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Buyer Beware 
Why Artists Should Do A 180 On 360 Deals 

BY BOB DONNELLY 

I've been fortunate to be affiliated with 
artists who have collectively sold more 
than 300 m illion records, as well as their 
managers. Not once during my th ree 
decades in practi<:e d id I C\'er get a call 
from a record company executive who 
said, "Hey, Bob, we just had a phenom• 
enally profitable year, and therefore we 
are sending your client a big bonus 
check to show our appreciation for mak
ing the label lots of money.· 

Now that the record business econ
omy is faltering, label honchos a re com• 

plaining that they can't make enough 
money from record sales alone. Perhaps 
not surpr isingly, they expect their own 
recording artists to sign so-called "360" 
deals to subsidize executive compensa• 
tion packages worthy of Wall Street. 

In the past, when record labds faced 
additional costs associated with new 
modes of doing business, they simply 
passed those costs along to their artists 
in the form of artist royalty reductiollS, 
such as the so-called ·research and de
velopment' costs associated with man
ufacturing CDs in the '80s. 

Th is time, the power grab is much 
more insidious because it involves tak
ing a portion of income from catc:gories 
that have always belonged exclusively to 
the artist. 

Under the terms of a typical 360 deal, 
labels a re demanding a portion o f an 
artist's income from touring, publish
ing, endorsem ents and merchandise 
sales in addition to the vast m ajority of 
the record,sale income that labels have 
always enjoyed. 

\Vhcn you read the fine print, you'll 
also discover that the labels want to make 
money from the books that artists write . 
the Hollywood movies in which they act 
and the fan dubs they create. In fact, the 
labels want a share of absolutely every
thing. Does that sound fair to you? 

In many of these 360 deals, the record 
company will demand that its earnings 
come out of gross revenue. This means 
that if the cash the labels actually receive 
has been reduced by any parties in the 
middle of the transaction (even if those 
parties themsdves add value, as, for ex• 
ample, many music publishers do), then 
the label will add those amounts back 
ln before calculating the percentage of 
revenue they retain. 

TI,ink about that for a moment. The 

manager doesn't get paid on gToss, and 
the artist certainly doesn't get paid on 
gross. Why then should the record com
pany be paid on gross? 

The 360 deals that I've reviewed re-
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quire the artist to relinquish between 
5% and 50% of revenue f-rom sources. 
other than record sales. To illustrate this 
point. let's use 20% as the percentage 
that the record company is seeking from 
an act's live touring income. If that act 
is paying a.II of the traditional touring 
costs (s-uch as hotels and transportation) 
as well as paying a manager a 20% com
missio n, a booking agent 15% a nd a 
lawyer and a business manager 5% each, 
then that could result in a record com• 
pany receiving halfof every nettouring 
dollar that usually winds up in the 
artist's pocket. 

What's more, record companies love 
to "cross-collateralizc," a 31-point Scrab
ble word that refeTs to the practice of 
taking an artist's positive earnings from 
one category (e.g., publishing income) 
and applying it asa record company ex
pense that a£fo<.."1S the artist's unrecouped 
balance in another category (e.g., the 
record royalty account). 

In other words, the labels are postpon• 
ing the day when the act actually receives 
a positive cash flow from its end of the 
pi peline. Yet when it comes to the in
come that they would like to receive from 
an a rtist's 360 income streams, the la
bels want to keep 100% of the money 
they are entitled to, without applying 
(i.e., cToss-collateraJi7,ing) anyofitto re
duce the artist's debt 10 the record com-

pany. Apparently, what's good for the 
goose ... is only good for the goose. 

These 360 deals are also rife with con
flicts of interest. f.'or example, wiU an 
artist still be free to accept a sponsor
ship from a company whose business is 
in di rect competition with ont of the 
record label's non-m usic divisions? And 
how will record companies deal with fi. 
duciaryobligations to their artists. which 
they were previously able to avoid? And 
how do record companies think they are 
going to get around the booki ng agency 
laws in Caltfornia and other states? 

And then there is the mother of a ll 
conflicts: when an artist's m anagement 
company is owned by the same entity 
that owns the ar tist's record com pany. 

Labels jus tify profiting from multi
ple rights because they are making a 
substantial investment in the artist. And 
in all fai rness. sometimes th is is true. 
Our firm represents a young artist called 
Owl City, who is s igned toa 360deal and 
topped the Billboard Hot 100 last year 
with his h it single "Fireflies.• I would 
be disingenuous if I didn't acknowledge 
that such success would not have hap
pened without the financial com mit
ment and p romotional and marketin g 
experience of the Universa l Republic 
label team. The Owl City success under
scores the f.actthat major labels are still 
the best wa y to break an artist whose 
music: is uniquely suited to pop radio. 

Record companies say that they are 
seeking 360 rights because they are in
vesting in t he careers of the artists. rf 
they mean it, they should put it into 
the contract. And if they don't, then I 
sincerely h,ope artists will do a 180 on 
360 deals. 

For a longer version of this opi,iion piece 
in 1uhu;h Do1melly presents potential aller
natives to 360 deals that ht woulden.clorse. 
go to billboa.rd.bi.z. 

Bob .Dom1elly is a» attorney witl1 the law 
firm of Lommtn Abdo in New York. He 
played a key role in. sparking tlum-New 
York Alf.orney General Eliot Spitzer's 
investigation of major-label •suspense 
a.ccount,~, N which resulted in a 2004 

setlle11umt that paid artists $55 million 
in past-due royalties. He can be reached 

at bobacnnelly@lommen.com. 
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>>>2009 AD 
SPENDING 
FELL 12% 
Ad spending on all 
media fell 12% in the 
United States to 
$125.3 billion, 
according to a 
report from Kantar 
Media. Of 20 
categories. only two 
were higher in 2009 
compared with 
2008: display 
Internet and free· 
standing Inserts. 
Radio and 
newspaper were 
each down 20% and 
magazine was off 
17%. But there's 
good news: 
Advertising slumped 
15% in the first three 
quarters of the year 
but only 6% in the 
fourth quarter, 
possibly Indicating a 
recovery has begun. 

>>>EAGLES, 
DIXIE CHICKS, 
URBAN PLAN 
SUMMER RUN 
The Eagles will team 
with Dixie Chicks 
and Keith Urban for 
a run of North 
American stadium 
shows promoted by 
Live Nat ion. The tour 
begins June 8 in 
Toronto; while only 
eight dates have 
been announced, 
more may be added. 
Urban appears on 
five of the eight 
shows. An American 
Express presale 
begins March 22; 
sale to t he general 
public begins a 
week later. 

>>>ASCAPTO 
HONOR PATTI 
SMITH 
ASCAP will honor 
Patti Smith by 
presenting her with 
the organization"s 
Founders Award at 
its 27th annual Pop 
Music Awards, 
taking place April 21 
in Los Angeles. Past 
recipients of the 
Founders Award 
include Bob Dylan, 
Jackson B rowne, 
Billy Joel and Paul 
McCartney. The 
event will a lso 
honor the top 
songwriters and 
publishers of 
ASCAP's most· 
performed pop 
songs of 2009. 

GAME OF CHANCE 

J niversalMusicGroup 
IUMG) is embark
ing on one of the 
most am b itious 

efforts yet to boost 
U.S. CD sales, with the test 
of a n.ew p ricing structu re 
designed t o sel1 mo::;t new 
releases by current artists a t 
$10 or less at retail. 

T he major 's "Velocity• 
pricing program responds 
to the co ntinuing p lu nge in 
CD sales, taking aim at 
brick-a nd -m ortar reta il 
stores that have scaled back 
o n floor spate dedicated to 
mu !jic. Th e pricing adjust
ments will also bring CD 
pri ces more in l ine with 
what consumers pay for dig
ital albums at onJine retail
ers like iTu nes and Amazon. 

"We think it will really b ring 
new life into the physical for
mat, .. Universal Musk C roup 
Dis tribution chairman/CEO 
Jim Urie says. 

Universal. which accoun ts 
for 28.7% of year-to-date U.S. 
album sales, according to Niel
sen SoundScan, will cut UM G's 
main wholes.a.le price point of 
$10.35 toabout S7.S0orless for 
front-line releases, which a.re 

generally by established current 
artists. It's also b reaking with 
prevailing industry prc1ctice by 
putting suggested retail prices 
on CDs, raoging from $6 to $10. 

THE BIG PAYBACK IN THE HUNT ARETHA ARRIVES 

PROBING 
THE DEPTHS 

Universal's Front-Line Price Restructuring 
To Test Appeal Of Lower Prices 

UM G is betting that it can 
offset the loss in revenue per 
CD with increased sales vol
ume and the rollout of greater 
numbers of higher-priced, 
higher-margin deluxe editions 
of albums. The new CD pric
ing structure cou ld also spur 
UMG imprints to find ways to 
reduce CD costs, such as em
bracing less elaborate packag
in g on standard s ingle C D 
releases or placing fewer songs 
on albums in order to reduce 
mechanical royalty payments 
to songwri ters. 

Mo~"t new releases will carry 
the new price points, although 
there wil1 be the occasional ex
ception , UMG sources s ay. 
"fhe Velocity program will 
begin in the second quarter 
and run through most of the 
year. Sources say tht firs t t i
tles to be released u nder Ve
locity are expected to include 
new al bums by Godsmack, 
Came a nd Taio Croz. 

Retailers should respond 

well to the nc:w price points, 
given that many of them were 
already pricing many new re
leases at $10 and absorbing the 
loss to generate foot traffic to 
their stores. 

But their enthusiasm may be 
tempered by the narrower profit 
l'nargins expected under the 
new pricing structure. Accord
ing 10 sources, front-line UMG 
releases will c m y a 2$% profit 
margin, down sharply from the 
customary 35%. That means 
CDs with a suggested list pric-e 
of $10 would wholesale for 
$7.50, those with a $9 l ist for 
$6. 75 and so on. 

The move may 1'1ot go over 
well with retailers that buy from 
wholesalers and already reap a 
narrower margin than those 
thatbuydirectfrom labels. And 
merchants accustomed to hav
ing free rein in setting retail 
prices may chafe at the s ug
gested list prices. Meanwhile, 
UMG artists and their man
agers may grumble about the 

pricing initiative, since royalty 
payments, usually a percentage 
of sales, will be calculated based 
on the lower price points. 

•we are happy to see that a 
m ajor music vendor has made 
a decision to lower its plice sub
stan tially," Trans World Enter
tainment chairman/CEO Bob 
Higgins says, "because it's what 
thecustomerwants today, and 
jbcc:ause lower pricing is need
ed] if we are going to see a vi

able CD bus iness continue." 
Similarly, Newbury Com ics 

C EO Mike Dreese says he 
gives the init iat ive "two 
thum bs up," but adds thatthe 
industry still needs the other 
major labels and independ
ents to make similar reduc
tions in front-line pricing to 
boost overall CD sales. 

Merchants have long clam
ored that lower pricing alone 
would prolong the life of the 
CD, salts of ,vhich are down 
15.4% in the United States so 
far this year from the same pe-

W INDOWS UPDATE 

riod in 2009, acco rdin g to 
Sound Scao. With retail Sunday 
circulars and the home page of 
Apple's iilmes store touting hit 
titles at $9.99, it became con
ventional wisdom among mer
chants that $10 was the magic 
price point that would induce 
consumers to buy more CDs. 

UM G was the fi rst major to 
cut wholesale CD prices when 
it initiated its JumpStart pric
ing program in 2003. The other 
majors initially condemned the 
move, but eventually bega11 re
ducing prices on their own cat
alog titles. Such initiatives have 
broughtwholesak prie<-s down 
to the $6-SS range for m id line 
and full-priced titles. Front-line 
pricing, however, remai ns a 
mixed bag, with UMC's main 
wholesale price point at Sl0.35, 
Sony's at $ 10.S0, EM l ' s a t 
$12 .0>1, and Warner Mu sic 
Group's at $12.0S. 

Last year, Trans World en
listed 1he participation ofUMG. 
Sony and EM I in a pricing ex
periment to sell every CD for 
$9.99, an in itia tive that it has 
extended to more than 100 of 
its stores. 

'Things are not going to get 
better for CD sales unless the 
price point is addressed," a sen• 
ior retail executive says. "One 
thing that the Trans World test 
shows for sure: S10 will drive 
sales and trafik." 
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THE 
LATEST 

NEWS 
FROM iz 

>>>ORCHARD 
LAUNCHES NEW 
DATA TOOLS 
The Orchard unveiled a 
new online data 
analyt ics tool for clients 
that complies weekly 
sales activity from the 
various digital retailers 
it supports, including 
iTunes, eMusic, Verizon 
Wireless, Deezer and 
YouTube. The tool 
includes a geolocation 
filter for more focused 
local marketing 
campaigns and tour 
management. 

>>>PUMPKINS 
JAY-Z WILL PLAY 
SUMMER SONIC 
Jay•Z, the Smashing 
Pumpkins and the 
Offspring are among the 
acts confirmed for 
Japan's 2010 Summer 
Sonic Festival. The 
concert, staged Aug. 7-8 
in Tokyo and Osaka, will 
also feature the Pixies, 
Dream Theater, 
Nickelback, a·ha and 
Sum 41, among others. 
More acts will be 
announced in the 
coming weeks. Summer 
Sonic, which launched in 
2000, Is produced and 
promoted by 
Creativeman 
Productions. Each 
concert site has a 
capacit y of about 
50,000. 

>>>EMIDEBUTS 
NEW NASHVILLE 
LABEL 
A new Nashville Imprint 
dubbed EMI Records 
Nashville has launched 
as a sister label to 
Capitol Nashville. 
Singer/ songwriter Troy 
Olse n Is the first artist 
on the roster. The EMI 
Records Nashville team, 
to be announced shortly, 
w ill report to Capitol 
Nashville presiden t/CEO 
Mike Dungan. Angela 
Lange, most recently 
Capitol Records 
Nashville's director of 
promotion, will be the 
new label's VP of 
promotion. 

Compiled by Chris M. 
Walsh . Reporting by 
Paul Bond, Antony 
Bruno, Ed Christman, 
Andre Paine} 
Ray Waddell 
and Chris M. Walsh. 

.biz 
Fot 24 n news a nd 
analysts o n vout 
mob41e device, go to 
mobile.billboard.biz 

Don"t click next: FOXY SHAZAM; inset: a 
randomly selected chat partner listens to 
the band's new album oo Chatroulette. 

SPINTHEWHEEL ~· ~ 
(II 

Bands Explore Promo Potential Of Web Phenom Chatroulette __ •~· __ 

many's Spiegel Online 
that he has received 200 
e -ma il s from Silicon 

Valley venture capital
ists looking to inves.t in 

the fledgling service. 
In the promotion al run-up to efficient way to promote new 

the April 13 street date of its musk, and Warner Bros. senior 
new album for \Varne r Bros. VP of new media Jeremy Welt 
Records, Foxy Shazam tapped agrees. But efficiency, he says, 
a curious o u tlet to promote the wasn't the point. Foxy Shazam 
release: Chatroulette. wanted to be part of a buzzwor-

'lhe Russia-based online chat thy venu e in order to introduce 
site connects users a round the itsclfto new fans. he says. 

world for one-on-one video ses- Launched in Novem be r, 
s ions. The con nections are ran• Chatroulette has quickly be-
dom, so the re 's no way to select come an Internet sensation. 

a specific partner. And there's Unique U.S. visitors to the site 
a "next· button that allows users surged to 960,000 in February 
to skip to t he n ext selection . from 109,000 in January, ac-

Foxy Shazam previewed its cording to com Score. 
e ntire self-titled a l bum March " It' s a merne rig h t now,• 

8-13 on Chatroulette. The feed. Welt says. 'It fits in with who 
which ran in a loop over a we b- these guys are. It's kind of wild 
ca rn , consisted of a stream of and crazy. !rs very tock'n'roll 
the album and the set's cover when they want to go do stuff 
a rt with a text overlay of the re- lik e th is . . . It's not always 
lease date. about practicality.~ 

Itdocsn'tsoW1d like the most Foxy Shazam isn't the on ly 

360 DEGREES OF BILLBOARD 

band that feels th is way. On each user stayed on, h e was 
March 12, Toronto group Holy quick to mention a dozen blog 
Fuck used Chatroulette to an- posts written abou t the shtnt. 

n o unce the May 11 release of " It got them exposure, so it 

its new albwn, • Latin." 1he first feels like it's been a cool thing 
single streamed over an image for them," he says. 
of a placard listing the band's But the need for interestin g 
name, the title of th,song and content on Chatroulette does 
albwn and a link to it; Web site. offer the opportunity for some· 

Portland. Ore .. indie outfit th ing more. \Vith a relatively 
the Nurses performed live on large user base starved for en -

Chatrou lette ear lier in the tertainment, a rtists using t he 
month.setting up 15 we beams service to promote thei r m usic 
to increase the likelihood that have a chance to capture the at-

users would happen upon their tention of new fans. 
performance. Adding a content filter so 

At this stage. the biggest up- users could direct their random 
side: for artists using Chat• connections within a sha.red in-
rou lette is the press coverage it terest would make th a t even 

generates. While Welt declines easier. Improvements to the site 
to re-veal the nu mber of users could be on t h e way: Chat-
that tuned in to the Foxy Sha- rou lette's 17-year-old founder 
zam s tream , or for how long Andrey Ternovskiy told Ger-

d irectly to their fans in a series of ground· 
breaking concerts that bring together 

the best acts of all Latin genres in a major 
musical celebrat ion." 

Although U.S. venture cap
italist sources tell Billboard they 
aren't aware of any investors 
wi th serious interest in Chat• 
roule tte, an initial funding 
round could quicklyclevatcTer
novskiy's hobby into a poten
tial business. 

Or it could ju,i prove to be 
another flash in the pan. For 
label executives like Welt, the 
difference between the two will 
determine: whether it's a one
o ff PR gim mick or a susta in

able platform for the future. 
"I don't think we'll do it for

ever, and I don't t hi n k that 
based on this one test we'll start 
d oing i t for every band," he 

says. "But as long as there con• 
tinues to be a cool buzz around 
it, there's m o re things that can 
be done with it." 

BILLBOARD EN CONCIERTO LIVE MUSIC 
SERIES LAUNCHES IN APRIL 
Latin music stars Luis Enrique, Jencarlos Canela, 

Xtreme, El Com pa Chuy and Los Dareyes de la Sierra 
will perform in the inaugural concert series Billboard 

en Concierto, presented by State Farm and produced 
by Cardenas Marketing Network. 

The series will k ick off with salsa star and Latin 
Grammy Aw,;1rd winner Luis Enrique, along with pop 
artist/telenovela star Canela, April 7 at the Fillmore 

In Miami Beach. Enrique will be Joined by urban 

bachata duo Xtreme April 8 a t Chicago's V Live, 
April 10 at Houston's Stereo Live and April 15 at New 

Yor k's Nokia Theatre. Regional Mexican stars El 
Compa Chuy and Los Dareyes de la Sierra will p lay 

April 17 in Los Angeles. 
The Billboard Latin Music Concert Series is also 

sponsored by Corona, Western Union, Ri tz, Goya, 

Time Warner, U.S. Cellular and American Airlines. 

The acts are all finalists for the Billboard Latin Music 
Awards presented by State Farm In association with 
T·Mobile. The awards show will be broadcast live on 

Telemundo April 29 from Coliseo de Puerto Rico Jose 
Miguel Agrelot in San Juan, Puerto Rico. 

"The Billboard Latin Music Awards honor the 
most popular artists In Latin music," BIiiboard ex· 
ecutive d irector of Latin content and programming 
Leila Cobo says. "Now we are taking those artists 
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All tickets to Billboard en Concierto shows will be 
available for free exclusively through the sponsors, 
Telemundo and local radio stat ions in each market. 

The g iveaways will be advertised on local TV and 
radio, and In print and outdoor ads. 

" State Farm is proud to present t he BIiiboard 
concert series to Latin music fans around the U.S./' 
State Farm advertising d irector Ed Gold says. "This 
concert series further extends our title sponsor• 
ship of the B illboard Latin Music Awards ... and 
the passion the Hispanic audience has for music 
and these great artists/' 
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Booking Agency: 

DICK ALEN 
William Morris Endeavor Entertainment 

151 El Camino 
Beverly Hills, CA 90210 

(310) 859-4401 (office)/(310) 859-4440 (fax) 
DAlen@wmeentertainment.com (email) 

Booking Agency: 

CROWN BOOKING 
Attn: Zoretha Coleman 

(248) 481 -8474 (fax) 
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l!J1Ijt.. BY GAIL MITCHELL 

KING-SIZED 
Sony's Mega-Deal With The Michael Jackson Estate Not As Risky As It Seems 

The magnitude o f Sony Music Entertainment's landmark record

ing conrract with the estate of Michael Jackson raises an in
evitable question: Is it a smart deal for the label? 

Given Jackson's s uperstar status, his influen tial creative 
legacy a nd the market' s seemingly insatiable appetite for all 
things MJ, the consensus of executives who handle works of 
other deceased music stars is an overwhelming "'yes ... 

Under the con tract, 
which guarantees the estate 
between $200 million and 
S250 mill ion, Sooy will 
is sue 10 releases of Jack• 
son's music through 2017, 
with the double-CD "This 
Is It" soundtrack counting 
as the first of these. Already 
in the pipe line is the 
planned November release 
of a collection of previously 

unre leased tr acks an d a 
2011 reissue of Jackson's 
semina l 1979 Epic album 
"Off the Wall." 

The Jackson / Sony deal 
ecl ipses such recent head
line. making unions as Live 
Nation Entertainment's pacts with Madonna and Jay-Z, pegged 
at $120 million and $150 million, Tespectively. And it places 
Jackson. among a select group of deceased ar t is ts who posth u
mously remain major wage earners, including Elvis Presley, 
Ray Charles, Frank Sinatra and jim i Hendrix. whose n ew 
album ofunrelcascd material, "Valleys of Neptune,• debuted 
at No. 4 on the Billboard 200. 

LIFE AFTER DEATH 
Michael Jackson's "This Is It" is part of a recording Ind ust ry 
t raditio n: the posthumous hi t album. Here are U.S. unit sales 
tallies for posthumous sets by a handful of music legends, 
Including Nirvana's Kurt Cobain. 

Notorious 8.1.G.1 "life After Deatn" 

2Pac, 
"Greatest Hits" 

Nirvana, 
"HIV Unplugged In New York" 

Elvis Presley, 
"Elvis: 30 #1 Hits" 

5,003,000 

4,791,000 

4,740,000 

4,619,000 

Ray Chartes, 
"Genuis loves Company" 3,238,000 

Jlml Hendrlx,"Elperll!ll(e 
He11drix: The Best of Jini Heniti1" 

Selena, 
"Dreaming of You" 

2,931,000 

2,890,000 

Johnny cash, 
"The legend of Jolmny Cash" 2,641,000 

frank Sinatra, 
"Oa5lic Sinatra" 

John Lennon, 
"Lennon Letend" 

2,069,000 

: .. ... 
Michael Jackson, • • • 
"Tilislsll'' 

8 I BILLBOARD I MARCH 27, 2010 

Sirl.cc Jackson' s June 25 death, his catalog has generated sales 
of8.7 m illion albums in the United States, according to Nielsen 
Sound Scan, and a reported total ofJJ million worldwide: rodate, 
the "This Is It" double-CD has sold 1.5 million units domesti
cally, according to SoundScan, and more than 5 million world
wide, according to Sony. 

Sony has been in talks with tbe estate since late last summ er 

• • 'We knew 
w e had 

sotnething 
inc1·edibJv 
buovanl in 
t<-rms ofthc 
legacy of a 

fantastic artist.' 
-ROB STRINGER, 

COLUMBIA/EPIC LABEL 
GROUP 

when they came to
gether to discuss the 
"Th is (s lt,. movie and 

sound track, according to 
Columbia/Epic Labe l 
Group chairman Rob 
Stringer. The new con~ 
tract ren ews Jackson's 
30-ycar associatio1, with 
the company, which 
dates back to 1979. 

"My first premise for 
wanting to do some~ 
tllinglong term; Stringer 
says, "was there was m u

sic that was o ut t here 
post the ter m of ou r 
contract, and I wanted 
that wrapped up as part 

of our forward-going s tructur,e with the estate. For instance. 
it would have been a verysrrange process ifwe had to deal with 
the estate and then another record label signed the material 
post the term after ' Invincible.' 1t was a much-needed process 
for both sides to have everything iJ1 place. Both the ' lnis Is It' 
movie somidtrack and DVD exceeded our expectations. \Ve 

knew we had something incredibly buoyant in terms of the 
legacy of a fantastic artis1." 

John Branca, who with John McClain serve as special admin
istrator s for the Jackson estate . says the contract is in keeping 
wi th future projects and other ideas he and Jackson had dis
cussed before his death. "What John [McClain I and l have been 
trying to do is execute a game plan Michael would have been 
comfortab1e with, ., Branca. says . '\Ve have turned a lot of things 
down; we have been very selective. And yet we're also very ag
gressive about wanting to do these kinds of deals that Michael 
wou Id have been proud of.· 

Tony Gumina , president of the Ray Charles Marketing 
Group, calls the Jackson/Sony agreeme nt a gTeat deal for the 
ma jot. "The $250 m illion figu re sounds incredible, but so did 
the S60 million tha t Columbfa Pictures guaranteed for the 
footage used i n the 'This ls l.t' film," Gumina says . .. It has 
since grossed more than $200 million in worldwide box of
fice and DVD sales.• 

Bob Sillerrnan, chairman/CEO ofCKX, wh ich oversees PTes
lcy's estate, doesn't view the contract as much of a gamble be
cause ofJackson's u nique appeal. "If the ir experience with the 
Jackson catalog is anything like our experience with the Elvis 
catalog- where ... there has been a treasure trove of un re
leased material and the abili ty to repackage material-then the 
label and the estate have doni, something unique and will be 
immensely successful." 

A senior execu1ive at another major label also agrees thal 
th e deal is a wise investment, wh ile observing that the speed 
a t which it was completed suggests "just how m uch debt 
pressure: there must be on the heirs." The executive adds that 
"the im portant thin g now is for Sony to handle the assets 
and fans with care and respec t and not overlook the demand 
at the moment." 

The con tract is also a testament to Jackson's worldwide ap
peal, Gumina says. 

Invincible: MICHAEL JACKSON 
performs in 1983. 

"'When you're dealing with icons like M ichael Jackson and 

Ray Charles," he says, "their appeal in the international mar
kets is remarkable, so you're not just selling product in North 
Amer ica. If there a re some great Michae1 Jackson recordings 
in the Sony vaults, this should be the best catalog investment 
they have ever m ade." 

The key to maxim iz ing this kin d of material is respecting 
the artist's legacy and recognizing that less is more. "'Ibere 
is no u rgency to rush these out,'" Sillerman says. "Being re
spectful of the integrity of the original creation and the orig
inal audience is something that the estate and the labe l know 
as well as a nything." 

Sustain ing in terest in any legacy act in the long term re
mains a cha1lcnge . But not every legacy act carries Jack
son's cachet. "This deal shows you the power of the Michael 
Jackson brand ," says Larry Mestel, CEO of Primary Wave 
Music Publishing, which owns a stake in Kurt Co bain's 
song catalog. "There are only a handful of artists who have 
that type of power. Th at's why Sony was very smart to make 
that dea l.• 

Sillerma11 adds , "There are other world-class acts that I 
don't think have the reach and im pact th at M ichael and 
Elvis have. I would put the Beatles u p there and also the 
Rollin g Stones.· 

Branca says there will always be interest in Jackson. "Look 
whal happened with Elvis." he says. "To this day, there's in
terest in Elvis . And I th ink there will be enduring in teres t 
in Michael. I t's our job to con tinue to expose Michael to 
new generations ." 

Ad<iitio,ial reporting by Louis Hau, Craig Marks and Ray Waddell. 
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TheXFactor Entertainment to Sony in Au• source at BMG Rights Manage- music publishing experience, "A co uple of deals don't 
gust 2008 . ment says that a conso rtium o f having sold the BMG Music Pub- work for us because the seller 

In July 2009. IJenelsmann an- eigh t banks, headed by J.P. lishing arm to Universal Music doesn't wan t to sell at the 

BMG Rights Management Emerges As nounced that KKR had taken a Mo rgan, has offer ed loans in Publio;hing Group in 2006.Atthe price being offered," Mas uc.h 

Potential EMI Suitor 51%stakeinBMG Rights Man- excess of €600 million !S823 time of the sale, "we saw Ko bait said. Witho ut gettin g in to 
agementto form a join t venture, milHon} to fund acquisitions. [Music Group) rising-it was a sp ecifics, he said that BlvlG 

That didn't take long. observers also believe that reg- reportedly bringing €250 mil- During a case-study discus- thorn in our side," Masuch said. Rights Ma nagem ent likes to 
On March 4 , BMG Rights ulators would let it buy EM l's lion ($343 m illion) to the table sion at the Music • How do you an- buy publi shing assets that 

Management C EO Hartwig recorded-mus ic bw;iness. for future investments. That & Money Sympo- swer that~" have a m ultiple between eight 
Masuch told attendees at Bill- Whatever p lans KKR and same m onth. BMG Rights Man- sium, Billboard Kobalt prides and nine times net publisher's 
board's Mus ic & Money Sym- WMG have in m ind, they de- agcmcnt acquired Cross.town editorial director itself on offering share, which he labcled as. re-
posium that h is 14-month-old pend on whether EM! owner Songs America, an 8,000-song Bill Werde ask- admin istration a listic. Some sellers "need to 
company is gunning to become lerra Firma can raise [120 mil- catalog that includes Britney ed Masudi why services to music wake up" to the pr icing envi-
one of the world's to p five lion ($18 4 m illion) to s1ave off Spears' "Toxic," Ricky Martin's Bertelsmann de- publishers a nd ronment, he said . 

music publishers. a technica l violation of "Livin' la Vida Loca" and Sheryl cided to invest in songwriters. So T h at d re w skep tical re -
Within a fortnight, its loan covenan t for Crow's "All I Wanna Do." music irnrncdi- B M C Ri ghts sponscs during a panel d iscus-

p ress reports sur - the £ 2.7 bi llion Is the joint venture now set- ate ly afte r u n• Management de- sion of top m usic publishing 
faced that its m ajor- ($4. 1 billion) i t ting its sights on EM!? Repre- loading its stake cided to mimic executives later in the day. Based 
ityowner Kohlbcrg borrowed from sentatives a.t Ber telsmann, in Sony BMG. Masud i re- Kobalt's servic:e•oricnted ap- on what he had h eard BMG 
Kravis Roberts & Citigroup to buy WMC and EMI say they don't sponded that the company sold proach with a fast, transparent Rights Management was pay-
Co. (KKR) had ap- EM! in 2007. comment on spe<.."Wation. How- its Sony BMC stake because of royalty delivery model and then ing for acquisitions , Warner/ 
proached \Varn er I fTerra Firma ever, a management source at fears that the transition to a new expand its menu of services and Chappell d1airman/CEO Dave 
Music Group to ex- chairman Guy Hands Bertelsmann's headquarters in digital-based business model capabilities, he said . Johnson wondered aloud 
plorc how the l\vo compa- can c:onvinc:einvestors to Gtitcrs.loh, Germany, confirms for the reco rding industry BMG Rights Management's whether those low m ultiples 
nies might work together to put up the cash, itwould buy him that the com pany is interested would be too costly for Bertels- signings have included Ali- were accu rate. 
acquire and divide EMI Group. another year to solve EM I's debt in EM I-but 011ly in cherry- mann if So ny BMG go t it son Moyet, a-ha , La Roux "The first question l have is 

Because WMG includes problem. lfhe can't, Citigroup picking parts of the publishing wrong. But he added that Ber- a nd Nen a . It also jus t an - whether they agree with it," 
Warner/Chappell Music, many would likelytakecontrolofEM I business, not in acquiring the telsmann still saw an opportu- nounced a deal March 9 with Johnson said. 
industry execu tives and ob- and seek a buyer for it. record company. nity within m usic and decided Leona Lewis. 

servers believe t hat govern- Bertelsmann law1ched BMG The resources avai lable to to develop an approach to serve During the case study, Ma- Additio,.al reporting by 
me nt regu lato ry age r1cies Rights Managemen t in Janu- BMG Rights Management to the needs of talent in •a frag- such said the company cur- Wolfgang Spa/tr i r1 Hambr,rg. 
wouldn't allow the publicly ary 2009, ,vith 250 masters it re- make acqu isitions could be far mented world ... rently had 40 deals in the works 
traded major to acquire EM! tained following the sale of its deeper than KKR's in itial in- ln plotting a new approach, and that it had already passed .biz 
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news • nd analysis:, ,ee 
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lli!I BY ANTHONY CRUPI and ANN DONAHUE I 

The Kids Are Alright 
Advertisers have taken note. 

Disney and Nickelodeon unveiled 
their upcoming slates at the kids 
upfront March 2 and March 11, 
respectively. Industry sources 
pegged the 2009 kids upfront haul 
at $825 million, down 18% from the 
prior year's $1 billion take. While 
some media buyers suggest that 
this year's upfront ad sales season 
will be flat to slightly up from the 
2009-10 period, their counterparts 
on the other side of the table are 
more optimistic. 

to see studio growth." 
Perry has a clear view of the kids 

space, as Nickelodeon and its family 
of channels, including Nick Jr. and 
Nicktoons, earn about 70% of the 
category's total ad spend dollars. 
According to SNL Kagan estimates, 
the Nickelodeon brands took In 
$999.7 million in net ad revenue in 
2009, down 4% from $1 billion In the 
prior year. 

New Teen-Oriented 
Nickelodeon, Disney 
Music Shows Buoy TV 
Ad Hopes 

In the coming months, kids' pro
gramming powerhouses Nickelod

eon and Disney will each debut a 
muslc·oriented TV show targeting 
teen viewers- and advertisers are 
responding with ad buys. 

On March 27, Nickelodeon will 
debut 'Victorious,'1 which stars "Zoey 
101" actor Victoria Justice and is set 
in a performing arts high school. 
Sony Music Entertainment is co-pro

ducer of the show as part or the deal 
struck in 2007 to co-finance TV and 

music projects, building upon a prior 
relationship to distribute soundt racks 
from Nickelodeon's roster of shows. 

On July 13, the Disney Channel will 
debut "Camp Rock 2: The Final 
Jam," the sequel to the wildly suc• 
cessful 2008 made-for-TV movie 

that starred the Jonas Brothers and 
Introduced Demi Lovato. The first 
"Camp Rock" scored 8.9 million 
viewers, according to Nielsen. The 
Jonases and Lovato will reprise their 

roles in the sequel and will be joined 
by Disney up-and-comers Alyson 
Stoner and Meaghan Jette Martin. 

After the ratings/box office and 

soundtrack sales success of Disney's 
uHigh School Musical" and "Hannc)h 
Montana" franchises-as well as 
Nickelodeon and Sony successfully 
pairing up for the shows "iCa rly" and 
"Big Time Rush"-music has proved 
itself as a consistent draw to the teen 
viewing audience. 

Nickelodeon closed out last year 
tops in "total day'' viewers hip (which 
includes all time frames except 
prime time), averaging 2 .2 mllllon 
viewers, according to Nie lsen. The 
network also finished first in kids 2· 
11 (with an ave rage of 1.2 million 
viewers) and eked out wins over rival 

Disney in the viewing de
mographics of kids 6-11 
and 6-14. 

If Nickelodeon Is the top 
dog in tota l d ay, Disney 
Channel is the 800-pound 
mouse In the house be· 
tween 8 p,m. and 11 p.m., 
closing out 2009 with an 
ave rage of 2.5 million 
viewers . 1t continues to 
dominate core demos1 en
joying a seven-year winning 
streak among kids 6·11 and a 
comfortable lead over dvals 
with tweens 9-14_ 

"There's a feeling that the kids mar· 
ket really wants to come back, and 
we're seeing signs of that in a num
ber of very important categories/' 

says Jim Perry, executive VP of 360 
brand sales at Nickelodeon/ MTV 
Networks Kids and Family 
Group. He noted that ad spend-

ing in the areas of toys. games 
and movies has been on the 
rise since last fall. 

" In 2009, movies surpass· 

ed food as our No. 2 cate
gory, behind toys," Perry 

says. "And given that weJre 
going to see three Dream· 
Works [theatric.al) releases 
[ "How to Tra in Your 

Dragon," ushrek For-
ever After" a nd 

"Oobermind" J be· 
tween now and the 

end of the year, 
we think we' ll 

continue 

The Mouse is looking to roar in this 
year's upfront, ramping up its cross
platform opportunities and pitching 
buyers on its year-old boy•friendly 
upstart digital cable channel, Disney 
XD. Disney Media has already lined 
up some $7 million In cross-platform 
deals In support of "Camp Rock 2 ," 

from brands like Best Western and 
sara Lee. The hotel chain has placed 
its summer ad dollars exclusively with 
Disney In a buy that Includes on-air 
billboards and messages as well as 
the company's online and radio 
platforms. (Disney Channel is blocked 
from a iring advertising for commer
cial products during Its TV program
ming under the terms of the carriage 
pacts the channel reached with 
cable systems.) 

Kara Rousseau, senior VP of mar
keting and sales development for 
Disney Media's advertising sales and 
marketing group, says, "The Best 
Western summer promotion has al~ 
ways been a jump ball between us 
and Nickelodeon, and this is the third 
year in a row we took it." 
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l •hd,i·il BY ANTONY BRUNO 

Fording The Stream 
The Divergent Fortunes Of On-Demand And Noninteractive Services 

As streaming music draws a 
growing base ofUsteners, lt's 
important to draw a distinc

tion between the two busi
ness models that are bu ilt 
around it. 

One is non in te ra c tive 
streaming, better-known as 
Internet radio, which pro
vides a selec tion of m usic 
that's programmed by the 
service itself (li ke terrestria l 
radio simulcasts) or through 
a customized playhst gen er
ated around a "seed" song of 
the user's choice (like Pan

dora and Slacker). 
Then there's the on-demand 

streaming of services like My
Space Music and M OG, whlch 
enable users to choose specific 
songs or playlists to listen to, 
much tJ1e same way they play 
iTunes downloads stored on 
their computers. 

The latter model has been 
increasingly touted as the fu
wre of the music business, 
spurred by expectations that 
App le may soon offer a 
"'cloud" -based m u sic service 

following i ts acqu is ition of 
Lala in December. But thanks 
to less onerous licensing costs, 
it's the non inte ractive model 
that's dem o nstrated more 
promise. Moreover, the re has 
been some evidence that such 
services spur m usic pur 
chases, while on-demand serv
i ces cannibalize sales. 

NPD Group analyst Russ 
Crupnick made waves last 
m o nth at the Digi tal Mus ic 
Forum in New York when he 
pointed to data suggesting that 
heavy users of free on-demand 
services like Spotify o r My
Space Music tend to buy 13% 
fewer digita I downloads than 
lighter users . By contrast, he 
said, frequent listeners of In
ternet radio stations tend to buy 
41% more digital downloads. 

FOLD HERE 

""The more time you spend 
with radio models , the more 
d igital downloads you tend to 
buy versus those who spen t a 
little time,· he tells Billboard. 
"But if ! = listen to Lady Gaga 
anytime I want as oft.en I want, 
it's got to put somedamperon 
m y need to go to Amazon and 
buy that track." 

So at first g lance, it may 
seem like noni n teractive 
services are the better bet for 
the music industry. But not 
so fast. While labels say they 
find nonintcract ive revenue 
interesting, they'd rather see 

services that blend the adver
tising-supported d iscovery el
ements of Internet rad io with 
an on-deman d opt i o 1t that 

carries a rnonthly fee, such 
as what MOG offers today. 

But getting there won't be 
easy. 1:or starters. Crupnick 
says that when m us ic fan!. are 
frequent users of both nonin
teract ive and on-demand 
streaming services, the sales• 
dampening effect of on -de
mand s treaming trumps the 
positive effect of noninterac
tive d iscovery. '[he net result/ 
They still buy fewer downloads. 

At the mom en t, Crupnick 
estimates that heavy users of 
both services account for only 
2% of th e population. But as 
blended services become more 

mainstream, music fans who 
make use of both types of serv-

Yanko Design, a company that 
makes "architectu re you can 
wear," has developed a one~of•a

l<ind desig n for its Play MP3 
player. The Play doesn't feature 
buttons o r a screen. Instead, 

us"rs have to fold the device into various shapes to op· 
orate it , sort o f like origami. The p layer requires users 

to fold it in hallto play music, slide the pieces around to 
rewind or fast fo rward and fold It back out to stop. 

The product isn't yet available for sale. - AB 
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ices could expand dramatically. 
Blended services have had a 

poor track record. Traditional 
music subscription services 
like Rhapsody and Napster 
have lot0g offered a combina
tion of on-demand and Web 
radio services, bul they've never 
been able to appeal to more 
than a narrow segment of the 
market. Another blended serv
ice provider, CBS' Last.fm, 
plans to phase out its free on
demand capabilities in 2010. 
lns tead, it will focus on inte
grating its "Scrobbling• person• 
ali7.ed radio feature into free 

• • 

n1ost su-ccessful noninterac
tive streaming service to date. 

It's noninteractive stream
ing that has the best near
te rm p r ospects t o m ake 
money. The compulsory li
censing rates for webcasters 
set last year through a settle
ment with Sound.Exchange al
lows a nyone to start a m u sk 
servic:c based on nonintcrac
tive stream ing without hav
ing to negotlate with labels 
individually. That's both cheaper 
a nd less time-consuming 
tha.n the process needed to 
es tablish an o n -dema nd 

·Ifl can lis ten to Ladv 
Gaga an y t i me T w an L 
it's got to put some 
dan1p<•r on my need to 
go and huyth at track.' 
-RUSS CRUPNICK, NPD GROUP 

on-<lemand services run by oth
ers, according to David Good· 
man, president of CBS Radio's 
Interactive Music Group. 

Why/ Goodman doesn ' t 
mince words . .. Free on-demand 
is a funky business," he says. 
"It's not really making money 
for anybcdy." 

Just ask on-demand serv
ices imeem and Lala, which 
struggled on thei r own until 
they were snapped up late 
last year by MySpacc Music 
and Apple, res pectively. Not 
surprisingly, Larry Marcus, 
managing d irector at Walde n 
Venture Capita l in San Fran
cisco, takes a dim view of on
de ma nd streaming services, 
due to the licensing deals 
they cut with majo r labels 
that typically requi re large , 
u pfront payments. 

"These are just very difficult 
models, and with the mind-set 
of licensing at the labels, it's 
very difficult to go with some
th ing that's ecoriomic," Mar
cus says. "'Venture capitalists 
like myself. who've been 
around for a while. they can't 
tolerate having their capital go 
into upfront licensing costs." 

That 's not to say that Mar
cus doesn' t be lieve in the 
commercial potential of 
streaming music. He sits on 
the board of Pandora, the 

streaming business. 
Sound Exchange, the entity 

that collects royalties from 
nonintcra.ctivc s treaming serv

ices as well as cable TV and 
satellite radfo music services 
in the United States, says it 
d istribu ted $56.7 million in 
royalties based on nonintcr
active stream ing. services last 
year, up from $49.7 million in 
2008, and expects to distrib
ute more than $68 million this 
year based on internal projec
tions. Pandora, the breakout 
star oflntemet radio, reporte<l 
its first profitable quar ter at 
the end of 2009. a year that 
brought in S50 million in rev
enue for the company. 

Still, these s ums are chump 
change tom pared with what 
the recording industry m akes 
from CDs and downloads. 
More hybrid m odels combin• 
ing noninteractive and on-de
m and streaming a.re likely to 
emerge. If on-demand streams 
do in fact dampen music sales, 
the success of these n ew 
streaming businesses will de
pend on techn ical i nnovation, 
flexible l icens ing a nd creative 
incentives tying streams 10 

music sales or other rtvcnue 

opportun ities. 

b
. For 24/1 dig ital news 

• IZ a nd anillyJJs, He 
b illboard,biz/dlgital. 

BITS & BRll:l=S 
J ELL! ADDS MORE 
TERRESTRIAL 
RADIO STATIONS 
Jelli, the "crowd-sourced'' 
radio station, is expanding 
to new terrestrial radio mar

kets thanks to a syndication 
deal with Triton Media. Jelll 
is an onli ne rad io station 

that users can program by 
voting on songs and essen

tially choosing the playlist 
in various genres. In June 
2009, K ITS ( Live 10 5) San 

Francisco became t he first 
terrest rlal stat ion to air 

Jel li-program med music 
(Billboard, Feb. 20). The 
Triton deal expands t he 

Rock Jelli and Pop Jelli sta
t ions to 10 markets na tion
wide. including Las Vegas, 

Boston and Philadelphia. 

