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UPFRONT 
s A PROMISING 6 Q&A: Van Toffler 

OUTLOOK Despite the 8 Digital Enterta inment 
dour economy, the mood 9 Global 
at this year's Music & 10 Lat in 
Money Symposium was 12 On The Road 
surprisingly upbeat 13 Publ ishers Place 
and confident. 

FEATURES 
COVER S""'OR'r 

14 A SINGLE MAN After suffering a disappointing 
drop in album sales and a messy public d ivorce, 
Usher returns w ith new management and 
a new attitude . 

18 GUITAR ARMY Former GNR star Slash starts 
own label , recru its vocalist A-team for solo project. 

20 HIP TO BE SQUARE Big-name emo and 
indie admirers brought '80s icons Hall & Oates back 
into the spotlight- but the duo's w illingness to 
embrace new media keeps it there. 

PF.CIAL FEATUA[ 

23 EXPORT ACTION Global appeal of Canad ian 
ta lent counters flat market at home. 

MUSIC 
29 BOY MEETS GIRL 

I :\T EVERY 
ISSUE 

4 Opinion 
36 Marketplace 

She & Him inspire even 
more indie crushes. 

30 Global Pulse 
31 6 Questions: 

37 Over The Counter 
37 Market Watch 

Melissa Auf der Mar 
32 Reviews 

38 Charts 
53 Executive 

Turntable, 
Backbeat. 
Inside Track 

34 Happening Now 

ON THE COVER: Usher photograph by Anthony Mandler 

Eve t 
LATIN MUSIC 
The Billboard Latin Music 
Conference & Awards is set 
for Aprll 26-29 in Puerto 
Rico and will feature an 
"In-Depth" session with 
Marc Anthony and a Q&A 
with urban bachata group 
Aventura. More at b illboard 

latinconference.com. 

MUSIC & ADVERTISING 
Join Billboard and Adweek 
June 15·16 at New York's 
Edison Ballroom for the 
Music & Advertising 
Conference, featuring a 
conversation with 
Electronic Arts• Steve 
Schnur. More: billboard 
musicandadvertising.com. 

onrne 
.COM EXCLUSIVES 
Check out the 10 coolest 
Academy Award music 
performances-includfng 
Oscar sets by Three 6 
Mafia, BJOrk, Madonna, 

Bruce Springsteen and 
U2-at billboard.com. 
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EDIIORIALS I COMMENTARY J LETTERS 

The Nuances 
OfN etN eutrality 
Labels Should Be Wary Of Potential Legal Battles Ahead 

BY CHRIS CASTLE 

The least that our business should be 
able lo expec1 for our tax dollars is that 
the federal government. won't undermine 
ou r rights. 

But nowhere is the ri5k of this happen• 
ing greater lhan in the so-called "'net neu• 
t ra.lity" ntlemaking process that's under 
way al the FCC. 

Net neu t rality is a nuanced subject. 
There's a question about wh ether the FCC 

even has jurisdiction over the Internet. 
No one in the recording industry wants 
to be placed in a position where their 
music, or indeed anyone's voice, is some
how discriminated againstonline. In the 

debate over net neutrality rules, there's a 
c-ritical challenge facing record labels. par
ticularly independent ones: The FCC's 
four principles of an open Internet, prob
ably with all good intentions, gloss over 

the failure to enforce market rules <>nline. 
The principles hold that in the context 

of wireline broadband se rvices, and sub
ject to "reasonable network manage• 
ment," consumers are e ntitled to access 

"lawful" Internet conten t of their choice; 
to run applications and services of their 
choice, subject to the needs of law en• 
forcement; to connect their choice oflegal 
consu mer electronics devices that don't 

harm the network; and to enjoy the ben
efi ts o f competition among network 
p rovide rs, application and service 
providers and coment providers. 

The terms "·lawful" and ''legal devices" 
potentially create a massive loophole that 
our oppo nents can drive a truck through. 
And however .. neutralv that net neutral
ity may seem to be, we know better lhan 
most that all litigan ts aren'tc reatedequal. 
It isn't.enough to just remove the words, 
of course. The concepts need to be ampli• 
tied with policies and practices that bal
ance the interests of all involved, induding 
professional creators and indic labels. 

If the last few years have shown us any
thing, it's that there are some litigants 
who believe that transmissions should be 
blocked only if the copyright owner has 

FOR THE RECORD 
• In the Feb. 27 BIiiboard Q&A 
wit h Rob Fusarl, an edit ing 
oversig h t left the impression 

t hat Beyonce didn't write Des~ 
tiny's Ch ild's "Bootylicious." 
She ls. In tact, one of four cred· 
it ed writers. 
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Copyright owners 
of all sizes 

should bP frc><' 
to work ,vith 

Internet service 
providers to 

develop pren1ilm1 
services and find 

ne"' wavs to 
eomhat Jliracy. 

• • 
the resources to prove to a legal certainty 
that the defendant uploaded or down
loaded a particular file in an in fringing 
m anner, regard less of the context. 

The use of "lawful" in the FCC's prin
ciples implies this burden of p rior adju• 
dication. So if you think downloading is 
bad now, just wait- it will get. worse if you 
have to litigate whet.her each transmis
sion is "lawful" regardless of the ob jec
t ive purposes o f the service involved 

(including the Pirale Ila)' or lsohunt). 
This isn't lost on new FCC chairman 

Julius Genachowski, who has said that 
it's "vital that illegal conduct be curtailed 
on the Internet. I do not interpret the goals 
of ner neutrality as preventing network 
operators from taking reasonable steps 
to b1ock u nlawfu l content." H is senti
ments have been echoed by others in the 

Obama administration as well as the AFL
CIO, the An1erican Federation ofTelevi• 
sion and Rad io Artists, the Screen Actors 
Guild , the Directors Guild o f America, 
the Songwriters Guild of America and 
many other members of the professional 
creative community. 

Yet self.anointed conswner groups triv
ialize file "sharing" and try to position le· 
gitimate net neutrality concerns of our 
colleagues and a rtists as "'Big Music" 
agaim,1 cons umers and "'moguls" exploit• 
ingartists. As usual, the rhetoric of these 
groups ignores both indie labels and artists. 

What's so hard to understand about a 
company calling itself"1he Pirate Bay" and 
mocking copyrightowners and artists who 
try to protect themselves? Internet ser\'· 
ice providers (ISP) gct it,and they are lhe 
first line o f defense in responding to fla
grant copyright violations. Copyright own
ers of an sizes should be free to work with 

them to fin d new ways to develop pre
mium services a nd r.:ombat piracy with

out having !o litigate every s ingle issue 
into the ground. We can't afford i t. either 
liter ally o r figuratively, and neither can 

our collea:gties in the professional creative 
community- musicians, filmmakers, 
illustrato rs, authors, pho tographers, jour• 
nalisrs or game developers. 

I don't kn ow of a single indie label that 
isn't embracing In ternet marketing as best 
it can, and sometimes to great tffc<..1 and 
innovation. But i f ne,-..· business models
which our critics don' t define but which 
they sa}· ,ve fai l to em brace-are to flour• 
ish, and if the .. neutral" In ternet is111t to 
force u s into the nonprofit model that 
Google advocates for our equally belea
guered colleagues in journalism, our sup
port for net ·neutrality must be nuanced. 

We can't allow ourselves t.o get backed 
into a corner that we must litigate our way 
o utof- non-eofusca.nafford it. lSPswant 

to cooperate with the entertainment in
d ustry by discriminating between author
ized and unauthorized content. 

Our government should let them . .... 

Chris Castle is an attorney a t1d co
chairman oftlie legal committee of the 
American Asrn. of Independent Musk. 
The views expressed are his own. 
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THE 
LA'fEST 

NEWS 
FROM 

>>>GOOGLE 
EXPANDS 
CALL-BASED 
MOBILE ADS 
Google is building 
out its mobile ad 
arsenal by 
expanding its new 
click-to-call ad 
options. The 
company is offering 
the smart-phone ad 
option to national 
advertisers seeking 
to give mobile users 
the ability to tap in 
numbers featured in 
the ads In order to 
connect with 
businesses. The 
click-to-call ads 
previously had been 
limited to 
advertisers with 
local numbers. 
According to 
Google, in the 
program's first 
mont h, ads with 
click-to-call options 
got 5%-30% 
increases in 
response rates. 

>>>XEROX, 
STARW OOD 
BACK STING 
TOUR 
St lngis world tour 
with the Royal 
Philharmonic 
Concert Orchestra 
will feature Xerox as 
presenting sponsor 
and Starwood Hotels 
and Resorts as hotel 
partner. Sting will 
perform versions of 
his songs that have 
been retooled for 
symphonic 
arrangement. The 
trek begins June 2 in 
Vancouver and then 
travels across North 
America. 

>>>UMG 
REVENUE 
DROPS 
Universal Music 
Group's fourth
quarter 2009 
revenue dropped 
8.2% compared with 
the previous year, 
according to parent 
company Vivendi. 
For the entire year, 
UMG's revenue fell 
6.2%. Digital sales 
grew 8.4%, while 
music publishing 
increased 1.7% and 
merchandising, 
albeit a small figure 
relative to the 
revenue of other 
segments, grew 
24.6%. 

TWEET 'N' GREET 
How acts can capitalize 

on Twitter ads 

VIDEO CONVERTER 
Dallymotion branches 
out with label deals 

"-' Making a point: Speakers at the 'App Observations' panel, 
from left: Billboard's ANTONY BRUNO, who moderated; 
apulous' BART DECREM; Verizon's ED RUTH: Smule's 

F SMITH; Nokia's LIZ SCHIMEL; EMl's SYD SCHWARTZ; 
pFund's DANIEL KLAUS. 

i :lf~1@½$ii BY ANTONY BRUNO 1 

ACTIVATING BRANOS 
A chat with Jorge 

Juarez of Westwood 

TOP 'JIMMY' 
Jet uses 'Kimmel' 

appearance to sell tlx 

CAN I 'KICK' IT 
So ngklck's gig-centered 

social n"twork 

A Promising Outlook 
Despite The Dour 
Economy, The 
Mood At This 
Year's Music & 
Money Symposium 
Was Surprisingly 
Upbeat And 
Confident 

A year or two ago, the pairing o f 
the words ·music'" and "money" 
seemed at best inopportune, 
and, at worst, a rchaic. a quaint 
relic of a pre-file-sharing. pre
recession universe. 

Rut at Rillboard"s ninth an
nual Music & Monty Sympo• 
s ium, held March 4 in Ne\\-' 
York. the words carried with 
them a renewed se.nseof opti· 

mism. The challenges result• 
ing from the economic down
turn and the disnLption in the 
industry have created new op· 
portunities for all players in 
the music market- artists, fa. 
bels, music services. brands 
and investors alike. 

" [t's a great time to be an 
artist. because you have more 
opportunities to connect with 
fa ns than e\fer before, .. said 
Vevo president/CEO Rio Cara
eff, one of the event's keynote 
speakers. " It's good because 
it creates competition be
twee n providers." 

Su ch unrest in th~ m usic 
market helped spur Vevo's cre
ation. C-araeff cited the service's 
success with ad\'crtisers-85% 

of i ts ad inventory sold last 
month-as evidence that Vevo 
has helped hun online music 
videos from .a cheap commod• 
ity to a valuable resource for 
brands and adw,rtisers. And 
while You Tube is responsible 
for 90% of the 37 million
strong audience, Vevo re• 
ceives approximatel;r 4 million 
hits directly to its ~ieb site-
• milestone Caraeff says he 
didn' t expect to reach for Llu(•e 
or four years. 

The industry turmoil has 
also made brands turn away 
from expensive sponsorships 
in favor of smaller partncrship 
deals with lesser-kno\vn em erg• 
ing artists- and with more ef
focti\·e results. 

"\Ve focus more now on the 
experience and connecti ng 
fans with what they lo\'C' inside 
of our store," Hot Topic chief 
musicotncer John Kirkpatrick 
said, speaking a t the "With the 
Brand" pa ne l. Katri na Mc
Mullen. senior counsel for 
music and entertainment at 
Mattel. and Kirkpatrick sug
gested that paying smaller li
censing and parlnership fees 
to emerging artists creates 
greater value, allo,,"'lng brands 
to position themselves as a 
place to discover new music. 

Music discovery is likewise 
a c rucia l p lank i n MTV's 
gro\vth platform for the year. 
In his afternoon keynote ad
dress, MTV Networks Music 

and Logo Group president Van 
Toffler disclosed a multiplat
form plan to hdp tum emerg· 
ing artists into t he n ext 
generation of superstars. 

This includes a ncwl)' an
nounced partnership with Our
Stage, under which MTV will 
select a1tists getting the most at
tention on the OurStage net
work, and promote them on-air 

and overva.rious digital proper
ties. It also includes a partner
ship with mo bile operator 
T-Mobile under which bands 
that make a name for them• 
selves in the newly launched 
Rock Band Nttwork will be f,a. 
turedon T-Mobile platfom>s and 

in MTV programming. 
>>> continued on p6 
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>>> continued from pS 
For digital music services, 

however, making money in the 
new m us ic c:conomy is still a 
tough row to hoe. Realizing 
profits from recorded music 
alone is virtually impossible, 
as the speakers on the "Digi
tal Now" panel pointed o ut. 

"'There are lots of tiers to pay 
for music." Universal Motown 
Re public Group executive VP 

Cameo Carlson said. '"'Unfor
tunately, free is one of them. 
We need to find ways to create 
value in Lhat tier ... 

T he key, the panel agreed, 
is to offer users rich experi• 
ences in addition to the music 
itself; examples in cluded 
MTV's "Rock Band" franchise 
and CBS Rad io' s Last.fm per

sonalized rad io s treams. Ac
cording to David Goodman . 
president of CBS Radio Inter

active Music Cro up, digit.al 
revenue now contributes 5% 
to C BS Radio's bottom line. 

There are many companies 
attempting this, but, accord• 
i n g to Redwood Cap ital 
Group partner Alan Cood

stadt, a speaker on the me rg
ers and acquisitions pan el 
"'Who's Next?," none of them 
are doing 1t wel l. Panelists 
s peculated that the re will be 
a g reat degree of consolida
tion among d igital music 
playe rs this year, as com pa• 
nies look to aggregate best
of-brced capabilities. 

But don't ex pect MTV to 
participate. "Why would we 
b uy sornc:thing we can get for 
free/" Toffier asked, poin ting 
out that it's easier and cheap
er to integrate the functional• 
ity of music servkes using 
open application prog-ra n1 in• 
ter faces than it is to acqu ire 
the firms behind them. "We're 
not a technology co mpany, ... 
he added. 

In the mobile space, the 

year a head will be defined by 
how well music ap ps can 

And the hits 
keep on 
coming: 

Vevo'sRIO 
CARAEFF 

transform from free promo
tional "consumables .. to rev
enue•genera1ing comme rce 
platforms. Apps likeTapulous' 
"Tap Ta p Revenge 3" and 
Smule's " I Am T-Pain" le t 
users buy and download new 
music through their games. 

ALSO HEARD 
AT THE EVENT 
• Regarding music video pro
d uction costst Caraeff s aid , 
"The fan doesn 't care who 

made the video o r wha t the 
budget was. The words ' p re
mium' and 'professional' will 
start to lose their meanin g. 
The cost of making videos will 
go down. If the artists and fans 
a rc into i t, who cares what the 
budget is." 
• On the Live Nation-Ticket
maste r merger, Bernstein Re• 
search senior analyst Michael 
Nathanson said , "I'm blown 
away that tlJe government aJ. 
lowed that deal to happen." 
• MTV ' s Toffler n oted that 

cus tom Green Day instru
ments will not be a part o f the 

coming "G reen Day: Rock 
Band'" game. 
• On the "' Purse Stringers'" 
panel, Norwest Venture Pa rt
ners principal Tim Chang said 
that new, di gital ly fornsed 
a rtist-services companies like 
Topspin present challenges 
from a venture capitalist per
specti,•c ... These might not be 
billion-dollar opportu nities. 
It's hard for VCs to invest as 
the outcomes may not be all 
that huge.·· 
• While startups complain 
about the high cost oflicensing 
music. music publishing CEOs 
coun1er that they're willing to 
license their music at a fai r rate. 
"What's rational," Warner / 
Cha ppell Music chairma n/ 
CEO Dave Johnson asked. "For 
startups, the rational price is 
zero _ . _ it's hard to scratch a liv
ing out of that.· 

biz MOBJLE: For 2-4/7 news aod analysis on yo.w cell phone 
• or mobile dwlce, go to; mobile.blllboard.blz. 
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THE BILLl:JC>ARI) Q&A 
MTV NETWORKS MUSIC 
AND LOGO GROUP 
PRESIDENT VAN 

TOFFLER 
MTV's president talks about how 
h is audience's tastes are changing, 
monetizing music and the family 
appeal of 'Jersey Shore.' 

BY ANN DONAHUE 

As p resident of MTV Networks Music and Logo Group, Van Toffler oversees every
thing from reality programming to CMT. The network's ne west smash, "Je rsey 
Shore," affirms that after nearly 30 years in business, kids still want their MTV. Ac· 
cording to parent company Viacom, MTV reaches more than 508 ml Ilion house
holds on multiple platforms, which means it must remain as vital a brand online 
and on mobile devices as it is on TV. 

And as the mediums change, so do the taste s and value s of MTV's audience. 
Toffter is at the cusp of changing market dynamics; the millennial generation is less 
cynical than Gen X, he says, and more family-oriented, which opens up a new host 
of programming opportun'ities. 

As a keynote speaker at Billboard's Music & Money Symposium, Toffler dis
cussed t he changing role of music for the MTV fa mily- and how to monetize 
music in an e ra that provides an unlimited number of outlets for fans to discover 
new artists. 

How are things In the TV advertis
ing market w he n it comes to music 
p-r·ogramming? 
It's coming baclc. It was ro1Ugh for any
one in an ad-suppor ted business, bu t 
some of the mojo is coming b ack aromtd. 
TVviewers hip is higherthan e,·er. Odd ly 
enough, for lhe·right music offerings ad• 
vertisers are wil1ing to po ny up. To give 
you two brief exam p les: For our MTV 
Vault and MTV Music Online, we just re
signed a big deal with, I believe, AT&T. 
And we just did a seriescaJJed •$5 Cover" 
that highlights local music scenes: The 
one on Memphis was directed by "Hus
tle&. Flow" writcr/diredor Craig Brewer, 
and the new one on Seattle was directed 
by Lynn Shelton. Advertisers are inter
ested in novel app roaches to supporting 
new m us ic. as long as you package it in• 
novativcly for them. 

Recently, MTV dropped the phrese 
''Music Te levlslon11 from Its logo~ Wh y? 
The wording no longer fits in a mulriplat• 
form kind of world. We haven't had it for 
a while becaw;e once we translated the 
logo to mobile and online, the wording 
itself was very clunky. Artists will still be 
a big part of the logo. so yo'1' 11 see Bey
once and Lady Gaga, as weUl as the cas t 
of"'The Buried Li fe" in the logo. For some 
reason the media made it seem reall)• sig
nificant; ob,riously. we've moved away 

• • 

from being a 24-hourvidt.-o rotation c:han· 
nel to representing music in different 
ways. i t wasn't about taking music perse 
out of the logo, we just needed the room 
to fit all the music and images inside the 
logo on all platforms. 

The network has a lways been a taste 
Jeader for youth culture. What's t he 
difference in your approach to mµslc 
programming now than, say, 15·20 
years ago? 
11':i.e news is much more immediate and 
needs to live on all screens. \Vhen Kurt 
Cobain died, for instance. we puttogether 
a whole television special with other m u
sicians and Kurt I.oder; the news kind of 
waited for the television show Ito air). 
When Michael Jackson died last year we 
had to have a flurry of s tories up on line 
before we could e\·en cobble together an 
on-air news special. We had to deal with 
the immecliacy of that story living and 
breathing on different platform$ before 
weputiton TV. We've evolved the way we 
present m us ic out to our audience, be
cause they want it d ifferently. 

"Jersey Shore)) I s t he most recent 
b reako ut hit o n MTV. What d o you 
consider the main purpose ot the pro~ 

g ra m ming on the channel? 
MTV's programming is always evolving 
with the audience. This generation is. a 

'Millennials are more traditional. 
less rebellious. Believe it or not 
they watch '"Jersey Shore" ,vi1h 
their moms and dads.' 

I -

bit different than the preceding one. The 
millennials are more traditional, less re
bdlious, more family-oriented. Believe 
it or not, they watch "'Jersey Shore" with 
their moms and dads. So that has caused 
our programming to evolve to more au
thentic reality. like "fersey Shore," as op
posed to more fabricated reality. like 
"The Hills." It's required us to be less 
about reality competition, less about cyn
ical and s narky, and more about inspi
rational and aspirational. 

Are Facebook and MySpace your com
petition now? 
I think of it this way: They'r e the tde
phone, and hopefully we're the conversa
tion. We create moments like the Taylor 
Swift/Kanye West Video Music Awards 

confrontation and spread it around. 

Has there been more prc•sure from 
the labels to get their music cued up 
on MTV now? 
People always complain about MTV's 
, 1ideo rotation, but we pJay over 600 
hou rs of music videos a week ac ross 
MTV. VHI. mtvU, MTV2. Hits . Jams . 
VH l Class ic and VHI Soul. We also 

have over 200 music queues a day on 
MTV and V H 1, a nd we invest over$ 100 

million a year toward music with all our 
online promotions. events, ser ies and 
show integrations. 

T his is a gTeat. time for music fans to 
absorb and discover music. but not a good 
time for the industry or for artists to get 
compensated for their music. We feel that 
it's the industry's responsibility and our 
responsibilit)•. I took my team ona retreat 
and we realized that we want to give the 
music in dustry some rocket fuel around 
new artists, because we need career artists. 
When there are no superstars, it's bad for 
M1V and VH land CMT. 

You mentioned earlie r t hat you have 
to resp ond to what t he aud ience 
wanu. What are some of the metric• 
you use to dotcrminc what the youth 
of tod ay • re intere·sted in? 
\Ve're compiling a "buzz meter" to look 
across the diflfrent platforms for what 
music is bubbling up locally and nation
ally. 1t ltracks)everything from radio p lay 
to p iracy, legal downloads, the Pandoras 
of the world. places like that. That impac1s 

the videos we choose 10 get behind. and 
the artists we're looking at. 
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PROJECT 
PLAYLIST 
Country Programmers Mull The Cost Of Repetition 

A sluggish economy and new technologies 
have created a confusing environment for 
many country radio stations. 

The best bet for weathering the on
slaught? Embracing new music. 

That appeared to be t he consensus that 
emerged during the recen t 41st annual Coun

try Radio Seminar in Nashville (see Backbeal, 
page 53). The top complaint among country 
fans is the perceived repetition of songs on 
country radio, according to a study the Coun
try Music Assn. (CMA) presente d at CRS, 

Broadcasters attending the conference 
conceded that they may be over-playing the 
hits, a practice that some date back to 1999, 
when Edison Research co-founder/ president 
Larry Rosin and radio consultant Mike McVay 

demons trated that country stations were 
backing off their biggest hits too soon. 

"That was a watershed year/' radio con
sultant Kei th HIii said during a panel discus
sion at this year's CRS. " We slowed things 
down, and we improved. Now it"s gone to 
the other extreme." 

A study of the Billboard charts by Jerry 
Duncan Promotions underscored the effect. 
In 1989, the count ry singles chart featured 
49 No. 1 titles. The tally had at least 25 chart
toppers annually seven times during the '90s. 

But from 1999 through 2004, the format 
never exceeded 25 No. l s in a given year. Dur
ing that same period, according to data com

piled by Jerry Duncan Promotions, country's 
share of the national radio audience declined. 

"Clearly, the format"s overcorrected," Mc
Vay said from the audience. 

The biggest challenge that trend has cre

ated is in developing new artists. David Nail's 
MCA Nashville single "Red Light" exemplifies 
the drag on the format, Hill said. It logged 

45 consecutive weeks on Billboard's Hot 
Country Songs chart through the week of 

Jan.16, peaking for two weeks in December 
at No. 7. It took so long to develop that the 
label d id n't release the follow-up single, 
" Turning Home,>' until Jan. 12, exactly one 

year after 'jRed Light" went to radio. 

During a panel discussion, Republic Nashville 
president Jimmy Harnen recalled a conversa
tion with a programmer who delayed adding 

one of his label's newer artists to his stat ion's 
playlist In favor of a new single from a super• 

star act that Ha men didn"t identify. Examining 
Nielsen BOS RealTime logs, Ha men discovered 
that t he station had played 13 songs by that 
same superstar in the previous 23 hours. 

Such practices are conditioning country 
radio audiences to identi fy with only a nar· 
row range of artist s, stifling creativity on 

Music Row, Harnen said. 

"The songwriters sit down and go . .. 'That 
record slitted,' " he said. "There"s a (nega
t ive m essage) back to the innovator. And 

music has to be innovative." 

·Light' tare: Singer/songwriter DAVID 
NAIL performs at t he Universal Music 
Group Nashville luncheon as part ol tho 
2010 Country Radio Seminar. 

As the economy inflicts financial hardship 

on country's core spending audience, coun
try fans spent28% less on CDs, music down
loads and concerts in 2009 than they did in 

the prior year, according to the CMA study, 
conducted by Right Brain Consulting and 

the Leo Burnett Co. 
The study also found that while most of 

those consumers remain avid country fans, 
they' re increasingly turning to free or low• 

cost m ethods of enjoying the music. That In

c ludes terrestrial country radio and online 
means of discovering music, such as ITunes, 
Pandora and YouTube. As the fan moves to

ward free online platforms, country radio's 
challenge Is finding its place In the mix. 

" We need l o be the authority on the new 
music," said ncaptain Jack" Aponte, PD of 
WKMK Ocean County, N.J. ult we're not, then 

who is?" 
But mainstream country stations still need 

to be d iscriminating. WIVK Knoxville, Tenn., 
PD Mike Hammond cautioned that if one
third of the audience is angry about repeti

tion, that means two-thirds are comfortable 
with current rotations. 

"Nobody says, 'You play my favorite song 

too much,'" Hammond said. 

DANCING BABY CASE MAY CHILL COPYRIGHT , 
ENFORCEMENT. IS THAT A BAD THING? 

It's been m ore than three }·ears since Stephanie 

Lenz uploaded lo YouTube a 29-second video 
ofher 13-motlth-old son Ho lden dancing in the 

family kitchen to Prince"s "Let's Go Crazy." 
But that seemingly trivial act-and Univer• 

sa.l .\1tLtjc Group's decision to send a takedo,i,.n 

notice lo YouTube-still has UMG tied up in 
litigation knots and cotdd have a significant im• 
pact on the way copyright owners enforce their 

rights on lhe Internet. 
U'11Z, assisted by attorneys fro m the Eltc

tron ic Frontier Foundation (EFF), fi led a coun
tunolice in response to the takcdown, and 
YouTube restored the video: due to the public• 

ity the case has received, it now has almost 1 
millio n views. UMG never sued her for copy· 

right infringement, and the incident could've 
ended there, as most do. 

But it didn"t. That's because Lenz herself filed 

a lawsuit against UMG under Section S!2(f) of 
the Digital .\lillennium Copyright Act(D"'1CA), 

which allows the subjec1 of a takedown notice 
to sue a copyright owner that "knowingly ma
terially m isrepresents" Iha! the object of a take

down is infringing. Lenz mainlains that lhe 
inclusion of the 20-second snippct of"Lct's Go 

Crazy" in a video she posted to share with fam. 
ily and friends- lhe audio is of s uch terrible 
qwlity lhat the song is barely identifiable-is 

a classic example of a fair use: a minor, non· 
coinnicrcial use that doesn't qualif>t as copy• 

right infringement. 
UMG. whose publishing unit ad ministers 

Prince's catalog. has been a bit coy in cou rt pa

pers as to how Ibis all came about. and it declined 
comntent for this.column. Left unanswered are 

Look what 
they've done 

tomy song, 
Ma:PRINCE 

questions including, Did it really mean to take 
down this video~ Did it even watch it before send

ing the notice, or was it an automated takedoY.rn 

triggered merely by the video's title(" 'Let's Go 
Crazy' #1 ") > Does UM G mainta in today that 
Lenz's video wasn't a fair use? 

UMG appears to be walking a fmeline, not 
wanting to take the hard-line position that the 

video wasn't a fair use (an issue on which it 

might well lose), wh ile slill insisting that it 
didn't k nowinglyrnis:re:prcscnt that the video 

was infringing. 
So far i n lhe case, which was filed in July 

2007, each side has interim rulings they can 

point to as victories. W hile the cou rt denied 
UMG"s m otion to dismiss the case outright. 

U.S. District Court Judge Jeremy Fogel said in 
an Augusl 2008 ruling that he "has consider
able doubt that Lenz will be ab le to prove tha t 

Universal acted with the subject ive bad faith" 
required to p revail, and lhat "following discov
ery her claims well may be appropriate for sum• 

mary judgment." 
The prevailing law tl1at Fogelcited isa Ninth 

Circuit case called Rossi v. Motion Pictt1re Assn. 
of America, in which the court held that for a 
plain tiff in such a ~"Uit to prevail, she must prove 
that the sender of a takedown notice subjec
tively lacked a good-failh belief that lhe mate• 

rial at issue was infringing. h rejected a more 
stringent objective stand.a.rd that would',1e as.keel 
whether a reasonable copyright o,i,.n er would've 

believed the material to be infringing. 
But Lenz's case isn't dead. In late February, 

the court ruled that Len z m ay p roceed even 
though lhe damages she allegedly suflered were 
nomina1- basically the annoyance of having 

her video temporarily yan ked from YouTube, 
which of course hosted her video for free. 

And it held that, if she ultimately prevails, 
she-or. more precisely, lhe El'f- may be able 
to recover the legal fees for fighting this case. 

under the Copyright Act"s normal attorneys· 
fees provisions. Those fees cou]d reach the m id• 
six figures. 

While lhe fmal outcome of the case is un
clear, there's no doubt it will force copyright 

owners, whether record labels, movle studios 
or book publishers. to be more carefttl when 

sendi ng takedown notices. Fogel has ruled that 
they may face liability if they ignore fair use, a 
holding that wilJ increase the need for lawyer 
oversight of the takedown process- and thus 

significantly increase the cost of e.nforce.menL 
And while cases l ike this may have a chilling 

effect on some anti-piracy efforts, it's not so 
clear that's a. bad thing, even for those who are 
strong supporters of copyright . Copyrigh I en

joys powcrfi..Ll backing in Congress because leg
islators recognize the harm that flows from true 

piracy: lhe widespread downloading and "shar
ing" songs over the Internet, without a cent 

going to creators and their corporate patrons. 
If copyright protection instead becomes iden

tified with targeting hom e videos of dancing 

babies, congressional support for the entertain
ment industry will inevitably .suffer, and it's the 

real pirates who will benefit. 

Brm Shelfner is a copyright attorney u,ho has 
repre~nled movie studios, TV networks and 
record labels. Sheffner worki as an attorney in 
the NBC Univer,ol Television Croup, which is 
20% o,vned by Vivendi, the parent of Un,vmal 
Music Group. He is th.e author of the 
Copyrights 8/ Campaig"s blog (copyright, 
andcampa igns.blogspot .. com) , 
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l•hd,iJI BY ANTONY BRUN-2.J 

Ad It Up 
Twitter's Embrace Of Advertising Presents Artists New Opportunities 

There"s been a lot of talk lately 
about Twit te r lau nching an 
ad,•erti sing platform in the 
next month. possibly at the 
upcoming South by So uth
west confere nce. 

Exactly whatTwitter'scvcn
tual ad platform will look l ike 
rema ins a point of ongo ing 
s pctulation. Will the micro
blogging service em brace key
word-based ads ala Google or 
wi ll it opt fo r sponsored 
tweets? Wil1 , ~witter sell its 
user data to advertisers the 
way e-m ail lists are shared? 
And how can the music indus
try take advantage of it to pro• 
mole artist-fan interaction ? 

Los Angeles-based startup 
Ad.ly may provide a glimpse 
of what's ahead. The company 
launched a service last fall that 
matches advertisers with pop
ular Twitter accounts, usually 
those of celebrities or news 
ou tlets. Pa rtidpating Twitter 
users select which companies 
can ad\lettise to their follow
ers and approve every ad be
fore it's sent, while Ad.ly sets 
a suggested price based on the 
artist's user base a nd activity. Brought to you by: SOULIA BOY TELL' EM (lcft)and MONICA are among tho artists who have 

Clients are limited to send- used Ad.ly. 

ing out one tweet per day, usu• 
ally in the form of a message 
(such as "check this out•) ac
companied by a shortened 
URI. l ink to a page with more 
information. 

T here are two ways for the 
music industry to get involved. 
First, artisl'5 v,rith large follow• 
ings can make a little extra cash 
by agreeing to let Ad.ly send 
ads to their followers. Partici • 
pants include Soulja Boy Tel
l'em, with more than 2 million 
followers, second among Ad.ly 
Twi tte rcrs after Kim Kar • 
dashian (with 3 m illion follo\V• 
ers), Jim )ones (1 .5 m illion), 

S ister Hazel (770,000) an d 
Monica (200,000). 

When Ad..ly sends out spon• 
sored tweets, it marks them 
as ad\lertising, ra ther th an 
disguising them as an actual 
tweet fro m an Ad .ly Twit• 
terer. for instance. an Ad.ly 
tweet sen t to Soulja Boy fol
lowers Feb. 18 read, • Play 
Ccllufun's free MO Bile Wars 
game on you r phone http:// 
bit.ly/ blxuLI (Ad)." 

Such advertisers as Sony, 
NBC Universal and Microsoft 
h ave dab bled with 
the service and pay 
a few tho usan d 

LOUD AND CLEAR 

dollars per tweet. of whit h 
Ad.ly takes a cu t. Average 
click-th rough rates ran ge be
tween 1 % and 3.5%, accord
in g to Ad.ly CEO Sean Rad. 

Artists considering using 
Ad.ly. or other Twitter ad plat
forms. face the risk of alien
ating fans who don't want to 
be subjected to advertising. 
It's a \·a.lid concern that has 
prompted participating acts 
to issue on ly a h an dful of 
Ad.ly-sponsored t \vee t s 
ra t.h er than every day. But 
worries a bout anger in g ad
phobic followers can be over~ 
come through the s a me 
process of keeping a Twitter 
feed relevant-direct artist 
involvement. 

Looking tor a quick way to upgrade you, com• I f an artist isn' t person-
puter-based home recording capabilities? 0 ally involved in all tweets, 
ConsldettheYetlUSBmicrophonefromBlue l f Q instead leaving it to a 
Microphones. Plug It Into a USB port to ere· \: publicist. fans will pick 
ateTHX·certifredrecordingsot vour podcast, m u p on it and tune out. By 
voice~over or t hat song you jus t wrote. The ml• that same rationale, artists 
crophone, which bo;rsts an appealingly retro using a platform like Ad.ly 
look, features amplified headphone monitor· need to be invoh·cd in se• 
1ngi mic gain control and four recording settings. lecting which ads get sent to 

The Yeti works w ith PCs and Macs and is thei r followers and author-
ava llable at various retell and onllne outlets iz ing s ponsored tweets 
for $150. - AB ~• -==•..a..,. that are relevant to fans. 

Anoth er op tion 
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would be for labels to use the 
service to promote new songs 
and ticket dales through the 
Twitter feeds of participating 
Ad.lyusers. According to Rad. 
St:\•eral have already don~ s.o, 
although he declines to pro
vide examples, citing client 
privacy issues . Using an 
artist's Twitter feed to an• 
nou nce n ews, music a nd 
tours is a useful way to reach 
a core fan base, but lapping 
i nto th at of other Twitter 
users has the potent ial to 
reach a far broader group of 
new or casual fans. 

With 60 million-plus users 
worldwide now posting more 
than 50 mill ion tweets per 
day, according to the com 
pany's stats . Twitter has in• 
deed become an importan t 
,•iral tool for spreading news, 
inform ation and, potentially. 
content. Advertising over the 
network, \vhether through in• 
nova tors like Ad.ly or Twitter 
directly, is inevitable, so labels 

and ar tists need to be ready 
to take ad,,an tage. 

bl 
For 24/7 dtgltal new5 

Z a nd analy5l5, H~ 
• blllboard,biz/ dlgit;sl. 

BITS & BRll:l=S 
MODERATI IS NOW 
SKYROCKIT 
Moderatl, which launched as 
a ringtone aggregator and 
has since morphed into a 
number of iterations, has 
changed its name to Sky-

into a single stream1 similar 
to what the Hype Machine 
does. Users bookmark music 
that's streamed from other 
sites and share bookmarks 
with other users. Currently, 
it only works with Mozilla's 

tockit.Thecompanynowto- Firefox browser, but the 
cuses on creating brande d 
mobile entertainment serv
ices and apps, such as the 

popular "Zi ppo11 virtual light· 
er IPhone a pp. New services 
include strategy planning, 
marketing and research for 
clients interested in expand
ing into mobile entertain
ment and advertising. Its 
Romplr platform allows us

ers to remix music provided 
by participating artists and 

has been used for such mo· 
bile music branding initia

tives as Vitamin Water's "50 

Sound Lab" !Phone app with 
SO Cent. 

TWONES LAUNCHES 
FIREFOX TOOLBAR 
For music biogs that Google 
doesn't shut down because 
of copyright issues, a new 
b log aggregation service 
called Twones has launche d 
a UMusic Bar., tool bar that 
combines access to multi p ie 

TITLE 
Cf\lSl~AI.AAT~ 

company plans to add sup
port for Internet Exp lorer 
and Google Chrome. 

'SPARK' BRINGS FM 
SIMULCASTS TO 
!PHONE 
"Spark Radio" is a new 
iPhone app designed to let 
users tune in to Internet radio 
stations worldwide. The $6 

app provides access to 
10,000 webcasters, with 
plans to grow to 30,000 by 
April. The app allows users 
to search for online simul
casts of terrestrial radio sta· 
tlons, effectively sidestep· 
ping the longtime lack of an 
FM tuner on iPod products. 
Users can look for stations 
based on genre o, location 
or by using keywords. It 
a lso ha s a social s ha ring 
feature, a n internal browser 
so users can surf and play 
music s imultaneous ly and 
a " favorites" bar to book-
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BY AYMERIC PICHEVIN I 

'Motion' Carried 
France's Dailymotion Partners With Labels 
As It Expands Global Presence 

PAR IS- With two major labels now signed 
u p, v ideo-sharing \Veb si te Dai]ymotion is 
looking to build on its importance as a global 
promotionaJ platform for artists. 

According to research company com Score, 
the ad-supported video site logged 64.9 mil
lion worldwide unique ,·isitors in January, up 
$!%from 42.9milliona year earlier. That was 
dwarfed by YouTube's 482 million unique vis
itors in January, but it was enough to make 
Dailymotion the No. 2 global video-sharing 
site. In the United States, u nique "',\" 
visitors to the site totaled 9.3 mil-
lion in January, up 75% from 5.3 
million a year ear lier, ranking it 
fifth among video-sharing sites be
hind YouTube, Hulu, MySpace and 
Metacafe, according to com Score. 

The traffic growth has attracted 
major-label attention. EM I M usic 

has agreed to add its video catalog 
to Dailymotion beginning April 
1, joining Unh·ersal Music Group, 
which signed a licensing deal with 
the s ite in 2007. In addition. 
French la bel sources expec t 
Warner Music Group to sign a deal 
soon, although ne ither party 

initiative in the second quarter called 
live@hom e, giving Dailymotion a 1Arin<lowof 
exclusivity on videos of live performances by 
Universal arti~1s in exchange for heavy on-site 
artist prom otion, Chouk.roun says. 

While Dailymotion's licensing terms with 
ind.it labels vary, it guarantees the rnajors an 
upfront annual fee, plus a share of advenis
ing revenue ifit exceeds a predetermined level. 
Universal Music France president/CEO Pas~ 

cal Negre says Universal's deal ends shortly 

would comment. 
Dailymotion also has i ntern a- Bigger footprint: HAKETHE GIRL DANCE onDailymotion. 

tion al licensing deals with leading ind ie 
distribu tors including the Orchard, P IAS 
and France's Wagram. The label deals cover 
every market in which Dailymotion oper
ates, while authors' right.-.; are covered terri
tory by territory. 

"Weare no longer a French startup." Daily
motion' s Paris-based VP of international ex
pansion Luc Dumont says. 

The Frend1 company's international expan
sion began in 2007 with forays into the United 
States, Spain and Germany. In 2008, the com
pany launched local•language sites ac.ross Eu
rope, including the United Kingdom, as well 
as in Ind ia, Turkey, Brazil, Mexico and Ar
gentina. Dumont says Dailym otion is .. focus
ing o n consolidating and opt imizing o ur 
presence in those {internat ional] territories." 

"It was a priority for GM I wor ldwide to 
strike an agreernent," EM 1 Music France CEO 
Olivier Montfort says, adding that Dailymo
tion "is starting to have a strong presence on 
t he In ternet." 

One notable holdout has been Sony Music 
Entertainment, which is embroiled in a Paris 
com mercial cou rt dispute with Dailymotion 
about its una u th orized hosting of Son y 
reperto ire. Nei ther party \Votild comment 
on the case. 

Universal France head of digital sales Jean
Felix Choukroun says Dailymotion provides 
labcls with "a very powerful tool to o rganize 
lthej premiere of videoclips and to mobilize a 
community around a new release ..... 

U n ivcrsal plans to launch an intcrnationa.1 

and new terms have been negotiated, but de
dinc:s to give details. 

Dailymotion France CEO Martin Rogard 
refrains from discussing specific terms of the 
compa ny's licensing deals but says, "\Ve re
fuse to pay huge ad,·ancesand there is no min
imum foe pc:r stream.'" 

lndie labels have also been increasin gly 
using Dailymolion in marketing campaigns. 
In February, French i ndie Roy Music p re• 
m iered "Ki ll Me" by French e lectronica act 
Make the G irl Dance on Dailymotion a fte r its 
previous single, " Baby, Baby, Baby." logged 7 
million hits since its release last June, com
pared with 1 m illion on You Tube. 

Elsewhere, U.K. acts Prodigy and Bad Lieu
tenant rece ntly in trodu ced Dailymotion• 
hosted com petitions invit ing users to post 
their own videos as potential new promos. 
Rogard says Dailymotion will soon add im
proved tools for labels to promote their reper
toire on the site. 

Dailymotion raised€17 million ($25.1 mil
lion) in fi nancing in October, adding to the 
€29 million ($42.8 million) in funding it has 
raised s ince its launch in March 2005, accord-
ing to a company representative. Rogard proj
ects that the company ·will generate revenue 
of €20 million-€22 million ($27 .1 miUion
$29.8 million) in 2010. 

As for market leader You Tube, Rogard says 
that for now, "our goal is not to overtake them, 
but simply to continue to grow. n 

Additional reporting by Tom Ferguson in Lo,11km. 
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THE SOUTH BY SOUTHWEST 
MUSIC AND MEDIA CONFERENCE 
showcases thousands of musical acts from 
around the globe on over eighty stages in 

downtown Austin. By day, industry reps do 

business in the SXSW Trade Show and partake 

of a full agenda of informative, provocative 
panels and interviews featuring hundreds of 

speakers of international stature. 

REGISTER TO ATTEND SXSW 2010 
Go to sxsw.com now to take advantage of 

current registration discounts and book your hotel. 

SXSW 2010 KEYNOTE SPEAKER 
Smokey Robinson to deliver the keynote 

address on Thursday, March 18, 2010. 

SXSW 2010 MUSIC ANNOUNCES 
OVER 900 SHOWCASING ARTISTS 

Visit sxsw.com/music/shows/banda 

MORE TO COME! 
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Working In Concert 
Spanish Rocker 
Enrique Bunbury 
Partners With 
Abbey Road Live 

It isn't business as usual at 
EM I Music's U.S. Latin oper
ations . Eve r since Cap itol 

Latin emerged from what had 
been the m a jo r's struggl ing 
EM r Televisa jo int i.'enture, 
the imprint has 
sought to take 
advantage of 
the resources 
available to 
i t under the 
rcstructur~d 
um brella of 
capitol's inter-
national and 
North Ameri-

Latin 
Notas 
LEILA 
COBO 

can operations (Billboard.biz, 
Jan . 26). 

Now Capi tol Latin artist 
Enrique Sunbury will be• 

come the fi rst Latin act to work 
with Abbey Road Live, a new 
live-musk recording unit that 
produces instant recordings 
of concerts to sell to fans after 

a show. 
While Abbey Road Live is 

also making its services avail• 
able to non-EM I artisLS, Bun
bury's use of Abbey Road Live 

is a sign that Capito l Lati n 
senio r VP Diana Rodriguez 
is making good o n her goal 

of integrating the imprin t 
more tightly with EM l's non

Latin operations. 
Bun bury wouldn't appea r 

to be an o bv-iou!) partne r for 
Abbey Road Live. The veteran 
rocker co-founded S pan ish 
rock group Heroes dcl SilenM 

cio in 1984 and 
released h is firs t 
solo album in 
1997. But h e's 
hardly a house• 
h old name in 
the U.S. Latin 
market and has 
had only one 
chart ing album 
stateside, his 

2004 solo project" £1 Viaje A 

Ninguna Parte," w hich de· 
bu ted and peaked at No. 75 
on Billboard's To p Lat in Al

bums chart. 
But Zach Bair, head of 

Abbey Road Live in the Amer• 
icas. says Bunbury's U.S. fans 
are much like those of at.her 

underground rock acts. 
whi ch "have very hardcore 

fa n bases who will buy any· 
thing by their artist." 

Abbey Road Live plans to 

Two years ago, Sony Music Entertainment acquired a major
ity stake in Westwood Entertainment, which manages young 
breakout acts Reik, Jesse & Joy and Camila. Westwood 
co-founder JORGE JUAREZ believes that artist development 
and brand activations go hand in hand. In an interview, he 

discusses a few examples of his approach. 

Yo u' re o n your third Vcr i· 
zon tour s p onsorsh ip. 

What o ther brand p artner

ships have you executed 
recently? 

Jaim e Cami!, he's a huge 
actor in Mexico. \Ve s tarted 
holding autograph sign ings 
[and) decided to do an album 
because he used to be a 
singer before. We did the al
bum on our own and went to 
talk to Samsung and Telefon
ica. Instead of going to stores 
l ike Mixup to do a utograph 

signings, we go to the Tele• 
fonica stores. and e\·ery time 
you sell a phone you can give 
away a n album. So they 
bought60,000 albums [C Ds [ 
from us . Then we went with 
Domecq, a beve rage com• 
pany o,vned by Pernod Ri
card. We told them. " You 
have a [ charitable) founda• 
tio n. Jaime can be the im
age. " They bought 20,000 
copies. So we have 80,000 

copies sold in the first week 
we launched the album. 
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record some of the shows on 
Bunbury's forthcoming U.S. 
tou r in support of h is new 

album, "Las Consecuendas," 
due March 9. Fans will be able 
to buy w hat is expected to be 
a limited-edit ion double-CD 
that w ill sell for $20-$30. 

Abbey Road Live assumes pro
duction costs, and p roce~ds 
from the CD sales are split 50-
50 with the label. Typically, 
about 10%-20% of a show's 
audience will purchase the 
CD. Bair says. 

"\Ve believe the live record• 
ings will bea good way to cater 
to the fan and deliver the ex

perience." Capitol Latin's Ro
driguez sa~·s. 

Bunbm y's to ur, presented 
by Live Nation. has 25 dates 
confirmed so far. "Although 
we've been coming to the U.S. 
for yea rs , we've never had 
major support from the 1'ibel." 

the artist's manager Nacho 
Royo says. "'But now, several 
things have come together.'' 

Among them. Rodr iguez 
says. is the fact that "Conse• 

cuencias" has topped the album 
charts in Bunbury's core mar• 
kets of Spain and Mexico, 
where it was released Feb. 9. 
Through the years, the artist 

WIi i brands have to foot 
t he b lll for music because 

consumers won't pay for It 
anymore? 

