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RIGHT TO PARTY Jagermeister.
Naked Plavboy Playmates. Tequila shots
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“Take It to the Limit.”

‘PROMISE’ NOTES Aafter selling
more thar 20 miilion albums worldwide,
Il Divo's g obal reach gets a boost on
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Power Players series highlights female
executives who are shaping the future
of the music business.

LATIN
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single most important

Latin music industry event.

Visit billboarde
for details.

TOURING
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Touring Conference &
Awards to see the keynote
Q&A with Gene Simmons:
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The Film & TV Music
Conference features a
Q&A with Diane Warren
and panel discussions with
key players from Oscar-
worthy films and such hit
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EDITORIALS | COMMENTARY | LETTERS

SaveThe Music

A Modest Proposal For Government Intervention

BY TOMMY SILVERMAN

Now that the government has bailed out
the banking system, it should take action
to rescue the four major labels and the in-
dependent companies represented by Mer-
lin. The U.S. recording industry, worth $14
billion in retail value when George W. Bush
took office, has fallen to $9 billion today.

Could it be a coincidence that the music
industry boom ended in 2000, at the peak
of the American economy? Music has
been one of this country’s most impor-
tant exports, and jazz, blues, rock’n’roll
and hip-hop are all enjoyed worldwide.
Rock’n’roll may have done more to bring
about the fall of the Soviet Union than the
CIA. A strong music business is a mat-
ter of national security.

The precedent for government inter-
vention is well established. This year
alone, Congress has authorized $25 bil-
lion in loan guarantees for Fannie Mae
and Freddie Mac, a $700 billion asset re-
lief package for banks and a $25 billion
bailout for Detroit automakers. If they’re
helping Motor City, shouldn’t they do
something for Motown?

Anyone who has been to MIDEM or any
international trade conference is aware that
almost every other Western country sup-
ports its music business. Our neighbors
to the north get subsidies for Canadian
recordings and videos, as well as content
rules for airplay on radio and TV. In some
Scandanavian courntries, the government
practically helps for A&R. The U.S. gov-
ernment spends nothing to support the
American music scene.

As a result, artists like Feist and Amy
Winehouse have been winning Grammy
Awards right here in the United States.
Could we facea future where the only Amer-

ican Grammy winners will be in the polka
and Native American music categories? Of
the four major labels, only the Warmer Music
Group is an American company; the oth-
ers are owned by the Japanese, British or
French. Just as the government prevented
a Dubai company from safeguarding Amer-
ican ports, it should take steps to stop rock-
‘n’roll from being owned by foreigners. At

o O

‘Could it be a
coincidence
that the music
business boom
ended in 2000

—TOMMY SILVERMAN,
TOMMY BOY RECORDS

the very least, we should buy the Elvis Pres-
ley catalog back from the Japanese. Lou
Dobbs would want it that way.

The government should only take a
direct stake in labels as a last resort. But
it could buy thousands of the CDs that
have turned into toxic assets thanks to
the rise of digital music. And there are
several other actions it could take. Like
the auto industry, the music business
needs loan guarantees to retool to adapt
to new technology. The government
could fund a five-year, $25 billion bor-
rowing package. As a condition, it could
limit salaries and bonuses, and tem-
porarily eliminate golden parachutes
for top executives.
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end of the year, after a 14-year delay. Will you buy it? roral. responsE: 4.673

The labels could also benefit from FCC
rules requiring all radio stations to play at
least 50% American content, at least 50%
developing artists and at least 30% inde-
pendent acts. The budget of Voice of Amer-
ica should be increased, from $160 million
to $300 million per year, and Scott Shan-
non and Barry Mayo should be appointed
to run the organization.

The government should also provide
artist subsidies to reduce album produc-
tion. Between 2000 and last year, the num-
ber of new releases rose from 35,515 to
79,695, according to Nielsen SoundScan.
This increase in production has created a
glut, which the government could reduce
by taking excess capacity offline, as it has
done for agricultural commodities. It
should establish a fund to buy back 20%
ofall U.S. artist CD returns, which it could
then distribute to developing nations to
spread American influence.

The recording industry is long overdue
for a bailout, especially since its revenue
trickles down to publishers, broadcasters,
venues, artist managers, merchandise
companies and recording studios. The
United States spends about $695 billion
annually on defense, so it would be a bar-
gain to secure our national security by sta-
bilizing the music business. Now, more
than ever, we need the recording indus-
try’s ability to infect the world with the
sound and soul of America. oo

Tommy Silverman is founder /Jowner of
Tommy Boy Records (tommyboy.com).
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>>>DR
PEPPER
MAKING GOOD
ON GUNS
OFFER

Dr Pepper is
fulifilling a prior
promise to provide
every personin
America a can of
the soft drink if Guns
N’ Roses “Chinese
Democracy” were to
arrive in 2008, and it
has revealed details
of the plan. Fans can
visit DrPepper.com
Nov. 23, the

day “Chinese
Democracy” is
released in the
United States,
register online and
receive a coupon
redeemable for a
20-0z. Dr Pepper
wherever the drink is
sold. The coupon is
available for 24
hours and will expire
Feb. 28,2009.

>>>MYSPACE
MUSIC ADDS
IODA

MySpace Music
added thousands of
independent labels
to its service through
a new deal with
independent digital
distributor IODA.
Details of the
agreement were

not disclosed.
MySpace Music has
drawn criticism from
some in the indie
community for
striking equity deals
with major labels
while not offering the
same terms to indies.

>>>UMG
BUNDLES
WITH DELL
Universal Music
Group is teaming
with Dell to give
customers the
option of adding
preloaded, digital
rights management-
free MP3s to

new computers
purchased from the
company. Customers
can purchase curated
playlists organized
by various themes,
such as No. 1songs
and rock titans. A 50-
song playlist will cost
$25 and a 100-song
playlist will cost

$50, about half the
usual per-track cost
found at most online
music retailers.

WANNA LALA

f Barack Obama wins the
election, the music busi-
ness will get a valuable
friend in Washington. But
although stars from Bruce
Springsteen to Jay-Z have
stumped for the candidate, it
won’t be Obama himself.
Vice presidential hopeful
Sen. Joseph Biden, D-Del., is
one of the most influential
members of Congress tocham-
pion legislation that protects in-
tellectual properly, and his
clection could help the enter-
tainment industry promote its
interests in Washington.
‘Senator Biden has been par-
ticularly thoughtful about inter-
national theft of American
property, criminal law in general
and economic crimes against the
country,” RIAA senior VP of fed-
eral government relations
Michele Ballantyne says. “He
asks tough questions, he has al-
ways had terrific staft, and he
doesn’t mind taking a stand to
protect American ingenuity.
Last year, Biden sponsored
the RIAA-backed Perform Act
which sought to limit devices
from recording and saving in-
dividual songs streamed from
satellite and Internel radio serv-
ices. And in April he proposed
spending $1 billion to help fed-
eral and local law enforcement
implement technology to mon-
itor peer-to-peer networks for
illegal activity, such as child
pornography, thatcould also be
used to target music files. Most
recently, Biden’s past propos-
als to consolidate federal efforts
to combat copyright infringe-
men! under a new “Copyright
Czar” cabinet position found
new life in the Prioritizing Re-
sources and Organization for
Intellectual Property Act, which
was signed into law earlier this

STAR GAZING

month. Provisions to have the
Department of Justice (DOJ)
prosecuite pirates were not in-
cluded in the final version.
Biden sits on the highly in-
fluential Senate Judiciary Com-
mittee, through which all
intellectual property-related
bills pass, and he’s the
founder/co-chair of the Anti-
Piracy Caucus. In 2002, he be-
came the first member of
Congress to hold a full commit-
tee hearing on piracy issues,
which drew criticism for not in-

ILLUSTRATION BY JOHN UELAND

o/

RECESSION WORRIES

12

BY ANTONY BRUNO

JOE THE ROCKER

An Obama Victory Could Be Good News For Labels

cluding Internet companies,
and recommended that thie DO]
gel involved in prosecuting
users of P2P file-sharing sys-
tems trading pirated content.
He also introduced amend-
ments that would have made it
unlawful to tamper with the wa-
termarks in digital rights man-
agement technology, although
the bill they were attached to ul-
timately failed.

Also in 2002, Biden pub-
lished a Los Angeles Times op-
ed titled “High Tech Piracy Is

www.americanradiohistorv.com
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Jeopardizing American Jobs,”
which advocated the protec-
tion of entertainment indus-
try content. “To borrow a
phrase, a mind is a terrible
thing to steal,” Biden wrote.
“But that is precisely what
criminals do when they pirate
the products of American in-
novators and artists. When
they reproduce the work of
musicians, actors, writers and

HIGH VOLTAGE

directors, they not only steal
thousands of U.S. jobs and bil-
lions of dollars in profits, they
steal the product of American
imagination and creativity.

Biden'’s pro-copyright attitude
may not be shared by the top of
the ricket. Obama supports Net
Neutrality laws, which would
make it harder for access
providers to block P2P net-
works, and he has talked about
updating copyright law. Perhaps
worst of all for the entertain-
ment business, copyright re-
form activist and Stanford law
professor Lawrence Lessig—
Biden’s opposite in terms of his
views on intellectual property-
is rumored to be on the short list
for the chief technology officer
position that Obama has talked
about adding to the cabinet.

Some of Biden’s views may
stem from his committee posi-
tion. “Alot of this just goes with
the flow of what the Judiciary
Committee traditionally does,
says a representative for Pub-
lic Knowledge, a group that fa-
vors expanding fair-use rights.
Biden also has no history of tak-
ing imoney from the entertain-
ment industry. According to the
Federal Election Committee
Biden has not received any cam-
paign donations from either the
Motion Picture Assn. of Amer-
ica or the RIAA since 2000, and
the Obama-Biden campaign is
not accepting donations from
lobbying groups.

It’s possible that an Obama-
Biden win would be a mixed
blessing for the music business.
But as copyright issues become
more important, the music busi-
ness needs all the friends in
Washington that it can get. « -
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>>>KERRANG!

TOUR RETURNS
IN 2009

The Kerrang! Relentless
Energy Drink Tour

will return in 2009,
hitting 15 cities across
the United Kingdom

and Ireland. The branded
rock tour will include
more dates than last
year and will be
headlined by Mindless
Self Indulgence. It will
also feature Bring Me the
Horizon, Black Tide and
tn Case of Fire. The tour
kicks off Jan. 13 at Belfast
Mandela Hall and wraps
up Jan. 30 at London’s
Brixton Academy.

>>>

IPHONE SALES
DRIVE APPLE Q4
Apple said its fiscal
fourth-quarter net
income rose 26%
from the same period
last year, driven by
growing sales of

the iPhone as well

as strong sales of
iPods and Macintosh
computers. The

ROCK BY KAMAU HIGH

Nutty Anniversary

Animated Trio Has ‘Undeniable’ Ambitions

Like most major pop acts, Alvin and the
Chipmunks have big plans for their an-
niversary. Fifty years after the release
of their first single, “The Chipmunk
Song,” the animated trio will release
“Undeniable,” an album of covers (Led
Zeppelin's “Rock and Roll,” Bon Jovi's
“Livin’ on a Prayer” and
Bob Marley’s “Three
Little Birds”), new
songs and remixes on
Razor & Tie.
Although the Chip-
munks have released
44 albums, they came
back into fashion last
year with the CGl and
live-action
“Alvin and the Chipmunks” and its
soundirack, which sold 886,000 copies,
according to Nielsen SoundScan.
“Undeniable,” which comes out Nov.
4, could benefit from that attention.
“The album has a sophisticated sound,”
says Ross Bagdasarian Jr., the owner
of the Chipmunks franchise and son
of its original creator. “The musician-
shipis really first-rate, so it's not some
kiddie version of those songs.”

movie

In keeping with that idea, the Chip-
munks’ version of Journey’s “Don’t
Stop Believin® ” will be worked to rock
and talk stations, while the kid-focused
material will be taken to outlets like
Radio Disney.

To promote the new album, Razor &
Tie is running a
tongue-in-bulging-
cheek contest seeking
anew lead singer to re-
place Alvin, who has
left the band due to
creative—or perhaps
created—differences.
A video is being fin-
ished for the first sin-
gle, “Shake Your
Groove Thing,” while a new video for
“We're the Chipmunks” will incorpo-
rate hislorical footage from the group’s
career. A direct-response TV advertis-
ing campaign featuring Bagdasarian
will run on QVC in November.

“It’s a broad brand, and that's how
we're going to market it,” Razor & Tie
co-owner Cliff Chenfeld says. “We're
going to get the kid audience and we're
going to go broader than that.” -« -

Furry at 50:
From left, Simon
Alvin and Theodore

iPhone was a particularly

== _

strong performerin the
quarter, thanks to the
release of a second-
generation handset.
During the quarter,

6.9 million handsets
were sold, compared
with 1.1 million from the
same period last year.
Shipments of Macintosh
computers totaled 2.6
million, presenting 21%
unit sales growth.and 17%
revenue growth from the
year-ago quarter.

>>>0PERA STAR
JENKINS INKS
WARNER DEAL
Mezzo soprano Katherine
Jenkins has left Universal
Classics & Jazz for an
exclusive worldwide
partnership with Warner
Music Entertainment, a
division of Warner Music
Group. The opera singer
and her management
company Bandana
Management will work
with WME on her career,
sharing revenue across a
“broad creative and
commercial mix.” The
deal will cover recorded
music as well as such
revenue streams as
sponsorships and
merchandise. The

first release under

the 360-degree deal
with WME will be an
album recorded with
producer David Foster.

BY ANTONY BRUNO

CLOUD-Y VISIO

Lala’s New
Business Model
Raises Questions
For Publishers

Critics claim that record labe!
executives have spent the
digital revolution with their
heads in the clouds. Turns out
that may just be where they
belonged.

In backing the “virtual own-
ership” model introduced by
the newly relaunched Lala
music service, record labels are
entering a potentially dicey
corner of the digital landscape
known as “cloud computing.”

The term refers to the con-
cept of information and con-
tent stored on the Internet and
temporarily delivered to com-
puters or other access devices
rather than being permanently
downloaded. From atechnoi-
ogy standpoint, what Lala is
doing isn’t so different from
subscription services like Nap-
ster and Rhapsody.

But Lala has a whole new
business model. Users of sub-
scription service pay a flat
monthly fee; eachtime asong
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is played, those services pay
labels and publishers a fee that
amounts to about a penny per
stream. Lala offers users the
ability to stream a song as
many times as they like for a
10-cent fee, from which Lala
pays labels and publishers an
undisclosed percentage. And
those songs can only be
played from a computer or
digital music player connected
to the Internet.

That’s the dicey part. Lala’s
modelis based onthe expecta-
tion that some users will eventu-
ally buy and download MP3
files—for a price of 79 cents, if
they already purchased a 10-
cent stream—to play on aniPod
or another device. So far, about
one-third of those who bought
streaming rights went onto pur-
chase a permanent download.

“Consumers have demon-
strated that they’re willing to
pay a premium for portability,”
Warner Music Group executive
VP of digital strategy and busi-
ness development Michael
Nash says. “While there’s much
greater ubiquity of Internet
connectivity . . . you still have

NOVEMBER t, 2008

a situation where the Web-
based consumer experience
doesn't satisfy all consumers’
needs or demands.”

—GEOFF RALSTON,
LALA

www.americanradiohistorv.com

Willthat always be the case?
In less than 10 years, wireless
Internet access is expected to
blanket the country through
both WiFiand next-generation
wireless networks. When MP3
players, mobile phones and
even automobiles can stay
connected to the Internet at all
times, the need to download
afile could be replaced by the
ability to simply access it from
the cloud.

“It will be unusual under al-
most any circumstance not to
be able to connect into the Web
one way or another,” says Geoff
Ralston, Lala CEO and the cre-
ator of a cloud-computing e-
mail program that eventually
became Yahoo Mail. “In asense,
worrying about files will be-
come an anachronism.”

That would force a major
overhaul in music licensing.
Mechanical royalties contri-
bute about 35% to the average
large publishing company’s
revenue, based on some esti-
mates, of which digital repre-
sents about one-third. With-
out downloads, that bucket
could dry up.

“It wreaks havoc on an eco-
nomic model if this becomes
the way to experience music,”
says Jeff Levy, a partner at law
firm Roberts, Ritholz, Levy,

Sanders, Chidekel! & Fields. “It
changes what it means to own
something, and that has tre-
mendous conseguences for
publishers.”

Of course, this future is still
years away, and NMPA presi-
dent/CEO David Israelite says
he’s confident the industry will
be able to adapt, based on the
new rate structure set by the
Copyright Royalty Board ear-
lier this month.

“It’s an important issue to
keep an eye on,” he says. “But
now that we've addressed in-
teractive streaming and lim-
ited downloading, that will
provide a model for some
ground rules for how we get
paid and it’ll make it easier for
the next wave of technology.”

If current rules don’t apply,
the CRB will start setting
rates every five years instead
of every 10 to address these
new issues. Which is what
Lala’s Ralston expects will be
necessary.

“I have no doubt that there
will be complex negotiationin
the future,” he says. “This will
be true for every form of media
including film, TV, books, music.
For anything that’s going into
the digital realm, the rights
holders are going to have to re-
think how they license.” - -
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>>>U2 RECEIVES
1.6 MILLION LIVE
NATION SHARES
U2 will receive an
estimated $19 million
worth of Live Nation
shares as part of a 12-year
deal the band signed
with the concert
promotion company
earlier this year. Los
Angeles-based Live
Nation on Oct. 16
registered 1.6 million
sharestoU2ina
regulatory filing with the
Securities and Exchange
Commission. The
agreement between

U2 and Live Nation,
announced in March,
includes worldwide
touring, merchandising
and the band'’s

U2.com Web site.

>>>IMEEM TO
CUT STAFF
Ad-supported music
streaming service imeem
is cutting 25% of staffers
(20 positions) across its
entire organization. The
company said that given
the current economic
climate, cutting costs was
necessary to secure its
future business. “Making
these cuts now will help
imeem maintain our
growth trajectory and
reach the business’ full
potential,” animeem
representative saidin a
statement. The company
declined to comment on
reports that it had put
itself up for sale.

>>>UNDERAGE
FEST SET TO GO
INTERNATIONAL
The Underage Festival,
staged in London’s
Victoria Park in August for
14- to 18-year-olds only, is
eyeing an expansion into
international markets.
Organizers declined

to comment on the
territories the event would
target. The Underage
Festival grew out of the
Underage Club brand,
which has a Christmas
event at London’s Scala
Dec. 20. Last year’s lineup
for the festival, which
books mainly alternative
acts, included the Rascals,
Operator Please, Foals,
Glasvegas and Florence
and the Machine.

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Cortney
Harding, Kamau High,
Andre Paine, Mitchell
Peters and Jen Wilson.

Sl [el] BY RAY WADDELL

Clash

Of The Titans

What Ticketmaster’s Acquisition Of Front Line Means For The Music Business

Ticketmaster’s blockbuster agreement to acquire a controlling equity interest in Iving Azoff’s Front
Line Management Group is the most dramatic salvo yet in its ongoing struggle with Live Nation for
supremacy in the live music market. § As part of the deal (billboard.biz, Oct. 23), Ticketmaster will
acquire the minority equity stake in Front Line currently held by Warner Music Group for about
$123 million in cash. Front Line founder/CEO Azoff will become CEO of what will become known
as Ticketmaster Entertainment. § Here’s how the deal could affect the various stakeholders:

IRVING AZOFF

No one emerges from this
deal looking better than
Azoff. The legendary man-
ager and former label head
and film producer has work-
ed with fellow manager
Howard Kaufinan to develop
Front Line into the world’s
most powerful management
company. With the sale of
the company to Ticketmas-
ter, Azoff suddenly finds
himself at the helm of the
ticketing giant at a time
when touring drives the
music business train.

He’'ll also profit handsomely
from the sale. Under the deal,
Azoff will relinquish an un-
specified amount of equity in
Front Line for restricied stock
awards representing about
4.5% of Ticketmaster’s stock.

TICKETMASTER

With master strategist Azoff
at the helm—and with his
leverage as manager of some
of the world’s top touring
acts—Ticketmaster just be-
came much more than a tick-
eting company. Azoff already
has publishing, recording,
merchandising, branding
and sponsorships in his tool-
box. Will concert promotion
be next?

Ticketmaster, which con-
tracts primarily with venues,
is the dominant player in this
critical space. Ticketing has
become the keys to the king-
dom in the interaction be-
fans and artists.
Ticketmaster and Live Nation
both want to hold those keys,
but ultimately they are in the
arlists’ pockets. The highest
stakes going forward will be
won and lost in artist relation-
ships, and now Ticketmaster
is sitting on pocket aces.

tween

LIVE NATION

Live Nation, which is prepar-
ing to start its own ticketing
company next year, has made
inroads into Ticketmaster’s
business, most recently by

signing a deal with facility
management firm SMG (bill-
board.biz, Sept. 11). And, as
the world’s largest promoter,
Live Nation has significant
leverage of ils own with its
wealth of content.

Live Nation’s primary sell-
ing point in striking its mul-
tirights deals with acts like
Madonna, U2, Nickelback and
others has been the synergy
brought by vertical integra-
tion. But a mutltifaceted, diver-
sified Ticketmaster
provide competition.

Still, Live Nation holds the
touring checkbook. Front

will

Line represents a wide range
of major touring artists,
many of whom frequently
tour and play concerts pro-
moted by Live Nation, al-
though Azoff has always
maintained a close rela-

. >
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tionship with Live Nation
competitor AEG Live, a divi-
sion of Anschutz Entertain-
ment Group. The question is,
How motivated will Front
Line acts be to tour for Live
Nation? By and large, that
will be a management call.

ARTISTS AND
MANAGERS

Within the Front Line net-
work, individual managers
have always retained auton-
omy to choose how their
artists tour and how their
shows are ticketed, at least to
the degree that existing tick-
eting contracts allow.

Should a Front Line act now
be considered part of the Tick-
etmaster family? Not necessar-
ily. It’s worth noting that
managers work for the act, not
vice versa, and managers are

beholden to make the best deals
for their clients, regardless of
affiliation. Sonetimes that will
mean playing for Live Nation.

1t’s highly doubtful that
Azoff will pressure man-
agers to align their artists
with Ticketmaster just be-
cause it’s Ticketmaster. That
said, Ticketmaster will no
doubt seek to expand its own
diversification into realms
like merchandising, brand-
ing and licensing. Plus, with
the multiplatinum success
of the Eagles’ 2007 set “Long
Road out of Eden.” which
was sold exclusively at Wal-
Mart, Azoff has shown he
can release an album with-
out a record company.

VENUES

Live Nation owns the over-
whelming majority of am-
phitheaters in North America,
so what’s really at stake in
terms of venue ticketing con-
tracts are arenas. When it
comes to signing new deals,
these venues now face some
tough decisions.

Live Nation brings tons of
content, and has formidable
acts like the aforementioned
U2, Madonna and Nickelback
locked down for years. But
those three talents all prima-
rily play arenas, and just as
managers must serve their
clients, so must Live Nation
present its artists in the best
venue. At some point options
diminish, and there is little
doubt a Live Nation tour will
have to play a Ticketmaster
building. Arenas will have to
make sure their venue is the
best option. .o

He also teaches at the City University of
New York’s Graduate School of Journalism.

PD at urban WPHI Philadelphia.
Keith Caulfield has been promoted to senior chart

360 DEGREES OF BILLBOARD

LEVINE NAMED EXECUTIVE EDITOR

OF BILLBOARD

Robert Levine has been named executive editor of
Billboard, where he will oversee the editorial oper-
ations of the print magazine as well as the industry-
focused Web site Billboard.biz.

Levine will be based in New York and will report
to Billboard editorial director Bill Werde. He re-
places Werde, who was promoted in August.

For the past four years, Levine was a freelance jour-
nalist covering music, technology and pop culture for
the New York Times, |
Rolling Stone, Portfolio,
Fortune and Vanity Fair.
Before that, he worked as
an editor at Wired and
New York, where he edited
features and cover stories.
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Levine has a B.A. from Brandeis Uni-
versity, an M.S.J. from Northwestern Uni-
versity’s Medill School of Journalism and
a pair of Neil Peart’s drumsticks that he uses to
play the videogame “Rock Band.”

CHART DEPARTMENT PROMOTIONS
Raphael George, who has been senior chart manager
of R&B/hip-hop since 2007, has been promoted to as-
sociate director of charts for Billboard and sister pub-
lication Radio & Records. He succeeds Silvio Pietrolu-
ongo, who was recently elevated to director of charts.
In his new role, George wiil help supervise all as-
pects of the charts for both brands with direct over-

sight of the day-to-day
operations related to the
radio-based charts. He
joined Billboard.in 2005
after a 12-year career in
radio, which included a
seven-year run as assistant

manager/analyst. Caulfield has added management
of the Billboard 200 to his cache of nine other album
charts, and will also author the Over the Counter col-
umn. He is based in Los Angeles and is a 10-year vet-
eran of the chart department.

Gordon Murray, who has also been with the pub-
lication for 10 years and oversees seven charts while
also serving as Billboard research manager, has been
appointed Dance chart manager. Gary Trust has
taken on management of the Mainstream Top 40
chart and editing duties of the Billboard Canadian
Bulletin, a weekly e-mail push product distributed
to the most influential music industry executives
north of the border. Trust also manages the Pop 100,
Adult Contemporary and Adult Top 40 charts.

“Raphael, Keith, Gordon and Gary have long
been vital contributors to the ever-expanding menu
of chart offerings we produce each week,” Pietrolu-
ongo says. “Their expanded roles will strengthen
our team as we chart the future course of the al-
ways evolving music industry.” oo
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TICKET PRICE(

$14,1M,593
(£7.222,935)
$85.96/$84.01

$6,396,487
(£3.216.465)
$129.26/$99.43

$4,429,452
(£2.233.600)
$9916

$3,169,265

$250/$175/$140/

$95

$2,738,064
{£1.368,765)
$950.02

$2,711,881
(£1,360.000)
$79.76

$1,389,256
$124/$39

$1,233,740
$120/$85/355

$1,124,086
$316.55/$65

$1,103,185
$120/$85/355

$1,092,750
$120/$85/%55

$1,075,981
(£591,465)
$63.67

$972,952
(£495,000)
$73.71

$936,572
$145 50/$55.50

$921,753
$77.50/$37.50

$874,837
$78/$38

$863,370
$120/$85/$55

$861,740
$75/$35

$854,705
$175/345

$843,901
(£430.575)
$73.50

$819,797
(£456,788)
$58.33

$815,302

(E412500) 37412 Sheffleld Arena, Sheffield,

$812,856
(E412,500)
$73.90

$774,331
$120/$85/$55

$768,596
$72/$62/352

$760,645
$67.50/$27.50

$752,409
(£410690)
$64.12

$730,095
(£368.213)
$74.36

$714,056
$105/$47.25

$709,695
$95/$55

$703,036
(£351,638)
$74.97

$702,645

{£351188) $75.03 rE'Ie(ro Radio Arena, Newcastle,

$693,822
(£387.530)
$58.19

$692,704
(£385.450)
$58.4)

$691,372

(8,647,550 pesos)

$67.96/$18,.39

ARTIST(S)

Venue, Date

DOWNLOAD FESTIVAL

Donington Park, Castle 1 .
Donington, England, June 1315 180500 three days Live Nation-U.K.

HARD ROCK CALLING FESTIVAL

57,561 60,000 two
days one sellout

Attendance

Capacity

Promoter

o
o
ay
H
wn

Hyde Park, London, June 28-29

Live Nation-U.K.

IRON MAIDEN

Twickepnham Stadium, London,
uly

44,672 ion-
51 754 Live Nation-U.K.

=
(v

BETTE MIDLER

The Colosseum at Caesars Palace, 20,852 21271 five
Las Vegas, Oct. 14-15, 17-19 shows two sellouts

MICHAEL BUBLE
02 Arena, London, July 23-24 3

,41
30.600 two shows

JACK JOHNSON
Hyde Park, London, July 2

Concerts West/AEG Live

o - 4
~

Live Nation-U.K.

34,000
sellout

VICENTE FERNANDEZ, PAQUI

Live Nation-U.K.

>
=}
m
.
®
>
E]
2
o

Allstate Arena, Rosemont, Ill., 78
Oct. 19

NEIL DIAMOND

Jobing.com Arena, Glendale, 13,126
Ariz., Oct. selout

MARY J. BLIGE, ROBIN THICKE

Radio City Music Hall, New York, 10,888
Oct. 2-3 N.836 two shows

Ralph Hauser Promotions, VIVA Entertainment,
Cardenas Marketing Network

Concerts West/AEG Live

-
|

Live Nation, Haymon Entertalnment

|

NEIL DIAMOND

Sg‘erican Alirlines Center, Dallas, 13.?50 Concerts West/AEG Live

|

NEIL DIAMOND

Toyota Center, Houston, Oct. 14 "_§r|3°’53

NICKELBACK
02 Arena, London, Sept. 19

DEF LEPPARD

Manchester Evening News Arena, 13,200
Manchester, England, June 20 sellout

VICENTE FERNANDEZ, PAQUITA LA DEL BARRIO

American Airlines Arena, Miami, 10,773 Ralph Hauser Promotions, VIVA Entertainment,
ct. setfout Cardenas Marketing Network

Concerts West/AEG Live

16,899 jon-
17500 Live Nation-U.K.

Live Nation-U.K.

[}
@

NEW KIDS ON THE BLOCK, NATASHA BEDINGFIELD, LADY GAGA
g(a(plses Center, Los Angeles, 13,699
ct. i

Mot Live Nation, AEG Live
NEW KIDS ON THE BLOCK, NATASHA BEDINGFIELD, COLBY O’DONIS

Verizon Center, Washington, 13,213
.C., Oct. 2 seliout

Live Nation

DIAMON

San Diego Sports Arena, 10,651
San Diego, Oct. sefiout

NEW KIDS ON THE BLOCK, NATASHA BEDINGFIELD, COLBY O’DONIS

Allstate Arena, Rosemont, iil., 13,815
ct. sellout

Concerts West/AEG Live

bd O
m K
(o}
<3 5
o

Live Nation

o]
IS

LUIS MIGUEL

Dodge Arena, Hidalgo, Texas, 9
ct. 8-

two seliouts Live Nation, in-house

(o]

Lo

©
=
1
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DEF LEPPARD

National Exhibition Centre,
Birmingham, England, June 18

NICKELBACK

Manchester Evening News Arena, 14,055
Manchester, England, Sept. 15 14,500

DEF LEPPARD

11,482

1500 Live Nation-U.K.

Live Nation-U.K.

11,000
seiioul

ngland, June Live Nation-U.K.

|
w

DEF LEPPARD
Wembley Arena, London, June 26 1,000

seilout
NEIL DIAMOND
AT&T Center, San Antonlo, Oct. 12 10,492

seliout
KATHY GRIFFIN

Chicago Theatre, Chicago,
Oct. 12, 14-16

NEW KIDS ON THE BLOCK, NATASHA BEDINGFIELD, COLBY O’'DONIS |
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Keys To The Kingdom

Elton John’s ‘Red Piano’ Goes Global

Elton John’s celebrated “Red Piano” residency
in Las Vegas has been a monster hit, and now
it's getting ready for a trip around the world.

Beginning Nov. 19 in Birmingham, England,
“Red Piano” will play doubles in Liverpool and
Manchester and also hit Germany, Denmark,
Finland, Sweden and Norway. The international
shows, booked by Keith Bradley at London-
based 21st Artists, follow the Oct. 28 release of
“The Red Piano Collection,” a Best Buy exclu-
sive available as a two-DVD/two-CD set in stan-
dard definition and Blu-ray, as well asa three-LP
vinyl package. The project features the 14-song
performance of the “Red Piano” show and a
documentary about its creation.

During its Las Vegas residency at the Colos-
seum at Caesars Palace, “Red Piano” has raked
in about $140 million from more than 200
shows since 2004, according to John’s camp.
That's a honking $700,000 per night in gross
ticket sales at a venue with a capacity in the
4,100 range.

The Colosseum may be the “house that Ce-
line built,” but it’s clear that John
has found a home at Caesars.
He’'s got a permanent merch
store in the sprawling hotel com-
plex, and his presence (like the
venue’s other residents, Cher
and Bette Midler) is everywhere.
But even while blowing out the
box office at Caesars, John has
continued to tour the country to
great success, with grosses of
about $30 million this year. “The brand is
stronger than ever,” John’s longtime agent
Howard Rose says.

Hence the traveling version of “Red Piano,”
which cost some $2 million-$3 million, Bradley
says. Acknowledging the expense and sweat eq-
uity of taking the production on tour, “The idea
is to amortize it over more shows,” he says. So
far, so good: The upcoming European dates are
pretty much clean, and more are in the plan-
ning stages.

“The original show was built and designed
around a theater at the Colosseum, an ex-
tremely wide stage that was raked,” Bradley
says. “One of the things we considered when
we looked at the room originally was scale, the
10 |
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size everything had to be. When we put the let-
ter ‘E’ together, we used all the green neon gas
that existed in North America at the time. We
had to then think about how we do that for a
traveling show.

Neon, as production managers know,
doesn’t travel particularly well. “When we
toured it, we decided when we made the let-
ters, which are obviously going up and down
in the air all the time, to make them out of
LED that just looks like neon,” Bradley says.
“That’s much more expensive to manufacture
but much more robust in terms of traveling
and putting together. Tait [Towers| did the job
in Pennsylvania—they do great work. It’s kind
of complex. Neon’s not just on and off, it does
tricks. So to duplicate that is very complicated,
circuitry-wise.”

Producers also had to build a raked stage that
could be loaded in and out with relative ease.
“Putting something into a theater, you spend a
lot of time putting it in once, but once it’s in,
it’s in for the run until you take it back out
again,” Bradley says. “Here, we're
bouncing in and outofarenasin
aday, so there are two sets of rig-
ging going around, with all the
trussing upstairs and all the
drapes and all that type of gear
goes ahead of us. There were a lot
of logistics switching it to arena
from theater.”

John is committed to “Red
Piano” shows in Vegas through
April 2009. He owns the show and could take
it on the road stateside if he so chose when
Vegas is done. “After that point, we could ac-
tually move the touring system to anywhere on
the continent or even take it further afield,”
Bradley says. “But it would take quite a few sea
containers to move it, so once you land some-
where you need to be doing 15 or 20 shows to
make it make any sense.”

Rose says, “At this point there are no plans
to come to North America with that show,”
adding it’s a possibility “somewhere down the
road, but not in the short term.” oo

biz

For 24/7 touring news and-analysis, see
billboard.biz/touring.
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Fading Glory

Best-Of Collections Face Worst Of Times

Rascal Flatts’ upcoming album release will
provide the latest test for the viability of a
flagging retail standby: the single-artist
hits collection.

As one of the top-selling acts of any
genre inrecent years, Rascal Flatts appear
well-positioned to sell many copies of its
“Greatest Hits Volume 1,” which will be re-
leased Oct. 28 on Disney Music Group’s
Lyric Street Records.

But even though the pop-country band
has sold 17.2 million atbums in the United
States since it first broke in 2000, Lyric Street

realized it needed to provide fans withanin-
centive to goose sales of the compilation.

To that end, the label is adding a holiday
sales hook to “Greatest Hits Volume 1” by in-
cluding a limited-time bonus CD of three
Christmas songs, only one of which will be
available as a digital download, according
to Greg McCarn, VP of marketing, sales and
media at Lyric Street.

“We felt like this was the best way to han-
dle the bonus material so that we can all sell
records together,” McCarn says of the label’s
partnership with retailers.

Ben Kline, executive VP of sales, marketing
and new media at Universal Music Group
Nashville, warns that greatest-hits collections
are “a dying breed” and agrees that new ap-
proaches are needed to market them.

“Either you load it up with a bunch of tracks
and create a value proposition or [make
them] relatively inexpensive,” Kline says. “You
can’t expect people to pay the equivalent of
$1.50 a track when they can get it online for
99 cents . . . They have to believe there’s a
value or they won't buy.”

While some multi-artist compilations such
as the “Now That’s What | Call Music” series
continue to thrive, recent sales of single-artist
hits collections have been decidedly mixed.

Garth Brooks’ 2007 collection “Ultimate
Hits” (Pearl), which featured 34 songs, includ-
ing four new ones and bonus material, has sold
1.9 million copies in the United States, accord-
ing to Nielsen SoundScan.

By contrast, Faith Hill’s 2007 compilation
“The Hits” (Warner Bros. Nashville) has sold

278,000 units, while Radiohead’s “The Best
of” (Capitol) has sold 82,000 units of its single-
disc version and 37,000 of its double-disc edi-
tion since its release in June, sharply off the
sales pace of its previous albums. D’Angelo’s
“The Best So Far” (Virgin), another June re-
lease, has sold 12,000 units.

When Virgin released the D’Angelo collec-
tion, it sweetened the package by adding a
bonus DVD of videos.

“Even five to six years ago, the value was
more derived from . .. the tracks themselves
and the order of the tracks,” says Bill Gagnon,
senior VP of catalog market-
ing North America at EMI
Music Marketing. “Recently,
the digital marketplace has
made it so consumers can do
a lot of that on their own. So
we have to come up with dif-
ferent content.”

Although initial sales of
“The Best So Far” haven’t been
especially strong, Gagnon says
he expects the title will remain
a steady seller through time.

“When the greatest-hits
album is an event record, with
amajor TV platform, you can
blow it out,” he says. “If it’s a
standard greatest-hits pack-
age, it can do OK out of the
box and then it will sell con-
sistently throughout its life.”

Despite the challenges posed by single-
track downloads at Apple’s iTunes Store and
unauthorized file-sharing networks, some in-
dustry observers believe greatest-hits pack-
ages are still viable for the foreseeable future.

“Every artist is different, some have a
stronger fan base than others, some are more
single-driven,” RCA Music Group executive
VP/GM Tom Corson says. “One size does not fit
all, and we’re going to create a custom plan
for each of these artists.

“Closer: The Best of Sarah McLachlan”
(Arista), which includes bonus tracks and is
also available as a limited-edition two-disc set,
has sold 57,000 copies in the two weeks since
its release, according to SoundScan.

Meanwhile, Target will be exclusive retailer
of the CD version of Christina Aguilera’s
“Keeps Gettin’ Better—A Decade of Hits”
(RCA), which willinclude a DVD of her videos
and is due Nov. 11. Individual tracks will be
available as digital downloads and ringtones.

“One of the major opportunities moving
forward is going to be with branded exciu-
sives or some kind of branded release,” Cor-
son says. “If you’re a retailer or a brand of any
type and you have the opportunity to part-
ner for a hits exclusive with a really great artist
brand, what a great opportunity. The artist
can benefit because maybe if he went down
the traditional sales path it might not be quite
as meaningful financially.” ore

Additional reporting by Gail Mitchell and Ed
Christman.
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Recession
Exposure .

Tech, Ad Weaknesses Leave
Dlgltal Music Vulnerable

There's a great line from “The
Sopranos” when Tony Soprano
is screaming at his captains to
stop blaming the economy for
failing to “earn” and asks con-
sigliere Silvio Dante to cite the
two industries that are tradi-
tionally recession-proof.

His response? “Certain as-
pects of show business and
our thing.”

That theory will be tested as
the global financial crisis paves
the way for a new era of con-
sumer frugality that could have
anoticeable impact on the dig-
ital music space.

The relatively low cost of
digital music, particularly
99-cent downloads, means
that such purchases won'’t be
the first expense consumers
cut if spending gets tight.
But digital music isn’t just
entertainment. It’s also part
of'the consumer technology
business, which faces signif-
icant exposure lo economic
downturns.

Since iPod owners only buy
an average of 25 songs per year,
the growth in the a la carte
download market has been de-
pendent on sales of MP3 play-
ers bringing new users to the
market. According to NPD
Group, 66% of those who buy
MP3 players are first-time
owners, compared with 28%
buying replacement devices.

As a result, digital down-
load sales spike every Christ-
mas. After leveling off in the
early months of the new year,

they set a
higher bar
for music
downloading
activity until the
next holiday season. That cycle
might stop if penny-pinching
families start cutting back on
entertainment products

“Entertainment can be en-
tirely recession susceptible,’
NPD Group analyst Russ
Crupnick says. “Alot of this re-
ally depends on what happens
with iPod sales. If people . . .
buy fewer new or replacement
iPods, you will sce the next
stair step of digital music bea
lot lower.”

The early signs aren’t good.
In an August NPD Group
study, 37% of those surveyed
said they plan to spend less on
entertainment-related products
and services this year than last.
Only 11% said they intend to
spend more, a drop from 18%
from a similar report in April.

For those who do plan to
make purchases, the focus is
on gaming consoles and/or
DVD players, not MP3 devices.
According to the Consumer
Electronics Assn.’s annual
Holiday Purchase Patterns sur-
vey, MP3 players have fallen
from the most-desired device
on last year’s gift wish list for
teens and adults to third for
teens (behind computers and
videogames)
and fourth for
adulis (behind

computers,

content on the device.

The XMp3 is available now for a suggested price

of $280

HYBRID VEHICLE

Sirius XM and Pioneer Electronics have
teamed on the XMp3 portable music de-
vice, a combined portable satellite radio re-
ceiver and MP3 player. In addition to pro-
viding satellite programming, the XMp3 can
record and store up to 10 hours of individual
songs from Sirius XM channels and schedule up to five
channels for simultaneous recording. It also has an auto-
record feature that automatically saves up to 30 hours
of any given channel, as well as a DVR-like feature that
lets listeners rewind up to 30 minutes of live program-
ming. itincludes an SD memory card slot for transferring
MP3s from users’ music libraries and music manage-
ment software for organizing the mix of saved vs. owned

—AB
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[t gets worse. Since digital
downloads alone aren’t com-
pensating for falling CD sules,
the music industry has diversi-
fiedits digital revenue streams
to include products like sub-
scriptions and mobile ring-
tones. The financial crisis could
affect all of them.

Ironically, ad-supported serv-
ices, which offer a free product
al a time of financial belt-
tightening, would be the most
exposed. Startups like imeem,
SpiralFrog, Qtrax and others
selling cheap ads now in the
hopes of seeing cost-per-
thousand ad rates rise in the
comingyears are in for a tough
slog as the volume and price of
Internetadvertising is expected
to fall.

“If you have a model based
on Internet advertising and
you need Internet advertising

to grow dramatically in the

next couple of years to hit
your numbers and reach
profitability, you're in trou-
ble,” says former Yahoo
Music chief David Goldberg,
now an entrepreneur in res-
idence at Benchmark Capi-
tal. “They’re relying on
relatively high-priced ad-
vertising for an unproven
model in a world of more
supply and less demand.”

Overall, various estimates
predict that U.S. Internet ad
spending will grow by about
15%-20% this year over last
year. But top Internet ad cate
gories like retail, financial serv-
ices, automotive and telecom
are expected to see reduced
spending, and analysts predict
what money there is will flow
to familiar sites and portals at

When T9ny Soprano (right) of
‘The Sppranos wondered what

~gnterprises are recession-
proof, Silvio Dante replied:
‘Certain aspects of show
business.angourthing.

the expense of “experimental
media” services like online
video and music services.

Mobile may not fare much
better. Ringtone sules are al-
ready declining, and the more
advanced mobile music serv-
ices recently unveiled carry eye-
brow-raising prices. AT&T
Mobility’s Make-UR-Tones
serviceis $7 per month and its
Remix place-shifting service
costs another $10. And sub-
scribers could hold offanother
year before buying a phone that
can even access these services.

The one digital music busi-
ness model that seems safe is
subscriptions. Since the only
people willing lo pay the
monthly fee for unlimited music
are generally diehard fans, it’s
unlikely a noticeable number
will cancel their accounts. Still,
don’texpect these companies to
expand their customer base
while the economy struggles.

With venture capital funds
drying up and limited credit
available for mergers and ac-
quisitions, startup digital music
services have few available op-
tions. They either have to hun-
ker down and weather the
storm or die.

The only good news is that
separating the wheat from the
chaff in the already crowded
digital music space could ulti-
mately help the surviving com-
panies emerge stronger and
better positioned to profitonce
things calim down. But in the
short term, the entertainment
industry can no longer consider
itself immune from economic
hard times. .

< For 24/7 digital news
bIZ and analysis, see
" billboard.biz/digital.
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BITS & BRIEFS

NEW LICENSING SITE
Digital distribution com-
pany INgrooves introduced
a new music licensing site
that allows media firms,
production studios and oth-
ers to browse, sample and
acquire rights to music from
its clients via an automated
system. Licenses are pre-
priced based on their in-
tended use, and INgrooves
also features a number of
songs, artists and playlists
based on theme and me-
dium. Additionally, IN-
grooves is offering a blan-
ket license for its entire
catalog for all uses, allow-
ing users to acquire bulk li-
censes for a flat monthly fee
for up to 100 songs. Youli-
cense.com is providing its
music-licensing platform to
run the service’s back end.

DANCE DOWNLOADS
Dance and electronica fans
have anew source online to
download music dedicated
specifically to the genre.
Masterbeat.com specializes
in such genre subsets as
house, dance, electro and
trance; it is licensing music

initially from Sony Music En-
tertainment and Warner
Music Group. The tracks are
all digital rights manage-
ment-free, many of which
were previously not made
available for sale, as they
were commissioned by la-
bels as special dance club or
radio promotional remixes.
And through a deal with Bill-
board, song remixes sold on
the service will count toward
that artist’s chart position.

MRAZ, GRIDMOB
TEAM UP

Jason Mraz has tapped Grid-
Mob to power a mobile-
phone photo campaign that
he will incorporate into his
live show. Details in the
Photo, as it is called, invites
fans to take pictures of their
hometown and submit them
to the service. The pictures
will be posted on a special
Web site dedicated to the
campaign, and Mraz will fea-
ture them on screens during
shows. Concertgoers can
also take photos of one an-
other during live events and
submit them for viewing dur-
ing the concert.
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Taytor Swift, the only country artist in
the top 20, rolls 16-8 with “Love Story.”
The track marks Swift’s first top 10 in
three chart appearances and logs a 63%
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Soundtrack
‘Addiction’

Indie Imprint Finds Niche In Movie Music

After seeing their fortunes dip for
the last several yeuars, soundtracks
are coming back in a big way. Two
recent examples: “Camp Rock”
and “Mamma Mia!” have each sold
1 million units in the United
States, according to Nielsen
SoundScan, since their releases
in June and July.

But what are movie studios to do
if they don’t have a huge budget, a
ready-made collection of kid-
friendly singalong songs or beloved
camp classics from the *70s? In-
creasingly, they are turning to indie
labels like Artists” Addiction, which
is behind the musical companions
to Lionsgate’'s “Saw” movie fran-
chise, among other soundtracks.

‘Most majors won’t release
soundtracks these days unless they
feel they are a sate bet, because ali
the associated costs are too high,” Artists’ Ad-
diction co-founder Jonathan Platt says. “They
are in a situation where they sell 100,000 records
and still see a loss. We, on the other hand, are
inasituation where we can sell 10,000 or 15,000
and see a profit.”

Many of the filmand TV producers who ap-
proach Artists” Addiction have smaller sound-
track budgets. Since its founding in 2005,
Artists’ Addiction has released 40 soundtracks
and compilutions, with its smaller release pool
allowing it to spend more time on each proj-
ect. In addition to four “Saw”
soundtracks. which have sold a The
combined 35,000 copies in the
States, according to Nielsen
SoundScan, Artists’ Addiction
has released the soundtracks to
“The Nanny Diaries” (2,000
copies) and “Stomp the Yard”
(67,000), as well as for TV shows
like “Friday Night Lights” (8,000)
and “Charmed” (24,000 for
“Charmed: The Final Chapter”).

“We also have more f{lexibility in terms of the
artists we work with,” co-founder Jonathan
Miller says. “The majors try to get as much of
their own stuff on each album as possible,

CORTNEY
HARDING

whereas we can work with the producers to try
to figure out what makes the most sense for
each audience.”

Being an indie label “allows us to be more
creative and focused,” Miller adds. “We have
the low overhead and we have a great team,
so we have a lot of siluations where artists
see royalty payments after only 10,000 copies
are sold.”’

Many of the artists Miller and Platt work with
have a deeper connection to the films than just
another paycheck. “With ‘Saw,” we've had pretty
much every industrial artist out there appear
on one of the five soundtracks,” Platt says.
“We’ve had Marilyn Manson, Skinny Puppy,
Drowning Pool and Ministry, to name a few.
These artists are funs of the movies, and they
are usually excited 1o offer remixes or un-
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released tracks.”

