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THE BEST 
MUSIC MIX 
ATSXSW! 

Wednesday, March 17 
Latin Showcase 

* Thursday, March 18 
Rock/ Hip-Hop Showcase 

* Friday, March 19 
Dance Showcase 

* Saturday, March 20 

-.• PF.RFORMANCES BY 

Estelle 
Street Sweeper Social Club 

Diane Birch 
and More 

Sponsored by \ ' 

Sprint), 

For Showcase Details, visit: Billboard.com/sxsw 

Billboard.com Bungalow at SXSW 
708 E. 6th Street @ Sabine St. 

DOORS 7:00PM - SHOW 8 :00PM 
(SUBJEC T TO CHANGE) 

SXSW CREDENTI/\LS NEEDED TO EN TER 
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SECONDARY 
EDUCATION 

• 

sn B~HEFON 
Wt- :rs NEXT FOR 
TICKET RESELLERS 

+ sxsw 
GUIDE 
0 

AN HOUR-BY
HOUR GUIDE TO 
MUST-SEE SHOWS 
THE DAY PARTIES 
WORTH LINING UP FOR 

BANDS ROCKING THE 
BILLBOARD BUNGALOW 

MARCH 20, 2010 
www.billboard.com 
www.billboard.biz 
US $6.99 CAN $8.99 UK ES.SO 

GUETTA 
TAKES 

HOWA FRENCH 
DANCE MUSIC STAR 

CHANGED THE 
SOUND OF TOP 40 

CHART 

BLAKE SHELTON 
TAIO CRUZ 

BILLY CURRINGTON 
DANNY GOKEY 

RAHEEM DeVAUGHN 

® 
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WORLD CLASS 
AEG THANKS PO LLSTA R FOR HOSTING ITS 20 l O AWARDS SHOW AT LA LIVE 

AND CONGRATU LATES OUR COLLEAGUES FOR THEIR RECOGNITION. 

NOKIA THEATRE L.A. LIVE THEATER OF THE YEAR 

THE 02 ARENA INTERNATIONAL ARENA OF THE YEAR 

CLUB NOKIA NIGHTCLUB OF THE YEAR 

THE JOINT AT HARD ROCK BEST NEW MAJOR CONCERT VENUE 

THE COACHELLA MUSIC & ARTS FESTIVAL MUSIC FESTIVAL OF THE YEAR 

JOHN VALENTINO TALENT BUYER OF THE YEAR 

j 
BARRIE MARSHALL INTERNATIONAL PROMOTER OF THE YEAR 

J W MARR IOTT .... 
LOS ANGELES L.A. LIVE .mr 

20 10 POLLSTAR AWARDS HOST HOTEL aegwor ldwide .corn giv ing the world reason to chee r 
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LADY ANTEIEU.UM / 
MEm,oo,m 

TOP INDEPENDENT 
DJ KHALED/ 
W::10AY -

TOP DIGITAL 56 SOUNDTRACK J 
M.tENWClf!')(~!,~M06!,B.U ___ 

TOP INTERNET 56 
.... , 
~C,._IJ1/e 

HEATSE.EKERS ALBUMS 57 ROGUE WAV'I: I ......... 
TOP COUNTRY 61 LADY ANTEIELLUM / 

llUl'l'CUNIJ_N __ 

TOP BLUEGRASS 61 CAROUAA CHOC0LAIE DROP'S / 
ilff~JritljEQAOJl(i\ 

TOP R&B/HIP-HOP 62 
,..., 
SCUl~UM: 