What you need right now is to 
get brands in line to be able to 
expose your project more. For 
example, ,1,,•e h ave a new 

singer, JSofi Mayen[. Right 
now we're doing showcases at 
Starbucks in Mexico. We had 
an i dea: "'\Vhat if every Tues• 
day, we have Sofi on Twitter 
saying, ' I invite my friends to 
the Starbucks in Polanco' ?n So 

people arrive at the Starbucks 
at 7 o'clock and she performs 
four or five songs. Then the 
next ·niesday she goes to (Star
bucks inl the south of the city. 
So we start creating a fan base. 
Then there are artists in our 
company that want to support 
her, like Koe! (Schajris( from 
Sin Bandera. So we're p lan• 
ning for them to appear and 
s ing a song with her as a sur
prise. We started promoting 
o ur artist on that circuit and 
we are not ask ing for money. 
We are just asking for the in
frastnlcturc to do it . On Tues:-

has steadily amassed a fan base 
in Mexico, raising hopes for a 
commercial b reakthrough in 
the United States. Bunbury's 
upcoming tourwilJ also be ac

companied by in-store promo
t ional appearances. 

Bair sees Runbury as the 
firs t of several potential 
Abbey Road Live partnerships 

days, there's not much traffic 

at night at Starbucks. So we 
get traffic to the Starb ucks. 

W hat other ways do you 

provide return on Invest
ment to $ponsors? 

I a.m the exclusive booker for 
an artist in Mexico. J wen t to a 
brand and said , "Go to yom 
best clients, the 10 best night
clubs in Mexico, and offer 
them jthe a rt ist! to bring to 
their dub if they buy from you 
this amoun t of product." I 

with Latin acts. 
"' Fans of Latin music tend 

to be really passionate," he 
says. "And i f we ge t the 
price point right and th e 

product ri ght. the reaction 
should be posi ti \le," 
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went with Domecq, and 
t hey handle Absolut 

vodka. [Domecq told the 
nightdubsJ, "Your goal for 
these three months is to 
buy from me this amount 
of Absolut. this amount 
of Chiv as. If you reach 
this goal, I w ill put (the 
artistj in your n igh tclub 
for free." {I teU brandsJ. 
• If you sell a lo t of your 
product, you will have the 
m oney to pay me what 

I'm asking for." An amazing 

video or an amazing crowd. 
that's O K. But if we tell them 
how they can sell more tennis 
shoes or how they can sell 
m ore phones, they're going to 
say, "'I want to meet Y,tith these 
guys." - Ayala Ben-Yth«da 

Juarez will be among t!,e speak
ers at th~ Billboard Latin Music 
Conference, sei for April 26-28 
in San Juan, Puerto Rico. For 
more in.forma.tion, go to bill
boardJatinconferenu.com. 

EN ESPAf;iOL: All the great Latfn music coverage 
.o:>rn you've come to expect from BIiiboard-in Spanish! 

Blllb03rdenespanol.com, 

l:N 
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CENSUS PSAs TO 
FEATURE FONOVISA 
ARTISTS 
Nonprofit voter m obilization 
group Voto Latino has part

nered with Fonovisa Rec· 
ords on a series of public 

service announcements en· 
couraging people to partic

ipate in the 2010 U.S. Cen
sus. Los ngres de! Norte, Los 
Tucanes d e Tijuana, Graciela 
Beltran, German Montero, 

Conjunto Azabache and El 
Trono de Mexico have lent 

their voices and music to the 
radio spots. 

LATIN CONFERENCE 
PANEL TO CRITIQUE 
SOCIAL NETWO RK 
STRATEGIES 
Digital marketing expert s will 

evaluate the social network 
strategies of selected artists 

during the new "Social Stud· 
ies" panel at the Billboard 

Latin Music Conference, set 
for April 26-28 in San Juan, 
Puerto Rico. Registered at

tendees will receive a link to 
submit their Facebook, Twit

ter, MySpace and YouTube 
pages for consideration dur· 
Ing the Aprll 27 pane l. BIii

board will notify artists who 
have been chosen for a panel 
critique by April 20. In-Style 

Digital Marketing president 
Diego Prusky, Mozes VP of 

industry sales Chris Stacey 
and Independent Online 
Distribution Alliance busi

ness and legal affairs man
ager Humberto Carmona 
were confirmed to partici· 

pate at press time. To reg
ister1 go to billboardlatln

conference.com. 

ATLANTA BRAVES 
HOSTING SALSA FEST 
The Atlanta Braves baseball 

team and Hispanic market
ing firm Lanza Group will 
present Salsa Fest March 21 

at Turner Fie ld. The day will 

include salsa performances 

from local acts, dance les
sons and Latin cuisine. Gen
eral admission tickets are 

$10 or $15, the latter includ
ing a voucher for a regular
season B raves home g ame. 
Salsa Fest is sponsored by 

the Braves, Telemundo, Bud 

Light, Mundo Hispanico, 
Frontera Catering and non
commercial WRFG Atlanta . 

-Ayala Ben-Yehuda 
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Booking Agency: 

Dick Alen 
William Morris Endeavor Entertainment 
151 El Camino 
Beverly HUis, CA 90210 
(310) 859-4401 (office)/(310) 859-4440 (fax) 
DA1en@wmeentertainment.com (email) 

Publicity/P1Ublic Relations: 

Gwendolyn Quinn 
GQ Media & Public Relations, Inc. 
63 Gates Avenue 
Brooklyn, New York 11238 
718-622-4 t 00 ( office) 
GwendolynQuinn@aol.com (email) 

Booking Agency: 

Crown Booking 
Attn: Zoretha Coleman 
(248) 481-8474 (fax) 
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Taking off: JET appearing 
on 1Jimmy Kimmel Live!' 

Jet Us°'es 'Jimmy l:(immel' Appearance 

Tenth Street Entertain me nt, the New York• 
based independent management company 
headed by A llen Ko vac (Mllt ley CrQe, 

Buckcherry), has been proactive in marke t
ing tours for its artists, reaching out to fans 
through a wide range of digital assets. Now, 
in a blending ofnew media and old, the fi rm 
is tapping into late-night TV to help promote 
a tour by client Jet. 

To promote Jet's current tour, Tenth Street 
capitalized on the band'$ March 3 appearance 
on ABC's "Jimmy Kimmel Live!" lo sell concert 
tickets and more thorough ly en gage fans 
through that show's popular YouTube sile. It 
also gave .. Kimmel" viewers who bought a ticket 
toa Jet concert the opportunity to meet the band 
in person. 

Josh Klemme, VP of st ra tegic marketing 
at Ten th Street and one o f Jet's managers, 
says the firm was looking for ways to maxi• 
mize the band's appearance, "We're always 

videodips of the show's music performances. 
The Tenth Street new-media team is working 
to get this message out through the band's dig
ital assets 0ncluding t11e band's label Five Seven, 
a division ofTenth Street in-house label Eleven 
Seven Music), following a hme-in alert with de• 
tails of the promotion. 

The "Kimmel" YouTube page links to indi
"·idual Jet tour date sites with the opportunity 
to buy tickets using a un ique code tha t iden
tifie~ them as "Kimmel .. viewers and thu.s get 
access to meet-and-greet oppo rtunities in 
each market. The promotion will continue 
for each individual market until the day of 
the Jet concert. 

The re's also marketing synergy associ• 
ated with Jet' s appearance on .. Ki mmel. '' 
Jet's "Blackhearts (On Fire)" from the band's 
latest album, "Sha.ka Rock," is featured in a 
Bud Light Colden Whea t TV com mercial 
that has been air ing since last fall . The An-

heuser-Busch beer brand is t he looking for new and innovative 
ways to engage the fans in 
eve rything a band does," 
Klemme says. "I t's easy to get 
a band to Twitter or to blog, but 
kind oft.he last frontier in terms 
of fan intcracth·ity is traditional 
media. I t's very static, pretty 
much a one·way street for fans 
to experience the artists." 

011-rlllt sponsor of the mu sic perform-
ances on the .. Kimmel .. s how. 

That's a lso been true of late-
n ight TV, bu t Klemme observes tha t .. Kim
me l" and NBC's "Late Night With Jimmy 
Fallon" have used online interaction with 
fans to help drive vicwe rshi p. "'If you're 
go ing to air a band after m idnight, there 
needs to be a reason for people to want to 
watch it, to want to exp erie nce i t." 

Klemme says that Jimmy KimmeJ's crew, 
including mus ic booker Scott Igoe, were 

eager to work with Jet on the promotion. ·'They 
see it as a first opportunity to engage fans in 
the music realm ,...-here they haven't done i t 

before," Klem.me says. "As far as we know. it's 
the first time anyone's brought fan interactiv• 
it)' and the opportunity to sell tickets throu gh 
a late-night television s how and pro,·idc ac
cess to the band." 

Du ring the March 3 show, Kimmel steered 
his viewers to the YouTube s ite, which hosts 
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"We're very proud of the caliber 
of art ists booked on 'Jimmy 
Kimmel Live !' as part of t he 
Bud Light Golden Wheat music 
series," Igoe says. "The multi
ple components ofour )et book
ing are a great example of an 
ln novat lve partnership be

tween a musical guest and a la te-nigh t TV 
show that will en hance e\.'eryone's opportu• 
nity for exposure." 

Jet followed up the "l(jmmcl" ap pearance 
with a launch pa rty for the 2KSports ·'Major 
League Baseball 2K10" videogame with Spin 
magazine in San Francisco before the band 
began its North American tour March 5 in 
Toronto. Venues are 750• to -1,000-capacity 
clubs, though if the ''Kimmel" promotion 
drives strong ticket sales, Tenth Street won't 
mind if it has to upsize the ven ues in some 
markets along the way. 

"I DC\'er believe that too big is a problem," 
Klemme says. "There's no such thing as sell
ing too many tickets.· 
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BOXSCORE Concert Grosses 
GROSS/ A RTIST(S) 
J.::'1(1; I ?Rl(:i;(S) Venue, Oate 

Attendance 
Caoocrv Promoter 

S4,83S,210 METALLICA, HORCAS, O 'CONNOR, LE6N GIECO Y D-MENTE 
\'J:I.N,~,kp,o-\o\J Estedio R,\l'er Pia~. B~nos 94.331 
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S4 .~o3.920'1#-hi3f1#i·Ui:fjjii:143: 
COLDPLAY, BAT FOR LASHES 
Est-,,:tio Ri ver Plate-, Bue nos 
Alre-s, Feb. 26 ,.,.,u,.,:,. 
BILLY JOEL & ELTON JOHN 
Or.f(:k! Arcn,, O.kland, C• lif.., 
Fcb. 13 

1¥!119¥&9·!;0:!f 
02, Dublin, Dec. 20 

THE X FACTOR L IVE 

12,703 
serlout 

rtrrr~ Arc~ London, Feb. to~ ~s!~oots 

1351·i~Et·lirni~i :il!§lll·i3 
HP Pavlllon, san Jose. Ca11t.. 15,909 
Feb. 16 SI= I0<.1" 

T4F·Timg Fo, Fun 

31\ Entertainment 

T4F-Tlma For Fun 

AEG u ve 

Live- Nation., Another Planet Ente.rtailnmMt 

Alken Promotion!. 

.lA Entertain ment 

Live Nation, Another Plane t Entertainment 

s1.s4a,190 ii=liii-Ai•J;IIW 
;~1.~~~~}11,.d- ~:b~.~~'g• Birmingham, Englan4 ~t,~~~l::n1t~ .3A. EntCrlain mimt 

$1,610,830 e:11u1;1:1-1•til·UM·#ldt·Hll§·!!!#-
r-:::-::;;~/;a") Acer Arena, S.ydr,ey, Feb. 24 n~1I Andrew McManus Pre~nts 

~ 3~t!~~~)•#·il•3!·54l·Wi=fl#4i:J#3: 
5 ,72.66,,$668!-.. Bell Ct-ntre, Monlreal . Ft-b. 22 ~~i~ 

s , ,093,768 13·h•3!¥Si•UM·J•iri+l-t-iSl·J¥ 
$K'i~ $-1-+ ",() SOl'M'llet C.ew\1.er, NMt'Mlle, Feb. 27 ~~~r° 

ERIC CLAPTON, ROGER DALTREY 

THE X FACTOR L IVE THE X FACTOR L IVE 

Gillett Entertamment Group., Uve N.ation, 
Gtt!Cl\h'lfKI Productio ns 

~i~N~ KRALL, MELODY G~~~OT, MADELEINE PEYROU 
. . : ' .. . 

METALLICA, MAD 

MARIAH CAREY, Fl MARIAH CAREY, RYDAZNRTIST 
4,053 
$€tl0Ut 

W ILL FERRELL & FRIENDS 
Nokia Theatre LA. Live, 
LO!. Ang;ele!, Feb. 20 

6,670 
6.Boo 

A EG UVe 

StAples Center Foul\datlon 

LADY GAGA1 JASON DERULO, SEMI PRECIOUS WEAPONS 

s4,s.s12 13i"\i1=t·l443· 
'3 ;;1-1 S•2,-,., 'i~ Tho coiouwm ;,t Cat-1.11or$ 
1 1-8 Palace, Las Ve~s. FMI. 14 

s310,6 38 ilii~d®il3:f3i·#t4I1 
($3Si.202CNS'.:1Er1J 
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HILLSONG UNITED 

9,.365 
• AO ~eJIOuts 
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-t.o:, 
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8.:IJ6 r ,.,o 3hOAi 

RONAN KEATING, ARNO CA RONAN KEATING, ARNO CARSTEN 

' . 

Caci:Yr$ Pala<:c, AEG Live-
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JA Entutainmgnt 
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$244,806 CHRISTY MOORE 
(l167 ~O) ViC::N Strc-ot, OtJblin, Dec. 13· 14, 3,796 
~66 ·9, :i.5' Se 16-17 f,;><Jr ~ellocst5 Ai ken P,om0tions II 

I 
I 
I 
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J, GEILS BAND 

TIESTO 

Jam Production$, Fra nk ?roductions 

Live- Nation. In-house 

Liv• Nation, i!l'hoVSG 

I $228,400 
(2 .. .;.:,()1'1C,.'IP<"".OSJ Foro A lter AOi, Guadalajara. 
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iiiiG,t•I BY ANDRE PAI~ 

GIGS AND CLICKS 
Songkick Eyes Profits In A Social 
Network Built Around Concert Listings 

global vendors-Including Live Nation, Ticketmaster, See plication programming Interface to third parties. Ticket 
Tickets and secondary ticketers-enabling users to pur- revenue-sharing deals are already in place with blog ag· 
chase tickets for artists they a re tracking on the site1 through gregator the Hype Machine and the Songbird media player, 

LONDON- Songkick is betting that its combination of social 

networking and concert listings w i ll turn a profit next year 
while boosting ticket sales for the touring Industry. 

Founded in October 2007, the London-based, 
privately owned startup company-whose In· 

vestors include former Warner Music Group 
executive Alex Zubillaga and Mute Records 
founder Daniel Miller-now claims to be the 
biggest resource of i t s kind1 list ing more 

than 100,000 forthcom· 
Ing global concerts. 

It a lso archives more than 
1.2 million past events, com· 
plete with reviews1 embed

ded You Tube videos and set 
lists from the site"s 600,000 
registered users, who list 

shows they have attended 
and " t rack" their favorite acts. 

According to Songkick 
CEO Ian Hogarth, the site"s 
core revenue stream comes 
from Its cut of t icket sales 
through t he platform. The 
site is affi liated with 80 

Licensed 
Tolll 
Lack Of A Centralized Song 
Database Stymies Digital Licensing 

alerts and links to ticketing platforms. 

Song kick takes a 2%·10% cut from each sale, according to 
Hogarth, with the larger fees generally coming from 

secondary vendors. He says Song kick generated 
global ticket sal1es worth around $3 million in 

2009 and exp e els that figure to be "a lot 
higher" this year. He expects the company, 
which employs 20 full-lime staffers, to turn a 
profit in 2011. 

While not disclosing any figures, See Tick· 
ets managing dil'"ector Nick Blackburn says he"s 

'Very impressed with [Songkick's] operation" dur· 
ing the six months the two companies have been 

working together. 

But AEG Live president of international touring Rob Hallett 
says he won't support a service that refers consumers to ticket 

resellers. Although AEG's lack of an in-house ticketing oper
ation means it isn't directly affiliated with Songkick, tickets to 
its events are available from the site through Ticketmaster. 

"The last thing our industry needs is another third party 
trying to make money on the back of our r lsk," Hallett says. 

Hogarth says that Songkick can help move unsold t ickets 
for promoters and vendors, and stresses that it lists second

ary tickets as "the last-chance option for a fan." 
Songkick is aiming to drive growth by opening up its ap-

ketplace," NARM p resident 
Jim Oonlo said in a statement. 

Digital service providers have 
to license music and pay royal
ties di rectly lo publishers for 
music consumed through s ub
scription services and ad-sup
ported \Ve b sites. As a result, 
t he lack of a central da tabase 
continues to stymie the market
place, NARM panelists said. 

own databases ,· implic itly 
questioning why such organ • 
izations s h ould give away 
data that they com piled. 

A year after the Copyright Royalty Board set 
rates for subscription downloads and interac• 
tive streaming, digital licensing and payment 
accounting is still proving to be a trying task in 
t he U.S. marketplace. 

Nol st1.rprisingly, 1he lack of a common data
base containing meta.data for all songs is still 
a big obstacle, even though it should be eas• 

A cenlralized global database could overcome 
challenges still facing digital licensing. For ex• 
ample, an industry•v.cide song registry that has 
one code for each com position would eliminate: 
confusion over what license is being sought in 
inslances when many songs share the same 
title, said Rich Conlon, BMI VP of new media 
and strategic development . 

Perh a ps a congressional 
ma ndate could spur the ere• 
at ion of a centralized song• 
writer database, Conlon said. 
He noted that if su ch a re
sou rce were created and over• 
seen by a music rights 
organization that issues both 
mechanical and performance 
licenses, it would help stream
line the licen sing process. 

Publishers 
Placel 

ED CHRISTMAN 

which is preinstalled on Philips GoGear MP3 p layers. Both 

services incorporate Songkick's l istings. 
The concept of a social network built around gig atten

dance is narrower in scope than the likes of Facebook. But 
the wealth of archive material and features that identify which 

fans are at tending particular shows and which fans have seen 
the most shows by particular artists make for a surprisingly 
deep user experience. 

And, while thi rd parties gathering data from fans for com

mercial purposes have been a bone of contention w ith man
agers (Billboard.biz, Jan. 25), lain Watt of Machine Manage• 
ment-co-manager of pop artist Mika-says he can see artists 
"incorporating Songkick's functionality in their own sites and 
social networks, which w ill help grow the service further." 

•;1 also hope Songkick is open to sharing artist data for joint 
promotions and marketing initiatives," he adds. 

Hogarth says Songkick would consider such arrangements. 
He aims to open additional revenue streams by affiliating with 
artists' direct-to-consumer services and by monetizing the 

huge "gigography" with targeted marketing of live record• 
lngs, merch and memorabllia. 

"Ultimately, the existence of Songkick means more peo· 
pie are aware of concerts happening in their city," Hogarth 

says1 " which is good for everybody, from venues to promot
ers to ticket agents to fans." 

tions are for less than a dime. 
Songwriters Guild of America 
president Rick Carnes went 

one better. pointing out t hat he 
recently got a check for 2 cents 
that was mailed in an envelope 
with a 44-cent, first-class stamp. 
"And it wasn't even m y song,"' 
Carnes quipped. 

Nevertheless, panel modera
tor Patr ick Sulli van, pres i
dent/CEO of royalty service 
provider RightsFlow, said that 
some of his company's clients 
arc pla nnin g to convert to 
compu lsory licensing and that 
Riglusflow wouldn' t have 
a problem making mon thly 
payments. 

ier to create one in the United 
Sta tes than in Europe, where 
there are more than two dozen 
performance and reproduction 
rights societies. 

It's a topic that weighed heav• 
ilyon the minds of panelists at a. 
National Assn. of Recording Mer
chandisers' Salon Series event 
held Fe b. 22 in New York. T he 

Sound.Exchange executive di~ 
rector John Simson said his or• 
ganization is compiling a database 
o f performers-as opposed to 
songwr iters- that mon itors, for 
example, who was in the original 
incarnation of Fleet wood Mac 

in the late '60s, who was in the 
band in the mid•'70s a nd which 
albums and songs are associated 
wilh which members. 

A g lobal d ataba se would 
also facilitate the use of com
pu lso ry lice n si n g . which 
would make it easier to license 
music and make payments . 
But compu lsory l icenses 
requ ire m onthly paymen ts 
and repor ting, which cos t 
mo:re to process than the quar
terly payments required un der Tn,cking data: BMl's 

RICH CONLON (top); 

Just because digital service 
providers want to get music li
censing done ·easy. fast and 
cheap" doesn't mean that the 
industry should lose sight of 
songwriters' rights, Carnes 
said. He noted that song,vr i t• 
ers were excluded from pre1,1j. 

gathering ,1.:as the second in a 
pla nned series of industry get-togethers that 
NARM is holding to address issues of concern 
to me mber companies. 

The discussion "validated the urgent need 
for the industry to wo rk collaborati\fcly on 
streamlining business p ractices and adopting 
operational standards that will take cos ts out 
of the system and help advance the digital mar• 

But as d ifferent entities create their own 
databases, they d uplicate efforts and costs, 
Roadrunn er Records execut ive VP Doug 

Keogh noted. So me wonder why organ iza
tions l ike BM I, ASCA P and lhc Harry Fox 
Age ncy (H FA) don't make their reg istries 
public. Bui Conlon observed 1h at ·each or
ganization is paying money to m aintain the ir 

negotiated licenses. RightsFlow CEO PATRICK 
"E,•eryone focuses on the in- SULLIVAN 

cremental rc,•cnue, but no one is focusing on 
the incremental costs associated wi th paying 
out that revenue," said Maurice Russell, VP of 
1icensing, collections and business affairs at 
Hf A. "'The resources to build the infrastructure 
to handle all the transactions is huge. \Ve license 
more songs that get no uses than those that do 
get used.n 

Moreover, SoundExcha.nge's 

ous efforts by d igital service providers and 
music publishers lo draft congressional legis• 
lation that included mechanisms to facilitate 
the payment of digital royalties. 

Songwriters "need to be in the room» for any 
future efforts to craft legislation that affects 
copyrights, Carnes said. ·' J t is better to have a 
backbone than a wishbone." 

Simson pointed out that 85% .biz :~r:o41,~~fz>}:~~7~~1!;~ :and analyslt., n e 
of the organization's tr.an.sac• 
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Usher and his creative team 
began tossing around ideas for 

his next album, they had one goal 
in mind: to get his swagger back. 
• "I had checked out," the singer 

acknowledges. "I went all the way 
into being super husband and 

super dad, thinking, 'I've got to 
be serious all the time. I've got to 

be the man.' I put my swagger 
down for a minute, but I didn't 
throw it away. Now it's time to 

get it back." • Flashing a 
devilishly engaging smile, Usher 

exudes steely determination as 
he shifts position on a rehearsal 
room couch at Centerstaging in 
Burbank, Calif. Clad all in black 

-from tennis shoes to the 
shades he never removes during 

an hourlong interview- the 
singer is there to rehearse for his 

Feb. 27 performance at the 
Winter Olympics in Vancouver. 

His quiet fortitude on a rainy 
afternoon becomes all the more 
compelling- and fitting- when 

it's learned the room he's 
rehearsing in was last used by 

Michael Jackson while mapping 
his own anticipated return on the 

This Is It tour. • "It wasn't 
intentional," Usher says when 

asked about the coincidence. 
"But I love being in this space. 

That same energy is still here; it 
lingers. All I've ever wanted as an 

artist is to appeal to as wide an 
audience as Stevie Wonder and 

Michael Jackson." 
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Now all eyes are on Usher as the Marth 30 release date ap
proaches for "Raymond Vs. Raymond." It's the often-delayed 
follow-up to bis Z007 album, "llere I Stand"-and the first 
since his n1uch-publicizc-d marriage to Tameka foster ended 
in divorce. While "'Here" eventually becam e a platinum seller 
(1.2 million copies, according to Nielsen Sound Scan), fans' 
response to its more serious. mature tone paled in compar
ison to Usher's previous multiplatim,m hallmarks, "8701 • 
(4.7 million) and "Confessions· (9.7 million). 

With three tracks simultaneously climbing the R&B and 
pop charts and the recent h ire of a new manager, industry 
,•eteran and AEG Live CEO Randy Phillips, can the 31,year• 
old divorced father of two recapture his swagger? Lamonda 
Willia ins, director of video on demand for Music Choice, be
lieves that Usher is primed to caphlre the base he lost. 

• 'I !ere' was a transitional album lhal got h im from the 
Usher we knew through his tumulh1ous marriage and divorce,~ 

Williams says. 'Now you hear him boldly breaking out on the 
singles 'Hey Daddy (Daddy's Home)' and 'Lil Freak.' There's 
an in-your-face cockiness. but in an 'I'm free' kind of way ... 

Despite a title that echoes the confrontational heading of 
a divorce fili ng, "'Raymond Vs. Raymond" was never envi• 
sioned as a contempora ry take on Marvin Gaye's 1979 mar
r iage-rending epic, "'Herc My Dear." It was more about "we've 

got to get this old-man s hit off you; you've got to have some 
fun." says Mark Pitts, who A&R'd the project and is presi
dent of black mus ic for jive Label Group. "We said, 'We've 
got to get the guys wan ting to be him and the girls wanting 

to do him.' That was our approach." 
After meeting just before Christmas 2008 to begin lay• 

ing the groundwork for the album, the next thing Pitts and 
a still-married Usher d id was get out of his hometown of At
lanta. "I didn't want my music 10 be biased by what I was 
going through in my personal life or corner myself with a 
specific sou nd from there or New York," says Usher, who 
eventually settled in Las Vegas. "Vegas is an eclectic melting 
pot that ga.yc me the freedom to be more creative." 

Usher, who first landed on the R&B singles chart in J 993 
with "Call Me a Mack,• began collaborating on songs with 
producers Dre & Vida.I and Pharrell \Villiams. In Los Ange• 
!es, he also began working with Jimmy Jam & Terry Lewis 
and Polow Da Don. Then it was back lo Las Vegas, joining 
forces in a self-styled Rat Pack collective that included song• 
writer/producers Johnt3. Austin, Jermaine Dupri and Bryan
M ichae] Cox. 

During the course of additional songwriter and producer 
collaborations with Sca.n Garrett, the Runners, Jim Jonsin, 

Rico Love, Ester Dean and jive label mate Miguel, Usher keyed 
in on the "Raymond Vs. Raymond" concept. 

"'People immediately thought, 'Oh, dam n, he's about to 
talk about what happened in his marriage ,' " Usher recalls. 
"Bu t it would be too shortsighted to just talk about my re
lationship. A lot of the th ings I spoke about on 'Confes· 
sions' weren't my own experiences. It was an o utlet for 
stories I'd heard." 

The new album's 14 tracks include heartfelt ballads ("There 

FOUR MANAGERS, FOUR YEARS 

JONNETTA PATTON 
1992-2007 
Usher's mother steers his 
career from his signing at 
14 with La Face until May 
2007, when he opts to 
separate his business and 
personal life. 

,;;_ ~ 

.. -~ •,!· 

BENNY MEDINA 
2007-2008 
Medina's hiring coincides 
with launch of Usher's 
fifth album, "Here I 
Stand'); singer and Medina 
part ways in August 2008 
after lackluster sales. 

JON NETTA PATTON 
2008-2009 
After severlng ties with 
Medina, Usher re~engages 
his mom as his manager 
as he finishes his sixth 
album, «Raymond Vs. 
Raymond." 

\,.,.. 
RANDY PHILLIPS 
February 2010·present 
Usher splits with mom 
again and hires the AEG 
CEO-who also manages 
Lionel Richie-to 
preside over a crucial 
point in his career. 
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Goes My Baby," "Foolin' 
Arou nd .. ) reminiscent 
of such earlier smashes 
as " Burn .. and "Confes

sions," in termin gle d 
with edgy, sexy party jams 

like the fantasy romp·· Lil 
freak'' featuring Young 

Money upstart Nicki Mi naj (and 
sampling Stevie Wonder's "Living 

for the City") and a pumping anthem to 
hot females titled "OM G," featur ing the song's writer/pro· 
ducer \Vill.i.am . Also making guest appearances are fellow 
Atlantans Ludacris ("She Don't Know") and T.I. ("Guilty"). 
On the latter, Usher and T.I. trade bragging rights as Usher 
lets it be known in h is own s ing-song ra p that he's "single 
and r eady to mi ng le." 

Originally due in fall 2009, "Raymond Vs. Raymond" has 
gone through its share of shifting release dates. An announced 

Dec. 21 date was pus hed back to ear ly 2010 by the label in 
order to give the album •a proper launc::h. • Then in late De
cember, leaks began appearing on blog sites following a Christ
mas holiday robbery in which Usher's vehicle was broken 
into and jewelry, fors and a computer conta ining u nreleased 
Tecord ings were stolen, according to news reports. 

"A lot of things happened in between, including perSonal 
issues that Usher was going through, that threw us off," Pitts 
says of the album's delay. · we lost some time and lost the flow." 

The one nod to Ushe r's personal problems is the Garrett• 
produced "Papers," recorded before the singer filed for di
vorce. The song reac::hed No. 1 on BiUboard's Hot R&B/ 
Hip-Hop Songs c::hart a nd peaked at No. 31 on the Hot Bill
board 100. 

"' · Papers' Jct e•.;eryone know that Usher knew what every
one was saying about him, his marTiageand his relationship 
with his mom: that he u nderstood what was being said," Pitts 
says. ;,It was just to make a statement. \Ve d idn't real ize it 
would be as big as it was.· 

Usher adds, "The song wasn't intended to glorify my per
sonal s ituation or people breaking up. I didn't know ifit was 
going to be the s ingle or pa rt of the album, I just thought it 
was .a special track th.at would represent me ,,.,,ell." 

Currently. three a lbum tracks-"Hey Daddy (Daddy' s 
Home)." "There Goes My Baby" and "Lil Frcak"-arc steadily 
climbing both Hot R&B/Hip-Hop Songs an d the Hot 100. 
"Hey Daddy," featuring Plies, rose to No. 10 on Hot R&B/Hip
Hop Songs and No. 47 on the Hot 100, while "There Goes" 
stands at No. 29 on llot R&B/llip-Hop Songs, No. 11 on Adult 
R&B and No. 71 on the I-lot 100. "Lil Freak.," leaked before 

th e Wonder sample wa~ cleared a couple of weeks ago, moves 
34-28 on I lot R&8/ l lip-I lop Song.sand is climbing the Rhyth
mic ch>rt (38-32). 

Because these songs haven't matched the instant crossover 
appeal of Usher's 2004 smash "Yeah!," some induStr)'watch 
ers a re questioning the sales f.a t.e of "Raymond Vs. Ra)'· 
mond."" Pitts caution s patience, as do two major-marke t 
radio programmers. 

.. 'Yeah!' and 'Confessions' we.re a once-in-a-lifetime phe
nomenon," Pitts says, "His prc,rii.ous records didn' t do that, 
and you can't get spoiled by that. At the same time, he's never 
had three records going up all at the same time. 11,ese are 
work records and they're starting to take off." 

At WQHT (Hot 97) New York, "Daddy's Home" is the rhyth
mic s tation's No. 1 researching record. PD Ebro Darden be
lieves Usher will regain his blockbuster appeal. "Following 
·confessions,' it would have been difficult no matter what 
the music sounded like/' Darden says. "He was mentally in 
a different place on the last album. But mainstream needs 
artists like Usher who are popular with R&B audiences firs t." 

Top 40 KIi S Los Angeles PD John Ivey also dism isses an)' 
notion that Usher can't still claim top 4-0 crossover play. He 
predicts that "OMG" will be a pop smash. 

"We desperate ly love 'OMG.' "Ivey says. "Rut the label 
doesn't want us to play it )'et. We ' re always looking for great 
songs that sound relevant and t.,irrent for the format, regard
less of the artist's age or what happened the last time out. A 
hit record is forgiving of everythii.ng ... 

Independent retailer Dedry Jon es, who operates t he Music 
Experience in Chicago, believes that "the label needs to focus 
on h is core urba n male and female base-the original fan 
base that put h im in the position to sell a diamond CO." 

That is exactly what Jive VP of marketing Lisa Cambridge
Mitchell says the label is doing: crafting a campaign focus
ing on "the pedigree that Usher bas created for himself: great 
R&B music that turns pop." After using" Papers• (which didn't 
have an accom panying video) to let Usher address his per
sonal problems "without actually having to talk" about them, 
Cambridge-Mitchell says the labe l has been ramping up buzz 
through high-profile TV performances, radio interviews and 
contesting, plus retail t ie-ins. 

Prior to his medal ceremony performance at the Olympics, 
Usher sang during the Michael Jackson 3-D tribute at the 
52nd a nnua l Grammy Award s an d also performe d in 
Arlington, Texas, during halftime of the NBA AU-Star Game 
on TNT. Bookings on "American Idol," "Good Morning America" 
and "The Ellen DeGeneres Show" are being confim1ed. 

In terms of retail, the label is participating in iTunes' LP 
and Countdown programs. " More," another new Usher song 
used in a TNT-filmed music video to market the NBA All-Star 
Game, is an iTunes-exclus i,·e bonus track tied to the album's 
release. The label is also securing a sponsors hip partner for 
a series of listen ing sessiol'ls across the country. "It's not 

Usher sets his s.ights on his hero, M !chael Jackson, 

on the list of the tap-selling R&B acts of the 
Nielsen SoundScan era. 

ARTIST ALBUMS SOL O 

Mariah carey 52.Smllllon 

Michael Jackson 30.3mllllon 
BoyzllMen 24mllllon 

MaryJ. BIige 22,Smllllon 
R. Kclly 22.lmlllion 

USHER 20.7 MILLION 

Janet Jackson 20mlllion 

Luther Vandross 19,4mllllon 

Sade 17.6mllllon 

Prince 17.3mllllon 

about bells and whistles," Cambridge-Mitc::hell says. "We're 
staying very focused on the music." 

One factor that's steered conversation away from the music 
is lhe marked turnover in Usher's management team. Just 
one month ago, Usher hired AEG's Phillips to be his fourth 
m anager in fou r years. Phillips succeeds Usher's longtime 
manager-his mother Jonnetta Patton. The singer initially 
severed management ties with Patton in May 2007 while dat
ing his future wife, Tameka Foster. Usher was then briefly 
managed by industry v<:tt-ran Benny Medina (Mariah Carey, 
Jenni fer Lopez) during the launch of"Here I St.and.· Patton. 
who beads ) Pat Management, then reteamed with her son in 
August 2008. 

New management. rumors resurfaced in early February. 
A report in New York's Daily News stated the singer had 
cut ties with h is mother last Novembe r and speculated t he 
new album's delay was tied to the label's refusal to release 
it u ntil the s inger signed with a new n1anagement firm. 
According to the Daily News, Usher and his girlfriend, 
former Def Jam executi\le Grace Miguel. were overseeing 
h is career. 

Phillips-who also manages Lionel Richie and worked 
with Jackson on th<: aborted This Is It tour-says he rcgu
larJy cons\llts with Patton. He downplays any concerns over 
the recent management kerfuffle. 

"'Careers are roller coasters," says Phillips. who in his AEG 
role has promoted tours for Britney Spears and Justin Tim
berlake. "My job is to balance all the factors around him so 
Usher can just be the artist. Part of the problem with 'Here' 
was Usher changing managers; I'm not sure there was a co
herent plan with that. And [ Jivel had inherited him [ from 
Lal'ace/Aristal. So there was a lot ofstuffoutside the quality 
of the music that might have impacted that success. This time 
around, everything is more connected. 

"Not every decision I make is about money, tl1ough people 
would argue that," Phillips continues with a laugh. "I wasn't 
looking for another client., but Usher asked me. This one's 
special: he's one of American music's few international treas
ures, lfl can help at this stage ofh iscareer, I want to be there. 
From the indicators l 'm seeing with' Lil Freak' and the other 
songs, I have a feeling he'll come back bigger than ever." 

During the last. 17 years, the Usher brand has grown to 
include the: New Look Foundation, dedicated to empower
ing in ner-city youth ; a successful line of ma.le a nd female 
fragrances. including the September 2009 launch of another 
male scent, Usher VI P; forays into acting on stage. TV a nd 
in film ("Chicago," "Texas Rangers"); an ownership inter
est in the NBA's Cleveland cavaliers; and the introduction 
of Island pop phenomenon Justin Bieber. Usher says he a nd 
Bie ber have been working to find the right song to record 
for Bieber's u pcoming sophomore set, and predicts, "Justin 
is having an incredi ble moment right now that's going to 
turn into even more history in the future." 

Desp ite the challe nges of 
trying to reclaim his superstar 
status in a drastically down
shifting industry climate, Usher 
is s till determined to create 
more history of his own. "I've 

come through a metamor-
phosis and I'm in 

my new skin,* the 
singer says as he 
rises up from the 
Cente rstagin g 
couch. "A lot of 
th ings have hap
pened in the last 
few yea r s t hat 
could h ave broke 
me, but I'm still 

standing; rejuve
nated with a new 
peace, confidence 
and energy, I've got 
fire in mycyes." .. u 
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Guitar 
Army 
Former GN R Star Slash 

Starts Own Label, 
Recruits Vocalist 

A-Team For Solo Project 
By Mikael Wood 

AS A FORMER memberofG uns N' Roses an d Velvet Re
volver, Slash knows more than most musicians about what 
he calls "band drama." 'II " lt just goes hand in hand with 
rock'n'roli," the 44-year-old guitarist says with a seen-it
ali laugh. "It's a very volatile world. And I actually thrive 
on it- but at the same time it makes it really hard to ge t 
anything done.• 'II Getting stuff done was the primary mo
tivation behind Slash's self-titled solo debut, due April 6 
in the United States on the artist's own Dik Hayd Records 
via EMI Label Services. "After the last Velvet Revolver tour, 
I was like, 'I just need to do something on my own,' "says 
the artist, who's also released a pair of discs with Slash's 
Snakepit (see story, page 19)." 'Sometl1ing where I can 
make my own decisions and do whatever it is that I want 
to do, without having to conform to anyone else's tas te.' '' 
II Not that "Slash" is free of other creative input: Produced 
by Eric Valentine, th e 13-track se t con tains collaborations 
with an eclectic roster of guest vocalists, including Ozzy 
Osbourne, Chris Cornell, Kid Rock, Ian Astburyand Iggy 
Pop. Slash says the idea behind the all-star hook-ups was 
simple: "I just wanted to get different people I admired 
and thought were great on my record. I'd been doing that 
on other people's records forever." 

Avenged Se,•enfold frontman M. Shadows- who lends lead vocals to 
the hard-rocking .. Nothing to Say"- insists that despite the cxpansi\'C 
guest list, the album is undoubtedly Slash's show. "You can tell he's 
doing the record as a way to try different things," Shadows says. "lie 
definitely branched out, and the result is all O\'er the place. But the gui• 
tar playing is so obviously Slash. That holds it all together." 

"Slash is a guy who appeals to everyone.• says Maroon S's Adam 
Levine , who sings "Gotten," a bluesy ballad. "He was in Guns N' Roses 
but he also wasn't afraid of playing on a Michael Jackson record. I've 
always loved his attitu de toward music, the way he embraces tons of 
different. styles." 

Slash says the album's stylistic di,•ersity-where you can find Motor
head frontman Lemmy Kilmister ("Doctor Alibi") rubbing elbows with 
Fergie of the Black Eyed Peas ("Beautiful Dangerous")-developed in 
an organ ic: fashion. "Once I came up with the concept, there was no 
forethought as to who exactly should be on the record." he says. "I just 
started wri ting music and co mpiling stuff from o ld tapes. Then I sat 
down with it and kept th inking, 'This song would great for so-and-so.' 
Once I got the songs into reasonable demo form, I'd send them out to 
different people and just hope they were in terested." 
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Alier contacting friends and acquaintances, he moved on to 
artists h e didn't kno\l.', such as Shadows , Rocco De Luca of alter• 

native rock act the Burden 1·Sainl Is a Sinner Too") and Wolf. 
mother frontma.n Andrew Stockdale, who appears on the lead 
single, " By the Sword." "He's Australian and kind ofhard to find," 
Slash says of Stockdale. "But after months of looking, it turned 
out he lives right up the street from me . .. 

Shadows and Levine both say Slash welcomed their contribu
tions. "'Before we met he sent over a verse riff and a chorus and 
basically said. 'What can you do with this ?'" Shadows recalls. "At 
first I was just doing some vocal melodies, but after a while I was 
like, 'I k ind of want to make this a l ittle 

partner was the best avenue. Varner says Slash retains control 
of his label, but he can pursue radio and licensing opportuni• 

ties with help from "the same stafTworking Cold play and EM l's 
other front-line albums." 

"They get Slash's long-term vision,• Varner says. "They know 
it's an event and the first in a series." 

"We think the possibilities are incredibly far, ra nging," EM I 
Label Services/Caroline Distribution senior VP/GM Dominic 
Pandiscia says of the album's viabil ity at radio . "Slash is an artist 

with an incredibly strong rock base, and there are tracks on t he 
album that spea k to that base. But there are also tracks that go 

beyond that without losing the Slash sen, 
more in-depth,' so I brought in a new verse 
and tu rned the chorus into a pre-chorus. 
Slash was super laid-back. He wasn't pissed 

that I was coming up with new things." 
According to Jeff Varner ofSlash's man

agement firm, Col lective Music Group , 
the g ,litarist's cross-demographic allure 
is central to the album's ma rketing push. 
.,. Everybody recognizes him," Varner says. 
"He's a consummate m usician and the 
embodiment of cool, and he's arguably 
the most iconic guita r player of all time. 
So when we first met with him and he laid 

out the idea for his solo album. we saw 

'I literally 
didn't own 
a computer 
until, like, 

2002.' 

s ibility he's built his career on. lt casts a 
really wide demographic net." Though he 
declines to say whether it will become a 

single, Pandisda mentions the Fergie pair
ing on "" Beautifu l Dangerous" as a candi

date for a crossoverto top 40. 
I le also notes that the album's stylistic 

breadth is appropriate for a wide variety 

of licensing opportunities . 
"We're not t hinking abo u t one finite 

group of partners," he says . " It's more 
abo ut finding the righ t ad campaign 
or the right movie or TV place m ent." - S LASH 

this as more than a record. We see it as an event , an opportu

n ity to make something multi format t hat you can really sink 
you r teeth into.,. 

Slash wasn't inclined to enter a tradit ional record deal. "One 

of the things he was really keen on was full control." Varner says . 
and that led Collective to establish strategic partnerships with 
the likes of Gui tar Center and Ernie Ba ll. With t.he former, Slash 

t11 is involved in a promotion called Yo ur Next Record, where un
) signed bands can u pload songs that fans. vote on; the winner gets 

@ to record a three-track EP with Guns N' Roses producer Mike 
~ Clink, with one song foaturingasolo by Slash. Ernie Ball is run• 
} ning a Shred With Slash campaign that awards consumers who 

find special picks inside packs of gui tar strings with attendance 
§ at a Slash•taugh t master class. 

$ Varner also points to alliances wi th Monster Ener gy Drink, ! Gibson Guitar and Marshall Amps, as well as a partnership with 
Future Pub lishing in the United Kingdom. For the Fu ture Pub-

~ lishing partnership, the album is being licensed to Roadrunner 
v1 Records and wHl be bundled v,rith a tribute issue of Classic Rock I magazine fearuring editorial coverage and such items as a pack 
~ of specially designed picks and a pin, according to Varner. 

~ For the album's U.S. release, Varner says Slash and the Col
z lective considered different scenarios . including a Radiohead-
~ st~·le digital b unch and an exclusive with a single reta il accoun t. 
~ But ultimately, linking with EM I Label Services as a d istribution 

i 
~ All By Myself 
I The orig ina l GNR lineup recorded its last albums, "Use Your 
~ Illusion I and II," in 1991. Here's how they"ve fared in the nearly i 20 years since, according to Nielsen SoundScan: 

$ AXLROSE IZZY STRADLIN 

EM I held a playback of the album Feb. 
17 a t Capitol Studios in Los Angeles for the music-licensing 

co m munity to target the kinds of sync hs " that stay true to 
Slas h 's aesthetic." 

Echoing P.andiscia's point, Va.mer says that every aspect of the 

album's promotion is subject to Slash's "gut check." "It's this innate 
thing of, ' Is this cool or jg this corporate-y se.Uoutt .. Varner says. 

·'He knows w ho he is and he knows when something doesn't pass 
the smell test. But he's also said to us, ' Look, I realize times have 
changed and that you can 't market records the way you used to.' " 

Slash didn't even have a MySpace profile when he started work
ing with the Collective, so the firm set him up with Fatcbook. 

MySpace and Twitter accounts. "Within a matter of weeks he 
had over a million friends on l~acebook," Varner says. 

"All that stuff was new to me." says Slash, who'll begin touring 

in support o f h is album in late May. with Myles Kennedy of Alter 
Bridge performing vocal duties. "I mean, I literally didn't own a 
computer until, like, 2002. At som e point I got a Black Berry, and 

that kind ofopened up the whole thing for me. Now I've come lo 
ter ms with the way things are. Social networking is great for in• 

teracting with fans and being able to talk to people in real time." 
"'He thinks it's tool, so he does it," adds Varner, who stresses 

that the guitarist's Twitter feed- which he' s utilized to urge 
Madonna to "sit on Justin Bieber's face." among other things
is most definitely not fake. "It's really Slash. He's like, ' l ove it 
or hate it, th is is me.'" 

! Guns N1 Roses, Izzy Stradlln & the Ju Ju Hounds, 
~ 

! 
uchinese Democracy" 
(2008): 600,000 

SLASH 
Slash's Snakeplt, 
""It's Five O'Clock Somewhere" 

(1995): 128,000 
Slash's Snakeplt, 
uAin't Life Grand" 
(2000): 40,000 

Velvet Revo lver 

"Contraband," (2004): 2mltlion 
"Llbertad" (2007): 313,000 

" Izzy Strad lin & the J u J u 
Hounds" (1992): 181,000 

Izzy Sttadlln, "117°" (1998): 17,600 

Izzy Stradlin, "L ike a Dog" 
(2006): t ,1OO 

DUFF McKAGAN 
Duff McKagan, "Believe In Me" 

(1993): 53,000 
Neurotic Outsiders, "Neurotic 

Outsiders" (1996): 23,000 
10 Minute Warning, "10 Minute 
Warning" (1998): 1,000 

'ONLY -'lEll;MS T-t.AT 50LPATU;AST 
\000 COIPIE.$ Arte !NCLUOEO 
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BIG•NAME EMO AND INDIE ADMIRERS 
BROUGHT '80s ICONS HALL & OATES 
BACK INTO THE SPOTLIGHT-BUT THE 
DUO'S WILLINGNESS TD EMBRACE NEW 
MEDIA KEEPS IT THERE 
BY ANN DONAHUE 
When Greg Kurstin, one-half of esoteric Los Angeles pop duo 

the Bird & the Bee, speaks of Hall & Oates, it's in a reverenttone 

usually reserved tor penitents meeting a major religious figure. 

" 'One on One' is the perfect song w ith the perfect produc

tion/' he says with unblinking earnestness. u1 strive for that level 

of greatness every day." 

On March 23, Kurstin and bandmate lnara George will release 

their homage to the pair, "Interpreting the Masters Volume I: 
A Tribute to Daryl Hall and John Oates," on Blue Note. It's the 

latest example of the unlikely pop-culture resurgence for the 

fourth-best-selling duo of a ll time (13 million albums shipped, 

according to the RIAA). In the past two years, their music, 
which peaked chart·wise during the first term of the Reagan 
White House, has been featured in everything from tastemak

ing films like "(500) Days of Summer" to taste-questionable 

outlets like ave. The driving force behind the resurgence Is 

twofold: the giddiness of 30-something nostalgics like George 

and Kurstin, and the willingness of Daryl Hall, 63, and John 
Oate~ 61, to connect with these fans in the f ree-flowing back

and-forth oftoday•s media world. 

Jonathan Wolfson has been the band's publ icist tor five 

years; he took over as their manager in 2009. He remembers 
being a teenager in New York, sitting in the nosebleeds and 
thrilling to Hall & Oates performing "Maneater" live. Now, Hall 

& Oates are his sole clients, and navigating exposure for the 
act is done from a two-story, peach-colored strip mall in the 

west San Fernando Valley. 

"Daryl and John allowed me to push on their behalf.'' he says. 

"A lot of the bands get in the way of themselves, I feel like i 
work with them-obviously, I work for them-but I feel like I 
work with them." 