Connecting to the film’s fans is another key
part of Artists” Addiction’s strategy. “Saw V” is
due in theaters Oct. 24, with the soundtrack
scheduled for release through iTunes and other
digital retailers Oct. 21.

“*Saw’ is having a convention in November
in New York, and we'll be using that as an oppor-
tunity to market the record,” Miller says. “We
also did some researcli and found that most of
the sales of the ‘Suw’ soundtracks were digital,
so for the fifth one, we're releasing the album as
a digital-only project and tying it
in with the ‘Saw’ Web site and
treating it almost like a movie re-
lease, with a shorter timeline and
heavy online promotion.

“We view the soundtrack as
an extension of the brand, as
wellas an important part of the
market value of the film,’
Miller adds.

Razor & Tie co-owner Cliff
Chenfeld, whose label put out the successful
soundtracks to “Alvin and the Chipmunks”
and “Another Cinderella Story,” cautions that
just because a movie does well doesn’t mean
the soundtrack will sell well and vice versa.
For instance, the [ilm “Hancock” is the fourth-
highest-grossing film of 2008, according to
the Internet Movie Database. yet the sound-
track sold only 4,000 copies.

Chenfeld also agrees with Miller and Platt
that, as an indie with lower overhead, Ruzor &
Tie can make a profit while selling fewer al-
bums but still targeting resources at working
the soundtrack.

“You have to approach a soundtrack as an
aibum in its own right.” Chenfeld says. “We're
in a good position because we can step back
and look at the album as a whole, not as a ve-
hicle to launch a single or an artist, like a major
label might.” |
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Crossover And Out

Despite Mainstream Promotion,

Bilingual Acts Remain On Shaky Ground

For the past decade, countless labels—both main-
stream and Latin—have been seduced by the siren
song of developing home-grown bilingual, bicultural
acts. But when it comes to real commercial success
only a handful of such acts have been able to break
significant ground, despite the fact that they’ve been
released on mainstream major labels with main-
stream budgets.

Why exactly that is remains a maddening mystery.

Most recently, rising Dominican pop singer Kat
Deluna, best-known for her 2007 hit single “Whine
Up,” featuring Elephant
Man, left her label, Epic
Records, and is now
working ona sophomore
album with a host of pro-
ducers. DelLuna’s debut,
“9 Lives,” has sold 63,000
copies, according to
Nielsen SoundScan.

Another bilingual/bi-
cultural Epic act, the
D.E.Y., has yet to see its debut album released in the
United States, although it was slated to street a year
ago and has received heavy promotion.

Currently being worked in the marketis duo Prima
J, which released its self-titled debut on Geffen in June
and has sold 25,000 copies, according to Nielsen Sound-
Scan. Similarly, Def Jam artist Karina Pasian’s debut,
“First Love,” released Aug. 19, has sold 23,000 copies.

To be sure, these are not paltry numbers by today’s
standards, much less for a new act. But demograph-
ics have raised the expectations for these home-
grown Crossovers.

“Whoever cracks this will do great because it’s
such a big market,” Prima ] manager Jorge Her-
nandez says. “But how to connect is sort of elusive.”

In Prima J’s case, the duo was launched as a
mainstream, urban crossover act. Calling the act

Latin, Hernandez says, seemed redun-
dant, because America today is so widely
Latin to begin with.

On the other hand, he says, “Nothing
has been serviced to that [Latin] audience
as the mainstream.”

But when these acts launch directly
into the mainstream, they compete with
the mainstream.

What works best is “artists doing Eng-
lish-language music that appeals to that
audience, regardless of the fact that
they’re Latin, and there’s Latin music that
Latin people buy,” Sony BMG U.S. Latin
VP of digital business Lorenzo Braun
says. Braun, who used to run the label’s
urban department, has worked with such
artists as Frankie J, who did well in both
markets but launched from the Latin side,
and Jzhabel, who was aiming for both
but wasn’t released.

Whether being Latin or not is irrele-
vant, the fact is, the Latin card is almost
always trotted out because the artist is
Latin or for marketing purposes.

However, if the aim is to reach two markets si-
multaneously, history has proved time and again
that Latin and mainstream labels must work to-
gether, each one promoting and marketing to its
respective marketplace.

When that doesn’'t happen, the crossover doesn'’t
happen either. The single exception in recent mem-
ory is Pitbull, who has been aggressively marketed
in both languages and has gained mainstream and
Latin traction.

Otherwise, producer Sergio George says, it is
essential to have a solid foundation first, in either
market, and move from there.

“It could happen, if you have the right song that

DelLUNA

works in all these radio stations,” George says. “But
it's on an artist-by-artist basis. As a movement, |
don’t see it.”

And while most everyone agrees that cross-
ing over is more of a common phenomenon if
it starts from the Spanish side, even then, suc-
cess is not guaranteed.

“I still believe that you can take an artist, develop
them in the Latin space and there’s a massive space
where you can cross over,” one executive says. “But
if you're going to play on that level, it has to be as
good as the biggest acts in the world.” o

b- For 24/7 Latin news and analysis,
PIZ sce billboard.biz/latin.

Hyphy An

Movement Puts Modern Spin
On Corrido Subject Matter

The drug trade has been a theme in corridos for
decades, but what about getting high in a night-
club bathroom with your friends? Or bobbing
your head and jumping up and down, head-
banger-style, instead of dancing with a partner?

A new strain of fast, danceable corridos known as
hyphy, driven by independent acts from northern
California, is bubbling up across the country and
getting attention from the majors.

Led by Los Inquietos del Norte and Los
Amos de Nuevo Leon, the style is similar to
the Bay Area hyphy rap movement in its
inspiration of a jumpy, freestyle dance.
“It’s like hip-hop but in a corrido version,”
Los Inquietos’ José Meza says. With ag-
gressive drumming and the guitarists run-
ning around onstage, “we give it a rock
twist too.”

But the most signature characteristics
are the flippant drug and alcohol references.
An online video of a Los Inquietos concert
shows the drummer lighting up some sort of
smokable object onstage as the crowd eggs
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Mighty

him on; the cover of Los Amos’ “Desmadre en el
Bano” (Chaos in the Bathroom) album features
a band member holding up a bag of what looks
like cocaine.

“When Los Amos sing about those real things,
people say, ‘Those cabrones are singing the
truth,” ” Los Amos’ José Guajardo says.

Luna Communications/La Maquina Musical Radio
Network VP of programming Yesenia de Luna esti-

LOS INQUIETOS DEL NORTE

mates that there are about 10-15 artists working in
the new genre. At this point, “they are independ-
ent because it’s more underground,” she says.

Los Inquietos started out on Disa several years
ago but now release music on the act’s own label,
Eagle Music, with some product licensed to Ven-
emusic. Los Amos was previously on Eagle but.
left to found its own label, Solo Records.

When Los inquietos was on Disa, “l could
count on one hand the stations that played our
corridos,” Meza says. The group ended up scor-
ing at first with a romantic song, “Sin Ti,” which
brought programmers out to the dances. It was
there that the band’s wilder content stood out.
“When kids want to hear it you have to give it
to them,” Meza says.

On Nov. 18, Venemusic will release “La Bor-
rachera,” a collection of songs including the hit sin-
gle of the same name, which had previously ap-

peared on Los Inquietos’ “4:20 Mi Vicio” album.
The group has been busy playing all over the
South and West.

Disa now has Los Titanes de Durango, which
despite its name is a nortefio act. Other acts
playing hyphy include Eagle Music’s Los

Cocineros and another independent group,
Apasionado. —Ayala Ben-Yehuda
EN ESPANOL: All the great Latin music coverage

L£OM you’ve come to expect from Billboard—in Spanish!
Billboardenespanol.com.

www.americanradiohistorv.com

SIENTE, ORFANATO
PARTNER
Siente Music has signed a li-
censing deal with reggaeton
star Don Omar’s Orfanato
Music Group to market and dis-
tribute urban bachata group
Marcy Place. The act’s debut
album, “B From Marcy Place,”
will be released Nov. 25. Prior
to signing with Siente, the trio
had placed its first single,
“Todo Lo Que Soy,” featuring
Omar, on Billboard’s Tropical
and Latin Rhythm Airplay
charts, feading Billboard in
June to name it an urban act
to watch. “Todo Lo Que Soy”
is No. 43 on the Hot Latin
Songs chart. Siente Musicis a
joint venture between Cisneros
Group and Universal Music
Latino. —Leila Cobo
GAMING CASAS
A new Nielsen study shows
that almost half of Hispanic
households—45%—are video-
game owners, a larger propor-
tion than white, African-Amer-
icanor Asian households. The
study attributed high video-
game ownership to the greater
likelihood of Hispanic homes
to have children. And though
TV usage was lower on aver-
age—Hispanics 18-49 spent 9%
less time watching TV on a
daily basis than the U.S. popu-
lation as a whole—Hispanics’
favorite program categories
were award ceremonies and
variety shows with audience
participation, preferences also
chosen by whites and Asians.
—Ayala Ben-Yehuda

LOVE ON VERIZON-
BACKED TOUR

Romantic urban bachata
singer Toby Love isin the midst
of afive-date West Coast tour
sponsored by Verizon as part
of the release of his sopho-
more album, “Love |s Back”
(Sony). Love kicked off his
Love Is Back tour Oct. 15 at San
Diego’s Blue Agave, followed
by shows in Sacramento, Calif.,
and Phoenix. The tour wraps
Dec. 6 at.the Conga Room in
Los Angeles. The Verizon
sponsorship includes tour sup-
port as well as promotional
spots and SMS promotions.
Sony is also providing exclu-
sive content to Verizon. —LC

DelLUNA: JOHNNY NUNEZ/WIREIMAGE.COM



www.americanradiohistory.com

GAB ARCHIVES/REDFERNS/RETNA

TunesYouCan Use

Publishers Hope Searchable Databases Will Drive Synchs

With intense competition to land lucrative synch
deals, music publishersare looking for ways to
distinguish themselves from the rest of the pack
in approaching advertising agencies, TV shows
and filmmakers.

Enter thinkmusic.net, a searchable online
music-sampling service created as a joint ven-
ture between Primary Wave Music Publishing
and production house Pulse Music, both based
in New York. The
music database
contains 6,000
songs and instru-
mentals—about
2,000 songs from
the  Primary
Wave catalog, in-
cluding tracks by
Aerosmith, Hall & Oates, the Wallflowers,
Nirvana, Bobby Vinton, Heart, Marvin Gaye
and Earth, Wind & Fire; and 4,000 instrumen-
tals created by Pulse Music.

Thinkmusic is not the first such service. Getty
Images offers on its Web site such features as
Premium Playlistand Pump Audio—searchable
online music:sampling services
for those looking to license just
the right music to enhance their
video images.

Premium Playlist includes

Publishers

user’s desktop. It allows film to be securely up-
loaded to the synchronizer, where the music
can be synched in the appropriate places.

In addition to original hit songs and new
tracks from developing artists, Pulse Music has
22 staff writer/producers collaborating daily on
music for artists like Mary J. Blige, Biggy
Smalls and Faith Hill and also makes original
music for Fortune 500 companies, film, TV and
advertising agencies in the company’s 10,000-
square-foot studio facility, Pulse Music
founderjowner JK Kipnis says. For each proj-
ect, Pulse might create up to 25 different in-
strumental tracks, so when one track gets used
the rest goes into building its catalog.

“Thinkmusic.net is a place where you can ac-
cess thousands of customizable original and pre-
cleared instrumental tracks as well as material
from indie artists” to well-known acts, Kipnis
says. “Often when music is licensed, it is what it
isand can't be altered. Here it can be modified.”

While Getty Music’s Premium Playlist and
Pump Audio often provide the cost for licensing
each track, thinkmusic doesn’t, because, accord-
ing to Shukat, there are too many variables in-

volved. So when a user decides

Th e oo the music, the negotiating part
is done offline. While most of the
Primary Wave tracks are pre-
cleared, some music featured on

Place

1,000 songs, from such acts as
Barenaked Ladies, Smash
Mouth and Norah Jones
through nonexclusive deals with
Warner/Chappell Music, Koch
Records, Cherry Lane, Kobalt
Music Group, Red Light Manage-
ment, Lionsgate and Nettwerk. Pump Audio
also serves as a soundtrack and TV commercial
tool with a library of more than 100,000 music
titles from independent artists.

While the Premium Playlist and Pump Audio
search engines are easy to use, thinkmusic is
even easier and allows users to build a playlist
of songs that might be compatible with the com-

S

mercial, show, movie or whatever the user is
working on. Then the thinkmusic “game
changer” kicks in—in the form of a downloaded
video synchronizer that allows users to synch
their visuals directly with the music, according
to Primary Wave Music Publishing partner
Justin Shukat. Users can also view lyrics to
see if they match the creative too, he adds.
While thinkmusic is a Web-based applica-
tion, the video synchronizer is installed on a

Tracks by HALL & OATES are among the songs
included in music database thinkmusic.net.

the site—like the Supremes, in
which Primary Wave has a
writer’s share through Lamont
Dozier—would have to be
cleared, in this case, through EMI
Music Publishing.

After reaching the thinkmu-
sic.net home page, users are presented with five
choices, one of which is a search button that brings
them to a new page, designed around a vintage
amplifier. That page has search buttons for artists,
instrumentals, hit songsand indie artists and such
filters as male or female singers and song tempos,
allowing users to whittle through the 5,952-song
database. For example, if a user wanted to search
the hard rock/metal subgenre, there would be 109
song results, and if the user wanted a medium
tempo, a choice of 32 songs would result.

While anyone can access the thinkmusic’s
Web site, in order to take advantage of the video
synchronizer, visitors must sign up for alogin,
which allows for user qualification.

“People no longer work in the same fashion
that they used to when there was a music super-
visor, director and client,” Shukat says. “Now
there might be 15 people involved in the deci-
sion.” Thinkmusic users can then e-mail the other
15 people, who can sign in and see the music su-
pervisors’ suggestions, analyzing each suggested
piece of music against the video, he says.

The site was nearly a year in the making, and
so far the company plans to exclusively use the
video synchronizer, although Shukat says it might
consider licensing the application at a later date.

In the meantime, “we are giving the tools to
creative so that now they are in control of the
process,” Shukat says. “Now, once they have cho-
sen the music, they can reach out to a real com-
pany that is controlling the music right away.
There is no search for the publishers.

ED
CHRISTMAN

b- For 24/7 publishing news and analysis,
PIZ e billboard.biz/publishing.
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C/DC is back with a blast.
Not only is the veteran Aussie rock
act’s new album, “Black Ice” (Colum-
bia), expected to debut atop charts
around the world after its Oct. 20 re-
lease, the set has also inspired big spikes in the
band’s global catalog sales.

“They’re a bigger band now than they were five
years ago, which is extraordinary,” says Tim
Prescott, CEO of Melbourne-based Albert Music,
which licenses AC/DC to Sony BMG. “It's down
to a fantastic job that Sony BMG/Columbia have
done of really working the catalog.”

The multipronged catalog marketing project
began with the release last year of the “Plug Me
In” DVD, Prescott says. But the real fruits ap-
peared in the leadup to “Black Ice,” AC/DC’s first
studio album since 2000’s “Stiff Upper Lip.”

An Australian catalog marketing push was geared
around Father’s Day, which falls on Sept. 8 in Aus-
tralia. In the week ending Sept. 9, AC/DC became
the first band to land six records on the Australian
Recording Industry Assn.’s top 50 albums chart,
led by “ITNT” at No. 20. The national DVD chartalso
showed concert DVD “No Bull” at No. 1 and “Stiff
Upper Lip Live” re-entering at No. 2.

One of the catalysts, Albert head of sales Tony
Glover says, was a TV ad that promoted “Black Ice,”
the band’s catalog releases and the Sept. 9 release
of “No Bull.” In September alone, AC/DC sold
100,000 catalog albums in Australia, Glover says.

The picture is similar in the Uniled States, where
Wal-Mart is the exclusive retailer of “Black lce.”

“In America, there are still kids discovering the
band every day,” Columbia’s New York-based VP
of marketing Greg Linn says, citing the use of “Let
There Be Rock” in “Rock Band 2.” “With our retail
partners, it was about making sure plenty of cata-
log was out there between the ‘No Bull'title, ‘Rock
N Roll Train’ at radio and concert tickets going on
sale. All these things have built awareness.”

Wal-Mart’s aggressive in-store promotion of
“Black Ice” is a game-changer, according to some
senior distribution executives.

Wal-Mart has given AC/DC a store-within-a store
in the young men’s clothing department, with racks

>>>BADALAMENTI SCOOPS
WORLD SOUNDTRACK AWARD

Veteran Hollywood film composers James
Newton Howard and Angelo Badalamenti
were among those honored at the eighth an-
nual World Soundtrack Awards, held Oct. 18
in association with the Ghent Film Festival in
Belgium. Badalamenti picked up a lifetime
achievement honor while Howard was named
composer of the year for films including “Char-
lie Wilson’s War.” Other winners included
British composer Dario Marianelli (best orig-
inal film score for “Atonement”), Thomas New-
man and Peter Gabriel for their “Wall-E” track
“Down to Earth” (best original song written
directly for a film) and Marc Streitenfeld, who
was named discovery of the year for his “Amer-
ican Gangster” score. Belgian composer Tuur
Florizoone won the public choice award for
his score to Christophe Van Rompaey’s film
“Moscow, Belgium.” —Ray Bennett
16 |
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Back InRacks

AC/DC’s ‘Black Ice’ Makes Big Splash At Retail

filled with AC/DCtitles and assorted merchandise.
Wal-Mart will also be the exclusive retailer of the
forthcoming AC/DC edition of “Rock Band.”
“This is a band that wouldn’t necessarily be
gigantic, but Wal-Mart will make it a gigantic

>>>BARLOW TAKES CHARGE
OF GEFFEN U.K.

Universal Music Group is rolling out the Geffen
label in the United Kingdom for the first time.
Polydor co-president Colin Barlow has been
appointed Geffen U.K. president. He will report
to Universal Music U.K. chairman David Joseph.
As well as signing and developing new artists,
Geffen U.K. will be developing a TV produc-
tion arm. Further plans will be announced in
January, along with details of paralle! publish-
ing and artist management ventures. “With
Geffen U.K. | want to create the hottest new
company in the business, but it won’t just be
about records,” Barlow said in a statement.
“The legacy of Geffen in America was that it
was an artist-led label and that is exactly what
Geffen in the U.K. will become too.” Geffen was
founded in 1980 by record executive/film pro-
ducer David Geffen, who sold the company to
Universal Music in 1990. —Andre Paine

seller,” Universal Music Group Distribution
president/CEO Jim Urie says.

Meanwhile, other U.S. retailers were also sell-
ing the so-called exclusive, either getting it from
foreign wholesulers or buying it from Wal-Mart

=

it

itself. For instance, Virgin Megastore locations in
New York’s Times Square and Union Square had
the album. Virgin Entertainment Group North
America CEO Simon Wright acknowledged that
the retailer imported “Black Ice” but declined to
say whoits supplier was.

Sources say Wal-Mart sold 193,000 units of
“Black Ice” in its first day of availability. Based
upon that figure, industry executives project first-
week U.S. sales for the album of anywhere from
500,000 to 900,000 units.

Although many AC/DC releases predate the
Nielsen SoundScan era, the band now stands at
No.25on thelist of biggest-selling-albums artists
with 26.6 million copies sold since SoundScan
began tracking data in 1991. Despite the lack of
new product, the band has been steadily climb-
ing that list—it was No. 28 at theend of 2007 with
25.7 millionand No. 31 in 2006 with 24.5 million.

In the United Kingdom, anticipation for
“Black Ice” has similarly boosted sales. Accord-
ing to the Official Charts Co., AC/DC’s average
weekly sales were up 46% month on month in
September, with a further 86% month-on-month
increase so far in October.

“The band has a great opportunity to reach out
beyond their considerable core fan base and con-
nect with a new, younger audience,” says Rudy
Osorio, head ot music at market-leading U.K.
music retailer HMV.

And such figures have been achieved de-
spite—or maybe because of—the band’s con-
tinued digital holdout.

“It’s not as though the band made a decision
quickly,” Columbia’s New York-based senior VP
of digital marketing and business development
Glenn Frese says. “AC/DC has never lived in that
space; it's not a space they feel comfortable in.”

But while physical retailers are smiling, not
everyone in the digital space is so happy.

“Their issue was withiTunes and its unwilling-
ness to allow bundle-only siules,” says Ben Drury,
CEO of U.K. digital music store 7digital. “It's a
shame if they penalize all digital services to make
a point against one. The phrase is, ‘Cutting off
your nose to spite your face.” ” e

>>>DIDO, NASH HONORED
AT ASCAP AWARDS

The ASCAP Awards, held Oct. 15 at London’s
Grosvenor House Hotel, honored U.K. songwrit-
ersincluding Dido, Kate Nash and Annie Lennox.
The song of the year honor went to John Beck
and Steve Chrisanthou for EMI artist Corinne Bai-
ley Rae’s “Put Your Records On,” while the Kooks
won the ASCAP College Award for their debut
album “Inside In/Inside Out” (Astralwerks). The
awards recognize the most-performed works in
2007 by writer and publisher members of U.K.
collecting society PRS, who are licensed by ASCAP
for the United States. EMI Music Publishing U.K.
managing director Guy Moot was named pub-
lisher of the year. Hosted by ASCAP senior VP of
international Roger Greenaway and VP of mem-
bership Sean Devine, the ceremony also included
a performance by Ashford & Simpson. —AP

>>>BERKLEE COLLEGE
BUILDS EUROPEAN
BUSINESS IN SPAIN

The first stone of the European branch of Boston’s
Berklee College of Music has been laid in the Span-
ish Mediterranean city of Valencia. With 4,000
students and 500 teachers, Berklee has become

wWwWwW . americanradiohistorv.com

the world’s largest center of music and music busi-
ness study since its founding in 1945. Berklee Va-
lencia, which will cost around €95 million ($124.5
million), is a joint venture between the school and
Spain’s 91,300-member authors and publishers
collecting society SGAE, in addition to the back-
ing of the Valencia regional government in east-
ern Spain. The 27-story building will open for stud-
ies in September 2011 with a capacity of 1,000
students, of which 200 will be student teachers
from the United States. —Howell Llewellyn

>>>0OPERA STAR JENKINS
SIGNS 360 WARNER DEAL

Mezzo-soprano opera singer Katherine Jenkins
has left Universal Classics & Jazz for an exclu-
sive worldwide partnership with Warner Music
Entertainment, a division of Warner Music Group.
Jenkins and her management company Ban-
dana Management will work with WME, sharing
revenue across recorded music as well as other
such revenue streams as sponsorship and mer-
chandise. The first release under the 360 deal
will be an album recorded with Grammy Award-
winning American producer David Foster, who
has worked with Michael Bublé, Josh Groban,
Seal and Celine Dion. —AP

GUI
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Mobile Music On Hold In ltaly

MILAN—Mobile isn't moving
in Italy.

The music industry in the
world’s eighth-biggest music
market is hoping the arrival of
new services in 2009 will kick-
start its stalling mobile sector.

“Online [music sales] con-
tinue to grow in [taly, but mo-
bile has reached an impasse,”
says local IFPI affiliate
FIMI president Enzo

Mazza.

FIMI’s own fig-
ures, however, show
that Mazza’s “

passe” is now a dra
maticslump. The body

says the trade value of EINONGEEE]

mobile music sales plummeted
by 38% during the first six
months of 2008, down to €2.8
million ($3.8 million) from €4.5
million ($6.1 million) in the
first semester of 2007.

That's a “vertical collapse,”
says Riccardo Usuelli, manag-
ing director of Italian advertis-
ing-funded music downloads

service Downlovers.

While mobile sales slumped,
online sales showed value
growth of 30% from €2.7 mil-
lion ($3.6 million) to €3.5 mil-
lion ($4.7 million)—but the
overall digital market’s trade
value dropped by 8%. The dig-
ital market was worth €19.2 mil-
lion ($26.3 million) in calendar
2007, according to the

1FPI, with mobile

musicaccounting for
53% of that.
Italy’s 58 million
population has one
of the world’s highest
levels of mobile phone
subscriptions in per-
capita terms—more than 87
million, including 24 million
with third-generation capabil-
ities, according to IFPI figures.

(Universal Music Italy digi-
tal division manager Fabio
Riveruzzi cautions that the high
number of mobile subscrip-
tions in Italy is potentially mis-
leading. Industry research, he

® o
‘Online
music sales
continue to
grow in
Italy, but
mobile has
reached

an impasse.

—ENZO MAZZA, FiMI

says, shows that many ltalians
“own several SIM cards, which
they swap when talking to peo-
ple on different networks.”)

Mario Limongelli, president
of independent labels body
PMI, says Italy is now seeing
the results of consumers losing
interest in ringtones, “which
proved to be a passing fad.”

One reason for that, Riv-
eruzzi says, is that “prices for
mobile services in Italy tend to
be higher than in other coun-
tries. Mobile operators paid a
lot of money for their licenses
and therefore tend to charge
more and take a higher cut on
the music services.”

However, several insiders
agree that many in the mobile
content sector no longer view
music as a strategic way of at-
tracting customers. Riveruzzi
says content aggregators have
been keen to replace music—
other than the biggest hit songs
—with material like games,
which are viewed as more at-
tractive and can command
higher prices.

Also contributing is “con-
sumer disaffection” with mo-
bile music offerings, BMG
Ricordi labels senior VP/GM

Andrea Rosi says, due to “a cer-
tain degree of deliberate vague-
ness about subscriptions, about
what is free and what is to be
paid for.”

Warner Music Italy new
media director Paola Gregori
agrees. “Operators began
with pay-per-download but
switched to the more nebu-
lous subscription system,”
Gregori says. “By trying to be
a little too crafty, they lost the
faith of consumers.”

The coming months may
offer the record industry some
solace. “We hope a lot of new
business will be generated by
the new subscription services
duetolaunch,” Riveruzzi says.

First up is Nokia's Comes
With Music service, scheduled
to launch in February 2009. The
Nokia Music Store site opened
in Italy “on an experimental
basis” in April, Nokia music
manager/Italy Andrea Mon-
tagnini says.

Negotiations are also under
way among labels, Sony Erics-
son and Vodafone for “all-you-
can-eat” mobile services. (The
July 11 launch of Apple’s
iPhone in Italy came too late to
affect FIM1's figures.)

Downlovers’ Usuelli also
hopes to see more forms of
business next year. “We've
launched our Uplovers service,
inwhich new artists can upload
their material online,” he says.
“We're hoping to extend that to
mobile in 2009.”

With increased services and
added competition, Riveruzzi
says, “We're really hoping prices
will lower and services will be-
come more accessible—[mobile
companies] can increase busi-
r:ess by lowering prices.” - -

INMENT INDUSTRY PRESENTS

NOVEMBER 6, 2008 at Esquire House - Hollywood Hills

Presenting:
[:[ivg Davis “Legend in Songwriting™ Award to Dave Stewarl

The Suzanne and Hans Zimmer “lcon™ Award presented

to Laura Ziskin

The Martin Bandier “Vanguard” Award presented to Colbie Caillat
The “Innovator in Music” Award presented by Nokia to Will.i.am

Plus special guest Randy Jackson
Great cause. Special performances. And a phenomenal charity auction.

Cityof
Hope.

For ticket and sponsorship information on this aimost sold out event pléase contact
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BY HAZEL DAVIS

A Night At

The

Live Classical Biz
Targets Younger U.K.
Audiences

MANCHESTER, England—U K. pro-
moters and venues are trying to stop
the fat lady from singing for the clas-
sical concert business by targeting
younger audiences.

With classical fare accounting for
just 3.5% of total U K. recorded-music
sales in 2007, according to labels body
the BPI, and with concerns mounting
aboutaging live audiences, a range of
touring initiatives is bringing new fans
to the genre.

National commercial classical-
music network Classic FM recently
signed a seven-figure sponsorship
deal to promote a series of classical
concerts at the O2 Arenaand Indigo2
venues at the O2 entertainment com-
plex in London. These include two
15,000-capacity performances of Carl
Orff’s opera “Carmina Burana” at the
arenain January 2009, the first tradi-
tional classical concerts held in the
venue. The arena says 10,000 tickets
have already been sold for the first
night alone.

Classic FM managing director

[e1Xe] VAWM BY DIANE COETZER

pera

Darren Henley says the choice of a
nontraditional venue is crucial to
overcoming the perceived barriers
to the enjoyment of live classical
music—the protocols of when to
talk, when to clap and what to wear.

“The O2 is a venue well-known
for rock and pop,” he says. “We
have a responsibility to engage with
new audiences.”

Classic FM had a weekly reach of

5.5 million in the third quarter, accord-
ing to audience measurement body
RAJAR. Henley claims that “more peo-
ple get their classical music from Clas-
sic FM than any other medium.”

The O2 will also play host
to Blur/Gorillaz star 4
Damon Albarn’s opera,
“Monkey: Journey to the
West,” which starts a
monthlong residency Nov.
8inatheater at the complex
that is being built for the opera.

The show previously played seven
dates at London’s Covent Garden
Royal Opera House, which reports
ticket sales of more than 14,000, with
Albarn’s pop credentials proving a
big draw among nontraditional opera
fans. “Monkey” premiered at last

year’s Manchester Inter-
national Festival, moving
22,000 tickets for 12 perform-
ances, according to festival direc-
tor Alex Poots, who is hoping for a
similar crossover success next year
with Rufus Wainwright’s new opera,
“Prima Donna.”
“At least 20% of our [“Monkey”] au-
dience had never been to an opera be-

fore,” Poots says. “Anecdotally, the ROH
told us 90% of their ticket buyers had
never been to Covent Garden before.”

The ROH also reached a new au-
dience for its September production
of Mozart’s “Don Giovanni,” via a
low-cost ticket promotion with
Britain’s biggest-selling daily tabloid
newspaper, the Sun. The ROH says
it had “thousands” of people sign-

The lavish stage set for the Damon
Albarn opera ‘Monkey’ at London’s
Royal Opera House.

ing up, with more than 90% of ap-
plications from first-time attendees.

Meanwhile, EMI Classics’ Oct. 20
release of a CD of classically per-
formed videogame music, “Video
Games Live Volume One,” will coin-
cide with a series of live global
events, including a London show
Oct. 24 at the 2,500-capacity Royal
Festival Hall.

Composer/“Video Games Live”
founder Tommy Tallarico says video-
games are converting younger audi-
ences to classical music the same way
“Star Wars” and “Rocky” first inter-
ested him in the genre in the *70s.

“We constantly receive letters from
parents telling us their children went
to see our show and started taking vi-
olin lessons because they wanted to
play the theme from ‘Halo,” ‘Warcraft’
or ‘Kingdom Hearts,” ” he says.

Impresario Raymond Gubbay also
targeted a younger demographic with
the U.K. production of “Barbie at the
Symphony,” a series of classical music
matinees featuring Barbie movies in
December 2007 and January 2008.

“People always want to hear the
music they know and love,” he says.
“It’s moving on from there to the
more formal type of concerts that’s
more difficult, but ‘Video Games
Live’ and ‘Monkey’ are good ways of
starting it. [’'san entry point. The au-
dience for mainstream classical
music is getting older and we need
to address it fast.” o

ROYALTY ROW

South African
Publishers, Mobile
Provider Battle

In Court Over
Downloads

JOHANNESBURG—A court
battle between amobile music
store and an authors’ body is
highlighting a major divide over
South African digital royalties.
The National Organization for
Reproduction Rightsin Music in
Southern Africa (NORM)
and Exact Mobile are
waiting for a Cape
Town court date to
settle adispute over
the mechanical roy-
alty rate on mobile
phone downloads.
NORM—which represents
all of South Africa’s major pub-
lishers—is claiming 2 million
rand ($195,000) in damages
and demanding Exact “cease
infringing the copyright of its
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members” and pay royalties
at 7.5% of the retail price,
backdated to Jan. 1, 2006.
Exact’s defense says it has
avalid agreement with NORM
based on a sliding scale rate,
starting at 15 cents (1cent) for
the first 150,000 downloads.
NORM replaced that with the
percentage rate in 2006. While
the Wireless Application Ser-
vice Providers’ Assn. (WASPA),
of which Exact is a member,
agrees that a percentage
rate is the way for-
ward, it says it
should be fixed at
5%—which the
1978 Copyright Act
states is the mini-
mum percentage for
copyright royalties inthe ab-
sence of an agreement be-
tween two parties.
“We are a law-abiding com-
pany and that is what is re-
quired by the Copyright Act,”
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Exact music content manager
Gillian Ezra says. (Exact is cur-
rently paying NORM’s royal-
ties into a holding account.)

The current mechanical
royalty rate for physical prod-
uctis 6.76% of the wholesale
price, but a digital rate hasn't
yet been set.

“The act has not been up-
dated to incorporate the

digital arena,” NORM board
member and Sony/ATV man-
aging director Jay Savage
says. “There is no correlation
between digital rates and
standard mechanical rates
anywhere in the world prima-
rily because the manner of
delivery has no similarity.”
“International rates have a
major influence on the rates
that should be applied,” Uni-
versal Music Publishing execu-
tive VP of international Andrew
Jenkins says. “An 8% download

rate is paid in Europe, Latin
America and Asia, and, like
ringtones, [downloads] con-
tinue to attract significantly
higher rates worldwide than
those applying to physical
sales. The digital world does
not discriminate on territory,
and the economics of bricks-
and-mortar do not apply.”

But Exact director of portal
and entertainment business
Gavin Penkin, who is also head
of WASPA’s licensing and music
portfolio, says South Africais
“a very different market and
should be treated as such.”

He claims Exact would go

out of business if compelled

to pay 7.5%, saying it cur-
rently keeps only 10% of the
20 rand ($1.95) retail price of
a full-track download.

Meanwhile, WASPA has
reached an agreement on 5%
with the South African Record-
ing Rights Assn. Ltd., which has
an estimated 10% share of the
publishing market.

“Five percent of something
is better than 7.5% of nothing,”

SARRAL GM of legal and cor-
porate affairs Tebogo Singo
says, although his organization
would like the act amended to
a higher royalty rate.

That’s unlikely to happen
anytime soon, however, with
government departments
seemingly divided over who
would be responsible for driv-
ing any change in legislation.

In the meantime, publish-
ers and authors are spoiling
for the fight.

“Why should [South African
musician] Hugh Masekela be
paid 8% for downloads in Mex-
ico, Poland or the Philippines
and only 5% in South Africa?”
Sony/ATV Music Publishing
senior VP of international Guy
Henderson asks.

Masekela agrees. “The South
African music industry has a
history of exploiting artists and
songwriters, and nothing has
changed,” he says. “Digital
music users only want to pay
the minimum set down by law,
not what the owners of music
are rightfully asking for.” - -
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Long before the term “360” became part of the U.S. music industry’s vocabulary, Argen-
tine TV producer/composer/writer Cris Morena had perfected the concept.

Since the mid-"90s, Morena has been one of Latin America’s leading producers of youth-
oriented TV programming, specializing in tween-targeted shows that include a prominent

musical component.

Her hit Argentine TV series “Chiquititas,” “Floricienta,” “Casi Angeles” and “Rebelde
Way" (which spawned the Mexican TV hit “RBD” and the group of the same name) have
been broadcast in 35 countries. Morena also licenses the formats, which have resulted in
local-language productions in more than a dozen countries, including Mexico, Brazil, Spain,

Portugal, Israel and Turkey.

Morena creates multimedia franchises around each show that include top-selling albums
(released via deals with such majors as Sony BMG and EMI), theatrical productions, maga-
zines, merchandising, music publishing (Mardi Gras Publishing), tours, a retail store in Argentina
and a recently launched Internet channel. Since 2002, Morena has run her own TV/music

production company Cris Morena Group.

Most recently, Morena and her production and creative partners, RGB Entertainment (run
by her ex-husband, impresario Gustavo Yankelevich) signed a three-year deal with Mexican
media giant Televisa for the international exploitation and distribution of Cris Morena Group
programming (billboard.biz, Oct. 9).

Morena’s current projects include an 80-episode mobile-only series called “Atrapados”;
her first English-language series, “Jake & Blake,” which she screened at the MIPCOM confer-
ence in Cannes in early October; and a new family-oriented musical series, “B&B.”

What is your creative process
when developing one of
these series?

I first take two or three trips around
the world and create visual images.
Then, I gotoahouse I havein San
Martin de Los Andes [in Argentina],
inthe mountains, and I take a lot of
DVDs with me and I listen to lots
of music. And while I do that, I com-
pile those images and I start to write
the show. I do it by hand, on a note-
book, and then I turn that in to my
team, and they develop the scenery,
costumes, choreography.

But it always begins with the
songs. When I arrive at San Martin,
the songs are already penned and
the title and the concept of the show
are defined. For example, in the
2009 edition of “Casi Angeles,” we'll
be talking about a different world,
a world that is growing darker and
we have to choose sides.

Given the current state of the
business, how has your relation-
ship with record labels changed?

I’'ve always handled the creative part.
When I enter into an agreement
with a label, they receive a finished
product, from the cover art to the
songs. But labels have realized
record sales are getting smaller, so
they're trying to be involved in the
artists’ entire career. They're look-
ing for groups to be in TV series,
theater, micro-series for mobile
phones or the Internet. So, we're
working together and it's generated
many interesting options.

For example, we have an eight-
minute segment of “Casi Angeles”
whose purpose is to bring the artists
closer to the audience. If RBD, for
example, is in Argentina, they come
sing with one of our artists. These
opportunities enrich both our artis-
tic proposals. Working as a team is
what best allows for major, coordi-
nated efforts.

The soundtracks to series like
“Casi Angeles” and “Floricienta”
have been top-selling albums in
Argentina. What role do albums

The creator of ‘Casi Angeles,’
‘Rebelde Way’ and other
internatidnal tween TV hits talks
about how she builds music
franchises around her shows.

play in your business today?
As far as sales go, it’s minimal. But
still, people need a concrete identi-
fication with the artist and need to
have a CD or DVD in their hands.
For us, it's extremely important to
create a publicimage [for an artist].
A singer is not a singer without an
album. For the upcoming third sea-
son of “Casi Angeles,” we might
even release a double-CD.

How do you sell the music then?
In a thousand ways. Through the
videos, ringtones, the dance chore-
ographies, the theater productions,
the DVD of the theater production,
the tour DVD.

Where does the bulk of your rev-
enue come from?

From my songwriting. Even if

records don’t sell, musicis perma-
nently in people’s lives. Produc-
tion-wise, our strength is the
international sale of our formats.
The model is youth product that
has to do with everything that

youth are interested in. In our fan
store, for example, we sell cloth-
ing that’s not available anywhere
else. Sponsors want to partner with
us because we set trends. We doa
lot of in-depth research on each of
our characters.

The concept of “Atrapados” as
aseries for cell phonesis novel.
What are your expectations?
It’s a new space thatis opening up,
and we're trying to be the first to
do it, just as we are trying to be the
first in Latin America to produce
a series in English. We see Ar-
gentina as a huge laboratory for all
our projects. But “Atrapados” can
be sold at a global level. We need
people to open their minds, and I
think they will.

Will Televisa have a say in the
creative process?

No. We will remain completely
independent. As Televisa said,
“Why tamper with a dish that’s
perfectly seasoned?”

Your series “Rebelde Way” be-
came the Televisa series “RBD”
in Mexico. What’s involved when
you license the format to one of
your shows to another company?
They buy the [rights to the] format.
There are boxes and boxes with
everything from shot maps to pic-
tures of each character’s wardrobe,
music, everything. We even send
our staff'to different countries. For
example, we sent directors and pro-
ducers to Russia and Portugal to
supervise the first stages of produc-
tion. “RBD” was the first format we
sold to Televisa.

With this new alliance, we can
work with timing better. Now, for
example, “Casi Angeles” is begin-
ning its third season in Argentina
but is just launching in Mexico.

When it comes to storylines,
“RBD” was the same story as “Re-
belde Way,” to the degree that they
even copied some sets and shots.
It doesn’t always work that way.
“B&B” in Spain is an adaptation
because they wanted to air it in
prime time and needed it to be
more like a soap. “Lola” was a[Mex-
ican] adaptation of the “Floricienta”
format, and the character was more
aggressive. In those cases, we dis-
cuss itand work together. Buteven
the merchandising element needs
our approval.

Is this 360 approach a life phi-
losophy for you?

I always saw it that way, and it was
a struggle with people who didn’t.
It's not enough to do a series
about a boy in Argentina. I want
to do a series about what happens
toa boy in the world. And that im-
plies talking about his clothes,
the food he eats, the cars he
drives, the places he goes to. It’s
not just jumping on the youth
bandwagon and hashing some-
thing out. ..

People need aconcrete identification with the
artistand need tohaveaCD or DVDin their
hands. A singerisnotasinger withoutan album.
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JAGERMEISTER. NAKED PLAYBOY PLAYMATES.

TEQUILA SHOTS WITH MORNING RADIO DJS.

= ) : AFTERITS DEBUT ALBUM WENT DOUBLE-PLATINUM,
= HINDER RETURNS TO ‘TAKE IT TO THE LIMIT’
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HINDER DRUMMER CODY HANSON and his bandmates just
bought 120 bottles of Jagermeister. = The Oklahoma City rock quintet
recently installed a Jagermeister machine on its tour bus. (“It's justa
machine with three bottles that go in upside down,” Hanson says.

“It keeps them at the perfect temperature, right above freezing.”)

It should come in handy for Hinder’s upcoming headlining club tour,
which is sponsored by the liquor company. On the road, the band guzzles
about five bottles of Jager per night, the drummer estimates. “We're
partying and sharing a couple of them,” he says, “but for the most part
we're basically killing ourselves. It's a good time, so it’s worth it.”

The party hasn’t stopped since the release of Hinder’s 2005 debut album,
“Extreme Behavior,” which has sold 2.7 million units in the United
States, according to Nielsen SoundScan. And after more than two years
of touring behind the album, which featured crossover radio hit “Lips

of an Angel,” Hinder will attempt to keep the momentum going with
“Take It to the Limit,” due Nov. 4 on Universal Republic.

“Take It to the Limit” is one of the label’s most
anticipated releases for the fall, and Universal Re-
public is putting all of its promotional muscle be-
hind it. So far, Hinder has already gotten a big push
at radio, which was accompanied by monthly we-
bisode releases about life on the road to rock-fo-
cused Web sites. The group will also appear on
“Jimmy Kimmel Live!” in early November, followed
by a lengthy international tour.

“It’s definitely round two,” Hinder singer Austin
Winkler says. “We got a little taste of what it’s like and
what our lives can be like on the road with ‘Extreme
Behavior,” and we want to take it to the next step.”

For “Take It to the Limit,” the group—Hanson,
Winkler, guitarist Joe “Blower” Garvey, bassist Mike
Rodden and guitarist Mark King—is connecting with
its core rock fan base by selecting in-your-face track
“Use Me” as its first radio single. The song is No. 4
this week on the Mainstream Rock chart. Meanwhile,
second single “Without You,” an acoustic-tinged bal-
lad, recently went to all formats, including top 40,
and has not yet charted.

“We felt it was really important to continue to go
first to the rock base and then come with ‘Without
You,” ” Universal Republic senior VP of marketing
and artist development Kim Garner says. “It’s im-
portant for us to keep their rock fan base, because ul-
timately they’re a rock band.”

Hinder’s male fans should be pleased with the
“Take It to the Limit” cover art: a photo of the quin-
tet posing in front of a multimillion-dollar mansion
and a bevy of Playboy Playmates. The album will be
available in two versions: PG- and X-rated. Both fea-
ture the same cover, but the X-rated album, tagged
with a warning sticker, contains photos inside of
nude Playmates.

“It’'s a little twist to remind people that this is a
rock band and they like to have fun,” manager Kevin
“Chief” Zaruk says. “It’s shot very tastefully.”

In another attempt to reach its rock demographic,
Hinder has been releasing monthly webisodes about
life on the road and the making of “Take It to the Limit”
to various rock sites, including ultimate-guitar.com,
artistdirect.com, tunelabmusic.com, cagerattle.com,
dailymotion.com and the about.com rock page.

The group launches the 35-plus-date Jigermeister
Music tour Oct. 24 with support from hard rock groups
Rev Theory and Trapt. Significant promotional dol-
lars from Jigermeister fund national radio and print
advertising for the U.S. trek that will visit 1,000- to
2,000-capacity venues through the end of the year.

“If all things align when the record comes out on
Nov. 4, we're going to have a song in the top three at
rock radio and blazing up the charts at top 40,” Zaruk
says. Then, “we’re going to tour the crap out of it for
22 |
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the next couple of years.”

Although Hinder has remained relatively anony-
mous in Europe and the United Kingdom, the group
plans to tour those regions in 2009, according to the
Agency Group’s Ken Fermaglich, who co-books the
actin North America, Australia and Japan with Steve
Kaul. Hinder is booked in the United Kingdom/Eu-
rope by TAG’s Neil Warnock. The band also plans to
tour next year in Australia, New Zealand and Japan.

Universal Motown Republic Group senior VP of
international Kirk Harding says that Hinder failed
to get any chart traction in Europe and the United
Kingdom with “Extreme Behavior” because the label
led with “Lips of an Angel” as the first radio single.
Stateside, meanwhile, Hinder had already established
itself at the rock format early on with “Get Stoned,”
which peaked at No. 4 on the Mainstream Rock chart
and No. 37 on Modern Rock.

“We were essentially setting up on the back of a bal-
lad, which made things particularly hard,” Harding says.

Harding is more optimistic that Hinder can break
through on European and UK. charts with the new
album. “You see a lot of those major radio stations
allowing hard rock bands onto playlists now,” he says,
citing Nickelback as an example. “It feels like the
landscape has slightly changed.”

Hinder did have an Australian hit, though, with
“Lips of an Angel,” which hit No. 1 on the Australian
Recording Industry Assn. chart in February 2007, as
did “Extreme Behavior.”

The group returned to the studio with producer
Brian Howes (who produced its debut album) for “Take
It to the Limit.” Most of the new album was written
on the road, in addition to writing sessions in Florida
and Canada. Primary songwriters Winkler and Han-
son agree that “Take It to the Limit” is “a little more
old-school-sounding” than “Extreme Behavior.”

“You can see our influences come out,” Hanson
says, citing acts like Guns N’ Roses, Métley Criie
and Bon Jovi. “We do some things that haven’t been
done in a while, as far as the big gang vocals and
hooks that you used to hear back in the day from
our favorite rock bands.”

Hinder’s tender side comes out on “Far From
Home,” which reveals the hardships of maintaining
along-distance relationship while on the road, while
“Up All Night” glorifies a “typical night on the town
on the Hinder train,” according to Winkler. (The lat-
ter song starts with the lyrics, “Saw a waitress, could-
n’t waste it/Opportunity knocks and you take it.”)

And while it’s been three years since its last album,
through extensive touring alongside such acts as
Nickelback, 3 Doors Down, Aerosmith, Staind and
Godsmack, the group has managed to remain in the
public eye.

—KEVIN ZARUK,
HINDER MANAGER
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In 2007, Hinder grossed $4.4 million and drew
more than 171,000 fans to 54 headlining concerts,
according to Billboard Boxscore. A significant amount
of those earnings came from last summer’s Bad Boys
of Rock amphitheater tour, which also featured sup-
port acts Buckcherry and Papa Roach.

Live Nation president of North Central music Rick
Franks says that Hinder sold more than 13,000 tick-
ets last summer for its first Bad Boys of Rock head-
lining show at the DTE Energy Music Theatre in
Clarkston, Mich. Hinder has “all the tools for a very
long career,” Franks says, with a “great sound” and a
“cool look.”

Hinder’s first road success began in markets
around the band’s home. In the months following
the release of “Extreme Behavior,” the act prima-
rily performed in Midwest and Southern markets
whose radio stations were playing “Get Stoned,”
according to Fermaglich. The band received a
branding boost from adult film company Girls
Gone Wild during a four-week winter club tour in
2006, with video crews filming the group and its
college-leaning audiences.

Zaruk says the Girls Gone Wild trek was a bla-
tant attempt to inform radio stations and press
outlets that Hinder was a rock act. “We didn’t want
to sugarcoat it or hide the fact that they were an
old-school rock band that has great songs and want
to have fun,” he says. “If there was any question
about what kind of band these guys are, we let
them know right away.”

Living the rock star lifestyle has played to Hinder’s
advantage in more ways than one. On some tours,
the group played concerts in the same market sev-
eral times. So what keeps fans in those cities com-
ing back during such a short period of time?