TOP CHRISTIAN 64 T0ll'YIIIAC/ 

"""'' 
TOP GOSPEL 64 VARIOUS ARTISTS / 

wr,Jt~101D 

TOP DANCE/ELECTRONIC 65 LADY6AliA./ 

"'""' 
TOP TRADmONAL Jt,ZZ 65 

MICHAB. BUBLE./ 

"""'"" 
TOP CONTEMPORARY JAZZ. 65 JAMIE CULWN / 

'"'"""" 
TOP TRADITIONAL CLASSICAL 65 EPWAJEL AX/YO·YO MMTZ>Wi Pt:RLMAN I 

MUID!:~.~MJ·,v(tS 

TOP CLASSICAL CROSSOVER 65 THECANADWITIM0RS./ 
~~~ 

TOP WORLD 65 CEL11C W011AN/ 
SO'«lSfl!OMl~EtU.lfl 

TOP LATIN 66 
CffAYIINNE/ 
»Qllll'f'NP(j$,&L[ 

AATIST!._l!fll: 

THE BILLBOARD HOT 100 58 TAI0 CRUlFEAlURING LU0ACRtSJ 
fl'l<,!Jri \o.11~£.\ln 

HOT 100 AIRPLAY 59 YOONO MONEY FEATIJRIM! llDYD I 

'"''""' 
HOT DIGITAL SONGS 59 TAJ0 CRUlf UnmlNG 1.U0ACRISJ 

HMVOI.Fl-lW1 

HEATSEEKERS SONGS 57 GODSMACK/ 
(H,111'_1.J(.UlrfCI! 

MAINSTREAM TOP 40 59 KESHA / 
,-.1oi,; 

ADULT CONTEMPORARY 59 MICHAS. 8U8Ll / 
-IA'V'E!!U!!.'f'.O.~.~-

ADULTTOP40 59 TAAIN/ 
~-V.&UfiSTfjl; 

i ROCK SONGS 59 ALICE IN CHAIIS J 

i 
,~CQ~O!i 

ACTIVE ROCK 59 Al.ICE IN CH.\ltS J 

i 
}tltM.CIKISICII 

HERITAGE ROCK 59 Al.ICE IN CHOIS I 
~ ""'""-
§ HOT COUNTRY SONGS 61 BILLY CURIIINGT0M/ 

tttk'SIIOW~IIO\'S~O-..l-

t MAINSTREAM R&B/HIP-HOP 62 llNBAUII) FEA.l URltG OMIE" I 
~ Sl:(SO,olflKt'«i 

' YOUNG MONEY FEATURING LLOYD/ 

i RHYTHMIC 62 "'""" 
ADULT R&B 62 Wlf. / 

~ 
WJ!f._!,C,.LLM: __ 

~ HOT RAP SONGS 62 Y04.MU NONO FUTURIN6 LLOYD ( 

i ""'"'-"-
HOT R&B/HIP-HOP SONGS 63 RDB!N THICKE I 

W:TIIIJW'I' 

g CHRISTIAN SONGS 64 ltUtl.ESS/ 
; ...,.>:~lf_llJ;AIIDO __ 

! HOT CHRISTIAN AC SONGS 64 Ktffl.ESSJ 
'fll-.(! fllll'H CAIIDO 

2 llftl'TTNICOl£/ It CHRISTIAN CHR 64 Willll(~ITHFVU.Tffl 

I HOT GOSPEL SONGS 64 EARNEST PUCH I 
N,IIHJJUS 

HOT DANCE CLUB SONGS 65 
ltELIS / 
~~ 

" HOT DANCE AIRPLAY 65 
ANM(i.RM:fJ 

~ 
l-0\tl:ifl'&~ 

65 Nil! / 
~ SMOOTH Jt,ZZ SONGS SwHfGl.?.f'All'IUGHIS 

5 HOT LATIN SONGS 66 BANOAtOSREcoonos, 
N#OO ffll Pf.DO 

i 2PAC / 

~ 
Q,f,l.,,GES_ 

I ARTIST /fflU 
MICHAD. JACXSott I 
JIJW8£R~Fli 

i MICHAB. JACKSON / 

' ! 
\..M:ll'l~01E(W<;atQ£TOO,. 

VSHER r EA~ING P\.IES / 

I 
~V~IJ!l¥~flll¥'Sl(lf.l~) 

0 

~ \.1 ! 
_13 _ .~ 

l ' PFHOX1' 8 Rclad Track 
10 Glo bal 

EMI Music CEO 
leaves as label owner 
Terra Firma faces 
financial lest 

11 Latin 
12 Dig ita l Entertainment 
14 On The Road 
15/ &A Chris Tsakalakis 

FE:\Tl'HES 
COVER STORY / 

16 D/,J~CE DAt-K:Cc t-<EVuLUTl()r-J French 
super-producer/DJ Dav,d Guella has dramatically 
a ltered lhe soun d of American h ip-ho p and top 40 
rad io Now if o n ly he can sell 100.000 co p ies of h is 
a lbum s in the U.S 

20 M /,PC i-i !V'. ./\. D NE~-, S Billboard's guide to South 
by Southwest 's b uu bands, can't-miss daypart ies and 
Bil lboard's ow n st ellar showcases 

SPECIAL FEATURE 

27 PUTT !t~ G T Hf" 7T C H i f,j : · ;:: X 1\ S How 

SXSW showcasc-s r ising d ,g ita! stars. '\. . 
s_11~ ... ~. ~--- ,~,lj~-.-, :--....·-:·" i / , .., 35 ,. -''• n t: c- . _ ,, t : ·"' ,_ Asleep at l l'>e Wheel 
swings through 40 years o f American/ ~ ·· • 

STARS 

41 CiU P S.L .6 .. C :-< PL/:. r.J ET TwefJ\Y years after 

'·Fear of a Black Plane t,'' Form0r Public Enemy 
collaborators and co lleagues ce\ebfat e its anni~ersary. 

48 Rcv,cws 
50 Happening Now 

t'!·J · 1,1 · nvf_f.' _:, .,... ,;_Jt>t~.-. 
l)·,•l:•.,·,,,.1. ,.·,;,1·· ' 

Onl' e 
.COM EXCLUSIVES 
Check out Jason Castro 
covering Gnarls Barkley's 
"Crazy" for Mashup 

Mondays and the premiere 
of another song from Alan 

Jackson's new album, plus 
coverage of Muse's 
Madison Square Garden 
show at billboard.com. 

1. "EHY 
ISSCE I 

6 Op,n1on 
52 •Market p lace \, 
53 Over The Counter 
53 M~rket Wat ch •• 
54 Charts 
69 Exccuti v0 Turntable. 

Backbeat. Inside Track 

Ev-= tc:. 
sxsw 
Stop by the Billboard.com 
Bungalow-the ultimate 
music house of the South 
by Southwest conference 
on Aust in's Sixth Street
for drinks, food and music. 
Then party all night at our 
SXSW showcases. More at 
bi llboard.com/sxsw. 

MUSIC & ADVERTISING 
Join Billboard and Adweek 
June 15-16 at New York's 
Edison Ballroom for the 
Music & Advertising 
Conference, featuring a 
conversation with 
Electronic Arts' Steve 
Schnur. More: billboard 
music.and.advertising.com. 

LATIN MUSIC 
The Billboard Latin Music 
Conference & Awards is set 
for April 26·29 in Puerto 
Rico and will feature an "In~ 
Depth" session with Marc 

Anthony and a Q&A with 
urban bachata group 
Aventura. More at billboard 
latlnconterence.com. 
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EDITORIALS .lCOMMENIARY l LETTERS 

L 

LEILA COBO 
Blllbo.ard Executive 
Director of content 

and programming 
for Latin music and 

entertainment 

Don'tForgetChile 
Latin Artists Are Still Learning To Be Public Philanthropists 

Days afierthe fan. I 2 earthquake that dev
astated Haiti, Latin music acts responded 
with an o utpouring of generos ity that the 

genre had never seen before. 
Art ists p ledged money to rcbttild or

phanages, schools, hospita ls and ho mes. 
They recorded public service announce
ments to solicit charitable dona1ions, 
hostedconcerLS and wrote songs for Haiti. 
Several labels released singles and albums. 
donating the proceeds to recovery efforts. 

Univision Communications a ired the 
five-hou r telethon "Un idos po r Haiti'" 

featuring pe rform a nces from som e of 
tbt" top names in Latin ,nusic, and raised 
S8 m illion. And m any of the genre's 
biggest stars came together to record 

•somosel Mundo." a Spanish-language 
version of·we AJ:e the World: to bene
fit Haitian charities. 

Little more than a month later, another 
destructive quake hit the region. this time 
in Chile. While the quake was stronger 

than Haiti's, the resulting destruction for
tunately didn't come close to approach
ing the scale of the national catastrophe 

that has ravaged the impoverished 
Caribbea11 nation. 

Still,thesu bduedresponseofthe l,itin 
rnusic:: community to the tra.g~dy in Chile 
was s tTiking, given the country's impor
lance as a touring market for Latin artists. 
Indeed, the quake struck on the final day 
of Chile's weeklong Vina del Mar music 
festival, lb<! largest and ]ongesl-running: 

music fest in Larin Amer ica.. And yet, 
there were nowhere near the same num
ber of grand pronouncements by artist'\ 
to assist relief efforts. 

111c reserved response of La.tin artists 
to what's happened in Chile suggests that 

they're SI ill learning their roles as public 
philanthropists. 

Organized ph ilanthropy is relatively 
new for Latin artists. Aside from a few no
table exceptions, sud1 as Gloria and Emilio 

FOR THE RECORD 
• Due to a production error, the 
byline for the Dr. Dog story In the 
March 13 issue should have been 

credited to JIiiian Mapes. 
• A story ln the Feb. 27 issue 
misstated that Bicycle Music 
founder Dav,d Rosner had been 
Neil Diamond's manager. 
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Estefan. who were raised in the United 
States and have long o perated charitable 
foundations, the role of Latin m usical acts 

as visible agents of social change has only 
emerged in tht past decade. 

While 10 years ago one would've been 
hard-pressed to find Latin response lo 
calamities, today •Ythere's a proliferation 

lof philanthropic work from Latin artists) 

• • Asi<h• fron1 a 
t'c>w notahlr· 

exceptions, the 
role of Latin 

musical acts as 
vis ible agents of 

s ociaJ change ha1, 
only f'Jnerg<>d in 
tlw pasf dN·a<l <1. 

and it's not just the top celebrities and 

stars in the region," says Elena Suarez, 
chief of dcvcloprncnt communications 
for the Inter-American Development 
Bank in Washing1on, D.C .. which 
arranges multilateral financing for eco• 
n omic development projects ln Latin 

An1crica and the Caribbean. 
I n the past five years, the IDB has in• 

creasingly partnered with recording artists 
in the region, incl uding Ricky Mar tin, 
Juanes and Dominican bachata star Juan 
Lttis Guerra, who look to the I DB for thcir 
expertise in executing programs. 

"It's not just about promoting and cre
ating awar eness, but about having social 

impact/ Suarez says. 
As more Latin artists find themselves 

on a global stage w ith as much visibility 
as their Anglo counter parts, "lhe)' feel 
they have this respo nsib ility they have to 
[live)up to." Martin's manager Rrunodel 
Granado says. "All eyes are on Latin artist;; 

and T think they have a responsibilit)'on 
their shoulders. Not only to their own 
fans and countrymen, but to the rest of 

the world.· 
Martin. a. native of Puerto Rico, was 

one of the first artists to\'isit Haiti imme
diately after the earthquake, galvanized 
in pa.rt by a :sense of responsib ility for a 

fellow Caribbean nation. I le partnered 
with Habitat for Humanity in Haiti to pro

d uce a PSA featuring m ultiple m a.in
strram and Latin celebrities. After lhc 
Chilean quake, h e taped another PSA lo 

encourage donations for 1 labita t for l lu
rnanity in Chile. 

Som e labels like Nacional and EM I have 
announced plans to release songs and al

burn~to ben.efit reconstruction effort:; in 
Chile. /\nd Spanish pop s1ar Alejandro 
Sanz, who's known for h is: altruistic en
d eavors, p lans to deliver tents to Chileans 
who lost thei:r homes because of the quake 
and donate part of the proceeds from his 
show to relief effor ts. But despite these 
and othcrcomrnendablc efforts, the over
all respon ::;e of the Latin artist community 

has been quieter than one migh t ha>·e ex
pected, especially in light of their recent 
efforts on behalf of Haiti. 

Meanwhile, Chileans ha,·e banded to

gether to assist victims of the quake. The 
"Chile Ayuda a Chile' te lethon, wb icl1 
aired in the country for 25 hours and fea
tured few big.nam e celebrities, raised 
$59.2 m illio n in donations, a staggering 
sum for a. country of l 9 million people 

and more lhan the $58 million raised by 
George Clooney's star-studded "Hop<: for 
Haiti Now.11 

The Chilean teletho n resttlted in what 
Latin acts h:ave recently begun to strive 
for: social impac1. 

The growing role of Latin a.rtists in 
phila11thropy will be discussed at t!te 
"·Markttingfor a Cause" panel at the 
Billboard Lati11 M,,sic Co11ference and 
Awards rakii,g place April 26-29 in 
P"ert-0 Rico. To regis~r. go lo bi!lboard
latinconftrence.com. 

WRITE US. Share you, feedback with Billboard readers 
around the world Send corre,spondence to k!tters,E billboard.com 
Inc lude name, title, r1ddreu aind phone number for verification 

SUBSCRIBE. Go to billboard.biz/subscribe o r call 
800·658-8372 (U.S. toll free) ot 847·559-7531 (International). 
I .. r: ti ,;ill(lul I h~ ,, ~ 41,J lfl~•- t:• d( 1 II.II o..hn ,ufl<. l,,ll)lo.t .• 1,;il11)¥1 ,...,.. lln 

Oh ~I , .. :i,11,(>;wJ,,.,,, fl,! Wt 11, Of)•, l t£1f,!1rw1·,,1""'' ' •~II r 11 1),,lll<~~,,-,f\ 

Billlloard 
PUILRHI.A 

HOWARD APPELBAUM 

El)rf05JIAL oun:;CTOA 
BILL WERDE 

EOITOltlAL 
EDITOR: CRAIG MARI($ !J"ii-6S...-~;;:4.8 
DEPUTY EDITOR: l.bult H•u fAC li:A--,"Oti 
SENIOR EDITOR: AM 0on:a11ue .113 ~ 2-"9l 
SPECIAL FEATURES EDITOR: Thom. Duffy 64!, GS.:. l./1(; 

INTmNArtOHAL BUREAU C HIEF: Hark Sutherland O 44 101..UO u !.ti 

MUSIC EDITOR-:: Gortnt!}I H.ardln9 fj.t;b f.,!:,.4 !.~92 
BIUBOARD.812 EtHTOA: Chris M. Wn.lsh (,..:.6-fj:,.,!. L~.: 
E:XEC\J-TIVE 01A£CTOR OF CONTENT AND 
PROGRAMMING FOR LATIN MUSIC AND ENTERTAINMENT: Leit. Cobo (M1er11).ll)!. .~-52,!:! 
EXECU1111E DIRECTOR OF COtffENl AND 
PROGRAMMING FOR TOURING ANO UVIE ENTERTAlNMENT: ~~ Wold~t!IU (N.-~ 11,11e) 61~ .Sl1 !JUI 

li.XECV'TWE DIRECTOR OF CONTENT ANO 
P,ROGRAMflo11tfG FOR 0 1G lf AL/M081LE; Antoni" Bruno Cl;.tiirver) !,O \ , 1l ·.1,4:J 

SENIOR CORRESPONDEHT5: Ed CN'lilmMlo (~e:;,11) <i4C. C.5-4 412]: 
G..a Mitdw!ll lRl.9).i;)J-!>l'!.-1J89: Tom Fi!r9uson (.LJ111:1ut)'Gbcal Ed1°.Qf")01 .u 20i"--.JO !,0(,9 

SENIOR £D1l0RIAL ANAI.VST: GIIIIWl Pe oplH ~-...<XI"' ••:!'l"IIMM!I rnrn 
(ORRE;SPON'DENI S: Ay.ab Ban•YIINJd.a (i.--,!11) 5~3 Sl' U<.f!,, fi'lit ctiell P41tu1 !;U•S;t,;·J3~2 
INTERNATIONAL: Lan: Brandl• Ch.. ,r ... ,,.), Wotfg¥19 SpW (0"'"'1....,V!. RQbet111-rlpson (t".11r_.,t,..1 
GLOIJAL HEW'S eonoR: Andre P•ina 01: - .1. 'X'I, £2()-,",1*£1 

COPY CHIEF: Chtll WoodJ 
COPY EDITOR: c n,kta Tltl.15 
ASSOClllTIE EDITOR, SPECIAi. FEATURES: Evl• N~y G-4i. 65-4 .;709 
CONTRIBUTORS: Jim lleuman, Latty Blumenfeld. h'l&NI Kcw.anteng, Ke-rrl Mason, 
0..bot.ah Ev.ans. Price, P.aul S1111ton_ S t...-e "Tral,n,.an, AnHt.a,l.a Tiiouk,n, Ken TUcker 

BIL.LIIOARO.COM 
EOllOR:: M. TYE COMER Ufi-0:,.t! ~-:.,25 
MANAGING EDITOR! JESSICA LETKE.M.ANH fit.Co fi~ :;,!;]t 
BIU80.ARO.COM NEWS EDITOR: D&Vldl J , Prill« C,.4{, &5,.; 5~81 

GUION & ~OlOORAPll', 
CReATII/E DIRECTOR: CHRIS"Tll'i'E 80WER•WRIG1-IT 

D IRECTOR OF CHARTS: 51LVIO l>!ETROI.UOl'IOO 
A$SOCl-',TE DIRECTOR OF CHART5: R41pf\HI G•o~ 
SENIOR CHART MANAGE~ K@ilfl e&umeld (Tht, Elllloc...!nl 200. c.~• CoRtpt,,<.I0!.1. D>.1;,1j 
At.,l,fr,~ . ..,..,, ~~fl!S ~i,•n~. 1•J~d~nt l11t~m~:. 1-'(:Q (';,,t~b:./, ~n.1r1ltt,,r;..~ I A' 
W.adl! Jes.sen {EH.1•11•<"-~~ C.hWian. Co.,m•y C.c5P• I. t,a.,;M.itll•J 

CMAR1 MANAGE.RS: 8Qb Al!!n Ok:,,-,;~c:c••: r,.,.5'W1ll11) RaohH-1 0-t!:orge UUia~- R&E!/~oo ~ll 
Re-",JjJ..-.e. Pt,,,:h'1111;). Gordon Mutr•Y (("..o•ro!'!J)'. [J,.,>t:e/El!!,::t-;')"1~. lll"ll "'"'"' Au-,. R11'Qll'I ::- C.uClel 
!,@1 .. o,~ ,.., N(l't-J) Mlvlo Pil•lrOluongo CI •e 61llrl0<1•d KO! 100. c,,.,., .... 1 5(,'!~). P.iu! Pon1't•I {Hl'.S 
oi !hi;! Wc;•U 1..oo,ln-, Gary "Trust (A-,1, Ai"A,r,~•,w,. (':h;l'1" 8l!o'I' '1i>.>it!=ffl<AI~ <;or-•~ t,'I,.. •~•r..,N'!I 
lcp 40. Reck h 1ple A), Ale.x V'ltculls (C.~55~lll KnJ Au..!1c, V1dw.:i) 
INTERIM Cl-lART MANAGER: R~uty RMnlrH (Ld'.I<) 

CHART PROOUCTION MANAGER: Mlch&el Cunon 
ASSOCIATE CHART PRODOC"TION MA.NAGER: Al~:t 1/ltolllfl 
BIUBOARD RESEARal MANAGE.A!: Gotdo,, Hwr•~ Ge!.,~ G!;,,:1 .:.&ll 

1/lc:E PRESIOEN1. DIGITAL: JOSHUA ENGROFF 
DIRl:C'rOi;t, PRODUCT DEVELOPMENT: Eric W;ud 
MAHAGl;R, PROOUC1 01;1/l;LOPMl;NT: Justill HHrll 

MANAGER, SOCJAL MAAl<ETtNG: Ji.di• Sooth 
MANAGER, AD OPS; P.lul \liQn 

AOl/tRTlJl,l,f<i $A.l,.f;5 
VIC:E PRESIDENT, SALES/ASSOCIATE PUB USHER'. JEREMY LEl/ltfE £,dC. G::r<: .:.fill 
NATIONAL SALES D IRECTOR/DIGITAL & COt-fSUMER:: IM,e\ Sffltne,r l.-4(, 65 .. .;&,0 
OIR:ECTOR. OU~ESS DEVELOPMENT & fAST COAST SA.LESi. PRINT: OriltQllher Rci)bilnt &$Q'.<!. 4,59 
EAST COAST SALES DIRECTORS. Cll~TM.: AlltORlo AmlllO .:...G f,".,ll, ..GIB, Rob Adler G.::c.. ~ ~ 
OIR:ECTOR. SPECIAL FEATURES & \IIBT c:0AST SALES: Aid Kaneto Jll !'.;l>., .:~!:I 
MIDWEST SALES DtAE.CTOR, OIGfrAL: Alana Schllrke .lJ '.iBJ ½ -'-
WEST COAST SAU.S DIRECTOR. OtGITAL: Casey O<fflndly (.Ul) '.L llJ, 
N ASHVILLE: l4• Anr. Phctas,o I';>', :\i6 iYJI (1,A'E'i:~Cynthi.a NloOow (,l._ 3~ ('.(Jf,', (r:;>~r.:p 

ADl/l;RTISING DIRECTOR Dl;TROII': K.athy 1/ngo ~8 Gtl, ~ (iij 

A DVERTISING DtRECIOR EURO~/lU( .: Fr• d-,ic F-cl 0~1 .w JOJ .:1',j-{,n, 

INSIDE ACCOUNT R£P: .klff SIN-r• tt• t',-16 (,.>,4 .::,;41 

MANA.GIN(; OIAECTOR/1.ATJN• GM• ~ Ith l,'.l.•.5.7;1.lj 2520 

LATIN AMER'ICA/M!-',MI; M1tcl.t Oh.al ~ao,,.l /~78 Jc;,~ J()".,86.:i 32'r 
ASIA•PACIFIC/AUSTRAI.IA: UM.a Mallet! U12 OololO 77TI. f~II' 6!2-9-4-4:l-T/Btl 
JAPAN: AJtl k M <tll.O JJ.l 5:.?:, 2.?';,31 

MANAGER OF SALES ANALYTICS! Mltna Oot'Mt ~Y~ ~6:1!'> 
ADVERTISING COOR'DINATOA: Alf!X.llll'ld:r• H•,u 6"16 £,!,.:. ~2 

SENIOR MARKETING DIRECTOR: LJU. GUSON G,l!, £;;_,_ ,U,29 

€¥£NT MARKE fl NG MANAGER; Nicol• c..-rbon• ~;; 6'~ 4w.:i 
SENIOR MARKl:11NG MANAGl;R;J;llfflCl'I Cr• u t,.:.t, hC,- ,~ 

MAAKE.T1NG MANAG.l;R; 1<'• n-i B•,9m.an ,:,4£, ,.-,.i .<1(,:/ 
MARKETING ART DIRECfOR: '4oliu.a Subiiach 

MARKETING 0E.51(i,N MANAGiR: IOm Gt~ 

Cllt(;f,11.ATIQ"'I 
DIR.ECTOR,. CIRCULAllO~ N EIL EfSEN&ERO 
ASSOCIATE DIR.ECTOR, CIRCULATION: Ur.da Um 
SUB5CR1PTlONS: BOD Ci~ BJJ2 (LIS loll .-,,.eJ U.t, 'i59-,~Sl ttt te,-1,,.·io.• ~11 o, t uo cr1....J.t.eti•11 

U CB,1.SJN-G,, £Y£Nl5 &. R~PRiNJS 
VICI; PRl:.5101:Nf , 8USIN~S Ol:1/ELOPMEN't & LlcENSINO,: ANDREW MIN ,1n11r ~1 •lltY. .. l'iJ<T.ttl 

EX(CU-1 l\l!i: OIRl;C'tOR, CONFERENCES fl SPl;Cl;AL l;Vl:NT$; HICHELE J ACANGELO 
ASSOOATE: ouu:et o A.. l:VEN't REGfSlA:AllON SALES a- MARKETING Us.a Kuttaf 6.;(, ff,4 l"Jf,R 

SPONSORS1-IIP/6USINES.S OEVEI.Ol>t<1EHT MANACiER 1:e~I• t411q1M.z ?l6-65-' 4641:1 
SPONSORSHIP 5AI.ES MANAGERS: M.at:theW Colt'ON U4Ci·65,,I: SP~ Klm <klffllfll 641}-654 •7·9 
SPECIAL EVENT5 Q,IRECT~: Mo11tga1·•t O'SM-11 
SPECIAL EVENTS MANAGER: UH OIAl'IIOnlo 

EVENT CLIIE>IT SEl:tl/lCES MA.NAGER: CO!a'ltlf!r Hetl(t 
D lR.ECTOO, LJCENSJNG & CUSTOM MEDIA: Diane Ofltc.oll (i..:,:; 6~ _;:;;, 
MANAGER:, INTERNATIONAL LICENSING & SALES: An!il~line 8 1"'1euv.l 
MAGAZINE REPRINTS: ROi le H.aueD fl; :;a,;, 9/0, bt l]C • to••.i..h.. .. H>!ILifH,ey-.c,,.,1,0,w.cQ!I 

PROOIJC110llil 
~ODLJCTION OllfECrOR: TERRENCE C. SANDERS 

ASSOCIATE PRODVCIION DIRl;.CTOR; A.ntbony T. St.all1ngs 

ASSOCIATE PROOU<;TION MANAGER: Rodg• r i..on.ard 
GRAPHIC PAOOl)CTION ARTI~ G• ne wuu .. nu 

OCIEltATIONS 
GROUP FfNANCIAL OIRECTOR: BARBAR.A GA.IE.NINQEA 
PERMtsSIONS COOROINATOA/ASSlSTAITT TO P\JBLISHER: Dan.II PanaG.f.!, t:~ ..;.,¥., 

NEW YORK: 770 B:o,«11\.ol~ 
h<l..., Yb•~. NY 1000.~ 
i:.-.o,,. 6<:6.£-54 .:!~0 
E.d. F"d>e: l'.i46 le,!;~ ,!.fjJ:I\ 
Adi ~<I)( r,4,:,.t,-..,:: 4;99 

NA.SH\111.LE: PO B,o,,: .rni;.111 
1'1,.w>,.-,11e.ll'I"''"'"""" :n2Q.i 

ii!tLUIOAAD Orf.ICES 

LO$ ANGELES: r,o~s .V\to!'l+e 
8""'1 . Lo~ A~u-i~ CA 9003!'.i 
FhOrw.- llJ ~;, 2300 
t ,u:: ]2] ·!i...">5-23-iL/1.JSt~ 

MIAMl: -0~ Cr,,•-clc11 Qt..-d 
':i,,1·~ 466. Key l;ec~r,e, FL 
Sl'.S:9 Pr,t;,, e. .10~ 561 5li~ 
l>1,.. lLY.i 36: ~~9 

LONDON: ErhJa&.'<.o., t-'o, 
"89 St,c!r;~Uu•v A.,., 
lrir-d r1, oNC1t1 er., 
~•or•e. O' 4-: :!Q; .,:Z} 0003. 
t-c!K: O!I 41.-2{)./ 4Xl G0"4 

eS Gl obal Media, LLC 
CMA IRMAN: James A. F)l'lkelst~ln 

CHIEF EXECUTIVE OFFK:ER; Jtlch;ard D. S.ckrn.in 

CHIEF OPERATING OFFICER: Ho,ward APO~ CHIEF FINANCIAL OFFlC-EA: M61'WQ Mor,1s; 
1/1(:1; PRESIOl;.N1, HUMAN RESOU~c;J;:5: A.n~ ~; VlCI; PRf:SIOf.N T, LJ.CENSING: A~ Mira, 
VICE PR£SIDENT, CIRCUlATK>w. Madelin~ 1(111~ VICE PRESIDENT TECHNOLOGY: Kllllt !.!linl 

http://freedowns.net/


www.freedowns.net

THE 
LA'fEST 

NEWS 
FROM 

>>>PEARL 
JAM TO TOUR 
INMAY 
Pearl Jam will kick 
ott an 11-date run 
May 3 at Sprint 
Center In Kansas 
City, Mo., and wrap 
with a pair of shows 
May 20-21 at 
Madison SQuare 
Garden in New York. 
Band of Horses will 
open all shows 
except the May 20 
MSG engagement, 
where the Black 
Keys will open. After 
Kansas City, the 
band will visit St. 
Louis (May 4); 
Columbus, Ohio 
(May 6); Noblesville, 
Ind. (May 7); 
Cleveland (May 9); 
Buffalo, N.Y. (May 
10); Bristow, Va. 
(May 13); Hartford, 
Conn. (May 15); and 
Boston (May 17). A 
May 18 show is listed 
as TBD. 

>>>'GREEN 
DAY: ROCK 
BAND' 
RELEASE SET 
"Green Day: Rock 
Band" will be 
released June 8. It 
will be available on 
all game consoles, 
including the Xbox 
360, PlayStation 3 
andWII. The 
standard version will 
cost $60 for the Xbox 
360 and PS3, while 
the Wii version costs 
$50. A premium 
version of the game, 
which includes a 
voucher for down• 
loads, is $70. 

>>>MACY'S, 
MADONNA 
PREP LINE 
Madonna and her 13-
year-old daughter, 
Lourdes, are 
designing a line 
called Material Girl 
that will appear 
exclusively at Macy's 
for this year's back
to· school season. 
The line, described 
as a 0 fast-fashion, 
junior collection," 
will hit shelves in 200 
Macy's locations and 
be available on the 
company's Web site 
in August. Material 
Girl is a joint venture 
between Madonna 
and the lconix Brand 
Group's in·house 
fashion department. 

• SLIDE AWAY 
Digital track sales 
growth flattens 

I-MI Music's new 
execu th·e chair• 

- man Charles Allen 
takes over the ma-

- jorfromCEOElio 
Leoni-Sceti on short notice

and at a critical juncture (Bill
board.biz, March 9). 

L.ast month, owner Terra 
flrrna's in\restment \1ehicle 
Maltby capital di,c!osed that 
the recorded-music sideoftbe 
business is expc<.1cd to fail its 
March 31 financial covenan t 
test on the £1..7 billion ($4.2 bil
lion) it owes Citigroup. ThatVl• 

olation wouJd p lace its loan in 
technical default. unless cured 
by an equity infusion. Terra 
Firma, which bought EM I for 
£4 bil lion ($8 bill ion at the 

time) in 2007, is already in ta lks 
,v ith its i11vestors to put in 

another £120 m i llion ($187 
million) to satisfy its obligations 
under the loan for the next year 
(Billboard, Feb. 20). 

Lconi-Sct"ti'S de parture came 

as a surprise, not least because 
he was working on a strategic 
p lan in tended to sec ure the 
extra funds from Terra Firma's 
investors by mid-June. In the 
March issue of Management 

Today.he told the U. K. business 
monthly that he was "staying 
focused on delivering a vision 
for this business-l 'm very 
dedicated to EM I." 

Gor illaz manager Chris Mor
rison, chairman ofCMO Man
agement International, says he 
was shocked by Leoni-Sccti's 
abrupt departure. 

"He was th e man who 
wanted [Gorillaz album "Plas
tic Beach"I 0111 o n March 8, 
when I wanted i t oul on t.he 
22nd," Morrison says. " But 

he's gone before it's got its 
first chart position." 

• II 
LET IT BEEB TAKE ME WITH YOU CLASSICAL GAS PUNCHING TICKETS 

U.K. music biz moves Audio ads emerge as Eclectic roster reigns StubHub head on Llve 
to save BBC Music 6 Web radio goes mobile at Big Ears Festival Nation, 'phantom' tix 

Mf,j:j§fji BY ANDR~ PAINE and ED CHRISTMAN I 

MAJOR 
UPHEAVAL 

EMI Music CEO Leaves As Label Owner 
Terra Firma Faces Financial Test 

Despite initial skepticism 
about whether the fom1er sen• 
ior branding and m ar keting 

exemt.ive with consumer pack
aged goods company Reckitt 
Benckiser could succeed in the 
m us ic business, Leon i•Sceti 
seemed to have won over the 
creative side of the business. 

"\Vhen Terra Fim1a took over, 
EM I was a basket case and they 
aren't any more, .. says Robb ie 
Williams' co-manager Tim 

Clark, directorofie:music, who 
has pre\riously been critical of 
EM l's management. " He's put 

together a g reat team- a good 
mixture of experienced o ld 
hands and energetic new blood." 

Leoni-Sceti also leaves a t a 
time when the major is enjoy
ing a string ofhit records ... Plas

tic Beach" appears poised to 
debut in the top three o f the Bill
board 200 next week and is bat
tling for the No. 1 position on 

Musical chairs: 
New EMI Music 

executive 
chairman 

CHARLES 
ALLEN; former 
EMICEOEUO 
LEONI-SCETI 

(Inset). 

the U.K. albums chart, while 
Lady Antebellum's "Need You 
Now" ret11rns to the top of the 

Billboard 200 this week. Earlier 
this year, Corinne Railey Rae's 
"The Sea· debuted at No. 7 on 
the big chart , while country 
artists like Keith Urban and 
Hootie & the Blowfish front• 

111an Darius Rucker have been 
steady chart fixtures . 

W ARNER MERGER 
'NOT ON MY AGEN DA' 
Allen, who had been nonexec
utive chairman of EMI Music 

since January 2009, knows tal
ent and creatives from his time 
as chief executive at TV cornpa• 
nies Granada and 11V, although 
ht wasn't always popular. Actor 
John Cleese once dismissed 
him as a "jumped-up caterer" -
a reference to Allen's p revious 
role in a contract catering firm. 

Nevertheless, one executive 
describes Allen as «a srna.rt guy 

who loves the business and 
)o,,.·es the creative side of things. 
He doesn't micro-manage, and 

he p icks good exec-uhYes and 
lets them do their job.• I !e's 
also expected to play weH to 
Terra Firma investors. 

Allen is best-known for 
bringing about the merger of 

Granada with fellow commer
cial broadcaster Carlton. to form 
ITV in 2004. He served as ITV 
CEO until 2007 where he cut 

costs and eased financial bur
dens. That has inevitably led to 
renewed speculation about a 
poss ib le EM I merge r with 
Warner Music Group. But 
Allen tells Billboard that it's 
.. not. on my agenda at all." 

"There's a lot of value to be 
created by really developing this 
business, and that's where my 
focus lies, .. he says. 

Based on unaudited figures, 
EMI generated rt\·cnucof£1.6 
bi llion (S2.S billion) in fiscal 
2009, up 7.5% from £1.5 bil
lion ($2.3 billion) in the p rior 
year, according to a Maltby Cap
ital financial report for the fis• 
cal year ended March 31, 2009. 
That report said adjusted earn
ings be fore interest , taxes, de• 
predation and amortization 
surged 79% to £293 million 
($4S8 million) from £164 mil• 

lion ($256 million) in 2008. An 
EM I representative says oper
ating profits ha,•e risen sub
stantially in the current fiscal 
year as well. 

EM I says its market share 
worldwide increased to 10.6% 
for the year to March 2009com
parcd with 9 .6% a year earlier. 
In the United States, EM l's over• 
all album share was down from 
l 0. 91 % at the end of 2008 to 9% 
in 2009, according to Nielsen 
Sound Scan. But EM I has an 
11.9% U.S. album marketshare 

to date in 2010, thanks to hit-
continued on >>p8 
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>>>KISS, El TO 
PRODUCE KIDS' 
TV SERIES 
Kiss co-founders Gene 
Simmons and Paul 
Stanley are teaming 
with El Television to 
produce a kids' TV 
series with a 
merchandising tie-in. 
The untitled comedy 
series will be produced 
and distributed 
worldwide by El, which 
along with Simmons and 
Stanley will handle all 
licensing and 
merchandising for the 
half- hour show. The 
series' executive 
producers are John 
Morayniss and Frank 
Saperstein for El and 
Simmons and Stanley. 

>>>HOT TOPIC 
REVENUE DROPS 
Retailer Hot Topic 
earned $8 million In Its 
2009 fiscal fourth 
quarter and $12 million 
for the full year. The 
company reported 
fourth-quarter revenue 
of $214 mill ion, down 
from $238 million, and 
lull-year revenue of 
$737 million, down from 
$761 m illion. Hot Topic 
said it will open about 10 
new stores, remodel or 
relocate 2S·30 others 
and close five to 10 
stores in 2010. 

>>>KINGS OF 
LEON GET THEIR 
'REVENGE' 
Tapulous, the maker of 
the "Tap Tap Revenge" 
iPhone game, has 
enlisted Kings of Leon 
as the newest addition 
to its app roster. "Kings 
of Leon Revenge," a new 
version of the popular 
game series, will feature 
playable versions of 10 
of the band's biggest 
hits, including "Use 
Somebody," "Notion" 
and "Sex on Fire.11 The 
app sells for $4.99. 
Kings of Leon will 
headline the Bonnaroo 
Music Festival in J une, 
their only scheduled U.S. 
gig in 2010. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Glenn 
Peoples, David Prince, 
Etan V/essing, Chris M. 
Walsh and Todd 
Wasserman. 
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makers like Lady A, which has the year's best-selling 
title in "Need You Now," and Bailey Rae. 

ing in an outsider was touted as a wa~· to help EM I de
velop a new approach lo the record business as it tran
sitions to the digital marketplace. 

ties include strengthening the label's A&R pipeline 

and beefing up its marketing efforts. 

LEONl· SCETI 'COMPLETELY 
STRAITJACKETED' 
So why did EM! part ways with Leoni-Sceti? 

One top m usic-industry executi\•e says he .. worked 
hard and prided himself o n his qttitkdecision-making 
ability, but when you add up his EM I accomplishm ents, 
it's not m uch. Under his leadership, EM I embarked 
on an e::ctensive consumer research project that is ques
tionable in value." 

While that approach may be a good idea in times of 
p rosperity, it doesn't work so wcl1 when there's a "'four
bell fire-alarm em ergency going on in the music in• 

dustry." a former industry executive says. 

Lconi-Sceti was unavailable for comment bu t 
Wi lliam s· manager Clark suggests his legacy will 
be a label culture now adept at "finding the r ight 
p roducts for ar tists and taking the m to mar ket ," 

adding that he expects the h andover to Allen to 
be seamless.. Under Leoni-Sccti, E'.MI went on to appoint other 

industry outsiders to senior posts, tapping Google 
chief information officer Douglas Merrill as world 
wide presiden t of digital and Second Life co-founder 

Cory Ondrejka as senior VP of digital strategy, later 
promoting him to executive VP of digital marketing. 
The label also appointed Ernesto Schmitt, group de• 
velo pment director at European consumer electron
ics retail£ r DSG Inter national. as p resident of the 
label's catalog business, and Andria Vidler, chief mar
keting officer at Bauer Media, as president of EM I 
Music U.K. and Ireland. Merrill and Ondrejka left the 
major last year, w hile Schmitt and Vidler remain in 
their posts. 

.. The relationship between Terra Fi rma and Citi
group needs to be sorted." he says, "Bui I s uspect if 
anybody is going to help facilitate that, Charles is prob
ably the man." 

But others defend Lconi-Sceti's tenure at the EMI 
helm. A source fam i1iar ,.,'1th the situation says that 
under Leoni-Scetrs leadership, EM I Music has en
joyed "a marked improvement in every metric, top 
line, p rofits and market s hare." 

And, ultimately. that might be the reason EM I has 
yet another change at the top. lfTerra Firma defaults 
on its Giligtoup loan, the bank co,tld begin taking steps 
to assurne control of EMI. 

Another sou rte says Leoni-St t--ti re-signed ofhis own 
accord. due to a dash behveen the o perational and fi. 
nancial imperatives at EM I, • He has been completely 
straitj::i.ckcted," the source says ... He couldn't make 
a ny big decisions because Terra Firma is all over the 
decision-making." 

When Leoni-Sceti was brought aboard as CEO of 
EM l Music in Julr 2007, the move was seen asa com
plem ent to the radical re~-tnicturing initiated by Terra 

Firm a chairman Guy Hands. The rationale of bring• 

teoni-Sceti "came to the conclusion it was time 
for h im t o move o n ,· Allen says, "and t he board 
felt that was coincidental wi th me being able to 
take i t IO· the next phase in the sense of building 
the pl an ." 

"Whether there is refinancing, a sale or w hat
ever, Charles Allen is belter-equipped to handle 
it," an executi\'e familiar with the situation says. 
"Elio, while really intelligen t and well-liked , 
doesn't h::i.ve the expe rience or gra\'itas to han 
d le this situation." 

Additional reporting by Mark Sut!ttrland in London. 

bi 
MOBILE: For 24/1 nows ond analysts . z on your call phone or m ob/I• d•vl(:e, 
go to: moblle.blllboard.bl:r:. As for what. tha t plan entails, Allen says his priori• 

Losing Track 
Year-To-Date U.S. Digital Track Sales Growth Is Nearly Flat 

U.S. d igital track sales so far 
t h is year ar e nearly flat from 
th e corresponding period a 
year earlier. Even allowing for 
the market 's m a tu ra t ion, it' s 
a de,·elopment for a format 
tha t until 2008 had enjoyed 
double-digit annual growth. 

Whi le the trend has sparked 

concern among music merch
ants, some dis-

responding period last year, 
when digi tal tr ack sales were 
up by nearly 20% from 2008, 
according to Nielsen Sou nd• 

Scan. During the sa me nineM 
week period, digital album sales 
in the States totaled 15.7 mil• 
lion , up 18,4% from 13.2 mil• 
lio n during the corresponding 

period in 2009, when sales were 

tribu tio n and 
sales executives 
see a silver lin-

RetaD 
Track 

up about 24% 
from the previ

ous year. (A quick 
statistical aside: 

ing. T hey n ote 
that iTuncs' roll
out in April 2009 
of variable track 
pricing, which 
nised the price 
of most hit sin

EDOIRISTMAN In accordance 
with SoundScan 
procedures, data 
for 2009-which 
had 5Jsalesweeks 
-excludes the 
first week ended 

gles and many catalog peren• 

nials 10 $1.29 from 99 cents, 
has increased overall profits 
o n d igital tracks for som e of 
the majors, despite declining 
unit sales grov.rth. They also 
point out that d igital a lbum 
sales, whi le com in g off a 
much lower base than track 
sales, continue to gro"'' at a 
healthy clip and may even be 
the beneficiary of h igher dig
ital track pricing. 

Track sa les in the Un ited 
States through the nine weeks 
e nding March 7 totaled 225.5 

million un i ts. up just 0.7% 
from 223.9 million in the cor· 

Ian. 4 in order to maintain an 

apples-to-apples 52-week com
parison witl1 2010.) 

Universal Music Croup Dis
tribu tion president/CEO Jim 
Urie is one of the executives 
who believe-s that i'funes' vari
able pricing has slowed unit 
sales g,owth. He also says that 
iTunes· "Complete My Album" 
feahLre is dri,'lng sales of digi• 
tal albums. Another senior ex
ecutive a t a majo r says that 
"Comple te My Album " ac· 
counts for 13% of that label's 
digital track sales . 

Ln an interesting tv.1ist. some 
executives note that while.-

8 I BILLBOARD I MARCH 20, 2010 

higher p rices may be retarding 
track sales growth, it doesn't ap• 
pear to be having as big an im
pact on sales of h it singles. Yea.r 

to date through Feb. 28, the top 
100 digital tracks for each week 
sold a combined 51.8 m ill ion 
units during the eight-week pe· 
riod, up7.6%from 48.1 m illion 

during the corresponding pe
riod in 2009. "The t racks that 

are getting rad io airplay are still 
doing well." a senior distribu
tion executive says. 

If sales o f h it songs that often 
carry the Sl.29 price point at 
iTunes are growing faster than 
overall track sales, how could 
the higher prices be responsi
ble for a n accelera ting slow
down in sales growth? It may 
be because of what some say is 
a maturing market for catalog 
t racks, some of which also carry 
a h igher price point. 

Some majors have priced all 
cata.log tracks by some super
star acts like Led Zeppelin at 
$1.29, regard less of wh ich 
album they come from. As a re• 
sui t, Zeppelin fans may wonder 
i f it makes sense that "Hats Off 
to !Roy) Harper• on "Led Zep· 
pelin Ill" shouldcarrythe sam e 
premium price point as "'StaiT• 
way to Heaven" from the band's 
best-selling fourth album . 

In fact, Zeppelin's recent dig· 
ital track sales seem to reflect 

I ,. -
When the levee . 
breaks~ LED 
ZEPPELIN 

the possi bility ofbotl1 a matu• 
ra tion in the m ar ket for catalog 
tracks and the sales-dampen· 
ing impact of higher pricing. 
Through Feb. 28, the band's 
ycar•to-datc U.S. uacks.ale:sto• 
ta led 280,000, down 42% from 
482,000 in 1he corresponding 
time period last yeaL That com• 
pares with an 18.8% decline in 
sales o f Zeppelin digital tracks 
for all of 2009. 

If the h.igher price poin l is 
making a d igital album's 
$9.99 price point more attrac• 
tive. i t isn't working for 
Zeppelin. Throu gh Feb. 28. 
year- lo-date digital album 
sales of the band's studio al
bums. officia l live sets and 
avail.lble compilations totaled 
a bo u t 25,000 u ni ts , down 
more than J O% from about 
28,000 units in the correspon• 
ding time per iod in 2009. 

Not all executives b<:liC'<,.c vari
able track pricing is to blame for 

slowing sales gxowth. Some cite 
the 8% year-on-year decline in 

iPod purchases during the quar

ter ended Dec. 31, w hich may 
have contributed to slower post
holiday sales. O thers cite the 
impact of streaming music setv
iccs and the added distraction 
of mobile apps. 

A definitive determination 
abou t t he impact of variable 
pricing on track sales is diffi
cult. As Warner Music Group 
chairman/CEO Edgar Bronf• 

man Jr. observed last month 
during his company's fiscal 
fi rst-quarter earnings confer
ence call, Apple's launch of vari
able pricing ca.me at a time of 
deep economic uncertainty. 

"So it's difficult to know 
even today . . . how much o f 
that is just consumer resist
ance to a h igher price point," 
lironfman said, '"or how much 
of it is just taking a pr ice in
creaseof30% at such a fragi le 
economic timc.n 

b
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ECHOsGO 
GAGA FOR GAGA 
Lady Gaga was the big 
winner at the German 
recording industry's 2010 
ECHO Awards, held March 
4 in Berlin. The lnterscope/ 
Universal artist was named 
International female artist 
(rock/pop) and Inter• 
national newcomer, while 
her single "Poker Face" 
was hit of the year. The 
ceremony, aired live on 
ARD TV, attracted 3.4 
million viewers, up from 3 
million in 2009, organizers 
say. Other International 
winners Included Green 
Day (rock/alternative/ 
metal act) and Depeche 
Mode (rock/pop group). 
German vocalist Peter 
Maffay received the Life
time Achievement Award. 

>SEVEN& I 
TAKES TOWER 
JAPAN STAKE 
Tokyo-based retail giant 
Seven & I is buying 21.6% of 
BO-store music merchant 
Tower Records Japan for 
¥1.6 billion ($18 million). 
Seven & I, which operates 
the 7-11 convenience store 
brand and mass merchant 
lto-Yokado in Japan, is 
acquiring a 16.5% stake 
from Citigroup Capital 
Partners and 5% from Asia 
Music Holdings. The sale 
makes Seven & I the second· 
largest shareholder in 
Tower after mobile phone 
operator NTT DoCoMo, 
which owns 40%. 

DOUBLE 
TREBLE AT 
SPANISH AWARDS 
Spanish singer/guitarist 
Flto Cabrales won three 
awards at the Spanish 
music Industry's annual 
Premlos de la Muslca 
Awards gala March 4 in 
Madrid. His "Antes de Que 
Cuentes Diez" (Warner/ 
DRO) was named best rock 
album, while the title track 
won best Spanish song. 
Carlos Raya, who helmed 
the album, was named 
best producer. Flamenco 
vocalist Miguel Poveda's 
"Coplas Del Querer" 
(Universal/Discmedi) was 
also a triple-winner, earning 
best album, best album of 
Spanish songs and best 
arranger (Joan Albert 
Amargos). Organized by 
the Academy of Music Arts 
and Sciences, the 28-
category event was tele
cast March 5 by La 2. 

Reporting by Howell 
Llewellyn, Rob Schwartz 
and Wolfgang Spahr. 

liJ!•J:t•il BY ANDRE PAINE 

LEFT OF THE DIAL 

BBC boost: BBC 
6 Music was an 
early champion 
of FLORENCE & 
THE MACHINE, 
pictured at an 
October 2009 
6 Music-staged 

Roundhouse ~, 
show at London's., 

U.K. Recording Industry Unites To Save BBC 6 Music _,venue. J1 .· 

' / . 

LONDON-The U.K. music 1'To imagine commercial Network, and streamline the 
business has come out fight· radio could take up the space BBC's Web operations. Gov-
ing for digital radk> station BBC left by the closure of 6 Music erning organization the BBC 
6 Music, fueled by fears it could is completely misguided," says Trust has invited the public 
lose an irreplaceable platform Alison Wenham, CEO of in- and intere sted parties to com-
for emerging, independent dies trade group the Assn. of ment on the strategic review 
and a lternative artists. Independent Music (AIM). through May 25. Trust chair· ••we have to save it," says atlon, labels groups the BPI 

Press reports that the BBC ucommercial radio will not man Michael Lyons has said Adam Tudhope, joint manag- and AIM sent a joint letter urg• 
was p lanning to ax the mod· want to exercise a diverse, that "massive public concern" ing director of Everybodyis ing Thompson to keep 6 Music 
e rn rock station emerged in comprehensive and eclectic could prompt the trust to in- Management, whose client in operation. A BPI spokesman 
late February (Billboard.biz, music programming policy," struct BBC management to Keane did its first radio session says the major-label trade 
Feb. 26). Since then, artists, Launched in 2002, 6 Music drop its proposal. The trust ex- tor 6 Music in 2003. Theses· group will submit a comment 
trade groups and fans have had an average weekly audi- pects to reach a final decision sion "helped connect [Keane] protesting the station's clos-
deluged the public broad- ence of 695,000 in fourth- on the matter in the fall. to an audience of people who ing and is formulating other 
caster with complaints and quarter 2009, according to au~ Radlohead and Coldplay are actually care about music- plans. Sources say those plans 
have turned to social media dience research firm RAJAR. among the acts that have people who buy albums," are expected to include lobby• 
platforms to mobilize opposi· Despite the digital audio broad- urged their fans to voice their Tudhope says . .,It Is the one ing of BBC Trust members, a 
tion to the move. casting station's relatively mod- support for the station, while place that will take risks on letter-writing campaign by 

BBC director-general Mark est reachr the recording in· Lily Allen wrote a front-page new and interesting music." senior label executives and 
Thompson subsequently con- dustry considers It a valuable piece tor the Guardian news- While Thompson says the major artists1 and a possible 
firmed the planned closing, taste-making p latform. In re• paper saying the closure woutd BBC will focus its music offer- concert to raise awareness of 
saying the station was too cent years. it has given early ex• be "'bad news for unsigned acts ings on top 40 station Radio 1 the campaign. 
expensive to run for the size of posure to Florence & the Ma- and new British music." Mean- and AC network Radio 2, "This can be turned round," 
the audience it reached, while chine, MGMT and La Roux. while, a Save 6 Music Facebook Tudhope counters that "90% Parlophone VP of promotion 
adding that any attempt to The closure plan is part of a group had 156,000 members of the bands played on 6 Music and press Kevin McCabe 
increase its reach would hurt strategic review of BBC serv- by March 10, while #save6music are never going to be played says. "Already I think people 
commercial rivals(Billboardblz, Ices that will also shut another has become a popular trend• on Radio 2.'i in the (BBC] Trust w ill be 
March2). DAB radio station, the Asian i ng topic on Twitter. In a rare instance of cooper- thinking twice." 

BY RICHARD SMIRKE 

Supermarket Sweep 
ican retailer exdusi,,es. 

Unh•ersal Music U .K. commercial division man• 
aging director Brian Rose declined to comment for 
this report, bu t told Bill boa rd in January that his 
company wasn't interested in retail exclusives. "' It's 
not a great message to the consumer," he said. "' [t's 
confusing if they can only get a record at such-and
such a retailer." 

Will Tesco Move Spark Rush For U.K. Retail Exclusives? 

MAN CH ESTER, England- American-style retail 
albu m exclusi\'es could become a pe rmanent U .K. 
fixtu re if an initiative by the country's largest mass 
merchant Tesco pays off. 

Tesco became the 6rst U.K. retailer to offer a major 
pop/rock act album exclusive when it began selling 
Simply Red's 12-track collection "Songs of Love" Feb. 
28 in about800 of its biggest stores, 200 smalleroutlets 
and at ·rescoEntert.ainmcnLtom. Tesco entertainment 
d irector Rob Salter says the chain expects to handle 
three to four music exclusives per year, initially fo. 
cusing on established acts v.rithouta current label. 

While U.K. retailers have previously offered 
exclusives on classical albums and pop singles
including a Tesco deal for Katie Melua & Eva 
Cassidy's 2007 No. I single ·what a Wonderful 
World (Dramatito)- thc Simply Red deal has 
the beleaguered independent retail sector wor
ried. " I can see I IMV following suit, and that would 
bea complete n ightmare," says Kevin Buckle, own er 

of Edinburgh, Scotland, indie Avalanche Records. 
1-1 MV (the United Kingdom's market leader with 

a 24.1% share of album sales by revenue in 2008, 
according to the BP l' s latest figures) declined to 
comment for this story but would seem well-placed 
to strike exclusive deaJs. I ts recent acquisi tion of 
MAMA Group includes an art ist management ros· 
ter featuring the likes ofFranz Ferdinand and Kaiser 
Chiefs. T he BPI noted that Tesco had a 10.5% al
bums ma rket s hare in 2008. 

Bruce Kirkland, president of Los Angeles-based 
m usk and mcdiagyoup Tsunami Entertainment, bro-
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kered the Simply Red deal for'lesco with Simply Red's 
Silenh,•a}' Manageme nt, having pre,·iously negoti
ated deals with U.S. retailer Target for Pearl Jam's 
2009 album "Backspaccr" and Christina Aguilera's 
2008 hits collection "Keeps Gettin' Better." 

While Kirkland acknowledges that U.S. indie retail
ers have long objected to exclusives, he in~'ists that "this 
is not about putting other retailers out of business." 

But Richard Se.ftonr sales director at independent 
distributor PIA$, says Tesco's Simply Red deal "sets a 
precedent people will look at carefully.• While Sefton 

expects oth er re taile rs will follow 

suit, he says PIA$ would be 
"un comfortable going into 
any exclusive agreement." 

That echoes the views of 
many other ind ic retailers: 
in the Un ite d Kin gdom, 
currently a waiting the 
spring lau nch of U.S. mass 
merchant Best Buy- a 
major proponent of Amer· 

Sony Music U .K. commercia l sales group senior 
VP Nicola Tue r says Son)' welcomes "any initiat ive 
that demonstrates commitment to m usic.'-' EM l 
didn' t respond to requests for comment. 

"Songs of Love" contains 10 previous]y released 
tracks t hat were origi n a lly recorded for East 
\Ve~t/Warner Music.: b ut a rc now owned by a join t 
venture between Simply Red founder Mick Huck· 
nail and Warner. Since 2000, Simply Red's new ma
ter ial has been issued throu gh Huckna1l's own 
compan)' Simply Red.com. Tesco's Salter says \Varner 
wasn't dirc.-ctly invoh1cd in negotiating the Tesco deal. 

Salter says Tesco hopes to sell l 00,000 units of 
"Songs of Love," which debuted a t No. 25 on th is 
week's U.K. albu ms chart , selling 9,000 units in its 
first week. according to the Official Char ts Co. 

Kim Bayley. director general of the Entertainment 
Retailers Assn., says its members, indudingTesco., abide 
by an "informal compliance" outlawing exclusives on 
front-line product With only two new tracks, "Songs of 
Love• doesn't constitute a front-line release, Bayley says. 
Howc,·cr. she concedes that "inevitably retailers are 
going to push at the boundaries as sales decline." adding 
that the ERA's board will discuss the issue. 

Tsunami's Kirkland, however, insists that any U.K. 
opposition is misplaced. 

"There's no reason to res ist these things," he: says.. 
.. Music is: the be ne ficiary." 

Additional reporting by Tom Ferguson in Lond,0,1. 
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Strong Signal a.gcs 12 and older spent "nearly 
16 hours per week ,.,'1th radio, 
30 minutes more than the na
tional audience as a whole." 

For the first time since Arbi
tron began publishing the study 
in 2001, those intenrie-.ved were 
asked to give their language 

language formats arc by far 
the fa,,orites among Spanish
dominant listeners, English
lang u age fo rmats have 
grown in popular ity, reflect
ing an increasi ngly bilingual 
society. Al l s i x En glish 
language fo rmats included 
in the study registered an in

crease in Hispanic listeners. 
with three of them-adult 
contemporary, top 40 and 
classic hi ts-doubling the 
nu mber of Hispanics they 
reached every week. 

Arbitron Hispanic 
Radio Study 
Points To Shifts In 
Listening Trends 
Radio rcrnair1s a vital m edium 

for Hispanics in the United 
States. with its reach contin
uing to be "overwhelm ingly 
s trong, •i according to Ar bi
tron's latest "'Hispanic Radio 
Today"' report. 

The study also found s ig
nificant shifts in listening 
pa tterns among Hispanics, 
with weekend listcne rsh ip 
g rowing in proportion to 
weekday listening and Eng
lish-language formats gaining 
in popularity. The study exam
ined 10 Spanish-language for
mats and six English-language 
formats and culled audience 
data from 105 markets with a 
significant Hispanic popula
tion. The study com pared !is-

TUNING IN 
U.S. radio formats ranked by 
Hfspanlc audience share 

Source: Forrm1t definit ions S<Jppjied 
to Atb it ro.n m, r&c:fiC> $lllliOn$_ D~l"• 
coows from Arbitron·s Tapsc.-:,n Web 
Nahor1~ Reo lonal Database, ran 2008.. 

tening tre nds in the fall o f 
2008 wi th those in the spr ing 
of2007, tJ1e period covered by 
Arbitron's previous study of 
Hispanic radio. 

While the study found that 
the size of the average at
home and out-of-home 1-tis
panic radio au die11ce plunged 
36% and 22%, respectively, 
Arbitron s aid the drops re
flected a ~hift in m easu re
ment methodology and not a 
dcdine in listenership. The 
figures for fall 2008 included 
Por table People Me ter
derived data in several major 
markets that had previously 

For the third year In a row, lndle publishing company Arpa Mu
sical was named publisher of the year at the BMI Lat in Awards. 

Arpa, whose revenue has increased by more than 50% In the 
past three years, had an astound ing 12 ~ngs- all reg tonal Mex

ican-place among BM l's list of the most-played titles, includ
ing five by BMI Latin songwriter of the year Espinoza Paz. 

In an interview with Billboard, Arpa director AlejandroG-arza 

spoke about the success of the company he founded in 1997 

with his brother, composer Pepe Garza, who's also PD atKBUE 

(La Que Buena) Los Angeles. 

Talk about t he company's 
structure, 
I'm 100% in charge of every• 
thing we do. And obviously. 
Pepe has a lot of experience 
in t he business. He's a com
poser and has the connection 
to the artistic aspect. T hat's 
how the compa ny was born. 
He told me ma ny peo ple 

were approaching him to 
record and p romote bis 
songs. I had just gotten a de• 
gree in accounting, but l also 
studied music. And things 
started to come up, u nti l I 
had to dedicate myself to the 
publishing house 100%. We 
d idn't know anyth ing about 
publish ing at the time, bu t 

used the diary system. 
Hispanics remain avi d 

radio listeners in comparison 
with the main• 
SL.ream popula
tion. "Radio isa 
valued and en
trenched part of 
Hispanic con• 
s u.mers' lives, v 

Latin 
Notas 

preference and 
were d ivided 
in to "Spanish 
dominant'' and 
· english domi
nant. u Among 
the findings by 
language prcfer
en ce was that 
Spanish dom i
nants: at home 

~ 

the study said. 
"From dawn to 
d us k, a t home 
or away from 
home- radio is a pr ima ry 
media platform for this eth
nic group." 

Overall, Hispanic listeners 

we did s tart placing son gs 
from the outset. 

Espinoza Paz is your most 
successful wri ter and also 
a c lose friend. How d id 

that relationship develop? 
One o f the first. writers we 
sign ed was Jose Alfredo 
Araujo, and he came from 
the same town in Mexico as 
Espinoza. One day, Es• 
pi noza called and s a id Al
fredo h ad recommende d 
hi m and t hat he had two 
songs that had already bee n 
recorded. One of them was 
called "Besitos en el Cuello" 
and it piqued my interest. 
Later, he sent m t a litt le cas
sette tape, that I stil l keep, 
with more songs. And when 
I heard them, I realized I 
could place them, 

You do all kinds o f d ea ls, in· 
eluding signing pacts for in
dividual compositions. How 
d oes t hat work for you? 
We <:an sign (multiyear ) c:on-

s howed higher ratings than 
English dominants across all 
demographics. 

Span ish-dominant listen• 
crs spent a.n average of14% 
m ore time listening to radio 
than English dominants. The 
difference was especially no• 
table among men 18-24, with 
Spanish dom inants listening 
4!4% more than their Englis h
dominant counterpa rts, and 
a.mong teen girls, with Span• 
ish dominants listening 25% 
more than the ir Eng lis h
dominant peers. 

Three findings stood out. 
First; weekend listening has 
grown in proportion to that of 
weekdays, with overall week
end listening-71%-as high 
a.s weekday listeners hip in the 
fall of 2008, up from 69% in 
2007 and 66% in 2006. 

Second . while Spanish -

tracts, but 1hat hasn't always 
worked wdl for us, because 
if we g ive the composer a big 
~dvance, h alfway through 
the con t ract, they',•e spe nt 
i I all and then they begin to 
feel frustrated. So I prefer 
to work individual songs 
with them. We collect froy
a lt iesJ d irectly in Mexico and 
the United States. l n other 
t erritories, we h ave deal s 

wi th othe r independent 
companies. 

And third, so-called youth 
formats saw their a udience 
skew older between the spring 
of2007 and the fall of2008.11,e 
12-43 audience for Latin urban 
stations fell ZS%. for example. 
while the 35,64 segment grew 
by Lhe same amount, in what 
may be a reflcttion of the over• 
all decline ofreggaet6n. Con
versely. AC-an "older" format 
- saw the re,•erse happen, with 
its 12-34audiencegrowing and 
its older demos dropping. 

The regional Mexican 
format continues to domi
nate Hispanic radio, attract• 
ing more than double the 
aud ien ce of S panish con• 
temporary, the No. 2 for4 

mat. Regional Mexican had 
330 FM and AM stAtions na• 
tionwide plus 71 online out
lets an d 14 HD ou tlets , 
reach ing 10 million listen• 
ers we-ekly. 

bi 
For 2•/7 Lalin news 

• Z -,nd •n•ly si,, ,.ee 
billboard.blz/latln. 

Why should a w,lter sign 
with Arpa? 
First, because we pay quickly. 
And second. we have access 
to the artists and we get fas t 
replies from them. \Ve work 
in a very simple, d irect man
ner at1d that's what our authors 
like. It's a very streamlined 
structLLre that big companies 
don' t have. 

Ho w has you r b us i ness 

changed? 
It used to be a 50/ S0 s plit 
be twee n sales and ai rplay. 
Now I'd s ay it's 80% ai rplay, 
Synching a nd licens ing is 
still a very small part of our 
busi nrss1 although we have 
done some advertising 
campaigns. \Ve have a vast 
catalog that can be exploited. 
And we're starting to see 
digital revenue, particu 
larly from songs that were 
radio h its, - LC 

EN ESPA~OL: All the greet Latfn m1.1slc c.overage you've 
.con, come to expect from 8111board'-ln Spanl:1h! Go to 

Blllboardenespanol.com, 
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Double vision: Ozomatli's 
WIL- DOG (center) loins 
producers ADOLFO ( left) and 
OMAR VALENZUELA on their 
new reality series ~Los Twiins. • 

REGIONAL MEXICAN 
PRODUCERS STAR IN 
MUN2 REALITY SHOW 
The bilingual entertainment 
channel mun2 will air its new 
reality show "Los Twllns" 
Saturdays beginning April 

3. The 13 episodes follow 
hltmaking regional Mexican 

producers Adolfo and Omar 
Valenzuela as they work in 
the studio and in clubs. New 

talent developed by the 
Valenzuelas will be featured 
on the show, along w ith 

such established acts as 
Graciela Beltran, Ozomatli's 

Wit-Dog, Three 6 Mafia and 
Rogelio Martinez, 

MEXICO'S SOMEXFON 
SIGNS LICENSING 
PACT WITH ALSEA 
Mexican performing rights 
society Somexfon has reached 
a licensing agreement with 
restaurant operator A lsea 

Group to allow the company 
to play recorded music at 
Burger King, Chili's, Domino's 
Pizza and California Pizza 
Kitchen franchises in Mexico. 
The deal covers 400 busi

nesses and follows a similar 

agreement between Alsea 
Group and Somexfon for all 
Mexican Starbucks outlets. 
The society signed agree· 
ments with 2,000 businesses 
last year, including hotels, 

bars, gyms and nightclubs, 
according to the IFPI, bring

ing Somedon's affiliate total 
to21,000. 

CALLE 13 VIDEO W ILL 
RUN IN ADIDAS 
STORES 
Calle 13 and its song "Fiesta 
de Locos" will be featured in 
Adidas stores worldwide as 

part of an ln•store video 
trailer. The brand taped the 
urban alternative duo racing 
each other on the streets of 

London for the 40-second 
c.lip, which will run on screens 
from March 18 through the 
end of the year. Sony Music 

Lat in director of music licens• 

ing Mary Nunez adds that the 
video will feature a chyron 
identifying the band. 

-Ayala Ben-Yehuda 
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Hear And Now 
As Internet Radio 
Migrates To 
Mobile Platforms, 
Audio Ads Grow 
In Importance 

A few times per hour, listen
ers of Slacker's personalized 
radio s tations are exposed to 
one or two brief audio ads. 
They may hear spots for re
tailer JC Penney and N BC's 
Thursday n ight programming, 
for example. seamlessly in
serted between songs. After 
the short. break, the music con
t inues uninterrupted until the 
next intermission. 

Occasional audio ads also 
pop up on Internet radio serv .. 
ice Pandor a, ,,,;th spots ofup 
to 30 seconds for online lis
teners and up to 1 S seconds 
through its mobile app. About 
40% of Pandora advertisers, 
like Wendy's and y.-.freless car
rier metroPCS, run audio ads 
on the service. 

·w e JWl'<'P ive th er e to lw 
a gap in the marke tplace: 

thP audio pi(•c(• is 
really n1issing. · 

-EYAL GOLDWERGER, TARGETSPOT 
Audio ads, s till an emerg

ing adver tising format for 
webcasts and mobile services, 
may seem intrush1e to some 
listeners t rying to escape the 
t rapp ings of mainst ream 
radio. But Internet radio serv
ices are increasingly viewing 
them as a vital tool to mone
t ize their growing user bases. 

T h at's especia lly true as 
more webcasters expand their 
presence on mobile platforms. 
Pandora estimates that a bout 
20 m illion of i ts 48 million 
registered users have activated 
a. Pandora a.pp on their smart 
phones, according to Cheryl 
Lucanegro, the company's 

senior VP of advertising sales. 
At Slacker, wh ich has 13 m il
lion registen~d listeners, about 
60% of new users are s igning 
up through a smart phone, ac
tording to senior VP of mar
keti ng Jonathan Sasse. 

Lucanegro says Pandora's 
combination of audio and dis• 
play ads offers valuable engage
ment with listeners . "It gives 
the best of all worlds for an ad
vertiser because you can hear 
the message, see the m essage 
and then lnteract with the mes
sage," she says, adding that its 

PORTABLE 
POWER STATION 
So many gadgets, so little battery life. To 
help on-the-go t ccMes keep their devices 
charged, Xpal (a Modesto, Calif., maket of 
rechargeable batteries) and lntlvation (a Dutch 

developer ot solar power products) have created a 
portable solar charger called the Solar Egg. The thin 
solar panel Is designed to clip onto a key chain or a belt 
loop tor immediate access. The companies daim it can 
c hargl! most d evices to 90% In four hours and that the 
Solar Egg doesn't even need a bright day to operate, just 
•·medium levels o f natural light.• 

Xpal and lntlvatlon say they will begin rolling o ut 
the Solar Egg sometime this month in select regions. 
But they haven't yet released detalls about pricing or 
U.S. availability. - AB 
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mobile response rates are "'way 
above industry average." 

Google and Apple recently 
made investments in mobile 
advertising with t heir acquisi
tions of AdMob and Quattro 
Wireless:, respectively. But 
those deals are centered on dis
play advertising, which doesn't 
always command the attention 
of on-tht:•go listeners. 

"We perceive there to be a 
gap in the marketplace; th e 
audio piece is really missing, Q 

says Eyal Goldwerger, CEO of 
TargetS pot. which serves 
audio ads lo Slacker. Gold
werger adds that it is "an in

evitability that all music 
services will pur

sue mobile." 
Target

Spot is a 
leading 

force behind 

gradual embrace of 
audio adver tising. The New 

York-based company got i ts 
start in 2007 with fundin g 
fr om CBS Ra d io , Union 
Square Ventures and onhne 
marketing firm Oddcast, sub
sequently completing an $8.6 
m il lion Series B fun d ing 
round in 2008 led by Bain Cap
ital Ventures. Later that year. 
it acquired online radio ad\'er
tis i ng firm Ronning Lipset 

Radio, forming what the com
pany bailed as the largest 
I ntcrnet radio advertising net
work in the United States. 

That network now includes 
about 75 distribution partners, 
including CBS (which also 
bandies ad sales for AOL and 
Yahoo's \Veb radio services), 
Slacker, MySpace Music, Tri
bune Broadcasting, Emmis 
Radio, Entercom and l.ive365. 
