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GettingTo Yes

Internet Rights Groups Need To Stop Offering ‘No’ As An Answer

BY MIKE McCURRY and
MARK McKINNON

Some people just can't take “yes” for an
answer—especially when it comes to the
future of the Internet.

A few years ago, when it became evi-
dent that the Internet was changing the
way people access information, groups
like Public Knowledge saw that creators
were at risk fromillegal copying and coun-
seled them to develop new business mod-
els to compete with free content.

Flash forward to 2009, and creators are
embracing all sorts of new distribution
platforms. MySpace Music, iTunes and
Hulu are pioneering easy, reliable and
legal access to content that represents an
alternative to piracy. YouTube hasentered
into new partnerships with the creative
community to offer professional content
to its users. The creative industry has in-
vested in digital compression, photogra-
phy and animation techniques to offer
consumers better content. And a prolif-
eration of viewing devices—from the Kin-
dle to the Roku—can deliver that content
as never before.

But instead of cheering those efforts
and extending a collaborative hand to help
find better solutions, many self-
proclaimed Internet rights groups still
complain that the media business is still
“acting as if it were 1995.” They even
lament YouTube’s decision to work with
content creators, saying it makes the In-
ternet “less free.”

These critics seem inclined to over-
look the massive digital theft that threat-
ens the ability of songwriters, musicians,
filmmakers and software developers to
earn a living. Not only do they shoot
down proposals that could address dig-
ital theft, they offer few ideas of their
own—except the superficial notion that
content should be free.

As consumers, we all like “free”—if
anything really is free in the final analy-
sis. But we also like “value”—even if we
have to pay for it. Both professional con-
tent and the networks that carry it come
as the result of Jarge investments aimed
at generating revenue, not by being free
but by delivering value. That model
works because by both law and social
contract, property rights get the respect
that enables innovation to earn its re-
ward. For some Internet rights groups,
it seems, this respect ends when prop-
erty turns digital.

With the exception of perfunctory
statements saying, “We don’t condone
piracy,” many of the most vocal advo-
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McCURRY (left) and MCKINNON

cates of the idea that “information wants
to be free” have remained silent about
massive misappropriation of artists’
work. In the physical world, it would be
absurd to argue that it’s OK to steal an
iPhone “because Apple hasn’t figured
out how to compete with free.” But these
critics apply exactly that logic to digital
products. They seem equally uncon-
cerned about the implications for the
vast majority of Internet users who don’t
take part in illegal activity.

Consider the enormous stress that il-
legal file trafficking puts on networks.
Time Warner and other Internet serv-
ice providers estimate that fewer than
5% of network users account for 50% of
peak Internet traffic and that almost 90%
of that traffic consists of illegal down-
loads. On this issue, too, the industry
critics stay silent. Instead they dance
around the issue of whether those who
consume the most bandwidth should

pay more than those who use very little.
Having first touted such pricing plans
as reasonable, they now label them “mis-
erable” ideas. To them, users who would
prefer an Internet cleared of the conges-
tion from illegal traffic appear not to
matter at all.

Considering how much permissive-
ness they favor, they seem to enjoy say-
ing “no”: “no” to digital rights
management, “no” to digital watermark-
ing, “no” to traffic shaping, even “no” to
bandwidth pricing proportional to one’s
use of a network. They say “no” to just
about any model that acknowledges con-
tent as a resource worth protecting.

Maybe it's time for the members of this
chorus to come up with some fresh ideas
of their own—ones that acknowledge that
innovation isn’t about “competing with
free” butabout creating a digital economy
that works for consumers and creators.
If they’d rather keep saying “no,” we can
only remind them of the old adage that if
you aren’t part of the solution, you are
part of the problem. .ee

Mike McCurry and Mark McKinnon are
co-chairmen of Arts+Labs, a collaboration
between the technology and creative
communities. McCurry worked as White
House press secretary from 1995 to 1998.
McKinnon is a veteran political
consultant who has worked for President
George W. Bush.
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>>>STUDY:
SPONSORSHIPS
TO HIT NEW
HIGH

North American-
based companies
will spend $1.1 billion
to sponsor music
venues, festivals and
tours in 2009, a
3.8% increase from
the $1 billion spent
last year, according
to IEG Sponsorship
Report, which tracks
money spent on
sponsorships. That's
the highest level of
spending on music
reported by IEG.
Most of that growth
is driven by new and
incremental
spending on big-
ticket national music
festivals and tours,
IEG reports.

>>>CLEAR
CHANNEL
RADIO CUTS
STAFF

Inits second wave
of layoffs this year,
Clear Channel
Radio eliminated
590 positions April
28. The cutbacks
follow layoffs that
occurred Jan. 20;
combined, the two
rounds total
approximately
2,500 employees,
according to a
Clear Channel
representative. The
latest cuts focused
on engineering, IT,
local accounting
and customer
service operations,
as well as on-air
and PD positions.

>>>McGRAW
SIGNS WITH
RED LIGHT
Coran Capshaw
signed Tim McGraw
to his Red Light
Management artist
roster. McGraw will
join Dave Matthews
Band and Phish as
Capshaw’s primary
focus. The Curb
artist had been
managed by Scott
Siman at RPM
Management,
which is affiliated
with the Front Line
Management
group. Capshaw
founded Red Light
in 1991 at the
beginning of his 18-
year role as DMB’s
personal manager.
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YSPACE RELOADED

Management Shakeup Could Portend Changes At Music Joint Venture

IEE BY ANTONY BRUNO

Just five months after MySpace Music
hired former MTV digital strategist
Courtney Holt as its president, the divi-
sion’s parent company has gone through
an executive shakeup that could have
significant ramifications for its young
music service.

MySpace co-founder/CEO Chris De-
Wolfe is out, with co-founder/president
Tom Anderson negotiating an as-yet-
unclear new role within the organiza-
tion. Taking over as CEO is Owen Van
Natta, former head of Project Playlist
and CFO of MySpace rival Facebook.
Joining Van Natta are former AOL sen-
ior VP Mike Jones as COO and former
Sling Mediaand MTV digital exec Jason
Hirschhorn as chief product officer.

Holtappears to have come through
the management upheaval unscathed.
The veteran of Interscope and MTV
has won rave reviews among label
sources involved in the MySpace
Music joint venture for improvements
to the service, such as expanding its
search features, adding new playlist
tools and introducing album pages
(Billboard, April 11).

Blame for the service’s problems has
landed at the feet of the outgoing man-
agement team. In addition to its over-
sight of what is widely regarded as a
sloppy launch for MySpace Music, in-
dustry observers also fault DeWolfe’s
team for MySpace’s eroding relevance
as a hub of online culture.

Since News Corp. acquired the then-
darling of the Internet for $580 million
in 2005, MySpace has lost ground to
Facebook in terms of traffic, innovation
and registered users. In March 2008,
MySpace had 72.8 million unique visi-
tors in the United States, more than dou-
ble that of Facebook’s 35.5 million,
according to traffic figures from com-
Score. But in March of this year, My-
Space’s unique visitors had fallento 70.1
million, just 15% more than Facebook’s

His space: MySpace CEO OWEN
VAN NATTA; below: the site’s
page for rapper Asher Roth.
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‘It doesn’t have that cachet

an

ymore. It’s not the Internet

property that really is setting

the cultural scene.
—A MUSIC INDUSTRY SOURCE

61.2 million uniques.

Worldwide, Facebook claims 200 mil-
lion registered users, compared to My-
Space’s 130 million. And Facebook’s
open development platform has at-
tracted more than 52,000 applications
to the site, versus only about 8,000 for
MySpace, according to information dis-
closed by both companies.

“Itdoesn’t have that cachet anymore,”
says a music industry source. “It’s not
the Internet property that really is set-
ting the cultural scene. It's almost ran
its course.’

It was in the midst of this decline
that the company started MySpace
Music, an ambitious joint venture with
the major labels. But sources say De-
Wolfe failed to inspire the confidence
of the company’s new partners in the
music business.

www americanradiohistorv com

“DeWolfe was out there for his own
name and not paying attention to things
that members of the [joint venture]
would have liked to have seen in the
timeline of launch,” says one source
close to thelabels involved. “News Corp.
properly saw the issues were with that
level of leadership.”

These same sources consider the in-
coming team as a welcome improve-
ment. Those who have worked with Van
Natta during his brief tenure at Project
Playlist call him a tough and effective
negotiator. When he arrived, the com-
pany was being sued by the major labels
for copyright infringement, with My-
Space and Facebook blocking access to
the service shortly after he came on-
board. He quickly struck licensing deals
with Sony Music Entertainment in De-
cember and EMI Music in March. Al-

JUDGE DREAD

though Universal Music Group’s and
Warner Music Group’s lawsuits are still
pending, label sources say the majors
consider him a CEO they can work with.

“He definitely did a lot with a little
bit of time at Playlist,” another label
source says. “It's no small feat to agree
to a pretty complex deal, going from a
lawsuit.’

As the digital executive who oversaw

the development of MTV’s Urge music
service, Hirschhorn has a similar de-
gree of familiarity and respect within
the musicindustry. But his role as chief
product officer has raised some ques-
tions about how he’ll work with Holt.
Although MySpace Music exists as a
separate entity, it is also MySpace’s key
point of differentiation from Facebook
and is thus central to the company’s ef-
forts to regain momentum in the wake
of its rival's recent gains.

The optimistic view is that Holt and
Hirschhorn may see eye to eye on the
future of MySpace Musicand work well
together. Already, label sources say News
Corp. chief digital officer Jonathan
Miller—who was believed to be behind
DeWolfe’s ouster—has promised to be
more directly involved in MySpace
Music. That could translate into more
resources and execution of strategy.

The pessimistic view is that
Hirschhorn and Holt may clash for con-
trol and resources. Also, DeWolfe hired
Holt, and new management tends to put
its own executives in place.

“Anybody who was hired under the
old regime will be at risk and be
under pressure to deliver,” says a
source familiar with the situation.
“If Hirschhorn owns product, he’s
going to want to innovate on the
music product there. So there’ll be
some conflict.”

. MOBILE: For 24/7 news and analysis
b on your cell phone or mobile device,
go to: mobile.billboard.biz.
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>>>SOURCE
INTERLINK FILES
‘PREPACKAGED’
CHAPTER T

Source Interlink, which
owns Alliance
Entertainment, has filed
a “prepackaged”
Chapter 11 that will wipe
out current
shareholders, have a
consortium of banks led
by Citigroup Global
Markets and J.P. Morgan
Securities convert nearly
$1 billion in debt into
ownership of the
company and will take
the company private.
With the lenders
approving the plan on
the front end and all
vendors expected to be
paid in full and on time,
the company anticipates
emerging from Chapter
11 within 35 days.

>>>CREED TO
REUNITE FOR
TOUR, ALBUM
Creed announced that all
four of the original band
members—Scott Stapp,
Mark Tremonti, Scott
Phillips and Brian
Marshall—will reunite for
a summer tour and a new
album. The tour, the
band’s first in seven
years, begins Aug. 6 in

J
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After TheFall

IFPI, RIAA Data Show Details Of 08 Decline

The continued decline in physical unit
sales is being accompanied by down-
ward pressure on retail and wholesale
prices for physical product as con-
sumers continue to migrate from
higher-margin CDs to digital down-
loads, according to an analysis of re-
cently released sales data from the
IFPland RIAA. The numbers also re-
flect slowing digital growth as mar-
kets mature and mixed success in
mobile music.

Fueled by a large drop in CD sales
and lower wholesale values, the U.S.
market posted a steeper decline in
total revenue during 2008 than the
global market, according to [FPI. U.S.

After reaching $15.12in 2006, the average suggested list
price of a CD in the United States fell by about 6% during

the last two years.
$15§

$13 |

recorded music trade revenue
dropped 18.6% in 2008 to $5 billion,
while physical revenue plunged 31.2%
to $3.1 billion and digital revenue
jumped 16.5% to $1.8 billion. By con-
trast, global recorded music trade rev-
enue fell 8.3% to $13.8 billion,
physical revenue declined 15.4% to
$13.8 billion and digital revenue
surged 24.1% to $3.8 billion.

The sharp drop in
U.S. physical trade
revenue in 2008 far
outpaced correspon-
ding declines in Eu-
rope (11.3%), Asia
(4.9%) and Latin

7,452.3M

%

2002 T 008

America (10.3%), according to TFPI.
One factor: growing pressure from re-
tailers for lower wholesale prices to
compete with lower-priced (and
illegal) digital albums, which in turn
compounds revenue losses.

According to the RIAA, U.S. CD
unit shipments dropped 24.7% in
2008 while the retail value of those
shipments tumbled 26.6%. The av-
erage list price of CDs shipped in
2008 was $14.22, down 2.5% from
the previous year’s average list price
of $14.58.

RIAA figures show that U.S. DVD
sales were another source of consid-
erable decline in U.S. physical sales.
The retail value of music DVD ship-
ments plummeted 54.7% to $215.7
million. Vinyl has made strong gains
in unit sales but the actual value of
those sales remains small. Vinyl LP
and EP shipments soared 147.7% in
2008 but still accounted for only $56.7
million in retail value. That revenue

1005

will probably continue to grow.

While digital music remains a
strong, albeit slowing, source of
growth, the gains are coming almost
entirely from digital downloads,
RIAA figures show. Total U.S. mobile
revenue has dropped slightly in 2008
(see chart, left), as a 36% gain in mo-
bile track download unit sales and an
18% rise in ringback tone sales were
more than offset by a 17% fall in ring-
tone unit sales. The increase in
mobile downloads came as the per-
centage of households with MP3-ca-
pable cell phones rose to 15% in 2008,
from 12% in 2007, according to the
December 2008 Nielsen Communi-
cations Trends report.

Meanwhile, digital subscription
services have failed to live up to even
modest expectations. The value of
U.S. subscription revenue totaled just
$188.2 million in 2008, down 6.5%.
Mobile subscriptions continue to mir-
ror PC-based subscriptions in their
limited popularity. Consumers’ hesi-
tation toward services with digital
rights management, combined with
the growing number of smart phones
with free or cheap alternatives, will
continued to pose challenges for the
subscription market. The most pop-
ular PC-based subscription service,
RealNetworks’ Rhapsody, has 750,000
subscribers, while Best Buy’s Napster
reported 708,000 subscribers in its
last earnings release for the period
ending June 30, 2008. Compare those
numbers with the more than 4 mil-
lion iPhone users who have down-

Pittsburgh. The trek will 1999 2000 2001 2003 1006 007 008 loaded the free Pandora application
be promoted by a J— that streams music free of charge.
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aDnd Reg Tot:n.tam/B:ue value still dwarfs that of other categories. rm improved margins from digital sales
ofhuecri i: s‘-:arpaa'rr:trzaege;: W 2007 offer hope for a soft landing as over- <
) . o
TheBanasiplaya 880.8M all revenue bottoms out. As the record- i
oD ncdarenas 801.6M ing industry continues to contract, it =
and amphitheaters. & - 201.3M will have to adjust to the realities of @
o
- ' . - lower revenue and more efficient dig- &
| O : B! . o . I
>>>PEARL JAM, MOBILE TRACK DOWNLOADS CDs SUBSCRIPTIONS ital distribution. v
BEASTIES’ DMB (-7.3%) (+27.6%) (-26.6%) (-6.5%)
TO HEADLINE _ ,
ACL FEST & Bikoad T ———————
Pearl Jam, Dave , & T el
) X
E:;;T;V\'Bsoiirﬁ;r:a:ge nominees and winners for SANDISK ‘5",\2;%‘5‘3
theT PSaaehinIC ity Limmits the BiIIboard. Latin Music RELEASES NEW
Music Festival debuts as 360 DEGREES OF BILLBOARD Awards. Ramirez, a gradu- BILLBOARD

headliners of the eighth
edition of the event, set
for Oct. 2-4 in Austin’s
Zilker Park. Kings of
Leon, Ben Harper &
Relentless?, Thievery
Corporation, John
Legend, the Dead
Weather, the Levon Helm
Band and hometown
favorite Ghostland
Observatory are among
the 130 acts that will play
the annual fest. Three-
day festival passes are
available for $185,
alongside more
expensive VIP packages,
at ACLFestival.com.

RAMIREZ NAMED
BILLBOARD INTERIM
LATIN CHART
MANAGER
Rauly Ramirez, currently Latin/
R&B/Top 40 format manager
for Nielsen BDS, has added
the title of interim Latin chart
manager for Billboard.
Ramirez, who will remain
based in Hollywood, will re-
port to Billboard director of
charts Silvio Pietroluongo,
who is located in New York.
In his expanded role, Ra-
mirez will be responsible for
all aspects of the Latin radio
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and retail charts, including
the compilation of the an-
nual year-end rankings and
recaps that determine the

RAMIREZ

MAY 9, 2009

ate of New York University,
joined the Nielsen family in
April 2008. While in college,
he interned at Rhino Rec-
ords, Island Def Jam and
Bad Boy.

“l am excited to have Rauly
join the Billboard charts
team,” Pietroluongo says.
“He has been a great addi-
tion to the Nielsen BDS staff
and his passion for music in
general, and Latin music
specifically, has been readily
apparent since we first began
to work together.”

Ramirez can be reached at
rramirez@billboard.com.

www.americanradiohistorv.com

SLOTRADIO CARDS
SanDisk has released four
new Billboard-branded genre-
specific slotRadio cards, each
loaded with 1,000 tracks. The
plug-and-play cards can be
used in conjunction with San-
Disk’s Sansa slotRadio player.
The Billboard Rock card
includes classic, hard and
modern rock hits from Cold-
play, Fall Out Boy, the Killers
and No Doubt. The Bill-
board Country card features
music from legends and new
stars, including Johnny Cash,
Loretta Lynn, Brad Paisley
and Carrie Underwood. The

Billboard Oldies card contains
music by such legendary
acts as Elvis Presley, the
Beach Boys, the Temptations
and Smokey Robinson. The
Billboard Hip-Hop/R&B card
has tracks by T-Pain, Akon,
Aretha Franklin, Marvin Gaye
and others.

The Billboard slotRadio
cards, which will retail for
$39.99, will soon be available
at Radio Shack stores nation-
wide. For more information,
go to slotRadio.org. ece
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TALENT SHOW

Agency Consolidation To Take Big Leap
With WMA-Endeavor Merger

The merger agreement between
the William Morris Agency
and Endeavor will redraw the
map for Hollywood's talent
agencies. Although the deal
is awaiting regulatory clear-
ance, the stage is already set
for fresh upheaval as rival
agencies attempt to lure
agents and clients away from
the new combine.

The new agency will oper-
ate under the moniker William
Morris Endeavor Entertainment
and position itself as a chal-
lenger to the dominant Cre-
ative Artists Agency (CAA).
The merged agency will re-
charge WMAs filmand TV de-
partments by bringing in a
wealth of talent represented
by Endeavor. It also will open
the doors for the Endeavor side
to have a stronger presencein
music, publishing and corpo-
rate representation, areas that
are WMA'’s strengths.

The impact that the deal will
have on music side is tough to
gauge. The WMA music divi-
sion, headed by worldwide head

of music Peter Grosslight and
contemporary music head Marc
Geiger, boasts a wide range of
stars and developing artists in
genres including rock, pop,
country, urban/R&B and Latin.
It also has an active presence on
the West Coast; in Nashville,
New York, Miami and London;
as well asagrowing presencein
Asia. Its headliners

Agents of fortune:
ARI EMANUEL (left)
and JIM WIATT

BOTTOM: MARIOQ AGUILAR/REVISTA ENLASE

BY AYALA BEN-YEHUDA

include the Eagles, Kanye West,
Pearl Jam, the Killers, Taylor
Swift, Rascal Flatts, Snoop
Dogg, Josh Groban, Nine Inch
Nails, Tom Petty & the Heart-
breakers, Red Hot Chili Peppers,
Alejandro Sanz, Luis Miguel,
Brad Paisley and Brooks & Dunn.

LLarge agencies with strong
filmand TV divisions like WMA,
CAA, International Creative

Management, United Talent
and acquisitive Paradigm have
always leveraged the strength
of their other departments to
attracta certain caliber of mu-
sic artists. This won’t change
after the merger, although
WMA will clearly gain some
muscle in this area through
Endeavor. Boutique agencies
can’t compete in this space, but
they can tout their ability to mi-
cromanage touring careers and
provide individual attention
they say the mega-agencies
can’t offer.

For certain acts, such as Billy
Joel or Metallica at Artist Group
International or in-house book-
ing strategies like Kenny Ches-
ney at Morris & Associates, the
appeal is in the focus these
artists receive, and that isn’t
likely to change in the wake of
this merger, or even further
agency consolidation. At the
highest end of the scale, super-
stars like U2, Madonna and the
Rolling Stones don’t use agents
but rely on their tour produc-
ers to handle routing, booking
and getting paid.

The new agency’s motion
picture department will have
WMA'’s marquee names includ-
ing Mel Gibson, Denzel Wash-
ington, Eddie Murphy, John Tra-
volta and Steve Martin joining

forces with such Endeavor-
reppedtalent as Adam Sandler,
Matt Damon, Keira Knightley
and Shia LaBeouf.

The new agency is expected
to pullin more than $300 mil-
lion in annual revenue. WMA
CEO Jim Wiatt will serve as
chairman of the merged entity,
with Endeavor founder Ari
Emanuel, Endeavor partner
Patrick Whitesell and WMA
president David Wirtschafter
serving as co-CEOs.

WMA has about 300 agents,
Endeavor 80. The new agency
is expected to shed about 100
agents, many of whom will
come from the WMA ranks.
That could heighten a wrench-
ing period of assimilation as the
companies blend their dis-
parate cultures.

For rival agencies, the offi-
cial word of a merger intensi-
fied what has been a frenetic
few weeks of combing through
agent lists and making discreet
calls to their clients.

“It's the Wild West, that’s
the only thing | can compare it
to,” says an agent who isn’t af-
filiated with either company.
“You’re basically trying to fig-
ure out which agentis leaving,
and then you try to decide
who on their list might be
most vulnerable.” oo

Play on: EL CHAPO DE SINALOA at
Fiesta Brpadway 2009 in Los Angeles.

New Strain

Swine Flu Forces Mexican Concert
Promoters To Reschedule Shows

In the wake of the recent swine flu outbreak, Tick-
etmaster’s Mexican Web sile resembled an airport
departure screen during a snow storm, with rows
of concert listings followed by the same word: “Can-
celado.”

To help contain the outbreak, the Mexican govern-
ment banned public events in Mexico City, issued ad-
visories against gatherings in other parts of the country
and closed schools nationwide. That left promoters and
-nhanagers scrambling to postpone shows to after May
6, when schools are scheduled to reopen. Alejandro Fer-
nandez, Marco Antonio Solis, Los Lobos and Alejandra
Guzman are just a few of the acts that have been af-
fected by the cancellations of cultural festivals, theater
and sports events. The Jonas Brothers and Metallicaare
still scheduled to perform sold-out shows in Monter-
rey and Mexico City, respectively, in the coming weeks.

Though suspected swine flu cases have been reported
as far away as New Zealand, the higher number of deaths
attributed to the disease in Mexico set off a swift reac-
tion by the live entertainment industry.

An April 24 show by the Finnish group the Rasmus
at Mexico City's Auditorio Nacional was canceled, while
an April 25 concert by the Mexican pop act Ha-Ash at
the same venue was rescheduled for May 7.

“We will be working normally once the health au-
thorities confirm that this warning has been released,”

says Francisco Serrano Car-
reto, director of the Audito-
rio’s sister venue Lunario.  §

While others in the live #=
industry also expressed op-
timism that things would return to normal after May
6, some on both sides of the border were developing
alternatives in case health fears don’t subside by then.

John Frias, whose company is promoting a May 9
triple bill of the regional Mexican acts Los Temerar-
i0s, K-Paz de la Sierra and Pancho Barraza in Ana-
heim, Calif., said tickets had been moving briskly as
of last weekend. Still, Frias says he’d be taking note of
attendance at Cinco de Mayo celebrations to assess
whether he should reschedule his concert, given his
target audience of Mexican immigrants and Mexican-
Americans, many of whom may have recently trav-
eled south of the border.

“That’s going to be a huge indication for us . . . ifwe
haven’t made a decision by then,” Frias says.

At press time, top regional Mexican act Banda el
Recodo was still expecting to make a scheduled May
3 performance at a festival in San Diego but had
canceled its Mexico appearances through May 8.
The band’s booker Pepe Serrano says his company,
which also manages several acts, would likely lose
about $250,000 in May due to canceled dates. “The

uncertainty is killing us,” he says, adding that one
way to mitigate the losses would be to book more
stateside shows.

Promoters tend to carry expensive cancellation in-
surance for large international tours, while they don’t
for most other shows. Still, “there are always clauses
in the contracts for unforeseen events,” says Pablo
Vega, manager of the Chilean pop group Kudai, which
plans to reschedule some upcoming dates in Cancun.
Vega notes that promoters take the biggest hit with
cancellations and postponements, having already put
up money lo promote the original dates.

Chris del Rey, producer of a May 3 Cinco de Mayo
music festival in South El Monte, Calif., sponsored by
KBUE/KBUA (La Que Buena) Los Angeles was heart-
ened by the strong turnout at L.A.’s Fiesta Broadway
a week earlier. Del Rey noted that a free all-day con-
cert featuring top acts and full-size product samples
from grocery sponsors may attract more families than
€ver in an economic crisis.

“Ifanything,” del Reysays, “they need an outlet with
all this bad news.” 4
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>>>NMPA TO
HONOR ‘IDOL’
KARA DioGUARDI
Singer/songwriter Kara
DioGuardi will be
honored with the 2009
Songwriter lcon Award
June 17 at the National
Music Publishers’ Assn.
annual meeting in New
York. DioGuardi, who
this year was added as a
fourth judge on
“American Idol,” has
written or co-written
songs that have been
recorded by Kelly
Clarkson, Christina
Aguilera, Gwen Stefani,
Celine Dion and Britney
Spears, among others.
She has co-written nine
No. 1singles. Former
recipients of the award
include Amy Lee and
Neil Sedaka.

>>>SWIZZ
BEATZ ONBOARD
FOR HENNESSY
LAUNCH

Hennessy V.S. has
tapped rapper/pro-
ducer Swizz Beatz to
help launch a new,
limited line of cognac
called Hennessy Black.
The rapper will perform
an original song,
“When | Step Into the
Club,” with the
JabbaWockeez of
“America’s Best Dance
Crew” during a launch
event May S in New
York. An accompanying
video by director Hype
Williams will be
unveiled as well.

>>>LATIN
GRAMMYS BACK
IN VEGAS

The Latin Grammy
Awards will return to Las
Vegas for their 10th-
anniversary celebration,
according to organizers.
The awards will take
place Nov. 5 at the
Mandalay Bay Events
Center, marking the
second time the awards
will be held in Las Vegas
(the first was 2007). The
ceremony has also been
located in Miami, New
York, Los Angeles and
Houston.

Compiled by Chris M.
Walsh. Reporting by Ed
Christman, Leila Cobo,
Mariel Concepcion,
David J. Prince, Ray
Waddell and R&R staff.

For 24/7 news and
b- analysis on your
.DIZ moblle device, go to:
mobile.billboard.biz
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Apple Earns An®

iTunes Topped U.S. Music Accounts For First Time In 2008

Strong digital music growth and the erosion of
CD sales continue to remake the face of the U.S.
music account base, according to my analysis of
2008 sales and market share.

Notsurprisingly, digital accounts continue to ac-
cumulate market share at the expense of CD music
merchandisers, with iTunes now the most impor-
tant retailer of recorded music. And while Apple
dominates the market for paid digital downloads,
other digital vendors are making gains as well.

In 2008, iTunes’ market share
surged to 21.4% from 12.7% in
the prior year, coming in as the
top U.S. music account surpass-
ing the longtime leader, Wal-Mart,
for the first time. iTunes became
the firstaccount since Wal-Mart’s
prime in the middle of this decade
to top the 20% market share mile-
stone. Most of iTunes’ growth is
coming at the expense of physi-
cal sales, but it also continues to dwarf other in-
dividual digital music service providers.

The top digital accounts combined last year
to account for 31.6% of the U.S. market, with the
top non-Apple digital accounts accounting for a
10.2% overall market share.

The second-largest digital account, and the eighth-
largestoverall, was Verizon Wireless, which moves
upanotch in the 2008 rankings as its market share
grew to 2.3% from 1.7%. That's due to growth in
full-track download sales at the service, which had
previously relied heavily on ringtones to drive its
market share. For the first time, mobile carriers like
T-Mobile, Sprint and AT&T each captured more
than 1% of annual market share in 2008.

In losing the top spot to iTunes, Wal-Mart’s
share also relinquished nearly two percentage
points, despite the addition of sales from its
download store. It finished 2008 with 14.9%,
which comes from combining Anderson Mer-
chandisers’ 14% market share, a portion of Han-

Vern
Gosdin, 74

Country singer/songwriter Vern Gosdin, known
as “the Voice” for his distinctive tone and heart-
wrenching way with a lyric, died April 28 in
Nashville following a recent stroke. He was 74.

Born in Woodland,
Ala., Gosdin’s singing
and writing style re-
flected the strong in-
fluence of the Louvin
Brothers. He came
from a musical family,
which gained notice
with its “Gosdin Fam-
ily Gospel Hour” on

= \"A® s 1 dna
Ala. Gosdin and his brother Rex moved to Califor-
niain the early '60s, where they performed with
the bluegrass group the Golden State Boys. That
act included such notables as Chris Hillman and
8 |
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dleman’s share and the meager download sales
of walmart.com.

Best Buy’s market share fell to 10.8%, from the
12% it had atthe end of 2007. Napster, which Best
Buy boughtin October, had 1%. Combine the two
and you get within striking distance of Best Buy’s
previous year’s total. It's worth noting that Best
Buy used Rhapsody as its digital solution before
the Napster acquisition, so it’s likely that some of
Rhapsody’s share came from Best Buy customers.

Distribution executives say they
believe that Best Buy customers are
the most susceptible toiTunes over-
tures, which likely helped erode the
consumer electronic merchant’s
physical market share. Crosstown
rival Target placed fourth once
again, even though it’s the only
brick-and-mortar merchant in the
top 20 accounts to show any
growth at all—a gain of two one-
hundredths of a percentage pointto 8.96%. Tar-
get could build on those modest gains in 2009,
given the chain’s resistance to the trend among
other brick-and-mortar merchants to reduce floor
space devoted to music sales.

Trans World also continued to lose market share
as it closed unprofitable stores, but it didn’t have
as big a drop as Wal-Mart or Borders. The latter
merchant’s market share was down nearly one-
third in 2008, due to continuous reductions in its
music selection. Its market share is expected to
dip sharply again this year, because it’s further re-
ducing its selection from an average of 9,500 ti-
tles per store to about 3,150. SKU count varies
widely, with 15 stores carrying a full music inven-
tory of 9,500 SKUs, while 150 stores will carry
only 25 titles when the transition is complete.
Meanwhile, Hastings remains a top 20 account,
butits share of music purchases fell to below 1%.

In the wholesale sector, Alliance Entertainment
retained its No. 5 ranking, even though its mar-

Don Parmley. When Hillman left the group to
form the Byrds, the Gosdin brothers became a
duo, often performing with and opening shows
for the Byrds. Gosdin relocated to Atlanta in
the late '60s after minor chart success with his
brother. He signed with Elektra in 1976 and
began having solo hits with “Hangin’ On,” “Yes-
terday’s Gone” and “’Til the End.”

Nicknamed “the Voice” for his boundlessly
expressive baritone, Gosdin issued many hits on
various labels, most notably “Chiseled in Stone,”
which won the Country Music Assn. song of the
year award in 1988, That track was one of many
that Gosdin wrote with the Nashville Songwrit-
ers Hall of Fame member Max D. Barnes. He also
co-wrote his 1982 hit, “Today My World Slipped
Away,” with producer/label executive Mark
Wright, which was later a hit for George Strait.

Gosdin’s No. 1songs include “t Can Tell by
the Way You Dance” (1984), “Set ’TEm Up Joe”
(1988) and “I'm Still Crazy” (1989). He logged
41 solo singles and eight albums on the charts
peatwee - O a Q 9 N

A public visitation will be held noon-4 p.m.
May 2 at Mount Olivet Funeral Home in
Nashville. Funeral arrangements were still
pending at press time. —Wade Jessen

ket share fell slightly to 7.79% in 2008 from the 8.1%
in the prior year. Its decline in share was likely re-
lated to Circuit City’s problems. Alliance was the
sole supplier of music to the now-defunct Circuit
City and the consumer electronics chain’s per-
formance was hurt in the second haif of the year
since many suppliers had the account on credit
hold. That forced the chain to file for Chapter 11,
which turned into a liquidation that occurred dur-
ing the first quarter of this year. Alliance’s market
share is likely to erode further, without any sales
from the Circuit City account this year. It remains
to be seen if Alliance’s own prepackaged Chapter
11 bankruptcy filing will hurt its market share.
Elsewhere in the wholesale sector, Super D and

RANK AND FILE

the Edge have surpassed Baker & Taylor, which
saw its market share tumble to just 0.8% from
1.5% in 2007.

Finally, Amazon’s market share climbed to
4.7% once its digital download store is included
in its total, up from 3.6% at the end of 2007. The
Amazon MP3 store alone would be in the top 20,
with 0.8% market share. Overall, Amazon places
sixth in the rankings, but that doesn’t include its
purchases from one-stops like Alliance, Super D
and Baker & Taylor or sales in the Amazon Mar-
ketplace, which consists of other retailers, labels
and distributors selling music along side the Ama-
zon offering. Add all that together and Amazon’s
market share reached about 7.5%. ore

These account market shares are Billboard estimates based on interviews with key distribution
executives in the major, independent and digital sectors, representing about 90% of the U.S.
market. The share for each merchandiser was then weighted by each distributor’s market share.
Because many independent labels work directly with digital retailers, a sampling of indie-label

executives provided digital account market-share data.
2008 MARKETSHARE  2007RANK 2007 MARKET SHARE

2008 RANK  ACCOUNT

—EC
MERCHANDISER TYPE

1 iTunes 21.42%
2 Wal-Mart/Anderson* 14.89%
3 Best Buy 10.74%
4 Target 8.96%
5 Alliance Entertainment 7.74%
6 Amazon** 4.93%
7 Trans World 3.83%
8 Verizon Wireless 2.30%
9 Borders 1.98%
10  T-Mobile 1.28%
1 Sprint 1.25%
12 SuperD 1.22%
13 Rhapsody 1.21%
14 AT&T 1.04%
15 Napster 1.00%
16 The Edge 1.00%
17 Hastings 0.91%
18 Baker & Taylor 0.82%
19 Virgin Megastore 0.80%
20 Zed USA 0.68%

2 12.70% Digital download store
1 16.70% Discount department store
3 12.01% Consumer electronics store
4 8.94% Discount department store
S 8.07% One-stop/Internet fulfillment/rackjobber
8 3.64% Online retailer of (Ds and downloads
7 4.16% Music specialty/multimedia store
10 1.70% Wireless carrier
9 3.22% Book/multimedia store
NA NA Wireless carrier
15 0.66% Wireless carrier
13 0.78% One-stop with Internet fulfillment business
18 0.56% Digital subscription service
17 0.56% Wireless carrier
NA NA Digital subscription service
NA NA One-stop/rackjobber
12 1.05% Multimedia store
n 1.53% One-stop with Internet fulfillment husiness
14 0.72% Musi¢/multimedia store in liquidation mode
NA ~NA Mobile content provider

*Wal-Mart's market share includes download sales at waimart.com and a portion of Handleman's market share Handleman, which hquidated its music
operation last summer, ranked No. 6 1n 2007 and would have been a top 20 account last year. **Amazon’s share includes 0.78% market share from its

MP3 store, which by itself would be large enough to qualfy for the top 20.

Ruth Bowen, 84, a booking agent who repre-
sented jazz and R&B luminaries like Dinah
Washington, Ray Charles and Aretha Franklin,
died April 21 in New York after battling a malig-
nant brain tumor.

A native of Boydton, Va., Bowen moved to
New York to attend New York University, where
she met and married William “Billy” Bowen,
a member of the Ink Spots. Bowen accompa-
nied her husband on the road, where she met
many other prominent artists of the day, in-
cluding Washington, who hired Bowen to be
her publicist. At Washington’s urging, Bowen
obtained her booking license and founded
Queen Booking in 1959.

The agency prospered with Washington's
backing, booking acts at the Howard Theatre
in Washington, D.C.; the Apollo Theatre in
Harlem; and the Regal Theatre in Chicago.
After Washington’s untimely death in 1963,
Queen Booking continued to grow. In 1974,
Bowern rechristenred hrer-agericy Remnaissance
Talents, eventually renaming it again as the
Bowen Agency. During her more than five
decades in the music business, Bowen boasted
a client roster that included Charles, Franklin,

www americanradiohistorvy com

Sammy Davis Jr., the Isley Brothers, Dionne
Warwick, the Four Tops and Bobby Womack.

While running the agency, Bowen also co-
founded and headed a civic and social club
called the Rinkydinks, which was made up of
famous musicians’ wives. The club aimed to
assist minority children in reaching their ed-
ucational goals.

“I have had two great agents—Dick Alen at
William Morris, with whom I signed in 1979,
and Ruth Bowen, who’s been with me since
1962,” Franklin told Billboard in a 2003
interview. “When
you have two long-
time industry peo-
ple like Dick and
Ruthie, who are
very savvy, you
really don’t need
a manager. They
have both done a
great job.”

[RYL
of her husband in 1982, Bowen married long-
time friend Clarence “Billy” Bryant. Bowen is
survived by Bryant and her brother, James Ed-
ward Goode. —Lara Marsman
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Dixie Fried

Warped’s Kevin Lyman Lays Groundwork

For Multi-Artist Country Tour

Kevin Lyman has a pretty warped view of coun-
try music, and that could be a good thing.

The co-founder of the Vans Warped, Rock-
star Taste of Chaos and Rockstar Mayhem tours
now has his sights set on a similar country tour:
multi-act, multistage, sponsor-driven and con-
servatively priced.

Lyman has a solid track record. But country?

While the West Coast-based Lyman might
appear to be an unlikely fit for Nashville, it's
really not that big of a stretch. Lyman says he’s
been interested in revisiting the country genre
since helping produce the Down
From the Mountain tour nine
years ago.

He believes country music

OnThe
Road

cross genres of music and is able to support a
scene on a year-round basis.”

He describes the reaction from Nashville la-
bels as very encouraging. “When we first came
down here we had two official meetings lined
up, and by the fourth day we were having back-
to-back-to-back meetings,” he says.

Majors, indies and sublabels are all welcome.
And just as subgenres can be found on Warped
and Mayhem, country is also diverse in its at-
filiations and styles.

“My daughter has Taylor Swift, Fall Out
Boy and Akon on the same shuf-
fle of her iPod,” Lyman says.

Lyman’s not interested in put-
ting FOB and Akon on the same

fans are open to the concept. And
Music Row is listening.
Lyman’s team came down to
Nashvillein January and started
meeting with labels, managers

and agents on an exploratory
trip, and interest was high.

“Everyone was saying the time is right,”
he says.

Nashville is notoriously wary of “carpetbag-
gers,” but Lyman is commiltted to the market.
In fact, his 4fini Productions has opened an of-
fice in Nashville; Sarah Baer and Kate Truscott

relocated there from Chicago to join new em-
ployee and former Clear Channel online music
manager Allison Skiff.

The first version of the vet-to-be-named tour
will go out in 2010. “We're getting everyone's
opinions,” Lyman says. “We want to customize
what we've been able to do with Warped [in the
punk genre], and last ycar with Mayhem in
metal. We invested a lot of time with the metal
labels before we put that tour into motion and
we've put a lot of time into this [new] project.”

Lyman’s not crazy about people calling this
a “country Warped” but understands why peo-
ple might. “People want to associate it with
something,” he says. “Warped for many years
was under the radar and now has been able to

RAY
WADDELL

bill with Swift (we think), buthe’s
all about tapping into country’s
eclecticism, including main-
stream hitmakers, singer/song-
writers and Atnericana, bluegrass
and heritage acts.

Indeed, Nashville is as much
“songwriter city” as Music City, and Lyman
says he fully intends to have a strong song-
writer element to the tour. With only about 20-
25 quality support slots open each year on
headlining country tours, there's a big ralent
pool to dive into.

“There are some very successful ‘A’
artists in country,” Lyman says. “It’s
ascene that’s been very successful for
many years and continues to be
strong. You also have a lot of acts that
have been able to have that one radio
single then go to the fairs, and there
has been a real breeding ground play-
ing that circuit. Then there’s a lot of
stuft right in the middle, kind of like
what we’ve been able to do by taking
Slipknot and Disturbed to the am-
phitheater level by putting the right
package around them on Mayhem, or
taking bands like Paramore and put-
ting them into the Warped system.
And then they go off and headline
some really large things on theirown.”

The inaugural country tour will prob-
ably book about 13-14 acts and 10-12
singer/songwriters, Lyman says. He
also envisions ancillary events with such
possible partners as the National Tail-
gating Assn., the World's Toughest
Cowboy and action sports exhibitions.
“It's very wide open, we're not down to those de-
Lails yet, but we're not discounting anything,”

Road
warrior:

KEVIN
LYMAN

Lyman says.

Live Nation works with Lyman on the May-
hem tour, and he says a similar model would
be likely for the country trek. “There is a com-
mitment from them to support if we can put
the right project together.”

