MEET THE NEW B0OSS

A CONVERSATION WITH UMG’S LUCIAN GRAINGE

LADY ANTEB

The Country Upstarts Hit No.10n The Chgts/
And Eye The Pop Landscape

FEBRUARY 20,28
www.billboarek -
www.billboa ITI LIMITS MAC DADDY PROJECT RUNWAY

SRSEESRETT NS NEXT . TOBYMAC SYNCHS  HOW 10
TP FOR TERRA FIRMA —.UP A CHRISTIAN- PﬂhFlT FROM
“ | moewer CoisSoiE  AsHoNve

56.99US 58.99
] U‘IJU :.?zl


http://www.journal-plaza.net
http://freedowns.net/

(&) StateFarm

PRESENTS

2UsT ANN UAL

illboard

-

IN ASSOCIATION WITH

APRIL 26-29, 2010 « CONRAD SAN JUAN - CONDADO PLAZA

Yive FvoniPuerta K irn,,’

Take part in the biggest and best celebration of Latin Music uniting power players from around
the globe including: artists, agents, producers, promoters, record label executives, publicists,
brand marketing executives, managers, media, digital music executives, and many more!!

Informative Panel Sessions SUPERSTAR Q&A WITH KEYNOTE Q&A WITH
Artist Showcases AVENTURA JESUS LOPEZ

E Chairman/President,
Networking Events Universal Music Latin America/Iberian Peninsula
The Billboard Bash

PLUS...
The Billboard Latin Music Awards

Honoring the biggest and
““ms brightest stars in the industry

e for

G0 O tist Produced & Broadcast Live on T

comple

SPEAKERS INCLUDE

and... The Official Awards Show After-Party

DAVID LAPOINTE REBECA LEON ANDRES LEVIN  ALEXANDRA LIOUTIKOFF ALEX LOPEZ-NEGRETE
Director VP Latin Talent CCO, Pirata SVP of Latin President, CEQ/CCO

LP Marketing & AEG Live/ Producer, Artist Membership Lopez Negrete
Promotions Goldenvoice C cations

Register Today & Save! www.

ONSOR

RESENTING S PARTNERS

wStoterorm| I | [ | g oo

ww.joTTRal- p'1aza NEt & Ww

NFEREN 5PONSORS

ey, g Wl o

ROSS:ELLS.

”) Pazs? Design
47 18004 PASSES



http://www.journal-plaza.net
http://freedowns.net/

£

COM; PAPER TONGUES: ANDREW

IS YOUNG:

BROWN: LORENZO AGUIS

ON THE CHARTS

ARTIST / TITLE
THE BILLBOARD 200 | 38 | [0 ATERUM/ )
TOP INDEPENDENT || 40 | YARIOUS AgTsts )
TOP DIGITAL § 40§ cesrr
TOP INTERNET || 40 [| LACY ANTEBELLUM /
HEATSEEKERS ALBUMS || 41 || BFLRMNERNL e
TOP COUNTRY | 45 || A2V ANTERELLUM /
TOP BLUEGRASS | 45 | 011\ i v s smon e
TOP R&B/HIP-HOP || 46 || UL WAME(
TOP CHRISTIAN || 48 | SKUET/
Top GospEL | 48 | WIS AISTS/
TOP DANCE/ELECTRONIC || 49 || LA0Y 6A6A/
TOP TRADITIONAL JAZZ || 49 || MICHAEL BUBLE
TOP CONTEMPORARY JAZZ § 49§ cspommmonson
TOP TRADITIONAL CLASSICAL | 49 f| EHANUEL Y0 Y0 MATIZHAK PERLMAN /
TOP CLASSICAL GROSSOVER | 49 | K, e o/
TOP WORLD [ 49 f| SELTIC WoumN/
TOP LATIN | 50 | AVETURA/
PAGE_ ARTIST /TITLE
THE BILLBOARD HOT 100 | 42 [ &4/
HOT 100 AIRPLAY | 43 || K5H/
HOT DIGITAL SONGS || 43 || THE BLACK EYED PEAS /
HEATSEEKERS SONGS | 41 || %08 FEATURING BRUND NARS |
MAINSTREAM TOP 40 [| 44 f| ¥ESHA/
ADULT CONTEMPORARY || 44 | 015 EALAT/
apuLTTopao | aaf T/
RocK songs Il 44 m DAYS GRACE /
ACTIVE ROCK | 44 || THREE DAYS GRACE
HERITAGE ROCK || 44 | Steoomi,
HOT COUNTRY SONGS || 45 [| JOSHTURER) -
MAINSTREAM R&B/HIP-HOP || 46 || LUOACRIS/
RHYTHMIC | 46 :gggcﬁxmn FEATURING LLOYD /
ADULT Ra8 || 46 | MRS
HOT RAP SONGS | 46 || YOUUG HONEY FEATURING LLOYD
HOT R&B/HIP-HOP SONGS || 47 || NELAWE FIONA/
 cHmisTIAN sonas | ag | WISt
HOT CHRISTIAN AC SONGs | 48 | EATHeCiOMS)
CHRISTIAN CHR | 48 | CHAsen/
HOT GOSPEL SONGS || 48 [| FED HAMIOND FERTURING JOKN £ KEE/
HOT DANCE CLUB soNas || 49 | MIAL.
HOT DANCE AIRPLAY || 49 [| &5/
SMOOTH JAZZ SONGS f| 49| €/
HOT LATIN SONGS | 49 || AVETuAA/
HOT MASTER RINGTONES || 11 [| YOUIS WONEY FERTURING LiovD
ARTIST/ TITLE
TOP POP CATALOG || 41 [| MICHAELJAGKSON/
TOP MUSIC VIDEO SALES [| +1 || NEWXI0S ONTHE sLock
HOT VIDEOCLIPS || 1 [| FIHANIA FEATURING JezY /
TOP DVD SALES hl MICHAEL JACKSON'S THIS IS IT

UPFRONT
5 CRUNCH TIME
As Terra Firma
struggles to keep
EMI, Citigroup

looms in the wings.

8 Retail Track
9 The Indies

10 Q&A: Lucian
Grainge

11 Digital
Entertainment

12 Global

14 Latin

15 On The Road

FEATURES

16 THE BILLBOARD Q&A The members

of country trio Lady Antebellum talk about

crossing over to pop, their touring plans and

whom they called first after hitting No. 1.
20 PROJECT RUNWAY Music and

fashion share an illustrious history, and the
relationship will be on full display during

Fashion Week. Billboard gets expert advice
on everything from launching a fragrance to
getting music on “America's Next Top Model.”

22 MAC WORLD christian star TobyMac

takes aim at nonbelievers with an aggressive

touring and synch strategy.

MUSIC

29 SO BACK R&B
singer Monica
returns with new
album full of '90s
flavor.

30 Global Pulse

31 6 Questions:
David Broza

32 Reviews

34 Happening Now

IN EVERY
ISSUE

4 Opinion

36 Marketplace

37 Over The Counter

37 Market Watch

38 Charts

53 Executive
Turntable,
Backbeat,
Inside Track

ON THE COVER: Lady Antebellum photagraph by Mark Humphrey/AP Images

.COM EXCLUSIVES
This week’s exclusive
content on billboard.com
includes video interviews
with Jay Sean and
Phoenix. Plus, our
continuing coverage of all
things “American Idol.”

BILLBOARDLIVE.COM
Watch Grammy Award
nominee Rosanne Cash
live from the Foundry in
Long Island City, N.Y,, Feb.
18 using the world's only
five-screen HD player. Go
to billboardlive.com for
details on this interactive
free online concert.

MUSIC AND MONEY
Join members of the
music, legal and financial
communities March 4 at
the St. Regis in New York
to explore challenges and
key opportunities shaping
the future of the music
business. More: billboard
n1U')IC{H’\(!H\O”QV.COIT\,
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LATIN MUSIC

The Billboard Latin Music
Conference & Awards is
set for April 26-29 in Puerto
Rico and will feature a
Q&A with Universal Music
Latin America/lberian
Peninsula chairman Jesus
Lopez. More at billboard
latinconference.com.
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RumbleInThe Bundle

Music Bundling, Social
Networking Require
New A&R Approach

BY RALPH SIMON

The next year promises to significantly
extend the growing power of mobile plat-
forms in music and A&R.

Labels and artists need to take a much
more incisive view of how mobile con-
tent can accelerate music sales by im-
proving the digital bundling of an
artist's work.

More than ever, label A&R needs to
be attuned to this important imperative
and develop ways to drive cross-platform
consumption and purchase of content,
with a far greater emphasis on social
networking tools.

What once seemed like a threat to
the industry—sharing music—has be-
come key to future sales. If listeners
like what they hear and see, they'll talk
about it on Twitter, Facebook or My-
Space and tell their online friends to
buy it too. Labels must work closely
with artists to develop content bundles
that generate buzz on social networks.
The best music bundles that do so give
consumers a taste of an artist’s reper-
toire, persona, visual imagery and other
social networking magnets.

The mobile music opportunity will
extend beyond the handset industry
this year to the automotive business,
as carmakers provide consumers with
wireless music and video delivery. The
global automotive industry has been
developing such in-car services for the
past seven years, making use of meta-

FOR THE RECORD

B In the Feb. 6 issue, Billboard
incorrectly reported that Simon
Townshend is Pete Townshend’s
son. He is his brother.

B Inthe same issue, Billboard in-
correctly reported that the Drive-
by Truckers will play at a Record
Store Day event at Best Buy in
Asheville, N.C. The correct loca-
tion is Harvest Records.

B A column in the Jan. 30 issue
misquoted Bruce Fife, president
of American Federation of Musi-
cians, Local 99 in Portland, Ore.,
regarding the monies often with-
held by club owners from tour-
ing acts. It should have read “up
to $1,000,” not $100.
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data technology, Bluetooth delivery
and GPS applications that will enable
direct delivery of content to cars, as
well as providing music search, down-
load and payment mechanisms, We
are finally entering a new era of the
seamless mobile music experience in
the automobile.

Can traditional A&R cope with the
new demands of cross-platform con-
tent delivery? Successful artists and
labels of the future will encourage col-
laboration among creatives in music,
mobile and technology in order to
produce dynamic bundles of mobile
content far beyond the narrow config-
uration of basic ringtones. Mobile sub-
scribers want to have a broad range of
mobile content from their favorite act
or “digital stimulator.”

Savvy artists today need to have a ros-
ter of new-media music professionals
in their corner, including a manager who
understands the relationship between
new and old media, innovative mobile
app developers, small-screen video di-
rectors, search engine optimization spe-
cialists and audio engineers who can
optimize sound quality for a variety of
digital platforms.

Vampire Weekend is an act that has
a good understanding of this approach
to creative bundles. Trent Reznor and
Green Day are two others that are cer-
tainly protagonists for this thinking.
One of the key people in this space is
London-based Denzyl Feigelson, CEO
of AWAL (Artists Without a Label) and

the creator of the iTunes Live Festivals
in Europe.

AWAL has ateam thatoperates in Lon-
don out of producer Mickie Most's old
recording studio complex, RAK Studios.
The team helps acts construct mobile
and Web bundles as catalysts for driving
new and increased audience. Feigelson
was one of the stars at this year's Midem-
Net, where he hosted special teach-ins
to educate artists and managers about
this new bundled imperative.

Meanwhile, Tunewiki is indicative of
the new breed of cross-platform compa-
nies that have sprung up in the past year
ortwo. They have taken song lyrics and,
by using enhanced mobile technology
and GPS data, have created a compelling
mobile game experience generating
hundreds of thousands of global down-
loads. Tunewiki’s Lyrics Legend plat-
form has shown music publishers and
artist managers a new way to grow rev-
enue by exploiting their lyrics.

Sales projections for 2010 suggest
that 1 billion mobile phones will be sold
worldwide, with many hundreds of mil-
lions being Internet-enabled. Demand
for greater mobile music experiences
and improved user interaction will con-
tinue to fuel the substantial sales of
smart phones that have the memory
and speed for mobile TV, social net-
working, Web surfing and access to
“cloud-based” content.

This is a potential growth opportu-
nity for all international music markets.
Consumer demand for a compelling mo-
bile entertainment experience is sure to
position such mobile apps developers
as Gravity Music and Smule to become
as well-known as legendary A&R exec-
utives of yore.

The music and management compa-
nies that quickly understand and make
innovative bundled content for the al-
ways-on, always-connected user will be
the first to reap the rewards that cross-
platform mobile promises as the next
phase of the music business. e

Ralph Simon is CEO of the Mobilium
International Advisory Group and
founder fchairman emeritus of the Mobile
Entertainment Forum—Americos.
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TICKETMASTER
INVESTIGATION
REOPENED

The United Kingdom’s
Competition
Commission has
reopened its
investigation into the
Live Nation-
Ticketmaster merger.
The commission
confirmed that the
original Dec. 22
decision, which
cleared the proposed
merger in the United
Kingdom, had been
quashed. German
ticketing company
CTS Eventim
appealed against the
decision and the
United Kingdom’s
Competition Appeal
Tribunal ordered Feb.
11that the case be
reviewed again.

>>>CELINE
RETURNING
TO VEGAS
Celine Dion will
return to Las Vegas
for a three-year
residency at the
Colosseum at
Caesars Palace,
beginning March 15,
2011. Dion ended a
five-year residency at
the venue Dec. 15,
2007. During that
time, Dion's “A New
Day"” show grossed
$385 million and
drew nearly 3 million
people to 717
performances,
according to
Billboard Boxscore.
Tickets for the first
54 shows are already
on sale.

>>>REAL-
NETWORKS,
SPRINT TEAM
Although
RealNetworks
unloaded the
struggling Rhapsody
service, it's still in the
music business.
RealNetworks struck
a deal with wireless
operator Sprint to
provide various
music services
including ringtones,
ringback tones and
full-track downloads.
The companies say
they will work
together during the
next several months
to “streamline” all of
Sprint’s music
offerings.

DIGITAL DISTRACTION
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While the recording industry struggles
todevelop new business models, here's
the latest one that might come to pass:
a bank-owned major label.

Terra Firma and its CEO Guy Hands
are asking the British private equity firm’s
investors to pony up an additional equity
injection to satisfy the financial condi-
tions of the £2.7 billion ($4.2 billion) Cit-
igrouploan it used to buy EMI Group. In
the meantime, court documents filed in

Terra Firma's December lawsuit against
Citigroup suggest that the bank is in no
mood to negotiate a solution with Hands.

The result? If Terra Firma investors
don't agree to an additional equity in-
jection, Citigroup could begin taking
concrete steps to assume control of EMI
as early as June,

Before Terra Firma sued Citigroup in
New York State Supreme Court, alleg-
ing the lender had lied that there was a
rival bidder for EMI, the private equity
firm reportedly made an offer to inject
£1 billion into EMI if Citigroup would
forgive a corresponding amount of debt
{Billboard, Nov. 28, 2009).

But Citigroup cut off discussions with
Hands in November, preferring instead
tohold talks with Andrew Chadd, direc-
tor of Maltby Investments, Terra Firma’s
borrowing vehicle, according to letters
and e-mails between Terra Firma and
Citigroup that were filed as supporting
documentation in the lawsuit. Terra
Firma owns EMI through its equity in-
vestment vehicles Maltby Capital and
Maltby Holdings and secured the Citi-
group loan through Maltby Investments.

InaNov. 27 letter to Chadd, a Citigroup
executive in London wrote, “We consider
that the equity interests now have no
value and that we need to talk directly
with you to ensure that the business is
run in the interests of its creditors.”

A Maltby Capital financial report re-
leased at the end of January for the fiscal
year ended March 31, 2009, showed that

JOIN THE SOCIAL

RUNCHTIME

As Terra Firma Struggles To Keep EMI,
Citigroup Looms In The Wings

EMI Group had £98 million of equityon
its balance sheet, down sharply from
£545 million at the end of fiscal 2008.

EMI generated revenue of £1.569 bil-
lion ($2.45 billion) in fiscal 2009, up
7.5% from £1.46 billion ($2.28 billion)
in the prior year, according to the report,
That was nearly matched by a net loss
of £1.567 billion {$2.45 billion), more
than double its loss of £757 million
($1.18 billion) in the prior year, The 2009
net loss included £1.04 billion ($1.62
billion) in impairment costs to revalue
EMI’s assets. As the company contin-
ued to cut costs and grow revenue, ad-
justed earnings before interest, taxes,
depreciation and amortization surged
79% to £293 million ($458 million) from
£164 million {$256 million) in 2008.
And an EMI representative says that
operating profits have risen substan.
tially in the current fiscal year as well
(Billboard. Feb. 4).

While EMI cash flow is capable of pay-
ing offthe interest payments on its debt,
Hands needs Terra Firma'
put up £120 million ($187 million) in

investors to

additional equity for future “cures” in
order to satisfy its obligations under its
Citigroup loan. The loan requires EMI
tomeetan undisclosed ratio of EBITDA
to interest payments every quarter.

In the Maltby report, Terra Firma
warns that "absent any equity cure it is
likely there will be a significant short-
fall when the financial covenants under
its banking facilities are tested” come
March 31. It also says it's seeking addi-
tional funds from investors for cures to
meet its quarterly covenant tests through
the end of March 2011 and that it may
require additional funds from its in-
vestors to make up for a deficit in the
EMI Group Pension Fund estimated at
£10 million-£200 million ($15.6 mil-
lion-$313 million).

The next crucial date for Terra Firma
is June 14, when an equity injection would

LAST EXIT

office

NDS (left

ear in Paris

be due to satisfy the covenant test period
ending March 31. Ifthe firm fails to pro-
cure the funds for an equity cure, Terra
Firma will technically default on its loan.

That would clear the way for one of

the following:

« Citigroup begins assuming control
of EMI.

« Terra Firma forestalls a takeover by
filing an injunction with the court hear-
ing its lawsuit, asking the judge to delay
a Citigroup takeover until the trial has
been decided.

« Terra Firma files for Chapter 11
bankruptcy protection for EML.

« Citigroup agrees to forgive a portion
of the debt in exchange for an equity stake
in EMI, leaving Terra Firma in control.
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RISING TO THE TOP

sin London (top
1 Firma managing

SLIDING AWAY

); Terra Firma CEO GUY
»ctor PETER CORNELL

Representatives for Citigroup, Terra
Firma and EMI declined to comment
for this story. Last week, EMT held down
four of the top 10 spots on the Billboard
200, among them Corinne Bailey Rae's
“The Sea” (Capitol), which debuted at
No. 7, and Lady Antebellum’s “Need You
Now” (Capitol Nashville), which topped
the chartand repeats at No. 1 again this

week (see story, page 16).

Butif Terra Firma investors don't step
up to the plate, even an extended hot
streak on the charts isn't likely to do much
more than forestall a Citigroup owner-
ship interest or outright takeover. «-+

MOBILE: For s and a
on your cell phone or mobile ¢
go to mobile.billboard.biz
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>>>ACTIVISION
BLIZZARD POSTS
WIDER LOSS
Activision Blizzard
posted a wider loss Feb.
10 while tagging some of
its corporate cash fora
shareholder dividend.
The company has $2.7
billion in cash and zero
debt. Activision Blizzard
has also authorized a $1
billion share buyback.
The videogame company
behind the “Guitar Hero,”
“Call of Duty" and
“World of Warcraft"”
franchises lost $286
million in its fiscal fourth
quarter. That compares
with a $72 million loss a
year ago. Revenue fell 5%
to $1.6 billion.

>>>DRAKE
TAPPED FOR
SPRITE
CAMPAIGN

Toronto rapper Drake has
teamed with Sprite for its
“Spark” campaign, which
will include a pushon TV,
digital, out-of-home and
mobile applications.
Drake stars in the
campaign’s first
commercial, titled
“Unleashed.” The spot will
run in four markets: the
Philippines, Turkey, South
Africa and the United
States, where it debuted
during the Super Bowl's
pregame broadcast.

v

>>>EMI
PARTNERS WITH
DAILYMOTION
EMI has reached an
agreement with
Dailymotion to deliver
the major label’s
premium music videos
to the video-sharing
service's Web site,
mobile site, iPhone app
and the Dailymotion
channel on Internet-
connected TVs.
Beginning in April,
Dailymotion users will
have free access to
videos from acts
including Coldplay, Katy
Perry, Robbie Williams
and David Guetta. The
deal covers all of EMI’s
labels as well as those
represented by EMI
Label Services and
EMI's Caroline
Distribution unit.

Compiled by Chris M.
Walsh. Reporting by Paul
Bond, Antony Bruno,
Mariel Concepcion, Andre
Paine, Mitchell Peters,
David J. Prince and
Reuters.
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MYSPACE 3.0

As Yet Another CEO

ney Holt, who had previously reported  Networks. Hirschhorn oversaw

Exits, Can Music Stop

The Slide?

The sudden departure of MySpace
CEO Owen Van Natta raises new
concerns over the future of a com-

pany embraced by the record-
ing industry as a key
promotional partner.
As announced Feb.
10, MySpace will now
be led by a pair of co-
presidents—former
chief product officer
Jason Hirschhorn and
former COO Mike Jones.
Hirschhorn oversaw technol-

ogy, product development, market-
ing and PR and was, along with Van
Natta, the senior executive most di-

HIRSCHHORN

to Van Natta, is now expected to re-
port to Hirschhorn, who will likely
take on a more direct role in oversee-
ing MySpace Music, the company's
joint venture with Universal Music
Group, Sony Music Entertainment,
Warner Music Group, EMI
Music and Sony/ATV Mu-
sic Publishing.

Holt's job appears
safe, as any executive
changes at MySpace
Music would have to be
approved by the board
overseeing the joint ven-
ture, which includes not
only MySpace executives but
also the venture’s partners.

While Hirschhorn hails most re-
cently from Sling Media, where he
was president of the company’s en-

MTV’s digital media businesses, in-
cluding the now-defunct Urge music
subscription service.

Jones, meanwhile, founded and led
such startups as Userplane, a
provider of tools for online commu-
nities that AOL bought in
2006, and Tsavo Media, an
online content and
search network.

According to a
leaked internal memo
announcing the move,
the executive shakeup
won’t affect the com-
pany’s strategy to make
MySpace a social entertain-
ment hub that combines the ability
to share and recommend content
among members. Butit's now up to
Hirschhorn and Jones to execute

rectly involved in MySpace Music.
Jones ran point on the overall My-
Space user experience, international
deals and mobile initiatives.

The reshuffle comes just 10
months after Van Natta was appointed
CEO. The arrival of the former Face-
book chief revenue officer, who had
gone on to head up Playlist.com, ap-
peared to mark the start of a new My-
Space era after the ouster of founding
CEO Chris DeWolfe.

MySpace Music president Court-

tertainment group, the music indus-
try knows him best from his previous
tenure as chief digital officer at MTV

e o
Asasocial network, MySpace
has been eclipsed in the last
two years by Facebook.

that vision more effectively.
Their task won't be easy. As a so-
cial network, MySpace has been

eclipsed in the last two years by Face-
book. According to December traffic
data from comScore, Facebook had
112 million unique visitors access the
site an average of 27 times during the
month, while MySpace had 57 mil-
lion unique users access the site 14
times. While Facebook doesn't
have a music service, it’s
leading the way in appli-
cation innovation by
opening its platform to
outside developers.

The one advantage
MySpace had over Face-
book was that celebrities,
especially music artists,
used it as their primary tool for
communicating with fans by updat-
ing their profiles with the latest news.
But Twitter has taken much of the
wind out of those sails as well.

The success of MySpace depends
on its ability to move past its recent
executive power struggles and repair
its relationship with frustrated par-
ent company News Corp. That
Hirschhorn and Jones were hired by
News Corp. chief digital officer
Jonathan Miller bodes well for the
pair. But the appointment of two
power-sharing co-presidents, which
sources say isn’t an interim step,
could spark tension over time.  «-«

360 DEGREES OF BILLBOARD

TITO ‘EL BAMBINO'
LEADS FINALISTS FOR
BILLBOARD LATIN
MUSIC AWARDS
Urban-leaning acts dominate
the list of finalists for the 2010
Billboard Latin Music Awards,
led by Tito “El Bambino,” reg-
gaeton duo Wisin & Yandel and
urban/bachata act Aventura.

Tito “El Bambino” is compet-
ing for 18 awards, for his album
“El Patron” (Siente/Universal)
and the single “El Amor.” Wisin
& Yandel are up for 14 awards,
and Aventura is vying for 12. Re-
gional Mexican singer/song-
writer Espinoza Paz is a finalist
in eight categories, while Luis
Fonsi,Bandael RecodoandLa
Arrolladora Banda ElLimén are
up for six awards each.

The Billboard Latin Music
Awards, presented by State
Farm in association with T-Mo-
bile, will be broadcast live April

6 | BILLBOARD |

29 on the Telemundo network
from the Coliseo de Puerto Rico
inSan Juan. It will mark the first
time that the awards show—

the Latin digital album of the
year, which joins the Latin dig-
ital download and Latin master
ringtone of the year categories
to honor digital music releases.

A total of 57 awards—in-
cluding ones for label, tour,
writer and producer of the year

—will be given out, with final-
ists and winners determined
by the Nielsen SoundScan
sales and Nielsen BDS radio
airplay data used to compile
Billboard’s weekly charts dur-
ing the period of Feb. 7, 2009-
Jan. 30, 2010. Album cate-

gories are limited to titles that
didn’t chart before the Nov. 8,
2008, issue and exclude final-
ists from the prior year’s Latin
Music Awards.

Top finalist Tito “El Bam-
bino” benefited from not only
strong sales of his album

FEBRUARY 20, 2010
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Telemundo’s top-rated annual
special—will be held outside of
the continental United States.
The awards are the culmination
of the Billboard Latin Music
Conference, which will be held
April 26-29 at the Condado
Plaza Hotel in San Juan.

The 2010 awards include the
creation of the artist and new
artist of the year categories, to
honor artists with the best
combined performances on
Billboard’s Hot Latin Songs
and Top Latin Albums charts.
These awards will replace the
separate artist and new artist
of the year awards that had
been given for performance
on the two charts.

Also for the first time, Bill-
board will present an award for

“El Patron” but also a radio-
friendly single, “El Amor,” that
traversed every Latin format.

Wisin & Yandel's strong
sales for their album “La Revolu-
cién” (Machete/Universal) made
them finalists in the Latin artist
and Latin album of the year
categories, while a plethora
of singles made them finalists
in a variety of other categories,
including hot Latin song and
tropical airplay song of the year.

Aventura is up for Latin artist
and hot Latin songs artist
of the year, duo or group,
while its album “The Last”
(Premium/Sony) is up for
Latin album of the year,

among other awards.
Foracomplete list of finalists,
go to billboard.com. .
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Faced with growing competition from
online music video and Internet radio,
the operators of traditional media out-
lets are adopting such new-media tac-
tics as crowd-sourcing and social
networking to compete for the eyes
and ears of music fans.

The most recent is SWRV (pro-
nounced “swerve”), an interactive
music network from Music Choice
that Cox Communications has added
to its digital cable lineup in five mar-
kets in what is expected to be a nation-
wide rollout (Billboard.biz, Feb. 10).
The network relies on viewers to pro-
gram the channel by having them vote
on what video will play next through
text messaging or online tools.

To compete with the Internet for
viewers, content can’t just be offered
on demand. Instead, Music Choice
CEO David Del Beccaro says, tradi-
tional media outlets need to provide
the same level of community, user en-
gagement and sense of ownership
with their programming as online
services do.

“Users of this generation not only
want to watch what they want when
they want, they want to participate in
the content and control it,” Del Bec-
caro says.

SWRYV justwent live, soit’s too early
to tell whether the strategy will pay off.
Buta similar crowd-sourced program-
ming initiative for terrestrial radio

BY ANTONY BRUNO |

FOLLOW THE CROWD

SWRY, Jelli Marry Old-Media Music Outlets With Social Networking

By

Get social: SWRYV viewers can vote for which video they want to see next (left) and submit clips of themselves

introducing a video (right).

broadcasters from startup firm Jelli
offers some insights. Through an on-
line voting system, Jelli listeners con-
trol in real time the songs played on
participating radio stations. The
startup company has deals with CBS
Radio, Triton Media Group and Aus-
tralian radio network Austereo.

In June, CBS' modern rock KITS
(Live 105) San Francisco began airing
atwo-hour block of Jelli-programmed
music on Sunday nights. Pleased with
the response from listeners, the sta-
tion began airing Jelli programming
weceknights from 8 p.m. to midnight
Jan. 11. Since then, CBS Radio/San
Francisco VP of programming Michael

Martin says listenership during that
time frame jumped 40% among teens,
509 among males aged 18-34 and 35%
among all 18-34 listeners.

In addition to the ratings impact
these initiatives can have on traditional
media networks, there's also the
equally important goal of driving traf-
fic to their Web properties. A Bridge
Ratings study found that while 84%
of U.S. Internet radio users regularly
listen to at least five minutes of pro-
gramming provided by a terrestrial
broadcaster, compared with 62% who
regularly do the same for Internet-only
streams, the difference will disappear
by the end 0f 2016 when both will com-

mand equal attention among listen-
ers. And according to Nielsen Online,
the number of unique U.S. visitors to
online video sites has jumped 339%
since 2003, with time spent on those
sites up 2,000% in the same period.
For terrestrial radio and cable TV to
effectively compete with Internet-only
services, they'll need to offer a com-
pelling online experience too.

Jelli helped double traffic to KITS’
Web site since June, says Jelli CEO
Mike Dougherty. The SWRV network
is also available on the Cox Web por-
tal, where it provides music videos on
demand but is only available to Cox’s
broadband Internet subscribers.

Both Coxand CBS are leveraging the
enduring cachet of their traditional net-
works to drive interest in their new-
media programs and Web sites. Those
watching SWRV on Cox can interact
with the service beyond just controlling
the programming, from sending text
messages that scroll below each music
video to submitting clips of themselves
introducing their favorite videos that
will air on TV, something online-only
music video services can’t provide.

“It's true you can watch music
videos online,” Del Beccaro says, “but
you're not going to get on national TV
on YouTube."

It remains to be seen how well this
tactic can be applied to other music for-
mats and demographic groups. SWRV
primarily targets 13- to 24-year-old fans
of pop music; Jelli concentrates on
rock and alternative rock formats that
focus on 18- to 24-year-olds. Both rely
on users with broadband Internet ac-
cess and home computers, which
could affect usage by country, urban
and Latin fans, who studies show are
less likely to have either.

Mobile platforms provide a way
around such limitations, with SWRV
enabling mobile voting and Jelli de-
veloping a smart-phone app. Such
initiatives show that the line between
old and new media need not be so
much a division as a point of poten-
tial convergence. e

Say goodbye: Value Mus|

Viny|fever in

Tallahassee, Fla,, closed in January; inset:

Value Music CEO ROB PERKINS

A Sound

Value Music Closes Most Of Its Stores
As It Prepares For Liquidation

Value Music, one of the last of the
old-guard record store chains, is
quietly liquidating.

The 35-unit, Marietta, Ga.-based
company has shuttered most of its lo-
cations in the last six weeks and only
six stores were open at press time: two
Manifest Discs & Tapes in North Car-
olina, two Record & Tape Traders in
Maryland and two Spin City stores, one
in Memphis and one at the Mohegan
Sun Casino in Uncasville, Conn.
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Employees who answered the
phone at those stores said there aren’t
any plans to close them. But sources
familiar with the situation say that
Value Music has been in a death spi-
ral for the past 18 months and will
eventually close all of its remaining
stores. Once it's done liquidating the
company, the chain will pay off cred-
itors without formally filing Chapter
7 or 11 because such legal proceed-
ings would drain money away from

FEBRUARY 20, 2010

creditors, sources say.

Value Music executives didn't re-
turn calls for comment. But Gor-
don Brothers Group, a well-known
liquidation firm, confirmed that it
has shuttered 14 stores on the
chain’s behalf.

Among traditional record store
chains, Value Music had been the
third-largest player still in existence,
behind the 553-unit Trans World En-
tertainment and the 150-unit Hast-
ings Entertainment.

But sources say the company ran
into trouble in the second half of last

year when its bank pulled Value

Music’s revolving credit facility.

That created two problems.
First, it’s difficult to run a music
retail chain on a cash-flow basis,
considering the seasonality of the
business, let alone the current eco-
nomic environment. Even worse, the
chain was still on the hook to the
major labels from its first go-round
with Chapter 11 in February 2003,

That bankruptcy filing occurred
within months of a merger between
Value Music and Central South Music
Sales of Nashville, which formed a 125-
store chain with about $140 million in
annual revenue. But Central South’s
poor recordkeeping on liabilities—
which Value Music’s auditor didn’t un-
cover during its due diligence to close
the deal—swamped that merger, forc-
ing the chain into bankruptcy with $12
million owed to suppliers and $5 mil-
lion owed to the bank.

