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Can W indows Phone 7 
reboot Microsoft's d igital 
music strategy? 

9 Digital Entertainment 
10 Global 
11 6 Questions: 

Larry Marcus 
12 Latin 

FEA'l'l'HES 
13 CHORD PROGf~[SSIONS Biilboard's Publishers 

Quarterly surveys the feats of the previous quarter while 
tok ing u look at whc1t awaits in t he next. 

14 Sony/ATV unseat s EMI for most US. a,rplay of top 
100 songs in the fou rth quarter. 

16 Unprecedented success w ith Lady Gaga brings acclaim. 
opportunity and a measure of sadness for 
songwriter/producer Rob Fusari. 

18 UMPG exp;mds urban presence with 
Cash Money/Young Money deal 

19 1nd1e publishers Bicycre Music and ln,agen 
M usic Group rar"np up their bus;ness. 

COVER STORY 

20 GOLD F 1'4 GIRL Good-gir i-gone-bad Kc$ha sings. 
raps and smack-ta lks her way to the top. 

SPECIAL REPORT 

25 CH,'..~~ (,j I t'~ G SP:,, C E: S Construction and innovation keep 
North Amcncan concert market cutt,ng <'dgc. Plus: On the Road 
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33 . , • Ii . · , 

I\ E\'EBY 
!~~WE 

Ludacr:s court':. 
fema le fan base with 
" Battle of t he Sexes.· 

6 Opin ion 
40 Marketplace 
41 Over T he Counter 
41 Market Watch 34 Global Pulse 

35 6 Questions: 
Steve Aoki 

36 Reviews 
38 Happening Now 

Onl"ne 
.COM EXCLUSIVES 
Check out the brand-new 
video series Mash up 
Mondays, where artists 
cover unexpected songs. 
This week watch We the 
Kings perform Lady 
Gaga's "Paparazzi" at 
billboard .com. 

42 Charts 
57 Executive Turntable. 

Backbeat 

::it, T°"1:C •:0V!:P 1·-• 'l ' 
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even 
MUSIC & MONEY 
Join the music, legal and 
financial communities 
March 4 at the St. Regis in 
New York to discuss the 
future of the music biz, 
including a keynote Q&A 
with MTV Networks' Van 
Toffler. More: billboard 
musicandmoney.com. 
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LATIN MUSIC 
The Billboard Latin Music 
Conference & Awards is 
set for April 26·29 in 
Puerto Rico and will 
feature such speakers as 
Tito "El Bambino," the top 
finalist among the award 
honorees. More at billboard 
latinconference.com. 
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~State Farm· 
PRESENTS 

IN ASSOCIATION W ITH 

q: · ·Mobile·· 

APRIL 26-29, 2010 • CONRAD SAN JUAN • CONDADO PLAZA 

Take part in the biggest and best celebrat ion of Latin Music uniting power players from around 
t he globe including: artists, agents, producers, promoters, record label executives, publicists, 

brand marketing executives, managers, media, digital music executives, and many more!! 

Informative Panel Sessions 
Artist Showcases 

Networking Events 

The Billboard Bash 

PLUS ... 

SUPERSTAR Q&A WITH 

AVENTURA 
KEYNOTE Q&A WITH 
JESUS LOPEZ 
Chairman/ President, 
Universal Music Lat in America/lberlan Peninsula 

The Billboard Latin Music Awards 
Honoring the biggest and 

brightest stars in the industry 

Produced & Broadcast Live on T 
and ... The Official Awards Show After-Party 

$139 Discount Hotel Room Rate 
·Pt ·& •e-r.or•, 1o!if9e;ind91aw .es 

Conrad San Juan • Condado Plaza 
Call Today, Space ,s Um,ted. 

B88n2.1214 

SPEAKERS INCLUDE 

~ 
DAVID LAPOINTE 

Director 
LP Marketing & 

Promotions 

DELIA ORJUELA 
VP Lat,n Music 

BMI 

REBECA LEON 
V P Latin Talent 

A EG Live/ 
Goldenvoice 

DIEGO PRUSKV 
President 

In-Style Olgltol 
-lceting 

A NDRES LEVIN 
CCO. P1rata 

Producer, Artist 

SUSAN STIPCIANOS 
Co Fo1mdet 

11\• Dream Team 
Agency 

ALEXANDRA LIOUTIKOFF ALE)( LOPEZ~EGRETE VICTOR MANUELLE 
SVP of Latin Membership President. CEO/ CCO Tropical 

ASCAP Lopez Negrete, S1,,1perstair 
Communlcattons 

Arhst 
ToP BIiiboard Latin 

Music-•-

AND 
~ MANY 

- ~ MORE! 
MICHEL VEGA 

vP, Head of LaNn Music 
WIiliam Morris 
Endeaivo, Ent. 

FOR AEGl5IRATl0N INRt 1.118 KaillW6466544643 • U<astnerr<iBilxlardcOm • FOR CUSTOM SPONSORSHIPS: Cebele ~ 646.6544648 • CMarquez<iBHlboatdcom 

~ Statefamr· 

IN ASSOCIATION 
SPONSOR 

il1iffiffil 
OFFIC. IAL SOFT DRINK I p.;.:;ERS I CONFERENCE SPONSORS • . I MEDIA SPONSORS 

t..!~afco :~~~- l~.Y.~ [~p~~~ BMl~MfW ~~~ 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net

EDIJORIALS J,.COMMENTARY I LETTERS 

The Cost Of Bad Data 
Five Steps To Improve Digital Music Royalty Reporting 

BY JOHN SIMSON 

The new digital music economy consists of lracUons of pennies, multiplied by billions of transact ions, to cover mechanlca( master· 

use and performing royalt ies. But w ithout a centralized database of artist and t rack information, performance rights organi
zations (PRO) have often been unable to distribute money appropriately, denying publishers, labels and artists of royalties 

that are rig htfully theirs. 
SoundExchange, the nonprof it organization tasked by the U.S. Congress to d istribute d igital performance rights royal· 

ties for satellite radio and Internet musk, streams1 ended 2008 with about $40 mllllon in royalties that it couldn't distrib
ute d ue to insufficient identifying data, with another $39 m illion held in escrow for art ists and labels who hadn't yet regis
tered w ith Sound Exchange. 

What can be done about this situatio n? Here are Rve steps that the industry can take now. 

t•tl h a~ d copyright holders must 
rMJ t o to get p a i d b y Sound· 

Exe ,n e and other PROs. When a 
PRO rec~ ·ves performance logs fro m 
music se ices, it matches a performance 
record wi the artist or copyrigh t holder 

who earni d the royalty and issues a roy
alty check. Organizations like ASCAP, 
BM I and SESAConly collect royalties for 
registered songwriters and publishers, 
so unregistered earning parties m iss out 
entirely. Sound Exchange, however, co\. 
lects for all re<ording artislS and master 
recording rights owners, even those who 

aren't familiar with digital performance 
ropltics. If the earning party is one of 

thousands who haven't yet registered ,,ith 
us, we hold those funds in a marked ac
count until they're claimed. To encour• 

age people to register and claim those 
funds. we work with other ser\'ices that 
maintain artist inform ation, such as My• 
Space, SonicBids, CD Baby and Res•erb• 
Natio n. But tapping in to other databases 

is only a temporary solution. 

C pyr· ht holders must rnclude com· 
p I m e t data on all tracks. ll is es
sential that cre:itors include all relevant 
metadata on each digital track they release. 
including, at the very ]east, artist or group 
name, COP)'l'ightholderor label name, and 
tr. ck.and album titles. Artists and labels 
often send out tracks with little or no meta• 
data attached, making it very difficult, if 
not impossible, to determine who should 
be compensated. Due1oinsufficient meta• 
da ta, millions of dollars v.~nd up in buck
ets labeled as "promo only." "sdf.rdcased" 
and 'label un known.• 

Mu..,1c: 6e'r\llc must t ake responslbll· 

I for co111pl" e and accurate report• 
Ing. Th'c d ig ital age h as allowed 
Sound faci>ange to replace t raditional 
sample reporting with per-track report
ing. Cou~ting a.ch track and spin is the 
fairesL\yay to <listribute funds, but it re
q uires more and better data d ue to the 
sheer number o f payable performances. 
Unforhmatd y. rnusicserviccs tend to re
port data they are given, rarely doing any 

additional research. One illttstration of 
the slipshod data we receive from music 
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services: Beethoven ranks among our top 
25 unpaid artists . even tho ugh the com• 
poser died long before the first sound 
recording was made. That most likely 
means that orchestras performing works 
by Beethoven aren't being compensated 
for use of their recordings. 

Copyrlgtit ~ lders must register their 
rcpcttolt W hile SoundExchange has 
added staff to deal with the challe nge of 
insufficient in formation surrou nding 
~erfom1anceroyalties, it's imperath·e that 
copyright holders help by registering, 
m onitoring and correcting their reper
toires with relevant organizations. The 
United Kingdo m requires copyrigh t own• 
ers to register their entire repertoire; other
wise, they don't get paid. SoundExclungc's 
statutory m odel requires payments based 

on reports by services that use sound 
recordings. Even from services that report 
data consistent ly, Sound Exchange has a 
93% match rate. Given the 7 billion tracks 
we processed last year, the remaining 7% 
represents490 million performances that 
ntL-d individ ual attention. New digital tools 
can fix some oft.hese inaccuracies, but 
many more require manual ad justments. 

Rigo Starr. for example, is not a mis
spelled Beatles name, but an African gui
tarist. -"Aim" is sometimes reported to 
identify any one of more than a dozen 
unrelated labels-Aim Records .AIM In
ternat ional. Aleho International Music, 

etc. Repertoire resea rch takes up re
sou rces a nd delays payments. 

Th m sic community mu.st promote 
th, e, change of data and payments. 
Foreign ~r:,s~layed o n U.S. m usic serv• 
i! e~ accru'e- royalties stateside, which 
rvust be cla 1meb by their own nation's 

PRO befod 1hev can be paid. Al the end 
of200s, :S.ounoExchange held about $23 

million for overseas artists, awaiting 
claims that can take years. The world
w ide reach of music is an exci t ing 

prospect, bu t data problems will be ex
ponentially compo unded when Rigo/ 
Ringo is reported in Chinese or Hebrew 
characters. Discussions among neigh· 
bor ing righ t s organizations, at M ID EM 

and in the classical musiccommunit.ies, 
among others, have examined methods 

of st.andardizing reporting, bu t we m ust 
all make this a top priority. 

With these steps, and plen ty of hard 
wor k, we can all do more to ensure that 
performance royalties find their rightful 
owners. We cannot let bad data stand in 
the way of a modernized, revenue-posi
tive industry model. 

John Simson is executive director of 
Sound E xchQ nge. 

FOR THE RECORD 
• In the Feb. 6 i ssue, BIiiboard 
Incorrectly repo rted tha t the 

Crystal Method's album "Divided 
by Night" was released In 2008. 

It was released In 2009. 
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>>>TICKETFLY 
SIGNS BIGGEST 
DEAL TO DATE 
Upstart ticketing 
company Ticketfly 
has inked an online 
ticketing and 
marketing deal with 
the Merriweather 
Post Pavilion in 
Columbia, Md. The 
pact marks the 
largest venue 
contract to date for 
the firm. The 
contract is 
significant because 
It is the first large· 
venue shift from 
Ticketmaster to 
another ticketing 
company since the 
Tlcketmaster-Live 
Nation merger was 
approved by the 
Department of 
Justice last month. 

>>>WARNER 
PULLS SONGS 
FROM STREAM 
SERVICE 
Warner Music 
Group's catalog Is 
no longer available 
on the Jiwa free 
streaming service in 
France. Jiwa co
founder Jean-Marc 
Pflueger says WMG 
declined to renew 
its contract, which 
ended in December. 
Until now, Jlwa had 
the four major 
labels onboard. On 
Feb.9, WMG 
chairman/CEO 
Edgar Bronlman Jr. 
said the label's 
repertoire would no 
longer be licensed 
to free streaming 
services. 

>>>LATIN 'WE 
ARETHE 
WORLD'IN 
THE WORKS 
A large group of 
Latin acts, helmed 
by Emilio Estefan Jr. 
and Quincy Jones, 
will record a 
Spanish-language 
version of "We Are 
the World " Feb. 19. 
As with "We Are the 
World: 25 for Haiti," 
all proceeds will go 
toward rebuilding 
Haiti through the We 
Are the World 
Foundation. A video 
for the song will 
premiere March 1 on 
the "Cristina" 
show- one of the 
Univision network's 
top-rated programs. 

[;I II • POINT OF LAW FRIENDS LIST SNEAK PEEK WINNERS' CIRCLE INVESTOR RELATIONS 
P2P case sparks new Facebook emerges as U.K chart data gets Artists eye bounce Walden Venture Capital's 

"fair use11 worries music app platform midweek release from BRIT Awards Marcus on digital music 

l•itrld·ii BY ANTONY BRUNO l 

HITTING RESET 
Can Windows Phone 7 Reboot Microsoft's Digital Music Strategy? 

lt's been more than six year s 
since then-Microsoft CEO Bill 
Gates adm itted that Apple 
caught tl,e company" Oat-footed" 
in the digital m usic market and 
directed his team to makeup lost 
ground, according to recently 
surfaced internal e•mails. 

To date, Microsoft's effort to 
address the digital music mar
ket has largely focused on its 
Zune player and Zune Pass sub
scription sen'ice, which have 
won favorable reviews but few 
customers. But witJ-1 the unveil
ing ofits Windows Phone 7 Se
ries operating system at the 
Mobile World Congress confer• 

ence in Barcelona (Billboard 
.biz, Feb. 16). Microsoft hopes 
to reboot its struggling digit.al 
music strategy. 

Even the well-received Zune 
HD device, introduced last fall, 
hasn't been enough to con• 
vi nee music fans to convert to 
the 'lune Pass. The company 
says it has sold only 3.8 m il
lion players since 2006, and 
NPD Group estimated in No• 
vember that it has a 2% share 

of the U.S. portable media 
player market, com pared ,vith 
70% for Apple's iPod. 

So Microsoft has made ex• 
pand ing the Zune service to 
other platforms a priority. Last 
Nm·embcr, it added the Zune's 
video service to its Xbox Live 
network, consistin g of more 
th.an 20 milJion worldwide 
users of the Xbox 360 gaming 
console. Since then. Zunccom• 
munications direc t.or lose 
Pinero says the number of daily 
HD video downl oads and 

streams has doubled. Now, Mi
crosoft plans to use its \Vindows 

.. 

ated for handsets using \\'in• 
dows Phone 7, and the company 
hasn't yet detailed how de,•elop· 
ers will be able to integrate Zune 
functionahty in to their a pp lie.a• 
tions. if at all.Answers to those 
questions are expected in March 

at Microsoft's annual Web de
veloper conference Mix. 

Control, alt, delete: Microsoft corporate VP JOE BELFIORE demonst rates dlgjtal entertainment 
oµt ions on the Windows Phone 7 Series platform at the Mobile World Congress; inset: 

Zune ";11 also need to expand 
its footprint outside of mobile. 
That includes adding the music 
service to the Xbox Live net.• 
\Vork. as we.II as taking a larger 
st.ake of the subscription mar
ket and growing that lackluster 
model beyond its Lurrent state. 

Windows Phone 7 music and v idoo hub. 

Phone 7 platform to bring 'lun e 
to mobile customers . 

"Anybody who gets a \Vin• 
dows Pho ne 7 Series phone is 
going to get a Lune with in that 
device," Pinero says. 

The most immediate impact 
this has is expanding tl1e Zune 
seivice to countr ies o utside of 
the United States and Canada, 
which arc the o nly markets 
where the 'lune is sold. While 
Microsoft will continue to sell 
the original Zune player in the 
Sta tes, Pinero says it doesn't 
plan to expand it to other coun• 
tries, instead relying on the mo
bile phone soft wart to bring the 
Zune service to those market$. 

For this strategj' to work, Mi• 
crosoft will ha veto turn around 

its equally struggling mobile 
phone business. According to 
technology research and con• 
suiting firm Gartner, Windows 

Mobile handsets rank fourth in 
worldwide smart-phone sales, 
at 7.9%, as of thi rd-quarter 
2009. down from 11 % a year 
earlier and behind Nokia, Black
Berry parent Research in Mo
tion and Apple. 

Rut those rankings remain 
fluid, as analysts ex'J)«l global 
smart.phone sales to double in 
the next tluee years. 

"There's certainly opportu• 
nity for Microsoft and other play· 
crS in this market to grab share 
in the smart-phone space." says 

Sue Kevorkian, an analyst at tech 
market research fim1 JDC. 

Early reviews of Windows 
Phone 7 have been positive, 
v.'lth its simple interface and 
clean design winning high 

marks. But handsets featuring 
the new technology aren't ex• 
pected to hit the market until 
the 2010 holiday season. By that 
time. Apple is expected to re• 
lease an updated iPhone. 

Zune will need to do more 
than piggyback on an innova
tive new mobile phone platform 
to generate the kind of momen
tum needed to elevate itself 
from the status of also-ran. It 

must compete Y.'lth rival mobile 
music services sure to be ere-

Forrester Research analyst 
Sonal Gandhi estimates the en
t ire U.S. music subscription 

market totals just 2.5 million 
users, and that includes not only 
Zune, Rhapsody, Napster and 
MOG, but also eMusic and 
those paying for the premium 
tiers of such streaming services 
as Pandora and Livd65. 

While Microsoft's recent 
moves may knd an important 
boost to Zune, thecompanywil1 
have to look beyond the sub
scription model if it is to have 
much of an impact on overall 
digital n1usi<: rc"·cnue. 

biz MOBI.LE: For 24/ 7 ti•ws and analvsl1 on your cell phone or 
• m-c,b·11• d•vic., go to moblle.blllboard.b lz. 
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>>>REPORT: 
GOOGLE EYEING 
CATCH MEDIA 
ltis no secret that Google 
wants to acquire a 
streaming music 
company, and it seems 
another target has 
entered the mix: CNET 
reports that the search 
giant is eyeing Los 
Angeles-based Catch 
Media as a possible 
solution for providing 
cloud-based music 
services. The company 
provides streaming music 
to multiple devices and 
p latforms, but doesn't 
store any of the music 
itself. Catch Media has 
licensing deals with all 
four major labels. 

>>>COMEDY 
CENTRAL, LIVE 
NATION DEAL 
EXPANDS 
Comedy Central and 
Live Nation unveiled a 
broadened a lliance that 
began in 2003 and will 
now Include the launch 
of "Comedy Central's 
House of Comedy Live 
From House of Blues," a 
monthly stand-up show
case in House of B lues 
venues nationwide. The 
Viacom-owned network 
also will tape two one· 
hour stand-up specials 
from HOB clubs; the first 
will be taped April 16 In 
Boston. Financial terms 
weren't disclosed. As 
part of the deal, the net
work will be integrated 
throughout HOB venues 
and Comedy Cent ral 
w ill offer advertisers 
the opportunity to 
become official 
sponsors of the series . 

>>>INSANE 
CLOWN POSSE 
LABEL PARTNERS 
WITH FONTANA 
Fontana and Psychopathic 
Records, best -known as 
the label home of Insane 
Clown Posse, have signed 
an exclusive d istribution 
deal. The label's 2010 
releases Include special 
vinyl and gold editions 
of IC P's "Bang Pow 
Boom"; releases from DJ 
Clay, Boondox and 
Blaze; and the feature 
film "Big Money 
Rustlas/' starring ICP. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Lella 
CoboJ Aymeric Pichevin, 
Georg Szalai, Ray Waddell 
and Chris M. Walsh. 

services. 

LABELS FIGHT TO SQUELCH FAIR USE 
'INTERREGNUM' 

38-pageopinion also contains 
language th at , if followed by 
future courts, could come back 
to haunt them. Specifically, her 
o rder suggested tha t Tenen
baum may have engaged in fair 
use had he used P2P networks 
only before the labels made 
their \\'o rks available on legit• 
imate, easy-to-use sites like 
iTun~s : "A defend a nt who 
shared files onlineduring this 
in terregn um, sampling the 
new technology and its possi
bilities, but later shifted to paid 
outlets once the law becam e 
clear and authorized sources 
available, wo uld present a 
strong case for fair use." 

Maybe that's a smart b usi• 
ness decision; maybe i t ' s 
dum b. Bu t it's the Beatles' 
decis ion to make, and if 
iTunes started selling "Let It 
Be'' without perm ission or if 
a teenage fan heard about this 
cool British band h is grand, 
parenls used to listen to and 
d ownloa ded all of " Yellow 
Submarine" from BitTorrent, 
it would be a clear case of copy
right infringement. 

The major record labels won 

huge jury awards last summer 
again st file sharers Jamm ie 
Thomas-Rasset and Joel Tenen
baum. But the question of' 
whether the labels will ever col
lect those damages is taking a 
back seat to rnore im portant 
tactical cons iderations in their 
legal fight against rampant on
line copyright infringement. 

unoncom mercia l" infr in ge r 
may not exceed three times the 
minimwn statutory damages 
ofS750 per work. 

Tenenbaum's argument, con
cluding that h is claim that the 
law should pcmtit file shar ing 
•would swallow the copyright 
protec tions that Con gress 
created, defying both statute 
and precedent." 

Meanwhile. in the Tenen
ba um case, the defense is also 
making a similar challenge to 
the jury' s verdict of $22,500 
per song; a hearing is sched
ule for Feb. 23, and the court 
is expected to rule in the next 

But though the labds were 
relieved that U .S. District 
Court Judge Nancy Gertner re
jected fair use in this case, her 

But under Gertner's " inter
regnum" analysis . m aybe not. 
After all, if a kid is merely "sam
pling the new technology and 
its possibilihes" before the Bea
tles decide to m ake it available 
through legitimate channels. 
they may lose their r ight to en
force their copyrights. 

In the T homas-Rasset case, 
U.S. Dis trict Court Judge 
Yi ichael J. Davis last m onth 

slashed the jury's award of$1.9 
m illion to just S54,000. after 
finding that the original award 
of$80,000 per song was "mon
s t rous and sho cking." The 
court gave the labels the choice 
between accepting that reduced 
amount or returning to Min
nesota for a noth er trial that 
only focu sed on the issue of 
damages. After Thomas-Rassel 
rejected an offer to settle for 
$25,000, the labels opted for 
another round, citing their dis
agreem en t with the court 's 
o rder, which they fear would 
set a precedent that an awa rd 
of statutory damages aga inst a 

few months . 
But it's another 

aspect of the case 
that has the labels 
just as concerned . 
Ten enbaum as 
serted a .. fai r use" 
defense- basi

cally an argttment 
th at h is use o f 
peer-to-peer n et
works to ge t 
music fo r free , 
while pe rhaps 
technically a viola
ti on of copyrigh t 
law, was socially 
be n eficial, a nd 
therefore s hould 
be permitted. The 
court rejected 

L.A. REID, VAN TOFFLER TO l<EYNOTE 
MUSIC & MONEY SYMPOSIUM 
Top executives from Sony/ATV Music Publishing, 

Ta pulous, Spectrum Equity Investors, Hot Topic, Nokia 
and MOG will be among the participants at BIiiboard's 
ninth annual Music & Money Symposium, which will 

be held March 4 at the St. Regis in New York. 
The symposium will feature keynote interviews 

with Island Def Jam Music Group chairman/CEO An• 
tonlo "L.A." Reid and Van Toffler, president of MTV 
Networks' Music and Logo Group. 

Reid first came to prominence as a member of R&B 
group the Deele with Kenneth "Babyface" Edmonds. 
He and Edmonds became a Grammy Award-winning 
songwriting/production duo and co-founders of 
LaFace Records, which was distributed by A rista. 

Reid later succeeded Clive Davis as Arista president, 
before becoming chairman/ CEO of IDJMG. 

Toffler, who has been with MTV Networks since 1987, 
has played a key tole in maintaining MTV' s status as a 
b!'<1nd that resonates with young consumers at a time 

of audience fragmentation and the migration of TV 
viewers to online entertainment. 

The emergence of the new mobile app economy 
and its potential to drive digital music consumption 

will be discussed during the p;;:1nel "App Observa

t ions: A Mobile Drilldown." Participating in the dis
cussion will be Bart Dec rem, CEO of Tapulous, maker 
of "Tap Tap Revenge." and Jeff Smith, CEO of Smule, 
developer of the " I Am T-Pain" and "Ocarina" apps. 
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Gertner's language about an 
"' interregnum" is "'dicta"- a 
legal term for m usings unnec• 
essary to the resolution of a case 
- and thus oflirnitcd prcceden• 
tial weight. However, if other 
courts do take this language 
seriously, it could work serious 
m isch ief in cop)' right law. 

Until no\v, it's been u p to 
copyright owners themsel\'es 
to choose how and whereto d is
tribute their works. And ifoth
ers decided to enter a particular 
market before a copyright 
owner, the law was sti11 that they 
needed permission first. To take 
one prominent example . the 
Beatles famously refuse to 
dis tribut e the i r cat alog 
through iTunes orother Web 

It's for this reason, antong 
others, that the labels are still 
fighting-even after it looks like 
they have already won. 

Ben Sh4fner is o. copyright 
a.ttorne:y who has reprerenred 
movit studios, TV networks and 
record labek Sheffi,er wmntly 
works- as an at-tomey in the 
NBC Universal Television 
Gro•p, which i, 20% owned by 
Vivendi, &he pa.rent of Universt:il 
Music Croup. I-le is the author 
oftne Copyrigl1ts 1/f. Campoig,is 
blcg (copyrightaa11dcampaig11s 
.blogspol.com ). 

Also participating will be Verizon Wireless 
director of strategic business development 

and partner management Ed Ruth; Nokia 
g lobal head of mu.slc1 entertainment and 

Rio Caraeff, Cracker Barrel Old Country Store mar
keting VP Peter Keiser, Hot Topic chief music officer 

John Kirkpatrick, Music World Entertainment presi
dent/CEO Mathew Knowles and EMI Music executive 
VP for global brand partnerships, licensing and synch 
Cynthia Sexton. 

communities Liz Schimel; and EMI senior VP of global 
digital marketing Syd Schwartz. 

The challenge that digital music services face in 

monetizing their growing audiences 
will be the focus of the " Digital Now" 
panel, featuring MOG CEO David 
Hyman, Ning co-founder/ CEO Gina 
Bianchini, MTV Networks senior VP of 

electronic games and music Pau l 
DeGooyer, CBS Interactive Music 
Group president David Goodman and 

Universal Motown Republic Group ex• 
ecutive VP Cameo Carlson. 

"The View From the Top: The Publish· 
ers' Panel., will examine the prospects 
for continued consolidation and hovv the 

relatively steady, income•producing 
music publishing sector is coping w ith 

the continued slide in mechanical roy• 
allies. The panelists will be Sony/ATV 
Music Publishing chairman/CEO Martin 

Bandier, EMI Music Publishing chairman/ 
CEO Roger Faxon, Warner/ Chappell 
Music chairman/CEO David Johnson, Bug Music CEO 

John Rudolph and Jeffrey Grossman, national man· 
aging dir,ector of specialty f inance/legal specialty at 

Wells Fargo Wealth Management. 
The marriage ol music with consumer brands will be 

the topic of "With the Brand: When Companies Boost 
Content.>' Panelists will Include Vevo president/CEO 

"Who's Next? The M&A Panel" will address the 

prospects for further consolidation in 
the music Industry at a time when financ• 
ing remains hard to come by. Panelists 

will include Deep Fork Capital manag• 
ing partner Timothy Komada, Walden 

Venture Capital managing director 
Larry Marcus, Bernstein Research sen
ior analyst Michael Nathanson, Standard 
& Poor's Equity Research Services direc
tor Tuna Amobl and Redwood Capital 
Group partner Alan Goodstadt. 

Venture capital and private equity 
investors will take a broader loo k at 

media and music investments during 
the panel, " Purse Stringers: Inside 

the Minds of the Money Mavens." 
Moderated by Pali Capital managing 
director/co-head of research Richard 

Greenfield, the panel will include Nor
west Venture Partners prlnclpal Tim 

Chang, Crosslink Capi tal general partner Jim 
Feuille, Spectrum Equity Investors managing di· 

rector James J . Quagliaroli and Danny Stein, CEO 

of Dimensional Associates and chairman/CEO 
of eMuslc. 

For more information about the symposium, go 
to billboardmusicandmoney.com. 
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Plays Well With Others 
Game Apps Can Be A Vehicle To Sell Music On Facebook 

Facebook has again squelched 

rumors thal it was nearing the 
laLLnch of a music service, lcav• 
ing record labels and artists o n 
their own to figure out how to 
leverage the world's most pop• 
ular social network. 

GJes1er 
Records 
r-, '" Hit Spotter 

Rating 
84~.1• 

Ca~h HN$ 
42.573.619 

\Vhilc a Facebo ok- r u n 
streaming music sen1ice could 
have a huge impact on an in
dustry interested in using so
cial networks to drive music 
discovery and sales. the site al 
ready offers plenty of opporh•• 
nities for anyone willing to do 
a little out-of-the-box thinking. 

Showcase 

l ,~", rJ "- · l', 11 

1000/o Hit spotter score 

Do yo-u want to sign this artlst7 

With 400 million users world
wide and an open development 
environment that provides the 
social networking and commu
nication tools needed to engage 
t hem, the recording indi1st:ry 
shotdd treat Face book as impor
tant a platfom1 for music appli
cations as the iPhone. -------------• -/Li•: -'.1.;_·_~ Blg Shot -

That's especially t rue for 
mu sic gam e apps. Facebook 
says it has more than half a 
million apps that are used by 
70% ofits users on a monthly 
b asis. Games arc the most 
popular category, so much so 
1h a1 the company launched a 
dedicated section to them on 

its dashboard rather than hide 
them under the general appli
cations tab. 

Jukebox jury: TheBizmo's Faceboo.k game UH it ot Not'' illustrates how app developers can 
incorporate music into games. 

Moreover. Facebook use rs 
ha\·e sho,1o'll a ~rillingness to pa.y 
for contentused in association 
with these games. TBI Re• 
search estimates that 5% of 
causal gamers spend money to 
buy virtua.l goods, up from 
around 3% a year ago, and that 
Facebook's new micrerpayment 
p latfom1, which was rolled out 

GIVE THE 
DRUMMER 
SOME 
For drummers who like to 
play along with "Rock Band" 

last April, has incre>sed the sale 

of in-game ,·irtual goods on 
Face book games by about 25%. 

Zynga, the Facebook game 
developer behind s uch hits as 
'"Fam1 Ville" and "'Mafia \Vars ." 
rakes in a reported $100 m il
lion in annual revenue on the 
strength of ,·irtual sales. 

Facebook says users s hare 
more than 5 billion pieces of 
content per week, such as links, 
news stories, blog posts and 
photos. That's five times the 
amo,mt the company reported 
in July 2009, which the site says 
is the result of prom oting i ts 

and "Guitar Hero," the plas• ",•~•--_-:_-:_-:_-:_:::~ .. 
tic ki t that comes with the 
game can be a bit f l imsy. 5nter the Omega GM-1 Sys
tem from Omega Music Technology. W hen Installed on 
a standard drum kit, the included game module allows 
users to play along with ei ther game just like any an· 
other controller. But it can also pick up rolls, cymbal 
strikes and accurate high-hat oPen·and·close positions, 
and it supports standard dampening systems for both 

cymbals and d rum heads. 
The kit casts $250 w ith two cymbal t riggers and $290 

with three, and It comes as an option with the com· 
pany's full d rum set sales. - AB 

"share· buttons and Facebook 

Connect features. 
So what docs this mean for 

music' lfmillionsofFacebook 
users want to pretend to be 
farmers or vampires or Mafia 
hit men-and pay money to do 
so-then there's room for a few 
music games as well. 

The first a ttempt al this is 
"Hit or Not" from U.K.-based 
theRizmo. Players are asked to 
setup a virtual record company 
and then rate and recommend 
real songs by real artists. Those 
who predict the tracks that be
come popular earn points and 
vi rtual cash they can use to 
"sign" artists. tender bribes and 

engage in other shady 
business practices that pay 

tongue-in-cheek homage 
to the m usic industry's 
darker side. 

The upside is that the 
t racks users rate: wi.11 ap
pear in their news feed, 

where their friends can see 
,..,rhat they're li~-tening to. And 

while the tracks are limited 10 

30-second samples, a ll are 
available to buy and download 
from withjn the game . More 
than 10,000 acts are contribut• 
ing 25,000 tracks , all gained 
th rough theBizmo's other 
business- a digita l music 
sales widget designed for in 
dependent a rtists . Getti ng 
m usic in the game requires 
using the widget1 so i t's a lim-

iting model for ma instream 
acts_ But according to CEO 
David G jcster, it attracted 

more than 8,000 users in its 
fi rst week on f'acebook, illus
trating the potential for simi• 
lar music games. 

The re's no reason individ
ual labels can't create a simi

lar type of A&R game for tl,eir 
acts, or, going fur ther. expand 

into games based on an indi
vidual ar tist (th ink· I Am T
Pa in' for Facebook) or a 
karaoke video contest that lets 
users buy and download new 
songs (or even su bscribe for 
monthly updates). Perhaps 
there's room to migrate a "Gui
tar I le ro"-like experience lo 
face book much the wayTapu
lous did for mobile phones 
with "Tap Tap Revenge." 

Speculation is all well and 

good, bu t tl1e takeaway here is 
that there's money to be made 
on Facebook_ Just as theBiimo 
didn't launch as a social game 
developer (it created the •Hit 
or Not" game to promote its 
music dowrdoad widget and the 
acts using it), so should labels. 
artists and their representatives 
stop waiting for Facebook to 
create a service along the lines 
ofMySpacc Music and instead 
start using the tools already 
available on the site. 

biz 
For 24/7 dtgltal new5 
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BITS & BRll:FS 
THUMBPLAY MUSIC 
BRINGS IN ECHO NEST 
M obi le music provider 
Thumbplay has selected 
m usic recommendation en· 
gine the Echo Nest to add 
music•discover capabilities 

to its new Thumbplay Music 
service. Thumbplay Music Is 
an on-demand mobile music 
streaming app available on 
B lack Berry devices on an 

invite•only beta testing 
basis. Thumbplay plans to 
offer the app for other mo
bile p latforms in the coming 
months_ The company's deal 
with t he 5cho Nest adds the 
ability to create automatic 
playlists based on a single 

"seed" track. The Echo Nest 
analyzes both the musical 

attributes of the given track 
and the cultural affiliations 
of the artist and ge nre t o 

compile a l ist of recom
mended similar songs. 

MOBILE CU STOMERS 
TO USE MORE NO N· 
CARRIER SERVICES 
The growing demand for 

smart phones is a boon for 
the music and entertainment 

industries, as studies have 
shown t hat smart •phone 
users consume far more con

tent on their devices than 

users with more basic mo
bile phones. A Nielsen Re

search study commissioned 
by Tellabs projects that con• 
sumers will increasingly tum 
to media companies, app 
developers a nd online 

service providers for music, 
moblle e-mail and location· 
based services, while rely• 
ing on their wireless carriers 
for only basic phone serv

ices, such as voice calls and 
text messaging. 

FUNDTUNES 
ENABLES 
CHARITABLE GIVING 
The Haiti disaster has raised 
awareness about the ability 

to raise money through 
charitab le d ig Ital music 
downloads. FundTunes is 
a service that provides a 
turnkey digita l download 

se rv ice for organizations 
looking lor a fund-raising 
solut ion. It recently joined 

forces w ith Universal Music 

Canada to launch a Web site 
that lets users buy a pack of 
five or 10 songs along with 
a donation to any participat
ing charity. It also includes 

a gifting feature where users 
can buy music for others 
and make a donation in the 

recipient's name. 
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song fs also I.IP g.4 on t-1eats.Hl<e,s songs 
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EMl, DISNEY 
RENEW LICENSING 
PACT 
EMI Music and Walt Disney 
Records have extended 
their licensing agreement 
for Europe, the Middle East 
and Africa. EMI has 
represented Disney's 
recorded music In those 
territories since 2005. 
Forthcoming Disney 
albums to be released 
through EMI Include 
"Hannah Montana 4/' 
"Camp Rock 2: The Final 
Jam" and the soundtracks 
to "Tron Legacy," "Toy 
Story 3" and "Allee In 
Wonderland," plus the 
"inspired by'' companion 
compilation "Almost 
Alice," which lnclucles 
"Allee," performed by Avril 
Lavigne. The deal doesn't 
Include Disney's 
Hollywood Records (Miley 
Cyrus, Jonas Brothers), 
which licenses its 
recordings to Polydor/ 
Universal In the United 
Kingdom and Europe. 

MESS HALL 
AMP'D UP AGAIN 
Australian alternative rock 
act the Mess Hall has the 
chance to collect a second 
Australian Music Prize 
when this year's award 
winner Is unveiled March 12 
In Sydney. The band is 
nominated for "For the 
Birds" (Ivy League); it 
previously won for " Devil's 
Elbow" (Ivy League, 2007). 
Modeled alter Britain's 
Mercury Prize, the AMP was 
established in 2006 to 
recognize Australian 
albums on the basis of 
artistic excellence. A music 
Industry panel clecldes the 
winner of the $30,000 
Australian ($26,800) prize. 

CONSULTANCY 
NAMES NICOLI 
CHAIRMAN 
Eric Nicoll, the former EMI 
Group chairman/CEO who 
left when Terra Flrma 
acquired the major In 2007, 
has been appointed 
chairman of London-based 
management and 
consultancy firm Nick 
Stewart & Associates. Nicoli 
is also a shareholder in the 
company, which industry 
veteran Stewart-a former 
senior VP of International 
A&R at BMG U.K.- launched 
in 2007. The firm's clients 
inclucle U2, Steely Dan, the 
Eagles, Neil Diamond, Yusuf 
Islam, Michael Bolton and 
Fleetwood Mac. 

Reporting by Lars Brandle 
and Andre Paine. 

PfflJ BY PAUL SEXTON I 

Working For The Weekend 
dor U .K./A&M GM Orla Lee 

says. "It's useful as part of a 
campaign." A weekly show 

could. she adds, "help us focus 
the pu b lic on a potential chart 

battle [and) hopefully build ex
citement and bring back the im
portance of a No. 1 single." 

Release Of 
Midweek U.K. 
Chart Data Aimed 
At Boosting Sales 

LO NDON- Sales data that was 
previously the p reserve o f' 
British record industry i n.,;i<l• 
e rs is going public. 

Once closely guarded by an 
ind~1:ryreluctantto share com
mercial information, mid\veek 
sales information compiled by 

the Official C harts Co. has long 
given record companies a snap
shot of the unfold ing charts 

ahead of their Sunday afternoon 
public unveiling on national top 

40 network R BC Radio l. 