Oates, for one, is appreciat ive of how the duo's music is 
branching out into everything from film to onlineanimation; it 

stands as a comeuppance to those who once questioned the 
relevance of their music, "We were not in the cool club with 

the rock press," he says.'' But in the end, it's the songs that stand 

the test of time-they've been covered, sampled, and there's a 

generation of creative people who grew up with our music." 
This younger generation of fan appreciates the commercial 

artistry of their tech no-savvy blue-eyed soul and takes kitschy 

pleasure in the decadent, shoulder-padded extravagance of 
the surrounding era, This g ives Wolfson a large playing field 

to hype the band: It can perform on the hipper-than-thou " Daily 

Show" even as middlebrow TV chef Rachael Ray pushes for 

their entry into the Rock and Roll Hall of Fame. 

"When I started doing press for them, it was the same 

cllched rock critics saying, 'Well, you didn't play CBGB's 

in 78 .. .' It was kind of bullshit actually," Wolfson says. " I 

hate to be an ageis~ but when I started going to people 

who v.,ere contemporaries, it was a way different con

wrsation than it was with the Robert Hilburns of the w011d, 
who basically called them the Thompscn Twins and said, 

'I'll never write about these guys.' It's one of those things-
if they don1 let you in the party, youcreateyourown.And the 

party got bigger and bigger and bigger." 

BIG BAH BOOM 
Ever since the single "Sara Smile" was certified gold by the 
RIAA in 1976, Hall & Oates have a lways been just on the wrong 

side of cool with the establ ishment. Despite seven p latinum 

albums- three of which went double-platinum: 1982's " H20," 

1983's "Rock 'n Soul, Part 1" and 1984's " Big Barn Boom"-the 

Philadelphia duo has never won a Grammy Award. ("Always 

the bridesmaid, never the bride,U Hall muses; the pair was nom
inated this year for best performance by a duo or group with vo
cals for a version of "Sara Smile '! on "Live at the Troubadour.'!) 
Pop fans have long embraced Hall & Oates-leading to six No. 
1 songs on the Billboard Hot 100-butcriticsderided their music 

as "yacht rock," slick '80s smarm designed to lure radio pro
grammers across a variety of genres. 

With the resurgence of Hall & Oates among h ipsters, that 

attitude has changed, and in a very public manner. "They were 
hated, they really were," Wolfson says. "But the Internet has 

really been their friend. The fact thatthe Internet has no gate

keepers and bloggers can write whatever they want- if some
t hing's good, people respcnd.'i 

Sales have been on the increase: In 2009, they sold 177,000 

albums, up from 161,000 in 2008. In that same t ime period, 

digital song downloads were up 19% to 547,000. 

The recent Hall& Oates revival seemingly started wi th the 

harmonic convergence of Howard Stern and a series of 
Google Alerts. 

In November 2007, Hall appeared on Stern's show on Sirius 
Sat~lite Radio to promote his Web-only series, "Live From Daryl's 
House." It's a monthly performance program where Hall and a 

visiting musician jam in his farmhouse in New York state, play
ing Hall & Oates standards and scngs by the accompanying artist. 

But as usual on Stern, things got weird. The recap on Howard

Stem.com summed it upas such: ""Daryl then opened up about 
his Lyme disease and the debilitating effect it has had on his life, 

adding that we should 'kill all the f'ing deer. They're like g iant 

rats' ... Howard told Daryl that he m ight have h im cut some 

public service announcements about the 'f'ing deer,' but Daryl 

insisted that he'd rather just be given a machine gun. Daryl then 

treated t he crew to a live performance of 'Sara Smile.' " 
With a later mention that he and Oates have had sex in the 

same room-not with each other but apparently close 
enough to notice that Oates was a "German shepherd in a 
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chlhuahua's pants"-Hall & Oates earned something that 
largely eluded them during their heyday: street cred. 

" I've booked everyone f'rom Yanni to Suge Knight onto 
Howard Stern and this was the craziest interview," Wolfson 

says. "That realty generated a lot of hits [ for "Live From Daryl1s 
House"]. It was a good way to break it out.JI 

Around that same time, Wolfson noticed something every 

time he opened his e-mail: Google Alerts detailing how vari· 
ous bands were paying tribute to Hall & Oates. In 2007, Gym 
Class Heroes named its summer t rek the Daryl Hall for President 

Tour 2007. Brandon FIO'Net'S of the Kiners said "Rich Girt'1 was a per
fect pop song. Ben Gibbard of Death Cab for Cutie wrote an exe

gesis of his 10 favorite Hall & Oates songs on Pitchfork. 
Soon, an Idea was born- to approach the musicians who 

were vocal in their love for Hall & Oates to appear on ,,.Live From 

DaryVs House.'1 "We went through a rew stages with the whoie 
renaissance of Hall & Oates," Wolfson says . ..,At first it was like, 

'Oh, it's OK to like these guys.' And then, all of a sudden, once 
all the bands started giving testimonials it just started snow

balling. (Fall Out Boy's) Patrick Stump isn't just praising Hall & 
Oates, he's on the show. He's playing 'Out of Touch.' ,i 

A new episode of "Live From Da~·s House'' debuts on the 15th 

of each month; each episode has a budget of $35,000, Wolfson 
says, and utilizes five cameras to shoot in HD. Recent guests 

have ranged from Smokey Robinson to Diane Birch; each episode 
receives about 30,000 views upon its debu~ and it builds to 
about 100,000 per show as they're archived, Wolfson says. 

Some artist appearances sparked new opportunities: The 
connection Hall made with electro• funk duo Chromeo on the 

show has lead to the group prepping a version of "Live From 
DaryPs House" for this year's Bonnaroo festival. "'Bonnaroo is 
significant because it's taking 'Live From Daryl's House' into 

an additional place," Hall says. "It shows how the show is evolv
ing Into a live entity." 

Other H&O appearances came about the old-fashioned way: 

connections and invites from Influential fans. For their appear· 
ance on ABC's "Dancing With the Stars," Wolfson contacted the 

show's booker, Suzanne Bender. After Fox News' token liberal 
host Alan Col mes left "Hannity & Col mes," "The Daily Show'' pro
ducers invited Hall & Oates to do a farewell song. (To the tune 
of .. She's Gone," they sang: "Alan. please don1t go/You're the 

only non-douche bag on that show/ He's gone.") 

For the 2009 Fox Searchlight film "(500) Days of Summer," 
music-obsessed screenwriters Scott Neustadter and Michael 
H. Weber teamed with music supervisor Andrea Von Foerster 
to secure the rights for "You Make My Dreams," and director 

Marc Webb turned the placement into a full song-and-dance 

extravaganza featuring a literal bluebird of happiness. "The 
filmmaker thought the song epitomized euphoria," says Oates. 
who saw the film at the Grove movie theater in Los Angeles with 

his family. "I have never been in a theater before where peo
ple started clapping for the music In a movie." 

It was a synch that made an impact. ln terms of digital 
track sales, .,You Make My Dreams" sold 103,000 down· 

loads in 2009, compared with 51,000 in 2008, according to 

Nielsen SoundScan. 
Sales of the song also could've been helped by Its viral pop

ularity online: Internet icon Keyboard Cat played of f Helen 
Hunt portraying an overwrought high school girl in an after-
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Then and now (cloc~wis · 'rom left)· HALL & OATES ,r 1980; 
DARYL HALL. manager/publicist JONATHAN WOLFSON 
end JOHN OATES; the dance scene 1n ·cSOO) Days of 
Summer' that fe:-itured H.iU & Oates' 'Yoo M;_,ke My Dreams.' 

school special t o .,Dreams:" and reportedly earned 375,000 

views on You Tube before it was yanked for copyright violations. 
(Wolfson says It wasn't his doing to remove the video.) A so

called "lip-dub"-which features a group of people lip
synching to a song-also took off on line: a backward-yes, 

backward- version done by Shorewood High School in Shore
l ine, Wash., has been watched almost 1 million times. 

And some recent Hall & Oates promotions are a b lend of tra· 

ditional music revenue stre"ms and digital initiatives. "J-Stache" 
is an online cartoon financed by publisher Primary Wave that 

features Oates' famous mustache as h is zeppelin-exploding 

superhero alter ego. "We wanted to accomplish two things: 
Incorporate additional Hall & Oates music and give us the op

portunity to let the pub1ic hear some of the undiscovered gems," 
Primary Wave chief marketing officer Adam Lowen berg says. 

The cartoon premiered on FunnyOrDie.com, where it has 

received 37.000 viewers. "It created a cool buzz with a 
younger generation of fans/' Oates says. "And It appealed to 

my insane side." 
In addition, Lowenber9 says Primary Wave aggressively 

reached out to music supervisors to get the duo's music placed 

in their programs. The publisher created a sampler that specif
ically centered on t he beats and riffs of the pair's music- and 
in the same time frame as Hall's appearance on Stem's show and 

Wolfson's in box exploded with Google Alerts, Lowenberg says 
"'Private Eyes," "Kiss on My List" and "Maneater" were synched 

in a three-day period. "That's when we really first felt a true 
shift in perception," he says. 

It's a tricky thing when an art ist sees its fandom jump to the 

next generation: Johnny Cash's outlaw clout keeps him popu
lar and Nell Oiamond,s stadium anthems cement his work in 

the public eye. But it's a fine line between Cash and Diamond 
and the here-today-on-an-ironic-T-shirt-then-gone-tomorrow 
sty lings of Wayne Newton .and Barry Mani low. 

For Hall & Oates, all of these appearances keep them part 

of the public domain, and the knowing spirit of the undertak

ings makes them enduring and endearing. It's a strategy that 

IN THE AIR 
Are cheesy '80s hits yoor guilty pleasure? 

You're not alone. At right the total 2009 
detections for Hall & Oates and their 
peers on all Nielsen BOS-monitored U.S. 

terrestrial radio stations. PHILCOWNI 

others can try to replicate, but it takes a wllllngness to laugh at 
one's self, and adapt. 

"Im a firm believer in the intergenerational interplay," Hall says. 
" In order for an artist to really achieve signifkance you have to go 

out of your own generation.and luckily I think I've pulled that off." 
lnan appearance that veered into the it's-so-uncool·it's-cool 

territory, late last year Hall & Oates went on QVC to sell their 

boxed set, "Do What You Want, Be What You Are: The Music of 
Daryl Hall and John Oates" (RCA/Legacy). 

QVC may conjure visions of late-night, drug-fueled pur

chases of vacuum cleaners, but Wolfson cautions people not 
to mock. ''The boxed set sold 5,000 copies the first hour," he 

says. In total, the $50 set has sold 15,000 copies, according to 
Nielsen SoundScan, peaking at No. 89 on the BIiiboard 200. 

The release was a significant undertaking for Hall & Oates, 
who curated the selections on the four-disc set and contributed 

extensively to the 60-page booklet that accompanies the discs. 
'"There's a lot o f overlooked songs that were very significant 
In our growth/' Hall says. "And I wanted to make sure those 

songs were very much in evidence so people could listen and 
see t1ow it all happened for these two guys from Philadelphia 

with backgrounds in soul ," 

CHANGE OF SEASON 
While Hall & Oates march on-the duo is p lanning to tour this 
summer on a few select dates, after a 15-show trek last year 
that grossed $1.5 million, according to Billboard Boxscore

both artists are also pursuing new endeavors individually. 
.. We're going in sort of new d irections 1 but not losing t he old 

direction," Hall says. " I'm basically running two careers here, 
and that' s rough. But it's a labor of love.'' 

Hall returned to the studio last week to begin work on a 

solo album for Verve, and Oates is putting together a song
writer's festival in Aspen1 Colo., where he now lives. 

"I'm at the point in my life and my career where I can do ex

actly what I want,U Oates says. "And that's al l any creative per
son wants to d o." 

Primary Wave's Lowenberg says the publisher is in the midst 
of a three- to five-year plan to market Hall & Oates' musk, in
cluding a push for placements on lesser-known songs like 
"When the Morning Comesn and ''Uncanny/' With the indus

try behind them- and as long as the hipsters stay true- ex

pect the Hall & Oates revival to continue. 
"It's kind of like my mother's brisket," Wolfson says. "She's 

in her 70s, she's an old Jewish lady- for whatever reason her 
brisket tastes better than any brisket l've ever had, just be

cause I've been eating It since the '70s. It's comfort food. To my 

generation, Hall & Oates is comfort food." 

CIICAGO IWl&OAIEI HEART HUEY LEWIS & THE NOO 
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Border crossihg s: Canqdi,a n acts, from superstars 
to newcomers, have found international success"" ~ 
including (clockwise fro. m'left) CELINE DION, JI~ I 
K·OS, ARKELLS, BEDOUIN SOUNDCLASH and 
PATRICKWATSON. ,,:, . • 

EXPORT ACTION Global Appeal Of 
Canadian Talent Counters 
Flat Market At Home 
BY ROBERT THOMPSON 

With Canadian music sales flattening last year, 
the strength of the coun try's exportable prod
uct will sustain Ole l)1arket going forward, ob
servers say. 1 "A lot of our acts do very well 
internariortally, and I think that's because they 
have to work so hard to get noticed," says Jeff 
Craib, senior VP a.t S.L. Feldman & Associates, 
the managemen t/booking agency that repre
sents Diana Krall, Barenaked Ladies and the 
Tragically Hip, among many others. 

Canadian music lawyer Chris Taylor, who worked mth Cana
dian hip-hop breakout artist Drake last year and operates indie 
label Last Gang Records (Metric, Crystal Ca,-tles), agrees. He 
says that while acts may not become superstars. the global ap
peal of Canadian talents me.ins they can have a solid career. 

"A •middle class' of recording a rtist-that can sell 2,000-
5,000 tickets in major ma rkets worldwide, sell 100.000 al
bums and move merchandise- is proliferating," he says. 
'"Government programs and industry-assisted funding have 
given Canadian artists a leg up to achieve inte rnationaUy and 
build nice little businesses.· 

Both Taylor and Craib note that Canadian acts have lo be suc
cessful outs.ide of the country if they want to become ~iablished, 
given the size of the domestic market. And after years of stntg· 
gle, the Canadian music market appears to be stabilizing. 

Overall, according to year-end 2009 figures from Nielsen 
SoundScan, the Canadian market was neady flat in te rms 
of volume, with a 2.2% decline, ,·ersus an 8.5% drop in the 
year previous. Digital tracks sales increased by 38.3% last 
year, but that was a steep growth decline from 2008, when 
digital sales increased 58%. Physical sales continued to fal
ter. dropping 6. 7%. 

Canadian Recording Industry Assn. president Graham Hen
derson says declining sales in Canada ma.kc it even more im• 
portant for a domestic act to access international markets. He 
predicts that as growth in the digital 
market slows, artists will have to look 
elsewhere to sust.ain their careers. 

agenda, along with the export potential Canadian ar tists 
may find in a major English•speaking territory: India (see 
story, page 24). 

Perhaps because of declines in recordcd-musicsa.les, many 
Canadian act$ have developed reputations a.s solid li\le perform• 
ers, Warner Music Canada president Ste\le Kane says, some
thing that translates regardless of geography. 

"'When we get the shot at bat and you put an act in front of 
an audience. they connect. .. Kane says. noting the s ta.:ccss of a 
band like BiJly Talent in key European markets. 

Acts from Canada booked as par t 
of the CMW festival that have attracted 

"The net effect of all of th is is o ur 
[digitalJ market is plateauing at an 
unreasonable level," he says, noting 
that digital s.alcs aren't replacing rC\I· 

enue lost from physica l sales. "Cana
dian sales used to be 10% of the U.S. 
market, but we can't say that any
more. There may be a recovery, but 
it wiU be long and delicate ... 

When the Canadian music indus
try convenes March 10-14 in Toronto 
for Canadian .\!usic Week iCM\V), 
the promise and challenge of digi
tal music sales wil l be on the 

ARTISTS FROM 
CANADA ONCE 

ACCOUNTED FOR 
10% OF MUSIC SALES 

IN THE U.S. BUT 
THAT PERCENTAGE 

HAS FALLEN. 

live aud iences abroad include 
lledouin Soundclash. which opened 
a North American tour for No Doubt 
last year; K-0S. who has toured with 
India.Aire; and Our Lady Peace. which 
has collaborated with "American Idol" 
winner David Cook.Among the scores: 
of acts performing under the CMW 
umbrella, Billboard has profiled five 
to watch: Arkells, the Rc<t, Dan Man

gan, Sweet Thing and Yukon Rlonde 
(sec s tory, page 26). 

With the home market stabilizing, 
Canadian major labels seem to be re
investing in continued on >>p24 
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from »p23 domestic talent. While the number of acts 

is still well off the peak of the industry from a decade ago, 
EM I Music Canada. president Deane Cameron notes the 
label is laking a more long-term approach to developing 
talent, pointing to a band like Toronto's Sweet Thing. which 
entered a contract with EM I in 2008 but whose debut album 
will bit stores lat<:r this year. 

EMI, s imilar to \Varner and Universal Music Canada, is 
also heavily invol,.,ed in distribu ting Canadian indie acts, 
both for the immt.-diate business benefit and as a farm sys4 

tern forde,•elopingnewartists. Last year EMI inked a deal 
with Canadian indie Secret City Records. home 10 s uch 
artist-; as Patrick Watson. while \Varner distributes Sonic 

Entertainment Group (Hey Rosetta) and Universal assists 
Last Gang. 

Cameron also notes that brand partnerships: are bec:om• 
ing increasingly common in Canada, with EM I signing 
deals with Fairmo nt Hotels and the" Joe Fresh" brand con
nected with the Loblaws grocery chain. 

"'That's where we're seeing atcderated growth- in these 
new business areas," he adds. 

Still, Craib says that while Canadian music continues to 
m ake inroads, he's concerned that today's music fans aren't 

as involved with their favorite artists as those in the past. 
"It is like kids chewing up a piece of g um," Craib says. 

"'They are not investing them selves in the illi. They just 
know the hook to the song and that's it.' 

Taylor explains that Canadian companies are becorn• 

ing increasing niche-based, meani ng the)''re viable btisi
nesscs even if the bottom line: i sn't as attractive as it was 
in years past. 

"The companies and the entrepreneurs that can find 
those diamonds in tbc rough, develop the.rn and introduce 
them to the world wi11 still have a significant upside," he 
says ... It's just not as easy as it used to be." 

• $ . 
On tap:1Nettwerk Music Group 
CEO TERRY McBRIDE and artist 

. DAVE STEWART (right) are 
~ Canadia!'! Mu~ic.~~ek keynote-rs. 

(0111 

A VIEW OF THE FUTURE 
Canadian Music Week Convenes 
Market's Movers And Shakers 

Topics ranging from emerging Asian 
markets to the power of the "millennial" 

generation have been addressed in re
cent years at Canadian Music Week. For 
2010, the theme of the conference taking 

place March 10-14 in Toronto is the 
''music business 3.0," CMW president 

Neill Dixon says. 
Just as wireless networks have moved 

into their third generation, the music 
business also must continue to evolve, 

he says. "We look to places like Asia and 
realize the world has changed and every-

thing is digital, everything is mobile and 
on phones," Dixon says. "For the past 

few years we've looked at the emergence 
of digital media and mobile music and 

the role of social media. Now we're look
ing beyond that.u 

Key speakers on the conference's theme 

include former Eurythmics member Dave 
Stewart, who works as a so-called "change 

agent" for telecommunications giant 
Nokia. ''As a writer, musician and business

man, he's truly a visionary," Dixon says, 
Other speakers include Nettwerk Mu· 

MyWor~d 
·My Music 

.. Ri ln·il:s 

slc Group co-founder Terry McBride; in· 

dustry critic Bob Lefsetz, publisher of 
'
1The Lefsetz Letter"; and former Guns 

N' Roses guitarist Slash. 
The festival now includes more than 

100 showcases by Canadian and inter· 

national acts at more than 50 venues,as 
well as a film component and the tradl· 

t ional conference, which still includes an 
opening-day focus on digital music. 

One of the conference's key goals is to 

highlight export markets for Canadian 
music companies. Dixon says this year's 

forum spotlights the massive market in 
India, which has historic connections to 

English markets. "Our goal is to bring the 
world to Canada one market at a time.'1 

Dixon says 24 companies from India 
are expected to attend the event, noting 

that the country is the second-largest· 
growing market for music In the world. 

"It is much easier for Canadian com pa· 
nles to do business (In India) since Eng
lish is a common language there/" he adds. 

Among those receiving accolades at 
the event are longtime Univer sal Music 

chief executive Randy Lennox, who will 
be inducted into the Canadian Music and 
Broadcast Industry Hall of Fame; Sam 

Feldman, founder of entertainment 
agency S.L. Feldman & Associates, feted 

by the Music Managers Forum Canada; 
and the late Leonard Rambeau, former 

manager of Anne Murray. 
-Robert Thompson 

• - ·•••--·- .... •"• ·· .. . . . 
- ........ .. ·-· . - .. 
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NORTH OF 
THE BORDER 
Canadian Concert Business 
Sees Consistent Returns 

BY RAY WADDELL 

The Canadian concert market has performed with 
remarkable consistency during the pas t several 
years, but the going may be getting a little tougher 
in be coming months as U.S. economic chal
lenges seep north of the border. So far, though, 
acts that should sell tickets still do. 

"'The Ga.nadia.n market continues to reward high-profile acts 
who receive saturation across multiple media fom1ats." says Riley 
O'Connor1 chairman of Live l\ation's Cana.dia..n operation. "''Ticket 
sales for the m ajor baby boomer acts are still com>istent." 

Take a look at the Billboard 8oxscore resul ts for these major 
touring ac~s that played Canada in 2009: AC/DC ($25 million). 
U2 ($15.3 m illion). Britney Spears ($11.5 mi llion), Billy Joel/Elton 
John ($11 million). Celine Dion ($10 m illion), Jonas Brothers 
($9.8 million), Coldplay ($8.7 mill ion), Keith Urban ($8.5 mil
lion). Metallica ($8.5 million) and II Divo ($7.8 million). 

Even with those kinds of glittery numbers, from a country with 
relatively fewmajor•m arket plays, acts that are considering tour
ing Canada should proceed with caution, particularly if they've 

gone to the well a few times in the recent past. The law of d imin• 
ishing returns could come into play. 

"The only sign ificant cha nge brough t about by the reces, 
sion are acts that have too short of a tour ing cycle- i.e., less 
than 24 months-have seen a 20%-30% drop in sales; O'Con
nor says. "The Canadian consumer is being more frugal with 
their dollars." 

Patti-Anne Tarlton, VP of live entertainment for Maple Leaf 
Sports & Entertainment. which operates the newly refurbished 
Air Canada Centre in Toronto, sa.ys economic statistics she's stud· 
ied still seem more positive in Canada than the United States at 
the moment. 

And it doesn't hurt to be in the country's strongest live en• 
terta inment market. Despite being dark for 12 weeks during 
renovations last summer. Air Canada Cen tre was still the fifth
highest-grossing venue in the world for 2009 with S46 million 
in grosses and attendance of nearly 635,000, according to Boxs
core. And Live Nation's Molson Amphitheatre in Toronto was 
the s ixth-highest-gyossing shed: S 14.2 m illion from just 26 
shows reported to Boxscore. Also in the year-end top 10 was Lhe 
BelJ Centre in Montreal , with $42.3 million in grosses. Mon• 
treal's GilJett Entertainment Group was seventh among all 
globa.J promote rs at $77 millio n in grosses, according to yea-r
end 2009 Boxscore figures. 

Tarlton, too, bdieves the Canadian tottring market cannot for
ever be impervious to global market conditions. 

Toronto tall · Toronto's Ay. ui helped 
Centre (bel ir Canada 
among th ow) rank f ifth 
arenas wo~l~p.·gr<;>ssing w 1de m ~2009. 

"We predicied that the breakdown of the global economy 
,,:ould negatively imp.act the level of traffic on the road. despite 
the continued local performance. and we have begun to see that 
reality both in the number of e.,•ents and the softening of ave.r
age sales," she says. "\Ve are still selling some shows absolutely 
clean, and others are launching with less-than-average on-sales 
and growing to sellouts. On average, however, I may expect 3\'· 

erage ticket sales to be down during this period as compared 
t~ 

,..,' 
,\\ '\ 

\ 

lo our last five-year average. ~ 

MOST TERRIFIC STAFF. .. MULTIPLE tlMES SOLO-OUT. .. 
MUSICAL TREND SETTERS.,. MAXIMUM TOUR SUPPORT ... 

MIS Cenb'8 has come to mean many things 
to many tours, but one thing stays the same: 

MAXIMUM 
TICKET 
SALES 
FIND OUT WHAT MTS CENTRE 
CAN MEAN TO YOU! 
Booking info: Kevin Donnelly 
204-926-5503 
kdonnel ly@truenorth.mb.ca 

MTSCENTRE.CA 
WINNIPEG, CANADA 
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UP-AND-COMERS 
Five Acts To Watch In 
The Northern Music Scene 

In our annual special report on 
the music scene in Canada, 
Billboard has previously tipped 
off readers to the best acts 
emerging from north of the 
border, from Arcade Fire to Tokyo 
Police Club. As Canadian Music 
Week takes place March 10-14 in 
Toronto, Billboard continues its 
talent scouting with profiles of 
five acts to watch, chosen from 
among the artists performing 
du ring the CMW Festival. 
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ARKELLS 
Album: "Jackson Squa.re" 
Label: Dine Alone Records 
Management: Bedlam Music Management 
The Arkells turned the heads of industry critics and fans after mu]. 
tiple appearances at last year's South by Southwest conference 
demonstrated the band had turned into a powerful live at1. The 
group's debut album, "Jackson Square"- a gi1itar-powered affair 
with sophisticated, often soulful arrangements-doesn't sound like 
a rookie effort. 11,e group is currently negotiating U.S. and Euro
pean releases of the album, according to Bedlam Music Manage· 
ment. which represents the group. Its first headlining tour of Ganada 
was a s ign ificant success, including two sold-out shows in Toronto. 

Formed in Hamilton, Ontario, in 2006, the group released its debut 
EP, "' Deadlines." in 2007. signing w ith Dine Alone Records, home 

to City and Colour, a year later. Reviewers have praised the group's 
muscular sound, noting that the Arkclls' use of Motown rhythms 
and blues hooks i~ unique in Canada's indie rock scene. 

THE REST 
Album: "Everyone All at Once" 
Label: Auteur Recordings (Fontana North) 
Management: Anderson Christie 
Though once tagged as the "new• Arcade Fire , the main thing 

that Hami lton, On tario's the Rest has in common with Mon
treal's indie rock darling is a large bandlinwp. While the Res1 
has a s tring p layer onstage too (one of seven members all told), 

that's where the comparison ends. The group's sophomore 
albu m, .. E\·eryone All at Once,. (Auteur Recordings, di~1:ributed 

by Fontana Norrh), generated a buz,. for its razor-sharp mix of 
ordicstral pop and r.:pic grandeur. But like many Canadian a<.-ts 
stretching themselves musically, much of the attention has 
come from the United Kingdom, where the album was released 
by U.K. indic SomL-thing in Constnu:tion. Comparisons to Belle 

and Sebastian are apt, and the Rest was well-received when it 
headed overseas in October to promote the album. 

SOCAN Foundation 
brings music to your ears. 

Since 1992. t he SOCAN Foundat ion has been inst rumental tn 
bringing people to their feet. That's because it's all about music. 
It's about providing grant s to festivals. concert presenters and others, 
for supporting the efforts of songvvritcrs, composers and lyricists. 
Music 1s an important part of our lives. And the SOCAN Foundation 
ts t here to fost er its creativity. 

To find out more about what the SOCAN Foundation ,s doing to 
foster Canadian music creat ion, visit www.socanfoundat1on.ca. 

SOCANI Fostering Canadian Music Creation 
Pour le rayonnement de la musique canadienne 

FOUNDATION 
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DANHANGAN 
Album: "'Nice, Nice, Very Nice"' 

Label: file Under Music 
Management: Kicran Roy, Arts and Crafts 
The second album from Vancouver troubadour Dan Mangan. ti
tled "Nice, Nice. Very Nice" (File Under Music), came four years 
after the s inger garnered comparisons to Irish songwriter Damien 
Rice with his 2005 debut. 'lbe new album is full of smart, largely 
acoustic arrangements and Mangan's offbeat observations on 
everytJ1ing from robots to indie rock, ···Nic.e, ~ ice, Very Nice" has 
established the singer as one of Canada's most tuneful word
smiths. Last year interest in Mangan increased dram atically, and 

he also won the Verge XM artist of the year award that. cam e with 
a $25,000 prize. Aside from touring in Europe and the United 
Kingdom , he performed at the Canadian Grammy Award party 
in Los Angeles in Jan uary, singing with Emmylou I Iarris on his 
song "Robots." Mangan also played four Olympics-rdated shows 
and will tour Ontario in April. European and U.S. releases of his 
album are for thcoming, according to his management. 

THANKYOU 
TO OUR 
PROMOTERS 
Live Nation - Canada 
Live Nation Global Touring 
AEG Live 
Paul Meres Concerts 
Goldenvoice 
Jeff Parry Promotions 
Don Jones Productions 
Feld Entertainment 
VEE Corporation 
Donald K Donald 
Wiggles Live USA Inc. 

SWEET THING 
Album: Untitled at press time 
Label: EM I ~ usic Canada 
Management: Pierre Tremblay, l li\'e .Management 
Having signed with EM I Music Canada in 2008 and played 
s hows with the Kooks, the Toronto band Sweet Thing has 
created antitipalion for its as•yct-untitled major-label debut. 
The album, produced by Rob Schnapf (Elliott Smith, Beck), 
is full of chim ing gullars an d chugging rhythms, recall-
ing other guitar-based grouµs searching for a danceable 

groo,·e l ike Fran?. Ferdinand. T he five-piece band includes 
drurnnier Tyk r Kyte, best-known for his acting on Cana-
dian series "'Popular Mechanics for Kids• a nd the CBC 

show" Instant Star.• The album is schedu led for release 
in June; a song from the set a ppc-ars irl the MTV movie 
'"Turn the Beat Around," and a video for first s ingle "Dance 
Mother" was recently shot by director Chris Mills. 

YUKON BLONDE 
Album: "Yukon Blonde" 
Label: Bumstead Records 
Management: Nick Bernal, Neva.do Records 
Hailing initially from the mountain countryofr<elowna, British 
Columbia, Yukon Blonde operated under the moniker Alphababy 
u ntil 2008. Afier a slight lineup change, the band evolved in to 
its present incarnation. Though not a retro act, Yukon Blonde 
clearly embraces la te-'60s acts like the Byrds. embracing the 
same pirch-perfect harmony. The group' self-titled debut album 
hitstores in Pebruary on Bumstead Records, also home to Cana
d ian power-pop .act Two Hours Traffic. The set is a mix of gui• 

tar-led intrigue. where Paul McCartney meets Crosby, Stills, Nash 
& Young. Yukon Blonde has also de,•d oped a reputation as a 
road-tested live act. - Robert Thompson 

2009 
MAJOR FACILITY 

OF THE YEAR 
IN CCANADA, 

under 8,000 seats 

Tragically Hip• IL Dlvo • Stone Temple Pilots• Nell Young• Brooks & Dunn 

Leonard Cohen · Jann Arden· Bryan Adams· Bachman & Cummings· Willie Nelson 

TOOL · k.d. Lang · So You Think You Can Dance · George Jones 

Matt Good · Our Lady Peace · Russell Peters· Robert Cray· Diana Krall· Celtic Thunder 

The Wiggles · Hedley· Boys Like Girls · Elmo's Green Thumb· Great Big Sea 

Bill Cosby · Trailer Park Boys · Tom Cochrane· John Fogerty · Lord OfThe Dance 

Thank you for helping us 
become 11Major Venue of the Vear"! 

Ken Noakes, General Manager, K-Rock Centre 
T. 613-650-5079 E.knoakes@k-rockcentre.com 

1 Barrack Street, Kingston, Ontario, Canada 
www.K-Rockcentre.com 
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June 15-16, 2010 • Edison Ballroom • NYC 

Join Billboard and Adweek at the 2nd annual Music & Advertising 
Conference to explore how big brands, artists and music supervisors 
are benefiting from working together! 

TOP REASONS TO ATTEND: 
• Network with top brand marketers, artists and music supervisors 

• Learn the process of placing music in advertising 

• Find out how to make the rights to your music more accessible 

• Hear how brands turn to music to amplify their marketing message 

A CONVERSATION WITH: 

STEVE SCHNUR 
Worldwide Executive of 
Music and Marketing, 
Electronic Arts 

• Discover how to target brands in specific sectors such as automotive, 
apparel, video games and MORE 

$375 Early Bird Rate - Register By March 19 & Save! 

MusicAndAdvertising.com 
CONFERENCE SPONSORS: ----- MEDIA SPONSORS: 

- Mozes 
For Registration Information: Lisa Kastner LKastner@Billboard.com 646.654.4643 

For Custom Sponsorships: Kim Griffiths Kim.Griffit hs@Billboard.com 646.654.4718 

Get your message front and center with 
Bill rd Country Update 

The Radio and Music Industry's Must-Have Source 
for Weekly Country News and Chart Info! 
• An exclusive first-look at Billboard's country charts powered by Nielsen BOS and 

Billboard Boxscore data 

• T1mely and insightful editorial coverage with expert chart analysis by Wade Jessen 

• The latest country radio news 

• In-depth research provided by Bullseye 

• Unique features and detailed song breakdowns including publisher and 
songwriter information 

Don't miss the opportunity to reach top country radio programmers 1 

and other key country music influencers every Monday! 

TO ADVERTISE, CONTACT: 
Lee Ann Photoglo • 615.376.7931 • laphotoglo,:a:gmail.com 

TO SUBSCRIBE: www.billboard.biz/enewsletters 
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'FUGEE·LA 
The Refugee All Stars 

span the globe 

Qil BY LAURA LEEBO~ 

BOY 
MEETS 
GIRL 
She & Him Inspire Even 
More lndie Crushes 

With She & Him's 2008 debu t, "Vol. 1," M. 
Ward and Zooey Deschanel proved it's possi
ble for a respected indie-rock troubadou r to 
successfully team up with a songwriting film 
star. Released on Ward's longtime label Merge, 
the duo's first effort won over fans and critics 
with the combination of Descbanel's s ugary 
lyrics and simple song s tructure in front of 
Ward's gu itar and production work. 

Butwbcn the actflTst s igned w ith Merge in 
late 2007, it wasn't with the assumption that 
a second set would follow. "[\'en though it was 
called ' Vol. 1,' we didn't know if it was going 
to be an on go ing project or not,"' labe l co• 
founder Mac McCa.ughan says. "Maybe ifit 
wasn't fu n for them that would've been the 
end ofit." 

Dcschant! and Ward ha\'c had a busy cou
ple of years, she with promotion for the movie 
"(500) Days of Sum mer" and he with a solo 
record and Monsters of Folk, his collaboration 
with Con or Obers t, Jim James and Mike Mogis. 
But with the March 23 release of"Vol. 2," they 
want i t known that She & Him aren't just a. 
one-off affai r. "As long as Matt wants to pro
duce this mus ic I write, I '"·ant to keep that 
partnership going," Deschanel says. 

Ward responds with a laugh , "As long as 
Zooey asks, the sky's the limit." 

Manager Jordan Kurland says that so much 
of the build h appened organically for "Vol. l • 
that the act's team had only three months to 
sc:-t up t he record' s release. But for the new 

CALL THE DOCTOR 
Dr. Dog learns some 

new tricks 

HELLO MADAM 
Melissa Auf de, Maur 

goes comics crazy 

ROCKING HISTORY 
Leg<:ndary 'T.A.M.I. 
Show' now on DVD 

album, there was: ntore t ime to plan. 
'" We knew it was a great record by s uper-t,il

ented individuals and that certainly there was 
a very magical chemistry behveen the hvo of 
them, but we didn't know what we were going 
to sell first week:- he says. ''We didn't know 
what the market was going to be like." 

Even without a strong promotional push on 
the first go, the band has sold 190,000 copies, 
according to Nielsen SoundScan, and She & 
Him were able to cross-market the albu m 

through "(500) Days of Summer," in wh ich 
Deschanel played the title character. The fi lm's 
soundtrack incl udes the pair's take on the 
Smiths' "Please, Please, Please Let Me Get 
What I Want," and Deschanel and film co-star 
Joseph Gordon Levi tt starred in a mus ic video 
for She & Him's song "Why Do You Let Me 
Stay Herc?" 

Kurland says the team at first t ried to keep 
"a separation between church and state, so to 
speak." but the opportunity came up and they 

GRAND ADVENTURES 
T.I. protege B.o.B 

comes Into his own 

went with it because of the musical nawre of 
the film. ;,·o bviously we weren't goin g to hide 
the fact that Zooey was an actress, but we also 
didn't want to tic it in that much bt tause wt 

really wanted people to appreciate 'Vol. 1' for 
what it was." he says. 

At the- same time, Dcschanel says she 
doesn't m ind m ixin g her creative outlets 
when it makes sense. 

'T m really interested in moving more and 
more toward this idea that you can be an all
around pe rson- that )'OU can do a lot of di f
ferent things," she says. "We live in a world 
where everything seems to be specialized. I 
think there's something to be said for being 
able to do rnore than one creative thing ... 

And in terms of how t hey'll be promoted, 
Ward says he has no worries with .\1erge. 
"'!'here's a lot of security in knowing that the 
people you work ,,vith aren't going to try to sell 
what you do in the wrong way," he says. 

\Vhile there aren't a ny plans to cross-mar
ket "VoL 2," Kurland says the team is look
ing for licensing opportunities. There will 
also be a push fo r triple A and public radio 
and a music video for the fi rst single, w In the 
Sun." In terms oftoLLring, She & Him have 
gigs li n ed up for Sou th by Southwest, 
Coachella and Bonnaroo, as well as a hand
ful of shows around the release date and a 
tour in the spring. McCaughan says there "'rill 
be somt kind of partnership with the Inde
pendent Film Chan ne l during SXSW, wh ich 
he hopes will help get She & Him heard by 
people who might only know Descha nel for 
her fllm work. 

Both m usicians know that balancing mul
tiple projects can be difficult . but De
schanel-who's set to star in the HBO series 
' I'm With the Band," based on Pamela Des 
Barres' memoir of being a groupie in the ' 60s 
and '?Os-says it just means saying '' no'" to 
more offers. 

"If you're spreading yourself too thin doing 
th ings that don't mean anythin g to you
which is easy to do if you're an actor, to be hon
est- then you end up becoming extremely 
exhausted, extremely d rained. and you don't 
have anything that means anything to you at 
the end," she says. 
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BUZZ 
>»VAMPIRE 
WEEKEND 
HEADLINING 
ROOTS' PICNIC 
Vampire Weekend will 
headline the third 
annual Roots Picnic, 
which will also feature a 
performance by the 
Philadelphia-based 
Roots p lus two 
associated side projects 
from drummer Ahmir 
"?uestlove" Thompson 
and rapper Tariq "Black 
Thought" Trotter. The 
event will be held June 5 
at Philadelphia's 
Festival Pier; tickets go 
on sale March 5. The 
Roots Picnic will also 
boast a reunion 
performance by an as
yet-unannounced hip
hop act. 

>>>'GLEE' CAST 
ANNOUNCES U.S. 
TOUR 
The "Glee" cast Is taking 
its show on the road. 
Fox's Golden Globe 
Award-winning high 
school musical has 
announced a seven·date 
U.S. Glee Live! In 
Concert! tour, whfch will 
kick off May 18 in 
Phoenix, slightly more 
than a month after the 
show's anticipated 
return to TV. Tour 
tickets go on sa le to the 
public March 18 for the 
Phoenix date and March 
13 for other ci ties; 
presale tickets are 
available March 5 for 
American Express 
cardholders. 

»>NY JAZZ FEST 
HONORING 
HANCOCK 
Jazz legend Herbie 
Hancock will be feted at 
a belated 70th birthday 
bash June 24 at Carnegie 
Hall that will highlight 
the revival of a major 
summer jazz festival in 
the Big Apple. The 
pianist, who turns 70 
April 12, will be joined by 
comedian Bill Cosby, 
saxophonist Joe Lovano, 
trumpeter Terence 
Blanchard and 
saxophonist Wayne 
Shorter-Hancock's 
bandmate in Miles Davis" 
famed '60s quintet- w ith 
more guests to be 
announced. The concert, 
"Herbie Hancock, Seven 
Decades: The Birthday 
Celebration," will benefit 
the Thelonious Monk 
Institute of Jazz. 

Reporting by Charles J. 
Gans, Monica Herrera and 
David J. Prince. 

Don't Look Back 
Although Moving Forward, Refugee All Stars 
Honor Their Roots With 'Rise & Shine' 

In the weeks foJ1owing the earthquake in Haiti , 
many well-meaning artists rushed to help, host• 
iI1g benefits and raising funds, yet few of them 
could relate to the sense ofhorror and loss felt 
by the citizens of the devastated country. But 
for the mcrnbers of the Refugee All Stars, which 

formed in a refugee camp in Guinea during 
Sierra Leone's civil war, feelings of dis place• 
ment ,vere still fresh- and the band decided 
to act. T he All Stars pos~ed the firs t single from 
their forthcoming album on their Web site, 
selling "Global Threat" for a minimum dona• 
tion of $! and donating 100% 

and <:ompatibilit;· provided an answer. "l\"cw Or• 
leans has had a 1,ot of stn1ggles in recent years 
just as Sierra Leone bas. and the people of the 
city have experienced displacement, as well as 

the redemptive power of music." Edgar says. 
• I think it doesn't fall into the pitfall of the 

classic, overproduced second album from an 
in lemational group," says filmmaker Zach 
Niles. who worked on the documentary and 
now co-manages the All Stars. He also notes 
that ,vhile mud1 of the band were musicians 
lon g before they e nte red the cam ps, many 

members were in "'party 
of the proceeds to the lntema• 
tional Rescue Committee. 

Even as they work to help 
victims in Haiti, the All Stars 
are trying to move beyond their 
ovm past as they prepare for 
the March 23 release of their 
second album, "Rise& Shine" 
(Cumban cha). Most of t he 
band's current audience knows 
the group from the 2005 doc• 
umen tary "'Sierra Leone's 
Refugee All Stars," and the 
act's previous album, "' Li\'ing 
Like a Refugee: 

• • 'Obviously 

bands" that focused on 
CO\'er son gs. "Ha1,•ing 
th eir own band that 

tours around their wotld 
gi\'eS them a new free
dom to write son gs ." 
Niles says . "They1 re 
find in g new ways to 
combined.ancehall and 
traditional music." 

th<' story is 
still there. It's 
an important 
part of what 
they do. But 
musically, 

this is a giant 
leap forward 

for then1 .' 
-KEVIN MORRIS, 

MANAGER 

The band will exten• 
s ively tour the United 
States, i ncluding a May 
2 stop at the New Orleans 
Jazz & I leritage Festival, 
bu t the campa ign will 
focus on Europe, where 
Edgar will use Cumban• 
cha' s network of in ter
n ation al partners to 

"Obviously the stor)' is still 
there . It's a n important part 
of what they do," manager 
Kevin Morris says. "But m u• 

sically, this is a giant leap for 
ward for them." distribute the film for the first lime and book an 

"They recorded [the first album)around camp
fires and in low-quality studios and that was part 
of the charm, but we knew that wasn't going to 
last forever. Th e g roup bad to demonstrate that 
they had the chops to be a toming and record• 
ing band that wasn't going to ride on their story 
alone," Cumbancha founder Jacob Edgar says. 
"So ,.,·e thought. 'How are,ve going to make this 
special'' " The grou p was finishing a tour in 
New Odc.111s1 and the city's m usical resources 
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extensive tour. 
"We've focused on de,•eloping the European 

market for them because that's actually where 
they have no presence whatsoever," Edgar says. 
" It's funny because for quote-unquote 'world 
music,' Europe is really the strongest m arket 
in a lot of ,va.ys- it's ironic that they're so 1A1ell
known in the U.S. and so little-known in Eu
rope. So we have a lot of grow1h [potential], and 
that's pretty exciting.· 

wnr:ma BY WILLIAM MAPES I 

OLD DOGS, 
NEW TRICKS 
Dr. Dog Moves 
Out Of The 
Basement-Briefly 

To call Philadelphia psych-rock 
band Dr. Dog s tuck in it<.; ways 
is a bit. of an understatement. 
The group happily reco rded aU 
five pre\'iousalbums in its base
ment studio, but when i t signed 
to a new la.bd, the m embers de• 
cided to work with outs ide p ro· 
duce rs for the fi rst lime. While 
the move proved d ifficult for 
the band, it also resulted in an 
album, "Shame. Shame/ out 
April 6 on Anri•, that could be 
the its most captivating yet. 

Everything started out fine. 
1healbum's production began 
in Aug ust at upstate New 
York's Dreamland Stu dios 
with forn1c r Beck producer 
Rob Schnapf, but afte r an a,. 

duo us month of recondWon
ing its record ing methods, Dr. 
Dog emerged with a half-fin. 
ished album. Determined to 
not let the time go to waste, the 
band headed back to the base
ment and tried to make the 

most of the s ituation. 
"We tried to focus more on 

playing together as a band and 
taking the time to track all the 
instruments at the same time, 
rather than ind i\'idually,'" gui
tarist/vocalist/co-songwriter 
Scott MtMicken says. "Rob rep• 
resented our ability to do that, 
despite the recording sessions 
in New York not being ideal." 

The members spent Oc1ober 
and November working in their 
basement, eve ntually fusing 
new and old techniques to ere• 
ate an album that doesn't once 

G LOBAI.J=>lJ t_S I: 
EDITED BY TOM FERGUSON 

>>>BIG BIRD 
U.K. singer/songwriterSteph• 
en Jones, aka Babybird, could 
be set for the type of career 

boost money can't buy. 
Hollywood superstar John• 

ny Oepp, a longtime Babybird 

tan and friend, guests on 
Jones' forthcoming sixth stu
dio set, uex-Maniac." Depp 
plays guitar on "Unloveable" 
and will d irect its accompany
ing promo video. 

Depp also helped the artist 
land a new record deal, "John• 
ny told me, 'You've got to hear 
this Babybird guy/ " recalls 
Bruce Witkin, co-founder of 
Los Angeles-based label Uni• 
son Music Group. Unison will 
release "Ex-Maniac" March 1 in 
the United Kingdom and Eu

rope through variousdistribu
tlon partners. following the 
Feb. 21 release of d igital·only 
single " Unloveable." The al
bum is set for a third-quarter 
U.S. release. 

In typical Babyblrd style, the 
11-song set mixes catchy, mel
odic rock with b lack lyrical 

humor. Although llttle•known 
stateside, he scored a U.K. No. 
3 hit in 1996 with ''You're Gor· 
geous" from his gold (100,000 
shipped) album, "Ugly Beau• 
tlful" (Echo). 

"With Stephen, it's not 

about developing him. It's 
about reminding people how 

great he is," says Wilkin, who 
co-produced "Ex-Maniac" with 
Unison director Ryan Dorn. 

On March 16 Babybird will 
embark on a 10-date Brit ish 
tour booked by the Agency 
Group, with U.K. and European 
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lose sight of Dr. Dog's lo-fi, 
retro-rock rool~. In retrospect. 
McMicken says, the time s pent 
with a producer provided Dr. 
Dog with ideas on improving 
its home studio. 

"\Ve managed to create an 
album that bridges the gap be
hveen how we feel in the band 

right now, which is focused to
ward a bigger live show and a 
more dynamic wa)' of playing 
together, and our earlier days 
of four-track and a more imag• 

inative, impressionistic way o f 
LTeating songs," he says. 

T hat the album wound up 
being so focused on fusing old 
and 11ew isn't s ur prising, 
given the o ther transitio ns the 
band bas been th rough. After 
five years o n New Orleans 
label Park the Van, the mem
bers felt they were outgrow-

festival appearances sched
uled for summer. 

W itkin is now eyeing a fall 

U.S. tour. '"I believe he's a great 
secrett" he says, ••and we"re 
going to try and get him some 
attention here." Babybird is 
published by Chrysalis Music. 

-Richard Smirke 

>>>BIG TEARS 
This April, U.S. audiences 
will finally get to see the lat

est New Order spinott, the 
Bernard Sumner- fronted 
Bad Lieutenant. 

The band features New 
Order vocalist/guitarist Sum

ner and guitarist Phil Cunning
ham (who joined New Order 
in 2004) along with guit,:1r
ist/vocalist Jake Evans. Live, 

the t rio is augmented by bass• 

ist Tom Chapman and New 
Order drummer Stephen Mor
ris, who appears on three 
tracks on the album, " Never 
Cry Another Tear." 

