJGR (CASH MONEY/UNIVERSAL MOTCWN)
9 g 12 LEAVIN'
JESSE MCCARTNEY (HOLLYWOOD)
: NO AIR
8 6 27 JORDIN SPARKS DUET WITH CHRIS 8ROWN ‘19JNEIZOMBA) ﬁ
- | KISSED A GIRL
a e KATY PERRY (1 AFITOL)
@ 10 17 POCKETFUL OF SUNSHINE r
NATASHA BEDINGFIELD (PHONOGENIC/EPIC
0 12 1 WHAT YOU GOT
COLBY O'DDNIS FEAT. AKON (KONLIVE/GEFFENANTERSCOPE)
FOREVER
e 139 CHRIS BROWN (JIVE/ZOMBA) ﬁ
4 MINUTES
“ 8 13 MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS.) ﬁ
REALIZE
D e _COLBIE CAILLAT (UNVERSAL REPUBLIC) o
@ 15 12 SHAKEIT
- METRO STATION (RED INK/REQ/COLUMBIA)
@ 20 17 ALL AROUND ME
FLYLEAF [4&M/OCTONE/INTERSCOPE)
] Low
1"-.-_ 7% FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTICY
BYE BYE
18 1908 CAREY (ISLAND/IDJMG) o iig
] IN LOVE WITH A GIRL
'm 313 GAVIN DEGRAW (J/RMG) ﬁf
LOVE SONG
= 16_ 2 SARA BAREILLES ‘EPIC) ﬁf
IT’'S NOT MY TIME
@' % 1 3 DOORS DOWN (UNIVERSAL REPUBLIC) ’ﬁ
STOP AND STARE
| 22_ 18 28 ) ONEREPUBLIC (MOSLEY/INTERSCOPE
i ;. SEE YOU AGAIN
! _23__‘ 2 3% MILEY CYRUS (HOLLYWOOD) ﬁf
DON'T STOP THE MUSIC
24 % 30 ﬂAﬂNArSRP;DEF JAM/IDJMG) ﬁf
25 20 25 WITHYOU 2

CHRIS BROWN {JIVE/ZOMBA)

127 mainstream top 40 stations are electronically monitored
24 hours a day, 7 days a week. This data is used to compile the Pop 100.

CAMP ROCK EAST (WALT DISNEY)

'FREAKSHOW (MIX 13)
THE CURE (SURETONE GEFFEN/INTERSCOPE

_ e G e
i
5E 58 TITLE
; <% 2 ARTIST (IMPRINT / PROMOTION LABEL)
WE ROCK

| WALK ALONE
ICEQ EARTH | STEAMHAMMER/SPY.
UR SO GAY
! - 2 4 arv peRRY CAPITOL)
4 » THEONLY ONE
THE CURE (SURE |ONE GEFFEN/\NTERSCOPE)
8 5 6 WATER CURSES
ANIMAL COLLECTIVE (DOMIND)
| 3 4 LOLLIPOP/A MILLI
LIL WAYNE {CASH MONEY/UNIVERSAL MOTOWN
8 5 7 4MINUTES
HMADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS |
|7 |8 GO SPEED RACER GO

ALI DEE ANO THE DEEKOMPRESSORS (RAZOR & TIE)
g 4 | DON'T WANT TO GO TO SCHOOL
THE NAKED BROTHERS BAND (ICKELDOEON/COLUMBIA)
I'M LETTING GO
FRANCESCA BATTISTELLI (FERVENT)
SHINE
ANNA NALICK (EPIC)
DOWN 4 WHATEVA
LONESOME THUG LADY (0HI0 SOUNDLAB)
WE FLY
AG (WRECKLESS ENTERTAINMENT)
KEEP MARCHING
NATE JACOBS FEAT. BEAU DILLY (JANISAN)
16 15 4 MUCH LIKE FALLING
FLYLEAF (A&M/DCTONE/INTERSCOPE)

19 IT'S RIGHT HERE
TANIKA TURNER (KOUNTREE BOYZ)

ny
o

TOUCH MY BODY
18 4 T hian caRey {ISLAND (DJMG)
T PAPER PLANES
LR INTERSCOPE)
20 12 2 HIGHWAYS OF GOLD
JAGUAR LOVE MATADOR/BEGGARS BANQUET)
17 g WHATTIME IS T
HIGH SCHOOL MUSICAL 2 CAST (WALT DISNEY)
LITTLE BIT
=2 2?_ 4 e Ll 1.L RECOROINGS
] RINGER
23 2 & FOUR TET (DOMIND)
CLOSER

@ = {id NE-YO (DEF JAM/DIMG

@ 2% 66 LET ME SEE SOMETHING
A.6. & WRECKLESS EN.T. (WRECKLESS ENTERTAINIENT)

chart data
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25 TiTLe

£Z LABEL/ DISTRIBUTING LABEL & NUMBER (PRICE)

2 SCENES YOU KNOW BY HEART
HMAILBOAT 2503 EX (9.98 VD) _

=

Principal Performers &
]
8

Jimmy Buffett

'WHEN IN ROME 2007 Genesis
RHINO HOME VIOEO/WARNER MUSIC VISION 511400 EX (29 98 DVD)

157 FAREWELL | TOUR: LIVE FROM MELBOURNE Fages )
RHINO HOMDEOVWARNER MUSIC VISION 70423_ {29.98 DVD) |

57 LIVE IN LAS VEGAS: A NEW DAY Celine Dion [8]

COLUMBIA MUSIC VIDEO SONY BMG VIDEQ 713716 (21 98 DVD)

CELTIC THUNDER: THE SHOW
CELTIC THUNOER DECCA UNIVERSAL MUSIC & VIDED 0IST 002 (19.98 OVD)

Celtic Thunder

g PARA SIEMPRE
Suliy BMG NORTE SONY BMe VIDEQ 728708 (14 98 DVD)

Vicente Fernandez

CROSSROADS GUITAR FESTIVAL 2007
RHING HOME VIDEO WARNLH MU ViSION 352124 (29.98 DVD)

Eric Clapton 18]

8 ' THE ADVENTURES OF MIMI
IMAGE ENTERTAINVIENT 4981 (19 98 DVD)

Mariah Carey 7]

5 ARDE EL CIELO
WEA LATINA VIDEO WARNER MUSIC VISION 491388 (17.98 DVD)

***+*: LIVE IN PHOENIX

FUELED BY RAMEN ISLAND UNIVERSAL MUSIC & VIDEQ DIST. 010935 (14.98 DVD)

Mana

Fall Out Boy

3 LIVE FROM CHICAGO
COMING HOME MEO!A 7001 (34.98 DVD)

The Steve Miller Band

o THE BEYONCE EXPERIENCE: LIVE Beyonce (3]
MUSIC WORLD/COLUMBIA/SONY BMG VIDED 18087 (14.98 DVD) i
, THE BEST OF Radionead

CAPITOL EM% MUSIC VIDED 16439 (24.98 DVD,

213 NUMBER ONES
EPIC MUSIC VIDED SONY BIMG VIDED 56999 (14.98 DVD)

Michael Jackson '[4]

ORAL FIXATION TOUR
EPIC MUSIC VIDED SONY BMG VIDEQ 705825 (19.98 DVO)

Shakira L[]

ROCK OF AGES
SPRING HOUSE VIOED, EMM MUSIC VIDED 44824 (19 98 VD)

Bill & Gloria Gaither With The Homecoming Friends

35 ELTON 60: LIVE AT MADISON SQUARE GARDEN
ISLAND VIDED UNIVERSAL MUSIC & VIDEO DIST 000751

Elton John

6 GET READY: THE DEFINITIVE PERFORMANCES 1965-1972

HIP-0 VIDED UNIYLRSAL MUSIC & VIDEO DIST 007477 (14 55 DVD

3p HELP!
APPLE CAPITOL/EMM MUSIC VIDEQ 10347 (29.98 DVD)

The Temptations

The-Beatles

s LIVE AT MONTREUX 1986
EAGLE VISION/EAGLE ROCK 39125 (14.98 DVO)

Eric Ciapton @

35 PLUG ME IN AC/DC  [B)
COLUMBIA MUSIC VIDEQ/SONY BMG VIOEQ 710417 (29.98 DVD)
INDESCRIBABLE Louie Giglio

7 SIXSTEPS VIDEQ EMM MUSIC VIDEQ 17091 (14.98 OV0)

[P AMAZING GRACE
! SPRING HOUSE IDEO EMM MUSIC VIDEQ 44773 (19 98 DVD)

30

Bill & Gloria Gaither With The Homecoming Friends

LED ZEPPELIN

4l ATLANTIC VIDEQ WARNER MUSIC VISION 70198 (29.98 DVD)

Led Zeppelin

25 ‘ HOW GREAT THOU ART

IJI=J\. 4 - g
e =
E‘;E gETITLE ' §-|:
E= | Sz 23X ARTIST (IMPRINT / PROMOTION LABEL) | éz ARTIST nitLe
1 7 6 TAKE A BOW
T : RIHANNA SRP/DEF JAM/IDJMG
Py 3 BUST IT BABY PART 2
PLIES FEAT. NE-YO BIG GATES/SLIP-N-SLIDE/ATLANTIC
.3 1 8 TEENAGE LOVE AFFAIR 1 FALL OUT BOY, BEAT T
ALICIA KEYS MBK/J/RIG "5 NEYO. costm
o BYE BYE | BTN — —
MARIAH CAREY ISLAND IDJMG _ 3 PLIES FEAT NE-YO, 8USTITBABYPART2
5 8 MOVING MOUNTAINS .4  TYGA FEAT TRAVIS MCCOY, CoCONuT JUICE
USHER LAFACE/ZOMBA 5 COLDPLAY, VviOLET HILL
SUMMERTIME 1 i
6 bSO T TN TERSCORE 6 PANIC AT THE DISCO, THAT GREEN GENTLEMAN
- B GAME'S PAIN 7 USHER, MOVING MOUNTAINS B
THE GAME FEAT. KEVSHIA COLE GEFFEN/INTERSCOPE .8 RIHANNA, TAKE A BOW
8 13 2 ALL SUMMER LONG 9 | ASHANTI. THE WAY THAT | LOVE YOU
KIDIROCKTORBOGIATLANTIC 110 TING TINGS, SHUTUP AN LET ME GO
w6 VIOLET HILL 1
] COLOPLAY { AP(TOL /3
10 10 9 MERCY mucH]
DUFFY MERGURY/IDJMG =2
11 5 DON'T TOUCH ME (THROW DA WATER ON ‘EM)
BUSTA RHYMES AFTERMATH/INTERSCOPE 1 NEWKIDS ON THE BLOCK, suumERTIME
22 I CLOSER _2 _ GIRLICIOUS, ukeme
NESYOIDERJAM/IDIMG 3 KARDINAL OFFISHALL FEAT. AKON, DANGEROUS
’ -~ POCKETFUL OF SUNSHINE )
13 90T TasHA BEDINGFIELD PHONOGENIC EPIC BN RIHANNA, TAKEA 80w —
44 23 2 CHASING PAVEMENTS B HEDLEY, nevee 100 CATe
ADELE AL LDLUMBIA 6 THEORY OF A DEADMAN, s0 HaPPY
15 1 GET LIKE ME 7 FLO RIDA FEAT. TIMBALAND, ELEvATOR
DAVID BANNER FEAT. CHRIS BROWN 61 G. 4 C E /SRO/UNIVERSAL MOTOWN "‘5_‘!’ TREWS, PARANOID FREAK e
| REALIZE ; = S —
Uo COLBIE CAILLAT UNIVERSAL REPUBLIC .8  SIMPLE PLAN, YOURLOVEISALE
17 1 5 |T'SNOTMYTIME | 10 ~ LIL WAYNE FEAT. STATIC MAJOR, LoLipop
*  3000RS DOWN Uil * SAL REPUBLIC = .
15 BLEEDING LOVE m
§ LEONA LEWIS /1 AN
19 24 2 PORK AND BEANS —
- :Vr:EZERo‘\J/GE GWEFIF_IE_L‘NI\ERSTOPE g RHONDA VINCENT, 1G0TTA STARY SOMEWHERE
20 14 7 [MILOVE WITH AGIR "2 JASON MICHAEL CARROLL, 1 aNSLEEP WHEN ' 0EAD
P AFTER TONIGHT 3 ~JOSH TURNER FEAT. TRISHA YEARWOOD, ANOTHER TRY
" ° JUSTIN NOZUKA GLASSNOIE/RED 4  BRAD PAISLEY, im STILL A GUY
e EVERY DAY B N, ' .
22 RSl rascaL FLatTs LvRic STREET _-:2'..; JAME\E( i(;};TNSSON: I GOL0R.
@ 17 AMERICAN BOY TRACE ADK ., YOU'RE GONNA MISS THIS
i ESTELLE FEAT. KANYE WEST HOME SCHOOL/ATLANTIC _ 7 EMILY WEST. ROCKS IN YOUR SHOES
24 THAT GREEN GENTLEMAN 8  DIERKS BENTLEY, TRYING T0 STOP YOUR LEAVING
PANIC AT THE DISCO DECAYDANCE FUELED BY RAMEN/RRP .-'5'" TOBY KEITH, SHES A HOTTIE
o N LAST NAME BEE ir -
25 CAHRIE UNOERWOOD ARISTA/ARIS 1A NASHVILLE 10 GARY ALLAN, LEARNING HOW TO BENO

SPRING HOUST VIDED EMM MUSIC VIDEQ 44775 (19.98 DVD)

Bill & Gloria Gaither With The Homecoming Friends |

[S= !

Data for week of JUNE 28,

hdiohistorv.com
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SoundScan

TOP
R&B/HIP-HOP ALBUMS..

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

Title 'I

See Charts Legend for rules and explanations. © 2008, Nieisen Business Media, Inc. and Nielsen SoundScan. Inc Al rights reserved

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

Title

2 LIL WAYNE | ] WEBBIE _ |
0 2 - 2 H“ AW CASH MONEY/UNIVERSAL MOTOWN 011033/UMRG (13.98 Tha Carter lll 1 3420 TRILL/ASYLUM/ATLANTIC 427836/AG (18.98) Savage Life 2 : !
PLIES — i | JAY-Z )
BIG GATES/SLIP-N-SLIDE/ATLANTIC 511238/AG (18.98) 2o SR SRR 54 44 L5 HoC-A-FELLA/DEF JAM 010229*/10MG (13.98) American Gangster ll
. USHER T o RIHANNA ; m
LAFACE 23388/20MBA (18.98) HereliSianc .cd L m SRP_DEF JAM 008968°/IDJMG (1398} Good Girl Gone Bad ’!

MARIO

N*E*R*D .

STAR TRAK,INTERSCOPE 011447/1GA (13.98) Seeing Sounds 1138 18 380 STREET J 21569/RMG (18.98) 50

ASHANTI A 1T KIRK FRANKLIN H ., T

THE INC./UNIVERSAL MOTOWN 011318/UMRG (13.98) Thejbeciaration - 85 40°EL] 0 0 S0UL GOSPO GENTRIC 16772/20M84 (18.98) The Fight Of My Life [i§ !

BUN-B . . ' SCARFACE -
| S PRINGE/TRILL/RAP-A-LOT 4 LIFE 445884/ASYLUM (18 98) 1Till 48 50 (£ J PRINGE RAP-4-LOT 1 LIFE 99351/RAP-A-LOT (12.98) The Best Of Scarface 'ﬁ

MARIAH CAREY
ISLAND 010272*/IDJMG (13.98)

CHRIS BROWN
JIVE 12049/Z0MBA (18.98) ®

E=MC2 .
‘B
=

Exclusive [l

RICK ROSS
SLIP-N-SLIDE. DEF JAM 009536*/iDJMG (13.98)

Trilla @ .
i

GNARLS BARKLEY
DOWNTOWN/ATLANTIC 450236°/AG (18.98)

The Odd Couple I.I

~ LITTLE BROTHER
HALL OF JUSTUS 5001/TRAFFIC (15.96)

@ 80 - 2 L4l THE COOL KIDS
RIIREAY C A K.E 059/CHOCOLATE INDUSTRIES (13 98)

-

...And Justus For All *j'

The Bake Sale BA_J

’ o e— -
3 \’/\gnAnF:\g;gaxszt?Mzrm 98) Thirsty I 53 51 ABFITEHZPYLA?I%'A\AJEQSS (15.98) - A Song For You i &E

' ;Tclk?wglzonw (15.98) Grindin’ For A Purpose i .”O."i- 'BZI gxls??wm?v%mvsnsm MOTOWN 010351/UMRE (13 98) 5*Stunna [ :I
'.? ‘:LIJE(SSEEEE,Q-,BLG (18.98) Lay it DOWNV ._.-' go?Ltl‘;IA_F;JKfI\NTB;%ZD:EEﬂla;SEZMKGA(13 98) souljaboytellem.com . :

v cKOE:uSENHTmn%thFEFFEN 009475°/1GA (13.98) Just Like You _.m 4 "9 E ;:L?é\:xogg?&r:ocn (17.98) Brooklyn's Don Diva !
{ B (13.98) LovelHate [ Bl oy s oty (16.98) Da Key lf

{ {7 chiﬁ;EﬁfEh;gs,s'\‘oasmusm (11.98) Lyfe Change ,i hln:?Lx’gIaAF'XcI?s/les 12331/20MBA (17.98) @ VYP: Voice Of The Young People .:1Il
— DJ SKRIBBLE Total Club Hits 18 memacic Magic City Part 2 E

THRIVEDANCE 90784/THRIVE {18 98)

LALAH HATHAWAY
STAX 30308/CONCORD (18.98)

RAHEEM DEVAUGHN
WEl JIVE 19080/Z0MBA (17 98)

Self Portrait I

Love Behind The Melody

ALICIA KEYS
MBK/J 11513* RMG (18 98} ©

AsIAmﬂ_m

o NASTYBOY 20082/B-DUB (16.98)

JR WRITER
BABYGRANDE 360 (16.98)

Politics & Bullshit

| NE-YO
DEF JAM 008697*/10JMG (13.98)

=

Because Of You M ;l

ATMOSPHERE
RHYMESAYERS 0096*/1LG {14.98) ®

When Life Gives You Lemons, You Paint That Shit Gold £ '
-

= ‘-_ MARY J. BLIGE = . CECE WINANS ) |=a
q 16 11 i MATRIARCH/GEFFEN 010313%/16A (13.98) @ Growing Pains PURESPRINGS GOSPEL 84966/EMI GDSPEL (17.98) U I P O LE
FLOBOTS . .
i } ; UNIVERSAL REPUBLIC 011258/UMRG (13.98) Fight With Tools .
, .y KEITH SWEAT
g 13 .10 e KEIA ATCO 106556/RHIND (18.98) Just Me .
; B
h THREE 6 MAFIA . 1
HYPNOTIZE MINDS/COLUMBIA 31295 EX/SORY MUSIC (5.98) l:asti2iWalkealineiMixlape
© HIL ST. SOUL
{ | .
| SHANACHIE 5772 (18.98) Black Rose
TYGA — =
: BAT SQUAD 8001/DECAYDANCE (14.98) No Introduction S5 ARTIST Title
TRINA - {MPRINT & KUMBER / DISTRIBUTING LABEL 3
SLIP-N-SLIDE 72008 (18.98) SanoaBaddes! 4 . JAMES HUNTER The Hard Way
LEDISI GD/HEAR 30669 CONCORD B
: L,_P VERVE 008909/VG (10.98) Lost & Found SONNY LANDRETH From The Reach
{ THE ROOTS Rising Down o LANDFALL 0001
DEF JAM 011138*/IDJMG (13.98) 2o Fe) L ‘
JAHEIM ) gl 37 LSELECYIEElch?;ysﬁ»g?n%AN ANBIDGBLEENHOUBLE The Real Deal: Greatest Hits Vol. 1
{ DIVINE MILUATLANTIC 377532/AG (18.98). ThelMaringSICTAlMan ! .  JOE BONAMASSA Sloe Gin
CHERISH The Truth J & R ADVENTURES 60283 oc ol
; _‘g' SHO'NUFF 00806/CAPITOL {18.98) i I JEFF HEALEY —
ESTELLE ) "! RUF 1126
Shine
HOME SCHODL/ATLANTIC 412860/AG i ; :
SOHAflz'l?;)uLAOA e VAG 113.86) " g?ss%g%hi:mwm The Definitive Collection
¢ DAL 331708/ASYLUM (18.98) Units In The City 1 . : . . JANIVA MAGNESS What Love Will Do
PLIES & : IR ALLIGATOR 4924
BIG GATES/SLIP N-SLIDE/ATLANTIC 185340/AG (18.98) The Real Testament @ [. # " SOUNDTRACK
r - 5 68 Black Snake Moan
< KEAK DA SNEAK . NEW WEST 6105 ‘
ALLNDADUE 5016 KOCH (17.98) o | ] STEVIE RAY VAUGHAN & FRIENDS .
< SNOOP DOGG - n |92 LEGALY,EPIC 87321/SONY BMG ) Solos, Sessions & Encores
DDGGYSTYLE, GEFFEN 010835*/IGA (12.98) Ego Trippin ] MARCIA BALL Peace, Love & BBQ
' VARIOUS ARTISTS i ALLIGATOR 4922 b
SONY BMG EMI UNIVERSAL/ZOMBA 22781/S0NY BMG STRATEGIC MARKETING GROUP (18.98) NOW 21 fi n B.B. KING Plalist + PI
MINT CONDITION =l ’_‘,. B ceeren 010203/umE aylis us
CAGED BIRD 3636/IMAGE (16.98) 2l TAB BENOIT WITH LOUISIANA'S LEROUX . . "
CHRISETTE MICHELE | am R ’ 8 ELARC BLUES B3674/TELARG Night Train To Nashville
DEF JAM 008774/I0JMG (10.98) BN Roll Away

ERYKAH BADU
UNIVERSAL MOTOWN 010800°/UMRG {13.98)

New Amerykah: Part One (4th World War)

24 . | PIMPC
5 J PRINCE/RAP-A-LOT 4 LIFE 461308/RAP-A-LOT (12.98)

Greatest Hits

AMY WINEHOUSE

| BACK DOOR SLAM
_ 7 2 5, x sTREET 10087

THE LEGENDARY RHYTHM & BLUES REVUE

14 8 DELTA GROGVE 121

Command Performance

' KENNY WAYNE SHEPHERD

10 Days Out: Blues From The Backroads |

KANYE WEST | REPRISE 49294° 'WARNER BROS ©
ROC-A-FELLA, DEF JAM 009541 */IDJMG (13.98) Graduation Bl ﬁ
- DANITY KANE
L BAD 8OV 444604/4G (18.98) Welcome To The Dollhouse ' @ m
ROCKO i
-4 ROGKY ROAD/ISLAND URBAN 010773*/IDJMG (11.98) Self-Made m )
!g ' FLO RIDA S E— il BETWEEN THE BULLETS rgeorge@billboard.com
v 0 PLIES’ BEST WEEK, FOR ‘REAL’
3

UNIVERSAL REPUBLIC 008428°/UMRG (10.98)

Back To Black ! I

both charts to UGK’s “Underground Kingz.”
N*E*R*D makes a notable bow at No. 4
with “Seeing Sounds.” The Pharrell-led collec-

While fans pocketed 1 million-plus copies of Lil
Wayne's “Tha Carter I11,” they also found room
for Plies’ sophomore album, “Definition of

3’1 LUPE FIASCO
Lf o 15T & 15TH/ATLANTIC 368316*/AG (18.98)

CALVIN RICHARDSON
SHANACHIE 5773 (18.98)

Lupe Fiasco's The Cool . E

When Love Comes 5_;.