Chart machinery: Radio 1 head o f music GEORGE 
ERGATOUOIS (inset ) hopes the midweeks 

U .K. singles sales tota led 
152.7 million units i n 2009, 
surging 32.7% fro m the prior 

year, according to the OCC. 
Leaked midweek data v.1.as 

prominen t in media CO\'erage 
of' the neck-and-neck race for 
the 2009 U.K. Christm as No. l 
slot between "X Factor .. winner 

Joe McElderr)"s "The Climb" 

(Syco/ Sony) and its eventual 
conqueror, Rage Against the 
Machine's "K ill ing in the 

Name" (Epic/Sony). 
While tliose leaks 

didn't come from 
the OCC, in recent 
months the organiza• 
tion has .. been a little 

more willing to indi
cate how the [weekly) 

race for No. I is evolv• 

Rudy Osorio, bead of music 
at markct•leading t:ntertainmcnt 
retailer HMV. says that releasing 
midweek data gi\leS the media 
"further reason to talk about ne\\' 

releases earlier in the week, when 
they need the m ost co\'erage." 

He suggests the mid\""·eek chart 
could be particularly useful for 
newer o r ]cf\.field acts that start 

the chart week strongly due to 
loyal fan bases b ut "can be over
shadowed by the he.Wier hitters, 

whose sales tend to be skewed 
toward end-o f-week trading." 

But midweek stats have 
more r ecently been routinely 
leaked to the media. and Radio 
] is now raising that exposure 

with a regular "Official Chart 
Update" segment highlighting 
midweek OCC singles and aJ. 
bums sales data.11ie segment 
will launch March 10 during 

Greg James' afternoon show. 

inltiative will spark more chart battles like the Christmas 2009 
contest won by RAGE AGAINST THE MACHINE. 

ing." Talbot says. "It does gen• 
uinely build excitement." 

Radio promotio ns executi\'e 
Leighton Woods of Hungry & 
Woods in London a lso we l

comes the initiative. While he 

doesn't e>'Pect h uge changes to 
radio-plugging practices. Woods 
says. "The audience can really 
get beh ind il record if it's neck 

and neck with something else." 

The OCC is join LI)' owned by 
the En te rtainme nt Retailers 

Assn. and labels group the B Pl. 
OCC m anaging director Mar

tin Talbot says the new in ilia· 
tive will help boost sales by 
bringing "atten tion to the 

records selling through the 
week- and encourage music 

buyers that they can influence 
the charts [beforcJ they're an

not.mced on Sunday:" 
Radio 1 will con centrate 

main ly on singles d uring the 

midweek segment, but hasn't 
yet cooiirmcd how far down the 

top 40 it will go." Far from dilut· 
ing the impact ofSunday's chart, 
it \1,rill grow awareness and in• 

terest," Radio l head of music 
George Ergatoudis says. "Ulti

mately we aim to dril'e Jlisten
ers to) our Sunday show." The 

BBC says the Sunday program 
average-s 1.4 million listeners. 

in the United States. Nielsen 
SoundSc.an releases mid\veek 

album listings-the Building 
chart-to clients on \Vednes• 
days and Fridays, using sales 
data from seven merchan ts that 
Bi11board ~-ti mates account for 

m ore than 70% of U.S. album 
sales. The OCC data comes 

from a panel of 6,200 retailers. 

Meanwhile, Talbot insists the 

"real" chart-toppers' cachet 
won't change. 

BRISBANE, Austral la-Down, but not 

yet out. That's the mood among Aus
tralia's creative industries after a court 
ruling torpedoed a potentially ground

breaking copyright lawsuit 
The Australian Federation Against 

Copyright Theft. which represents the 

country's movie and TV i lldustry, filed a 

BP I chief executive Geoff 

Taylor says that watching chart 
battles unfold during the week 

'can only add to the popularity 
of the burgeoning digital sin 
gles market." 

•Toe re 's already an aware
ness about chart battles,· Poly• 

... There's only one No. 1 

every week, and th a t' s an
nounced on Sunday," he says. 

The update, he adds. is "equiv• 
a lent to qualifying ahead of a 
Formula l Grand Prix." ••• · 

lrl!•l•MI BY LARS BRANDLE I 

NETLOSS 
Aussie Biz Seeks Government Help After 

Losing Anti-Piracy Case 

about developing a code of conduct. 

However, negotiations were shelved 
when AFACT unilaterally launched its 
litigation against i iNet. 

"We're more than happy to resume 
those talks at any time,'' Heindl says. "But 
in light of this decision, I suspect the ISPs 

would now say, 'Thanks, but no thanks.' " 
copyright Infringement lawsuit In No- following events. London·based IFPI t ry, led by MIPI and its paren~ the Aus- But while he says he welcomed the 

vember 2008 against Perth-based In• general counsel Jo Oliver says she was 
ternet service provider II Net disappointed by the ruling. "It the courts 

If successful, many expected the 

case to form the basis of a 
new, government-backed 

approach to piracy. Stephen 
Conroy, the minister for 
broadband, communic.atioos 
and the digital economy, told 

national media in December 

that a pro-AFACT judgment "may 
show to the world ISPs have got the re
sponsibility to work with copyright own· 

ers to work out a solution.'1 

However, on Feb. 4 In Sydney's Fed· 
era I Coo rt, Justice Dennis Cowdroy ruled 

the ISP shouldn't bear liability for third 
parties' copyright infringement. saying, 

"liNet has done no more than to provide 
an Internet setVlce to its users." 

Although not directly involved in the 

action, music companies were closely 

are going to be unable to address 

the problem, then we will 
need to look to the Aus

tralian gwemment to help 
achieve an effective solu
tion/' O liver says. 

Anti-piracy organizattOO 
Music Industry Piracy Inves

tigations notes that its options 
to curb online piracy are narrowing, 

particularly when f ile·sharing services 

.lre based overseas. 
With the court decision seemingly rul

ing out further action against ISPs, 

"there's really not much more that we 
can do about illegal file sharing in a legal 

sense,'' MIPI GM Sabiene Heindl says. Lit· 
lgation against Individuals, she adds, "Is 

a position we"ve always resisted." 
Instead, Heindl says the music indus-
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tralian Recording Industry Assn., will ask ii Net ruling, IIA CEO Peter Coroneos says 
the government to consider amend- rights-holders will be Invited to a 

"bridge-building" seminar in the m ents to the law or introduce a 

"code of conduct" for ISPs. 

__ ;,: . ARIA research published 

in 2007 showed that 2.8 mil
lion Australians, or 9% of the 
population, downloaded 

music illegally through file-

. -~ " 
first half of this year to "encour

age commercial collabora· 

tion and a better under• 
standing otthe positions of 

sharing networks annually. 

AFACT sued iiNet after it 
claimed the ISP ignored repeated no
tices to ctet on illegal file transfers; it cited 

more than 90,000 such instances in 
court documents. ln a statement after 
the judgment, iiNet said it had "never 
supported or encouraged breaches of 

the law" and was "eager to engage w ith 

copyright holders" over legal services. 
Back In early 2007, ARIA and MIPI 

began discussions with the Internet In
dustry Assn. ( IIA) and individual ISPs 

content owners <1nd ISPs." 

Meanwhile, according to 
one studio source, frustrated 

film companies are contemplat· 
ing suing individuals for copyright in· 

fringement, although A FACT has yet to 

confim, its next step . 
"Naturally [the studios] will appeal," 

says Brisbane·based attorney Trajce 

cvetkovsk~authorofthe2007book"The 
Political Economy of the Music Industry." 

"They have the financial clout. But they 
w ill definitely struggle with legal argu

ment before an appealscoort; ldon1 be· 
lieveanerrorinlawhas been made." •·· · 
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Seizing the moment (from left): KASABIAN, 
LADY GAGA and FLORENCE & THE MACHINE 

r-.:v1 perform at the 2010 BRIT Awards. 

GlOll 

AFTER PARTY 
Winners, Performers Capitalize On BRIT Awards Exposure 

LONDON-Lady Gaga's outlandish perform
ance may have been the main topic of conver· 
sation, but a host of rising U.K. artists are en· 
joying a sales spike from the 2010 BRIT Awards. 

Gaga picked up three international awards 
at the Feb. 16 event, organized by U.K. labels 
group the BPI, and her performance helped the 
live ITVl broadcast increase viewership to an 
average of 5.8 ml Ilion. up from 5.2 million last 
year, according to unofficial overnight figures 
confirmed by a BRIT representative. 

with the same period the day before. And the 
Official Charts Co. confirmed that ''The Fame" 
will climb a few notches on the U.K. albums chart 
to be released Feb. 21, from its No. 5 position 
on the previous week's chart The album's OCC 

chart ranking reflects combined sales of the 
two albums. 

Gaga was also the most buned·about artist 
at the awards. On Feb.16, Nielsen BuzzMetrics 
tallied 709 conversations about her on U.K.· 
based message boards. biogs and news groups, 
compared with 238 the day before. Combined 
sates ofGaga's "The Fame" and "The Fame Mon· 
ster" surged 90% at entertainment retailer HMV 
dunng a six-hour sales period Feb.17, compared 

While Gaga, Jay-Zand Alicia Keys provided 
some American star power, the U.K. acts that 
secured highly prized performance slots were 
mostly newer ones looking to use the awards 
as a platform to move up to the next sales level. 

There were strong performances by Kasab
ian, which won for best British group, and Lily 
Allen, who was named best British female 
solo artist, as well as a duet between British 
male solo artist winner Dizzee Rascal and Flo-

rence & the Machine principal Florence Welch, 
whose lsland·released "Lungs1

i was named 

As managing director at Walden Venture Capital, Larry Marcus 
keeps an eye out for investment opportunities In consumerserv• 
ices and digital media. He sees promising developments in dig· 
ital music, although not in the form of onademand streaming 
services, which he says must contend with high licensing c:osts 
that leave "no economic basis to do it.'' 

Instead, he's a board member of Internet radio service Pandora 
and Me lodis, a developer of sound recognition and search tech· 
nology. In an Interview, Marcus chats about what's ahead for 
those two companies and shares his take on the overall digital 
music market. 

How would you assess 
t he recording industry's 
re cent dealings with digital 
music startups? 
Certain industries have exhih• 
ited certain behavior over the 
years that make it very di ffi
rult for a young startup. Cable 
is an exam ple of a dill1cult in• 
dm;try where your ability to get 
t imely deploymen t at favor
a ble econom ic te rms v.1 ith 
them is incredibly difficult. In 
music, it's been very similar. 
Consumers have deep passion 

for music. so people are con
stantly trying to spend more 
a nd more time there. But the 
challenge of getting par tner
type economics with the labels 
has been very high. 

E) What about the labels' 
position that they're just try
Ing to ensure they' re talrly 
compc:nsatcdforthcirmusk? 
I don't faul t people for pro tect
in g their own bus inesses a nd 
revenue models . 'That can be 
a \"tty s mart business decision 

for them, if they Jay out a set 
of goals. All I ca n do is look at 
compani es as they come in 
and see if there's a way to have
something really interesting 
and di s ruptive h a ppe n to 
b u i ld a lot of value . The 
industry is com prised of mul
t i pk players: it' s not on e 
player wh o can cut one deal. 
You h ave to do deals wit h 
everybody if you're going to 
do a music on-de ma nd serv
ice. for example. I think those 
kinds of deals are jus t non• 
s tarters. The people who are 
doing the licensing, that's the 
result they want. 

@) They don't want these 
companies to succeed? 
Absolutely not. If they wanted 
to have an ecosystem of st.art.
ups, an ccosystt:m of vcnhuc· 
funded com panies , to figure 
out how to innovate with their 
content, then they would need 

best British album. 
The OCC projects that "Lungs" will hit the 

top five, climbing from No. 9, while Allen's "It's 
Not Me, It's You" will go top 20 (from No. 28), 
Kasabian's "West Ryder Pauper Lunatic Asy• 
tum" (Columbia) will go top 30 (from No. 63) 
and Rascal's "Tongue N' Cheek" (Dirtee Stank/ 
PIAS) will climb Into the top 40 (from No. 73). 
An iTunes·exclusive release of the Welch/Ras~ 
cal mash~up "You Got the Dirtee Love" sold 
18,000 first-day copies Feb. 17, according to 
Rascal's distributor PIAS. 

specified number on the London Underground 
network. Island U.K. co-president Ted Cockle 
says the label has reintroduced TV advertising 
for the album, noting that there will be two ad· 
ditlonal single releases In 2010. 

"The BRITs was a lovely opportunity for a 
wider number of people to see her/' Cockle says. 
"Because she doesn't fit with the conventional 
Saturday night TV format, she's not heavily ex· 
posed on TV." 

PIAS U.K. managing director Peter Thompson 
reports that TV advertising for Rascal's album 
kicked In earlier this week. Duringtheslx·hoursalesperiodon Feb. T7,HMV 

said sales of "Lungs" jumped 140%. while those of 
"West Ryder Pauper Lunatic Asylum" soared 75% 
and "Tongue N' Cheek" increased 60%. 

HMV head of music Rudy Osorio said "Lungs" 
Is "a perfect album to benefi~ because although 
it's already done really well, there are a lot more 
sales to come from music fans who have been 
meaning to buy it, but will now be motivated 
todoso." 

"We knew there was going to be something 
to p lay with post•BRITs," he says, adding that 
brand-new track "Disco" will go to radio in the 
coming weeks. 

Kasablan's set ls also being advertised on TV, 
but Columbia U.K. managing director Mike 
Smith stresses that the band's upcoming live 
shows will be key to further boosting sales. 

A few hours after Welch's win, Island pushed 
the button on a digital billboard campaign 
across 100 screens in London, as well as an un-

"This is a band that built themselves through 
their relationship with their live audience," he 
says. "That's always been an optimum time to 
rebuild a campaign around them/l 

to change, think about licens
in g in a very pa rtner-based 
manner and figure out how to 
share in upside . not do deals 
that e nd up extracting maxi
mum u pfront ,,al ue. l f they 
<lon'twanton•demand services 
to flourish , it does n' t bother 
me, I'm n ot fundin g th ings 
that don't make sense. But i f 

someone showed up and they 
said, .. Ht,y, here's a certain kind 
of licensing that matches what 
you typicall)' demand ." then 
that would be tl1e thing for me 
to fund. 

0 What is going. to drive 
Pandora's efforts to monetize 
Its sizable user base? 
Pandora h as an advertisiog
dri,1en business as its pr imary 

form of revenue. and it also has 
a su bscription-based service 
called Pandora One-if you 
don't want to hear the ads, then 
you can subscribe to that. Tne 
ability to reach this young, pow• 
erful group oflisteners both at 
ti1ei r desks an d (on a mobile 
platform) on an interactive , 
highly charging basis, is very 
attractive to advertisers. Peo• 
pie do look at t he screen a lot, 
because pE.-ople a.re always won
dering what' s playin g; t hey 
have to initiate stations, they 
do statio n changes, the re' s 
massive numbers of .. thumbs 
up" and "th um bs down ," so 
the re's a lot of interaction 
poin ts with the b rand. The 
audio advertising opportunity 
is also a very s ubs tantive one. 
You can have call-to·actions 
with banners, click to call . 
·n,ere's all sorts offasdnating 
actions you can dr i,,•e from a 
good impression. 

~ What has been holding 
up Pandora 's move to over-
seas markets? 
T he big holdup is licens ing. 
There isn 't uniform statutory 
Jice ns in g. And when tha t's 
something that we can get at 
the right economic terms, then 

we'll pursue it . There's a lot of 
dynamics in play. To unify the 
rights across all these different 
geograph ies is ju st trernen• 
dously challenging, and there's 
a lot o f infrastruct ure that 
would need to be built. T he 
ot he r thing is if you're really 
going to pursue an ad-based 
model, you need to have direct 
ad sales forces built up in the 
key geographies. 

(l) What kinds of mone-· 
tizoble applications do you 
see for Melodls' sou nd
recognitiontechnology? 
Consumers love music so 
much that if you give them a 
super·powerful music search 
engine, that becomes a really 
interesting gateway to every
thing that has to do with that 
song. It's not a generic search. 
You're searching for that song 
bct aust you love it, so you're in 
the perfect mind to consume, 
to buy the music. 

MarclAS Lvill participate in the 
'\Vho's Next: Th, M <(A Pam/" 

at Billboard's Music G( Money 
Symposi1<m March 4 at the St. 
Regis in New York. For more 
informati-0n, go to billboo rd 
musicandmoney.com. 
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Gauging The Market 
Latin Music Conference To Delve Into Changing Roles 

T his year's Billboard I.a tin Music Conference will 
reflect an alte red Latin business landscape, in 
which traditional ro1es and duties have shifted and 
blurred to accommodate a more flexible, demand
ing marketplace. 

This spi rit of change, coupled with an em phasis 
on the artistic process, will be the focus of the con
ference's panels, which are divided. 
between business-focused discus
sions and a rtist-driven sessions. The 
conference takes place April 26-29 at 
the Condado Plaza I lotel in San Juan , 
Puerto Rico. 

Perhaps no session will better re
flect the changing state of the busi
n ess than the "' Playi ng M usical 
Chairs (In the New Touring Arena)" 
pane l. whic h will examine a live 

Latin 
Notas 
LEILA 
COBO 

music market where labels, promoters, agents 
and radio networks are all involved in dc,·eiop
ing and producing tours. The trend, which began 
to emerge only abou l two years ago, is now stan
dard practice in the Lat i n busi ness, although one 

t hat' s rarely addressed in p ublic. 
Michel Vega, VP/head of Lat in music for 

William Morris Endeavor Entertainment, will mod
erate the panel, which also includes Westwood En
tertai nment founder Jorge Juarez, man.ager/ 
concen promoter Angelo Medina, AEC Wve/Cold
en,•oice VP of Latin talent Rebeca Leon and Ri• 
card o Cordero, director of $BS Entertainment 

for Puerto Rico. 
"' It' s really the first open diSl'1.ission about what's 

going on in the industry from the people who head 

this business and who are leading the transition to 
the new models." Vega says. 

The sh ift in t raditional roles is also central to 

the conference's opening panel. "Branding ----....._ 
for Music/Music for a Brand," which will 
examine the ways in which brand m ar
keters have become cnicial in the launch 

and prom otion of artists. 

Scheduled speakers in
clude music producer An• 
d r cs Levin a nd Alex 

Lopez-Negrete, 
president/ CEO/chief creative officer 
of Houston ad agency Lopez Negrete 
Communications, which is cu rrently 
establishing a music/content division. 

·ro disc uss the develo pmen t of 
onlinc marketing campa.igns across 

mobile. social network and music sites . the con• 
fortnce will include an un us ua l panel of digi tal 
marketin g expe rts who will take \Vorking bands 
and design th ei r onllne marketing s trategy on 
th e spot. Bands are invited to submit their ma• 
teria l for consideration. 

Pantls sponsored by performing rights societies 
ASCAP and BM I will shine a spotlight on artist ry 
and creativity. ASCAl' will presen t the "Anatomy of 
a Song" panel, feahrring songwriter/producer Omar 

Atfanno, w hose hi ts include Son by Four ' s "A 
Puro Dolor," whicl1 topped Billboard's decade-end 
H ot. Latin Songs chart. Alfanno \1,,·ill write a song 

live, with contributions from panel attendees and 
will prem iere the song al ASCAP's showcase the 
following day. 

Telling stories: Singer/songwriter 
ALEX CUBA will be among the 

artists participating in the Billboard 
Latin Music Conference. 

l:IM I will present i ts traditional "How I 
Wrote That Song" panel, where renowned hitmak
ers tell t he sto ries behind their songs and perform 
them in an acoustic setting. Confirmed w riters in
clude Alex Cuba (who has penned songs for Nelly 
Furtado) and Mexico's Reyli, BM! will also host 
an .. Acoustic Sounds" showcase. 

In addi tion to the superstar Q&A with Aventura 
(Billboard, Feb. 13), artists will be the focus ofother 
confere nce sessions, including one on the evolu
tion of th e Latin urban mo1,·emen t, which will 
featu re Tito "El Bambino," the lea.d ing fi nalis t 
for the Billboard Latin Music Awards t hat are set 
for April 29 (Billboard, Feb. 20). I n a similar vein, 
a panel titled "Crossing Over With the Rem ix" v,,jlJ 

feature artists, producers, programmers and exec
utives discussing remixes as a n essential tool for 

a h it song. 
For more information and to register, go to 

billboardlatinconference.com. 

Never To Be Forgotten 
EMI Readies Selena Boxed Set For 15th Anniversary Of Her Death 

The life of Selena Quintanilla-Perez
best-known as Selena- was cut short 

March 31, 1995, when she was gunned 
down by the founder of her fan club, 
but her music has never stopped sell-

12 

ing. EMI is counting on the enduring 
popularity of the late Tejanostar's cat

alog and interest around the anniver
sary of her death to spur sales of three 
hits packages. 

Selena's "Amor Prohibido" has 
spent 13 nonconsecutive weeks at No. 

1 on Billboard's Top Latin Catalog Al· 
bums chart since 1997, Including the 
last three chart weeks. "Dreaming of 

You," her posthumous 1995 English
language breakthrough, was on the 

catalog chart as re<:ently as last year. 
And the title t rack has sold 2S4,000 
digital copies s.ince 2005. the first year 
that sales data is available for the song, 
according to Nielsen SoundScan. 

EMI is releasing "La Leyenda" March 

deluxe set and a single-disc hits col· 
lect ion. The boxed set, which will list for 

$93.98, will contain one disc each of 
cumbia/pop, Tejano/rancheras, Eng
lish songs and l ive tracks, as well as a 

charm and a bound book with previ~ 
ously unpublished photos and mes

sages from Selena's family, friends and 
fans. The music and the book will also 
be available digitally. 

'We decided to put as much money 

as we could into the packaging," says 

Bill Gagnon, GM/senior VP of catalog 
marketing for EMI Music North Amer
ica. ''The package Is pretty elaborate 
and handmade. We're hoping with the 

higher price point that we'll be able to 

communicate to the consumer that it's 
a spe<:ial packag<>." 

ing special coverage in People en Es· 
paliol. Beginning March 1, video chan

nel Music Choice's o n-demand net
work will air Selena videos as well as 
tributes from Daddy Yankee and David 
Archuleta. 

Though EMI owns almost all of Se
lena's recorded material, Q Produc
tions-her father Abraham G\Jlntanilla 
Jr.'s company- consulted closely with 

the label on the project, as wel l as a 
possible traveling exhibit. The goal Is 
t o take items from Selena's museum 
in Corpus Christi, Texas ( such as her 
performance outfits and Grammy 
Awards), on the rood this year and pos

sib ly to the Grammy Museum In Los 
Angeles, says David Chavez, CEO of 
branding and event marketing agency 

The label is counting on aggressive LatinPolnte. He's also working on put

positioning at retail. as well as a press ting together a TV special to com
push in English and in Spanish, lnclud- memorate Selena. 

"Her brand keeps getting stronger," 
Chavez says. -Ayala Ben·Yehuda 

.com EN ESPANOL: All t he gre at 
Latin musk coverag • you'v• 
come to U pcttt from 
Billboard- in Spanish! 
Billboardenespanol.com. 
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RIVERA, ISABELLE 
SIGN BOOKING DEALS 
On the heels of his Grammy 
Award for bestbanda album for 
" Tu Esclavo y Amo/' Lupillo 
Rivera has signed with Los An
geles-based booking agency 
Mexico Musical. The company, 
which Rivera previously worked 

with, has already secured l ive 
gigs for him, beginning with 
shows this month In Sacra
mento, Richmond and Ocean

s ide, Calif. In other sign ing 
news, Edgar Martinez, booking 
agent/business manager for 
Daddy Yankee, has signed Unl
versal Latioo's Puerto Rkan pop 

singer Ana Isabelle, winner of 
Unlvislon's 1'Vlva el Suerio!" re· 
ality competition. 

MIGUEL PARTNERS 
W ITH l.lVE NATION 
Sources confirm that Luls 

MiguePs exclusive global 
touring deal w ith Live Nation 

Entertainment will cover at 
least 100 concerts between 
September and ne.xt year. His 

pact with Live Nation is the 
promotion giant's first with a 

Latin a rtist since Shakira's 
2008 multirights deal. M ~uel's 
last tour, in support of his 

"Complices" album on Wamer, 
grossed nearly $28 million 
from 57 shows reported to 
Billboard Boxscore, with about 
351,000 tickets sold. The 
singer's 2006 Nn of 30 shows 
at Mexico City's Auditorio 
National grossed nearly $19.3 

million and brought in almost 
268,000 people, putting It at 
No.14 in Billboard's Boxscore 

charts for the de<:ade. 

VIVA LA MUSICA 
ANNOUNCES LINEUP 
Victor Manuelle, Oscar D'Leon 
and Luis Enrique are among 

the tropical stars booked for 

this year's Viva La Music a, the 
Latin concert series at Florida's 
Sea World Orlando and Busch 
Gardens Tampa Bay. Promoted 

by Granda Entertainment, the 

March shows are included with 
admission to the theme parks 
and are held on Saturdays at 

Sea World a nd Sundays at 
Busch Gardens. Sergio Vargas 
andGn.ipomaniawill p lay Sea 

World, as will Manuelle and 
D'Leon, while La India and Milly 
Quezada are on the Busch Gar• 
dens bill with Luis Enrique and 
Zion & Lenno.x. 

-Ayala Ben-Yehuda 
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USHERS THE PUBRLY Q1 '10 QUARTE 

CH9ss'!2 PROGR . chartforthe bl· her anplay f the sour pu is its share o 
Sony/ATV top f2009, thank~ to he No. 1 title, 
fourth quarter osongs, includ111g t Songwriter/ top 

five au play Derulo (pagel4). 'th's "Wild y'' by Jason Will SID! 
"Whatcha Sa • who counts N No" and 

R b Fusan, ild' "No o, 
pmdoce, /,nd Destiny', Ch ,:..,, ,',,di~. open; 
Wild W~s. "among his co-wr h the career o 
"Bootyhuo~s ole in helping launc today as chart
up about his r tta better-known 16 Universal 
Stefani Germakn o ~dy Gaga (page I ).expand its 

• hitrna er tiJ,ues o . . 
toppmg . . Group con hileacquis11Ive 
Music P~bl1s~:gmusic (page 18), w icGroup plot 
presenc': mdu: Music and lmagem Mus 
ind1es Bicy (page 19). 
their next move 
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Publisher Unseats EMI For Most U.S. Airplay Of 
Top 100 Songs In The Fourth Quarter / 
Sony/ATV Music Publishing secured the largest share of the 
100 most popular U.S. radio airplay songs in fourth-quarter 
2009, preventing a full-year sweep by runner-up EM I Music 
Publishing Group, which had ranked No. l in each of the year's 
first three quarters. 

moni tors electronically for the period of Oct. 1, 2009, to Dec. 31, 
2009. 111e Harry Fox AgenC)' researches the publishers' split for 
each track to calculate their share of those songs. 

EMI Mu sic Publis hing came in second with an 18.9% 
share, down slightly from 19.5% in 1he third quarter but eas

Publishers 
Place 

Sony/ATV captured the top spot with an im
pressive 20.5% share in the three months ended 
Dec. 31, up from 17.1 % in the third quarter and 
more than four percentage points better than 
the 16.3% it had in the corresponding period of 
2008. It was the first quarter that a publishing 
company had claimed more than a 20% share 

of the top JOO airplay songs since th ird-quarter 
2008, when Universal Music Publishing Group 
garnered a 20.6% share. 

ily surpassing its 16.7% share in thesa.me quar
ter a year earlier. EM I managed to snare a share 
in 45 of the top 100 songs for the quarter. Three 
of those songs were in the top 10. including 

ED CHRISTMAN I the No. 2 track. "Dowt1" by Jay Sean featur
ing Lil Wayne, and the No. s track. Beyonce's 
"Sweet Dreams." 

Sony/ATV had a share of35 songs of the top 
100 airplay songs for th e fourth quarter, including all top 
five titles, led by No. I track "Whatcha Say" by Jason Oeruto. 
It also had a slice of the No. 8 track, Miley Cyrus• "Party in 
the U.S.A." 

Radio airplay is calculated based on the overall top 100 de
tecting songs from the 1,632 radio stations that Nielsen BDS 

Uni,•ersal Mttsic Publishing Group ranked 
third in tht.· fourth quarter witJ1. a 13% share, up 
from 12.5% im the prior quarter but down from 
17 .3% in the year-earlier period. Universal had a 

share of27 of the fourth quarter's top 100 songs. Besides hav
ing a piece of the Dendo track, it was the sole publisher of Owl 
City's "Fireflies," the No. l 0track. 

Warner/Chappell Mus ic took fourth place with a 9.8% 
share, down from 11.9% in the third quarter and 11.2% in 
the same period last year. It was also the first time that any 

major publisher had its s hare of the top 100 songs 
slip into the single digits since Sony/ATV dipped 
in first-quarter 2007 to 7 .5%. 

Still , Warner/Chappell had an ownership in 
more top 100 songs than Universal in the foLLrth 
quarter, with an interest in 30. Besides having 
a stake in "Down" and "Party in the U.S.A.." 
Warner/Chappell also had a claim on the No. 
15 track, " Forever"-by Drake. Kanye 
West, Lil Wayne and Emlnem-and the No. 
20 song, Lady Antebellum's "Need You Now." 

In placing fifth for the seventh consecutive 
quarter, Kobalt Mus ic Group had an 8 .3% share, 
the largest quarterly share of the top 100 airplay 
songs captured by an independent publisher since 
Billboard began these rankings in second-quarter 
2006. Kobalt's share rose two percentage points from 
the 6 .1 % it had in the third quarter and is u p sharply 
from 5% in four th-quarter 2008. In all, Koba lt wound 
up with a piece ofl3 of the top 100songs, including the Ko. 
6 track, "Empire State of Mind," by Jay-Z and Allcla Keys, 
and the No. 9 song, Kelly Clarkson•• "Already Gone." 

Bug Music/Windswept Holdings ranked at No. 6 with 4.1 %. 
up slightly from the 4% i t had in the t.hird quarter and more 
than doubling its 2% share in the corresponding period of 2008. 
Bug Music had interests in 10 songs, including Kings of Leon's 
No. 7 track" Use Somebody." lyaz's No. ll song "Replay" and 
Luke Bryan's No. 23 track" Do I." 

Cherry Lane Music Publishing appeared in t he top JO 
rankings for the third consecutive quarter, with a No. 7 fin. 
ish. as it captured a 2.32% share . slipping from 2.9% in the 
preceding quarter, but u p from 1.3% in the year-earlier pe
riod. Cherry Lane had a share in three songs in the top 100, 
all three of which were Black layt!d Pt!as tracks: "! Gotta 
Feeling" at No. 12, "Meet Me Halfway" at No. 17 and "Boom 
Boom Pow"' at No. 73. 

TOP10PUBLISHER 
AIRPLAY CHART 

TOP10 SONGWRITERS 

RANK PUBLISHER NAME MARKET SHARE RANK ARTIST 

SONY/ATV MUSIC PUBLISHING 20.S% TAYLOR SWIFT 

2 EMI MUSIC PUBLISHING 18.9% 2 ADAM YOUNG 

3 UNIVERSAL MUSIC 3 STEFANI GABRIELLA 
PUBLISHING GROUP 13% "LADY GAGA" GERMANOTTA 

4 WARNER/CHAPPELL MUSIC 9.8% 4 • KATY PERRY 

5 KOBALT MUSIC GROUP 8.3% 5 DWAYNE 
"LIL WAYNE" CARTER 

6 BUG MUSIC/WINDSWEPT HOLDINGS 4.1% 
6 

7 CHERRY LANE MUSIC PUBLISHING 2.32% 
7 CHRISTOPHER A. 

8 WORDS & MUSIC "TRICKY" STEWART 
COPYRIGHT ADMINISTRATION 2.28% 

8 LIZ ROSE 
9 EVERGREEN COPYRIGHTS 2.1% 

9 ROB FUSARI 

10 SHAPIRO, BERNSTEIN & CO. 1.5% 
10 KARL "MAX" 

~W1~lt::1~!~~~~~:'S~er~;[~:~t=iif;~:~s!~~~f1~~~h~ ~~e~ BM 
SANDBERG MARTIN 
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Of course ii is: Words & Music Copyright 
;::;,7;~c~~~{3",,,,as Admin istration appears in 
the fourth quarter's the top 10 rankings for the 
top airplay song. fifth time, finish ing eighth 

with a 2.28% share. up slightly from 2% in the third 
quarte r and irnpro"ing from 1.7% a year earlier. The 
Nashville-based company had a share in fi,•e top 100 
songs, including "Need You Now." Craig Morgan's 
No. 30 song uBonfire'" and Chris Young's No. 37 track 
"Cettin' You Home (111e Black Dress Song)." 

Evergreen Copyrights ranked in the top 10 for the 
second quar ter in a row, coming in ninth with a 2.1 % 
s hare, down slightly from 2.3% in the prior quarter. 
The New York.based compa ny had a share in four 
songs in the top JOO, including Taylor Swift's "You 
Belong With Me" at No. 3 and Pltbull's "Hotel Room 

Service· at No. 57. 
New York-based Shapiro, Bernstein & Co. rounds: out 

the fourth quarter's top 10 publishers with a 1.5% share 
from its interest in two top JOO songs. including the No. 

15" 

THE PUBLISHERS 
QUARTERLY Q1 '10 

~ying For The Lead 
The four major publishers' quarterly share of the 100 most 
· opular U.S. radio airplay songs. 

14 track, "Sexy Chick" by David Guella featuring Akan. 10" h ---+-......,-+---+---+---+---+---+---+---+---+----+---""'1 
The u biquitous Swift was again the top songwriter 

of the quarter, with three top JOO songs: "You Belong 
With Me" (co-written with Liz Rose), the No. 19 song 

"Fifteen• and the No. 81 son g "Love Story." Placing 
second among songwriters in the four th quarter 
was Adam Young, who records as Owl City. 
Young's high placemen t came thanks to just one 
top 100 song. his breakout hit"Fireflies." • •· ~'OEi 01 '07 

TOP 20 PUBLISHING SONGS 

Ql'Ol 

• 
• 

Ql'07 Q4'01 01'08 02 '08 

y/ATY Musk Pobll!lllllg • Un~ Musi<P1Jblisl1 
I 

ll!IJSkPobli.irng • w,mer/(hlppell Musk 

I 
03'08 04'08 01'09 Ol' O'J 0! '09 Q4'0'J 

RANK SONG LABEL RANK SONG LABEL 

"WHATCHA SAY," BELUGA HEIGHTS/ 11 " REPLAY," IYAZ TIME IS MONEY/BELUGA HEIGHTS/REPRISE 
JASON OEAULO WARNER BROS. 

12 "I GOTTA FEELING," INTERSCOPE 
2 "DOWN," CASH MONEY/ THE BLACK EYED PEAS 

JAY SEAN FEATURING LIL WAYNE UNIVERSAL REP\JBUC 
13 "RUN THIS TOWN," ROC NATION 

3 " YOU BELONG WITH ME,'' BIG MACHINE JAY-Z , RIHANNA AND KANYE WEST 
TAYLOR SWIFT 

14 "SEXY CHICK," ASTRALWERKS/CAPITOL 
4 "PAPARAZZI," STREAMUNE/KONUVE/ DAVID GUETTA FEATURING AKON 

LADY GAGA CHERRYIREE/INTERSCOPE 
lS "FOREVER,'' DRAKE, KANYE WEST, HARVEY MASON/ZONE 4/ 

s "SWEET DREAMS," BEYONCE MUSIC WORLD/COLUMBIA LIL WAYNE AND EMINEM STREAMUNE/INTERSCOPE 

6 "EMPIRE STATE OF MIND,'' ROCNATION 16 "3,'' BRITNEY SPEARS JIVE/JLG 
JAY-Z AND ALICIA KEYS 

17 " MEET ME HALFWAY," INTERSCOPE 
7 " USE SOMEBODY," KINGS OF LEON RCA/RMG THE BLACK EYED PEAS 

:~ ... 
HOLLYWOOD UNIVERSAL REPUBLIC 8 "PARTY IN THE U.S.A.,'' 18 "FALLIN' FOR YOU," COLBIE CAILLAT 

MILEY CYRUS 
19 " FIFTEEN,'' TAYLOR SWIFT BIG MAOIINE 

9 "ALREADY GONE,'' 19/RCNRMG 
KELLY CLARKSON 20 "NEED YOU NOW," CAPITOL NASHVILLE 

LADY ANTEBELLUM 
10 "FIREFLIES," OWL CITY • ~anb1g ~sod on t~.e111111bc1 of a,;igc,;iMCd pl11y~ e.d song t111d MY1ong 1.$!2 U.S. ,~lo ~s e1e-aroo1ca1fy moo110,ed by 1<11el~ £1M 

2, ho,r;;.-41n•, ~Ir•'""~'$,. "'"tk dUl'..-.gltlcPQf\od o!Od. I, 2009.toOllc.ll,lC09 
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The 
Billboard 
Q&A 
Unprecedented Success With Lady Gaga Brings. 
Acclaim, Opportunity And A Measure Of Sadness 
For Songwriter/Producer ROB FUSARI 
BY CRAIG MARKS / 

Amid the high-gloss mix of teen-pop Cyranos, R&B blue-chippers and top 40 auteurs on Bi 11· 
board's Top 10 Songwriters list (se e page 14 ), only one name prompted sheepish shrugs and 
subsequent Googling in the Billboard offices. Lady Gaga' s most devoted " li ttle monsters" 
may know 41-year·old Rob Fusari as one of the executive producers of the 2.8 million-selling 

album "The Fame," or a s the co-writer of three published Gaga songs, including the No. 6 Bi If. 
board Hot 100 hit "Paparazzi." Perhaps they've stumbled across the tale of how Fusari, a fan 
of the Queen song " Radio Gaga/' helped formulate Stefani Germanotta's royal moniker. 

But even the most avid Gagaphiles may not know the full exte nt of Fu sari's sway and im
pact on her career. The classically trained Livingston, N.J., native broke Into the business at 
the not-so-young age o f 29, with a co-writing credit on Destiny's Child's 1998 debut, "No, 

No, No/' and went on to enjoy intermittent success as a producer and writer for, among 
others, Jessica Simpson, W ill Smith, Kelly Rowland, Whitney Houston and, most notably, with 

Destiny's Child a gain, on 2001's "Bootylicious." 
When a friend phoned him from a New York club late one evening In January 2006 with 

a tip on an undiscovered, then-raven-hai red rock singer/ songwriter. Fusari was dubious, 
but his career had stalled and he was in no position for snobbery. A few days later, the two 

met, and Germanotta performed a couple of her songs for h im on piano . ... In 20 seconds," 

Fusari says, " I knew this girl would change my life.11 

During the next year, absent only Sundays and holidays, Germanotta rode the bus daily 
from New York to Fusari 's Jersey studio, w here the two worked shoulder to shoulder build
ing the songs, sound and even persona qf the artist soon to be known ubiqui tously as Lady 

Gaga. Fusari escorted Germanotta to sushi dinners w ith Columbia, conference~room try-outs 

at Island Def J am and to her eventual la bel home at lnterscope. 
As she struggled to pinpoint her musical identity and suffered bruising business set· 

backs, Germanotta's ambition, Fusari says, never wavered. "It's beyond scary," he adds ad

m iringly. " It's actually messed m e up, because now, with everyone e lse I work with, if 1 don't 
see that drive, I'm thrown off." 