“We take our shows and treat them like a party,”
Hanson says. “Everybody had that buddy in high
school who always threw a party every weekend. And
you had fun every time you went, so you just kept on
going. That's kind of how our shows are.”
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rock radio airplay charts in April 2006, and after ex-
periencing success in that format it crossed over to
top 40 outlets. The track bowed on the Mainstream
Top 40 chart Aug. 26, 2006, spending three weeks
at No. 1. [t peaked at No. 3 in October 2006 on the
Billboard Hot 100.

“You could almost see it overnight,” Zaruk recalls.
“One night they're playing ‘Lips of an Angel’ and the
crowd’s pretty into it, and a week later we're opening
for Nickelback and there’s 10,000 people singing
every word at the top of their lungs.”

Between October and December 2006, with a
major boost from “Lips of an Angel,” “Extreme
Behavior” was selling an average of 81,000 copies
per week, according to Nielsen SoundScan. The
song went on to sell 2 million ringtones, accord-
ing to Nielsen RingScan, and has sold 2.3 million
digital downloads.

Hinder’s success at radio comes as no surprise to
KTBZ Houston PD Don Jantzen, whose rock station
was an early adopter of “Lips of an Angel.” “Every-
body gets it,” he says. “I could play ‘Lips of an Angel’
for my mom, who is 66, and she would say, ‘“That’s
great!’ It's areally broad brush that they paint with.”

For the new album’s first single, “Use Me,” KTBZ
has been playing it about 35 times per week, accord-
ing to Jantzen, who says listeners are reacting posi-
tively to the track.

Establishing good relationships with radio pro-
grammers has played alarge role in Hinder's rise on
the charts. During its early visits to stations for on-
air interviews and acoustic performances, the band
would bring along Hinder-branded tequila bottles.
A few shots later, the group was making influential
new friends.

MALOOF AND GUANCI: RAY ALAMO

Winkler says that partying on the road never gets
old, but there are rare moments of regret. “We defi-
nitely draw the line when we go on YouTube and a
see a show that’s just absolutely dreadful,” he says.
“We know we partied too hard the night before. It
happens every once in a while.”

Winkler doesn’t hesitate to note that Hinder’s goal
is to “bring back the fun of rock’n’roll,” last seen dur-
ing the '80s. “Rock’n’roll is supposed to be fun. It’s
not supposed to be dark and depressing,” the singer
explains. “We write about true-life experiences, and
that’s why people connect with us so well.”

Hinder made its biggest connection with fans after
the release of “Lips of an Angel,” its highest-chart-
ing and best-selling song to date. Everyone in the
Hinder camp agrees that the track’s debut on top 40
radio was the turning point for the band, and repli-
cating its success this time around may be difficult.
The decision to follow “Get Stoned” with “Lips of an
Angel” came during the Girls Gone Wild trek when
Hanson received a phone call from Universal Re-
public senior VP of A&R Tom Mackay. 1t was a con-
versation that would soon change the course of
Hinder’s career.

“Do me a favor,” Mackay told Hanson. “Spend the
next week looking out in the crowd and talking to
fans about what else they like on the album, so we
can get some feedback about what the next single
should be.”

Five shows later, Mackay got his answer. “Every-
body and their mother are shitting their pants about
‘Lips of an Angel,” ” Hanson told him. “It’s biker
dudes in leather and 18-year-old girls. They’re all
going nuts for it.”

Mackay, who signed Hinder after a bidding war
among multiple major and indie labels, admits that
he originally didn’'t want “Lips of an Angel” to appear
on “Extreme Behavior” (Hanson: “He said, ‘It sounds
like a good B-side.” ") But the group insisted that the
song, which reveals the hard-partying band’s more
sensitive side, would be a breakthrough smash.

“We weren’t just going to have our A&R guy tell
us the song couldn’t be on the record,” Winkler says.
“We knew the monster hit that ‘Lips of an Angel’
was.” Radio airplay from the song eventually helped
Hinder tap into a mainstream audience.

“Lips of an Angel” debuted on Billboard’s various

“Whether it was seven at night or seven in the morn-
ing, they walked in with a case of beer, a bunch of shot
glasses and a tequila bottle and said, ‘OK, let’s have a
good interview,” ” Zaruk says. “Radio stations were
calling Universal after every interview, saying, ‘I haven’t

> »

done an interview like that in 10 years. oo

HINDER HOOKS UP WITH MALOOF ROLODEX

Hinder can add the Maloof family to its list
of influential friends: The rock act is hop-
ing to cash in on the four Maloof brothers’
long list of corporate connections viaa new
partnership with Maloof Music & Entertain-
ment, a company overseen by partners Phil
Maloof and Tony Guanci.

The Maloof family is perhaps best-
known for its ownership of the NBA's
Sacramento Kings and the Palms Casino
Resort in Las Vegas, but they have busi-
ness relationships across numerous in-
dustries that could aid the band.

“Basically, they’re going to act as a mar-
keting company,” Hinder manager Kevin
“Chief” Zaruk says, noting that Maloof and
Guanci will use their business ties to seek
branding and.sponsorship opportunities
for Hinder.

Zaruk declined to reveal the financials
of the deal, but he says Maloof Music &
Entertainment will “take a percentage off
of money that they bring in.” So far, the
agreement will only span the duration of
Hinder’s forthcoming sophomore album,
“Take it to the Limit.” “When you go with
amarketing agency, which is great, there’s
one owner and he has all the lieutenants

'
Maloof Musia & Entertainment
partners PHIL MALOOF (left) and
TONY GUANCI attend the afterparty
for Rev Theory’s tour with Hinder.

working,” Maloof says. "With us, we’re out
there meeting face to face with the CEO
of Carl’s Jr. and Coca-Cola. We have more
of a personal relationship.”

Zaruk adds, “There are so many unique
things you can bring in that record labels
can’t bring in, because, frankly, they’re un-
derstaffed these days and too busy trying
to keep their own heads out of water.”

But Maloof Music & Entertainment isn’t
looking to replace record labels, accord-
ing to Guanci. “We’re a complement of
those things,” he says, pointing to an up-
coming promotion he and Maloof put to-
gether involving Carl’s Jr., Coca-Colaand in-
terscope rock act Rev Theory. Although no
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new deals had been locked
down as a result of the Mai-
oof/Hinder partnership at
press time, the ideas were al-
ready flowing. “We’re talking
about a Hinder credit card with
Welis Fargo Bank,” Zaruk says.
“Miller has a new beer called
Miller 64, and it’s the lowest-
calorie beer on the market. it
would be cool to bring them
on as a[tour] sponsor.”

To help celebrate the new partnership,
Maloof and Guanci are throwing Hinder an
album release party Oct. 30 at the $40,000-
per-night Hugh Hefner Sky Villaat the Palms.
Hinder is also scheduled to perform that
night at the 2,400-capacity Pearl, located at
the Palms Casino Resort. “They’re flying in
every sponsor and every company that
they’ve ever worked with,” Zaruk says.

Universal Republic senior VP of A&R Tom
Mackay says the deal represents Hinder
aiming for outside revenue streams. “It just
shows you what these bands are doing
now,” he says. “There’s absolutely no fear
of tie-ins, commercial work and branding as
long as they believeinit.” —MP
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After Selling

More Than
20 Million Albums
Worldwide,
Il Divo’s
Global Reach
Gets A Boost "

On ‘The Promise’
Thanks To Live Nation

by O

By Ayala Ben-Yehuda

On a typically gray London day this
summer, four young men in Armani
suits gathered in front of Buckingham
Palace to mark the handover of the
Olympic Games from Beijing to Lon-
don in 2012.

With British flags waving in the

Nation in order to target classical
crossover fans online for exclusive Il
Divo content. Live Nation is promot-
ing all dates on the act’s next tour,
scheduled to begin in mid-February
in the United Kingdom, and has ex-
clusive r.ghts to Il Divo’s merchan-

crowd below them, Il Divo—an Amer-

ican/French/Swiss/Spanish quartet
that has done operatic pop renditions of hits in several lan-
guages—marked the occasion with a performance of
Mariah Carey’s “Hero.” In Spanish.

Surreal though it was, the performance may have been just
the right choice for a modern international extravaganza. Like
the Olympics, Il Divois marketed with fervor in many languages
and countries around the world. Recruited by and signed in the
United Kingdom to Sony executive/reality show mogul Simon
Cowell’s Syco label, the group has sold 22 million copies world-
wide, according to the label, scoring top 10 albums in 21 coun-
tries (including Greece, Wallonia, Finland, Portugal, New Zealand

and the United States, where it has gone to No. 1 on the Bill-
board 200 and sold 4 million copies of its albums, according to
Nielsen SoundScan).

And now Il Divo—made up of singers Urs Buhler, David
Miller, Sébastien 1zambard and Carlos Marin—is getting an-
other ally with worldwide reach: Live Nation. With its newest
set, “The Promise”—arriving Nov. 18 in the States on
Syco/Columbia (and Nov. 10 in about 30 other countries)—
Syco is pooling its Web site user databases with those of Live
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dise, tour sponsarships, fan club and
VIP packages.

“What we are trying to do is offer an Il Divo fan every
possible service,” Syco Entertainment managing director
Sonny Takhar says. “That includes everything from the
album all the way through to tickets to merchandising in
a one-stop shop.

Oneidea is to bundle packages of tickets with the album. On
the merch side, about 40% of 11 Divo's sales so far have come
from program books, manager Feter Rudge says, with the rest
coming from T-shirts, mouse pads and other items. On the
group’s last tour, merch brought in “about $1 million. It’s not
massive—it’s not by the standards of the Jonas Brothers—Dbut
1 think we're going to ramp that up this time.

By the time “The Promise” is r=leased, Sony labels in at least
10 countries will each have access to the content management
system of IlDivo.com, Sony senior director of global market-
ing Karen Lieberman says. In a growing trend, the local labels
will be able to post Il Divo news and tou~ information in their
home country’s language and include purchase links to local
retailers. Users are directed automatically to a unique version
of the site based on their IP address, although the user forum
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remains constant. [n the last couple of months, Sony has begun
rolling out such “global sites” for AC/DC, Kings of Leon, the
Script and Leona Lewis. But the benefit of partnering with Live
Nation on Il Divo’s site, Lieberman says, “is that we’ll reach all
the fans, whether they’ve seen a live show or bought an album.”

Results have been promising so far. Lieberman says I|Divo
.com went from a weekly average of 100,000 page views before
the site’s Sept. 23 relaunch to about 267,000 weekly page views
at press time—and those figures didn’t include six more coun-
tries that were yet to come onboard.

While digital downloads account for less than 1% of 1l Divo’s
U.K. sales, according to Takhar (and 1.7% of U.S. sales, accord-
ing to Nielsen SoundScan), “it doesn’t mean they’re not inter-
acting on the Web. They may be ordering on Amazon or Borders,
Target, Best Buy, Wal-Mart and Tesco.

Thelabel is devoting a great deal of attention to Amazon, which
will hold a contest where the winner will be flown tosee an Il Divo
concert next year in the United Kingdom, Columbia senior VP
of marketing John Doelp says. Amazon also will premiere the
video for one of the songs from a live performance that Il Divo
taped in September at an ancient Roman arena in Pula, Croatia.

Amazon has “the perfect audience for Il Divo,” says Doelp,
who characterizes the group’s typical demo as “45-plus, majority
female.” In turn, Amazon has “sold a lot of Il Divo over the years,
so it made sense to try to forge that relationship a little further.”

Footage from the Croatia performance of songs from “The
Promise” will be used in spots for a retailer and the album, as
well as fora bonus DVD in a “luxury edition” of the album. This
version, which also contains interviews on the DVD and a poster,
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is not exclusive to a particular retailer, but stores including Tar-
get, Barnes & Noble, Borders, Kmart and Trans World will re-
ceive their own bonus material, Doelp says. “The majority of
our business is so driven to the physical side that they're more
of the partners we want to be in business with.”

Beyond tailoring its Web and retail strategy to its audience, 1
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‘“What we are
trying to do
1s offer an
Il Divo fan
every possible
service.’

—SONNY TAKHAR,
SYCO
ENTERTAINMENT
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Divo is again focusing intently on media appearances. The group
has moved mainly physical product by putting its music where
people are around the world gather: in front of the tube. The
group has booked appearances on “Good Morning America,”
“Live With Regis and Kelly,” a Patti LaBelle Christmas special,
“X Factor”—owned by Simco and produced by talkbackThames
(part of the FremantleMedia group) and Syco TV-—and top morn-
ing shows in Japan.

“There isn’t a natural radio format for Il Divo,” Tukhar says.
“The priorities are to get the band on the biggest TV shows in
the world, full-stop, with the largest audiences.” (After appear-
ing on “The Oprah Winfrey Show” in December 2006, the band
experienced a 128% increase in U.S. sales for its last album,
“Siempre,” according to Nielsen SoundScan.)

In the States, that also means Spanish-language TV, where
11 Divo will for the first time make a focused pitch to the Latin
market. The group has taped national programs in Miami, such
as Univision’s morning show “Despierta America,” a coveted
spot for Latin acts. And “we’re going to talk to the telenovelas
and use that medium of television to continue the exposure [of]
Il Divo,” Doelp says.

And while it may be quintessentially an international group,
11 Divo has made particularly strong inroads in Latin America,
selling 1 million copies of its albums in the region, according
to the label.

About half of those sales have come from Mexico, where
Il Divo went platinum with “Siempre” for sales of more
than 100,000 copies, according to trade group Amprofon.
I Divo headed to Mexico for promotion immediately after
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its Miami stop.

Sony Music Latin America marketing VP Fernando Cabral
says the label is pitching 1l Divo to wireless carriers in the re-
gion in hopes of securing a mobile preload deal for “The
Promise.” (Such deals are becoming de rigeur for priority label
releases in a region where piracy dominates.)

Unlike 11 Divo's fans in other parts of the world, “I don’t know
if1 would entirely categorize them as appealing to an older au.
dience in this region,” Cabral says. Il Divo’s “Regresa A Mi,
from its first release, received airplay in the region after it was
used in telenovelas in Mexico and Brazil, Cabral says.

Based to some degree on feedback from labels in the ter-
ritories, “we pick the tracks to perform that we think are going
to connect with the audience in each of those countries,”
Rudge says.

Stateside, Columbia also has its sights set on locations “where
the fans are and just living their regular lives,” Doelp says, to
convert new [l Divo fans. That means ambient music at cloth-
ing stores, restaurants and possibly on video monitors at gro-
cery stores, he says.

Following up TV performances with touring has been key,
Rudge says. He expects || Divo to play about 150 dates behind
“The Promise” in the next two years, hitting the States, Eu-
rope, Canada, Asia, Australia and New Zealand by October
2009. South Africa, Latin America and other markets are ex
pected to follow.

Concertgoers will see Il Divo dressed exclusively in Armani,
which has stepped up its relationship with the group since the
members’ stylist dressed them in the Italian designer’s suits for
their first album cover. In addition to outfitting Il Divo for the
tour, Armani is sponsoring an album release party Oct. 30 in
Barcelona. “We are currently discussing other opportunities
with Mr. Armani and his team,” Takhar says.

Besides the return of Armani, Il Divo has other creative
minds back on its team. 11 addition to the return of longtime
producer Steve Mac, Spanish translations were done mainly
by crossover king Rudy Perez (who got Beyoncé and Christina
Aguilera to roll their R’s). The new album includes Spanish
covers of Abba’s “The Winner Takes [t All” (here titled “Va Todo
Al Ganador”}, Leonard Cohen’s “Hallelujah,” Frankie Goes to
Hollywood's “The Power of Love” and an ltalian version of
Charles Aznavour's “She.” There are also originals from re-
turning songwriters Jorgen Elofsson, Andreas “Quiz” Romd-
hane and Josef Larossi.

“That power ballad format, we know how to do that now,”
says [l Divo member Buhler, a Swiss tenor. “Now we're eager
to try something else and make it our own. Whether that is
faster or a bit more subtle in the dynamics or something more
classical or more rock-y, there’s a lot of ways to go.

“Artistically it’s very challenging, no matter what some other
people, particularly opera lovers, might think,” says Buhler, who
has a master’s degree in opera interpretation. “There’s always
alot of stuff that drops out because we can’t get it to sound right.”

Buhler auditioned for I Divo while in London singing ina
production of Handel's “Samson” oratorio. “I had never heard
of Simon Cowell. I didn’t have a TV at the time,” he recalls. All
he knew was that “it was for some record company, and they were
looking for lyric tenors, southern European-looking.

Buhler adds that he and his bandmates are comfortable in-
terpreting songs in several languages. In an international genre
like opera, “you’re used to listening to a vocal coach and [imi-
tating] the accent and making it sound as good as you possibly
can,” Buhler says.

If that's the case, one might think Il Divo could simply re
lease a Spanish album in Latin America, an [talian version in
Italy, a French version in France, etc. But “we don’t try to change
it or manipulate it for individual markets,” Rudge says.

“We don’t have radio to acl as a kind of clearinghouse for us to
tell us what songs are working and whatsongs aren't,” Rudge says.
“We're not in the singles game. We're in the Il Divo game.” -

Additional reporting by Mark Sutherland in London.

NOVEMBER 1, 2008 www.billboard.biz 25


www.americanradiohistory.com

KATHY NELSON, YOU RoOCK!

CONGRATULATIONS FROM
YOUR FRIENDS AT UNIVERSAL PICTURES
ON BEING NAMED ONE OF

THE “TopP 20 WOMEN IN Music!”
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SPECIAL FEATURE

's Power Players series, now in its
foud#®™ Vear, highlights the achievements of
Ja/s and companies that drive the fields
J€and entertainment forward with their
artisé#€ and business vision.

This fourth annual Women in Music report
demonstrates that female executives are
increasingly leading the companies and trade
organizations that are making a difference in
our industry. Indeed, as we’ve noted before,
this list reads like a tally of the top 20 people
in the music business who happen to be
women. The list reflects a broad range of sec-
tors within our business.

Our Women in Music list of executives is
selected and ranked by Billboard’s editorial
staff. Billboard editors vote on several criteria:
the ability of the executive to greenlight major
projects, the success of that executive in the
previous 12 months and the professional
demeanor and leadership demonstrated by
the executive.

But perhaps the most notable aspect of this
list is that these executives are, in fact, repre-
sentative of a far greater number of women
who are shaping the future of our business.
We salute them all as we proudly present this
year’s Women in Music report. —Thom Duffy
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Julie Greenwald

President, Atlantic Records

The No. Tdebut of T.I. on the Billboard 200 extends a 2008
winning streak for Atlantic Records under president Julie
Greenwald with hits for acts including Kid Rock, Danity
Kane, Paramore, Lupe Fiasco, Jason Mraz, Plies and the
“Juno” soundtrack, along with great expectations for new-
comers like Estelle and Carolina Liar. According to Nielsen
SoundScan, Atlantic’s label share for overall album units

year to date is 7.06%, up 21% year-on-year. |
Yet Greenwald also has been brave enough
to take chances, declining to sell Kid
Rock’s hit album “Rock N Roll Jesus” via
iTunes and experimenting with the with-
drawal of Estelle’s “American Boy” sin-
gle from digital download stores.

Judy McGrath

Chairman/CEO, MTV Networks
Britney Spears wasn’t the oftly winner,

2007, according to Nielsen
It was one of several winnj
year for MTV Networkscl
McGrath. Although McGrath oversees other
channels like Comedy Central and Nickelodeon, music remains
a focus for her as she navigates the transition to a multiplat-
formworld. In July, MTV prepared for that world by launching
Soundtrack, a Web sile that contains a real-time listing of all
the music played on every MTV show and every MTV channel,
complete with streaming clips, artist profiles and, yes, videos.
Meanwhile, MTV followed up its flagship videogame franchise
“Rock Band,” which has sold more than 3.5 million units, ac-
cording to NPD Group, with the September launch of “Rock
Band 2,” while developer and MTV subsidiary Harmonix cre-
ated an iPod version of the game called “Phase.” And in the mo-
bile realm, MTV tapped off-deck ringtone provider Thumbplay
to create a personalized content portal that may soon include
full-song downloads.
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Greenwald maintains her optimism
and energy despite working in an
industry she compares to trying
to “build a business on quicksand.
Breaking artists, motivating my
staff, [retaining] my staff and
the fact there’s no turnover here”
are Greenwald’s points of pride.
“We're winning [because] my
staff really stays together and
they all enjoy fighting with
each otherto get what they all
need.” Such initiatives as the
launch in September of My-
Space Music help Atlantic, along
with other labels, “just by em-
bracing the ways that people
consume music [and] making it
easier for them to do so.”

Sylvia Rhone

President, Universal Motown Records

The No. 1 story this year for Universal Mo-
town—and one of the high-water marks for
the record business—is the million-unit first-
week debut of Lil Wayne’s “Tha Carter HI.”
Marking the highest first-week sales in Uni-
versal Motown history, the album still has legs.
o w8 Afler 17 weeks on the Billboard 200, it remains
inthe chalt s top 15. “What’s so rewarding about Wayne s suc-
cess,” Universal Motown president Sylvia Rhone says, “is that
it proves that when the music is there, the consumer is there.”
Year to date, the label share of overall album units for Univer-
sal Record Group (which includes Universal Motown and Uni-
versal Republic) reached 5.43%, according to Nielsen
SoundScan, a year-on-year rise of 29% . Since joining Univer-
sal Motown four years ago, Rhone has been committed toa key
goal: diversifying the label’s roster, which now includes rock
and pop and ranges from such established artists as Lil Wayne,
Akon, Nelly and Erykah Badu to rising acts Forever the Sickest
Kids, Safetysuit and Shontelle. “We’ve hit our stride this year
with a range and depth of artists that have made us a major
presence in the U.S. and internationally,” Rhone says.
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Kathy Willard

Executive VP/CFOQ, Live Nation

For Live Nation, the past yea
groundbreaking multirigh
Madonna, U2 and Jay-Z and exec
VP/CFO Kathy Willard crunched the
bers for those deals, while also pus
for the launch of Live Nation’s ticketing di-

- vision in early 2009. Through second-quar-
ter 2008, Live Nation reported revenue of $1.2 million. up
18% from the same period last year. Year-on-year, total at-
tendance at concerts increased 14% and revenue-per-fan rose
6%. Willard, who reports to Live Nation president/CEO
Michael Rapino, says of her role in the company’s deal-mak-
ing: “It’s about executing and providing the returns to the
artist and showing our investors the return on those initial
investments.” Another focus this year was selling off Live
Nation’s North American theatrical business and its motor
sports division, which was a strategic move to focus the com-
pany’s core business on music operations, she says. Since
joining Live Nation predecessor SFX as controller in 1998,
Willard has aimed to “make sure we're doing deals that imake
sense for the company and are focused on maintaining a
strong balance sheet.” Prior to SFX, Willard was director of
finance for Bailey Network Management Division. She has
also served in executive roles at the Dean McGee Eye Insti-
tute and Arthur Andersen.

Jody Gerson; _

Executive VP of U.S. creative,

Sony/ATV Music Publishing

Earlier this year, former EM1 Music Publish-
ing executive VP Jody Gerson took the same
titleat Sony/ATV and the mave, she says, fu-
eled her ambition on behalf of her writers
and catalogs. “Going from where | grew up
in the business and starting to build at
Sony/ATV has made me hungry,” Gerson
says. Her recent achievements include the signings of Lady
Gaga (“Not only an amazing artist but a writer”) and Johnta
Austin. “IV’s really my relationships with artists and writers
that imake me excited to come in every day,” she says, also point-
ing to such Sony/ATV writers as Shakira, Linda Perry and
Akon—*“and the Beatles, of course.” For Gerson, a publisher’s
challenge today is clear. “We have (o create opportunities from
songs and writers.” For example, she’s now looking at the
Leiber & Stoller catalog “to preserve and grow their legacy
through branding opportunities or music-intensive film and
theater projects.” Sony/ATV held an 18.6% U.S. market share
on the Publisher Airplay chart in second-quarter 2008, just
below Universal Music Publishing Group’s 18.83% share, ac-
cording to tracking by Nielsen BDS and the Harry Fox Agency.

Sue Peterson

Senior buyer, Target Stores

Sue Peterson earns aspoto
achievements in the past yé
entroles. She is head of Targ
ing team, reporting to VP of &
Darrell Tucker, and she is in he
as NARM chairman. In overseeing Target s
14-strong music-buying team-—including
buyers, business analysts and merchandise specialists—Pe-
terson wields the purchasing power that controls about $1.2
billion in annual music sales (down from $1.3 billion in 2007),
Billboard estimates. Peterson is also a member of the board
of the Country Music Assn. and is the first executive to chair
NARM for three years running. “Even though she represents
a large company, she is very sensitive to the industry as a
whole and to the broad profile of the organization,” NARM
president Jim Donio says. During her NARM tenure, she has
steered the trade group through some key initiatives, includ-
ing sustainable packaging, its 50th anniversary this year and
its preparation for new formats.

ILLUSTRATIONS BY CAITLIN KUHWALD
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Alison Wenham

Chairman/CEO, AlIM; president, Worldwide
Independent Network; chairman, Assn. of
Independent Festivals
Imagine coordinating the simultaneous re-
lease of independent music compilations from
seven major music markets worldwide, with
supporting media coverage. Under the lead-
ership of its president, Alison Wenham, the
Worldwide Independent Network staged its
- inaugural Independents Day promotion dur-
ing the July 4 weekend. Wenham also is chairman/CEO of AIM
in the United Kingdom. AIM’s 800 members represent sonie
20% of the U.K. music market, and WIN comprises trade as-
sociations in 30 countries that constitute a similar share of the
global market. This year also saw the creation of the AIM-linked
Assn. of Independent Festivals with an initial membership of
some 30 organizers or owners of independent music events.
Wenham notes that AIM in 2009 will mark its 10th anniver-
sary, with growing influence by the independent label sector.

Julie Swidler

Executive VP of business affairs/gené
Sony BMG Music Entertainment

@ “We, as abusiness, are tra
business models along
of distributing music,” sd
who in the past year made h@
tion from executive VP of business and legal
affairs at the BMG U.S. Label Group to the
same responsibilities on a global tevel for
Sony BMG Music Entertainment. (In the United States, Sony
BMG Music Entertainment has a year-to-date label share in
overall album units of 24.07%, down 0.66% from the same
period last year.) In her new role, Swidler provides guidance
to Sony BMG labels and operating units on issues including
artist and employment contracts, third-party agreements,
digital technology issues, strategic negotiations, transactional
matters and litigation. She is also a member of the company’s
executive committee. The new role presented “an amazing
opportunity,” she says. “Now I have the ability to really see
our challenges as a com-
pany and be part
of the decision-
making pro-
cess in our
strategy for
the future.”
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Debra Leesams

Lisa Ellis

Executive VP, Sony Music Label G

« When Maxwell made a surp
vj on this year’s BET Awards tele

~ promote his album coming
was behind the scenes, mak
former president of Sony Urbs 3
is now executive VP of Sony Music Label
= Group, working closely with Sony chairman
Rob Stringer on projects ranging from the digital realm to green
initiatives. But Ellis also stays hands-on with artists’ projects,
including Maxwell's new set; John Legend’s third studio album,
“Evolver”; and the debut CD from actor Terrence Howard, “Shine
Through It.” Also on her radar for nextyear: the sophomore set
from R&B singer Alice Smith (“Janis Joplin meets Amy Wine-
house”) and Wyclef Jean’s “Music Fury” album, which he’ll
launch via a marketing initiative with Motorola. Sony Music
Label Group has an 11.42% label share in overall album units
year to date, up from 11.26% for the same period last year, ac-
cording to Nielsen SoundScan.

Kathy Nelson

President of film music, Universal Pictures

“It's one of those things that comes around
once inawhile,” Kathy Nelson says of “Mamma
Mia!,” the soundtrack to the film adaptation
of the Broadway smash featuring the music
of ABBA, which topped the Billboard 200and
has sold 1 million units, according to Nielsen
SoundScan. While that project was a highlight
of Nelson’s year as president of film music for Universal Pic-
tures, she’s turned her attention to new projects including “Milk”
and “The Wolfman,” working with longtime collaborator, com-
poser Danny Elfman. Other projects under Nelson’s musical
winginclude “Confessions of a Shopaholic,” which reunites her
with film producer Jerry Bruckheimer, who she teamed with on
such past multiplatinum soundtrack hits as “Armageddon” and
“Dangerous Minds.” Nelson says, “It's a great time for music
and working on films in music, as good as it’s ever been. And
maybe better, because people are a little more refined in what
they notice, so we’ve all had to step up our game.”

Zlexandra Patsavas

Owner, Chop Shop Music Supervision

+ Alexandra Patsavas almost had a very bad
year. As owner of Chop Shop Music Supervi-
sion, she watched the 2007 TV season be
sharply curtailed by the writers’ strike be-
tween November 2007 and February 2008. A
¢ shorter TV season meant less work for Pat-
B savas, who handles music supervision duties
for such shows as “Gossip Girl” (which averages 3.5 million
viewers, according to Nielsen Media Research), “Mad Men”
(1.6 million), “Chuck” (6.6 million), “Grey’s Anatomy” (18.4
million) and “Private Practice” {8 million). Instead of wallow-
ing in her predicament, Patsavas turned her attention to her
year-old record label Chop Shop Records, an entity of Atlantic.
“I was able to concentrate on the label during the strike,” she
says. “We have three full-length albums—from Jade McNelis,
the Little Ones and Anya Marina—to look forward to finish-
ing.” In addition, by collaborating with “Gossip Girl” creators
Stephanie Savage and Josh Schwartz, Patsavas compiled
“OMFGG: Original Music Featured on Gossip Girl,” which
has sold 3,000 units, according to Nielsen SoundScan. The
first companion soundtrack to the teenage soap drama was re-
leased digitally Sept. 2, and a physical CD will arrive Oct. 28.
Patsavas is credited with giving wider exposure to Snow Pa-
trol’s “Chasing Cars” and the Fray’s “How to Save a Life” after
both were heard on “Grey’s Anatomy.”

oo — ik S -
Debra Lee

Chairman/CEO, BET Networks
BET viewers this year saw two notable new offerings, “BET Honors,”
prominent leaders inthe African-American community, and weekly news program
“The Truth.” BET also traveled to Denver and Minneapolis-St. Paul to cover the
Democratic and Republican national conventions. Andin celebration of its 2,000th
episode this summer, BET show “106 & Park” launched a BET.com offshoot, 106 &
Park Connect, a socialcommunity fan site that is also an interactive element of the
show. Those initiatives display the continued focus of BET Networks chairman/CEO
iereating more-original programming and ex-
panding across multiple platforms. Lee hopes to soon fill the vacancy left by Regi-
nald Hudlin, who recently resigned as president of entertainment. Under Lee, Hudlin
greenlighted singer Keyshia Cole’s reality show “The Way It Is,”
third season in November.
astrong development pipeline, we plan to keep things moving right along, with music
remaining very important to what we do.” BET reports a subscriber base of 87.9 mil-
lion viewers as of September, up from 87.2 million in September 2007.
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“It’s been a great year,”

Lia Vollack i

President of worldwide mus
As Sony Pictures
music, Lia Vollack
of the year’s most
film projects, stra
mainstrear -
ing the “Casino Royale” soundtrack (which
has sold 36,000 units, according to Nielsen
SoundScan), she has tapped White Stripes/Raconteurs front-
man Jack White and Alicia Keys to duet on the White-penned
“Another Way to Die” for the latest 007 flick, “Quantum of
Solace.” Also returning to the Bond team on Vollack’s watch
is David Arnold, who scored the film. Elsewhere, Vollack is
enthusiastic about the just-released music-driven “Nick &
Norah’s Infinite Playlist,” featuring tracks by such indie acts
as Vampire Weekend, Band of Horses and We Are Scientists.
Under a unique arrangement, Sony Pictures self-released the
album through iTunes, but Atlantic issued the physical prod-
uct. Vollack’s previous projects include the indie-rock-driven
“Spider-Man 3” soundtrack (61,000 units) and music-biopic
parody “Walk Hard: The Dewey Cox Story” (32,000). “The
business is continuing to evolve,” Vollack says. “I'm having
more experiences working things outside the label system
but also finding ways to successfully work with labels when
the project is right. There’s a lot more entrepreneurship out
there now.”

a salute to

which begins its
Lee says. “And because we have
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TO OUR FAVORITE ICON:

A WOMAN WHO TRANSCENDS MUSIC, STYLE,FASHION, AND TIME.
HERE'S TO MANY MORE DECADES OF SUCCESS TOGETHER
AS YOU CONTINUE TO BLAZE MANY MORE NEW TRAILS.

CONGRATULATIONS ON YOUR
BILLBOARD ICON AWARD.

WITH LOVE AND RESPECT,
FROM YOUR FAMILY AT

Debbie ’]—(cm'y
Congmtu(at’ions on Your Icon Award

and for Continuing to be
One of the ’I%g?

Women In ‘Music
Then and Now

Your Friends at
Provident Financial Management

An RSM McGladrey, Inc. Business
Business Managers to

the IEntertainment and Business Communities
I.os Angeles San Francisco Woodland Hills



www.americanradiohistory.com

X0

WILLIAM MORRIS AGENCY

WE PROUDLY CONGRATULATE
OUR CLIENTS

DEBORAH  (IARA COLBIE
HARRY CAILLAT

ICON AWARD WOMAN OF THE YEAR ~ RISING STAR AWARD
| AWARD

2008 BILLBOARD WOMEN IN MUSIC HONOREES

NEW YORK BEVERLY HILLS LONDON NASHVILLE MIAM!I BEACH SHANGHAI
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Marilyn
Bergman

Chairman/president, ASCAP

Underthe leadership of chairman/
president Marilyn Bergman, ASCAP
reports that its total revenue for
2007 was $863 million, a 10%.in

crease over 2006, while it also sav

a13% rise in members £0 330,000,
ForBergman, her goal this year was
#o continue standing.up for song-
writers and composers in the na-
tion's capital. “My mission is to make
sure lawmakers understand the es

sential role provided by those who
create music,” says Bergman, who
simultaneously continues her
award-winning career as a lyricist
in collaboration with her husband

Alan. Bergman also recently
launched ASCAP’s third successful
Expo with a “Bill of Rights for Song-
writers and Composers” and ad-
vanced the work of the ASCAP
Foundation’s Children Will Listen
program. This initiative, which
beganin 2006, has taken ASCAP’s
message of music appreciation to
hundreds of students. Bergman also
oversees ASCAP’s ongoing fight for
fair compensation for digital use of
its members’ copyrights.

Amanda Mar

Executive VP/GM of digital
Universal Music Group Dist
In the past year, .
VP/GM of digital
Music Group Dis
side of the
on brmgmg new players and consumer seg-
ments into the marketplace “with new busi-

ness models that don't easily fit into the boxes
and systems we had set up,” Marks says. Thatapproach has al-
lowed UMGD to benefit from new relationships with the likes
of YouTube, imeem and MySpace. “All of these opportunities
provide us with the ability to earn revenue where we had none
before,” she adds. Universal Music Group’s combined distri-
bution market share for albums and digital track-equivalent al-
bums total 31.9% year to date, down slightly year-on-year from
32.4%, according to Nielsen SoundScan. NARM president Jim
Donio says of Marks: “She brings a breadth of experience,
knowledge and sensitivity to how the industry is changing to
help move digital forward.” Marks began her music career with
agroup of entrepreneurs that had a small cluster of companies
involved in expediting tours. But she then stepped outside the
industry to work for Human Rights Watch and then Human
Rights First before returning to the business and the legal af-
fairs department at Mercury Records. When PolyGram merged
with Universal, Marks helped write the business plan for Jimmy
and Doug’s Farmclub.com.

Jenmfer Schaldler

Executive VP of sales, Sony BMG Music
Entertainment
Jennifer Schaidler begun 2008 as VP of music
_ at Best Buy, overseeing the chain’s estimated
. $1.4 billion in music sales. In July, she moved
to the selling side as Sony BMG Music Enter-
B tainment executive VP of sales. She now over-
sees the distribution company’s physical and
" digital sales effort, which year to date has a
23. 3% market share for combined album sales and track-
equivalent albums. Universal Music Group Distribution pres-
ident/CEO Jim Uriecalls her appointmentan “inspired choice.”
A 17-year veteran of Best Buy, Schaidler most recently devel-
oped its strategic business plan for physical and digital music,
and prior to that she oversaw the chain’s cellular/mobile busi-
ness. She also served as VP/GM of the merchant’s Redline En-
tertainmentlabel, which issued music and video product. Prior
to joining Best Buy as VP of brand advertising and communi-
cation, Schaidler was in film production. She also has served
on the NARM board since 2005. NARM president Jim Donio
calls her a triple threat because of her unique experience over-
seeing physical, mobile and digital at Best Buy.

Tammy Geno
CEO, Country Music Assn.
- Under the leaders
ovese, the Countr
increase in attend
Music Festival i
launched
festival special thataired in September—just
two examples of the CMA’s proactive stance
in volatile times. “The changes within our industry have been
ahuge challenge for everybody,” Genovese says. “We're trying
to be positive moving into the future but respectful and con-
scious of our [constituents] and what they're going through.”
When those constituents include labels, songwriters, artists,
managers, agents and publishers, all of whom frequently
have different agendas, “it’s a little difficult to do sorne-
times,” Genovese says. “If we can just make that tran-
sition [to a new digital music era], we can grow into this
new business model and reach more opportunities
with new fans.” The CMA’s membership stands at 6,000

and has held steady in the past year.
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Lynn Hazan-DeVaul

Executive VP/GM, RED Distribution

¢ RED Distribution incregsed its distribution
L market share to 3.4% for the year todale, ac-
cording to Nielsen SoundScan, up from 2.7%
year-on-year. Its share has grown every year
since 2005 when Lynn Hazan-DeVaul joined
the company. In her role as RED's executive
VP/GM, Hazan-DeVaul works closely with
RED p1e51dent Bob Morelli. In the past year, she has focused
on adding services for the company’s distributed labels, in-
cluding new online marketing and promotional tools. “My
role is fostering teamwork and making sure we execute the
mission by integrating all the drivers across all the depart-
ments,” she says. “We think we have the best team out there
and it is exciting to be a part of that.” Hazan-DeVaul has also
been an intern at management company RZO, a tour account-
ant for Lollapalooza, a CFO of RCA and has worked with the
international finance group at BMG. Morelli notes that Hazan-
DeVaul also serves as RED’s CFO and “assists me in overall
operations and in matters of business affairs, and she does
all aspects of her job very well. She is the quintessential high-
end multitasker.”

Kate Ramos

Senior VP of touring alliance
Some 649,000 fans
ers so far on their
and the marketing
sor Burger King rg
through theusks :
of touring alliances for L1ve Natlon The Aus-
tralia native honed her sponsorship expertise
in the U.S. Latin market with the stateside arm of Mexican live
entertainment giant C.I.E. and later with Vivelo, the joint tour-
ing venture of Clear Channel and Televisa. Live Nation’s 360
deal with Shakira means Ramos will help launch everything
from product lines to coordinated fan club strategies. “We're
involved in all aspects of Shakira Inc.,” Ramos says. Also in
2008, Ramos’ “baby”—the ING-sponsored Juntos En Concierto
tour—returned for its fourth year, this time pairing Marc An-
thonyand Alejandro Fernandez. A sellout at New York’s Madi-
son Square Garden grossed $1.4 million from 14,693 tickets
sold, according to Billboard Boxscore. “It’s hard sometimes to
have all parties in agreement,” Ramos says, “but when all the
pieces fit, there’s no better feeling.”
Andrea Ganis
Executive VP, Atlantic Records
Atlantic Records executive VP Andrea Gani:
says that during the past year “the combina-
tion of great A&R, tremendous marketing and
promotion have put us back where we like to
be.” With what she describes as her “focused,
tenacious” promotion team, Ganis ticks off
multiple success stories: “T.1. is currently ex-
ploding at several formats,” she says. “The stateside success
Estelle is experiencing replicates her worldwide status. Shine-
down is turning a decisive sules corner with a great third album.
Death Cab for Cutie sells platinum-plus with their mystique
intact. Staind continues to resonate lyrically with very differ-
ent audiences, and Buckcherry is embraced at adult [ formats]
while never losing a shred of their badass persona.” And then,
there’s Kid Rock and his multiformat hit “All Summer Long,”
which sent his album “Rock N Roll Jesus” up the Billboard 200.
Coming up: “Carolina Liar, Laura Izibor, Serena Ryder and
Janelle Monée,” Ganis says. “We're looking forward to the jour-
ney each of them will take us on.” e

Profiles by Ayala Ben-Yehuda, Jim Bessman, Antony Bruno,
Ed Christman, Kamau High, Gail Miichell, Miichell Peters,
Craig Rosen, Mark Sutherland, Christa Titus and Ken
Tucker. Additional reporting by Keith Caulfield, Thom
Duffy and Ray Waddell.
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“Only one man
in a thousand
s a leader of men,

the other 999
follow women.”

Groucho Marx

Congratulations to

Debra L. Lee & Judy McGrath

Chairman & CE BET Networks yairman & CEQO, MTV Networks
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y with their success, leadership and new ideas.

One word pinpoints the
driven force known to
music fans as C'ara: de-
termination. Th : natural-
born talent—wno landed
a publishing deal at 15—hasn’t looked pack since
her 2003 high school graduation when she wrote
that her goa. 'asto become a professional singer.

In the last five years, the Atlanta-based singer/
songwriter has achieved that and more. Bursting
onthe scenein 2004 with back-to-back pop hits
(the No. 1 “Goodies” and No. 2 “1, 2 Step”), Ciara
has notched a host of Billboard Hot 100 hits on
her own (“Promise”) and with others (“Like You™
with Bow Wow) as well as two platinum albums
(2004’s "Goodies” and 2006’s “Ciara: The Evolu-
tion”). Now, as she looks ahead to the early-2009
release of third alboum “Fantasy Ride,” Ciara cel-
ebrates another career milestone: being named
Billboard’s Woman of the Year at the Oct. 24
Women in Music breakfast in New York.

“Every time | step out to do my job as an enter-
tainer and a businesswoman, I'm representing the
everyday woman,” Ciara says. “That’s what moti-
vates me to keep things going and to be the best
woman | can be.”

Ciara’s determination and discipline are rooted
in her upbringing. The only child of an Army dad
and an Air Force mom, she lived in Germany, New
York, California, Arizona and Nevada before her
family settled in Atlanta. Opting to go solo when a
girl-group stint didn’t work out, Ciara later met pro-
ducer Jazze Pha and signed with his Sho’Nuff label.

That and other collaborations yielded her first
album and the sobriquet “princess of crunk & B,”
thanks to the Lil Jon-produced, no-means-no fe-
male anthem “Goodies.” But beyond the crunk and
funk, the newcomer artfully introduced several
other talents: ear-catching vocals, eye-catching
dance moves and message-sending lyrics.

It all adds up to a relatability factor that Zomba
Label Group executive Lisa Cambridge-Mitchell de-
clares is the propellant behind Ciara’s fast-rising
success. “There’s something about Ciara that’s very
relatable and accessible,” says Cambridge-Mitchell,
who as VP of marketing is developing the campaign
for Ciara’s upcoming album. “Whether she’s push-
ing the envelope musically or being creative visu-
ally, there’s something about her that
fans—particularly young girls—can see in them-

Ciara

By Gail Mitchell
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selves. She’'s a young woman coming
into her own, extremely focused on
pushing her artistry.”

It’s @ more confident and musically
creative Ciara who will be taking fans
ona“Fantasy Ride” next year. The set
finds the singer/songwriter expanding
on her dance and crunk roots while ex-
ploring her sensual side. Leading the
charge is current single and uptempo fe-
male anthem “Go Girl” featuring T-Pain.

“This album is about having fun through
music,” Ciara told Billboard in a recent
cover story (Aug. 2). “My mission is to
take fans on a musical journey . . . so
they get a chance to see the sides of me
they still haven’t seen.”

One of those sides is that of Ms. En-
trepreneur. Ciara has established the Uni-
versal Dance and Talent agency to help
aspiring creative artists. Headquartered
in Atlanta with an office in Los Angeles,
UDT has placed dancers on tour with Ne-
Yo and T-Pain. Another UDT dancer cur-
rently performing on Usher’s One Night
Stand ladies-only tour also did some video
choreography for the female heartthrob.

Determined to have a “lot more going
on outside of music,” Ciara has signed
a deal with Wilhelmina Models, whose
roster includes fellow singer/songwrit-
ers Fergie, Natasha Bedingfield and the
Veronicas. And she has followed her
first acting role—the 2006 MTV Films
production “All You’ve Got”—with a
starring role in the 2009 DVD release
“Mama, | Want to Sing.” Inspired by
the off-Broadway play of the same
name and produced by Jeff Clana-
gan, “Sing” also stars Lynn Whitfield
and Billy Zane.

“To be a successful woman, you’ll
face challenges whether you’rein the
music industry or dealing with life in
general,” Ciara says. “But women have
been doing great things from day one
And with Hillary Clinton running this
year as a presidential candidate, it’s be- >~
come clearer: Females are forging an even
stronger presence.”

continued on >>p38
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Deborah Harry

By Kerri Mason

With three decades in the business, 10.5 million albums sold in
the United States (according to the RIAA) and a place in the Rock
and Roll Hall of Fame, you'd think the outlaw spirit that once
guided Debbie Harry’s life and career might have faded by now,
replaced by the pragmatic conservatism of a career artist.

But get the eternally young 63-year-old talking about the past,
and she still revels in her iconoclastic moments.

“Probably one of the first people to be outrageously inventive
in crossing over was [Bob] Dylan,” says Harry, who will receive the
Tcon Award Oct. 24 at Billboard’s Women in Music breakfast in
New York. “He took electronic instruments into folk. People were
completely outraged; they were furious. Really, this was hell. This
was committing complete sacrilege. That's the same response we
got when we did ‘Heart of Glass.” We had comimnitted sacrilege.
Rock'n'roll people were completely offended and wouldn’t even
talk to us. It was great. We thought, ‘My God. we did what Dylan
did. That's outstanding. What could be mote punk than that> ”

The creative flame still burns bright for Harry, who inspired a
generation of frontwonien as lead singer of Blondie, the band that
revolutionized music and fashion in the late '70s. And “the most
beautiful girl in any room, in any city, on any planet”—as Shirley
Manson introduced her at the 2006 Rock and Roll Hall of Fame
ceremony—didn’t stop there, extending her career into solo work,
jazz collaborations and acling.

When Harry moved to a chaotic, poor and artistically explosive
New York in the late '60s, she worked tables at Max's Kansas City
and picked clothes out of the trash. She formed Blondie with gui-
tarist Chris Stein in 1975, when she was already 30. Combining
new wave and punk sensibilities with a varied palette of sounds—

from disco to reggae to rock—Blondie defiantly pioneered the

idea of organic crossover. Harry's commanding alto and sly glam-

punk style provided the perfect representation of the ideal.
“Because T was young and cute, 1 gotaway with alot,” she says.

“Or youngish and cute. [ should say.”

Seminal songs like “Heartof Gluss,” “Call Me” and “Rapture”—
the first song involving a rap to go No. 1 on the Billboard Hot
100—changed the idea of what a pop song could be.

“By the time we got to ‘Rapture’ we kind of knew what was going
on,” says Harry, who co-wrote the song with Stein. “We were both
so urban and so influenced by so many different things and em-

bracing so many different things. Chris is a very ingenious
guy, and I have to really give him credit fora lot of his in-
sights about how we would combine things. I think that's
probably what drew us together. We reully loved doing that
kind of crossover.”

When Blondie disbanded in 1982, Harry embarked on
a solo career, which has vielded five albums. The band re-
united in 1997 and continues lo tour and record today.
Harry is also a member of jazz collective the Jazz Passen-
gers and an accomplished actress, appearing in adventur-
ous independent films like “Spun” und “Heavy” and on
the small screen in such shows as “Sabrina the Teenage
Witch” and “Absolutely Fabulous.”

While Harrv says she doesn’t think there is a music busi-
ness anymore, she does find old-school inspiration in the
new tools available to attists.

“A lot of people who would quite possibly never venture
into becoming a professional musician or entertainer can
exercise a moment of feeling, through music, by putting
itouton YouTube. They can actually participate,” she says.
“One of the great aspects about music is performance. Con-
certs in the '60s were like tribal events. Everybody was there,
and it was all about peace and love and the music. There
was this embodiment of this sort of vibe that took over the whole
thing. It wasn't just people going to a concert. | think separating
everyone, and bringing them back together through the Internet,
is coming almost full circle, in a very odd way. 1t’s like a sharing
ofamind, an electronic version of the mind. It's very,  don’t know
the right word . . . metaphysical, I guess.”

