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Better Days 
What U.S. Health Care Reform Means For Working Musicians 

BY ALEX MAIOLO 

There's already been a lot of talk about 
,1i:hat the passage ofhealth-care-reform 
legislation will mean for · real Ameri
cans." a demographic whose mythical 
stature is m atched only by their ability 
to inspire talking points. 

But what does it mean for "real musi• 
cians"-namely, those artists and song• 
writers t rying to m ake a li\•ing in a time 
of unprecede nted economic challenge? 

Before we consider the potential im
pact of the health-care-reform bill, we 
should look al the facts. A 2002 Fu ture 
of Mu sic Coalitio n s urvey fou nd that 
44% of the 2,700 m u sicians surveyed 
didn't ha\'C h ealth insurance-almost 
th ree times the national average. With 
the economy in a protracted downturn, 
there's good reason to belie \•e that these 
figures haven1 t improved. 

There's m uch to commend in the his
toric bill that President Ba rack Obama 
signed March 23 . That doesn't mean 
it's perfect. It's not a single•paye r sys
tem that would coYer the medical ex
penses of every American. And there 
isn 't a "government option" that would 
provide security outside of the private
insurance ne.xu~. 

S till, the legislation could im prove 
conditions for musicians , who, as part
t ime or contract em ployees, often have 
difficulty securing consistent coverage. 
Aspects worth applauding include a 
clause that lets individuals stay on their 
parents' plans until the age of 26. Many 
insurance plans cease coverage for de
penden ts when they tu rn 19 OT finis h 
college. This is good news for artists at 
prime touring age, whose van•drh:en vo
cation poses very real hazards. 

Additionally, there's a catastroph ic• 
coverage option for the you ng, which 
kicks i n. in 2014. That makes sense for 
m u sicians who may only require this 
kind of plan. And the small-business tax 
benefit etLTTently under discussion could 
conceivably benefit incorporated bands. 

With the passage of reform, insurance 
compan ies can only deny fraudulent 
claims. They will also be prevented from 
dropping people when they get sick. 

Most im portan t., insunnce compa
n ies will not be able to deny coverage 
based on pre-existing conditions. This 
policy will be a par t of the state-run "in
surance exchangcs"- sct to be imple
mented in 201 4-that will let 
individuals and small businesses select 
from a range of supposedly affordable 
coverage options. Until then, qualify
ing individuals who have trouble get-
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ting in surance could obtain coverage 
th rough a temporary plan that would 
eventua lly be replaced by a plan they 
find th rough an exchange. 

These stipulations could benefit m u
sicians who may have otherwise been 
prevented from vigorously pursuing their 
careers due to insurance rest:rictions. 

By 2014, most Americans will be re
quired to carry insurance or risk pa)'ing 
fi.nes. Some would argue that this repre
sents an in trusion of government in to 
people's ind ividual decision-maki ng. 
This isa valid po in t• but one that doesn't 
take into consideration the need to bal
ance risk with nonexdusionary coverage. 

What's more debatable is ·whether an 
insurance exchange (wjth tax credits for 
incomes up to 400% of the poverty lineJ 
will be as effective as a governm ent op
tion in terms of providing access to cov
erage: for low-wage earners. Musicians 
m ay not be able to obta in em ployer
based insLLrance, and their incomes tend 

to fluctuate . This is the part of the bill 
where our communi ty should be pay
ing close attention to outcomes. 

It would be naive to think that the pas
sage of health care reform will have an 
impact on t.he situation for musicians 
overnight. Still, this legislation should 
help ameliorate some of the most per
sistent problems with the for-profit in
surance system: denia l of coverage for 
those with pre-existing conditions and 
the r isk ofl,eing dropped from cover
age after getting sick. 

I'm an active musician myself. And, 
as a par tne r at an inde pendent insur
ance agency. I am familiar with the over
all landscap e and have been a longtime 
critic of the health insurance industf)', 
For the bet ter part of the last decade, I've 

counseled nwsicians on their health in
surance options on behalf of the Future 
of Music Coalition, while personally ad
vocating for reform that would make in
surance more affordable and accessible 
to m y peers. 

I know firsthand that many working 
artists agree on the need for reform. 
But the end less back-and-forth about 
"death panels" a nd deficits doesn't ex• 

actly make for cheery post-show con
versation. The protracted debate about 
health care reform has been h ighly con• 
tentious, and you can hardly blame mu
sicians for tu ning out. 

But artists and creators must recog
nize how much they. like o ther Ameri
cans, have at stake. F.ven as we recognize 
the h istoric accomplishment of sweep
ing health care reform, we musfkeep a 
dose eye on what's working and where 
there's room for improvcme.nt. 

The health of the entire music ecosys• 
tem depends on the well-being ofits mu
sicians. We- should all be ready to take 
its pulse. 

Alex Maiolo is project coordfoa.tor for the 
f-'uture of Music Coalilion', I leallh 
/nsurttnce Navigation Tool, which 
provides.free consulta.tions to musicians 
about their health insurance options. 1n 
addition to playingwitS1 the bands Violet 
Vector«! the Lovely Lovelies and I-Ii-Fi 
Sky. Maiolo is a partner witli an 

insurance agency in the Carrboro/ 
Chapel Hill area of North Carolina. 
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>>>EVE SIGNS 
WITH CAA 
Artist/actress Eve 
signed with Creative 
Artists Agency for 
representation in all 
business areas. Eve's 
film work has 
included the 
"Barbershop" 
movies, "XXX," "The 
Woodsman" and, 
most recently, "Whip 
ltl! and comedian 
Chris Rock's 
Sundance 
documentary "Good 
Hair." O n TV, Eve 
recently guest· 
starred in several 
episodes of "Glee.'' 
Her long-delayed 
fourth a lb um is due 
this year. 

>>>AT&T 
REVAMPS 
MOBILE MUSIC 
SERVICES 
Wireless operator 
AT&T is merging 
several new and 
existing services into 
a single application 
called AT&T Music. 
The move combines 
applications like 
Musk ID, streaming 
radio services, lyrics 
search, full-song 
downloads and music 
management 
software into one 
app. With the AT&T 
Music App. the 
operator will now 
offer its own branded 
services- specifically 
the AT&T Radio 
service and a new 
music download 
store. 

>>>MUSIC IS 
N0. 30NIPAD 
USAGE SURVEY 
ComScore is 
attempting to help 
developers find out 
how people will use 
Apple's iPad through 
a survey of more than 
2,000 Internet users. 
According to the 
results, music ranked 
third among the 11st 
of likely uses. 
lnterent browsing 
came in first, with 
50% of respondents 
saying they would 
likely use the !Pad for 
that purpose, while 
e·mail was second, 
with 48%. In third 
p lace, 38% said 
they'd likely listen to 
music on the device, 
beating out book 
reading by 1%. 

LET'S MAKE A DEAL 
Terra Firma pursues 
EMI licensing pact 

DANCE TO THE MUSIC 
Brands flock to Winter 

Music Conrerence 

i •J(fljf,ji BY ANTONY BRUNO and LARS BRANDLE I 

' MURDER SCORF? 
Labels fret about 

Mscore1s radio Impact 

MOVE IT ON OVER 
Live Nation launches 

German division 

CROWDED HOUSE 
Bands struggle with 

saturated club circuit 

See Spots Run 
New Ad-Supported Music Services Embrace Reward Programs 

Rumors about the death of free, 
on-de mand mus ic services 
have been greatly exaggerated. 

The Australian ad-supported 
music service C uvera will 
emerge from a closed beta test 
March 30 to launch in the 
United States and Australia. 
FrceAllMusic.com started an. in• 

vitadon-only beta test in Janu· 
ary of its free downloading 
service in the States. And last 
week marked the invite-only test 
launchoflMHO, anad-fun<lcd 
social media widget led by for, 
mer Sony Music Label Group 
chairma n/CEO Don Jenner 
that will enable users to stream 
and download music and o ther 

e ntertainment content~ 
Even as Pandora and other 

noninteractive \Veb radio serv• 
ices demonstrate their money• 
making promise (Billboard . 
March 27), ad-supported on-de
mand stream ing and download 
services like imeem and Spiral
Frog failed to genera te enough 
advertisi ng revenue to cover 
their music licensing costs. 

Buoyed by an easing in Ji. 
ten.sing terms and the record• 
ing industry' s emb race o f 
restriction-free MP3 down . 
loads, free on•demand stream• 
ing an d download servi ces 
hitting t he marke t now are 
hoping to enhance their appeal 
to ad\1e rtisers through intcrac• 
tive reward programs d irected 
at users. 

Record labe ls , i nclu din g 
some of the majors, are paying 
attention. Guvera thus far has 
licensing deals w ith Universal 

Music Group, CMl .vtusic, the 
I ndepe:ndcnt Online Distribu· 

tion Alliance a nd IN grooves. 
FreeA11M usic also has pacts 

with Universal and E.Ml, while 
IMHO has dealswiththeOrch
ard , nuTsie and OurStage. 

FreeAIIMusic's approach is 
straigh tforward: Users get up 

to five free MP3 downloads per 
week in exchange for viewing a 

,·ideo ad before each download. 
Guvera a nd IMH O harbo r 
greater .ambitions, embracing 

more m u ltilayered, r eward
based systems that they hope 
to build around the consump• 
lion of music. movies and other 
en tertainment conte nt. Their 
approaches illustra te how 
emerging services are trying to 
improve the brand/fan interac
tion that advertisers crave. 

Guvera has advertisers cre
ate branded music "channels"' 
where they can list whatever 
songs and artists they choose 
to associate themseh·es with, 
and subsequently pay for any 
music downloaded or stream ed 
&om iL For example, tl,e page 
for Australia's Weather Chan
nel (which isn·t related to the 
Weather Channel in the United 
States). offers streams a nd 
downloads of Roxette's "The 
Rain ," Evanescence's '7 Cloud 
Nine" and Kei th Urban·s 
·shine." Users searching for, 
say, Katy Perry, can choose from 
a list of branded channels that 
featLLre her m usic. 

Guvera users can earn cred
its to stream h mcs ordO\vnloa.d 
M P3s by fi ll ing o ut brief, on
line consumer·marketing sur
veys or watching ads. When a 
user cashes in I.hose credits to 
acquire content on a given a.d-

vcrtiser's page, that advertiser 
pays for the cost of the down

loads at standard digital whole
sale rates. 

"The w hole idea behind Gu
vera is that we're reversing the 
whole advertising process so the 
advertiser becomes the cha n

nd," CEO Claes Loberg says. 

"What we're trying todo is cre
ate a business model by catch• 
ing a nurketthatwecan actually 
get advertisers to pay for.• 

Rather Lhan trying to dri,1e 
users to a Web site, IMHO in
stead offers a "social content 
player .. - basically a widget
from which users can stream 
and download content as well 
as use to chat with other users. 

To earn points to stream or 
download. users can ,·ie,v ads, 
invite friends to join and share 
content with otherusers. lfthcy 
opt for ads, IMHO users can 
adjust a slider to determine how 
m uch advertising they' re will
ing to watch. T he more ads the)· 
allow, the m ore points they can 
accrue. They can also forgo ads 

completely and pay for their 
purchases with cash instead. 

I MHO's initial invite-only 
test is limited to Facebook, but 
the company envisions users 
of multiple online services and 
social ncl\vorks using its widget 

as a common meeting place to 
discover a nd sha re music. 
games o r movies. IMHO plans 
to launch an ope n beta test in 
the spring. 

"'The quid pro quo is differ
ent h ere:· IMIIO president/ 
COO Drew Stein says. • 111 the 

old models . it's wa tch an ad 
continued on >>p 6 

Here comes the rain: Aust ral[a'~Weather Channel ( no relation 
to U.S. namesake) has a b randed channe l on Guvera that 
features tracks by (fro m top) EVANESCEl'tCE, KEITH URBAN 
and ROXETTE. 
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>>>WOXY.COM 
GOES OFF 
THE AIR 
WOXY.com, an online 
indie rock station based in 
Austin, announced it was 
suspending operations, 
citing the "current 
economic climate." WOXY 
started out as a terrestrial 
station in Oxford, Ohio, in 
1983. In 2004, it became 
one of the first 
commercial stations to 
make the transition to 
online-only broadcasting. 
II was owned by Lala from 
2006 to 2009. 

>>>INDUSTRY 
UNITES FOR 
MUSIC MATTERS 
CAMPAIGN 
A new cross-industry 
campaign} Music Matters, 
launched in the United 
Kingdom to highlight the 
value of music and 
educate consumers on 
digital services. It's led by 
Universal Music U.K. head 
of creative content Niamh 
Byrne, formerly of CMO 
Management, which 
represents Blur and 
Gorillaz. The campaign 
has commissioned a series 
of short, animated films 
about acts Including the 
Jam, John Martyn, Nick 
Cave, Sigur R6s, Kate Bush 
and Blind Willie Johnson. 
The films will be carried on 
supporting artist and 
organization Web sites, 
with more films scheduled 
for later in the year. 

>>>WARNER/ 
CHAPPELL SIGNS 
JAKOB DYLAN 
Warner/Chappell Music 
signed a worldwide 
publishing agreement 
with two-time Grammy 
Award-winning s inger/ 
songwriter Jakob Dylan, 
one of the founding 
members of the 
Wallflowers. Warner/ 
Chappell will co-publish 
Dylan's interest in 
compositions from the 
Wallflowers' first two 
albums. The agreement 
Includes his solo work 
and all future 
compositions. 

Complied by Ayala Ben· 
Yehuda. Reporting by 
Antony Bruno, Edward 
Christman, Cortney 
Harding, Jay Fernandez, 
Glenn Peoples and 
Reuters. 

. biz 
F r 24/ 7 ne ws. a nd 
analysis on your 
mob lie device go t o 
mobile.billboard.biz 

from >>p5 

and get content. What we're 
say ing is. ' l fyou do things 

tha t make our content part· 
ners money, we'll then give 

you a reward.· " 
According to Gartner ana

lyst Mike McGuire. the reward 
mode.I provides advertisers 
w it h m ore tra n sparency 
abou t where their ads are 
being placed and more direct 
control of that placemen t. 
That , in turn, makes the ad 
more valuable. 

" In some of those previous 
services, the advertiser d idn't 
ha,,.e a lot o f certain ty or con
trol," McGuire s ays. "llow 
valuable is that inventory if the 
consumer is n ot being tar
geted based on some infonna
tion o r prefe rence and ju st 
randomly placing ads? In this 
case, since users have to do 
something to get free music. 
it's more targeted and proba
bly a bit more amenable a nd 
valuable to the advertiser." 

Additionally, advcrtiscrS ar c 
beco m ing more open to pur• 
chasing ad spots s urrounding 
d ig ital m usic as th e likes of 
Vevo and MySpace Music legit
imize the space with their scale 
and aggressive sales activities. 
Gu\'e.ra, for example .. says it has 
46 advertiser s, including John

son & Johnson. Domino's 
Pizza, Schweppcs1 Pepsi, Ac
tivis io n . McDonald's, Nestle 
and l larley-Davidson. 

After one week of testing, 

IMHO has been commanding 
an advcrtisin.g rate of a cost per 
thousand impressions (CPM) 

of$6or $7, Stein says. That's a 
good deal better than the 
roughly S2 CPM thatVevo pres
ident/CEO Rio Caraetf says bad 
been common for online music 
videos before his service began 
striking deals nearing a $20 

CPM for som e of its more lu
crative partnersh ips (Bill
board.biz, March 4). 

Meanwhile, industry sources 

360 DEGREES OF BILLBOARD 

BILLBOARD.COM WINS ASME 
DESIGN HONORS AT NATIONAL 
MAGAZINE AWARDS FOR 
DIGITAL MEDIA 
Billboard.com was selected over 

Web s ites for New York maga
z ine. Life, the Daily Beast and 
National Geographic to win the 
award for best design at the in
augural National Magazine 
Awards for Digital Media. 

onate d with o n lin e music 

fans. During t he 31 d ays 
ended Ma rch 24. the site 
posted sh arp year -on•year 
gains in monthly page views 
(up 128%), un ique v isitors 

(up 51%) and average time 
spent (up 65%), according to 

Google Analyt ics. 
The redesign enta iled a 

complete overhaul of the site, 
which supp lemented Bil l
board.corn's authoritative re• 
porting on music and tou ring 
news with full-song streaming. 

The award honored Bill

board.com for i ts appearance 
and usability among magazine 
Web sites a nd o nline-on ly 
magazines. T he Am erica n So• 
cicty of Magazine Editors and 
the Columbia Un iversity Grad
uate School of Journalism pre
sented the a,vards 
March 18 in New York. ~ii5i:iiif£iii:n~ Billboard .com re• 
launched in July 2009 
after an extensi ve re· 
design aimed at solidi• 
fying the s ite as the 
Web's top music enter
tain ment destination . 

The team effort was led 
by then-Billboard pub
lisher Howard Appel
baum, VP of digital Josh 
Engroff and edito rial di, 
rector Bill Werde. The 
new site was designed 
by the award-winn ing 
d igital market ing 
agency Razor fish . 

Since the relaunch , 
Billboard.com has res-
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, 

say the cost onicensing music 
has become a bit less onerous. 

"!be large upfront ad,'3.llces that 
labels demanded from now-de, 

funct services like Spiral Frog 
ha,•c fallen to more reasonable 
levels, sources say, as labels are 
now less con.cerned a bout 
watching services get bought 

for hundreds of millions of dol
lars after getting sweetheart li
censing deals. 

"We are able to evaluate what 
model is going lo be successful 

and work with them on licens
ing our ,onteat and making 
sure they have a business 
model with longevity, " says 
Robb McDanid s, CEO of digi
tal label/distributor INgrooves, 
which has a licensing deal wi th 
Guvera. "'If they're paying huge 
u pfront fees, they're going to 
have less money to allocate to• 
ward developing technologies 
a11d marketing !heir service and 
our content.,. 

Neither Cuvera nor IMHO 

social -media functions and 

new ways to interact \'i-'ith Bill· 
board's exclusive charts data. 

New features included a re• 
vam ped home page spotlight
ing the day's top m us ic news, 

chart action and feature sto· 
rics: expanded artist pages 
with curren t and archived 
news, tour dates and disco• 
graphies with full- track 

streamin g; and a dyn amic 
m usic player that follows users 
fro m page to page as they 
browse the site. 

T he redesigned s ite also 
made innovat ive use of data 
fro m the Billboard charts to 

enable users to create playlists 
from songs on current and 
past charts; track and compare 
artist cha rt histories through 
the Visualize r tool; c reate a 
"Sou ndtrac k of My Li fe" 
playlist of No. 1 songs from 
key dates in the ir lives; and 
play "The Chan Came" by pre
d icting the five artists they 
thi nk will top th e Billboard 

single and album charts. 
The National Magaz in e 

Awards are the most prest i 
g io us prizes honorin g out• 
standing magazine journalism 
in the United States . The 
awards , which were e:s.ta.b
lished in 1966, are known as 
th• Ellies because of the 
Alexander Calder elephant fig
urine bestowed to winners. In 
recognition of the distinctive 
journalism being produced by 
magazine Web si tes, ASME 
and the Columbia journalism 

school launched the "Digital 
Ellies" this year. 

is betting its future cxdusivdy 
o n music. IMHO offer s about 

900 online cas ual games 
through par tner s hi p with 

Rea!Networks and plans to 
offer major studio mo \'ies a t 
its open beta launch through 
a deal with mo,·ie download 
site Film Fresh . Guvera's 

Loberg says the company is in 
talks with U.S. film studios 
and TV networks and expects 
to announce licensing deals 
shortly . ., I see us as a media 

player, not just a music down
load site," he says. 

\Vi ll con sumers embrace 
reward-based ad-supported 
music sites more enthusiasti• 
cally than they did earlier serv
ices? Gartner's McGuire says 
~1.ITVe')'S show that users are will
ing to accept ads in return for 
free content in theory, but that 
openness can quickly disappear 

if the ads arc hotherSomc or 
limit functionality. 

"They'll say they'll use ad
supported services , but if it's 
too intrusive or it takes too long 
for the download or lhcy don't 
like any of the ads . i t \'ery 
quickly falls a pan; he says. "So 
,ve have to t.a.ke that with a gm.in 
of salt." 

While;: INgroovcs' McDaniels 
acknowledges that the decades
old model of ad-supported 
media consumption has i,.'1:rug• 

gled to take root in online 
music. he remains optimistic, 

"It's jm~1:that advertisers have 
not had the confidence to put 
the necessary allocation oft.heir 
ad dollars be hind digital 
music." McDanielssays. "'Over 
the last 12,24 month s, as the 
ecosystem in general has de,·el· 
oped, there's now going to be 
more money." 

biz M0 8 1LE: For 24/7 n• w• aiod a,n.alysis on J()ur u ll phane or 
- mobile devlc• . go to mobll1.blllbo;nd.blz. 

HOWARD NAMED 
PUBLISHER, APPELBAUM 
UPPED TO PRESIDENT 
OF BUSINESS 
DEVELOPMENT FOR ES 
Former Conde Nast execut i ve Lisa 

Ryan Howard has been appointed 
publisher of Billboard. In a related 

move, Billboard parent e5 Glo bal 
Media has promoted former VP/pub
lisher Howard Appelbaum to presi

dent of business development for es. 
Howard was previously senior VP/ 

chief revenue officer of Fairchild Fash
ion Group, the business media divi
sion of Conde Na.st , where she man-

aged all publishers and sales d ivision heads across multiple media, 
including Women's Wear Daily, Fairchild Books and other p roper
t ies. W ith 18years of strategic media experience, HOW<lrd has also 

been VP/publisher of Conde Nast's Style.com a nd Men.Style.com 
sites and has held account planning, as well as sales and market· 
Ing management role-s, at companies rang ing from an Internet 

startup to Time Inc. and Disney/ABC/ Capital Cities. 
A ppelbaum, who served as Billboard publisher since March 

2008, had also overseen former parent Nielsen Media's busi· 
ness licensing g ro up, where he Increased profitability fivefold. 
In his new role as president of business development for es, A p· 
pelbaum will be responsible for growing revenue across the 

company's portfolio of media brands, which Includes Billboard, 

the Hollywood Reporter, Adweek Media, Backstage, the Clio 
Awards and Film Journal International. 

ONE GOOD IDEA: 
HOW YOU CAN MAKE MUSIC 
MORE GREEN 
The centerpiece of Billboard's upcoming 
Green Issue will be a user·g enerated 

gu ide to ways in which fans, artist s and 
the music Ind ust ry can go green ln 

2010. To compile the guide, the magazine is asking arti sts, 

experts and , most important, B illboard readers for one good 
idea on how to make music more environmentally friendly. 

Billboard will reveal the final list of winning ideas across all 
the BIiiboard p latforms April 9 . 

Readers can submit their ideas through links on Billboard.com 

and Billboard.biz. Deadline for submissions is April 2. 
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Hazards Ahead 
The Challenges Facing An EMI Catalog Licensing Pact 

Even with i ts back against the wall, EM I Group 
owner Terra Firma still has plenty of options to 

raise cash from its EM I assets . 
Press reports. have recently suggested that 

Terra Firma/EM I is actively considering one of 
those potential o ptions----licensinJl its recorded
music catalog to a rival major label. 

Rut i t isn't clear that any cash raised through 
a licensing deal o r asset sale will be enough to 

satisfy the terms of the £1..7 billio n ($4.2 bil
lion) loan i t secured from Citigroup to help fi. 
nance its £4 billion ($8 billion at the time) 

acquisition oft he major in 2007. 
Sources confirm tha t there 

have been disrussions in the last 

few months between EM1 and 
Universal Music Group about 
having UMG handle the EMI 
No rth America recorded.music 
catalog through a l ice ns ing 
and /or distribution agreement, 
with EM I scaling back its pres

ence in North America. A UMG 
spokesman says the two s ides aren't hold ing 
talks at the present time. 

Meanwhile, sources say EM I is engaged in 
taJks with Sony Music Entertainment over a 

similar arrangem ent. An executive fa m il iarwith 
the talks cautions tha t there m ay be "too many 
legal issues" for EM I to license the cat.a.log to 

another label. suggesting that it's more likely 
that aoy such pact would be const ructed as a 

production and distribution {P&D) deal. 
If the talks prove successful, EM I would re

ceive an ad \'ance thatlt apparently plans to use 

to help »·oid a technical defaultofits Citigroup 
loan eovena.nt. That eove nant calls for °'equ ity 
aues," or a cash injection from Terra Firma, to 

make up for any shortfall in the ratio of earn
ings before in terest, taxes, depreciation and 

amortization to interest. accumulated for the 
quarter ended March 31. It also calls for Terra 

Fir ma to make the equity cure by June 14. 
If EM! succeeded in licensing i ts Nor th 

America catalog- which includes albums by 
the Beatles, the Beach Boys, Radiohead 

and Coldplay-it could provide Terra Firma 

with £400 billion ($600 million ) o,·er a five-year 
period, the Times of London reports. 'l11e Times 
also suggests that funds raised through 1icens• 
ing would allow Terra Firm a to abandon plans 

to tap investors for another £120 million ($180 
million). Those funds a re needed to meet its 

Citigroup loan covenant requirements for quar-
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te.rly equity cures, if violations occu r d uring the 
next year. Representatives for EM I, Sony and 

Citigroup declined to comment. 
A licensinJl deal, or any other cash-raising move 

Hke a distribution pact or an asset sale, would 
likely require Citigroup's approval as the lender 
that provided a loan secured by the EM I assets. 

A potential snag for Terra Firma: Most loan 
agreements don't allow such cash to be treated as 

an equity cure. Nor do they allow an advance to 
be treated as income. Normally, an advance would 
be recognized on a balanceshect as unearned rev-

Retail 
Track 

enue, with the funds matched to 
future income statem ents when 
the actual sales occur. But because 

thelerra f"irma/Citigroupdeal was 
done at the height of the lending 

boom. it's possible that their loan 
agreement was kinder to the bo r• 
rower than in normal times. 