And yet, desp ite the acclaim and handsome royalty checks, Fusari seems genuinely con

flicted about his experience as a Dr. Frankenstein to Gaga's Fame Monster. ''It's made me 
harder," he says, his tone more sad than bitter. When Gaga took 0H1 "I saw the vultures 

come out.'' 
Naturally, Fusari has been deluged by bottle-blondes claim Ing to be "the next Gaga": "I get 

an e-mail, call or t ext every day. People find my phone number and sing to me on the phone." 
As for the orig ina l, though, Fusari says that he has not been invited to work on her next album . 
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How did a nice Italian boy from Jer· 
sey become so l nterested In R&B a nd 
dance music? 

I grew up liste ning to m)' older brothers' 8-
t racks-Boston, Toto, especially Jou rnefs 
" Escape"- but in my teens I gravitated lo soul 
and R&B. And when I was first trying to break 
into the business, in '98 and '99. I saw that 
R&B was taking over. 1 lo,•ed the music: Baby
face, R. Kelly, Usher, girl groups like 702. 

How many songs had you tri ed to get 

published p rior to Destiny's Child's " No, 
No, Non? 

A hu ndred. 

Really? 
Oh yeah. Back then, I w as still l iving at home 
with my mom in Livingston, working a day 
job doing !T.11,e IT job had a future, but the 
music was just screaming fierce. I would leave 
my job al eight and travel into the de pths of 
Newark, N.J .. where my friend had a studio. 
Sometimes I'd head back to work the next 
morning wearing the same suit. 

When did you decide to pursue music 
full time? 
The decision was kind of made for me- they 
fired me. It seemed devastating, but it was 
like a weight. had been lifted. I woke up the 
next morning and said to my mom," I'm going 
to give music one year." So I worked down in 
my mom's basement in a studio the size of a 
closet. And sure enough, it didn't happen in 
a year. I was doing co-writes, calling people, 
sitting by the phone . . . Harry White's son was 
supposed to ca.U for something, another guy 
was going to gh'e one of my songs to Elton 
John. Nothing ever happe ned. 

How did you finally break through? 
A buddy of mine knew this guy. Vince Her~ 
bert. Vince is a producer and an entrepre
neur. A hustler with a capi ta.I H. Ba.ck then 
he was producing on Destiny's Child's firs t 
album. One day he came to my mom's base
ment and I was working on the hook to "No, 
No, No.• When I played it for him, he said , 
·You've got to gh·e me a. copy of that. I'm 
working with this group who migh t be able 
to do that." I gave him a cassette, and he calls 
me that night and says, "We' re cutting the 
rec.ord. And I've got a guarantee i t v--rill be 
their first single.,. 

How did five people end up sharing credit 
on that song? 
You write songs, that's how it is. I didn't know 
that then. I felt like it was my baby. And it is. 
I don' t care if there are 70 people on it . 

Old "Bootyllclous" come together in a slm· 
ilar fashion? 

I came up with the idea to build a track using 
the guitu riff from Ste\'le Nicks' "Edge ofSev• 
enteen ." I really wanted to play the riff from 
"Eye of the Tiger," but I was flipping through 
my CDs in the studio and I couldn't find it. 
But I saw the Stevie Nicks CD and I rcmcm• 
bered that. the riff was similar. 

I figured I'd put the guitar loop on there 
temporarily, and later go into the studio with 

a guitar and replay il, because I'd learned, 
afte r sampling Stevie Wonder's "I \Vish" for 
\Viii Smith's "Wild Wild West." that l didn't 
want to lose 50% of the publishi ng. I vi\'idly 
remem bering tell ing Mathew Knowles, 
"Mathew. you got to book me into your stu• 
dio and let me replay that riff." It was Guitar 
101! One note! 

But Mathew didn't want to do It? 
He didn't want todo it. So 50%got cut for one 
note, That whole expe rience was bittersweet 
for me. 

I remember watching Barbara Walters in
terview Beyond~ about •Bootylicious," and 
she told Barbara about how she came up with 
the idea for the track. And I was just like, 
"What?" I called Mathew- which was a big 
mistake; I got emotional, a.nd I apologized 
after-bu t I ca.lied Ma.thew and said, "Ma.thew, 
li ke, why/" 

And he explained to me. in a nice way. he 
said, "People don't want to hear about Rob 
Fusari, producer from Livingston, N .J. No of
fense, but that's not what sells records. \Vhat 
sel Is records is people believing that the artist 
is everything." And I'm like, "Yeah, I know. 
Mathew. I u nderstand the game. But come 
on, I'm trying too. I'm a squirrel trying to get 
a nut. too." 

How did you come to work with Lady Gaga? 
In 2006, I got a call late one evening from a 
songwriter named Wendy Starland. I was into 
the Strokes at that t ime, and I'd told Wendy 
1 was looking for a female artist to make a 
Strokes•type record. 1 answered the phone. 
and \Vendy said, "'I may ha\·e found your girl.,. 
She was at a club in New York, where this girl, 
Stefani Gcrmanotta, had just performed a 
showcase. Stefan i gets on the phone with her 
mousey little voice- "Hiiii," real bubbly
and it sounded like she was starting to get 
61101.ed. So I said, "I heard you rocked it . 
can you come up to Jersey on Monday and 
meet me at my studio?" 

Next week comes and l figure there's no 
way th is girl is going to show up. She was 
supposedly takin g a bus from New York 
that would pu t her in Livingston at 8:40. 
Eighty-thirty rolls around, and I drive down 
lo the pizzeria near the bus sto p to grab a 
slice, and sure enough , I see this girl who 
does not belong in this pizzeria or in this 
town. and she's asking for dircttions. I'm 
thinking to myself, " Please tell me th is is 
not her." beca use this is not the Strokes 
girl I 'd envisio ned. 

What did she look like? 
Like a guid e tte. Totally "Je rsey Shore ." 
flaughsj Anyway, we ride back lo the studio, 
and I'm plotting how to cut thisshort. I can't 
picture going t.o a label with this girl. \Vear
rive, and she sits down at the piano and star ts 
playing a song about Hollywood she'd ,vri t
ten. And I tell you, in 20 second s, I'm like, 
"Oh, my God. If I can handle my business, 
this girl is going to change my life." I said. 
"You'\1e got to come u p here next week, and 
we have to start working." And she did. She 
look the bus lo my s tudio every day for a year 
s traight, no exaggeration. 
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What kind of deal dld you and Ste· 
lanl strike? 
We started a company together called Team 
Love Child. It's not a produc1ion deal. She 
\\'as never signed to me. It's me, her a nd her 
dad in this company. Everyon e was on lhe 
same plane. And I'm all for that. 

How would you describe her musical 
Identity at this point? 
She had a big Gwen Stefani/No Doubt thi ng 
going on. Some Fiona. Apple, some Beatles. 

No club beats, no disco performance art? 
No. She was anti all that. She would go to fes
tivals li ke Bonnaroo. We s tarted to m ake a 
very heavy rock record. Hard and grungy. Bul 
after three or four songs it seemed we were 
going down the wrong road. 

Then, one day, I read an artidc in the New 
York Times about. Nelly Furtado and how she'd 
abandoned her folk-rock thing and made a 
dance record with Tim baland My antenna went 

up. I said, "Stef. take a look at this. I'm really 
an R&B guy. I never produced a rock record in 

my life. I don't know, you think maybe we 
shotdd shift geacs?" 

She kicked and screamed: "No! Nol ( love 

what we're doing. We're not changing it." I'm 
like, "Stef, just try this. Let's at least abandon 
t he live drums and some of the gui tars." I fi. 
nally got her to agree, and that day we did 
"'Beautiful, Dirt)·, Rich," which \Vas me sit

ting atan MPC dmm machine and Stefplay
ing her piano riff. 

When did labels get Interested? 
"Dirty, Rich" opened the floodgates. At the 
time I was managed by New Heights Enter
tainment. 1 ga,•e them a copy of the new tracks 
we'd done, and soon e\•erybody wanted to meet 

her. Everybody. We did the Nobu thing with 
Charlie Walk. Josh Sarubin at Def Jam invited 
her in. T hey had an upright piano there, and 
there's maybe five or six people in the meet
ing. Karen Kwak, Josh .. . But not LA. Reid. 
Stef si ts down and starts to play "Wonderful.• 
the fi rst song we wrote together. and I guess 
they have some system that. when somebody's 

really good, L.A. gets a secret Bat signal to 
come in . So he enters as she's playing and by 
the end he' s enamored. He looks at her and 

says, "Before you leave the building, you have 
to stop down in legal and sign my contra.ct." 

That's a pretty high-pressure sales Job. 
Totally. After he left, she and I looked at each 

other like, "What does he mean. 'stop do"~' 
in legal'? Is he going to give us souveni rs?" 
She didn't sign that day, but after she saw the 
rest of the labels. she signed with h im. And 
three or four months after he got he r, he 
wouldn't give her the t ime of day. She'd want 
to sit in a room with h im and talk about her 
music, and he just wouldn't do it. We sti11 don't 
know why. 

In January 2008, I landed in San Francisco 
and there were 27 messages on my cell. I'm 
like, "Ooh . That's ei ther really good or really 
bad." And o f course it's Stefani calling and 
she's hysterical: "You've gotto fly back. LA.'s 
dropping me." My heart fell out of my body. 

What was next? 
Well. at this point, I wa nted her to spread her 
wings. My manageratNew lieigh ts was now 
m a naging Stef, and they also represen ted 

(producerJ Redone, so it seemed like a good 
idea to have he r work with other people. 

And you felt good about that? You didn't 
feel protective? 

Well . of course I did. l t was my baby. Rut I 
knew ifl tried to hold her back, she'd run for 
the h ills . She and RedOne did some amaz• 
ing stuff together: "Boys Boys Boys.· then 
"Just Dance." 

Meanwhile, she and New Heights were try
ing to shop another deal. And everybody's 
turn ing them down. E\/erybody, includ ing 

the people that wanted her before. She's dam
aged goods. At that point. I decide to step in 
and help. So I make a call, to Vince Herbert. 
I didn' t even know that he had a label deal 
with ln terscope. So Vince checks out Ga.ga's 

MySpace page and calls me back that night: 
·Tm sending two tickets for you and he r to 

come out to meet Jimmy lovi ne. I wan t to 
sign her." 

We get on the plane, go to L.A., go into ln
terscope. First meeting, Jimmy doesn't show 
up. Come back the next day. Jimmy doesn't 
show again. They send u.s home. Stef is very 
disappointed. I'm like, "This business is going 

We'd be so 
fantastical: 
STEFAN 
GERMAN 
and ROEi F,USARI 
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Lady Gaga sits down at the piano and starts 
playing a song about Hollywood she'd 

written. And I tell you, in 20 seconds, I'm like, 
'Oh, my God. If I can handle my business, 

this girl is going to change my life.' 
to kill me.• First she got dropped, now Jimmy 
doesn' t show. 

Finally, .a week or two later, we get a call to 

come back out. Jimmy's there. It' s me, Vince. 
Jimmy and Stef. Very casual meeting. Jimmy 
has John Lennon's Mellotron in his office. He's 
on the phone with Mick Jagger. trying to find 
:some lost tapes of Mick and John or some shit. 
l t'sver~· im pressive, o bviously. Anyway, he lis
tens to a little bit of "Dirty, Rich" and to an
other record Stef and I did called "Sexy Ugly." 
lie stands up, looks at Vince and says. "Let's 
g ive it a try." And that was i t. She got a deal. 

Had you and Stefani wr i tten "Pa
parazzi" yet? 
No. "Paparazzi" was one of the last songs we 
d id together. I told Stcf that to this day that 
when I hear " Paparazzi,"' there's something 
very sad abo u t it. even though it's not a sad 
melod y o r a sad lyric. Maybe it 's just me 

being sen timental. 

Arc you and Stefani still friends? 

I don't know. l feel like I may have been de
moted to ... what \\'ould be one level be• 
neath friend? 

Professional acquaintance? 

Yeah, there you go. That's i t. 

W hat do you think happened? 
I don't know. I can't figure it out and I won't 
ask. I don't know if I said something or did 

something. I don't know. 

Will you be Involved ln her next record? 

I don't believe so. 

Well, either way. you must bo glad to be 
out of your mom•s house. 
Definitely. I feel a huge sense of accomplish• 

ment that we built something together, and 
I'm extremely happy for her. We spoke briefly 
after the Grarnmys, and 1 congratulated her 
and she congratulated me. 

Who are you working with now? 
Without saying too much , because I'm still 
doing the paperwork, he's a 14-year-old kid 
from tl,e coast. Writes, plays gu.itar, produces. 
Oh, God, he's good. 

It's Interesting. So many doors have 
opened for you because of your work 
with Gaga, but you're essentially going 

back to square one. 

It's funny you say that. Just the other day I 
said to my girlfrie.nd, "Why the hell do I feel 
like I'm starting over'" I guess ifs the nature 
of the beast. 

r 
REEL TIGHT, 
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WILLSMITH, 
"Wild Wild West" 

Co-writer/ producer 
Billboard Hot 100 

DESTINY'S CHILD, 
"No, No, No" 

Co-write r/ co-producer 
Billboard Hot 100 I p {t8/ ~) K 

N0.3 

,...SugaSuga11 

Co·writer/ co-producer 
Hot R&B/ Hip-Hop 
Songs (4/10/99) 
PEAK: N0, 71 

MONIFAH, 
"I Can Tell" 
Co~wri ter 

Hot R&B/ Hip-Hop 
Songs (12/ 30/ 00) 
PEAK:N0, 94 

Co-writer/co-producer 
Hot R&B/Hip-Hop 
Songs (4/ 24/99) 
PEAK:N0.38 

(7/:24/ 99 ) 

P E A K 

N0.1 
"Bootylicious" 

Co-writer/co•producer 
Billboard Hot 100 

(8/ 04/ 01) 

LADY GAGA, 
"Paparazzi" 

Co-writer/ co-producer 
Billboard Hot 100 

(10/ 17/09) 

P E A K 
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Cashing in (from left): Universal Music Publishing Group's DAVID 

RENZER, Cash Money's RONALD 'SLIM' WILLIAMS, UMPG's TOM 
STURGES, Cash Money's BRYAN 'BABY' WILLIAl'l,S, UMPG's 

EVAN LAM BERG, Cash Money business manager VERNON 
BROWN, UMPG VP of business affairs/business development 

DAVID KOKAKIS and UMPG's ETHIOPIA HABTEMARIAM 

MONEY 
TALKS 

dice Nelson, Bakwa Muhammad, Ezekiel Lewis 
and Hilson) and Rock City. 

"Ethiopia continues to be one of the leading 
executives in the urban music business," 
UM PG chairman/CEO David Renzer says. 
.. Her signings arc evidence of that." 

\Vhen it comes to signing a rtists, Habte• 
m ariam looks for three qualities: talent, work 
ethic and the team behind the person. "The 
business is changing tremendously," she says, 
·and it's becoming harder to make big belS. Of 
course, we're al\1,..ays looking ahead to see how 

music is changing. But if you have true talent, 
tha t's a key quality." 

UMPG Expands Urban Presence With 
Cash Money/Young Money Deal / BY GAIL MITCHELL 

As the in~ dries: op several new deals, Univer
sal Music Publishing Group (UMPG) is fur

ther expand ing i\s presence in the urban arena. 
Among tl\e corn pany's latest signings: world
wide adm inistrative partnersh ips with the Cash 

Money / Young Mone.y encla,•e and Carlos Bat
tey/Jackie Boyz. ThiS comes o n the hee1s of 

signing teen pop sensation and Usher protege 
Justin Bieber, whose newest sing.le, "'Baby" fea
turing Ludacris, recently debuted at No. 5 o n 
the Billboard Hot I 00. 

T hese s ignings are the la.test in a series o f 
moves that have brough t. a host of prominent 
urban/pop names under the publishing tont-

_p~ ·s umbre lla, including newly crowned 
Grammy Award winner Chris "Tncky" Stew
art (who produced and co-wro te Bie~e r's 
" Baby'"), sin ger/songwri ter/producer Rya n 
Leslie and producers Mick Schultz 0crcmih ) 
and Dot Da Genius (Kid Cucli). That's in addi
tion 10 a stable of writers and catalogs that reads 
like a who's who in R&B/hip-hopand pop, in
cluding Eminem, Keri H ilson, Ne-Yo. Justin 
Timberlake, R. Kelly, Ra phael Saadiq, Asher 
Roth, Mary J. Blige, Common, Ice Cu be and 
the catalog of industry pioneer Clarence Avant. 

Under terms of the Cas h Money/Young 
Money pact , UM PG will administer all cat
alog interests from Cash Money co-founders 
Bryan "Baby" William s and Ronald • Sl im" 
Williams as well as oldercopyrights from Lil 
Wayn e, Mannie Fresh and BG. The deal also 
includes new writers that rhe pair signs to 
its pu blis hing com pany, such as You ng 
Money labelmales Nicki Minaj a nd Mack 

Maine. The Cash Money roster boasts Bird
man (aka Baby Williams), Lil Wayne a nd Ju-
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venile. Coming this year are projects by its 
you nger h ip-hop contingent: Drake. Jay Sean 

and G lasses Malone. 
The worldwide deal with carlos Batt<')' flackie 

Boyz covers a discography that encompasses 
the tracks "Sugar" ( Flo Rida featuring Wynter 
Gordo n ), ., Revolver .. (Mado nna featuring Lil 

Wayne). "'Down to Earth " and .. Love Me• 
(Bieber) and David Guetta's remixes of "Toy 
FriendH and "'Revolver . .., 

At the helm of these and other UM PG urban 
signings is Ethiopia Habte mariam, recent ly 
promoted to senior VP of creative services/head 
of urban m usic. New York-based Habtc:mariam 
reports to Los Angeles-based executive V P/head 
of creative aifairsfom Stu rges and works closely 
v.'lth executi\·e VP of creative for the East Coc1.St 
Evan I.am berg, who heads the New York office. 
Additional UM PG urban music ~xceutives in
clude senior VP of creative affairs Jennifer Blake

man, VP of urban creati,•e alTairs for the West 
Coast Maani Edwards, senior d irector of cre
ative affairs Jessica Rivera, creative manager 
Jill Tschogl. director o f crealive affairs James 
Cheney and associate director of creative affairs 
for the West Coast Lindsey Lanier. 

Habtemariarn joined UM PG in 2003, follow
ing a stint as a song plugger at L.A.-based Ed
m onds Music Publishing, owned by Kenneth 
"Babyface• Edmonds and his then-wife. Tracey. 
A year after coming to UMPG, Habtemariam 
signaled the company's bolstering ofit.surba.n 
ran ks by signing multiplatin um rapper Lu
dacris. Since then, she has signed such high
profile songwriter/producer talents as Chris 

Brown, Keri llilson, Polow Da Don, Brian 
Kennedy, Ciara, Andre Merritt, the Clutch (Can-

Butthal's not.all. "Work ethic might almost 
be 65% of lhe eq uation now," she says. "There 
are so many talen ted people out there that it 

really is about. s im'ival of the fitlest. You have 
to show up on time and deliver in the room 
with artists and A&R people.' 

And it's also about the team behind you. "As 
a publisher, we spend part of the time on forg• 

There are so many 
talented people 
out there that it 
really is about 
survival of the 

fittest. 
-ETHIOPIA HABTEMAR1A1!1, 

UMPG 

ing your brand, so we all have to work together 
to meet whatever goals we set," I labtemariam 
says. "'It's important that you have a. true team 
in p lace that connects with that vision: 

W ith such new-school outlets as MySpace 
a nd Twitte r joinin g the old-school m ix of 

club, s tud io and other referrals, lla bte
mariam be lieves pu blishers and talent arc:
dealing with an even p laying field. "It's re
ally about bow great lhe song is, how talented 
you are honestly as opposed to deals based 

on relationships," she says. "I've even signed 
a couple of writers I've met via MySpate and 
Twitter. But we're looking for talent e,•ery
where: auorney and manager calls, olher 
wri tc:-rs, d u bs , studios and producers . It 
comes every way poss ible." 

Habtemariam is also excited abou t another 
recent worldwide co-pu b1ish ing signing: 
1- Cole. The 23-year-old Fayetteville , N.C .. 
native is the first artist inked to Jay-Z's Roe 
Nation label. ··1 heard his mixtape one time 

and had to find him," Habttntariarn says of 
Cole. "He a nd Drake are breakthrough acts 
who are the future of h ip-hop. There's now a 
new genera t ion of artists, songwriters and 

producers who grew up listening to Jay-Zand 
Li l Wayne and have learned from th em . 
There•~ also Nicki Minaj. She's a dope fem ale 
rap artist. It's time for someone like her to 
come around and represent for the females." 

Habtemariam's purview isn 't confined to 
R&B and hip-hop. One o f her wrilers, Bria n 
Kennedy (who produced '"Forever" with Polow 

Da Don), has been working in Nashville and 
has two t ulS on Rascal Flatts' new album. "It's 

cool what's happening there," she says. 'Nash
ville has such an amazing crew of songwriters. 
and a lot more of our writers want to go down 
there and co-write. Everyone's really open to 
the idea of working together." 

She's a lso looking outside tlie United States, 
recently signing a songwriter/co-publishing 
pact with Andreena Mill, who hails from 
Toronto, home to up-and-comers Drake a nd 
Melanie Fiona. 0 Something special is coming 

out ofToron to," Habtemariam says. "'There's a 
whole crew there that's never had the access 
until now, with Drake at the forefront." 

UM PG 's urban m usic roster is also making 
in roads in TV and film placements. Retcnt 
synches include the Ne-Yo-penned "Never 
Knew I Needed" for Disney's "The Princess 
and the Frog' and the Mary J. Blige/Raphael 
Saadiq co-penned "I Can See in Color" for Li
onsgate's Academy Award-nominated film 
"Precious." Among U.\1 PG songs licensed for 
use recently are Lil Mama's "Shawty Get Loose" 
for Pararnount 's "'Dance Flick" and "l\·tusic o f 
the Sun," recorded by Rihanna for Disney's 
"Confessions of a Shopaholic" trailer. 

The UM PG writer /producer roster also 
boasts s uch established and emerging players 
as Swiz, Beatz. Dre & Vidal, Mick Schultz 
(Jeremih) and DJ Dirty Har ry (Alicia Keys). 
"The:- wri ter/producer side of our business 
is so important, 0 Renzer says. "That's one 
reason why we're launching a producer man
agement division next year, focusing on urban 
as well as pop and rock. We be lieve in the 
" hole element of nurturing talent and put
tin g collaborations together. It's about being 

there on the gro,wd level- and we'll continue 
to do tha t." 
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Breaking Away 
Amid Slowing Acquisitions, Bicycle Music Shifts 
Into High Gear BY ED CHRISTMAN 

While the: economy has slowed the velocity of 

consolidation in the m usic publishing indus
try, Bicyde Mttsic keeps peddling along and 
logging on e deal after another. 

The Los Angeles-based publis hing fhm. 
,-.·hich specializes in acquiring songwriter cat
a logs and publishing companies with valu a• 

t ions of$ 10 million or less, has been engaged 
in a flurry of deal-making in rece nt months. 

Since August, the company has spent. S 11 
million on a variety of catalog acquisitions and 
administration deals . Bicycle purchased the 
song catalogs of Cyndi Lauper; Tammy Wyn
c:ttc; Ozomatli: Bret Mazur and Seth Binzcr of 

CrazyTov,m; Michael Carvin, who co-wrote Jen
nifer Lopez's ·waiting for Tonight"; and Mar
shall Goodman, who co-wrote songs for 
Sublime and the Long Beach Dub Allstars. 

Bkycle also s igned administrat ion agree• 

ments with Marily11 Manson and his collabo
rators Chris Vre.nna and Ty,.•iggy Ramirez; Chris 
and Rich Robinson of the Black Crowes; the 
songwriting/production duo SuperSpy; Ste
fan.ie Ridtl-Fair, who co-wrote "'Don't \Vaste 
the Pretty' by Allison lraheta;and British rock 
group the Aliens. 

"We like to b uy great catalogs with a fewsta.n• 

dardsandevergreens." Bkyde Music partner/VP 
of business affairs Jake Wisdy says. "As long 
as the catalog has great content that we think 
we can increase value through exploitation and 
administration, we will consider a deal." 

Bicycle either owns or administers 12,000 

works by an eclectic roster of son gwriters, in
cluding Dwight Yoakam, Raul Malo, Kills witch 
Engage, Hate breed, Montell Jordan, Ice Cube, 
Josh Kelley and Jim PeterikofSurvivor and the 
Ides of March. 

Neil Dia mond's manager Da\·id Rosner 

founded Bicycle Music in 1974. It thrh•ed for 
30 years as a boutique publisher, with the Bel
lamy Brothers' hit 'Let Your Love Flow'' (writ
ten by former Diamond roadie Larry Williams) 
standing as t he flagsh ip of its catalog since 

1975, according to Bicycle partner/chief invest
ment officer Roger Miller. 

By 2004, Rosner was looking to retire, so he 
sold the Bicycle catalog to a partnership com
prising Clear Channel and its ex-COO and 
Album Network founder Steve Smith, who 
eventually became sole owner of the catalog 
and is now Bicycle CEO. 

In 2006, Smith and Wisdy went to MI DEM 
looking for investmen t partners and met Mille r 

and Steven Salm. now partner/VI' ofbusiness 
development and acquisitions. Miller and Salm 
had lined up investo rs to begin buying pub
lishing assets but wanted to align with a full
service publishin g company. ·'They had the 
financing and we had the company," Wisely 
says. ·out of the Ml DEM 2006 talks, Bicycle 
Music 2.0 emerged," 

'l11e "'new" Bicycle's first move was to acquire 
the song catalog of Foghat in 2006, subse• 

q uently licensing ·slow Ride" to the "Guitar 
Hero" \·ideogame. 

Bicycle maintains t\1o•o investment funds to 
a<quire catalogs, although the principals de
cline to specify the amount o f assets und er 

management. Bicycle markets its funds as an 
investment vehicle ·with a lon g-term horizon 

for investors who like the steady cash flow the 
m u sic publishing assets provide , Salm says. 

\Vhen it acquires or adm in isters song cata
logs, Bicycle prefers that writers retain their 
writer 's share o f the copyrighl,r;;:. "We need the 

songwriter /artists to help us keep these songs 
visible," Salm says. 

"Let Your Love Flow" is a prime example of 

the type of evergreen that Bicycle specializes 
in, Long after the song topped the Billboard Hot 
100 in 1976, Bicycle has secured synch licens• 
ing deals with grocery chain Safeway, the Bar
day Card and. mos1 recen tly, the Toyota Prius. 

"We really want th e son gwriter an d the 
artist manager to sec that we aren't s imply 

aggregator5 doi ng a roll-up," Wi5ely says. 
"'\Ve are music publishers using a fi.1ndstruc
tu re to buy publishing assets. but we work 

A drop of golden sun: RODGERS & HAMMERSTEIN Hawkes, Zomba U.K., 19 Music, 19 

Songs and BBC catalogue in 2008. 
And last year, the company pur• 

chased the Rodgers& Hammerstein 
Organization (RHO), giving it the 
rights to the storied musicals of 

Richard Rodgers and Oscar Hammer· 

~.._, on the set of the 1957 CBS TV spec1i)l 'C1nderell<1,' 

•

starring JULIE ANDREWS, who would later star in 

the movie version of 'The Sound of Music', inset 
lmagem CEO ANDRE DE RAAFF -:~·'\A ~:-. 

" M: .,., 

My 
Favorite 
Things 
lmagemTurnsFocus To 
Integrating Its Recently 
Acquired Assets 
BY ED CHRISTMAN 

After a two-year buying spree, lm
agem Music Group expects to spend 

2010 integrating its newly acquired op• 

erations and mining it.s portfolio of copy
rights for revenue growth. 

"2010 will be an important year for us to 

get more out of what we have been buying/' 
lmagem CEO Andre De Raaff says, "We not 
only want to grow revenue on a creative level, 

but on the administrative level we want to see 
if we can have better systems in place to get 

more money out of what we have." 
Founded in 2007 by Dutch pension fund ABP 

and music publisher CP Masters, lmagem ac

quired classical music publisher Boosey & 

stein 11, such as "11le Sound of Music.'' 
"Oklahoma!" and "South Pacific," 

lmagem has set up three sepa
rate d ivisions, or "front offices": t he

atrical, run by Theodore S. Chapin; 
classical, run by Zlzl Mueller; and 

pop, which will be run by an ex

ecutive to be named later. 
By April 1, lmagem ex

pects to finish integrating 
Boosey & Hawl<es' New Yori< 
staff with t hat of RHO, De 

Raaff says. And by the end of 
the year, De Raaff expects all of 

its operations to be using the same 
royalty accounting software, ''which will make 
our business much more efficient." he says. 

The company also maintains offices in Lon
don and In Hllversum, the Netherlands. Out• 
side of those territories, De Raaff says lmagem 
w ill maintain subpublishing relationships with 

t he strongest independent publishers. 

"We are discussing some big sub pub deals," 
he says. " I am also doing administration deals 
with American companies for the world." 

While lmagem doesn' t plan to make any 

THE PUBLISHERS 
QUARTERLY Q1 '10 

wi th songwriters to get covers and do all 
things that the publishers do and we try to 
do it more efficiently." 

By contrast, .\liller says, larger publishers 
suffer from what he calls .. severe d iseconomies 

of scale." arguing that by "rolling up assets, 
what is inh erently a service business h as fallen 

in to a death spiral of gro"~h through scale, so 
that each copyright gets less attention and be
comes worthless." 

ln a statement issued to Billboard. Lauper 
says she was attracted to Bit.-yde's smaller size. 
"A ~er being with a major publishe r for m ore 
t.han 25 years, I wantl'd to enter into a partne.r
shipwith an independ ent group who can con• 

centrate on the whole catalog and not just mi• 
hits," Laupcr said. "'I fed this new partnership 

will take advantage of all of my music." 
Moreover. no deal is too small, Salm says. 
"We are willing to go into someone•~ attic 

and carry ou t boxes filled with records on 
index cards," he says. "We will spend si x 

months on a deal, if that's what it takes, re
gardless the size, if there is an A-level song 
property involved." 

major acquisitions in 2010, De Raaff says the 
company will still keep an eye out for potential 
deals with prominent songwriters. Last year, 

the company signed a wor1dwideadministra· 
tion agreement with Phil Collins, Tony Banks 
and Mike Rutherford of Genesis and acquired a 

50% share of the copyrights in Collins' catalog. 
Overall, 2009 was .. a very good financial 

year'' for I mag em, De Raaff says, noting that 

the company had revenue of about €100 mil· 
lion ($136 m illion), of which 50% was net pub

lisherjs share. The company easily hit its tar
get of an 8% return for Its backer ABP, he says. 

While 2009 wasn't a particularly strong 
year for the publishing industry in terms of 

synchronization d eals, lmagem had so many 

synch inquiries, approvals and guarantees, " it 
looks like this year will be a spectacular year" 
for synchs, De Raaff says. 

Meanwhile, the RHO acquisition will help 
shield lmagem from the decline in mechanic.al 

royalties that has hurt all music publishers. 
So-called "grand rights" to stage dramatic 
works and rental rights for sheet music ac

counted for 50% of RHO's revenue, with me
chanic.al royalties accounting for only about 
2%, De Raaff notes. 

" In 2011, we will start looking for b ig acqui· 
sitions again/' he says. "For this year, it's more 

a long the lines of looking at big catalogs like 
the Phil Collins deal. Although having said 
that, you never know if something comes 

across your path!' 
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Good-Girl-Gone-Bad KE$HA 
Sings, Raps And Smack-Talks 

Her Way To The Top 
BY BILL WERDE /// PHOTOGRAPH BY JASON NOCITO 

If you want insight into a celebrity's self-image, you could 
do wo:rse than watch one make the brief walk from the star's 

chosen chariot to the red carpet prior to an awards show. The 
frenzied VIP drop-off area at the 2010 Grammy Awards reveals more 

than any klieg-light TV interview could. Alice Cooper pulls himself 
from a nondescript car and strol ls-nonchalant and unassuming

through the throng before anyone can look twice. Lady Gaga's mini 
convertible pulls up with her sitting atop the back seat, eyes fixed 

studiously on a point in the distance; as she exits the car, some of the 
dozens of wires that orbit her dress get caught on the seat, and 

there's a collective holding of the breath as she detaches. »> 
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And then there's Ke$ha. The 23-year-old steps outofa black 
SUV with the grace of a baby colt-aU legs that s he some
times looks to be still learning to use~squ ints and rubs her 
eyes. She's stunning. twirling and spinning in her gold Nico
las Jebra.n dress, teetering on Guiseppe Zanotti heels. I knmv 
the designers' names because she ha.s them scrawled on a 
cheat sheet, and as she makes her way dowrt the carpet for 
the preshowcarn ival- cameras dicking and stressed TV pro, 
ducers yelling her name-she murmurs Jebran's name to re• 
m ind hcrSelf. Her long blonde hair is disheveled, even when 
styled. She wobbles and looks around warily. Everything in 
her body language, expression and posture perfectly conveys 
one thought: "I'm not su re, but I may still be drunk.• 

It's not so different from the look on her face when she 
climbs out of the bathtub in the video for her breakthrough 
song "'TiK To K, N w h ich just spen t its ninth consecutive week 
at No. 1 on the Billboard Hot 100- tht longest stretch for a 
debut single by a female artist since Debby Boone held at No. 
1 for 10 weeks in 1977 with "You Light Up My Life.• Iler 
album, "'Animal," debuted the week .. T iKToK" hit No. 1, sold 
more than 150,000 copies and went on to become the No. 1 
album on the Billboard 200. It even did the llndoable and fi. 
nal1y stopped the Boyle-dozer, ending Susan Boyle's six-week 
run atop the albums chart. 

Just 18 months ago, swanning down this or any red carpet 
would've been unimaginable for Kesha Rose Sebert. She had 
no major record deal. no manager, and she was estranged 
from the producer who discove red h er, Dr. Luke. Tonight, 
Fergie from I.he Black Eyed Peas walks by and yells. "Ke$ha, 
l lovc you!" Ryan Seacrest talks to her for a full minute or so. 
Cameras flash nonstop in her direction and networks beg her 
PR team to stop for e\'en . One. Question. 

As she wait, to goon El and share a love-fest intenriew with 
Ada m Lambert, she s uddenly turns to one of her handlers 
and loudly asks , "Can you see my ass?" Her designer dress 
is made of h undreds of thin, 3-inch-long meta.I chains that 
swing as if ona flapper's go\vn, and may be see-through un
derneath. Her ha ndler doesn't hesitate. From one knee, she 
carefully inspects, and then pronounces KeSha's ass ·ready.· 

MOTHER'S LITTLE HELPER 
A couple ofnights later, Ke$ha is sitting in a loft studio halfway 
between Beverly HiUs and Santa Monica. Calif. She's taking 
a break from a photo shoot for Q magazine and wearing a faux 
fur coat, giant arty r ings on her left hand, about a pound of 

glitter and not much else that l can see. We're in the borrowed 
office of the absent studio manager and KeSha picks at his 
dinner, left on a desk: quickly. one of her day-to-day managers. 
Emily Burton of Vector Management.comes in. takes the plate 
away with a sheepish grin .and replaces it with a cu p of coffee. 

At the Cram mys, everyon e wanted to ask her the same two 
questions. One was ~the Prince thing," and yes, she says it's true 
s he snuck into Prince's house in 
Los Angeles and gave him a demo. 
(He never called.) The other, she 
says. is, 'Am I a party girl?" She 
launches into her answer. 

.. , ,m having a party in th is 

weird office, hanging out. with 
you, totally sober. If you mean 
'party girl' like, at a club with a 
short skirt on with no underwear, 
then no. I've gotten drunk before 
but never gotten a DU L I don' t 
go to clubs. I try not to le t my 
vagina hang out. r don't do drugs. 
but I think I'm a walking good 
time and l talkkindoffun ny,so 
people think J'm messed u p aU 
thctimc. I 'rn not." 

You can see where those peoplemightget their ideas. Int.he 
space of a few m inutes sitting in the oflice,conversation veers 
from the ghosts she has seen (her first experie nce was at an 
old ex-brothel in San Antonio). to the book she is reading l"A 
Brief History of Everything," by Ken \Vilber), to her favori te 
dinosaur (the plesiosaur. of course). Ke$ha burps a lot-un
a pologetic, hearty man btll'ps-and she punctuates her sen
tences with bits of song, la1ghter and words like "retard" and 
·· Douche Berry." which is tne only way s he'll refer to her Black
Berry. In short, the Ke$ha you hear on her songs is the KeSha 
you get in person: irreverent and deceptively ambitious. 

She was born in Los Angeles in 1987 to a struggling song
writer mom. Pebe Sebert. (KeSha doesn' t know who her fa. 
ther is.) Sebert had written a successful song for Dolly Parton 
called "Old Flames" and been recorded by Johnny Cash, but 
had fa lien down on her luck. At age 6 or 7, Sebe rt, Ke$h a and 
her two brothers moved to Nashville. 

Ke$ha says her time in Nashville was largely defined by 
acade mics. She says she got a 1500 on her SA Ts and was en
rolled inan "international baccalaurea.tc" program. For fun, 
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she would listen in on classes about the Cold W:u at Belmont 
College. T m not trying to say I'm an expert on the Cold 
War; Ke$ha says. •If you grilled me on it. I' d sound like a 
retard. But I was interested. The point being, I'm not jllst a 
little pop moron.· 

Sebert often brought Ke$ha to the studio and encouraged 
her to sing and write songs. Ke$ha had been recording demos 
for a couple of years, when one wound up in the hands of 
Samantha Cox, senior director of writer/publisher relations 
at BM I. Cox bad done some work with Sebert, and it was Cox 
who passed along Ke$ha's demos to a friend at BM I, who ul
timate ly passed them tot he manager of then-rising producer 
Lukasz Gottwald, better-known as. Dr. Luke. 

In 2005, Luke h ad just enjoyed h is breakthrough. writing 
and producing the Kelly Clarkson hits "Since U Been Gone" 
and '"Behind These Hazel Eyes," in par tnership with Max 
Martin. And he was looking to grow beyond just writing and 
producing. "I've only written two songs I didn't produce," 
Luke say$. °'I can control the song a bit more by producing it. 
The next evolution of I.hat was to just find an artist.· 

Luke solicited more than 100 demos frorn friends and con
tacts. Included was one from a then-relatively u nknown 
singer Katy Per ry (Luke and Martin wrote and produced the 
Per ry h its "I Kissed a Girl" and "Hot~ Cold") and another 
from Ke$ha. 