Baer and her team are actively seeking
sponsors for the country tour, and Lyman says
they're already garnering interest. “That’s
one reason we need to come up with a name
pretty soon.” .o

b- For 24/7 touring news and analysis, see
. billboard.biz/touring.
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ORGANIZED K-OS

Canadian Rapper
Brings Pay-What-
You-Like Model
To Touring

TORONTO-—Terry McBride
has often used free music to
promote his artists. Now the
Nettwerk Music Group CEO is
extending the concept into the
live concert business.

McBride manages the Cana-
dian hip-hop star K-o0s, who is
giving away all the tickets to his
current 10-date Canadian tour
on a first-come, first-served
basis on the night of a show and
asking fans to pay what they feel
it's worth.

McBride says fans will be
able to make donations once
they’re in the venue. Those who
pay—or make what McBride
dubs “karma donations”—will
receive K-os’ “Yes! It's Yours”
CD, which contains fan-created
remixes of tracks from his new
album “Yes!” (Universal Music

Canada), released April 14. At-
tendees can also qualify for a
CD by making merch pur-
chases or on-site donations to
the David Suzuki Foundation,
a Vancouver environmental
protection advocacy group.

“Thisisa natural stepand we
honestly believe the fans will
support theartist,” McBride says.

The tour is part of an aggres-
sive marketing strategy that in-
volves Universal, the concert
promoter Live Nation and
Toronto-based tour sponsor
Rogers Wireless.

McBride says Rogers is pay-
ing for about 60% of the tour’s
overall costs. In return, the car-
rier uses the tour to promote its
urmusic.ca Web site, which
sells music downloads and con-
cert tickets. It also receives 100
tickets per show that it will give
away on the site.

“K-os has cross-genre appeal,
and he’s very relevant to our
youth demographic,” says

Robin Walters, Rogers director
of music, portal and content.

The tour kicked off April 30
at the Vancouver Commodore
Ballroom and plays 1,000- to
2,500-capacity venues, wrap-
ping May 16 at the Halifax
{(Nova Scotia) Cunard Centre.

The last two K-o0s albums—
2004’s “Joyful Rebellion” (EMI
Music Canada) and 2006’s “At-
lantis: Hymns for Disco” (EM1
Music Canada)—sold 160,000
and 60,000 copies, respec-
tively, in Canada, according to
Nielsen SoundScan.

Can the tour make money
while relying on the largesse of
K-os fans? Neither Nettwerk nor
Rogers would put a figure on the
tour’s total costs, but touring
sources estimate they could run
around $230,000, taking into ac-
count such variables as promo-
tion costs, payroll, buses, trucks,
lights, sound, hotels and per
diems, hall rentals and allowing
for the lower production costs

associated with hip-hop tours.
With Rogers’ 60% share of the
costs totaling about $138,000,
the tour would need to take in
anaverageof $11,000a nightto
break even. That’s assuming a
nightly audience of 1,000 per

night paying an average of $11
per ticket, a target that sources
believe is achievable.

McBride declines to com-
ment on who would cover any
potential losses.

“There won’t be a shortfall,”

he says. “The tour is in line with
all the concepts we’re develop-
ing for him. It is an authentic
interaction with his fans.”

Live Nation Canada promoter
Jason Grant says the company
is focused more on building a
long-term relationship with K-
os than reaping a short-term fi-
nancial gain from the dates.

“None of us can say with any
certainty how much people will
be willing to give in exchange
for the great show they’re going
to get,” Grant says. “We can’t
let that be the only measure-
ment of success.”

However successful it proves,
Grant believes it’s unlikely to
become a regular business
model for artists of K-os’ stature.
Meanwhile, K-os himselfinsists
he has no concerns. “If 1didn’t
want risk, I'd work for a corpo-
ration,” he says. “If I wanted the
same thing to happen every day,
I wouldn't pick musician as my
occupation. There’s so much
energy in this idea.” .
Additional reporting by Ray
Waddell in Nashville.

MOSCOW—Two years after the clos-
ing of the notorious online music
vendor AllofMP3.com, otherillegal
Russian digital music sites continue
to operate despite changes in the
law designed to shut them down.

GoMusic (gomusic.ru) has recently
generated internet buzz in the West,
where its ultra-low download prices
of 9 cents to 15 cents per track have
attracted a following. Further dis-
counts are available on albums: At
press time, U2’s “No Line on the Hori-
zon” (Island/Interscope) was avail-
able for just 89 cents.

GoMusic is one of many Russian-
based sites under investigation by
the IFPI, although many local record-
ing industry executives say they’re
unaware of its existence.

“I've never heard of GoMusic and
we’ve never sold them any license,”
says Sergei Baldin, GM of SBA Music
Publishing, which represents EMI
Music Publishing. Similarly, Olga
Kaznova, development director at
Universal Music Russia, confirms that
Universal doesn’t have any agree-
ments with the site.

GoMusic has been inaccessible in
Russia since April 17, although at
press time it was open to U.S. visi-
tors. MP3Search.ru, an apparent sis-
ter site that features the same user
interface, remains accessible from
within Russia. MP3Search includes
a notice on its site claiming that it
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CatchMelfYouCan

Illlegal Russian Download Vendors Still Operating
Despite Copyright Law Change

pays 50% of its sales proceeds to
the “Federation of Authors and
Rightsholders for Collective Man-
agement of Copyrightin Interactive
Regime,” a defunct Russian collect-
ing society that closed after a Jan.
1,2008, change in copy-
right law.

That copyright law
amendment required all
sellers of digital content
to have direct agreements
with rights holders, rather
than with collecting soci-
eties. The local music busi-
ness credits the new law
with a decline in the esti-
mated value of the illegal
download business, which
fell to $30 millionin 2008
from $40 million in 2007,
according to the Moscow-
based research company
X Consulting.

But while some well-
known outlets stopped
operating, IFPl general
counsel Jo Oliver says
many other sites continue
to “sell music without per-
mission from rights hold-

ers, breaking local copyright law and
making recordings available illegally.”

“The music industry reserves the
right to take action against these sites
and seeks to persuade the Russian
authorities to effectively enforce their

o0
‘The market is 99%

controlled by pirates.’

—ALEXI NIKITIN,
REGORDING COMPANY NIKITIN

own copyright laws,” she adds.

The industry did take action
against the most notorious of all
Russian sites, AllofMP3.com, in De-
cember 2006, when the RIAA filed
a $1.7 trillion U.S. lawsuit against it
on behalf of the major
labels. In August 2007,
shortly after AllofMP3
ceased operations, a Mos-
cow court cleared former
owner Denis Kvasov of
copyright violations. The
RIAA dropped its suit the
following year. But one site
still in operation, MP3sparks
.com, is believed to be
a direct descendent of
AllofMP3.

“Those cases dragged
out for a long time but led
nowhere,” X Consulting an-
alyst Yelena Krylova says.
“Until someone is seriously
punished, sites are setto re-
main in business.”

Piracy continues to ham-
per attempts to establisha
legitimate digital download
market in Russia. Digital
music sales totaled just

$3.4 million in 2007—the latest fig-
ures available—according to the IFPI,
with mobile formats accounting for
all sales.

Roman Romanenko, head of Sony
Music Russia’s digital music sales de-
partment, says its research shows the
top 20 most popular Russian down-
load sites are all illegal.

“A legitimate online music store
is doomed to be unprofitable,”
Romanenko says. “Companies we
have agreements with, like muz.ru,
Soundkey and Stereokiller, areina
difficult position.”

Muz.ru has agreements with Uni-
versal, Warner and Sony and sells dig-
ital rights management-protected
tracks at 20 rubles (59 cents) each.

Alexei Nikitin, co-owner, general
director and namesake of the
Moscow-based label Recording
Company Nikitin, says “the market is
99% controlled by pirates.” His label
recently announced alicensing deal
with Warner Music International to
market and distribute Warner digital
content in Russia, Ukraine and other
markets in the Commonwealth of In-
dependent States.

“We will fight piracy on a public
level,” Nikitin says. “But in order to
really defeat it, steps on a govern-
mental level should be made.” .-«

Additional reporting by Mark Suther-
land in London.
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BY ANTONY BRUNO

Nuthin’But A‘G’Thang

As Sales Slow, Music Game-Makers Turn To Hip-Hop And Electronica For Growth

Just how important is the
upcoming “D] Hero” game to
Activision Blizzard?

So important that the video-
game publisher tried to buy a
rival game that was scheduled
for release before “D] Hero”
hit stores. When that failed,
Activision acquired the game’s
developer in hopes of stalling
the process.

At least that’s the claim
made in a recently resolved
lawsuit against Activision by
Genius Products, the publisher
of “Scratch—The Ultimate
DJ.” In March, a Los Angeles
County superior court judge
ordered Activision to return to
Genius the “Scratch” source
code, which Activision had ac-
quired earlier this year after
buying 7 Digital, the company
that was developing “Scratch”
for Genius.

Until this drama unfolded,
“Scratch” was merely a foot-
note in the music-game mar-
ket. Genius Productsisa DVD
distribution company that’s
never been involved in mak-
ing a videogame before, and
only a handful of press outlets
have mentioned the pending
“Scratch” game. Activision,
meanwhile, has racked up
more than $2 billion in sales
from its “Guitar Hero” fran-
chise alone and is one of the
largest videogame publishers

in the world.

But the David vs. Goliath tale
drummed up all kinds of atten-
tion for the smaller game’s ex-
pected June release, which may
have been what Genius Prod-
ucts intended all along. And
the fact that Activision would
walk into this mess speaks vol-
umes about how crucial “D]J
Hero" is to music gaming.

Simply put, sales of music-
based games have peaked.
Activision’'s “Guitar Hero
World Tour” and MTV
Games’ “Rock Band 2” sold
considerably fewer units than
the previous installments of
both franchises. The plateau
comes ata time when overall
game sales in March fell 17%
from the same time last year,
on the heels of a 2.7% dip in
February. That's not to say
that music-oriented titles
won’t keep generating signif-
icant revenue, but it does
highlight the need to expand

the company puts it.

been disclosed.

BENDING NOTES

The German design firm Pilotfish
has created a concept music phone
that can record, store and edit three-track audio
recordings. The flip phone has a touch screen and three
removable microphones can be attached to musical
instruments to capture sound. But here’s the phone’s
most unusual feature: Users can then manipulate a
recording by physically bending or twisting the de-
vice—*“Like a guitarist pulling on a3 whammy bar,” as

The phone won’t make it to market for a few years,
so neither pricing nor availability information has

—AB

|

to other genres and attract
new fans.

The “Guitar Hero” and
“Rock Band” franchises are
driven primarily by rock,
specifically classic rock. To
date, expansions of either
franchise have focused on
their existing audience, with
music that takes advantage of
the games’ plastic guitar and
drum controllers. The “Gui-
tar Hero” games dedicated to
Aerosmith and Metallica are
variations of the same theme,
as is the Beatles game that
Hlarmonix is preparing for re-
lease in September.

By contrast, “D] Hero” and
“Scratch” will focus on elec-
tronica and, most important,
hip-hop. Activision hasn’t yet
revealed what songs will be
included in “DJ Hero,” but
“Scratch” will have about 60
licensed tracks from the likes
of Kanye West, the Black Eyed
Peas and Run-D.M.C. The
Beastie Boys’ Mix Master Mike
serves as a creative consultant
to the game and is adding his
own content as well.

“It's a really important cat-
egory, and they want to figure
out how to exploit it among
people who are into the
[music-game] thing,” says
Wedbush Morgan gamingan-
alyst Michael Pachter. “My
guess is a big chunk of the in-
terest in ‘D} Hero, probably
disproportionate to the popu-
lation, is African-American.’

African-Americans are
considered a particularly under-

Two turntables and a
microphone: Scenes from
‘Scratch—The Ultimate DJ.

served demographic for video-
games, despite research show-
ing that African-Americanyouth
spend more time playing
videogames than their white
peers. Pachter also believes the
new games will attract younger
players than “Guitar Hero” and
“Rock Band” have.

According to market re-
search from Activision’s Red
Octane subsidiary, which
oversees “Guitar Hero,” more
than half of consumers ex-
pressing interest in buying
“DJ Hero” don’t own any
“Guitar Hero" titles, suggest-
ing that the focus on new
music may bear fruit.

Taken as a whole, it’s under-
standable that Activision
wanted to have this particular
market to itself, or at least
come to market first. But don't
expect either “D] Hero” or
“Scratch” to immediately gen-
erate a spike in music-game
sales. Pachter projects that
Activision will have only
500,000 to 1 million units
available for the fall launch of
“DJ Hero.” If it sells out, there
could be a few months of de-
lays as the company ramps up
production in the new year.

As for the lawsuit, it’s
probably not the last. The
music-game genre has
proved to be a magnet for
litigation, with Gibson Guitars
and Konami both targeting
the “Rock Band” and “Guitar
Hero” franchises.

“It’s less related to the
genre and more related to
the success they’'ve had,”
Pachter says. “The more suc-
cessful the business, the
more it's going to attract peo-
ple making claims against
one another.” oee

For 24/7 digital news

and analysis, see
billboard.biz/digital.
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BITS &BRIEFS

BRICK BY BRICK

The Beatles’ “Rock Band”
game isn’t the only new
title coming from the cre-
ators of the hit music fran-
chise. On deck for a year-
end holiday release is
“LEGO Rock Band.” LEGO
has a popular series of
videogames that re-creates
movies and games, allow-
ing players to customize
their characters and equip-
mentin the LEGO snap-on
fashion and with a decid-
edly humorous twist aimed
at youth and family audi-
ences. The “LEGO Rock
Band” game will work with
existing controllers and fea-
ture songs from such acts
as Blur, Good Charlotte and
Pink. In other music-video-
game news, the much-
anticipated heavy metal
fantasy game “Brutal Leg-
end” finally has a street
date; Oct. 13.

A LIVE ONE
When Superfly Productions
launched the Bonnaroo 365

Web site in January, it de-
buted with a live perform-
ance by the Raconteurs
filmed during the 2008
event. On May 11, the site
will roll out its next set of
content, this time from
Phish. The footage will
come from the band’s “Clif-
ford Ball” DVD boxed set
and include four free down-
loads from that show. Phish
is scheduled to play at this
year’s Bonnaroo.

TWITTER IS TOPS

The Microblogging service
Twitter ruled the charts of
highest-growing Web sites
in March, according to com-
Score. Twitter had 9.3 mil-
lion unique users in March,
up an eye-popping 131%
from the previous month,
which followed months of
double-digit growth. Twit-
ter has enjoyed a heap of
press lately, spurred by
celebrities like Oprah Win-
frey and Ashton Kutcher,
not to mention a stable of
music acts.

U

1 DAVID COOK

Come Back to Me 19/RCA

476.947

2 DAVID ARCHULETA

A Little Too Not Over You 19/JIVE

3 DAVID COOK
Light On BIG MACHINE

4 CLAY AIKEN
On My Way Here RCA

The indie band
was featured in
MTV’s “Made” and
garnered heavy
promotion in
AOL’s teen-
skewed site RED.

10 BEYONCE

1 LADY GAGA

5 TV/TV
Call it Love VTV

6 TV/TV
Sleep On It VAV

7 ELLIOTT YAMIN
Fight For Love HICKORY

8 KELLY CLARKSON
My Life Wouid Suck Without You §/19/RCA

9 DAVID ARCHULETA
Crush 19/RCA

If 1 Were A Boy COLUMBIA

229,292

213,673

186.081

183,579

180,145

152,892

89,091

82.241

72,842

Poker Face (AQL Sessions) STREAMUNEKONLVEINTERSCOPE 258,112

2 SOULJA BOY TELL'EM
Kiss Me Thru The Phone COLLIPARK/INTERSCOPE 213,168

3 LADY GAGA
Poker Face STREAMLINE/KONLIVE/INTERSCOPE

She concurrently ¢ BEYONCE

nets her fourth
top 20 single on
the Hot Country
Songs chart with
this hit.

§ — .

_,)‘ll

7 FLO RIDA

<10
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Single Ladies (Put A Ring On 1t) COLUMBIA

5 LIL WAYNE
Prom Queen CASH MONEY/UNIVERSAL MOTOWN

6 T... FEATURING JUSTIN TIMBERLAKE
Dead And Gone GRAND HUSTLE/ATLANTIC

Right Round POE BOY/ATLANTIC

8 TAYLOR SWIFT
White Horse (AOL Sessions) BIG MACHINE

9 TAYLOR SWIFT
Love Story BiG MACHINE

KELLIE PICKLER
Best Days Of Your Life BNA

124,861
120,021
107.467
104.683
103,708

95,556

82,175

80,353

Source: AOL Music for the four weeks ending April 23,
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Bilingual Reality

Mun2 Will Feature Xtreme In New TV Show

The urban bachata duo Xtreme sold
139,000 copies in the United States
of its 2006 major-label debut, “Ha-
ciendo Historia” (Machete), which be-
came one of the following year’s
best-selling albums by a new Latin
act. The duo’s 2008 album, “Chapter
Dos” (Machete), hasn’t done nearly
as well, selling 20,000 copies since its
release in November.

But Xtreme has generated a loyal fol-
lowing, as evidenced by the nearly 4.4
million visits to the group’s MySpace
page and a busy road schedule that in-
cludes gigs at venues ranging from
clubs to college campuses.

Bankingon the pair’s
bicultural youth appeal
and its potential to
reach a wider audience,

Latin

Notas

the concept with Pitbull’s “La Es-
quina,” which ran for the last two sea-
sons. But while “La Esquina” was more
of an entertainment/interview show
setin the Little Havana section of
Miami, “On the Verge” has more in
common with “The mun2 Hook Up,”
a show that pairs young Latinos with
professional role models, including
doctors, athletes and recordingartists.
“People want to be let into a
celebrity world,” Morales says, noting
that viewers want to know more about
the nitty-gritty details of the music
business. “The feedback we got was,
‘Wow, if the person writes the song,
then they get money?® ”

Mun2 considered sev-

eral acts for the series,

ranging from tropical to

NBC Universal’s bilin-
gual channel mun2 will

LEILA
COBO

soon launch a new
reality series based on
the lives of Xtreme
members Danny D and
Steve Styles.

“Xtreme: On the Verge,” so titled
because of the premise that the group
is on the verge of a commercial break-
through, premieres May 7. The weekly
half-hour reality show will run for
eight weeks.

“These guys, being from the Bronx,
being bachateros with a hip, pop vibe,
are definitely what mun2 is about,”
mun2 programming VP Flavio
Morales says.

Mun2isn’t new to artist-based real-
ity programming, having already tried

b- For 24/7 Latin news and analysis,
PIZ ce billboard.biz/latin.

regional Mexican per-
formers. Xtreme’s will-
ingness to allow the
channel unfettered ac-
cess gave it an edge over
other acts. In addition,
the prospect of shooting
the show in New York was a plus for
the channel, which has been geo-
graphically focused on Miami and the
West Coast.

The start of the series coincides with
Xtreme's release of “Lloro Y Lloro”—
the second single from “Chapter Dos”
—and a U.S. tour.

“The guys were bilingual and bicul-
tural and compatible with the chan-
nel,” Universal Music Latino/Machete
president Walter Kolm says. “And we
were launching promotion of the new
single. | think it will all contribute to
this second phase of the campaign.”

As was the case with Pitbull’'s “La

Esquina,” “On the
Verge” won’l feature
full-length artist per-
formances, nor will it
explicitly promote the
musicofits stars. But Xtreme’s record-
ing career is, of course, at the heart of
the show.

“AJot of the content has to do with
the working of their album,” Morales
says. “In the first episode, for example,
we get a very realistic understanding

TV personalities: STEVE
STYLES (left) and DANNY D
of Xtreme

of how royalties work. So, it really is a
deep dive into what these artists are
going through.”

Fans can also watch the show online
at holamun2.con1, where Danny D,
Styles, their manager Ben DeJesus
and Danny D’s mother Gladys Bryan
will participate in online discussions.

Additional content will be available
to subscribers of Verizon Wireless,
which is sponsoring the show along
with Toyota. .o

you’re on

THE BILLBOARD

[ o

Telemundo president Don Browne singled out Miguel de
Narvaez at the recent Billboard Latin Music Conference as
a product of the network’s “dream factory” of original con-
tent. The Colombian songwriter has written original music
for such telenovelas as “La Viuda Del Blanco” and “Deci-
siones.” But he’s struck a bigger chord with Telemundo’s
highest-rated telenovela to date, the gleefully over-the-top
“Sin Senos No Hay Paraiso” (Without Breasts, There Is No
Paradise). De Narvaez sat down with Billboard at the con-
ference to talk about “Sin Senos” and how he and his collab-

orators write music for TV shows.

What’s the music strategy
for the show?

The way we’ve incorporated
music into the show is by in-
cluding a lot of songs for each
of the characters to identify
them. And people have really

12 BILLBOARD

connected to the songs. They
always write on the blogs,
“Who’s the singer?” “Who
wrote the song?” “What are
thelyrics?” That's because the
song gets cut off during the
scene and they want to hear

MAY 9, 2009

the whole thing. The singers
of the main theme are Her-
nan Saraza, a great Colom-
bian singer, and one of my
favorite Colombian singers,
Natalia Gutierrez. She has a
group, Arsenal, that's signed
to Sony. She’s one of my
fuvorite telenovela singers
because she’s so
versatile. They're
not very known.
They're session
singers, mostly,
for jingles or
advertising.

Have you been
able to launch
singers’ careers through
your telenovela songs?

No, not until now. I’ve noticed
that everyone has gotten in-
terested in these songs and
connected to the story, to the
problems of underdeveloped

F s
- DE

or developing countries, with
women, narcoiraffickers,
their sexual preferences, their
adventures.

Do you follow a TV script
when you write?

When you do music for TV,
they bring you a script, as well
as a review of the
personalities—
the psychology of
each character.
Then you have to
go episode by
episode—it’s not
just the opening
and closing theme.
You’'ve got love,
terror, sadness——everything.
Often the background music
is based on the main theme
so that viewers are constantly

reminded of it. We’ll make it
romantic, sad, erotic in a
thousand ways.

Why has the music been
so popular with this tele-
novela? Is it just because
people like the show?

I think it’s a reflection of Tele-
mundo’s work in promoting
the show. It’s also an indica-
tion that young people are
watching the channel. We're
also on mun2. It bridges the
generation gap between the
audiences we're trying to
reach. 1t’s not just the ac-
tresses or the story, but also
the music. . . [t'snot the tra-
ditional music you would
hear on the radio—probably
because it’s not a common
story. —Ayala Ben-Yehuda

EN ESPANOL: All the great Latin music coverage
{COM you’ve come to expect from Billboard—in Spanish!

Billboardenespanol.com.

www.americanradiohistorv.com

CONGA ROOM HOSTS
TV DANCE CONTEST
The Los Angeles venue the
Conga Room is teaming with
the local Univision TV station
KMEX Channel 34 to launch a
televised Latin dance compe-
tition. “The Conga Room Latin
Dance Championship” will be
held every Thursday at the club
from May 21 to July 23, with a
dozen couples competing in
salsa, merengue, reggaeton/
hip-hop and bachata cate-
gories for a $5,000 prize.
KMEX will air weekly segments
from the competition after its
11 p.m. newscast as well as
during its Saturday morning
program, “Tu Estilo.” Univision
Radio personality Carlos Al-
varez of Latin pop KLVE Los
Angeles will host the TV show.
Auditions for the competition
will be held May 7 and May 14.
—Ayala Ben-Yehuda

BILLBOARD LATIN
AWARDS RATINGS RISE
The 2009 Billboard Latin Mu-
sic Awards, which aired live
April 23 on the Telemundo
network, reached 5.8 million
unique viewers—300,000
more than the year before, ac-
cording to Nielsen Media Re-
search data. The awards show,
presented by State Farm, en-
joyed its strongest ratings in
key demos, including adults
18-34, adults 18-49, men 18-49
and women18-49. An average
of 1.3 million viewers aged 18-
49 watched the show, a 22%
increase over last year. In ad-
dition, the awards’ pretelecast,
“La Alfombra Roja De Los Pre-
mios Billboard,” averaged
810,000 adults 18-49, an in-
crease of 36% over last year.
—Leila Cobo

WISIN & YANDEL’S

DIGITAL BONUSES

Fans who pre-order Wisin &
Yandel's upcoming WY/Ma-
chete album, “La Revolucion,”
at iTunes will receive a pass-
word for a Wisin & Yandel con-
cert presale at Ticketmaster
.com, The offer runs from April
28 to May 25. The duo’s tour
is set to hit at least 13 U.S.
cities. Another “La Revolu-
cion” digital bonus: an em-
beddable widget that will
soon be available at wisin-
yandelpr.com and wyrevolu-
cion.com, which will allow fans
toreceive news andrequesta
show in their city. —ABY
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AUSTIN WARNOCK

The free-form radio station
WFMU in Jersey City, N.J., has
areputation as a programmer
ofavant garde music. Now it’s
applying this sensibility to a
new online project.

In early April, WEMU
launched its Free Music
Archive, a music blog that fea-
tures a collection of download-
able tracks curated by radio
stations like KBOO Portland,
Ore., and KEXP Seattle; such labels as Provi-
dence, R.1.’s Cash Music; and venues like
Brooklyn’s [ssue Project Room. All the up-
loaded tracks are cleared for use through a
Creative Commons license or a direct agree-
ment with the FMA.

If an artist or label licenses a track to the
FMA, the archive gets to make a song avail-
able for download but agrees not to alter, per-
form, adapt or otherwise redistribute the track.
There are a number of different Creative Com-
mons licenses, but the most popular one on
the FMA seems to be the “Attribution-Non-
commercial-Share Alike” license, which al-
lows users to share and remix the track for

noncommercial usesas long as they properly
credit the artist.

The idea for the
FMA had been
percolating for a
while, bur a grant
from the New
York State Music
Fund, which dis-
tributes payola
settlement money
to music educa-
tion and advocacy programs, jump-started
development of the project.

“We're not running at full capacity yet,” says
WFMU station manager and FMA executive
director Ken Freedman. “But we feel like it
is important to start getting out there and mak-
ing a statement. There are limits to what you
can do with free music. We want people to col-
lectively make stuff for free, but we also real-
ize that not everything should be free.”

This attitude, and the curated aspect of the
site, set it apart from many other blogs. And
the size of the FMA may soon dwarfother sites
as well.

“We have a huge library of recordings that
we are planning on adding to the site,” says

|

—KEN FREEDMAN,

Marc de Giere, KBOO’s
Web coordinator. “We have
a licensing form bands fill
out when they play sessions
on the station, so a lot of
stuff is precleared. We also
have a huge archive of reel-
to-reel recordings and cas-
settes that we are going to
start digitizing and getting
permission to share.”

De Giere adds that the
FMA will benefit community stations. “The
audience for the site is music lovers, but it
will be a huge boon for smaller stations that
can'tafford to pay large fees,” he says.

Jesse Von Doom, co-founder of Cash
Music, says he’s contributed tracks from
Throwing Muses founder Kristen Hersh,
Xiu Xiu and Deerhoof, all well-known indie
acts. “I see it as a source of discoveryand a cu-
rated version of a [peer-to-peer] site,” he says.
“The FMA is also greatabout driving users to
support the artists by linking to places to pur-
chase the albums and [posting] tour dates.”

Artists involved in the site offered a variety
of reasons for their participation.

“We all love WFMU and want to give peo-
ple access to as much music as possible,” says
Kickball Katy of Vivian Girls.

John Dwyer of Thee Oh Sees says the
FMA will provide more exposure for his band.
“People that normally wouldn’t hear or buy
my stuff will have a venue in which to enjoy
it for free,” he says.

Contributor Raphae! Lyon, who runs the
sound art label Free Matter for the Blind and
the online coupon service Posterdisc, sees the
site asa way to create an archive of rare works.

Lyon, who performs as Mudboy, says most
of his releases are intricately packaged and
come in limited editions. While he doesn’t
want to change that model, he also wants
more people to hear his music. “Once things
go out of print, [ try and put them up on the
FMA,” he says. “It’s a great way to extend the
reach of the music. And more importantly,
it means that if you spend half a year on
something and it comes out as a special edi-
tion as a cassette in a run of 250 copies, it
doesn’t mean that only 250 people are going
to be able to hear it.”

WFMU

g For 24/7 indies news and analysis, see
.b|z billboard.biz/indies or foliow
billboardindies on Twitter.

MAY 9, 2009 www.billboard.biz | 13

WWW american

=

The new Full length
CD Peaburing songs
by Oryon, Kazual and
legendary producer
Andrew Lane

(High School Musical,
Hannah Montana,
Ashley Tisdale and more)

izel crk

3

NOW SEEKING:
Label, Distribution
and/or Production Deal

EXCLUSIVE MANAGEMENT:
ORYON
M_E D1 _A

RTISTS

www.myspace.com/kellycrookonline -+ www.kellycrook.com

Bilbeg

&

e

RECORDING A37isTs MANAGERS
PROMOTERS AgENTS
VENUES TouRING SERVIEES

Go to www.billboard.com/order
’ to get your copy today!

The 2009 edition of

ITERNATONAL ALENT & TG i

ITTG is HERE!

So be the first
on your block
to have this
completely
updated
edition, with
over 30,000
artists,
managers and

$149

agents from
76 countries
worldwide,
including
the U.S. and
Canada.

adiohistorv com



www.americanradiohistory.com

14

1

Wauld “&merican Idal” judge Simon Cowell want to stay on the show if the series ever

S .
The “American ldol” star and

veteran A&R executive riffs
on music reality shows.

slipped from Nao. Tinthe Nielsen ratings?

Cowell bursts out laughing at the apparent obviousness of the answer.
“sbsolutaly nat!” he says during an interview in his trailer before a taping of “idol” at
CBS Television City. “It’s like running in the 100 meters and saying, ‘l came in fifth’—then

why bothar?"

Of course, “Idol” doesn’t appear in danger of relinquishing its status as a ratings jug-
gernaut. Thaugh the Fox show’s audience has declined during the past few seasons, it
still commands by far the largest audience in U.S. prime-time TV, averaging 25 million view-

ers per episode, according to Nielsen Media Research.

Still, Cowell says he hasn’t decided what he’ll do once his contract with Fox expires at
the end of next season. One possibility: launch a U.S. version of his U.K. singing compe-
tition series “The X Factor.” Cowell’s production company Syco produces the show,
which became a massive hit and supplanted “American Idol” predecessor “Pop Idol.” The
success of “Factor” was worrisome enough for Fox to forbid Cowell from introducing the

show in the United States as part of his current “Idol” deal.

Between the continuing popularity of “Idol” and his ownership of “Factor,” Cowell is
sitting in the catbird’s seat. In aninterview, Cowell talked about “idol” and other music-

oriented reality shows.

Will producers continue mak-
ing tweaks to the show’s for-
mat next year?

You have to. The minute you start
assuming that the audience is very
happy to see the same show again,
you're dead. Of course, they're
going to complain, “Why did you
change this? Why are you making
these changes?” But the simple
truth is, if the show looked now as
it did in season one, it probably
wouldn’t be on the air now.

Is there too much product
placement on the show?

I don't think so. I don’t feel that we
really are in the hands of the spon-
sors. Let’s put it this way: We don't
get any orders. So I've got a Coke
cup in front of me. Who cares? I
don’tlike Coca-Cola. The Coca-Cola
moment [segment of the show] is a
conversation. I don't feel it inter-
feres with the flow of the show. Let’s
be honest—to make a show in this
day and age, with the production val-
ues we have, it's gotto a have alittle
bit of sponsorship and placement.

One thing “Idol” has never
done is release the vote tallies.
Would that add anything?

We do release it on the night of the
finale in the U.K. I'd have no prob-

I think the ratings could go higher.1don’t acce][l’t
theargumentof fragmentation or declining numk

lems doing the same thing again.
I think people would be interested.

What about having the wild-card
round? Does it make sense to
save people that, in all proba-
bility, aren’t going to win?

I think it's a good thing, I really
do. Because people like Jennifer
Hudson and Clay Aiken wouldn’t
have been in the competition with-
out the wild card. What I would've
done, and we do it in the U.K., is
that we should’ve given contest-
ants a survival song. In other
words, if at any point they are in
that position, there’s one song in
the world that they want to sing,
instead of hearing the same song
again. And I think that's probably
a better idea. We could probably
introduce that next year. I think
now we’ve got to a point where we
can’t change the show too much.
But can we bring on another music
show? For sure.

Like “The X Factor”?

Yeah, and maybe it'll be “X Factor,”
maybe it’'ll be something new. It’s
something we’ve been thinking
about but I would definitely do it
now. I think it has to be sufficiently
different. I think that's why I'm
answering your question in a

roundabout way. Which s, I think
the purity of “I1dol” works very well,
and you don’t want to change it too
much. It is what it is. But thatalso
enables you, | think, to bring in
another format. Inthe U.K,, there
is more than one type of music
show running throughout the year.
And I think the same type of thing
could happen [in America], be-
cause for the second half of the
year, nothing really happens.

The idea would be Fox doing a
music show in the fall to not
take away from “Idol” but to
complement it?

Yeah. I say this because I think
there’s an awful lot of people who
would enjoy another show. I
wouldn’t compete with “Idol”—
that'd be crazy.

Does Fox seem open to the idea
of doing “X Factor”? Has it
been discussed?

I genuinely don’t know whether it
would be “X Factor.” It just strikes
me that there is room for more than
one show, but with the understand-
ing that we would protect “Idol” in
the second half of the year. It just
seems logical as long as it's differ-
ent from “Idol.” You have to look
forward to one show one season

and then another show afterward.

“The X Factor” in the United
Kingdom has done better than
“Pop Idol.”

It’s done something that other
shows haven’t done in the past
three years: It's grown its audience
year over year, by quite a signifi-
cantamount, 10%-15%. I love the
show. It's my baby.

How would “The X Factor” do
compared with “Idol” in the
United States?

If we have half of the “Idol” audi-
ence, we're doing well. I always be-
lieve that shows should increase
their audience every time you're
on. That’s just my ego. So “ldol,”
actually, I think the ratings could
go higher. I don’t accept the argu-
ment of fragmentation or declin-
ing numbers. That’s bullshit. The
Super Bowl goes up every year.
You've just got to find audiences
something interesting.

What other shows do you
watch?

I find a lot of the reality stuff bor-
ing now. I think I may have to ban
all these American composers. This
terrible sort of dramatic sort of
music, which I hate, on all of them.

And I can see the process, where
absolutely nothing is happening on
the show and it's sort of like they
put music behind it trying to create
something. It's just like, “Oh, shut
up.” Sol getirritated by alot of that
.. . I think “Dancing With the Stars”
is very good. And I'm jealous that
we don’t own that format because
it's a format you can run for years.

Will NBC’s a cappella show,
“The Sing-Off,” work?

It's going to be boring. Look, you
could do an a cappella week on
“Idol” maybe, but I think any more
than that sounds a bit pretentious.

So many music shows have
been tried stateside. Why do
the copycats fail?

They’re not very good. They are
rubbish. There are only, thank
goodness, a very small team of
people who know how to make
great entertainment shows. The
“Idol” team—one of the best in the
world. And then the guys who
make “X Factor” and “Got Talent.”
Genius. We're kind of living in a
super brand world. “Idol,” “Danc-
ing With the Stars”—they’re super
brands. And they get more money
invested in them each year. I don’t
really see how anyone could com-
pete with those now.

Have you ever, in your free time,
listened to a CD by an “idol”
contestant?

No, you just don’t do that. If one
of the particular songs comes on
and I like it, OK. But I think it'd
be odd if I was driving around
Beverly Hills with the roof off
playing a Taylor Hicks album. It's
just too weird.

Go to the Hollywood Reporter's Web
site at thr.com/tv for an expanded
version of this interview, including
Cowell's predictions on who will win
“Idol” this season, what he thinks of
his fellow judges and why he’'ll never

again read viewer comments online.

ers.

That s bullshit. The Super Bowl goes up every year.
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PLUS SPECIAL AWARD WINNERS: SANTANA & DADDY YANKEE

You have all honored us by performing at the AmericanAirlines Arena
and we look forward to welcoming you back again.

AReNA  South Florida’s Ultimate Waterfront Sports & Entertainment Showplace.
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Green Day bassist Mike Dirnt is fatigued from the three stage dives he took last night at
Oakland, Calif.'s Uptown Nightclub. For the final plunge, “I decided to climb up on the

monitors and dive in from there,” says the 36-year-old musician, who's also nursing
a mild hangover. “I'm just feeling it today a little bit. But it was a good time.”

The mid-April $20 ticket gig was the fourth installment of
what drummer Tre Cool calls a “guerrilla Bay Area Green Day
assault.” In the days leading up to the tightly packed show—
the Uptown holds about 750—the Oakland-based trio also played
its forthcoming album, “21st Century Breakdown,” from start
to finish at the Independent and DNA Lounge in San Francisco
and the newly opened Fox Theater in downtown Oakland.

The members of Green Day insist the hometown gigs grew
from their desire to break away from tedious rehearsals and
test out new material in front of an audience. “We’ve been de-
prived of playing live for so long that it was kind of a free-for-
all, like we were playing as if our lives depended on it,”
singer/guitarist Billie Joe Armstrong says. “It was kind of like
playing your first show all over again.”

The last-minute shows surprised Bay Area concert promot-
ers. “An arena band like that doesn’t usually show up ata night-
club, especially in their home base,” says Larry Trujillo,
co-owner/talent buyer at the Uptown. “You wouldn’t see that
from Madonna or U2.”

The band plans to continue marketing “21st Century Break-
down,” due worldwide May 15 on Reprise/Warner Bros., with
an eye to appealing to its longtime fans, as well as the younger
audience that came aboard in 2004 with the release of “Amer-
ican Idiot.” “I don’t think they ever abandoned the roots of where
they came from,” Warner Bros. chairman/CEO Tom Whalley
says. “On top of them not abandoning who they are from when
they were a young punk band, they’ve also become more com-
fortable about their stature of being one of the best rock bands
in the world.”

A politically driven rock opera, “American Idiot” moved away
from the band’s routine three-chord punk anthems and into
new depths of songwriting. And at a time when people world-
wide were questioning the actions of President George W. Bush,
the social and political messages behind the set helped Green
Day earn its first No. 1 album on the Billboard 200 and nab
Grammy Awards for best rock album and record of the year.
With two top 10 hits (“Boulevard of Broken Dreams” and “Wake
Me Up When September Ends”) on the Billboard Hot 100, the
album has sold 5.8 million copies in the United States, accord-
ing to Nielsen SoundScan. Itis also Green Day’s biggest album
next to 1994’s “Dookie,” which has sold 7.9 million. “Ameri-
can Idiot” peaked at No. 1 on the European Top 100 albums
chart and hit No. 1 in the United Kingdom and Australia.

Like its predecessor, “21st Century Breakdown” has a narra-
tive structure, telling the story of a young couple, Christian and
Gloria, growing up amid the turbulent times of the early 21st
century. “The main message is trying to make sense out of des-
perate times and chaos,” Armstrong says, noting that the 18-
track set features social commentary about religion, war, politics
and love. “We're writing the best material we've ever written in
the past five years.”

Produced by Butch Vig (Nirvana, the Smashing Pumpkins,
Garbage), “21st Century Breakdown” is divided into three acts:
“Heroes and Cons,” “Charlatans and Saints” and “Horseshoes
and Handgrenades.” But the band didn’t set out to do another
conceptalbum. “We went down to Costa Mesa [Calif.] for sum-
mertime, let our families take a vacation, and then we hit the
small studio every day,” Dirnt says. “Billie pulled out all the
lyrics and read through them and we started looking at what
was making sense, and seeing the correlations from song to
song, and what songs were naturally making different chap-
ters of this record.”

That includes new musical directions. On “Restless Heart
Syndrome,” a piano-driven rock tune that morphs into a crunchy
four-chord progression, Armstrong sings in falsetto. The album’s
title track, a melodic midtempo rocker with power chord verses,
features Armstrong’s summation of society—*“My generation
is zero/I'd never make it as a working class hero”—and then
moves through a Who-style breakdown with sustained guitar
blasts and thumping drums before settling again. And on
18 |
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“March of the Dogs” the band experiments with complex song
structures, weaving numerous short ideas into a grand final
product. Atop vicious riffing, this screed appears to compare
religion to “a dog that's been sodomized,” and Armstrong also
proclaims, “The sirens of decay will infiltrate the faith fanatic.”

Sofar, U.S. retailers seem confident that “21st Century Break-
down” will be another success. “We’re in pretty big on this one,”
says Jim Pinfold, a buyer for Bull Moose, which has stores across
Maine and New Hampshire. “We expect it to be one of the
biggest releases of the first half of the year.”

“The band’s profile is significantly higher now than it was
[before “American Idiot”],” Warner Bros. senior VP of market-
ing Peter Standish says. The marketing plan is more ambitious,
too. “21st Century Breakdown” was announced during the Feb.
8 broadcast of the Grammy Awards in Los Angeles, where the
title was revealed by a voice-over announcer just seconds be-
fore Green Day presented an award. The graffiti-style album
cover was posted the following day on the band’s Web site.

In April, 90 seconds of Green Day performing its new punk-
leaning single, “Know Your Enemy,” was featured during the
opening segment of the NCAA championship game on CBS.
Released to radio April 16, the song is No. 1 on this week’s Mod-
ern Rock chart. Ithas sold 87,000 digital downloads, according
to Nielsen SoundScan.