Securing such a complex li
censing deal by March 31 would 

appear to be extremely unlikely. 
But sources say that's what Terra Firma. has bet.-n 
pushing for in the deal talks: a cash advance be

fore March 31, or at least before June 14. 
While the Terra Firma/Citigroup loan docu

ment has been fl ied as part of the lawsuit be
twee,1 the two parties (a U.S. district court judge 
just dismissed Terra f-irma's motio n to move the 

lawsuit to London, so it will be tried in New York) 
some of tht segments in the sections covering 

financial covenants, events of default and poten
tial remedies have been redacted, so it's unclear 
whether the agreement allows cash received from 

Sllch deals to qualify as an equity injection. 
Sourees say Terra Firma's aggressi\'e push 

for accelerated negotiations indicates there's a 

loophole that e ither allows a cash advance to be 
boo ked .as income in the current quarte r

negating the need for an equi ty cure-or allows 
it to qualify a.s an cqu.il-y cure. 

Bllteven i f a loopho le exists in the loan agree
m ent, why would Citigroup grant a waiver for 
such funds to sen •e as an eqtLity cure if a loan 
violation would put itin a better position to as• 

sumc control of EM l? 
Beyond all that, a licensing d eal would face 

oth er o bstacles. Nowadays, contracts include 
wording stipulating that when a label, subs;diary 
o r "prim ary licensee" releases an album, it pa)'S 

artists the standard royalty rates. But many older 
contracts require that income from licensing 

d eals be split evenly between label and artist. 
Consequently, EMI could potentially face 

legal challenges from artists on the royalty ra te 
if it does a licensing deal and tries to apply the 
p revailing present-day definitions and standard 

royalty rate payments to yesterday's contracts, 
some industry exN.utives suggest. 

A major•label senior execu tive says Terra 
Firnta/EM l co,tld sidestep the royalty issue by 
structuring a licensing pact as a hybrid P& D deal, 

with label services also being supplied by the Ji. 
censcc. That way, the deal would provide every

thing that a licensing arrangement does, "'lthout 

actually using that word in the agreement. •· · 

i :hJ,iNIH§til BY KERRI MASON I 

Move To The Beat 
Brands Follow Dance Music Devotees 
To The W inter Music Conference 

A hooded, caped blo nde swept across the 

penthouse deck of Miami Beach's Raleigh 
Hotel, posing for a camera crew of one dur

ing the 2008 Winter Music Conference. Two 
years later, Lady Gaga is a hitmaking, inter· 
national phenomenon. 

Despite the runaway success o f the likes of 
Gaga and David Guetta, their experience has 

little relevance to most of the art ists attend

ing the 2010 WMC March 23-27. As most 
dance artists make repetitive-beat-driven 

nightclub fodder rather than catchy pop 
songs, chart-topping mainstream success 
remains rare. 

Still, as the WMC and this year's Ultra 
Music Festival at Miami's Bicentennlal Park 

demonstrate, dance music retains a power
ful allure among brands looking to connect 
with young, engaged consumers. 

The 12th annual Ultra festiva l, the multi
stage outdoor concert that's timed to coin• 
cide with WMC (but isn't directly affiliated 

w ith it), says it's closing in on its first sellout. 
Ultra organizers say Heineken's support of 

the 2010 event is their most lucrative s pon
sorship to date, a lthough they didn't d is
close financial terms of the deal. The beer 

brand's presence at Ultra includes the 
Heineken Inspire Dome, whic h features DJ 

talent (including buzz-heavy Dutch jock 
Chuckie) and 360-degree video effects. 

"Ultra is a great festival," says David Corso 
of Corso Communications, the marketing 

agency that produces Helnekenis music ac· 

tivation. "Its organizers bring quality talent, 
and this brings a quality audience that fits 
Heineken's t arget demo: young, affluent 

music lovers." 
Heineken also underwrote some of the 

2009 North American tour dates of Tiesto, 
who is scheduled to p lay a headlining set at 

Ultra and is arguably the most-sponsored 

dance music artist of all t ime. 
The Dutch DJ/producer Is preparing for 

the launch of an international campaign with 

Smirnoff, the company' s b iggest m usic 

branding deal In 2010. He'll play a free con

cert May 15 at the FIFA World Cup in South 
Africa that w ill be webcast live on Smirnoftts 

Facebook page. Tiesto will also collaborate 
with South African band BLK JKS on a new 
song that Smirnoff will make available as a 

free download in April. 
"He now owns his own masters, his own 

publishing a nd h is own merchandising ," says 

Josh Neuman, co-owner of Complete Con· 
t rol Management, Tll!sto's worldwide man· 

agemen t agency. "That allows h im to inter
face with brands very cleanly and go beyond 
just slapping a logo on a flier." 

While Belvedere Vodka and Allze Liqueur 
are also Investing In WMC with branded 

lounges at the W Hotel Miami and Raleigh 
Hotel, respectively, the week isn' t for beer 
and spirits brands o nly. Private shopping site 

G ilt Groupe partnered with OJ booking 
agency AM Only to sell VIP packages to se
lect events, including l ine-jumping privileges 

and bottle service.Armani Exchange and Pi· 
oneer Pro DJ are underwriting d igital down• 

load service Beatport's three-day beachside 
shindig at the Gansevoort Hotel. And Miami's 
Adidas Originals store is scheduled to host 

performances by acts on U.K. DJ Dave Hol· 
lands' Baldeelox label. 

But one of the most striking recent in• 
stances of mainstream exposure for a dance 
artist w ill come as the industry recovers from 

its week in Miami. 
In a deal nego t iated by Chop Shop Music 

Supervision owner Alexandra Patsavas, 
DeadmauS will be the featured musical guest 
on a March 29 episode of "Gossip Girl." The 

DJ/producer will not only p rovide the ma
jority of the music for the show, but w ill also 
make an on·camera appearance, wearing 

the cartoonish, oversized mouse head in 
which he frequently performs. 

The last dance artist to ma ke an a ppear
ance on the show? None other than Lady 
Gaga, who perfo rmed and provided music 

for the Nov. 16 episode. 
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Yhank lfaa./ 
March 17, 2010 

The Palace of Auburn Hills 

5th Sellout in 5 Years 

12th All Time Sellout 

Special Thanks to Paul Korzilius, Doug Clouse, 

Gord Berg, Randy Phillips and Rob light 

1!1-1 
I I / - ' 
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Rapid response: Mscore data showed sharply divergent early audience reaction to eventual hits by(from left) AVENTURA, YOUNG MONEY, OUTKAST and DARIUS RUCKER. 

am;w BY PAUL HEINE 

Station To Station 
Labels Worry New Audience Response Tool Could Hurt Radio Promo Efforts 

A new service that measures audlence rea<.·tion 
to music heard on the radio is caus ing a stink 
amon g label promotio n executives. 

which, like Media Monitors and Mediabase, is 
owned by Clear Channel. the nation's largest 
r adio c::hain. 

programmers in others. 
Kevin McCabe, partner at airplay data consul

tancy Music Crunch,s.ays it also allows labe ls to 

identifywhich formats particular songs excel in. 
Lady Gaga's multiformat smash "Paparazzi," for 
example, d rew positive Mscores at top 40 but 
negative scores at rhythmic s tations. 

National Mscore, which rolled out in October, 
tracks the amount of station s·witching that oc
curs when a song airs by fusing minute-by. 
minute audience information from Arbitron's 
Portable People Meter (PPM) ratings service with 
monitored airplay data. 

Labcls that subscribe to the service say it gives 
them important in formation that can help se· 
cure airp lay for their act s. Bul others who fear it 
could prevent new m usic from gettin g on the air 
call i t .. murder score.'' 

The service, priced at S25,000 per year, accord
ing to label sources, assigns a performance score 

to a song based o n whet.her it retains or repels 
listeners. A posi tive .Mscore indkatesa song re
d uces the amount of normal station switch in g; 

a negative score demonstrates lh a t lisleners 
punch out m ore than the a,·erage. 

"The more things you can use to see whether 
something is connecting or not, the more intel
ligent you are as a marketer," says Greg Thomp
son , executive VP of marketing and promotion 
at Capitol Records, which began using Lht sen ·• 
ice in mid-January. "'It's a ba romete r for music 

in the PPM world." 

Yet some p rom o tio n executives say its poten• 

tial is far from benign. "ll's another way to kill a 
record," a majo r-labd VP of promot ion says. 
"And programmers don't acknowledge it as a 
significant tool to choose records.~ 

A joint venture of Arbitron and airplay mon• 
itoring pro\·iders Mediabase and Media Moni• 

tors, Mscore launch ed for sta tions in 
PPM-mea.-;ured markets last May. Now National 

Mscore is being pitched to labels by the music 
initiatives division of Premiere Radio Networks, 

Thompson says h is field s taff used positive 

Msc.ores on Christian rock act Thousand Foot 
Krutch in o ne m arket to influence on-the-fence 

So far, r adio has been proceeding with cau

tion. "All ofus look at Mscore, but there are ,·ery 
different opinion s on how to use it and how 
valid it is," Clear Chan nel Chicago OM Tony 
Coles says. "We don't allow it to dictate the m usic 
we play." 

Pat Welsh, senior VP of digital content at.con
sulting firm Pollack Media Group in Pacific Pal-

MIXED 
FORECAST 
Mscore Data 
Shows Varying 
Relationship 
With Airplay 

So exactly how predictiv e is 
Mscore? 

Dwight Douglas, VP of mar· 
keting at Media Monitors parent 

RCS In White Plains, N.V, declined 

Billbo.:ird's request for Mscore 
data Ofl this week's top 10 entries 
on the Billboard Hot 100. He also 

declined to share data on songs 
that generated greater~than-nor

m~ station switching, an indica
tion that listeners a re tuning out 

of a song. 

But he did provide data on 
four songs that generated lower
than~normal switching: "Alright" 
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by Darius Rucker, "Dile A l Amor" 
by Aventllra, " BedRock" by 

Young Money featuring Lloyd 
and "Sexy Chick" by David Guel

la feawring Akon, All four went 
on to top their respective BIii· 
board genre aitpJay charts. 

The data suggest• that early 
listener response doesn't neces• 

sarily predict how a radio audi· 
ence wm respond to a song after 
repeated plays. Amid early light 

ai rplay, "BedRock" prompted 
station swrtching nearly 4% 

below normal within two weeks 
In October- st19gestlng that the 
song was holding the attent ion 

of listeners-before rising to 
about 1% below normal In mid~ 
November a s airplay increased 

and then sliding bac k to 4% 
below normal as airplay peaked 

in January and February. 
Station switching on "Sexy 

Chick" steadily d eclined as air· 

play Increased, bottoming out at 
nearly 3% b elow normal in Jan· 

uary, before rising to 2% as air· 
play peaked. Thete were smaller 
fluctuations in station s witching 
for "Alright " and "Dile Al Amor," 
which remained within ilbout2% 
ofnormal,asairplaypeakedear1y 

for the former and steadily grew 

for the latter. 
In a widely publiciz ed case. 

tests of an early version of Mscore 

in Philadelphia in September 
2003 showed that an .astound• 

ing 26.6% of top 40 WIOQ 
(Q102) listeners changed stations 
when It played OutKast 's "Hey 

Ya!," which bec41me one of the 
biggest singles of the decade. 

Still a largely unfamiliar and 
unusual-sounding song, '' Hey 

Vat" was spun only about four 

times per week. Bui by early Oc· 
tober, Q102 had upped weekly 
spins to 14, end the proportion 

of listeners who were tum Ing out 
dropped to 13. 7%. A month later, 

'·Hey Ya!" was playing 39 times 
per week and only 9.4% were 
punching the button, By Decem
ber, the percentage of those tun
ing out dropped to 5.7%. 

The test was the fl rst to under· 
score the promise and peril of the 

controversial service. RCS' DOU· 
g las <tresses that "high polarity 
doesn't necessarily mean that a 

song Is bad especially in the early 
goings," adding that there have 

been numerous adjustments to 
Arbltrcn's Portable People Meter 
audience sampling since 
Philadelphia served as ~n early 
PPM test market. 

" The queition a radio pro· 

gramme• needs to ask is, 'How 
much time am I willing invert in 

an artist that may be a little bit 
more polarlzlng?' io he says. 

-Louis Hau and Paul Heine 

isades, Calif., observes that ''n o one is tearing 
their play lists apart over ii." 

Still, l abel promotion execu tives worry that 

overreacting to a negative M score before the a u • 
diencc has become familiar with a song could 

ha\'e disastrous consequences. 
.. ,t can become a real cancer for a record when 

it's loo early to !gauge the song's appe.alj," a major• 
label executive says. A counterpart at a rival label 
similarly frets that "there is a palpable concern 
that it's going to cause a real problem for new 
and unfamiliar music." 

That concern is exacerbated by the length of 

time it takes for singles to develop nowadays. "It 
could be dfrcti,•e for us if it's carefully used." 
says Joe Riccitelli, executive VP of pop promo• 

tion at Sony Music Entertainment's Jive Label 
Group. "But Mscore could prevent fa record from 

developing! if radio gets a perception ofa song 
before it's had a chance to develop." 

Mscore proponents say it won't lead to less 
new music on the radio, as Jong as it's used prop
erly. "Like all powerful weapons. it migh t be 
worth putting a word of caution on the box: 'no 

knee-jerk reactions,'" says Philippe Generali, 
president/CEO of RCS, the Clear Channel-owned 
broadcast software company that developed 
Mscore. Music Crunch's 1·1cCabe says a s tation 
should play a song75-J00 times during daytime 
hours before the service can be used to fairly eval• 
uate a son g. 

But label executives worry that if il becomes 
the ul timate gauge of a song's success, other 

barometers-such as sales, downloads, requests 
and research-will lose their clout among pro
grammers. What makes the data so powe.rful 

is that it re0ects the listening habits of the peo
ple who determ ine a statio n's ratings. And 

therein also lies the danger. Arbitron is under 
fire by broadcasters for notoriously small PPM 
sample sizes. 

h 's too early to tell what impact the service 
will ultimately have. ·uke radio, labels are still 
on a learnit1g c.ur\le with it," Riccitelli says. 

"It's scary and potentially has some danger
ous bu mps in the road," Thompson says. "But 

it's the road we' re drivin g down, and no one is 
going to change the path," 
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COPYRIGHT REFORM? DON'T HOLD 
YOUR BREATH 

It's hard to find anyone who loves the current 
U. $. copyrigh t law. 

Th e law fntstrates record labels and movie 
studios, which complain it's inadequate to com
bat rampant infringement on the Internet. 

It infuriates music entrepreneurs, who fear 
the imposition of bankrupting awards of st.itu· 
tory d.unages ifrliey guess wrong about whcther 
their de,0ice or service requ ires licenses from 
the labels and publishers-licenses that they 
probably couldn't afford in the first place. 

It baffles the general public, w hich doesn't 
know whether it's legal to copy a CD or a DVD 
onto an iPod. ('!be labels say i t's generally OK, 
the studios say "no.") 

And i t earns the ire of copyright skeptics in 
academia and self.proclaimed "public-interest 
groups," wh ich argue that copyright law is 
abused by big corporations to stifle tech nolog• 
icaJ innovation and quash 
artistic freedom. • 

a few academics have suggested such a path, 
their efforts remain largely, well, academic. 

Respected copyright professor Jessica Lit
m an of the University of Michigan Law School 
released a widely discussed paper titled" Real 
Copyright Reform," in which she calls the 

current statute "a swollen, barnacle-encrusted 
colkction o f i ncomprehe:nsiblc prose" and 
advocates a simpler system that would shift 
power away from illlermediaries and toward 
artists and in d ividu al u sers. But Litman is 

also profound ly pessimist ic that her ideas 
will find their way into U.S. law, notin g, "I 
see no plausible route by which we could get 

there from here."' 
Similarly resigned is William Patry. now thief 

copyright counsel at Google, who calls the cur· 
rent law "grotesque" in his 2009 book "Moral 
Panics and the Copyright Wars." Patry, who pre• 

• So what to do about it> 
Is it time for wholesale re
form of the system.? 

Some seP 

vfously worked at the U.S. 
Copyrig ht Office and as a 
staffer on the House Judi
cia.ry Committee subcom
mi ttee w ith respon sibility 

for copyright, blames the 
dim p rosp ects for reform 

on genera) partisan sclero
sis on Capitol Hill and the 
influence oflobbyists. 

The last complete over
haul oftbe Copyright Act 
came in 1976, the culmi• 
nation ofa long series of 
consultations and delib
erations that s tarted in 
the ' 50s. 

a world with 
too 1n1wh 

ini'ringcm('nt. 

And the 1976 act re· 
placed Lile 1909 act, which 
lasted 67 years, through 

t he advent of recordable 
music and the r ise of 
radio and TV broadcasts, 
both developments ar · 
guably as transformative 
as the In ternet. 

Others see 
too much 

enf orcen1en t. 
And that isn ·t, 

a gap easily 

Bu t I th ink the reason 
reform prospects are 

gloomy goes much deeper 
than compl a ints about 
process. Rath er, the main 
barrier to reform is sub
stantive: The major play
ers i n the debate- big 
copyrigh t owners. artists. 
d istribu tors, technology 
compan ies. libraries and 
groups purporting to rep· 

bridged 
through 

con1pron1is('. 
Since 1976, the world of 

entertainm ent has seen further technological 
leaps, from easy home recording of musk and 
TV shows to the adven t o f the World Wide Web, 
the first technology that allowed average peo
ple to disseminate copyrighted works around 
the globe, at minimal cost. 

Congressional efforts at ·reform" since 1976 
have t inkered around the edges, ,vith ad hoc ap• 
proaches to new technologies. 

Some of these efforts have been important. 
The 1992 Audio Home Recording Act, which 

set out to establish rules for the use of digital 
audio tapes, wound up enshrining the legality 
of noncommercial home copying by consumers. 
And the 1998 Digital Millennium Copyright 
Act, which addressed the issues raised by the 
then-nascent consumer Web, still serves as the 
basis for govcming how copyright O\Vners and 
technology companies respond to digit,il copy· 
r ight violations. 

Other partial reform efforts, l ike a proposed 
statute to address the problem of "orphan 
works"- those works whose owners can't be lo
cated-have fizzled in the face of disagreem ents 
an1ong different constituencies of copyright 
owners and users. 

So is it time lo convene a grand copyright 
conference to again rewrite the statute? While 

resen t "the public," among others-simply 
have p rofound, deeply felt and entirely legiti· 
mate disagreemen ts over what kind of"'refonn"' 
t he syste m n eeds. 

Different players live on different p l.a.nets: 
Some look around today and see a world with 
too m uch infringement. Others see too much 
enforcement. And that isn't a gap easily bridged 
through compromise. 

So cop yright owners and other interested 
p arties will con ti nue to do wh at they've been 

doing: muddle through. 11,ere ma)' be small 
legislative fixes, and federal judges will con
tinue to p lay a major role in s haping the law. 
But don't expect to be reading the obituary for 
the 1976 aL-t an ytime soon. 

Ben Sheffner is a copyright attorney who has 
represented movie studios, TV net.works and 
record labels. Shtffner works as an attorney in 
the. NBC Universal Te.le.vision Gro[tp. wliid1 is 
W% owned by Vivendi, the parent of 
Un~vtrsal Music Group. Ht is tlte au-thor of the 

Copyrights ii'. Campaigns blog (copyrightsand 
campaigns.blogspot.co,n). 

.biz For 2•/7 le-gal n• w.s and analysis, H e 
blllboard.bl2/legal. 
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~ 1,SOUTHWfSUAN lAW SCHOOl 
Applications invited for 

DIRECTOR OF THE 
BIEDERMAN ENTERTAINMENT AND MEDIA LAW INSTITUTE 

Southwestern Law School is currently inviting applications for the position of Director of i ts 
Donald E. Biederman Entertainment and Media Law Institute. The position carries faculty 
status and Includes academic, administrative and outreach responsibilities. The appointment 
w/1/ commence In Summer or Foll 2010. 

Southwestern forrnally launched the Biederman Institute ten years ago to help expand its broad
based e ntertalnment/ medla/irue lle-ctual prope rty/sports law offerings for st ud ent s, and to serve 
as a resource to practitioners. Under t he auspices of the Inst itute, Southwestern offers a c utting
edge curriculum taught by full•t ime and adjunct professors with e xtensive industry experience. A 
p ro minent Executive Soard and network of alumni in the industry are very active in Institute 
programs and activftles. 

The Director is responsible for the deve lopment a nd supervisio n of t he lnst itute's curriculum, 
externshlps, research ag enda and p ublications; symposia a nd orher public programmfng; 
enterta inment/media UM a nd London Summer programs; faculty hiring and Instit ute sraff; and 
budge tlng, strateg ic planning and fund ra ising. The Dlre<:tor reports dlrfft ly to the Dean, se rves on 
the full-time faculty and works closely with t he lnstitute's Executive Boa rd a nd othe r practitio ners 
in the e nte rtainme nt and media industries. 

Candidates sho uld have extensive expe-rle nce In e ntenainment o r media corporations a nd/or law 
firms, o r comparable experience in lega l education; demonstrated schola rly interest a nd 
achievement: strong entrepreneurial, administrative, communicatio n ~nd le<1dership skills; 
creativity and vision. Compensation and benefit s are very competitive. Sout hwestern is an 
independent law school, fully approved by the ABA and a member of the AALS. offering full-time 
and part-time JD and LLM degree programs. The campus Is convenient to major entertainme nt 
and media industry headquarters a nd feature s the highly acclaimed art deco Bullocks Wilshire 
land mark. Ap plicants should submit a current resume and any supporting materials to: 

Dean Bryant G. Garth • Southwestern Law School 
3050 Wilshire Boulevard, Los Angeles, CA 90010 

Or via email to: deansoffice@swl<1w.edu 

See complete job description at www.swlaw.edu/about/e mployment. 

For more informatio n about th e Biederman Institute, visit 
www.swlaw.edu/academicsJbiederman, 

.. ~p:l!ege ___ ente,. ,()wer' 
Introducing Jo.~1 Whit~µrn'~ 
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FREE RECORD 
SHOP POSTS €1.2M 
NET LOSS 
Free Record Shop, the 
largest chain of entertain
ment stores in Belgium, 
the Netherlands and 
Luxembourg, posted a net 
loss of €1.2 million ($1.6 
million) in its fiscal year 
ended Sept. 30, 2009, 
swinging from a prior-year 
net profit of €12.4 million 
($16.4 million). FRS' fiscal 
2009 loss was largely due 
to investments in refur
bishing and rebranding 
stores, plus the cost of 
restructuring back-office 
functions, the retailer says. 
The prior-year profit was 
partly the result of the sale 
of its Norwegian 
operations. Fiscal 2009 
sales for FRS' 313 stores 
and 37 franchised outlets 
totaled €300 million 
($40S million), down 8.5% 
from €328 million ($443 
million) In the prior year. 

INDIA GETS 
NOKIA'S COMES 
WITH MUSIC 
Nokia will launch Its un
limited music service 
Comes With Music in India 
in the second quarter. The 
service will be available for 
high-end Nokia handiel$ 
and offer local and Inter
national repertoire from all 
four major labels and key 
independents. India's 
digital music market is 
dominated by mobile 
services, which accounted 
for 98% of digital music 
revenue in 2008, 
according to the most 
recent IFPI data. Else
where In Asia, Comes With 
Music is available in 
Singapore and Malaysia. It 
debuted In the United 
Kingdom In October 2008. 

HMV TOSELL 
MOBILE GAMES 
U.K. retailer HMV Is 
diversifying Into mobile 
gaming In partnership 
with France Telecom's 
mobile operator Orange. 
HMV Mobile Games, 
powered by Orange, be
came avallable on all 
major U.K. mobile net
work.s March 26. It works 
on more than 1,000 Java
enabled handset models 
and feat ures a library of 
400-plus games, with new 
titles added weekly. 
Games start at £1 ($1.50), 
or £3-£5 ($4.50-$7.50) for 
new-release and premium 
titles. 

Reporting by Andre Paine 
and Wemer Schlosser. 

ici!•l!-11 BY WOLFGANG SPAHR 1 

WARYWILLKOMMEN 
Live Nation Germany Launch 
Spurs Worries About Pricing, 
Local Artist Impact 

HAMB URG-Live Nation Enterta.inmcnt's entry in to 
Germany pr omises to shake up the local concert biz. 

The March launch ofLlve Nation Ger many g ives 
the U.S. promotion and ticketing giant its fi rst dired 

p resence in a m arket that dropped 7% in value dur• 
ing 2008 (Billboard .biz, Nov. 25, 2009), bu t s till gen

erated ticket s ales o f€3-6 billion ($5.4 billio n ), 
according to p romo ters' t rade group IDKV. 

" It' s the world's fou rth-la rgest market,· London• 

based Live Nation Interna tio nal C EO Alan Ridgeway 
says. "'Clearly, we should have our own presence there." 

business; they weren't. keen to give u p more of it ... 
Ridgew ay d ism isses specu]atio n that the timing of 

Live Natio n Germany's launch was rela ted to CTS' re• 

cen t app eal to the U.K. Competitio n Comm ission 
against the proposed Live Nation(Tickt-1:master mergcr:. 

Heal so says tha t the move won'taffectCTS' long-term 
ticketing d eal with live Nat ion ou tside Germany(Bill
board.biz , Feb_ 11). 

Live N.at ion German y began selling tickets March 
12 for its first shows-three arena dates by Lad y Gaga 
in May. Ridgeway declined to comment on the n um

ber o f Ll,•e Nation Germany shows planned for 2010, 
b u t indus try insiders expect the c::ornpa.ny to su bstan

tially increase the number of German gigs by 
top internat ionaJ acts. 