Under an expanded partner
ship with Slacker in February, 
the company will deliver tar
geted advertis ing to Slacker's 
iPhone, Black Berry and An
droid listeners . 

In addition lo catching l is
teners when they aren't look
ing .at a d is play. the seamless 
i ntegrat ion of audio ad.s into 
mobile pla tforms also gives 
such spots othe r advantages 

over display advertising. Be
cau se of the wide variety of 
handsets, carriers, applica
t ions and mobile operating 
systems, serving mobile cus· 
torne rs disp lay ads can be 
"a bit of a nightmare," Gold
werger says. By contra.s t, the 
same audio ad can be used on 
terrestrial. onlineand mobile 
campaigns, he says. 

In September, TargctSpot 
rolled out a new analytics 
too l th at allows clien ts to 
t rack listener visiL{j; to any ad
vert iser's Web site following 
the delivery of a n ad. T he 
company also o ffe rs clients 
the option of deli,•ering a 
more immersive marketing 
message through branded 
music players and pre•roll 
, 1 ideos. "\Ve h av e a lo t of 
value-added capabilities that 
we can bring for large brands 
that want. more sophisticated 
stuff." he says. "But the audio 
is the core proposition of what 
we do." 

\Vhether te r restr ial, o n.
lin e or mobile, m usic serv
ices believe audio ads work 
becau se advertisers are ex
posed to engaged lis teners . 
'"Audio ads are pa rt of radio," 
tucanegro says of Pandora, 
wh ich is n 't a Tar get S pot 
client. "'You're basically with 
someone I is tenin g to the 
music the)' love. It makes per
fect se11 se to have the audio 
ads there ." 
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BITS & BRll:FS 
BALLY PAIRS W ITH 
UMGFORFREE 
DOWNLOADS 
Bally Total Fitness and Uni

versa I Music Group have 
teamed to offer gym mem
bers music for their work
outs. Bally has committed 
to buying 4.5 million track 

downloads by UMG acts. 
Through the end of March, 
the health-club chain will 
give new members 20 free 
tracks when they join, re

deemable at a Bally-branded 
site built and run by UMG, 
where they can also buy 

and download additional 
tracks. After a person's new 
membership is validated, 
he or she will receive an e
m a ii that includes a re

demption code and a link 
to the site. 

' ROCK BAND' GOING 
LIVE 
MTV Networks is taking its 
"Rock Band" franchise out 

of the game room and onto 
the stage through a new 
initiative called Rock Band 
L ive. MTV and regiona l 

amusement park company 
Cedar Fair Entertainment 

are presenting "concerts" 

that take gamers with the 
best "Rock Band" scores 
and put them onstage to 

play along to the songs on 
the game before a l ive au

dience, where they will be 
paired w i th professional 
singers. The tour gets under 

way Memorial Day week 
end and will travel to nine 

Cedar Fair parks through
out the summer. 

MOBILE USE OF 
FACEBOOK, TWITTER 
INCREASES 
Facebook and Twitter users 
are Increasingly accessing 

the services from their 
mobile phones, according 
to Internet measurement 

firm comScore. The number 
of Facebook users doing 
so jumped 112% in 2009 
from the previous year, 
while mobile Twitter ac

cess jumped by 347% in 
the same time frame. It 

a lso found that one-third 
of all smart-phone users 

accessed a social network
ing site through their mobile 

browser last year, up from 
only 8% in 2008. 
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His song is "Changes" but 
2Pac'1 domina nce a t the top of 
the c.hart reflects the opposite: 

This marks his 20th consecutive 
week at No. 1 and 52nd week at 

No. 1 overall with "Changes." 
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'NINJA' WARRIORS 
South Africa's Die who was in rap group MaxNor- Africa, the Netherla nds a nd 

Antwoord mat.TV with fonesand Visser. the United Kingdom. 

Connects With The clement of parody in Savage says the act's inter-

Global Online Die Antwoord init ial lycau::;ed national profile has grown vi-

Audience various bloggers to decry the rally, "without any proactive 
act-and what Jones has marketing by the group." Jones 

JO H ANNESBURG-One of dubbed the "Zef" movement. claims Die Antwoord devel-
South Africa's rap pioneers has -as a hoax, but international oped its video and Web strat-
delivered the country's first interes t in the trio is real egy without a publicist or 
global Internet hit. Or, should enough. Another Zef artist is outside investment. 
we say, hits. Afrikaans rapper Jack Parow, Key to its U.S. profile was 

Cape Town trio Die Ant- w hose "Cooler As Ekke" has influential blog Boing Boing. 
woord ("the answer" in Afri- logged 290,000 YouTube plays After a New York-based friend 
kaans) is the latest creation of since Dec. 3. Zef is a slang of the video shoat's camera op• 
Watkin Tudor Jones-alias term for working-class white era tor told co-editor Xeni 
Wadd)' Jo nes. a domestic h ip- South Africans that translates Jard in about the "Zef Side" 
hop fixture since the mid-'90s. roughly as ""common." clip , she posted a link to the 
But nothing in Jones' past has Jones is signed to Sony/ATV video Feb 1. Within days , 
approa.ched the impact of Die Music Publishing Sou th Africa Jardin says. it had "gone viral:' 
Antwoord's videos ·zefSide" but doesn't have a label deal. Boing Boing had p reviously 
and "Enter the Ninja." which Sony/ATV South Africa man- championed acts including 

ha-•e logged a combined 3.2 aging d irector Jay Savage ac- OK Co and Guru, but Jardin 
million plays on You'l'ube since companied Die Antwoord on says she's never seen an un-
they were posted Dec. 18 and a U.S. ,·isit in early March in known act's videos e).l)lode 
Jan. 14, respectively. search of a U.S. label, lawyer "this fast and this \•iolently." 

Jon~s• previous projects gar- and agent. U.S. fans include Katy Perry 
nered a "'significant" under- "The global opporhmities and Limp Bizkit's FTed Dur~ 
ground following, says radio for Die Antwoord are limit- who have both enthused about 
producer Mon ique Stander at less," Los Angeles-based Sony/ the act on Twitter. 
state broadcaster SA BC. How• ATV co-president Jody Gerson Jon es acknowledges Die 
e,·cr, she adds , "accessibility says. She adds that recent in- Antwoord hasn't made any 
was a challenge- this has terest in the act reflects "the money from its nevd'ound ex• 
changed with You°I1.tbe." power and reach ofYou'fube po sure, although he says be has 

With the international spot- as well as Sony/ ATV's ability received offers of a world tour 
light on Die Antwoord, other to provide support and oppor- .. since we became famous." 
South African artists "in the tunities to our talent. regard- Chris Chelakis, managing 
same genre s hould seize the less of geography." director of Pa.row's Johannes-
opportunity." Stander says. I laving built a local fan base burg-based label Electro mode 
"But whether they can match with live shows, Die Antwoord Music, hopes Die Antwoord's 
Die A ntwoord's 'total package' launched a Web s ite (DieAnt- breakthrough will make it eas· 
is the question." woord.com) in January ftatur- icr to draw international atten-

The group comprises Jones ingvideos and a. free stream of tion for other acts- but says 
and Yoland_j Visser-who have its album "SO$." The site at- replicating the formula won't 
adopted the personae of"white tracted nearly 20 m illion h its be easy. 
trash• rappers "Ninja" and "Yo- in February, according to Web .. Die Antwoo.rd's success is 

~ Landi ViS$er"-and "DJ Hi- reporting tool AWStats. llost- very much that rare thing of 
~ 
~ Tek" (not to be confused with ing company B1uehost reports: being in the right place a t the 

~ U.S. h ip-h op produce r H i- the United States provides the right tim e with the right prod-
~ Tek), aka Justin DeNobrega, most traffic, followed by South ucts," he says. 
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Flying 
Under 
The Radar 
AC Entertainment's Big Ears 
Festival Thrives In Its Niche 

At a t ime when such large, multistage festi• 
vals as Rothbury, Pemberton and All Points 
West fac:e an un<:crtain future, smaller festi

Floyd, will serve as ar tist in residence for Rlg 
Ears 2010. Bryce Dessner . best-known as 
guitarist for t he National , is co4 curator for 
the festival with Capps, involved in selecting 
artists, commissioning new work and con
ceiving programs. 

Thanks to the easy accessibility of the In
ternet, today's young artists are exvosed to 
and inspired by virtually all the musk that has 
come before them, wh.ich manifests itself in 
their innovative ne,-.· music, Capps says. 

"In a nutshell, the impetus behind Big rars 
was to take thi s and bring together these 
artists and a\Jdiences in a weekend of musi
cal exploration, ... he says. "'I would say most 

of the mode.ls for an event like vals that make use of existing 
venues and target niche audi
ences still have the po tential 
to grow. 

OnThe 
Road 

this are actually in Europe. The 
b readth and depth o f the Big 
Ears concept is fai r ly unprece
dented, but you do see echoes of 
it in other places . .., 

An example of the latter 
would be the Big Ears Festival, 
set for March 26-28 in Knox
ville, Tenn . The event drew 
more than 2,000 people in its 
debut last year, with a wild ly 
eclectic mix of indepe nden t 

~ RAY r,- , WADDELL 

Capps cites the All Tomor
row's Parties festivals in t he 
United Kingdom as an inspira
tion, as well as the Sonar fest ival 
in Barcelona and the Punkt fes• 

artists and acclaimed classical musicians. 'l'he 
inaugural Big Ears was sure ly the on"ly festi
val of the year w here Negativ land, Spark lee 

horse a 1td Antony & the Johnsons mbbed 
shoulders with contem porary American com
posers Philip Glass, Pauline Oliveros and 
Ned Rothenberg. 

This year's Big Ears is another exercise in 
adventuresome programming, \•l:ith more than 
30 art ists e>1>el1ed to perform some 50 con· 

certs in at ]east eight venues. In addition, there 
will be art exhibi t ions, installations, film 
screenings, workshops, interactive experi• 
ences, lectures and discussions. T he event is 
the brainchild of Ashley Capps. president 
of Knoxville-based AC Ente rtainment and one 
of the fou nding producers of Bonnaroo in 
Mancheste r, Tenn. 

The 2010 lineup includes indie acts Varn· 

p ire Weekend, Joanna Newsom, St. Vin• 
cent , Andrew WK, the Ex a nd Gang Gang 
Dance, as well as conlemporary classical 
musician s and composers Iva Bittova, 
Tracy Silverman, Nad ia S irota and Wil
liam Basinski. 

Amer ican min imalist composer Te r ry 
Riley, whose influence can be seen in the 
work of such rock icons as the Who and Pink 

14 I BILLBOARD I MARCH 20, 2010 

tivaJ in Norway. ''111.ere continues to be smaller 
festivals in comm unities throughout Eu rope 
that have a rem arkable diversity and edginess 
to them that I find inspiring and attractive," 
he says. 

Only All Tomorrow's Parties in New York 
comes dose on U.S. soil , Capps believes. 
.. \Vhat \ve're doing, where we're really bring
ing together some of the contemporary clas
sical music and artists and blending them in 

a program with some of the 
advcnhirous alternative rock 
acts out there, I belie\'ethat's 
fai rly unprecedented on the 
festival level here," he says. 

Ticket sales tota l about 
5,000, with pr ices ranging 
from the all-access l nner Ea.r 
pass at $200 lo individual 
dub shows priced at $10 or 
less. Because it attracts a 
hard•to-pin-down audience, 
Big Ears relies heavily on so· 
dal media. the Big Ears Web 
site a nd m us ic biogs like 
Pi tchfork, Stereogum and 
Brooklyn Vegan to get the 
word out. 

"'This event auraets a pas
sionate fa n, and so the per• 
son interested in this event 
is frankly our best resource 

in reaching out to others because they share 
their information and passion,· Capps says. 

Venues range from small-capacity dubs to 
larger venues like the Bijou Theatre and the 
Tennessee Theatre, both historic halls oper
ated by AC Entertai nment. 

Big Ears is "definitely a niche festinl. and 
it,s intended to be a. niche f~stivalt Capps says. 
"I definitely think there is a p lace for niche 
events, and it's a personal passion of mine to 
pursue some of those ideas. I really think there 
is almost an unlimited number of ideas on 
that level that one could explore in terms of 
artist-curated events or events that have a par
ticular theme associated wi th them." 
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X RAY WAPQEL 

STUBHUB 
PRESIDENT/ 

EBAY 
TICKETS GM 

C is 
Ts3,kal 

__ _,_,_.,.. k6d of the top ticket 
reseller talks about Live Nation 
and changes afoot in the 
secondary market. 

~

o,re than any other company. StubHub has been re sponsible for the perception makeover 
hat turned t icket "scalpers" into t icket "brokers." Stub Hub helped rebrand an often-vilified 
ocat ion by pushing ticket reselling out of the shadows and providing 11a very clean and well· 

lit place for people to buy tickets, with consumer guarantees that we stand behind.'' says 
Chris Tsak'!}akis, president of StubHub and GM of ttie ticketing division of StubHub parent eBay. 

Tsakalakis says resellers serve consumers who can't be bothered to pounce on tickets 

when they go on.sa le or aren't lucky enough to score the best seats even w hen they do. By 
facil itating secondary ticketing transactions, StubHub and like-minded resellers brought a 
level of consumer legitimacy to the market that didn't exist before. 

The company's concert business enjoyed a prosperous 2009, Tsakalakis says, noting that 
transactions surged 65% from the prior year and that revenue climbed 40% amid a 16% de
cline in the average price of a concert ticket on the service. Looking ahead, "we still see 
healthy transaction growth, where we' re selling a lot more t ickets this year than we did last 

year,'' he says. 
However, StubHub faces a daunting new challenge. When the U.S. Department of Jus• 

tice approved the merger of Live Nation and Ticketmaster in January, the DOJ allowed the 
newly formed Live Nation Entertainment to keep its reselling subsidiary Tickets Now. 

In an Interview with Billboard, Tsakalakis talks about blve Nation and what's ahead tor 
StubHub and other resellers. 

Is the DOJ's approval of the Live 

Natlon~Ticketm aster merger 
good o r bad for your b usiness? 

lt remains to be seen. Right now it 
appears to be neutral. Whal wcap• 
predate about the depa1tment's ml• 
ing is there is competition in the 
prim ary market through AEG 's get• 
ting the ability to essent ially white
label their own private [ticketing 

operation) via the Ticketmaster tick
eting tech nology, and for Comcast
S pectacor to buy Pacio l.an an d 
provide competition there. 

W lll Live Nation Entertainment 
hinder Independent brokers, 
m any of w hom sell on your site? 
There is tha, potential threat out 
there, but we'll have to see what ac• 
tually happens. Ticket brokers are 
amazing entrepreneurs. people who 
work pret ty hard to try to d eliver a 

good service. The o nes I talk tothal 
sell on our site are very focused on 
how well they fulfill . because ,.,.,e 
give them financial irn::entives to 
make sure that tl1cydo a great job. 

Rut they are, as a g roup, vilified in 
the prcs.s. a lot byconcertgoers more 

so than sports buyers. They're a lit

tle sensitive, they're a little para• 
noid, and I think they have a right 

to be. To be called a •scalper." to be 
given that pejorati"·e term just for 
doing business, that's not a g reat 
position to be in. 

Will the merged companies try 
to dominate the resale market? 
I really do n 't know what they're 

going to do. What they've said pub
licly is that they will look to retain 
more of the value that goes to peo· 
pie who resell tickets by pricing tick

e ts more dynamically. And that's 
their right 10 do. the right to price 
as they think the market will bear. 

There would seem to be an op

portunity ror arti sts to re.sell tic.k

ets on t heir own f•n si tes. 
l don't think the re arc that m any 

artists who are comfortable in doing 
that. ln regard 10 our (sponsorship) 
deal with Madonna, there was es• 
sen tially ihe realization ihat the re
sale of tickets is going lo happen. If 

it's going to happen, we may as well 
point people to the best marketplace 

for that, where th ere are consumer 
guaran tees, the h ighesl level of cus
tomer service and for Madonna and 
her tour to promote that and for 
I.hem to receiv·e a m onetary reward 
in return. 

I haven't seen any other artists 
take th•t kind of public stance yet , 

however. We'd love to see it happen 
with more artists, of courSl't and we 
think being ihe leader in the ticket 
resale business means we could pro· 
vide the best possible service in ad
dition to the highest level of return 
for those artists. 

There has been a lot of t alk about 
the need to Impose restrictions 
on the secondary markot, includ
ing llmlts on t h e percentage 

above face valu e. What's your 

take on that? 
Price restrictions don't make sense. 
It's odd to think th al the law can con

lrol the basic laws of economics
they're sort ofl ike the basic laws of 
gravity. for those who wot~d like to 
sec lower-priced tickets, they can in
crease supply. Al the end of the day, 
what we see on our si te is Lhat sup-

• 

ply and demand detem,ine the price 

of tickets- high prices and low 
prices- relative to face value. That's 
just how it works. 

Do you support restrictions on 

the practice of offering t ickets 
t hat h aven't g o ne o n sale or 

don't exist, what they call "phan• 
tom" tickets? 
We support greater l'isibility a nd 
greater transparency for the con
~1.m1er. We're about halh.\·aythrough 
the process of rolling out new events 
pages on our Web site where we will 
tell buyers priortothe point of pur
chase when they can expect to see 
delivery of tickets so that they un• 
derstand ''Do I get. them tomorrow 
because the seller has them rig h t 
away, or they will get them in six 
months because ihe seller doesn't 
think he will have the tickets until 

that time' " We will require that sell
ers provide that information- when 
they think tl1ey will have the ticket 

in hand- and we will (Iran slate) that 
into> deli\'Ccry date for the buyer. ll 
v.oli probably be anolher monlh be
fore this is frilly rolled o ut. 

So in theory a b roker can o f fer 

t ickets he speculates he wlll get 
and then can tet the consumer 

know w hen they can expect to 
have them in hand? 
Yes. and we will hold the seller to 
ihat date. And so the scller will have 
to decide "Do I put a later date so 
I'm s ure not to miss, ordo I put an 
earlier date to make it easier for the 
ticket to sell'" T hose are the kind of 
carrots and sticks: we're trying to put 
into place to provide more tra ns
parency to the buyer. 

What would you llko to sec hap· 
pen in thfs business? 

TI1ere area couple ofthingi I'd love 
lo see. One of 1hem is for compa
nies in the primary ticketing space 
to get comfortable with having us 
be a marketing partner for them. So 
if someone comes to Stub Hub, they 

can see the full array of what's avail
able for sale for a concert, whether 
that's &om a primary ticket seller, 
or from a fan 1hat just wan ts to sell 
a couple of extra tickets, o r from a 
broker. All fans care about is getting 
a ticket to a show. Do they care 

whether it's primary or secondary? 
Probably not. 

We'd also like to work with folks 
in the primary business to poten• 
tially give them a feed of what we 
have available as well, so that there 
is more informa tion available 
about ,vhat's out there in the gen
eral market and consumers can 
have that all in one place and can 
decide which p lace to go to based 

on who has the best customer serv
ice. We'd like to be able to compete 
in that area. 

For a longer vusio,i of tit is interview, 

i,u;/,.dingaddit.i<>,ial ,-emarks by 
Tsaka/akis 011 paperless ticketing 
and dytiQmic ticket pricing, go to 
Billboard.biz. 

[rfic,ket resellers are] a little sensitive, they're a little paranoid, and [ think 
th ey ave aright to be. To be called a 'scalper ,' to be given that pejorative 

termjustfordoingbusiness, that'snotagreatposit ion to bein. 
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REVOLUTION 
FRENCH SUPER

PRODUCER/DJ 
DAVID GUETTA 

HAS DRAMATICALLY 
ALTERED THE SOUND 

OF AMERICAN 
HIP-HOP AND TOP 40 
RADIO. NOW IF ONLY 

HE CAN SELL 100,000 
COPIES OF HIS 

ALBUM IN THE U.S. 
BY CORTNEY HARDING 

PHOTOGRAPH 
BY ZACH CORDNER 

There arc looks of confusion all around Madison Square Garden. 
It's a bitterly cold Feb1uarynight~ and an impressl\'ely diverse 

crowd has packed the arena to see the Black Eyed Peas. But be
fore the grnup takes the ~iage for two ho urs of singing, shiny• 
outfit wearing and product placement, a DI booth rises from the 
floor. manned by a cheerful, bouncy, floppy-haired Frenchman. 
\Vhile the audience is initially befuddled, the second the music 

starts. recognition lights up their faces. and they begin to dance, 
for the manically jumping man behind the booth is David Guetta, 
the DJ responsible for some of the biggest hits on pop radio. 

After his short set. Guetta returns to close the show with the 
Peas, standing behind turntables for their biggest hit, " I Gotta 
Feeling," which he produced and co-wrote. The track topped 
the Billboard Hot 100 for l O weeks in the summer of 2009 and 
is still in the top 20 months later. It has sold more than 5 mil
lion downloads and has appeared in ads for Target and the Win
ter Olympics, as well being adopted as the official song of the 
Portuguese national soccer Leam. 

But even as the crowd was filing o ut of MSG, Guetta's good, 
good night was just beginning. /I few hours later, he arrived to 
a packed house at midtown dub Pasha and proceeded to man 
the DJ booth until the break of dawn. As the crowd surged on 
the floor below him and models packed the VIP booths, Guetta 
welcomed members of the Peas at ,rarious points, with Will.i.am 

rapping for several hours. 
"'lt was an exciting night, becatLSe I got to spend the first 

part playing these futuristic, crazy. electronic hip-hop beats 
that I'm making right now," says Guetta, 42. "But then I said 
to Will, ' l t's time for you to go so I can play for my dubbers.' • 

While dance music has periodically conquered the Ameri
can pop charts. its current inctLTsion may be its deepest since 

the disco heyday of the '70s. From the Peas to Lady Gaga to 
Jason De n do to lya, to this week's Hot 100 chart-topper Taio 
Cniz, four-on-the-floor club beats typically the provenance of 
European discotheques and the Billboard dance charts are sud
denly ubiquitous on top 40 radio, and producers ~'1.lch as Guetta, 

J.R. Rotem and Redone are in huge demand. It's not only pop 
acts that are revving up the RPMs: Froin Kanye West to Flo 
Rida, hip-hop sounds more like disco nowadays than at any 
point since· Rapper's Delight.· Kdis is emblematic of the shift: 
She went from collaborating with hip-hop mega-producers the 
Neptunes on her 2003 hit "Milkshake" to working with Guena 
on "Acapella." the 6rstsingle from her forthcoming album. 
"/lcapella" is No. 1 on Billboard's Hot Da nce Club Songs chart. 

Will.i.ant spotted the trend early. "I v.1as wanting to do more 
dance stuff because I'd been aroLLnd the world and saw how rele

vant dance music is everywhere else,"' he says. "Americans, they 
don't travd. You go anywhere clse and all you hear are dance beats." 
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GUETTAGOES 
GLOBAL////////////// 
While he only recently cracked the pop 

charts In the United Stales, David 
Guetta has been cranking out hits In 

other territories for years. At right, the 
number of singles Guetta has placed 
in the top 40 In various territories. 

Additional reporting by 
Paul Pomfret In London. 

• -• 
Club singles- with their distinctive thump and sometimes 

indistinctive perfonuers- have always had a place and an audi• 
ence--it drives radio stations like WKTU New York ( .. the Beat 

of New York") and keeps numerous nightclubs in business. But 
now the beat-bots behind the tracks are being recognized as per
sonalities and talents. Guetta has a new track with J,.fadonnaand 
Lil Wayne lined up and is talking with Euro-beat vanguardist 
Britney Spearsabout working together. American audiences are 
becoming so comfortable with club beats and the idea that D)'ing 
is a legitimate way to make a living. no one blinked when Panly 
D of "Jersey Shore" fame claimed it as his occupation. 

nomically devastating. People are-ready to have some fun, and 
dance music lightens things up a b it," says Julie Pilat, associ
ate PD/music director oftop40 KIIS Los Angles. "Guetta•~ sue• 

cess is part of a larger trend, but I think it"sa trend biggerthan 
dance music. Music fans are becoming m o re sophislicated 
thanks to the Internet and social networks. Maybe 10-15 years 
ago everyone would just know a pop star had a new song. Now 
,vhen songs a.re released tbere's an ' MTV News' story about 

who wrote the song, who produced it and what the record label 
p resident was thinking wh~n they signed her. 

"The behind-the-scenes people are getting a name," she 
continues. "When TimbaLand dropped 'Shock Value' with "The last decade was the toughest in a generation and eco-

WHO'S NEXT?///////////////////////////////////////////////////////////// 
David Guetta Is the elect ronic-music triple threat: party-starting DJ. sawy remlxer and pop-wise producer. In his wake, 
a crop of fresh talent is vying to become wil l.Lam's next SFF. And, as a testament to his own omnipresence, each of 
them Is connected to Guetta In some way. 

OJCHUCKIE 
Just signed to a 

multi-album pro
duction deal with 
Atlantic, this 31· 
year-old Amster

dam resident (by 
way of South Amer
ica's Suriname) Is already in the studio 
with stars like Olddy, Akon and Toni 
Braxton. Riding the success of twerky 
club track " Let the Bass Kick" and a 
banging dancefloor style he accurately 
calls "Dirty Dutch," the OJ crossed the 
club map in 20091 playing ln every big 

city, including Ibiza (at Guetta's FMIF 
night) and Los Angeles, and headlln· 
ing a 30,000-capacity event at Ams

terdam's ~I Stadium. 
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NERVO 
Co-writi ng a Grammy Award-win 

ning hit is one thing. Being blonde, 
Australian and Identical twins i s 
another. Liv and Mim Nervo not only 
have the chops-writing Kelly Row

land's vocal line for " When Love Takes 

Over," plus a bunch of tracks for 
Ke$ha's debut-they've got the look, 
too. The sisters also OJ and w rite their AFROJACK 
own material, including one sassy mis• Another Dutch talent, OJ Afroiack's spe-
slve called "Too Drunk to Fuck." clalty lspushlngpopsongsthroughdirty 

dunce filters, resulUng In belchy, brilliant 
remixes that tear the roofs off night· 

clubs an over the world. Guotta noticed 
the young star'skn,ickand startedinvit• 
Ing him into the studio on original proj
ects, including Estelle's JJ Fad•ish new 

track. "Freak." - Ke"i Mason 

songs from different artists, it was a foreign concept.. But I 

think you'll see m ore and more of that in the coming years."' 
The day after his Pasha set, Guetta shows no signs of ex.ha us• 

tion as he sits in the back of an SUV, racing to catch a flightt.o 
Australia before another blizzard batters the East Coast. Star
ing out the window at the wet flakes coating Brooklyn , he tries 
to explain why. after years off.une and success around the world. 
he's finall)· having a moment in the United States. Or, rather, 

why everyone think, he's finally having his moment. 
"'Let me teU you a story," Guetta says. in his soft French at• 

cen t. .. , was working on some production in Los Angeles, and 

my record com pany was there. and they were telling me. 
'David, this is America. You shou ld not expect your album to 
do what you are doing outside, because t.he DJ culture is not 
big here.' • 

He pau ses for effect, then continues. "So I said, ·Can I invite 
you all to a show?' And I took them to a show I was playing that 
night, and there were 110,000 people there. I was like, 'You still 
think there is no DJ a.ilture in America?' " 

LAST NIGHT A DJ SAVED MV LIFE 
Of course, the.re has always been a DJ cultu.re in America, and it 
has bet,n though many ups, downs and iterations. The GlilTNotes 
version goes something like this: Disco e>"J)loded in the '70s. but 
true house music, most experts agree, didn' t start showing up 
until the early '80s in Chicago and Detroit. A numberofbip•hop 
artists sampled the beats. and while some received minor air
play. it was mostly confined to the clubs. 

Meanwhile, the U.K. dance scene exploded in the late ·sos, 
in part because DJs from Ibiza started playing at clubs in Lon
don and Manchester. While DJs became superstars in the United 
Kingdom and Europe, they rarely broke out in America until 
the late '90s, when alternative radio suddenly embraced Daft 
Pllnk and the Chemical Brothers. The biggest star of them all 
was Moby, who sold 2.7 million copies of his 1999 album, "Play," 
in addition to licensing every track from the album and win• 

ning the Village Voice Pazz and Jop Poll. And as Moby and his 
contemporaries rose to prominence, millions of ecstasy-addled 
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kids traipsed around fields and danced till dawn at raves. 
Bu t just as quickly as electronica rose, it fell again, crushed 

on the charts by boy bands and nu-metal. While DJ culture re• 
mained a force overseas and moved back underground state
side, it stayed off pop radio until recently. 

Pilat says dance's re-emergence on radio happened gradu
ally. "Traditional-sounding dance music had sort of bottomed 
out at udio around 2003, 2004," she says. "At the sam e time, Ja

maican rhythms blew up. Sean Paul, Lumidee and even Ri
hanna's early records were reggae- and hip-bop-based but still 
great forthedubs. Dance music always has had a core fan base 
but I think it started getting mainstream allention again in 2007 
when Kanye West released 'Stronger.' which sampled Dafi. Punk.• 

Just as dance music was beginning its descent in tl1e States, 
Guctta. was beginning his: a.scent in Europe. Although he says he 
started scratching records at age 3 (his parents, he notes, were 
"pretty pissed of!'), he got his start D)'ing at d ubs around Paris 
in the '90s. By 2001, his tirs1 single, "Jw,1 a Little More Love," a 
collaboration with American gospel singerChris Willis, was mak
irtgwa\'cs in Europe,andhis.albumofthesamenarnesoldJ00,000 
copies, according to EM I. In the States, the album sold 4,500 
copies, according to Nielsen Sow1dScan. 

His streak continued with 2007's "Pop Life"; it sold 530,000 
copies worldwide and 18.000 copies in the States. That album 
featured the single "Love Is Gone," another collaboration with 
Will.i.am that would eventually help Guetta break stateside. 

"The crazy thing was that they started to play 'Love Is Gone' 
in the hip-hop clubs in America.," Guetta says. '"That was totally 
unexpected, and I thought it was very strange, s ince the beats 
were so different. It got played on tl1e radio in New York and 
Miami, and it turned into o ne of the biggest d ub records in years." 

That record also led to a chance encounter that would change 
the course ofGuetta's career. He was DJ'ing at a dub in Ibiza 
when he handed the micto a man who had wandered in and asked 
to freestyle; it turned out to be \Vill.i.am. \vho ca.me to Guetta a 
year later asking him to collaborate o n some new music. 

"Will called me up, and he said he wanted a song like 'Love 
Is Gone,' • Guetta recalls. "At the time. I don't think he knew 

Guetta fabulous (clockwise from top left); DAVID GUETTA 
with W ILL.l.,AM Qvring 'Dic;k Clark's N~w Year's RQckin' Eve 
With Ryan Seacrest 2010'; with KELLY ROWLAND in 2009; 
mugging with his 2010 Grammy Award. 

thatwe1d met earlier. But. I remem be red him, and f sent him a 
beat, and it turned into' 1 Gotta Feeling.· .. 'lbe song was nom
inated for a record of the year Gram my Award, and Guetta was 

also nominated for best electronicf dance recording. He wound 
up winning btst remixed recording, non-classical for "\Vhen 
Love Takes Over," his pairing with. Kelly Rowland. 

Guetta and Will.Lam ended up working on two tracks for the 
Peas' a lbum, "I Gotta Feeling" and ·'Rock That Bod;·." In return, 

Guetta asked Will.Lam to appear on two tracks on his album, 
"One Love,· and he agreed. "We were creati ng this bridge be· 
t\veen European electronicculn1re and American urban o.ilture," 
Guetta says. "We were having so much fun in the studio, danc· 
ing like two little kids. \Ve kept making songs, even though our 
album s were fin lshed, just for the fun ofit." 

That attitude seems to sun, up Guetta's approach to his 
albu m. Take the track "When Love Takes Over," which hit No. 
76 on the Billboard llot 100 and has sold 320,000 copies. 

"I met Kelly in a d ub and after I played the irn,1rumental ver• 
sion of .. \Vhen Lo,..-e Takes o ... ·er,· she came to me with tears in her 
eyes." he says. "She told me she wanted to sing on it, and I d.:,cided 
to go for it. I was worried at that point because I thought a project 

with all tl1esecollaborators wo,~d be a nightmare to organize with 
the labels and lawyers, but it all came together very easily." 

Rowland says she was impressed by Guetta's passion. "My 
friends and I 1ven t to see him in Jbiza, and he spun until eight in 
the morning," she recalls. "When I heard him play '\Vhen Lon~ 
Takes Over.' it just hit me hard. And J was excited to work with 
him because no one expected rnc to do something like this. We 
did some dance stuff with Destiny's Child, butnothinglike this." 

Like his encounter with Rowland. Guctta's meeting with Akon 
was happenst:ince. "I played a festival in tl1e U.K., and afi.er I got 
off the stage, Akon was standing there. He said' Love Is Gone'was 
one ofhis favorite songs, and he wanted to work with me. So many 
times, artists say they want. to work with you and then it never hap
pens. so I told h im ifhewas serio us, we should go gL-ta hitctoeat 
and then go the studio and make it happen. And in o ne night. v.re 

had 'Sexy Bitch.'" The !rack. which charted on the I lot lOOas "Sexy 
Chick." peaked at No.Sand has sold 2.3 million copies. 

GUETTA SUPERSTAR 
Guetta may be the producer on every pop s1ar's wish list, butthat 
doesn't mean every aspect of his career is now smooth sailing. 

For one, Guetta's own album, "'One Love," which Astrahverks 

released in late August 2009, bas sold 90,000 copies in the United 
States. That's more than th ree times the total of his previous 
album, but still not a number one would expect from someone 
who has sold several million singles. 

Overseas, the albttm has done well. Bart Cools, EM I execu• 
tive VP of marketing for Europe, says "One Love" greatly ex
panded Guetta's appeal as an album artisL Out.side of the States, 
the album has sold 1.3 million copies. 

"Before this album, he'd had quite a few hits everywhere in Eu
rope, but it's on this album that he's stlrted to sell albums [out
side] France," he says. "That's the big jump we've made. Pre>;ously 
he was a singles artist; he had hits in tl,e U.K. and Germany.and 
big~selling albums in France and its neighbo rs like Belgium and 
Swi12erlaod, and on this album that tumedaround into big album 
sales in the U .K .. Germany, Australia. and South Africa." 

In the States, the situation is a bit trickier. "We still have to work 
on establishing the notion of the OJ as an artist; says Billy Man.n, 
EM I president of ne\v mu..~ic international a.nd global artist man• 
agemenL Guetta agrees. As he's leaving the airport and about to 
go through security, he ht.ms around and says passionately, "Peo
ple don't think DJs are artists, but)'et they think singers who don't 
w'ritc their own songs are artists. It's fnu:trating." 

Astralwerks senior VP/GM Glenn Mendlinger says that the 
marketing campaign surrounding the album has focused on di
recting fans to Guetta's place as an artist. "In aU our digital mar• 

keting, we're pointing people toward the album," he says. "We 
still have a long way to go with this record- Wt' are rolling out a 
new version of the track 'Getting Over' to radio in late March, 

and then we'll have another single in the summer that we'll work 
through the holidays. I think we'll cmise through 100,000 sales 
no problem and there will still be lots of life in the album." 

'lbe life of the album will also be extended through almost 
noru,top touring, Guet:ta'stourmanager, Jean-Guillaume Charvet, 
spent most of the trip to and from the airport poring over a sched
ule that has him jumping from continent to continent, festival 
to festival and arenas to clubs. He is already thinking about 
Guetta's New Year's fa·e plans, and it's on!)' March. 

One reason Guettaca.n afford to sell fewer album s is that h is 

touring overhead is rnuch lower than a traditiona l rock band 
or pop act. " I'm making tracks on my laptop when I'm on the 
plane or in my hotel room," he says. "'When I collaborate with 

people I go into the studio. but I don't need to be in there all 
the time. The Black Eyed Peas travel with a crew of 118 people 

on the road; I pretty much just have myself and a few others." 
Will i.am likens DJs to roaches, saying, "They'll survi,·e the 

nuclear fa llout of the music industry." 
He adds. "ln my experience. DJs make the most money. A 

reasonably well-known DJ can make half a million dollars a 
year; a superstar can make several million. How many rock mu• 
sicians: can s.ay the s.ame?" 

Guetta is also adamant about continuing to play clubs and 
maintaining his Fuck Me l 'm famous summertime parties in 
Ibiza. " David walks a tightrope," says his manager of nine years, 
Caroline Prothero. "He will a lways stay connected to club cul
ture. He can dos.mall dubs and events like Love Parade, which 
draws a million people." 

Prothero adds that Guetta distances h imself from celebrity 
DJs, the occasion.ally record-spinning but mostly headline
making Holli~vood breed that has emerged during the past. few 
years. "David doesn't play straight-up VIP dubs,' she says. "I le 
won't play celebrity after-parties. If celebrities sho,,.,, up at his 
show, great-he wants to bring people together and welcome 
them. Butthey have to come to him." 

Rut even as he works to maintain his cred, some of his hard
core d ub fans find themselves alienated. In the car on the way 
back from the airport. after Guetta had managed to catch a flight 
out, the driver n,ms to Chan•et. A hardcore d ubber and longtime 
Guetta fan \Vho works as a driver for Pasha, he wasn't terribly happy 
with the previous night's performance. "Will.Lam was on for war 
too long," he says. "Pc-ople were complaining and starting to leave. 
We wanted to hear David sp in, not Will rapping." 

Additional reporting by Mark Sutltuland in London. 
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------------------~2010 

It's mid-March, which in the music business 
means one thing: South by Southwest. It's 
advertised as Austin's annual ode to cutting-edge 
digital, film and music endeavors-but those 
who've been know it can resemble a death march 
with beer and barbecue. 41 It 's not easy to 
navigate four days of buzzed-about bands, 
overflowing bars and UT kids and L.A. hipsters 
gaping at each other on Sixth Street, but we're 
here to help. On the following pages, we present 
our exhaustive guide to the best and brightest at 
SXSW: from hour-by-hour picks of the evening's 
must-see acts and a rundown of the impeccably 
curated Billboard showcases to the best of the 
day parties and the panels that could actually 
teach you a thing or two. Happy trails. 

Wednesday, March 17 
IID3I 
NICE I\IICE 
The Phoenix 
4098 Colorado St. 
One thing is ce rtain- you' ll 
never see the same Nice Nice 
show twice. Guitaris t Jason 
Bue hler a nd percussionist 
Mark Shirazi, who have been 
playing together since 1999, 
play free-form ins lrumentaJ 
jams that vee r into no ise ter• 
r itory but retain melodic el
e men ts:. T h ey manage to 
make smart dance music that 
has no overdubs o r loops, but 
pknty of passion. 

mm 
BEN AND VESP1:R 
Beauty Bar 
617 E. Seventh St. 
Ben and Ve spe r a ren ' t the 
first band to s teal a monil<er 
fr om a n aca de m ic. (T he 
honor probably goes to '90s 
indie-rock act Wa ll Mink.) 
They m ay, however, be the 
first married cou ple from 
New Je rsey to m ake lu s h 
freak-folk about married life 
wi th kids . But despite th is 
descriptio n, the duo man
age s to keep th e twee quo
tient blessedly low. 

ILLUSTRATION SY WARD SUTTON 

ll'ilD 
JAVELIN 
Buffalo Billiards 
201 E. Sixth St. 
H ailing fro m Providence, 
R.I .. th is ind ie-dance duo, 
com pris ing cou sins To m 
Van Bu s kir k a nd Ge o rge 
Langford, blends Casio-style 
beats with whimsical lyrics. 
" No Mas: )3\•elin ' s Luaka 
Bo p debut featuring buz z 
single "Oh! Centra," is due 
Apr i l 20 , a nd i t' ll h i t the 
road th at m onth as an 
opener for Yeas ayer. 

Badges, please (from left): JJ, MALDITA VECINDAD 
Y LOS HIJOS DEL QUINTO PATIO, JAVELIN, NICE 

NICE, NNEKA and THE GOLDEN FILTER. 

Speakeasy 
Kabaret 
At die outer llmlls of m. urban music universe 
lies Madltb, • producer/errenpron Stones 
Throw Records known for his work with 
cutdna-edlt lctt lib Qu11lmoto Ind 
Y'Hterdap New Quintet (tlothof thM h1I own 
ellnfl) and his collaboration with MF Doom• 
Mldvlllaln. At the Stones Throw showcne, 
exPKt Madllb, his.teer IIOI Ind his label 
cohorts to spin esoteric, space-tunic "51 

iflil$M 
MNDR 
The Velveeta Room 
521 E. S ixth St. 
Oh , MNDR- the so lo proj
ect of Amanda \Varner- you 
ca me and you played some 
delightful electro pop . At a 

recen t Brooklyn set. M NDR 
(pro nounced "m a nder") 
qu ic kly wa rme d u p t he 
crowd wi th her sa rdonic . 
b rainy, 2010 take o n electro~ 
clash. Warner has said she 
was ins pired by dancehall 
and IDM and t.ikes pride in 
being one of a handful of 
women who can l:\,·ist knobs 
and talk gear with 1he nerdi
est boys . She's a beau tiful 
girl who knows how to work 
a synthesizer-what m ore 
could you wa nt? 

mm 
MALDITA VECINDAD 
Y LOS KIJOS DEL 
QUINTO PATIO 
Antone's 
213 W. Fifth St. 
Newl)· independen t Mexican 
rock legend Maldita Vecin
dad is back wi th "Circular 
Colect ivo," the band's first 
s tu d io album in 12 years. 
The road warriors' SXS\V 
show kicks off a run of U.S. 
dates lined up th rou gh the 
sum m er. T he socially con
sc iou s set is out March 30 
on Naciona.l Records with an 
iTunes prerelease in time for 
the.- fest ival. 
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i:ft•litl 
PLANET ASIA 
The Independent 
501 Brushy St. 

Looking for substance in yotu 
hip-hop' Add this stop to your 

SXS\V to-do list. This Fresno, 
Cali f .. esport's fluid flow and 

intellige nt wordplay have 
made the rapper a long time 
faveofthe hip-hopcognoscenti 
and underscore his own self. 
assessment: 11 Book smarts 
with a bunch of the comer." 

liiltl:itl 
NNEKA 
The Parish 
214 E. Sixth St. 
Nigerian singer/songwriter 
Nnclca is touted as the next Lau
ryn Hill, and for good reason. 
The 2009 MOl!O Award win
ner's U.S. debut album, "Con• 
crete Jungle." released Feb. 2. 
brings sodo-politica.1 relevance 
to music that spans R&B, reg
gae, hip-hop and Afrobeat. Fol
lowing SXSW, N neka will join 
the revived Lllith Fair tour. 

ll•li:• 
JJ 
Mohawk Patio 
917 Red River St. 
Swedish dream-pop d uo j j 

Bajofondo Is t he sexy Argentine t ango·electronlca 
collective headed by Academy Award-winning 
composer ("Babel," "Brokeback Mountain"} and Latin 
rock production legend Gustavo Santaolalla (fourth 
from left). The band has been touring material from 
Its latest album, "Mar Dulc,e," mostly In Europe and 
Asia for the last two years. Bajofondo will play a full 
set at SXSW with seven highly animated mus icians, 
Including a player of t he ba ndoneon (an accordion
like instrument used in tan go), as well as a DJ. The 
dance-friendly SXSW set Is part of an effort by the 
band to hit more U.S. markets this year; on t ap in May 
Is a collaboration with the Los Angeles Philharmonic 
If you need a memory Jog, check out the Acura ZDX 
commercial set to the single from "Ma~ Dulce." the 
sultry "Pa' Ballar." 

signed \\-;tl, Secre tly Omadian 
in January on the strength of 
its debut alb um, "ij no 2," re
leased on the Scandinavia n 
label SecreUy Yours. Follow
u p a lb um -~jj no 3"' was r e• 

leased March 9. and jj's SXSW 
s top falls between to ur dates 

for fellow alphabetically in
clined indie darling the xx. 

111:it• 
THE TEMPER TRAP 
Lustre Pearl 
97 Rainey St. 
Austin is a long way from 
home for the Temper Trap, but 
it's likely to find itself among 
friends. A rare example of an 

Australian band that makes 
no attempt to disguise iii> lust 
for world domina tio n, its 
blend of early U2 gu itars and 
soaring JeffBuckley-esque vo• 
cals-most potent on the mes
merizing "Swret Disposit ion" 
- has already made it the go· 
to act for m us ic directors 
looking for the ideal au ra l 
atcompanimeot to scenes of 
angst and heartbreak. Aus
tralia and lhe United Kingdom 
have already fallen for the 
charms of debut a lbum "Con
d itions" (Liberation/Glass
notc /Columbia) and now, with 

···sweet Disposition" breaking 

a t modern rock, the United 
States is next. Live, the band 
is a mo re aggTessive proposi• 
tion; frootman Dougie Mao
dag-i's energetic perfor mance 

will ensure that, even if you 
didn't know the group before, 

you won1t soon forget iL 

lfl·lt• 
GZA 
Mohawk Patio 
9'7 Red River St. 
A founding m ember of New 
York's mighty \Vu-Tan g 
Clan, GZA, some times 
known as the Ge nius, l'C · 

leased h is sixth solo album, 

"Pro Tools ," in 2008, which 
included 50 Cent-d irected 
feud t rack " Paper Plates ." 
While not in\lOl\led in the up
co m ing uwu -M assacre," a 
Method Man-Ghostface Kil
l ah-Raekwo n effort due 
March 30, GZA is rum ored 
to be working on new soUo 
material with unl ikely col
laborators that include Black 
Lips, King Khan and Deven • 
d ra Banh art. The m aster lyri
cist wi1l take the stage on 
Mohawk's sure-to-be-crowded 

patio for the Young Turks' 
mixed-genre showcase . right 

after Canadian e lectro- pop 

outfit Ho ly Fuck. Go all in 
for this one. 

ll1ml 
THE XX 
MOHAWK PATIO 
917 Red River St. 

When xx co-vocalist Romy 
Madley Croft first sang the 
wo rds, " I think we're super• 
stars," o n the U.K. alt-rock 
band's song "VCR," the g roup 
couldn't have been further re
moved from rock stardom . 
Hell, it couldn't even afford a 
DVD player. But the fact 1hat 
it wHI arrive in Au stin as one 
of th is year's buzziest attrac• 

lions shows just how far the 
m ysterious: Lo ndon act has 
come. So far, the band got 
there in a d istinctly old-school 
fash ion: ,~ia relentless tour • 
ing, strong word-of-mou th 
and a debut record, "xx~ 
(Young Turks), tha t appeared 
somewhere near lhe top of al
m ost every critics' l ist of 
2009 ' s bes t albums. Now, 
however, w ith the use o f 
" Intro• in AT&T's Winter 
Olympics-themed ad, the xx 
is abou t to crash the main• 

stream- and SXSW is a per
fect p lace to watch it happen. 
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Friday, March 19 
mm 
MAYER HAWTHORNE 
& THE COUNTRY 
Austin Music Hall 
208 Nueces St. 
Drawing inspiration from 

such icons as Curtis May• 
field. Smokey Robinson and 
Barry W hite, l.os Angeles
based soul singer Mayer 
Hawthorne will be a nice al

ternative for SXSW attendees 
who arc overdosing on indic 
rock. But \Vatch ou t fo r 
swooning ladies if Haw. 
thon1c sings "Just A itt't 
Gonna Work Out.• the single 
from h is 2009 release, "A 
Strange Arrangement." 

nml 
THE GOLDEN FILTER 
Emo's Jr. 
603 Red River St. 
New York-based electronic 
duo the Golden Filter is a 
SXSW veteran: It played the 
festival seven tintes last year, 
and while it might not be as 
omnipresent this time 
around, i t's still a b ig pres
ence. Best-know11 for remixes 
of tracks by Little Boots and 

Peter Bjorn and John. the pair 
also holds its own with its 
original m aterial. 

iilllitl 
MALUCA 
Mohawk 
917 Red River St. 
After a ch ance meeting with 
producer Diplo. 27-year-old 
Maluca (born Natal ie Yepez) 

went from singing karaoke
that's where the two met
to releasing their collaboratjve 

effort. "El Tigeraso. • last 
year. At SXSW, expect t h is 
fiery Dominicana by way of 
New York to continue cross• 
ing border lines with her 
self-p roclaimed merengue
acid~house. 

ll•l:i$M 
JUSTIN TOWNES 
EARLE 
Red Eyed Fly 
715 Red River St. 
Justin Townes Earle has 

moved well beyond his fa ther 
Steve' s estimable shadow to 

become one of the most dis
tinctive singer/songwriters of 
h is generation. He was named 

emerging a rtist o f the year at 
the Z009 Americana Music 
Awards, and h is '09 set "'Mid
night at the Movies• features 
intensely honest songs that 
leave a lasting impact. 

IIIDI 
NEONINDIAN 
Club de Ville 
900 Red River St. 
Llne up early for this one and 
wear protective gear, as label 
execs might come to beer• 
fueled blows at the gig . The 

much.buzzed-about act is al
ready the subject of an intense 
bidding war, which was 

sparked bya "Best New Music" 
nod by Pi tchfork and ce 
mented by a recent appearance 
on "Late Night With Jimmy 

Fallon.• Often described a, 

"'chillwave." Neon Indian's set 
is mellow but never d ull and 
m ore complicated than an ini• 
tial listen might re,1eal. 

if#lll1l$I 
RYE RYE 
BEAUTY BAR/PALM 
DOOR 
401 Sabine St. 
In her single "Bang," Rye Rye 
tells lis:te.ners to "throw your 
fucking sets up" and "ride up, 
throw it oul a nd bang!" The 
Baltimore MC/ da ncer and 
M.I.A. protege wi ll probably 
request the same of her fans 
during her Beauty Bar/ Palm 
Door showcase, in addi tion to 
more tough-girl talk. 
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Saturday, March 20 
mm 
SHE&HIM 
Auditorium Shores 
Riverside Dr ive and South 

First Street 
Fronted by every indie rock 
boy's dream girl, actress Zooey 

Deschanel, She & H im can 

credita large partoftheirrabid 
fan base to blissed-out, bespec
tacled fanboys. But ignore the 
droolin g hipste rs and the 

hype . because while De
schanel is stunning, she's also 

talented. ' fogether with M. 
\Vard . she makes sweet , 

sunny, well-crafted pop music. 
Look for them to showcase 
tracks from their forthcom ing 

Merge Records release. •vol
ume Two," as well as thrir 

debut album, •volume One." 

11.Jiitl 
MICKEY FACTZ 
Beauty Bar Backyard 
617 E. Seve nth St . 
Bronx-bred MC Mickey Factz 
will showcase h is lauda ble 

rhyming chops at SXSW's 
Beau ty Bar Backyard. Factz 

also appears in the fi rs t com• 

mercial of the recen tl y 
launched Honda campaign, 

Rhym es & Reason. which is a 
series of videos following the 
rapper in his b id for fame. The 
firstclipofthecampaign fea

ttues Fact.z in his stomping 
grou nds and briefly depicts a 
leen version of him gazing at 
aspiring rappers in a cipher 
on a street comer and then in 

the booth laying vocals to his 
hit track, "'Automatic ... 

nm:11 
MATIMORRIS 
Centr al Presbyterian 
Church 
20 0 E. Eighth St. 
Matt Morris a11d Justin Tim

berlake's friendship goes back 
to their Mickey Mouse Club 
days, but now the :-..inger/song• 
wr-iter is 'fimberlake's new 

artist on Ten nman Records . 

The two made a splash with 
their .. Hope for Haiti" CO\·erof 
Leonard Cohen's ·'Hallelujah," 

and Morr is hopes to do the 
s ame with h is recen tly re-

leased debut, "When Every• 

thing Breaks Open.· 

IDD 
SLOW CLUB 
Latitude 30 
512 San Jacinto Blvd. 
While many people m ight 

not ha,•e heard ofU.K.-based 

folk-rock duo Slow C lub, 
they've probably heard its 

m usic-the band has scored 

high-profile synchs on NBC's 
"Chuck," as well as in ads for 
Ritz Crackers. Lay's Potato 

C hips and Yoda fone. The 
band, signed to Moshi Moshi 
Records, grew out of the 

breakup of the Lonely Hearts 
and blends '60s pop with an 
occasional gospel flourish. 

lf#i•l1itl 
SOULS OF MISCHIEF 
The Independent 
501 Brushy St. 
Twenty is the new 30, and 
2010 is the new 1993-at least 

that's the case for the Bay 
Area's Souls of Mischief. The 
h j p.hop quartet returned to 

the m usic scene last year with 
.. Montczuma's Re,•enge" and 

'"'"" p lans on taking SXSW 
way back with performances 
o f "From '93 Till Infinity" and 

other n uggets. 

IBII 
JAPANDRQIDS 
Galaxy Room 
508 E. Sixth St. 
Vancouver noise-punk duo 
Japandroids earned major 
buzz last spring for debut 

album ·ro,1-Nothing" and ha, 
seen its iodie cachet rise ever 
s ilnce. Gu itarist Brian King 
and drummer Da\'id Prowse 

will start releasing a 7-inchsin
gles series April 13 and have 

several fest ival gigs lined u p 
after SXSW, including Bonna
roo and Sasquatch. 

Reporting by Ayala Ben• 
Yehuda,Judy Cantor-Navas, 
Mariel Concep{;ion, Ann 
Donohu,, Cortney Harding, 
Monica Herrero, Jason 
Lipshutz. Gail Mit.chdl. Evie 
Nagy, MitcheU Peters, David 
j. Prince. A'1ark Sutherland 
a11d Ray Waddell. 

Best Of The 
Day Parties 
It wouldn't be SXSW without the 
day parties-your chance to start 
drinking beer at noon and see the 
buzziest bands p lay in the sunlight. 
Many of t hese shows require RSVPs, 
so be sure to do some checking 
before you go. 

WEDNESDAY, 
MARCH 17 
Free Energy and 
Freelance Whalcs/11:30 

a.m., Galaxy Room/ 
Paste Magazine Party 

The Terror Pigeon 
Dance Revolt/noon, 

Em o's Annex/ 
Independent Online 
Distribution Alliance 

SXSW Day Party 

Toro v Moi and Real 

Estate/noon, Red 7/ 
Terrorbird Media and 

Forcefield PR Third 
Annual SXSW Day Party 

Plants• Anlmals/ 3 
p.m., East Tent in Brush 
Square Park/Canadian 
Blast BBQ 

THURSDAY, 
MARCH 18 
Shearwater and the 
Low Anthem/11:30 a.m., 

Galaxy Room/Paste 
Magazine Party 

Milke Snow, Fool's Gold 

and Casloklds/ 11:30 
a.m., Cedar Street/ 

Filter Magazine's 
Showdown 

Or, the W hale/noon, 
Spider House/ Brooklyn 
Vegan and AnSo 

Day Party 

The xx, Oum Oum Girls 
and Holly Miranda/ 

noon. French Legation 
Museum/ Other 

Music and Dig for 
Fire Lawn Party 

Surfer Blood and 

Royal Bangs/noon, 
the Compound/ 

Consequence of 
Sound and Sled Is land 

SXSW Day Party 

Dengue Fever /noon, 

Flamingo Cantina/ 
Team Clermont and 

MBV Music College 
Day Party 

Sleigh Bells, G·Side 
and Local Native/noon, 

the Parish/NPR Music 
Presents 

No Age and Best Coast/ 
1 p.m., Red Fez/ 
Saucony, Rock Steady 

Music, Death+ Taxes 
present Perfect Pairs 

FRIDAY, 
MARCH 19 
Dawes/11:30 a.m., 

Front Gate Tickets/ 
Sustainable Waves 
Morning After Party 

The Temper Trap and 
Nneka/ 11:30 a.m., 

Cedar Street/Filter 
Magazine's Showdown 

Warpaint and Serena 
Maneesh/noon, Red 

Eyed Fly/Little Radio 
Day Party 

Frightened Rabbit 

and the AV Club/ noon, 
the Mohawk/Canvas 

Media and 
Flowerbooking Present 

Fucked Up/ noon, 
Red 7/ Shlrts for a 

Cure Party 

Superchunk and the 

Pains of Being Pure at 
Heart/noon, la Zona 
Roza/Village Voice 
Media Party 

SATURDAY, 
MARCH 20 
Ben Gibbard, Wye Oak 

and the Morning 

Bcndcrs/1 p.m., the 

Parish/ Stereogum's 
Range Life 2010 
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THE 
BILLBOARD 
SHOWCASES 
Give us four nights to program whatever we want, 
and we'll give you diverse top-tier acts from all the 
genres we cover, from Latin to hip-hop to rock. All 
performances are at the Billboard.com Bungalow 
at 708 E. Sixth St. in downtown. 

WEDNESDAY, 
MARCH 17 
BILLBOARD EN 
ESPANOL SHOWCASE 

DD 
PATAFUNK 
Caracas, Venezu e la-based 
Pata.funk's goal is to •Vmake 
people of different cult,ues 
dance to one amazing sound.'" 
To get.the job done, this par ty 
squad anchored by DJ CEM 
mixes Brazilian music, disco, 
dub, jazz, mambo, reggae and 
rock into the funk. 

11D 
BAMBARABANDA 
Onstage with electric guitars, 
violin and charango (a South 
Americ.an ukulele), Bambara• 
banda's provocative mash-up 
fuses the music of Colombia's 

Andean region with universal 
rock and e1ectronica. 

mm 
NO TE VA GUSTAR 
Ow ner of a trio of triple
platinum albums in i ts na• 

t ive Ur uguay, No Te Va 
Gu star stops at SXSWon its 
firs t U.S. tour. NTVG's orig• 
lnal sound mixes rock with 
traditional Urllg ua)'an can
dom be rhyth m s . reggae, 
salsa and ska. 

mm 
BANDA DE TURISTAS 
Psychedelic rockers Banda de 
'f\.tristas arrive at SXS\V after 
opening for Coldp lay in 
Buenos Aires for a crowd of 
more than 60.000. I ts fi rst 
U.S. release, "Magical Radio
phonic Heart;" is out on Na
c io nal Records. 
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&DD 
GUSTAVO GALINDO 
T he Los An ge les-based 
singer/ songwriter, who gre-w 
up be tween Mexico and Cal

ifornia. describes "La Ciudad 
)' el Mar"-to be released o n 
Sul'co/Un iversa l, home o f 
Juancs-as ''sor1ic:: rock 
m i xed with Latin rh yth ms 

and romantic choruses ... 

Ill.El 
DIVISl6N 
MINUSCULA 
Division Min(iscula's 2001 
debut, "Extrai\anado Casa; is 
a cornerstone ofMe:dcan mil
lennial pop punk, and it's e-x
panded the scope of its sound 

throughout the Latin a Item a
tivt scene. With its latest, tJ1e 
classic rock-reminiscent "Sire
nas"- recorded in Los Angeles 
at J•ck Johnson's Bmshfire Stu• 
dios-the band is fronted by 
magnctic,1ocalist Javier Blake. 

THURSDAY, 
MARCH18 
11D 
GRYNCH 
With a polished delivery an d 
head-knocking beats. Gryn ch 
has emerged from the SeauJe 
h ip-hop sc<:nc and s hare d 

s tages with Nas, Clipse and 
Blue Scholars. The 23-ycar-old 
MC specializes in the charis
matic storytelling found on re
flective ban ge r "'Tim e .. a nd 

breakout track "My Volvo." an 
ode to his decades-old car. 

I.D3 
U- N- 1 
Altho ugh i t hails from the 
gangster-rap Mecca of Ingle
wood, Calif., rap duo U-N-l 
dabbles in progressive hip-hop 
and prefers rhymin g about 
sneakers . .\!Cs Thurzday and 
Y-0 took their vibrant word
play to a new level with 2009 
sophomore disc "'A Love 
Su prem e." This m onth U•N• 

I released a deluxe edition of 
.. Supre me'" with a remix of 
bo isterous cut "Land of the 

Kings" featuring Bun B. 

11D 
DINOSAUR BONES 
In less than two years, Di
nosaur Hones has been creat
ing significant buzz out of the 
Toronto music scene without 

releasing a proper full-length. 
Led by singer /songwriter Ben 
Fox, the five-piece's sprawling 
indie rock arrangements re• 
call fe llow Canadian act Bro
ken Social Scene on its 2008 

self' titled EP and recen t" Roy
alty/ tee Hotels" 7-inch. The 
band is working with producer 
Jon Drew (Fucked Up, Tokyo 
Police Club) on its much-an
ticipated debut album. 

mm! 
ATHLETE 
English qu artet Athle te's 
knack for stad ium-s ized 
melodies has been making 
waves overseas for n early a 
decade. Its 2003 debut "Vehi
cle, & Animals" wai; nomi· 
nated for a Mercury Music 
Prise, while 2005 follow-up 
"Tourist" hi t No. 1 in th e 
United Ki ngdom on the 
strength of slow-building an
th em "Wires .• The band's 
fourth effort, "Black Swan," 
was released in the United 
Slates March 2. 

1111D 
THOSE DARLINS 
'" lfyou can't hand le crazy, 