. TT . L . . .
4 wl Ifmlﬂlg} fﬁcﬁ 00050 (18.98) ® The Real Thing: Words And Sounds Vol. 3 ] Real,” letting the Florida rapper tive pulls 80,000 on the big
% QED%EFMASO%Z%;E(MB) Love Forever Shines = l debut at No. 2 on Top R&B/Hip- chart to start at No. 7. Else-

where on the Billboard 200,
Mariah Carey’s “E-MC2 (No.
21) surpasses 1 million with
27,000 for the week, as Alicia

Hop Albums and the Billboard
200. It sees a career-best week of
215,000 copies.

Plies’ lofty sum easily surpass-

RAY J
DEJA 34/KNOCKOUT/EPIC 5041/KOCH (17.98) All | Feel

g DAVE HOLLISTER - — -
. m HIP-0 01123 LUNE (9.98) The Best Of Dave Hollister: 20th Century Masters The Millennium Collection &
i ~ DAY26
s j BAD BOY 444540/AG (18.98) DAY26

< s

¢ éﬁ'ﬂf ;WSS*’IDJMG {13.98) & Discipline es “The Real Testament,” which Keys' “As I Am” (No. 73) pushes
! 3]?6'\[}&5\:]622593;)/'5%5 BRMG (18.98) Crayons bowed last summer with 96,000. past 3.5 million with 10,000.

» TREY SONGZ Trey Day That set opened as runner-up on —Raphael George

SONG BOOK/ATLANTIC 135740/AG (18.98)
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. HOT R&B/HIP-HOP AIRPLAY: 154 stats : z
ne 11, d ar L [ ‘ AIRPLAY
MONITORED 8Y

niclsen

® HoT
R&B/ H1P-HOP AIRPLA\

HEAVEN SENT .. MUSIC FOR LOVE WOMAN
j KEYSH1A COLE {IMANI/GEFFEN/INTERSCOPE} MARIO (3RD STREET/J/RMG) = = > RAHEEM DEVAUGHN JIVE/ZOMBA)
BUST IT BABY PART 2 NEVER g _ NEVER WOULD HAVE MADE IT
PLIES FEAT. NE-YO (BIG GATES/SLIP-N-SLIDE/ATLANTIC) JAHEIM (DIVINE MILL/ATLANTIC) v . | ~ MARVIN SAPP (VERITY/ZOMBA)
LOLLIPOP WOMAN NEVER
LIL WAYNE FEAT. STATIC MAJOR (CASH MONEY/UNIVERSAL MOTOWN) RAHEEM DEVAUGHN (JIVE/ZOMBA) JAHEIM (DIVINE MILL/ATLANTIC)

I LUV YOUR GIRL FOOLISH | REMEMBER
THE-DREAM (RAOIO KILLA/DEF JAM/IDJMG) SHAWTY LO (D4L/ASYLUM) i KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)

TAKE YOU DOWN TAKE A BOW THE RIVER

CHRIS BROWN (JIVE/ZOMBA) RIHANNA {SRP/DEF JAM/IDJMG) NOEL GOURDIN (EPIC)

TEENAGE LOVE AFFAIR LIKE YOU'LL NEVER SEE ME AGAIN NEVER NEVER LAND

ALICIA KEYS {MBK/J/RMG) } ~_ALICIA KEYS (MBK/J/RMG) 1 =t LYFE JENNINGS (L ULUMBIA)

A MILLI THE RIVER TEENAGE LOVE AFFAIR

LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN) NDEL GOURDIN (EPIC) ALICIA KEYS (MBK/J/RMG) '
LOVE IN THIS CLUB PART Il NEED U BAD JUST FINE

USHER FEAT. BEYONCE & LIL WAYNE (LAFACE/ZOMBA) ~ JAZMINE SULLIVAN (J/RMG) MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

LAST TIME YOU'RE THE ONLY ONE HONEY

TREY SONGZ (SONG BOOK/ATLANTIC) ERIC BENET (FRIDAY/REPRISE/WARNER BROS.) ERYKAH BADU (UNIVERSAL MOTDWN) )
LOVE IN THIS CLUB SEXY CAN | LIKE YOU'LL NEVER SEE ME AGAIN

USHER FEAT. YOUNG JEEZY (LAFACE/ZOMBA) RAY J & YUNG BERG (KNOCKOUT/DEJA 34/EPIC/KOCH) ALICIA KEYS (MBK/J/RMG)

NO AIR : MAGIC YOU'RE THE ONLY ONE )
JORDIN SPARKS DUET WITH CHRIS BROWN (19/JIVE/ZOMBA) . ROBIN THICKE (STAR TRAK/INTERSCOPE) ERIC BENET (FRIDAY/REPRISE/WARNER BROS.)

THE WAY THAT | LOVE YOU MOVING MOUNTAINS TOUCH MY BODY
ASHANTI (THE INC/UNIVERSAL MOTOWN) USHER (LAFACE/ZOMBA) MARIAH CAREY (ISLAND/IDJMG)
GET SILLY I'VE CHANGED SOMETIMES
V.LC. (YOUNG MOGUL/WARNER BROS.) JAHEIM FEAT. KEYSHIA COLE (DIVINE MILL/ATLANTIC) ANGIE STONE (STAX/CMG)
SHE GOT IT GET LIKE ME HEAVEN SENT
2 PISTDLS (UNIVERSAL REPUBLIC) DAVID BANNER FEAT. CHRIS BROWN (B |.G. F.A.C.E/SRC/UNIVERSAL MOTOWN): | KEYSHIA CDLE (IMANI/GEFFEN/INTERSCOPE)
GIRLS AROUND THE WORLD BYE BYE I"'VE CHANGED
LLOYD FEAT. LIL' WAYNE (THE INC./UNIVERSAL MOTDWN) ; MARIAH CAREY (ISLAND/IDJMG) JAHEIM FEAT. KEYSHIA COLE (DIVINE MILL/ATLANTIC)
CUSTOMER CLOSER I'M CHEATIN’
RAHEEM DEVAUGHN (JIVE/ZOMBA) NE-YO {DEF JAM/IDJMG) | DWELE (RT/KOCH)
PUT ON SUFFOCATE 17 LET GO
YOUMG JEEZY FEAT. KANYE WEST (CORPORATE THUGZ/DEF JAM/IDJMG) J. HDLIDAY (MUSIC LINE/CAPITOL) LALAH HATHAWAY (STAX/CMG)
NEVER NEVER LAND 74 HERE | AM I THE WAY THAT | LOVE YOU
LYFE (COLUMBIA) RICK ROSS (SLIP-N-SLIDE/DEF JAM/IDIMG) | ASHANTI (THE INC./UNIVERSAL MOTOWN)
LOOKIN BOY SOMETIMES IN THE MORNING
HOT STYLZ FEAT. YUNG JOC (SWAGG TEAM/BLOCK/JIVE/ZOMBA) ANGIE STONE (STAX/CMG) | LEDISI (VERVE FORECAST/VERVE)
THE BOSS GOT MONEY a4 STAY WITH ME (BY THE SEA)
RICK ROSS FEAT. T-PAIN (SLIP-N-SLIDE/DEF JAM/IDJMG) | LIL WAYNE FEAT, T-PAIN (CASH MONEY/UNIVERSAL MOTOWN) (5% " AL GREEN FEAT. JOHN LEGEND (BLUE NOTE/CAPITOL)
TOUCH mY BODY DONK | FEELS GOOD
MARIAH CAREY (ISLAND/IOJMG) SOULJA BOY TELLEM (COLLIPARK/INTERSCOPE) .~ | RAHSAAN PATTERSON (ARTISTRY)
GAME’S PAIN . HONEY - MAGIC
- _THE GAME FEAT. KEYSHIA COLE (GEFFEN/INTERSCOPE) | (" ERYKAH BADU (UNIVERSAL MOTOWN) ROBIN THICKE (STAR TRAK/INTERSCOPE)
| REMEMBER STAY DOWN WORDS
KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE) MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE) ANTHONY DAVID FEAT. INDIA.ARIE (SOULBIRD/UNIVERSAL REPUBLIC)
NEVER wWOULD HAVE MADE IT - SPOTLIGHT . SPOTLIGHT
MARVIN SAPP (VERITY/ZOMBA) - JENNIFER HUDSON (ARISTA/RMG) " _ JENNIFER HUDSON (ARISTA/RMG)
JUST FINE NO MATTER WHAT FANTASY (SPENDING TIME WITH YOU)
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE) T). (GRAND HUSTLE/ATLANTIC) ! WILL DOWNING (PEAK/CMG)

vr HITPREDICTOR

promosauac
- BUST IT BABY PART 2 - ., BUST IT BABY PART 2 B
| PLIES FEAT. NE-YO (BIG GATES/SLIP-N-SLIDE/ATLANTIC) 3 | PLIES FEAT. NE-YO (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
A MILLI ¥ WHAT YOU GOT
LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN) COLBY 0'DONIS FEAT. AKON (KONLIVE/GEFFEN/INTERSCOPE) . Z:E‘DREAM
THE BOSS i LOVE IN THIS CLUB = BROWVY
RICK ROSS FEAT. T-PAIN (SLIP-N-SLIDE/OEF JAM/IDUMG) USHER FEAT. YOUNG JEEZY (LAFACE/ZOMBA) ALICIA KEYS
GET LIKE ME | GET LIKE ME LIL WAYNE
DAVID BANNER FEAT. CHRIS BROWN (B.1.6. F.A C E/SRC/UNIVERSAL MOTOWN) DAVID BANNER FEAT. CHRIS BROWN (B 1.G. F A C E/SRC/UNIVERSAL MOTOWN) v.i.C
SHE GOT IT BLEEDING LOVE YOUNG JEEZY FEAT. KANYE WEST
2 PISTOLS (UNIVERSAL REPUBLIC) ] EONA LEWIS (SYCO/J/RMG) HOT STYLZ FEAT. YUNG JOC
GET SILLY ; SEXY CAN | THE GAME FEAT. KEYSHIA COLE
V.LC. (YOUNG MOGUL/WARNER BROS.) RAY J & YUNG BERG (KNOCKOUT/DEJA 34/EPIC/KOCH) MARIO
DANGEROQUS DANGEROUS RIHANNA
KARDINAL OFFISHALL FEAT. AKON (KONLIVE/GEFFEN/INTERSCOPE) KARDINAL OFFISHALL FEAT. AKON (KONLIVE/GEFFEN/INTERSCOPE)
GAME’S PAIN TAKE A BOW ' JAZMINE SULLIVAN
THE GAME FEAT. KEYSHIA COLE (GEFFEN/INTERSCOPE) RAIHANNA (SRP/DEF JAM/IDJMG) . ?r USHER
PUT ON LOLLI LOLLI (POP THAT BODY) PLEASURE P.
YOUNG JEEZY FEAT. KANYE WEST (CORPORATE THUGZ/DEF JAM/IDJMG) THREE § MAFIA FEAT. PROJECT PAT, YOUNG D & SUPERPOWER (HYPNOTIZE MINDS/COLUMBIA]
LOLLI LOLLI {(POP THAT BODY) THE BOSS
mnes 6 MAFIA FEAT. PROJECT PAT, YOUNG D & SUPERPOWER (HYPNOTIZE MINDS/COLUMSBIA) | RICK ROSS FEAT. T-PAIN (SLIP-N-SLIDE/DEF JAM/IDIMG)
GOT MONEY | LUV YOUR GIiRL
LIL WAYNE FEAT. T-PAIN (CASH MONEY/UNIVERSAL MOTOWN) THE-DREAM (RADIO KILLA/DEF JAM/IDJMG)
LOOKIN BOY BYE BYE
HOT STYLZ FEAT. YUNG JOC (SWAGG TEAM/BLOCK/JIVE/ZOMBA) MARIAH CAREY (ISLAND/IDJMG) KARDINAL OFFISHALL FEAT AKON
FOOLISH LOVE IN THIS CLUB PART i RIHANNA
SHAWTY LO (D4L/ASYLUM) USHER FEAT. BEYONCE & LIL WAYNE (LAFACE/ZOMBA) CHRIS BROWN
Low NO AIR i VLG
FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC JORDIN SPARKS DUET WITH CHRIS BROWN (19/JIVE/ZOMBA) — s
HOMECOMIN((E ) : SAVAGED ‘ ! THE GAME FEAT, KEYSHIA COLE
KANYE WEST FEAT. CHRIS MARTIN (ROC -A-FELLA/DEF JAM/IOJMG) DANITY KANE (BAD BOY/ATLANTIC) LIL WAYNE
VAN
FINER THINGS CLOSER ALICIA KEYS
0J FELLI FEL FEAT. KANYE WEST, JERMAINE DUPRI, FABOLOUS & NE-YO (SO SO DEF/IDJMG) NE-YO {DEF JAM/IDJMG) r JESSE MCCARTNEY
INDEPENDENT FOREVER KEYSHIA COLE
WEBBIE FEAT. LIL' PHAT & LIL' BOOSIE (TRILL/ASYLUM/ATLANTIC) CHRIS BROWN (JIVE/ZOMBA) YOUNG JEEZY FEAT KANYE WEST
HERE | AM GOT MONEY ¥ USHER
RICK ROSS FEAT. NELLY & AVERY STORM (SLIP-N-SLIDE/DEF JAM/IDJMG) LIL WAYNE FEAT. T-PAIN (CASH MONEY/UNIVERSAL MOTOWN) HOT STYLZ FEAT YUNG JOC
THE BUSINESS SHE GOT IT STATIC MAJOR FEAT, LIL WAYNE
YUNG BERG FEAT. CASHA (YUNG BOSS/EPIC/KOCH) 2 PISTOLS (UNIVERSAL REPUBLIC)
HI HATER GET SILLY
MAINO (HUSTLEHARD/ATLANTIC) VI.C. (YOUNG MOGUL/WARNER EROS.)
NO MATTER WHAT AMERICAN BOY
1. (GRAND HUSTLE/ATLANTIC) ESTELLE FEAT. KANYE WEST (HOME SCHOOL/ATLANTIC)
| KNOW FINER THINGS
JAY-Z FEAT. PHARRELL (ROC-A-FELLA/DEF JAM/IDIME) DJ FELL! FEL FEAT. KANYE WEST, JERMAINE DUPRI, FABOLOUS & NE-YD (SO 50 DEF/IDJMG)
DONK | TOUCH MY BODY ADULT R&B AND RHYTHMIC AIRPLAY: 72 adult R&B stations and 77 rhythmic stations are
SOULJA BOY TELLEM (COLLIPARK/INTERSCOPE) MARIAH CAREY (ISLAND/IDIMG) B e e eretien Socmadasn. Ine HGT HAD SONGE 52 %:*:;Z.ﬁ‘*ﬁipiﬁé’ %
DON’T STOP GAME’S PAIN rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems. 24 hours a day, 7
BABY BASH FEAT. KEITH SWEAT (ARISTA/RMG) THE GAME FEAT. KEYSHIA COLE (GEFFEN/INTERSCOPE) R T T B L T T [ R —
72 | Go to www.billboard.biz for complete chart data Data for week of JUNE 28, 2008 | CHARTS LEGEND on Page 80
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AIRPLAY