By November of that year, Value
Music managed to successfully reor-
ganize and emerge from Chapter 11
with about 70 stores, but it still owed
money to the major suppliers, which
itagreed to pay offover time. Butithad-
n't completed those payments when it
ran into trouble again last year. Some-
time in the fall, the Value Music prin-
cipals went to the majors, hatin hand,
asking them toaccept a “haircut”—in-
dustry parlance for debt forgiveness—
but were turned down, sources say.

Consequently,
sources say that Value
Music told some of its
suppliers last year that
itwould close down its
mall stores, which op-
erate under the name
Sound Shop, and its
outlet stores, which op-
erate under the
names Music for a
Song and Music for Less, but would con-
tinue to operate the indie stores it had
acquired during the year.

Value Music emerged in 1993 from
the ashes of the old Super Club
chain—itself an amalgamation of the
Record Bar and Turtle’s Music chains.
After Super Club was sold to Block-
buster Entertainment, Turtle's veter-
ans Rob Perkins, Brian Poehner
and Brian Smith and an investment
group thatincluded Home Depot co-
founder Arthur Blank capitalized on
the real-estate opportunities pre-
sented by the then-emerging outlet
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shopping centers. Central South also
was competing in outlets, so the
merger was a natural.

After it emerged from Chapter 11,
Value Music started down a different
path and began buying well-known
local indie stores and small regional
chains around the country. It started
with two Manifest Discs & Tapes in
North Carolina. It then acquired eight
Record & Tape Traders in Maryland;
Gem City Records in Dayton, Ohio;
Vinyl Fever in Tallahassee, Fla.; Back-
door Discs & Tapesin Co-
tati, Calif.; and Bart's CD
Cellar in Boulder, Colo.

Since December,
Value Music has been
running going-out-of-
business sales without
much fanfare. But
when it began closing
beloved stores like
Bart's, Gem City and
Backdoor, news stories started appear-
ing in the local press.

In a story on the closing of Bart’s,
the Daily Camera newspaper in Boul-
der quoted Andy Schneidkraut,
owner of local music retailer Albums
on the Hill.

“I do feel sad,” Schneidkraut said.
“The times, they are a changing, and
I don’t think we're the better for it. We
all did better when there were 15 stores
in town.” .

For 24/7 retall news and analysis,
see billboard.biz/retall
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ANDY WILLSHER

Hello,
America:

SLOW CLUB,
a Sheffield,
England, duo
signed to
Moshi Moshi

Crossing The Pond

U.K. Label Moshi Moshi Enters U.S. Market With !K7 Pact

By the looks of its 10th-anniversary party
at the South Street Seaport in New York
last summer, U.K. label Moshi Moshi is
well-known among local trendsetters.

The label has a strong track record,
counting Bloc Party, Hot Chip, Tilly & the
Wall, Architecture in Helsinki and Mates
of State among the bands it has helped
break. And more than 10 years in, it can
still spot a promising group—recent signee
the Drums graced the cover of NME in Jan-
uary as a promising band to watch in 2010.

But despite its accomplishments and a
number of U.S. groups on its roster, Moshi
Moshi didn’t have an official stateside
presence, preferring to li-
cense albums to other part-
ners. But that’s about to
change, as the label has
signed a deal with label serv-
ices group !K7, an agreement
that will also set it up with
distribution through RED.

“It’s a good match for us,”
Moshi Moshi co-founder
Stephen Bass says. “We've
gotten to be the right size over the past 10
years, and we're in a place where the tech-
nology makes it possible for us to expand
into the U.S. It's beneficial for !K7, too, be-
cause they were primarily known as a dance
label, and this expands their reach.”

Under the agreement, !K7 will coordinate
marketing, help Moshi Moshi artists connect
with U.S. booking agencies, oversee the
manufacturing and shipping of releases,
feed releases to RED and coordinate press
and radio campaigns.

“We needed to work with someone who
was in the market already,” Bass says. “We
only have three-and-a-half staffers in Lon-
don, and we knew we couldn’t enter another
market entirely on our own.”

By contrast, !K7 has an office in Brooklyn
with a full-time staff of six—certainly not a
Fortune 500 corporation, but more support
than Moshi Moshi had before. In addition to
releasing albums on its own label, !K7 has
label services deals with such artists as the
Whitest Boy Alive and also provides services
for U.S. labels expanding in Europe.

While Moshi Moshi wasn't officially in the

CORTN
HARD!NE(}'
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U.S. market, the label spent considerable
time and effort targeting audiences here.
“We would throw parties at [South by
Southwest] and in New York,” co-founder
Michael McClatchey says. “We would also
do synch deals with our bands over here.
Slow Club, in particular, have been very
successful at licensing.”

And while Moshi Moshi’s presence out-
side of the United Kingdom has only re-
cently grown, the label has been expand-
ing its operations at home for quite some
time. “We have a deal with Island where
we act as sort of A&R consultants,” Bass
says. “Some of those deals include an up-
stream option. We have a deal
like that for Drums and for the
Cock n Bull Kid.”

The label also has a success-
ful singles club, and Bass and
McClatchey manage a handful
of bands signed to the label,
including Slow Club and

g 2 Metronomy.
u But despite their success,

the label’s founders still strug-
gle with the vagaries of the music business.

“We've seen so many bands get big very
quickly and then disappear, and it's a real
concern,” McClatchey says. “It's a strug-
gle, because you want your bands to at-
tract attention, but too much, too soon is
never beneficial.”

Bass says Moshi Moshi tries to let artists
develop touring careers and core fan bases
to prevent them from becoming flashes in
the pan. “We started working with Slow Club
in 2006, and we just put the album out in
the U.K. last year,” he says. “A big part of us
didn’t want to wait, because we liked the
album and believed in it, but we knew we
needed to tour them first.”

McClatchey says he sees rays of hope in
some artist development stories and hopes
Moshi Moshi can mirror those. “Look at
[bands] like Dirty Projectors or Grizzly
Bear,” he says. “They had the room to grow
and experiment and it's worked out for them.
It’s inspiring for us.” we

For 24/7 indies news and analysis,

_Hz see billboard.biz/indies or follow
billboardindies on Twitter.
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TOMORROW! HAPPENS HERE.

THE SOUTH BY SOUTHWEST
MUSIC AND MEDIA CONFERENCE
showcases thousands of musical acts from

around the globe on over eighty stages in
downtown Austin. By day, industry reps do
business in the SXSW Trade Show and partake
of a full agenda of informative, provocative
panels and interviews featuring hundreds of
speakers of international stature.

REGISTER TO ATTEND SXSW 2010
Go to sxsw.com now to take advantage of
current registration discounts and book your hotel.

SXSW 2010 KEYNOTE SPEAKER
Smokey Robinson to deliver the keynote
address on Thursday, March 18, 2010.

SXSW 2010 MUSIC ANNOUNCES
OVER 900 SHOWCASING ARTISTS

Visit sxsw.com/music/shows/bands

MORE TO COME!
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_Lucian
- Grainge

As heprepares to move to New York, the

future head of the world’s largest record
company talks about the challenges ahead.

Lucian Grainge was once described by Doug Morris, the man Grainge will replace as CEO of Universal Music
Group (UMG) Jan. 1, 2011, as a “killer shark.”
“He is so deceptive with that little kind face and those little glasses,” Morris said several years ago. “Behind

them, he is actually a killer shark.”

“lloved it” was Grainge's response when that comment was put to him.

Grainge has been in the business all his working life, in both publishing and recorded music. In 1979, the 18-
year-old Clash and Sex Pistols fan from north London joined April Music/CBS as a talent scout and song plugger
and was eventually promoted to head of the creative departmentin 1981. His first signing was the Psychedelic Furs.

Forthe past 10 years, Grainge has held senior positions in the management of Universal Music, including chairman/CEQ
of Universal Music U.K.in 2001.1n 2005 he was appointed chairman/CEO of Universal Music Group Interational, head-
ing the division that manages the group’s businesses in more than 50 countries outside North America.

But the 49-year-old still stresses his role as a deal-maker. “l was a talent scout then, and I'm a talent scout now,”
he said of his mid-"80s career at MCA Records, during his acceptance speech for the Music Industry Trusts’ Award

in London in November 2008.

Billboard editorial director Bill Werde caught up with Grainge the day after UMG formally announced his as-
cension. He declined to address any specific industry or company issues, but was happy to discuss his upcoming

role in broad terms.

Now that UMG has announced
its succession plan, can you tell
us what your first order of busi-
ness will be when you assume
the position of CEO?

Well, I suppose to really get to know
the nooks and crannies of the U.S.
operation. I'll be working alongside
Doug for six months, beginning in
July. And I'll look to continue our
company's investment in artists,
music and people—that sort of col-
lision between creativity, entrepre-
neurial risk-taking and profitability.

What do you see as your com-
pany's biggest challengesin the
coming year?
There are two things. Job one is to
continue the excellence and creativ-
ity of the music—by fostering the en-
vironment that the label presidents
and chairmen can flourish in, by mak-
ing sure the investments and the risk-
taking funds are protected for them.
Second, I need to stop—the in-
dustry needs to stop—file sharing
and piracy, so that what we create
and invest in isn’t sort of walking
out one door. We can’t have a situ-
ation where business partners are
uncomfortable investing in new
models because there’s no margin
in it, because they are competing
with “free.” We need to look toward
both government regulation—on a
national as well as global basis—
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and market-led and market-based
commercial solutions.

And we need to have more hits
than anyone.

On a personal level, as you take
on this phenomenally huge role,
what sort of managerial chal-
lenges might you face?

I've been in the industry all my life.
I've been in the company many,
many years. I've managed a port-
folio of 50-0dd individual countries.
My relationships and my respect
for the American operation and
label—the entire senior manage-
ment team—is extremely strong.
I've had very good relationships
with the sounding board of the
company for the last six years. I was
the U.K. receiver and international
marketer over the last 10 years. 1
have been in the U.S. monthly
pretty much for the last five years
or so since | became the interna-
tional head. With those relation-
ships, and with Doug's support, |
think the transition will be as seam-
less as possible.

How does your family feel about
moving to New York?

My daughteris 10, my sonis 16, and
I have a stepdaughter of 22, and
they’re incredibly excited. It'sa great

time for them to make this kind of

move. We were looking at our pass-
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—Andre Paine

ports and they have been coming to
the States with me—either on holi-
day or where we've combined spring
breaks and board meetings—prob-
ably three or four times a year, so this
is as natural a progression for us as
it could be. We have school sorted
out, and we're in the final throes of
working out where we'll live.

What are the key things you've
learned from Doug, both as a
person and as a CEO?

He's done the most unbelievable job
leading our company through this
period. You know, he and | have a
huge amountin common. We're cut
from the same cloth, both music guys.
I've learned an awful lot from him
over the years—probably philoso-
phies, the levels of encouragement,
the levels of advocacy and endorse-
ment that he spends has inevitably
rubbed offon me. He empowers peo-
ple and he respects creativity, and
that's where I've ended up.

He clearly has a great warmth
toward you. He told me an en-
dearing story about a cupcake
and a photo that | won’t be pub-
lishing without his permission.

That's right [laughs|. | am obviously
very excited, and it is a great honor
succeeding Doug. He's a great guy,
and he's been an enormous part of
my career.

a4

We can’'thave
asituation

where business
partnersare
uncomfortable
investing in new
models because
there’snomargin
init, because they
are competing
with ‘free.’

When in your career did you start
to get the notion that maybe
there was a bigger future for you?
If you had asked me when [ was
starting if I'd be having this con-
versation, it would have been
unimaginable. I've always been
myself, and I will continue to be
myself. [ am a music guy. It's in
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my bones to work with crazy peo-
ple and writers and A&R people.
That's something that I'm very
comfortable with. But for some
reason, I'm not quite sure why, I've
always been able to marry that with
running a business. You marry cre-
ativity and commerciality, and this
is where it's ended up.
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Straight To You

Direct-To-Consumer Sales Tools Grow In Sophistication

The digital campaign launched
last October by Boston ska
band the Mighty Mighty Bos-
stones did more than promote
the release of their latest
album, “
Joints." According to Patrick
Faucher, CEO of direct-to-fan
service provider Nimbit, the
group’s initiative also proved
that “with a little creativity and
the right tools, the direct-to-
fan channel can become a
highly valuable part of an
artist’s business."

Using Nimbit's tools, the

Pin Points and Gin

Bosstones gave away a new
song to help collect e-mail
addresses and Facebook con-
tacts and sold bundled pack-
ages of the new album and
tickets to upcoming shows on
its Web site.

The result? The band sold
4,000 copies of “Pin Points and
Gin Joints” and more than
8,000 concert tickets directly
to consumers and through
Ticketmaster. It also compiled
a fan database of 5,000 names
and doubled its number of
Facebook friends to 14,000.

“Their direct-to-fan efforts
actually helped drive what's
happening in the traditional
retail channels,” Faucher says.

After a few years of steady
growth, direct-to-consumer
sales are better-positioned to
deliver significant returns.
Goneare the days when alone
widget placed on a MySpace
page was considered a lifeline
to fans. Today, selling music
directly to consumers means
using suites of communica-
tion and analytical tools and
building or managing online
artist stores.

Instruments (formerly e
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album ‘Pin Points and Gin Joints' directly to fans.

The
direct-to-consumer service

emergence of new

providers is partly a reaction
to the decline in physical
retail. A mass merchant can’t
replace the now-defunct spe-
cialty record stores that once
served more serious fans and
created an opportunity for

companies like indie music
distributor Redeye Distribu-
tion, which says the direct-to-
consumer category is now one
of its top 10 accounts.

“When Tower went under,”
says Glenn Dicker, co-owner
of Redeye and Yep Roc Rec-
ords, “that was the big signal
to us that we needed to look

and see how we were going to
reach the music fans that were
going to be gone."

The solution was to contact
fans directly. Redeye’s 11spot
e-commerce service enables
such acts as David Byrne, Sun
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Kil Moon, the Supersuckers
and Los Straitjackets to sell
music and merchandise di-
rectly from their Web site. Ser-
vices include order processing,
shipping, marketing and re-
porting sales to Nielsen
SoundScan. Clients "don't
have the time or resources” to
handle such services them-
selves, Redeye director of op-
erations Aaron Freeman says.

Direct preorders made up
3% of the first-week physical
sales of Grizzly Bear's 2009
album “Veckatimest” and

more than half of such sales of

Sun Kil Moon's 2008 album
“April,” according to Freeman.

Meanwhile, companies like
Nimbit, ReverbNation and
Topspin offer services that
allow artists to manage their
marketing mmpuinm through
e-mail, Facebook, MySpace,
Twitter and other platforms
from one place.

“Now there is a convergence
that’s palpable,” Nimbit's
Faucher says, “and it’s causing
people to take a look at these
tools as an interacting func-
tion set that creates a commu-
nication channel.”

Facebook’s emergence as a
trusted social network has
given direct-to-fan services a
valuable environment for
building relationships, which
has helped get consumers
more accustomed to buying
music directly from an artist,
Faucher says.

“Consumers are over the
hump in terms of trusting
more than just Amazon and

, which sold 4,000 copies of its

iTunes,” he says.

Even major labels are find-
ing advantages to selling mu-
sic directly to consumers. Two
years ago, Warner Music
Group’s Alternative Distribu-
tion Alliance acquired indie
music lifestyle store Insound,
which had a digital sales infra-
structure that enabled Warner
labels and artists to open their
own download stores.

“The more ubiquitous and
the more digital music gets,
the more avidly fans are crav-
ing other ways and other prod-
ucts and experiences to mark
them as not justan average fan

but a special fan,” says In-
sound co-founder Matt Wish-

now, who is now senior VP of

direct to consumer at WEA.
Using Cisco's new Eos
platform, which adds social
media and data analytics
capabilities to Web sites,
Fueled by Ramen/Atlantic act

Paramore sold 4,300 copies of

4$39.99 bundle that included
a CD of new album “Brand
New Eyes,” a 7-inch single with
four acoustic tracks, a DVD, a
16-page color booklet, an ex-
clusive poster and five col-
lectible photos.

Direct-to-consumer sales
will be more than a niche seg-
ment, Wishnow says.

“I view this as much more
than complementary,”
“limagine this being a serious
supplemental business for the
music industry.” e

biz

he says.

For 24/7 digital news
and analysis, see
billboard.biz/digital
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WEB-ONLY RADIO
DRAWING GREATER
SHARE OF LISTENERS
Of the more than 60 million
weekly Internet radio lis-
tenersin the United States,
84% regularly listen to ter-
restrial simulcasts, while
62% tune in to Web-only
stations, according to a
Bridge Ratings study. Those
who listen to terrestrial
simulcasts do so for an av-
erage of 2.5 hours per day,
while Web-only fans listen
an average of 1.4 hours.
Bridge Ratings predicts
that by the end of 2016 the
percentage of Internet
radio listeners who tune in
to simulcasts and Web-only
stations will reach parity at
about 77%. “Internet-only
radio streams are perceived
to be more ‘adventurous’
and are better sources of
music specialization or dis-
covery than what terrestrial
radio streams provide,”
Bridge reports.

Creative Allies that con-
nects designers and art stu-
dents with bands and fes-
tivals looking for design
ideas. Participating fans
can use the site to upload
their work in hopes the
artist or festival it was cre-
ated for will license it for
sale. Artists, promoters and
managers can either choose
from designs that already
exist or post requests for
specific work and chose
from the best submissions.
The site also features other
media such as games and
radio commercials.

‘GOD OF WAR Il
EDITION COMES
WITH DIGITAL EP
When the highly antici-
pated “God of War III”
videogame arrives March
16, the “Ultimate Edition”
of the title will feature a
redemption code to down-
load a digital EP “sound-
track” called “God of War:
Blood and Metal.” Created
in conjunction with Road-
runner Records, the exclusive
playlist features new and
previously unreleased music
from Killswitch Engage,
Dream Theater, Trivium,
Opeth and Taking Dawn.

NEW SITE CONNECTS
DESIGNERS WITH
BANDS, FESTIVALS
Music Allies, a marketing
firm that works with labels,
artists and music festivals,
is starting a venture called
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“Hey Daddy (Daddy’s Home)" roars
25-10 in only its second week on the
chart, becoming the third top 10 smash
for Usher. His previous entry, “Papers,”
peaked at No. 6 last December and fell
off the chart last week after 14 weeks.
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>>>ORANGE-
T-MOBILE MERGER
QUERIED

The U.K. Office of Fair
Trading has asked the
European Commission to
letit scrutinize a proposed
merger of the British
divisions of mobile
‘telecoms Orange and T-
Mobile to determine
whether the deal would
threaten competition. The
merged company would
be the British mobile
market leader with a 37%
share. If its request is
approved, the OFT will
decide whether the
potential union needs to
be investigated by U.K.
regulator the Competition
Commission. The EC has
extended the deadline of
its own review of the merger
until March 1so it can
consider the OFT request.

>>>APRIL WINE
JOINS CANADA’S
HALL OF FAME
Veteran Canadian rock act
April Wine will be inducted
into the Canadian Music
Hall of Fame at this year’s
Juno Awards. The awards,
organized by the
Canadian Academy of
Recording Arts and
Sciences, will take place
April 18 in St. John's,
Newfoundland. Formed in
1969 in Halifax, Nova
Scotia, April Wine had a
string of hits throughout
the '70s culminating in the
1978 album “First Glance.”
The set contained the U.S.
hit single “Roller”
(Capitol), which remained
on the Billboard Hot 100
for 11 weeks. The band
continues to perform live.

>>>APRA FACING
CHARGES

The Australian Competition
and Consumer Commission
has proposed changesin
how the Australasian
Performing Right Assn.
licenses music rights. The
ACCC wants the collecting
society to streamline its
royalty processing to better
enable composers to deal
directly with music users.
In a statement, ACCC
chairman Graeme Samuel
said APRA's rules “appear
to unreasonably restrict
direct dealing between
composers and music
users.” APRA has until
March 1to respond to the
ACCC, which has placed a
Feb. 26 deadline on
submissions from other
interested parties.

Reporting by Lars
‘Brandle, Andre Paine and
Robert Thompson.

GLOBAL

COUNTINGTHE COSTS

BY WOLFGANG SPAHR

As Revenue Falls, German Collecting Society GEMA
Reins In Expenses

HAMBURG-—German publishers hope cost-cutting
efforts by collecting society GEMA will deliver them
a greater share of its revenue.

GEMA is closing three of its 10 local offices in the
wake of a third consecutive year of declining rev-
enue. But the society still faces some members’ crit-
icism for the size and cost of its infrastructure.

In 2008, GEMA collected €823 million ($1.2 bil-
lion) and distributed €700.6 million ($981 million)
across its membership 0f 63,752, for an administra-
tive cost ratio of 14.9%, up from 14.2% in 2007. By
comparison, its U.K. equivalent PRS for Music has
a current rate of less than 11%, according to a
spokesman for the British society.

The 3.1% fall in 2008 collections followed a 2.8%
dropin 2007 to €849.6 million ($1.3 billion), due to de-
clining mechanical royalties. GEMA CEO Harald Heker
predicts “a further sharp decline in revenues for 2009,”
but final figures won't be available until April 14.

The office closures were the first step in GEMA's
efforts to rein in costs. By concentrating more activ-
ities in its Berlin and Munich head offices, “we will

be able to keep income stable, and in the long term,
it may even rise,” says GEMA supervisory board
member Patrick Strauch, managing director of Sony/
ATV Music Publishing in Berlin.

Markus Hedke, executive VP of EMI Music Pub-
lishing in Hamburg, says the closures “could help
to boost efficiency and thus income.”

Some GEMA members complain that the soci-
ety’s infrastructure prevents it from operating cost-
effectively. “GEMA spends too much of its time in
an ivory tower, which makes working with it so dif-
ficult,” says Walter Holzbaur, owner of Wintrup
Music in Berlin.

“Having two head offices is an expensive anachro-
nism,” says Rudy Holhauer, owner of Hamburg-
based Progressive Music. “It should be possible to
change this situation.”

Heker counters that having head offices in Mu-
nich and Berlin has proved “an effective way of en-
suring cross-regional member and customer
relationship management.”

Some publishers defend GEMA's costs, “It’s not

BY AYMERIC PICHEVIN

All For
One

French Labels Resist Proposal
For Collective Digital Licensing

PARIS—The French recording industry is resisting a
government-endorsed proposal that would require la-
bels to collectively license their music to online stream-
ing and download services.

The licensing plan is part of a controversial, gov-
ernment-commissioned report that also suggests other
ways to foster the development of French online music
services, including government subsidies for gift cards.

While major labels currently strike their own
licensing deals for master recordings, collective licens-
ing would allow independents equal access to on-
line platforms, says Patrick Zelnik, author of the
report and CEO of French independent label Naive.

Under Zelnik's proposal, labels would collectively
license their domestic and international repertoire
to streaming and download services.

“We need a solution to make licensing simpler and
guarantee equal market access for all,” he says.

Atthe MIDEM trade fairin Cannes in January, Min-
ister of Culture Frédéric Mitterrand set a one-year
deadline for labels to develop their own collective li-
censing plan or face a government-imposed solution.

Labels group SNEP, which represents the four ma-
jorsand other companies, and independent labels or-
ganization UPFI have decried the “one size fits all”
12 |
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Scaling back: GEMA's head office in
Berlin; inset: CEO HARALD HEKER

possible for GEMA to be one of the best
collection societies and simultane-
ously charge [rock-bottom| prices for
its collection services," says Christian
Baierle, managing director of Roba
Music in Hamburg.
GEMA is closing local offices in Munich,
Hanover and Augsburg, and plans to offer the
100 employees in those offices jobs elsewhere in the
organization. GEMA says the 10 local offices col-
lected €286.1 million ($400.5 million) in public per-
formance fees in 2008 and €287.1 million ($422
million) in 2007. Local publishers say they’re not
concerned about the closures, noting that they only
work with personnel in GEMA’s head offices.

Meanwhile, GEMA remains focused on finding
new ways to generate additional revenue for its mem-
bers. Heker says he has been encouraged by GEMA's
success in raising performance royalty rates for live
shows (Billboard.biz, Nov. 20, 2009). “We will con-
tinue to focus on adjusting [other] tariffs as we did
with the concert promoters,” he says.

Negotiations have already started with telecom-
munications/new-media trade group Bitkomm to
raise online royalty rates, although GEMA declines
to detail exactly which ones are involved.

Sony/ATV's Strauch concedes that "GEMA should
have reacted to the digital market more quickly,” but
insists, “It has learned from its mistakes and is now
well-positioned in the digital segment.”

Despite GEMA’s progress, rumblings of discon-
tent within the society’s ranks seem likely to con-
tinue. “It’s high time,” Wintrup Music's Holzbaur
says, "for GEMA to establish a task force to eradi-
cate its shortcomings.” e

e o
‘We need a solution
to make licensing
simpler and guarantee
equal market
access for all.”

—PATRICK ZELNIK, NAIVE

solution. SNEP director general David El Sayegh says
France’s digital market is taking off without govern-
ment intervention. El Sayegh also warns of conflict
with existing Pan-European licensing deals. “Online
platforms often sign international licenses,” he says.
“Should they now have [to broker] a dedicated deal
for France?"

Buta collective licensing plan could be more prof-
itable for performers, says Bruno Boutleux, direc-
tor general at artists’ neighboring rights collecting
society Adami.

Zelnik’s report notes that the majors’ practice of ac-
cepting large advances from online startups makes

www.journal-plaza.net & www.freedowns.net

the amount owed to individual artists unclear. A col-
lective licensing scheme, Boutleux concludes, would
address artists’ “longtime demand for transparency,”
while giving independent artists greater access to dig-
ital services.

The proposal was also welcomed by French online
services trade group Geste, whose members include
France Telecom /Orange and Canal+ Distribution. Geste
music commission president Xavier Filliol says that
“streaming services face great difficulties” having to
strike licensing agreements with individual compa-
nies, which, allied to the small margins involved, makes
music sales “of little interest to key players.”

The government is still studying Zelnik's proposal
for a “Google tax” of 1%-2% on online ad revenue at
search engines and online social networks that would
partially finance Zelnik's other proposed measures.

Mitterrand has approved Zelnik's recommendation
that the government and music industry should fund
the distribution of gift cards that young consumers could
redeem at online music services. The size of the gov-
ernment's contribution will be determined during cab-
inetdeliberations; Zelnik suggests that the government
contribute about €25 million ($34 million) annually.
“This could have a real impact on the visibility of [legal|
services,” says Frangois Gerber, digital director of enter-
tainment retail chain Fnac.

Mitterrand also said at MIDEM that he supports
Zelnik's call to extend existing tax credits allowing la-
bels to write off a portion of their production and tal-
ent-development costs to cover marketing expenses
as well. However, such a move requires European Com-
mission approval.,

Zelnik says he's optimistic that his report’s recom-

mendations can help improve the economics of

France's online music market.

And if labels want to avoid having a compulsory
licensing plan imposed, he says, “we have one year to
find an alternative.”
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A DeeperDip

Japanese Physical Music Sales Post Steeper Declines In 09

TOKYO~—It's still no 97-pound weakling, but
Japan'’s status as the Charles Atlas of physi-
cal music sales is under threat.

Japan edged the United Statesin 2008 to
become the world’s biggest physical music
market in terms of trade value, according to
the IFPI (Billboard, July 4, 2009). But figures
for 2009 point to an acceleration in what had
been a relatively slow decline in Japanese
physical music sales.

According to the Recording Industry Assn.
of Japan, physical shipments fell 13% last year
to 214.3 million units, following a 7% decline
in 2008, while trade values slumped 16% year
on year to 249.6 billion yen ($2.8 billion),
compared with an 11% fall in the prior year.

Even worse, Soft Information Planning,
which operates charts compiler SoundScan
Japan, says physical sales across its nation-
wide panel of retailers plunged 27% in 2009
to a retail value of 236.4 billion yen ($2.6 bil-
lion), after falling 3.9% in 2008.

Due to tough economic conditions and il-
legal file sharing, the short-term outlook
doesn’t seem much better, according to RIAJ
GM Shigeta Shoji. “Sales of CDs were poor
in the first quarter, [although] there was a
slight upturn in August-October,” Shoji says.
“We were looking for a big December to
bring things up, but it didn’t happen.”

Some label and retail executives bemoan
a lack of domestic superstar releases in
Japan, where local repertoire traditionally
accounts for about three-quarters of sales.
The RIAJ says only four albums shipped at

e \:‘//

least 1 million units in 2009, down from seven
in the prior year.

Sony Music enjoyed a surprise hitin 2009
with Miliyah Kato’s album “Ring,” which
moved 260,000 copies, according to Sound-
Scan Japan. But Sony Music Japan COO
Kiyoshi Furusawa says, “The industry lacks
anew domestic superstar [who]. . . will stim-
ulate the entire music scene.”

Tatsuro Yagawa, GM of public relations at
Tower Records Japan, agrees that “there
were fewer releases that seemed like they
would be big sellers—some didn’t move [at
all].” Yagawa says sales at Tower’s 80 Japan-
ese outlets declined about 5%-7% last year.

Another leading music merchant, HMV
Japan, has visibly cut CD inven-
tory across its 62 stores in recent
months, but declined to com-
ment. Yoshifumi Nomura, man-
ager of Amazon Japan, which has
benefited from the maturation of
Japan’'s online shopping busi-
ness, says CD sales at the online
retailer “increased by a double-
digit percentage in 2009.”

Digital sales don’t appear likely
to compensate for the decline in
physical sales anytime soon. Dig-
ital sales in Japan fell 2% in vol-
ume and rose only 1% in value dur-
ing the first three quarters of 2009
from the same period a year ear-
lier, according to the RIAJ.

To help shore up physical music
sales, labels are continuing to push
value-added packaging, bundling
such items as T-shirts—or even dolls
of the artists—with CDs. Warner
Music Japan has been reissuing in-
ternational titles in the enhanced-
audio SHM-CD format, as well as
through its popular “paper

sleeve” series, which re-

creates the original LP
artwork of classic albums,
according to Warner Music
Japan CEO Takashi Yoshida.
) Universal Japan CEO Kazu-
hiko Koike says his company
is developing new revenue streams
like artist management, while striking
strategic marketing partnerships with non-
music companies and establishing direct-to-
consumer business channels.

Elsewhere, Sony Music is increasing its film
production activity through its Aniplex sub-
sidiary, launched in 1995 to develop animated
film/TV projects. Aniplex has also ventured
into live action film and is due to open its first
release, “Toki Wo Kakeru Shojo,” in March,
according to Sony Music’s Furusawa.

Embracing nontraditional revenue sources
reflects labels’ willingness to adapt for
survival, Koike says. In the coming months,
he predicts that Japan will see “a fiercer com-
petition for market share” leading, eventu-
ally, to “a market restructuring, with mergers
and acquisitions.”
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No Free Ride

Latin Music Biz Struggles With Notion Of

Charging For Online Content

The notion that online con-
tent is—or should be—free
is at the heart of the crisis
affecting the recording in-
dustry. And while digital
music sales have risen
steadily in the United States,
in Latin countries the idea
of music for free is stifling
the development of online
business models.

“The notion that music is
free is a great marketing in-
vention," says Javier Delupi,
executive director of CAPIF,
Argentina’s chamber of rec-
ord producers. “Our first bat-
tle is at a communications
level. Music isn't free. But the
lack of perception on its
value, particularly in the dig-
ital realm, is astounding.
When we go speak with
members of government or
[Internet service providers
(ISPs)| in our country, quite
often they're hearing this
message for the first time.”

Mobile downloads ac-

counted for about 80% of
digital music revenue in
Latin America in 2009, with
online downloads represent-
ingonly 10% of digital sales,
according to the [FPI, Raul
Vazquez, [FPI
Latin America
regional direc-
tor, says piracy
is “definitely a
barrier” to ef-
forts to develop
the region’s on-
line download
market.

According to
a study by research firm Ip-
sos, Vazquez says, 4 billion
songs are illegally down-
loaded per year in Mexico, in-
dicating that consumers can
and know how to download
music. They just don’t want
to pay for it when they find
it online.