At Conway Studio where Luke works in Hollywood, he plays 
me two songs from the Ke$ha demo, each striking for differ
ent reasons. The first is a gorgeously sung, self-penned com1-
try ballad that hints at what could've been had Ke Sha pursued 
a different path. The other is a gobsmackingly awful trip-hop 
track. But at one point toward the C.lld, Kc$ha runs out oflyrics 
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a nd starts rapping, for a full minute or 
so: ''I'm a white girl/From the 'Ville/ 
Nashville, bitch. Uh!t. Uhhhhh." 

Lu.kt and his producer friends were 
smitten by thi~ b it of screwball
gangsla im prov. llis face lights up 
even now as he remembers. "That's 
when I was like, 'OK, I like this gir l's 
personali t)'. When you're listening to 
100 CDs, that kind of bravado and 

chutzpah stand ou t.· 
Luke and Ma rti n called Kc $ha's 

Nashville home from Sweden, where 
the two were working. In :1 trulh-is
stranger•than-fiction moment, when 
l,\lke called the fi rst time, Nicole 
Richie hung up on him: the Sebcrts 
were a host family on that season's 
"The Simple Life.• Eventually he got 
KcSha on the ph one, and then to a 
meeting in New Yor k. Ke Sha left her 
''international baccalaureate" program 
behind a nd moved to Los Angeles. At 
18, she signed to Dr. Luke's label, Ke
mosabe Records, and his publishing 

company, Prescription Songs. 

THE GOSPEL OF LUKE 
Ke Sha was anything but an o,·ernight 
success. Luke was busy with his bur
geon ing p rodu ction p ro jects an d 
Ke$ha ultimately wound up signed to 
David Sonenberg's DAS management 

company. While at DAS she worked 
with several top writers and produc

ers, but rarely worked with or even 
spoke to Luke. lt was in a co-writing 
session v,rith Katy Perry and Mika pro• 

d\lcerCreg Wells that KeSha says she 
boned her four-on-the-floor, beat
driven sound. During her ti.meat DAS, 
she also hooked up with the twin Nervo 

sisters, who wen t o n to write the to p line of the David Guett.a 

and Kelly Rowland smash "When Love Takes Over." The Ner
vosworked on a track with Ke$ha ca.lied " Boots and Boys" that 

m ade the final rot for "Anim al." 
"She's a brillian t writer.' Mim Nervo says of KeSha. "Peo

ple shouldn't underestimate her at all. She has a really strong 
sense of what she wants to do lyrically and has a great head 
for melody." 

Accord ing to several so\lrces, DAS shopped a label deal for 
KeSha without Lu ke's permission, despite her still being 
s ig ned to Luke. (Sonenberg did n't respond to e-mails seek
ing comment.) Kan DioGuardi, in her capacity as an A&R 
rep for Warner, liked what she heard and wanted to strike a 
deal. But at the 11th hour, there were simply too many ques

tions abou t the outstanding Luke contracts. Shortly after, 
Ke$ha and DAS parted ways and Ke$ha reunited with Luke. 

At the end of 2008. L\lke was working on a trackwitb Flo Rida 
called "Righ t Round" and the two decided they needed a fem ale 
hook. Luke pulled Ke$ha into tl1e studio and v.ithin two months, 
• Righ t Round" was an international No. I and set a single-week 
record for digital sales that still stands. Suddenly Ke$ha-though 
she wasn 't credited on the U.S. "ersion and didn't get paid
was a ho t commodity. Atlantic. home to "Right Round ," had 
some interest, as did Jason Flom's Lava label, now at Universal. 
But Luke and Ke Sha ultimately decided on RCA. Luke had done 
a lot o f work with RCA/ji\•e Label Grou p chairman/CEO Barry 
Weiss, whom Ke Sha found to be "ridiC\llo\lSly smart and dri,•en," 
and she con nected with RCA A&R executive Rani Hancock. 
.. Rani doesn't ever try to censor me." Ke$h.a says ... And I like 

being surrounded by strong, intelligent women." 
The rcstof2009 was spent recording "Animal."Thcrcsult-

ing album is relentlessly uptempo electro pop, spritely and 
fun one minute. "Girls Gone W ild" raunchy the next." Don't 
be a li ttle b itch with your chit chat,' she sings in the opening 
lines of new single "Blah Blah Blah," "just show me where 
your dick is a t. " KeSha has a wr iting credit on each o f the 

album's 14 tracks. To hear her speak in her highly animated 
streams of consciousness is to realize that her lyrical s tyle is 
indeed her own. Manyofthe songs are autob.iographical. Take 
" Backstabber." which she wrote with David Camson, for
merly of British band Scritti Politti. 

"A very close friend of mine stole my car o ne night," Ke$ha 
says m atter-of-factly. "The car is gone, and I was like, 'What 
a backstabbe r!' And then I found out that she was also ta.lk
ing shit, so I was like, ' What a shit-talker!· '!he next day, I had 
a writing appoin tment in Long Beach [Calif.[. I got there and 
I was like, .. \Ve sho\lld write a song about this girl.' The line 
in the song is. ' Jeanie, why you gotta tell theserrets about my 
sex life?' I v.'Tite how people ,voul d talk over a d rink." 

Ke Sha was initially reluctant to rap on "Ani mal. " "The 
white-girl rap swagger thing isrea.lly a little bit of a joke," she 
says. •1 never thought ofmyselfas a rapper. This is j\lst the 
way I ta.lk. • Buttoward the end of the record ing process, she 
wrote "Blah Blah Blah" with U.K. electro-poppers Neon Hitch 
and Benny Blanco , who does a lot of work for Dr. Luke's Kasz 
Money prod uction house. " I didn't come up with it," Luke 

says ofKe$ha's sing-songy rapping. " 8\lt when I heard it, I 
was l ike, 'Oh, my God, we need more songs l ike this.' "To 
that end, Luke, Blanco and Ke$h a sat down in a room and 

came up with "TiK ToK. .. 
Luke says that a New York Times article that tagged Ke$ha 

as a white rapper caugh t them by surprise. "\Ve were all like, 
'No, no, no-she's not a ra pper.' But in actuality they were 
right and we were wrong. If you look at the iTunes charts, 

after ·Animal' came out, the trac!ks where she was rapping 
were the ones that were in the top 10." 

Indeed, during the week her album was released, "TiK To K" 
and "Blah Blah Blah" were the two bigges t-selling tr acks in 
the U nited States. "Animal" set records for firs t•\\'eek d ig ital 

albums sales for a debut artist-almost doubling .. American 
Idol" vic tor David Cook-and for the highest-ever percent
age offost-week digital sales for a No. l album (76%); previ
ous bests from Joh n Mayer, the Fray, Colbie Caillal and 
Coldplay were all in the 40% range. 

This didn't. happen by accident.. In part, it's a sign of a ma
tu ring digita l market. But it's also dear evidence that RCA 
bu ilt on the d igital success s tory of •TiK ToK." The label saw 
the song build ing not just at radio but at retail and on social 
networks and hurried Ke$ha to ready the album for a Jan . 5 
release. ··she was off doing promo around the world," RCA 
Music Group executive VP/ GM Tom Corson recalls. "\Ve got 
on a call with Luke and with management and ,ve moved stuff 
around and got it done.· 

RCA was also concerned that K<:Sha might sell a lot of sin
gles, but. not albums. The label sat down with Apple to figure 
out how to rnrn. 2 millio n sing le saks of "TiK ToK" into a.I bum 
sales. "Anima..l" was pres.old on iTunes at "'a reasonably sharp 
price" of$6.99. "And with the Complete My Album program. 
if you already had the single at a buck twent)'•nine, it m ade 
jt even more attractive, H Corson says. 

The "Animal" preorder went li,•e Dec. 15. which meant the 
label was able to take advantage o f the th ree b iggest weeks of 
the year at i1\mes. The s trategy p3id off. "When yo\l do 76% 
of your sales at iTuncs and it's not an indie rccor<l, that's u rt• 

precedented," Corson says. 
Now "Blah Blah Blah"- which already cracked the top 10 

of the Ho t JOO based on d igi t.>.] sales the week of the album's 
release- is beginning to climb back up the char ts. lt was 
most-added at top 40 in its first week at radio. 

"Sales of the albttm are ho lding u p nicely," Corson says. 
"We're now selling for $9.99 at i'fu nes. But the physical is 
holding up at 20,000-22,000 a week. 'TiK ToK' isn' t burning 

really- i t's just starting 10 lose its front end a little. I think 
we may have two songs in the top 10 simultaneo usly." 

'ANIMAL' 
PLANET 

Inside Ke$ha's Record-Breaking 
Chart Run 

Ke$ha has the longest-running No. 1 debut single by a 
female artist on the Billboard Hot 100 since 19771 as 
"TIK ToK" holds the spot lor an ninth week. The last le
male to take her maiden Hot 100 appearance to No. 1 
for more weeks w as Debby Boone, whose 11You Light 

Up My LIie" ruled the list lor 10 weeks 33 years ago. 

On the Jan. 9 Hot Digital Songs chart, Ke$ha sold 610,000 
downloads of "TIK ToK,"' according to Nielsen Sound· 

Scan, setting the mark for the best weekly sales total by 
a female artist. It surpassed the prior benchmark that 
Lady Gaga set a year earlier with "Just Dance" (419,000). 
Since SoundScan began tracking digital downloads in 
2003, only Flo Aida's "Right Round" (636,000), In the 

Feb. 28, 2009, issue, has sold more in one week than 
1'ToK." (Coincidentally, Ke$ha can be heard on "Round," 

as she provided noncredited vocals to the track,) 

Ke$ha Is the llrst artist to slmultaneously take a debut 
album and single to No, 1 on the Billboard 200 and 
Hot 100, respectively, since Leona Lewis led the lists 
with "Spirit" and "Bleeding Love" in the April 26, 
2008, Issue. 

On the Mainstream Top 40 chart, "TiK ToK" set the 
record for the most weekly plays in the 17-year history 
of the tally: The cut registered 11,224 detections by top 

40 stations in the tracking week of Jan. 18-24. 
-Keith Caulfield 

Now the challc.nge is just staying the course at a proper 
pace. "\Ve need to stay focused_." Vector Management prin• 
cipal Jack Rovner says. · we don't want to get caught speed
ing. We want to bui ld a career." 

Rovner and Vector partner Ken Le\i tan say they're enter
taining h igh-profile summer touring options. "She has every 
ability to create on m ultiple platfor ms," Levitan says. "She 

has a distinc t fashion sense aro,md her. At some point, there 
m ight be some acting involved. She's very comfortab le in 
front of the camera. She loves to write, and she can wr ite for 
o ther people." 

Ke$ha is taking her sudden fame in stride. It's tough to 
tell exactly when her coronation became official. It could've 
been any one ofher chart feats. It could've been the n ight be
fore the Crammys at Cl ive Davis' star-srudded party, w hen 
Ke$ha, s inging "TiK ToK," looked left and saw Barbra 
Streisand, then right to see Jane Fonda. O r m aybe it was at 
the awards show itself, where. after sharing the stage with 
Justin Bieber to promote a Bon Jovi fan contest, she went 
backstage and ran into Ringo Starr, who congratu lated her 
on her success. 

.. He congratulated me?"' Ke$h a asks incredulo usly. " Ringo 
Starr? Congratulations to me? h was more like, 'Congratu

lations to you for being a fucking Beatie.'" 
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THE SOUTH BY SOUTHWEST 
MUSIC AND MEDIA CONFERENCE 
showcases thousands of musical acts from 
around the globe on over eighty stages in 

downtown Austin. By day, industry reps do 

business in the SXSW Trade Show and partake 

of a full agenda of informative, provocative 

panels and interviews featuring hundreds of 
speakers of international stature. 

REGISTER TO ATTEND SXSW 2010 
Go to sxsw.com now to take advantage of 

current registration discounts and book your hotel. 

SXSW 2010 KEYNOTE SPEAKER 
Smokey Robinson to deliver the keynote 

address on Thursday. March ·18, 2010. 

SXSW 2010 MUSIC ANNOUNCES 
OVER 900 SHOWCASING ARTISTS 

Visit sxsw.com/music/shows/bands 
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Construction and Innovation Keep North 
American Concert Market Cutting Edge 
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BY MITCHELL PETERS and RAY WADDELL 

The highly competitive venue marketplace in Nor th 
America has become more so in the pas t year with 
a range of new buildings and renovations in mar
kets of all sizes. Here is a roundup of some of the 
projects that have recently opened or will in the 
coming months. 

FORD CENTER, OKLAHOMA CITY 
T he Ford Center is ow ned by the City of Oklahoma City and 
managed by Philadelphia-based facility management group 
SMC. The venue, h ome of the NBA's Oklahoma City Thun
der, has com pleted two of three major phases of renovations 
tha t are all pan of the voter-a pproved Ford Center Improve
ment Project. 

T he improvements made during the fi rst phase of the project 
in the summer of 2008 include the installation of I ID-capable 
broadcast wiring and a new lighting sy~<tem. An Irish -them ed pub 

was added to the event level of the aren a. Restrooms throughout 
the facility alson~cel\1t:d major upgrades during the initial phase 
of renovations. 

T he visible changes to the Ford Center in the second round 
of improvements last su mmer ,vere i nside the arena bowl. A 
state-of-the-art scoreboard was added, and components from 
the original scoreboard were repurposed to create upgraded 
video displays at both ends of the arena. A new, larger video 
control room h as bt:cn tonstn1cted to hous~ the equipme.nt nec
essary for major-league presentations. Other visible changes 
in the arena include new telescopic seating on the lower level 
featuring h un dreds of wider leather chairs. On the dub an d 
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suite le\'el, 48 terrace suites and two new terrace lounges were 
added to the premium seating options . 

Following the 2009-10 Oklahoma City Thunder season, the 
Ford Center will again dose its doors to complete the final phase 
of improvem ents, which invo lves a major expansion to the exist• 
ing footprint. of t.he facility. a new grand entry with a multistory 
atrium, as well as restaurants, bars, concession stands and more. 

AIR CANADA CENTRE, TORONTO 
Maple Leaf Sports& Entertainment invested $46 m illion into Air 
Canada Centre after just 10 years ofoperation. This included the 
expansion of the west end of the b uilding into a three-story atrium, 
the installation of a massive outdoor HD video board. full HD 
digital signage throughout the concourses and an automated seat
ing system adding almost 60 seats to the lower-bowl capacity while 
also freeing up some much needed storage s pace in its tight down
town footp rint. 

"The digital signage opens up leading-edge on-site marketing 

opportunities for corporate partners and has delivered new pro
motional oppo rtunities to our entertainment partners," says Patti

Anne Tarlton, VP of live entertainment for Maple Leaf Sports & 
En tertainment. "Our live p rcga.me b roadcast nov.' includes an en
tertainment segment aired on our Leaf/Raptor/Go!TV stations 
giving enhanced exposure to our upcoming even ts." 

Tarlton says that in the spring, Air Canada Centre will unveil 

Maple l..eafSquare, a multipurpose commercial/ residential com
plex that will include a high-tech sports bar, sports a pparel store. 
bout ique ho tel, dining opportunities, groceries and retail loca

tions .. delivering still more promotional opportunities to om li\'e 
entertainment partners." continued on >>p26 
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SAENGER THEATRE, PENSACOLA, FLA. 
Pensacola's Saenger Theatre has been spruced up to the 
tu ne of Sl 5 million, with such improvements as new seat• 
ing and dressing rooms; additional restrooms 
and lobby space; restoration of the h istori• 
cal paint finishes; a 3,000-square-foot meet
ing room: upgrades to heating. ventilating 
and air conditioning syste ms; an expanded 
orchestra p it and performance support 
areas; a covered loading dock and expanded 
receiving areas; and a catering prep kitchen. 
totaling an increased footprint of 32,000 
square feet. 

Saenger 'Iheatre marketing director KaLl1y 
Summerlin s.ays the renovations rehtrned the 
venue to the map for promoters. "'Prior to the 
renovation in fiscal year 2006-2007, we had 

allow usto offer many amenities that the current facility can
not," Johns.on says.. "' lt should allow us to tapturc concerts 
that have not appeared in the market in many years." He adds 

that bookings are shaping up "nicely" so far. 

INTRUST BANK ARENA, 
WICHITA, KAN. 
The new SMC-managed ln trust Bank Arena is 
a $206 million, 16.000-capacity venue managed 
by GM Chris Presson. The building features a 
360-degree LED ring, a 30-foot-by-30-footatrium 
matrix board and two club areas. 

four touring concerts and comedy shows that ~ 

A public faci lity in every sense (funding came 
from a 1%sales tax in 2005 that ran for30montl1s), 
the building bowed to the people of Wichita with 
several gra nd-opening events, starting with 300 
Boy Scouts and Girl Scouts last Dec. 5. Theribbon
cutting and public open house drew an estimated 

25,000 Jan. 2. and another 2,500 attended a local rock performed to marginal audiences in the Saenger." she says. 
"Following the completion of tl1c reno,·ation, since opening in 
March 2009, we have had or have scheduled through March, 
17 touring eoncerts/comedy shows, w•ith mosl sho\VS sold out 
or at 75% seating capacity."' 

AMWAY CENTER, ORLANDO, FLA. 
The price tag on the new 20,000·seat Or lando s howplace is 
$380 m illio n for the building costs and another $100 mil
lion for land purcha~e, 1, 900-car garage and site infrastruc
t ure and improvements, "This will be the most 
technologically advanced arena when it opens in October." 
says veteran facilities exec Allen Johnson . executive direc• 
tor for Orlando venues. "We haven't confirmed opening acts 
yet bu t a re working on a wide range of e ntertainers who 
C0\'er a broad spectr um of music." 

The: new arena will provide a big boost. as the current Amway 
Arena tops out at a capacity of 12,000 ... Th is new venue will 
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band showcase Jan. 12. 
The Grand Opening concert, featuring headliner Brad Pais

ley along with Miranda Lambert and Justin Moor<,sold out and 
ran smoothly, according to Presson. 

"'We are the newest and best facility in Kansas," Presson 
says. Nlntr ust Bank Arena provides options for the market 
we have not seen before d:ue to its size, amenities and geo
graph ical location.· 

Presson says the SMG name is a benefit in landing shows. 
"We are also in a great geognphical triangle wi th the IJOK Cen
ter in Tulsa, Okla., and the Ford Center in Oklahoma City, as 
those are both SMG-managed facilities as well," Presson adds. 

CONSOL ENERGY CENTER, PITTSBURGH 
The $321 million Consol Energy City will be a s parkling new 
18,000-capacity companion to the Stecl City's existing Mellon 
Arena, both managed by SMG. A Aexible curtaining system 

will allow for audiences as s ma II as 4,000 people. 
Set to open in Septembe r, the CEC will be the first major 

arena in North America sporting a gold LEED certification (a 
recognized standard for certifying a building as a green struc
ture), and the home of the reign ing Stanley Cup Champion 
Penguins also boasts a Dolby 5.1 sound system. 

Jay Roberts.GM forSMG at MellonArenaandCEC. says the 
fom1er's ticket sales have remained surprisingly strong in light 
of the economic downturn, setting new gross sales records for 
several annual events this season. Roberts says both artists and 
fans will benefit from the new arena. " For the first time, our 
venue will offer loading docks, a rigging grid, ample locker 
room space and an amazing half-house and full upper-bowl 
curtaining S)'Stem: he says. "Fans will be able to enjoy wider 
seating, a huge HD center-hung video system, elevators and 
escalators to all levels, t remendous acoustics and no lim ited
view seating." 

PLANNED VENUES 
SMITH CENTER FOR THE PERFORMING ARTS, 
LAS VEGAS 
Following its completion in March 2012, the S470 million Smith 
Center for the Performing Arts in Las Vegas '"''ill include three 
venue-s-a 2,050-capacity theater, a 3004 seatcabarettheater and 
a 200-scat studio theater-that will host nationally touring acts, 
Broadway shows and other events. 

Owned by the Las Vegas Performing Arts Center Founda
tion and funded through a public-private partnership, the Smith 
Center. part of downtown Las Vegas' new urban development 
Symphony Park, will sit on nearly five acres and providearti~-ts 
with another play option in Sin City. 

"-\Ve have: a lot of showrooms and a number of a renas in 
town,'" center president/CEO Myron Martin says. "l11e Smith 
Center fits this niche in between the two, in terms of size. This 
is a cut above- the average music venue." 

Martin notes that the facility continued on >>p28 
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from »p26 will beopentohostinganytypeof musical gen
res and plans lo be aggressive with booking. "The great thing 
about the venue is that the artis1s are going to want to play here, 

because the acoustics are great and the backstage amenities 
are going to be spectacula r," he says. 

GREEN MUSIC CENTER, ROHNERT PARK, CALIF. 
Located about one hour north of San Francisco on the campus of 
Sonoma State Uni,·ersity in Rohnert Park, Calif., the approxi
mately $130 million Green Music Cen ter will boast tvrn perform

ance venues fol101Arin.g its ten tative completion in 2012. 
Green Mus ic Center artistic d.irc:-ctor Jeff Langley says 

the state-owned cent.e r- which is being funded by pri
vate donations and state bonds-will include a 1,400-seat 
concert hall. The hall will also feature rear doors that 
open to a lav.'TI area where 3,000 people can view the stage. 

A second outdoor stage will be built for larger events 
capable of hosting up to 10,000 concertgoers, Langley 
says." But o ur primary focus, at least in Lhe nondassi
cal ::m~a. wiU be for mid size concert audiences of about 
4,000-7,S00 people.' he adds, noting that a 2S0-seat 
recital hall is a lso being built. 

Langley hopes the Green .Mm;:ic Center will attra.<-1 

a rtis ts who a re interested in m ixing their perform• 

Nederland er Concerts COO Alex Hodges 
says that once the Sa n Jose Civic becomes 
fully operational, "we're open to a ll p romot
ers, We'll be talking to the people who ha>·e 
unique shows, family shows and other events 
out on the road." 

miles) to such Detroit venues as the Palace, Fox The, 
atre and DTE Energy Music:Thcatrc. 

Bu t Trent .Merritt, GM of the 6 .200,capacity\VFCU 
Centre, bas aggressively worked with agents and pro
moters to boost awareness of the S71 million build 
ing . .,Generally, we can do the same shows that ha\•e 
been in Detroit at an>1 one of those venues ... he says. 

Merritt says that being managed by Global Spec
trum- which also operates the General Motors Cen
tre in Oshawa a nd the John Labatt Centre in London 

(both in the province of Ontario)- has helped give 
the WFCU Centre leverage when luring touring acts. 

"The three ofus will put in offers and talk to pro
moters and say, ' Look, if you're coming through On
tario, we'll offer you three b ui ld ings right now,' ., 

Merritt says. 

LUCAS COUNTY ARENA, TOLEDO, OHIO 
Since opening in October 2009, the SMC-managed Lucas County 
Arena in Toledo , Ohio, has done ·very well with ticket sales and 
attendance," venue GM Steve Miller says. 

anccs with educational opportunities at Sonoma St.ate. ~ In 2009, the venue hosted concerts b)' Steely 
Dan, Dream Theater, the Taste of Chaos tour, 

So far, Miller has observed that tountry music and classic 
rock concerts sell well a t the 8,000,ca pacity, $105 m illion 
arena. The Lucas County-owned facility recent ly hosted Ras• 
cal Flatts and Bill Gaither & Friends a nd will host concerts 
by REO Speedwagon /Styx/ -38 Special (Feb. 28) an d Carrie 
Underwood (April 24), 

"We're the perfect. p lace for major artists who would like to in
corporate some teaching iJlto what they do,' he says. 

UNDER RENOVATION 
SAN JOSE CIVIC, SAN JOSE, CALIF. 
The newlyrebm1ded San Jose Civic (formerly the Civic Audito
r ium) in dOIA'l\town San Jose, Calif., is undergoing rcno\•a.tions 
and slated to reopen by first-quarter 2011, at the latest 

The $11 million renovation at the historic 3,200-seat venue 
(which opened in 1934) wiU include additional restrooms and 
dressing rooms, new concession a reas and an upgraded sound 
and lighting system , 

Celtic Woman, Sesame Street Live, Jaguarcs, \Villic Nelson, Teena 
Maria, Keith Sweat and Crosby, Stills & Nash, among others_ 

The San lose Civic isexdush•cly booked by Nederlander Con
certs a nd managed in partners h ip between Nederlan der a nd 

Team San Jose. 

RECENTLY OPENED 
WFCU CENTRE, WINDSOR, ONTARIO 
One of the biggest challenges the Global Spectrum-managed 
\VFCU Centre in Windsor, Ontario, has faced since opening its 
doors in December 2008 is its close proximity (only a couple of 

Miller notes that family entertainment has also drawn big num
bers_ "We sold about 30,000 tickets for the (Ringling Bros. circus) 
over e igh t shows in November," he sa,ys. 

With no immediate competition in the Toledo m arket, Miller 
says: the arena routes well with surrounding cities: including 
Detroit and Grand Rapids, Mich_; Cleveland, Cincinn.iti, Colum, 

bus and Youngstown, Ohio; and Indianapolis, 
"We're four hours: tops: to a lo t of different cities,'" he says, 

··so it's been a good advan tage for u s to be able to route 
the shows.• 

GREAT HISTORY GREAT FUTURE 

Book Mellon Are~{ 
before it's gone / Closing August 2010 
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Book ~-= -CONSOL ENERGY CENTER 

before the dates arc gone I Opening September 2mo 

Contact Jay Roberts, General Manager 

(412) 642-1893 jrobertsa>mellonarena.com 
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Recently ranked No. 3 amongst the strongest U.S. metro economies by Business 
Week, Oklahoma City continues to g row and prosper. At the center of the city 's 
renaissance is Ford Center - where major improvements are currently underway. 
New amenities and upgrades are designed to elevate the experience for you -
our clients, as well as the more than 1-5 million fans who create memories each 
year at Ford Center. Our expanding facility with its flexible seating options (from 
4,000 to 18,000), the support of our dedicated staff and more are all just a phone 
call away. 

Booking : Contact Jamie Sims or Gary Desjardins, General Manager 

405.602.8700 I okfordcenter.com I 100 West Reno Oklahoma City, OK 73102 
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GROSS/ ARTIST(S) Atteod0neo 
n CK=. T c,pCf(S) Venue, o.a,~ f ;l!;, rr.v 

$3,779.949 i#SOJ~II•J:l~f:l:ll9S111·J:11 
Promo~, 

s·l9:SOiSS.l t<eyArena, Seattle, Feb, 5 , 6 ~?o~1out Livo Nhti(ln 

S692 ,438 
(P.11:~ Cb"ooW-1 
$£,16.c;ii,,£.!ft08 

S663,405 
(i,E,8:;-1..i~r, 
SB711 ·s:J.8 ;,: 

S412,433 
lw;,'--0:'j{~\'1'! 
$' '1 , 1 

$400,27S 
1iJ.lS.Ef()(K<1Jm) 
li.!;!'66., S56.-I'-

THE BLACK EYED PEAS, LMFAO, LUDACRIS 

AEG live 

JEFF FOXWORTHY, BILL ENGVALL, LARRY THE CABLE GUY 
12,979 
.3.H 3 

outback Cof'ICetts 

J EFF FOXWORTHY, B ILL ENGVALL, LARRY THE CABLE GUY 

GUNS N' ROSES, SEBASTIAN BACH, DANKO JONES 
~xall Pta.ce, Edmonton, Al~rta, 8 370 
Jan.11 i:1."12 Live Nation 

GUNS N' ROSES, SEBASTIAN BACH, DANKO JONES 
Pengrowth Saddledome, 
~ lgary, Alberta, Jan. 16 Live Nation 

JEFF FOXWORTHY, B ILL ENGVALL, LARRY THE CABLE GUY 
TD Garder\. Bonon, J.an. 29 

JOHN MAVER, MICHAEL FRANTI & SPEARHEAD 
BankAtlant ic Center, Sunri.w, 
Fla., Feb.' 

9,702 
10.21-1 

TAYLOR SWIFT, GLORIANA 

Live Nation, in-hoi.iSG 

H lchbel Coppl!I Presenu 

JEFF FOXWORTHY, B ILL ENGVALL, LARRY THE CABLE GUY 

Outback Concert s 

MOTLEY CRUE, JOE PERRY PROJECT, AIRBOURNE 

Liva N;,lion 

TEENA MARIE, THE WHISPERS, KEITH SWEAT 
6,882 
~loJt Goldenvoic./AEG Live 

MOTLEY CRUE, JOE PERRY PROJECT, AI RBOURNE 
6,064 
8 920 

Livo Nntion 

MOTLEY CRUE, JOE PERRY PROJECT, AI RBOURNE 
HTS Centre , Winnipeg, 
HanJtoba, Jan. 29 

6 ,078 
6 85 

MARIAH CAREY, RVDAZNRTIST 
~ II Centre, Montreal, Feb. 4 

Live Nation 

Gi llett Entertainment GrOup, Liw N,11tion 

JOHN MAVER, MICHAEL FRANTI & SPEARHEAD 
6,300 
7,8.17 

Live-Nation 

MOTLEY CROE, JOE PERRY PROJECT, AI RBOURNE 
Gill~tt Enlcrtainmont GrQu p, Liw- NatiQn 

GUNS N' ROSES, SEBASTIAN BACH, DANKO JONES 

GUNS N' ROSES, SEBASTIAN BACH, DANKO JONES 

GUNS N' ROSES, SEBASTIAN BACH, DANKO JONES 

:::ai~a~l!1l~~F~r~re, Halit.u, ~ilI Gillett Entertainment Group, live Nation 

ifi%•Jil•i3·ifiiN#·it•3:111;1a:M@·JGi:li:Ma 
~!~o

2
fenter, Gr~ nv1lle, S.C., !!;

1
f~, Oulback Col\Ce, ~ 

liil·J#ilJ-Stidi!31;i•iii31:ICl;ta:eo:11:1a,,,,., 
Allen Co. WM Memotial Colt5Dum, 8,482 
Fort WW'/fl$. Ind,, Jan. JO 8.869 

TIESTO 

B.B. KING, BUDDY GUY 
4,44 8 
5€110 <.Jt 

J:,m Prod U(-tlOn,, Frank Productions 

sound Rhythm 

Outbac..k Concert, 

MOTLEY CRUE, JOE PERRY PROJECT, AI RBOURNE 

Live Nation 

LARRY THE CABLE GUY, RENO COLLIER 

C>utbac.k Conc.erts, DJP 

THREE DAYS GRACE, BREAKING BENJAMIN, FLYLEAF 

Rupp Arena, Le~ton, Ky.., f-e.l>. I tk.i' Jam Prod ucii0tl$, Fronk Praduetittns, Outb~k 
Coflcerts 

GUNS N' ROSES, SEBASTIAN BAC•I, DANKO JONES 

:~.ZC:,~n~/::~~~'$ncton, ti'?5'2 Gftlett Entertainment Group, Live Natlon 

itli•J:t·i!·li-S:NS11:ii4;it1:Mfiii;i•M#+ 
~ '.~~e~l~Se!J"',, Fa~ettevllle, ~:!~ OUtback concerts 

NICK JONAS & THE ADMINISTRATION, DIANE BIRCH 

Live Nation 

THREE DAYS GRAC E, DEFAULT, THE USED 
Livci Nation, in-h(iu~c 

A NEW VEAR GOSPEL C ELEBRATION: DONNIE MCCLURKIN & OTHERS 

Platinum Productions 

WIDESPREAD PANIC 
Live N;oitiQn, ln-hoU$-C: 

MOTLEY CRUE, JOE PERRY PROJECT, AIRBOURNE 
3 ,806 
4,69:l 

LM!Nallon 

. . . ' 
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BONNAWHO? 
Bonnaroo Engages Fans By Taking Control 
Of Festival Lineup Reveal 
\Vhen the Bonnaroo festival was first announced 
in 2002. only jam band obsessives and the local 
Manchester, Tenn., m edia cared enough to press 
the organizers for lineup details. 

By the third year, media guys with any Je,..·er• 
age at all-inclu d ing yours truly-were 
hounding their friends at Bonnaroo for exclu
sive info on who ,vas p laying the festival. 

Now in its ni n th year, Bonnaroo has taken 
control of its own big reveal. 

T'he lineup for Bonnaroo, set for June 10-
13, fell into place Feb. 9 for m u sic fans much 
like National Signing Day did a few days ear
lier for college football fans. 

The hardcore were kept engaged all day long 
as Bonnaroo unveiled perhaps its most dh•er
s ified lineup yet at Bonnaroo.com, which saw 
t.nffic skyrocket 1,000% from announcement 
day 2009, a big win for producers Supcrfly 
Presents and AC Enter tainment. 

Superfl)' president Jonathan Mayers says 
allowing Bonnaroo and its ban ds to take con
trol in annou ncing was a successful experi
menl. "The !raffle and level of engagement 
throughout the day was reall~· great," he says. 

Bonnaroo 2010artists were revealed on the 
Bonnaroo MyS pacc page:\ a t Bonnaroo.com 
and on Web sites for such acts as the Avett 
Brothers, who tipped their hand with a spe
cial "ideo to their song "Kick Drum Heart." 
One th ing thal is lhe same as 2002, Mayers 
believes, is the im portance of word-of-mouth 
and commun ity a. round Bonnaroo_ 

"Now it's about letting pe ople and the 
a rtists partic ipating sp read the gospel and 
feel vested in it,• he says. "'niars the core of 
how we're going to market a nd sell this show. 
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That's the foundation of how we sold out in 
the begi nn ing: artists sen ding out e-mail 
blasts to their lists and engaging t heir com
munity. along with us engaging ours, and it 
got wide exposure. \Ve're taking that concept 
10 1he ne,ct level.• 

By taking the reins, Bonnaroo's producers 
don1 t have to worry a bout guys like me trying 
to talk them out of some exclusive release of 
th e lineup. "What does exclusiv ity eve n 
mean?" he asks. "Once one person puts out 
anything, i t's ever}where any,.vay in a minute." 

Asked if he gets uptight when he sees all 
the projected Bonnaroo bills on all sorts of 
Web sites leading u p to the official announce
ment, Mayers says, ·rm alwa)'s uptight, but 
I have ways of cu ring that. Now I don't get 
stressed about that stuff at a ll. I' m just glad 
pc.-opk care. Let people spread nunors, kl peo
ple debate. Just be glad people care." 

Mayers says that probably al one point rogue 
reveals did bo tlicr h im, particularly when there 
were p ipe dreams like Led Ze ppe lin on the 
imagined biIJ. "Sometimes you see a name on 
t he list and you think. 'Wow, I wlsh we did 
have that. Will people be disappointed?' But 
at t he end of the day you can' t s top it, and it's 
not really a big deal." 

As always, Bonnaroo's producers wouJd like 
to get to the poi nt where they sell out before a 
single band is announced, and they continue 
to move in that direction ... Our ultimate goal 
is for it to be less about J ay~Z or Dave Mat• 
t hews Band or these other big names than 
'I'm going to Bonnaroo,' "Mayers says. "We've 
built a trust with our audience that we're going 
to deliver a g reat exp erience." 
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GREAT PLACE .. ~ 
No matter what kind of stage show you're promoting, you'll want to stick it here. Whether you need 

sealing for 4.500 or 22.000. one of our three arenas ·-Nill be perfect. We can also boost your sales wi th 

region -wide Ticketmasrer d1stribut1on. Plus, our staff of experienced professionals wi ll make sure you 

have what you need. •Nhen you need it. Because ·..-1hen it comes to service. we don't cut anything out. 

LOUISVI L LE 
A RENA 
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Do something that still means everything. The 2010 CLIO Awards. Call for Entries now open. 

ENTER NOW! DEADLINE IS FEBRUARY 26. www.clioawards.com 

Save the Date! The CLIO Awards return to NYC May 26 & 27, 2010. 
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COUNTRY LOVING 
Point of Grace 

cooks up new music 

CRYIN' 
The battle over Johnny 

Cash1s 1BJtter Tears' 

LOW MOTION 
Ludacris Courts Female Fan Base 
With 'Battle Of The Sexes' 
It's Super Bowl weekend, and Luda
cris is onstage .u Miami's Fontaine• 
bleau hotel, where he's co•hosting 
a pool party with NFL stars Chad 
Ochocinco and Terrell Owens. At 
the momeni. though, no one is look
ing at the Atlanta rapper. All eyes
inc luding Ludacris'- are firm ly 
fixed on the two female fans pop, 
lock and d ropping it to his current 
top IO single. "llow Low." A camera 
catches the enthm;iastic booty-shak
ers in action, and befoTe Drew Brees 
can book a ticket to Disneyland, the 
\rideo is a ,rira1 sensation. 

"They're going extremely low, .. 
Ludacris says with a laugh . .. , lo,·e 

the fact that my fans are able to 
make the song their own." The clip 
in question is just one of the home
made " How Low" videos available 
on YouTube. Th at's no accident; 
" Battle of the Sexes," his seventh 
studio sN. is due March 9 on Dis
turbing Tha Peace/Def Jam. 

The hyper-speed wordplay and 
house-influenced s urges of"'How 
Low" command the listener to 
dance. In the 10 weeks since the 
song de buted at No. 13 on the Bill
boa rd Hot 100, the T-Mi nus
produced track has sold 984,000 
downloads , according to Nielsen 
SoundScan. 

ti 
SPUN 

DJ Steve Aoki keeps 
the party going 

"Outside of the natural impact 
and excitement around the record, 
I th ink hip-hop needed that in jec
tion of energy, " Ludacr is' manager 
Chaka Zulu says. "There were a 
lot of extremely a lternative or pop 
hip-hop records on the radio, but 
no pure hi p-ho p reco rds w ith 
dance energy." 

Origi nally conce ive d as a 
collaboration with female rapper 
Shawnna," Battle of the Sexes• was 
restructured as a Ludacris albu m 
with a host offeatured artists after 
a rift with her team. "' It became 
bad business ." Zulu says. "\Ve 
broadened the concept and opened 
it u p to have his friends appear on 
th e album." 

Those friend s include a host of 
fem ale MCs-such as !.ii Kim, Eve, 
Trina and Diamond of Crime Mob-
as well as Flo Rida. Gucci Mane, 
Ne-Yo and Trey Songz, " lley I lo" 
featu ring Lil Kim addresses double 

RETURN ENGAGEMENT 
Massive Attack ends 

seven•year break 

standards, while .. Sex Room" featur• 
ing Songz recalls "Lovers and 
Friends," Ludacr is' No. l h it with 
Usher and W Jon. 

'" It's definitely remin iscent of 
that," the rapper says. '' I want to re
mind people of all the things they 
love about Ludacris ... 

The s econd single . "My Chick 
Bad" featuring Nicki Minaj, s hipped 
to rad io last week. and the song' s 
video will premiere Feb. 19 on BET's 
"106th & Park." Ludacris will appear 
on the show the week of release. 

" Battle of the Sexes· follows Lu 
dacris' 2008 album, "Theater of the 
Mind ." which moved 671 , 000 
copies. Although sales were soJid, 
the album wasn't as acclaimed as 
2006's "Release Therapy," which 

sold 1.3 million and won a Grammy 
Award for best rap album. 