MONITORED BY

nielsen

SALES DATA
COMPILED BY

nielsen
SoundScan

HOT

COUNTRY.SONGS

See below for complete legend Intormation

'E e N
- s I . ENEE
TITLE Artist =5 SE 2o TITLE Arlist £ 23
PRODUCER {SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL Gy d = w PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL - &8 &I
PAJ BETTER AS A MEMORY Kenny Chesney ] ﬂ a3t JOHNNY & JUNE Heidi Newfield o0
RRCS B.CANNON, K CHESNEY (S.CARUSOE.L.GOODMAN) J— . ®BNA ] T.BROWN (H NEWFIELD,0 BRYANT,S SWITH) _® ASYLUM/CURB.
e . 5 LASTNAME “Carrie Underwood | m 34 §7 TROUBADOUR George Strail 2
_M.BRIGHT (C.UNDERWOOD,L LAIRD.H.LINDSEY) @ ARISTA/ARISTA NASHVILLE TBROWH G & TRAIT (M.HOLMES. L SATCHER) = _ © MCANASHVILLE -
a 5 8 HOME Biake Shelton % COME ON OVER Jessica Simpson 39
_B.ROWAN {M.BUBLE.A CHANG.A.FOSTER GILLES) ® WARNER BROS./WRN J SHANKG.8.JAMES (J.SIMPSDN,R PROCTOR.V. BANKS) EPIC. COLUMBIA .
a 2 'M STILL A GUY Brad Paisley 35 35 RELENTLESS Jason Aldean 34
FROGERS (K LOVELACE,B.PAISLEYLTMILLER) © ARISTA NASHVILLE _ MKNOX (J.PWHITE.J LEBLANG) © BROKEN BOW
i 3 2 EVERY DAY Rascal Flatts 33 3 - ALL | EVER WANTED Chuck Wicks 3
D.HUFFRASCAL FLATTS (J.STEELE.A MORENO) ® LYRIC STREET = ) | M.POWELL,D HUFF [C.WICKS,M.POWELL.A WILSON) _ ®FRCA
@ o o BACKWHENIKNEW TALL Montgomery Gentry Up 2million &) v %  YOUCANLETGO Crysial Shawanda  gg
= _B.CHANCEY (G HANNAN,PO'DONNELL TWILLMON) ___® COLUMBIA {mpressions, _S HENORICKS (C.BATTEN K.BLAZYR L FEEK) _ O ACA
. 9 10 GOOD TIME Alan Jackson song is duo’s 37 38 37 GOOD FRIEND AND A GLASS OF WINE LeAnn Rimes 35
; L5 _K.STEGALL (A.JACKSON) B © ARISTA NASHVILLE 40th top 10. D HUFF (L RIMES,D.BROWN,B.DALY) = ® ASYLUM/CURB. 3
Q 10 12 TRYING TO STOP YOUR LEAVING Dierks Bentley ) as 19 39 "M DONE Jo Dee Messina 3
\ - B BEAVERS (J.BEAVERS.B BEAVERS.D BENTLEY) ® CAPITOL NASHVILLE So far, haif of J FLOWERS.J.0. MESSINA (J.0. MESSINA,J. FLOWERS, M.POWELL) ® CURB
7 3 LOVE DON'T LIVE HERE Lady Antebellum those top 10 a 41 4  LOVE REMEMBERS Craig Morgan 3
i PWORLEY.V.SHAW (0.HAYWO00,C KELLEYH.SCOTT @ CAPITOL NASHVILLE | songs have PO'DONNELL.C.MORGAN (C.MORGAN,PO'GONNELL) BNA
PUT A GIRL INIT Brooks & Dunn IN COLOR Jamey Johnson
m i TBROWN,R.OUNN.K.BROOKS (R AKINS,0.DAVIDSON,B. HAYSLIP) © ARISTA NASHVILLE Lot @ e THE KENT HAROLEY PLAYBOYS ({J JOKNSON.L TMILLER.JOTTO) © MERCURY 20
TRt { SAW GOD TODAY George Strait o 43 48 WHEN IT RAINS Eli Young Band 4
i} TBROWN.G.STRA(T (R.CLAWSON,M.CRISWELL,W.KIRBY © MCA NASHVILLE J.J. LESTER.E.HERBST {J.YOUNG) © REPUBLIC SOUTH/UNIVERSAL SOUTH i
12 14 GUNPOWDER & LEAD Miranda Lambert @ M 48 INVISIBLY SHAKEN Rodney Atkins a2
: F.LIDDELL.M.WRUCKE (M.LAMBERT.H.LITTLE) © COLUMBIA _THEWITT.R ATKINS (R.ATKINSB.KIRSCH) © CURB
Q 1 |23 ALL | WANT TO DO Sugariand m 4 52  CRAZYDAYS Adam Gregory 3
8 GALLIMORE,K BUSH.J NETTLES {(J.0.NETTLES,K.BUSH.B.PINSON) © MERCURY ; B.ALLEN,K.FOLLESE (A.GREGDRY.L.BRICE K.JACOBS.J LEATHERS) NSA/MIDAS/NEW REVOLUTION
0 117 | STILL MISS YOU Keith Anderson Q 49 50 'LL WALK Bucky Covington "
J STEELE (K.ANDERSON.T.NICHOLS,J SELLERS) © COLUMBIA_ M AMILLER,D.OLIVER (B.A.WILSON.L L FOWLER) @ LYRIC STREET
@ 17 9 WE WEREN'T CRAZY Josh Gracin . E 47 56 DON’T YOU KNOW YOU’RE BEAUTIFUL Ketlie Pickler 15
_B.JAMES (J.GRACIN,T.LOPACINSKI.B.PINSON) _® LYRIC STREET Groun’s fourth = C.LINDSEY (C LINDSEY.A MAYO.K. ROCHELLE) @ BNA_ .
@ 15 16 ANOTHER TRY Josh Turner Featuring Trisha Yearwood . p. s a6 | 45 51 _ HIS KIND OF MONEY (MY KIND OF LOVE) Eric Church &5
FROGERS (C.STAPLETON.J SPILLMAN) © MCA NASHVLLE single is highest J.JOYCE (E CHURGH.C.BEATHARD.S. MINOR) © CAPITOL NASHVILLE
@ 2 27 5 AIR SHOULD’VE SAID NO Taylor Swift chart perch to S i SOUNDS SO GOOD Ashton Shepherd 4
R ame POWER R N —— § . © BIGMACHINE ____ date. Previous B || _B.CANNON (4 SHEPERD) B © MCA NASHVILLE
EVERY OTHER WEEKEND Reba McEntire BEST MISTAKE | EVER MADE Kevin Fowler
@ 19 20 _RMCENTIRE TBROWN (C.HARRINGTON.S EWING) @ MCA NASHVILLE best was a_No. @ 52 55 B.CHANCEY (K.FOV/LER,B.POUNDS) @ cauy e
(D) = 2  LEARNING HOWTO BEND Gary Allan 43 peak with s 43 !'M ABOUT TO COME ALIVE David Nail ¢
M WRIGHT.G.ALLAN (G.ALLAN.M WARREN,J.LEBLANC) ® MCA NASHVILLE “Call Me (razry” ELIDOELL,M.WRUCKE {(PMONAHAN,J STAFFORD,S UNDERWOOD, C.COLIN.R. HOTCHKISS,C BENNETT) @ MCA NASHVILLE :
AIR HOLLER BACK The Lost Trallers two years ago. NO AIR Rissi Palmer
®_22 ZURT] R4 B.BEAVERS (S.NIELSON.TJAMES) B o @8 ] L p 5% 4 N.CHAPMAN {J.E.FAUNTLEROY i.E.R GRIGGS.H.J.MASON, JR..S.L.RUSSELL,D.E THOMAS) ® 1720 L
21 6 13 SHE’S A HOTTIE Toby Keith 13 HOT SHOT 1 WAITIN’ ON A WOMAN Brad Paisley 59 J
TKE(TH (TKEITH,B.PINSON) © SHOW DOG NASHVILLE N Sl | FROGERS (D.SAMPSON,W.VARBLE) @ ARISTANASHVILLE
@ 25 47 4 PSS YOU LOOK GOOD IN MY SHIRT Keith Urban 5, 4 @ ANYTHING GOES Randy Houser gzt
» _ QEUTS TP 0 HUFF.K.URBAN (T.MARTIN,T.SHAPIRO,M NESLER) ___© CAPITOL NASHVILLE (&l _ M_WRIGHT.C.ANDRETCH. IIl (B LONG,J.W.WIGGINS) © UNIVERSAL SOUTH
@ |26 29 THAT SONG IN MY HEAD Julianne Hough 23 @ "LET ME Pat Green 54
5 i D.MALLOY (J.COLLINS,w.MOBLEY,T MARTIN) _ © MERCURY D.HUFF (M.BEESON.D.ORTON) @8
@ 23 25 | CAN SLEEP WHEN I'M DEAD Jason Michael Carroll 2% 54 | 54 60 VOICES Chris Young 4
_D.GEHMAN (J M CARROLL,J.COLLINS, R.RUTHERFORD)  ©®ARISTANASHVILLE ] J.STROUD (C.YOUNG,C. TOMPKINS.C.WISEMAN) @ RCA w
@ 27 28 DO YOU BELIEVE ME NOW Jimmy Wayne 25 58 53 LET ME LOVE YOU Lonestar | g4
JWEST.0 PAHANISH ) WES 10 PAHANISH.T.JOHNSON) - @ VALORY Bl Song improves — _LONESTAR.J.NIEBANK (C WISEMAN.O.MATKOSKY) _© LONESTAR/COS ;
@ 25 26 THIS IS ME YOU'RE TALKING TO Tnsha Yearwood 4.5 million 60 - LOOKIN FOR A GOOD TIME Lady Antebellum 56
_6.FUNDIS (K ROCHELLE, 1L JAVIES) ©0 BIG MACHINE e ; V.SHAW,PWORLEY (DHAYW000.C KELLEY.H SCOTT.K.FOLLESE) @ CAPITOL NASHVILLE ;
ml 10 33 "DON'T THINK 1 | DON T THINK ABOUT IT Darius Rucker 2 iy ns 58 - ALL SUMMER LONG Kid Rock 57
FROGERS {D.RUCKER.C.MILLS) © CAPITOL NASHVILLE with spins at all _KID ROCK,RCAVALLD (R.J.AITCHIE.M.SHAFER.R VAN ZANT.6 ROSSINGTON.E KING.L MARINELL R WACHTELWZEVON) __TOP DOB/ATLANTIC.
m 28 32 COUNTRY MAN Luke Bryan PPU but three of the 3 FOR YOU James Otto 58
_J.STEVENS (L.BRYAN.J PMATTHEWS G.GRIFFIN) B © CAPITOL NASHVILLE 108 stations ] J.DEMARCUSJ.0TTO (J.BROWN, L. HENGBER) © WARNER BROS./WRN. G
20 2 i KRISTOFFERSON Tim McGraw 16 tored § CHICKEN FRIED Zac Brown Band 5
: B.GALLIMORE, . MCGRAW,D SMITH (A SHITH,R NIELSEN) @ cuRB g monltored jor K.STEGALL.Z.BROWN (Z.BROWN,W DURRETTE) © LIVE NATION. ‘
@ 32 30 LIFE IN A NORTHERN TOWN Sugarland Feat. Little Big Town & Jake Owen 28 the chart. 60 50 59 OUT THE WINDOW Ashley Gearlng 55
NOT LISTED (N.LAIRD-CLOWES,G.GABRIEL) MERCURY B.GALLIMORE (M.BREEN,A.MAYO,C LINDSEYH LINDSEY) ® CURSB
. b & b = = ver == = - ARy g
DATA PROVIDED BY ’
See chart legend for rues and explanations. Yellow indicates recently tested title, * indicates New Release ' g
| ARTIST/Title/LABEL/(SCore) Chart Rank ARTIST/Ti iﬂé/tABEngl:o@[ Chart Rank ARTIST/Title/LABEL/(Score) Chart Rank
] COUNTRY Gunpowder & Lead coLumaia (81.5) 12 You Look Good In My Shirt CAPITOL NASHVILLE (90.2) 22
Better As A Memory 8na {84.8) 1 Al | Want To Do mERCURY (92.2) 13 Do You Believe Me Now VALDRY (81.5) 25
Last Name ARISTA NASHVILLE (93.9) 2 1 Still Miss You coLumBIA (75.0) 14 This Is Me You're Talking To BIG MACHINE (85.8) 26
Home WARNER BROS. (81.5) 3 We Weren't Crazy LYRIC STREET (80.5) 15 Don't Think | Don't Think About It cAPiTOL NASHVILLE (88.1) 27
~ Back When | Knew It All COLUMBIA (86.2) 6 Another Try mca NASHVILLE (79.2) 16 All | Ever Wanted Rea (76.7) 35
Good Time ARISTA NASHVILLE (86.9) 7 Should've Said No BIG MACHINE (91.1) 17 You Can Let Go Aca (83.2) 36
Trying To Stop Your Leaving CAPITOL NASHVILLE (88.2) 8 Every Other Weekend MCA NASHVILLE (85.3) 18
Put A Girl In 1t ARISTA NASHVILLE (80.6) 10 Learning How To Bend MCA NASHVILLE (80.6) 19
Don't miss another important BETWEEN THE BULLETS wijessen@billboard.com
> TRY CHESNEY FAMILIAR WITH CHART’S TOP SLOT
R&R COUNTRY DAILY
: - Fueled by an increase of 2.1 million impressions, “Shiftwork,” with George Strait, peaked at
<= Kenny Chesney pops his 14th chart-topper (4-1) No. 2 in February.
- on Hot Country Songs with “Better As a Memo- Chesney prevails in one of the closest audi-
Visit www.radioandrecords.com to sign up for your free daily ” . « ’ » ; . : y ;
Country Radio Blast. ry” (BNA). His first, “She’s Got It All,” came in ence dust-ups in the chart’s recent history.
1997, and since then, Chesney’s No. 1 pile is sec- “Memory” draws 28 million audience impres-
.
L Y . ) L Y 3 : 1o
IR a CI 10an CI IR CCOIl CI S.com ond only to Tim McGraw, who has 17. sions and pushes Carrie Underwood’s “Last
The new track marks the third No. 1 from Name” to No. 2, even as the latter title bullets
- . “ . : » o« . i :
?v%{ffg?:;uff{lgﬁ d'?ﬂa‘y"s“i‘dv’?zf‘/k‘z‘"‘p%;&tfli‘;iﬁ.?'ﬁ!ysg‘ng’s“%%%ﬂn% n"fh:e gg;agéa;; Data Just Who I Am: Poets & Pirates.” “Never with 27.9 million impressions.
he irpia . 1 : « CPaL = )
Sldnce.  B008 Nietsen Businoss Mo Ihe. Al HGnes roserveq s " Dot detectans an Wanted Nothing More” led for five weeks last Lower on the chart, Brad Paisley’s “Waitin’ On
HITPREDICTOR: © 2008, Promosaquad and HitPredictor are trademarks of Think Fast LLC. summer, and “Don’t Bhnk" followed Wlth Al Woman" iS the H()t Sh()t Debut at NO. Sl (1
ALL CHARTS: See Chart Legend for rules and explanations. . . . 1. . .
four weeks at No. 1 in the fall. Third single ' million impressions). —Wade Jessen
CHESNEY w
Data for week of JUNE 28, 2008 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 75
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HOT LATIN SONGS: A panel of 109 stations (27 Latin pop, 17 tropical. 9 Latin rhythm, 56 regional Mexican} are electronically monitored 24 hours a day, 7 days a week. ©® 2008 Nielsen Business Media, Inc.
All nights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2008, Nielsen Business Media, Inc. and Nielsen SoundScan, inc. All rights reserved.
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SALES OATA
COMPILED 8Y

nielsen

SoundScan

HOT
) » €%
LATIN SONGS .
©”n = (]
g8 g8 - .2 [EE -
HE 2o 85 TITLE JUTELE W As veneratle I 5E Lo &S TITLE Artist
<= ~& =& PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL IS TR LT Rl ] _i; S% S FE PROOUCER (SONGWRITER) IMPRINT / PROMOTION LABEL
TE QUIERO Flex i 7. HE VENIDO MJ
- (L2 3| OOMINGUEZ (FOANILO GOMEZ) EMI TELEVISA 1 ;Z';a:fh::lju' e 30 3 NOT LISTED (NOT LISTED) MACHETE
3 3 DONDE ESTAN CORAZON Enrique Iglesias ¢ ) ¥ @ . 2 IERURM S| TU TE VAS Los Temerarios
C.PAUCAR EIGLESIAS (E (GLESIAS C SOROKIN) UNIVERSAL LATINO 8, title cut blasts RS : [LILTS I NOT LiSTED (NDT LISTED) FONOVISA
5 2 S| NO TE HUBIERAS IDO Mana ahead 17 spots @ 28 29 ERES Alejandro Fernandez
;OI\V;I}I:\A(ME’&I.-S%II?\ e 5 SVARLNERSL.AWM WIth 369% & A BAQUEIRO (J.FFONSECA) B ,ED.NVLMYG NORT_E_
5 8 D CASTRO (G.RAMIREZ FLORES) Areyes B A S 1 audience gain. @ 34 48 NSOITGLgTEEtc(iIOT LISTED) o M?;Hi;asl_
412 AMANTES ESCONDIDOS German Montero 4 @ 2 32 COMO YO Juan Luis Guerra Y 440
L_E PAYAN QN&\STELE . UNIVISION J L GUERRA SEIJAS (J.L GUERRA SEIJAS) EMI TELEVISA
AHORA ES Wisin & Yandel AMIGA POR FAVOR Pedro Fernandez
nn NOT LISTED {J.L MORERA LUNA.L VEGUILLA MA AVE,E_FPADILLA.V MARTINEZ) MACHETE 5 2 x G GLESS (G GLESS) MACHETE
6 6 CADA QUE... Belanova ¢ @ 5 - DULCE VENENO Uranio Musical
NOT LISTED (HUT LISTED) UNIVERSAL LATINO NOT L\Sﬂ(NOT LISTED) ASL
7 8 C:(‘;SOAI‘\I;?OSL,«EE v/:ifigAJ ?gzll-s(r:\iau) JNWERSAJLLI&?\EN(S) 1 “33 3t 28 (Isg\’;sllnﬁﬁf)h {J.R.MARTINEZ,S.SALINAS) - Palo:\jsa
10 10 PEGADITO Tommy Torres 4 Format titan 33 97 21 SIN TU AMOR Alacranes Musical
_T TORRES.D.WARNER.L.LEVIN (T.TORRES) WARNER LATINA astends ) hls 0 URBINA JR R URBINA.R.AVITIA {(J.LUGARDO DEL TOR0.0.SANCHEZ) UNIVISION
3 4 A PUNTO DE LLORAR Los Rieleros Del Norte DONDE ESTAN ESOS AMIGOS El Chaval
NOT LISTED (M X MUNOZ G FLORES) ronovisa 4 lﬂth_No.l on 3B 25 NOT LISTED (NOT LISTED) - MAS VENEMUSIC
o SI TU TE ATREVES Luis Miguet ;,  RUZICEICES 36 1 2 ENREDAME Fonseca
L.MIGUEL, M ALEJAN ALEJANDRD; o - WA_RNERM where on|v Mar( _E_ij‘SSi {J FFONSECE) EMI TELEV“,_A‘
PARA SIEMPRE Vicente Fernandez AMARTE Abraham
20 34 4 SEBASTIAN.J R UARDENAS (J SEBASTIAN) SONY MG NORTE 12 Amhonv has @ 38 - NOT LISTED (NOT LISTED: MACHETE
i B POSE Daddy Yankee 1 more (19). At @ 5 AMOR DESPERDICIADO Frank Reyes
OT LISTED (NOT LISTED) EL CARTEL the same time, NOT LISTED (NOT LIZTED) e MP VN J&N
15 19 YO NO SE PERDONARTE Victor Manuelie 4, his “Soy” @ 4 45 DE QUE ME PRESUMES Lupillo Rivera
L FURGI N SCHA RIS (L FONSI ' SCHAGRIS.C BRANT) KIYAVI VM QI'I(QIS IOD hun R MELENDEZ (R MELENI : ASL
LA DERROTA Vicente Fernandez PERDONO Y OLVIDO Pepe Aguilar
68 1 SEEASTIAN 1J SEFASTIAN B YSTIR N Albums at No. 9. s | 15 37, PAGUILAR || GARLIAI _ EMI TELEVISA
0] e bt BN = « B o s e ot
e 7 R B 5 40 N T s ovtatoes o ot v
__/;‘u'« A ] J EGAS {. Y BMG NORTE
] o s . iy
19 16 SOBRE MIS PIES La Arroliadora Banda El Limon 4 @ 50 - LOLA Chayanne
R.CAMACHO {{.CHAVEZ ESPINOZA PAZ DISA EDIMONSA S_DE ’EVRECAXE DE PEV_RECAVE.PMEROW.E MADO o o SONY BM
22 14 TOMAME O DEJAME Banda El Recodo 4 Strong gains in @ 48 39 TE AMO Los Horoscopos De Durango
A LIZARRAGA J LIZARRAGA (J C_CALDERON FONOVISA lﬂS Aﬂgﬁm, A TERRAZAS.V TERRAZAS (M.A SOLIS) UNIVISION
25 35 gé f:gARLch?RES (LET ME LOVE YOU) Bz?yg]?{?)é 27 Dallas and Las 46 45 - BFSng{E[ZDEOhABS SFkg‘?ZEM%TA Cardenales De Nuevo Leon Y Dinorszi
{A. A T 3 { Al ) Al
PERMITAME Tony Dize Vegas heip @ TE AMO Aliados De La Sierra
8 23 _MMASIS (TFELICIANO.L VEGUILLA MALAVE M.E.MASIS) WY MACHETE L propel track | _ALIADOS DE LA SIERRA (FONTIVERDS FIRMAN) ASL
1 13 INOLVIDABLE Jenni Rivera 5 into the top 10 a8 EL PROXIMO TONTO Banda Machos
NOT LISTED 1 CHAVEZ ESPINOZA PAZ) FONOVISA of Regional A VALENZUELA O VALENZUELA (J.L.DOMINGUEZ.G ESTRADA) SONY BMG NORTE
2% 31 LA IMAGEN DE MAL VERDE Grupo Montez De Durango 2 _g . 49 47 SE VA MURIENDO MI ALMA Conjunto Atardecer
J.L TERRAZAS (M A FERNANDEZ) DISA Mexican Airplay 10T LISTED (NOT LISTED) CAMPANARIO
2 20 ESTA SOLEDAD Kany Garcia 54 (12-10). HOT SHOT RICA Y APRETADITA Kumbia All Starz Featuring Melissa Jimenez
M GIL (K GARCIA SONY BMG NORTE DEBUT NOT LISTED (NOT LISTED: EM| TELEVISA
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S3 = Zo; IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) s ¥e
0 4 g m [TITNE3] VICENTE FERNANDEZ Para Sempre (3
CLILILMM_sony BMG NORTE 14602 (15.98) @

10

"

13

12
15

20

MARCO ANTONIO SOLIS  Una Noche En Madrid 2
FONOVISA 353530 UG (13.98 CD/OVD) ®

1 WISIN & YANDEL  Wisin Vs. Yandel: Los Extraterrestres 31 ¥
MACHETE 010293 (16.98) & -
INTOCABLE 2C 4
EM! TELEVISA 07725 (14.98) 1

3 MANA Arde El Cielo 1

AARNER LATINA 481788 (17 98) = _

6 ENRIQUE IGLESIAS 95/08 2 4
UNIVERSAL LATIND 010" 114 98) &

9 MARCO ANTONIO SOLIS La Mejor... Coleccion 2
FONGOVISA 353133 UG (10 98}

5 FLEX Te Quiero 1
ASTERISCO SDAG 15221 EMI TELEVISA (13.98 ]
VICTOR MANUELLE Soy g
KIYAVI «M 7E337 SONY BMG NORTE (16.98)

4 LUIS MIGUEL Complices 1
WAKNLR LATINA 503996 (18.98)

1 VICENTE FERNANDEZ Historia De Un Idolo 1
DISCOS 605 07405 “7INY BMG NORTE (16 981

7 LOS RIELEROS DEL NORTE Pos’ Que No... Claro Que Si 7
_FONOVISA 353575/UG (12.98)

13 CAMILA Todo Cambio )

_SONY BMG NORTE 78272 114 98) +
10 JUAN GABRIEL & ANA GABRIEL Los Gabriel...Cantan A Mexico 3
NY BIAG NORTE 24734 (14.98) -

8 TIERRA CALI Mas Alla De La Distancia 3
VENEMUSIC 653429 UNIVERSAL LATIND (12 98)

12 AVENTURA Kings Of Bachata: Sold Out At Madison Square Garden 3
1SCOS 605 FREMIUM LATIN 17634, SONY BMG NORIE (16.98) +

16 PEPE AGUILAR La Historia... Mis Exitos 15
VENEMUSIC 853411 UNIVERSAL LATIND (14 98) ___
VARIOUS ARTISTS Duranguense # 1's 14
DISA 724405 UG (10 %)

15 VARIOUS ARTISTS Banda #1s 15
FONGVISA 353627 Lk (10 88)

LA APUESTA 10 Exitos De Oro

L SERCA 6865 (11.98) 20

18 JUANES La Vida... Es Un Ratico 1
UNIVERSAL LATINO 010159 (17 98} &

A B. QUINTANILLA Il PRESENTS KUMBIA ALL STARZ  Planeta Kumbia

14 : 4
EMI TELEVISA 08677 (14.98)

25 SOUNDTRACK Lola: Erase Una Vez 7
” VARIOUS ARTISTS Bachata # 1s 6
LA CALLE £14050 UG (12.98) - |
2 CUISILLOS Vive Y Dejame Vivir 13

MUSART 5050 BALBOA (15.98)
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DANIEL CALVETI En Paz MARC ANTHONY El Cantante (Soundtrack)
VENEMUSIC 653605/UNIVERSAL LATINO (14.98 CD/DVD) 26 51 5t 49 _SONY BMG NORTE 11824 (16.98) B
ggl;lzg‘l\ﬂé)(:\lz'l;gz DE DURANGO Vida Mafiosa 19 52 49 50 JEINEESLE\% Gcs::g:-QIUNIVER o arT?::)d(?QSQE)XEOS Originales
LA FACTORIA Nueva Metas 20 @ ANDREA BOCELLI Lo Mejor De Andrea Bocelli: Vivere O
UNIVERSAL LATIND 008062 (8 98) SUGAR/SIENTE 653534/UNIVERSAL LATING (18 98)
JUAN GABRIEL & ANA GABRIEL Los Gabriel.. Simplemente Amigos 9 54 47 - EL TIGRILLO PALMA  Fiesta Privada Con Banda
DISCOS 605 17489 SUNY BMb NORTE (14 98) GYPSY 30459'SONY BMG NORTE {12.98)
VARIOUS ARTISTS Norteno # 1's 30 55 57 55 CARDENALES DE NUEVO LEON 25 Aniversario: Edicion Limitada
FONOVISA 511333 UG 110 98) DISA 724120 UG 12 98)
EL TRONO DE MEXICO  Cruzando Fronteras 9 @ w BANDA MACHOS El Proximo Tonto
DBC 8701 (1 98) SONY BMU NORTE 23155 (12 98}
DUELO Historias De Vatientes - 17 57 54 43 CAIFANES/JAGUARES De Caifanes A Jaguares
UNIVISION 311263/UG (12.98) SONY BMG NORTE 22877 114 98,
LOS CUATES DE SINALOA Puros Exitos Chacas 14 58 43 45 VARIOUS ARTISTS 30 Corridos: Muy Perrones
SONY MG NORTE 27541 (12 98 + i FONGUVIGA 35317010 10 98)
LOS TIGRES DEL NORTE Raices 1 59 80 53 EL CHAPO DE SINALOA 15 Autenticos Exitos
FCAUVIGA 353446 UG (12 98, DISA 729333 UG (1 4
TONY DIZE La Melodia De La Calle 8 60 61 51 ALEXIS & FIDO Sobrenatural
WY 01017100 MACHE TE (14.98) SONY BMG MURIE 96187 (1198
AVENTURA K.O.B.: Live 2 2 61 .52 33 DIANA REYES Grandes Exitos
PREMIM LATIN 20560/SONY BMG NORTE (18 88 CD/DVD1 + 1 MACHETE 11 11.98)
JOSE ALFREDO JIMENEZ  Tesoros De Coleccion: 30 Grandes Canciones 37 @ m DAN ZANES AND FRIENDS Nueva York!
SONY BMG NURTE 08009 (10.98) FESTIVAL FIVE 011 (16 98
ALACRANES MUSICAL Ahora Y Siempre 2 1 63 38 - MONCHY & ALEXANDRA  En Vivo Desde Belias Artes
UNIVISION 311054/UG (12 98) 4 & N 50212/SDNY BMG NORTE (13 98) #
VARIOUS ARTISTS 30 Bachatas Pegaditas: Lo Nuevo Y Lo Mejor 2008 38 @ w JUAN LUIS GUERRA Y 440 La Llave De Mi Corazon
MOCK & ROLL 60302:SONY BMG NORTE (16.98) # EMI TELEVISA 88392 (14 98)
DIANA REYES Insatisfecha 2 @ 68 62 ALEJANDRO FERNANDEZ 15 Anos De Exitos
DBC 8700 (11 384 _DlSCOS 605 17948 ¢ B4 NORTE (16 98)_1
WILLY CHIRINO Pa'lante 25 66 62 56 LOS TUCANES DE TIJUANA  La Mejor... Coleccion: De Corridos
_EVENTUY LATINIUM 20101 SONY BIMG NORTE (13 98) i CUNIVIEION Dt 1110006 0 98 -
K-PAZ DE LA SIERRA En Vivo Desde El Auditorio Nac 1 67 53 44 LUPILLO RIVERA Tiro De Gracia
DISA T/617 UG (14 98 CD OVD) + ASL il MATHETE 112 98)
LOS BUKIS 30 Recuerdos Inolvidables 12 68 41 31 PEDRO FERNANDEZ Dime Mi Amor
FOHUVISA 353745 UG (10 98) 3 MACHITE 111106 (11 98
LOS TUCANES DE TIJUANA 20 Aniversario 4, m EL GUERO Y SU BANDA CENTENARIO Antes Y Despues
UNIVIZION 371175 UG (13 98) ARC 3395 (12.98)
K-PAZ DE LA SIERRA  Capaz De Todo Por Ti 1 70 48 39 DAREYES DE LA SIERRA Con Banda
DISA 721130 Ub (12 98y DISA 721149 UG (11 98
LA ARROLLADORA BANDA EL LIMON Y Que Quede Claro mll o 71 63 52 ESPINOZA PAZ El Canta Autor Del Pueblo
DISA 721127:UG (12.98) ASL 730073 MACHETE (10.98)
GILBERTO SANTA ROSA Contraste ] 4, 72 69 59 VARIOUS ARTISTS 18 Exitos: Sonidero Hits Vol. 3
SONY BWG NORTE 12033 {16.98) 1ITANIO 1032 (5 98)
EL TRONO DE MEXICO Fuego Nuevo 13 73 46 48 GRUPO BRYNDIS La Historia
SRALONA 119532 UNIVERSAL LATING (11.98 ISA T2 UG 112 98)
AKWID La Novela 10 74 64 54 LOS HOROSCOPOS DE DURANGO  Ayer Hoy Y Siempre
UNIVISION 31070 UG (12 98) URIVIEION 11127 40L 57 98
LOS CAMINANTES  La Historia... Lo Mas Chulo, Chulo, Chulo 2 75 66 61 GRUPO MONTEZ DE DURANGO Agarrese! O

SONY BMG NORTE 05302 {12.98) +

DISA 724115 UG 112 98)
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AIRPLAY CHARTS: Panels of 27 Latin pop, 17 tropical, 9 Latin rhythm, 56 regional Mexican stations,

ALES DATA

$ ia,
COMPILED BY Media

AIRPLAY
MONITORED BY

nielsen nielsen

SoundScan

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

DONDE ESTAN CORAZON

. 2 ENRIQUE IGLESIAS (JMI/ERSAL LATIND)
2> 4 SINOTE HUBIERAS IDO
MANA (WARNER | ATINA)

“i~ 5 CADA QUE...
S T BELANOUA (UNIYERSAL LATIND)
a S! TU TE ATREVES

LUIS MIGUEL (-~ ARNER LATINA)

- TE QUIERO
.,_ 4 _FLEX (EM) TFLEVISA)

; PEGADITO
_lOM_MlTORHES (WARNER LATINA}
2 5 GOTAS DE AGUA DULCE

iUANES UNIVERSAL LATINO)

ESTA SOLEDAD

KANY GARCIA (SONY BMG NORTE)

ERES

ALEJANDRO FERNANOEZ (SONY BMG NORTE)

40 ME ENAMORA

AJUANES (UNIVERSAL LATINO)

'-ﬁ 13 AMARTE
- ABRAHAM (MACH_ET_E)_ -
13 NO PUEDO OLVIDARLA
L MARCO ANTONIO SOLIS +/1I0VISA)
PERDONO Y OLVIDO
PEPE AGUILAR (EMI TELEVISA)
ENREDAME
FONSECA 1£ 841 TELEVISA)

AMIGA POR FAVOR
PEDRO FERNANDEZ (MACHETE)

14

14 1

(s JiE

| RHYTHM..