then get up and lea,•e,"Those 
Da rli ns s ing on s tan dou t 
track ·'Wild One," and the line 
is a fitt ing ntantra. The coun• 

try-pu n k trio delivered a 
spunk)' self' titled debut last 
yea r filled with bris k hooks 
and ukulele jams. After play• 
ing Bo nnaroo and o pen ing 
for the Black Keys' Dan Auer
bach last year, the Darlins are 
set for another year of tour• 

ing , includ in g a r un w ith 
Deer 11ck. 

lfl•I:• 
MAN MAN 
Philadelp hia-based "Gypsy 
jazz" band Man Man knows 
how to put on a vis ually in• 
teres ting s how- the ac t's 
members, who all go by pseu
donyms, wear white outfits 
and face paint when they play 
live . But the ir music stands 

up on its own; songs have ap· 
peared in ads for Nike and the 

YACHT 

TV i;how "Weed~,· and 2008 
album " Rabbit I labits" cracked 
the Billboard 200. 

IIDI 
DEAD CONFEDERATE 
With layered guitars and 
h aunted songwriting, Dead 
Confederate talces a nvangy ap• 
proach to alternative rock that 
nods to its Georgia roots. After 

signing with the Artists Orga
nization, Dead Confederate re
leased debut album "Wrecking 
Ball" in 200S and played shows 
last year with Alberta Cross 
and Heartless Bast,irds. 

FRIDAY, 
MARCH19 
DD 
THE ASTEROIDS 
GALAXY TOUR 
Danish group the Asteroids 
Galaxy To u r is s t ill bes t
known for i ts infectious sin
gle "Around th e Ben d." 
which was featured in an 

Apple i Pod Touch commer
cial in 2008. Fortunately, 2009 
debut a lbum ·'Frui t" proved 
that ,·ocalis t Mette Lindberg 
and producer LarS Iversen 

have plenty of spacey pop 
tunes up their sleeves. A fter 

opening for Amy Winehous e 
and Katy Perry, the b an d is 
takin g i ts ho rn•laden l ive 

show to the United States and 
Europe this year. 
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Electro-pop trio Brahms 
formed in the Grecnpoin l 
neighborhood ofBrooklyn only 

a few months ago but has rap
idly developed a unique sound. 
Using th robbing synth lines, 
stuttering percussion and vocal 
harmonies, the ,till-unsigned 
band has shown tremendous 
potential on its early demos. 
Brahms' stylish moves have al
ready been seen by crowds in 
t he thousands and landed it 
gigs with equally buzzworthy 
grou ps like Delorean and 
Sleigh Bells later this spring. 

l!ilDI 
YACHT 
Following its unassum ing 

2007 debut, electronic duo 
Yacht began coloring o u tside 
the lines with last year's 
cracked-pop opus • see 
Mystery Lights." Mixing visual 
artistry and oddball rh)~hms, 
Jona Bechtolt and Claire L. 
Evans turn their far. reaching 
concepts into indelible jams 
like "Psychic C ity (Voodoo 
City)" and "Ring the Bel l." 

Now signed to DFA Records, 
Yacht has become the tcrebral 
complement to dance-ready 
labelmates LCD Soundsystem 
and the Juan .\A.aclean . 

DID 
THE DEATH SET 
The Death Set has taken its 
pulse-pounding sound around 
the globe after forming in Aus
tralia in 2005. ltoffered an en• 

ergized fusion of punk rock, 
pop and clectronica on its 
2008 debut albu m , "World

wide," and the Death Se t's 
h igh-wire live show, which 

---------------2010 

has in duded covers of every
thing from Nirvana to the Jack
son 5, ren,rns to SXSW for the 
third s traight year. 

IRDI 
THESE ARE POWERS 
The la test experimental proj
ec..1 from former Liars bassist 
Pat Noecker, T hese A re Pow
ers offers hypnotic vocals 

courtesy of singer /guitarist 
Anna Barie. Alier releasing 
debut disc .. Ter rific Scasonsu 
in 2007, the band signed with 
Dead Oceans and played live 
shows with boundary-push• 
ing acts like Ponytail and Dan 
Deacon. These Arc Powers' 
2009 d isc "All Aboard Future" 
features the type of fuzzed
out bass a nd polyrhythmic 
beats that would dazzle fans 
of Crystal castles and Health. 

II.ml 
BT 
Under the stage name BT, 
American producer Brian 
Transeau has been transfom1-
ing house m usic with his epic 
electronic tracks s ince the 
mid-'90s. Between releasing 
his own celebrated a lbums, 
co mposin g film scores and 
playing high-octane gigs, 8T 
contributed to the American 
pop landscape with produc
tion work for Britney Spears 
and 'N Sync. •These Hopeful 
Machines," B'f's latest batch 
of dance songs, was released 
in February. 

SATURDAY, 
MARCH20 
ALL TIMES TBA 

ESTELLE 
British singer/song·writer Es· 
telle introd uced hers elf to 
U.S. audiences with hit 2008 

single "American Boy" fea
turing Kanye \Vest, wh ich 
netted her a Grammy Award. 
Howe,•er. h er bubbly R&B 

has been m aking waves in 
the United Kingdom si11ce 
2004, and sophomore disc 

"Shine" featured collabora
t ions \vith John Legend, 
\Vi ll.i.am and Mark Ronson. 
·Freak, ·· Estelle's latest sin

gle featuring Ka rdinal Off• 
ishaJl, marks a vivacious turn 
toward pop music in antici
pa tion of upcoming thi rd 
albttnl "All of Me." 

DIANE BIRCH 
The 27-year-old Diane 
Birch's sumptuous voice and 
jazzy arrangem ents turned 
heads last year with the re
lease o f debut album "Bible 
Bell" Under the guidance of 

S-Curve Records founder 
Steve Greenberg, who helped 
Joss Stone and Jonas Broth• 
ers breach the mainstream, 
Birth's sotLlful piano tunes 
have been featured on VHl 
and "Jimmy Kimmel Live!" 
She recently wrapped a tour 
with Nick Jonas & t.he Ad
m inistration. 

STREET SWEEPER 
SOCIAL CLUB 
A high-profile collaboration 
between Rage Against the Ma
chine's Tom Morello and the 
Coup's Boots Riley, Street 
Swt,;,per Soda( Club adds a fu. 
turistic shade to rap-rock. Tiie 
act's 2009 self.titled debut is 
packed with in-you r-face jams 
like single" JOO Little Curses• 
and searing funk-rock like 
"The Oath." After opening for 
J a nc's Addiction and Nine 
Inch Nails last year, the band 

will bring its rousing dynamic 
to SXS\V, 

PANEL PICKS 
Attend these five panels. and you 
can legitimately write off your 
SXSW trip as a business expense! 

\\' i-.: [ . I;; !-~ :. ;:.. ( 

"Crowdlundlng Music: Raising Money 
From Your Fans," 3:30 p.m., Room 17AB 
Topspin CEO Ian Rogers, fan-funded 
artist Allison Weiss, Kickstarter.com co
founder Yancey Strickler, Toolshed CEO 
Dick Huey and reporter/Kill Screen 
videogame magazine founder Jamin 
Brophy-Warren reveal the best ways to 
get fans to pony up for your project. 

l ~ -: ·. ,;· ' , ~ t· ' :. f 

"Welcome to the Music Business: 
You're Fucked," 12:30 p.m., Room 17AB 
Former Public Image Ltd. and Killing 
Joke member Martin Atkins, who owns 
Invisible Records and Mattress Factory 
Recording Studios, leads this cheery 
tutorial and troubleshooting session. 

"Music Publishing: Making Money In 
Your Sleep," 3:30 p.m., Room 17AB 
It's your lucky day. Panel ist Eric Beall, 

VP of A&R at Shapiro Bernstein 
Music Publishing, is the author of 
"The Billboard Guide to Writing and 
Producing Songs That Sell'" and 
"Making Music Make Money." Look to 
his co-paneli sts from the Harry Fox 
Agency, PEN Music Group and Platinum 
Pen Publishing for more on getting 
paid for synchs. mechanicals and 
performance royalties. 

"Why Hasn't the Record Industry 
Sued Girl Talk," 5 p.m., Room 13A 

How did Girl Talk manage to release 
an album with hundreds of uncleared 
samples without getting h it with a 
lawsuit? Learn your fair use rights in 
a session with legal experts and 
DJ Spooky. 

~-· / , ;:, ' i ' i ' ' 

"Using Brands to Help Your Career," 
3:30 p.m., Room 12AB 

Commercial synchs aren't the easiest 
way to get a brand to pay for your mu
sic. Get creative with advice from music 
branding strategists who've wor ked 
with everyone from the Gap to the 
Dallas Cowboys to Absolut. 
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liAhENli tlP lrO EtEVEN 
READY TO TAKE IT UP A NOTCH? CONNECT WITH THE 

NEXT GENERATION OF ENTERTAINMENT LEADERS. 

At Belmont University, we take preparing students tor the real world to 

the extreme. Recognizing more than 30 years of successful graduates, 

Rolling Stone and Time magazines have both ranked Belmont as having 

one of the " Top Music Business Schools" in the United States. 

615.460.6272 I www.BELMONT.edu 
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~eel the burn: At SXSW 
Interactive 2009, Zappos.com 

CEO TONY HSIEH gave the 
opening remarks while the 
ScreenBurn Arcade (right) 

s_howcased the liltest in 
v1deogame technology. 

2010 

ALIENWAREf 
\ 

\ 
\ 

./ 
~, 
J 

,.v 
,._ ... .. ~ A 
. ". 

~ -
... 

·~ .-:t ... 
"I -

' • ·~ ~ 1 

" ~ \'\' I I 

~ ,. 
\-

" ~ .ia: , -

PUTTING 
THE TECH 
IN TEXAS 
How SXSW Showcases 
Rising Digital Stars 
BY ANTONY BRUNO 

~ 

' .'-J ... 
t 

m 

. , ---~-
- 'I . . . -

1 :-:;. l ~ ••.• -· "'\.. t -, . llf;.;. . . _f .\ • 

.... , 
\ 
•• 

~ P' ::: . '-, • • , _ ' . -.~--·: ;.._._\ ; : ... , ' 
-- 1" . - ill~t. 

~ ~~ ·~ 

Bands aren't the only ones that use the South by Southwest 
(SXSW) conference to launch t heir careers or generate 
attention around a new release. 'I! The annual event, taking 
place March 12-21 in Austin, is also an effective p latform to 
build b uzz for a new company or product. 

Recall Twitter. the brcakottt star of the 2007 

confab. Or the popular Facebook game "Four
square," which used last year's event as a launch• 
ing pad. 

Most of these companies plant their flag dur
ing SXSW's interacti vr poTtion, wh ich r uns 
March 1 2-16, before the music begin s. 

Organizers are holding their second annual 
BizS park Accelerator contest, for which com pa

nies are selected to present their products to a 
live panel. The conference also has several ex• 
hi bit packages designed to generate additional 
attention. And then, of course. there are th~ pa r• 
t ies and s howcases to piggyback upon. 

To b.- sure, SXSW is fertile ground. It's filled 
with artists that, if recn1ited as allies, can pro• 

mote new services to legions of fans. Attendees 
are at. once trendsetters and influencers \vho can 
spread needed word-of-mouth to generate mo
mentum a.swell as key entertainment industry 
executives able to s trike partnershi ps. 

But to have a successful SXSW launch , one 
must compete for at tention amid multiple par
ties, events and nows. And therein lies the great
est opportunity. Services that break through the 
noise of SXSW are those that best help atten
dees navigate the signature chaos of the event, 
thereby illustrating their usefulness. Twitter did 
so by helping attendees keep abreast of the bu zz. 
worthy news; .. Fo u rsq uare'" by help ing monitor 

who was attending what event. 
\Vhat follows is a continued on >>p29 
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Going mobile: Artists can 
create their own apps for 
iPhone or Android phones 
with Mobile Roadie. 

from >>p27 

selective Hstof companies that have the poten
tial to "pull a Twitter" at SXSW. Some are launch• 
ing, while others have been arotlnd bu tare read)' 
to grow their footprint. 

MOBILE ROADIE 
Th is provider of mobile a pplication platforms 
for the iPhone and Android devices has al• 
ready come a long way. It launched at last 
year's SXSW, with the Orchard as its sole 
music industry partner and a handful of artist• 
based apps to show off. 

It now counts a11 major labels jexcept\V.arner 
Music Group) as clients, has deals with such 
management companies as Frontline and En• 
deavor and boasts more than 400 apps that were 
built using its platform. 

The company's offer is simple. For an upfront 
setup fee and monthly hosting cost, Mobi le 
Roadie provides tools that let artists create th cir 
own iPhone or/\ ndroid app without need for 
any programming skills. Clients upload their 
content and select features like fan chat and news 
alerts . Artis ts with apps on both devices need 
only updatcthell' content once, and the platform 
will automatically make the necessary changes. 

The company is looking to expand, targeti11g 
hotels, authors, politicians and eve n confer
ences-basically anyone interested in develop· 
ing a sma rt-phone app on the cheap. 1t has 
created an app for a SXSW karaoke party hosted 
by Mashable, a blog that focuses on Web 2.0 and 
sociaJ media news. It hopes to dcn1onstrate how 
mobile apps can be used to connect to a shared 
experience and drive traffic to the Face book and 
Twitter pages of those partici pating. Mobile 
Roadie also a finalist in the Accelerator contesL 

111e company is working with AllAccessToday 
on a program to give fans the opportunity to buy 
the live recording of concerts they've attended. 
Fans with a smart phone that contains an app de• 
veloped for either an artist, venue or tour would 
rccci\'e an alert at the end of the show offering 

them the opportunity to buy that night's set. 
Among the performers using Mobile Roadie 

to drive their online app presence, according to 
the company.are Madonna, Ashton Kutcher and 
Dolly Parton, with Taylor Swift on tap. 

COLLECTA 
There's search. and then there's real-time search. 
What's the difference? The latter updates results 
as new data comes in, like a stream of results 
rather than a static page. Collect.a. is one o f many 
with its hat in the ring. but has some interesting 
music-industry bona fides backing it up. 

The company launched last June, and the sen•• 
ice remains in pub1ic bcta mode. Th~ search tool 
aggregates content from more than 10 million 
sources, including news sites. 'l\vitter, blogs and 
social media sites for video and photos. Results 
include news stories from Reuters, blog posts 
from services like Word press, reader comments 
from either, Twitter updates, photos from Flickr 
or1'witpkand videos from You·n,beand uS1rean1. 
And all result,; are fi lterable by content type. 

In December, Collecta launched a search tool 
just for MySpacecontcnt. In January, it unveiled 
a widget that can reside on any Web site that dis• 
plays a constant stream of results based on any 
topic chosen by the silt. For exam pie, a band can 
put the widget on its s ite that st.reams real-time 
results of any news. comments, photos or videos 
based on the group. It has a mobile app in the 
works as we11. 

CEO Gerry Campbell was tiie former president 
of search and content t.ec.hnologies for Reuters, 
senior VP of search for AOLandanearly in\1estor 
in companies like Surnmize, TweetdeckandStoc:k• 
]\vits. l'ounder Brian Zisk created tl1e San Fran 
MusicTechSu.mmit and helped create the Fuh1re 
of Music Coalition. 

The company is a finalist in the Accelera
tor contest and will present at the Tech Cock
tail and Social Media Clubhouse networking 
events. contlnuedon >>p30 
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Our entertainers come from every state and tour every continent 
Places like Egypt, Italy, Japan, Iraq and Greece, to name a few. 
Performing for our troops and their families. Playing large, medium 
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NEARVERSE 
The key to a w inning mobile strategy may be the same as that 
for real estate: location, location, location. 

NearVcrse is a startup banking on that philosophy with 
a new location•based media.sharing service called Lokast 
that it plans to premier at $XS W. Once installed , the app 
\\!ill allow users to share content stored on their iPhone 
with one anothe r u sing the device's Bluetooth connection. 
That has se,•eral consequences. fi rs t, the technolog)"s 
range allows a u ser only within 300 feet of another to share 
conten t. Second. sharing ca n be done only on a one-to-one 
b asis rather than one-to-many. And third, the content 
shared won't eat up the bandwidth of the area's Wi-Fi or 
cellular n etwork, something for which devices like the 
iPhonc are notorious. 

(rs not )'et clear what conte nt Lokast will support, but early re
por ts indicate the company is working with some SXSW bands to 
make exclusive con tent available for sharing by attendees who in
stall the app. While labels are likely to retain control o,•er the d is
trib ution ofthcirtontent, Lokast c:ou.ld emerge as a way to distribute 

what free promotional material they do allow, as well as offer indie 
and tmsig·ned acts a way to tap into word-o r-mouth activities. 

The app initially will be only for the iPhone, bt,t an Android 
\1ersion is in the works. 

KHUSH 
How fan1iliar does this sound ? A group of m usic technology 
professors and students team to create an app that h elps users 
make their own songs by reformatting their voice and adding 
the music background. 

No, it'snotthe hugely popular"( Am T-Pain" app Ii-om Smule
it's LaDiDa from newcomer Khush, Created by members of the 

= -::CLL.CC A • AticlhOtltb~rw,.lyWWut-
11)('}11db,gSteW1'11)'1et 

Digital debuts: New sites and apps at SXSW Interactive 
include (clockwise from top) Collecta. LaDiDa and Lokast . 

Georgia Tech Music Intelligence Lab, LaDiDa has users sing their 
original lyrics into the mic on an iPhone, which it then analyzes 
and automatically creates original background music to match. 
It even uses pitch correction to help the vocally challenged. 

Users can select the musical style-from piano pop to various 
versions of rock- but each resulting song is distinctly different 
from the o ther. 

The "reverse karaoke" app launched last October for $3 and 
received an update last m onth. Users can share their songs on 
Facebook, but the company will introduce new s haring fea
tu res al SXSW. 

CEO Prerna Gupta says ((hush hopes to team wi th ar tists to 
eventually scU artist-branded background music to add to the app 
and promote singing con tests a mong fans. The app is a finalist 
in the Accelerator contest. 

a1{usie 
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June 15-16, 2010 • Edison Ballroom • NYC 
:, 

Join Billboard and Adweek at the 2nd annual Music & Advertising 
Conference to explore how big brands, artists and music supervisors 
are benefiting from working together! 

TOP REASONS TO ATTEND: 
• Network w ith top brand marketers, artists and music supervisors 

• Learn the process of placing music in advertising 

• Find out how to make the rights to your music more accessible 

• Hear how brands turn to music to amplify their marketing message 

OTHER DIGITAL 
CONTENDERS 
Many other companies are attending SXSW to 
show off their wares. Here's a brief roundup of 
other not able contenders. 

MOG, which launched irs All Access subscription 
music service last year, will announce updates to 
the service and give attendees rides In a pimped
out van called the MOGMobile. Recent " artists of 
the day" highlighted by MOG's Web editors Include 
l<id Cudl, the Morning Benders, t he Bar-Kays and 
Peter Gabriel. 

Several digital-music-services companies 
designed to help emerging and established 
artists do anything from sell concert tickets to 
market on social networks will be in attendance, 
Including BandCentral, l<lckstarter, Songklck 
and Next Big Sound. 

Building off the success of Twitter will be 
companies that add new niche capabilities to the 
"lif e streaming" practice, Including DotSpots, 
which lets users add comments, video, photos and 
files to news stories onllne; and Fl avors.me, which 
aggrega tes multiple online profiles into one 
manageable identity. 

Heatwave Int eractive will promote a new 
Facebook game called · Platinum Life," a social 
game in which users pretend to be hip-hop 
industry moguls. - AB 

A CONVERSATION WITH: 

STEVE SCHNUR 
Worldwide Execut ive of 
Music and Marketing, 
Electronic Arts 

• Discover how to target brands in specific sectors such as automotive, 
apparel, video games and MORE 

$375 Early Bird Rate - Register By March 19 & Save! 

CONFERENCE SPONSORS: - -----

- Mozes 
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MEDIA SPONSORS: 

MusicAndAdvertising.com 

For Registration Information: Lisa Kastner LKastner@Billboard.com 646,654.4643 

For Custom Sponsorships: Kim Griffiths Kim.Griffiths@Billboard.com 646.654.4718 

http://freedowns.net/


www.freedowns.net

The morale you raise the most may just be your own. 
Experience the greatest audience in the world on a USO Celebrity Tour. Call Bernie Rone at 703-908-6480. 
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TALKING 
DIGITAL 
All-Star Keynote Lineup 
Set For SXSW Interactive 
BY THOM DUFFY 

Three years after Twitter emerged as a 
breakout technology at the South by 
Southwest conference in Austin, 
providing attendees w ith 140-
character bursts of news throughout 
the event, Tw itter CEO Evan Williams 
will return as one of the keynote 
speakers at SXSW Interactive. 

\Vh ile the con fab marks its 24th year, SXSW lnteracti\·e 
launched in 1994 as part of the music conference's expansion into 
fdrn and rnultintedia. SXS\V now showcases cutting-edge tech
nology through speeches, panel discu ssions. a trade show .and 

awards. The event will n m March 12-16, dovetailing with theoveI
all confrrencc (March 17-Zl). 

C-Qpening remarks at SXS W I nterat"tive will be made March 13 
by Danah Boyd. Considered one of the leading thinkers on the 

Ray, 

Talkers on tap: Spotify CEO DA N IEL EK ( left) and Twitter CEO 
EVAN WILLIAMS will address attendees at SXSW Interactive. 

impact of socia1 networks, Boyd works at Microsoft Research New 
England and is a fellow at the Har\lard University Berkman Cen* 
te.r for I.he lnH .. -rnet. 

"My research examines sod.al media, youth practices, ten
sions between public and private, social ne twork sites and 
other inte rsections between technology and society," Boyd 
says on her Web site, 

On March 14•, Designers Accord founder/executive director 

Valerie Casey will give a keynote address. The Designers Ac• 
cord describes itself as "a glob;al coalition of designers, educa
tors and business leaders working together to create pof>7tive 
etl\'ironmental and social impact. " Casey has been named a 
"Hero of the Envi ronment" by Time magazine. 

,IMywork focuses on new ways to problem-solve and collabo
rate." Casey says on her Web pro file. · Even though my approach 

is often tlieory-based, 1 like prototyping ideas more than just talk
ing about them." 

Twitter's Williams will partici pate March 15 in a ke;,.note in
terview conducted by Havas Media Lab director Umair Haque. 
Prior to launching Twitter, \Villiams co-founded several d igi• 

ta! companies including Pyra Labs . which crea ted Blogger's 
authoring software. Haque is founder of Bubbkgcncration, 
which describes itself as a Web site about ·corporate strategy. 
business strategy. business models, innovation, ,·enture cap
ital and theory." 

Last.ly.on March 16. the SXS\V Interactive keynote address will 
be presented by Danit! Ek, co-founder/CEO of the onlinc music 
service Spotify. 

In addition to the keynotes, panels and parties, here are other 
highlights ofSXSW interactive: 

The second annual Microsoft BlzSpark Accelerator will aim 
to identify the best new products in social media, mobile apps, Web 
entertainment and other areas. On March 15, more than 30com
pa.nics will demonstrate their products and technologies for judges 
and art.endees. The following day, one dozen companies will be 
chosen for a final ro und with a winner named at the conclusion 
of the competition. 

TI1e Web Awards will be presented March 14 to contenders that 

were latmched or completely redesigned in 2009. 

The ScreenBum Arcade, wh ich will t.ike place throughout SXS\V 
Interactive, provides attendees with news on the videogame busi
ness and allows them to try their hand at the latest technology. It 
also includes the second annual Sc.reenRurn at SXSW Game De• 
sign Competition. 

You've been my hero for years. 
I've always loved your music and 
respect your commitment to keep 
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Western S · g alive. Here's to 
another 40 ! Or at least maybe 20. 
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soothing decor 

flawless design 

sublime amenities 

what can we do for you? 

THE 

AL --- X 
overnight or over t i me 

203 impeccable guest rooms and deluxe suites 

interior design by David Rockwef( 

flat-screen TVs in al( bedrooms, 

bathrooms & living rooms 

24-hour room service from Riingo~ and 

award-winning chef, Marcus Samuefsson 

The Alex Hotel 205 East 45th Street at Third Avenue New Yonc. NY 10017 

212.867,5100 www.thealexhotel.com 
C>2010 The Al•x Hotel 
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The Debt. lti Enough to Drive You 

We can help stop the madness with a 
Debt Consolidation Loan as low as 9.9% APR. 

Like the itch you can't quite reach, 
or a squeak that just won't stop or 
your neighbor's prolific hole digging 
pooch, living with debt is enough to 
drive you nuts! 

But you can stop the madness with a 
Debt Consolidation Loan from 
First Entertainment. 

Starting at 9.9% APR: this loan 
is the smart, logical way to dump 
other lender loans and their insanely 
high interest rates. Visit us at 
www.firstent.org or call us at 
888.800.3328. 

Don't procrastinate, your chance 
at sanity ends March 31, 2010. 

-== FIRSTENTERTAINMENT 
• - CREDITUNION 

An Alternative Way to Bank~ 

• APR = Annvo.l Percentage Rote. 9.90% APR i5 the preferred ~e for loon omounts of $500 lo S20,000. Mcximum lerm ~ 36 month$. Not all memben mcy qualify for the prek-rred rote; other rotes end berms ma1 apply. A!l loons 
subject ,o credit o,:iprovol loan offer YO lid Jar,uory I, 2010 thl'Ollgh Morth 31, 2010. loon pto~ds may l'Of bo used to rdinonce e»$ting Fir'Sf Etltorloinment Cl"t'cfit Union loon~. 

If you're reading this ad, you're eligible to join. 
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Wide awake: Asleep at the Wheel today features (from 
left) DAVID MILLER, EDDIE RIVERS, ELIZABETH 
McQUEEN, DAVID SANGER, JOHN MICHAEL WHITBY, 
RAY BENSON and JASON ROBERTS. 

ASLEEP AT THE WHEEL 
SWINGS THROUGH 

40 YEARS OF AMERICANA 
BY DEBORAH EVANS PRICE 

WHEN ASLEEP AT THE WHEEL 
frontman Ray Benson started a 

band in Paw Paw, W.Va., in 1970, 
he had no idea that 40 years later 

he would still be at the helm of one 
of America's most adventurous 

musical outfits. • During a four
decade career, the band has earned 
nine Grammy Awards, launched a 

critically acclaimed theatrical 
production, performed with 

everyone from Willie Nelson to 
President Barack Obama to the 
Fort Worth Symphony, released 

more than 25 albums and has had 
an airport roadhouse named after 

its frontman. 

"At times it feels like it was yesterday and at times it feels 
like a hundred years ago," Ben s:on says ... If I look back to 
1969 when I quit col lege and said, 'This is what we're going 

to do.' it's hard for me to believe that it aU h appened way 
beyond m)' expectations." 

Those jnitial expectations were father modest. .. , was hop· 
ing that in I0 years I would have enough money to buy the farm 
that I lived on and g o back to farming and teach music in a 
musicstore. 'lhat was what I was considering would have been 
a very successful career, if I got a 10-ycar run of playing and 
maldng records," he says. "But it just kept going and there's 
more to be done.n 

Asleep at the Wheel will celebrate the band"s history. as 
weU as lienson's 59th birthday, al his annual invitation-only 
birthday bash March 16 in Austin, during the South by South
west conference (see s tory. page 36). 

As successful as the band has be-come, Benson is oc,1cr con• 
tent to rest on his laurels. He enjoys dual roles a.s a thriving 
musician and successful businessman, having opened Bis• 
meaux Shtdios in 1989 and launched Bismeaux Records in 2006 

iii-Iii• S P E C I A L F E AT U R E 

while t.he group has kept. on touring and recording. The most 
recent rclcase from Bismeaux's is "Esta Bueno,"' the first album 
in 10 years from the Texas Tornados, the band once desc..Tibed 
as the first "'lex Mex supergroup." 

Asleep at the Wh<'<'I, m eanwhile. teamed with Nelson for the 
2009 album "Willie & the Wheel," fulfi lling a longtime vision 
held by renowned producer jerry Wexler. Before his death in 
2008, Wexler had chosen the classic western swing songs that 
Nelson and Asleep at the Wheel recorded for the album. Wexler 
had conceived the collaboration in the early '70s, when Nelson 
was signed to Atlantic Records, the producer's longtime home. 
The set earned a Grammy nomination for best Americana 
album. Another "Willie & the Wheel" project is already in the 
wocks and will be released next year. 

"Ray is just a really smart guy and he knows how to create a 
strong, stable business and is just a brilliant entertainer as 
well," says Bismeaux business manager Peter Sc.hwar"-t, who 
has been with the company s ince 2001. " He's really got the 
whole package of creative ability and business sense." 

It aU started when Asleep at the continued on >>p36 
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BENSON'S BIRTHDAY BASH 
Party For Wheel Frontman Benefits Uninsured Musicians 

As thousands of fans descend on 
Austin for the South by Southwest 

(SXSW) conference, artists from Bis
meaux Records, the label founded by 

Asleep at the Wheel founder/front
man Ray Benson. are set to 
showcase at the event. Bis-
meaux acts will also per
form at the annual birth

day bash for Benson, an 
invitation-only benefit 
show that this year marks 

Asleep at the Wheel's 
40th anniversary. 

Benson's party raises 
money for Health Alliance for 

Austin Musicians, which provides ac
cess to affordable health care for 
uninsured artists. •·one of the things 
I've always been very involved in is 
the health of our musicians. Health 
insurance ls the first topic on every

body's list these days," Benson says. 

"Everybody needs health care. So we 
formed HAAM." 

This year' s event will take place 
March 16. Asleep at the Wheel, the 

Texas Tomados and Carolyn Wonder-
land from Bismeaux. along 

with Raul Malo and J .D. 

Souther, are among those 
performing or the in

vited guests. 
" I get onstage with 

my band and a bunch 

of others and invite 
people up to s ing two 

or three songs and raise 
money," Benson says. " We 

don't charge anybody anything , but 
we do tell them to donate to raise some 
money for HAAM." 

Benson didn't host the event last 

year because Asleep at the Wheel was 
touring with W illie Nelson In support of 

its "Willie & the Wheel" CD. He's look· 

ing forward to resuming the festivities 
this year. uHAAM serves over 1,000 mu

sicians for health care and dental care,'' 
he says. " It's saved people's lives!' 

Wonderland will perform her SXSW 
showcase March 17 at Momo's. The 
Texas Tornados, reunited with surviv

ing meml>ers Fla co Jimenez and Augie 
Myers, have events planned to pro· 

mote thei r new album "Esta Bueno,'' 
produced by Shawn Sahm, son of the 
group's late co-founder Doug Sahm. 

On March 16, the Tornados and Ben
son will host a Q&A session at the ME 

Television studios and play an in-store 
at Waterloo Records before appear
ing at Benson's party. The group's 
March 19 SXSW showcase is at Kenny 
Dorham's Backyard. Asleep at the 
Wheel and the Tornados will also ap

pear on Michael Nesmith' s V ideo 
Ranch webcast, which will be filming 
during the conference. -DEP 

from »p3S Wheel landed a gig opening for Alice Cooper and 
Hot Tuna in 1970. A year later, it was coaxed into moving to Cal
ifornia by Commander Cody. leader of Commander Cody & Flis 
Lost Planet Airmen. 

"The move to the West Coast was really good," Benson says, 
'"and the big break was when Van Morrison mentioned us in 
Rolling Stone. All of a sudden there were these record companies 

from L.A. going, 'Who is this Asleep at the Wheel?' • 

the orig inators of western swing like Tiny Moore. We learned 
from them . Then we were so broke, we took a job backing up 
Stoney Edwards, and that put us oo ao incredible journey where 
we wound u p backing Freddie Hart, Connie Smith, Lawanda 

Undsey and Dave Dudley as a country western backup band. That 
was an education in itself.· 

Benson says the California chapter was an important time in 
the band's history. "We met a peer group-Commander Cody. 
Dan I licks & the Hot Licks, Elvin Bishop-but we also got to meet 

In 1973, the same year its debut album, "Com in' Rig ht at Ya," 

arrived on United Artists, the band made a pivotal mo,•e that 
would define its career. At the invitation of Nelson and Texas 
Tornados co-founder Doug Sahm, Asleep at the Wheel moved 
to Austin. 

"We went to Austin and p layed and just fell in love with Texas,·· 
Benson recalls, "Willie and Doug were both [saying). 'Oh. yeah. 
you could do this here.' Willie ,vould put us on shows. Doug was 
just a great friend and told us w hat the scene was like." 

T he move greatly benefittcd Benson and the band kept hon
ing its sound. "\Vhat took root in Paw Paw, \V.Va., came to full 
bloom in Austin,'" Country Music llall of Fame and Musettm 
director Kyle Youn g says. "Fro m Count Basie to Bob \Vill s, 

Asleep al the Wheel has explored the best of il1e American song
book, wester n S\ving style. Over these past 40 years, Ray Ben
son has followed his heart down Route 66 and far beyond to 
build a lasting m us ical legacy for himsdfand all the great play
ers who've taken a t um with the \Vheel." 

Through the years, the band recorded for multiple labels in
cluding Capitol, CBS and Arista Nashville, only finding sporadic 
success a t radio with such songs as "Choo Choo Ch' Boogie," "The 
Letter That lohnny Walker Read" and "I louse of Blue Lights.·· 

Although the band developed a reputation as one of the best 
live acts in the business. finding a home o n radio has always been 
a challenge. "\Ve were too country for rock'n'roll and too long
haired and weird for country,• Benson says. "So tJ1ere ,vas no place 
for us, But what happened was our first or second single, 'Take 
Me Back to Tulsa,' started playing in Tulsa, so all of a sudden peo
ple in Oklahoma liked us. When the record came ou t. people who 
understood what we were doing were (sa1•ingJ, 'Wow!These young 
Jong~haired ,veirdos nam ed Asleep.at the Wheel a re playing Bob 
\Vills music.' That's when we found out just how popular Bob 
\Vills was. \Ve knew how great he was, but we didn't realize he 
was the Elvis P resley of Texas, Oklahoma and the West Coast." 

The band's appreciation for Wills and continuing efforts to 
keep his legacy alive are a consistent thread through the group's 
career. In 1993, it recorded '"Tribu te to the Music ofBob Wills" 
for Liberty Records featuring such nam es as Garth Brooks, 

George Stra it and Vi11ce Gill. !11 1999 the band released "Ride 
With Bob" on Dream Works, ftat:u.ring the Dixie Chicks, Dwight 
Yoakam, Sq uirrel Nut Zippers and Manhattan Tran!-;fer, among 

others, The project netted two Grammys, It was accompanied 
by a longform video. "The Making of Ride With Bob," which 
captured a regional Emmy. 

In 2005 the act launched one of its most continued on >>p38 
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40 ounres of beer 40 years of our fawrl1e pet Asleep .lt The Wheel 

Congratulatioru; Ray! 
Louis Mesmna and TMG: Kate. Rome. Mike. Bridget. Ryan. Sara &: Andrea 
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Now P_laying! 
Willie and The W heel 

~ .. one of the first great albums of 2009" 
-The Wasbington Post 

"• • • • " - RollingStone 

"Record of the year material.• 
- Midwest Record 

Congratulations to Ray Benson 
Jason Roberts, David Sanger, David Miller, 

John Whitby, Eddie Rivers and Elizabeth McQueen 
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Ready to roll: Asleep at t he Wheel 's roster in 1970 
featured (top, center) RAY BENSON; (middle row. from 
left) LEROY PRESTON, DANNY LEVIN, CHRIS 
O'CONNELL, SCOTT HENNIGE, FLOYD DOMINO and 
TONY GARNIER: and (front row, from left) LUCKY 
OCEANS, BILL MABRY and LINK DAVIS JR. 

from » p36 ambitious projects, "A Ride With Bob: The Bob Wills 
Musical," written by Benson and Anne Ra.pp. Benson had met Wills 
briefly, but was on h is way to visil him in 1974 when Wills got sick 
and had to cancel. He died before the meeting occurred. The play 
is based on how that conversation might have gone. 

"'There's 39 or 40 ptople, including musicians. technicians, 
ligh ting, costu mes, .. says Benson, who stars in them usical along 
with the other band members. "\Veve played San Francisco. We've 
done Texas. New Mexico. Arkansas and Oklahoma. The la.st tour 

ofTexas, we did 14,000 people in 10 days . .. and they keep com
ing back. We're probably going to film it in the fall. I've got some 
marquee actors who are going to come in and do cameo roles.• 

"A Ride With Bob" has been performed the pasl two years a t 
the Grand 1894 Opera House in Galveston, a t.040-seat venue 
that's tJ,e official opera house ofTexas. "\Ve brought it in as part 
of our season, then brought i t in again because it was so popu• 

lar," Grand executive d irector Maureen Patt.on says. "'Then this 
year we opted to just bring in Asleep at the Wheel's concert." (11,e 
band will perform April 16.} 

The premiseof"A Ride With Bob'' piques curiosity, Patton says. 
"\Vhenevcr we hear a story about a chance meeting o r .a rnisscd 
opportunity, it just pulls us in," she says. "'\Ve want to find ou t 

more. We want to know the rest of the story. And Ray is so engag
ing, he connect,; with the audience o n every level." 

Benson. standing at 6 feet, 7 inches. has always been a larger
than-life presence onst.age. and through the )·cars, he's continu
ally attracted a talented troupe o f musicians. "I think my greatest 
talent has been the ability to convince people to come join this 
craz}' thing," Benson says. 

fit for our new bartheme, plus Ray is a local, which fits our \'is ion 
of supporting local businesses ... 

In addition to leadi ng the band, Benson has produced other 
artists and worked in film, TV and commercials. He's also active 
at the helm of Bismeaux. "The way we got started as a label was 
by default," Bismeaux's Schwarz says ... Ra)· was producing an 

artist and the record label stiffed us with the bill. Without even 
hearing the record, they just disappeared, so we real ized that we 
could take a lead and just try to put the record o ut ourselves and 
it did really well. That's where we stumbled on this model offind
ing a lot of talent in Austin and becoming an artist-nm label. We 
have not created the- label with a very specific type of m usk in 

The current lineup features fid
d ler Jason Roberts, p ianist Dan Wal
ton, st eel guitarist Eddie Rivers, 
drummer David Sanger, vocalist/ 
rhythm guitarist Elizabeth .vlcQueen 

and bassist David Miller. The band 
has graced stages cvcrywhcre from 
clubs and fai rs to performing arts 
centers with symphony orchestr as. 

'I think my greatest 
talent has been the 
ability to convince 

people to join 
this crazy thing.' 

m ind. Ray's taste in music is very 
open, and the label's future is going 
to reflect that. .. 

The Bismeaux roster includes 
Asleep at the Wheel. Jason Roberts, 
Carolyn Wonderland and the Texas 
Tornados. "We've been working on a 
CD with Leon Rausch," Be11so11 says 
of the Wl1eel's next p roject. "Leon is 
the last remaining lexas Pla)'boyvo
calist and he's a good friend of o urs. 
He's 82, still vibran t and creative. 
We've cut 12 songs. We'll start mix

•1 firSt began working witl1 Asleep 
at the Wheel in 1990," says in ter
national fes tival producer Judy Seale. 

-RAY BENSON, 
ASLEEP AT THE WHEEL FOUNDER 

president/CEO of Judy Seale International. "Our first tour to
gether was to Kumamoto, Japan, for the Country Gold Festival. 
I've tou red w ith them twice in Japan and Switzerland. plus trips 
to Brazil, Denm ark, Norway, Holland, Germany and 1.atvia. Fro m 
the pers pective of my international buyers, they want quality mu
sicians and the majority ofmy evenlr;; want 'tradit ional' country 
music with fiddle, pedal steel and stand-up bass, 11,ey continu
ally change their show so that it stays fresh and current." 

With 40 eclectic, but successful years to their credit, Benson 
and his ba nd have become synonymous v.'lth good music and 
good time::;.. With that in mind, food service company Delaware 

North opened Ray Benson's Roadhouse last year in Austin
Bcrgstrorn I ntcrnational Airport. UThcy appeal to a broad base of 
fans and have a huge following worldwide,• Delaware North dis
trict manager Terry Mahlum says. ~fhey seemed to be a perfect 

ing it in April and try to haYe it out by the summer." 
After 40 years, Benson still can't imagine doing anything else 

but making music. "I'm a lousy fisherman and a mediocre golfer, 
so I like to do something I'm good a t," he says with a laugh. 

"There were some lean times, but I always felt like there was 
so much more to give and the real determinant was: the fans. Peo• 
pie would come up to me and say. 'Don't quit, Ray! You guys are 
the la~1: vestige of not only western sv-.'lng, but of a touring band 

that p lays roots Americana music, brings something new to it 
and keeps the tradition growing.' 

"I could have quit a hundred times and probably done OK, but 

the burden of responsibility is what kept me in it. The burden of 
responsibility for the music that was passed on torn<: l.Jythe gen
erations before really weighed on me. It's a real honor to have 
that ab ili ty, that potential and the chance to do that." 

Fro1n Antiocl1 to Austin, it has been a great ride. 
'l-,l1anl{s for tal{ing us along. 

Your friends at Goldring, Hertz & Lichtenstein 
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Congratulations! 

Chevron would like to thank Ray Benson 

and Asleep At the Wheel for making great 

western swing and country music over the 

past 40 years and allowing Chevron to be 

a part of the musical A Ride With Bob. 

Chevron M Human Energy-
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OUR 
TWENTY YEARS AFTER 'FEAR OF A BLACK PLANET,' 
FORMER PUBLIC ENEMY COLLABORATORS AND 
COLLEAGUES CELEBRATE ITS ANNIVERSARY 

BY MARIEL CONCEPCION 

BLACK 
PLANET 

MEMBERS OF HCP-HOP'S ELITE 
took the stage last September at 

Brooklyn's Academy of Music as 
part ofVHl's sixth annual Hip

Hop Honors to celebrate the 25th 
anniversarY. of prominent h ip-hop 

label Def Jam Records. 
But one standout performanc{' was by one of the label's leg

endary groups: Public Enemy. Backed by the Roots and mem
bers of Street Sweeper Soda I Club as well as PE's SJ W group. 
Flavor Flav, wea ring a w hite tuxedo , top hat and trademark 
clock, took the stage with lo11gtime partner Chuck D a11d 
SSSC's Boots Riley for a n electr ifying performance of "Rebel 
Without a Pause" from PE's \ 988 rap classic, "It Takes a Na
tion of Millions to I !old Us Back." The album has sold 7ZZ.000 
copies in the United States since Nielsen SoundScan began 
tracking sales in 1991. 

Today, PE is celebrating an anniversary ofits own, as 2010 
marks the 20th anniversary of the act', politically driven third 

album, 1990's "Fear ofa Black Planet." 'The 
set bas sold 561,000 units since 1991, ac-

cording to SoundScan, bu t there are 
reports that it sold 1 million copies 

in its first week. which was. before 
SoundScan began tracking sales. 

it debuted at No. 40 on the Bill-

board 200, peaked at No. lOand was certified platinum by the 
RJAA for shipment of! million units. 

"Chuck D had this concept for the cover of ' Fear of a Black 
Planer - the idea was to have two planets ecl ips ing: the Public 
Enemy planet and the Earth." recalls Cey Adams, creative di
rector for Def Jam from 1984 to 1999. He adds that a NASA il
lustrator was hired to create the cover. " It was so interesting to 
me that a black hip-hop ac~ did an illustration for their album 
cover. At thattime black hip-hop artists, fort.he most part, had 
photos of themsclves on t.hcirco"·c.rs. But this was the first time 
someone took a chanceto dosomething in the rock'n'roll vein .... 

To match its wrapping, "Fear of a Black Planet" con tained 
lyrical themes concerning organizatio n and empowerment 
within the African-American community, while presenting crit
ic.ism of social issues affecting African-Americans at the t ime. 

To present this message-heavy concept, the group re leased 
tracks like "Fight the Power.• which was first available in 1989 
on the soundtrack to the Spike Lee film "Do the Right Thing" 
and arguably the group's biggest hit. (It reached No. 1 on the 
Mot Rap Singles chart and No. 20on Hot R&B/Mip-Hop Songs.) 

"I think that between the statement Spike was making with 
the film and the s tatement Public Enemy was making with 
the song, you knew it was beyond powerfu..lt says producer 
Gary "'G•Wiz'' Ri naldo, a former member of PE's in-house 
production team the !lomb Squad. 

Former Def Jam director of publicity Bill Adler concurs. 
"That so11g really enriched the movie and vice versa. That 

was a hell of a marriage right there-that was 

o ne of the greatest u ses of a song in a mo"·ie in t he histo ry 
of cinema as far a-s I'm concerned,~ he says. 

In addition to being featured in the film. the song continued 
to cement the group's political sta11ce: "Elvis was a hero to most, 
but he never meant shit to me, you see/Straight-up racist that 
s ucke r was, simple and plain/Motherfuck him and Jo hn 
Waynef'Cause I'm black and I'm proud," Chuck D raps atop 
the Bomb Squad's. scratth-hcavy, sample-layered beat. 

"Chuck changed the game lyrically for recorded music the 
same way [BobJ Dylan brought poetry to rock- it was revolu
tionary," says Tom Morello, formerly of Rage Against the Ma• 
chine, and now a member of SSSC. The ' Elvis was a hero to 
mo!)1:' line is a highligh t- 1 couldn't be lieve anyone was saying 
that out loud because it was exactly what. I'd been thin king." 

It was these types of racially charged statements that attracted 
a media firestorm shortly before the album's release. 

"'The summer of 1989, leading up to the creationof'f'ear of a 
Black Planet,' was a rough time," recalls Adler, who worked atOcf 
Jam fi-om 1984 t.o 1990. "(PE memberJ ProfessorGriff gavean in

terview (in the Ma)' 22 edition of the 
Wa.shington Timesj where he said 
some anti-Semiticnonsenseandcre-

ated controversy. Partly. that's what fo. 
eled the writing of ·Fear ofa Black 
Planet.' If you listen to the track 'Wel

come to the Terrordome,' that's Chuck's 
direct response to t he problems the 

grottp struggled with leading 
continued on >>p42 

Welcome to the 
Terrordome: SlW 
members flank Public 
Enemy's FLAVOR FLAV, 
TERMINATOR X and 
CHUCK D (f rom left) 
circa 1990. 
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from >>p41 up tothealbum. ltwasavery 
wild time for PE." 

The group was on the road when Gri frs 
comments were made public, raising a host 
of issues for tht· tour. "We were touring and 
my insurance went fro m 55 cents a person 

to $1.55 a person ." recalls Darryll Brooks, 
o ne of PE's early promoters . .. Stuff was 

blown out of proportion, but they adjusted 
t heir ideal to accommodate their identity. 
Griff had to get out1he group a nd it got real 
dark for a minute." 

.. , found that the people who were mo st 

excited by PE controversies \1;·ere the ones 
who kn('w the least about Public Enemy's 
advanced politics, lyrical inventiveness and 
sonic brilliance,· says Marry Allen, a hip-hop 
activ-h;t and self-professed media assassin 

who worked as PE's publicist 
But while the album was loadt dcontent

wise, the production was a lot more "co m• 
mercial, " according to prod ucer Keith 
Shod<lee, who helmed the trades "Fear" and 
"Terrordome." "'Chuck D had a lotof things 
he wanted to get off his chest, b ut for me, I 
just wanted to get lots o f i nterludes and 
bridges and B-sections in there," he says. 
"For 'Fight the Power,' I used a lot oflight 
samples, not. like what. we did with [" Na
tion" track) ' Bring the Noise.' Because of 
that co mbination the album became more 
critically accepted." 

Adding to the m ore lighthearted tone of 
the album was one of musk's greatest hype 
men, Flavor Flav, who colored th e group's 
songs with his witty ad-libs. 

"Flav's the hype man and Ch uck's the 
rapper- they help each other out. I don't 
know if the message would be as powerful 
if Flav was hyping around alone or Chuck 
was ra pping alone," Run•D.M.C.'s Joseph 
"Run" Simmons says. "The music is jus t 
so powerful, so amaiing, and it just speaks 
for it.self." 

Former Def Jam staffer Adams agrees. 
"That's the thing that makes them special
it's a combination of Malcolm X and Martin 
Lawrence, with Flav there for comical relief 
and Chuck giving everybody• h istory les
son, ~ be says. "One witho ut the other 
would've meant they would've probably been 
over-people get tired ofbeing preached on.• 

Still, it's Chuck D's vision that dominates 
"Fear of a Black Planet" and the place it holds 
in hip-hop history. 

"'I t all came down to Chuck- he's age• 
nius," says former Bomb Squad producer 
Eric "Vietnam" Sadler, who helped create the 
albu m. "He's one of the few MCs that can 
really change cadence. The music is time
less and has so many layers to it. You can lis• 
ten to it 100 tim es and hear something 
different every time.~ 

"They are one of the greatest rap groups 

of all time and the only im portant break
th rough artist of their kind lo have a s ig
n ifican t po litical message," says Rick 
Rubin, who signed PE to Def Jam on the 
stre ngth of Chuck D's radio show on Adel
phi University's WBAU Garden City, N.Y., 
and an inde pe ndent s inglt. "No other rap 
artis t. has had their power musically, lyri
cally and with such conscience." 

Adams adds, "Other than Run-D.M.C., no 
one had a three-album success rate at that 
time. The quality PE had as a band is what 
made them withstand the test of t ime. They 
deliv('re.d a serious message but didn't take 
themselves too serious- they still wanted 

people to laugh. Plus, you just couldn't deny 
those beats." 
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Public Enemy No 1 
PE's lync1st and 
v1s1onary, CHUCK O 
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PUBLIC ENEMY'S PROPHETIC FRONTMAN CHUCK DON MILESTONES, 
GOING INDEPENDENT AND THE FUTURE OF HIP-HOP 

BY GAIL MITCHELL 

At the end of"Pirate Radio"- the 2009 feature film about a '60s illegal rock'n'roll radio station in Europe's 
North Sea-an array of albums is displayed: iconic symbols of musical independence that bucked the status 
quo. Among the albums on displa)' is Public Enemy's 1990 treatise, "Fear of a Black Planet." In a country 

still wrestling with the election of its first black president and ongoing racial tension, economic strife and war, 
"Fear" remains just as relevant in the 20 years since its release, alongside its three seminal singles: "Fight the 
Power" (immortalized in the Spike Lee film ''Do the Right D1ing"), "Welcome lo the Terrordome" and "911 Is 

a fake." And still sounding that clarion call is Public Enemy and its dedicated frontman, Chuck D. 

Embarking on what will be its 69th, 70th and 71st tours this year, 
the pioneering rap group is as busy as ever. Through its SLAMjamz 
digital label (SIAMjamz.com), Public Enemy recently released the 
be nefit albu m .. Kom bit pou Haiti," with proceeds donated to the 
Lam bi Fund in Haitl. Coming in the sprin g: a "Welcome to the Ter• 
rordome" three-CD/three-DVD boxed set compris ing the last 12 years 
of PE music-including li\.'e tracks . videos and documentaries; a Chuck 
D solo album,· Mistachuck: Don't Rhyme for the Sake of Riddlin' ,"; 
and " It's Batk to a Million of Us to Hold. a Nation," by PE backing 
band, t he baNNed. The for thcom ing inst rumental set reinterprets 
PE's 1988 classic, · u Takes a Nation of Millions to Hold Us Back." 

That's not cou nting a radio show launched last NoYember on 
WBAl.org- "AndYouDontStop!•- witb plans to expand across the 
Pacifica Radio network, a podcast on iTuncs and work on th ree other 
keyventures. Those include Sella Band, a Web site that allows the gen
eral public to invest i11artists (PE has raised moretban $57,000 for its 
next album from investments in $25 increments); the Chuck D and 
Gary "G-Wiz" Rinaldo-created Web site Mipl lopGods.com, an archive 
site focusing on the histor~· of classic rap; and FightThePower.org, a 
nonprofit company established by Chuck D to continue to fight for 
artists' rights in lC'rn1s of publishing. copyrights and ntasters ov.'ller• 
ship. In an interview with Billboard, Chuck D reflects on the creative 

climate that spawned "Fear: PE's early global stance, the Internet rev
olution and the C\'olution of rap and hip-hop. 

So paint the picture: What was the Industry climate Jlko, when 
"Fear of a Blac:;:k Planet" was born 20 years ago? 

'There were six major record companies; Def Jam was v.ith Sony iCBSj 
at that particular time. And it ,.,·as the beginning of creating different 
techniques in how to present rap to a world marketplace through a 
major. My biggest thing- in using Def Jam with the Sony machine~ 
was to market to the world, not jLLo;t the U.S. This was totally new at 

that time. Everythmg to that point was about how to handle things do
mestically. But my thing was if Sony is all over the world, there's got to 
be some kind of viral way that.we can introduce what this thing is about.. 

And this thing was breaking down Dr. Frances Cress Wesling's 
color confrontation theory about race and compressing it into the 
previously adolescent space of rap m usic and hi p-bop. As a concept 
album, "Fear· challenged t he purity ofracc by stating the world was 
a planet of color that was noi inferior to the Western status quo. Be
fore we started "'Fear," we had one song. "'Fight the Power," put out 
by (then-Motown chief( jheryl Busby, and had to make up our m inds 
to go to work. So the next s ingle we did was another stand-alone, 
"\ \ 1e lcome to the Terrordome," in October 1.989. Then the rest of 
"Fear• followed that t hought-provoking vein. We began working on 
it in January 1990; it came o ut in March. 

Musically, this was a bold challenge, especially from the bowels of 
rap. which was scorned and considered controversial with its presen• 
ta.ti on. Even. down to the album cover for which continued on >>p44 
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" When Public Enemy spoke, 
the world listened" 

-Pete Rock 

"Fear. .. not only holds· up musically, 
. lyrically and creatively 

20 years later, it's still 
cqmpletely current, 

it's• the plc!net I want to live on. " 
-Scott Ian (Anthrax) 

. ' \ .. 

' } . 
<:,· .. 

· •\. : : · '':4 radical and 
,, . ,; . 

~evolutionary masterpiece." 
- Lord Finesse ...... :i .... 

:· . ; , ~ 

. -~ ... ... . 
" The climax to the '90s .. : ' . 

ten years before they ended.,,. 
·~-... . - Harry Allen 

www.publicenemy.com \'.'f'iw.s lamjamz.com 
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from >>p42 a NASA space designer illus
trated a black planet with the famed Public 
Enemy logo eclipsing the earth as we know it. 
In hindsight, people say, "Wow, OK, that was 
deep.· Back then-given the audacity that a rap
per could see thatdeep--there were people who 

would look al us and say. "1bere go them smart 
niggas." We were like, "Yeah, '"''e're smart nig• 
gas who will bust your ass." That was our a tli • 
tude and still is our attitude. 

In terms of rap Itself, Who were your con
temporaries then? 
II was the golden age of hip-hop in tem1s of di
versity and balance, Queen L1tifah, N.W.A, Big 
Daddy Kane had all made their mark during what 
was probably the most diverse three- to five-year 
period. Artists carved their own niches, strove 

to be different from one another by creating their 
owo molds. They weren't affected by the mar
keting and pro motional protocol of record labels 
that said, "In order for you to make l11e charts 
and get on TV, you have to be s imilar." 

When we toured in 1990 it was with Kid ' N 
Play, Heavy D & the Boy,. Digital Underground, 
EPM D. Groups toured w ith each o ther who did
n't necessarily line up in their philosophies. It 
was the total extreme between one another. 
Then act.s like Naughty by Nature came out in 
1991 as introduced byQu<en L1tifah: Ice Cube's 
solo record comes out in 1990 as he leaves 
N.W.A, so it was a turning point into the '90s. 

\Vhen I sa id, "Welcome to the Terror
dome, .. i t was an introduction to the '90s: 
that's w hat that song is about. As we Yltre 
getting into the '90s, it'!ii "Hey, OK, we made 

it through the terrordome, bu t there·s going 
to be a test for a lot of people like us." And it 
was a test. A nd whether we got out of that 
decade unscathed is a point of debate because 

Ftghtmg the power Pubhc Enemy's DJ , 
TERMINATOR X, onstage circa 1990. 

t hat was a rough decade on us. It affects us 
c:ven to this point now. 

How so? 
Well. we fell asleep for eight years v.ith [President 
Bil l) Clinton (laughs), and then got the he ll 
smacked out of us with eight years of(President 
George \V.I Bush. So now we have a year of Pres

ident Oban1a and haven·tembraced that fully as 
a people. as a black demographic in this country. 
We're kind of shell-shocked and don't know where 
to start. Meanwhile, he's up there on the dart board. 

CHUCK 

So were opportunities missed then-and 
being missed now-In terms of bringing rap 
b ack to its socially conscious roots? 

Obviously. Rice, bread andcrumbsare all on the 
floor. But you 've got to live on, persevere. You 
can't give up the fight. Like Bob Marley said, you 
have to keep going forward. You have to try to in
form as much as possible even though you might 
be going through a lot of mass distractions. 

Th.at was part.of the purpose of us doing "Fear." 

We knew it was going against the odds. But even 
though we signified and recognized a mo\temcnt 
of people wanting to equip themselves with in

formation lo go forward, I think that became the 
far and the few. The climate we have now may 
not be as clear as it was in 1990 when you at.least 
had people who said, "I know who I am and know 
where I want lo get to. If somebody else get,; there 
and they' re in my same bracket, I can dig that 
too. That's cool: maybe they can ptLII me for
ward. "The individualism that happened between 
1990 and 2010 has kind oflef\ a lot of people way 
behind the starting line. 

The go-for-self period in the '90s has a lot of 
people on the outside looking in . Music-wise, it 
was the beginning of the eradication of a wave 
of independence that really made certain acts 
stand ou t. The majors p itkcd them and found 
the cookie cutter: ''ihis is the way you make a 
big rap act." It just became kind of contrived with 
the majo rs saying, "\l,/e've got 40,000 pieces of 
12-inch vinyl that we've got 10 promote al col
lege. So we'll take maybe 550 cats from colleges. 
fly them to Hawaii and hit them off, then we're 
going to tie up college radio." So we go into ape• 
riod when money was supposed to be the thing 

to tix everything. And that's what it was: a big fix. 
And a lot of the passion started dripping out of 
t he bottom of the boat at that particular tim e, a \. 
though people started to see n umbers. 

ON THE 20TH ANNIVERSARY OF THE EARTH-SHATTERING RELEASE OF 
PUBLIC ENEMY'S "FEAR OF A BLACK PLANET" 

That's what ·'Fear• was saying: "It's a black 
planet anyway. Once we know I.hat, what are you 