The e nth us iastic response to 
"Mow Low" drove Def Jam to push 
the "Battle of the Sexes" release date 

'BEST' FOOT FORWARD 
Marvin Sapp back with 

another gospel hit 

up by one week to take advantage 
of the track's momentum and other 
prom otional o pportunities. Lu
dacris is currently appearing weekly 
on "S prite Step Off," an MTV2 se
rie s about the coll ege ste p ping 
scene that he co-hosted and execu
tive-produced. and opening for the 
Black Eyed Peas. "He's performing 
for 10,000-15,000 people a !light." 
Def Jam senior VP of marketin g 
Chris Atlas says. "You couldn't ask 
for a better oppor tunity to get in 
front of people." 

Atlas says Ludacris is booked for 
national TV appearances that specif
ica I ly target his fem ale fan base. 
from BET's "The Mo'Niquc Show" 
and the E! ne twork's "Chel sea 
Lately" to NBC's "The Ellen De
Generes Show.,. 

In addition, a "Hou se of Con
jure" lis tening party was held for 
VIPs and tastemakers in Miami and 
s ponsored by Conjure, Ludacris' 
ne,v brand of cognac. Def Jam pfans 
to repeat the event in other mar
kets, including Dallas, leading u p 
to reJease. 

For fans, a more formal effort to 
recruit viral videos has been set up 
at DanceJam .com, where users can 
submit videos of themselves dan<> 
ing to .. How Low" and compete for 

a signed co py of " Battle of the 
Sexes," a phone call from Ludacris 
and a trip to his official album re
lease party ln Atlan ta. 

So far, th ough, fans have n't 
needed those perks to show how 
low they can go, and the rapper 
says their exciteme nt has drjven 
him to focus on music in 2010. (Io 
the years s ince his breakout film 
roles in 2004's "Crash" and 2005's 
"Hustle & Flow," he has divided his 
time almost equally between music 
and acting.J 

"'I'm still just as passionate abou t 
music as the first day I began," says 
Ludauis, who has already begun 
recording a new a lbum, tentatively 
titled "Ludaversal." for fo urth 
quarter release. "\Vait till I come out 
with even more over the next year. 
I'm going harder." 
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BUZZ 
:>»SASQUATCH 
LINEUP 
ANNOUNCED 
My Morning Jacket, 
Massive Attack, Vampire 
Weekend and MGMT are 
among the bands that will 
play the 2010 Sasquatch 
Music Festival, the annual 
Memorial Day weekend 
event at the Gorge near 
Seattle. The recently 
reunited Pavement was 
previously revealed as a 
headliner, and promoters 
announced the remainder 
of the lineup Feb. 15 al a 
Seattle launch event. The 
bill will also include Ween, 
the National, LCD Sound
system, Broken Social 
Scene, She & Him, Public 
Enemy, Nada Surf, the xx, 
OK Go, Drive-By Truckers, 
Kid Cudi and the New 
Pornographers. 

>»AEROSMITH 
BOOKED AT 
DOWNLOAD 
Despite ongoing 
controversy about the 
status o f its f rontman, 
Aerosmith-with Steven 
Tyler-will be one of the 
headliners at the Down
load Festival, slated for 
June 11-13 at Donnington 
Park in Leicestershire, 
England. The gig brings 
Aerosmith back to the 
Donnlngton stage for the 
first time In 16 years, where 
it headlined the Monsters 
of Rock festival in 1994. 
The booking comes after 
six months of rancor 
between Tyler and the rest 
of Aerosmilh following the 
cancellation of a summer 
tour after the singer fell 
from the stage during an 
Aug. s show in Sturgis, S.D. 

:>»KNACK 
FRONTMAN DIES 
Doug Fieger, leader of the 
band the Knack that had 
the 1979 No. 1 hit "My 
Sharona," died Feb. 14 at 
his home in Woodland 
Hills near Los Angeles 
after battling cancer, 
according to the Knack's 
manager, Jake Hooker. He 
was 57. Fieger formed the 
power·pop act in Los 
Angeles in 1978. A year 
later he co-wrote and sang 
lead on ·-•My Sharona/' a 
song that was inspired by 
a girlfriend of four years. It 
ruled the Billboard pop 
chart for six weeks and 
became a pop culture 
phenomenon, parodied by 
"Weird Al" Yankovic and 
others and sampled by 
Run-D.M.C. 

Reporting by Gary Graff, 
David J . Prince and the 
Associated Press. 

TheyWalk 
The Line 
Point Of Grace Goes Country 
While Point of Crace might have dubbed its 
n t:"w album ~No Changin' Us." the grou p is 
making a concentrated effor t to expand its 
sound-and its audience. 

"'We defin itely tried to be more intentional 

this time about putting the right country songs 
on our record,"' s inger Shelley Breen says of 
the album, due March 2 on Word Records. 'We 
came u p with songs that v.tjll hopef1dly broaden 
our audience and yet sa tisfy o ur existing one." 

Point of Grace debuted in 1993 with a self
t i tled set and has since 
released more than a 

·No Changin' Us" is the group's first album 
as a trio, following Heather Payne's 2008 dt
parn1re to spend more tim e with her fam il)', 
The remaining membe rs are also married 
,,'1th children, and songs like "'The Greatest 
Show on F.arth" and MLove and Laundry" re
flect working motherhood. "People ask, 'What 
makes a Chris tian son g'' " singer Denise 
Jones says. •A Chrislian song for us is cele• 
bra.ting marriage and that love for each other, 
celebrating our families." 

Point of Grace's fans 

dozen albums and 
scored two dozen No. 1 

sin gles. Word Records . 
th e band's label for its 
e ntire career, falls u nder 
the Wa rner Music 
Na.shville um brella, so 
the \Varner coun try pro
motion team is a ble to 
work the band to main-

• • 
have opened doors at 
country radio. "When we 
walk in as a 'ne,1i,· artist,' 

half of the women that 
come in to listen already 
know who we are and are 
excited that we·re there," 
Breen says. 

'vVe definitely 

stream country. 

tried to be more 
intentional this 

time about 
putting the 

righ t country 

T he g roup recent1y 
kicked off t he Co me 
Ali,re tour with Mark 
Sch ultz. It will also ap
pear on home-shopping 
channel QVC prior to t he 
rekast date to promote 
the album and per form 

several songs. 

"'The core country fan 
and the core Christian fan 

m·c:rlap in a very profound 
way, n Warne r Mus ic 
Nashville president/CEO 
John Esposito says. "This 
is not like we're asking 

songs on our 
record.· 

-SHELLY BREEN, POINT 
OF GRACE 

Additionally, the trio 

these gals to get accepted at the hip-hop format 
or al.tern.alive rock." 

Word Ente rtainment president/CEO Mark 
Bright credits Kathan Chapman, who has pre• 
,fouslyworked wit), Taylor Swift, v.ith produc• 
ing a11 album that both audienCl--s can embrace. 
.-. He was able to basically walk the line v.'lth the 

country s ide and the Christian side," he says. 
"'Nathan's approach was, 'Tell the story as 

if you were singing it on stage,' .. singer l.eigh 
Cappillino says. "He knew who Point of Grace 
was and he knows who Point of Grace is today, 

and he was able to meld th em together on 
this record." 
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has written ·cooking 
With Crace: a cookbook that will also be pub• 
lished March 2. Point o f Grace is considering 
doing in-stores to promote the album as well 
as the cookbook. which features recipes frorn 
1he members and their friends. 

The single · eome to Jesus" is at Christian 
radio, and Br ight says the label is still deciding 
the country single.· Right now there's not a girl 
vocal group;" Breen says of the ,·oid at country 

radio. "There are several percolating and we 
hope ,ve're the o ne. We. hopt we can use o ur 
curren t fan base to he1 p us get there. I believe 

that if the song is good enough, it's going to get 
played. The best song is going to win." 

IB•llldhki BY CORTNEY HARDING 

A CRY FOR 
FREEDOM 
Supporters Try To Resurrect 'Lost' 
Cash Album 

On feb. 23, a few days before 
what would have been Jo hnny 

Cash's 78th birthday. LostHigh
wa)' will release "'American VI: 
Ain't No Grave," the final re
cordings Cash made with pro
ducer Rick Rubin. And as fans 
celebrate the legacy of one of the 
most iconicmusidansofthc la.s.t 
cenh..uy, some Cash scholars and 
relatives are trying to tell an
other1 seldom-heard part of the 
story. They're lobbying Sony to 
rere1ease his virh1ally unkr1own 
1964 album " Bitter Tears," a 
protest album that lamented our 
nation's institutiona"l m istreat, 

mentofNative Americans. 
Leading the cam paign is An 

tonino D'Amb rosia, author of 

the book "A Heartbeat and a 
Guitar: Joh nny Cash and the 
Mal;ngofBitterTears" (Nat.ion 
Books, 2009). D'Ambrosio, who 
\\'Tote about the intersect ions 

of music and politics in his 
book" Let Fury Have the Hour: 

'fhe Punk Rock Politics of Joe 
Strum m er," discovered "Bitter 
Tears11 while d igging a round 
the Bowling Green State Uni• 
vers ity Sou nd Recor d in gs 
Archives. He describes himself 
as a passionate cash fan, bu t 
this was the first. t ime he'd 
heard the album. 

• It would have bttn ,·ery easy 
for Johnny Cash lo make a civil 
rights record at that time," he 
says. "He didn 't . He chose to 
focus on the very real stmggk 
of anothe r group, and the al
bum is relevant to this day." 

That "Bitter Tears" ha..'i been 
lost to history isn 't a coinci
dence. Columbia "indulged" 
Cash and signed off on the proj• 
ect, D'Ambrosio says, "because 
he'ddonesowdl for them with 
'Ring of Fire' a year earlier." The 
songs, written by· Cash, Peter La 
Farge and Johnny Horton, are 
nuanced and deeply felt. ·The 
Ballad of Ira Hayes" is particu-

G LOBAI.J=>lJ t_S I: 
EDITED BY TOM FERGUSON 

>>>HITTHE 
NORTH 
From busking on the streets 
o f Fremantle, Western A us

tralia, to playing the main 
stages on the northern hemi
sphere's summer festival cir

cuit, it's been a remarkable 
journey for slnger/songwrlt

er/guitarist John Butler. 
The frontman of the mult i

plat inum John Butler Trio 
returns this year with a new 

album and lineup, plus an ex

panded international strategy, 
Butler's first album in three 
years, "April Uprising"-the first 

with new bassist Byron Luiters 

and drummer Nicky Bomba
rolls out internationally after its 
March 24 A ustralian/Japanese 

release. Butler's label, Jarrah 
Records, has struck a joint
venture d eal w ith ATO Records 

for an A pril 6 North American 
releasei with a European re

lease fol lowing April S through 
Paris-based lndle Because 
Music. The album will appear 
in Japan on lndie P-Vine. 

" We feel very confident this 
album w ill elevate John Butler 
Trials career to new levels 
around the world/' band man-

No more 
busking: 

JOHN 
BUTLER 

TRIO 
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larly heartbreaking. chartirljl the decline of a Na
t ive American Marine who ra ised the flag at Iowa 

Jima. came home to great praise and eventually 
drank himself to death in Arizona. But upon re• 

lease, the label distanced itself from the contro
versial project. *They didn't really support it," 

D'Ambrosio says. 

cash found even less backirljl a t radio, prompt
ing him to take out a full-page ad in Billboard's 

Aug. 22. 1%4, issue. 'The letter is a searing in

dictmentof his label and the DJs who refused to 
play the album . Atone point, Cash writes, "DJs
station managccs-owncrs, etc., where are )'Our 

guts>• And even though cash chose Billboard to 
b roadcast his message to the industry, the mag
azine d idn't deem the album worthy o f review. 

Johnny Cash addressed industry reaction to 
1964's 'Bitter Tears' in an ad that tan in t hat 
year)s Aug. 22 issue of Billboard: inset : 2009's 
'A Heartbeat and a Guitar. Johnny Cash and 
the Making o f Bi tter Tears' 

Despite the album's obscurity. Cash's son, John 
Carter Cash, says "Bitter Tears" is one of his 
favorites in h is father's discography. "Nobody did 

ager Philip Stevens says. 

The trio plays North Ameri· 

can showcases Feb. 10-20; 
the European leg of the April 

Uprising tour begins Aprll 8 in 

Dublin and n.,.ns through May 1. 
Summer festival dates will rol-

low. John Butler Trio is booked 

by Paradigm (North America}, 

Helter Skelter(Europe/Japan} 

and Jarrah (Australia}. Publish-

ing is with Butler's own Family 

Music (Australia), Chrysalis 

(United States} and Because 

Editions (Europe}. 

- Lars Brandle 

>>>LONG LIFE 
tn early Febrvary, Tiziano Ferro's 

album "Alla Mia Eta" (Capitol) 

was still sit ting in the top 10 of 
Italy's FIMI chart-some 65 

weeks after its domestic re4 

lease. The set has been a chart 

fixture since its November 
2008 release, and FIMI says it 

was the best-selling album by 

an It alian artist In 2009. 

EMI Italy managing director 

Marco Alboni says the album's 

sales of 550,000 "beats the 

average for his four previous 
albums (of] around 450,000. 

When the market is shrinking, 
he really is bucking the trend.'i 

concept albums back then." 
he says. "And this album 

solidifies my father's role as 
a hLLma n ita.rian and a 
spokesman for the u nderdog. 
It's such an important histor
ic.al record, and l'dlo,·c to see 
it get a proper rerelease ... 

Wh ile " Bitter Te ars" is 
a,,ailable on CD and at Ama

zon and i'funes, D'Ambro
sio says he's not the only 
Cash fan in the dark: "I've 
m et Johnny cash buffs who 
have n ever heard of this 
album . While it is techn ically 
available, it's pretty bu ried." 

He says that he has reached out to Sony exec
utives, but hasn't heard back. An e-n1ai1 to 
Sony Legacy seeking a response wasn't re
turned by press lime. 

• Peop le don't ta lk about the struggles of 

the Native populatio ns," Carter Cash says. 
"lbeir issues get swept under the rug, and 
my dad tried to do something about it . No 

other major artist has ever made a M l albtun 
about Native rights." 

Ferro has built a sizable ture the sound I was looking 

following in Spain and Latin for was to go there and recon-

America since his 2001 record- nect with the music of my 

Ing debut. "So far, he's the only country/' she says. The result 

Italian artist to have appeared Is " Zebu Nation," a melodic 

in the new millennium who's collection of songs sung in 
found an audience abroad," A l· Malagasy, the language of the 

boni says. "Alla Mia Eta" will be East African island. 

released in France at the end Released on Cumbancha, 

of May. the Vermont-based world mu• 

Ferro's concert booking is sic label rounded by Jacob 

through Milan-based agency Edgar in 2006, the album is 

Triden t; Cure handles his pub- due Feb. 22 in Europe and Feb. 

lishing. The artist's manager, 23 in North America. It's radi-

Fabrizio Giannini, predicts his cally different from her self· 

domestic profile will remain released 2005 debut, "Magi-

high in coming months. reveal- cal," on which she sang smooth 
ing that he's recorded a duet R&B In English. While Razia in-

with Mary J. Blige of her song sists it isn't a traditional record, 
"Each Tear."The track, he adds, she adds: "It draws on tradi-
w ill be the lead single when the tional Malagasy forms. Songs 

Italian edition of Blige's album such as 'Slash and Burn' and 
.. Stronger With Each Tear1

' 'Tsy Tara' a re about the trou-

(Matriarch/Geffen} is released ble Madagascar"s environment 
in mid·March.-Mark Worden is in." She has pledged to plant 

a tree in the country for every 
>>>HOME copy of the album sold. 
THOUGHTS Razia plans to play promo-
It took a trip back to her native tiona l shows in the United 
Madagascar for New York- Kingdom and France in March. 

based singer Razia to record Booking in North America is by 

the album she regards as the LED Artists and in Europe by 

most significant move In her Gennany-based Griot Agency. 

career to date. Her publishing is by I Tuanis 
"I felt the only way to cap- Maje. -Nigel Williamson 

Rif masters: 
STEVE AOKI 
(left} and BOB 
CORNELIUS 

DJ Steve Aoki Is best-known as the man who makes the hipster< dance, but he has plenty ot 

business and musical sawy beyond his often-caricatured persona. He started his label, Dim 
Mak Records, in 1996 to release hardcore bands; 14 years later, it's become one of the most re

spected indie dance labels around. w ith a thriving clothing sideline. He's also designed head
phones in collaboration with fashion brand WeSC, been featured as a celebrity player in bas~ 
ketball vldeogames despite calling himself " terrible" and remixed everyone from Lenny 

Kravitz to Drake. The formerly straight-edge women's studies grad-who now slugs Grey 

Goose vodka like water while performing-talked about his new projects and why his touring 

business survived the recession. 

1 Although you have your own lab el , 

you're releasing the single " I'm in the House" 
with Thrive Records/Island Def Jam. Why 
did you choose to work wi th Thrive? 

I have a history with Thrive, and I felt like they 
had a strong plan for prom oting the single and 

Dim Mak. I want to find a place that's right for 
my forthcoming albu m , which I hope to have 

out in rhe fourth quarter this year, even though 
it's not done yet. I just did a track wi th Rivers 
Cuomo from \Veezer and I did a sessio n with 

Kid Cudi, so it's all coming together. I'm doing 

aU the p rod uction with other people's vocals. 

2 You' re also releasing a hardcore proj
ect, Rifoki, with Bob Cornelius Rlfo of the 
Bloody Bcctroots, March 9 on D im Mak . 
W hy the return to your roots? 

Bob is like a brother to me, and ,ve're always 

thro"ring around crazy ideas in the sludio. We 
were talking abou t our hardcore pasts and de

cided to just start a new band, and we stayed 
in the studio for an extra week to finish it. Most 
of the songs are a rninute-and•a-halflong. and 
it's been fun for me to throw them into my DJ 
sets to mix things up. 

3 What else ls happening with Dim Mak? 
\Ve h ave tons of records coming out. It's funny 
for me to look back because we have put out 
160 records and evolved so m uch, putting ou t 

indieand emoand hardcore and nowstufflike 
M STRKRFT and Bloody Beetroots. We've also 
expanded the clothing line toa full range that's 

now carried at o-.·er 100 stores, 

4 How Is your touring business doi ng? 

Has the recession affected your ability to 
fill clubs? 
2009 was a tough year for everything else, but 
not for touring. I did over 300gigs,aod my fee 
ach1ally went up. I was starting to play bigger 

shows, and I feel like there is more of an aware
ness of my tracks. America was still a little be

hind the times in tem1s of dance culture, but 
i n Europe and Asia and Australia. I can do 
1,000-2,000 people a nig ht most places, and 
ne,·er less then 500. 

5 Why? Has t he culture of some of the 

clubs changed? 
Yeah, it h as. I heard that when the economy 
goes down, people drink and go out more. I've 

been playing New York for four or five years, 
and I started doing Wednesday n ights a t Mar

quee. The whole scene in New York changed 
with the rise o f bottle sen,icc, and it stopped 

being fu n for me. . But then Webster Hall 
o pened and things changed in New York, and 
m y shows now are insane and fun. 

6 What about private, corporate DJ gigs? 
Have t hose kept pace? 

\Ve used to do a lot of prh1atc c,1cnts a round 
Coachella and South by Southwest, a nd that 

has declined in a major way. Sponsors have 
dropped out or cut way back. For me, it was 
OK because I wasn't depending on those gigs 
in the first place. And there are still some of 
them around- I just did a b ig T-Mobile event 

down in Florida. 
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Al_l:3lJIVIS -V.V. BROWN 
Travelling Like the Light 
Producers: variovs 
Capitol Records 
Release Date: Feb. 9 

NICK JONAS & THE 
ADMINISTRATION 
Who I Am 
Producer: John Fields 
Hollywood Records 
Release Date: Feb. 2 

If Shirley Bassey recorded at For his solo detour from 
b lockbuster boy band 

J onas Brothers , 17- year 
old Nick Jonas recruited a 
dream team o f veterans 
who nai l the pop-soul 

stylings that he's chosen for 
this grown-up pursuit. Bu t 

"Who I Am" is so polished 
and adult-sound ing-t rad· 

ing t een pop moxie fo r 
organ and slide guitar-that 
one is left wondering 

whether the same songs 
about love, heartbreak and 
polit ica l curiosity wouldn't 

b e a more satisfying 
evolutionary step l n t he 

hands of a scrappier troupe. 
Still, t11e heart-on-sleeve 

title t rack is likely to 
connect with Jonas' c ore 
fan base, and numbers l ike 

"Last Time Around" and 

Memphis' Sun Records stu

dios w i th Phi l Spector pro· 
du cing and Or. Dre m ixing, 
you'd probably get some· 
t hing t hat sounds li ke V.V. 

Brown' s d ebut release, 
"Travelling Like the Light." 

The Bri tish vocalist was 
pegged as a Beyonce·style 

pop/R&B diva during an 
abortive mid-decade Los 
Angeles stint. But escaping 

t hat environment allowed 
her to develop the genre• 
st radd l ing, ret ro -modern 

melange of "Travelling Like 
the Light," which was released 

overseas last July, Brown 
op ens the 12-song set w ith 

the thumping club beat and 
rockabilly licks of "Quick Fix" 
and then strikes a hip-hop 

pose on "Game Over." The 
singer can also convincingly 
quiet things down, as dis· 

played on such torchier fare 
as ;•1 Love You" and the title 

track. And Brown slyly ap· 
p ro p riates the '30s piano 
standard "Heart and Sou l '' 

on "Crazy Amazing." The 
a lbum's standout track is 

"Shark in the Water," with i ts 
acoustic opening and swelling, 
anthemic c horus. -GG 

"State of Emergency" show -
off t he range of his older ~ 

influences, including Stev ie 
Wonder and Elvis Costello. 

The most te lling example 
of Jonas' new direction is 
h is solo ve rsion of Jonas 
Brothers' " Tonight"-origl

nally a d riving, snar ly po p 

anthem now turne d into 
a Hammond - washed AC 
ballad.-EN 

ALKALINE TRIO 
This Addiction 
Producers: Alkallne Trio, Matt 

Allison 
Epitaph/Heart & Skull 

1 Release Date: Feb. 23 

In recent years, some fans have criticized Alkaline Trio 
for straying too far from it s punk roots. But on it s sev
enth studio album, "This Addiction/' frontman Matt 
Skiba follows through on a promise he made in inter
views that the band would return t o its DIV songwrit

ing approach. The song ''Off the Map" Is a no-fuss 
rock cut, complete with throbbing bassline and drug 

metaphors for domestic dysfunction ("I'm like a 
Junkie for your smart mouth"). Listeners w ho still 
aren't convinced should turn to the raw-sounding and 

lyrically bitter "Piss and Vinegar," which could easily 
fit on the band's 2001 effort, "From Here to Infirmary." 
But the addition of synthesizers ("Eating Me Alive"') 
and trumpet blares ("Lead Poisoning.,) seem out of 

p lace both on the album and in the group's repertoire. 

Luckily, the good outweighs the bad (which Isn't all 
that terrible). Fans will be p leased to find A lkaline Trio 
remembering what it's like to be itself.-LF 

LIGHTS PEED 
CHAMPION 
Li fe Is Sweet! Nice to 
Meet You 
Producer: Ben A/Jen 

Domino Records 
Release Date: Feb. 16 

Devonte Hynes, who per 
forms under th e name 
Lightspeed Champion, f irst 

detached himsel f from 
dance-punk out fit Test Ici
cles with the modes t folk

po p on his 2008 d ebut , 
"Falling Off the Lavender 

Bridge," For Lightspeed 
Champion's second album, 
"Life Is Sweet! Nice to Meet 

You," Hynes continues to ex
plore the scope of his musi

cianship, producing a collec
tion songs that refuse to 
stand still. The single "Mar

lene" 1s a combinat ion of 
stomping rock and weeping 

strings, jerking between lyri
cal demands ("Stick a spoon 

in your heart/ Eat away all 
you r deutsch marks") and 
lament s ("1'm ready to g ive 
up on you now/I'm wait ing 
t ill the sun has gone down"). 

When Hynes moves from 
baroque piano melodies 
("'The Big Guns of High• 

smith") to triba l percussion 

sitions aren't always seam· 

less , but the bustle i s en
thralling. Other restless 

standouts include theatrical· 
sounding cuts l ike "Middle 
of the Dark" and "Faculty 

of Fears."-LF 

HIM 
Screamworks: Love in 
Theory and Practice 

Producer: Matt Squire 
Sire Records 

Release Date: Feb. 9 

On HIM's latest album, 
"Screamworks: Love in 

Theory and Practic e," t he 
Finnish rock band's front
man Ville Vala sings, " I'm not 

afraid to say I love y ou." 
That's not the only thing that 

doesn't sca re him. As the 
f lowery title suggests, the 
album rep resents a mov e 

away from the band's heavy 
m etal h istory toward a more 

pop-friendly sound. If Va lo 
has ever feared the wrath of 

t he Ozzfest o rthodox, he's 
clear ly beyond caring now. 
In catchy. synthed-up rock 
tunes l ike "Heartkiller" and 
· s cared to Death," the 

lack o f concern definitely 
benefits the music, lead ing 
Valo to furt her indulge the 

romantic streak tha t has 
("Intermission 2"), the tran- sometimes b een h idden 
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LIFEHOUSE 
Smoke & Mirrors 

Producer: .Jvde Cole 
Geffen Records 
Release Date: March 2 

Despite the t itle of their fifth 

studio album, "Smoke & 

Mirrors," the members of rock act Lifehouse 
don't engage in any unexpected trickery. Like its 
predecessors, the new album is another solid set 

of no-frills, meat-and-potatoes rock, with plenty 
of catchy melodies, surging guitars and mid· 
tempo grooves perfect for pumping one fist 

while gripping a warm can of beer in the o ther. 
Chris Daughtry cont ributes guest vocals to the 
particularly tuneful song "Had Enough" (which 

the ''American Idol" star co~wrote with 
Lifehouse frontman Jason Wade and Richard 
Marx), while lead single "Halfway Gone" benefits 

from a songwriting assist by Kevin Rudolf. 
Meanwhile, "Falling In" and "From Where You 

Are" sound like folky follow-ups to " You and 
Me," Lifehouse's 2005 wedd ing-band staple. But 
in truth, nothing on /(Smoke & Mirrors" is 

slgnlflcantly more notable than anything else. 

Wade and his bandmates have figured out what 
works, and their formula delivers with remark~ 
able consistency.-MW 

behind big g uitars m t he 

past . At other points-like 
on the snoozy power bal 

lad "Disarm Me (With Your 
Lonel iness)"-Valo proba· 

bly cou ld ' ve used a b i t 
more muscle. A mixed bag, 
but an appeal ingly bo ld 

o ne.-MW 

JAHEIM 
Another Round 

Producers: variovs 
Divine MIii/Atiantic Records 
Rele ase Date: Feb. 9 
Jaheim may have traded his 
braids for a c lose-cropped 

look, but one thing thank· 

DANIEL MERRIWEATHER 
Love & War 
Producers: Mark Ronson, Eg 

White 
J Records/Allio'o 

Release Date: Feb. 23 
If you judge an artist by the company he keeps, 
then A ustralian singer Daniel Merriweather' s debut 

album, "Love & War," Is a winner before you even 
hear the first note. Produced largely by Mark 

Ronson, the set boasts backing band the Dap•Kings 
and duets with Adele and Wale. But Merriweather 
delivers just f ine in his own righ t. wit h a soulful 

voice of the Otis Redding/Al Green/ Marvin Gaye 
variet y and lushly arranged songs that channel an 

array o f influences from early El ton John ("For Your 
Money" ) to v intage Holland-Dozier-Holland 
("Impossible"). The track "Could You" marries 

Gamble & Huff with "California Dreamln'," while the 
first si ngle, "Red," is richly constructed pop 
drenched in keening romantic regret. Merriweather 

doesn't seem to have a lot of luc k in love-at least 
in song. But that's all right when it yields pithy lines 

like, "Giving myself to you Is like giving myself to a 
chain saw/You keep cutting me open/ Why is it the 
only thing that you're good for?"-GG 
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fully remains the same: his 

warm. sensuous vocals you 
want to w rap yourself in like 

a blanket. That soulful voice 
is in f ine form on his new 
outing, ··•Another Round," on 

which Jaheim leans toward 
a m idtempo direction as he 

soothingly d iscou rses on 
love won. enjoyed and lost . 
St r iking a well-balanced 

stance between contempo
rary and ret ro is the feel · 
good o pener ' 'Ain't Leaving 

W ithout Yo u," feat uring a 
sample from the Whatnauts' 
1982 single "Help Is on the 
Way," Jaheim keeps a simi
larly fresh groove going on 

the clever ''Bed Is Listening"' 
and "'Her." But he still knows 

his way around a ballad, call
ing to mind the late Teddy 
Pendergrass on the gospel
flavored "Finding My Way 
Back." Not every track on 
•'Another Round'' may be a 
winner, but Jaheim remains a 
welcome oasis in a desert o f 

Auto-Tuned voices-and a 
beacon for the next g enera

tion of soul.-GH 

GIL SCOTT-HERON 
I'm New Here 
Producer: Richard Russell 

XL Recordings 

Release Date: Feb. 9 
Since the release of his last 

album, "Spirits," in 1994, hip
hop pioneer Gil Scott-Heron 
has st ruggled w i th drug 
addiction and prison. The 
nee-soul shimmer of his 1970 
recordings may be absent 

on his latest release, " I'm 
New Here," bu t it's rep laced 

by a dark candor that carries 
the weight o f his 60 years. 
Scott- Heron's raspy v oice 

cries over a throbbing beat 
on the Robert Johnson cover 

"Me and the Devil," while the 
title track touches on hope 
for redemption ( .. No matter 

EDITED BY MITCHELL PETERS 
(ALBUMS) ANO MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Ayala Ben~ 
Yehoda, Melanie Bertoldl. Mariel 
Concepcion, Lindsey Fortier, 
G.try Graff. Connor McKnight, 
Gail M!tchell. Evie Nagy, Evan J . 
N;;ib ;ivian, 0ebor,;1h Evan$ Prk:e, 
Mikael Wood 

CRITICS' CHOICE•: A new 
retease, regard~ss of chart 
potential, h ighly recommended 
for mus1Cal merit. 

how far wrong you've gone. 

you can always tu r n 
around"). Rhythmic slam 

delivery over a minimalist 
industria l beat weaves a 
gray tape5try of city life on 

"Your Soul and Mine," and 
"On Coming From a Broken 

Home'' is a touching trib
ute to the grandmother 
who ra ised him. Reflect ive 

bu t never bitter. "I'm New 
Here" con tains the musings 
o f a poet wizened by hard 

luck.-CH 

n:nm 
ANA ISABELLE 
MISuefto 
Producers: various 
Universal Music Latino 

Release Date: Feb. 9 

Puerto Rican pop singer 
Ana Isabel le's fir< t album 
a fter w inning Univision's 
singing competit ion HViva el 

Sueflo'' last November is 
pretty much what listeners 
wou ld expect: a perfect ly 
acceptab le collection of 
covers and songs she sang 

on t he show. which is even 

~l:\fl l:\f\f ~ 
Im 
KEVIN RUDOLF 
FEATURING LIL 
WAYNE, BIRDMAN 
ANO JAY SEAN 
I Made It (Cash Money 
Heroes) (4:12) 
Producer; Kevin Rudolf 

Writers: variovs 

Publishers: various 
Cash Money/Universal 

Republic 
Kevin Rudolf and guests gloat 
about thelr rise to the top on 

the producer/singer's new sin
gle. "I Made It." " I look up to 
the sky/And now the world is 
mine/I've known it all my life/I 
made it, I made it," Rudolf 
belts on the party-perfect 
chorus. with help from Jay 

Sean. Later, Rudolf boasts at 
the expense of h is nonbeliev
ers: ''Now look who cashed 

in/They didn't wanna know i t 
back then/But ever since I 
done gone platinum/They 
turn around and now the sky is 
falling down." Rapper Bird

man, however, is more focused 
on fame's perks: "Stunner 

island/Money and the power/ 

Writers: various 

Publishers: various 

Rebe/Rock/Grand Hustle/ 

AtlBntiC 
The debut single from rising 
Atlanta rapper B.o.B. (aka 
Bobby Ray Simmo ns), 
" Nothin' on You," finds its pro

tagonist renouncing the days 
when he would "chase skirts, 
l ive in the summer sun" and 
deciding thait his new love 

in te res t is tile Wonder 
Woman to his Mr. Fantast ic. 

Recalling Lupe Fiasco's "Su
perstar"- especially its feel
good, singalong hook-the 
song achieves a nice chem
istry between featured artist 

Bruno Mars' delicately deliv
ered melodies and B.o.B.'s 

Southern twang. B.o.8. tosses 
a few references that should 
appeal to younger listeners 

("Just like that, girl, you got 
me froze/Like a Nintendo 

64") while keeping older fans 
engaged, too ("Baby you the 
w hole package. plus you pay 
yom taxes"). A Southern rap 
b al lad w ith a radio-triendly 
beat, "Nothm' on You" p ro· 

ALICIA KEYS 
Un-thinkable (I'm Ready) (4:09) 
Producers: vadous 

Writers: various 

Publishers: vanous 

MBK/J/RMG 
In 2003, a gutsy Alicia Keys asked her love Interest 
for a date on " You Don't Know My Name." On "Un
thinkable (I'm Ready)"-the standout song from her 
latest a lbum, "The Element of Freedom"-the 

singer/pianist goes from entertaining puppy love to 
confessing deeper emotions. 1'You g ive me a feeling 
that I've never felt before . . . it's becoming some

thing that's impossible to ignore," Keys sings nerv• 
ously over extended piano strokes. She f inally 
builds up the courage to share a serious desire with 

her lover ("I was wondering maybe, could I make 

you my baby?/lf we do the unthinkable, would It 
make us look crazy?") atop a building , thumping 

beat. For an artist who has built her career on songs 
about love, lust and heartache, Keys has never 

sounded qui te as vulnerable and exposed as she 
does here.-MC 

"In the Sun"-the duo's first 
slngle from ,ts forthcoming 
"Volume Two"- Zooey De· 
s.chanel matches her partner'5 

songwriting skil l. A "c'est la 
vie" ode to an unappreciative 

lover, the song boasts a play· 

right!)/lt's OK ( It's OK!)/We 
all get the slip sometimes 
every day." Deschanel still 
writes s imple ly r i cs. and 

obvious r hymes, bt1t now 
deli vers them with more 

grace. Though Deschanel 
name- checked in the a l• That's how we do it/Make i t v id es a so l id launching pad ful piano melody. warm gui- sings, " lt'shardtobeignored," 
bum's title. "Mi Sueflo.'' For

tunately, she has the chops 
to hold her own, with pop 
veteran Crist ian Castro on 
the wel l-chosen ballad sin• 
g le ''Per Arna rte Asi." The 

track has p revious ly been 
recorded by Cast ro, but i t 
was more recently a hit by 

youth-leaning duranguense 
group A lacranes Musica l. A 
cover of massive h it MA Puro 

Do lor," w ith Son by Four's 
Angel Lopez, is another fine 
duet. Isabelle's throaty vocal 
on t he mariachi classfc " La 
Media Vuelta'' hint s at some 

p otential in the genre . 
g iven some t i me, experi

ence and more song choices 
tha t suit her-as they do on 
" M, Sueno."-ABY 

PICK • : A new release predicted 
to hi t the top half ot the chart in 
the corresponding format. 

Al1 albums commerc,ally avaifi!ble 
In the United States are etlgtbfe. 
Send album review copies to 
M1tc::hell Petl:!fs at B1llbotitd, 5055 
W1lsh1re Blvd., Seventh Floor, Los 
Angeles. CA 90036 and sin9tes 
review copies to Monica Herrera 
at Billboard, 770 Broadway, 
Seventh Floor. New York, N.Y. 
10003, or to the wnters m the 
approprn1te bureaus 

raln~ make it shower." The track 

has an epic, pounding beat 
and t riumphant message, but 
what purpose t he la t t e r 

u l timately serves is a little 
unc lear.-MB 

•:h:.9:f•hl 
B.0.B. FEATURING 
BRUNO MARS 
Nothln' on You (4:29) 
Producers: The 

Smeezingtons 

for this promising talent.-EJN 

lmEI 
SHE & HIM 
In the Sun (2:49) 
Producer: M. Ward 

Writer: z. Deschanel 
Publisher: ZO Music 
(ASCAP) 

Merge 
The appeal of She & HI m's f irst 
album mostly derived from M. 

Ward's musicianship, but on 

REBA McENTIRE 
I Keep on Lovin' You (3:14) 

Producers: R~ba McEntlre, Tony Brown 
Writers: R. Dunn~ T. McBride 

Publishers; various 
Valory Music 

It's been 26 years since Reba McEntire 

first topped the charts with •1can•t Even Get the Blues," and 
her last single, "Consider Me Gone," is her most successful 

ever. It topped Billboard's Hot Country Songs chart for three 
weeks, becoming the longest·runnlng No. 1 since Taylor 
Swift's "Our Song" in 2007. With "Gone" h itting the peak, 

McEntlre has scored chart-toppers In four decades. She fol· 
lows that hit w ith another strong single. Written by Brooks 
& Dunn's Ronnie Dunn and frequent collaborator Terry 
McBride, this is a gorgeous country ballad about weathering 

the stormy times in a relationship and staying committed. 

McEntlre's performance resonates with warmth, and her 
phrasing sets an intimate, conversational tone that draws 
the listener in. Sounds like another No. 1.-DEP 

tar accents. and a carefree 

chorus: "Well, alright(Well, al· 
''In the Sun" makes it sound 

anything but.- LF 
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l•t·UIBI BY PAUL. SEXTO~ 

WORTH 
THE WAIT 
Massive Attack Blasts 
Back With 'Heligoland' 

The gaps between Massive Attack al
bums may widen as th e enigmatic 
British act's career span lengthens. 
But fans' patience, however, has dearly 
kept pace. 

Massive Attack's much-delayed 
"Hdigoland" (Virgin/EM !)- only 
t he fift h studio albu m of a two
decade career, arriving seven years 
after its pl'cdeccsso r, '"l00th \Vin• 
dow''- becomes the veteran g roup's 
highest- charting album on the Bill
board 200 this week. It debuts at No. 
46 with sales or 18,000, according to 
Nielsen SoundScan. It a.lso bo,vs at 
No. 11 on Top Digital Al bu ms and 
1' o. 4 on Top Electronic Albums. In 
the United Kingdom, "Heligoland" 
enters at No. 6 on the albums chart. 
selling more than 32,000 copies. ac
cording to the Official Charts Co. 

Band member Grant "Daddy G'· 
Marshall jokes that t he long delays 
over" Heligoland" had much to do with 
h im and fellow founding member 
Robert ·•30• Del Naja being "lazy bas-

tards. • In fact, its completion was held 
up b;· the act's extensive live work. 