LOUDTRAX LICENSES 
ADA CATALOG 
Loudtrax, a dig i tal m usic 
download store focusing 

on punk, metal and rock, 
has teamed wi th Neurotic 
Media to offer users access 

to the download catalogs 

TITLE 
~ISNAL -".ITT'Gt 

4 IIRUOEBOY 
Flfltihl,Uj 

2 ~ NEED YOU NOW 
V(IYAATQJEUI.N 

BEDROCK 

of the A lternative Distribu

tion Alliance. Neurotic Me
dia administe rs all llce ns · 
ing, host ing, d elivery and 
payment/ reporting serv
ices, Loudtrax currently is 

in beta m ode. 

SNOOPDOGG 
USES MYXER FOR 
'MALICE' CLIPS 
For the release o f his up
coming album/DVD co m
bo, " More Malice," Snoop 

0099 will offer exclusive 
behind-t he-scenes v ideo 

to mobile phones u sing 
the MobileStage ser vice 
from Myxer. The videos 

are "making of" snippets 
f rom Snoop's m lni·mov le 
"Malice N Wonderland," 
which is based on his pre~ 
v ious album of the same 

name. The mobile con 
te n t cha nnel wlll also In
clude ringtones and wall
paper images. More than 

125,000 acts dist ribute 
con tent on the Myxer 
platform, which cl alms 30 
million users. 

3 IJ 'l'.IIJ~ ~t:lh£VffATJ,fl:IN3 ttom 
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R,h.anna seort-s h...-nrst s~o No 1 as 
"Rud. Boy" mows 3-1 In Its fourth wN k on 

the ch.art. This marks the t.ntestcllmb to No. 1 
for any htmele solo artist. "'Rude Boy" also hits 

the top of the Billboard Hot 100 this wetok, 
becoming Rihanna's &beth No. 1 on that chart. 
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Aretha 
Fran 
tbe Oueen of Soul talks about 
her new album and why she's 
releasing it on her own. 

• 

As Aretha Franklin celebrates her 68th b irthday this month, she shows no sign of slowing down. 
She's p lanning to sing arias this summer In three charity concerts with former U.S. Secre

tary of State-and accomplished concert pianist-Condoleeza Rice. In September, she'll 
start-holding master singing classes in Southfield, Mich., a suburb of her native Detroit; she 
hopes to bring the effort to New York next year. 

The legendary singer even reports making progress in conquering her well-known fear o f 
flying. saying that she plans to take a short Hight in the near future-"probably Chicago or 
Cleveland"-and work up from there. That could eventually clear the way for her to perform 

again in Europe for the first time in years. "Hopefulty this summer," she says optimistically. 
And nearly seven years since the release of het last nonseasonal album, •iso Damn Happy,° 

Lady Soul is releasing a new s tudio set-surprisingly, on her own label. Aretha's Records. 
An exact street date wasn't available at p ress t ime, with Franklin saying she expects it out 
by the first week of April. 

The timing of the album's release comes not long after Snickers began airing a hilarious TV 

ad starring Franklin and Liza Minnelll, who are shown poking fun at their d iva reputations. 

But during a phone interview with Billboard, Franklin showed nary a trace of divadom. in
stead fielding questions in a forthright manner befitting a veteran performer who also hap

pens to manage her own career. 

Your n e w al b um is called "A 
W o m an Falling Out of Love," 
What Inspired the tllle? 
It was just a relationship that I had 
been in that did not quite finalize 
itself the way that I hoped it would. 
You have rela tionships-som e 
work. some don't , you fall in love, 
you fall out oflove. 

Billboard first reported that you 
were work ing on the album in 
late 2006. W hy has it taken until 
now to release it? 

I've been really heavily into con
certs, doing some writing and var
ious other things. 

W hen w ere most of t he sessions 

for "A W oman Fa lling Out of 
Love" recorded? 
In the last three years, off a nd on 
betwee n concerts, behveen com• 
merciab; and so on. 

You're releasing this album on 
you r own label. W hy d ld you 
opt against working w ith a 
major label? 

I was with Arista and unfortunately, 
Arista and I could not come to 
terms. Clive [Davis] wanted me to 
stay and I wanted to stay, but we just 

could not come to terms on what 
things should be. So, I just decided 
that it was h igh time for me to do 
my own thi n g. l certainly had 
enough experience over the years 
to do my own record label. Of 
course, I'm not exactly Oedgling. 
You do,ft come into the bus.iness 
being a fledgling label with as m uch 
experience as I have. 

Wu It basically Arista or no 
major l abel a t a ll? Surely, 
you could've gone with an· 

other la bel. 
No, I really preferred Arista to the 
rest of the labels. I did talk with a 
number of people who wanted ine 
to be on their label but I just felt that 
Arista, Clive and I have such a won
derfuJ and great relationship that it 
was more the label for me. 

I remem ber hear ing that you 

were working on an alb um 
of arias . 
Yes, l am working on some arias. 
Speaking of the arias, I am going 
to be doing three concerts over 
the summer. myself a nd Con
doleeza Rice. Ms . Rice is a con• 
s ummate classica l pianist, and 
[sinceJ I sing the arias, I thought 

that we could do something, a bi
partisan effort for our favo ri te 
charities. 

What Is It abou I opera that you 
find so moving? 

! love the m elodies, and I find that 
without even knowing who th<: 
composer is, I seem to gravitate to 
Puccini melodies. Some of the 
Mozart piano sonatas I like a lot. 
We've always had some classical 
music in my home from th<: time 
that 1 was a child. I've always heard 
i t aod it's always been there. And 
as a growing artist, l now seem to 
appreciate the dassical side of m y
self as well. 

You've menag ed yoursel f fo r 
y ea rs. W hy do you like t o take 
such a hands-on approach to 
your career? 

Because I think I know what I 
want more than anyone else. My 
brother Cecil wa,s my manager for 
many years. Since he passed !in 
198 9], 1 have not had a manager. 
So it just became kind of neces
S31'y that I become a little more in
volved than l custoinarily wottld 
have. It isn't anything that I am 
thr illed about doing. 

It's a lot o f work. 

Well, you have to be involved. and 
sometimes I wantto be involved lx.-.. 
cause I am very particular when it 
comes to my projects and what I 
present to people. 

During the past decade, some 
of your cont emporaries llko 
Solomon Burke, Mavis Stap les 

and Ar Green have recorded al• 

bums of t r aditional soul that 
evoke their classic early work by 
consciously avoiding contem· 

porary production touches. Do 
you have any Interest in record· 
Ing an album In that vein? 

I don't know that I would. I don't 
right now, anyway. 

Why Is that? 
Just don't. I have very specialized 
things t hat I want to record and 
that's what I 'm recording. And that 
was the other thing that was so at
t ractive and appcali11g about put
tin g together Aretha's Records. 
Instead ofhaving a lot of spoons in 
the soup, there would only he one 
spoon and that would be mine, of 
course. And I'm a. pretty good cook. 

You dld more recording 5essions 

with the late Jerry We•ler than 
with any other p ro ducer. W hat 

was It about his approach that 
appealed to you so m uch? 

Probably sometl1ing that he said 
often, [which) was to just l•t me 
sit down at the piano and doitmy 
way. He was ,,ot interested in im• 
posi ng his ideas and th ings on 
me. I le wanted to get behind me 
and promote what it was that I 

wanted to do. 

How much of a change was that 
fro m y our yean at Columbia? 
That was a huge change, because 
at Columbia, l was a very young 
artist at the time and lohn Ham
mond pretty much selected all the 
musicians and songs. I-le did al
most everything. 

How would you describe the kind 
of control you had over your own 

work during the latter part o f 
your career before you started 
your own label? 

At Arista, it was similar and I appre· 
ciated, certainly. th e arrangement 
that Clive presented to me, and that 
was where we both had an equal 
amount.of control. I very, very much 
appreciate the brilliance of Clive 
Davis. He was certainly- he is cer
tainly-one of the last gTeat record 
men out there. 

You haven' t recorded an entire 
album of splrituals stnce ••one 
Lotd, One Faithj One Bapt ism" 
In 1987. Any plans to do another? 
Oh, absolutely. That's a given, a.nd 
I will always do that. '!'hose are my 
roots and my foundation. 

When might you do that? 
Oh, probably early next yeaT. 

It sounds like you 're going to 
have a protty b usy schedule. 

I always do. 

One appealing thing about creating Aretha's Records, 
insteaa of a lot of spoons in the soup, there would only be 
one, and thatwoufd be mine. And rm a pretty good cook. 
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PRS FOR MUSIC 
COLLECTIONS RISE 
U.K. authors group PRS for 
Music has reported a 2.6% 
rise in annual collections 
for 2009 to £623 million 
($937.5 million). The 
figures reflect Increased 
International collections 
and a 72.7% year-on-year 
rise in online revenue to 
£30.4 million ($45.7 
million). Income from 
International markets rose 
19.4% to £166.9 million 
($251.1 million). The overall 
increase came despite a 
9.3% fall In mechanical 
royalties to £128.5 million 
($193.3 million). PRS CEO 
Robert Ashcroft, who 
assumed his post Jan. 25, 
says, "2009 was the first 
year In which the growth In 
revenues from the legal 
digital market 
compensated for the 
decline In revenues from 
traditional CDs and DVDs." 

AUSSIE FOLKIE 
MITCHELL WINS 
AMPHONOR 
Singer/songwriter Lisa 
Mitchell's debut album, 
''Wonder" (Wamer Music), 
has won the filth annual 
Australia Music Prize, which 
recognizes the best album 
of the year by a dome5tl, 

•li"imlli,IQ.,l,lj. ;;;' i,,.....::B~Y_:P::;~~UL SEXTON 

MIND 
THEGAP 
U.K. Retailers, Artist Managers 
Seek Shorter Radio Lead Times 
For Singles 

LONDON- U.K. retailers and artist managers want 
to close a window through which they fear sales 
a re escaping. 

T he Music Managers Forum and the Entertain
ment Retailers Assn. have asked labels to shorten 
the gap between the release of new singles to radio 
a nd to retail, claiming the practice squanders the 
chance of snaring potential buyers before they tun, 
to illegal downloads. 

MMF CEO Jon Webster says labels are "creating 
dem and and not fulfilling it," while ERA director gen
eral Kim Bayley claims the approach generates need• 
less frustration. 

"Consumers are saying, 'Can l get this'.' and the 
retailer has to say, 'No, ifs not out,'" Bayley says. 
"'Record companies really are missing sales." 

U.K. labels normally give lead singles off a new 
album an upfront media campaign aimed at achiev
ing a high sales chart debut. In the United States. by 
contrast, where releases a.re generally simultaneous, 
promotion is focused on lifting singles up the chart. 

Rad io's p rerelease playlist policies vary by station 
but tracks are generally serviced four to seven weeks 
before their release to retail That's down from a decade 
ago, when the gap between radio and retail release was 
commonly eight weeks. 

"Lead times are getting shorter, labels are begin• 
ning to reac't," Bayley says. "It just needs to be quicker." 

While simultaneous release works best "for bands 

with a huge fan base, most songs need time to grow 
before sales will build," EM! head of radio Tina Skin
ner says. 

In recent years, occasional singles have gone to radio 
and retail simultaneously, such as Arctic Monkeys' top 
20 hit 'Crying Ligh tning" (Domino), which came out 
in July 2009. But labels usually reserve simultaneous 
releases for instances when public awareness negates 
the need for an attention-building campaign, such as 
releases by 'The X Factor" winners or Helping Haiti's 
charity single "Everybody Hurts." 

After the release of a lead single from an album, 
U.K. labclsusuallyusc subsequent singles to keep the 
album on t.he front lines, rather than viewing them as 
moneymakers unto themselves. Yet some can become 
major sellers. For example, la,;tyear's best-selling U .K. 
single, I ady Gaga's "Poker Face" (lnterscope/Univer
sal), didn't have any prerdease marketing. It initially 
charted as an album track from "The Fam e" but h it 
No. 1 nine weeks later, selling 882,000copies by year's 
end . according to the Official Charts Co. 

AC network BBC Radio 2 head of music Jeff Smith 
acknowledges that simultaneous release could bettt · 

fit consumers and labels alike. But he notes that by re• 

leasing s ingles to radio and retai] a.t the same time, 
"records would s lowly clam ber up the chart," which 
he says would require label sales and marh-ting cxe<• 
utives to adjust their sights. 

l lis counterpart at top 40 network BBC Rad io 1, 
George Ergatoudis, agrees that labels feel "that the 
leverage a good chart position gives is still really pow• 
erfu..l in terms of marketing." Ergatoudis believes it 
could rake another five years to get "nearer to where 
the la bels will try to make a significant amount of 
music available to buy the minute it gets to radio."' 

ln an example of a near•simu.ltaneous release. EM1 ·s 
Parlophone label made Gorillaz' single 'Sty lo" avail• 
ableatiTunesonedayafter its Jan. 25 radio debut. Bu t 
because it was bundled with preorders for the act's 
new album "Plastic Beach," sales were only eligible 
for the singles chart after the release of"Beach." 

'We've taken the hi ton the single [not charting! be
cause of the coverage it's given us on iTunes globally," 
Parlophone VP of promotion and press Kevin McCabe 
says, adding, however, that "we're deare.r now [about 
lead times] than we've been for years. Do we really 
need seven weeks on a Cold play record? I'm quite 

happy with three or four." artist. The folk-styled set .._ ________________________________________________________ _ 

beat eight other shortlisted .. 
albums to claim the AMP 
and a $30,000 Australian 
($27,400) prize March 12 at 
a Sydney gala. Now based 
In London, Mitchell's initial 
break came as a finalist in 
the 2006 series of 
"Australian Idol," but she 
has since established 
herself as a critics' favorite. 
She's signed to Warner 
Music in Australia and to 
RCA/Sony Music for the 
rest of the world. 

CLASSICAL 
SALES CLIMB IN 
GERMANY 
Classical music sales In 
Gennany enjoyed double
digit growth In IIOlume and 
value in 2009, according to 
labels group BVMI. Sales 
rose 10% year on year to 
€119 million ($162.7 million), 
with unit sales surging 
16.7% to 14.7 million in 
2009. According to BVMI, 
the figures reflect Increased 
buying and marketing 
activity surroondlng the 
anniversaries of composers 
George Frideric Handel, 
Franz Joseph Haydn and 
Felix Mendelssohn. 

Reporting by Lars Brandle, 
Tom Ferguson and 
Wolfgang Spahr. 

BRISBA NE, Aus tralia- Australian 
record labels' legal attempt to increase 
music license fee-s has opened a rift with 

the radio sector. 
Labels and recording artists' neigh• 

boring rights collecting soc ie ty the 
Phonographic Performance Co. of Aus
tralia (PPCA) recently filed a lawmit in 
Sydney High Court challenging long
standing caps that radio stations pay to 
broadcast recorded music. 

The 1968 Copyrig h t Act imposed a 
maxim um license fee ofl %of contint r• 
cial stations' gross earnings. It also set 
radio fees for public broadcaster the Aus• 
tral ian Broadcasting Corp. (ABC) at 

SO.OS Australian ($0.046)percapita
currc11tly equivalent to about S l 00,000 
Australian ($91,600) annually. 

The 42-year-old caps act "as a mas• 
sive subsidy on recording artists and 
record labels for commercial r adio," 
says Stephen Peach. CEO oft:he PPCA 
and the Austra lian Recording lndustry 
Assn. (ARlA). 

The High Court hearing is expected 
later this year. lfthecourt finds in favor 
of the PPCA. labels will seek to either 
negotiate new licensing fees with radio 
broadcasters or agree to accept revised 
rates to beset bythdndcpendentCopy
right Tribunal. 

Peach dedines to specify how m uch of 
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Dancing On 
The Ceiling 
Aussie Labels Challenge Cap On Music 

Licensing Fees Paid By Radio 
an increase the PPCAisseekinginlicense 
fee payments for music, but note::; that the 
ABC, for example, pays "fair market rates" 
for TV programming. The ABC declined 
to comment 

Commercial radio's broadcast licens
ing fees arc collected by industry trade 
group Commercial Radio Australia 
(CRA) and passed on to the 
PPCA. All-music stat ions pay 
the maximum 1%ofannual 
gross earnings, while other 

stations pay lower fees 
that vary based on how 
much music they play. 

The PPCA says Aus- """'-'• 
traJia's 261 commctcial Sta• ' 
tions paid $4 million Australian 
($3.5 million) in music licensing fees 
last year, about 0.4% of what it esti
mates was tota l revenue of $1 billion 
Australian ($916 million). That situa· 
tion is "untenable and, in a new-media 
landscape, must change,'" PPCAchair• 

man and Universal Music Australia 
managing director George Ash says. 

In 2008, the most recent year for which 
figures are available, the PPCA gener
ated licensing income of $20 million Aus,, 
tralian ($14 million), up 19% from the 
prior year. That included fees collected 
from the broadcast. retail and hospital• 

ity SeL1ors. Pea.ch says commer• 
cial radio broadcasters alone 

sho uld pay about $15 mil
lion Australian ($ 13. 7 mil-
1 ion) annually. based on 
their 2009 revenue. 

But the CRA, which 
doesn't publish total annual 

revenue figures for its mem• 
bers. counters that commercial 

radio already pays nearly $25 million in 
fees for mu$ic. But that tally includes 
royalties paid to the Australian Perform· 
ing Righ ts Assn. on bchalfof composers 
and songwriters. 

·This is all about increasing the profit 

ma rgins of t he mu1tinational record 
companies at the expense of Australian 
commercial and public radio stations," 
CRA CEO Joan Warner said in a state• 
ment in February. Warner declined in · 
terview requests from Billboard. 

The labels' efforts to secure h igher li
censing fees have angered many in com· 
mercial radio. rfthe recording industry 
succeeds in increasing the fees, many 
stations,vill retaliate by not playing m usic 
by new domestic acts, warn s Nick 
Lowther. PO at hot AC 94.9 Power FM 
Nowr.l, New South Wales. 

Instead, Lowther says, stations will 
conce.ntrate on international repertoire 
while satisfying a statutory 25% do
mestic music quota by playing estal). 
lished Australian artists. "lfwe do get 
charged more," he says, "new music 
artists will suffer." 

Peach, who's stepping down from h is 
posts at the PPCA and the ARIA in Au· 
gust, dismisses that threat, countering 
that '· music choice is critical"' if stations 
wa,tt to keep their listeners' interest. 

lntellectual•property expert Graeme 
Hodgkinson, a partner at Sydney law 
firm Herbert Geer, says it's difficult to 
predict which side will prevail, observ• 
ing tha t ' both industries h ave had 
their margins squeezed and have a lot 
at stake." 
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As the new COO of Universal Music Group International (Billboard.biz, March 15), Max Hole will be 
a serious contender for the title of "most powerful label executive outside America." He'll take over 

UMGl's central functions from chairman/ CEO Lucian Grainge July 1, when Grainge relocates to New 

York to become CEO of Universal Music Group. 

Formerly executive VP of UMGI and president of the company's Asia Pacific region, Hole Is a 12· 
year UMGI veteran, having joined the company In 1998 from Warner Music U.K. to become sen· 

ior VP of marketing and A&R. He was promoted to executive VP in 2004. 
11Whatever the market, there's 10 records In the chart every week," he quips, j'and I'd like all 

of them.'' 

0 Demand for domestic repertoire has 

strengthened In many Internat ional terrl· 
lorles. ls that a trend UMGI will tty to buck? 

Quite the reverse. We've grown domestic market 
sha.rc in recent years , in Japan in particular, all 
through organic growth and domestic repertoire. 
The singles business is generally jaboutJ local
language music, so if you want to dominate the 
digital world, you've got to have more hits than 
everyone else in that language. Lucian and I don't 
care where the music comes from- we care that 
the music's great and we have hits with it. 

@ W hat stars will UMGI be looking to break 
Internationally this year? 

We decided to go strong in [the first quarter] on 
Cheryl Cole, Justin Bieber and Owl City, and 

they're all breaking. We haven't had a start to• 
y,ar like that for a long timt-thrcc brand-new 
acts all happening at the same time. We've also 
got a Chinese artist called Sa Ding Ding that we 
have a long-term artist development plan for. You'll 
see hertouring Europe in May, and she's worked 
with jBjorklJosh Groban producer ) Marius De 
Vries. I still have a dream to break a Japanese artist 

outside Japan; we haven't managed it yet, but l 've 
still got plans in that area. We'll be working on a 
plan with Ai- who's very successful in Japan but 
was brought up in Los Angeles so jsheJ speaks 
perfect English- toward the latter part of this year. 

f:{) In whJch international markets do you 

sec recordcd·muslc sales holding bettor 
t han ot hers? 

Spain is an incredibly troubled marketplace, but 
zoom across to Sweden, South Korea or Australia 
and the markets grew in 2009. With Sweden and 
South Korea it's (down toj a combination of anti
piracy legislation plus new services. The really 
exciting thing will be ifwe st.art to see France 
grow again. They have the janti-piracyj legisla
tion in place, so that's an exciting thing to look 
for in 2010. 

0 How do you rate t he prospects of tndla 

and Chinaemerging assignificantmarkets? 
India is very promising- i t has a wea.lthy mid
dle class, an orthodox legal framework to pro
tect copyright and a huge, expanding mobile 
market. China is still fraught with difficulty. It 
will take a long time before we get a legit mar-

ket there. Nokia's Comes With Music is launch
ing and you've got a lcgitscrviccthrough Google, 
but we've still got to get a legit service through 
Baidu and we have a long way to go with the tcl
cos. I'm concentrating on building up Mandarin 
repertoire so when there's a commercially viable 
market, we've. got more. good mu.sic than arty· 
one else. 

0 IS It possible to hi>VO a glob al digital 

strategy when different markets are at such 
dlfferentpointsotdevelopment? 
You always have to recognize the local condi
tions, but there can be certain business models 
that will work everywhere. Comes With Music 
wasn't a huge success in the U.K., but in more 
developing markets we're- starting to see it gain
ing traction. Spotify's in six markets now. 

• Why were major labels willing to license 
Spotify In Europe before they were In t he 

United States? 
( don't want to comment on what my American 
colleagues are thinking but our view was, "Let's 
experiment, let's see if[Spotify CEOJ Daniel Ek 
can build a platform which will convert to a pre
mium service ... And the early indications in Swe
den and Norway are pretty good. You have to be 
brave because upto now, in the digital space, the 
only models that have really worked arc iTuncs 
and I lapanese mobile download service] Reco
choku-and Spotify definitely has a p,,lse. , •· · 
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GlininierOfLight 
With iTunes Launch, Digital Music Sales Begin Taking Root In Mexico 

In the m idst of contin uing digit.al piracy 

and declining physical sales, a small 
miracle is happening in Mexico : The 

legal digital marketplace is finally show
ing signs of life. 

And it's not just little spurts oflife
a sale here, a sale there. An actual busi
ness may be emerging. 

In January, digital outlets accounte<I 
for 24% of the total value of reported 
music sales, according to Fernando 
Hernandez, head of Mexico's Assn . of 
Re<eord Producers (Amprofon). which 
represents most labels in the country. 

~r h at came on the 
heels of a strong De• 
cem ber, when digita l 
outlets made up 33%of 
sales, with the Black 

Eyed Peas' "'I Gotta 
Feeling" ranking as the 

top-selling digital track 
for the holidays. Those 
figures mark a sharp in-
crease from the I 7% of 

Latin 
Notas 
LEILA 
COBO 

total sales that digital represented for 
all of2009 and the mere 11.8% that it 
accounted for in January 2009. 

What's going on? A key factor ap
pears to be the opening of Apple's 
iTunes s tore in Mexico in August, 

which in tum has spurrro new inter
est in online m usic purchases among 
rival retailers. Innovative partnerships 

between labels and big con su mer 
b rands are also showing promise. 

"'Even some of the broader channels 

like over-the-air mobile downloading 
are showing new Life," Sony Music VP 

of digital business for l.atin America 
Seth Schachner says. • I view this in 
part as due to a 'rising tide lifts all boats' 
effect from the Apple launch." 

Apple declined to comment for this 
colu mn. \Vhile Amprofon doesn't 

compile sales data by retailer, Her
nandez says overall sales figures re
flect a clear before-and-after effect 
from iTunes. He applauds Apple's 
marketing ofiTunes gift cards, which 

are available at virtually 
c"·cry department store. 

That's particu larly im
portant in a country 
wh ere online credit 

card use is low. 
"It's so easy," Hernan 

dez says. "You simply 
buy your card , take it 
home and download the 

songs. Other stores sell 
prepaid cards, but not in as many out
lets as iTunes does." 

Universal Music Mexico and Cen
tral America president V ictor Gon· 

za lez likens the impact of i'J'unes' 
Mexico launch to that of a new depart

ment store chain opening in the coun
try. Interestingly enough. though, the 
biggest percentage ofUniversal's on

line music sales i n Mexico stems not 
from iTunes but from a novel part-

SPLISH 
SPLASH 
SeaWorld Books Latin Artists 
To Boost Off-Season Attendance 
It's not every day one can take 
in a show by a top Latin act 

and a sea l ion in the same 
family outing. But that's ex-

Another Latin concert series 
is being booked at SeaWorld 
San Antonio for May, while 

SeaWorid Orlando and Busch 
actly how SeaWorld Parks & Gardens In Tampa, Fla., have 
Entertainment is pulling in vis· hosted Victor Manuelle and 
it ors before the summer rush. Luis Enrique this month as part 

of a tropical concert series. 

Expn,ss 
Mu>kShop 
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esta en amexmusteshop com.mx 

New partnerships: Universal's subscription service for American 
Express customers. 

ocrship that the label launched in Oc
tober with Hewlett-Packard. 

U oder th e deal. buyers of HI' 
products receive a PI N that gives 

the m access to a Web si te ca lled HP 
Music, where customers can down
load music by Un iversal artists. The 

numbers are good for downloads of 
100 or 150 tracks, depending on their 
HP purchase. 

Under a separate brand partner
ship with American Express, Univer• 

sal has developed a music 
subscription service dubbed Express 

Music Shop, AmEx custo mers who 
s ign up pay 250 pesos ($20) per 
month to down Load up to 50 tracks 

by Universal artists. 
Am Ex launch ed the service in No-

vcmber, but only began marketing it 
heavily in January. Slightly more than 
500 subscribers have signed up so 
far, but expectations are h ig h , Gon

zalez says. 
""\Ve see this as a growing outlet 

that w e feel is very worthwhile," he 

says . .. American Express has some 
1.2 million subscribe rs in Mexico. 
lfwe get even JO% of that. we'll be 
very happy.· 

The bottom line, Sony's Schachner 
says, is that Mexico His a market with 

quite a bit of untapped potential digi
ttlly, and you are starting to see some 
of that potential being realized.· 
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•. . It creates loyalty/' Cou

ceiro says. 
Granda Entertainment 

president/CEO Joe Granda 
has booked the Orlando and 
Tampa series with a combl· 

nation of classic acts {such as 
Puerto Rico's El Gran Combo) 
and ones that are currently 

hot. " I definitely research the 
charts. I call the record labels 
and find out the artist's re

lease schedule. Do they have 
a new single coming? Do they 

have an album coming?" 
Granda says. " It's a little bit 
of market research." This year, the parks' Viva la 

Muslca concert series cele· 

brates the 10th anniversary of 
its launch at Seaworld in Or· 
lando, Fla. The Latin music se

ries returns in May to Sea
World San Diego for the 
second year, with a Ii neup fea
turing weekend shows by Juli· 
eta Venegas , Flex, ~nda el 
Recodo, Mariachi Vargas de 
Tecalltlan, Reik, Camila, A.B. 
Quintanilla & Kumbia All Starz 
and Elvis Crespo. 

The concerts are included 
with park admission and 

have a festival-style atmos
phere with Latin food and 

crafts for sale. The outdoor 
venues can hold as many as 
5,000 people, with addi
t ional spillover capacity and 

screens showing the concert 

inside the park. 

Man on the mlc: LUIS ENRIQUE k icks off the 2010 Viva la 
Music• festival March 7 at Busch Gardens in Tampa, Fla. 

Granda adds that with the 
concerts• heavy promotion on 

TV, radio and directly to park 
pass holders, artists benefit 
f rom a marketing push-as 

well as a performance fee that 
competes with what they 
mighteam at a regular 2,500-
to s,ooo-capacity venue. 

The series are marketed to 
local residents and v isitors 
from Los Angeles, Miami and 
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Puerto Rico as a way to drum ''We're such a family-oriented 
up attendance In the off· 
season, SeaWorld Parks & 
Entertainment chief market· 
ing officer Joe Couceiro says. 
And while the parl<salso book 
rock and soul acts, " It's not 

rocket science that with the 
Hispanic population growing 
as it is that we need to appea I 
to that segment," he say s. 

theme park, and Hispanic 

families tend to ... come with 
their whole extended family.11 

Even If a family doesn't visit 
the park specifically to see a 
concert, " we see the Incre
mental impact of these events -Ayala Ben-Yehuda 

EN ESPAi.:iOL: All the great Letin mu,lc coverag• you've 
COm come to npect from Billboard-In SpanlshJ Go to 

blllboardene$panol.com. 

WARNER ISSUES 
'SUPER 6 ' EPs 
Warner Music Latina has re· 
leased a "Super 6 " series of 
EPs. The hits-and-remixes com

pilations from Tommy Torres, 
Alexander Acha, Cruz Martinez 
& Los Super Reyes, Jesse & Joy, 

Beto Cuevas and Maria Jose 
carry a suggested retail price 

of $6.98. The concept is simi
lar to Universal Music Latino's 
"6 Super Hits" series, which 

launched last fall with a price 
of $S.99. Both series' d igital 
versions sell for $3.99. 

JOSENID GOES BARBIE 
Panama Music kiddie artist 
Josenld will wear Barbie clothes 
and accessories in her videos 
and promotional appearances 
as part of a deal with toy maker 
Mattel. The 11-year-old per
former, who signed a label deal 
after appearing in the singing 
competition "Canta Conmigo/' 

will sign autographs and g ive 
away posters at Barbie points 
of sale ln Panama. 

SONY RELEASES 
AVENTURA APP 
Sony Music has released an 
Aventura karaoke app for the 

iPhone and iPod Touch called 
"Aventura Open Mic." The $1.99 
app allows players to sing 
along to uun Beso" and "Su 

Veneno" by following the lyrlcs 
running across the d evice's 

screet\ Updates will include new 
songs for the game licensed 

from Aventura's label Premium 
Latin. -Ayala Ben-Yehuda 

The Billboard Latin Music Con· 
ference & Awards presented 

by State Farm in association 

with T·Mobile will be held April 
26·29 in San Juan, Puerto Rico. 
Highlights include Q&As with 
Marc Anthony, Aventura and 
Universal Music Latin America/ 
Iberian Peninsula chairman/ 

CEO Jesus LopeL The awards 
will air April 29 from the Coliseo 
de Puerto Rico on Telemundo. 
For more Information, go to 
blllboardlatinconference.com. 
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How 'Sweet' I tis 
The Temper Trap's Template For Turning Synchs Into Sales 

It's one of the great mysteries of the music in 
dustry: How do you take a p rime ad placement 
and turn it into a sales opportunity? 

For every Feist, there are thousands of other 
artists that never get beyond being "that one 
song ... in that one ad that I liked.· 

Australian act the Temper Trap and the 
band's label, Glass note Records , weren't about 
to sit back and let that happen . When Coca
Cola decided to run a 60-sccond Diet Coke ad 

nearly 8,000 tracks sold the week ending March 
7, up 42% from the prior week. TI1e track has 
sold 154,000 downloads overall. 

Through the promotion with Amazon. the 
band was also promoted on the landing page 
ofMySpace on the day of the Oscars. And in a 
stroke ofluck, 11 was feanired on the main page 
ofiTunes, which places bands based solely on 
editoria l recommendations. 

"We m ade sure that when people d id key
word searches for 'Diet Coke,' during the Academy Awards fea

turing the band's track "Sweet 
Disposition/' the label, distribu
tor RED and RE D's Sony Music 
sibling Columbia seized upon lhe 
chance to sell some albums. 

,,. 
Indies 

'Oscars,' 'Sweet' Disposition· and 
'Temper Trap,' among other key 
terms, they would be directed to 
places they could purchase the 
album," Columbia VP of market
ing Scott Greer says. Working with Amazon, Glass

note and Columbia a rranged for 
the band's latest album, "Cond i
tions," to be the onlinc retailer's 
"Deal of the Day" on the same day 
as the Oscars. The album sold for $2.99, allow
ing cu rious m usic fans to try it at a low price. 

For the week ending March 7, sales of"Con• 
ditions" nearly doubled, totaling almost 4,000 
unit!-;, of which 81 % were digital, versus prior• 
week total sales of2,000, of which 64%weredig
ital. "Conditions· has sold 33,000 units to date, 
according to Nielsen SoundScan. 

Sales of"Sweet Disposition" s piked too, with 
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Greer also had an arrnyofrwit• 
terers ready to redirect the curi
ous. Priortotheairingofthespot, 
he says the rate of tweets for "Sweet 

Disposition" was II per hour. Immediately after 
the ad aired, there were 94 hveets per minu te that 
mentioned both Diet Coke and "Sweet Disposi
t ion." Label staffers <:om bed Twitter and re
sponded to anyone who asked about the song, 
directing them to Amazon. 

The promotional e fforts weren' t limittd to 
the Web. Glassnote founder Daniel Glass says 
the radio promotion team sent an e•mail to s-ta-

Coke adds life: 
THE TEMPER TRAP 

tions on the Friday bcfort the Oscar telecast, 
alerting them to the ad. Immediately after it 
aired, the label sent another message with a 
link to the ad and kept programmers updated 
about the increases in sales and Twitter traffic. 

During the March 27 chart week, "Swttt Dis• 
position" inched u p a notch on Billboard's Al
ternative Songs chart to No. 17, it s h ighest 
position to date , and climbed five spots on the 
Rock Songs lis t to No. ZS, also a new peak. 

At retail, Glass says his team worked with 
RED to ensure stores were well•stocked, even 
thou gh the bulk of the sales have been digital. 

"Thi s could have bee n a one-time-on ly 
shot,"' says C lass, who notes that a shorter ver
sion of the song aired during an episode of 
"'American Idol" a few days after the Oscars. 
• Even though I got a call from the president 

of Coca-Cola worldwide telling me he loved 
the spot, you never know how long the ad will 
air for." 

The Temper Trap is a licens ing veteran a t 
this poi nt, having seen "Sweet Disposition" 
also used in ads for Rhapsody and Chrysler. 
An d while both of t hose placements helped 
boost awareness and some sales, Greer says 
the Diet Coke ad was "'perfect" timing. 

StiU, die success doesn't mean Glass and the 
band will work with anyone who asks. "'We say 
·no' far more often than we say ·yes,' ~ he says. 
"-We have to be selective because we're not in
terested in short-term gains as much as we are 
in building career rock bands." 

WWW.LAQUINTALUXURY.COM 

E . ;,r:i . --...-.;_,· -;,. , ---:-------(·. ~ 
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YOU HAVE TO CHECK OUT THE WEBSITE ... WWW.LAQUINTALUXURY.COM 
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Brave N e"\V World 
The Ticketing Business Turns The Page 

Nearly two months after the U.S. Department 
ofJustice'scondiho nal appToval of the Live Na• 

tion.'I'icketm as te r m erger, the new ticketing 
landscape is starting to take shape. 

we're i n varied types of venues, so we' re going 
to continue to blanket the marke tplace and com• 

pete for contracls as they expire." 
Several years ago, Ticketmastcr saw the 

The DOJ's conditions i n ap
proving the merger-that AEG 
can private-label Tickehnaster's 
primary ticketing sofuvare for its 
accounts and that Live Nation En
tertainment must sell its Paciolan 

division to Comcast-Spectacor
wcre designed to ocatc compe

tition for the newly formed giant. 
And it appears . so far. that com 
petition will exist. But how it will 

play out is still anyone's guess. 

OnThe 
Road 

writing on the wall as barriers to 
market entry were coming down. 
So, a r m ed with an unrivaled 

database, the com pan y began 
adding marketing services to its 
proven ticke ting abilities. As a 

promoter, Live Nation was already 
a marketer as well, and tapping 

into that ticket marketing tool w.s 
a n important factor in its split 
with Ticketmaster. 

Before itdroppt-d Ticketma,,'ter and launched 

its own ticketing division in early 2009, Live Na
tion had represented about 10% ofTicketmas
ter's overall business. The bulk of that was in 

Live Nation 's 40-p lus amphitheaters and the 

numerous clubs and theaters it operates. 
A year later, live Nation Entertainmen t ap

pca.rs certairi to ticket its own venues. Indeed, 
that's where the synergies exist in being a venue 

owner, concert promoter, artist manager and 

ticketing company. Billboard esti
mates the com bined company will sell 
about 200 million tickets this year. 

The real battleground for new ticketing con
tracts wil1 be in the box offices of a renas and 

stadiums. Ticketmaster is dominant in this area, 
but contracts with arenas and the teams that 
are their primary tenan ts (and often their own

ers and/or managers) expire all the time. And 
now, it seem s, they'll be in play, making sports 

the wild card. 
Comc::ast-Spectacor now has Paciolan to add 

to its New Era Ticketing, with m any of Paci

olan's ZOO clients in college athletics. In add i
tion to facility managem e nt firm Glo bal 

Spectrum, Comcast-Spectacor owns Philadel
phia's NBA and NH L franchises, the 76crs and 

the Flyers. Comcast-Spectacor president Peter 
Luuk.ko says he expects the company to lever
age its spor ts expertise. 

•1fyou look at what we're doing with Paci

olan, if you look at Com cas t-Spectacor, we're a 

ven ue-/team-based company, and we're going 
to be taking that angk ." Luukko says. "We' re 
going to actively b id for any contract that\ out 

there. Paciolao has a strong niche in the colle
giate marke t and performing arts centers, and 
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Luukko says h is company can compete on 
that front. "We're marketers." he says. •Ticket

ing is a marketing tool now. and it's going to be 
an even bigger m arkcti~ tool. The data collec
tion, the ab ility to nam e the system, exclusive 

data, it's all very important." 
And then there's Anschutz Entertainment 

Croup, whose primary business is arenas and 
sports tea ins, despite-owning the second-largest 
global concert promotion firm, AEG Live. Thi:::; 

m akes AEG a hugely influential player in the 
market as a sort of hybrid o f Live 

Nation Entertainm ent and Comcast
Spectacor. Asked about A EG ' s 
integration of the Ticketm aster tick
eting system, AEG Live CEO Randy 
Phllllps describes the si tua tion as 

··status quo, with m ore advantageous 
economic terms." 

These terms may he advantageous 

now, but sources to ld Billboar d when 
the DO) 's approval of the m erger 

was announced that the agree• 

ment between A EG and Ticket
master was a scaling deal tha t 
would become more expensive 
for AEG every year for the next 

three years. So even though it's a 
favorable deal for AEG now, it prob

ably will be much less so in 2013. By 
that time , however, all signs point to A EG 

launching its own ticketing system, whether 
throu gh acquisition or b uilding it from the 

ground up. 
Ticket contracts for promoters and m usic 

venues from the club level on u p wi ll also be 
hotly contes ted. Take, for example, I.M.P. Pro

d uctions in Washington, D.C., which owns the 

9:30 Club and books the Merriweather Post 
Pavilion in Columbia, Md. Bo th venues now 

have ticketing contracts with upstartTkketfly. 
The Merriweather signing was significant be
catL-.e it w-.i.s the first large-venue sh ifl:from Tick
et.master to another ticketing company since 
the m erger was approved. 

Did the m erger's approval have anything to 
d o with Merriweather going with Tickttfly? 
.. No question about it," J.M.P. chairman Seth 
Hurwitz told Billboard.b iz at the time. •1 was 

happy with 1icketmaster, but I can't have my 

competitor selling my tickets. It's just not going 
to happen." 
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June 15-16, 2010 • Edison Ballroom • NYC 
Join Billboard and Adweek at the 2nd annual Music & Advertising Conference to explore 
how big brands, artists and music supervisors are benefiting from working together! 

PROGRAM HIGHLIGHTS 
A CONVERSATION WITH: 

STEVE SCHNUR 
Worldwide Execut ive of 
Music and Marketing, 
Electronic Arts 

TOP REASONS TO ATTEND: 

• Network with top brand marketers, artists 
and music supervisors 

• Learn t he process of placing music in advertising 

Find out how to make the rights to your 
music more accessible 

• Hear how brands turn to music to amplify 
their marketing message 

• Discover how to target brands in specific 
sectors such as automotive, apparel, 
video games and MORE 

SPEAKERS INCLUDE: 

STEVE BURSKY 
Founder 

Foundations Artist 
Management 

MICHAEL FREEMAN 
Music Producer 

The Kaplan 
Thaler Group 

JOSH RABINOW ITZ 
SVP/ Director 

of Music 
Grey Group 

PRIYA DEWAN 
Label Mana9er 
Warp Records 

TIM FROST 
Trailer Editor 

"9,'' "In Bruges," 
"Sin Nombre" 

RICHARD STUMPF 
SVP, Creative/A&R & 

Marketing 
Cherry LaneMusic 

TOM EATON 
VP of Music for 

Advertising 
UMPG 

JONATHAN FELDMAN 
VP, Brand Partnerships 1 

& Sports Marketmg 
Atlantic Records 

JARED GUTSTADT RACHEL JONES 
CEO Manager, Advertising 

J ingle Punks & Publishing 
Zync Music 

EMILY W HITE 
Co•Founder 
Whitesmith 

Entertainment 

STEVE YANOVSKY 
Emerging Media & 

Music Strategy 
Consu ltant 
Mindshare 

Register Early & Save! MusicAndAdvertising.com 
RegistJation: Lisa Kastner U<astner@Billboard.com 646.654.4643 • For Custom Sponsorships: Kim Griffiths Kim.Griffiths@Billboard.com 646.6S4.4718 

CONFERENCE SPONSORS: MUSIC 
DEALERS ~ Hazes Green light MEDIA SPONSORS: 
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HOW TEEN SINGER JUSTIN BIEBER AND HIS 
TEAM TURNED 40 MILLION YOUTUBE 

FOLLOWERS INTO FULL-FLEDGED 'BELIEBERS' 
BY MONICA HERRERA 

'' H
E CAUSES RIOTS everywhere he goes. and my Mom loves 
him almost as m uch as I do!" sputters a blonde g irl in a bubble

gum pink sweater, flanked by two other breathless tweens. You'd 
have to be on a sevcrt pop-culture fast not' to kl'\ow which star 
they're kvelling over, but in any event, they let his name be 

heard-loudly. "Justin Bieeeber rr!" 
Sleepy-eyed before, the crowd perks u p. Not to the point offull-on "Bieber

mania• or anything. It is, after all, 10 0 1dock o n a Thursday morning, and 
of the hundreds packed into New York's Hammerstein Ba.llroomt roughly 
three dozen are kids who've managed to score VIP .seats. Bieber is perfonn
ing at Nickelodeon's 2010 upfront presentation, where the youth-centric net
work is announcing its new slate of programming. After sitting attentively 
through pitches about 'igniting fan position" and supercharging the Sponge• 
Bob Square Pants franchise, the Biebermaniacs, necks craned, phones a.nd 
Flip cams in hand, angle to capture a frame of the most famous 16-year-old 

in the game. 
"Your world is my world, and my heart is your heart," Bieber sings in a 

sweet tenor, perched on a stool and strumming the melody of his fi rst hit, 
... One Time." on an acoustic guitar. Then he launches into his new single, 
"Baby.• bounding through choreography, thwacking his drummer's kit, rap
ping Ludacris' guest verse and clutching his chest during swoon-worthy 
lines like, uwe will ncvah-evah•cvah be apart." Afterward, Bieber sticks 
around to change the lives of a few brace-faced girls, who hug the lip of the 
stage and clutch their Converses in the hopes of an autograph. 