going to do with it? 

How did the group flesh out the rest of ''Fear"? 
I twas just.throwing out ideas; ideas were a daily 
thing. ll was a seven- 10 eight-year buildup. It 
wasn't as intense as the cohesion behind "It Takes 
a Nation" because we were touring and produc
tion team the Born b Squad had done X amoLLnt 
of other music jobs, so everyone was getting frag
mented. Notto say this was a job done on the fly. 
But e\'ery day I put micro parts togetheL And 

when the time came to do the album, it was a 
meeting collected into a four•week span. "OK, 
w hat have you done for the last year? Dump what 
you've got on the table.'' Then we assembled it. 

There were so many sound b ites and pieces 

of m ic.ro in formation ... lt was a sec.ond-by
second thing putting that album together. The 
biggest complaint I had \\r:ith the album \vas when 
a sound engineer at Sony turned down the deci
bel lcvcl on 800,000 tapes. It was unauthorized: 
t hey didn't know t he tapes were supposed to 
bleed into the red. It was one of the things I had 
left that we didn't delegate. I was in Europe a t 
the time. I would cringe when I'd hear someone 
with one of those tapes. 

In the wake of No. 1 predecessor "It Takes a 
Nation,'' was the reaction to \•Fear'' what 
you expected? 

A lot of great things were said about the album, 

including how much it sold i11 one week, which 
meant nothing to me. People also immediately 
began comparing it to "Nation." However, our 

whole thing was the minute we6nished "Nation." 
we said we're r'lt.'\•Cr repeating an album twice. \Ve 
don't care if they hate this next one. We aren't 
doing what we did be- continued on >>p46 

I I L L E R CWIJCKD, 
FROM ALL YOUR FRIENDS AT T R A C I S . AND 
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spreading across the Internet te r
rain. The question is, I low m uch 
of th e atten tion span are they 
going to grab onto? How much of 
a base will they build for them
selves? There will be a lesser 
num ber but e\'erybody has to 
share lesser nu mbers now when 
you have JO million groups as op
posed to 150 groups and every
body's sharing the same space. 

Do the right thing PUBLIC ENEMY onstage with director SPIKE LEE (far right) ,n 1990, shooting the 
video to 'Fight the Power.' 

There we.regrou ps Lhat had 11 
million in sales; now, numbers 
like I.162 make sense. !Jut it's still 
about building an audience one 
by one. In dependently, Pu blic 

from >>p44 fore because if we do what we 
did before, people may as weU buy that one again. 

You were also ahead of the cur\le when It 
came to tho Internet. What prompted your 
Jumping into those then-uncharted waters? 
Public Enemy was the first group to walk a.\vay 
from a SI million contract [when it left Def)am 
after l 998's "He Got Game"). What the hell is a 
Sl million con tract when you don't have control 

of your shit? That $1 million is never going to 
be spent by you. It's going to be spent on your 
behalf by someone who's just pressing buttons 
and pushing nmnbers. And at u,c end of the day, 
you've got what? Because they've s pent you r 
money trying to make their profit wh ile you're 
working on a percentage. That's o ne of the 
biggest reasons why I jumped into the Internet 
in 1996. 

In 1999, !here's a Poison Going On'" was re• 

leased on Atomic Pop Records. founded by Al Teller. 
who hclp,dsign Def jam to CBS. Singlehandc,Uy. 
Public Enemy and Atomic Pop jump-started the 
digital revolution by releasing MP3 files over the 

Web. 'Then Napsteremerged with the technology 
lo e"J)lode the technology. A lot of people said I 
was nuts. Well, ifa tree is ala 4S-degreeangleand 
it used to stand straight up, it doesn't take m uch 
of a prediction to say it's going to hit the ground. 

And that's what we were saying: telling artists you 
can set up your own label online. And if you can 
also set up that record deal, do both. 

It's real funny because today I read magazines 
that talkabout the lop 100 Web sites, iPhone apps 
and other Web gadgets. This is not about me get• 
ting credit. But you hear a lot of things now about 
the Internet that were said 10 years ago. 

As we ventured i1lto the world of indepen.d• 
ent content delivery, we recognjzed the majors 
and corporate gluttons would slowly pour into 
the digital territory and try to dominate with ana

log tactics. Thus in 2009 Public Enemy engaged 
itself with SellaBand to introduce a new revenue 
fund-raising model. 

It's said that things happen In cycles. Could 
another PE take otf today? 
There is a great nmnber of artists and groups 

Enemy felt that big business corporations had 
glutted the promotional road. So we built Pub
licEnemy.com for a d irect connection; we cut 
ou t the middleman. so to speak. 

And that's what I tell a lot of acts today: "I tall 
begins with you. Yo,, don't get to a million until 
you go past one." Then it's "How do we get that 
person and others attached to our model and 
make them a fanatic of the b rand we're trying to 
present?" And after that, u How long can we keep 

iJ,em? What else do we do to keep them other 
than thro"Ating an audio file or video at them?" 

If you're a rap act that only stays in the U.S., 
you've got limitt:.--d places to go. You've got to ex
pand your game to the whole field. l f you're able 
to work the world solidly, that's going to be two 
to three years in itself. 

\Ve traveled to 30 countries in our fi rst three 
years. We knew we co,ddn't get any national help 
first. So we said, .,,.\Ve ha\'e to go on the path that 
will help build us." Other groups have followed 
that pattern like iJ,e Roots, Gang Starr, Cypress 
Hill ... traveling the world and then coming 
back inside the States. Look at the Roots. 'Ibey 

have a world base, came inside and now they're 
doing the Jimmy Fallon show. 

Why does ... Fear 11 continue to w ield such 
an Impact? 
"Fear• was the second half of a ba~k-t.o-back 
"movement' of albums that immediately sig
nified that rap could be as significant an album 
genre as rock, forcing respect. It was a musi• 
ca.I and polit ical s tatement that resonates to 
t his day. 

Rap and hip-hop altered the musical sound
scape audibly and visually with shrapnel impact 
from many different directions. Beyond the 
music, the culture was ingrained into many 
hearts, heads and souls as an equalizer: The 
themes screamed for it and freedom. By the time 
"911 Is a Joke," led by Flavor Flav, was released, 
hip-hop and Public Enemy proved that rap could 
say something and sound good-make you think 
and dance all at once. 

What"s your take on today's rap/hip-hop? 
Where it is headed? 
Ra p and hip-hop e,·olved as the rebellious 
music against the elite status quo of dominant 
popular music, But it now sounds like the 
music it orig.-inally rebelled against. Once the 
price tag is applied as the ultimate goal, true
ness can be elusive. 

In the 1990s somebody smelled money and, 
just like with the gold rush. led a 15-year strip· 
ping of the ecosystem that the cultare organi• 
cally stood on. Maybe it should ha,·e been "Fear 
of a Rap Planet: Welcome to the Terrordome." 
There are thousands of rap artists across My• 
Space, You'l'ube and Facebook who have 
adopted creative borders. But there are many 
more who ha\'erejected them. Rap still has fan. 
tastic potential. 
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Al_l:3lJIVIS -GORILLAZ 
Plastic Beach 
Producer: Damon Albarn 

Virgin Records 
Release date: March 9 

Gorillaz may have originated 
asa way for Damon A l barn to 

sidestep the hmel1ght, but on 
the cartoon g roup's third 
albu m, " Plastic: Beach," he very 

much takes center stage. Self
producing tor the first time, Al· 
barn also sings more than on 

previous Gorillaz releases, de
spite an embarrassment of 

riches on the collaboration 
front. And, indeed, while con
tributions from the likes of 
Snoop Dogg and Lou Reed 
initially catch the eye, it's A l· 
barn's musical vision that holds 

the project together. W hile 
Snoop·s laconic swagger 
through the G-funk of "Wel
come to the World of the Plas
tic Beach'' is a world away from 

the Goldfrapp-esque stomp ot 
Marl< E. Smith's "Glitter Freeze" 
or the Arabian-tinged "White 
Flag" (featuring U.K. g rime 
stars Kano and Bashy), what 

emerges is a truly coherent. if 
h ighly eclectic, a lbum. More 

than happy to engage the pop 
mainstream (once heard, the 
irresistible, day-glo chorus of 
"Superfast Jellyfish" is never 
forgotten), yet experimental 

enough to satisfy the hipsters. 
these cartoon characters just 
made the first 3-D album ot the 
new decade.-MS 

mm 
RAHEEM DeVAUGHN 
The Love & War Masterpeace 

Producers: various 
Jive Records 
Release Date: March 2 

While most contemporary 

artists are content to stay in 
the same lane, Raheem De
vaughn veers across thedou· 
ble lines on this ambitious 

outing w i thout ever losing 
control. One-half social com
mentary and one·half love 

songs, "The Love & War Mas· 
terpeace" channels the ere• 
ative spirit of Marvin Gaye as 

it conveys the search for inner 
peace amid the everyday 

challenges of recession, war, 
racism and relationships. 

Aided by Ludacns, Devaughn 
paints a powerful p icture 

about life in the hood on the 
moving "Bulletproof." The 
singer next enlists such R&B 

standouts as Jill Scott and An· 

thony Hamil ton for the com• 
pelting ''Nobody Wins a War." 

Devaughn comes just as hard 
on the love side w ith "The 
Greatness" (featuring Wale) 
and "Garden of Love." Tying 
the package together: inter· 

BROKEN BELLS 
Broken Bells 
Producer: Danger Mouse 

Columbia Records 

Release Date: March 9 

Since becoming a hipster-household 

name six years ago with the release of 'fThe Grey 
Album,n Danger Mouse has assembled an impressive 
roster of collaborators from all over the art·pop 
map, Including Beck, Damon A lbarn and David 

Lynch. The p roducer's latest musical partner, Shins 

frontman James Mercer, hails f rom a cozier realm. 
But Broken Bells- the name of the duo's collabora
tion and self-titled debut-is still long on the taste

ful psychedelic textures that Danger Mouse has 
brought to hits like Gnarls Barkley's .. Crazy" and the 

Gorillaz• "Feel Good Inc." The new album's opener, 
"The High Road," revs to life with the sputter of 
what sounds like an arsenal of vintage keyboards, 

while shivery film-score strings coat Mercer's sad· 
guy croon on "Citizen." The singer matches Danger 
Mouse's inventive sonics with his usual complement 
of twisty~turny melodies and dense wordplay, 

though compared with the Shins' relatively high

octane 2007 release, 11W lncln9 the Night Away," 
such jangly space· folk tunes as "Vaporize" and 
"Sailing t o Nowhere" can seem a little snoozy.-MW 
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ludes by scholarly g riot Dr 
Cornel West. Drawing rrom a 
palette rich in R&B, hip-hop 
and jazz, Devaughn has 
crafted a powerful. t hought· 

provoking album.-GM 

mm 
FREE ENERGY 
Stuck on Nothing 

Producer; James Murphy 
DFA/Asttalwerks 

phy's production and some 
technica lly crisp guitar work. 
The band is still f inding it s 

footing ly rically. and some 
tracks build to a climax that 

never arrives. "Stuck on Noth· 
ing" works well as a no-non
sense party album. but Free 

Energy shows tremendous 
p romise on this debut.-JL 

ROGUE WAVE 
Release Date: March 9 Pe-rmalight 

W ith i ts f irst full-length. Producer: Dennis Herring 
"Stuck On Nothing," Philadel
phia-based old-school rock 
act Free Energy already rep
resents a change of pace. 

From the opening guitar riff 
and cowbell clang on the first 
track, "Free Energy,'' it's clear 

that the set isa new direct ion 
for the e lectronica~leaning 

DFA label and producer 
James Murphy of LCD 
Soundsystem. The band's 
no·frills rock sound may not 
match up w i th its pedig ree, 

but "Stuck on Nothing" is 
f ront-to-back dizzying fun 
nonetheless. Sun· kissed jam 

"All I Know" chugs along be· 
fore reaching a singalong 
chorus, w hile "Dream City" 
f inds singer Paul Spranger 

snarling over a kick· drum 
beat and hand claps. The act 
keeps i ts songwrit ing simple, 

but every song pops out of 
the speakers thanks to Mur-

Brushfire Records 

Release Date: March 2 

On its fourth studio album, 
"Perrnalight." Northern Cali

fornia rock act Rogue Wave 
expands on its usual g uitar· 
d ri ve approach by adding 
new electronic influences. But 
the group's foray into e lec · 

tronica is hit and m iss-the 
song "Good Morning" sue· 
cessfully utilizes dancehall 
synth to highlight Rogue 
Wave frontman Zach Rogue's 

cryptic lyrics ("The future isn't 
what it used to be/I'm not sur· 
p rised"), but the Auto-Tuned 
vocals and cluttered back
g round instrumentat ion on 
the t itle t rack represents a low 
poin t of the album Luckily, 

the second half of "Perma
light" moves away from elec
tronics and finds Rogue Vo/ave 

returning to its guitar-based, 
head-nodding roots, With a 

GOLDFRAPP 
Head First 
Producers: Alison Goldfrepp, 

Will Gregory 
Mute 

Release Date: March 2:S 

Therets no doubt which decade 

Goldfrapp would like to relive. From the dark disco of 
its 2006 album, " Supernature," to the sleepier, psy• 
chedelic st rums of 2008's " Seventh Tree;' fashionista 

frontwoman Alison Goldfrapp and produc er Will 

Gregory are firmly ensconced In the turbulent '70s. On 
Goldfrapp's fourth full-length. "Head FirstJ" the act 

returns to poppier form while trying to channel ABBA. 
The song "Alive" sounds like a more muted 
''Waterloo," with a guitar punch on the verse and 

Goldfrapp harmonizing with herself, and the title track 
uses a grand piano vamp and a side-to·side melodic 
shuffle. Overall, however, the set is uneven. Basic 

songs like " Rocket " and "Believer" sound as if 
Goldfrapp is consciously trying to replicate the synch 

success of "Supernature" (from which every cut was 
licensed), while the more nuanced ''Dreaming" and 

"Hunt" pile on the breathy, electronic d rama of its 
most distinctive work. Lovely moments abound, but 

the overall effect is less intox:icating.-KM 

campfire guitar riff and m ini· 
mal percussive backbeats. the 
track '"I'l l Never Leave You'' 

c losely resembles tunes 
found on the band's 2005 re· 

lease, "Descended Like Vul
tures." But the most intimate 
cut on "Permahght" is the 65-
second "All That Remains." 
which closes out the set with 

lightly fading acoustic guitar 
chords and peaceful vocal 
harmonies. -EC 

SHEARWATER 
The Golden Archipelago 
Producers: John Congleton, 

Shearwater 

Matador Records 
Release Date: Fel:J. 2:S 
Austin-based folk rock o utfit 
She,arwater weaves lyrical 

themes of island life and ex
plorat ion into its usual har· 

monic fare on "The Golden 
Archipelago," i ts final install· 
ment in a trilogy of environ-

GARY ALLAN 
Get Off on the Pain 
Producers: Gary AJJan, Greg 
Droman. Mark Wright 
MCA Nashville 

Release Date: March 9 

Gary Allan's a lbums are as comfortable as the day Is 
lon91 and his fans usually know what to expect . That 

could be a problem in the hands of a lesser talent, but 
it works in Allan's favor. The artist's familiar smoky 
vocals and the consistently rich production draw the 

listener In on his latest release, j
1Get Off on the Pain." 

The heart-tugging single "Today" displays a world

weariness that thrice-married Allan has earned. The 
singer didn't write the title cut, but makes It more 
than believable, likely drawing from the pain of his 

third wife's suicide six years ago. Allan pours his emo
t ive voice Into the song "No Regrets," which he wrote 
about his deceased wife ("From the day we met to 

the night she left/I loved her, no regrets"). Other high· 
lights include the l · know•we·re· not-together·any

more· but-let"s-use-each· other-anyway track •fKlss Me 
When I'm Down" and the hopeful " When You Give 
Yourself Away."-KT 
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mental-based concept albums. 

Indeed, Shearwater frontman 
Jonathan Meiburg's lofty vo

cals and soaring instrumen
tat ion inspire images of far
away shores and lagoons. 
Over gentle piano and xylo
phone on the song "Hidden 

Lake,'' Me1burg mysteriously 
croons about the "hidden life 
of the empire that sleeps in 
the frozen lakes.'' whi le the 

tranquil strings that rapidly 
trans form into a manic jam 

session on "God Made Me" 
complement lyrics about a 

fash:ipproaching storm. Sim 

ilarly, the sudden ascension 
from a p iano-backed ballad 

to a larger-than- life clamor 
of strings on the track "Uni

forms" demonstrates Shear
water's abi li ty to transform 
the energy of a song on a 

dim e. Wit h its serene land
scapes and beautiful im
agery, l istening to "The 
Golden Archipelago" makes 

waiting for the t ropical tem

peratures ot summer al l the 
more difficult.-EC 

GALACTIC 
Ya-Ka-May 

Producers: variovs 
Anti- Records 
Release Date: Feb. 9 

For the second t ime in its 
eight-album career, New Or

leans quintet Galactic recruits 
a host of Big Easy guest vo
calis.ts t o shake up i ts s.tan

dard instrumental-only mix of 
funk riffs and h ip-hop beats 
on the group's latest release, 

"Ya-Ka- May." Galactic bene

fits from the inclusion of it.s 
hometown singers, who pro
vide a boost o f energy and 
musical styles. The song 

"Katey vs. Nobby" features 
sharp, clever t rade-off verses 

from New Orleans rappers 
Katey Red and Sissy Nobby, 
who deliver the l ines m the 

EDITED BY MITCHELL PETERS 
(ALBUMS) ANO MONICA 
HERRERA ( SINGLES) 

CONTRIBUTORS: Ayala Ben• 
Ye~da. Erin aendaniel, Mariel 
Concep ckm, Jason Lipst-«Jtz. Kem 
Mason. Michael Menachem. Gall 
Mitch@ll Evan J. Nab~tan, Deborah 
Evans Pnce, Mark 5'.Jtherlaod, Ken 
Tucker, M~ael Wood 

CRITICS' CHOI CE •: A new 
release, r69ard less of chart 
potential, highly recommended for 
mu.sical mf!f,t. 

h igh-energy "bounce" hip

ho p style that's exclusive to 
the city. Meanwhile, fat bass

lines and soulful vocals from 
John Boutte dominate the 
t rack "Dark Water.'' while the 

aptly titled "Liquor Pang" 
features singer Josh Cohen 

lamenting over a 1azzy brass 
accornpaniment. " I'm making 
bad decisions w ith the money 
I earn." In New Orleans ver

nacular, "Ya-Ka-May" is a stew 
comp rising various meats, 

green onions, noodles and a 
hard- boiled egg. This album 

may well be the musical coun
terpart of the dish for which 
it's named.-EC 

Bml 
VINYL SOUL 
Dream 
Producer: Nambo 

btwn musik 
Release Date: Feb. 26 
Los Angeles-based Vinyl Soul 
won a nationally televised 

battle of the bands on Span

ish-language TV last summer 
because its acoustic Lat in/ 
soul grooves were mi les 

above the derivative sounds 
of i t s competitors . W i th 

strong melodies, lush b ilingual 
vocals and f inely produced 
reperto ire that ranges from 

mellow (the bossa nova
influenced ''Como Olvidar") 

to uptempo tropical complete 
with horns ("Mam acita"), 

the band's newest alb um, 
"Dream," bears i t s onstage 
confidence and potential. 
Other highlights include the 

strong pop hook on the track 

"Wishes" and the c lassy old
school swing of "Cabaret.'' 
Vinyl Soul's musical and vocal 
instincts cou ld stand to 

benefit from more distinctive 
lyrics, pa rtlcularly on the 

ballad s, but overall i t's an 
impressive effor t for a r, 
emerging act.-ABY 

PICK • : A new release predte:ted 
to hrt the top half of the chart tn 
the corresponding for~t. 

All albums commercially available 
In the UMed States are eligible. 
Ser~d album review COJ)ies to 
M1tcheU Peters at SUlb-oard , SOSS 
W 1fshlre Blvd , s~enth Floor, Los 
Angef.es, CA 90036 and sing les 
review copies to Montca Herrera 
a t Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 
10003. or t-o the wnter's 1n the 
appropr1ate bureaus. 
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TIMBALAND 
FEATURING DRAKE 
Say Something (4:00) 

Producers: Timbaland, 
Edward "J-Roc.,, Johnson 

Writers: various 
Publishers: various 

Mosley/Blackground/ 
lnterscope 
For his latest " Shock Value II" 
single, Timbaland summons 

Drake tor the same charisma 
that the Toronto singer/rap

per brought to "Best I Ever 
Had." The veteran producer 
plainly states t he song's 

theme of lost love with the 
line, "I traded m m y s.etiorita 

for a microphone." After f leet· 
ingly lamenting the p itfalls of 

success, T1mbaland ret reats 
and leaves the rest to Drake, 
who cleverly elaborates on 

the premise; "We coulda split 
this whole thing up 50/50," 
he raps. "But now I'm at t he 
40/40 getting bitches tipsy." 

Drak e drops ca l l -and

response, Young Jeezy-esque 
ad-l ibs on the song's hook. 
while Timbaland delivers an

other layered. futuristic t rack 
that's similar to h is work on 

"The Blueprint3," albeit more 
upbeat. Whi le "Say Some
thing" never matches the ap

peal o f Drake's solo hit, it's still 
a formidable single that melds 

Timbaland's dist inctive sound 
wit h Drake's m inted heart · 
throb rap. -EJN 

lk•iilhd\1 
DARRYL WORLEY 
Best ol Both Worlds (3:51) 

Producers: Jim "Moose" 
Brown, Kevin "Swine" Grantt 
Wr iters: D. Worley, J. Brown 

Publishers: Vilrious 
Stroudcvorlous 

Boasting some tasty guitar 
work and an infectious rnelody, 
Darryl Worley del ivers an 
engaging single in "Best o f 

Both Worlds." Culled from his 
Stroudavarious debut album, 

"Sounds Like Life," he co-wrote 
this nurnber with Jim "Moose" 

Brown. The song has a groove 
that draws listeners in and a 
lyric that will make them smile 

and sing along. "Free, free. she 
sets me free/If this is tied down, 

that's where I wanna be," he 
sings. The lyrics celebrate the 
virtues of a woman who knows 

how to be both a friend and a 
lover, or as he puts it. ''an angel 

with a wild side.'' Worley•s 
warm, confident delivery gives 

· worlds'· a conversational feel 

that works well with the upbeat 
subject matter. It sounds like a 
radio-ready addition to any 

country station's playlist.-DEP 

EASTON CORBIN 
A Little More Country Than 
That (2:52) 

Producer: Carson 

Chamberlain 

Writers: D. Poythress, 
R.L. Feek, W. Varble 
Publishers: various 

JULIETA VENEGAS 
Bien o Mal (2:57) 
Producers: Julieta Venegas, 

Cachorro LotJez 
Writers: J. Venegas, A. Sergi, 

C. Lopez 

Pub lishers: EM/ Blackwood Music 
(BM/) o/b/o Lolein Music, Warner/Chappell 

Sony t-1usic Latin 
Julieta Venegas Is unique am ong Latin alternat ive artists 
in her mainst ream pop appeal. Chalk it up to her ability 

to produce smart music that doesn't sound laboriously 
stylized or overwrought-a skill she demonst rates once 

again on her latest single, •rsien o Mal." Venegas keeps it 
simple with a few basic Ingredient~ a crunchy acoustic 
guitar, accordion, a touch o f synth and spare, uncompli

cated lyrics. With an almost reggae-like rhythm behind 
the hook, she approaches the uncertainty of new love 
with the honesty and sweetness of someone who's never 

known It. "If it's good/I thank you and I'll reciprocate," 
she sings in Spanish. "If it's bad, I'll cry as I never have/ 

Meanwhile, I'm betting II all to find out." As with 
Venegas' other accessible, quirky tunes, expect t o find 
this one synche-d in a commercial at some point .-ASY 

THE· DREAM 
Love King (5:00) 

Producers: Terivs "the-Dream" 
Nash, Los Da Mystro 
Writers: T. Nash, C. McKinney 

Publ ishers: various 
Radio Kl/la/Island Def Jam 

Terius "the-Dream"' Nash might have recently married 
and fathered a child with Christina Milian, but that hasn't 
stopped the singer/songwriter from invit ing other 

women to partake in his royal love fest. On "Love King,, 
- the new sing le from his upcoming album of the same 
name- the-Dream boasts about the ubiquity of his suit

ors: "Girls in the dub. girls in the church," he croons, 
adding layer upon layer of hypnotic phrases. "Girls in 
the t rap, girls at the bank . _ . Girls in heels, girls in 

Adidas." Of course, the-Dream also has girls w ho grad
uated from college, because, as he explains, "there's 

nothing like a smart bitch." The-Dream's "main chick" 
doesn't suffer monetarily from his adulterous ways 
though, as he considerately awards her "half " of his 

money w hile his " side chick" Is only permitted " a quar· 
ter." No inequit y here.-MC 

Mercury 
"A Little More Country Than 

That" could be read as a sly 

poke at the current state of 
country music, but Easton 
Corbin 1s no staunch tradition

alist. The Florida native deliv
ers o riginal songwriting in a 

classic baritone drawl from the 
song's first line: "Imagine a dirt 
road full of potholes wit h a 

creek bank and some cane 
poles. catching c hannel cat." 

One might not expect that to 
be the opening to a love song, 

yet Corbin"s tune is about a 

man taking a chival rous ap
proach toward a woman. Play
ful guitars and a colorful fiddle 

complement an already invit· 
ing melody and vocal. With an 

equally strong debut album 
and an opener slot on Brad 
Paisley's summer tour, Corbin 

is poised to continue standing 
out in 2010 .-MM 
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Carrying 
TheTorch 
Easton Corbin Takes Traditional Route 
On Hit Debut 

A helpful cousin in Montana. 
a hot single a t countr)' radio and 
a clever iTunes campaign. 
Those arc ju~1. a few of the kcy 
factors behind newcomer Eas
ton Corbin's top five breakout. 

The singer /so11gwriter's self. 
t itled Mercury debut, released 
March 2. bows at No. 4 on Bill
board's Top Coun try Albums 

chart with 43,000 copies, ac
cording to Nielsen SoundSc.tn. 
Fueling that momentum is lead 
single "A Little More Country 
Than That." Reaching a new 
Hot Country Songs peak of No. 
4 this week, the song dairned 
honors in 2009 as the highest
charting debut single by a new 
male a rtist- and retains that 
title thus far in 2010. 

A native o f Trenton, Fla. , 
Corbln is as country as he 
proclaims in h is hit s ingle, 

haYing grown up working on 
his grandparents' cattle ranch 
and participating in Future 
Farmer s of Ame rica (FFA) 

and the 4-11 Club. lie moved 
to Nashv ille in 2006 and got 

a helping hand from h is 
cousin Scott Douglas, a Uni
versity of Montana professor 
of music management with 
contacts in Nashville. 

Corbin recalls, "He told me, 
'I'm not helping you because 
you're my cousin. I'm helping 
you because I think you really 
have a shot. In fact, I usually 

don't do business with family be
cause it doesn't end up good.' " 

Corbin proved to be the ex

ception. Douglas sent m usic to 

Nashville agent James Yelich, 
who lntroduced Corbin to Un i
versal Music Group Nashville 
(UMGN) se nior d irec tor o f 

A&R Joe fisher. Corbin inked 
a dea] with Mercury and began 
working on his debut v.rith pro
ducer Carson Chamberlain. 

The result is an unflinch
ingly country album influenced 
by two of his musical heroes. 
"Keith Whitley and George 

r ~1) 
I. ~ 
I, a. 
\ 

Jones have really shaped how I 

perform, how I sing and what 
kind of an artist I am," says 
Corb in, wh o co-wrote fou r 
tracks on the alb um . ''The only 
thing Carson and I wanted to 
do is write and cut songs that 
were relatable to me and peo
ple like me. If it's real, people 

will gravitate toward it." 
Corbin's voice also draws fre

quent comparisons to George 
Strait. " It's a g reat honor, but 

there will neYer be another 
George Strait, Merle Haggard or 
Keith Whitley," the sclfdfacing 
ne'\vcomer says. MI just sing these 

songs like I sing them . happy to 

have theoppornmity to do what 
I'm doing for a living." 

To fami liarize consu mers 
with Cor bin's music. Mercury 

issued a four-song digital EP 
available exclusively on iTunes 
last August. "\Ve thought once 
people heard the single, they'd 

want to be exposed to more 
m u s ic ," UMGN cxec u tivl" 
VP/GM Ken Robold says. "We 
saw a lot of strong reaction to 

the EP," 
As the album's street date ap· 

proached, "A Little More Coun
t ry Than That" became the 

iTunes Free Single of the Week 

(Feb. 16) and was bundled \\1th 
an album p rcordcr opportu
nity- a first for the online re
tailer , according to U MG N. 
"Getting the free Single o f the 

Week was a huge win," Robold 
says. "Though the single was 
al ready performing well digi

tally, we took i t down d uring the 
free-single week and gave away 
more than 480,000 singles. But 
the good news is when the free 

week was OYer. it didn't deplete 
the single's sales. People hear 
that song and want to o,vn it." 

Corbin, who will be an open• 

ing act on Brad Paisley's sum

mer tour, is a lso featured in Best 
Buy's Find It First developing 
artist progra m . H is a lbum is 
priced at $7.99 and also listed 
in the store's circular. 

The label's on line cam paign 
included placing a banner on the 
FFA site (FFANation.org) and 

directing viewers to Corbin's site. 
"George Strai t has been an 
FF A staple," Ro bold says, •·and 

wi th Easton following in those 

footsteps, it jui,1 makes sense, 
We feel he's going to be the guy 
carrying the to r ch for tradi
tional country." 

When T.I. began serving a yearlong prison term on weapons 
charges last May, many wondered how the rapper's absence 
would affect the career high he was on with the double-platinum 
success of "Paper Trail" (Grand Hustle/Atlantic). Released to a 
halfway house last December, T.I. sets the stage for his return 
with "I'm Back," which debuts at No. 72 on Billboard's Hot 
R&B/ Hip-Hop Songs chart. Despite its relatively modest bow, 
the song enters with 2 million audience impressions in the two 
days since its March 8 premiere. "I'm Back" is expected to climb 
substantially next issue following a full week of airplay. In fact, 
during the first day of the new tracking period, it garnered 1 
million impressions, according to Nielsen BDS. On a conference 
call introducing the single, T.I. noted that "Back" is just a sample 
of his seventh album, due Aug. 24. "This marks a special day for 
us because we're putting out the first song off the album," T.I 
said. "Not an official first single; just something to keep the 
streets warm." -Raphael George 

"Bring 'Em Out" 
.. U Don't Know Me" 

"What You Know" 

"Dead and Gone" featuring Justin Timberlake 
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No. 5 
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No. 1 three 

No.2 

No. 2 
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la3I BY RICHARD SMIRKE I 

Rising Sons 
U.K. Quartet Boosts Profile With A 'Sigh' 
I ts conservative name may sound more fitting for 
a stodgy law office, but \Vest London quartet Mutn• 
ford & Sons is anything bu t. 

cord ing 10 Nielsen SoundScan. 

The U. K. alt-folk act's debut album. "Sigh No 

More• (Gentleman of the Road/Glassnote), de· 
buted a t No. l on Billboard's I leatseekers Albums 
chart and No. 127 on the Billboard 200 in the 
March 6 issue. It has since sold 13,000 copies, ac-

11,c album is also back in the top 10 at ho me, 

where it's available through Island/Universal. Five 
monthsal\er its Oct. 5 release, "Sigh" reached anew 

peakofNo. 7 March 7 andhassoldmorethan 294,000 
cop ies, accord ing to the Official Charts Co. The 
album also spent three weeks at No. 1 in Australia. 

"l t's a beautiful debut.' saysGlassnote presiden t 

RealR&B: 

A RETURN ENGAGEMENT KEKEWYATT 

If there's one thing Keke Wyatt can Wyatt initially impressed fans in 
do, it's sing her butt off. Even when 2000 when she paired with Avant on 

she's sitting down-as she does while thetopfiveR&Bsingle "My First Love" 
belting out the gospel standard "His on his solo album. Then Avant returned 
Eye Is on the Sparrow" in a current the/avorin2001 when the duo hooked 

YouTube amateur video. Wyatt pos- up again on "Nothing in This Wortd," a 
sesses a dynamic voice that unfortu- top five R&B hit from Wyatt's MCA 
nately hasn't been heard for the last debut album, "Soul Sista." After that, 

six years owing to a series of personal various problems waylaid her career. 
and professional setbacks. After enduring what Wyatt de-

But now the singer/songwriter is scribes as "10 years of a domestic vi-
back with a new label and her first olence marriage," the Indianapolis· 
album since 2001, .. Who Knew?" born singer was arrested in 2001 for 

(Time le ss/Shanachie). The Feb. 23 stabbing her husband. Although the 

release scored a Hot Shot Debut the charges were later dropped, her ca-

week of March 13, entering Bill- reer sta lled. Three years later, Wyatt 
board's Top R&B/Hip-Hop Albums signed with Cash Money Records, but 
chart at No. 35. the album she was working on was 

Featuring production by Harvey u ltimately shelved. A subsequent 
Mason Jr.1 Troy Oliver, Damon Thom• deal with TVT Records In 2006 ended 

as and L. Young, the a lbum includes when the label declared bankruptcy. 
an acoustic cover of Rachelle Ferrell's Now on the road promoting "Who 
"Peace on Earth," the sensual "Day- Knew?." Wyatt has been making var-

dreaming" and the no-holds-barred ious TV appearances (BET's "The 
tltle-track lead single. Describing the Mo'Nique Show," Fox's "Good Day 
album as her "diary;i Wyatt says ATL") and is eyeing several projects, 

" Who Knew?" is a chance to give induding a tour with Fantasia, a duets 
"people real R&Bagain. It seems like album with Avant and a reality show. 

we've lost that And for people who "There were times when I wanted to 
aren' t familiar with me, lt,s a chance give up music altogether," Wyatt says. 
to leave a good impression: 'Wow, "But whatever's meant to be will hap-

this girl can really sing.' " pen-and here I am.•i -Gall Mitchell 

Daniel Glass, whose label i s now pushing the banjo• 

infused track "Little Lion Man" to alternath•e and 

triple A formats. "We know that when people play 
this record on the radio it's a big hit." 

Glass cites ap peara nces on "Late Show With 

David Letterman" (Feb. 17) and "The L" te Late 
Show With Craig Ferguson" (Feb. 26) as awareness 
boosters. He also credits earl y support fro m such 

biogs as Stereogum and Brooklyn Vegan !hat picked 
up on the album's edectic mix of blucgrass, earthy 

melodic rock and rousing folk-pop that gives the 
group creative freedom to veer from the count ry
tinged gospel of the title track to the Arcade Fire• 

covering-Crosby, Stills, Nash & Young majesty of 
another album h ighlight, "The Cave." 

The band- Marcus Mumford , Country\Vinston, 

Ben Lovett and Ted Dwane-sel f-financed the 
album's recording and licensed it directly to part

ners in individual territor ies. T he U.K. campa ign 
strategy centered o n the 3-year-old band's reputa
tion for solid live performances. Touring heavily, 

the act built more advance b uzz by selling a non• 
chart-eligible s pedal edition of"Sigh No More" at 

gigs before the standard edition hit stores. 
"It was a gamble that paid off," Island U.K. GM 

Jon Turner says:. "This whole project has been about 

word-of-mouth." 
Having recently completed a sold-out U .K. tour, 

including two n ights at London's 2,000-capacity 
Shepherds Bush Empire, tl1c band will kick off sev
eral European dates wi th an April 9 performance 
at the Rotterdam Motel Mozaique Festival. 'Then 
it's onto the United St.ates for a series of perforrn.

ances that starts May 14 at the Middle East Restau 
rant and Nightclub in Cambridge. Mass. Summer 

fe~tival dates include Bonnaroo and Telluride. 
"This i s just the beginning," Glass says. "We're 

going to s tay with this Mumford & Sons album for 
a long. long time." 

SOCIALIZING 
WITH CHOPIN 
Decca Records and Deutsche Gram• 
mophon are using 21st-century mar

keting to celebrate the 200th birthday 
of master composer Frederic Chopin. 
To promote their catalog of his wortc
includi ng " Chopin Complete Wattzes" 
by promising newcomer Allee Sara Ott 

-the labels are implementing a social 
media·based program targeting am· 
ateur classical musicians and newcom

ers to the genre. 
The centerpiece Is a robust micro

site launching April 1, titled "200 

Choplns.n It will stream 200 Chopin 
albums for free, allowing visitors to 

explore his catalog of piano-based 
compositions as interpreted by Decca 

artists, c reate playlists and vote on 
their favorit e recordings. Many of the 

performances were previously un
available, making the experience com

pelling for experts as well as novices. 
"Someone unfamiliar with classical 

mightnotknowwhoChol)<nis,butthey 
can visit the site and privately make their 

choice if they like it or not.'i Universal 
Classical associate d irector Joseph 

Oerke says. "And the very knowledge• 
able will be able to, say, compare differ
ent recordings of the Nocturnes." 

Amateur pianists can also demon• 
strate their chops In a v ideo contest 

that launched March 8 on Ott's Face
book page. Contestants can upload a 
videoofthemselvesplayinganyChopin 

piece. Ott wiQ select the best performer, 
who will win two tickets to Germany to 
watch the 21-year-old virtuoso perfonn 

as well as play alongside her. 
While Ott's Facebook page lists 

only 470 fans at press time, Oerke says 
that's "up from zero" after only a few 
weeks. He notes the labe l will shortly 
roll out an aggressive campaign pro

moting the program, Including Face

book ads specifically targeting people 
who have shown an interest in classi· 
cal music and on line radio spots aimed 

at those a lready consuming music 
through their computers. The micro

site and video contest will also cross, 

promote each other. 
Oerke says that while album sales 

are an important success metric for 
the program, engagement Is the CNer, 

all goal. "There's a large population 
of young people who either go to 

music school or t ake lessons and may 

not be able to afford to collect a l· 
bums," he says. "With a 100-year his

tory and this vast catalog, we see our· 
selves as a resource." -Kerri Mason 
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MARKETPLACE 
For ad placement in print and online call Jeff Serrette 800·223-7524/jserrette@billboard.com 

REAL ESTATE 

Nashville Tennessee 
Distinctive gated entrance enhances this 2 acre work of 
art. Exquisite architectural detai ls include: Towering 
ceilings, French limestone floors, custom built-ins and 
millwork and exceptional entertaining spaces ' 
Aggregate patio and stacked stone walls embellish a 
mature landscaping and private backyard. Minutes to 
music row, downtown, and the airport. Offered at 
$1,575,000 Furnished or make offer for unfurnished. 

Paul L. Riggan/Parks Properties 
Toll Free: 877-374-1927 Mobile: 6 15-397-9191 

801TYNEBLVD COM 

HELP WANTED 

AWARD WINNING 
PRODUCER/SONGWRITER. NEEDED. 

Can you write AND produce hit music for a professional 

album? Our music company needs a producer/songwriter 

capable of working with our music department to deliver an 

amazing album. We are looking for an individual or team 

with proven experience and credentials writing AND 

producing Pop, Rock, Hip Hop, R&B OR Country. 

Submissions require links to your demo, 

MySpace page or music page. 

Please respond with your link, credentials 

and contact number to: 

musicsubmission2010@gmail.com. 

ENTERTAINMENT & BOOKINGS MANAGER 
First & Hope Downtown Supper Club seeks experienced, 

knowledgeable music booker/manager to open this 75 seat 

Art Deco cabaret room w/SOTA sound, l ight and video package. 

Jazz, Broadway, pop, Classical in nightly concert series. 

Apply: www.firstandhope.com/jobs 
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POSITION 
WANTED 

RADIO POSITION 
WANTED 

30+ YEARS EXPERIENCE; 
STATION VOICE, VOICE
TRACKING, PRODUCTION 
AND MORE! CAN DO All 
FORMATS. 

ProductionAllstars.com 
928-343-2146 

CALL US TODAY AND ASK--= 

ABOUrrTHE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR 

NEW ADVERTISERS! 

1-800-223-7524 

or jserrette@billboard.com 

NOTICES/ANNOUNCEMENTS 

Is the NMPA Settlement 
right for you? 

The proposed NMPA settlement regarding 

pending and unmatched royalties has been 

referred to as a "rough justice" solution. 

While it is not a perfect solution to the com

plex issues at hand, it is a solution. 

However, there are alternatives. 

If you are undecided about opting-in to the 

settlement program, please give us a call. If 

you have decided to pursue your outstand

ing royalty issues on your own, we can help. 

Please call us at 1-888-876-2711 

MUSIC ROYALTY SERVICES 

WANTED TO BUY 

BUYING RECORD a CD COLLECTIONII 
PRIVATI! COL.UC'IIOla • RADIO STA1IONS • 

DJ RECORD POOLS 

21ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E-MAIL: salff021 centur,muslc.com 

John M. Jabra, President 

SONGS FOR SALE 

ARE YOU FED UP wnH WALL STREET 
BANKERS PUWNG DOWN MIWONS? 

Are you looking for a song that will 

tap into the public's frustration 

right now? Listen to a FREE 

CLIP of "BIG BUCKS" at 

www.bam>ws,cqm,musjc.html 
For Business Inquiries, Contact 

Robert Banows at R.M. Banows 

Advertising, 650-344-1951 
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SCRATCH AND WIN 

SWEET 16 

TWO OF A KIND 

>>Five months after Jay Sean 
crowned the Billboard Hot 100, 
fellow British singer Taio Cruz 
moves into the penthouse. T he 
coron.f!ltions amount to a m ini
British invasion. The previous two 
British males to lead the list were 
Jnmes Blunt in 2006 l'!nd Elton 
John in 1997. 

>>Ryan Blngham's "The Weary 
Kind" earned best original song 
honors at the 82nd annual 
Academy Awmds (March 7). Still, 
the track has vet to appear on a 
Billboard chart. While it could 
register inc tcRs.cd snlcs following 
its Oscar win, the recent trend of 
wtnnc~ not attuining mc1ss• 
appeal success continues. Since 
2000, only three such songs have 
reached the Hot 100, while 14 
w inning titles t opped the c hart 

from the '70s through the '90s. 

e Re~d Ciiart Beat 
· eve," weeK dl 

b iltboard.com /chartbeat 

Billbci>ar•t 

Short And Sweet: Blake Shelton's 'Six Pak' Su ccess 
After a three-week break at No. 2 on 
the Billboard 200, L ady Antebel
lum•s ''Need You Now" returns to 
No. 1 with 126.000 (up 6%) , mark
ing its thi rd week a to p the list. 
Sade' s "Soldier of Love" d ips 1-2 
(79,000, down 37%). 

It's the fi rst time an album has re• 
turned to No. I after a three•week ab• 
sencc in m ore than a 
yea r . The last tim e it 
happened was on the 
Dec. 27 , 2008 , chart 
when Taylor Swift ' s 
"Fearless" climbed 2-l 
in its fifth week. The set 
had debuted at No. 1 five 
weeks ear lier and then 
three other albums took 
success ive onC·Wcek 
tur ns in t he pole position before 
"fearless" returned to the top. 

Lad)' A'6 bounce back to No. I i6 
just the beginning of the big news 
th is week on the chart. Six new al
bums ar r ive in the top 10-the most 
the tally has seen since the Oct. 17, 
2009, ch art when eight started in 

the region . 
Leading the six-pack of new entries 

is Blake Shelton's "Hillbilly Bone," 
bowing at No. 3 with 71.000. It's the 
cou ntry sin ger's s ixth studio set and 
earns his highest rank on the chan. 
It also claims his second-best sales 
week-on ly the 77,000 starr, of sec-

ond album "The Dreamer" (2003) 
bests lhc new set's frame. 

Shelton's six-song, 24-mi n u te 
album is the first offering in Warner's 
new Six Pak concept (Billboard, Feb. 
13 ), where the com pa,ny aims to re
lease one or t wo m ore attractively 
priced six-song sets from Shelton be
fore the end of the year. 

Last ,.-.reek, \Valmart, 
Target a nd Amazon of: 
fered th e "Hil lb illy" 
physical CD for a sale 
priceof$4.99 while Best 
Buy sold it a t i ts sug.
gested list price ofS6.99. 
Bot h t he iTunes and 
Amazo n MP3 s tores 
were selling it for a 
higher p r ice than some 

of thei r physical competitors, as the 
e-tailers h ad i t listed for $5.99. 

The Six Pak notion is the latesl 
strategy in the industry's effort to try 
something new in the: hopes of sell
in g more albu ms . 

Wha t's u nique a bou t the Shelton 
album is that it's a new studio release 
from a front-line artist with only six 
songs. Though an array of fou r• to s ix• 
song EPs have reach ed nume rous 
album charts in recent years, they're 
rarely stud io sets and have mostly 
been digital-011ly releases. 

(Generally speaking, to be eligible 
to appea r on any o r Bi ll board's al-

b1.1ms cha rts, a t itle m1.1st have at least 
four songs.) 

Coincidentally, the same w eek that 
the Billb-Oard 200 welcomes Shelton's 
Six Pak also heralds the arrival of an
other album with its o,vn sp in on cre
ative sales promotion: Jamie Cullum's 
.. The Pursui t" at No . 4 2. The jazz 
ar tist's standard CD comes wi th 14 
songs, b ut \Valmart's edition is a 
cheaper, 10-song version. 

SHORT CUTS: Blake Shelton isn't 
alone when it comes to placing high
ranking EPs on the Billboard 200 
lately. In recent months the chart's top 
10 has housed a number of shorter
tha.n-u s ual album s, includi ng Lady 
Gaga"s ''The Fame Monster," which 
has eight songs, and J ustln Blebet•s 
" My World." Drake' s "So Far Gone" 

IVlal"lcet \~fat<:h A Weekly National Music Sales Report 

Weekly Unit Sales Year-To-Date 

and Mi ley Cyrus' ·The Time of Our 
Lives," which all have seven. 

The last t ime the top 10 welcomed 
a six-song set was ,vhen Taylor 
Swift' s Walmart-exclusive EP "Beau• 
tiful Eyes" debuted and peaked at No. 
9 off a 45,000 st art on the Aug. 2. 
2008 , chart. However, unlike Shel
ton's "Hillbilly Bone." "Eyes• wasn't 
a new studio projec.."1- it was an odds
and-sods specialty release. 

As far as we ca n tell, previo us to 
Shelton, the las t t ime a s ix -so ng• 
or-less set reached the top five on 
th e Billboard 200 was when Ugly 

Kid Joe's si l<-track (Ave songs and 
one 26-second instrumen tal) ,.As 
Ugly As They Wanna Be" hit No. 4 

in 1992. 
Shorter albums have been chart

in g on the Billboard 200 forever
e,•en al No. I. Some notable short 
chart-topping albums incl ude Ste 
vie Wonder ' s seven-song, 24-
m inute "The 1 2 Ye ar Old Genius· 
11963), the A l lman Brothers 

Ban d' s seven-song, 38-m inute 
"Brothers and S isters• (1973) and 

A lic e in Chains' seven•song, 30-
minute "Jar of Flies· (1994), The Alice 
album was promoted and ma rketed 
as an EP-and noted as such on the 
Billboard charts-and because of that 
cat egori7.ation , it's often referred to 
as the first EP to reach No, 1 on the 
Billboard 200. 
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PARAMORE 
fuELED lrY PA'<IE# 51&~1l•t.1,G 1t.SII 

SPOON 

110 99 107 CREEOENCE CLEARWATER REVIVAL 

=1--'c,~;='~"''~"'~""-~c=-O-::"';='~"'' ~e;•~"':"'1"-
2
-"" L' -----------------,. 

121 -
SNA 65~5,'SW\I 11 96 

SNOOP DOGG 
OOOGYSWJ..E/~Mll)fllN O&r!t 2''CA?'"OL (I ll se.J Mallce N Wotlderland 

ORIANTHI 
T~L'GEHrn 01351l:t'IOA 9.se. 

112 69 S9 

11:S 88 '96 

114 115 109 808 MARLEY AND THE WAILERS Legend: Tho 88SI 01 Bob Martey And The Walters 
·uFF OOh\O~.J,110 ~22~8·210/!DJWQ 1a 9&.H $18 

11 I lf)7 104 I t~~~~,:!J (1J.9II) c+J 

118 HO ~ AVENTURA 

117 112 96 THREE DAYS GRACE 
- t'J,:i•,-:H:7'1;:""7.'Jl;"Oii,';c3'"::'l=,c---

118 116 106 ~~~~~::~:&~! 18 9el 

VARIOUS ARTISTS 
l'LGtEP.11 CMG H~M'ORD CUIIB 11.92} 

WOW WoNthip (Purple) 

120 109 91 =1-""':::-M:cl~~!!,,c:.A:i~-::~':=:t "c:":c,~~=~:..:~:e'! ="cc'·=" '-' _____________ T_"_" '-'• .... • 

121 118 105 1 ! ... ~~~~:~~~!.911 
122 65 2, SOUNDTRACK 

WAT[n<l',t\'EA 3918.t'BIG WAC~l',E l lS.'9111 

CITIZEN COPE 
ll~Jfl:WATEA 01· se 

Hannah Montana: The Movie 

Valentine's. Day 

The Aainwaler LP 

Untitl~d 

' 

124 HM S2 : ·E~~S~~~C(l3~J 
= 1-;;'RA~S;;-;Co;';Ac;L"';FU!i-';';'TT;,;S;-------------G-,-.a-, .. -, H-,-,.-v-o,-u""'--, , t 

O'illC STllffl OD27~ \J 911 
164 149 

128 121 126 

127 66 12-4 

128 07 118 

128 122 110 

LIL WAYNE 

MARIAH CAREY 
tSLAIIOOl322i'/l.)J'.IG(19.iil 

FLYLEAF 
l&W(IU(IME 01351Mul 1;ue1 

Tha cattor Ill ID 

Memoirs 01 An lmperfe-cl Angel • I 

Me:menlo Mori 

REBA 
$111.Rf;TRIJCM I.IQJOQ,'lil.10RV ( 1U-8!@ Keep On Loving Vou e 

130 106 7• VARIOUS ARTISTS NOW That's What I Call Love 

131 120 101 = 1--•,;::s';;='~"=''~':'~~;=;='=t~c:;;~"e,'.:,"'-"""'""''"'="':,oo."-'"'' .,,,.,_ ____ T_h_o_llv_ l_llg_h_t -S,-g-a:_N_e_w_M_o_oo-1 • 
132 124 111 

SIIFAWlrf(;HQP 5,;11)"/HIANTIC 51g~~l '/MJ ru ge 

TOBY KEITH 
SHOWOOGUIIIKFWiLD27 IL91 

SHOOTER JENNINGS & HIEROPHANT 
9L.M;K COUN"'ilY Ata ou1•1ft-OC"dl SCI~!\'(;[ '/€1',IUR~S ~.981 

BON JOVI 
tSU.110D137~1DJ'ill'.ll13.98t~ 

American Ride 

Black Ribbons 

The Circle e 

IZ 

135 11-4 90 l!!l-'g:S.!~~!;s~~"~''°~'!!.,'"~'"'~?:•"~=~----------T_h_• _B_os_1_0_1s_a_d~• II f 
Jt~c~ ;~t~!:N TENORS The Canadian Tenors .. 139 83 49 

G 1'97 19S 35 

138 67 112 I 

BILLY CURRINGTON 
lil[-ICUM~ u:...'IVILl.["4550, W(;I', 13.91 

o.ivE MATTHEWS BAND 
!~Ml, AA~'AC'Ji •8712•.lll',IG lll.9t @ 

Liltle Bil Of Everything 

Big Whiskey And The GrooGrux Klng • 

11: 1to513 112134 =, 1--',,:iO,i;~tL:';~':~:';~~,;f~,:u~':; c:rc:'~i-:"''.:;:',;:'':~,!:~:,,~i'::~',:,:'-' __________ e,_ .. _kl_h_,o_u_g~h 

13 

- ~•~"~"~"~' ™='~"""~•·~''~"'~•~®~ __________ w_a_,_••_T_h_o A_n_•_w_••_.., 
0 154 158 -;~""~"'.'!.;a,!...;E;;,~,..~"f~i~:~· •T_H_E_ s 1_Lv_E_R_ B_ u_L_L_ET_ B_A_N_o ______ G_,_ • • _, ._._, _H,_ ..... e I 

142 126 155 ~~~~71~,ej It ls Woll a 
143 113 134 THE XX 

" 
144 128 120 ~ii ,~,~~~:.,, .. ,"" Greatost Hits 

148 ll,4 l 13 t ~ PJ~ 7i-!~llVtH$AI.RfPIJ519':0!~UJ,11,..',11t<l(13,..!IR) All Or Nothing 

148 141 132 MICHAEL BUBLE H's Time 

147 13() 99 ;::1-T°'
1•:;;;;E~'e;:;;:· c;~:,;~""= -.::::'::::""°'"c:"'.::' ;:c'•icl":c·•:::e,.="-~ ----------G-,.-.-, .. - ,-H-rt-,' 

=l'';c'c:"'i;:' ;;;"ic"'a:'~;;"="::c·•::,•c_ ________________ -4 

0 150 1Mi ~~!~u~:~J/9~(11.9111@ All Hope- Is Gone 
,.._ .,L.1-.::i'RO"'G"'U~ E~Wi;;Ai';V;!E== -----------------. 
\liiilii 8 MUSMflRE0·39!)8•1\i.',I~ (ll ~8) Permalighl 

11!!!1 - CAROLINA CHOCOLATE DROPS 
~ • N0\1£SL'CM S1iW5,WAAliff! SAOS. j15.9ef 

:i:;c:it:CHEi£ 1: 11,,11.,,111, .. IIK;ii_•_ .. • .. •. '" 
JUSTINWOOA[ ,1t2 CN61EPU8ll& 1S2. 
MOlUYCflllE 182 MIAN?W HJ 
JAf:ONMR/lZ . . ..... 158 -t',\\.CITV •l 
f,P.ll'JA'fN£ .171 
MIJW'Ofltl &SOOS • . f70 
MUSE . .. .... 76 

JO,\XNA. NfWSOl,IJ 1-0~ 'BP.W IWSLEY 
NICKELB'l,tK ••••• . 46 

At!NIW. 22 
ffiEPO!JlfJS\MAfR 196 
AOGU£WA~E 1'9 
OARllSRIX:KFR S!i 

Genuine Negro Jig 

SINHEIIOWN 3.t 
S,:::KPI.JPNS ult 
St:llfT 74 
SlJPK,i(JT ,148 
SilO<POOGS •• m 
Sf'OON.. . . . . 109 
StlQARLAPI) , • .• 167 
W WI SWf1 17, 100 

ffi,R~~ .1 

Data fo r week of MARCH 20, 2010 I For chart reprints call 646.654.4633 

Ille llltl'I~~ relellSt 
ol Ille ,rbum's CD 
(Marth!) lfflllftl 
lbesetto lllelill) 
afltr i tlwe·wee~ 
absence. INitll 
«>mbiltddigitol 
and phy,l<al iale<, 
the ;album earns a 
Z55%jump. 

ml 
Alie, <halting live 
s,tsonlh,lop 
Country Albums list 
w~hUniv,r,~ 
Sollltl, Jnings 
stnrloutonhis 
ow••lltl ltlk•ew 
al-10<k release, 
whidistamwiltl 
... ,1vs,oooa11<1 
del>u~,1 No. lllon 
Ille lndtpond!nl 
Albums durl (se, 
(N<JeS6). 

mJ 
TIie r,me"'etk It! 
1<oreshis1o,rtt, 
No. lonllolCouoov 
Sangi (see IN!f 61), 
hisalb111 til.,, 
51%ioolll lltallblo 
diS<01111iog,1~
mall.H•"'•N~, 
Ille ltmper Trap 
(No. Ul)dam,s., 
8'J%!)iinafter I 
wasolfeledasllle 
dolyde,I lnllle 
Ama,onlll'!Slore 
Millt1l I lor $l.99. 

1rsthefiJ>lsetfoo 
Ille roaKI to dBrt 
on Ille Billboard 
100, ltlou!ih l has 

oetted lwo "''"'"' lits on Ille HNt-
...te,sAlliums 
laly. Jtls !lfolt 
lle<omt1lh<baod's 
lhi<dlleal>eeitetS 
Hllry,D<lfi>tllo. l 
(4,000 c.p,s). 

11,B 
Attertlle lriowas 
proliled .. •PR's 
-~Mil Air" Haldi I, 
Ille ,lbum v,ultt 
onto the ll!I wilt!, 
116%g,lo,jumps 
16-Z on H.,15'tltn 
Albums and ttlums 
lo No. I (Z-1) on 
8lllf!ll"'llb11111S. 

HM 147 135 

ARTIST 
IWl'Rl~"1 1,illUMBER 01&Ul181,"lNGU.ll.i (PRIWI 
OAUGHTRY 
1i,fMC;l,U8GO/RWG gge ® 

ONEREPUBLIC 
~&t.~'°lllfU'AUDPl DT3011!{;l 1HI 

CREED 
WIND-{IP 1310319 Wi CD D\101 ~ 

VARIOUS ARTISTS 
01/U~V~So\1.110\iBA 2fliHISOOV MUSIC 18.91! 

Daughlry 

Waking Up ti 

Greatest Hits fl • 

NOW31 • 1 

1N 137 1.U JAMEY JOHNSON Thal Lonesome Song • a 
• r";c'"~"""";;~''i;"'=''"';'.-';'';;"2"c:·""'~""""''·="'-' -------------~ 

118 136 146 ~?!s~~! l~3.\ ~tHANT Cago Tho Elophanl " 

117 133 - VARIOUS ARTISTS Good o r Nat;hVille 
S~V MUS<C CJSTO'il MAA+;El ',{; Gf!O'JP ~331 EX.1$URSU01(~ i l2 Wil 

WO Sing. WO Danco-. Wo Ste.al Things, • 

• 
Gold - Greatest H its Ill a 

Epiphany 

Oejarte De Amar 

138 139 ~~~~:~~~Nllll:ll.UL M01GWM 0!30flll/\.ll~~ fll.911) I;!) Pricele$,S 
162 131 • r s;aU'i,G""A:,Ra;LA';;'i;N;;,D=====.:..:.:=c:e..------L-ov_e_O_n_Th_ e -,n-, 1-de- . fl 

WiACl.lflVNASl'1\llWOl12>3•JWG,lj ,:ue 

140 123 

,_ 159 119 

170 142 127 

171 145 141 

PEARL JAM 
W<IU:O"ll'-l(IIC~l27•• i1UB• 

MICHAEL BUBLE 
1 u,•~1St !00313'W~R.IIU BIIOS. (fl.HI 

MUMFORD & SONS 
&EtJllflUN Of 11'11: ROAD fl1C4t'GL•S.SIIOTI 12.91! 

MUDVAYNE 
fPIC62~53•1SOli'r,IIUSIC 111 98) 

Backspacer 

Cati Me Irresponsible • 
Sigh No More 

Muc,vayno 

.. 
,a 

• 
172 158 165 PINK FLOYD 

HARVESl SM~S 111i3{'(;~rl)l (1 UI! 10 S!J 
Dark Side OI Tho Moon • t 

173 6S _ SARAH BUXTON Sarah Boxton 
=ifc'=''"""'C°'S1'°"""cc",e:'°':,",1':a'.'·cc" Ll -----------------

0 183 121 ~.!~~.~'!~,1.~~;f Tho Greatest Love Songs 01 All T ime 

,!9l, - THE TEMPER TRAP 
~ . llSFl.l. O~A,$!;1101£ 800"1,'4.0U/Ma-A 12.$:·,i 

Conditions 

178 161 138 tt:: ,~.:'~!~~.~-:. ~~~ 
- ~ ~ ';;';;S";;';:;;"=::L....------------, 

.@I,., 187 116 CELTIC THUNDER It's EntertaJnme:ntl 

Encore 

• 

11 

" Ill' • H'"""'".,',i;""::C'i'":c"'.'"e;:"'aa' '':':a"":'"'~•,.,••::,";';'---------------
178 166 162 ~~~~'!!o?i,~Lll'~ (~ 7t~~ ~ N Scare & Souveni,e • • 

1711 153 133 THIRTY SECONDS TO MARS 
1w.•.11:•n•l.ft.Jt(K.16S111 •1tA1'110L (lB.tt 

180 160 143 :t~.~.t~~J ~;; ODITOS 

This ts War 

Ando Bien Pedo 

181 178 166 n l-'~"'.:"~'"'~"':N,_,~,,:."'P'l"'! ""~'"'"'"-'""''ee'""--------------T-ri-_P_o_,._, 

.. 
" 
JI 

1N 165 1215 

187 163 190 

1• 170 161 

1911 38 -

197 63 -

IN 196 182 

,. 18t 16?' 

200 179 187 

MOTLEY CRUE 
»o111Y .Yt'tELEvttt srvui ,.us ® 
CREED 
WIND-{IP13187H3-.{181® 

T HREE DAYS GRACE 
Jf'/E 8350'1..t!.G i111 tel 

TAMELA MANN 
TUl'l.t•h~8'35\l~illl 

CHRIS BROWN 
JIVE6H3•l.lCi139e) 

PASSION PIT 
fREIIC:1K!SS 4MIWCOWW&A (lVHI 

Greatest Hits 

Ful l Circle 

Onc, X • 
The M.asler Plan 

GranHI 

Manno,s 

N 

I 

• 

VARIOUS ARTISTS 
I WIIU'-'ltRSi\l.. S62$mON't' MUSIC (a 911:1 

NOW Thal'$ Whal I Call Counlry Vol, 2 

11 

10 

THE ROCKET SUMMER 

HIG H ON FIRE 
£12011'(11.U) 

USHER 
Uft\C[8~9~'lOW'BAi9,gel 

HOLLYWOOD UN DEAD 
MN/OClOKt D1133J~(JJ, /U: 98) 

ORIGINAL BROADWAY CAST RECORDING 
DECCA 6110~0WA'f001682/tl'f(:CA (IM4) 

fl 1 s ••• And Thon Sorne 

01 Men And Angels 

Snakes For The Divine 

• 

311 

• 
Confessions • 

Swan Songs • a 
Wiekod • 1 

W.t-NHl l.!OlfTAAA· 
n!EMM, ...... 121 

ST.UtSiRI.ICK , 71 
lV.lLlllff . . , .. . .• , ,. 
Tt£TI\1llGffTSI\GA. 

. l~ ;t,!UJ~t~: :Jt.Nas' WQWGDSl'Eli010 .!ifi 
l\'(l\'r HITS 2010 , . .87 CIIUS voom; . . . .. 8,5 

R- TMQ:F 
TI~Sf"...olCIJS 
TOMNIS . ... m CAAR'E UXDERWOOD .... 

........ &ii 
0000 QL· rtA.51-NI.LE 1$1 

~\'(JWl\'O~lfPjPUR1U) YOOOG..:JNEY .... . 3.2 
..... 119 

=~~ 't --ll'll--IIIEWMOON ....... 1J 1 
VALEmttSOAY .... 11.2 ::J~'f~ :::~~ ,:atlitii(Wf" .zs..:: 

TMBAll\No ·"\ '~ ust\~R . 19a 
T.._ l FMPl:R mll.P 17.5 T08\'MAC .33 

t(h~ Ti lCITSWHATt CM.L Tt«:WttO . ....... . lf7 
C:OOMTRVVOL. 2 166 l!EBE& ClGEWn,v~s .. SJ 
~ ffiltf'S ....,1-Uif l CM.l 
l.OYE .. . ... .... 130 

Tl(M CJIOet:(0 Cl!AIS T(lt,fl..~ 8l 'l'Al,tPl!IE Wrf.lCOID ~ TAA(;(): 'I.WIIMNS iE1 TIE"x:t .. , •• ,, .143 
\'UlTIJIES . •. . . . . . 10 1 TPIIIX . . ... .. 61 

10 
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Cl) TOP INDEPENDENT~ 

10 9 22 

PHOENIX 
t<IYfllUTE 0105' 'GLASSliOrE 11.91 

JOHN HIATT 
~£W'NEST S182 17.9t 

SAM ADAMS 
1ST 11001.0 Dllitl"t EX .98 

BEBE & CECE WINANS 
MC311-05 .\j,',lt\i:O H ~ 

Title § 
V1etory 

Scratch My Sack 

Cr.azy He.art 

Wide Open • 
l ive Al The Greek Theatre 

eos100·, eo, (EP) 

Still 

11 

12 

13 

2 ~!~'c~~~M'!:~~~!~~ ex STA~BUC-:S 12.98 
ALKALINE TRIO I 2 

Tango. Varla'llons 

Th,s Addtetioo 
HEJi.RT & SII.Ull 87(175',t'PHAPH \6 98 @.: 

Have One on Me 

Transference 

The Rairlwa1er LP 

SHOOTER JENNINGS & HIEROPHANT Black Ribbons 
DLA!:! (:Ol,/4TAVR(ICII. tlnl' AOCKEf sc,ntE \IFIJTL:res T! 9': 

FIVE FINGER DEATH PUNCH Warts The Answer 
J)AQS~CJ Pt.Ar. !>ft10U' H ge 

18 l2 27 Jo~~~KS4W 108 "' 
19 17 41 ~!~~sai:~~t ~~tHANT Cage The Elephant 

20 16 

21 19 1M 

22 20 3 

J7 16 

VARIOUS ARTISTS Good 01' tf.ashville 
SOtlV WSW: CUSTOM IIIAR.tHIM6 GROOP 84331 EX SUR9UC'tS 12.9@ 

PEARL JAM 8il(:k$p~cef 
MO..IO(ffi'tAENClt 9274' 11.98 

MUMFORD & SONS 
&Et.'Jlf_',MN OF THE ROAD 0109 ':il.ASSt.DTE 12.H 

JAMES FORTUNE & FIYA 
l!LA~S\IOKt 3073.'WORLIVIJ!Di: 15.S! 

MOTLEY CRUE 
ll01l(YJt0' ELE\'t,11 Se\1111 13911 

Sioti No Mora 

Grea1es1 Hlls 

TAMELA MANN Th, Ua,lir PIM 

29 • i-.:::~.a~::::~""'~~:.:'~"'~"'' "'"'-'''"' ----------0-lftJ __ _ 

2e 22 S'IAAWOflLD S813,!,.MU$ICWOFt<S 111911\ 

HIGH ON FIRE r, .. .. 
30 2, 

ff 35 

38 34 

3111 39 I 

46 NEW 

46 AE·t'lll'tY 

47 A!•Uf! Y 

48 ""' 
49 NlW 

50 NEW 

fl 1010• 11 98 

YEA SAYER 
SfCFlfilY ,CAUOJAN 710' 1~ 98 

BEACH HOUSE 
SIJ8 Pr;iP- A4~• lS.98 CO~ (fl 

STORY OF THE YEAR 
£PtTAP~ Blfl.40 16 91r 

OXIOO:ER 0469 Cil.10lfl1Gtll 15.Wij 

DJ ENFERNO 
IJl.1RA2J.17 18~ 

Snakes F"or The O.vlne 

ODO BlOO!l 

Teen Dream 

The Constant 

lotus Fllw3r/MPLSoU.NO/Elix3r 

Eklffel Hoief 

Ride Through TIie Gountrv 

The ttangover 

IAach:aniu 

Ultra Dc1"1te 11 

DAIL.EV & VINCENT D.anev & Ylnctlll S,ng The Stal ler Brolhers 
~il.tKER B,l,Rllt.1 610~0.R00'10(R 1 I 5al 

MATT WERT2 Wit.le We re Becoming (EP) 

PRESERVATION HALL JAZ2. BAND Preservation 
PAESi"1VAlJON HAll Ot • lJ.9e 
JOE Sigfla1ure 
hll.i 0000$-KE0Aq 1t~8 

KEKE WYATT Wllo Knew? 
HMHfS.S 5-1$1 $1!J,tlA.(:1-J£ 1 Ut 

EDWARD SHARPE & THE MAGNETIC ZEROES iJJ) from B~ow 
C,IJIAflUkfn OilFlFAX 54?",YAirtAll:l 13 9tJ 

BISHOFI PAULS. MORTON Memocable Momems 
TEHlll Aj,j nl'l'ttaMT l $ !18' 

MONO TISElllll,t~ CltlNMJltlfST!\UIT!MPI.£ SQIJ,IRE (>I.BIMI llo>tn;oig 
uo.:i,,otl tABIR.'~ACLE CttOIR &!3.~28 fl!; 98 
THE ANTLERS Hospice 
rqrnciu:1s.s N1 • 1 Hit:1 

GROOVE ARMA.CA Black light 
01.1408 1U@ 

TYRONE WELLS 
POW-tONllGITALEX i .S&l 

BENJY DAVIS PROJECT 
w.ttK RID:.E 61267 ('9.98) 

Metal & Woon 

lost SOuls like Us 

Jusl h tlmt IOI St. Pat11d's Day, Ctlli<·roct baod llot1l1111 Nolly's 
... "Im , 1 lilt""" Tllslrt" dHllls II No. ~ "'1 tl1f Bilbo.lid 
!DO 11111 NO. l tn Top lnler111I IJl>lm. lt'I lllt secGad m•itlll ll>I lwo 
' ""' to, Ibo ad .. 11111111,rllll ldt ~lowlng ll1t No. 1 bow ol 
"fklat• In zoos. DI lbt ... set', O'ltlil 11,000 sold in I~ lirl! wed, 
4,000 amt 1!0111 Wtb rtlliler>-• good Chunk ol wllk- wtrt Ile~ 
p11dlasti llnugo lilt IIOllp'S olliciol lilf. 
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Cl) TOP DIGITAL~ 

20 15 23 

G 21 

22 13 

23 18 11 ... 25 11 

211 23 

Tille;; § 
Alice ln Worn1erl8nd· Almost Alice 

5 

Smot<e & Mirrors 

Jason Derulo 

Need You Nl)'t-l 

EASTON CORBIN Ea:s:ton Co,bln 
P.IERCAJAY !IASH\'1.lf UM6.II 

LADY GAGA The hm1 
Sl A~MLINE.l(ONll\'E 'Cf!EARYTRfE INTERSCOl'E 1GA. 

SADE SOldi~ 01 LOVII 
EPIC ,'SDIIY li!LSIC 

THE BLACK EYED PEAS Th< E.N.D. 
l'mRSC:OPf 113A 