"\Ve had two prototypes and ]shelv
ed] them,. he says. ·'We got back from 
touring and the project wasn't quite 
sitting right v.'lth u s." 

Massive Attack's critical cachet in 
the United States has t raditionally re
sulted in slow-bum success rather 
than blockbuster openings. T he act's 
previous h igh-water m ark was 1998's 
"Mezzanine;" which peaked at No. 60 
o n the Billboard 200 and has sold 
560,000 units. Its 1991 debut album, 
"Blue Lines," has sold 266,000 despite 
its failure to chart, while 199S's "Pro• 
tection" stands at 292,000and Z003's 
"100th Window• moved 180.000. 

"They've always managed to find 
[U.S.! success through press and music 
licensing," Virgin's New York-based 
VP of marketing Dan Cohen says. 

Most prominent among the group's 
myriad U.S. synch deals has been the 
use of" Mezzanine" track "Teardrop" 
in th e Fox-TV s mash " House"- a 
mainstream flirt.ation that makes t.he 
group somewhat nervous. "'That's why 
we try to reinvent ourselves every five 

WRITING A NEW CHAPTER 

years. to move those shadows," Mar
shall says. 

·· Heligoland" continues the band's 
collaborative tradition. ''Teardrop" fea
ttues vocals by former Cocteau Twin 
Liz Fraser. Other guests on the album 
include Damon Albarn (Gorillaz, 
Blur), Guy Garvey ( Elbow), former 
Tricky collaborator Martina fopley
Bird and lon gtime Massive Atta.ck 

alumnus Horace Andy. 
"\Vc:.'ve aJways wanted to work ,1Jith 

Martina because she has that Bristo l 

Irish band the Script has taJlied an impressive list of achievements in the past 18 
months. Not only did the trio's self-titled de but album bow at No. 1 on the Offi
cial U.K. Albums chart, but it also opened stadium shows for U2, Paul McCart
ney and Take That. 1 Now, 15 months after "The Script" was released in the Un.ited 
States on Phonogenic/Epic, it earns its best sales week yet, shifting 6,000 copies, 
according to Nielsen SoundScan. The title moves up on the Billboard 200 to No. 
130-its highest rank since las t May. The set debuted at No. 91 on tl1e April 4, 
2009, tally. -J Much of the album's rebound is likely owed to the recent success of 
its single, "Breakeven." This week, it zips 40-28 on the Billboard Hot 100, thanks 
to its digital sales (56,000, up 41 %) and airplay (No. 21 on the Mainstream Top 40 
list, No. 44 on Hot 100 Airplay). 1 "Breakeven"- whose video was the most-played 
clip on VH 1 the weekending Feb.14, with 34detections-has sold 454,000 down
loads. The album has sold 151,000 copies in the States. -Keith Cau!fietd 

• Sales 
• Hot Digital Songs 

OlartRank 

"Breakeven" Song Sales 

36,000 
33,000 33,000 40,000 
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56,000 "The Script" Album Sales 
• Sales 
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connection." .'vlarshall says. "Guy is 
an amazing writer, and Damon is a 
complete genius." Albam also joined 
the band onstage for two songs dur
ing its Feb. 11 show at London's 5,000-
capacity I lammersmith Apollo. 

U.K. tour ing began last Septem
ber, and t.he band played additional 
British dates in February before 
heading to Mexico. Australia and 
New Zealand. U.S. shows wi ll fol
low, which "will help immensely," 
Cohen says. "'They're really serious 

6,00ll 

about doing proper touring ... 
To reintroduce Massive Attack 

stateside, Virgin released the group's 
scene-setting "Splitting the Atom" 
EP last October. While its SoundScan 
total is just 4,000, Cohen says the EP 
did its job. 

"That was big for reminding folk, 
they're here," he adds. "Setting up this 
record, jthc] same fans are st.ill here•-
the same musicsupen•isors, the same 
radio stations, the same press. This 
campaign is about still going !)irong a 
year from now." 

Prere·kasc onlinc activi ty saw 
remixes by Gui Boratto, Tim Golds

worthy, Ryuichi Sakamoto & Yuki
hiro Takahashi, She Is Danger and 
Breakage made available for stream
ing exclusively on Face book. London
based Virgin VP of marketing Sarah 
Sherry adds that a series of short 
films was made. with d irectors like 
Baillie Wals h, Jake Scott and Dougal 
Wilson each choosing album !Iacks 
to illustrate. 

"We've got a hell or a lot of content 
to use online." Sherry says. Virgin is 
a lso planning TV and radio appear
a nces a round the stat~sitlc live dates. 

"There's been an evolution with 
.Massive Attack from what was es· 
sentially a DJ culture thing." Mar
shall says. "The fact that we're at a 
stage now where we consider our
selves a force in the !live) are na, it's 
another form of evolution-enjoy• 
ing the game and t rying to take 
things a bit further.· 

"Breakeven" Top 40 Airplay 3 87 

5,000 
l,8'1 

• Mainstream Top 40 Airplay Deledlons 2151 

• Mainstream Top 40Alrplay Chari Rank 
l ,OlB 

1,106 
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llll 1,1!9 1,12! 
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Turning Heads 
Josh Turner Scores Third 
Straight Top 10 With 'Haywire' 

Fueled by national TV guest. spots, a hit video and 
a No. 1 single with "Why Don't We Just Dance?; 
MCA Nashville's Josh Turner debuts on Billboard's 
Top Country Albums chart at No. 2 and on the Bill
board 200 at No. 5 with his fourth albttm, "Hay• 
wire." The Feb. 9 release also marks the 
singer /songwriter's third s traight top 10 album. 

Following st reet-week appearances on "Late 

Show With David Letterman• and "'fhe Martha 
Stewart Show: Turner says of the new album, "We 
chose songs that At my style and tie me back to my 

t raditio nal roots. But it's also different in that I feel 

the subject matter goes a little deeper about love 
and relationships. I challenged myself more vo

cally than r have in the past." 
Turner debuk d in 2003 with the hit single 

"Long Black Train," which propelled sales of his 
same-titled flrst album past platin um . I l is 2006 
double- plati n um second se t, "Your Man , ~ 
spawned two No. 1 s- t.he title track and "Would 
You Go With Me." And h is third album, 2007's 
"'Everything Is f ine," served up the h it "'F:ire

cracker." The same creative team for those three 
albums, including producer Frank Rogers, was 

in place for ·'Haywire." ("Josh Turner" was co-

DIGITAL FORCE 
A week of heavy snow and cold temperatures 

might have deterred shoppers from hitting the 
stores, but it d idn't prevent Mexican pop trio 
Camila from debuting at No.1 on Billboard's Top 

Latin Albums chart with its second se~ "Dejarte de 
Amar" (Sony Latin). In terms of units sold-12,000, 
according to Niels.en SoundScan- it's the chart's 

biggest debut since Ednita Nazario's "Soy'' sold 
161000 in Its first week last November. 

Camila's big sales number(consideririg today's 
marketplace) was expected from a group whose 
debut album, "Toda Cambi6," has sold nearly 

400,000 copies. But since that album's May 2006 
release, the market has changed dramatically

something Camila used to its advantage in an ag• 
gressive d igital and online marketing campaign 
that resulted in major online sales. Approximately 
2,000 copies of "Dejarte"-about 16%-were dig
Ital albums, a high percentage for a Latin release. 

"The marketing strategy was to get the word 
out that it was an album with many hi t songs, not 
just one single," Sony Music U.S. Latin president 

Ruben Leyva says. "We did that by going to their 
fan base onllne and on social networks." 

Leyva isn"t undermining the importance of radio 
in Camilais success. Indeed, lead single "Mientes" 

became the group's first No. 1 on Billboard's radio 

charts this week, reaching the top spot on Latin 
Pop Airplay and No. 4 on Hot Latin Songs. "The 
song is a hit," Leyva says. "But more important to us 
is communicating that this act has a body of work." 

Helping spread that message was an ITunes 

"Countdown" that featured the single and th·ree 
other album tracks-one released each week
during the four weeks leading up to street date. 

That resulted in the aforementioned 16% in digi
tal sales, a figure that exceeds the 10%·12% ~hat 
most Latin acts attain. Prior to the album's release, 

Verizon stepped ln as a sponsor and offered exclu· 
sive Camila content online to subscribers. 

"We did everything on the marketing menu," 
Sony Latin VP ol marketlrig Paula Kaminski says. 
"But what surprised us is how much Camila's on

l ine fan base has grown." At press time, "Dejarte 

produced by Rogers and Mark Wright.) 
"I have known frank since I recorded· Long Black 

Train ,' ,. says Turner, who, like Rogers, is from South 

Carolina. "Frank really understands what I am try

ing to achieve as an artist .1nd a singer. He knows 
how to capture my sound even when l don't." 

"Haywire" is ntrner's first album to be available 
as a deluxe edition. In addition to the 11 songs fea. 

tured on the standard release, the deluxe version 
offers live versions of" Long Black Train" and "Your 

Man,"' as well as two previously unreleased tracks. 
T1ie first. "Let's Find a Church ." was recorded dur
ing the "'Long Black Train" sessio ns. The sec• 
ond,"This Kind of Love." was cut for "Haywire." 
Turner. who either wrote or to-wrote six of the songs 

o n the deluxe set. says songwriting is important to 
him because "it lets people hear my heart." 

The deluxe package also features the video for 
"Why Don't We Just Da nce" and behind-the-scenes 
interview footage ... The deluxe version is m aking 
a good impact, .. Universal fi.•1usic Group Nashville 
executive VP/GM Ken Roboldsays. "Wethoughtit 
would be a 75/25 s plit between the regular and 
deluxe. Rut in some accounts, the deluxe is per
forming as well as the rcgttlar. • 

TV is another m ajor factor in the album's sue• 

cess. 'furner is the Great American Country net
wor k's Febniary artist of the month. a campaign 

that was complemented by a countdo\vn to Valen
tinc' s Day promot io n on GAC. Catering to 
Turner's large female fan base, UMGN ran an

other Valentine·, Day-related campaign on Di
recTV. Supplementing a ds on Oxygen, ABC 
Family, HGTV and other networks were a series 
of syndicated radio spots. To reach Turner's large 
number of fans in the 13-17 age group, Robold 
says the labe l's marketing plan included a push 
on Facebook, Google, iTuncs, Yahoo and other 
online sites. 

de Amar" was No.1 on !Tunes' Latin albums sales 

chart in the United States and in Mexico, where 
the title has shipped mote than 83,000 copies, 
according to t he label. 

"The setup from the U.S. to Mexico to every 
other country (in Latin America] was lmpecca
ble,11 Camila manager Jorge Juarez adds. 

That transcontinental success, compounded 
by fans o n line, further fueled domestic interest in 

the band. "Fans were communicating with each 
other so quickly that it's hard to say if It was some· 
thing we did."' Kaminski says. "Maybe it was some-

thing they shared online." -Leila Cobo 

SPREADING 
THE WORD 
When it was t ime to record his next 
Verity album, Marvin Sapp decided 
not to tamper with the live formula 
he used on his 2007 best seller, 
''Thirsty." So on Oct 16 last year, he 

returned to the s.ame site-Resurrec
tion Life Church In Grand Rapids, 
Mich.-with the same talent-includ
ing writer/ producer Aaron Lindsey 
and backing vocals director Myron 

Butler-to re<:ord the March 16 release 
"Here I Am." 

Verity got a jump on listener reac· 
tion to Sapp's new songs by provid· 

ing a live video stream of the perform
ance/recording and a chat room on 
Its Web site. "Thousands of people 
watched the stream from everywhere 
in the world,"Verity senior director of 

marketing Cheryl Marks says. "It gave 
us a bird's-eye view of what hit home/' 

That song was "Best In Mei" which 

after only nine weeks is shaping up 
as another No. Hot the sirigirig pastor. 
Co-written by Sapp and L indsey, the 

song is No. 3 on Billboard's Hot 
Gospel Songs chart. It's another up

l ifting anthem in the vein of Sapp's 
"Thirsty" mega-hit, "Never Would 
Have Made It." That song ruled Hot 
Gospel Songs for 46 weeks and 
claimed the crown for the longest
running No., on a Billboard airplay 

chart. The crossover R&B hit also pro· 
pelled "Thirsty" to sales of 706,000, 
according to Nielsen SoundScan. 

••Here I Am"' revolves around mes, 
sages of inspiration, praise and guid· 

ance delivered to full emotional and 
Joyous effect on "He Has His Hands on 

You," "Fresh Wind" and the title track. 
And Sapp takes his crossover appeal a 
step further by letting loose on the 
rock-infused "Praise You Forever." 

To broaden Sapp's reach, Verity will 
stream the siriger's street-date retail 
appearance at the Experience in Chi· 
cago. An upcoming Atlanta in-store 

will be broadcast/streamed to 13 mar
kets by local radio partner WPZE and 
air personality CoCo Brother. 

Marks notes that gospel, like other 
genres, has less opportunities to 

spread its message on TV and in 
magazines. " But the one thing we 

have that other genres don't is a 
church base." -Gail Mitchell 
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MARKETPLACE 
For ad placement in print and online call Jeff Serrette 80 0-223-7524/jserrette@billboard.corn 

HELP WANTED 
Arion Records require a US PR Officer / 

PR Consultant on a .freelance/project/part-time basis. 

Previous US Radio and/or TV and/or Music 
Press PR experience required. 

Must be hard working & creative. 

To apply email jnfo@arjon-records com with your CV." 

GENERAL MANAG.ER 
A broadcast company in an Atlantic market is seeking a sea
soned General Manager wilh a proven track record of success 

to take a cluster of well positioned radio 
s tations to the next level of revenue, programming, 

public service, and profitability. 
Individual must protect the license at all times and have a 
clear understanding of all aspects of the radio station from 
best business practices and expense conrrol 10 the develop-

ment of revenue and ratings. Prior experience as a radio 
General Manager is required. 

Please email resumes to: ssmjth@nasrecrujtment.com & 
indicate NAS Confidential Reply 

#2RA 70 in subject line. EOE 

SONGS FOR SALE 
ARE YOU FED UP WITH 

WALL STREET BANKERS 

PULLING DOWN MILLIONS? 

Ar e you l oo king f or a s ong t ha t will 

t a p into t he p ublic' s f r ustrat i o n 

r-ight no w? Listen t o a FREE 

CLIP of "BIG BUCKS· at 

www barrows com/music html 

Fo r- Business I nqui ries , Contact 

Robert Barr-ows at R. M. Ba r r ows 

Advert~s ~ng, 650- 344- 1951 

WANTED TO BUY 

BUYING RECORD & CD COLLECTIONS 

PRIVATE COLLECTIONS-RADIO STATIONS

DJ RECORD POOLS 

21ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E-MAIL: sales@21centurymusic.com 

John M. Jabra, President 
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MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are srashin,g ours, CD's. LP's. Books. Cassettes 
as lo'II as SO cents. Your chc»ce from the most 
extensive listings available. 

For free catalog t a II (609) 890-6000. 
Fax (609) 890-0247 or write 

Scorpio Muvic, lne. 
P.O.Box A Trenton, N.J. 08691--0020 

emall: sc:orpiomus@ilol.com 

DON'T 
MISS AN 

ISSUE 

Issue #7 • Fe ' UdlY 20. 201 0 

To Order Back Issues 
Online,. Go To : 

b 1ll board .co m/backissues 

FREE 
(Advice) 

HOW DO YOU MAKE 
YOUR CLASSIFIED 

AD PAY? 
By running ii consistently

corisecutive weeks-for inipact!~ 

Rarely does a prospective 

cuslomer reply to an ad lhe very 

lirsl lime ii appears. When Iha! 

cuslome_r iS ready lo buy. 

Remember. lhe very week he or 

she is ready your advertisement 

should be in POSmON. 
Stay ALIVE and SATISFIED 

with an ACTIVE CLASSIFIED!! 

TOLL FREE 

800-233-7524 or 646-654--46.97 

T-SHIRTS 

Worldwide Distributors of Licensed: 
ROCK & NOVEL TY T-SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 
Check out our website catalog: 

m .back1fage-fa1hion.com 
or call for a free price list/flyer (dealers only): 

800-644-ROCK 
(r1utsidc the U .S. - 928-443-0 100) 

TALENT 
MUSIC CO.MPANY SEEKING ORIGINAL SONGS 

Are you talented enough to produce and deliver full demo recordings. 
complete wilh vocals, lyrics '°'"d music. wi1tiin specified timefr .unc-s'? 

Our web-based music company is seeking to purchase exclusive 

rights to o rig inal songs on an o ngoing basis (con1rac1 detail~ lo be 
discussed upon acceprnnce). 

Jf selected to be part of our national produclion team~ you will be 

producing original music for our diverse cam log. Genres include Pop. 
Rock, Hip Hop, R&B, Country, 

Christ.ian. and Lalino. 

Submissions require links to your demo, 
MySpace page or ,nusic page. Please respond to 

musicsnhmission2010@rmail com, 

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . .. 

BE CREATIVE• KNOW YOUR OPTIONS 
ADVERTISE WISELY 

Billltoord JEFF SERRETTE SENIDRACCDUIIT MANAGER 
PHONE: 646~54-ot697/100·223-7524/FAX: 646-654·8066 EMAi~ JSERREITE@BILIBOARO.CDM 
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~-., 
CHAMPION 

TOBY'S TOPS 

HE'S STILL 'HEl~E• 

>>Cue Bowling for Soup's 
"198S." "We Arc thC' World 25: 
For Maiti'' continues the trend of 
2S-year-old Billboard Mot 100 
No . l!'. rctutning t o the list , 
joining recent remakes of chatt· 
t oppers by Foreigner and Wham. 
Another leader ftom 198S, Bryan 
Adams' ··Heaven," appears as a 
cover b y Brnndi Carlile o n "XOBC 
(EP)," which debuts at No. l on 
Top Fo lk Albums (see page 44). 

» Since "The Ofticinl Music of 
the XXXlllrd Olympiad Los 
Angeles 1984" became tho first 
Olymp ic-themed l!llbum to 
appear on the Billboatd 2 0 0 
(rc.achlng No. 92), tht' 93mcs 
have consistently had an impact 
on B illboard surveys. Brush up on 
the m.iny Olympic- rcfotcd titles 
t o enjo y chatt g lory. 

e Re~d Ciiart Beat 
· eve," weeK dt 

b illboard.co m/cha,tbeat 

Billbci>ar•t 

Sade's 'Soldier' Conquers With 502,000 Debut 
Nearly 10 years after the group's last 
studio effort, Sade returns with •sol• 
d icrofL.ovc,-" blasting in at No. 1 on the 
Billboard 200 with 502,000, according 
to Nielsen SoundScan. It's the act's first 
No. 1 debut and its best sales ,vee.k si nee 
Sound Scan began tracking sales in 199 I. 

On top of that, it's the best sales 
week for an a lbum by a grou p since 
AC/DC' s "lllack Ice" bu lldozed in 
at No. 1 on the Nov. 8, 2008, ch art 

with 784,000. 
"'Soldier of Love" is Sade's second 

No. 1 album. It,; first , "Promise," spent 
two weeks atop the chart in 1986. 

The new album is the first stud io 

effort from the band-led by vocalist 
Sade Adu- since "Lovers Rock" was 
released in November 2000. It debu ted 

and peaked at No. 3 with 370,000 sold 
in it.s fi rst week. 

"Sold ier of Love" is Sade's sixth stu
dio set ove rall , stretching back to its 
"Diamond Life" debut i n 1985. All told, 

summers' night,"' shifting a career-high 
316,000. The s inger's last set, 2001 ' s 
"Now," also ope ned a t No . 1 with a 
then-best 296,000 copies sold. 

One can theorize that part of the 
reason why Sade' s and the act has notched eight 

top 10s in a row on the 
Billboard 20(}-its enti re 
output of albums. T hat 
to tal comprises six stu
dio efforts, one greatest
hits collection ("'lbe Best 
Of,.) and one live record
ing ("Lovers tive"). 

OverThe 
Counter 

Maxwell's starts are so 
eye-popping is that they 
share a similar fan base 
- consu mers who a rc 
likely older and tend to 
p urchase full albu ms 
instead of individual 
tracks. (Bo th acts al so 
call Sony "v!usic home.) 

KEITH LD ~ 

~""~ 
With that feat of e ight 

straigh t top !Os, Sade is 
the first group since Led Zep pelin to 
have its first eight char ting albums all 
reach that region oft.he chart. Zeppelin 
did it with its first JO albums- from 
l 969 with its self-titled No. JO-peaking 
set, tlp until 1983 when "Coda" topped 
out at No. 6. 

On next week's Billboard 200, expect 
"Soldier of Love" to rule the tally for a 
second week, as no new releases that 
dropped Feb. 16 seem to pose a chal
lenge for No. 1. 

LONG TIME GONE: Sade is the sec· 
ond act in the past yea..- to make a wel
come return to t.he top-of the Billboard 
200 afte r a long absence. Last Ju ly, 
Maxwell rang the bell with "B LACK-

Anyone e lse wond
ering iflong-absent R&B/ hip-hop d iva 
Lauryn HIil (a Colum bia artist) might 
produce an album this year? 

SALES SIZZLE: The stars have so far 
aligned in lO!O, giving us a Billboard 
200 that bas yet to deliver a No. 1 album 
that has sold fewer than 100,000 copies. 

With Sade's 502,000 bow this week, 
we've had 25 weeks in a row whe re 
there was at. least one album that sold 
more than 100.000. The streak started 
on the Sept. 12, 2009, tally when Col· 
b l e Call lat's "The Breakthrough" 
launch ed at No. 1 with 106.000. 

The top three titles on the Billboard 
200 this week all sell more than 
100,000. Lady Antebellum'• "Need 

IVlal"lcet \~fat<:h A Weekly Nationa l Music Sa les Report 

Weekly Unit Sales Year-To-Date 
DIGITAl DrGITAl. 

AL8~ AUIIJXS· rum 2009 l{llO Ol.t.Kfi£ 

You Now• is No. 2 with 208,000 (down 
less than 1%), a nd Jaheim's "Another 
Round" bows at No. 3 with 112,000. It's 
the fi rst time the top three have all ex• 
cecdcd 100 .000 sin ce the Nielsen 
SoundScan sales week ending Dec. 27. 

Last year we had to wait unti l the 
week ending March 15 for three al
bums to sell more than 100,000 copies 
in a frame. Howevc-r. the: feat seems 
less impress ive if you sc rol1 back to 
2008. as the three-fer-100,000 achieve
ment happened in the week en din g 
Feb. 17-about the sam e time it oc
cu rred this year. 

POLICY CHANGE: To ens ure s tan
dardized Nielsen SoundScan report
ing cycles and equitable Bill board 
charting periods, Sound Scan and Bill• 
board will no longer hold sales that 
occurred in a normal re tailer's track
ing week for in dusion in a subse
qu ent week. This po li cy goes into 
effect immediately. 

The Sou ndScan and Billboard re• 
port ing week wi ll continue to be 
based on a Monday•Sttnday cycle, 
wi th the u nderstanding that some 
retailer s opera te un der a Sunday
Saturday sales week. 

Contat1 Billboard d irector of charts 
Silvio Plettoluongo with com ments or 
ques1ions atsilvio@billboard.com. •· · · 

nielsen 
SoundScan 

2000 lOl-0 CHA MG[ 

TlllsM 

lllt-

7,834,000 1,810,000 25,227,000 OVERAL L UNIT SALES YEAR·TO·DATE SALES BY ALBUM CATEGORY 

<llaoge 

lhisMli~Vur 

°""" 

6,723,000 1,707,000 24,136,000 

16.5% 6.0 % 4 .5% 

8,560,000 1,565,000 26,209,000 

-8.5% 15.7% •3.7% 

Albu111 40,984,000 38,518,000 •6.0% 

Dltlt~lrackl 152.463,000 153,340,000 0.6% 

Stott ~•tlK 168,000 237,000 41.1% 

lolal 193,615,000 192,095,000 -0.8% 

Albu111 w/Tll.' 56,230,300 53.852,000 ·4.2% 
' lr1dQ~i tr~ ,:q1,11v.,lmt nJbum " lcs (T'tA) w.t.h IO tro:lo: OOYmlo.,ds ,:qulvah:nt 
to era: t11'tlun ~ale-. 

Cuneat 21,817,000 21,666,000 ·0.7% 

C.~101 19,167,000 16,852,000 ·12.1% 

0.,p(alal,4J 13,991,000 12,826,000 -8.3% 
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10 

\._/7.8M 

:1 ~J- F--M--A-.,-M--,J--,J-.,-A-,:-S- 0,--,N-,--:D-~J. 

ALBUM SALES 

'09 f 

'10 

SALES BY ALBUM FORMAT 
CD 

Di1ital 
Vinyl 

Olhtr 

31,775,000 

8,948,000 

252.000 

8,000 

4J.o mUuog I 

27,394,000 

10,831,000 

289.000 

5.000 

·13.8% 

21.0% 

14.7% 

•37.5% 

•09,., _________ 2,..1.,,,a,_,.m...,1,..11,.,10,.n,J.,. 

'10 ---------2,,7 million· 

25000000 
CATALOG ALBUM SALES 

'09 

'10 
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SffUiE[JO'Wl'I .?3 
f RAIIKOO.mlA 154 
SU.ill , 89 
SUFQIOT .1&2 
SXO~ OOl¼ .. !IS 

M.\l~.-tl>MOfflA,H(S: 
lltE&.l[N';!J.El. . 11 

.r.u'AlAA 1~3 

MUSICYOltfrAE.2. t 1 THJ.lm.nEI\WlJ!f5. .69 TRAIN , 
Tl£11ANG0'4R .... 189 THE<!flYrlAOEAtiWr TREYSOl!GZ . 
lfAtle.i~H.IO!CfAM·TIIE 178 JOSffTUFmeR 
MQIJIE . .......•... 109 A~Tlo:E !,II 

STMtSTIIUCK ... 98 THftDO.W .••.. . . HD 

" .. 4S ., 
m 1L"lfl .. .. .. .. .. 101 THFITISECOl(()S. ,0 CARRE UIIDEIM'OOD .2J , 
THET\\1l00SAGA- N£1.'r wt.RS ..... 111 H2 

~1~~;,,,:~:::.;~~; ~ (M\ ··· 33 
21 fAVOIIITEA!mSTSstlG 

/tlFt r<Jf:t flNTI' Ill"' 61 lHEIFt FA\1Dfllf£ UM-
V&.54YEII .63 
c1t:1rs voe.ms . ,. ea 

~llt.R&I GMS tHFA' SCf,IGS ... .. . . . . 177 ~GMOtiEY ~I 
OftU,\:,,S . 113 W0lYGOSf'EL2010 , li2 

SPOON •.• • • •.. 64 CAAZYttF.ART . . • . . 44 ~ . ... . ....... 100 THflfFDAYsGRAU 1~0 WJHl.fl!Wf . .•.•.. 85 OOW:U 1« \\'QWHrf'Sa>10 .. . .. .i'S 
AOOSTt:WMH l?S {;lff w.stlN OOIE· TIIE Vo\lEtmtf'S0/1¥ , • " .2G fl!M~NID ... 97 00\~32.. ~~ RDB!Ot.1Hlf ..•• Jl 
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ro~.•.~~1, EXCLUSIVE CHARTS 
Billbeartl,, !!'~'-..,~ FROM BILLBOARD 

SoundScan F (>l f'l(>f<l <::h .ul~ ,!Olld<fl<'lrtdi>t;ill~ g Ol<l b ll l a., 11, 

Cl) TOP POP. CATALOG"' 

2 

e .. 
0 
0 

7 

8 

Tille i 
Numtier Ones 11 

The !lest Ot Sade II 

Thnllef f", 

Call Me lrrespC>r1Sib1e • 
lrs Time II 

Journe:(s Grea1es1 Hils • 

Grea1est ttils 1J 

0 " r.===l!!lWLl!l..!ua. ______ -4 
10 

fPIC \ E'3AC'f881)7?":'Sm4Y\IUSIC 11.98 

THREE DAYS GRACE 
ln"E?.3511•Jl6 111~ 

CREED 
wwm-L"i' 13103 9SflCDli~D@ 

THE BEATLES 
,\PPlE 29325 ( APHOL 1 U-8. '2 98 

love On The .Inside II 

Gt1ld -- Grealtsl Hils g 

Mrehael Subia • 
'f'hat lonesome Si,trJ • 

Re-velilhO.tl 

Some Hearts D 

Th.a Cartetm IJ 

Cross fload II 

Grea1esttti1s II 

Come Away Wi1h Me • 

Abbev fload ~ 

Ofaoular Spectacular e 

Dijrk Sida or The MoOil- ., 

Ba<! El 

One-X • 
Grea1est Hlls fl 

1 • 

;~~<:_!~~ ,e 
98 

The Bes! Of Chicago: "40th Arw~ersary Edition e 
1A~~~~O:-}s~,~~8 Jasoo Aldean • 
ORIGINAL BROADWAY CAST RECORDING Wicked • 

JOHN MAYER 

Loms Rock 1J 

£Ms: 30 N 1 Hits II 

The Very Best Of Print:e • 
All The Righ1 Reasons II 

Confessions • 

The Beattes • 

t"mNol Du,cl • 

A'A'ARE couirmA 279;e••so~Y MUSIC 18 9! 
COfll~ um B 

~ ~ H~lt~:0:~~1• wMrffR e11:is. ,ue r.- M1nu1es To Uh1night B 
CARRIE UNDERWOOD 
!9Al\1SlA.t.ASWIUl:!1221 SIAN 1298 

JASON ALDEAN 
BROK.EN SOl'I 70'7 17 98 

Camlval Ride 11 

Relentless • 

ANDREA BOCELLI The 8eS! 0t Morea BDetlll. Vlv·ere 
!lt:iMttccA~CLJSOCSliAClP ~63 

QUEEN 
HOU .. YWOOO 15U6S e.n 11.S:t 

Grea1est ttils D 

POINT OF GRACE lio'fl Vou LNe 
WOJ:t!)..(;Ull3 U t O~O"VIAAtlf.11 MO$. lfi.1$ 

MUSE 
l'ltl..qNER8F10$ ••'H'• NYB)!il 

Black Holes AOO Revela'llons • 

Aliff dllI1ilg "" tlll!S on lh Co1111ry lolly -.1.,.., lffl •OJI !004, 
~llGl!riio111w,ite, Alison MoOIOl's fi!SI ,trort 1,.1,to, "uows," lies ,. 
ill for, No. TI d<but •• IOI! foltltums. l 's 11,urlisl'seighth , 111om 
,,.,,1, 11111 t mefn, l!om bu feli. 10 pertom,Ince on •ut, 5llow 
Wfth 0ml lfll,llliln.• 

44 I Go 10 www.bl llboard.biz for complete chart data 

Cl) TOP DIGITAL'" 

MICHAEL BUBLE 
HlR(PAIS-l: '1/Mt~fll BROS 

TOBYMAC 
'OIIHRO~ ffi 
LACY ANTEBELLUM 
Col?ITOi. N/1$ft\'ILLt 

THE BLACK EYED PEAS 
r mRSCOP[ IGI+. 

DAIie MATTHEWS & TI'M REYNOLDS 
81+.UA RA.GS. RCA ;mG 

BRANDI CARLILE 
COL~'~!Wi SONY ,!,f.JS-t[: 

JAHEIM 
Al~A~"llC ,AG 

Tillel i le 
':t:f ti 

Soldier Of Love I 

Speci~ Oe!imy (f P) 26 

Tonighl 

N"eed You UO't1 

TileUtO, 

Live In las VeEJas 

HO()B For liai1i HO'tl 61 

R,blr1h ,c 

\'alenline-'s Oay 20 

ll'leFam, 7 • 
Heligoland 46 

XOBC BO 

Aoother Round 3 

riiMRfPAISf .,~:= LO\~\'l Theory Aro Pr.dee,~ l•t3 2i 

~~i~ ~CA. RI.IS Animal 19 

ir~~i:i~:l)IAt. 000 BLOOD 53 

MICHAEL BUBLE 
Hl,'RtPRIS[ 't.'AR~ffi BROS- @ 

PINK 
U (Aef JL& 

CITIZEN COPE 
RAlll'A"ATEJI 

VAMPIRE WEEKEND 

" 

Crazyl!7''e 11 • 
Funhoos11 24 

Cl TOP INTERNET'" 

!I ii !~11
,s! 1S1:i1a11~G 11er rruo!i f 

211 10 

SADE 
~.:>1c USJJ-~o"v wsr.: 