.. He-signed•my-shoes-and-my-arm -and-m y-cell-phone," says Stephanie 
Mordoh, a breathless elghth grader from Westchester who's here with two 
friends. "' He's just so talented and amazing." Bieber poses for a few photos 
and fields some on-camera questions. On the Jonas Brothers vs. Justin Bieber 
inter-fan beef (their shared initials are partly responsible, as anyone under 
16 will tell you), he calmly s>ys, "Our fans seem to fight and I don't know 
why. But I don't c.are, you know? lt's whatever ... Five minutes later, he's gone, 
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whisked away by his handlers to the next appearance. 
Since heingplucked from his hom etown of Stratford, Onta.rio, Bieber has 

grown from a 13-year-old with a popular You Tube account into a Taylor Swift
to-signcd sensation. boasting sales and social•network stats that rival those 

of any Disney star. T he difference between him and Miley Cyrus or the Jonas 
Brothers, though, is that their careers were jump-started by TV shows. 

.. T here are other arti sts who have platforms and then get to the musi
cal space," Island Def Jam Music Group (IDfMG) president/COO Steve 
Bartels says . .. Yes, Justin is a phenom, but it's really backed up. He's got 
that viral cachet right now, but what he stands for is music. We're keep• 
ing our fingers crossed, but we think we have something here that has in
credible longevity." 

Bieber's debut album, "My World," was released last November on ls
land through the Raymond Braun Music Group (a 50/50 join t venture be
tween R&B star Usher Raymond and Bieber's manager, Scott .. Scoote r" 

Braun). It arrived at No. 6 on the Billboard 200 with 137,000 copies and 
h as since sold I million. according to Nielsen SoundScan, a total likely 
boosted by iTunes' Com plete My Album campaign. Four tracks- ·One 
Time," "One .Less Lonely Girl," '"favorite Cirl" and .. Love Me"- were re
leased prior to the album's street date and all have charted, making Bieber 
the first solo artist 10 have four top 40 singles before the release of h is 
debut album. All seven of the album's songs have charted since, adding 
up to 3.3 million in individual track sales. 

Bieber will release "My World 2.0"-his second album in less than live 
months- March 23. Once again, four tracks have already been released to 
iTunes. and at press time, two have reached the top 40 of the Billboard Hot 
JOO. ("Baby" h as charted the highest, debuting at No. 5.) Though Bartels and 
other label executives declined to give a specific sales projection, I DJMG plans 
to ship 1 million copies of• My World 2.0· in its first week of release-a stark 
increase from the estimated 300,000-400,000 copies shipped of"MyWorld" 
in its first week 

PHOTOGRAPH BY PAMELA LITTKV 
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.. I've heard the foreca.sts, which make me smile because they're 
a lot higherthan what they thought last time," Brau n says. "Last 
time, the Universal research team told the labd that we would 
sell 30,000-60,000 records from Nov. l 7to Dec. 31. ["My World" 
sold 728,000 through SoundScan's last chart week of200'J. j Now 
they have a different ou tlook, and part of m e is nervous because 
it's easy to be underestimal'ed and then prove people wrong. It's 
not as easy when they have such high expectations." 

Those expectations, however, are the resultofTeam Bieber's 
ab ility to harness h is vast online fan base i11 ways unprece• 
dented. "'So many :utists h ave Internet traction but a re not 

able to attach anything to it and m ake money," Def Jam exec
utive V P Chris Hicks says ... We monetized almost every cor• 
ner of 'My World'-every record we released charted. That's 
why we sold albums and not singles over the holidays. Peo
p le could feel confident that they were buying into a burgeon
ing superstar ... 

BIEBERMANIA 
Like most young artists, Bieber has a back story that reads more 
like creation myth: canadian musical prodigy teaches himself 
to play the drums atage 3, becomes a YouTube sensation at 12 
by covering Chris Brown and Ne-Yo hits. His mother fights off 
pushy managers un til finally choosing Braun, who immedi
ately positions Bieber at the center of a b idding war between 
Justin Timberlake and Usher. Usher wins, ID J MG chairman/ 
CEO Antonio "L.A." Reid g ives the green light, and voila
Donny Osmond reincarnate. 

The real story, not surpri5ingly, is a little more complicated. 
Braun says that when he firs t found Bieber on You'l'ttbe, he had 
o nly "six or eight" videos on his account, with a few thous.and 
views each. i-y was consulting for an act thatAkon had in a pro
duction deal and I was looking at his You Tube videos; Braun 
recalls. "The kid was singing Aretha Franklin's 'Respect,' and 
there was a related video of Justin singing the same song. 1 
dicked on it thinking it was the same kid and realized that the 
20-year-old I was watch ing was now 12. v 

Braun, who started out as a party promoter in Atlanta while 
attending Emory University, left his post .as executive d irec• 

tor of m arketing at Jermaine Dupri's So So Def Recordings at 
age 23 to do independent consulting and start h is own music 
b usiness portfolio. Scooter Braun Projects. At a basketball 
game shortly afterward with Ludacris manager Chaka Zulu, 
Braun mentioned that he wanted to disco,,.c.r and break three 

acts: the next breakout white rapper (he s igned · 1 l.ove Col
lege· MC Asher Roth two weeks later), an all-female singing 
group and a young kid who •could do it like Michael Jackson
sing songs that adults would appreciate and be reminded of 
the innocence they once felt about love." \Vatching those 

videos, Braun was sure he'd found his young charge. He even
tually tracked down Biebcr's mother, Pattie Mallette, by call
ing the town's school board and convinced her to fly with 
Bieber to Atlanta for a meeting. 

WHEN IT'S TIME 
TO CHANGE ... 
Justin Bieber's Voice 
Adjusts To Puberty 

For most boys, the onset of puberty triggers feelings 
somewhere between gawky embarrassment and low· 
grade shame. For young pop singers in the public eye, 

though, like just•turned·16 Justin Bieber, it has the po· 
tential to be much more calamitous. 

The sudden increase of testosterone in teenagers causes 
the larynx to swell, among otherdevelopments,and can lead 
to wild vocal fluctuations, as famously depicted in a 1972 
-•erady Bunch" episode, when middle son Peter croaked 
"Time to Change." New York· based vocal coach Robert 
Marks, who has worked with Britney Spears and "Glee" star 

Lea Michele, says that Bieber and others In his peer group 

"might not be sure of what key they're in, day to day, mo
ment to moment When they reach full puberty"-wh!ch can 
take up to a year-"it's going to be a whole different sound." 
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ZOMG! (clockwise): JUSTIN 
BIEBER rocks the Pepsi Super 
Bowl Fan Jam in February; 
fans freakin' at a March radio 
station appearance; from left: 
TERI US 'THE-DREAM' NASH, 

- · ANTONIO 'LA.' REID, USHER 
and Bieber at Reid's post
Grammy Awards dinner. 

"That was the first time c·ithcr of them had been on a plane; 
Braun says. '"they weren' t a wealthy family .. . his mom worked 

d ifferent jobs and their grandparents kind of helped out, so 
they got by." 

The three hit it off, and llraun signed Bieber, who had ju st 
turned 13, to a management deal. 'fhe next step was to find a 
major-1.abel partner, whid1 proved difficult at first. "Everyone 

said 'no,' " Braun recalls. "T11ey said, 'He's an incredible singer 
and an amazing talent, but he's too young and he doesn' t have 
Nickelodeon or Dis ney behind him." Among the earliest execs 
to show serious interest in l:Ueberwas then-Epic president Char
lie Walk: Sony had recently formed a partnerehip with Nick
elodeon, under which the label group and cable network would 
jointly produce music-themed programming and albums. Walk 
approached Doug Cohn, the network's senior VP of music mar• 
keting and talent, about doing a show with Bieber, but there 
was nothing .available, and Epic subsequent ly passed. 

Braun next approached Justin Timberlake, whom he'd met 
while throwing parties for 'N Sync. • 1 wantd to bring in another 
artist to put his stamp on Justin,and I thoughtTimberlakemight 
understand the space. I went to him, and he was 100% in." 

Kuk Harrell, Bieber's vocal producer on both of his 
albums, acknowledges that they faced some puberty

related hurdles this time around. '~A couple of years ago 
Justin could sing In a higher register." Harrell says. '•But 
his voice is starting to get a little deeper, so the chal
lenge on 'My World 2.0' was making sure we put all of the 

songs in the right key. We had to bring everything down 

a bit-but he didn't have any problems with control." 

Pop music history Is filled with teens who easily 
adapted to their newly h\Jskier tone-Michael Jackson, 
most famously-as well as some who didn't fare so well: 

Hanson and Kriss Kross, to name two, never came close 
to duplicating their high-pitched, prepubescent popu

larity. The most famous, and tragic, case of all is that of 
doo-wop sensation Frankie Lymon. 

Lymon was only 13 years old when he and liis group, the 
Teenagers, recorded their indelible 1956 hit, .... Why Do Fools 
Fall in Love." His piercing soprano propelled him to early· 
rock stardom, but it was short-lived. When Lyman's voice 

changed, his popularity plummeted, and his career and life 

took a series of increasingly dark turns. Lymon died of a 
heroin overdose in 1968, at the age of 25. 

-Melanie Berto/di and Erin Clendaniel 
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At around the same time, though, Usher's road m anager 

asked Braun ifhe had signed a new artist since Asher Roth, 
who wa~ developing strong buzz on the mixtape circuit. Braun 
showed him Bieber's You'Il1be d ips, and witl1in a day Usher 
called h im to set up a meeting. What the R&B star didn't real
ize, however, was that he had already heard Bieber sing a few 
months prior. "'I said, 'You've met him already,' and Usher was 
like, 'I thought he was your cousin or something,' " Braun says. 
·rhe second meeting with Usher took place the day before Bieber 
and Braun had their final meeting with T i mberlake. Usher 

brought in Hicks to seal the deal with Reid, who himself had 
signed Usher as a young teen. 

"I thought he was an amazing kid, charming with loads of 
pereonality.• recalls Reid, who adds that the lack of a TV plat
form never discouraged him from doing a deal. "I've never had 
the benefit of an 'Am erican Idol' or Disney type of platform. 
Maybe it's dated, but we launch artists in the uaditional sense. 
Oftentimes, while these kids may be very talented, we think of 
them as TV stars first. and the music is secondary. Justin is 
music first." 

Bieber signed a m ultirights deal with Raymond Braun Music 
Group, which was created specifically for h im and which in 
tum inked a 50/50 joint venture with IDJMG in July 2008. The 
latter also reaps benefits from touring and merch. 

Braun moved Bieber and his mother to At]anta and got to 
work on recording original material. He and Hicks booked stu
dio time with top R&B/pop producers and songwriters the
Dream, Tricky Stewart, Bryan-Michael Cox, Johnt.i.Austin and 
Kuk Harrell. 

"It was my first time ever being in the studio," Bieber says. 
"l think my em otion has always been cl1ere, but I knowwhatto 
do better now, and my voice has developed." 

As for writing for a 14-year-old, Stewart says that "it's jus t 
about making a universal-sounding record . In a way, it kind 
of helps you wri te better, because the lyrical content is lim
ited and there' s a lot less you can say. The m elody really has 
to be there." 

Braun cut eight songs before playing them for Reid at his 
Gram my bungalow in Febniary 2009. "He was like, 'We've got 
singles. We're ready,' " Braun recalls. Reid signed off on a 
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$50,000 budget for the "One Time" video, and the single was 
released in April. It didn't pick up steam, though, until m id
summer when the video hit YoulU.be, where Bieber's subscriber 
base already stood at 40 millio n. "One Time" debuted at No. 95 
on the Hot 100 in late fu ly, and the dominos fell from there, 
w ith tradit ional media ouLlcts graduallycatclting up to the no
tion tha t a viral :sen:,.ation without any national TV presence 
had fans eager to forge a deeper connection. 

"He had such a buge o nline fan base that our biggest chal• 

lenge was, 'How do we convince the traditional partnel's we 
work with that this kid is real. thatthescviral fans really exist''" 
ID J MG sen ior d irector of marketing Gabriela Schwartz says. 
"So we did the more traditional promo tour and started getting 
ou t some of our creative assets, and we saw immediate reac
tions.'" An almostcomicalseries of PR boons followed, in which 
Bieber would arrive for a promo appearance and the host ven ue 
was completely unprepared for the crowd that showed up to 

see him. 
Top 40 WHTZ (ZlOO) New York PD Sharon Datsur describes 

an online chat that Bieber did for the station in September 2009. 
"When the chat started, it nearly crashed 

come to fulfilling Braun's w ish, by sotmding like a certain 
young Motown star. "This is as unconditional as it'll ever 
get/You ain't seen nothing yet." 

Needless to say, Bieber is p rettyltircd these days. Betwcc::n in• 
terviews and appearances, he studies a required three hours 
daily. "School sucks." he says defiantly, betwee11 bites o f Chi
ne~e takeout while en route from biology lessons to a photo 
shoot with Seventeen magazine. His handlers also make sure 
he gets a t least one day off per week, to just relax or play sports 

(basketball, hockey. skateboarding). About 30 of his friends 
were flown to Los Angeles for his 16th birthday, where he sumo 
wrestled with Young Money upstart Lil Twi!>t. 

"I'm only 16 once." Bieber says. "I got to live like it." In the 

same breath, though, he announces that he's excited to tour 
throughout 2010, an AEG-produced trek that Braun says will 
likely be followed by either a repackaging or "My World" and 
"My World 2.0" o r a Christmas album for the fourth q uartet 

Bieber will headline arenas and theaters in 40-plus North Amer
ican cities, and he says he's confident he can sell out New York's 

Madison Square Garden. "I just tl1ink that I have enough fans, 

the system and we had record-breaking 

numbers for any celebrity chat we've 
ever done. We started playing his music 
shortly after that." 

'l'VE NEVER HAD 
THE BENEFIT Of 

"AMERICAN IDOi:' 
OR DISNEY. 

so I could pull in the people. I don't re
ally get nervous anym ore. I've already 

perform ed at Madison Square Carden . 
and I've perfor med for an hour before. 
\Vhat's the d ifference~" Bieber also 
wants to act, and Braun has raised funds 
to develop feature fi lm projects. "'I don't 
want to do the 'Hannah Montan a' 
thingln Braun says. 

MAYBE IT'S DATED, 
BUT JUSTIN IS 
MUSIC FIRST.' 

Bieber's "Today" show performance 
Oct. 12 d rew more than 2,000 fans, ac• 

cording 10 NRC, the most of any act in 
2009. Things got outofhand ata much• 

publicized Nov. 20 appearance a t Long 
Island's Roosevelt Field Mall, where a 
surging crowd led to the event's canceJ
lation. lDJ MG senior VP of sales James 
Roppo was arrested and held overnight 
by Nassau County police for not send
ing a tweet from Bieber's Twitter page 
tha t instructed his fans to disperse. 
(Only Bieber and Braun know the pass· 
word.) Roppowouldn'tspeakon the in• 

Bieber doesn't let cries of"teen pop 
fad" faze h im, either. ""J'here's more 
people that like me than there are who 
hate me, so I kind of brush it off," he 
says. "Peo pie say, ' Oh, people just like 
him because he's p retty.' Or the funni
est one: ·when he goes through pu• 
berty. he's not going to be a good singer 

-ANTONIO 'L.A.' REID, IDJMG anymore.' How doesthat makesense 

cident. which is still under investigation , bu t Brau n says his 
lawyer is cooperating with au thorities. The Nassau Coun,y dis
trkt attorney's di rector of communications ca.role Trottere said 
in an e-mailed statement, "'We are working with the attorneys 
for Def Jam Records to further investigate what happened on 
that day. \Ve are also in the process oflooking into the level of 
responsibility held by the various corporations involved in the 
event and their agents."' 

In the middle of all this pandemonium isa kid whose music 
is quickly catching up to h is popularity. Bieber tu rn ed 16 
March l , and "'My \Vorld 2.0" reflects a more mature 5ensi
bility. It has dance-pop ear candy like "Somebody to Love" 
and .. Runaway love," a slow-bur ner ballad in .. Up,"' a catchy 

Sean Kingston collabo in "Eenie Meen ie" and one poten tial 
career-maker titled • U Smile"- a p iano-driven ballad that di
rectly addresse5 Bieber '$ devout followers ... Baby take my 
open heart and all it offers," Bieber croons, h is voice strain

ing as much from puberty as emotion. It's the closest he's 

when we've seen people like Michael 
Jackson a.nd Usher and Justin Timberlake do it?" 

In the interim, Bieber·s schedule is about to get even more 
hectic, with bookings lined up for "TI1e View," "Saturday Night 
Live" and Nickelodeon's Kids Choice Awards. He also recently 
performed three sets on QVC, which helped propel Susan 
Boyle's sales la.st year. The shopping network is offering an ex
clusive DVD with pre-ordersof"My\Vorld 2.0." "lt'sn otan ob
vious lookfor Justin tobcon QVC," IDJMG's Ropposays. "But 
every one of these kids' moms is a potential QVC viewer." 

Millions of daughters and m oms uniting for the common 
cause of Bieber fever surely won't hurt sales. But it's clear that 
the biggest driver in all of this is Bieber himself, who still 
replies to his fans on Twitter as though the past whirlwind 
eight months haven't turned his world upside down. "I still 
[use1\vitter} as m uch as before," he says. "People write to me 
and say, ' I'm g iving up, you're not talking to m e.' I just write 

them a simple m essage like, 'Ne"'er give up,' you know? And 
it changes their life." 

TEAM BIEBER 
The Key Players 
Responsible For 
Drumming Up 
'Bieber Fever' 

SCOTT 'SCOOTER' 
BRAUN 
Founder/chairman. 
Scooter Braun Projects 

Justin 
Bieber's 
manager 
discovered 
the young 

singer on YouTube and 
founded Raymond Braun 
Music Group to release 
his music In a joint 
venture with Island Def 
Jam Music Group. 

RYAN GOOD 
Artist relations manager, 
Scooter Braun Projects 
Good acts as road 
manager, wardrobe 
stylist and image 
consultant for Bieber. 

ALLISON KAYE 
GM, Scooter Braun 
Projects 
Oversees legal affairs for 
Bieber and handles 
licensing opportunities. 

USHER RAYMOND IV 
Singer; Partner, Raymond 
Braun Music Group 
The R&B star acts as 
mentor to Bieber. 
Partnered with Braun and 
brought the deal to his 
own mentor, Antonio 
" L.A. Re id" a t IDJMG. 

ANTONIO 'LA.' REID 
Chairman/ CEO, Island 
Def Jam Music Group 

Re id 
cont inues his 
history of 
breaking 
young artists 

like Usher, Pink and Avril 
Lavigne with Bieber. 

STEVE BARTELS 
President/COO, Island 
Def Jam Music Group 

Unde r 
Bartels' 
purview ls 
the core 
team of 

IDJ MG executives who 
handle day-to-da y 
promotion, marketing, 
retail and c reative for 
Bieber. 

CHRIS HICKS 
Executive VP, Island Def 
Jam Music Group 

Album 
producer on 
"My World" 
and "My 
World2.0" 

who helped broker the 
Bieber deal involving 
Braun, Usher and Reid. 

GABRIELA 
SCHWARTZ 
Senior director of 
marketing, Island 
Def Jam Music Group 

Oversees the 
marketing 
campaign for 
" My World" 
and "My 

World 2.01" Including a 
physical sa les-boosting 
campaign in which fans 
purchasing copies have 
the chance to find a 
"golden ticket" and meet 
Bieber in person. 

JAMESROPPO 
Senior VP of sales, Island 
Def Jam Music Group 

The iTunes 
Complete My 
Album 
campaign, as 
wellthe QVC 

exclusive "My World 2.0" 
CD/DVD release, are just 
two of the Bieber sales 
drivers set up by Roppo. 

ERIK OLSEN 
Senior VP of top 40 
promotion, Island Def 
Jam Music Group 
Olsen's promotional efforts 
at top 40 radio helped 
Bieber cross the threshold 
from Disney radio to WHTZ 
(2100) New Yori< and its 
sister st ations. 

JULESFEREE 
Director of digital 
marl<etlng, Island Def Jam 
Music Group 
Ove rsees the online 
marketing Initiatives that 
help harness Bieber's vast 
social network, inc luding 
the newly launched fan 
club Web site, 
BieberFever.com. 

LAURA SWANSON 
Executlee VP of media 
and artist relations, 
Island Def Jam Music 
Group 
Oversees the publici ty 
departme nt a t IDJMG 
and acts as press liaison 
for Reid . 

MELISSA VICTOR 
Senior dlrector of medla 
and artist relations, 
Island Def Jam Music 
Group 

Handles the 
day·to·day 
media 
campaign for 
Bieber, 

including national TV 
bookings like NBC's 
" Today•l and Nickelodeon's 
Kids Choice Awards. 

RANDY PHILLIPS 
President/CEO, AEG 
The AEG head will 
represent Bieber for his first 
headlining tour, kicking off 
June 23 and hitting more 
than 40 U.S. cities. -MH 
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EUGEl\'E TTTITZ. guitar strapped overa shirtless 
shouJder. sweat shining atop his narrow frame, grabs the 
microphone and raises one arm over his famously mus• 
tachioed face, dosing the night with a final coda: "We are 
your fucking friends Gogol Bordello!" Behind, his band 
of gypsies- including a Russian violinist, Israeli guitarist, 
l::th iopian bassist. Latin American percussionist, Brazil
ian rapper and Russian accord ionis t- take their bows, 
wh ile down in rhe mosh pit below the stage's edge an 
equally sweaty, multilingual and cross-generational horde 
raise their arms and howl in solidarity. 

for the past two hours, Htitz has led his band th rough a 
turbocharged sd of international dance music, mashing up 
punk, klezmer, ska, polka, samba, salsa and reggae into the 
distinct sound that has made Gogol llordello the hottest 
global touring act to come outofNew York in the last decade. 

And Hiitz,a one-time Soviet refugee from the Ukraine who 
a rrived in the United States in 1988 with $400, a beat-up 
guitar and a handful of black-market vinyl. now carries 
Madonna's number in his mobile phone and is well on his 
way to rock-star status. 

for his next metamorphosis, Hotz aims to turn what 
could be d ismissed as a "wor ld party" cliche in to a fully 

developed musical vision . In the past two years, he's en
lis1ed Red Light Management-home of touring titans 
like the Dave Matthews Band a nd Phis h- to help steer 

his career, signed a long-term global record deal with Sony• 
affiliated American Recordings and written some 70 new 
songs, more than 20 of which the band recorded for its 
major-label debu t. And he djd ii a ll while maintaining a 
200-plu.s-show-per-year touring schedu1e and relocating 

from New York to Rio de Janeiro, Brazil, where he moved 
to live with his girlfriend, Diana, a Romanian samba dancer 
who inspired some of his most em o tional lyrics. 

But it's Htitz's other new relationship, a partnership with 
Columbia Records chai rman , Mctallica produccra1td noted 

yoga enthusiast Rick Rubin, that may have the most dra
m atic affect on his future. 

Rubin first d iscovered the group when Rage Agains1 the 
Machine guitarist Tom Morello texted him from a show to 
exclaim that Gogol Bordello was the greatest band in the 

world. After seeing a typically raucous gig at Hollywood's 
Palladium and meeting Hiitz back>'iage, Rubin was so taken 

by the group that he not only s igned it to his American im
printbutalsogave HUtz the full Rttbin treattnent:long. deep 
d iscussions about art cmd spirituality; months of prodding 
and coaxing that eventually led to a geyser of new songs; 

a nd his daily p resence during three months of round-the
dock recording sessions. It's a m yste rio us p rocess th at's 

the stuif of m usic business legend, one that has turned many 
a jaded musician into a glassy.eyed disciple. 

.. So m any things aTe known about Rick as being so guru

matic- ifs all true;" H ii tz says one night in a Lower East 
Side hotel lobby, where he's now just a tow·ist in the city that 

served a t Gogol Bordello's incubator. "ln my case I was just 
abk to experience it and sec how strong his gift is. He's al

ways able to see the light in a very messy creative process." 
Rubin views the relationship as the beginning of an en

tirely new approach to recording for Gogol Bordello. "Pre• 

vious albums were self-made experiments,"' he wrote in an 
e-mail intervitw with Billboard. "A great deal of time wrnt 

into, fi rst, the songwriting, then the band learning the songs. 
then the band learning bow to play sounds decipherable in 
the studio, then lear ning how to be a band in the studio, and 

i?i finally, Eugene getting in touch with his true self asa singer.v 
i " It's very impressive," Hiil2 says in his signature East
;.: em European syntax. "It's m ystical but practical. It's pow• 

i e rful, man." 
~ Due April 27, "Trans.•Continental Hustle .. was recorded in 
~ a three-month period last spring when the ent ire band took 

! up residence at Rubin's Malibu, Calif., estate and the nearby 

Document Room studio. The band is now picking up on the 
road exactly where it ldt off after ending the lengthy tour be· 
h ind "Super Taran ta," its 2008 SideOneDummyrelea.se that 

saw Gogol Bordello grow into not just a club- and theater-fill. 
ing ac'i bu1 a festival headliner too-it played Coachella in 2007 
and 2008, graduating from the Mojave tent to the main stage; 

both llonnaroo and Lollapalooza in 2008; and was one o f the 
top-billed bands at 2009's All Points West in New Jersey. 

"This band has been all over North America, South Amer• 
lea, Europe, Asia and Australia." says Val Wolfe, one of 

Gogol's two longtime booking agents at the Agency Group. 
·'We're going to see the band continue to expand the regions 
in which they can tour, and in the places thcy''Yt alrtady 

been to they're going to do bigger and better things." Wolfe 
is still mapping out the band's 2010-11 itinerary, but has al
ready confirmed an Australian trip. two weeks of East Coast 

dates in April and five wee-ks in Europe in May and June. 
This. year's tour is d ubbed Casa Gogol, and the group is 

bringing along like-minded acts like DeVotchKa, Forro in 
the Dark, Jesse Malin and Mariachi el Bronx. 

Patrick Jordan, the band's ma nager at Red Light, con• 
curs. ·'I've never seen a band that works as hard as Gogol 

Bordello," he says. "and we work with a lot of very hard
working, focused acts w ho thrive on the road. But these 

DICE 
RULES? 
It can't all be diamond 
certifications and 
Grammy noms for 
producer Rick Rubin. 
Here, five of his less 
celebrated works. 

MICK JAGGER, 'WANDERING SPIRIT' (1993) 
Jagger/Rubin just didn't have a ring to it, 
apparently, when the two collaborated on 
the Stones singer's third solo album. Maybe 
It's because Rubin started the process by 
telling Jagger that some of his songs sucked. 
Copies sold: 423,000, according to Nielsen 
SoundScan. 

ANDREW DICE CLAY, 'DICE RULES' (1994) 
You might recall that Rubin signed the contro• 
versiat comedian and produced his 1989 album, 
but did you realize Dice was still telling Jokes 
five years later? And that Rubin produced his 
tilth album? Copiu sold: 21,000. 

DONOVAN, 'SUTAA.S' (1996) 
Rubin famously guided icons Johnny Cash and 
Neil Diamond to late-career renaissances, but 
less well-known Is this Scottish legend's 
acoustic take on Buddhist and Irish prayers and 
Edgar Allen Poe poems. Copies sold: 29,000, 

MELANIE C, 'NORTHERN STAR' (1999) 
Rubin produced three songs (and three B· 
sides) tor Spice Girl Melanie C's debut solo 
album. Although it was an International hit, he 
couldn't help spice up her American sales. 
Coples sold: 96,000. 

BRANDI CARLILE, 'GIVE UP THE GHOST' 
(2009) 
She didn't get an invitation to his Malibu. Calif., 
house, but Rubin did recruit friends Chad Smith 
from the Red Hot Ch ill Peppers and Benmont 
Tench from Tom Petty & the Heartbreakers to 
try and move the needle on a Columbia signing 
he inherited. Notable for the only documented 
Rubin/Elton John collaborat,on. Coples sold: 
88,000. -DJP 

guys are completely tireless ... 

"Hustle' iscertrinlya major leap forward from 2005's "Gypsy 
Punks," Gogol's best-selling release to date (107,000 copies. 
according to Nielsen SoundScan) that includes the band's 
mostanthemic song, .. Start Wea.ring Purple," and concert sta
ples l ike "Immigrant Punk." "Not a Crime• and "Undestruc• 

table." 'Jhatalbum crystallized the "gypsy punk" aesthetic that 
the band had bee.n culti..,ating since releasing its first single 
in 1999 and perfom1ing weekly a t the downtown Manhattan 
dive know affectionately as the Bulgarian Disco. L)'rically, Hlitz 
repeated]y returned to the themes of h umiliation, discrim i

nation and fear that are often tl1e hallmarks oflhe immigrant 
experience. Musically, the ever-expanding band took the gypsy
folk traditions of Eastern Europe, HUtis cantor-like approach 
to singing, and the m inor-key accordioo and violin that dom
inates dancehallsfrom Mexico City to Moldova. burning them 

up at a punk-rock tem po. 
What sets "Hustle" apart from G-Ogol Bordello's previous 

wo rk i-; the newfound spirituality in Hilt:z's lyrics, in which 

he's able to move past the traumas of immigration to take 
on subjects like broken hearts, long-disbnce romance, no

madic souls and death. Underneath it a ll is a newly sharp
ened rhythmic base, liberally incorporating the Brazilian 
beats H\it,picked up in Rio, p layed with Carnival p recision 
by Gogol Bordello's newest m usician Oliver Charles, a tl1ird· 
generation Trinidadia.n drummer who was a longtime mem
ber of Ben Harper's Innocent Criminals. 

"You know you're doing someth ing right when you've 

got Rick Rubin jumping up and down on the couch." he 
says with a laugh. In fact, for HUtz. Rubin was the sole 
reason for signing with A merican and putting his music 
in Sony's hands. 

" I signed with Rick," he says. "'I signed with American. 
The rest comes with that. Our deal is very independent. I 

cam e fartoo long a way to do something as funky as a 360 
deal. We're not losing anything. Right now everything is 

so upside down in the business, it's like, indie or major, 
it doesn't matter." 

Rubin likens Gogo Bordello to the groundbreaking British 
two tone group the Specials: ·It's m usic from another place 
we haven't seen before, wildly exciting and danceable with 

a political punk aesthetic." But he gets most animated when 
comparing Witz to the Clash's late co-founder and 

singer/songwriter Joe Strummer, calling the ·aesthetic kin• 
ship" between the two "so close, it's shocking." 

That kinship is noac:cident- Hiitz has long seen Gogol 

Bordello as the car r iers of the flam e that the Clash first 
sparked in 1977. "It's like a school of thought and influ
ence, and that school of thought was later on continued by 
Mano Negro and ManuCl1ao, .. he says. "lwasluckytomeet 

Joe Strummer and to k now Manu and to see that the car

riers of that school of thought were not fakers by any means. 
Artistically. party as a veh icle for positive change is defi
nitely som eth ing that Gogol Bordello carries on. But a huge 

part o f it is how humble- truly humble- those guys are. 
How democratic and approachable and humble." 

American Recordings senior VP/GM Dino Parad is 

d raws a parallel between the reactions to Gogol Bordello 
with those he recalls from when the label signed Armen• 
ian hard-rock band System ofa Down . "There was a sim• 
ilar vibe, that this is definitely left ofcenter. but it's special 
and it isn't so left of center that it can't connect to a really 

broad cross-section of people. 
" It's 'Wow, this record's rocking' or 'That song is great.' 

not 'Isn't that the gypsy band?' or ·11iafs that Russian pol_ka 
band' or whatever som e of the tags people might throw on 
it," Paradis con tinues. "'That puts the ball back in our cou rt 

marketing-wise and it's also a wakeup call to make sure that 
we don 't stray from the path that music can be universal. 

and if it's good, people will pick up on it. Ifs just not that 
complicated sometimes." 

"The goal is to make great music." Rubin says. "If you 

loved a band live and they made a great album, would you 
want it? If it's g reat, everything else works itself out." 

"They're not limited to being a small band," Paradis adds. 
"System became gigantic for us, and it was so cool because 

it wasn't defined by their ethnicity or their culture or those 

elements of their music. It got b ig enough where it just be
came a grtat rock band. I would love to see the same thing 
happen for Gogol. That level of appreciation is deserved by 

a band that good," 
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· Kids today(clockwlse from left): MGMT 
co-founder BEN GOLDWASSER, 

- . gui tarist JAMES RICHARDSON, . 
drummer WILL BERMAN, 

. · bassist MATT ASTI and co~founder -
ANDREW VANWYNGARDEN. -
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For Its Sophomore Set, MGMT 
Forgoes Weird Dance-Pop 
For Even Weirder Psychedelic 
Post-Punk-But There's A Method 
To The Duo's Madness 

BY MITCHELL PETERS 

WHEN ANDREW VANWYNGARDEN AND BEN 
Goldwasser- the fashionably hip Brooklyn-based duo who 
comprise MGMT-handed over a copy of their forthcom
ing album, "Congratulations," to Columbia Records exec
utives just before Christmas last year, the label seemed a 
bit apprehensive. 

With the unexpected success of MGMT's 2007 debut, 
"Oracular Spectacular," which earned the group a best new 
artist nod at the 2010 Grammy Awards and spawned radio 
hits like "Kids" and "Time to Pretend," the major-label 
execs were taken aback by the duo's decision to release a 
decidedly weird nine-song follow-up. "Congratulations" 
includes a frenzied psychedelic surf-rock cut about Brian 
Eno; a creepy instrumental whose title, "Lady Dada's Night
mare," plays off a certain of-the-moment pop star; and a 
trippy, 12-plus-minute track with a loose theme about surf
ing the Arctic Circle off the coast of Russia. 

"They started off saying it was a great album and that it 
was beautiful, and they loved it," Vanwyngarden says. 
"But then they said, 'We just need to make sure that this 
is what you want' -like, 'Are you sure this is what you want 
to put out there?' "They were sure, and the label green
lit the release of "Congratulations" without any request 
to commercially finesse the tunes. The album will be re
leased worldwide by Columbia; a North American release 
date is set for April 13, and the set will be available a day 
earlier in the United Kingdom. 

So far, the MGMT camp has received positive feedback 
from its peers and the music press about the band's new, off
kilter direction. But like most acts that quickly rise to fame 
with a successful debut, the true test will be whether MG MT 
fans are open-minded enough to buy in to the eccentricities 
of the group's sophomore effort. "Every indication we're 
getting is that people really want it," says Mark Kates, who 
co-manages MGMTwith Dave Gottlieb. "That doesn't mean 
they're going to like it, or that they're going to buy it, or 
that it will sell more or less than the last record. However, 
in this environment, it's exciting to be involved with a record 
that people are actually anticipating, because that's really 
hard to do." >>> 
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Time lo pretend: BEN GOLDWASSER 
(left) and ANDREWVANWYNGARDEN 
of MGMT perform at the 2009 Beslival 

l~on the Isle of Wight. 

FROM 'ORACULAR' TO 'CONGRATULATIONS' 
MGMT has made an impressive mark since stepping into the 
spotlight thrc'<e yea.rs ago. It has toured with acts like Of Mon
treal, Yeasayer, Beck and Paul McCartney, and has performed 
at nearly every major music festival in the United States and Eu
rope. Word-of-mouth is fueled in a number of ways: the band's 

seemingly acid-inspired music videos that feature the good
looking pair dressed like modern-day hippies dancing around 
beach fires; radio airplay; being remixed by Justice and covered 
by Weczer; collaborations with Beck and rapper Kid Cudi: and 
heavy exposure through song placements in 1V shows like "Gos
sip Girl," "90210." "CSI: New York" and the 2008 film "21" (see 
chart, below right). 

All these e lements factor into a successful promotional 
scheme for a normal album. Bui "Congratulations• could pres
en t a challenge for Columbia if its content doesn 't connect with 
consum ers in the same way as "Or acular Spectac..-ular. 't .. l don 't 

know what that will mean for the top layer, mainstream mid
d le America," Colu mbia senior director of market ing Nina 
Webb says. "But I really do hope they do find a way into this 
album, because I think it stands apart from other releases com

ing out right now." 
"Oracu lar Spectacular· has sold 580,000copies in the United 

States, according to Nielsen Sou nd Scan, and 461.000 copies 

in the United Kingdom, according to the Official Charis Co. 
The set peaked at No. 3 on the Billboard 200 last January and 
has spent 91 weeks on the chart. It topped out at No. 29 on 
Billboard's European albums chart and rose to No. 8 in the 
United Kingdom. Digitally, MGMT has sold 2.5 million tracks 
(the top seller being "Kids," which ha s sold 881,000 down
loads), according to Sound Scan. And in the United States. 
MGMT scored two radio hits on Billboard's Alternative chart 
with "Kids" (No. 9) and "Time to Pretend" (No. 23). 

The figu res aren't too shabby for a debut a lbum from a vir

tually unknown act. But the question remains whether "Con
gratu lations," on~ of the year's most anticipated rock releases, 
can live up tot.he high expectatio ns o f fans and critics. In re

cent interviews the band members freely admitted that people 
who loved the catchy, feel-good synth hook., of· Kids," "Time 
to Pretend" and "Electric Feel" may havetrouble digesting their 
newer, more complex material. ·n1c duo's new album was co

produced by Spacemen 3 fou nding member Pete "Sonic Boom" 
Kember and influenced by the Beach Boys circa 1970 and ob
scure '80s m usic from post-punk psychedelic bands like Mo no• 

chrome Set and 'Jeardrop Explodes, Vanwyngarden says. 
.. They could've inadc a second albu m that was Jess ambi• 

tious, butthat wouldn't be this band," Kates says. ·T hey did not 
set out to write pop songs and hit singles;" 

The first test of whether fans would be open to MGMT's new 

m usical d irection came in early Mard1. 'Ibe band reluctantly gave 
the world a taste of the new album by posting the song "Flash 
Delirium" on its Web site. (The duo says "Congratulations" makes 
more sense when listened to it in one sitting.) As expected, music 
sites and biogs immediately r eviewed the track, citing influences 
ranging from Syd Barrett-era Pink Floyd to doo-wop to David 
Bowie-tinged psychedelia. Some rcadcrcommentsdublx,J it the 
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"best song o f2010 so far," while others were flat-ou t confused. 

The mixed reactions weren't a surprise, the band says.'' It might 
not be something as immediately catchy as the stuff on our last 

album." Goldwasser says. "We think of this album as something 
that will grow on people afte r a few listens." 

Recorded in 11 months last year in upstate New York, Brook

lyn and Malibu, Calif. ("Oracular Spectacular• was recorded 
and mixed in about 20days), MGMT wrote the new songs "think
ing about how we were going to play them live," says Gold
wasser, who splits songwriting duties with Vanwyngarden. 'fo 
achieve a fuller sound, the duo brought in its touring band
includingMatt Asti (bass, backing vocals), Will Berman (drums, 
backing vocals) and James Richardson (guitar, backing vocals)
wh ile recording. Thematically, the set is a: .. ,ollection of songs 

that reflect on how chaotic our worlds h ave been for the past 
year-and-a-half and what it did to us,' says Vanwyngarden, who 
pens the lyrics. 

van,vyogarden and Goldwasser formed MGMT in 2002 while 
attending the artist-nurturing Wesleyan University in Middle
town, Conn. They were signed four years later by Columbia 
A&R rep Maureen Keni1y. Vanwyngardco points out that half 
of the tracks on "Oracular Spectacular" were written during the 
pair's experimental college days, when they were "super-ideal
istic p ranksters who just wanted to mess with people." The re• 

m aining songs were '' fueled b y paranoia after signing to 

Part o f MGMT's consistent sa les can be attributed to its 
synch deals, which kep t the band on the public's radar 

for nearly two years after its debut was released . Below 

is a sampling of placements. 

PROJECT ITTL! SOIIG DIIE 

"Tony Hawl: Ride" "Ell!Ctrk feel" November 2009 
"NBA 2K10" "Elertrlc Feel" October 1009 
"The Yam Ire Oianes" "Kids" Se l 10 2009 
"NHL 21110" "Hme to Pret!lld" lember 2009 
"Allee in Wonder~nd" lrafler "lime lo Pretend" Jul 2009 
HBO's "14/7" series; "Time to Pretend" April 18, 2009 
Pa ~o VL Hatton 
"Gossip Girl" "Kfds" Harth 13, 1009 

"Eledric feel" Sept 22, 1003 
"Time to Pretend" Ha 19 2008 

"Shaun While "Of Moons, Bl1ds & Honstm" November 2008 
Snowboarding" and "Tlme to Pretend" 

"FIFA 09" "Kids" Odober 1008 
"Midnight aub; "El&trlc feel" October 1008 

Los Angeles" {Justice remix) 

Columbia Records and not knowing what the fuck was going 

to happen." he adds . 
With · c ongratulations," however, the members have had 

more time to reflect on the direction they would like to take as 

songwriters and artists. And they don't feel the pressure ofliv
ing up to the success of "'Oracular Spectacu1ar." 

''We're not that concerned with having a No. 1 record or any• 
thing like that," Goldwa.sscr says. "Of cou rse, there a.re proba
bly people at ou r label who would love to have a No. 1 record, 

but we try not to think about things like that." 
Vanwyngarden concurs ... \Ve never set o ut to be as big as 

possible. I twas kind of a flu ke, in a way,N he says. "And we never 
fel t completely comfortable with success, so it a11owed us to 
make something that d idn't have that in m ind." 

Columbia executives say they're supportive of MGMT's ex
pansive new musical approach, whicb will ultimately "solidify 
them as career artists," \Vebb says. 

NPR, 'LETTERMAN' ON DECK 
Now, with less than a month before the release of•Congratula
tions." the primary challenge for Columbia is getting fans lo hear 
the new music. The label recently began a marketing plan that 
.aims to get fans to listen to the album in its entirety. To accom• 
plish this, Columbia set u p the Web site WherelsMGMT.com, 
which is launching in six U.S. cities and eventually expanding 
to other worldwide markets. The site provides dues on a desig

nated day to a location that will allow a select number of fans to 
hear "'Congra.tulationS"'-the first listening session in New York 
was held in a 15-person passenger van-and then later write a 
review on MCMT's \Veb site. 

MGMT also plans to appeal to its fo1lowing's m ore offbeat 
sensibilities by selling a limited number of"Congratulations• 
with a scratch-off front cover (designed by cartoonist Anthony 
Ausgang) that includes a custom metal coin and a 32-page book
let of photos and lyrics. 'lbirty thousand copies of the scratch
off version will be available in the United States for $13 apiece, 
according to Webb. Additionally, for Record Store Day (April 
17), the band will release 2,000copies of the lengthy track "Siber
ian Breaks" on 12-inch vinyl. 

In late March, fans across the globe will be able to stream 
"Congratu lations" in its entirety on N PR.org, and a number o f 

mus ic videos will follow in tl1e next several months. MG MT is 
also scheduled to perform on "Saturday Night Live" (April 24) 
and "Late Show With David Lcttennan• (May 11). 

To raise awareness of the album internationally, MGMT 
embarked on a four-week promo tour that began March 15 and 
was scheduled to includ e stops in Lond on , Berlin, Paris and 

Australia. A key market for the group is the United Kingdom , 
where it played a club show March 18 at Heaven in London. 

Columbia U.K. managing director Mike Smith says his focus 
will be getting songs from "Congratulations"' heard on U. K. 
radio. ·· rf we do that, everyone will fall in love with this album." 
he says, noting that MGMT was scheduled for a BBC Radio J 
live sessio n with Zane Lowe in mid-March. "'It isn't something 
that T expect people to get after one listen." 

MGMT will spend the remainder ofZO! O tou ring the world 
w ith its live band. Several concern; are already booked in Eu

rope and Australia, and the group will spend the summer tour
ing North America, beginning with a second-stage slot at next 
month's Coachella Valley Music & Ans Festival in Indio, Calif. 
Other confirmed U.S. festivals include a co-headlining per
form ance a t the Bamboozle festival (March 17) in East Ruther• 

ford, N.)., and an appearance at the Sasquatch Music Festival 
(May 2) in Quincy, Wash. 

MGMT North American booking agent Heather Kolker at 
the Paradigm Talent Agency says a summer head1in ing tour is 
in the works . .. The venues will range from very small, special 

moments to a couple of bigger ones," she says, adding that 
MGMT will play a handful of college campuses in April. "It's 
a wor k in progress." 

Ultimately, only time will tell if all of these promotional ef. 
forts ,vill lead to album sales. But if all else fails, MGMT can 
always revert back lo what made it popular in the first place. 
"Our next album is probably going to be completely different 
from anything else we've ever done, but maybe it,vill be an elec
tronic dance-pop album and everyone will be happy." Gold
wasser says with a laugh. 