~~~~~~AM s Boston's Boy (EJ>) 73 

~~~i~eE~6 DEVAUGHN Th~ Love & War Masterpeace 9 

PETER GABRIEL 
REAL WORLD 

Iii':: THE 8EST El 

JAMIE CULLUM 
~'Ell\'E fo,t!ECil.ST 'D[CCA , VG 1B 

Bl.A.KE SHELTON 
RIP-illS[ ll.'AFlM]I BROS. NASl-f\'LLE· /Wt.IN 

VAMPIRE WEEKEND 

The Pursu!I 42 

Hiffbiffy Bone (EP) 3 

Cootn, &4 

W<,llgang !una<IM Photnix 
63 

AQA,l 'S!GGEfl PICTUA~ Hl>\H GAO'A't. A.TLARTIC AB 
The FOUAdatron 20 • 

SOUNDTRACK C111zy Hei!rl 30 
fQ)( fOX SfARCf!U31iT ,'li!'II 'A"EST 

LIL WAYNE Rebir1h 12 • Ci\SII MOkfV Ut.l\'ERSAL MOTO'l.'t. •'tlMRG 

JOHN MAYER Bame Sll.ldies 44 
COLIJPASIA S.1JN~ /.I-ls.ti: 

RIHANNA Ra1ed R 22 SIIP OEF JAIA IOJP~G 

THE SCRIPT The Scripl 81 PHONOf,£11(:,ti'IC. ,SOO'f Ml.!'51& 

Cl) TOP INTERNET 

-11 
!I 

T111e l i : 
:i ':' 

Soldier O! ltwe 2 

1~~te~~~s~~~~A'I e,asg4• JI.IGtlAmerican \ll; Amt ·No Grave 21 

LIFEHOUSE Smoke & Mi-rrors 

Nud You NO"t1 1 

SOUNDTRACK 
fO)( fOX SURCt!LC,HT ~lM NEWVlEST 

:~~~';'A~=~~!~.N ASH\IU 5116'2'1/l,IN HIilbiiiy Bone (EP) 3 

,~Og.Su~~~2~m 'YJA"lllER 81'105 Reeolleci.oo 77 
CITIZEN COPE 
Rol.fll\li',i.Je=1<11• 

JAMIE CULLUM 
~!11\'E IQiilECMT DECCA ll>l.3655' VO® 

JOHN HIATT 
NEVi' W£$16ill 

SUSAN BOYLE 
SYCO-C0Lll-.\13hl. ~un,SON'I PAUSIC 

THE CANADIAN TENORS 
O~CCA 01~!-(19 

JOANNA NEWSOM 
QFll\G CITY a~o• 

CELTIC WOMAN 
PAA!-;HATTAN ~l801rlG ffi 

RAHEEM DEVAUGHN 
1118.JI\I[ t.Sfl59 JU, 

;,A~riL~tl(~N~IV[, CJ![RRYTA[[ I HIRSCD=IE 011 eo5 • 16.11 TI,e Fame 7 

~!;~!~2~1~
8 

.... ~1.i m1 .9ROS. l!l Crazy love 21 

EASTON CORBIN Easton Cu,tun 
r~ERCURY ~ASHn. LE 01384~ LN~ 

SOUNDTRACK Allee In Wondfirland: Alm()$[ Atic,e 
BOOIA \,STA 1)()5166,'I/All ms 1m 
SOUNDTRACK 
'A'ALTOtStifYOc,490(1 

2 1 19 

a 7 6 

4 3 lo 

• • 19 

• 60 

7 39 

• 23 

10 e 34 

11 ,o 2! 

12 11 6 

13 14 

14 13 49 

11 15 

I 3S 

2 

3 J 17 

4 • 24 

I ~ !5 

8 8 ,. 
7 11 

8 

• 7 6 

10 10 7 

11 11 6 

12 " 15 

13 12 

14 I& 3 

11 - 1 

,, 12 7 

Cl - 3 

IMMA BE 
l llf II.ACK EYED f'W OJTEFlSC.0$'E 

TIK TOK 
MUIIA K£1.IOSABE llt:il.RMli! 

POKER FACE 
LADT CMJI\ 1l1iAMlltlE 1(0Nllvt CHf ARVT~ EE lnERSCOPE 

I GOTTA FEELING 
11« IUCK EYED f'W ' 11/TfRSCl).:,f 

BLAH BLAH BLAH 
USIIA FEAYUIIIMG 30111:l EMOS"9E "!IC:f\ ll'ltS 

MEET ME HALFWAY 
Tllf~KOEDf'W U!TFFlSCl)..!!Ff 

PAPARA2ZI 
UDY G,l,til\ SlA:;'J,Ul ltlf. k0,4lll/E;CME:ARYTRH 11reRSC01'E 

FIREFL.IES 
OWL CITY U~A'E~A'.. R[l'Ultl~) 

NEEOYOU NOW 
LADY AIITUELWM tAPtTOL IIASl.f\llll[, CAPITOL 

HEY, SOUL SISTER 
TRAIi DtUUOU. 

BOOM BOOM POW 
l ll£1UCK l!YEDPW VlllU.APA IWJ()ISCQP{j 

TELEPHONE 
UOY C~CiA fEATIJIIIIG IEYONCE (5TRU.~1Llt.:E l:OKlh'( Ct-.:.-1RVTRE(INTERSOOf'ff 

TIIEYiOMGZ FEIITUll1611HQOI.OIJS 50tl6 !OOK,llll,\,.IITICA& 

TIK TOK 
Kllilll KEIAO&Allf.l\~A,.IU.161 

FIREFLIES 
OWL CI TY Uk'1''ERSAL REPU8UC 

EMPIRE STATE OF MIND 
JIIY-l + ~LfCIA l£YS RIX: IIJITIOH 

IN DA CLUB 
611 ~Elff •.'AD'V Art!AIAATH'tllUASCQF'( 

BAO ROMANCE 
LAOY G,l,li• lRillULltlf KUllLIVE CHERFl'VTRH IITEFlSCOPEI 

IMMA BE 
TH£ IUCK rno l'U.S IITT[RSCl)il[ 

SEXY BITCH 
tlAli1D6UmAFEmlllUIGIIK()M fGUl.l,ASTRA.l.'rlEFlKS,.CAMOl 

I NEED YOU NOW 
LADY ANTOE.WM CAptTOL ~ASHWJ.I 

I GOTTA FEELING 
THf: CIIIKTTES & THE CIIU'altilS X,RhJ.110 

MONEY TO BLOW 
M!l)M,\11 FUITlJAlNG Ul \ll'AVIIE I OIWII fC.-.SH PA0'6 UtllVERSAL MOT[fflNI 

JUST DANCE 
UOY GAGA flAJ. CIUY O'DONIS (SlilEAMtl!-;~ KONUVE CHERRYHtfE. IHERSCc-?E 

HEY, SOUL SISTER 
TRAal (ClltUMl!l,I, 

RUDE BOY 
AIKiUIIUI (SAP OU JAi.i IO.lilG) 
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AIRPLAY 
MQWTOREDQY 

ru.~n 
&OS 

SA.1.ES DilTA 
CGlltPII.EO QY 

MEREDITH ANDREWS 
li'i'(IRD.(:Ulli OIGITAl ftWAll~EFI aROS. 9 $11 

COLT FORD 
ol.\'Plol<Gf j C,fS 1001 16911 

LITTLE BOOTS 
ELEKTRA S2271(J' IB! 

Billbear.l,. 

Genuine Negro Jtg 

Sigh No Mote 

Cond itions 

As Long As 11 Ta 1<es 

Aldo Through The Country 

Hand$ HUEY DUNBAR 
!MGJ0011S.ON'fr.lJSltUITU~ 12&il 

lronbound 

My World 

Lungs 

Bia.el< Swan 

Huey Dunbar rv 

DAILEY & VINCENT 
~ACKER &ARRil. 810'4(1..RCkJND[ll ' 11.Si 

Dailey & Vincent Sing The Slatler Brother• 

All,r <llartilgwllll 
an EP last yeir1 Hit 
atl(ao"11111,r 
Yidorla H'5tet11) 
roturnswilllm 
proper dtblt allum 
(~OOO<ojrlel), 
whkhobo reodt<d 
No.5 onthe U.K. 
Alb1J1111<bart. 

ADELITAS WAY 
\'jq(li,i ~nn'CMITO! (12.SSI Adelilas Way 

-

MATT WERTZ 
KAND w;um11 Dl:.rru EX a.c1:e1 

PRESERVATION HALL JAZZ BAND 
PAES.UWAn:m HAtl 01' 13.98 

EDWARD SHARPE & THE MAGNETIC ZEROES 
cormu~m fAIIUAX 54?' VA!ioRAln 13.9' 

BENJY DAVIS PROJECT 
R0(:11,ftlt,.,£fi!207 .H 

SIDEWALK PROPHETS 
ftll\':~T'WORO--C:Ult~ 1!-81900 'IJ~RN[H l!AOS. 9 sa 
ARTIST VS POET 
r,fARl.fSS ao1J& lll 'llt 

LOCAL NATIVES 
AENCl-)'.IS,S~W t1~ 

~ ~~~l~i~!~~'~R~ ~IIS$1CS &:IOUP 11.~8 

HOT CHIP 13 4 

7 2 

A.STRAL'N[ RJ(S.(11500• 18.511@ 

DANIEL MERRIWEATHER 
iU.WO J 1m2• -I/AG {9-'9tt 

- 27 • 
GALACTIC 
AUJ.U-Otl2' '£PITAP'H 5.!lt 

' 2 
SHOUT OUT LOUDS 
BUD FOX RUT"~ TLW~ k!l 31(1' IAERG[ 14.98 

- 19 . , 
RANDY HOUSER 
SttOW DOG-U'11\!RSA1. tl11&S9 (1D.S!I 

/ HEATSEEKERS SONGS. • ldlr•iil TITLE 
-· lltTl$l \IMPMJT Pll!OM!Jlt0~ AB[lJ 

CAVIN' LIKE A BITCH 

CIAhllV eOll:rr 19 RCA MASHV\.LE 

0 7 30 ~:g~TIIRI"' Lil JON !'"RlY ROt< •'-l.1-"A CHrRa\'Ta,C IIIT<RSCO'E) 

• 
0 1' 

7 :~:i~~~1111~G !~t!~;mrrA!ltr ro..o GF1ot1ms, J 11_1,1.:.) 

BULLETPROOF 
I.A IIIOUX (tiG urE POL'tt)O,I cttrnFIVTA[[, 'lmFlstOPEJ 

0 8 B KEEP ON LOVIN' YOU 
SJE[l MAGNolJLII jlU.; WICl<l'KJ 

HELL ON THE HEART 
ffllC Cll.lRCK /CMITlll NAStl\'lllEI 

1901 
l't+OEID lllJ~.AUTEfllEO ul.A5Sl\am 

SERIOUS 
»sMllfl 't (t:PICt 

DILE AL AMOR 
AVENTlJlfA 'PREMl~'II LATIN) 

PAINTING FLOWERS 
1W. TIME LOW (BUENA \'ISTil. 'VIAU DISNEVJ 

DRIVING ME CRAZY 
SANAOI\MS {tST AOl.liOJ 

SAVIOR 
RliEI GAl"$T (OGC,1Nl£1lSIXIF°EI 

SNUFF 
U lf'lCJIOT IROAOR~NEl\flRP) 

ALL OF CREATION 
MEIICYW! ~0 C0tUM9llll 

ANDO BIEN PEDO 
8AHl?.li LO$ AtOCIOffO& i0l6At 

WHAT FAITH CAN DO 
KUTlfSS ll!EC.100TH & Nil.) 

ME ENAMORE DE Tl . 
CKll'rullfE (SOt.V U~'SIC LATINf 

ANY KIND OF GUY 
11G TIM( AUSII ~ICKELODfON <:OLL.'tlBIAJ 

M IENTES 
CAIIU. rso~v ML~IC LATltll 

ME GUSTA TODO DE Tl 
BANl)A EL RECOOO DE CIUll LIZIRMGl (fONOVISAj 

MONSTER 
SIOllEf RDUIT l~:l /ll W ITICI 

STAY 
NICK JONAS & THE ADIIUNISTRATlON ()10LLVWOODI 

COLGANDO EN TUS MANOS 
CARI.OS BAUTE CON MMITA S,IIPtCHEZ ('t'lilJINER tAT'4~1 

While We' re Becoming (EP) 

Preservation 

Up From Below 

RECKLESS KELLY 
'IEP AOC 2201111,98) 

PRINCE ROYCE 
1'0P STOP 3002Q- SOP.IV IAUSK: Ultll (10.!18) 

SHEARWATER 
MATAOO>l 881' 1U8 

Somewhere In Time 

Prince Royce 

The Golden Archipelago 

Hospice BUTCH WALKER AND THE BLACK WIDOWS 
OIJ[ HA\'[~• ltlt' (1' 9!) I Liked II Better When You Had No Heart 

Black Light ASK ING ALEXANDRIA 
S:JPAEFIIA~o22r,.ue Stand Up And Scream 

Metal & WoOd 

Pttvl«Jllv wllll 
JIW, tl1t11 llrktly 
~ m,theme~n 
oledro~c./llance ad 
llsues lll linl 
album on OM 
Ro<ords. &ltrlng al 
llo. lllon Top 
Ele<lrolic Albin~ 
ll'!lhe dllO'! IOll!h 
top 10 on llral 1,1,. 

LA ORIGINAL BANDA EL LIMON 
F0410\'ISA 35~312 tNl.[ '11.$&! Soy Tu Maestro: '•s Anos Gracias A TL 

Losl Sours: UKe u s 

Those Simple TruthS 

F311orl1e f h( 

Gorilla Manor 

nowworl<Json 

Oavld GatTen 

One Life Stand 
m 

CARNIFEX 
'itCTORV !HO 13.9'1] 

BO BURNHAM 
COM!.a'fC['ITRALOOi't 5.!ISCO.OVO@ 

ANTHONY EVANS 
AlffllONY E\'AUS 1KCI OOtIAl. EX PilO'll!ENT•lllTEGRITV . U 

WE CAME AS ROMANS 
EOUIIL \'ISICIN H!•(1UtJ 

KRISHNA DAS 
NutO'iE 308711(1798) 

THE DIRTY HEADS 
exec1.rnvt ltl.JStt: &"IOUP 12,3 r1:u e 

Hell Chose Me 

Bo Burnham 

Undisguised 

To Plant A Seed 

Heart As Wide As ThO World 

Any Perl In A Storm 

Onoes1<rmo 

Love & War 

Dlt BafOII Rollgf, 
u ., duo'~ lourth 
ettort is it; li,t to 
IU<h • 8illoard 
,11art,111tstar1> 
wlltr 2,000 <OPits .. ~. 

ONE ESKIMO 
SHAti5<1~tA 101040' !lHIIII 

TERCER C IELO 
Kl&AMNEMUSIC,l~MRSAI. MJSIC l Olll.lU 6S3:C? Ul,M (U itl Gente Comun, Sueoos Extraordlnanos 

Ya-Ka-May 

Work 

Anything Goes 

THE BOWLING FAMILY 
811GTENHOIJ'S£ 10.C ll t.!1 
UNHINDERED 
EE-111.~'I/ 30011 (1!i8J 

LOS CUATES DE SINALOA 
~'f UUSIC l,A.Tltl W&J (U~I 

REGIONAL HEATSEEKERS #1 ALBUMS 

Adelitas Way 
AcfelitasWay 

Sigh No More 
Mumford & Sons 

Genuine Negro Jig 
Carolina Chocolate Drops 

Permallght 
Rogue Wave 

Sing The Statler Brothers 
Dalley & Vincent 

ik-i31=it• SOUTH CENTRAL 

Erik Hassle, "Hurtful" 
The 21-year-old Swedish singer/songwriter claims his first Bill

board hit as "Hurtful" bows at No. 38 on the Adult Top 40 chart 
(viewable In full at billboard.biz/charts). It's the lead single from 
his debut U.S, album, '1 Pieces," which was released to digital re

tailers March 9. 

SOUTH ATLANTIC 

• 

Shlnil 

Be 

Puro Cartel 

Catollna Chocolale Drops 
~ Neg,o .I't!J 

Mumford & Sons 
4 SighNoUwe 

David Garrett 
OavidGill7ett 

Pre.servalion Hall Jazz Sand 
8 Pres.rvaoori 

Edward Sharpe & The MagDetlcleroes 
Up F,om Solow 

8 Bola Fktck 
fhlow Dovm Yolif Heart 

John Plzutelll 
Rocidrl'tl~;AIJtJ!Jt'l!TOOtil-:e~ 10 ~,=~~~$On 

L,JJ_,J - 1 , Rogue Wave 
Pefl'lWligflt 

a Mumford & Sons 
SighNoMore 

~ 
Carolina Chocolate Drops 
GefflHne NeglOJig 

4 
Preservation Hall Jazz Band 
PreservarJon 

F Overkill 
Jronbovnd 

• Little Boots ...... 
~ Kelty Chapman 

C,,.a llsYoc11Gr'lf(;e 

8 The Tempe, Trap 
CondiliQII$ 

~ 
The Antlers ... ,,,,,,. 

~ 
Local Natives 
GotfJfaM.irlOr' 
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AIFll'LAY SALES DAU 
r~ONITOR[D BV C0~1P'ILCO BY 

B•111L--~-' ruelsen melsen 
LJall 1 • $' BDS s~nds~n 

,@\ THE BILLBOARD HOT 100"' 

•!I! ~Ill$ 5-, TITLE 
I :SI ~! Ii PROD'JCCR iSONGWRrrrR1 

Artist 
IMPRIITT !XIOMDTIO..°' LABEL 

O_ 
0 ' 6 

3 

0 
8 

8 

2 3 

' 23 • 

I I 

4 2 

IMMA BE The Black Eyed Peas 
<tw.ll'fS'IIUA,W ~DMU,41'~011J iOl.lf?S~<IMRIJ::l,IIMka.OfOO{ff.tURillll(CICJ.IOf'.lf (!) lllTUISCOPI; 

TIKTOK KOSha 
DR. l UKf. 9 8liL~CO K SfB!Alt 60TI'IJALD,!l LfVltJ @ K[UliSl\-llf RCAIAPAG 

ul o 
fJ 

llid,mi><loimshis 
follftltltollOONo. I, 
two of will haw 
tome ,15 a featured 
orlist. Tlleoltter 

) 
was his ll:·weelr 4 
~lnhl lllt top In 

1 1004, , long with 
IJJo~onllslte( s 
"Yeah.!" 

k1:1 ; all TITLE Mt,., 
~~ ~, II P~OOll-::ER (SOIIGWRtTERj JPIPl=IINT PROMOTIOtl LA.9[ L 

5' &9 ~ T: E!A=f flntacLE.0£A.1t,J'11tf:S IY.!Olt.~l/lfHf-SOO'ITLat..J.Gl.00!,'11' (!) S~~~~~~ 1M 

60 67 l~!~fR~~~t~~,~~JR~~J~~~~o~o0!~s~ 8 JllNES 0 :t1!~~~~~~H~~~ 67 

118 51 60 IT KILLS ME Melanie Fiona 
l H W:(A PAARTIN lA Uk.!ITIN,R t lTTteJcum, JR ,l (;AliR,£ SHl.\ \IAIII <!I SRC \,)!J;t\'{IISil.4 1.!0l-0,A'>i 

78 97 YOUNG FOREVER Jay•Z + Mr. Huelson 
k wrs.T lil.&Ol.0.f.MER10.,.L.8ER~ARO,.S.C.CARTEA iC.'A'UT @I RDC WITI01 " 

66 1, 60 LEMONADE Gucc:I Mane-
s (:I\AYlofOR!J OR\'1$ S CAA\'jF-c,:10,J H KA'l'lAN,IA \'OOAAN 8 8AltK SQUf\O. 11s·a.u~t \l,'ARkf'II 8AOS. 

"' 59 55 
I AM Mary J, 8Ifgc 
STAAGAl! ~A l.8U:lf,U.S,£111KSfUE 1-E"qMAJJSE~J At,SUU PtA~ IA 8€1Tfl @ PAll.lRh'-.CICfi 'GHfUI 1t/TfRSC,1JP€ 

0 
0 

6 1 

10 9 

~~f~g~~j;~s~r:ti~TFIJBFRG •PM~AH/INJ l l°'O,A DJOA,:( ~°'O 0 C(H!~~: • ea ss 51 THE TRUTH Jason Aldean 
I.I.KNOX S.MMCSJI.MONROi 0 BilOKiW BOW 

• 
10 

• 12 

7 8 

10 

13 11 11 

13 13 

15 15 

16 21 

17 14 l2 

18 17 17 

G 19 12 

20 1B f9 ~--• 22 26 

• 25 JA 

24 20 16 

24 28 

:ze 21 20 

28 23 18 

21 28 33 

30 31 24 

31 27 25 

32 30 31 ·-c •o 47 

38 29 29 

38 33 35 

39 48 

38 ,2 J1J 

40 37 41 

50 56 

42 3~ 36 -C " -
4a 38 39 

61 BO 

67 56 

62 5,4 

62 ~ 

65 53 

51 34 27 

S2 47 45 

66 56 

IN MY HEA.O Jason Oerulo 
JROTFM •: MSROUt.!AUX J llOTEM,C M;ftt.Y 8 llflUGA 1-tl:iHTS.WAR'if.FI 8RO,S, 

BAD ROMANCE Lady Gaga 
RCOOtff.lAOV SAGA. (HRVAT.S.G GullARIIOTIA 00 ST!liAMUN[ KIJNLIVE, Cl![RRVTR[[ IHERSCOPE 

HOW LOW Ludac1ls 
Hml,JS C.8RID~S.l'NILLIR~S.C.RIDL"IHOL~.E.SR!lLER,H.Si.:iCkL(() 0 DTP OH JR.\t. lOJP.IG 

TELEPHONE Lady Gaga Featuring Boyonce 
kJERffl'&u.tfi'1W,1,jS.6BlRIMllOTTJ,AJllhMLO.,_ta..~,\.F~lOOJIIBJW!\IIUSi @ M'I£1,l1UII l".lJIIU,'$G~[fl;:m&:11ffi'A>ClCft: 

SAY AAH Trey Songz Fe"turfng Fabolovs 
~YQtllfV,D,G~-U...lTil,'tOR llM HREME. lR.. f,ll(\'ffiSDk.tSC~ESJ.tLW,U.KHl,t).C(llfil 6)0 SQhl> 0(Ml( Ml.Jim,; 

BLAH BLAH BLAH KeSha Fe311,.1ring 3OH!3 
!1.81.1\Ni;O SEBERT.a.LE\IIN.N.HITCJt.S.fOilEW.1',i KUIOSA.lH. RC.A "!PAO 

BABY Justin Bieber Featuring Ludacris 
C,SID',AATUU!S~ u.s C..A..STEWAITIJ.BIEBr:;IC.t.lU'n .81Ur.G:s stl'OOl.8m'M?Alll'mBAAJ ISU.IIO.'Dm:. 

CARRY OUT Timbsland Featuring Just in Timb,erlake 
TIMBAU140~ '10C VlitQSLf'(JHAA'«Jll'..JTIMaE,=ILNltl CLAVTQ•W BEAN @ .,_'JSltvilLA0(6R1Jllll[l'l'lrt11SWl'E 

NOTHIN' ON YOU B.o.B Featuring Bruno Mars 
nie SME£lr-lGTOJC.S ll.Sll.n.,011s .t'I. 8 M.i.~s ptAYlo~ENCU LO'NE 6 mitlA.tJC~~ SR~IID HUSTLE AtlAl'l'ltc 

• • 
• 2 

11 

• 9 

11 

" 
::~ ~~l~~SINDRES DilXTlA.JCSIUlt~{S O.luitif~lS.VH A ~IAa,:id ~uGe;!a:i~~~;~i~~O~ tJ 
ACCORDING TO YOU Orianthi 
t1 8ENSOM OtAMC'MO.A.fRAMPfOll <!I lN,., omOl lNTERSCOPE 

BREAKEVEN ThO Sctipl 
0.(100NIJCHJE.W.S'1[fH~IIJ,JflA.'Al'"Ol'tSJIXPIIEfl IDO'OOIIOO'-iJE.M.Sh~t-tlN.~ F1101l'l0'4.S.lllltUl (!I PHCm'JtrfC.1IPIC 

LIVE LIKE WE'RE DYING Kris Allan 
$ l(IPNfll.UMr~PT~ K.tl>k:l:A A fFU.UPT(IN o;·ookOGlj~t,M SfiFOlA'I 0 -l,!l JI~~ JLG 

1 Z~o~~,k~,i~1~o?~@U1 9t s,ct1oowovntuM0sis@~~'ez!
11P?Wi 

1 