That could drain consumers' avail

able cash for smaller sho ws, says .Mira 
Pfc tzing, m anager of ch a.rMo pping 

Gem,an pop/rock band fu li. "National 
a rtis ts ontsid e the top 10, small and 
midsize p ro moters and bookers will a11 

Deutsche 
delight: Live 
Nation 
Germany's 
first shows are 
May arena 
dates by LADY 
GAGA: inset: 
ALAN 
RIDGEWAY 

~ . . -. . . • ' 

But IDKV chairman Jens Michow warns that Live 

Nation's financial clou t will inflate artist fee-s beyond 
the reach of domestic promoter s. "Money \vill now be 

the sole decisive factor" in choosing a promoter, he says. 
Moreover, Michow adds . rugher fees cou ld force tickct 
prices upward even though "the threshold for prices 
a ttdiences are willing to pay has already been exceeded." 

Ridgeway downplays such fears. "'We'll becom pet

icive , '' he says. "'Rut r don't see this as a mo ve that's 
g oing to push up prices ... 

su.ffer," she says. 
MLK founder Marek Lieberberg is san• 

guine abou tlosingi ts u ,,.e Natio11 business, claim-
ir1g that throughout their relationship, Lh·e Nation 
shows accounted for only 1.5% o f ticket sales and no 

more than 5% of M LK's profits. CTS CFO Vo lker 
Bischoff adds that shows by domest ic acts u sually 

generate higher margins than those o f inte rnational 
acts with higher overheads. As a result, losing its Llvo 
Nation conneltion s hould have "a negligible effect o n 

the group's p rofits." Bischoff says. 

m orer. also has several on the way, including 
Katie Melua and Chris de Burgh . Live Nation Ger

m any m anaging direttor Johannes \Vessels was previ• 
ous ly a partner at DEAG. 

Since 2003, Live Nation had been represented 
through a 20% s take in Frankfurt-based prom oter 
Yia rek Lieberberg Konzertagen tur. But in December, 

Live Nation sold its stake to Bremen.based ticket.er /pro• 
moter CTS Even tim, wh ich now owns 71 % o f MLK 
a nd is Germany' s largest prom oter. 

"Having a 20% shareholding doesn't really give you 
what you need ," Rid geway says. ''T he inten tion was 

to b uild i i up and ultimately have ou r own promot ion 

business. But (M LK is) a n im portant part of[CTS'I 

M LK bas a string of internat ional acts lined up dur

ing 2010, includ in g Green Day and Michael Buble. 

Berlin-based DEAG, Germany's second-largest pro• 

AEG Germ any has dates by the Black Eyed Peas 

scheduJed. I loweve r. it primarily opera tes in German y 
as a venue operator, and managing d irecto r Dctlef Kor

nett is optimistic that Live Nation's a rri\.·al will ""lead 
to a greater numberofconcerts. • But DEAG CEO Peter 
Schwenkow takes a less rosy view. ''There won't be any 

increase in sales," he says. "T he market leader will 
s im ply be ced ing sales to Live Nation ." 

Additional reporting by Tom Ferguson in London. 

A•l;t{!W BY VLADIMIR KOZLOV I 

MOSCOW-Russia's state- Concert Crackdown rious harm to the business 
approved authors' rights col· and the country's reputa· 

lecting society RAO is getting tion," says Eduard Ratnikov, 
tough with rogue promoters Russian Collecting Society Pursues Delinquent Live Promoters president of Moscow-based 
who are avoiding paying statu· promoterTCI, which has pro-

tory performance rights. identified as the Beyonce certain promoters and the Zaretsky, senior talent buyer moted shows by Blur, Iggy 
In early February, RAO filed show"s promoter. it claimed collecting societies," says at one leading promoter. SAV Pop and Rammsteln. "But how 

a complaint with the Moscow to be only a ticketing agency. Deep Purple agent Nei l Entertainment in Moscow. "But to single them out from legit· 

prosecutor's office alleging RAO is now negotiating with Warnock, CEO of the Agency S% is still a lot. If RAO reduced imate operators? There is no 
nonpayment of performance the actual promoter of the Group in London. "But it the fee, more promoters would answer to that yet." 

rights for a Nov. 2, 2009, Bey- show but won't reveal the hasn't affected any of the be willing to pay." Despite the failure of some 
once show at MoscOW's 16,000- person's Identity for tear of artists or my relationship with Statistics about the Russian promoters to pay perform· 
seat Olimpiisky sports center. jeopardizing a potential out· any of t he promoters." concert indust ry are scarce. ance rights fees, Warnock says 
identifying Moscow-based of-court settlement. Dzhatiyev says RAO filed However, Zaretsky says that the Russian market can be lu• 
Anons as the event promoter. Having determined that nor>- complaints against Moscow despite the global recession, crative. •;Deep Purple are p lay• 

"We told the promoterthat promoterTOPConcert the market for international ing another couple of shows 
if they don't pay up, we'll go to become a problem, regarding 2008 acts ushowed some growth In Russia during their current 
the prosecutor 's office again- RAO began chasing shows by Queen In 2009, and 2010 is ex - tour," he says, "and I've got a-

and then to court," says Khazbi delinquent pro• + Paul Rodgers pected to be better." SAV ha touring extensively in No-
Dzhatlyev1 adviser to RAO moters last year, and Slipknot. has promoted Lenny Kravitz, vember. I can do 14·16 shows 

chairman sergey Fedotov. focusing on big- Neither TOP· Kylie Minogue and Metallica with these guys in 10,000-to 
When a complaint is re- ger shows. In June Conc:ertnorYug- in Russia. 15,000-capacity buildings, 

ceived1 the prosecutor's of- 2009, i t won its Art responded While most overseas acts and they pay real money." 

fice issues a legal warning let- sign up with a single Russian Meanwhile, RAO is deter-
terto the offending company. city court of Rostov•on• promoter, many shows are sub- mined to sQueeze delinquent 
If it doesn't settle, the plain· Don. RAO collected a 450,000- Under Russian copyright contracted to local promoters. promoters out of the market. 

tiff can ask the prosecutor to ruble ($15,000) fee from local law, a promoter must sign a Dzhatlyev advises that "for· 'We' ll get them all," Dzhatiyev 
in itiat e a civil court case. promoter Yug-Art for a 2008 pre-show agreement to pay eign artists' managers should says. ''They either learn to oper· 

Dzhatiyev says that can Deep Purple show in the RAO 5% of ticket grosses for always ask promoters whether ate legitimately or leave." ... 
prove more complicated than southern Russian city. the authors of the material per- they have a performance 
it m ight initially seem. For ex- "There seems to be a little formed. "We've always paid rights license/' Additional reporting by Tom 

ample, although Anons was b it of a war going on between what we have to.'' says Dmitry Rogue promoters "dose- Ferguson in London. 
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A Passage 
To India 
Cricket Tournament Helps International 
Acts Break Into The Subcontinent 

BANGALORE, Ind ia- The opening ceremony of the world's 
highest-profile cricket tournament had it all: s.ari-clad dancers. 
fire jugglers, Bollyv,•ood stars-and Lionel Richie. 

Richie's per formance of" Dancing on the Cc.iling" might have
seemed a.n incongruous addition to the vibrant mix at Mumbai's 
55,000-capacity D.Y. Patil Stadium, but he's just one of several 
Western pop artists ehasing the exposure that the Indian Premier 
League (1 PL) tournam ent guarantees. 

I mmcdiatcly before the March 12 opening match, Richie, for
mer UB40 vocalist Ali Cam pbell and Australian A BBA tribute 
band Bjorn Again per formed on the field for m illions of Indian 
TV viewers, plus others watching simukasts in 1,000 cinemas 
and on YouTube. 

Richie's manager Randy Phillips says the singer "jumped at 
the oppo rtunity to open up the burgeoning Indian market in such 
a high-profile and televised event." 

Leading Indian promoter DNA Nehvorks organizes music per
fonnances d uringthe I PL opening and d osing ceremonies. DNA 
managing dirrctor Venkat Vardhan, who booked Richie for a pri• 
vate show in India several years ago, followed up w ith the singer 
about headlining the I PL, Phillips says. 

Cam pbell's manager Kim Revie calls lhc IP L invitation "a 
\Vonderful opponunity for Ali to appeat as a solo artist, a t [anJ 
event that's extensively covered by news and sports media from 

arou nd the world ." 
Launched in 2008, the IPL st.ages a glit,y version of cricket in

volving international stars who play for teams represen ting eigh t 
Indian cities. Local companies in those cities bid every year for 
team franchise rig hts. Its high profile offer s valuable exposure 

for international acts eyeing Ind ia's developing live market (Bill
board . Dec. 13, 2008). 

In Ind ia, the I PL is broadcast on Sony Entertainment Television 

MAX. Sneha Rajani, executive VP at the satellite channel. says the 
opening ceremony drew 6 million viewers nationally an.d expects 
viewership for this year's 60-ma·tch tournament "to cross the 100 
million mark." up from 90 million in 2009. 

Secure your share of the $216 billion in teen spending power. At AdweekMedia's What Teens Want Marketing 
Conference gain unbeatable content, discover insights into teen behavior and habits, and learn how to connect 
with teens on the devices they can't live without. 

What Teens Want is the definitive teen marketing conference, attracting 300 brand marketers, creative officers, 
and media and entertainment executives. 

Session Topics Include: 
• Marketing Strategy Behind Tlie Twilight Movie Series 
• Converse Case Study: Tum Up The Music To Target Teens 
• Game On! The Action-Packed World Of Gaming 

• Creating A Cool Retail Experience 
• Connecting With The Social Side Of Teens 
And much more! 

For Complete Speaker List Visit: 

whatteenswant.com 

Rajani couldn't p rovide intemational viewing figures. bu t the 
IPL is b roadcast in som e 30 markets, including the United King• 

dom (ITV4), Australia (One 11 D) and South Africa (SuperSport). 
The IPL hasn't yet confirmed the lineup for its April 2S clos• 

ing ceremony,aJthough a Universal Music representative in Lon
don says pop act Sttgababes will perform. 

After Akon pla)•ed the 2009 closing ceremony, Universal Music 
India senior sales manager Sandhya Chandramouli says his album 
.. Freedom" sold more than 25,000 units in India- a sub~1antia.l 

tally in a market where international repertoire accounts for only 
5%of sales,acco rding to the I FP L "Ta.king advantage of the IPL:s 
popularity; she adds, ·we renewed our ad,•ertising drive, which 
(a.lsol spiked sales of his earlier album, 'Konvicted.'" 

Akon recently retwned to India to con tribu te to a Bollywood 
m ovie soundtrack and perform ed at a p re-tournament Mum
bai gala featuring Richie and Bjorn Again . MAX telecast the 
e\•ent March 12. 

Leading South African rock band Prime Cirdea.lso played tlie 
2009 d osing ceremony in South Africa, which staged the tourna
m ent last year due to security concerns in India. 

That televised Johannesburg performance "definitely sparked 
interest in the band in Ind ia," says the group's manager Franie 
Kotze. Prime Circle played five lndiandateslastAugust, followed 
by DNA's Rock 'N India fest ival in Delhi (Feb. 20) and Bangalore 
(Feb. 21). Kot:ze says more dates are planned. 

Although retailers report the 2010 opening ceremony hasn't 
boosted m usic sales, feah.ued ads hope the exposure could lead 
to live gigs , "We had some meetings in lndia regarding future 
touring plans," Revie says. 

Richie's plans are already in place. "We will m aximize this tel
evised play by following i t up with an extensive stadium tour of 
India, .. Phi1lips says, "routed between Lionel's return to Australia 
and South Africa later this year into early 2011." 

Additiono.l reporting by Diane Coetzer in Johannesburg. Tom 
Ferguson '" Lbndon and Ray Waddell in Nashville. 

Nancy Kirkpatrick, 
President, 

Worldwide Marketing, 
Summit Entertainment 

Registration: Alma Weinstein 64b-654-7254 alma.we1nstein@nielsen.com 
Speakers: Rachel Williams 646"654-4683 rachel.williarns@nielsan.com 

Sponsorships: John Grosfelct 650-759-8728 john.grosfeld@nielsen.com 
General Questions: Becky Teagno 646-654-5169 becky.teagno@ 
nielsen.com 
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Write And Wrong 
Songwriters Shouldn't Have To Share Credit With Undeserving Parties 

e\fen worse, are requestin g a song• 
writi ng c red it even when t h ey 
weren't in the studio during the writ• 
in g process. 

songwriter says, it's hard to pinpoint 
,vhat sparks that moment of in spi
ration when writin g a song. It could 
be a word tossed around or simply 

do is at least insist that these artist s 
be present at recording sess ions, if 
only to cheer the creative tea m on. 

The rece nt BM I and ASCA P Latin 
Awards have gained relevance a t a 
time ,,,.hen publishing revenue- par
ticularly performance rew:·nue- is 
seen as increasingly valuable for all 
music gen res. 

And that pe rceh,ed val ue also 
means that, more than ever, getting 
a s lice of that publishing pie has be
come a sort of free-for-all, with artists, 
labelsand even managers angling for 
songwriter credits. income participa
tion and even publishing copyrights. 
"'This is a horrible trend., .. a senior ex
ecutive at a major publisher says. 

Th is . more than anything. galls 
songwri ters and publishers. Some 
concede tha t they can put up wi th 
sharing ,vri ting credi t with a rtists 
whose "con t r ibutio n'" i s merely 
being in the studio. After all, as one 

someone' s p resence, 
even i fhe or she is just 
si tting there cl icking 
away o n a Black Berry. 

Latin 
Notas 

When it comes to angling for per
formance royalties, we 
understand (even when 
we don't s upport) the 
validity of m any o f 
these tactics . For in 
s tance . if a label is 
going to invest a large 
ch unk of money in 
push ing a single, ask
ing the songwriter to 
help foot the video bill 

LEILA 
COBO 

• • G-Ptting a slie<' 

The issue, they say, is 
when an artist doesn't 
participate at aU and then 
reques ts nor ;ust a piece 
o f the income- which 
many songv.'Titers read
ily give-but also that sa

None of these puctices is new. 
Even back wh en "'no one cared 
about publishin g." as one executive 
puts it, there were still many estab
lished artists and producers who 
fully realized the value of perform• 
ance and mechanical revenue a nd 
insisted on income part icipatio n 
from song,"•--ri ters. 

of'that 
publish ing pie 
has becon·1e a 
sort of free-for

all, w ith artis ts. 
labels and even 

cred songwriter's crediL Songwriters 
and publishers say the problem has be
come so bad that some ar tists have 
asked for a writer's share of songs that 
ha,1en't even been written yet. 

is understandable, considering how 
much money could be made. 

But asking songwriters to shift the 
publishing r ights of a song to a pub
lisher affi liated with the label in ex
change for getting their song recorded 
is akin to extortion, not to mention 
that the best song may not always win. 

But today, with sales down . the 
problem has become more wide
spread. Non-wr iting artists who pre
viously did n 't as k for income 
participation are now doing so and, 

n1anagt"'rs 
angling for 
songw ritr-r 

erNlits. 

While some w riters, particular ly 
es ta blished hit -makers . refuse to 
cede either participation o r writer's 
credit, .. there wi ll be writers who 
will bend ove r because they want 
the ir song out rather than not," o ne 
executive says. 14 We can't keep them 
from doing that." 

What publis hers, and writers, can 

And as king for a son gwr i te r 's 
credit when 110 credit is due is sim• 
ply wrong. 

Cuban-born composer Jorge Luis Piloto was honored 
March 23 with t he Golden Note Award at ASCAP's 18th an· 

nual Latin Music Awards. Piloto was recogni:z:ed for his caa 
reer achievements: For more than 25 years he"s been pen
ning compositions that have yielded some of Latin music's 
bestaknown songs, including No. 1 hits like " Qui tame Ese 
Hombre" (which spent nine weeks atop Billboard' s Hot 
Latin Songs chart in 2002), "Como Se Cura Una Herida" 
and 4'Como Olvidar." Pilato most recently scored with '4YO 
No Se Manana,'' which he co-wrote with Jorge Villamizar 
for Luis Enrique. The song spent 11 weeks at No. 1 on the 
tropical airplay chart. 

N ow that an Increas ing 
number of a r tists want t o 

b e comp osers , has you r 
ro le changed ? 
It's changed in that I've gone 
from writing mostly a lone to 
writi ng with ot hers- not 
only artists, but o ther com
posers. It took me some time 
to get used to that. But the 
industry has forced all of us 
10 dh 'ers ify. I also think 
this has damaged the qu al
ity of the m usic somewhat. 
Sometimes people wan t to 
write , write, write. And I say, 

"'Gentlemen, th is isn't a 
c hocolate fac tory.• Some
times I forge t wh at 1 was 
writing. So, when I s it down 
to write, I do so until I'm 
happy with the result. And i f 
that means one or two songs 
a year, so be it. But quantity 
can damage quality. 

Oo you write on commission? 

In some cases. For example, 
[Chilea n s tar[ Myr iam H er 
nandez came to ask me for a 
song, and it led to producing 
her a lbum. But I don' t sit 
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down to wr ite for a specific 
artis t. Some songs work for 
some acts, and some for oth
ers. For example, ,vitl, "Yo No 

Se Manana," Jorge [Villa
ntizarl and I wrote it in my 
house. and we just had it there 
until I showed it to Luis En
rique and [producer) Sergio 
George. And it was a hit. We 
d idn't concei\fe it with Luis 
Enrique in nrind. It was based 
on a story Jorge told me. 

Ar tists usually c.all me, llfl• 

less i t's someone like )salsa 
starJ G ilberto Santa Rosa, 

who's a very good fr iend, and 
I'll say, " Hey. Gilberto. I 
heard this song and I thought 
of you." 

D o you also ptoduce? 
Yes, but i t takes too much 
of my time. Tmthfully, I like 
to write. 

With technology and radio 
fo rmats b eing w hat they 
are, i~ the songwriter,s craft 

becoming diluted? 

Yes, and also the producer's. 
Today there are few produc
tio ns. I'm survi\fi ng, l ike 
other composers . because I 
have a big recorded catalog. 
My forte has always been 
t ropical music, which is very 
strong in Eu rope and Asia. 
So. songs that were recorded 
20 years ago still generate in• 
come for m e from places like 
Italy. I collect from songs I 
wrote for Rey Ru iz an d 
Gilberto San ta Rosa as if they 
had been released today. 
That's my bread and butter. 

W h a t h.as cha nged i n 

Lat in songwriting since 
you began? 
Language used to be far more 
poetic. Now it's more collo
qul.al. Musically, songs a.re 
simpler. With the help of 
computers, songs are very 
simple . very basic. Whe n I 
started they were: far more: 
m usically elaborate. Today, 
you ha\fe four, five chords and 
you have a s on g. They're 
sometimes very e lemen tal, 
but people like them. - LC 

EN ESPAf;iOL: All the great Latfn music coverage 
.o:>rn you've come to expect from BIiiboard- in Spanish! 

Go to blllboardenHpanol.com 

ARTISTS PERFORM ON 
FIFA TROPHY TOUR 
The FIFA World Cup Trophy 
tour by Coca-Cola will hit 

Miami and Houston April 30· 
May 2 A Coke-branded plane 
will fly the trophy from 

Canada to Miami, where it will 
be displayed on various Uni· 

vision programs, according 
to Marco Lopez, senior d ire<:• 
tor of agency Relay World 
wide's Hispanic group. On 
talk show "El Gordo y la 
Flaca," Spain's David Bisbal 
and rapper K'naan will per• 
form their version of Wnaan's 
"Wavin' Flag," which is Coke's 
World Cup anthem. The two 
will join Ana Isabelle for a 

performance May 2 at the 
University of Houston, where 
fans can have their p icture 
taken next to the trophy. 
Lopez will d iscuss brand/ 
music partnerships at Bill· 
board's Latin Music Confer

ence April 27. 

CHARITY SINGLE TO 
BENEFIT CHILE 
In the wake of Chile' s earth· 

quake, Chilean artist Beto 
Cuevas~ Manais Fher Olvera, 
Miguel Bose, Alejandro Sanz, 

Juan Luis Guerra and Laura 
Pauslnl have lent their voices 
to a new version of Violeta 
Parra's classic "Gracias a la 
Vida." Chilean Humberto Gat
ica is producing the digital 
slngle, which will benefit 

Habitat for Humanity. 
-Ayala Ben-Yehuda 

Connect with Billboard's 
Latin music Industry cover
age and get all the updates 
on the Billboard Latin Music 
Conference on our new Face
book page, facebook.com/ 
blllboardlatln. The page con

tains links for registration and 
schedule updates and will 
feature speaker interviews as 
well as all of Billboard's 
breaking Latin music news. 
The Billboard Latin Music 
Conference and Awards pre
sente d by State Fa rm in as
sociation with T-Mobile will 
be held Aprll 26·29 in San 
Juan, Pue rto Rico . 
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CAMILA 
D~JART~ D~ AMAR 

En ventas de Billboard Latin Album Chart 

En ventas de Billboard Latin Pop Album Chart 

En ltunes Latin•o EEUU 

En ltunes Mexico 

En Billboard Latin Pop airplay chart 

En Radio Mexico durante 11 semanas consecutivas 

En ventas Top 100 en Amprofon Mexico 

iEsnera su gira en Mexico v EEUU a nartir de iunio! 

--
YouTube twitter Facebook mys pace hi5 son/co 

wwwyoutube .comtcomilo www twitter com/cam,ianw www foc0boo.l::.corn/comdomus1c www myspocc .com/cnm1tomx www cam1/arnx / hi5com www.son1co corn/camilomx 

soNY Music Controtociones: (52 55)5337 2020 Ext. 105, 114, 120 y 290 l~ 
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Getting Mighty 
Crow-ded 
Saturated Club Circuit 
Presents Challenges For 
Bands, Promoters 

They come every day in a seemingly endless pa
rade, these PR e-mails abou t a developing band, 

or a packageoftliem, mounting a to ur of dubs. 
Mostare o n indie labels, and the hard wo rking 
public ist is desperately seeki ng some kind o f 
press attention. Check any s i,able club's cal en-

~ -· 
fi --~, 
. -: ' 

I ' \ , l -' .· -. 

-4 \\ 
/ Love you l ive CAGE THE ELEPHANT 

dar. In all likelihood, it will be pretty full. 
In the absence of radjo and other means of 

exposure, literally hundreds of bands are tak
ing it to the road, most tr)'ing to support a new 
release. They've been told to play live as much 
as possib1e, to win one fan at a time. 

And " ith so m any bands on the road, ·one fan 
at a time" can be more reality than d iche. The 

count on your hand how many are making that 
kind of progression." 

One act that's making that transition is IC~ 's 

Cage the Elephant, bu t this band has some
thing most a<.'1S can't count on . .. The difference 
is that rare com ponent ca.lied ·radio p lay,'" Via• 

sic says, "along witli an insanely g reat live show.· 
Other means of exposure can lead to a false 

sense of immediate po ten tial. .. Some acts 
could be signed to an agency or label on th e 

heels of a little b log chatter, atten• 
tion to a YouTube video, a few spins 
at radio, a song placement in TV 
or film, inclusion on a.soundtrack." 
Sommer says. "'Anyone can be an 
agent if you can send a n e~mail or 
make a call, (andJ it a ppears as if 
people will book anything." 

ICM agent Nick Storch does say 
that d ub business is impro\'lng over 
a dismal 2009 and that dub pro mot• 

ers are often able to make a profit. 
"By no means arc they great prof
its: he says, ~but many seem con
tent with simply breaking even after 
the d ub fallout of2009." 

Not t\'eryone believes the d ub 
market is saturated. John Moore, 

partner in New York's Bowery Presents, says 
the dub market is .,th ri'v"in g"" and believes it 
can generally support the number ofb.ands 
touring. • Proper ly priced shows in a smaller 
room can and should be doing very well," he 
says. And, as Pa radigm's Galle points ou t, 
artists should show loyalty and play return 
gigs for the same clubs when they're doing 

better business. end reSlJt can be costly for the club 
promoter and the label p roviding 

tour s-upport to th e act, and deeply 
discouraging for the bands. 

OnThe 
Road 

So what's the key to success at 

the club level? "Quality con trol,' 
Sommer says. "A great ar tist will 
be successful v.'lth the right guid 
ance. A great dub will be success
ful with the right buying." 

"'The clu b market h as been 
oversaturated for a long time ," 
says Kirk Sommer. a n a.gen t a t 
William Morris Endeavor Enter
tainment.· II is completely nuts. 
It would be wise of[agentsJ to 
stop signi ng and start packag
ing, unless the art ist is best-in-breed.,. 

In a scenario where bands a.re at th e de\fel

opmental stage and one of m aybe 25 groups 
per month is playing a given d ub, does anyone 
m ake money? "'Zippo, .. Sommer says. 

Club promolers are now more selective in 
the shows they do, "and the deals for new bands 
are getting worse," Paradigm agent Matt Galle 
says. "Promoters are giving new ba.nds a split 
of the door rather than a small guaran tee." 

So what lcl to th is situation of s upply out
stripping demand ? It's not just new bands com

ing on the scene: fewer veteran acts are moving 
up the chain. 

"Bands are playing the club circuit far more 
often because most of thcnt arc not gro"'ing in 
popularity and can' t go on to larger ,•enues," 
says Ma rs ha Vlasic, senior VP o f concerts a l 
I ntcmational Creative Management . "You can 
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Prom oters should do their 
research on bands and check 
for "'som e s o rt of hear tbeat, ... 
Galle says, addi ng that groups 

th.at are getting traction in a given market still 
shouldn't go to the well too many times, even 
if it's in the ir own backyard. 

"I know it is important to build up you r 
fan base in your home area, and I do s upport 
residencies, too." he says . " But do it strate
gically and gi\'e t he fans time to breathe be
fore you come back asking for them to pay 
to sec you again." 