Ever busy, Harry is currently working with Stein on new Blondie
material. “We are trying to put together a new package of music,
and we're debating about how we want to releuse this stuff, how
we want to expose it to the public,” she says. “[t’s a new dilemma.
But I'm really excited about it.” ..

Debbie,

You are a true icon in the world of music....
And have been a joy to work for through the years.

Your friends,

Michael Guido, Janine Small, Renee Karalian

and all at Carroll, Guido & Groffman, LLP
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RISING STAR

Colbie Caillat

By Cortney Harding

True to the title of her breakthrough hit, Colbie Caillat
is indeed bubbly.

Reached in Brazil as she lounged on the beach between
playing shows and performing on a soap opera, the 23-
year-old California native speaks excitedly about every-
thing from the weather to her meteoric rise.

Only two years ago, Cuillat was posting songs on her
MySpace page, hoping someone would hear them and
book her at a coffee shop; now, she’s sold 1.8 million
copies of her debut album, “Coco,” and 2.6 million of
“Bubbly,” according 1o Nielsen SoundScan.

But inside the cheerful surfer girl beats the heart of a
savvy businesswoman and strong-willed songwriter,
among the qualities for which Caillat is receiving the Rising
Star Award Oct. 24 as part of Billboard’s third annual Women
in Music breakfast in New York.

“After I became the No. 1 unsigned artist on MySpace, the
first thing I did was get a manager,” she says. “Then the record
labels started calling, and I could go in knowing what I wanted
and what was best for me. My main goal was my own artistic
freedom; 1 didn’t want to be forced to work with other writers
or new producers or to change my image.”

Caillat eventually signed with Universal Republic, but not
before meeting with a number of labels and evaluating offers.
Shealso called in two of her biggest supporters and advocates—
her parents. “Colbie’s mom and dad asked me point blank: ‘Why
should my daughter sign to your label?’ ” Universal Republic
president/CEO Monte Lipman says. “It was almost like being
on a date. But ultimately, I think she signed with us because

we had such enthusiasm for the project.”

Because Caillat had such luck with the online world, Lipman
focused much of the promotion for “Coco” in the digital realm.
“We know that the point of destination to discover her had been
the online space, and we put together a very aggressive online
marketing campaign,” Lipman says. The focus on the Web led
the album to sell 40,000 digital copies the week it was released,
four times more than the number it sold at physical retail.

The promo was not confined to the online world, though—
the success of “Bubbly” at terrestrial radio was no doubt a big
sales driver. The song reached No. 5 on the Billboard Hot 100
and topped the Adult Top 40 chart. “The success at radio re-
ally drove it home for her,” Lipman says. A follow-up single,
“Realize,” peaked at No. 20 on the Hot 100 and No. 6 on Adult
Top 40.

But even with all the initial success, there was a big wrinkle

in the plan. Even though millions on MySpace had heard Cail-
lat, she had barely performed in front of a live audience. “I had
played about 10 little shows at clubs in my town before I went
on tour with Lifehouse and the Goo Goo Dolls,” she says. “I was
so terrified.” But Caillat took the opportunity to learn from a
man she describes as one of her idols, John Mayer.

“I went on tour with John and watched him perform every
night, and [ saw how he talked to the audience,” she says. “1 get
really shy onstage between songs, and John can just get up there
and chat and make it seem easy. He taught me to be myself on-
stage. And he taught me that telling jokes works really well,”
she says with a laugh. “I think | want to do comedy now.”

With her U.S. career well under way, Caillat started to work
on the rest of the world, developing a strong following through-
out Europe as well asin Brazil. “I think my music matches the
lifestyle in Brazil,” she says. “| write easygoing, feel-good music,
and Brazilians like the laid-back beach feel.”

Although her music may be laid-back, Caillat isn’t eager to
reston her laurels and chill on the sand. In August, she recorded
asong and video for the 2008 Beijing Summer Olympics, “Some-
thin’ Special,” and released another music video for her song
“The Little Things.” She will rerelease her debut album Nov.
11 with new tracks that inciude live covers of Lauryn Hill's “Tell
Him” and Bob Marley’s “Turn Your Lights Down Low,” a cover
of Dusty Springfield’s “Brand New Me,” “Somethin’ Special,
anacoustic version of “Bubbly” and a collaboration with Juanes
called “Hoy Me Voy.

Caillat is blocking out January, February and March to record
her next album and has rented a house in Hawaii to serve as a
retreat to finish writing. But for Caillat, this is only the begin-
ning. “I admire women like Joni Mitchell and Gwen Stefani,
because they’ve had such great careers and can do so many dif-
ferent things,” she says. “I really look up to them and hope |
can do that too.”

oondraruldﬁom

Colbi

Rillboards

Rising Jtar of 2006
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EMI and Capitol Records

would like to congratulate international
music icon and fashion legend

EBBIE
HARRY

on receiuing the Billb?ard
Women in Music
Icon Award

aa ) ©2008 Capitol Records, LU
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BEING BERES

BY GARY GRAFF

BACK IN
THE RAC

Nickelback '09 Tour, Live Nation Ads
To Back ‘Dark Horse’

Chad Kroeger laughs when asked if the phenomenal sales for
2005’s “All the Right Reasons” gave confidence to Nickelback as
it set out to make its sixth studio album, “Dark Horse.

“No, because look what we have to try to live up to,” says
Kroeger, who co-founded the quartet in 1995 in Alberta, Canada.
“There’s a mountain sitting behind us. We’ve got to try and put
something out now thal’s going to stand up to that. So for us,
the bar has been raised ridiculously high.”

“Dark Horse,” which comes out Nov. 18 on Roadrunner and
was co-produced by Mutt Lange, certainly has a targe! to clear.
Buoyed by seven multiformat hit singles and five No. 1 videos-
and apparently unaffected by widespread critical drubbing-
“All the Right Reasons” has sold 10 million copies worldwide,
according to Roadrunner, and spent a staggering 110 consecu-
tive weeks i1 the top 30 of the Billboard 200. it fell off the chart
Oct. 11 after a 156-week run, the longest registered in 11 years.

“All the Right Reasons” also took off in a big way this summier
in Europe, meaning Kroeger and his bandmates—brother and
bassist Mike Kroeger, guitarist Ryan Peake and drummer Daniel
Adair—were multitasking across two continents as they recorded
“Dark Horse” and promoted its predecessor.

“We've never lefi the previous album cycle,” Roadrunner pres-
ident Jonas Nachsin says. “That’s got to be a seriously positive
sign going into a new one. I's become such a monster to try to
put our arms arounid, we're just doing the best we can to guide
itinto fruition at this point.

In his first interview abou! the new album, Kroeger—who
started working with Lange (“The dude is my hero,” he says) on
“Dark Horse” in March in Switzerland—acknowledges that he
“would’ve liked a longer break” for himself. But he also recog-
nized it was time for more Nickelback music in the marketplace.

“If you're a fan of the band and you went out and got ‘All the
Right Reasons’ the first week it was released, you'd be waiting
for new material for, like, three years now,” Kroeger says. “So it
was definitely time for us to make sure that we had a new album
and some new songs for the fans.

They were apparently hungry for it. First single “Gotta Be
Somebody” is already hitting at seven rock and pop formats since
its Sept. 30 delivery, from triple A and hot AC to top 40 and ac-
tive rock, and is inthe top 30 of five of them. And Nachsin says
the label continues to view radio as Nickelback’s chief ally.

“These days, everyone is talking about different forms of ex-
posure, how artists become successful,” he says. “We’ve always
felt, and it’s been proven over time, radio is the strongest suit
for the band. I people hear Nickelback material over the radio,
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the record sells—and that’s happened at a pretty phenomenally
successful rate over many years.

“What we plan on doing is methodically releasing singles strate-
gically to pop and rock formats over the next two years, until we
runoutorit’s time to go away for a minute. That tends to be what
works for Nickelback and has given them not only immediate
sales bul unbelievable, and these days, unprecedented longevity.”

Roadrunner and Nickelback delivered with a twist this time,
however. When “Gotta Be Somebody” was released. a free down-
load of the song was offered for 24 hours with a widget that was
available to individual stations to allow listeners to get the song
from their Web sites, too. “We wanted to reach fans of the band,”
Nachsin says. “because we realized a lot of fans find out about
Nickelback through radio.” Some 125 stations took advantage
of the program, which was spearhecaded by Readrunner senior
VPs Mike Easterlin (promotion) and Jon Satterley (new media).

The album will also be boosted by the group’s feature spot in
an upcoming consumer ad campaign by Live Nation, which
signed Nickelback to a long-term, multirights deal in July, and
Citibank. Nickelback isn’t planning on touring until the spring—
“We've been bitten too many times going out too early,” Kroeger
says—so it has taped a special concert for the multimillion-dol-
lar initiative that rolls out in November and will involve TV, radio
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and print placements hawking the promotion and its concerts.
To Nachsin, “That’s justanother sign of the mainstream accept-
ance level for the band and how much they’ve been able to pen-
etrate the marketplace over the years.

Nachsin says Roadrunner and Live Nation will cooperate in
their efforts on behalf of Nickelback. The group still owes the
label two studio albums and a greatest-hits package, “so we're
going to be in the Nickelback business for a few years to come.
There are only good feelings.

Nickelback has taped another performance for Wal-Mart's “Sound-
check” program that will be shown in stores and on the retailer’s
Web site. The group also participated in iTunes' Complete My Albutn
campaign, which will offer some albumn tracks prior to release.

Not planned, at least for the inoment, are any exclusive ver-
sions for individual retailers. “If someone comes to us with a
particular program, we of course are all ears,” Nachsin says. “But
to get into the fan base needing to buy an album from each re-
tailer to get the extra song they want, | don’t think will work for
this band. It hasn’t proved necessary in the past. There are plenty
of sales to go around.”

For an extended interview with Chad Kroeger, go to
.COM billboard.com. For more on Nickelback’s Mutt Lange
connection, go to billboard.biz.
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>>>MORE WAYNE
Lil Wayne’s “Tha Carter
111” is handily the best-
selling album of 2008,
but the rapper has plans
to make it even bigger.
The set will be rereleased
with all brand-new songs,
Wayne told MTV,
although Universal says
there aren’t any details
confirmed at deadline.
Wayne recently revealed
on his ESPN.com blog
that he had already
begun work on “Tha
Carter IV” and that he will
release a 20-song
mixtape, “Dedication 3,”
on his Web site.

>>>AERIT OUT
After spending most of
2008 dealing with health
issues, the members of
Aerosmith plan to get
back together in 2009—
to, among other things,
complete an album that
the group has already
started recording. “We
haven’t gone back into
the studio to put the final
touches on it,” guitarist
Brad Whitford says.
“Hopefully it’ll be sooner
rather than later.”

>>>TOP DOGS

The Black Keys are
logging time in Los
Angeles for songwriting
sessions with ZZ Top’s
Billy F. Gibbons and
producer Rick Rubin, in
the hopes of creating
material for the latter
group’s upcoming,
Rubin-produced album.
“I'm such a big fan of
those guys. . . it makes
total sense,” Gibbons
told Billboard.com earlier
this year of the Black
Keys. “And that’s pretty
down and dirty, which is
good for ZZ Top.”

>>>BOY CRAZY
Soulja Boy Tel’em, best-
known for the hit single
“Crank That (Soulja Boy)”
single from his 2007
debut, “SouljaBoytellem
.com,” returns Dec. 16 with
his sophomore set.
“iSouljaboytellem”
(Collipark Music/Inter-
scope) is led by the single
“Birdwalk.” The new
album features production
from Mr. Collipark, Polow
Da Don and Soulja Boy
himself. Other album
tracks include “Yamaha
Mama” featuring Sean
Kingston and “Turn My
Swag On,” which will be
released virally.

Reporting by Jonathan
Cohen and Mariel
Concepcion.

I BY PATRICIA MESCHING |

Still His
‘Moment’

VP’s Beres Hammond
Shines On 25th Album

With a voice as soulful as Otis Redding's. as ro-
mantic as Luther Vandross and as purely Ja-
maican as reggae itself, Beres Hammond has
been a consistent hitmaker since the *70s. And
those qualities are still on display on his 25th
album, “A Moment in Time,” due Nov. 11 on
VP Records, reconfirming a widely held ap-
praisal of the 53-year-old as Jamaica’s greatest
living singer/songwriter.

“You would be hard-pressed to find a singer
alive that has the catalog that Beres Hammond
has,” says Ainsworth “Big A" Higgins, an on-
air personality at Jamaican radio station IRIE-
FM. “Someone would have to look at the works
of [the late] Dennis Brown and Bob Marley to
find hisequal in terms of hit songs, and he con-
tinues making hits for a generation young
enough to be his grandchildren.

VP digitally released “A Moment in Time”
Aug. 19 to coincide with Hammond’s Au-
gust/September North American tour and as
a means of redirecting its customers toward
online purchases. “Reggae still does well with
CDs, unlike other music that does better dig-
itally,” the label’'s VP of sales and marketing
Cristy Barber says. “We thought it was impor-
tant to digitally release an album by one of our
priority artists before releasing the CD because
we want reggae to keep in step with industry
trends.” The setis the top seller at VP’s online
store, Planetreggae.com, Barber says.

Hammond’s most successful effort for the
label, the 2001 Grammy Award-nominated
“Music Is Life,” has sold 46,000 U.S. copies,
according to Nielsen SoundScan. His all-time
best seller is the 1994 Elektra album “In Con-
trol” (67,000 units).

“Beres is not a follower of irends. He is not
going to make Sean Paul records—he is going
to make Beres records, traditional Jamaican
records, and those records have a sales ceiling
in America,” says Dante Ross, who signed
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Hammond to Elektra in 1993 and is now VP
of SRC Records. “He doesn't need the indus-
try to survive. He tours like a mad man, his
voice is timeless, and he will be making great
records for another 20 years.”

Hammond’s lack of crossover success is of
greater concern to the reggae industry, which
struggles for a consistent presence in the main-
stream despite the music’s far-reaching influ-
ence, than it is to Hammond. His recent tour
attracted capacity crowdsin Toronto and Mon-
treal and upwards 0of 20,000 fans at a free con-
cert in Brooklyn’s Wingate Park.

“Things couldn’t be any better for me than
they are now. When [ first started out, I just
wanted to be on the road, performing. | never
imagined it to be like this,” the bespectacled
singer says, gesturing to the luxurious interior
of his tour bus following his Brooklyn perform-
ance. “At one time there wasn’t any bus and
now we have two on the road, and | have had
it like this for many years. There are many
artists who have been on the Billboard charts
and still can’t have this kind of fan base.

Hammond has amassed his global fan base
with a succession of No. 1 singles in Jamaica
and on reggae charts internationally. His songs
seamlessly shift between political and spiritual
themes and occasionally pay homage to the
artists that have most inspired him.

But Hamimond is renowned as reggae’s most
sublime romantic crooner. Whether pledging
a lifetime of devotion (“Full Attention”) or steal-
inglove on the side (“Double Trouble”), his im-
passioned vocals bring a deeper texture to the
love-song prototype; as do his lyrics, which
adapteveryday circumstances as handily as ref-
erences to the Songs of Solomon.

For “A Momentin Time,” which he produced
athis Harmony House studio in Kingston, Ham-
mond worked with an ensemble of Jamaica’s
finest musicians. “Still Will Be Heaven” juxta-
poses orchestral strings with a one-drop rhythm
as Hammond muses on a long-term relation-
ship that hasn't gone stale over time but has
grown more profound, much like his music. “I
just get a song in my head and record it in the
matter it came to me,” he offers as the reason
for his enduring allure. “I don’t change noth-
ing, and it always seems not to be wrong.” « -«
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BY MICHAEL D. AYERS

B’amage
Control

‘Microcastle’ Leak Presents Deerhunter
With Major Dilemma

In 2007, the blogosphere was Deerhunter’s best friend. From
the beginning, the buzz was as loud as the band’s punishing psy-
chedelia, leading to a packed South by Southwest showcase
and sales of 18,000 copies for its Kranky debut, “Cryptograms.”
Not bad for a band that had little notoriety outside its Atlanta
hometown just months earlier.

But a year makes a big difference, especially in the hype ma-
chine. In May, follow-up album “Microcastle” leaked online, nearly
six monthsahead of its planned Oct. 28 release via Kranky. (4AD
handles the album internationally.) Frontman Bradford Cox
stoked the flames on his Web site, lashing out at bloggersone  #
moment and offering heartfelt apologizes the next. The beast m
that helped birth Deerhunter had .
bitten back.

“I don't blame kids for down-
loading the record,” Cox says
now. “I blame idiots for leaking

the record.”

So Deerhunter tried to
counteract the leak in a
way many artists these
days do: adding extra ma-
terial. It recorded another
album of 13 lo-fi songs dur-
ing the summer to bundle
with “Microcastle,” titled
“Weird Era Cont.,” but then
those songs leaked as well.

GLOBALPULSE

EDITED BY TOM FERGUSON

>>>GOING
UNDERSOUND

The July 2005 London bomb-
ings and the much-publicized
police killing of innocent ter-
rorist suspect Jean Charles de
Menezes one week later have
had a profound affect on the
U.K. capital in the eyes of world
musician Nitin Sawhney.

The multi-instrumentalist/
DJ has described his new
album, “London Undersound”
(Cooking Vinyl), as an attempt
to capture the post-2005 city
and its humanity. The Oct. 13
U.K.release features collabora-
tors including Paul McCartney
and Spanish alternative act
Ojos de Brujo, plus U.K. sing-
er/songwriters Imogen Heap
and Natty.

The result is a potent mix,
Cooking Vinyl A&R director
Rob Collins says. The album is
“culturally brilliant,” he says,
“but we're not relying on the
collaborations. There’s a cool
underground thing to counter
that, with some great remixes

in the clubs.”

Sawhney kicks off a nine-
date U.K./Ireland tour booked
by Primary Talent Oct. 27, fol-
lowed by European shows.
Cooking Vinyl head of interna-
tional Annette Collins notes
that the album received a si-
multaneous release in Conti-
nental Europe, Asia and Aus-
tralia. North and South America
will follow next year. “It has a
very international sound; we
have plans to push it in all terri-
tories in 2009,” she says.

Zomba Music-published

HAMMOND: WILLIAM RICHARDS; DEFRHUNTR: BRADFORD CO,

SAWHNEY: STEVE



www.americanradiohistory.com

Kranky then released “Microcastle” digitally

in August, to coincide with a support slot on

Nine Inch Nails’ summer tour. Individual tracks

from the album have sold around 4,000 copies.

“We can’t compete with the big boys, even

among independent labels. We can’t afford an

" advertising blitz that blankets magazines and

the Internet. We have to work on a lower level,”

Kranky owner Joel Leoschke says. The label

eventually outsourced radio promo and press

and treated “Microcastie” as any other record

that hadn’t leaked. “It has been a lot easier with

this album to get media outlets interested in

covering it ahead of the release instead of re-
sponding after the fact,” he says.

Despite its modest sales history, Deerhunter
has always seemed “bigger” than the average
underground group. A lot of that is due to the
outsized personality
of Cox, whose un-

varnished online
screeds about his
band’s sudden,
newfound at-
tention made
him some-
thing of an
indie rock sen-
sation.
Ironically, Cox
also used the
Web to put
out music
from his
side proj-
ect, Atlas
Sound.

Often while on tour, he’d post new tracks for fans
to download, without having the intention of re-
leasing them commercially. Yet neither scenario—
giving away free tracks or having music leak
months early—hasn’t seemed to diminish the
group’s return. “We wouldn’t know if it would have
amonetary affect onus,” bassist Josh Fauver says.

However, the music on “Microcastle” cuts
through all the drama. Perhaps inspired by the
gentler approach that Cox takes in Atlas Sound,
the album is much less abrasive than “Cryp-
tograms’ but no less listenable. Highlights in-
clude the dreamy “Agoraphobia,”’ the chugging
“Never Stops” and “Twilight at Carbon Lake,”
which starts as a subdued ballad before explod-
ing into noise at its conclusion. The group will
support the project with a fall North American
tour beginning on Halloween in Atlanta.

For an album as anticipated in the indie
world as “Microcastle,” an early leak presents
a big challenge for organizations like the Coali-
tion of iIndependent Music Stores. “There’s
nothing our stores hate more than when a
record leaks and the band decides to instantly
release it to iTunes in advance of the physical
product,” CIMS director of marketing Jim Fahy
says. “That kills sales momentum way more
than the album being out and available for six
months on the Web.”

But Fahy says Deerhunter seems to under-
stand the leak culture as well as record enthu-
siasts, and that could help the band in the long
run. “Deerhunter is a pretty available band,” he
says. “They play lots of shows and understand
the fetishists that make up the core of the
record-buying public. They seem to be these
people themselves.” oo

Sawhney is currently working
on music for two movies, the
Brian Epstein biopic “The Fifth
Beatle” and Canadian film

“Exclusion” -—Steve Adams
>>>THUNDER-
STRUCK

The members of Swedish
Viking metal band Amon
Amarth confessed to being
shocked when their eighth full-
length album, “Twilight of the
Thunder God” (Metal Blade),
peaked at No. 50 on the Oct.
18 Billboard 200—the band’s
first appearance on the chart.

“It’s amazing,” singer Jo-
han Hegg says. “We’ve been
doing what we love all this
time and have stayed true to
who we are, so it feels great
to be recognized.”

The quintet, which has been
together for 16 years, kicks off
European shows on the 24-
date Unholy Alliance Chapter
111 tour package with Slayer,
Trivium and Mastodon Oct. 27
in Manchester, England. The
Continental Concerts-booked
tour finishes Nov. 27 in Helsinki
and follows a 17-date North
American headline tour book-
ed throughthe Agency Group

that wrapped Oct. 21in West
Springfield, Va.

“Twilight of the Thunder
God,” the follow-up to 2006’s
“With Oden on Our Side,”
was released Sept. 30 in the
United States. Hegg admits
he’s unsure whether Amon
Amarth’s black- and death-
metal sound has the poten-
tial to break into the main-
stream, not least due to his
growling vocals. “But we’'ve
been getting more [rock] air-
play in the U.S. and Europe,”
he says, “so maybe it is possi-
ble.” Amon Amarth’s publish-
ing is through Sony/ATV
Music. —Nichola Browne

>>>HAWKING
MOGWAI

When Mogwai drummer Mar-
tin Bulloch was hospitalized
with heart problems following
a show Sept. 21in New York,
the U.K. alternative rock act
was forced to cancel the re-
mainder of what was proving
to be its most successful U.S.
tour. Bulloch, who has a his-
tory of heart trouble, recov-
ered in time to witness Mog-
wai’s sixth studio album, “The
Hawk Is Howling” (Wall of

Sound/PIAS), enter the Offi-
cial Charts Co.'s weekly listing
at No. 35 one week after its
Sept. 22 UK, release. The in-
strumental album hit U.S.
stores Sept. 23 via Matador,
peaking at No. 97 on the Bill-
board 200.

“There was a real focus on
this record,” Mogwai’s York-
shire-based manager Shaun
Kendrick says. “The band knew
exactly what they wanted to
do and delivered.”

The band will tour through-
out October and November,
with three U.K. shows Oct. 21-
24 preceding European dates
Oct. 27-Nov. 18, booked by
London-based Asgard. U.S.
shows, including festival
dates, are scheduled through
North Carolina-based Ground
Control Touring for second-
quarter 2009.

Kendrick describes Mogwai
as “one of the few career
bands there are. They’ve got
a very hardcore following.” He
cites Matador’s support as a
factor in the group’s U.S.
breakthrough, adding that
publisher Chrysalis Music is
exploring synch opportunities
for the act.—Richard Smirke

BY MICHAEL D. AYERS

Many Swell

Returns

How A Focus On Touring Paid Off For ‘Once’ Stars

This time last year, Irish singer /songwriter duo
the Swell Season (Glen Hansard and Marketa
Irglova) was preparing for its biggest North
American tour, a 16-date run hitting midsize
theaters in major markets.

The music that the artists wrote for indie
film “Once” (in which they also starred) was
riding a wave of word-of-mouth attention, and
the aim of the tour was to keep the musicaalive,
in the hope that Academy Award voters would
have it front of mind when submitting their
nominations. It worked: “Falling Slowly” got
the nod for best original song, and the Swell
Season planned to tour a little after the Oscars
and then head straight to the studio to make a
new album.

But that plan went out
the window once “Falling
Slowly” won the Oscar and
the soundtrack began sell-
ing in big numbers. (It has
sold 636,000 copies in the
United States, according to
Nielsen SoundScan.) Re-
cording plans were scrap-
ped and instead, the Swell
Season spent most of 2008
on the road, turning out one
of the most successful re-
cent tours spawned by a
movie. Numbers are still
trickling in, bui 15 shows
reported to Billboard Box-
score grossed $1.8 million,
in line with the per-show
gross for the 2002 Down
From the Mountain tour
spun off from the film “O
Brother, Where Art Thou?”
That outing grossed $11.5
million from 52 shows.

“When it won, that threw
everything into chaos,
Swell Season manager
Howard Greynolds says.
“That’s been the biggest ad-
justment. We were going to do the summer
and fall making a record, and we just added
more dates. We started getting more and more
offers and decided to consider them, because
it would be a good way to reach more and more
people. When il came time to deliver arecord,
we'd have more of a fan base.”

And while Down From the Mountain fea-
tured well-known artists like Emmylou Harris
and Alison Krauss, Hansard and Irglova were
relatively unknown in the States when “Once”
began heating up, although the former had
achieved modest success stateside with his
band the Franies. So, the Swell Season audi-
ence connected to the band and the filmin a
very different way.

“The movie had a personal attachment and
from there, the [fans] felt an ownership to it,”
Greynolds says. Because the plot line doesn’t
have a stereotypical happy Hollywood ending,

he suspects the live show gave fans the best of
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both worlds—they got to see the couple on-
stage, logether, which is not what happens at
the end of “Once.”

Before the Oscars, Billions Corp. was already
in the midst of plotting the spring tour, but
even with the successful run in 2007 (which
grossed $476,662 from 14 shows), it was hard
to convince some promoters.

“l knew the shows were going to sell out,
but some of the promoters didn’t believe
me,” booking agent Ali Hedrick recalls. “I
knew from the fan e-mails and from the
amount of records that they were selling that
they were going to do very well.” To ensure
audiences made the connection between the

THE SWELL SEASON

Swell Season name and the duo from the
film, Billions used a movie still in its tour
advertisements.

The challenge now is to not become what
Greynolds describes as “the ‘Once’ people.”
That meant keeping ticket prices afford-
able; tickets for 2007 shows in Chicago were
$25, while in 2008 they were $40. The band
also road-tested seven new songs that
should appear on the next album. And
Greynolds says all this time on the road
proved the sirongest predictor for the Swell
Season’s long-term success.

“The key was what happened to us in sec-
ondary markets,” he says. “What really
brought us confidence was playing to 2,000
people in Cleveland and 2,000 people in St.
Louis. That will help for the next three to five
years. We played the right shows. And we
thought it was wiser in the long run to leave
a little money on the table.” o
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Elear And
Present

Ryan Adams Finds His Focus On Lost Highway Swan Song

Ryan Adams’ music is often over-
shadowed by his eccentric behavior
and the pure volume of his recorded
output. But on “Cardinology,” due
Oct. 28 via Lost Highway, his songs
are the real story, not Adamns himself.

In fact, the artist is so happy with
the evolution of his band the Cardi-
nals during the course of five albums
in the past three years that he says he'd
be content if his name was dropped
entirely from the packaging. “The stuff
we do communally is 10 times better
than the stuff I come up with,” he says.

Adams may be overstating things a
little, and such comments should be
taken with a grain of salt from a guy
who moments earlier was going off
on a tangent about '80s pop metal
(“Hey, if Def Leppard started a cook-
ing school, they’d be Chef Leppard!”).
But there’s no question the cama-

raderie he shares with guitarist Neal
Casal, drummer Brad Pemberton,
pedal steel player Jon Graboff and
bassist Chris Feinstein has helped him
create one of the most focused albums
of his career.

On “Cardinology,” which fulfills
Adams’ contract with the label for
which he’s recorded since 2000, the
artist details his battles with substance
abuse and his struggles to sustain re-
lationships with remarkable clarity,
best heard on the anthemic “Cob-
webs,” the drumless “Crossed Out
Name,” the harmony-rich “Natural
Ghost” (“You make me feel like I'm
not here/But 1 am/More than you
think Tam”) and the soft, Wilco-esque
ballad “Evergreen.”

Adams’ newfound clarity is music
to the ears of Lost Highway chairman
Luke Lewis. “He’s acting grown-up

right now,” he says with
alaugh. “I kind of miss
the petulant child occasionally.

“We did a really great record that
sounds totally like the Cardinals,”
Adams says with pride. “It’s pretty
much live on the floor. I think we did
itin a really brave way. We did it raw,
like we were doing a gig.”

Lost Highway is planninga host of
initiatives to ensure “Cardinology” gets
heard. The Cardinals got the ball
rolling by playing many new songs on
late-summer support dates with Oasis
and added even more to the set list dur-
ing a fall headlining tour. “The ten-
dency is for artists to let an album
release drive tickel sales. [t used to be
the other way around. So I'm thank-
ful he's willing to do it,” Lewis says.

To court Adams devotees, the label
is pressing a limited run of 4,000 red

vinyl copies of “Cardinology” with an
alternate cover and a graphic novel/
lyricbook by artist Leah Hayes, as well
asa7-inch single with two previously
unreleased songs. Fans who pre-order
the album through iTunes receive an
immediate download of first single
“Fix 1t,” which has sold 8,700 digital
copies inits first two weeks of sale, ac-
cording to Nielsen SoundScan.
Adams offers an amusingly unfil-
tered look into his life at Cardinology
.com, where he posts everything from
set lists and live clips to fan mail, rants
about his favorite Sonic Youth albums
and corny fake hip-hop songs he wrote
on the tour bus while bored. Although
“Cardinology” is very much a band
album, “we can use his personality to
raise awareness for the record,” Lost

— —

[
A H ELpI NG HAN D Through an ever-evolving solo career, Ryan Adams has done his best to prove to the world that he

“CONCRETE SKY”

can’t be tied to one type of music. His copious collaborations have done the same. Here’s a peek at some of his best: |
|
|

| “EXCUSE ME WHILE “SONGBIRD” AND “TIME TOUGH” THE FINGER
I|BREAK MY OWN “BLUE HOTEL” If Adamsand Under the pseudonyms
HEART TONIGHT” Easily the highlights of reggae icon Irving Plaza and Warren
Adams wasa the 2006 Adams-produced Toots Hibbert Peace, Adams and fre

nobody when
Alejandro Es-
covedo joined
Whiskeytown
for this strummy, steel gui-
tar-soaked slice of Ameri-
cana bliss. Looking back, it
seems like a major tipping of
the hat. Maybe it was. But by
taking the third verse, Es-
covedo helps turn “Excuse
Me” into one of the many
jewels from Whiskeytown’s
sparkling 1997 major-label

Willie Nelson disc, “Song-
bird” was the title track
(a cover of the Fleet-
wood Mac tune lent 10
times the soul) and “Blue
Hotel” was

‘« a then-unre-

2.1 leased Adams

I original cul-
minating with

a broken-sounding Nel-
son singing, “Go on and
rain down on us/| give

up,” amid swirls of Ham-
mond organ

didn’t seem
to find asweet
spot while harmonizing
on the Jamaican shore for
the MTV series “Music in
High Places,” they do just
that on 2004’s star-
studded Toots tribute
“True Love,” on which
Adams nails “Time Tough.”
If only to have been a fly
on the wall during that
recording session.

quent collab-
orator Jesse
4 & Malindelved
H into their mu-

tual love for
hardcore punk for shits
and giggles with the
under-the-radar Finger
project, releasing the
sweetly titled “We Are
Fuck You.” Song titles like
“Coma for $$$,” “No Roolz”
and “Snakes & Scorpions”
are apropos for these break-
neck rockers.

P e

Considering
he’s a huge
Smiths fan
Adams must
have been
especially honored to lend
vocals and guitar to Eng-
lish singer/songwriter
Beth Orton’s 2002 single
“Concrete Sky,” which she
co-wrote with Smiths gui-
tarist Johnny Marr. With its
elegant portrait of cau
tious love, it turned out to
be the best track on her
album “Daybreaker.”
-—Wes Orshoski

debut, “Stranger’s Almanac.”
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Highway VP of marketing and artist
development Andy Nelson says.

Online listening parties were held
the week before street date with iLike
(which also showed Adams’ artwork)
and TouchTunes, and the Cardinals
will tape appearances on “Sessions
@ AOL” and “Late Show With David
Letterman” during release week. Fol-
lowing a Halloween show at Harlem’s
Apollo Theatre. the band begins a
short European tour Nov. 8 in Dublin.
Eleven December dates opening for
Oasis in North America will close out
the year, with more headlining shows
on tap for February.

With “Cardinology” ready to hit the
market, Lewis is somewhat wistful
about the likely end of his often rocky
working relationship with Adams.
The pair fought frequently over how
much music Adams could—or should
—release. Through it all, though,
Lewis remained the musician’s
‘biggest fan.

“We took some pretty harsh criti-
cism for putting out so much music,
but we could have put out more,” he
says. (In 2009, Lost Highway will issue
an Adams anthology featuring several
new songs.} “As much as we've tried
to accommodate him by putting outa
lot of records, a major-label deal is
probably a bit restrictive for Ryan. My
sense is he’d be better served by being
independent, and by that [ mean to-
tally independent.

Indeed, Adams is already looking
past “Cardinology” and dreaming
about where he and his bandmates
will go next. “Shit’s going to get weird
and awesome,” he says. “Because
we're into bands like Oasis and Foo
Fighters: big, monolithic rock bands
who really explore all those areas.
That's what Cardinals is. That’s the
work I want to do.”

SONYA FARRELL
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VARIOUS ARTISTS
High School Musical 3:
Senior Year
Producers: various
Walt Disney
Release Date: Oct. 27
u The genius of the
“High School Musical”
machine becomes more ap-
parent in its third install-
ment—the first for the big
screen. As seniors Troy (Zac
Efron), Gabriella (Vanessa
Hudgens) and Sharpay
(Ashley Tisdale) graduate
from fictitious East High,
they also leave the franchise
and attempt to repackage
themselves as mainstream
pop stars with wider demo-
graphic appeal. Meanwhile,
new faces like British
exchange student Tiara
(Jemma McKenzie-Brown)
start to sing and dance their
way into the hearts of the
faithful. The infinitely refre-
shable series has its musical
formula down: Take “Rent”-
style modern Broadway, add
a kid-friendly dance beat
with allusions to current pop,
remove all hints of angst or
lust. The result is another
utopian vision of American
teens, made for preteens.
But the cast attacks the ma-
terial with such sell-it-to-
the-back-row spunk that
anyone who likes a good
show can't help but get a
kick out of it.—KM

RYAN ADAMS & THE

CARDINALS
Cardinology
Producer: Tom Schick
Lost Highway

Release Date: Oct. 28

TOBY KEITH
That Don’t Make Me a Bad
Guy
Producer: Toby Keith
Show Dog Nashville
Release Date: Oct. 28
u In a world of copycats,
Toby Keith stands alone
—"l created my niche,” he
says. That said, his new al-
bum is not exactly like the
last or the one before that,
and is pleasantly surprising
inits evolution. Despite the
familiar bravado of "Time
That It Would Take” (“In the
time it would take me to tell
you where I've been, | could
take you places you ain't
never been before”), there’s
also a vulnerability here.
“Lost You Anyway” and
current single "She Never
Cried in Front of Me"” detail
self-investigation following
failed relationships. Mean-
while, “Creole Woman” finds
him unable to avoid the
temptations of a voodoo
mistress. The bluesy “Miss-
ing Me Some You," written
from the perspective of a
soldier on duty somewhere
in the Middle East, is the
set’s best cut.—KT

SNOW PATROL

A Hundred Million Suns
Producer: Jacknife Lee
Geffen/Fiction

Release Date: Oct. 28

CARDINOLOGY

Ryan Adams enjoys yapping about White Lion and
Tesla more than his own music, but that’s just fine when
he’s releasing albums as strong as “Cardinology.”
Constant recording and touring with his band the
Cardinals has brought welcome focus to Adams’ muse;
rarely has it been so easy to personalize his narratives
of screwed-up romance (“Crossed-Out Name”) and all
the attendant consequences (“Go Easy”). Musically, the
band works up a handsome country rock sound with
shades of the Rolling Stones and Wilco throughout,
making room for swagger (“Fix It,” “Magick”) and sen-
timentality (“Natural Ghost,” “Evergreen”) in equal
measure. Adams has also found a way to better recon-
cile his grand sonic ambitions with the material;
*Cobwebs” has arena-sized emotion without bombas-
tic production, and “Born Into a Light” has just the right
dollop of harmony and twang.—JC

JOHN LEGEND

Evolver

Producers: various

GOOD Music/Columbia

Release Date: Oct. 28

John Legend made his mark by
showing up fully coated in vintage Philadelphia soul,
but this aptly titled third album finds him shelving his
silky throwback vibe for a collection of tracks more
interested in 808s and heartbreak. “Evolver” cpens
with shiny 1984 club-bounce (“Green Light,” quickly
commandeered by André 3000), moves directly into
vocoded Kanye West (“It’s Over”) and involves lots of
Flash Gordon swoops and sweeps (“Good Morning”)
Legend’s voice remains beyond reproach, but for a guy
who’s an oasis of style and soul in a sea of synthetic,
robo-call R&B, at times it seems like he’s playing catch-
up. Legend scores far better when he sticks to his
strengths, like on the reggae-twisted “No Other Love,"
the ready-made Obama rally theme “If You're Out
There” and the soaring “Everybody Knows,” a tear-

streaked lament that ends with the great line, “I wish

you the best/l guess.”—~JV

Snow Patrol handily

manages the challenge
of following up breakthrough
album “Eyes Open” on “A
Hundred Million Suns.” The
music’s inherent dignity en-
sures that lyrics like “Kiss me,
kiss me/Life is way too short
to scream and shout” don’t
draw smirks, and it keeps the
brazen romanticism and sen-
timentality from becoming
too glaring. “If There's a
Rocket Tie Me to It” nods to
Coldplay, preserving the driv-
ing urgency of previous hit
“Chasing Cars.” “Take Back
the City” and “Engines” also
hijack the beat, but midtempo
winners “Lifeboats” and “The
Golden Floor” are much
better realized. Three-act, 16-
minute finale “The Lightening
Strike” recounts being forced
to take shelter with a beloved
in a storm and the revered
memory of those transcen-
dent moments. “I don’t want
to run/Just overwhelm me,”
Gary Lightbody sings—an
ample description for the al-
bum'’s overall intentions.—CLT

BLOC PARTY
Intimacy
Producers: Jacknife Lee,
Paul Epworth
Vice/Atlantic
Release Date: Oct. 28
It's easy to hear why
Bloc Party decided to
rush release the digital edi-
tion of its third studio disc in

August. Full of jagged guitar
riffs, forward-motion drum
beats and air-siren keyboard
lines—not to mention a true-
to-its-title lyrical focus on the
excruciating end of a roman-
tic relationship—"Intimacy” is
the English dance-punk out-
fit’s most urgent-sounding ef-
fort yet, and frontman Kele
Okereke and his bandmates
probably couldn’t bear the
thought of waiting two or
three months fcr it to be
heard. As it happens, the
album’s heat hasn’t cooled
yet. On such tracks as opener
“Ares,” "Trojan Horse” and
“Mercury” (the album’s drum-
'n’bass-inspired lead single)
Bloc Party generates a tex-
tural and emotional intensity
that it has only hinted at in
the past.—Mw

QUEEN + PAUL
RODGERS
The Cosmos Rocks
Producers: various
Hollywood
Release Date: Cct. 28
While Paul Rodgers
has been performing
with Queen since 2004, it's
taken until now for the trio
(minus original bassist John
Deacon) to make an album.
It’s a shame that the end
result, the first under the
Queen name in 13 years, is
not very memorable. While
Rodgers’ voice is instantly
recognizable, there are only
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flashes of the multitracked
vocals and intricate guitar
harmonies that were Queen’s
calling card. “Cosmos” has
its charms; first single “C-
Lebrity” features an assist
from Foo Fighter Taylor
Hawkins, and “Call Me" is a
playful song that sounds
like late-period Queen. Too
many tracks are merely com-
petent bluesy rockers or
ballads; the bridge of “Still
Burning” flirts with the
rhythm of “We Will Rock
You,” marking the best union
of the disparate Rodgers
and Queen styles.—BT

DEERHUNTER
Microcastle
Producer: Nicolas Verhes
Kranky
Release Date: Oct. 28
* While Deerhunter’s
2007 breakout, "Cryp-
tograms,” was teeming with
a sort of raw unpredictabil-
ity, “Microcastie” falls more
along the mellower lines of
frontman Bradford Cox’s
Atlas Sound side project.
Here Cox and his bandmates
take a proverbial chill pill,
finding solace in dreamy
psych-pop draped in gentle-
to-moderate washes of
feedback. "Agoraphobia”
and “Never Stop” have defi-
nite pop sensibilities, while
the title track's sparse gui-
tar lines build into a Pixies-
style breakdown. A haunt-

THE CURE
4:13 Dream

Producers: Robert Smith, Keith

uddin
Suretone/Geffen
Release Date: Oct. 28

VIEWS-

ing piano leads “Green
Jacket” before evaporating
into Cox’s washed-out vo-
cals, and the woozy guitar
backing “Twilight at Carbon
Light” closes the set out by
escalating into a spectacu-
lar wall of noise. Another
winner full of eerie beauty
and restraint.—JM

LADY GAGA
The Fame
Producer: Vincent Herbert
Streamline/KonLive
Release Date: Oct. 28
u It’d be easy to dismiss
a 22-year-old debut
artist sporting a blonde Cher
wig, hooded Catwoman suit
and glowing staff she calls
the “disco stick”—but not if
she delivers an album full of
hits. Lady Gaga's first single,
the heavily synched "Just
Dance,” is now impacting the
Pop 100, after a summer of
burning up the dance charts.
But full-length “The Fame”
proves she’s more than one
hit and a bag of stage tricks.
The album borrows sonically
from hip-hop, dance-pop
and modern R&B but has the
glam-rock soul of Gaga’s
beloved Queen and David
Bowie. “Poker Face” and
“Love Game"” carry the
pleather-and-sequins vibe of
the downtown New York
scene out of the under-
ground and onto the FM dial

gl} !E fus

The Cure’s 13 studio albums have established Robert
Smith as a master craftsman of the beautifully calcu-
lated mess. The lush arrangements on “4:13 Dream”
don’t build a Wall of Sound so much as a whitewater,
where heavily distorted guitar and effects share
momentum with fluid melodies and memorable pop
hooks. Six-minute opener “Underneath the Stars”
builds a dark, wistful dreamscape that is jolted to con-
sciousness by first single “The Only One,” a playful,
ecstatic love song in the vein of hits like “Friday I'm in
Love.” “The Hungry Ghost” is a galloping tale of greed
set against paradoxically optimistic chord progres:
sions, while “This. Here and Now. With You” uses
ascending and descending scales to captivating effect.
The set goes out with the frenetic rocker “It’s Over,”
but longtime fans may wish it weren’t: This was origi-
nally planned as a double-album.—EN
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without losing its smut and
sass. Comparisons to acts
like Scissor Sisters and Princess
Superstar are inevitable,
but Gaga’s got a shrewder
pop ear.—KM

ATERCIOPELADOS
Rio
Producer: Hector Buitrago
Nacional
Release Date: Oct. 27
u The miracle of Atercio-
pelados is that it backs
up its message songs with
beautiful, infectious music.
The Colombian duo’s latest,
“Rio,” is no exception—it's an
antiwar statement and aplea
to protect the environment,
especially the title track about
the polluted Rio Bogota. But
it’s also an exquisitely ren-
dered celebration of nature in
all its forms (rain, lightning,
laughter, unconditional love
and even the simple pleasure
of opening a box of cookies).
There’s a mix of strident, per-
cussive anthems (“Gratis,”
“Madre,” "Hijos de Tigre”) but
also more melodic material
("Tomate,” "Aguita”). The
beauty here is that Ater-
ciopelados’ musical world-
view is not only big enough
for rock, pop, chanting and
chill-out, but that it can use
all these styles to make a
statement.—ABY

MICHAEL W. SMITH
A New Hallelujah
Producer: Michael W. Smith
Reunion Records
Release Date: Oct. 28
Michael W. Smith’s two
previous praise and
worship projects set the in-
dustry standard in terms of
record sales and creative vi-
sion. The veteran artist raises
the bar yet again with “A New

Hallelujah.” Recorded live last
summer at Houston’s Lake-
wood Church, the project
makes listeners feel like
they’re sitting in the front pew
singing along and letting the
music take them someplace
truly special. Smith’s goal was
a more global feel, and he
achieves that by utilizing the
African Children’s Choir on
the title track and buoyant
“When | Think of You.” Spe-
cial guest Coalo Zamorano's
Spanish delivery of “I Surren-
der All"” is another highlight.
Look for an accompanying
live DVD in 2009.—DEP

ZUCO 103

After the Carnaval
Producer: Zuco 103

Six Degrees

Release Date: Oct. 27

. Zuco 103—Lilian Vieira
(vocals), Stuv Kruger
(drums) and Stefan Schmid
(keyboards)—tracked four
prior albums for Six Degrees,
and its sound was aptly
described as "Brazil-ectro.”
“After the Carnaval,” however,
finds the trio in a decidedly
expansive frame of mind. The
album opens with "Nunca
Mais,” a tune with a bright,
acoustic feel and an upbeat
Vieira vocal. The song is ab-
solutely cheerful and hardly a
complex piece of work. It isn’t
what has been heard from
Zuco 103 during the past
decade, but it’'s a wholly
Brazilian departure. The next
track, “Beijaa Mim,” drops into
a solid electronica groove,
however, very much in the
techno-dance mood. The re-
maining songs basically con-
stitute a musical free-for-all.
“Back Home” is most defi-
nitely funk, while “Madru-
gada” is a very lyrical,
poignant piece.—PVV

EGEND & CREDITS ==

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Ayala Ben-
Yehuda, Alexandra Cahill, Jonathan
Cohen, Kerri Mason. Michael
Menachem, Jili Menze, Evie Nagy,
Deborah Evans Price, Shad Reed,
Bram Teitelman, Christa L. Titus,
Ken Tucker, Philip Van Vieck, Jeff
Vrabel, Mikael Wood

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format
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CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit.