Argentina has aggressively
sought to foster digital growth.
Sales of digital formats, in-

cluding online and mobile,
continued to grow as part of
the overall market, account-
ing for 7% of the total music
market in 2009, up from 4%
the year before, according to
CAPIF’s year-
end report,
Buteven after
surging 59% in
2009, the value
of the overall
Argentine dig-
ital market to-
taled only $3.8
million, ac-
cording to un-
official figures obtained by
Billboard. And of that mod-
est tally, online full-track
downloads accounted for only
12.1% of the market, while
digital album downloads
made up a microscopic 0.3%,
despite the fact that there are
five music download stores
in Argentina. Mobile sales of
ringtones and other music
content account for 66% of

Argentina’s digital market,
while other sources, includ-
ing subscription services, ac-
counted for the remainder.

Fostering greater online
music sales will require cre-
ating stronger public aware-
ness that it’s not an issue of
“whether legal options are
casy to use or not,” Delupi
says. “They are what they are.
They're legitimate. They're
not stolen.”

Delupi doesn't blame con-
sumers, and indeed ques-
tions the effectiveness of
taking legal action against
them, as the RIAA has done
in the United States.

“People who buy pirated

CDs aren’t considered delin-
quents,” he says. “Of course,
it’s not right, butour jobisto
educate the music lover.”

Instead, Delupi takes issue
with [SPs that profit from
enabling people to download
content illegally for free. “The
industry ignored the ISP
problem, and really, the final
consumer is paying for the
service,” he says.

“Everyone charges,” Delupi
adds ruefully. “The ISP, the In-
ternet cafe, the Web site for its
advertising.” But none of them
pays content owners.  -e-

For 24/7 Latin news

and analysis, see
billboard.biz/latin.

More Latin Artists
Launch Their Own
Fashion Lines

Between the release of Julio
Iglesias’ fragrances in 1989
and Daddy Yankee's apparel
line with Reebok in 2006,
few Latin artists ventured

Akolatronic apparel line.
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A
Reggaetodn threads: JOWELL & RANDY show off their

K SHARP

into the fashion world on a
national scale. But now, more
Latin acts are looking to
diversify their revenue by
linking up with local retailers
where their fan bases are
concentrated.

Randy Ortiz, one-half of
Puerto Rican reggaetén duo

FEBRUARY 20, 2010

Jowell & Randy, sells his
anime-inspired Akolatronic
brand of shirts and caps at
Akolatronic.comand ata cou-
ple of boutiques in San Juan,
Puerto Rico. WSS (formerly
known as Warehouse Shoe
Sale), which operates 53
stores in southern California,
has sold a shoe line by re-
gional Mexican artist Pepe
Aguilar since 2008 and began
offering Jenni Rivera’s per-
fume during the 2009 holiday
shopping season.

Akolatronic and Aguilar’s
shoes are headed to the
Magic fashion trade show in
Las Vegas Feb. 16-18 in search
of other distributors. Mireille
Bravo, who heads up sales
and marketing for Akola-
tronic, says she’s still focus-
ing initially on reaching Ortiz's
core fan base in Puerto Rico
and New York.

“You can’t come out and
work the whole United
States at one time,” says
Bravo, who's planning club
nights with fashion shows for
invited celebrities, press and
buyers. Seed funding for

Akolatronic comes from
Ortiz, his partner DJ Nelson
and other investors. “I be-
lieve this has the potential to
become a Phat Farm ora Ro-
cawear,” Bravo says.

Puerto Rican discount re-
tailer Me $alvé sold nearly 1.5
million pieces from kiddie act
Miguelito’s Heir apparel line
in its first year, according to
Me $alvé GM Juan Valentin.
The 120-store chain is about
to expand its offering of
womenswear by tropical star
Olga Tafién and is also nego-
tiating with distributors in
Mexico and Venezuela, where
Tafoén has a strong following.
To encourage artists to pro-
mote their own branded fash-
ionlines, the chain offers them
an initial fee and a percent-
age of sales.

WSS VP of marketing Rod-
erick Aiken says Aguilar’s line
is the product of New Hori-
zons, ajoint venture between
the singer and the chain’s
owner. WSS initially did a lim-
ited run of Aguilar men’s foot-
wear to assess demand and
the results have been so good

that the offering will expand
with two women’s clothing
and shoe lines this spring,
Aiken says.

Marketing has been limited
to eight billboards, two
Aguilar in-stores, a promo-
tional appearance by the
artist at a Hard Rock Cafe in
Universal City, Calif., and the
artist’s Facebook page, Twit-
ter feed and Web site.. Rivera,
who also did a WSS in-store,
sold 72% of her perfume’s in-
ventory in two weeks at $40
per bottle, Aiken says.

“It's a great opportunity,”
he says, “for artists to sit
down and say, ‘How can |
partner in such a way that’s
meaningful, not only to the
fans, but to [the artists’] cre-
ative tendencies and their
business sense? | don’t need
to just be a spokesperson. |
can build something with
some credibility.’ ”

—Ayala Ben-Yehuda

For tips on how to launch
your own fashion line or get
a fragrance licensing deal,
see page 20.

EN ESPANOL: All the great Latin music coverage
you've come to expect from Billboard—in Spanish!

Billboardenespanol.com,

www.journal-plaza.net & www.freedowns.net

PANELISTS NAMED
FOR LATIN MUSIC
CONFERENCE
Producer/artist Andres Levin,
AEG Live/Goldenvoice VP of
Latin talent Rebeca Leon,
Lopez Negrete Communica-
tions president/CEO Alex
Lopez-Negrete and William
Morris Endeavor Entertainment
VP/head of Latin music

Michel Vega are  @suterarm
among the first
confirmed pan-
elists for the
Billboard Latin E...A,lgu
Music Confer- e
ence in San Juan,

Puerto Rico. The April 26-

29 event at the Conrad
San Juan Condado Plaza will
feature panels on working
with brands and the shifting
roles of labels, managers,
radio stations and promoters.
For more information, go to
billboardlatinconference.com.

41 ANNLALS

NACIONAL PROVIDES
MUSIC FOR SOCCER
REALITY SHOW

ESPN Deportes has chosen
Latin alternative label Nacional
Records as its exclusive music
provider for the channel’s new
reality show, “Frente Al Reto.”
The two-month series follows
a group of Mexican soccer
players as they try to earn a
place on the country’s World
Cup team. Songs by Ater-
ciopelados, Los Fabulosos
Cadillacs’ Sefior Flavio and
Chilean artists Francisca Valen-
zuela, Latin Bitman and Gon-
zalo Yafiez are among those to
be featured on the show.

MAKANO STARS IN
COCA-COLATVAD
Panama Music artist Makano
and his hit song “Te Amo” are
featured in a Coca-Cola com-
mercial airing in Argentina, Bo-
livia, Peru, Paraguay, Uruguay
and Chile. The TV ad invites
viewers to upload their own
“Te Amo” videos to micro-sites
in each country. The creator of
the best video will tape a Coke
commercial with Makano. The
campaign will culminate in a
sponsored concert series with
stops in each country begin-
ning in April. Panama Music li-
censee Universal brokered the
Coke deal, which also included
the purchase of 300,000 “Te
Amo” tracks, plus karaoke ver-
sions and videos of the com-
mercial, which the brand gave
away to customers on CD.
—Ayala Ben-Yehuda
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Just down the
turnpike: BEN
GOLDWASSER
(left) and ANDREW
VanWYNGARDEN
of MGMT, one

of the headlining
acts at Bamboozle
New Jersey.

It Came From J ei'sey

Already Bicoastal, The Bamboozle Festival

Looks For New Opportunities

When [ first spoke with John D’Esposito,
popularly known as John D., several years ago,
he was an aggressive young independent pro-
moter with big dreams and a plan. He had suc-
cessfully launched the indie rock festival
Bamboozle in New Jersey and spoke of taking
the event to other cities, even launching a Bam-
boozle tour and other ancillary events.

Big ideas from entrepreneurial music exec-
utives aren’t unusual, but bringing them to
fruition, unfortunately, is, Flash forward to 2010,
and John D. has, with the backing of Live Na-
tion {(which acquired a majority stake in Bam-
boozle in 2007), made those
dreams a reality.

Bamboozle California at
Angel Stadium in Anaheim,
Calif. (March 28-29), will host
Something Corporate and
AFI as headliners, while Bam-
boozle New Jersey at the Mead-
owlands in East Rutherford, N.J.
(May 1-2), boasts Weezer,
Ke$ha, Drake, MGMT and
Paramore as its headlining acts. Bamboozle
Chicago will take place May 15 at Charter One
Pavilion and counts Cobra Starship and
30H!3 among its lineup. The artists and ven-
ues will be announced soon for the 25-date
Bamboozle Roadshow, which will include All
Time Low as 2 headliner.

Live Nation's involvement helped spur the
growth of the Bamboozle festival from its hum-
ble beginnings in 2004 as the Great Bamboo-
zle at the Stone Pony in Asbury Park, N.J.,toa
bicoastal event at huge venues and an annual
roadshow that launched in 2008.

But the driving force behind the Bamboozle
concept is clearly John D. “Itall started with me
and an empty bank account,” he says. “There was
a painting.. . . and [Live Nation] colored it in."

The challenges with a younger demo, beyond
ticket price, include keeping up with rapidly
changing trends. Bamboozle started as emo-
oriented, but the New Jersey event this year will
offer “Death of Emo” T-shirts. “The last month
of promotion is going to be like a Clue game—
‘Who killed emo?’ " John D. says. “We have
more diverse genres to program for. We have
to cover hip-hop, everything that would be con-
sidered pop or ‘scene-related.” "

That includes recognizing fans who may

FEBRUARY 20, 2010 |

be outgrowing certain kinds of music, which
they counter by offering Weezer on Sunday
in Jersey. “We feel like we lost some fans that
naturally migrated to what could be consid-
ered more mature music,” John D. says. “So
all of a sudden we bring back a lineup that
they can relate to and appreciate and come
back for that one day. We're not asking them
to spend three days with us, we're asking
them to spend eight hours and enjoy not only
Weezer. But we always like to develop from
within, that’s our strategy. We like to have
something in the incubator for next year.”

Past Bamboozles offered
some of the first big audiences
for My Chemical Romance,
Fall Out Boy, Jonas Brothers
and, in 2009, Owl City. “We
want to keep having something
within the farm league system,”
John D. says. “It's the effects of
having those [more developed)
bands and the audiences they
bring getting turned on to our
younger bands. It's like when the wheel spins,
it catches everybody.”

Bamboozle is holding the line on ticket prices
this year, with single-day tickets available for
$45 in Anaheim, $57 in East Rutherford and
$35 in Chicago.

“We want to recognize it's really a glorified
club show, so we don't want to price ourselves
too high at any point on Bamboozle," John D.
says. “Our kids have to come in and buy mer-
chandise. We don’t want to hurt our bands.”

Fans can also opt to purchase a three-day
“Wayne's Gold Inn" VIP pass for $200 in Ana-
heim and $300 in East Rutherford, which in-
clude the opening Hoodwink fest.

“We were supposed to get a sponsor for it
and this guy Wayne Goldberg in our office
didn'tdeliver, so we named the ticket after him,”
John D. says. “ We made a character in a Liv-
ingston [N.].] shirt where he lives. Hiskids think
he's cool.”

John D. hopes the next growth comes from
an international market. “We need an invita-
tion from an international city and we're com-
ing,” he says. “Tell 'em.”

For 24/7 touring news

and analysis, see
billboard.biz/touring

www.billboard.biz | 15

BQXSCQRE,ConcertGmsses

HHAHEAHAEHEA B RHAHAASHEBEHEEAHEAEEHEBEODEOR DR ENE

GROSS/  ARTIST(S) Attendance
KET PRICE(S)  Venue, Date agiacity Promoter

SR MILEY CYRUS, METRO STATION
(EBBIZI4N

$9754/880.47 %2' 2A°:9;-90. London, Dec. 13-14, Z”-.:?.??. o AEG Live UK.

L L LUAPIAN MILEY CYRUS, METRO STATION

(£2,665,226)
i Manchester Evening News Arena, 32, 2
SOB06/SI02)  Manchester Englank. Dec: 2708 S o shons  AEG Live UK.

32.1289446?40 MILEY CYRUS, METRO STATION

SScatrags  HGArens Birmingham, England, 25419 " agq Live UK,
$3,134,370 MILEY CYRUS, METRO STATION

(E2)48.40%) TATE .
SEAAVEmaa95e, 02, Dublin, Dec. 16-17 S8 Yo AEG Live UK.

Ly Hex D E N TAYLOR SWIFT, GLORIANA
(82386357 hustrzazri)

SAB 45/569.15 Acor Arona, Sydney, Feb, 6-7  27.030 Michael Coppel Presents

w0 sellouts
$1,047,240
LEBITA31)

YUSUF ISLAM
642057503 Royal Albert Hall, London, Dec. 8 4,755 AEG Live UK.

$956,505 TAYLOR SWIFT, GLORIANA

(0T8T pushEan) Brisb. i t Centri
SBES2/SION0. . Brisbane. Ausalo e L33 Michael Coppel Presents

$768,118 YUSUF ISLAM

(E483.960) Echo Arena, Liverpool, England, 4,427 ETINE K
Dec 5500 K.

§12417/35794
EDDIE IZZARD

$751,618 g -
75/550 okia Theatre L.A, Live, 11,681
b Los Angeles, Jan. 29-30 3754 Tho Show WestBeth Entertainment

$620,363 RONAN KEATING, TINA ARENA

3571461 Assralar
! ? Sydney EQtaaNS Mot Ao 7.7 Michael Coppel Presents

$10.78/39230  Sydney, Jan. ) aws

$587,391
G T AEG Live UK.

$474,765 AVENTURA

385/565 Amway Arena, Orlando, Fla.,
Do 1d o™

5,805 NYK Productions

RUSSELL PETERS

Nokia Theatre L.A. Live,
Los Angeles, Feb. 6 68.9‘2 Goldenvolce/AEG Live

JEFF DUNHAM, BRIAN HANER

uostzi;way‘ Center, Phoenix, 8',4‘66 lcon Concerts

GOV'T MULE

$429,392
3695075950

$368,271
54350

$343,298

364/34950 Beacon Theatre, New York, Dec. 30 5190 Live Nation
$321,976 TRANS-SIBERIAN ORCHESTRA

S5175/52615  Save Mart Contar, Fresno, Calif, 7,401 Live Nation

MAZE FEATURING FRANKIE BEVERLY, KENNY G

Nokia Theatre LA. Live, 5,250
Los Angeles, Jan. 16 2ay Goldenvoice/AEG Live

RESOLUTION 2010 FEATURING DJ KAL, UPPERCUT & OTHERS

$321,486
STESO/845

$321141
(3337510 Canactan)

Shaimes gn | Boll Contre, Montroal, Jan. T 3,994 Gillett Entertainment Group, Track Live
smszo.us TIESTO

(BEODR0 pescs)

SI0K/S2003. | cordinioime Dyque, Bogotd, 6100 MG Entertainment BVI, Gotica & Baco Prods.

TRANS-SIBERIAN ORCHESTRA

Veterans Memorial Are , P <
Jacksonville, Fla., Doc,'?' 8 0](9'? Live Nation

UMPHREY’S McGEE, Z-TRIP, PREFUSE 73

""‘}'5. %Ilroom. Chicago, Jam Productions

MARIAH CAREY, RYDAZNRTIST

Fox Theatre, Atianta, Jan. 19 233,3 Live Nation, Haymon Entertainment

MAZE FEATURING FRANKIE BEVERLY, FANTASIA, RUBEN STUDDARD

Fox Theatre, Atianta, Jan. 2 3,626 Coball Entertainment

LADY GAGA, KID CUDI, SEMI PRECIOUS WEAPONS

Susquehanna Bank Center, -
Camdon, N.d., Dac. 3 s Live Nation

TIESTO, CHRISTIAN SMITH

Espacio Rigaco, Ssatiage, Chile. 1 Street Machine

LADY GAGA, JASON DERULO, SEMI PRECIOUS WEAPONS

UCF Arena, Oriando, Fla,, Jan. 3 6753 Live Nation, In-house

KEM, WILL DOWNING, KINDRED

Fox Theatre, Atianta, Dee. 30 4:368 CD Enterprises

$281,475 POWER 106 CALI CHRISTMAS: JEREMIH, T-PAIN, PITBULL

95/545 Gibson Amphitheatre, Universal 5,954
SEEE City, Calif, Doc. 16 5969 Live Nation

95.5 KLOS MARK & BRIAN CHRISTMAS SHOW: HEART & OTHERS

Nokia Theatre L.A. Live, 4,318 s .
Los Angeles, Dec. 16 <ailout Goldenvoice/AEG Live

X107.5 X-TREME HOLIDAY HAVOC: ALICE IN CHAINS & OTHERS

The Joint, Hard Rock Hotel, 7,0.
Las Vegas, Dec, 11-12 he AEG Live

LES COWBOYS FRINGANTS

Bell Centre, Montreal, Dec. 31 §r7?3 Gillett Entertainment Group

MAJIC 107.5/97.5 BLAST FROM THE PAST: BLACKSTREET & OTHERS

Philips Arena, Atlanta, Dec. 11 ;008 Smooth Entertainment

102.1 THE EDGE JINGLE BELL ROCK: WEEZER & OTHERS

Air Canada Centre, Toronto, Dec. 5 $:355 Goldenvoice/AEG Live

SO YOU THINK YOU CAN DANCE TOUR

Alr Canada Centre, Toranto, Dec. 10 6 AEG Live, Donald K. Donald Events

ANDRES CALAMARO

Luna Park, Buenos Aires, Dec. 13 7929 T4F-Timo For Fun

$312,420
55850/525

$306,085
36225/32975

$305,940
5200.75/359.75

$299,840
389/854

$291,295
$45/535

$288,662
(87975325 pasos)
$224.09/8361

$283,886
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$269,863
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S9375/32375
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Hey, Laaaady! CHARLES
KELLEY, HILLARY
SCOTT and DAVE
HAYWOOD (from left) {

BY RAY WADDELL |

BILLBOARD

FEBRUARY 20, 2010

OW’S THIS FOR CULTURAL
whiplash: Charles Kelley,
Dave Haywood and Hillary
Scott—better-known as the country act
Lady Antebellum—are calling prior to a
performance at the San Antonio Stock
Show and Rodeo, less than a week after
rubbing designer-cloaked elbows with
the likes of Beyoncé and Lady Gaga at the
51st annual Grammy Awards. Their
Grammy performance was memorably
elegant, not to mention a commercial

home run, but suffice to say that the
Nashville-based trio feels more at home
among the Wrangler set. 9 “The Gram-
mys were a big moment,” says Kelley,
who shares lead vocals with Scott, “but
we felt a bit like fish out of water with all
those big-time musicians.” ¢ Outsized
humility is a well-worn country-music
verity, but regardless, with the release of
its second album, “Need You Now,” Lady
Antebellum has officially joined the big-
time. “Need You Now” sits atop the Bill-

PHOTOGRAPHY BY MIRANDA PENN TURIN
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board 200 for a second consecutive week,
selling 209,000 copies one week after its
head-turning 481,000-unit bow. That was
the biggest country debut since Taylor
Swift's “Fearless” in November 2008, and
the biggest debut sales week since Susan
Boyle's “I Dreamed a Dream” moved
701,000 last November. 9 The title-track
lead single, already topping the country
chart, is now moving up the pop charts
as well, buoyed by the act’s Grammy per-
formance. Lady A also picked up its first

Grammy that evening, taking home the
trophy for best country performance by
a duo or group with vocals for “I Run to
You,” from the group’s 2008 debut. §
Following the Grammys, the threesome
hung around in Los Angeles long enough
to see “Need You Now” shoot to No. 1, then
headed back to the more familiar pas-
tures of San Antonio. That’s where the
trio spoke with Billboard about the price
of pop, calling mama and what roads
Lady A might travel in the future. ®>>

FEBRUARY 20, 2010 |
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“Need You Now” is an enormous success
Who did you call first when you heard
the first-week sales news?

Hillary Scott: [ called my mama.

Charles Kelley: I didn't call mine, because
I don't think she has too much understand-
ing about how many records get sold. If  were
to call my Mom and say, “Guess what, we sold
almost 500,000 the first week,"” she would say,
“Well, that's just wonderful.”

Dave Haywood: If you would have told her

we sold 5,000 records she would have said,
“Well, that’s just wonderful.”

Grammy performances usually rely on
flash and spectacle, but your staging was
rather understated. Whose idea was that?
Scott: The three of us took a look at our
[Country Music Assn. (CMA) Awards| per-
formance in November, and we really liked
how that came across. We talked to our
manager Gary Borman, and he recom-
mended we get together with a really
talented guy by the name of Mark Brick-
man. We told him our thoughts, he told us
his, and we came up with something we
felt good about. The actual Grammy per-
formance was a little bit haphazard—I was
almost decapitated by a curtain and a cou-
ple of other things went wrong—but, hon-
estly, we really just wanted to make it about
the song

In retrospect, it seems a pretty smart
move to drop the album right around
the Grammys.

Kelley: That was just lucky timing. We had
a Jan. 26 release before we even knew if we
had any Grammy nominations. Sometimes
the stars just align.

Scott: The reason the record wasn’t out in
the fall around the CMAs or Christmastime
was because we were touring so much last
year, and when Keith Urban calls, you go.
That put the stop on making the record, but
it allowed us to write a couple more songs
that we wouldn't have otherwise.

The single “Need You Now” is getting
pop airplay, but, lyrically anyway, it's
pure country. It's a drinking song. Who
wrote the line “I'm a little drunk and |
need you now"?

Scott: | think [co-writer| Josh [Kear| did.
Kelley: Yes, probably Josh. I remember when
it happened we had a quick moment of,
“Should we say that? Oh, yeah, let's say it."
It’s country music—you can talk about drink-
ing, right?

What kind of conversations do you have
at Team Antebellum about crossing over
to pop?

Kelley: We had no intentions of this ever
crossing over. Some pop stations just started
playing “Need You Now" after it had a little
success at country radio. After seeing that,
our record label started pursuing [pop air-
play] a little more heavily, and EMI came in
on it and showed a lot of support. It definitely
surprised us all. We realize that the majority

of our songs probably won't have that kind of

cross-genre appeal; it just happens to be the
appeal of this song. We’'re not going any-
where. We're country musicians, we write
country songs.

Country music as a whole is broadening
its sound so much that people outside the
genre are realizing there is a whole lot of great
music coming out of [Nashville]. Taylor Swift
opened up the door, Rascal Flatts did, Shania

I'wain. It's nothing new.
Your manager, Gary Borman [whose
clients include Keith Urban and, until re-
cently, Faith Hill], certainly has some ex-
perience in this arena. Can you talk about
his guidance here?

Scott: We found the right man and team that
we shared a vision with, that had been there
before and that have worked with two of the
biggest acts in country music. Coupled with
our record label Capitol Nashville, its presi-
dent Mike Dungan, [senior VP of promotions]|
Steve Hodges and the promotions and mar-

Could Lady A’s Top 40 Success Weaken
Its Bond With Country Radio?

Late in 2009, Lady Antebellum’s “Need
You Now” spent five weeks at No. 1on Bill-
board’s Hot Country Songs chart. More re-
cently, it has made significant inroads at pop
radio, climbing to No. 11 on the Adult Con-
temporary chart, No.14 on Adult Top 40 and
No. 27 on Mainstream Top 40.

Traditionally, country radio programmers
have always been protective—some would
say possessive—of artists who attempt to
widen their audience beyond their country-
radio base. Following the path blazed most
recently and ardently by Taylor Swift, is Lady
A the next big crossover act? And could that
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harm the group’s foothold with country radio,
or even weaken the format itself?

When the country boom of the early '90s
began to soften mid-decade, crossover suc-
cess and itsimpact on country radio became
a hot topic at radio industry forums and in
the trade press. Shania Twain, Lonestar, Mar-
tina McBride and Faith Hill were frequently
cited as artists whose pursuit of pop airplay
may have negatively affected country radio
listenership at large.

Many country programmers emphatically
contend that if noncore country listeners can
satisfy their country-music appetite at pop

keting staff, they are unstoppable. They've
allowed us to have a voice, too. That's one
thing we appreciate, because we're songwrit-
ers and we have a strong vision of who we are
as artists and what we want to do.

Do you think there’s a price you could
pay for success on pop radio?

Scott: We haven't even thought about it. We
want our music to be played to as many peo-
ple as we possibly can. I hope that doesn’t
hurt country radio’s feelings, because our re-
lationship with them isn’t going to change at
all. We are going to work just as hard and con-
tinue that relationship justlike we did on the
radio tour two-and-a-half years ago.

Kelley: Our country audience understands
that we just create the music; how it’s mar-
keted is out of our hands.

stations, they’re less likely to tune into a
country station to hear those artists. Char-
lie Cook, senior manager of country pro-
gramming at KKGO Los Angeles, says this
isn't a one-size-fits-all argument.

“There’s a fundamental difference be-
tween crossover play for ‘Need You Now’
and what’s happening with Taylor
Swift at pop radio,” he says, “but _#
neither scenariois healthy for
country radio. In the case of
Taylor, pop radio came after
her as an artist, and country
radio doesn’tlike sharing its
assets—let’s be honest, that's
what they are, and that’s how

country radio sees them, as pro-
prietary assets.” Cook says country
radio took the initial risk on playing
Swift, and it was country radio that made her
a household name. “Taylor’s a huge star, but
she developed at country,” he says.

Cook notes that crossover spins for the

www.journal-plaza.net & www.freedowns.net

To get back to that question—"Will it come
at a price?”—I don't know. We've definitely
thought about it, with these unexpected
album sales in the last week. We know we're
on the cusp of our lives changing dramati-
cally over the next year. That's a little scary.
We've enjoyed a certain amount of anonymity,
so to speak, being in just the country genre.
When you open yourselfto the pop genre, the
fans, the critics, everybody can be really harsh.
W
views that butcher your music and they're
clearly not by country fans, that definitely

e human, and when you read certain re-

hurts our feelings. But this is what we
dreamed about doing, and it will come with
a certain price.

The new record has some songs that are
hard to define, like “Hello World,” which

Lady A track makes him “unhappy” for
different reasons.

“Pop stations quite astutely found asong
in ‘Need You Now’ that’s a spectacular hit
with strong adult appeal, and it completely
fits what they're doing. But | have doubts

hat Lady Antebellum will suddenly be-
come the flavor of the day as an
artist on pop radio.

He adds that Swift’s trajec-
tory as a country-to-pop
crossover artist has had a
negative impact on KKGO's

younger listeners.
“We've seen a quantifiable
softening of our younger lis-
teners as this has escalated for
Taylor at pop radio,” he says. Al-
though Cook objects to either sce-
nario in terms of audience sharing, he says
he isn’t angry. “This is phenomenal for the
record business. It just isn’t as healthy for
country radio.” —Wade Jessen
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ABOVE:

tage presence: LADY '\
ANTEBELLUM
performing on 'Jimmy
Kimmel Live!

‘We know we’re
on the cusp of
our lives changing
dramatically over
the next year. That’s
a little scary.’

—CHARLES KELLEY, LADY ANTEBELLUM

clocks in at more than five min-
utes. It's very mature thematically,
and at that length, it doesn't seem
to be destined for any kind of
radio play.

Scott: That song found us. It was
written by Tom Douglas, David Lee
and Tony Lane, three of the greatest
songwriters in Nashville. The first
time I heard it, it wasn't even a pitch
for us, it was just a friend saying,
“You need to hear this song.” I loved
it, but I didn't even think about it
for us.

A couple of months later we're sit-
ting in London, Ontario, and we're
missing this one song that could
round out the record, not about a re-
lationship per se, but something that
has a bigger thematic message. [ said,
“Guys, I have something, I don’t re-
ally know if you're going to hear it, but
I know it's a beautiful lyric and it's a
really well-written song.” | played it
for the guys and they flipped.

Kelley: | feel blessed to be the one to
put a vocal on it. | guarantee you, if
any other artist in Nashville had got-
ten their hands on it, they would have
recorded it before us.

You've toured a lot, with some
choice support slots with Kenny
Chesney, Keith Urban and Martina
McBride. You're also out with Tim
McGraw this year. How do you max-
imize that?

Haywood: We try to learn from them,
ever since our early days when we got
that first tour we were ever on with
Martina McBride. We've been in front
of alot of great country fans, and we
owe a lot of that to all the acts we've
toured with. We're going to hit the
road as much as we can. We're out
with Tim for 60 shows this year; we've
been playing about 200 shows a year.
That’s what we love to do and we're
going to stay out there as long as peo-
ple keep coming.

You debut as a headliner next
month at the Ryman Auditorium
in Nashville. Will you work any
more headlining dates into an al-
ready full schedule?

Haywood: A lot of the Tim McGraw
dates fall on weekends, so there are
some days here and there earlier in
the week where we’re going to try. But
it's going to be a while before we can
do a big headline tour. We need to get
some more songs out thel’e and more
shows under our belt. I don't think
we're nearly at the level to be out there
headlining, but the Ryman is a great
test run for us.

Hillary, it’s well-known that you
grew up in a showbiz household.
[Her parents are country singer
Linda Davis and musician Lang
Scott.] How did that prepare you
for what’s happening now?

Scott: | was born and raised in this
industry and actually lived on the road
for two years of my life. In kinder-
garten and first grade I'd watch school
on a videotape on a tour bus. And my
parents both toured with Reba McEn-
tire for eight years, so I think I was
prepared for the travel and how much
we're gone. Everybody always asks
what advice my Mom has given me,
and she always told me, “Hillary, get
enough rest and drink a lot of water.”

The three of you have several of
your own songs on the new record,
co-written with some of the most
successful songwriters in town. Is
that intimidating?

Haywood: We're kind of new kids
in Nashville still—especially me and
Charles, we've only been there four
or five years. When you sit there with
Craig Wiseman, Rivers Rutherford,
Monty Powell, guys that have had
some of the biggest hits for some of
the biggest artists in country, that is
kind of intimidating. But the three
of us kind of just do what we do. We
love creating music and we love writ-
ing songs.

How do you foresee your music
evolving?

Kelley: Only time will tell musically.
I know from a live standpoint we want
to up the production values as it grows,
and hopefully we can get a few more
hits under our belt.

Scott: I would love to get to the point
where we can fill up an arena and have
a show that just builds and builds. Ilove
to go to concerts, and I'll use Beyoncé
as an example, There are moments in
her show that brought tears to my eyes
because everything lined up so beauti-
fully—the music, the visual, the light-
ing, the emotion—that it made you feel.
We want to be entertainers, not just get
up and sing our songs. e

The Key Players Behind
Lady A’s Meteoric Rise

GARY BORMAN

President, Borman Entertainment

Lady Antebellum manager, with a proven track record of
stewarding new acts to stardom (Faith Hill, Dwight Yoakam,
Keith Urban). One-time manager of James Taylor and the
Rolling Stones. Based in Santa Monica, Calif.

JOHN GRADY

President, Borman Entertainment Nashville

Heads Borman’s Nashville operations. Moved to Borman a
year ago from Red Light Entertainment. Former president of
Sony Nashville.

DANIEL MILLER

Manager, Borman Entertainment Nashville

As day-to-day manager for Lady A, Miller oversees a wide
range of strategic decisions for the group, including tour
support, and interacts with all participating players.

GENEVIEVE JEWEL

Director of new media, Borman Entertainment

Manages Lady A’s extensive digital presence, including the
band’s Web site, built by Music City Networks, founded by
Lang Scott, father of the trio’s Hillary Scott.

MIKE DUNGAN

President, Capitol Nashville

Dungan and Capitol Nashville have enjoyed a hot hand of late,
with developing acts Lady Antebellum, Eric Church, Darius
Rucker and Little Big Town joining established hitmakers Keith
Urban and Dierks Bentley.

STEVE HODGES
Senior VP of radio promotion, Capitol Nashville
Oversees strategy at all-important country radio.

RON WERRE

COO of North America and president of music services,
EMI Music

Runs EMI sales teams for North America and Mexico. Based in
Los Angeles.

CINDY MABE

Senior VP of marketing, Capitol Nashville

Under Mabe’s wide umbrella are radio, marketing, publicity,
retail, digital/new media and sales.

STAN BARNETT

Agent, Creative Artists Agency

Basedin CAA’s Nashville office, Barnett has been the responsible
agent for Lady A from the beginning. Other Barnett clients
include Joe Nichols and Heidi Newfield.

MARY HILLIARD HARRINGTON

President, Green Room PR

Onboard since album one. Coordinates the PR plan with the
overall marketing plan for the group. Other clients include
Dierks Bentley, Jason Aldean and Marty Stuart. —RW
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The Sex Pistols and Vivienne Westwood.
Run-D.M.C. and Adidas. Bob Dylan and Victoria’s

Secret. Music and fashion share an illustrious
history together—and the relationship will be on full

Week Feb. 11-18. Billboard goes deep into the tents
for expert advice on everything from launching your

display during New York’s Mercedes-Benz Fashion

own fragrance line to getting your song on
“America’s Next Top Model.” Now, make it work!