Storch suggests touring smart rather than 
hard. ·11 is imperative for bands to create de
mand by not being overly a1,·ailable and putting 
enough distance between their last play in the 
m arket an d their next," he says. 

Finally, Moore offers this ad,ice: "Re afford
able, but most of a ll, be good." 

bl 
For 2,11 tov rlng news. 

Z and analysl5, see 
• b illboard .b iz/ touring. 
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OXSCORE Concer.t Grosses 
GROSS/ ARTIST($) Attendance 

C'~acrtv HC:Kt. I l='RICl:.{S) Vt!tue-, Oal6 Protn0tcr 

$ 2 ,161,280 
i'} .U,:. ":lS.SCN"ol~ 
sn:;.ii,,~F,r,F1:, 

$1,824,428 
Ii 7~.,~:, .. ,4,;o 

$1,792,301 
5'50. ~.J': 

$1,623,929 
'j 71 {15,l~ 

$1,550,055 
55~r,-1 '>~, 50 

Sl,444,855 
5'.2~ 50950 

$1,060,401 
1'-lol,S121S4'f!:>O 

$993,568 
1~ •·'l/2~ 
54:'l',I) 

$960,511 
'19}, '!,l_ $,t'} iJ 

$921,493 
$~2~,572.~':l 
5 .J',f ~,O 

ERIC CLAPTON & JEFF BECK 
AJr canacia Cent re, Toronto.. 
Feb, 21 ~~, 20.4 

-sulolJt 

BILLY JOEL & ELTON JOHN 

HSBC Arena, Buffalo, N.Y., M.11~1'1 ~ ~~~! 

1Siiii·i!!t9· 

ELTON JOHN & BILLY JOEL 

JAV· Z, YOUNG JEEZV, TREV SONGZ 
l:rod Center, Ea!lt Rut~ ford. 
N.J., M.rueh 6 

MICHAEL BUBLE 

Liva Natf.on 

Livo Nation 

Jose Dueno Ente,tal nment. Li'Ve Nano n 

AEG Uve 

Live Nation 

Beawer Prodw;:tiom, 

JOHN MAYER, MICHAEL FRANTt & SPEARHEAD 

THE BLACK EYED PEAS, LUDACRIS, LMFAO 

THE BLACK EYED PEAS, LUDACRIS, LMFAO 

TD Garden , Bo!lton, Feb. 26 concll!r t.s \¼o!l/AEO u ~ 

THE BLACK EYED PEAS, LUDACRIS, LMFAO 
Verizon Center, Washington. 
D.C., Feb. 23 Co.ncerts We.st/AEG live 