Bad Lieutenant's proposed 

U.S. live debut last November 
was postponed following visa 

problems, but William Morris 
Endeavor Entertainment has 
scheduled four April shows in 
cluding Coachella (April 17). 

ing the small indie. 
" Even before we released 

'fate' [which charted a l No. 
86 on the Billboard 2001 in 
2008, Park the Van said that 
we were o u tgrowing thei r 
abi lities, .. bassist/co-son g
writer Tob)· Leaman says. " 1 t 
go t to a po int where they 

knew they probably could n ' t 
release another record and be 
fai r to us in p rofi t." 

Since Dr. Dog's move to Anti
in July, viral marketing efforts 

through social media have been 
its bread and b utter. "Shame, 
Shame" will be o ne of the first 
releases in the Anti- Face book/ 
Amazon Discount Club, wh ich 
provides sale discounts in ex• 
change for Facebook fandom. 
T he album's firs t single, 
"Shadow People," was initially 
planned for r elease once the 

After European dates in No
vember, the band played U.K. 
arenas in December as a spe

cial guest of the Pet Shop Boys. 

U.K. headlining dates (March 

15-21) precede the U.S. trip. 
With a live lineup including 

al I of New Order except bassist 

Peter Hook, Bad Lieutenant's 
U.K. manager Rebecca Boulton 
says that "there1s a hardcore fan 

base that will be interested.'' 
However, she adds, uAt the 

same time, we're starting from 
scratch with a new band. we•re 
trying not to trade shamelessly 

on the New Order name.'' 
The album appeared inter

nationally Oct. 5 on Triple 
Echo/Co-operative Music, pre
ceding its Nov. 10 U.S. release 
on Original Signal Recordings. 

U.K. sales have passed 8,000, 

according to the Official Charts 
Co, while Nielsen SoundScan 
puts U.S. sales at 6,000. Bad 

Lieutenant is pUblished by Nat
ural Energy Lab (United States) 
and Warner Chappell (rest of 
the world). -Steve Adams 

>>>BIG IF 
Jazz/soul vocalist Mario Bion
di's English-language stylings 

have been firm favorites of Ital• 

band's Facebook fans reached 
20,000 names, bu t Anti- leaked 

the song Feb. 9. 
"\Vhat we wanted to do ,vith 

'Shadow People' was build up 
fans on Dr. Dog's Facebook 
page, w hich doubled ," Anti
GM Mark Hansen says. · w ere 
rolling out another song before 

the album drops, so we knew 
we were going to premiere the 
song eventually, regard less of 
the numbers." 

Hansen a n ticipates big 
things for the band. "Dr. Dog 
was a big sign for us here at 
A nti-, both because of their 
music and their momentum," 
he says. "The band is newly 
to uring in secondary markets 
nationwide and selling more 
tickel~ than e\'er, so we hope 
theywiU con tinue to grow with 
'Sha.me, Shame.' " 

Move on up: DR. DOG 

ian music buyers since his de
but album, "A Handful of Soul,'' 
was the sleeper hit of 2006. 
That was followed by the 2007 
hit live album " I Love You 

More," then the second studio 
set, 11lf/ J which has been a reg
ular in the top five of the 

FIMI/Nielsen chart since its 
Nov. 6 release. 

That sustained success has 

come despite Biondi releasing 
those albums on three sepa

rate indie labels: Schema, then 
Edel and now Rome-based 
Tattica. whose only other artist 

is the veteran Renato Zero. 
Blondi's manager/executive 

producer Simone Veneziano 
says the album's sales have 
topped 160,000 units. He 
suggests the singer's prefer

ence for English- language 

material makes him a poten
tial export, adding, ·•we are 
seriously looking at Japan, 

the U.S.A., the U.K. and other 
European territories once this 
album has realized its full po

tential in Italy." 
Biondi is published by his 

own company, Handful of Mu
sic; live bookings are through 
Milan-based F&P Group. 

-Mark Worden 

=s· IONS 
with MELISSA AUF DER MAUR 

Melissa Auf der Maur has spent much of her career on major labels, p laying bass in Hole and 

the Smashing Pumpkins and releasing her 2004 solo debut on Capi tol, but she says her heart 
has always been independent After leaving Capitol, she teamed with the Montreal·based Phi 

Group for her second album. "Out of Our Minds," a multimedia project that includes the record, 
a 28-minute film and a comic book, due March 23. Aul derMaurspoke w ith Billboard about the 
album, science f iction and becoming an Independent businesswoman. 

1 Your first solo record was released 
on Capitol. How did that end, and why 
did you want to r e lease i ndependently 
going forward? 
When I m ade my first record, I self-financed 
an d self-created and then later licensed to 
Capitol Records. Capitol ,.,,as gr eat .and very 
supportive of me. Then fast forward to the 
beginning of the writing and the m aking of 

m)' next record. Capitol was goin g through 
problems a.nd in one fell swoop, everyone I 
worked with there was fired , a l1 in one day, 

and that, to me. was danger. l l was very clear 
to me that I wanted to get out at all costs. So 
I m ade a big decision about a year•and•a•half 
ago to not get back into bed with a b ig box 
and forge ahead as an independent m usician 

and businesswoman. 

2 You've been talking about tho second 
album since 2005. What has the tlmellne 
been for the project? 

EM I had budget freezes before everyone was 
fired , so I started paying for [reco rd ing! and 
hoping EM I was goin g to pay me back. By 
the time everyone was fired [ from Capitol I 
an d it was in the hands of the lawyers . I lost 

anot he r year. T he film alon e took s ix 
months, and the com ic book illustra• 
tion took months . 

Mainly, l 've been trying to rebuild 
my business. Last year was when I 
metthenew partners [at Phi GroupJ 
and in 2008 I actually considered 
another m ajor label. So 2008, or 
2007. m ight've been the beginning 
of the falling apart with Capitol. Two 
years of m aking the record and two 
years o f suniving, and then 
here I am releasing it. 

3 It must be exciting to 
finally have it done. 

l 've definitely never worked 
so h ard in m y l i fe and I 
promise you, my years in 
Hole an d the Pumpkins 
were work. Meanwhile, 
I'm still a developing 
ar ti.~i. This is only my sec• 
ond record. As much as 
I' m a veteran in some 
ways, I on ly m ade one rec· 
ord and l 'vc been on a rnas• 
sive learning curve for the 

past fi1•e years- but i t's 
worth it. 

4 A couple of years ago you said you 
were looklng at "Out of Our Mlnds11 as a 

lifelong project and t hat you'd always be 
adding new content. ls that stlll the plan? 
I would say that ''Out.of Our Minds" is my foun 
dation that I will creatively and thematically 
g row from. I' m booking rock shows and a cou• 
pie of screening parties in the spring around 
the record. but I'm also talking to people in the 

art world to book, say, the art installation ver
sion of"Out of Ou.r Minds." 

It's definitely a project that can travel far and 

wide and exist in different forms and timelines. 
One of the things is committing to get away 
from that o ld-school m odel of the drop date 
and the single. I want to put the workout there 
and see ,,,,,·here the work takes it, not where the 

business model tells it to go. 

5 What arc your touring p lans? How will 
all o f the components be incorporated? 
Around the release of the record I'm going to 

be p laying a traditional, visceral rock show, 
but will make sure there's an art gallery or a 
screening in that same city that day or the d ay 

before, and be able lo bring all elements of the 
project to key, primary cit ies all over the world. 

The music is w here this came from . and the 
performa1H::c of the music is key. And that's a 

balance t.o experiencing it in a cinema or 
in an art gallery. 

6 You' ve been doing prcscnta• 

tlons at sci-fl conventions. How did 
that come aboutJ and what kind of 

reaction have you been getting? 
I went to m y first Comic-Con 

two years ago . What I 
walked away with was a 

very healthy. blossoming 
b usiness . Ever yone was 
open -m ind ed and " the 
weirder the better" was the 
creative m odel. 

There's been a lot onoy• 
alty wit h the Smash ing 
Pumpkins fans. There are 
those sci-fi fantasy guys 
th at love the Smashing 
Pumpkins, but I did run 
in lo so me of them al 
Comic-Con dressed up as 
Harry Potter. I like people 
,vho build their lives on 
fantasy better than I like 

people who build their lh•es 
on some urban reality. •· · · 
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Al_l:3lJIVIS -PETER GABRIEL 
Scratch My Back 

Producers: Bob Ezrml John 
Metcalfe 
l=MJ Lab el Services 

Release Date: March 2 

Peter Gabr iel apparently, 
doesn 't want t o be your 
"Sledgehammer" anymore, 
The incoming Rock and Roll 
Hall o f Fam er' s first studio 

album in eight years, "Scratch 
My Back," hits sof tly, with 
mostly lush o rchestrat ions 
rather than typical rock'n'ro ll 
trappings. As the title suggests, 
the set is a collaboration with 
other artists in which Gabriel 

covers one of their songs and 
they, in turn. p lan to do the 
sam e for one of his on a sub~ 

sequent album, " I' ll Scratch 
Yours." He treats David Bowie's 

"Heroes" w i th shimmering 
strings and Paul Simon's " Boy 

in the Bubb le" as a mel low 

LITTLE BOOTS 
Hands 
Producers: various 

Elektra Recor cis 
Release Date: March 2 
Nearly n ine mo n ths follow· 

ing the U.K. release of singer/ 
songwr i t er Little B oots' 

d ebut album, "Hands," state
side listeners w ill f inally have 
the op portunity to acqua in t 
them selves w ith a shining 

British talent who puts a fu· 
turistlc spin on pop m usic . 

L it t le Boots surrotmds her· 
sel f w ith complex elec t ro n ic 

tracks that col lapse mto 
each other lik e dom inoes, 
w ith such prod ucers as Red · 

One and Greg Ktirst in con
trtbuting energ e t ic beat s. 
"New in Tow n" and "Earth

quake" provide a vivac ious 
one-two o pening punch, 

while "Remedy" is a gor
geous synthesis o f Girls 

A loud's chic pop and Ky lie 
p iano ballad, The dark ebb Minogue's l igh t-as-air at-
and flow of "My Bod y Is a 
Cage" gives the Arcade Fore 
song a proggy veneer, while 
subt ly deployed stnngs lend 
an even more romant ic t inge 
t o Lou Reed's " The Power o f 

the Heart." It may take listen
ers a while to wrap their heads 
(and ears) around "Scratch 
My Back," but it will undoubt
edly polari ze an audience that 

has long awaited something 
new from Gabriel.-GG 

m osphere. Fo r an album 

with c rowded electro-pop 
instrumentation, the music 

isn' t overbearing, and Little 
Bo ot s' cheeky l y ri cs nev er 
lose any of their dry attitude. 

Despite the later U.S. release 
date, none o f the g littery 
t racks o n " Hands'' have lost 

their luster: if anything, Lit t le 
Boots m ay find m ore sta te

side success in a post -Lady 
Gaga pop landscape.-.JL 

MIGUEL BOSE 
Cardio 

Producers: Miguel Bose, Nico/as 

Sorin 

Warner Music Latina 
Release Date: March 9 

A pop icon in his native Spain since the '70 s, Miguel 
Bose Is no stranger t o lycra and headbands. A nd though 

he maintains that the t itle of his new a lbumJ "cardio," is 

a reference to the Greek word for "heart," these t racks 
are dest ined for workout p laylists throughout the 
Spanish-speaking world. From the bouncy electro-pop 

title track to the echoes of the Ziggy Stardust phase of 
his idol David Bowie on "lHay?'' to the Bollywood

tinged "Ayurvedico," Bose's seductive fr·ivo lity is in full 
force, The lusty rap "Jurame" was Inspired by the 2009 
humanitarian Paz Sin Fronteras concert Bose organized 

with Juanes In Havana, and •jeso No" Is a poignant 
power ballad that could be an anthem for his gay follow
ers. "Cardio/' the f ollow-up to his 2007 hit album, 
"Paplto" (a duets album honoring his 30~year career), Is 

brimming with retro f lavor. While his music might not be 

completely orig lnaJ, Bose overcomes any thin spot s In 
his repertoire with his personal flair, a charming combi· 
nation o f sophisticat ion and camp.-JCN 
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DRIVE-BY TRUCKERS 
The Blg To-Do 
Producer: David Barbe 

ATO Records 
Release Date: March 16 

Drive-By Truckers know all about big to· dos, w hether it 's 

re leasing a full-blown "Southern Rock O pera" or such 
sweeplng conceptual p iece s as "The Dir ty South" and their 

last studio album in 2008, " Brighter Than Creation's Dark." 
By those standards the band1s latest release, "The Big To· 

Do," is a modest affair: a collection o f unconnected-

BLAKE SHELTON 
Hillbilly Bones 
Producer: Scott Hendricks 

Warner Bros. Records 

Release Date: March 2 
Blake Shelton's new six-song 
album, "Hi llbilly Bone," may 
be a marke t ing and sa les ex· 
periment by Warne r Bros. 

Records, but fans of the Ok
lahoman art ist won't be dis
appointed. The title-t rack 

Release Date: Feb, 23 
It 's hard to imagine fo lk 
sing er/songwrite r Joanna 
Newsom fo llowing u p her 
five-song, 55-m inu te 2006 
sophomore album, "Ys," w ith 
an even more ambitious re
lease. Spanning lS t rac ks 

and three d iscs, New som's 
third effort, "Have One o n 

Me," ups the ante in not only 
quantit y but also musical 
d1vers1ty. The majestic ar -

lead single (featuring Trace rangements of "Ys" a re 
Ad kins) is a ro llicklng , red· 
neck celebra tio n of ~U things 

stereotypically Southern, in· 
eluding F-150s, blue jeans 
and fidd les. And althoug h 
''Kiss My Count ry Ass," wh ich 
conjures Hank W il liams Jr. 

and honky- t onks. won't go 

down as the most original 

song in h istory, it 's still a fun 
listen, On "Almost A lr ight." 
Shelton channels the care
tree fsland feel o f Jimmy 
Buffet t while singing about 

getting over a lover with the 
help o f a c ouple of beers. 
The album's highlight is "De
l ilah," inspired by his girl
f riend Mi randa Lam bert 's 
dog of the same name.-KT 

mm 
JOANNA NEWSOM 
Have One on Me 
Producer: Joanna Newsom 

Drag City 

ex panded , w i t h crackllng 
d r u m s o n the new track 

" Good Intentions Paving 
Company" a nd a lone ly 
h orn section on "You a nd 
Me, Bess." Other song s like 
.. '81'' feature little more than 
a twinkling harp and vocals, 

b u t Newsom's songwriting 

evokes the same hypnotiz
ing eff ect as ea r ly Jon i 
Mitchell. The most powerful 
t racks combine sparseness 
and excessive instrumenta

t ion, as ,n the slow build of 
"Baby Bi rch," N ewsom's 
w ispy singing style m ay still 

be too inaccessible for some, 
bu t hardcore fans will savor 
the growing vocal confi
dence d uring the two-hour· 

p lus runn ing time. In Qn era 

of quick musical fixes, "Have 
O ne on Me" Is a spac ious 

artistic statement too orig i
na l to pass up,-.JL 

though certain ly 

r elated-songs 
that t raverse all 

sorts of Southern 
terrain and situa
tions. The group 's 

songwriting trio 
(mainly Patterson 

Hood) offers the usual array o f po tent guitar r if fs, 

stomping hard rock and v ivid lyricism. The last of w hich 
part icu larly surfaces In Hood's chronicle o f " The Flying 

Wallendas'' and the true-life murder tale "The Wig He 
Made Her Wear." The buoyant " This Fucking Job" and the 

boogie " Get Downtown" speak to the current economic 
climate, while the Truckers shift gears wlth the ethereal 
ambience o f the Shonna Tucker-sung " You Got Another" 

and the gentle album closer " Eyes Like Glue." Those tracks 
also highlight the Impact that keyboardist Jay Gonzalez Is 
making on the band.-GG 

TED LEO & THE 
PHARMACISTS 
The Brutallst Bricks 
Prod ucers: Phil Palazzo lo, 

Christina Picciano 

may have declared in 1979 
that "Punk Is Dead." but Ted 
Leo & t he Pharmacist s help 
refute t hat not ion on their 
sixth studio set, "The Bru

ta list Bricks." A l thoug h i t 
niay not be a punk a lbu m 
through and t hrough, songs 
like "The Stick" and "Where 

Matador Records 
Release Date: March 9 
Engl ish punk band Crass 

THE CHIEFTAINS 
FEATURING RY COODER 
San Patr icio 
Producers: Paddy MoJoneY, Ry 

Cooder 

Fantasy Records/Concord Music 

The latest collaboration between the Ch ieftains and Ry 
Cooder symbolizes more than the union of t wo o f the 

most respected names In world muslci there's also a 
powerful thematic concept at work here. A n unl ikely 

alliance formed by the fusion of the Chieftains' 
tradit ional Irish music with Cooder's w ide-ranging Latin 
sounds, new album "San Patricio" relates the little

known story o f a group of Immigrant Ir ish soldieH> who 
deserted the U.S. Army during t he Mexican-American 

War and instead fought with the Mexicans. A n all-star 
cast pitches in to help tell the tale: Singer Lila Downs 
opens the album with " La Iguana/' on which u illeann 

pipes Jostle for space with fluttering mariachi guitar, 
while actor Liam Neeson narrates " March to Battle 
(Across the Rio Grande)" against a backdrop provided 

in part by California's Los Cenzontles. Other guests 
include Linda Ronstad t ("A la Orilla de un Palmar"), 

Van Dyke Parks and Los Tlgres del Norte (who both 
appear on "Canci6n Mixteca"). The resu lt is as thrilling 
as it i s enlightening.-MW 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net
www.americanradiohistory.com

Was My Brain?" embody the 
genre's sp i rit wi th p ound
i rlg drums, f renzied guit a rs 

and rushe d delive ries (the 
former cut c locks in at less 
t han two minutes), while 
,.Mourning m A m erica" 

mixes the genre' s chaotic 

arrangements and politi ca l 
bite with Leo's usual power
pop flare. The fro nt rnan' s 
pop tendencies also shine 
through on "At ivan Eyes," 
where he serenades a 
drugged lover with catchy 
hooks and references punk 
p redecessor Flux of Pink In

dians. Tracks like this should 
please fans o f t he band's 
stock·in·trade, while the set 
will pleasantly surprise 
open-eared llsteners.-lF 

THE WATSON 
TWINS 
Talking to You, Talking to 
Me 
Producers: J. Soda. Russell 
Po llard 

Vanguard Records 
Release Date: Fr,b. 9 

Los Angeles-based sister 
duo the Watson Tw ins' sec
ond album, "Talking to You. 

Talking to Me," fuses the 
pa ir's al ternative coun try 
sound with a fun kier vibe 
than found on their 200 8 
debut, "Fire Songs_" The new 

set also displays a more as
sert ive attitude t hrough i ts 
confident lyrical themes. The 
compell ing "Mid night" is 

in you t r ie d to tell m e 

what to do/I d o n ' t th ink 
so"). Perhaps t he album 's 
strongest delivery is found 

on the hard-hitting "Give Me 
a Chance," where the duo 

sings over a d rum pulse. 
" You can't hit me, take me, 

love me and leave me for 
d ead ."- MB 

mm 
LIL WAYNE 
Rebirth 
Pro ducers: various 
Young Money/Cash 
Money/Universal 
Release Date: Fr,b. 2 
Lil 'Wayne's lo ng-awaited 

new album. "Rebir th," is his 
first fu l l- leng th since the 
mult1 m il llon- se lh ng "Tha 

Carter Ill" in 20 08, and the 
rapper's f irst attempt at 

recording a true rock record. 
Tame punk•driverl g uitar licks 

may eclipse hard basslines, 
b ut familia ri ty is found in 
Wayne's wil lingness to be 

lyrically venturesorne. The 
adolescent angst of lead sin· 
gle "Prom Queen" is Iust one 
of his rudimentary m usings, 
and on the almost suicidal

sounding "Runnin ' "(featur
ing new comer Shanell), he 
despairingly sings, " I'm run

nin ' ou t of t ime, I'm runnin' 
ou t o f space/Feel like I'm 
runnin' round, but I'm run
nin' in p lace." " Rebirth" also 
finds Wayne exploring speedy 

pop-punk rhythms ( "The 
r uled by biting p iano that Price Is W ro ng"), but he still 
swells mto a melt ing guitar/ favors the balancing act be-

organ combo, w hile the sin

gle "Mod ern Man" features 
the sist ers' beauti fu l har· 
monies. A lthough Chand ra 
and Leigh Watson don't em

p loy their entire vocal range 
on the bluesy "Devil in You," 

they make up for it with lyri· 
cal maturity ("Well the devil 

EDITED BY MITCHELL PETERS 
(ALBUMS) ANO MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Melanie 
Bertoldl. Judy Cantor-Navas. 
Dfcvin Ch,3nda, M;,nel 
Concepcion, Lindsey ~ortier, 
Gary Graff. Monica Henera, 
Jason L1psh1.Jtz, M1ch1::1et 
Menachem. Jesse Serwer. Ken 
Tucker, Mikael Wood 

CRITICS1 CHOICE*: A new 
ret.ea:.e, re-gardless o f ch.art 
potential. highly recommended 
for mus.Cal merit. 

tween Auto·Tuned wailing 
and unhinged MC'ing ("Para
dice"). Although the c leaner 
m elod les and p op polish 
seem to m ute the rapper's 

st ream-o f·consciousness 
salvos, he st i ll sh ines on 

"Drop the World," featuring 
Eminem.-oc 

PICK •: A new release predicted 
to hit the top half of the chart in 
the corresponding format. 

All a lbLJms commercially 
avatlable In the Unite-d States are 
e ligible. Send album review 
copies to Mitchell Peters a t 
Billboard. 5055 Wilshire Blvd., 
Seventh Floor, Los Angeles, CA 
90036 and singles review cop ies 
to Monica Herrera at Billboard, 
770 Broadway, Seventh Floor, 
New York, N.Y. 10001, or to the 
writers m the appropriate 
hvre<'iUS. 
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BREAKING 
BENJAMIN 
Give Me a Sign (Forever 
and Ever) (4:17) 
Producer: David Bendeth 
Writer: B. Bvrnley 

Publishers: Seven Peaks 

Music o/b/o itself, Breaking 
Benjamin Music (ASCAP) 
Hollywood 

Breaking Benjamin follows the 

thrashingurgencyof"I Will Not 
Bow" with a potent scourge of 

a rock ballad in "Give Me a Sign 
(Forever and Ever)." The Penr1· 
sylvania band's longt ime pro

ducer, David Bendeth, creates 
a thick, murky backd ro p of 
compressed guitar s and 
drums, over which lead singer/ 
songwriter Benjamin Burnley 

administers his studious angst. 
"Daylight d ies, black out the 
sky/ Does anyone care, is any
body there?" he mourns. His 

steeled vocal ca rries t he 
gloom well, but there's also a 
palpable yearning for salva

tion whenever he soars toward 
the upper register or repeat

edly shouts the song's title. Ex· 
pect "Give Me a Sign" to follow 
the same path that "I Will Not 
Bow" did to No.1 on Billboard's 
Rock Songs chart.- MH 

llffl!I 
TAIO CRUZ 
FEATURING 
LUDACRIS 
Break Your Heart ( 3:05) 

Producers: Taio Cruz, FrtJser 

T. Smith 

Writers: various 
Publishers: various 

Mercury 
London-based singer Taio 
Cru2's first single, "Break Your 

Heart," debuted at No. l on the 
U.K. singles chart without any 

gimmicks. His stateside ver
sion turns up the heat with a 
feature by Ludacris, who gives 
an upfront warning to women 

in h is brief rap introduction. 
Cruz's breezy vocals on this 

electro·pop number have all 
the warmth of smooth R&B, 
w hile producer Fraser T. Sm ith 

sets up the right ratio of 
catchy vocals and tempo 
chang es to make a hit in the 
vein o f Jay Sean's "Down," 

"Break Your Heart" recently 
debuted stateside on Bill· 
board 's Top 40 Rhythm Air· 
p lay chart. and Cruz's album, 
"Rokstarr," w ill be released 
later this year. Between p ro
ducing and writing for Sug
ababe~ and Justin Timberlake 

and burning up the dance· 
floors, Cruz is o n track for a 

big 2010.-MM 

mm 
OMARION 
Speedln' (4:23) 
Producer: 2SJ Music 

Writers: various 
Publishers: vanovs 
Starworld/Musicworks/C,,pitol 
Omarion may have been boot
ed from Lil Wayne's Young 

Money crew. but with his sec-

JAHEIM 

Atlant,c 

Finding My Way Back (3:46) 
Producers: lvBn ''Orthodox" Barias, 
Carvin "Ransum" Haggins 
Writers: various 
Publishers: various 

Jaheim showcased his ability to ride an uptempo party 
groove on his recent h it ., "Ain't Leaving Without You," 
but the suave crooner' s bread and butter has been slow 

serenades. Right on cue, ''Finding My Way Back" Is 
quintessential Jaheim. A melancholic guitar r iff sets the 

tone for t he song, which f inds the husky•voiced tenor 
p lotting the recapture of a lost love. But what sepa· 
rates "Finding My Way Back" from any number of his 

Identically themed t racks Is a particularly well-executed 
m etaphor. "Caught a love wave/ Rode it then I wiped 
out," Jaheim sings, introducing t he maritime theme 
that runs through hi s verses. "Two ships just passing In 

the night now/ Offshore, looking for a lighthouse." As 

long as he keeps finding ways to make t radi tional R&B 
sound this freshJ Jaheim fans should hope that he 
remains lost at sea.-JS 

LADY GAGA FEATURING 
BEYONCE 
Telephone (3:40) 
Producers: Rodney Jerkins, Lady 
Gaga 

Writers: various 
Publishers: various 
Streamline/KonLive/Cherrytree/lnterscope 
''Te lephone" starts off unassum ingly, with a 
solemn Gaga singing over an alluring harpsi 

chord melody (a signature Rodney Jer kins flour• 
lsh that dates all the way back to Brandy and 
Monica' s "The Boy Is Mine"). In no time, though, 

t he song bust s w ide open to reveal a pounding, 
irresistible club anthem. Much like Ke$ha's "Blah 
B lah Blah," "Telephone" sets out to silence buga

boos, with whom featured ar t ist Beyonce Is all 
too familiar. " I should have left my phone at 

home 'cause th is i s a disaster/Calling like a col• 
lector/Sorry, I cannot answer," Beyonce seethes, 
as the track suddenly digs its c laws into synco

pated, Dirty South drum k icks. By the time "Tele· 
phone" surges through a wall of cellu lar bleeps to 

return to its simple introduction, Gaga and Beyonce 
have left the listener with Just one option: surrender 

to the dancefloor.-MB 

ond single the R&B crooner 
proves his relevancy on his own 

merit. Contrary to the boastful 
f irst single, " I Get It In," this 
maudlin ballad finds Ornarion 

desperately trying to make it 
home to his fiancee, who's on 
the verge of leaving him, when 

his car b reaks down. " I gotta 
get back to you/I called triple 

I 

) 

A, they say they on their way/ 
Time's ticking fast, gotta see 
you today," Omarion frantically 
be lts over marching-band 
drums, a one-finger piano pat

tern and electric guitars. If he 
continues releasing tracks like 
this one, he might easily spe-ed 

his way to the top of the charts 
in no t ime.-MC 
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Im_ BY GAIL MITCHELL I 

Makin_g 
Rock'N'Roll 
History 
Cult Favorite 'The 
T.A.M.I. Show' 
Comes To DVD 

Director Q uentin Taran tino 
ranks it in the ' top three of all 
rock movies." "Little Stf.'\"en" Van 
Zandt proclaims it "the gi-eatest 
rock rnovicyou've never seen." 

That's aboutto change March 
23 when Shout f"Jctory releases 
' ThcT.A.M.I. Show: C.Ollector's 
Edition• for the first time on 
DVD. Filmed live at the Santa 
Monica (Cali() Ci,1cAuditorium 
in l %4, the first concert movie 
of the rock era brims with nea.r]y 
two hours of kinetic perform
ances by 12 acts, seven of whom 
are now in the Rock and Roll Hall 
ofFame. including the Rolling 
Stones (with tl1e late Brian Jones), 
James Brown, Chuck Berry, the 
Beach Boys and the Supremes. 

"It was all live, no postpro• 
duction, oo second choices. It 
was a ll gut inslinct," recalls 
"T.A.M. I." director Steve Binder, 

whose credits include " Elvis: '68 
Comeback S pecial." In fact, 
Binder adds, when he and exec
tttive producer Bill Sargent 
screened the film for several !>"tu
dio executives , one exec sald. 
"'This is a total disaster; it has 

too many closeups." 
'T.A. M. I.· stood for Teenage 

Awards ~ usic Internatio nal, 

whkh was originally conceived 
as an intt"fll.1tional nonprofit or• 

ganiwtion that would produce 
yearly concerts and awards cer
emonies for nehvork broadcast 
The proceeds raised would be 
donated for music scholarships 

and progi-ams. While that prem
ise never took root, t.he movie 
did. Filmed seven mon ths after 

the Beatles invaded the United 
States on "The Ed Sull ivan 
Show" and making its "world 
premiere" Nov. 14, 1964 , al 33 
Los Angeles-era theaters, "'The 

T.A.M.I. Show"was releasedna
tionally in December 1964 and 
debuted in the United Kingdom 

A GROOVE-Y MOVE 

in April 1965as'"foenAge C.Om
man d Performance." Since 
then . the pioneering film has 
become a adt favorite, kept alive 
through video bootlegs as rights 
issues were ham m ered out. 

•My goal in shooting th is was 
to put the viev.ting audience front 
and center as if they were there 

live," Binder says. "l wanted to 
give the artists the freedom to do 
whatever they did; to have the 
camera follow them and not the 
other way around. I wanted the 

audience to see the reactions, the 
emotion , the sweat."' 

Watching Brown's dynamic 

Shanachie saxophonist Euge Groove h as come a long way from his firs t public 
performance: a second-grade piano recital. After touring and/ or recording with 
such stars as Elton John and Tina Turner, the one-time Tower of Power mem
ber is now tied for the most No. ls- four- on Billboard's Smooth Jazz Songs 
chart s ince the survey debuted in the Oct. 22, 200S, issue. ~I As "Sunday Morn
ing" leads the radio airplay list for a second week, Groove has equaled the chart
topping output of Boney James and Richard EILiot. The musician, born Steven 
Eugene Grove, previously topped Smooth Jazz Songs with "Get 'Em Goin'" 
(five weeks, 200S), " Born 2 Groove" (one, 2007) and "Religify" (seven, 2009). 1 
"Sunday Morning" is the title track to Groove's No. 2-peaking sixtl1 entry on Top 
Contemporary Jazz Albums. His las t effort, "Born 2 Groove," became his first 
No. 1, spending tl1ree weeks on top during a 47-week run. -Gary Trust 

ARTISTS WITH MULTIPLE NO. l s ON BILLBOARD'S SMOOTH JAZZ SONGS CHART 
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performance- heightened by 
his danlin g footwork-the 
viewer is nearly a s sweat
drenched as he is and u..nequiv• 
ocally understands why he was 
called "the hardest-working man 
in show business ... Rut that's 

just one of the many "T.A.M.I." 
h ighlights. Hosts Jan & Dean 
introduce a diverse lineup of 
U.S. and English acts that also 
includes Mot.owners Marvin 
Gaye and Smokey Robinson & 
the Yi iracles, Lesley Gore, Gerry 
& the Pacemakers, the Barbar
ians and Bill)' J. Kramer & the 
Dakotas. The restored film also 

Horn of plenty: 
EUGEGROOVE 

boasts the Beach Boys' perform
ances that were removed after 
the film's initial tl,eatrical nm. 

Providing musical backup 
was the Wreckin g Crew. The 
band. whose members included 
Glen Campbel l and I.eon Rus
scll. is best-known for playing 
on all of producer Phil Spector's 
hits. The Blossoms-Fanita 
James, Jean King and Darlene 
love-supplied backing vocals. 
Rounding out "The T.A.M.I. 
Show" DVD package: new com
mentary by Binder; colorful, 
you -are-there liner notes by 
mu sic historian Don Waller, 

rare photos: and the original 

radio spots promoting the show. 
Asked why "The T.A.M. I. 

Show" sti ll holds up after 4{; 

years, Binder says it boils down 
to the artists' unbridled perform• 
ances. "Most of the black acts 
we re restricted front main • 
stream televi!-,;on. So it was great 

seeing white audiences reacting 
to Smoke)', James and Marvin as 
equals to the RoUing Stones, the 
Beach Boys and everybody else. 
Itwa.s an integrated United Na• 

tionson wheels with nobody dis
eussing race afterward. It's just 

a great rock'n'roll film." 
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- Excellent 
adventure: 8.0.B 

Leave Them 
Wanting More 
Grand Hustle/Atlantic Upstart 
B.O.B Closes In On His First Hit 

on You'' featuring singer Bruno Mars, jumps to 
No. 16 on the Billboard Hot l OO and No. 37 on the 

Hot R&B/Hip-Hop Songs chart.. Also moving 19-
15 on Hot Digital Songs, "Kothin' • sold 72,000 
more downloads for a total of257 ,000, according 

to Nielsen SoundScan. In the wake of the single's 
growing popularity, B.o.B's debu t album, "The Ad
ventures of Bobby Ray," has been pushed up from 
May 25 10 April 27-a rare move in a climate of 
constant delays . 

A tireless perfonner, guitar-playing Atlanta rapp<·r 
B.o.B is no stranger to 1eaving fans wanting m ore. 

"When the crowd starts chanting for an encore, 
you got to come back in t ime." the 21-ycar-o ld 
Rebel Rock/Grand Hu st le/Atlantic ar tist says. 
"You don't want the crowd to calm down and even• 
tually leave." 

O ffstage, B.o.B !born !lobby Ray Simmons) is 
quickly becoming a crowd-pleaser as well. After 

just five weeks, the rapper's lead single, "Nothin' 

While ll.o. B says the chart success doesn't s u r
prise him, the edcttic rapper admits the speed ,vith 
wh ich it's happened has caught h im off guard. 

CREATING A BUZZ 
Lucy Schwartz may seem like a fresh 
face, but the 20-year-old s inger/ 

songwriter has already built an im~ 
pressive musical resume. The daugh• 
ter of TV composer David Schwartz 
("Deadwood," "Arrested Develop
ment"), Schwartz has written pop 
tracks for films like "Adam" and "Post 

Grad" as well as TV shows "Grey's 
Anatomy" and " Make It or Break It." 
The emerging talent has also been 
tapped to appear on the upcoming 
"Shrek Forever After" soundtrack. 

W ith the release of new EP "Help 
Me! Help Me!" in January, Schwartz is 

bent on expanding her solo career 
while fanning the sparks from her TV 
and film placements. 

"I love both processes," she says of 
writing her own material as well as 

for other projects. "It's a challenge 
making music fit an established story, 
but It's exciting writing songs I never 

would have otherwise." 
Schwartz spent her early teens 

helping her father in the studio and 
polishing her piano skms. After her 

father dropped a demo of her work 

in the mailbox of Chris Douridas, an 
on-air host at noncommercial KCRW 
Los Angeles and film music super

visor, Douridas pegged Schwartz to 

write two songs for the 2008 Meg 
Ryan comedy ''The Women." 

"She has a childlike wonder along
side a maturity that belies her age. 
It's an incredible combination/' says 
Oouridas, who has since become 
Schwartz's co-manager. 

Recorded last sum mer with pro

ducers Mitchell Froom (Elvis Costello, 
Paul McCartney) and Barrie Maguire 

(the Wallflowers), Schwartz's EPwas 
completed at the same time as a full
length a lbum, now slated for a July 
release. A lthough the artist is shop

ping for a label1 she says the EP was 

initially released to "create a buzz 
and give a hint of what's to come.'' 

Douridas sees Schwartz's visual 
talent-showcased in the imagina
tive puppet-themed video for the 
EP's title track-as a key selling point. 
Currently scoping out touring op
portunities, Schwartz has been con
firmed for an undisclosed date on 
this year's Lilith Fair tour. 

As she prepares for her album's 

release, Schwartz will continue 
raising her profile through more TV 

and film work. She'll next be heard 
duetting with singer/songwriter 
Landon Pigg on the "Shrek" song 

"Darling I Do." -Jason Lipshutz 

"'lb ere was a lot of potential energy, and now I feel 
like it's kinetic energy," he says. 

Alier breaking through in 2008 on mentor and 
G rand HusUc co-fou nderT.l.'s "O n To p of the 
World." he released the well-received "B.o.B Vs. 
Bobby Ray" mixtapc in June 2009. He also joined 
fellow rap ttpstarts Kid Cudi and Asher Roth for se• 

lect dates on last summer's the Great 1-langover 
to ur. • May 25, • a mixtape hosted by DJ Drama and 
DJ Sense, was released last month in assotiation 
witl1 streetwear brand LRG. "Nothin' on You" is fea
tured as a bo nus track on the free download, whose 

tit.le is a reference to B.o.Ws origi nal release date. 
"It's a mini-album ," DJ Drama says of" May 25. • 

"\Ve took a different approach and wen t very light 
on the drops and the mixtape yelling. We just got 
to help pu t h is sound in a good place." 

• I think some people are wondering if my album 
will have the same excitement my mixtapes have 
had," B.o.B says. "I feel like the album's a mixtape, 
but polished." 

Helping B.o.B harness h is funky "Adve.ntures" 
in experimen t.alism are T.I. and \Veez.er frontman 
Rivers Cu omo. Also collaborating with him are 
chart-topping producers Dr. Luke and Jim Jonsin. 

"I've always been a fan of the artists," 8.o.B says. 
"Bu t the fact that I was kind of ignorant a.bout the 

magni tude of the p roducers I was working with 
rnade me able to make m us-ic o rganically. I wasn't 
thinking, 'Oh, my God, we've got this super-lmge 

producer-we have to make a smash.' " 
Fans can preview the fruits of these collabora

tion s as R.o.R opens select dates for fellow At
lan t ic a rtist Lu pe Fiasco on the Steppin' Laser 
to ur. which kicks off March 5 in Claremont. Calif. 

B.o.8 jg also set. t.o grace several festival stages in 
the coming months, including Coachella, Bon

naroo and Lollapalooza. 

ALL GROWN 
UP 
It's been more t han a year since 
Brutha released Its sell-titled Del 
Jam debut following the death of 
mentor and former label chief 
Shakir Stewart, who d ied of a self· 
inflicted gunshot wound in 2008. 
Now, with the upcoming release 
of its second album, "Vacancy," 

the Harrell brothers hope to both 
prove the act Isn't a g immick and 
sustain Stewart's legacy. 

Brutha recrui ted Twista, Ric k 
Ross , Ryan Toby, Eric Hudson, 

Los OaMystro and R. Kelly for 
the set, due this spring/ summer. 

Kelly penned first s ingle "One 
Day on Earth" and appears on 

another track, "Talk Box," a 
song uabout a certa in part of a 
woman's body," says Cheyenne 
(aka Papa), who grew up harmo
niz ing w ith siblings Grady, Jake, 

Anthony and Jared, The " Earth" 
video premiered March 3 on 
BET. Other " Vacancy" songs In 

c lude "Baby Making Music" and 
1'Sexaholic." 

"This album is not j ust about 

the ladles but also what we like 
to do to and for the ladies, one 

of those things being sex," An• 
thony says about the Jodeci-in· 
spired project. 

A series of short, viral EPKs will 
be launch ed on a weekly basis 
leading up to the album's release 

date. In addition, a OJ Finesse
hosted mixtape t itled " Destina 
tion Short Stay," f eaturing Si )( 
covers of sex·themed songs by 
acts like Jodeci and Tyrese p lus 
six orig inal productions, wi ll be 

available soon. 

Introduced to a national audi· 
ence by way of the 2008 BET re· 
ality s.how .. Brothers to Brutha.'' 
the siblings say they're now solely 

focusing on music while honor• 

ing Stewart' s legacy. 
'
1Shakir wasn't just a record 

executive to us, he was a b ig 

b rother," Grady says. "His pass· 
Ing opened our eyes. It was a re· 
ality check and a reminder that 

l ife isn't just about music but 
about bui lding and nourish ing 

fam ily and relationships, We ' ll 
never be able to replace Shakir, 
but w e will continue in his honor.'' 

-Mariel Concepcion 

www.b illboard.blz I 35 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net
www.americanradiohistory.com

Billbear.i. CONNECT W ITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARKETPLACE 
For ad placement in print and online call Jeff Serrette 800· 223-7524/ jserrette@billboard.com 

ln re: 

NOTICES/ ANNOUNCEMENTS 

IN TI-IE llilTED STATES BANKRUPTCY COURT 
FOR TI IE l\ORTT-IERJ' OT STRICT OF GEORGIA 

Xl'LM'TA DIVISIOK 

Olaptcrll 

V.ALliE MUSIC CONCEPTS 0-:C .. Case N'o. I o.65031 (P\Vll) 

r.>cb4.or. 

l\"OTICE OF ACCT!Ol\ AND SALE 1-lEA.RII\G 

PLEASRTAKE N011CE OFT! rl.l f-01.LO\\'ING: 

I. On February 21. 20Hl. lhc abm'e•c.aptioncd dcbtOf" and debtor in JXl6SCS1>ion (the ''Debtor-"'), filed a moliCNI for cntl'}' of a.n 
order(dtc ··mJ Proc~UUrcs Order'). amoue, other 111.ings, (a) appr<wine Bid Pr()Udure.<1 for llK ~ale of 1-ubs:ta,1tially all of the a~ts O\\'»Cd 
by lhc Debtor (lhc "Acquirc(i AsscL,;"). as dC'sc,ri~d in the As~cl ?urrh.&sc AgTC'cnienl dated as of February 19. 20!0 am ongTrcl.11.'i World 

Enlcrt.iinmcnt C (lf"J)Ot:1liQn, .is pttn:haser (1~ "Proposed Purch-'!'lcr"). ,md V~UC' M usic; V)nl;Cp"" lnc; .• a5 .,;clkr ( the "A.-.sct P\Jn;ha.1c 
Agreement"): (b) approving the Asset Purc,ha.~e Agreement and p,aymenL~ to the stalking horse bidder thcn·w1der: (c) 3P'l'W0Hng the fonn 
and n\a.llnc:r of n.,lice of the aoclion oo lhe Acqwred A.~sels and 1hc Sale neanng: (d) appro,·ing procedures l"Clatin_g la the assumption 
;111\d 3$Sienn\Cnl or co,,ttacts a,,d lca.qcs: and (c) scheduling a .sale hcartog (di!!' .. S:ilc Hearing") to co~idcr d\t ~ Jc of 1b~AcquiredAs...~L,; 
and selting ob~ction a nd bidding deadlines with re.pct·t lo the ~ale Tilt' Motion additionally requests entry or an order (the ' ·Sale Or• 
der"") .-pproving ( i) the ~Jc of !he ;.\cquired Allsc:ts free md dc::ar of lie.ru. cl.:Urru, rn<;umbr.1ncc"S ,md interest.~ <Xiotempl..-ted by the J\5Scl 
Pure~ Agreement: (ii) assumption and al'.l'lignmrot of certlin c~,;ecutory contracl~ and une.,;pired k~s: and ( iii) cert-ain rcl-alcd relief. 

2. O n February 26. 2010. tlic t'n.itOO Stares 13ao.knr))IC)' C'ourt hll' ~ Kotthcrn Dis trict of ~ ri ia e o1crl!"J the 13id Prou,
dures Order (Docket ~o. 36J- Pursuant to the Bid Procedur~ Order. the aucuon for the Acqwttd Assets shall take"' place on ,\larch 
24. 2010 ;11 10-00 .a.m, (E.1s1em Time) .it the oflitc:!-of Smith, C_j;unbrell & Rn,•;.~ell. LLP. Promcn.k.k TT, Soitc: 3100, 1230 Pe.i<.:hlrc:e 
Strut ~£ .. Atlanta, GC"OJ"iia 3<B0?. Only partics thal ti.we submittC"d a Qualified Bid in accordance wi th the Bid Pmc-cdw"t':s. :at• 
tlch<"d to the Hid Proc:cdurc-r. Orde'.'r a.~ fahibit I. by no la ta than i\farch 22. 2010 al 12:00 p,DL (P.astan Time) (the ' '"Bid DC"ad• 
line= .. ) rm,y rtarticipatc at 1he 211C;lio1) .-\ny 1nrty lbat wisb.:-s to lake part in 11\i.s process and snl:,o,il 3 bid f(lf the Ac.:(flUred A~LS 
mrn;t sub1m1 1hcir compcrin.& bid prior to the Bid Deadline and in accordanc.:- \\ith the Hid Procedures. ?artie~~ intercsled iu rC"
ce-iving inf011JMtioo rc:~rd.ing the s.alc or the Acquired A~",C1!S should c:oot..tcl The FiJtley Gwur , lnc .. Sot1thp.1rk Towc:.-s, Suite 
1120. 6 100 fain·icw Road, Charlotte. Korth f'.3roljna ?82 10, A tt11 Am.tiod J. C'.arraoo. Jr. or go to w,,·w.dataroon,Jogio.com 
md enter the login .. rdailerl23" and passwmd '"rel.ailerl 23" to gain accest. to ftuther doc:umenls regarding the sale lran.~aclion. 

3 . ' l11e Sak I k-.a.ring to ClDn<lickr appmnl oflhC' Sale ot" lhC'Acquir-C"d A.11sc-ts to the Pr-01:ioscd Purcha~r or Succn.~rul Bidder (a~ 
de tined in lhe Bid Proc.:ed\1re.s) free :itnddt"'.MI)( :t.11 l icr~. c;fairns andcntumbr.utt.cis will be held before the llurtor".ahle P',ml W , Bon.i.pfd. l" nil
ed S1a1c.s B:11nlJ,.1pt,-y Judge, 75 S1,ring S,tree1 S.W .• R.oom 1401. A tla.nb, Gc-or~ia 30303. on Match 2.."i. 20JOa1 2:00 J>-11.•- (Ea..~tt'm Time), 
or al such earlier date as co URS-el may bC" heard The Sale JJ("aring ma)' be oonlinued f roo1 limC" lo time \\ithoot further no6ce to cmlilors or 
p.111ic:=1 in intc:resl ~.cher 1ha.11 by ,-u,,uunce~o• of the <;<mlinu.ance in optn cOtlrl on the d.!1c sthcdultd for IJ1t S..Je He.aring (or in .igemb). 

4 , Objcctioas, if ;1.ny, 10 !ht :!-.I.le of 1bc Ac;q1.1im l 1\sscts (iOflleniphltcd by the Asset Pltrthasc Agrc:emen1. or the rc:licf re
quested in th(" ;\folion (in.cludi,1g v.irh r~pect to cure anm,ml'l :u1d adcqu:tte a_qg.urarn::e) mu~r: (a) IM, i n writing: (b) comply witJ1 
the' Bankrupt()' R ules, and 1hc: local rul",~ for the Bankruptcy Court or the N"orlhcm Oi.~trict of Grorgia: (c) b,c [i)od wilh the dcrk 
of 1he B.ankrtiptcy Court for the :K'orthem Distri<;I of Ge,1Jrgi.,.. 75 Spring Str«I S.W .. Room 1340, Atlanta. Georgio1 ~03 (or fil,r:d 
electronically via the Bankruptcy Court's electronic filins. system). on or before 12:00 p.nt. (l".:a.~tcm Time) on March 22. 2010. or 
such c.irlier U..te and lime .is the Debtor m~y .agree and (d) be sef'\'«I so ~ to be r«ci\'Cd no 1.tter lh,m 1'2·00 p.m {&,km Time) 
on 1[)(" i'i:llltJC" day. upot1: (i) (l()U1~cl to lhe OehtOf, Sntilh, CT-an1hrt-ll & Ru.,~ll, LLP. PnJnlCnade IT, Suite 3 100, 123-0 Peachtree 
StRet X.E.. Atlanta. n~orgia ]0309. Attn; Michael S. Haber and Brian P. Tlall: (ii) COWL'S<'] lo the offk1aJ com mittee of W1se
turcd 1;:n::dit(JQ awoinled i11 Ilic.st c;b..pter 11 case:<,: (iii) wun~ l lo the Pnipc,~ed Pu.rclM.scr. Kirkfand & B li.5 U ... P, ~00 Norlh l,;1~ 
Salle S trc("I_ Chicago. Illinois. 60654. Altn: Patrick ?-.:ash a nd P:ud Wierbicl:i : a nd ( h") the Office- or the United Statci;. l'ru.~t« . 