LISA JACOBSON, partner at United Talent Agency

MONTE HENIGE, CEO of Romane Fragrances, and head of the branding licensing and endorsement

developer/distributor of Apple Bottoms by Nelly  division. She has worked with Gwen Stefani and her
Eaude Parfum L.A.M.B. line for 10 years.

“‘Deciding when to
uct is the same as deciding wh

od understandin

need to
ance house t reall

y and understand

0 ople to make it v .
he visior he discipline.
y true to who Gwen is, and
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ntor
ecomes a win-win for both,”

by Ann Donahue
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of clothing line Clandestine Industries

Have an interest in fashion. “For me, theline
is really a hobby that I'm interested in—it’s not
just about ‘growing my brand.' I started out bleach-
ing shirts and sewing them together in my par-
ents’ basement, and people started asking me
where they could get them. DKNY then came to
me and we did two deliveries at Nordstrom, and

that was how it started.

Set your own course. “One of the reasons we've
been so successful is that we haven't followed the
trends. For instance, there are a lot of neon clothes
out now, and so we put out a collection called Death
of Neon, and all the clothes were pretty much black.
We even had a black-on-black neon-eating monster.”

Keep it personal. “We keep everything really small.
I don't want to do something with another designer
where it says ‘by Pete Wentz’ and then I have no con-
trol over the clothes. I opened my retail store in
Chicago mostly because | wanted a place to hang
out before going to [live music venue] the Metro,
not because | wanted a huge empire. And all of our
clothes come in limited runs, because people re-
spond well to being one of a select group to have
something, and also because we don't like having
to deal with returns.”

Infuse your fashion events with your personality
“Growing in a smart way doesn’t mean not expand-
ing. We're throwing a fashion show [Style 360 pres-
ents Clandestine Industries by Pete Wentz| at New
York Fashion Week, but I didn't want it to be like all
the other shows, because that's not who we are. So
we're going to have live bands and art and make it
feel like a rock show more than a fashion show.”

— Interview by Cortney Harding

DJ SAM YOUNG, who spins at events for such names
as Naomi Campbell, Cartier, Christopher Kane, Ed
Hardy and Vivienne Westwood

Know your designers. “A designer will some- | -~
times know artists or someone they are styling
at the time and they’ll want their music in-
cluded in the show. [The lead] could even be

someone who is in attendance.”

Keep your favorite DJs up to date. “A lot
of designers go for obvious tunes and others
go for cool, underground stuff that might even-
tually become big. So | might know of a cool
new indie dance group and recommend that
track for the show.”

Pitch relevant tracks. “Tommy Hilfiger would
be very hip-hop- and rock-oriented, as is any-
thing Sean John. But if you're doing Vivi-
enne Westwood, she usually likes classical
s, Pradas, D&Gs—you could
probably be more experimental and throw in lots of

music. The Guce

different genres in there.”

Be open to last-minute alterations. “Sometimes it
is a lot of work and changes need to be made last
minute, which can be a pain. But the advantages are
that it looks good on your résumé and you might also
be paid in some nice clothes.”

—Interview by Mariel Concepcion

“H
SHION TV SHOW
JARED GUTSTADT, CEO of Jingle Punks, a music li-
censing company with clients including MTV, Bravo,
NBC and ABC

o not speak up. “The No. 1 thing
ng music for consideration in these
types of placements is to always make sure you have ver-
sions of your song with and without vocals to give the

when you

editors options when they're cutting. Sometimes when
there’s dialogue going on, they want to be able to do a
sound up—and theyalso want to be able to pull it back.”

Network at the networks and beyond. “Reach out
to as many independent music supervisors and super-
visors at networks as possible. When you're sending
along a package you should alw
them to understand which type of show you feel your
music would work well in.”

's make it easy for

“Project Runway" doesn't want death metal. “You
should know the format you're going after. When you
watch ‘Project Runway’ or reality shows, you'll see that
they don't want fully fleshed-out songs. They’re after
ideas that bring a vibe out of a scene. Someone might
make something that sounds like a Lady Gaga track,
butit's really a simple drum beat with a bassline. If you
want placement in shows, you've got to stay current
with trends. Right now there’s a big push in the music
supervision world where everyone wants things that
sound like Passion Pit and MGMT."

World music is an underserved market. “lt'}oucrc-
ate a nice palette of music to get into shows, [ would
say look to the world music marketplace., When there's
a challenge that takes place in different parts of the
world, or they're visiting somewhere, having music that

fits that vibe is great. If they're visiting Mexico, having
some authentic Mexican folk music. . . would make it
more attractive for the end user to put in a show.”

— Interview by AD
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Christian Star TohyMac Takes Aim At
Nonbelievers With An Aggressive Touring
And Synch Strategy

Long before he was the Grammy Award-winning solo artist TobyMac, Toby McKeehan,
one-third of pioneering Christian rap group dcTalk, was well-known for upsetting the status
quo in Christian music. 91 With the release of his fourth solo album, “Tonight” (ForeFront),
Feb. 9, TobyMac is challenging a different set of rules—namely, how to break through to the
mainstream market in 2010 when traditional (i.e., secular) promotional channels are closed
off. 91“l don’t have MTV at my fingertips. | don’t have VH1,” TobyMac says. “l can’t immediately
get all this coverage when my record comes out. The way | sell gold and platinum records is
by being on the road. The record company [gives] me support and they are very good at it,
but at the end of the day people hear about my music from word-of-mouth and touring.
That’s the two things | can control.” 9l Lead single “City on Our Knees” has been a hit at
Christian radio, selling 222,000 digital downloads, according to Nielsen SoundScan, and
peaking at No. 1 on Billboard’s Hot Christian Songs chart. But fans have also gotten a taste of
“Tonight” through Yahoo and iTunes promotions, as well as multiple licenses, including the
track “ShowStopper” being used on the NFL Network (see story, page 24). 91 “TobyMac crafts
albums that have artistic integrity and wide commercial appeal,” EMI Christian Music Group
(CMG) label group president Peter York says. “In today’s music climate, the fact that his sales
are increasing and all three of his solo albums are certified gold speaks to his ability to create
music that fans can’t get enough of.”
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Talking The Talk

TobyMac has been hopping genres and categories since col-
lege, where he and his Liberty University pals Kevin Max and
Michael Tait formed the groundbreaking trio dcTalk. After
moving from Lynchburg, Va., to Nashville, they introduced the
contemporary Christian music community to rap and hip-
hop with their 1989 self-titled debut album, becoming one of
the best-selling acts in Christian music in the process. Their
third album, “Free at Last,” was certified platinum and stayed
at No. 1 on Billboard’s Christian sales chart for 34 weeks,
earning the group its first Grammy for best rock gospel album
in1994,1995’s “Jesus Freak,” distributed by Virgin Records,
notably traded hip-hop sonics for rock guitar, and has been
certified double-platinum by the RIAA. The trio released

its final studio album, “Supernatural,” in1998. It debuted

at No. 4 on the Billboard 200, then an unprecedented

feat for a Christian act.

Max still records and releases solo projects. Aftera
stint as a solo artist, Tait joined the Newsboys as lead
vocalist last year when frontman Peter Furler retired.
McKeehan reinvented himself as TobyMac and em-

barked on a successful solo career, debuting with
“Momentum” in 2001, followed by 2004’s “Wel-
come to Diverse City” and 2007’s “Portable
Sounds,” which bowed at No. 10 on the Billboard
200. He also released two remix albums (see
chart, below). His 2008 live CD/DVD set, “Alive
and Transported,” earned a Grammy for best
rock or rap gospel album.
For “Tonight,” TobyMac is again
backed by his aptly monikered
Diverse City Band. “Musically
it’s still that same big pot of
gumbo,” TobyMac says. “What
| call hip-rock, funk and soul.”
In addition to the vocals of
longtime band member Nirva
Ready, TobyMac enlists an array of special
guests on “Tonight.” John Cooper, frontman
for hard rock outfit Skillet, lends his voice to
the title track; Grammy-winning worship leader
Israel Houghton is featured on the reggae-fla-
vored “Break Open the Sky”; and Relient K's
Matthew Thiessen appears on “Wonderin." "
TobyMac's 11-year-old son, Truett—also known

Studio Albums

“Nomentum" “Welcome to

Diverse City"
2001 2004

2007

oundScan sale

SOURCE. N
* Title didn't ¢

www.journal-plaza

“Pottable
Sounds"

s through ©

as TruDog—contributes to “LoudNClear.” “It’s grown into
this thing where people kind of expect it,” the father of five
says of his eldest son appearing on his albums. “This time
he was [asking], ‘When are we going to do my song, Dad?
When are we going to do my song?’ | don’t know if I've cre-
ated a monster.”

“Break Open the Sky” bears the stamp of his wife’s Ja-
maican upbringing. “I feel a sort of rite of passage when
it comes to reggae,” he says. “What's cool about that
song is the way we recorded it. We didn’t do it digitally.
We listened to a lot of Bob Marley and Peter Tosh. We
wanted this song to feel like it was cut in the '70s, so we
ran it through a 2-inch tape machine and we put the back-
ground singers around one mic like Bob used to do, and
we put the horn players around one mic.”

The title track was the last song TobyMac wrote for the
album and when he finished, he immediately knew he
wanted Skillet's Cooper on it. “His voice is just perfect
for it,” he says. “It just shreds through the CD."”

“Wonderin’ ” is a wistful look at his days with dcTalk. “We
faced a lot of things together we never dreamed we’d face
and had a lot of dreams come true that we didn’t even know
we had. I'm thankful for them.” While the group parted ways
in 2000, Christian music fans still root for a reunion.

“We talk about it occasionally,” TobyMac says. “l don’t
know if we’ll ever do any more recording. As far as some
kind of a reunion tour, | think that is absolutely possible, but
I'm walking very deeply with the Diverse City Band. I've
been with them almost 10 years creatively and spiritually.
I've been walking with them almost as long as | walked
with Michael and Kevin. Our roots are very deep, and |
don’t plan on walking away from them.”

Taking It To The Streets
The promotional plan for “Tonight” targets mainstream and
Christian audiences, with an emphasis on the digital arena.
“We've seen an unprecedented level of online activity for this
record,” EMI CMG product marketing director David Sylvester
says. “Yahoo previewed the album live across their network
and had a ‘then and now’ video feature that includes a pre-
mier of the ‘ShowStopper’ video from the new record. In ad-
dition to Yahoo we have listening features with AOL, MSN and
Rhapsody. We have a great promotion with Twitter that started
on street date where fans tweet about the record and get a
free download of a remix of ‘Lose My Soul’ from his last album.”

eCl

As TobyMac’s live and remix album sales hold steady,
his studio sets grow in sales with each new release.

Live/Remix Albums

»
Nelsasumsal 91,000 133,000 128,000
The Billboard 200

Peak

Top Christian
AMbam Peak

n

“Re:Mix
Nomeatum”
2003

“Renovating-~
Diverse City"

2005

“Allve and
Transported”
20

he week ending Jan. 31, Sales include Niefsen Christial Scan sales.

FEBRUARY 20, 2010 23

www.billboard.biz


http://www.journal-plaza.net
http://freedowns.net/

All together now:
TOBYMAC (second from
left) and THE DIVERSE
CITY BAND during the
Portable Sounds tour.

‘At the end of the day, people hear
about my music from
word-of-mouth and touring.’

—TOBYMAC

Sylvester says TobyMac’s Facebook page will offer a web-
cast of an event from the studio where he will present the
record to fans, discuss the recording process and take ques-
tions. Additionally, radio networks K-LOVE and Air 1both ran
contests where qualifiers would win a copy of “Tonight” and
winners receive a trip for two to Nashville. “They will receive
two nights’ stay in a hotel, exclusive dinner and performance
with TobyMac and will be registered to run the Music City
half-marathon with TobyMac on April 24,” Sylvester says.

At retail, the album was presold at the Lifeway Christian

IS

From Foothall To Films,

and Family Christian chains; there also was a countdown
atiTunes with three tracks available before street date that
allowed fans to complete the album at a special price.

“Tonight” will be available physically and digitally in a
deluxe edition that includes three remixes (“Captured,”
“Hold On,” “Tonight”), video content of the making of the
album and a copy of the Gospel Music Channel’s “Faith &
Fame” program featuring TobyMac.

TobyMac recruited young directors to create videos
for each song on the album; he’s not sure if they’ll be

~ Tracks

compiled for a physical DVD release or just available for
viewing on his Web site and YouTube.

At radio, the artist faces a problem familiar to many faith-
based acts: Mainstream stations are reluctant to spin songs
with overtly Christian content. Sylvester says he’s evaluating
the options for gaining TobyMac a foothold at mainstream
radio while pushing full throttle at Christian stations.

Following the success of “City on Our Knees,” the label is
working “Get Back Up” as the next Christian single, and radio
was heavily targeted during street week. “On street date we
were on the air with K-LOVE and Air1and then we went to visit
some of the country’s biggest Christian radio stations for on-
air and consumer promotions,” Sylvester says, citing KSBJ
Houston, KLTY Dallas and WCIE Tampa, Fla., among the stops.

“I wish [the label] had a vision for mainstream radio the
way film and TV have a vision for my songs in the main-
stream,” TobyMac says of the way the publishing depart-
ment aggressively secures usages of his songs (see story,
below). “I always try my best to work with my label. 1 don't
ever want to sit on the opposite side of the table. | want to
inspire them to take my music places that it’s not already.”

Record-Breaking

Beyond his role as artist, TobyMac is also a label executive.
He and partners Joey Elwood and Todd Collins (who has
since exited) started Gotee Records in 1994 and are respon-
sible for launching the careers of Relient K, Family Force 5
and others. The label is distributed by EMI CMG's distribu-
tion arm. (TobyMac records for ForeFront, which is part of
the EMI CMG system.) The Gotee roster includes B. Reith,
Stephanie Smith and House of Heroes.

This spring TobyMac will team with Skillet for the Awake
Tonight tour, which will also include House of Heroes.
Booked by Creative Artists Agency, he also has a string of
dates this summer with worship leader Chris Tomlin.

TobyMac’s live shows feature horns, break dancers and
DJ Maj on turntables. His audience runs the gamut from
hip-hop-loving teens to their parents who have followed
him since his dcTalk days. “People love that you’'re
human,” he says, “and that we're frail and that we face
the same situations. Honesty tends to communicate with
people better than standing up there like you have an ‘'S’
on your chest.” .o

Get Mainstream Placements

24

In addition to saturating Christian radio
with hits like “City on Our Knees,” Toby-
Mac’s music can be heard everywhere from
the NFL Network to such films as “Batman
Begins,” “Hancock,” “Transporter 2” and
“Fantastic Four.”

“Some of my main inroads into the main-
stream have been through action films and
sports usages. EMI [Christian Music
Group's] film and TV division absolutely
kills it for me," TobyMac says. “They have
done an amazing job. They look at my
music differently. They don't putitinabox,
and | love that.”

Recently, the NFL Network licensed
“ShowStopper*” for every Thursday night
football game. It was played several times
throughout the broadcast, exposing the

BILLBOARD | FEBRUARY 20, 2010

track before the album was out. “That was
a cool usage and | just got a request for
‘ShowStopper’ to be atrailerona new film
with Bruce Willis,” he says.

Microsoft also licensed “ShowStopper”
for the Windows 7 launch, and the song
was used in NFL Network's Nike Rewind
Segment. Other placements include “Ig-
nition” from TobyMac’s 2007 album “Port-
able Sounds”—which was used on the NFL
Network and in national promos for
Starz—and “Made to Love," also from
“Portable Sounds,” for the 2009 film “All's
Faire in Love," starring Christina Ricci. In
addition, Major League Baseball is using
the title track of TobyMac’s new album,
“Tonight,” as the theme song for the MLB
Network series “30 Clubs in 30 Days."

“We certainly believe all the exposure
Toby gets helps sell =T
records and concert ™~
tickets,” says Laurie
Anderson, Toby-

Mac's co-manager at

True Artist Management.

“There is also a pride in the commu-

nity when his fans recognize his songson
trailers or hear them at sporting events.
We get e-mails from his fans all year long
letting us know where they were when
one of his songs came on.” —DEP
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VAMPS
BILLBOARD JAPAN RISING
INTERNATIONAL ARTIST 2009

BY ROB SCHWARTZ, TOKY0

Japan’s biggest music stars
were out in force as the
inaugural Billboard Music
Japan Awards took flight.

Held Jan. 31 in the swanky
Billboard Live club in Tokyo
Midtown —a shopping and busi-
ness complex in central T
that also houses the Ritz-Carl-
ton Hotel and various upscale
boutiques —the awards made an
instant impact, with the three- . HY
hour show broadcast live on a BILLBOARD JAPAN
Fuji TV cable station and with ‘ INDEPENDENT ARTIST

= OF THE YEAR 2009
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the support of J-WAVE and FM802 radio.

“In Japan, we have charts, live venues and a mo-
bile phone digital download business,” Masato
Kitaguchi, VP of Billboard Japan, told Billboard.
“The company is pleased to launch the Billboard
Japan Music Awards into this family of enterprises.”

Also in attendance was Billboard publisher and e5
Global Media COO Howard Appelbaum, who spoke
and handed out honors to the winners.

Sitting amongst the avalanche of flowers sent by
well-wishers, Appelbaum noted: “We are lucky to
have this partnership with Hanshin Contents Link
with whom we hope to create the biggest and most
prestigious music brand in Japan. In 2008, we estab-
lished charts in Japan and these are the first awards
given based on the chart rankings.”

Chart-topping, 14-member vocal band Exile picked
up the Billboard Japan Artist of the Year award as

ear award
Avex), with
ve accepted
\If of the band this time but next
can all be here to perform.™
R&B star Al picked up the Billboard Top Pop A
2009 award and performed two tracks, )
ic,” that showcased her powerful voice. Upon
ng her award the Los Angeles-born AT beamed:
“When you win a Billboard award, there’s no mis-
bu are at the top of your game.”
se rock band HY, from Okinawa, humbly
d Japan Independent Artist of
the Year 2009 award, saying: “Getting our music out

well as the Billboard Japan Album of the
for “Exile Ballad Best” (Rhythm Zone
Exile leader Hiro telling Billboard:
the award on t
time we hope

ROCK’A’TRENCH
BILLBOARD JAPAN HOT 100
AIRPLAY OF THE YEAR 2009
“MY SUNSHINE”

to the fans is so rewarding, as is being able to play
live for lots of people.™

Another Japanese rock band, Vamps, received a
hysterical reception from fans as they played the
event’s outdoor stage, situated on the plaza in front
of Tokyo Midtown. The band took home the Bill-
board Japan Rising International Artist 2009 award
with si /guitarist Hyde declaring: “People appre-
ciating our work is so sat i

BoA and Judith Hill we
Japan U.S. Publisher’s

performing hert sibility” with Daichi Miura
at the awards as “a very memorable experience. I
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HIRO, FROM EXILE
BILLBOARD JAPAN ARTIST
OF THE YEAR 2009,
BILLBOARD JAPAN
ALBUM OF THE YEAR 2009
“EXILE BALLAD BEST,"
BILLBOARD JAPAN
TOP POP ARTIST 2009

atic about the show!”

Hill, ) skyrocketed to fame after her appearance in
Michael Jackson’s “This Is It,” sang the song she per-
formed with him in the film, “1 Just Can’t Stop Loving
You,” and also gave a powerful rendition of her Jackson
tribute song, “T Will Always Be Missing You.”

“T felt like I needed to write that,” she said, “Because
I had such strong emotions T was carrying with me
after his death.”

AKIKO
BILLBOARD JAPAN
JAZL ARTIST OF THE YEAR 2009
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BILLBOARD JAPAN AWARDS 2009
ADDITIONAL WINNERS

BILLBOARD JAPAN

HOT 100 OF THE YEAR 2009
B'Z “ICHIBU TO ZENBU"
BILLBOARD JAPAN HOT 100
SINGLE SALES OF THE YEAR 2009
JUNKO AKIMOTO
“Al NO MAMADE..."
.

BILLBOARD JAPAN ADULT
CONTEMPORARY OF THE YEAR 2009
BLACK EYED PEAS
“I GOTTA FEELING"

.

BILLBOARD JAPAN IAZZ ALBUM OF
THE YEAR 2009
HIROMI UEHARA “PLACE TO BE"
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BILLBOARD JAPAN
OVERSEAS SOUNDTRACK ALBUM
OF THE YEAR 2009
MICHAEL JACKSON
“MICHAEL JACKSON THIS IS IT"

BILLBOARD JAPAN INDEPENDENT
OF THE YEAR 2009
FLUMPOOL “UNREAL"
BILLBOARD JAPAN NEW ARTIST
OF THE YEAR 2009
YUSUKE “HIMAWARI"

.

BILLBOARD JAPAN
TOP POP ARTIST 2009
KOBUKURO
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BY MARIEL CONCEPCION

SOBACK

R&B Singer Monica Returns With New
Album Full Of ’90s Flavor

At first “Monica: Still Standing” sounds a little dull—a reality
show that doesn’t focus on catfights and drunken outbursts, but
instead features R&B singer Monica Arnold performing in
church, having a quiet dinner with her fiance and celebrating
her album release with her family and the mayor of Atlanta. But
the 29-year-old artist is banking on her recent BET success to
help launch her first album in four years and cement her place

as a mature, family-oriented woman capable of speaking to other
middle-class African Americans.

“I originally didn't think it'd be a good idea—I as
would be what you usually see on reality TV," Monica says. “But
they told me itwouldn’t be scripted—it would just be me. Ifthey
would've gotten me 12 ye

imed it

drama. That's just not the life I'm living anymore.”

Monica has taken a few years off to focus on raising her two
sons, 4-year-old Rodney “Lil Rocko” 111 and 2-year-old Romelo,
with her fiance, rapper Rodney “Rocko” Hill Jr. Her last album
was 2006's “The Making of Me,"” which has sold 323,000 copies
in the United States, according to Nielsen SoundScan. Now she’s
preparing to release a new album, “Still Standing,” March 23
through | Records, and the singer says she's "back full throttle.”
Monica will also work on her reality show; the series’ first sea-
son just wrapped on BET and she's in negotiations to film a sec-
ond go-round.

] Records senior VP of urban marketing Carolyn Williams
says the show has helped tremendously in promoting Monica’s
album. “The interesting thing about Monica is that she has an
audience that ranges from the ‘106 & Park’ audience to the gospel
demographic and everything in between,” she says. “We launched
the single during the show’s finale week and all her fans were
able to see the genesis of the album and what goes into creating
and finding a single. It was a great lead-in to this project.”

That first single, the Missy Elliott-produced “Everything to
Me,"” entered Billboard's Hot R&B/Hip-Hop Songs chart at No.
61 in the Feb. 13 issue. (This week it jumps to No. 19.) Other
songs include the Polow Da Don-produced and Ester Dean-

written “Here [ Am”; the feel-good “Betcha,” which samples an
; and “Just Me,” which Monica

Evelyn “Champagne” King be:
says has a beat that “rappers can be on, but I'm singing on that
track, much like I did before when I sampled LL Cool |'s ‘Back
Seat’ track” on her breakthrough single “Don’t Take It Personal
(Just One of Dem Days).” Additionally, the album’s Ludacris-as-
sisted title track is the theme song for her BET show.

“I've gone through so many different things that my testi-
mony should be shared,” Monica says. “I

Even if you can’t relate
all the way, maybe some things that I've experienced will make
the load feel lighter for the next person. The idea was to strip

HOT DAWGS

ago, they would've gotten a lot of

PAYING TRIBUTE
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VI

No more drat

down the album to remind people I am human—to share my
life experiences and tell people how I got through them over a
real '90s-mixed-with-modern sound.”

Williams s:

ys it’s this same honesty and growth that keep
Monica's fans by her side. “One thing that's unique about Mon-
ica is that she’s a different type of survivor—she has a differ-
ent type of success story,” she says. In 2001, her boyfriend

committed suicide; a few years later, she went through a rocky
relationship with rapper C-Murder. “You don't have to come
from a poor background or deprived upbringing to experience
life-changing pain.”

To further promote the album, Williams says the label will
focuslargely on social media, including potential MySpace per-

formances and possible sessions with MSN Control Room,

among other online performances. ] is in the process of creat-
ing an exclusive mobile application for Monica, although the de-

SWEET SPOT

SHARK ATTACK

34

35

tails are still being sorted out.

BET will partner in promoting the album. A half-hour special
is already in the works as well as some performances, a behind-
the-scenes “Access Granted” episode and the premiere of Mon-
ica's video on BET. Some late-night and daytime show
appearances are being scheduled, and the singer is in talks with
BET to join its 106 & Park tour beginning in April. “It's perfect
timing because itkeeps her visible as the album goes to stores,”
Williams says.

In addition, Monica is working on her boys clothing line, Re-
gions of Rock, which was inspired by her sons. It will be avail-
able in department stores by the end of the year.

Aside from the album and the promotion that goes behind it,
the fashion line is the only other thing Monica has scheduled
for 2010, “I'm not a person that believes in planning a lot,” she
says. “Whatever comes my way, I'll move toward it.” e
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BUZZ

>>>BONNAROO
LINEUP
ANNOUNCED

The 2010 Bonnaroo Music
& Arts Festival (July 1013
in Manchester, Tenn.) is
taking an unusual route to
its lineup announcement,
rolling out the bill one
artist at atime on its Web
site. But Billboard sources
have confirmed that the
headliners will include
Jay-Z, Stevie Wonder,
Kings of Leon (in what is
currently the Grammy
Award-winning band’s
only scheduled U.S. show
this year) and Dave
Matthews Band.
Previously announced acts
include Ingrid Michaelson,
the xx, Regina Spektor,
Steve Martin & the Steep
Canyon Rangers, Wale,
Mayer Hawthorne & the
County, Phoenix, Weezer,
OK Go, Baroness and John
Fogerty. The Flaming Lips,
along with Stardeath and
White Dwarfs, will perform
Pink Floyd’s “The Dark
Side of the Moon” ina
special late-night set.
Tickets will be sold at
Bonnaroo.com.

>>>DRAKE PLANS
TOUR

Drake will headline the
Away From Home tour, his
first North American solo
trek, which runs April 6-
May 8. The 25-city jaunt
follows his participation in
the Young Money
Presents: America’s Most
Wanted Music Festival.
Away From Home will
feature performances
from Canadian rapper/
singer k-os and New York
synth-pop band Francis &
the Lights. It will stop in
Boston, New Orleans and
Orlando, Fla., as well as on
15-plus colleges and
universities as part of the
Campus Conscious tour
before it wraps in
Plymouth, N.H.

>>>THICKE JOINS
KEYS ON THE
ROAD

Robin Thicke will
accompany Alicia Keys on
her nationwide tour
beginning March 3. It will
visit New York, Miami,
Chicago and Los Angeles
before finishing in April.
Thicke’s latest album, “Sex
Therapy,” debuted at No. 2
on the Billboard 200 and
has sold 269,000 copies,
according to Nielsen Sound-
Scan. Melanie Fiona will
also appear on the tour.

Reporting by Mariel
Concepcion and David
J. Prince.

,,L_

Ta d
DAN BLACK

IEMESEETEN Y JASON LIPSHUTZ

Mad ManinBlack

British Electronic Artist Dan Black Infiltrates U.S. Ads

U.S. audiences may not recognize Dan Black,
but the British electronic artist has spent the
last two years soaking up American pop
music for his debut album, "UN.” Seven
months after Black's sample-heavy sound-
scapes made a splash in the United King-
dom, the record will hit American stores Feb.
16 via the Hours, a French label partly owned
by ad agency Euro RSCG.

Although “UN” and its stylish singles
amassed a following in the United Kingdom,
the singer /songwriter/producer says that he's
a little worried about trying to translate the
success to the United States.

“I'm still an unknown quantity,” he says.
“We've tried to do things at a slower level and
focus on Europea
taking things up a few gears. I'm nervous but
amazingly excited.”

Black began experimenting with electronic
music as the lead singer of London alt-rock
group the Servant. After splitting from the
band in 2007, he holed up with a laptop in his
Paris apartment and toyed with disparate mu-

audiences, but now we're

sical genres, from American hip-hop to Eng-
lish pop music.

While recording 70 songs during a two-
month period in the winter of 2008, Black
took inspiration from sample-heavy personal
favorites like the Beastie Boys’ “Paul’s Bou-
tique” while drawing upon modern mash-up
acts like Girl Talk and 2 Many DJ’s.

“These kinds of artists weren’t just being
divisive and making songs out of others' ma-
terial,” Black says. “They were redefining what
it means to be an artist.”

One ofhis earliest demos was "HYPNTZ,"
a mash-up that molded pieces of the “Star-
man" soundtrack, Rihanna’s “Umbrella” and
the Notorious B.I.G.'s “Hypnotize” into a
slick pop song. Although the self-released
track had to be reworked due to copyright
issues, the song created Internet buzz for
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Black and eventually became his first sin-
gle, “Symphonies.”

Released last July in the United Kingdom,
“UN" was preceded by a performance at the
2009 Glastonbury Festival, while album track
“U + Me =" was featured as an iTunes Single
of the Week.

Along with the standard marketing tools
used to promote the album, Black was given
a larger platform as an artist on the Hours,
which is distributed by Universal and oper-
ates through advertising conglomerate Euro
RSCG Worldwide. The label allows artists to
use existing songs in advertising campaigns
while also creating original music for other
brands. Black contributed the “UN" track
“Pump My Pumps" to French clothing com-
pany Lacoste's winter 2009 campaign and
wrote a Web-exclusive track for jeweler
Cartier's recent “How Far Would You Go for
Love"” promotion.

“We are the first record label to be inte-
grated into a major advertising network,”
Hours co-founder/A&R rep Leslie Dubest
says of the label, whose roster includes acts
like Elbow and Dada Life. “We have a unique
setup where artists can work with cool brands
but never have to change the artistic side of
the equation.”

Dubest says that the label's focus in 2010
will be on expanding Black’s presence in the
United States. Black will make a brief North
American trek this winter, culminating in a
March 26 appearance at Miami's Ultra Music
Festival. A new version of “Symphonies” fea-
turing rapper Kid Cudi will appear on the
American version of the album.

The Hours also plans to involve Black’s
music in more advertising campaigns this year,
adecision that he supports. “T'he music indus-
try’s not as financially viable as it used to be,”

Black says. “As long as there’s no ethical issues
with the advertising, I'm up for it.”

IEEEA By cw. THOMPSON

Tongues
Are Wagging

Paper Tongues Throw Manners
Out The Window And Score Big

Sometimes bands take drastic
measures to get their music to
the right people: following a
music supervisor to her car,
mobbing a pregnant executive
at a conference or slipping a
writer a demo with her morn-
ing coffee. Or, in the case of rap-
rock band Paper Tongues
frontman Aswan North, crash-
ing an “American Idol” judge’s
lunch, Rielle Hunter-style.

North was having lunch a
few years a go at the Mondarin
Hotelin Los Angeles when his
companion pointed out that
Randy Jackson was dining a
few tables over. Throwing aside
normal celebrity-etiquette con-
ventions, North pushed aside
the producer’s plate and
handed him a piece of paper
with his phone number and
band's MySpace page written
onit,

His audacity paid off, big
time. Jackson called North a few
hours later, and eventually

signed the band to his manage-
ment company, Dream Mer-
chant 21.

“Randy started really coach-
ingus,” North says. “He called
us for three years and took a real
role in our lives. He's a real mu-
sician, and he’s poured that
knowledge onto us.”

Jackson also shared his busi-
ness savvy and helped Paper
‘Tongues connect with A&M/Oc-
tone Records. Best-known for
breaking Maroon 5 and Holly-
wood Undead with slow-burn
strategies, the label is employ-
ing a similar tack with the roll-
outof Paper Tongues’ self-titled
release, out March 30.

The label has been working
Paper Tongues without an
album since June 2009, when
itserviced the act's first single,
“Ride to California,” to radio.
Early programming champions
included KFMA Tucson, Ariz.,
and XETRA-FM San Diego,
which booked the band to play

PULSE
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>>>PSYCHE-
DELPHIC
Manchester, England-based
trio Delphic is already making
good onits early promise.
The hotly tipped U.K. alt-
rock/dance crossover act,
published by Universal, is
finalizing a U.S. licensing deal
through its own label Chimeric
for debut album “Acolyte.”
However, indie label Modular
will issue its 2009 EP, “Coun-
terpoint,” digitally stateside
March 2 and on limited-edition
vinyl March 16.
Delphicistouring Europe to
coincide with the album’s con-
tinental rollout through various
licensees. Those dates, booked
by 13 Artists, began Feb. 3 in
Hamburg, Germany, and wrap

Feb. 26 in Barcelona. They're
followed by a 13-date British
tour (March 4-20) before Del-
phic makes its U.S. bow April
18 at the Coachella festival. U.S.
shows are booked through Cre-
ative Artists Agency.