THE BLACK EYED PEAS, LUDACRIS, LMFAO 

~~~:..'!t~ht°um, UntOl'ld ,1110, !:~? Concerts Wt:.s~/AEG Llw 

1Hli:J!-!33Mi·i4ili!'l·f!3;J~•4#ii-i· 
~;,~ila Cente r, Philadelphia, ~1~~ Concerts We st/A£G Live 

MICHAEL BUBLE 

Beaver Productionl 

Gm ett Enterta inment Gtoop, LNe Nation, 
G,een land Ptaduc.t lons 

S.N !:,(> Ul'liUld Center, Chic=:.ago, Mar~ 12 ;~1~~: J.\m ProductiOns 

~-~~~·~~J~0 ldli:lf·!3ii414·14¥ii8'1·h3·i?iM#i¥i· 
SJ4 SO RBC Centet', Ralefgh, N.C .. Feb, 19 ~~~:s Concerts Wesl/AEG live, 

:~~·~~?n. IIHl:lf-!3iii3·10¥iii#ii-i· 
1J:t so t~1::~~~<E.~:J,.A~M, !!'!!~? Concerts W~Ml/AEG LM:-

~8~~ •a•1:~i:i·i·H4Si#:P.i-iit·):•;t•S3:M•O:uo,,-,:1+ 
SA-i ~. 5 I' Ai, C&nada Cll!ntte, TOrt:JtrtO. Jan. 2s l?,~ 3 llw- Nat!Ot"I 

$754,395 
5/~ .53,; 

S720,063 
S7f,1-•''l 

$716,744 
s:1uo,,s.J9 

$6 82,408 
5~ I )'!),';.4QS() 

$658,074 

JOHN MAVER, MICHAEL FRANTI & SPEARHEAD 

~ ::r:~c;n Airline& ~ nter, Cl.ll~ s, ]f~J~! LIVI!- NatlOt"I.. ln-h tM.1!11! 

II·i=Ul#f·Si¥M#il31M#9#i1:ill.-J14i1;iil¥1~ 
Toyota c en~,. Houston, March 6 ~?~! t.rve Nation 

it-R4i·l11:l+i=iiiii·IAi•l:li 
Norfo lk Sc.opii, Norfolk, Va.. 8,80 0 
M,1fC.h 7 !ielloot 

l#h3:f·S#l:J1M1 
Petl!!uer. ew-nts Cen ter, 
PitUburgh, Marc h 17 

8,9S0 
~ lour 

MARIAH CAREY, RVDAZNRTIST 

Live Natton., In-house 

Beaver Productions 

;s ~OJ j,,1~IIY'I} Ai{ Canada Cent~. Toronto. Feb. 9 f.~ live- Nation 

$652,lSSW I dlj:j f-!3:Ji i# ·I 4 #¥15'1 ·h3;i 61 Hhti· 

$633,013 THE BLACK EYED PEAS, LUDACRIS, LMFAO 

~~j-~ 5~
9 

so MGllon A,rcma, Pittsburgh, March 4 ~?~ Concerts weu/AEG Liva 

$598,356 
(b'IH)FJ!/) 
5 1~ '1' 

$597,068 
Sf,.fi.15..Ut 

$593,680 
1·2c.s~ 

$577,590 
5·.0,$::l(J 

STEREOPHONICS 

LMI' N,11tfon-U.K, 

JOHN MAVER, MICHAEL FRANTI & SPEARHEAD 
Ftank Erwin CenHtr, Au.stin, 10 ,531 
Mal'cil 8 -se,loo'. 

lt·SiWl·l11:til3ilii;IAi•l:lif 
Mohegan sun At"ll!NI. u nea!lvme. 7,531 
conn., Marcl'I s Sf'llo.Jt 

Lkfe Natton 

Liw N.'ltion, In -house 

THE BLACK EYED PEAS, LUDACRIS, LMFAO 
Moheli!an s un Arena, u ncasv111e, 7,884 
Com\ ., F~b. 27 !ielour ConGerts w est/A£G live, Uve Natlon 

!I $559,805 Iii Sf.~$4 FedEXfi=ltum., Memphl!., March 19 i.6~ 
JOHN MAVER, MICHAEL FRANTI & SPEARHEAD 

Beaver Productfons 

my s" 4""9:-::2"',a:-::1,c1-r' GUNS N' ROSES, SEBASTIAN BACH, DANKO JONES 
(S:,J, ,/{;i(iW"WJia.-l Scotia.bank Place, Ottawa., 6 ,349 
SB ~ -~-16 n Jan. 31 9.200 Live Nation 

BACKSTREET BOYS, RICKI LEE COULTER I $422,461 
~146 ~.\I.G,aa~i Sydnoy Ent(!ruil"l:fflCn\ Cont,o, 5,731 

Sydiney, Marc:h 6 6,000 

I s411,191 1#1hidi'J; 
56.5, I,,41',() Auditorium Theat re, Chsugo.. 7,724 

March 2•3 ; A-0 SCIIOJi~ Live Nation 

II 
I 

$408,896 STEREOPHONIC$ 

([2f1560) $J5 7 I~~~~ ~~~15No t ti rtgh111m, ~/'1o~~ Llvo Nation-U.K. 

s40 1,961 iii1ittiti·i·tif•i#:ffiit·Ul;f·i3:N•t-i:13·ft•i:1¥ 
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June 15-16, 2010 • Edison Ballroom • NYC 
Join Billboard and Adweek at the 2nd annual Music & Advertising Conference to explore 
how big brands, artists and music supervisors are benefiting from working together! 

PROGRAM HIGHLIGHTS 
A CONVERSATION WITH: 

STEVE SCHNUR 
Worldwide Executive of 
Music and Marketing, 
Electronic Arts 

TOP REASONS TO ATTEND: 

• Network with top brand marketers, art ists 
and music supervisors 

• Learn the process of placing music in advert ising 

• Find out how to make the rights to your 
music more accessible 

• Hear how brands turn to music to amplify 
their marketing message 

• Discover how to target brands in specific 
sectors such as automotive, apparel, 
video games and MORE 

SPEAKERS INCLUDE: 

Founder 
Foundations Artist 

Management 

MICHAEL FREEMAN 
Music Producer 

The Kaplan 
Thaler Group 

JOSH RA81NOWITZ 
SVP/Dfrector 

of Music 
Grey Group 

PRIYA DEWAN 
Label Manager 
Warp Records 

TIM FROST 
Trailer Editor 

"9," "In Bruges,n 
" Sin Nombre" 

RICHA RD STUMPF 
SVP, Creative/ A&R & 

Marketing 
Cherry LaneMusic 

TOM EATON 
VP o f Music for 

Advertising 
UMPG 

JONATHAN FELDMAN 
VP, Brand Partnerships 

& Spo rts Marketing 
Atlantic Records 

JARED GUTSTADT RACHEL JONES 
CEO Manage,, Advertising 

Ji ngle Punks & Pubtishiog 
Zync Music 

EMILY WHITE 
Co-Founder 
Whitesm ith 

Entertainment 

STEVE YANOVSKY 
Emerg ing Media & 

Music Strategy 
Consultant 
Mind share 

Register Early & Save! MusicAndAdvertising.com 
Registration: Lisa Kastner LKastner@Billboard.com 646.654.4643 • For Custom Sponsorships: Kim Griff,ths Kim.Griffiths@Billboard.com 646.654.4718 

CONFERENCE SPONSORS: -.Mozes Greenlight MEDIA SPONSORS: 
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Dance Revolution Redux 
With New Motion Controllers, Dance Music Could Spark Gaming Comeback 

Mu sic games are about to 
com e full circle. with the next 
stage of the stm ggling genre 
coming from the familiar cat
egory of dance m us ic, driven 
by ne\v motion-capture con• 
trollersexpected to hit the m ar
ket this fall. 

Microsoft plans to have its 
Project Nalal motion-captu re 
game controller available for 
sale in time for the holiday sea
son. The device is a camera that 
recognizes user gestures and 
body contortions as a means of 
con trolling gamcplay. Sony's 
Move, announced at this 
mon th's Game Dcvelop~ rs 
Conference, is more like Nin• 
tendo's \Vii system, with a con
t roller that users hold in their 
hands, a sensor to track its 
mo\•ement and a camera to 
project it all into the game. 

A host of game developers, 
including "Rode. Band" devel
oper Harm on ix, is expected to 
release games that use these 
new motion-capture controllers 
as early as this yea r, although 
most titles aren't expected until 
2011 . Sources say they expect 
developers to unveil some- of 
these new titles at the E3 video• 
gam e conference in June. 

Keep on movin': Screen shots from 'Just Dance,' a t,it v ideogame for the Nintendo Wii system 
that Hlustrates the potent ial or motion-based dance titles. 

Dance-based games will 
feah.J re heavily in that rollout 
and should provide a much
needed s hot in the arm to the 
music-gam e market. Sales in 
the category plummeted last 
year as interest in the .,Guitar 

llero• a nd •Rock Band" fran
chises faded. The problem, ac• 
cord ing to resse Divnich, V P 
of analyst services at Elec
tronic Entertainment Design 
and Research, is that there 
wa~n't any new innovation 
com ing ou t of the genre de
spite a flood of new content. 
And content over feat ures, 
Divnich says. will only sustain 
a franchise for so long. 

GET WET 

T he precursor to music and 
rhythm games like "Guitar 
Hero,. and ~ Rock Band,. was 

Konamfs "'Dance Dance Revo
lution," the hit arcade game 
that later migrated to ho me 
gaming platforms. T he game 
relied on an exclusive floor-pad 
peripheral, whid, saw little evo
lu tion, much like the guitar and 
d r um controlle rs of ''Guitar 
I lero" and "Rock Band." 

"' I t was massively popula r, 

but it didn' t rea ll y reac h a 
mainstream au dience li ke 
'Gu itar Hero,' • Dh•nich says. 
" Project Natal and Sony's 
Move v.cill allow the dance cat
egory to reach a broader audi
e nce ... This cou ld be a 
bilI ion -dollar category over the 

next 24 months.• 
U nlike the "'Dan ce Dance 

Revolution" floor pad-or the 
"'DJ Hero" turntable or 
the band kit for 
"'Guitar Hero" 
a n d • Rock 

Some people just need to sing in the 
s hower. Or bath. Or maybe the pool. Whe r· 
ever they are, they could probably use a good 
waterproof music player. One option: the Music 
Planet speaker ball, a wireless Bluetooth speaker that 
streams music from any home entertainment sy,tem. It 
includes a bullt~in FM tuner, an alarm clock and a mem· 

ory card and USB slot for adding your own MP3s. The 

device is submersible in up to three feet of water. 
The Music Planet Is available through on llne gadget 

sto,esin Japan, where ti runs for ¥10,500 ($117). - AB 
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Band"- these new controllers 
aren't exclusive to any on e 
franchise. That me.ans devel
opers are free to create games 
u t ilizing their funttionality 
rather than developing exclu• 
sive peripherals. Analysts ex
pect betwee n 10% and 20% 

of existi ng console own ers 
will b uy either a Na tal or 
Move device , and both Mi
crosoftand Sony are expected 
to bundle the controllers with 
new consoles shortly after 
th eir release. 

A recen t survey f ro m 
Game Inform er on the s tate 
of mus ic games found t hat 
rea ders were m ost i n t er
es ted i n ud iffe: r e nt music 
genres" (35.7%) and "more 
realis tic gameplay and pe
ri pherals" (32 . 3%) whe n 
asked what features in a new 
mus ic game would exci te 

them most. Dance games 
based on Project Natal 
an d the Move wi ll 
featu re both. 

Curren t \Vii hit 
"' Jus t Dance" is a n 

early indicator that 
dance games based o n 

m otion contro ls h ave 
great potential. Taking advan
tage of the \Vii's motion-based 
controUers-as well as tracks 
l ik e: MC Hamme r 's .. Yo u 

Can't Touch This"-•Just 
Dance" has defied negative 
review s t.o sell m ore tha n 
SS0,000 uni ts in the United 
St.ates s ince: its debut in No• 

vember , accordi ng to NPD 
Group. In February it was the 
fourth- best -selli ng game 
stateside and the third-ranked 
game in the United Kingdom. 

Moreover, the dance cate· 
gory allows for a broader 
sampling of mus ic. Wh ile 
"Gu itar Hero" and ··DI Hero" 
foc us h eavily on the use of 
s pecific instru ments, dance 
games can incor porate all 
manner of mus ica l styles so 
long as they're danceable. 

"This gives all sor ts of dif
ferent bands the opportuni ty 
to get their music into these 
games," Wedb ush Morgan 
Secu r ities gamin g an a lyst 
Michael Pachter sa.ys. "Every
body dances. Maybe we suck, 
b ut we'll try it." 

Cynth ia Sexton, executive 
VP of globa l bran d partner
ships at EM I Music- which 
con trib uted about half of 
the 32 songs on the· Jus t 
Da nce" sou n d t ra ck .after 
sub mitting more than 200 
for considera tion- says 
dance gam es are al ready 
s tar ling to pay off. 

• For me as a label person 
an d for our art is ts , it ju st 
me.ans more revenue ," she 
says. "'I won't tell you what the 
check looked like, but i l was 
very, ,•cry healthy. And I look 

forward to t he n ext g ame , 
\i,•hatever that is.'' 

bl 
For 24/ 7 dtgltal new5 

Z and •naly5ls, H~ 
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BITS & BRll:l=S 
SMART PHONES 
CAPTURE MORE 
MARKET SHARE 
Almost two~thirds of smart 
phones sold in the United 
States during fourth-quarter 
2009 cost $150 or less, help· 
ing boost their overall share 
of the U.S. mobile marke~ ac· 
cording to research firm NPD 

Group. Smart phones ac
counted for 31% of U.S. mo• 
bile handset sale< In the quar
ter, up from 23% a year earlier 
when fewer than half of smart 
phones cost less than $150, 
NPD said. NPD also found 
that smart-phone buyer< rely 
most on family and fr iends 
when deciding which device 
to buy (29%) and good cus· 
tomer service ratings were 
also important (17%). 

BULLISH PROSPECTS 
FOR MOBILE 
LOCATION-BASED 
SERVICES 
Mobile apps that rely on lo
cation-based data for social 
networking or media sharfng 

were a hot topic during the 
recent South by Southwest 
conference. Analyst firm Ju
niper Research says such 
buzz Is e:xpected to drive the 
mobile location-based serv· 

ices market to more than 
$12.7 billion in revenue world· 
wide by 2014, up from $3 bil· 
lion last year. Market analysts 
were bullish about the tech· 
no4ogy before, only to be dis
appointed. But the explod· 
Ing growth ol smart phone s 
with location·based service 
capabilities, combined with 
multiple competing apps and 

app stores, has renewed en· 
thuslasm in the market. 

SURVEY: MANY 
CHECK FACEBOOK 
SEFOREBED 
In a recent blog post t itled 
"Is Social Media the New Ad

diction?," consumer elec
tronics review and shopping 
site Retrevo re ported that 
according to a survey t he 
company commissioned, 
48% of respondents said 
they check or update Face
book orTwitterbefore going 
to bed, and 4.2"/4 checktheir 
accounts first thing in the 

morning. Among respon• 
dents younge r than 25, 18% 
sa id they check Facebook 
every couple of hours, and 

61%said they check it at least 
once per day, compared with 
11% and 55%J respectively, 
among those 25 and o lder, 
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R!lY!.~~!, Dorn 
catalog bu~·hess talks about 
moving th reissue imprint to 
digital o ortunities. 

Warner Music Group's catalog d ivision Rhino Entertainment sits at a crossroads in the 

recording industry's shift from phys ical to digital formats. 
Best-known for Its authoritative CO boxed sets, reissues and compilations, the company 

in the last decade has expanded its focus to include new digital products like ringtones 
and videogames and has been an early dabbler in on line album formats like iTunes LP. 

Rhino's push t o apply its catalog and packaging know-how to new digital products 

has taken a dded urgency, given the continued plunge in CD sales and the decline in the 
number of brick-and-mortar music retailers. Last fall, Rhino laid off about 20% of its staff, 
primarily workers focused on creating physical product (Billboard.biz, Sept 25. 2009). 

In a statement at the time, Warner said the staff reductions came as Rhino adapted to 
"the fundamental transformation of the physical new release and catalog business." 

At the center of much of this activity is David Dorn, who was recently promoted to sen
ior VP of global sales and digital strategy for U.S. repertoire. Dorn has a long history 
with both Rhino and the music industry. Son of the late Grammy Award-winning pro
ducer Joel Dorn, he's a 17-year Rhino veteran, most recently serving as senior VP of new

media strategy. 
In an interview w ith Billboard, Dorn talks about Rhino's embrace of new digital for

mats, Including the imminent rollout of its first mobile application. 

How does your new role differ 
from your old one? 
l oversee all the physical and dig
ital business, wh ich I think is a 
common practice t hese days in 
that we're not separating our busi
nesses anymore. The other thing 
is that I'm getting a lot more in
Yolved on a global basis wit h our 
affiliates. We've got mo re than 
just the Rh ino effort here. We 
work with Atla ntic and Warne r 
Bros. in the U.S. to sell more cat
alog here and (a rel coalescing 
those efforts around the world. 

We have a big catalog. l t"s re
ally gTeat. so how do we sell it a ll 
around the world both physically 
and digitally' Also, i t"s about how 
[toJ take what our intern ational 
affiliates ha,·c in the ir local terri
tories and, borrowing practices in 
the United States that have proven 
succcssfi.tl. help them take ad van• 
tage of those same practices. l t"s 
really globalizing our efforts. 

What lessons will you apply 
from your previous 919? 
First and foremos t, you have a 
download-to-own bus iness in 

iTunes that we've been working 
w ith for what, six or se,•en years 
now? Tha t business is ma lltre 
here in the U.S .. but the business 
is building around the world. In 
Europ~. that business is on a 
grov.1.h curYe. As is Amazon. So 
whether it's product lines we've 
seen as successful or things we've 
tr ied that maybe didn't pan out 
but we learned froin them, there's 
a lo t to be said about applying 
those learnings a nd relationships 
lo othe r parts of the world. 

What's the future of deluxe 
pac kaging and merchandlsing 
in the digital world? 
I certainly hope it's going some• 
where. The iTunes LP is an amaz• 
in g firs t opportunity to s ta rt 
bringing packaging to the digital 
world. I don"t th ink irs the final 
version of wha t we'll see over 
time. For a company like Rhino 
tha t really values the experience 
to music fans, th is is an opportu• 
nity to place additional experience 
oil that package. I think we're just 
getting started. We're looking at 
th is as a major opportunity. 

What about the physical world
boxed acts and other produGts. 
What's the future thete? 
It's still relevant, but there's a cou• 
ple of issues we ha,·e to contend 
with. One is that there aren't as 
many places to sell these prod
uc ts . And it's h arder to break 
through the noise these days and 
let people know that these prod
u cts exist. We have ha d a great 
deal of success with our Rh ino 
Handmade line, which are col
lectible. physical products that are 
sold direct to consumers through 
our Web s ite. Th ey generally sell 
out, so we know there's an audi
ence that's interested in them. 

We're probably more selective 
these days in the kind of boxed set 
packages we make. We look at a 
product we would ha,•e come out 
with 10 years ago and wonder if 
there's a way to do that digitally. 
\Ve"II probably have four to five 
physical boxes in general retail, 
as opposed to 10 years ago, when 
we'd have 10 or more . 

When labels license their 
music to r ival labels for i11clu• 

sion 1n a career retrospect1-ve 

or a boxed set, they usually in· 
s lst on retaining the digital 
rights . A re labels showing 
m ore flexibility on t his issue? 
Most of the com panies in t he 
bus iness are not rea11y licensing 
out tracks for individual sale by 
an othe r compan y. \\1hat is out 
there are tracks that are album 
only tha t are packaged within a 
track list. App le, up until re 
cently. didn't allow compilations 
into the store if they exceeded a 
certain num ber of album.only 
tracks. But th at problem has 
been solved and Apple now al
lows it. So as long as labels li
cense to us on an album-o n ly 
basis, we're fine. [Editor's note: 
Apple still bars single-artist com
pilations if more than 15% of the 
tracks are albu m-only.j 

How do you sec physical a nd 
digi ta l blending-as work• 
Ing In tandem or as separate 

products? 
That"s a g,eat question. We don"t 
necessarily have that one worked 
out yet. The phi•sical retailers that 

do a grea t. job aren't necessarily 
digital retailers. And the digital 
retailers who do a great job aren't 
necessarily physical retailers. ·rhe 
one interesting retailer that meets 
in the middle is Amazon. They're 
still getting their digital s tore up 
and running to the degree they're 
integrating it with their physical 
efforts. But I think they're doing 
a pretty good job. 

We need to sec more of that 
with other partners. But if what 
you're saying is how as a company 
we blend those two th ings to
gether in an experience . .. we 
spend a lot of time thinking about 
how to take phys ical experiences 
and tie them into th e d igital 
world, whether it's providing 
bonus content o r [gi,·ing] those 
who buy physical [products) porta• 
bility in the digital world- such 
as a digital version of a vinyl sale. 
We h a,·en"t rrall)' done a lot with 
it yet. 

Where are you wit h mobile 
apps? The novelty factor there 
seems right up Rhino's alley. 
We have an app we're working on 
right now we hope will be ready 
for sale in April sometime. We',,e 
taken the position that ,ve don't 
want to create Web sites that a re 
apps. \Ve want to create .. . some
thing that is a game or has some 
ki nd of ongoi ng utility. \Ve' re 
being very careful about what we 
release because we'd like ou r first 
one to be successful. 

We spend a lot of time think
ing about a pps . We"re talking 
about three or four, and any that 
we release will have to follow the 
Rhino ethos of quality and value 
and experience, If you want to 
make a \Veb site , there are ways. 
of doing that th at's accessible 
by mobile. 

We're probably more selective these days in the kind of boxed set 
ackages we make.We look at a product we would have comaou t 

with lOyearsago and wonder if there's a waytodothatdigitally. 
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Band overboard! From left: ANDY 
ROSS, DAMIAN KULASH, TIM 
NOROWIND and DAN KONOPKA 
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Groundbreaking You Tube Auteurs OK Go Part 
Ways With Their Longtime Record Label, EMI, 

And Set Sail In Uncharted Waters 

BY MIKAEL WOOD ///PHOTOGRAPH BY MATT HOYLE 

A graduate of Brown University who spent his 
time in the Ivy League studying semiotics, 
Damian Kulash of OK Go is one of the more ar• 
ticulate shaggy-haired rock frontmen you're 
likely to meet. 

Yet over dinner recently at a Los Angeles 
restaurant, the singer is experiencing an un
characteristic case ofineloquence. He and OK 
Go bassist Tim Nordwind are discussing the 
band's announcement earlier this month that 
it's leaving EMI, its label ofnearly a decade, and 
starting up its own company, Paracadute Record
ings. (In a dig atwh.it the band considers a tail
spinning record industry, "paracadute" is Italian 
for "parachute.") And though he's talked to a 
few media outlets about the decision in the past 
week, Ku.lash is having trouble explaining how 
precisely it is that OK Go-a band less famous 
for its albums than for its elaborately produced, 
free-to-stream YouTube clips-intends to fund 
its future adventures. 

"We just sor t of figure," the 34-year-old 
si nger / guitarist says with a "What, me 
worry?" shrug, " that ifwe put out a b ig ball 
o f creative ideas, one ofthem's going to spit 
back some money." 

In tru th , Kulash is p ret ty clear-eyed on the 
subject of Paracadute-more on tl1at later-but 

in a way his sudden verbal clumsiness reflects 
the excitement with which he and h is band• 
mates are thinking about their new endeavor. 

"What we're doing may fall outside the 
bounds of what people traditionally wan t to call 
'rock'n'roll ,' "Kulash says in reference to the 
band's nonmusical pursuits, "but it's working. 
We're chasing our craziest ideas- that's always 
been the source of the bond between me and 
Tim ." (OK Go also includes guitaris t/ key
boardist Andy Ross and drummer Dan 
Konopka.) "And it starts musically, but it goes 
in lots of other directions, and as the whole sys
tem changes, we've found all sorts ofnew ways 
to let tlrnt creativity out in to tl1e world. 

"There's nothing more exciting than doing 
things that are basically uncategorizable and 
then sharing them with people," he continues. 
"It's sud1 a huge thrill to watch that explode 
across the world." Kula sh thinks for a second, 
presumably about the band's Rube Goldberg
inspired video for its song "This Too Shall 
Pass," which premiered on YouTube in early 
March and racked up more than 6 million views 
in its first six days online. "It's hard to describe 
what i t's like to sit in your backyard hitting 'Re
fresh' over and over again, trying to see whether 
or not you've hit 7 million yet." 
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IRRECONCILABLE DIFFERENCES 
Given the pub lic d isagreements between the band and its label over 
the di,1ribution of that video and others, the s plit between OK Go 

and EM I Music wasn't entirely unexpected. Citing a no ndispar· 

agement clause in the deal that releases OK Go from EM I. both the 
band and the label declined to speak about the specific terms or cir
cum stances o f the group's departure. Billboard has learned from 

sources familiar with the situation, however, that Para.ca.dute \viii 
assum e ownersh ip of O K Go' s latest album, "Of the Blue Colollf 
of the Sky" (originally released Jan.12o n Capitol), while the band's 

first two alb um s- 2002's "OK Go" and 2005's "Ob No"-will re
main EM I catalog items, as will the vid eos from those albums. The 

label will retain a stake in sales of "Blue Colour," and the band will 
continue working with the company's licensing depar tmen t in a 
nonexclusive capacity. (OK Go also pursues synch opporhLnitie$ 

through band manager Jamie Kitman's Hom blow Group.) 
In a pre pared sta tement released by the band and the label. 

EMI said it had .. ·reallyen joyedou rrelatio nshipwith O K Go" and 
that both parties bad decided "to part ways by m utual agreement." 
Speaking in a video posted on the band's Web site. Ku lash sa id . 

"We're leaving very amicab ly, and they've been very good to us: 
Yet sources pa in.ta diffe rent pic ture of the partnership, o ne in 

w hich both pa rties felt somewhat aggrieved: The band complained 

of being underserved by EM 1 ·s promo tion and marketing efforts, 
wh ile the la.be.I ncvc.r could reap the sales rewards of OK Go's vira.1-
vid.eo ~-uccess. 

" It's like you' ve go t a g uy throwing a 105 mph fastball," one 
source close to the group says, referring to the tens of millions o f 
YouTube views O K Go has earned with such videos as tl1e Gramm y 
Award-winning "Here It Goes Again,"' in which the band performs 

an intricately choreographed dance routine while riding tread
m ills. "And th is guy's do minating the game, bu t you do n't have 
an infield to back h im up. So how are you going lo do anything~'° 

According to th e source. EMI dedicated little energy or resources 
to working OK Go's singles at radio and to stocking its albums in 
stores, continually insisting that the label · needed a s t.art' for pro
grammers despite the band's growing online presence. "There 
,i,·as a real lack of investmen t in conven tional m arketing," the 

source says, to m atch what the group was accomplishing in the 
new-m edia sphere. 

One fom 1er EMI st~ffe r says that the d isregard wasn 't neces· 

sarily intentional. "People a t the label always liked OK Go but were 
easily d istracted by no-brainer h i ts. like Cold play and Co rinne Bai• 
ley Rae--artists who were already established or were m ore ni.ain 
stream. Capitol never took full advan tage of the o pportunities.· 

Former Capitol chief Andy Sla te r. who signed O K Go in h is 

firs t deal a t the label. insists that he wasn't neglecting the group 
but was waiting for the righ t m o ment to take it to radio . 

''The key to having success wi th ,3.n unconven tional band like 
OK Go is knowing when that moment is ... Slater says. In his view. 
the time had arrh•ed not long after the band perfor m ed its tread 
mill rou tine at the 2006 l,ff V Video .lllusic Award s. "All o f this 
stuff had started to bring O K Go to the forefront," he says. "and 
that's righ t when the label underw en t a change in leadership.• 

(In 2007 EM I merged Capitol and Virgin, d ismissing Slater and 
appointing Jason Flom as head of the newly formed Capitol Music 
Group.) " Up to that point. tho ugh. we were building a fairly ag
gressive radio campaign based o n seven months of work." Flo m , 
now presiden t of lava/Universal, d idn 't return a phone call seek
ing co m ment. 

Fom1er Capitol GM Mark Di Dia seconds Slater's po int, calling 

O K Go "a full-on prio rity" for the label d uring his tenll!e there. 
"They were And y's first ;,igning, and he wanted to p row them more 

RISKY 
BUSINESS 
OK Go's power 
pop may be fairly 
traditional, but DECEMBER 2000 

than an ybody," Di Dia says. "We spent 
over $5 million in marketing. I bet a lot 
o f other bands would want tha t level o f 

commitment.• 
Sources close to EM I in more r-ecent 

)'ears, meanwhile , con tend th at the 
kind of investment the band w::is call

ing for "' just d id n ' t make economic 
sense'" given the grou p's sales histo ry 
and performance in callout research. 

Although OK Go "makes grea t videos." 
o ne person familiar v-rith the situation 
says, "they've never demonstrated that 
they sell albums. They've done OK with 
some tracks through the years, but with 

this album in particular, the sales re
ally aren't there." 

Th e new a lbum has sold 27,000 

co pies, accordin g to Nielsen So und
Scan. "Oh No," the band's best-selling 

a lbum, has m oved 269,000. w h ile 
"II ere It Goes Again" bas sold 821,000 
singles. None o f the band's other sin• 
gles has broken the 100,000 mark. 

"If you took ou t the \1,,·or<l \ ride:o' and 
put in the word •single.' and you took 
out 'on line' and pu t in ' r adio ,' this 
wo uldn't be a story," another so urce 
with ties to EM I says. · Pu t it another 
way: Imagine a labe l spends a lot o f 

mo ney to get a song to No. 1 o n the 
modern rock chart, then it only sells 
25,000 copies and the label decid es not 

to move forward with the band. 'I1,at's 
not a story." 
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One person familiar with the label's 
thinking says the company took issue 
with Kulash's claim in an in te-rvie\\.' 

with New York m agazine that be<:ause 
o f its mrrent debt trou bles EMI lacked 

the fund s needed to support i t,; bands . 

wit's absolutely un true to suggest that 
EM I d idn't have enough money t o pro• 
mote OK Co at radio.'" the source says. 
wit was a choice." 

While my guitar gent ly glows: 
OK Go's DAMIAN KU LASH 

Further disag reem ent between band and label flared up ear• 
lier this year over EM l's decision to restrict some OK Go videos 
from being em bedded o n unautho rized Web sites (in an effort to 

drive would-be viewers to YouTube, which pays record compa
nies for each stream of their cop yrigh ted mater ial). Ku lash aired 

his grievances in a ,videly publicized New York Tim es op-ed- his 
third for the paper on music-industry m atters- that urged the 
label to ''recognize the basic mechanics o f the Internet" and allo,, .. 
OK Co to engage with its fans w herever the fans see fi t. 

"There are parts of the piece that I knew weren 't going to sit 
well with the label, bu t for the most part my inten tion was to write 
something tha t was even-handed about the situat ion ... Kulasb 
says. "You see so m uch vitriolic anti-labd stuff fro nl our fans, or 
fro m everyone's fans, and you see so m uch com plaint from the 
music industry about the grou nd eroding from underneath them , 
that I wan ted to present the position o f a mtL'iici.an \\iho i'in't ,vildly 

anti-label and isn't angry at them b u t who sees the unsoh•ability 
of that position." 

O ne person close to EY! I says tha t although it m ight have 
looked like it, the Times piece d id n ' t h ave any impact on the de
cision to part ways. "I can't argue ,..,; th h is point, and I did n't ," 

the person adds. 

MOVING FORWARD 
Now that OK Go has d etacheditself from its major label. the band's 
next job is finding a way to stay solven t. That won't be as difficult 
as it would have been o n EM I , according to Kulash. " I n the most 
traditional sense," he says, "it takes a lot fewer records sold to pay 