Radio programmers wasted no time adding the track. Within
the first 24 hours, it became the No. 1 most-played song in Chile,
the No. 1 most added at radio in Australia and attracted atten-
tion from several major stations in the United Kingdom, France,
Germany and Italy. The “Know Your Enemy” video premiered
April 24 in 41 countries. The band also received an unusual
promotional boost with the announcement that the Tony Award-
winning director Michael Mayer would adapt “American Idiot”
into a musical for the Berkeley (Calif.) Repertory Theatre in
September (see story, page 19).

In connection with the album’s May 15 street date, portions of
songs from “21st Century Breakdown’—including “See the Light,”
“21 Guns” and the title track—will be featured on ESPN. That will
be followed by Green Day playing live on morning and evening
TV shows from mid-May through June. The band has also signed
a deal with Comcast that calls for performances of its recent con-
certatthe Fox Theater in Oakland to be featured on the cable com-
pany’s on-demand platform beginning in early May.

Overseas, Matthieu Lauriot-Prevost, senior VP of interna-
tional marketing at Warner Music International, hopes to work

“21st Century Breakdown” for the next 18-24 months. Green
Day is scheduled to visit the United Kingdom, Germany, France
and Japan for promotional activity within the first five weeks
of the release.

Warner also hopes to connect Green Day with the rest of the
world through the new Web site greendayworld.net, which
launched April 20 after several months of development by WMI
and Green Day manager Pat Magnarella. Linked from the band’s
official Web site (greenday.com), Green Day World has pages
in English, Japanese, Italian, French, Spanish and German that
give fans multilingual versions of the site’s content as well as
the ability to buy music from partner sites in local markets (ex-
cluding Europe, which uses Warner Music’s own e-commerce
platform). “The world has changed tremendously, and there
are so many options and partners that didn’t exist four years
ago,” Lauriot-Prevost says. “We're definitely looking at differ-
ent opportunities to be on the most updated and coolest plat-
forms to reach the fans.”

Green Day’s world tour, its first in more than three years, will
start with a 38-city North American arena jaunt, beginning July
3 in Seattle and wrapping Aug. 25 in Los Angeles. Ticket prices
for the United States and Canada will be between $25 and $50.
Dirnt declined to reveal production details for the summer trek
but says it will be “angry and sexy and all that shit.” The stage
design will reflect the cover art for “21st Century Breakdown,”
which features a spray-painted sketch of two young lovers em-
bracing against the backdrop of an orange-yellow brick wall.

The North American dates will be followed by performances
in Europe, Australia and New Zealand. In 2010, the band will
hit Japan, Southeast Asiaand South America before returning
home for more North American shows. Armstrong also hopes
to “explore some different places that we've never been before,”
he says, which could include China.

“They’re truly defined as a global touring band, because they
can sell tickets in every corner of the globe,” says Jason Garner,
CEO of global music at Live Nation, which will promote about
half of Green Day’s performances worldwide. “It’s one thing
to sell alot of tickets in one city, state or country, but Green Day
has become one of those global touring powerhouses that can
sell tickets from Stockholm to Paris to Kansas City to Toronto.”

Green Day proved its strength at the box office in 2005, when
it cracked the Billboard Boxscore top 10list of the year’s biggest
tours, pulling in $36.5 million from 76 concerts that drew more
than 978,000 people. For the first time, the band played multi-
ple arena dates and even a few stadiums.

In 2002, a co-headlining tour with Blink-182 grossed $19.6
million from 45 shows that attracted 632,491 fans. The previ-
ous outing, in support of Green Day’s 2001 greatest-hits album,
“International Superhits!,” “was extraordinarily effective in
turning a whole new group of younger fans on to Green Day,”

Tt treied
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Standish says. “That was one of the pillars that helped put them
in a strong position as they entered ‘American Idiot.” ”

Prior to its success with “American Idiot,” Green Day main-
tained respectable album sales, but the trio was “clearly not hav-
ing the impact they once had,” Whalley says. The two studio
albums that followed 1994’s “Dookie”—“Insomniac” (1995}
and “Nimrod” (1997)—have sold 2.1 million copies each, ac-
cording to SoundScan; “Warning” (2000) has sold 1.1 million.

Green Day’s Cool says the band was getting used to being the
underdog but that it was never driven by sales. “We don’t do it
for record sales,” he says. “I don’t think any record is going to
do what ‘Dookie’ did ever again, so you can’t really compare the
record to something that was that much a part of pop culture.
We just wanted to keep going forward and opening new doors
for ourselves musically and challenge ourselves as songwriters.”

Even so, when the band returned home after the “American
Idiot” tour, it didn’t want to lose its rediscovered stardom. “We
came home and were at the top of mountain, saying, ‘I sure as
fuck don’t want to get off the top of this mountain,” ” Dirnt says.
“So we somehow had to figure out how to get to the highest
peak. [t definitely had an impact and inspired us to chase some
of our heroes and try to go for that next step and be the great-
est band Green Day can be.”

To keep things interesting, the threesome toured small clubs
last May behind their alter-ego side project, the Foxboro Hot Tubs.
“We were sitting around one night and drinking a bunch of wine
at the studio,” Dirnt recalls, “so we decided to write a bunch of
trashy songs.” The result was the EP “Stop Drop and Roll,” which
debuted at No. 21 on the Billboard 200 and has sold 55,000 copies,
according to Nielsen SoundScan. The side project “gave us a plat-
form to put something out and have some fun and get out from
underneath the Green Monster,” Dirnt says.

Armstrong notes that the '60s garage-rock sound of the
Foxboro Hot Tubs is the “complete opposite” of material found
on “21st Century Breakdown.” The other members agree that
the rock opera is the band’s most ambitious album to date. After
playing it live for the first time at clubs in San Francisco and
Oakland, Dirnt says “21st Century Breakdown” is “probably
the most physical record we've ever done. It’s physically really
hard to play.” Cool says his intensive drumming during re-
hearsals and the gigs erased some of his fingerprints and has
given him “new muscles on my arms that | don’t know where
the hell they came from.”

So far, all three band members say fans have reacted posi-
tively to the new material, and they expect the rest of the world
to agree. And Armistrong says the punk-at-heart trio won’t stop
making new music anytime soon. “Nobody leaves this band,”
he says, “unless it’s in a coffin.” oo

Additional reporting by Jen Wilson in London.

O Town:
GREEN DAY
performsin
Oakland, Calif.

Green Day Catalog To
Get Vinyl Rerelease

Under the direction of Warner Bros.
Records vinyl czar and GM/executive
VP of promotion Tom Biery, Reprise
Records is reissuing Green Day’s entire
catalog on vinyl in 2009, “I'm a vinyl
junkie myself,” Green Day frontman Bil-
lie Joe Armstrong says. “Outside of
iTunes, | go to the record store and buy
vinyl. That’s pretty muchit.”

On March 24 Reprise put out new
vinyl releases of the band’s first two al-
bums, then released “Dookie” on
Record Store Day (April 18). About
5,000 copies of each title have been
shipped toretailers, Biery says.

Between now and the end of the year,
Green Day’s remaining albums will
come out in chronological order, some
with such bonuses as 7-inch singles and
re-creations of original cover art. Also
inthe works is a boxed set of 7-inch sin-
gles that Biery says could cost about
$110. All of them will be pressed at Pallas
in Diephoiz, Germany, “which is re-
nowned for making the best recordsin
the world,” Biery says.

Reprise also willissue “21st Century
Breakdown” June 18 as a limited-edi-
tion set of three 10-inch records for

‘American ldiot’ Gets
Reinvented As A Musical

Green Day spent the early '90s cutting
its teeth in the gritty punk clubs of
Gilman Street in Berkeley, Calif. Nearly
20 years later, both just down the street
and a world away, the band'’s “Ameri-
can Idiot” will be staged as a musical
at the Berkeley Repertory Theatre.
“American Idiot” will be brought to
life onstage by director Michael Mayer,
known for Broadway’s “Spring Awaken-
ing,” which won eight Tony Awards in
2007, including best director and best
musical. The musical will run Sept. 4-
Oct. 11at the Berkeley Rep’s Roda The-
atre, which holds about 600 people.
Members of Green Day aren’t “guys
who go to the theater or anything,” the
band’s bassist Mike Dirnt says. But the
trio thought “American Idiot” could
have a life beyond a plastic disc. “We
kind of wrote the album with that sort
of ambition,” drummer Tre Cool says.
Mayer and frontman Billie Joe Arm-
strong collaborated on the script for
“American ldiot,” which follows the
album’s working class heroes—includ-
ing Jesus of Suburbia, St. Jimmy and a fe-
male protagonist called Whatsername—
as they respond to the politics of the
world around them. Steven Hoggett will

$89.99 with a bound 60-page booklet.
Those who pre-order it on vinyl will re-
ceive a digital download of the album
on street date.

“We started noticing that you couldn’t
find a lot of Green Day records at stores,”
he says. “Everywhere | went | looked for
Green Day vinyl, and there was none—
used, new or otherwise. And whatever
we happened to come across always
seemed to be at collector prices.”

Most of the vinyi reissues will cost
approximately $20, a price that does-
n't completely satisfy some retailers.
Dilyn Radakovitz, the co-owner of the
six-store Dimple’s chain, says the 180-
gram vinyl release of “Dookie” is priced
at $21.98 (manufacturer’s suggested
retail price), costly for younger Green
Day fans. “Kids won’t buy it if it’s too
pricey,” she says, noting that the high
grade of the vinyl drives up the price.
“Maybe audiophiles care, but is a
punker an audiophile?”

Other retailers disagree. “There’s got
to be a little bit of an understanding
that the Green Day audience is not17,”
says Jim Pinfold, a buyer at Bull Moose,
which has 10 stores in Maine and New
Hampshire. “The Green Day audience
is slightly older and they have a little
bit more money.” —MP

Stage presence: director
MICHAEL MAYER

s

choreograph the 19-member company
of musicians, singers and dancers.

A longtime Green Day fan, Mayerre-
members discovering “American Idiot”
after hearing “Boulevard of Broken
Dreams” on the radio. I listened to it
over and over again, because to me it
seemed like an opera,” he says. “l usu-
ally listen to Green Day songs and all |
hear is Billie Joe singing. But with these
songs | heard other voices as well, and
1. got really excited by the potential of
fleshing this out and putting it onstage
and making it a theatrical event.”

After staging several workshops last
summer in New York, Mayer invited
Green Day to see his vision of the musi-
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Vinyl fetish: Green Day’s catalog
will be reissued on LP.
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cal firsthand. “l didn’t know what to ex-
pect,” Armstrong says. “And then when
we saw the workshop, there wasn’t a
dry eye in the house.”

The musical will feature all of the
album’s songs, plus two B-sides and
three tracks from “21st Century Break-
down”: “Know Your Enemy,” “Before
the Lobotomy” and “21 Guns.”

The production will open the Berke-
ley Rep’s 2009-10 season. Tickets for
early performances went on sale start-
ing at $32 after the musical was an-
nounced in fate March. “We sold more
than 2,200 tickets in little more than a
week, enjoying two days that now rank
among the highest-grossing dates at
the box office in our history,” says Ter-
ence Keane, the theater’s director of
public relations. “It’s an interesting and
unusualindicator to sell this many seats
for a theatrical project six months in
advance, especially without spending
a nickel on marketing.”

The musical’s future beyond the
Berkeley Rep hasn't yet been decided,
Mayer says. “l don’t know how it’s going
to go, or if it’s going to hit Broadway,
orif they’re going to tour it in tiny rock
clubs, but it’'s amazing and a dream
come true,” Armstrong says. “If it goes
beyond that, it’s like your wildest dream
come true.” —MP
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BeatGoesOn

Despite The Shuttering
Of Zavvi And Woolworths
Stores, British Retall
Remains Optimistic
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But look above the storefront and one will see
that, just a few weeks ago, this was anything but
justanother outlet. The Zavvi banner still hangs
limply in the April breeze, the last reminder that
this cavernous retail space was once British en-
tertainment retail’s most mighty citadel.

The former flagship store for Virgin Mega-
stores—renamed Zavvi in September 2007
after a management buyout severed ties with
Richard Branson’s Virgin Group—essentially
invented the large-scale selling of musicin the
United Kingdom when it opened in 1979.

A decade later, this writer would journey up
from England’s south coast just to visit the store,
such was the allure of its gargantuan stocks of
music. As recently as February, it was still
packed with shoppers, albeit those who had
come to pick the last, heavily discounted bones
from its carcass after Zavvi entered adminis-
tration (the U.K. equivalent of U.S. Chapter 11
bankruptcy proceedings) on Christmas Eve.

To see it diminished to hawking concession
space to fashion brands is the same as seeing
the Tower Records on Sunset Boulevard shut-
tered—a sure sign thatall is not well in the fine
art of selling music to the Great British public.

1t’s hardly the only example of music moving
to the wayside. There are now around 1,000 fewer
places to buy music in the United Kingdom than
at this time last year. Along with the 125 shut-
tered Zavvi stores—although 23 were sold to
HMYV and another eight to Head Entertain-
ment—800 branches of Woolworths, the mass
merchant where successive generations of U.K.
music lovers made a pilgrimage to buy their first
record, vanished since it entered administration
Nov. 27, 2008. Also gone is Woolworths’ distri-
bution arm, EUK, which serviced Zavvi and many
U.K. supermarkets, which may be primarily con-
cerned with selling food but also accounted for
25.2% of unitalbum sales in 2008, according to
the Entertainment Retailers Assn. (ERA).

Add in the perilous state of independent re-
tail—where businesses keep disappearing as
surely and as swiftly as if a misprogrammed
Terminator had traveled back from the future
to destroy the snarky record store clerks who
mistook “High Fidelity” for a documentary—
and areasonable conclusion is that every High
Street in the United Kingdom will soon go the
way of central Manhattan and be left without
a single record shop worthy of the name.

Yet, further down Oxford Street, market leader
HMV’sown flagship store is packed with Easter
shoppers. And it’s worth remembering that

—BRIAN ROSE, UNIVERSAL MUSIC U.K.

somehow—amid the EUK mayhem, as many
retailers struggled for stock during the all-im-
portant Christmas sales period—the U.K. biz
managed to post an increase in sales. Figures
from the Official Charts Co. (OCC) show fourth-
quarter album sales were up 0.9% from 2007.

Figures for the first quarter were less encour-
aging, showing a unit sales decline of 6.4% year
onyear, as Zavvi and Woolworths stores finally
closed. But given that, according to the BPI, the
two chains accounted for a combined 19.9% of
album units sold in 2007—the latest figures
available—things could have been a lot worse.

And there are grounds for optimism, ac-
cording to ERA director general Kim Bayley,
who anticipated half of Zavviand Woolworths
sales vanishing.

“The results have proven that where people
can buy physical music, they are buying it,”
she says. “And the only people who aren’t buy-
ing it are those people who've had [the oppor-
tunity] taken away from them, rather than made
a choice not to buy it.”

Bayley believes the missing sales leave “space
on the High Street for someone to mop up
those sales.” So far, however, there are few signs
that such a white knight will arrive.

In the meantime, existing retailers are scrap-
ping for those floating sales and Brian Rose—
managing director of the commercial division
at Universal Music U.K. and the man who
called back trucks carrying 400,000 copies of
Take That’s “The Circus” (Polydor) album from
outside the EUK warehouse the day it entered
administration—says clear winners are al-
ready emerging.

“HMV seems to have attracted the customer
who previously purchased product at Zavviand
I think Woolworths as well,” he says. “They’ve

Talking shop: HMV’s outlet in Westfield, England; inset: the
store’s social hubs in its Liverpool iocation.

obviously looked at the opportunity this has cre-
ated. But—and we weren't sure whether it would
play out this way—we’re also seeing some phe-
nomenal growth from the independent sector.
They may be in towns where there isn'tan HMV
but there was a Woolworths. All in all, the mar-
ket seems to be rebalancing itself.”
First-quarter figures from ERA are incon-
clusive since they don’t break out individual
retailers, but they do show the independent

As if things weren’t traumatic enough on
the retail side, many of the U.K. shops
and labels in the business of selling phys-
ical music also are dealing with the dis-
. tribution sector’s meltdown.

First the market-leading music/
DVD/games wholesaler EUK (billboard
.biz, Nov. 27, 2008) shuttered, then the
key independent distributor Pinnacle
~{billboard.biz, Dec. 3, 2008)
went into administration,
“the U.K. version of
Chapter 11 bankruptcy
protection.

- Theclosure of Pinna-

" cle—the distributor for
some 400 labels includ-
ing Rough Trade, One
~Little Indian and Dra-
matico—was “pretty cata-
strophic,” says Alison Wenham,
chair of the independent labels trade

- organization AIM,

. However, she adds, “the indies have
a remarkable resilience and tenacity.
. They canrebuild themselves—and they
:_did.” After Pinnacle’s collapse all sec-
‘tors temporarily united in an attempt at
: damage limitation, Wenham says, with
long- and short-term offers of assistance
coming from major labels and other
- indie distributors. As a result, she says,
“"I’'m pretty confident that most Pinna-
_ cle labels have found new homes."
The London-based PIAS U.K. was
' widely expected to pick up many of Pin-
nacle’s labels. However, managing di-
‘. rector Pete Thompson says the labels
ended up at a variety of distributors.

“We were happy with our own ros-
ter,” he says, “so [we] only highlighted
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sector increasing its albums market share every
month this year (from 2.1% in January, to 2.6%
in February, to 3% in March).

Ahead of its preliminary financial results
that will be released June 30, HMV Group is-
sued a trading update showing that HMV U K.
& Ireland increased total sales growth by 11.7%
in the 16 weeks ending April 25, compared with
the same period last year, which had an increase
of 4.3%. Ina conference call, HMV Group chief
executive Simon Fox confirmed that CD and
DVD sales had enjoyed “double digit” growth
in the 16-week period.

However, Fox isn’t taking any chances. He’s
pledging to “make our stores as attractive as
possible to those who used to shop at Wool-
worths and Zavvi” and working hard to ensure
HMV’s future earnings aren’t wholly reliant
on physical entertainment product. This in-
volves ventures like social hubs and juice bars
inits “next generation” stores to the launch of

a new “purehmv” loyalty card this summer,
which will reward customers for regular spend-
ing. In April HMV announced a deal with the
film distributor Curzon Artificial Eye to open
small in-store screening areas.

ahandful of labels. Everyh
tle boost to their business.” ;

Essential Music & Marketing—a joint. -
venture between Cooking Vinyl chief
executive Martin Goldschmidt and for-
mer Vital Distribution managing direc-
tor Mike Chadwick—reacted swiftly to-
Pinnacle’s demise. Essential Sales and
Marketing opened Dec. 15 and now rep-

resents 45-50 active labels.
“We’re not here to take on
everything that moves,”
Chadwick says. “The
idea was always to be
more selective.”
Meanwhile, most su-
permarkets—with the
notable exception of the
market-leading Tesco— =
changed their distribution
model in the wake of EUK’s col-
lapse. Tesco’s main rival, the Wal= =
Mart-owned Asda, now deals directly = =
with suppliers, rather than seeking'a
rackjobber to do the in-store product.
displays. However, other mass mer-
chants have moved to the Lancashire,
England-based MBL, which now serv-
ices Sainsbury’s, Morrisons, Somerfield
and the Co-operative Group.

Looking forward, however, Thomp-.
son emphasizes that the market re=
mains tough for distributors. “l want ta
feel positive, but it’s a battle,” he says, *
“In the past, if you could sell 5,000 or -
10,000 albums, then you’d feel, ‘We
can make this work.’ But those sales
are quite elusive now. You're probably, .
only selling 1,500 instead of 5,000'_
now—and you can’t make a business
out of that.”

o
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But the most striking change came in Jan-
uary, when it announced a joint venture with
MAMA Group to operate 11 U.K. venues—be-
lieved to be the first time a retailer has takena
stake in the touring business. Fox expects the
venture to make EBITDA (earnings before in-
terest, taxes, depreciation and amortization)
of £5 million ($7.5 million) for the year to Oc-
tober 2009. But he’s more excited about the
move’s strategic worth.

“We’ve been looking at the value chain in
music for some time and it’s clear that there’s
beenadecline in revenue from recorded music,
while artists are looking to live as a key income
stream,” he says. “Venue ownership and ticket-
ing seem to cross over bestwith what we under-
stand at HMV—we bring this fantastic customer
base, plus our label relationships. Ithas the power
to be really quite transformational.”

HMYV already rolled out ticketing kiosks at
20 ofits stores and will soon install HMV shops
in some of the venues. But it’s clear this is just
the start.

“If there’s a new artist, they've got a choice
of venues,” Fox says. “But if they choose an
HMV venue, they get the support of our 260
stores and our 1 million dot-com visitors a
week. We can promote what's going on in our
venues across stores and Web site in a way that,
clearly, no other venue can.”

But if the market leader in music retailing
is looking for opportunities outside the sector,
what message does that send about physical
retail's long-term viability?

“I don’t see itas [amove] away from our core
business,” Fox says, noting that the chain’s slo-
gan is “Get closer.” “The ultimate way of ge:-
ting closer is a live venue.”

Independent retailers can only dream of
such deals. Despite calamitous declines in that
sector—according to ERA, 103 stores closed
in 2008, leaving just 305, less than half the 2005
total—there may finally be some light at the
end of the tunnel.

“If [the decline] carried on at this rate, there
actually wouldn’tbe a single record shop in the
country in three years,” says Graham Jones,
sales manager at Proper Music Distribution
and the author of the new book “Last Shop
Standing,” which details the decline of the
Great British Record Shop in painstaking—
and occasionally painful-—detail. “But talk to
most independent shops and they’re up on
what they were doing this stage last year, largely
due to the Woolworths factor.

“What I’'m hoping is that the record compa-
nies recognize there’s an opportunity here to
actually support record shops. They’ve lost
those Woolworths and Zavvi outlets but it’s the
independents that give local bands a foot on
the ladder.”

Ultimately, survival of the physical retail sec-
tor may boil down to whether the boost from
Zavviand Woolworths customers proves to be
a short-term blip or something that can be built
on. As the transition to digital picks up pace in
the United Kingdom—digital album sales were
up 64% year on year in the first quarter, accord-
ing to the OCC—and sites like Play and Ama-
zon take an increasing slice of the physical
market, will there really be any record shops
on the High Streetin five or 10 years’ time? Or
will that distressing Oxford Street spectacle
play out in town centers everywhere?

“Itis very sad to see music stores close,” Fox
says. “But the High Street will regenerate. More
of the market every year will move online, but
will there still be HMV stores on the High Street
in 10 years' time? Without any doubt.” -«
MAY 9, 2009
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Germany:
Music
Market Share

"GERMANY
Label sources estimate
that 2,800 German stores

- sell music as a key product
line, down from 4,000 five

ics

0, 0,
; “‘years ago. The consumer Z)(t)hirA g?hgr/"
electronics chains like Me- Sectors Sectors
diamarkt (218 shops) and 2007 2008

‘Saturn (129) dominate
ergnany’s music market, where labels organization BVMI reports
arket share in terms of specific retail sector where music is sold.
he electronics sector increased its share from 29.7% in 2007 to
j '3(?.2% in 2008, although overall retail values fell 4.7% to €1.6 bil-
’ lion ($2 billion).
In second place came health and beauty/drug stores, up

from 7.9% to 8%, followed by mass merchants (down from 8.2%

0 7.6%) and department stores (7.3%-6.1%). Actual music spe-
cialists account for only 3.6% of sales values, down slightly
rom 3.7% in 2007.

L " Atthe Hamburg-based retailer association AMM, managing
director Jirgen Hottas remains optimistic, saying his 80 mem-
bers specialize in niche genres. “Our retailers have been able
to assert themselves well in the market,” Hottas says, “thanks
o the quality of their service and the credibility of their recom-

nendations to consumers.” —Wolfgang Spahr
FRANCE France:
) Physical

ntertainment specialists are grabbing a
bigger slice of the pie in France—but the pie
: s getting smaller, shrinking 15% at whole-
sale values to €606 million ($795 million)
‘n 2008, according to the labels organiza-
\ion SNEP, while physical sales slumped
| :9.9% to €530 million ($695.2 million). Still,
':he industry group Observatoire de la
' usique reports entertainment specialists’
market share in value terms climbed from
47.5% to 50.4% during 2008. Simultaneously, mass merchants’
share dropped from 41.8% to 37.7%, attributed by SNEP to a
reduction in supermarket shelf space for music.
The French retail market is dominated by the entertainment
specialist Fnac, which has a 23% share, according to the research
firm IFOP, followed by mass merchants Carrefour (13%) and
. Auchan (9.4%). Virgin Megastores is the second-highest-ranked
specialist, with 7.2%. There have been casualties, however—most
recently with the closure of France’s best-known independent re-
tailer Rennes Musique and the bankruptcy of the indie distribu-
lor Nocturne.
. Laurent Fiscal, president of the retailers’ trade group SDLC,
¢ports that the 2009 market is dropping at the same pace as
.2008’s. “There are no signs that the market

Music Sales

2008

2007

-w\ril follow the slight improving curve seen in italy:
1.9'. ecember,” he says. —Aymeric Pichevin 5132%%2?& 5

$296.2 millio

ITALY
3 ccording to the major-labels trade organ-
ation FIMI, recorded-music sales in Italy
fell 21% in 2008 to €178 million ($234 mil-
lion). FIMI says there are 754 independent
‘stores selling music as a key product line and
that there were 993 stores |n 2006

$234 willion
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ics

music retail, with major players including the 98-store boo
store chain Feltrinelli. While official industry figures aren
available, retailer estimates suggest Feltrinelli took 23% of the
Italian music market in 2008.

Other important players include the electronics ch4i
Mediaworld; French entertainment retailer Fnac, which o
erates seven superstores in Italy; and the Messaggerie
Musicali chain. \

The larger chains appear to be holding up, at least for no
At Fnac’s flagship store in Milan, head of music Angelo Leol '
says, “The Milan store saw a decline of 4% in music sales value
last year, but Fnac as a whole in Italy actually saw music sale
grow by 2%.” —Mark Wordea a,

SPAIN

A familiar picture emerges in
Spain, with independent stores
losing ground to nonspecialist
retailers. Luis Linacero, director
of the retail/distribution trade
group Anedi, says many small
outlets have closed in the past
three years. “All shops where 2008
record sales are the most impor- E
tant thing are destined to close sooner or later,” he says:
“We’'re pessimistic, without a doubt.”
The highest-profile casualty was Barcelona’s six-store record
chain Discos Castelld, which declared a trading loss of €827,500
($1.3 million) for 2007—2008 figures haven’t yet been pub-
lished—and closed two of its stores in February.
The market-leading music merchant is the 95-outlet deparfs.
ment store chain El Corte Inglés, which accounts for 25%-30¢
of all sales, according Ifnigo Palao, business unit director at\ﬂ}
research company GfK Spain. It’s followed by the 18-st
French-owned Fnac at 20% and German-owned MediaMa\*’k
15%. Mass merchants take 20%, with independent music sb
cialists accounting for 5%-10%. ;
Promusicae president Antonio Guisasola says first-quarter.
2009 “closed with very, very important falls [in sales] compa_'r'e
to the same period last year.” —Howell Liew: !

THE NETHERLANDS

The music market leader Free Record
Shop is revamping its 258 outlets in
the Netherlands and Belgiumto give
more floor space to computer games
at the expense of CDs and music
DVDs. FRS’ upmarket sister chain
VanlLeest is converting 30 of its 57
outlets into games outlets.

Leading independents like Get
Records, Bullit and Boudisque fell by
the wayside.in recent months. But while Martin de Wilde, cha1
man of the Dutch entertainment retailers organization NVER
laments the closure of “some quality shops,” he says the fi
ture lies with more stores selling household goods alongsi 3
entertainment product. ) 5

Universal Music head of sales Bart Engel adds an op i
mistic note: “We will lose some shop floor space, but sales
per square meter can still increase. [The] shakeout of inde \
pendent stores WIH ultlmately prove to be healthy, ast '

Spain:
Music Sales

N

70% | %-10% '

Other ind
Music
Retailers

Netherlands:
VanLeest Outlets
Converted

To Games Outlets

47.4%
Remain
Music

Outlets
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2009 Inductees  Jon Bon Jovi & Richie Sambora  Felix Cavaliere & Eddie Brigati
Roger Cook & Roger Greenaway David Crosby, Stephen Stills & Graham Nash
Galt MacDermot, James Rado & Gerome Ragni (pestumoss) ~ Stephen Schwartz

Special Awards

Brian Holland, Lamont Dozier & Eddie Holland Johnny Mercer Award

Jason Mraz Hal David Starlight Award

Sir Tom Jones Howie Richmond Hitmaker Award

Maxyne Lang Pesident, Williamson Music Abe Olman Publisher Award

“Moon River” Lyrics by Johnny Mercer, Music by Henry Mancini, Sony/ATV Harmony (ASCAP) Towering Song
Andy Williams Towering Performance

Produced by Phil Ramone

Tickets begin at $1,000 and can be purchased by calling Buckley Hall Events, 914-579- 1000.

Coordinating Producer, Nancy Munoz
Publicity, JLM Public Relations
Event Management, Buckley Hall Events
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contributions of our great popular music songwriters who have written
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of www.charitybuzz.com live from June 4 — June 30, 2009. through workshops, showcases, scholarships and digital initiative
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A 60th BIRTHDAY CELEBRATION
OF THE GLOBALLY ACCLAIMED
MUSICIAN—AS HE RETURNS

TO THE ROAD

BY RAY WADDELL
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I'T’S APRIL IN Manhattan but winter
is lingering, a fact Billy Joel notices as
he looks out the window of his West
Village townhouse. m Joel is mildly
surprised. “Oh, my God, it’s snowing,
look at this.” Yet not much surprises
Joel as he approaches his 60th birthday,
taking a break from the massively
successful Face 2 Face tour with Elton
John. m He has sold millions of records,
owns multiple box-office records, has
endured personal and professional
highs and lows, and has firmly secured
his place in rock’n’roll history. Those
who know him best say Joel’s in a good
place now, although that may not
always have been the case.m “It’'s a
different Billy I'm seeing on this tour, a
very happy and contented one,” John
says. “He’s always been funny, always
been razor-sharp, but this is a very
happy and contented Billy, and I'm very
happy that he’s found that space to be
in.”m Joel turns 60 May 9, a milestone
he plans on marking with “a nice, big
dinner, eat really good food and enjoy
each other’s company. There’s not
going to be any wing-ding masquerade
ball, no over-the-top rock’n’roll affair,
just a big family dinner.”m Joel seems,
in a word, comfortable. He’s
generous with his time, warm and
witty in his recollections and
seemingly at peace. And he still
doesn’t take any shit from anybody.

Do you do any kind of assessment at this point of your
life and career?

I'm not a looking-back kind of person. What I've realized about
turning 60 is I'm not just one age, I'm every age I've ever been.
Sometimes I'm 11, sometimes 16, sometimes I'm 25, some-
times I'm 38, sometimes I'm 42, sometimes I'm in my 50s. I'm
all over the place. And it comes in handy, especially in this line
of work.

Growing up in Hicksville, N.Y., was being a professional
musician a dream of yours?

Oh, yeah, | knew when [ was a little boy I was going to have
26 |
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TURNING 60, A ‘HAPPY AND
CONTENTED’ BILLY JOEL
LOOKS BACK

some kind of career with music, because I've loved music as
long as I can remember. [ just didn’t know what form it would
take. Hicksville is just a blue-collar area, working-class people.
Most people after high school went into the service, some went
on to college. Being a musician wasn’t really a viable option for
people from that neck of the woods.

But, we were right next to New York City, so we got all that
music coming out of New York. There were always great bands
coming through, great music on the radio, always something
exciting in New York City.

[ knew when I played my first gig in 1964, the same year the
Beatles came out. | hooked up with a band [the Echoes] and
played at a church dance. I just had such a blast doing it. We
were making this great noise, this girl  had a crush on actually
looked at me. And then at the end of the night the priest gave
us each $15. I guess in 1964 that was like $15,000 to a kid that
age. Solsaid, “That’sit. That’s what I'm doing.” And there was
never any question about it after that.

What kind of music did you love growing up?
I liked all music. All my life I've loved rock'n’roll, I've loved
jazz, I've loved classical, I loved Broadway shows, blues, coun-

Beyond pop hits: 'I'm
much more comfortable
now with a more abstract
form of writing,' Joel says.

try, every kind of music I ever heard. And the Beatles kind of
synthesized it for me when [ saw these guys on “The Ed Sulli-
van Show.” You have to remember, the Beatles hit in America
right after [President John F. Kennedy] was assassinated. JFK
was killed in November of 1963, the Beatles came here in Feb-
ruary of ’64, and this country had the blues. Especially young
people. They took the young guy away from us and it was back
to the old-boy network.

And when the Beatles came, we all went nuts, because they
were the alternative. I saw these four guys, working-class guys,
from a town called Liverpool. What a name; that’s worse than
Hicksville. They weren’t made in Hollywood, they weren't pretty
boys. I mean, girls thought they were cute, but they weren’t the
typical Fabian types. They wrote their own songs, they played
their own instruments, they were kind of like a little gang. And
I said, “This is possible, this can be done.”

Was there a healthy music scene on Long Island at
the time?

There were a lot of garage bands. There were a lot of music
clubs on Long Island, so there was a pretty healthy music scene,

very competitive. There were bars continued on >>p28

GREG GORMAN
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Dear Billy,
The model for me has always
heen to do my job

as well as you do yours.

Happy Birthday!
Love Dennis
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from >>p26 and nightclubs, there were Sweet 16s, wed-
dings, bar mitzvahs. This was the era of “goodfellas,” and they
always had bands playing at their parties and stuff. We actually
used to play for those people; we didn’t know they were con-
nected. All we knew was they paid good and they always had
booze in the house. I think they were part of the Gambino fam-
ily. We were trying to make out with their daughters and stuff,
not knowing we probably would have been killed had we been
able to do that.

The big band in the New York area at that time was the Young
Rascals—they were like our Beatles. And then there was a peck-
ing order. You had a band like the Vagrants; Leslie West from
Mountain was in the Vagrants—they were a great band. You
had the Vanilla Fudge, who used to be called the Pigeons. There
were the Rich Kids, the [llusion, the Has-
sles, which was the band | was in. It was
a thriving music scene, lots of bands.

Were the Hassles any good?

Uh, no. We weren’t bad. The Echoes were
pretty much a cover band; we would do
jukebox songs. We did all kinds of stuff:
instrumentals by the Ventures—“Apache,
“Wipeout,” “Let’s Go.” Then we would do
Beatles songs, Dave Clark Five, Rolling
Stones, Kinks, Zombies, Sam the Sham
& the Pharaohs, Roy Orbison, R&B
music—anything that was popular, we'd
play itin the Echoes. The Echoes became
the Lost Souls about ’65-'66. Then I joined
the Hassles in’67, in the Summer of Love.

Were you the lead vocalist for the
Echoes and the Hassles?

I was the lead vocalist for the
Echoes and the Lost Souls,
and then the Hassles actually
had a frontman—his name
was John Dizek; they called
him “Little John.” Really
good-looking guy, he had all
the Mick Jagger moves—he
was jumping around, bang-
ing the tambourine. | eventu-
ally became the lead vocalist
because Little John, he was a
great frontman but he wasn’t
agreat singer. Buthe was alot
better-looking than I was, so
they kept me in the background and I did a lot of vocals.

The Hassles got a record deal, didn’t they?

The Hassles got signed to United Artists. We made records
with the Lost Souls, too. We were signed to Mercury, we made
a few singles; nothing happened with them. When | went to
the Hassles, we signed with United Artists. We did two hor-
rible albums with UA, and nothing happened with that, thank
God. And then when the Hassles disintegrated it became just
two guys, me and the drummer [Jon Small], and we became
a heavy metal duo called Attila.

I’'ve heard some Attila. It has its appeal.

Oh, God; well, maybe. There’s probably somebody out there
who liked it. We were trying to be Led Zeppelin with two
guys. We had an album deal with Epic; nothing happened
with the album. It was terribly recorded. We didn’t know
what we were doing. We were trying to be as loud as possi-
ble, destroy the world with amplification. It’s a good thing
itdidn’t work because I never could have continued to sing
like that. [ was screaming my head off, trying to do the Robert
Plant thing, and play the organ and play the bass. Lot of stuff
going on. And after that was when I decided I just wanted
to be a songwriter.

When did you start writing songs?

I was writing songs since I was a little kid. They were kind of
like ersatz Beatles tunes, kind of Merseybeat British pop tunes.
Then when I was in the Hassles I was writing stuff that was
more R&B-influenced, more like soul music, like Sam & Dave
songs, stuff like what the Rascals were doing, that was a bigin-
fluence on me. | wrote all the stuff for Attila, then I got the rock-
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‘n’roll star stuff out of me. I just wanted to be a songwriter and
have other people do my stuff.

So I compiled a demo of all these songs | had written, which
eventually ended up becoming the “Cold Spring Harbor” album
[in 1971]. It was really not meant for me to be the singer or the
recording artist. | just compiled these songs with hopes some
other singer would do them. But the advice [ got from the music
industry was, “Make your own album.” This is the beginning
of the era of the singer/songwriter.

So unwittingly I kind of got swept up in the whole
singer/songwriter thing and became a recording artist and a
singer. | was touring to promote this album [ had done, which
was supposed to be a demo tapes of songs. Kind of a backward
way of becoming a pop star.

ol

Early days and deals: THE HASSLES ‘weren't bad’ says BILLY
JOEL (first from left). Attila was ‘trying to be Led Zeppelin.'

Even as you went solo and pursued the
singer/songwriter thing, you always seemed
to have a band mentality.

I always thought of myself as part of a band. Know-
ing | was going to go out and play these songs to
promote the album, [ recognized [that] I didn’t
want to be this stand-up crooner kind of guy, 1
wanted to be in a band, like I always had been. |
think people have this mistaken story about me
playing in piano bars all my life. I only did that for six months
while I was trying to get out of a bad contract that I had signed.
All of my life prior to that I'd been in rock’n’roll bands, so for
me it was quite natural to be in an ensemble. There are other
singer/songwriters that have that same mentality, [Bruce} Spring-
steen, for example. He’s a songwriter but he’s part of a band.
We both came from kind of the same place—New Jersey, Long
Island, very similar kind of music scene going on.

When you're trying to find your first success, do
you kind of take direction from how the record label
sees you?

No, not really, I never really got directed by a record label to go
in any particular direction. Of course, they were always look-
ing for hit singles. If you had a hit single like “Piano Man,” I'm
sure they would have liked to have had “Piano Man [1” or “The
Piano Kid,” “Son of Piano Man.” But [ didn’t go in that direc-
tion, 1 just went wherever I was going to go.

The only pressure | remember getting from the record
company was about scheduling: “We need new stuff, next
album, next, next, next.” I think whenever there has been a
misstep in my career it's when I put out an album that I was-
n’t ready to put out. “Streetlife Serenade” [in 1974] was not a
good album, I was not ready to put it out, but I got pressured
to putitout. And I can hear it to this day—it's a weak album.
The same with “The Bridge” [in 1986}. There’s a live album,
the Russian album [1987’s “Kohuept”], that never should have
come out. That was a deal that was cooked up between my
ex-manager and the record company. They figured out they
could get an advance and do a little money sharing among
themselves if we get Billy to put out this live Russian album,
which is horrible.
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When was your first national tour?
That would be “Cold Spring Harbor” in 1971.

Any memorable stories from that tour?
We didn’t make any money, nobody got paid. We were touring
around in one of these little camper trailer things, eating peanut
butter and jelly sandwiches. And there were these two groupies
that were following us around. We really weren’t sure who they
were. This was when [ was signed to Artie Ripp’s label [Family
Productions]. And as it turned out, these girls, their job was to
follow the band around and bang the DJs so they'd play our
records. They were two hookers. We thought they were groupies.
But no, it was kind of a payola thing. It was quite a wake-up call
to find out that's what’s going on. That's when I thought, “I've
got to get out of this deal. This is really
corrupt stuff.”

You signed with Columbia Records
and had that red label on your albums.
Was that significant for you?

Oh, hell yeah. I had to get off a terrible
record label T was on at the time—Fam-
ily Records, a Gulf & Western distribu-
tion deal. The two labels [ wanted to be
on at that time were Atlantic Records,
which was the hip, hard rock label, and
Columbia Records, which was the label
that had Bob Dylan. I met with both com-
panies, Jerry Wexler and Ahmet Erte-
gun at Atlantic and Clive Davis at
Columbia, and we decided we were
going to go with Columbia because Co-
lumbia just seemed like more of a ca-
reer-oriented company.

If you think about it, I put out “Cold
Spring Harbor,” then | put out “Piano
Man,” then “Streetlife Serenade,” then
“Turnstiles.” “The Stranger” was the fifth
album I’d recorded and I still hadn’t been
dumped by my record label. And I had-
n’thad a hit album. In this day and age I don’t think that could
happen anymore. I don’t think there’s any patience, 1 don’t
think there’s any budget, [ don’t think radio support is there, |
don't think the A&R talent is there, | don’t even know if the au-
dience is there anymore. This was the baby boomer generation.
There’s a lot of kids listening to the radio. For an artist to be
able to have four bomb albums before he has a hit and still be
on alabel like Columbia Records, that’s a testament to Colum-
bia Records.