' 5§ TITLE
. [ S3 ARTIST (IMPRINT / PROIOTION L ABEL)
o=

s POSE
DADDY YAHKEE (EL CARTEL)

~n

WISIN & YANDEL (MACHETE)

3 PERMITAME
TONY O12E (1Y MACHETE)
EL PERDEDOR
AVENTURA (PREN LI LATIH
5 YA NO LLORES (LET ME LOVE YOU)
BABY BOY (7BE/SIENTE)

s SIGUELO
WISIN & YANDEL (MACHETE) o
, TE QUIERO
I}EX (EMI TELEVISA)
g EL DIFICIL
EAEETTOMEE SRC/UNIVERSAL MOTOWN)
10 LOLLIPOP

LIL WAYNE FEAT STATIC MAJ_DR (CASH MONEY/UNIVERSAL MOTOWN)
MOVE SHAKE DROP

0J LAZ FEAT. FLD RID&DASELV & PITBULL (VIP/UNIVERSAL REPUBLIC)
WHAT YOU GOT
COLBY 0 DONIS FEAT. AKON (KONLIVE/GEFFEN/INTERSCOPE)
SOBRENATURAL

ALEXIS & FIBO | OWY BMG NORTE)

HE VENIDO

MJ (MACHETE)
DAMAGED
DARITY KANE (BAD BOY/ATLANTIC)
DROP IT AND ROCK IT
MR. CRIMINAL (HI POWER)

8

1

12

15

17

006:0: - 00000 -

:22

REGIONAL MEXICAN..

| 4

=% TITLE
| <2 ARTIST (PRINT / PROMOTION LABEL)
2 HASTA EL DIA DE HOY
DAREYES DE LA SIERRA (DISA)
AMANTES ESCONDIDOS
GERMAN MONTERQ (UNIVISION)
A PUNTO DE LLORAR
LOS RIELERDS DEL NORTE (FONOVISA)
LA DERROTA
_ VICENTE FERNANDEZ (SONY BMG NORTE)
| & TU ADIOS NO MATA
INTOCABLE (LI TELEVISA)
g VIVE Y DEJAME VIVIR
CUISILLOS (MUSART BALBOA)
; SOBRE MIS PIES
LA ARROLLADORA BANDA EL LIMON (DISA/EDIMONSA)
g TOMAME O DEJAME
_BANDA EL RECODD (FONOVISA)
5 INOLVIDABLE
JENNI RIVERA (FONOVISA
LA IMAGEN DE MAL VERDE
GRUPQ MONTEZ DE DURANGO (DISA)
PARA SIEMPRE
VICENTE FERNANDEZ SONY BMG NORTE)
EL VASO DERRAMA
_EL POTRO DE SINALOA (MACHETE)
POR QUIEN ME DEJAS
LDS CREAMGREZ DEL PASTTO DURANGUENSE DE ALFREDO HAMIREZ \JISNET"MO_N%
TE LLORE
_ CONJUNTO PRIMAVERA (FONOVISA)
SI TE AGARRAN LAS GANAS (CIERRA LOS 0J0S)
_ EL CHAPD DE SINALOA (DISA)

o
~

s
<

1

13 10

Data for week of JUNE 28, 2008

respectivelr. are electronically monitored 24 hours a day, 7 days a week. © 2008 Nlelsen Business
nc. All rights reserved.ALBUM CHARTS: See Charts Legend for rules and explanations.
® 2008, Nielsen Business Media. Inc. and Nlelsen SoundScan, Inc. All rights reserved.

@ LATiN ALBUMS

;E ARTIST

_: TITLE (IMPRINT / DISTRIBUTING LABEL)
MANA

ARDE EL CIELD (MNER LATINA)_
ENRIQUE IGLESIAS

95/08 (UNIVERSAL LATIND) .
MARCO ANTONIO SOLIS
LA ij COLECCION (FONOVISA/UG)
‘4 3 LUIS MIGUEL

COMPLICES (WARNER LATINA)

CAMILA

TODO CAMBIO (SONY BYIG NORTE)

JUANES

LA VIDA... ES UN RATICO (UNIVERSAL LATINO)

 AB.QUINTANILLA Il PRESENTS KUMBIA ALL STARZ
PLANETA KUMBIA (EM! TELEVISA)

SOUNDTRACK

LOLA® ERASE UNA VEZ (EN TELEVISA)

DANIEL CALVETI

EN PAZ (VENEMUSIG/UNIVERSAL LATINO)

JUAN GABRIEL & ANA GABRIEL

1

| 2

o

10 9 o GuBRIEL. SMPLEWENTE ANIGOS (DISCOS 605/SONY BMG NORTE)
13 ANDREA BOCELLI
1 L0 MESOR DE ANDIEA BOCELLY; VIVERE (SUGAR/SIENTE/UNIVERSAL LATIND)
12 10 CAIFANES/JAGUARES

DE CAIFANES A JAGUARES (SONY BMG NORTE)
' _ DAN ZANES AND FRIENDS
_NUEVA YORK! (FESTIVAL FIVE)
11 ALEJANDRO FERNANDEZ
15 ANOS DE EXITOS (DISCOS 605 SONY BMG NORTE)

@ 14 RICARDO ARJONA

* QUIEN DIJO AYER: SPECIAL EDITION (SONY BMG NORTE)

s la

: RHYTHM.

| !i "-gl ARTIST
S| TITLE (MPRINT / DISTRIBUTING LABEL)

q WISIN & YANDEL
_ WISIN VS. YANDEL: LOS EXTRATERRESTRES (MACHETE)
FLEX
TE QUIERQ (ASTERISCO/SDAD/EMI TELEVISA)
LA FACTORIA
_NUEVA METAS (UNIVERSAL LATINO)
TONY DIZE
LA MELOOIA OE LA CALLE (WY/MACHETE)
AKWID
_LA NOVELA {UNIVISION/UG)
ALEXIS & FIDO
SOBRENATURAL (SONY BMG NORTE)
DON OMAR
KING OF KINGS (VI/MACHETE)
MJ
M SENTIMIENTO (MACHETE)
ANGEL & KHRIZ
SHOWTIME (/| MACHETE)
DADDY YANKEE
EL CARTEL: THE BIG BOSS (EL CARTEL/INTERSCOPE/IGA)
IVY QUEEN
SENTIMIENTO (UNIVISION/UG)

-

~

w

o

=

w

z
3
4
]
O -
b A
8
E

10

-

A4)] 10

@ 13 AKWID
GREATEST EXITOS (HEADLINERS/UNIVISION/UG)
43 7 MIGUELITO
EL HEREOERD (LOS CANGRI/EL CARTEL/MACHETE)
14 14 DJ PAYBACK GARCIA
HECHO EN AZTLAN 3 {UNIVISION/UG)

45 : VARIOUS ARTISTS
EL PENTAGONG: RETURN (VI/MACHETE)

'REGIONAL MEXICAN..

g! ;E ARTIST
<= TITLE (IMPRINT / DISTRIBUTING LABEL)
\ VICENTE FERNANDEZ
PARA SIEMPRE (SONY BMG NORTE)
MARCO ANTONIO SOLIS
UNA NOCHE EN MADRID (FONOVISA/UG)

2C (EMI TELEVISA)
VICENTE FERNANDEZ
HISTORI_AEUN 1DOLO {D'SCUS 605 SONY BMG NORTE)
8 LOS RIELEROS DEL NORTE
POS QUE NO... CLARD QUE SI (FONOVIS/ LG
JUAN GABRIEL & ANA GABRIEL
LOS GABRIEL...CANTAN A MEXICO (SONY BMG NORTE)
5 TIERRA CALI
MAS ALLA DE LA DISTANCIA (VENEMUSIC/UNIVERSAL LATING)
7 PEPE AGUILAR
LA HISTORIA... MIS EXITDS (VENEMUSIC/UNIVERSAL LATING)
VARIOUS ARTISTS
DURANGUENSE # 1°S (DISA’UG)
8 VARIOUS ARTISTS
__BANDA #15 (FONOVISA/UG)
LA APUESTA
10 EXITOS D€ ORO (SERCA)

CUISILLOS

12 9 VIVE Y DEJAME VIVIR (NEART’BALBOA)

43 17 GRUPO MONTEZ DE DURANGO
ViDA MAFIDSA (0ISA/UG)

15 VARIOUS ARTISTS

NORTENOD # 1'S (FONOVISA/UG)
@

13

"EL TRONO DE MEXICO
CRUZAKDD FRONTERAS (DBC)

For chart reprints call 646.654.4633

WWW american
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=
S TITLE
S ARTIST IMPRINT / PROMOTION LABEL

SAME OLD FUCKING STORY
| CYNDI LAUPER EPIC

"JUST DANCE
LADY GAGA FEAT. COLBY 0'DONIS STREAMLINE/KONLIVE/INTERSCOPE
STAMP YOUR FEET
DONNA SUMMER BURGUNDY

WHAT'S DONE IS DONE
TRACY YOUNG FEATURING CEEVDX FEROSH

ﬁ'— 5 TURN IT UP
_Meﬂ_l( PICCHIOTT) PRESENTS BASSTDY BLUEPLATE
o g 19 ALLISEE
KYLIE FEATURING MIMS ASTRALWERKS/CAPITOL
1 4y DISCO LIES
MOBY M(ITE
; 10 BREAK THE ICE
CBRITNEY SPEARS JVEZOWBA
| .3 g SHAKEIT
F] ANANE FEAT TONY TOUCH & MA. VEGAS SILVER LABEL/TOMMY BOY

|
m 44 7 STAND BY ME
_ NR. TIMOTHY FEAT. INAYA DAY SILVER LABEL/TOMMY BOY

15105 FALL
KIMBERLEY LOCKE CURB/REPRISE
LEAVIN’
) 819 _ JESSE MCCARTNEY HOLLYWOOD
18 6 GREAT DJ
Y THE TING TINGS COLUMBIA
FUNPLEX
180 1511 1 5525 ASTRALWERKS/CAPITOL
15 17 6 HANDLE ME
3 ROBYN KONIGHIWA/CHERRYTREE/INTERSCOPE
18 1113 DANCE LIKE THERE’S NO TOMORROW
PAULA ABDUL & RANDY JACKSON OREAM MERCHANT 21/CMG
17 0 SET U FREE

PLANET SOUL STRICTLY RHYTHM

TAKE A BOW

RIHANNA SRP/DEF JAM/IDIMG

SPICE UP YOUR LIFE 2008

SPICE GIRLS VIRGIN

THIS IS NOT REAL LOVE

GEORGE MICHAEL & MUTYA EPIC

4 MINUTES
_ MADONNA FEATURING JUSTIN TIMBEHLAKE WARNER BROS.
WHERE THE MUSIC TAKES YOU
ARI GOLD FEATURING SASHA ALLEN GOLD 18/CENTAUR
GIVE PEACE A CHANCE
_ONO MIND TEAIK T#ISTED

POCKETFUL OF SUNSHINE

21 210

23 TRV

17
e ' 2 __NATASHA BEDINGFIELD PHONOGENIC/EPIC
_@ 3 5 MYLIFE
- CHRIS THE GREEK PANAGHI DJG/JRA

o
== ZE ARTIST
' =S £33 TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

o DJ SKRIBBLE 1
A | TOTAL CLUB HITS THRIVEDANCE 90784/THRIVE |

CERT.

1 39 METRO STATION
METRO STATION RED INK 10521/COLUMBIA

a ; TIESTO
iN SEARCH OF SUNRISE 7 SONG BIRD 11/LACK HOLE

GNARLS BARKLEY

4 2 1 wrooocoue DOWNTOWN/ATLANTIC 450235%/A6
o 4 SANTOGOLD
SANTOGOLD LIZARD KING 70034/DDOWNTOWN
n 6 20 HANNAH MONTANA
HANNAH MONTANA 2: NON-STOP DANCE PARTV;MAHE Mﬂ_‘ 06 |
3 LADYTRON
'-' '] VELOCIFERG NETTWERK 30790
8 5 a3 MLA.

KALA XL/INTERSCDPE 009659 /IGA

1 NINE INCH NAILS
Ry 710 GHOSTS t-1v THE NULL CORPORATION 26~

@ 10 23 DJ SKRIBBLE
1

TOTAL DANCE 2008 THRIVEDANCE 90780/THRIVE
VARIOUS ARTISTS

ULTRA.DANCE 09 ULTRA 1636 )
RICHIE RICH & TREVOR SIMPSON
ULTRA.WEEKEND 4 ULTRA 1696

m, 13 25 VARIOUS ARTISTS

HIGH SCHOOL MUSICAL 2 NON-STOP DANCE PARTY WALT DISNEY 001083

MOBY
@ 18 T st T muTe o3aa

m 24 49 JUSTICE
_CHOSS £D BANGER/BECAUSE 224892/VICE

@ FLYING LOTUS
LOS ANGELES WARP 165*
el KASKADE
A7 18 4 Srnoneune SEDUCTION ULTRA 1715

CRYSTAL CASTLES

CRYSTAL CASTLES LIES 200862/LAST GANG
9 M83

SATURDAYS=YOUTH MUTE 9384
18 ARMIN VAN BUUREN

IMAGINE ARIMADA 1666/ULTRA

20
@ 23 25 DAFT PUNK
22

18 15

19 16

ALIVE 2007 VIRGIN 09841
11 BENNY BENASSI
== ROCK'N'RAVE ENERGY 1695/ULTRA
| JASON NEVINS
a 19 10 THRIVEMX PRESENTS. DANCE ANTHEMS 2 THRIVEDANCE 9 782/THRIVE
g CuUT /// COPY
IN GHOST COLOURS MODUL AR 050
VARIOUS ARTISTS
VERVE//REMIXED4 VERVE 010928/VG

24 20

25 17

=
@E 5E 35 TITLE
! Sg £Z ARTIST IMPRINT / PROMOTION LABEL

; LITTLE MISS OBSESSIVE
248 1 A1 5 SHLEE SIMPSON wITH TOm GEFFEN/INTERSCOPE
> , KILL 100
27 29 X-PRESS 2 SILVER LABEL/TOMMY BOY
) ROCK WITH U
‘28 238 _JANET ISLAND/I0JMG
@ 35 4 CITIES IN DUST
JUNKIE XL ARTWERK NETTWERK
80 33 9 EVERYTHING IS BEAUTIFUL

= STATIC REVENGER FEATURING TAJ BELL D-DUB/SOLMATIC

»» 11 BLEEDING LOVE
__LEOhA LE\L\IIE‘!C(}J RMG
RELAX, TAKE IT EASY
MiKA_LASIzBLANCA UNIVERSAL REPUBLIC
THE RIGHT LIFE
% 12 SEAL WARNER BROS
WORK IT
3674 GIDEON JAMES GMC
38 3 WE BREAK THE DAWN
MICHELLE WILLIAMS FEAT. FLO RIOA MUSIC WORLD/COLUMBIA
44 o ML SURRENDER ME
© (SIS oeBY HOLIDAY DANGE MUSIC PRODUCTIONS |

W
-

N

ol

o

(8]

CRAZY
34 B CHaNTAL cHAMANDY NInEMUSE
45 3 THE DANCE

_EVELYN "CHAMPAGNE" KING BIG DAY/JAGGO =
2 HOW MANY WORDS

jelsl

48 BL&KEEW)S 19/ARISTA/RMG
P REACH 08
_:o_.‘. 3T 4 11V YIN YANG STRICTLY RHYTHI
: NO AIR

JORDIN SPARKS DUET WITH CHRIS BROWN 19/JIVE/Z0MBA
REPEAT PERFORMANCE
RACHELPANAY A0 (
15 WANNA BE STARTIN' SOMETHIN' 2008
MICHAEL JACKSON WITH AKON LEGACY EPIC
WORK IT
40014 o) o carn

L0 MUSIC

O sl

JUSTIN LANNING JUST LOVE _
GIVE SOME LOVE
ANTOINE CLAMARAN & MARIO OCHOA FEAT. LULU HUGHE SiLVER LABEL/TOR

g LOVE REVOLUTION
LEE GENESIS BERGER PLATTERS/MUSIC PLANT

EI STRANGERS
CHRISTIAN GEORGE CHAUNCEY DIGITAL

@ HERE WITH ME
! ALYSON PM MEDIA o o
@ I CAN'T GET YOU OFF MY MIND
JASON WALKER JVM

1 2 13 BLEEDING LOVE
LEONA LEWIS SYCO,J/RMG

POCKETFUL OF SUNSHINE

“ 1 1 10 NATASHA BEDINGFIELD PHONOGENIC/EPIC
gl DAMAGED
-'.-'- 3 9 DANITY KANE BADM ATLANTIC
& 4 13 3 MINUTES
» o MADONNA FEATUH[NWTIN TIMBERLAKE WARNER BROS A
i BREAK THE ICE
ﬁ S _BRITNEY SPEARS JIv® Z0MBA
& & p0 |CAN'T HELP MYSELF
BELLATRAX FEATURING SOPHIA MAY N_ERV(M
7 g 33 LET ME THINK ABOUT IT
~1 | IDA CORR VS FEDDE LE GRAND MINISTRY OF SOUND
G g 4 AMERICAN BOY
ESTELLE FEAT. KANYE WEST 1{OME SCHOOL/ATLANTIC
- ===

i 5 TAKE A BOW
RIHANNA SRP DEF JAM/IDJMG

11 g JUST DANCE
LADY GAGA FEAT COLBY 0'DONIS STREAMLINE/KONLIVE/INTERSCOPE

=
m': GIVE IT 2 ME
s 4 MADONNA WARNER BROS

DISCO LIES
188 Loy ute
49 NOW YOU’RE GONE
_ BASSHUNTER FEAT. DJ MENTAL THEQ'S BAZZHEADS ULTRA

; ANTHEM
14 12 3 FILQ_& PERI FEATURING ERIC LUMIERE ULTRA
@{ 16 WE BREAK THE DAWN
M| MICHELLE WILLIAMS FEAT. FLO RIDA MUSIC WORLD/COLUMBIA
FIX ME
m 17 8 VELVET ROBBINS

@ MERCY
: J DUFFY MERCURY/IDIMG
18

14 ROCK WITH U

JANET ISLANG.IDJMG

] Zs BACK TO ZERO

| ¥ ROBBIE RIVERA 110

D o

¢ CLOSER
NE-YD DEF JAM/IDJMG
EVERY WORD
ERCOLA & DANIELLA NERVOUS

LIKE A STAR
‘m:': 20 14 DEEP AT NIGHT

KIM S02Z1 ULTRA
ERCOLA VS. HEIKK! L. NERVOUS

25 3 SENSUAL
o & PHONJAXX & COSI COST! STARLET
25 21 TOCA’S MIRACLE 2008

] FRAGMA ULTRA
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Hits of the World is compiied at Bllinoard/London RE=Re-Entry