SOld1erOl l-ov«1 1 

Lrve In Las Vegas 17 

~~rRfPRlsE ~~:r:~R~TheoryAM~e. Chaflm 1·13 25 

~~~~::JR~!~~ S1M NEWWEST Crazy Heart 38 

JAH EIM Ano thee Round 

SUSAN BOYLE I 0reamelf A Dream 
SVCO tOL~.\13111, ~9M19o SONY NIJStC 

LADY GAGA The fame 
S1llfAMllN£ K{lllLIIJt.. CilERRVlllEE. 1tlTERSCDPE 011 m • 1&,I 

~~!~~~c~~~CK HelitJOland 46 

MICHAEL BUBLE 
U3, R[?RISl 5207J:l 'A'A~(A: 8ROS. l!l 

SPOON 
tAfRGE lS!.' 

CORINNE BAILEY RAE 
CA?lllll 0!137g 

TAYLOR SWIFT 
BIii Mi\CHlt~ 0200® 

ZAC BROWN BAND 
Al'ABr.ratPCTlff.tal:rICl+.Klill.HmCS18S31'1+.r. 

TOBYMAC 
FOllHR0~1 ~5m @ 

K.D. LANG 
r40l'.1SUCH !in,sa 'W6_.qr-ffR &JIO$ 
KIDZ BOP KIDS 
RiUOR & Tlf 8!.ilH 

MELODY GARDOT 
'1'U\t 011~3• \ ;G 

201 o Gramm~ tfomlnees 21 

Songs From The Hearl 52 

;md • I!, ,,, 1 m f,>h t>~hi>d PVM Y Th u t ~d;iy 

·s §I 11 A'.:IT1Sl \IMPRIIH W[tj 

- 1 10 II TWO IS BETTER THAN ONE 
D2!:i LI~, ilAl,.$ ~~Alli!Fll!l:ft: IeY~FI HIE! i'5!ll.!\l~IQI 

a 2 3 

3 ' 1 
1=, .. - 5 

• 7 6 

" 5 6 

7 10 2 

·r 6 . - 1 

10 14 2 

11 - • 
12 - I 

13 15 2 

14 - I 

18 ,3 9 

- ' 
a I 1 

3 2 10 

.. 
• ' 13 

• - 1 

7 1; 

• - I 

• 10 

10 9 19 

11 19 

12 20 

"' - I 

14 II 8 

11 - 3 

NEED YOU NOW 
U OY AlmlfLWM CCAPtTOL ~ASH\'ILLO 

BREAK EVEN 
TIit $CFIIPT 1P+. orl0$£~1(: f 11tCI 

IF YOU ONLY KNEW 
SHIIEIOWN [ATLAt..T!:I;) 

LIFE AFTER YOU 
OAll61fTlltYl19 'l!CA'lt.WG\ 

SMILE 
UIIW IW.Cll" {TO,? DOG olTl1+.~n~1 

TELEPHONE 
U.Ol' 1:AG,_FEAnJRIIIG BEVONCf ISTREA~E. ICOtU'E CHE~VTREf IPIHIISOOPEI 

TIK TOK 
l(iS/1,l tm,o~BE, II.CA. RI.Iii 

BEDROCK 
YOUNG MOllfY FEIITUIIN(: LlOYO iC~S~ M~fYUl'.f\'EltSA- MOTOW~l 

ALL THE RIGHT MOVES 
OIIERU"llBt!C ,ost.EY llnt!l.5Glif'E 

HARD 
AIKAll,ui FEATUIIINll JEUY ($Ill' OEf JAM 10.JM!i 

I MADE IT (CASH MONEY HEROES) 
~l;Vlll flllOW"M1.IRIIIOIII""'"'" "'1&WI IUI.UOOtiE...,A<'-'Wt'f:JA~ll6>\;tu; 

HEARTBREAK WARFARE 
,01111 MAYfA co111,AAIAI 

IMMA BE 
TIit M.ACk £YEO ,tt.5 onfRSC~Ei 

EMPIRE STATE OF MIND 
JAY.J-• i L1Ch,t:1l', 1ROC1iAJIOtlt 

ON FIRE 
LIL Wl+.YN! CASI! MOtltY ,JtH~f'RSJiL l~OTOWN 

BAD ROMANCE 
UDY G,Mll+. l llrAULltl[, KONLll/t C,!!(RII.VTRt[ I-ITERSCOH 

IN MY HEAD 
JASON ODIIJ.O EL~:.A HEr:iHTS/WARPffA 11;ios 

ARE VOU LISTENING 
IMIFMll.'I.IMPl'<ESEJffliUfflffltfflmRMIKIITI VOS!kl.~'1JN1P£JL 
WE ARE THE WORLD 
US.A FOii lllJIIICA COtUM!!-\1.. 1f~C'f 

HARD 
RIK,UI~ FU TURI MG JEID .SR.P '3ff JAJA IOJMG 

PARTY IN THE U.S.A. 
Mll EYtYfllJ:s 1-0lLWIOOO 

DOWN 
JAY 'EIIN FUTIIR!ll(I LIL W1UliE f{;ASH MONEY UNIVERSAL R PcJB_ft 

SWEET DREAMS 
ll't'OIIC( AUSIC 'IJO~LO COUJMBI~ 1 

ANGELS CRY 
MAAIAH CARtY FtAlURl11'8 Nt.YCI 1$.1.ANO, 10Jt~G 

EMPIRE STATE OF MIND 
JAY.Z • ALICIA KfYS ROC ~AnDll 

REPLAY 
IYU {TIM~ tS tAONrv 'cltl~ HEIGHTS. ;i(f'AISEI 

,. 
biz.,. ... 0 •1•1~:::i:•1• ·•·1• :u1.:.1..~ . --

latl::m Sli TITLE :,5' itl AJIT1S1' (IMP/:111(1 OISTRIIJ.il'OOG li',8ELI o m xoBC 
- I IMNOI CAAUIJ ,I',~ rAIJ!.11-So~-.· MlSfr, 

2 1 3 DOWNTOWN CHURCH 
PATTYGRlfJIN lC>IEOnllli\l\ 

e 3 • SI\WWm.0mf1'1'0M"EARTISISSltlO"llBF1'\IIMELOl~SOIIOS 
VARIOOS MlllSlS jSUR9iJCKSf .. 2 2 DEAR JOHN 
SOIINDJRACK IRtLolTlmY Mi;:$1C 

• ' ll I AND LOVE AND YOU 
lNE A'l'ETT IAOTIDS i\.\l.illlCA!c COW.wl(A, SQtN wsr.: 

" 5 13 THE LIST 
IIOSAMIIE CASN ~ANl'.ATT"-'I BLGi 

0 8 13 GIVE UP THE GHOST 
BRAHOI CARLIU (COL~P.1811, SOliY MUSIC 

0 e 13 STRICT JOY 
THE S.'WW. SUSillN (A.rlll· EPITAPHI 

• 1 12 GOSSIP IN THE GRAIN 
IU,Y lAMOlllM::NE (IIC,I,} • " 1 SIMPLE TIMES 
JO.$IIUI+. flAOIN {\KIM AND POP) • - I 
CROWS 
AJ.LliON MOOA.tR pn,,i;l)JISCI = MONSTERS OF FOLK 12 12 13 
MONSTEflS Of f<ILk lSi!A~Rl·LA! 

13 10 IJ A FRIEND OF A FRIEND 
IJA\IEIIAWLINc;,$ .,_.CHIN( [ACOl4V) 

14 9 13 M IDDLE CYCLONE 
NlllOC,1$[ (Atm,,£PflilJ'H! • 15 • SIGH NO MORE (EP) 
MIIM~OflD &-SONS iGLil.SS.-"Ol Ej 
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AIRPLAY 
MQWTOREDQY 

ru.~n 
&OS 

SA.1.ES DilTA 
CGlltPII.EO QY 

Billbear.l,. 

LA ROUX 
8Hi Lift POL~"!IOR.Ct-'i:il il'fTREE,IIOV:ISCOP! 0133-t9' IGA j10JUJ 

BLAKROC 
BU.KRac 33002• a 13.8'1 

DAVE RAWLINGS MACHINE 
ACotl'I lj.'908 !l.'911 

CHARRED WALLS OF THE DAMNED 
Mt tAL SLA0£ 1He9 (15.9t 

Dailey & Vincent Sing The SU1.t1er Brothers 
MUMFORD & SONS 
Gl .-.SSllOT~ otsJl'.Jll ! X j3 &31 

TERCER ClELO 

9 27 ~~~:.i~A~::~~~A!nI~~~3~AGNETIC ZEROES 

I I 64 RANDY HOUSER 

Condillons 

IUl~ \'EN!t.lt!SIC l;~I\USAL "-!SIC lJll lN[I 65370-Z.UMlf. 12.9tJ 

V.V. BROWN 
CA.Plln.. Dl&nAl Ell [5-e,Bf 

Soy Tu Maestro: '45 Mos Gracias A Tl. •. 

ZStlunoiverary of 
ltsfirstall11111, 
''feelllldo," 
(19~. 

_,, HEATSEEKERS SONGS" 

0 ) 6 ~~~lo~~~1,TG~:~Jr~:TELL'E.. m 'SIC t1Pll 20~!41m RSCOl'E 

27 ~;~~TI .. IIOG LIL JON RT¥ RotK WI.LlAl<CHERRYTa,LIITTERSCO•E 

• 6 

• 12 

12 1-C 

0 LET'S DO IT 
WW Fl.OCKA fUMf (50 K:EY ASVlll/A WARNER a~os I 
1901 
l't+OflD jlOY.AVl£:,'JI.A5S~tlTE,R~iJ! 

BEER ON THE TABLE 
J(IStllllO~N (COLUMBIM 

10 S ?~~i!~!~~~ATIN) 
20 HURRY HOME 

JASilN l.llCHJitL URIIOU (il,'IISTA WISIMLLEI 

KEEP ON LOVIN' YOU 
1ma MM1hlOLIAlBIS MA.Ct-m.1 

OUTSIDE MY WINDOW 
liARA.H BUTT~N (LV" IC SJREET) 

L ITTLE HOUSE 
lMANO,, UYFIIIIO (llElAlA'IT'f .WJS.ti:J 

HALLELUJAH 
fHf: Ci\MAll(.u! ftNO'A$ (OECCAI 

HELL ON THE HEART 
ERIC CIIJRCM JCA,;,ITOt MASH\ ILL[ I 

WOMEN LIE, MEN LIE 
YO t om ffAftJNNG Lit WA.Ylff 0N( ITTA8l[ '?0..0 GROONDS 'J il lllG) 

SAVIOR 
RISE AGAINST tDGC INl[ llSCOP.£1 

WHO I AM 
IICK JONAS 6 THf AOMINISTkATlo.l lliOUVWOODJ 

KINGS ANO QUEENS 
THlffl SECONDS T4l MAAS JIMMOffTAl \'IRr.N CAPITOL) 

STARSTRUCK 
alRISTOPffDI WllDf ('JAU DlSNCTI 

SNUFF 
SllP10IOT IROAORt...'lflER. RRl'j 

EIGHT SECOND RIDE 
JM:fOWOI (Rt .I. th\S~\'llLEf 

MONSTER 
SIIIU.O (liROOU IK-:1 .ATL.A!ITIC) 

ANDO BIEN PEOO 
BANIM LOi REQJIJITOS \DISAI 

WHAT FAITH CAN 00 
KUll.~S IBEC '100TH & WU. l 

PAPERWEIGHT 
,OSHUA RAOllf i lit>IUYUR fUK !RELATIVITI MUSICI 

COLGANDO EN TUS MANOS 
i;.t.ALOS 1.1.IJlE t ON MAlllA UM(:MU (Wil..qNER LATlr4o\J 

The House Thal Olrt 8u11t 

Crows 

Undisguised 

Bo Burnham 

Ade1ilas Way 

Expecting Good Thing& 

EDITORS 
Lung& 

ll1< lund's t!ord 
lul-le11!11h slUd~ 
s,t, prodU<ed by ill 
llnJ,Ml,eR,(onls 

tholJadlJohMOII, 
slorts win 2,000. 

KITC~Em'IAqE091C f.tlJIERlABtl 11 S4l! 

RJD2 
Eyelid Movies Fl!'S. FlECl"ICAI. C{INNFCTi'JNS 1 Ohc~ • 15.~J 

Concrete Jungle 
MIIKE SNOW 
00'WKlO'flN ?C\lt!>' i14 <;It) 

REGIONAL HEATSEEKERS #1 ALBUMS 

Somewhere In Time 
Reckless Kelly 

One LIie Stand 
Hot Chip 

ili31=it• 
. ,. .. .. 

One Life Stand 
Hot Chip 

Somewhere In Time 
Reckless Kelly 

SOUTH CENTRAL 

Fanfarlo, "'Harold T. Wilkins, or How to Wait for a Very Long Time" 
The London pop band's f irst charting single enters the Triple A 

tally (viewable in full at billboard.biz/charts) at No. 27 alter the 
quintet made Its U.S. TV debut on "Late Show With David Letter· 
man" ( Feb. 15). 

One Life Stand 
Hot Chip 

Dalley & Vlncent Sing 
The Statler Brothers 

Dailey & Vincent 

SOUTH ATLANTIC 

FANFARLO 

l!) "';i"'l f 

Ji. 

A Friend Of A Friend 

Charted Walls 0 1 The Damned 

Sigh No MOJO (EP) 

Gonto Comun, SUOl")OS ExtraotdlnariOs 

Travelling Like Tho Ughl 

Tho S011 Pack 

The R:olgn Of Darkness 

Romance Is Boring 

A Choru$ 01 Sto,ytellers 

Stand Up And SCfeam 

A Womim In Love 

Off The Hillbil ly Hook {EP) 

July Flame 

Rocks Into Rivers 

Chasing The Grai I 

No Ra.in, No RaJnt)Qw 

At Home Wilh Friends 

Skapsis 

A Badly Broken Code 

One esklrnO 

In This Ught And On Thls E\lenlng 

Ho!Chlp 
Oneli1eStafld 

Colossus 

Miike Snow 

4 =r~~~c_:;lhlSt~Bro~ 
Randy Houser 
Ar,VfningoGoes 

Recklesl!ii Kelly 
Some-whoroln rum:t 

a BoBurnham 
Bo&Nflham 

The Heavy 
The Howe 1ha1 Dirt Bwrt 

l....ll'J -, Overklll 

'"""'°""" 
a Ho!Chlp 

One LYe SI and 

~ 
Galactic 
Y<f-Ka-May 

4 
Charred Walls 01The Damned 
Charred Wd#s Of The Oamned 

F Ar5i5 
StvveFol-The O.vil 

1 

• ""'"" Sharpe& The Mq,elcZeroe< 
Up From Below 

~ PhanlOgram 
fycfidMOlri•s 

8 Surfer B lood 
~l'Q(;Q.l,st 

~ 
Four Tel 
Thor• 4 LQ110 In YQu 

~ 
The Heavy 
1MHl"Ju!.le 'rMJOlrl Buift 
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AIFll'LAY SALES DAU 
r~ONITOR[D BV COl.1P'ILCO BY 

B•111L--~-' ruelsen melsen LJall 1 • $' BDS s~nds~n 

,@\ THE BILLBOARD HOT 100"' 

0 • • 0 
0 
0 

4 3 

S 2 

11 " 

HEY, SOUL S ISTER 
M. Tflt.HE UJIIOflA-Gf ,S WtiTTFIJBFFtG •PMl)llAH/INJ ll°'0,A DJOA,:( ~°'O 

HOW LOW 
T-MUIJS C. BRIOG.r& tWIW,\.',1$,C IIIO(~HOIIU SI\OI.ER H SM:JCliLH 

IN MY HEAD Jason Oerulo 
J.ROTW J.J)[SRDLU:A~"(JJIOTEM.C.IC£Ll\' e> BELUGA hO~TS. WAR--'iER flROS. 

10 6 s :~~J~!~~s~rx-ics {D.GLiETT,\J.C.SJtnRtS.G.TJlt.JMt~~'EE} .. THr.:vld ~u:i~lr~~~f~~ FJ 
CDoe,.. ___ _.. .... ...,.. BLAH 8LAH BLAH .f lltWAtJ K&Sha F::,.~u,~~~R3i~,~3 22 17 

tD, SAY AAH Trey Songz Fe"turing Fabolovs 15 17 '('f.'.lllth!D.Cffiil.Ll tli't'l.(A R.MJERED[E, Jll.,nmit.:isc.w,T-Wil.ES,!tLWAI..Kill,D.COO[lll SO SOf.t.800KATLAtm;; • 14 

18 

17 

18 

22 

32 

34 

311 

40 

42 

12 11 

10 7 

16 t9 

9 16 

14 12 

13 to 

25 2S 

20 11 

24 23 

19 18 

21 20 

17 15 

30 J6 

" 29 

23 1, 

'° 53 

27 28 

39 22 

35 35 

31 28 

36 46 

26 34 

•2 .. 

37 S5 

33 32 

65 BS 

32 33 

34 30 

47 5(1 

28 3-1 -C " 56 

4a 41 40 

.. 7 •s 43 

CD 62 SI .. 38 37 

~ 55 57 

• 64 58 

e 80 74 

113 51 49 

0 i i 70 

58 60 

CARRY OUT Timbaland Featuring Just in Timberlake 
'TM!ll!.AIID.J¥.IC. fl't.'P~O,sl.f'(J.Hlo~~tt»U.n'tll!ERLAXE l ClAYTOk.1.HEAA'Z 6) ~f.!SlO"l!LACXGROOMlffl'ERSOOff 

i:. 
REPLAY lyaz 
J.A:lIDA J"'"'7CLl(""'IC<'"~IIDmSCN .DeSIW_c .. .,rTI-f;l'lnN.TTfl:N.-S m D,££wet£1'8aUC.-,tfil1TSff:MEE 

iE ~~~~G.<m.llJIDl"IJAf1«1t5.UW~~ ~dJJ.~~=-~~c: 

IJ; 

'I'(, 

I GOTTA FEELING Th& Black Eyed Peas 
it6llETtA.fA(S'l(Ri.R ~ AO,\\IS.APlllfOi'i J 001~1:l.S Ff.FIGUSON D &t.u1A.FRIESTfRERf 8 INTERSCOl'f 
EMPIRE STATE OF MINO Jay-2 + Alicia Keys 
~-uJP(.A:it.tile1SCC,llr-il\AS,U:~-wN.:AtUll'E.A.lebUlt'l'ls.-SA:6IISl)I) GO ~~-OII 

HARO Rihanna Featuring Jeezy 
C ST[\11,\.<:\T.l "1Ji5tl rT 1'.A$H.C A.St!'IIP.Rl.R f'!31fi..J 'II JENk~SI e;J SAP, O!f JA\I. IOJP~G 

BABY Justin Btetie, FHturing Ludacrifi 
C Slt'A'AA'l'.LIIAS41 fTw.sM.CASTFt/K,ff;J,aa:R,C~W4.C SRIC-<1:SI e;J SCl«tArli'Rt.\'\ICl40a114J~Q.AAO.f.\Jl.l3 

ACCORDING TO YOU Orlanthl 
M,il£N$01l S tltAMl>!IO,A FflAMPtON @ tM., G{H(N. INTERSCOPE 

LIVE LIKE WE'RE DYING Klis Allon 
S.KIP!l[R A fAMAPlilfl k~t.!!I.A IFtAtlP-1.JN.0 O'OONo<;t!U[.PA SEn:u~ @ 1!1 Jll/t JLG 

00 YOU REMEMBER Jay Sean Featuring Se.an Paul & LIi Jon 
J~ i:,su.NJQ:f'll"R'Sli1WJ-9-wl.m~uw.ws~WE$,JHSl,IIH,4/lffi».~ © ~1.1,)F'ffl'l.eGIJ AF'l&C: 

TWO IS BETTER THAN ONE 8oys Like Glrls Fearu,lng Taylor Sw,fl 
fl.HOWES. l,UflHNSON 0 COL!JMll.U. 

FIREFLIES Owl City 
A.VOONS.M.THl[SSEN VOONG 0 UNl\'[RSAL A[PIJ6Ut 

HAVEN'T MET YOU YET Michael 8uble 
lt.RO!:l A.F,OST[R,A.CHil.~G.PHIIJ'!lt( (i) 14l R:EORl:S( 

TIE ME DOWN New Boyz Featuring Ray J 
JA'MIAIU t.H.80IJ~\',O.A.Tll01rAAS @ S IDAS'll.UM.WAR.j(A8ROS. 

OOWN J1y S~@n F~ilf\!rlng b,il W~yn~ 
JAD,flB.'.l!IMWiS ~J.COTIERRLJAaYf.Jf5ULLER.JFf!Wt.S.O.CMT. 6OC"J...<:ti~t.)'ol:YU':l~A9'llfillt 

BREAKEVEN The Script 
DOOOlCH.E/.t.Ef.EE~~AfAA~SJ:lffi G PH:tmi't.t;.s>tC 

Taylor S'lnft 
ij) 816 Mol.tttlN!. U•i l~ERSAL AEl"J8UC 

Taylor Swift 
Ill& P,h\CttlNl Ul-llYEFlSAL AEPiJ&lle 

Adam Lamb8fl 
@ 1a'RC/i"l'lr~o 

Jason Derulo 
J.ROTE~I J R-:tttw..r. Akilf.'IS.fJ~ J OESIIOIA1JiUX.1 HE~ GO IIELUGI\ l-..f.Y.,HTS,11,Aft"IER 8RO,S 

I =!~:~~!~ii ~~~IONAGR~MTM'fQNJAj~T$Wl ~~t~~~=~~= 
FOREVER Drake Foaturlng Kanya- W~st, LIi Wayno & Eminom 

I &04,10.-, lM S,1.\11.FtSJI $R,l,Wll.1)( 'A'EST,0 &AAT&i,UP,IATI-ERSJ ® !UtR\tv ltlA$011 "iOt-.E °" ST!IFAl.l.l~E"ITE~ 

WHY OON'T WE JUST DANCE Josh Turnar 
f~OGF~ tJ.atAvfASJ SlV..L.HON,O fSll(l'AW. 8 I.ICA rio\SHUILLE 

J NATURALLY Selena Gomez & Tho Scone 
A ARWT0,1 JAY!:$ IA.AA.\IAlO,f.JA\11:$,0 KARAQGIU) 0 110\.L'NJOOO 

I :~~~~~!&ti {S.G.G(RlilANOTTA.A.fl'SAAII 000 STIDUlltj[.KQNLllfE CIIERRVTR[~~iER~g~p~ 

NOTHIN' ON YOU 8.o.8 Fealutlng Bruno Mars 
TIIE S.'il(E2""GT~S 8.S:ldtll)llS., lR ,8J.IAASJ!lAWR[liC[.A.lfVIN[ @ Rul[ LilOCK'&rimO IIJStlLATLAMT~ 

MEET ME HALFWAY The Black Eyed Peas 
(JftlAS,,IW.J..UMl,lil.AM.IIISlPNW.G<UlS.R¼.8:flK_!~.&J.WTlSl(,SQ11.atl<Ain0:~ZIIIERJ!~ @ MJDlg;a{ 

ALREADY GONE Kol ly C la1kson 
8 lEQOER 'l<.ClARKSON.R.TEOO[RI 0 19.RCl atAG 

AU THE RIGHT MOVES OneRepublic 
JI.U:OOER R.TED!rJI) 6) .VIJSLO INTERSCOPE 

USE SOMEBODY King5 Of Leon 
APH RAOU,r. J.~1Nb t fOll0W'tU.J fOllOIA'l!.L llHlllliWILL.N.f-OllOWlll) (P RtA "SlrAG 

SOLO tya2 
JH01b'il~.Sl.fflSK.11Jt,~J.Rr£W.OE.~OOlb\lX.JltAA'l6!JIIJ..W:ISOURO'lb'tll 6) Tt.'Eti\.:+ifft!B..OOl,lffil!lS,Eff<t5f 

TAY SLEEPING W ITH A BROKEN HEART Alicia Keys 
J.81-..AS.,(ER j-1.BHi\SKER.A.K..')'SJ!REVNOLDS) G MBK J <!FAG 

THE TRUTH Jason Aldean 
/<I KNOX ·B-JAIMS,A MOWIOE I!> llADkE11 SOW 

PANTS ON THE GROUND General Larry Platl 
,~OT USl[O NCil usteo (!) AMeRICA~ Kfl!G 

IT K l US ME Melanie Fiona 
J.Hmx ;I, ~lll'ITIN A 1.11\RTIN A lITTtElOMtJ, JR ,l CAAR,f.Sl'ilLUA.ll e;i SR(: \IHl~t.:tSAL .WtJfOl'l'N 

LIFE AFTER YOU Daughlry 
fl 3ENS01l \C Wil:'a1tTRV,C IGIOfGERJf,JAU{S,J ~101! 0 19 ACA,,11PAG 

PARTY IN THE U.S.A. Mll•y Cyru, 
L &0Tl'IJAJ.0 il GOTTWALD C kElJ,'1'.J.CORJU:Sl'J © fl~LVWOOO 

HEARTBREAK WARFARE John Mayer 
HAA'itA,S l'QAOA/4 J,Mtl.VfA 0 COLUMIWI 

ON TO THE NEXT ONE Jay•Z + Swizz 8oatz 
S\llltli llUITI .C.CARHU:.DEUG AU&i,X.DEROSt.A'v.l Ct!ATONI 0 ROC t.AllQN 

SOLDIER OF LOVE Sade 
Sil.OCJ,lP[LA IS.AOV,A.JtALLS.W.TrttEWMil.'(,O,S.O[k.',IA• jt 0© EPl:: 

IF YOU ONLY KNEW Shlncdown 
q t A\'AllO ta.wmt .D.81\SSrn 0 ATLil.lltv.: 

TEMPORARY HOME Carrie Underwood 
,t,URIGIIT /C..UND[ R'l/000.LLAl:iO,Z.Mil.l.Ol'I 0 19 ARJSU PtAS~ILL( 

I AM Mery J. Bl ige 
SlAA'JAJE \1,1.J.BUJE..W.£.EAIKSEtt.T.E.ftEIIW,.~SEIU.NJSTtU.DfAN.¥.BEllE) QII M~TIUAA::t'-GEffEN.tITTRSODPE 
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KNOCKOUT Lil Wayno Featuring Nrckl M ina] 
l ij,S H Cr. lfAGL'f D CARTEA,0,J,hUI~ IC.Cll:04,li'(J.oina 8 CA.SM MON£'1' Ullt\'FRSil.i. l,ll)T(IJA't. 

I WANNA ROCK Snoop Dogg 
$ 01;'.\'ll.f (C ~ 81:il)AQ!,1$ JA J PA0Utb\Jl.t$ll'4YAAO, JR I @ OOGSYSl'll£ PAIOM'Y·CAMO . 

HISTORY IN THE MAKING Darius Rue.ket 
f ROGERS ((HIUC,:fRJAOGf.AS.C .\Lil St © CAPITOL. USH'/F ~E 

HILLBILLY BONE Blake Sholton Featuring Trace Adkins 
S 1tENDIUCKS .11,'tS[MA~.LlAIRD @ 'A'IIRl\£,I 8AOS. ASHVUE WRN 

3 8 1ltney Spea1s 
M.P.lfl-:iTIN,SHELLBIICk .S..MARlN,SllHLBACl<,T.AMSa:t 0 JIVi'.l.~ 

RUDE BOY Rlhanna 
STAAG,l,Tl:.IU'A1RE ll.l.S.EAt~SEN,lE.HEAl,JJ,~N,E.DrAIU.UWJDIOUI.S.l'tlllf.RJ[:,ITif @ SRP O[f tA'410Jl,IS 

SEX THERAPY Robin Thicke 
?fJJJA'QAOCWIDlSl!JCE lilntOO:f..llENi'~G:NJ\.Wfl'61S.ootlU".B.J1l.LO!..W.l'.nQ ij) S00Ji¥>:ffl[R;OOR: 

WHITE LIAR Mlra.nd~ Lambe-rt 
f UOOELt.rA.WIWCKf (M.LP...WERU.lif.\l'.9') 0 COlUMBIA (1-.~Slt\'llUI 

MONEY TO BLOW Birdman F~turlng Ut W~ne & Drake 
o.lUMMil. BOY fB.Y.UIAMS.A.ORIIHM,,D !:AIITER.C.Gt-Ol Sl'III) E> CAS1t Mll-'IE'I" Ukl\'fl!Si'.l. l.lOTO'A'IQ 

AMERICAN SATURDAY NIGHT Brad Paisley 
f ROGERS f8.Pt\lStEV:A.GOlflN.K lOVelACE rn ARJSIA ~AS .. ~l'l.LE 

T HAT'S HOW COUNTRY SOYS ROLL Billy Currington 
t CHAt.f.lERLAlll 8 .CL'1Al•/Sl01-l B CtJRRIIIGTON O.OA~llS-ON !UONE& m r~EROIJAV V.SH'll.lf 
DROP THE WORLD Lil Wayne Featuring Eminem 
C.K.o\5HtSIJ!f(UJlfl£.l/iJl,ll.(4=rT£il.J'MXtlAAOJ.V.~WfS''O,,'.lmU:.CK1.l.61 ©C~!.KfE'f.\,~Wl.!'11fl1 

HIGHWAY 20 RIDE Zac Brown Band 
K S'TEGflll.lllRO'NI' (tBRO'IINYI O~'IRETTf) $ HOME GRO'NI' tl.TLAlltC'81Sr.EII PICllr-le 

I MADE IT (CASH MONEY HEROES) -1\xlo•-........,, Jay Sean, & U \Ysyne 
l!}t(JOCU B:RJOoUl.~.O.CA.IITE,'11.8,l'IUW.IS,JSFN•I.Sl'AlEll,fUMIOW 4!) CA91 MoPEYI.M'fRM. RfPl.,8UC 
CAVIN' FOR ME (WAYMAN'$ SONG) Toby K•llh 
ll(~IT~M.~IGlll {T.KnTkl 8 $.HOW t)a(;.l).111\'[~ol... 

~t:!~A~rt~~U(l~JIISH t A SlflUJtTC,C a;l{l,\,'!0$ ,:I l Snoop D~gt::~l~lti!~~~%" r 
AMERICAN HONEY Lady Antebellum 
Pt10114.N.lil..·W AIHE8EUUM $ STI;\'(11$.C ll 8Allt.0'WE Jl~t10SO' 0 CAF>IT\11. IIASHVM.lE 

SEAMER, BENZ, OR BENTLEY Lloyd Banks Featutlng Ju~z Santana 
MIT LISTED Ol t1ST£DJ @ G l~tT 

I INVENTED SEX Trey Songz Featuring Drake. 
LOS OMAVSTII.O (C IACKINtlIT.UCAlC~ T NE\IERSOtl A GRAIWA) 00 SD.'• G 100!< AtlANllt .. 
SOMEDAY Ftob Thomas 
lill.So!LE~ R.Tl tCWAS..e\LSrRlETlC.UAATEAI @ liUltEM AlU/JTIC 

'TIL SUMMER COMES AROUNO Keith Urben 
OJ~JffUJRB'1N (M.PO'A'[U,iUJRBII .. J © CAPfTOl t.ASH~lilf 

NEVER GONNA BE ALONE Nickelback 
II JHNliE.J.MDI IIOCk.fl8M:K.R.J.!Jltl&:".C..KROf&:!H 6) flOi\JRUt.llEA";IRP 

LEMONAOE Gucci Mane 
S.CRA.Y.JORD tll_:Jt\\'1S,S.CRA\'lFIJ,,IO,J,H.K.Al'~N,M \'Ol>V~N @ 8111CK SOUi\O AS'flUM 'A'ARl'.'t:R BROS. 

EVERYTHING TQ ME "'onic@ 
M.ElllOTT,L..A!,18 /W,HUD1l C LAMB,J SULLIV,l,"I f 6ASkEll C "'ICDO~AtO 10 Y1ILLIA-\ISI e ' ~"':; 
A LITTLE MORE COUNTRY THAN THAT Eeslon Corbin 
C CHAl.01:RLI\JII IO.POVltlAESS,A umtw VAflaltl l!r ,~EAC<JA'f t.ASH~UE 

GUTTER IN THE AIR Pink 
8~Nk/'PIWl..81i1At.ll) e LJ;~Act,U 

ALL THE WAY TIJRNT UP Roscoo Dash Fealudng Soulia Boy Tell"om 
kE tJ L JOl'IIS!Jt.11 0 WAY ti ElttlNDI..< t ARU<JI m U\U MUSIC LIIJl tot.f 4 'SljfEEl&COl'E 

STEAOY MOBBIN" Young Money Fealurlng Gue.cl Mane I 
Ul'i! 1D e,i,m,q,o J01tr4S0/4,R DA't'iS 8 CASil t.!c,,llF'l'•Ukl\'rllS.U Ml)TiJIA't. 

I WANNA MAKE YOU CLOSE YOUR EYES Dierks B6ntley 
88EA\-nl$ 08(1111.IV 8 if"-\'f~.08:!lwltE't @ C.,,PITOL 11:AS~~-lf 

SHOTS LMFAO Featuring Lll Jon 
lMfA~ .K 6(1,!10'1,$ A ~0'1",I Ii SWTH,E OElATQRM S PARTY ROC"(,"Nlll I.Ail, Clif~RVTAH ~~lERS.CQPE 

I CAN TRANSFORM YA Chris B, o,,tn Featuring LIi WayM & s·,,11z.z Bcalz 
S'A'Ol arm ic 8RO'IIN J BOYD,k.OEAN,j 1t8ER£AUCAATER) @ Jl'o'f Ai 
SOUTHERN VOICE Tim McGraw 
8.GALLlijOOE.UltW'A'.O.SWTI• Do,;JGLAS.B.Ol?IERO 0 CIJRD 

JUST BREATHE Pea,1 Jam 
S (l'SRICN j ( \'[l>XR) 0 MOl'i~['fl'mCNal 

UNSTOPPABL.E Rascal Flatts 
0 ltUff.RASCA.l fJTTS J.DnlAACtJS.H.LINOSEV,J.T.S; ... nfll 0 LYRIC STilEET 

AIN'T LEAVIN W ITHOUT YOU Jeheim 
WfEf O(liSTE!NISMEAALSKfillJll,IIK\WM.1.J.S.CAATEIU'.B~~S.QBftJl~.GJIB.Dl£i e rum; 
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01111'-' om 
YOUR LOVE IS MV DRUG Ke$h8: 
l.GOm lAl.OJ3.l!lANC:l.tl.MMO (l(SEBERT.P:SUlERl,J.COLHlltN} 61 l(HJOSA8E'IICA{ll'tl3 

0 LET'S DO IT Wake Flocka Flame 
TA¥ BEAU fJ.M.-.!J't-::iJRS.J 6) SD ICEV AS"(UJM WARkul BROS. 
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100 6' 71 

FEARLESS 
Iv Cl!APll!\ll t S'A'fl (t SIA'IFl LROSE,H LINOSE'I') 

YOU ANO ME Dave MaJlhewt> Band ~ 
II CAVMLD (DJ /olllTll-:.'I/S) $ lll+M~ RAl3S nCA.11\/3 

DIDN'T YOU KNOW HOW MUCH I LOVED YOU Kelli& Pickler 
C LIMJS!V jC ll~J5EYA.M~VO.TifeRGE5} @) 19,BWI 

SET THE ARE TO THE THIRD BAR Snow PalJOI FealUting Martl'la Walrw.ttghf. 
J IH (G ~IGHTaOl)'l'I'.' COtlt..Ql.l.'l',T,SWSOIU lk,ll•N,P\'/llS=:JN) e;i POI Vl)OA. ACroN. GEFFf:N IIITEASCOPE 

67 

" 

Charity single · w e Are the World" returns to the Billboard Hot 100 25 years af. 

ter nding the chart. debuting at No. 2. The video for •we Are the World 25: For 

Haiti'" by the alhtrr collective Artists for Haiti premiered during the first hvo 

clays of tl1e XXI Winter 0 1),mpics on NBC (Feb. 12-13) ,vith tl1e title hitting dig• 

ibl retailers Friday nighl Witl1 two-plus clays of sales, "World" moved 267,000 

downloads and debu1ed at No. 1 on Hot Digital Songs. The original '"World,· by 
USA for Africa, debuted at No. 21 in the March 23, 1985, issue. Three weeks lat
er it hit No. l and stayed there for fom successive wee.ks .. - Silvio Pietroluongo 
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NEW IIO'l'l FUJ. FU.Y J (SliOTTV ,\$VUJM. \li"AR.IIER 8RO,S) 

DO YOU REMEMBER 
lkt5l,\llfU!5l,\IIPIIU.1LlXW(l$UAllf;V\l'l6$ll Al?U!4C-. 

HARO 
JttHAll)IA m J.JUlY (SRP DH JAi.i IDJl.tGj 

DOWN 18 17 30 

20 18 23 

JJNS[AM IDT.ll. 'IWKN£{pSHYQCYttABS.liRrN9.9 

ALREADY GONE 
1:Ell'fCURKSON (19 >IC.Ii >IIAG) 

CARRY OUT • 31 8 

• 32 11 

TMWAIII flll . .lJSIII fNIVUI( fAF.E'l'U));OOL101Y'l.W!'9 

lllY SLEEPING WITH A BROKEN l£ART 
AUCIA I(('($ M9K. I RM{, 
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WHATCHA SAY 
JAS:Cllt DERULO (Bf:UJGA li.fl:.HTS, WAIUIER SROS.) 

LIVE LIKE WE'RE DYING 
l lllU LUN IS Jl'lt RO 

TWO IS BETTER THAN ONE 
IOYl La:~ GIRi.$ RAT, TAY\Ofl SWIFT (COL\IPAIWI) 

Z 1 9 Tltl IU.CK mo PEAS INTERSCDPE e 5 19 r~:· ~~~9~ SISTER 

0 

9 
10 

!!!:~11:~~LltSA MEIGHTS.'WA.ANER 9;1os I 

12 6 :~~EA~~~ :e~S~DE.,AC~A.WS) 

11 10 
~g:IS~~T'!"tiefJ'-'11, l()JUGI 

11 10 10 I =~-~~wun ,~=s:M, 
1 

z 
7 

36 ~:~~I~~~~~:l~T~RSCM>[) 

• 
• 

• 16 , BABY 
JJSlllaitRIC wrMJUWO:aMWJr.iiW.NtlM~·l 

TELEPHONE 
IJDl'GIGIMIE'll»ICfEru.W:W~ 

I) 19 12 

18 11 26 

CD 26 , 

~-i~~~ PAONE'/ 8[tl.JA MEIGIITS >IEPRJS[) [ 

TODAY WAS A FAIRYTALE 
TAYlDfl Slffl !BIia MACHltifl 

17 13 12 
HARD l IIIIIIAIOUI FLU JEEZY CSRP (lf:f JAIA IDJMGj 

SEXY BITCH 
DA'l'IDGUETTAFW.IUOCNf,,U,!16TRt\1YIDIGCI.PfTCtl 

tJ 18 I• 29 

CD 32,, 

20 18 23 

~:Vyso':!~u.T, FABII.OOS. 1S006 &oCK A.TLNm:-) [ 

EMPIRE STATE OF MIND 
.I.AT-? • ~LICIA KEYS jR[J(; t./lllDN) 

tJ 
LIVE LIKE WE·RE DYING [ IC.fllS IU.LEII (19. mE JLOI 

PANTS ON THE GROUND 
- 1 GENERALWIAYPU,Tl AeRtCAN,;1~6 
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WHY DON'T WE JUST DANCE 
JOSH TURIIER fMC.A NASH\'lllff 

1AM 
Mlllff J. II.JG[ (Vl!TilfARttfGEffOI llflfilSCOPi:! 

AMERICAN SATURDAY NIGHT 
BMO l'Alna {AAISlil, t.ASH~'l.m 

HEY, SOUL SISTER 
T~ lCOlUMIIIA) 

I GOTTA FEELING 
TltERM:KEY~Ol'W ltllEIISCOf'EI 

IN MY HEAD 
JA$Ctl OfJIIAO l'8EllffiA MEIOHlS WAflNEII B.'IOS I 

THE TRUTH 
JAS!»I ~LO(.W ["MOt(OJ BOW'J 

FIREFLIES 
OWL CITY lUt.l\'(A;Sol.l Rfr>l.18UCI 
I INVENTED SEX 
TllfY SGNGZ fUT. DRAKE iSOt.3 BOOK ATLANTIC I 

USE SOMEBODY 
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ALBUM CHARTS 
Sain data compiled from a comprehciiivo pool of U.S. music 
~ rChllnts by N ielsen SoundSCal'L S.!IIM data for R&B/hip-hop 
r etail charts Is compiled by Ni elsen soundscan from a natlonal 
subset of core stores that spcci.a.lixe in those genres. 
e Albums w ith the g reatest &alff gains this week. 
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PRICING/CON FIGURATION/AVAILABILITY 
CD/Casst!tlC p ri«-cs ;,re su,r,gcstCd list Or «pJivalcnt priees, wtiic::h 
.!I~ ~tl!d fi"o«1 Wholes.!lle ptices.@artt!,r p riei!- lndicalt!s lllbum 
o nly av.Jilablo on Ou;,ilDiiC, CD/DVD aft« price indcatM CO/OIID 
co«1bo o nly avalla~. ft Ou&IDlsc avallat:R.@ CD/CIVD combo 
a-..alable.. • Indicates vlnyl LP k avallable, P ricing and~ LP .wail• 
,1tbility ,11rc r10t irdadt:d o n all ~,u, EX after c.at.alOg number indi• 
cat~ title is e-lOCiuslve to one account or ha6 llmlted d istribution. 

SONG CHARTS 
Seci legends on respective chart p~s fof the 8illboc1rd Hot 100 
and Hot R&B/Mip •Hop songs. 

RADIO A IRPLAY CHARTS 
HOt 100 Alrp llly, lklck Songs. Hot COUl'ltry songs. HOl Rap 
Songs, Christian Songs. Hot Latin SOngs and Latin A irplay chart& 
are campilcd from .a. national sample of d;,b supplied by N~en 
Btoc1dcast Data SystemS. Charts are ranked by runber of gross 
imPffl.sions. COffll)UUld by cross-referencing mcact timn of air
play With A rbitron llslt!n« CS.!lta. Mainstream Top 40. A<Ul 
ContClffll)OfilfY, Adult Top 40, Alter~t iYG, Triple- A., Active ftock. 
Heritage lklck, Mains~am R&B~ip--Hop, Rhythmic, Adult R&B, 
Hot Christian AC Songs, Hot Gospel Songs. Hot Dance Airplay, 
and Smooth Jax:i: Stings .-c ranked by total d e~tions.. 
• S()ng.s showing an ~.Ilse in audlenei!- (or deb!ctions) 

0\1\lr the proyi~ wecik, r9gardlCls.s of chart mowment. 

- ,II ~::c~:::,;:,;v;;:,~i:::~ title 

RECURRENT RULES 
Songs are removed from the Bitlboard Hot 100 and Hol 100 
Alt play charts .simultaneously aflef 20 Wff'ks o n the BlllboarCS 
Hot 100 •nd if ranking below No. SO.. Songs arci remowd from 
Hot R&8/Hip-HOp Songs after 20 w ocks if ranking bclow NO. 
SO. Songs are removed from ttot Country Sons,s afte-r 20 weeks 
if ranking below No. 10 in ~ teetions or audic~, proYidcd that 
t hey 111e not still ~ lning enough audie:noe poinu to bullet or II 
t hqy ra nk below No. 10 and post a third COMCICutiVO wecik of 
audienoe declln~. regardless of tot.al chlltt weeks. Song.s llll 
remOYed from Mainstream Top 40, Rock songs. Mainstream 
R&a./Hip-HOp, Rh)'thmic, Hot Latin Stings and Latin Airplay 
chatts altt!,r 20 ~s II ranking below No. 20. Oe!cend1ng 
60ngs arci removed from Adutt Contemporary, Adult Top 40 
and Adult R&·B after 20 weeks; if ranking belo w No. IS, al'tt,r 26 
weeks If ranking below No. Kl, or after 52 weeks If ranking 
below No. 5. Descending songs :.~ rom,avc,d from the 
AlternaU,;e., Tr1ple A , Active Rock, Her'itai;>e Rock. Christian 
Songs. Hot Chri~tian AC Songs, Christia,n CHR, Hot Gospel 
Songs,. Hot Dan« Airplay anc! Smooth Jan Song.s chatl! after 
20 weeks and If ranking below No, 15. 

CONFIGURATIONS 
(i CD singl e avallablct. 61 Oigital Download availilblct. 0 OVD 
single l!lvl!li labl~ 0 Vinyt Maici ·Singlc avai labl e. 0 V inyl single 
avai lable, 0 CD Maxl •Singte available, Conf igurations ar e not 