How did having a hit in “Piano Man” change your life?
“Piano Man” didn’t really propel us to any kind of new level. [t
wasn’t until “The Stranger” album that we really noticed the
huge shift in where we were in our career. “Piano Man” got us
some attention, “Captain Jack” got us some attention, “The En-
tertainer” grew it a little bit, [as well as] “New York State of Mind”
and “Say Goodbye to Hollywood.” It was small, small incre-
ments and career shifts. But “The Stranger” was a jump into a
whole other stratosphere.

What’s your take on the record business?

I've had a very good relationship with Columbia Records.
There are always some key people. Clive Davis was the guy
who originally signed me. Goddard Lieberson, who took over
after Clive, was a very musical man. I had a lot of respect for
him. When Walter Yetnikoff came in, that made a very big dif-
ference in my career as well. Walter was personally interested
in my career and directed the company to help us with our
budget for touring. We weren’'t necessarily having hitrecords
all the time, and Walter thought I was going to be an impor-
tant artist for the label and gave us a lot of tour support.

We knew all the local promotion guys, a lot of the radio guys.
We had alot of good relationships with local radio, depending
on where we were playing. And we knew all the local record
company people. Record companies were big, big organiza-
tions in those days. There were a lot of people working at record
companies. A&R people, radio and record people, promotion
guys, record company executives, art department people. We
knew them all. They had a job just like we did, and everybody
got along pretty well. We were making it up as we were going
along in those days. continued on >>p30

MICHAEL OCHS ARCHIVES/GETTY IMAGES
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from >>p28 Did you generally have a positive expe-
rience with concert promoters?

It was sort of like we were all in the same boat. If business
wasn’t good for you, it wasn’t good for the promoters. These
were the days of independent promoters, and sometimes
they took a bath. But if they stayed with you, you tried to de-
velop a loyalty for them, because they took a chance on you,
and if you came through, you went back to the same pro-
moter again. It wasn’t all about dollars and cents. A lot of it
was about building careers.

It’s been a while since you went into the studio. Are you
writing or planning on recording?

Well, T never stopped writing music. I'm just writing a dif-
ferent kind of music now. I'm writing instrumental music
and thematic music. To what end, I really don’t know. It may
end up being a movie score, some of it could be symphonic,
it could end up being songs. I’'m writing themes. I’m just not
writing songs like I used to. I stopped writing songs back in
the early '90s. I'm not really interested in songwriting these
days, I'm interested in music writing. I'm much more com-
fortable with a more abstract form of writing. I like the idea
of music speaking for itself.

I kind of rediscovered classical music. Back in the early
'90s [ was listening to the Beethoven symphonies and that
had such incredible impact on me, recognizing that this
music is just so evocative and so well-written and well-com-
posed, so emotional and moving. [ wanted to try and do
that. Not that [ could ever be Beethoven. But [ was going to
try and give it a shot.

What do you take the most pride in: singer, songwriter,

performer, musician?

The hardest part of the job is to write. That's what it all comes
down to as far as taking the most pride in, the composing of
the music. And then the next thing would be as a piano player.
I think being a good musician is very important. As a singer,
I've never thought much of my own voice. I'm always trying
to mess with my voice and sound different than I actually
do because I don’t like my voice. 1 think a lot of singers are

No retirement
plan: ‘1 can't
believe 'm 60
years old this
year and still
able to do this
crazy-ass job,’
Joel says.

like that. Everybody wants to sound like Ray Charles.

And as a performer | take a great amount of professional
pride in delivering a good performance. Istill can’t believe I'm
60 years old this year and I'm still able to do this crazy-ass job.
That’s a real honor. | thought there was a mandatory retire-
ment: When you’re 40, get out.

Do you care what critics say about you?

You want to get a good review. When I got criticized for some-
thing that wasn’t correct, a misperception, that kind of bugged
me. If somebody doesn’t like my music, that’s fair enough
everybody’s entitled to like or not like whatever they want. It
was just when I was accused for doing things for monetary
interests or to have a hit single, as if it was all this calculated
machine. I never got that. I don’t work like that. If you're

going to not like what 1 do, don’t like it for the right reasons.
Don’t dislike it because of a misperception you have. At least
do your homework.

But I made more out of bad reviews than I probably should
have. Most of the reviews actually were good. If there was
one bad one, 1'd go up onstage and go off on him—*“Did you
see what this guy wrote?” Of course, everybody started pay-
ing attention to that when | made a big deal about it. You
don’t make any friends like that. What's the old expression?
“Youdon’t getinto a pissing war with people who order urine
by the barrel.” A lot of it was self-manufactured, but that’s
my neighborhood, that's where I come from. Somebody
smacks, you smack them right back. We don’t turn the other
cheek in New York.

Dating back to the '70s you always ended shows saying,
“Don’t take any shit from anybody.” What does that say
about you?

I don’t know, maybe I got a chip on my shoulder or some-
thing. That may be a Long Island thing, too, because people
in the city always tend to look down on Long Island. We're
the country bumpkins. So you sort of have a defensive atti-
tude. And sometimes that’s OK, it's a motivator. It kind of
keeps you going, keeps you edgy. “Don’t take any shit from
anybody.” [ still believe that,

Is there anyone you'd like to acknowledge now?
Everybody I've ever worked with. The promoters, the record
company people, the musicians, the roadies. Everybody. And
the people that stayed with us. The people that kept coming
to the shows, the people that bought all those records. They’re
all part of the family, too.

Do you see a time when you’ll quit?

I don’t think there will ever be a time when I stop being a

musician. Possibly not being a performer, possibly not

recording anymore, but [ will always be a musician.
—Ray Waddell

An extended version of this Q&A is available
exclusively on billboard.com/billyjoel.
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Big shot: Joel was ‘one of
the hot guys onthe Long
Istand music scene,’ his
agent Dennis Arfa says.

FROM HICKSVILLE TO HITMAKER,
RECALLING JOEL’S FOUR DECADES
OF STRUGGLE AND SUCCESS

BILLY JOEL is still the
pride of Hicksville, N.Y,, still
the Piano Man and maybe
still Billy the Kid. But he’s no
longer an “Angry Young
Man” as he celebrates his
60th birthday May 9

“A true master of American popular music,
Billy Joel has created a catalog of songs that
stand among the finest ever written,” says Steve
Barnett, chairman of Columbia Records, which
has been Joel’s record company home for more
than 35 years.

“In addition,” Barnett says, “Billy is one of
the most dynamic and charismatic live perform-
ers on the road today. Quite simply, Billy Joel is
an American treasure, and Columbia Records
is proud to be home to the man and his music.”

The journey that took William Martin Joel
to superstar Billy Joel began in New York's Long
Island suburbs, spurred on, as was the case for
so many rockers, by the Beatles' 1964 appear-
ance on “The Ed Sullivan Show.”

At 14, Joel joined a band called the Echoes
that played anywhere and everywhere there was
a gig. The Echoes became the Lost Souls and
even scored an ultimately unsuccessful record
deal. But by the late "60s, Joel was well on his
rock’n’roll way in a band called the Hassles,
which released two records on United Artists.

Dennis Arfa, Joel's booking agent since 1976,
first met Joel when a band Arfa was managing,
the Salvation Navy, opened for the Hassles at a
club called the Eyein Long Island’s Hamptons.

“In those days Billy was one of the hot guys
in the Long Island music scene,” Arfa says.
“There was the Vagrants, the [llusion and this
guy Billy Joel who played with the Hassles.

Following a brief sidetrack as the hard rock
duo Attila with drummer Jon Small, Joel de-
cided to focus on his songwriting skills, record-
ing a demo that eventually became his first solo
32
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album, “Cold Spring Harbor,” in 1971.

That debut contained such chestnuts as
“She’s Got a Way” and “Everybody Loves You
Now,” songs that never got their proper due
until they appeared on the live album “Songs
From the Attic” a decade later.

National touring began for Joel in support
of “Cold Spring Harbor,” as did the hard les-
sons of the music industry. Unhappy with his
first record contract at Artie Ripp’s Family Pro-
ductions imprint, Joel waited it out as the piano
player Bill Martin at the Executive Room in
Hollywood, a time period Joel says has been
exaggerated by legend. But the experience led
him to write “Piano Man,” for his Columbia
Records debut released in 1973. The single
was Joel’s first hit on the Billboard Hot 100,
entering the top 40 on the chart dated April 6,
1974, and peaking at No. 25.

Joel still feels his 1974 follow-up album,
“Streetlife Serenade,” was too rushed by his
label to achieve its potential. But the album did
include such concert staples as “The Enter-
tainer” and “Root Beer Rag.”

By 1976, Joel had moved back to New York and
released “Turnstiles,” another less-than-hit album
that nevertheless boasts the now-classic “New
York State of Mind,” one of his best-loved songs.

By then, as a live performer, Joel was a head-
“We didn’t want to be an opening act
anymore around the mid-'70s,” Joel says. “Our
best way of showing what we could do was to
headline smaller places. It was a longer,
harder slog to do it that way, but we thought
that was the best way to do it.”

Headlining in smaller venues made for some
memorable shows, like at the legendary Exit/In
in Nashville.

“I remember the Exit/In in Nashville had a
good PA system,” Joel recalls. “They had a good
piano there, they have a good sound system,
they’ve got good acoustics, they’ve got a good
musicaudience. So places like that were really
key for us. They were watershed gigs.”

Slowly Joel and his

liner.

continued on >>p34
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from >>p32 band began to build touring strongholds.

“Philadelphia was a big town for us. Phoenix, Memphis,
Miami, Buffalo [N.Y.], Austin,” he says. “A lot of college towns,
that was our bread and butter, places like Lehigh Valley [in
Pennsylvania), where we worked a lot.”

While his early recording success was relatively modest-
none of his first three releases for Columbia Records reached
the top 20 on the Billboard 200—)oel’s touring was strategic.

“When we did a show it was never justa booking, it was, “What
is the purpose of this? What are we doing next?’ ” Arfa says. “It
was about playing the right room at the right time and know-
ing how to keep a perception of heat in play.

The relentless touring and modest uirplay set the stage for
“The Stranger” in 1977. Produced by Phil Ramone, the album
made full use of Joel’s crack touring band, translating the live
energy into a mix of stirring ballads and jubilant anthems.

With such classics as “Just the Way You Are,” “Moving Out
(Anthony’s Song),” “Only the Good Die Young” and “Scenes
From an Italian Restaurant,” suddenly the switch was flipped.

“I remember we were opening for the Doobie Brothers in
1977 in Pittsburgh. The name of the venue was the Syria
Mosque, I'll never forget it,” Joel says. “We had been open-
ing for the Doobies, and it was, ‘Get off the stage!” The audi-
ence didn’t want to hear ‘Piano Man,” they wanted boogie.
And we got about halfway through the set and played ‘Just
the Way You Are” and the crowd went crazy.

“We looked at each other like, “What the hell was that all
about? We didn’t realize how much airplay that song was
getting. We didn’t even like doing the song, we thought it was
like a chick song. It was just a new song to do so we did it.
And, boom, the audience just goes nuts. Obviously some-
thing was going on, and after that it all changed.”

“The Stranger” was alandmark pop album of the late '70s,
spending six weeks at No. 2 on the Billboard 200 and even-
tually earning certification for sales of more than 10 million
from the RIAA. The single “Just the Way You Are” won Joel
his first two Grammy Awards, for song and record of the year.

Atthe time of Joel’s breakthrough, other popular artists no-
ticed. “I've always been a fan of Billy, from the word go,” says
Elton John, Joel's co-headliner on their Face 2 Face tour. “I

With the greatest of
ease; Joel takes off in
live performance.

happened alittle bit before Billy, and Billy was always referred
to in the beginning as ‘the American Elton John.’ To be hon-
est with you, I never saw that. [ thought he was so American
and not British at all in the way he wrote songs.

“I just loved the way he wrote songs,” John continues. “He
was different, he was American, and 1 love people who sound
American. We became friends quite early on and we’ve al
ways been friends ever since.”

Hit albums followed: “52nd Street” (1978, his first No. 1
release); “Glass Houses” (1980), with his first No. 1 single,
“It's Still Rock and Roll to Me”; “Songs in the Attic” (1981);
“The Nylon Curtain” (1982); and “An Innocent Man” (1983).

Atwo-disc “Greatest Hits” package released in 1985 has been
certified by the RIAA for sales of more than 20 million copies.

“The Bridge” (1986) contained the top 10 hit “A Matter of
Trust”—on which the piano man plays guitar. “Kohuept (Live
in Leningrad)” (1987) marked Joel’s concert performances
in the Soviet Union. “Storm Front” (1989) included the chart-

topping “We Didn’t Start the Fire.”

“River of Dreams” (1993) is Joel's most recent album of
original pop songs. In 1994, he received the Billboard Cen-
tury Award, the magazine’s highest honor for creative
achievement. “Greatest Hits Vol. [11” (1997) was followed
by the live set “2000: The Millennium Concert” and his clas-
sical compositions on “Fantasies and Delusions” (2001).
The “12 Gardens Live” album (2006) documented his record-
setting dozen shows at New York’s Madison Square Garden.

“Billy is a music icon. He defines timeless songwriting,
showmanship, and his work continues to have a lasting ef-
fect across generations. He holds the record for most sell-
outs at Madison Square Garden and yet he manages not to
take himself too seriously,” says Lee Leipsner, Columbia
senior VP of pop promotion.

While Joel has focused on live touring in recent years, no
one disputes his songwriting legacy.

“ ‘Just the Way You Are’ is a fucking amazing song. It's a
standard people will be singing long after Billy and I are dead
and buried,” John says. “He’s a proper songwriter in the old
tradition of songwriting. And he writes about issues that are
very close to his heart, like ‘Allentown,’ and that’s why I really
admire him. Ifhe believes in something, he’ll write about it.

Critical opinion of Joel ebbs and flows, but the ultimate
judgment comes from the court of public opinion, which Joel
rules by way of the box office.

“What matters is your own opinion and the opinion of peo
ple that you respect that you work with,” Joel says. “That’s al-
ways been a constant in my life. If I don’t do a good show, |
know I didn’t do a good show, and the guys | work with know,
and I let them down. That’s really what’s more important,
your own opinion of yourself.’

And Joel feels an obligation as a performer: “Never lose
sight of the fact that it's the audience who's paying your bills.
You are the entertainer, that’s what you're there for,” he says.

“I don’t think you're onstage to make political speeches or
dump a whole bunch of new material on an audience when
they want to hear stuff they know. There’s a balance you have
tostrike, and there’s also an obligation to the people who work
with you and the people who pay to see you.” —Ray Waddell

ALL THE BEST FROM YOUR MATES IN AUSTRALIA

& NEW ZEALAND.LET'SDOIT AGAIN SOON!
MICHAEL GUDINSKI & THE FRONTIER TOURING COMPANY
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Just the way he was: ‘With
my own band, they got it
Joel recalis of his recording
sessions for ‘The Stranger.

AND TURNING DOWN
GEORGE MARTIN—HOW A
BLOCKBUSTER CAME TO BE

BY THE MID-’70S, Billy Joel had
already written a classic in “Piano
Man” and had also achieved
moderate FM radio exposure

with such songs as “The
Entertainer” and “Captain Jack.”
But when Columbia Records
released Joel’s fifth album,

“The Stranger,” in 1977, life as Joel
knew it was about to change.

“[Producer] Phil Ramone loved the band and we were hav-
ing a good time in the studio,” Joel recalls. “I think it shows
on the album. We were just having fun, which 1s really what
rock’n’roll and pop music should be about.”

Previous albums with studio musicians were more like
work, Joel says. “I had to explain everything. 1 had to try to
pass along the chemistry of what [ was looking for. With my
own band, they got it, they had the mileage on them. Phil en-
couraged that, and they blossomed in the studio.”

“The Stranger” could have been something completely dif-
ferent. “I was going to do ‘The Stranger’ album originally
with George Martin, the Beatles’ producer,” Joel says. “Re-
member, this isabig guy. But he didn’t want to work with my
band, he wanted to work with session players. He says, ‘I love
your material, I'd love to produce you, but I want to be able
to work with other musicians.’” I passed.”

Joel can only imagine the reaction of executives at Colum-
bia Records upon hearing this. “You got to imagine a little
red pencil going through my name,” he says with a laugh. “I
was kind of a borderline, about-to-be-dropped artist.”

36 |
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“The Stranger” produced the Grammy-winning hit “Just
the Way You Are,” along with the hitsingles “She’s Always a
Woman,” “Movin’ Out (Anthony’s Song)” and “Only the Good
Die Young.” The album sold more than 10 million copies in
the United States, according to its RIAA certification.

“I can’t tell you at this point that | thought this was going
to be a hit album, but we thought it was a good album, which
was what we were going for at any time we’ve ever gone in
the studio,” Joel says. “I'm aware that the record company
wants to have a hit single, but I don’t say, ‘OK, now it’s time
for me to sitdown and write a hit single,’ like I could do that.

“I'wouldn’t know a hit single if it bit me in the ass. I'm an
album artist—I write a whole album, hand it in to the record
company and say, ‘Here, now it's your turkey, you figure it
out.” And they do their study and focus groups and demo-
graphics and radio testing, blah blah blah, and they figure |
out what the singles are.

“And, to be fair, Columbia Records has a terrific track record
of putting out the right singles. I always prefer the album
tracks. The songs | like better are the ones that aren’t the hits,
so that shows you what I know.”

The most noticeable way that life changed for Joel in the
wake of “The Stranger” and subsequent success was his tours
that visited bigger venues with more production.

“But I don’t remember thinking to myself, ‘Now I’'m a big
rock star, watch my dust.’ It was one of those 10-year overnight
sensations,” he says. I

“There was a wider recognition factor and more people
asking for autographs, and we were headlining bigger ven-
ues,” Joel continues. “But I really wasn’t keeping track of how
much money I was making. That really wasn’t what it was
about. In hindsight, now I realize | should have kept an eye
on the books because 1 got laken to the cleaners a few times
since then.” —Ray Waddell
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A SELECTIVE GUIDE TO 10 OF JOEL’S
FINEST ALBUMS

BY MELINDA NEWMAN

ha

Billy Joel’s first album for Columbia Records deserves inclu-
sion for the title track alone, which remains his signature
song. Other top tunes include the lovely “You’re My Home”
and the sweeping “Captain Jack,” an early-’70s FM staple.

Track for track, an underrated classic. Joel comes into his
own on this, his fourth solo album, which celebrates his re-
turn to New York after a stint in Los Angeles. “Prelude/Angry
Young Man” celebrates Joel’s most ferocious piano-pound-
ing; “Summer, Highland Falls” remains one of his most
poignant tracks, and “New York State of Mind” rivals “New
York, New York” as the Empire State’s theme song.

Joel’s first collaboration with Phil Ramone is his top studio
album seller and most loved collection. “Just the Way You
Are” won Grammy Awards for song and record of the year.
While the set spawned three other hits, it was equally known
for its album tracks, including the dramatic seven-minute
“Scenes From an Italian Restaurant,” which became a cen-
terpiece of Joel’s live show.

This follow-up to “The Stranger” scored Joel a Grammy for
album of the year, as well as one for best male pop vocal
performance. It was also his first album to go to No. 1. “52nd
Street” finds Joel at his biting best on such songs as “Big
Shot,” “My Life” and “Stiletto” but also at his most tender
and romantic with “Honesty” and “Until the Night.”

Joel goes new wave. His most rock-oriented album up to
this point (and second No. 1) includes his first No. 1single, “it’s
Still Rock N Roll to Me.” While there are some ballads,
“Houses” is largely an uptempo collection of pulsing rock-
ers, such as “You May Be Right,” the syncopated “Some-
times a Fantasy” and the gently swaying “Don’t Ask Me Why.”

The best way to experience Joel has always been live. This
set, recorded during two months on tour, focuses on his pre-
“Stranger” material, including “Say Goodbye to Hollywood”
and “She’s Got a Way,” both released as singles. Joel’s touring
bandis in the zone here, playing with tightness and verve.

This album isn’t consistent, but it earns high marks for the
tightly wound “Pressure,” the chugging salute to an eco-
nomically devastated “Allentown” and the ambitious
“Goodnight Saigon.”

With such tunes as “Uptown Girl,” “The Longest Time,” “Tell Her
About It” and the title track, Joel paid homage to his love of
doo-wop and the classic pop melodies of the ’50s and ’60s. The
album was a barnburner at radio, generating six top 40 singles.

Joelreturned to rock mode with Foreigner’s Mick Jones as
producer. “We Didn’t Start the Fire,” one of his few guitar-
based hits, shot straight to No. 1. “I Go to Extremes” is a
manic-depressed companion to “Summer, Highland Falls.”
“Shameless” provided Joel with a No. 1 on the country charts
when Garth Brooks covered it a few years later.

‘F £ )

The lovely “River of Dreams” is noteworthy simply for the
fact that it’s Joel’s last pop album (so far). The title track
spent a then-record-setting 12 weeks at No. 1 on the Hot
Adult Contemporary Song chart. .

GLOBE PHOTOS
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BEYOND ALBUMS,
AWARDS AND HITS,
JOEL THRIVES ONSTAGE

HE HAS PLAYED for bar mitzvahs
and Mafioso types, in hotel lounges
and stadiums, at clubs and at the
Colosseum in Rome. He supported an
array of acts on the way up and shared
the stage with a Beatle once he made it
to the top. Along the way, he has rocked
the house every single time. m Simply
put, Billy Joel is among the biggest and
best touring acts on the road. m “It’s
been a very, very consistent touring
career,” says Dennis Arfa, the president
of Artists Group International and
Joel's longtime agent. “Touring is
something he respects and
understands and something he’s never
abused. He’s always respected and

apprec1ated What he has and Keeping score: A banner marking BILLY JOEL’S 46th sellout at Philadelphia’s Wachovia Complex (including
! ’ the Wachovia Center and Spectrum) was raised high in March 2006 by, from left, Global Spectrum COO JOHN
taken SLEE Of it WeH He’s never PAGE, AGI president DENNIS ARFA, Joel, Global Spectrum chairman PETER LUUKKO and concert promoter

overplayed or screwed his public.” Electric Factory’s LARRY MAGID.

continued on >>p40
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Best bet: Shows at Connecticut’s
Mohegan Sun casino arenain
May 2008 were ‘a great run,’
Joel says.

from >>p38 Although Joel has sold millions of
records and is a radio staple, his touring career was built
independently of recording or hits, which serves the artist
well indeed today. Sixteen years since he released his last
new studio material, Joel is selling more tickets than ever.
‘Never depend on the record.” That was our philosophy,”
Arfa says. “We could always count on a good show, count
on getting more people the next time.”
Dating back to 1971 and his first national tour, Joel opened
for virtually all the big acts of the era, including Olivia New-
ton-John, the ]. Geils Band, the Doobie Brothers, the Beach

Boys, Yes, the Eagles, Linda Ronstadt and Hall & Oates. “We
got thrown off more tours than you can shake a stick at,”
Joel quips.

The experience was invaluable, Joel now believes. “It
taught us how to get good. People don’t go to see the open
ing act, they don’t want you on that stage, so you better get
damn good if you’re going to get any attention,” he says.
“And we learned how to steal shows, which is why we got
thrown off alot of tours. We ended up being better than the
main act sonetimes.

By the time Arfa came onboard in 1976, Joel's daysasa

supporting act were over.

“When I started with Billy we
took the philosophy, ‘We
weren’t going to open for any-
body anymore,” " Arfa says. “We
were trying to show he had ana
tional base of fans, which was
true. We played colleges and
small theaters around the coun-
try and we were the headliner.

Arfa says Joe!l played 108
dates in 1976, culminating with
three nights at Carnegie Hall in
New York. “For most people it
was, ‘Who is this guy that can
sell out three nights at Carnegie
Hall?” But the base was built up,
so when ‘The Stranger’ finally
did happen [in 1977], the fact
that this guy exploded from a
theater act to an arena act was
because the base was already
there,” Arfa says. “It took the
fan base plus those who were
newly discovering Billy.”

The base was built on
thrilling, high-energy perform-
ances. “Billy could go play
somewhere and then come back
next time and draw more people because his live show was
so good,” Arfa says. “Our thing was, let him sell out and
we’ll guess how many more we could have done

Along the way, Joel made a lot of promoters happy and
stayed loyal to the ones who took the risk early. Today, pro
moters are quick to sing Joel's praises. “Having promoted
many Billy Joel and Elton John/Billy dates in my career, one
of my fondest experiences was getting Billy to headline New
Orleans’ Jazz Fest in 2008,” AEG Live CEO Randy Phillips
says. “The greatest and most turbulent storm in the history

of the [AEG Live-produced] continued on >>p42

Happy Birthday Billy!!

Thanks for sharing your first 60
years of song. Looking forward to
more high notes...
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Love, (laire

Claire Mercuri Public Relations
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from >>p40 festival occurred just before the Piano
Man was about to take the stage. Our insurance had not
kicked in and the crowd did not diminish at all.”

Phillips says many superstars wouldn’t have braved the
elements and electrical danger. “In spite of that, Billy went
out and did one of the best sets ever performed at Jazz Fest,”
he says. “1 would like to think he did the show to save me
from this ‘act of God.” However, those who have worked
with this great artist in the past know he did it for his fans.
That is who Billy Joel really is.”

Joel is a sellout artist coast to coast and around the world,
but certain markets and arenas are
remarkably potent even for him.
One of the latter is Madison Square
Garden in New York, where Joel’s
record-setting 12 sellouts in 2006
grossed a staggering $19.2 million.
“We weren’t sure how many shows
we were going to be able to do. We
put tickets on sale and there was de-
mand for more tickets,” Joel says.
“We put more tickets on sale and it
ended up being 12 nights.”

Joel first sold out the Garden with
atriple-night stand in 1978 on “The
Stranger” tour and he has sold out
the venue dozens of times since,
with a total of 48 plays. A perform-
ance of “New York State of Mind” at the Garden is akin to
“Born to Run” from Bruce Springsteen in New Jersey in
generating fan fervor. MSG Entertainment president Jay
Marciano says, “Billy Joel is like the Garden’s resident son.
We are honored that he has made the World's Most Famous
Arena his home throughout his nearly 40-year career.
Through his prolific songwriting, dedication to his fans
and unparalleled showmanship, he is truly a musical am-
bassador for New York.”

Joel digs the Garden, its acoustics and New York audi-
ences, plus another trait of the building: “There are shock
absorbers underneath the Garden to be able to handle the

‘We could always
count on a good
show and count
on getting more
people the

next time.’
—DENNIS ARFA,
ARTISTS GROUP
INTERNATIONAL

train traffic from Pennsylvania Station,” Joel says. “The
building will rock up and down if the audience stamps their
feet in unison. When we’re onstage at the Garden you can
feel the stage literally rocking up and down. It’s really rock-
ing the house. Nothing feels like that, having 22,000 peo-
ple, this screaming New York audience, making the whole
venue go up and down while you're playing. That's literally
a physical transformation of the music.”

In another of Joel’s most memorable Big Apple bookings,
he played the final two concerts at Shea Stadium July 16 and
18, 2008, welcoming Paul McCartney on the second night
to encore where the Beatles played
four decades earlier.

Joel holds the record for most in-
dividual performances by an artist
at the 13-year-old Wachovia Center
in Philadelphia, at 18. His six con-
secutive sellouts with Elton John at
Wachovia Center in 2002 were the
most performances by the piano-
playing duo since they first toured
together in 1994 and grossed $13
million. Joel is one of only two artists
to have commemorative banners
hanging from the Wachovia Center
rafters recognizing the record num-
ber of performances. (Springsteen
is the other.)

“We used to play a lot at the Spectrum in Philadelphia.
That was a special place for us,” Joel says. “The new one,
the Wachovia Center, is a really good room as well.” Joel’s
“46” banner at Wachovia commemorates shows at the Spec-
trum, Veterans Stadium and Wachovia Center. He also per-
formed a seven-night run between 1997 and 1998 at
Wachovia Center.

“Billy Joel continues to be one of the most-requested en-
tertainers in Philadelphia,” says Peter Luukko, president of
Comcast-Spectacor, which operates the Wachovia Center.
“He has a tremendous appeal to audiences of all ages here
in Philadelphia. We love having Billy play in Philly. It's usu-

ally six shows at a time. I have the utmost respect for Billy,
as well as his agent, Dennis Arfa, whom [ call one of my
closest friends.”

Live Nation Northeast chairman Jimmy Koplik says, “In
the markets I promote in, New York and Connecticut, he is
the king of concerts. He holds every attendance record in
these markets and they will never be broken. Billy has sold
out every show I have promoted with him since 1972, so he
also holds the longevity record. He is Babe Ruth and Joe
DiMaggio combined.”

They're also feeling the Billy love in Boston. “Billy Joel is
one of the most charismatic performers to have ever crossed
the stage,” says John Wentzell, president of Delaware North
Cos./Boston and the TD Banknorth Garden. “Billy’s presence
and his great sense of humor are as powerful on the stage as
off, making him one of our favorite performers to host.”

And on Long Island? Forget about it. “Nassau Coliseum
[in Uniondale, N.Y.]is proud to have hosted Billy for 19 per-
formances, including a record-breaking nine sold-out shows
in 1998,” says Chris Wright, VP for SMG Sports & Enter-
tainment and GM of the venue. “Long Island is honored to
be part of the Billy Joel experience and proud that he calls
Long Island his home.”

The feeling is pretty much mutual in all these locations
and more, as Joel can quickly name several favorite places
to play. “We like the Palace at Auburn Hills in Detroit. I love
a Detroit crowd—they're real rock’n’roll fanatic maniac cra-
zies,” Joel says. “Boston is always a good town for us. Hart-
ford {Conn.] was great. We did a great run at the Mohegan
Sun [in Uncasville, Conn.] that was a lot of fun. I got to com-
mute to work by boat—I loved that. Nassau [Coliseum], the
whole summer we held that place down.”

Wherever the building, the crowd is part of the event. “To
me the audience is a good 50% of the success of the show,”
Joel says. “I don’t know if they're aware of it or not. But if
you have a dead crowd, if you're playing to an oil painting,
you don’t really do a good show. You need the exchange of
energy, you need a crowd that’s happy to be there and root-
ing for you. It's like making love: If somebody’s not mak-

ing any noise, you're not doing it right.”  —Ray Waddell
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TEAM BILLY

A ‘GRACIOUSLY LOYAL’ ARTIST

IS BACKED UP BY LONGTIME COLLEAGUES

Billy’s band: From left,
keyboardist DAVE
ROSENTHAL,
percussionist CRYSTAL
TALIEFERO, guitarist
DENNIS DELGAUDIO,
bassist ANDY CICHON,
Joel, drummer CHUCK
BURGI, musical director
TOMMY BYRNES, horn
player CARL FISCHER
and saxophonist MARK
RIVERA.

MANY IF NOT most of Billy Joel’s
key professional relationships
go back decades. m Columbia Records. m
Attorney Lee Eastman. mTour director
Max Lubiere. Production coordinator
set designer Steve Cohen. Live sound
director Brian Ruggles. mAnd agent
Dennis Arfa, the president of Artists
Group International, who has survived
different management teams during
the past 30-plus years to the point
where there is no manager at all.

As managers come and go, ofien so do agents. Not so with
Arfa. “It speaks of his loyalty,” Arfa says. “In my case, Billy
understood what I did, he had a great instinct about it, so he
couldn’t be jaded or fed something that was too far from the
truth. He had a good sense of what | did for him, and he’s
been graciously loyal.”

Two things breed long working relationships: success and
the ability to do one’s job. Loyalty is a two-way street, Joel
says, throughout his organization. “There’s an obligation
professionally that goes both ways. They know 1'in going to
come through for them, and [ know they’re going to come
through for me,” he says. “It's symbiotic.

Team Joel is run by committee, “but ultimately, he's the
guy. It's his game, his life,” Arfa says. “At different times he
draws from different people who work in his circle.”

Joel takes pride in the longevity of his relationships. “I've
had the same sound guy for 40 years,” he says. “I’ve had the
same lighting director since 1975. Some of the guys in the
band have been with me almost 30 years. A lot of the road
crew has been with me that long.
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And it’s not like these guys couldn’t get other gigs. “These
are the bes! guys in the business,” Joel says. “Bobby Thrasher,
our production manager, used to do everybody—Bruce
[Springsteen], Fleetwood Mac-—and all these guys will go out
with me at the drop of a hat if I'm going out.

Such consistency brings a comfort level when it’s time to
round up the troops and hit the road again. “There’s hun-
dreds of years of experience with all these people, and it helps
me to do my job if all [ have to concentrate on is what I'm
supposed to do,” Joel says. “It makes for a better show.’

Joel's road crew is known for its professionalism and prob-
lem-free load-ins and load-outs. “You're only as good as the
people you surround yourself with, and everybody on this
crew is able to come to bat when we need them,” Lubiere says.
‘They’re seasoned veterans, so you don't have to worry as

IGNITING ENERGY ONSTAGE

much. You know the job is covered.”

Wayne Williams has a big responsibility on the crew: He'’s
the guy who takes care of the piano. “Yeah, I think taking care
of Billy’s piano is pretty high priority,” Lubiere understatedly
says. “Wayne just takes care of all Billy’s needs onstage. You'll
see Billy throwing the microphone every night when he’s
done doing ‘Only the Good Die Young’ or something like that,
and Wayne is the one who has to catch it.

By all accounts, Joel is a pretty good boss. “I'm not a guy
who rubs people’s necks and throws in a lot of hyperbole
telting them how great they are, hyping them all,” he says.
“On the other hand, I'm not a boss where I crash out orders
and I treat people like employees. I always look at it as we're
working with each other. Nobody’s working for me—they
work with me.” —Ray Waddell

Billy Joel always was part of aband in
his formative years, and he stillis today.

He has learned what he likes in cre-
ating that onstage alchemy.

“No.1is musicianship,” he says. “|
like good players. I’ve worked with
musicians that weren’t all that good
musically, and they tend to drag it
down. If you've got to pull somebody
along, it’s taking away from what you
should be doing.”

They don't have to be flashy or the
most technically proficient people, Joel
says. “l just want them to be able to
play the right thing. I've always tried

www americanradiohistorv com

to insist on having people in the band
who are musically proficient but who
are also song-oriented,” he says.
“Sometimes, especially when you're
working with a songwriter, it’s not what
you play—it’s what you don’t play.”

That said, he loves it when his
guys shine.

“l don’t want anybody to be up
there as if they’re an accompanist. |
want it to feel like a band,” Joel says.
“l don’t want it to look like Tom Jones
and his backing orchestra. | want
everybody to step up to the plate and
be able to take over. Sometimes one

of the guys steps up and does a solo
and the spotlightis onthem, and I’'m
perfectly happy. ‘Take it away, man.’
Sometimes a reviewer will say, ‘Mr.
Joel was willing to share the spot-
light.” Willing? Are you kidding me?
I’'m happy. | get a little break.”

The current lineup for Joel’s tour-
ing band includes drummer Chuck
Burgi, musical director Tommy Byrnes,
bassist Andy Cichon, guitarist Dennis
Delgaudio, horn player Carl Fischer,
keyboardist Dave Rosenthal, saxo-
phonist Mark Rivera and percussionist
Crystal Taliefero. —Ray Waddell

GREG GOR
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An extraordinary artist deserves
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SOLD-OUT SHEA STADIUM
SHOWS RECALL DAYS
OF BEATLEMANIA

IN A PERFORMING CAREER
full of highlights, Billy Joel’s Last
(Double) Play at Shea last summer is
among the most memorable.

In addition to Joel and his versatile band, the finale con-
certs at New York’s Shea Stadium July 16 and 18 featured
star turns by Tony Bennett, John Mayer, Don Henley, John
Mellencamp, Garth Brooks, Roger Daltrey, Steven }
Tyler and Paul McCartney.

‘Oh, yeah, that was a lifetime experience,
Joel says. “We [originally] called it ‘the Last Play
at Shea,” but we ended up doing two nights be-

cause so many tickets got scalped for the first Uy - _ With a little help from his
night.” (The two nights at Shea, promoted by 1w . friend: At Shea Stadium, Joel
Live Nation and Mitch Slater, grossed $12.8 mil- | : g:ﬁt%‘:g:g?ﬂé%’?ix;?)‘

lion and moved 117,742 tickets.)
The crowning glory of the gigs was the appear-
ance of McCartney, who had played the first con-

the U.S. Customs service,with  ney lit right into it.

cert at Shea with the Beatles in 1965. “That came a police escort that put McCart- “Then he says, ‘What do you want to do now?’ [ said,
together at the last minute,” Joel’s tour director ney onstage for the encore.  “How about ‘She Loves You'? Paul says, ‘I don’t know that
Max Lubiere says. “We got a call about five that af- The rock gods were smiling.  one.’ [ think what he was really saying was ‘I don’t want to
ternoon that Paul was coming over on a plane from And so was Joel. “That was  do that one.

London. It was scheduled to land at about 10:45 like St. Paul on the Road to Tar- McCartney suggested “Let It Be” with himself on piano.
[p-m.] and that’s when our crew came together. sus,” herecalls. “He walkson-  “It was the experience of a lifetime, watching Paul McCart-

Everybody pooled their connections, and we were very suc-  stage with his Hofner bass he played with the Beatles at Shea  ney the Beatle, play ‘Let It Be’ on my piano while I sat right

cessful in helping facilitate Paul landing in a timely fashion.”  back in 65, he just looks at us and says, ‘What do you want to  next to him,” Joel says. “I was just one of the people in the
Easier said than done. Those “connections” included air ~ do?” Weall looked at each other and said, ‘Do you believe this® 7 crowd watching this happen. I think we were all in a state of
traffic control, federal air marshals, the City of New York and Joel suggested “1 Saw Her Standing There” and McCart-  shock for two weeks after that happened.” —Ray Waddell

KE

The Piano Man is @ King of the Road

\’\

Congratulations Billy Joel on'your 60
“thanks for letting us be part of the ride” Tm—_

Carol Green & Barry Liben TRAVEL GROUP
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JOEL AND JOHN CO-HEADLINE
‘FRIENDLY COMPETITION’

BILLY JOEL AND Elton John have
toured sporadically together since the
mid-’90s, always with remarkable
success. That remains the case in 2009
as the duo sells out arenas and
stadiums in what will likely turn

into an international jaunt that
stretches well into next year.

“This is the right place, the right time to welcome the
Billy and Elton game back again,” says Joel’s longtime agent
Dennis Arfa, the president of Artists Group International.
(John is booked by Howard Rose of the Howard Rose
Agency.) “We've basically sold every seat that’s on sale,
whether it’s Jacksonville [Fla.], San Antonio, Charlotte
[N.C.], Madison [Wis.|; we've sold out a lot of secondary
markets 360.”

In addition to arenas in markets large and not so large, Stepping out: BILLY JOEL
the Face 2 Face tour has booked two nights at Wrigley Field and ELTON JOHN resume
. . . . . . their successful Face 2 Face
in Chicago, two at Citizens Bank Park in Philadelphia, a tour May 2 in Fargo, N.D.

Gillette Stadium gig near Boston continued on >>p50

GORMAN

* x ok xk kK k+*BILLBOARD STARS
It's Your Artist’s Time To Shi

Get the word out through Billboard STARS...

The ultimate opportunity to have an editorial section of Billboard
magazine completely dedicated to your artist’s career achievements.

Experience the buzz when key decision-makers and peers read about
your artist in the pages of Billboard!

For more information, please contact:
Aki Kaneko e 323.525.2299 e akaneko@billboard.com
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Dynamic duo: Co-headlining a
tour with Elton John is a welcome
change of pace, Joel says.

JOEL WILL RETURN TO POP SONGWRITING, PREDICTS ELTON JOHN

Billy Joel released his last studio album
of original songs in 1993, although in
2001 he released “Fantasies & Delu-
sions,” a classical album composed by
Joel and performed by Richard Joo.
Today, Joel is ambivalent about
writing new pop or rock songs, say-
ing he’s more interested in composi-

tion and theme.

“l sometimes wish he’d write a lit-
tle bit more,” says his co-headlining
touring partner, Elton John. “I’ve al-
ways said that, [but Joel] says, ‘Well,
I’'m not really that interested in writ-
ing anymore, blah blah blah,” and |
don’t really believe that for asecond.

“Within Billy there’s so much
more to come out. He’s only 60
years of age, for Christ’s sake—he
could be writing for the next 20
years. And | honestly think he will,
eventually. And | think when it
comes out, it will come out in a really
fantastic way.” —Ray Waddell

that sold out in 35 minutes and
the first concert at Nationals Stadium in Washing-
ton, D.C.

There’s a reason fans eat it up.

“Three hours, 20 minutes of nonstop music—
there’s not a gap in the show at all,” John says.
‘We could go on for another three hours with the
amount of catalog we both have. It's great fun.”

Touring with another artist is a welcome change of
pace, Joel says, particularly for a solo artist who has
n’t gone through a band breakup. “If you start out as
a solo artist, you can’t break up with yourself, unless
you're schizophrenic,” he says. “The only other thing
you can do is join something.

‘So getting together with Elton is a lot of fun be-
cause [ get to play his material, he plays my mate-
rial, [ get to work with his band, he gets to work with
my band, we get to have both bands play together.
So it's very, very fun. You get to step out of just being
the guy by himself.”

joel admiits a “friendly competition” with John pushes
him to play better.

He is a great piano player,” he says. “Sometimes
we'll be dueling on piano solos and he’ll come up
with this piano part and I've got to answer it. I'm
thinking, ‘Oh, my God, that was really good.” I've
got to dig way down deep to respond.