Additional reporting b), Richard Smirke in Manchester, England. 
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VICTOR MANUELLE' S CREATIVITY 
PREVAILS IN CHANGING TIMES 

BY LEILA COBO 

IT WAS NEARLY 20 years ago when 
salsero Gilberto Santa Rosa, already an 

established star, was winding down a gig 
in a northwestern province of Puerto 

Rico. He'd been performing with his band 
for nearly four hours, playjng request 

after request, when a grou_p of fans asked 
him to allow one of tlieir friends onstage 

to sing. • Santa Rosa good-naturedly 
agreed. lt was a graduation party, after 

all, so why not allow some kid the 
chance to impress a girlfriend? 

iii·iili s p E C I A L F E AT u R E I 

•1 never expected to hear what I heard," Santa Rosa says of 
the unknown singer. "I wa.s struck by his capacity to improvise. 
Beause that's what he d id. I heard a very catchy voice with a 
natural capacity for improvisation." 

This was theeaTly '90s, when salsa was enjoying a resurgence, 
thanks to artists like Santa Rosa, and Latin labels were seeking 
young acts to develop. However, Santa Ros.1 recalls, "'while there 
were a lot of singers, there were few natural salseros. And here 
was this country boy who had an interesting voice. He:: was young, 
and he dominated the style and the stage. So, I let him sing." 

When Santa Rosa returned home around 4 a.m .. he called 
his friend and bandleader Don Perignon, who was looking for 
a singer. "There'sthis young guy I heard," Santa Rosa told him. 
"He's a diamond in the rough, but I liked h im." 

Thus marked the beginning of one of the great careers in 
tropical music. 

Today, that young country boy, Vic1or Manuel Ruiz Vcla,quez, 
better-known as Victor Manuelle, is one of the top salsa artists of 
his generation, with six albums reaching the top five ofBillboard's 
Top Latin Albums chart- including two No. 1,;-and 40 top 10 
hits on the tropical airplay chart, m ore than any o ther artist. 

More significantly, Manuelle has adapted to a changing busi
ness. Signed by Sony Music. Manuelle developed his craft and 
cam e to prominence during tlie salsa renaissance of the '90s and 
early 'OOs. Then fouryemago he faunched his own label and took 
control of all aspects of his career, from recording to touring. 

During that p rocess, ManueUe became an example of how 
artistry-a velvety, versatile voice that can croon as adeptly as 
improvise----<'.oupled with business savvy can survive the ups 
and downs and musical shifts of a genre. 

Li ke his friend and mentor Santa Rosa , Manue ll e has 
recorded and performed pop and continuedon >>p28 
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from >>p27 salsa, taken the genre to non
traditional venues like Carnegie! Jail. hosted 
TV shows inc1uding the Latin Grammy 
Awards and Premios lo Nuestro, developed 
into a. prominent songwriter who won 
ASCAP's 2008 Golden Note Award and now, 
as an independent artist, shown remarkable 
resourcefulness as an artist, album producer 
and head of his com pany, Kiyavi Records. 
The most recent evidence of Manuellc's cre
ative and financial resilience, his 17th stu
d io album, "Yo Mismo· (Kiyavi), debuted at 
No. 3 on the Top Latin Albums chart when 
it was released last November. 

Born in the northwestern Pue rto Rican 
town of lsabela, Manuelle grew up with lit
tle music in his background: h is fa tl1er was 
a baker, his mother a homemaker. But music 
was always playing in the house, and through
out his ch ildhood, Manuclk sang whenever 
he could, first in talent shows, and later, in 
multiple bands in school. 

His only formal m us ical education ca.me 
from playing the trumpet in the school band. 
llut later he left the instrum ent and dedi
cated himself to s inging full time with his 
cousin's group. 

"\Ve had some eight membe rs and we. 
played in all the little parties around town," 
Manudle says. "This was a town that had no 
conservatory, nomusicschool. ltwa.s the kind 
of town where, if you wanted todo music, you 
had to take the initiative and doit yoursdf." 

Manuelle went to college and took a job in 
a shoe factory to hdp pay the biUs, quitting 
when he realized h is singing gigs broughtin 
more money. Even so, he didn't dream of star
dom-not until he met Santa Rosa. Then, 
things exploded. 

Manuelle recorded an album as part of Don 
Perignon's band and, more important, he 
began to share the stage with salsa's biggest 
names, many of whom used Pcrignon's band 
during their shows. 

A couple of years later, when the "diamond 
in the rough" was far more polished, Santa 
Rosa approached his label, Sony, and con
vinced it to sign Manudle as a soloist. 

In 1993, Manuelle released his first solo 
album, "Justo A 'I'iempo." followed by "S61o 
Contigo" the following year. But his l.>rea.k• 
through came in 1996 with a self-titled set, 
which was produced by Sergio George and 
yielded four No. ls on the tropical airplay chart. 

Manuelle established himself as the new 
voice of salsa and his subst·quent albums-
10 in total- charted steadily, with "lnstinto 
y Deseo" (2001) and "Travesia" (2004)-pro
duced by Emilio Estefan Jr.- reaching No. 1 
on the 'fop Latin Albums char t. 

Alo 11g the way, Manuclle emerged as a 
songwriter, penning tunes for not only him
sclfbut also Santa Rosa and Millie Quezada. 

In 2006, following the success of the Live 
album and DVD "En Vivo Desde el Madison 
Square Garden,· Manudle founded his own 
label and surrounded himself with a team 
that includes manager Jose Diaz and publi
cist Blanca Lasalle. 

With four albums out on Kiyavi, including 
"Yo Mismo," Manuelle says he doesn't plan 
to return toa major, even though he has a dis
tribution deal with Sony. And as the owner 
of his ovm company, Manuelle doesn't ha.ve 
to compete ,vith other acts for attention. 

"When people ask, 'How can he compete 
with those big labels?.' I s.ay, 'Because I have 
[a team] and tlie first option is for me, the sec
ond is for me. and everything that's left over 
is for me. T'm the only focus. It's tough. but 
we're focused:" 
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HOW VICTOR MANUELLE 
STRUCK OUT ON HIS OWN 

BY LEILA COBO 

0 N FEB. 19, salsa star Victor Manuelle co-hosted Univision's Premios lo Nuestro Awards, looking dapper 
before a live audience of millions. The figure he s truck had little in common with the painfully shy singer 

with braces who first gained na tional attention in the '90s as a new face of tropical music. • Today, Manuelle is 
recognized as one of the finest tropical artists; a singer/songwriter with a piercing tenor who can croon as well 

as he can improvise, carrying on the legacy of the great soneros ofh.is native Puerto Rico.• ln the past two 
years, after parting ways with longtime label Sony and launching his own music company, Kiyavi, Manuelle 

has become an impresario who has made major-label achievements with a successful independent bus iness 
model.• Manuelle spoke to Billboard about the evolution of both tropical music and his career. 

Your label, Kiyavl, is named after your three 
children. Was It merely a sent1mental move? 

Yes, but at the same time, it allows me t-0 be 
more involved. The company becomes 
som ething more emotional for the artist. 
The name of my label. from the onset, bas 
meaning for me. Even though it seems like 

something fancy or superfluous, J did it with 
that inten t. This feeds m y ch ildren. And 
every day when I wake up and say "Kiyavi," 
that' s what l'm working for. 

Was that the primary molivalion for cre
ating your labe l? 
That, and I felt I had arrived at a point where 
I could do other things and not simply be an 
artis1. I was practically a label by then. I was 
the musical producer of my albums, I had 
input in the videos, in the album artwork. in 
much of the process. 

Talk about your childhood. Were there 
musicians ln the family? 

My father wasn't a musician but he was a very 
musical man, and at home he'd play wharever 
album was hot in the market He was a big fan 
of tropical music.. That was back when Fania 
was at its height. 8utasformeha,1ngan inkling 
ofbeing musical, it started in the sd1ool talent 
shows. I liked to participate. I liked to sing. 

It was the kind of town whe re there wasn't 
a conservatory or a m us ic sd100I. It was the 
kind of town where, if you wanted to do mu,;c, 
you had to do it yourself. 

You recorded more than 10 atbums in more 
than 10 years with Sony. When you look 
back, do you feel nostalgic for the time you 
lived thro.ugh1 w hen artists wcro developed 

rather than dropped afb>r two albums? 
Yes, it saddens me, but it saddens me m ore 
tha t I didn't know then what I know now 
a bout the industry. I think, •wow, ifat th is 
point in time, with the industry in the s tate 
it is, I have my own label a nd I can see prof~ 
i ts . ca n you imagine when you actually sold 
1 million albu111s?" At the time, you would 
get an a.dvance and you thought it was huge. 
But it's an evolution and l c.an'tcomplaln; l 
lived <me of the best moments in the record 

Shy no longer VlCTOR MANUELLEenchants fans in Medellm,Colomb1a, during his 
2009 summer tour The once-reticent singer 1s now a dynamic 11ve performer 

industry, when salsa was at its height. And 
when the industry began to change, I didn't 
complain about my company: I just thought 
I had to change with the industry. I can't ask 
of a company things that don't make bus i
ness sense for them. 

When did you begin wri ting your 
own songs? 
Since my second album. T he person who 
really opened my eyes was Gilberto [Santa 

Rosa), wh o said , "These songs arc as good 
as anyone's." And at one point he told me 
if! wasn 't going to record them, he would. 
That's wh en I started to gain confidence 
as a writer and started g iving songs to other 
artists like Milly Quezada., Ismael Miranda 
and Gil berto. 

But I've always thou ght that the mix o f 
writers brings more va riety to an album. 
Even in the past three, four years, when 1 ·ve 
been writing more cont inuedon >>p32 
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Co:ngratulations Victor! 
TheiASCAP family salutes you and is proud to celebrate your achievements ,nd success! 

Al' .,,_ .. 
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Si Te Dijeron ••• 

Tengo Ganas ••• 

Nunca Habf a Llorado Asf ••• 

LI ego El Amor ••• 

Mframe ••• 
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- ' 
Al1fewell-hved(clockwisefromtop lefl) VICTOR MANUELLEw1t hMARCO ANTONIO SOLIS (center)and 
GILBERTO SANTA ROSA (right), w ith children from the Boys and Girls Club m Puert o Rico, where he was 
named 'godfather' of the group's center m 2008, with SIN BANDERA dunng a performance in Puerto Rico, 
with boxer TITO TRINIDAD (center)and EDDIE PALMIERI (lefl),andasa babyw1th his parents 

from >>p28 than ever, you' ll maybe find 
six: of my songs on an album. 

W hat is your writ ing process? Do you write 
lyrics or music first? 

Because I don't play an instrument, a melody 
can come to me when I'm in the middle ofa 
flight (he begins singing! and I add the lyrics. 
And if they don' t suit the music, I erase every
th ing and start from scratch. Sometimes, J 
get my best ideas from m ovil-s; I'm motivated 
by things r see. And I write most ofrny songs 
o n ai rplanes , 

Or, when I'm in Puerto Rico, driving from 
San Juan to lsabela, a melody will come into 
my head, and if I don' t have my tape recorde r 
on hand, I'll h ave to s ing it to myself the whole 
way so I don't forget it. And sometimes the 
melody just van ishes. It's the worse thing. 

Now, the Black Berry has saved me. Lis ten, 
for example, I have a melody re-corded in here 
[takes out his Black Berry and plays back his 
h umming vokef. The problem is, if J'm on a 
plane, I don't want the person 11ext to me to 
feel u ncom fortable so I have to jus t kin d of 
mumble into my BlackBerry. 

··~· ,_. 

You also sing pop. Do you see yourself as a 
pop or tropica l a rt ist? 

My name is Victor Manuelle and, in the pages 
of Latin music history, I'm a salsero. I took ad
vanlage of my status as a salsero to s ing pop. 
Tropical music is very hard. It's not som ething 

you learn to do. Or you have it inside you or 
you don't. Tropical music is like a pair of jeans; 
it never goes out of style. But today's salsero 
has to represent a new generation . 

Many people think t ropical m usic i s in a 
downward slide. 

People always want to bJame the current gener
ation. But tropical mllsic from the l 960s has 
nothing todo with the music from the 1C)90s. It 
has to change. It's a different listener. Music by 
Tito Puente and Machito was big band music, 
which was spectacular, but it sounds noth ing 

like Hector La voe, nor does Hector Lavoe sound 
anyth ing like Luis Enrique or Jerry Rivera. We 
need to take into account that today's listener is 
more [a fan off top 40. 

The q uestion is, how do you carry the mes
sage of tropical music without losing the essence 
of the m us ic? You have to do something new so 
you can hook the yolltlgerlistener. It's what hap
pened to rcggaet6n. It became the top-selling 
genre and they realized they had to fuse it with 
bachata or merengue because the sound had be
come repetitive. 

We're in the middle of tha t evolution. With 
bands like Aventura, we're rcinverl.ting the sound 
of tropical music. And it's not about sacrificing 
the essence of the musk. If that were the case, 
Hector Lavoe and Willie Colon wouldn't have 
done what they did, sacrificing the essence of a 
big band. Because it used to be 25 musicianson-
5tage and they switched that for two trombones 
and for a sound that was initially very criticized. 

Since- you launched Kiyavi1 each of vour al· 

bums has been speclflc In Its Intent. Talk 
about your most recent one, '' Yo Mlsmo.'' 

Jt' s a continuation. My first solo album was titled 
"Soy" (I Am) and this is a follow•up of that line, 
"Yo Mismo• (Myself). So, my three albums [s ince 
creati11g Kiyavif have been "Soy; "Muy Personal," 
(Very Personal), "Yo Mismo." It sounds egocen• 
tric but l've gotten so involved in the business
in the businessman, in the artist. in the A&R 
process- that I feel each one of my albums has 
more of Victor Manuelle in them. 

Eventus 

salutes 

Victor Manuelle 

for his achievements 

and contributions 

to music. 
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On behalf of Jose Diaz and Al 
55 Corabelle Awenue • Lodi NJ 

Nulife Music Entertainment and it's at1 i~b 
salutes and congratulates their ou,n 

• 

1c or anue e 
the superstar 

with the most #l 
troP.ical albums in 
the histor of 
Billboard agazine 
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VICTOR'S 

COLLABORATORS SHARE 
MEMORIES OF MANUELLE 

In the Hector Lavoe film "El Cantante," in 
which Victor Manuelle portrayed Ruben 
Blades, "he had no problem whatsoever 

playing one of his idols. [At an audition], he 
sang like Ruben and that was it. He got the 

part in a matter of 60 seconds. Once we 
did the shoot and he wore Ruben's 

trademark hat and started to hum the 
acoustic version of Ruben's song in the 

auditorium, it was magic. He whispered the 
song, with the intimacy of that moment 

that I remembered witnessing, when 
Ruben stepped onstage and dedicated the 

song to Hector Lavoe. Victor got it, nailed 
it. From that moment on, all the work 

stopped. [Co-stars Marc Anthony and 
Jennifer Lopez] were in awe. And so was I." 

Screen p resence VICTOR 
MANUELLE'S perform ance tn 
'El Cant ante ' won the p raise of 
directo r L EON ICHASO (righl) 

-LEON ICHASO, DIRECTOR OF "EL CANTANTE" 

"We dressed him for a concert tour and for one of his albums ["Decision 
Unanime"]. He's like a young Elvis Presley. He has such great looks and 

charisma, and it's very easy to create a frame for that personality. I got to 
see him at Carnegie Hall and 1t was so great because he looked so 

handsome and [had] all those women screaming. I had taken a [young 
female] friend who had heard of him but had never seen him. It was so 

funny to see the power of Victor- because she's very proper and she was 
up there screaming and was in love w ith the rest of the crowd. It's really 

exciting to watch him perform because you understand how some 
people got it. And he really does. He had the crowd at his feet." 

-NARCISO RODRIGUEZ, FASHION DESIGNER 

" I brought him in to co-host with Lucero the Latin Grammys in New 
York. What I admire about him the most is his ability to [improvise] 
on-air. He's got this ability where in the middle of a salsa jam he can 
take a look around and see or pick up situations that are happening. 
He did this at the Grammys. We introduced Lucero first and then he 

came out singing-not one of his songs, but singing to what was going 
on there, pointing out different artists and different people in the 
audience, and he just kept improvising over it. It blew everybody's 

mind. What I respect most about him is that ability. It's a great gift." 

-CISCO SUAREZ, UNIVISION VP/DIRECTOR OF SPECIAL EVENTS 

"Victor Manuelle is one of those artists who is here to stay. Every 
achievement. every step forward he takes in his career is well

deserved. I'm happy to see I wasn't mistaken when I saw in Victor 
Manuelle a special talent." 
-GILBERTO SANTA ROSA 

"He's a great artist and a great person. He was there when I 
launched my last album. We did the launch [concert] in Cartagena 

[Colombia] and he wanted to surprise me onstage, [but] they didn't 
warn me in advance that he'd be there. He suddenly came up out of 
the audience singing a song we'd recorded together. I always sing it 

with a member of the chorus. It was a beautiful surprise and that 
came from him, not us; he wanted to be there at a really special 

moment for me. It was an unforgettable moment." 
-JORGE CELEDON 

Quotes compiled by Ayala Ben-Yehuda. 
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Congratulations 

V I 

on your career and success. 

Its been a great 16 years! 

From The Worldwide Relentless Staff, and your colleagues: 

ArcAngel, De La Ghetto, Don Omar, Elvis Crespo, 

Gilberto Santa Rosa, Ivy Queen, Jerry Rivera, Jowell Y Randy, La India, 

Luba Mason, Luis Enrique, Millie Quezada, "Our Latin Thing", 

Ruben Blades, T ego Calderon, Wisin Y Y andel 

261 East 134th Street • 2nd Aoor • Bronx, New York 10454 • T: 347•269-8130 • F: 347·26S-8131 • www.therelentlessagency.com 
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BDSCertified Spin Awards January 2010 Recipients: ~N~~f ertf f iTB~ 
• 800,000 SPINS 

Big Girls Don't Cry/ Fergie /Will.l.Am/A&M/lnterscope 

• 700,000 SPINS 
I'm Yours/ Jason Mraz/ Atlantic/ARP 

• 600,000 SPINS 
I'm like A Bird/ Nelly Furtado/Dreamworks/lnterscope 
Over My Head (Cable Car) /Fray/ Epic 

• 500,000 SPINS 
Use Somebody /Kings of leon/RCA/RMG 
You Found Me/ Fray/Epic 

• 400,000 SPINS 
Blame It/ Jamie Foxx Feat. T-Pain/ J/RMG 
Dangerous/ Kardlnal Offishall Feat. Akon/ Konlive/Gellen/lnterscope 
Miss Independent/ Ne-Yo/Def Jam/lDJMG 
So Sick/Ne-Yo/Def Jam/lDJMG 

• 300,000 SPINS 
The World/ Brad Paisley/ Arista Nashville 
What About Now/Daughtry/RCA/RMG 
Whatcha Say/ Jason Derulo/ Beluga Heights/Warner Bros. 

• 200,000 SPINS 
American Boy /Estelle Feat. Kanye West/ Home SchooVAtlantic 
Empire State of Mind/Jay-Z + Alicia Keys/ Roe Nation 
Fall/Clay Walker/ Asylum/Curb 
Fallin' For You/ Colbie Caillat/ Universal Republic 
Fireflies/Owl City/19/ Universal Republic 
I Run To You / lady Antebellum/Capitol Nashville/Capitol 
If I Were A Boy/ Beyonce/Music World/Columbia 
Just A Dream/ Carrie Underwood/19/Arista Nashville 
Lot of Leavin' Left To Do/Dierks Bentley /Capitol Nashville 
People Are Crazy/ Billy Currington/ Mercury 
Replay/ lyaz/Time Is Money/Beluga Heights/Reprise 
Sexy Chick/ David Guella Feat. Akon /Astralwerks/Capitol 
She's Country/ Jason Aldean / Broken Bow 
Sideways/Dierks Bentley/Capitol Nashville 
Sweet Thing/ Keith Urban/Capitol Nashville 
TiK ToK/ KeSha /Kasz Money/RCA/RMG 
Whatever II ls/ Zac Brown Band/ Home Grown/Atlantic/Bigger Picture 

• 100,000 SPINS 
Do You Remember/ Jay Sean Feat. Sean Paul & Lil Jon/ Cash Money/ 

Universal Republic 
Hard/Rihanna Feat. Young Jeezy/SRP/Oel Jam/lOJMG 
I Wanna Make You Close Your Eyes/Dierks Bentley/Capitol Nashville 
I'll Walk/ Bucky Covington/ Lyric Slleet 
If You Only Knew/ Shinedown/ Atlantic 
Smile/ Uncle Kracker /Top Dog/Atlantic 
Southern Voice /Tim McGraw/Curb 
That's Not My Name/Ting Tings/ Columbia/Red 

• 50,000 SPINS 
According To You/Orianthi/TAL/Geffen/lnterscope 
All Or Nothing/Theory of A Deadman/ Roadrunner/RRP 
American Saturday Night/Brad Paisley/ Arista Nashville 
BedRock/Young Money Feat. Lloyd/ Cash Money/Universal Motown 
Can't Live Without You/ Charlie Wilson/ Jive/JLG 
Cryin' For Me (Wayman's Song)/ Toby Keith/Show Dog-Universal 
Doesn't Mean Anything/ Alicia Keys/ MBK/J/RMG 
Fall At Your Feet/ Jesse Cook/Narada 
How Low/Ludacris/ DTP/Oel Jam/lDJMG 
Lile Alter You/ Daughtry/ 19/RCA/RMG 
Live like We're Dying/ Kris Allen/ 19/Jive/JLG 
Muddy Water /Trace Adkins/Capitol Nashville 
Regrel/LeToya feat. Ludacris/ Capitol 
Say Aah/Trey Songz/ Songbook/Atlanlic 
That's How Country Boys Roll /Billy Currington/ Mercury 
Twang/ George Strait/ MCA Nashville 
Two Is Better Than One/ Boys like Girls Feat. Taylor Swift/Columbia 

CONGRATUlATIONS 
To EVERY SPIN AWARD 

WINNER! 

11iclscn .. ... sos 
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SHY GIRL 
Laura Marllng1s songs 

take center stage 

BARE IT ALL 
New singer, olbum for 

Barenaked Ladles 

WAH-WAH PEDDLER 
Peter Frampton, 
OG of Auto-Tune 

SAM I AM 
Boston rapper rockets 

Into notoriety 

BEST MAN 
Danny Gokey makes 

strong country debut 

1:m:11 BY CORTNEY HARDING 

NOVEL CONCEPTS 
Coheed And Cambria's Surprisingly 
Accessible 'Year Of The Black Rainbow' 

There's pop cuhurethatcan be consumed in bite-sized chunks, 
and then there's pop culture that requires investment. Top 40 
singles and sitcoms can generally be enjoyed in a vacuum
one doesn't need much context to enjoy a poppy beat or a half
hour a.bo ut the antics of a group of funny friends. But 
ine<easingly, there's culture that renders all but the most de
voted follower completely baffled unless they know the back 
story- think "Lost.'" 

Until recently, the proggyhard rock band Coheed and Cam
br ia belonged in this category as well-all of its albums were 
concept pieces based on a series of comics called ·111e Armory 
Wars" written by lead singer Claudio Sanch ez. Coming in 
halfway through and understanding what was happening was 
nearly impossible. 

But the group is taking a more populist approach with its fifth 
album, "Year of the Black Rainbow,• due April 13 on Columbia. 
While it's officially a "prequel" to the comic series, the album is 
also written in a way that makes it en joyable to the uninit iated. 

•for a long time, 1 had a hard time conveying myself when I 
was writing songs," Sanehez says. "'I was hiding behind a work 

of fiction. But now I think we've come a long way and written 
something tl1at can appeal to our fans and people that aren't fa. 
miliar with us." 

Manager Blaze fames says the band has always wanted to ap
peal to a broader base. lo help new fans catch up, the group is 
releasing a short video that outlines the Coheed and Cambria 
story so far. A key piece of the marketing campaign for new fans. 
according to Ni11a Webb, the band's product ma11ager at Colum
bia, is the idea that "the story starts now." 

Longtime fans, however, shouldn't feel left out. The act will 
release a deluxe version of the new album with a novel, co
written by Sanchez and comic book author/novelist Peter 
David, that covers the entire story of .. The Armory Wars." 

"The st.orywas convoluted even to really hardcore fans,"" James 
says. "This allows them to get a full picture of everything that 
happened over the cycle." 

The deluxe set, which retails for $39.99, will also contain a 
.. black card" that allows fans early entry to shows, discounts on 

merchandise and access to downloads and contests. T here's also 
a DVD that details the making of the album and two extra bonus 
tracks not available on the standard release. 

Webb says the band has sold almost 10,000 pre-orders of the 
deluxe package on its Web site, and that half of those were made 

before any of the music was available. T his might be because 
rabid fans are used to buying deluxe sets- after the band per
formed its discography across four nights in three cities, it re
leased a CD/DVDofthe shows calle<l "Neverender: Children of 
the Fence Edition/ a n ine-disc set that retailed for $110 and sold 
out the entire 15,000-copy run. 

'fo reach beyond hardcore fans, the band is taking the track 
• Juggernaut" to radio, and Webb says it's starting to sec signs of 
success. "'I've been getting e-mails from DJs and program direc
tors at modern rock stations telling me the song has been win
ning nighttime battles, a nd they are really excited about it," she 
says. "We've been workingatthis for years, and I do feel like it's 
their time to break at radio.· 

Coheed and Cambria is also plann ing a tour to support the 
new album, star ting stateside in April before heading to Europe 
in June. Last year, the band played festivals like Bonnaroo and 
Austin City Limits in hopes of reaching a wider audience. 

"They were playing to an audience that is inten·sttd in jam 
bands, and they got a strong response: Webb says. "People are 
starting to see these guys are very talented musicians and not 
just ignoring them because of preconceived notions about who 
they are ... 

Sanchez says the act's ability to attract new fans is indicative 
of how far it has come as a group. "The band is m ore coherent, 
and we have a great production team. so we can really focus on 
the music.• he says. "I feel like that atmosphere led to this record 
being leaps and bounds beyond our earlier stuff, and J think peo
ple will respond.· 
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13lJZZ 
>>>WORLD CUP 
ACTS ANNOUNCED 
The Black Eyed Peas, 
John Legend and Alicia 
Keys will be Joined by a 
host of South American 
and African music stars 
for the FIFA World Cup 
Kick-Off Celebration 
Concert June 10 in 
Johannesburg. Other 
acts include Colombian 
superstars Juanes and 
Shakira; Mali's 
acclaimed duo Amadou 
& Mariam, singer/ 
guitarist Vieux Farka 
Toure and desert blues 
outfit Tinariwen; and 
Benin's Angelique Kidjo. 
So far1 host country 
South Africa has three 
acts In the lineup: rock 
acts BLK JKS and the 
Parlotones and folk 
singer/songwriter Vusl 
Mahlasela. It's the fi rst 
time the tournament has 
been staged in Africa. 

>»LADY GAGA, 
BEYONCE MATCH 
MARIAH'S RECORD 
With one song, two 
divas make history on 
Billboard's Pop Songs 
chart. With a 2·1 rise for 
"Telephone/' Lady Gaga 
and featured artist 
Beyonce have tied the 
record for most No. ls 
since the Nielsen BOS· 
based radio airplay 
chart launched In 1992. 
The two join Mariah 
Carey, who tallied six 
chart•toppers between 
1993 and 2005. Lady 
Gaga and Beyonce pass 
Avril Lavigne1 Pink, 
Britney Spears and 
Justin Timberlake, each 
with five No. 1s. Beyonce 
first led Pop Songs with 
"Crazy in Love" in 2003, 
while Lady Gaga first 
appeared on the chart 
just 16 months ago. 

>»KINGS OF LEON 
PREP SUMMER 
SHED TOUR 
Kings of Leon have 
announced a summer 
amphitheater tour. The 
trek, which runs June S· 
Sept. 23, begins in 
Atlantic City, N.J., with 
three East Coast dates 
before the band heads 
to Tennessee to headline 
the Bonnaroo festival. 
The tour then picks up in 
July. The band's most 
recent album, "Only by 
the Night," earned three 
Grammy Awards earlier 
this year, including 
record of the year. 

Reporting by Diane 
Coetzer. Connor 
McKnight and Gary Trust. 

ll:J!3I BY ANDRE PAINE I 

Twice Shy 
Laura Marling Returns, Bigger And Bolder 

When I.aura Marling first emerged from the 
U.K. alt-folk scene, she was a painfully shy
if precociously talented-17-year·old. But now 
her second album finds her growing in confi• 
dence, both as a per-son and as a songwriter. 

"I was just a tiny little kid. so I found it quite 
weird and difficuJt," say:; Marling. now 20, of 
the attention that surrounded her 2008debut, 
''Alas I Cannot Swim,'' and its nomination for 
that year's Mercury Pr ize. 

T he record moved 13.000 copies in the 
United States, according to Nielsen Sound Scan, 
while the Official Charts Co. confirms 73,000 
U.K. sales. But Marling's team expects the fol
low~up, .. I Speak Because I Can""- released 
March 22on Virgin in the United Kingdom and 
Europe and April 6 in the States on Astralwcrks 
- to significantly build on that success. 

At home, rousing lead single· Devil's 
Spoke" was 8-listed at national top 40 network 
BBC Radio 1, while her live following has 
grown to the extent that she sold out London's 
2,800•capacity Royal Festival Hall last Augus t. 

"It's definitely moved up to a ditfrrent au
dience," London-based Virgin Records VP of 
marketi ng Sarah Sherry says. "lt shows that 
Radio 1 wants to support her as an artist.~ 

"' I Speak Because I Can" is a rich, assured 
set, helmed by Ryan Adams/Kings of Leon 
producer Ethan Johns, who brings son,e sub• 
t ie American a textures to her rootsy, live 
so,,nd. Marling says she chose Johns partly 
because Adams' "Heartbreaker" wa~ the .. first 
album I fell in love with on my own account." 
as opposed to being influenced by her father 
or older sisters. 

Nonetheless. that family upbringing in the 
Berkshire countryside remains pa.rt of such 
songs as the sprawling ballad "Goodbye Eng• 
land (Covered in Snow)." "J'vc d ung to that 
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landscape as a kind of identity," the London• 
based Marling says. "I try to go back as often 
a, I can." 

I !er visits home are likely to be Jess fre• 
quent in the comir1g months as.she plans U.S. 
live dates and promotion in May, following 
her European/U.K. tour that surts April 1 at 
Berlin Privatdub. 

New York-based Astralwerks senior direc
tor of marketing Risa Morley says Marling's 
eight-date North Ame rican tour in February 
was practically sold out thanks to her "loyal 
and growing following.' 

"She bas roots in an Anglophile audience." 
Morky adds. "But this albu m could break 
n ew groun d for her,'' thanks to its "'Ameri
can sensibility.'' 

"'Devil's Spoke'' will go to noncommercial, 
college and specialty radio in late March, while 
there has been a good response from music 
and li festyle press, Morley adds, with Ameri• 
can Vogue recently featuring the singer. 

Marling is part of a new, c.lose•knit U. K. folk 
scene with acts including Noah & the Whale 
and Mumford & Sons, whose multi•instru
menulist Marcus Mumford was also her long• 
time drummer. 

Morley believes such associations will help 
Marling •get recognition and media attention 
in the U.S .. particularly as Mumford & Sons 
have built a solid {American] following." 

Marling describes Mumford & Sons' recent 
stateside success as "'just phenomenal," al
though she ruefully concedes Mumford will 
now 1ikdy be too busy to appear on her next 
album, which she expects to record in June. 
Nonetheless, one suspects the sense of won
der that infuses her music will prevail. 

"T find something incredibly magical about 
playing music with people," she says. 

~ BY ROBERT THOMPSON I 

NAKED 
AMBITION 
Barenaked Ladies 
Bounce Back After 
Split With Singer 

T h e re we re do uble takes 
aplenty from sports fans attend
ing the recent Winter Olympics 
in Vancouver. \Vas that really 
Canada's favori te quirky pop
rockers the Barcnaked Ladies 
busking on Robson Street? 
True, lhere's been plentyofup
heaval for the band in the last 
co uple of years, but su-rely 
things weren't that bad. 

In fact. with new album "All 
in Good Time· due March 23 
in Canada and March 30in the 
United States. tliestunt was an 
attempt to m irror the band's 
late-'80s beginnings. when it 
first captured attention by 
playing on the streets of its 
1bronto hometown. 

" I tis absol,,tcly a rebirth and 
reinvention of the band," says 
Ed Robertson, now the band's 
lead vocalist after the departure 
of co-singer /guitarist Steven 
Page in February 2009. "!twas 

something we'd worked hard 
at for 20 years-I wasn't going 
to let it d ie away." 

Page left the group foUow
ing his 2008 arrest for cocaine 
possession, just before the act 
released its kids' album "Snack· 
time!" (Desperation), which 
has sold I 11,000 copies in the 
United States. according to 
Nielsen SoundScan. 

While many people saw Page 
as the band's linchpin, Robert• 
son stepped up on the n ew 
record, composing and singing 
nine of the album's 14 tracks. 
Multi-instrumentalist Kevin 
Hearn and bassist Jim Creeg• 
gan also write and sing (Tyler 
Stewart sticks to the drums), 

with Heam'sguita.r•driven "An
other Heartbreak" one of the 
standouts on an album chock
fu 11 of t he Ladies' trademark 
witty, mdodic songs. The lead 
single, the poignant ballad "You 
Run Away," may pointedly dis
,u~s Page's departure but, mu• 
sically at least, the band doesn't 
seem to be missing him at all. 

GI.OBAl.1:>lJI_SI: 
EDITED BY TOM FERGUSON 

>>>BOXING 
CLEVER 
In musical terms, Katie Noo
n.cm is a great explorer- since 
her 1998 recording debut in 
alt-rock band George, the 
Australian singer's career has 
expanded to take in jazz and 
classkal music. But the lat
est stage in her voyage of 
discovery finds her back on 
rockier shores with new al
bum "Emperor's Box," backed 
by her new three-piece band, 
the Captains. 

Co-produced by Noonan 
with Grammy Award winner 
Nick Didia, the album is due 

April 9 In Australia on Sony 
Music.. It's her second album for 
the major following her 2008 
covers set, "Blackbird." This 

time1 Noonan1 who's published 
by Mushroom Music Publish
ing, has penned all the tracks 
with a little help from some fa· 
mous fr iends, including Split 
Enz mainstay Tim Finn, pop 
singer Sia Furler and Don 
Walker from veteran Aussie 
rock act Cold Chisel. 

Noonan's first album, Ge
orge's '"Polyserena,ii was an 
Australian No. 1 in 2002; but 
with "Emperor's Box," she's 
targeting a wider audience. "I 
feel we've made a record 
which has international legs," 
she says. "It's the best thing 
I've ever done." 

An international strategy is 
now being drawn up, she adds. 
Meanwhile, Noonan and the 
Captains are touring domestl-
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The Ladies' erstwhile singer 
isn't the only significan t figure 

missing from the scene these 
days. In July 2009, the band split 
with Nettwerk Music Group 
CEO/manager Terry McBride, 
who helped guide t he act to its 
major U.S. breakthrough with 
1998's 3.6 million-selling 

"Stunt" (Reprise/ Warner). 
Instead , the group s igned 

with Cam S's Jordan Feldstein 
beca use of what Rober tson 
dubs Feld.stein's "comprehen• 
sive vision for the band."' While 
the new album appears on the 
act's own Raisin Records im~ 

print, a one-album North Amer
ican deal with EM I Mus ic's 

label services unit will see the 
major provide sales, d igital, 

marketing and other support, 
making for the band's closest 
relationship w ith a major since 
it split from Warner after 2003's 
"Everyth ing to Everyone• al
bum. which sold 360,000. 

Feldstein says the EM I rela

tionship is paying dividends, 
w ith O lympi<.:s-rdatedappear
ances on NBC's "Today" and 
CTV's "Canada AM.· Further 
U.S. TV appearances, includ• 
ingABC's"Live With Regis and 
Kclly" are sclmluled around the 
release date. Meanwhile, "You 

Run Away" is gaining at triple 
A and hot AC formats and has 

so far peaked at No. 30 on Bill
board's Canadian Hot 100. 

'!he band kicks off its Cana
dian tour April 6 at the Save• 
On-Foods Memorial Centre in 
Victoria, British Colu m bia, 
with U.S.datesstarting May l 0 
at Nashville's Ryman Audito
r i um. A digital co py o f the 

album is bundled with each on
line ticket purchase. 

"We're promoting this aJbwn 
with a lot more concentrat ion 
tJ1an we have in q uite a wh ile," 

Robertson says. "We'redoingit 
because we're really excited 
about the songs we've written 

and it's fun for us to see people 
rooting us on." 

Clothes off, guitar on: 
BARENAKED LADIES .,. >~ 1/~{ 

- -- 'Jf · ... 7 

cally through March 27 in sup• Sam Genders, and it's little sur-
port of lead domestic single prise that the fourth album has 
"Page One:· which dropped a new, yet refreshingly robust 
Feb. 19. The singer is booked sound. But it retains the dis-

In Australia by the Harbour 
Agency. -Lars Brandle 

> > >TUNNG TIED 
U.K. folk/electronica actTunng 
has been on the road in the 
two-and-a-half years since re-

leasing its third album "Good 
Arrows" (Full Time Hobby), 
which has meant a slowing in a 
previously rapid-fire release 
schedule o f three albums 
within three years. 

While lts predecessors were 
swiftly recorded, on its Euro

pean release" ... And Then We 
Saw Land " ( March 1), Tunng 
"really wanted to push the pro

d uction and songwriting Into 
a full-band, uplifting mega
chorus, wonky brass experi~ 
ence," founding member Mfke 

Lindsay says. After touring, he 
adds, "taking the biggest tunes 
from the last three albums to 

produce a live show that left 
us jumping in the air, we 

wanted to create a record that 
had all those moments In one." 

Factor in the departure of 
Lindsay's songwriting partner 

tinctive Tunng elements that 

the band claims has helped it 
garner global sales of around 
30,000 units per album. 

The act 's appetite for tour

ing remains healthy and the 
Windish Agency Is scheduling 

May North American shows, 
following a Coda -booked Eu
ropean tour that wraps A pril 

30. PIAS handles European 
dist ribution1 while Thrill Jock
ey will issue the a lbum state· 

side In April. - Gary Smith 

>>>NEW FIELDS 
Sunderland, U.K.-based art· 
rock outfit Field Music is noth

ing If not ambitious. 
After a self-imposed three

year hiatus, the band-co
fronted by multi-Instrumen

talist brothers Peter and 
David Brewls- returned Feb. 
15 with its third album, the 20· 
track d ouble·CD "Field Music 
(Measure)," released world

wide through U.K.-based ind
ie Memphis Industries and 
local distributors. 

At less than 70 minutes 

long, the album could fit on 

one CD, but the brothers were 
determined it should be a dou
b le . "I like shorter a lbums," 
Peter Brewls says1 "and put• 
t ing it on two discs split s it into 

smaller morsels ... 
The siblings were members 

of early versions of U.K. acts 
Maximo Park and the Future
heads before forming Field 

Music in 2004. Its 2005 self· 
t it led debut album drew crltl
cal acclaim, as d id the 2007 

follow-up "Tones of Town," al· 
though neither entered the 
charts. ''Tones" has sold 7,700, 

according to the Official Charts 
Co .• and after two weeks of 

release, the new set's U.K. 
sales had matched the debufs 
6,000 copies. 

After five months In t he stu· 
d io, Brewis says the band

which pe,forms as a four-piece 
live-ls enjoying touring. A 
nine-date U.K. tour booked by 
Free Trade Agency wrapped 
March 6 ahead of North Amer
i can shows March 15·29-
booked by the Agency Group
opening for fellow Brit band 
the Clientele. Field Music's pub
lishing is copyright control. 

- Steve Adams 

Since he started his career in the 160s, Peter Frampton has maintained his reputation as an 
electrifying guitarist and solo artist. most famously on 1976's multiplatinum live set "Frampton 
Comes Alive!" Five dc1ys after his 60th birthday, the Brit ish legend will release one of the m ost 

personal albums of his career. "Thank You Mr. Churchill" (April 27, A&M/New Door/UMe), which 
features songs that reflect on early memories as well as t roubling world issues. Frampton 
spoke w ith Billboard about his childhood, upcoming touring plans and w inning his first two 

Grammy Awards in 2007 for the instrumental a lbum "Flngerprints.u 

1 How I$ the album autobiographical? 

There are two so ngs that m ake it autobio
graphical. "Thank You Mr. Churchill" uses 
[Winston[ Churchill as the man signifying 
the winning of the Second World War and 
bringing my father home. I just thought, 
"W hat ifhe hadn't been there? Wou ld I be 
here today?" That led me to "Vaudeville Nanna 
and the Banjolele."' I had th is memory as a 

child of my grandmother leaving a banjolele 
in our attic and saying to my father, .. Leave 
th is up there, and maybe Peter will get cur i
ous and you tan show it to him one day." So 
it is the story of how I started playing, a nd the 

track is very impor tant to me. 

2 Why was it a good t ime to release an 
a lbum with such topical lyrics? 
I don't think it was necessarily the right time, 

it was just when it happened. In the past you 
wouldn't hear me voicing my opinion on the 

greedy pigs on W• II Street, but I felt that I 
wanted to say something about it, because 
we're all thinking it, and people are still deal· 
ing with it. Becoming m ore open to what's 
going o n around me gave me so much more 
to write about. Yes, there are love songs and 

rock·n·rollers on the album, but there are some 
things that have special meaning for me too. 

3 There are many straightforward rock 
songs on " Churchill." W hat made you 

veer away from more technologlcally ad· 
vanced m usic? 

For me, live music is where it's at. I went 
throug h a computerized phase in the '90s, and 
afterward I realised that ifs sort of soulless. 
The more I tum the computer on to write a 
song, the less I get from the song. My most en• 

joyable times playing are in front of a live au
d ience. It's all about moving and breathing and 

playing off other musicians , and that's what I 
tried to capture on the record. 

4 After decades of working in t he music 
Industry, how did lt !eel to llnally get rec
og nized by the Grammy Awards in 2007? 

I had thought that it was ju.st not in the cards 
for me, so it really was a surprise when I got 

nominated twice for the same album. And I 
thought I'd never win , because I was u p against 

(legendary guitarist] Larry Carlton. 
And then I got it, and it was a very 
surreal moment for m e. The first 

person that ran toward m e after the 
ceremony was Larry Carlton, and 
he gave m e a b ig hug and congrat• 
ulated me. 1 couldn't speak. I think 
that meant as much to m e, if not 

more, than the award. 

5 Do you feel you ' v e made 

your definitive statement as an 
artist? 
11,e day I drop dead, I will be re
membered for "Frampton Comes 
Alive!" But for me, every day is a 
bonus. I'm working on my eighth 
year of sobriety, and the last seven 
years have been pretty am azing. 
It's wonderful to have the energy 
and the clear head now to enjoy the 

creativity. I do see the best things 
up the road- not necessarily for 
blockbuster a lbums, but for the en• 
joyment of me as the musician :rnd 
the person. 

6 How do you plan to tour 
behind the al bum? 

We're starting the American tour 
halfway through May. We'll be doing dates 
alone, some festivals with Steve Millet. and we 
have a co•headlin ing tour for ::,,.;x weeks with 

Yes. who I played with many times in '75 and 
76 and haven't played with since. Then we're 
going to possibly Australia in August, and 

maybe Europe in October, We'll see what we 
do next year, but I want to work this year . ... • 
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Al_l3lJIVIS 
JORGE DREXLER 
Amar la Trama 

Producers: various 
Warner Spain 
Release Date: March 16 

On Jorge Drexler's latest al 
bum. "Amar la Trama.N the 

Uruguayan singer/songwriter 
-perhaps best-known for 
his Academy Award-winning 

song "Al Otro Lado del Rio" 
f rom the 2004 fi lm "The Mo· 
torcycle Diaries"-delivers 
another set that encourages 
repeated listening, Poetic 
ly rics address some of his fa
miliar themes: fated encoun
ters, global wanderings, the 
South American experience 

and the universal wonder of 
everyday moments. Drexler 

and a diverse band of musi
cians recorded "Amar la 

Trama" in front of an audi 
ence during a tour-day pe

riod in Madrid. Highl ights in
clude "Toque de Queda," on 
which Drexler returns to h is 
Southern roots musically 

and themat ically (the title 

means "curfew") in a duet 

with Spanish actress Leonor 
Watling, who's also the 
mother of h is son. The jazzy 

pop fanfare on opener "Tres 
Mil Mil lones de Latidos" can 

seem fussy at t imes, d is
tracting from Drexler's voice, 

which is more expressive 
when set off by quieter 
arrangements. That 's appar-

ent on t racks like "Nocti l· 

uca," which is dedicated to 
his son and features electric 
guitar, drums and some 
evocative tinkling from a 

child's music box.-JCN 

THE KNIFE/MT. SIMS/ 
PLANNINGTOROCK 
Tomorrow, In a Year 
Producers: The Knife, Mt. 