ITED KINGDOM

B2
JAPAN o<
ALBUMS ALBUMS ALLBUMS
28 3 28 5 28 5
é; (=S (SOUNDSCAN JAPAN) JUNE 17, 2008 T2 S5 (THE OFFICIAL UK CHARTS 0. JUNE 15, 2008 “EE <Y (MEDA CONTROL) JUNE 17, 2008
1 NEW KYOSUKE HIMURO 1 NEW COLDPLAY 1 4 ICH + ICH
20TH ANNIVERSARY ALL SINGLES COMPLETE.  EWI VIVA LA VIDA OR DEATH ANO ALL HIS .. PARLOPHONE VOM SELBEN STERN POLYDOR
2 NEW THE OFFSPRING 2 3 NEIL DIAMOND 2 2 MARK MEDLOCK
RISE AND FALL, RAGE AND GRACE(FIRST LTD) SONY HOME BEFORE OARK COLUMBIA CLOUD OANCER SONY BMG -
NEW ASIAN KUNG-FU GENERATION 3 2 DUFFY 3 7 DIE AERZTE gﬂ Eﬁ
MADA MINU ASHITA NI KIOON ROCKFERRY A&M JAZZ IST ANDERS HOT ACTION =2 33/ (NIELSEN SOUNDSCAN INTERNATIONAL) JUNE 28, 2008
MINMI PAUL WELLER AMY WINEHOUSE 1 1 SINGIN'IN THE RAIN
2 NI BEST 2002-2008 (FIRST LTD VERSION) VICTOR 4 1 22 oreams IsLanD 4 5 BackTosLACK ISLAND MINT ROYALE FAITH & HOPE/DIRECTION/ABSOLUTE
COLDPLAY THE FRATELLIS SIDO & 2 VIVALAVIDA
5 NEW yiun La vi0 GR DEATH AND ALL HS._(SPECIAL EDITION) PARLOPHOINE S NEW ene we sTanD sLARD B 1 \0H UND MEIE MASKE UnvERSAL = COLOECAYIEARTORK DN,
DOUBLE RADIOHEAD GENESIS 3 TAKE A BOW
6 4 e BEST COLLABORATIONS FOR LIFE € 4 1\E BEST OF PARLOPHONE € 6 vE OVER EUROPE/WHEN IN ROME (DVD) Et L 1 RIHANNA SRP/DEF JAM
SUPERFLY NEIL DIAMOND DUFFY 4 5 LOVESONG
7T 5 Supary wanner 7 7 THE8EST OF UMTV 7 W0 pockeerny sav _ SARA BAREILLES EPIC
YOKO KANNO USHER UDO LINDENBERG 4 4 MINUTES
8 3 \AKUROSU (FRONTIER) 0.5.T. 1 MUSUME FURD JVC 8 5 bR | STANO LAFACE/ZOMBA 8 9 STARKWIE ZWEl WARNER 2 RIMADONNATFT- USTIMITIMBERLAKEIWARNERIBROS,
- KAT-TUN SCOOTER KID ROCK 8 10 CLOSER
8 1 rruws-aueen. (FIRST LTD €0/DV0) J STORM 8 O |/ MPING ALL OVER THE WORLD SHEFFIELD TUNES 9 31 L0k N ROLL JESUS ATLANTIC = NEYO DEF JAM
ELLIOT YAMIN CISTERCIAN MONKS OF ROSGREA'STIFT HEILIGENKREUZ CLUESO s MERCY
10 10 airron vou Avex TRax 10 11 /aNT: MUSIC FOR PARADISE UNIVERSAL 10 3 o Senm oasel FouR OUFFY ASM
8 20‘ ALL SUMMER LONG
XID ROCK TOP DOG/ATLANTIC
- . g . == o N i SWEET ABOUT ME
FRANCE | AUSTRALIA = CANADA [ ® 18 Gonmuauw Lo
10 8 AMERICAN BOY
ESTELLE FT. KANYE WEST HOME SCHOOL/ATLANTIC
i N . THAT'S NOT MY NAME
o L& el 5E wE 5E 1 7 e ring Tives COLUMBLA
EE SE (SHEPNFOPTITELIVE) JUNE 17, 2008 =2 < JUNE 15, 2008 EZ < (NIELSEN BDS/SOUNDSCAN) JUNE 28, 2008 42 12 WARWICK AVENUE
1 1 FRANCIS CABREL 1 new DISTURBED 1 new LIL WAYNE 72 DUFFY AGM
DES ROSES ET DES ORTIES COLUMBIA INDESTRUCTABLE REPRISE THA CARTER 11l CASH MONEY/UNIVERSAL MOTOWN/UNIVERSAL NO AIR
2 2 CHRISTOPHE MAE 2 2 GABRIELLA CILMI 2 1 DISTURBED 13 NEW  onbin SeaRKS DUET WiTH CHRIS BROWN 19/JIVE/ZOMBA
MON PARADIS WARNER LESSONS T0 BE LEARNED ISLANO INDESTRUCTIBLE REPRISE/WARNER i FEEL THE RUSH
s s MAXIME LE FORESTIER s | USHER 3 New ALANIS MORISSETTE 18 18 acoy FI. TR & FLIX MINISTRY OF SOUND
RESTONS AMANTS POLYDOR HERE | STAND LAFACE/ZOMBA ) _FLAVORS OF ENTANGLEMENT MAVERICK/WARNER 5 FOREVER
a 4 DUFFY 4 5 SOUNDTRACK a WEEZER & 15ﬁ_ Y8 cumis srown Jive/z0mB
ROCKFERRY A&M SEX AND THE CITY DCI/UNIVERSAL WEEZER DGC/INTERSCOPE/UNIVERSAL VIOLET HILL
5 7 MADONNA 5 3 PETE MURRAY 5 USHER e 9 COLDPLAY ~ARIOPHONE
: HARD CANDY WARNER BROS SUMMER AT EUREKA COLUMBIA HERE | STAND LAFACE/SONY BMG ; “BETTER IN TIME
6 5 PSY4DELARIME 6 4 VANESSA AMOROSI 6  THE LOST FINGERS 171 eomnews svco
LES CITES D'OR BARCLAY SOMEWHERE IN THE REAL WORLD UNVERSAL LOST IN THE 80'S TANDEM/SELECT BLACK AND GOLD
18 16
7 13 CHRISTOPHE WILLEM 7 5 THE PRESETS 7 MADONNA : SAM SPARRO |SLAND
INVENTAIRE VOGUE APOCALYPSO MOOULAR HARD CANDY WARNER BROS./WARNER
19 14 LOVE IN THIS CLUB
DAVID GUETTA ANDRE RIEU/MIRUSIA : RENEE MARTEL USHER FT. YOUNG JEEZY L AFACE ZOMBA
8 NEW 8 6 8
F*** ME IM FAMOUS: IBIZA MIX '08 VIRGIN WALTZING MATILDA UNIVERSAL L' HERITAGE MUSICOR QUEBEC/SELECT HEARTBREAKER
20 17
8 s BB BRUNES o 19 NEWTON FAULKNER DUFFY i = WILL.LAM WILL.I.AM INTERSCOPE
: BLONDE COMME MOI WARNER HAND BUILT BY ROBOTS ICH + ICH } ROCKFERRY MERCURY/UNIVERSAL
10 19 YANNICK NOAH 10 21 CHRIS BROWN 10 SOUNDTRACK

CHARANGO SAINT GEQRGE

ITALY

GIANNA BEST POLYDOR

€XCLUSIVE 19 RECORDINGS/JIVE/ZOMBA

SPAIN

SEX AND THE CITY DECCA/UNIVERSAL

ALBUMS ALBUMS wE oI
ZX <2 (MEGA CHARTS BV) JUNE 13, 2008
ﬂ SE of 5B 4 1 THISIS THE LIFE g 2E
<z (FIMI/NIELSEN) JUNE 16, 2008 i' <z (PROMUSICAE/MECIA) JUNE 11, 2008 AMY MACOONALD VERTIGO g; . (NIELSEN SOUNOSCAN INTERNATIONAL) JUNE 28, 2008
1 1 LIGABUE 41 ¢ THEONLYME > 7 VIVAHOLLANDIA 1+ 3 CRY.
SECONDO TEMPD WARNER BROS THE CURE UNIVERSAL WOLTER KROES RED BULLET _NDVECENTO NICOLOS!
2 4 JOVANOTTI 2 o 4 MINUTES 3 ¢ BLOED, ZWEET EN TRANEN (EK VERSIE) 2 1 NONTI SCORDAR MAI DI ME
SAFARI MERCURY MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS RENE FROGER EMI GHUSY FERRERI SONY BMG
3 ; VASCOROSSI 3 5 BABYLET'S PLAY HOUSE 4 15 SHIKIBOOM BOOM = 2 ATE
IL MONDO CHE VORRE! CAPITOL ELVIS PRESLEY RCA J00Y BERNAL FT BAYCHEV VISCO JOVANDTTI UNIVERSAL
a4 3 ANTONACCI BIAGIO 4 4 ESTANO SERA OTRA CANCION 5 2 4 MINUTES 4 7 BETTERIN TIME
BEST OF 1989-2000 MERCURY LA HABITACIO ROJA MUSHROOM PILLOW MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS LEONA LEWIS SYCO
MADONNA BE MINE 4 MINUTES
5 5 HARD CANOY WARNER BROS - 3 THE CAST OF HIGH SCHOOL EMI ALBUMS 5 3 MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS
6 ¢ DE GREGORIFRANCESCO & s MARDEDUDAS 4 1 AMY MACDONALD @ 5 AMERICAN BOY
PER BREVITA' CHIAMATO ARTISTA CARAVAN FALSAMARMA BOA THIS 1S THE LIFE VERTIGO by ESTELLE FT. KANYE WEST HOME SCHOOL/ATLANTIC
7 ¢ RADIOHEAD 7 new DONT STOP TILL YOU GET ENOUGH 2 2 NICK & SIMON 7  MERCY
; THE BEST OF PARLOPHONE MICHAEL JACKSON EPIC VANDAAG ART!T & COMPANY DUFFY A&M
8 27 GIOVANNIALLEVI @ ¢ THE AGE OF THE UNDERSTATEMENT 3 3 AMY WINEHOUSE 8 new UNDERNEATH
JOY RICORDI B THE LAST SHADOW PUPPETS DOMINOG . BACK TO BLACK ISLAND ALANIS MORISSETTE MAVERICK
@ g ALANIS MORISSETTE ¢ 1 EUROPA 4 5 ALAIN CLARK a wnew SE NON TI AMMAZZO AMMAZZAMI TU
FLAVORS OF ENTANGLEMENT MAVERICK MONICA NARANJO SONY BMG LIVE AT DUT 8BALL PIA EMI
GIANNA NANNINI ROCK WITH YOU | ANOUK VIOLET HILL
10 v 10 NEW MICHAEL JACKSON EPIC & VB i WHO'S YOUR MOMMA DIND 10 RE COLDPLAY PARLOPHONE

NORWAY =

DENMARK 4

GREECE =

AUSTRIA

SINGLES
E o e ALBUMS Wl X
ok oI i ot
EZ  S3 (VEROENS GANG NDRWAY) JUNE 17, 2008 ?.i <% (IFP/NIELSEN MARKETING RESEARCH) JUNE 17, 2008 ZE <% (AUSTRIAN (FPI/AUSTRIA TOP 40) JUNE 16, 2008
1 i LOST 1 7 TAKE A BOW of o 1 New ALL SUMMER LONG
ERLEND BRATLANO NAIVE RIHANNA SRP/DEF JAM Y <L (IFPI GREECE/DELDITTE & TOUCHE) JUNE-13, 2008 KID ROCK TOPDOG/ATLANTIC
» . DETEKK MEG DET ER DEG » 4 AMERICAN BOY 1 new SCHILLER » 5 BRING IHN HEIM
€RIK 0G KRISS MTG ESTELLE FT. KAYNE WEST HOME SCHOOL/ATLANTIC DESIRE UNIVERSAL MARIO LANG AMADEQ
3 'NEW THE PRETENDER 3 5 BETTER IN TIME 2 2 AMY WINEHOUSE 3 1 LOVE IS YOU
FOO FIGHTERS ROSWELL/RCA LEONA LEWIS SYCO BACK TO BLACK ISLAND THOMAS GODOJ SONY BMG
a 3 I'M YOURS a 2 4 MINUTES 3 4 IRON MAIDEN a 5 FEEL THE RUSH
JASDN MRAZ ELEKTRA MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS SOMEWHERE BACK IN TIME BEST OF 1980-1989 EMI SHAGGY FT. TRIX & FLIX MINISTRY OF SOUND
s o OSCAREDOF HEIGHTS s § DOWNTOWN BOYS o = 4 5 BAJOFONDO TANGO CLUB 5 o SO SOLLES BLEIBEN
ESPEN LIND LUNIVERSAL INFERNAL BORDER BREAKERS/CLOCKWISE ONLI MAR DULCE UNIVERSAL ICH + ICH POLYDOR
5 1 MADONNA
ALBUMS ALBUMS HARD CANDY WARNER BROS ALBUMS
1 NEW COLDPLAY 1 1 MARTIN NEW SOUNDTRACK 1 CISTERCIAN MONKS OF ROSCREA/STIFT HEILIGENKREUZ
VIVA LA VIDA DR DEATH AND ALL HIS... PARLOPHONE SHOW THE WORLD SONY BMG 6 SEX AND THE CITY DECCA _ CHANT: MUSIC FOR PARADISE UNIVERSAL
2 KURT NILSEN 2 NEW COLDPLAY 7 6 RORY GALLAGHER 2 4 ICH + ICH
RISE T0 THE OCCASION RCA VIVA LA VIDA OR DEATH ANO ALL HIS... PARLOPHONE RORY FOREVER SONY BMG VOM SELBEN STERN POLYDOR
1 LASSE STEFANZ 3 2 CREEDENCE CLEARWATER REVIVAL 8 8 SHANTEL 3 2 SIDO
RALLARSVANG MARIANN THE BEST OF .. UNIVERSAL DISKO PARTIZANI SONY BMG ICH UND MEINE MASKE UNIVERSAL
5 “VASSENDGUTANE 4 5 RUNRIG o 15 AMY MACDONALD 4 5 AMY WINEHOUSE
X0 VASS YEAR OF THE FLOOD: LIVE AT LOCH NESS RECART THIS IS THE LIFE VERTIGO BACK TO BLACK ISLAND
5 DUFFY 5 10 ALPHABEAT 10 1o THE LAST SHADOW PUPPETS s g DUFFY
H THE AGE OF THE UNDERSTATEMENT DOMIND ROCKFERRY A&M

ROCKFERRY A&M

THIS IS ALPHABEAT (INT. VERSION) COPENHAGEN

Data for week of JUNE 28,2008 | CHARTS LEGEND on Page 80
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ol 'J,E EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIDNAL SINGLES AND
Eﬁ =z ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. JUNE18, 2008
4+ o MERCY
DUFFY A&M

2 1 4 MINUTES
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS

x s LOVE IN THIS CLUB
USHER FT. YOUNG JEZZY LAFACE/ZOMBA
4 3 TAKE ABOW

RIHANNA SRP DEF JAM
s 4 LOVEISYoU
THDMAS G00DJ 50Ny BMG

TIRED OF BEING SORRY
ENRIQUE IGLESIAS INTERSCOPE
g NO STRESS

LAURENT WOLF FT. ERIC CARTER COLUMBIA
SINGIN' IN THE RAIN '08
MINT ROYALE SYCO
THAT'S NOT MY NAME

- 7 THE TING TINGS COLUMBIA
40 & AMERICAN BOY
! ESTELLE FT. KAYNE WEST HOME SCHOOL/ATLANTIC
LOVE SONG
il 15 SARA BAREILLES EPIC
42 | 10 SUMMER LOVE
MARK MEQLOCK SONY BMG
43 5, BETTER INTIME

LEONA LEWIS SYCO

VIOLET HILL
g 13 COLDPLAY PARLOPHONE
45 11 WARWICK AVENUE

DUFFY A&M

ol SE
eE 5
= =3 JUNE 18, 2008
DUFFY
. 1 ROCKFERRY A&M
2 2 MADONNA
HARD CANDY WARNER BROS.
3 NEW ALANIS MORISSETTE
FLAVORS OF ENTANGLEMENT MAVERICK
a 4 AMY WINEHOUSE
BACK TO BLACK ISLAND
RADIOHEAD
8 New THE BEST OF PARLOPHONE
PAUL WELLER
6 NEW 22 DREAMS ISLAND
7 3 USHER
HERE i STAND LAFACE ZOMBA
8 New SIDO

ICH UND MEINE MASKE UNIVERSAL

w 5 NEIL DIAMOND

HOME BEFORE 0ARK COLUMBIA
MARK MEDLOCK
CLOUD DANCER SONY BMG

CLUESO

10 NEW

M1 NEW o Semn age: FoUR MUSIC

12 7 AMY MACDONALD
THIS IS THE LIFE VERTIGO
ICH + ICH

#3 8 \gm susen stern PoLYDOR
LEONA LEWIS

14 9 Garsveo

15 15 FRANCIS CABREL

DES ROSES £T DES ORTIES COLUMBIA

niclsen
Musie Control

@5 5 E RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND
== Sx TABULATED BY NIELSEN MUSIC CONTROL. JUNE 18, 2008
o MERCY
DUFFY /81
2 1 4 MINUTES
MADORNA FT. JUSTIN TIMBERLAKE WARNER BROS
a3 3 LOVE SONG
SARA BAREILLES EPIC
4 4 AMERICAN BOY
ESTELLE FT. KAYNE WEST HOME SCHOCL/ATLANTIC
5 ¢ VIOLETHILL
COLDPLAY PARLOPHONE
6 5 WITHYOU

CHRIS BROWN JIVE ZOMBA

7 7 STOP AND STARE
ONEREPUBLIC MOSLEY INTERSCOPE

LOVE IN THIS CLUB

8 9 USHER FT. YOUNG JEEZY LAFACEIZONBA
© g RUNTHE SHOW
KAT OELUNA FT. BUSTA RHYMES EPIC
BETTER IN TIME
10 0 rons Lewss SYCO
11 11 VLL BE WAITING

LENNY KRAVITZ VIRGIN

TAKE A BOW
1292 giawma SRP, DEF JAM

TOUCH MY BODY

il MARIAH CAREY ISLAND

BUBBLY
U COLBIE CAILLAT UNIVERSAL REPUBLIC
15 13 BLEEDING LOVE

LEONA LEWIS SYCO

Data for week of JUNE 28, 2008 |
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ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

70 (LY JEREMY CAMP
§ (LI 0 BEYOND MEASURE BEC 3723/EMICMG®

FLYLEAF
FLYLEAF AZM OCTONE 650005 1GA -+

STEVEN CURTIS CHAPMAN
THIS MOMENT SPARROW 6393 EMI CMG

CASTING CROWNS
THE ALTAR AND THE DOOR BEACH STREET/REUNION 10117/PROVIDENT-IN”EGRITY

TOBYMAC
ALIVE AND TRANSPORTED FOREFRONT 5684/EMI CMG +

NATALIE GRANT
RELENTLESS CURB 79025/WORD-CURB

VARIOUS ARTISTS
WOW HITS 1 SONY BIMG MUSIC. PROVIDENT WORD-CURB EMI CMG 10879 PROVIDENT-MTEGRITY

VARIOUS ARTISTS

. WOW HITS 2008 WORD-CURB/PROVIDENT-INTEGRITY 6677/EMI CMG

MERCYME
ALL THAT 1S WITHIN ME INO/COLUMBIA 12573/PROVIDENT-INTEGRITY &

P.O.D.
WHEN ANGELS & SERPENTS DANCE INO/COLUMBIA 4240°/PROVIDENT-INTZGRITY

KIRK FRANKLIN
THE FIGHT OF MY LIFE FO YO SOUL/GOSPO CENTRIC 16772/PROVIDENT-INTEGATY

HILLSONG
THE | HEART REVOLUTION: WITH HEARTS-AS ONE INTEGRITY 4370 PROVIDENT INTEGRITY

SKILLET
COMATOSE ARDENT/SRE/LAVA 2548/PROVIDENT-INTEGRITY

CECE WINANS
THY KINGDOM COME PURESPRINGS GOSPEL/EM) GOSPEL 41966/EMI CMG

TENTH AVENUE NORTH
OVER AND UNDERNEATH REUNION 10126/PROVIDENT-INTEGRITY

VARIOUS ARTISTS

HOW GREAT THOU ART: GOSPEL FAVORITES FROM THE GRAND OLE OPRY. LIVE OPRY/RCA RASHVILLE MWI‘MBHJNTEMW_

VARIOUS ARTISTS
SONGS 4 WORSHIP: COUNTRY TIME LIFE 19523/PROVIDENT-INTEGRITY

HAWK NELSON
HAWK NELSON...IS MY FRIENO! BEC/TDOTH & NAIL 5346/EM! CMG

NEEDTOBREATHE
THE HEAT ATLANTIC 236924/WORD-CURB

GAITHER VOCAL BAND
LOVIN' LIFE GAITHER MUSIC GROUP 2746/EMI CMG

UNDEROATH
SURVIVE, KALEIDOSCOPE SOLID STATE/TOOTH & NAIL 1710/EMI CMG

RED
END OF SILENCE ESSENTIAL 10807/PROVIDENT-INTEGRITY #

CHRIS SLIGH
RUNNING BACK TO YOU BRASH 0042/WDRD-CURB

' DAVID CROWDER BAND

REMEDY SIXSTEPS/SPARROW 2684 EMI CMG

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

MARVIN SAPP
THIRSTY VERITY 09433/2DMBA_

TYE TRIBBETT & G.A.