John says he loves playing Joel's songs alongside
his own.

“We start with ‘Your Song’ and ‘Just the Way You Are,” and
it’s just so much fun. We do ‘My Life,” which I love, and “You
May Be Right,’ which [ love, ‘Uptown Girl’ which I love, and
‘Piano Man,” which is just so great—you couldn’t finish a
show with a betler song than that if you're a piano player,”
John says.

“It's a very, very happy spirit on the road,” adds John.
He's got a great band, he’s got a great bunch of people
around him, and we have fun. | can't say enough about
him. I'm glad he’s calching up with me in age now. That’s
really thrilling.” Ray Waddell

from >>p48
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Congratulations Billy

Quality Shows

Thank you Billy, Steve & Boomer. We are proud to be a part of the BJ family. Sincerely, Michael, Winky & Adam
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A place in history:
Joel played six
shows in the Soviet
Union in 1987.

LONDON—Billy Joel has had an enduring career all around
the world as a recording artist and a live performer. Even be-
fore he topped the U.K. singles chart in 1983 with “Uptown
Girl,” Joel had built a formidable live following, thanks to a ded-
icated touring schedule that reached far beyond the United
States beginning in the "70s.

The people behind his international sales achievements and
live shows unite in their respect and admiration for Joel.

Denis Handlin, chairman/CEO of Sony Music Entertainment
Australia and New Zealand, has had a close bond with the star
since Australia became the first territory outside the United States
to break his song “Piano Man.”

“I love him like a brother,” Handlin says. “We go back such a
long time, since he first came here in the mid-"70s.”

During that first visit, a fresh-faced Handlin took Joel to the
Lone Pine animal sanctuary in Brisbane where, like most guests,
the American singer posed for a photograph with a koala.
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FROM OYSTER BAY TO
SYDNEY HARBOR, HOW BILLY
CONQUERED THE WORLD

“Billy lined up like everyone else. He's
a great bloke and a very real character,”
Handlin says.

Taking “Piano Man” to radio and “being
the first country in the world to turn it into
abig smash” remains one of Handlin's ca-
reer highlights. In turn, Joel has “shown
great loyalty to Australia too, coming back
so many times,” he says.

Joel, too, has fond memories of Down
Under.

“In Australia we get great audiences,”
he says. “We were actually well-known in
Australia before ‘The Stranger” album ever
came out in the States.”

Michael Gudinski, chairman of the
Mushroom Group of Cos., has promoted
Joel’s tours since his first Australian
shows in 1978. He also recalls Joel's
“amazing stamina.”

“Billy has always been renowned as a live
performer and it’s traveled through his ca-
reer,” he says. “I remember one night he
was playing the Melbourne Festival Hall [in
April 1978], which also hosted boxing and
wrestling. There was a leak, and there was
rain coming through [the roof ]. But instead
of throwing a tizz, he got one of his crew to
get an umbrella and he put it on his head.
With Billy, the show must goon.”

Marek Lieberberg, who has promoted all
of Joel's tours in Germany since the late '70s,
recounts his own memorable experience
during the artist’s early shows.

“I recall one event in the Stuttgart Trades
Union Building, which initially looked like
it would have to be canceled because we
couldn’t get the grand piano onto the first
floor,” he says of the gig, attended by just
300 people. “Only at great effort and by com-
bining all our strength did we manage this
at the very last minute.”

In Joel's early days of touring Germany,
Lieberberg remembers how the singer used
to play the hotel bar piano after shows. “We
had great times together and turned night-
time into day,” Lieberberg says.

Joel describes his German audience as
“phenomenal.” His first show in Amster-
dam—March 5, 1978, at the 600-capacity converted Sonesta
Koepelzaal church—also drew just 300 fans.

“It would be another couple of months before ‘She’s Always a
Woman to Me’ would become a top 10 hit, so sales were rather
slow,” says Leon Ranmakers, former CEO of MOJO Concerts. “Un-
daunted, Billy put on a very energetic, great show that laid the
foundation for much bigger things to come in the near future.”

Thomas Johansson, now chairman of international music at
Live Nation Europe, began promoting Joel's shows in the late '70s
while head of Sweden’s EMA Telstar, which has since been ab-
sorbed into Live Nation. He also rates his first concert with Joel
as the most memorable. Held in spring 1979 at the Concert House
in Stockholm, the 1,600-capacity crowd showed Johansson that
Joel “was going to become one of the most important singer/song-
writers and performers of our time.”

“As an artist, it’s been fantastic dealing with him and his peo-
ple over the years,” he continues. “It’s

continued on >>p54
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Traveling man: Concert
promoters abroad are
among Joel's biggest fans.

INTERNATIONAL EXECS
AND PROMOTERS PICK
THEIR PERSONAL HITS

During his years of touring worldwide, Billy
Joel has made an indelible mark on the lives
of the people with whom he’s worked. Bill-
board asked several of these executives and
concert promoters to tell us which of Joel’s
songs is their favorite and why.

“Two: ‘Honesty’ and ‘Scenes From an ltal-
ian Restaurant’—they’re just wonderful songs
with amazing lyrics. it’s such a tough choice
because he’s had so many amazing songs.”—
Denis Handlin, chairman/CEQ, Sony Music
Entertainment Australia and New Zealand

“My favorite song is ‘Goodnight Saigon’
because it sums up the tragedy of a whole
era and combines Billy Joels narrative and
composing talent in anincomparable way.”—
Marek Lieberberg, managing director, Marek
Lieberberg Konzertagentu, Frankfurt

“Nothing beats ‘Uptown Girl.! ”—Leon
Ramakers, former CEO, MOJO Concerts,
Amsterdam

“There are so many. There is some stuff he
did really early and then there are some re-
cent songs that | love. It really is dependent
on what mood you’re in. He’s such an ex-
tremely prolific songwriter that there would
be several songs.”—Thomas Johansson, chair-
man of international music, Live Nation Eu-
rope, Stockholm

“Ilove all his songs but | would have to say
my favorite is ‘Honesty.’ When he sings the
chorus, it gives me goose bumps every
time.”—Seijiro Udo, CEO, Udo Artists, Tokyo

“Obviously ‘Piano Man’ is the greatest Billy
Joel song of all time. It really set the tone for
such an incredible career. But my favorite
song is ‘We Didn’t Start the Fire’ because it
came at a very important time [in his career]
and it was a very significant song. It was so
different from what Billy had done before
and it was so strong politically. It took his
career to further heights that perhaps peo-
ple wouldn’t have expected.”—Michael
Gudinski, chairman, Mushroom Group of
Cos., Melbourne, Australia .

Quotes compiled by Lars Brandle in Brisbane,
Australia; TJ Lammers in Amsterdam; Rob
Schwartz in Tokyo; Wolfgang Spahrin Ham-
burg; and Jen Wilson in London.

LEFT: NEAL PRESTON/CORBIS: TOP ROLAND MAGUNIA/AFP/GETTY IMAGES
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-/ We Didn't Start the Fire...Your Birthday Candles Did.
But Don't Worry, Cleveland Loves You Just The Way You Are!
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been a fun ride.”

For Joel, it’s the historic, watershed shows
that “really made a difference.”

“The series of concerts we did in the Soviet
Union is one of the highlights of my life,” he
says. In July and August 1987, Joel played three
shows at the Olympic Stadium in Moscow, fol-
lowed by three shows at the Lenin Sports Com-
plex in Leningrad. “Just being there at that

from >>p52

particular time-—such a transitional time in
the history of Russia-—was very, very exciting.
“The same thing happened in Germany,” he
recalls, “where we played in Berlin the night
of the [1990] reunification of East and West
Germany. We also played [a free show]in front
of the Colosseum in Rome about two years ago.”
Joel recalls the impact
that a broadcast of the
concert had. “They tel-
evised the show, halfa
million people came,
and the next day 1 was
like Frank Sinatra.”
Seijiro Udo, CEO of
Japan’s Udo Artists,
notes that Joel has been
a huge draw in Japan.
“My most memo-
rable Billy Joel tours
have to be his firstever
and his most recent,” he says. “We first pre-
sented Billy in April 1978. The [Nakano Sun
Plaza} show sold out immediately, and it was
clear to me that T was witnessing an incredible
talent whose career was about to explode in
Japan. He ended up selling out two [14,000-ca-
pacity] Budokan shows only one year later.”
Udo adds, “He most recently came in Novem-
ber 2008 to play one show at the [43,000-capac-
ity] Tokyo Dome, which he completely sold out.

HAPPY BIRTHDAY BILLY!

THANK YOU ALSO TO DENNIS ARFA AND AMY BENNETT
FOR YOUR SUPPORT! MAY THE YEARS OF ~~

ILL YOUNG PRODUCTIONS.

HE PLIWER OF IMAGINATION

His performance was as powerful as ever and
the crowd ate up every second of his show.”

Joel hasn’t released any new material for
more than 10 years, yet catalog sales remain
strong. His most recent international greatest-
hits collection, “Piano Man: The Very Best Of”
(Columbia/Sony), was an initiative that started
in the Sony International office in London. Re-
leased worldwide, except the United States, in
November 2004, the collection peaked at No.
34 on Billboard’s European Top 100 chart.

In the United Kingdom, the album went top
10, while in Australia it reached No. 14. ATV
advertising campaign for “Piano Man” sur-

—DENIS HANDLIN,
SONY MUSIC AUSTRALIA

As the pop music writer was stilla communist dic-

rounding Joel’s 2006 tour and a CD/DVD rere-
lease helped reignite sales. “Piano Man” is now
certified triple-platinum in Ireland (45,000
copies), double-platinum in Australia (140,000)
and platinum in the United Kingdom (300,000)
and South Africa (50,000), with sales totaling
1.5 million globally, according to Sony.

Joel's classic 1977 breakthrough album, “The
Stranger,” was repromoted last year in the
United Kingdom in various formats, includ-
ing an exclusive iTunes package, to tie in with
the airing of a special edition of ITV's “The
South Bank Show,” featuring interviews with
and performances by Joel. Overall, in the
United Kingdom, Joel’s catalog sales since
1994 total 1.6 million copies, according to the
Official Charts Co.

Meanwhile, Aus-
tralia led the global
market last year with
the exclusive release of
the three-CD set “The
Essential 3.0” to coin-
cide with Joel’s 2008
tour. It peaked at No. 50
on the Australian
Recording Industry
Assn. albums chart.
Handlin says that
through consistent
marketing of his back catalog, particularly on
TV, in conjunction with his tours, Joel “contin-
ues to sell well in Australia both in a recorded
and live sense.” Handlin estimates that Joel’s
total record sales in Australia have now exceeded
5 million copies.

Joel is currently on the second Face 2 Face
tour in the United States with Elton John, with
whom he first toured U.S. stadiums in 1994.
Gudinski in 1997 booked them together to open
the Crown Casino in Melbourne.

The shows were memorable with “Billy Joel
and Elton John onstage together, with pianos
facing each other,” he recalls. “The greatest
piano-playing songwriter from America with
the American flag versus the great English
songwriter with the English flag. It's [still] one
of the hottest shows on the road, where one
and one equals three.” oo
Additional reporting by Lars Brandle in Brisbane,
Australia; T] Lammers in Amsterdam; Rob
Schwartz in Tokyo: Wolfgang Spahr in
Hamburg; and Ray Waddell in Nashville.

On an off-night, my

Hey, Big Shot..

We love you just the
way you are!

— Shelley Lazar and
all the SLO Family

WWW american

from 1975 to 1994 for Billy
Joel’s hometown news-
paper—Long Island, N.Y.'s
Newsday—it was important
for me to occasionally go
on the road to stay on top
of the news on the region’s
biggest musical star. So
when Joel scheduled a se-
ries of six shows in Russia
in the summer of 1987, |
was there—and | suspect
it was a career highlight
for both of us.

Ronald Reagan was still
president of the United
States, the man who had
stamped the Soviet Union
as “the evil empire.” But
Russia under Mikhail Gor-
bachev was changing: It

tatorship, of course, but his
policies of “glasnost” and
“perestroika” made peo-
ple less tense about talk-
ing to foreigners, so it was
possible to enjoy meeting
Russian journalists, musi-
cians and ordinary citizens.
On the days and nights
when Joel wasn’t perform-
ing, we in the press corps
went to see local bands,
some of whom had gov-
ernment approval—there
was a big heavy-metal
concert one night in Gorky
Park—and others still of-
ficially considered “para-
sites,” who played word-
of-mouth showcases at
secret locations.
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Russian-speaking American
guide took me to meet some
Russian friends at their apart-
ment. Trading cassette tapes
was the main way Russians
circulated Western music. |
left behind my tape of the
Beastie Boys’ “Licensed to
1I” for my host’s teenage son.
Two years later the Soviet
Union disintegrated and the
Berlin Wall fell. | like to hope
that, along with Joel’s So-
viet tour, my giving a Russ-
ian teenager “(You Gotta)
Fight for Your Right (To
Party!)” had something to
do with that. oo

Wayne Robins is Billboard
senior copy editor, features.
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Happy bLizchday
Love, Steve
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These exclusive recaps of Billy Joel’s success on the Bill-
board charts include his best-selling albums and singles
from the '70s, ’80s and ’90s, as well as multiple-night live
performance bookings that have only grown in scale and
stature since Joel released his most recent collection of new
pop songs, “River of Dreams,” in 1993.

Peak Debut

Rank Title Position Date Label
1. “52nd Street” 1 (eight weeks) Oct. 28,1978 Columbia/Sony Musit;
2. “Glass Houses” 1 (six) March 22, 1980 Columbia/Sony Music
3. “River of Dreams” 1 (three) Aug. 28,1993 Columbia/Sony Music
4. “Storm Front” 1 Nov. 4, 1989 Columbia/Sony Music
5. “The Stranger” 2 (six) Oct. 8,1977 Columbia/Sony Music
6. “An Innocent Man” 4 Aug. 20, 1983 Columbia/Sony Music
7. “Greatest Hits, 6 July 20, 1985 Columbia/Sony Music

Volume | & Volume II”
8. “The Bridge™ 7 Aug. 16, 1986 Columbia/Sony Music
9. “The Nylon Curtain” 7 Oct. 16, 1982 Columbia/Sony Music
10. “Songs in the Attic” 8 Oct. 3, 1981 Columbia/Sony Music

Peak Debut

Rank Title Position Date Label
1. “It’s Still Rock and Roll to Me” 1 (two weeks) May 24, 1980 Columbia
2. “We Didn’t Start the Fire” 1 (two) Oct. 14, 1989 Columbia
3. “Tell Her About It” 1 July 30,1983 Columbia
4. “Uptown Girl” 3 Sept. 24,1983 Columbia
5. “My Life” 3 Nov. 4, 1978 Columbia
6. “Just the Way You Are” 3 Nov. 12, 1977 Columbia
7. “River of Dreams” 3 July 31,1993 Columbia
8. “l Go to Extremes” 6 Jan. 13,1990 Columbia
9. “You May Be Right” 7 4 March 15, 1980 Columbia
10. “You’re Only Human

(Second Wind)” 9 July 13,1985 Columbia
1. “An Innocent Man” 10 Dec. 17, 1983 Columbia
12. “A Matter of Trust” 10 Aug. 9, 1986 Columbia
13. “Modern Woman” 10 June 7, 1986 Columbia
14. “The Longest Time” 14 March 24, 1984 Columbia
15. “Big Shot” 14 Feb. 10, 1979 Columbia
16. “Allentown” 17 Nov. 27,1982 Columbia
17. “She’s Always a Woman” 17/ Aug. 12,1978 Columbia
18. “Movin’ Out (Anthony’s Song)” 17 March 18, 1978 Columbia
19. “Say Goodbye to Hollywood” 17 Sept. 12, 1978 Columbia
20. “This Is the Time” 18 Nov. 15, 1986 Columbia
21. “Keeping the Faith” 18 Jan. 26, 1985 Columbia
22. “Don’t Ask Me Why” 19 Aug. 2, 1980 Columbia
23. “Pressure” 20 Sept. 25,1982 Columbia
24. “She’s Got a Way” 23 Nov. 21, 1981 Columbia
25. “Honesty” 24 April 21,1979 Columbia
26. “Only the Good Die Young” 24 May 13, 1978 Columbia
27. “Piano Man” 25 Feb. 23,1974 Columbia
28. “Leave a Tender Moment Alone” 27 July 7,1984 Columbia
29. “All About Soul” 29 Nov. 6, 1993 Columbia
30. “The Entertainer” 34 Nov. 30, 1974 Columbia

| ¢ title
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GROSS SALES/

$19,215,942
$89.50/$4950

$14,889,127

$12,986,840
$175/$85/345

$12,861,833
$98/$4950

$9,557,771
$9950/$4950

$7,315,495

$7,236,695
$75/$45

$7,168,453
$175/$45

$6,856,592
$75/$45

$6,796,339
$176.50/$46.50

$6,192,840
$175/$45

$5,818,001
$175/$85

$5,784,860
$175/345

$5,768,205
$178/$48

$4,929,450
$300/$150/$75

$4,886,945
$75/%45

$4,764,390
($6.206.300 Ausiation
$237.36/36287

$4,746,453
$85/$46

$4,669,250
$19750/$87 50/
$4750

$4,476,252
$999/$75

$4,462,200
$300/$150/375

$4,385,725
$50/$25

$4,363,051
$3850

$4,359,569
{446,082.000 yen)
$108/%96

$4,312,294
$375C
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ARTIST(S)

Venue, Location, Date(s)

BILLY JOEL

Madison Square Garden. New York 226 038
Jan. 23-April 24, 200

BILLY JOEL & ELTON JOHN

Giants Stadium, East Rutherford, N.J. 293, 539
July 22-29, 1994

BILLY JOEL & ELTON JOHN

First Unlon Cenler. Philadelphla 112,248
Feb. 13-24, 200

BILLY JOEL

Shea Stadium, Flushing, N.Y. 117,743
July 16-18, 2008 |

BILLY JOEL

Mohegan Sun Arena, Uncasville, Corn. 96 058
May 23-July 5, 2008

BILLY JOEL & ELTON JOHN

Veterans Stadium, Philadelphia 150,511

July 8-12,1994

BILLY JOEL & ELTON JOHN

FleetCenter, Boston 68,155

Jan. 22-31, 2002

BILLY JOEL & ELTON JOHN

Nassau Coliseum, Unlondale, NY.. 67,769
Sept. 25-Oct. 13, 20 r

BILLY JOEL

Wachovia Center, Philadelphia
Feb. 14-March 30, 2006

BILLY JOEL & ELTON JOHN

93,955

Hartford Civic Center, Hartford, Conn. 62,300

Feb. 4-8, 2002 T 6ikes
BILLY JOEL & ELTON JOHN

Continental Airlines Arena, East 59,688

Rutherford, N.J., Oct. 2-8, 2002

BILLY JOEL & ELTON JOHN

Office Depot Cen(er Sunrise, Fla. 58,226

March 3-7, 20
BILLY JOEL & ELTON JOHN

Allstate Arena, Rosemont, IIl.
May 7-11, 2001

BILLY JOEL & ELTON JOHN
55,820

52,946

MCI Center, Washington, D.C.
Jan. 13-20, 2002

BILLY JOEL & ELTON JOHN

MGM Grand Garden, Las Vegas 27,422

Feb. 17-18, 2001
BILLY JOEL & ELTON JOHN

The Forum. Inglewood, Calif. 52,861
Feb. 6-11, 2001

BILLY JOEL

Rod Laver Arena, Melbourne, 30,988

Australia, Nov. 10-12, 2006
BILLY JOEL & ELTON JOHN

Foxboro Stadium, Foxboro, Mass. 95_8}}1

July 17-18, 1994

BILLY JOEL & ELTON JOHN

Palace of Auburn Hilis, Auburn 41,836
Hills, Mich., May 2-3, 200 I
BILLY JOEL

Madison Square Garden, New York. 18,865
Dec. 31,1 o

BILLY JOEL & ELTON JOHN

MGM Grand Garden, Las Vegas 27,418

March 28-29, 2003
BILLY JOEL & ELTON JOHN

Joe Robbie Stadium, Miami
April 13-14, 1995

BILLY JOEL

Madison Square Garden, New York 114 000
Dec. 5-22,1

BILLY JOEL

Tokyo Dome, Tokyo 43,000
Nov. 18, 2008

BILLY JOEL

First Union Center, Philadelphia 116,837

Feb. 5-14, 1998

Attendance,

103,694

Promoter(s)

Live Nation

Delsener/Stater Enterprises

Clear Channei Entertainment

Live Nation, MJS Entertainment

Live Nation

Eiectric Factory Concerts, PACE
Concerts

Clear Channel Entertainment

Clear Channet Entertainment

Live Nation

Clear Channel Entertainment

Clear Channel Entertainment

Clear Channel Entertalnment

Clear Channel Entertainment

Ctear Channe! Entertainment

House of Blues Concerts, Andrew
Hewitt Co., Bill Silva Presents

Staples Center, Nederlander Concerts.

Frontler Touring

Don Law Co.

Clear Channel Entertainment, Palace
Sports & Entertainment

SFX Music Group

House of Blues Concerts

Cellar Door Concerts

Delsener/Slater Enterprises

Udo Artists

Electric Factory Concerts
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SPITFIRE PICTURES AND MARITIME PICTURES

THE PRODUCERS OF THE DOCUMENTARY MOTION PICTURE

LAST PLAY AT SHEA

CURRENTLY IN PRODUCTION
FOR DELIVERY ¢ FALL 2009
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Billy,
One of the bona fide good guys......

Heartfelt congratulations on the much deserved
recognition for all you have done!

Thank you for the many years of creativity,
inspiration, laughter, music, memories ...

and for letting us be your ride for the last 20
years!

Happy Birthday!

With love,
Glenn & Lisa McNamara

Nationwide Touring Services, LLC
Reservations 24 Hrs. 631-124-3540

Glennb2757@ver1zon.net

hnradiohi<t
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hoeni
Rising
French Indie Pop Conquers The States

The French rock band Phoenix signed with Glassnote Records
in February with a couple of lofty goals: to play at a major fes-
tival and to perform on “Saturday Niglt Live.”

Not long after booking slots at the Bonnaroo Music & Arts
Festival in June and the Austin City Limits Music Festival in
October, Glassnote founder/CEO Daniel Glass got a call from
someone at “SNL” asking about the band’s schedule. By some
miracle, all of the members’ visas were cleared and the group
made it to the U.S. within two weeks’ time (“You try getting
into the United States with eight guys. It’s not that easy,” Glass
says) to perform April 4 on the late-night NBC show. Missions
accomplished, and its new album isn’t even in stores yet.

After a stint on Astralwerks that included three studio al-
bums and a live set, Phoenix is gearing up to release its fifth
LP, “Wolfgang Amadeus Phoenix,” May 26 through Glass-
note and the band’s own imprint, Loyaute. The “SNL” per-

=

PARDON ME

61

formance gave the band an opportunity to preview the “Wolf-
gang” tracks “1901” and “Lisztomania,” which fans could
purchase on iTunes as an EP with two other new songs within
hours of the show’s airing. “The ‘Saturday Night Live’ per-
formance has really accelerated the whole marketing process,”
says Alan Becker, senior VP of product development at RED,
which distributes Glassnote. “We had to react to that in an
interesting way.”

Fans can use iTunes’ Complete My Album feature when the
full album comes out, but the “Wolfgang” EP reached No. 7
on Billboard’s Top Heatseekers chart by selling 3,000 first-
week copies, according to Nielsen SoundScan. It has sold 7,000
to date. “It would be a sin to do ‘SNL and fans not be able to
buy the music,” Glass says. “The beauty of the digilal world is
instant gratification, and it’s been greal.

Aside from the “SNL” and festival slots, 2009 marks a cou-
ple of other firsts for Phoenix: its first time on an indie label
and first time using an outside producer. After three releases
on a major, manager Simon White says the band needed a
label with a smaller, more focused team and a high level of en-
thusiasm. Phoenix’s hipster-approved pop might seern like an
odd match for Glassnote, home to pop-rock act Secondhand
Serenade and the tween-friendly Justin Nozuka, but everyone
involved says it’s all about the chemistry and the label’s past
successes. “The kids who were working at Glassnote were al-
ready Phoenix fans,” White says. “A label’s roster is not an in-
dication of the people.”

Frontman Thomas Mars says even though Phoenix spent

wwWwW americanradiohistorv com

FAMILY MAN

VIRAL ‘INFECTION’

65 66

years on a major, he and his bandmates have maintained an
indie mentality. “We’ve always done our record cover and
controlled everything from the music videos to the press pic-
tures,” he says. “We always thought that if we do everything
ourselves, it has more character and charm than something

done professionally.

After 2006’s “It’s Never Been Like That,” Mars says that
without a label, the band was ready to spend as much time as
necessary to make a solid album. To do that, Phoenix recruited
Phillippe Zdar of the French house duo Cassius to produce
“Wolfgang.” “He’s so opinionated and it’s really helpful for
us,” Mars says. When it came to releasing the album, he says
the goal was to be able to hand the final product to someone
who understood itand was dedicated to the group. “Glassnote
agreed with us on everything,” Mars says.

Along with the physical CD release, Glass says “Wolfgang”
will be released on vinyl with download cards and bonus tracks,
and the band will tour in June, September and December. He
says the team also is hoping for a few TV performances, in-
cluding the mtvU Woodie Awards and MTV2’s “Subterranean,”
and there are talks under way with Yahoo, AOL and Clear Chan-
nel for other performance opportunities.

Though the album already leaked online, no one is con-
cerned. If anything, it’s been just another way to gel people
talking. “Maybe they’ll come to the show, maybe they’ll buy a
T-shirt, mayDbe if they like the album enough they’ll decide to
buy the vinyl version,” White says. “Our biggest concern is
growing it as an entirety—not just record sales.” .

MAY 9, 2009 | www.billboard.biz | 59
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>>>RUMORS
REDUX

Leighton Meester, the
star of the CW
Network’s teen drama
“Gossip Girl,” has signed
a deal with Universal
Republic through Time-
Act Music to release her
debut album in the fall.
The 23-year-old actress
began recording
material—described as
having an “electro-pop
edge”—for the project in
March and has clocked
studio time with
producers Polow Da Don
(Usher, Fergie), Harvey
Mason Jr. (Justin
Timberlake, Pink) and
Spencer Nezey (Jupiter
Rising).

>>>LEGENDS OF
THE SUMMER

John Legend will
embark this summer on
a major U.S. tour in
support of his latest
album, “Evolver.” The
trek, which will hit more
than 50 cities, begins
June 27 in Muskegon,
Miss., and ends Sept. 7 in
Berkeley, Calif.
India.Arie is scheduled
to open select shows.
Backed by an 11-piece
band, Legend will make
stops at the Essence
Festival in New Orleans,
the Greek Theater in Los
Angeles, Chastain Park
Amphitheatre in Atlanta,
Mann Music Center in
Philadelphia and
Merriweather Post
Pavilion in Columbia,
Md. He will team with
the nonprofit
environmental
organization Reverb to
plan a green tour. Their
efforts will include
coordination with
venues and local
caterers to ensure and
facilitate the use of
green products and
practices, along with
neutralizing CO2
emissions from venue
energy use, hotels,
flights and touring
vehicles. The tour’s
carbon footprint was
caiculated by Reverb
and neutralized by
financially supporting
the construction of such
renewable energy
projects as wind farms.
Eco-friendly
merchandise will be
available and an online
ride-sharing service will
encourage and assist
carpooling to shows.

Reporting by Mariel
Concepcion and
Monica Herrera.
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Art
Imitates
Life

Kate Voegele Takes On TV
And The Radio

When the singer/songwriter Kate Voegele re-
leases her sophomore album, “A Fine Mess,”
May 18, she’ll have twice the celebrating to
do. Not only is she releasing a new album,
but the character she plays on the show “One
Tree Hill,” Mia, is also putting out the same
set on the season finale.

Voegele, who was discovered in 2006 on her
MySpace page, was one of the first two artists
to sign with MySpace Records, on which she
released her 2007 debut, “Don’t Look Away.”
She started on the fifth season of “One Tree
Hill” in 2008 as the aspiring musician Mia, per-
forming several of her own songs. The expo-
sure helped drive the success of “Don’t Look
Away,” which sold 237,000 copies, according
to Nielsen SoundScan.

When it came to inviting Voegele back to
the CW drama for season six, the show’s cre-
ator Mark Schwahn wanted to take her role a
step further by showing Mia recording her sec-
ond album.

“Artists’ lives change so much after their
first record,” Schwahn says. “The second
album usually has a lot of pressure. If Kate
was going to go into the studio to work on her
album, that would be a great opportunity to
use those songs in the show.” He says it could
only be done if Voegele was truly up for it, but
she took it as a call to action. “1 had to get stuff
60 |
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in gear really quickly, but it was almost better
than if I had had five months to write it,” she
says. “I work best under pressure, and it was
agood pressure.

Not only were Mia and Voegele recording
sophomore albums, but Schwahn also used
the artist’s lyrics to shape Mia’s storyline. “I
knew Mark was going to make sure he was writ-
ing a character that wasn’t so different from
Kate,” her manager Debbie Wilson says.

So far in season six, Voegele has premiered
the songs “Manhattan From the Sky” and “Angel,
both of which are available on iTunes, and Wil-
son says three more will debut on the show by
the finale. Fans can then use iTunes’ Complete
My Album feature to get the rest of the tracks.
“Manhattan” has sold 37,000 copies and “Angel”
20,000, according to Nielsen SoundScan.

Voegele was upstreamed to Interscope/My-
Space for “A Fine Mess,” but MySpace Records
GM ] Scavo says MySpace will still be doing
heavy promotion, including streaming the
album prior to release. “We wanted to make
sure we were driving MySpacers to watch the
show and driving show people back to MySpace
to get more information about Mia and her
real-life story as Kate,” he says.

To promote the release, the single “99
Times” will be serviced May 4 to adult top 40
radio stations. Voegele currently is on the
Lift Me UP tour, sponsored by the Univer-
sity of Phoenix, where she takes online
classes. For the past year she’s blogged on
MySpace about her experience balancing
school and touring. The university also spon-
sored her spring 2008 tour.

Voegele is recording video blogs and
other updates on the social networking
site. “It’s a great way to connect the fans
to the music,” she says. “They’re invested
in ‘One Tree Hill’ and they’'re invested in
these characters.” see
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Bear

Can Grizzly Bear
Claw Its Way
To Success?

Last year the Brooklyn-based
quartet Grizzly Bear wenton the
road for a two-week East Coast
tour as the opening act for Ra-
diohead. This time around, the
indie rock band is aiming just
as high—hoping to arrange a
collaboration with none other
than rapper Snoop Dogg.

Grizzly Bear singer/song-
writer Ed Droste “has actually
been using Twitter to stalk
Snoop,” says Daniel Rossen,
the group’s singer/songwriter/
guitarist. “We're both going to
be at Bonnaroo, and although
there will be a bunch of people
there and the chances of us ac-
tually seeing Snoop are slim,
we're hoping we will bump into
him. Ifthere’s a fun way to col-
laborate with Snoop, we’d ab-
solutely love to.”

rin And
It

While the group looks for-
ward to working with Snoop,
its current focus is the act’s
new album, “Veckatimest.”
Named after a small island off
Cape Cod, Mass.—an area the
group was inspired by while
recording at Droste’s grand-
mother’s house—the album is
slated for a May 26 release on
Warp Records.

For the set, which Rossen de-
scribes as “alot more clear and
focused than our earlier rec-
ords,” Grizzly Bear recruited
composer Nico Muhly; Beach
House’s Victoria LeGrand, who
is featured on the lead single,
“Two Weeks”; and the Brook-
lyn Girls Choir.

To promote the album
Warp label manager Priya
Dewan says there's been a
strong, hands-on viral cam-
paign that includes group
members posting on Face-
book, MySpace and Twitter-

PULSE

EDITED BY TOM FERGUSON

>>>MAKING

A NOISE

The U.K. pop-rock band
Noisettes are in the fast lane
following a synch deal with
the car manufacturer Mazda.
“Don’'t Upset the Rhythm (Go
Baby Go)” was featuredin a Eu-
ropewide TV ad that rolled out
in January.

The disco-flavored track was
added to the playlists of sev-
eral national radio stations,in-
cluding the top 40 network
Radio 1, before chartingonthe
U.K. singles tally March 29 at
No. 2 and peaking at No. 4 on
the Billboard European Hot
100. As a result, Vertigo/Mer-
cury moved up the release of
the band’s sophomore set,
“Wild Young Hearts,” from

Have a heart: NOISETTES

June 22 to April 20. The album
debuted at No. 7 on the April
26 chart with sales of 12,600
copies, according to the Offi-
cial Charts Co.

“Qur expectations are to
establish the band firmly
in the mainstream,” Ver-
tigo Records label manager
Clive Cawley says.

The act’s debut, “What’s the
Time Mr. Wolf?,” sold 9,800
copies in the United Kingdom,
according to the Official Charts
Co. It was released by Cherry/
Universal Motown Records in
the United States, selling 17,000
copies, according to Nielsen
SoundScan. The more commer-
cial “wild Young Hearts” will re-
ceive a staggered international
release in May through Univer-

VOEGELE: BRIAN BOWEN SMITH; GRIZZLY BEAR: TOM HINES; FORTE: VERONICA SHAR
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inginan attempt to continue
building relationships with
fans. Widgets, video content,
promotional music and
remixes of existing tracks
also will be released online
through the group’s social
networking pages.

Offline, Grizzly Bear teamed
with 70 independent retailers
around the country for listen-
ing parties that will take place
the day before the album’s re-

sal. Negotiations are under way
foraU.S.release.

Noisettes are published by
Transgressive Publishing and
Warner/Chappell; they are
managed by Susan Collins at
the London-based Bam Bam
Music Management. A head-
line U.K. tour is planned for the
fall, booked by the London-
based Agency Group.

—Richard Smirke

>>>LUST FOR JAZZ

Six years after his last solo
album and two years after
the Stooges’ comeback “The
Weirdness” (Virgin), lggy Pop
will release “Preliminaires” on
EMI. The album will be out May
25internationally and June 2in
the United States on Astralw-
erks. The punk-rock legend is
incorporating jazzinto his work,
as well as French literature: The
set was inspired by Michel
Houellebecq'’s novel “The Pos-
sibility of an Island,” and the
album’s title means “foreplay.”
“Preliminaires” is a “crooner
album with overtones of jazz,”
EMI France product manager
Vincent Florant says. it features
a cover of the popular’40s song
“Les Feuilles Mortes” (Autumn
Leaves) inits original French.
EMI’'s campaign began with
a dedicated English Web site
(iggypoppreliminaires.com).

lease, as well as selling lim-
ited-edition postcards of the
group. While a marketing plan
with bigger retailers is stillin
the works, Best Buy, Borders
and Barnes & Noble all ex-
pressed an interest in stock-
ing the album.

“We don’t want to give them
exclusive music because we
don’t want a Sinashing Pump-
kins-type situation where we
have to create five different al-

Grrr: GRIZZLY BEAR

In France, the national broad-
caster Canal+ screened a spe-
cial edition of the TV show “La
Musicale” April 27 featuring
Pop performing with guests
including Keren Ann and
Peaches. Florant expects “Pre-
liminaires” to sell more than
Pop’s rock albums because “his
fans will follow him anyway and
this album should reach other
people.” The initial shipmentin
France will be 20,000 copies,
he adds.

Bug Music publishes Pop’s
compositions. His manager is
Henry McGroggan of the War-
saw-based Central European
Organization. John Giddings at
Soloin London is his worldwide
agent, except for North Amer-
ica, where he is booked by New
York-based Marsha Viasic at
ICM. —Aymeric Pichevin

>>>NIK’S ON
IN CHINA

Breaking China is a whole new

ballgame for Australian Nik
Phiilips. The alt-country artist,
who has released six albums
through Festival Records and
BMG, is best-known for his as-
sociation with rugby: He’s per-
formed before packed stadi-
ums and penned theme songs
for teams in Queensland.

A trip to southern China’s
Guangdong Trade and Tourism

bums,” Dewan says. “Thal just
isn’t fair to their core fans.”

The band already appeared
on David Letterman’s and
Conan O’Brien’s late-night
shows and is in discussions to
appear on both programs again
closer to the release date. Griz-
zly Bear will also go on tour
from May to mid-June.

In the meantime, the band
hopes fans will appreciale its
growth on “Veckatimest” and
that they’ll be drawn to the
album quicker than they were
with 2006’s “Yellow House,”
which Rossen describes as a
“slow grower.”

“For ‘Yellow House,” we
were very anxious and wanted
to try to do everything we could,
which in turn made it sound
young. ‘Veckatimest’ is a lot
more mature,” he says. “You
can hear individual voices in-
stead of the gang pile-up we did
on the last one. The songs just
came together in a very loose
way. We have some very slow-
growing songs on this record,
butothers that are more acces-
sible. I just hope people catch
on to this album sooner.” « «

Festival in 2006—at the invita-
tion of the Queensland govern-
ment—landed Phillips a record
contract with the Guangdong-
based Pacific Audio and Video,
the first such deal between an
Australian artist and a mainland
Chinese label.

Phillips collaborated with the
Guangdong artist Orange Lam
on “Hold Their Spirits High,” a
Mandarin-language track re-
leasedin June 2008 inthe wake
of the earthquake that struck a
month earlierin Sichuan, China.
Southern Media Group, the
country’s second-largest TV and
radio company and the owner
of Pacific Audio and Video, aired
the song and video on its net-
works, reaching an estimated
500 million people.

Phillips will return to China
in August to record an English/
Mandarin duet with a female
Chinese artist whose identity
hasn’t yet been revealed and
embark on his first headlining
tour of the market. Pacific
Audio and Video is negotiat-
ing sponsorship deals with
local corporations.

“Mine is a test case of what
the fusion of two cultures
could result in,” says Phillips,
who is self-managed. Pacific
Audio and Video handles pub-
lishing globally and bookings
inChina. —Christie Eliezer

with JOHN FORTE

by DAVID J. PRINCE

Singer/songwriter/producer John Forte
was nominated for a Grammy Award in
1997 for his work on the Fugees’ multipfat-
inum album “The Score.” But he’s now
best-known for the November 2008 com-
mutation by President George W. Bush
after serving seven-and-a-half years of a
14-year sentence in federal prison for drug
trafficking.

Since his release, Forte has been busy.
He is laying down the framework for 24
new songs at a downtown Manhattan stu-
dio and hitting the stage for the first time
in eight years in New York with the Roots,
Talib Kweli, Chrisette Michele and Pha-
roahe Monch. In addition to signing a book
deal with Simon & Schuster to publish his
memoirs, he’s blogging for the online news
site the Daily Beast and working with In
Arms Reach, a program committed to pro-
moting a positive environment for chil-
dren of incarcerated parents and at-risk
youth.

| The new tracks have a melancholy,
lonely quality. Is that how you felt when
you wrote them?
These songs were written while | was away
but they’re not necessarily about being away.
The songs are like haiku in that they are con-
cise. There is a tinge of solitude in them but
it's a reflective, centered solitude. Not that
I’d resigned myselfio my fate of 168 months
or 14 yearsin prison. I resigned myself to the
present.

2 Did you listen to music while in
prison?

I ended up listening to [Philadelphia’s triple
A station] WXPN in the south New Jersey
area where | was for at least the last four
years of my sentence. | got turned on to so
much: Jose Gonzalez, Regina Spektor, Sia,
Rachael Yamagala, Cat Power. | actually
used those guys as barometers to my song-
writing. The beauty of Cat Power is the di-
vine imperfection in her voice. [ don’t listen
to her expecting any perfect notes and
pitches, but [ believe her and that’s what
motivates me.

3 In some ways, you seemed to have

evolved beyond hip-hop. How does that
part of your past fitinto your new mate-
rial?
[ take umbrage with the fact that when the
press came out after my sentence was com-
muted that | was referred in every periodi-
cal as “rapper John Forte.” I'd like to think
of myselfas a musician who happenstorap.
But whether hip-hop becomes more com-
mercial or more thugged-out or more about
conspicuous consumption, it will always
have that undertone of speaking truth to
power, questioning the status quo. That’s
what always defines hip-hop, always has and
always will.

WWW americanradohistorv com

Freedom writer:
JOHN FORTE

4' Youwerereleased in December, and
you’re already busy. How did you make
such a swift transition?

1 have great people in my life. It’s through
the competence, the compassion and the love
of the people around me that has made this
transition as seamless as it appears. It’s not
lost on me—the blessings and the opportu-
nities that have been put before me.

5 Did people keep in touch with you
during your time in prison?

When the really hard days hit and I felt de-
spondent, dejected and the social pariah that
a federal number sets you up to be, I'd go to
mail call and get one letter from a fan. | was
at my nadir, and then out of the blue—of
course it's never out of the biue, everything
happens for a reason—! would hear from a
fan or somebody who appreciated what | put
out there. It was reaffirming that the music
had its own course.

6 why did George Bush decide to grant
you a commutation?