Sims, P/anningtorock 
Mute 

Release Date: March 9 
Given the increasing sophis· 

tic3tion of the Knife's recent 
live shows-not to mention 
the outright performance

artweirdness of singer Karin 
Dreijer Andersson's other 

musical p ro ject. Fever Ray
it makes sense t hat this 
Swedish electro-pop duo 

would t urn t o opera for its 
follow-up to its 2006 break· 

out album, "Silent Shout." 
But that's about al l that 
makes sense on the Knife's 

latest release, .. Tomorrow, in 
a Year," which is said to be 

based on t he life and work 

o f Charles Darwin. Commis
sioned by Danish theater 

group Hotel Pro Forma. the 
a lbum is a sprawl ing, ex per· 
imental work defined more 

by ambient synth hum and 
f ield•recordtng rustle than 

by melodic hooks or dance
able grooves. (The Kn ife 
wrote and recorded the 90-

Producer: Aaron Lindsey 

Verity Records 
Release Date: March 16 

The sonorous voice behind the 

long-running gospel No. 1 and R&B crossover hit "Never 
Would Have Made It" is back with his eighth album, 

'
1Here I Am." Recorded live at the same Michigan 
church where Marvin Sapp laid down 2007 album 
"Thirsty," the singing preacher once again delivers 

powerful and emotional messages focusing on Inspira
tion. praise and spiritual guidance. The joyous fervor of 

album opener "I Came" sets the pace as Sapp and 
accompanying singers feed off the energy of the enthu· 
siastic audience. After shifting into revivalist mode o n 

the aisle-dancing praise Jam "Fresh Wind," Sapp taps 
back into the uplifting lessons of "Never" on the 
album's encouraging lead single, "Best in Me," as well 
as its deeply moving title track. In a surprise move, a 
fearless Sapp upends the proceedings with the rock

veined anthem "Praise You Forever." It 's that ability to 
skillfully stretch convent ion without compromising his 
gospel roots that makes Sapp such a v ital force.-GM 

40 I BILLBOARD I MARCH 27. 2010 

m inute piece in col labora
tion w i th underground elec
tronic acts Mt. Sims and 

Planningtorock.) Hooks and 

grooves do crop up occa

sionally, as heard on "Seeds," 
a supremely lonely-sound· 

ing avant-house jam, and the 
11-minute "Colouring of Pi
geons." where the musicians 
marry moaning strings to 

ominous tribal drums.-MW 

nm 
LUDACRIS 
Battle of the Sexes 
Producers: various 
Disturbing Tha Peace/Def 

Jam 
Release Date: March 9 

Originally conceived as a sort 
of Marvin-and-Tammi-style 
collaboration between Lu

dacrisand Shawnna, "Battle 
of the Sexes" shifted game 

plan after Shawnna decamped 
from Luda's Disturbing Tha 

Peace crew in 2009. But the 
rejiggered album pairs the 
affable Atlanta rapper w ith a 

handful of feisty female MCs, 
including Lil" Kim and Nicki 

Minaj. The set also includes 
appearances by Gucci Mane 
("Party No Mo' "'), Lil Scrappy 
("Everybody Drunk") and Flo 

Rida ("I Know You Got a 
Man")- none of whom makes 

much of an effort to conceal 
his preference for bodies: 
over m inds. "Hey Ho'' ges

tures toward an examination 

of gender-based doubl e 
standards ( "'I f men sleep 

around we some p layers," 
Ludacris observes, ··sut for 

women they be saying, 'Hey, 

ho' "), while the R&B·leaning 
"Sex Room" finds the rapper 
generously offering to ''pcwer 

down your inhib i tions and 
p ower up your inner freak." 
Yet with its rowdy gang vo

cals and efficient club beats, 

"'Battle of the Sexes" is ulti
mately more concerned with 
partying than w ith pol itics. 
Surprised?-MW 

KIDZ IN THE HALL 
Land of Make Believe 
Producer: Double-a 

Duck Down Music 
Release Date: March 9 

MC Naledge and producer 

Double-0. who comprise al
ternative h ip -hop duo Kidz 

in the Hail, don't fit the rap 
stereotype-the pair gradu· 
ated from the University of 

Pennsylvania and the latter 
was on the Bel ize track team 

during the 2004 summer 
Olympics. However, the title 

of t he group's third album, 
"'Land o f Make Believe," 
refers to the larger-than-l ife 
accommodations of rappers 
and celebrities. Naledge's 

r hymes are a complex web 

of pop cul ture references 
and b raggadocio (on "Flick
in','' he raps, '"Skin like cocoa/ 

Bounce l ike Pogo/Toss like 

ALAN JACKSON 
Freight Train 

Producer: Keith Stegall 

Arista Nashvilfe 
Release Date: March 30 
Although the style vs. substance 

debate has been raging for more 

than 50 years along Nashville's Music Row, there's no 
mystery about which side Alan Jackson falls on. Just 
as the fruit-flavored martini is for drinkers w ho don't 

much care for the hard bite of gin, the vast majority 
of Nashville's most famous export Is Intended for 
folks who don't much care for country music-at 

least not Jackson's brand o f traditionalism. His 14th 
studio a lbum, "Freight Train,'' opens with the b lue
collar tribute "Hard Hat and a Hammer,'' which could 

be a giant radio hlt, given the current economic 
woes in the heartland. He duets with Lee Ann 

Womack on Vern Gosdin's 1977 weeper, ''Til the 
End," and recruits b luegrass queen Rhonda Vincent 
for harmony on three tracks, including t he haunting, 

lovely "Every Now and Then." And Jackson com
b ines genuine emotion with a clever twist on "Tail 

Lights Blue."-WJ 

Romo/Fly kids call my c loset 
dojo/ Rich Boy but don't 

know Polow"). Double-O's 
pop•soul production serves 

as a bright, sugary backdrop 

for Naledge's brag-rap. A l · 
though i t would probably 
complement their "smart is 

the new gangster" shtic k to 
condemn the superficia l 

rapper lifestyle. the closest 
the act comes is "Simple 

Life," on which Naledge con
siders a life free of luxuries 
and indulgences. A lbum 

other hand, is a triumphant 
exoneration of the duo's ca

reer choice. -EJN 

DJ KHALED 
Victory 
Producers: various 
We the Best/Terror 
Squad/ El 
Release Date: March 2 

Last year. DJ Khaled was 
appointed the head of Def 

Jam South. As a result, "Vic
tory," his fourth album in five 
years, flnds the artist pull ing 

closer "Rise & Shine," on the the strings on an under-

DISCO BISCUITS 
Planet Anthem 

Diamond Riggs 
Release Date: March 76 

Philadelphia electro Jam band 
Disco Biscuits has been rolling out its fifth studio album 

for months, starting last fall with the EPs " On Time" and 
"Widgets," for the professed reason, among others, of 
taking a fan-friendly approach to unveiling its ever

evolvlng sound. And "Planet Anthem" certainly doesn't 
fit any predictable jam mold- the album's t ight, diverse 

offerings stand to attract audiences outside of the 
group's faithful live scene. The single "On Time" is a 
technology-themed, h ig h-energy dancefloor t rack that 

has been remixed by and serviced to club DJs, while 
"You and I " is a crunchy. disco-driven rocker that could 
hold its own against any licensable indie single on the 

air. The song "Widgets" represents the more classic, 
guitar-driven jam contingent; "Rain Song" brings in 

female voc:als and avant-garde synth effects; and "Flsh 

I ~ut of Water " shows the Biscuits' upbeat, lovesick 
L ower-pop chops.-EN 
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standably triumphant affai r. 

Khaled's approach, however, 
rernai ns the same, with a 

constel lation of h ip -hop 
stars (Rick Ross, Young 
J ee2y, T-Pain) i mbuing 
straightforward anthems 
with their branded swagger. 
But Ludacris' comedic can

dor and Snoop Dogg's cool 
collectedness add differing 
dimensions to ''All I Do ls 
Win." On the title t rack, Nas' 
eternal confl ict between 
ghetto poetry and brag-rap 
surfaces ("We be on that real 
shit/Luxury four-wheel shit"), 

whi le Usher, Lil Wayne and 
Drake seem to get lost ln the 
mix on the uninspi red, synth

driven " Fed U p ." which 

features production by the 
Runners. Similarly, Schite & 
OhZee, another pair wi th nu

merous contributions to the 
album, fail to distinguish 

themselves from thei r 
contemporaries.- DC 

mm 
THE BESNARD 
LAKES 
The Besnard Lakes Are 
t he Roaring Night 

Producer: Jace Lesek 
Jagfaguwar 
Release Date: March 9 
The Besnard Lakes amp up 
the energy with a more gui

tar-driven approach on third 
album "The Besnard Lakes 

tars that make up the foun

dation of "Glass Printer'' 
bui ld around a powerful 
walking bassline, while- ''Light 

Up t he Night" includes a 
wailing guitar solo that 
would make Queen guitarist 

Brian May jealous. But too 
much of a good thing can be 

tedious- lead single '"Alba
t ross" could benefit frorn less 
re-verb and cloudy distortion. 

However. turning up the 
amps has definitely sent the 

Besnard Lakes into a more 
user-friendly di rection.-EC 

BLACK REBEL 
MOTORCYCLE CLUB 
Beat the Devil's Tattoo 
Producers: Black Rebel 

Motorcycle Club, Michael 
Been 
Abstract Dragon/Vagrant 

Release Date: March 9 
Rock trio Black Rebel Motor· 

cycle Club's newest album, 
"Beat the Devi l's Tattoo," 
draws from the better and 

better-left-alone compo
nents of the group's prevtous 

efforts. The result is a collec

t ion rich in fan favorites, but 
lacking in momentum. The 

band is at i ts best on tracks 
like "Conscience Kil ler" and 
"War Machine," which are 

born out of the same dis
torted, Jesus and Mary 

Chain-inspired garage rock 
of the group's 2001 d ebut, 

Are the Roaring Night." But "B.R.M.C." Other songs on 

this added vigor doesn't d is- the new set-"Sweet Feel-
tract from the rock band's ing" and "The Toll"- recall 
more fami liar fare of gentfe the mellower sounds and 

voca l deliveries and down• 
played drums. "Like the 

Ocean, Like the Innocent Pt. 
2: The Innocent" represents 
this balance wel l- distorted 
power chords and grungy 

levels of feedback don 't 

overpower the soft vocals. 
The shoegaze-sounding gui· 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Judy Cantor· 
Navas, Devm Chanda, Erin 
Clendaniel, Mctriel Concepcion, 
Lmdsey !=ortier, Wade Jessen. 
Connor McKn19ht, Mrchael 
Menachem, Gail Mitchell, Ewm .J. 
Nab;w1an, Evie Nagy, Deborah 
Evans Price, Mikael Wood 

CRITICS' CHOICE • : A new 
relea.!>e, regardless of chart 
potential. hl9hly rttommended 
for musical merit 

Americana tnfluence found 
on 2005's "Howl," but 
they're less engaging than 

their predecessors. Overall, 
"Beat the Devil's Tattoo" is 
in the same vein-a substan· 

t ial effort, but one that could 

benefit from a step outside 
thebox.-LF 

PICK •: A new re lease pred1cted 
to hit the top half ot the chart in 
the corresponding format. 

All ajbums commercially 
available ln the United Sta tes are 
e ligiblP.. Send album review 
copies to Mitc hell Peters ~t 
Billboard, 5055 Wtlshire Blvd., 
Seventh Floor, Los .Angeles, CA 
90036 and singles review copies 
to Monica HemHa at BIiiboard. 
770 Broadway, Seventh Floor, 
Ne-w York, N.Y. 10003. or to the 
writers in the appropriate 
bv reaus. 

~l:\fl l:\ftf ~ 
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JANELLE MONAE 
FEATURING BIG BOI 
Tightrope (4:48) 

Producers: Nare "Rocket" 
Wonder; Chuck Ughtning, 
Janelle Monae 
Writers: various 

Publishers: Jane Lie 
Pub/ish1i1g/rang Nivri 
Publishing/Ink Js an 

Instrument (ASCAP), 
Mosquito Puss (BM/) 
Wonda/and/Bad Boy 

To say that Janelle Monae 
merges R&B, funk and rock· 
'n 'roll isn't enough- she's sim

ply ahead of her t ime. Monae's 
new s.ingle, ''Tightrope," is a 

genre-blasting, cinematic fan
tasy that finds the Atlanta artist 

seesawing betvveen retro and 
futuristic and remaining fear
less throughout. Lyrical stut

ters (''T-t-1-tight rope") cascade 
over nimble drums, horns and 

tambourines th.at recal I vintage 
soul records-'Wegettin' funky 
on the scene," she pronounces 

w ith swagger. While Big Boi 
drops a signature stoic verse. 

Monae captures the raucous 

energy of her Hve perform
ances by bringing the Hstener 
into her world, saying, "Ladies 

and gentlemen, the funkiest 
horn section in the ' tropol isl" 
W ith her Judy Garland-like 

gaze and James Btown-esque 

showmanship, Mol'lae has plen
ty of allure to back up her 
sound, which is in full force on 

her May-slated debut album. 
''The ArchAndroid."-MM 

ik•llidd\!i 
BUCKY COVINGTON 
A Father's Love (The Only 
Way He Knew How) (3:10) 

Producers: Mark A MiJ/er, 
Dale Oliver 

Wr iters: L. Hengber; T. 
Shepherd. S. Williams 

Publishers: various 

Lyric Street 
Bucky Covington leveraged his 

stint on the f ifth season of 
"American Idol" as a spring• 
board to a country career. His 

2007 Lyric Street debut bowed 
at No.1 on Billboard's Top Coun· 

try albums chart and spawned 
top 10 singles "A Different 
World" and "I'll Walk." This re
latable tune from Covfngton's 

upcoming sophomore s.et 
sounds like another winner. "A 

Father's Love" describes a stoic 
parent who's '"hard to read, hard 
to please," but in t ime, his son 
realizes that all the little ges

tures- from checking the oi I to 
changing door locks-are ex~ 
pressions of love. It's a finely 

crafted song with a sentiment 
that many will find relatable.and 

Covington gives an earnest per

formance that should remind 
country radio programmers 
what this tatented yo1,.mg artist 

cando,-DEP 

mm 
JAVELIN 
Oh! Centra ( 3:44) 
Producer: Javelin 
Wr iters: G. Langford, 

T. Van Buskirk 
Publisher: ODND 

DRAKE 
Over (3:54) 
Producer: 801-Tda 

Writers: A. Graham~ M. Samuels 

Publishers: Live Write/EM/ 
Blackwood Music (BM/), Ida Bo/ 

Productions/Sony/ATV Tunes (ASCAP) 
Young Money/Cash Money/ UnlversaJ Motown/UMRG 

Living up to expectations c;:an be a tricky thing, but with 

the release of his debut sing le, "Over," Drake continues to 
prove he's worthy of the hype. "Making sure the Young 

Money ship is never sinking/'Bout to set it off in this bitch, 
Jada Pinkett," the 23-year-old confidently rhymes In a 
paced, aggressive f low over epic marching-band drums 

and violin-heavy production by longtime producer Sol· 
lda. The Toronto rapper cont inues boasting about the 
admiration he's received from the rap industry in the cho· 
rus: "I know way too many people here right now that I 

didn't know last year. who the tuck are y'all?/1 swear, it 

feels like the last few nights we been everywhere and 
back, but/I just can't remember it alt." It definitely isn't 
over for Drake-this is only the beginning. - MC 

MGMT 
Flash Delirium (4:16) 

Producers: MGMT, Sonic Boom 
Writers: A Vanl,\,yngarden, 
B. GoJdwasser 

Publishers: 2010 Old Man Future 
and Sadguitar/us, administered by BMG RM (SESAC) 

Columbia 
Fans searching for another party jam by MGMT may not 
f ind it in "Flash Delirium," the group's new single and a 

song best enjoyed by the light of the lava lamp. A 
dizzying sonic odyssey, the track blazes through no less 
than seven distinct parts-from new age to old hippie

and finds the cosmic-pop group falling farther down 
the psychedelic rabbit hole. "Flash" is rife w ith cryptic 
verses and schizophrenic chord changes; t he closest 

thing to a chorus Is the line, "Even If this hall collapses, 
I can stand by my plllar of hope." WhHe it may not have 

the infectious charm of "Kids" and "Time to Pretend"
MGMT's breakout songs that instantly made heads 
bob- "Flash" is well-suited tor repeat li stening and 

metaphysical ponderlng,-CM 

Publishing (ASCAP) blips and an unapologetic nod 
Luaka Bop to Salt-N-Pepa's •·Push It," while 

If vintage Nintendo64 charac- delivering helium-toned verses 
ters Yoshi and Donkey Kong 

convened in a Brooklyn junk 
shop and concocted a bouncy 

summer anthem from found 

part s, the result might sound 
something like "Oh! Centra." 

Javelin's debut single wastes 
no t ime in f launting its punchy, 

8-bit beat from the start. 
Cousins George Langford and 
Tom Van Buskirk weld dance

able percussion with flute-like 

about Cranston, R.L, and kan

garoos. The outcome is as in
fectious as it is peculiar. Javelin 

gathers the pop scrap metal 

left behind by MGMT and Is
lands and fuses it with the light

heartedness all too absent in 
modern hip-hop. And with Star 
Fox 64 throwback references 

("Let's do the barrel roll!") 
thrown into the mix. the track is 

hard to resist.-LF 
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1:11:1:t•hl BY MARIEL CONCEPCION 

Cinderella 
Story 
Rapper Sam Adams Brews Fame 
On iTunes, Billboard Charts 

The name .. ·sam Adams" most com
monly has been associated with sev
eral American h istorical figures and 
a favored Boston beer-until now. 

11,e city o f Boston is laying claim to 
yet another Sam Adam s: a n upstar t 
Trinity College rapper who emerged 
from virrual obscurity when his pri
marily self-produced EP, "Boston's 
Boy." debu ted atop iTunes' h ip-hop 
digital albums chart. Outpacing the 
sales of h ip-hop s uperstars like Lil 
Wayne and DJ Khaled, the 22-year-old's 
set sold nearly 8 ,000 digital copies in 
it:,; first week. 

Adams' sing le, " T Hate College"-
• remix of the Asher Roth hit ·1 Love 
College" in which Adams raps about 

such behavior as "blowing trees" and 
·getting laid" -has tallied m ore than 
1 million views on You Tube. He also 
counts more than 25,000 Facebook 
friends and close to 2,000 followers 

on Twitter. 
"'I was in my room and the instru

mental JofRotli's song[ was playing," 

says Adams (born Samuel Adams Wis
ner) as he recalls the origins of" I Hate 
College." "I hated it at first, then I was 
humming it to myself.1hen tl1e hum
mi11g turned i11to this catchy tune. The 
song isn1 t a d is to Asher; I was excited 
when he came out because he was an
other white kid doing well. 1 just ended 
up loving that beat.• 

Adams' Cinderella story quickly 
faded. however, aft.er rumors spread 
that be and his p rom otional team 
may have ga med the iTunes system 
by d irectly purchasing the major
ity of the units sold. Ada.ms de nies 
the a llegations. 

"1 knew I d idn't buy those copies," 
he says. "I'm a middle class kid from 

Bostoo--1 would never have that kind 
of money. 1 twas a laugh.ing point for 
my whole camp but also disappoint
ing at first to hear what was being said. 
But with ~,iccess comes pain. There 
are a lot of people w ho wish t hey were 
in n,y posi tion." 

So far; there isn't any evidence to 
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s upport the blog-fueled allegations. 
Nielsen SoundScan data s hows that 
22% ofhis sales cam e from the Boston 
area- not surpris ing considering the 
r apper is from there. Another 18% 
came from New York, where he re~ 
cently presented a showcase. The re
mainder came from more th an JOO 
markets nationwide, including Ph ila

delphia, Los Angeles, Chicago and 
Washington D.C., a11d no one market 
totaled more than 5%. 

·we believe in our product," Adams 
says, "but to outsc-ll som e of the guys 
tha twelookupto, especially in terms 
of digital sales, w.as definitely a sur
prise. We released a nother single, 'Tab 

O pen,' a month before the EP and it 
sold 5,000 with no prom otion o r mar
keting. Once we saw that, I thought 
the album could do well." 

Adams. who initially set out to be 
a songwriter /producer, was in Los 
Angeles last week shooting t he video 
to his lates t single, "Driving Me 
Crazy." The track enters at No. 6 on 
Bubbling Under Hot 100 Singles and 
a t No. 13 on Hcatseekers Songs. He 
has also sign ed with inde pendent 
label !st Round Records as well as 
booking agency William Morris En

deavor Entertainment. 
Only a few songs into recording h is 

yet-u ntitled hip-h op/electronic/ dance 

debut album d ue in late 2010, Adams 
is already in talks with multip le labels . 
including Atlan tic, Universal Motown. 
Interscope, Sony, Jive and El. He's 
a lso set to open for fellow rappers 
Drake, Kid Cudi and LM F AO in the 
coming months. 

" People are going to com e atus for 
the rest of m y career, whether out of 
envy o r simply because they think my 
m usic sucks," Adams says . .. There arc 
so many people t rying to be success
ful in the m usic realm, and now there 
goes a white k id from Boston getting 

all this attention." 

Additional reporting by Antony Brune. 

ONA ROLL 
His album may be titled "Get Off on the Pain," but Gary Allan isn't feeling any dis
comfort this week as his latest album debuts at No. 2 on Billboard's Top Coun
try Albums chart and at No. 5 on the Billboard 200 w ith 65,000 copies sold. 'I 
The MCA Nashville set is the singer's seventh consecutive top 10 on the coun
try tally-a streak that stretches back to "Smoke Rings in the Dark," which de
buted and peaked at No. 9 in 1999. 'I The album's lead single, "Today," peaked 
at No. 18 on Hot Country Songs last month and spent 34 weeks on the list. It 
was his longest-charting hit on the tally since " The One" also earned 34 frames 
in 2002. 'I Allan's latest single, the new album's title track, is bubbling under 
Hot Country Songs and should debut on the list in the next week or two. 'I Allan 
is on tour and has dates lined up through September. He'll join Brooks & Dunn's 
farewell trek beginning May 4 in Calgary, Alberta. -Keith Caulfield 

TITllLIBII PIAI WIIXSOtlCIWlt DIIUID.111 
"Used Heart for Sale," DeccaLMCA Nashville No.20 40 Oct.12, 1996 
u1t Would Be You/ Decca/MCA Nashville No.21 28 June~,1998 
"Smoke Rings In the Q!rl!," MCA Nl!shvllleLUMGN No. 9 1Q4 Nov. 13, 1999 
•~!right Guy,• MCA NashvilleLUM~ No.4 ]04 ~L20,2Q01 
"See If I Care," MCA NashvllleLUMGN No.2 103 OcL 18,2003 
"Tougt. All Over," MCA NashvilleLUMGN No.1 77 Oct. 29, 2005 
.:.§!ea test Hits," MCA Nashville/UMGN No. 1 78_ March~2007 
"Living Hard," MCA NashvllleLUMGN No.3 78 Nov. 10, 2005 
"Get Otf on the Pain," MCA Nashville/UMGN No.2 new this week March 27, 2010 
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IB•1'10hN BY DEBORAH EVANS ?RICE 

Moving 
Forward 
Danny Gokey Leaves Strong 
Imprint With Debut Album 

Fueled by a return perfonnanceon .. American Ido l/' 
Danny Gokey bowed at No. 3 on llillboard's Top 
C:Ountry Albums chart with his 19 Recordings/RCA 
Re<:ords debut, "My Best Days: C:Oming in al No. 
4 on the Billboard 200, the album sold 65,000 first
week copies, according to Nielsen SoundScan, giv-

ing him the best open ing-week sales by a de but 
country male since 1992. 

With more than 19,000 downloads, Gokey a lso 
notches the best firs t-week digital album sales 
by a de but country artist. The March 2 release is 

No. 4 on this week's chart. 
··Th e im pact of Danny's March 4 return to 

'American Ido l' was huge," Sony Mus ic Nashville 
VP of marketing Tom Baldrica says. · w e saw an 
instantar1eous lift in downloads on both the sin 
gle and the album, and we had increased physi
cal salesvelocily over the three days following the 
perform ance. The tim ing wa.s per fect to tell all 

the ' Idol' fans who followed Danny that his new 
album was availab]e. it was a classic case of'fish

ing where the fish are.' • 

THE NEXT CHAPTER 
Just three months ago, Thaddis "Kuk'' Harrell 
was standing onstage at Los Angeles• Staples 

Center accepting the song of the year Grammy 
Award for Beyonce's "Single Ladies (Put a Ring 
on It)" with co-writers Chris "Tricky" Stewart and 

Terius "the-Dream" Nash. Now the Atlanta-based 
songwriter/arranger/vocal producer is celebrat-
1 ng another milestone: the launch of his own label 

and its first signing. 
Suga Wuga Entertainment Is up and running 

with its first signing: sister act Calvillo, compris
ing Emma, Angelique and Dominique Calvillo. 
Due later this year, the group's debut a lbum will 
be released through lnterscope. Working w ith 

Harrell on the album are cousin and fellow Red
Zone Entertainment prlncipal Mark Stewart 

(brother of Tricky) and Universal Music Publish
ing Group senior VP of A&R Monti Olson. 

Harrell describes the sisters-ages 20, 17 and 

15- as the "modern-day Wilson Phillips," refer· 

encing the harmony-rich pop/rock female trio 
that scored three No. 1 singles in the early '90s. 

Despite the relative lack of success of girl 

groups in the post-Destiny's Child era, Harrell 
declares the timing Is right for Calvillo. "I'm not 
concerned because I know we have a legiti• 
mately talented group," he says. "And over the 

years this industry has proven that you can 

never deny real talent. And I think we're back at 
the place where the consumer really wants to 
hear good songs. Look at Lady Gaga: She's 
doing great records and everyone is gravitating 

to that. And I know we have that in these girls." 
Through his other business venture, produc

tion company Suga Wuga Music, and his R,ed

Zone alliance that started in 2004, Harrell has 
worked with a number of today's top hltmakers, 
including Mariah Carey, Mary J. Blige, Usher, Sting 

and Rihanna. for whom he co-penned "Umbrella." 
He also co-wrote Leona Lewis' " I See You," the 

closing song for the film "Avatar." 
In the midst of launching SUga Wuga Enter· 

tainment, Harrell found time to produce the vo

cals on teen sensation Justin Bieber's upcom
ing second album (see story, page 18). The 
pair also worked on Bieber's debut, "My 

World," including the track "One Time." 
Harrell and the RedZone team recently 

finished four songs for Katy Perry's 
forthcoming album, and he'll be 

to work with Jennifer 

Lopez, who recently 
signed to Def Jam. In 
addition, Harrell ls tak· 
ing h is production act 
overseas, collaborating 
with several U.K. artists includ
ing Alesha Dixon, Charlie XCX and 
songwriting duo Xenomanla (Brian Hlg· 
gins and Miranda Cooper). 

"1 never want to stay in one zone,'J Har- , 
rell says. ''I'm always ready for a new chal-
lenge.'' -Gail Mitchell 

A former truck d river who honed his music.a] 
skills singing in church, Gokey finish ed third on 
lhe show last season. The Milwaukee native says 
Randy Travis encouraged h im to pur sue a coun• 
1ry career. "I never want to look back,• Gokey says. 
"'I want to be known as a country s inger the rest 
of my life. ! like what it. st~nds for. ! love the peo
ple. ! love the format.· 

Working with producer Mark Bright, Gokey 
crafted a contemporary country album that show
cases h is soulfu l vocals. Pcr'.tned by several of 
Nashville's top writer s- including Marv G reen, 
Kent Blazy. Jeffrey Steele and Lady Antebellum 
members Charles Kelley and Dave Haywood
the songs are a m ix of upbeat anthems like lead 
single "My Best Days Are Ahead of Mc" (No. 29 
on Hot Coun try Songs) and poignant ballads like 
• I Will No t Say Goodbye ,• which ex presses 
Gokey's fcd ings about the Joss of his wife, Sophia. 

Made ava ilable through a pre-order campaign 
with i'funes, the album was included in the store's 
hvo-,,.,•eek "'American Ido l" sa.le, wh ich featured 
o ther previous contestants and coincided wi th the 
set's release date. "This account proved to be a stron g 

partner for the release.· Sony Music Nashville VP 
of digital bus iness Heather McBee says. 

Furt her tapping the s how's fan base. Ame ri
can Idol.com s upported Gokey by prem iering 
the sin gle' s video. McBee says, .. This was a great 

way to introduce Danny's single to fans who had 
been following h is career since the end o f t he 
eighth season." 

Gokey's wife, who was born with a congenital 
heart defect, died just a month prior to his "Idol" 
audit ion. He says h is focus on music helped him 
cope. " t have a mission to help people. and that's 
w ha.t I want m y m usic to do ," s ays Gokey, who 

launched the charitable organization Sophia's Heart 
Foundation in her memory. "'I want it to be a very 

cool way of giving people hope." 

Suga plum: 
KUK HARRELL 

TEMPAH 
RISING 
While compatriots Jay Sean and Taio 
Cruz are exploding stateside, the 
United Kingdom is busy grooming 

another new, home-grown hero: 
Tin le Tempah. 

The 21-year-old Londoner debuted 
at No. 1 on the Official Charts Co.'s 
March 7 singles listing with his first 

major-label single, "Pass Out" (Par• 
lophone/EMI), an Infectious blast of 
Cockney-accented banter over a bass· 
heavy dance beat. It also held at No.1 
the following week, with sales to date 
of 157,000, according to the OCC. 

"We couldn't have asked for a bet

ter start," Partophone president Mile s 
Leonard says. "We always believed it 
was a very exciting track, but you al· 
ways wonder, 'Will everyone e lse get 
It?' And my God, did they get It." 

Although Tempah had previously 
built a fan base through mixtapesand 
personal appearances, Leonard cites 
strong support for "Pass Out'' from 
national top 40 network BBC Radio 1 
and MTV U.K. as key factors in its suc

cess. The video has logged 4.3 mil· 
Hon views on YouTube, where Tem 
pah's underground grime track, 

" Wifey," was also a hit, racking up 
more than 1 million views since 2006. 

Tempah (real name: PatrickOkog• 
wu) will embark on a U.K. tour sup
porting fellow British artist Mr. Hud

son in May, booked by William Morris 
Endeavor Entertainment. Then Tem
pah will play the London Wireless 

Festival July 4. 
A follow-up single to "Pass Out" 

is due in May. Tempah's debut album, 
tentatively titled " The Disc-Overy," 
is set for an August U.K bow. Interna

tional plans are still being formulated 
by EMI, which signed a worldwide 

deal with the upstart artist. 
Looking ahead, Leonard harbors 

no doubt that Tempah has the po· 
tential to follow Sean and Cruz 
across the Atlantic. International 
feedback "has just been fantastic," 
Leonard says. "We really feel we 
can have success out side of the 

U.K. This is not just a one·off sin· 
gle. Tlnie Tempah Ls a great a lbum
based artist." - Richard Smirke 
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Billbearel CONNECT WITH THE MUSIC INDUSTRY' S MOST IMPORTANT DECISION MAKERS 

MARKETPLACE 
For ad placement in print and online call Jeff Serrette 800-223-7S24/ j serrette~ billb oard.com 

HELP WANTED 

AWARD WINNING 
PRODUCER/SONGWRITER NEEDED. 

Can you write AND produce hit music for a professional 

album? Our music company needs a producer/songwriter 

capable of working with our music department to deliver an 

amazing album. We are looking for an individual or team 

with proven experience and credentials writing AND 

producing Pop, Rock, Hip Hop, R&B OR Country. 

Submissions require links to your demo, 

MySpace page or music page. 

Please respond with your link, credentials 

and contact number to: 

musicsubmission2010@gmail.com. 

WANTED TO BUY 

BUYING RECORD & CD COLLECTIONS 
PRIVATE COLLECTIONS. RADIO STATIONS -

DJ RECORD POOLS 

21 ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E-MAIL: sales@21centurymusic.com 

John M. Jabra, President 

NOTICES/ANNOUNCEMENTS 

DON'T Ml 5 THIS VERY SPECIA SSUE 
Th8 cenllrpiece or 11118 year's GREEN Issue wll be a 11st or top ways that 

fan8.artlsta and businesses can go 018111 In 2010 the 11st will be best 
Ideas from expens and atllsts. but Ille bulk of Ille submissions wlH come 
from the general public Th8 best and most sustulable Ideas W11 be fea
tured In the 2010 11191n list This Issue Is always one of the most PoPUlar 

of the Blllloard special feature edltlol1a. 

By ,um lng II: oon:sl:stcmly- cor1..SCCU1lw:; 1\<CCks- lor 1rnplici:IJ Rore,y docs ll lJ'05'.)CC'll\lc ctJ:slotl'CI 

,epiy to an e.d 11'\C very 11,,.- i.ne rt ,11:9pcars Wl\el'l 1t\at cus.ome, 1:"1 ready to buy. PicmE:fflbet, ire •te:ry 

wcc-k ho Of she 15 1cmjy ycur i ic!OJCt1@nOO shuuld be in POSITION. 

Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!! 
TOLL FREE 800·233•7524 or 646-654-4697 
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T-SHIRTS 

Worldwide Distributors of Licensed: 
ROCK & NOVEL TY T-SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 
Check out our website catalog: 

www.backstage-fashion.com 
or call for a free price list/flyer (dealers only): 

800-644-ROCK 
(outside the U.S. - 928-443-0 I 00) 

NOTICES/ANNOUNCEMENTS 

Is the NMPA Settlement 
right for you? 

The p roposed NMPA settlement regarding 

pending and unmatched royalties has been 

referred t o as a "rough justice" solut ion. 

While it is not a perfect solution to the com

p lex issues at hand, it is a solution. 

How ever, t here are alternatives. 

If you are und ecided about opting-in t o the 

settlement program, please g ive us a call. If 

you have d ecided to pursue your out stand

ing royalty issues on your own, we can help. 

Please call us at 1-888-876-2711 

MUSIC ROYALTY SERVICES 

VOICEOVERS/ 
VOICETRACKING 

RADIO POSITION 
WANTED 

30+ YEARS EXPERIENCE; 
STATION VOICE, VOICE
TRACKING, PRODUCTION 
AND MORE! CAN DO ALL 
FORMATS. 

ProductionAllstors.com 
928-343-2146 

CAI.L USTODAY AND ASK ' 

ABDUTTHE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR 

NEW ADVERTISERS! 

1-800-223--7524 

or jserrette@billboard.com 

HAVE A POSITION TO FILL? 

WANT TO REACH HIGHLY 

QUALIFIED PEOPLE FAST? 

LOOK NO FURTHER 
CALL 

811180AID 
ClASSIFIIDS 
1800·223-7524 

JEFF SERRETTE 

646-654-4697 

OR EMAIL US AT 
clossifieds@billboord.com 

BILLBOARD CLASSIFIEDS 
www.blllboard,com 

f or mo re, info call: 800-223-7524 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

CLASSIC ROCK 

LEGENDARY 

HOT STATS 

>>"Battle of the Sexes" isn't just 
lhe title of Ludacris' new No. 1 
on the Billboard 200: It could 
describe the competition 
botwaan songs about girls ;,nd 
boys on the Billboard Hot 100. 
With a 4·1 leap, Rihanna's "Rude 
Bo~" bocomos tho 10th Hot 100 
No. 1 to feature .. boy" in its; title . 
Rihnnna's gender, however, 
m;,intains a comfortable load in 
the race. Twenty-one songs with 
"girl" in t heir title have led the 
Hot 100. 

>>Continued s,;,les g,;,ins 

following the 82nd 11nn1.1al 
Academy Awards March 7 send 
this year's best origlnul song 
winner to its first Billboard chart. 
Ryan Bingham's "The Weary 
Kind," the theme from "CruJy 

~;~=~•~:~~~~~~" HoAtscckcrs ~ 

C Redd C hart Be~t 
every weeK dt 
billboard.com/chartbeat 

Billb8ara. 

Ludacris Earns Fourth No. 1 Album With 'Battle ' 
Ludacris scores his fourth No. 1 on 
the Billboa rd 200 as "Battle of the 
Sexes"' debuts atop th e ta lly with 
137,000 copies, according to Nielsen 
Sou ndScan. 

It's the rapper/actor's follow-up to 
"Theater of the Mind," which peaked 
at No. S in its opening week w ith 
213,000. Co un ting "Battle ," he's 
scored seve n top 10 sets , inclu ding 

L~~Rls. ~.t1·L,F 
-Uf''i'HE--

.•~."':'' . 'r"" 
-,I 

previous No. l s "Release Therapy" 
(2006 ), "T he Red Light Distric t" 
(2004) and ' Ch icken N Beer" (2003). 

Ludacris' fourth No. 1 on the big 
chart ties h im for th ird-most chart
toppe rs a mo ng ra p ac ts . H is total 
brings him up to s peed w ith t he 
Beas.tie Boys. but trails 2Pac, OMX, 
Eminem and Na s , who each have 
five . The:: all-time leader amon g rap 
acts is Jay·Z , with 11. 

"Battle of the Sexes" is the fi rst rap 
album to top the Bil lboard 200 in 
nearly six months. The last t im e a hip• 
hop set crowned the list was Jay-Z's 
"T he Blueprint 3,' wh ich spent its 
second and final week at No. I on the 
Oct. 3, 2009, chart. 

In 2009, only four ra p 
al bums reached No. l. 
As ide from the Jay-Z 
record. there were toppers 
from Eminern ("Re1"pse"), 
Rick Ross ("Deeper Than 
Rap") and Fabolous 
("Loso's Way"). 

Not si n ce 1994 h as 
the re been a year wheTf: 
only four or fewer r a. p 
albums rea ched No . 1. Th at year, 
just three rap se ts topped the list: 
the soundh'ack to "Murder Was T ha 
Case," the Beas tie ll oys' • Ill Com
m unicat ion " a nd Snoop Dogg' s 

• Doggystyle. • 
The high-water mark for the most 

rap No. 1 sin a year was 2004, when a 
dozen s uch sets visited the penthouse. 

VERY EXPERIENCED: /Is for the sec
ond-highest debut on the Billboard 
200 th is week, a nimated band Go· 
rlllaz debut at No. 2 w ith third s tu
dio effor t "Pla s tic Beach." It 's the 
act's h ighest-charting album and ar
r ives with its best s ales week yet-
112,000 copies. Corilla, reache d 

their previous high rank with previ
ou s studio set" Demon Days": It de
but e d a n d p eaked a t No . 6 w ith 
107.000 in 2005. 

., Plas tic Beach" settles for the run
ner-up s lot on both sides of the At
lantic, as in the United Kingdom, the 

album sta rts at No. 2 on 
the Official Charts Co. 
a lbums ta lly behin d 
Boyzone 1 s "Rrot.her" 
(see page 59) . 

The Billboard 200's 
nex t d ebu t i s Jimi 
Hendrix's "Valleys of 
Neptune," which starts 
at No. 4 with 95,000. It's 

the legend•ryguitarist's 
highest-charting album since "The Cry 
of Love" reached No. 3 i n 1971 . The 
new set is a collection of p reviously 
unreleased s tudio recordings I lendrix 
made before he died in 1970. Since his 
dea th , Hendrix has been a regular 
presence on the Billboard 200, as he's 
charted 34 posthumous albums, in
cluding "Valleys of Ne ptune.• 

The new set was released concur
rently with rejss.ues ofHendrixclassics 
"'Are You Experienced," "Electr ic Lady
laod," .,First Rays of the New Rising 
Sun• and "Axis: Bold as Love." 

The biggest seller among the reis
sues is "/Ire You Experienced." which 
sh ifted 12,000 copies. The remaini11g 
three ti tles moved between 9,000 and 

IVla1·1cet Wat<:11 A Weekly National Music Sales Report 

Weekly Unit Sales Year-To-Date 

10,000 each. 
Those sets rank at Nos. 2-5, rcspe<:

ti vel y, on th e Top Po p Catalog Al
bums chart (see page 48), makin g 
Hend rix o nly the fifth act to score 
four of the top five on the tally in one 
week. In the past, Johnny Cash and 
AC/DC have held down four out o f 
five, wh ile bo th the Beatles a nd 
Mich ael Jackson have ruled the en
tire top five. 

Blocking Hendrix fro m No. 1 on 
the Catalog list is Chris Tomlin's "See 
the lv1orning ," wh k h contin ues to 
benefit from d iscount pricin g at the 
Family Chr istian Stores chain. With 
14,000 sold, it' s u p 97% in sales. 

PHANTOM RETURNS: The cas t 
rccordi1i.g of the new m usical '"Love 
Neve r Dies"- the sequel to Andrew 
Lloyd Webber"s "The Phantom of the 
Opera"- debuts at No. 82 on the Bill
board 200 and at No. I on Top Cast Al
bums with 7,000 copies (sec page 48). 
While the show opened March 9 in 
London, i t isn't slated to reach Broad
way u ntil November. In turn, "Love'" 
eams the best debut sales week in t he 
Nielsen SoundScan era for a show that 
has yet to play in the United States. It 
also nets the highest Sound Scan debut 
sa les week for any cast albu m s ince 
September 2008 when the 2008 Broad
way cast recording of"Cypsy" debuted 
at No. 58 with 8,000. 
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[Xl'f:"'T~C£"1[11CKIXU6',GY6,IQ!i&"'SOIIY/AIJ61C 198 

GARY ALLAN 
MCl,!'U,$HVJI.LE Q133fi1Ur.t&~ 101111 

BROKEN BELLS 
COlLUEllA ~~• SOtti MJSIC" 11 H, 

LADY OAGA 
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THE BLACK EYED PEAS 
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JUSTIN BIEBER 
SClflJOl.8:(JY 'r\li...,iOOD 8AA1.lll lSUN'J Oi371910JW:G l9 ~f 
UL WAYNE 
CASH Mf:flE.Y UNNDIS.\I. 140TOWII 01~7l? \JMAG 13. 

TIU& 

Batlle OI The Sexes 
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My World (EP) 
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Alice In Wonderland: Almost Alice 
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l(fMOSf,BffW:A • 9200,oSIIIG 11.98 
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SOUNDTRACK 
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S()tg 800~ AiU.l'f"IC S187M AG 16.H 
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Kf:N>.YCtlf.S([V 133 
TIEC8Er.AIIJSfU,T 
fl'(&(]O[)ffl .J7 
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CllfEO . . •.... U19 
CSIEEOENt:eCI.EIJtl.W.TER. 
A£Vr11Al 11,6 

.Mll:t'AJU.UM 19 

"''''""" 0£\'()Nt'Utrffl 
66, 196 

" JASO>, OfRtJW " Rl,IH»DE\IAJ..Gttt\ " "' '"""' " ""''' .. 
MELNUEfl::«A 
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fL"IU.i.f 
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JctlR W.R S1ROt,G 
FIW;;li(NFO AA88f" 

•• $ j~ ARTIST ;i !! I lVf>IWYT ,_ NU~tE!fFI '01$TFll8~'fWG I.AM'\ lflRICFJ 
Tille 

a$ KIDZ BOP KIDS Kid z Bop 17 
IIA2Ul&IIE192U 1&.t.a 

" 40 JOHN MAYER Ba1tle Studies • coww.:~ ~3011• SOllV ,~use: 13.9,fl 

,s 41 
K INGS OF LEON 

Only By The Night • R,C,I, 32712 At.lG (13.981 

47 34 PINK Funhoose • U.rA.CE W..5,t;JL& 1J.H ,. 47 ,. NICKELBACK Dark Horse El 
!10,.DIIINIIIEFl61&028 1Ut 

50 " 
ROBIN THICKE Sox Therapy: The SHSIOI' n.-,,i TR.A~ 1tllffiSODP£ 1)137D& IIIJ, 13. 