~~~ ... ~1Er ~ ~ ~!:,1N\',OAOIOIMS1 ~~~~~~~~~rl~ERR:[J I 
AU THE RIGHT MOVES OneReputllic 
A TOOfR R.TEDOOI 61 M!}St£vtm:RSCOPL 

REPLAY tyaz 
Jl!OlOl Wt3!Eitil,K.YJKES.K~ll0EflS.;l11.J.OE:.FDJW..O:, 1.IIIUIOIV.ttMOr,\l,S] 6} l!Wf!:S W.~~YlflEUIC-+I t!OOl!ts.111:MISE 

WHATAYA WANT FROM ME Adam Lambert 
Iii IAAATIW Stl{LlRACI( P'hK.K S MAATL'i,S~.£ll 8RCk 0 1S.RC.A <IPAG 

I GOTTA FEELING The 81tic:k Eyed Peas 
r:t IJEH UIICST[R{ll IJ.AOR'alS,A.PUICOil..J.OOMCZ,S. f'E:;!GUSOt.',O.GLmA,r.Rl[ST[RER 0 INT[RSCOP[ 

SAY SOMETHING Timbatand Featuring Drake 
TIP.1:W..At{),JROC fl\' ~tlSlO:! HA.1¥AO'tA.GIWlRM.tO!.AYTou.JM,1,J 61 l.tDSl~•at>.CKGilOUl!t) JmoilSCOflE 

EMPIRE STATE OF MINO Jay•Z + Alici.£1 t<&ys 
~l«).!i.lm.l lU~•"lffi! .C..Ull"!R;l.!l'!Ullifl&RJ.~nlW,l..lEP~,l..ll:.tflLlo.oc-T;U:rnS,S~lli/111) 60 8](:l',~Tllll 

HAVEN'T MET YOU VET Mic:hael Buble 
II .Rot< A f-OSTEffACH~~IJ.M 91.,.BlE e HJ RtPAiSI! 

TODAY WAS A FAIRYTALE 
H CH,1;,w.,4 TS~lfl SYlo1f 

00 YOU REMEMBER Jay Sean Featuring Sean Paul & Lil Jon 
.IR{lN !,[I~';.~ l"U<"-IO!'l11lAJ.!;!.f'lll!ll ~1;rr,..u)'.! f.lN!Ollf..,tt:MltlJll:U M~Yl1l\-1 l'tlll 6 (;l..<t!Ufll(YOll\t.lt<tt. ll!l'llllt 

OOWN Jay Sean Featuri ng Lil Wayne 
J ffEMYBODM~SS l SO,_..J COTTEFIJIU~N,J.$1'Jii.W\JPEIIKNS0 (:'-~- GO C~Sh MOME'l'.t,,IPlt;RSAt ff[Pl.&1(; 

11 f~~~~ ·,s~~~LE.WX,J'IQTEM © 9ELUGA, l-{1Sflt::~~'(R8a~:. 

t ~~~~l1~.~1!c ~~!9R~!·L;,~fM~~~ , IACl'.SOrl,U RA'IUc-.110 M Usher Foal~,~~i:
11J~: 

TWO IS BETTER THAN ONE Bo~ Llk~ Girls Featuring Taylor Swill 
a HO'NES (M.SOHtJSON B CO~UMD-UI 

YOU BELONG WITH ME Toylor Swfft 
~ ,CH~l't.\AN,tSl'IYT tt.SYlo'tHL ~OSEJ @> (II& IAo!.C1-m1t Ut11\1ERSAL REP\lh fC 

HE.ARTBREAK WARFARE John Mayer 
J.l~A'ffil.S.~DNl fJ.MRY[RI 8 COLUMBUI 

FIREFLIES Owl City 
A 'VOUNS..M.TUl[SS[II' YOl.ltl& 0 UNNUtSAL RLPIJBi.ft 

LIFE AFTER YOU Daughtry 
t!.8fllSON lC DJiL-:iJITRV.C.Kl!OEG[R,s.JAIMS,J.MOI @ 19. RCA ,iPAIJ 

ON TO THE NEXT ONE Jay•Z + Swizz 8catz 
S~\112 11.!ATI .C.CARTflU:.0[~.G..ALl&U.O[ROSNiW.I CHATOtll @0 ROC ._.lllKIN 

HILLBILLY BONE 8leke Shelton Feiit\lring T111c:e Adkins 
S.HENlloillCKS C YIISfMAN,L.LAIR:J; E) WAlmER SIHIS. fNA.51:."\'ILL[I w.-.m 
WHATCHA SAY Jason Oef\Jlo 
J.ROTEM lJ.IUllal.K.Atil)fFIS'JN.J.OESROIUAUX.1.HEA.i'~ GO etlUGR Hl~T& WAA.,ER 811.06. 

~ ~~L[i~.::D',i o~ ov,11 JJl).IIES.E.11i'1LLl,l,MS.E ornw RAY~mh'>JJ ,u.o~:t~~f~~~l~g : i~~~~!i.~~J 
MY' CHICK BAO ludacris Fealuring Nicki Minaj 
TIIE LE!rtti'.IAll.'V TRA'.CSTER. C SRID3ES.O l.!AA.-.J.S.LlhJI.E'(O.D,WIDSON B DTP, OH JMI. IOJrAG 

WHY OON'T WE JUST DANCE Josh Turner 
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63 EVERYTHING TO ME Monica 
IHLLIOTT,LAU8 u.1:in.c UPAIU.SULLI\IR.-'t.JiASKLnc.wcoo!U.LO • .lO 'WILLIR\IS @ J,11.!,1:i 
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'TIL SUMMER COMES AROUND Keith Urban 
DJ".JFF.K.!Jfll!JIN (M.POWflU.\IRBli"-11 0 C.APfrOL hASHVlU.E 

SOLO tyaz 
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we ARE THE WORLD 25: FOR HAITI Artista For Haiti 
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STEADY MOBBIN' Ye>ung Money Fealurlng Gucx:i Mane 
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LET IT BE Kris Allen 
i';OT LISTED J W.lEN~"i)N,P.IACtAR'TNf'r) @ 19 

ALICE Avril La11igne 
8 'IJAl.J{(R (JI U,I/IGPl{) (!) IICA,A\ll 

NEIGHBORS ~NOW MY NAME Trey Songz 
liA'ILOR,PHAVES J.rACGH fT tjE't'(.IISDai TTA't~OA?i!AVU e S~G 800(.AnANllC I 
AIN'T BACK YET Kenny Chesney 
11 (:,o:riot.i.K (:HE~EV ((: W1$£1AAti.<: l()IAP~IPJS 0@ 8•1A 

CAVIN' LIKE A BITCH Goosmack 
0 ~Tl.l~N.S rRSA !S.CRSA,f.ll:O~l~LA,R Mf,RR.11.l,S 1/IAKINI @ UWVE%11L SlfPU81 IC 
HISTORY IN THE MAKINO Darius Rucker 
f RUGF.RS J!UC,:ERJ ROGERS.,C .'tl.ll.t$ 0 C/IPff\11. hA$1MU E 

SOMEDAY Rob Thomas 
U.SERL(JC R.TI10!,IAS)'-S£RL£TJC,S CARTER 0 nmni ATLANllC 

SOLDIER OF LOVE Sade 
SAot.U PEU. ruou A HAU.S MRmt[Ylo?AAh' P:S ornWN) 00 EPIC 

FEEL IT Threo 6 Mafia Vs. Tiosto Wtth Sean K.higsloo & Flo FUda 
lll,-»lUFIW.<EP!b.ffliWU,0.ro,,,T.«.Ull!Tl..iR.B;l»..l,(fM(~[U.YrAa!ifl6.1'5MAJl!fl,l,):ii,!.tftf!lil @ K!Av.lTili:W.al'.l'll.Mll 

AMERICAN SATURDAY NIGHT Brad P8i$Iey 
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0 LET'S DO IT 
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WHEN I LOOK AT YOU Miley Cy,us 
J SHANKS lU.11.SJtAkiSJt.l fllDSfVI 0 HOll'l'WODa 

MY BEST DAYS ARE AHEAD OF ME 
e ~~~nyu~~~~~ r U.l!,<IIGHT jM GR[fN,K 8lAh'l 

SHOTS LMFAO Featuring Lil Jon 
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I INVENTED SEX 
LOS OAJAVSlftl:I C IACllllNEYtSCAlES..TN~fRSOtJ i'. GRAHAIA 

Trey Song1 Foaturing Drake 
l'!)o SO!IG aoa,.,: AJu,mc 

DROP THE WORLD Ut Wayne Featuring Emlnem 
(: M C,,'\HF,',i,fl' ( llll u: .. JtM @CAR'Til.l•fll'lbllll\VIMTIIR\.I.E ~ISTO,V'i"ltl.M1f,C.~ (} C1,.~llllflllE~1l'N/ll..-...LW)T-,...ti 

FEARLESS 
h Ci!APMA.~ lSl,l,'lft SWIFl.t.RiiSE.H.t.lNOSEV' 

WOMEN LIE, MEN LIE Vo Goni Fcaturlng UI Wayne 
a 'VOUtl& M.l.tll.!"1$,B."/'0~!1113,0Cil.t!TER @ tl!F\'ITABl(,l)OlO $A01.f'40$1J•RMS 

FOUOW ME DOWN 30HJ3 FGatuting Neon Hilch 
h> l.!DlTf,M,fJECl(lfY iN rAOTTE.S ~W,.~M HITCH 0 ~ErlA. '11STR \\All 01$."IE'I' 
I WANNA ROCK Snoop Oogg 
s.o~u.u C.C.8ROADLtS JR .. LMOuta;l GllYARD. JR. 0 OOGG'ISffiE PRIOIUTV 'CA?fTO. 

ALL I 00 IS WIN OJ Khale-0 Feat. T,Paln, Luelac1ls, Snoop Dogg & R.1ck Ross 
11.J NASFl;IW.ILJ~mill.M.K:!W..f:O C.IRMi!S W.l!Ol£!!TS .. C.C.ffiCMOUS lll. l.nll,UKU.PltSj..l.llJ.Jll(;S) @ WE PE !E!.T'EI 

BULLETPROOF La Roux 
B . .JINGWIO.c.JACKSOW UACXSON,B.lR.-'iGMW @0 81:i LIFtPOL)'OD!t.CHE..=!RvTRfE ~THIS~OPE 

ONE DAY Matisyehu 
Tt;i S\tUJINGTr..,s 'M Mlll[R.B MARS.P.lAWREK~EALE\'I._U, l f.lAMI @ JDllS OR EPIC 
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SHUT fT DOWN Pitbull Fe,aluring Akan 
C..sAWO;bJS1Ml1J;A1UtOONltlt,f;tw.tt(ACl'l!Rf1.CSPMICS.AlllWolW.~IIW.IIQfl(l $ M'IJCb.roD~llw& 

KNOCKOUT 
J I.IS t IC E. t EAG~i (0.C~Rll:1'1,0.M..,_'li\.J ,; GRO'A'E ,E.Olffll) 

THE MAN I WANT TO BE 
JSTROJD t81AMES.TNICHOLS 

KEEP ON LOVIN' YOU 
D lalfF (C SlliPlETIJrU Wlll~0.111 

HELL ON THE HEART 
J JO-YCF (f 011\IRCH,O.RUTUN,J SPIU/alA~I 

LIi Wayne Featuring Nrck.l M1naJ 
@) CJ.Sit M~E¥ UtiW[RSil.l MDJ!JWh' 

Chris Young 
(!I 'IGA hASHVUE 

Steel Magnolia 
e> BISIAA.Ct-NE 

Eric Church 
C9 CJil>flOL hASM~}i.LE 
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CRUZ SAILS TO RECORD NO. 1 JUMP 
TaioCruz sels the record for 1he largest. jump to No. I on the Billboard Hot 100 
by an artisl with his first charting single as "Break Your Heart,• featuring Lu
dac;ris, soars 53-1. "Heart· sells 273,000downloads in its first full week of avail
ability after moving 31,000 last week from three-plus days of sales. Kelly Clark• 

son held the mark for biggest climb by an artist's inaugural title. when her 

--'American Idol'" \~t.1:ory song, "A Moment Like This,"' flew 52-l in the Oct S, 

2002, is!>-ue. She does, howe\o·er, retain the No. l jump record among all track.r,;, having nearly leapt the en• 

tire chart length 197•1) with "My Life Would Suck Without You" in February 2009. - Silvio Pi,troluongo 

Oat.l for week of MARCH 20, 2010 CHARTS LEGEND on Page 59 
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PRICING/CONFIGURATION/AVAILABILITY 
CD/CaSSl:tl(I p r~ ('!fl) suggcst(ld list Ot «,Jivafont l)riCtl$, wt.di 
ar4! ~ll!d rtom who!Male prices.@l!I~ p ri~ lndical.l!s albut'l'I 
o nly av.Jilablo on O\.lulDiK, CO/C)VO ilftet prlco lncicatas CD/CVO 
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SONG CHARTS 
See legends on rt15PKtivo ch.lrt p.-ges f or the Billboard Hot 100 
,U'ld Hot R&B/Mip •Hop SOngs.. 

RADIO A IRPLAY CHARTS 
Hot 100 Alrpll!I:,, R<:l(:k songs. Hot CO..-.lr)' SOl'l\)S.. Hot Rap 
Songs, Chmtian Songs,. .-iot ~tin Songs and Lat in Airpl.JY ch.MU 
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RECURRENT RULES 
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HOT DANCE CLUB SONGS 
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tH 7 2 JOHNNY CASH Americ$'l \It All\ No Grave • 7 5 23, r ... ~~"~~vl'~~~ss Mountain Sol.ii II I -
~lC£Tlt!HN.1'1'01:W'UKJlr.t'N) 

"~~ 0 JOSH TURNER OLD CROW M EDICINE SHOW lerin8ssee Pushur r- 5 2 
lrlCA NASH\IILLE 013363 L'f,GN ~1:!JJ!t 

Haywire • 76 
~"TTVIERK30812• 

.it 0 6 5 CARRIE UNDERWOOD Play On • 1 Twang • 1 
SARAH JAROSZ Song Up., Her Hud 

t-::G{ 19.ARl5-tAOIASHV1.l.E 499:rJ s,Ari j13,.flll MCA PW;~\'ILLE 0131 ;3• IIJPAGN 13 9! SUGAR t!LL ~049 V.'ELK 

h~ 41 8 
SOUNDTRACK Crazy Hearl 3' 3(1 ERIC CHURCH Catollna 

BWEHIGHWAY Somellay:lroft1>""1~Cclec10! :m f((( f00~tJlfl61M.'lf'A'l'IESTf17.W) UPITOL Nil.SH\lllLE 10810" !IZ 981 R:(IUNO('l 61063-3 

11 7 7 LADY ANTEBELLUM lad)' AnlGb0l11.1m • 1 39 32 2'J COLT FORD Ride Through The Co1.1nlty 24 ~E! GAPtlOL f<IASJ1'1il.tE Ol20i> (1Z 98/ t,Vfflol.SE me·s 1001 16 BB 
:s;~i JASON ALOEAN • G KELLIE PICKLER J!} 12 10 8 

8ROf.EN SOW 76l7 l1!118f 
Wide open 2 33 31 

19 6t.ll lll!11,'SM~ (11.~100 
Kellie Plekhtt 

£?v • 11 9 DARIUS RUCKER Learn To Live • 1 ~ 35 33 ~llf"~::=~1~ Oafey&~Sr;ThtSllfJcr&t1hn 11 
i~~ 

U.PtTOL ~ASH~Llf 85506 (18.98) 

JOSH THOMPSON ROSANNE CASH i§f 14 9 - I ~~~~~~~~~=~~T way o ut Here 39 36 32 WNhATTAt. i5$16-'81.G fl II U ) The List 
E~~ 

Revolutlonl • I C CHRIS CAGLE m 1e 13 10 ~ COlUMBIA ~M~ S.'-~ (11,981 37 3' Cli'l'l"OI.PolASH.llEGm\<ClfflO. 
Best Of Chris Cagle $4 

For the firs t time s ince the Top Country 

~,~ CD ,. 1I ii: 1~~~1~!11~ Soothern Volc.e • 1 CD 38 3a GRETCHEN WILSON Greates-t Hit5 24 Albums chart. started using Nielsen 
~~o • 15 1l CHRIS YOUNG The Man I Want To Be G 42 37 Feel That Fire SoundScan data in 1991, two new 
~?~ RC"-22'-II.S.W..~ {10911) ... CD LUKE BRYAN G artists simultaneously debut inside lhe i" 18 15 CAptTOL .!IASH~l.LE 85833 (1U8) 

Ooin' My Thing 43 43 Old Things New 15 
~ 

G! top five as Danny Cokey's " My Best 
!i! 16 12 TAYLOR SWIFT Taylor Swlft II 1 44 39 35 Easy Does It UG IIUIC~E 079012 (18.!12J !!J 

~ Days" (No. 3, 65 ,000) an d Easlon h' Qf ,1 " 
KEITH URBAN • 1 .. ~ CAPfTOI. MASM~l.lC 35751'" (1e.91) Defying Gravrty ... •o 39 lleUWl:ill19:.Yi.REil l!AOS.519,"'l!QYIA~ ~J.!!! Glo~na Corbin's self-t itled full-length (No. 4, 

~8} • 2J 20 RASCAL FLATTS Uns:loppable • 1 ... " 40 RANDY HOUSER Anything Goes 21 43,000) arrive. Gokey's entry is also the ••• LYRIC S.r:IEET 00261).4 (18.st) SHD'N 001.{INIVERSAL 011699 r, o.911 
og i $ 22 27 KENNY CHESNEY Greatest Hi ts II G 45 .. =~i::-::..,1191 lli:l 'f:vSa:lhlttin.te~O~TIMi best opening sales week for a rookie male since Billy Ray 
~~, BNABSS~S!,IN f\ 1.98) 

e SOUNDTRACK • BOMSHEL Cyrus' "Some Gave All"' m oved 90,000 in 1992. Meanwhile, 
i!! 19 16 

"l'WJCEEVOO.l11J1 f\8.!l!t 
Hannah Mo ntana: The Movie 1 ... .. 

CURB 789411 18.98 
Flghl like A Girt 

t ?J e 25 RASCAL FLATTS Greatesl Hils Volume 1 "" 46 36 RECKLESS KELLY Somewhere In Tirno 22 
Blake Shelton's "Hillbilly Bone" s1arts at No. 2 (see Over the 

lQ fI'i lYRIC '1l!EET D02'M l"•"J m • ROC 22<$ 116 9tJ Counter, page 53) with his siA1h top five album and h is ~i- ' MARTINA MCBRIDE 
8s! 20 JT ~r:t~~ti100\~(18.9i!I~) Keep On Loving You 

ll&A34150$1~N!Ut18t 
Shine second-best sales week: 71,000 copies sold. - \Vade Jessrn 

i §l 
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IIEIUlnt CASH IIQN'C~!Ril!L l,IJTUl.tl IJ<'r,;r;U'.:til& 

DJ KHALED 
VICTORY W( DlE 8EST ,a,'~ e1 

ALICIA KEYS 
TIii UDll(NTOF ,AHDONI M8< J ~~71' APAG 

RIHANNA 
RATH R $AP OFF M~1 01J7361:J-JI.IS 

JAHEIM 
AHIJTHEII 11(11,1110 ATLAntr;; m7&! AG 

21,....:.ii..,..ll.!~~Rl!l; .!!iYillss\!~illN~~TUX~z=.,_,m'"'""''"".-,' 
MARY J. BLIGE 
S1M1011VifMiWITWIMATRWICK'.;t1IDl<nam&\ 

YOUNG MONEY 
lfUll \UJKi.UOOI 'i(N\'('jiffiSAL \Or.WiWi'liUlffi 

MELANIE FIONA 
TIIE BRJDGi SPCLNf\t.RSM. )l'.JTCt,.W 0'!150\J~~ 

JAV-2 
TKE lllJ[PHINT i ROC NA Tl ON 520t5ti' AG® 

ROBIN THICKE 
SElral:Mi"t.lli!iUl:MISW!liW'.fi!Bl9:-0:tC4~18'to\ 

GUCCI MANE 
lfmlE'll IW,(A;;&,lifJnroJD~~~\WffltfflS 

4Z = •~"'"""'""''""''"""""'"""''"' 
CORINNE BAILEY RAE 
TIIE RA CAPffCJL 093T8 

~~'.i:.: ..... ...,.,,.,.,. • 
69 :~.AN~l~~l'(fl~J~YJ&: • 

TIMBALAND 
ll!a..HJFmitl&t);IUll,tl~~~I\M'IIS,\ 

SAM ADAMS 

- 18 11. ~9~WD\WTHWll\~Q!mtiGII!: 

• 2• 25 ~
1
,!lm~i!'~ ... """""""""""""'"' « 

'J. SNOOP •OGG 
ff 20 1.JJ IW.UNll,1.4UIEIUNll~1~mffn'Mii4i-<mOt 

N 28 t• ~IIT1~~~~'; Jl 136 JlG 

MARIAH CAREY 
hEMOlftSOFMIMl'£flfe:TAAC8..51..N.0013l"&'O.'t.t; 

VARIOUS ARTISTS 
lf(IWat ™-tN~VIK'11:f,1:l42~nsow,MU&; 

CHRISETTE MICHELE 
~P1!'t1ANY DEF .M.1012i97 liJJM&® 

BIRDMAN 
PflUL£SSfJ6,!Wl7'::~N::RSAI..P,llft)l,W(<1:ID:iu.fi5 

JAMES FORTUNE & FIYA 
EIICON' DV,CKsuor.E 3013.'WOllt 01A'tDE 
CHRIS BROWN 
()alAFFm 1J\'[ 6U34. Jl6 

OMARION 
OlLU$1(1H S,TMIW'JA~D ~SI~ MU$1¢W(IRr.$ 

DJ POET NAME LIFE 
TOUI. ewe MIT$ f THIIIVE ,om IOJ~16 

JANET 
HllMHRONES UM 01a8U,Ul.ti 

PRINCE/BRIA VALENTE 
UllllS fl.J)W;Wt,MPlSOUNl),,W:afl NPG 09549 0: 

FREEWAY & JAKE ONE 
TtlE STIMUWS l'Acoot: RHV,,lES,.,!RS 0117• 

MARY MARY 
n+ESOINl~rfs:oc<,CillN811.28Cfi•'$l.flf""-'SC @ 

WHITNEY HOUSTON 
I lllOt: TO lllU I\AISlA 10003.RUG 

CHARLIE WILSON 
Ullctf CMARUI ~ "'USIC JIVE 2J32S..'JlG 

JOE 
lilCIIMT~E 56J oooos.~EDAA 

NEW BOY2 
iiO!IIYWM.NlaAWC9C'll'l~5.'M5.'l~BB:6 

KEKE WYATT 
WHOl:IIEW? ll\lEt tSS ~i8J 5Hll'4ACHIE 

TEDDY PENDERGRASS 
'n.llfflfUS'.JWWiflfllt.lJ~·~,e. 

ANTHONY HAMILTON 
Mf'Clllfl'Of' rTNJ..U6n'RS ~Ui&S'J S0(f;~2'J3t,7,JLS 

~~:.!.~!;~f~,_ • .....,.,,,... • 
r:.. ....... ,..,...,.,_"""ro,m'1· "'"' • 
PITBULL 
RtUWT1011 /ilR: .»5~GA11JIIJ$J!,1~1 R'IIG 

Newcomer Sam Ad>ms toasts hls fin! d<liut 
on lap R&B/Hlp·lloil Albums ,s ~, <lgllil· 
elWSive, "Baston'l Boy," OIK!IISil No. ZI 
G,600 CDpies), the l(Kmk relelse ,1so 
earns dltt~ for Its eatJY at Na. 9 on Tap 
lnd'Ptnd<ntAlbums and at Na. IOan IDjl 
OigihlAlbums, 

62 I Go to www.blllboard.bi2 for complete chart data 

30 ~N~~\~~! H[IG/llS WARl<fR 8ROS 

19 
~<;J~U.!~~::.ER ' "''"""""""' 
BREAK YOUR HEART 
TW aroz FEAt WDACHIS (\ffi!C\IRY 11}.J!lG 

YOUNG FOREVER 
JAY-2 +- Mfl. MUOSOII RDC hATI!IN 

FEEL IT 
llf«.IWflll!.Tml'IOllll .. ;rol,IU-W,ffillllllfllffillllA 

LIL FREAK 
tJSHER RAT. NICKI MJN~ ACf:. .'11.G 

I WANNA ROCK 
SHOOP 0000 Oii&~'r'STVLE J>RlO'lllY CAPrFOl 

I INVENTED SEX 
TAU S.Oll6i FEAT Otw:E rso~J eoor. ATI. ~,me 

p :!.~-~~Al._.,,, 5'POEF .~M10J\,S 

LEMONADE 
MJCQ llllll! 9)11(:M SOUAn AS~lUU 'A'ARWI 8110$. 

19 ~~~1~:~~ ................. .._ 
HEY DADDY (DADDY'S HOME) 
t.1$H!R FU.l. Pl1!$ 1 AfACE JLG 

MILLION DOLLAR GIRL 
Tllltul FEAT. DIODV £ KlHJ MILSOII ill?•tl,SLCJE,¢A:01TQl 

ON TO THE NEXT ONE 
JAY-2 ~ SWIU IUT2 ROC hATlatl 

IO WCIAK£YS Me< HI/AG 

IT KILLS ME 
- 31 9 MflA!IIE f loelA fSR.C 1JNI\IERSAL MOTOYIN 

40 32 20 SHUT IT DOWN 
PITBIJU fOl ... KOM [W'l .)0.~ P-OtO GROONDS J '1/IIG} 

With Sade an<I the Black Eyed Peas nestled in the top two po
sitions. Raheem De Vaughn eams h is third top 10 on Top 
R&B/Hip•Hop Album s as wrhe Lo,•e and War Masterpeace" 

debuts at No. 3 with 45,000, according to Nielsen Sound Scan. 

H is p revious sets, 2008's " Love Behind the Melody" and 

2005's "The Love Experience• debuted at Nos. 1 and 9. respe<:
tively. On lhe Billboard 200, "Masterpeace" lands at No. 9 for 
DeVaughn's second top 10 following debut album "Melody." 

At radio, lead s ingle" Bulletproof," featuring Luclacris. peaked 

at No. 46 on Hot R&B/Hip•Hop Songs and No. 18 on Adult 

R&B in December. His second single. "I Don't Ca.re," rises SO· 

39 on Ho t R&B/Hip-Hop Songs and spends a second week at 

Ko. 17 on Adult R&B. - Raphael George 

LEMONADE 

AIRPLAY 
r,,otllTOREOBY 

SA1.ES DATA 
CllMMlfllBY 

QIJl:Cl MANl (61Ut:II. SQUAO ASYlUM 'A'AR~1~ tlAOS I 

0 LET'S DO IT 
-.;wf\OCV,AN,I~ ~ro.JIOASI\.Ll'A'MIR'i:Jltll!OS. 

ALL THE WAY TIJRNT UP 
fQ5Ql~PUiilMJIIIIJtra..t.1Nl'M\l.lStlJliimt"~' 

I WANNA ROCK 
5HOOF> CI01i4:1 fOOSS\'STYJ.F , ~R10Rt1V CAMfOl 
FOREVER 
IWol:E 'rt~70tE.t.ST~l.lNtllll1:ASCO='E 

MONEY TO BLOW 
!IHIW,N r(.11 IJ. Ull,11AU1 1$1~~! IIIJll.MW\111$"1 

MY CHICK BAD 
WllACMS FCAT. NICKI IIIINAJ DT1' .1lU JMI U)JMG 

EMPIRE STATE OF MINO 
IA'f,l t ALICIA .:CYS ROC .'lATKIN 

WOMEN LIE, MEN LIE 
Y'O OOT1I fEAT. Ul Wffl« ,£1,IIWliLflOLO Gl:f.J.lli:6.11 

00 YOU THINK ABOUT M E 
50 CENT (ShAOV AnUIMAlH 'CHERS.tOPE 

GANGSTA LUY 
SIIOOf>IIOOGFOO.M--OAfMI ER'UI 

BEAMER, BENZ, OR BENTLEY 
l LOYD IA!il.'S FUT, Jl.1(1.Z SANTAIIA UNIT 

4 MY TOWN (PLAY BALL) 
flAffNJl fOOIJW:f&ll\lW!l£0'.'JS'i lil!lfY~.6'1511Ml'lll'Mti 

OVER 

FLEX 
THE PMTl' BOVZ AAfOOflNJtwrz OOW~lf'Tt!B"-TTER 

MILLION DOLLAR GIRL 
TRINA FUT. OIDllY t l(fRI HllSotl l11'-II-Si.OE 1:APITOL 

ALL I DO IS WIN 
cuiowmn,11.uu1.1tit11Dt1.&ICO:'IOie1a:x!Ci$1'-AfM!fm•i 

Data for' we,ek of MARCH 20, 2010 I CHARTS LEGEND on Page 59 
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Al,-PU.V 
M~ITOR[D BY 

lli~ 
80S 

Bill bear.I ,. 

4 

• 
• 
7 

TRY SLEEPING WITH A BROKEN HEART 
J 8H~Sl(£R JJ B)IASKP I 1' KEi'SJ'JIE'l"NOI OS 

HOW LOW 

Trey Songz Fe:~n;g~~b_!>= e 
Alicia Keys 
C31 M8K J R\1.5 

T t.11~1,1$ C Dill0GE$..TY1lllol..\L$ C RID(t.HOl,lll.t $Al)(ffl H $1i(ICKU£ 
Ludactis 

@ Dl P,DH JAM.IOl-\15 

HEY DADDY (DADDY'S HOME) 
TH" RIJ-.lll4F.RS ~ICO Wi/F RICO l O\IE.,t. HAA~.J.IJ,CKOOrl,U Ri\Vt.lOt.~ I~ 

UshOr Featuring Pl ies 
@ l 1'FAC£•A6 

EVERYTHING TO ME 
Mn, IOTT.LAMA fU m~~ I llJAB I SUI u~.i.•UIUS'(eJl.(; \ICfll>Ut D )..OWi! l lAU$ 

• NEIGHBORS KNOW MY NAME 
l.TA'r A P.HA'I'! .1., :r Ui[\11:RS; .llAn :=!.P.Hi\V( 11 8 · KAnAtw1' ~ 

ON TO THE NEXT ONE 
S\li122 BU.T? .C.CMIT[A KM Ah',&.(IU&f ,k.OEROSrlA.V,J.Clti\TON 

0 LET'S DO IT 

Young Money Featuring Uoyd 
@ C~h t.lOt.fl' UhA'[RSAL t.lOTl)'l,'h. UMili 

Jay-Z + Swizz Bea.tz 
@0 ROC tM.Tll)JI 

Waka Flocke. Flame 
TAY IIEATI.O.\li'l!ITE;is UU,LPMURS (D e;itel(. SOi,.1110 Asnu1,1 \li'ARt.f.:I ltROS. 

SOLDIER OF LOVE Sade 
SAD€. Iii l'fLA {S..ADU.(I lfAtf.S.MATTHE\IITAAH.P.S.DENIAAli @@ EPfC <:DLlltABI~ 

I INVENTED SEX Trey Songz Featurir.g Dra.ke 
LOS Ditr~YSHO .MC~INNEV.T.SCAtE.S.T.N~ERSON,A.&RAl-:AM (£10 $tl,i13 BOOK ATLANll:; 

AIN'T LEAVIN WITHOUT YOU Jahelm 
WfllllflW.S.MJ~~W.'6WIJS~;('l}IJWrl;'UN)'(l.$!i.llft'ltJC"ffi:tl'l 4j AtLAh'lK: 

F1STFUL OF TEARS MalCWell 
ti DA-VICI MUSZE 1'USZE H.Oi\YIO (!) t OLUIA61A 

LEMONADE Gucci Malle 
S tRA\lll'ORJ {:ii DA'l'IS.S.CRA\'if-ORD.J H.KAVUIN.PA YO(lol,l,li E> 9q,cl(. Sai..1,1,D.AS'rtUI.! 11,'ARlit;i !Rt-S. 