Delphic made the U.K. top
10 with “Acolyte” (licensed to
Polydor) one week after its
Jan. 1M U.K. release. According
to Polydor senior product
manager Hannah Neaves, the
act is intent on proving that
the pressure of being a media-
nominated “next big thing” of-
fers “more opportunities than
challenges. The incredible
album and live reviews are cre-
ating a word-of-mouth cam-
paign that will keep the mo-
mentum going.”

Ed
@
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with DAVID BROZA

by GARY GRAFF

David Broza performed with the late Townes Van Zandt only once, during a Writers in the
Round concert in Houston in 1994, After Van Zandt died three years later, the Israeli singer/song-
writer was shocked to learn that the Texas music icon had left him a shoe box filled with un-
released poems and lyrics—and that he wanted Broza to write music to accompany them.
After some initial hesitation—during which Van Zandt’'s widow, Jeanene, with Broza’s ap-
proval, considered more well-known artists for the project—Broza hit Manhattan Beach stu-
dios last June with producer G.E. Smith and recorded “Night Dawn: The Unpublished Poetry
of Townes Van Zandt,” due Feb. 23 on S-Curve Records.

Broza spent four years writing music for 10 of the songs; finished an 11th, “Harms Swift
Way,” from a Van Zandt demo; and closes the album with his own instrumental, “Too Old

L1

Lickitup: PAPERTONGUES Ty

its Next Big Thing and Wreck
the Halls concerts last year.

“On the basis of the airplay
and word-of-mouth at these
shows, we now go back and de-
velop the band as a headliner
in these markets,” A&M/Oc-
tone CEO James Diener says.
Paper Tongues have also toured
with Flyleaf, Jet, Our Lady
Peace, Everclear and Switch-
foot, and have played a handful
of Vans Warped dates.

To help target future live
shows and marketing efforts,
the label is using Topspin to
collect user data in exchange
for a free download of “Ride

to California.”

A “Ride to California™ EP
has been available at shows
since July and on iTunes since
January. In late 2009, the song
“Ride to California” and the
second single, “Irinity,"” were
made available on iTunes and
Amazon, and “Trinity” is
starting to make the rounds
atradio.

Additionally, the video for
“Ride to California” was re-
cently added to mtvU and
Music Choice, and the song was
given a prominent synch on the
CW TV show “Melrose Place.”
The band has also shot a sec-

ond video for “Trinity.”

Diener says he relishes the
opportunity to break Paper
Tongues, which he calls an
album-oriented act that tran-
scends category.

“I would say to anyone who
said, ‘Can I hear a Paper
Tongues song?," 'If you must,
I will play you a song, but I
would prefer to play you three,
but even better, listen to the
whole record,” " he says. “Paper
Tongues has a longer duration
in the marketplace. You have
to get over the hump, but once
you do, it will be a very nice
road ahead.”

The band’s live show is
“phenomenal,” she adds, “ap-
pealing to young indie and
dance fans and older lapsed
ravers and fans of Orbital,
Chemical Brothers and Daft
Punk. We expect the [summer]
festival season to be a high
focus for Delphic.”

—Steve Adams

>>>REISE UP
Germanduo Ich+Ich’s third stu-
dio album, “Gute Reise” (Uni-
versal), is still riding high on the
Media Control chart three
months after its Nov. 13 domes-
tic release, and its life looks
likely to extend through the
spring as the act hits the road.

Ich+Ich has announced it
will play 15 open-air shows in
Germany this summer in addi-
tion to 27 arena concerts (April
4-May 15) already announced
for its Gute Reise tour, booked
by Berlin-based Trackworks
Productions. However, as al-
ways, one-half of the duo—
singer Annette Humpe—won't
join fellow vocalist Adel Tawill
onstage. Humpe, who co-
writes and produces the act’s
material, limits her participa-
tion to an offstage role.

The album is certified dou-
ble-platinum in Germany after
shipping more than 400,000
units. The duo shipped plat-
inum (200,000 copies) in2005
with its self-titled debut. But
according to Universal Music
Germany, total sales in Ger-
many, Switzerland and Austria
for its 2007 sophomore set,
“Vom Selben Stern,” have
passed 1.3 million copies.

“Annette and Adel reach the
people because they always
find the right words and let
them sound absolutely au-
thentic,” Universal Music Ger-
many president/CEO Frank
Briegmann says.

The act is published by
Glueck Publishing/Universal
Publishing.

—Wolfgang Spahr

>>>SPELL CAST

Danish sextet Alphabeat hasa
huge chance to make UK. fans
go gaga for its multilayered
pop album, “The Spell.” Hav-
ing landed the support slot on
the 13-date British leg of Lady
Gaga'’s Monster Ball tour (Feb.
18-March 8), the band will in-
troduce audiences to its soph-
omore album, released in Den-

mark last October by indie
Copenhagen Records.

The album has been in the
top 20 of the IFPI Denmark
chart since release. The live
shows will coincide with the
set’s March 1 U.K. appearance
through an international
licensing deal with Polydor/
Universal, which will release
the album March 2 in the
United States. Universal is “fi-
nalizing plans for releases in
other global territories follow-
ing those two key territories,”
Copenhagen product man-
ager Torben Ravn says. Ac-
cording to Ravn, the album has
sold more than 25,000 copies
in Denmark.

The deal with Polydor/Uni-
versal is the second interna-
tional licensing arrangement
for the band: Its previous al-
bum, “This Is Alphabeat,” was
licensed to EMI and spawned
three U.K. top 20 singles. Ravn
says the album’s U.K. sales
have passed 150,000 units. Al-
phabeat is published by Good
Songs, part of Copenhagen
parent MBO Group. Creative
Artists Agency books the band
abroad; Beatbox handles that
task at home.—Charles Ferro

to Die Young.”

1 What happened that night in Houston
when you first met Townes?
There were others there, but it really turned
out to be the Townes Van Zandt vs. David
Broza show. [t went down for four hours, just
on and on. That was basically the only time
we sat across from each other and really played
and talked. We had a brief meeting later that
year, in Kerville, Texas, but that was not at all
like Houston.

2 What was your reaction when you dis-
covered the shoe box?

I was pretty shocked . . . It was out of the blue,
out of nowhere. I had not talked to
Townes or seen him since that one long
concert we had done in '94. I didn't sing
his songs. | guess he didn't write music
to them, so he left that for me to do.

3 But his widow didn’t want to give
them to you.

She said to me that she would like to talk
to me in person. After telling me about
their life, she said she would've rather
presented these poems to Bob Dylan,
Willie Nelson, Waylon Jennings—other
singers who she knew loved Townes'
work. I told her, “I'm not going to stand
in your way. This is something bigger
than me.” I'm not in a position like a Bob
Dylan or Willie Nelson to make Townes'
words come to life. But eight years later
[ was in Houston. [ had Jeanene's num-
ber and wondered what happened to that
stuff. She said nothing had happened, so
I'wentback to Tel Aviv and a few days later
I started receiving these beautiful poems.

4 Was there a particular theme
that you found in these writings as
you got into them?

They all deal with death, almost all of them—
and love, but of course he would always cut
away suddenly from death and turn into very
personal and deep love and affection for some-
one. When I finished writing all the music to
them, they all felt like they were about depar-
ture—that’s what immediately came to mind.

5 What kind of approach did you take
to recording these songs?

In three days in the studio we laid down the
tracks, one take to every song live with adrum-
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mer, double bass, electric guitar, my Spanish
guitar and vocal. We added a little keyboard
and a couple of voices here and there. In five
days we'd done everything. And that’s not me;
I'ma pop artist, used to doing 171 takes to every
song, fixing every word. If I had to sing in front
of Townes and sing him those songs, | guess
this is what it would be like.

6 You certainly kept quiet about this given
that it was brewing for four years.
That was an odd thing for me. [laughs] Nor-
mally when | write a song | want to get on-
stage and sing it in front of an audience.

These songs, | treasured them so dearly, |
didn't play them to anybody. I didn't want
to tell everybody about it; there was too
much to explain. There was one person |
played each and every one as | wrote them,
by phone or in person. A couple of them I
played maybe once in public. But, really, no-
body, until this recording was done, actu-
ally got to hear me play them. I can only say
I hope I've done those lyrics justice, turn-
ing that poetry into songs as Townes
would’ve liked it.
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ALBUMS

NNEKA

Concrete Jungle
Producers: various

Yo Mama/Decon/Epic
Release Date: Feb. 2
Nneka’s new album, “Concrete
Jungle,” may be her stateside
debut, but this globetrotting
R&B maverick—a Nigerian
who is based in Germany—
has already earned compar-
isons to such established
artists as Erykah Badu and
Lauryn Hill, whose work
with the Fugees reportedly
provided Nneka with her first
taste of Western music. A
dense yet buoyant mixture
of hip-hop beats, reggae
grooves, African-pop riffs
and future-soul vocals,
“"Concrete Jungle™ (which
culls tracks from Nneka's
previous European releases)
does, in fact, echo “The
Miseducation of Lauryn Hill."
Like that 1998 blockbuster
album, “Concrete Jungle”
combines various stylesina
manner that mirrors the
singer's juxtaposition of the
personal and the political
But Nneka never has trouble
making the music her own
—wide-ranging cuts like
“Heartbeat,” “Africans” and
“Kangpe" sound like the

natural result of her far-flung
experience.~MW

CORINNE BAILEY
RAE

The Sea

Producers: various

Capitol Records

Release Date: Jan. 26
Griefisn’t the only thing that
runs deep through Corinne
Bailey Rae’s sophomere ef-
fort, “The Sea.” In grappling
with the sudden death of
her husband in 2008, the
U.K. singer/songwriter has
crafted a remarkable set
that includes influences
from rock and jazz, rich in-
strumentation and lyrics
that linger well beyond the
first listen. But one needn’t
know the personal context
of the album to appreciate
it. The song "Are You Here"
ripples with idyllic memo-
ries of love lost, as Rae sings
over cymbals crashing into
guitars, But fans of her
sunnier 2006 self-titled
debut will find plenty to
smile about. The midtempo
"Closer” oozes seduction,
while “Paris Nights/New
York Mornings” and “The
Blackest Lily"” are raucous,
full-band celebrations. But
even on those tracks it’s
clear that, as a lyricist and
vocalist, Rae isin an entirely
different place. Even so,
“The Sea" offers plenty of
long-term rewards.—MH

CAMILA
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Dejarte de Amar

Producers: Marioc Domm, Pablo
Hurtado

Sony Music Latin

Release Date: Feb. 9

The cover art of Camila’s second album, “Dejarte de
Amar,” is tasteful and sparse, with the Mexican pop
group’s three members pictured suspended over the
water at a distance, their features indistinguishable.
But the music itself is lush, the beautiful melodies
that are a Camila trademark blended artfully in vocal
harmony. “Dejarte de Amar” continues the path that
Camila crafted on its 2006 self-titled debut, but mul-
tiplied. For example, the track “Bésame” begins with
a simple voice over keyboard, then steadily progress-
es to finally explode into a chorus backed by full
orchestra. While strings are a staple of Latin pop,
Camila uses them with symphonic emphasis and rock
attitude, despite the group’s unabashed romanti-
cism. The result is a collection of unique tracks that
navigate pop, rock and a tad of blues (*Nada"”). The
album closer “De Mi,” with its soulful introductory
flute and high-pitched vocals, is a departure that
wants to drive home the musical aptitude of a very
musical group.—LC
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OMARION

Ollusion

Producers: various
Starworld/MusicWorks/
Capitol

Release Date: Jan. 12

Six years after the dissolu-
tion of R&B boy-band B2K,
25-year-old singer Omarion
describes his third solo
album, “"Ollusion,” as preof
that he's all grown up. But
the set comes off more like 2
bid for street cred than mat-
uration. Lyrics full of hip-hop
bravado over dirty, distor-
tion-heavy beats are found
on “Hoodie," “Code Red" and
"I Get It In" (featuring rapper
Gucci Mane). “You can find
me in your city, steezed out
with a hoodie on/l ge so
hard,” Omarion snarls on
"Hoodie.” Meanwhile, the
track “Last Night (Kinkos)”
stalls under the weight of a
strained metaphor ("“When |
put you on the copy ma-
chine, body printed out just
right™). And the lustful “Wet”
somehow manages to sound
unsexy. But when Omarion
reaches for the high notes
and sticks to nuance on the
aching ballad “Speedin’ "
and the teasing “Sweet
Hangover,” he shines like a
seasoned star.—MH

BT

These Hopeful Machines
Producer: Brian Transeau
Nettwerk

Release Date: Feb. 2
Listening to BT's music
makes it seem as if the last
decade of development in
electronica never happened
And coming from him, you
wouldn't want it any other
way. The man who kick-
started the trance genre still
does it best, whether it's in-
strument-based or one long
exhalation of synth. That's
probably because the knob-
twiddling prodigy is classi-
cally trained and believes
more in 10-minute sprawls
than 30-second hooks.
“These Hopeful Machines™”
boasts fully conceived
electronic symphonies with
melodies that often stick
One example is the impossi-
bly gorgeous track “Every
Other Way,” which spins a
slowly mounting spell of
harmonies and syncopation
during its entire 11 minutes
And “Forget Me" is a high-
energy rock-out that re-
sclves with BT's young
daughter repeating the cho-
rus over nursery chimes.
“These Hopeful Machines” is

JOHNNY CASH

American VI: Ain't No Grave
Producer: Rick Rubin

American Recordings/Lost
Highway

Release Date: Feb. 23

Some guys just know the right way
to say goodbye. Johnny Cash couldn’t have known
exactly when he'd be exiting the mortal coil (he died
in 2003), but the Man in Black had just buried his wife,
June Carter Cash, and was in poor health as he record-
ed the last batch of his American Recordings series
with producer Rick Rubin. The 10 tracks on “American
VI: Ain’t No Grave” are drenched in mortality, but Cash
stares it full in the face without any audible fear,
declaring, “Ain’'t no grave gonna hold my body down.”
In addition to Rubin’s typically austere moods, the set
features an all-star core of musicians (including mem-
bers of the Avett Brothers) and Cash’s tasteful rendi-
tions of the title track, Kris Kristofferson’s “For the
Good Times,” Sheryl Crow’s “Redemption Day,” Tom
Paxton’s “Where I'm Bound” and Bob Nolan’s “Cool
Water.” It also features new Cash original “First
Corinthians, 15:55,” on which his voice is slightly
reedy, but still confident. Queen Lili'uokalani’s “Aloha
Oe” proves a fitting farewell, with just a touch of light-
ness and a promise of “until we meet again.” We can
only hope.—GG

all that electronic music can
be: expansive, beautiful, en-
veloping and, oh yes, human.
Maybe that’s why those ma-
chines are so hopeful.—KkM

THE ALBUM LEAF
A Chorus of Storytellers
Producers: various

Sub Pop

Release Date: Feb, 2

The calming electronic drones
and soothing melodies that
one can expect from an Al-
bum Leaf release can again
be found on the project’s
newest set, “A Chorus of
Storytellers.” But the San
Diego-based post-rock act’s
founder Jimmy LaValle adds
a new layer of musical depth
by using his touring band in
the studio for the first time

s

HOT CHIP

One Life Stand

Producer: Hot Chip

Astralwerks

Release Date: Feb. 9

No act seems to purely embody
the rise of “indietronica” the way that Hot Chip does.
The London-based quintet in 2010 is something like
the more serious, experimental cinematic adaptation
of Erasure's heart-on-sleeve Broadway bombast. A
more midtempo effort than its previous work, Hot
Chip’s fourth studio release, “One Life Stand,” is a
warm album, with lyrics like: “Why can’t | be bright,
like my lover’s light,” “When you hold me, | feel bet-
ter” and “I only want to be your one life stand.” Richly
uplifting arrangements, dynamic percussion and an
attention to vocals (some shared) that’s intimately
communal mostly make up for some excessive senti-
mentality and steel drums. But what’s missing on the
album is an obvious classic. Even the most engaging
tracks, like the layered “| Feel Better” or the endear-
ing “Alley Cats,” lack a pop snap that Hot Chip’s emo-
tional dance pop could so well support.—EN
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The new instrumental diver-
sity especially shines on the
song “There Is a Wind,”
where clashing cymbals and
a mesmerizing keyboard
melody mesh with LaValle's
rich vocal harmonies. And a
lone fiddle and sporadic
hand claps pump up the
energy in “Almost There.”
Some tracks lack such spon-
taneity: “Until the Last”
would feel dated without the
strings and brass that sup-
port a keyboard riff, and the
barely there tempo of album
closer “Tied Knots™ sounds
like an ocuttake from the pro-
ject's 2004 release, “In a
Safe Place.” Nevertheless,
the new ambition found on
“A Chorus of Storytellers”
has led the Album Leaf toits
best execution yet.—EC

BEACH HOUSE

Teen Dream

Producer: Chris Coady

Sub Pop

Release Date: Jan. 26
Baltimore-based dream-pop
duo Beach House continues
to master its craft of pro-
ducing ethereal melodies
and reverberating back-
ground instrumentation on
its third album (and Sup Pop
debut), "Teen Dream.” The
result displays a level of
songwriting only hinted at
on previous albums. The
single “Norway" utilizes
Beach House singer Vic-
toria Legrand's high,
breathy background vo-
cals as a contrasting ele-
ment to her standard husky
timbre, while multi-instru-
mentalist Alex Scally's fran-
tic guitar picking builds a
solid foundation. On the
song “Walk in the Park,” a
cheery organ chord pro-
gression—and plenty of
guitar tremolo—provide a

L LEGEND

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Devin Chanda,
Erin Clendaniel, Leila Cobo, Mariel
Concepcion, Lindsey Fortier, Gary
Graff, Monica Herrera, Kerri Mason,
Connor McKnight, Evie Nagy,
Deborah Evans Price, Mikael Wood
CRITICS’ CHOICE : A new
release, regardiess of chart
potential, highly recommended
for musical merit

base for Legrand's power-
ful presence. And the track
“10 Mile Stereo"” adds a bit
of toe tapping to the other-
wise downtempo album,
with the help of a racing
drum beat and lush string
sampling. Leaps and bounds
over the act's earlier mate-
rial, “Teen Dream"” allows
Legrand and Scally to truly
come into their own while
leaving the listener aching
for more.—EC

VARIOUS ARTISTS
Crazy Heart: Original
Motion Picture Soundtrack
Producers: T Bone Burnett,
Stephen Bruton

New West Records

Release Date: Jan. 19

The latest soundtrack album
from Hollywood roots-music
maven T Bone Burnett pairs
original tunes sung by
“Crazy Heart” stars Jeff
Bridges and Colin Farrell
with classic country cuts by
such artists as Buck Owens
("Hello Trouble"), the Lou-
vin Brothers (“My Baby’s
Gone") and Townes Van
Zandt (“If | Need You"). So
far, so typical. The surprise
on the set is how well the
new music holds up against
the vintage material. “Fallin’
& Flyin' " finds Bridges and
Farrell joining forces for an
effortlessly tuneful honky-
tonk gem, while Bridges un-
loads a bit of plain-talking,
beer-hall existentialism ("1
used to be somebody, but
now | am somebody else”)
during “Somebody Else.”
Alt-country artist Ryan Bing-
ham contributes a pair of
tracks, one of which ("The
Weary Kind [Theme From
‘Crazy Heart']") recently
won a Golden Globe for best
original song.—MW

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Monica Herrera
at Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003, or to the writers in the
appropriate bureaus.
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SINGLES

JAY-Z FEATURING
SWIZZ BEATZ

On to the Next One (4:16)
Producer: Swizz Beatz
Writers: various

Publishers: various

Roc Nation

More than any of its predeces-
sors, “"On to the Next One”
best accomplishes what Jay-
Z set out to do with "The Blue-
print 3" stay the course of
trendsetter. The veteran rap-
per explains why all should
continue to follow his lead
with lines like, “Used to rock
a throwback, ballin’ on the
corner/Now | rock a Teller suit,
lookin’ like an owner,” equat-
ing aging with improvement.
That point is not lost on
producer Swizz Beatz, who
trades in his usual arsenal for
fresh sounds more native to
Ibiza than Jay's native Brook-
lyn. Unleashing sputtering
drums over a sample from
Justice’s “D.A.N.C.E.." Beatz
packs the song with a hyp-
notic electro-bounce. its thun-
dering bassline is nothing
new—in fact, it’s been Beatz’
calling card for years—but it's
still convincing as ever, much
like Jay-Z and his forward-
looking work.—DC

[ RocK ]

PEARL JAM

Just Breathe (3:34)
Producer: Brendan O'Brien
Writer: £, Vedder
Publisher: /nnocent
Bystander (ASCAP)

Monkeywrench

“Just Breathe,” the second
single from Pearl Jam's “Back-
spacer,” finds Eddie Vedder
at a crossroads between
weathered rock stalwart and
lovelorn troubadour. The seng
strays from the well-worn gui-
tar riffs and wild growls of
previous single “The Fixer”
and moves even further away
from the band's grunge roots.
Recalling Kansas’ “Dust in the
Wind" and echoing Vedder’s
work on the soundtrack to
“Into the Wild," the introduc-
tion is standard—an acoustic
guitar, played softly and faded
in—for a band testing out
more emotional waters. The
chorus, meanwhile, finds Ved-
der pining for a lost love over
orchestral strings, “Did | say
that | want you?/Did | say that
I need you?/Oh, if I didn't,I'm
a fool," he sings. While “Just
Breathe” isn't quite like any-
thing Pearl Jam has released
before—it's as close to alove
song as Vedder has ever
written—its steady chart
climb suggests that fans like
seeing the frontman's heart
on his sleeve —LF

COUNTRY

DANNY GOKEY

My Best Days Are Ahead
of Me (3:07)

Producer: Mark Bright
Writers: M. Green, K. Blazy
Publishers: various

19 /RCA

Danny Gokey placed third on
the 2009 season of "Ameri-

JOHN MAYER
Heartbreak Warfare (4:29)

Producers: John Mayer, Steve

Jordan
Writer: J. Mayer
Publishers: Sony/ATV Tunes,

Specific Harm Music (ASCAP)

Columbia

John Mavyer is back, and as broken-hearted as ever. The
second single from his new album, “Battle Studies”
(and the follow-up to the meandering, blues-inspired
“Who Says”), “Heartbreak Warfare” is also a throwback
to Mayer’s pop-rock balladeer side. “Once you want it
to begin, no one really ever wins,” the singer/song-

writer croons over delicate

drum and bass grooves. Despite the song’s stylistic
similarities to past hits like “Gravity,” Mayer appears to
be finding his happy medium as a lyricist, balancing
safer lines like “If you want more love, why don’t you

say so,” with such edgier
Ambien/You're talking shit

release, Mayer shows his versatility as a songwriter who
can travel from pop to blues and back again.—CM

guitar work and smooth

fare as “Red wine and
again.” With his latest

USHER FEATURING PLIES
Hey Daddy (Daddy’'s Home) (4:16)
Producers: The Runners, Rico Love
Writers: various

Publishers: various

LaFace/ILG

Usher’s last album failed to meet critics’ expectations, and
plenty counted him out because of it. But his latest single,
“Hey Daddy (Daddy’s Home),” is a clear indication that the
R&B crooner is bringing sexy back. “ "Cause what | got, you
gonna wanna get some/But girl, that’s only if you ain't scared
... Tonight we're gonna do a lot of sexin'/Can’t nobody do
your body like this,” the recently divorced father of two teas-
es in his honeyed tenor. He keeps up his flirtatious taunting
on the chorus, singing, “I'ma fall back while you work that
chair/Do the damn thing, let the neighbors hear,” atop a
silky piano pattern and hand claps. Plies makes a nice addi-
tion to the already sexified track, as the self-proclaimed
goon drops a raunchy verse in his raspy Southern drawl.
“Hey Daddy” may not be a chart-topper—yet—but it sure
will make the naysayers pay attention again.—MC

can Idol” and inked a deal in
Nashville to pursue a country
music career. He's off to a
great start with this buoyant
single that showcases his
strong, soulful voice and
upbeat persona. Written by
veteran Music Row writers
Marv Green and Kent Blazy,
“My Best Days Are Ahead of
Me" is so far the feel-good
country song of 2010, with its
soaring melody, singalong
chorus and positive message.

As "ldol” viewers know,
Gokey's wife died shortly
before the 29-year-old artist’s
audition for the show, and he
infuses this song with an
emotional weight generally
rare in one so youngd. His
performance teems with
vulnerability, hope, strength
and resiliency. It's a perfect
marriage of artist and song
that should serve as a strong
launch pad for this talented
“Idol” alum.—DEP
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he Melbourne
Supremacy

The Temper Trap
Aims To Conquer
The World With
‘Conditions’

Outstanding frontman? Check.
Great songs? Check. Formida-
ble label support? Check. All
the vital elements are in place
to suggest Australian alt-rock
group the Temper Trap is shap-
ing up to be the next big thing
from Down Under.

“We're an ambitious band,”
lead singer Dougie Mandagi
says. “The world has always
been our goal, even in the early
stages. Some of us dare to
dream bigger than others, and
here we are.”

During the last several weeks,
the group’s debut album, “Con-
ditions” (Liberation /Glassnote/
Columbia), became a fixture in
the top 10 of Billboard's Heat-
seekers Albums chart, paced
by the single “Sweet Disposi-
tion.” Peaking at No. 4 thus far
on the tally, the album has sold

21,000, according to Nielsen
SoundScan.

New York-based indie Glass-
note, which released “Condi-
tions” stateside last October, is
confident the Temper Trap—
Mandagi, guitarist Lorenzo Sil-
litto, bassist Jonathon Aherne
and drummer Toby Dundas—
will ultimately achieve the
same success the label is hav-
ing with another project,
Phoenix’s “Wolfgang Amadeus
Phoenix” (see chart, below).
“We'll certainly have a gold
record-plus for Phoenix, and
we're going to do the same type
of sales with Temper Trap,”
Glassnote founder Daniel
Glass says.

To that end, Glassnote has
partnered with Columbia Rec-
ords, which will assist with
marketing, promotion, pub-
licity and artist development,
A key element in the Temper
Trap's bid for world domina-
tion is an upcoming series of
U.S. concerts. The first run

World domination:
THE TEMPER TRAP

of U.S. dates, booked by High
Road Touring, starts March
10 at Los Angeles' Henry
Fonda Theater, followed by
summer festival perform-
ances planned for Bonnaroo,
Sasquatch and Coachella.

“This will be a long effort,”
says Mushroom Group chair-
man Michael Gudinski, whose
Liberation label
discovered and signed the
band. “They’'re going to stay
over there and keep at it for
along time.”

Hailing from Melbourne,
Australia, and now calling Lon-
don home, the Temper Trap

Music

earned four nominations at the
2009 Australian Recording In-
dustry Assn. Awards after “Con-

ditions” became a sleeper hit
Down Under. Following its
U.K. release last year {Aug. 10)
through indie Infectious Rec-
ords, the album peaked at No.
25 and has sold 123,000 copies,
according to the Official Charts
Co. (OCC).

Musically, “Conditions” sits
comfortably between Arcade
Fire and TV on the Radio. But
it's Mandagf's soaring, soulful
vocals on album standouts
“Love Lost,” “Fader” and “Sweet
Disposition” that set the band

apart from its peers.

“Sweet Disposition™ has al-
ready proved popular with
synch programmers on both
sides of the Atlantic. Stateside,
it's been featured in TV ads for
Chrysler and Rhapsody and in
more than 20 TV shows around
the world, according to Glass,
including the United King-
dom's "Big Brother" and Aus-
tralian drama “Underbelly.” It
can also be heard in the trailer
and on the soundtrack to the
film “(500) Days of Summer.”

The track is breaking at rock
radio, climbing this week to No.
25 on the Alternative chartand

No. 38 on Rock Songs. It has
sold 117,000 downloads, ac-
cording to Nielsen SoundScan,
and a further 247,000 in the
United Kingdom, according to
the OCC. Glass says the label
also plans to work the track to
hot AC and top 40 radio. TV ap-
pearances are slated for “Late
Show With David Letterman”
and “The Late, Late Show With
Craig Ferguson.”

“We've still gota long way to
20 to prove that we're not just
a flash in the pan,” Mandagi
says. “But we're determined
and committed to get better at
what we do.” e

Slow and steady:
PHOENIX

PHOENIX RISING

It's been said that slow and steady wins the race. And this week, pop/rock band Phoenix proves it,
as its single “1901” (Loyaute/Glassnote) rises to No. 1 on Billboard’s Alternative chart in its 31st
week on the tally—the longest climb to the top in the chart’s 21-year history. It surpasses the pre-
vious record-holder, Anberlin’s “Feel Good Drag,” which took 29 frames to hit No. 1 on the May 2,
2009, list. € The track premiered on the July 25, 2009, chart and broke into the top 10 on the Nov.
28 tally. The song's 2-1 advance bumps 30 Seconds to Mars’ “Kings and Queens” to No. 2. § “1901,”
which was used in a TV commercial for the Cadillac SRX—has sold 458,000 downloads, according
to Nielsen SoundScan. The French band’s album, “Wolfgang Amadeus Phoenix,” has shifted 317,000
and rises 63-58 on the Billboard 200.
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—Keith Caulfield

LONGEST CLIMBS TO NO. 1
ON ALTERNATIVE CHART

Phoenix claims the longest trek to the Alternative summit at 31
weeks, while the White Stripes bring up the rear at 19 weeks.

PHOENIX

ANBERLIN

10 YEARS

FINGER ELEVEN

TRAPT

PUDDLE OF MUDD

JIMMY EAT WORLD

THIRTY SECONDS TO MARS

THREE DAYS GRACE

CHEVELLE

SHINEDOWN

THE WHITE STRIPES
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Hands-on:
Never Shout Never’s
CHRISTOFER DREW

A SavvyConnection

Never Shout Never Claims
Top 30 Debut With First
Warner Bros. Album

Boosted by a bright, bedroom-pop sound and a grass-
roots marketing campaign, Never Shout Never's
first full-length album, “What Is Love?” (Loveway/
Warner Bros.), debuted at No. 24 on the Billboard
200last week with 21,000 copies. Credit for the set's
noteworthy debut, however, belongs to Never Shout

Never principal Christofer Drew. The 18-year-old
has already released five EPs under the alias, result-
ing in cumulative song download sales of 1.3 mil-
lion, according to Nielsen SoundScan. His modus
operandi: constant fan interaction.

“My No. 1 goal is connecting with people,”
says Drew, who was recently featured on My-
Space Music's "Introducing . . ." program for
breaking artists. “I try to write songs that are re-
latable but also draw upon every crazy thing I've

gone through up until now.”

Drew started writing songs in 2007, playing ata
local coffee shop in Joplin, Mo. When he posted his
songs on MySpace, Drew says the positive fan re-
action “made me realize that I didn’tsuck after all.”

After dropping out of high school at 16, Drew
played local shows and sold merchandise out of
garbage bags. As his songs began attracting atten-
tion on MySpace, he hired a manager and issued
“The Yippee EP" at 17. It has sold 46,000, accord-
ing to SoundScan.

More EPs followed during the nestyear (includ-
ing “Summer,” also at 46,000) as Drew became the
subject of a label bidding war. He eventually signed
with Warner Bros. Records (“I felt like Warner was
a ‘career’ label,” he says) and recorded his debut
album last summer in Santa Monica, Calif., with
producer Butch Walker (Weezer, Katy Perry).
Warner Bros. also allowed him to form his ownim-
print, Loveway Records.

Drew’s hands-on approach has driven the pro-
motional campaign for “What Is Love?” Never
Shout Never followed a live chat with an acoustic
performance Feb. 4 on MTV.com's Buzzworthy
Blog. A partnership with Hot Topic resulted in an
exclusive EP (which has sold 27,000) and the dis-
tribution of Drew's personally approved merch,
including T-shirts and skate decks.

While Warner Bros. is invested in growing the
Never Shout Never brand, Drew’s tireless touring
and presence on social networks have helped his fan
base quickly expand. “Christofer knows his fans bet-
ter than anyone,” Warner Bros. VP of marketing
Xavier Ramos says. “He has a do-it-yourself mental-
ity. But as his following has grown, we've given him
the resources and expertise to keep thatbond intact.”