2 2 6 STAND OUT COLUMBIA 16114/SONY MUSIC
@ 3 13 [AAUSll VARIOUS ARTISTS
e 1% [ETITII wow GoseeL 2008 WORD-CURKEM CHRISTIAN MUSIC GROUPVERTTY ERSOZONEA
a 5 o7 KIRK FRANKLIN
THE FIGHT OF MY LIFE FO YO SOUL/GOSPO CENTRIC 16772/Z0MBA
s 4 5 REGINABELLE
: LOVE FOREVER SHINES PENDULUM 300208500
& 7 11 CECE WINANS
THY KINGDDM COME PURESPRINGS GOSPEL 84866/EMI GOSPEL
7 ¢ 15 VARIOUS ARTISTS
= VOICES: THE ULTIMATE GOSPEL COLLECTION BET/SONY 8MG CUSTOM MARKETING GROUP 22 252/TIME LIFE
8 8 33 SHEKINAH GLORY MINISTRY
JESUS KINGDOM 3003/BOOKWORLD
s 9 1 - MARTHA MUNIZ2ZI

@ 10 61
mn 41

2 1t |4
@ 50
94 19
15 12 2
QO » =
17 18 62
18 19 32

CHANGE THE WORLD MARTHA MUNIZZ) 38610 +
NICOLE C. MULLEN

__ SHARECROPPER'S SEED: VOLUME 1 WORD-CURB 887144/ WARNER BRCS
ISRAEL & NEW BREED
A DEEPER LEVEL: LIVE INTEGRITY/COLUMBIA 11986/SONY MUSIC 3
TRIP LEE
20/20 HEACH 8065

CANTON JONES

KINGDOM BUSINESS 14111 1234091

DORINDA CLARK-COLE

TAKE IT BACK GOSPQ CENTRIC 10027 70MBA

DONALD LAWRENCE INTRODUCES: THE MUFRILLS
FAMILY PRAYER QUIET WATER/VERITY 87205 20MBA

THE BROOKLYN TABERNACLE CHOIR

PLL SAY YES INTEGRITY/COLUMBIA 21732/SDNY MUSIC

THE CLARK SISTERS

LIVE..ONE LAST TIME M| GOSPEL 81094

SHIRLEY CAESAR

AFTER 40 YEARS ... STILL CELEBRATING THROUGH THE CITY SHL-BEL 6230, LIGHT

~ BISHOP PAUL S. MORTON PRESENTS FGBCF PRAISE AND WORSHIP

EMBRACING THE NEXT GENERATION TEHILLAH 6951, LIGHT

19 20 2t
@ LngLlis R-SWIFT
7 P 504PBOX CROSS MOVEMENT 30033

2 u 9
) »

2% 70
24 29 &
ECREY e

For chart reprints call 646.654.4633

~_T57 SPIRIT RISING 0402/MUSIC WORLD

LECRAE
AFTER THE MUSIC STOPS REACH 30021/CR0SS MOVEMENT

TRIN-I-TEE 5:7

DEWAYNE WOODS & WHEN SINGERS MEET
INTRODUCING DEWAYNE WOODS & WHEN SINGERS MEET QUIET WATER VERITY 85 33370MBA

J MOSS
v2... PAJAM;GOSPO CENTRIC 87214/ZOMBA

RICKY DILLARD & NEW G
THE 7TH EPISODE: LIVE IN TORONTO NUSPRING 02676/EMI GOSPEL

www americanradiohietorv com
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ceooooREE 1~
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5E 5 ARTIST =
3_ ;g TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL o
15 117' MARTHA MUNIZZI

CHANGE THE WORLD MARTHA MUNIZZI 38610 #

TOBYMAC

(PORTABLE SDUNDS) FOREFRONT 0379/EMI CMG +

NICOLE C. MULLEN

SHARECROPPER'S SEED: VOLUME 1 WORD-CURB 887144

PILLAR

FOR THE LOVE OF THE GAME ESSENTIAL 10869/PROVIDENT-INTEGRITY
VARIOUS ARTISTS

TOP 25 PRAISE SONGS 2008 EDITION MARANATHALCORINTHIAN 71956/WORD-CURB
MORMON TABERNACLE CHOIR AND ORCHESTRA AT TEMPLE SOUARE (JESSOP/WILBERG)
CALLEQ TO SERVE MORMON TABERNACLE CHOIR 5004111

BILL & GLOR!A GAITHER WITH THE HOMECOMING FRIENDS
AMAZING GRACE GAITHER MUSIC GROUP 2728/EMI CMG

THIRD DAY

CHRONOLOGY, VOLUME TWO: 2001-2006 ESSENTIAL 10839 PROVIDENT-INTEGRITY

¢ BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENOS
HOW GREAT THOU ART GAITHER MUSIC GROUP 2726/EMI CMG

DANIEL CALVETI
EN PAZ VENEMUSIC 653605/UNIVERSAL LATING #

PASSION WORSHIP BAND
PASSION: GOD OF THIS CITY SIXSTEPS/SPARROW 5422/EMI CMG
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N ©

5000

o
i=3
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@ 43 43 VARIOUS ARTISTS
SONGS 4 WORSHIP: SHOUT T0 THE LORD. SPECIAL EDITON iNTEGRITY/TIME LIFE 13404/ PROVIDENT-INTEGRITY
ﬁ; 40 16 LEELAND
| | OPPOSITE WAY ESSENTIAL 10854/PROVIDENT-INTEGRITY
@ 35 15 FIREFLIGHT
UNBREAKABLE FLICKER 10866/PROVIDENT-INTEGRITY
= PURENRG
i 40 A 32 HERE WE GO AGAIN FERVENT 887321/WORD-CURB
TRIP LEE

b
-
n
@

20/20 REACH 8065

@ 39 2g GAITHER VOCAL BAND AND ERNIE HAASE & SIGNATURE SOUND
v TOGETHER GAITHER MUSIC GROUP 2729'EMI CMG _
INHALE/EXHALE
1 SWEAR... SOLID STATE 9211/EMI GMG
aa 31 2 POINT OF GRACE

HOW YOU LIVE WORD-CURB 887080

49 11 JARS OF CLAY
GREATEST HITS ESSENTIAL 10880/PROVIDENT-INTEGRITY

H MATTHEW WEST

1 SOMETHING TO SAY SPARROW 4520/EMI CMG
ag 5 dJOE COCKER

HYMN FOR MY SOUL FANTASY 30398/CONCORD

WOMEN OF FAITH WORSHIP TEAM
INFINITE GRACE MYRRH 887389/WORD-CURB
PLUMB
BLINK ;URB 78978/ WORD-CURB
CANTON JONES
KINGDO BUSINESS ARROW/UMCG 4234091/EMI CMG

ARTIST §
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

VARIOUS ARTISTS X
33‘ 25 172\ GOSPEL 2007 VERITY WORD CURB/EMI CHG 02499/20M8A L

VARIOUS ARTISTS

Bl 22 58 WOW GOSPEL #1S: 30 OF THE GREATEST GOSPEL HITS EVER! EMI CMGVERITY WORD-CURB DB764Z0MBA
a 30 41 LEE WILLIAMS AND THE SPIRITUAL QC'S

i SO MUCH TO BE THANKFUL FOR MCG 7056
29 37 33 DONNIE MCCLURKIN

THE ESSENTIAL DONNIE MCCLURKIN VERITY/LEGACY 15388/SONY BMG
DESTINY PRAISE
ORWEN DESTINY STYLE 432800/TASEIS '+
FLAME
OUR WORLD: REDEEMED THE SEQUEL CROSS MOVEMENT 30030
VARIOUS ARTISTS
GOTTA HAVE GOSPEL! 5 INTEGRITY/GOSPO CENTRIC 12755/Z0MBA
JONATHAN NELSON FEATURING PURPOSE
RIGHT NOW PRAISE INTEGRITY/COLUMBIA 20860/SONY MUSIC
NORMAN HUTCHINS
SPONTANEOUS PRAISE VOLUME ONE IR 020
ALVIN SLAUGHTER
OVERCOMER INTEGRIT+ COLUMBIA 28131 SDNY MUSIC
DOUG & MELVIN WILLIAMS
DUETS Il BLACKBERRY 1667/MALACD
3 THE CLARK SISTERS

THE DEFINITIVE GOSPEL COLLECTION WCRD-CURB 887407/WARNER BROS

30 3g 3 SHIRLEY CAESAR
THE DEFINITIVE GOSPEL COLLECTION WORD-CURB 887406/ WARNER BROS.

THE BLIND BOYS OF ALABAMA
@ ; DOWN IN NEW ORLEANS TIME LIFE 19548
i 4 2 THE MIGHTY CLOUDS OF JOY
THE DEFINITIVE GDSPEL COLLECTION WORD-CURB 887404/ WARNER BROS

£ i
Q? MARY ALESSI & FRIENDS
. WHEN WOMEN WORSHIP MIAMI LIFE SOUNDS 0001
36 58 BISHOP G.E. PATTERSON
HAVING CHURCH WITH THE SAINTS: VOLUME 1 PODIUM 2506

42
; CALVIN SUGGS
CALVIN SUGGS & FRIENDS: CELEBRATE MCG 7053/MALACO

44 39 39 BYRON CAGE
< S LIVE AT THE APOLLO: THE PROCLAMATION GOSPO CENTRIC 11114, PROVIDENT-INTEGRITY

a5 41 23 YOUTHFUL PRAISE FEATURING JJ HAIRSTON
EXALTED..LIVE IN BALTIMORE EVIDENCE GOSPEL 6922 LIGHT

@,l DA TR.UTH.
y DPEN BOOK CROSS MOVEMENT 30029

WSS TRIN-I-TEE 5:7
HOLLA: THE BEST OF TRIN-I-TEE 5:7 LEGACY/GOSPO CENTRIC 11291/S0NY BMG
@ || RE-ENTRY

32 3 3%

BEVERLY CRAWFORD
LIVE FROM LOS ANGELES JDI 1271

CLINT BROWN

49 43 M8 gl mam ThigE 2008
CHRISTOPHER LEWIS
’ CRISIS: CHANGE IS REQUIRED TYSCOT 984166/TASEIS

Go to www.billboard.biz for complete chart data | 79
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CHARTS

EGEND

ALBUNM CHARIL S

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan, Sales data for R&B/hip-hop retall charts is compiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.
@ Albums with the greatest sales gains this week.

GREATEST
camen

Where included, this award indicates the title with
the chart’s biggest percentage growth.

Where included, this award indicates the title
with the chart’s largest unit increase.

m Indicates album entered top 100 of The Billboard 200
and has been removed from Heatseekers chart,

PRICING/CONFIGURATION/AVAILABILITY

CD/Cassette prices are suggested list or equivalent prices, which are projected
from wholesale prices. © after price indicates album only available on DualDisc.
QD/DVD after price indicates CD/DVD combo only available. ® pualDisc available.
&) CD/DVD combo available, " indicates vinyl LP is available. Pricing and vinyl LP
availability are not included on all charts. EX after catalog number Indicates titie Is
exclusive to one account or has limited distribution.

SINGLES CHARTS e

RADIO AIRPLAY SINGLES CHARTS
Compiled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience Impressions, computed by
cross-referencing exact times of airplay wlith Arbitron listener data. The exceptions
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and
Adult R&B charts, which are ranked by total detections.
. Songs showing an Increase In audience {or detections)

over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks
and rank below No. 50. Songs are removed from the Hot R&B/Hip-Hop Songs and
Hot R&B/Hip-Hop Airplay charts simultaneously if they have been on the Hot
R&B/Hip-Hop Songs for more than 20 weeks and rank below No. 50. Songs are
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are
removed from Hot Country Songs If they have been on the chart for more than 20
weeks and rank below No. 10 in detections or audience, provided that they are not
still gaining enough audience points to bullet. Songs are removed from Hot Latin
Songs if they have been on the chart for more than 20 weeks and rank below

No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below
No. 20 in both audience and detections. Descending songs are removed from Adult
Contemporary if they have been on the chart for more than 20 weeks and rank
below No. 15, if they have been on the chart for more than 26 weeks and rank betow
No. 10, or if they have been on the chart for more than S2 weeks and rank below
No. 5. Songs are removed from the Adult Top 40, Aduit R&B, and Hot Dance Airplay
charts if they have been on the chart for more than 20 weeks and rank below No. 15
(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart
for more than 52 weeks and rank below No, 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by Nielsen
SoundScan. For R&8/Hip-Hop Singles Sales, sales data is compiled from a national
subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.

. Singles with the greatest sales gains.

CONFIGURATIONS

® CD single avaitable. @ Digital Download available. @ DVD single available.
© vinyl Maxi-Single available. @ Vinyl single available. € CD Maxi-Single
available, Configurations are not included on all singles charts.

HITPREDICTOR

Indicates title earned MitPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using muitiple listens and a nationwide sample of carefully profiled music
consumers. Songs are rated on a 1-5 scale; final results are based on weighted
positives. Songs with a score of 65 or more (75 or more for country) are judged
to have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of
current songs with Mit Potential, commentary, polls and more, piease visit
www.hitpredictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from club DJs.
. Titles with the greatest club play increase over the previous week.

AWARD CER [ LEVELS B

ALBUM CHARTS

@ Recording industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). B RIAA certification for net shipment of 1 million units
(Platinum). RIAA certification for net shipment of 10 million units (Ciamond).
Numeral within Platinum or Diamond symbol indicates album’s multi-platinum level
For boxed sets, and double albums with a running time of 100 minutes or more, the
RIAA multiplies shipments by the number of discs and/or tapes. U Certification for
net shipments of 100,000 units (Oro). [ Certification of 200,000 units (Platino).

(@ Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

® RIAA certification for 500,000 paid downloads (Gold). Bl RIAA certification for

1 million paid downloads {Platinum). Numeral within platinum symbol indicates song's
multipiatinum level. O) RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

® RIAA gold certification for net shipment of 25,000 units for video singles.

) RIAA gold certification for net shipment of 50,000 units for shortform or

longform videos. ll RIAA platinum certification for net shipment of 50,000 units for
video singles. [_! RIAA platinum certification for sales of 100,000 units for shortform or
longform videos. Numeral within platinum symbol indicates song's muitiplatinum level.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 miltion in sales at
suggested retail price. ll RIAA platinum certification for sales of 100,000 units or $2
million In sales at suggested retail price. ) IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retail for
non-theatrical titles. | | {IRMA platinum certification for a minimum sale of 250,000
units or a dollar volume of $18 million at retail for theatrically released programs, and
of at least 50,000 units and $2 million at suggested retail for non-theatrical titles.

See below for complete legend information.

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
JOURNEY
REVELATION NOMOTA 4506 EX (14.98 CD/DVD) &
MY MORNING JACKET
EVIL URGES ATO 21626° (13.98)
DJ SKRIBBLE
TOTAL CLUB HITS THRIVEDANCE 90784/THRIVE (18.98)
GARTH BROOKS 5]
THE ULTIMATE HITS PEARL 213 (25.98 CD/DVD) @

(LT3 EAGLES
_ CLIUTZI3 LONG ROAD OUT OF EDEN ERC 4500 EX (14.98)

, VARIOUS ARTISTS
VANS WARPED TOUR '08 SIDEONEDUMMY 1355 (8.98)
TMI BOYZ
»GRINO!N' FOR A PURPOSE TRACK MUZIC 0017 (15.98)
TIESTO
IN SEARCH OF SUNRISE 7 SONG BIRD 11/BLACK HOLE (18 98)

9 FLIGHT OF THE CONCHORDS
FLIGHT OF THE CONCHORDS (SDUNDTRACK) HBO 715°/SUB POP (15.98)

RADIOHEAD &
IN RAINBOWS TBD 216227/AT0 (13.98)

BRET MICHAELS
ROCK MY WORLD VH1 CLASSIC 00121 (14.98)

1M 4 2
@,‘ !l JOHN COLTRANE
DPUS COLLECTION: A MAN CALLED TRANE RHIND CUSTOM PRODUCTS 8288/STARBUCKS (13.98)

2 AIMEE MANN

CERT

90 7 25

__1, 2 @#%&"1 SWILERS SUPEREGO 026 (16.98)
TYGA
NO INTRODUCTION BAT SQUAD 8001/DECAYDANGCE {14.98)
‘48 19 » FLEET FOXES
180102 ¢ieer roves suB POP 777+ (13.58) R S
@ 13 20 VAMPIRE WEEKEND
VAMPIRE WEEKEND XL ¢18*/BEGGARS GROUP (11.98)
17 o'l THE TING TINGS

WE STARTED NOTHING LOLUMBIA 28925" (12.98)
@ 17 55 SOUNDTRACK ®
I ONCE CANVASBACK/SONY MUSIC SOUNDTRAX 10586°/COLUMBIA (13.98) @

5 3 - JOHN HIATT
SAME OLD MAN NEW WEST 6145 (16.98) @

= ATMOSPHERE
WHEN LIFE GIVES YOU LEMONS, YOU PAINT THAT SHIT GOLD RHYWESAYERS 0096*/ILG {14.98) ®
41 5 ALESANA

©  WHERE MYTH FADES 'TQ LEGEND TRAGIC HERO 30110/FEARLESS (13.98) =
18 7 SANTOGOLD
SANTOGOLD LIZARD KING 70034/DOWNTOWN (14.98)
W KEAK DA SNEAK
DEIFIED ALLNDAIIIFE 516/KOCH (17.98)
| SOUNDTRACK @
et HAIRSPRAY NEV LINE 39089 (16.98) ,
19 43 SIXX: AM.
THE HEROIN DIARIES SOUNDTRACK ELEVEN SEVEN 171 (15.98)
14 2 WAYMAN TISDALE
_REBOUND RENDEZVOUS 5139 (18.98)
BULLET FOR MY VALENTINE
_SCREAM AIM FIRE 20-20 ENT/JIVE 21393 /ZOMBA (16.98)
THE COOL KIDS
_THE BAKE SALE ( A K E 059/CHOCOLATE INDUSTRIES (13.98)
4 MINDLESS SELF INDULGENCE
{F UCR 024 THE END (15 98) +
37 15 FLOGGING MOLLY
FLOAT SIDEONEDUMMY 1348* (16.98)
SHE & HIM
33 12 _VOLUME ONE MERGE 324 (15.98)
5, = REGINA BELLE
©  LOVE FOREVER SHINES PENDULUM 300208500 {14.98)
20 5 BRYAN ADAMS
11 BAOMAN 200811 EX (12.98)
APOCALYPTICA
_WORLDS COLLIOE 20-20 ENT 21580/JIVE (13.98)
LITTLE BROTHER
B ..AND JUSTUS FDR ALL HALL OF JUSTUS 5001/TRAFFIC (15.98)
RAILROAD EARTH
AMEN CORNER | [oeLITY 1098 (16.98)
HIL ST. SOUL
: I BLACK ROSE SHANACHIE 5772 (18.98)
DANE COOK
53 % 30 ROUGH ARUNE THE EDGES. LVE FRON GAR0EN COMEDY CENTRAL 0051 (16.98 CO/OVD) & .
NINE INCH NAILS
2@ 3t 10 GHOSTS I-1V THE NULL CORPORATION 26 (16.98)
OLD 97'S
“ 8 5 BLAME 1T ON GRAVITY NEW WEST 6147* (16.98) &
@ ' SECONDHAND SERENADE
-, " z A TWIST IN MY STORY GLASSNOTE 405244/EAST WEST {15.98) &
@ 40 2 ESPERANZA SPALDING
ESPERANZA HEADS UP 3140 (11.98)
" JASON ALDEAN -

22120

38

deﬂ@ﬂ@@al@@ﬂggﬁ

3 1
: 43 44 54 RELENTLESS BROKEN BOW 7047 11;98)
SHEKINAH GLORY MINISTRY
44 34 33 JESUS KINGDOM 3003/BOOKWORLD (17.98}
RAY J
45 2 10 ALL | FEEL OEJA 34/KNOCKOUT/EPIC 504.1/KOCH (17.98)
@ 43 33 INGRID MICHAELSON
GIRLS AND BOYS CABIN 24 03/0RIGINAL SIGNAL (11.98)
B VARIOUS ARTISTS
- THE SECOND WAVE RHIND CUSTOM PRODUCTS 8185/STARBUCKS (13.98)
SOUNDTRACK
_48 27 6 IRON MAN LIONS GATE 20016 (15 98)
greg
= y JUSTIN NOZUKA
§-‘49 45 2 iy GLASSHOTE 0102 (11.98)
50 37 25 DETHKLOK

THE DETHALBUM (SOUNDTRACK) WILLIAMS STREET 0002/ADULT SWIM (13.98)

TOP INDEPENDENT ALBUMS: Independent Albums are current titles that are sold via independent
distribution, including those that are fulfilled via major branch disiributors. TOP DIGITAL: Release
sold as a complete bundle through digitai downioad services WORLD: See charts jegend for ruies

1d explanations. BILLBOARD.BIZ CHART: A weekly spotlight on one of the charts that are updated
weekiy on billboard.piz. inciuding ones that are exclusive to Biffboard's websites. 2008, Nielsen
Business Media, inc. and Niglsen SoundScan, Inc. All rights reserved
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1 FARLIL WAYNE Tha Carter Nl
! ASH MONEY/UNIVERSAL MOTDWN /UMRG P
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33

1 JAKOB DYLAN
STARBUCKS COLUMBIA /SONY MUSIC

SALES DATA
COMPILED BY

niclsen
SoundScan

86 200

ARTIST Title

IMPRINT / DISTRIBUTING LABEL

RANKING
CERT

ALANIS MORISSETTE
MAVERICK /WARNER BROS
N*E*R*D

STAR TRAK/INTERSCOPE /IGA

MY MORNING JACKET
ATO

Flavors Of Entanglement 8

Seeing Sounds | 5

Evil Urges 9

'DISTURBED Indestructible |
REPRISE WARNER BROS:
SOUNDTRACK Sex And The City 4,
Ew LINE
WEEZER Weezer 4y

DGC INTLRSCOPE /IGA

Seeing Things 24

PLIES
BIG GATE'S SLIP-N-SLIOE/ATLANTIC /AG

Definition Of Real

. USHER Here | Stand
4 18 Larace cous o S 5
5 5 DEATH CAB FOR CUTIE Narrow Stairs g2
BARSUK ETLANTIC AG

8 s

15
2 7
6 16
3

~ o
o e

13 8

t 4

@
o> -

10 13

Summer (EP} 162,

Al Intended To Be 22

JASON MRAZ We Sing. We Dance. We Steal Things. 35
ATLANTIC ‘AG
ELTON JOHN Rocket Man: Number Ones 108

CHRONICLES‘ROCKET ‘ISLAND/MERCURY /UME

- ™ —
ARTIST =
| TITLE IMPRINTANUMBER/DISTRIBUTING LABEL o
CELTIC THUNDER
' | CELTIC THUNDER: THE SHOW CELTIC THUNDER 001/DECCA = u
CELTIC WOMAN ®

A NEW JOURNEY MANHATTAN 75110/BLG
THE HIGH KINGS
THE HIGH KINGS MANHATTAN 21344/BLG
THE BROTHERS CAZIMERO
DESTINY MuUNTAIN APPLE 2118
SOUNDTRACK
THE DARJEELING LIMITED FOX 9240/ABKCD
VARIOUS ARTISTS
PUTUMAY0 PRESENTS: CAFE CUBANO PU_T_UMO 218
ORCHESTRA BAOBAB
MADE IN DAKAR WORLD CIRCUIT NONESUCH 433788/WARNER BROS
ISRAEL "12" KAMAKAWIWO'CLE
WONDERFUL WORLD Bl [l 111 MDUNTAIN APPLE
MICHELLE AMATO ROSALIND MCALLISTER/SARAH MOORE
CELTIC LADIES COLLECTOR'S EDITION MADACY 53173
VARIOUS ARTISTS
NIGERIA 70 LAGOS JUMP: DRIGINAL HEAVYWEIGHT AFROBEAT HIGHLIFE & AFRO PUNK STRUT 3305
VARIOUS ARTISTS
THE JEWISH SONGBOOK: THE HEART AND HUMOR OF A PEDPLE SHOUT' FACTORY 10900/SONY MUSIC
MANU CHAO
LA RADIOLINA BE_UAHSE, 63_115!6' NACIONAL
VARIOUS ARTISTS
_ IN THE NAME OF LOVE: AFRICA CELEBRATES U2 SHOUT! FACTORY 10608/SONY BMG

SUPHALA
BLUEPRINT SUPHALA 3726

VARIOUS ARTISTS
PUTUMAYQ PRESENTS: AFRICAN PARTY PUTUMAYD 276

bi

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

VIVA LA VIDA

COLDPLAY (CAPITOL)
VIOLET HILL
COLOPLAY (CAPITOL)

KISSED A GIRL

KATY PERRY (CAPITOL)
FOREVER
CHRIS BROWN (JIVE/ZOMBA)
LIFE IN TECHNICOLOR
COLOPLAY (CAPITOL)
LOST!
COLDPLAY (CAPITOL)
CEMETERIES OF LONDON
COLDPLAY (CAPITOL)
SHAKE iT
METRO STATION (RED INK/RED/COLUMBIA)
STRAWBERRY SWING
COLDPLAY (CA”(TOL)

I COLDPLAY l[lAPITOL) .
DEATH AND ALL HIS FRIENDS
LCOLORIRY, JORRITOT)
CLOSER
NE-YO (DEF JAM/IDJMG)
BLEEDING LOVE
LEONA LEWIS (SYCO J/AIG)
YES
COLDPLAY {CAPITOL

DON'T STOP THE MUSIC
RIHANNA (SRP DEF JAM, IDJMG)
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SALES DATA
COMPILED BY

niclsen

KERS.
ARTIST

LABEL & NUMBER / DISTRIBUTING | ABEL. (PRICE}:
TYGA
BAT SQUAD BOO1/DECAYDANCE (14.98)

SAVING ABEL
SKIDDCO 06053 VIRGIN (12 98)

Ly

Title I

No Introduction

AT NICK SWARDSON

| COMEDY CENTRAL 0056 (15.98 CD/DVD) &

ARTIST ]
LABEL & NUMBER / DISTRIBUTING LABEL (PRICE],

Title l

Party

Saving Abel f

MASON JENNINGS

BRUSHFIRE 011240°/UMRG (13.98)

In The Ever

MGMT
'COLUMBIA 19512*/SONY MUSIC (11.98)

Oracular Spectacular

LA APUESTA
SERCA 6885 (11.98)

10 Exitos De Oro

o
3 NEW KEAK DA SNEAK
{ - ALLNDADOE 5016/KOCH (17.98
JAMES HUNTER

GO/HEAR 30669/CONCORD {18.98)

Deified 5 5 KIDZIN THE HALL

MALOR LEAGUE 2075/DUCK DOWN (16.98)

The in Crowd

The Hard Way

i | BON IVER
m S JAGJIAGUWAR 115" (14.98)

For Emma, Forever Ago

R FIVE FINGER DEATH PUNCH
,.‘:_,! 5 4 FIRM 70116 (12 98

The Way Of The Fist

TERROR

Her second full- CENTURY MEDIA 8494 (12.98)

The Damned, The Shamed

WAYMAN TISDALE
RENDEZVOUS 5139 (18,98

SONNY LANDRETH
LAKDFALL 0001 (16.98)

length effort

Rebound (3,000) easity

From The Reach

'I MC MAGIC
i NASTYBOY 20082/B-DUB (16 98! e

(L3 THE COOL KIDS
(LU C A K.E 059/CHOCOLATE INDUSTRIES (13.98)

1 MARTHA WAINWRIGHT
ZOE 431116/ROUNDER (17 98)

| Know You're Married But I've Got Feelings Too

' THE MEDIC DROID

Magic City Part 2 outpaces the No.