!,. l 11 the c,·cnt t hat t}1t': Propru:~ Putc.haStt ifa: no t lh t': Suce~sful 13iddcr a1 1he Aucti0t1. d~ noi,-Ocht.w party In a oy f,cbedukd 
C'ontr.1ct(s) will ha,•e w1lil the- Sale Hearing 10 objccl to the S.ucCIC'ssful Bidclc-r's ability lo pe-tfonn wider such Scheduled Conlrac:t(s) . 

6. "11us Nobce and lhc Sak Heanng are -subj«t to &he fuJIC'r lerms and condition..~ ot' the Motion. the Hid Procedu,n,s 
OrJtt artd th< Did Pr0<.:edl.1r"s, which .sh,11II c;on110I in lbc evc:111 of ;,,i,y c;onffo:;I ;irJld lhc- DebtQt ew.:O\lr".,.ges (T.irlic:.,; in interest l(I re-
,·i.:-w suoh doc1.1me11t'l io th.:-ir entirety. Copies of th e'.' ~fotiOft. 1111!' Asset P1.uc:hase Agrttn~nl, 1hc Bid Pn:,ccdnr.:-s. and or the 8 id 
Procedur~ O rder may IX' obtained by written rcqU("~t to counsel to 1he Debtor. Smilh. Gam brell & R w;$ell_ Ll.F. Promenade n. 
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T-SHIRTS 

Worldwide Distributors of Licensed: 
ROCK & NOVEL T Y T-SHlRTS, 

STICKERS, PATCHES, llLAGS & MORE! 
Check out our website catalog: 

rl'IIW.bacbtage-fadion.com 
or call for a free price list/flyer (dealers only): 

800-644-ROCK 
(ouisidc the U.S. - 928-443-0 100) 

NOTICES/ANNO UNCEMENTS 

Is the NMPA Settlement 
right for you? 

The proposed NMPA settlement regarding 

pending and unmatched royalties has been 

referred to as a "rough justice" solution. 

While it is not a perfect solution to the com

plex issues at hand, it is a solution. 

However, there are alternatives. 

If you are undecided about opting-in to the 
settlement program, please give us a call. If 

you have decided to pursue your outstand

ing royalty issues on your own, we can help. 

Please call us at 1-888-876-27 11 

Music ROYALTY SERVICES 

MUSIC 
MERCHANDISE 

BUY DI RECT AND SAVE! 
While otht, people are 1aisi~ their pri ces, we 

~e :;~inlo ~:tts~eJu,Lb~e°?r~ <rr:s~~11 
extensive listings ,wa1labla. 

f or 1ree catalog c~I (6091 890-6000, 
Fax {609) 890-0247 or write 

Seorplo M usJe1 lne. 
P.O.Box A Trenton, N.J, 08691-0020 

email: scorplomus@aol.com 

CALL US TODAY AND ASK 

ABOUT THE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR 

NEW ADVERTISERS! 

1-800-223-7524 or 

L _lserre tte@billboard.com 
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DIALING FOi~ Hll"S 

CARBIE ON 

'GONE' CLUBBING 

>>With her 15th No. 1 on the Hot 

Dance Club Songs ch.:nt, Kristine 
W ties Mariah Carey for third· 

most leaders, behind only 
MAdonna (40) 11nd J11nct Jllckson 

(19). "I am so honored to be in the 

company of these amazing 

women," Kristine W so11y s. "I've 
buil t a fan base one show at a 
time over the yours . It hns given 

me a career and fans that feel like 

my family." 

» Until this year, the Bcntlcs' 
original (No. 1. 1970) and Joan 

Baez's cover (N o. 49, 1971) wc,c 
the only versioni; of "Let II Be" 

t o chart on the Billboard Hot 

100. In t he pnst five weeks, thl' 
classic has appeared twice, 

thanks to Jennifer H ud son (No. 
98) and. this week, Km , A llen 

(No. 63). 

_....... Re~d Ci'iart Beat 
5ji, eve," weeK dt 
~ b illboard.com/chartbeat 

Billb@ar•t 

Johnny Cash's Continued 'American' Success 
Talk about perfect tinting. 

Two days after Johnny Cash"s latest 
album, "American Vl:Ain't N0Gra,1e ," 
was released Feb. 23, Apple a11nounced 
that the iTunes store had sold its 10 bi l
lion th song: Cash's "Guess Things Hap
pen That Way.• Only a publicist could 
dream of such a scenario, and with such 

made the purchase and was rewarded 
with an iTunes gift card worth $10,000. 
Let's hope he then bought Cash·s new 
album , ifhc had.n't already. 

T he Cash set s tarts at No. 3 on the 
Billboard 200 with 54,000 copies . ac
cording to Nielsen Sou ndScan. It 's the 
late legend's final installment. in his 
American Rt·cordings series w ith pro
duceT Rick Rubin. The last one, "Am er-

ican V: A H undred High ways," debuted 

at No. l with 88,000 in July 2006. 
Incredib ly, "American VI " is only 

C.Sh' s fifth top l O album on the Billboard 
200. Previous to the chart-topping sue• 
ress '"Amer ican V," he had only visited 
the top 10 with "Johnny Cash at San 
Q uentin" (No. L 1969), "Hello, r m 

ary 2004 is at No. 16: Mariah Carey 

(10 million). 
Cash's haul is more than Eminem 

(12.2 millio n). Green Day (10.4 m il
lio n) and Alicia Keys (9.3 m ill ion ). 
And it's more than the combined total 
of Queen (4.7 millio n), Madonna (4.4 
m illion) and Nirvana (3.7 million). 

Cash has been a con• Johnny C.Sh" (No. 6. 1970) 
and "The l.egendofJohnny 
cash" (No. 5, 2006). 

OverThe 
Counter 

sistent seller since 2004 
too, moving more than 
1 m illion albums every 
year be tween 2004 and 
2008. In 2004, he sold 

1.8 m i llio n. followed by 
2.8 million in 2005, 4.9 
million in 2006, 1.7 m il

lion in 2007 and l mil-

CASH M O NEY: Since 
Johnny Cash's death in 
September 2003, his ca t
alog of albums have so ld 
surpris ingly well. FTom 

January 2004 through the 
week ending Feb. 2 1. 

~rrr, .. # 
lion in 2008. Last year, 

his catalog shifted 702,000. 2010, h is collected albums sold nearly 
13 m illion copies. 

During that span, he ranks ninth 
among all acts with the most albums 
sold . Rasca l Flatts leads with 16.2 

m illion, followed by Kenny Chesney 
(15.2 million), the Beatles (13.72 mil• 
lion). Michael Jackson (13.7 m illion), 

Toby Ke ith (13.64 mi llion), Josh 
Groban (13.6 m illion). Nl ckelback 
(13.43 million) and Tim McGraw (13.4 
million). with Coldplay roundjng out 
the list with 12.8 million. 

It's a m an's world among the top 10 
album acts-the top 15 even- as the 
top female a lbums artist since Janu-

RENAISSANCE: While Johnny Cash 

never dropped off the music radar in 
the late '80s and early '90s, m any point 

to his fi rst •Amer ican Recordings· 
album in 1994 as starting his renewed 
popularity and gaining him a new gen• 

eration of fans . 
What truly kicked open the door was 

.. American IV: The ~an Comes 
Around.·· released in late 2002. The set 
initially drew my attention because it 
included a fantasticcoverofDepeche 
Mode' s "Personal Jrsus." However, 
the o ne song on the a lbum that gar-

IVlal"lcet \~fat<:h A Weekly National Music Sa les Report 

Weekly Unit Sales Year-To-Date 
DIG"AI D~ITAI 

ALBm Al.BUMS• IRACKS 2009 row OllM6£ 

ncrcd Gash the most acclaim was his 
take on Nine Inch Nails' "Hurt. " 

As C.sh·s health dedined in 2003, 
the song took on increased resonance. 
Bythetime ofSeptember's MTV Video 
Music Awards. where Cash's clip for 
"Hurt" was nominated for m ultiple 
honors-including video of the year
the cash renaissance was in full swing. 

Shortly after the s how aired, Cash 
died. But "Hurt" and "American IV" 
continued to find success. The "'H urt" 
video wo uld later win a Grammy 
Award, while the set recei\'ed the Coun
try Music Assn. trophy for album of 
the year. 

As happens whenever a m LLsic icon 
dies (such as Michael Jackson. 
Frank Sinatra and 2Pac), interes t 
in all things Cash naturally increased 
in the wake of h is death. T h ings 
reached a head in late 2005, when the 

b iop ic "Walk the Line:· s tarr ing 
Joaquin Phoenix and Reese W ith· 

e rspoon , was re leased . The film 
earned five Academy Award nomina
tions in 2006, winning \Vitherspoon 
the best actress Oscar. 

"American JV" is h is third-best
selling album since Nielse n Sound
Scan began tracking sales in 1991 . 
wi th 1.7 m illion sold. Only two great

est-h its sets best it: "16 Biggest Hits" 
(3 m illion) and "The Legend of Johnny 

Cash" (2.6 mill ion!. 

!1.i.~\~~!1 
Sow1d5can 

2{100 XtiO OIA!l6[ 

TlllsM 

l.alt-
5,998,000 1,604,000 23,845,000 OVERALL UNIT SALES YEAR·TO·DATE SALES BY ALBUM CATEGORY 
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°""" 

6,535,000 t,606 ,000 25,214,000 

·8.2% ·0.1% ·S.4 % 

6,912.000 1,387,000 23.593,000 

·13.2% 15.6% 1.1% 

Weekly Album Sales (Million Units) 
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Slott~IIIK 225,000 3 \6,000 40.4% 
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CD 
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Vinyl 
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43,169,000 

11,786,000 
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11.000 

36.616 ,000 

t4,0d2,000 

388,000 

7,000 

-15.2% 

19.1% 

13.5% 

· 36.4% 

Curreat 29,405,000 W,477,000 •3.2% 
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f,111,UNl'IE!l:S>UlOI.IB~ .u:6• 7/&0>.'V WUSIC \ @: 98 

BREAKING BENJAMIN 
ltlll.l~WOOO 0112!19'" f18 ge i f+!t 

MICHAEL JACKSON 
MJJ'l:PIC 76(,67'SOtJYt.lJSlC 17.§81 

NICKELBACK 
fU)Ao;iuNNER 61 roti 1! ~e:1 

VAMPIRE WEEKEND 
Kl. H'J' 14SP. 

K.O. LANG 
~()!4fSl;lCN ~JJlill'A'AAIHR ~~ '199"1 

GUCCI MANE 
SRI(:,; Sl]lt~D.f,\$)l.U\I $.1054Q'JWARlleR IIR04 (11$ !le) 

Sta,Struc.k I• 
N0W32 6 

ldor· (ha'/nil'S 113 ,. 124 ' 
KID CUDI Man On The Moon: The End Of Day 4 

iSIPeil'ilflCt on the 
DRlAMO,JlllOOO,/U~M:JISAI.MOl0WW01$195'1UN.ilO 1398@ ~, 81 BEBE & CECE WINANS Still 12 ftb.lSediliofl ol 84 8&Cl11Mi•l .tAl~it 96 

Ooa, Agony • 4 

MlcMot J.ack:Son·s This Is It (Soundtrack) El 1 

Dark Horse Ill I 

Contra 1 

lb<SboW' ! Qlntnt -88 101 SOUNDmACK Twlllght El 
... sonh<~•P,..P 

Si,,.\11,'ln/tl'"OI' S~OP/"l!J,PMC, ~t~f.i'/A6 UB!it 

up lli5'1bum wfth a om THE FRAY The Fray • fPIC IO~ll2•TSQ~'f /,IIJSIC 3911 ffi 
Mi% inaease. He TAYLOR SWIFT a 
perto1mtdill! 

87 113 70 8IG WACH:llEOi9'0I2 ! $Sf. 1£ Taylor Swift • 
Bl>llts' "1!111 Bl," ALICE IN CHAINS 88 100 113 Black Gives Way To Blue 1/IHt;IM 6T1~t•itJtPIT/J'l. 11!.98) -Recollectlon I I 
w!lidldtlllllSOII 
lb<Bill o,rdffol C 107 114 CREEOENCE CLEARWATER REVIVAL Chronicle The 20 Gr~t"I Hits El • wmn2•1CONCOR-!I H !l812.98 

The State Vs. Rad tk Davis 11 - IOO (seel1'9'4l). ~ 111 105 
BON JOVI The Circle • 1 1SL.1iti.1013l0Wlf>Jai,;;il lfl8i® 

OJPOfl«Al,U IFF m FOOFt::ilfltflS 118 .IAIEIM , 15 l.i,QUEVS ~ U..\'I.\V!({ l121 lMMCGAAW .b9 
OP.ME . .• • .. 79 J.VAESfOf!'nl,E&Flr"A . 1-1(,MONflllE 63 N,Y-Z. ....... . .. .. :J7 KIJWO. . . . .. . . 93 

oi{ffVIY.. ~: :..w.ooouxwo ~~ :ir~~Cft£ ···137 :Zc.s8;~:b~ .····:~ 
... 52 F1U:t\\'.111' &M-Otf .160 ADWiITTRI\TClN . . .86 lttlTLfSS •.•••. . 126 

191 •._•USl••O«lfl»il• IET•,•. -,u, ~o:::~M.S . . . : : 1~ 

rAruNl£HJN4 . . . . . 21 ~f~~ & • • - · .JO 11!1!1!1!!1~!!1!1- l![l!ll•• IEJI•• ~ ~~LUM .t ~~ 
fM:JJXGEROEAffi mAGRAHIIIS . . 138 l.ft;:ijt,FL.J~SOX l(HH;\ .......... 7 M!t\lrlll.AMIIERT . .. . 54 
FUl!t:ti .... 105 GUCGMAXl · - .SO 48,53,iS, lOf fDIIY«Eml ....... 12-4 MIIWfOAl.iWSfRI . . 72 

RYi.lAf . . 117 ClUNSWRC6ES Ufi. IU(EUY .. 104 k.O.LANG ••. • • . . 4~.4S 

8.AARYMnlCII.OW 188 
-808 W.RtlY HIO 
THE WAILERS !IS 

MASSM" .utN;:K 17S 
~i.umteNS IIAAO 67 
GA-..'£ MATTIR'S & 
TIWJIE'mt'tDS 144 

l.tSMT ·••· · · · · · · ·193 
CHRUTTE 1.W::IE..[ .176 
JUSl~IAOC-RE . • 173 
IM!1H11W .... .. . 135 
lr.Wl/,\'\'llE ' .. 1'5 
MUMf<)RD&S,(lffS U ? - ., 

~JMIELL . . . .M n\NW.•XEWSCU . 7S 
JOflN w«Efl .•. • t>,.190 ~WSOOG .. . ... 149 

38 I Go to www.blllboard.b i2 for complete chart data Data for week of MARCH 13, 2010 I CHARTS LEGEND on Page 43 
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Of!MltTHI ...... 88 
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KEITH URBAN Defying Gravjty 
CA.PHO!. N,i,SWIILLl M75J• t&.98 

LUKE BRYAN Ooin' My Thing 
cwm:.1t N.-\SP!'IILlf 65ll"l 11g_g11 

CAMILA Oejarlo Do Ama1 
SONV MJSIC U'llJ 59811 H .91!" 

R. KELLY Untitled 
JIYE3!136.'Jl0 13.S8 

FIVE FINGER DEATH PUNCH Wat Is The Answor 
f'AOSPEC! Pil.A~ 50100' 1 VS.f:I @,a 

VARIOUS ARTISTS NOW That"S Whal I Call Love I 
Ull'J/tAS• USO!i-Y \W51C1'f!JI 076'5.'CJ,NlOL l li~l!I 

JOURNEY 
cou,•~e1,1,, " "" tTJ.~111 re 

JournGy's Greatest Hits 

GUY PENROD Breatho Ocep UR!/J1N1 , r,i,i.1,YJkiHf"I P,11,$~ i:IAOUP f1 7.U. 

MICHAEL JACKSON Thtltler !P.iC/\.f [W,V 17ARfi'/~~YW l'$;l(; ~1198 

AVENTURA The lasl f'A~IIINIM LUl/J 2DRhh/!:o,,,IV P.111:i,}(: U llll 1 ~ !IA 

SPOON T~nsference I MU(i{:165' 15.98 

THREE DAYS GRACE Life Starts Now JrYE 46?!,ti.(JLt;IU.!t 

COLBIE CAILLAT Br~klhro1,19h !JP,'l!il'\S~LF'!fPU&l.lC 0\; 194,'!JMil(l 13.it ~ 

SADE The Be-sl 01 Sade fP.IC!S2f1/SD11Yl,IU":S.£ 9 ~ 

!°r!3 !'!~~DA4~~~:~1: !!fR1~ 9!.l~l)e:cl: The 8e$t Of Bob t.\jrley And The W~let$ I 
GUNS N' ROSES Greatest Hits 
(jEff(N 001714~rl"tkSCOPE l 18 9!1 

FLYLEAF Memenlo Mori 
.U.\il,'(IC! ONE 013S!VlGA 13..9e 

SOUNDTRACK Hannah Mon1ana: Tho Movie 
.,,,All DtSNP"OO.S1t!t l\t91!l 
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ARTIST 
IWl'RI~., 1, ,IO.JMDER 01&Ul18VlNG \AIU (PRIC,;J 

"'~ 119 
ABBA Gold - Greatest Hits l>Otl'Oof.!H{IQ1/.UM lU@.12 911 

159- 142 CARRIE UNDERWOOD Some Hearts 19, ilJIISlAJJ.R.'-Slil. .-4il.SMVILl1 ?"1111/flLt;; [9.9~ 

133 171 THIRTY SECONDS TO MARS Thi$ Is War 
1111\IOAl~UY,fiU,"~ 4511t • 'CA?fJ-OL (18.~I 

158 172 BOB SEGER & THE SILVER BULLET BAND Greatest Hits 
CA"f'0L3CIU4" lfi.98) 

176 190 ONEREPUBLIC Waking Up 
lil{ISL[V/l!w7Efl.SCIX>[ 013'47,~{;~ 13.9!) 

123 126 CHRIS BROWN Gtanlli 
Jl'IE 61•34'..lG 13.98) 

140 141 OMARION Olluslon 
STAAWOfll[I f>S13~'Ml,'SICW(WIKS (18.98) 

165 196 PINK FLOYD Dari< Sielo 01 ThB Moon 
IIAMYEST S.'i1~5 111'3({:~PHOl a11a, 10.s:a 

119 94 MICHAEL BUBLE Call Me lrtosponslble 
1~•ftl:~!se 1oos1l,'W• RllfA DIIOS,{1~981 

143 157 BANDA LOS AECOOITOS Ando Blon Pedo oir.1-nu.;l,•~PAL! (Hl9e.) 

1$ 161 JAMES FORTUNE & FIYA Encore-fflil.C!:SUO~e JQ73JW0Ml l)Y.'ll~ i 1S.~t 

131 117 SUGARLAND love On The lnsloe l,U~ij!IV NAl;H\IJU.e 011l73')1..\j(",..~ (' .J ~81 

56 154 FRANK SINATRA Nothing But The Best RFl'fll~E 43Bf,~/Y,'AR~ER 5 ROS fl i 118 

149- 136 RASCAL FLATTS Greatest Hit$ Volume 1 Lt AIC ~IAi:l:1(!021U(13.9!j 

•2 - STORY OF THE YEAR The Con$1ant 
[Pl!APHUO• II 18.HI 

162 178 THEORY OF A OEADMAN Scars & Souvenirs tu, 510".6•'<10Ailflll'a ~R 13.Stf (£ 

144 148 SOUNDTRACK Avatar 
ro r.ruu.NTICE.Hd81fAG f\l.98 

190 -
PASSION PIT Manners 
fAENCttK!S.S438M.'COu.Jlil8',},(12.st\ 

PARAMORE Brand Now Eyes 
rl,j,Hfl) IN IIA'<IElr S1iHO"flrG 11t &el 

• 
• I II ,. 151 180 CHRISTINA AGUILERA Keeps Gatlin' Bette-r: A Decade 01 Hits 

~Clo t49i'MlWG 11 92J ® 
SOUNDTRACK 
SUMWIHC110P s,tQP1.-.nANllC ~1~21 •{AC nt 8111 

Tho Tw111ght Saga: Now Moon • 1 

IJ 

170 161 1• 5 VARIOUS ARTISTS NOW Thal'6 Wtlat I Call Counl,y Vol. 2 
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LIL WAYNE Tha Carter Ill t •SH P.11)flfl'/1,fJIYf116A~ WOll)'lffl 011W7'/VMAG 113 U 

REBA Keop On Loving vou ,1AR!:TRl,ICM MO,On,v.-, ORVl18 Sti ® 

THE XX xx \\JUll&Wll.l:/; 4511° 14 91 

TOBY KEITH American Aide SHaY,I l)IJG.U111'11;RSA~ 11~7 l!.Ofl 

BUlCH WAl KER ANO THE 8lACK WIO0WS I liked It Better When You Had No Heart 
iill1 IIA'IHJ !bl 14.9! 

KUTLESS lt l$Well s1c,n:, 13.!t! 

KENNY CHE$NEY GrHtesl Hrts II fl11At9~30'tM~H J 9e 

FOO FIGHTERS Greatest Hits $!0,SW! !.J.,fM:A 3Dt.21°/flM{i 11 9111 ~ I 

RASCAL FLATTS 
Unstoppable ~ l'r'IIIC .Srit[£1 00~ f1t.9ll1 

THE WHO Greatest Hits {;HU11 &13800/UIIIE t13 911 

BEACH HOUSE Teen Dream 
SOB PIW 8.S• 15.98- CO D\'vl ~ 

YEASAYER ODD BLOOD 
SECltHLY CM,AIH.v! 210" !5 9e 

VARIOUS ARTISTS Good 01' N.i&hvll l~ 
SIH'IY MOSIC CUSTOM MAR"(:TitlGGROUP 64331 [(fSIAMUKS ·12 S3-I 

J AY SEAN All Or Nothing 
CASl-i MIH'JfV'l,~IYERS>.L IIEPIJSU( 013683-'l;'AF{l 13- 1.18 

JASON MRAZ We Sing. We Oat1c.e. We Steal Things, ATL,wnc 4485DB•,•AO 1A.!<-! if: 

CAGE THE ELEPHANT Cage The Elephant 
O~P 4-KSi'/JNf (13 Sll 

JAMEY JOHNSON Thal L.onesome Song '.lf~URY l'IA~H~F nr 1 i'cl7'/IH,IO,I 11 ~ $!! 
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A Pill of Starbutls· 
Olduslvt (Offl~~

lions ,Urivt, with 
"Gool 01' 
Nillll~le," leatur· 
Ing ltaol< Wll~mi 
(pidurfd),nd 
Jot,n111 C.SII. 
shifting 4,000 
W!II~ j111-lfllged 
"Taogo" SUrtsill: 
No. n willl 1,000. 

!lleUnlver~tyot 
Southt,n ul~or•~ 
graduate and 
PoP<llarYou!ub< 
artist, w~owa, 
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lnlffl<op<, m1le, 
lier BillboOld lOO 
debut willlbll 
IOllthalbum 
(4,000). uan~s 
also bows .i No. Z 

171 180 -
CREED Greatest Hlts 
WINO.\JP 13103 l9 92 CD DVDI@ 

172 172 169 CREED FUii Clrcle 
WINO..JP 131Si' j l3981® 

173 174 188 JUSTIN MOORE Juslln Moora 
V~LOIW 0100 (10.98) 

174 I~ 129 DJ POET NAME LIFE Total Club Hits 4 THRr'l'£ -PO&U,'~.IG(U!leJ 

1711 10! 46 MASSIVE ATTACK Hellgoland UIRCilll ~&,'Cl,P!TQl 1i9a 

178 148 166 CHRISETTE MICHELE Eplp"8ny tlFF.A.'A ~l2797JIOJMG(l.l!lA)@ 

177 11.} 153 SHAKIRA She Woll 
{PM;,1611~/W~"t"Wl,ISJ(; \,HQ 

178 166 - SICK PUPPIES Tri-Polar 
IIMll/lll~GJll .2M.il /CAP1l0l[l2.9S) 

G 187 - ORIGINAL BROADWAY CAST RECORDING Wicked Cl~ctil.8ROJ.il'NA'(,:.0;68:ztoi:(;CA (18.S!) 

180 6J - FREEWAY & JAKE ONE The Stimulus Package-
IIHVlol,!:J.YE~.£ 11111' 15.~ 

181 167 - HOLLYWOOD UN DEAD Swan Songs 
A&WOC10Kt 0113.'.P·1Wi f\l.911 

182 177 170 BON JOVI Cross Road liliAc;ltjlV 528011~0JWG 18..9& 11.981 

183 117 - PRESERVATION HALL JAZZ BAND PreseNalion 
PREstAV.-JIOII ~ML OI' 113.981 

184 181 - THREE DAYS GRACE Onc• X 
Jf'/E 83Sf!4IJ!.G i 18 9t~ 

1N 170 139 GEORGE STRAIT Twang 
l,lf.AllA.SHlllllf('13173'f\.l.\tG" (IJ.98) 

ALLISON IRAHETA Jogt lll<O Yoo 
19r.,ve5Si¼tl~AO(IJ118 

187 116 67 CELTIC THUNDER It's Enlertalnmenll 
CELllC THU~' Dflt 01$92'4,'tlE-CCA 1 & 9t 

BIRDMAN PriceteSS 
CA.SH~11)flfl'.'UfJIYIRSA! WIJ10'.lffiQ13~'UMRCll13,ti ,:f, • onHealsemr, 

,. 12183 BARRY MANILOW The Gtaatasl Love Songs Of All Tima AR.LSTA!~TT.'il'IUij [IJ$91 

KINA GRANNIS St~mwe,lls 
.:1N,1,, GRAMIIS l1§0C '1C Hl.i:111 

Albums. ,. 169 183 BROOKS & OUNN 
AR.LSTUIAS-:-tY!lUlj9n/&'AfJ la98 

PEARL JAM Backs.pacer 
M01IIU:'1'W/:ltlitH U14" 11 B-!1 

180 I~ - JOHN MAYER 
AWA~ 'COWWll,.'.l l1D1"1$.~V MUS(, !18 Ui 

MICHAEL BUBLE It's Time ~ 1'3/RE~ [ , n'4o'#.r.MPJUI S'!Ot . 111.98 @ 
181 173 166 BRAD PAISLEY 

£R.1$i UIA$i-tV!ll.f t"7"~ffl;',ftJ iU 98! 

MUMFORD & SONS Sfgh No More GHnnMN Of Tfl( AC,,\{I 0•09,'GLASS.~O"!'E fl!.9~1 C EVANESCENCE 
WIN0ilf>13Q63jl l-91tj 

HIM SctHmworks: Love In Theory And Priict ice, Chiii:;iters 1·13 

Ill 
IHI 183 178 193 MGMT 

SIIIE/R( PIIISi !"-!1311JWA'l11fR OROS. 13.WJ 

DAVE MATTHEWS & TIM REYNOLDS 
! AMA A,.GSfFIC• 919&9.~ G 21 ~ 

MUOVAYNE 
H•.t821M • 1SO!/V MUS.'£ 11 ~ 

DAUGHTRY 
19\'~CA 888WIIMG 9.Si ~ 

VARIOUS ARTISTS 
( Mh\JNl~~AtmlMBol.1$817,'S0!'l'r YI.JSIC 18 98 

PHOENIX 
l O"rAtJTe OICtrAL ft'&. >.SSJi"OTe 5 Stl 

NEWSONG 
Mt-._, .m~3atr.tl CMG (H :t.~I 

SLIPKNOT 
'IQAO"IUtl•~R.6119:a:1(1.U/!)1$ 

BAAOPAISLEV • . 19' 
1'>'JIMWflf . . 1111' 
f'il.SSlOltFtT 168 
f'tAAL JAtA 1-40 
WYPHIIOO 108 
M::!EltX , , , JI U8 
POO<flJMI . . 1:58 
PUIK. ..... .a.1 
~fllNHAU. 
J.l,U8~D 143 

CC11l1NtEBAILEYRAf .51 
R>s.:AI.FU.flS .. 129, 164 
REBA , 122 
IIJH!WlfA '. . . ,. 
JENKtRW(AA 19$ 
TllERCQ:ETSLMAFII 31 
DllrdUS IIJCl(ER .... 56 

COUJW~J. n~u·1so.-.iv ~1U$0C '9.tll 

live In Las Vegas 184 200 195 GARTH BROOKS 
POl\1.2.ll S.91!- CDQ'l'il)@ 

Mudvayno ·- m - JENNI RIVERA 
10M(JUl,o\. .l!-4U lli\JW.!.E 13..98 

™ ughlty ·- 182 - USHER 
UfAC(8l98.VZOlll:S,,,(9.9llt 

NOW31 1117 195 181 B ILLY CURRINGTON 
liliAC!111V N~Srfl.111.1.£ 009SSf!/l~GN f1l.98) 

rrunas Uvo From SoHo 

LikelrisAllenat 
No. &Z, lost 
season1s lollth
pla<e fioi>htr ~so 
p!Olitshoma 
pe,fo1mall<fontltt 
"Idol'' stage, as her 
,11 ... 1isesl!IZ% 
andrtt,mstolllt 
tharllorlhtfirst 
llrno sin« January. 

·- 103, 61 VARIOUS ARTISTS 
irV ME~•s O!Gfl,.l n (7 S8J 

SMt'. .. .. 1, 1i4 
!HE StRPT . .14 
~YSEAX , 134, 
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SO PUN'IES .... • 178 
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, .. 188 191 THE BEATLES 
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MICHAEL JACKSON 
[PfCt Ei,;ACY liSU• ~VMUSIC 17.9t 

SADE 
[PIC .!Sle-7 Sl;,.lt'i tmSIC 9.U 

Tille ~ 

Number Ones ~ 
The Esselllial Michael Jaclcsoo El 

The Bes1 Of ~de !J 

~~'::~~:»o~a!~u'!c ~~-!;~esrCMB~Ll~tlroTheWam • 

~~~S
06

~/
1
~gs~~ Grea1est Hits II 

~;11 "::•i'fNJr.uw ;.io-row11 t111m• uw11a ,ua Tha Carle, m 11 

fr~~~N• 
4
~:,~s~;G 

1 
8.:9& w, Sing. We Oa:ri<:it, w, S!eal Ttl.ngi . • 

~~~~N~~~L~E~~~37• 'L'rAGN 13.118 That l onesome SOl'fJ • 

MICHAEL BUBLE It's Time II 
.J4J lltJIR!S(.\6946'WI\Rti(IIJ! 'IOS ,il.8 Stl ,..-

DAUGHTRY 

Gold - Grea1est Hlls 0 

~~:m~A~:~~~,~~s~~ 9j8 Some Hearts B 
!~~'JI. S3~~~~6 ~ R THE SILVER BULLET SANO Greatest Hits g 
PINK FLOYD Darl<Side DIThe Moo1I • 

Call Me i"responsible • 
SUGARLAND 
MERCURY N°'-Sl'\11LLt 011273• llMG~ !13.9R) 

Love On The fiSide fJ 

FRANK SINATRA 
R£PRISE £388.S? WA'ilN£R BRGS. lll-98 

Nolfling But The Best • 

CREED 
VilND•l-:, 1310! 9.4! CD.D\ID ® 

Greaiest ttits a 
ORIGINAL BROADWAY CAST RECORDING Wicked • 
D!CCA BROi'.)WA'f 00 ' W DCC.CA O U.f: 

HOLLYWOOD UNOEAO 
~T t • • 

~.VAC~ 6-3"98': JlG U.11 

THE BEATLES 
"-"Plf ~~i~e· CAPl101, )~ ge 

Swi;\11 Songs e 
Cross ~o~ II 

one- X • 
Contrnuum El 

fall~ Ill 

Otacular Spetlacula, • 

Th~ tA1ima1e Hits g 

Confessions • 

Abbey fload • 

LlNKIN PARK Minutes To Millrlight EJ 
WtCHl~f SJIOP U41?0 YJA,.11,jFR ell.Os Tl 9A &) 

MICHAEL BUBLE 
IJ311.f9RISE,U:i'8'WARtl[ll8;!0S. 18.st 

Michael Bubl11 • 
~t1~YNA~T~RMATtt1tnrnsc c.,:,r ~ee1 • -.:;A 1:!- 98 t ~~rtain taN: The Hils II 
TOM PETTY ANO THE HEARTBREAKERS Greaiest Hils 

All The Righi Raasons D 

Gtea:1est ffils D 

Slack Holes Arid Ruveta1ions • 

Vampirtl Weuk.end 

!~!~~~~O~l(~l 1SLAJlD"MEACJRV oot661 e:~~ ~:t ~Umber (}neS • 

i,~l~ ~~~:.~~~l 1'9' '2" I • 
~~~,!~\,i~~~~_?.,';:,,c 11 " Bad Ill 
METALUCA 
HEKTFh\611 13""-S 18 961 

LEO ZEPPELIN 
~!A'MI WIG 3-1.31,e· All ~,-me 111.t.P:I •:!') 

LINKIN PARK 
Yul~NER BROS. 4m5 11! 9ft "11 !i8 

PRINCE 
\IIA~UHI 8RV$. H n~ Ill !!A 

THE BEATLES 
A?PL( u,uu,PtTOL 4.98 

NORAH JONES 
IILU[ NOlt .!2'088''8LG 17 "9f: 

Metalllca ~ 

Moihershlp El 

IH)1>rio Theory] • 

The \lery Best Of Prince • 
The Beatles • 

Come Awav Wi1h Me • 

ANDREA BOCELLI The Best O! Andrea Booolli·"Vivere 
SUGI\R :iECCA 00!1908 l,'ll',UISAL CLASSICS GRQi.;.:i U "9f: 

GUY PENROD The Bes1 01 Guy Peruod 
Gllffij(R tAusr; GAOL.? ~2'5:12 (17.H t 

Ille Ro<ttt -(m saloill g,pben Bryce) .. ~ ill S<CODd· 
blillesl .. ~s ,mt IS "01 Htn •nd Anteb" debuls ii No. 34 .. ,i,, 
BBloant 100 wlb ll,000. llle se~ Ille ,a·, lourtl, nu<lo tlfOfl, illo 
!Ole~ToP Dig!al l lllll1115 al No. 7 will ntaMt 9,000dollnloids. The 
..... ii Ro<l<tl S..imtr1 fil>l lo dlMt ,a lie TopChrlslilllJDwM 
lil1, WMn! k bOflnt No. L 
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LADY GAGA 
Sl ll-EAMlltl[ KONLIVE,CJ!fRRVTR(f.lHT(RSCOPE I&! 

ro~ ... ~:~~~S'IOTf Wollgang Am~M Phl>!lnil1 J9 

THE ROCKET SUMMER 
ISLAND ,IDJMG 

ALKALINE TRIO 
HEARf & SKIU EPl1M'H ~ • 

TRAIN 
COt\lMIW, Stlfl'f ltr..JS,C: 

KESHA 
l(fM@S~E fl CA. Rt.\5 

BREAKING BENJAMIN 
HOLLYWOOD • 

VAMPIRE WEEKEND 

" LIL WAYNE 
C"5H MO~!V UM.'ERSAl MOWN~' "\1Wt6 

f!J,,E~!lJc~E~! : No 81g VhlisJ,-.ey And The GrooGru:( ICirYJ 67 
ZAC BROWN BAND 
ROMl "alGGfR PfCTUA! Hli,\l; (3A~'A'~ A.Tl ~ TIC AG 

JOANNA NEWSOM 
OR"-G CIT't 

THE FRAY 
~Pit "SO!l'f ML'SIC (!: 

JOHN MAVER 
CDUJtAIMA •S{INY .WUSY.: 

~HOENIX 
LDYAUTE GU.SS~OTI! 

KRIS ALLEN 
f'9 Jl\l[ JlG 

SOUNDTRACK 
fO)( FOX SfARCtlLIGlil ,''lif:11 'A!Sl 

JAV-Z 
FIOC W.T1[l,..'I .-.-;,i 
THE SCRIPT 
P11Drl06£/1U:;t.P!C. ISQ.ll'f ML.SIC, 

SOUNDTRACK 
'A'ALlm:$~V 

RIHANNA 
SR~ OEF JAJA IDJPAG 

JOHNNY CASH American Yl: A.m t No Grave 
UlERl!;AK,'UIST Hl61-~l.'AY 01~ 594• \II.IGtl 

ALKALINE TRIO 
HEAR1 J SK\.'U Bt OJS• EPtt.A.?h1€ 

KINA GRANNIS 
KII-.JI ,$Aol..lUHS 17S0& [X 

LADY ANTEBEU UM 
CA?'ITDl NJ\SH\'lll( 97702 

SOUNDTRACK 
fOll. FOX &ARCMUGHT &~t• NEW WEST 

THE CANADIAN TENORS 
DECCA OUS09 

SUSAN BOYLE 
svco 'COLl.,'IIIIIA 59t29·SOtN ,,um 
MICHAEL BUBLE 
HJ. REPRISE 52iHJl 'A'AR.lolE.t 8ROS. (•) 

LADY GAGA The Fame 
Sl ltU.MlltltKONLIVf CMERRYTREE.IITERSCOPE 01180S' llaA. 

~:~A~~K~
1
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r.1~~ ON FIRE Snakes For fhe OtVlne 63 

CELTIC WOMAN 
PAAJ.HATT~N 58l60 '8Ll1 ® 

Songs From The Hean 69 

!::R: 77~:,A~ILOW The GreateS1 Love SOtlgs O! A.ti Time 188 

TAYLOR SWIFT 
816 MiU:Hl!'f. 0'.!00 @I 

THE BLACK EYED PEAS 
IPHFRSCOP~ <11('R8?• 1&/1. 

CORINNE BAILEY RAE 
C,1,WTOrt. Ot31t 

K.D. LANG 
NOM"$UCH rge,1 WJlRtl[A B:llOS-

JOSH TURNER 
rACA ~ASIWU ( 01 ~ u ·u~1&<4 

THE ROCKET SUMM ER 
ISLAND 01393, • OJMG 

ff:aftess 

The E.N.D. 

~~~~:~:~:~:,~ GRil'A'~ ATLA"ITIC Sl~l ~ie Founwoon 16 

:~~;A~~rS2~41CS Kidz8op 17 3G 

CRIME IN STEREO I l/13$T~JlODewibit'AJIJToSOmecrie -
BIUJGE ~l'IE 131' 

JOANNA NEWSOM 
DRAG CITY 390' 
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ALL THE RIGHT MOVES 
OIIERlNIBUC .IOSl(Y IIIT£11.SCC{;lf 

HEARTBREAK WARFARE 
,0181 MIV£R Ol\11.1131A 

TELEPHONE 
UOY GMlA fEAJtlfllKG BEY-ONCE iSiREM,ltfllE KOtl.NE CHEAAVUIH ltll[RSOOPE! 

HAVEN'T MET YOU VET 
MICHAEL B1J!l£ ri•J. REPRIH 

HALFWAY GONE 
~lfffiDU$.t(GEfftll.'lli"tC;15';;0Pl.:f 

TIK TOK 
kfSIIA IKEMOSABE 11!:,t,.RMlit 

BEDROCK 
YOU'ffl /IIOlleVf~!Y~IIG LlQID rc~sl' '-'lt~O U~t\'flt§"-l MOTQ'"'~I 
RUDE BOY 
RllloUl".JI SRP ~I /AL\!Olr~G\ 

SMILE 
UIICU • ta,Kl:R (),fl ~ ti. il,T~il,~ 

IMMA BE 
f lt[ 11.M:k t'l'EO ms jOITERSCl)?ft 

M TIGT (IMPRINT tABEt) 

m GVPSV 
SKAJ<JIU EPIC 

TIK TOK 
J.HK.JI (KEMO~lli RC.-.Rtdli\ 

ALICE 
AWIIL UIVlGlt( !RCA '"'lrAOI 

IF WE EVER MEET AGAIN 
l!MBALANO FUJ\ll!a!O ~ID PeRll'I' !MCiSL[H llACK5"'10U~J llllt'ISGOP!I 