JAY-Z Tho Blu&i:,, int 3 • ~0Cf-lA.Tll(lt158'5&•Ml[1&98 (t:I 

BLACK REBEL MOTORCYCLE CLUB Boat TM Oovll 's Talloo 
A85TAACT ORMO.-. S7fl' VM;;IIAlfT 03 96 

CELTIC WOMAN Songt. From The Heart 
V.1,-ll~TTAPil 5Uro-'9LG r•e 96 ti) 

THE J IM\ HENDRIX EXPERIENCE Etoctrlc Lactyland D o,o=:•ueMCE IE,r,lf\;XUG't"621"4' tom· lr,tJSJt 11.,&CMWO)@ 

GUCCI MANE Tho State Vs. Rac,rte Davis B~IC $0\Jll.'i! A!iVUJW. 52Q5.CO• W,IJIN[R SRO,..t, (1&.NJ 

SKILLET Awak:e 
Afl.JEltT~O.A,,.A.,IITIC 51au1"-011a-n1 

JIM\ HENDRIX First Rays 01 The Now Rlslllg Sun 
o:"EJIIEIICl HENDRIXlEW.CY521M" SCflY lri!JSIC 11.ll&CMMI) @ 

THE SCRIPT The Script PH()NriJG(NI(; EP:c a3,!f3.SO!IV MIJS\c j12.'9at 

DAUGHTRY Leave Th15 Town • 11111CS.U~U lt'lG(1&.W ® 
DARIUS RUCKER Learn To Live • C~IOL K,IJ;1!',1LL( 9~!1.16 (16.98) 

THE JIMI HENDRIX EXPERIENCE Axis: Bold As love • OO'UIIEIIC( MENJIIOCL£illiCY 62'1s.l'ISOHV WJSJC j11.IIS C0-1WDj @ 

PETER GABRIEL Scratch My Back 
AEil.1.Yl()lu.Otl16..!IB. 

52 ., EMINEM Relapse 
WE!I $Hl+oY AflERVATll llfTCRSCOf'i 1 12863" 1G.1, (13.98 

14 - DJ KHAL£D Victory 
WflltEB£S'"2'074'{1 11.98 

49 " 
ADAM LAMBERT For Your Entertainment 
HI ff(;J, s-4801 RVG 13.9-BJ 

"' 95 SOUNDTRACK 11,,111gh1 D 
liUt.O,H t~l'SHOr .-.TLMfllC 51-5,,923• AG, [18.98) Et:! 

69 45 BREAKING BENJAMIN Ooar Agony • ttOLO"A\'.100 002398~ 18.!;0J (+; 

l6 II VARIOUS ARTISTS wow Gospel 2010 S7 l'J~O-C"\lRll ~ll (;Mli 'Yfllll'Y 6?41 J~V (1 4.!1&) 

66 m TIMBALAND Tlmbaland Presents Shock Value II 70 wocur ,~~O(t;AOUtQ IW(RSCOPE 01 ~6W 16A ~1 ~ HJ 

57 46 ' 
MICHAEL JACKSON MjOOaal Jackson's This Is II (Soundtrack) fJ 11,IJ me 16067° sc-~v IAIJSIC tl?.N} 

~ >3 MICHAEL JACKSON Number Ones II 
V,1,1/{f'tC 881m.$Q!,IV IAU$iC (14.f&J 

131 IW SOUNDTRACK The Twilight Sag~: New Moon 
S~W,U.tltOI' SHOP l,IU.tl!IC ~IW1' .r.t. (1U8) 

66 71 MIRANDA LAMBERT Revolut ion l'.:OWvA:J. (~~VILL{1 ~au $1'Atl (12.96) 

66 73 MILEY CYRUS The Time Of Our lNe-$ {EP} 
1101.1Y'A\/JO!'.IQ0.11lg£xj111.f!IIJ 

53 $1 II CORINNE BAILEY RAE 
C~f(JL09311\1U8) 

The Sea 

ORIGINAL LONDON CAST RECORDING Love Never Dies REALLY USErUL 01A«J5-'0(CCJ, 29-98 ® 
BEYONCE I Am ... Sasha Fierce l! 
WUS!C- W<IFHO C(JLUM8!A 19"92 'S()tf\' MUSIC (11.96) ~ 
FRIGHTENED RABBIT WintGr or Ml>tod O,lr,ks 

~ mc.11(1»1J•f1 • sa) 

MUSE 76 91 
IIELJUM-l ~21130• Vl>JINfR GROS 18 8&1 ® TMRC>Sl$1il1'1Ct:'l 1 

1, 79 DRAKE So Far Gone {EP) l! 
V(J~G lil(JJEV'(:~S'I M(lfjEY UIIWEMS,,L VO TOWN 111 3'~ UMll:G 19 . .af ~ 

84 78 SHINE DOWN The Sounct or Madnoss • 1 ~,v-.nc ~112~• AOJ..1096 

PEARL JAM 168 140 25 • PAl;tli<fVWllft II B;>;A• 1Q.!I& Backspaeer i 
42 - JAMIE CULLUM The Pursuit ~ V[H'll: Fijfll(;ASl J~~CA 0136~5"\II;, (13n)@ 

40 - FLOGGING MOLLY Live At The Greek Thealre I SIOfOlll;l>JM.\IY W 3 ft6 !"/R C0.'1:11/0) ffi 

85 90 CHRIS YOUNG The Mem I W~nt To Be i R~A N,l,~~UE 22818'SM1t (10 %:) 

90 8A SOUNDTRACK Gleo-: Season One: The Mualc; Volume 2 • ~ 
~>tOC'CtURV FOX 1V"CllUIABIAfi11oti$4JtffWUSlt 11.911) 6 

LUKE BRYAN ~ 
1$ IOZ Doin' My Thing " tilJ>IIOL IW.IMU[ &~IIU 18.!li 

i 
91 87 SOUNDTRACK Glee: Sea.son One: The Music Vo lume 1 • 20ht c:EJltURYFOX1VCGu"B1iUlltllt(lt«WUSI(; 11.9fl i 
,;;, 39 PHOENIX Wollgang Amadeus Phoenix j 

LOYM11!~10S''GLASS1'10,~!)_ 

71 43 SOUNDTRACK SlarSlruck ~ 
WALTOIS.'1["(00512A 1&.9S 

CASTING CROWNS • ' 79 71 eu.c~ STREH"IEl.t41llll 10U5.SONV Mu&(; 1 ua Unti l The Whole World Hea.16 ~ 
CELTIC THUNDER l! 

1n 1s1 
cmic Tlfllti)(R 111l'2' OECCA (18 $Bf It's Enlertainment! & : 

119 - VARIOUS ARTISTS wow Worship (Purple) ~ ?LG,trAI C\IG 8879!1i.ll>Cfll>-OOll.3 17 NI II MAXWELL 

" 80 COLllWIWIB91ollliOWIAUS.<:(119BJ® 
BLACKsummars 'nlght • 1 l 

.. 

.. 
, .. .. 
'"' 175 

" ,, 
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Man On The Moon: The End Of Day The rocke, rellJ111S 
398 6) 

lo lll!cllartlolltlt 
The Fall lirst lillle silce 1990 OisneyManla 7: Music Stars Sing Ols.ney .•• Their Wayl 

Oetytng Gravity wilh !his hi~ i,I, 
pre,iewingllltnew 

Avatar 

The Hearts Of Lonely People biopic abol.C lwmM 15' little Bit Of Everything 

WOW Htts 2010 
bind ll>e 1, ... ..,,. e Justin Moore lhelimop!lltd 

Memenlo Mori Mardi 19, whit I~ e 16!1159 1&!:18 
Call Me lrresponsable 

souoilraul his 
Hellbllty Deluxe 2 rel•ilH,nhll. 187 132. 124 Ameri~n Ride 

Taylor Swift 188 166 138 c_s .. Ml))l('V L ~IV[RSlL MOTCM'~ 0131)9!). UW1.(i 13.911 Pricele$$ 

No Hay lmposible CHRISTIAN KANE Christian Kane (EP) 
CtJTlAW S~ltHS MITAt fX11t£G£R ?!CTIIR[ 3.98 

Pieces o r A Real Heart USO 156 1J6 
CAGE THE ELEPHANT Cage The Elephant 

lheselies, whidl OSP•!:lf.5.I• JIY[ 13.98 

Unstoppable boa!lspopads 181 148 150 SLIPKNOT All Hope IS Gollf!J 
~OAD!lli11'm61;'988 18 ..... ~ 

Black Gives Way To Blue ""ring lamililr C 172 158 PINK FLOYD Dari< Sida 01 Tho Moon Di,ney-reloi.d lt>.:'l'/EST9~~S1116,3C~P!Tct 1!98110.9$ 

All Or Nothing ,.,g~isiDil 1113 72 - JOHN HIATT Tho Opan Road 

The Brulali&I Bricks 
,,..nllHbaplHH 

184 lhtll!Wtom~lalloll That Lonegome Song 

Of Mice &Man arnm wltll4,000 1M 81g Whiskey And The GrooGrux King JIISt:068 1:Zttl copies Whil• the 
118 110 99 CREEDENCE CLEARWATER REVIVAL Chronlclo. The 20 G roatest Hits tirstalbumilltht 188 The 8 eS1 Of Sade f,l,IFT'S'f2.• Cl!flCORO 1U14'12..fl8 

117 108 119 PARAMORE Brand Naw Eyos 
lran<llls, p,atedol 

187 Greatest Hits FLtUO ~ ~A-'IElt 511250· ,1./J I! 98 No. Sl in 1D01, 
118 1D1 l5 THEM CROOKED VULTURES Them c ,ookeel Vulture.s volumes two 188 War Is The Answe:r 0~ llf11R$~P~ 0131'1tl" 16,1. 13 ~ 
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SUII lnlhe toplO. Breakaway 
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iaa 116 110 AVENTURA The La.st 172 92 81 KRIS ALLEN Kris Allen ,.ilHf1JM U.Jm 1/ll!Y.I SOllv MU:...t: LAI.fl 14 '9 \9Jl'IES4802..tJ.:j13.~Ai 

,as 83 19 TIM MCGRAW Southern Voice 173 100 151 ABBA Gold - Greatest Hits (:URI 111U 18 9A P.Dl.'IIOOA511007,A&lrt 18.9&'12.&S 
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IIZ7 113 88 
QRIAt,tTHI Bslieve 177 142 126 KUTLESS 111,w.11 UL GUFEN 0135'tt ll.A 9.93 9EC6H•• 1:J98 

IN 115 107 JOURNEY Joumoy's GreatHt Hits VARIOUS ARTISTS NOW 31 CClll..'.tBIAUC.t3(13111t 00 EMI \l~YUl6A OMBA 21617,UlU'I M~SIC 18 9t 

1211 106 64 50CENT BelotG I Salf•Doslrucl THE XX xx s ~~AfmllMTHllf7at:;COP[01Zm•"(jA 13.98t0f0\'0 (-t) ~L"l(8 lURKS 4S,l-' 1~ 9A 

e 134 100 BON JOVI Tho Circle THE WHO Greatest Hits ISU,111) OUT% mJ'IIG 1 J.ill ® 

131 118 116 GUNS N' ROSES Gro.atestHftg NOW That's What I Call Love 

l 
<iEFF~'90111t 11i"ERSGOP{ 16~ 

132 117 112 THREE DAYS GRACE Ulo Starts Now n,u~ums at Nos. 125, 164 Groolesl Hlls Vo lume 1 JIVt 462Mi.J~8 UN 

; 133 11 1 127 KENNY CHESNEY Greates.t Hits II 
il, m and lo! all 

183 99 116 Who I A.m 
ll' lllt.l.6!4'i$Slm II~ proltt frombeir,g 

134 121 118 SOUNDTRACK Hannah Montan.a: The Movlo Daily Deo ~ in tile 184 12Z65 Valentine's Day ~•.i.t1 01$tlP'Ofll-tOI "' 
1 MARIAH CAREY Ama,on MP! nore THE CANADIAN TENORS 1311 127 66 ISLJ.110 oum• io.,,i. 111.~ 

Memoirs Of An lmperfed Angel 
lilll . .. t; '"' Wil IN 1:,6 BJ 

MW,'a6U!l.il891 The Cana.di~n TenorlJ 

2 1311 126 121 LIL WAYNE Tha Carter Ill ottered lo, S!.99. e 187 168 ' 
PASSION PIT Manners j (:ASH M0,4lY umvuis.u I.IOl(IWIII 0111111• ;JMilG 13. Clomon <Pid1ndl, fr-l[llC:11klSS'3fl16.(;l):JN81A 12.r.8 

I 137 tl9 1?2 ' 
REBA Keep On Lovir.g Vou lor eomple, tat!! 187 167 162 .. SUGARLAND love On The Inside SJAAS1MUCK M010Q Vl>l.CKY 18.9' @ ltlflilCl.lflr N~SHVll[ 011 2,J• LIA~ 13-.98 

SWINDOE alll)l;]ulllp. CAMILA 
l flU:OIGll!>i.b 9.98 

Swindoe UNI 165 10J 
SOJIVMUSIC1..111l1159881 l •. Oejarte De Amar 

~ COLBIE CAILLAT Breakthrough CREED Greatest Hits 

I 
Ull'l\:RSM.fl[_.'UB:UC01319-'.\IWIG 13.~ ~ 

JOANNA NEWSOM Have One On Me Bird & Cages OAAG Cl,... 3~)• (24.9'8 

i JOAN JETT ANO THE BLACKHEARTS Great est Hits Thls IS War 8L.M:!04£.AIUU70• 12.H 

6 e 1-4G 141 MICHAEL BUBLE Ifs Time American Saturday Night 14HtEP~ 6"4&.'NA~NE'A MIOS. 18 98 {'iJ 
~ VARIOUS ARTISTS 143 96 n Ta11go: VariaUons Greatest Hits 

t 
JIKIIO C!;ST(IM P11oo.JC.1S 8"'-SO: SW~IIUCKS 12.&& 

144 67 28 JOSH THOMPSON Way Otll Ha-ro 
The bond's hits !ti 

61 s ... Aod Then Some I CDll,..',161A ill~Sti\11 568511St.Ot 998 1, lime<! to coincid, 
~ 

148 124 104 R. KELLY Untltlod wilh lh, gr~•• 18tl 178 166 Scars & Souvonl1s • Jl\'E31136.JLtQ3_;,_i!,l_ 

I 1211 109 MICHAEL JACKSON Thll1tet 
fin! live app,ar-

1 .. 
fP'l::U<IACY17866"'S~'f"li'5iC 1?~ ances stnce 1999. 188 151 146 Oaughlry 

' le ONEREPUBLIC 111t ,a .. ;u pla1 i , 
A 1~2 156 Waking Up 1117 171 1.C5 Muctvayne ~Cl6UY 1TtflS,::vf'I; o)1,IEB71GA 12 ~8 flnlU.~ .. 1, April l1 SOUNDTRACK & .... 89 - ~·m ,:usm:v Oll'900 11 98 Alfce 11, Wondet lanct 18 al lilt ( °'chtlo 188 157 133 

' YPAUSI P 6.4331 £x·ST.i.~6.J 11.S 12_911 Good 0 1' Nashville 
~ v,1,y Musk &Arb 
g 148 112 69 SNOOP DOGG Mallce N Wonderlanel ·- 97 II ALKALINE TRIO ThtS Addiclion 0066'\'Sm.E Pflll)f!IT'Y 08QQ· ,m•o1. 1A ~$ F,1llvollnlndlo, 111:ol.fll t SK~ L UtlH• £M~P'I 1& 98 ~ 

J 180 a SPOON Transference Colif. 200 II MICHAEL BUBLE Michael Buble • '1 t09 U I MEIi.GE aU- j!S.~j l SJ - 1 c1 ll~PRIS( 483r6 W/.ll.~£11 likOS. {IU8) 

[UM: MAffltFWS 8ANO JA¥st/lN "' M ~'· 11 i-14 114 M 1lEE: SEMM C:WE: M to11-YW1C " 
..,.,,,. .. 

'" .IOl<>,.U~~EYISOI.I 1<0 6W.DJW5UY 1'2 ~ la'B.IJLf'l'RAf " eW;Sf,SfR& ';)te SJLVflil AU::EfiWDlllfRl./itlt MJSIC'iOLl.iME2 t1 tHf#CfflXl«EO (:tfilS-T()t,I.IN " W.SVAN.. ,., l(IWrtATS't'Mll-1 THE»: 1'9 
MA>.\\'fil 100 NICl(flB,l,.c;a: 55 -~R{ 117 AAS"..ALff.ATT$ 111, 1$2 •.um,,., "' 1'8 K"'IWtUOOIJCA ,wui,s "' 7WN " \'AMPIRf!AUkl'ND ., Cml.,OljE .181 
.IDtt,'lilAvtR ·" Pf,SSIO>,W-ORSHJIBAND ""' 131 BU.lt£.5HEl,,--0N 10 MJ;Efl\YOY'.IERt.AI& 7iE,,r,,,,e '"' fl-URV(lfAr,E/,l'MM. ~EYSOKGZ " TMIOO. WJUliMNS "' Tl',,1,C(;IU.'11 "' " ...... " Stll)l'()OVlN " MWST ALICE " STUIS'TRUCK .. "' -- " ii•B·ilJ:1 1 H--O-i WOWGDSPa..2010 ,. CHIIS VOOt.t. " ~ 1S£Tl[MIUtE1.I 17' OF'-'ICE&MEN 1IS F¥.SSOIPfT "' OAfWSF!t.():ER .. , .. m " AlVINAf.OltE TVnuGHT " R001i!TI-DE " 2<l10GAAMl.'IYIIIO\~EES WO\Vtf"S2t>'IO 105 YDt,NONMY " JliSTINWOME "' ClNfP.FP\IBLIC- UJ .,,,....., 

"" "'""'°' 161 ClffPMU)J(S•lJ,!F Thf'TWILIQi'fSAGA ,,. WOW 'AORSHP lPUl!fU) 
MOTtl'/CAI.£ "' <JAU.N7il m l'Wll .W.l ... SMCf'OOSG. ,.,, 50!.tJ,'IUL 

., NE'WMOON ,. ntfl'T't''Sf:CO>iOS. CISNM.W,..,7WVSIC .. 
.ttiSOlilo'IW' 111 , ... c:rv " - " ""' 6, 1&6 SPOON "' AIJ/r,~J<R '" VAJ.FN'7tJE'SO,,V' 18' lO MAAS 181 CMIRII:~ ,. S"'..ARSSm~OtSt;fY RC8lOMEIIE "' MUIWA'fNE 187 PIIIKFI.Q'YO ,., ™·"°""~ 1?6 stJGARWI> .. 187 ~ liF,/IR"" ,. Jl&-lll!(lMPSON , ... "'"""'"" 

,., TtUIWo\YI ,., 
MUSE .. M· 1131 .. , .. ,2. ""' 

., SMCT\1$ftEAl '" TA"Ulfl S~\1fl ~11• Gl.EE SEASON ~E Tff TlflEE0,1,YSGRACf" "' fiOO(l{)l:W.SMIJ..f. "' ll-£'1.110 ,., 
UM ~EVER DIES " ll-€$1\PT .. SYINDOE 138 MUSCvcumE 1 " Tll'lllALMD 75 ~OWJ.4 ,,. P,!:{jf&Cf:~11.lt.WIS 119 
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$JILE$ DUA 
COMPILED 9V 

Billbear•t !)i.t}~!l 
~our.d'.loc.Jn 

Ci) TOP POP CATALOG'" 

=e a~, ARTIST 
::s~ ii- IYPRll;il 11, NUMi!EA / OIS.Jqte:1,mo LABEL ff'IUCEJ 

Til le ~ 

2 4 CHRIS TOMLIN 

" 
10 

11 

13 

e ,2 

11 

24 

211 

'D 

28 

29 

30 

31 

G: " 
33 34 

34 " 
"" 29 

"" l7 

37 15 

e 
311 

40 

41 

42 

43 

.. 
47 .. .. 
90 16 

• 
11 

a 

a4 

23 

-:F~Sl~0~8~~E ~~3_:~~{l800M~h:yftiidTheVl!iin . 

ti~=l~~!i1c'f 8!,8811/SOWV MUSIC !3 98 @> Joume(s Grea.e:st Hi!-$ • 

~~~SGO~;,~~s~~ Gmlest Hils II 

~1;.~:ii.n:IVBISAl 1'.itlOWN011'(/".'L',IJIG l3 118 Tha Carterlll II 
MICHAEL BUBLE 
143/REPIUSE 4894/i.,'WAAtlEA Q.!IOS 1$.'6 @ 

MICHAEL JACKSON 
fMCAEGACY 1?~86"'SOl'O'.vt1S,C 1 911 

MICHAEL BUBLE 
143i11EPIUSE 1003t3NJMltJ£FI. MIO!> 18.M 

It's Time 11 

Thriler 4> 

Ca1 Me llrespoosible • 
~l:~, ~:,;>~'L~ ~S•d~ • 
~tlt~U~: ~~t.'~l~[~~1~37·tUt~Gll 13.98 Thdt l onesome Scmg • 
SADE 
EPfC &51871$0:'fY \11.-SIC !1.9& 

0,, Best Of S.do Q 

~~ls3~~;R6 ! a THE SILVER BULLET BAND Gce31est Hits El 

Breakaw# II 

We Sing. We Dance. Wt S!e.al llWlgs. • 

14:\IMP~ISF ~316fflAFWfll MOS. 18 !11!. 

GOld - Grtalesl Hi!s II 

lo·te On The N ide fJ 

G,taiest Hies fl 

o .. gh11y 11 
M~hacl Bu~e • 

ORI GINAL BROADWAY CAST RECORDING 
OfCCA aROAOl'/AY Ofll~'DFCU 18 S6 

Wicked • 
One - i • THREE DAYS GRACE 

JNF~IJlG 1tl;5f, 

MGMT 
eot:U\Gi.i. 1S61,·1Sor1v ~,us1c ue 
THE BEATLES 
M'PLC 12466•K:APIT0L ; t:96 

VAMPIRE WEEKEND 
'XL :l-18" 11 911 

NICKELBACK 
R!:t/lOiHJtJ>;I;I llUJOO 18.98 ® 
CARRIE UNDERWOOD 
lS.'ARISt\ 1MSH"1l.Lf 71197/Srltl 9 ~ 

GARTH BROOKS 
PEARL 213 ?!1.98 CO,tMJ @ 

HOLLYWOOD UN DEAD 
MWOCTOUt: 011l31'1GA 12.IM 

JOHN MAYER 
AWA~fJtOlllM81A 27976'.'S0K'V MUSIC 18,9,(1 

FLEETWOOD MAC 

\~IND-UP l;,\06.3 (1U&j 

BON JOVI 
LlfA.;UA.V$:zGOlJAIMr 1Utl')1 ~N 

Oracular Spectacular • 

Abbey Roa<! • 
V1JJ1pire Week.a~ • 

All The Right Reasons El 

SomeHt:arls. D 

The Ultimats Hils II 

Swij,1 SOngs e 
Conlinuum El 

Gttalt:StHlls EJ 

Gru:estl-ils 

Fa11.., a 
Cross Road II 

!t!~w~lf~:o:~~f/ .. 1'~.lqNER eq~ 1$.98 $ Miflutes To Midnight f.l 
GARY ALLAN 
i1CA rl,l;SHV1U F O-l81!lMJPlGtl 1a WI 

Grealest Hos • 

?!~~~';'i~~l~:foAOWAV CAST RECORDING JE,Sey B~s • 
~~!~~ci~:~T1SUU(),IM(RctlRY~li81:~~l~:n: ~umber l)ies • 

'J:!~~3!!~,!!~c~ a~os. ,a.~a Nothing But The Best • 

~~:::::R)\Jl.1 11/lNl{RSOOP{ ~s, .. .,..~ 13..1ll•'&.~~rl3ill Cal: the H~s fJ 

~p~~ :~::A\ ~ ~L 18 98.M.98 
1 

• 

USHER 
LA.fA.CE 153982/JLG (UBI 

Conressions • 

fo, "1tfl!lltlM 1n ,_,.,, • 5ludenl-produ(ed collogubow's 
cast 1'<lltding 4'11Ul!tn • ll!llboard tba~. lildos to Ill! Team 
Sli!llld prnrlll(lion 9)0UP and Ille Unlw~lly , , Mithlgill'S 
Basell'lfflt A.rb $ttlde11HiH1 ltltiter orgaimtion, u the troupe's 
mt .,b,.. ol ib thmv show "Ht •nd Hy Dkk" d!l1111, ,t No. II on 
109 C.st Albums. lbe muskal bad I lmlltd run last Odober 11 ll1o 
<Olltt, illld b . ... ,~ble lo WW at yo111ibt,C11111/uS<r/llorkidpoll,r. 
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Ci) TOP DIGITAL'" 

12 

• 

:,115 ml! ARTIST 
~i •• ll'AP"llrH ' lllSl~laLTlllG I o.Qfl 

GORILLAZ Mastic Beach 
\'Fl~ 1 .'-i, 

LUD°ACRIS Bame Of The Se:(eS 
tlTP/Nf JA~110JL16 

BROKEN B ELLS Brolom Bols 
COlt1"!Wi($0tlY~SJt 

tt~~.l:c~~~[:.11.[GAC'f /SON'f ltUSIC Vl'leys Of Neptune ' 

LADY ANTEBEU UMI Need You liow 
CAPITOl NASWt'ILlf 

GARY A LLAN Gel Ott On fu Pa~ 
PACA ~SHVW /llMGN 

LADY GAGA The Fame 
SllU"/IMLlhIM lllLI\IEICIICRIWTRH~ TCRSCDPC /lGA 

:!~f~!~~"ow - Passion: Aw~keili'lU is 

:i~'ll~~iI~!~~NEY ,iJice In Wonder'land: Ah'll0$l .A.6ce 13 

fs~~~N~~E~~J~pAiN'4~fliSN..JIOTIJW~J~~Y Of The W(lfld .t7 

THE BLACK EYED PEAS The E,N.D, 
l nERSCOPE 11GA 

- KESHA 
.:rnOSABEAltJo 11ma 
VAMPIRE WEEKEND 

" 

--Animal 

Coo"' 
• 21 SOUNDTRACK 

FOX.Joli: S.fJiRtHl IGI-IT ,,iEw ~'iJST 
Crazy Heart 18 

TheSc,ipl ~ • 
Smoke & Mi"rors 341 

Soldier Of love 6 

18 

17 

THE SCRIPT 
PffCIIJOSf,.'11(,,'fPIC rso~Y ~11iSIC 

LIFEHOUSE 
am,~ 11G• 

SADE 
[Pit "S0,4'f ~11JSIC 
SAM ADAMS 
·ST AOL'1O 

BlACK AEBEl MOTORCYClE CLUB 
AIISlllACl' o;fASOfj /V.V.,;t,l.l/l 

DANNY GOKEY 
i9JRICA NASIM LI.E 1$MN 

SWINOOE 
BU 

FRIG HTENED RABBIT 
F/ITC,1,T 

ZAC BROWN BAND 

Boston's Bov (EP) 126 

Beal The DOli's Tattoo 54 1 
My Best Davs 16 

SwindDII 138 

IA~rilet 01 Mixed Dml<s B4 

Th\! Foundatll.in 17 
ROI\A 'SIG6.Ell PICn ;\E/11:IW GltllYl''1/ilTL>NTlC 1/IG 

EASTON CORBIN 
PAERCtJRV .!IASHVl.lf 11.1)1&'1 

CHRISTIAN KANE 
OUTLIIW 5.'rlNTS lflf:lGER PICltJRE 

Eas1()11C<>min 21 

Ch11s.1l;w l(ane {£.P) 159 

Cl) TOP INTERNET'" 

t;ll5 Si ARTIST 
~- Sl! IPlMlrH / 01$Jql81."ll!ll3 l li!tfl 

t:r~:lf~~~~~~1! o1.fG,1.:v sm~·•sotNv~~ or ,ieptunc • 
GARY ALLAN Gs1 011 On The Pain 
MCA hASHl/t.U 01336-ZJU~IGlt 

GORILLAZ 
~a~ 275(7,'CMITOL ® 

g~,1,~;rs~•~t~~(ISilt. My Best Days J6 • 
JOHNNY CASH America11 \11; Ail'! ~lo Grave • 
AUfRitA"l!l0$T Hll~ll!NAV 01;,~~••ltJtAGN 3 I 

:~r~t~'~~~~~~~1! ... ~i6~~;:;;~$1;: Yoo ~erienced 44 

~:c~~~~~~0E:~E~!:v ~2~~~~1~~~!:@ Electric La~•land 60 

;!~! !~.~~~~~UM lleed You !low 3 

~:[~~IC~~~~:~~~ ... ~:1~!:~~~N,£~ ;Yis: ~d As LO'l'e ,, 

~~~:?A~f ~~~~ER Toe World Is A Thom 39 

PETER GABRIEL Scralc::h- Mv Back 68 • REAl WORlO 1 

;,~1~ ';,.~'~-1(00•,roJ~,s Bame OI The Se~s 1 

~:~~s!,i~~CIERS The He.lrls Of Lonelyfeople 104 

K.D. LANG P.ecollection 21 • 
r4O\{Sl.lCH $.l311iH,'Wil.A•ffA. 8-.liOS. 

SUSAN BOYLE 
SVCQICOl l,.'i/81.0. ~98it,oSOtlV fAUSIC 

BARAY MANILOW The Grea!est love Songs 0! All Tnte 
AIUSTA Hf1MIMG 

LADY GAGA The fame 
ST!l.lAMLl~[.l1(0tlLIVE't-HCRRYTR[Ul m RSCDPC {111805°/ISA 

17\ AOL MUSIC . AOL~• ...... \V VIDEO r _,,. 

4 

I 

• 
7 

8 

" 

8 

7 

e 

24 ~~~~c~,. 
,o 3B 

4 16 

6 14 

- I 

WHITE HORSE 
TAY~Ol'I i WlfT &,ts- L1~CHIM: 

ROCKSTAR 
IIICH UACIC >'10,1.00Uk~fA•-:=IAP 

I KISSED A GIRL 
UfYl'tMY CM•l10i. 

IT WASN'T M E 
SKl!GrGY F!A1URIMG fllWIOO '111MMIM' INIC!lff 

,o :,~~1';..T/!';,;!~,!sc,., 
POKER FACE 
LADY 1iAEiA S111{.fll.ll lkf•k'.OI.ILIVf1tt,lFFIMAf(ll.ll fF1$COl'E) 

DON'T CHA 
TII[ NJSS'YCIIT DOLLS f EAJIJMIG BUSTA IIIHYIE: Ai\,yjT[RSCOPC 

LOVE 
SUGAll:LAND MERZURY NASHU1Llf 

11 14 ~~~~:~~r~~!i:c~:!luL "Olcrw~ 

6 4 

14 3 

JANET MEGAMIX 04 
JAIIET JAUSOII GINICAPITOL 

SWEET THING 
KEITII Ui.AN (CAPtTOL NASH\llLLE) 

TWO IS BETTER THAN ONE 
IQ'rli l l~E 61AL$ ltAI\JRING fl'YLOR t\lllFJ C{Jt.Ui.1111.l. 

IMMA BE 
TllllUCrmn,u.s IIJHRSCMIF 
NEED YOU NOW 
LAO'I' AIIT!OILWM CAPITOL NASIIVll.tE 

ALL THE RI GHT MOVES 
QIIERfflJBUC /UOSU'l'1IN1ER.SOO.Pt 

10 10 15 EMPIRE STATE OF MIND 
MH + /lllClll lE'l'S Rot NAn:m 

11 35 !~ r~ O~~,:,::~,~~Al REPUBllC 
12 

IS 2 

TELEPHONE 
LADY GA<:A fEAJ\IRIIG BEYOMCE ISTIIEA~U~f'll"OK\.NE,'CHERRYl';!H/JPflERS~f 

IN MY HEAD 
WOii DDtlU (aEtl SA HEJGHTS!W~JltlE,t ~OS.l 

14 13 a BEDROCK 
,,-~-;;:;;;H;;:~;';:~~~,;';:-ru";;Sc,;AN~;e.GL,elDl'e:,0'-!1£',::S"'Hc,'1,cO,!!,fY"'IU'"SA"'Ec,""cc"ce",cOl,cOWc.c'J,_ __ 

IAS0810Efltu (:!Ell.SA HElGHlS,WAANEI\ e.;1O5.J 

1 22() :~;~ ~WU UST R[t0ROIHG D[t-CA 8ROAD'AWV1O[CCA 

JERSEY BOYS 
DfllGIIAI. UOAllWU WT llt:CORCINt RlffllO 

THE LION K ING 
IJIIIGJIIAL IAOADWAY WT llt:toll01NG WAU OISNC 

SPRING AWAKENING 
OfllGIIAL IIMWIWi\Y WT RECOIIOIIIG OCCU BROMl\l,'AV!O[CCA 

MAMMA MIA! 
OfllGIIAL CASI" RECtllDIIIG o«:CI BRMDIVAY!DE<:CA 

IN THE HEIGHTS 
OfllGIIAL liMJAOWAY CAST RECOIIOM«. 61t:tSlllGffil5H·K·BOO~\'RJ,Z0R & Tl: 

MARV POPPINS 
OIIIKlllAL LONOOII UST RECOll)l!Ml fWALT 0I&.,E'rj 

ANNIE 
OfllCIIAL NKIA.DWA"f CUT RECOIIOJHG i lEGJICYt-COLL ',16I~.'SOtlY PAUSK: 

THE PHANTOM OF THE OPERA 
OfllBIIIAL LONDOII UST REC.ORDING RUllV USHLVlJM\'ERSAl Cl/IS.SICS 6i!OUP 

1 ::.~N~~it~~';,K,\!,:-4.,EW MUSICAL) 

12 I• 36 :~;! ~':o!~~T RfCOIIOlMC I.If\~ U"E 

13 10 41 :!:'!~ ...... AY C"1R!(°"°"'' GIIOSMl<l~ H~-80<1WIIAl<JH TIF 

1.\ 13 93 !~;~ ~ ~~J~T~~~! ; :~A~TOR 

NEXT TO NORMAL 
OftlGillAL IIIOA.QW.t.Y U.$1 Fllt.011OI116 jGIQSlt16lffiS~Ml"0 DOOWRAWR; I', Tl(} 
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AIRPLAY 
MtlPllTOlt[O BV 

l~l<._ J.~~!l 

•n< Billbear•L 

The Hearts OI Lonely People 

ARTIST 
Y.tJt.i.J<li1413E..!UJllli~O i.A&(t.J!{l::E 
DAVID BAZAN 
~RSU11"0&3•(1'98) 

THE BESNARD LAKES 
,t.i.GJAGl:-\'111.R 116· P ~ Uf Tho 8esnard Lakes Aro The Roaring Night 

CHRISTIAN KANE 
DloTI.J,W SAl!ITS D16IT,l,l. E:«IIGGEll Pf.CTUR£ (3.93] 

DEAS VAIL 
).!G.110 \IS STEIUO•'GOlEE S224S3,WAAPIEI!: MOS. 9.93] 

~ SHJ1;1£01;!_SU•'1J).111::;.l!_J;.9~ 

TYRONE WELLS 
POsmDN OIGITJIL fX (7.93) 

SIDEWALK PROPHETS 
ffil't'all/WORO.CUII.~ a87iOOIWJIRPIEll BROS 9.S&) 

DAILEY & VINCENT 
~ol.tl(Ell BAR.llt:l 6106-10/ROONOER 11.W. 

EDWARD SHARPE & THE MAGNETIC ZEROES 
(O,ArlUt.l'N·f.AIRF.-.X 5•Z'IVAD'IA~l 13.jj,6 

Swindoe 

Chrislian Kane (EP) 

Bird & Cages 

The Monitor 

Sigh No Mo,o 

Conditions 

Slsterworlo • 
Aide Through The- Count,y 

Ge11ulne Negro Jig 

Big Echo 

We Are The Void 

El Turisti;i 

Permalight 

Metal & Wood 

Unto-uchatllG 

LOCAL NATIVES 
fll:t~CHKISS 04~• (1.l !.18) 

IMMOLATION 
!J~LUII: et.AST N73- Pfl 98) 

!RATION 
LAW07 (14981 

THE HEAVY 
COUNTtR 021' i14.91f 

PRESERVATION HALL JAZ.Z BAND 
P-IIESER\'Aw.JN KALL OP (13.98) 

25 LA ROUX 
&lS LlfE'POL'f00RfC:liVIRl'TREE,1Nlf.AstOPf 013:!f.'9''1GA (10.911) 

formed I• 1005, llit 
GleflR,m,N.J, 
band's se<.ond 
~buno-• coocepl 
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l'M AWESOME 
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MY BEST DAYS ARE AHEAD OF ME 
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SNUFF 
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Sigh No More 
Mumford & Sons 

The Brutalist Bricks 
Ted Leo & The Pharmacists 

The Brutalist Bricks 
Ted Leo & The Pharmacists 

Of Mice &Men 
OfMice&Men 

Ride Through The Country 
Colt Ford 

The Brutaflst Bricks 
Ted Leo & The Pharmacists 

1:t•l1i:ii·ii:M SOUTH CENTRAL 

. . . . . 
V.V. Brown, "Shark in the Water" 

The British singer/songwriter takes a bow at No. 40 on the Adult 

Top 40 chart with her former U.K. top 40 hit and first U.S. single. 
The tune Is from her"Travel llng Like the Light" album, which has 
sold 6,000 copies, according to Nielsen SoundScan. 
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Black l.Jght 
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Lat1d Of MtlktJ Believe 
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WOMEN LIE, MEN LIE Vo Gotti Feeturing Lil Weyne 
B.YOUN'l ~ ,111.1,tS.B.YD~~G.O.CAITTERj e "fYfTA;ILE,'f'OlO G~OL-.'IIOSJJ/llY:l-

AMERlt;AN $ATURDAY NIGHT ~ ... ~ .. ;• 'OJ 
HIOClERS B.PnSl EY,A.GO-:iU:v~ lOVUACE e JIRISV, r.ASHVlllf 

HISTORY IN THE MAKING Darius Rucker 
HIOClERS 10 "IUt«ER I 11.00ERS C.tAUS) C!> C.AMTOL 'tASHVl.Lf 

THE MAN I WANT TO BE Chris Young ti 
I -STROOO S JA,IES T M~HOLS e Re,. HASH\/11.LE 

HEU. ON THE HEART Eric Chureh 
I JO't"tf (t: QllJRtff D AUTTAW.J Sl'fl.lUAt,,I (!) t-'PflOL ~ASH'llllf 

BACKWOODS Justin Moore 
J STO'I/FR ji Ml)Oflf.,J P.I.IJI IN,I S ~TQVFRt @ YAl~Y 

SHOTS LMFAO Fealutlttg LIi Jon 
l~VAO ]$.ll &JFIO'l;S.A GOFIO'I' I It SMllH,F OflATOR!l.f 0 P~RT't"ROCKM11l I AW'CitHIRYTAH'l.\ll(FIS,(;0PE 

KEEP ON LOVIN' YOU Steol Magnolia 
1)14(/H STAPUlOtl,TW'l lNill'l 0 9,IGW(';HNE 

ONE DAV Mallsyahu 
1..- S-WE-11116'l0f1S \1 MIU FFI f' .VARS,P.~AWRf~ C£JI t{\'fllf A nu.i.,1 @ J0tJ3.IOR/EP4C 
DRIVING ME CRAZV $.am Adams 
S.A.W,stJCI\ (S.A.WIWER) 0 1ST PIOUt.D 

CRVIN' LIKE A BITCH Godsrnack 
I D ro1mV1tl,S.[ R.IIA (S.(R.'1A.T.ROM80LA,R.l.4[RULS.U.IU:IN) (i) tJNl'-itRSJ,l R[PtJBUC 

BEAMER, BENZ, OR BENTLEY Lloyd Banks featuring Juctz Santana 
PRIii[ jC.LLOYD.LJMIISJ.Ul)ll.llO) @ G L~IT L 

FEEL IT Three 6 Mafia Vs. Tie$tO With Sean Kingeton & Flo Ride 
Uil'Dlllfi\t!l([1•~'!1.J.'IUiffl'l,t.aU.W.T.a..U.o;,TV..l£'M"" .. r.nJ• 'Oi,IU'IW'.Lf~~l.6"ill'II @ ffPAl"itlltCiUlJlrtu 

NEVER LET YOU GO Justin Bieber 
11.~<:0X J.ol.llSffl.8,M.COM.J.llff.3f R v) SCKOOLBOYIRA'r'PAOND l!l'V.UN'lSLMlOilJJ\13-

00H BABY Mario 
IACl(POT.AICO LM IOCO LOVf.A.81.AMS'(.J.Al.:.USll.ll 61 J.'RA'.:. 

WE ARE THE WORLD 25: FOR HAITI Artists For Haiti 
Q IOIJES 11,L.AIOJfllH (Jllft:A.REOO"IE -\I JAt;ICSOII L.RIC 6) 'At Alif lHE 11.'0RLD fOONDATIO~ 

ALL I 00 IS WIN OJ Khaleel Feat. T-Pain, Ludacris, Snoop Dogg & Rick Ross 
--1 ru~A\1VLW.l1JI\HJl.!tl1]l~~!O.C.9ill(IG(s,•f:l•!l"fs11,t.U~{WJ1.LSJl'..,t-ftAJll,J W'.11.UIIGH~~I (!) \It ht:!ISl'!l 

VANILLA TWILIGHT Ow1 City 
~ 'm(Jlll, A YOONG 1JWW:FIS»L REP1J8Ut. 

71 

62 .. 
81 

67 

61 

114 

" .. 
61 .. 
89 

II 

II 

21 

95 

12 

1901 
PHOlW:,P W,\.'I HIJE,~r,( 

I WANNA ROCK 
LOY~LJl(,'REo,:i~s~~!~ • 84 

Snoop Dogg 

" S D('o'Uf (U ei;OADliS Jll F MOI tW. .II Gll'l't"ARD, Jll t @) 0066-YST't"l(/PRIOllllV/"CAPllOI. 