All albums commercially available
in the United States are eligible.
Send album review copies to
Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770 Broadway,
Seventh Floor, New York, N.Y.
10003) or to the writers in the
appropriate bureaus.
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EMINEM
I’m Having a Relapse
(2:07)
Producer: not /isted
Writer: M. Mathers
Publisher: not /isted
Aftermath
u The song is only 2:07,
there’s no real chorus
and in fact, this whole “Re-
lapse” might best be referred
to as freestyle. But the fact
thatit's Eminem s enough to
merit immediate response
from radio. After months of
speculation, Eminem finally
premiered some new music
and revealed his upcoming
album title, “Relapse,” com-
plete with areturn to his Slim
Shady persona. This is obvi-
ously a mere appetizer from
the album’s main course, but
aworthy reminder that shows
one of hip-hop’s best lyricists
maintains his ability to make
hardcore rap funny. The best
is no doubt to come.—SR

 POP |

GYM CLASS HEROES
FEATURING THE-
DREAM

Cookie Jar (3:35)
Producers: C. “Tricky"”
Stewart, Terius “the-Dream”
Nash, Sean Hall

Writers: Gym Class Heroes,
C. Stewart, T. Nash, T-Pain
Publishers: various
Decaydance/Fueled by
Ramen

Temptation abounds in
il the form of cookies,
used metaphorically for all fla-
vors of women as described
in the always-clever Gym
Class Heroes’ latest single,
‘Cookie Jar.” The synth-pop
track comes off new album
"The Quilt,” following GCH’s
top five Billboard Hot 100
multiformat smash “Cupid’s
Chokehold” and notoriety as
MTV’s 2007 Video Music
Awards’ best new artist.
Producer extraordinaire the-
Dream lends his sweet
falsetto to the chorus, con-
fessing, "I wanna be faithful,
but [ can’t keep my hands out
the cookie jar” And singer
Travis McCoy’s confident de-
livery and comedic equal-
opportunity cookie-lover fan-
tasies are rattled off as he
describes his own favorite
varieties.—MM

AC

CHRIS RICE
So Much for My Sad Song
(3:53)
Producer: Monroe Jones
Writer: C. Rice
Publisher: Clumsy Fly,
ASCAP
Eb + Flo Records

Chris Rice began his

career in the Christian
community, earning multiple
hits and industry accolades,
but his talents have always
seemed too expansive to be
limited to a niche market. So it
wasn’t a surprise when the
gifted singer/songwriter broke
through at mainstream AC
with the top 10 “When Did You
Fail (In Love With Me),” asong
that saturated airwaves in the
summer of 2006. This clever
number is about a songwriter
intent on delivering a sad song,
and yet he just can’t muster the
attitude to deliver a morose
lyric. Rice sings, “When | open
the door and the sun spills
through/Takes away my
breath and I think of you/So
much for my sad song.” Rice
teems with easygoing charm,
and as an artist, he possesses
an intellect, wit and warmth
reminiscent of James Taylor’s
best work. From the sadly
overlooked full-length “What
a Heart Is Beating For."—DEP

JAMIE O’NEAL
Like a Woman (3:37)
Producer: Rodney Good
Writers: J O'Neal, S. Bentley,
J. Femino
Publishers: various
1720 Entertainment
u Jamie O’Neal burst on
the scene earlier this
decade with such hits as
“There Is No Arizona” and
“When | Think About Angels,”
which introduced country to
her strong, suitry voice and
unigue songwriting sensibil-
ities. She displays both in this
powerful ballad, her first sin-
gle on 1720 Entertainment.
Produced by husband Rod-
ney Good and co-written with
Stephanie Bentley and Jim
Femino, the lyric finds a
woman longing to reconnect
with her sensual side. The
melody has a sweeping, soar-
ing feel that complements
O’Neal’s searing delivery.
Here’s a perfect vehicle to
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KEVIN RUDOLF

Let It Rock (3:56)
Producer: Kevin Rudolf

Publishers: various

FEATURING LIL WAYNE

Writers: K. Rudolf, D. Carter

Cash Money/Universal Republic

In-demand Miami producer/guitarist Kevin Rudolf boits
his way to a No. 5 Billboard Hot 100 debut with “Let It
Rock,” employing the year’s most bankable rapper, Lil
Wayne. The adrenaline kicker screeches sex appeal on
strings and bangs with a catchy hook worthy of a club
blowout or big stadium game, boasting equal parts
electro, pop and hip-hop. Rudolf’s production genius
and song skills paired him in the past with Justin Tim-
berlake, LL Cool J, Nelly Furtado, the Black Eyed Peas
and David Banner, and here, he proves his airwave mojo
with most added kudos at top 40 radio. Rudoif’s debut,
“In the City,” arrives Nov. 25.-—MM

KE.VJ DLF

LET IT ROCK

reacquaint country with this
mega talent.—DEP

KINGS OF LEON

Sex on Fire (3:23)

Producers: Angelo Petraglia,

Jacquire King

Writers: C. Followill,

N. Followill, M. Followill,

J. Followill

Publishers: various

RCA/RMG

u Kings of Leon single “Sex
on Fire” nearly didn’t

make the cut on the Southern

rock act’s fourth album, “Only

by the Night” Convinced theline

“This sex is on fire” wasn't up to

snuff, vocalist/rhythm guitarist

Caleb Followill considered

dumping the song until his

bandmates encouraged him to
keep working on it. Followill
shouldn’t have worried: “Sex on
Fire” became the band'’s first
U.K.No.1single, where the quar-
tet headlined the Glastonbury
Festival last summer, and it has
piqued interest at modern rock
and triple A radio stateside. Pro-
duced by longtime collaborator
Angelo Petraglia and Jacquire
King, the track is an uncompli-
cated, infectious rocker that
highlights Followill’s straight-
from-the-gut vocals. Lyrics are
provocative, especially for
brothers Caleb, Nathan and
Jared, who were weaned on
gospel, but the song’s flawless
execution and exuberant swag-
ger make it worth returning to
repeatedly.—AC

PARAMORE
Decode (4:22)
Producer: Rob Cavallo

Publishers: various

Writers: H. Williams, J. Farro, T. York

Fueled by Ramen/Chop Shop/RRP
“Decode” is one of two original songs Paramore con-
tributes to the “Twilight” soundtrack, due Nov. 4.
Inspired by Stephanie Meyer’s novel and the forthcom-
ing movie—about a ciique of teen vampires in the Pacific
Northwest—vocalist Hayley Williams captures the ten-
sion and urgency between undead protagonist Edward
and mortal love interest Bella with an impassioned, yet
restrained performance. The lead single on a soundtrack
that includes Muse, Iron & Wine and a new song by Perry
Farrell (“Go All the Way”"), “Decode” debuted Oct. 1 on
Meyer’s Web site and the band’s official fan club site.
Building on momentum that the Franklin, Tenn.-based
quartet generated with “Riot!” singles “Crushcrush-
crush” and “That’s What You Get,” expertly crafted fol-
low-up “Decode” promises to stake a claim at modern
rock and top 40 radio.—AC
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New Album, Movie
Keep Keith Kicking

As he attempts to balance music, producing and
starring in movies, running a label, touring and
maintaining a small chain of I Love This Bar restau-
rants and clubs, Toby Keith could be forgiven for
running around like a chicken with its head cut off.

The secret to not ending up that way? Trusting
his team.

“It’s a real fine-tuned blend of perfectness for
me,” Keith says. “Everybody at my label’s been doing
this a long time. 1 don’t need to sit in a chair with
my feet on a desk with a cigar and tell them what to
do. They know their jobs. The restaurants are run
by a corporation, once every two or three years I do
amovie project, and T only do 60 or 65 shows now.”

The Oklahoman has scored 35 top 10 singles,
including 17 No. 1s, since his debut on the Bill-
board Hot Country Songs chart in 1993. His cur-

rent single, “She Never Cried in Front of Me,” jumps
2-1 this week on Hot Country Songs, and its par-
ent album, “That Don’t Make Me a Bad Guy,” ar-
rives Oct. 28 on his own Show Dog Nashville label.

Keith either wrote or co-wrote every cut on the
project with collaborators that include Bobby Pin-
son (Sugarland’s “Want To"), Vicky McGehee (Jason
Aldean’s “Why") and Eddy Raven. Keith calls Raven,
with whom he wrote “Cabo San Lucas,” “over-
looked” for his work as an '80s country star and
songwriter: “He was never looked upon onasasu-
perstar. He never got his credit.”

Keith, who last worked with an outside pro-
ducer on 2006’s “White Trash With Money,” self-
produced the set. “Producers are all good and
fine,” he says before adding the inevitable qual-
ifier. “But I just don’t need outside production
anymore. I am my niche, | created my niche, 1
created my world. When I come on singing it
doesn’t have to be some grand production. [t's

BRIGHTMAN- SIMON FOWLER

SIZE MATTERS

“El Chapo” is a Mexican term for “short guy,” but Ernesto Perez’s moniker
in no way reflects his stature on the Billboard charts. “Maldito Licor,” the lat-
est single from the banda producer/singer/songwriter, is the top debut this
week on Billboard’s Hot Latin Songs chart at No. 46. The song, whose title

translates as “damn liquor,” laments the inability of said substance to fully

drown his sorrows over a lady. Written by Erika Vidrio, the track—like most
of Perez’s many hits—is produced by the artist. El Chapo’s forthcoming

album on Disa, “Para Siempre,” streets Nov. 11.

—Ayala Ben-Yehuda

EL CHAPO

all me now. I've got my fingerprints all over it.”

Meanwhile, his second movie, “Beer for My
Horses,” in which he stars alongside comedian/co-
writer Rodney Carrington, will begin airing Nov. 2
on CMT after a limnited run in theaters. The film,
based loosely on Keith’s 2003 hit of the same name
with Willie Nelson, includes appearances by Nel-
son, Ted Nugent and Tom Skerritt. An accompa-
nying soundtrack, with songs from Mac Davis,
David Allan Coe and Mel Tillis, among others, was
released Aug. 12 and has sold 16,000 copies.

Despite having sold 26.4 million units in his 15-
year career, Keith says record sales have never been
among his top five sources of revenue. “My income
from songwriting and from restaurants and from
merchandise and from concerts and from Ford en-
dorsements has always been grander than what
my record sales are,” he says.

Keith’s income—at $48 million, he was third on
Forbes’ annual ranking of the world’s best-paid
music stars behind the Police and Beyoncé for the
time period of june 1, 2007-June 1, 2008—means
he can take a chance on new artists.

“I sign people that I dig and because | love what
they’re doing,” he says of his Show Dog Nashville
roster, which is home to Mica Roberts, Carter’s Chord,
Trailer Choir and Flynnville Train. “This label was
going to be open anyway. They were going to be pro-
moting me and my albums and my soundtracks, so
while we're open and running it makes perfect sense
that in the time that they’re not promoting me you've
got a system rurning to try and break a new act.”

“I can fail atthat some,” he adds. “My money’sall
outon theroad. As long as I've got new songs on the
radio, I've gota hot tour. [Sony BMG Nashville chair-
man] Joe Galante and [Universal Music Group
Nashville chairman] Luke Lewis don’t do concerts
they have tolive off their bottom line. We can fail and
miss shots because it don't affect our bottom line.”

WNCB Birmingham, Ala., PD Justin Case admires
Keith for his candor. “Toby is Toby,” he says. “He’s got
alittle outlaw to him and yet he has a sense of humor.
Hesays what he feels, he is transparent with his fans,
he visits the troops, and 1 believe the audience sees
that sincerity and connects with that.” e
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EARLY
‘WINTER’

Sarah Brightman says lifeis “completely
crazy at the moment,” and with anew
holiday album, a tour and her debut
film role, who’s going to doubt her?
The British singer kicks off a seven-
week tour Nov. 4 in Monterrey, Mex-
ico, that will cover that country, the
United States and Canada. The reper-
toire will include “lots of new songs”
from January release “Symphony” and
holiday album “A Winter Symphony,”
which also drops Nov. 4—as well as “all
the songs that I’'m known for, so peo-
ple will be getting all the old things
that they love and all the new as well.”
More striking, however, is the tech-
nology Brightman will employ on the
tour, which includes virtual and holo-
graphic stage elements depicting gar-
dens, balloons, aquariums and other

-

ethereal scenery.

“We're basically creating moving 3-
D worlds on stage, with me amongst
them,” Brightman explains. “It's an ex-
periment for us because it's not really
been done onthislevel before. There’s
been huge amounts of preparation,
and, to tell you the truth, | don’t know
how it’s going to be. At the end of the
day music is beautiful, and | know that’s
really what the audience comes to see.
I'm bringing them something new and
hoping they get the best out of their
evening, really. That’s my job.”

Brightman is also looking forward
to bringing “A Winter Symphony” to
that audience. “I’'ve always wanted to
do a seasonal album for that time of
year,” she says, and the selection of
songs—including “Silent Night”; “Ave
Maria”; John Lennon & Yoko Ono’s
“Happy Christmas (War Is Over)”’; Neil
Diamond's “I've Been This Way Before”;
Emerson, Lake & Palmer’s “I Believe in
Father Christmas”; and ABBA’s “Ar-
rival’—is meant to evoke the season it-
self rather than the Christmas holiday.

As for what she’s doing making her
film debut in Darren Lynn Bousman’s
gory science fiction thriller “Repo! The
Genetic Opera” (opening Nov. 7),
Brightman—who plays a singer named
Blind Mag—says, “That’s the more left-
field side of me, which is very enjoy-
able. It’s just a very interesting piece. |
had a really great moment when | was
swimming in rather sickly looking gore
atthe end, but there’s areason forit. It’s
not just horror for the sake of horror.
There is truty an emotional reason for
why | do what | do at the end. 'm not
gonna give the game away here, but
it’'s agood moment.” —Gary Graff
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BY PAUL SEXTON

The Hoax Factor

U.K. Reality Pop Spoof
Beats The Real Thing

In a world in which careers are built or banished
bya panel of judges in front of millions of viewers,
“reality TV” has always been a loose term. Some-
times the reality arrives later, when a pop idol dis-
covers it can get pretty cold outside the small screen.

But on the U.K. singles chart published Oct. 19
by the Official Charts Co., fantasy and reality became
comically blurred. “Don’'t Call This Love” (Syco/Sony
Music}), the new single by 2007 “X Factor” winner
Leon Jackson, debuted at No. 3 with sales of 32,404
units—but was outsold by a single from the imagi-
nary winning contestant in a comedy show that sat-
irized the entire reality TV syndrome.

Popular English comic Peter Kay conceived and
starred in a two-hour Channel 4 program broadcast
Oct. 12 that reveled in the title “Peter Kay’s Britain’s
Gotthe Pop Factor . . . and Possibly a New Celebrity

Jesus Christ Soapstar Superstar Strictly on Ice.”

The show took the form of a live talent final, fea-
turing appearances by producer Pete Waterman
and DJ Neil Fox, judges on actual shows like “Pop-
stars” and “Pop Idol.” Kay played transsexual singer
Geraldine McQueen, who won a genuine public
vote ahead of quartet 2 Up 2 Down.

Kay has cachet as a chart force, having been fea-
tured on English vocalist Tony Christie's massive
2005 reissue of “Is This the Way to Amarillo.” The
show was a huge ratings winner for Channel 4,
with a total audience in excess of 6 million, accord-
ing to research company Attentional.

As tradition demands, the winner immediately
released asingle, and McQueen’s “The Winner's
Song,” released Oct. 14 by Polydor/Universal and
co-written by Kay and Take That’s Gary Barlow,
duly trumped Jackson, selling 39,564 copies for
a No. 2 debut.

HMYV rock and pop buyer John Hirst says the

MR. BRIGHTSIDE

PETER KAY as
‘GERALDINE
McQUEEN’

U.K. media’s buildup of the battle between satire
and reality “helped make the whole thing self-ful-
filling. Geraldine’s song is quite catchy, which
shouldn’t come as a surprise given that Gary Bar-
low penned it and the show was watched by a few
million. Clearly, enough people were happy enough
to go along with the spoof.”

Ina further twist, Sony/ATV, which already pub-
lishes Barlow, announced Oct. 20 that it had signed
“McQueen” to aworldwide two-single deal for “The
Winner’s Song” and a planned follow-up for the
Christmas market.

“We learned that Gary Barlow was working on
a top secret project with Peter Kay,” Sony/ATV
managing director Rak Sanghvi says. “Given Peter’s
huge public appeal, we immediately asked to be
involved. We've been knocked out by the reaction,
but we knew with these two guys working together,
it couldn’t fail.”

But Hirst doesn’t think the bizarre chart incident
signals any reduction in the influence of TV talent
shows, pointing to strong first-week sales for Jack-
son’s debut album, “Right Now,” released Oct. 20.

“I'wouldn’t write off the “The X-Factor’ winner
[unveiled in December] grabbing this year’s
Christimas No. 1,” he says. e

e

Lee Carr knows all about turn-
ing negatives into positives.
At the age of 3, he en-
tered the New York foster
care system after his father
was murdered shortly after
signing a record deal him-
self, and his then-18-year-old
mother decided she coutd-
n’t care for him. It wasn’t
until he was 13 that she came
back for him, finally provid-
ing Carr the stability he
needed to focus on music.
Now, the 22-year-old
singer/songwriter/producer,
who signed to Jive a year
ago, is prepping the release
of his self-titled debut
album, slated for a March
2009 arrival. Promotional
single “Stilletto” reached No.
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67 onthe Hot R&B/Hip-Hop
Songs chart in June. Lead
single “Breathe” was just
made available a month ago.

Songs like the ghetto/Eu-
ropop “Lost It All,” the heart-
felt “She’s a Keeper” and
“What Kinda Man,” about a
cheating boyfriend, appear
on the set along with “Stil-
letto” and “Breathe.” “This
isn’t a sad album in any way
though. It’s not going to make
you jump off a cliff or any-
thing,” Carr says. “l only have
four uptempos, but even my
ballads don’t feel murky. The
tone of the album is just real
feel-good.”

Carr wasn’t always singing
a happy tune. In 2005 he
landed a chance meeting

NOVEMBER 1, 2008

with Russell Simmons and a
deal with the mogul’s label
through Def Jam. But when
the Simmons/Def Jam part-
nership collapsed, Carr was
dropped before he released
an album.

“The deal didn’t go the way
| wanted but it happened for
a reason,” he says. “If |
would’ve stayed there | prob-
ably wouldn’t have learned
production. So, it was actu-
ally ablessing in disguise.”

To promote the album, Carr
is currently on a nationwide
radio tour. He's also expanding
his writing roster, penning
tracks for Backstreet Boys and
Mario, among others.

“My story is not new by any
stretch,” Carr says. “The main

thing with me that I’d like to
get across is that even
though some things may
happen that you can’t con-
trol, you don’t have to end

www americanradiohistorv.com

up in the streets hustling
even though you were dealt
a bad hand. | wouldn’t have
it any other way.”

—Mariel Concepcion

‘SIMPLFE’
GIFTS

If screenwriter-turned-musician Josh
Radin ever decides to go back to his
previous occupation as a Hollywood
script writer, he’s got a pretty good
story right in front of him.

During the course of the last few
years, Radin went from being played
on “Grey’s Anatomy” before he had a
record deal to being dropped by his
label to serenading Ellen DeGeneres
as she walked down the aisle. All that
good luck has also translated into
sales; his latest album, “Simple
Times,” has sold 37,000 copies since
it was released in September, accord-
ing to Nielsen SoundScan.

“There is some clichéd expression
about preparation meeting opportu-
nity, but it does ring true,” Radin says.
“I've worked hard, but a lot of my op-
portunities are due to being in the
right place at the right time.”

After Radin made the leap from writ-
ing scripts to writing songs, he used his
Hollywood connections to score place-
mentsin “Grey’s Anatomy,” a move the
did not go unnoticed by the majors.
“There was abidding warin 2005, and
| went with Columbia because they
promised me I'd be opening for [Bob]
Dylan and have complete artistic free-
dom,” he says. “Then | went to the stu-
dio to make the follow-up. After | turned
itin, | got a call from the label saying
they liked it but they didn’t hear a top
40 hit. They gave me two choices: go to
the studio with Rick Rubin to make a
hit or buy myself out.” Radin put up the
cash and bought his masters, then
signed to the newly launched Mom and
Pop Records with the goal of getting
his record out as quickly as possible.

“What we did with Josh speaks to
our ability to turn things around
quickly,” Mom and Pop president
Michael Goldstone says. “We signed
himin August and had the record out
amonth later.”

Because of the short lead time,
many of the traditional long-lead press
outlets could not cover therecord, so
Radin and Goldstone had to rety on
TV placements and synch deals for
exposure. Luckily, one of Radin’s

biggest fans is TV host DeGeneres,

whom he met at a charity event.
“I’ve played her show twice, and
she asked me to sing at her wedding,”
Radin says. “i thought she was kid-
ding at first, but | wound up singing
during the ceremony. It was pretty
amazing. She’s one of the best fans |
could ask for.”  —Cortney Harding
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’ >>Willie Nelson makes his first
appearance on Hot Country Songs
in almost five years on the No. 56
debut of “That Lucky Old Sun (Just
Rolls Around Heaven All Day)”

* (Blue Chair/BNA) by Kenny
Chesney. That expands Nelson’s
chartspan to 46 years, seven
months and two weeks. “Sun” is his
121st entry, the fourth-highest total
in the chart’s 64-year history, behind

George Jones (165), Eddy Arnold
(143) and Johnny Cash (135).

>>WHhen “Live Your Life”
succeeded “Whatever You Like”
atop the Billboard Hot 100, T.1.
became the rock era’s ninth artist to
replace himself at No. 1. With
“Whatever” returning to the top for
athird run, T.l. is the first artist to
have a previous No. 1return to the
top after the follow-up has spent
time in the tally’s ultimate position.

Read Fred Bronson
every week at
billboard.com/fred.

Kenny Chesney’s “Lucky Old Sun”
bows atop the Billboard 200 with
176,000, giving the country superstar
his fifth No. 1 on the big chart.

On Top Country Albums, Chesney

£

L

)

cresir

.
b &0

celebrates his eighth chart-topper.
That’s a passel of No. 1s, no doubt.
However, he’s still far behind that
chart’s leader, as George Strait has
netted a whopping 22 No. 1s.
However, this is Chesney’s low-
est sales debut for a studio album
since 1999, when “Everywhere We
Go” bowed with 30,000 at No. 51 on
the Billboard 200. All of his follow-
ing five studio albums (released be-

IVIarI(et \A’at(:l1 A Weekly National Music Sales Report

Weekly Unit Sales

This Week 6,537000 1,173,000
Last Week 6,419,000 1,161,000
Change 1.8% 1.0%
This Week Last Year 7,932,000 937000
Change -17.6% 25.2%

“Digltal album sales are also counted within aibum sales

Weekly Album Sales (million Units)

tween 2002 and 2007) but one
launched with more than 300,000.
Only 2002’s “No Shoes, No Shirt,
No Problems” started with a lower
figure—235,000.

“Lucky Old Sun” crowns the charts
on the strength of its
deluxe edition, which
streeted Oct. 14, a week
before the standard ver-
sion hit stores. The
deluxe set included a
handful of bonus tracks
not found on the stan-
dard version, as ex-
plained last week in
this column.

In any other week, “Lucky” might
be fortunate enough to stick around
for a second frame at No. 1 on the Bill-
board 200. However, two new albums
will hog the top slots on the chart next
week: AC/DC’s “Black Ice” and the
soundtrack to “High School Musical
3: Senior Year.”

The AC/DC set, the veteran band’s
first new studio offering since 2000’s
“Stiff Upper Lip,” was released exclu-
sively through Wal-Mart, Sam’s Club
and the band’s official Web site on
Oct. 20 {see story, page 16). The
album will then benefit from a full
seven-day sales cycle on next week’s
charts, as opposed to the six-day

‘Sun’Rises On Chesney While AC/DC AimsTo Shock

frame that new Tuesday releases re-
ceive. (Nielsen SoundScan’'s tracking
week runs Monday through the close
of business Sunday.)

Sources indicate that “Black Ice”
moved 193,000 in its first day of
release and approxi-
mately 120,000 in its
second day.

[ndustry prognostica-
tors suggest that “Black
Ice” could move as
much as 800,000 in its
first full week in stores.
However. because of the
unique nature of this ex-
clusive title, which is
getting lavish promotion from Wal-
Mart, its finish-line total could go
higher or lower.

With families out shopping this
weekend for Halloween costumes and
groceries, one can envision dads run-
ning to the massive AC/DC display
in Wal-Mart while the kids scramble
to find the “HSM3” set.

If projections hold, “Black Ice” will
become AC/DC’s second No. 1 al-
bum following 1981's “For Those
About to Rock We Salute You.” Yes,
believe it or not, neither “Highway
to Hell” nor “Back in Black” topped
the tally. They reached Nos. 17 and
4, respectively.

Billbeard
mgmgy

LIVE FROM NEW YORK: Adele’s
“19” nets a whopping 145% increase
and flies 129-46 on the Billboard 200
with nearly 11,000 units, thanks to
her performance on the highly rated
Oct. 18 edition of NBC’s “Saturday
Night Live.”

The broadcast featured a much
buzzed-about appearance from Re-
publican vice presidential candidate
Sarah Palin, in addition to another
dead-ringer impersonation of the
Alaska governor by Tina Fey. The
show earned its largest metered mar-
ket household ratings since 1994. It
averaged a 10.7 rating, 24 share in the
56 local markets metered by Nielsen
Media Research.

Adele just happened to luck out, as
the singer was booked in advance of
the announcement of Palin’s guest
stint. Adele’s publicist said they had no
prior knowledge of Palin’s appearance,
either. It was simply great timing.

Since “SNL” aired at the tail end
of the tracking week that ended Oct.
19, it’s no surprise the bulk of the
jump for “19” came from digital
download purchases. Many “SNL”
viewers probably fired up their com-
puter during the show or right after.
Of the set’s increase of slightly more
than 6,000 units, 98% of it came
from digital retailers. o

Egr W I;ié?ding Oct. 19, 2008 IFlgl{.lreS aretrounded k nlClSCH
Year-To-Date Soen Tamarts conactod am provided by | - TS N roc SoundScan
DIGITAL
TRACKS 2007 2008 CHANGE 2007 2008 CHANGE
18,286,000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
18,237,000  Albums 362524000 318,328,000  -122%  (urrent 218,706,000 181,627,000  -17.0%
0.3% Digital Tracks 656,791,000 851,050,000 29.6% (atamg 143.819.000 136,701,000 -4.9%
14,708,000 Store Singles 1.838,000 1,363,000 -258% Deep Catalog 101,709,000 98,237,000 -2.4%
Total 1,021,153,000 1,170,741,000 14.6%
24.3%
Albums w/TEA® 428,203,100 403,433000 ~5.8%

‘Inciudes track equivalent album sales (TEA) with 10 track downloads equivalent

to one album sale.

CURRENT ALBUM SALES

30 »
DIGITAL TRACKS SALES o _218.7 million
25 08 — 181.6 million
07 656.8 million |
20 - 08
2008 AMUIELY  cATALOG ALBUM SALES
E 07 143.8 million/
(& 136.7 million |
10 A SALES BY ALBUM FORMAT
I".,_-lf -"‘h"\--,,.-"‘ i, o
. A= 6.5M 1) 322,716,000 265,932,000 -17.6%
Dlgllal 38,747,000 50,895,000 31.4% Nieisen SoundSca_? cctir:ts afs culrrent olnly sales Wi::hm theTfulst I.maonth uft:n
3 Cassette 245,000 70,000 -71.4% ?A%“r’.“:ffLi'%‘?.fgff%?&é’?oé}'r;%if?ﬁi bn?’tgl tJ“,I,”Si’tf n"t.il' axi‘e?‘ﬁ.é'n"g ¢
J F - M_A_ _M_ S J_ J A 75__ . N ‘D_ j O[her 8]6’000 ]’431000 754% ?Gonmtoit:lse catal 0g. Deep catalog is a subset of catalog for itles out more an
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It’s the most wonderful time of the year for Mannheim Steamroller, as
the act—always a sure bet for a solid-selling Christmas album each
season—debuts on Top Independent Albums at Nos. 34 and 36 with
“A Candlelight Christmas” and “Christmasville,” respectively. The
former is a Wal-Mart exclusive set while the latter is widely available
and includes the ensemble’s take on music from the classic 1966

»s KiD ROCK
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Something Else g,

Twilight Of The Thunder God 133
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world of retail, as 61% of its overall sales were digital

downloads or albums purchased through Web sites.
LaMontagne played “Late Night With Conan O’Brien”

Oct. 15 and continues his U.S. concert tour through

mid-November. —Keith Caulfield
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%@ PEACE QUEER (EP) AIMLESS 01 (3 95) ICTGRYE39 No. 3 on the Billboard 200 El
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e 30 A STATE OF TRANCE 2008 ARMADA 1839/ULTRA (19.98) SUHQNEGQ;ATLS‘OOQ The March sales week. L
48 45 Jgl MICHAEL FRANTI & SPEARHEAD (18} T a2 45 Th s’ tiizd. 5
ALL REBEL ROCKERS BOO BOO WAX/ANTI- 86906 /EPITAPH (16.98) ® ; - e set, nis third, also g
. 1 e COPELAND You Are My Sunshine 48 . e 2
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N i TRAPT 20 9 FeNNIRERREDSON Jennifer Hudson 8 ternet Albums and No. 1 on Top Rock Albums. 2
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AIRPLA
MONITORED BY

SALES DATA
COMPILED BY

ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retail charts js compiled by Nielsen SoundScan from a national

K s vt «F subset of core stores that specialize in those genres.
gE SE &5 TITLE L So TITLE af 5 &0 TITLE @ Albums with the greatest sales gains this week.
E2 <% £Z| ARTIST (IMPRINT / PROMOTION LABEL) <3 Z ARTIST (IMPRINT / PROMOTION LABEL) Z2 <% £Z ARTIST (IMPRINT / PROMOTION LABEL) ] o
o 1 12 WHATEVER YOU LIKE 3 4 LOVE LOCKDOWN 1@ 61 BUST YOUR WINDOWS ggﬁ&l’;st V‘{h:rilnclude'd,lth|s atwari indicates the title
= H TI. (GRAND HUSTLE/ATLANTIC) - KANYE WEST (RDC-A-FELLA/DEF JAM/IDIMG) JAZMINE SULLIVAN (J/RMG) with the chart’s largest unit increase.
MISS INDEPENDENT FALL FOR YOU DO YOU BELIEVE ME NOW PACE Where incluqed. this award indicates the title with
o 2 NE-YO (DEF JAM.IDJMG) 2218 _ SECONDHAND SERENADE (GLASSNOTE/LG/ATLANTIC) 52 43 15 JIMMY WAYNE (VALORY) the chart’s biggest percentage growth.
a 3 CAN'T BELIEVE IT 0 SO FLY 57 HERE MIEEIE] (ndicates album entered top 100 of The Billbeard 200
 T-PAIN FEAT. LIL WAYNE (KONVICT/NAPPY BOY/IVE/ZOMBA) SLIM FEAT. YUNG JOC (M3/ASYLUM) RASCAL FLATTS (LYRIC STREET) - (LIUTI(3M and has been removed from Heatseekers chart.
e 9 LIVE YOUR LIFE % SWAGGA LIKE US @ 56 GREEN LIGHT
T1. FEAT. RIFANNA (DEF JAM/GRAND HUSTLE/IDIMG/ATLANTIC) JAY-Z 8 7). FEAT, KANYE WEST & LIL WAYNE (ROC-A- FELLAVDEF JAMIDJMG, JOHN LEGEND FEAT ANDAE 3000 (HOME SCHOOL/G.0.0.0 /GOLUMBIA P R/IC ING/CONFIGURATION/AVAILABILITY e
0l r - CD/Cassette prices are suggested list or equivalent prices, whic
5 4 DISTURB!A 371| N5 LOVE STQRY 55 53 KRAZY are projected from wholesale prices. ‘D after price indicates
RIHANNA (SRP/DEF JAM/IDJMG) TAYLOR SWIFT (BIG MACHINE) PITBULL FEAT. LIL JON (MR. 305/FAMOUS ARTIST/THE ORCHARD) album only available on DualDisc, CD/DVD after price indicates
o 6 SO WHAT 34 LET IT ROCK @ 58 COUNTRY MAN CD/DVD combo only available. ® DualDisc available. + CD/DVD
_PINK (LAfACE/ZOMBA)  KEVIN RUOOLF FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC) LUKE BRYAN (CAPITOL NASHVILLE combo available. * indicates vinyl LP is available. Pricing and
° 8 12 BETTER IN TIME 29 15 DON'T THINK | DON'T THINK ABOUT IT 62 START A BAND vinyl LP availability are not included on all charts. EX after cata-
LEONA LEWIS (SYCO/J/RMG) DARIUS RUCKER (CAPITOL NASHVILLE) BRAD PAISLEY DUET WITH KEITH URBAN {ARISTA NASHVILLE) !?Qdm{mb_zr indicates title is exclusive to one account or has lim-
B . CLOSER - LET IT GO S8 50 24 SHAKEIT EecEtruten.
NEYD (DEF JAMAOUMG) TIM MCGRAW (CURE) - _METRO STATION (COLUMEIA)
MRS. OFFICER IF | WERE A BOY RIGHT HERE (DEPARTED)
o v LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN) 60 BEYONCE (MUSIC WORLD COLUMBIA) 59 89 4 ooy (KOCH EPIC) SINGLES CHARTS
HOT N COLD AMERICAN BOY @ PLL WALK RADIO AIRPLAY SINGLES CHARTS
@ 10 KATY PERRY (CAPITOL) 28 15 CoreiIE FeAT KANYE WEST (HOME SCHOOL/ATLANTIC) 743 Bucky COVINGTON (LYAIC STREET) *L‘°tt, ‘°S° A”p'ag-c*:,m:f"é";’gni"angasi,gg‘I“S:aqi‘l’:g? g;‘g*:s;
= =] E— atin Songs art mpile: T nati a -
Q 14 SPOTLIGHT . 32 WHAT ABQUT NOwW 61 52 2% PUT ON plied by Nielsen Broadcast Data Systems, Charts are ranked by
JENNIFER HUDSON (AHVSTA/RMG)_ DAUGHTRY (RCA/RMG) e YOUNG JEEZY FEAT. KANYE WEST (CTE/DEF JAM/IDJMG); number of gross impressions, computed by cross-referencing
12 11 PAPER PLANES 47 RIGHT NOW (NA NA NA) @ 6 5 SHATTERED {TURN THE CAR AROUND) exact times of airplay with Arbitron listener data. Mainstream
M.LA. {XL/INTERSGOPE} AKON (SRC/UNIVERSAL MOTOWN) 0.AR. (EVERFINE/ATLANTIC/BRP) Top 40, Aduit Co/ntemporary, Adult Top 40, Modern Rock,
En o ai &B/Hip-Hop, Adult R&B, Rhythmic, Hot Dance
ALL SUMMER LONG WOMANIZER @ LOVE REMEMBERS LTS L L d J
s 12 KID ROCK (TOP DOG/ATLANTIC) 45 BRITNEY SPEARS (JIVE/ZOMBA) =1 Caalc MoRGaN (BhA) Alplayiiotiehistianlciseno s oliGapellsongsfand
_— Smooth Jazz Songs are ranked by total detections.
14 13 FOREVER 42 ADDICTED @ 68 8 NO ME DOY POR VENCIDO @ Songs showing an increase in audience (or detections)
> __CHRIS BROWN (JIVE/ZOMBA) SAVING ABEL (SKIDDCO/VIRGIN'CAPITOL) S LUIS FONSI (UNIVERSAL LATINO) - over the previous week, regardless of chart movement.
0- 20 I’'™M YOURS 69 2 SINGLE LADIES (PUT A RING ON IT) @ 73 3 T-SHIRT m Where included, this award indicates the title
JASON MRAZ (ATLANTIC/RRP) BEYONCE (MUSIC WORLD/COLUMBIA) SHONTELLE {SRC/UNIVERSAL MOTOWN - X with the chart’s largest airplay increase.
16 16 GOT MONEY 39 CRUSH 66 55 O BODY ON ME
LIL WAYNE FEAT T-PAIN (CASH MONEY/UNIVERSAL MOTOWN/UNIVERSAL) OAVIO ARCHULETA {18/JIVE/ZOMBA) NELLY FEAT. ASHANT! & AKON (DERRTY/UNIVERSAL MOTDWN) RECURRENT RULES
17 15 ONE STEP AT A TIME 35 14 IN THE AYER @ 70 5 ALL | EVER WANTED Songs are removed from The Billboard Hot 100 and Hot 100
JORDIN SPARKS (19/JIVE/ZOMBA) FLO RIDA FEAT. WILL.LAM (POE BDY’ATIZANTIC) 4 CHUCK WICKS (RCA NASHVILLE) Airplay charts simultaneously if they have been on The Billboard
NEED U BAD @ GOTTA BE SOMEBODY | STILL MISS YOU Hot 100 for more than 20 weeks and rank below No. 50. Songs
= 7 JAZMINE SULLIVAN (J/RMG) 4B NICKELBACK (ROADRUNNER/RRP) 68 66 20y anoeRson (COLUNBIA (VASHVILLE) are removed from the Pop 100 and Hot R&8/Hip-Hop Songs
—_—— —_— — — charts, respectively, if they have been on for more than 20
0 21 MY L'F_E @ 49 CHICKEN FRIED 69 67 7 SUPERWOMAN weeks and rankbelow No. 50. Songs are removed from Hot
THE GAME FEAT. LIL WAYNE (GEFFEN/INTERSCOPE) ZAC BROWN BAND (RDAR/LIVE NATION) ALICIA KEYS (MBK/J/BMG) Country Songs if they have been on the chart for more than 20
@ 23 SHE NEVER CRIED IN FRONT OF ME 40 WHAT THEM GIRLS LIKE ;1 IN COLOR weeks and rank below No. 10 in detections or audience, provid-
TOBY KEITH (SHOW DOG NASHVILLE) LUDACRIS CO-STARRING CHRIS BROWN & SEAN GARRETT (DTF/DEF JAM/IDIMG) e JAMEY JOHNSON (MERCURY) ed that they are not still gaining enough audlepce points tg bul-
s . let. Songs are removed from Hot Latin 5ongs if they have been
21 18 XJIY){"LA%QI\VP:‘E)LA @ 44 KEEPSASEITIECA%“EAETER m - 1 h(l:J)VOANKTIE:‘ELEIOEAﬁ gogHleIEME on the chart for more than 20 weeks and rank betow No. 20.
) - CHRISTINA AGUILERA ( Me LADY ANTEBELLUM (CAPITOL NASHVILLE) Songs on Latin Airplay charts are removed after 20 weeks if
22 2 EVERYBODY WANTS T0O GO TO HEAVEN 41 15 WAITIN' ON A WOMAN @ _ , PARASIEMPRE they rank betow No. 20 in both audience and detections.
KENNY CHESNEY WITH THE WAILERS (BLUE CHAIR/BNA} _ BRAG PAISLEY (ARISTA NASHVILLE) VICENTE FERNANDEZ (SONY BMG NORTE) Descending songs are removed from Aduit Contemporary if they
DANGEROUS ALREADY GONE MAGIC have been on the chart for more than 20 weeks and rank below
. KARDINAL OFFISHALL FEAT AKON (KONLIVE/GEFFEN/INTERSCOPE) 51 SUGARLANO (MERCURY NASHVILLE) T3 T2 T g THICKE (STAR TRAK INTERSCOPE) NOC-"S' "f(:‘eiy ha;e bue)e" on ::e C:a" fg' more ::a" rz‘ﬁnwfeeks
- — —_— and ral .10, or if the een on the c| or
@ 26 1 JUST A DREAM @ 54 5 ROLL WITH ME @ — 128 NEVER WOULD HAVE MADE IT rr:]orer t’;laneszo\:fvveeis angrrank byelo?n‘llilo. Sr‘Descef\dinZ songs
CARRIE UNDERWOOD {19/ARISTA/ARISTA NASHVILLE) MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) MARVIN SAPP (VERITY LM A} - are removed from the Adult Top 40, Adult R&B, Hot Dance
25 24 33 BLEEDING LOVE 50 46 LOVE REMAINS THE SAME @ 7 YOU LOOK GOOD IN MY SHIRT Airplay, Hot Christian AC Songs, Hot Gospel Songs and Smooth
LEONA LEWIS (SYCO J RMG) GAVIN RDSSDALE (INTERSCDPE) KEITH URBAN (CAPITOL NASHVILLE) Jazz Songs charts if they have been on for more than 20 weeks

and rank below No. 15 (No. 20 for Mainstream Top 40, Modern
Rock. Mainstream R&B/Hip-Hop and Rhythmic).

83 stations. comprised of top 40, adult contemporary, R& op, country, rock, gospel. smooth jazz, Lati
are electronically monltored 24 hours a day, 7 days a week. This data is used 10 compile The Billooard Hot 100.

CONFIGURATIONS

® CD single available. ® Digital Downioad available. {0 DVD
single available. @ Vinyl Maxi-Single available. @ Vinyl single
available. ©® CD Maxi-Single available. Configurations are not
included on all singies charts.

" 1~d wn wnht
el 5E ES TITLE = E =5 TITLE £ ‘o oEES TITLE =
R (S s o Qw wiy x SE 2 BT | s HITPREDICTOR
== 33 XS ARVIST (IMPRINT / PROMOTION LABEL) S Sz S ARTIST (IMPRINT / PROMOTION LABEL} a =3 [x & ARVIST (IMPRINT / PROMOTION LABEL) a Indicates title earned HitPredictor status in that particular
1 1 2 WOMANIZER 24 11 MY LIFE BE OK format based on research data provided by Promosquad. Songs
EICLCH BRITNEY SPEARS (JIVE/ZOMBA) | THE GAME FEAT. LIL WAYNE (GEFFEN/INTERSCOPE) — INGRID MICHAELSON (CABIN 24/0RIGINAL SOUND/RED) are tested online by Promosquad using multiple listens and a
" g T S nationwide sample of carefully profiled music consumers.
2 LIVE YOUR L|FF - 32 14 ADDICTED @ - YOU ARE THE BEST THING Songs are rated on a 1-5 scale; final resuits are based on
T4 FEAT. RIHANNA {DEF JAM/GRAND HU TLE:DJ@»}TL%) SAVING ABEL (SKIDDCD/VIRGIN/CAPITOL) RAY LAMONTAGNE (RCA/RED) weighted positives. Songs with a score of 65 or more (75 or
o _ FEARLESS 27 21 GOT MONEY I WHAT A CATCH, DONNIE more for country) are judged to have Hit Potential; although
TAYLOR SWIFT (BIG MACHINE) LIk, WAYNE FEAT. T-PAIN (CAS!1 MONEY/UNIVERSAL MOTOWN) FALL OUT BOY (ISLAND/IDJMG; that benchmark number can fluctuate per format based on the
o —— ANIDMG) strength of available music. For a complete and updated list of
g q 3 WHATEVER YOU LIKE 11 17 T-SHIRT @ 55 GREEN LIGHT current songs with Hit Potential, commentary, polls and more,
ki T.1. (GRAND HUSTLE:ATLANTIC) _SHDNTEI.LE (SRC/UNIVERSAL MOTOWN) JOHN LEGEND FEAT. ANDRE 3000 (HOME SCHOOL/G.0.0.0/COLUMBIA} please visit www.hitpredictor.com.
B SO WHAT CLOSER DANGEROUS
wt 5 4
ﬁgv PINK (LAFAGE/ZOMBA) 3 26 _NE-YO (DEF JAM/IDIMG) S 48 (22 KARDINAL OFFISHALL FEAT. AKON (KDNLIVE/GEFFEN) HOT DANCE CLUB PLAY
T4 o 6 13 HOT N COLD 30 2 VIVA LA VIDA 61 LOVEBUG Compiled from a national sample of reports from club DJs.
gﬁ z KATY PERRY (CAPITOL) COLDPLAY (CAPITOL) JONAS BROTHERS (HOLLYWOOD) @ Titles with the greatest club play increase over the previous week.
8. OCK ONE STEP AT A TIME A MILLI ! ;
goz RN NN gy LET IT R % 17 57 51 26 PowER I
13 p . OWER; is award indicates the title, currentty below the top 20 and on
§§§ f"gc”sizg;“s‘c“;x: e Ee J:::g:‘::;:\s’g QB.JIC\;Ey¢ZOMBA) — W AYNETIC ASHIMONEV/UNIVERSAYMOTOWN) the chart the week before, with the largest increase in points.
3 COME ON GET HIGHER
32< o u KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG) % 2 ESTELLE FEAT. KANYE WEST (HOME SCHOOL/ATLANTIC) ® 58 54 8 MATT NATHANSON (VANGUARD)
groyu _— — —_— - s
88° o 9 6 LOVE STORY @ 42 8 WHAT THEM GIRLS LIKE 59 57 JUST A DREAM AWARD CERT- LEVELS
§%§ TAYLOR SWIFT (816 MACHINE) LUDACRIS CO-STARRING CHAYS BROWN & SEAN GARRETT (DTP/DEF JAMADJMG) CARRIE UNDERWOOD (19/ARISTA/ARISTA NASHVILLE ALBUM CHARTS
v 2]
3I% @ 1 18 DISTURBIA @ 3% 7 MRS. OFFICER 7 iT'S OVER ® Recording Industry Assn. Of America (RIAA) certification for
K] § 3 . mHANNA_(SHP_OHiAM/\D.IMG) 1 LIL WAYNE FEAT. BOBEY VALENTING & KIDD KIDD (CASH MONEYAUNIVERSAL MOTOWN) JESSE MCCARTNEY (HOLLYWOOD) - net shipment of 500,000 albums (Gold). B RIAA certification for
gg‘é’ 11 8 GOTTA BE SOMEBODY 29 6 SWAGGA LIKE US 81 4 SPOTLIGHT net shipment of 1 million units (Platinum). O RIAA certification
éﬁ_&f NICKELBACK (HQADHUNNEH'RRP) _UKY 25 T1 FEAT KAKYE WEST & UL WAYNE (ROG A FELLADEF JAWIDIMG) JENNIFER HUDSON {ARISTA/RMG) fpolrpet shxprr;nt of 1d0 m|||t|Jorl\ _urc\ji_ts (Dlanlwt?nd_). Nurln_erall \t:yithin
Ui:—; @ 13 I’M YOURS . I,M SO PA|D | DON,T CARE atinum or Diamond symbol in icates a l{mS mut|»pa!num
5 17 2 S 62 52 ievel. For boxed sets, and double albums with a running time of
® 8 3
;Fég iAS_UN MRAZ (/\I_LANTJC/RRP) AKON FEAT. LIL WAYNE (SRC/UNIVERSAL MOTOWN) FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG) 100 minutes or more, the RIAA multiplies shipments by the num-
£ ¢ m 14 RIGHT NOW (NA NA NA) 38 16 SWING 63 65 35 BLEEDING LOVE ] ber of discs and/or tapes. .- Certification for net shipments of
i;‘u; AKON {SRC/UNIVERSAL MOTOWN) SAVAGE FEAT. SOLILJA BOY TELL'EM (DAY/N RAID/UNIVERSAL REPUBLIC) LEONA LEWIS (5YCO J/RME) 100,000 units (Oro). || Certification of 200,000 units (Platino).
569 44 12 29 PAPER PLANES 44 5 CHICKEN FRIED @4 59 g DON'T THINK I DON'T THINK ABOUT IT Certification of 400,000 units (Multi-Platino).
;95. M.LA. (XL/INTERSCOPE} ZAC BROWN BAND (ROAR/LIVE NATION) DARIUS RUCKER (CAPIT0L NASHVILLE)
238 @ 5 FREEZE 35 24 | KISSED A GIRL o5 & 31 LOLLIPOP SINGLES CHARTS .
FEE T-PAIN FEAT. CHRIS BROWN (NAPPY BOY/KONVICT/JIVE/ZOMBA) KATY PERRY (CAPITOL) UL WAYNE FEAT. STATIC MAJOR (CASH MONEY/UNIVERSAL MOTOWN) ® RIAA certification for 500,000 paid downloads (Gold).
Yed c H W RIAA certification for 1 million paid downloads (Platinum).
0 RUS HUMAN BAD GIRLFRIEND ithi G indi SIatiy
Qo c 16 15 28 3 Numeral within platinum symbol indicates song’s multiplatinum level.
Eg% l;él;;ﬂé::llfrr (19/JIVE/ZOMBA} _m THE KILLERS ({ISLANO/IDJMG) 66 62 THEORY OF A DEADMAN (604/ROADRUNNER/RRP) RIAA certification for ne\; shipment of 500,000 singles (Gold).
o2z 16 TIME 34 15 LOVE REMAINS THE SAME TIME TO PRETEND
brg EONA LEWIS (SYCO/J/RMG) GAVIN ROSSDALE (INTERSCOPE) = MGMT (COLUMBIA)
9.8 L i) { MUSIC VIDEO SALES CHARTS
3% 48 10 KEEPS GETTIN’ BETTER 37 26 FOREVER 68 63 JOHNNY & JUNE ® RIAA gold certification for net shipment of 25,000 units for
@§ CHRISTINA AGUILERA (F1.A/RMG) CHRIS BROWN (JIVE ZOMBA) HEIDI NEWFIELD (CURB) video singles.  RIAA gold certification for net shipment of
952 ’ 50,000 units for shortform or longform videos. Ml RIAA platinum
$38% CAN'T BELIEVE IT SHATTERED (TURN THE CAR AROUND) WHAT ABOUT NOW e 5 . . ;
2‘2? o 182 T-PAIN FEAT. LIL WAYNE (KONVICT NAPPY BOY/JIVE/ZOMBA) 3 il 0.AR. (EVERIINE/ATLANTIC/RRP} 69 73 DAUGHTRY (RCA RMG) certification for net shipment of 50,000 units for video singles.
5 =
0% 1 RIAA platinum certification for sales of 100,000 units for
g@‘( @ 23 MISS INDEPENDENT 39 29 SHAKE IT B 70 58 WITHOUT YOU shortform or longform videos. Numeral within platinum symbol
22 NE-YO (DEF JAM/IDJMG) METRO STATION (COLUMBIA) HINDER (UNIVERSAL REPUBLIC) indicates song’s muitiplatinum level.
Es’g 21 21 19 FALL FOR YOU 47 14 JUST DANCE @ . UNDISPUTED X
;EE SERENADE {(GLASSNOTE/ILG) LADDY GAGA FEAT. COLBY 0'DONSS (STREAMLINE/KONLIVE/INTERSCOPE) LUDACRIS CO-STARING FLOYD "MONEY™ WAYWEATHER (1TP/DEF JAMACUME) DVD SALES/VHS SALES/VIDEO RENTALS
Sheied e e " } .
azs IN THE AYER BARTENDER SONG POCKETFUL OF SUNSHINE . RI_AA goid certification for v_\et shipment of 50,000 units or $1_ mil-
% sfé o 2 FLO RIDA FEAT. WILL.I.AM (POE BOY/ATLANTIC) 4% 17 REHAB (UNIVERSAL REPUBLIC) 2 03 NATASHA BEDINGFIELD (PHONOGENIC/EPIC) :‘Ion Ir\I satefs‘%tosg%%eslve_? retz;lzpnplf. IVRIA»:\ pla:ttlnurgece_;tte‘!fﬁcattlg:n
v n or sales o X units or $2 million in sales at suggested retai
8_%; @ = gEETNTUSPADV e [e— @ 53 4 AA?AGEL PHONOGENIC/EPIC @ p YOU’RE GONNA GO FAR, KID price. ) IRMA gold certification for a minimum sale of 125,000 units
5@ 3 = (SHADY/AFTER NTER 1 NATASHA BEDINGFIELO (PHONOGEN ) THE OFFSPRING (COLUMBIA) or a dollar volume of $9 million at retail for theatrically released pro-
9w ALL SUMMER LONG WHEN | GROW UP OUT HERE GRINDIN grams; or of at least 25,000 units and $1 million at suggested retail
22 24 22 41 21 74 69 16 i
8 ég THE RDCK HEROES (BIG EYE) THE PUSSYCAT DOLLS (INTERSCDPE) DJ KHALED (TERROR SQUAD/KOCH) for non-theatrical ti_tles. IRMA platinum certnﬁcafiqn fora minimum
vng KRAZY PUT ON LEAVIN' sale of 250,000 units or a dollar volume of $18 million at retail for
SLYD N .
958 L BS . 19 4 o Fear Lk JON (MR J05FAMOUS ARTIST/THE ORCHARD) 50 201G JEezv FEAT, KANYE WEST (CTE/DEF JAMAIDIMG) 75 75 26 ook MOCARTNEY (10LLYWOOD) theatrically released programs, and of at least 50,000 units and $2
e e — R e A e S e e B millioplatistiggestediretall fofpon;thestricalftities)
Data for week of NOVEMBER 1, 2008 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 55
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MONITOR COMPILED BY BDS > COMPILED B MONITORED BY COMPILED BY