BAD ROMANCE 
LADY GMIA (STRU.MW1£.1(0NLIVE,C'l!EARYTFt[[ JHERSCOPEI 

GIVE IT UP TO ME 
SIIA..wtA ,EAf\/RINCi 11 WA'l'II! £pt(: 

~~~~~ rAOl.lfV'a[ll:-SA HUGI-ITS ,if PRIS[! 
ANGELS CRY 
MARIAH CAil('( !D.fllftlllG NHO jlS.tAND IOJrAGI 

SWEET DREAMS 
llYOIIC( IJ.IUSIC 'NO,ILO (;0UJPA01A) 

VIDEO PHONE 
lfYOKCl fFAUSIC WD'llO -CDl'JMBIAl 

I LOOK TO YOU 
\WtllTlllY HOUSTON (AlllSTA ':tMGJ 

PARTY IN Tl'tE U.S.A. 
Mll EY CYfl:1.1$ (1-tH.LWIOOOj 

BABY 

I 

JUSTI~ BIEBER FUTURJHG W0,1,(;RIS (SCl'OOLBOY RA~"N.:IND BRMF4 15Lil..llO 1!1JtdliJ 

DOWN 
JAY SEIIN FIATURIIIG lll WAYNE CASH rADNEV Utll\lERSAL REIICJ!UC 

HARO 
RIHiUINA fEIITUAING JEID (SIi? 'OEF JAM IDJJ.IG. 

ROCKY 'l'OTOlATO BAR SU 

GI VE UP THE GHOST 
BRAHOI CAIILH.I CDL\lrABIA SOll:"V MUSIC 

DEAR JOHN 
SOUNDTRACK RElil.Tl~lW ~IL-SIC 

GOSSIP IN THE GRAIN 
RAV UJIOHTMINE IICi'. 

STRICT JOY 
TIIE ,wat HU(IN AMI- Ef'tTAl'H 

A FRIEND OF A FRIEND 
OAVE RAWLIIOS MACHINE At'JNY) 

BOOKER'S GUITAR 
E111,a1ee fUAC !llUfS 'TflARC 

BEFORE & AFTER 
CAflRI( N[wt;QMUI; OON!lEqJ 
MONSTERS OF FOLK 
MONifEfl!& Of f(IL( jSHAlil3Rl-lAJ 
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MQWTOREDQY 

ru.~n 
&OS 

SA.1.ES DilTA 
CGlltPII.EOQY 

Billbear.l,. 

Ri(je Through The Country 

Hell Ch069 Me 

Ali And Toumani 

True Devotion 

There Is Love In You 

Somewhere In Time 

Sleol Magnolia EP 

She's Like TCJ:ii:as 

Dailey & Vincent Sing The Statler Brother& Soy Tu MHslro: '45 Anos Graclas A TL.. 

Up From 8elow 

Genuine Negro Jig 

Astro Coast 6537C? Ml! 12.tt 

Th~ House Thal Olrt Built 

Anything Goeo 

These Simple Truths 

lronbound 

La Roux 

I Was Trying To Describe You To Someone 

11lelinat r1<on!ill!I> 
ol l!lt la\ldtd Tour~ 
wbo di!<! In !006, 
•lso debut at No. l 
onl~Wo,~ 
llbiln>.lle1nwhilt, 
histollillM>r,tor 
Diabtlehail..tl'ial 
datesfinedU11this 
summer. 

_,, HEATSEEKERS SONGS" 

• iii J~lt!r~1MPAml Mo1,10110~ .JiHL1 
BREAK YOUR HEART 
T.UO UlfUJ\lltllGWDol.CfllS \l[IICL:!~ I IA 

All THE WAY TUR NT UP 
RiDSeoE DASH JUJl.JltllG SOOL-JA 811'1 TELL'EIII \flUL'SIC t1Pll 20hi: 4 l!tT~RSCOP£ 

Hi ~s~~~~~ ~~A~~J .. ~:Li;:v THAN THAT 

0 LET'S 00 IT 
WW FLOCKl fUMf BAie;( SO LAD ko""'Ll1\l'WAANER 8ROS.I 

1901 
l't+OflD tOYAUTE ':JED iLA5Sh' tlTEI 

WOMEN LIE, MEN LIE 
YO COTTI FUTtlNMG Lil 'W~Yll£ llNEWTMll(.'~OlO GROONDS 'J 'St\fG) 

SHOTS 
Lll8fAO FtAT""!IIII LIL JO" (fY,RlY fi;l)tll, Wl.LI ~rA CH[RR l'lllft lrlTERSCIWE) 

KEEP ON LOVIN' YOU 
JHEa. MMlliOLIA ll!J3 MACl'l~f l 

HERO 
CHIIISTOPllifl WILDE. lv.'ALT OJShrYI 

HELL ON THE HEART 
E1m; «aail\Cff ~ not NiWl\'lllt 

DILE Al AMOR 
AVUff\lltA (PREl.!1~ \I LATIN) 

OUTSIDE MY WINDOW 
&Wit BISlTOtt \\VIU~ $ T1tm1 

SOMETHING ABOUT THE SUNSHINE 
CMR1$T0PIEI WILD€'° AMIIA MAJIIGARrT fNAL! DrShiYI 

BULLETPROOF 
LA flOUX j!U:i UfE,POL~"OOII/CttUIR\'Ul[£1llTERSCOPE) 

SAVIOR 
IIISEAGMIIST !DGC INl( llSOQPi 

SNUFF 
SllPtcNOT ~OAORL~NER-RRP) 

STARSTRUCK 
CKAJSTOPIIEA WILD( l'A'ALT OISK[VI 

AS WE ENTER 
MAS &- IMIUtf~JR. COltJ(;• MARUY rot1m o VOI.JT115 TLH GOllG. lll~'DISM. AEMU::1 

KINGS AND QUEENS 
THIRTY SECOIIOSTO MW llMMOntALVIAGl!I CAPITOL! 

BEER ON THE TABLE 
JOSH TltOIW'SON (COLUMBIA (h"AStMtl.l;J) 

ME ENAMORE OE Tr 
Q\IIJANNE (SO!n' MUSIC LATIN) 

ME GUSTA TODO DE Tl 
BAIIOA El AECOOO DE UUJ2 UWl\~GA lf-0.IIO~ISA) 

MONSTER 
$klUET CA~O(U 1).0- ULAJHICI 

Lungs 

The Ladder 

REGIONAL HEATSEEKERS #1 ALBUMS 

Adelitas Way 
AdelitasWay 

Sigh No More 
Mumford & Sons 

David Garrett 
David Garrett 

Stalrwells 
Kina Grannis 

Ride Through The Country 
Colt Ford 

I Liked II Better When You 
Had No Heart 

lk-i31it• SOUTH CENTRAL 

. ,. .. .. 
K. Michelle, '"Fallin' " 
The third time's the charm for the Memphis si r,ger/songwriter as her 

third Billboard R&B/ Hip-Hop Songs chart hit becomes her first to 
dent a radio airplay tally: It opens at No, 38 on the Mainstream 
R&B/Hip-Hop list this week. 

Butch Walker & The 
Black Widows 

SOUTH ATLANTIC 

IJ 

Pu10 Cartol 

Stand Up And Scream 

To Pl.ant A Seed 

Love Is Gone 

The M~glc~n•e Priv~te Ub~ry 

A Fnend Of A Friend 

Gen1e Comun, Suen0$ Extra.ordina.rios 

Muliny Within 

Bo Burnham 

Any Port In A Slorm 

Uf)dlsgulsod 

RGS-Clr'VOlr 

One cs.kimO 

Booker's Guitar 

BlakRoe 

,.., 
'L'. • ~-· 

., .• ,1 
1 BIAlcll l'la,l<er And The Black Widows 

IUk&dlt&JtltlfWPl&n)t)tlHadNoHedfl 

z Mumford & Sons 
S lgMk>Mor;;: 

II 
Shout Out Louds 
Worl< 

4 
Kina Grannis 
Sta-.irwv.fl5 

~ Preservation Hall Jazz Band 
Preserv•lion 

• Bela Fleclc 
Throw Dcwm Yollf Heart 

1, We Came At. Romans 
ToPl:mlASnd 

• Janus 
RedRlgh!Retum 

~ 
Eric Bibb 
Book.¥!tGW!et 

a ~~::~':rerrlweather 

,n_ I 

1 &Jtd, Warkor AndTh<> Billck Widows 
ILJkedltBetre,WP!en)t)tlHadNoHeatt 

z Preservation Hall Jazz Sand ,,,,,.,.,.,,.., 
~ 

Mumford & Sons 
SlghNoMore 

4 
Kina Q,-annls .., ..... 

~ Crime I n SlereQ 
/Was Tr,Wlg ToOescfibe Yoo ToS"omoone 

• ShQ\11: Out Loud$ -'II Oanlal MerrlWeather 
Lol'O&WM 

8 Overkill 
IIQfll)ound 

~ 
local NatJvCtS 
Go,fff.tM.lnor 

f 
Surfer B lood 
A.1-ltOCoesl 
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TIK TOK Ke$ha 
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• 2 berl0ll6. 

0 1 7 HEY, SOUL SISTER Train • 
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HOW LOW 
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IN MY HEAO Jasore Oerulo 
J.ROTEM I MSROLUAJX,J..AOTOA,C.KHlV @ BELUGA. Hl:.HT:!:. WAR..'t(R 8ROS. 

BLAH BLAH BLAH KeSha Featuring 30Hl3 
8.MANCO l'(.SEB[RT.[J.l[l/lPJ.PJ.HITCH S,fc,;1(/ilA~j (i} KUIOSA!ltRCA-.lt~G 

TELEPHONE Uldy Gag111 FesE1turing Beyonce 
"-..Elff.JiSI.JoDVGW'".....I j!>.66lAWll3Tl ... RJIIUNSL[l,IJl:l]J;,lH~MlJIIB.i':!'r.¥1\£lil 8 Sl"LIMs.111 l'JJW.~'c.CIUfl'Nra:ElllTIR~ 

BABY Ju&tin Bieber Featuring Ludacris 
C.Sl EWART.UU.SH olASl-l.C.A.STEWAltJ.BIEB~.C.).fl...¥/l;.,C.~RlllGfS SCIIOIJLMV R.m'ADND BRM.I"' lSI.At,o:nJU:. 

SEXY CHICK David Guetta Featuring A.kon 
~.GL1:TTA,S..m,JC.S'11:flES IHilfllA.Ji'.:.~~lll1ES,G.TtJltlf~.S.~E.itltll/o.M (El Glll'A k."T~olJ.WEilKS CA!'fTIJl 

CARRY OUT Timb111land Featuring Just in Timb,erlake 
TIMB(lU.ND~ 'IOC f1Vl40SltV.J HAR'«lll'.J TIMaE<lLMt.T.CI.AViQIU BEAN1l r,:i, li,'JSltvi:IL.AGl(6ROU!lll'l'lrt11SOOl'E 

NOTHIN' ON YOU B.o .B Featuring Bruno Mars 
TIIE S~1ElZINGHm5 18 51M!,,1o,IS .lfl.,e ).1ARS,PLAYl!IENC! It LE\'llll) 0 "111ELROC,l; GMPJD l'"JSllE, Alt.ANltc 

:~~~.rp~~~i~ ,!~~fOPJ e TM GEFffN ~9[~;~~~~ I 
LIVE LIKE WE'RE DYING Kns Allen 
S !«l'PJ[ff.A fRAr~P'r-.lN 5 Kt-'H:'IJ, fR/iMF'IJN.0.0'00KO<it-lL"! M SliEEffil..111 el Hl1Jl~£, JLG 

BREAKEVEN TM Sctipl 
D.<100NIJCHJE.W.S'1[EHMJ,JflA.'Al'"Ol'j$)1X9MEfl 1DO'OOMOO'"-fJE.M.Sl!l.'{1-"N.~ Fll"WPl(llj.S.-PtU (!I Pttcmomc.•IPIC 

REPLAY lyaz 
JRQ'!EW Jff,l'!f1.1,KJ0Mf$, -UOf'IGQN,J.OFSR,:)Jl 0 llWflSl,IJ.llf))Ufl,litl<ll!~TS,,111:MISI; 

I GOTTA FEELING Tha Black Eyed Pt:1as 
(l',jlJfTT/1 FAlfSlfRfll IJ I\Ool.\1$,A ~S{l)ol. J 001.IH.S ~qGIJSOt.,O 6UTIA.F.A1tSTERER @ ltlTERSCOPf 

TIE ME DOWN New Boyz Featuring Ray J 
JA'f • .ljAAi ff H ~'cJ"-"'N \',I) A Oi0t.tAS! 0 s~om A.S'il.Ul.ll'IARXEA 8RC,S 

EMPIRE STATE OF MIND Jay•Z + Allcla Keys 
iHlll(J,Ylflll.U.UP.C,IHJIITijS.G.Uf!TER.I.SlfX!lllfl!jH ~!tlflflL.U.S'IC,l_...lll"EAIM;Ul~,!JlllflWillV) @0 1t::.:lil0

ll~ 

WHATAYA WANT FROM ME Adam Lamt>crl 
W.WRll~-SH[LL&ACK jlMM(,lt.S \!AlllN..SlttU.!!AtKj 0 1!'1,RCA ~PAC. 

AU THE RIGHT MOVES OneRepubllc 
A lDDrR R.TCDN.-=! OJ M!l&l.fV llTrRSCOP( 

SAY SOMETHING Timbaland Featuring Drake 
llUlli»O,JROC n.\'.WSLO;J..Ml\!'IA~.A-GIWIAU, lctA'tlON,JMAJ'-... 0 "1'.!Sl['l'~Ks;tOOt.ll l),,TulSCQPE 

00 YOU FU;Mt;;M8,EJ:l .J~y Sellfl Fellt11r!n9 Seilfl ~\JI ,,, Lil Jc;in 
,tRal'l".tOli\11,1.!.SfJ.stll!JOOTif!IJS.{fll,!,JSl;.l,llERllwmlliP.li(JlffOlls.J.lt™nllUE.<te!J'C> @ c,t,™NOl~ltlPIE•.Zo\lRIPIIWi: 

HAVEN'T MET YOU VET 
!I.Rot< IA.FOSlEII.A.CH ... 11/J,PA alJBtE 

Mrchael Buble 
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OOWN Jay Sean Featuring Lil Wayne 
J R5\IYJ!098'11~SS 1JSOJII.JCOTTUIIIL"11llN,J ~OOUltJPEll~"'IS.O.t:MITT:fl'I (!1,0 CASH IMJMEY,U'll!IE"5"L R~IC 

TOOAY WAS A FAIRYTALE Taylor Swift 
N {:Hf\~lt.11\14.TSWlfT llSl'llfT (!I 8IIS P.lol.CHINtumvERSAL ReP-Jatr.: 
FIREFLIES Owl City 
I, VOUPIS.li! lHIESSEh' IH!i<iJtJI, 1111 UNIVERSAL AEPUBHC 

YOU BELONG WITH ME 
It (;H~f>t.lArUSWTFT 1TSWIFT.l AO$fl 

HARD 
{;.$lfl'lol,RT,l It.ASH 11 \ASH,C A SJ;'J,'11JH,R ffNT)' J W JE,l'-!PlSI 

WHATCHA SAY 
J.ROTEM fl 11;1-l!\l K AKnfRS.'Jll,J.0£SAOli'l.!IILIX.1.HFol...<lil) 

WE ARE THE WORLD 25: FOR HAITI 
OJOt.fS II l RICHE 11 GATI{:A,Rtl)()llE ~ JlCK.$0>-.l .~CMtel 

ON TO THE NEXT ONE 
sml2 B"i'ATI (S,£.CARTfR,;J:.O[M.G.AUGf,~.O(ROSWIV.l.CflATOtJf 

WHY DON'T WE JUST DANCE 
filOGERS J.Bi:.li\lERS.J smSLETON,O.BllO'A~l 

HEARTBREAK WARFARE 
J.rAAn.l,S .• .oi:IDAN J.Ml'ltR 

HEY DADOV {DADDY'S HOME) 
TttE 11.UNll(RS.RICO LD\'i 11.lCO lD\'(.A.MMIR.J.lA~S.ON,U.RA~MOt.31\') 

LIFE AFTER YOU 
1t 8EUSOPJ C ML'."3JtTR'f,C.IGIOf/JER.6 JAMfS.J.MOI 

ALREADY GONE 
~ lDOER ICCLAR~SON,FI.TfDOEAl 

NATURALLY 
A AIUMlO T /AIMS A AR:.\lAJO.T Jol.VES.O kAIVIOGLl.lJ 

RJhanna Featu, Ing J~ozy 
© SAPPHJA.-'1t, l!)JrAG 

Jason Oerulo 
@0 IIHUGA +.OS!-ITS.\\AAllEA 8AC>S 

Atlls1s For Hait i 
0 'I,'{ ,lqe n.; WtlAI O r.oJ,Jl,AltON 

Jay•Z + Swizz Boat? 
0 AOC lt,J,llON 

Josh Turner 
0 I.IC.I, NASIMLL( 

John Mayer 
0 COUJMBIA 

Ushe-r Fcatu,lng Piles 
0 LAr.-.cE JLG 

Daughtry 
0 l!ilRCA-,:jPAG 

Kelty Clarkson 
0 1!1RC,HIMG 

Selena Gomez & The Scene 
itOll'rWOOO 

Kings Of Leon 
ACA'ilMCl 

Alicia Keys 
(9 PA8K,J ~IAG 

Tha Black Eyod PH S 
(1'f1ltlfll'l,l',M"Y,(IUO,l.l1HUlllf~ lmW-l~f!Mll~W1.!!AAH'-.Jt>,nm,C(l~VfllJOl<l,M'1N'YI..Ulll.'>i°I @ ft-7111"~ 

r~:,~~~~J,., m ""'~""" '·'"""' """ '"'"""'""'""''""\'T"'~•.1r.,t;te,! I 
HILLBILLY BONE Blake SM llon Faatmlng Trace Adkins 
S M£NMICKS lCWl& 'llAN l LAIIU @) WIJ1r1£A [$11.i,IS. INA$h"\11ll fl•\'o/oll'l 

\!,~!';';!.~.~. ""'" ' UTTlEJOMN. JO LC-"'R,[ "'"''" © SRC . ~:\;',,';[
0.!o\~~! I 

TEMF'ORARY HOME Carrie Underwood 
W.BAIGl'l C \IND[A'IJOOO L LAllD.Z.M.UQ"Y) @ 1'9. All.STA NlSft\llllE 

BREAK YOUR HEART Talo Cruz Featuring Ludacris 
'tOl USl (D tlOT usn:o 0 .... ~CUilV IDJrACl 

SEX THERAPY Robin Thic:ke 
POulW l'.h\COl,1101 SAllt{ !R f!ICKUtl,.'tJ..t.fCS.l"!Wlr.,(JMKl'o\Ulllt.SGtlllQ.l "<U.(1(.W:SQlOli 0 .\l l>'! l=tJ,K~Cpt 

HALFWAY GONE Ufehouse 
J.CDlE.LlfDiOUSE (J.'A'ADU.COLE.X.RUOOlf., kASHERI @ GEffEN MERSCO!'E 

42 I Go to www.blllboard.biz for complete chart data 

• 9 

12 

a s 

11 

1, 

17 

11 

• 11 

II 2 

22 

fJ 1 

11 

25 

• 2 

a , 

II 1 

37 

35 

31 .. 
" 
13 

21 

• • 

llapperp•sis 
toncurreol dlart 
debuts 101 l1le lint 
tlmtlnhl!~ar 
tareer with lhls 
entry and his gue~ 
tunut No. ll. Ke 
oowll.,4lcllirt 
lllstohiscrtdit. 

lril<i~lrilisll 
vocalisl moves 
ll,00011 itsfil>t 
Wetk ol avallabllity • 
lll,!blMltlt 
rf!ltase dittelor 
singer'sdtbUI 
l~ond Del Jam 
1lbum1 ' 'lotstarr/' 
has yello be 
illllOCJnced • 

All pra<eeds lrom 
lhos,~ollh, 
di9ilal ~a<i 
(46,000 ,~lied 111is 
Wetk) go lo lh, 
ldol61ve< Bu 
fGuodat~n. ben .. 
littingll1,reliel 
,rroru in Hilitl 

m 
long, 1,.tured 
helvily during 
NB<'s m-er,ge of 
lhelXI Willer 
Olympiu.1 moves 
17,000 downloads 
irNf btcomei; 
reggaeallill's 
se<ondKollOO 
listing, lolklwi,g 
''King Without a 
ciow," (No. 18 
peatln~). 

d 1:15 ;II TITLE Attlsl e i\ §~ ~, I P~OOti-::ER (SONGWRtTERf ltlP'MINT PROMOl lOtl LA9[L • 66 71 ll HIGHWAY 20 RIDE 
4' t!OIAf GRO'II~ ,1,Tt~ ~ : .~:"np~~"~ I ~ S'rfGAll 19RO'IJt.' l BflO'"'NW OIPIRfTtfl 

G 66 75 AMERICAN HONEY Lady Antebellum 67 
?WOltl !"Y LAJ'f ANTI:M:U UM jS smus., ff BAltlOVIE fl L,msev1 ~ U.l>fTOL MS~Vlll.E ~ 

118 51 45 rt. T HE TRUTH Jason Aldean 441 1.1.K,.IIOX f8 .At1£S.A M(JNRvfl Ill e!\001'.801'1 

SIi 56 55 n 1AM Mary J, BlrQG 66 
STAAGII.Tl l'PHilU3LM..S Fll~OI.H ft".:\MIVJSEt.!J,/IL'Slft E N~JA amr @ IAI\TRt.\.qCli GUFOl 'MtRSOOPE 

G 67 69 It T HAT'S HOW COUNTRY BOYS ROLL Billy Cuirlngton 60 C C~Al.lc!ERLM~.8 (.~.ZIRltl&ION 8 Cl.lRfll~STON.0 ~~IOSOl'•.8 iONES! SI PAEAC,\IR'f t.A$H~·1.u • 8-0 85 ALL THE WAY TUR NT UP Roscoo Dash Fea1urlng Soulja Boy Tell'om &1 ~f (JI JOILIISQ<llll 'I/AV K fROIIOl,,C AJ:!CtO) @ lt.t',,11 MUSIC l lllf l0~£ J Nl~AS'COPE • n 83 [l A LITTLE MORE COUNTRY THAN THAT 
@ "~~\~n Js~~~t~ I 62 C C.iAU3CRLWI !E;.PO'ITIIR(S.S.R.UEEK.W.~AABL[t ·- LET IT SE Kris Allen 63 t.l)l LISTCD J.W.tCPJt.ON.PIACCARTN( 0 19Jl\'(Jl'i ... 52 92 UNSTOPPABLE Rascal Flans 

~ D.IRlfF,A.i.SCA~ fiATIS fJ.OCMARCIJS.H.LIPJDSEV.J.T.Sl./11£1ll S L'fRIC S.TilEET 

118 62 61 HISTORY IN THE MAKING Oi'rius Rucker &1 F ROGERS p AUC,,:ER f R:lGERS..i'.:JilllS! G C,,F1T!H.1¢ASH'ln.LE • " 81 'l LEMONADE 
0 SIUCK SOUAfJ.J;S'flUM~~:~il~ :~: I 11'1 5.CR!\l'IJORD !!!.:l ... \115.S.CRJ,VIFOJID.J.H.KA'i'LAN.PA \'Ol>VIIPJt 

G .. 72 
I MADE IT (CASH MONEY HEROES) Kevin Rudolf feal. Birdman., Jay Se,Ein, & Lil Wayne s, 
K.ALOOI.F iKJIUC.IOt(,J.IIASl<!IU>C-.AATE'l,8.WILLW.1S.t.s!M.J.Sll~.Ll[R,~.wt!JWt @ c.-.511 PAO>.fVfJM~RSAI. AE!'JBUC 

118 58 53 'II: IF YOU ONLY KNEW Shinedown • '2 
II CAVMLD 19 SM!TP..D.BAssrm ffi AtlJ,tlllt; 

~ 82 79 'TIL SUMMER COMES AROUND Keith Urban 

"' D tmfFK \IRBAPJ \M PO'A'Hl I( (IR8,',t.l @ U.P<l'OLM5H¥f'I.LE 

70 63 52 SOLDIER OF LOVE Sade 52 SAlitM f'l:1..4 fl.,6,0IJ AH/ILES M,l;fTHEl'l1AAlf.PS DENt.t/lN Q A EPIC • 8$ 58 STEADY MOSBIN' Young Money Fealut1ng Gucci Mane .. 
lA~~ I) C.i.Rtf}l,0 JOliNS-aN R 01\ViS 8 (.l\5fl t.l~EY 1Jt.f\'[ll5At MDTO'A'~ 

72 70 43 SOLO lyaz .. 
JR.QT;W SL.r,wt;;(!(IMfSA.RllC'.JllfSIIOl,llf.,\,J'.l, lllolliRSQIU.l,ICKWI.Jll(}IE'J) 0 mu II WONNllfUI&" 'f:i:,,,ffl,llfl'RSI • 90 82 EVERYTHING TO ME Monica 73 I.I H tlOT1,LAM0 (V.(mi)TI,C IArAfL SULl ll•l\ll ,9/1$~FllCMC00t.At{) 10-'WIUIII.\IS! © j ~ ... 3 

7 .. 69 58 AMERICAN SATURDAY NIGHT Bract Palsley &1 
FR~ERS l>ol.tSlEV." GOIU.O'K .W\IELACE @ .liRISl.JI >.ASM~IU E 

78 68 60 I WANNA ROCK Snoop Oogg 41 
$0£\111.f C~8ROADIJSJR Fl~Ollt 11,sll'NAAD JR: 0 OOG$V$1'1LE F>AIORJl'Y·CAPm,a 

78 85 78 SOMEDAY Rob Thomas n 
1.1.S(RL(TIC jR.TIIO!,i.J;S,M..S(RlrlJC:,S..CARTER! €1 iltilntATLAPITIC 

77 75 73 CRYIN' FOR ME (WAYMAN'S SONG) 
T.t<f.lTl',M.\'l'RIGITT Q.Ktm I 

Toby Keith 
0 SJ!OW OOG·~l.\'CRSA. 73 

~ 97 - YOUNG FOREVER Jay-Z + M t, Hudson 41 
~.'ll!ST ('ll.Gll.D.f.M(Rlit.:S,L.BCR..IIAR!l.S.C.CIIRJCR,.(.'AiS!} 0 ~OCttATI0.11 

~ 91i - WHEN I LOOK AT YOU Miley Cyrus ,. 
J Slll\NKS j.JUt!Alt.!S.HUIOSfVI 0 liOUYWOOO 

80 .. - ALL I DO IS WIN OJ Kh,Elle(! Feat. T-Pain, LudsE!Crl$, Snoop Dogg & Rick RQei 
OJ ~TY.l~lolDJ :mw:o f M.K. ... IED.<:.Mit>XS."ltG>:SEl!l"S 1!,C C.!MID~ Jll..1 PIJKJ_UJWll,»i!/•UU»s'il !j! wt PE!ESMl 

.. 
81 87 77 I INVENTED SEX Trey Songz Featunng Dral<e ,2 

LOS OMA'fSlll1l ~.MCICl,INfYT.StALES.T.PJEVrnSOPJ i'. GAJ;HA/.1) 00 S~G SOI».: AnAITTIC 

Ill 18 66 :l: WHITE LIAR Mir11fld~ ~m~~rt 31 FLJOOELL PA 'l.'RUCK{ (M Lil..WSERt~ Hf,\llm e C-.llUMBIA (t."J;Stl\,lEI 

83 19 69 KNOCKOUT Lil Wayne Featuring Nicki Minaj .. J \J S.1.1 t t l U.611.! tD CARTEq_o.M.\-"lol.J <.(.R:)IA'( [.Olmt,i E> C,/ISH Mt;.IIEY UM\'EltSM 1.11)1-.l'A'>I 

C 95 95 1'11 0 LET'S DO IT Waka Flocka Flame I .. 
TAY !UilZ,0,Wl'HfAS IJ W.LPftURSi 0 BRl'CK 50UAD AS'tlU~t 'A'J;ftliUI BROS, -6'l 46 PANTS ON THE GROUND GenGtal Latty Ptatl .. 
It.OT LISTED ~iOl LIS'ltDl e AMERIC.JlN l(lt.5 

118 83 70 DROP THE WORLD UI Wayne Featuring Emln&m 18 
c1u::•~f j\lNf(1HjllC,IAA.,.C.,Al'JJI.J.~,M\1,11ll!AU f Afl;'r,:i,lol~TIIIIU CNlillll @ C.,',~ lllllt.L'll.N~(~ IIIOT,;AAti 

,n 76 ;s SHl/T IT DOWN Pilbull Featuring Al<On ,2 
f:QAAK$.0.JSlfAl:'i:SAKJt tOCWIPE'41llALlf-U.C~AF:lC~'«$.~fltWA\'J.aHi~-IO)ll;l @)M'l:)(t;.'Pll,Q(ifil).'M)S,.JAM6 ·- NEIGHBORS KNOW MY NAME Troy Soogz 88 l lA-YtOFI.P-HAVFS J MCGf( 'l rlF\'fASOS lTA'i'lOll}'t!AVES @ SOOG 901)< ATUPJ"IIC :• 1901 PhOenht .. 
PMOEt.ttPl'!)AR !l'Hl)(KO:! 8 LOYI\UT£<:!~O"GLA$Sk;JTE 

ONE DAY Matlsyahu 90 Tl!"J S!lliflltlGlO.IIS (M Mlll[R 8.MARS P'LAWRH,CE II LE\ lhf..A.. 11':IIIMl @ JDL@OREF'IC 

81 86 74 GANGSTA LUV Snoop Oogg Featuring The-01eam 35 C ST('A'ARl,l.tlASI': NASH ,C.A SltWAAT,C.C.B;tOMJUS . ~. @ OOG$','Sf'llE PRIORJTV CAM\')(. -94 9, JUST BREATHE Pearl Jam 88 
B O 8R1Elt. [.V[OO(R @ P.40t.U~~rnCM :• WOMEN LIE, MEN LIE Vo GoHi Featuring Lil Wayne 93 
B VOUPJG jM.MIMMS,B.VO~G.O.CAAlERj 0 NE\'nA:ILE~DLO GflOl..110:S.•J RI.I'.. 

FEARLESS Taylor Swift • ' J..CflAPMAll TS'A'IFT S'A'lfT, l.flOSE,H.l~DSE'f 13131.l/1.CliNE -93 88 SHOTS LMFAO Featuring Lil Jon .. 
LMF1.0 (S.K.GlnliJV.S.A..lr'JAOV.U':.SMITH.EMLAlOR!lif E> P1\RTV f!OC( 'I/ILL.I.AM. "C-1'.:.i!R"flREE O,·fEAS-COJlf. 

a,1111 RAIN Creed 11 
f BENSON URWot.'TI.5.STJ;J'PI (& 'fltK!t•JJP-·- DIDN'T YOU KNOW HOW MUCH I LOVED YOU Kellie Pickler 97 
C lll'()S!l jC lll;'".!)SEV A M~VO T ~'ERGESI B IS8tlk G- GIMt.4IE THAT GIRL Joe Nichols 88 M WfllGH'l R AKl~,D.DAVIOSOO 6 HAY'SLJ' e s,ioi,i,· OOG•UIH\'(flSA_ ~1'1£ffSo\L ~- VANILLA TWILIGHT o ... .itCity 
~ "VOONG jA vour101 !f? llNt~'EJISJ,L A£Pt'8Llt 

BACKWOODS Justin MoorG 
J STOVER JJ.MOCAEJ.PAt.11.lfUS STO\IEAI (!I \'AlQ,qy 

Rihanna captures her 14th top 10 sing le on the Billboard Hot H)() as "Rude Boy' 

catapuhs 23-8, taking dual Greatest Gainer Digita l and Airplay honors for a second 

straight week. "Rude" zooms 20-6 on Hot Digital Songs (124,000, up 90%) and 

leaps 36,18 on Hot 100 Airplay (46.8 million in audience, up 41%). Rihanna has 

now posted the most Hot 100 top !Os by a female artist since the beginning of the 

l~t decade. She was tied witJ, Beyonce (13 top 10s) among women and is now even 

with Ludacris (14) for second among all artis1s. Only Jay-Z, with 15 top !Os since 

2000. has scored more. - Silvio Pietroluongo 

Data for week of MARCH 13, 2010 CHARTS LEGEN D on Page 43 
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1 18 

0 3 1• Y0,111(; 101EV fEAtlJ.OYD~H~l),EV\,tA'El'ISU,.VOJ<:tl,tll 

3 18 BAD ROMANCE 
LAM'GlGA!!IIFJi\lltE.'t.OOlMCI-ER!Wm!'E,tlrrASOOP£! 

0 6 ,. NEED YOU NOW 
WIY AMTll!llUM ~rTOl ~ASH~1l1[. CAPITOL! 

• 4 16 SAY AAH 
TJl.[Y SOMGZ JUT. fAIOl0US jS:0NG Be2!S ATLA~'lk:l • B 12 
TELEPHONE 
W'l'I.\SilftR.IOOICl~ lfl;,wJ,'[fll3lll'flRl:it;'~ 

7 1 13J ~?!1sL~T'!'CEf JAMEN:ll 

0 9 9 
IMMA BE 
TIIE BUICK (Y(I) PEAS ll'HERS.C0PE) 

" 5 22 SEXY CHICK 
DAftl GU£TTA. fUl. .U:0N [GJM ASTAA.t YIHIK.S Cil.?IT0lt 

10 13 ACCORDING TO YOU 
0RIAIITHI !!Al GEFfEN 1~TE~S.C0Pf) 

11 7 SAY SOMETHING 
Tl"'8AI.Nllff.lil, tfW(EfAct:il.EYIIIJ0;17100M>-tITTRSC:cfl£! 

22 4 NOTHIN• ON YOU 
10.11~ 61l!NMAR81'.;!EB8.II00<.6RAN)HJ5TLE.W!ffitl 

13 16 TIE ME DOWN 
NEW IICIYZ FEAT, RAY J [§l>OTTY ASVLUl.t WAR'teR &ROS ! 

17 10 CARRY OUT 
~FtR.UhlTN!tllllllt:!§:E'l'~IOLll!)l'f.f~ 

21 7 IN MY HEAD 
JASON DEAULO jBEl UGA liftSMTS.•WAll~ER 8110,S,! 

12 21 REPLAY 
NA? (!NE IS l.10~ev mu&,,. 11£1SHTS. Flf PAlSEl 

18 14 LIVE LIKE WE·RE DYING 
tRIU LU:N irn ~11/f J~§l 

36 RUDE BOY 
JttHAIIMA 1:§:R? OH JAM'IDJM6! ,. 1, " 
YOU BELONG WITH ME 
TJillOR S'IJIFT £!!1G !AACHIN[ 1JNll/fRSAL REP1JMK:l 

G 28 13 HEY, SOUL SISTER 
TIUilN(C0lL.'.tBlllj 

21 16 15 IT KILLS ME 
ltlllANI[ flDMA !SR£: ~t.fl/[ IISAl M0T0IA't.l 

22 19 32 DOWN 
JAY SCAN fUI UL WmlE ~ ti WEY\flJJIRS,IJ. REM'£} 

23 20 25l :iL~~11~N~1~:i11"Gl 

24 15 23 EMPIRE STATE OF MINO 
JAY·Z + Al.ICM KEYi [!!0C NATll)~l 

G 29 • sex THERAPY 
flOIIN THICKE iSWI TIIAK l>.'lf:RSC'DPEI 

Billbea rtl.,. 

•! =~ es· TITLE 
~; ·~ ARTIST (l\lPIIJ\IT PR0VOTI0N LABEq 

28 25 13 lllY 51.EEPING Willi A BROKEN HEART 
Alli;,A ms p,8( J. APAG) 

G JO BLAH BLAH BLAH 
U..SKA FLU. 3011!~ [([MOSA.BE ilCA RVG) 

28 24 12 1AM 
M.HY J. IUGC (!tUITIIIARCtt GEHO! INTfilSC0PfJ 

211 27 15 WHY DON·T WE JUST DANCE 
J0SM TU!ltll!A (MCA NA$tl\'ILL£) 

C 40 I BREAKEVEN 5 ~ na: SCRIPT i!!!!0N0:;£.l(IC, fillCj 

31 26 28 
WHATCHA SAY 
JI.SOIi OEIIUlO (8ELll'!lA HEIGHlSi't.'ARNER B.il0S I 

32 31 30 I GOTTA FEELING 
TII( RAC~ EYE0 PW ilNTElt:SCOPEI 

G 37 5 
WHATAYA WANT FROM ME 
ADAM UIMBERT (11111CAiR.-V!l) 

e 35 11 HAVEN'T MET YOU YET 
MICK#IEL BUILl (J.43. REPRISE! 

G 47 6 HEY DADDY (DADDY'S HOME) 
UitEA Ff.llT, l"UH {lJ,fACt A6) 

G 42 15 THAT'S HOW COUNTRY BOYS ROLL 
Bll LY CURRIHIIT0N jMERCUIIYf 

37 23 17 DO YOU REMEMBER 
ffllWlfWW.Cl'IWLtLLJJll~~'EJM.<fRIIUl 

G 46 I HILLBIUY BONE 
8.., !W!PEIJ(JlllfAtlJUaAbtM(IWM(lllflO&i,IPS'f.llLl).""-'IJ 

G 41 5 BABY 
M'fl-&OlAFtll'.u,tw.t;RIS~AIIVOOIAA.t,$.,Wl,(1.\131 .., 34 41 use SOMEBODY 
klllGS 01- LE(IN llttA. RMGJ 

41 43 22 I INVENTED SEX 
TREY S<l~Z FCJIT. DRAKE (S0~!l BOO~ ATLANTICI 

42 31 14 TWO IS BETTER THAN ONE 
eon LIH GIRLS ~EAT. rtYLOR $Win (COLUMBIAJ 

43 39 19 HISTORY IN THE MAKING 
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e 52 I A UTTLE MORE COUNTRY THAN THAT 
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411 33 14 AMERICAN SATURDAY NIGHT 
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G 60 ' 
A LL THE RIGHT MOVES 
0NERINJ8LIC (P~0SLEV ltllERSOOPEi 

G 50 9 TEMPORARY HOME 
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G 55 7 I ~~~!~~~A !~G~ 

~ 54 12 'TIL SUMMER COMES AROUND 
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e 66 I HIGHWAY 20 RIDE 5 UtCIIIKIWWISMI0IJ(ll.l:GRIJ1-"ATlNffiC'8r:ro>91ACruRfl 

_,, ,.r t I I • 1 p - "I r I I I ~,., f »R I I t ~ I t, t ~ • > I' I " "' • " ' I • .-, I ,o " 
" ' I h 1 ,. , t r , '~ I t " j,. j ,. ,. ,. ( ·r . 1 I I I Ir -. I • I-, 

0 • 4 5 14 'tQIEIQIET f£AT 110Yll l'f.lSIII.Ut'tUlltllSIJ.P,IJTO',tA 

• 6 21 TIK T OK 
fflllA IKEM0SAl!.t ACil. RMI.I • 20 3 RUDE BOY 
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0 9 12 IN MY HEAD 
JASON 0ERIJ.O t'BElltSA HEIGHlS.'WA.ANER B.<I0S • 
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HOW LOW 
Ll.ll'lfiCRIS t()TP ~H JA.-'ot, lt>JUG 

BAD ROMANCE 
Ul1f6116Atmtf.U.ltEIQ).lM:ClfflWTllfEfl'I!~ 

SAY AAH 
TREY SONGZ JUI. fJillOlJll.l$ l'S(llt. B0!)KIAl\JMlr.'i 

CARRY OUT 
~ D.Jtsl!MTIEUll~~::s:mj 

TELEPHONE 
IJDl'~Ftl.lMilCf$f.lbl'rtKtlJll.lt~ 

NOTHIN' ON YOU 
1.41PIAIIUDIWtS~ ITl:.lln,'liWiOIUiTl£11l1NlJQ 

BREAKEVEN 
Tit( SCRIPT fPIIONOGEt;tt 'U'ICl 

WE ARE THE WORLD 25: FOR HAITI 
IUITTITSJOII HAITT Mt AAf Tf.E YIURLD R:IL!lhlJlOOi 

I GOTTA FEELING 
TIIEIUICKfYE0 PEAS 1tlTERSCOPEI 

LIVE LIKE WE•RE DYING 
KRIS Al.LEN (19. J~•E Jl0I 

SEXY BITCH 
D,l,W;I 0UETTA FOO:. i\llQ!t tsU.!16TRALwmc:&'CAPITCtl 

ALL THE RIGHT MOVES 
0HERENJBl.lt lfi 0Sl(Y INTERSClii'E 

TODAY WAS A FAIRYTALE 
TAYlOfl SftT ~6 MA.CHIKf l 

WHATAYA WANT FROM ME 
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23 28 REPLAY II 
TrAZ fHME IS MONEV'8Ellt!lA HEIGHlS RE:PRISE! 

- 1 MY CHICK BAD 
Wll~ClillS FEAT. Nla::I MlllltJ jDTP OU Jil..\l IDllAGt 

22 12 NATURALLY 
SD.EMA GOMn • TIIE SCEliE 1:!:!0lll'Vl'OOD! 

- 1 LET IT BE 
QIISM.LE!t 19.JIVE JlG 

37 17 J~.:~~.~N AS'tlll'~ ·11M,tA eA05 

35 ~ HAVEN'T MET YOU YET 
1t , MlutAEL BUBLE (Ul, REP'IIS(t 

30 17 ~(~At,:;.~R~~::::~~~IMLt) I 
31 19 ~~~,:~T~T~Yl!~,!~, ?c~~~•8MI l• 
32 28 FIREFLIES [B 

OWL CITY !b!Pll\!ERSAl REPU&UC! 

26 14 HARO 
LIIIIKAHNII FEIIT.JEUY RP DEF JAW JO.JMG 

42 ON TO THE NEXT ONE 
JAY-l + SWIUIUTI 0C MA.TIO'! 

51 30 SMILE • Ulltll [IIACIIII TOP OOG ATLAtmc 

36 24 FOREVER 
tftMl IMA!M'flAASffi]O.,;[ 4STRENAU~;,tl11R9XJ;tl 

40 29 
PARTY IN T HE U .S .A . II MILEY CYRUS l'OLLYW0OO) 

3S 62 POKER FACE 
Ull'fGMlA~fAW'£iWil.l\'E.OiEmrlllEE.trTEP:SO[Jil£\ 

55 • HEARTBREAK WARFARE 
JOHIIMA'filll [C0U •. '1131A! 

53 .. BOOM BOOM POW 
THEBLACK ffiDPEAS '1.U.il.\l ltllElt:SODPE 

67 • I MADE IT (CASH MONEY HEROES) 
llYIIIRUOOLf SH M0Pa\lNMFISAL A~BllC 

45 4 KNOCKOUT 
tl!Qll!fW.xJ'MW(t.ls-ll.tJl8'1Jlf'l[R5t(i.mJ'M'(I 

47 34 DOWN I 
50 27 • 
73 

33 3 

49 23 nu BLACK fflD PEAS ~ TERSC0P[! 

- 1 BREAK YOUR HEART 
TAI0 CRUZ ftA.T. LUl'lfiCMS (MERCURY 1)~3) 

·t §i ii :.:is~~l l!>;ll n Pll:HA0TI0W Lil.3Eq • 57 6 HEARTBREAK WARFARE 
J0III MA.YER (C0UIMl!-111) 

52 49 6 ON TO THE NEXT ONE 
JA'f-Z ... SWIZZ eun R0C WATf.lN 

113 48 11 FIREFLIES 
OW~ CITY UM\'EIISil.l lltPUBUC 

154 45 18 
THE TRUTH 
JASON ~il)(AN jlt.'I0IU:11 BO~ 

1111 51 24 MEET ME HALFWAY 

• 68 2 

117 56 26 

68 61 17 

• 59 25 

80 3S 16 AltANIIA FUT. JEUY R? ocr tAM 'ID-JMG 

81 44 12 I WANNA ROCK 
SNOOP DOG4: !!;!0G3'iSffiE PRl!:'IITY CAPfTOlj 

G 65 AMERICAN HONEY 
UIOY lllfTIBRWIIII (CAPITOL Ni\SIIVlllq 

83 53 13 CRYIN' FOR ME (WAYMAN'$ SONG) 
TOIY K[mt jSH0W l>tlG•Utiil\'EIISil.l.l 

e 71 2 STEADY MOBBIN' 
'l(tR;MJOfflillilmMUIEIC,\9i.w.l'EftK'\ffiS.'Llilll7Jolllil - 64 11 1 SOLDIER O F LOVE 
SAil( iEPICI • - 1 AIN'T BACK YET 
Ur.lY CHUNEY jll.llil.! 

67 5 HALFWAY GONE 
UFOIOOSI: jGEFFf:N 'tlllEASt0Pl:l - 53 17 IF YOU ONLY KNEW 
5Hlllf00WII [ATLA!,mC! 

G - 1 NEIGHBORS KNOW MY NAME 
TREY MlNOZ jS0N6 e.noi-:. "1lA.'tTIC! 

~ - 1 BREAK YOUR HEART 
TAIO UIUZ FEAT. WOAC:llli i~HICIJ.<IY IOJtlG! • 70 3 1 ~A~~~~IJRIC($0.WlA.$'1U,t.l 'A'.IJll,ERD:IIO$.I 

e 73 FEARLESS 
TAYLOR SWlff 1!13 MACld>.£ • 75 2 LEMONADE 
GUi;.c:1 IMNf: 8:lllCk SQUAD. A$'r\UU 'A'AR>.£11 8R0$ 

~ 72 2 ALL THE WAY TURNT UP 
_ _.fUl$((ljl,N1frt..lfll r,tlN~CUC:aot:4'fflIR9:{f{I 

711 66 8 AIN'T LEAVIN WITHOUT YOU 
JAIIUM (ATLAUICt 

:,1:l E! TITLE 
j; -~ ARTIST (N-'IINT PROV0TKIN LAIIEL) 

27 PAPARAZZI 
UlJl'Qgt!;lREH~LtUCO!llM:ffiERRYrnffit"51nffl 

52 39 2 ALL I 00 IS WIN 
IIIIOWEIIWJN,II.OIR-ilatOCOllfOIUl/ll.ff!lf'~ 

113 59 11 LI FE AFTER YOU 
OMIC.HTRY (lll fl&A 1'UA0! 

e 60 3 HEY DADDY (DAOOY•S HOME) 
USHElilftAT, PI.IES AfAte JlG 

1111 48 9 DROP THE WORLD 
...... 'AJJIERATl-~N ltASHM[l'~M{ll'(r,\t,l 

G 63 SAY SOMETHING ................. W,)Sl.f','/N'I[ 

G - 1 ALL THE WAY TURNT UP 
Kw.1~M&WJl,ttJtll191-"'li£(11(3;H::~t.~ 

68 " 3 SOLO 

'"' IM[ IS M0>..EV 8£LUGA HEIGHTS REP81Si 

• " 
UNSTOPPABLE 
RASU.1. FLATTS lYSIIC STA.OCT! 

eo 58 29 =NA~~Are~:! 1mGKTS WAR~ul 8R0S.1 • - 1 ONE DAY 
MATIS'riUIU (J0l'8. OR 6'1C! 

G - 1 AMERICAN HONEY 
LADY ffiEBEllUIII (Cil.?ITOL NASl'\'lllE) 

113 61 6 WHY DON'T WE JUST DANCE 
JOSH TIJRIIER fPACA >.Jt91Vl.lf! 

e - 1 B LOW ME AWAY 
8RfAllllG BEMJAMIN ~Oll'IWOOO) 

1111 68 55 use SOMEBODY • KINGS Of LEON !RCA. RMI.J - 56 1 HAL FWAY GONE 
~lffllOOSE jGEFfEN 'NlEASt0PEj 

tn 62 72 JUST DANCE II W'fGW.FQIQ>LIYO'OCtll!E!!1MUE.tlN..LE,1lltll50lff:J • - 1 T OGETHER AGAIN 
EV~E$CEMCl!'A'n,.(J.UPj 

G - 1 YOUNG FOREVER 
JAV-Z t- WI, HUOSOII \ROC ~ATIONI 

G j LEMONADE 
I , liUOCI IMHE(iF1~9:lliAD.A$'1W\(,WARlltR8A0S.I 

71 70 10 =~!l)ll~IW:,'M.lJ..IJ4CH3l~U11U45(~ I 
72 75 4 TEMPORARY HOME 

WIIIII UII0ERW0OO 19 ARISTA t-.ASHVl.1£! 

73 29 2 HERO 
CIIRIST0PHllllWILlll ('A'.liLTOISl'iE'fl 

74 65 48 
SINGLE LAlltES (PVT A RING ON rT) II 
mo11c1 jMl.lSIC WORLD, COUJMB"-l 

G - 1 HIGHWAY 20 RIDE 
Z/lt.111Ml'd&ueilll'A1Gr0/nl\l.7.Aort8~;APCTU!E) 

Datc11 for week of MARCH 13, 2010 Fo r chart reprints call 646.654.4633 Go to www.billboard.bi2 for complete chart data I 43 

ALBUM CHARTS 
Sain data compiled from a comprehetiivo pool of U.S. music 
~ rCh.!tnts by Nielsen Sound SCal'L Si!IIM data for R&B/hip-f\op 
r etail charts Is compiled by Ni elsen soundScan from a natlonal 
subset of core stOf'ff that spcci.a.lixc in thos.ec genres. 
e Albums with the g reatest &alff gains this week. 

- .11 ~:::~~::u:~ :~:::~ the title 
iii! :a~':a~~J~=~:1:;::~-:1;~~~ Ut~ w ith 

~ :,~: .!~;= t!: ~o:!~':::a=.rd 200 

PRICING/CON FIGURATION/AVAILABILITY 
CD/Casst!tlC p ri«-cs ;,re su,r,gcstCd list Or «pJivalcnt priees, wtiic::h 
lt~ ~tl!d fi'om 'Wholesale ptice~ @ .tt1tt!,r i=,riO!' lndio!ttl!,S ltlbum 
o nly av.Jilablo on Ou;,ilOiic. CO/DVD aft« price indc:atM CO/OIID 
combo o nly avalla~. ft Ou&IDlsc avalla~.@ CD/CIVD combo 
a-..alable.. • Indicates vlnyl LP k avallable, Pricing and~ LP .wail• 
,1tbility ,fP'C r10t irdadt:d on all ~,u. EX after c.at.alOg number indi• 
cat~ title is elOCiuslve to one acoount or ha6 llmlted d istribution. 

SONG CHARTS 
See legends on respec;tive chart p~& fof the 8iUboc1rd Hot 100 
and Hot R&B/Mip •Hop songs. 

RADIO A IRPLAY CHARTS 
HOt 100 A lrp l2ty, lklck Songs. Hot COUl'ltry SOl'lgS. HOl Rap 
Songs, Christian Songs. Hot Latin Songs and Latin A irplay chart& 
are campilcd from a national sample of d ."Jb supplied by N~cn 
Broadcast Data System5. Charts are ranked by runber of gross 
imPJffsions. COffll)UUld by cross- referencing mcact times of air
play with A rbitron llslt!n« csata. Mainstream Top 40. A<Ul 
Conteml)Ofary, Adult Top 40, Alter~tiYe, Triple, A.. ActiYe fl"ock. 
HcritAgc Rock, Mains~am R&B~ip--Hop, Rhythmic, Adult R&B, 
Hot Christian AC Songs, Hot Gospel Songs. Hot Dance Airplay, 
and Smooth Jax:i: Stings .-c ranked by total dc~tions.. 
• Stings shawlng an ~ase in audlen()!> (or d eb!ctions) 

0\1\lr the ~ ious week, r9gardles.s of chart mowment. 

- ,II ~::c:~:::,;:,;v;;:,~i:::~ title 

RECURRENT RULES 
Songs are removed from the Bitlboard Hot 100 and Hol 100 
Air play charts .simultaneously aflef 20 Wff'ks o n lP'le BlllboarCS 
Hot 100 •nd if ranking below No. SO. Songs arliil remowd from 
Hot R&8/Hip-HOp Songs after 20 weeks if ranking bclow NO. 
SO. Songs are removed from ttot Country Sons,s after 20 weeks 
if ranking bc:!low No. 10 in ~ tcetions Ot audic~, prOYidcd that 
t hey 111e not still ~ lning enough audienoe poinu to bullet or II 
t hqy rank below No. 10 and post a third COMOCutiVO weok of 
audience decline, regardlMS. of total chlltl weeks. Songs lite 

remOYed from Mainstream Top 40, Rock Songs. Mainstream 