for our small operation to su rvh'e than it does to support an in
ternational djstribution company ... 

Kula sh and Nordwind peg the number of employees working 
(both full- and part-time) under the OK Co/ Paracadu te umbrella 

at ar01md 20 , includ ing the four band m cmbtrs, Kitman and h is 
assistants, two In ternet consultan L'i. two booking agents, a r adio

promotion rep, a lawyer and a p ublicist. (l'o r the mo ment. at least, 
the band d oesn't plan to sign ou tsid e artists to Paracadutc.) 

JULY2004 DECEMBER 200S dance performed on treadmlll~ and 

gamen more than 1 million You Tube 
views in Its first week. 

OK Go singer/guitarist Damian Ku· 
lash writes a 20-plus-page how
to guide for lefty musicians called 
"How Your Band Can Fire Bush." 

Kulash expresses his views on copy• 
protection software as a misguided 
means to curb piracy ln an op·ed tor 

the New York Times. 

JULY2006 

AUGUST2007 

its methods 
of promotion 
and marketing 
have been 
anything but. 

OK Go gains notoriety as the house 
bnnd for the fitth~anniversary tour of 
NPR's "Thi• American Life." Show host 
Ira Glass writes the band's first official 
bfo, describing it as '·living catnip." 

FALL2005 
The video for 
"A MIiii on 
Ways/• shot in 

the band's backyard for $10, ~stab
lishes the cheap-and-viral template for 

the group's later clips. 

OK Go uploads its Iconic "H= It Goes 

Again"' video backstage at a show in 
Moscow. The 
clip features .,. 
an elaborately T
~ 

OK Go writes the fight song for the 
Chicago Fire soccer team, titted ''Here 
Comes the Fire (Chicago F ire) ," as 
part of an Adidas/Major League Soc

cer promotion. 

MARCH 2008 
Kulash and guitarist/keyboardist 
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'THE BAND'S FANS ARE 
A COMBINATION OF TEENAGE 
GIRLS, MUSIC SUPERVISORS 

AND ADVERTISING 
CREATIVE DIRECTORS.' 

-JAMIE KITMAN, MANAGER 

But it's not just about a reduction in overhead. Kulash says he 
and his bandmates-experienced dabblers in left-field market
ing, from their early gig as the house band on NPR's "This Amer• 

ican 1.ife" to their recording a fight song for the Chicago Fire 
soccer team-have made their Jiving "'entirely on licensing" for 

the last se,•eral years, and he expects that to continue to be the 
case. Why? "We make music that is accessible but not overplayed 
and generally sortofupbeat," Kulash says. "So it fits behind a lot 
of s tuff. Also, we o, ... n our own publishing, sowe don't wind up 
in a three-week debate with some lawyer at a publishing com
pany tTying to figure out whether or not it's wor th it. We OK 
things in 30 seconds." 

"'The band's fans are basically a combination o f teenage g irls, 
music superYlsorsand advertising creative directors,11 says Kit
man, who says that OK Go has notched more than 450synchs. 
"That's the reason they're still w ith EM I's licensing depart

ment-because they've made millions of dollars on OK Go.· 
Kitm an points to the band's inclusio n on last year's .. New Moon" 

Andy Ross testify as lead witnesses In a 

hearing on net neutrali ty by the House 
Judiciary Committee"s Anti-Trust Task 
Force. A few weeks later. Kut.ash writes 

an op-ed on the subject for the Times. 

FEBRUARY 2010 
MARCH 2010 

soundtrack as among its most lucrative licensing deals, though 
he declined to specify how m uch the band earned. 

According to Kulash, licensing ·~follows success: \Vhen the 
treadmills video broke, we got more licensing requests for every
thing on our second album.'" 

"And the first album, loo," Nord wind adds. 
"It calls attention to and raises yottr profile." Kulash contin

ues . .. Our admitted!)' naive business plan has always been ' M.alce 
good stidfhappen and people will give a shit .' " 

With nearly l O million views at press time, the video for "This 

Too Shall Pass• has brought even more attention OK Go's way, 
and not just from fans. In a deal brokered by EM l's brand part
nerships division, insurance giant State Farm funded the produc• 
tion of the complicated clip (which various sources say cost 
somewhere between $160,000 and $190,000 to make) in exchange 
for a brieflogo shot a t the end. Ku lash says the band is "certainly" 

interested in pursuing other su<h corporate alliances. 
"There's lots of kinds of adveTtis:ing, bu t the kind that suits us 

MARCH2010 
OK Go formally ,pt Its with Capitol/EM I 
to form its own label , Paracadute 
Recordings. 

APRIL2010 

Kulash pens his third Times op·ed, ex· 
pressing d issatisfaction with Capitol/ 

EMI for not al lowing embedding of 
the band's popular videos and chastising 
labels for not adj usting t o c hanges 

In media. 

OK Go premieres Its Rube Goldberg-in

spired video " This Too ShaU Pass." The clip 
Is funded not by the label bu! by Insur
ance company State Farm in f'eturn for 

brand placement 

OK Go, donning the paint-splatte red 
jumpsuits lrom the '"This Too Shall Pass" 
video. will be featured in blllboards pro

moting the Los Angeles Dodgers. 
- Connor McKnight 

best is good old-fashioned patronage of the arts," ht says. "It's a 
high-m inded game-it doesn't get your p roduct in front of bil

lions of eyes. But it can associate your brand and your product 
and the thing you do with real awesomeness. I mean, the Rube 
Goldberg machine truly is inspiring. 1 watch it still and get this 
incredible sense of--" 

" Hell-yeah-ness," Nordwind says. 
"It's such a triumph and an achic,•tment for all the people 

involved ," Kulash says . .,And State Farm looks so much cooler 

ha,1ng just allowed tts to do it rather than interfering with the 
art o f it." 

.. We're in conversation wi th doz.ens of corporations right 
now th3t want to ~vorkwith us,'" Kitman says. "' It's definitely a 
new model." 

Touring figures heavi ly into OK Go's plans for the rest of2010 
as well: The band launches a seven-week U.S. to ur April 13 in Salt 
Lake City that includes tv.•o sold~out sho,vs at Brooklyn's Music 
Hall of Williamsburg and winds up at the Sasquatch Music Fes
tival ou tside Seattle. It's a lso scheduled to play Bonnaroo and a 
number of European fest ivals this summer. as well as make up
coming appearances on "Late Show With David Lener man,• "The 
Colbert Report," "Late Night Wi th Jimmy Fallon" and "Jimmy 
Kimmel Live!" 

Kitman even stresses the prospect o f old-school record sales., 
poin ting out that "Rlue Colour• has only been out for a little 
more t han two months.. "'Based on previous. experience, ,ve usu• 
ally sell more in the second year than in the firs t, '" he says. 
"'There's nothing inherent in the construction that you have to 
have a big opening weekend or else your artistic project's dead. 
TI1at's a unique!)' corporatist view based on a system that worked 
adequately when 85% of the things failed miserably. And that's 
not the b us iness we're in." 

Bringing the Paracadute o u tline back to the form that origi
nally built OK Go's buzz, Kulash says he anticipalcs earning at 
least a few bucks from plays of the band's videos on You Tube, now 
that he and his bandniates own the new record. "I low EM I mon
etized videos was on1y known to us insofar as it affected what we 

were allowed lo do with those videos," he says. "But look, we're 
not total morons-everything will get reviewed. A year from now 
we'll see what's working and what's not, and though I have faith 
that we'll get some money from dealings with You"li..tbe, if we 
don 't, then we'll look for it somewhere else." 

VIDEO KILLED THE MAJOR-LABEL DEAL 
So ,,rill this cobbled-together model of music-business bits and 
bobs actually work? 

Kitman thinks so ... 'This Too Shall Pass' is the third time OK 

Go' s had a viral hit," he says. "No one's done that before, and it 
undercuts the argu ment tl,at they're a flash in the pan. that it's 

something purely accidental. Some have tarnished it by saying, 
'Well, it's just a video.' But that was true in 1983. You could just 
as well say, 'The singer just has a great vo ice.' or 'They're just re• 
ally pretty.' I don't think it's too fanciful to say that this is what a 

hit looks like in the 21st century." 
Still, Kitman is quick to point out that OK Go's story "doesn't 

have an awful lot of application to bands that don't already have 
an audience and a history oflicensing. It's not a ,vay to develop a 
baby band in to a major international ac:t." 

"'They're obviously doing something that's resonating with peo• 
ple, .. one current EM I insider says. "'Unfo1iunately for us it'sthe.ir 

videos. and we're a music company. Now they have the freedom 
to monetize anything they want and channel their creativity into 
whatever it is they think they can do really well a t the moment. 
And if they find the model that works, please tell us. We don't care 
where it comes from." 

"We're star ting our new company specifically not as a record 
company,· K,tlash says as ht and Nord wind pre-pare to head home 
for an early night (Tomorrow they start shooting a new video for 
the song "End Lo,·c,· the lat,-st step toward their goal of malting 
a dip for every track on "Blue Colour.'") "'I me.an. it wil1 be our 
record con1pany. But we want it to be the home for all the creative 
things we do in the future. And we're trying to keep that .as un• 
constrained bycom•entional definitions as possible, because the 
conventiona1 definibons just don't matter anymore. n 

"Damian's talking about my space ballet," Nordwind says. 
"You think he's joking." Kulash deadpans. "But 1 have some

thing to show you." 
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How TAIO CRUZ Brought The New Sound Of Urban Engl a d To The 
... • 100-Wi Li t e e1p Fro His A erica Frie11ds BYCRAIGMcLEAN 

Like London buses, you wait years for a U.K. male artist to top 
the Billboard Hot JOO, and then two come along at once. 

But the latest Brits atop the U.S. singles chart represent not 
just a change of fortune for U.K. mus ic, but also a changing of 
the guard, as the voice of young urban Britain finally starts to 

be heard across the Atlantic. 
Prior to Jay Sean hitting No. 1 with "Down" (cash Money/Uni

versal Republic) in October 2009, the two previous British males 
to top the U.S.chartwcrc Elton John (in 1997)and)ames Blunt 
(2006). Then this mon th, another Londoner with a fresh elec• 

lro•dance track rang the bell in even more s pectacular fashion, 
asTaio (pronounced A tic-oh") Cruz's .. Break You r Heart" (Mer

c-ury/lD)MG) shot from No. 53 to No. 1, breaking the record 
for the largest leap to No. 1 by an artist's debut charting single. 

,.As a kid, whenever I dosed my eyes and dreamed o f being 

successful as a musician, I would see Michael (ackson," a de
lighted Cruz says. "So conquering the U.S. is a realization of 

that fantasy." 
"Break Your Heart" has sold 683,000 U.S. copies, according 

to Nielsen SoundScan. In September and October 2009, it spent 

three weeks at No. l in the United Kingdom-where Island 
Records releases Cruz's inaterial-selling 393,000 copies, ac

cording to the Official Charts Co. (OCC). It's also gone top 10 
in Ireland, Norway and Sweden. 

Cruz a.scribes the magnitude and speed ofhis U.S. success 

to "the strength of the song," but is also savvy enough to ac
knowledge the importance of rerecording "Break Your Heart" 
for the U.S. market with a guest rap from Ludacris. 

"We definitely thought it would be an important factor to have 
somebody who the U.S. ma.rketplace would recognize," Cruz 
says. "Ludacris is an amazing artist and he never fails to deliver. 
It absolutely helped to have him usher me in and tell the U.S. 
market 'Hey, this is my new friend Taio Cruz, he's cool too.' " 

But if all this gives the air of overnight success, think again. 
CnlZ has worked hard to get here. The son of a Nigerian father 

and a Brazillan mother, he grew up as Adet.ayo Onile-Ere, at• 
tending public school at Bilton Grange in Warwickshire and 
Battle Abbey in Sussex, then later s\\ld)'ing entertainment law. 
(liis father is a lawyer.) ')'bat may be why he's also CEO of h is 
own label, Rokstarr Entertainmen t Di,,,.ision, ,1;·ith his mm;icre• 
leased under a joint.venture partnership between Universal 

Music: (Island in the United Kingdom, Mercury in the United 
States) and RED, while the Rokstarr brand has expanded to in • 

elude a fashion and sunglasses line. 
Cruz signed his first publishing deal as a teenager, but cites 

his tlme working as a \\'titer /studio hand for DefJam in New 

York in 2005-06 as the crucial moment in his development. Taken 
on after impressing the label with his demos, Cruz speaks proudly 
of how he ·assimilated" skills from the likes of Dallas Austin 
and Christopher "Tricky" Stewart in order to "upgrade" his own. 

Island U.K. co-president Darcus Beese signed Cruz in 2006 
after seeing him at a showcase performing songs including 
'""Your Game," which the EM I-published Cn1z co-wrote with 

Will Young and Blair Mackichan and had already been a No. 3 
hit for U.K. "Pop Idol" winner Young in 2004. 

"At that time, there were no young [British] black kids who 
had a handle on writing great pop songs; Beese says. "I im

mediately marked Ta.io down a.s an artist who could be his own 
engine room. H is ambition knows no bounds ... 

At first. it looked like that ambit ion might be limited to suc

cess as a wri ter and collaborator rat.her tha n as a hit artist in his 
own right. His debut solo album, 2008's straight-ahead R&B 
record "'Departure, ""was o nly released in the United Kingdom, 

where it peaked at No, 17. Yet the album spawned four U .K. top 
30 hits and has now sold 140,000 copies, according to the OCC. 
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Despite the ubiquity of"Break Yottr I leart," its parent album, 
"Rokstarr; ha.s sold only SJ ,000 U.K. copies s ince its October 
2009 release, according t.o t he OCC. However, unlike its pred
ecessor, this album will be- rd eased internationally May 17 and 
in the United St.ates a day Late r, giving Cmz his shot at global 

stardom, albeit as more of a pop star than an R&B artist. 
Mercury Records president David Massey says the Ludacris 

co!Jaboration was key to positioning Cn!Z as a "rhythmic and 
pop artist" stateside. "Break Your I Jeart" went to rh)1hmic for
mats atthe start of 2010, moving on to lop40 Feb. I. The track 
has so far peaked at No. 14 on Billboard's Rhythmic Top 40 
chart, No. 20 on Mainstream Top 40 and No. 22 on Hot 100 Air
play. l~s yet to chart on Bill board's R&B/hip-hop charts. 

"l\·e always stated that l'ma pop artist and I make pop music; 
Cruz sa)'s, adding that he's happy to take influences from all 
genres. Indeed, album tracks• Palling in Love" and• Feel Again" 
could even find favor with fansofColdplaywhile the pumping 
house rhythmsof"''Forever Love" fit perfectly Vi.'lth the current 
vogue for Da\·id Guetta-style Euro-dectronica. 

"[ wou ldn't describe Rihanna or Taio or (ason Derulo or Iyaz 

as R&Bartists." Massey says. ~thisiswhatpopisin tl1e U.S. now.'" 
The partnership with Ludacris echoes compatriot Jay Sean's 

tactical hook-up with Lil Wayne for his U.S. breakthrough. But 
might it have been the seH:starting Cruz's preference 10 have 
succeeded purely on his own terms? 

•r don't think ·preference' is the right word," he replies diplo
maticallt. "'Obviously the song has proven itself in its original 

form in the U.K. and Luda-cris himself would say the song it• 
selfis strong. lfhe added a couple ofrap sections to a song that 
wa.s not strong, it wouldn't suddenly make ita hit."' 

"Rokstarr" is bejngsimilarlyretooled for its international re
lease. While the track listing is yet to be confirmed, a "hybrid" 
version will also feature tracks from "Departure"-according 

lo Massey, "Come On Girl." "I'll Never Love Again" and possi
bly "She's Like a Star"' vttill be included-and there a.re ongo• 

ing discussions about adding brand-new songs. 
Cruz rtct"ntly completed writing sessions w'ith J.R. Rotem, 

Stargate and Kevin Rudolph, primarily intended for Rihanna. 
But "if somethingcoolcomesoutthat I think is a complete hll 
song, instead of giving i t a.way, I've been asked to keep it," he 
says with a laugh. 

And even in the mids t of a hectic U.S. radio promotional 

schedule, which includes a s lot at top 40 WXRK (92.3 Now} 
New York's "One Night St~nd" show April 17 at Roseland Ball, 
room. Cruz is still fencing off studio time to generate material 
for future releases. During the week of Billboard's interview, 
he was in Los Angeles to work on songs with Dr Lu ke. 

Luke's protegee KeSha will also be a component of Cruz's 
campaign. Cnl', tapped her for his next s ingle, the throbbing 
pop-tech no track • Dirty Picture." long before her own break
out success. They've also filmed a video that, according to Cmz. 
features "'the most insane, debauch ed, underground party full 
of the coolest people that }'OU wish yotJ could invite to your parly . 

And Ke Sha performing in a public batJuoom. It's fantastic.• 
Videos proved pi,•otal to the success of-- Break Your Heart .. " 

Massey acknowledges the Feb. 2S Vevo premiere of the U.S. 
video-featuring Ludacris' scenes cut into the oTiginal footage 

of girls, speedboats and product placement for Rokstarr sun
glasses-as a key starting point for the t rack. echoing what 
Reese calls the "explosive" release of the original U.K. clip on 
You Tube last fall. 

"\Vi thin the first couple of weeks we \Vere at a million views,'" 

Beese says. "That's when I knew something was happening. 
We weren't on hca,')· rotation at U.K. radio, but the YouTubc 
hits were saying we were A-list.,. 

Cruz will be back in the United Kingdom in April but Massey 
expects the artist to spend much of2010 stateside. The ques• 

tion is, how many of his compa triots will join him? If Cruz can 
make a sustained breakthrough, can others from the new wave 

ofU.K. urban acts, such as N-Dubz and Tinchy Stryder (for 
whom Cruz wrote the U.K. No. 1 "'Never Lea,,.·e You'") turn his 
and Sean's success into a. full-scale British invasion? 

"Possibly,· says Massey, who's a Brit himself. "But rapping 
with an English accenl has not yet been established in Amer
ica. What Jay Sean andTaio have esrablished is that strong rhyth, 
mic pop records from anywhere can work here.• 

Meanwhile, for Cn1z , writing a.nd producing new songs re

mains of paramount importance, not least because "Break Your 
Heart" so nearly s lipped through his fingerS. He originally of
fered the song to U.K. pop star Cheryl Cole for her album •3 
Words, .. but her reps "didn't get back to me quickly enottgh." 

And if they had' 
"You'd probably be talking to her right now instead of me," 

Cruz says with a la.ugh. 

iONDON C/t~UING Four U.K. Urban Acts That Could Follow 

TIHCHY 
T~Y_DI 

This 23-year
old maestro 
of zippy, .an· 

themlc elec

tro-pop had 
his second album, " Catch 
22" (Island), hit No. 2 on the 

Official Charts Co. album list 
It featured the No. 3 single 

"Take Me Back," co-written 
with and reatwing 1:.io Cruz, 

and the N·Dubz collabora· 
tion "Number 1," which ap• 
propriately topped the OCC 

chart last May. 

In Talo Cruz's Footsteps In The United States 

C IP UNK 

"grime" scene, thts 19-year
old rapper/singer alternates 
between catchy pop(the U.K. 
No. 1 "Oopsy Daisy") and 
edgier, street·level material 
("Man Dem," a collaboration 
with Tinchy Stryder), The 

north Londoner's debut 
alblm, "I Am Chipnu'lk" (Co

lumbia/SonyMusic), relesed 
In late 2009, has sold 186,000 

OOl)les,ac::cording totheOCC. 

R&~/ pop/ - ~ 

dance trio i,~~ 
N-Dubz' 

November 2008 debut, 
"Uncle B" (All Around the 

World/UMTV), has U.K. 
sales of 507,000 copies, ac
cording to the OCC, while 

2009 follow-up "Against All 
Odds" has sold 339,000. 
Whether its often grittily 
British lyrics will banslate for 

U.S. audiences remains to be 
seen, but earlier this year N
Dubz visited Los Angeles for 

talks with various U.S. labels. 

The 21-year-old London rap
per's first major-label single, 
"Pass Out," crashed into the 

OCC chart at No. lin the first 
week of March. The throb· 

bing, bass-heavy track has 
sold 214,000 copies, and 
Tempah'sdebut album Is ex
pected in August -CM 

CRUZ PHOTOGRAPH BY MORTEN LARSEN 
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JUAN GABRIEL, 
THE FLAMBOYANT MASTER 

OF MEXICAN POPULAR MUSIC, 
PREPARES HIS FIRST ALBUM 

IN SEVEN YEARS 

N obody cuts off Juan Gabriel. ·.: After performing a rousing mari 
achi number at November's Latin Grammy Awards in Las Vegas, 
ii turns out the 61-year-old Mexican entertainer/composer was 

just getting warmed up, As the lights dimmed, one of his guitarists 
handed the singer a full glass of something-Tequila? Cognac? Even if 
it had been apple juice, it wouldn't have mattered. He took a swig and 
raised the glass. ·• " To everyone who's in jail ... get out soon. That' s an 
order," he proclaimed before launching into "c.Por Que Me Haces Llo
rar?," one of his oft-covered classics and the single from his first new 
album in seven years, the self-titled " Juan Gabriel," due May 4 . ·..- "Why 
do you make me cry and mock me if you know very well I don't know 
how to suffer?" he belted, gesticulating wildly to the music as the liq
uid sloshed out of his glass and onto his purple brocade jacket, which 
was augmented by a pink vest. He sang the lyric, "I'm going to get drunk," 
shaking his glass for emphasis. More spillage. He finished the verse
" Let them know that I drank today and got drunk today over you" -and 
sent what was l eft in the glass over h is head and down his throat. 
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Gabriel's "divo" theatrics quickly lil up 
YouTube. Hc woun d u p pe rforming that 
night for more tha n 30 minu tes, sendin g 
Univision cameramen and security guards 
scurrying to keep up with him as he did laps 
around the Mandalay Bay Evenls Center, 
soaking up love from the fans he'd had on 
their feet since lhe beginning of his set. His 
show-slealing antics pushed the live broad
cast well beyond its scheduled run time and, 
according to Nielsen Media Research, led to 
the highest-ratedquarter-hou.r-s of the broad• 
cast. "He was supposed to play as much as 
he felt he needed to," Latin Recording Acad
emy president Gabriel Abaroa says. 

"Work is my best friend." Gabriel explains 
to Billboard a few months later. "When I 

have the opportu nity to work, I organize a 
whole party- like what you perhaps saw al 
the Grammys." 

Gabriel !born Alberto Aguilera Valadez) 
is 40 years into a career that has spanned 
styles from pop to bolero to regional Mexi
can, and his upcoming studio album is one 
of the year's priority releases from Fonovisa 
in the United States and Uni\tersal in Latin 
A merica. S ix of its songs were written by 
Gabriel and originally made famous by other 
singers- but never recorded by him- and 
five are new. 

Gabriel has his own rationale for releasing 
a mariachi album now. "Mexico is known 

throughout the world thanks to mariachi." 
he says. "It's not known for I the political par• 
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tiesJ the PRI. northe PRD nor the PAN. Nor 
is it known for being a Catholic, evangelical, 
apostolic, Methodist or Buddhist or atheist 
country. It's known for music and marfachi, 
which is our devotion. As Juan Gabriel, music 
is my religion and mariachi is my devotion. 
And my songs are my prayers." With barely 
a pause to refleCl, he then asks: .. ·Are you writ
ing dov.111 cw:rything I'm sating~" 

To call Gabriel a world-class singer /song
wriler doesn't even begin to account for his 
music's enduring appeal. He's written a large 
swath of the contemporary l.atin music song
book: His label puts the nun>bcrat roughlyl,000 
com positions, covered by everyone from super• 

star rock act Mana to reality-show contestan ts. 
To the Latin world, he's a combination o f Frank 

Sinatra, Burt Bacharach and Liberace. Add a 
dose of mystery-he performs live but rarely 
gives interviews or appears on TV-as well as 
catchy songs laced with drama and wit, and you 
have a m ultigenerational household name. 

TRIPLE THREAT 
With his broad fan base resulting in consistent 
sales of his Sony hits compilations. on top of 
the rising value ofhis publishing catalog, Uni, 
versal saw an opportunity to put Gabriel's mas
ters and publishing under one roof. He had 
been signed to RC/\,Ariolaand later, RMC, for 
much of his career, but relations were rocky; 
at one point, he didn't release a sh1dio album 
for BMC for a period of eight years. l lis las t 
album for the label arrived with little fanfare 

in 2003, Gabriel also had been represented by 
BMG Publishing, which was acquired by Uni
versal Music Publishing Croup (UMPC). 

In 2008, Universal Music Latin Amer ica 
ch airman/CEO Jesus Lopez signed Gabriel 
to a deal that included a global publishing ad
ministratiori agreement for all of his catalog, 
a'S well as new master recordings. The idea 
was to build for Universal a valuable coUcc
tion of Gabr iel masters by having him record 
famous songs he'd written but never recorded 
h imself. (Ownersh ip of the masters eventu
ally reverts back to Gabriel.) Gabriel's albums 
for Universal-which will number as m any 
a:s two per year- also will include new ver

sfons of hits he' d recorded previously and 
n ew songs he's written. 

"We believe in five years we'll h ave 10 al
bums in Uni,1ersal's catalog," Lopez says. "'He's 
not going to come out with an album every 
two-and-a-half years the way other artists do." 

In addition to "Ju.an Gabriel ," Universal al• 
ready has another Gabriel album of rerecorded 
hits i n the can slated for pre •Christnias re• 
lease. ·· (r's a very loyal audience,~ Lopez says. 

Key to sealing the deal was Gabriel's long
standing relationshi p with Lopez, who ha·d 
helped end the standofTwith BMC when he 
was an executive at the label years earlier. 

"Mt. Lopez knows me well and he knows 
my catalog very well. 1 twas really easy to reach 
an agreeme n t." Gabriel says. But .. even 
though I bad signed [in 20081, I didn't record 
for a long time because I kept touring." 

APRIL 3, 2010 I www.billboard.b iz 27 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net
28 I BILLBOARD APRIL 3, 2010 

· ANGABRIEL Drink up. J~e 2009 Latin 
performs ::ds in Las Vegas~ Grammy Aw 

A 20•show nm at Mexico City's Auditorio 
Nacional in September and October 2008 
grossed nearly $7.7 m illion and brough t in 
111ore than 176,000 people, according to Bill
board Bo xscore . A 2007 U.S./Mexico tour 

brough t in $5.Smillion and more than 96.000 
people to 14 shows. 

"Don't think I don'trecord because I don' t 
want to," Gabriel says . .. The truth is, I've had 
a lot o f work, and because I have all this work, 
I don't have the voic::e as d ean and clear as it 
should be for reco rd ing." 

With his voice rested and two albums fin
ished, Gabriel is m um about tour plans, but 
Lopez says the label will t ime its m arketing 
efforts in each Latin American country around 
h is tours. CDs and m erchand ise will be avail

able for sale attheshows,and local radio p ro 
m o t io n a nd T V campaigns will kick in 
strongly a couple of months before Gabriel 
plays each country. 

Also under discussion is a TV s pcLial with 
Mexican broadcasting giant Televisa, along the 
lines of a 1993 Gabr iel special sponsored by 
Procter & Garn ble, Lopez says. "We're talking 
to agencies and looking for the bestopporttmity 
in the market witl1 a product that won't bother 
Juan Gabriel." Lopez says, adding that the artist. 
v.1on't do endorsements or even a lot of media. 
.. He doesn't believe in overexposure because he 
thinks it makes the personality lose a little bit 
of its magic, and I totaHy agree v.rith him." 

PUBLISHING PROGRESS 
Though Gabriel's words and music have be

come hits for ar tists in many genres (see chart. 
below), audiovisual synchs of his songs are 
rare. Refore com ing to Universal, synch Te• 
quests were usually greeted with "a big no." 
UM PG senioTVP of Latin America Eddie Fer• 
nandez says. "He was very protective." 

But just last year, his songs popped up in 

campaigns for Heineken in the United States 
and Colgate-Palmolive, AmBev, Kellogg's and 
even an aspirin brand in Latin America ... Every• 
th ing needs to nm through him," Fernandez 
says. "The fac1 is, he's open as long as the price 
is right." 

Fernandez won't gh•e a ballpark figure as 

COVERSTAR 
Juan Gabriel's songs have turned into chart bonanzas for notable artists in every 
Latin genre-from tropical, urban and regional Mexican to rock and pop. Here's 
a sampling of the hits covered by top acts and their peak position during a 15-year 

lo Gabriel's publishing advance, other than 
to say it ,vas "huge." But between mechani• 
cal royalties o n Gabriel's compilations and 
artists' covers, as wdl as performance inc:omr 
from h is many r ad io h its, A it's worth every 

penny, .. Fernandez says. 
Fonovisa. is planning an aggressive mar 

keting effort with special p r icing and posi
tioning at b ig-box reta.il in add ition to prime 
placement a t online and mobi le stores. "He's 
one of those artists that can really help us 
overcome the slowness of adaptation into dig• 

ital," l~onovisa presidenl Gustavo Lo pez says. 
"If people buy o nly one album all year, it'll be 
the Juan Gabriel album ." 

'thoug h Gabriel's h its come in many styles. 
h is signature extravaganza is h is sexy, 1ively 

mar iachi band , which accompanies him on 
tour and danc:es upa ~"t.orrn onstagc. First sin• 
gle .. Por Que Me Haces Llorar?" is a '50s•style 
ballad set to a sweeping arrangement of mari
achi strings. 

Fonovisa's l..opez says Gabriel's audience 
has been waiting for such a ranchero album 
after h is las1 pop re1ease, and this one has been 
timed to coincide with Cinco de Mayo and 
Mother's Day, traditionally a strong sa.lcs hol• 
id.a)· for Latin music. 

For Gabriel, who gave frequent shou t-outs 
to his home coun try at the Latin Grammys, a 
mariach i a lbum was a way to commemorate 
Mexico's 2010 b icentennial and the centennial 

annh•ersary of t.he Mexican Revolution. 
"As a Mexican and as an artist, I wanted to 

[contribu te! som ething to such a big celebra, 