1 don’t think I'm qualified to answer that. |
know that we went through the process like
everyone else. | had a lot of support, but it
was my last ray of hope. | went through my
appeals process. It was a tiny sliver that
opened up to me being here now. .
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Sabbath faithful pumping their
fists in the air—CAS

CHIMAIRA
The Infection
Producer: Ben Schige/
Ferret Music
Release Date: Apri/ 27
Chimaira strides confi-
SN dently toward a new di-
rection on its fifth album, “The
Infection,” propelling each song
with unflagging determination.
The Ohio band’s most experi-
mental set doesn’t sacrifice any
intensity, despite the stream-
lined production that renders
every sound taut and clear, from
the first mellow ripples of “The
Venom Inside.” Guitar solos
(save for “On Broken Glass”) are
traded for appropriate sound
effects: clanking machinery for-
tifies “Come Alive,” while the
sound of gurgling water signi-
fies the rage of “Secrets of the
Dead.” Vocalist Mark Hunter
opts for traditional singing in
the nightmare song "Impend-
ing Doom,” then he sits out the
nearly 15-minute instrumental
treatise “The Heart of It All.” The
band’s diligent work to spread
“The Infection” has already paid
off with a No. 30 debut on the
Billboard 200, signaling that ex-
citement for the album can still
hit a fever pitch.—CLT

COMPANY FLOW
Funcrusher Plus

Producers: £/-P. Mr. Len
Definitive Jux

Release Date: May 5

After Company Flow spent the
majority of this decade in limbo
with its former label Rawkus
Records, the rights to the sole
full-length from the highly infiu-
ential New York rap trio have fi-
nally changed hands. In 1997,
“"Funcrusher Plus” altered the
course of underground rap with
complex beats that evoke the
Bomb Squad and Robert Fripp/
Brian Eno with equal combus-

tion, as well as cadence-defying
rhymes interweaving street re-
alism and Orwellian nightmare
scenarios. Under the auspices
of Co-Flow frontman E!-P’s De-
finitive Jux label, “Funcrusher”
Is Introduced to a new genera-
tion with a beautiful remaster-
ing job. Longtime fans will wel-
come the addition of such
rarities as the pre-1995 tracks
“Juvenile Techniques” and “Cor-
ners 94" as well as the last trio
of official Company Flow tracks,
“Simple,” “DPA” and “Simian
Drugs.” The return of this land-
mark work is a most welcome
one.—RH

KRISTIAN STANFILL
Attention
Producer: Matt Goldman
sixstepsrecords
Release Date: April 21
u As the first new artist
signed since sixstep-
srecords started in 2000, Krist-
ian Stanfill has some big foot-
steps to follow. After all, this is
the indie-tabel home of Chris
Tomlin, Matt Redman, Charlie
Hall and the David Crowder
Band. But this impressive collec-
tion proves he's a worthy addi-
tion to the roster. A seasoned
worship leader with experience
at his home church in Georgia
and internationally with the
2008 Passion world tour, Stanfill
has a gift for writing compelling,
uplifting lyrics and wrapping
them in vibrant melodies. The
opening track, “Alive and Run-
ning,” is a prime example, with
its joyful, anthemic sound punc-
tuated by Stanfill’'s exuberant
vocals. He's just as effective on
such ballads as “I Need You”
with its tender words. Combin-
ing worshipful lyrics with keen
pop sensibilities, Stanfill is partic-
ularly engaging on such tracks
as “Faithful,” which demonstrate
why he's such a promising new
voice in the worship music
community.—DEP

LEGEND & CREDIIS &

EDITED BY WAYNE ROBINS

CONTRIBUTORS: Judy Cantor-
Navas, Gary Graff, Ronald Hart,
Monica Herrera, Michael
Menachem, Dan Ouellette
Deborah Evans Price, Jon Regen,
Wayne Robins, Carol-Anne Szel,
Christa L. Titus, Gary Trust, Philip
Van Vleck, Alex Vitoulis, Chris
Williams

PICK »: A new release predicted
to hit the top half of the chart in

64 BILLBOARD

the corresponding format.

CRITICS’ CHOICE *: A new
release. regardless of chart
potential, highly recommended for
musical merit.

All albums commercially available
in the United States are eligible.
Send review copies to Wayne
Robins at Billboard, 770
Broadway, Seventh Floor, New
York, N.Y. 10003 or to the writers
In the appropriate bureaus.
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MANDY MOORE

| Could Break Your Heart
Any Day of the Week (2:53)
Producer: Mike Viola
Writers: M. Moore, M. Viola
Publisher: not /isted
Storefront Recordings
Mandy Moore has been a re-
cording artist for 10 years and
continues churning out ma-
ture, yet age-appropriate
songs. The tongue-in-cheek
single “I Could Break Your
Heart Any Day of the Week”
is a feel-good pop song with
restrained production, refresh-
ingly showcasing the melody
and Moore's alluring vocals.
She recorded her sixth studio
album, "Amanda Leigh” (the
title is the singer’s birth name),
with Boston producer Mike
Viola, who tapped into a hand-
clapped rhythm and funky
clavinet sounds, resulting ina
light and bubbly sound for the
season. Moore’s new album
floats into stores May 26.—MM

MADCON

Beggin’ (3:38)

Producers: 3E/ementz
Writer: B. Gaudio
Publishers: EM/ Longitude
Music, Peggy Farina Seasons
Four Music admin. by EM/
Music Publishing

Next Plateau/Universal
Republic

Unlikely Norwegian duo
Madcon has a massive hit in
Europe with “Beggin’,” a
retro soul groove that hit
No.1in Norway and the top
10 in the United Kingdom,
France and Germany. Tsh-
wae Bagwa and Yosef
Wolde-Mariam of Madcon
(or Mad Conspiracy No. 3),
bravely took on Frankie Valli
& the Four Seasons’ hit
“Beggin’ " with a vibrant
vocal by Bagwa and an en-
ergetic rap twist from
Wolde-Mariam. The mag-
netism that drew the music
world to Gnarls Barkley’s
“Crazy” is present in “Beg-
gin’,” with the potential for
mass appeal and a hook that
should be on loop for
months to come.—MM

[
CHICKENFOOT
Oh Yeah (4:10)
Producers: Chickenfoot,
Andy Johns

U=

o
-
-I-\,

Writers: S. Hagar, J. Satriani
Publishers: The Nine/
Warner/Chappell/Kung-Foot
International/Schwonson
Music, ASCAP; Ava Nails
Music, BMI

Redline

How much of Sammy Hagar’s
Cabo Wabo tequila was in-
volved in the christening of
the supergroup Chickenfoot
is questionable, but Hagar,
bassist Michael Anthony,
drummer Chad Smith and
guitarist Joe Satriani make up
for the absurdity on the rau-
cous “Oh Yeah.” Having con-
verged for the sake of a good
time, the four vets get a little
silly—Hagar longs to be a
gal's "hoochie coochie
man”—as they throw down a
jamin the vein of a new-mil-
lennium Journey. The cho-
ruses are pure Hagar, yet
when Satriani lets it rip he's
restrained since he’s playing
as part of aband instead of a
soloist. The group has already
sold out its nine-date Road
Test tour, so active rock radio
should open the door wider
when it hears Chickenfoot
scratching at it.—CLT

ANBERLIN

Feel Good Drag (3:08)
Producer: Nea/ Avron
Writer: Anberlin

Publisher: Primary Wave
Anberlin, ASCAP/EMI
Christian Music Group
Universal Republic
Anberlin’s “Feel Good Drag”
has already triumphed by
crowning Billboard’s Mod-

GREEN DAY

Producer: Butch Vig

Music, ASCAP
Reprise Records

critical

Know Your Enemy (3:12)

Writers: BJ Armstrong, Green Day
Publisher: WB Music/Green Daze

It’s been five years since Green Day experienced a
and commercial
Grammy Award-winning “American Idiot” album. The
lead single from the band’s new release, “21st Century
Breakdown” (due May 15), finds the group just as
politically charged as last time. “Know Your Enemy”
sports a Modern Rock radio-ready chorus, with its
repetitive chanting of the title, while producer Butch
Vig brings enough punk/pop sheen for mass appeal.
While the subject matter is broad and may be missed
by some, “Enemy” has enough charm to amp up the
airwaves until “Breakdown” is released.—CW

re-emergence with its

ern Rock chart after a 29-
week climb; now it's time to
see if it can crash the main-
stream party on the Bill-
board Hot 100. This sly dia-
tribe about fooling around
with a no-good lover while
her man’'s away first ap-
peared on the band’s 2005
set "Never Take Friendship
Personal” before resurfacing
on its 2008 atbum, “New
Surrender.” The success of
‘Drag” in its latest incarna-
tion shows that sometimes
a song can get a deserved
second chance to make a
first impression. The new
version pumps up an already
powerful track into a full-on
charge that's lead by gui-
tarists Joseph Milligan and
Christian McAlhaney. It’s also
been remixed, making it

JIMMY BUFFETT
Summerzcool (3:17)

McAnally

Mailboat Records

revered icons.—~GT

Producers: Michael Utley, Mac

Writers: J. Buffett, M. McAnally
Publishers: Coral Reefer Music,
BMI; Wordfarmer Music, ASCAP

Reminiscent of his 2003 country smash “It’s Five
O’Clock Somewhere” with Alan Jackson, this hooky
splash of musicai sunshine unquestionably deserves
to become Jimmy Buffett’s first Adult Contemporary
chart entry since 1995. Lyrically, the first single from
his new album, due this fali, finds the former Biliboard
staffer at his witty best: “What’s up with this reces-
sion?/I refuse to participate/The answer is dancing on
your tailgate.” Country radio regulariy sends feel-
good songs like this to No. 1; there’s no reason AC
can’t do the same with one of popular music’s most

BUFFETT

merzeopl. .
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cleaner and brisker than the
multilayered original and
lending each measure a
harder punch. With Anber-
lin being a band on the verge
for the last few years, "Drag”
could finally pull it into
breakout territory.—CLT

DARIUS RUCKER
Alright (3:45)

Producer: Frank Rogers
Writers: D. Rucker, F. Rogers
Publishers: Cadaja
Publishing/New Sea Gayle
Music/EMI April Music,
ASCAP

Capitol Records Nashville

In the past, some pop/rock-
ers looking to establish
themselves in the country
format haven’t always found
an enthusiastic reception,
but Darius Rucker’s great
voice, respect for the genre’s
roots and affable personal-
ity have rapidly endeared
him to country programmers
and audiences alike. His pre-
vious two singles—"Don’t
Think | Don’t Think About It”
and “It Won’t Be Like This for
Long”—spent multiple weeks
at the top of the charts, and
"Alright” looks sure to do the
same. Penned by Rucker and
producer Frank Rogers, the
song boasts a catchy, singa-
long chorus and breezy
melody that’s perfect for
summertime radio. Rucker’s
engaging delivery perfectly
captures the sweet senti-
ment in the lyric and makes
this the feel-good song of
'09.—DEP
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COUNTRY

Jason Michael Carroll
Reconnects With Fans
On Second Album

While recording his second album, the rising
country star Jason Michael Carroll was deter-
mined to expel any negative energy.

“We could have focused on the sophomore
curse,” Carroll says of his April 28 release “Grow-
ing Up Is Getting Old” (Arista Nashville). “But pro-
ducer Don Gehman and I feel that if you focus on
negative energy and you worry about things too
much, then you reciprocate that negative energy.
We did just what we did on the first record: put
good songs on the album that meant something

to me. We were also looking for that little some-
thing extra to show growth over the last three years.”

Carroll’s 2007 debut, “Waitin’ in the Country,”
sold 395,000 copies, according to Nielsen Sound-
Scan. It also spawned two top 10 hilts, the tear-
jerker “Alyssa Lies” and “Livin’ Our Love Song.”
Another single, “I Can Sleep When I'm Dead,”
peaked at No. 21 on Hot Country Songs.

Carroll, who co-wrote all three of those sin-
gles, says he became a victim of one new-artist
pitfall: He got too wrapped up in promotional
appearances and touring. “I'm ashamed to say
it,” he says, “but I hadn’t written anything new
until the label asked, ‘“What have you got for the
second album?” ”

It was a wake-up call. “I made a vow to write
and make it a priority,” he adds. “I got carried
away with everything else that was going on.’

While he co-wrote three songs on the new
album, he didn’t write the first single, “Where
I'm From,” which is No. 16 on Hot Country
Songs. “I've always said that if there’s another
song I believe in more, then that’s the one [ want
asasingle,” Carroll says. “l didn’t write ‘Where,’
but i’s my life. I relate to every line.”

Co-written by Patrick Davis and Joe Leathers,
the Gehman-produced track tells the story of a
man flying cross-country to collect his brother,
who is dying of cancer, and bring him back
home to their all-American small town. Chris

WE SING, WE CHART

Almost 14 months after it first appeared on the Triple A chart, Jason Mraz’s
“I'm Yours” keeps flexing its multiformat muscle. The song leaps to a new peak
on Smooth Jazz Songs, rising from No. 26 to No. 18. § The ubiquitous hit—the
first single from his third album, “We Sing. We Dance. We Steal Things.”—has
already made history by topping the Triple A, Adult Top 40, Mainstream Top 40
and Adult Contemporary charts. No other single has reached No. 1 on all four
lists. This issue “Yours” reigns for a 13th week at No. 1 on the AC chart. § Con-
currently, “Lucky,” the second single from “We Sing,” bullets at No. 9 on the
Adult Top 40 tally. All this radio action has helped power sales for “We Sing,”
and it has become Mraz’s best-selling album, with 1.1 million copies. It sur-
passes his 2002 debut, “Waiting for My Rocket to Come,” which has shifted just
—Gary Trust and Keith Caulfield

slightly more than 1 million.

2008

MARCH 15:
Triple A
Chart debut

APRIL1Z:
Adult Top
| 40 debut

| MAY3:
Billboard
Hot 100 debut

MAY 31:
Mraz’s third
album “We

Sing. We Dance.
We Steal Things.”
debuts at No. 3
on the Billhoard

| 200 with 73,000.

‘YOURS’ IN TIME

In addition to topping four charts, Jason Mraz’s “I’'m Yours”
earned two Grammy Award nominations, including song
of the year. The little single that could began its multi-

chart journey in March 2008.

JUNE 28:
Hits No.1
onTriple A

AUG. B: | SEPT. 20: SEPT. 21 0(1.18: DEC. 20:
Adult PeaksatNo.6 | Mainstream Hits No. on t Hits No. T on Mainstream
Contemporary | onHot 100 Top 40 Chart Adult Top 40 k Top 40
debut debut
MAY 9: “We Sing” |
stands at No. 35 |
on the Billboard APRIL 4: Debuts FEB.14: |
200inits 50th | MAY 9: Hitstop 20 | on Smooth Hits No. on |

weekonthe chart.|  on Smooth Jazz

Jazz Chart | Aduit Contemporary

Mr. Multiformat:
JASON MRAZ

2009
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Michaels, PD for KTTS Springfield, Mo., says
the song hits home.

“l grew up in a small town in the South, so
there was an instant personal connection,
Michaels says. “The message is very simple and
relatable. There was an immediate buzz and lots
of positive feedback with this song. People want
to be comforted during tough times.”

On his first album, Carroll chronicled his de-
sire to see his children in North Carolina after
spending days on the road. His burgeoning suc-
cess has made it tough to fulfill that commit-
ment. “They are a big part of my life and [ see
them every chance | get,” he says of the three
children who live with his ex-wife and the son
he has with his current spouse.

Of course, promoting a new album makes that
contact tougher. “I've been out three straight
weeks,” he says of the days leading up to the
album’s launch.

It's a fact of life that's also addressed on the
new album. “Tears,” written by Arlis Albritton
and Ron Davis, speaks to the heartbreak of spo-
radic communication with a child who lives with
an ex: “All [ do is think of her/And wonder how
I'm gonna make things work.”

Carroll, who commutes between Nashville
and North Carolina, says he’ll be on the “corn
dog and funnel cake tour” this summer, mean-
ing fairs and festivals. He hopes to land a spot
on a major tour in the fall.

Named Billboard’s top new country artist for
2007, Carroll also hopes to emulate the career of
another country artist. “I want to be George
Strait,” he says. “For the next 30 years, if people
are still coming to my shows to hear my music.
that'sall I can hope for. It'd be nice to havea No.
1 or sell a million records, but that’s just a perk
to the end goal.”

MAY 9, 2009 |
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Breaking

Bigger

Chimaira Campaigns
To Turn ‘The Infection’
Into Epidemic

The Ohio metal band Chimaira has
suffered its share of hard knocks inits
10-year career. Since debuting in 2001
with “Pass Out of Existence,” the group
struggled with internal conflict, then
switched record labels in pursuit of
higher sales.

Successive albums have yielded
stronger first-week numbers. “The Im-
possibility of Reason” {2003) arrived at
No. 117 with 8,000 sold, according to
Nielsen SoundScan. “Chimaira” {2005)
debuted at No. 74 with 14,000, while
2007’s “Resurrection” bowed at No. 42
with 16,000.

The push to break bigger “is the
plight of a lot of metal bands,” says
Carl Severson, who is co-president/

11
J

partner with Paul Conroy of Ferret
Music. “Hopefully, we'll linger a bit
longer this time.”

Severson’s optimism is well-
founded. Chimaira’s new album, “The
Infection,” debuts this week on the
Billboard 200 with 15,000 albums sold.
Although the album didn’t surpass
the first-week sales for “Resurrection,”
Chimaira can still celebrate another
milestone: “The Infection” bowed at
No. 30. The group’s combined U.S.
album sales now stand at 392,000.

The main sales driver for “The In-
fection” was a viral campaign that
turned Chimaira fans into street
teams. Playing off the idea of spread-
ing a disease (well before the swine flu
outbreak), Chimaira provided down-
loads of its logo on spread-the-infec-
tion.com. Fans were asked to stick the
symbol in interesting places and then

Moving onup:
CHIMAIRA

posta picture of it on the Web site. The
logo has so far been photographed in
such disparate locales as Mexico City—
ona car windshield—and Whangerei,
New Zealand—on the underside of a
toilet lid.

The album’s title stemmed from
singer Mark Hunter breaking up with
his flancee after recording “Resurrec-
tion.” Hunter says it would’ve been
easier to let negativity consume him.
But instead it became important for
him to document those feelings. “The
word ‘infection’ kept coming up,”
Hunter says. “I felt like [ was infected
with something.”

Together with the viral campaign,
Chimaira and Ferret created unique
fan incentives and “Infection” prod-
ucts. These included 600 limited-edi-
tion boxed sets—the first 100 of which
were autographed. Inside were such

MOLDING ANOTHER HIT

Long known for exploring complex spiritual
issues and social activism, Jars of Clay tackle
different subject matter on “The Long Fall
Back to Earth.” Released April 21, the col-
lection debuts at No. 1 this week on Bill-
board’s Top Christian Albums chart and No.
29 on the Billboard 200 with sales of 15,000,
according to Nielsen SoundScan.

“A lot of what we talked about on [Jars
of Clay’s 2006 CD] ‘Good Monsters’ was the
need to be in community with other people
and care about what was happening in the
world,” lead vocalist Dan Haseltine says.
“What we found inspiring for ‘Earth’ were
the relationships around us.”

Haseltine drew inspiration from his expe-
riences as a husband and parent. “Dealing
with interpersonal relationships meant we
couldn’t write in the same kind of language
we would normally use,” he says. “The
metaphors and the actual imagery had to be
more specific. It was difficult finding a place
where | actually felt | was writing honestly
and poetically—but not so poetically that it
became a barrier to understanding the song.
What these songs are about is a bit more
clearer than on any other Jars record.”

“Earth” reunites Jars’ Haseltine, Charlie
66 |

BILLBOARD | MAY 9, 2009

Lowell, Stephen Mason and Matt Odmark
with Provident Music Group. After 12 years
on Essential Records, the band leftin 2007
to start its own imprint, Gray Matters. “Going
into this record we didn’t have quite the team
of people we needed to pull everything off
and not kill people in the process,” Hasel-
tine says. “So we went back to Provident.”

Provident will handle marketing and dis-
tribution as well as promotion of the single,
“Two Hands,” which is No. 13 on Billboard’s
Hot Christian Songs chart. In addition to vis-
iting radio stations, the band has been ac-
tive online with Twitter updates, MySpace
posts and e-mail blasts.

“Through MySpace we premiered two
songs a week leading up to the release date
so fans got a taste of the wholerecord,” says
Provident Label Group senior VP of market-
ing and sales Ben Howard.

Fans can also buy a limited-edition package
that includes the 14-track CD, a double-vinyl
LP, an autographed 12-page oversized book-
let with handwritten lyrics, an exclusive EP
with three bonus tracks and three remixes, a
DVD with extended song-by-song footage,
a special access tour laminate and a full-album
MP3 download. —Deborah Evans Price

www americanradiohistorvy com

goodies as a laminate and a syringe-
styled USB. To encourage purchase
of the boxed sets, Chimaira introduced
the Golden Ticket contest. Placed in-
side only three of the $100 sets was a
winning ticket for a Chimaira ESP sig-
nature guitar, a copy of “Guitar Hero”
with the guitar controller or a trip to
the band’s annual Christmas concert
in its hometown, Cleveland. Mean-
while, fans who bought the album be-
tween April 21 and 25 could e-mail a
scan of their receipt to chimairapop-
contest@gmail.com for a chance to
win a boxed set and a gift card to the
band’s merch store.

Following its recent stint at the
Dubai Desert Rock Festival, Chimaira
is playing the Music As a Weapon tour.
Launched April 1 and ending May
17 the tour also features Disturbed,
Killswitch Engage and Lacuna Coil.

Severson feels the tour has helped
set the stage for “The Infection” to
“come out swinging hard and have
that shot. But the one thing we've
never had is radio, and radio stilldoes
make that difference.”

The band is trying to change that
by posting the phone numbers of
metal stations on chimaira.com and
encouraging fans to request the first
single, “Secrets of the Dead.” The
song hasn’t charted, but such things
don't phase Hunter anymore.

“With music sales getting progres-
sively worse for everybody, we're still
outselling our previous albums,” he
says. “And ‘Resurrection’ worldwide
has sold more than the self-titled
album. That’s constant progress, and
that’s all we can really hope to con-
tinue to have.” oo
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Online activists:
JARS OF CLAY

Prince of
grime:
TINCHY
STRYDER

PARTNERS
IN GRIME

Grime pays for Tinchy Stryder and the
act N-Dubz. The two exponents of
British hip-hop partnered for their first
U.K. No.1single, the aptly titled “Num-
ber 17 (4th & Broadway/Island).

Using as its foundation grime music—
which melds various elements includ-
ing UK. garage, dancehall and hip-hop—
the single sold 72,000 copies in the
week following its April 20 release, ac-
cording to the Official Charts Co. (OCC).
Credited to Tinchy Stryder featuring N-
Dubz, the song was co-written by Stry-
der (real name: Kwasi Danquah), N-
Dubz rapper/producer Dino “Dappy”
Contostavios and U.K. songwriter/pro-
ducer Fraser T. Smith.

While advance mainstream radio
play was scarce for such a big hit, the
songis No. 2 onthe UK. TV airplay chart.
Island co-president Darcus Beese says
many factors contributed toits success.
“It’'s the song and timing that give youa
No.1,” hesays. “N-Dubz had a good pro-
file and Tinchy was coming off a top
three record in ‘Take Me Back.” ”

Stryder was the main supporting
artist on N-Dubz’srecent 23-date U.K.
tour. The tour sold 50,000-plus tick-
ets, according to N-Dubz manager and
Shalit Global chairman Jonathan Shalit.
Each gig promoted an exclusive text
number for fans to pre-order a down-
load of the single through the digital
music store 7digital.

Beese also cites the popularity of
Stryder’s “Starinthe Hood” merchan-
dising company, a joint venture be-
tween the rapper and Island. “Having
ahit sells more T-shirts,” he says. “And
selling more T-shirts gives you more
presence as a brand and as an artist.”

The No. 1 crown marks a complete
turnaround in fortune for N-Dubz. The
hip-hop act won a best newcomer
MOBO Awardin 2007 but split with Uni-
versal’s Polydor in 2008 after just one
single. The group is now signed to the
dance label All Around the World, coin-
cidentally 50% owned by Universal.

The label “let N-Dubz make the rec-
ord they wanted,” Shalit says.

That record, “Uncle B,” is now BPI-
certified platinum (with sales of
374,000, per the OCC). Prior to “Num-
ber1,” media support for N-Dubz was
largely limited to niche publications.
The band has since received a dou-
ble-page spread in Britain’s biggest-
selling newspaper, the Sun.

Shalit says N-Dubz now plans to look
for an international deal. Stryder—
signed worldwide to Island—will focus
on the July 27 U.K. release of his debut
album, “Catch 22,” before heading
stateside. —Jen Wilson

CHIMAIRA. TODD BELL: JARS OF CLAY: KHAREN HILL
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>>Rihanna’s “Umbrella” reigned
on the Billboard Hot 100 in 2007,
and the R&B/pop smash returned
when Marie Digby and Taylor
Swift charted on the Pop 100 with
stripped-down cover versions. On
the Pop 100 this week, a remake
in the same vein debuts: The Fray
arrives at No. 100 with its earthy

rendition of Kanye West’s
“Heartless.”

>>Not only does Depeche Mode
notch its highest-charting album
on the Billboard 200 since 1993
(see “Over the Counter,” this
page), a fellow act long at the
forefront of danceable alterna-
pop likewise reaches its highest
position since that year. Pet Shop
Boys bow at No. 32 with “Yes,”
their best ranking since “Very”
debuted and peaked at No. 20 in
October 1993,
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iTunes Pass Pops Onto Chart; Box Office Matters

Rick Ross debuts at No. 1 on the Bill-
board 200 with “Deeper Than Rap”
sefling 158,000 copies in its first
week. It’s the third topper for the
artist. His last set, 2008’s “Trilla,”
bowed at No. 1 with 198,000, while
2006’s “Port of Miami” ruled the chart
with 187.000.

Ross bumps the “Hannah Montana:
The Movie” soundtrack from the top
slot, as the Miley Cyrus set slips to No.
2 with 104,000 (down 22%). Mean-
while, on the Top Country Albums
chart, the “Hannah” album is granted
entrance to the tally (see Between the
Bullets, page 75).

MASSES: Depeche
Mode’s “Sounds of the Universe” starts
at No. 3 with 80,000, giving the veteran
band its second-highest-charting al-
bum. Only “Songs of Faith and Devo-

~lease day, ts remaining

tion"—which bowed at No. 1in 1993 —
has gone higher.

“Sounds” was the first album of-
fered in the new iTunes Pass format,
which launched Feb. 24. The Pass,
priced at $18.99, gives consumers the
full album on street date, in addition
to a wealth of content
that was distributed in
the weeks leading up the
set’s release.

OverThe
Counter

grux King” became the third title to
taunch as an iTunes Pass. The Pass
spent its first week lodged in the iTunes
Store’s often-updated top 10-selling al-
bums list since its debut. While the
Pass’ sales haven't been disclosed, one
can make an educated guess that it had
to have sold at least as
much as the No. 10 seller
on this week’s Top
Digital Albums chart—

Before street date, Pass
purchasers received the
album’s first single,
“Wrong”; its music video;
a short film; and six
remixes. On the set’s re-

13 songs became available, along with

another four remixes. Next, another

seven tracks are scheduled to be dis-

seminated in the Pass, before it expires
June 16. All told, the “Sounds” Pass
will have released 31 tracks and two
videos. (A bargain for rabid fans, con-
sidering the $18.99 price.)

Apple doesn’t have a minimum
requirement on the number of
tracks included in a Pass, and labels
set the price. However, Apple does
encourage labels to disiribute an
ample amount of content for a rea-
sonable price throughout the dura-
tion of the Pass.

On April 21, Dave Matthews
Band’s “Big Whiskey and the Groo-

KEITH
CAULFIELD

Pet Shop Boys’ “Yes,”
which sold 6,000. That's
a nice first week for a
new configuration of an
atbum that doesn't street
until June 2.

Sales for digital artist/
album passes, like the iTunes Pass,
will be aggregated and held for street
date by Nielsen SoundScan if the pro-
posed purchase ultimately promises
the consumer a multitrack album
download at a designated release date.
For sales to be aggregated and held,
a “Pass” must be predefined, with the
description submitted to SoundScan
and Billboard at least two weeks be-
fore the initial sales date.

For the complete list of guidelines
and conditions about the pass format,
e-mail kcaulfield@billboard.com.

TUNE-UP: For the third weekend in a
row, the No. 1 film atthe U.S. and Cana-
dian box office starred an actor/singer

|V|ar|(et \A’at‘:l1 A Weekly National Music Sales Report

Weekly Unit Sales

DIGITAL

Year-To-Date
DIGITAL

For week ending April 26, 2009. Figures are rounded.
Compited from a national sampile of retail store and rack
sales reports collected and provided by

Year-To-Date Album

who had previously charted a No. 1
album on the Billboard 200.

The top grosser during the April 24-
26 weekend was Beyoncé’s “Ob-
sessed,” with $29 million, bumping
Zac Efron’s “17 Again” out of the top
slot. Miley Cyrus’ “Hannah Montana:
The Movie” started the trifecta during
the April 10-12 weekend.

Beyoncé has notched three solo No.
1 albums and two others with Des-
tiny’s Child and was also a primary
performer on the No. 1 “Dreamgirls”
soundtrack. Efron has been part of two
No. 1s—the first two soundtracks of
the “High School Musical” film fran-
chise. Cyrus has claimed two No. 1s
under her own name and another two
as part of the first “Hannah Montana”
TV soundtrack and the recent big-
screen “Hannah” soundtrack.

Unlike Cyrus in “Hannah Montana:
The Movie,” neither Efron nor Beyonce
singonscreen. Althoughin “17.” Efron’s
popular basketball player dances a bit—
clearly a wink to his star-making turn
as the b-ball-playing Troy in “High
School Musical.

The next No. 1 movie at the box of-
fice, presumably “X-Men Origins:
Wolverine,” won't keep the streak alive.
While its star, Hugh Jackman, won
the 2004 Tony Award for best actor in
a musical for “The Boy From Oz,” he
has yet to appear on a No. 1 Billboard
200 album. o
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e SOUNDTRACK Twilight: The Score (Carter Burwell) quartet has charted on the latter list since “Colors” peaked €20
SUMMIT CHOP SHOP/ATLANTIC 517000/AG . 2ES
) o NEIL SEDAKA Waking Up Is Hard To Do |_ § at No. 37 in 2003. gss
Point of Grace claims its second No. 1 on Top Catalog Albums as “How RAZOR & TIE 83008 S ) T T STaET? it Al O G 5
You Live” nets the Greatest Gainer trophy, zooming to the top with PAUL POTTS One Chance __ . group ¢ & 100 635
8,000 sold and a 157% increase. The set was sale-priced last week at igﬁ%@m::;gﬁy M AT Ever Wariod Bl B Due May 19, “The Boys Are Back” features tunes written 358
the Family Christian chain for just $5, fikely spurring its big jump. 5 19/RCA 32715 SONY MUSIC @ 2 by Jamey Johnson, Shooter Jennings and Jack White. 553
Meanwhile, Mandisa also profits from a $5 Family Christian special, as LADY GAGA The Fame - Keith Caulfield gt
her “Tme‘BeaUtV” debuts at No. 29 with a 101% gain. STREAMLINE KONLIVE/CHERRYTREE/INTERSCOPE 011805°/iGA = NEdH a“ﬁe : @ :
Owc
o5
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AIRPLAY SALES DATA
MONITORED BY COMPILED BY

e ' i Billbeard
®

ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retail charts is compiled by Nielsen SoundScan from a national

- w'T ' mé = J W subset of core stores that specialize in those genres.
‘o :,—,.E‘ Ev TITLE ] g'-’ TITLE e EU TITLE @ Albums with the greatest sales gains this week.
<Z =3 ARTIST (IMPRINT/ PROMOTION LASEL) EE S ARTIST (IMPRINT / PROMOTION LABEL) <3 S ARTIST (IMPRINT / PROMOTION LABEL)
i i indi he title
BLAME IT HERE COMES GOODBYE | DO NOT HOOK UP W_here |nclude’d, this award !ndlcatest
o_ 1 JAMIE FOXX FEAT. T-PAIN (J/RMG) SRl 43102 'RASCAL FLATTS (LYRIC STREET) 72 2 g1y CLARKSON (13/RCA/RIAG) m m withitelchartsliargsstitniffincrease!
o 3 12 POKER FACE @ 32 19 SECOND CHANCE 55 6 NEVER EVER ge%g“ Where inf:luqed, this award indicates the title with
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE) SHINEDOWN (ATLANTIC) CIARA FEAT. YOUNG JEEZY (LAFACE/JLG) the chart’s biggest percentage growth.
: DEAD AND GONE ‘@ TURN MY SWAG ON NOTHIN’ TO DIE FOR I Indicates album entered top 100 of The Billboard 200
a 2 18 T USTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC) 2 5 SouLia oy TeLLEM (COLLIPARK/INTERSCOPE) _53) 3B 13 1 mceraw {CURB) and has been removed from Heatseekers chart.
4 4 13 KISS ME THRU THE PHONE @ 31 g IT HAPPENS '@ g5 3 DONTTRUST ME
SOULJA BOY TELUEM FEAT, SAMMIE (COLLIPARK/INTERSCOPE) SUGARLANO (MERCURY NASHVILLE) 30H!I3 (PHOTO FINISH/ATLANTIC/RRP) (F:‘g/ICCING/CON FlGURATI%N/AVAILABILlTY nich
T3 G assette prices are suggested list or equivalent prices, whicl
[} BE 18 BOOM BOOM POVY @ 38 7 BOYFRIEND #2 55 47 6 YOU CAN GET IT ALL are projected from wholesale prices. ® after price indicates
 THE BLACK EVED PEAS (WILL.| AW/INTERSCOPE) PLEASURE P (ATLANTIC) 2 BOW WOW FEAT. JOHNTA AUSTIN (COLUMBIA) album oniy available on DualDisc, CD/DVD after price indicates
6 5 14 RIGHT ROUND @ M 8 THE CLIMB 56 56 21 SHE GOT HER OWN CD/DVD combo only available. ® DualDisc available. # CD/DVD
FLO RIDA (POE BOY/ATLANTIC) MILEY CYRUS (WALT DISNEY/HOLLYWOQD) NE-YO FEAT. JAMIE FOXX & FABOLOUS (OEF JAM/IDJMG) combo available. * indicates vinyl LP is available. Pricing and
o 7 13 DAY 'N’ NITE @ 36 9 "HOW DO YOU SLEEP? ;@ 60 3 SISSY'S SONG vinyl LP availability are not included on all charts. EX after cata-
| 0 KID CUDI (DREAM ON/G 0.0 D./UNIVERSAL MOTOWN) ! JESSIE MCCARTNEY FEAT. LUDACRIS (HOLLYWOOD) ALAN JACKSON (ARISTA NASHVILLE) !?gdn;rrt\l?gr tlhdlcates title is exclusive to one account or has lim-
— I on.
8@ 9 15 GIVES YOU HELL s3 3 BIRTHDAY SEX ss 4 g SOBEAUTIFUL ed distribution
— THE ALL-AMERICAN REJECTS 1D0GHOUSE/DGC/INTERSCOPE) : JEREMIH (DEF JAM {0JMG) MUSIQ SDULCHILD (ATLANTIC)
q 9 KELLY CLARKSON (19/RCA/RMG) KERI HILSON FEAT. KANYE WEST & NEYO (MOSLEY/ZONE 4/INTERSCOPE) ZAC BROWN BAND (HOME GROWN/ATLANTIC/BIG PICTURE)

LOVE STORY

g 15 MY LIFE WOULD SUCK WITHOUT YOU £ s s KNOCKYOU DOWN B e T SINGLES CHARTS
35

29 20 CIRCUS @ g WE MADE YOU RADIO AIRPLAY SINGLES CHARTS

‘ M0 11 32 10108 SWIFT (816 MACHINE) BRITNEY SPEARS (JIVE/JLG) 2 EMINEM (WEB/SHADY, AFTERMATH/INTERSCOPE) ;‘g;;ggn‘;"f'?)ﬂ :9;&3”C"'1‘;¥t§:"§5cro':n°;iI‘:zpfscf’mngas-n:;’i;;::i"
atin Air) I r
11 10 2% YOU FOUND ME @ 3 5 KISS A GIRL @ 70 4 1 RUN TO YOU sample of data supplied by Nielsen Broadcast Data Systems.
THE FRAY (EPIC) KEITH URBAN (CAPITOL NASHVILLE) LADY ANTEBELLUM (CAPITDL NASHVILLE) Charts are ranked by number of gross impressions, computed
4 -@ 15 8 HALO @ W 4 THEN @ 58 7 ALWAYS THE LOVE SONGS by cross-referencing exact times of airplay with Arbitron listen-
BEYONCE (MUSIC WORLD/COLUMBIA) BRAD PAISLEY {ARISTA NASHVILLE) ELI YOUNG BAND (REPUBLIC UNIVERSAL SOUTH) er data. Mainstream Top 40, Ad/ult Contemporary, Adult Top 40,
¥ _ il R&B/Hip-Hop, Adult R&B, Rhythmic,
JUST DANCE MAGNIFICENT WHERE I'M FROM CIOCTR LA, DR L Y
< WS 13 26 o ent. coLn 0 DOMS (STREAMUNEOHLNECHERRY TREEINTERSGOPE 38 34 T {0k RoSS FEAT JOHN LEGEND (SLIP-N-SLIDE/DEF JAWIDME) B2 o MICHAEL CARROLL (RRISTA NASHVILLE) ! ::é 2;':;:';:2"'5::; sc:r'::':n"k:gbsf s ';‘:'t ifiso':‘es' Songs
14 14 20 MAD 39 40 46 VIVA LA VIDA @ 69 2 KNOW YOUR ENEMY @ Songs showing an increase in audience (or detections)
NE-YO (DEF JAM/IDJMG) COLOPLAY (CAPITOL) ] GREEN DAY (REPRISE) over the previous week, regardless of chart movernent.
§ s 12 19 TURNIN ME ON 40 26 15 BEAUTIFUL enrr s@ 67 4 1,2,3 4 . Where included, this award indicates the title
_ KER HILSON FEAT. LIL WAYNE (MOSLEY/ZONE 4/INTERSCOPE) AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN) PLAIN WHITE T'S (HOLLYWOOD) GAINER with the chart's largest airplay increase.
46 16 34 !'M YOURS Q 45 7 ONEIN EVERY CROWD 86 57 21 RIVER OF LOVE
| JASON MRAZ (ATLANTIC RRP) MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) GEORGE STRAIT (MCA NASHVILLE) - RECURRENT RULES
q 17 18 18 ROCKIN’ THAT THANG 42 35 34 HOT N COLD @ 66 7 THERE GOES MY BABY Songs are removed from The Billboard Hot 100 and Hot 100
THE-DREAM (RADIC KILLA/DEF JAM/IDJMG) KATY PERRY (CAPITOL} CHARLIE WILSON (P MUSIC GROUP JIVE/JLG) Airplay charts simultaneously if they have been on The Billboard
! B Hot 100 for more than 20 weeks and rank beiow No. 50. Songs
IF U SEEK AMY AIN'TI IF TODAY WAS YOUR LAST DAY h
i m 21 7 prirwer spears (VEALE) 43 3T 12 yiq) o FEAT YOUNG DRO & T1 (GRAND HUSTLE/KTERSCOPE] = 1 NICKELBACK (ROADRUNNER/RRP) are removed from the Pop 100 and Hot R&B/Hip-Hop Songs
= charts, respectively, if they have been on for more than 20
19 17 19 SOBER m 48 4 OUTLAST NIGHT _ 3 LOSTYOU ANYWAY weeks and rank below No. 50. Songs are removed from Hot
 PINK (LAFACE/JLG) 4 KENNY CHESNEY (BNA) TOBY KEITH (SHOW DOG NASHVILLE) Country Songs if they have been on the chart for more than 20
@ 2 g | KNOW YOU WANT ME (CALLE OCHO) @ 50 6 SIDEWAYS 70 71 8 NEXT TO YOU weeks and rank below No. 10 in detections or audience, provid-
PITBULL (ULTRA) DIERKS BENTLEY (CAPITOL NASHVILLE) MIKE JONES (ICE AGE/SWISHAHOUSE/ASYLUM) Ied tha; t:ey arekngt lstlll ga'n;gg e;ougfz autcrl‘legce points to bul-
: BT ¥ o et or if they rank below No. 10 and post a third consecutive
@ ‘% 5 SUGAR @ 54 9 IF THIS ISN'T LOVE '@ - 1 EPIPHANY week of audience decline, regardless of total chart weeks. Songs
S FLO RIOA FEAT. WYNTER (POE BDY/ATLANTIC) = | JENNIFER HUDSON (ARISTA RMG) CHRISETTE MICHELE (DEF JAM/IDJMG) are removed from Hot Latin 50ngs and Latin Airplay charts after
_@ 2% 11 SHE'S COUNTRY 47 30 8 LOVE SEX MAGIC @ =01 Y PLEASE DON'T LEAVE ME 20 weeks if ranking below No. 20. Descending songs are
-1 JASON ALOEAN (BROKEN BOW) CIARA FEAT. JUSTIN TIMBERLAKE (LAFACE/JLG) PINK (LAFACE/JLG) removed from Adult Contemporary and Adult Top 40 if they
IT'S AMERICA w LET IT ROCK m STANKY LEGG have been on the chart for more than 20 weeks and rank below
23 1 20 15 poney ankins (CURS) 1848 46 33 -\ pun0LF FEAT LIL WAYME (CASH MONEYIUNIVERSAL REPUELIC) = 8 G5 B0vz (SWAGG TEAMAIVE/BATTERY) No. 15, if they have been on the chart for more than 26 weeks
S e = T T T N T 3 ; and rank below No. 10, or if they have been on the chart for
24 19 24 HEARTLESS i i 49 39 15 DON'T THINK | CAN'T LOVE YOU @ ~ ¢ HOW "BOUT YOU DON'T more than 52 weeks and rank below No. 5. Descending songs
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG) JAKE OWEN (RCA NASHVILLE) THE LOST TRAILERS (BNA) are removed from the Adult R&B, Hot Dance Airplay, Hot
| TOLD YOU SO 50 42 17 IT WON'T BE LIKE THIS FOR LONG 75 68 YOU COMPLETE ME Christian AC Songs, Hot Gospel Songs and Smooth Jazz Songs
CARRIE UNDERWOOD FEAT. RANDY TRAVIS {19/ARISTA NASHVILLE) DARIUS RUCKER (CAPITOL NASHVILLE) KEYSHIA COLE {IMANI GEFFEN/INTERSCOPE) charts if they have been on for more than 20 weeks and rank

below No. 15 (No. 20 for Mainstream Top 40, Modern Rock,
Mainstream R&B/Hip-Hop and Rhythmic).