fl-&8/Hip-HOp, Rh)'thmic, Hot Latin Stings and Latin Airplay 
char ts a~r 20 ~s II ran king ~ tow No. 20. Oe!cencl1ng 
60095 .trliil removed from Adutt Contemporary, Adult Top 40 
and A.dull R&·B after 20 wee.ks; if ranking below No. IS, aftt,r 26 
weeks If ranking below No. 10, or after 52 weeks If ranking 
below No. 5. Descending songs :.~ rom,a'lt'd from the 
AlternaU,;e, Tr1ple A, Active Rock, ~ r'itai;>e Rock. Chri stian 
Songs. Hot Christian AC Songs, Christia,n CHR, Hot Gospel 
Songs,, Hot Dance Airplay anc! Smooth Jan Song.s char t! after 
20 weeks and If ranking below No, 15. 

CONFIGURATIONS 
(i CO singl e avallablct. 61 Oig ital Download availab lo. 0 DVD 
sing1~ .'Jv.'Ji l.'Jbl~ 0 Vinyt Maici ·Singlc avai labl e. 0 V inyl singlc 
avai lable, O Co Maxl•Slngte available, Configurations ar e not 
i ncl uded on all single$ ch.'JrlS. 

HOT DANCE CLUB SONGS 
COl,..:,ikx:t fr()m a national sampl~ of reperts f~ cUl DJs. 

• Titles with the g ~ test di.ti play increase '°'"'81' tho 1)1'8'Yious week. 

1H :~:1he--::~be~~C::'===on 
AWARD CERT. LEVELS 

ALBUM CHARTS 
• Recording Industry Assn. Of America (RtAA) certlflcatloo for 
net shipment of 500,000 albums (Gold) , • RIAA certification lor 
net shlpmr:nt 01 1 m illion un!O (Platinum). • R:IAA certlfieatlon 
for net shipment o f 10 mil ion units {Diamond). Numeral within 
Platinum Or Diamond symbol indic~t.es album's multi-platinum 
level. For boiced sets, and double albums with a ruMing time of 
100 n'lir1'ltei. or more, the RIAA mvltiplies shipments by t he num
ber ol c!lscs and/or tapes. 0 Certification lor net shipments of 
100,000 la'lllts (Of'O), • Certification o f 200,000 u nits (P1atlno). 
1J Ccrtifieation of 400,000 units (Multi•Pl.'Jtino). 

SINGLES CHARTS 
e R:IAA O!rtlfic:2ttlon lor 500,000 paic! lb.M-'lloads (Gold). 
• R:lAA certlflcatlon lor 1 m~llon paid dow'nloads (Plathlm). 
N ulTIC!-ral within pbtinum s)'fflbOI inclc.attis song'smuttip&atinum IC'l,d. 
0 RIAA O!rtlfle.!ttlon lor net slipment of soo.ooo 5-'IQles (Gold). 

MUSIC V IDEO SALES CHARTS 
• RIAA gokl oertlficatlon for net shipment of 25,000 u nlb for 
video singles. O RIA.A. gold urtification fo, ~t shipment of 
S0,000 units !Or shortfo,m o r longlo,M Yldeos. • R:IA A platinum 
cortific:ation for net shipmgnt of 50,000 uniu for vidoo singles. 
0 RIA.A platinum ttrtification fo, s.'Jl~s of 100,000 units for 
shortfor m Of longform videos. Numeral within platinum S'.f'mbol 
incicatff song's multiplatinum lo...cl. 

DVD SALES/VHS SALES/VIDEO RENTALS 
e RIAA. ,gdd Cfftifi~tion b net shipment of 50,000 units Or SI mil
.,n In sa\eos at suggested iet.111 p rice.• RIA.A plathJm oertiflcation 
for sal'95 of 100,000 uniti or S2 million in s.iles at suggested reta~ 
p rlO!. 0 IRHA gold Cf!rtlncation for a mln!mutn ~e of 125,000 tats 
Of a dollar volU'T'IO of $'9 m iNion tit retail for theatrically f'Glaased pro
grams; Ot of .'JI least 25J)OO units IW1 Sl million at~ retail 
for oon•theabtal tlties. • tRHA plalinum oet'tlficatlon fer a mlnmum 
s;alo oflS0,000 units Or adolar ¥Olumcof $10 million at retail for 
theatric.all)' ieleas«t programs. and or at least 50,000 wiits and $2 
million• SUIJ9Elsted retail for non-th~ t itles. 

http://www.journal-plaza.net
http://freedowns.net/
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SEXY CHICK 
oiwo 6l.lrT'Tl rtAl U'.ON l&JtA 11$.TqAL'A'f~KS -(;APITO~! 

IN MY HEAD 
J•Mlll 11("'-!LO ffi,"lUGA 11.!r.illTS. WA~£-11 RROS I 

CARRY OUT 
nlll!Ml,,\l(lll,IJ mi1'111!111111111Mf \9,lnt(f't'IU()(!'IIOIMl111lf~'f} 

NEED YOU NOW 
UOY AIIU.B~UJJl,I fC:olf'IT1>1, MA$M\'1tlJ,CAPIT011.1 

REPLAY 
NAZ (fNE IS l,.!o,tE'I' 11nu~ ~..nsms R[PRISE j 

LIVE LIKE WE'RE DYING 
KRIULllN 19JWL-.n.::;) 

00 YOU REMEMBER 
.MYBWIIUl,IOIIPA!t.&UlDI il\/,Q,.f'i~II\E!Nl,I.IIEPUIU:: 

TWO IS BETTER THAN ONE 
&DYS I.IC GJIILS FCAT. UYUIII NfT (:OU!MB:h\\ 

BLAH BLAH BLAH 
t;E-Sill fW. 30H!3 n:,vos,;11:: RCA.RMGI 

BREAKEVEN 
ntE SUlll'T 'PHOl>.:IGENIC.EPI: 

WHATAYA WANT FROM ME 
lOAM u.MWU \9, RCA RUG 

BABY 

WHATCHA SAY 
JJIS.011 DEIWLO 11..9.UOA l' .. fl::iHTS. 'A''-ll~E<i 8ROS l 

AU THE RIGHT MOVES 
ONSIEPU8UC Mi)SL(V',NTERSCOP'e 

LIFE AFTER YOU 
{IAAJijl!TR'I' 19 RCA.-RMG 

HEY, SOUL SISTER 
MAIN ICOI.LPU31,1,j 

TIE ME DOWN 
IIEW&(l:Y? 1'£lt. lU.'Y J ~HOnY A$Vl,UM.WAA>;EA 11Al)S l 

EMPIRE STATE OF MINO 
JO.? I M.ICIA IIEVS. MOC NATll)l,o 

RUDE BOY 
RIH.l.llilA (SR?!JEf JAU IDJt11; 

HOW LOW 
WOACJIJS 11:iTP, DH JAM, 1n-.i-3 

TODAY WA~ A FAIRYTALla 
U.YLOR SWIFT IBIG MAC~IN[ UNII/ERSlL :.lEP--:l8UC) 

SAY AAH 
JJtEY SOIIGZ ,UT. U.IOlOUS fSONG 111)01( ATlAh'HC 

NATURALLY 
Sfl.00 GOMEZ & ntf SCENE ll'OllWJOOJ 

HEARTBREAK WARFARE 
JIIIIN MAYEII COlUMBI A 

BREAK YOUR HEART 
l JIO t-.iz FUJ l W~C1US ,eRCJRV l[}JM&I 

SMILE 
IIMCLe UIACl(ER rTOP 0013 ,UUIHIC 

NOTHIN' ON YOU 
IOIFW.IIIMI~ 1N:8flflO(X,'(JRAMJ'IUSlU!~TlJ,'fTIC 

SOLO 
IYAl flllol! IS MG,SfV BflUG.A l'mHfS.REPR!SEJ 

G 37 41 ~~~~rf,~ N°~~~SC:0:lf) 

38 26 14 ~!!~ruumv SRr>,Drr lAM1')._V(l 

VANILLA TWILIGHT 
011\tm' L'Nl\/!A$1,L qfPWI.ICI 

e 38, 2 :o~~o~tr~llll EtA ~nMmC 

SHUT IT DOWN 
Pllltl.lJ'UT. AKOtl UR 3-05,,POLOGRDlllll)S.1.J.RUG 

SYNDICATE 
TltfJltAV fr:>ICJ 

TimbahllCI~ '1111'"f out'' ills U-9on lllillltr911 Top~, pu!lliog 
f,alured lllill Jlllll• nm11o11ak, "'~ Alan inrl Nelly fo, mllll IOI) 10s 
1m0011 salo males. 

Tilt 500g h Timb,nillt's llth tot110 on tilt dYrt ""' fir~ si11c, llt 
ms I feahftd vor.ht OIi T.l.'1 "Dead 1nd Go11e," wtlid1 rochN the 
lop 10 a"" ago 11111 Wttlr. 

Am0111 al altist!, Timbellal:e is now lltd wttb lihaona for lhird
mosl top 10.. The lwo trail only Morlilh c,r,y OJJ ,llrl Nidollli (14), 
the latter of whom noldit<I 
lttr mo~ rt<efll lop 10 wlh 
tlltllmbilallrlallrl 
Timberlake collabo!•I~• 
"4 Hinule!" ii 2008. 

Willi lhe <lml ol "Carry 
Out,• Timb,rtate 11'1"! hi! 
lop 10 oulput wllli 'N S1114 
whkh colleded • do2en lop 
10s flom Aj)1il 19'8 lb'°"911 
1111 !OOI. Timbori.tt 
eamtd bis fir!! 501o lop 10 
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LIVE LIKE WE'RE DYING 
Kf\\ULLOI j1~ JNULGI 
EMPIRE STATE OF ram (PART II) BRl)l(EH DOWN 
lLICIAUVS t,111:(JlltA 

HAO IT AU 
KATHAllli'l£MctKEE :VEAVE fOREU,STVERVE\ 

OAUGIITRY l!lflC.A..i'IMG 

SOMEDAY 
ROBlttOMIIS W8l0\MLAJIT~ 

LIVE LIKE WE'RE DYING 
KRIS-.LLal (IS Jft'EJl&I 

BAD ROMANCE 

SHIMlOO'M'N ATlil'HiC 

NEVER GONNA BE ALONE 
lflCKELBAClf iflOA!lRUKllER ilRr>\ l FIREFLIES 21 
OWLCllYIUIO\'ERS,1,.. ll~PUBUCI 

2',! ALL THE RIGHT MOVES 
OIIERfPOIUC tAOSLEV ltnfltSCOPi 

10 TIK TOK 
KESHA ('(f!AOSABE RCA.RMS! 

11 TWO IS SETTER THAN ONE 
BCV.I LIKE GIRLi FEl!t.1.AYLOR $\Nlft COtl.N31-' 

9 WHATAYA WANT FROM ME 
A.CAM LAMifJIT 19flC..A <'l\lG 

SYNDICATE 
TIIE FRAY (1?1CI 

4 I NEVER TOLD YOU 
COLIIECAILLll NWERSAl REPUWC 

I I UPRISING 

""" FllUlt~ WARt.F~ aROS 

SUPERMAN TONIGHT 
AOlt JOYI IS~AMH:J-JM6 

• YOU RUN AWAY 
81,f!ENUf:(I Ulll[S RAISIN 

13 FIFTEEN 
TlYLCA 1-w1n Bt3 l.!11.(:IUllf ~lll\'!;11$.~L nr:•uauc 

44 I Go to www.blllboard.blz for complete chart data 

Billbear1t 

IL ~11 a!i TITLE 
31 1: UUIST (IMPRINT PROMIYTIO'I uarn 

0 1 13 R'I YOUR DECISION 
M\I ALICE IN p1WN$ i\'lltJll'i ,iAPITQU 

2 3 30 UPRISING 
MUSE (t'!:UtJP,f.J 'VIARIJER eqos I 

0 
• 
0 I I 34..-"'"'"'-'-""""'-'>.lW!!>l!!rnt.. __ _ 

0 10 20 -~~=~~~----

8 8 26 
,-======------

• 29 

10 7 20 

11 g 2!. S-IHNED0\1111 (111UIITICf 

14 13 iff~rJR (l~fOM A THIEF 

13 12 2S BACK AGAINST THE WALL 

20 19 ~=----------
a1i " --========----
1'3 16 -====-------
24 

as 19 19 

e 19 4 

'-"1 25 W' ¥1J1f'lflf wmuto @., BEGG A.RS GR:IUP) 

48 42 

47 45 HEARTBREAK WARFARE 
JOMlt IM'l'Ut " I \E~IA 

48 43 17 ~~.!~JM~~~rJ1r "'~~EC~PITOl} 

RISE UP 
(YPR($$ Ma l fUT. fOIII -.ORll.L(I 1l'AI RtfV A?fT I 

RIDE TO CALIFORNIA 
Nl'CR TOOIGUES fA&',i.OCTON[,l!HERS'COPE 

H<lissa!tlleridge llolditslltrstV!IIIB rl] 
Trip~ 4 lop 10." "f,arlo>s 14,.. rises 
IMO. lllo '"' r .. k,d ill th, lop lier with • 
tM lto. 1 "8reathe"' ln 2004. "fNrlM§ 
Lov," ls !lie II~ <ul lrom Elheiid!,lo's 111• 
~llfio album. duo 4pril !7. 

2 

3 

4 

0 
0 

7 

G 
• 
10 

CD 

e • e 
23 

C 
e 

d 
2 

e 
4 

0 
e 

7 

8 

G 
e 
11 

• 13 

G 
G 
CD 

CD 
G 
e 
G) 
e 
e 
e 
$ 

~~PLAY 
MOIIITOR.10 IY 

.~ LTERNATIVE-

I 30 

30 

3 34 

4 37 

6 17 

10 II 

; 11 

13 
Al.JC( 11 tf!AINS vtllGIM CA'>'fTOU 

• 18 jlf YWflE WOOOEIIING If IWANJ YOO TO! I WANT YOU TO 
\lftnfJI Dli'C 1~1til5COF't 

• 19 
JUST BREATHE 
l'UIILJAM MD1>.~n11,·qaie,~1 

12 16 MOUNTAIN MAN 

l'I\AIIMOl'l 1fU[ l[0 av RAM[ll'.-llTLA.mc-.:iR~ 

SNUFF 
SUIIIMOJ QAllRllh~ER'}IRP 

ODD ONE 
SICKPUPPfES MR \1~Glrl CiVITOL 

19 7 
GIVE ME A SIGN (FOREVER AND EVER) 
IIIE.U:IICG BOOAMIN HCUW/OOD' 

18 13 COUSINS 
VAMJl'IRE W'fUEIIO jXL '8EG'31\RS ~OUPl 

21 ' 
SWEET DISPOSITION 
TJIE Tl:MPfll nu,r LISERATIO~ GL.ASSNOTE.'COLlJl~BJJ, 

2',! " 
GOLD GUNS GIRLS 
Mrnuc AElRIC, LAST GA..-& 

11 4 l'M YOUR DADDY 
W'UWI Dlit lh1M5COPt' 

23 II BEAUTIFUL THIEVES 
Afl DGC INtEltSC{J~E 

26 LAY ME DOWN 
TIE OIRT'( HUD$ FEAT. ROME 1ex.ec1J1A'E! 

28 THE ROYAL WE 
$1.VDISUN PICKi.i'.$ '0MIG(Ri1Rl)1 

;;:d2!i TITLE 
~I I& a,rnsr (NAAINl I PR~tAOT10111 LA!ln; 

I 19 JUST BREATHE 
l'EARl.,MM , llfVYi "'" 

' 16 
YOU AND ME 

3 12 

5 20 

1 12 

• 28 

• 22 

26 

9 15 

12 litll.lWmlEIIIOGl'ISlMlO l) .lil~ 

II 17 DREAMS 
~FWIDI ~ MAU. 

13 4 THE HIGH ROAD 

10 21 

1; 11 

17 

16 7 ALL I HAVE 
IMT KfAIINfY AVIAqE CQlUl.l~h\ 

18 ' 
ST ELLA THE ARTIST 
011.'ttn GMY l!~ERC"JI ~TRfET,OOl'fNYOl'ffll 

HALFWAY GONE .. 6 
UrtHOUSE 'G[fffN. ,mrn~co~E 

YOU RUN AWAY 1l 8AF,aNUE0 lADl~$ il,t51"' 

22 6 EVERYBODY 
IIIObO IU'J"'Atul)~ ,t~~ ~- Olt.81'/AL S-ONA!,\,~l,ll)T(l,~'fl 

24 3 

20 3 
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' HOT COUNTRY SONGS'" 

~ 5 !i!l TITLE ii ~ ,! j5 TITLE 
I 

!I Arlfst e • !I Artlsl H i §1 ~, II P>IODL1:[R \S'Jf46\'1RlT[R/ f4P'ltffl & N!..Vil[R PROMOTI01<1 USU §i !I I ~ROOUCUI (S~G'A'illrulj IUPRINl A .IIUIHER ?ROM0TI0lf LM[L 

l 1 21 WHY DON'T WE JUST DANCE Josh Turne, 1 e 30 31 LI 
I KEEP ON LOVING YOU Reba 26 

' R ~1ctl1Tfl( 1 BROl'IN R oumi.r ltlC!lfllOe I'll 5T ... ~5TR-tJCr. VAl.ORV 

0 5 5 Billy Currington 

' G 29 28 DANCING IN CIRCLES Love And Theft 27 
(!I /ilt!l!CL"I¥ J OOPLl\t• R ( ORRJill ~ 11 tft.ES R.f ORM LL R S-9111._'GER G LY'IIC51flH.1 

e 3 • Darius Rucker a e 31 34 [' RAIN IS A GOOD THING Luke Bryan 21 
!!,l:CJ<PflOLMSIMltE Foullll tap 10 from J STEHt.5 L 811)',,~' 0 DM!OSON I'll CA;>llC!'LIJAS,t,'o'lll! 

0 6 7 Blake Shelton Featuring Trace Adkim; "The Foundation" e 32 33 LOVE LIKE CRAZV Loe Brice 29 
S 11ENDll1CKS [C 'A'tSUhl.ll l UIADj i: w,vrneA e11-as.,w~1w ffli<lS lbe ml lime 0 JOflrjSQN IUOHIISON,T J.v.t:s tri. Clfl~ 

8 2 2 AMERICAN SATURDAY NIGHT Brad Paisley ,newgrcup hu a 33 36 111 WORK HARD, PLAY HARDER Grclchcn Wll$0n 30 
I R~GERS .~-ISlE'f.A GOl!lfU '.0\'ELAC! J<RI TAMSI-\VUE G 'A ... .$0)'. J ~IClf fl..CtlA..~Cn" (G 11,'llSO!',' J ~llCH 'i l.!CGEHE! @ A£D>.iCK.iCO!. 

0 A LITTLE MORE COUNTRY THAN THAT Easton Corbin dalmed lllat manv G 3, 39 MY BEST DAYS ARE AHEAD OF ME Danny Gokey 31 
C CHAlaERLM~ JO POVH!RESS,A L JW< W.IIMl(U f! 4!) \LE<ICU!tV lop!OsfNJm, I.I 8,IU:i!IT [.W.'5Af~N,l(,a:JAN! (!) >t,R!:A 

• TEMPORARY HOME Carrie Underwood deblf 111J.11111i•ce 32 34 3, THERE IS A GOO Lee Ann Womack n ii 11111(,Hl jC. UM>FAWOOD L.LAIR.f)--? r~A!O~ @ lURISfOt.ASHl/'IUl' 
llamlfl11tsin 

0 ,W(:ol. 1JA&W\'IU1 

0 'TIL SUMMER COMES AROUND Keith Urban G Matt Kennon 10 JO 0 KjJFr. \IA8APJ (M r>-t)'Aftt K \JA8At,,I © CAf>fTOI. .._.,SHVtltf. lOOD--01. !Gog 37 38 
(i) BAWWA STROODA\'ARIOOS 33 

0 11 11 J HIGHWAY 20 RIDE Zac Brown Band DOils!.tmllllan 3' a. •o Craig Morgan a< r. §TfG~.L i !R~IJK' (1 ~R2WN l't' Dl!!!R~TTFj 0 MQl.lf ~R~/1'. Ul.AlilTit <ll§IVII ~~IIE I listener irnpies,lons 0 BSA 

CD 12 12 AMERICAN HONEY Lady AAlebeltum 10 (Ul)l4%)fon G 38 " 
Jaron And The Long Road To LO'-'O 

~ PY/OiUf'l,Lil.OY ,ANTEBrl,UJM !S Sij\'illS,C R.BAR.OWEJl.l~OSEY @ Cl!Pff~ MSH~a.t[ JAR;'.INVl'CIOD·Uhl\l[RU,t REPUBLIC 81 MA"'HIN[ • ,; 23 3 AIN T BACK YET Ket1ny Chesney 11 
Wfflfytohlol G 49 - JaSOf'I Aldean 36 ,. TOPA?l(l!.S '"" IUmlllon. IA.K .. OX .CLA'I/SON,8.JON[S (9 SR~[t.180~' • 13 13 FEARLESS Taylor Swift 

12 G 40 " 
STAY HERE FOREVER Jewel 31 

11'.CllAPMAI~ l s~n [! S~'l!Jil.R~f H.LINDS~!:J §1: 8.r..l.l"-Cltr.C tl.CMPMAh' J '(JLOIER D.OA~IOSOII' B.Plh'SOl-l VM.ORY • UNSTOPPABLE Ras:cal Flatts: 13 0 ,. 
" 

TURNING HOME David Ne.ii 36 
D l>LfF.AASCAL RJoTTS [J.OEMARCUS.H.llt.lOSE'lJ.T.SlltlfRI !ii2; L'r'RICST>IEEl f.llDDfll K.CHESllEV,S.~RLSOE MCA NASll\'ll\1: • DIDN'T YOU KNOW HOW MUCH I LOVED YOU Kellie Pickler 14 G " - THE HOUSE THAT BUILT ME Miranda Lambert 39 C unsn- C..ll~)SEV.A.MAV0.1'.VERGESI 1S,8Nlt fllDr.flUI Yt11UCk.f TOOb3.J,S..A SPM~B!Ni C-OlU"BIA 

CD 16 KEEP ON LOVIN' YOU Steel Magnolia 15 C 4l " 
SMIL E Uncle Kracker .. 

D t>l'fF !C.STAPI.ETON t'IIILU.l!l,,',ij f2 81'.i M~ClllllE R Cl<'IALt O H,MR'R ~ OM.V ~ ~Fll:4116 J 11:0S[ TOP (IOG AnAPJtlC 8JGl3£R F>tCTIJlt! 

CD BACKWOODS Ju,stin Moore 

" 
Up l.i mrnioo 0 " ,3 TODAY WAS A FAIRYTALE Taylor Swif1 

" j SIO~CFI J MOO.'IE..J PAUUN.J.S.STO\IEA WILO-'!Y lmpmslons (15%), 11 C.l'.J;P!''A~ 1 sw,n S'IJIFl (!) 816Mol.tHlt'l • HEU. ON THE HEART Eric Church 1l "'°od l"1(khom G 44 '6 JACKSON HOLE James Wesley 41 
J JCNC! E CI-.JRC~.O ~UTTAN.l S~LMM,t $ C.,.P1TOlt.A$HU.lf "Old T~ogs 11 .. • 0 FllilS.UL Fl CLAl\15-'JN R CLA'A'SOl!i ~I C11fS'IIEll eR~EN8t,A' 

GIMMIE THAT GIRL 18 (No. Con Top 0 46 BEST OF BOTH WORLDS Darryl Worloy '3 J B.l!Q~U.K.GltA~ TT D.1\-0RLfV,J DROW'N (!) $TRi;.J0AVARll)U$ 

" 
Country~lbums) 41 GIDDY ON UP Laura Bou Bundy .. 
,ettAJipolffl @) ~•rncURY 

22 21) slripes ln ltslcbirt G 4S Jack Ingram 45 0 816 ~lol.(;HIN:'. 
Wffkind islt>t C Em!ly WM;I Fealurlng Ke11h Utban 2• 29 21 ,rtist's iighesl 1'li 47 0 CA"ll!)I. IJQ$1,\'llt{ 46 

28 30 22 In ll mo1111is.LNd om Toby Ki!il:h 

" sillllle"t.lievers" U EITH T.IC[ITH 8 PltlSON J YIA.?L[S SH DIN DC<3.-Ukli'ERS,_l 

27 3! Marllna McBride 23 P"led II No. 16 ~ C so BRING ON THE LOVE Coldwater Jano 

" 0 ~Cl\ 'A'.KIILl(Pfll RJCK.,KO~rs.it .KADISIIJI.JI\N[,t.CRUlGHrmo YI KIRK:i.a.TRlct 0 I.IEJH:URV 

,; 26 2, Odolier. C 52 - LOVER. LOVER Jerrod Nlemann 
'9 K-STEGAll 1().JO~~SMIJI.O'D~NP.ltLLb.GIUffl~I 0.8,IAl~ARO .J./IIICIAA~.ll PRITTK[ll so G'-'Af•~•:11sn, nASl'\'lll[ 

26 27 HIP TO MY HEART G CHILLIN' Bteine Uusen 50 
N..Ci+APt.lA..~ C,:.PffiRv:I.Prll~'t,11.P[llR'tB.B[A\!RSf J.Rlll:HEY (8.lARSEN,EloUILU!Q•OONN[LLj TR[EHOdSi 

(i)·TOP BLUEGRASS·ALBUMS. 

I §~ § j!l ARTIST §i ii ll!i ARTIST Tille - • -! i ~= K !llMINT I. ~~IAB?=I NSTR111Ulltr.; LABrL (?ill¢£) ~, ii 1~1Pk!INT .I K~r.iar_:i DlSTlltllUTIN& U.flEL [1):IICE) ! f m LADY ANTEBELLUM Ell VAl110US ARTISTS 
!i :;::,98 ARTIST Tflte ! ~;;: IMPfllPn & ~UMBfA OIS11Ui1Ull~'li LIISEL -1 1 I 5 CJ.PIHi! 'tASH~I lf 9;;0J (le ~,) Need You Now 21 21 -. O.ILtl>fRSAl.~WHM.6trta!! NC1"llhrb;'t.ta1Ca!CoortryW.2 

0 - {O~NlNYCASH Arnelbw'llit.At'f't!to-Gr~ ff 2, 28 JUSTIN MOORE Justin t.toore 
VIILORV01M 10.98) 

3 TAYLOR SWIFT Fearless Ill 1 - 22 2(1 GEORGE STRAIT Twang BIGMACl'..~EOlDO (lfi98)® UCA NAS~\11Ll[ 013113' '!JMGN 113 S!\ 

~~=::~r.ts:l!ld:~i~ The Foundation • BROOKS & DUNN 4 4 ' 2 29 25 26 #1 s ... And Then Some 
M6TAV&-'\IUE4s«12.9A-. ,f'.S.£6J 

8 JOSH TURNER Haywire 3D 23 23 :~~~~~ .. :C,3}.lffJ Amorlcan Saturday Night I.ICA N,1,$1.f\'lll[ 013363 LIAGN jl l.98f 

8 5 5 CARRIE UNDERWOOD Play On • 1 31 26 25 BILLY CURRINGTON Lime Bil 01 Everything 19 ARIStANA91VllE t99n SIAN 113.98! l.l:f.'ICLR'fC095S(I.UNIG-'t 13.98 

7 LADY ANTEBELLUM Latty Antebellum • 1 32 29 3" COLT FORD Aidct Th,ougl'I Tho Counlry CAlltlQL JIASHt{l.L[ Ol20t 2.91 Jl~e'IA5£ JOE'S 1001 16 HB 

SOUNDTRACK 
~ 31 KELLIE PICKLER 8 6 8 Hl:<HIXSEARCHU&JH 6184 ~I/ 'A'i.ST (17 118! 

Crazy Hearl 31 1$,Bl.'li u rn 1,sw,, (11.ff:I ill Kellie Pleklet 

om JOSH THOMPSON Way Out Here 3' 30 32 ERIC CHURCH Carollna t'.II.Ut.lBIA5~&V~ (9.118) CAPITOL NASHVILLE 1'0111 o• Ill U! 
10 8 7 JASON ALDEAN Wido Open • 2 G 33 2<J DAILEY & VINCENT ....,.,_Snin,,Sl;l,_, 

9AO~EN 80W 7637 f1@ 4,19) C!:JOOl~~'O)(IPW(Jflr·a, 

11 9 9 DARIUS RUCKER Learn To Live • 1 38 33 JO ,a ROSANNE CASH The list tAPtlOL ~AS!fliiLU 11550;; (1U8) WNl'.ATlA~ 96516.111.G r<II ~8! ·- SARAH BU>CTON Sarah Buxlon 12 :n 3• 3' ' CHRIS CAGLE Beet Of Chris Cagle l'ffllC. S.r=IEET 165C6J (10 HJ Clf'IT-X.14,1,Sl'.\I.U: O:,i'910PfKl. l'l3.~I 

13 10 11 MIRANDA LAMBERT Rovolullon • 1 38 38 ~ GRETCHEN WILSON Greatest Hits COlUMBIA 4et.;4'S-'t1'1 (11.98 COLL.\UIIA 111894 $MN j9.!I!:! 

14 II 10 T IM MCGRAW SootMrn Voic.e • 38 35 33 JAKE OWEN 
Easy Does It CJFl!l, 191$2(18113) lltl\31237,Sl~Nl12.981 

14 CHRIS YOUNG GLORIANA 18 13 
R~ol.:l,l!-ft.S-w.li(lO.\lll) 

Tho Man I Want To Be 40 39 
D.8LB~Ffr!U.YIHrBI BA:6.SlmGW.N l~ 

Gloriana 

18 12 12 TAYLOR SWIFT Taylor Swffi a 1 41 40 38 RANDY HOUSER Anything Goes B!GlllACl'~Ear,01,(18,tJ@ 

17 " 13 KEITH URBAN Oetylng Gravity • 1 "" 37 35 Feel That Fire 
CAPtlQL USM'A.I..E 3~7W (1R.StJ 

LUKE BRYAN 18 15 15 CAptTQL .!IASH\ol.LE 85833 (1U8) 
Ooin' My Thing 

111 16 17 SOUNDTRACK He.r'IOBh ~The~ • 1 
WA.!.l OIS/lE'f(IQ310I (1Ull) 

20 17 18 ~!~!i.1::K uo,ce \oolJ.ORY {lt.Slij ® Keep On Loving You 48 4~ « 
21 18 16 TOBY KEITH Ameriet111n Ride .... 36 22 Somewt,eto In Tlme 

SHOVI OOG-L'll\'DISIIL (12l_.i!8.9BJ vtl'AOC2209i16il81 

G 27 KENNY CHESNEY Greatest Hits II ·- STEEL MAGNOLIA Steel Magnolia EP ~~ 1g5aosw1 11.si BIG MACHIIIF. OIGITl!l f( (' 1~) • RASCAL FLATTS • JOSH ABBOTT BAND 20 2, 
l'ffllt S.TilEEl 00260"-I (18.&t) 

Unsloppable 1 ... 28 - l'flUl'{ OAI.I~ lOL JH 0?130 (1:l sei 
She's Like Texas ~- VARIOUS ARTISTS Good or Nashville " ... 42 37 SUGARLANO uve On The Inside DlllD::CUU,IJRnliOOJIMIII WPfm:l~ l.{RCI.RVOl.Jlj1{'.(1J.(lj t.S800.0\i &) -" 19 RASCAL FLATTS GrMlesl Hlls VOluma 1 IIO ., 45 MARTINA MCBRIDE Shine l~R.JC. STReet 002711-1 (13.98) RGA3419CS/AN{11'9Rt 

Data fo r week of MARCH 13, 2010 I For chart reprints. call 646.654.4633 
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21 
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24 
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21 

~LEY & VINCENT 0.1,y&¼u: ... S<];Tu,SJmS.,,,,, .. .., ~- 611 

2 1 2 CAROLINA CHOCOLATE DROPS 
MltjF,S,tlCM ~l&$9!,. 1A'Alt'1Eq ARliS 

Gfflulne Negro Jlg 

3 SloVEMMTIN lre Cto.v. Ne-N Soogs Fo-' TR! Frie-SrrrJ Ba!1P 
tO Sl<.J.RE t1fl8U' ROUP.11)[;1 

0 JACK ROSE l ucl: In Tfte Vallev 
l tJUll JOCK['f229• 

0 22( f .,,~~A~~v2~~~ss 
Mountain SolA II 

0 25 
ntEJSAACS ~lsaD ¥, »llnfy "'1 ili!IOsiA CaPJ, Cde:lil~ 
GMK11PA.&::GAX.P¥.ilnt 

0 1D 24 ntE WAJUN' JENNYS Uve A.1 The Mauch Chunk OP!'ra lwusa 
R!D l'OllS:f. 220 

8 7 75 OLD CROW M EDICINE SHOW lermassee Pushur 
.. :TTVIEFllt30812• 

II 3 23 LOUDON WAJNVIRIGliT II it,, Y/o, I - lie °"'1111»1.,,iod 
WU STORY SOUND 001 

RICKY SKAGGS 
SKAGGS l~'iOQ.V 901009 

Solo: Songs My Dad Loved 

NEW MAN IN TOWN 

--~ - • '( • 1 
THOMPSON • 

Newcomer Josh Thompson logs 
the fi rst top 10 start by a new artisl 
on Top Country Albums in six 

months, as "Way Out Here" anives 
at No. 9 with 15,000 copies sold. 
He's the fi rst rookie to open inside 
the top 10 since Love and Theft's 

No. 10 bow with "World Wide Open" on the Sept. 12, 2009. chart 

(13,000 copies). Among new solo ma1e artists, Thompson's start 

is the h ighest since Justin Moore's self.titled, foll-length debut 

set opened with 34,000 copies atop the Aug. 29, 2009. list. 

Thompson's lead single, "Beer on the Table," peaked at No. 17 

on the Feb. 27 Hot Country Songs chart. - Wade je,s1,n 

Go 10 www.blllboard.biz for complete chart data I 4 5 
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JAHEIM 
A.MOTIO AOUNO A.lt A.rmc snisaAS 

MARV J. BLIGE 
$TA,'.lllBE,IWIIMUOITEAA:W111WQlG;fmJ01tll't 

2li ~~~i?,~i~n"1¢ 5187'4 All 

16 :::.~~~~~·~:!LI.IOT01'1~0131501JMR:i 

YOUNG MONEY 
•»1.·ooc111MY~IO£\W.u&,1.Wra,,;t1a'l!.~ 

ROBIN THICKE 
SO:lllEW'tlllCSC.SSlJMSwt™KWIBSCQ?E01:mtl 

JAY-Z 
TIIE IWlNIINTSR0C. tu\Tm-. 520856• il.'.l~ 

,a 11 2s • 
,. 13 19 ~=~:;:=lllfflt~~~\19; • 
14 14 12 ~~:;_

1
~:'~""'"'"""5,. .. ,,...,,,.,. 

1• 12 CORINNE BAILEY RAE I 
TIIE iEA (;,1,P1TOL C$3i8 . 

18 17 • I =::s11~#"19Woitt~C12ffi.l"J 
17 16 68L'!;~~~~ ..... SIC~l"'Vt.lim'Wt(_lf'.5(; • 

25 16 ~ = ,~Jf':'ll'H'hlfl:;l.:~ll,. • 

27 23 MARIAH CAREY 

ao ,a 52 SNOOP DOGG 
WLt;t.llWCHIOILAllb[l,;;1)3'"1'1\.E,~CJ:tJ,q'Cli'lltl 

12 ;::,s,:;:,!D.., .. ~ ........... 9 

25 ~:::~,,.,.,.,"''""""'"' __ .,,. 
3A ~~lilQITCCID,ml-89"1"2.SOOYP"ISt::tt' • 
4' ~l~w~~~""""'""''""""'""''""""' 
22 ~~~e~c~ ,~.~~.::.INANS 

R. KELLY 
lJITmfD !flff3113RJLG 

BIRDMAN 
FflCIUJSC>,SffID,f¥,\JM~~l)]),'IIO'l:ll,01J',lll3@; 

- 30 35 ~~~!~~~'t! 'fR~~!!s.H£6HSD>.l'J.IUSI • 

a 28 12( ~F::.~,~~~:~G I 
30 33 7 ~~!,~IS~:l'ltlFILD581~MUSIC.WORJ:S 

a1 31 B t11~~E6~,.~~~o~~!~!o.:~0~Aioe 

- 29 7 ~1,.r,~~~~T~ff~ 'EL~ ~SlDJll6 

- 34 '3 f.~~fcrr.~. ~!f.~~~ (,) 
FREEWAY & JAKE ONE 
TIii S.TtMIJ..IJ,E PJiCU(l! RHVUf.SAWq$ l!Jll' 34 59 

KEKE WYATT 

~~p:!:~~f'mll1<tf~OtKOW'~ • 

41 .C2 2,1 ~!i~MC.!HJJ1W,..~,15!tlf2i.\'UEIJ 

G 45 5,4 ;~l::,~f~~-tis~~~E ?33S9'Jl0 

... ,4J JJ tg~fl.lflE 563 (1011115 KEOAA 

44 41 7 ~~~ii-:'!~~~~-! ...... .,.. .. 
41 47 16 ~~RlflAll O'IAt0HlJSllE.A11.NlTC51l26.1',,Nj • II 

51 26 :i:!~.;l;., '"'"" ''''"" J '"" "" 

s, 56 ~If .. ""'""""""""""",,,,,.. '"' 
'9 63 :~,~~~~:.!~!~"""'""'" 

... 60 28 },;?!;~ .... ,.,.,, .. ,, .. '"""' ., 
GIL SCOTT•HERON IIO •B 111 N!W HDIE Xl -01' 

Usher .. , .. bis I~~ Adut R&B IOp 10 '""' 
Nootmber 1008, al5d suth o>ml( ai 

"lhe" Go,s lfy Bab," IIIOIOI! TI·$. The 
IIJ<i , !so tompletls Iii! li!I set of 
CGO!«Lllvt ti,, lo Ille 1'P!I region. , ,~, 
~ngle "P•pe~• Spenl du .. w;el,ai No. I 
In Ja11uary. 

ON TO THE NEXT ONE 
JAY-Z f- $Will BEAil jROC 1-,AltoNI 

0 LET'S DO IT 
W"A.O.flOCKA fUh'I: _;m:K SIJJ.'il),,l,S'fl.U~'IIA~~flt Sil~-

12 :,::~~A ~~~~YLE"'"""' OAPflOL 
EVERYTHING TO ME 

FLEX 
THEl'UllYIO'fZ CA\IOUfLAGE.HITICO'ilWTTWBATTE 

YOU'RE THE ONE 
OOKDAUI SO SO D!F MA.l.AC:O 

NOTHIN' ON YOU 
B.OlfUIT,IAJIIO~~IXU'\l.~DHIJSll!'flltA/' 

MY CHICK BAD 

LYJE JfNll'NGS 11.SLtS SWINGS AS.YlUP~ WARNER !!ROS.. 

PRETTY GIRLS 
'l'ILEMGIJX,IM!ftt.V.WWlfllOl'l'WSAICJ\1,U.OG= 

l 6 lm!ANMA FUT. ,ruv SilP OEf !ltMlDJ\16, 

BREAK YOUR HEART 
TiUO umz FEU WD"-CRIS =AOLIRV IDJJ.IG 

FEEL IT 
IKB:6MW'IS.11fflMJHMIIJmlJllflDJlol~llt6ru..MIK, 

YOUNG FOREVER 
IA'f-l ._ MIi, KIJOSOH RCX: 1>.Atl'Jr4 

16 \,\~~';.~~!~o~f 50,,. "" ,n.,n, 
MONEY TO BLOW 
!lft!MUt FYf,ll wtfll!.t, DJW:! r(;.I.SH 11:,F',',\MfltSA/, 11(11'-QM't_, 

LIL FREAK 
fJSIIIR FUT, M!Ckl MlNAJ r A,A 

19 ~~~.!I..~,~-~~ "°'POCllGROJNDSHIAG 

I MADE IT (CASH MONEY HEROES) 
fflllDVFWIHMt.Wml.llllftlGlWfl'ONK,l~ 

LEMONADE 
6Utt1 MAME RltK SQUAD ASY.UU 'l.'AR~£R BROS 

MILLION DOLLAR GIRL 
TAltulFEAT. OlOOCV,f; ¥.[Al lilLSOl4 <:_P-ll• LIO[ A.,:,IT L 

DO YOU THINK ABOUT ME 
5iD tEIIT SttAD'f AfTERFAAT JrlTERSC(l;IE 

ON TO THE NEXT ONE 
JA'f-Z +. SWIZZ BEIITZ RL"C !.Aw.IN 

HEY DADDY (DADDY'S HOME) 
ISSl!fR FUT. PllfS MACE JL!J 

ACCORDING T O YOU 
OIIIAHTII! U LGE:fFEII INUR.SCOPI 

TRY SLEEPING wrTH A BROKEN HEAAT 
A.LJCIA-:Oi \lll!XJfflAGI 

THREE IN A ROW FOR SADE 
Sade becomes the first duo or group in 13 years to string 

three straight weeks at No. 1, as the act leads Top R&B/ Hip
Hop Albums with 127,000 units (down 34%). Gospel 

troupe God's Property was the last group to serve at least 

this many weeks in a row when its self-tit.led album 

1101ched four straight in 1997. CJl,e last such act to nolch 
1hree non consecutive weeks atop the list? The Isley Broth

ers, featuring Ronald Isley, with ''Body Kiss" in 2003.) 

50 Cen t earns this week's Pacesetter a\ivard (25•18, up 

20%) sin ce Best Buy sold "Before I Self.Destmct" for 

S7 .99.111,e retailer's same discount boosts Mariah Carey's 

(27-19, up 59%) best increa.se of the yea,: Meanwhile, KeKe Wyatt makes her first appearance in 

nine years with the Hot Shot Debut at No. 35. - Rapliad Grorg, 

ALL I EVER THINK ABOUT 
CHRISlTTE MICKa E OEf l.HUOJM:; 

tl ~~:H~:'E~~Rt~s~,~El;E 
THE BEST IN ME 
MAR'tlll UPP 'EI\ITT ~&I 

I WANNA ROCK 
SHOOP OIIOO OGGYSTVlE PFIIOAITY GAPfl!ll 

MONEY TO BLOW 
llfDWIIFW.1.t \WMlfOOW IIOtfu,,U61llollT!JfitWIS'. 

18 ~~V..~,~:N;....,,..u,.....,_•"™•""" 
0 LET'S DO IT 
WAAA F\.OCU Fl.AME BfitCIC SQ,11,[),o\SYW'ol 'A'AANffl BROS 

FOREVER 
MAI:'.£ f!i~R\'fl' UA,SQu,,701~ "-,-SJFIU~1Lfllf,lr1Tt~~O:,fl 

I ALL THE WAY TURNT UP 
II 12 R3$(:(K~U'~l(l'f1!1i91f-'l41\IJSC,Uf-~ •~ 

l-4 6 ;U~~~/~~K SOUAO JiSV\UM \lo'JIA~C;,t 9F10$ 

25 ;~~1~,i,fJtt~oco:;,~)ND 
00 YOU THINK ABOUT ME 
5'J CINT HAOV,An£:iUAATH l'iTERSC ?El 

WOMEN LIE, MEN L IE 
Y'OGOTllFU.T. ULWJinl[ ID.111'&(:>.QU)GR(WD&.off'IIGl 

2ll GANGSTA LUV 
SNXf'C08SrE.a.M·OPE.l,IIIL~..LPIOO;m:&Nffl:t..l,.. 

MY CHICK BAO 
UIIACFIS fUI.NICKI MIIIIJ C,1P: OH J"- l~J\13 

FLEX 
TIIE P.Ul1Y IO'n 'tAWlfLAGE HITT Cl>\IMITTEE. J!ATTUl" 

M ILLION DOLLAR GIRL 
TRINA FEl(l DIOD'f & KEAi HILSOII LP·.~-:mDE CAPITOL 

YOUNG FOREVER 
U,Y,l • MA IIUDSGII 0C. NJlll0-11 

4 MY TOWN (PLAY BALL) 
BIIOW,llfW,llfl,l)lJLJl WA'"llf '-HM]i£{tlf\'EIISILJ,tJJUll1(1 

BEAMER, BENZ, OR BENTLEY 
l LOYO IUKK& FEllt, JU:RZ SAMl-,.i'. VUT 

SHUT IT DOWN 
,rfll,Mf O1'. U 0II fl,IA 305.PQl',D-IJAO~IIOS.J ll 'lt:i\ 

l SPOTLIGHT 
- 20 19 GJCCIMt.lltfYIUSIIERfftC'<Sw.:Jo\S'I\JJ~W..1'!'(.";lliA:)Sf 

46 I Go to www.blllboard.biz for complete chart data Dala for week o f MARCH 13 , 2010 I CHARTS LEGEND on Pag e 43 

http://www.journal-plaza.net
http://freedowns.net/
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TRY SLEEPING WITH A BROKEN HEART Al1c1a Keys 
Jt1Kft5i(ER I 1!$iAfn=i KEvs•;imoLDS liil8.~ J lt\l.,> 

SAY AAH Trey Songz Featunng Fabotous 
~>.'(O.CCfElLt V.'f'.OR lr.Utw.: J'I TtffRSCl'jT~,1'1 t 'I.\IV'l:A,OOOlla. 8 0 SOtriOBOO,;.ili'lJ,'ffit: & O SOtriOBOO,;.ili'lJ,'ffit: • 

Mary J . BIige 

HEY DADDY (DADOY·S HOME) 
n t A~1mEAS ~ICO ~O\:F illlCO lO\IE.,t. liAA!t,J,jACKOOrl,U Ai\YMO>.~ •~i 

. EVERYTHING TO ME 

e rAA,TFILr;RCI\ GrHOL l'iTt"ISOOPE 

Ludacris 
@ Dl P,DH JAM.IOl-'w; 

UshOr Featuring Pl ies 
0 ' AFAC£•,t6 

Monica 

BEDROCK Young Money Fea.wrrng Uoyd 
l lf£'1Wl"B.CJlll)JHJ~,OOll"-D~JrMAJII 0 ~J.Ofl4.NmilMn\!l\,lll\; 

ON TO THE NEXT ONE Jay•Z + Swizz Beat1 
S'A't22 8£.AH .C.CAAT[R.K.0€Alll.li.AUG[,ltO(ROStM.V,J.CtlATON 0 AOC ttA.Tli>'I 

I INVENTED SEX Trey Songz Fe"turing Dr~ke 
!.OS. OAtAYSNO ft.lAC~INNf\',l SCAlES,llmiERSON,A..GRAlfAM @0 $0:,jG BOOK ATlAtmr: 

SOLDIER OF LOVE Sade 
SADE.1,1.PB.A S..AOU,A. IV.l(,U1Km ffWPAAH,.P.S.0ENUAtt $ @ f !IK': COLUMBII\ 

NEIGHBORS KNOW MY NAME Trey Songz 
U AYlOR,Pl'.AVES.J.MC&~E .NEVERS11fi,TT"-'flDVJ!Ai'ES 0 SD~G BOOKAtlAlfftC 

0 LET'S DO IT Waka Ftocka Flame 
TA'{ BEAT?.0.'A'NTEllS JJ,IALPttUltSf G 11;i.::1t sa~o ASil.Ut.l 'A'AR>.f:;j BRDS 

AIN'T LEAVIN WITHOUT YOU Jahelm 
(l/fl.f.K.(ilSl):!Hl[S.IJ.l'M..S(,)l[MIJIW.'KIDJS.CA.11'1'1:ff;.IR:OOtOIH,WIR,'M,Olll.S.«tl'ftlfOO'ffl G m.Nm: 

LEMONADE Gucci Mane 
S CR.l<\\1011:!> ("I OA\'IS S GIIA'Wf.OFID,J H I\AYI.IIN,!A ~'Ol.WAI'; G 8."IICK S01..1110, AS'rt.Ut.l',l,Al'0,£11 IIRDS 

ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja Boy Tell'em 
~£ J L,JOl-11~'10 'IIAVK !RONDIJC ARC~O (!I /tlWI.M~SIC. UNt·tot;E 'llllERSt;OPE 

ASTFUL OF TEARS MaKWell 
t, D/l\!IO,/,iUS2E rlUSZE.H DAVID (!) <:OLUMSIA. 

I WANNA ROCK Sooop Dogg 
S 0£1/1.l l' CC 8RUA01,'$ Jfl ,E 1,101 11.AJI.GlrlYARO. JR @ 0066Y$T'll E PFtt~ITV CAMOI. 

STEADY MOBBIN' Young Money Featuring Gucci Mall(I 
r.A>.t I) CARTF.R,0 J~NSON,R,OAVIS @ (:.-,Sk '-1O>.!Y Ul.11.'ERSAI UOTD-'Nt, Ut.1115 

WOMEN LIE, M EN LIE Vo Gotll Fealurlng LIi Wayr,e 
8\'0UPlS Ml.111.NS,B.YO~~G.DCUtTrR 61 MWfA.9Lf ~CN.OGAOL~OS.J AW$ 

BAO HABITS Ma)(WOII 
K t>A\110,IAUSlE H.O,wm.UUS1E 0 (:OI\IIJQI~ 

UL FREAK Ushor Featuring Nickl Mina] 
C.WUIAA\S,POlO'"' [),I, 00111 J.J!ifl[S,E..WllLIAAIS.LOEAtUAA'VUaNO l'i.cuu.AAJ.S.WOtillER 0 LAfACE JLG 

MONEY TO BLOW 8!rdman Featurlng Lil Wayn& & Onl.ke 
O:=IUMW. BO'V B...WII.LIMIS,A.GIU.HAIA.O-Cil..qf ER.C.Gl'OlS3\I) @ C,1,.S~ MO~i'Y Ul(l\'CRSAL MOTO'N~u1.t;i~ 

THERE GOES MY BABY Usher 
JIM JOMSIN,RICIJ LOI/E 11:0 L0\1[,! .G.SCll[HER,r.R~A~~.O.IAORll1$ @ urACf --G 

MY CH!CK ~P.D 1,,v!J~c:ril} Fr @l1,,1r l l'l9 fllic:ki Minilj 
U i LEG[ji:)Aln' mA:tST[R C.BRIDG.!S,o.m.il.U.S.LINDtfl'.[t OAVIDS.ONt @ OTP OH JAi.i.iON:; 

ARE YOU LISTENING Kirk Fr~nklin Preeenls Artists United For H~it i 
URANl:~.H.PAARffi fl(.r,:1At.i<Lll'i'I @€1 ro va SOI.I., GOS PO CENTRIC AG 

DO YOU THINK ABOUT ME 50 Cent 
fl;~Cl:Yil .OER [C.U AC:!:SON. JR .. O.STIM.((-lJ @ SlfAOY Amill A Ant 'tl!TI:R~COPf 

PRETTY WINGS MaKWell 
@<SI COLUMBIA. 

BeBe & Cec e Winans 
0 8.&C l.lAlAC{l 

Usher 
S 'dl.ff''IETl ll!Ylli\'rn l) RA'VMOND l'o',S. Gl<Rll!TU ilOTSON,i'. M.-,THIS (!) U.MU: lt5 

CAN'T LIVE WITHOUT YOU Charlie Wilson 
n -:.. UIIOERDD'"...S H,J MASON. JR i>t 11•.·ou.i.s.J fAl.f.{fl£ilOV OS l AUS.SELL 0 P MUStt: Jl'/£'o'l5 

GOO IN ME Mary Mary Featuring Kierra wKiKi• Sheard 
W CAMP8n .L I CAMP8Fl 1,e ATICIMHAl!Pafi\ ,T "-TilNS,(;Alt=ieRl l 0 l,h F.!lOC',( {:QUJ ~ 11\ 

SPEEOIN' Omarlon 
~~~NC COlf(.).tClitE lR.f~CJt.,1~R,OGtWl'.ElfFlll"(CSTMS! @ STIGIW'11lOU.,SC't,fflGCA.llffO. 