lion,· Gabriel says. "We're celebrating the in
dependence of Mexico from Spain. Hopefully 
someday we'll celebrate our independence from 
the United States. 'Then I'll be even h appier to 
release an album." 

He con tinues, "'But for now I have this 
a.I bum, the best of n1ine that {others I have sung 

that I haven't [recordedJ, and new songs that 
are beautiful-because I wrote them thinking 
about Mexico, about mariachi and abo ut how 
long it's been since I recorded. And they came 
ou t beautifully." 

Additional reporting by Leila Cobo. 

- ABY 

"Se He Olvido Otra Vez" 
Mana 
No.5 
7/17/99 

" Una Vez Has" 
Conjunto Primavera 

No. I (three weeks) 
3/22/03 

"No Tengo Dinero" 
A.B. Quintanilla Ill & 

KumbiaKings 
featuring Juan Gabriel & 

El Gran Silencio 
No.5 
4/12/03 

"AdiosAmorle Vas" 
No.9 

4/23/05 
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JI II 
SHE'S GOT SOUL VIVA CASTRO WHAT LUI..U WANTS . . . MUSICAL GRACE 

Sharon Jones Jason Castro keeps Rufus Wainwtlght Amy G..-ant travels 
outperforms everyone It mellow channe Is the Batd down a new road 

ma BY LEILA COBO , 

EVERYWHERE 
MAN 
Once Again, Daddy Yankee Is Inescapable 
In 2005, Daddy Yankee b roke o n thccharts with 

an upbeat reggaet6n anthem about the joys of 
gasoline. Half a decade later and with four No. ls 
on Billboard's Top Latin Albums chart, induding 

the top-selling Latin album of the decade ("Bar
rio Fino"), Yankee-whose re.al name is Raymond 
Ayala-has established himself as one of the stal
warts of the reggaet6n genre as well as a maver
ick .uti.st who has redefined the role of Latin arti;ts 

as entrepreneurs helming their own careers. 
As he prepares for the April 27 release of his 

new studio album, "Mundial," bonus track 
"Grito Mundial" has been chosen for World Cup 
TV campaigns on Te1efutura and ESPN in the 
United States a nd on Azteca in Mexico. In ad
dition. his new women's fragrance is slated to 

launch a t the end of May, togeth er with a m edia 
campaign that indttdes a billboard in New York's 
Times Square. In the fall he v.~11 star in a Hol
ly,vood film produced by Mark Lipsky ("The 

Nutty Professor," Beverly Hills Cop 3") ofWho's 

on First Productions and his TV show "'T1.meame 
la Nave· began its second season in March on 
Azteca. Pim;:, he'~ extended his sponsorship deal 
with Coors Light, which launched last fall. 

Amid all this, he continues to churn out hits 
- his new single, "Descontrol," has already hit 

No. 1 on the Latin Rhythm Air play chart. five 
weeks before the alb um's: release. 

Like h is previous sets, 'Mundial" is long on 
songs (14tracks, plus 

pop stations:. 

Sony inked a deal with Yankee to distribu te 
his album in the United States and Puerto Rico 
and license it elsewhere, including Eu rope and 

Latin America. Yankee, who records for his own 
labcl, El Cartel Records, was previously licensed 

by Universal and has always retained his mas
ters. In this case, as in the past, his team will 
handle promotion and marketing stateside, but 
abroad, he"s giving Sony the reins. 

In addition, he says, his team will work in 
tandem w ith Sony to create and sell digi tal con• 

tent and other product. including merchandise . 
Yankee's h itmaking abilities transcend the 

successof"Gasolina.• He 's had six Larin chan
topperscross over to the Billboard Hot 100and 

Rhythm icTop 40 charts, amongothets, aswelD 
as collaborations with m ainstream artists like 
Fer gie and Akon. 

But· Mundial" ma.rks a return to his Latin base. 
While many songs arc peppered with English, 
there aren't. any co11abos or English-on ly tracks. 

1"he tn1th is, we make mucb more from our 
l.atinAmeriGID tours than the U.S.,"Yankeesays. 
'Many people think the world is only the Uni ted 

States, but we !comcl from Central America . 
South America and the Caribbean. The U.S. is 

more a market of perception,· he adds, noting 
that last year he played nearly 100 arena shows, 

most of them outside the States. 

three iTunes bonus 

cuts) and covers a va
riety o f genres. While 

i t features s traight
ahead reggact6n 
alongside gritty urban 

tracks on whid1 Yan
kee raps about life in 
the proverbial hood , 
it's also full o f dance
able, commercial 

tracks tha t could play 
on both urban and 

• • 
However, stateside~ 

Yankee is m ore of a 
household name than 
most Latin artists-a 
key factor in Sony's de
dsion to sign a deaL 
That recognit ion, cou• 
pied with a strong 
workt-thic, was the im

petus behind the 
launch of h is new 
women's cologne, 

DYamante, which will. 
be sold in the States 

·He tPlls us what he 
lilc:<'s in the 

fragrance, his ideas 
on the package, and 

he's extren1ely 
supportive.' 

-SCOTT BERG, 
FALIC FASHION GROUP 

Man with a 
thou5iand brands: 
DADDY YANKEE 

and Puerto Rico and throughout Latin America 

and the Middle East. 
• Different artists ha\'e different levels of in

vol\'ement." says Scott Berg, brand manager at 

Falic Fashion Group, which 01vns Duty Free 
Americas stores and pu ts ou t Yankee's fra
grances. (His men's cologne. DY, launched in 
2008.) "He is the best at that. He tells us what 
he likes in the fragrance, his ideas on the pack• 

age, and he's extremely supportive." 
For DY's introduction, FFG had a major TV 

promotion as wel l as in-stores in eight key mar
kets. DY was initially sold exclusively at Macy's 
and then carried in m ajor ch ains including 

I CPeoney and Sears, This time around. mar
keting for DYamante-whose 100-ml bottle will 

Ii 
AN APPLE A DAY 

The Blue Van ,s picked 
for f Pad duty 

retail for approximately $55-will be tied to 
marketing for .. Mundial," with samples g iven 

out at album events. 
•The women's (scentl will do e,•en better. as 

we'll get a big percentage of his female fans," 
Berg says. 

And the male fans should come from every
thing else, including the World Cup promo
tions, which will ha,•e Yankee spots- featuring 
his album cover and purchasing infom1ation
running on three networks. 

It's yet another example ofYankee"s savvy for 
everything cross-promotional, including the up
coming film that will,of course, feab.rre his m usic. 

"You know me," he says with a smile. "This 
is a. business." 
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BUZZ 
>>>WONDER TO 
HEADLINE HARD 
ROCK CALLING 
Stevie Wonder will 
headline the Hard Rock 
Calling Festival June 26 
in London's Hyde Park. 
The supporting bill for 
the 50,000-capacity 
show Includes 
Jamlroqual, James 
Morrison and Corinne 
Bailey Rae. Wonder has 
also been tipped to play 
the Glastonbury Festival 
on the same weekend as 
Hard Rock Calling. The 
other Hard Rock Calling 
headliners are Pearl Jam 
(June 25) and Paul 
McCartney (June 27). 
The festival is produced 
by Live Nation in 
partnership with Hard 
Rock International. 

>»PROTESTERS 
DECRY UPCOMING 
AKON CONCERT IN 
SRI LANKA 
Protesters outraged at 
an upcoming concert by 
R&B singer Akon hurled 
stones at a Sri Lankan 
private broadcaster's 
headquarters March 22, 
injuring four workers 
and damaging the 
building. Police 
spokesman Prishantha 
Jayakody says several 
demonstrators were 
taken Into custody 
afterward. The 
broadcaster, the 
Majaraja Organization, is 
sponsoring the show, 
scheduled for April In 
the capital of Colombo. 
The demonstrators were 
protesting the concert 
because the video for 
the David Guetta track 
"Sexy Chick," which 
features Akon, depicts 
women in bikinis 
dancing near a statue of 
Buddha. 

>»BIG BO1 SIGNS 
SOLO DEAL WITH 
DEF JAM 
After numerous delays, 
Big Bol's upcoming 
album, lfSir Lucious Left 
Foot: The Son of Chico 
Dusty,'' will finally see 
the light of day- on a 
new label. The rapper, 
part of t he duo Out Kast 
with partner Andre 
3000, announced on 
Twitter that he has 
signed a solo deal with 
Def Jam Records. A 
label representative 
confirmed the 
announcement. 

Reporting by Mariel 
Concepcion, Andre 
Paine and the 
Associated Press. 

Soul sister: SHARON JONES; 
inset: with MICHAEL BUBLE 

on 'Saturday Night Live.' 

Still Learning, 
Still Growing 
Sharon Jones & The Dap-Kings Jump-Start 
Promo For New Album On 'SNL' 

When Canadian sin ger Michael Bu bleasked 
Sharon )ones to joinhin1 for a "Saturday Night 
Live" performance of their song "Baby (You've 

Got What It Takes)" from his 2009 "Crazy 
Love" album, things kicked into high gear for 

her band, the funk-soul group Sharon Jones 
& the Dap-Kings. 

"Our fourth album was due in May, bu ta.fter 

the performance with Michael Buble and all 

• 

then the group has secured appearances on 
BET's "lbe Mo'Nique Show: ComedyCentral's 
"The Colbert Report."" NB C's "Late Night With 

Jimmy Fallon" and " Inside Scoop." and CBS' 
"Late Show With David Letterman" and "The 

late Late Show With Graig Ferguson." 
111e promo campaign is big on utilizing so• 

cial media: The band is giving away test press• 
ingsof ·•1 Learned I.he Hard \Vay" on its Twitter 

• 
the hoopla surrounding it, 
we decided to push the re
lease date up." the 51-year

old Jones says abou t the 
act's fourth sti1dio album. 
"I Learned the Ha.rd Way,· 
d ue April 6 on Daptone 
Records. "'lbankfully, the 
album was a lready fin
ished-we just. needed to 
get p romo going and a 
couple of things that were 
still in the wor ks." 

The new album is a de
parture from the group's 
last ef fo rt, 2007's "100 
Days. 1 00 Nights,· 

which sold 105,000 
cop ies i n the United 
Sta t.es, according to 
Nielsen SoundScan. 
W h ile "100 Days" had 
sassy lyrics and a raw, 

'If people con1P 
knocking on 

my door 
looking for my 
soulful sounds, 

then that's 
good. But 

maybe if Denzel 
does another 

movie, hP·n ask 
n1e to be in it.' 

page and recently hosted 
a Twitter contest to win 
concert tickets. ll also pro· 
vided its Twitter and Face• 

book followers with the 
c.xdusi .. ·c password to its 

al bu m presale , from 
which 15% of the pro
ceeds wi ll go to Doctors 
Without Borders to help 
Haiti and other disaster
stricken countries. 

The Dap-Kings also 
have their own iPhoneap• 
plication ; an exclusive 
Jones app is in the works. 
The band perform ed four 

shows at South by South
west and will start a world
wide tour April 10 in Paris, 
followed by London, 
Berlin and Am sterdam 
and two dates a l New 

-SHARON JONES 

bluesy soun d. "I Learned the Hard Way" is 
darker in subject matter, featuring songs about 
child abuse and relationships gone wrong. and 
more ambitious in scope, with a live orchestra 
on almost every track. 

The"SNL" performance was an ideal way to 
get the marketing campaig n for t he a lbu m 
rolling, according to Daptone GM cathy Bauer. 
"The performance was a notable part of the roll• 
out- it came from anotheI camp but it turned 
out really amazing," she says, adding that since 
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York's Apollo Theater, among other stops. 
When things slow down, Jones, who once 

was a pr ison gu.ard at New York's Rikers ls
land and had a small role in the Denzel Wash• 
ing ton film "The Greal Debaters," says she 
hopes to find time to pursue acting again. "If 
people come knocking on my door looking 
for my soulful sounds, then that's good- I 
pray m ore people come my way. Bu t maybe 

if Denzel does another movie, he'll ask me to 
be in it," she says. 

IE1I BY MONICA HERRERA 

BETTER 
OFF DREAD 
'Idol' Alum Jason 
Castro Keeps His 
Cool On Long
Awaited Debut 

It's been two yea.rs since Jason 
Castro ambled onto ··American 
ldol"-ukule!e. dreadlocks. 
stoner vibe and all. And while 
most of those voted off the show 
from seasons past have faded 
into obscurity or drifted into mu
sical theater. Cast ro, who fin
ished fourth, hasn 't been easily 
forgotten. Nor has his person
alty changed , which became 
dear as soon as he was asked 
a.bout his upcom ing solo album. 

• I'll tell you right after this 
bur p," he says, somehow 
charmingly, during a recen t 

visit to llillboard"s New York 
office. "I just had some amaz
ing barbecue on the way over 
here. Sorry, but it's definitely 
g iving me the heartbu rn." 

"Jason Castro." the singer/ 
songwriter's Atlantic Records 

debu t.. is due April 13 after 
being moved from No,·. 17. 
\vhich would have p itted him 

against big-name fourth-quar
ter releases includ ing 2009 
"Idol" winner Kris AJlen. uwe 

got a little overexcited when 
we set that release date," says 
Cast ro, a first-gene ration 
Texan w hose family is o f 
Colombian descent. 

To keep fan interest piqued, 
Castro released the five-song 
"The Love Uncomprom ised 
EP" Jan. 12: it reached No. 9 on 
Bi llboa rd's Digital Albu m s 
chart and No. 5 on the il\mes 
albums list. "\Ve saw that we 

didn't need to reactivate his 
'Idol' fan base." Atlantic senior 
V P of pop/ rock market ing 

Dane Venable says. "They've 
stuck by him this whole timt:, 
and now our challenge is to 
keep them excited and grow be
yond that core audience." 

C.stro spent much of2008 
exploring the option of sign ing 

_GI.O BALl=>UJ_SJ:_ 
EDITED BY TOM FERGUSON 

>>>DISCOVERING 
JAPAN 
Hard-rocking female trio Chat
monchy hails from Shikoku, the 

most agricultural and least 
populous o f Japan"s four main 
islands. But pastoral sounds a re 

conspicuously absent from the 
relsty, raw materia l captured 
on its five domestic albums, 

Chatmonchy1s current line
up debuted on Japan's under
ground rock scene In 2004. 

HWe used to drive to gigs all 

around Japan and d idn't have 
enough money for hotels," 
bassist Akiko Fukuoka recalls. 
" We tried sleeping in the car, 

but since we're all girls we 

had proble ms, so we started 

in 2005 deals with Sony Music 

Entertainment (Japan) imprint 
Ki/oon and Sony Music Artist s, 
which handles the act 's pub

lishing and live booking. Chat
monchy enjoyed Immediate 
success with the album "Mim • 

inarP' (2006) and has domestic 
career sales of 505,000 al

bums,according to SoondScan 
Japan. Current set "Kokuhaku" 
was re leased domestically in 

March 2009. 
After making its U.S. debut 

March 19 at South by Southwest 
in Austin, Chatmonchy plays 
New York, San Francisco and 
Los Angeles. Sony Independent 

Network gave 11Kokuhaku" a 

digital U.S. release March 2. 
bringing our sleep
ing bags to venues 

and crashing there 
alter the shows." 

She a dds, "We 
used to sell a CD 
we produced our

se Ives for ¥500 
( $5.60) for spend
ing money.'1 

Shikoku girl s: CHATMONCHY 

Salvation arrived 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net

wi th an indie (19 Entertain - aryfor a six-week tour support- fall in Love Again,• a spright 
ment passed on a deal after ing labelmate Matt Hires. At folk-pop number re.leased be-
• Idol") before finally settling on most stops, he played a second fore the album's date change, 
a m ,~tirights deal with Atlantic. daytime sho w at local high has seen a spike in interest.since 
which saw potential in h im as schools to reach his younger February, when the s hopping 
a touring artist. "That's a b ig fans and made appearances al Web site Overstock.com began 
reason why we signed Jaso n," hot AC radio stations. " It was a feah 1ring the single in a new 

Venable says. "We felt he could g rneling schedule.and it m ade national TV commercial that 
have a really solid, long-term me nervous for him just look• will ntn for thrt-e months. To 

career on the road. Onstage, ingatit: Venable says. ··su tthe date, the track has sold 108,000 
he's deeply emotional and con- fact that he's so laid-back m akes d igital copies . acco rding to 
nected with his songs, a, well it almo st bette r because he re• Nielsen SoundScan. 

as with the fans who come out ally t,ikes the work he puts into O n March 8, Castro unveiled 
to see him." his ca«-er day by day.· his nt>w single, "That's What I'm 

Castro hit the road in Janu- Castro's first single, 'Let's Just Here For," on a speL;aJ episode 

of ABC's '1be Bachelor.» strum -
ming his acoustic guitar as Jason 
Mesnickand Molly Malaney tied 
the knot He's not booked to per-
form on "'American Idol" this 

season- •tfthe invitation were 
extended, he wo,dd gladly come 
and perform," Venable says-
but Castro still has an opinion 
on departing judge Simon Cow• 
ell, who often unleashed h is 
wrath on Dstro for bringing a 
dorm-room am bience to the 
"Idol" stage. 

"Simoni.._ definitel y the voice 

of reason a lo t of times. but I 
can't say I ever took his critique 
as beneficial to me," Castro says 
with a laugh. "I always knew 
the kind of music I wanted to 

do, and that' s why I' m st il l 
going for it." 

Sony Music Artists (Japan) based Rock & Chicken-after The duo of O lly Knights and 
senior VP Sampei Yamaguchi the U.S. dates, promoting cur- Gale Paridjanian produced the 
is overseeing Chatmonchy's rent album "Las Consecuen- album themselves, and their 
U.S. campaign. u1 see a para- cias" (EMI Music). stripped-down approach has 
dlgm shift In the U.S.," he says. The album topped the delighted their new label boss 

"Kids these days have grown Spanish and Mexican charts in Martin Goldschmidt at London-
up with anime and manga, so Februaty. It's already out in the based indie Cooking Vinyl. "I'd 
they're more open to Japan- United States1 Colombia and love to take the credit for such 

ese rock." -Rob Schwartz Argentina, with further Euro- a great album," he says, "but 
pean and Latin American re- they'd recorded most ol It be· 

>>>SPANISH leases due this summer. fore we signed them." 
STROLL Bunbury describes "Las Cooking Vinyl is rolling the 
A Spanish rock scene fixture Consecuencias" as an ,..inti- album out worldwide follow-

since the mid·'SOs, Enrique mate, obscure" album, and ing its release in Continental 
Bunbuty Is settling In stateside It' s more subdued than pre- Europe (Feb. 26) and the Unit-

I following his recent move from vious solo outings. He says it ed Kingdom (March 1). A U.S. 
Spain to Los Angeles, a p lace marks the end of a cycle in his release is scheduled tor March s he approvingly calls "a 100% career, adding cryptically, "I 30. Turin Brakes is published • x~ rock'n'roll city.'·' want to bea more sexual and by Reverb Music. 

@~ Sunbury has toured North religious singer/1 With four top 40 albums 
M~ 
! • and South America exten- Bunbury's songs are pub- under its belt. the band retains .. o 
oa sively as a solo artist and, until Ii shed by Servidor de Nadie a healthy U.K. fan base and ~J 
5; Its 1996 demise, fronted Span- Editorial, administered by kicked off a 14-date U.K. tour ~. ish act Heroes del Silencio. He Clippers Editoria l. March 9, followed by April Eu· • i i~ kicks off a 21-date U.S. tour -Howell Llewellyn ropean dates booked by X•Ray 
~~ April 27 in El Paso, Texas, and Touring. Three weeks of U.S. 

it finishes up June 8 in Tucson, >>>ETERNAL dates, booked by Paradigm, 
~§ Ariz. While those are club gigs, OPTIMISTS follow In May. Goldschmidt 

~5 Sunbury is equally at home A decade after its debut album, says the label is actively seek· 

~~ playing stadium shows else~ "The Optimist" (Source/EM I), ing TV synch opportunities. ·~ where. In November, he head- was nominated for the Mercury "We've got a really good U.S. 
~~ 

lined Mexico City's Estadio Prize, London-based acoustic team in place." he adds. " and il'j~ 
~~ Azteca In front of 90,000 fans. pop act Turin Brakes has are hoping to get some Justice •a 
,iiJ: He plans to play European returned to its roots for sixth for such great lads.'' 
r< 
~~ shows-booked by Madrid- album "Outbursts." -Steve Adams 

with RUFUS WAINWRIGHT 

Perched at a table in a hot new East Village restaurant, Rufus Wainwright comes across as 
smart, funny and slightly queeny-three traits he's maintained during a career of shapeshift• 
ing. Wainwright, the son of folk singer Loudon Wainwright Ill and the late Kate McGar

rigle, rose to fame with a self-t itled album In 1998 and continued his ascent with 2001's 
11Poses1" but briefly detoured into drug addiction and almost lost his career. He emerged 

intact, and though he could've simply kept releasing lush pop albums, he decided to pur• 
sue more ambitious projects, among them an opera and a two-night re•enactment of a 
1961 Judy Garland concert. 

Wainwright's new album, "All Days Are Nights: Songs for Lulu," out April 20 on Decca, is 
perhaps the midpoint in the two halves of his career. The album is a glossy pop record that In
corporates Shakespearean concepts- a perfect m ix for a man enraptured with both the clas

sical and the current. 

1 How did you decide to adapt three 
Shakespeare sonnets to go along wlth nlne 
original songs on your new alb um? 

I originally approached the sonnets because I 
worked with Robert \Vilson at the Berliner En

semble on a sonnet play. which is still running 
as part of their repertoire. I IA'Tote 10 pieces for 

that play, and there were three that I really en
joyed playing myself. But the whole album is 
a cornp1ete ,i.•ork, and when t play it li\'e I'm 

going to play i t as a song cycle, with no pauses 
in between any of the songs. 

2 Your opera, " Prima Donna," has had 
$Orne ups and downs since it premiered last 

year. [The show was originally comm is~ 
sloned by the Metropolitan Opera In New 
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York, but the relationship was severed due 
to a creative dispute. It eventually opened 

to mixed reviews at the Manchester Inter~ 

national Festival in England.] What are your 
current plans !or the show? 
T he opera will be staged in London in Ap ril, 
then go to Toronto in June, and then to Aus 
tralia in September, ,vith more dates to be 

announced soon. I'm in the process of ham 
mering out the London pren1icre, because 
we had to switch directors and conductors 
for the show, But I am \'<try excited about i t
I ' m a b ig oper a fan , and I knew that was 

where I would probably be most satisfied 
with my musical prowess in the end. 

3 You' ve veered all over t he map mu• 
slcally, lrom pop to opera to Judy Gar· 
land tributes. Do you have one group of 
fans that follows everything you do or 

discrete groups for each project? 
My fans migrate from universe to universe that 

I conquer [laughs]. I sometimes wonder what 
wo,tld be too far for me to push them- maybe 
porn? Although some of them might like that, 
too. Seriously. though , they seem to go wher
ever I want to go, so I'm not ju mping off the 

Empire State Building any t ime soon. 

4 One place you've 1ndie:ated you might 

take your fans is Broadway-you've ex
pressed Jnterest In w rlt1ng a musical. Is 
anything in the wor ks? 

A lot o f peo ple have asked me to do a musi
cal. and I'd be a fool not to attempt iL A mu• 

sical is a great way to bring in a Jot more of 
mr epic, complex sensibilities, b ut also have 

a more commercial avenue avail
able. 'Ibere is such a promotion 
mad1ine behind those shows. My 
fantasy is to do a movie-musical 
and go to Hollywood, MGM
style. Not necessar ily a th row• 

back. b ut it would capture the 
same sense of utte r escapism 

those o ld shows offered. 

5 Would you ever do another 

tribute series, like the 2006 
Judy Garland concerts? 
No, probably not. I though t a lit
tle bit about doing Peggy Lee oruy 
because, in my opinion, she was 
actually the greatest singer of that 
era. But the Judy thing really went 

beyond being a concert or a DVD or an album 
for me- it was almost a n exorcism. I went 
through a long period of going to record ~1:ores 

wi th the intention ofbuying, like, the new Ra
diohead and walking o ut with "The Wizard of 
Oz." I though t I needed to just end it.all and be 
able to walk away. 1 lo,·e and adore Judy, but I 
wanted to move o n. 

6 In addition to all of this, you are also 
planning a pop album, right? 

Well, I'm not recording anything at the mo
m ent But I will say that I have learned that to 

survive in this business, you need to be strate
gic and tatiical. And I have a master plan, for 

sure. At th is poin t, I 'm doing the "awe and 
shock" as opposed to the "shock and awe," which 
m eans that I had to distract them with this very 

highfalutin . morose, sensitive, emotional album 
- and next, I want to bring the h its. 
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LOVE IS ALL 
Two Thousand and Ten 
Injuries 

Producers: Wyatt Cusick, 
Love Is All 

Polyvinyl Records 

Release Dale: March 23 

If Quentin Tarantino ever 
sets a movie in Scandinavia 
("Kill Bjorn?" ''Res.ervoir 
Huskies?"), then Sweden's 

Love Is All should be a shoo
in for the sound trac k. The 

band's third album, "Two 
Thousand and Ten Injuries," 
combines garage rock ra.w
ness with cute indie smarts 
in a manner not heard since 

t he all-female Japanese 
rockers 5.6.7.S's tore up a 
"Kill Bill" restaurant scene. 
Every song comes and goes 
in less than three-and-a-hal f 
minutes (and most in a lot 
less) as the band makes up 
in ramshackle charm what it 
lacks in glossy production. 
The song "Kungen" has a 

g loriously sunny '60s "ba
ba·ba" chorus over a new 
wave riff, "False Pretense" Is 
a punky reggae party featur• 
ing some gloriously unruly 

vocals from frontwoman 
Josephine Olausson, and 
"Never Now'' th rows some 

Blondie-esque pop sass into 
t he indier-than·thou mix. 

This should be more than 
enough to r ecapture the 

b log bun that followed 
the group's 2006 deb ut, 
'' N ine Times That Same 
Song."-MS 

THE WHIGS 
In the Dark 
Producers: various 
ATO Records 
Release Date: March 16 
Athens, Ga.-based roc:k act 
the Whigs may be from the 
South, but the group 
adopts a decidedly New 
York sound on i ts t hird 
album, " In the Dark." The 11· 
song set draws from some 
of the Big Apple's more es
tabl ished rock outfits, but 
st ill keeps the DIV feel of 
the Whigs' previous albums, 

The new track "Slack Lotus" 
swarms w i th distorted gui
tars and steady drumming 

that's reminiscent of Man
hattan modern rock min i · 

rnalists the Strokes, while 
the chorus of the title track 
sounds like a grittier take 

on the cat chy pop hooks of 
Brooklyn's We Are Scien
tist s. The phrasing from 
Whigs singer Parker Gispert 
on "I Don't Even Care About 

the One I Love" calls to 
mind the breathy, dramat ic 
delivtiries of Yeah Yeah 
Yeahs' Karen 0 . But the 
group d oesn't forsake i ts 

Georgian roots-on the 
bluesy "Dying," Gispert de· 

THE BIRD & THE BEE 
Inter preting the Masters Volume 

1: A Tribute lo Daryl Hall and 
John Oates 

Producer: Greg Kurstin 
Blue Note Records 
Release Date: March 23 

Hall & Oates have always been deemed a guilty listening 

pleasure based on their late·'70s/early-'80s string of 

omnipresent chart-toppers. On a new tribute album to 
the pair, Los Angeles-based pop duo the Bird & the Bee 
(comprising singer lnara George and multi-instrumental

ist/producer Greg Kurstln) deliciously Immerse them
setves into such Hall & Oates hits as "Maneater," "Rich 

Girt" and "Private Eyes.." Aside from arrangement up

dates and catchy synth touches, the Bird & the Bee play 
it straight as George fetchingly channels Half's vocal 
groove. Colored by Kurstln's Juicy keyboard backdrop, 
she smoothly moves her way through an electronica
drenched t ake on "1 Can't Go for That," a sweetly multi· 

tracked harmonic rendition of ''Sara Smile" and a lush 
version of "Kiss on My List." And the sprightly Bird & the 

Bee original that opens the set, '1Heard It on the Radio," 
expresses the group's love for FM radio as it pays hom
age to Hall & Oates.-00 
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llverys h is vocals w ith a hint 

of Southern twang.- LF 

FRIGHTENED 
RABBIT 
The Winter ol Mixed 
Drinks 
Producer: Peter Katis 

FotCat Records 
Release Date: March 9 
Based on the aftermath of a 

breakup, Glasgow, Scotland
based rock act Frightened 
Rabbit 's third album, "The 

ALBERTA CROSS 
Broken Side of Time 
Producer: Mike McCarthy 

ATO Records 
Release Date: March 9 
Brit ish transplant Alberta 

Cross' full-length debut, 
.. Broken Side of Time/' is a 
step forwa rd in cementing 

the Brooklyn-based band's 
place in American blues

rock. Taking cues from the 
folk and a l ternative music 

scenes of the '90s, w ith un· 
Winter of Mixed Drinks," of- dertones of American roots 
fers reverberating guitars to 
highlight tales of love and 
loss, Front man Scott Hutchi
son's prose depicts not only 

grief and confusion, but also 
the light at the end of the tun
nel. On the song "Skip the 
Youth," which slowly ascends 
into a flurry of overdriven, 

frenzied guitars and crashing 
cymbals. he pleads, "Skip the 
youth, it's aging rne too 
much." And with cheerful gui
tar riffs that reveal a f a in t 

glimmer of hope on "Nothing 
Like You," Hutchison croons, 
" She was not the cure for 
cancer/All of my questions 
still asked for answers/But 
there is nothing like someone 

new." Such lyrics add to the 
strength of the material: Any 
listener who has experienced 
the emotions associated with 

a romantic split should ap
preciate the album,- EC 

and a Bri tish b lues infusion. 
singer Petter Ericson Sta

kee's expressiveness lends a 
spectral q uahty to t he 
group's brooding alt - rock 
sound . Vi/ith the Quivering 
emotion of Neil Young in the 

strangled tenor or Jim 
James, Stakee laments on 
"Song Three B lues," "I just 
wanna live is tha t a cry." A 
fuming reinvention o f Al

berta Cross' folky roots (as 
heard on i ts 2007 EP "The 
Thief & the Heartbreaker"), 
"ATX" features slide guitar 
over heavy instrumentation. 

And the title track's w istful 
chorus breaks from dis
torted chaos, as if manifest
ing from the eye of a storm. 

Tempering heavier b lues-a l

ternative influences with a 
softer folk-rock feel. ''Broken 

Side o f Tim e" leaves an un
mistakable m ark. -CM 

DAVID BYRNE & 
FATBOY SLIM 
Here Lies Love 

Producers: various 
Todomundo/Nonesuch Records 
Release Dale: April 6 
Part art project, part all-star lndle 

gathering, "Here Lies Love" is David Byrne and Fatboy 
Slim's unusual collaborative song cycle about the life 
of Imelda Marcos, the former first lady of the 

Philippines. With a lineup of guests including Florence 
& the Machine's Florence Welch, Tori Amos, Steve Earle 
and Santigold, the 22-track tribute features a d iverse 

mix of thought ful ballads and disco-influenced dance 
numbers. Cyndi Lauper's giddy vocals on "Eleven 
Days" and R6isin Murphy's horn-driven "Don't You 