Never Shout Never will headline a spring U.S.
tour beginning March 17 in Mission, Texas, before
joining the Vans Warped tour in June. wee

BROWNSUGAR

Yet another new British face is sparking state-
side buzz: VIV. Brown. The 26-year-old’s high-
energy, retro-pop debut, “Travelling Like the
Light” (Capitol), debuts this week at No. 3
on Billboard’s Heatseekers Albums chart.

“As much as | want to say we're geniuses,
we let this thing percolate and found that
people loved what VV. was about,” Capitol
executive VP of promotion and marketing
Greg Thompson says. “We started to see a
lot of love coming from great [promotional]
partners, saying, ‘We want to be a part of
breaking VV. Brown.'

Among the suitors stepping forward were
Forever 21, Steve Madden and iTunes, which
exclusively released “Light” Feb., 2. (Its phys-
ical release is March 30.) The set’s first sin-
gle, “Shark in the Water,” was also an iTunes
Single of the Week.

The statuesque Brown bears all the mark-
ings of asolid pop chanteuse: a fashion model
with Caribbean heritage, making easy-to-
love music very much in tune with the throw-
back trend kicked off by another big-haired
Brit, Amy Winehouse. Everyone from Perez
Hilton to USA Today has declared their love,
while Brown’s songs have turned up on TV’s
“CSI: NY” and “The Vampire Diaries.”

But Brown, who wrote, produced and
played all the instruments on every track,
puts artistry first. “When you're truthful to
who you are, there will always be some sense

of connection with others—whether they
like you or not—because they'll see the sin-
cerity,” she says. “l just want to make sure
whatever I'm doing is honest and reflects
the real V. at that time.”

It was Brown'’s flair that caught the atten-
tion of retail partners Forever 21 and Steve
Madden, both of which are staging in-store
and online promotions. Forever 21, a favorite
brand of high school/college students and
young professionals, is hosting a contest
that will send one winner to see Brown in
concert. (She’s on a five-date trek—San Fran-
cisco, New York, Philadelphia, Boston and
Washington, D.C.—that will end Feb. 22.)
The contest will be hyped in the retailer’s
450 stores and on its Web site, which claims
more than 6.7 million unique visitors per
month. Anyone who enters is offered a free
download of “Shark.”

Brownis also shoe brand Steve Madden’s
Artist of the Month for February. Her like-
ness will be featured in the chain’s 95 stores
on signage, video screens and receipts, as
well as online through home page banners
and e-blasts.

Despite the promotional support, Thomp-
son says the tipping point is Brown’s live
show. “She’s not just regurgitating the
record,” he says. “The more she plays live
inthe U.S., the more people will embrace
VV. Brown.” —Kerri Mason
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A shoo-in:
VV.BROWN
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The truth:

CONCRETE
PROOF

What began as a hobby and therapy
has evolved into a career for Niger-
ian singer/songwriter Nneka (pro-
nounced “neck-ah”).

“Nigeria is a tough place to grow
up,” the 2009 MOBO Award winner
says. “Tribal wars, oil company ex-
ploitation, corrupt political leaders
... I never really thought about be-
coming somebody; it was more about
waking up with no pressure in a
peaceful surrounding. But growing
up like that has made me who lam.”

Audiences across the country are
getting to know Nneka as she tours
in support of her first U.S. release,
“Concrete Jungle” (Yo Mama’s/
Decon/Epic). Digitally released by
iTunes, the album debuted at No. 18
last week on Billboard’s Heatseek-
ers Albums chart. This week it’s No.
22 following its Feb. 2 physical re-
lease. In the midst of a 12-market tour
to such cities as Los Angeles, New
York, Philadelphia and Atlanta, Nneka
also made a high-profile appearance
on “Late Show With David Letter-
man” Feb. 3.

Both emotional and courageous,
“Concrete Jungle”—a compilation of
her first two critically acclaimed Eu-
ropean albums—showcases a tal-
ented singer and skillful songwriter
unafraid to bear witness to hypocrisy
and social and political injustice. Set
against a backdrop of hip-hop, Afro-
beats, rock, soul and reggae—in-
spired by such influences as Talib
Kweli and the Fugees—Nneka’s mu-
sic is raw and sensual, as evidenced
on lead single “The Uncomfortable
Truth” (aniTunes Single of the Week),
“Heartbeat” and “Suffri.”

“She brings a socio-political
awareness rarely heard these days,”
says noncommercial KCRW Los An-
geles air personality Garth Trinidad,
who made her a featured performer
at his Jan. 30 Grammy Brunch in
L.A. “People are starving for what
she brings, especially because the
music is based on classic, thump-
laden hip-hop.”

Wrapping her tour Feb. 14 in
Chicago, Nneka is already booked for
several South by Southwest show-
cases and slated for some Lilith Fair
dates. A surprise collaborationis also
in the works, according to Epic prod-
uct manager Kiyama Brown. In the
meantime, “we’re mostly marketing
her through touring,” Brown says.
“People fall in love with her live. We
just want to get herin front of as many
people as possible.” —Gail Mitchell

www.billboard.biz | 35



http://www.journal-plaza.net
http://freedowns.net/

Billbeard. coNNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

MARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com

TALENT
MUSIC COMPANY SEEKING ORIGINAL SONGS
Are you talented enough to produce and deliver full

demo recordings, complete with vocals, lyrics and
music, within specified timeframes?

Our web-based music company is seeking to purchase
exclusive rights to original songs on an ongoing basis
(contract details to be discussed upon acceptance).

If selected to be part of our national production team,
you will be producing original music for our diverse
catalog. Genres include Pop, Rock, Hip Hop, R&B,
Country, Christian, and Latino.

Submissions require links to your demo,
MySpace page or music page. Please respond to
musicsubmission2010@gmail.com.

CALL US TODAY AND ASK ABOUT THE
BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER FOR NEW ADVERTISERS!
1-800-223-7524 or jserrette@billboard.com

VINYL PRESSING
CD ROM SERVICES
DVD SERVICES FOR SALE

PROMOTION & MARKETING
SERVICES

MUSIC DISTRIBUTORS
AUCTIONS
RECORDING STUDIOS
REAL ESTATE
INVESTORS WANTED
STORES FOR SALE
EQUIPMENT FOR SALE
STORE SUPPLIES
FIXTURES
CD STORAGE CABINETS

EMPLOYMENT

36 | BILLBOARD | FEBRUARY 20, 2010

PROFESSIONAL SEI
DJ SERVICES

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . . .

BE CREATIVE « KNOW YOUR OPTIONS
ADVERTISE WISELY

BI"bO.rd JEFF SERRETTE SENIOR ACCOUNT MANAGER

PHONE: 646-654-4697/800-223-7524/FAX: 646-654-8066 EMAIL: JSERRETTE@BILLBOARD.COM

(Advice)
HOW DO YOU MAKE YOUR
CLASSIFIED AD PAY?

By running it consistently—consecutive weeks—for impact!!
Rarely does a prospective customer reply to an ad the very first
time it appears. When that customer is ready to buy.
Remember, the very week he or she is ready your
advertisement should be in POSITION.

Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!!
TOLL FREE
800-233-7524 or 646-654-4697

To Order Back Issues
Online, Go To:

billboard.com/backissues

FINANCIAL SERVICES
LEGAL SERVICES
ROYALTY AUDITING
TAX PREPARATION

www.journal-plaza.net & www.freedowns.net


http://www.journal-plaza.net
http://freedowns.net/
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

BO’S SLOW RIDE
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DUBTASTIC

>>

MK

HANGIN’ TOUGH

JHART
C
- = ges
BEAI
=
>>Aided by exposure in TV
commercials for the Lincoln
MKZ, Shiny Toy Guns’ cover of
“Major Tom (Coming Home)"
debuts at No. 97 on the
Billboard Hot 100 and No. 69
on Hot Digital Songs (27,000
downloads, up 58%). The song
returns to the Hot 100 after
almost exactly 26 years: Peter
Schilling’s original wrapped a
22-week run on the Feb. 18,

1984, chart after peaking at
No. 14,

>>Neil Sedaka makes his third
visit to the Billboard 200 since
2007 after not appearing on
the list since 1980, as “The

Music of My Life” debuts at No.

97. The singer/songwriter
extends his span on the chart
to 47 years, one month and
two weeks.

Read Chart Beat
C every week at
billboard.com/chartbeat.

The Grammy Awards shake up the
Billboard 200 this week, where seem-
ingly every gaining title has a link to
the Jan. 31 CBS telecast.

The 52nd annual show hit a high
note in the Nielsen ratings, with 25.8
million viewers—the most for the
show since 2004 and up 35% com-
pared with last year's awards.

Lady Antebellum’s “Need You
Now" holds at No. 1 for a second week
{209,000, according to Nielsen Sound-
Scan) with a not-too-shabby decline
of 57% after its arrival with 481,000,
The trio performed the set's title track
on the Grammys and took home an

award during the pre-telecast.
“Rebirth,” the long-delayed album
by Grammy performer Lil Wayne,
enters at No. 2 with 176,000 copies,
while presenter Nick Jonas starts at

IVIa I.I(et \A,at(:l‘l A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS

This Week 6,723,000 1,707,000 2436,000 OVERALL UNIT SALES
Last Week 6,506,000 1,913,000 24,913,000 Albums 32,424,000 30,685,000 -5.4%
Change 33%  -10.8% 379  DigitalTads 126,254,000 128,113,000 1.5%
5 - ' " 12million units
ThisWeek st Yer 7,328,000 1520,000 24,735,000  Soresgls 15300093, 000 A 51%
Total 158,811,000 158,991,000 0.1%
(hange -8.3% 12.3% -2.4%
S 5 Albums w/TEA" 45049400 43496300  -34% 4
inc quivalent album zales (TEA) with 10 track do et

Weekly Album Sales Million Units)

30
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20 - 2010

DIGITAL
ALBUMS*

No. 3 with 82,000.
As for the holdovers on the chart
that populate the top 10 this week, all
butone have a connection to the Gram-
mys. (And even the one that didn't—
Susan Boyle's “| Dreamed a Dream”
—was joked about on the show by
presenter and winner
Stephen Colbert.)
There's show-opener
and winner Lady Gaga
(Nos. 4 and 12; up 179
and 8%, respectively),
the “2010 Grammy Nom-
set (No. 5 with
77,000, up 55%), per-

inees”

formers/winners the
Black Eyed Peas (No.
6 with 70,000, up 76%) and best new
artist winner/performer Zac Brown
Band (a new high at No. 10 with
40,000, up 82%). Just outside the top
10, Beyoncé—who not only per-
formed but won a record six trophies,
the first time a female artist has done
so—gets a boost for her “I Am . ..
Sasha Fierce" (No. 14 with 32,000,
up 101%;).

TAYLOR TIME: Taylor Swift scooped
up four trophies (two of them on the
air) in addition to performing at the
Grammys. Her album of the year win-
ner, “Fearless,” flies to No. 7 (53,000,
up 58%).

It must be noted that since “Fear-

Year-To-Date
DIGITAL

TRACKS 2008

DIGITAL TRACKS SALES

09

Billbeard.

less” has already sold 5.5 million
copies and was Nielsen Sound-
Scan’s top-selling album of 2009,
any post-Grammy bump is just
icing on the cake.

Last year's album of the year win-
ner, Robert Plant & Alison Krauss’
“Raising Sand,” jumped
67 slots to No. 2 in the
first full week after
the show (77,000, up
715%). The previous
year’s victor, Herbie
Hancock’s “River: The
Joni Letters,” made a
similar leap, catapult-
ing 159-5 with 54,000
(up 967%).

It's rare for the Grammys to bestow
the album of the year honor to the
year's top-selling album, as it did this
time around with “Fearless.” The last
time it happened was in 1993, when
the award went to the soundtrack to
“The Bodyguard.”

Special mention should be made
of Alanis Morissette’s “Jagged Lit-
tle Pill": While it was SoundScan's
top seller of 1996, it was honored with
the 1995 album of the year trophy.

Prior to 1992—the first full year of
SoundScan sales data—it was still un-
common for the album of the year to

sync up with Billboard's year-end No.
1 Billboard 200 album. Before 1992,
it happened only six times since the

0 (e Year-To-Dat

» Grammys Shine Brightly On Billboard 200

first Grammys were handed out in
1959 (for recordings released in 1958).

IN THE PINK: Pink’s high-flying
Grammy performance of “Glitter in
the Air” aids the surge of her “Fun-
house” album, which soars 61-15 with
31,000 copies (up 234%), marking its

best sales week since Christmas of
2008. It also doesn’t hurt that Pink
chatted and performed on “The
Oprah Winfrey Show” Feb. 5—no
doubt a booking made as a result of
her Grammy gig.

Though Pink didn’t take home ei-
ther of the two Grammys for which
she was nominated, she certainly
made the most of her performance
slot on the show, arguably delivering
the most buzzed-about moment of
the night.

SUPER SADE: Expect the smooth
sounds of Sade to overtake the No. 1
spot on the Billboard 200 next week,
as industry gurus project the group’s
new effort, “Soldier of Love,” could
sell more than 400,000. It will be the
act's second No. 1 album; its first,
“Promise,” arrived in 1986.

Also, while the Who benefit from
its Feb. 7 Super Bowl halftime show
performance (No. 82, up 102%), ex-
pect a bigger move by the band next
issue, when a full week’s worth of im-
pact will be felt. e

s poucid nielsen
k

e Album

* SoundScan

Sales By Store Type

(o]
J FM A M J

A S O N D 1

a8

o

+17.5%

0.0% ¢ A—

—

4 ®

<

3
SALES BY ALBUM FORMAT 2
(0} 24,832,000 21,421,000 -13.7%
Digital 7,383,000 9,022,000 22.2%
Vinyl 202,000 239,000 18.3% 0~ : .

Indies Non- Mass Chain
Other 7,000 4,000 -42.9% traditional Merchant
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RTIST
PRINT & SUMBER | DISTAIBUTING LABEL (PRICE)
LADY ANTEBELLUM

g SN2 3 CAPITOL NASAVILLE 97762 [18.98) Need You Now
§ Rebirth
NICK JONAS & THE ADMINISTRATION
HOLLYWOOO 005195 (18.98) Who | Am
it The Fame B

STREAMUNEKONLIVEICHERRY TREEINTERSCOPE 0116

VARIOUS ARTISTS
GRAMMY O7BBICAPITOL {1808}

A (12.98) )
2010 Grammy Nominees

1

LOUD & PROUD 617792 */ROADAUNNER {18 98) Hellbilly Deluxe 2

GREATEST THE BLACK EYED PEAS The EN.D. W
TAYLOR SW|FT

516 MAGHINE 0200 (18.98] & Fearless B
ROB ZOMBIE

The youngest of the
Jonas Brothers
strikes out on his
own, sefling 62,000
copies. During
telease week, he
and his band played
“Jimmy Kimmel""
and “Elien

"

IWARSTA NASHVILLE 45623/SMN (13.58)

VARIOUS ARTISTS

MTV NETWORKS DIGITAL EX (7 98) Hope For Halti Now

l‘cl»’foﬂgf sS\I Egsrﬁm.ws‘ AND 0137 1IDUNS {5.98) My ot (EP)
Lﬁl,:ov uﬂI‘E‘a[ELmli Lady Antebellum
r:‘i:F’:FAFE'uL“ E}REH BROS, {1298} & c'azy i
CORINNE BAILEY RAE The Sea |

CAPITOL 23378 (12

KINGS OF LEON

g‘?us:‘\}.':ug?b!:.:swv MUSIC (11.98) | Dreamed A Dream | B
iefmga?ﬁ»vgxt‘r—P}ﬁ»:‘totwmumwc S1661/4G (13.98) The Foundation I 8]
L KON, Michael Jackson's This Is It (Soundtrack) Bl m’:‘g:‘m‘:‘l"&:‘
mgivu ﬁAmgcviwmm‘Htm.'tsscuvs 013872*1KA (10.98) The Fame Monster (EP) @ . ’_Kkﬂlm"s
3,,':‘4‘:,'; KS‘,VGS\ 3.98) The Element Of Freedom Il = {WS( e‘!..mon toudd
Eﬁl&"&ium 10492/50NY MUSIC (11.98) 1 Am...Sasha Fierce | Bl ::t;ﬁm;‘i';gs with
Funhouse B 2 | Geffen Records. s
mmu\,%‘?‘fnm (13.98) STRONGER wilhEach Tear l?:;i:?:: ;ﬂ;i;‘n
XEMOSABE ACA 40264/AMD (9.98) Animal Wtﬂtdﬂi No. 5 with
CARRIE UNDERWOOD Play On 108,000 in 2006.

Promated in iTunes’
Feb. 2 e-mail blast
for $9.99, the icon’s

SRP/DEF JAM 01373690UMG (15.98) Rated R

YOUNG MONEY

CASH MONEY/UNIVERSAL MOTOWN 013785/UMRG {13 98 We Are-Young Money

OY{FI:GEIFIXMBJL 013141 UMAG (10.58) Ocean Eyas
JAY-Z e B The Blueprint 3
EMUUNIVERSALZOMBA S8547/SONY MUSIC [18.98) NOW.a2
o
yﬁgﬂ!?i.WEEKEND Contra
EMINEM Relapse

KADYIAFTERMATHNTERSCOPE $12855°/1G4 {13 98)

CELTIC WOMAN

MANFATTAN S8360/BLG {18 98} & Songs From The Heart

MICHAEL JACKSON

MAVEPIC BBFSE/SONY MUSIC (14.58) Number Ones

JOHN MAYER

COLLMBIA S3087*/SONY MUSIC (13.92) Battle Studies
MELANIE FIONA

SHC/UNVERSAL MOTOWN D13150/UMAG (10.98) The Bridge
TREY SONGZ Ready

SONG SDOK/ATLANTIC ST8794/A6 (16.98)

BARRY MANILOW

ARISTA SOTTIRMG {13.86) The Greatest Love Songs Of All Time

ACA 32712/HMG (13.98) Only By The Night Il dassic b!llﬂl'u;' eams
KIDZ BOP KIDS . an overall 108%
HAZ0R & TIE 69214 (18.98) Kidz Bop 17 ncrease b sales #od
soumntmﬁle(% Alvin And The Chipmunks: The Squeakque! @ 3 294% jump in

¥ RIHANNA Wik

nearly 10,000 sold,
It's the album’s best
sales week since
Christmas.

After the band won
the Grammy for best
tock album (an. 31)
and performed the
set’s “21 Guns™ on
the (8S broadcast,
the set sells 7,000
(up 107%) for its
best sales frame
since Christmas.

VARIOUS ARTISTS

UNMERSAL/SORY MUSIC/EMI 07645/CAPITOL {18.98) NOW That's What Galt 1 L.ove

SELENA GOMEZ & THE SCENE

HOLLYWOOD 002831 (18.92) & Kiss And Tell

VARIOUS ARTISTS

‘WORD-CURB/EMI CMGVERITY 624420016 (14.08) WOW Gospel 2010

SALES DATA
COMPILED BY

ARTIST Title
IMERINT & NUMBER / DISTAIBUTING LABEL (PRICE)
SPOON

MERUE 365* (15.08) Transference

i

DARIUS RUCKER

GAPITOL NASHWVILLE BESDS (18.58) Learn To Live

DAUGHTRY

19/RCA 53744RUG {18 98| & Leave This Town

DRAKE
YOUNG MONEY/GASH MONEY/UNIVERSAL MOTOWN 013458/UMRG {4 88}
MIRANDA LAMBERT

COLUMEA (NASHWILLE) 45854/SMN (12.98) Rovolution

So Far Gone (EP)

MILEY CYRUS

HOLLYWODD 004719 EX {10.88) The Time Of Our Lives (EP)

MICHAEL JACKSON

EPICAEGACY $4287/S0NY MUSIC (19.98) The Essential Michael Jackson

PHOENIX 3
LOYAUTE $165%/GLASSHOTE (11.98) Wolfgang Amadeus Phoenix

BOB MARLEY AND THE WAILERS  Legend: The Best Of Bob Marley And The Wailers

TUFF GONG/ISLAND 422-B4E-21MIDUNG (13.888.98) &

SOUNDTRACK Glee: Season One: The Music Volume 2
207H CENTURY FOX TVICOLUMOIA 61705/S0NY MUSIC (11.98)

TIM MCGRAW =
CURB 7$152 (18,98 Southern Voice
TAYLOR SWIFT

516 MACHAE 078012 (18.58) & Taylor Swift
SOUNDTRACK Glee: Season One: The Music Volume 1
2074 CENTURY FOX TVCOLUMBIA 34800/508Y MUSIC (11.98)

MICHAEL JACKSON

EPIC/LEGACY 17986%/SONY MUSIC (17 98, ThriRer
SOUNDTRACK Twilight

SUMMIT/CHOP SHOP/ATLANTIC 515623*/A0 (18.98) @

THEM CROOKED VULTURES

DGC/NTERSCOPE 013783%/1GA {1298} Them Crooked Vultures

| SNOOP DOGG

DOGGYSTYLE/PRIORITY 08942 [CAPITOL {18 98)

TIMBALAND

MOSLEY/BLACKGROUND/INTERGCOPE 0136457/16A {1358}

Timbaland Presents Shock Value Il

Malice N Wonderland

SHINEDOWN

ATLANTIC $11284(AG {12.98) The Sound Of Madness

SKILLET

ARDENTANOATLANTIC 819927/AG (12.58)

Awake

| KEITH URBAN

CASITOL NASHYRLE 387517 (18.98)

Defying Gravity

R. KELLY
JIVE 311366 {13.98)

Untitled

50 CENT
SHADYAFTERMATHNTERSCOPE 012393%/1GA {12.9 CD/OND) &

Before | Seif-Destruct

VARIOUS ARTISTS

WORD-CURB/PROVIDENT-INTEGRITY 14857/EM: CME (17.98) WOW Hits 2010

BREAKING BENJAMIN

HOLLYWOOD 002398 (18.98) @ Dear Agony

VARIOUS ARTISTS i
EMI SPECIAL MARKETS 07525 EX/STARBUCKS (12.58) Mardi Gras In New Orleans

NORAH JONES
BLUE NOTE 99266°/BLG (18.58)

The Fall

CASTING CROWNS

BEACH STREET/REUNION 10135/SONY MUSIC (11 98) il ThaWhiia Warid Hess

BON Jovi
i ISLAND 0437001DJMG {13.98) &

The Circle

Encore

Save Me, San Francisco

Greatest Hits

COLBIE CAILLAT

UNIVERSAL REPUBLIC D13188/UMRG {12 98] & Breakthrough

GREEN DAY

REPRISE 817153 /WARNER BROS. (12.98) 21st Century Breakdown

i?xﬁ?mrﬁwc:func 5184217745 (12.98) The Twilight Saga: New Moon
ucc:'hnl.'jwvgggim (10.98) The Man | Want To Be
R‘:ﬁgg.f‘ﬁ,‘ﬁf;r“ Total Club Hits 4 |
ﬁrt‘ff\::‘\ﬁrrﬁ"ffsn Black Gives Way To Blue
zl:lvl!:‘E‘:ZFm&i'zvbﬁ 113.98) Memento Mori
KID CUDI Man On The Moon: The End Of Day
DREAM 0H/G.0.0.0 /UNVERSAL MOTOWN 013195*/UNSG (13.98) &
| Kgmsz’jfﬁ?ﬁ.o Ultra Dance 11

fﬂtf'ffzmﬁﬁ'ﬁa sa) Hannhah Montana: The Movie
x\lﬁe 521130 'WARNER BROS, {18.98) & The Resistance

MIDLAK

ROBIN THICKE R N
STAR TRACINTERSCOPE 013796/10A (13.98) Sex T"IQ!EW, The Session ;::‘db':'::": :elbuu:;[ BELLA UNION 00D224* (18 98 The Caurage Of Others
GUCCI MANE JAY SEAN
SRICK SQUATIA 520540*/WARNER BROS. (18.58) The State Vs. Radric Davis starts with 7,000 GASH MDNEY/UNIVERSAL REPUBLIC 95368UMRE (13.98) All Or Nothing
MAXWELL g and gives the CHRIS BHOWN
COLUMBIA BO142iS0NY MUSIC {11.58) & BLACKsummers'night Il . l]ul':ﬂ s fst JIVE 14340 {13.6¢ Graffit
DAVE MATTHEWS BAND ” . NEIL SEDAKA i
SAMA RAGS/RCA 48712°RAG (18.58) & Big Whiskey And The GrooGrux King Il %ub.:m (tlm! ink. RAZOR & TIE 83079 (11.58) The Music Of My Life
NICKELBACK e at Is touring LUKE BRYAN iy .
ADADAUNNER 618328 (18.96) Dark Horse | B the United Kingdom CAPITOL KASHVALLE 65833 (18.82) Doin’ My Thing
ﬁPAM LAMBERT For Your Entertainment but returns to the PATTY GRIFFIN Downtown Church
$'RCA 54601/RMG (13.58) United States March CREDENTIAL 83443 {17.98)
SOUNDTRACK 5 + JOURNEY ; 4
FONIFOX SEARGHLIGHT 6 164MEW WEST (17,58 Crazy Heart 1in Tucson, Ariz. COLUMEA 44895 (12.88) B Joumey's Greatest Hits
TAG BROWNBAND 10 u'm' \\OMM e o | [ore i
THE BILLBOARD 200 ARTIST INDEX L. S5 CHARLOTTE GABISBURG  DAILEVE WGENT .. .120 MELAAIE FLHA MIGHAEL JAGREQN ... KEGHA - 17 LAOYNTESELIM .21
an 3 39 DAUGHTRY ., 63,167 FIVE FINGER DEATH 11,36, 57, 64, 15,199 DY GAGA
W“' a1 FUNCH |, .2 T SMCNERT 4o
yrory FLYLEAF MIRANDA LAMBERT 55
s i £O0 FIGHTERS LIL WAYKE 102
A JRUES FORTLME & VA . 81 185
SIS EMIEN ] e —
------ L“f SELENA GOMEZ & BARRY MANILOW . 40
THE SCENE TAMELAMARN . 185

& N\ BROWK
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SALES DATA.

SoundScan

Title

Title TIST
i IMPRINT & NUMBER / DISTAIBUTING LABEL (PRICE)
THEORY OF A DEADMAN
# 604 618099/AOADRUNNER (13.98) &
BRAD PAISLEY

ARISTA NASHVILLE 47382/SMN {12 98}

IST
IMPRINT & NUMBER | DISTAIBUTING LABEL (PRICE)
NEVER SHOUT NEVER
SHE §22041/WARNER BHOS. (398 What |s Love?

IJL WAYNE
CASH MONEY/UNIVERSAL MOTOWN 011877+ AIMRG {13.58) Tha Carter lll

Scars & Souvenirs

American Saturday Night

BEBE & ‘SESE‘\QEI‘NANS still FEET—— 4 RASCAL n‘ﬂ';_?]’:’fm Greatest Hits Volume 1
sc?}’.'ffy’mﬁ%ﬁ {2.98) . Avatar z'r:i":vn:’e;:gm E'r“,,m Suas (17.90) These Hopeful Machines
29350" . Srosfsfosu {16.98) Greatest Hits album of the year " D T (a8 One Love
ggmﬂumm MOTOWNH D1SI86/UMRG {1398} & Priceless increase. With 3’33‘33:;':-:'& 058 @ Daughtry
SyCARLAND Love On The Inside st SLIPKNOT

a
a
All Hope Is Gone @
o
o

MERCURY NAGHWWLLE 011273°/UMGN {13.88) 5 ROADHUNKER 617936 (10.98) @

M.ﬁﬁl..‘.“y‘;,cﬁﬁfv‘ 4.38) Memolrs Of An Imperfect Angel biggest sales week l‘:\ﬁ:’ﬁﬁ:‘- :J‘ACSKSON o
OMARION e st BOB SEGER & THE SILVER BULLET BAND

OMARION ”
STARWORLD 58135 MUSICWORKS (18 98) Ollusion of 2006. 192 4G R oL s0ssi- (16.98) Greatest Hits

BROOKS & DUNN
Gold - Greatest Hits s e o o g0 #15 ... And Then Some

. ' ONEREPUBLIC i
Keep On Loving You - = MOSLEVINTERSCOPE 01 (13.88) Waking Up

7iASM (18 98/12.98)

REBA

STARSTRUCK MOT00VALDRY (18.98) &

MELODY GARDOT ¢ USHER
NERVE 012563°V (13.98) My One And Only Thrill | ; LATACE 53962/20M8 13 98} Confessions @

TOBY KEITH : BILLY CURRINGTON

SHOW DOG UNIVERSAL 027 {18 68 American Ride el URY NASHVILLE 000SSOUMGN (13.98) Littie BR Of Everything
RASCAL FLATTS The set—which also THE BEATLES

LYRIC STREET D026 (18.98) Unstoppable debuts at No. 12 on 163 137 g0 APPLE 5. 3B3/CAPITOL {12 98} Abbey Road .
KRIS ALLEN Kris Allen Top Soundtracks— HOLLYWOOD UNDEAD Swan Songs @

18IVE 546020L6 (13.98) & 0113311GA (12.98)

e sre Ol o (IR st icors swoon

fﬁﬁﬁh‘iﬁ'fu 18.58) Backspacer :I:‘If‘:‘n(,?gl_lg:: B Loried _ﬁ_ msmfhfugffﬁ BROS. (18.98) Michael Buble
| vamous anrisrs vowor (Ol b S [ ravk siaTa vy oo sen i

gﬂg:asf‘xlmgﬂg 11,98 Dailey & Vincent Sing The Statler Brothers m:::;;hom 170 ﬁ:fvﬁ:;suzzgliiw, (12.98) Tri-Polar

PARAMORE ELTON JOHN -
FUELED BY RAMEN 516250°/AG (18 98) Brand New Eyes CHHONICLES/ROCKET\SLAND/MERCURY 00BGG1UME {12.88) Rocket Man: Number Ones @

FOO FIGHTERS ROD STEWART

ROSWELL/RCA 36321 */AMG Greatest Hits : 1 30256/RM6 [12.88) Soulbook

CHEEDENCE CLEARWATER REVIVAL TEDDY PENDEHGHASS Playlm The Very Best Of Teddy Pendergrass
2'/CONCORD {17 9812 98} PHEADELOHIA INTERNATIONAL/EPICILEGACY 41348SONY MUSIC (7.9}

ORIANTHl

TALIGEEFEN 013 9.58)

MUDVAYNE

£PIG 62153/504Y MUSIC {11 98)

MICHAEL BUBLE

Chronicle The 20 Greatest Hits

; KERI HILSON
Belleve o e AT In A Perfect World... @

The band’s | ;’A'{',Js;.'.r:,,'_‘mﬂgg,“ Justin Moore

“
performance of “We ORIGINAL BROADWAY CAST RECORDING wicked W

Mudvayne

Call Me Irresponsible

43HEPRISE 105313 WARNER BAOS. {1898 Weren't Born to DECCA BROAD'WAY C016B2TECCA (18.58)

S}%ei N The Best Of Sade m};;ﬁmﬁ, Yaﬂﬂ;&lﬁf bﬁ{[ﬁ“STlS 3 gﬂsweethaan Our Favorite Artists Sing Their Favorite Love Songs
BEACH HOUSE % JIMMY BUFFETT

SUB POP Bt (15.98 COND) & Teen Dream and “Livin’ ona WAILBOAT 2121 {14.528) Butfet Holel
SOUNDTRACK Prayer” on the V.V. BROWN

oSS s SR i (500) Days Of Summer Gu:m oo IO s Travelling Like The Light
SOUNDTRACK O Brother, Where Art Thou? elps it this hts P'NK FLOVD i Dark Side Of The Moon ' ¢
“AVENTURA - h A collection by 60% K y o 1
PHEMIUM LATIN 20800/S0NY MUSKC LAT {14.98) The Lest while the act’s Btest Oraateet Hite )l
MICHAFL BUBLE it's Time studio set rebounds It Is Well

BEC 67174 (13.98)

143HMEPRISE $B34AWARNER 8405, {18.08) &

MGMT
COLUMBIA 10512%/SOY MUSIC (8.98) Oracular Spectacuiar | @

AKIRA She Wolf

C 1 695/SONY MUSC {13.98}

at No. 79 (up 40%).
s 'I.AUSE_A . " (15981 @ Black Holes And Revelations @

RE-ENTRY | 20 Love Drunk

COLUMSA 49192/50KY MLSKC {11.98)