SoundScan : )
niclsen nielsen

SoundScan

P

11 25 LIVE IN LAS VEGAS: A NEW DAY Celine Dion (8] CLOSER

o g TITLE Principal Performers % : ﬁg TITLE 5 TITLE
3; | g LABEL / DISTRIBUTING LABEL & NUMBER (PRICE) o o ARTIST (IMPRINT / PROMOTION LABEL) o f | LARTIST {(IMPRINT ; PROMOTION LABEL) :
1 1 6 NO BULL: LIVE FROM THE PLAZA DE TOROS LAS VENTAS: MADRID, SPAIN AC/DC 1 9 SO WHAT o 1 2 THE TIME OF MY LIFE ﬁf
L COLUMBIA/LEGACY/SONY BMG VIOEQ 29888 EX (12.98 DVD) . vy W . PINK (LAFACE/ZOMBA} | N MUGE DAVID COOK (19/RCA/RMG ]
> LIVE FROM TEXAS . HOT N COLD BLEEDING LOVE
o EAGLE VISION/EAGLE ROCK 30252 (14,98 DVD) Z2Top & ! ° 5 8 PERRY (CAPITOL) o 2 8 eom LEWIS (SYCO/J/RMG)
ﬁ 475 FAREWELL | TOUR: LIVE FROM MELBOURNE Fagles [0 '3, ;3 DISTURBIA 3 g POCKETFUL OF SUNSHINE
| RHINO HOME VIDEC/WARNER MUSIC VISION 70423 (29 98 DVD) 5 : RIHANNA (SRP/DEF JAM/IDJMG) " NATASHA BEGINGFIELD (PHONOGENIC/EPIC)
6§ 16 WHERE THE LIGHT IS: JOHN MAYER LIVE IN LOS ANGELES John Mayer o 3 14 BETTER IN TIME 4 4 41 LOVE SONG ﬁ
> COLUMBIA MUSIC VIDEG/SONY 814G VIDEQ 722727 (19.98 DVD) LEONA LEWIS (SYCO/J/RME) _SARA BAREILLES (EPIC)
m’r INVALUABLE DARKNESS Dimmu Borgi .65 g WHATEVER YOU LIKE § 23 SAY
Lot NUGLEAR BLAST/EMM MUSIC VIOED 12133 (28 98 DVD/CD) ¥ T.. (GRAND HUSTLE/ATLANTIC) > L] JOHN MAYER (AWARE/COLUMBIA)
(3 e I

8 17 14 VIVA LA VIDA -
E COLUMBIA MUSIC VIDEQ/SONY BMG VIOEQ 713715 {21 98 DVO) NE-YO (DLF JAM 10JMG) COLDPLAY (CAPITOL) :
‘?-F 10 20 SCENES YOU KNOW BY HEART: THE DVD Jimmy Buffet "3 7 |1g FALLFORYOU 7 FEELS LIKE TONIGHT
= :‘__I] MAILBOAT 2503 EX (9.98 DVD) xEE SECONDHAND SERENADE (GLASSNOTE/ILG/ATLANTIC) ) DAUBHTRY (RCA/RMG)
e BIG & RICH'S SUPER GALACTIC FAN PAK 2 Big & Rich ° ONE STEP AT A TIME ?r L g 51 APOLOGIZE
WARNER BROS. NASHVILLE/WARNER MUSIC VISION 511829 (18.98 DVD/CD) JORDIN SPARKS (19/JIVE/ZOMBA) 4 TIMBALAND FEAT. ONEREPUBLIC {MOSLEY/BLACKGROUND/INTERSCOPE} ﬁ
"1, |3 CHAOS IN MOTION 2007-2008 Dream Theater ° LET IT ROCK o §l 2¢ AFTER ALL THESE YEARS ﬁ' -
ROADRUNNER VIDEO. WARNER MUSIC VISION 109249 (24 98 DVD) KEVIN RUDOLF FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC) B _.ﬂ JOURNEY (NOMOTA) L]
5 146 LIVE AT RED ROCKS uz FOREVER 1:! i 10 25 REALIZE
h ISLAND VIDED/UNIVERSAL MUSIC & VIDED DIST. 001098109 (19.98 DVD) CHRIS BROWN {JIVE/ZOMBA) COLBIE CAILLAT (UNIVERSAL REPUBLIC)
+ , FAMILY JEWELS ADDICTED o g o WHATEVER IT TAKES
‘!' 18 142 o0 hnusic VIDEO/SONY BMG VIDE 58843 (19.98 DVD) AC/DC [ ' SAVING ABEL (SKIDDCO VIRGIN'CAPITOL) o 1128 | ewouse (BEFFEN/INTERSCOPE) o
g  ENVIVO DESDE LA PLAZA DE TOROS “MONUMENTAL DE MORELIA” Tierra Caii KEEPS GETTIN' BETTER - "@ 12 24 NOAIR
VENEMUSIC/UNIVERSAL MUSIC & VIDEO DIST. 653642 {14.98 DVD) CHRISTINA AGUILERA (RCA/RMG) . " JORDIN SPARKS DUET WITH CHRIS BROWN {19/JIVE/ZOMBA)
" 18 4g THE BEYONCE EXPERIENCE: LIVE Beyonce (3] CRUSH o G 11 'M YOURS :
MUSIC WORLD/COLUMBIA/SONY BMG VIDED 18087 (14.98 DVD) DAVID ARCHULETA (19/./IVE/ZOMBA) | > ] JASON MRAZ (ATLANTIC/RRP) ‘sﬁﬁ
CELTIC THUNDER: THE SHOW i I'M YOURS @ LTI CRUSH
1412 31 CEin THONDER/DECOA/UNVERSAL MUSIC & VIDED 0IST. 002 (19.98 D¥D) EERICI TUIOEg JASON MRAZ (ATLANTIC/RAP) g _12_ (LI TITM DAVID ARCHULETA (19/JIVE ZOMBA|
16 o BILLGAITHER PRESENTS: COUNTRY BLUEGRASS HOMECOMING VOLUME ONE g & Giora Gaither And Their Homecoming Frends DANGEROUS r f& WON'T GO HOME WITHOUT YOU
iz GAITHER MUSIC VIDEO/ERMN MUSIC VIDED 44802 (13.98 DVD) KARDINAL OFFISHALL FEAT. AKON (KONLIVE/GEFFEN/INTERSCOPE)  BM N MAROON 5 (A&M/OCTONE/INTERSCOPE)
PARA SIEMPRE ; WOMANIZER : ALL SUMMER LONG
16 15 2 SONY BMG NORTE/SDNY BMG VIDEQ 728708 (14.98 DVD) icentettemandez BRITNEY SPEARS (JIVE/ZOMEA) ﬁ 16 1517 KID ROCK (TOP DOG/ATLANTIC)
7 JESUS Shekinah Glory Ministry IN THE AYER i1 45 ¢ WHERE | STOOD e
"3 KINGOOM/FONTANA DISTRIBUTION 1016 (17.98 DVO) J 3 FLO RIDA FEAT. WILL.I.AM (POE BOY/ATLANTIC) : | MISSY HIGGINS (ELEVEN:/REPRISE)
i NUMBER ONES i LEAVIN’ UNCONDITIONAL
18 8 231 o yusic vioe0/SONY BMG ViDED 56999 (14.98 DVD) Michael Jackson [ 8 17 30 sse mocanmuey (HOLLYWODD) @ o8 ._SIMON COLLINS (RAZOR & TIE)
99 g g BILL GAITHER PRESENTS: COUNTRY BLUEGRASS HOMECOMING VOLUME TWO g g Gioria Gaither And Their Homecorming Friends F .ol 21 g T-SHIRT i 2 MY LOVE
GAITHER MUSIC VIDEQ/EMM 1USIC VIDED 44805 (13.98 DVD) . SHONTELLE (SRC/UNIVERSAL MOTOWN) 3 5 CELINE DION (COLUMBIA)
INDESCRIBABLE f i PAPER PLANES ; STOP AND STARE
20 19 25 ixstEpS VIDED/EMM 1MUSIC VIDEQ 17091 (14.98 OVD) ol e ?o B0 (XU/INTERSCOPE) @ 19 19 OuEREPUBLIC (MOSLEY/FITERSCOPE) r
oo ORAL FIXATION TOUR i Fo11 MISS INDEPENDENT o 1 WHAT DO | DO WITH MY HEART ' e
21 8 4 EPIC MUSIC VIDEC/SONY BMG VIDEG 705825 (19.98 DVD) Sl D = 4 Nevo (DEF JAM/IDIMG) @V 2 EAGLES (ERC) g
UNA NOCHE EN MADRID : ; WHAT ABOUT NOW WHAT ABOUT NOW p v
22 W7 T conoviSAUNIVERSAL MUSIC & VIDEO DIST. 353529 (11.98 VD) MajcorAmongiSoks 22 20 10 ey (RCA/RMG) o @ & DAUGHTRY (RCA/RMG) o §
M GET READY: THE DEFINITIVE PERFORMANCES 1965-1972 ; GOTTA BE SOMEBODY 5 2 U WANT ME 2 a
‘?3 s % B0 150 viDEO/UNIVERSAL HUSIC & VIOED DIST. 007422 (14.98 ov0) Mhegtemplations 2 3 \CckeLsACK (ROADRUNNER/RRP) & a 2 SARAH MCLACHLAN (ARISTA/RMG) r z
LIVE AT DONINGTON / @ IT'S OVER @ TAKE A BOW 8
24 38 225 50 yusic VIDEO/SONY BMG VIDED 56963 (14.98 DVD) AC/OC 8 2 T jeose MCCARTNEY (HOLLYWOQD) a3 ‘_‘2 RIHANNA (SRP/DEF JAM/IDIMG) ¢
= IS GREATEST HITS LIVE War @ 94 o ANGEL “r ™ 5 3 IT'S GROWING Q
Lt ] RHINO HOME VIOEQ/WARNER HOME VIDED 512351 (14.98 DVD) b q' NATASHA BEDINGFIELD {PHONOGENIC/ERIC) “ ¥ o © JAMES TAYLOR {HEAR/CMG) 3
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WATCH OVER YOU

ALTER BRIDGE UNIVERSAL REPUBLIC

IF 1| WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA

BACKYARD
NATASHA BEDINGFIELD PHONOGENIC/EPIC
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CHART
—
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% RE ARTIST (IMPRINT / PROMOTION LABEL)
113

YOU'RE GONNA GO FAR, KID
THE OFFSPRING (COLUMBIA)

"TROUBLEMAKER
WEEZER (DGC/INTERSCOPE)
RE-EDUCATION (THROUGH LABOR)
RISE AGAINST (DGC/INTERSCOPE)
I DON'T CARE

pHg
LOVE REMAINS THE SAME 1&
GAVIN ROSSOALE (INTERSCOPE)

WHAT ABOUT NOW
OAUGHTRY (RCA/RMG)

SHATTERED (TURN THE CAR AROUND)

BEYONCE, SINGLE LAOIES {(PUTARING ONIT)
CIARA FEAT. T-PAIN, GoGIRL

oy LUBACRIS CO-STARAING CHRLS SROVN & SEAN GARRETT DTP/DEF A/IDJHG . BRANDY, RIGHT HERE (DEPARTED) -—— o 5 17§ nR (EVERFING ATLANTIG/RRP) tr 16 pOCALYPTICA FEAT. ADAM GONTIER (20-20/VETZOMBH, o
14 4 BROKEN _ BEYONCE, IF | wEREABOY . " 4 2y VIVALAVIDA ; g SEXON FIRE T
- LIFEHOUSE GEFFEN/INTERSCOPE CASSIE FEAT. LIL WAYNE, 0ffICIAL GIRL COLOPLAY (CAPITOL) KINGS OF LEON (RCA/RME)
SINGLE LADIES (PUT A RING ON IT) 0-STARF 0 o T o SO WHAT HUMAN
8 uEYONCE MUSIC WORLD/COLUKBIA @AC@COS—TA'RHIMRIS—BROM&S@ W@w 6 § PINK (LAFACE/ZOMEA) 4 THE KILLERS {ISLAND/IDJMG) ﬁ
] GO SO WHAT f NEVILLE BROTHERS, waroswninmehoe  f g il Bl ALL SUMMER LONG 4+ BELIEVE &
PINK LAFACE/ZOMBA _ PLEASURE P, 010 YOU WRONG 2l =~ KID ROCK (TOP DOG/ATLANTIC) f STAIND (FLIP/ATLANTIC)
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® 18 3 ANGEL ACE HOOD FEAT. TREY SONGZ, moe g 14 BROKEN fr @ 7 g IHE DAY THAT NEVER COMES

NG”oASHGfIl:tENGHELO PHONDGENIC/EPIC T.I., WHATEVER YOU LIKE ::F;UL'JSEC)(?.E:\F’I%A:TI:;SE(:O?E) ' 0 B ETBU;(;:’:C:EF:;LO;)
i 7 a*
Wy v o2 CIARA FEATURING T-PAIN LAFACE/ZOMBA e 2 3 DOORS DOWN (UNIVERSAL REPUBLIC) * g' 8 18 TukoRv oF A DEADMAN {604/ROADRUNNER/RRP)
10 15 3 DON'TYOU KNOW YOU'RE BEAUTIFUL LGAC @ v s [FFUR COTTA BE SOMEBODY 4| g GOTTA BE SOMEBODY
- KELLIE PICKLER 19/BNA : F — [TILTIM NICKELBACK (ROADRUNNER/RRP) Ll NICKELBACK (ROAORUNNER/RRP)

OFFICIAL GIRL
CASSIE FEAT. LIL WAYNE NEXTSELECTION/BAD BOY/ATLANTIC

BETTER IN TIME

COME ON GET HIGHER ﬁ
MATT NATHANSON (VANGUARD/CAPITOL) oS

BETTER IN TIME

LET IT DIE 'ﬁf
FOO FIGHTERS (ROSWELL/RCA/RMG)

THE SHOCK OF THE LIGHTNING

KENNY CHESNEY, GOT A LITTLE CRAZY ‘ﬁ " 2

KENNY CHESNEY W/THE WAILERS, Eevenysony wanTs 10,60 70 HeavEN

1216 LEONA LEWIS SYCO/J/RMG " TRACE ADKINS, MU0OY WATER 12 10 | cou Lewss (SYCO/J/AMG) 0ASIS (BIG BROTHER/REPRISE)
YOU LOOK GOOD IN MY SHIRT TMONTGOMERY GENTRY noniwinme B ‘#4a | in 53 POCKETFUL OF SUNSHINE e . I’'’M NOT OVER
18 g 205 e URBAN CAPITOL NASHVILLE MONTGOMERY GENTRY, RoLLwiHME oS 10 27 | asea somerieio (PHONOGENIC/EPIC) CARDLINA LIAR (ATLANTIC)
ROCK N ROLL TRAIN GEORGE STRAIT, TrousabouR 14 15 12 ONESTEP AT ATIME CATH...
i AC/0C COLUMBIA KELLIE PICKLER, 0ON'T YOU KNOW YOU'RE BEAUTIFUL JORDIN SPARKS (19/JIVE/ZOMBA) OEATH CAB FOR CUTIE (ATLANTIC)
—_i 14 g TROUBADOUR CARRIE UNDERWOOD, JusTaOREAM HOT N COLD e VIVA LA VIDA o
— GHEIOSGEE STRAIT CA NASHVILLE DARIUS RUCKER, O0ONT THINK | 0ON'T THINK ABOUT IT KSA:AP:;Y I(;,-APHOL) Pl f;];g(:égmu
oK ¢ ACE HODD FEAT TREY SONGZ WE THE BEST/DEF JAM/IDJMG TAYLOR SWIFT, ovesvory METRQ STATION (COLUMBIA} SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL)
47 1o 5 EVERYBODY WANTS TO GO TO HEAVEN BRAD PAISLEY, WAITIN' ON A WOMAN FALL FOR YOU " . LEAVE OUT ALL THE REST £
L _KENNY CHESNEY WITH THE WAILERS BLUE CHAIR/BNA — —— : - — SECONDHANO SERENADE {GLASSNOTEALG/ATLANTIC) LINKIN PARK (WARNER BROS.) e
18 21 g "M YOURS s RISE ABOVE THIS BREAKDOWN
JASON MRAZ ATLANTIC/RRP e SEETHER (WIND-UP) - SEETHER (WIND-UP)
3 A 2 B n B
19 & RIGHT HERE (DEPARTED) CHASING PAVEMENTS ¥o 17 0 INSIDE THE FIRE 1!’

SRR BRANDY KOCH'EPIC ADELE (XL/COLUMBIA) e ] DISTURBED (REPRISE)

_FALL OUT BOY, (DONTCARE

17 7 DON'TTHINK | DON'T THINK ABOUT IT === THE LITTLE THINGS e @ 27 3 GLOW
DARIUS RUCKER CAPITOL NASHVILLE T.|., WHATEVER YOU LIKE — COLBIE GAILLAT (UNIVERSAL REPUBLIC) THE SMASHING PUMPKINS (MARTHA'S MUSIC)
O WHAT ABOUT NOW PINK, sownar — 3 BEATING MY HEART RICOCHET
DAUGHTRY RCA/RMG MOBILE, THE KILLER JON MCLAUGHLIN {ISLAND/IDJMG} SHINY TOY GUNS (UNIVERSAL MOTOWN)
LOVE STORY " KE DOLF FEAT. LIL WAYNE. LETIT ROCK DISTURBIA : LOST!
2 6 TAYLOR SWIFT BIG MACHINE !;EIAE:QOLE REATEICIWAYNE wLe i AOck—2 RIHANNA (SRP/DEF JAM/IDJMG) * COLOPLAY (CAPITOL)
, OISTURBIA — WE DON'T HAVE TO LOOK BACK NOW | DON'T CARE

T-PAIN FEAT. LIL WAYNE, CaN'T BELIEVE IT
SHAD, THE 0LO PRINCE STILL LIVES AT HOME

. LIGHTS, ORIVE MY sOuL
BRITNEY SPEARS, wOMANIZER

_ FALL DUT BOY (ISLAND/IDJMG)
SECOND CHANCE
SHINEDOWN (ATLANTIC)

- ROCK N ROLL TRAIN
AC/DC (COLUMBIA)

PUDOLE DF MUDD (FLAWLESS/GEFFEN/INTERSCOPE)

CRUSH
DAVIO ARCHULETA (19/JIVE/ZOMBA)

| IN THIS LIFE 1

SN GREEN LIGHT
' JOHN LEGEND FEAT. ANDRE 3000 HOME SCHOOL/G.0.0.D./COLUNMBIA

12 9 - JUST A DREAM
CARRIE UNOERWOOD 19/ARISTA/ARISTA NASHVILLE

{ SHE WOULDN'T BE GONE
BLAKE SHELTON WARNER BROS. (NASHVILLE)/WRN

56 | Go to www.biliboard.biz for complete chart data Data for week of NOVEMBER 1, 2008 | CHARTS LEGEND on Page 55
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TOP MUSIC VIDEOS: The tap selling retail-available music videos, as compited by Nielsen SoundScan. HOT VIDEOCLIPS: Based on audience-weighted plays from MTV, VHI, BET and CMT, and non-weighted plays from eight

other channels, as monitored by Nielsen Broadcast Data Systems. VIDEO MONITOR: Rotating playlists from 12 channels. 130 MAINSTREAM TOP 40, 104 ADULT coNTEMP(')RARV‘ 85 ADULT TOP 40,

are etectronically monitored 24 hours a day, 7 days a week. See Charts Legend for rules and explanations. All charts
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LEZ S22 22 23 PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL i | SZ 32 =3 FROOUGER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL &
2 3 17 SHE NEVER CRIED IN FRONT OF ME Toby Keith @ 26 31 MUDDY WATER Trace Adkins %
1 o ey TKEH (TKETHBPINSON)  © SHOW DOG NASHVILLE _ FROGERS (M.CRISWELL,R.HUCKABY) @ CAPITOL NASHVILLE
2 1 1  EVERYBODY WANTS TO GO TO HEAVEN  Kenny Chesney With The Wailers @ 27 33 LET ME Pat Green 27
B .CANNON.K CHESNEY (J.COLLINS.M.0ODSON) ® BLUE CHAIR/BNA — D HUFF (M BEESON.D ORTON) - ® BNA
© : «| JUSTADREAM Carrie Underwood 5 Keili's7th No. Tis 30 38 DONT THINK | CANT LOVE YOU Jake Owen 5
M BRIGHT (S.MCEWAN,H.LINDSEY.G.SAMPSON) @ 19/ARISTA/ARISTA NASHVILLE his fiest in a year RITCHE ¥ (J OWEN.K MARVEL J RITCHEY) ® RCA
n 7 g LOVE STORY Taylor Swift 4 and Wth this @ 31 36 ! WOULD Phil Vassar 29
t.CHAPMAN.T SWIFT (T.SWIFT) @® BIG MACHINE de(ade He has the A WRIGHT PVASSAR (PVASSAR) @ UNIVERSAL SOUTH
5 4 2 DON'T THINK | DON'T THINK ABOUT IT Darius Rucker 1 ; @ 33 41 LAST CALL Lee Ann Womack a0
FROGERS (D RUCKER.C.MILLS) ® CAPITOL NASHVILLE most chart-toppers TBROWN (5. MCANALLY.E ENDERLIN) ® MCA NASHVILLE
o 6 8 LETIT GO Tim McGraw g  Inthe’00s, 31 32 % FINE LINE Little Big Town a1
¢ B.GALLIMORE. TMCGRAW.D-SMITH (W C.LUTHER.A.MAYO.T.00UGLAS) ® CURB followed by Tim AMPKPATRCK FARCHLDK SCHALPHAN PSWEET WESTBROOK (W KRKPHTRICK KFARCHLD X SCHALPMANPSWEETWESTBRODK) © CAPTOL NASHALLE
(LT3 CHICKEN FRIED Zac Brown Band ] @ 15 MINUTES OF SHAME Kristy Lee Cook
2_1 L ‘8_ [FL1ET 0 K STEGALL Z BROWN (2.BROWN,W.DURRETTE) . e ® LIVENATION 7” McGraw and Kenny i 5 BC B JAMES (K ARCHER,C KOESEL J WEAVER) © 19/ARISTA NASHVILLE s
© o« ALREADYGONE Sugarland g Chesney (12 each). @ 3 o  EVERYTHING ISFINE Josh Turner 4
8 GALLIMORE K BUSH.J.NETTLES (J.O.NETTLES K BUSH.B PINSON] @ MERCURY 4 FADGERS (J TURNER) @ MCA NASHVILLE
4 o 10 12 ROLL WITH ME Monigomery Gentry g @ 0 - COWGIRLS DON'T CRY Brooks & Dunn 3
B8 CHANCEY (C DANIELS TKARLAS) ©® COLUMBIA TBROWN R NiINN ¥ BRODKS (R DUNN.TMCBRIDE) @ ARISTA NASHVILLE
10 8 6 WAITIN' ON A WOMAN Brad Paisley 1 36 39 SOMEBODY SAID A PRAYER Billy Ray Cyrus 35
£ ROGERS (D.SAMPSON.W VARBLE) © ARISTA NASHVILLE = M BRIGHT (N THRAGHER € WISEMAN) WALT DISNEY/LYRIC STREET
m 12 13 COUNTRY MAN Luke Bryan 10 @ 37 43 MORE LIKE HER Miranda Lambert 36
J STEVENS (L BRYAN.J.PMATTHEWS, 6.GRIFFIN) @ CAPITOL NASHVILLE i FLIDDELL M WRUCKE (M.LAMBERT) ® COLUMBIA
@ 14 18 HERE Rascal Flatts 12 Band is the eighth @ 8 a7 THAT'S A MAN Jack Ingram 37
D.HUFF.RASCAL FLATTS (J.STEELE.S.ROBSON) © LYRIC STREET act, and third duo J STOVER (E M HILL.S.D JONES.M.D. SANDERS) BIG MACHINE
START A BAND Brad Paisley Duet With Keith Urban @ ALWAYS THE LOVE SONGS Eli Young Band
m_ K FROGERS (D DAVIDSON, A GDRLEY,K.LOVELACE) ©® ARISTA NASHVILLE e o groupbto aack 39 46 M. WRUCKE (D.L MURPHY.6 DUCAS) ® REPUBLIC/UNIVERSAL SOUTH i
@ 5 14 ALLIEVER WANTED Chuck Wicks ~ ,, [elopi0forthe @ - SHE'S SO CALIFORNIA Gary Allan 49
= M.POWELL,D.HUFF (C.WICKS,M POWELL.A WILSON) ® RCA first time in 2008. M.WRIGHT.G.ALLAN (G.ALLAN.J. RANDALL.J HANNA) @ MCA NASHVILLE
@ 16 17 I'LL WALK Bucky Covington 15 By this same time @ b UNBELIEVABLE (ANN MARIE) Josh Gracin "
B4 M A MILLER.D OLIVER (B.A WILSON.L L FOWLER) ® LYRIC STREET Jast year, four solo < B.JAMES (J GRACIN) ® LYRIC STREET
@ 18 20 LOVE REMEMBERS Craig Morgan 16 L 42 a5 BACK THAT THING UP Justin Moore 1
PODONNELL G MORGAN (C.MORGAN. PO'DONNELL) ® BNA i artists and one duo d J STOVER J STOVER R HOUSER) ® VALORY
G 19 2 IN COLOR Jamey Johnson 17 had done so. ,@ 4 5 CHEATER, CHEATER Joey & Rory 2
N g THE KENT HARDLEY PLAYBOYS {J JOHNSON.L.TMILLER, .OTT0) ® MERCURY C.JACKSON (R L FEEK.J MARTIN.K OSMUNSON.W.VARBLE) © VANGUARD/SUGAR HILL NINE NORTH
@ 20 22 LOOKIN' FOR A GOOD TIME Lady Antebellum 18 @ 4 49 LIKE | NEVER BROKE HER HEART Randy Owen 43
V.SHAW,PWORLEY (D HAYWOOD.C KELLEY.H.SCOTTK FOLLESE) ® CAPITOL NASHVILLE J.RICH.S PENNINGTON (S LAWSON.M D.JENKINS J HARDING) © BROKEN BOW
LI DON'T Billy Currington ! Q | WILL Jimmy Wayne
@ __2?_30 = ‘i B c.oHAMBERLAIN.B.CURRINGTON (J BEAVERS.J.SINGLETON) . o ® MERCURY _E 52 - J.WEST.D.PAHANISH (D.PAHANISH.R.L FEEK) ® VALORY L
@ 28 34 COUNTRY BOY Alan Jackson 20 @ LRSS . 1T WON'T BE LIKE THIS FOR LONG Darius Rucker P
4 K.STEGALL (A JACKSON) © ARISTA NASHVILLE T DEBUT F.ROGERS (D.RUCKER C.DUBOIS.A.GORLEY) - _.© CAPITDL NASHVILLE ™ |
€0) » »  SHE WOULDNTBE GONE Blake Shelton 5y aeeee 6 47 51 TEQUILA ONICE Darryl Worley  4¢
S HENDRICKS (C.BATTEN J.ADAN) © WARNER BROS WRN Second single J.BROWN.K.GRANTT (M.DODSON.R RUTHERFORO} STROUDAVARIOUS
@ 23 97 ANYTHING GOES Randy Houser 2o fromRucker's @ 5 - MY HALLELUJAH SONG Julianne Hough a
M. WRIGHT.C AUORETCH, Ill (B.LONG.J W WIGGINS) © UNIVERSAL SOUTH “leamn to Live” 0.MALLOY (C.WISEMAN,S.MCEWAN) © MERCURY
23 21 25 DON'T YOU KNOW YOU'RE BEAUTIFUL Kellie Pickler 21 @ 49 53 WHEN | SAID | WOULD Whitney Duncan 48
C LINDSEY (C.LINDSEY,A.MAYO.K ROCHELLE) ® 19BNA takes Hot Shot J SHANKS.M BRIGHT (W.DUNCAN,J M SHANKS G SAMPSON) © WARNER BROS WRN
@ 24 29 SOUNDS SO GOOD Ashton Shepherd ~ ,  Debul, asformer @ 48 55  REMEMBER THAT Jessica Simpson g
8 CANNON (A.SHEPERD) © MCA NASHVILLE chart-topping lead J SHANES.B. JAMES (R PROCTOR,V SHAW) ® EPIC/COLUMBIA
FEEL THAT FIRE Dierks Bentley ; 1 i o ey SOMEBODY NEEDS A HUG Keith Anderson
@ 29 35 B BEAVERS D BENTLEY (B WARHEN.B WARREN.5 BEAVERS,D BENTLEY] © CAPITOL NASHVILLE i sedpstolo.s, éﬁ 57 J.STEELE (K ANDERSON,B DIPIERO D L MURPHY) © COLUMBIA al
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KENNY CHESNEY i MIRANDA LAMBERT e
o Lo »m‘BLUE CHAIR/BNA 36726/SBN (19.98) ) . HdyOdsm 8 ! @ Bl COLUMBIA 78932/SBN {18.98) Crazy Ex-Girliriend @ 1
BILLY CURRINGTON . . . = . BRAD PAISLEY
e MERCURY 008550/UMGN (13.98) Little Bit Of Everything 2 (rington’ e @ % 2 ARISTA NASHVILLE 0717 1/SBN (18 98) 5th Gear M 1
g - SUGARLAND ; d s s OLD CROW MEDICINE SHOW
g2 o 22 MERCURY 011273 */UMGN (13.98) Love On The Inside M 1 ooy ooy songs '@ a 15 NETTWERK 30812 (17 98; TennesseeIRusher 7
Q23 -
gg &8 1 - IJ:S 7“:1?8Gﬁ§xv Greatest Hits 3 1 pofhs;;()aé(;‘o Z‘ @ 30 32 af’;‘gglgrf_s(.’:Ev Just Who | Am: Poets & Pirates Il 1
iz with 25,000 copies. . 98;
[ DARIUS RUCKER A . TAYLOR SWIFT A
%é? o200 CAPITOL NASHVILLE 85506 (18 98) k:earn To]Cive T His Ias;albt;‘m aiso SRR 241 24 BIG MAGHINE 0140 (15 98 CD/OVD) & Beautiful Eyes (EP) L
" X VD) &
L TAYLOR SWIFT ] opened in the TRACE ADKINS ; . R
g8 o Sl BIG MACHINE 079012 (18.98) Taylor Switt El 1 runner-up slot, @ 29 28 CAPITOL NASHVILLE 76627 (15.98) American Man: Greatest Hits Volume I| @ 3
%85 KELLIE PICKLER . i i EAGLES
52% o GRS 19/BNA 2281 1/SBN (18.96) & Kellie Pickler 1 ;‘2105:;233’";61555. 32 25 2 ERG 4500 (14.98) Long Road Out Of Eden 1
:§ VARIOUS ARTISTS | ) CRAIG MORGAN .
3 gif S JU CAPITOL NASHVILLE/SONY BMG/UNVERSAL 011724/uMGN (18.98) VO W That's What | Call Country S 1716 BROKEN BDW 7737 (12.98) Createsiihiits 1S
£o0
g (LT3 ROBERT PLANT / ALISON KRAUSS e KEITH URBAN :
E%g Q 2134 52 QNER_” | Z}UNgR 619075+ (18,98, ~ Raising Sand 24 28 27 T e 3471%“8_;3’ o = Greatest Hits @ 4
8g0 LITTLE BIG TOWN JOHN MICHAEL MONTGOMERY X .
;’Ej 0 m CAPII L NASHVILLE 27864 (18 98) 4" BlaceTTo.and @ m STRINGTOWN 00200 (14.98) Time]glieg u
232 FAITH HILL - ] JIMMY WAYNE .
BEg M 94 6, ) Joy To The World . . 36 31 26 Do You Believe Me Now 4
0% 8 o _WARNER BROS 511500/WRN 18.98) e VALORY JW 0100 (12 98) )
e :
ws2 CARRIE UNDERWOOD . . Set of newly minted @ JAMES OTTO
%2% e 8 8 19/ARISTA/ARISTA NASHVILLE 11221/RMG/RMG/SBN (18.98] Carnival Ride Bl 1 duets, pairing Elvis . 38 3 RAYBAW/WARNER BROS. 49907, WRN (13.98) Sunset Man 2
on 3 B
B3 @ m ECLAVB';;S;E?}QEBY Christmas Duets 1@% Presley with a g@ 37 4 gggmﬂg’ﬂgmfg%”mv Back When | Knew It All 3
Sgs . host of country .
gt JAMEY JOHNSON PATTY LOVELESS R
Zigf“l @ nn MERCURY 011237/UMGN (13.98) That Lonesome Song B adies, sells @ 36 3 SAGUARO ROAD 19660 {18.98) Sleepless Nights 3
332 ;
5l @ 14 13 i 7"9"0‘;6?52‘;” Greatest Hits: Limited Edition 1+ 8,000 copies. 40 33 31 g S | — — Jet Biack & Jeaious 5
52¢
E e GEORGE STRAIT ALAN JACKSON f ~
285 fEN 12,9 MCA NASHVILLE 010826 UMGN (13.98) roubadouiy ® % 4 38 LEGACY ARISTA NASHVILLE 12228/SONY BMG (11 98) 16 Biggest Hits 22
248 ' HEIDI NEWFIELD o RANDY ROGERS BAND
§§§ 17 13 10 CURB 7087 (15 98) What Am | Waiting For 2 42 32 20 MERCURY 011419 UMGN (13.98) Randy Rogers Band 3
Seg LADY ANTEBELLUM LUKE BRYAN !
3 @ el | CAPITOL NASHVILLE 03206 (12.98) EadvJanteel T ! a0 | CAPITOL KASHVILLE 63251 (12.98) - Nstay e 2
95“ TOBY KEITH . s JASON ALDEAN
,‘,gé @ 15 12 S T T A T (0 35 Biggest Hits Il 1 John Hichael a4 39 39 RROKEN BOW 7047 117.98) - Relentiess @ 1
§0% JESSICA SIMPSON BLAKE SHELTON
ggg" SO W |7 EPIC/COLUMBIA 21746/SBN (15.98) % Do You Know 1 :}23:::mexm @ 45 46 WARNER BROS 44488/WRN (18.98) Pure BS 2
%5% @ 1L 1 AAR\LS)?ANNA;JSﬁV?LlL(ESIg)%_'SBN 18.98) Good Time @ 1 aiter four-year Sy 24| 40 VFV‘IQNNEE:RJSF.‘ fa\z/slfwnN (13.98) @ Around The Bend 3
ol —
o GARTH BROOKS : : absence (3,000 VARIOUS ARTISTS
ggf @ 19 17 PEARL 213 (26.98 CO/DVD) & The Ultimate Hits B 1 E8ia Hélast 47 35 30 NEW WEST 6140 (16 981 The Imus Ranch Record 1
©ax DAN EVANS A G . KEITH ANDERSON "
zia =R’ - EDJE EXECUTIVE 1242 (13.98) Goin' All Out 7 :‘Ep;a’e‘lw'th 48 43 3 COLUMBIA 10333 SEN (17 98) CMON! 3
M etters From
RICHIE MCDONALD BUCKY COVINGTON B
éig . 2 1 LUCID 1191186 (13.98) Turn'To frou 1% Home” in @ Wi LYRIC STREET 002930/HOLLYWOOD (18 98) Bucky Covington 1
z
222 RASCAL FLATTS . May 2004, JEWEL
388 @ 2|2 LYRIC STREET 000384/HOLLYWOQD (18.98) Still Feels Good Hd 1 i 60 42 ¥ VALORY JK 0100 (18.98) Perfectly Clear 1
1Y
250
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& NUMBER / DISTRIBUTING LABEL (PRICE)
T.I.

GRAND HUSTLE/ATLANTIC, 542267 */AG (18.98) &

Paper Trail

JENNIFER HUDSON
ARISTA 06303/RMG (18.98) @

Jennifer Hudson

L.
NE-YO
| DEF JAM 011410*/10JMG (13.98)

==
Year Of The Gentleman -I

[ JAZMINE SULLIVAN
S :Eu J 32713/RMG (15 98)

Fearless | m

YOUNG JEEZY
CTE/DEF JAM 011536*/10JMG (13.98)

The Recession .'

Joe Thomas. New Man _u

DEVIN THE DUDE
CINEMATIC 83000/RAZOR & TIE (18.98)

Landing Gear

NELLY
DERRTY/UNIVERSAL 010150/UMRG (13.96)

o

Brass Knuckles

.
=

31 33 49 [V

Album sells another
13,000 units on the
Bilthoard 200 (No.

ART r$+: :

KEYSHIA COLE

IMPRINT & NUMBER / DISTRIBUTING LABE(F(PRICE)

CONFIDENTIAL/tMANI/GEFFEN 009475”/IGA {13.98)

SALES DATA
COMPILED BY

AIRPLAY
MODNITORED BY

niclsen Isen
SoundScan

Title

Just Like You

SOLANGE

MUSIC WORLD/GEFFEN 011785/IGA (12.98)

Sol-Angel & The Hadley St. Dreams

2 KRAYZE
ENNUYE 7337 (12.98)

2 Krayze ‘l

MICHELLE WILLIAMS

MUSIC WORLD/COLUMBIA 01473/SONY MUSIC {12 98)

Unexpected i

LLOYD

YOUNG-GOLOIE/THE INC /UNIVERSAL MDTOWN 011517/UMRG (13 98)

Lessons In Love u‘

A Long Time Coming E

Exclusive §.]!

ROBIN THICKE Something Else 17) thls week fora WAYNE BRADY

STAR TRAK/INTERSCOPE 011793*/1GA (13.98) @ 9 total 1.9 million. Her PEAK 23066/CONCORD (18.98)
LIL WAYNE Tha Carter Il two previeus LL coOoL J

| CASH MONEY/UNIVERSAL MOTOWN 011977/UMRG (13.98) albums account DEF JAM 011503*/10JMG (13.98)
THE GAME if : CHRIS BROWN

GEFFEN 011465*/1GA (13.98) LAX T forl8 milhlon m JIVE 12040/7Z0MBA (18.98) @
JOE sales combined. ESTELLE

n HOME SCHOOL ATLANTIC 412860°/AG {13.98)

Shine

563 00003/KEOAR (17.98) iy
gﬁJLSR?PERl’:EELNWWARNER BROS. (18.98) Love & Lite iy ! 13 m El%YFI.ECBEAs':C'\fEI’\:/‘ERSAL MOTOWN 009956/UMRG (13.98) The Greatest Story Ever Told —.
galp';'uér’wMAoosssa-/mea (13.98) Good Girl Gone Bad _. The Saitimore gg%@gxﬁﬁ;,’:ww After My Time -
SHANACHIE 5167 (18.98) Me'am°rph°5i5“ inas many years MATRIARCH/GEFFEN 010313*/16A (13.98) @ Gio@ino]gaigs n.
55\]1;};2#/553»10;1 SQUAD 4564/KOCH {17.89) We Global ‘ ;:gx:? ;,h':zsif; M\L?DTBSD%?;:J;& %3.98) E-Life _.
&fu%gfikess'ggr«?lm%sw (15.98) The Way | See It “ solo albums. E'n 30 I8 C,CT:‘ ,%S,LT,,E i:agg;rv BOYZ Life In The Concrete Jungle ml
CQ:I\TE\;QI:\;SISZ&}:: (17 98) LSty !‘a E ¥ PEm::E{RIEAE-LODTliBIFE 516158/RAP-A-LOT (17.98) HijCite

ASHANTI

THE INC. UNIVERSAL MOTOWN 011318/UMRG {13.98)

The Declaration mﬂ

48 4

ﬂ TERRENCE HOWARD

_r—_ =,

GENTRY/COLUMBIA 09596/SONY MUSIC (15.98)

Shine Through It |

;\-!

USHER KENNY LATTIMORE .
i.ﬂ LAFACE 23388/70MBA (18.98) Here | Stand .. n.-u VERVE 011500/V6 (13.98) Timeless
ICE CUBE L DAY26
i n LENCH MOB 34635 (18.98) Raw Footage | m Helped by Best 1 BAD BOY 444540/AG (18.98) aRAY26
PLIES i ) ; TRAE inni m
BIG GATES/SLIP-N-SLIDE/ATLANTIC 511238/AG (18.99) OefhnitionOfiRes| i! ?uy :hsg.?s price J PRINCE/RAP-A-LOT 4 LIFE/RAP-A-LOT 515828/ASYLUM (17.98) Beginning
‘ ¢ album 5
[TIE3] ALICIA KEYS AsiAm B ¢ | '@ thead THREE 6 MAFIA . Last 2 Walk m
MBK/J 11513*/RMG (18.98) @ ¢laims its first HYPNOTIZE MINDS/COLUMBIA 88580*/SONY MUSIC (11.98) ® .|
- Greatest Gainer VARIOUS ARTISTS I
_JfﬂNCE/KOTG 515820/RAP-A-LOT 4 LIFE (17.98) Crack no?:or o] WORD-CURB/VERITY 276 19/EM! GOSPEL (10.98) WOW Gospel Essentials: All-Time Favorites
NAS ; MARIAH CAREY ~ -
OEF JAM/COLUMBIA 011505*/IDMG (13.98) Untitied @ . (up 20%). ‘?4' ' ISLAND 070272+/1DJMG (13.95) - E=MC2 .i
BIG KUNTRY KING , MURS -
GRAND HUSTLE/ATLANTIC 514113/4G (18.98) My Tt TosEat . WARNER BROS. 176828* (13.98) ® Murs For President ﬂ.