MODERN ART EPIC 29268/SONY MUSIC (9.98)

What's Your Medium

WE THE KINGS
S-CURVE 52001 (8.98)

=0

—

3 4 LADYTRON
NETTWERK 30790 (17.98)

PRISCILLA AHN
BLUE NOTE 95283/BLG (12.98)

RAILROAD EARTH
SCI FIOELITY 1098 (16.98)

HIL ST. SOUL
SHANAGHIE 5772 (18 98)

aqlgi 12 ESPERANZA SPALDING
I;".L HEADS UP 3140 (11 %8}

11 77 DRAGONFORCE
SANCTUARY 618034 ROADRUNNER {17 98) @

Inhuman Rampage

43 peak of her EMMURE
The B?ke Sale  saf-titled set VIGTORY 449 (13.98) The Respect Issued
i SLOAN
in2005. YEF ROC 2180 (16.968) o 3 Parallel Play
CUISILLOS . ; .
WE the Kings , Vive Y Dejame Vivir
o
Velocifero of B;iﬁsbh duo’s SERRET 085 118 sa! The Tide And lts Takers
third album DANIEL CALVETI
A Good Day (3,000) is the VENEMUSIC 653605 UNIVERSAL LATING (14.98 CD/DVD) & En Paz
Amen Corner acl’s best frame. JAMES MCMURTRY Just Us Kids
On Top RSB/ LIGHTNING ROD 9502 (16,98
- BONNIE "PRINCE" BILLY . .
Black Rose Hip-Hop DRAG CITY 367° (15.98) Lie Down In The Light
Albums, set WILLIAM JOSEPH Beyond
Esperanza bows at No. 24. 143 REPRISE 455228/WARNER BROS. (15.98) Y
JUSTICE Cross

ED BANGER/BECAUSE 224892/VICE (13.98)

=

16 4 JUSTIN NOZUKA
GLASSNOTE 0102 (11,98

Holly

James Hunter

SCARLETT JOHANSSON
PERIWINKLE/ATCO 454524 RHINO (18.98)

Anywhere | Lay My Head

Mol CASSANDRA WILSON
BLUE NOTE 07699*/BLG (18.98

SAM PHILLIPS

(No. 5) earns his

Loverly

NONESUCH 257020/WARNER BROS. (18.98)

Don't Do Anything

sacond No. 1on

e WALTER BECKER
5 OVER 12 4505/MAILBOAT (14.98)

) P MATES OF STATE
Circus Money

Top Blues Albums

Re-Arrange Us

LT
IH‘__ji S BARSUK 74 (1398)

NEEDTOBREATHE
ATLANTIC 235924/AG (13.98)

and best sales
week (4,000).

The Heat 1% 49 23 THE SPILL CANVAS

OME ELEVEN’SIRE 162428/WARNER BROS. (13 98)

No Really, 'm Fine

SUPERGRASS
ASTRALWERKS 19734 (12 98)

3 FIREFLIGHT
His 2006 set G w FLICKER 10866 (13.98)

Diamond Hoo Ha

Unbreakable

CHRIS SLIGH

BRASH 0042 (13 98)

SPIRITUALIZED

SANCTUARY/SPACEMAN 542/FONTANA INTERTATIONAL (12.98
LUDO

REDBIRD/ISLAND 009497/IDJMG (9 98)

ARTIST
TITLE IMPRINT&NUMBER/DISTRIBUTING LABEL

| ISR THA CARTER tli CASH MONEY/UNIVERSAL MOTOWN 011033/UMRG
MY MORNING JACKET
EVIL URGES ATO 21626*
PLIES
DEFINITION OF REAL BIG GATES/SLIP-N-SLIDE/ATLANTIC 511238/AG
WEEZER
WEEZER DGC/INTERSCOPE 011135/16A
N*E*R*D
SEEING SOUNDS STAR TRAK/INTERSCOPE 011447/1GA
DISTURBED
INDESTRUCTIBLE REPRISE 411132/WARNER BROS
EMMYLOU HARRIS
ALL | INTENDED TO BE NONESUCH 480444°/WARNER BROS.
FLEET FOXES
FLEET FOXES SUB POP 777*
USHER
HERE | STAND LAFACE 23388/Z0MBA
g 5 DEATH CAB FOR CUTIE
NARROW STAIRS BARSUK/ATLANTIC 452796/AG

10

' ALANIS MORISSETTE
FLAVORS OF ENTANGLEMENT MAVERICK 269308/WARNER BROS

PORTISHEAD
THIRD GO! DISCS/MERCURY 011141*/I0JMG

w8 7
,mj JAKOB DYLAN
SEEING THINGS STARBUCKS/COLUMBIA 02328"/SONY MUSIC
m- KEAK DA SNEAK
- I'\'

DEIFIED ALLNOADGE 5016/K0CH

DUFFY
ROCKFERRY MERCURY 010822"/[DJMG

w12

Techno/power pop act the Medic Droid takes a bow at No.
33 on Top Heatseekers this week with its debut album,
What's Your Medium.” Find out more
about the Phoenix band’s blend of
electronic, punk, dance and metal at
billboard.com/breaking.

Go to billboard.com/breaking to
.COM discover developing artists making
their inaugural chart runs each week.

THE MEDIC DROID l

Data for week of JUNE 28, 2008 |

Running Back To You

You're Awful, | Love You

For chart reprints cail 646.654.4633

“People Gonna
Talk” spent six

15 o SHEARWATER
MATADOR 777* (14 98)

Rook

weeks atop the

Songs In A&E | SADDLE GREEK 116* (13 98)

3 g JOKYO POLICE CLUB

Elephant Sheli

Blutes list.

REGIONAL HEATSEEKER *1s

Saving Abel
Saving Abel

Saving Abel

Saving Abel
Saving Abel

Deified

ak

The Nashville-based band's first charting singl2 moves into
the top 20 on Modern Rock this week while its Universal Mo- |
town atbum, “Life Left to Go,” posts a weekly sales gain for
the first time since its May release. {

www americanradiohietorv com

THE BLACK ANGELS
LIGHT IN THE ATTIC 033* {12.98)

The Hard Way
James Hunter

No Introduction
Tyga

HEATSEEKERS: The best-selling albums
by new and developing acts, defined as
those who have never appeared in the top
100 of The Billboard 200 or the top 10 of
Top Country Alburns, Top R&B/Hip-Hop
Aloums, Top Christian Albums, Top Gospel
Albums or Top Latm Alburns. If &
Heatseekers title reaches that level
the act's subsequent albums are
immediately ineligible to appear on the
Heatseekers chart. TASTEMAKERS:
Tastemakers ranks the best selling albums
in an influential subset panel of more than
350 stores from independent retailer
coahtions and smaller regional chains. See
Chart Legend for rules and explanations
2008, Nielsen Business Media. Inc_and
Nielsen SoundScan. Inc. All rights reserved

and

Directions To See A Ghost

p Tyga
L No introduction

., James Hunter

B The Hard Way

. MGMT

z gagular Spectacular
El Chaval
Ya Me Canse

' Cassandra Wilson
5‘%. Loverly
Martha Wainwright
" 1Know You're Mamed But ive Got Feelings Too
7 Ludo
I You're Awful, | Love You

8 Esperanza Spalding
Esperanza

. WEtheKings

i WE the Kings

10 Railroad Earth
Amen Cormer

§ MC Magic
. Magic City Part 2

2 Tyga
No introduction

% Five Finger Death Punch
The way Of The Fist

_ Saving Abel
Saving Abel

. Keak Da Sneak
i%‘ Deified

MGMT

Oraculfar Spectacufar

Railroad Earth
Amen Corner

g Dragonforce
Inhuman Rampage

. The Medic Droid
What's Your Medium

-

Eclipse
Grateful Praise

Go to www.billboard.biz for complete chart data | 81
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Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song and RBH (Hot R&B/Hip-Hop Songs),
3| : TITLE (Publisher - Licensing Org.} Sheet Music Dist., Chart, Position.

16@WAH }Son Of Peer. ASCAP/Masch 9th Publish- HL, POP 62 BMU/Shane Minor Music, BMI), HL. CS 46 Music, ASCAP/BPJ Adrninistration, ASCAP), HL/WBM NO MATTER WHAT ' Crown Club Publishing, BMi/Warmn- , ASCAP/Momingsidetrail, ASCAP/2082 Music Pub-
ASCAP/208, Musm Publishing, ASCAPWB Music CUSTOMER (Universal Music - Z Songs, BMVAhmad's HOLLER BACK (EM| Blackwood. BMU/Geoffrey Stokes CS2, erTamerlaneHJhnshmg BMVDan ahanm uzik, vIS in; ASCAP) RBH 42
CAP\ World, ASCAP/Unwersal Music Corporation, NM it Dubl«shlng BMl/Wamer Tameriane Publishing LAST TIME% nls Boy Muzik, BMI/Warner Tamerlane SESACAVRM Music SESAC') RBH 50 SUFRIRAS (SerCa BM)) 1T 33

3 PEAT( .au%Money Pubhsnln , BMWamer-Tameriane ASCAP/varac gke ASCAP/Fresh Paint Music, B T Bird's M IJ HL/WBM, CS 20 Pubhs Iy VWB WMusic, ASCAP/Songs In The Key Of NOTE VAYAS CAPUR, ASCAI QLT SUGA SUG SUGMUmversa\ Linge, ASCAP/Sweat

Publishing, BMU/Broaks Tone Pubiishing, ASCAP) H100 /HC 1030 Plbiishing, ASCAP/ Tetragrammaton HOLLYw aD's NOT AMERICA (Crown And Scep!er Flal SESAC/Noontime South, SESAC/WB M Music NOTHING LEFT TO SAY (Min: Faclory, ASCAP) RBH 89 Shoo Fllishing, ASCAP. ) RBH 93
Musm ASCAP/MeIodlc Hano Productions, ASCAP) Mo ASCAP/Universal Music_ Gareers, BMiLauren SESAC/The Dean's List, SESAC/December Flrst Publish- SUMMERTIME (Sony/ATV Pérmuny ASCAP/Three Piece
4 MINUTES (Webo Girl Publishing, ASCAPAWB Mu HLWEM. Cthl Songs. BMI/Ga%CIark Publishing Designee. ing Group, SESAC/North Avenue, ASCAP/EMI Black- - 0 e Publishing, ASCAP/Dannie D Publishing, ASCAP), HL.
ASCAP/V" inia B%Ch ASCAP/Danjahandz Muzik mversal Music SC%P Graham wood, BMV/Question And Answer Publishing, ASCAP) . H100 42 POP 24
SAC/WBM Music, SESAC/Tennman Tunes, D Edwa!ds ngs, ASCAP/Scott Spock Songs. BM) HL/WBM H100 93, RBH 9 ONE STEP AT A TIME ZS!er Music. ASCAP/Laurel SUPERGIRL {Mr Radar, BM/Copyright Conirol/S (
ASCAP/Unwersa! Music - Z Tunes, ASCAP). HLAWBM. HL/WBM O% 86 LEARNING HOW TO BEND (Crystal Beach, BM)/Third Krown Music, ASCAP/Crasstown Songs ASCAPMurtys Bernstein & Co., ASCAP/Tosha Music, ASCAP) PO
15:POP 14 DAMAGED(ProducrsOfThe Streets, ASCAP/Sumphu, HOME ImThe LasI Man Standing, SOCAN/MWarner Chap- Tier Mu- ¢ BM House Of Famé, ASCAP) €S 19 Sony: ASCAP/Cutatber Publishing, BMIAWarnerTamar-
7THINGS (Antarina Songs ASCAPlDowmown ASCAPA Grard Jam Music. SESAC/Please Envoy The Zahn Music, B(LAVSon,ATv Songs. LEAVIN' {Holy Corron Music, ASCAP/Un wersal WMusic ane Publishing. BMI), WEM, POP 57
iy, \rioty
ASCAP/Seven Sunmits, BMn Bocca Al ’\f Music, BMIZXS Pblis| mna BMUirving, BMUEM April BN‘VAtmosi October Songs BMVSongsfnUnwersa\ MGB Songs, ASCAPMovie JB Songs, BMI/Song ng Of OUT HERE GRINDING (Not Listedd) REH 74
AS“APlTondolea Lane Music Publishing, BWA) H100 70 ASCAP/EM) Blackwood. BMVJamce ombs Puhhshlnn IE HLWBM, CS 3. Fifbo 52 Peer, ASCAP/March 9ih Publishing, ASCAP/208 Music OUT THE WINDOW (Warer-Tamerlane Publishing, TAKE A BOW {Universal Music - Z Songs, BMI/Pen in The
EM%%%%RCBQTS%'S"’S o /’g(/)\mP{mm ”téssfr H0 kamwéﬁﬂ Piease G‘]rnMrne Myy\%bgssh'"g BMVEMI m%sqlngpég%AP/WB Music, ASCAP), HL/WBM, By va&sal ngl((;:API\//lI?BSon s, ASCAFaa Magic ﬁg’é’ﬂg /@mih HASCAP/UES\«&%IE NHSAIC Z/IgCeASP n
. /Universal Music - ongs, anming Music nversal Music - Careers R larmon pril
A SESAG Hg Y?Fo P5 ASCAP/Wean Red Music, AS(,AP/EMI Aptil, ASCAP) LET GO (Cisum Naashar Publishing, ASCAP/Queen 0f BMI/SI%/EN(\SS BMURaylene Music, ASCAP/BP.J Admin- HLAWBM, H}1100 5; P ¥§
DANGEROUSg\ﬂe Man Musw ASCAP/Byefa“Musw HI/WBM H10069, POP 53, RBH 57 The Planet, ASCAP/Uncle Bucidies Music, ASCAP) RBH istralion, ASCAP), HLAWEM' CS 60 TAKE YOU DOWN Lbon 501 Unlversal BMyCulure
ADDICTED (Priary Wave, ASCAP[;avmgAbe' ASCAP/Sony/ATV Harmony ASCAP/C. Bahamonde, i Al
'ASCAP Cray 1o thshm? SOCAN/D, Sals, ASCAR) HL H1009, POP 38 BhH HRQCEXP {Divine Hmp Puhhs%% ASCH P/Tnbes Ol Kedar LET ME (Springield, ASCAP/Bug Music, ASCAP/Dazahi, P aeyondpl#rs enenct!aM plishint Gghgvm Avenue
[ Aniversal Music - MGB Songs, A pringie g Music, i lusic niversal Music - ongs
BMI teaux Merc BMVEM (e BM HL “hiooos Wandﬂnu\WorIa Music, BMIVIP Fourthvvorld Mu*r LJn versal Music Corporation, ASCAP/Dany ASCAP/Demys Hot Songs, ASCAP/EMI Ap
A['&IOICTI/E)SNC Nex1 lectlon Fubushm KSCAP/MonoIa DIEWOUE MBEMPRLETsalJMEs (Promosongs, BMVGuenta ri L RBH 47 Onon uon s, ASAP). H/WBM, CS 53 § PARA SIEMPRE 1. /aniia Musical BM) T 12 ASCAP/AIMO Music., A§CAP/S eMote\ Music,
Wsic Lsical HYPNOTIZED (Upsairs Musm ASCAP/6:16 Music, E LOVE YOU Mrs Lumpkins Poodle, ASCAP/ng PARTY PEOPLE /Jackie Frost, ASCAP/Unwersal Music ASCA /UnderUOQJWes Songs ASQCAP) HL/WBM:

AHORA ES Unuersal Muswca AS DID YOU WRONG (Not Listed) RBH 66 CAP/A Allke. ASCAP) POP 85 Bucks BMIU I M Song Gl c O I, B M

AINT SAYIN NOTHIN' (Josech Canagena Joemse DISTURBIA Uneek Songs, ASCAP/Songs Of Unive? AS ike. ASCAP) PO ot ucks, BMIUnersal Music - MGB e 10043 RBH 5
Co Projedt Music, BMVUnlversaI Music - 7 nas sl BMICullre B eyond E?enencem lishing, ﬁggﬁp Kﬂ’[’fﬁ ’\B”'W‘ESA%AP/KODZ” Music Hlb“SW”Q E;la!m%f&“ o BMVTWSG!T& SO OIYPa Dg\s'ﬂ‘é\'a BMJ/Hitco EE‘}JMA?; évfge&f AXEF Aﬁ(m\l Prod

s on indswept Paciic ow Prod. mns
Ll I 2Ty ASLIRFisi el s A T Sio Bt | LETHE TNK ABOUT e isicComoaton gt e abisng ASCREN A AGCAD) ASCAP EMI 4gnl ASCAP/Tochyfeely
ALL RROUND ME (Unlve(sal Music - ZSon s BMIKe! b E ESTAN CORAZON (Frrique 5105 Mos ¢ | CAN SLEEP WHEN I'M DEAD (Unversal Music ASCAP &% My £ HLAWBM, P 80 ASCAF/Planiit Exparience Music, AWAP/anIe Bobby
| g honque laies! - Gareers, BMMore Than Rhyrmies Music BMI, Hope-N- LIFE IN A NORTHERN TOWN (WamerTamenane Pub PEGAOITO \Moslly Sad Songs, ASCAP/WB Music, Muswc BMI/EMl Blac jwood, BMUStripe Music, BMI/in:
ton Chase Publishing, MVC L Cylp CAP EMI Apnl ASCAP/Dobie Acuarela Son
usicBMUYossanar Music, BMUCok Wergwoll ASCAPAarmer Claprell SGAT) HLAWBM LT QZ Cal, BwVSexy Tractor Music, BMUCal IV Enlertainment, lishimy. BMy WBM CS 30 ASCAPY LT 8 E 100 54, R
USIC MWunure Rock, BMI) H Hi 0040 PP 17 DONDE ESTAN ESOS AMIGOS Nof Lisied) LT 35 BMl/Univ |Musnc Cnruorallon ASCAPMemphers LIFE OF DA PARTY (My Own Chil Music, BM/EM PERDONO Y OLVIDO (G20 Frio Music, BM)) LT 40 E LLORI Umversal Musma Inc ASCAP/Primavera

ALL | EVER WANTEQ (U7iversal Music - MGB San DONK ¢Souljz Boy Music, BM! Croomstacular Music, field ASCAP) | /WBM, CS 24 Blackwood BMUENjah Molina Publishing. SESAG/T. PERMITAME (U versa-Musica Unica BMI) LT 22 Wor\dwrde lusic, A R
ASCAP. Dmy Water Dog Music, ASCAP/Universal h?us» B Elumen § Fip Hop, BM1aki Cate Of Business IF | NEVE R SEE YOUR FACE AGAIN (Unversal Music Stiaw, BMI/Notting Hill ASCAP/Faeva Afta, ASCAP), HL. PICTURE TO BURN (5 (No%\y/ATV Treg, BMI/Taylor Swift TE QUIERO (EdnonalSm nigel S A, DE C.Vy H100 100
COTpOfallOn ASCAP/Lanark Village Tunes, ASCAP/Crite- B! Careers, BMi/Tebruary Twent Second B atenting RBH 63 Music, BMI/Sony, mber, SESAC/HrIIshofo Valley LT
rion v1uSIC Corporation. ASCAP/Jazz Your Azz Tunes, DON'T STOP THE MUSIC (11 m)m ASC/%\P/Sony/ATV XaSl(eJr/:ﬁne ASSVAP/Umvebsal USIC B Songs, LIKE YOULLPNEVEE Sfi%ié/%élf; l.'E[I)IgW ITI'OduC PEENSSA(KJ EIZHTIHJ I(l 8 V\? jl ASCAP THQ;S %ANG}S\;%A}Z)/@&EH Brprises, /}\\g%ﬁg//g) /ATV
ASCAP) HLAWBM €S Tines ASCAP ke Storm, BM/S o 0k Of Danie! ylianifa Musical Above Waler ighiSMUSIC, n

ALL | WANT T0 DO (Jerinfer Nettles, ASCAP/EMI Black BMIMijac Music, l/WamerTameviane Pub[lshlng | KISSED A GIRL (When Im R\Ch You” Be M* Bitch, PLEASE EXCUSE MY HANDS (First N old BMVWarn Tunes, ASCAP/Jonathan Rotem Music, BMI/SOM‘(

M HLWEM B P ASCAP/WB Music, ASCAP/Kasz Moniey Publishing LOLA( orld Oee Mu5| BMI erTam=rlane Publishing, BMI/J Franks Pubiishing. Songs, BMUUniversal Music - ZTunes ASCAP, mp M

E’Oﬂ%gh"é}?‘éﬁ,‘ﬂ'ggﬂé@?égf 'BMI?SIage Thiee [)(B)N'T FHINK [ [)(]Nqg mngg A%OUT IT (Cadaja Pub ASCAPMaratone AB, STIM/Kobait Mugrc Publ»slhln( LOLLI LOLLI (POP TH, Af BOI Y) eino ePuquung ASCAr Check Your Pu?se Publishing, BMI), WBM. RBH Pen Infemational, ASCAPY HLWBM, B
usic B yCS ,,,h,m ASCAPMXC Music, ASCAP/SllIl ]omng For ASL};I/;BPﬁ%%S!?CF?(JJ%W UK. SESAC/EMI, ASCAP, EMF\’BdggRBH%ﬁmalek Publistng. SESAC) H100 31 Pg%KETFUL OFSUNSHINE EM Blackwood, BMVGal TIT-iATMSON%mVPéIaY”vEEA? Hope-N- (éa'\IAVBv!\V/IVS° Trac