STEADY MOBBIN' Young Money Fealuring Gucci Malle 
~Al\£ 'I> CA~TeR O JOt¼NSOfU'I 0.A.~15 (!) CASh M0"£V'!JliJ\'ERSAL MOWl/h' UM'l6 

UL FREAK Ushor Foalurlng Nicki Mlnaj 
fwtlllMS..f:\l~~~CO'JIU-»G.e)AJ.W.GHf,MJJ,~l)~.WJW,S. @ l AF,l,C(,A.G 

MY CHICK BAO Lu&ct!s Foa.lurlng Nickl Mlnaj 
11-f' te'.:iM'Jl!fY~ ~GI-\IMIS~'d)M()Sr,o @ 0TP0£f/Al.ll')..VS 

ALL THE WAY TURNT UP Roseoo Dash Featuring Soolja Boy Tell'om 
~E J.L JOl...'1$:l.'~.o 'l.'AV K [R.01401.! C .1,~ceo @ ,M.\,lt Ml/$1C wir ?QM; ' l'11F.RS.COP~ 

WOMEN LIE, MEN LIE Yo Gotli Foaluring Lll Wayrltl 
II YOUNS M t.m.t~.a V0~'1G OC-ARTfA 61 1'1£','ltAllLE NltO GROIJ'10S-l RWS 

RUDE BOY RlhMn-a 
SWIG,IJI.RS'AR: lS1Jll:SIJtlOflNl\1S6ll,[.DCAAfAPCCO'...qS'l,'JIIRID.-Tf) 6) SRP DH !Al.Ill.~;; 

SAC HASITS Mo1<Woll 
l(DA\!ll,IAUS2E H.OA~'D.MJS2£ @ tOLUMBIA i 

1J 

12 

11 

1l 

11 

21 

" 
11 

2Z 

N 

I WANNA ROCK Snoop Oogg 
@ OO&&l'STnf PRIOiltTYfCAMOl I r ,m B.o.B Featuring Bruno Mars 

6) A.LIIHROCK GMtll> l«JSTLE. ATlAlffir: 

I U$her 
(£1 l ~FACL.lG 

!• 
!'I' 

Omarion 
$ Sl(IR\li'OfllD MUSJCWORr.S. CAPflOl 

Erykah Badu 
G U~l\'ERSAL t.1010'1/t..U~,~G 

MalCWell 
G(!) COLUIABIA 

Birdman Fealuring Lil Wayne & Drak'e 
(!) CA.Sli ~10h!Yl\.llil\'ER$AL MOTO'IJ!i' UWl:J 

50 (:(int 
B S~ADV AffVIIAATff114JER~COPE 

Kirk Franklin Presents Artists United For Haili 
B€1 fO 'I';} SOi.l GOSP-0 ~NT~IC, A.$ 

Dondrla 
J Ol,/Pfll,8 ~1 COX (I 0-JP'i!UUA CDX) €1 SO $(; DH l.lALAC{I 

GOO IN ME Mary Mary Featuring Kierra ~KiKI~ Sheard 
WC,.,.weJ,(WC/1.~{.cr~~~LL,T/llK!IWI.~ (!) 1.1'1' 9'tO()(.COLUIJl31~ 

CANT LIVE WITHOUT YOU Chartlc Wilson 
ri.E. Uh4JERDOOS IHI MA$0N, JR ,0.( 11,..(IMAS,J.FAIJ!tTI.Eqov I S LAUS$Rlt @ ~WI.JS.¢ Jl~f AG 

CLOSE TO YOU Be8e & CeCo Winans 
K ll!OMil.S B.l'llt.ANS (i) BlC WILAC-0 

I OONT CARE Raheem Devaughn 
STEREOT'IPES.Pl(-YO S,SWnt.J.~JP.,.llEn'ES,IUIOMULUSi Jl~'t lt.G 

~~~ --s -sAll~ETT,ZJIYTCt\'[ N L;.AJV.VaND l'l'.S r.ARIIITl,ll.ilOTS.ON.1Uli\TIUS 61 Ur A Ci. Jt.G 

OONT MAKE 'EM LIKE U NO MORE Ruben Studd.atd 
• __ ,. .. ~ S'l'ENC( R.PERRYG.EAlt,.. jJ i9 h.l~KORV 11£0 

OVER Dra.ke 

CLOSER 
S Sffi'.llll'WC 11 RAE({: SA.A 

"IMm MOnEY Cil.SI- MOl-..:1' Ut.fl'fFlSAL MOH/IA UMRJ. 

The Party Boyz 
6 CAMOtlfLA.GE ltlTI COMt.lfTTEUol.TTERV 

Mariah Carey Fealurlng Nicki M.inaj 
6 !SU!NDIO.V:i 

Corinne Bailey Raa 
@ CIIMOl 

21 

H 

21 

• 

• 
" 
Ill 

• 
=~';J.~!;;~.?C:::.l~ ""',__,__,,&,.,r,,,_,., .. .., Jay-z ..,~,~~ :;~~ B 1 
4 MY TOWN (PLAY BALL) Birdman Fealuring Drake & Lil Wayrre 
801-1011. (ti li'illl.l,~MSJ,. GIW!,1,\1._D CARTHl.ll S(IIAUELSI (!) Ct\Sls MOt.!Y,Ulil\'ERSAL ~!010'1,'~ UM'l:J 41 

HARD Rihanna Foalurlng Joezy 
C $TFWAll1,.UU.$.M (1 .. ASll <: A ST[fli\;tJ,A.H~TYJ W JEW(tll$1 E) SAF>O{f JAl.llOr-tS 1• 

LOVE KING Tho•Oroam 
T Plll$1>.l,0 S PA ~AES.TAO iT HASH,C UCKlt.t.;Yt ~.tOIJ 4Cl~~,i. DH IIIU IO,..\I.S 

41 

WASTED Gucci Mane Fealurlng Plies Or OJ Oa Julcernan 
fil.TD-01 (l.l)OOGl.11$,R 01'~'1$.i\ "WA$:l-lt.-$T0tll (!) BJIICI'; SQI.\II0..$0 ICN \li'ARJIEq BRO.$, 

FINDING MY WAY BACK Jaholm 
I QARli\S,C lfAGGti...$ I $ARIAS C.HAGGIUS ..... JOtlTH ,C ~f!A~ERS,J.HOi\-$l.At.D @ At\.A~TtC 41 
BEAMER, BENZ, OR BENTLEY Lloyd Banks Fealurlng Juetz Sa.nlan.a 
PRIM[ {C.LLOVO.L.JiUIES,M.f~t40) 0 G. L'IIT 

SPONSOR T_,...feell,t,gQ/cci l- &~S.,,Tellem 
£.1&~~~'6.9.~RilAti,D»'I 0 fO•RHLAS'tlUM\li'Al!.NUl8RDS. 

BULLETPROOF Raheom OeVaugM Featurlng Ludacr1s 
ID.to"J OOIIC 11.RSID'IIOOlNCRXUCJ.f,liif&Jlt 0 JII/I: .tl.G 

GO SHORTY GO Travi$ Porter '-"'IC.I•--= SPl.112 N' f ltiSI! P,lQDJ;{;TIOW.S !TRJ\\1:S ?l!;;IT[Rj 0 PORTER IIOUSE 
tJI 

Data fo r week of MARCH 20, 2010 I For chart reprints call 646.654.4633 

m 

llpl.9niilllon 
oudi/ncl 
lmprt!Siom,tllt 
~rankssecoitd 
omooggol""'lhis 
wO!lH!IIMl!ie,at 
llllytbmk~t,y,tllt 
11i<lbs«lll1'! her 
llllf®IO(ll-9). 

W"!llll8.0Cl0sold 
rorhi5new 
''VidOI\'" s,t,lll< 
DJ/pro«ic.,<QiMS 
lis fourtl No. ll"'s 
.... , ,tt ... pls .. 
lop lndti><nd!OI 
Albtns.lli!1m9~ 
dtbw , 1 llo. lS,. 
KotRapStr,js. 

BETWEEN THE BULLET 

TITLE. Artist 
JIRDO~DNGlll91TE'h lflPAM • R.11~ L~ 

UN•THINKABLE (l'M READY) Alicie. Keys 
A KEYS,K BROl t'EIIS,N 5JIE819 (Ii KEYS-JI ,a;i,\ffAM,I( 9RDTl<1,'IS. JII ,N SttEBIBJ 0 ),la,; l RM& 

GOOD LOVE Mary J. Blige Fealuring T.I. 
s1v1eoTVP"~.NU'J IS SW111.J REEV£5,R RO-WlJLUS,J Y"PI f!) t.V<1:'IIAR1:H.GHF{II lt.'TVISCOPi 

WORST CASE SCENARIO Joe 
J n ,orAAS J ?.THOMPSON J THli.'otAS J P.THOMPSON.J S.C:llll.Ell.l i.wm~ e 56J KWAfl 

HOMEGURL (HE GOTTA) Bono 
J 8RO'WN {D.HOJAllTON.T81iltlH1.J 8AO'llt,' S ATWAU~ ~ cm Li s .,OF.F 1:JaM. IOJIJ6 

BUSY Lyle Jennings 
C JfJINING.$ C :{!lrmi&s 0 J($~$ $\'ilt1$$ 1,S'n'JMWAR!J{R 8AOS 
PRETTY GIRLS V""F""-"'OG«dl,..,,&V_CJ( __ 
l(:).,(A"st'(J('l~()M.fWl\WIAffl!WIIPIUUlf.~ @ Allll>il IWTt~SCOPl 

ALL I DO IS WIN [lJ'""""""1nl!W\UJcll,,_S.,,.,,!qg&RoAoss 
11.ffl'N~itll.!Qi!Ol~tCIA):.Mllu.JIG.!16$111U 0 \'IE The 8E$Hl 

BEAUTIFUL Vivian Gteen 
A..BELL.IWi\Sl•lll.:iTON S.GR[EN,t',1,'ASHIPl&TOfi.A.BfLL 0 E1 

BRING IT BACK 8Ball & MJG Fe-aluring Yoong Oro 
PlOT LISTEO (NOT LISTCDl GMPJD l•L:STL[ Et 

BACK TO THE CRIB Juelz Saolana Featurrng Ct,rls 81own 
PQLC,'I/ OIL D{III L.Ji\\1£.S.J.&!lrl(S.,C.DtAN.C.8Fl{AA'IIJ @ DIPW!IIATS. arr .Jlt.l 'IJJWli 

I AIN'T HEARIN' U Angle Stone-

WORTH IT 
£.HUDSO!i' .Jil.'STIN.£.ttUDSD 

MILLION DOLLAR GIRL 
NOT LISTED rtOT US1EDJ 

THE BEST IN ME 
A Yi lltli>SE"Y (PA LSi\i'P ~ LJ'olDM" 

ECHO 

e Sli\X CMS 

K. Michelle 
$ mz COMMITTEE Jfl'E. Jl6 

Whilney Houston 
8 ARISTA.RM{, 

Tri~ Featuring Oidtfy &. Keri HIison 
@ SllP-N~LIDf. Ci\?ITlll 

Marvin Sapp 
0Ci \'ERffi'JLG 

tllF1Nll'r'.0Cil..'IOE~.ll KELLY <ELLYJ SJeCOf.DCAt.lPER,C. KEllY 
R. Kelly 

t!I Jl\'t<JL6 

T.I. 
01\AND HUSTL£ATtAAtlC. 

John e,own 
MOPHIU I._ 

Tho Black Eyed Peas 
l'.k'}'l~l,\\l!Al,I ~"'U:U-1J~F@~(H,r;1113J~KQR.T~ @ l~U~SCOP( 

Yoong Joazy F1;1&lurlng PHes 
CTtOEF,AlAlt!JI.!$ 

T•Paln 
i'.ft._11\'t!;l NAWI' ~y Jl\'f. JL6 

Lll Wayne 
6) USH rAOPJ[V iJPll\lERS1'l MOTOW}j UMRS 

Gyptlan ., " 
ur Twist Fea1urlng LU Wayne 

PlOT llSTfO f;).Cil.~T[Rf TAKE:JVol S()LDltR.S 'VOUIJ6 t.10-IIEV 

EMPIRE STATE OF MIND (PARf II) BROKEN DOWN Alici• Key• 
A..SHU~.A.IID'S A.KnS S.C.CJIRrul.J.S[Vlm,uL[PfC,A.11~11.TE.8.KCVfS,SAO&~SOff 0 MBK.• RI.Iii 

I FEEL GOOD Mary J. 81ige 
S.JARGi\TE.NE-'flJ {S,.S,l tni,PA S.Ei;ilKSEN,T.~.HERM~SEKI 0 W,fqlARtH.GffFDI lt."TVISCOl1t 

AWESOME Plies 
ZAVTOVEN j,\,l.\ll"ASHINGTON) e BIG SATES Sli:4ol-SlllE ATLMmc 

TELL ME YOU LOVE ME Leela James 
ll01 l 1Slfil j110T LISlEDJ G SlUtMG 

HIGHER THAN THIS Lediii 
! .. flf..W.\t.twliJ..'VCOW.Y/illr1 SWfflSltsll'l,t.)J. . .'IOl.H3J.Q & vuwt H>flECASMtR~t 

LAST SONG Recognilion 
Nol LIS.fl.I /11.0l US1EOJ B R & ff 

ALL I EVER THINK ASOUT Chriselle Michele 
~us TAR ~'JRDQjj.J,CA\IPB£LL. r BEAt .l I.V.DISON B oeF .1'M 'IDJM& 

HOOD LOVE Mary J . Blige Featuring Ttey Songz 
8 LI CO(X OEAII llit j tll 16f.8 I.I COX l AIJSTIPl.~ kJOfA!c (!) WTAtARCH GU™ lt.TPISCOP'i 

LUV 2 BALL lmpromp2 
I 8RtTtC lil.r.~S TIIOMAS IA Gi\'r'f 6 IW!OY Fl,f,IJi\ S.,sRHN @ JCS--O'RF'+fEUS 

CALL ME 4 OAT GOOD Just Brlllany 
lHEtl.-..qMTOR$ C HAOOIIJ I 8 IJARIUTORS 

CRUSH ON YOU Chrltlello Starring Dizzy D 
J MCKlt.~E (D WAARFW l .\l~KtllNIE) 00 UCGAAN.Klt.'.GS M0~.'1Tli1N0EH TY/ti! 

JUST A LITTLE 8fT 8rlan McKt"llght 
& I.ICKM-$tlT (8.UCtNISttT) G HARD WOil< (1 

SEAT IT UP 8ert~ I 
T.Alt[W (8.'l'OUPll,U .U.IlO:.KWA) @ CA?fTlll 

I STAY A83yBayre.11ingD<lnoo11'Muslc,Fal~ Tlo/D&Tum"T\Jm 
NOT LISTHl IIOT L16UDI RH.l'fllODD 

IN THE MORNING Utban Mystic Featuring MOMA 
D.~1~200R,PODH BtA.11 iO.IAi\h1001lJJIO'l'D.'l'.BARK[R ® SOU 

l'M ILL Red Cafe Fea1uring Fabolous 
llOT LISTI:J INOT US1EOt 0 SHAl:EDO't/111,KOINICl BAO BDY 

YOU BELONG TO ME Trey Song.z 
l.TA\'L(IR,J.Mt,(lff .N[\IERSON.T.u\'tl.Ofl.JJ,ICSf..t",l S:Cil.U:S• 6) SOh'(; BOOK.An.ANTIC 

ONE DAY ON THIS EARTH Brulha 
MVST~,F!q21 {fl KEUV) GOOOFELLAS. DEF MM O:JM& 

THEY THAT WAIT Fred H.rrmood feilluringJohn P.: Ka& 
IW.\l'.kfl)F,W.~IICtc:lFSJWST!RER\\I\R~l(<l"'51SI (!) f- HAMM~O'\'EAm" Jlli 

INDEPENDENT Candi Redd 
I Rt!.tv (I/ llttOOESJ & 0(1\'IBl:.ltALl-..... fJ\PAE il,14AJTl!ORUEO ASYUIM WARIO a-=ios 

IF TONIGHT IS MY LAST Laura lzibot 
B"IIA!t JOStl ILUlEll).<IJ (!) ATUPIHC 

&1 

153 

11 .. 
16 

IZ 

113 .. 
IO 

n 

II 

n 
IO 

113 

113 

II 

IZ .. .. .. 
91 

IZ 

15 .. 
IZ 

ll .. 
61 

DRAKE'S NOWHERE NEAR 'OVER' 
Drake primes his long-awai1ed solo album, "Thank Me Later," as '"Over" 
earns Hot Shot Debut stripes on Hot R&B/Hip-Hop Songs at No. 42. 
The Toronto native has been a virtual staple of the cha.rt since last sum • 

mer, earning six top 10s and two chart-toppers, including h is b reakout 

single, "Best I Ever Had." He briefly satisfied h is fans in August with a 

seven-song EP and a series o f one•off concerts. However. a full- length 

release was delayed on Universal Motown's schedule until albums from 

Young Money and Lil Wayne h its-tores last Decembec - Raphael George 
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If .I CHRISTIAN· SONGS'• 

• 
a, 
CD 10 

e 
G) 12 

14 IS 

1a 16 

18 

Ill ~ 16 --======------
... 46 IS --==========--
• 21 17 

H 49 2 

Singer adi~,., 1 '21W·b!St slart on 
Chrisllall Songs wltll lourth lradt lrom "My 
Pai,er Heart• ~bum (No. 17,. lop 
Chrilllall Albums). "fret lo Be"'" SOWi 
tho Jinl of it> lour ,..,ts alop lhe dllrt 
n,arty • y•mgo (April 4, 200'!). 

7 17 a-==cc==="""~==='---1 
• 
• 
10 

6 3 

I 20 KUTLESS 
IT Ii WELL Bee 71WE,'tll C\IG 

THE ROCKET SUMMER 
o, MEIi A110AIIEIELS ISV1tlO, 0i:J'9,3-C ' (l,N$ 

NEWSONG 
tilVl YOURSELF AW/N HHM W.1 EW (:r.fG 

MEREDITH ANDREWS 
AS LONti M IT TU:U l\'Ofl:l).(;UA& Oli$1TAL f.( 

NEEDTOBREATHE 
TIIE OUT$tOIIU All.Arne Sl910l', WCIRD.(;UII~ 

11 72 ::~: l~~~~rlWBI ~f,"'[lH"I I:\ 

12 4 :;:.~~!!J;,u;<ia ----
16 94 ~;~H o:::;!.;.;~~lrn~rrf 
21 72 

13 17 

23 

FRANCESCA BATTISTELLI 
VJ Pf.PER ttEART fERVENT aUJ1B V.'0,1D-ClRB 

SWITCHFOOT 
llil.lJ-.N.:N:A:A.I~«ztll.:J:fflleiiNMUG 

ll,Jl7,tl1EllWOG!ll'OWM'11!YU$Xll(~\JIIq 
LOaDl!IUECfG>TBfUQll[JLQT-Oa1ll:ffll,lf,'61HDl 

GAITHER VOCAL BAND 

22 20 
THESf SIMf'lE TIWTH& f&fi.'!HJ Be79'0WDAl-OJRB, 

1 1 ~Y,t'.~~~.i~,, """" .,., "" ''" 
ia 22 r::1P.u.!!,rrr~~r.i:,,,,.,., ""'"' 

18 19 24 ~::c:.~,~~:,~.~~..:::~ .. ''" "'' 

39 33 74 

liO 23 

49 36 

NEWWORLDSON 
lltwW<IFllD$0iN flP(IP. t~M (Ml Cl.IS 

STAR FIELD 
DIE SAVIIIG ONE S,?,1,R.=10"¥1 6507 [I.II C~IS 

PURENRG 
DIE RU.L TIIIIG r.ilt\'iW1 88i7~~'WORMURD 

MICHAEL W. SMITH 
APEW'IIAU.WJJ,IMPQlt.al ·-OlaiPA:;flmlf,ff![.311fl'Y 

KARI JOBE 
KAJII JOBE lll'TI:G,!ITT 4550 l'AOVIO[WT-1"'1[Gll.llY 

MERCVME 
10 l'IIQ •628,t,RO\'ll)V(T•IWliSAITY@ 

BRITT NICOLE 
ntE lOU GET fotJhlO SPltRR(ltl.a.' lJ5.t, fMI CMG 

THE DEVIL WEARS PRADA 
'MTIIIQtliMlJitlillllN.IQBlflD"'t•~ ·~:;Jft;l 

:~~C:~!:i!!~{~~;sNMri'l'AlllOOJe • 
JASON CRABB 
J~M)lt t:RAII GAfTIIE/'111 ~~1./111 C!,!.J 

HILLSONG 
tlllt l',JCii,M :O\..lt[Dl;tl"!gff!/1,'M)l'lll&TtSffi 

• 35 26 ~~~~~,~~.!'u?~T~~!..c,~~,.,. 
e 37 64 ;~~Mu!ofR~81:1CflE8ECfi}f1Gt'all(;U3\'B 

46 29 ~1;1-,.;.~~G,.,,_,....,,_._,.., 
411 34 28 !~~,~. "''"" ,.,,. .... ,.,, •• 

1-;-:M:'::A=TT=H~E"'W~ W:-::E-:::ST:c===~--

• 38 76--='"'=""='"="='="="='"'="='"="="'='="'='"='~-
46 ~~~!~~~s.., • .,,""'""'"""" 

MAT KEARNEY 

- « 4$ 

cmr, ua.1 'llll!l~MJI 1..w.tW,tt.li. 

VARIOUS ARTISTS 
-ltililBW."TelWWWll:i;il,,ll~r.t!~BIICII~ 

PHILLIPS, CRAIG & DEAN 
fUJIL~ IND 4SG6, Pf:I0'\110ftlf.lNT£GffHV 

ISRAEL HOUGHTON 
nEl'OWEROfor«rtiro;urv.4~1MIO\'ll&O-r~ 

ANBERLIN 
IIEWSIFiilEl'afl: l1t.fl,'EIISl,L .=tEl'UII.I: OI 1710" f!\II CM3 

BO 25 1~ ~:!~ ~~~~ t ~Pi!OWJHIT-~TEGRITV 

v,1erantriopollsits~~•rtill1lm<St 
nine y,ar,, as "No Changlh' Us" iut,s th, 
Hal Shol Deblt al No. I on lop Clmllan ' 
Alums (I0,000 topi<s). That's The group's - ii . ' 
b,sl opening ,..,k rank sine, "fret to Fly'" • 
bowtd 1lop !ht May l'J, 1001, dllrt. ' 

64 I Go to www.billboard.biz for complete chart data 

41R1'lol.'f S1U! S OAtA 
MONITORIO B'f' COl.ll'IL[O BY 

Billbearet !lJ.elser, 
SoundSc.an 

P110~1Ci110ll.wl.Bfl 

1 24 .... ...,Le:,"'~"'A"-T"F"A"l"[:'!!11!.CO.J~"'N,_DO ___ _. 

THERE IS A WAY 
IIEWW0IIL1)$(1N IIIPOP' 

3 IS 

a ~;~\!:.:":~~,\~;;'~l~~-~~Rs 
• 29 CITY ON OUR KNEES 

TOBYMM: FOKUM~l EMI CMG 

Z) !!':!. ... RAT. 8 .. T IOU"" NO 

ALL OF CREATION 
ME/ICYMEIMt 

LET THE WATERS RISE 
MUCUCHAII C~B 

BEFORE THE MORNING 
JOSH lft.SC)lt SPARROW [UI CMG; 

10 :.?o~~!.~~.?,~;:-,;;1;~~~. 
42 ~~? .. ::-:~.~A:;,,o,,LS 
ZI ~~liN~~: H r~N IIUTII ESSEWIIUPLlii 

HEALING HANO OF GOD 
JEREMY CiUU' SEC T00TK 6 NAIL 

HI I ~E~~:~sOwYc.1~-~~ ME 

17 I ~~:~II ~~~.f~N~~;iWNI~ PLG 

1a 19 7 ~~e~~" ~to~~! e 
'f9 l8 15 ! ~~~IJI.L Of ROCKS \f(IIRK 'A'Of'ID-CJRB 

20 10 : ,~L~~ll~;W '1M~ri.~GR 
MORE L IKE FALLING IN LOVE 
JA&OII GRAY CENTAICRV 

SAVE A PLACE FOR ME 
MUTtllW WUT SPAARO'W E.lll C-.S 

1& ~!.!~~ON 

I0 !!!~,~ ~ R YOU 

HOLD US TOGETHER 
61ATT IMIIEIII [SSUffUIL e'Ui, 

• Ill t;;:I !!Ii TITLE 
II !5111 ARTIST INPRltll PIIOMG11~ l.~.BH 

Ct 3 14 ...... L!l!!lJ-!!!""'""'=-""------' 
• • 0 
• 
0 
0 
• 
• 

I 2() SUBIIIO C~fiaENTIAL,Hil CMG 

6 t :,~~~!.~)~,1" ~~:UTIFUL 

• 14 ~'i;;:~~iJ~ ... 
24 ~~~~ ON 

IS ~~i,~':_!~'iio 
10 16 !!;!',E,~ ~~t~OMENT 

B IS ~:.~~~ TOOTH'"" 

7 26 :r~.."ti/;,7H~~L DO 

10 12 21 ~!!!Ec:fTERS RISE 

17 ~ !~,a OCTOllE 1'TrRStQP[ 

HEALING HANO OF GOO 
J[RfMY C!UII' e~c TOOTH & ,IIAIL 

REDISCOVER YOU 
SfAliflEL.0 SP,J!ROW E.¥1 C'tl3 

HANG ON 
f'\Ulfe CUR8 

WALLS 
MoUIIC 0111'1'£ WHIPLASH 

ALREADY HOME 
THOUiANtlfOUT KIWTCH 1001H & NM!. 

BORN AGAIN 
IIEWS!OYl ( .. P(IP 

SAFE IN YOUR ARMS 
WIIJOtl f0llHR0t.l Hll (:MG 

ALL OF CREATION 
MflliCYhU Ill~ 

GET BACK UP 
TOIVIMC fO!lflROWl EMl CMG 

LIVE LIKE WE'RE DYING 
ll'IISAWN 19 Jlvtt~G 

MESS OF ME 
SW1TCllfODT ATL,0,'TIC 

A TOP GOSPl-'tE:!:;l:-W ALBUMS .. ., 

7 

• 
• 
10 

F,llllln.l. TOIODEGCSIOCE.'fflIDvrm'l'Wt3J.S 

VARIOUS ARTISTS 
'MIWOOWQ. 2Cl»WOOOQJll.Elt.t Ct.&\011\' 41875.,1'.G 

VARIOUS ARTISTS 
IIWcmB.marJJ.t"1•Wl!DDQ",Q3,llf:1Rl'IFIOOf[.lil) 

DONALD LAWRENCE & CO. 
lltfUWOfCINWIOt l'MT10lETll'IJUlY=Jfl'f:>.Mi'l!ll6 

VARIOUS ARTISTS 
itlftl.GIEi\QDC!tl .. lffil.llftfDlliUO..WM.E ; 

DONNIE MCCLURKIN 
1'1.111.Rlf.Ell'lll'IJIQM~ EIJIUKYS'l:-t)Drlt:i: 

EARNEST PUGH 
LM; IWN (1111,S lPMBI.At:1:S'<IO(E 3iii'O."'CAl.C™llE 

SMOKIE NORFUL 
~IV! lRfwtlES 121!32 Htl 60Sf'Et 

VARIOUS ARTISTS 
03l'UHl!iWOl$Hl.!l~:(I.N)\m,~llt$;,6!; 

VARIOUS ARTISTS 
IQIW8'MISl8nrlt$t(151)1.~tflUtHQllfi 

ISRAEL HOUGHTON 
Tlf.f(M910,(Mt'1'f~w.\NFl44~$'J'(HIJSC 

J MOSS 
Al6T JAMUFJIJUV30SPO CFNmt.'\'fRff'i 11111C't-"'3-

JAM ES FORTUNE & FIYA 
TitE TIWilltfllMTlll BLACi'&~W ~it.i V.'M.DI\Dt 

THE WHISPERS 

Oata for week of MARCH 20, 2010 t CHARTS LEGEND on Page 59 

http://freedowns.net/


www.freedowns.net

iUltfllAV 
MONrTOflCO IV 

SAUSOAU 
CQM4'IUD BY 

!'i.~~ 
BOS Billbear•t 

~HOTi DANCE CLUB SONGS-------

9 6 ~~~:,~~;),~ 

.t g , :=!!:;.!~wt1SPIIIRNIILUOll'lltmlll:6'ltllff.m!IWll: 

6 8 S ~o':LiM~E~r19EA~~!:TAINMENT 

6 ~a~~u::~~~E SctNE 1-'0tlYWOOO 

8 FEEUN' LIKE A SU~ERSTAR 
• SAR8411ATI.ICKER BSlti" 

GIVE ME SOMETHING 6 i OlfO ~11'40 TAAl~iTNIST~O 

7 S ~~~~N:.Ur.ilf,1.wmi:c,i>.t:Ot""l"fa~:" 

s 9 ~!~.~"'"'""'J•m•""" ''"~·•' 
MORNING AFTER DARK 
ltllUIIIUIIHr.l&JJI\AJCll&S(t!;l((lt'Sf\'!~ 

1 8 ~.~,fJ~¾', ~ F MUS1C 

AUTOMATIK 
UWI flWIC JtVE JLG 

REVOLVER 
MlflOtlMl HATUAI UL WAYNE WAR.llER SR 

HEARTBREAK ON VINYL 
~KE l1'MS TOMUV !!DY 

' ~~~,;1:,c,c 
21 51 F°K THE INDUSTRY 

_ IOlHCE MUSIC 'tlt,IILO 

13 ~~R~INIOHUQtEIJlnlS(IAAU:t.Ut~ 

PARTY ROUND THE WORLD 
JU-0,. OOHLEY, DtBSY HOtlOAY !DJ 

16 ~~ ... !:!1
:~~~~ (OH BABY PLEASE) 

BOD1ES 
RC.81E WILL.lAM& A$mAIW£AK$.C:Af>llot 

STRANGE CONDITION 
M01UlANl'AtiE r4HflA'tlb< 

SEX SLAVE 
llll!LLEVRUtl V'$.. OWIIMU!i "'I A'I 

SWEET DISPOSITION 
THE ffMP'tR TRAF> l EIFIUillt)N QAS.St.Olt" COtUUIIIA 

10 ~(~,TJc~;!]~,E 

HOT CHIP 
ONE UffSUHDIIS-TilALWtilKS 07~0•1$ 

11 24 ~~~~:~t':SlVl'Ff6~01SJW;lllfi 

I BEYONCE I 
38 1')(.IOIIJR'l!ll:::tnl lllfll~ IC511M;U815MM:n:~ 

15 16 :-~~!:~;\Pf,~11lll~UllHt9C 

:~~!'!Te1
~ ! ~~uffiim·i,w; I 

IMOGEN HEAP 
ELLIPSE I.IElil,P-H0tllC,RC,\ 5C6Q".5.FO.IG 

FOUR TET 
Tl!Ulf1$ LOW! UIYOIJ 001111~~ ns· I 
MIIKE SNOW 

~ 1~ J~~l>E J.1USICAJ. FA£E00M ~Cl.1-UlTRA 

6? ~~M~G~~!~~IMT[Jl$CO~EG17!,0l1SA 

~ I ~Is. Maml.lLIU.CIIUIU NHT\\'IIIK :i.c .. g 

28 ~!:c~!,.;N~fA~ l~!~!m 

ui l ~~A~~olJICIHOOII: it:1!181NS, 760t4 

DAVE AUDE 
lt.A\IEAUD! PflESBITS: ULTIIA..2010 ULTRA 2197 

DEAOMAUS 
AIPIU.C~ OfAB~MAME WtUSTIW>2H4 Ll..T$ 

l 3 ILL.IE MYERS f ~UITLOOP 

SUDDENLY 2, , . I 
IT NfTTWER~ 

BETTER THAN HER 
MfflHEfNE.JLG 

GETUP 
UIIUN.Y D,l,VL& 0 1 

BREAK YOUR HEART 
TAMl Cf!UZ fEATURIIIG WDAC!U; MER!:U~~ l01.\l'S 

PYRAMID 
UIMICE 143.fl!PAISE 

l I RUSSIAN ROULETTE I RIHAMNA SSIP OH ~Jt~t IO. \l:i 

I 

I WANNA FEEL THE MUSIC 
CltR&S THi liillHIC POOQII fEATIJIIUIG LAYWI Ol:i 

HEY HEY 
OEll,.15FERAEl'I OBJH~11'Y 

TIK TOK 
KU/IJI l(f.',aosi\OC RCA RMB 

WHY DON'T YOU LOVE ME 
&lYOIICl W:US-K: VIOI\LO tOLIJ.'-1.:IIA 

OUST IN GRAVITY 

ELECTRICITY 
MtlAIII JilfTMOIIV $1)$'(1 

VIDEO PHONE 
ll'r'Ollct .W.~~ YIOlt.O tO! U\l:a1i1, 

FREEZE 
... 1(1 JOIIU Sl.\lfA lA9El1li:',ll'AY flOV 

TELEPHONE uur• JUillllll lflWISl%Wlff.iWUtQH;1il'l?RtWT~l&Gt 

CARRY OUT 
tl&Ult FUJUIKlJlRillTM{IW'Ivm.fHJ~'O'Nlffi9':{ff 

HOT 
IMNA IA.T'IA 

YOU AND I 
M~OtNA LABELJ~Al>f. 

HEARTBREAK 
MIU.Cl( 110881115 

l 6 

18 

TIME 
FUIIOEIIS ollEIWOUS 

GHOSTS ·N STUFF 
OWIMA~ fHJ'URIN(:I R(l8 $'WIii! lilJ.1,>.)1'!jAi> ~LTI'!.~ 

- 23 

20 JUS.MCXwmtPkll.G,l,IUM"ruTtllllllCIMlllil lwal.WCOfl 

HEARTBREAK ON V1NYL 
8UIKl lfWIS l C;\,I.\IY 11-0V 

FEVER 
CA$CADJi RDaMS 

BRUISED WATER 
CHICANE VS IIATiWIA ICllltiCFIELO CENTRIIL STATTON 

SO FAR AWAY 
KASKADl £ SEIIMUS HA.JI WITM KALIY UlT>I,\ 

MEMORIES 
oo.aJ~~QDCOOICU.~tAiffll 

BROKEN TONIGHT 
MIit.ii VAii llJUIIUI' 1.1.li'IA 

BREAK YOUR HEART 
TAH)CIIUl fE,\T~IIICI WO,l,1;111$ ~1ERCURY IOCM~ 

REMEDY 
Um.t I001'$ UttlEURAAllAPJTIC 

] 
TIK TOK 

\S mHiA K:f,\,IQSA8!' ACA R~1G 

IMMA BE 4

1 
TIit kAt~ EYED Pl'.l,i V4TERSC:litiE 
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MEET ME HALFWAY 
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ESTO ES VIDA 
DRACO Pl!Ati:TOIA \10~ 'SO.'O' ML:SIC tit.m l 

Tilo "DBam~no"S<OIMhislhiNf<bart- w 
lopper 1>11 Lllln Rhythm Alrp~f a, "Tt Pldo 
Ptrdl>II" jumps 4-1.Amo"I! !Gk> arlisl~ / 
Tilo mainta~s his lhiNf-Jllite ,.Ilk lor most 
No. ls, ITlifing Daody T1nkee (sil) ,1111 Don 
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la Original Band• el limon rtlurn, to lh, 
lop l~e on R19io111I Mexian lirp\iy as 
"IJ Monos" Jumps 10-1. 11,, uaa Is lht 
band's se<0nd top liv,, having flnl 
rtathed the Po<ltion willl it, d<bul si~, 
"Que Se 1, Olvido," w11ich PNk"1 at No. 4 
in lht Ort. 25, 1997, lslllf. 
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CAMIU S 'ft' I.I SI L(W,1 
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17 ME ENAMORE DE Tl ... 
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' 18 DILE AL AMOR 
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6 22 SE ME VA LA VOZ 
ALmt!OFMl fEFIWINDEZ l.'•U .. 'EIISll.1 IIIL"SIC LATlnO 

18 ~ ~!!1: :~1:-~L.,S~ L<;~ ESTA HECHO) 

7 TE PIDO PEROON 
mo 'lL BAMrlNO" smm 
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11 11 POA AMAATE ASI 
~aMa.lA"l~C4SfflOU>fj81W.MW::l,411CO 

9 12 MENTIRAS PIAOOSAS 
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19 ' 
Ml PRINCESA 
bll.Wb l&SAIIL W1LE VNl\'£ASA~ MIJS,C \.m.,o 

10 13 BAD ROMANCE 
WJY GAGA STR(l;,Ulf..Kl)tti,/'t.'{QlftlVTREEME:lsw:iE 

17 16 SEXY CHICK 
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,s ESTA VIDA TUVA V MIA 
U.lf't'Git.FICM S.01lYWU6tC \ ATIW 

13 HASTA ABAJO 
DOIi OMAR ilil.liCll[lf;Uti"A'ERSAl UU"SIC LATINO 

12 TIK TOK 
] p mltl W:EMOSABE RC!\. R\1.3 

1, 32 !~~~~~~!it LATIII 

la 1 CONFESADOS 
Elllln NIWAlll Sl)~Y ML"SIC LATm 

23 to~ !!1Ns~~~~NV MAtHETE,\IN11/ERSAL !Ill.IS~ l ATI110 

25 9 
ESTO ES VIDA 
BRACO PHA1iOM \'0'(,S.!JllV WUSf& lATtll' 

1 7 DESCONTIIOL 
DIUIO'( Yl,MKfl fl CARlfL SQ?O' r.1uu:: um 

l2 f,\;, ~~!fRADO 

2 l? I :!,!~!!!~n'[,~~MRSA.. ML.StC LATIPJ0 

17 J!t~:v~~" M IS SUENOS 

5 12 TIK TOK 
H$1tl ,(WQSAB£. RtA R\l.i 

TROPICAL FIGHT FOR NO. 2 
A battle erupted for the top entry on Tropical Albums this week 
with the releases of veteran Huey Dunbar' s third studio album, 

"Huey Dunbar IV,• and newcom er Prince Royce's self-titled debut. 

Both sold slightly mo.re than 1,000 copies, but Dunbar beats out 
Royce by a slim margin to bow at No. 2 ahead of Royce at No. 3 
1,sewable at billboard.biz/charts). On Top Latin Albums. the sets 
come in at Nos. 14 and 16, respectively. - Rauly Ramirez 
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RECORD COMPANIES: Rhino Entertainment names David 

Dorn senior VP of global sales and digital strategy for 
U.S. repertoire. He was senior VP of e-commerce and cat· 
a log strategy. 

Sony Music France names Stephane Le Tavernier pres
ident. He was managing director/executive VP of music 

and sales. 
Glas.snote Records appoints Alexand ra Dunne head of 

publicity. She was manager of publicity at Epic Records. 

PUBLISHING: Ole names Connie McNaughton senior di rec· 
tor of brand management. She was account manager at 
newswire service Marketwtre. 

TOURING: Global Spectrum laps James W ynkoop as GM 

of St. Louis' Chaifetz Arena. He was director of facilities 
at the University of Miami's BankUnlted Center in Coral 

Gables, Fla. 
Facility management company VenuWorks names Tlm 

Sullivan CFO and Andy Long regional VP. Sullivan was cor

porate director of finance, and Long was national director 
of business development. 

TV/FILM: CMT promotes Lisa Chader to senior VP of corpo

rate communications. She was VP. 
Cynthia Hudson has been appointed senior VP/GM of 

CNN en Espaftol and will also oversee CNN's strategy for 

the U.S. Hispanic market She was chief creative officer/ex
ecutive VP at Spanish Broadcasting System. 

RELATED FIELDS: MTV Networks International names 
Phlllp Bourchler O'Ferral senior VP of digital media. He 

was senio r VP of d igital media at MTV Networks in the 
United Kingdom. 

The Country Music Hall of Fame and Museum in Nashville 

promotes Em Hy Marlow to creative manager, Jessica Pfranger 

to event sales executive and Mkk Buck to curatorial director. 

Marlow was senior graphic designer, pt,anger was event sales 
coordinator, and Buck was collections curator. 

- Edited by Mitchell Peters 

200 \f\fOl~l<S 
EVENTBRITE OFFERS CHARITIES DISCOUNTS 
San Francisco-based Event.brite, a company that provides on
line technology that helps. e-vc:nt o rganizers sc:11 tickets, has 
launched Eventbrite for Caw;es, a new program that offers 
nonprofit groups discounts for its services. 

Opened in 2006. Eventbrite charges a 2.5% fee of the ticket 
price for each one sold, in exchange for tools on F.ventbrite.com 
that assist in creating customized event pages. sending e-mail 
invites and selling tickets . Eventbrite's fee for nonprofits is 
2%- bu t charges nothing i f the event is free. 

Last November, the Los Angeles You th Network- which as
sists homeless youth- used the company's Web site to pro
m ote a show presented by Slash that featured perfor mances 
from Ozzy Osbourne. Perry Farrell and Tom Morello. Eventbrite 
co-founder/president Julia I lartz says that in less than 48 
hours, LAYN set up an account, created its event page, pro~ 
moled theda1e through the site's tools and ended up drawing 

~ 1,200 people and raising $170,000. 
a Hartz says the sold-ou t event "really leveraged our desire 

~ to help nonprofits and see the poweroffund-raising and aware-
~ ness through events." - Mitchell Peters 

131 LIJ3 C)A l=t I) IVI lJ SI c: & IVI C) N l:V SVIVI PC) SI lJ IVI 
The 2010 Billboard Music & Money 
Symposium, held in associat ion with Loeb 

& Loeb, took place March 4 at the St Regis 
in New York. The conference gathered 
decision-makers and entrepreneurs from 

Wall Street, the music industry and the 
~al and financial sectors to examine how 

the music community is taring in ttie current 
economy. Despite months of uncertainty, 
the opportunities that hc1ve emerged are 

renewing feelings of confidence. Sponsors 
of the ninth annual event Included Loeb 

& Loeb, Wells Fargo Private Bank. SunTrust, 
Ole, ihiphop, Music Dealers, Music Building 
and Broadjam. Reporting by Billboard 

staff. PHOTOS; MICHAELSETO 

continued on page 70 

The hot topic of the "Who's Next? The M&A Pa~1· was how the government 's appr"oval of the 
Live Nat1on·T1cketmast~ merger may have paved the way for a unHln between Warner Muste 
Group and EMI. Discussing th-e possibility were ( from left) Bernstein Research senior analyst 
Michael Nathan.son. Redwood Capital Group par tner Alan Goodstadt, Walden Venture Capital 
managing d1rectot Larry Marcus, Standard & Poor's Equity Resear"ch Services director Tuna N. 
Amobi, Deep Fork Capital maNging partner Timothy Komada and Billboard deputy edrto r Lou Hau, 
w ho mode,ated the panel. 

BIiiboard music ed1tot Cortney Hnrdlng (far lef t) led the d1scuss1on for "With the Brand. When Companies Boost Content," which talked about how 
the Industry 1s moving away from the idea of sponsorships in exchange for brand partnerships. JOLnlng her are ( frOO'l left) Vevo president/CEO Rio 
caraeff, ".-ho w&s also a featured keynote speaker; Hot Topic chief music officer John Kirkpatrick; Matte-I semor counsel fa music and entert.ammetit 
Katrina McMu\lan-; EMI Recorded Musk executive VP of g lobal brand partnerships, htensmg and synch Cynthia Sexton: and GroupM Enterta1rvnent, 
Sports, Partnerships p res'ident Gre,g Luckman. 

DBT READY TO 'GO GO' AFTER 'BIG TO-DO' 
Drive-By Truckers' latest album, " The 
Big To·Oot comes out March 161 but its 

follow-up is practically in the can, 
"Go Go Boots., will feature songs 

recorded concurren tly w ith " The Big 

To -Do'' as part of a prolific explosion 

from the Southern rock group's three 

songwriters-Patterson Hood, Mike 
Cooley and Shonna Tucker. ·'This is the 
first time we've been In that position/' 

Hood says. ''There was just a lot of new 
material around, and we didn't want to 
do another sprawling, long record like 

[2008's] 'Brighter Than Creation's Dark.' 
So pretty early in the process we started 

d ividing it into two [albums]." 
Hood says .iGo Go Boots" has Mmore 

of an R&B vibe to it than ["The Big To-

Do"). I call it our 'rhythm 
and blues murder bal • 

lads record.' It 's about 
as di fferent as it could 
be and still be the 

same band." 
DST was f inishing 

mixes on the final tracks 
before hitting the road 
for "The Big To~Do/" ;::md 

Hood says the door is 
open to add more songs 
if any come along. But 
mostly he's happy that the group 

doesn't have to worry about what 

comes next. 
" This Is really the way I've always 

wanted to do it," he says. " The whole 

two•yearcycle between records has al· 

ways bummed us out, so this enabled us 

to break that cycle. I would love by the 
time we put 'Go Go Boots' out to be 
working on the follow-up to it." 
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Tapulous: CEO Bart Decrem ( left) and Smul@ CEO Joff Smtth p attteipated in "App 
Observations: A Mobile Drilldown," w hich included banter about partnership 
opportunities w:ith .apps. A lso sitting cm the p,mel were App~und managing 
p.artner Dani~ Klaus, Ve~on W ireless dire-ctcr of strategic business 
development and p.Mlner management Ed Ruth, Nokia g lobal ~d of 
music, entertainment and commlJnities Ltz Schimel. EMI senior VP of g lot,.;il 
digital marketing Syd Schwartz and Btllboard executive director of c-.ontent 
and programmmg for d191taV'mobile Antony Srono, who moderated I31LIJ3C)Al~D IVllJSIC: & IVIC)Nl:Y SYIVIPC)SllJIVI 

Wells Fargo Priv11te Blink sponsored "The View From the Top: The PubllShers,' Pimel" wher"e the heads o f pubhshing companies noted that 
while their business ts he.althy- and even 9 rown g- d1g1t.al rev~ isn't yet sigmfK:ant. The panel featured ( from le1l) Sony/ATV MuSJC 
Publ1sh1ng chairman/CEO Martin Bandier. Warner/ Chappell Music c:ha,rman/CEO Dave Johnson. E:MI Music Publishing chairmarv'Cl=O 
Roger Faxon, Loeb & Loeb co-chalnnan and moderi!ltor John T. Frankenhelmer, Bug Music CEO John Rudolph and Wells Fargo Wealth 
Management nation<'JI mt1ni'lgtng directo r of specialty fiminc-..e/tegal specialty Jeffrey Grossm an. 

Q continued fTom page 69 
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