WINDOW SEAT Eryl<ah Badu 
t 8ADl>,l tiDVSElt £ FW)U I POYSER 0 U~fl'ER$Ak UOTD'Nt. ULlilS 

NOTHIN' OM YOU B.o.B Featurfng Bruno M8Is 
TltF wmnm011s SlM\f(J~, JR Al MAitS,Pl~WRfNCf 11..l.Mt 0 ~FDfUIDCk.Wt.O 1-fUS.Tl,t OT .I.IITIC 

YOU'RE THE ONE Oondtla 
JlHJPAl,B.M.COX ,1.[>JP{IUI.IA.CO~ 0 SO S.O OH MALAC(I. 

Fl.EX The Party Boy;t 
OJ .WR. RCt:.ERS ft AOO:."'RS,B .• 1.CKSOll,C.HKlllUJ,tKSM,J.Gl.B(RT I @ CAl.l:loo.A:.f, tfJi'COPAI.Urm: flATTtRY 

RUDE BOY 
S'TAA&l,H.,il.Sl'l'IR? {MS.f1:ll~S[lf H.ltERlU.~SOl,f.OrAW IA.RID)ICKR.S'WHIEJU(.'ifYI 

DON'T MAKE 'EM LIKE UNO MORE 
S'!'ENCt R.PERRY,G.EALt~ 

EMPIRE STATE OF MINO 
9l"XJ..SE\'fil.{.'I.EPK:AIUlfE.S.CCNCBIA.&I..DJ!ll~WELL-u.fPtA/tN!E/o~'S.BJff:S. 

UP OUT MY FACE Mari"h C"rey Featuring Nicki Minaj 
M.CARtv.C.S.TE'IIART,T.N.tSH (~I.CAREY,! ~AStt,C.A.Hf'NAAl,D MIIRAJ) G ISUNO Dl~3 

HARD Rihanna Featuring Jeezy 
C.Sm'iARUW.Sll J,AS.11.C--A.STEWolaT.R.m m .J W JEWUIIS @) SRP, OH JAM 10.v:. 

MILLION DOLLAR BILL Whitney Houston 
S'1.'!12 B[~TIA •ms ~ fffS,K l)lcAN N ~R,115.A WfELOEft" TYSON AftlSlft R,\j_J 

FlMDING MY WAY BACK Ja.heim 
1 l!ARIAS,t: b.llGOtl'<S 18./IRI.-.S,C.HAJ'JGINS ,,,_ JOtlT£L.t CIIA~GfR5 J HOi'.'JlA~V 0 ATLAh"lfC 

CLOSER Corinne Bailey Rae 
(9 ~P110l 

Bitdman Fcaluring Drako & Lil Wayne 
&01-lDA B li'llllll.MS.A.G~HA\I D CAATH\,IA $6/AURS- 0 Col.SW M0~1Y Ul(f\'ERSA~ MOTO'll~·Ulol!IS 

WASTED Gucci Mane Foaturlng Plies o , OJ Oa Juleom.:,n 
'1\TDc:11 OOOGI AS R {)AYIS,I\ Wl\$hl~'3TON 0 ei1t11. SOUAMO IC(V \l,'AIU,E:11 !!ROS. 

I DON'T CARE Rahoem OeVaughn 
$TER~Ol\'PF$,PJf.V'O S. S~ltTli J Vl~J IU'f\'FS.,ft!IO~lUU,IS Jll/t .'1$ 

BULLETPROOF Raheem OoVaughn F-oaturlng Ludaer1a 
~ENIN OOPE ,C G01>lAW' R $.OE'IAIJGHN,C IJRIDS!S.C W,'lft£l0 @ Jll/f;;A.G 

SPONSOR Tealrra Marl Featuring Gucci Mane & Soulja Boy Te11'em 
U[VIIS,LAOC J.Fltll.ll?S.IOEl.~.f.ln'ilS,B.MUlil,',1/~AO;t.[),l,~,S.O.WA @ re, ltE[l;AS\'UJl.l'l,'AAIJffi BROS. 

WORST CASE SCENARIO Joo 
J lllOM"-S.J.PTltOIAPSON J lltOM~.J.P.TIIO:l,l?SON.I .Sl<r.NER.W ARTillE21 0 563'1:EDilrl 

LOVE KING The-Dream 
T.MASK,L.D.5.DAIAWTRO .t{ASll, C.1.k(IM!IEY >tAm0,:1LLA.OH IAM D .W.:; 

HOMEGURL (HE GOTTA) Bone 
--·-·-- J..8RO'Ntt (D t'.AMtlTO>.:.T.9:.JRNITT.J.8,lO\I,~ S.ATWATI:R) @ c m U. s DH lAU. ION-:. 

Data fo r week o f MARCH 13, 2010 I F'o r chart reprints call 646.654.4633 
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Beloi, ben; dis· 
~•ced lrom 1111! 
11111,,..g•snine 
wmsa1 N,.1,..,. 
i111!m0ll bya 
lem,~~~....i
lst'sfrsldlart· 
IOIIP<rsin<o 
AwntP1 "f<>Oll1h" 
In 2001 (ID w,ets). 

8etwtH SOll{li 
l10mhis '09 
album ·'Roady" 
and varlollS guesl 
1ppe.,.nm, lbil 
11 th, singe(s 
s,,enth top 15 
single sill{e tut 
June. 

Upl.lmlllo• 
11'1pm!lonl,tille 
tra<II f10m Banis' 
long-,nRed tijrd 
albumg,ill 
m0mt11tum. WWPII 
Ntw Yon ramps up 
airplaytot1111 IO 
001~,. 

Arli&l 
JIR.DO~ O<ll6\l,'11llE'h WAf"IIIIH1 •n:11~ LA$ 

UN-THINKABLE (l'M READY) Allcla Keys 
A KEYS,I( BROTl-'EIIS.N 5-.11£8.19 l([YS-P. •:r:iAftAM,KHROTH! 'IS. JII N 5-ttE8IB 0 ~18~ • RM5 

GO SHORTY GO Tta ... 1a Potier 
S~M N" fltES:li Pll,OIJCllON& Ri\\11S POFITTRJ © PORTfll k-OUS-! 

PRETTY GIRLS Wale Fealut lng Gue<:I Mane & Weonsey or Bael<yard Band 
9ESl k.EPT 6£CA!1 (OM~ll\,E,Hr(R.C,,lo\'1$,W.t,IC/A'N.A.GOOO,ANl,TJl>.!!1~ ,C.eAIJAl)fllS @ AUIOO. l~'fEAS-{:OP( 

THE BEST IN ME Marvin Sapp 
A'WWIOStV AU M•P)l tlllOS-0' 3@ \'EIUl'YJl&. 

SEAMER, BENZ, OR BENTLEY Uoyd Banks Foaturl.ng Juolz Santana 
PAIi.i£ C LUl'l'0.1 JA~ $,I.I 10""0 0 G U"-ff 

M ILLION DOLLAR GIRL Trina FeattHing Oldcty & t<etl HIison 
NOT LISTE!'.I l'iOT LISU OJ e SLIP-N,SLIO( CA.m tl"-

WORTH IT Whllney Houston 
LtlUD'SO!i AL'STIPU.tlUl)Sl)h) 0 MUS.TA. RMS 

SUSY Lyfo Jennings 
t.JfllNl!lSS iC . .ifJINltl!.S 0 J!51i:S S¥/ltllo'S AS'l'lUM 'f.JARILR IIAOS 

BEAUTIFUL Vivian Green 
A.BElLl W.-.Sl>l~:i-TON {',;,S.GRHN.l.\lo'A9lltlGTOtf.A.6Ell! G f1 

BRING IT BACK 8Be.11 & MJG Fea1uring Young Dro 
NOT umo 1,ior l1Sl £Dj GP.AND Hl#STLE E 1 

BACK TO THE CRIB Juelz Se.ntima Featuring Chris Brown 
POLO'N DA DO'i 11..J.W::S.J.XlfiEU.OEAN,C.8R0',1,''i) e> OIPL~.',11,fS.•OEF .AMl JJM& 

I AIN'T HEARIN' U Angie Slone 
(!) Sli'.'( CMO 

AU. I 00 IS W1N OJ Khaleel Feahlrilg i-Pa.in, LUdacris, Snoop Dogg & Rick Ros$ 
DJ~l,t,l[ijl>W.UI J.l'fflf.'lt.EAX:E&.1•JJw:m'S•.c~IWJUS,R..l"'W 6)Y.t'TlfSE&E1 
HIGHER THAN THIS Ledisi 

In V&!\1£ fO~EGASt,,tJt\~ 

K. Michelle 
KAPIU ff.OVD (0 JOH~SOWJI fllim)( PAICH!LL!,8-HULL.ri M 'l.'ALO(h.J 0 t,JU corm tTTEt 'Jl\'E.JL6 

I FEEL GOOD Mary J . Bllge-
S.lARGil.TF,rlE-VO tS.StAllM,'11 $.E'RIK..$FM,T.E HSAMANSn1 0 WTAII.A:!;H,GSH-flll 1mASCOPf 

GOOD LOVE Mary J . BIige Fcalurlng T.I. 
SffllEOTYPfS,NF•V-0 fS S--111lnH.J REf HS,R Rli"'IIWS,J.~IPI @ lV.TAIARCH.-UEf~ lh'IP ISCO~ 

AWESOME PHos 
1A'l'T0\1£1J .-..~ INA$f-UN6,TON @ BIG ,SA1Ea $:.t?-rl•Sl.10(..llnArlllC 

ON FIRE LU Wayne-
C<IOt ~ ORf (6 IJD~ODf.R,P8ElL0TlfJ @ CASH rAOPJ[V \IPII\IERSAL MOTOW~UW~6 

INDEPENDENT Candr Redd 
t R11.0' V R..iOOES) © O[f'o'IBE,MALL·MMAE, L.ll,.JffiDRDED 'ASVHIM WARfJ[R BROS. 

(HAHA) SLOW DOWN Fa1 Joe feal\lrlng Jee1y 
NQT usmi f'lOT LISUOJ TrRROA SO~'l.0 

IMMA LOVE YOU RIGHT John Brown 
B.&,IH-'i.U OX Jl\llNEZ.S. tl'.tl.l,J iUW'N>.:1 MOptllLUW 

l'M ILL Red Cafe Fealurlng Fabolous 
llOT LIS.Tn .llOT usno e S.HAl:COOWN1CO'i~1CT'BA(I. eov,;1 

ALL I EVER THINK ABOUT Chrisette t.tlc.hele 
~lSTAA A.QOROOOI.J.Ci'.lilPBELL.T.BEAt.U,1110150N) (j DEF MM'laJMG 

TELL ME YOU LOVE ME Leela Jame'i 
NDt Lis.TEO j:,jOT l1Sl £DJ @ STAX CMQ 

ECHO A. Kelly 
IIJRl'UlYJ Ci\.\l.?£11.R ~ELL'r' "<ELlV:J SlJECOFJ) t':AW'ER,r;.KELLY! @ Jl\'E.JLCI 

YQU BELQNG TQ ME Trey Songz 
T,TJ\'VLOR.J.MC'iEE (TJlEvE"SON,Tml~.J.M(';3U,T.Sti'.H.SI t!l SO!iG l!OOK.ATI.Mlilt 

LAST SONG Recognilion 
NDl LIS.YUi (~OT USUOJ 0 R & II 

SING LIKE ME Chris Brown 
8t3 Wil<..tl316 LO {: ell'Oi.1,'>, 6 tl3 WA~l(,K HiOPA"-5,llf'iNON A t<l'A'ti'S t!l Jl\'E. JLG 

I STAY A Bay Bay Foalurlng Dorrough Music, Fal Pimp, Trai'D & Tum Tum 
IJOl l lSTEO fNOT l.lS'l[ O HtllVffOOD 

HOOD LOVE Mary J . Sligo Foaturlng Trey Song:z 
B M C-0)(.1( OEA..ll (VJ flLI6[,B MC-OX j AIJSf tN,K.A J OFil..'il 0 \Uil~IAR!;H,GEH{ lll l~lfASCOP'i 

SPOTLIGHT Gucci Mane- Featuring Usher 
POlr/N 0~ 00~ Oil.WS,U R1lnlO!i'J IVJ JO~ESt @ &lttCIC S.-OUAQAS.~ IJU 'tlMIIJiR 9AOS 

Oiddy • Dirty Moooy Featuring Tho Nolorlous B.I.G, 
~G:ro&wut5.J~WtlJG.IW~(lft'IO',t!lltUMIS~MAf111-.;_(hltlm)« ailT:F.\1HIEtl @3Ulkrl.'IT;F.tU( 

THEY THAT WAIT Fred Hammond Featuring John P. Kee-
rHAJ.l'IKl~D lf>IAAIW>.O.C.~DGUIS,P:fUiSTfil.[.R.'1,'A.-:tRLN,V_l!ETl•A~Y.0-.Wnt.SJ e F hNAP.IOPID,V[IIJTV JlG 

HITTA WIT THE JIMMY Young T 
2MUCt1 flA..HENRY,R.PAOCTOA © P[RRJ003~7 

GET YOUR MONEY UP Ken Hil$on Featuring Keyshia Cole- & Trin" 
POLO'II D1\.00'1 DANJA _(,/.JO~iS,IC l.ltlLSON,U l1WES. 0 ).IOStEV '10Pd 4 J~"'Ti>ISCOPi 

IMMA BE The Black Eyed Pea$ 
. • ,r 

CRUSH ON YOU Christel1e Stamng Diz~ D 
l MCICl~'ilE J WARREli'..J &ICKlllmE 80 MClsAtm Kl!iGS MOWITAltj OEH lY/,1£ 

IN T HE MORNING Urtlan Myshc Fee.turmg MOMA 
0 MA.ll200RJ e.ovo '(Sl\CKUI ~tQOOR.POOli BEARf ® SO!i 

LUV 2 BALL 
J BR!U C .\11,1\<..,. S tltO~til.S lM a.-.'lc. 6 ~RDY fUOtlt\ S GJ'IEEN} 

EXHIBITC 
AIST 8 A1£ iT TH~OF-1)110,J StAITM) 

REVERSE COWGIRL 
----~ ~ lll)l l 16TEO lNOTllST£DJ 

Lupe Fiasco 
© m & 1sTH 111urmc 

lmpromp2 
m Jtsr.i<iMteus 

Jay Eloetronl<:a 
(!t Ji.i.$T 13LA2E 'TIIE t>O<lOPl IW(:1fTV flE(;O~ 

T•Paln 
KO.~~,Cl .llAPPY &OV Jl\1t Jl& 
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BETWEEN THE BULLET 

THICKE'S 'SEX' SKIPS TO NO. 1 

" THICKE 

Robin 111icke lands his second No. I on Hot R&B/Hip-Hop Songs with the 
second-smallest margin in audience between Nos. 1 and 2 this year. "Sex Ther
apy'" narrowly surpasses former champion ''It Kills Me" by Melanie Fiona P· 
2) by 347.000 impressions. In the Jan. 2 issue the gap bet\veen the top two was 

even smaller when Trey Songz' '' I Invented Sex"' spent its second and final 

week at No. 1 with a lead o f 332.000 imp ressions over "It Kills Me." 

Thick e's previous trip to the bumm it was the 11 •v.reek stay of"' Lost Withou t U" 

in 2007. Fiona, meanwhile, vaults 2-1 at Adult R&B for her second week atop the chart. - Raphael G<OIJ,< 

Go to www.blflboard.b iz for complete chart data I 47 
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• 4D 11 
CD ,2 

CD " G) ..,...:,~~~~=.........._J 

CD 13 

4D 16 8 o-="'='m="='="=OR=EIVS=W=OI\J=-='"~'"~----
CD 17 :!~;w~':PA~:o:~M~ o~f 

YOUR HANDS 

DONTYOU Km>WYOURE BEAUTIFUL 
SU.!IRll CREOCNTIAL EW CIAG 

BETTER THAN A HALLELUJAH 
AIIIY AHT PAAR li'C.\ll 

GET BACK UP 
TOl!YMIIC faln:fA01'1NMI t MG 

ST ANO FOR YOU 
JONtn lltAZ lt::l 

2 ~~~RTI~O!~!t ~crrtlllTESFOIHWTl) 

WHAT A SAVIOR 

On<illlUli-bMl pop/rodf baod Seabird 
UOWIO(lwilllanOll!wlllle>dslnglelrom 
SOP1iomo1t set 1'ioeis lnto Rive~" The act 
1tl<aS<dtifflEPsbefon,issti,gitsmtl .. -
lengtll, " 'Iii w, Set the SIIOll!," in l!IOS. 
~lillgconcert «he<Utlnclldtsdateswill 
lle<dlolnatho 1l1101l!il tl1' end ot Mav. 

,. 
17 ,. 
,. 
C 
ll1 

Zll -1M 

G -a -
311 -M --G -

1,111$!§:i ARTIST 
~I Ill mu IM?Rlt."l & NUIHER ms1;i101;11SG ..Allf. 

ll'rlTOBYMAC 1 3 mtl T<111Glff ra1m.:iom e:i11 w 1 tMs " 

15 83 

12 ZJ 

13 78 

11 23 

19 17 

16 11 

11 19 

23 8 

10 

36 1, 

21 55 

27 29 

7 21 

29 55 

25 25 

35 15 

3' " 
31 73 

38 27 

,IO 25 

39 70 

43 63 

26 15 

THE ROCKET SUMMER 
Of MCN AIIDAIIG(Ui IS..AND 0'2iJ.l.C• ll..l'II:. 

~:.~N-~~~~~~li~Slm . 
SKILLET 
AWIUCENUMt.'Olill..Nlll:25M~lH'/ruilllN 

~:,:,o.,,~~~~;,.,.....,..,,."" • 
THE CANADIAN TENORS 
TltE CANAOll,"ffNOi.s 0£0!:A 013.Y.)9 

GUY PENROD 
~IICDEEPS!.IMl.'f'/r:.wn-E~I.IJ9CGflOO?ro•wtwtM 
FLYLEAF 

FIREFLIGHT 
FCR:T113GEll,lf(l"1TA~ t..tl?!JF'WJ,~ 

SWITCHFOOT 
w • MU1t~1(-;PJ.fl.«ltr,mrY....,Bl~$<!: 

STAR FIELD 
ntE SA'IIIIG-ONE S?,1,R.lQW 6507, n.u Cl.!6 

NEWWORLDSON 
ll(WW(Jlll.OI061 IIPCIP ISO;! WI CMG 

TENTH AVENUE NORTH 
ffl,'flo\MDUlt£1WEAlM ll[UI 10'1£ 

NEEDTOBREATHE 
ntE OOTSIDEM AnAK'TIC !119102' WOR!H:Ull.3 

CHRIS TOMLIN 
11£ll0 LOVE &!~STEPS SPARROW ~S.9 W I CMG 

DAVID CROWDER BAND 
CIIJRQt MIJSIC SIKSlfPS S1¥.i!ROW 551!i!M CN-3 

STEVEN CURTIS CHAPMAN 
8EAUTY WIU. RISE SPARRO'A' 6-$1~ H II UIG 

FRANCESCA BATTISTELU 
Ill' PAPER t!Eo\RT IEIMNl tfl7378 'NO'~D·C.llR8 

SIDEWALK PROPHETS 
Mil: IIMl'\E muTll& ftR',ib'(1 WWOYitffJ.Clfl8 

11:ffll/T<lll!,llU ll<l:Cffl'f!lBl~l!lll'\!!(ll\f ('1!!:~ 
IIUVEMSOIMO ,,IOfl \lOfl lABEflllAClf CKJIR 5MS!IN 

GAITHER VOCAL BAND 
tmUt bAY GAIT~:£~ UI.SlC 6A3UP'Gll31 'fl.II CM$ 

PHIL WICKHAM 
11£>,'l(N a OATM lfj ~AA ~ll'JEIJT•lflT£ RITY 

RED 

VARIOUS ARTISTS 
S~GS 4 WOIISMJP6tl !ffTtGllfT\' 1H(l2, TIUE Ult 

KARI JOBE 
U RIJOI[ 11,ms;itTY 45~PAO\!IO[ltT•UfTtliiRIJY 

GAITHER VOCAL BAND 
REIJIIITED GArrtU.~ I.I SI GR P 111144 'D.11 MG 

YOLANDA ADAMS 
Mm MIVCtllfirl'ltlNQll/1'.M l(Jf'ltfil'Cl"I1'6»N 

MERCYME 
10 1l1Q •828'0Aa\1ll)fNT•IK'Ti6AllY 

~!~~~!:J~~£1~:mw1~~Cfl~ • 
SELAH 
YOU orELll/lR NIE cu"s 1'111J8 VJO"I0-C.l.lR8 

THOUSAND FOOT KRUTCH 
MlalME TO lHE 1#150.IEA'DE Tcxmt& tJ.l.. 4m'E.,..Q,\i 

MICHAEL W. SMITH 
AtlW IW.lEWMHPflt«»f 10133mJ,nNf-lmwm' 

JEREMY CAMP 
Sl'EM:M lOUOlATHAN B!JOf\E ~EC 6180£MI !},If,; (+, 

MATTHEW WEST 
SOM@TllltlGTO U.Y $PMIFI.O'N ~~11'.l.EPAI CIAG 

MARK SCHULTZ 
COM! ALlvt '111)110,C,JA8 Rm_q-l 

BARLOWGIRL 
LO\lt 1, Will Hll\'fWl U 71?1i1 \'l'~D•CUFIR 

TERCER CIELO 
i;lffl.(ttll!W,, •• W,A·,MJ,~l\t(.l,flQE!$\'1'1,1.li 

MAT KEARNEY 
Cln'DrUCl-''dTl,~t.P(fll~'!.\lctE 

THE DEVIL WEARS PRADA 
'MTii!IIDl'SDM&lfl!MIIOl[.(M'tLro·~~ 

ISRAEL HOUGHTON 
TiilPOWER<IH,.,,1EfRJY4561 ~ c.\K11Hlti'Gm 

LECRAE 
REBEL Rt A K UG1-0 ltffllllTY 

ANTHONY EVANS 
INIGXISaHli'Ol'f~lll!YJTlt£\.W.t:6.'ffi'i!EGlm' 

MANDISA 
fllEffiOM 5PAAR[)'I,' 67~ EMI WG 

HILLSONG 
lJJill~llf'E +Ll'tlMIIJ.97'3'1'(~~-

HILLSONG 
IKit]l~ lllw;rJ : f.l\.tt1Jl61111ffl-W:{!1Jfll(¥Iflffi 

IO 31 22 1!!~!.~=~"""'""""''""" 
Wi11111e ct.rt', la!leil No. I dimb in 1110A! 

than 1011 l"II, Harvin Saws "!he Best~ 
Me" IDps Ho!Gospel longs In its lllh Wffl 
.,., inlnMUts his ...i.,~ n,med album, 
<M lli1dl l~ Sat,p'!No-lrise i>111eq<i<R~ 
!Ince Kirk f1allllln's "l>ollng for Yoo" 
needed II fflkl to peak m Nowmber 2005. L.-''-&.-'-' 

48 I Go to www.b illboard.biz for complete chart data 
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41R1'lol.'f 
M0NITORI0 B'f' 

S1U! S OAtA 
CO~ll'IL£0 BY 

Billbearet !lJ.elser, 
SoundSc.an 

§111!!3 TITLE 
111 ARTIST INPRINl PII0~11iTI~ WI.BEL 

1 2l WHAT FAITH CAN DO 
T ' 

2 " 
UNTIL THE WHOLE WORLD HEARS 
CAiTIIIG Cl'OWMS 8EAt:H S.TALIT RflJll(IN 'i'LG 

• " 
THERE IS A WAY 
tl~W'Oll~0$0N OJPOP 

3 2& CITY ON OUR KNEES 
T0IJYMM: f 0~HR0~l H11 c~m 

32 THE WORDS I WOULD SAY 
il0£WWI. PflOPll[TB fffMNT ,Wo,;:tQ.OJAB 

22 SAFE 
l'ftl~ Wlt~lfA• fU.T, BAIIT IMUAA0 1110 

16 FORGIVEN 
$J,Mffllli ll!UL $F>AAAO\',I OU C.WS .. REVELATION SONG 
fll1LLIP$ C:RAIG10U.M~O 

10 • ALL OF CREATION 
M!RCYME 1~-i.t 

FOLLOW YOU 27 U E~NO WITH IIU,IIOON l§ATII t SStli'TIAL PL6 

12 17 LET THE WATERS RISE 
MllWtllUI CL,1;18 

11 ., HOLD MY HEART 
T!ltTM AV'EMl!I! MOffi Atu1111l1~L\i 

13 SOMETHING BEAUTIFUL 
NE[OTOIIIIEATM[ ATLo\HIC.'li'!r.10-0JRD 

14 • BEFORE THE MORNING 
JOSlt WUOlf ~IIB0W tMI CMG 

17 • HEALING HAND OF GOO 
Jf MY P r-:: "" IL 

20 1 CAN ANYBODY HEAR ME 
MEllfDITff iUIOflEWS '110-ilJ·COIB 

11 I LOVE NEVER FAILS 
lflAADON f!Eo\nt l,IQN~00ffil£1.1Nlc,ll PLG 

16 " 
ALIVE 
PGCKIT flAL Of ROCKli -'ot"ctiAH. WORO-CJR8 

YOUR HANDS 
JJ IIElUA SJCJNE l~E 

WALK ON THE WATER 
• 11TT l9C(II,£ S."A!l:II0YI' EMI ,~10 

MORE LIKE FALLING IN LOVE 
JASON GRAY cernR1cnv 

ON ANO ON 
CffA.SDl lrlO 

SAVE A PLACE FOR ME 
MU'nl(WYJESTSl'tl~Ri;,wtv1c..,; 

STANO FOR YOU 
JONNY DIAZ IKO 

15 l 'D NEED A SAVIOR 
AMOlfiG TIil ntlflSfY A£\' 

a 14 

6 I• ~:A~~i TOOTH o\ NAA 

l61 :~~!~UI 0tT0NE~TrAS&0PC 

l0 15 ~;:,e,,:r: ~~:~, ~OMENT 

12 22 :E?:~~~! t.~~s~~J,3~;~w DOWN 

10 ;,~!!!Ee WfTERS RISE 

FORGIVEN 
UIICTUS RfAL 51¥.~ROW 00 a.,; 
HEALING HANO OF GOD 
JEREMY CUlr SEC taon ;" NAIL 

REDISCOVER YOU 
S!MfE.O SPMROW '[VI CM:i 

,a !::;. ',~1tif~o~'lRe!~,~s 
WALLS 
MolMIC OIIWE WHIPLASft 

HANG ON 
f\lJMI CJAB 

ALREADY HOME 
THOUSAND FOOT •RITTCH T00lH & NoVI_ 

AWAKE AND ALIVE 
SKILLET ARJfNT 'fiO 

SAFE 
"11L lll'ltKKA• ffAT. IIART WUAFlb 1110 

LOSERS 
ME IN M(ITH)II ceim.cnv 

13 ~~~;.,~~,i':~r. 
BORN AGAIN 
NEWSMIYSl~P!IP 

ALL OF CREATION 
Mf RICYM[ lt..11 

A TOP GOSPEL: 
WALBUMS'" 

IMSTRIBUTl!l& U'3El e 
ll 2 22 

• 3 5 £Mc.OR[ BLACll;SMOKf 30;3,'WOAli>'MOf: 

4 ' ,1 TAMELA MANN 
ntEMASTER IUII TILLYMANN tl~ 

• 6 n MARV MARY 
TIIEiOI.NDP'1Ell.OC(CXUNllll. ttreT''!iJJ'NLl.&:@ 

• 5 23 FRED HAMMOND 
LOVE UIIST0PPABU f HMIIA~0M.M'I 4lJ.U .kG ., 1 M HEZEKIAH WALKER & LFC 
MIUUDWI \1£FUTV )'Jt87 'JLG 

VARIOUS ARTISTS 
!KGCfflt lffl~C!IBUl"tNP'l.1\lit:R.DW.SS~lte1€ 

BRIAN COURTNEY WILSON 
,U$T LOvt $1>1All A1$1t.S 066 lilJ$tC 'WOFl.lO 

VARIOUS ARTISTS 
W@IIGOliHl.2Ull'li~EUW,.,\C.W411U5'J.:S 

BYRON CAGE 
FNIMIU.. TO IWEVE G(fJIOCt.'flOC \irPm' '331:l.J.G 

YOLANDA ADAMS 
IUMtlll'fJJETtf.llL1tU&!ll1611'\'1&01i~lttl: 

VICKIE WINANS 
HOW I GOT Om OESTII\' JO'Y i111t 

VARIOUS ARTISTS 
~UWGWfLESSOOWS• uro-OFB\tRJY?Jf.19-.'FJ,la.-J 

DONALD LAWRENCE & CO. 
1HtlA'lfOfccPffSSIJN,NRTIW£1\WUI.WIIY~nwl 

DONNIE MCCLURKIN 
M\1111:llltlJT•OO.uatJll6Jl'J61CSil~l~I.' 

EARNEST PUGH 
UVE: MIi ON US E.;,,,(.IILJitl:S~ 3070.'Wafl.Dli'IDE 

VARIOUS ARTISTS 
KllWCMIKJ.ll&tlflU:l'.ffl:l#WMIMfitf~lM.P. 

ISRAEL HOUGHTON 
Mf'C1MflOfCNt'1!611StVG~lNRi'>~OOtfM.S~ 

LECRAE 
~ 1.aeAt1:1 t1801o'lllmirn-

JAMES FORTUNE & FIYA 
TffE fFWCP'~IITIOll8tJtCWADl<.Eant5/HMU'1,_UlE 

VARIOUS ARTISTS 
W'NUJflil)JQJ'5lllI(;IJ'r~Q.UJi'(1',$( a, 
J MOSS 
A.151' JAM£$ ~A&.SPO&tllTRl:.V!MY 4)'1"14A.~ 

BISHCI' l'IIJL s IIORTON PIIESElmllE roacrnc 

Data for week of MARCH 13, 2010 I CHARTS LEGEND on Page 43 
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iUltfllAV 
MONrTOflCO IV 

SAUSOAU 
CQM4'IUD BY 

!'i.~~ 
BOS Billbear•t DANCE 

DANCECLUBSONGSI'--

2 

:II 

4 

• 
• 
7 

• 
• 
10 

3 9 :a'J::~.~;:~TE~&tOf'E 
6 g ;!~,cY FREE 

1 S I ~~~~wt!WtlllUUIILI-IJIIM;T!llll9'.ltlttl'.$1ftWlli 

1 8 ~::ti~ fEi\J\IIIINll Jew 5-'IP DEF JAi.i. (l!,1,13 

7 r,'Z!', ::.?,~TR1'ER~~.:TAINMENT 

1 I ~!w!=N~SFWL.!{IJJf~tQ1ffi'"il![~ 

' 
9 ~!~~LYJt., .. Ul w,v., W'""" "" 

LOUBOUTINS 
J4.0H1WCl;){\IIAB~ 

NATURALLY 
Sll.!MII ti(!Mtt• nit &'8,lt HOt lVWO~ 

FEEUN' L IKE A SUPERSTAR 
IUAIAU TUCKER 9 STAR 

GIVE ME SOMETHING 
OIUI .\!!ND TRA.L\11'1.'ls.t[,l 

RUSSI AN ROULETTE 
ftlMAIOli\ SIi;, OEf JAlA IDJttG 

MORNINQ AFTER OARK 
~IUI\HiGMlllflllMtl&tmrflm!'tfUO\XWlfl~ 

21 61 ~~~~~~~~lG 
12 12 ~~R!ru~FfOtlliONIU(l,l)IC2:W£1f:OO'xn:t.S 

15 I ~~u.!~~:~~~~ (OH BABY PLEASE) 

1• 12 
:~~\~~\AMS ASTRA.tWfRllS CAPITOi. 

3 

s 
4 

7 

6 

10 

15 

14 

11 

5 ~Li,~~!:~o~,!~, ~N VINYL 

9 ~~~ATJL~::~:ijE 
4 ' ~::~,~~r,/~~~STRY 

14 

33 

7 

3 

34 

!7 

' 
3 

3 

PARTY ROUNO THE WORLO 
J.SONOOTTL!Y-'DCBltYHOllDAY lf);l 

STRANQE CONOITION 
MOIISIIN l'Afl! NETTW{ll( 

LADY GAGA ,. .. 
~~~~~ IUOOG(06lf.F«fllIRll1f(l'.m'-0 • 
OWL CITY 
OCQII ffl$ Ul'IIVPIS.~L 1:1eo1;gL1& QlJ.?41° UMR3 

DJ POET NAME LIFE 
tOlAlCU,11-tllS • THA1\'E 9Cln~ f.lJMG 

MASSIVE ATTACK 
..:UGOUNO \1111.$1"11 094~6 CAP1lOl 

LMFAO 
FWl'MO:~W:.'IIU.JJ.W:ll~nttO'EO·~tl,I. 

OAVIO GUETTA 
flrtjE LIM GUU 8U-17" ASTRALWrAKS 

DJ ENFERNO 
IUMWCEUUlffi,1,2317 

OJ SKRIB8LE 
Ml'.leMlft:DHUIII Htullll'lffftllllM.(B:ttM; 

HOT CHIP 
OIIE LIHSTANDJ,ST-IALl'l'f;ll(S ¢75-00g 

ILA ROUX I 
2:3 ~ 1..UICU:lfflU'Eit:O.'lttll'CK5F.mlffi'l(l"HISOCPl:Ol!W'lifl,. 

5 FOUR TET 
THERflS l..(IVE INYOO 001.11~1)119• 

231 ::?~!'!Te'~! UMl9l~m·.w: I 
16 27 ~~;!~;f~~~:tRC,1,S~RMli 

12 171::i!~~::~~-l!fA.IDll~~'»l!·it~ 
13 l7 !E.J~N~.in,.au,~w:D)ii!((\gl'l.'!ffl: 

!• ~,~1,K~~~~ ... , ,oo,s• 

! I ~ '~~PE MUSW fRE<OOM io,, Ul1AA 

PANTHA DU PRINCE 
bUCI( 1101$~ R()JGH TFIA.'IE !)'4" 

BT 
THU! MONJIJlMACHl.!lt& N(TJWflU{ ;Jet,19 

BREATHE CAROLINA 
ll[ll(I fASCOOnDN HARLESS ao1n 

ELUVlUM 
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CHAYANll!E 

With the release o f his 14tl1 studio album, "No Hay lmposibles," Latin 

~-upersta.r Chayanne scores his fourth No. l title on the Top Latin Al

bums and Latin Pop Albums chart, (17,000 copies). The No. 1 debut 

marks his third simultaneous chart-topping entry on both charts, a feat 
he last accomplished v.~th "Cau tivo" in the Oct 15, 2005, issue. Mean

while, the new set's le.ad single, "Me Enarnore De Ti," skips 5-3 on Latin 

Pop Airplay with Greatest Gainer honors. - Rauly Ramirez 
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RECORD COMPANIES: Warner Music appoints John Kelle
her head of Warner Classic & Jazz. He was a consultant to 
Warner Music for the past nine years. 

Jive Label Group names Gihan Salem senior d irector of 

publicity. She was senior director of publicity and artist de
velopment at Elektra Records. 

PUBLISHING: Ole names Arthur Buenahora senior ere~ 
ative d i rector in Nashvil le. He was VP of A&R at Universal 

Records South. 

TOURING: Nederlander Concerts names Jay Hughen di rec· 
tor of new media. He was director of new media marketing at 
Wamer Bros. Records. 

Facility management company VenuWorks appoints Rus~ 

sell Ferguson national director of food and beverage serv· 
ices. He was senior director of leisure services at Phillps 
Arena in Atlanta. 

TV/FILM: CMT promotes Anthony Barton to senior VP of in

tegrated marketing. He was VP. 

RETAIL: HMV promotes Mel Armstrong to head of music. 
She was music product manager. 

RELATEO FIELDS: The Country Music Hall of Fame and Mu· 
seum In Nashville promotes Kerry Cicero to senior director 

of marketing, Warren Denny to creative director and Jo Ellen 
Drennon to senior director of events management. Cicero 

was director of communications, Denny was production man
ager, and Drennon was di rector of events. 

Educational music publisher Atfted Music Publishing names 

Ron Manus CEO. He was executive VP. 
-Edited by Mitchell Peters 

GOODlf!fC)lilKS_ 
NONPROFIT TAPS ARTISTS FOR 
ENVIRONMENTAL COMP 
Emironmental nonprofit I% Forthe Planet learned thal the 
support of a major rock ::u-tist never htuts-the organiza
t ion received a boost after Jack Johnson prin ted its logo on 
the back of his 2005 album, " In Between Dreams." which 
hai:; sold 3 million copies in the United States, according to 
Nielsen SoundScan. 

Exposure from Lhc CD raised awareness of 1 %, but it was 
Johnson's tour in support of the album that took the organi, 
zation to a whole new level. "'Wherever he went on tout, the 
phone rang from those cities," VP of m arketing and ac:quisi• 
tions Melody Grote says. " He wasacatalystatthat time for 1% 
going global." 

Johnson had just become the 50th m ember of 1%, whose 
global network of companies (now 1.200 strong) donates 1 % 
of their annual sales to environmental causes. Last year, the 
group gave away $1S million, and since its founding in 2002, 
it has donated about $50 million to some 2,000 environmen
tal causes. 

On Jan. 5, 1% released its first digital music compilalioo 
album, "'1 % For the Planet2The Music: Vol. 1," which contains 
41 exclusive or rare tracks from such artists as Johnson, Jack
son Browne and Grace Potter. Grote estimates that the $9.99 
set- which is available for purchase at the organization's Web 
site (onepercentfortheplanet.org) and other digital re tailers
has sold between 10,000and 15,000copics. -Mitco,ll P,tus 

Country Radio Broadcasters (CRB) hosted the 41st Coun
try Radio Seminar, better-known as CRS. Feb. 23-26 at 

the Nashville Convention Center. Amid the panels and ex
hibits were the "New Faces of Country Mus;lc" showcaseJ 
the Count ry Music DJ and Radio Hall of Fame induction 

ceremony and the inaugural Country Aircheck Awards, 
which presented 28 trophies to stations, labels and in-

A.BOVE: MThe Art at Transition" 
panelists and attendees ex&m
lned than9es that need to be 
ant.c:1pated 1n order to survive 
the current b~JS,iness enviroriment, 
From ieft: Manngement company 
Bo1man Nashvi.lle president John 
Grady, Arista Nastwitte regt0nal 
promot""1 man39er/C~B VP R.J. 
Curtis, moderator/ro,cho content 
provider Radio Time president 
Dan Halyburton. dlgltal market
Ing company HI-Fi Fusion presi
dent Todd Cassetty and Magic 
Mot ivat+on mohvat10ni!II speaker 
Eric Samuel~. 

LEFT: AftE-r Lady Antebellum 
opened CRS' second day with a 
rendit ion of "lhe St.ar-Spang led 
BnN1er," veteran r-nd io pers~li• 
ty/authOf" Dave Ramsey gave a 
keynote speech that focused on 
the bfightening outlook for radfo. 
From left l ady Ante-beQum's. 
Dave Haywood. Hillary Scott and 
Charles Kelly: Ramsey; and 
Rad10-lnfo.-com executive &e:iitor 
of country mus1c Phytlls St.vk 
and pubhshet-/CEO 013M 
Fleming. 
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MUS.IC V!d~/t'nterta,n
ment service Vevo pres£1onte-d 

"American Idol" NMer-up Katharine 
MePhff 1n a pr,vat~ cooce-rc Feb. 26 at the 

M~rnot Mlllrquls tin New Yo1k. Mc.Phee 
perrorrr.e-d ror att9ndees of the As~n. of Nahonal 
Adv-erllSE!orS TV & Everything Vadt>o Forurrt From 
IP.rt A NA p residenVCEO Bob Llodlc.e. McPhee 
and VINO executive VP of Sr.ties ;md customer 

ope-ratt0n1, David Kohl, PHOTO • .Aftl<V RU'iA«.A.!'3£m IMA(",fS 

OATES EYES NEW SOLO SET 
Ask John Oates about his next solo set, and he'll t alk 

about his next albums. Plural. 
He Just can't decide which one to do first. 

'
1 1 have a blues album and a folk album,'' says Oates, 

who's released two solo studio sets-20021s ''Phunk Shui" 
and 2008's "1000 Miles or Ufe"- apart from his albums 

with Daryl Hall (see story, page 20). "I'm not sure what I 
want to do first or If I want to combine them. It's a weird 

dilemma to be in." 
Oates says the folk album w as inspired by his appear

ance on "The Village," 429 Records' 2009 tribute to the 
carly•'60s Greenwich Village scene. "After that, the label 
said, 'Do you want to doa whole albumllke this?'" Oates 

recalls. "I said, 'Yeah.' So that was the spark that got me 
going. I started assembling songs, and the more songs I 

assembled the more I realized I have two albums," 
Oates has several CDs of possible songs for each album 

and hopes to hunker down with them this spring In his 

home studio in Colorado. "It won't take a lot of time once 
I Hgure It out." he says. "This is real playing and real singing. 
You just go into the studio with the right group of guys and 

make a record. We should be able to make It In as long as 
It takes to play It ." 

Maura Kennedy, one-half oi pop-folk pa11 the- Kenoedys, rs 
tou"ng the East Coast to promote lhe Jaouary release o f her 
debut solo effort, ·Parade- of Echo&S" (PJanoed Eft&rvesctainc• 
R&001d5). Rob Roth's Vintag~ Vinyl R~cords in Fords. NJ .. 
W.!!I!; on@ of her tour !.lops. PMOto: BA.C.-lliAAA !-frl..S.AJo1E.N' 

1""11",r'r .... 

Grateful Dead founding member 
Bob W.lt and album-cOV@r llrt1st loaM ls Vasllopoufos 
we-re acknowledged ror their contr1buuons to the T.J 

Martell foundation Feb. :24 at Sirrus XM's New Yori< off1us. We,r regularly 
autogtaphs V~s1lopouJos· artwork. which tS auctioned to support AIDS llnd 

cancer- research. From left: T.J Martell i:oundauon CEO ht•r OU1nn and presidenl 
Ron Hartenbaum, Smus XM PO and T.J. Martell board member Kkl Leo, Weir 

Vasl!opoo los and S nus X M"s Grateful Dead channel PD Lou Brutus. r--+010 MA Ro •·tAG-cm.AN 

t. CO~lfl,t ~IOby•SGl~M .... U,C./l.ll riglltl,."91" .... d.Ptcip;:w-tOFlhif;P..,blk.i,111oftl'IUl)b<t~~,:~,.~ltl .... f,ter~~,V$1#1'1011~ill-l<l,lr,at"trla,,n'IOrti;,""¥-~ll~tKll!oi,:,-.... ic:.ll,j)l'l(lt<X~tftg,~ditlyo,o,c,...,.,_~,..,lli,o,.,tl ..... Prlot,...1t'-1~$)0tlOft ... p,.,l)l"""'.81t,1,80ARl)MAGA?IJ,IE(1$$M 
OOOG--2SIO;USPSOSG-IOO)H P1Jbllish«IWftldyee>xept for t~taftwe<11k ln D,:,;,embola-,an<lt~flntwl!<llkin J ;i.......,-,t,y..,SGlooi,I Hedi;,, LLC., 'no Bio!>dw.ty.N-¼a<k. N.V. IIJOOl-9.SK. $ubs,;rlptk>11n,tc ...,,,_,.r¥..e,Continenti,!U.S. Sl99.00.Cc:,r,1-nt;JI ~pe 229pound,. blllbo,,.d. lcM,irMoUH.~gn Pllrlt. M11rlo:et H11rbGrou51t., 
l,,r,i,:~~.IE~•fldl.lE169iJ'. ~ ll•tdHll-~,ill!lt,f8tllrlh?ouOt'!l«. J11p;w, IO:MIOO~-~ric>dieal,po1n9"~!d111,... ... v,:,,1,,t,1.V. •"d•tlldoS!Kllfl•"llt'l•ilill9dtlit: ... Pou1,_:i..-:P1-..~,:h.w'19,HOl•dd .. 'fldBillbaa..S.P..0. 800!lS~Mo11Nlf«.ik, tl 6006S•lSiS.O,.......,Joi,dbJodi;~i.:J81llbd11!dJont;l~t! 
onmiaonllt'lfroml<rausMiaofum,~te 100,Miltwood.M.V.tos.,&gcrXl!tallUNYl!rdtyMkrottlms.P.O.BCl!ll.ll-46.AnnArbor.Hl<I-B-106.For~tscc,n,:a,:t:ROSN!Ha~roMe.ll.ls.sell'.ithl!VGSgroup,:om_t--7J1~.S--9701.ert.llll-.VndeifC1Mdl11nPul)lkatkinM3IAQffff'Mf'ltNc-.400J1729oetumundefwffabll!Canadl-an&ddoe.HHto 
0Mt.(lk)ba1M11U, 7'41Hi8.rl1'1Rd"2,MM;lw,;.i~ONUT 11,.2..\'al.U21:Uut10.Printitdln!MU..SA.F<ar 9Nlupj111~Cripl:lonlnrc, _lon,Cllll 6 <l6-6S-4•S86J,. F-Ortu~rlf)'llotlW.:.-ffl;lliol',cAlli00'658'8l72(c,utildt U.S...8<11·S5~7STI)or .. ,...,.blllbollt6i:~Offl,;>.t:-J.e,1W1yOll'lll• ln!!0trl'l;llion, eMl6Ml•6S<l•4<100, 
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~StateFaml 
PRESENTS 

IN ASSOCIA TION WITH 

iififfiffii 
APRIL 26-29, 2010 • CONRAD SAN JUAN • CONDADO PLAZA 

Take part in the biggest and best celebration of Latin Music uniting power players from around 
the globe including: artists, agents, producers, promoters, record label executives, publicists, 

brand marketing executives, managers, media, digital music executives, and many more!! 

IN-DEPTH WITH: 

MARC ANTHONY 

PLUS ... 
Informative Panel Sessions 

Artist Showcases 

Networking Events 

The Billboard Bash 

THE GRAND FINALE ... 
The Billboard Latin Music Awards 

Honoring the biggest and 
brightest stars in the industry 

Produced & Broadcast Live on :r 
and ... The Official Awards Show After•Party 

Registetj if ocia~ g_ Save! 
Bill6oaraLati nCorafer.ence.com 

SUPERSTAR Q&A: 

AVENTURA 

SPEAKERS INCLUDE: 

KEYNOTE Q&A: 

JESUS LOPEZ 
Chairman/President. 
Universal Music Latin 
America/iberlan Peninsula 

,1 F, 
OMAR AlFANNO MUMBERTO CARMONA ALtX CUBA DAVID LAPOI NTE 

Songwnte-r Mm-iaqer, Bu!.llless Singer/Soogwnu1-r Executive Director Oirector 
Dev. & legal Alrairs; Puerto Rico Tourism LP Marketin9 & 

iODA com pony Promotions 

~~, ~ . 
f!::" 

. /'A ,•~~ 
ANDRIES LEVIN A&.E>CANORALJOUnKOFF VICTOA MA.HUELLE 

CCO. Producer Artist SVP. L;it.n Member.(hip TroPie.211 
PlRATA Asc;:AP Supe,stdr 

DIEGOPRUIICV 
Pra df"t1l 

ln•Styl•Digital 
Matbttna 

CHRfS STACEY 
t'tce Ptesidenl 

o,lndlJ5,trySales -.. 
SUSAN STIPCIANOS 

Co-1-ounder 
TMOrNm 
__ , 

JOEY MEffCAOO 
DlrtttOI', Latin lo1uSIC 

BMI Puerto Rico 

TITO EL BAMBINO 
M151 

Top Bllboard Latfl 

___ .,. 

ALEC LOPEHEGA£11E 
President. CEOICCO 

Lopez Neg~ 
COfflm4.lnk:atlons 

-1 
MICHE.W:GA 

VP Head of Lahn Music 
Wllll•mMorrll 
EndffVOI' Ent. 

REBECA LEON 
VP lAl11\ Tolcrit 

AEG Live/ 
Goldenvoice 

DELIA ORJUELA 
VP Lblll" M1,1~c 

BMI 

JOFYOUNG 
CEO 

FOR REGISTRATION INFO: Lisa~ 646.654.4643 • LKastne,a8illboardclcm • FORCUSR:IM SFONSORSI IFS: c:.be1e ~ 646.6544648 • CMarquez'<i'Bn,oaro.com 
CONRAD SAN JUAN • CONDADO PLAZA: 888.722.1274 • \139 DISCOUNT ROOM RATE·e,., ••· ·=e ,...._.""' ,~, ·-

PRESENTING SPONSOR I 
~ StateFami· 

IN ASSOCIATION 
SPONSOR 

IMffiMI 
OFFIC • • L SOFT DRINK I P,.ARTNERS 

,,.._,~of CONRAD' 
Puerto Rico Wllu!::,~!.-

AND 
MANY 
MORE! 
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RONG? 
450,630 TICKETS 

FOR 17 SELL OUT CONCERTS 

IN GERMANY, AUSTRIA AND ISRAEL 

LOODY WELL RIGHT! 

EPECHE 
FOR A RECORD BREAKING ACHIEVEMENT 

MAREI< LIEBERBERG AND ALL AT MAREK LIEBERBERG KONZERTAGENTUR f)) 
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