L C e ASCAF lackwoo! of or Music. nterlainment, armer-iamer-

Ak“@ﬁ@ve?ﬁéﬁ““s’%ﬁ? g | Sengs. DBNT?WHAMEA(PTAHR’DA"W ATEROR 6 (17 LIKE THE WAY SHE DO T (50 Cer M LOLLIPOP (Young Mortey Publisning, BMIWaines Tamer- by BLEVT g SCHP Sonyiaay Tunes ASCAD) i Pnisnng ittty SV

ALL SUM LONG (RJR Publishing, BMI/Gaj ¢ Mistic BMiSony/ATV Melady. BMiFor My Son ASCAP/Universal Music Cm oration, A CAP/Y lane Pubiishing MVHerbahmous usic, ASCAP/Black '“‘/BM Hu06 PO 7 Treg, BMIGold Watch BM), %VBM (‘f (Yv
B I/Warner Tamenane F’ubllshmg B?Al/Umversal Music Publishin ASCAP ail That's Mine, BMI/Catalogue Music, ASCAP/ loyd Banks Music, ASCAP/Mou(h Full Fountain Publlsh\ng ASCAP/EMI April, ASCAP/Jimipub. PORK ANO BEANS (E 0 Smith, BMI) H100 68 THAT'S WHAT YOU GET (/3 Music. ASCAP/Bm Fa1her
gorl?oralmn }:JSN(I:I/AEP&M} Full Kee\BM\mc ASCAP/Songs Musnc (B)I 1|=( . %BBRE AUTIFUL 1 O‘God ASCAPJ ’!\’am Ml sic. BMI/Family Bizness BSMCVEQA Biackwood B;\\Aéfcrggze h&% é&dﬁ %((;an - EPS%(»;%NUT%&} LZ)L 13 e TRl B 1 Just Want To S\nu ry\\/lﬂuswc QSS%%J%% M}Lﬁl&) -

f Universal, Longitude. BMINeadshee! Land TYOU KNOW Y4 BE loonscar A /Roynet Music. ) 3 lein MUSIC, | Blackwaod, BMI) ASLAH usic.
BM/Tiny Tunes, ASCAP/Zevon, BM), HUWBM. CS 57 MUSIC BMIBPJ Administration, ASCAP/Litie Blug Type- ILL WALK Somhc«sl\e Son . ASCAP/Bwilsongs, 4 RBl LT 42 POP &
POP[E ! iz ) writer Musu BMI Sony/ATV‘T)reE BMI/AIl Migh DnygD ASCAF»\ og Named Kif hhshmg ASCAP/Caro! LOOKIN BOY (Granny Man Publishing BMIMaik-Mekhi EL PROXIMO TONTO (Sony/ATV Harmon: THERE'S NOTHIN {Eves Abgve Water,

AMANTES ESCONDIDOS(J&N ASCAP) LT 5 Music BMI) CS 45 v Vincer nlAnd ociates, BMI) CS 44 Music, BM ment Funk South, 8MI/Monotize Pro- SCAP/WamerTamerlane I‘thshmg BI\A |T48 ASCAP/Blwsy toyic. ASCAP/Jonathan Relem Music

AMARTE "1 Lisied) LT 37 DO YOU BELIEVE ME NOW (Sony/ATV Tree BMi/Song 1 LUV YOUR GIRL (2082 Music Publishing. ASCAP/WB ductrons ASCAP/Anonymous Pubiishing, BIDimitry A PUNTO DE LLORAR Maximo Aguime, BMI) LT 10 BMYSoutsi % “1dependent Music, BMUHere's Lookin' At
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Earle Hagen, 88

Earle Hagen, 88, prolific Academy
Award-nominated and Emmy Award-
winning composer of theme songs
for “The Andy Griffith Show,” “The
Dick Van Dyke Show,” “That Girl”
and “The Mod Squad,” died May 26
athis home in Rancho Mirage, Calif.

Hagen composed original music
for more than 3,000 TV shows dur-
ing his three-decade career, which
alsoincluded a tenure as a film score
arranger/orchestrator for 20th
Century Fox.

Born in Chicago, Hagen moved to
Los Angeles as a child and began
playing the trombone in junior high
school. He graduated at 16 from Hol-
lywood High School and started tour-
ing with big bands.

He enlisted in the Army Air Force
in 1942, where he served in the Radio
Production Unit, arranging and writing for the unit’s 65-
piece orchestra. He began arranging for movie musicals
at this time, including “Cover Girl” starring Rita Hayworth.

In 1946, 20th Century Fox signed him as a contract
arranger, where he worked on “With a Song in My Heart,”
“Call Me Madam” and the Marilyn Monroe films “Gen-
tleman Prefer Blondes” and “There’s No Business Like
Show Business.”

Hagen's partnership with fellow arranger Herbert
Spencer began in 1952 when they launched the
Spencer-Hagen Orchestra, which recorded albums for
RCA and Liberty.

It was during this era that Hagen
met director Sheldon Leonard, and
when Leonard began producing his
own TV shows, he turned to Hagen
as his primary composer. For “The
Andy Griffith Show,” Hagen wrote
the theme—and whistled the famous
tune for the track.

In 1960, he shared an Oscar nom-
ination with Lionel Newman as mu-
sical director for another Monroe
film, “Let’'s Make Love.”

Hagen authored three books, in-
cluding the definitive “Scoring for
Films,” which was published in 1971.
The book came out of a private study
group Hagen held for up-and-com-
ersin his home; knowing that novice
film composers wouldn’t be flush
with cash, Hagen, an avid golfer,
asked students to bring three dozen
golf balls in lieu of tuition.

Hagen won BMT’s lifetime achievement honor, the
Richard Kirk Award, in 1987.

Hagen is survived by his wife, Laura; two sons, Deane
and James; three stepchildren; and four grandchildren.
His first wife, Elouise, died in 2002.  —Ann Donahue

Danny Davis, Grammy Award-winning country horn player,
died June 12 of cardiac arrestin Nashville. He was 83.

Davis was born George Nowlan. His music career began
when he was named a trumpet soloist with the Massachu-

setts All State Symphony Orchestra at
14. Hereceived a scholarship to attend
the New England Conservatory of
Music and began playing with CBS net-
work radio’s Bobby Byrne Orchestra.
In 1968 he accepted a position with
RCA in Nashville, working as producer/
assistant to Chet Atkins, as well as with
Hank Locklin, Floyd Crammer, Willie
Nelson, Dottie West, Don Gibson, Way-
lon Jennings and George Beverly Shea.
While there, he produced two No. 1
records, “Rings of Gold” by Gibson and
West and “MacArthur Park” by Jen-
nings, which earned a Grammy.

After founding Danny Davis &
Nashville Brass, the group’s first sin-
gle, “I Saw the Light,” became an in-
stant success. In 1969, the Nashville
Brass produced “Kawliga,” which won
aGrammy and a Country Music Award
for the best instrumental group of the
year for six consecutive years.

Davis is survived by his wife, Bar-
bara; his brother, John Nowlan; two
daughters, Kim Nowlan and Tara
Nowlan; two sons, Gavin Nowlan and
Kerry Nowlan; three grandchildren;
and one great-grandchild.

Adalah Bennett Shaw, 55, musicin-
dustry veteran, died June 8 at Baptist
Memorial Hospital in Memphis. She
was president/owner of ABS Enter-
tainment and Hi Records in West
Memphis, Ark.

Shaw grew up in Los Angeles, where

her father, the late Alvin Bennett, ran
Liberty Records.In 1977 she purchased
Stax Records and Hi Records, aiming
to revitalize Hi by reissuing the label’s
back catalog; artists included Al Green,
Ann Peebles, Bill Black Combo and
Ace Cannon.

Shaw belonged to the First Baptist
Church in Van Nuys, Calif., and was
amember of the Mempbhis chapter of
the Recording Academy.

Patricia L. Tobin, 65, died June 10 of
cancer at Cedars-Sinai Medical Center
in Los Angeles. She founded Tobin &
Associates in 1983, and it grew to be-
come one of the nation’s most promi-
nent female- and minority-owned
public relations firms. Her clients in-
cluded Spike Lee, Johnnie Cochran and
Louis Gossett Jr. A memorial service
will be held 10a.m. June 27 at Faithful
Central Bible Church, 321 N. Eucalyp-
tus Ave., Inglewood, Calif.

Bernadette Gorman, 59, former ex-
ecutive director of the Assn. of Inde-
pendent Music Publishers in New York,
died June 6 at her New York home.
Gorman’s career in the music busi-
ness started in the '70s, when she
worked at Shelter Records. Her ca-
reer included positions as a parale-
gal for the law office of Michael
Sukin, GM of Arc Music Group and
publishing administrator for Denise
Rich Songs. e
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TURNTABLE

Send submissions to: execabillboard.com

RECORD COMPANIES: Walt Disney Records in Burbank,
Calif., promotes Kerri Fox-Metoyer to VP of sales. She was
national sales director.

Universal Music Latin Entertainment appoints Skander
Goucha VP of digital and mobile, Luis Estrada GM at Univer-
sal Music Latino, Mickey Hernandez GM at Machete and Car-
los Ruiz GM at Disa U.S. & Mexico. Goucha was director of
digital business/new media at Universal Music Latino, Estrada
was senior label manager, Hernandez was VP of sales and
marketing, and Ruiz was VP/GM.

PUBLISHING: ASCAP in Los Angeles promotes Randall Grim-
mett to senior VP of domestic membership. He was senior VP
of membership business affairs.

4

FOX-METOYER MITCHELL

GARFIELD

DISTRIBUTION: Universal Music Group Distribution in Miami
names Ed Agudelo digital account director. He was manager
of new media and international marketing at Machete Music.

TOURING: Buddy Lee Attractions in Nashville appoints Jon
Folk VP. He was an agent.

Secondary-ticketing company RazorGator interactive
Group taps Scott Roback as VP of business development.
He was VP of business development and corporate strategy
at Yahoo Music.

TV/FILM: Fuse appoints Bob Mitchell VP of consumer and
affiliate marketing and Marcelle Karp VP/creative director
of creative services. Mitchell was VP of marketing and pro-
motion at 4Kids Entertainment, and Karp was creative direc-
tor at Lifetime.

Universal Pictures elevates Harry Garfield to executive VP
of music and names Eric Polin senior VP of music publish-
ing. Garfield was senior VP, and Polin was a partner at Wixen
Music Publishing.

RELATED FIELDS: Entertainment company Music Umbrella
names Will Griggs director of business development. He was
executive director at Chocolate Soul Entertainment Group.

—Edited by Mitchell Peters

WORKS

AKON, BUFFETT LAUNCH CHARITY SITE

Artist Akon and composer Peter Buffett are putting an end
to the thought, “I want to help but don’t know how.” The pair
recently launched IsThereSomethinglCanDo.com, a social
action/resource Web site that provides users with alist of or-
ganizations with which to get involved. “People read about
or see stuff on TV and don’'t know what they can actually do,”
Buffett says. “So I thought to start a Web site that addresses
that question.”

The site, which also serves as a forum to share resources
and personal experiences, provides links to AVAAZ, Girl Ef-
fect, Global Giving, Volunteer Match and Youth Noise. “These
particular sites give you a way into all sorts of ways to give back,”
Buffett says. To help drive traffic on the site, Akon remixed and
added vocals to Bulfett’s 2007 song “Anything,” which isbeing
offered us a free MP3 download. “[Akon] saw the video | shot
for the song and said, ‘1 want to do something with it,” " Buf-
fett recalls, adding that “Anything” was inspired by a visit to
post-war Liberia and Sierra Leone. Akon also plans to rework
“Can We Love,” a song that will appear on Buffett’s new album,
‘Imaginary Kingdom,” due Sept. 9 via BeSide Records.

JLINSIDE TRACK |

At the 35th annual
Creative Arts &
Entertainment Daytime
Emmy Awards in New
York, the “Yes We

Can Song” team was
honored with the
inaugural Emmy for
best new approaches in
daytime entertainment.
The collaborative

video was inspired by
presidential candidate
Barack Obama's
speech the night of
the New Hampshire
primary. From ieft

are video/executive
producer Michael
Jurkovac, song/video/
executive producer
Will.i.am, executive
producer Fred
Goldring and associate
producer Sean Larkin.

BVl LATIN MUSIC AWARDS

LTOHEK/WIREIMAGE.COM

of writer/publisher relations Phil Graham,

tribuke to Gustavo Santaolalla

pres dent/CEO Del Bryant and director

VP of Latin music Delia Orjuela.

The Bth annual BMI Latin Music Awards were held June 12 at the Beverly Wilshire in Los
Angedes, where composer/producer Gustavo Santaolalla was honored as a BMI Icon. To
zelekwrate Santaolalla's career, acts including singer/songwriter Javier Garcia, Café Tacvba
and members of Molotov and Bajofondo performed several of his songs. There also was a
-hree-way tie for Latin songwriter of the year among Juan Luis Morera Luna and Liandel
veguitla Malavé (both of Wisin & Yandel). and singer/songwriter Espinoza Paz. Song of the
year ~as awarded to José A. Sosa’s “De Rodillas Te Pido"” (published by Siempre Music),
and .atin publisher of the year went to Editora Arpa Musical. PHOTOS: COURTESY OF LESTER

José A. Sosa, BMI assistant VP of Latin music

Deliz Orjuela, Espinoza Paz, Gustavo Santaolalla, Editora Arpa Musical artist Alejandro
Garz and BMI president/CEO Del Bryant.

LEFT: Café Tacvba’s Emmanuel “Meme” del Real Diaz performs "Eres” during the musical

BELOW: From left: Universal Music Publishing chairman/CEQ David Renzer, BMi

Alejandro Gonzalez Iiarritu, Gustavo

Santaolalla, Universal Music Group president/COO Zach Horowitz and BMI assistant

ABCVE: From left: Siempre Music owners Manuel Prieto and Samuel Prieto, BM! senior VP

JET JUMPS TO TENTH STREET

Australian rock act Jet has signed a new
management deal with Tenth Street En-
tertainment, Track has learned. The
group is about to begin writing songs
for its next Atlantic album, due in
early 2009. It will be the follow-up
to 2006’s “Shine On,” which has sold
157,000 copies in the United States,
according to Nielsen SoundScan.
Jet’s 2003 debut, “Get Born,” is at
1.65 million stateside. At Tenth Street,
Jet joins such clients as Mdtley Crie,
Buckcherry, Papa Roach and Trapt.
The company has also bolstered its
senior management team: Lewis

Kovec becomes senior VP/GM of
strategic marketing and senior VP
cf international business affairs
vshile Jill Siegel is onboard as senior
\'P o” publicity.

ANYTHING BUT STANDARD

Boz Scaggs is staying on the standards
patt for his first album in five years.
Scacgs—who’s currently finalizing a
label deal for the planned September
release of “Speak Low”—tells Track the
set is “a sort of progressive, experimen-
zal effort . . . along the lines of some of
she ‘deas that Gil Evans explored.”

Songs on the album include Chet
Baker’s “She Was Too Good to Be
True,” Johnny Mercer’s “This Time the
Dream’s on Me,” the oft-recorded Billy
Taylor/Dick Dallas hit “I Wish | Knew
How It Would Feel to Be Free” and the
Kurt Weill/Ogden Nash title track.

wwwW americanradiohistorv com

JUNE 28, 2008 www.billboard.biz

85


www.americanradiohistory.com

ANSWERS
NGER
OVERTY

New York and the National Farmworker Ministry.

WORLD HUNGER YEAR

Elvis Costello was presented with the ASCAP Harry
Chapin Humanitarian Award at the annual World
Hunger Year event, held June 9 at the Lighthouse
at Chelsea Piers in New York. The award is named
after the late singer/songwriter and ASCAP mem
ber who, along with radio producer and current
executive director Bill Ayres, co-founded WHY in
1975. Also honored for their commitment to fight-
ing poverty were former North Carolina Democratic
senator John Edwards, news radio station WCBS

HOTOS: CCURTESY OF DIANE BONDAREFF

ABOVE: From left: WHY executive director Bill
Ayres, ASCAP assistant VP of special projects
Loretta Mufioz, Allen Toussaint, former senator
John Edwards, Elvis Costello and ASCAP senior VP
of industry affairs Karen Sherry

BELOW: From left: ASCAP assistant VP of speciai
projects Loretta Mufoz, Alison Krauss, Elvis
Costello. Robert Plant and WHY director of fund-
raising and marketing Noreen Springstead.

American Express director of entertainmsnt and experience
programs Young Yun, left, and songstress Alanis Morissette
are all smites at the latter’s New York perormance for 200
card members and Morissette’s fan club to promote her new
release, "Flavors of Entanglement.” This month, American
Express offers access to Morissette through exclusive behind-
the-scenes webisodes and ticket presate dpportunities for her
upcoming tour at americanexpress.com/entertainment.

ATRUTETO

REESi(

AN BFH”

HEART FOUNDATION
TRIBUTE TO BERRY GORDY

The Heart Foundation at Los Angeles’
Cedars-Sinai Medical Centzr, dedicated
to raising awareness of h2art disease,
honored Motown founde~ Berry Gordy
with the Steven S. Cohen Humanitarian
Award at the Beverly Hilton Hotel.
Honorary dinner chairpersans .ncluced
Sidney Poitier, Norman Brokaw and
Quincy Jones; dinner chairpersons were
Doug Morris, Clarence Avant, Mary Hart
and Burt Sugarman. The evening was
hosted by “Entertainment Tonight”
anchor Mary Hart and featJred special
musical performances by Lotis Price,
Thelma Houston, Teena Marie and
“American ldol” contestant Michael
Johns. PHOTOS: COURTESY OF THOMAS NEERKEN

ABOVE: Berry Gordy, right, czlebrates
with Debbie Allen and Sidney Poitier,
who presented Gordy with th= Steven S.
Cohen Humanitarian Awarc.

LEFT: Musical director David Foster,
right, and "American Idol” cortestant
Michae! Johns.

‘performed

on "Live With
]Regis and Kelly"”
June 4 in New
York. The artist's

Ibum “Perfectly
Clear” debuted
last week at No. 1
on Billboard's Top
Country Albums
chart, selling
more than 47,000
units, according |

highest debut
this year. Lead
single “"Stronger
Woman” was a
top 15 hit, while
new single "l Do”
will impact radio
in two weeks,
Fro left are

Kell )
J=

Nederlander
Concerts executives
presented Shery! Crow with

a commemorative plaque
before her performance June 9
at Red Rocks Amph:theatre in
Morrison, Colo. Fram left are
Greek Theatre-Los Angeles VP
of operations Rena Wasserman
Nederlander Cor certs senior
director of talent Paocla Plazzo,
Crow, Nederlancer Concerts

VP of marketing Jamie Loeb
and director of talent Shane

Shuart. PHOTO: COURTESY OF MARK OSLER

Copyright 2008 by Nielsen Business Media, Inc. All ights reserved. No Part of this publication may be reproduced. stored in any retrieval system or transmitted, in any form or by any means, electronic, mechanical, PhotocoRying, recording or otherwise, without the prior written permission of the publisher. BILLBOARD MAGAZINE

(ISSN 0006-2510; USPS 056-100) is published weekly except for the first week in January, by Nielsen Business Media, Inc., 770 Broadway, New York, N.Y. 10003-9595. Subscription rate: annual rate, Continental U.S. $299.00. Continental Europe 229 pounds. Billboard, Tower House. Sovereign Park, Market Harborough, Leicestershire,
England LE16 9EF. Registered as a newspaper at the British Post Office. Japan 109,000 yen. Periodicals Postage paid at New York. N.Y., and at additional mailing offices Postmaster: Please send changes of address to Billboard, PO. Box 15158, North Hollywood. CA 91615-5158. Current and back copies of Billboard are available on micro-
film from Kraus Microform, Route 100, Millwood. NY. 10546 or Xerox University Microfilms, P. O, Box 1346. Ann Arbor. Ml 48106. For reprints contact: Nancy M. Rothman, nrothman @ fosterreprints.com, 1-866-879-9144. Under Canadian Publication Mail Agreement No. 40031729 return undeliverable Canadian addrasses to DHL Globai
Mail. 7496 Bath Rd #2, Mississauga. ON L4T1L2. Vol. 120 Issue 26. Printed in the U.5.A. For group subscription information. calt 646-654-5863. For subscription information, call 800-562-2706 (outside U.S.: 818-487-4582) or e-mail billboardia espcomp.com. For any other information. call 646-654-4400.

86 BILLBOARD JUNE 28, 2008

www.americanradiohistorv.com



www.americanradiohistory.com

The Hollywood reqorter. Billoearrel

J.2 . \ PJ BLOOM RUDY CHUNG  MAUREEN CROWE
Now in its 7th year, this unique conference offers attendees the Music Supervisor Music Supervisor Music S.ipervisor

opportunity to learn from, network and share their music with over LIRS I G S CEM
500 of today's top composers, directors, songwriters, record label, l ‘9\ :
advertising, gaming, studio, network and publishing executives as | ) |

well as the best music supervisors in the business!

RICHARD GLASSER BILLY GOTTLIEB

H H H el | Exec in Charge of Music, Owner
=t Find out the §ecrets pehlnq music supervision for films, Mo PUBT e eaea (RS
' TV, commercials, trailers, video games and MORE Yari Film Group Supervision

¥\
.

o Explore the evolving role of music in film, TV and video
' games through in-depth panel sessions

e,

Get one-on-one time with industry experts during intimate
roundtable discussions on hot button topics

JOEL C. HIGH ROBER.T KRAFT JONATHAN McHUGH

. Hear from the actor/director/composer teams from some President Chief Executive Music Supervisor
! . 0 : Creative Control Fox Music Inc. SomgStew
of this years Oscar-worthy films Entertainment Entertainment

ol Connect and do business with industry influencers at
networking cocktail receptions: : -

ALEXANDRA PATSAVAS DREW SHERROD

Owner, Music Supervisor Music Supervisor

l = . r Chop Shop Music Ignition Creat ve
g ‘ L -
i Cesw g . oh s N EWEGRN W7 5L w0 Y gy ) , R .
L . e ‘:“\"’; X : 5 4 4--‘;':’«‘»5,. v o = . 0':».' o R

K . B b < = ., A s » ~a i . - L 3 pey g 3
! 4 G D 2 = X - ik e : X L e Py -
% € »” " - ", b, » B 0 Sl . i !, o » <

Y )

aadinl’ P i IR PRRs b - ‘
CONFERENCE SPONSOR FOUNDING SPONSOR = MEDIA SPONSORS Y i S

2 = e o g, R e
i o m . amercen Assocwuzn 11554 Mo Suaty

Registration: 646.654.4643

Register Today! | smemcisesnans \WWWW, BillboardEvents.com

AN A ricanradiohistorvy com


www.americanradiohistory.com



www.americanradiohistory.com