CONFIGURATIONS

® CD single available. ® Digital Download available. @ DVD
single available. @ Vinyl Maxi-Single available. @ Vinyi single
available. ©® CD Maxi-Single available. Configurations are not

|
- included on all singles charts.
| 1 213 vk
pE 6 TITLE = ég =i 55 TITLE wE | SE X5 TITLE -4
| Bhpms E N om =2 & il o B = HITPREDICTOR
1‘. ﬂ /X3 =S ARTIST (IMPRINT / PROMOTION LABEL) & © =2 23S ARTIST (IMPRINT / PROMOTION LABEL) & ;'!_g_ _J[_I S= S ARTIST (IMPRINT / PROMOTION LABEL) & 17 Indicates title earned HitPredictor status in that particular
BOOM BOOM POW s 1,2,3,4 BUTTERFLY FLY AWAY format based on research data provided by Promosquad. Songs
1 1 4 i 26 23 14 81 29 3 . "
b L5 THE BLACK EYED PEAS (WILLLAM/INTERSCOPE} | S PLAIN WHITE T'S (HOLLYWOOD) MILEY CYRUS & BILLY RAY CYRUS (WALT DISNEY) are tested online by Promosquad using multipie listens and a
2 & 19 POKER FACE 27 10 23 YOU FOUND ME B sz g 15 TURNINMEON e e e P
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE) THE FRAY (EPIC) KERI HILSON FEAT. LIL WAYNE (MOSLEY/ZONE &/INTERSCOPE) weighted positives. Songs with a score of 65 or more (75 or
. ] SUGAR i KNOW YOUR ENEMY HEARTLESS > more for country) are judged to have Hit Potential; although
aj, 158 FLO RIDA FEAT. WYNTER (PQE BOY/ATLANTIC) @ 32 2 GREEN DAY (REPRISE) 53 42 2 KANYE WEST (ROC-A-FELL A/DEF JAM/IDJMG) a T?at bfzchfmarkl ng‘mber <;aanIU<=tt::aot;1 Dlert forrrc\jat ngfddoln tﬂgz
- s music. Fo ete and u ate
fJ 2 i THE CLIMB THAT'S NOT MY NAME IF TODAY WAS YOUR LAST DAY R R i e S L -
I 4 25 18 37 15 . 4 = current songs with Hit ential, ¢ =l Y, polls and more,
2 MILEY CYRUS {(WALT DISNEY/HOLLYWOOD) = THE TING TINGS 1COLUMBIA) NICKELBACK (ROADRUNNER RRP) please visit www.hitpredictor.com.
3
ke 5 5 13 DAY 'N’ NITE 30 26 11 HOW DO YOU SLEEP? @ 69 62 DON'T STOP BELIEVIN’
E':T’u KID CUDI {DREAM ON/G 0 0 D./UNIVERSAL MOTOWN) e JESSE MCCARTNEY (HOLLYWOOD) > JOURNEY (COLUMBIA/LEGACY) HOT DANCE CLUB PLAY
g‘; g ‘8 3 2 WE MADE YOU 31 20 3 LOVE STORY i s6 49 21 CIRCUS Compiled from a national sampie of reports from Club DJs.
253 & EMINEM (WES SHADY AFTERMATH/INTERSCOPE) TAYLOR SWIFT (BiG MACHINE) = BRITNEY SPEARS (JIVE/JLG) @ Titles with the greatest club play increase over the previous week.
358 '
Qs RIGHT ROUND 5 MY LIFE WOULD SUCK WITHOUT YOU WHATEVER IT IS ; s N
255 7| 5 11 o mon (p0E BOvATLANTIC) L B2 25 1 ey CLARKSON (19/RCARMG) T4 & 11 8ROWN BAND (HOME GROWN/ATLANTIC/BIG PICTURE) eng I:::hgft'?h':dﬁfsbgf‘;g'5]::;‘;";%23%222&2&;”& on
o< 3 s 3
B B DON'T TRUST ME BEAUTIFUL CARELESS WHISPER
; E?u‘: : 2% g (PHOTO FINISH/ATLANTIC/RRP) L 33 B2 ARDN FEAT COLBY 0 & KAROWAL OFRSHALL XMV TUPPRONTISACUNVERSAL MOTON) 58 55 & g (WIND-UP)
3% g | g 47 KISS ME THRU THE PHONE @ « 1 IMONABOM 58 4 § |TOLDYOU SO AWARD CERT. LEVELS
55 5 SOULJA BDY TELL EM FEAT. SAMMIE (COLLIPARK/INTERSCOPE) THE LONELY ISLAND FEAT. T-PAIN (UNIVERSAL REPUBLIC) CARRIE UNDERWOOD FEAT RANOY TRAVIS (10/ARISTA NASHVILLE) ALBUM CHARTS
2 -
ﬂiﬁ 10 11 BLAME IT 35 34 9 JAI HO! (YOU ARE MY DESTINY) @ 66 2 NOT MEANT TO BE @ Recording Industry Assn. Of America (RIAA) certification for
Tw3 JAMIE FOXX FEAT. T-PAIN {J/RME) AR RAHMAN & THE PUSSYCAT DOLLS FEAT. NICOLE SCHERZINGER (NTERSCOPE) THEDRY OF A DEAOMAN (604 ROADRUNNER/RRP) net shipment of 500,000 albums (Gold). B RIAA certification for
%5‘2 11 | 1-3 43 HALO ® 36 40 31 COME ON GET HIGHER Y i 62 2 SINGLE LADIES (PUT A RING ON IT) a net shipment of 1 million units (Platinum). ¢ RIAA certification
2o g BEYONEE {MUSIC WORLD/COLUMBIA) I MATT NATHANSON (VANGUARD/CAPITOL) H . BEYONEE (MUSIC WORLD COLUMBIA) ! for net shipment of 10 million units (Diar?gnd)- Nurlft\erall \tfvithin
v = ati 2 N 4 i o
0 42 g 7 MOEDOWN THROWDOWN € = 1 USE SowesoDy @) - 1 LARKON IV coKaRT e e
Egg = MILEY CYRUS (WALT DISNEY) KINGS OF LEON (RCA RMG) ASHER ROTH (SCHGCLBOYLOUD, SRC/UNIVERSAL MOTOWN) 100 minutes or more, the RIAA multiplies shipments by the num-
g0 = | LOVE COLLEGE DON'T FORGET MAYBACH MUSIC 2 ber of discs and/or tapes. _ Certification for net shipments of
Sof 12 1 38 28 7 ~, 1
- I ASHER ROTH (SCHOOLBOY; LOUD/SRC/UNIVERSAL MOTOWN) Y DEMI LOVATO (HOLLYWOOD) L 5 ] RICKHOSS FEAT KANYE WEST T-PAIN.LL WATNE (MAYBACHSLI-t; AMIDIMG) 100,000 units (Oro).  Certification of 200,000 units (Platino). 2
SEZ I r Certification of 400,000 units (Muiti-Piatino).
533 14 7 CRAZIER ) 89 35 3 BEST DAYS OF YOUR LIFE ea 60 3 | RUN TO YOU
G9 TAYLOR SWIFT {(WALT DILNEY KELLIE PICKLER (19/BNA) LADY ANTEBELLUM (CAPITOL NASHVILLE)
. 8oi 20 g | KNOW YOU WANT ME (CALLE OCHO) @ i BIRTHDAY SEX ‘s 5o/ 7 CANDLE (SICK AND TIRED) SINGLES CHARTS |
958 | PITBULL (LILTRA) JEREMIH (DEF JAM/IDJMG) et THE WHITE TIE AFFAIR (SLIGHTLY DANGEROUS/EPIC) : ;:x 292!?5"’:!0" ;°' ;50‘?1"900 P?c'jddd°wz"°zd5(é%‘t’_'gah)
@ =2 2 k - ertification for 1 million pair lowniocads I 3
Sgﬂcj 168 16 17 DEAD AND GONE . @ 1 DO NOT HOOK up 86 56 24 WHITE HQRSE Numeral within platinum symbol indicates song's multiplatinum level.
G{'S% T1. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC) KELLY CLARKSON (19/RCA/RMG}) : TAYLOR SWIFT (BIG MACHINE) RIAA certification for net shipment of 500,000 singles (Gold).
9 y »
asz = FUNNY THE WAY IT IS @ LUCKY ‘@ = , SEX ON FIRE
’5'5%; ﬁ" DAVE MATTHEWS BANO (RCA/RMG) 54' 16 JASON MRAZ & COLBIE CAILLAT (ATLANTIC/RRP) L R 4 19 KINGS OF LEON (RCA/RMG) MUSIC VIDEO SALES CHARTS
2 oY VY —
Teo &8 18 15 SECOND CHANCE » 43 | 47 12 SHE'S COUNTRY 8 65 51 VIVA LA VIDA (3] ® RIAA gold certification for net shipment of 25,000 units for
= %% SHINEDOWN (ATLANTIC) ! i JASON ALDEAN (BROKEN BOW) €OLDPLAY (CAPITOL) video singles. O RIAA gold certification for net shipment of
5 52 i GIVES YOU HELL | | CRACK A BOTTLE = HOT N COLD 1 50,000 units for shortform or longform videos. Bl RIAA platinum
<3 ¢ 2 S R e 1 A A
ez (08 125 ALUAMERICAN REJECTS (DOGHOUSE/DGCINTERSCOPE) A8 | 31 12 Cliew. on. DRE & 50 CENT (SHADY/AFTERWATHINTERSCOPE) 89 67 40 1y pemay capiToL) 8 certification for net shipment of 50,000 units for video singles.
252 - > = | RIAA platinum certification for sales of 100,000 units for
G 1‘;53 @ 27 TURN MY SWAG ON 45 43 54 I’'M YOURS B m 2 bt PLEASE DON'T LEAVE ME shortform or longform videos. Numeral within platinum symbol
£zy SOULJA BOY TELLEM (COLLIPARK/INTERSCOPE) JASON MRAZ (ATLANTIC/RRP) PINK (LEFACE JLG) indicates song’s multiplatinum level.
883 JUST DANCE . SOBER ] IT HAPPENS
;EE 2119 A L o e couy onous (STREAMLING/KONLIVEANTERSCOPE) B 86| 4128 gy (LAFACE/JLG) | ?‘ 3l 73 3 SienmLano (MERCURY) DVD SALES/VHS SALES/VIDEO RENTALS
238 22 = 2 LOVE SEX MAGIC 7 HERE COMES GOODBYE @ ANGEL ® RIAA gold certification for net shipment of 50,000 units or $1 mil-
E a§ 2 6 CiaRa FEAT JUSTIN TIMBERLAKE (LAFACE/JLG) S 28 RASCAL FLATTS (LYRIC STREET) = 1 KATE VOEGELE (MYSPACE/DGC/INTERSCOPE) 'f'°" '“I Sa"-‘fs‘%fgg%%e“e_g 'etz'zpf'ﬁlej- -_R'A/I* D'atmum ciflfcif;ﬂ"
° T or sales Of 2 units or miflion in sales at sugge: r
85 z 23 nn o IFU SEEK AMY 48 45 35 FETITROCK A . = 70 4 ML E REAR . price.  IRMA gold certification for a minimum sale of 125,000 units
5§§ « :(RgNEvCSPEARs {JIVEAILGY xTEvm Ru:lou FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC} IdLV ;}gt(g:lém, or a dollar volume of $9 million at retail for theatrically released pro-
9% OCK YOU DOWN | HE m N D grams; or of at least 25,000 units and $1 million at suggested retail
5 g 5 8% 5 KERJ HILSON FEAT. KANYE WEST & NE-YO (MOSLEY/ZONE 4/ NTERSCOPE) k. 57 6 BRAD PAISLEY {ARISTA NASHVILLE) -2 THE VERONICAS (ENGINEROOM/SIRE/WARNER 8R0S ) = for non-theatrical tities. " IRMA platinum certification for a minimum
S5 ALL THE ABOVE ELCOME TO THE WO ROCKIN' THAT THANG sale of 250,000 units or a doliar volume of $18 million at retail for
223 H v w WORLD i p h
558 @5 24 9 0 pear eI (HUSTLE HARD/ATLANTIC) @ B3 2 o noonir FeaT oK RO (CASH MONEY UNNERSAL REPUBLIC 78 64 10 1ye.oream (RADID KILLA/DEF JAM/IDING) theatiicallylreieasedipigarams Jandiohatlieast 0 00Ot |
k3 g5 - million at suggested retail for non-theatrical tities.
Data for week of MAY 9, 2009 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 73 §
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POKER FACE
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)
RIGHT ROUND
FLO RIDA (POE BOY/ATLANTIC)
4 KISS ME THRU THE PHONE
~SOULJA BOY TELLEM FEAT. SAMMIE (COLLIPARK/INTERSCOPE)
GIVES YOU HELL ,
THE ALL-AMERICAN REJECTS (DOGHOUSE/DGC/INTERSCOPE)
. DEAD AND GONE

T.1. FEAT. JUST_II‘J_]_IMBERLAKE (GRANG HUSTLE/ATLANTIC)
MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON 19/RCA RMG)
BLAME IT
JAMIE FOXX FEAT. T-PAIN (J/RMG)
DAY ‘N’ NITE
KID EUDI {DREAM ON/G.0.0.D./UNIVERSAL MOTOWN)
GREATEST
GAINER/DIGITAL
IF U SEEK AMY
BRITNEY SPEARS (JIVE/JLG)
. THE CLIMB
MILEY CYRUS (WALT DISNEY/HOLLYWOOD)
YOU FOUND ME
THE FRAY (EPIC)
HALO
BEYONCE (MUSIC WORLD/COLUMBIA)
DON’T TRUST ME
§ 30H13 (PHOTO FINISH/ATLANTIC/RRP)
12 HOW DO YOU SLEEP?
JESSE MCCARTNEY FEAT. LUDACRIS (HOLLYWOOD)
JUST DANCE
LADY GAGA FEAT, COLBY ' DONIS (STREAMUNE/KONLIVE/CHERRYTREE/NTERSCOPE)

SECOND CHANCE
SHINEDOWN (ATLANTIC)

WE MADE YOU
EMINEM (WEB/SHADY/AFTERMATH/INTERSCDPE)
i LOVE STORY
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)

LOVE SEX MAGIC
CIARA FEAT. JUSTIN TIMBERLAKE (LAFACE/JLG)

| CIRCUS
: BRITNEY SPEARS (JIVE/JLG)
SOBER
PINK (LAFACE/JLG)
| KNOW YOU WANT ME (CALLE O0CHO)
PTBULL (ULTRA)

. 1 DO NOT HOOK UP
KELLY CLARKSON (19/RCA/RMG)

HEARTLESS

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJME)
BEAUTIFUL

AKOH FEAT. COLBY 0'DONES & KARDINAL GFFISHALL (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

I'M YOURS

JASDN MRAZ (ATLANTIC/RRP)

LET IT ROCK

KEVIN RUDOLF FEAT, LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)
COME ON GET HIGHER

MATT NATHANSON (VANGUARD/CAPITOL)

MAD

NE-YO (DEF JAM/IDJMG)

| LOVE COLLEGE

| ASHER BOTH ; 5CHOOLBOY/LOUD/SRC/UNIVERSAL MOTOWN)
PLEASE DON’T LEAVE ME

PINK (LAFACE/JLG)

HOT N COLD

KATY PERRY (CAPITOL)

GOODBYE

KRISTINIA DEBARGE (ISLAND/IDJMG)

HOEDOWN THROWDOWN

MILEY CYRUS (WALT DISNEY)

| HATE THIS PART

THE PUSSYCAT DOLLS (INTERSCOPE)

WELCOME TO THE WORLD

KEVIN RUDOLF FEAT, RICK ROSS (CASH MONE 1 /UNIVERSAL REPUBLIC)
LIVE YOUR LIFE

TI. FEAT. RIHANNA (DEF JAM/GRAND HUSTLE/IDIME/ATLANTIC)
THAT'S NOT MY NAME

THE TING TINGS (COLUMBIA)

|, CRAZIER
TAYLOR SWIFT (WALT DISNEY)
BN 1,234
# €0 pLAIN WHITE TS (HOLLYWOOD)
SINGLE LADIES (PUT A RING ON IT)
BEYONCE (MUSIC WORLD/COLUMBIA}
TURN MY SWAG ON
- _SOULJA BOY TELUEM (COLLIPARK/INTERSCOPE)
WOMANIZER
BRITNEY SPEARS (JIVE/JLG)
WHATEVER YOU LIKE
T.). (GRAND HUSTLE ATLANTIC)

IF TODAY WAS YOUR LAST DAY
NICKELBACK (ROADKUNNER/RRP)

+ . TURNIN ME ON
| 20 s KERI HILSON FEAT. LIL WAYNE (MOSLEY/ZONE 4/INTERSCOPE)
SO WHAT
PINK (LAFACE/JLG)
KNOCK YOU DOWN
KER! HILSON FEAT. KANYE WEST & NE-YO (MOSLEY/ZONE 4/INTERSCOPE)

Rob Thomas’ “Her Diamonds” shines on
Pop 100 Airplay (No. 68) and Adult Top
40 (No. 27) with out-of-the-box debuts.
The song, whose video will feature

Billoeard

l GREEN DAY (REPRISE)

ALL THE ABOVE

MAIND FEAT. T-PAIN (HUSTLE HARD/ATLANTIC)
CRACK A BOTTLE

ENHNEM. DR. DRE & 50 CENT (SHADY/AFTERMATH/INTERSCOPE)

AR RAHNAN & THE PUSSYCAT DOLLS FEAT. NICOLE SCHERZINGER |IN7§RSCDP’E)
BEGGIN'
MADCON (NEXT PLATEAU/UNIVERSAL REPUBLIC)
BIRTHDAY SEX
JEREMIH (DEF JAM/IDJMG)
AMERICA’S SUITEHEARTS
FALL OUT B0Y /DECAYOANCE/FUELED BY RAMEN/ISLAND/IDJMG)
LOVEGAME
__LADY GAGA (STREAMLINE/KONLIVE/CHERRVTREEANTERSCOPE)
KRISTY, ARE YOU DOING OK?
THE OFFSPRING (COLUMBIA)
LUCKY
JASDN MRAZ & COLBIE CAILLAT (ATLANTIC/RRP)
PARANOID
KANYE WEST FEAT. MR. HUDSON (ROC-A-FELLA/DEF JAM/DJMG)
WAKING UP IN VEGAS
KATY PERRY (CAPITOL)
CARELESS WHISPER
SEETHER (WIN[ P}
NOT MEANT TO BE
THEORY OF A DEADMAN (604/ROADRUNNER/RRP)
. HERE COMES GOODBYE
g | RASCAL FLATTS (LYRIC STREET)
NEXT TO YOU
MIKE JONES {ICE AGE/SWISHAHQUSE/ASYLUM)

I TOLD YOU SO

CARRIE UNDERWOOD FEAI. RA_NDY TRAVIS (19/ARISTA NASHVILLE)
STANKY LEGG

GS BOYZ (SWAGG TEAM/JIVE/BATTERY)

THE FEAR

LILY ALLEN (CAPITOL)

SEX ON FIRE

KINGS OF LEON (RCA/AMG)

THINKING OF YOU

KATY PERRY (CAPITOL)

ROCKIN’ THAT THANG

THE-DREAM (RADIO KILLA/DEF JAM/IDJMG)

YOU CAN GET IT ALL

BOW WOW FEAT. JOHNTA AUSTIN (COLUMBIA)

SHOW ME WHAT I’'M LOOKING FOR
~_CARDLINA LIAR (ATLANTIC)

LOVE STRUCK
v FACTORY (REPRISE)
SOULMATE
NATASHA BEDINGFIELD (PHONOGENIC/EPIC)
AIN'T |
YUNG LA, FEAT. YOUNG DRO & T, (GRAND HUSTLEANTERSCOPE)
I'™M IN MIAMI TRICK
LMFAQ (PARTY ROCK/INTERSCOPE)
. PROM QUEEN
| LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
COME BACK TO ME
DAVID COOK (19 RCA/RMG)
MOVE (IF YOU "W’ANNA)
MIMS (AMERICAN KING/CAPITOL)
SHOOTING STAR
\VID RUSH FEAT, [ MFAQ. PITBULL & KEVIN RUDOLF REPUBLIC)

DIVA
BEYONCE (MUSIC WORLD/COLUMBIA)

FIRE BURNING
SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
18 DAYS
" SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL)

i | IT'S ALRIGHT, IT’S OK
_ASHLEY TISDALE (WARNER BROS.)

ROCK & ROLL
ERIC HUTCHINSON (LET'S BREAK/WARNER BROS.)
TAKE ME ON THE FLOOR
THE VERONICAS (ENGINEROOM/SIRE/WARNER BROS )
THE MAN WHO CAN’T BE MOVED
|_THE SCRIPT (PHONOGENIC/EPIC)

I’'M THE ISH
D4 CLASS FEAT. LIL JON (UNRULY/CLASSHEAT/UNIVERSAL REPUBLIC)
THIS TOWN

0.A.R. (EVERFINE/ATLANTIC/RRP)

HOME SWEET HOME
CARRIE UNDERWODD (19/ARISTA NASHVILLE/

JESSIE JAMES (MERCURY/IDJMG)

WANTED ]

THE WIND BLOWS

THE ALL-AMERICAN REJECTS (DOGHOUSE/DGC/INTERSCOPE)
STAY

SAFETYSUIT (UNIVERSAL MOTOWN)

MY LOVE

_THE-DREAM FEAT. MARIAH CAREY (RADIO KILLA/DEF JAM/ADIME)
INFINITY 2008

GURU JOSH PROJECT (ULTRA)

A LITTLE TOO NOT OVER YOU

DAVID ARCHULETA (19/JIVE/JLG)

| HEARTLESS
THE FRAY (EPIC)

Green Day notches its ninth Modern Rock
chart champ, vaulting 8-1 with “Know Your §
Enemy,” its first No. 1 since “Holiday”

reached the top exactiy four years ago this

POKER FACE ""
53 LADY GAGA (STREAMLINE/KONLIVEGHERAYTREE/INTERSCOPE)

BOOM BOOM POW
THE BLAGK EYED PEAS (WILL.|.AM/INTERSCOPE)

GIVES YOU HELL pre)
THE ALL-AMERICAN REJECTS (DOGHOUSE/DGC/INTERSCOPE) 1

DEAD AND GONE
TI. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC)
MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON (19/RCA RMG)
KISS ME THRU THE PHONE

SOULJA BOY TELL 'EM FEAT. SAMMIE (COLLIPARK/ANTERSCOPE)
HOW DO YOU SLEEP?

JESSE MCCARTNEY FEAT, LUDACRIS (HOLLYWOOD)
IF U SEEK AMY
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YOU FOUND ME

. THE FRAY (EFIC)
BLAME IT

JAMIE FOXX FEAT. T-PAIN (J/RMG)
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SOBER
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DON’T TRUST ME
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SUGAR
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CIRCUS
BRITNEY SPEARS (JIVE/JLG)

e 28 3 |43l | DO NOT HOOK UP
KELLY CLARKSON (13/RCA/RMG;
BEAUTIFUL
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COME ON GET HIGHER :
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IF TODAY WAS YOUR LAST DAY
NICKELBACK (ROADRUNNER/RRP)
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. KATY PERRY (CAPITOL)
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LOVE STORY
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)

=

'€ DAUGHTRY (RCA/RMG)

WHAT ABOUT NOW

| VIVA LA VIDA

B

-
il

COLDPLAY (CAPITOL)

"

BETTER IN TIME
LEONA LEWIS (SYCO/J/RMG)

THE TIME OF MY LIFE
DAVIO COOK (19/RCA/RMG)

LOVE REMAINS THE SAME
GAVIN ROSSDALE (INTERSCOPE)

o

- POCKETFUL OF SUNSHINE

f

NATASHA BEDINGFIELD (PHONOGENIC/EPIC)

CRUSH
DAVID ARCHULETA (19/JIVE/JLG)

IF YOU DON'T KNOW ME BY NOW
SEAL (143/WARNER BROS.)

YOU FOUND ME
THE FRAY (EPIC)

NEVER FAR AWAY
JIv BRICKMAN FEAT. RUSH OF FOOLS (TIME LIFE)

JUST GO

LIONEL RICHIE (DEF JAN/IDIMG)
l§ THE CLIMB
GAINE MKEY CYRUS (WALT DISNEY/HOLLYWOOD)
LIGHT ON
DAVID COOK (19/RCA/RMG)

B

SHATTERED (TURN THE CAR AROUND) ﬂ
0.4.R. (EVERFINE/ATLANTIC/RRP)

HOT N COLD 1

COME ON GET HIGHER
MATT NATHANSON (VANGUARD/CAPITOL)
KATY PERRY (CAPITOL) E

GOTTA BE SOMEBODY
NICKELBACK (ROADRUNNER/RRP)

"~ FINALLY HOME

2

MERCYME (INO/COLUMBIA) %

KELLY CLARKSDN (19/RCA/RMG)

WHERE DID | LOSE YOUR LOVE

MY LIFE WOULD SUCK WITHOUT YOU .
JOURNEY (NOMOTA) i

RASCAL FLATTS (LYRIC STREET/HOLLYWODD)

SOBER
PINK (LAFACE/JLG)

E

HERE COMES GOODBYE .

THERAPY
INDIAARIE FEAT. GRAMPS MORGAN (SOULBIRD/UNIVERSAL REPUBLIC)

USE SOMEBODY
KINGS OF LEON (RCA/RMG)

FEEL GOOD DRAG
ANBERLIN (UNIVERSAL REPUBLIC)

AUDIENCE OF ONE
RISE AGAINST (DGC/INTERSCOPE)

HEY YOU
311 (VOLCANO/JLG)

CARELESS WHISPER
SEETHER (WIND-UP)

LIFELINE
PAPA ROACH (DGC/INTERSCOPE) 3

~ PANIC SWITCH |
SILVERSUN PICKUPS (DANGERBIRD) -

BLACK HEART INERTIA
INCUBUS (IMMORTAL/EPIC)

SEX ON FIRE
KINGS OF LEON (RCA/RMG)

KIDS
MGMT (COLUMBIA)

DIRT ROOM g
BLUE OCTOBER {UNIVERSAL MOTOWN)

SECOND CHANCE

AIN'T NO REST FOR THE WICKED
CAGE THE ELEPHANT (DSP/JIVE/ILG)

SHINEDOWN (ATLANTIC) l

THE AIRBORNE TAXIC EVENT (MA. FACTORY/ISLAND/IDJMG)

‘o WRONG
u DEPECHE MODE (MUTE/VIRGIN/CAPITOL)

SOMETIME AROUND MIDNIGHT %

1 DON’T CARE
APOCALYPTICA FEAT. ADAM GONTIER (20-20/JIVE/JLG)

,a LOVE HURTS

#
;‘

INCUBUS (IMMORTAL/EPIC)

MAGNIFICENT
U2 (ISLAND/INTERSCOPE)

‘& THE NIGHT

DISTURBED (REPRISE)

ZERO
YEAH YEAH YEAHS (DRESS UP/DGC/INTERSCOPE)

NO YOU GIRLS
FRANZ FERDINAND (DOMINO/EPIC)

PEARL JAM (LEGACY/EPIC)

BROTHER

HATE MY LIFE

g LOVE, SAVE THE EMPTY

~~_ERIN MCCARLEY (UNIVERSAL REPUBLIC) "
CLOSER TO LOVE

MAT KEARNEY (AWARE/COLUMBIA)

) 'fam

| | THEORY OF A DEADMAN (604/ROADRUNNER/RRP)
j =¥ i GRAPEVINE FIRES
w— _DEATH CAB FOR CUTIE (ATLANTIC)

Data for week of MAY 9, 2009 | CHARTS LEGEND on Page 73

actress Alicia Sitverstone, previews
“(radiesong,” due June 30. View both
lists in fuil at billboard.biz/charts.

week. The coronation breaks a tie with U2
for second-most No. s; the Red Hot Chill
Peppers lead with 11.
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~ I'LL JUST HOLD ON
S.HENDRICKS (B.HAYSLIPT.OLSEN,B.S{MPSON)

Blake Shelton
@ WARNER BROS./WRN
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a N SHE'S COUNTRY Jason Aldean 2 @ £ 56 ALRIGHT Darius Rucker 27
- WLKNGX (D.MYRICK B.TATUM) © BROKEN BOW N 4{" FROGERS (D RUCKER.F ROGERS) © CAPITOL NASHVILLE
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6 8 IT HAPPENS Sugarland & decade. That's th i 33 38 LOVE YOUR LOVE THE MOST Eric Church
8.GALLIMORE.K BUSH.J.NETTLES (J.0.NETTLES.K.BUSH.B.PINSON) @ MERGURY ecade. fhal’s the _J.JOYCE (E.CHURCH,1 PHEENEY) @ CAPITOL NASHVILLE
T KISS A GIRL Keith Urban most by any duo in @ wila MAN OF THE HOUSE Chuck Wicks 31
D.HUFF.K.URBAN (M.POWELL K.URBAN) @ CAPITOL NASHYILLE the *00s, besting D.HUFF.M POWELL (C.WICKS,M.MOBLEY) © RCA
THEN Brad Paisley iaht i @ COUNTRY STAR Pat Green
10 15 FROGERS (B PAISLEY.C DUSDIS A GORLEY) © ARISTA NASHVILLE T ;ogh!km&a[;f'\;'v y a7 oo D HUFF (PGREEN,B.JAMES) @ BNA =,
0 Vi ONE IN EVERY CROWD Montgomery Gentry 3 (LB = THE CLIMB Miley Cyrus )
B.CHANCEY (E MONTGOMERY. DEAN K TRIBBLE) @ COLUMBIA (2003-06), and the J.SHANKS (1 ALEXANDER J.MABE © WALT DISNEY/HOLLYWOOD/LYRIC STREET
12 16 OUT LAST NIGHT Kenny Chesney longest overall @ o0 42 SMALL TOWN USA Justin Moore 3
8.CANNON K CHESNEY (K CHESNEY.B.JAMES) BNA_ streak by a duo ) J STOVER (2 D MAHER.J STOVER J MOORE) © VALORY
5 6 NOTHIN' TO DIE FOR Tim McGraw sifice Brooks & @ 39 40 HIGH COST OF LIVING Jamey Johnson %
8.GALLIMORE, LMCGRAW,0.SMITH (C.WISEMAN,L.T MILLER) @ CURB ( THE KENT HARDLEY PLAYBOYS (J JOHNSON,J. T.SLATER) ©® MERCURY
0 e SIDEWAYS Dierks Bentley g Dunn had 1 @ 0 BAREFOOT AND CRAZY Jack Ingram ™
8.BEAVERS 0.BENTLEY (J.BEAVERS.D.BENTLEY) © CAPITOL NASHYILLE = straight top 10s J.STOVER (B.HAYSLIPR.AKINS,0.0AVIDSON) © BIG MACHINE
14 19 ALWAYS THE LOVE SONGS Eli Young Band 12 from 1991 to 1996. 37 36 37 THAT'S HOW IT STILL OUGHTA BE Trent Tomlinson 3
M.WRUCKE (D.L.MURPHY.G DUCAS) - ® REPUBLIC/UNIVERSAL SOUTH L.REYNOLDS.T.TOMUNSON (T TOMLINSON J COLLINS.T.SHAPIRO) B _ CAROLWOOD
17 2 SISSY'S SONG Alan Jackson 1 @ 3 43 RUNAWAY Love And Theft 38
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%ig Q 14 18 ARISTA NASHVILLE 19943/SVIN (18.98) Good Time @ 1 39 35 37 CURB 79086 (14 98) Greatest Hits: Limited Edition 1
333 RASCAL FLATTS . VARIOUS ARTISTS f—
<< D
§'g§ 12 14 Wgc sm:g'ﬁm (13.98) Greatest Hits Volume 1 2 40 37 36 mgmmmmmmmﬂm NOW That's ‘What | Call Country 1 The soundtrack to “Hannah Mon-
258 JOHN ; EAGLES »
g5 815 WARNER 8ROS. 508796/ (18.08) SO Of A Preacher Man @ 5| 8 ERC 4500 £X (14.98) Long Road Out Of Eden U - tana: The Movie” makes a delayed
35‘_} DOLLY PARTON . = RANDY TRAVIS .
Bas 115 g3l DOLLY 925 (13 56) Backwoods Barbie 3 ﬂ 3840 58 | aneR oros sevszo (ragg) 710000 e e T 3 entrance onto the Top Country Al-
g KENNY CHESNEY COLT FORD : ' bums chart, climbing in at No. 1
gfg 17 2 BLUE CHAIR BNA 34553/SMN (18.98) Lucky Old Sun 1 @ a3 52 AVERAGE JOES 1001 (16.98) Tid€ Through The Country a2 ok - *‘ g N ’ft } lg E
N o g ve weeks after its release. It's not
§§§ 5ol |12 ?u?a%?(ﬂgms Its America g o R }?RE%%A?@‘I?%ZEGEOEISMN (18.98) Play 3 ;. ‘! 3 e e e e o
2R 22 21 POBERTPLANTIALISON KRAUSS  Rajsing sand Ml 2 as 42 41 BLAKE SHELTON Startin' Fires 7 EYRUIANY L
g 23 ROUNQER 619075 (18.98) 9 WARNER BROS. 512911/WRN (18.98) will crack a genre—speciﬁc chart af-
oL ERIC CHURCH R o : JIMMY WAYNE : n . . P J . -
§5:§ 20 23 Sl e - Carolina 4 Q 47 48 e T O 0T Do You Believe Me Now 4 ter its initial release, as a title’s content is always subject for re-
[ MARTINA MCBRIDE . MONTGOMERY GENTRY ST N (5 P ont el et
Efﬁ 18 16 RCA) So/SAT7158] Shine 1 a7 45 43 COLUNBIE 281 s (158 | Back When | Knew It Al 3 view. In this case, about half of the album’s tracks are stylisti
PRt [TITAEI] ELI YOUNG BAND T DIERKS BENTLEY ’ ] cally appropriate for the country genre and therefore meet the
§§§ @ 3 33 (T rerusuc o s uners SOUH 106 Jet Black & Jealous 5 a8 4 & CAPITOL NASHHILE o070 (1a.gg)  Oreatest HisEvery Mie A Memory 2003-2008 2 L Y_ bprop ) — }tlry rtg - al rt .
3u B LS BN RANDY TR i minimum requirements to chart. The set also sports curren
zey 23 22 RANOVTRAVIS o (1ng) IO Te et O 3 49 4% 46 g{gﬁ;’jﬁﬁfgf"f?ﬁ%ﬁp ATTHEWHEEL e mewned 13 4 _ , P
Eob | : _ Hot Country Songs hits from Miley Cyrus (No. 33) and her dad
303 18 25 DIERKS BENTLEY Feel That Fire @ 53 54 RANDY HOUSER Anything Goes 21 .
8289 . CAPITOL NASHVILLE 02158 (18.98) N UNIVERSAL SOUTH 011699 (10.98) ything Billy Ray (No. 48). —Wade Jessen
= 'EQ
2:0
I ok
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DAY26

BAD BOY 517897/AG (18.98) @ Forever In A Day

SALES CATA
COMPILED BY

AIRPLAY
AONITORED 8Y

niclsen
SoundScan

Year Of The Gentleman

NE-YO
DEF JAM 011410 /IDJMG (13.98)

" RAPHAEL SAADIQ
COLUMBIA 08585*/SONY MUSIC (15.98)

The Way | See It

‘leﬁP HAW'J(ELSS/%.aLocx/RDc-A-FELwDEF JAM 012391*/10JMG (13.98) helCasiTE Ro (pictured) is 3)31\1{/1\,31\:/1?4\;\1/5014\( MUSIC (15 98) ® New Jack City I -
50%&1/%*54/'0”%“0% 012000/1GA (13.98) In A Perfect World... . :?:i::'::;:'t::m 124 1345?1%868/WAHNEH BROS. (16.98) Soul -
SACEIE:)EBFJV/TO%J?RC/UMVERSAM o12812/uMRG (1398 @ ~S18ep In The Bread Alsle 5 | scene this decade to e mﬁmﬁvsm MOTOWN 011977*/UMRG (13.98) {ha Ca"ﬂ-
::r:gﬁ?A/EDlE\MAM 012579*/IDIMG (13.98) Love V/S Money :t:tlh aﬁ:ﬁ;; rg:;i . mff AONE? n]ﬁ?wﬁﬁ 280/SMC (15.98) Feel Me Or Kill Me -
7 o T AUERME Lotus Flow3r/MPLSOUND/Elix3r .. West (four), R SMOKIE NORFUL = Live
-- TR LB oboi (1898 i i .. t:::g‘m‘ 3&") B o) The Transformation
n-n ) ﬁ%:/ERMFGO(é);ﬂ) wiatien . ::‘ed t::-:hggree) KAO.S\fl)C'#/UPFRONT/SRC/UNIVERSAL MOTOWN 012334/UMRG (13.98) Eeedom

CHARLIE WILSON

P MUSIC GROUP/JIVE 23389/JLG (18 98)
BEYONCE

MUSIC WORLD/COLUMBIA 19492/SONY MUSIC (15.98)

SLIM THUG
80SS HOGG OUTLAWZ 5093/E1 (17.98)

Uncle Charlie

| Am...Sasha Fierce

Boss Of All Bosses

E1/COLUMBIA 19376/SONY MUSIC (15.98) ®
KEYSHIA COLE

IMANI/GEFFEN 012395/1GA (13.98)

ANTHONY HAMILTON

MISTER'S MUSIC/SO S0 OEF 23387/JLG (18.98)
GORILLA ZOE

BLOCK/BAD BOY SOUTH/BAD BOY 514278/AG (18.98)
MUSIQ SOULCHILD

Pray IV Reign.
A Different Me !
The Point Of It“.
Don't Feed Da Animals .
onmyradio
L

J. HOLIDAY
MUSIC LINE 27532/CAPITOL (18 98)

STREAM
HIP-HOP"

IF THIS ISN'T LOVE
JENNIFER HUDSON (ARISTA/RMG)
THERE GOES MY BABY
CHARLIE WILSON (P MUSIC GROUP/JIVE/JLG)
SOBEAUTIFUL
| MUSIQ SOULCHILD {ATLANTIC)
CHOCOLATE HIGH
INDIAARIE FEAT. MUSIQ SOULCHILD (SOULBIRD/UNIVERSAL REPUBLIC)
ON THE OCEAN
K'JON (UP&UP/OEH TYME/UNIVERSAL REPUBLIC)
cooL
ANTHONY HAMILTON FEAT. DAVID BANNER (MISTER'S MUSIC/S0 SO DEF/LG)
HERE | STAND
USHER (LAFACE/JLG)
FROM MY HEART TO YOURS
LAURA IZIBOR (ATLANTIC)

EPIPHANY l
CHRISETTE MICHELE (DEF JAM/IDJMG)

NEVER GIVE YOU UP
__RAPHAEL SAADIO FEAT. STEVIE WONDER & CJ HILTON (COLLMBIA)
CHOCOLATE LEGS
ERIC BENET (FRIDAY/REPRISE/WARNER BROS.)
THE SWEETEST LOVE
RDB!IN THICKE (STAR TRAK/INTERSCOPE)
IFULEAVE
MUSIQ SOULCHILD FEAT. MARY J. BLIGE (ATLANTIC)
 SAILING
Jies AVANT (CAPITOL)
LIONS, TIGERS & BEARS
i JAZMINE SULLIVAN (J/RMG)
| LAST CHANCE

GINUWINE (NOTIFI/ASYLUM/WARNER BROS.)

THE BEST PART OF THE DAY
URBAN MYSTIC (SOBE)

Wwrf
in ! THE POINT OF IT ALL

ANTHONY HAMILTON (MISTER'S MUSIC/JIVE/JLG)
LOVELY
CASE (INDIGO BLUE}
YOU COMPLETE ME
 KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)
TOGETHER
RUBEN STUDDARD (19/HICKORY/RED)
CAN'T LAST A DAY
TEENA MARIE FEAT. FAITH EVANS (STAX/CMG)
JESUS IS LOVE
HEATHER HEADLEY FEAT. SMOKIE NORFUL (EMI GOSPEL)
I TRUST YOU
JAMES FORTUNE & FIYA (BLACKSMOKE/WORLOWIDE)

EVERYBODY KNOWS
JOHN LEGEND (6.0.0 D./COLUMBIA)

BOYFRIEND #2
PLEASURE P (ATLANTIC)

DEAD AND GONE
T\ FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC)

ROCKIN' THAT THANG .