Rihanna claims her sixth Billboard Hot l 00 No. l (and fifth as a lead artist) as 

·' Rude Boy" rises 4-1. She most recently topped the list as a featured vocalist on 

T I.'s "Live Your Life" in 2008, the same year she scored with two of her own No. 

l s {"Take a Bow," "Disturbia"). Her first leaders cam e with •sos· (2006) and "Um 

brella" 12007). With " Rude Boy" knocking Taio Cruz's "Break Your Heart" out of 

the top slot (1-3), Island Def 1am Music Group posts back-to-back Hot 100 No. ls 

for the first rime since Kanye West's "Gold Digger" replaced Mariah Carey's "We 

Belong Togecl1er" at cl1e head of the Sept. 17, 2005, chart. - Silvio Pietroluo11go 

Data for week of MARCH 27, 2010 I CHARTS LEGEND on Pc119e 51 
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... ~ 53 TITLE 
3;: !iii Alttl:U \1'1PRIWf ,' PRO\llJTI'.IN Ull,ft] 

m NEEO YOU NOW 1 UOY MfTElEU.UM !fWOt.RASl!,'1U(fAf>l1Q\) 

I 16 BEDROCK 
YWMGIOllYl'UT.1.1.0\'D~\O',EV~lt.'J.RS,IJ 1A!1l'cPM~ 

TIK TOK 20,. lE.SHA jlUY,OSAIHIACA-~Pl Gj 

6 II IMMA BE 
TME II.ACK m1) PUS (!lERSCOPg 

20 BAO ROMANCE 
UDY G~ i[!!!!/"1.1.(,klltAA'tCtGRYTRU.'lh"T[RSctffl 

18 SAY AAH 
Til:l!Y $tNIG2 ruJ. fAIOlDUS jSOOG BOOKIATLAl>.:~j 

I I !; 

1 

:~; ~~~i)Ef JJ,M,1DJi,SJ 

7 14 TELEPHONE 
lA!Jl'~FfR • .IM!ll~\Jf,lIJlti\Wfll~itfls:~ 

10 6 
NOTHIN' ON YOU 
1.0.IIFW BlllltOMARSf fBHJIIXli:'C'WOtf.lSRFAnJt::m;;;J 

g 15 HOWLO\V 
LUOACfllS mTP/DH .IAm OJVG) 

9 15 ACCORDING TO YOU 
ORIAIIT .. !J.AL!liEFfE~'l"I JERS,(:OPEJ 

13 9 SAY SOMETHING 
n 168Au.NDfER.DfWl£f'c:&fl','BU{t:TRJU"ltmlt:RSO:Jfl 

12 ' SEXY CHICK 
24 

DAVll liUffiA FtAl. ltl(ON (!!IAIASlR.\1.1\t AK'S/C,\PITOq 

15 9 IN MY HEAD 
JA$011 OEIIUl/J j8RI.IGA ~1$MTSA1',I.I\JolFA 8R;)S.~ 

14 12 CARRY OUT 
Tl~FQTJ\ITltlflltlL'lN((l',tru'{tlJ,C.~tlTWQ,)ffl 

17 15 HEY, SOUL SISTER 
fkl;IN ((:Ot ~Yal~l 

16 16 LIVE LIKE WE'RE DYING 
l(Rl$ ALUN '1!1/JIIJIIAG) 

19 18 TIE ME DOWN 
MfW IOVZ HAT. MY J ~HOTTYIAS'itU~WiAR."IER 811:0S.j 

Ii 23 REPLAY 
l'VA2 jTIME IS M.ONEV1&ELU&A HEIGIITS.'IUPRIS~ 

26 HEY DADDY (DADDY'S HOME} 
USHEII JUT. Pl.US 11.AJA.CE/JLS! 

23 
BLAH BLAH BLAH 

l ' lUMA FW. 3GHl3 i~EM0SAU:/RCA.'R\16J 

24 
] !~!:~~::.~~GElflC/EPICt 

27 WHATAYA WANT FROM ME 
] ADAM IJIMOERT f19r'RC,l..rR•IGJ 

38 
~ BABY 

7 AIJT:Nil!iaf'EM~i~~i~~ 

21 34 DOWN 
JAY i£1tN FW, UL ,.lO'llt ((.-SH ~IUVUMl'&t FaUllQ 

-!r 
3! ii r:ris~~VPRl H f PltlJYOTION LA3El) 

1 3 m BREAK YOUR HEART 
~ TMD (:RIJZ m ,T.WQIQIIS [l.t:19,RY!m'§j 

2 5 RUOE BOY 
IIIWOiA (SRP/00 JA\HDl'tG) 

4 23 ~~•jc~~~!SISTER • 
15 6 ~o~!.:4!:0~~~l<UMltUffi.EnlJM9• 

El 

Billbear•t 

;~53, TITLE 
~-iJ Al!TlST (NF':=INT f Pll!lfAOTtOlt LABEL) 

HILLBILLY BONE 10 
IIWIMmWfoo:l!IACf.QNl\'f,'fM:ll~i,t,J9f,1Ufil'MIO 

10 SEX THERAPY 
l\(IBIN THICI[ ~STAR TRt\K¥1TERSCttt'f! 

~ 39 9 A UTTI..E MORE COUNTRY THAN THAT 
E.ASTOII t(lflAI !MERCURY NA'SHI/U~ 

29 30 15 TRY SlEEPING WITH A 8RoKEN HEAITT 
AUCIA ,:rva l'4BllJ/!lfl8) 

30 29 14 I AM 
W,R'( J. lllG£ 1v.c.r•11.-.Ret1113Efff,11'1>.U:tSCOPE! 

31 22 46 YOU BELONG WITH ME 
TAYLOR SWIFT B,t3 \111CHl~f'liJIMRS"l Rt;PUBUC 

G 40 ALL THE RIGHT MOVES 
Qll[RIP\18LIC iM0$l £VflNTfFl'$t(IP(I 

G 37 I I TEMPORARY HOME 
CUIRII Ullltl£RWO(ltl j101AA1$.U U.Sk\'lifl 

34 28 2S EMPIRE STATE OF MINO 
JAY-l t- AI..CIA 1£Y'S jROC NATl')Nt 

HIGHWAY 20 RIDE G 44 7 
~ BAO'.lM UIII 21l~[ miJWll.'All1WTIC.9GCS !!!!:!!2 

G 45 • EVERYTHING TO ME 
MONfCl jJ<RMGj 

'S7 35 30 WHATCHA SAY 
J~N DUtllUI !8!lL:;.A lt[IGlfWWAANlR BAOS..) 

38 36 13 HAVEN'T MET YOU YET 
MICMIIEl 111111.f fl 4a/REPRl5f) 

38 34 40 I GOTTA FEELING 
1111: I U.U EVCO PW (IPRfR.SOOKt 

40 33 17 WHY DON'T WE JUST DANCE 
JOSH TI.INlfR ~CA NASWLL[j 

CD " 14 'TIL SUMMER COMES AROUND 
UITif U,.,_lf !t:APHOL N.-.SHVltLq 

53 3 BREAK YOUR HEART 
TAICI UIUZ FW, WIIMifllS 1VE<IC1,;:tYIIDJMl3~ 

25 17 IT KILLS ME 
MaAHIE fltNIA fSf!Co\lmYERSJit ,~oTCl\'>IJ) 

43 LI FE AFTER VDU 
OAIIGIITM' \lllif!CMAPA(l) 

32 17 THAT'S HOW COUNTRY BOYS ROLL 
81LLY Wlflllr(IT0N C~•EflCUflV 

49 NEIGHBORS KNOW MY NAME 
fftEY UHtGZ (SONG aoCIIC.1All,l."ITIC) 

CD 50 AMERICAN HONEY 
urrr AlmRELW» ((;A~ITOl N,1.SHVlt LE) 

t;D 48 8 ON TO THE NEXT ONE 
JA'r-Z • SW!lt euu jAOC Ulii!N~ 

48 46 HEARTBREAK WARFARE 
JOIIII MAYER {CotUMB!A).. 

54 AIN'T BACK YET 
Ulf!IY CHESNEV jB!!Aj 

DMII (V((."3/.'ll.fY,:C:ASH m.fYW'-'8&.I. MJNAt.) 

'Z1 25 33 ~~:~T~~1tKDrHJL1.tf/lsTJ'l.1.umKS<:J\PIIUJ El 

C, 42 g ~?.~+NM~. ~~~~~~CRNI\TIO~} 

29 26 19 J:>ie~~~.~~.WMlfRBOOSl 

30 19 2 =~~;.~~~?c,,,,_~tfl51W<SNE"'ROS} 
a, 52 5 ~~~~~~~~~~!~)YOU 
32 2s 14.J :11~~~~!~~F~~r~?c~m 

l8 SO ~!~g~~~~~SAI f-fl>\)9UC) 

37 32 3 ~t!~~AJ~~=~~u•~wn 
( AMERICAN HONEY 49 3 UDY ANJURWM jfAPl,lQl ~A§MW.lFJ 

62 11 ~~:;::;.~~~NCru"™-WWAtl 

El 
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118 
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~ 
81 

112 

G) 
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e 
ff7 

e 
73 

' 
STEADY MOBBIN' 
'11JU!GPit:R'ffmWXIIWCCp9lw..tf'fUf.\elSllwr.iJ~•9 ,. 00 YOU REMEMBER 
WSfMFOOSfNIPNl.111.l'.lll it:ASHlfl.t.E\tN'l,tl&t..m..8.Cl 

I SOMEDAY 
tS II08 TIIQr,v,& i!Pl Bl.(Y'All.A.''4TlC) 

HALFWAY GONE 
1.IFUIOOH 6W fltlf,ll(RS,::0Pf 

0 LET'S DO IT 
W~KA R.OCKAfUME O-:SOO-O-"S'1U.l',l,\'INl~~!AOS 

- I MY CHICK BAO 
WOACIU FUT, MIOI MIIW '-!!lP•Uff J.Al,MOJ~l(jl 

63 ,t j ~:i2.~f~~:I( SOUAD.IASnUWNARt.EII 9~0S l 

SI .. AMERICAN SATURDAY NIGHT 
BJU.D,_L!Y ~~ISTAM/1$Jll/tllfl 

62 13 SOLDIER OF LOVE 
UJ>E1rnct 

&< FEARLESS 
TAVLOlltSWIIT jELt"i \UCllllfj 

S7 Z3 FIREFLIES 
OYoll CfTY jLJiM RSM. Rl PUBLIE) 

62 16 TWO IS BETTER THAN ONE 
, llffl LIKE ~ RU mil. UYLOR SWIFT ~ Ol~!iUIIAj 

611 2 UNSTOPPABLE 
RASCAL f U.TTS jl)l!IC STPfIT! 

611 2 KEEP ON LOVIN' YOU 
SITB.MM.lfoOLIA (at:i•tl\CHl!lfl 

65 1gl ~~ll~~i~}::lNEW 

- 1 GIMMIE T HAT GIRL 
JO[ IIICHOLS iSHffiV OOG-t:~IVEi'IS~ 

60 20 THE TRUTH 
JASON ALOEAN llYIOKl~ 80~ 

71 2 TODAY WAS A FAIRYTALE 
TltYLO~ $WIFT js.«3 ~\ACHNf.'1,.,"11\'VISAl ;R(Pt.,jllCI 

- I OVER 
OIW,;E ('(OlNBMrnEY'C/ISHMO+.fYV(Mf&t •~~I 

67 2 LIL FREAK 
ll$HE~ ftA.T. NICKI MIN,l,I ~ FAWJl.$) 

BACKWOODS 
I ' JU&fJN tlOOflE (V.lilOR.V] 

74 2 FISTFUL OF TEARS 
M.U\ffi.L icot~V.:31,1.J 

55 21 HISTORY IN THE MAKING 
BARIi.i$ ~~(lit jtSaPITOl !IA$HV..Uj 

I GOTTA GET TO YOU 
GEORG[ SJRAIT ~ HASM'ofl.U) 

THE MAN I WANT TO BE 
CHAIS YllUMG (RCA NASIMLL[) 

.... ~es TITLE 
~-·~ ARTIST lM>lllll I P~Co.'OTIOM lABfl) 

36 ~y~~t ll.wm1£pYH!¥.Jl"t~ At!UR!9 

16 ~~~~!> rm ,m:v ,,..,,,, ,.~.,,.,1 
153 55 6 ~511~,~~~~:J?r~~,~~;s HOME) 

_ 1 DRIVING ME CRAZV 
SIIM AbAMS j1$1 R()IJ'lllf 

e 67 29"=========== .. 
ff7 57 

68 25 TI<EBLO"' EYBl PW l'""'SCOl't) 
LEMONADE 71 

58 9 

10 

- I 

37 5 

75 

Dutel MN« SOO~O>'AS'llUV,WARt,Elt !Jw.i 

HALFWAY GONE 
um+cMJliE BHIEN.•1m EASCOfE 

NEVER LET YOU GO 
.ftl'MJt,l)EMJ!l,&Jt(l,(IJ.t;j 

- I PEARL. JAM \IO~Kf'l'WR[ NCH 

- 1 ~~~ET~~~c?! ~YTRE.tViTSISIXl 

72 66 2 ~~~:!.,L~~
0
::rM!IOUm~ ' 

e - I ~ !s~~N~~IJ~=~tN THAT I 
74 74 e :~i.J~g~M1 ~A~~1~T DANCE 

~ - 2 ~~!i,~Yo1111ro11,m1 
Data fo r week of MARCH 27, 2010 I For chart repr-ints call 646.654.463.3 Go to www.blllboard.biz for complete chart data 51 

ALBUM CHARTS 
Salos .»ta compilod from a co1111>rohosiw pool o f U.S. mwic 
~,chants by Niel.sen Sounds.can. 561M daUI for R&B/hlp•hop 
retafl ma,ts l s compiled b!t' N5elsen SouodScan from a national 
u.ibsct of c:on:i stores t h:11 1,pccialb:e in tho~ genres. 
e Albumf, w ith t he g re-ate.st 5al05 gi,in& thi& week. 

H ,11 ==j;:~~~~==~ lhetille 

li!9 ~:a:~=~::;:::;;~thetltJewlth 

ea ~:~:~~=:c.edrr: ::=:=.rd 200 

PRICING/CONFIGURATION/AVAILABILITY 
CD/'C:iuctlt! p rlC('s are suggcstt:d li:;l or ec,Jiv.tlcnt priee$, wt.th 
a~ Prc+!<:~d trM'I ~ le~ prkes.@ arter i=,rice lndicl!ltes albulYI 
onl)' availc'lble on OualCMc, CO/DVD atto, pric:8 indicatti CO/CVO 
combo onty aval18~. iii Ou8'.Dlsc avalla~ . ® CD/DVD combo 
avalable. • Indicates vinyl LP is avallable, Pricing and vl,wt lP aval
abilily arc not inCluded o n .1111 ch.nrb.. EX aftof t;.a,talog numbc;,r indi• 
cate-~ title Is exclusive to one account o r has Umited distribution. 

SONG CHARTS 
See legends on respective chart ~5 fDf' the Bi~bo.ird Hot 100 
Mid Hot R&B/Mip--Hop Soog,s.. 

RADIO A IRPL AY CHARTS 
Hot 100 Alrp lay, R<lck S01\QS, Hol Country sc::inos, Hot Rap 
Song,, C hri.stian Songs,. Hot L..lt in Song:i and Latin Airplay chart.s 
.trc ct1mpilcd from a nalion11I sampk! of d .ata supi=,litd bo/ Ni~n 
Btoadcast Data System§. Charts a,re ranked by oomber of gross improssions., COl'nputed by cr01;,-reterencing nact times of air
i:i1ay wit11 Arbitron listt!n« CS8ta. MalnsltNim Top 40, Adi.fl 
Conwmpo,ary, Adult Top 40. Alte~tive, Tripl,u- A, Ac:tive Rod,;, 
Heritage Rq,:;:k, "-nstrc.am R&B/ki p-Hop, Rhythmic, Adult R&B, 
Hot Ctwls.tian AC SOn9!,, Hot Gospel S00951, Hot Dance Air ~ 
and Smooth Ja:i:z Songs are rnnked by total d cl«liOns. 
• so~ stiowing 81'1 ~ ase in audierice (01 d etection!.) 

0'119r tho previ°"" W80k. ragardJHs of chart movement. 

R .11 :tte'":~1;~!:iwz:.::i~:;s:etit~ 
RECURRENT RULES 
Songs are ra!TIO'Ald from tho Billboard Hot 100 and Hot 100 
Altplay charts .slmurt.aneously alter 20 wedcs on the BIilboard 
Hot 100 and if ranloog below No. SO. Songs a re removed from 
Hot R8,8/Hip -H(lp Songs aftt:.cr 20 M)Ck$ if ranking b¢10w No. 
SO. Songs are removed from Hot Country SOn!iJS afte-r 20 weeks 
if ranking bCl()W No. 10 in d ct-ec.tiOns m ""dicmec, p rovided thllt 
they ate not SI.Ill gaining enough audienoe poin~ to bullet or It 
they r.a,nk bolow No. 10 .a,nd post a third conHC-\ltiw week of 
aud~1"1Ce" ck-ell~ . regardleu. or total cNtt weeks. Songs att 
removecs from Mainstream Top 40, Rock Songs, Mainstream 
R&S/Hip -Hop, Rh)'thmic, Hot l.11,lin S~:m9.s ~ L.atin Airplll!f 
charts after 20 weeks If ranking below No. 20. Descending 
501195 a re rem0'119d from Adult Contemporary, Adull Too 40 
llnd Adult R&6 altet 20 weeks ff tanklng below No. IS, alter 26 
we-eks If ranking below No. 10, or aft.ff S2 wee.le!. If tanking 
below No. S.. ocscc:nding UKJgs nrc r~ from thlil 
A lternative, Triple A, Actl'/e' Rock, Heritagie Rock, Chrlst121n 
Songs, Hot Cb-is.ti.in AC Songs, Chr istian CHR, Hot Gospol 
Songs. Hot Oanoe Airplay and Smooth Jan Songs charl.! alter 
20 week!. and lf tanking beklw No, 15. 

CONFIGURATIONS 
@ CO s.inglo a vailable. (i) Cigital Download available. C) DVD 
sing le available>. 0 Vin)'I Moxi ·Sing lc 11..-ai l.tb lc. 0 Vinyl sing le 
aval lable, 0 Co Mald•Single aYatlable. Configura tions are not 
included on 1111 single-$. t hi'Jrls. 

HOT DANCE CLUB SONGS 
Compit.d from a nationol ~ mpkl of repOrl$ tn=im elJb DJs. 

• l itl81i with the greates.t club play ir,,creas,e o;vr the pt'8Vious wee~ 

Iii ==tooarw:=~:=:se~=oo 
AWARD CERT. LEVELS 

A L BUM CH ARTS 
• Recording Industry Assn, Of Amerka (RtAA) certfflc.atloo fof 
net &hlp.ment of 500,000 al>ums (Gold). • RIAA certification fot 
!\et shipme-nt ol I tnillion units (Platlnum). • RI.A.A ce,UftC..!lt.on 
for net shipmen, of 10 million 11nits (Ciamond). Numeral within 
Pt:,tinum o r Diamond symbol indic::atcs albtan's multi-pl:oJtinum 
levt'.!L For boxed sets_ and dooble albums w llh a rurring time of 
100 rinutes or more, the ~ IA.A multiplies st,jpmenu; by the num· 
ber 01 di!C!l and/ot t:ape-s. o Certifie&tlon ror net shlpl'l"lenli of 
100.000 units (Oro), • Certification o f 200.000 ~s (Pladno). 
.f Q:,rti fieetion of 400 ,000 units (Mult i•Platino). 

SINGlES CHA.llTS 
e RlAA certltieatJon IOr' 500,000 paid tbNnloadl (Gold). 
• RIAA certlflcatlon for 1 ml llon p,,Mddow'nloads (Pialb.Jm). 
Numeral within ~'ltinum $ymb01 indeate$ SOng-"s multipl,il inum ~ 
0 RlAA certlr.eatlon for' net 5l'lpment of 500,000 ~ (Gold). 

MUSIC VIDEO SALES CHARTS 
e RlAA gold oertlflcatlon to, net shipment ot 2$,000 units for 
video singrC$.O RIAA gold om-ti fie,,tion for net shipment of 
S0,000 ul'liU for shortform o r longlorm videos. • RIA.A pli!ltll'llS'l'I 
certific.a,tion for n9t shipmont of 50,000 uniu for video si~. 
0 RIAA pl.'ltinum «rtifit!a tion fo r uiles Of 100,000 units for 
shortform Of l ongfotm Yideo.s. Numeral w ithin platinum S!t'mbol 
indic.,ttt $.Ong's multipbtinum level. 

DVD SALES/VHS SA.LES/ VIDEO RENTALS 
• RtA.A gold C(!rtifiC,41tiOn fQr net shf>mcnt of 50,000 units or SI mil
Ion In sales at suggested reuiH price.• RIAA platlrum oertillc.atlon 
fol" sale& of 100.000 unit& or S2 million insalei; at suggeswd retail 
i=,,ice. 0 IRHA gold <:tttlrication ro, a min!nun sale of 125,000 lfttS 
0t a dolarvolumo otS9 minion .it retail for theatricalyrelraased pro
grNnS; or Of ;oil least 25,000 urits Md S1 million ,at sugg¢$tCd /'$ii 
fclf non-thealrical tJtles. • IRMA ptatinum certfficatloo fclf a minmum 
$.IIIC Of2SO,OOQ units c,• dOll,,r ...alumeof SIB milliOn at rei:1~ for 
theatrleall~ releaSed progrl!lmi, a1\d or at least 50.000 uriit! and S2 
million at~ ~I for non•th0itllriatltitl8i-
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SHELTON'S SIXTH NO. 1 

;;I . 
-; ~ 
SHELTON 

Up 1.2 million impres· 
sion s, Bla ke Sh elton's 
"Hillbilly Bone" becomes 
his sixth No. 1 and first in 
more than a yeaT on Hot 
Country Songs. He most 
recently topped the chart 

when •she Wouldn' t Be Gone" s pent two weeks at No. l in 

January and February 2009-also the last t ime Warner 
Music Nashville topped the list. "Bone" is the first ap· 
pcarance at No. 1 in almost two years for its featured artist 
Trace Adkins, wh o landed h is third No. 1 wilh 'You're 
Gonna Miss 111is" in April 2008. - Wade Jessen 
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l-4 1 13J ~TreW'l':tHUEilOIS-'"t\'IWl,t,1:R::o:ff:01:Ji111.IJ,,l, 

13 27 t!~HIINT:SAOCtJAllOll'.!i;?ilt,$6''A6@J 

11 15 I ~~f!::~~M~•A~Wllla 
te 16 •3 =~~\~1Hf4TUISC~P•j\iQ•~ 

OJ KHALED 17 

MARIAH CAREY 
~IISOf' AIIU9WUT Ml5lL ISIAAD<rl:tlJ&.'1).t.'6 

SWINOOE 
$wtlOOE 811( 

R. KELLY 
u1mn ,lD IM 31136/JI 6 

SNOOP DOGO 
IIIMl'J!"'.olt:StLW>Cl,&$"1$1'11Ei1'!1(a1Y~·,'CIJIIIO. 

BIROMAN 
NalmCASK lilCtLW.N,O'l,SltliOT'OMfll~OO 

CHRISETTE MICHELE 
EPIPMAWI' OH JAM 01279MOJ\16 ® 

VARIOUS ARTISTS 
IIM'JI 0..IMitiU&L~Bl.2!811,'SOl'l'/4.'SC 

/tll1r,18EROIIU.M1' 013612/i;.Yf 

OMARION 
OU UitON $.l~Fll'l'ORLD 5813!, MUSIC''jQF.KS 

MARY MARY 
MtOUNOJ/VllUtl'.o:a.tMl,\~-,.,~,.-a::@ 

MILLION DOLLAR GIRL 
flllMJI FEAT. OtDCIV .1 lOII Hll..${)N (SUP4J-$UOrl(.i.PIT01 f 

- SOLO Kill 3• 2 IYAZ (Tl\lf IS MOlll:'r•BRUG~ MFlGH.1S·'AFl>lllSf j 

HARO 
RlffANIIAf liT. JllZY $.ilPIDtr »iM,UUUS 

I WANNA ROCK 
SttOOP DOGG {DIY';,G'l'STYlC,'PRIORITVICAPITOL) 

ACCORDING TO YOU 
ORIANTIII {TAL,'<jffftll'lh'lf_lt5C.0Pfl 

OVER 
DIIIU( ~M[)IIEVt"~lUEYUllS~l'DltM'J 

ll ~~r,.~:~~~ BROKENHEART 

ARMADA LATINA 

' ADULT R&B'" 

' HOT RAP SONGS'" 

I 
0 IJ 

• I IS 

IS 

5 11 

7 20 

9 15 

6 2, 

TITLE 
MnsT (M'IH'H ' f'RoY-oJIQij lAIIE\j 

SAY SOMETHING 
lMMUfiDfUtOIWI. . 

BEDROCK 
vcm;.....,ffAlllO'l!lf(.l,,S)l~l:11'.<'.IN.:RSALJ.Onll,tl\J:!9 

HOW LOW 
W0,1,CRIS DTP er J,\M IDJMG 

NOTHIN' ON YOU 
8.0.8 FUt BRUIIJ MMIS~lf.JSJUi\111.N1f9 

ON TO THE NEXT ONE 
JAY-2 + SWIZZ BEAT2 ROC t-:ATIDN 

JOE 

TALES OF THE TOP 10 

-
WHiTNEY HOUSTON 
I UIOl TO Y<IUAAISlA lOOOlffil,S 

CHARLIE WILSON 
t.llCU CKIIIIUE P MUSK:IJIV( 2J31f9.'A.G 

T.I. 
Hrl(R'!MN..F#Wll¼W.mt'An.M."Jt:6122'Jl•l,IJ.@ 

ANTHONY HAMILTON 
Ml'QNTOfITAU..fASitltSl.t.&1.llSOCff tn11'11.G 

KERI HILSON 
'11 •1'81fftl"~RL~~:..o.£4tilDISIXROWX-Q 

Erykah S.du lake! lllt Greole~ G~l>tl 
~lll)hy on A&dt A&B il "Wi-S..I" 
rises 11-9. The lriKl: is her ninth 11111 101nd 
the lead si,g~ from new album "llew 
Am,rytah Part Two: leturn ol Ille Antll," 
dlleMa!dllO. 

54 I Go to www.blflboard.biz for complete chart data 

Fou.r anists ascend to the top 10 of MJ!instream R&B/ I li p-~Iop. 

Trey So ngs leads the new entries as "Neighbors Know My 
Nameot (12-6) becomes h is sixth consecutive trip to the region. 

Among hissrringof curren ttop 10s, · successful' and · 1 Invent

ed Sex" spent a colle<:tive n ine weeks at No. 1. Monica's "Every

thing to Me" sp rints 13-7 to land her 12th top 10, lying Janet 
Jackson for the fifth-most among women. Meanwhile, Warner 

Bros. scores its fi rst pair of concurrent top 10s since Oc."t. 8, 

1994, with Waka Flock., Flame's "O Let's Do ft" (No. 8) and Guc

ci Mane's "Lemonade" (No. 10). Waka has already reached the 

upper tier at Hot R.ap Songs (No. 7) and nears that territory o n 

Hot R&B/Hip-Ho p Songs (No. 12). Mane posts h is fifth top 10 

at Mainstream R&B/ Hip-Hop. - Rap/,ae/ Georg, 

Data for week of MARCH 27, 2010 I CHARTS LEGEND on Pa9e 51 
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SEX THERAPY 
f'IJl.lWC'iOllJl(ITf:I«! RIDt.EWN.WlS.l91'"50',l/1,IW3lfl:S.OOTTl.£8...LG..IU.'ll:ooIDJ 

EVERYTHING TO ME 
.. , EtllOTT,L,.\~ 1.uwon C Vl'!J J '5U..U\'~JU.8ASJ<ETTC hlCO~Al D,J D 'tJ!tllAl~S 

HEY DADDY (DADDY'S HOME) 
ltt: Rc«nER S,RICO LOvt !UCO lOVE.A,M"IR,J ~cnON,U FIA.VPAOKO 

1AM 
Sl,l.ll~ AJ.fU:ilMS500£NTE,1€JU.W,5lJ"..JJl611(EAJCA.',I,-! 

TRY SLEEPING WITH A BROKEN HEART 
J BltASkER J 9Hoi.SH.tR,A m s PR('l'NOLDS 

Molanla Fiot\8 
0 $AC.'1Jlrll\1fA ,1,,t MOTOWl,.'UWIG 

Lu<lactis 
0 DTP!DH JA).\lOJ!tr:. 

Jay•Z + SW1zz Beat.z 
<i)O ROC t.Alt:>.11 

Waka Ftocka Fl1;1me 
(i) BitlCI( saw.o,rAS'fUJM.,WAllli[R BROS. 

Young Money Fealuring Uoyd 
(j) C,1.SK MDM:Vil.llil\'ER"SAf. MOTDWN'1Nil(l 

Ludacris Featuring Nicki Minaj 
() DTP/DH JA).NDJ-Vl.l 

Yoong Money Fealuring Gucci Mana 
e CASH MO!iEV1'Jt.l\'~RS"-l MOTOWN;U\'"l(J 

Rihanr\il 
STARSATti;; SWJ'lf S ERIKSEN.l.t 1£'1M,V,SEN.E OEtl.11 .Y..llJDOIC R.SYIIRE R f~JY 0 SRP/OlF M._NOJ.W 

I INVENTED SEX TrGy Songz. Faaturlng Drake 
IOS: W.MV$1RO C MCk1Plt.fY;T$CJ,1 !$ 1 t.fV(A$0t.,A &AAHAM €10 5,0,4G f$1)0t(IATV,t.ltC 

AIN'T LEAVIN WITHOUT YOU JaMlm 
W(l(J{,,SIJ;ll(J($M~ll,;~Wfflt\l~ 0 ATV,NTI(: 

LIL FREAK Usher Foaturlng Nickl Mina] 
U'illW,'$P(XDW.•Cl!irtt.dJ:At:"S.E\lfilLl.ll$l.tf1'~._'0.™-~'Ml'lA €1 lAfACf'JtG 

WOMEN LIE, MEN UE Yo Gottl Featuring LIi Wayne 
8.YOU~S .. ,&'ll.-s.a vo.mG.O c.A«rEA 0 r iEvnAQLFIPl>tO GROUtiOSIJ.'PNJ3 

NOTHIN' ON YOU B.o.B Featuring Bruno Mars 
TICSYfLlt>JT»;SfflM»S..Jl.BWAS.f1A'AN:::U.U?ttC) @ iili-8ELROCl</GIIAMD 14'JSTLC/ATLAt.'TK: 

ALL THE WAY TURNT UP Aoseoo Dash Foaturmg Sool)a Boy Toll'om 
H fJ.L.J~SON.O.WA'\'.U.ilO•lOO.C AR~EO 0 &'t,W,1L'SIC UKU!O!IE U!i!TCRSCOPC 

$PEEDIN' Omarlon 
25:l tMl: tC JLCUJU{l,tlXlC..JU.RtM:At.R.WR,O.GW~@ SWIWQ.RL0'l11,JSICWOIUCS-"CJ\Pt10l 

' OVER DrpkJ 
M •r; 

BAO HABITS 
H.DA\.~D.MUS2E H.IJA\'ll ;.!lJS1I 

WINDOW SEAT 
E.MOl.\,.I.POY5ER E.BADU.J.POVSER 

THERE GOES MY BABY 
.IIPA JDli.StN,RICO l OVE (,IJCO LO\'E.I 6 SCHEI FEIV ~!>UA!-,[),0.MORli.15) 

MONEY TO BLOW Birdman Featuring Lil Wayne & Otake 
~Y~\l.rot'i,J.ll.\ffi\'SJl.OWW.\Dtfflll.C,13i0..50't (!) CASH MDl,,!Y'lJt.l\'Efl"SM. MOTIJW~lU\lflO 

YOU'RE THE ONE 
J DUl'Rl,8 M CO( J OUP111 8 M c o~ 

DO YOU THINK ABOUT ME 
IIOCl(W11..0ER [C.., JACJ::50'i. JR .O.SllllS0'1 

Travis Porter 
@ PORTCR )IQUSC 

Data fo r week of MARCH 27, 2010 I F"or chart reprints call 646.654.4633 

12 

12 

Am~le4, IJ.'1 
tomtbock ~lllllt ...,,.,,~,ll!ffy 
l11u,.,t(•PLi 

24 m1l1Jan, .. ~11S) 
In It! fil~ lull wtek 
of IQ"1.long 

II 

dtluodlrsttssae 
.~ .... ,, 1 .. day, 
of 1a4o play. 

Lyle Jennings 
G JESl.:S 5"11tl6S 'ASYUIM.,WAIU,fR BAOS 

Jo• 
0 !i63/k!0AII 

Vivian Gre&n .. ,, 
88all & t.\JG Fcalurlng Young Oro 

·~-------------~" =AllDHU'$1L[I'(! 
Whilnoy Houston 

0 JIRISTNRt.!S. 

K. Mlchello 
@ lfTI COMMITTif'JWUJl.6 

Angle S'tone 
0 STAX'C).11 w• Featullng Gucci Mane & ~ ci""" Backyard 8and 

IJSTl(fPTSWIO IJl,O fi.R!W,,!i~\'IRMW,A..60Cf,t,"M,tP!ll'.,C~ (j) Atuoo.,m>lSCOPt: 
IMMA LOVE YOU RIGHT John Brown 
8.&;!EfN,L~IX -.ilNEZ.SJfLLJ.SR-0'.li~ MOPHILUIQ 

REVERSE COWGIRL T•Pafn 
Wt:~.-.lflllllll"--Mll..DMi'AUIXUillM.JA'.!INumrtc.'.wmstJSJtOU,l!DD: f(~'IICTo'!IAPPVsa'f!J\'f/.l.6 

M ILLION DOLLAR GIRL Trina Featuring Diddy & Kerl Hilson 
NOT umo !NOT ll51EO] Cl SUP.N-SLIDE/C.i\PfHt 

GOOD LOVE Ma.ry J_ Blige Fealuring T.I. 
STE.FlfOl Y'PtS,NE-YO /S.SllllH.J.RfEVES,R R~ULUS,J \'IPl Cl .VJoT~IARCH'OEFftll.,.m<isi:oPE 

LOSE MY MINO Yoong Jeezy Featuring Plies 
CTEroEF .U.M'IOJ._16 

Marvin Sapp 
G(!) ~•EF.ffi''JI.S 

Jucl.z Sanlar\a Fonturing Chris Brown 
I!) 01PVJUA1$,cl)(F ~M,\tl-J._,:; 

l adlt.l 
0 WAVI FO!,ECAST.'VUW( 

Chrlutte Michele 
AO.STAii 1$0ADo,1,J.CAI~P$~t l ,U:IEol.l..l YJ>DISON 0 OfF JIIM.iifl,'-1$ 

TELL ME YOU LOVE ME Leola James 
.v.ttm11,G.au(~,awu..w15,wu.'E'S Mllm'i.~1.._IJAMS.l~too e s1,1,xrct.1s 
THE LEAK Llr Twfst Fcalurlng LIi Wayne 
ll!IT LISTt"O itl.CAA'TER TAKFO't'GI SOLDICIISl'l'Ollli.S ~,oouv 
HOLD YOU (HOLD YUH) GypUan 
rJ,1E PETER IN.ED~'l'ARDS.R.JOHP&O>, 0 VP 

LAST SONG Recognition 
0 R& II. 

Toni Braxton 
II ~ It VJ,~ ll R. W.fflt,f;i It 9RI MTi ATl.llP.ITI 

Mary J. Blig& 
Sl)I.RGAlE.NE•YO {"S.SMml.r~ URIKSEW.l .UlffU.(AIIS[ W @ llJ,TRIAliCH'ueHU,11-'Jf;iscoPE 

t-1000 bOV~ M~ry J. ~llge- Fe,ilurin9 Trey SQng~ 
8..W COU.OEMI (¥.HlLIGE.8./i. C·Ox.J.AL'STIN,ltA J OE..._11 fi> ltJiTIIIARCH'OEFFU-,t.lUl&::OPf 

ON ARE Lil We.yn& 
OOOl g DilE 6 ... 0-.ilOOER.PeELLOTl G) CASH MOtlE'f•\INIVERSAL MOTOWN."-IMlll 

EMPIRE STATE OF M INO (PART 11) BROKEN DOWN Alicia Keys 
A. SHUX,A KM ,I, 1(£VS,S.C.C:AR11:RJ SElllEll·llUl'tC,A Hlf-lltf e l(E\'ES"S A081r4SON) 0 Mtlk'/J'R'-IS 

JUST A LITTLE BIT Brian McKnight 
8/w!CICNIGHT [6 ~ICJ;~5Jll $ Htl."10 WDIIK'1.1 

MAKE ME Janet 
R lf:R)(l',IS l' JACl(SON,R Jl:111(""5,T ltlMPICll,,-S.M SlflOlij (!) ~&WUYE 

ONE DAY ON THIS EARTH B,ulha 
MYSJO,PIZll (Fl.l(ftlV 6000HU .\S'DFF ~M.IIOJ.,,& 

SEAT IT UP Bortell 
TAllfli.\'e.VOUt.$,T,-.U(ll,l.:KWA) 0 CAMtt 

CALL ME 4 OAT GOOD Jusl Brlltany 
THE NAARI\TOR$ (C. l l.iOOl'llJ 0 ~RR.Al-ORS 

IN THE MORNING Urban Mysltc fM1urlng MOMA 
0 $013( 

Molanlo Fiona 
0 SilC.1JtllV[R$AL MOTO'Wlli\lt-1~:i 

Lau,a lzlbor 
I-"===='----------------'@ ATLANTIC 

Plies 
0 BIG GATl$,1$t.lP-N°$UD[ IATUNTIC 

HITTA WlT THE JIMMY 
2Mllt:H M HWRY.R.PROCT.IA 

NO WHERE 

Tl'ey Sor'lgZ 
0 SO!tG 800JC1AnANTIC 

Young Money 
(i) CASH PAOlff'f,\INNERSAL FAOTOWtHlMii:l. 

Chnstelle Slarnng Dizzy D 
00 NCGN4h 'Klli0S MOU.IITAINroEH TY.YE 

Yoong T 
e PERRY.lN3$7 

8 0 )\tlSLEY J.\'( 1-\~VOEh.6 ONOSLE'f,V& i:IICHARD5011' 
Jay Hayden 

(!) J Yl();ltOISOlJIOS Of-CULllJil( 

Ja•Bat Fealruing Soulja Boy Telf'em 
C!) SO t• IAOliEV Gt\N8'\INIV1:RSAL MOTCIWN,iUMR6 

DAZE 
oot umo NOT ll'SUD 

Candi Redd 
I!) otfVJIIE,W.Lt-t\-l.AMUlNi'UTHO~IZEDIASYUJM.,'W.AR1'ul &ADS 
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l'imbaland celebrates a trio o f chart-toppers as ·say Somelhing" featuring 
Drake strolls 2-1 on both Ho t R&B/Hip-Hop Songs and Hot Rap Songs 

wh ile earning its fourth frame atop Mains-tream R&B/Hip-Hop Airplay. 

"Say" is !he first No. 1 for Timbo as a performer on R&B/Hip-Hop Songs 

and Hot Rap Songs. His previous high on !he former list was !he No. 4-

peaking "U p Jumps the Boogie" with former partner Magoo in 1997. On 

II 

the ·i.tter, he topped out at No. 9 as a guest on "Ryde or Die, Chick" by the Lox in 2000. Meanwhile, Drake 

earns his third trip to the summit of each chart. - Raphael Georg,: 

Go to www.blflboard.blz for complete chart data I 55 
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If ..lCHRISTIANISONGS'i 

ii 
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• 
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=ti~ TITLE = ARIIST IMPRINT I ffiOMDll~ lll.8f.l 

I 26 

29 

43 

7 25 

• 31 

IO 

WHAT FAITH CAN 00 
W TLU$ t~.'100TH &!.All 

THERE IS A WAY 
NEWW(IRl~N INPOI> 

ALL OF CREATION 
M~Ftt;lMt it,,,O 

UNTIL THE WHOLE WORLD HEARS 
U.Slllte CM!lli"NS :lf.\t H SlFlf n~FUtitUN•'PU':i 

HOLD MY HEART 
mm1 A'IINU[ NOflTII REUN!Oll/PLG 

SAFE 
l'IIIL MCICIMIII FUT. IMT •l.Ultll ll'.O 

CITY ON OUR KNEES 
TOIYMAC fORifRO~,'JiCMI CMG 

FORGIVEN 
UIIICIIJS IU.l.t SPA.~R0\'1 'f'tl CV~ 

THE WORDS 1 WOULD SAY 
SIOfWMJ( PROPltETS fE~NT,WllilO-CrnB 

SOMETHING BEAUTIFUL 
IIEEDTOillEATME ~TlkllTK:,Vt'tlilD-CllRS 

LET THE WATERS RISE 

f!EH.10 

WALK ON THE WATER 
I AlTT IICOLE s.JIAR.IO'N10.U CMS 

HOLD US TOGETHER 
Mm IMlll lt [ SSU,llAL/fl G 

BEAUTIFUL, BEAUTIFUL 
nwlCESU umsrcw fERV[Nl/tt'OOD-ctlRB 

MORE LIKE FALLING IN LOVE 
JASON CRAY CfNTRltm' 

BEAUTIFUL HISTORY 
f"WMl ctlRB 

LOVE HAS COME 
MiUIIC $CHUlU WDRD-ClHIB 

BETTER THAN A HALLELUJAH 
Alff GRAlff SPIIRROW/fMI CPAG 

oURGoo 
CIIRI$ T~~llt 51XSTEPSo'SPAR qow/EMI c,,6 

LIVE LIKE WE'RE DYING 
l RJSMUN 19,'Jl',-t/JI.G 

MY HELP COMES FROM THE LORD 

JOIIM'Y DtAl I~) 

OOUE TOGEMJI NOW ~109:CIIYUNIIESFORHIJTl 
~AFIIOIJ' ~M1$T$ bHII V~lUY 

WHAT A SAVIOR 
CJITI.LVST MIJSIC ~UT R'AT. U IJflA $TORY NO 

l 'LL BE 

ALREADY HOME 
THOU$..tMII roor Kl'IIJTCM TOOT~ i N.iJL 

WE WANT THE WORLD TO HEAR 
118 DAODY Wl:J.\1£ Ff.AYE~M~Of.().(:UFl~ 

Willl 111, Great,~ Gainer nod (up 10%), 
lead tr,ck from Na1Yio !.Ip p's "This Is Me" 
olbum ltdams Ho. I on Hol 6ospel Sorigs 
alter ~!IIPillg 11id< las! iss,ie 10< Eame,t 
~ •s 'bin on Us" (No. I). Album tales ,n 
,a~y bow on lop 6o,:p,I Albums ,1 No. 12 
and~ expeded lo 109 tb! list nell i11u,. 

"' 

29 

73 

Passion c~imsihfirst lkl. l 1ndbiggest Ii 
,ales wtet on Top (hMsl~, AlbllllS, " .4 
~Passion: Awakening"' OlltllS wi b 25,000 . 
c.opie~ with an llunes promotion pushln11 
digitll ,ales or 9,000 <0~es. hllioll sets 
an, retordNI ltve al ~mhrly tlt~d worship , 
(onfetelKtS. 
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Billbear•L 

•~ - HOT CHRISTIAN
Ai- AC SONGs·· -~ 

CITY ON OUR KNEES 
TOIJYMAC Fl)IIUR~T!FMI C~l6 

THE WORDS I WOULD SAY 
$11D( WoU.lPROPfffl5 FfRVFPJl'tWl1flD•CUFla 

BEFORE THE MORNING 
JOSM WU(IN SP.l.'l!ACfflJfl.,I C'1S 

LET THE WATERS RISE 
MJICEWIAM CL~B 

REVELATION SONG 
PIIILLi,s. atAIG & OQII NO 

SOMETHING BEAUTIFUL 
IIEmT-OUIEATHE ATUNTIC.<W-ORD,C.URB 

HOLD MY HEART 
T!lffH AVINUl NOml A[UWIQN.'PLG 

HEALING HAND OF GOD 
JEllflff UMI" SEC-iOOTH & NAJL 

FOLLOW YOU 
U ELAMO WTTN 81W10011 NU.TM ES6t.'fJl,',LoJ'LG 

CAN ANYBODY HEAR ME -
MERmlllt iUIIIIEWS WOOO-C\IJIB 

LOVE NEVER FAILS 
lflANDOII ftEATlt f.(ONOVOOE/FIEU~l!)II./PlO 

YOUR HANDS 
.IJ HEUUI STOI.[ V.Blt 
WALK ON THE WATER 
M ITT IIIOOl.E SPJ,Raow1EMI CMG 

GET BACK UP 
IOBYMAt OR[l 'I tn-tNI f 

MORE LIKE FALLING IN LOVE 
Jll60MEIRllY CErlTAICITV 

ALIVE 
NJck'n 'IAL Of ROCKS MVRRH<'A'!JFID,tUrHJ 

SAVE A PLACE FOR ME 
lltlffltEW MST Sf>i!IAROW•tld CMG 

HOLD US TOGETHER 
IUTI IWtflt [SS[WJl.lil,'Pl6 

BETTER THAN A HALLELUJAH 
IM'f l'.ilUIIT SPJiRMWIEMI (:IAG 

• ! • CHRISTIAN CHR'.-

BORN AGAIN 
IIEWSIOYS ltiP-Of' 

HANG ON 
"-UMICURIJ 

ALREADY HOME 
TltOU$AlfD fODT MMITCII TOOlH II, N~ 

14 ,. 
18 

" 58 

18 28 

10 29 

311 

41 

SA.US OMA 
COM?tLIOBY 

THE MA.ilEl'I PUil lltl'l).IPNN 81~ 

FRED HAMMOND 

t1it..-l-,t'l1 

Soun<l~c.!ln 

LOV~U~(W,.._8Hfw.M\~l).','{RfTY~11J,.G 

MARY MARY 
TIit &(UHi '-h' fllO!):'Cl:ltJ~~1"$:l'.VNliSC@ 

HEZEKIAH WALKER & LFC 
SOIJLEO(IIJT' \•FRfrV l'3'9l'1Jl G 

BISHOP PAULS. MORTON 
M(IIOWl.f atONO«S T£HIL~AH 7213/UaHT 

EARNEST PUGH 111.• • ~ 
BRIAN COURTNEY WILSON 
JUST L.OV! SPIRIT ills.t,IG (ft;fi/MJJS:ll:: Wo..:!LO 

VARIOUS ARTISTS 
WOW GOP'(l.D!IWl!IDCLRRQN C'w'G\{.=IT'f41f:7!/.1G. 