ﬁ:"l:r:‘(lfsvﬁ HousToN | Look To You ::I;m':::m me 181 1108 g2 PARTY ROCKWILLIAM/CHERRYTREE/INTERSCOPE D129320GA (10.98) Pany Rock
Doar o | il Nebsotian D7 Mo
L?chﬁflﬂ, S MUSIC £12.98) The Script :elur;s ‘g tlll\:e ?st ;’L‘E ,xu’:m 450° (14.98) xx
S T TANT Cage The: Elephant t:ne;v o llshyer’s il A One - X 8
CHARLOTTE GAINSBOURG 1AM contribution to the PeTLdl || GARTH BROOKS The Ultimate Hits B

SECALSE 522705* ELEKTRA (13.98) PEARL 213 (25.98 CO/OVD) @

all-star Michael =
Jackson tribute EEUDRE) NICKELBACK All The Right Reasons B

(18581 ®
during the Grammys. RUE
“ has | VEN SEVEN (13.98) @

NOW That's What | Call Country Vol. 2

Full Circle Greatest Hits

WND.UP 13187 {13.88) @

x?ﬂggﬁ'gfﬁi"?HAck My Dinosaur Life Whl sold 9.7 e S Greatest Hits B
BANDA LOS RECODITOS Pr— - KELLY CLARKSON All | Ever Wanted

ONY MUSIC (13.58) &

171 THE AVETT BROTHERS

DISA T214230UMLE (10.98)
CARRIE UNDERWOOD

Some Hearts I and Love and You

IHARSSTAARISTA NASKVILLE 71187/RUG {9.58) ing his AMERICAN/GOLUMBIA 35089/S0NY MUSIC (12,981
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MCA NASHVILLE 013173%/UMGN {13.98) Twang ° ladv[?ag onhis APPLE 29325/CAPITOL {18 9812 98) M
BON JoVvi " SOUNDTRACK <
MERCURY 526%13/10C {18.98/11.98) Cross Road | B w;l; Yu; Song™ WALT DSNEY 003007 {12.98) Disney: Phineas And Ferb
JASON MRAZ 8 and her “Speech-
AANDG 44ES08%iA0 {0,041 @ We Sing. We Dance. We Steal Things. Il Jess” this his | 19 @
E\:{Emf]r:‘,gin DEAT-H PUNCH War Is The Answer collection (which MICHAEL JACKSON Greatest Hits: HIStory — Volume 1 [ ]
50100° (13.56) @ inchudes “Your Bl 7ic 8s250/50nY MUSIC (11.98)
CHRISETTE MICHELE JOHN MAYER :
DEF JAM 012707/1DJMG {13 48} @ Epiphany Song”) jumps 37%. AWARECOLUMBLA 279767 50NY MUSIC {10.98) Continuum B
SAVERSUN PICKLES . 167 w TRAM 8 THE TWILIGHT SAGA: EW HOW THAT'S WHAT | CALL
FRANK SHATRA .. 169 R TREY SONG2 30 NEW MOON 85 2010 GRAMMY NOMRE COUNTRY VOL 2. 140 ST
SM% 70 VULTURES . 5 i3 5 M‘ATRT%%
SUPKS | _sounorracwk | FAVORITE s a—]
s«nco 0065 ..m, DA‘ISUFSUMMER GAARE UKDERWOOD ... . mEn FAVORITE um GHAIS YOUNE ... | 86
........ 18, 144, 156 CHCS . _.........177 YOUNGMONEY ....28
aonsm\.\m KEMH LABAN .. .71 w:m GOSPEL2010 .. 43
RSTIRTIS PEREE S RS GEDRGE STRAIT 2 USHER ... e[ WOWHITS 2010 ... .. 7 w
MEVER SHOUT REVER . 101 CORIMNE BALEY RAE . 23 60  SUGARLAND 08 ]
NICKELEACK . . 48, 190 RASGAL RLATTS | 115, 153 TALOA SWET G, N
BRAD o A82 . PERA 112 SHIKEDOWX. VAMPIRE WEEKEND .33 THEWHO ..., 82
FIHANNA .. .27  SICKPUPPIES | BEBE & GECE WINAAIS . .13
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A DAY TO REMEMBER
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CREDENTIAL 3443

THE NEW BROADWAV CAST RECORDING  Finian's Ranbow

Smile Kid Downtown Church |

50 Silty Songs

Tl m
Homesick Vialfgang Amadeus Phoenix g

Contra g

The New Broadway Cast Recording of the recently dlosed “Finlan's WWE The Music: A New Day: 107 _
Rainbow" enters at ¥o. 19 on Top Internet Albums and Mo. 3 on Top
Cast Alburms (viewable at billboard.biz/charts). The show, which co-
starred Cheyenne Jackson, opened Oct. 29, 2009, and closed Jan. 17.
Jackson (who can also be seen in NBC's “30 Rock™) is no stranger to
the Top Cast Albums chart; he also appeared on the No. 3-peaking
“Xanadu” cast recording in 2008.
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Dalley & Vincent Sing The Statler Brothers

ZUILL BAILEY
TELARC 31678 (17.98)

With his first studio

BT
NETTWERK 30849 (17.98]

These Hopeful Machines ' i

release since 2006,
the electronic

THE SOFT PACK
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Love Tattoo .
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METAL BLADE 14789 (15 68)
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CAPTOL DIGITAL EX 15.98) Travelling Like The Light . album debuts with RAVEN MARCHING BAND 008* {14.58)
' SURFER BLOOD | Fozzy
KANWE §0048* (16,981 Astro Coast | :;::)s;‘;:k""d RIOT 01 {15.58)
COLT FORD ¢ IMELDA MAY
AVERAGE JO0S 100¢ (16.98) Ride Through The Country . Eectronic Albums VERVE FORE
CHARRED WALLS OF THE DAMNED at No. 6. MAYSA

SHANACHIE 5181 (18.58)

A Woman In Love |

FOUH TET

There Is Love In You

ANTHONY EVANS/INO D¥5IT

ANTHONY EVANS

Undlisguised .

AL EXPAOVIDENT-INTEGRITY (5.98)

In This Light And On This Evening

SUMERIAN 022 [13.98)

ASKING ALEXANDRIA

Stand Up And Scream I

EDWARD SHARPE & THE MAGNETIC ZEROES
COMMUNITY FAIRFAX 542* VAGRANT {13.98]

Up From Below

l STRONG ARM STEADY
STONES THROW 72235 {15 98)

In Search Of Stoney Jackson .

BO BURNHAM
8| _COMEDY CENTRAL 0078 {15.98 CODVD} &

Off The Hillbilly Hook (EP) |

RANDY HOUSER
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BlakRoc .
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IENG!

H 100 Proof (The Hangover)

SIDEWALK PROPHETS

WARNER BAQS (0.98)

| ELBNENTWORD: CURS 827000 WARNER BROS
T

At Home With Friends .

Miike Snow i

MBIA (12.98)
THE ALBUM LEAF
P 80S* (13.98)

A Chorus Of Storytellers .

EASTON CORBIN

THROUGH THE EYES OF THE DEAD
THETIC 10080 {13.98)

MERCURY NASHVILLE DIGITAL EX'UMGN (3.98)

| TRAILER CHOIR
Bo Burnham % SHOW DOG-UNNVERSAL 025 (7.98)
The Los Angeles- BLAKROC
Anything Goes . BLAKROC 22032 £X (12.92)
Rasad fom-pince STATIK SELEKTA
BK3 goﬂﬂ:s:v known as SHOWOFF 1008/BRICK (15.98)
) e Muslims) sees JOSHUA BELL
These Simple Truths . its full-length .I SONY CLASSICAL 52716/SONY MASTERWORKS (12.98)
=4 g MIIKE SNOW
Conditions detut bow with ,_._, DOWNTEWN 70085* {14.98)
1,000 sold.

A Little More Country Than That (EP) .

Skepsls | THE GREEN BAN

LOS CAMPESINOS!
|_AATS & CRAFTS 050* [15.98)

Romance Is Boring .

D

FLORENCE + THE MACHINE
UMVERSAL RESUBLIC 013170 UMRG (13.98)

I
Lungs | SPRING HEL 21164 (13.58

SHEEHANDSOMEDEVEL 1853 (15.98) The Green
DAY OF FIRE

RAZOR & TiE 83041 (12.98) Losing All .
JEFF & SHERI EASTER Expecting Good Things 3

UNHINDERED

ONE ESKIMO
SHANGAL-LA 101040* (5.9

Be

m One eskimO .

ADELITAS WAY
| _VIAGIN 85760 CAPTTOL (12.92)

THE KNIFE IN COLLABORATION WITH MT. SIMS AND PLANNINGTOROCK 4o oy

1(12.68)

Love Like Crazy (EP) .

EKA
B _YD MAMA'S FOUR/ DECONEPIC DIGITAL EX/SONY MUSIC (7.98)

TRUE PANTHER SUUNDS [14.98) Album

LA ROUX
BIG LIFE/POLYDOR, CHERRYTREE ITERSCOPE 01338¢*/IGA (10.08)

Heartland -

DAVE RAWLINGS MACHINE
ACONY 0608 (13.98)

RJD2
CTRICAL CONKECTIONS 10003

A LITTLE MORE COUN‘I’RV THAN THAT

EASTOM CORBIN (MERCURY NASHVILLE)

SHOTS

LMFAD FEATURING LIL JON (PARTY ROCK WILL LAM CHERRYTREE INTERSCOPE)
WHO | AM

NICK JONAS & THE {HOLLYWOOD)

ALL THE WAY TURNT UP

ROSCOE DASH FEATURRNG SOULJA BOY TELL'EM (MMUMLSIC LINEZONE 4 INTERSCOPE)

@;

PROENIX (LOYAUTE/GLASSKOTE RED)
AJOR TOM
INY TOY GUNS {UKVERSAL MOTOWN]
HURRY HOME
JASON MICHAEL CARRDLL (AFISTA NASKVILLE|
OLETSDOIT
WAKA FLOCKA FLAME (50 IGEV/ASYLUM WARNER BAGS |
DILE AL AMOR
| AVENTURA (PREMILM LATIN}
EIGHT SECOND RIDE
JAKE OWEN (RGA NASKVILLE)
BEER ON THE TABLE
JOSH THOMPSON (00 uum.\,
KINGS AND QUEEN
CONDS T0 MARS umonm NIRGH,CAPITAL)
HELL ON THE HEART
ERIC CHURCH (CAPITOL NASHVILLE)
‘WOMEN LIE, MEN LIE
YO GOTTI FEATURING LIL WAYNE (INEVITASLE 2010 GROUNDS JAMG)
s SAVIOR
59 PSE AGNNST (DGC INTERSCORE|
KEEP ON LOVIN' YOU
STEEL MAGROLIA (815 MACKINZ)
ANDO BIEN PEDO
BANDA LDS RECODITOS {DISA)

SLIPKNOT (ROADRUNNER RRP)

| SKILLET (ARDENT/INGATLANTIC)

CITY ON OUR KNEES

4 S| T0BYMAC (FOREFAONT EMI CMG)

PPl BLACK & GOLD (WHO DAT!!)

K. GATES (CORPORATE AMERICA)
ME GUSTA TODO DE TI
BANDA EL RECODO DE CAUZ LIZARRAGA [FONDVISH)
WHAT FAITH CAN DO
KUTLESS (SEC TODTH & NAL)
SE ME VA LA VOZ
ALEJANDRO FERNANDEZ {UNNVERSAL MUSIC LATING}
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The Irish singer
Adelitas Way returns to the list RABID 9444/ MUTE {18.98)
LEE BRICE
Love Is Gone . _'"" alss% CUAB DIGITAL EX (4.98)
0 increase in sales
Concrete Jungle | after she took part S EANTASY TRASHCAN 010
in the Les Paul OWEN PALLETT
La Roux - ribute at the DOMING 252* {14.98)
A Friend Of A Friend | Grammy Awards WYLIEWORLD 10002 BORDE
(Jan. 31). GREELEY ESTATES

Colossus TRAGIC HERD 90059

Dailey & Vincent Sing The
Statler Brothers
Dailey & Vincent

RAY WYLIE HUBBARD i 5.

Dailey & Vincent Sing The

(Hint: There Is No C)

No Rain, No Rainbow

Statler Brothers
Dailey & Vincent

Charred Walls Of The Damned
Charred Walls Of The Damned

V.V. Brown
Travelling Like The Light
Surfer Blood
% Astro Coast
. Four Tet
* There Is Love In You
BT
These Hopeful Machines
Bruce Kulick
BK3
Los Campesinos!
I Romance Is Boving
Like A Storm
The End Of The Beginning

Jazz At Lincoln Center Orchestra
Portrait In Seven Shades

Nneka
Concrete Jungfe

Adelitas Way
Agomas Way

BT

These Hopeful Machines Dailey & Vincent Sing The Dailey & Vincent Sing The These Hopeful Machines
BT Statler Brothers Statler Brothers Charred Walls Of The Damned
m Dailey & Vincent Dailey & Vincent ®|_Charred Walls Of The Damned
Statik Selektah
SOUTH CENTRAL SOUTH ATLANTIC B 700 Proo (The Hangover)
V.V. Brown

Travelling Liko The Light

NEW ON THE CHARTS

Violent Soho, “Jesus Stole My Girlfriend”
The Brisbane, Australia, rock band makes its Billboard chart
debut as its single enters the Alternative tally at No. 31. The
quartet is signed to Thurston Moore’s Ecstatic Peace label and
will release its U.S. debut album March 9.

_ Surfer Blood
= Astro Coast

Four Tet
There Is Love In You

Bruce Kulick
BK3

Florence + The Machine
Lungs

Edward Sharpe & The Magnetic Zeroes

Up From Below
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KA [ AR LY A UG SAIAN LK VLS STEVILN D SHETIS ERFETT T VAISLEY L POUTELCRUSNIN) () CAe MY UNMIRSAL RO Rihanna, with six,
BAD ROMANCE Lady Gaga
23 _AEDONELADY N KHAVATS. 6 SEAMANOTTA) @O STREAMLINE KONLIVE/ CHERRYTREE wwmm-» 2 ?;m;’e
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5.7 0.GUETTAS VEE.J G SINDRES (D GUETTA,J.C.SINDRES 6 TUINFOHT.S VEE A THIAM) @ BUMASTAAL mu?x APITOL 5 launched in 2005.
° 8 10 HEY, SOUL SISTER Train gy o Grammy digital
M TEREFE ESPIONAGE & WATTENAERG {PMONAHAN E LIND A BJORKLUND) © NNARE COLUMBIA bump: 33% to
HOW Low Ludacris
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19 DO YOU REMEMBER Jay Sean Fealuring Sean Paul & Lil Jon : :
€ 2 x| AcCCORDING TO YoU Orianthi | 5o %2000,
H.SENSON {5 DIAMDNO,A FRAMPTON) ® TAUGEFFENINTERSCOPE
21 20 2 TWO IS BETTER THAN ONE Boys Like Girls Featuring Taylor Svilt | g 18 S
3.HOWES (M.JOHNSON) © COLUMBYA DMB placesits
BLA BLAH BLAH KeSha Featuring 30HI3
@ a CO (<. SEBERTR.LEVINN HITCH.S FUAEMAN) ® mw,.\n«?m_h MG 7 Se(oMlIoH-(‘)O
23 24 1 DOWN Jay Sean Featuring Ll Wayne 1 single from “Big
§ | HEMYBOBEVBASS (JSEAN.L.COTTERRLARDN.LSKALLER LPERKING.0.CARTER) @@ CASH MONEYUNNERSAL REPUSLIC Whiskey & the
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PINK SHINES WITH ‘GLITTER’

CAYELE T LAL5 MABALSCFD BV VIS LA AAALS AN N WP PIOSLEE @ GO LI

ATV 4

The Grammy Awards glow graces many songs on the Billboard Hot 100 and Hot
Digital Songs charts this issue, but none more than Pink's “Glitter in the Air." Her
show-stopping acrobatic performance prompts a 1,143% download increase, put-
ting the track at No. 18 on the Hot 100 and No. 9 on Digital Songs with 114,000,
“Glitter” is the fifth charting single from Pink's fifth studio album, “Funhouse,”
which is the most she’s ever scored from one set. The song was immediately deliv-
ered digitally to radio as a new single by Jive Records before the Grammy telecast
Was even Over. —Silvio Pietroluongo
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With a 13-10 rise for “Imma Be™ on Mainstream Top 40, the Black Eyed
Peas tie for most top 10s among groups in the chart’s 17-year history.

The song is the quartet’s ninth top 10, lifting the act past
Destiny’s Child and into a first-place tie with "N Sync and Backstreet
Boys. Following Destiny’s Child with seven top 10s each are Boyz Il
Men, Matchbox Twenty and Nickelback.

“Imma Be” is the fourth Mainstream Top 40 top 10 from the
Billboard 200 No. 1 album “The E.N.D.” “Boom Boom Pow™ and “| Gotta
Feeling” each spent seven weeks at No. 1, and “Meet Me Halfway™
peaked at No. 10.

Meanwhile, Lady
Gaga diimbs 11-8 with
“Telephone™ and
becomes the first female
artist to send her first six
chart entries into the top
10 since Christina Aguilera
began with six top 10s
from 1399 to 2001.
Beyoncé, who's featured
on “Telephone,” collects
her 1ith solo top 10.
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Alfter winning three Grammy Awards, Kings
of Leon rebound 5-1 on Top Alternative
Albums (viewable at billboard.biz/charts)
with “Only by the Night,” the list’s Greatest
Gainer (24,000, up 66%). The set last
reigned in the Aug. 29, 2009, chart week.
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s WAY Alan Jackson | gy NS spentthree THIS IS OUR MOMENT Kenny Chesney ¢
K.STEGALL (V.MCGEWE k. SACKLEY.K STEGALL) @ ARISTA NASHVILLE % weeks at the sum- S5 B CANNON.K CHESKEY (K CHESNEYS JAMES) @A
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A NASNILLE 013590 (13.98) Love Songs
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IAF:NAJE E&em’ﬁm (18.98) X: Ten
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DAILEY & VINCENT Daiey & Vincent Sing The Siaer Broters

ROERME,

° 2 5 STEVEMARTIN The Crow: hew Songs For The Five-Sting Banjo
£0 SEARE B10647* AQUNDER

W2 THE ISAACS Thelsazcs _. Matsaly: An Almos: A Cappsts Cdlecton |
GAITHER MUSKC BROUP 4604 LS
4 319 PATTY LOVELESS Mauntain Soul I
SAGUARD AOAD 24876
4 M OLD CROW MEDICINE SHOW

NETTWERK 30812

Title

Tennessee Pusher |

THE DEL MCCOURY BAND Famiy Circle |
MCCOUAY 0014
LOUDON WAINWRIGHT il Figh Wi & Hardsam=: The Cras Pode Pt |

o 20 2NO STORY SOUND 001

8 8 7 UL & CLORMA CATHES WTH HER RNECOMN FRDIDS B8 Gt Pesers oy Bocgass Homecame Vi 0
BGAITHER MUSIC GROLP 42736

g STEVE IVEY

IMI 54334 MADACY

I -
SARAH JAROSZ

Song Up In Her Head
IO 6128 liGhR niLL 0ea LK d

FITTING TRIBUTE

Dailey & Vincent claim their third No.
1 and second top start on Top Blue-
grass Albums, as “Dailey & Vincent

Bluggrass Favorites

Sing the Statler Brothers" opens with
more than 5,000 copies. The duo also
earns the Hot Shot Debut at No. 1 on
the Heatseekers Albums list and the
same honor at No. 19 on Top Country
Albums. The tribute album is sold ex-
clusively at Cracker Barrel Old Country Stores and focuses on the

DAILEY & VINCENT

beloved Virginia-based quartet’s biggest hits. The duo’s prior No.
1s on Top Bluegrass Albums are “Dailey & Vincent" (2008) and
“Brothers From Different Mothers" (2009). —Wade Jessen
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2 i 8
- WAYNE RETURNS, GRAMMY GAINS

Lil Wayne earns the Hot Shot Debut on Top R&B/Hip-Hop
Albums as “Rebirth” bows at No. 1 with 176,000 units,
according to Nielsen SoundScan. The effort is his sixth
chart-topper and first studio album since “Tha Carter 11"
debuted on the Billboard 200 with 1 million copies in 2008.
While the new album’s sales bow is far from Lil Wayne's last
debut, it beats the 125,000-150,000 industry insiders pre-
dicted. Perhaps the rapper’s performance at the Grammy
Awards (Jan. 31) influenced buyers.

Speaking of the Grammys, the annual telecast pays its
usual dividends. Three-time winners the Black Eyed Peas (3-2) gain 76%. Performers Beyoncé
(95, up 101%) and Maxwell (No. 16, up 74%) score notable gains, as does best new artist nom-
inee Keri Hilson (37-35, up 42%).
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SFOEAR WEFETER O OOSE 40 G2 TFLLIG 015 1SRG £G5S
@T\ ANTHONY HAMILTON
= "5 THE POINT OF IT ALL MISTER'S MUSIC'S

While he has produced 22 top fives on Main-
stream R&B/Hip-Hop (third-most in chart
history), Timbaiand has never reached that
teritory as a lead performer until this week.
“Say Something,” featuring Drake, [ifts 6-4
to surpass the No. 6-peaking “Luv 2Luv U,"
with former partner Magoo, from 1998,

MAI ,
R&B/HIP-HOP"
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GREATEST SAY SOMETHING ) X h BACK TO THE CRIB Juelz Santana Featuring Chris Brown

GAINER / AIRPLAY I T e LTt PO MRS Womian fo rea] ISR FOLUM DA DON (L JAMES,J. JONES.E DEAN,CBROWN © DIPLOMATS DEF JAMIDIME

TRY SLEEPING WITH A BROKEN HEART Alicia Keys No. 1 on Adult REB ECHO R. Kelly ||
J BHASKER {J BHASKER A KEVS PAEYNOLDS) © MBK/JRMG since Teena Marie INFRITY.0.CAMPER R KELLY (A XELLY.J SUECOR.O.GAMPER,C KELLY) ® IVEJLE

1AM Mary J. Blige daimed the top w GANGSTA LUV Snoop Dogg Featuring The-Dream
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PAAA SADE MLPELA (S ADUA WALE.S MATTHEWMAK S DENMAN @@ EFIC COLUMBIA : B AKEVSKBROTHERS,N.SHEBIE (AKEYS A GRANAM.K BROTHEAS, JR.N.SHEBID) © MIKJRMS
"1 T WANNA ROCK Snoop Do; Landing his sith ! ARE YOU LISTENING Kirk Frankiin Presents Arists United For Haitl

noop
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.|| ON TO THE NEXT ONE Jay-Z + Swizz Beatz < . TIP OF MY TONGUE Jagged Edge Featuring Trina & Gucci Mane
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-\ EVERYTHING TO ME Monica ANGELS Diddy - Dirty Money Featuring The Notorious B.L.G.
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Gospel duo Mary Mary smashes the record for the longest chart run by a group
on Hot R&B/Hip-Hop Songs as “God in Me" (No. 27) enters its 64th week on
the list. The track surpasses Dru Hill's “In My Bed,” which collected 63 chart
frames in 1997-98. “Me" debuted in November 2008 and peaked at No. 5 last
September. It also owns the longevity record among gospel songs on this chart,

outpacing Kirk Franklin's “Looking for You,” which tallied 60 weeks in 2005-06.
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panal of core R&8/Hip-Hop stores compliad by Nilsen Soundscan. Greatos: Ganay/Arplay s awarded for the largact arplay increase on the chart Sce Chams

Lagand foe rules and cxplanations. & 2010, ¢5 Global Metia, LLC and Nialsen ScundScan, Inc. Al rights rasernved.
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MATT PAPA GENTAKITY LOVE & WAR FERVENT 887261 WORD-CURR
SAFE IN YOUR ARMS BREAKTHRU
46 FORGET AND NOT SLOW DOWN DAY OF FIRE | ABANDON FOREFRONT/EMI CMG GREC 0OUIN & IPRAIZE PENIULLY
RELIENT K MOND V5 STEAZQ GOTEE LOSING ALL RAZDR § TE 3031 PACVIDENT-NTEGRITY THE MASTER PLAN
WE SHINE VARIOUS ARTISTS TAMELA MANN TILLYMANN
STELLAR KART 140 NOW HEAR THS!: WAATER 2410 SANFLER —

= REDISCOVER YOU GOOD NEWS
FIREFLIES THE ALMOST STARFIELD SPAAROW EMI CMG VANESSA BELL ARMSTRONG EMI S0SPEL
OWL CITY UNIVERSAL REPUBLIC MONSTER MONSTER TODTH & NAL 4543 EMI CMG I 1
ER

f HEALING HAND OF GOD LORD DO IT FOR ME
ALWAYS JEFF & SHERI EAST JEREMY CAMP 3EG T00TH & NAIL ALYIN DARLIG EMTRO BUSPEL
SWITCHFOOT CREDENTIAL ATLANTIG EMI MG | EXPECTING 500D THINGS SPAING HLL 1164 M CMG LOSERS BRSO e
ANTIDOTE THE DEVIL WEARS PRADA ME IN MOTION CENTRIGITY RIZEN VEAITY/2L6
BREITH GOTEE ool WTH ROSTS OV ) BAAICHES BELOK 37 129000058 MESS OF ME RESTING ON HIS PROMISE
SWITGHFOOT ATLANTIG ISR YOUTHRUL PRAISE FEAT. JJ. HAIRSTON EVIDENGE GOGPEL LIGHT

: 5o | SAFE [ NOBODY BUT JESUS
Kutless claims s first No. 1 on the audience- - ]-‘ Up 195 plays (1‘!%) mtsddlgm_n week, > TH | PHIL WICKHAM FEAT, BART MILLARD 140 ISR SHIRLEY CAESAR FEAT, J MOSS SHU-BEL LIGHT
based Christian Songs tally with lead single | % | ! Marvin Sapp’s “The Best in Me” daims the 3 ] ANTIDOTE EVERY PRAYER
from current album “It Is Well.” The cut draws fastest top five ascent on Hot Gospel Songs in 2 IR & RETH SOTEE ISRAEL HOUGHTON FEAT, MARY MARY ITEGAITY COLABIA
8.8 million impressions at &7 of the 93 stations ,‘q‘ 2 three years with lead single from new album y AL WE NEED 18 LOVE - RLA AL —
i & » i " u 2 13 | JAMZS ¢
meonitored for the chart and bullets at No. 2 : “MIM. due March 16. Smokie Norful's IS0 BEST | CAN HE'S BEEN JUST THAT GOOD
on Christian AC. Track logged six weeks atop J Um Good™ took seven weeks to crack the ) | DECYFER DOWM 10 PR e WL FLAL LA AT T (RASERMACK AEAEATISTRY

Christian CHR in Decomber and January. 3 2 top five in November 2006.
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AIRPLAY SALES DATA
MONITORED 8Y COMPILED BY

nielsen
BDS

Pl RUSSIA|
sl RIHANMA SRP 0 LIV FRANC SIVE JLG
4 TELEPHONE
i SIG

FEAURMNG BEYOUDE STREAMTENIH VEUHE TRES MIERSOLRE RENG NIMA FLOWERS ROCKRERRY
ON THE FLOOR (OH BABY PLEASE) ONE LOVE
KAYLAH MARIN EPIPHANY "DAVID GUETTA FEATURNG ESTELLE GM ASTALWERKS CAATOL
5" HARD - PARTY TIME (GET UP, GET DOWN)
5 URBNG JEEZY SAPDEF IAM 1086 X 9 SUN
REVOLVER . GIVE ME SOMETHING
MADONNA FEATURING LIL WAYNE WARNER 3R0S ONO MIND TRAIN TWISTED _
5 g YOUARE ] LOUBOUTINS
© T TONY MOARN FEATURING FRENGHE NAVIS DWHCE NUSKC FRODUCTIONS PICK  RECRTHEMRIEN
BODIES I 2 MORNING AFTER DARK
E ROBBIE WILLIAMS ASTRALWERKS CAPITOL S B FEOIRE NLLY RITIOO & SUSHY VKL P/ ACKROLMVTERSOTE

1 10 WHY DON'T YOU LOVE ME 3 PARTY ROUND THE WORLD
|_BEYONCE MUSIC WORLDICOLUMBIA | _JASON DOTTLEY & DEBSY HOLIDAY J03

ACAPELLA IE SHAME ON ME
AMANDA BLANK DOWNTOWN

KEUS WILL LAM WYEASGOPE
"’ THE POWER OF MUSIC HERE WE COME (READY OR NOT)
ROD CARRILLO & SHEFALI CARAILLD

- _MRISTINE W FLY AGAN
WONDERFUL Im ELECTRICITY
BILLIE MYERS FRUITLOOP ) BAIAN ANTHONY SOGNI
FANCY FREE y BAD ROMANCE
SUN K LADY GAGA STREAM. INE KDKLIVE CHERAYTRES INTERSCOPE
DID IT AGAIN (LO HECHO ESTA HECHO) HEARTBREAK ON VINYL
SHAXIRA EPIC BLAKE LEWIS TOMAY BUY
P\ 5 5 FEELIT 16‘ DRAMA QUEEN (TEXTING U)
- TN O TEETY T SO RSN & FLE R TEE VMS LB SON IS 2 IE DENNY | BARRY ARRY HARAIS
FRESH OUT THE OVEN
LOLA FEATURING PITBULL EPIC ¥
RAIN HEAVY CROSS
AMJULIE MONSTER HEAR CMG THE GOSSIP COLUMEIA
DIRTY DESIRE MEET ME HALFWAY
um D 1DIME THE COPE.

AUTOMATIK

. TIK TOK
T geswn eennsant o L)

m FOR YOUR ENTERTAINMENT
ADAM LAMBERT 19 RCA MG
14 COME BACK CLEAN
" _THE CRYSTAL METHOO FEATURING EMILY HAINES TINY £
KEEPING SCORE
HANNAK SKUWDOG

TOGETHER
__BARBARA SHEREE CONTINUGUS COOL

MELLEEFRESH VS. DEADMALS PLAY
’P3 m 4 FEELIN LIKE A SUPERSTAR STRANGE CONDITION
| _BARBARA TUCKER B STAR MOAGAN PAGE NETTWERK.