i neludod on all single$ ch&rt.s. 

HOT DANCE CLUB SONGS 
COl,..:,ilcd fr()m a national sample of repOrts f~ cUl DJs. 

e Titles with the g~test cU:i play incf8i!S8 ,or.,er thCI 1)1'8'Yi~ week. 

1H :~:1he--::~be~~C::'===on 
AWARD CERT. LEVELS 

ALBUM CHARTS 
• Recording Industry Assn. Of America (RtAA) certification for 
net shipment of 500,000 albums (Gold) , • RIAA certification for 
net .shipment 011 million un!O (Plat In um). • R:IAA ~rtlfieatlon 
for net shipment o f 10 milion units {Diamond). Numeral within 
Platinum Or Oiambnd symbol indic&t.es album's multi-platinum 
level. For boiced sets, and double albums with a ruMing time of 
100 minutes or more, the RIAA multiplies shipmenu by t he num· 
tier of discs and/or tapes. 0 Certification for net shlpmenli of 
100,000 la"lllts (Oro), • Certification of 200,000 units (P1atlno). 
1J Certifiea,tion of 400,000 units (Multi·Pll!ltino). 

SINGLES CHA RTS 
e R:IAA ei!-rtlfic21tlon lor 500,000 paid lbM'lloads (Gold). 
• R:lAA certfficatlon for 1 m~llon paid dot.vnloads (Plath.Im). 
Numc!-t'al within pbtinum symbol inclc.attis song's mullip&atinum IC'l,d. 

0 R:IAA certlflelltlon lor ne-t slipment of soo.ooo 5a'lgles (Gold). 

MUSIC V IDEO SALES CHARTS 
• RIAA gokl oertlficatlon for net shipment ol 25,000 u nlb for 
video singles. O RIA.A. gold u rtikation for net shipment of 
S0,000 utlits !Or shortfo,m o r longlorm videos.• RIA A pll!ltlnum 
ccirtification for net shipment of 50,000 uniu for vidClo singles. 
0 RIA.A platinum ttrtificalion for sl!llcs of 100,000 uniU for 
shortfor m Of longform videos. Numeral within platinum symbol 
incicatff 50ng's multiplatinum le...cl. 

DVD SALES/VHS SALES/VIDEO RENTALS 
e RIAA. ,gdd Cfftifi~tion to, net shipment llf 50,000 units Or SI mil
.,n In sales at ~ted ietall p rice.• RIAA plathJm oertiflcation 
fol" &ill• of 100,000 uniti or S2 million in Ries at su998$t8d reta~ 
p rlO!. 0 IRHA gold certification for a mln!mutn ~~ ol 125,000 tats 
or a dollar vol...-r,o of $'9 m iNion tit retail for theatrically f'Gleasod pro
grams; or lJf 1!11 k:Mt 25.000 units and S1 million at~ retail 
for oon•theabtill tltles. • tRMA plalinum oet'tlficatlon fcf a mlnmum 
s;alo llflS0,000 units or adlll&r ¥Olumoof $10 million at retail lor 
theatrically releas«t programs. and or at least 50,000 wiits and $2 
million at 5\1998sted retail fur non--th~ t it IA 
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ONE MORE 'ROUND' FOR JAHEIM 
Jaheim's "Anolher Round" debuts at No. 2 on lop R&B/ 

Hip-H op Albums a nd No. 3 on the Billboard 200 with 

112,000 copies, according to Nielsen SoundScan. The set's 

opening total makes it the singer's fourth consecutive 
studio a lbum to bow v.;th at least 111,000. His last a lbum , 

"The Makin gs of a Man ," collected h is highest debut sum 
(176,000) during the 2008 holiday season. "Another" is 

Jaheim's fifth consecutive top five o n R&B/ Hip-Hop 

Albums and fourth top 10 on the Billboard 200. The new 

set's "Ain~t Lea,rin' Withou t You" posted :'l career-h igh debut 

for Jaheim atAdttlt R&B in '1overnber (No. 23) and climbed 

to No. l in January. The track slips 12-13 on Hot R&B/Hip-Hop Son gs while second single "Find

ing My Way Back" darts 70-55 in its second week. on the chart. - Rapliad Grorgt 

IT KILLS ME 
MELMII( ,IOIIA RC Jm~f ASJ~ ,\IOTQWN \lllRlil 

16 !t~J ,~~!~N WIT HOUT YOU 

TRY SLEEPING WITH A BROKEN HEART 
AlJCIAkOS Aei(J.11!.IG 

1AM 
MARY . IUGE MAT.UAR H m Di 1mqs 

19 ~,.';.E~~ "" 
BAO HABITS 
M~XWlll (C4LUMBIAI 

FISTFUL OF TEARS 
MAl'Wfll 'CO>.Jr,181,1, 

CLOSE TO YOU 
BEBE ,I C[Cf W11U,NS ra&c. ~1.-._1,co1 

MILLION DOLLAR Bill 
WklTMEY ftOOSTOil All1Sl,I,. RMG 

SEX THERAPY 
R()BIN THICJ:E TliR ffiAK 1N'HRSCO~E 

0 LET'S DO IT 
W¥J. Fum:.1. FUME 'SO -cev A.S'ilUtA 'WA.'INER eR35 

2> ~:Er:~'"'"""'' <SlAE<tllN,,,maSOOPl1 

16 ~~;.!"~~N' ""'""''"'""'"LI", 
GANGSTA LUV 
SMOQf>OO(;Grutnti-ORt.MI 00'"£1'$1',\£~~ 

LEMONADE 
GIJOCl MANE IBII.ICK SOUAO AS~UJM \li'ARt.F-1 BROS I 

ALL THE WAY TIJRNT UP 
Fmall~PA!OUltmllllfilfllll~UitUE.»c 

DO YOU THINK ABOUT ME 
50 C!lfT IIADY An611AATH ·1iTtRSCOPt 

WOMEN LIE, MEN L IE 
YOGOTTI FOJ. LI.\O.n!E UITAfl.[PCl.OfA'.1-Jtiffi~ 

RUN THIS TOWN 
».V-t AIIIANtUI ,I KAIIYl 'f.'EST OC NATll>.11 

17 ~O~l:ti-~UNJI SIDO/&J.llYINtERfRl:.. 

lS ~::U'a~~ ~~MW! . 305~0tO~O~"ID&-J'll'il~) 

FLEX 
TltEPMITTICl'Z tA\IOI.JLNJE.HITlCIJ<,!,UmTEE.BATlfllY 

HOMEGURL (HE GOTTA) 
IOMf cm u. s lllf JAl,UOJMG 

(HAHA) SLOW DOWN 
FAT JOE fEU JEW T£R'1Qll S~,_h\~ 

MILLION DOLLAR GIRL 
TIIIIA FUT, DIIIIOY • ~UII IIILSON SUP.«-stme CAPITOl 

4 MY TOWN (PLAY BALL) 
!IIIIOO.NH#.DIUX!&ll\la'l\EjCASIIIA:llP(Ul\'lJIS,U,!l,ll\.11111'1 

50 I Go to www.blllboard.b iz for complete chart data Data for week of FEBRUARY 27, 2010 I CHARTS LEGEND o n P3ge 47 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net

Al,-PU.V 
M~ITOR[D BY 

lli~ 
80S Bill bear.I ,. 

(l\ HOT R&B/HIP·HOP SONGS™ 

Alicia Keys 
"'8r. IIW 

SAY SOMETHING Timba Timbaland Featuring Drake 
6 ~1:!Sl["f'~LJ,CK.GAW,0-,.;JERSOOf>E TfAe~N~ .floe \I MOSLnJ HAA\ICINA.GAAtW,1 ICLJ,'(rl)N,J Mlolll 6 ~1:!Sl["f' 

HOW LOW ludacris 
(!) DTP OEf JAl,l 10. V3 1 MINliS CMIOGES.TVIUh\"'-5 CRlll(>iHOU~ f SADU.~ H Sl':X:!Ct.f( (!) 

SAY AAH Trey Songz Featunng Fabotous 
YYOll,-."'i.D.CCflt tlA\\O!l M.Fffl<.Bff.J'I TtffRSC«TSUlES- , '111'V'l:AI.IOOlla 00 SOM,BOO,;.RV,'ffie 

t AM Mary J Bhge 
ST.-.R&lilf A H!tll>! fA S EJIIK&N tr MPIW!t&N I t\lJSTW EWtl,W.8ElTt e rAti.lFl1t;RCI\ GFHHL l'iTL"lscoPE" 

Ttey Songz Featuring D,ake 
10:; 0AtA'/"$1AO IC.PACHmEV,TSCA! rs tliMASON,A l>AAIIAU 00 S;)~G ft()OK .i.n.AliTi(; 

SOLDIER OF LOVE Sade 
SADE.U.PELA S-..AOU.A..kAtE,S.MATTH[ViW,H..?S.OCNWN 00 fPJC COUJl~BIA 

ON TO THE NEXT ONE Ja~•Z + Swtzz Beatz 
swm 8£.AU .C.CART[R.K.OfAN.&J\UG[,llO(ROStM.V.J.ctlATONI 61 ROC tOOID,! 

HEY DADDY (DADDY'S HOME) U5her Fealuring Plies 
Tl ~ R~~llERS.~ICO LO'I'[ IRICO tO\l[ .A.HAA.rl,J .• ACKSaN,U RA'il.iO,.,'al I~ @ UffACt M 

AIN'T LE.AVIN WITHOUT YOU Jaheim 
~E IIStE).M[S)IJll.M.SlCll)JU,lHMIM.lbJ.SCMEU~IR.WWIO.S.QBllJI.Tt+:JII/P,Q. 0 ~lUMt 

I WANNA ROCK Snoop Dogg 
S Ot:Vt.lf (C.C BitOADU:S JII .rnou~AJI.Glr/'O,RO. JILi Q) 006GYSffif, PRH)~ITY, c.A?ITOt 

EVERYTHING TO ME ti.toniCil 
U.El.llOTT,LAUB A.HUDTl,C.Ll\l'A8..t.SULLIVA.~.f.8flSJ:ETTt:.41-CDO~AlD.J..O'NILllAIAS 0 l A!tl.J 

0 LET'S 00 IT Waka Flocka Flame 
lA'f BEAtl J it.-.i.PlfvRS @ SO IC£V,AS'tlUl.l WARJ,;f" SRli'S. 

BAO HABITS MalCWell 
ti DA"VIO MUSZE W.Oi'~IDJ,\ISZE (!) t OLUW3;1A 

MONEY TO BLOW Birdman Fealuring Lil Wayne & Drake 
ORUMI.IA eov B \'Jl ll ... VS.A.G!ViH~•A 0-CA,'ITER.C.Gk.llS.111 (!l Col.Sil ~,o~"!V Ut.l\'ERSAL MOTl)'l/t, Ul.l'IG 

ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja BoyTell'em 
~f J.LJOl-'150'1,0 'IJ,.Y~ EllONOUC ,.RCEO (9 .WW Mll'SIC LIIJE.201.E '111TERS<:OPE 

PAPERS Usher 
S $Afl.rl~Tl1AY'Tli-\'nJ IJ AJtVMi)NO t\',S $.IIFtllITT,lt OOTSON,A 1.IATHIS 0 l AF,l,C(, AG 

LEMONADE Gucci Ma~ 
S CltliW10Rll r-ci OA,~·1u CRA\'J~P,J H KAVI..AtUA 'll)(lolA~I 8 Q:il(;K" SOUAO ASYUJI.I WAFtt.t-ci 8Al)S, 

FISTFUL OF TEARS Maicwoll 
1- DA~IO.rAUS2f •MUSlr,HDAYIOI 0 COlUIABI~ 

NEIGHBORS KNOW MY NAME Ttey Songz. 
l ,TAYl.CIR P l'.J,VF.S.J Mtr.fE NE¥tR$0fl t lAV\.Ofl '!111A'ltS 0 S1l 'iG 800!{ ATI.A~TIC 

STEADY M08B1N' Young Money Foalurlng Gucci Mano 
@ C.Ut MO~N•U~l\tERSAL MOTD'N~·UU,'.!3 

Ma)(Well 
G@ COWMBIA 

Rihanna Feaiuring Jeezy 
C.STEl'IAlllT.NASfl ~ASJI.C.A.Sl twA.•tT,R.fEt;lV,J 'IJ.JENKIIIS @ SRP Off JAI.ID .lil3 

THERE GOES MY BABY U5her 
JlrA JOtlSIN.RICO tol/E ICO LO\'E.J.G.S!:HEffER.f.Al»IAMI.O.IAORIUS 6) U FACi. J'l<. 
GOO IN ME Mary Mary Featuring Kierra "KiKi" Sheard 
Vl CAMPBELL CltMP6ELL,E ATI(l~S·CAMPB!..l ,1 Afllf)IS.-.CAMi'M.tl) 61 l,fi 8lOC..:'COLUW8tA. 

EMPIRE STATE OF MIND Jay-Z + Alicia Keys 
~st\'6..WACAfUll'E:.S.Cr:Jli'fllA.S"-t..o»U'IJ1.I.SlWfil-u.1P-c.A~KIT5Bi'FE5,S.' &O !tOCILliCH 

DON'T MAKE 'EM LIKE U NO MORE Ruben Studdard 
SYlfNC.E R PfRRl'G EALEY G 19 ~ICKoRV·Mto 

CLOSE TO YOU BeBe & C&Ce Winans 
i: TIIOM"5 & 'Wit/ANSI (!l e&t l.l~LACO 

LITTLE FREAK Usher Fealuring Nicki Minaj 
~OT llSTE0 NOT LIS-TR) U FA Cf, AS 
CANT LIVE WITHOUT YOU Charlie Wll:!ion 
l l'<E U~OEADV'~ JH I "AS:tN, JA . .O { lHJtAAS.J U~.llTl.(AOv U I. AU$$Ell f 0 ° ,-..JSJC Jlijt, AG 
MILLION OOLLA.R BILL Whitney HOU$lOn 
S'A"Ql 9(A!T .A.-<E~S (A KEV$,1<,.t(/IN.tUiARIU$.A 'A' fEI.OEA lllYSOtlf @ AIUSU A\I.S 

WASTED Gucci Mane Featuring Plies Or OJ Da Julceman 
lt\Ta.11 fl----(1-01JGl/lS,lt OA~IS.A 'l'l,l,$hlt.$TONI 0 aAl(;K SOUAO..SO IC£V IA"ARM'::q IIRC,S 

FLEX The Patly Boyz. 
DJWR AO"..CRS l ROG..fRS.B . .JiCKSOJI.C.llr.11,t,1,1,C~SO'c.J.Gl.lL[Rl I @ CJiWllfl.J,SE, l-lllZCOMWTTffflAJTERV 

SPEEDIN' Ornarlon 
25-3UJ9C~ CI.APKM.<:Dl£..R.(.AIMJI.C.fWL:i.0.6™.t«£.:iA'(C. 0 SWh'iiOIILOfAJSU'o"OA(S-U.;ml 

FOREVER Orako Featuring Kanye WG1t, UI Wa~no & EmJnem 
&C.iOA MSt,'t11..11.S.A.6RMIAAU, 'N!StO.CAATER.W.tAllitRSt 0 HAR'o'EV-.v.sot.'10Mt 4 STRW.11.1);[ t~TmstOPE 

UP OUT MY FACE Mariah Carey Fealurlng Nickl Mina] 
lilt.CAACT,C.ST£'NART,T.rlASH M.CARE'f,lJIAStt,C.A.STfllARl,0 UAAAJ (& ISLAND IO • .W.3 

YOU'RE THE ONE Dondria 
il SO SO OH WILACO 

Kirk Fr~nklin Preeents Artist.& United For Haiti 
@€) fO YO S01JI_, GOS PO CENTAIC,JILIJ 

CLOSER Corinne Bailey Raa 
SS~i'.l'A'1'iC11RAf (tSA.A @ c.AMOl 

NOTHIN' ON YOU B.o.B Featuring Bruno Mars 
TitE S'itl:Ei:1'46fO~S Sl~l\lOI.S, lR B MARS,P-J,Wflfr,jCE,AlE\Ylfl © AEBELROCl(.6RAND'1US1LLATVMIC 

I DON'T CARE Raheem OeVaughn 
Slt:REOTVPES,NE-~O lS SMllH,J.VlP,l lli:£\'ES.11 "IO~lULUSi JII/Llli 

REGRET LeToya Fftaturlng Ludacrls 
W.l<,J ™~Kl.Ill (lMU:,(.$T£PHf'4$0.ll,, 1'Al[ '4T~f,l U,(;({Tc;AnrlllSR..J nu .. ,uo,.111,c.0AIDG::'S',1 e CmTOI. 

BULLETF>ROOF Rahoem DtWaughn Featuring l u<laeris 
~E.tm'V DOPE (C GONTAI Et.fl S OEl/'.1.JGHN,C 9RID&tS,C tJl\\'JIE~0t @ Jl¥t,.tG 

5 STAR CHICK Yo Golll 
kOl R~ (PA ,'ollMfAS..lllATE, JR,) 0 f'Ol.O GROUNOS I !1'4& 

HOMEGURL (HE GOTTA) Bo"° 
I SFtC'Nt. 0 hAMI\.TQ,-. ,l(IFJANETT,J.B,IO'A"~.S-Al\'oATtA 8 cm~. S orr IAl.l 10.'•S 
THE BEST IN ME Marvin Sapp 
A.'N.UhOSfY jM.L.SA~AffiDS('l'I 00 vrnm lt.G 

4 MY TOWN (PLAY BALL) 81rdman Featuring Otake & LIi Wayno 
&Ol•lD.A. _i,._111JAMS,A.GIWIAl,LO CAATE:UA..sMIU£LS @ CASH MOt..t-Y UKl\'ERSAL MOTD'Nt.\U...a£. 

UN-THINKABLE (l 'M READY) Alk:la Keys 
U:[VS,K.iP:DTHUJS,H.SHUltil A.KO'S.A.GIWhl'il UROTIIERS. ,"=1- ~-SHEDl8 (ii .wBK I RJ.l,;i 

ANDING MY WAY BACK Jaheim 
l.8AAh\S,C hAGStlt.S <l.8ARIAS.C.IIAGGINS M.JO•flrL,C..CJIAliHERS.J.HOA1lAK!lJ @ ATlAt:11!: 

Data fo r week of FEBRUARY 27, 2010 l For chart reprint!. call 646.654.463.3 
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97 KEW 

TITLE. Arli&l 
JIIIDO~DNG'A91TE~1 WAPAM •11.11~ l~ 

SPONSOR Teairra Mari Featuring Gucci Mane & Soulja Boy Telt'em 
E l.E\li15,UIO::: (.J.PtlUJP~ H~El.SCII( l:,Li',1,,S.BfAL'tiAM\l,l,0.11.Dli\'6.0'llll(i 0 FO'Rl'..EL~S'tlUM'WAANEi'I f!Rll5. 

WORST CASE SCENARIO Joe 
J li,-:IIAAS.J PlltOMPSON 1J THC,6tA$,JPOIO,!PS0N.J S.~INtiE" ,T WlRff'itEl) G SMK!.OAII 

MEDICINE Pli86 Featuring Keri Hilson 
POLO'N 0A 00~ ,',l 'I/A$.t+1Nal011 (!) BIO GATES.:Stlf'..r4·SllOE•ATI.JlN'TIC 

SPOTLIGHT Gucci Mane Featuring Usher 
El 131UCK S1lUAO'ASVoUM.oWARt,E"R 9ROS 

Travls Porter 
0 P(IRlHl t-0US! 

HIGHER THAN THIS L.edisl 
JIM\tY JA',f.l~ts.L \'GLN&.J..'1/:\l~fl f.lS.HAAFIIS Il l S ln'IIS LVOltl:i.l..OWRl6tfTJ 0 \11:.:i\•E fo;i[CAST \'EIWi 

• • • ' • ~ ! 

M ILLION DOLLAR GIRL Trina Fea.t\Jring Didtty & Keri Hilson 
NOT LISTfil Ol LISl EDI II> SLIP-ti.SLIDE CM ITlll 

SACK TO THE CRIB Juelz Sant3na Feat\Jring Chris Brown 
POLOW 0A 00~ .Jil.\lfS,J.roflES,[.OE.AN.C.81Ul'A'N 6> DIPLOVATS OEF U•M'llJI.U:, 

PUT IT IN A LOVE SONG Alicia Keys Feat\Jring Beyonce 
S'lllll SEATZ,A.Kf¥S jA.KCYS.K.OEAN) 61 M61{.11 RIJG 

MY CHICK BAO ludacri& Featuring Nicki Minaj 
THE tfGENOAfl",' T~A."(SfER C.8.'IIOGES.o.,A ... RAl ,5 ltNOLFY,0.OA'ltlS'J~) !)fr DEF .AtA ... JijG 

ANGELS Oiddy- • Olrty Money Featuring The Notorious B.I.G. 
W:-..S)l~llro.&.\tWilffi.lllUlaJ'i~lt.UldJllll!!OOJOOlI\ll~Mr.Bn/,lcw,I.IIRSMai'lif.\~ (!)lltJtll.llT:F.mf: 

ON FIRE Lil Wayne 
DOOL & Olli Ii l.l~OOEA.P8ELL(IT1( e CAS~ PAOllEV \l~NrnSAL fAOTOWN.UMIIG, 

BEAUTIFUL Vivian G1GGn 
A em I IA'ASiilrl&ltm [\'.S$Aml,I.WASH~GTQ!<I~ am1 e (1 

l'M ILL RM Cato FBaltJtlng Fabolous 
@ 6f!AKE00Yl/l ICO!t~tCT 'SAO 80¥,£1 

Candi Redd 
I AJ/..0' 1/.Al!OOES @ 0fl\'IBE l>ALL•A-IAt'AE,1,.!'44\llHOR.t1E0.AS'n.\lM'NAFIIJFFI ltilOS 

(HAHA) SLOW DOWN Fat Joe Fec11urlng Jeezy 
IJOl LISTEtl 1~01 USHD TERR~ SQUAD 

WORTH IT Whllney Houston 
LIIUD-'SO"" A~'SllN.LtlUOSO") 0 AFIIS.lA. Rij$ 

ECHO R. Kelly 
1Nfr4ll'(D Cil.\l..:O[ll.R.KELLY .!([LlV.J.StJECOf,.D.CAt,P.ER,C.l(ELL'I' 0 JI\'[ JLG 

AU. I DO IS WIN DJ l<toled Fffli.mg1'Palr\ '-'-ris. Snoop Oogg& Rici< R06s 
DJ™-~KlWIDAC»JOfi.ID,cJIRO,?CS.~Sl.C.<:..IRII\OOS.R,T.flltl.llJ.l,t~:.&.ll,~ @ 111:nEBW-€1 

GOOD LOVE Ma1y J. Btige Fe-aturing T.I. 
SlUIEOTVPES.NE,YO S.Sllffil.J.REEVE.S.A.RO&ilillUS.J.YIP 0 WTalARtHGH ftx lh:ifilSCOPi 

FALUN' K. Michelle 
ltANE,i'..fWVD DJOH""-50"".A.fl0YO,(.Mt::HHLE,f!.11ULL.N.M:NALOEIVI @ mz cormlTT'fE;Jfo'E,JLG 

I F~~L ij009 Mory J. ~1;9• 
STARGATE.NE·VO (S.SPAmW.S.ERIKSEN.T.E t!EilMAllSE~I e W.Til!AA.CH.Offfa!•lt.'T~SCOJIE 

GET YOUR MONEY U? Keri Hil5on Ftlaturing KeY5hia Cole & Trina 
POLO'tl 0A. 00~.0All'JA J.JO~fS.K.t.HILSON,E.HA'fES 61 UOSlN'20Nf • lh'lUISCOPi 

AWESOME Plies 
ZA\'IOVEN A.L l'IASHlljli,~GN (!) BIG G.\ltS. StlP-!4-SllOE All.Alm e 

HITTA WIT THE JIMMY Young T 
WUCH !1~ i!ENRY,R Pf!OClORj (!I P£RII.ION357 

EXHIBIT C Jay Electronica 
IUST BUIZE TlllEOfilflO,J SWlH G J~ST Bl.AlETlle OOGON S'JCIE'TV DECO~ 

FED UF> OJ KhalBd Faaluting UShor, Drako, Young Jeozy & Rick Ross 
~W.,li(ll$;Klilk!WB),W:WM(ffl.\'JW.:f!«N,l~~t..,l..("fllttl~SCN.,la7,1)t. @v.f'Mifflf1 

MAKE ME Janet 
R J{ql(lh.$ i JAC<SOW,Fl.;fltt<l,..,.$.lll.lMPKl~,tA $~.14.0H S A~'il UV! 

TIP OF MY TONGUE JaggM E<lga Featuring Trina & Gucci Mane 
Mt\JSCAE'll'S t9.0 CASt'O OCASEVJI SAUMIERS.A.OiAl.~ lAYl.D#l,11 DA\"ISJ @ SLIP-~.S~Hl( 
CRUSH ON YOU Chrltlella Starring Dizzy D 
I MCKl~~E (0 WAARFN l .\l~KtllNIE) 00 MC!>AAN.Kl~S M0~~TAIN0eH lYM! 

LAST SONG Recogntllon 
llOT LIST£0 f~OT US.UOJ 8 A & R 

I STAY A Say Bay Fea1ur!ng Dorrough Music, Fat Pimp, TraJ'O & Tum Tum 
NOT LISTCO ~OT LISTCDJ I OLL'rllOOD 

YOU 8ELONO TO ME T,ey Songz 
T.tAYLOtl, J.tACl>H .NE\'LJISQ.11.1.TAVl(IRJ WCGEE,T.SCALES 61 SDliG 8001( Alu.NTIC 

TELL ME YOU LOVE ME Leela James 
NOT LISTEO (NOT USUDl 0 STAX CMS 

CALL ME 4 DAT GOOD Juel Brittany 
THE NAAAATORS C. T.IAOOll.:"I 8 tw!MlOJIS 

BABY Justin Bieber Fe~turlng Ludac:ris 
C.Sm'l,lffl,1111\..<:tt h:ASH.CAST['A'AAT,J.l!IE9ER.CJ,IUAJt,C.lj;j0~ @ stH)[IW,R.Q?A:lt;O&ftllJJ,l1SlNIDD.IAS 

ALL I EVER THINK ABOUT Chri68lte Michele 
AllSTAII: (-._G'JROO,,.U.C"-'olPBELL,l BEM. J IMDISONI (l) DEF MM O:JM& 
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With two d!llu~ 
1~, w,.t_ Lud,ufs 
(J1idl11ed) tie, 
1-~fortlre 
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bjmpper~. 
llleb~lle<bowfs 
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98 ltHl!nY 5 IMMA LOVE YOU RIGHT John Brown 
& 6,ilEe/<1,L IOX ("' JltA!rlH,S. ~ILLJ !IIIO'llli1 MOPHILLI~ Iii 

99 KEIi' 
BRING IT BACK 8BaU & MJG Fealuring Young Dro 
NOT LISTEJ \~OT LISTE01 GRAllO HIJ.SlltE1 

I THINK I LOVE HER Greg Slreet Fealuring Gucci Mane 
IAKl!llt:'Tl'I.-S-.A•l'i'.ILICS 

• 
79 

:N THE BULLETS 

GREEN MAKES 'BEAUTIFUL' DEBUT 
r41t' 

/~ ;) 
" GREEN 

Philadelphia-born singer Vivian Green Teturns to Hot R&B/ Hip-Hop Songs 
with her first track in five years as ·'Beautiful" enters at No. 73. The songstress 

la,.~ earned chart ink in 2005 while signed to Columbia with the No. 24-peaking 

"Gotta Go Gotta leave (Tired)." Green's current single is the title track to her El 

debu~ due April 6. At No. 25 on tl1e Adult R&B chart, "Beautiful" is the highest 

debut of her six total appearances. including her former cha.rt•toppers ,,·Erno• 

tional Rollercoas~er" (which bowed at No. 29 before rising to No. 1 in 2003) and 

"Gotta Go Gotta I.eave• (which entered at No. 39). - Raphael George 

Go to www.billboard.biz for complete chart data I 51 
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If .I CHRISTIAN· SONGS'• 

UNTIL THE WHOLE WORL D HEARS 
CJIST!IIII utOWKS.SEol.CH STRi.tt REutilON..,.l5 

CITY ON OUR KNEES 
, onw.c JORHAO,-,:nrn CMG 
HOLD MY HEART 
JHTH 111/tNIJE IIOftTH ::ieuw~.~lG 

THERE IS A WAY 
UWW<IRI.DSON ltlllOP 

SAFE 
Pllll WlCKIUihll FUT. IMT hlll.UJIO l._0 

THE WORDS I WOULD SAY 
S.IOlWMJI. , FIIOPIUTS. IER\IHH W~O·CL~l!J 

FORGIVEN 
lllllClllS REAL S~MOW m1 CM& 

LET THE WATERS RISE 
Mll £SCHAlfl CUR;! 

ALL OF CREATION 
MUICYJllf 0 

16 ~~.~::,.~,!~~!LE 
CAN ANYBODY HEAR ME 
MER.BIITH ANDREW$ WOl4J-CU:'18 

BEFORE THE MORNING 
JOiH W!UON S9AR~QW tMI CMG 

LOVE NEVER FAILS 
IA,IMOOJI IIUTH FAON!,W.DOE 'AEUNll)~ PtG 

HEALING HAND OF GOD 
JEREMY tut~ 9EC 100TH ,!, NAil 

SAVE A PLACE FOR ME 
MilflllE\Oi'W SPA:lFIO'W f \lt CMS 

12 :t,L~~~;~~,.~:r,~t 
MORE L IKE FALLI NG IN LOVE 
JU:ON <iMY CeNTTIICfTV 

ALIVE 
,oa:rr FUU OF ROCKS »·,:iRl l 'II0,10-C\lRB 

HOLD US TOGETHER 
MA.TT W.l!UI fSS£Nll/lLJj,G 
BEAUTIFUL HISTORY •-CJ 

M ~ 14 ~,'!;;:::,::, ~:3.cu,o, 
fJ 29 IS ~:l~~!~;J: i ~ E DYING 

• ,. 16 ~,.:::::,~~. ~~.~Y,;.~u·RE BEAUTIFUL 

YOU'RE THE ONE 'D 11 
CHRIS IIJIO OOHMD ','SR 

31 7 ~o!~~ r~R YOU 

40 40 

CD 49 14 

42 42 11 

• .. 10 

e 48 2 .. 46 14 

41 

WHAT A SAVIOR 

MESS OF ME 
$'Wl1Cllf'OOT CRFDl~mlJAfl.All''TIC,H!I Cl.Iii 

HEARTBEAT 
flE1m rv o11rw •,.,lJIAo.c..iFtB 

HEALER 
iURI JOit lt:l{,$;11TY 

DE SPERATE 
Jlfll[ fUGIH Hl~ER Pit. 

AGAIN 
JLYlW A&l,I, OCTOrlE Y,fTT:RU:OPE 

FOR THE FIRST TIME AGAIN 
J.ASOlf <iMY CENTTIICffl 

HANDS 
nm ALIIOST TOOTI- ,l /JIAIL 

I AM LOVED 
ABOY[ TtlE GOLOEN STATE SPl'.ilROW a,11 (M.3 

YAHWEH 
m. '-CACIA !SS.fi'ITIAL ru 
UNREDEEMED 
Sa.NICU~ 
SAFE IN YOUR ARMS 
ABAlfOOII fORHROWT W I CMG 

ALWAYS 
fWIU lff00T CREOf.l<ITIAU.-,TI.A~l«:;1£l!I C,M.j 

WE WANT THE WORLD TO HEAR 
I IO DADDY WfAllE FtA\'tlft l'i0RD-GUA3 

NEVER SAW YOU COMING 
-~ NOflWt" sec lQOTH ,\ illAIL 

FIREFLIES 
OW\. CITY liJll'IUl$AI. ,i£P~a~1e 

FORGET AND NOT SLOW DOWN 
flEUEMT ll rAONO VS Slr':ifO·~TH 

we SHINE 
iU.LUFtiUFtT~O 

HERE IN THIS MOMENT 
lECllAH i lUE SMM £.HOC 

l 'U BE 
tl( W'SIOYS t-lPOP 

GET BACK UP 
TOBYMAC fORifFIOll'l W I CMG 

OPEN HANDS 
IUJT PAPA CEll'Tl!CIT'f 

WillGreatestGaine1bo111115{upll!) ilhil [!] 
l2NI dlart w"I, E•rne,I Pugh log<, r,111 
wetk as the runoer-1111 on Hot Gospel 
Songs. 1'Rail oo Us'' is the title·tra<k lead 
sing~ from Pugh's c111enl llburo, "'1idl 
was rt<Ord<d i,. at the Temple ol Praise in 
Waslington, D.t ,) 
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CAMILA ARRIVES ATOP LATIN TALLIES 
Mexican pop group Camila open s atop the Top Latin Albums an d 

Latin Pop Albums charts (see •~ory, page 39) as second set "Dejarte de 

Ama.r,. moves 12,000 copies- the act's best sales week. Camila's 

debut, "Todo Cambio: spent two weeks at No. I on Top Latin Albums 

and 18 weeks at th e summit of Latin Pop Albums in 2007. Lead 

s.ingle "Mientes'" !:i-1:eps 2-1 on I...atin Pop Airplay to become the group's 

first No. l h it at radio. - Rauly Ramirez 
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RECORD COMPANIES: Universal Music Group International 

promotes Olivier Robert·Murphy to head of international 
business development. He was VP of international strate
gic marketing. 

Legacy Recordings names David Griffith senior VP of 
marketing. He was managing director at teamOlgital. 

Atlantic Records U.K. names Stuar t Price creative 
consultant. He is a producer/ remlxer/songwriter. 

McMurry Records names Gator Michaels VP of national 

promotion. He was senior VP of promotion at W arner 
Music Nashville. 

Stoney Creek Records names Abi Durham manager of 
regional promotion for the Northeast. She was promotion 

coordinator at Curb Records. 

PUBLISHING: Cherry Lane Music promotes JIii Pedone 
to manager of creative services and marketing. She was 

coordinator. 

TOURING: AEG Live promotes Ira Miller to social market

ing coordinator in Los Angeles. He was office manager in 
New York. 

RELATED FIELDS: SESAC names Ellen Bligh Truly VP of 

corporate relations. She was associate VP. 

Telemundo promotes Michelle Alban to VP of corporate 
communications and public affairs. She was d i rector of 

corporate communications. -Edited by Mitchell Peters 

PEPSI TAPS ARTISTS TO PUSH GRANT PROGRAM 
Pepsi has recrnited Asher Roth, Ryan Leslie and Fonzworth 
Bentley to host sem inars in U.S. cities to promote its re· 
cently launched Pepsi Refresh Project, an online voting cam• 
paign that will give away more than $20 million in grants 
i n 2010. 

In early February, the artists traveled to a public libra ry 
in Miami 10 host a workshop designed 10 educate the com · 
rnunity about stlbmitting their ideas for the project . which 
launched in January and encourages individua ls, businesses 
and nonprofits to submit ideas that help "move the world 
forward." Pepsi VP of marketing Ralph Sant,ma says. " It' s 
a platform that enables people to fund their own ideas." 

At the beginn ing of each month, Pepsi will accept s ub
missions in s ix categories (health, arts and cuJm re, food and 
shelter. the planet, neighborhoods a nd education) on Re· 
fresh Everything.com. Followin g a monthlong voting process, 
the company will announce a designated number of win
ners whose ideas will be funded through grants ranging be• 
tween $5,000 and $2S0.000. The fi rst round of winners will 
be announced March I. 

Santana believes the p ro jec..1 will have a positi\·e influence 
on the music comm unity. Through submissions in the arts 
and culture category, "the hope was to get ideas s ubmitted 
t hat would enhance or susta in music programs," he says. 
• I f a community or local school distr ict has cutbacks on 
b udgets, we're encou raging people to su bm it ideas about 
getting music programs back into schools." 

To help spread the word . Roth, Leslie a nd Bentley will 
push the project in the corning months in Chicago, Pitts
burgh , San Francisco, Los Angeles and New York. Dates and 
venues for the workshops hadn't yet been revealed at press 
time . Pepsi will also promote the cam paign at South by 
Sou thwest in Austin . - M it-chell Pet.ers 

MSO 15th-ANNIVERSARY CELEBRATION 
Th@ Mitch S<:hne1der Orgar,tLat1an. be-tte r-known M MSC, has ~n a maior presencj,! •n publ1c1ty for years. reprQs.entmg David Bowie, lhe Crystai 
Method, Dolly Parton and~ Allm<m Brothers Band. The company celebrated Its milestone anmvt!rs<lry with a MlS Years of Hits. Havoc:: & History" 
party F,eb, 10 ;;tt the Roxy Thi:>atre n WP"it Hollywood. Perry F;mell ,::1nd L.ucent Dossier ExJ)f"riencf> performf>d for more th.=m 500 gve!)t.s. who ;;t!so 
en1oyi:>d OJ ~ts by StPVP Jonf>s, OJ Cnspt."r and the Crystal Mf'thod's Scott K1rtdand. ~!-oO.,.o<: .1O,;f~ 11 ANF'i 

LEFT: MSO pre-sldMt MIich Schne ider (C::enter) backstdgE! at the Roxy wtth Perry Farrell and Farrelrs wi fe, Etty. RIGHT: The MSO executive te.]m 
(from leU) : SPnio r VPs Todd Brodglnskl r1nd Marcee Rondan PrE>"-ident Mitch Schneider rH)ci VPs Libby Coffey ctnd Alex Greenberg 
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NEW MUSIC SEMINAR 
The NE".'J Music Seminar d re-.v a sotd·out crowd of mvs,c;: and 
tt:?chno!ogy I.Pr.idN"S Feb. 2 ~t th@, Mu<;IC Box nt tho? HE-'nry For,da 
Theatre. The one•day conference-wh1eh coonted 81llboard, Yahoo 
Music and r1:ter Magaz1ne among its med~ partners-focused on a 
business model that encour~es artists to work in partnerc;.hip with 
labels and managers so they can ma)(tmize both their ei-..posure and 
th-ei1· reve-oue opportunit i6'5 1-'MOlOS . .A.lltA.NNA ~ G, 

RIGHT: MySpace Music p resKlent Courtney Holt (IPft) and Amet"K"..i'ln 
Assn of Independent Music p res,dent Rich Bengloff at tr-e invite
only bre.akout session NMS Jndie Label Summit. 

FAR RIGHT: NMS co-foorider Tom Silverman (left) commems during 
Spot1ty co-founder/CEO Oan lel Ek'$ NMS keynote addr~s 

BOTTOM RIGHT: NMS' 0pPn,ng Night Party ,1,t t he Roi,ry in Wp5t 
Hollywood was rodcPd by tru> band Sf'mi-Prt>~ious Weapons, led by 
-singPr Justin Tranter. 

BOTTOM LEFT: NMS ;md OurSt~e.com spon~or-P.d thP -Artist on thP 
VE>rge,. W 1ntf'r NPl.'1 Artl<it ~arch cont,c>st. w hi<".h h~p-s aspiring tal.Pnt!'. 
b reak into the bustnf'ss Pop-rockers Loomis & the Lust ·won the grand 
prize package tti.at 1nduded mentoong sessions with industry experts. 
Stand1ng, from IE-ft Moontan~ Oe--.v director of marketing Brett O'Brien, 
NMS co-fol.mder Tom Sitverm~n, OurStage.corn mari<eting manager 
Chris Sita, and d,rector of sales Derric.l< Brown Seated, from ),eft· 
Loom,s & the Lust's WIii Loomis: hip-hop artist Nikki Lynette who 
placed secorid: and pop -rock t r 10 Admltal Twin, whi-ch took th-itd. 
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