MAINSTREAM
R&B HIP-HOP’"

X

CAN'T BELIEVE IT
T-PA FEAT. UL WAYHE 90567

d-"l. WHATEVER YOU LIKE
"% 11, (GRAND HUSTLE/ATLANTIC)
MRS. OFFICER
UL WAYNE FEAT, BOBBY VALENTING & KIDD KIDE (CASH MONEY/UNIVERSAL MUTOWN)
MISS INDEPENDENT
HE-YO (DEF JAM/IDIMG)
SPOTLIGHT
JENNIFER HUDSON (ARISTA/RMG)
' LIVE YOUR LIFE
. TL FEAT. RIHANNA (DEF JAWGRAND HUSTLETDUMG/ATLANTIC)
NEED U BAD
JAZMINE SULLIVAN (J/RMG)

""- J": SO FLY
- | SLIM FEAT. YUNG JOC (M3/ASYLUM}

BUST YOUR WINDOWS
JAZMINE SULLIVAN (J/RMG}
~ MY LIFE
~ THE GAME FEAT. LIL WAYNE (GEFFEN/INTERSCOPE)
WHAT THEM GIRLS LIKE
LUGACRIS CO-STARRING CHRES BROWN & SEAN GARRETT (DTRDEF JAMADUMG)
' GOT MONEY i
LIL WAYNE FEA'I T-PAIN (CASH MONEY/UNVERSAL MOTOWN) =
SINGLE LADIES (PUT A RING ON IT) ]
BE‘{ONCEJ&USIC WORLDICOLUMBIA)
RIGHT HERE (DEPARTED)
BRANOY (XOCH/EPIC)
PLEASE EXCUSE MY HANDS
PLIES FEAT. JAMIE FOXX & THE-DREAM (BIG GATES/SLIP-N-SUDE/ATLANTIC)
- GREEN LIGHT
JOHN LEGEND FEAT. ANDRE 3000 (HOME SCPM/G_0.0.D/COLGMA)__
DID YOU WRONG
PLEASURE P (BLUESTAR/ATLANTIC)
- SWAGGA LIKE US
q, JAYL & T FEAT. KANYE WEST & LIL WAYNE (ROC-A-FELLADEF JAMADIMG,)
PUT ON
YOUNG JEEZY FEAT. KANYE WEST (CTE/DEF JAM/lD.IMG)
'“" LOVE LOCKDOWN
KANYE WEST {ROC-A-FELLA/DEF JAM/IDJMG}

RIDE
ACE HOOD FEAT. TREY SONGZ (WE THE BEST/DEF JAMADUMG)

GO GIRL 'ﬁ?
- CIARA FEAT. T-PAIN (LAFACE/ZOMBA} R
CHOPPED 'N' SKREWED

T-PAIN FEAT. LUDACRIS (NAPPY BUV/KDNVICI/J!VE/ZDMBA

, 15 GOOD GOOD
| ASHANTI (THE iNC./UNIVERSAL MOTOWN)

WHEN IT HURTS
AVANT (CAPITOL)

58 |

o
L

-2k -2- 2

&
o
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ADULT R&B"
TITLE
ARTIST IMPRINT/ PROMOTION LABEL
MAGIC
.-2 I1NJ| ROBIN THICKE (STAR TRAK/INTERSCOPE)
YOU'RE THE ONLY ONE
ERIC BENET (FRIDAY/REPRISE WARNER BRDS )
JAZMINE SULLIVAN (J/RMG)
133 HEAVEN SENT
KEYSHIA COLE (TMANI/GEFFEN/INTERSCOPE)
| ALICIA KEYS (MBK/J/ANG)
NOTHING LEFT TO SAY
r ' THE RIVER
% NOEL GOURDIN (EPIC)
HERE | STAND
USHER (LAFACE ZUMBA)
L # MARVIN SAPP (VEHITY/Z(MBA)
E.R. (EMERGENCY ROOM)
JOE (563 KEDAR)
INDEPENDENT
NE-YO {DEF JAM/IDIMG)
ORDINARY
IFULEAVE
| MUSIQ SOULCHILD FEAT. MARY J. BLIGE (ATLANTIC)
LOVE THAT GIRL
 THE HUNGER
EAIC BENET (f RIDAY/REPRISE/WARNER BROS.)
COoOoL
WILL | EVER
LYFE JENNINGS (COLUMEIA)
RIGHT HERE (DEPARTED)
' GREEN LIGHT
JOHN LEGEND FEAT. ANDRE 3000 (HOME SCHOOL/G.0.0.0/COLUMBIA)
WHEN IT HURTS
DID YOU EVER LOVE ME
. DEBORAH COX (DECO/IMAGE)
ONE LOVE

s ElSPOTLIGHT l
JENHIFER HUOSON (ARISTA/RMG)
NEED U BAD
-'.5- 1 SUPERWOMAN
4INT CONDITION (CAGED BIRD/IMAGE)
NEVER WOULD HAVE MADE IT
- THE SWEETEST LOVE l
§ ROBIN THICKE (STAR TRAK/INTERSCOPE

WAYNE BRADY (PEAK/CMC)
RAPHAEL SAACIQ (COLUMBIA)
ANTHONY HAMILTON FEAT. DAVID BANNER (MISTERS MUSIC/S0 SO DEFZOMBA]
BRANDY (KOGH/EPIC)
AVANT (CAPITOL)
NOEL GOURDIN (EFIC)

Go to www.billboard.biz for complete chart data

fTIT-LE
ARTIST IMPRINT | PROMOTION LABEL

WHATEVER YOU LIKE
1. (BRAND HUSTLE/ATLANTIC)

TITLE
ARTIST IMPRINT / PROMOTION LABEL

CAN'T BELIEVE IT

T-PAIN FEAT LIL WAYNE (NAPPY BOYKONVICT/IVE/ZOMBA)

MISS INDEPENDENT

NE-YO (DEF JAM/IDJMG)

MRS. OFFICER @

 LIL WAYNE FEAT. 80BBY VALENTINO & K000 KIDO (CASH MONEVUNVERSAL 10Ty | 343

PAPER PLANES

M.L.A, (XL/INTERSCOPE) _ I
MY LIFE

THE GAME FEAT. LIL WAYNE (GEFFEN/INTERSCOPE)

DISTURBIA

RIHANNA (CRP DEF JAM/IDJME)
GOT MONEY

LIL WAYNE FEAT. T-PAIN (CASH MONEY/UNVERSAL MOTOWN)
LOVE LOCKDOWN

KANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG)

2 KRAZY
PITBULL FEAT. LIL JON (MR 305FAMOUS ARTIST/THE ORCHARD

CLOSER
-i"! @ NE-YO (DEF JAM/I0UME)
N RIGHT NOW (NA NA NA)
AKON (SRC/UNIVERSAL MOTOWN)
BODY ON ME
~ NELLY FEAT. ASHANT) & AKON (DERRTY/UNIVERSAL MOTOWN)
SO FLY
SLiM FEAT. YUNG JOC (M3/ASYLUM)
' FOREVER
CHRIS BROWN (JIVE/ZOMBA)
WHAT THEM GIRLS LIKE
LLIDAEﬂiS CO-STARRING CHRIS BROV/MN & SEAN GARRETT (DTF/DEF JAMIDUM

2%  DANGEROUS
10 AROINAL OFFISHALL FEAT AKON (KONLVE GEFFENNTERSCOPE)

- BETTER IN TIME
LEONA LEWIS (SYCC J RMG)
 SWAGGA LIKE US

- JAY-Z & T, FEAT. KANYE WEST & LIL WAYNE (ROC-AFELLADEF JAMIDUMG) 283

SWING
i

ﬂ,

SAVAGE FEAT. SOULJA BOY TELLEM REPUBLIC!
PUT ON 'ﬁ'

. YOUNG JEEZY FEAT. KANYE WEST (CTE/DEF JAM/IDJMG,
GREEN LIGHT —)‘

JOHN LEGEND FEAT. AMDRE 3000 (HOME SCHOOL/G.0.0.0 COLUMBIA) .
IF | WERE A BOY |'
EYONCE (MUSIC WORLO/COLUMBIA)

LET IT ROCK
WAYNE (CASH MONEYUNVERSAL REPUBLIC)

Data for week of NOVEMBER 1, 2008 |
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l!!WHATEVER YOU LIKE !
! ¢ T.. {GRAND HUSTLE/ATLANTIC l
Q ﬂ - MRS. OFFICER

UL WAYNE FEAT. BOBBY VALENTINO & KIDD KIDD (CASH MONEY/UNVERSAL MOTOWN)

LIVE YOUR LIFE
T FEAT. RHANNA (06F

ANTIC) [

w3

2 MY LIFE
e £ = THE GAME FEAT. LIL WAYNE (GEFFEN/INTERSCOPE)
LIL WAYHE FEAT. T-PAIN
- {CASH MONEY/UNVERSAL MOTOWN)
1 JAY-Z & T1, FEAT, KANYE WEST & LIL WAYNE (ROC-A-FELLADEF JAMADUMG)
PAPER PLANES
M.IA. (XL INTERSE OPE)
. LUDACRIS CO-STARRING CHRIS BROWN & SEAN GARRETT (DTP/DEF JAMICME)
PUT ON
YOUNG JEEZY FEAT. KANYE WEST (CTE/DEF JAM/IDIMG)
N NELLY FEAT. ASHANTI & AKON (DERRTY/UNIVERSAL MOTOWN)
‘ KRAZY
’ THE BUSINESS
~ YUNG BERG FEAT. CASHA (YUNG BOSS/KOCH/EPIC)
_ E PLIES FEAT. JAMIE FOXX & THE-DREAM (E4G GATES/SLIP-A- SLDE/ATLANTIC)
A MILL}
GET LIKE ME
DAVID BANHMER FEAY. CHRIS BROWN LG, FAC.E/SRC/UNVERSAL MOTOWN)
JM JONES & RON BROWE FEAT JUELI
MR. CARTER
DANGEROUS
KARDINAL OFFISHALL FEAT. AKON (KONLIVE/GEFFENNTERSCOPE)
MIKE JONES FEAT. TREY SONGZ, LIL WAYNE & TWISTA {ICE AGE/ASYLLM)
- GET UP
RIDE
ACE HOOO FEAT. TREY SONGZ (WE THE BEST/DEF JAMIDJMG)
HERE | AM
SWING
SAVAGE FEAT. SOULJA BOY TELL'EM (UNIVERSAL REPUBLIC)
~ JADAKISS FEAT. NE-YD (DEF JAM/IDJMG)
BABY

GOT MONEY
', SWAGGA LIKE US
WHAT THEM GIRLS LIKE
10 q—? BODY ON ME
PITBULL FEAT, LIL JON {MR. 305FAMOUS ARTIST/THE GRCHARD)
PLEASE EXCUSE MY HANDS
__LiL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
POP CHAMPAGNE
LIL WAYNE FEAT, JAY-Z (CASH MONEY/UNIVERSAL MOTOWN)
CuDDY BUDDY
50 CENT (SHADY/AFTERMATH/INTER SCOPE)
BICK ROSS FEAT. NELLY & AVERY STORM (SLIP-N-SLDE/DEF JAMIDUMG)
. BY MY SIDE
LL COOL J FEAT. THE-DREAM (DEF JAM/IDJMG)

CHARTS LEGEND on Page 55

electronically monitored 24 hours a day, 7 days a week. HOT RAP SONGS: Reflects the top rap titles at Mainstream R&B/Hip-Hop and Rhythmic radio.

TOP R&B/HIP-HOP ALBUMS: See Charts Legend for rules and explanations. 81 MAINSTREAM R&B/HIP-HOP, 71 ADULT R&B, 74 RHYTHMIC stations are
See Charts Legend for rules and explanations. All charts © 2008, Nielsen Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved.


www.americanradiohistory.com

SALES DATA SALES DATA

AIRPLAY AIRPLAY
MONITORED BY COMPILED BY MONITORED BY COMPILED BY

niclsen niclsen Bi"b.q " nielsen nielsen
SoundScan ® . A | ] | SoundScan

CHRISTIAN

2008

- A

TITLE
ARTIST IMPRINT / PROMOTION LABEL

P ElGlVE ME YOUR EYES
BRANDON HEATH REUNIONPLG
15 JESUS MESSIAH
CHAIS TOMLIN SIXETEPE/SPARROW/EMl CMG

TITLE

.I! ARTIST IMPRINT / PROMOTION LABEL

@ 37 5 |RUE REACH OUT J
L[5S HiLaRY DUFF HOLLYWOOD

og 5 FOUND A MIRACLE
LOVELESS FEATURING AMANDA WILSON GROOVE FACTORY

ARTIST
| TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

2 VARIOUS ARTISTS
wOW HITS 2009

]9 ———————
’; 4 2 CASTING CROWNS

TITLE
ARTIST IMPRINT / PROMOTION LABEL

11 2 CAN YOU FEEL THAT SOUND
1\ GEORGIE PORGIE MUSIC PLANT

3 THE SPACE DANCE
DANNY TENAGLIA SILVER LABEL/TOMMY BOY

1

PEACE ON EARTH BEACH STREET/AREUMON 101 29PROVIDENTINTEGRITY

I

FROZEN 12" 13 | LOVE TO MOVE IN HERE 3 08 HASTE THE DAY | YOU REIGN
TAMI CHYNN FEAT. AKON KONVICT/SRC/UNIVERSAL MOTOWN 0L MOBY MUTE bl OREAMER SOLID ST41E 5653/EMt CMG _l MERCYME INO
WHAT | WANT 22 “12 BLACK AND GOLD g 2 7 CHRIS TOMLIN 4 19 WHAT LIFE WOULD BE LIKE
FIREBALL RECORD PLANT e - " _SAM SPARRO MODUS VIVENOVISLAND/UNVERSAL REPUBLIC L | § HELLO LBVE SIXSTEPS/SPARROW 2359/EMI CMG . 5 BIG DADDY WEAVE FERVENT/WORD-CURB
DON'T CALL ME BABY 30 17 REWIND N ANBERLIN e 5 14 LOSE MY SOUL
KREESHA TURNER VIRGIN/CAPITOL i e KEQ NOZAR! KESIDE ll 3 NEW UNIVERSAL REPUBLIC 011710*/EMI CMG TORYMAC FEAT, KIRK FRANKLIN & MANDISA FOREFRONTEM NG
¢ BOSSY WORKED UP & 1 THIRD DAY £ 5 14 HEREIAM
LINDSAY LOHAN UNIVERSAL MOTOWN BRIAN ANTHONY SOGNI REVELATION ESSENTIAL 10853/PROVIDENT-INTEGRITY | " DOWNHERE CENTRICITY
- BREAK ME - TOUCH ME 7 Ti LECRAE ., MIGHTY TO SAVE
TINA SUGANOH RAZOR & TiE _ BINGO PLAYERS VS. CHOCOLATE PUMA STRICTLY RHYTHM " © REBEL REACH 98070/INFINITY LAURA STORY INO
SNEAKERNIGHT MISS YOU g 4 RICHIE MCDONALD BY YOUR SIDE
A VANESSA HOLLYWOOD ANIUKA (00T)-J0Y . ) TURN 70 YBU LUCID 1191186 TENTH AVENUE NORTH REUNIDN/PLG
ANGEL RIGHT HERE (DEPARTED) I ey UNDEROATH SLOW FADE
NATASHA BEDINGFIELD PHONOGENIC/EPIC BRANDY KOCH/EPIC 'l- T 7T S0 0 57 N LD STATTOT v S © ~ CASTING CROWNS BEACH STREET/REUNION/PLG
GET UP UNITY 10 60 CASTING CROWNS ® YOURS
MARY MARY MY BLOCK/COLUMBIA JOHN RIZZD FEATURING LISA HUNT & WANDA HOUSTON D1  THE ALTAR AND THE DOQR 10117/PROMOENTNTEGRITY STEVEN CURTIS CHAPIAN SPARROW/EMI CMG
- AND I TRY TWISTED (GOT ME GOIN' ROUND) 1+ . BRANDON HEATH | THERE WILL BE A DAY
- _BIMBO JONES SILVER LABEL/TOMMY BOY ULTRA NATE SILVER LABEL TOMMY BQY n * WHAT IF WE REUNHIN 10127 PROVIDENT-INTEGRITY _ JEREMY CAMP BE{ TGOITH & NAIL
13 |8 THE MIDDLE OF THE DANCEFLOOR 37 ) JULIET OF THE SPIRITS Ii —:.-; =3 JON MCLAUGHLIN ONE LIFE TO LOVE

THE B-528 ASTRALWERKS/CAPITQL

" 1 SHOULDA BEEN BLOND
e LJAEN_N_FREDER}CK DAUMAN

JIPSTA ROCKBERRY

40 CALL MY NAME
" _MMDRGAN PAGE FEATURING TYLER JAMES NETTWERK

33MILES INO

- CALL MY NAME
THIRD DAY ESSENTIAL PLG

OK NOW ISLAND 011612/EMI CMG

(LTI AMY GRANT
ECHPEOIISENIOCREIOT S

o

)6

A BEAUTIFUL LIFE 43 SHUT UP AND LET ME GO 1;4 14 147 FLYLEAF , TODAY IS THE DAY

| JODY WATLEY AVITONE _ THE TING TINGS COLUMBIA s . FLYLEAF A&M/OCTONE 650005/EMI CMG ® LINCOLN BREWSTER INTEGRITY

| CAN'T GET NO SLEEP 2008 JUST ANOTHER DAY g LINCOLN BREWSTER | REVELATION

_INDIA ANGEL EYES TIFFANY DAUMAR 2] ~ TODAY IS THE DAY INTEGRITY 4458/PROVIDENT-INTEGRITY THIRD DAY ESSENTIAL/PLG
GRASS IS GREENER SAVE ME | MANNHEIM STEAMROLLER SOUND OF YOUR NAME
DAVE AUDE FEATURING SISELY TREASURE AUDACIOUS AOD CARILLO & EDOIE AMADOR FEAT. RONNIE SUMAALL DANCEMLSCLABEL COMCARAILD. 38 2 A CANDLELIGHT CHRISTMAS AMERICAN GRAMAPHONE 1220 BX ABOVE THE GOLDEN STATE SPARROW/EMI CMG

~ YOU TURNED THE TABLES MAGIC TOUCH £ .« g CASTING CROWNS 1 A NEW HALLELUJAH

'Y ROBIN ELEVEN CHICAGO . ROBIN THICKE FEAT. MARY J. BLIGE STAR TRAK/INTERSCOPE & 1 % 9 THE ALTAR AND THE DOOR ® MICHAEL W. SMITH I'EUNION/PLG

HEAVEN CAN WAIT STUCK TO YOU | " HILLSONG SHADOWFEET
LUVHDREAMS FEATURING ELISA RODRIGUEZ TC NIKKA CDSTA GOFUNKYQURSELFI/STAX/CMG “@l‘ 20 N THIS 1S OUR GOD INTEGRITY 4438/PROVIDENT-INTEGRITY BROOKE FRASER WOOD AN BONE
COBRA STYLE DISTURBIA HOPE NOW

ROBYN KONILHIVA CHERRYTREE/INTEESCOPE ) = " RIHANNA SRP DEF JAM/IDJMG
GREEN LIGHT m 47 o ADIOS BARCELONA
JOlit LEGEND FEATURING ANDRE 3060 HOME SCHOOLG 0.00/COLUMBIA | ALYSON PM MEDIA
" CRASH AND BURN ~ FOR WHAT IT'S WORTH
. NADIA ALl SMILE iN BED  SIRIVAN PEACEMAN
ENERGY 46 4 NO SECRETS
KERI HILSON MOSLEY/ZONE 4/IN|ERSCOPE SUPANOVA D1
UNDERLYING FEELING
SYLVIA TOSUN SEA TO SUN
ESPANA CANI
CHARO UNIVERSAL WAVE

- THE GREATEST
MICHELLE WILLIAMS MUSIC WORLD/COLUMBIA

ADDISON ROAD INO
WONDER OF THE WORLD
RUSH OF FOOLS MIDAS
END OF ME
_ BUILDING 428 ING
WHATEVER YOU'RE DOING (SOMETHING HEAVENLY)
SANCTUS REAL SPARROW/EMI CMG
BRITNEY
BEBO NORMAN BEC/TOOTH & NAIL
YOU INVITE ME IN
MEREQITH ANOREWS WORD-CURB
STREETS OF GOLD
- HEEDTOBREATHE ATLANTIC/WORD-CURB

._RELENTLESS CURB 79025/WQRD-CURB
33MILES
ONE LIFE INO 4484/PROVIDENT-INTEGRITY

KEITH & KRISTYN GETTY
IN CHRIST ALONE GETTYMIISIC 90573

r.- 8 VARIOUS ARTISTS

?& 35 ! 22 TOP 25 PRAISE W 71356WORD-CURB

1 29 CECE WINANS |
fa v THY KINGDONM COME PURESPRINGS GOSPEL/EM) GOSPEL 4966/BMICHG

[_% 32 52 STEVEN CURTIS CHAPMAN

i a8 NATALIE GRANT

JOSHUA KLIPP 3X3

KUNG FU ME
TWISTED DEE HAMMER

THIS MOMENT SPARROW 6393/EMI CMG

106 SKILLET
| COMATOSE ARDENT/SREAAVA 2546/PROVIOENT-INTEGRITY

@ T3reL aLeums:

e

P ELECTRONIC
UMS™

*
28
v
m
m
0
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a
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¢ Hot ,
i DANCE AIRPLAY

TITLE
ARTIST IMPRINT / PROMOTION LABEL

cally monitored 24 hours a day, 7 days a week.

HOT GOSPEL SONGS: 55 and 45 stations, respectively, are electronically
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1 61 #1 LAEY 4 18 MOVE FOR ME 1 2 68 MARVIN SAPP ® | TRUST YOU
R KALA XUINTERSCOPE 1139659'/IGA KASKADE & DEADMAUS ULTRA K ] THIRSTY VERITY 09433/Z0MBA ¥ JAMES FORTUNE & FIYA BLACK SMOKE/WORLDWIDE |

'3 5 METRO STATION 2 13 DISTURBIA 4 3 LECRAE ALWAYS
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5 4 THIEVERY CORPORATION 3 19 EVERY WORD VARIOUS ARTISTS WORK IT OUT
~° " 1ADIO RETALIATION ESL 140 5 ERCOLA & DANIELLA NERVOUS GOTTA HAVE GOSPEL! 6 NTEGRITY/ZOVBACOLUMBIA 33575/SORY MUSIC & ~ TROY SNEED PRESENTS BONAFIDE PRAISERS EMTRO GOSPEL

NEVER WOULD HAVE MADE IT
MARVIN SAPP VERITY/ZOMBA

JESUS

KIRK FRANKLIN FO YO SOUL/GDSPO CENTRIC/ZOMBA

6 11 STRYKER m 6 24 JUST DANCE
- TOTAL DANCE 2008: VOL. 2 THRIVEDANCE 90789/THRIVE LADY GAGA FEAT. COLBY ODONIS STREAMUINEKONVE/CHERRYTREEINTERSCOPE

J ! @
', .5 30H13 .3! { ja YOU MAKE ME FEEL n 5 55 SHEKINAH GLORY MINISTRY
e 2 ,

ST WANT PHOTO FINISH 511181 ANNAGRACE ROBBINS JESUS UMLG 3003/KINGDOM

B 2 ARMIN VAN BUUREN 5 12 INTO THE NIGHTLIFE 1 6 7 DEITRICK HADDON GET UP
/ A STATE OF TRANCE 2008 ARMADA 1839/ULTRA i CYND! LAUPER EPIC ; .bs,,,jl‘ REVEALED VERITY 2347 1/2DMBA MARY MARY COLUMBIA
i) :; THE STREETS g ﬁ‘{-" g HOTNCOLD i 5 VARIOUS ARTISTS B 5, LORD PREPARE ME
" EVERYTHING IS BORROWED SXSEVENNEPURE GROOVEALOCKED (N 8000BMCE | [ KATY PERRY CAPITOL [' WOW GOSPEL ESSENTIALS ALL - THE WEST ANGELES COGIC MASS CHOIR EM! GDSPEL

COVER ME
2108 MOKIE NORFUL & J MOSS BA
JESUS
SHEKINAH GLORY MIRISTRY KINGDOM
MY NAME IS VICTORY
JONATHAN NELSON FEAT. PURPOSE INTEGRITY
. GOD IS GOOD
REGINA BELLE PENDULUM
I LIFT MY HANDS
ARKANSAS GOSPEL MASS CHOIR T/EMTRO GOSPEL
o TAKE IT BACK
~ DORINDA CLARK-COLE GOSPO CENTRIC/ZOMBA

8 25 SANTOGOLD FEEL YOUR LOVE = 4 29 CECE WINANS
. SANTOGOLD LIZARD KING 70034*/00WNTOWN KIM $0221 ULTRA __THY KINGDOM COME "1 SPAINGS GOSPEL B4966/EM| GOSPEL

4 VICLATINO # 42 g FADED 4 35 VARIOUS ARTISTS Y
ifes VIC LATING PRESENTS: ULTRA.MIX ULTRA 1784 = "I CASCADA ROBBINS ’ Bl o o oo o i '
u‘o B o e ‘ Rl -CT ME THINK ABOUT IT ' TYE TRIBBETT & G.A.

TOTAL CLUB HITS THRIVEDANCE 90784/THRIVE 1DA CORR VS FEDDE LE GRAND MINISTRY OF SOUND STAND OUT COLUMBIA 16114/SONY MUSIC

:m HANNAH MONTANA g ANGEL ‘i3 JAMES FORTUNE & FIYA
%% HANNAH MONTANA 2: HON-STOP DANCE IARTY WALT DISNEY 001106 NATASHA BEDINGFIELD PHONOGENIC/EPIC 4 THE TRANSFORMATION BLACK SMOKE 3045/WORLDWIDE
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41 13 NINE INCH NAILS ﬂ SO WHAT . 20 29 MARTHA MUNIZZI
g THE SLIP THE NULL CORPORATION 27°@® o . PINK LAFACE ZOMBA R CHANGE THE WORLD MARTHA MUNIZZI 38610 &
".,.';‘“  VARIOUS ARTISTS 99 AMERICAN BOY 12 45 KIRK FRANKLIN ;
|k 3| ~ ©" ESTELLE FEAT KANYE WEST HOME SCHDOL/ATLANTIC 12 |_THE FIGHT OF MY LIFE FO YD SOUL'GOSPO CENTRIC 1677220MBA & 0

planations. HOT CHRISTIAN AC SONGS,

ULTRA.DANCE 09 ULTRA 1636

15 31 GNARLS BARKLEY n 18 4 SQUEEZE ME I 13 56 TRIN-LTEE 5:7 I AM A WITNESS

"~ THE 00D COUPLE DOWNTOWN/ATLANTIC 450236*/AG S KRAAK & SMAAK FEATURING BEN WESTBEECH ULTRA : 157 SIHIT RISING 0402/MUSIC WORLD PASTOR GREGG PATRICK & THE BRIDGE PROJECT CROSSOVER/TYSCOT
Ji{NINE INCH NAILS ] 16 11 ANOTHER LOVE 19 5 ' REGINA BELLE ROYALTY (LIVE AT THE APOLLO)
- =7 GHOSTS IV THE NULL CORPORATION 26* 1 = _THE MAC PROJECT FEATURING THERESE HED KAND) 7 (Y LOvE FOREVER SHINES PENDULUM 300208500 ~_BYRON CAGE GOSPO GENTRIC/ZOMBA

17 41 DY SKRIBBLE 14 5 BEHIND THE WILLIAMS BROTHERS NO LOOKING BACK

 TOTAL DANCE 2008 THRIVEDANCE 90780/THRIVE FLANDERS ULTRA THE JOURNEY CONTINUES._.. BACKBERRY 1670) DAMITA [¥SCOT
e it B - ‘ -
"-.L!' TIESTO ¥ "ﬁ‘" ; PAPER PLANES TAKE 6 HOLD ON
- "IN SEARCH OF SUNRISE 7 SONG BIRD 11/BLACK HOLE 0 MLA XLANTERSCOPE . THE STANDARD HEADS UP 3142 - TYE TRIBBETT & G.A. COLUMBIA/INTEGRITY

7 VARIOUS ARTISTS

SUNDOWN: 1USIC. FOR UNWINDING VY SPECIAL MARKETS {9973 EXISTARBUCKS
#‘I DAFT PUNK
~ ALIVE 2007 VIRGIN D984 1
67 JUSTICE
— CROSS E'} BANGER/BECAUSE 224892/ViCE

HEARTBROKEN

- T2 FEATURING JODIE AYSHA NEXT PLATEAY

s g ' FROZEN

TAMI CHYNN FEAT. AKON KONVICT/SRC/UNIVERSAL MOTOWN

THE LONGEST ROAD
MORGAN PAGE FEATURING LISSIE NETTWERK

THE AMBASSADOR

@ DAVE HOLLISTER

WITNESS PROTECTION GOSPO CENTRIC 28731/Z0MBA

1 ISRAEL & NEwW BREED
A DEEPER LEVEL: LIVE INTEGRITY/COLLMBIA 11386/50NY MUSIC @)

THE CHOP CHOP' FROM MILK TO MEAT CROSS MOVEMENT 30035 ).

T STRIVING
ULY TS0 DAVE HOLLISTER GOSPO CENTRIC/ZOMBA |

SOULED OUT

- HEZEKIAH WALKER & LFC VERITY/ZOMBA

HIS WILL
DESTINY PRAISE DESTINY STYLE

GRITS |-

- PRAISE HIM NOW

REITERATE REVOLUTION ART 70010/SONY MUSIC

MARY MARY
THE SOUND MY BLOCK/COLUMBIA 28087/SONY MUSIC

" KIERRA KIKI SHEARD EMI GOSPEL

JOY
NIYOK! D2G-EXECUTIVE

»5_ RATATAT - WOMANIZER
0 LP3 XL 353*/BEGGARS GROUP L | BRITNEY SPEARS JIVE/ZOMBA
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BOSEL
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1 1 MARIYA TAKEUCHI 1 new KEANE 1 New BUSHIDO
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KIBA WO MISERO (CD+DVD LTD PRESSING) TEARERIDGE YEAR OF THE GENTLEMAN ROC-A-FELLA/DEF JAM THIS S THE LIFE MELODRAMATIC/VERTIGD 5 NEW s g SWEET ABOUT ME
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Chart Codes: CS (Hot Country Songs). M100 (The Biliboard Hot 100). LT ¢(Hot Latin Songs), POP (Pop 100)
and RBH (Hot R&B/Hip-Hop Songs) TITLE (Publisher - Licensing Org ) Sheet Music Dist, Chart. Position

15 MINUTES OF SHAME (Puspie Cay Cé)e BMU/Major Bob.
ASCAPMusic 813 %Iage Three BMI/Songs Of Coraman

BMI). WBM, C
A

ADDICTED (Primary Wave, ASCAP/Saving Abel,
ASCAP/CIdIk/AVOLI HJIJIISI]IH? ASCAP/Skiddco,
BMIMeaux Mercy, BMVEMICMG, BMI} HL. H100 30

ing ASCAP/WB Music, ASCAP/Crown Club Publishing,
BMI/Warner-Tamerlane Publishing, BMI/T%onv My Hart
Publishing, ASCAP/Tremell Clemons ASCAP/Dega Fig-
qas Publlsh wg ASCAPEJ WBM. RBH

ANTED (Universal Muswc MGB Songs

SCAP/DIII’V Water Dog Mustc, ASCAP/Universal Music
Corporation, ASCAP/Landrk Viliage Tunes. ASCAP/Crite-
nion Music Corporation. ASCAP/Jazz Your Az Tunes
ASCAPY HL/WBM. CS 14, H100 86

ALL SUMMER LONG (R.H Puhhshm& BMI/Gaje.
BMI/WarnerJamerlane Publishing, BMYUniversal Music
Co(oorahon ASCAP/Songs Of Universal. BMEMI Lon-
2““ e, BMI/Leacsheer Land, ASCAP/Tiny Tunes

SCAP/Zeven, BMI). HL/WBM, H100 42, POP 56

ALL SUMMER LONG (RIR Pubhshmk]/‘ BMI/Gd|e
BMi/Warner-Tamerlane Publishing, BMiUnversal MUSIC
Corporation, ASCAP/Songs Of Universal, BMIEMI Lof
gnude BMV/Leadsheet Land ASCAP/T n}/ Tunes.

SCAP/Zevon, BMI), HL/AWBM,

ALREADY GONE \Jenmler Nemes ASCAP/EMI Black:
wood, BMVDlrka BMUMusic Of Stage Three,
BMUI/Bobby's Son%Ano Salvage BMVStage Three
Music, BMI). 0061

ALWAYS THE LOVE SONGS (01d Desperados,
ASCAP/N2D. ASCAP/Pure Blue, BM!) CS 38

AMERICAN BOY {wi!l i am Music, BMI/Cherry River
BMI/Chrysalis Songs. BMPiease Gimme My Publish
iy, BMVEMI Blackwood BMI/Larry Leron Music.
BMY/Speir Music, BMI/Copynight Control), CLMAHL
H100 31, POP 20

EL AMOR EN CARRO (A1pa, BMI} LT 23

AMOR INMORYAL (Sony ATV Discos, ASCAP/Broddspan

Music, ASCAP) LT 17

ANGEL gﬂooney Jerkins Productions, BMEMI Black-
wood, BMURICo Love Is Still A Ragper, SESAC/Foray
Mustc. SESAC/LaShawn Daniels Productions
ASCAP/EMI Apail, ASCAP/Cstyle Ink Music Publishing,
é;CAP/Slrde hal Music. ASCAP), HL. H100 63, POl

ANGELS ON THE MOON (Thriving fvory Music,
ASCAP/Sakyamuni Music Publishing, ASCAP) POP 72

ANYTHING 0ES (Pacific Wlnd SE AC/Melodles o

SESAC/ReT%nSOn%A

ARAB MONI YS iah's Music, BMI/Browz BMI/Notting
Hill Music, BMI) RBH 8

ARDE EL CIELO (WB Mus«c ASCAP? 737

ARROYITO (Unwversal Musica ASCAP) LT 35

BABY (EMI AFPI'H ASCAP/LL Cool J. ASCAP/Songs Of
Peer, ASCA /March 9th Pubiishin g ASCAP/2082 Music
%Jb[lshmg ASCAPAWB Music, ASCAP), HLAWBM, RBH

BACK THAT THING UP éSongs ot Wmoswepr Pacific,
Bil/Universal Music - Z Tunes, ASCAP/Hits And
Smashes Music, ASCAP/2820 Music, BM/That's How |
Roll ASCAP, CS 41

BAD GIRLFRIEND %Warner ~Tamerlane Publishing,
BMI/Tohor Songs, BMI/Team Togue Publishing,
SOCAN/Blinky bllshmg SOCAN/AN Apnit Fool Pub-
I}»{s\hér[l)ngOCAN/ledy Cat Pubfisting, SOCAN), WBM,

BARTENDER SONG {Delusiondl Music, BMI/Destin
Imam Muswc BMUBetty Sugs Pump, ASCAP), WBM,

BEEP nnd Jean's Baby Boy Music, ASCAP/Tight Werk,
BM/ rann Man Pubiishing. BMRozboy Publishing.

BELIEVg (Greenlund ASCAP/i m nobody, ASCAP/EMI
Apnl ASCAP/My Biue Car, ASCAP/; Img ug,
ASCAP/WB Music, ASCAP), HLAWEM, POP 88

BE OK (Cabin 24, ASCAP) 10091

BETTER [N TIME (Jonathan Rotemn Musm
BMI/Sony/ATV Songs. BMI/God's CQ
ASCAP/Sony/ATV Tunes, ASCAP), HL, H100 11, POP 6
BLEEDING LOVE (Write 2 | ve, ASCAPKobal Musc
Publisting, ASCAP/Seven Peaks Music, ASCAP/Jambi-
tign MusiC, ASCAP) H100 4 40, POP 44

BODY ON ME éJdckle Frost, BMYUniversal Music - MGB
Son 5, ASCAP/Piano Music, ASCAP/Byefall Music.

AP/Sony/ATV Harmony, ASCAP). HL/WBM. H100

73 POP 79, RBH 79

BURNIN' UP (Jonas Brothers Publsshing, BMI/Sony/ATV
Songs, BMI), HL, POP 68

THE BUSINESS (Draw First Publishing, ASCAPA Want
Mine Publishin ASCAP/UmversaI N?usm Corporation,
ASCAP), HL/WBM, POP 89, RBH

BUST IT OPEN (Wilbert Martin Pubhshln , ASCAPM
Huoebon Publishing, ASCAP/ts Cnl bout Music,
ASACP/Elimu T Tabasun Publlshmg SCAP) RBH 64
BUST YOUR WINDOWS app Puddy, ASCAP/Univer-
sal Music - Z Tunes, ASC; P/Sa laam Remi Music.,
ASCAP/EMI April, ASCAP/Soulja Boy Tellem Music,
BMI/Croomstacular Music. BMUElemnent § Hip Hog
RI\/II/Eakm Care Of Business, BMI), HL/WBM, H100 67,

BY MY SIDE (Jac'Wons Publishing. ASCAP/AJustin
Cornibs Pubhishing, ASCAP/EMI pnl ASCAP/E Hudson
Music. BMIWamer-Tamerlane Publishing, BMAUniversal
Music - Z Songs BMI/Pen In The Groun Pubhshmg
ASCAP/Jobete Music, ASCAP), HLAWBM, RBH 63

c

CANT BELIEVE IT (Nap; XyPub Music, BMIUniversal
Music - Z Songs, BMV hrmad Tajz Music ASCAP/Warn-
er-Tamerlane Publishing, BMI/Young Money Publishing,
BMI), HLAWBM H100 10, POP 30, RBH 4

CHIL\NP%%(ngIm Swift Music, BMI/Sony/ATV Tree. BMI)

CHEATED DN ME G DeGraw Mustc, BMiWarner-Tamer
lane HJhIlshmgA POP 87

CHEATER, CHEATER (Slale One Son ros Amenca,
ASC AP(/)I; Sléng And A Prayer, ASCAP/Rulus Guiid, BMI),

CHEMICAL REACTION (Chaz Records, BM{) RBH 76
CHICKEN FRIED (LNA Music Publishing, BMIAWeimer -
u%r[l)%bélusnc BMi/Heari Above Your Head, BMI) CS 7,

CHOPPED 'N' SKREWED (Universal Music - Z Songs.
BMVNa % Pub Music, BMI/Ludacns Worldwide Publish-
, ASCAP/EMI Apnl, ASCAP/Ahmad Tajz Music.
CAP) HL/WBM, H100 84, RBH 24
CINCO MINUTOS (Sony/AW Rhymm SESAC/ExceIen
der Songs. SESCA/La Venus Music, ASCAP) LT 11
LOSER(‘ZDIvaersaI Music - Z Tunes, ASCAP/Sony/ATV

Tunes, ASCAP/EM! AgnI ASCAP/Stellar Songs, ASCAP),

HL/WBM, H100

COME ON GET HIGHER 65Ia7%e Thiee Songs ASCAP/LI-

fle Victones, ASCAP) H100

OME & hrysalxs Songs, BMVJohn legend Pub-

Ixshm BMYCherry River, BMI/Black Chine Musu:
AP/Sam Pan Music, ASCAP/J Vibe Publishing

QSE%PZ/DUIW Rock, PRS/EMI Aprl, ASCAP), CLI

COMO DUELE (Sony/ATV Discos. ASCA &LT 8
COOKIE JAR (Epileptic Caesar Music. ASCAP/EMI April,
ASCAP/Sun s Of Peer, ASCAP/March 9th Publrsmng
ASCAP/2087 Music Publishing, ASCAPAWB Music.

ASCAP/NﬁPJ)SyPuo Music, BM/Universal Music - 2
Songs BMY/Songs Of Uwersal, BMI), HLWBM, POP

coot (Tappy Wile's Music, BMi/Songs Of Universal,
BMI/Musty Attic, BMI/EMI Blackwood. BMRdmon
Mon omery, ASCAP), HL/AWBM, RBH 58
NI RY BOY éEMI April, ASCAP/Tn -Angels Music,
ASCAP HL,
Y MAN (Pianel Peanul, BMMurtah Music Cor-
porahon BMIEMI April, ASCAP/Songnghler hasic,
ASCAP). HL, CS 11, H100 74
COWGIRLS DONT CRY (Sony/ATV Tree, BMU/Showhilly
Music BMi7Turn Me On Music. BMUStil Working For

Data for week of NOVEMBER 1, 2008 !

AIN'T | é(} Austin Designee, ASCAP/Grand Hustle Publish-

The Man Music. BMIACG BMI) CS 34

CRUSH SRI i Bank Music AS! AP/W Makes Music,
ASCAP/12 06 Pubiishing, BMIEMI Blackwood,
BM/Rodits Music, ASCAP/ArtHouse Entertainment
q\SCAP/Bug Music, ASCAP). HLAWBM H100 21 POP

5

CRY FOR YOU (Universal-PolyGram International,
ASCAP/EMI Blackwood, BMVEMI Scandinavia. BMI,
HE, H100 88, POP 41

CUDDY BUDDY (Mol Listed) H100 85 POP 74.RBH 51

CULPABLE O INOCENTE (Not Listed) LT 25

CURTAIN CALL (Big Bert, MI/Son%s O Windswepl
Pacific, BMI/Black Owned Musik. ASCAP/Notting Dale
Songs, ASCAP/4 Blunls Uit At Once. ASCAP/First N'

Gotd, BMI/Sony/ATV Songs. BMI/Warner-Tamerlane Pub-

|IShIﬂg BMI), HL/WBM RBH 94

DAME TU AMOH Not Listed) LT 4

DANGEROUS (C g hiysalis Music Publishing, ASCAP/One
Man Music, ASCAP/Byefall Music, ASCAP/Sony/ATV
Harmony. ASCAP/C Bdhamonde, SOCCAN/D Sales,
ASCAP), HL H100 34 POP 21

THE DAY THAT NEVER COMES (Creeping Death,
ASCAP1 H100 95

DEAD AND GONE (Crown Club Publishing. BMIWarner-
Tamerlane Publishing BMI/Tennman Tunes, ASCAP/Ini-
versdl Music - Z Tunes, ASCAP/Cleqy r‘j;atras Sons Music
ASCAP/EMIAJHI ASCAP), HL/WB

E VACI éNutLIsled)

DIDY UW N (EMI April, ASCAP/Laumar Music
BMI), HL R

DIME (Not Llsled L'I 15

DISTURBIA (B Uneek Songs, ASCAP/Songs Of Univer-
sal, BMI/Culture Beyond Ur Experience Publishing,
BMIMs Lynn Publlshm% ASCAP/Universal Music Cor-
Egglﬁ)l}qA&CAP//\ List Vocalz, BMI), HL/WBM, H100 6,

BH 95

DONT (Sony/ATV Tree, BMI/Beavemme Tunes.
BMI/Crosstown Uptown, ASCAP), HL, CS 19

DONT THINK | CANT LOVE YOI IUnlver&al Music -
Careers, BMI/Shiitake Maki BMIMarvel M

MI/Songs 0Of Windswepl Pacific, BMVVIDE Room

BMI/BPJ, BMI). HLAWBM, CS 28

DONT THINK 1 DONT THINK ABOUT IT (Cadaja Pub-
lishing, ASCAP/MXC Music, ASCAP/Sl Workmg For
The Woman, ASCAPACG Alliance, ASCAP) CS 5, H100

48
DONT YDU KNOW YOU'RE BEAUTIFUL (Vioonscar
Music, BMIBPJ Administration, ASCAP/Litlle Blue Type-
wiiter Music. BMI/Son: /ATV Tree BMIAIl Mighty Dog
Musm BMI), HLAWBI
DOS PALABRAS Warner/Chao ell Mexico S A} LT 47
00 LH;BRICKY BOBBY (Many Kids Publishing, ASCAP}

RB!

DOWN THE ROAD Be inner. ASCAP) CS 59

DO YOU BELIEVE ME NOW (Sony/ATV Tree. BMI/Sang
For MY Good Girl. BMl/TomI Wn hiegus Music,
BMI/The Bi g?cr They Are, SESAC/S 1 Songs, SESAC),
HLAWBM, H100 69

EN AQUEL LUGAR (Not Listed) LT 34

ENERGY (SMY, ASCAP/Sony/ATY Harmon: /z
ASCAP/Rico Love Is Stitl A Rapper, SESAC oray Music,
SESAC/Breakthrough Crealions, ASCAP/EMI Apri
f‘\gCAP’Wayne Wilkins Music. BMI), HL, POP 5 RBH

E.R. (EMERGENCY ROOM) (LaShawn Daniels Produc-
tions, ASCAP/EMI April, Al CAP/leIored 4U Music.
BMI/Copynght Contral), HL. RBH 44
SPERD ot Listed) 1

ESTO QUE SOY (Not Listed) LT 31

EVERYBODY WANTS T0 GO TO HEAVEN (Hope-N-
Cal, BMi/Cal IV Entertainment, BMI/Sexy Tractor Music.
%IéAgBack [T)o B3Iack Songs. BMI/Songs That Sell, BMI)

EVERYTHING IS FINE (Bream Busler, ASCAP/UnwersaI
Music Corporation. ASCAP), HL/WBM, CS

F

FADED (Aimo Music. ASCAP/R Nevil Music, ASCAP/EME
Apnil, ASCAP/EMI Music Publishing, AUSE/Seven Pedks
usic, ASCAP/Walt Disney Music Company, ASCAP},

HL, POP 69

FALL FOR YOU (John Vesel Pubhshmg BMI/Sony/ATV
Songs, BMI), HL/WBM 5

FEARLESS (. %n¥AWTree BMI/Ta?(Ior swm Music,
BMI/Sony / ATV Timber, SESAC/Hilisboro Valiey,
SESAC/Raylene Music, ASCAP/BPJ Administration.
ASCAP), HL, H100 9, POP 18

FEEL THAT FIRE ](Slylesomc BMI/Bucky And C gde
BMIHome With The Aurnadrllo BMI/Blg White Tracks.
ASCAP), WBM, CS 25:H

FINE LINE amerTamerIane Pubhshm BMI/SeIIThe

Cow, BMI/Tower Orie, Bf M CS

FOREVER &Eni/ISh I BMVBy SIaIe One Musm Amenica.
BMI/FSMG

FOREVER (Songs IUnlverSdI BMCulture Beyond Ur
Expenonce Publishing BMUnwversal Music Corpora
tion, ASCAP/Robert Allen Oesignee, ASCAP/Ddre 78
HJbIIShIr;‘?A SESAC), HLAWBM, H100 26, POP 13
FREEZE& ng?ub Music. BMIUmversal Music -7
Songs, BMI/Sengs Of Universdl, BMI/Cunure Be ond Ur
Experienice Publishing, BMI), HL/WBM, H100 3

GET LIKE ME (Crump Tight Publishing. ASCAP/Cuiture
Beyond Ur Experience Publishing, Bl i unwersal Music -
Careers, BMi), HL/WBM, RBH 9

GETUP (50 Cent Music. ASCAP/Universal Music Corpo
rahon ASCAP/Scon Storch Music, ASCAP/TVT Music,

H100 44, POP 51, RBH 55

GET UP et Iok Red Music, ASCAP/EMI Apnl
ASCAP/That's Plum Song. ASCAP/ILS Ted Tyme
ASCAPZE D Duzlt, BMI/Irvmg BMI/Underdog East
Songs. BMy HL. RBH 49

GIVE: YDU ELL (SmEIIS Like Phys Ed, ASCAP) POP 70

GO GIRL (Universal Music Corporation. ASCAP/Roy N(any
R htm 5, ASCAP/Universal Music - 7 Songs, BMI/Nap-

usm BMI/Ahmad Tan Music. ASCAP),

B 0P 92, RBf
GO HARD (DJ Khaled. BMI/Nomng Hill Music,
BMI/Please Gimme My Publishing, BMIEMI Blackwood.
BMI/NappyPub Music. BMI/Unversal Music - 7 Songs.
BMI/Trac Fleld Emendmmem ASCAP/Notting Ddle
Songs, ASCAPS) M. RBH 80
G0O0D GOOD 5 hanah Cymone Music, ASCAP/EMI
Aunl ASCAP/Slack AD Music ASCAP/Universal Music
ggmrguon ASCAP/Pookietoots, ASCAP}, HLUWBM

GOT A LITTLE CRAZY (Maras Dream ASCAP/WB
Music, ASCAP/Musm t Windswept ASCAP/Songs Of
Bud Dog, ASCAP). WBM, CS 53

GOT MOKEY oung Money Puthshing, BMIWarner-
Tamerlane Publishing, BM{NappyPub Music. BMIUni-
versal Music -7 Son?s BMI/Play N Skillz Music.
ASCAP/SklIIz For Skillz And Play Musik, ASCAP/E I

[" . HL/WBM, H100 23, POP 33, R

GOTTA BE SOMEBODY (Varner Tameodne Pubhshmg
BM|/Arm Your Dillo, SOCAN/Zero-G, SOCAN/Black
Diesel, SOCAN/Black Adder Music SOCAN), WBM,

H100 17, POP 23
GREEN LIGHT (John Legend Putsishing, BMI/Cher
Rwer, BMI/R-Rated Music, SCCAN/We Don't Play g/en
When We Be Playrt, ASCAP/Chrysalis Music Publish-
ing. ASCAP/In Thee Face Music bllshmg ASCAP/Fm
Greenan Pubhshing Desg nee, BIAVBI
F/I\BP/BIug Music, ASCAP}. CLNVHL HIOO 52, POP

QUCCH BANDANA (Nol Listed) RBH 98

HASTA EL DiA DE HOY (Maxumo Aguirre, BMIPacific
Latin, ASCAP) LT 7

HEARTLESS Not Listed) RBH 88

HEAVEN éShe Wrote It ASCAP/Unsversal Music -
MGB Son S, ASCAP/J Vibe Publishing, ASCAPALex Pro-
Ject PUI)IISIIHQ, ASCAP). HL/WBM, RBH 12

-

HEHE (JeIIrey Steele. BMIBPJ Administralion,
2 H /\/2 ASCAP/Sony/ATV Tunes ASCAP). HL CS
12, H100
HERE | AM (4 Blunts Lit At Once. ASCAP/First N Gold.
BMIYoung Drummad, ASCAP/Jackie Frost ASCAP/Uns
versal Music - MGB Son%s ASCAP/Honest Ave Mustc,
ASCAP1, HL/WBM, RBH 50
HERE | STAND (UR-IV Music, ASCAP/EM| /\gm,
ASCAP/Universal Music Corporation, ASCAP/Li Vidal
Music, ASCAPMardea Music. ASCAP/ABack Produic-
ions, ASCAP/A And L Music ASCAP/Dirty Dre Music
ASCAP/RHMG Songs, ASCAP/My Soutmate Songs.
ASCAP), HWBM, RBH
HOT N COLD {When I'm chh You'll Be My Bitch
ASCAP/WB Music, ASCAP/Kasz Maney Publishing,
ASCAP/Maratone A, STIM/Koball Music Publishing.
ASCAP), WBM. H100 5, POP 2
HOUSE OF LOVE (F"me Soul Music. ASCAP/ABlack
Productions. ASCAP/My Soulmdte Songs ASCAP} RBH

86

HOW ‘BOUT YOU DONT (<M Blackwoad, BM/Geotfrey
Stokes Nielson Publishing, BMIAiddle Child 2, BMI/Big
Loud Bucks, BMIMUnwersal Music 7 Tungs, ASCAPHIS
And Smashies Music, ASCAP/2820 Music, BMI/That's
How | Roll, ASCAP), HLWBM. CS 52

HUMAN (Universal-PolyGram International, ASCAP),
HL/WBM, H100 58, POP 58

THE HUNGER (Demonte's Music Publishing, BMIAndia
B Music, BMI/Songs Of Universal PolyGram Internanion
dl, BMI), HL/WBM, RBH 57

| DONT CARE (Harma eddon Pubhsnm SOCANUni-
versal Music Canada N/Sludge actory Music,
SOCAN/EMI BIackwood BMI/Mdralone AB, STIM/Kobalt
Music Publishing. ASCAP), HL H10092

1 DON'T CARE (Sony/ATY ongs BMI/Chicago X Sott-
core BMI/GreaI Honesty Music, BMI'WB Music

P1, HUWBM, 1100 80, POP 55

IF I WERE ABOY (Cherry Lane, ASCAP/Liedela Music,
ASCAP/Gad Songs, ASCAP/BC Jean, BMI), CLM, H100
8. POP 39, RBH 53

IFULEAVE (Not Listed) RBH 28

| HATE THIS PART (SonK/ATV Tunes, ASCAP/Copyright
Control/Cistfather Publishing, BMI/Warner-Tameriane
Publishing, BMI), HLAWBM, POP 98

1 KISSED A GIRL (Whenlm Rich You'l Be My Bitch.
ASCAP/WB Music, ASCAP/Kasz Money F’ubYIshmg
ASCAP/Maratone AB, STIM/Kobalt Music Publishin 8
ASCAP/EMI Music Publishing UK, SESAC/EMI, ASCAP),
HL/WBM. POP 35

I'LL WALK (Southcastle Som , ASCAP/Bwilsongs
ASCAP/A Dog Named Kit I)Ilsmng ASCAP arol
Vincent And ssociates. BMI) CS 15, H

I'M ALIVE {Sony/ATV Milene, ASCAP/IsIannsouI
ASCAP/Sony/ATV Cross K/ers ASCAP/Sony/ATV Acuff
Rose. BMI/Unwound, BMI/Face Brutte Music,
ASCAP/Big Loud Bucks, BMI), HL, CS 55

I'M SO PAID (Byefall Music., ASCAP/Sony/ATV Harmany
ASCAP/Josephs Trail Publishing Inc  BM{Warner-
ETidmerldneF’ubnsmng BMI), HLAWBM, H100 55, RBH

m YOURSéGoo Eyed ASCAP)H100 13, POP 12

IN COLOR g MI Blackwood, BMI/BIg Gassed Hithes,
BMI/New ongw s Ot Sea Gayle. BMI/Ngah's Little Boal,
EWEIdomno u5|c PUI]IIShIIIg BMIAucky Thumb

IN MY ARMS INSTEAD (Warner-Tamertane Publishing,
BMU/Lonely Motel, BMIAW B M Music, SESAC) CS 5

INOLVIDABLE éWamer -lamerkane Publishing, BMIY LT 18

IN THE AYERé Class Publishing, ASCAP/Mail On Sun-
day Music. ASCAP/Sony/ATV eIody BMI/will 1 am
Music. BM/Cherry River, BMIMusic Specidiists, BMI},
CLM/ML, H100 29, POP 16

I STILL MISS YOU (EMI Apnil, ASCAP/Romeo Cowboy
Music, ASCAP/Warner-Tamerlane Publishing, BMI/Con-
tentment Music, BMIMade For This Music. BMI/This I
Hit. ASCAP/Tro; DSongs ASCAP/Magic Mustang,
BMI) HL/AWBM, H100 99

ITS OVER ( zeke International Music, BMYHico Music.
BMI/Jahgae Joints, SESAC/Universal Music Corporation.
ASCAP/Bootle: ggers Stoy ASCAP/Chmslopher Mathew.
BMU/B-Uneek Songs, ASCAP) H100 62, POP 31

IT WON'T BE LIKE THIS FOR LUNG Cddd]a Publishing,
ASCAP/New Sea Gayle, ASCAP/EMI Apnl,
ASCAP/Sangs Of Combustion Mustc, ASCAP/Music Of
Windswepl, ASCAP), HL., CS 45

FWILL (Totally Wnghteous Music. BMUBIg Loud Bucks,
BMIA SIlng And A Prayer, ASCAP/FSM 1, IMRO/State
One Songs America, ASCAP) CS 44

| WOULD (Phylvester Music, ASCAP) CS 29

4

JOCKIN' JAY-Z (Not Listed) RBH 83 .
JUHNNY & JUNE (Big Hif Makers Music, BMI/Rainy Gra
ham, BMI/Amylase Music. ASCAP/Tell Texas Tunes Il
ASCAP/Copyn%;m Sé)zlununs ASCAP/SoulJe! Music.