VARIOUS ARTISTS 
¥11:11/GDSPEl 'AllRD,Cllll~~rRN2?£1MWI~ 

BYRON CAGE 
FNM1.1. TO 8BJVE 00:J'O camtC!\'f~ITY -w«.lll.G 

DONALD LAWRENCE & CO. 
THf lJt.fDfotflffSSllM MilTICl.lTYlmll.'ififfi2:!4Mfl 

DONNIE MCCLURKIN 
M'IDll'lllf(IITCfOHEdlfU~~U:: 

VICKIE WINANS 
111!,_W I GOT GYl;A OfSltNY JOY _3.!_.?9 

VARIOUS ARTISTS 
JEIWl.-~l'iOUl•llriUf.tJ~t;l.r@ 

WILLIAM MCDOWELL 
AtWEWDfl&Hll';~IIA£1511).3 

LECRAE 
RfUl Rf.tCH ~1~Flld'TY 

SMOKIE NORFUL 
WOR$/tl>A&IUOIIII ·•· Ii") WIG ,, 
8ISl!JP PIIIL S. MOfffllN PflES!NlS 1IE F<l8CFMC 
CFIY YIXIR WT T!AFt TFHI( I .-.It nwt t$lll 

MARVIN SAPP 
IIDIE IAM\'FM'Y~al!,5!Jl-$-

VARIOUS ARTISTS 
alm'ilM:!nl;l'!.!ltillAT\'XHll,O)JJall~~ 

ISRAEL HOUGHTON 
Tlll,Ol,\lllo,ot1r rffl:<G=1Tv.'COO)l,,'EIA'12S&t$llt!'1111.SC 

J MOSS 
JUST JANISMi,\M~OtL'ffilCWWTV 41910/JLG 

tfZDW!w.u.EA &IJCffAJ.r.w.ntWP& DIIIXBIS\'£R"NllD 

GRACE 
l!EllE 6 (:f(:E Wllil.116 B&C"•-'.LACO 

CLOSE TO YOU 
BEBE ,I(:((:£ Wl~MS B&f<?il,,,UCO 

ALL I NEED 
MIAN COORTNn' Wll60K SPtfllT IUSlh"S,l\,L,'SIC "1:IRLO 

JUSTIFIED 
SMOl:1£ ltOAAM. TRf¥Ylt'S•t-VJ GOSPR 

HOW I GOT OVER 
WICKIE WIMAlt$ HAT. TIM IOWWIJt,JFt. OFSHN'f Jrt( 

FAITHFUL TO BELIEVE 
I,~ Cl(IE G()SPO C(rHRIC ,vfAITVIAG 

ARE YOU LISTENING 
IKlltlllJlll'N!!llft.1111\fflllilllllQlllll>U~9J'J.GJ;;:IOtrm:,.LG 

RESTING ON HIS PROMISE 
'l'DUTWU.ffWSEIUl JJ.KAIISTONM:fl'.i:[00:ffl.Wfl" 

GOOD NEWS 
IIAIIESSI. em AIIMiTINJOIG EMI GOSF'[l 

FREE 
NZIN VIAITYIA.G 

I WANT TO SAY THANK YOU 
USAffrGEIIIOOCSFOO.AmM.JIIIUM:.CIDSt:A-AA':WWOU, 

BREAKTHRU 
GREG 0'(11.111 & PIIAIZf F'f!\DlJLL V. 

DON'T DO IT WITHOUT ME 
BISHOP P~ll. S. MORTON TEHl.t>HU3t11 

THE MASTER PLAN 
TH IEU MA.NII JlllYMANN 

THERE IS A KING IN YOU 

TEO WIIIN r rnDYSJJ.MZ.'SNA~AClflE 

LIVING ON THE TOP 
0£WAYIIE WOOO& Oll!ET W,Olt.'IMAITVI JlG 

PRAYED UP 
ICAIIEN CI.Aflk~IIEAI\D til,.'lif.\l.' 

HE'S BEEN JUST THAT GOOD 
llll:-.FttLUtNtlltll'IU.-~M.GA\~-""''IJ.J/!ir~' 
SEATTLE 
MAIIV lltl.AY M.'V 9l0CKICOl{JM!Wi 

Data for w eek of MARCH 27, 2010 I CHARTS LEGEND on Page 51 
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~"'" '"""" '""" """'1' JAZZ/. 
tmm01ITT11v coau1uo av MONITORro ov CBMPILrn ov CLASSICAL 
"'.',l~C!I 111.~1."n s·,11 L - - r:_J n,ebm 111d,,en l:!:tt] 
IDS ~uncf>Can l.J9ll, . :8' SOS ~ound:'.i.c.-in 

2 

17 6 ~~~~~l~~~STRY 

5 g I FOR YOUR ENTERTAINMENT 
I ABAM LAMOERT 19•RCA.~MG 

4 10 :~~~-ffllJHlffllfU&IWUIQll.llKiiJl'llU 

5 ;:~EJR:~~~~?~ss~OTIICOUJ .. \IIIA 
(I STRANGE CONDITION 

I MORGAN rMlE NETTV.'fllK 

g g ~~~N~f~tulJICtlfflJ,E(l(fffi'llfUITTftWJ't 

I SEX SLAVE 
ilj MILWFREUI VS.. 0O011,1,US PL~'( 

REVOLVER 
MAOOIIIU. Ff,\TIJIINO LIL \lfAlN~ WAIINER 81;.0S, 

SUDDENLY 
tlN(TTWfRK 

1AM 
MoUIY J. Bt..161 IAATRl,1.,IICH/\iFFIFN'r(TFR$C0Pf 

BREAK YOUR HEART 
TAIO CNJ? Ftl.TUIIIIIG LIIOACIIQ NERCIIRVrl)J\1G 

PARTY ROUND THE WORLD 
JASOII oontn .I DIUY H(lllo.lY Jf)l 

GET UP 
lllaEPILV DAVIS Dl 

PANTHA OU PRINCE 
I UICUIOISE ROIJGtt TRADE ~'4• 

2,4 21 S :rSEIKlnFll.MACIIIH[S NCTTWGIW:3M49 

JCASCADA 
81 23 2:9 EV.At:Uffl Tl£ DANCEFlOOfil 110081NS 1501-1 

TITLE 
lflflST 1'\PIUNl ' fROl~TION 1,Al!El 

PYRAMID 
CW.RICE 143/RfPRI [ 

BETTER THAN HER 
MATISSE .WQJLS 

~ VIDEO PHONE nr;:w •YONCE t.lL§IC MRLO/t?:U~UIIA 
DIRTY DESIRE 
trWlA ISlJiNO'lDJM 

DRUMMER BOY 
DEii MO\!A 'SUllC0:OEOCA 

I WANNA FEEL THE MUSIC 
3 J CH•$ rH! lillfe, ""'OHlfEATlJRINOlAYUl<OJG 

9 , :J~~II~ FUTlJRINI] AIMIU. l)J S\I 

OUST IN GRAVITY 
OlllNUM FfATURINll lREf.SlfA, T\IRalfR alfTTWERK 

17 ~;t.;:1,~%:f..?.~v (OH BABY Pl.EASE) 

PARTY TIME (GET UP. GET OOWN) 
FRl:[ b(IM WILLU.M$ UMRI.-SH/$(A T-0 SU~ 

YOU ARE 
lOll'fliUINl"IUMlliOOOtlM"iU:Ol.'(.f~~"AM 

FREEZE 
81M8O JOIKl SllVrn LAaEVTOUPAY aov 
TOGETHER 
8.AII~ SM[REE OONTINUOIJS COOL 

TAKE CONTROL --
JUUSSA 'IIEW CA!lill.LO 

HEY HEY 
0DIIGflllllOtQIIJ[KTl'-/ITt' 

BODIES 
ROeg WIWAMS ASTR.IILWCRKS.'CAlltT l 

WONDERFUL 
81U lf MYERS fAUITLO0P 

LALA SONG 
BOBSIID.NtfWINICWONIJOlltl'ICEMIOMUTm&&:WJ(A 

SUNRISE 
IPIDlf IE.SON HUG 'SUt.3Al0•'llNll/£R~L 

GIVE ME YOUR LOVE 
WIBUl4Ut:IUI\IIINGCMU\fflNEIIUM'RlJn5EAT09..N 

ELECTRICITY 

I.Q!Wiflffli'".ftWire'411lSTRfN.l!JEOOtot:B-T'.ff.~ 

2 , 1 SECRET LOVE 
__ KIM $(1ZZJ 1nJ;i,1, 

CARRY OUT 
[l&U.l[lg'~N'l(;RiJl1JIIOUll(~tlJOID:UOl(19SW'f 

l J 2 !fisA:.R~~~ltJTE~500fE 

1 n ~~:i:~ESAK 

6 ,1J ~~!~~~~},,~ 
5 f9 =~!llAA 

1 I ~~.!11$ ll(RVOUS 

SO FAR AWAY 
O.WM &-$£111tU$ tliut W1lK l!AUY IPTA"-

SWEET DISPOSITION 
fll[ m•l'tfl 1,w, 118(RATIO~'\i.l~Ssr•oTE.ICOl\1'1BLA 

BRUISED WATER 
CKICANE VS NAD!Hil EJltliFIELtl C[ PJTRAL STATIO~ 

GHOSTS 'N STUFF 
DWIMIIU& f EATUN11G AO! SWtllf MMIST~AP<\llfflol. 

MEMORIES 
DilWlGIJEITlfUJl..N~IDQJDIGLM~ICS~ 

BREAK YOUR HEART 
TAICI Cfillll FUnJFIIMG WDA.CfUS m RCURY11DJMG 

HEARTBREAK ON VINYL 
BUXf LEWIS l l)'dl't BOY 

IMMA BE 51 '" ..,....,., '"' ,m,sco,, 
BROKEN TONIGHT 
AfOIIIIIVMIWIIREN I.UII,', 

HATE TO LOVE 
AUX $Art FEAI\IFISIIG E\11 P,1.lll(FM1Ftt Pl..ollOU 

Data for week of MARCH 27, 2010 I For chart reprints call 646.654.4633 

• 
PAT METHENY 

7 
(IFIGIIESTRl(III! lii>NFSUCl-l ~1A6U!WAR1fR Sf::OS LJ 

I MICHAEL BUBLE 
5 :sl'fQILl!nA91'1'@1:~DGT4lF.t\~rA;G 

20 !'~i~~~~;r;~\. ,,w, .-
JAZZ. AT LINCOLN CENTER ORCHESTRA I 
PCM"FIMl'!N&Mtl~MIITlNOl,lNt'.8lfffiOC<ll 

IWJ.lol(lTIAI.CIRSPOITTl\'JASOO MORAN 
UIS;11NADR£AM[CM0·cm.ll~PIOISM.cusstSGl'.AP 

ELLA ATZGERALD 
TWR\t!MGHTSll~VOL112',(..f.{(114l1.?0.¥.; 

LIONEL LOUEKE 
Mi,tAl..llO BLUE 11'.tU 88506.'BlG 

RETRO BOY 
NCIWIO ElllOT i'JnlSTRY 

SUNDAY MORNING 
HICE Ci!IOOV( S~Nf'-.CHlf 

SWEET SUMMER NIGHTS 
WU HfA~UP 

TAKE ME THERE 

P'IWL TAYLOR PEAKl(;,,10 

AITM0 DE OTONO 
MRIIIE ~UI~$ FUl, DA\IUO?~Ef0~'l.'~~OO@~t 

BROTHER EARL 
P'IWL BFl(JWW +- MAAG ANTOINE PEAK'GMO 

TILL YOU COME TD ME 
$1'91UR l!AV Yom.s IA(QIA/O;)NC0.~0 JAU/CM& 

BOGOTA BY BUS 
,un COOK (;OACH J.101.-SE.-, 

CHASING PIRATES 
NOMIIJ0Nf:S 01U ~0Tr'CAP11"0l 

BOSSA BLUE 
"4JIIS STAMORLNG L!lll'iAT£ \II():[ 

GO 
UIIAN CULIEPITSON GRPN[I!.\'( 

14 15 J7 !?t:ct8r.!.~~ ~JfM,ACME 

22 9 HAVENT MET YOU YET 
ac-HMl WBlf l~JIJl£PRIS~ 

0 2 16 ~~,;;~~~Jr~511e2s,1mo 
1 

6 69 iH~~!r:sl~C~~~TOR :t.J.'69/SCI.IIY ._,L'SIC 

" s I ;~~~~1
1~~':'ELARC :l191a 

JENNY OAKS BAKER 
THEIi S!N(iS 11Y SOUL SHAOO\\' MOOPHAIN ~941 

alES<MIIU SOIM!l~~.11.JGGflT WITH G. ~ IIJU 
BMXOflO-QTIIM.SU1U~A'fOIH>PfflrUJl'\(2171 

LUCIANO PAVAROTTI 
TH~tur$LtCCA012~V~W5SC5~00P 

t ei..a:w,:z!IDm.CCfl::&l!IDOlll/<11:11 (SB,1/CI\I 
OOrltlllF'lll(laiQJITOSOOt';Qlu,.t:~~fMP 

13 y' H. HAHN/M. GOERNE/C. SCHAFER 
..:.J. !IIOl·'tti.WMll\l\.'l;tl),(11~(1~r/QI'" 

12 16 ~~R,!..., ......... c,;s,cs•"°'"' 
CHICAGO SYMPHONY ORCH. (80lUZ) 
~~WMl!l\MM«lrl1S®~t 

PLACIDO DOMINGO 
Nl!llflfllftls:JQltil'Ht..Ni~£-S-,.OJ,!Y.SCi'O,P 

MARTHA ARO ERICH 
MIGlNCIIPUl'S~M01ml.U~lCIJ6XS9nl' 

I l,lll/AS~NTUI.ISSY!RCM'Oll<Jl[IIO&IITS()N) 
l!OCTOA.Al'-CW:mtHIOlll'8:t£SJ:H~\'OJll(;llroS. 

tFaLIE.OOIS!l.ll>()IQEOE"1!fflEAl.fOOWJI 
!iMllMICDallB.1•1~'8'iil:lQl'.!'.l"IW.O.&miW 

-4l OllflDGAJIRCTICf.W.OtW-1.W\1RSll.W.."SCSGiO.F 

70 ~E~~V~['S',W,'COUJMBIA~ISO"IYMLSIC® • 

7 71J ~~~~t~~~~\~cCA w 

a 7 20 ;i:.=IIIM.OOffll[lUt31~•~JISWCUIDa:n.Fa'i • 

0 tl 21 ~7;E~Rl~~F~~EN~~:~ORS E12300 

10 8 24 ~~:~E~~CWS&ll!Wlfi~lfiSlUWF~ 

JI ~~S~~f~~,AXI l4£0l,1, 01-4003/0EO::A 

53 ~~!~~~~~~::MlAf<2t68l•BlG(i) 

19! !r~~~~!s~~iliEG~ 371llEOCA@ • 

61 =-:~!~~~«-m~~ 
PAUL POTTS 
Pil51Qlj~ S'1:0X:OU,Ml3M m~tfSOtN PA1JSIC 

SOilGS FROM TME MUM Wlll~TTA~ 5i.."1M-m.✓•• 

CELTIC THUNDER 
rrs OOUTAIIIM(NT!Cffi(: tMCfR G1.mHlfGCil 

VARIOUS ARTISTS 
r.t.lG):Mlll(N!iN.iw;TQj~l(60:'S[Ulll.Cl(S 

CELTIC THUNDER 
TWMt: HOME CCLTIC TIIV~DCR G!3(1117/0CCCJ, 

RODRIGO Y GABRIELA 
1111 flUS'tWl)il~ 0080"!'.Ala 

SOUNDTRACK 
MJSICCffla.MIO:'ll«lOO!,!ElotEilPOUOJ_C&fX 

CELTIC THUNDER 
~CT TWO C-EIJC fljljllDfli 011606/tlfct" 

THE IRISH TENORS 
lll(UlfD flol.ZOR & ·m &3-0U 

CELTIC WOMAN 
ftll(;IWI.Sf .IUfl!l: WOfllliCOLLW1Jt"'"'tJIWl3'1tut~ 

BELA FLECK 
tllr.DWOO'WN 'llt'-'! HEART ROONOER 5t 063~ 

ALI FARKA TOURE & TOUMANI DIABATE 
M.I.UOro.Nllt~(ftl.l"[fiOl't-51.l)i~'Ut,f,l:;m)i. 

EPIK HIGH 
El'l~EINOOU~10!GITAl 0: 

THE IRISH TENORS 
Ttlf\lf:fn'IU:Tfl,T~MISl'lthlO!ls Fl 7:100 

VARIOUS ARTISTS 
PUlilG~~WllSWOIOT11! 1,1,tl!Ul~!IJl ,l11Yi<il 
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.. , . HOT,.l!ATIN SONGS'li 

Ill c;illl;;., TITLE 
I !!llil' AATl$T (M'~f'O' PRIW-.J'DON tABn) 

2 

3 

4 

-
211 

30 

38 

38 

,1 

ANDO BIEN PEDO 
' I 

mll.!.NllllllllllJ0.1111111.Ulll~elN'l\ll~ 

90 MILLAS (90 MILES) 
UJS lil001£T(ISOEL IIORH (0.3U ~ILSIC 

BIEN O MAL 
l llllETA YDIEGAS (SOtN W~ LHtll) 

TE AME EN MIS SUENOS 
RH I KEIM"(!l~l 

SOV COMO NO SOV 

Tllf IU.ACK EYED PU.Ii (lllTEJi"SOOfH 

'9!11 - BESOS OE AMOR \ilil Ft.EX {t-liPtTOLUi1t!I) 

Jowell &Rarav set lhl ft<Old '" bigg!!I 
jJmp Into 1111 lopftwol l.l!oRhjtllllAiplay 
,s"t«o" oopullslHwlthwl!!IGainer 
""""- llioprio!1Nrllb"°'1!ledlolllais 
''\as OU. Son las Cosa~• whi<i coasted 15-S 
In lbe Apll II, lll06, "1Je. 

14 10 " 
~ 
18 

17 12 

18 

19 23 

20 22 

21 

22 18 

aa 26 

2' 2a 43 

as 1r • 

28 13 

27 1i; 

28 25 15 

19 27 50 

30 14 2 
IIIJ£T OOtaliRIW Z\16 30011/S-a«'f li\15-lt um.' 

31 32 19 MARCO ANTONIO SOLIS 
IMSOE Mlrifll:ONmlllll SOUSfOCJN,35fl'&1J~\f 

32 29 32 TERCER CIELO 
BlO:-.laitIOHIIAXili'OOW~M:trutF.,,uu 

C VARIOUS ARTISTS 
RJelllA atlt.E NHl~,'.l OIGIT,l,l t< 

34 30 3 LOS CUATES DE SINALOA 
PIIJIO CAIHEt. SONY MUSIC IJ,TI!I f,3480 

38 31 IS COSCULLUELA 
1.19;ft/U',1~'/lfflOIRl.lfffl.11.1:(J:JIJeiel 

38 33 26 DON CHETO 
a IUME Of UiTBIU: Pt~11110 8832 

37 20 3 LOS PRIMOS DE DURANGO 
IIIMUOR FIEGlUI' ,\$1 •'0IS,A 111U4!ltW f 

39 !4 LA ORIGINAL BANDA EL LIMON • 
$r/(1UMili£S'M'tl>All(GGMUl.5A1L~$1.1.UtWA,F 

39 35 51 MARISELA • .ZOD11'06 1NWIOA.TAL£$1M $514 

40 34 15 LA ARROLLADORA BANDA EL LIMON 
6tAll 0WMllle: »WPf:R DIT06t$ "171.;61,\IVI( 

41 40 17 TONV DIZE 

$ 
'3 -.20 t.,t.SART 4Z~L&OA 

.... PATRULLA 81 
S£FlilE ~MAHTf! :,OSUl'fflEJUTOS{HSAWJ~Mlf 

G HECTOR ACOSTA EL TORITO 
HPUilOO.IIWnll~'8;K..U::llH6W.ll! 

48 LOS BUKIS 
!IRICW#IMrelOSll'ffiEOTOSflltCNGA:Mi..19\:t.\f 

47 36 16 PATRULLA 81 
Sl"TI 110\1114 1HSA 111~0-l 'L'fllf 

48 '' 81 LUIS FONSI 
P,ll,,IW$P;l.t:lUl,l)~ll..8ClMWJOl\l"tilUl.t@ 

49 43 20 LOS TEMEAARIOS 
alllEaA/l\lrMre.30ilftFIOIK'litf5,l,7l1~7.U.tE 

tlO ,a 16 VARIOUS ARTISTS 
3CIITJIUPIQl,U Of AYEI\IIOI' ¥ P(Ml"IIEVINol. 610 

U Gran Combo de Pue,lo Rko dlar11t5 onto 
ll1e TIO~<al Airplay dlart '5 "Sin Salsa No 
Hay Par,l<o'' dtllul! at No. 10. It's Ille 
h~h!!I entry on lhe !isl bf, group since 
1 ... 1Ur, O!l<ned ,t No, 9 with "Pol Un 
Se11undo'' on 1111 Nov. n, lOINI, dl,rt. 

58 I Go to www.blllboard.b i2 for complete chart data 

.UAl'lA'I SAU SOAtA 
IAONtTOFIED BY CO~IF'ILED BY 

11 It l"t. t1 ml J:..,cn 
RO(; , .--..,nd~ ,.,, 

ii 

- '"""""'=-'"""""="-J 
2 2 

I 

12 14 15 8AHDA El RECOOO DE CRUZ LIZARIIAGA • ME !.!!,Ii!!! TQt!fl DI n fgfiln!I~ ~4~3-11~r1u :l"! 

13 7 4 1 LOS INOUIETOS DEL NORTE 13 
PRI U.'t~A olJITICINll'I WARSfR l,\llt.-J, 516827 ftl~ u AQMAlffl~!i !:;ATAP!!!.T t!!SlJTIIJ D 

14 13 16 INTOCABLE 14 13 ,. DRACO nw,, llQQQ..i ~g,~i1m:NU&:1!: 1,111~ A.W.fll~~~W~\l,'!;~'/1.tf~I.PN ,. 16 4 LARRY HERNANDEZ er, 17 ' 
FEDRO 
8ESO$ DCESOSVIAI\NER Uifl!IA smso 

111 17 19 ,. IS >.l JUAN GABRIEL 
.WS~llnAMV.EiM:~IRi'i7ni"IDlfl'litlSC~ 

17 10 14 ALEJANDRO FERNANDEZ 
OlllilUII006U'~ll...8ClJilMilt<f41"&-lS-CJ&74A! I 

CD 18 52 LA QUINTA ESTACION 
.SIN FIIEIIOS S!).IIY t.ll.SIC L.-.T!N 44947 

CD [ DAVID BISBAL 19 21
P(,IOWIA™l\!i,£VAOOU,l9fl}[l'.:li713-le(l',\f@ 1 

20 12 5 SIJ"TlJIWESTRO:~.\IOSGll,ICV4All..ffH!i-SA:J:SUl21MJ: 
20 12 S ~!~~~~~~\~ NERI.ATINA~21765 

0 

i !i §1:! SS1 ARTIST ii i ! TITU- (l\fJIAt~l / OtSTF!l\,UTlt/$ 1"5.IH) ~ 
I 40 ~ I •2 m WISIN & VANDEL 

~ LA~'A'f'.'>'j!ll(t£IEQlffl'1Jm (f;/ 

0 4 " 0 2 53 TITO "EL BAMBINO' • a PATRON SIEMtE ~B •\IMlE 

3 3 ' 3 3 2 DVLAND V LEN NV 
tiff Wi)fl~D 50t;Y MUSIC lATIN i1J71 .. 2 ' 4 • 15 COSCULLUELA 

IIUO OONMA. N ZPA6 JOOZ1iSON'f ~tlS1G LA11h' 

0 - HECTOR ACOSTA EL TORITO 
TalDIWIW.GCllU'QlJl~IIB:Llo"llif:QlillJU e 5 17 

'''" 
8 5 49 VARIOUS ARTISTS 

8 6 17 30TR0PICAlt$ 0l tY!A., 11.0Y '($1!Ml'flE ~A &10 

7 I VARIOUS ARTISTS 3 ~ lllffLJ1Tt,jfWll[l.1ftP~~w,«.ll(,S;U,1"{ 7 1 60 U.TIN RUM ~I riA MT I ' 
9 ., HECTOR ACOSTA Q._ 11 69 MA.KANO 0 91\Ml..a1wn,1NJ~-.a::IA'll'u:i:oo tt AMO P'MIA~1AIY.J~Tf 480i»ll!J~lt[ 

6 VARIOUS ARTISTS • A6 ( ~~~~::m,~~1Lr I l LO'il BtCHATA PlA~FT !)OJWSQNVlo'US,lt lllllll' 

10 83 OMEGA 10 9 17 MAKANO 
B. DIJ&IO DQ. fl.OW PLNE1901 l&<!lllY WSl:~ ' i!l:fJt llffi I~ PAA,ltm 4600,'.!81~ \lt.E 

11 2J~~~P[~;~ n 11 11 59 FLEX 
1.AEV(IUJCION Ml!WfflC STllf CM'fH1l UTJj 6™7 

12 18 VICTOR MANUELLE CD 14 50 ALEXIS & FIDO 
"Y-0 MISIID lffi',WI 14754.IS~V '1L'SIC urn, DOWN TO EAA.TII illN'f .V-t!SlC LHIW 43561 

14 JB VARIOUS ARTISTS m 13 I CAUE 13 I 
UIIWSPBl,DIH0.1YUlf.lltll@IUJUlll'tlNIOI 73 ~ LC.Ot:RMS\llJl(ll'CO'MOOlltRlt~,V)f(~!ATH 

CD 17 18 VARIOUS ARTISTS ,.. 10 40 WISIN & VANDEL 
!IAOWlOEi\MOJIVOlAJ&li~SCM'~WClArn OIIOO( •• 

19 15 J4 VARIOUS ARTISTS m 17 " 
KINTO SOL 

SLl'Ell 1-S •GIi lt1TS MAtHETE 01J14Q,,Jr,LE 

CD 18 57 GILBERTO SANTA ROSA 
18 15 70 • l.~llU.WU.ctm5s:Ii-M'!l-014~MJSClA1W(+) 

17 16 69 VARIOUS ARTISTS n 17 16 •1W:>101.roceowt.w:&flCU.~'S(t,~M.l5&:LJ1!11 

18 13 2 VARIOUS ARTISTS 
18 il.11'81W-5AZ010M,Fl"00123.'SO',NP~t;$r;Ul.1N 

19 VARIOUS ARTISTS 19 

20 

ST. PATTY'S EN ESPANOL 
Tl-<f CHl~•TAHO "T {0001" ~, 

1T ; : ; 11 
ii , '. f .. 1! 

·-,,. -~ 

Grammy Award-winning Irish musicgrouplhe Chieftains debut atop 

both Top Latin Album s and Regional Mexican Albums with the rele-ase 

of"San Patricio" (14,000copies), which features Ry Cooder. Although 

the Chieftains are a world m usic act, the majority of this release is in 

Spanish and fealures collaborations with such regional Mexican leg

ends as Lila Downs, Los Tigres de] Norte and Los Folkloristas, thus 

making it eligible for the Latin charts. - Rauly Ramirez 
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PUBLISHING: Memory Lane Music/Scion Music Group 

promotes Heat her Trussell to VP of l icensing. She was 
licensing manager. 

TOURING: New York-based independent concert promo
tion company the Bowery Presents taps Josh Bhatti to head 

its newly opened Boston office. He booked performances 
for local universities and private event s and was a partner at 
Boston-based concert production/live event company 

Developing Artist Booking. 
Facility management company VenueWorks names Jon 

Elbaum executive director of the Burnsville (Minn.) Perform

Ing Arts Center. He was GM at the Bridge View Center in 
Ottumwa, Iowa. 

RADIO: The Country Radio Broadcasters board of di rectors 
appoints Bill Mayne executive director, effective April 1. He"s 
the owner of Nashville-based private entertainment consul

tancy Mayne Street Consulting. 

BRANDING: Music branding agency DMI Music & Med ia 
Solutions names Robert Gandara executive VP/CFO. He was 

CFO at Ripple Networl<s. 

RELATED FIELDS: SES AC promotes Jamie Dominguez 
to director of writer/ publisher relations. She was asso· 
elate director. 

Liz Rosenberg Media names Karen Moss senior VP and 
Nadia All manager. Moss was VP of publicity at Warner 

Bros. Records, and Ali was Rosenberg's assistant at Warner 
Bros. Records. 

The Country Music Hall of Fame and Museum In Nashville 
promotes David Roark to facilities director and Jeremy Rush 

to media relations manager. Roark was manager, and Rush 
was coordinator. 

-Edited by Mitchell Peters 

HOPE SINGS PROMOTES MICROFINANC E 
THROUGH SONG 
/\ little more than a year ago. Hope Sings founder Beth Blatt 
was sitting on a beach in Baja California, Mexico, pondering 
her next career move as a m usical theater writer. The fo11owing 
week, she overheard friends at a partydiscussinghowtheyhad 
used the Web site ofK.iva- an organization that helps ptople 
lend m oney to others living in impoverished countries- to help 
a woman in Africa who needed funding for a new business. 

• I thought, Wouldn't that be great if we could tell those sto
ries in son g to inspire other people to action in the world?'" 
Blatt says. So, she created Hope Sings (HopeSings.net). 

111e first single from the organization was "La Esperanza 

Canta.' wrinen by Colombian singer/songwriter Marta Gomez 
and released last December to dig ital rttailers. Blatt explains 
that Hope Sings' purpose is to use the power of music and 
story to raise awareness of bow small Joans can change lives 
ln huge ways, as well as raise funds for microfinance organi• 

zations to h elp fon d more loans. Net revenue will be donated 
to such microfinancc institutions as Kiva and ACCION. 

Blatt intends ro release one song per month on HopeSings.net, 
then base a promotional event around the track. By the end of 
2010, she hopes to compile those songs for an album release. 
For now, Hope Sings is fO{.""USing on women in Latin Am erica, 

but plans to expand into othcrcountrie-s. - Mitchell Peters 

BMI t}etd its 17th t1nnua1 Latm Aw~rd !> M;:irch 4 at Las Vf'gils 
Bell.ilg10 Hotel to CP.lPb ratp thf':! <R1thors and p ubhshers o f BMrs 
most-played Latin songs on US TV and rad,0, "Te Presumo 
wnrten by Hussein 6arreras and published by LGA. Music 
Publishing, won song o f the year Both Espinoza Paz and Ed1tora 
Arpa Mllsical pulled a hat tncl( by winning songwriter and 
publ,sher of the year. respectively, for a ch,1d consecutive t ime. 
Arllst:/humanitaflan Juar-~ re<:e,ved tt-Je BMI Pn!s1dent's Award 

0 :~rrt~~~:~~~~niu13;~~! i~~~)s;;!~~n~ ~e,~~06 
Juanes at the event 

t) [:~:.~:. ~~~ vi u°s!cL~•~fi;h~~ ~!~r~~~!am~~°t:r
0
o t 

Band a el Recodo; LGA MUSIC Publishing creative d1rec.t0t Martin 
CMtro: and BMI p res1d@nt/CEO Del Bryant 

e ~~;~~:~~~~~ t~t~r:~~=:~~~p~~~ye i~~e of 
New Yotk student Samuel Genao w-on the s@Venth annual 
endowment o f $5,000 for his song "A.mot Entt@ Acordes_. ftom 
left pe:ermus.c president/chairman/CEO Ralph Pttr II Genao 
and BMI president/CEO Del Bryant and senior d irector of Latin 
mu~1c Porfirio Pif\a. 

0 ~•,~~J~:1e~~}~/'fv0~~~~~~~b~~!~ ~!i~~.Pf~ne1, 
and BMI VP of Latin musi,c Della Orju•la and p,es1~t/CEO 0.1 
Bryant 

C) ~~.:: :0PC:,i~g;~~:~dt~~11:~!a~~ ~~ss~~~1~~i~cates 
that Paz holds represent ttie son~ that helped h,m win the 
songwriter of the ye.w- honor. 

STAIND'S LEWIS PREPS SOLO SET 
Stalnd frontman A aron Lewis' long

~waited solo album is coming out a lit· 
tie different ly than he planned. 

Instead of a studio effort , Lewis will 
release a CD/DVD combination of a 
2007 performance at the Mohegan Sun 

casino in Uncasville, Conn., which will 
include " a few new [studio) songs at the 
end of it that can be released as singles," 

he says. Those will "be produced in some 
way, whether an actual producer comes 
in or whether I just sit there and spend 
more time . . . just to broaden its spec

t rum a l1ttte bit." Among the songs Lewis 

is considering for the set are "Country 
Boy,'' which has been a live favorite, and 
the tentatively titled r'Massachusetts." 

Lewis' next o rder of business will be 
recording Staind's seventh album, the 

group's final commitment to Atlantic 
Records. The quartet is p lanning to hit 
t he studio in the fal l, and Lewis says " a 

couple of different names0 are being 
considered to produce it, while new 

songs will wait until the group con
venes. "We get together . • . and start 

throwing ideas around and playing dif· 
ferent things, and It all just kind of 
comes out right there.'' 

After the Staindalbum, fans can look 
forward to his "actual solo record/' 

Lewis says, "free and clear of any label 
obligations, so I can do whatever I want 
with it." 
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R1!i,1ng country artist 
Danny Gokey (center) en10yed 

some Quality ume with country WKHX 
Atlanta mv9C d11ector Mike Macho (teft) and 

PD Mark RJctwnds during a sw-ing through 
tl\e city. Gokey IS at No. 29 on B1llb~rd'5 Hot 
Country Songs chart w,th "My Best Oays Al@ 

Ahead of Me." to read more aboot his chart and sales 
obehievements. see plll)e 43. V!-IOTO:COUfHH'f OF PCA NA!.'-f'.'ILLE 

SESAC 
president/COO Pat 
Collins (fE>ft) ;,nd 
c:1ssoc1at(" VP of writer/ 
publ!!ihE'r relat:Jon5 Tim Fink 

The 28U'I annual Cana.di.an Music Week. the country's 1ntetnat1onal music 
conventror, and him rest1val. wa!> held March 10·14 in Toronto. FaJhng under 
the c:onferen<e"s umbrella were !>UC:h spec:1~lued gatherings dS. the D191tal 
Music & Mt'd1a Summit and Radio Active. the Canadian Rad,o Confe,ence: 
to..ir awards c;hQw<; ,ncludtng thP Cnnadian M~isi<;: and Broadcast lnduc;try 
Awards: and hundreds of Mbsts conwrg:ng to p1r.ty tflf' CM~ian MLJSIC 

FE>st P--tOToc. GPAMT M ... rntN 

UPPER LEFT! Form@r Eurythm1c:s member Dave Stewart (left) and actor/ 
composer Paul WIiiiams J01ned m the "Kings of Songwnt1ng·· panel, where 
~ngwntf,!rc; performPd and d isaisc;,pd thP msp1rctbons bPhind somP of thell" 
biggest hits. One of Stewart's c;etection:r:; ~s ··swept OrP.am<; (ArP. MadP. of 
This)," and W1!hams closed tM- sess10n with "The love Boat Theme," 

UPPER RIGHT: "T~ NP.W Ne--v DE>lhf: SPothght on lnch;i,: Part I ... was p;,rt of 
thf" conforf>fKe'c; spec;:r;:if ~us on India. ThP <;eSSIOn examined the g l()bp's 
s.econd-f?.istec;t-growmg economy and the opportunities it holds for art1c;ts 
;:ind bu!;,lnf!S!;,PS ill1i<e 1n the muc;t-e 1ndustty The panel tndudPd (from left) 
Hunga,ma D1g,tal Media 'Entertamment manag,ng director/CEO Nee-raj Ro:;-, 
rounta•nhead Promotions & Events managing director Neale Murr~, lnd,ao 
Mu% lodustry president V.J. Ulurus and Taste Mecha. owne</managir,g 
dorector S3fta Jafftey. 

LEFT: "'The Managers Panel: Decisions. Oec1St0ns" looked at how artist 
managers con navigate overseemg cltents' oontent ond artists' interactions 
with che1r fan bases Among the partw:1pants were ( from left) r nars 
Management managing d irec.to1 David Stopps, Code One Entertainment 
P<~Sld@iit Gt-off Trk) and JGR Management mana~ John R•ld 

(nght) honorPcf classic;:al psarust/ 
songwr1tP.t" Jim Brldcman Feb. 13 
when M prayed with the Nashville 
Symphony at the Schermerhorn 
Symphony Ce.ntet. t="ltl-k Ot@sa-nted 
Brickman with a plaQue recogn121ng 
his tourmg and S3les. achlevemet"ts. 
wh1Ch include 17 No 1 albums on 
v&rious 81llboarc1 charts. His longest 
Nnnlng No. l I!> 200S's nGr.ace." WhlCh 
ruled the Top New A!)e Albums list for 
24 weeks. PHOTO· Pl:'f'TON HOGE 

The German Phono Academy celebrated the 19th annual 
ECHO Music Awards March 4 in Berlin White Lady Gaga 
was the big winner with three trophies, Germon htp·hop 
singer Pater Fox (right) took the best album ECHO ror 
"St,tdtaffe·· (Downbeat/Warner). Thoe fi rst person to 
congratulate him was Bern d Dopp, ch~1rman/CE:O of 
WarnPr M1,.1c;1c Central ;:ind Ea<ttPrn E:urope ~HOlO ~Nf(l1~ 

-s COl'l',l'•l~ T2()10boj • SOl~ Mio~I.I.C.i'll riQ,lU,-4'Wd.MOP1'!"10 ru,;~p.1btio¢.1tit>rl~W~IICtd.~¢r"tdkl~•tt<~~'1fl'l'l()r 1•~115lfllll-.d, itl~F<'ll"m(),r by(Jl!ly-~ ... " '<t<:t~. ,,.,,te~,pl'IOl4((1pJl,,O, t,te,O,ditl9'C,,bl,,....,.i~.wil l\OUI U""" l)n0< ... t l«•~rfr'it:11Mort,..jlut>lh,M,. 81-1,1,.80AQl)MA,GA?IMi:(IS$N 
0006-2Slo: USPSOS.CHOO)tsP1,1blbhedw,:,ekty~eptfo,~t;»t~lnO«embet-.11ndtheflrJtw!!ek.,J11~t,rdGlobltlM~.U.C.,'nol!lro~. NoiwVGrll. N.V. 1000$·9S9S-.~ubK•li;,tk;,nl'lltcenn,.qfr.,te,CO!Ttinent11IU.S.S299.00.C~~Europe2ZilPCU>ds,Blltx>:,rd,f<>we, Hou::se.~P11rt, M:io,_.H.a,borot.<gh. 
l,oll~w,r\Jowo, 11;,,0laond Lftsilf:F hgjilor•dau,,,...~ ~1"'Brit1'1'1 Po,u Ottle•. J•~ l~,000 .,..,.. ~ l~po1,1. pJ,idJol ,.._,.. V,:,,1,,N.V~•lld au,:14110Ai01,,...a;,,got~•J. Pou-1,w. Ill,;,~ f;llohdeh~$Ohodd - 10 Billbo1ttii, ~Q.861, l5~NOr"l~t.:. IL6006S•lSg$.Cur-.tN ~d~eop;.,1at 8HL:IIH"d-ill'~.lil-.iblto 
enmlao!llmfrom1Cr.at.1s1"iaoiom,,~100, MlttNOCod. N:V. IOSMSar XffOICUrdw nltyMia.;i6ims.P, O.Ballll46.N'tllAlilor.Hf•UllOl!S. F«,e,printsccntxt:RosleMa:lsell,n:,Me.h,,s;H ll«thl!VGSgroup.com,1•7l7·S<>S-9701.ext.136.lk!derC.1u111d!anl'ublk.MlanMcalA,arfff!WfttNc).,&OOJ1729retum,...~Canadl11n&ddN!ssesta 
OMt.Gklblll M111~,741t68.>rl1'1Rd#:l,M1~-~0NUf 11,.2.Vol.l22 ~12..Pffl1tdltlt.MU.S."-fi>r9•0YpH1Wrll)llcwl lMOtm;ilia"',e~6•Ul-6S4-5863.Fo,~pl ion ... fOffll~t lof\e,atoo•6S8•Bl72(aut~t-U.S~ l 4 7•SS~7Sl1)or ... ~billbo,1'1•d"i:i:~~-i;o,,a11yotrw,.Wotfflat lol\ul&-46-6 S4•4400. 
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~ State Farm 
PRESENTS 

l\ST ANNUAL 

BilH, oarC:t 
LATI H Ml]Slr 
COMFERB(Ee~ara; 

IN ASSOCIATION WlTH 

APRIL 26-29, 2010 • CONRAD SAN JUAN • CONDADO PLAZA 

!:f JJg,p :}m,rn cpUR.rfu 1/J~A.1 f 
Take part in t he biggest and best celebration of Latin Music uniting power players from around the g lobe including: artists, agents, producers, 

promoters, record label executives, publicists, brand marketing executives, managers, media, digital music executives, and many more!! 

SPECIAL APPEARANCES BY 

l 
-~- t.~. ' 1·~ ·•,• i7· ·1 • ·~ •. ;. '! ·:- .' . ', 

• • ·11-. I . .. ' 
?' ,~ 

MARC ANTHONY 

KEYNOTE Q&A: 

JESUS LOPEZ 
Cha,rman/CEO, 

Universal Music Latin 
America/Iberian Peninsula 

PLUS ... 
Informative Panel Sessions 

Artist Showcases 

Networking Events 

The Billboard Bash 

THE GRAND FINALE ... 
The Billboard Latin Music Awards 

Honoring the biggest and 
brightest stars in the industry 

Produced & Broadcast Uw by ,.. 

and." The Off1c1al Awards Show After-Party 

' 

AVENTURA 

SPEAKERS INCLUDE: 

V ICTOR MANUELLE TITO EL BAMBINO 

OMAR ALFANHO JOE B ONUA HUMBERTO CARMONA AARON CLARK ALEX CUBA JASM£ LOPEZ DIAZ 
becut lVf" C>itecto , 

Pu-erto Rico Tourtsm 
Songw,1ter President/Founder Manager. &ls.mess. Viet Pre~rdent ol $in9f',/$009wr1tf't" 

DAVID LAPOINTE 
Ditet:tor 

LP MarkeUng & 
Promotlo.-is 

The Oossaver Ag«tc.y Oev & Le,g;\I Affairs Entertainr...ent Su.les 

REBECA LEON 
VP LallP'l lalent 

AE<i Live/ 
Goldenvoice 

IODA Mozes 

ANDRES LEVIN 
CCO, Producer, Artist 

PIRATA 

AUXAHDRAUOUl1110ff' 
SVP. Latin- kembe,si,ip 

ASCAP 

MARCO LOPEZ 
Seruor Di,edor/ 
Hts.panic Group 

Relay Worldwkt'e 

.a 

Company 

LOREN MEDINA 
Ptt1$1drht 

Digital Girl 

MICHEL VIGA Jiff YOUNG 
VP Heoo of Latin "1U9C CEO 

WIiiiam Mo,tis Veneta.an 
EndHVOI" Ent. Mui.It Group 

FORREGJSmATION N'O: UsaKaw646.654.4643 • U<aslner<iiBllloerdo:rn•FOR ADVIRTIIING: Gene Smllh 973.746.2520 Billboardra genesmithenterpnses.com 
FORCUSTOMSPONSORSHIPS:Cebele~646.654A648•~•Q)NW)SANJIMN•~~-~722.1274 '. $1~9DISCOUNTR'?°"1RATE 

PRESENTING SPONSOR IN ASSOCIATION OFFICIAL SOFT DRINK PARTNERS I CONFERENCESPONSORS 
SPONSOR • T ~ State Farm ii~MMI tli, I ..J,iml.,1,j CONRAD !~!:lid!!~ ~00r!B Pm,i-lu Rico ... , .... 

~ ~ 
To., ~ITOp MEDIA SPONSORS • . 

~ !!!!Jg!ip Mozes ROS~Ult. 
f'{J-Atoa Pub.Design 

~ ~'!'C 18004~ 
00!'!!!!!!!' I'll oJ S 1 C. 

ECHO 
Producer 

1,u:omnlo Inc. 

JOEY HEACAOO 
Director, lotH1 Musi-c 

BMI Puerto Rko 

AND MANY 
MOREi 
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