THE-OREAM (RADIO KILLA/DEF JAM/IDIMG)
TURN MY SWAG ON
SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE)
| TURNIN ME ON
| KERI HILSON FEAT. LIL WAYNE (MOSLEY/ZONE 4INTERSCOPE)
MAGNIFICENT
| RICKROSS FEAT. JOHN LEGEND (SLP-AV SLDE/DEF JAMIDUMG)
KISS ME THRU THE PHONE
SOULJA BOY TELL 'EM FEAT SAMMIE (COLLIPARK/NTERSCOPE)
DAY 'N’' NITE
KID CUDI (DREAM ON/G.0.0.D/UNIVERSAL MOTOWN)
NEVER EVER
CIARA FEAT. YOUNG JEEZY (LAFACE/ILG)
AIN'T |
YUNG LA. FEAT YOUNG DRO & TL (GRAND HUSTLE/NTERSCOPE)
BIRTHDAY SEX
JEREMIN (DEF JAM/IDIMG)

MAD
NE-YQ (DEF JAM/IOJMG)
KNOCK YOU DOWN
] KERY HILSON FEAT. KANYE WEST & ME-YD (MOSLEY/20NE 4/NTERSCOPE)
HALO
BEYONCE (MUSIC WORLD/COLUMBIA)
SHE GOT HER OWN
NE-YO FEAT. JAMIE FOXX & FABOLOUS (DEF JAMADIMG)
YOU CAN GET IT ALL
BOW WOW FEAT. JOHNTA AUSTIN (COLUMBIA)
" HALLE BERRY (SHE'S FINE)
HURRJCANE CHRIS FEAT. SUPERSTARR (POLO GROUNDS/.VRMG)
* STANKY LEGG
| GS BOYZ (SWAGG TEAM/JIVE/BATTERY)
ALWAYS STRAPPED
BIFDMAN FEAT. LIL WAYNE (CASH MONEY/UNVERSAL MOTOWN)
MAKE THA TRAP SAY AYE
0J DA JUICEMAN FEAT. GUCC! MANE (32/MIZAY/ASYLUM)

YOU COMPLETE ME =

14
=t
{

KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)
DIVA
BEYONCE (MUSIC WORLD/COLUMBIA)

SWAG SURFIN'
FAST LIFE YUNGSTAZ (F.L.Y) (MUSIC LINE/IDJMG)

MY LOVE
THE-DREAM FEAT MARIAH CAREY (RADIO KILLAVDEF JAWIDIMG)

76 | Goto www.billboard.biz for complete chart data

. The Morrisvitle, Pa.,

T, . fappes enters the JAZMINE SULLIVAN

GRAND HUSTLE/ATLANTIC 5122677/AG (18.98) ® BapergTrail Biflboard 200 at the J 32713/RMG (15.98) - Fearless

FLO RIDA . same rank by sell- PLIES ;

POE BOVATLANTIC 517813786 18,98y @ F-O-O-T-S- (Route Of Overcoming The Struggle) .. ing 65,000 copies | BIG GATES/SLIP-N-SLIDE/ATLANTIC 515812/AG (18.58) ® Da REAList

JIM JONES L i
of his debut. PYANILESLIE Ryan Leslie

DONNIE MCCLURKIN
VERITY 36108/JLG (17.98)
5 CHRISTELLE
MCGANN 1028/CHRISTELLE (6.98)
3 MIMS
AMERICAN KING 27279/CAPITOL (18.98)

We All Are One (Live in Detroit)

Debut R&B/Pop EP

Guilt

NEXTSELECTION/CASABLANCA/UNIVERSAL MCTOWN 011473/UMRG (10.98)
YOUNG JEEZY

CTE/DEF JAM 011536*/IDJMG (13.98)
GUCCI MANE

BIG CAT 7345 (13 98)

| OJ DA JUICEMAN

32/MIZAY 517265/ASYLUM (15,98 CO/OV0) ®
"1 ERIC BENET

The Recession

Gucci Mane Presents: Bird Money (Mixtape)

The Otha Side Of The Trap

ATLANTIC 512335/AG (18.98) § gl FRIDAY/REPRISE 511399/WARNER BROS. (18.98) Love & Life
mlgg)\c(x/“c/‘o‘:lﬁnzm 28087*/SONY MUSIC (15 98) ® The Sound Fllowing her film’s 3 mgﬁﬁﬂ 6273/THE DRCHARD (15.98) Cm2
;?ﬂﬁﬁﬁmfnsm REPUBLIC 012572/UMRG (1395 @ restimony: Vol. 2, Love & Politics ::g:’et:t?m:;sbox- 23 I,)'Tl:,lnjéﬁﬁlgzozn./m MG (12.98) Theater Of The Minc_
(?Oﬁﬁk:KﬁNPEROSZOIEEOEZSMIGA (13.98) ISotligRgyieliem Beyoncé sees he,' - ?TgiBT:!TK/L?EIRcS:&EE 011793+/1GA {13.98) @ Something Else
s o MR S ALY 02,
:{(O%P:-ZEELLXIVD%SJIM 012198*/1DIMG (13.38) 808s & Heartbreak survey (up 7%). -n ﬁ[ﬁssoiwg 10191 (14.98) The Rose Experience

TONEX
BATTERY 44669/JLG (14.98)

Unspoken

DEAD AND GONE
‘TL FEAT JUSTIN TIMBERLAKE (GRAND HUSTLE/A]

KISS ME THRU THE PHONE

SOULJA BOY TELL ‘EM FEAT. SAMMIE (COLLIPARK/NTERSC)PE)

TURN MY SWAG ON
SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE)

BOOM BOOM POW
THE BLACK EYED PEAS (WILL 1. AM/INTERSCOPE)

MAGNIFICENT
RICK ROSS FEAT. JOHN LEGEND (SLIP-N-SUDE/DEF JAMADIMG)
AINT |

YUNG LA FEAT. YOUNG ORO & T1. (GRAND HUSTLEANTERSCOPE)
RIGHT ROUND

FLO RIDA (POE BOY/ATLANTIC)

‘4 YOU CAN GET IT ALL

BOW WOW FEAT. JOHNTA AUSTIN (COLUMBIA)

1 KNOW YOU WANT ME (CALLE OCHO)
PITBULL (ULTRA)

SUGAR

FLO RIDA FEAT. WYNTER (POE BOY/ATLANTIC)
HEARTLESS

KANYE WEST (ROC-A-FELLA/OEF JAM/IDJMG)
STANKY LEGG

| GS BDYZ (SWAGG TEAM/JIVE/BATTERY)

NEXT TO YOU

MIKE JONES (ICE AGE/SWISHAHOUSE/ASYLUM)
HALLE BERRY (SHE'S FINE)
HURRICANE CHRIS FEAT. SUPERSTARR (POLD GROUNDS/.VRMG)
ALWAYS STRAPPED

= BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
. WHATEVER YOU LIKE

™l BLAME T
% JAMIE FOXX FEAT. T-PAIN (J/RMG

KISS ME THRU THE PHONE
" _SOULJA BOY TELL EM FEAT. SAMMIE (COLLIPARK/INTERSCOPE)

n " BOOM BOOM POW
THE BLACK EYED PEAS (WILL.I.AM/INTERSCOPE

. DAY 'N' NITE
KiD C#DI (DREAM ON/G.0.0.D./UNIVERSAL MOTOWN)
. POKER FACE
LADY GAGA {STREAMUNE/KONLIVE/CHERRYTREEANTERSCOPE}

. DEAD AND GONE

T.\. FEAT, JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC
RIGHT ROUND

FLO R'DA (POE BOY/ATLANTIC)

1 KNOW YOU WANT ME {CALLE OCHO)
PITBIRL (ULTRA)
TURNIN ME ON
KERI HILSON FEAT. LIL WAYNE (MOSLEY/ZONE 4ANTERSCOPE)
YOU CAN GET IT ALL

BOW WOW FEAT. JOHNTA AUSTIN (COLUMBIA)
SUGAR

FLO RIDA FEAT. WYNTER (POE BOY/ATLANTIC)
ROCKIN' THAT THANG

THE-DREAM (RADIO KILLA/DEF JAM/IDJMG)
MAD '

NE-YO (DEF JAM/IDJMG)

NEXT TO YOU

MIKE JONES (ICE AGE/SWISHAHOUSE/ASYLUM)
HALO

BEYOACE (MUSIC WORLD/COLUMBIA)

WE MADE YOU

EMINEM (WEB/SHADY/AFTERMATH/INTERSCOPE)
AIN'T I

YUNG LA FEAT. YOUNG DRO & TI.
HEARTLESS

.

T4, (GRAND HUSTLE/ATLANTIC)
MAKE THA TRAP SAY AYE
0. DA JUICEMAN FEAT. GUCCI MANE (32/MIZAY/ASYLU)
43 EVERY GIRL
iu YOUNG MONEY (YOUNS MONEY/CASH MONEYANNERSAL MOFD
WE MADE YOU
I EMINEM (WEB/SHADY/AFTERMATH/INTERSCOPE)
LIVE YOUR LIFE
ST S T FEAT RIHANNA (DEF JAWGRAND HUSTLE/DWMGATLANTIC)
; ICE CREAM PAINT JOB
( E1)
ALL THE ABOVE
MAINO FEAT. T-PAIN (HUSTLE HARD/ATLANTIC)
SWAG SURFIN'
FAST LIFE YUNGSTAZ (EL.Y.) (MUSIC LINE/DJMG)
BEST | EVER HAD
DRAKE (CASH MONEY/UNIVERSAL MOTOWN)
DANCIN ON ME
JiM JONES & WEBSTAR (SCRILLA HILL/ET)

o

D HUSTLE/NTERSCOPE)

TURN MY SWAG ON
SOUL.A BOY TELLEM (COLLIPARK/INTERSCOPE)

BEAUTIFUL
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

MAGNIFICENT

RICK FDSS FEAT. JOHN LEGEND (SUP-N-SUIDE/DEF JAWIDIMG)
LOVE SEX MAGIC

CIARA FEAT, JUSTIN TIMBERLAKE (LAFACE/JLG)

BEGGIN'
MADCON (NEXT PLATEAU/UNIVERSAL REPUBLIC}
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SALES DATA
COMPILED 8Y

MORTORED BY SOhALED by JAZZ/
Billbeard. Y i CLASSICAL

»
A .n ® 2009 8

AIRPLAY
MOXITORED BY

niclsen niclsen

SoundScan

5 ARTIST '
= ' TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

DIANA KRALL j
QUIET NIGHTS VERVE 012433/V6

ALLEN TOUSSAINT '

TITLE
ARTIST IMPRINT / PROMOTION LABEL

- HUMAN
ARI GOLD GOLD 18

PLACIDO DOMINGO
AMOHE INFINITD DG 012532/ INVERSAL CLASSKCS GROUP.

THE PRIESTS

TITLE
ARTIST IMPRINT / PROMOTION L ABEL
© @«

M B soom !
B8 ANJULIE HEAR/CMG

s 4 BOTTLE POP BOUNCE
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG INTERSCOPE/UNVERSAL MSTRKRFT FEATURING N.0.R.E. DIM MAK/DOWNTOWN §THE BRIGHT MISSISSIPPI NOVESUCH 450350 WARNER BROS. THE PRIESTS RCA VICTOR 33969/SONY MUSIC
. HALO " IF U SEEK AMY - MADELEINE PEYROUX SOUNDTRACK ¥
BARE BONES ROUNDER 613272 THE SOLOIST DG U 12298/UNIVERSAL CLASSICS GROUP 1

~_BRITNEY SPEARS JIVE/JLG

" _BEYONCE MUSIC WORLD/CDLUMBIA
7 BEAUTIFULUR

RENDEZVOUS WITH ME

FRANK SINATRA LUCIANO PAVAROTTI

WILLIE NELSON WYNTON MARSALIS
TWO MEN WITH THE BLUES BLUE NOTE 04454*/BLG

~ RENEE FLEMING MUNCHNER PHILHARMONIKER GRCHESTRA (THELEMANK)
FOUR LAST SONG DECCA CLASSICS GROUP

DEBORAH COX DECO/IMAGE KAREN YOUNG MAXROXX SEDUCTION B3ATRA SNGS OF LOVE THE [RANK. L ‘5 .24 THE DUETS DECCA 012245 UNIVERSAL CLASSICS GROUP i
. . COME BACK TO ME 2 10 MIND BOUNCE - MELODY GARDOT P il ANDRE RIEU X
",_ . ‘5 UTADA |SLAND IDJMG [ - SF FEATURING FREEDOM WILLIAMS SEA TO SUN " WORRISOME HEART VERVE 010468/VG E ~ GREATEST HITS DENDN 17764/SLG ®
n + WRONG HAPPY PEOPLE 4 13 RENEE OLSTEAD JOSHUA BELL ACADEMY OF ST. MARTIN IN THE FIELDS
10 6 DEPECHE MODE MUTEVIRGIN/CAPITOL 27 8 | INCOGNITO HEADS UP ] SKYLARK 143/REPRISE 44247/WARNER BROS. VIVALDI THE FOUR SEASONS SONY CLASSICAL 1117145 0NY MASTERWORKS
i:" - SPACEMAN .. | SO GOOD TO BE WRONG g BRANFORD MARSALIS QUARTET THE CISTERCIAN MONKS OF STIFT HEILIGENKREUZ
| THE KILLERS ISLAND/IDJMG 5;‘ -!li YENN ADRENALINE ~ METAMORPHDSEN MARSALIS 460011/0ECCA CHANT: MUSIC FOR THE SQUL DECCA 011489UNNVERSAL CLASSICS GROUP
e joiig A
42

: . LOVE SETS YOU FREE I | CAN STOP THE RAIN
9 9 36 4
= CAROL HAHN BEAGLE BOY

CHARUIE FEATURING PABLITO DRUM GLOBAL MEDIA

-f;.“ 10 TO.N.Y.

"IN THE NIGHT " RANDY CRAWFORD & JOE SAMPLE 1 JULIA FISCHER ACADEMY OF ST MARTIN IN THE FIELDS
*|_SOLANGE MUSIC WORLD/GEFFEN/INTERSCOPE JIMHY 0. PRESENTS CEEVOX J MUSIC NO REGRETS PRA 60308" BACH CONCERTOS DECCA CLASSCSGHOLP |
WILD! JANE MONHEIT LOS ANGELES PHILHARMONIC (BRONFMAN)

n 16  BREAKIN' DISHES 2009
RIHANNA SHP/DLF JAM/IDIMG

19 ¢ I'M NOT GETTING ENOUGH
! -.ir_‘- ONO MIND TRAIN/TWISTED

~ LOVE IS THE LOOK

THE LOVERS, THE DREAMERS AND ME CONCORD 31197

VARIOUS ARTISTS
BEST OF BIG BAND MADACY SPECIAL PRODUCTS 54101/MADACY

JACK DEJOHNETTE / JDHN PATITUCCI / DANILD PEREZ

SALONEN [1i 012736/ UNIVERSAL CLASSICS GROUP
- ARVO PART E§

N TN PRINCIPIO ECY NEW JNVERSAL Ct

VALERIYA NOX

- WHATCHA DOIN' TO ME
BRIAN KENT SOLID SOUND

GOD IN ME

.

s

| 110 aisming w Fiv AGAIN MARY MARY FEAT. KIERRA “Kii" SHEARD MY BLOCK/COLUMBIA _MUSIC WE ARE KINDRED RHYTHM 1150 AT USSP @
ey | " 5 REASONS 50 2 ' LOVE SEX MAGIC NATALIE COLE ANDRAS SCHIFF
‘_l.,. _ SYLVIA TOSUN & LOVERUSH UK LOVERUSH/SEA TO SUN Y € (CiARA FEATURING JUSTIN TIMBERLAKE LAFACE/JLG STILL UNFORGETTABLE DMI/ATCO 512320*/RHIND TR, CASSCSGROP i

ELIANE ELIAS

BOSSA NOVA STORIES BLUE NDTE 28103/BLG
CASSANDRA WILSON ]
CLOSER TO YOU: THE POP SIQE BLUE NOTE 96087/BLG

GUSTAVD DUDAMEL SIMON BOLIVAR YOUTH ORCHESTRA OF VENEZUELA {' i
TCHAIKOVSKY 5: FRANCESCA DR Q

'i - ANDRAS SCHIFF I
CLASSICS GROUP (S

@ ReLVE ALsums-
_— :

® 1
<]

m 3 AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN LAL MERI SIX DEGREES

lﬁ 'h LOVE STORY " THE FEAR
2 S NAOIA ALI SMILE IN BED - ~_LILY ALLEN CAPITOL

| 35 |
BEAUTIFUL m 35 4 BADTHINGS

| I WANT YOUR SEX EMERGENCY
JIPSTA PROVOCATIVE CARMEN PEREZ DAUMAN .
17 i 5 ~ TAKIN' BACK MY LOVE - THE FLY
~©_ENRIQUE IGLESIAS FEATURING CIARA INTERSCOPE | MARK BROWN & STEVE MAC NERVOUS

KICK THE BASS
JULIEN-K GIRGUIT FREQ/LEVEL 7/METROPOLIS

~ IF THIS ISN'T LOVE ) H
JENNIFER HUOSON ARISTA/RMG !
DivA " .ﬂs ART'ST 3

A E:
TN TR T O TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL

A CHRIS BOTTI
IF | KNOW YOU : 11 s B : J
THE PRESETS MODULAR/INTERSCOPE l RSN ¢85 TG BOSTON QAR S S0 ©

BONEY JAMES
WHEN LOVE TAKES OVER ﬁ 31§12 -
DAVID GUETTA FEAT, KELLY ROWLAND ASTRALWERKS/CAPITOL P SENDIONEYOURLDVEIGONGOROTS03 158D
NIGHTLIFE i 2 BERNIE WILLIAMS

2 MOVING FORWARD REFORM 61217/ROCK RIOGE

AN-YA PEFL HOE
; 51 KENNYG

DAY 'N' NITE
KID CUDI DREAW ON/G.0.0.0 /UNIVERSAL MOTOWN 'l ';':;’;": ROMANCE STARBLCKS 306TG/CONGORO ® §

LOVE STRUCK
V FACTORY REPRISE

COVER GIRL
= 4 RUPAUL RUCO

" FAXING BERLIN
” 5'1! DEADIAUS PLAY
. NOT THE ONE
ANDREA CARNELL CURVY

n'ii ' FALLING ANTHEM

e " BAD BDY BILL FEATURING ALYSSA PALMER NETTWERK

g MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON 19/RCA/AMG

4 ECSTASY
-z ”_ DIANNE WESLEY GOSSIP
BAD, BAD BOY
THE PERRY TWINS FEAT. ikl HARIS PERRY TWINS

BOOM BOOM POW
THE BLACK EYED PEAS WILL | AM/INTERSCOPE

ARTIST
| TITLE iMPRINT & NUMBER / DISTRIBUTING LABEL

24 It DIVO
‘THE PROMISE SYCODOLUMBIA 39963/SONY MUSIC &)

1 1
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For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com
Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben.Alcoff@nielsen.com

DUPLICATION/
REPLICATION

UD/UVD T-SHIRTS/APPAREL - STICKERS/POSTERS

CRYSTALCLEAR b’
& .
RETAIL 2\\5
READY WHITE
Sy S8TY
$8991 $991

“TRUSTED EXPERIENCE FUR [VER 39YRS" TOKK FREE 1-500-830-0010

(ILINE SALES-FUNES STRIBUTION - WP CRYSTALCLEARIDS.COM

NOTICES/
ANNOUNCEMENTS
REALITY SHOW -
CONTESTANTS WANTED

Were you a star? Did you have a hit on the
charts within the (ast 15 years? Now casting
for new music reality show. Compelling life
stories a must. Possible long-shot at a come-
back. This show is about life after the lights
went out. Send e-mail (with current photo)
telling us why America will care about you.
We will respond to serious inquires only.
E-mail to: Star@lused2Bastar.com

PROFESSIONAL
SERVICES
DRUM TRACKS ON-LINE

PROFESSIONALLY
PERFORMED, RECORDED CUSTOM DRUM
TRACKS FOR YOUR SONGS.
WWW.VOXENGO-STUD{0.COM

MUSIC
MERCHANDISE

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. CD's. LP's, Books, Cassettes
as low as 50 cents. Your choice from the most
extensive listings available.

For free catalog call (609) 890-6000.
Fax (609) 830-0247 or write
Scorpio Music, Inc,
P.0.Box A Trenton, N.J. 08691-0020
email: scorpiomus@aol.com

MASTERING

tangerineMASTERING.com
Grammy winning CD mastering
REISSUES & RESTORATION
201-865-1000

CALL US TODAY AND ASK
ABOUT THE
BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER FOR

NEW ADVERTISERS!
1-800-223-7524 or
jserrette(@billboard.com

82 | BILLBOARD | MAY 9, 2009

CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

PI_ACI

T-SHIRTS PROMO & MARKETING

§

7

0

o Yk [siirs?

BACKITAGE
FASHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

Www.backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 928-443-0100)
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VINYL PRESSING
CD ROM SERVICES
DVD SERVICES

FORSALE
PROMOTION &

BL!

AUCTIONS

REAL ESTATE
INVESTORS WANTED
STORES FOR SALE

_ P g STORE SUPPLIES
- FIXTURES
CD STORAGE
Issue #18 ¢ CABINETS

May 2, 2009 DISPLAY UNITS

PUBLICITY PHOTOS
INTERNET/WEBSITE
SERVICES
To Order Back Issues
Online, Go To:

bitlboard.com/backissues
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MARKETING SERVICES
MUSIC DISTRIBUTORS

RECORDING STUDIOS -

EQUIPMENT FOR SALE

BUSINESS SERVICES

Websites and
Online Marketing

Building powerful online marketing
programs for the entertainment industry,
we generate widespread awareness and
excitement in what you have to offer.
Founded by multi-platinum recording artist Jim Brickman.

1L
|JI lbl\l U SC

DIRECT

Websites - Online Stores - Fulfillment - Viral Marketing
Promotions - Social Networking - Email Marketing

Michael Brickman
201-675-4396 - michael@brickhousedirect.com

www.brickhousedirect.com

ROYALTY AUDITING
TAX PREPARATrON T
BANKRUPTCY SALE
COLLECTABLE
PUBLICATIONS
TALENT
SONGWRITERS
SONGS FOR SALE
DEALERS WANTED
RETAILERS WANTED
WANTED TO BUY
CONCERT INFO
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CD FAIRS & FESTNAJ_S
MUSIC WEBSITES
NEW PRODUCTS
DOMAIN NAMES
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CONVENTION

ADVISORY COMMITTEE

n Philadelphia City Center Hotel « September 23-25, 2009

09

John Allers
Program Director
WRFF/Philadelphia
ALTERNATIVE

Derrick Brown
Program Director
WVAZ/Detroit
URBAN/URBAN AC

Keith Dakin
Program Director

| WENX/Boston
s o ALTERNATIVE

\‘5 Chris Green

! Capitol
MIX SHOW

~ Joel Klaiman

| Universal Republic
¥/ cHr/oP 40

| Program Director
| Rejoice! Musical Soulfood
¢ GOSPEL

Joel Raab
Radio Consultant
Joel Raab Associates
COUNTRY

Dylan Sprague
Program Director
KALC/Denver

HOT AC

| Sr. Dir, Mix Show & Lifestyle Promotion

' VP Promotion & Artist Development

Tracy Austin
Program Director
WI0Q/Philadelphia
CHR/TOP 40

DJ Mister Cee
Mix Show Coordinator
WQHT/New York

MIX SHOW

Craig Davis
VP of Urban Promotion
Capitol
URBAN/URBAN AC

Tyson Haller
Sr. Director, Promotion
ILG

ACTIVE ROCK

Chuck Knight
Program Director

i WBEB/Philadelphia

AC

Bo Money
URBAN/URBAN AC

" Azim Rashid
L Sr. VP of Promotion
! Atlantic Special Ops
URBAN/URBAN AC

s, Dom Theodore
VP of CHR/Pop Programming
CBS Radio

CHR/TOP 40

Cliff Blake

Director, Northeast Promotion
Columbia/Sony Music Nashville
COUNTRY

Leo Baldwin
Program Director
WRDW/Philadelphia
RHYTHMIC

. Carl Craft

| Program Director
WRAT/Monmouth-Ocean
" ACTIVE ROCK

Natalie Connor
Vice President / Market Manager
WXTU & WRDW/Philadelphia
COUNTRY

*, Mike DePippa Kerry Douglas

VP of Altemnative & Rock Promotion President/CEQ
F Epic Worldwide Gospel
" ALTERNATIVE GOSPEL
Kevin Herring D.A. Johnson

" Exec. Dir., Gospel Division
Malaco
GOSPEL

& VP of Promotion
& Lyric Street/Carolwood
COUNTRY

Sujit Kundu
VP of Rhythm Crossover
1 Universal Motown
RHYTHMIC

Lee Leipsner
St. VP of Pop Promotion
Columbia

CHR/TOP 40

Patricia Morris Brian Nolan

VP of Adult Format:
: Capito|du e Mix Show & Rhythmic Promo.
AC/HAC Columbia
/ MIX SHOW

. Elroy Smith

| Operations Manager

Tawanda Shamley /4
VP of Radio Promotion [ -

Emtro Gospel ; Radio One/Philadelphia
GOSPEL % URBAN/URBAN AC
Cheryl Valentine . Ron Valeri

' Director of FM Programming
@ | WAAF/Boston
" ACTIVEROCK

VP, Rock Promotion _". e
Reprise Records
ACTIVE ROCK

Sonya Blakey
Program Director
WGRB-AM/Chicago
GOSPEL

Mark Czarra
VP of Promotion
Universal
ALTERNATIVE

Wendy Goodman
VP of Promotion, Adult Formats
RCA

AC/HAC

Kenny King
Program Director

| WRQX/Washington
HOT AC

CeCe McGhee
¥ APD/MD

¥l WPPZ/Philadelphia

* GOSPEL

Benny Pough
Sr. VP of Urban Promotion
Def Jam

URBAN/URBAN AC

Gary Spangler
VP of Crossover
Universal Republic
RHYTHMIC

CO-LOCATED WITH

NAB

I
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RADIO
SHOW.

Your R&R Convention badge
will allow you access to NAB
sessions and exhibitor area.

REGISTER TODAY!

RadioAndRecords.com
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The Miami-based trio 3 de
la Hebana, newly signed to
Rafca Records, performed

live &t the Eden Roc .
durirg the Networking
Cocktail Reception, along
with new acts Tati (786
Reccrds) and Agina
(Royal Records).

panel
of young U.S. Hispanics during the conference's teen
session. Onstage are MTV Tr3s VP of research and
consumer insights Nancy Tellet and Jesus Lara, senior VP
of music and talent/artist relations for MTV Tr3s and
MTV/VH]1 Latin America

o r—

Touring models, sponso-ship opportunities and ticket
prices were the topics cf discussion at the opening
touring panel. From left NYK Productions president Ari
Kaduri; AEG Live VP of touring, strategic development
and special projects Jason Greene; Wiilliam Morris
Agency VP/head of Lat n touring Michel Vega, CMN
Events VP of event mar<eting and sponsorship Elena
Sotomayor; and Lunaric del Auditorio Nacional director
Francisco Serrano, who moderated.

Conference in-associatior sponsor
Verizon placed attendee photos in
commemorative Biltboarc Latin Music
posters (at right) and sen: them to
mobile handsets. Picturec here is a
Billboard Bash guest posiag for her pic.

Songwriter/producer Armando Avila picked
up his producer of the year award at the
Billboard Bash. Avila bested names like Joan
Sebastian, Fher Olvera and Alex Gonzalez with
tracks produced for Luis Fonsi and RBD.
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Billboard posthumously honored Spanish Broadcasting System founder
Pablo Ratl Alarcén Sr. with its Hall of Fame Award for his contributions to
the development of radio and Latin music in the United States. His son
Raul Alarcén Jr., president/CEQ/chairman of $BS, accepted the award at a
ceremony during the conference. Pictured backstage, from left: Billboard
editorial director Bill Werde. Alarcén and Billboard executive director of

Backstage at the BankUnited Center prior
to the Biliboard Latin Music Awards, from
left, are Nieisen Business Media senior VP
of media and entertainment Gerry Byrne,
Billboard publisher/Nielsen VP of licensing

THE BILLBOARD LATIN
MUSIC CONFERENCE
& A\A’A lq I) S PRESENTED BY STATE FARM IN ASSOCIATION

WITH VERIZON LIVE FROM THE EDEN ROC

RESORT & SPA IN MIAMI BEACH
The Billboard Latin Music Conference & Awards, presented by State Farm in
association with Verizon, celebrated two decades of Latin music with style,
fun and plenty of business April 20-24 at Miami’s Eden Roc Resort. Artistic and
entrepreneurial conversations and numerous showcases featuring new and
established acts dominated the Miami landscape.

Despite the recession, this year’s conference brought out the industry in
droves and into serious discussions of how to maximize profits and develop
synergies with other industries, from TV and radio to brands and marketers.
Select-O-Hits president Johnny Phillips said, “The networking opportunities
were many and | feel we came out of this year’s conference a much stronger
and viable independent distribution option.”

The conference ended with the Billboard Latin Music Awards, which aired
live April 23 on Telemundo and was broadcast in 55 countries. Throughout the
show, 5.5 million unique viewers ages 2-plus tuned in. The awards averaged
arecord-breaking 1.3 million viewers ages 18-49, growing 22% from last year
and attracting 2.3 million total people. SOURCES: OMINTURE, SINGLEPOINT,
RENTRACK AND NTI PROGRAM RATINGS. PHOTOS: COURTESY OF ARNOLD TURNER/A. TURNER

ARCHIVES (except where noted)

#hePuerto Rican frioMas.
Salsa Que Tu played a bleﬁaEn
of salsa and urban music
from its upcoming debut
album at the Happy Hour
showcase live at the Eden
Roc, which also included
performances by Yerbaklan
and Manuel Arauz.

BELOW: From digital album cards to personalizad, commercial Web sites, the “Evolving
Digital World” panel focused on new technologies to commercialize and promote music and
artists. Music Ally (UK) head of research/business analyst Juan Paz (far teft) moderated the
session, which also featured (from left) Digi Cards CEO Gerardo Alton-Ortega, iMusica
executive director Felipe Llerena, SoundExchange Latin outreach director Lupe De La Cruz,

MyContent.com co-founder/chief creative officer Fabio Jafet and Warner Music Latin America

VP of business development Alfonzo Perez Soto.

Howard Appelbaum and Telemundo
Communications president Don Browne.

The marriage of big brands to big musical ventures and the viability of
music as a business was the topic of discussion at the “How to Create
an International Music Brand” panel. From left: Latin Recording
Academy president Gabriel Abaroa, State Farm advertising director
Edward C. Gold, Billboard executive director of Latin content and
programming Leila Cobo and Eventus Marketing CEO Nelson Albareda.

! The defects and virtues of Arbitron’s handheld ratings device, the

Portabie People Meter. as well as what listeners want to hear, were
discussed at the “Radio Days” panel. From left: Vallejo Entertainment

¥ CEO Jose “Pompi” Vallejo; Sunshine Integrated Solutions president

Marilyn Santiago; Billboard Latin correspondent Ayala Ben-Yehuda,
who moderated; Spanish Broadcasting System PD/morning show host
Al Fuentes; and SBS broadcasting execLtive Leticia del Monte.

Arpa Music VP
Alejandro Garza (left)
collected the publisher
of the year award for
his BMI-affiliated
company during the
Billboard Bash. He is
pictured with singer/
songwrliter Espinoza
Paz, who won the
songwriter of the year
award and performed!

at the Bash.
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The top winner of the Billboard Latin Music Awards was
EMI/Televisa artist Flex, who also performed at the
Bililboard Bash and participated in the BMI| songwriters
panel. Honoring Flex's multiple wins, Locman chairman
Ben Feigenbaum (right) presented the artist with
Locman's Latin Lovers watch during the conference.

& Staterarm L

Ciycr

Bilkoard

LATIRMUSIC
i

-
- =
.
g

Don Omar, who released his new album “IDON" April 28, discussed the
Internet as a marketing and sales tool during his Q&A with Billboard executive
director of Latin content and programming Leila Cobo. Backstage, from
left: Billboard editorial director Bill Werde, Omar, Billboard executive
director of conferences and special events Michele Jacangelo and Cobo.
PHOTO: COURTESY OF MANNY MERNANDEZ/MHPIX

Cullin singer Albita. fresh from{ihe release of
her new album, "Mis Tacones.” ferforrded at the
T Musica showcase P escnted By Era Music. -

recarmessinclud
Crelin, Esteban Velasquez, L.\,,ul/ems Negras, by
LO5 Procuctivas. Wide-k-6ptz and Yasnun Elias. "
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LEFT: ASCAP presented its
traditional acoustic songwriter’s
showcase at the Yuca Lounge,
featuring an eclectic mix of B. \
writers that covered urban

and pop/rock. The featured

acts included bachata star

Toby Love, songwriter/
producer WISE, Ricky C. and A
singer/songwriter Monte Rosa -
(center), who is flanked by

ASCAP senior VP of Latin
membership Alexandra

Lioutikoff and ASCAP associate
director of Latin membership

Karl Avanzini. pHO JURT

)F MAGGIE RODRIGUEZ

o A

Complex deals require working with the artist and the record label at the
same time, Fonseca’s manager Felipe Jaramillo said during the “I Am the
Artist: Monetize My Music” panel. Backstage (from left) are Verizon Wireless
director of digital content and programming Ed Ruth; Jaramillo; law firm
Parron & Associates principal Ivan Jose Parron; Global Hue senior VP/group
account director Carlos Munoz; Latin2Latin Marketing + Communications
founder/president Mindy Figueroa, who moderated; and David Chavez,
LatinPointe CEQO and executive producer of the ALMA Awards, the sports
awards show Premios Deportes and the Tejano Music National Convention.

Los Felinos de la Noche, the regional
¢ Mexican band created and sponsored by
State Farm, performed at the Billboard Bash.

Conference attendees were ableto test out Gibson’s newest guitars at the
] . company’s display stage in the main ballroom. Onstage, Grammy Award nominee

Locos por Juana performed live at the Eden Roc during the three-day event.
A giant Gibson guitar, part of the Miami GuitarTown exhibit, flarks the stage.

Venezuclamsingér-Marger, who will soon release
her debut album, “Como Te Digo,” performed

at the showcase produced by Caporeso
Entertainment at Santo in South Beach.

LEFT: Celebrating the
20th anniversary of its
Latin Music I
Conference, Biliboard }
partnered with !

Creative Media Group £

for its first Urban -

MIXX day, featuring [
two all-star panels -«
The "Urban Coca-Cola and Burger King held a sweepstakes at the latter's
Movement: Past and Latin American restaurants that flew lucky winners to the
Present” session, a Billboard Latin Music Awards. Backstage at the awards,
RS URIMIERE  from right, are Billboard managing sales director for Latin
music in the United America Marcia Olival; Oscar Lépez. of the Burger King
States, kicked things account team and Coca-Cola, and his guest; and Billboard
off. From left: publisher/Nielsen VP of licensing Howard Appelbaum.
artist/producer Boy
Wonder; Sony artist
Toby Love; WPOW
(Power 96) Miami
host DJ Laz;
artist/producer Nely
“El Arma Secreta”;

§ artists Arcangel and
Pitbull; and Creative
Media Group presi-
dent Kevin Montano,
who moderated.

-~

L

The urban duo Tali & Messiah
performed at the first Urban MIXX
showcase, which also featured
Akari and Sito Oner Rock.
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The Urban MIXX day ended with an all-star pane! featuring representatives of the genre from the West Coast, East Coast and Panama. From left: Kinto 4 Mingling at the pre-awardg VIP reception, from Ipft, are State Farm

Sol group member DJ Payback Garcia, Panama Music president/producer Januario Crespo, Sony Music artist Alexis, Billboard executive director of Latin advertising director Edwgtd C. Gold. marketing #nanager Karen
content and programming Leila Cobo, Sony Music artist Fido and Kinto Sol's El Chivo and Skribe. Noel and creative director Tim Van Hoof.
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Jorge and Hernan Hernandez of Los Tigres del Norte announced their new
partnership with Verizon at the conference. From left: Jesis Lépez,
president of Universal Music Latin Entertainment and chairman/CEO of
Universal Music Latin America/Iberian Peninsula; Jorge Hernandez; Verizon
Wireless director of digital content and programming Ed Ruth; Hernan
Hernandez; and Disa/Fonovisa president Gustavo Lépez.

The partnership of TV and music and the challenges of syl

discussed at the “Music and Television” pznel. From left: Spanish
Broadcasting System executive VP/chief creative officer Cynthia Hudson;
MTV/VH]1 Latin America senior VP of creative, content and music Jose
Tillan, who moderated; Telemundo Netwerk Group VP of music affairs
Margaret Guerra Rogers; and Billboard executive director of Latin
content and programming Leila Cobo

\+1 Victor Harvey, owner/president of V Georgio Vodka, the official vodka of
=¥ the conference, poses with models outside the awards afterparty at
* Bongo's nightclub
= LEFT: Sony Music Latin act and six-time finalist Los Pikadientes de
i Caborca performed at the Billboard Bash
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Luz Rios, a two-
time Billboard Latin
Music Awards

1 B, finalist for her song
| 5% ___A .. h ‘Aire”—a duet with
) . ) ) ) — Joan Sebastian—
It was a meeting of brains, beauty and talent at the women's panel, which brought together top artists and songwriters. Backstage at the speakers

green room, from left, are Sony Music artist Kany Garcia, Universal Music Latino artist Fanny Lu, Billboard executive director of Latin content and gie]lréc;;r:\decéaastr:hc
programming Leila Cobo, songwriter Claudia Brant and Universal Music Latino artist Janina. )

Lniversal Music swepﬂ the label
] awards at the Billboard Bash,

: £ S = 8 fos . . - " A taking honors for pop, Latin
BMI presented its all-star “How | Wrote that Song,” panel that features songwriters telling the stories behind their hit songs and performing them. [ ALITEETleRi=le Tl L N[ I
In the speakers’ green room, BMI VP of Latin music Delia Orjuela (fifth from left) held court with top BMI songwriters and artists. From left: BM| s ssollyisRely TNl R (R {feljI- 4
senior director of Latin writer/publisher relations Porfirio Pifia, songwriter/ar-ists Flex, AB Quintanilla and Jorge Villamizar; songwriters Gabriel [EGIV-IEETRGTT 1TV Iyl 1
Flores and José Luis Pagan; and BMI director of licensing ard Latin writer relations Joey Mercado. president Walter Kolm.

Fonovisa/Disa president Gustavo Lopez :
picked up Fonovisa's award for regional L i
Mexican airplaysate! of the year and
Universal hfusicskatins€ntertainment’s
award for gegional Mexican albums label
of the year at the Billboard Bash,

Copyright 2009 by Nieisen Business Media, Inc. All rights reserved. No part of this publication may be reproduced, stored in any retrieval system or transmitted, in any form or by any means, electronic, mechanical, photocopying, recording or otherwise, without the prior written permi.sion of the publisher. BILLBOARD MAGAZINE
(IS5N 0006-2510; USPS 056-100) is published weekiy except for the first week in January, by Nielsen Business Media, Inc., 770 Broadway, New York, N.Y. 10003-9595. Subscription rate. annual rate, Continental U.S. $299.00. Continental Europe 229 pounds. Billboard, Tower House, Save elgn Park, Market Harborough, Leicestershire,
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The Awards S|'10w Breadesst Live and Tor the First Time RAMBIES
Reached 5.8 Million unique viewers, 300,000 more than last year.

Source: Telemundo Press Release of Nielsen Company, Persons 2+ Preliminary Cume data, 6 minute qualifier.
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Specialized Wealth Management for the Music Industry

At SunTrust, we’ve spent more than 20 years helping music industry professionals make the most of their success. Our dedicated
financial advisors can help you manage your cash flow, monetize your assets, and create a plan designed to provide continued
financial stability. For more information, call Thomas Carroll, Senior Vice President, Sports and Entertainment Specialty Group,
SunTrust Investment Services, Inc., at 404.724.3477 or visit suntrust.com/talent.

SUNTRUST

Royalty and Catalog Lending Financial Planning Retirement Planning Investment Management Live Solid. Bank Solid.”

Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured - Are not Bank Guaranteed - Ma?f Leose Value
Thomas Carroll is Senior Vice President, SunTrust Investment Services, Inc., and Managing Director of SunTrust's Sporis and Entertainment Speciatty Group.

SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks, Inc., and the following affiliates: Banking and trust products and services are provided by SunTrust Bank. Securities, brokerage
services, insurance (including annuities and certain life insurance products) and other investment products and services are offered by SunTrust Investment Services, Inc., an SEC-registered investment adviser and broker/dealer
and a member of FINRA and SIPC. Other insurance products and services are offered by SunTrust Insurance Sefvices, Inc., a licensed insurance agency.

©2009 SunTrust Banks, Inc. SunTrust is a federally registered service mark of SunTrust Banks, Inc. Live Solid. Bank Solid. is a service mark of SunTrust Banks, Inc
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