JUST A DREAM (Bircls With Ears Music, BMIEMI Black-
wood, BMV/Raylene Music, ASCAP/BPJ Administration,
ASCAP/Son 0f Combusiion Music. ASCAP/No Such

Music, SOCgN/Musw 01 Windswept ASCAP),
HL/WBM, C. 037

JUST DANCE Cemlled Blueberry, BMI/Sony/ATV Songs,
BMUByefall Music, ASCAP/Sony/ATV Tunes ASCAP)
HL, H{00 59, POP 54

JUST FINE (Mary J Bhge ASCAP/UnwerSdI Music Cor
porabion ASCAP/Sonigs Of Peer, BMI/March Sth Pubhish-
n g ASCAP/Bubba Gee Music. BMI/WB Music,

CAP/ZOB? Music Publishing, ASCAP), HLAWBM,

JUST STAND UP! (Songs Of Universal, BMI/FAZE 2
Music. BMIAII McCald [merlammem SESAC).
HL/WBM, POP 86. RBH 77

KEEPS GETTIN' BETTER (XIII‘Id Muswo BMIUniversal
Music - Careers, BMI/Stuck [n The Throd!,
éggﬁ/Sony/ATV Tunes ASCAP) HLAWBM. H100 27

KRAZY (The Saifam Group, SIAE/Acid Sun, SIAE/Manm-
bero Music Pubhshm(};. SCAPAUversal Music
Careers, BMU/L1I Jizel Music Publishing, BM1)
HU/WBM H100 35, LT 45, POP 42

LA CUMBIA [lEL RIO (Gypsymex) LT 6

LAST CALL éCrdzy ater, ASCAP/Universal Music Cor-
g(o]rallon ASCAP/World House Of Hits, ASCAP). HL, CS

LEAVE OUT ALL THE REST (Unlversal Music - Z Songs.
BMU/Chesterchaz, BMI/Bi Vg Bad Mr Hahn, BMI/Nondis-
closure Agreement. BMI/Rob Bourdon, BMIKenyi

Kobay ashl, BMI/Pancakey Cakes BMI} WBM. POP 84

LEAVIN' (Holy Comon Music, ASCAP/Universal Music
MGB Songs, ASCAP/Movie JB Songs. BMVSong Of
Peer. ASCAPMarch 9ih Publishing, ASCAP/2082 Music
g\%bhshmg ASCAPANS Music, ASCAP), HLAWBM. POP

LETITGO }Umversa\ Music - Careers, BMI/Evansville,
BMISony/ATV Tree. BMi/ Tomdouglasmusic, BME),
HL/WBM, CS 6, H100 60

LET IT ROCK {Lion Awre Publishing, BMIAWamer-Tamer-
lane Pubhishing, BMYoung Money Publishin
IgMVMoney ack Music, ASCAP), WBM, HI%O? POP

LET ME (Springheld, ASCAP/Bug Music, ASCAP/Dazahil,
ASCAP/Universal Music Corporation, ASCAP/Danny
Onon Scr;{) , ASAP). HLAWBM €S 2

OW YOU (Alexcar Music, BMVLaRon Jrs
Musw ASCAP/UmversaI Music COIEO(BIIOH
ASCAPMama Bonnie Publishing, SESAG/Lola-Tee
Music, ASCAP/Sranang Pokoe Publishing, SESAG/1-
8Teen Music, BMVBUIMI 2 Music, BMl/Wamer-Tamer-
lane Publlshmg BMi). HL/WBM, RBH 99

LIGHT ON (Disappearing One Musm ASCAP/High Buck

Puh!lsh« BMI/EMI Blackwood, BMI), HL. POP 64
KE HER HEART (Muzik Mafia,

ASCAP/Do Wme Muslc ASCAPAIT Harding Music

BMI/Songs Of Thraback, BMiMusic 0 Cambuston,

For chart reprints call 646.654.4633

EMI/R(%G EJD Music. BMISongs Ol Windswept Pacific

i

LIVE YOUR LIFE {Crown Club Publishing, BMIMWarner-
Tameslane Publistung, BMIN Q C ASCAP/F OB.
ASCAP/Adorable Music Inc, ASCAP/EMI Apri'.
ASCAPAJustin Combs Publishing. ASCAP). HL/WRM
H1002,POP 9 RBH 7

LLAMADO DE EMERGENCIA (Noi Listed) LT 21

LLEVAME EN TU VIAJE (SERCA, BM&U 33

LLDRAR LLOVIENOO (Scarfiio ASCAP/EMI Apnl
ASCAP/EZ Vida, ASCAP/White Kraft Music,
ASCAP/Son%//ATV Discos, ASCAP/Wise W Pubiishing,
ASCAP; LT 26

LLORD PORTI iEnmq{ue lglesias Music. ASCAP/EMI

tmI ASCAP),

LOLLIPOP (Voung Money Pubhshln%l BMIWarmerTamer-
lane Publishing, BMI/Herbalicious Music, ASCAP/Black
Fountam Pubhshing ASCAP/EMI Apnil, ASCAPAimipub.

BMIEMI Blackwood, BMI/Three Nails And A Crown
ASCAP/Roynet Music ASCAP), HL/AWBM, POP 49

LOOKIN' FOR A GOOD TIME (Wamer-Tamerlane Publish
ing BMIDWHaywood, BMI/RADIOBULLETSPublishing,
BMUHiilary Dawn SESAC/Shaw Enuff Songs,
SESAC/Mulnsongs SESAC/Jdmanarye Musm

BMI/Magic Midas, BMI). WBM CS 18 H100 83

LOST (Gorilla 702 Music, BMI/Melk- Mekhl Music
BMU/Dalync Music AS(,AP/Youné; Money Publishing
BMIYoung Drumma ASCA é

LOST! EUmversaI Music MG Sonus ASCAP).
HL/WBNM, POP 91

LOVEBUG (Jonas Brothers Puhhshmg BMI/Sony/ATV
Songs. BMI), HL, H100 75 POP 47

LOVE LOCKDOWN (Please Gimme My Publsh ng
BMI/EMI Blackwood, BMEMI Apnl ASCAP) HL H100
12, POP 26, RBH 32

LOVE ME (Nof Lister) RBH 89

LOVE REMAINS THE SAME (Mad Doy Wirston
BMI/Sienna Sienna Songs, SOCAN) WBM. H100 39

POP 38
LOVE REMEMBERS (Magic Mustang BMY/ Tripple
Shoes BMVImmokaIee Music BMIDaphii Music. BMI)

CS
LOVEUST{JHY Tapor Swill Musm BMI/Son//AW Tree
BM), HI

LOVE THAT GIRL (U moe Musm ASCAP/UmversaI
Music Corporauom SCAP/Jake And The Pnatman
Music, ASCAP) HL/WBM. RBH 56

LOW (E-Class, BMI/To Qudity BMIMusic, BMYUniver-
sal Music - Z Songs BMU/Sony/ATY Tunes,
ASCAP/Sony/ATV Sengs, BMI). HL/AWBM POP 46

LUNA (Not Listed) LT 12

MAD (Universal Music - 7 Songs, BMUPen In The Ground
P\Johshm% ASCAP/Sony/ATV Tunes ASCAP/EMI April.
ASCAP; H 84

MAGIC (I Like Em Thicke, ASCAP/Dd Gass Co ,
ASCAP/Haddington Music ASCAP) H100 100 RBH 17

MALDITO LICOR (Paci(ic Lalin ASCAP) LT 46

MARCO POLO (CoIhPark Music, BMI/Soulia Boy Tell'emn
Music, BMI/NOIIIH?_‘HI” Songs‘ SESAC/ ha%)‘
SESAC/Etement 9 Hip Hop. BMUTakin' Care Of Business,
BMI) RBH 59

ME AND U (Kohaw Music. ASCAP/SydSkyCruz Publish-
i, ASCAP) RBH 75

EL MECHON (Mot Lisled) LT 27

ME ESTAS TENTANDO (No! Lisled) LT 50

ME VI0 LLORAR (Jorge Celedon Guerrd rublishing
Designee: LT 36

MI BUEN AMANTE (Arpa BMI) LT 48

A MILLI (Young Mone Pubhshmg BMIWarner-Tamer-
lane Pubhshing, BMI Music Publishi mg
ASCAP/EMI Apnil, ASCAP otting Hill Music. BMI/Cha
Lois Publishing BMI/Unversal Music - 2 Tunes
ASCAP/Jazz Merchant, ASCAP), HLAWBM, RBH 38

MISS INDEPENDENT (Universal Music - Z Songs.
BMU/Pen in The Ground Publishing. ASCAP/Sony/ATY
Harmony, ASCAP/EMI Apnl, ASCAP). FL/WBM. H100 8,
POP 19, RBH 2

MI SUENO (W3 Music. ASCAP) LT 20

MONSOON (Emma's Park Music, ROBAEMI Publishing
ROBAMWoifsongs. ROBA/Capelimeister Musikverlag
HOBA/Copynth Control/Hoteibar Edition. ROBA), HL.

POP 97

MORE LIKE HER (Nashvilie Star, BMI/Sony/ATV Tree,
BM, HL CS 36

MR. CARTER (Young Money Publishing BMIMWarmes
Tamerlane Publishing, BMVOrewski Baby Music.
ASCAPMarlina Music, BMI/Carter Boys Pubhshmq
ASCAP/EMI April, ASLAP) HLMWBM. RBH

MRS. OFFICER (Young Money Publishing, BMI/Wamer—
Tamerlane Publishing. BMI/Three Nails And A Crown,
ASCAP/Ti m Werk MVRoyneI Music, ASCAP). WBM.
100 18 RBH 6

MUODY WATER (Sleel Wheels BMVBind Mule.
BMI/Cabo Tres, BMI) CS 2

MUSIC FOR LOVE (Sura Musuc Company, ASCAP/TnT
Exploswe Puhhishing ASCAP/Unwversal Music Corpora-
nWSCAPNI Beach Music Publishing. ASCAP}
Hi

My HALLELUJAH SONG (Big Loud Shirt Industries
ASCAP/Big Loud Buicks. BMVEMI Blackwood. BMIBirds
With Ears Music, BMI), HL. CS 47

MY KIND OF BEAUTI UL (UmverSaI Music - Careers
BMI/Soné//ATV Tree, BMI/Sony/ATY Harmony,
ASEAP/ huck WagOn Gourmet ASLAP/ICG Alliance,
ASCAP), HL/W|

MY LIFE (Bab Game BMI/Hco Pride Pubhshin,
BMI/Sony/A Songs, BMIDade Co Project Music
BMV/Unversal Music - Z Songs BMMortilla Music,
ESAVSong%OI Universal. BM!? HLAWBM H100 22. POP

LRBH 1

NA DE NA (Nol LIsIedi)LT 49

NEED U BAD Pg}Ndk)IPy ucddy ASCAP,Universal Music - 7
Tunes, ASCAP/EMI Apri, ASCAP/Camon's Land Music
F’ubhshmg ASCAP/Borne Again Puhﬂshm% ASCAP/ta-
fion Records, ASCAP/Westbu Mus‘c ASCAP/Roynet
Music, ASCAPY H100 45 POP 100,

NEVER LEAVE MY GIRL (Counecled Musm
ASCAP/Future Bor Music, BMI/[)udaman Musrc
ASCAP/Goddess Isis Music. ASCAP) RBH 90

NEVER WOULD HAVE MADE IT (Marvin L SdDD Music.
BMVMmslreI Productions. BMI). WBM. RBH 21

NO HAY NDVEDAD (Not Listed) [T 29

NO HAY PROBLEMA (Apa, BMI) LT 28

NO ME DOY POR VENCIDO (Fonsi. ASCAP/Sony/ATV
Discos. ASCAP/Maximo Aguirre, BMI) H100 97 T 1

NO MOLESTAR (Crisma, ASCAP) LT 16

NO TE QUIERD NADA (Brava Songs, ASCAP/WE Music.

ASCAP) LT 22
NOTHING LEFT TO SAY (Mint Faclory, ASCAP) RBH 40

o

DDIC POR AMUH {Songs Of Unrversal PolyGram Interna-
tional, BMI) LT 5

QJALA “Not Listed) LT 40

ONE LOVE (Ki'ty Box, ASCAP/Beas! B
ASCAP/Smokeix Music, BMiNoel Gourdm Publishing.
ASCAP/That's Xiia, ASCAP) RBH 65

ONE MORE DRINK (Ludacris Woridwide Pubiishin
ASCAP/EMI Agm ASCAP/12 & Under, BMUSony/ATV
Melodg BMI/Slam U Well, ASCAP/Sony/ATV Hamiony.
ASCAS /S anado( Music. BMI/Stellar Songs, ASCAP),

HL, Rl

ONE STEP AT A TIME (7 Style Music, ASCAP/Laurei

Krown Music, ASCAP/Crosstown Songs, ASCAP/Muriyn
%)UASC \P/Cuttather Publishin MVWamerATamen

lane Publishing, BMI} WBM. H100 20 POP 10

ON THE OCEAN (John Riff Music, BMI RBH 67

ORDNARY (EMI April, ASCAP/Doxie, ASCAP/Glass Bea:
Music, ASCAP/Mimi's Music Man Produchons, BMI/JRP
Music, BMYSwiss Mix Music, BMI), HL, RBH 71

OUT HERE GRINDIN (D Khaled, BMI/Notting Hil
Music. BMI/4 Biunis Lit At Once, ASCAP/Sony/ATV
Tunes, ASCAP/Trac-N-Field Entertainment, ASCAP/Not-
ting Dale Songs, ASCAP/First N Gold, BMi/Warner-

www americanradiohistorv com

Tamerlane Publishing, BMIYoung Jeezy Music Inc ,
BMVEM| Blackwood, BMI/Boosie Bad Az ASCAP/WB
Music ASCAP/Sony/ATV Harmony, ASCAP/Byefall
Music, ASCAP/A McColister Publising Desigriee,
ASCAP/Universal Music i Songs BMiNappypub
Music. BMI}, HLWBM. POP 73

P

PAPER PLANES (Universal Music - 7 Tunes,
ASCAP/Hollertronix Music ASCAP/Nineden
ASCAP/Unwversal-PolyGram Infernational,
AgCAP/InggemzLon onLtd PRS}. HLAWBM H100 15,

PARA SIEMPRE (Jul:anila Musical BMI) LT 2
PLAYA CARDZ RIGHT (Universal Music Corporalion,
ASCAP/Tetragrammaton Music, ASCAP/Nivrac Tyke,
ASCAP/Yaki Kadafi, BMU/Universal Music - MGB Songs
ASCAP/She Wrote It. ASCAP/Universal Music - Z Tunes.
égCAPz/ImpenaI Loco Entertainment ASCAP). HLAWBM,
H 5

PLEASE EXCUSE MY HANOS (First N Gold, BMIWarn
er-Tamerlane Publishing, BMIEinnor, ASCAP/WE MusiC,
ASCAP/ Franks Publishing, ASCAP/Check Your Pulse
Publishin g BAMVChef Huxable Music Publishing,
BMI/208; MUSIC P\thshm% ASCAP) WBM R H 18

POCKETFUL }EMI Blackwood BMI/Ggtor
Baby BMVEMI April, ASCAP/Sany/ATV Tunes. ASCAP)
HL/AWBM, POP 48

POP CHAMPAGNE (Sally Ruth Ester Publishing
BMI/Songs Of Universal, BMI/Browz BMVNotiing Hill
MuS|c B I/IaRon Jr's Music. ASCAP). HLAWB#M, H100

EL PROXIMU VIERNES (Not Listed) [T 19

PUT IT ON YA (First N Gold, BMI/Warner-Tamerlane Pub-
lishing. BMVCNKSZIIIS Music Publishing ASCAP/TnT
Explosive Publy W ASCAP/UmversaI Music Corpora-
fion, ASCAP), HL/

PUT ON (Young Je: zyMusucInc BMYoung Drumma
ASCAP/WB Music ASCAP/Please Gimme My Publish-
ing BMI/EMI Blackwood BMI), HUWBM H100 53:

POP 62, RBH 19

QUEDE SOLO EN LA POBREZA (Not Listed) LT 44

REHAB (Universal Music - Z Tunes, ASCAP/Terinman
Tunes ASCAPNIrginia Beach. ASCAP/WB Music
ASCAP/Bone Bealz Publishing, ASCAP/Sir Kay Drive
Pubhishing, ASCAP), HL/AWBM POP 60

REMEMBER THAT (Circle C Songs, ASCAP/Full Circle
ASCAP) CS 49

RIDE (So Inkredibles SESAC/rocnasty Music
BMYMollings Music. ASCAP/NiEp b Music
BMUnversal Music - Z Songs. VTremdme Neverson
Publisting Demgnee ASCAPE) HL/WBM, Ri

RIGHT HERE (DEPARTED) (EMI Biarkwood BMI/Here‘s
Lockin® At You Kidd Music. BMI/Beluga Heights Music,
BMI/Sony/ATV Songs BMV/Golden The Super Kid
Music ASCAP/The Royalty Network, ASCAP/Qudd
Music. ASCAP/Lad: \/ Music Publishing, BMI), HL
H100 64, POP 59, RBH 22

RIGHT NOW (NA NA NA) (Byefall Music
ASCAP/Song/AT\/ Tunes. ASCAP/Piano Music. ASCAP).
HL. H100 19, POP 24

RISE ABOVE THIS (Seelhier Publishing, BMI/Sate One
Music America BMI/KickDatKal Music BMI} WBM

POP 71
ROLL WITH ME (Sony/ATV Acuff Rose BMI/Year Of The
Dog Music. ASCAPANords & Music, ASCAP), HL/AWBM.
€S9 H100 56

SENTI (EMI Apnl. ASCAP/Hecho A Mano. ASCAP/Univer-
sal-Musica Unica, BMVCastillo, BMI) LT 39

SEVENTEEN FOREVER (Metro Station Music,
ASCAP/EMI Apnil ASCAP), HL, POP 76

SHAKE IT (Metro Stahon Music, ASCAP/EMI Apnil
ASCAP), HL, H100 47, PCP 28

SHATTERED (TURN THE CAR AROUND) (0Id Man
Time Music, ASCAP/G Watt Music, ASCAP/EMI Apnl,
ASCAP) HL/WBM, H100 50. POP 45

SHAWTY SAID (Pick Up The Pace. ASCAP/Give Me Me
Pul)hshm}g ASCAP/Uncut Productions Publishing,
ASCAP; RB

SHAWTY SAY (Cmmpﬁ ht Pubhshm(}] ASCAPYoung
Maney Putthshing, BMIWarner-Tamerlane Publishing
BMD), WBM, POP 94, RBH 70

SHE NEVER CRIED IN FRONT OF ME {Frankiin Road
BMI/Mus;c 0f Stage Three. BM/Bobby's Song And Sai-

age, BMYStaye Three Music BMI) CS 1. H100 46
HE'S SO CALIFORNIA % ustal Beach. BMIReynsong.

BMI/Wha Ya Sa{ Musm I/EMI Blackwood, BMI/Jaime
Hanna, BM}), HL, CS 39

SHE WOULDNT BE GONE (I Want To Hold Your Songs.
BMITommy Jo, BMI CS 21

SHOULDVE SAID N(] %Sony/ATV Tree BMI/Taylor Switt
fustc, BMI}, HI

SHOW OUT (Top Ouamy BMI/0omp Camp Music.
ASCAP) RBH 61

SHUT UP AND LET ME GO (W8 Music, ASCAP/Pla; %V
waiter Music, PRS/Sony/ATV Tunes, ASCAP/Sony/A
Music UK, PRS) HL/WBM, POP 77
SIGO VIVO (Juhantla Musical. ASCAP) LT 41

SINGLE (Supw 1 Sayin Publishing, BMI/Universal Music -
Z Songs. BMI/Pen In The Ground Publishing. ASCAP/My
Diet sIdIIS TJomorrow, BMi/Songs Of Universal, BMI)
HL/MWBM, POP 61

SINGLE U\DIES EPUT A RING ON [T} (Not Lisled)
H10072. Rl

SINOTE HUEIERAS 100 EMarco ASCAP) LT 13

SITU TE VAS (ADG, SESAC) LT 24

SO FLY (EMI April. ASCAP/Justin Combs Pubishing
ASCAP/Da 12 Music, ASCAP) HL H100 51, POP 78,

RBH 9

SOMEBODY NEEDS A HUG (EM! /%pn! ASCAP/Romea
Cowboy Music ASCAP/Song/ATV ree. BMI/Love Mon
Ié%y BMU/OId Desperados ASCAP/N2D, ASCAP) HL. CS

SOMEBODY SAID A PRAYER (Feet In The Creek
ASCAP/Crosstown Uptown, ASCAP/Big Loud Shirt
Industries, ASCAP/Big Loud Bucks BMI). WBM. CS 35

SOUNDS S0 GOOD (Gin Road. BMI} CS 24

S0 WHAT (EM! Blackwood BMUPInk nside Publishing,
BMIMaratone AB, STIM/Kobalt Music Publishing.
ASCAPy, HL, H100 3, POP 1

SPOTLIGHT (Super dell] Pubhishing, BMYUniversal
Musuc Z Songs, BMISony/ATV Tlines, ASCAP/EMI

April, ASCAP), HLAWBM, H100 28, POP 67. REH 1

STANKY LEG (Not Lisled) RBH 72

START A BAND (Big Borassa Music, BMi/Words &
Music, ASCAP/Songs Of Combustion Music.
ASCAPMUsIc Of Windswept, ASCAP/EMI April,

SCAP/DIGTI Have To Be Music, ASCAP). HL/WBM, CS

13.H100

SUPEIWO'MN (fLelIow Productions, ASCAP/EMI Apnil.
ASCAP/Stuck In The Throat, ASCAP/Sony/ATV Harmony,
ASCAP/OZMOD Music, ASCAP), HL, H100 93, RBH 14

SWAGGA LIKE US (Carter Boys Publishing, ASCAP/EMI
Apnl, ASCAP/Crawn Club Publistung, BM/Warner-
Tamerlane Publishing, BMI/Please Gimme My Publish-
Ing BMIEMI Blackwood, BM/Young Money Publishing
BMYHallertronix Music, ASCAP/Domino Publishing,
BMIUniversal Music - Z Tunes, ASCAP/Songs Of Ui+
versal Pot %Gram International, BMI), HLAWBM, H100 32,

THE SWEFI’EST LOVE (I Like Em Thicke, ASCAP) RBH
SWING Dawn Raid Music Pubhshing, BMIUniversal
Music Corporation, ASCAP/Soulja Boy Teffem Music,

BMCroomstacular Music. BMYEtement 9 Hip Hop.
Bg}l)/za;m Care Of Business, BMI}, HLAWBM, H100 54,
P

T

TAKE A BOW (Universal Music - Z Songs. BMiPen In The

Ground Publishing ASCAP/Unwversai Music - Z Tunes.
A%\F’/Som 4 Harmongv ASCAP/EMI Apnil, ASCAP}

TAKE YOU DUWN (Sangs Of Universal, BMI/Cullure
Beyond Ur Experience Pubhshing, BMUFirst Avenue
Music. PRS/Universal Music - MGB Sonys,
ASCAP/Dermis Hot Songs. ASCAP/EMI Apni,
ASCAP/AImo Music, ASCAP/Strange Motel Music,
AECABP/Underdogs West Songs ASCAP) HL/AWBM.

H

R

TE AMO (Not Listed) LT 42

TEN WITH A TWO (Heart Chart, BMVSIu Stope,
BMV/Sony/ATV Tree, BMI). HL, CS 5

TE OUIERUQdelonaI San Angel SA DE CVILT9

ICE (Black In The Saddie, ASCAP/Romaniic

Figlion Music, ASCAP’UmverSaI Music Corporation
ASCAPMacithyco Music ASCAP). HLWBM CS 46

TE REGALO AMORES (Maler, ASCAP/Los Magnificos
PuIJIlsmng ASCAP/Editora Musical Mambo, ASCAP) 1T

TEXT MESSAGES (Liniversal Music - 7 Tunes,
ASCAP/ARmad's World, ASCAP/Bob D Terry Publishing
BMVEMI Blackwood. BMI5700 Park Music, BMIChns
Symionikz Lewrs Pubhishing. BMIZJarmone Hoox Davis
Pubhishing, BMINiCk Bain Pubbishing, BMIZAnother duke
Jarn, BMISongs Of Windswept Pac»?c BMI). HLAWBM

RBH 92

THAT LUCKY OLO SUN (JUST ROLLS ARGUND
HEAVEN ALL DAY) (EMI Robbins Cataiog Inc
ASCAP’Haven Gillespie Music ASCAP/Larty Spier Inc
ASCAP). HL CS 56

THATS A MAN (WB Music ASCAP/Steve Dale Jones,
ASCAP/Larga Vista, ASCAP/Songs 0f The Sanderosa,
ASCAP/Universal Music - Careers BMI}, HLWWBM. CS

37
TIA[SI(I:IDER gMI Apnl, ASCAP/Martin Johnson Music
TODO LO QUE SOY {Juan Carlos Caberar. ASCAPAIl
Measures. ASCAP) (T 43
TRADING PLACES (LR-1V Music, ASCAP/EMI Apnil,
ASCAP/Song/ATV Melody, BMWB M
CAP/?O& Music Publishing, ASCAP) HL/WBM

RBH

TRUUBADUUH {Ash Street, ASCAP/Big Loud Shirt Indus-
tries, ASCAP/Big Moulage Music ASCAP/Sony/ATV
Cross Keys. ASCAPALeslie Satcher. BMI/Sony/ATV Tree
BMI1, HL, H100 98

T-SHIRT {Andrew Frampton Music BMVEMI Blackwood,
BMIAVayne Wilkins Music, BMIMusic Of Stage Three
BMI). HL. H100 41, POP 27

u

UH HUH (Shark Squad Assassins ASCAP/Grand Hustle
Puohshm? ASCAP/WB Music. ASCAP/EMI April.
ASCAP/S de Ihal Music ASCAP/Reging's Son Music

SCAP). HL/WBM, RBH 100

EL uLmmo VALS Sony/ATV Latin, BMI) LT 38

UNBEAUTIFUL (Religion Music Publishing, BMIMara-
tone AB, STINVKo balt Music Publishing, ASCAP) POP

83

UNBELIEVABLE (ANN MARIE) (Beaunitut Monkey Pub-
lishing, BMI) CS 40

UNTOUCHED (Gad Songs. ASCAP/Cherry Lane
ASCAP/Liedela Music ASCAP/Excalibur Productions.
APRA/EMI Austraha Pty . Ltd.. APRA), CLMHL. POP 89

VACATION (Young Jeezy Music inc , BMVSo Inkredibles,
SESAC/rocnasty Mustc, BMUMollings Music.
ASCAP/EM| Blackwood, BMI), HL, RBH 74

VIVA LA VIDA (Universal Mus»c MGB Songs. ASCAP),
HLAWBM. H100 25, POP 3

w

WAITIN' ON A WOMAN (EMI April, ASCAP/Sea Gayle
Music, ASCAP/Emma And Maddie, ASCAP/Warner-
Tamerlane Publishing, BMI}, HLAWBM, CS 10 H100 65

WAKE [T UP {Heavy On The Gand EnIefgamenI Publish-
1ng BMVBIh Grade Music Publisting. BMVEMI Black-
wood, BMUByefall Music, ASCAP/Sony/ATV Tunes
ASCAP/DEja Ny Pubhshing, BME), HL, POP 96

WASSUP WIT DA COOKIES (50/50 Entertanment,
BMVDinly Pool Music, ASCAP) RBH 87

WHAT ABOUT NOW (EM) Biackwood, BMI/Bug
BMI/12 06 Publishing. BMY7 Months OF Sh.mows Pub-
lishing, BMVDWI%II rye Musm BMI/SmeIIS Like Metal,
SOCAN). HI H100 49, POP

WHAT A CATCH, DONNIE (Sony/ATV Songs,
BMYChicago X SoIICore BMI), HL, H100 94

WHATCHA THINK ABOUT THAT (ily Oiet Starls Tomor-
1ow, BMI/Songs Ot Universal, BMIPeermusic, BMI2412
Songs BMYDat Damn Dear. BMMass Confusion.
ASCAP/Universal Music CorrPomhon ASCAF’/UmversaI
Music - MGB Songs, ASCAP), HL/WBM, POP

WHATEVER YOU LIKE (Crown Club Pubhshmg
BMIWarner-Tamerlane Publishing, BMVhimipub,
BMI/Ricco Ba[r)nno MHSCS ASBCA M Blackwood, BMI)

HLAWEBM,

WHATEVER YOU LIKE (Ciovn Club Publishing,
BMI/Warner-Tameriane Publishing, BMVJimipub,
BMURicco Barrino Muzic, ASCAP/EM, ASCAPMer-
chandyze, BMI), HLWBM, POP 90

WHAT IF IT ALL GOES RIGHT (EMi Blackwood,
BMI/Addgmack BMUniversal Music - £ Tunes.
ASCAP/Check Qut The Skyline Music BMIACG
BMV/Godfather Rlch Mu2|k ASCAP/Do Wnte Mus«c
ASCAP), HL/WBM

WHAT THEM GIRLS LIKE (Luddacns Woridwide Publish
ing. ASCAP/EMI April. ASCAP/Team S Dot Publishing
BMU/Hitco Music, BMYSongs Of Windswept Pacific,
BM/Rodney Jerkins Productions BMVEMI Blackwood,
BMI), HL. H100 33, POP 53, RBH 20

WHAT UP WHATS HAAPNIN' (CIWH Club Publishing,
BMI/Warner-Tamerlane Publishing BMIYoung Drumma,
ASCAP/WB Music, ASCAP/Masong ASCAP), WBM.

RBH 97
WHEN | GROW UP (EMI Blackwood BMURodrey
Jukms Productions BMUUnwversal Music Corporauon
AP/TRT BExplosive Publishing ASCAP/EM!
PRS/GIenwo Music Corporation, PRS). HL/WBM, POP

36

WHEN | SAID ) WOULD éso?‘y/ATv Cross Keys
ASCAP/My Good Girl, ASCAP/Sony/ATV Tunes,
ASCAP/Tone Ranger. ASCAP/Songs 0f Combustion
Music. ASCAP/Music Of Windswept ASCAP/No Such
Music. SOCANL. HL, CS 48

WHEN IT HURTS (Grindlime, BMUSongs Of Umve(saI
BMY/Antonio Dixon's Muzik, ASCAP/E D Duz It, BMIAry-
ing, BMUnderdog East Songs. BMVEMI AonI. ASCAP)

1

HL/WBM, RBH 3

WILLI EVE%LVIL In Pubusnmg ASCAP/Sony/ATV
Tunes. ASC H 60

WITHOUT YOU (Hmdev Music. BMYHigh Buck Pubtish-
ing. BMYEMI Blackwood, BM/Winkvine Publishing.
BMl/Firecroich Publishing. BMI) HL. POP 63

WOMAN gumversar Music - Z Tunes ASCAP/Ahmad's
World, A CAP/Sony/AIV Tunes ASCAP/Life Pant,
ASCI;I;} HL/WBM, RBH 46

1ZER (Outsyder Entertainment Music Publishing.

SESAC/Gameryme Music Publishing Graup. ASCAP),
WBM HI POP 5

WORDS (Bug MUSIC ASCAP/Soup Sandwich,
AECAP/ old & Iron, ASCAPAWE Music ASCAP} WBM.
RBH 6!

Y

YOU ARE THE BEST THING (Swee! Music,
ASCAP/ChrysaIis Music Publishing, ASCAP), HL, H100

YDUR BODY (Shique Whoa Music, BMUTailor Made
Musxzk ASC P Ireet Flava Music, ASCAP) RBH 96
0 FAR, KID (Underachiever, B

HIO(] 79
YOU'RE THE ONLY ONE (India B. Music, BMI/Songs O
Universal PolyGram Intemational, BMiDemonte's Music
Pubhshm% BMi/Paradise Forever Music, BMI) RBH 25
Y QUE QUEDE CLARO (Not Listed) LT 10
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com

Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben.Alcoff@nielsen.com

: REAL ESTATE ¢ _ REAL ESTATE }

Just in time to record your new hit record....
Buy It. Move In. Hit the Record Button.

R Oneof aKind Trophy Property
Presenting a gated country estate and
recording studio with ocean view in the
| Sonoma wine country, tucked away in a
| truly magical location.

L | The Estate and Grounds

8.1 On nearly 9acres with a 5 bedroom, 9
bath Main Residence plus 2 Guest
~® Houses, Theater, Gym, Pool, Spa, Tennis
Court, Poolside kitchen, and Cabana, 3
Horse Pastures. An easy commute to LA
with 2 flights a day.

B World Class Recording Studio

Superb studio complex, designed and built
by industry pros. Main Room plus 2 large
ISO rooms, integrated live rehearsal sys-
tem, Control room, Machine room,
Lounge, Producer’s Suite, vintage Neve
console with upgrades, plus state-of-the-
* art digital electronics. Hand-milled cabi-
netry, superb lighting, and view from the
deck make this a truly inspiring place to
work. According to interationally re-
nowned producer David Kershbaum, “If it
can't happen here, it can’t happen.”

Turnkey Luxury Living

Incredibly, the entire estate is being sold
totally fumished including art work, ac-
cessories, linens, fumiture, China, crystal,
literally everything, PLUS all studio equip-
ment, gear, instiumentation, and elec-
tronics.

Offered at $7,450,000
Property website:
www.Sonomalvit.com

Bob Hurwitz
email: robert.hurwitz@ca.rr.com
phone: 310.477.8865
www.HurwitzJamesCo.com

BUSINESS MUSIC
OPPORTUNITIES MERCHANDISE
HOT DISCO CD & 12 INCH BUY DIRECT AND SAVE!

While oth | ising th ices,
from HARLEM NEW YORK ile 0 .er people are raising their prices, we
are slashing ours. CD's. LP's, Books, Cassettes
“Get Down Boy”

as low as 50 cents. Your choice from the most
extensive listings available.
For free catalog call (609) 890-6000.

Hurwitz « James CoMpany

by The Paper Dolls

Ultimate Privacy Unlimited Possibilities.

This incredible live/work loft home
is the perfect answer for your living
and income needs. Located just off
Washington Square.
Approximately 3,350 SF

Price $3,000,000

Blanche Baker Magill
646/442-7048
blanche.magill@cbcny.com

Joshua Judge
646/442-7463

jjudge@cbpreviews.com

NTERNATIONAL

Call

é 1038 Windsor, Gallatin, TN. $2,65_0,000
- Dark Horse Studio, Franklin, TN. $3,999,000

Robbie Calvo
615-305-7539
rgbhigga!v‘g@qgm_g_as;.ng;

Melinda Barrington
615-473-6113
melinda_barrington@comcast.net

PROFESSIONAL REAL
SERVICES ESTATE

READY TO RECORD? HOW ToLbESE Sanhgiom
ABOUT SOME FREE HELP? .
= QI STUNNING GRANITE, 20’ SINGLE FAMILY
! Contact us today 5 STORY + 1889 TOWNHOUSE
and we'll send ELEVATOR, RECORDING STUDIO
._ you your FREE ORIGINAL DETALS
MAKING & <TER A cpes T
GREAT MASTER ape $7,900,000 USD
et that's full o

== G

SONGWRITERS

YOUR NEXT TWO HITS
and maybe more!
“BIG BUCKS” and “RUN FOR
OFFICE.” Listen to FREE clips at

www. barrows.com/music.html.

PLUS, call me about potential lyrics

of great recording
tips and tricks.

for some more hard-hitting songs.

Call Robert Barrows,
(866) 677-7911
www.discmakers.com/bb

THDISC MAKERS®

R.M. Barrows Advertising,
650-344-1951

CALL US TODAY AND ASK ABOUT THE'

Retail & Wholesale
212-864-9810 or
516-481-8276

Fax (609) 890-0247 or write
Scorpio Music, Inc.
P.0.Box A Trenton, N.J. 08691-0020

email: scorpiomus@aol.com
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INTRODUCTORY OFFER FOR NEW ADVERTISERS!
1-800-223-7524 or jserrette(@billboard.com
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TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Warner Bros. Records names David
Marcus senior VP of strategic initiatives. He was senior VP of
music at Ticketmaster.

Sony BMG Music Entertainment taps David Levin as senior
VP/business manager of sales. He was VP of digital sales and
new sales initiatives for global digital business at Sony BMG.

CALDERONE

MARCUS

ALDRIDGE

PUBLISHING: Warner/Chappell Music appoints Jason Bo-
yarski senior VP/GM in New York. He was VP of business af-
fairs at Universal Music Publishing Group.

BMI names Simon Aldridge senior executive of writer/pub-
lisher relations in Europe. He was head of A&R at Sony/ATV
Music Publishing in London.

TOURING: Comedy Central Live Entertainment names Mitch
Fried senior VP. He was senior VP of promotion marketing at
Comedy Central.

MEDIA: MTV Networks Music and Logo Group promotes
Tom Calderone to president of VH1. He was executive VP/GM.

RELATED FIELDS: The Recording Academy appoints Rick
Engdahl VP of information technology. He previously served
in the same role at Sega Entertainment.

—Edited by Mitchell Peters

SLASH: CHELSEA LAUREN/WIREIMAGE.COM
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SIMPLE PLAN DONATES SONG PROCEEDS TO
CANCER CHARITIES

When Simple Plan singer Pierre Bouvier discovered in 2006 that
his 28-year-old brother, Jay, was diagnosed with non-Hodgkin lym-
phoma, the artist turned to songwriting as a method of therapy. “It
hit me hard,” Bouvier says. “There was a chance that he might not
makeit.”

At the time, Simple Plan was writ-
ing material for its third self-titled
album. And while Bouvier’s brother
was undergoing chemotherapy, the
Canadian rock outfit continued to
work on the set, which was released
earlier this year on Lava/Atlantic.

From those difficult songwriting
sessions came “Save You,” a track
that expresses “how helpless I felt
and how difficult it was to see someone you care about go
through something like that,” Bouvier says.

Now, as a way to celebrate the recovery of Bouvier’s brother,
the Simple Plan Foundation is donating net proceeds from
digital downloads of “Save You” to various cancer-focused char-
ities. The donation period began Oct. 14 and continues through
the end of January. Fan feedback on “Save You” has been pos-
itive. During meet-and-greets at concerts, “there’s always some-
body that comes up to me and says, ‘This song really helped
me out, because someone in my family went through the same
thing,” ” Bouvier says. “People really appreciate it.”

“Save You,” which appears on Simple Plan’s seif-titled
album, sold 7,000 downloads in the week ending Oct. 19,
according to Nielsen SoundScan. The donation effort is a
partnership involving Simple Plan, iTunes, Lava/Atlantic
and publisher Warner/Chappell Music.

Since launching the Simple Plan Foundation more than
two years ago, the organization has raised about $300,000
for various organizations around Montreal, according to
Bouvier. —Mitchell Peters

 BOUVIER
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2008 ASCAP COUNTRY AWARDS

ASCAP held its 46th annual Country Music Awards Oct. 13 at the
Ryman Auditorium in Nashville, honoring the genre’s top song=vriters
and music publishers. Hosted by ASCAP CEOC John LoFrumento and
senior VP Connie Bradley, the event kicked off with a performznce by
the Steel Drivers. ASCAP writers of the past year's top five mast-per-
formed songs then treated the crowd with their own special renditions
of their hits. Dierks Bentley, Rod Janzen and special guests the
Grascals performed "Free & Easy (Down the Road | Go)”; Racael
Thibodeau and special guest (and co-writer) Luke Bryan perfcrmed
“Good Directions”; Dave Turnbull performed “Lucky Man”; Chrs Wallen
performed "Don’t Blink,” with his wife, Camille, on bass and Jeff
Gilkenson on cello; and Dave Berg and Rivers Rutherford performed
“These Are My People.”

Reba McEntire received ASCAP's Golden Note Award for ~er
career achievements after being honored with renditions of hwer hits by

JLINSIDE TRACK]
SLASH AND BURN

3

Brooks & Dunn, LeAnn Rimes and Kelly Clarkson. Other award winners
included Berg (who was named ASCAP songwriter of the year), Alan
Jackson (songwriter artist of the year), Thibodeau (country song of
the year for “Good Directions”), EM| Music Publishing (publisher of
the year) and Great American Country (which picked up ASCAP’s
Partners in Music Award). PHOTOS: COURTESY OF KAY WILLIAMS

From left: ASCAP CEO John LoFrumento, Rachel Thibodeau, Dave
Berg and ASCAP senior VP Connie Bradley.
From left: Reba McEntire, Brad Paisley, Kellie Pickler and ASCAP
CEO John LoFrumento on the red carpet.

o ASCAP Golden Note Award honoree Reba McEntire.

From feft: EMI Music Publishing manager of A&R Josh Van Valken-

burg, VP of A&R Ben Vaughn, executive VP/CFO Leo Corbett, ex-
ecutive VP/GM Gary Overton, senior adviser of A&R Glenn Middle-
worth and senior director of A&R Tom Luteran.

A solo album or the third Velvet Revoiver
album—or possibly both—are on Slash’s
docket for 2009. The guitarist telis Track he’s
“at the very tail end of the demo phase” for
the solo project, which he hopes to start
recording early next year. He began creating
material during Velvet Revolver’s last tour
and says that while it will have references to
his work with that band and Guns N’ Roses,
“there’s really no particular direction. [ just
wanted to take a little bit of a break from all
the politics and the democracy thatis a band
and just sort of do my own thing for a little
bit. There will be alot of stuff | don’t have the
freedom to do in a band situation.”

Slash plans to use different singers for
each of the album’s songs but isn’t divulging
‘who’s on the list yet. “They’re all sort of well-

lmown singers,” he says. “It’s sort of like how
1 go play on a lot of other people’s records, so
other people will just play on this one.”

Slash cautions that the solo album could
be interrupted if Velvet Revolver finds a re-
olacement for vocalist Scott Weiland in the
near future, The group has turned down of-
fers to conduct the search via a reality TV
show—“There’s such a huge jack of integrity
n that process”—but is considering a variety
of possibilities, including some established
singers whose interest has surprised the band.

“There’s been a couple that might have
been interesting,” Slash says, “but with any of
those ‘name’ people it’s really hard to
make something sound original if you've got
somebody people are so familiar with hear-
ing somewhere else.

www americanradiohistorv. com
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3 Attendees network

i : during breaks

. sponsored by Qualcomm

L

and MediaFlo USA.

During his keynote interview with
Mediaweek's Katy Bachman, Sirius xM Rede
CEQ Mel Karmazin giscusses the future of
| radioin the wake of tre Sirius/XM metger.

MDC Partners chairmah/CEQ
Miles Nadal keynotes the

morning of day two at the ;
Media and Money conference. 3 o

N

MEDIA AND MONEY -_

ﬁ o
Dow Jones and Billboard parent the Nielsen Co. presented the
second annual Media and Money Conference Oct. 14-15 at the
Marriott Marquis in New York. Guided by the editorial teams of
both organizations, the event united the media and entertain-
ment industry with private and publicinvestorsinan environ-  [EACECISUCER EECIRGLAN S

: i day Mecia and M@ney Conference

ment meant to foster learning and forge new business oppor- featured Weinstei Co. co-chairman
R . , . and Dimension an@l Miramax Films

tunities. Sponsors for this year’s conference included Loep & co-founder Bob Weinstein, right,

Loeb LLP, Qualcomm, MediaFlo USA, Aequor Technologies, with Weinstein Co. CEQ Lee

. Solomon, left. It was moderated by

Booz & Co. and PricewaterhouseCoopers. PHOTOS: COURTESY OF the Hollywoad Reporter deputy

ALIM URMANCHEEV PHOTOGRAPHY ecitor Andrew Wallenstein.

Prior to his keynot
Electronic Arts CE:
right, poses with

online deputy mar@@mg editor
Kevin Delaney, whighoderated.

Viacom president/CEO

Philippe Dauman began
the second day of -
4 the conference
with a keynote,
“Content Is
. /] Still the King =¥
! of Growth,’
identifying
opportunities @
for content |
companies
during the “edia
industry's current
l period of transition
Loeb & L oeb-LLP spemsored gi\ViP p
breakfast where Fantasy Sportt Ventures \ THL Partners co-president
chairman/CEQO Chris Russo spoks zbout - Scott Sperling discusses his firm's
How to Monetize Sports in New s in 4 perspective on the private equity
the Media & Entertainment Lands & industry in media and entertainment.

A
7

s erizon €ommunications chairman/ The confab’s opening
" CEOQ Ivan Seidenberg, right day was capped by a Aeguor Te¢chnologies president/CEQ
® discusses content delivery with networking cocita Manmeet Yirdi's opening remarks at the
Mediaweek editor-in-chieffassociate-fl reception sponsored company's sponsored iurcheon oa-the first
. publisher Michael Burgi by Booz & Co ay of the [Media and Money conference.

L The “Mowving in Music in the iTunes Age” panel featured, from left, Billboara edstorial
L diirector Bill Werde, the Orchard CEO Greg Scholl, Primary Wave Music partner/
CEO Lawrence Mestel, Greycroit partner Andrew Lipsher, Lionsgate Music
ident Jay Faires and Davis Shapiro Lewit & Hayes partner Fred Davis.
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LITTLE VOICE.
BIG STORY

+ LITTLE VOICE

T OVER 1,000,000 ALBUMS SOLD WORLDWIDE
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. _ #] AT RADIO15 WEEKS IN A ROW =4

_ TOP10 FORI9 WEEKS ON BILTEDARD'S HOT 100 CHARTH
_ CERTIEIED DOUBLE PLATINUM DIGITALSINGLE
— #]MOST PLAYED VIDEO ON VH]

— 4WEEKS ON MTV TRL COUNTDOWN

— #1SINGLE IN13 COUNTRIES
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* #] ALBUM AT iTUNES WEEK OF RELEASE

* RECIPENT OF ASCAP VANGUARD S
SONGWQWTED AWARD 2008 ‘ -

* OVER20 MILLION PLAYS AT YOUTUBE

* FROMHEADLINING CLUBS TO SOLD OUT 51
THEATRES THIS FALL, OVER 400 SHOWS IN '
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