HEY HEY SUDDENLY

DENNIS FERAER ORJEKTVITY BT HETTWERK

NATURALLY GIVE ME LOVE

SELENA GOMEZ & THE SCENE 0L LYWOL) |_STEPHEN KEYES MADTIZZY

IT'S OVER

0 SCOTT MANN FEATURING AMUKA D

d Geplanations,

TOP DANCE/ -
ELECTRONIC ALBUMS

ARTIST
TITLE INPRINT & NUMSER | DISTRIBUTING LABEL

|| LADY GAGA N
nlmﬂmwnﬁ'ﬂ&mf:m'u s

OWL CITY
OCEAM EYES UNIVEASAL REBUBLIC 012141%/UMRS

4 ~ DJ POET NAME LIFE
TOTAL CLUB HITS & THRIVE 90825 11IMB

DJ ENFERNO .
ULTRA DANCE 11 ULTRA 2217

H g
E DAVID GUETTA .
ONE LOVE GUM 86247* ASTRALWERKS

3 LMFAO

BAD ROMANCE
LADY GAGA STREAMLIE Y.ONLIVE CHERATREE INTERSCOPE

3 1o ONELOVE
3 'DAVID GUETTA FEATURING ESTELLE GUMASTAALWERKS CATD.

i HEARTBREAK
| WBLACK RO3BINS

Iﬂ YOU AND |

MEDINA LABELMADE
SECRET LOVE

LIMC X . 1M 5022 UTAA

m SMOKE
¢ JUS JACK WITH PHIL GARANT FEATURING MATINA PRRISI MOOX
» FOURTET . REMEMBER (LA DI DA)

" THERE IS LOVE IN YOU DOMING 226* LUCAS PRATA RUSBINS

BEYONCE il] IE ESCAPE ME
AN SOINOGE W COLETRI A WO B 9P S N TIESTO FEATURING C.C. SHEFFIELD MUSICAL FREEDUMULTAR

1o 20 VARIOUS ARTISTS 2 TIME
WV THATS Wi | CALL CLI HTS EIA LNVERGAL SE254 SO0 NLSE _FLANDERS NERVOUS

!VAHIOUS ARTISTS l H COME BACK
SOW THATS WHAT | AL DRACE QURSSICS WAL EFSA. U0 BA A 8 3000 W50 SOPHIA MAY NERYOUS
LA ROUX W\ 55 4 TELEPHONE
LA ROVX B LIFE FOOTDOR CHERRYTREENTERSOOPE 01 3360°%4 = | LADY GAGA FEATURMG BEVONCE STREAMUNER ALOECHE A TREE MTERELIPE

E IMOGEN HEAP . vel ﬁlﬂ BRUISED WATER -

ELLIPSE MEGAPHONIC RCA 50805 RNG | _CHICANE FEATURING NATASHA BEDINGFIELD CENTAAL STATION
14 31 MIIKE SNOW SO FAR AWAY

B " MIIKE SNOW DOWNTOWN 70085 KASKADE & SEAMUS HAJI WITH HALEY UTAA

TIESTO IMMA BE
KALEIDOSCOPE MUSIGAL FREEDOM 2082.UTRA 1 W THE BLACK EYED PEAS INTERSCOPE

KNIFE LALALA
TOMORROW IN A YEAR RABID 69444 MUTE LEGGZ FEATURING STEPHANIE NERVOUS

N‘ DJ SKRIBBLE I ms GHOSTS 'N STUFF
TOTAL CLUB HITS 3 THRIVEDANCE 90814 THRIVE DEADMALS FEATURING ROB SWIRE MALSTAAP ULTRA

<) SOUNDTRACK - 697 HANG ON
SLUMDOG MILLIONARE INTERSCOPE 012502168 g |_PLUMB GURS

CASCADA U-TURN
EVACUATE THE DANCEFLOOR ROSBINS 75084 SAMANTHA ROBBINS

4 LOVE KEEPS CALLING
ﬁﬂ FEVER RAY _.
FEVER RAY RABID 9&08* MUTES

ANNAGRACE ROBRING
; DEADMAUS RELEASE
""" FOR LACK OF A BETTER NAME MAUSTRAP 2174 ULTRA. AGNES KING ISLAND ROCKY STAR'NFM
BREATHE CAROLINA THIS IS HOW IT GOES
HELLO FASCINATION FEARLESS 30127 HALEY ULTAA

Lanaticns HOT DANCE AIRPLAY: S canco Staticns arg ok

T

w0¢! For HOT DANCE CLUB SONGS 0! TOP DANCE/ELECTRONIC ALBUMS 06 and ox
nd 1o TOP TRADITIONAL JAZZ ALEUMS, TOP CONTEMPORARY JAZZ ALBUMS, TOP

SONGS: 17 stations e alactronically monitorad 24 hours a day., 7 days 3 weok. 560 Charts Lagend for rls and explanatians, All ¢harts ©

Loge
Lo

Data for week of FEBRUARY 20, 2010 | For chart reprints call 646.654.4633

TOP TRADITIONAL
JAZZ ALBUMS"

TOP TRADITIONAL
CLASSICAL ALBUMS”

' ARTIST
TITLE IMPAINT & NUMBER / DISTRIBUTING LASEL
PN E. AX/YO YO MA/l. PERLMAN
wc 0 Y (A 1) ;:

ZUILL BAILEY
MY ONE AKO ONLY THRILL VEAVE 012563* V8 b £110 SYITES TELARG 31978

@ HARRY CONNICK, JR. i THE PRIESTS

YOUR SONGS COLUMBIA 47228 */SONY MUSIC i | _HARMONY ACA VICTOR 55825 RMG !
, PAT METHENY ' ', 4 H.HAHN/M. GOERNE/C. SCHAFER |

i ﬂm"y“ KONESUCK 518868 WARNER SROS. BACH: VIOUN AND VOICE DG 01 X0 UNVERIAL QUASSCI GROP

Eg BARBRA STREISAND E m RENEE FLEMING n
LOVE IS THE ANSWER COLLMBIA 4515& SONY MUSIC VERISMO DECCA 013275 UNNEASAL CLASSICS GALLP

7 45 DIANA KRALL CECILIA BARTOLI
% QUIET NIOHTS VERVE 072433 DECCA 112 UNVERSAL CLASSKS GROP

ELLA FITZGERALD m THE PRIESTS I]
THE PRIESTS ACA VICTOR 33054'SONY MUSIC &

TWELVE IHTS I HOLOWOOO |ERVE MR SELECT 0O2000ANE
| 3 ALICE SARA OTT

5 PINK MARTINI
" _SPLENDOR IN THE GRASS HEIND 6 _CHOPIR COVPLETE WALTZES D301 680 UNNERSAL LLASSIS GROLP

DAVID SANBORN
ONLY EVERYTHING DFCCA 0127
MICHAEL BUBLE 5 CHICAGO SYMPHONY ORCH. (BOULEZ)
ACHIEL SALE NEETS WAISN SOE OREE) | OFEFEE N B 3 RO FADELATVFHI e MVEBTS AR T8 (50 L0 I

ARIOUS ARTISTS B. FLECK/Z. HUSSAIN/E. MEYE

AT 700 HO 1 Y OB 115 X T TRPLE COMCERTO & NUSKC FOR TRIOE | 2

JAZZ AT LINCOLN CENTER ORCHESTRA
PORTRAT IN SEVEN SHADES JAZ2 AT LIMCOLN CENTER 0022 ‘, Lol D 154 FAACE
THE BRIAN SETZER ORCHESTRA ; CIANO PAVAROTTI
SONGS FROM LONELY AVENUE SUAFDOG 521222 L THE DUETS DECCA 012245 LNVERSH. CLASSES GROLP S
FRANK SINATRA ANDRNCACHESTER
SEUCII SKITW SIE OF LIE T SN ENTTRFOE S S YSORPRE
ALLEN TOUSSAINT
THE BRIGHT MISSISSIPP NOHESLCH 400000 WAANER 3RS

ARTIST
TITLE MPRINT & NUMBER | DISTAIBUTING LABEL

4 MELODY GARDOT

4 CAROLIN
R CAAOLINE GOULDANG TEL ARC 2072

TOP CONTEMPORARY

TOP CLASS
JAZZ ALBUMS"™ &

ICAL
CROSSOVER ALBUMS"

1 | CHRIS BOTTI

5 MAYSA ' 5 STING e
= A WOMAN IN LOVE SHANACHIE 5181 v P OF LWSTERS WML CHEFFYIFEE 06 1107 RERGH (LSS HLE &
NAJEE il JOSHUA BE
MIND OVER MATTER KEADS UP 3156 : AT HOME WITH FRENDS |
BONEY JAMES
__SEND OME YOUR LOVE CONCOAD 30815 &
KIM WATERS
LOVE STORIES SHANACHE 5180
15 2 QUARTET SAN FRANCISCO
) OSF PLAYS BRUBECK VIOLINJAZZ 106 L
KENNY G | ANDREA BOCELLI
" SUPER HITS SCHY MUSIC CUSTOM MARKETING GROLP 45052 MY CHRISTMAS SUSAR 012437 DECCA &
| SPENCER DAY i 12 2 QUARTET SAN FRANCISCO
VAGASOND YOMAS MECEA CONCORD JAZZ 31217 COKCORD ~_OSF PLAYS BRUBECK YIOLINJAZZ 106

GEORGE BENSON E SARAH BRIGHTMAN -
SYMPHONY: LIVE IN VENNA MAHATIAN 21681 BLG © |

SONCS AND STORIES MONSTER 30364 CONCORD & =0 |
12 VARIOUS ARTISTS 9 {5 THE CANADIAN TENORS
4 A THE CANADIAN TENORS DECCA 073509

| BEACH RECORCINGS FFESBATS LIWFWAPER WL 6 HECEN EEACH o0t
PAUL POTTS '

5 g ANDREA BOCELLI
-_INCANTO SUGAR 012161 DECCA &

EE IL DIVO E ]
THE PROMESE SYCO COLUMEW 29368 SORY MUSIC & =

DAVID GARRETT
DAND GARRETT DECCA 012872 UNNERSAL CLASSICS GAOUP

PETER WHITE
£ODD DAY PEAX 31006 CONCORD. PASSIONE SYCO COLUMBIA 47436 SONY MUSKC
HERB ALPERT & LANI HALL
ANYTHING GOES: LIVE CONCOAD JAZZ 31441 CONCORD
EUGE GROOVE
SUNDAY MORNING SHANACHIE 5176

. KENNY G ; s MORMON TABERNACLE CHOIR
PUAYUST THE VERY 35T 0F NEMSY 0 TS TAEGAY 740900 WIS OOE TH0U FOUNT OF BUEFY SLESTING VRO TRERMADE DR 1160
DAVE KOZ
GREATEST HITS ARITOL 34163

SHARON ISBIN
JOUFHEY 70 THE NEW WORLD 30N DLASSAL SSESIN WETERRs

ARTIST
TITLE IMPRINT & KUMBER / DISTRIBUTING LABEL
CELTIC WOMAN
'SONGS FAON THE REART 1AFATIAN
RODRIGO Y GABRIELA
1141 RUBYWORKS 00B0*/ATO &

E CELTIC WOMAN m
THE GREATEST JOURNEY. ESSENTWL ODULECTION WWHTTNY 54 4815 i

' 3o CELTIC THUNDER
= TAXE ME HOME CELTIC THUNDER 013087 DECCA
BASSEKOU KOUYATE & NGONI BA ”
| SPEAK FULA NEXT AMESANCE OLT | HERE REC 001~ SU8 POP
. BELA FLECK i
THROW DOWN YOUR HEART ROUNDER 610834

E CELTIC THUNDER .“
AGT TWO CELTIC THUNDER 011605 DECCA |

4 VARIOUS ARTISTS )|

1 _PLATING FOR CANNDE SO05 AROUND THE WORLD HEAR 31130 ¢

KOLOHE KAI m
THIS 1§ THE LIFE GO ALOHA 1011

|, FELA
THE BEST OF THE BLACK PRESIDENT MEGIEGA(E 61402

m LOREENA MCKENNITT n i
s A NEDTERRANEAN OOYSSEY 00U AN RO VERIE (M6
s {a JESSE COOK

- THE

'SOWETO GOSPEL CHOIR
GRACE SKANACHIE 88043

RODRIGO Y GABRIELA
LIVE IN JAPAN ATO 21538 &)

LUCIANA SOUZA

]
Go to www.billboard.biz for complete chart data | 49

47 RETRO BOY
" _RICKARD ELLIOT AATISTRY
SWEET SUMMER NIGHTS
NAJEE HEADS UP
45 SUNDAY MORNING
EUGE GRODVE SKEANACHIE

S

JESSE COOK COAGH HOUSE 1
BRIGHT
PETER WHITE PEAK CMG
CHASING PIRATES

_NORAH JONES 5LUE NOTE CAPTTOL ©
BURNIN'
PAUL TAYLOR PEAK MG
TROPICAL RAIN

N JESSY J PEAKILMS

TILL YOU COME TO ME
SPENCER DAY YGNAS MEDIA/CONCDAD JAZLGMG

m RITMO DE OTONO
SERNIE WILLIAMS FEAT, DAVE KOZ REFORM RUCK RIDSE

2 NIKKI'S WALK
B 3]

GO
BAIAN CULBERTSON GRPVERVE

TOUCH

_BONEY JAMES CONCORD/CMS
SONGBIRD
CRNIG CHAQUICD SHAKACHIE
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5 TITLE
ARTIST (IMPRINT / PROSIGTION LABEL)
DILE AL AMOR
\VENTURA (PREMIUM LATIN
ANDO BIEN PEDO
|_BANDA LOS RECODITOS (0154
TA TODO DE TI
L RECODO DE CAUZ LIZARRAGA (FONOVIS,
16 SE ME VA LA VOZ
|_ALEJANDRO FERNANDEZ (UNWVERSAL MUSIC LATIN
COLGANDO EN TUS MANOS
BAUTE CON MARTA SANCHEZ (WAANER LATINA|

DISA

e 6 18 LA CALABAZA
DID IT AGAIN (LO HECHO ESTA HECHO)
3 XIRA (EPIG SONY MUSIC LATIN

) MIENTES
: ILA (SONY MUSIC LATIN)
HAY OJITOS
INTOCABLE (GOOD-ESONY MUSIC LATIN)

EL DOCTORADO
\|_TONY DIZE (PINA)

E SIN EVIDENCIAS
BANDA MS (DISAASL)
10 HASTA ABAJO
S0 DON OMAR (MACHETE UNIVERSAL MUSIC LATING|
ME ENAMORE DE TI
CHAYANNE (SONY MUSIC LATIN)
| ESTUVE
120595 ¢ oo Femuanbez Fonovis
BAD ROMANCE
LAY GAGA (ST AN CGHERRYTREE WTEASGORE)
] TE VES FATAL
3_EL TR DE MEXICO (FONOVISA MUSIVISA)
TE PIDO PERDON
E :T__v; ':f:; ; ; Flil;.
45 SOY TODO TUYO
|_LOS TUGANES DE TIJUANA [FONOVISA MUSIVISR)
EQUIVOCADA
THALMA (SOKY MUSIC LATING
TE IRA MEJOR SIN MI
AN AN (MUSART BALBOA
YA LO SE
JENN RIVERA [FONOVISA)
'4 ESA MUCHACHITA
| LOS REVES DE ARRANQUE (SONY MUSIC LATIN|
ﬂ TE AMO
CUMBRE NORTENA [SONY MUSIC LATIN
TIK TOK
KESHA (KEMOSABE RCA RMG)
DOWN
Y SEA FEATURING LIL WYME (CASH NONEY LS

L SEPEY

|__LA ORGIKAL EANOA L LIMOR DE SUYADOR LDARRAGA (FOV/SA
- CIELO AZUL, CIELO NUBLADO AKA CIELO NEVADO
2 "_1 PESADD (ISA/ASL|

m CARITA DE ANGEL
HERMANDEZ [MENDIETA FONOVISA MUSIVISA)
L

WATAGATAPITUSBERRY
|_sEn; INT (11

MI NINA BONIT,
SHINO Y NAGHO (MACHE
AL MENOS

IGINAL BANGA EL LIMON (FONOVISA)
NI CON OTRO CORAZON
PEDRO FERNANDEZ [FONOVISA)

LOS INQUIETOS DEL NORTE (EASLE MUSIC)
2 DESDE CUANDO
| ALEJANDRO SANZ (Wh
SEXY CHICK
DAVID GUETIA FEATURING AN (5.4 ASTRALWERKS CAPTTE

3 ' PONTE EN MI LUGAR

L8 Espmioza Pz | 0
CAMINOS DIFERENTES
ROBERTO TAPIA (FONOVISA MUSNVISA|

v . POR AMARTE ASI|

> ANA ISABELLE & CRISTMN CASTRO (LMAERSAL MUSK LATING)
AMOR QUEDATE
JENCARLOS (RULLSEVE|

8 6 MI CURIOSIDAD

A *|_LOS TIGRES DEL NORTE (FONOVISA|
gu LOOKING FOR PARADISE
+ ALEJANDRO SANZ FEATURING AUCIA KEYS (WARNER LATIA)
_ TE SIENTO
M “ 5 | WISIN & YAMDEL {#/Y MACHETE UM
SIN TI NO VIVO
4 PATRULLA 81 [DISA|
| NADIE TE AMARA COMO YO
DYLAND Y LENNY | MUSIC LATIN]

LATINAY

AL MUSIC LATING)

MENTIRAS PIADOSA!
bl ALEJANDRA GUZMAN {FMI TELEVISA

ARTIST
ITLE (MFRIRT / PROMOTION LABEL|

JENNI RIVERA
LA GRAK SENORA FONOVISA 254398 UMLE

3 @ KIISIN & YANDEL

WY/MACHETE 012067/ UMLE &

JENCARLOS
USCAME BULLS! 914
ESPINOZA PAZ
YO NO CANTO, PERO LO INTENTAMOS ASL DISA 730251 UMLE ©

ALEJANDRO FERNANDEZ .ﬂ
DOS MUNDOS-: TRADICION FOMOVISA 354372 UMLE
ALEJANDRO FERNANDEZ
©_ D05 WUNDXS: EVOLLGION LATASA. MUSC LATPU 01 589 1MLE
PESADO
DESDE LA CANTINA: VOILUMEN 1 IS4 725553 LWLE 5
12 LARRY HERNANDEZ
"5 EXVINVD DESDE CULIACAN MENTIEAFONOVSA SIS0 UMLE &1

g TITO *EL BAMBINO® E
EL PATRON SIENTE 653883 UMLE

15 14 EL TRONO DE MEXICO P
U5 T HASTA MI FINAL FONOVISA 354315/ UMLE 8

INTOCABLI
CLASSIC GOOD-1 £0130/504Y MUSIC LATIN
BANDA EL RECODO DE CRUZ LIZARRAGA |
| _ME GUSTA TODO DE TI FONOVISA 354254 UMLE @
LARRY HERNANDEZ
16 NARCO CORRIDOS MENDIET FONDIISA 570037 UM
THALIA
PRIMERA FILA SONY MUSIC LATIN 56081
LOS INQUIETOS DEL NORTE

AYER CATAPULT DISITAL EX

4o {1 PATRULLA 81

§ @ 9 SINTINO VIVE DISA 721404 UMLE

MARCO ANTONIO SOLIS l
MAS DE MARCO ANTORIO SOUIS FONUVEA S54216 LMLE @

oy DON CHETO
20 16 20 EL KTME DE USTEDES PLATING 832

LOS TIGRES DEL NORTE [
LA GRAMIA FONOVISA 354192 UMLE
VARIOUS ARTISTS

‘SUPER EXITOS: L0 MEJOR DEL AN FLKOVSA 34335 LALE [0

2 10 COSCULLUELA

M

VARIOUS ARTISTS il
EL DISCO DEL AND 2000 654 724187 UMLE

. DRACO i
?r 1' AMOR VINCIT OMNIA SONY MUSIC LATIN 55550

- LOS BUKIS l
AV B5020UME

@ a 15 LOS TEMERARIOS
SERIE DIAMANTE: 30 SUPER EXITOS DISA 121367 UMLE |

MARISELA -
20 EXITO5 INMORTALES 1M 6612

EL TRONO DE MEXICO Q

ALMAS GEMELAS FONOVISA 252804 UMLE

TERCER CIELO

GEATE CIAM, SEMS... 155 /DIMLOCONTSA WSE LTBE E500 E

TONY DIZE
LAMELOTIA U LA CALLE [UPVTEDY PN 70U SOV MUSIC LATH

LA ARROLLADORA BANDA EL LIMON i

SERIE DIAMANTE: 50 SUPER EXITOS DIEA 72135 LIWLE

PATRULLA 81
SERIE DIAMANTE: 30 SUPER EXITOS D154 721355 LMLE

2 15

47 LA QUINTA ESTACION
SIN FRENGS SONY MUSIC LATIN 44247

JOSE JOSE

RANGHERO SOKY MUSIC LATIN 63187

VICENTE FERNANDEZ
"\ NEGESITO DE T) SONY MUSIC LATIN 53282

m LAURA PAUSINI .
PRIMAVERA ANTICIPADA WARNER LATINA 516527

ALEJANDRO FERNANDEZ
D05 MUNDOS UNVERSHL MUSIC LATNDFONTUSA S5G07UMLE |
JUAN GABRIEL

WS ANICOS DECOS B 5/ TA/SUM MUSC LATH

: DADDY YANKEE
@ 48 n CARTELMACHETE 0 0AM F

LOS RIELEROS DEL NORTE
B VIVO PARA TI FONOVISA 354226 UMLE =

18 ALEJANDRO SANZ |
| PARAISO EXPRESS WARNER LATINA 522519

mm WSMMNOVCBMMOSIIILEON..

CORRIDOS DE PURA CALIDAD AANCHERD 7802
4 - EL TIGRILLO PALMA |

| SERIE DUWMANTE 30 SUPER EXITOS FONCAEA 354210 LMLE |

TIERRA CALI

UTBACE COULECTIN 14475 D9 UM EA V0L ESS0UNE

VARIOUS ARTISTS

1 LOVE BACHATA PLANET 90125 SONY MUSIC LATIN

PANCHO BARRAZA

2 I VAJSART 725841304
@ 55 45 LAARROLLADORA BANDA EL LIMON |
y 1 WAS ADELANTE DISA 724160 UMLE ¥

5! EE- TITLE
3 ‘ ARTIST (IMPRINT ' PROMDTION LABEL)

A ANDO BIEN PEDO
8 RECOOITOS D4SA

ARPLAY SALES DATA
MONITORED BY COMPILED BY

nielsen

TITLE
ARTIST (IMPRINT | PROMOTION LABEL)

Pl COLGANDO EN TUS MANOS
2WKS 05 BAUTE CON MARTA SANCHEZ Y/AR0ER LETRIA

ME GUSTA TODO DE TiI
BANDA EL RECODO DE CRUZ LIZARRAGA FONOVISA
LA CALABAZA
LA ARROLLADORA BANDA EL LINOK DISA_
HAY O
INTOGABLE SO0D-USONY MUSIC LATIN
SIN EVIDENCIAS
s w M!m w DISA AS|
5 3% TE VES FATAL s

2 16

WISIVIG
s 17 SOYTODO TUYO

LOS TUCANES DE TIUANA FONOVISA MUSIVISA

7 15 ESTUVE

FONOVISA
“ 4 MI COMPLEMENTO

o YA LO SE
@ BB _JENNI RIVERA FONOVISA

15 9 ESA MUCHACHITA
LOS REVES DE ARRANQUE SONY MUSIC LATIN
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Bad Romance” breaks into the top 15 on Hot Latin Songs
in its eighth week on the chart (a 17-15 jump). Only three other Eng-
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tally's five-year history, trading Wisin & Songs, “Mientes” ries 11-8 to become the contenders in the new Crossover Artist of the Year category at the 2010 23
Yandel's “Lame Pa’ Verte™ (21 weeks) and act's second top 10; “Todo Cambio” peaked Billboard Latin Music Awards (see story, page 6). —Rauly Ramirez 35
Aventura’s “Mi Corazoncito™ (26). at No. 9 in the Sept. 8, 2007, issue. ’g'§
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RECORD COMPANIES: Sony Music New Zealand names Kim
Boshier GM, effective March 1. She was director of marketing.

PUBLISHING: EverGreen Copyrights promotes Manny
Lorenzo to VP of film/TV, advertising and videogames. He was
senior director of film/TV and videogames.

BMI promotes Samantha Cox to executive director of writer/
publisher relations in New York. She was senior director.

&

- £
GUTIERREZ

DISTRIBUTION: Universal Music Group Distribution pro-
motes L.J. Gutierrez to senior VP of partnership develop-
ment. She was VP of retail partnership marketing.

TOURING: Live Nation Entertainment taps Danny Eaton as
senior VP to oversee its newly opened office in Dallas. He
was senior VP at AEG Live.

DIGITAL: Jeff Bronikowski has been tapped as the new head
of Yahoo Music, replacing Michael Speigelman, who will now
head up all product development for the entertainment group.
Bronikowski was senior VP of global digital initiatives at Uni-
versal Music Group.

RELATED FIELDS: Swiss collecting society SUISA confirms
that its new CEOQ, Andreas Wegelin, will take charge July 1.
Current CEO Alfred Meyer will retire at the end of June.
CMT taps Evan Farmer to host “CMT Top 20 Countdown.”
He was the host of TLC’s home-makeover series “While You
Were Out.”
—Edited by Mitchell Peters
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REVERB LAUNCHES GREEN MUSIC GROUP

In October 2007, Adam Gardner, co-founder of environmental
nonprofit Reverb, testified before Congress about the benefits
of biofuel to the music industry. Although the Guster guitarist/vo-
calist considers the trip an overall success, he says it probably
would've been more affective if there were other music indus-
try heavyweights by his side pushing the green message.

“I [testified] as the director of Reverb, which works with a
number of artists,” Gardner says. “Butif [ was there with four
other members of [Reverb's newly launched] Green Music
Group on my side representing this coalition, it would've spo-
ken volumes above what I was able to do by myself."

GMG looks to “create widespread environmental change
within the music industry and around the globe” with the help
of artists, executives and fans, Gardner says. GMG's found-
ingartist members include Dave Matthews Band, Linkin Park,
the Roots, Bonnie Raitt and Barenaked Ladies. Industry
members include Warner Music Group; Brushfire Records;
Shoreline Amphitheater in Mountainview, Cali
Airlines Arena in Miami; Comcast Center in Mansfield, Mass.;
and Verizon Wireless Music Center in Noblesville, Ind.

GMG's first initiatives will be to set green guidelines for the

music biz, including how to organize an environmentally friendly
tour and green a concert venue. “The biggest piece is standard-
izing what it means to be green within the various music sec-
tors and to determine the best practices and open the dialogue
so that people aren’t working in isolation,” Gardner says.

In March, GMG will reach out to fans by issuing the GMG
Challenge on GreenMusicGroup.org. “It’s a series of calls to
action,” Gardner says. Participants could win such prizes as
VIP tickets and an Apple iPad. —Mitchell Peters

ASCAP AT SUNDANCE 2010

The Sundance ASCAP Music Cafe, held Jan. 22-29, featured
eight days of live music during the Sundance Film Festival in
Park City, Utah. Performers included 2AM Club, Adrian Younge &
the Black Dynamite Sound Orchestra, AM, Brendan Benson,
Califone, Isobel Campbell, Carney, Danielia Cotton, Colin
Devlin, John Forté, the Fray, Holly Palmer, Grace Potter & the
Nocturnals, Joey+Rory, Sass Jordan, Richard Marx, Mike
Posner, the Rescues, K.S. Rhoads, LeAnn Rimes, Sam & Ruby,
Matt Scannell of Vertical Horizon, Sonos, Vedera and Youth
Speaks. ASCAP also hosted its annual, invite-only Filmmaker &
Composer Breakfast exclusively for Sundance filmmakers and
their film composers, as well as other ASCAP composers who
were In attendance. FHOTOS: COURTESY OF ASCAR

ABOVE LEFT: ASCAP assistant VP of membership/Music Cafe
producer Loretta Mufioz (left) with LeAnn Rimes.

ABOVE RIGHT: Hanging out after a special nighttime performance
by ASCAP member Lyle Lovett for the film “The Dry Land" which
features his songs, are (from left) ASCAP assistant VP of member-
ship Loretta Mufioz, “The Dry Land" music supervisor April
Kimble, Lovett and Lionsgate VP of film music Tracy McKnight.
RIGHT: From left: The Fray’s Dave Welsh, Ben Wysocki, Isaac
Slade and Joe King pose in the Music Cafe’s green room.
BELOW: From left: John Forté, ASCAP assistant VP of member-
ship Loretta Mufioz, Richard Marx, Vertical Horizon's Matt Scannell
and ASCAP director of membership for pop/rock Josh Briggs
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FRANTI KEEPS ON ROCKIN’

Michael Franti & Spearhead’s latest
album, “All Rebel Rockers,” still has
some momentum thanks to the group's
opening stint with John Mayer, but its
follow-up is practically in the can.

According to Franti, he and the band
have “finished 10 songs and are work-
ing on a couple more,” which he expects
to have wrapped up soon. Some of the
material was recorded in Jamaica with
“All Rebel Rockers” co-producers Sly
& Robbie, while the rest was worked on
in San Francisco, mostly in Franti's home
studio. “We worked in some big stu-
dios,” he says, “then we just realized we
liked the stuff we did in my bedroom
better, so we went back there.”

Franti says that every song “has been

written around the acoustic guitar first”
by he and longtime collaborator J. Bow-
man. “There’s a lot more uptempo stuff
on this record than we've ever done be-
fore,” Franti adds, following in the foot-
steps of successful single “Say Hey (I
Love You)."” “There’s a lot of funky rock
music, | guess you'd call it, rock with a
dance beat toit. The reggae and dance-
hall element is always there, too."”
Franti expects to finish the album
while on the road with Mayer. “The
great thing about recording straight
into a computer is you can bring it
anywhere,” he says. But a release date
hasn't yet been determined since “All
Rebel Rockers™” “is still selling amaz-
ingly well.” we

FRANTI
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BMI and the Sundance Film Festival partnered to present the 12th annual composer/director round table,

“*Mu & Film: The Creative Process,” Jan. 27 at the Sundance House. The panel, moderated by BMI VP of
film/TV relations Doreen Ringer Ross, focuses on the role of music in film, as well as the key components of a
productive composer/director relationship. The discussion featured insight from “Skateland” composer
Michael Penn and director Anthony Burns, “Teenage Poparazzo” composer David Torn and director Adrian
Grenier, "Smash His Camera” composer Craig Hazen and director Leon Gast, “Family Affair" composer
Mirlam Cutler and director Chico Colvard, "Climate Refugees” composer Michael Mollura and director
Michael Nash, “Holy Rollers” composer M] Mynarski and director Kevin Asch. “The Kids Are All Right" com-
poser Cralg Wedren, “Countdown to Zero" composer/Sundance Composers Lab director Peter Golub,
“Austin Powers” composer/Sundance Composers Lab adviser George S. Clinton and “March of the Penguins”
composer/Sundance Composers Lab adviser Alex Wurman, From left, in the front row: Golub, Grenier, Torn,
Cutler, Clinton, Mynarski, Wedren, Gast and Asch. In the back row, from left: Burns, Penn, Colvard, Ringer
Ross, Wurman, Mollura, Hazen and Nash. #HoTo: cOUSTESY OF RANDALL MICHELSON
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Music Unites held a special event in New York for Joshua Bell,
who gave a private concert in celebration of his album “At
Home With Friends" From : Sony Masterworks senior
VP/GM Alex Miller, Bell, Music Unites founder Michelle Edgar
and Sony BMG Music Entertainment/Victor Music Group
senior director of marketing and publicity Angela Barkan.
PHOTO; CO TESY OF ALIM URMANCHEEV

2010 BMI TRAILBLAZERS OF
GOSPEL LUNCHEON
BMI recognized the contributions of gospel pioneers Donnie
McClurkin and Andraé Crouch at the 11th annual Trailblazers of
el Music Awards Luncheon held Jan. 15 in N le. Hosted
by BMI VP of writer/publisher relations Catherine Brewton, th
bration attracted gospe! musi premier songwriter:
s and music ind

musical hom. to Crouch

LEFT: From left: BMI senior director of writer/publisher relations
Wardell Malloy and VP of writer/publisher tions Catherine
Brewton, Derrick Starks. Donnle McClurkin, Yolanda Adams and BM!
president/CEO Del Bryant

BELOW LEFT: From left: Andraé Crouch, BMI president/CEQ Del
Bryant, VP of writer/publisher r ons Catherine Brewton and senior
director of writer/publisher relations Wardell Malloy.

BELOW RIGHT: From left: Angle Winans, Mary Mary's Tina Campbell,
BeBe Winans (in front), Marvin Winans, Mary Mary's Erica Campbell,
Debble Winans and CeCe Winans
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IN ASSOCIATION WITH

March 4, 2010
The St. Regis « NYC

Join today’s top dealmakers to explore the
risks and key opportunities shaping the future
of the music business.

DON'’T MISS:
* Keynote Interviews with C-Level Executives
* Insightful Analysis From:
Media Investors, Digital Music Executives,
Equity Groups, Entertainment Attorneys,

Venture Capitalists, Music Publishers &
Brand Marketers

« Networking Receptions ... and More!

REGISTER TODAY!

$999 Registration Rate
Deadline: March 3

REGISTRATION
Lisa Kastner 646.654.4643 + LKastner@Billboard.com

SPONSORSHIP OPPORTUNITIES

Kim Griffiths 646.654.4718 « Kim.Griffiths@Billboard.com
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EVP Principal
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Republic Group Partners
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BART DECREM PAUL DEGOOYER ROGER FAXON JIM FEUILLE JOHN FRANKENHEIMER  DAVID GOODMAN
CEO S‘/P of Electronic Chairman/CEQ General Partner Co-Chairman President
Tapulous Games & Music EMI Music Publishing Crosslink Capital LOEB & LOEB LLP CBS Interactive

MTV Networks

Music Group

ALAN RICHARD LD DAVID HVMAN PETER KEISER

JOHN KIRKPATRICK MATHEW KNOWLES

Partner Managing Director and CEQ VP Marketing Chief Music Officer President/CEQ
Redwood Capital Co-Head of Research MOG Cracker Barrel Hot Topic Music World
Group Pali Capital Entertainment

Old Country Store
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LARRY MARCUS MICHAEL NATHANSON JAMES QUAGLIAROU JOHN RUDOLPH ED RUTH SYD SCHWARTZ

Managing Director Senior Analyst Principal CEC Director of Strategic Senior VP Global

Walden Bernstein Research Spectrum Equity Bug Music Business Development  Digital Marketing
Venture Capital Investors & Partner Management EMI

Verizon Wireless

AND
MANY
MORE!

DANNY STEIN

CYNTHIA SEXTON JEFF SMITH
EVP Global Brand CEC Chairman and CEQ
Partnerships, Smule eMusic
Licensing & Synch
EMI Music
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