Agree?" offer the most lasting thrills on the album. And 
winning duets include Candie Payne and St. Vincent on 
the breezy "Every Drop of Rain" and Byrne's emotion .. 

al collaboration with My Brightest Diamond's Shara 
Worden on "Seven Years." At times, "Here Lies Love" 

wobbles as a concept album, and listeners unfamlllar 
with Marcos' story may not init ially understand the lyri

cal conceits. But it contains enough solid material to 
Justify repeated llstens.- JL 

ma 
MADLIB 
Madllb Medicine Show 
No. 3: Beat Konducta in 
Africa 
Producer: Madlib 

Stones Throw Records 
Release Date: March 23 
Veteran rc,pper MOOlib's newest 

album, "Madlib Medicine Show 
No. 3: Beat Konducta in Africa," 

is the artist's latest instrumen
tal opus in a series of 12 albums 
dubbed "The Madlib Medicine 

Show." In this ep isode, Madlib 

restricts himself to sampling 
African vinyl sounds from the 
early '70s- and m compliance 
with orthodox hip-hop doc
trine, each sample is buried 

in sacred obscurity. But the 
diversity of "Beat Konducta 
in Africa" borders on over· 
whelming, w ith about 78 min
utes of African funk, rock. soul 

and Atrobeat. On "Red, Black 
and Green Showcase," injec
t ions of half-second hip-hop 

SEASICK STEVE 
Man From Another Time 
Producer: Seasick Steve 
Rykodisc 
Release Date: March Jo 
Halfway through h is fourth album, 

"Man From Another Time," Seasick Steve confesses 
that his "greatest fear before I d ie is to turn into a bor

ing old fart.'' But that doesni seem likely, With a globe· 
trotting life story that plays like a John Steinbeck novel 
(or a John Ford movie) of redempt ion, the idiosyncrat

ic: 65 .. year•old troubadour (teal name: Steve Gene 
Wold) returns t o the United States following expatriate 

success in the United Kingdom. Full of blues and roots 
tracks, the new 13-song set lives up to its title. Steve 
channels the likes of John Lee Hooker ("That's All/' 

"Seasick Boogie"), Bo Diddley ("Diddley Bo") and Son 
House ("My Home [ Blue Eyes)," "Just Because I can 
[CSX]" ). And "The Banjo Song" is raw and dark enough 

to have fit on the "Cold Mountain" soundtrack. As plain· 
spoken a wordsmith as you'll find, Steve also sings. 

about John Deere tractors C'Blg Green and Yeller"), 
Oust Bowl blues ("Wenatchee"), jail yards and t rain 
cars with weathered credibility.-GG 
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vocals play ove r a rega l , 

echoing horn loop. "Jungle 
Sounds Pt. 2" makes use of 

an electric guitar, whi le 
"Atrican Map Watch" is more 
disco-flavored. And "Black
/ire" begins with an interlude 
championing Nigerian mu
sicians for p roh1b1tmg .. the 

musical masturbat ion of the 
Western World" from cur
tailing their creativit y. A ct

ing as a collage of African 
sou nds and r hythms that 

avoids coherence, the a l
bum's greatest strength l ies 
in its. authenticity.-EJN 

r:Asr nn:anm~m 
ANDREW LLOYD 
WEBBER 
Love Never Dies 

Producers: Andrew Uoyd 

Webber, Nigel Wright 

Decca Broadway 
Release Date: March 9 

Andrew Lloyd Webber's 
compositional style on the 
cast album for "Love Never 

Dies," the sequel to the wide
I y celebrated "Phantom of 
the Opera," continues to syn
thesize genres ranging from 
opera to prog rock, while en

I ightening listeners with its 
artful melo dies and expert 
craftsmanship. Setting the 

New York scene o f the musi
cal (which recently premiered 

in London) is "Th e Coney 
Island Waltz," which is char
acteri:zed by unexpected 
changes in rhythm and har
mony, and features musical 

heavily on Webber's song 
"Our Kind of Love" from "The 
Beautiful Game." The new 

m usical's lyrics may lack the 
narrative tension of "Phan· 
tom," but the rich harmonies 

and Tchaikovsky-like orches
trations are nonetheless full 

o f expression.-1S 

BRIGHT EYES & 
NEVA DINOVA 
One Jug of Wine, Two 

Vessels 
Producer: Mike Mog1s 

Crank/Sacfcfle Creek Records 
Release Date: March 23 
The reissue of Bright Eyes & 
Neva Di nova's 2004 split EP, 
''One Jug of Wine, Two Ves

sels," boasts four new songs 
that were recorded when the 
Nebraskan g rou ps recon

vened in 2009. (The set fea
tures the first new music 

from Brig ht Eyes since 2007 
album "Cassadaga.") When 
f irst released, "One Jug of 

Wine, Two Vessels" offered 
a healthy dose of modern
d ay folk. But the newly add
ed tracks are more ambitious 
and don't quite mesh with 

the o rig inals. Neva Oinova 
dabbles in new ext remes, 
as heard o n "Rollerskating; · 

which swells w i th bright in
strumentation, whi le "Some

one's Love" explores darker 
tones. Bright Eyes, mean
while, expands i ts o f ten 

acoustic delivery on "Happy 
Accident'' and " I Know You." 

phrases that recur t hrough- The contributions from the 

out the work. Beginning with Conor Oberst · fronted group 
a gloomy piano and building 

to a p assionate climax, the 
haunting love ballad "Till I 
Hear You Sing'' has a melody 

reminiscent of "Phantom " 
title ''Music of the Night." 

while the t i t le track d raws 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Ayala Ben
Yehuda, Me lanie Bertofdi. Erin 
Clendaniel. Mar1@I Concepcion, 
Lindsey r-ortier, Gary Graff, Jason 
Lipshutz, Connor McKnight, Evan 
J . Nabavi.an. Drm Ou@llette, 
Deborah Evans Price, Jesse 
Serwer. llya Skrlpnlkov, Mark 
Sutherland 

CRITICS' CHOICE•: A new 
release, regardless of chart 
potential, highly re-commended 
for musrcal merit. 

are r ich, fu ll arrangements 

that were only hinted at on 
Bright Eyes' previous mate
rial. And a l though the new 

music is strong, its departure 
from the original EP is d iffi

cult to get past .-LF 

PICK •: A new release predicted 
to hit th e- lop half of the chart in 
the corresponding format. 

All albums commerdally 
available in the United Suites are 
ehglble. Send album review 
copies to Mitchell Pe ters at 
Billboard, 5055 Wilshire Slv(i'., 
Seventh Floor, Los Angeles., CA 
90036 and singles review copies 
to Monic,;1 Herrera at 8 iltboarcf, 
770 Broadwa-y, Seventh Floor, 
New York. N:Y. 10003. or to th& 
writers. m t.he appropriate 
bureaus. 
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GYPTIAN 
Hold Yuh (3:53) 
Producer: Jmran Kyle Passard 

Writer: W. Edwards 

Publisher: STB Publishing 
(ASCAP) 
VP 

Not smce Wayne Wonder's 
"No Letting Go," which hit No. 
14 on BIiiboard's Hot 
R&B/Hip-Hop Songs chart in 
2003, has an underground 
reggae artist garnered as 

much attention in the United 
States as Jamaica 's owrl 
Gypt ian. His latest track, "Hold 

Yuh," which entered the 
March 27 chart at No. 78, fea
tures a basic Ricky Blaze
helmed product ion with a six• 

chord piano arrangement and 
a bassline that perfectly 
weaves in and out of the beat. 
"Gal, me wanna fi just squeeze 
ya, p ut me ting right around 

ya," Gyptian sings in h is island 
twang. "Me want a gal who 
can wine pon me. wit i t 
good/And make me feel i t , 
show me that you could girl," 
Just when Wonder decided 
to let go, Gyptian has taken 
hold o f alternative reggae and 

brought it back to li fe.-MC 

Im! 
ESTELLE FEATURING 
KARDINAL 
OFFISHALL 
Freak (3:41) 
Producers: David Gvetta, 

Nick "Afrojack" van de Wall 
Writers! various 

Publishers: vanous 

Atlantic 

Estelle's latest single, "Freak," 
,s an homage to the •gos. ··1 
can be a f reak, every day of 
every week," the U.K. art ist 

shouts repeatedly over a 
pumping, vintage house beat , 

before bo rrowing the ho ok 
from Soul II Soul's "Back to 
Life." The t rack is a clear d i
g ression from "American 

Boy," her bubbly, Grammy 
Award-winning hit featuring 

Kanye West : "Freak" is wilder 
and freakier, and ultimately 
appealing. " Every single g i r l 

should embrace their inner 
freaky freak," Estelle con
tends. Kardinal Offishall jumps 
in for a silly verse that adds to 
the free-form fun. "Approach 

w ith caution/Careful how you 
handle my drill," he quips. Es
telle's breathy commands on 
the song's bridge ("I wanna 
hear you say,'' she coos) serve 
as the cherry atop this club
worthy t reat.- MB 

rmm 
JAE-P FEATURING 
MANNY RUIZ 
Ella No Sabe (4:13) 

Producer: Jeff Carruthers 

Writers: various 

Publishers: Jvan Pablo 

Huerta Music/Digital Zoo/ 
Ancam Mus;c/On the Fifth 

(ASCAP) 

.Jae-P Records 

A few years ago, rapper Jae
P became one of t he few 
West Coast MCs to perform 

BRAD PAISLEY 

Arista Nashville 

Water (3:47) 
Producer: Frank Rogers 

Writers: C. DuBois. K. Lovelace, 

B. Paisley 

Publishers: vanous 

The long winter is over, and leave it to Brad Paisley to be the 
first to remind country devotees that summer's just around 

the comer. He co-wrote this delightful ode to warm4 weath
er fun with frequent collaborators Kelley Loveli,ce and Christ 

DuBois, and the song has a breezy, engaging melody. The 
lyric boasts Paisley's signature sense of humor and plctur· 
esque references, from il'lflatable kiddie pools to spring 

break partying. In each one, the common denominator Is a 
love affair with water. As Paisley sings, "'When that summer 
sun starts to beatin' down/And you don't know what to 

do/Grab your swimming t runks, Ice up that old Igloo/And 
drive until the map turns blue," it's hard not to reach tor the 

suntan lotion and your favorite shades. As with his previous 
h its, "Water" has an easygoing charm that should propel it 
up the chart-OEP 

T.I. 
I'm Back (3:42) 
Producers: TracksJayerz (Dexter 

"INF" Randall, Demetri "Price· 
Duncan) 

Writers: C. Harris~ D. RcndaJJ. 

D. Duncan 

Publishers: Crown Club Publtshing/Wamer Chappell 
(B/11), Beware of the Darkside (ASCAP) 
Grand HustJe/Atfantic 

The number of rap songs titled either "I'm Sack" or 
''Guess Who's Back" must number in the hundreds, or 
even thousands. Few hip-hop tropes are more tired 

than the triumphant return, whether it's from record
label limbo, self-imposed retirement or, in T.l.'s case, 
prison. Despite its well-worn theme, "I'm Back"-T.l.'s 

first new track since his December release- sounds 
remarkably fresh, with the rapper writing some o f his 

hardest bars in years. This isn't the calm, complacent 
T.I. of "Whatever You Like" or "Live Your Life," but the 
meaner, hungrier one from his "Trap Muzik" days. (It 

goes almost too hard In that direction.) While "I'm 
Back" makes for a strong statement , It's difficult to 

imagine a track this intense gaining much steam at 
radio or In clubs.-.JS 

almost exclusive ly in Spanish 

and also have his music d is
tributed by a majo r label, 
Now, he's back on his own, 
and the commercial opportu
n ities for Spanish-language 

rap that doesn't feature 
dance-oriented production 
aren't clear at this point. With 

his latest single, though, Jae· 
P takes a step in the right di

rection, "Ella No Sabe" has a 

stronger pop/R&B sensibility 
than the socially conscious 
work he's best-known for. The 
song- a sweet, w istful rhyme 
about falling in love with your 
best friend- even features an 

Auto-Tuned chorus. Jae-P's 
delivery is st ill a l ittle tough 
for the material, but the 
string•laden hook with singer 
Manny Ruiz makes it just 

catchy enough to work.-ASY 
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•A:id~id·UI BY DEBORAH EVANS PRICE j 

A Life Journey 
Amy Grant Delivers 
First Batch Of New 
Songs Since 2003 

Most ar tists signed to a catalog deal 
are conten t to let the label repackage 

thejr classic songs, toss in a couple of 
new tracks and tall it a day. However, 
Amy Grant has always been a creative 
overachie,1er. So m uch so tha t her 
March 30 rt.lease, "Somewhere Down 
t he Road" (Sparrow/ EM I Christian 
Music Group), e\•olved from a catalog 
project in to the singer /songwriter 's 
first a lbum of new music since 2003. 

"'The project just m orphed as we 
went along." Gran t says of the new 
album , which now features six new 
son gs, two pre,•iously un released 
tracks, a newly recorded ,·ersion ofher 
1982 cut "Arms of Love" and three 

recordings from the Christian /pop 
artist's catalog. "We used U!e original 
record ings o f ' Somewhere Down the 
Road.' ' Every Road' and ' Imagine' to 
set the tone for the rt"cord. Everything 
else just nestles in around those songs 
and, hopefully. makes a project that 
feels like a journey." 

Grant's musical journey began as a 
teenager "''hen she became lhe kad
ing face of the burgeoningcontempo· 

I 
'Idol' sales · 
boost: SIOBHAN ' 
MAGNUSand .,. . 

i MICK J_AG~ - r 

rary Christian music movement o f the 

late '70s . In the '80s, Grant became 
the first Christian artist to cross over 
to m ainstream pop success. Her 1991 
album " ~leart in Motion" has been cer
tified five-times-platinum by the RIAA 
and spawned " Ba by Baby." which 
topped the Billboard Hot l 00. 

AA::er 30 years "''1th \Vord Records, 
she segued to EMI Christian Music 
Group (EM! CMG) in 2007. laking 
her considera ble cata log with her. 
With th e exce ption of an EP last 
spring that featured two new songs, 
Grant hasn't r eleased an album of 
new mus ic s ince 2003's "' Simp le 
Thin gs. · Her last studio a lbum . 
2005' s "Rock o f Ages: Hymns & 
Fa ith ," covered classic hymns. 

Most of "Somewhere Down the 
Road" was recorded at the new studio 

that Grant and her husband, country 
artist Vince Gill, recen tly bu ilt at their 
Nashville hom e. Among the album 's 

new llmes is the poignant ballad " Un
afraid ." wh ich examines a woman's 
life in d ifferent stages from lover to 
mothe r to ch ild of an aging parent. 
"O,•ernight" is a duet with Grant's 17• 

year-old daughter, Sarah. "lttalks about 
if things happened overn ig ht, you 
wouldn't appreciate the process," says 

CUSTOMER SATISFACTION 

Gran t, who used one of her paintings 
as cover art for the CD. The set's lead 
single. "Better Than a Hallelujah," is 
No. 24 on the Christian Songs chart. 

"The.re's been an overwhelming re
spons:e from people wanting to hea r 

new music from her." EMI CMG di
rector o f catalog d c,.·elopment Bryan 
Ward says. ·' We more than doubled 
our initial sales f orecas t based o n 
strong rad io and s.etup for the record 

including all med ia, radio morning 
shows and events." 

Grant embarked on a promotional 

tour to reconnect with Christian radio. 
The label also launched an i'I\mes pre• 
sale campaign two ,veeks before street 

date, offering a rem ixof"BetterTha n 
a Hallelujah" as a bonus track. The al
bum was also preso1d o n Grant's site. 

Ward adds that a cam paign to at· 
tract more fans to Grant's Facebook 
site has "doubled [those numbers I in 
the last three weeks.· A special pro• 
m otion is also being done on Hearlt• 

Firs t.com, with giveaways of Flip 
cameras, journals and a G PS de\/icc 

in keeping with the album's •road" 

STONES SONGBOOK 
"Paint It , Black.'' " Beast of Burden" 
and "Gimme Shelter" had the top 
sale s gains after this week's 

"American Idol." 

the me. During the album 's release 
week, Gran t will vjsit radio and host 
retail in-~"t.ores in Atlanta, Dallas and 
Tampa, Fla. She' ll then hit New York 
to appear on "CBS This Morning." 
"Fox& Friends," CNN, ABC's "Night, 
line" and other media ou tie ts. 

All signs point to a strong debut 
for the album. A week before street 
date, Ward says the label ran out of 
CDs. "We're having to m ake some 

as fast as possible because the or• 
dcrs q,tadrupled," be adds. "That's 
a great sign." 

• DOWNLOADS SOLD 

• % GAIN FROM LAST WEEK 

After the top 12 "American Idol" hopefuls interpreted the Rolling Stones 
songbook March 16, a look at the subseq uent sales of the originals that 
were performed on the episode offers clues as to how this season's com
petition is shaping up. Dubbed the "s tandout performance of the night" 
by judge Simon Cowell, Siobhan Magnus' cover of"Paint It, Black" spurred 
the highest sales of any of the Stones' original versions in Nielsen Sound
Sean's tracking week that ended March 21 (11,000). Performed by Didi Be
na m i, the group's "Play With Fire" (a B-side that peaked at No. 96 on the 
Billboard Hot 100 in 1965) logged the greatest percentage increase of the 
week (up 737%). ~[ The 12 Stones recordings performed on the episode 
sold a combined 54,000 downloads in the tracking period, a 156% gain. 
All told, the Stones' en tire track catalog (including tunes not covered on 
"Idol") pos ted a 59% increase in sales, rising to 82,000 copies from last 
week's 52,000. - Gary Trust 
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Em;'3I BY CHARLES FERRO and MARK SUTHERLAND 

OnThe 
Move 
The Blue Van Scores iPad Ad 

Danish rock act the Blue Van might not have been 
nominated, but the2010 Academy Awards nonetl1c
less gave its s tateside career a boost. 

The band's anthemic, '60s-sounding "There 
Goes My Love" soundtracks an Apple iPad com• 

mercial that premiered during the March 7 Oscar 
broadcast. The track has sold 3,000 U.S. copies, 
with halfof t.hat total bought during the week after 

the ceremony, according to Nidscn Sound Sean. 

"The synch means getting [our] music out to the 
masses," Blue Van keyboardist Suren Christensen 
says. "We couldn't buy something this good." The 
iPad ad is slated to run worldwide for one year. 

T'he deaJ came about a fter another Dane-Sanne 

Hagelsten , East Coast partner at the U.S.-based 
Zync .\lusic agency- suggested the track. Hailing 
its sound as .. perfect for right now," sh e says Zync 

will work with the Blue Van on other synch oppor
tunities. I ts music has previously appeared on TV 

shows "Scrubs" and "90210." Another track, "Silly 
Boy." was featured in a 2008 U.S. campaign for 
Samsung's Behold cell phone. It has sold 13,000 
copies, according to SoundScan. 

Manfred Zlhringer, Blue Van manager and pres• 

ident of its Danish label, Iceberg Records, descri bes 

THE REAL DEAL 
Fans of Trombone Shorty don't mince words when 

It comes to singing his praises. As one dlehard devo

tee declares, "He's the real deal; cookin' with gas, 

grits and gravy. That man can p lay some music." 

Troy "Trombone Shorty" Andrews laughs when he 
hears the compliment "I've never heard my playing 

explalned like that All I can~ is I Just do what I do." 

What he does is p lay a gritty, raucous blend of 

rock, funk, jazz, hip-hop and soul. It"s a sound that 

Shorty has dubbed " supafunkrock." Fans and new 

converts will get a taste of Shorty and his band 

Orleans Avenue's musical stew Aprll 20 when 
Verve Forecast releases the group's major-label 

debut, "Backatown/1 

Produced by Galactic saxophonist Ben Ellman, 

" Backatown" reflects Shorty's childhood roots as 

well as the cultural and musical influences of the 

multiracial Orleans Avenue, whose members in

cludeOwayr,e "Big 0" Williams (percussion), Mike 

Ballard (bass), Joey Peebles (drums), Pete Murano 

(guitar)and Dan Oestreicher (baritone sax). All but 

one of the album's 14 tracks were e ither written or 
co-written by Shorty. Featured guests in dude Lenny 

Kravitz (whose band Shorty toured with in 2005 

at age 19), Marc Broussard and Allen Toussaint. 

''Troy is an accomplished jazz musician and skilled 
entertainer who has taken music to a completely un

expected place without fitting neatly into any boxes," 

Verve Music Group senior VP/GM Nate Herr says. 

"What we do Is Just another word for 'gumbo,' " 
adds Shorty, who sings and also plays the trumpet, 

bass, drums and keyboards. " We make different 

music f it In one mixture that has a funky and huge 

rock edge to It. I was brought up in jazz but my 

goal has been to use it as a tool t o create my own 

fresh sound." 

"Backatown" borrows its title from a local term 

for the area of New Orleans that houses the ~th 

Ward and Its Tteme neighborhood where Shorty 

was born and raised. That was where a 4-year-old 
Shorty marched in a street parade carrying a trom

bone that was bigger than him, spawning the nick

name crafted by h is older brother. 

kept playing," he says 

nonchalantly. 

Set to play h imself 

on HBO's ' 'Tren'le," the 
upcoming new series 

about post-Katrina 

New Orleans from "The 

Wire" creator David Simon, 

Shorty and crew have been tour

Ing since mid-February, a run that 
included a rousing March 10 show 

at the El Rey in Los Angeles. Up· 

t lval, Bonnaroo and the Playboy Jazz Festival. 

Shorty heads to Europe May 17-29 for a series of 

showcases and promotion. -Gail Mitchell 

Bearing fruit: 
THE BLUE VAN 

the iPad association as "'the kind of break that can 

put the band on another level.· He notes that the 
added exposure hclpc'<I the Blue Van sign with cana
dian in die label Awesome. The group is now seek

ing a U.S. deal. 
The iPad track's parent album, .. ·Man Up," was re

leased in Europe in October 2008. Self'.released in 
the United States in 2009, it has sold 1,000 digital 
u nits, according to SoundScan. The Blue Va.n's pre• 

vious domestic releases, 200S's "The Art ofRolling" 
and 2006's "Dear lndependct1cc" (both through TVI), 
have scanned 8,000 and 2,000, respectively. 

The band- which includes Steffen Westmark 
(vocals), Allan Villadsen (bass) and Per Jorgensen 

(dmms)- is ,~trrently touring Europe and plan
ning its fourth album, which may feature "There 
Goes My Love" as a bonus track. 

SECOND 
COMING 
The '60s British Invasion goes deeper 

than Just the Beatles, the Rolling 

Stones and the Who. Illustrating that 

point to full effect is the "British ln

vasionu DVD series. 

The first four volumes in the docu
mentary series focus on Dusty Spring

field ("Once Upon a Time 1964-1969" ), 

Small Faces ( "All or Nothing 1965· 

1968"), Gerry & the Pacemakers ("It's 

Gonna Be All Right 1963-1965") and 

Herman's Hermits ( "Listen People 
1964-1969"). Set for release March 30 

through Reetin" in the Years Produc

tions and Naxos of Amertca1 the four 

DVDs are available separately ($19.99) 

or as a boxed set ($79,99) packaged 

with a fifth disc of bonus material. The 
series was originally released last sep
tember in the United Kingdom. 

Each DVD features a host of vintage 

TV performances in their entirety, 

punctuated by reflections on the acts' 
careers and music by producers. song
writers, backing singers and the artists 

themselves. Accompanying each disc 

is a 24-page booklet of insights and 

essays by well-known rock historians 

complemented by previously unseen 
photos and other memorabilia. •·our 
goal," Reelin'CEO David Peck says, "is 
to paint a btoader and deeper p icture 

of one of the truly great eras in music." 

One of the more intriguing chap
ters is Springtield's. Her distinctive, 
melodramatic brand of blue-eyed 
soul powered a string of17 hits in the 
'60s including "Wishin' and Hopin' " 

and "Son of a Preacher Man." A 
hands-on artist and songwriter, she 
produced her own records before it 

was the accepted norm for females. 
But Springfield didn't take t he credit 

because she was " conditioned into 
thinkingasawoman ..• that it would 

t ake away from my credibility as an 
innocent little singer." More than 40 

years later, her enduring legacy can 

be heard in the retro-sou l of Duffy, 

Adele and Amy Winehouse. 

Springfield's former manager Vicki 

Wickham, Sma II Faces keyboardist Ian 

Mclagan and Herman's Hermits gui
tarist Keith Hopwood will be among 
the guests attending the "British Inva

sion" launch party April 8 at the British 

Consulate in New York. They, along with 

Peck, will reveal a few details about a 
second boxed set due in the fall and a 

third slated for 2011. -Gal l Mitchell 
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Billbear.i. CONNECT W ITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARKETPLACE 
For ad placement in print and online call Jeff Serrette 800· 223-7524/ jserrette@billboard.com 

HELP WANTED 

AWARD WINNING 
PRODUCER/SONGWRITER NEEDED. 

Can you write AND produce hit music for a professional 

album? Our music company needs a producer/songwriter 

capable of working with our music department to deliver an 

amazing album. We are looking for an individual or team with 

proven experience and credentials writing AND 

producing Pop, Rock, Hip Hop, R&B OR Country. 

Submissions require links to your demo, 

MySpace page or music page. 

Please respond with your link, credentials 

and contact number to: 

musicsubmission2010@gmail.com. 

NOTICES/ ANNOUNCEMENTS 

Is the NMPA Settlement 
right for you? 

The p roposed NMPA settlement regarding 

pending and unmatched royalties has been 

referred to as a "rough just ice" solut ion. 

W hile it is not a perfect solution to the com

plex issues at hand, it is a solution. 

However, there are alternatives. 

If you are undecided about opting-in to the 

settlement program, please give us a call. If 

you have decided to p ursue your outstand

ing royalty issues on your own, we can help. 

Please call us at 1-888-876-2711 

Music ROYALTY SERVICES 

CALL US TODAY AND ASK ABOUT THE -'1 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR NEW ADVERTISERS! 

- _ 1-800·223-7524 or 1serrette@b1llboard.com 
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HELP WANTED 

Exueme Production Music continues 
to grow and Is lookling to str,ngthtl'l Its 

LA .occ.ount mnr.agemt>nt team 'ollth 

dyn~mic: st.iff. 5 yetirs exprrrirnce in 

the cre.ltive/medi.'.) industry preferred. 

DUPLICATION/ 
REPLICATION 

co. ova . PRINTING. PACKAGING 

~ ~~~l:flf4.R 

/_~ 
~1000 ioo'b 

RETAIL RETAJ:L 
R.EADV ~EADY 
C:IC>S- DVDS 
ONLY ONLY 
$870! $990! 

TOLL FREE 1-800-880-0073 
WWW.CRVSTALCLEARCDS.COM 

DUPLICATION 
REPLICATION 

VINYL PRESSING 
CD ROM SERVICES 

DVD SERVICES 
FOR SALE 

PROMOTION & 
MARKETING SERVICES 
MUSIC DISTRIBUTORS 

AUCTIONS 
RECORDING STUDIOS 

REAL ESTATE 
INVESTORS WANTED 

STORES FOR SALE 
EQUIPMENT FOR SALE 

STORE SUPPLIES 
FIXTURES 

CD STORAGE 
CABINETS 

DISPLAY UNITS 

WANTED TO BUY 

BUYING ll&CORD a CD COLUCnONS 
PRIVATE COLLIECTION9 • RADIO STATIONS• 

DJ RECORD POOLS 

21ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E-MAIL: salH021centur,music.com 

John M. Jabra, President 

NOTICES/ ANNOUNCEMENTS 

DON'T MISS THIS VIRY SPECIAL ISSUII 
The centerpiece of this year's GREEN Issue will be a Hsl of top ways that 

tans,artlsts and businesses can go green In 201 D. lhe 11st will be best 
Ideas from 8llp8l'tS and artists, but lhe bulk ol the submissions wtl come 
from the general pubic The best and most sustainable Ideas wHI be fea
lurad In the 2010 green llsL This Issue Is always one of the mo&t popular 

of the Bilboard special feature editions. 
Calmetaclaf .. .-wl'CllrlPall 
DEADLINECLASSa'IEDllln:ll31st 

.,..,....... 1141814 4187/140ND-7U4 
Jw;:ztl fl • I --.cam 

PUBLICITY PHOTOS PUBLICATI.ON5 
INTERNET/WEBSITE t~ 

SERVICES $'~ 
BUSINESS SERVICES SOM$$ FORMLE 
MUSIC INSTRUCTION DEALERS~ 

BUSINESS RETAILERS WAN:TEQ 
OPPORTUNITIES WANTED TO 8UY 

COMPUTER/SOFTWARE CONCERTINJO 
MUSIC MERCHANDISE VENUES 

T-SHIRTS NOTICES/ 
EMPLOYMENT SERVICES ANNOUNCEMENTS 

PROFESSIONAL VIDEO 
SERVICES MUSIC VIDEO 

DJ SERVICES POSITION WANTED 
FINANCIAL SERVICES LISTENING STATIONS 

LEGAL SERVICES FOR LEASE 
ROYALTY AUDITING DISTRIBUTION 
TAX PREPARATION NEEDED 
BANKRUPTCY SALE EDUCATION 

COLLECTABLE OPPORTUNITY 

...... 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 
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DRIVE HIGH 

EPIC SUCCESS 

STAl'l TIME 

>>Returning for a fourth week 
<1top lhl? Billboard 200, lady 
Antebellum's ··Need Vou Now" 
ties the mark for longest -reigning 
album by a core country gto up in 
t he chart 's S4-year history. The 
set eQuals the four•week reign of 
Oixic C hicks' "Home" in 2002-03. 
(Four Eagles albums led the 
Billboard 200 to, fl~(' We('kS o, 

more between 1975 ""d 1979, 
a lthough the g ro up isn't w idely 
conside,ed a core country act.) 

>>Stone Temple Pilots t ouch 
down on A lternative (Vi('wublC' at 
billboard.b1z/ch11rts) at No. 39 
with "Between the Lines," the 
b.1nd's 20th cintry on th(' fist .ind 
first since 2003. The gtoup, 
which reunited in 2008 after a 
fivc•y('tU b,cak, rekast's its s('l f· 
titled sixth album May 25. 

_....... Re~d Ct-iart Beat 
5ji, eve," weeK dl 
~ b illboard.com /chartbeat 

Billb@ar•t 

Praise: Marvin Sapp Nets Historic Gospel Debut 
While Lady Antebellum's "Need 
You Nown returns to No. 1 on the 
Billboard 200 for a fourth nonconsec
u t ive week (93,000, down 1 J %), the 
big album chart news is the arrival of 
Marvin Sapp•s "'Here I Am"' at No. 2 
wilh 76 ,000, according to Nielsen 
SoundScan. 

It's not only Sapp's highest-chart
ing album, but the highest-ranking 
gospel album e\"er in the 54-year h is~ 
tory of the Billboard 200. 

Sapp ach ieved his former high
wate r mark with his pre\•iou s set , 
"Thirsty; when it hit No. 28. Until this 
week, no gospel albu m had gone 
higher ohan No. 3-a rank last reached 
by a gospel set when "God's Property· 
from Kirk F ra n klin's N u Nation 

debu ted a nd peaked a t No. 3 on the 
June 14, 1997, chan. 

Sapp's "Thirsty" spent 81 weeks on 
the Billboard 200 and has sold 712,000 
copies-an impressive n umber for a 

sition with 96,000 on the Dec . 11, 
2004, chart. 

Meanwh ile, Lady Antebcllum's 
"'Need You Now11 scoots back into the 
No. 1 slot with 93,000. l t's the fust time 

gospel set. I ts long chart 
run and strong sales fig
ure arc partially owed to 
its surprise smash single . 
"Ncvtr\Vould Have Made 
It." The tune peaked a t 
No. 14 on the Hot R&ll/ 
Hip- Hop Songs chart and 

remained on the lis t for 

OverThe 
Counter 

a chart~topping set has 
sold less than 100,000 
copies in seven months. 
The last No. 1 title to sell 
fewer than 100,000 was 
Reba McEntlte's "Keep 
On Loving You." which 
debuted atop the list with 

96,000 in the sales week 
ending Aug. 23, 2009. 

KEITH LO ~ 

~""~ 
56 weeks. 

"'Never" also reigned 
at No. 1 on llot Gospel Songs for 46 
weeks-the most frames at No. 1 for 
a single o n any of Billboard's radio 
charts since Nielsen BOS was estab
lished in 1991. 

"Here I Am" also tops ·rop R&B/ 
H ip-Hop Albu ms, zipping 90-1 after 

street-date violations forced it onto 
the list early last week. It's the first 
gospel albu m to reach No. 1 ~ince 
March 2002 when Franklin 's "The Re· 
b irth o f Kirk Frankl in" spent two 
weeks in th e penth ouse. Natu rally, 
Sapp also sits atop Top Gospel Al• 
bums- his second No. 1 on the list
with the best sales fram e for a gospel 
effort since Ruben Studdatd's " I 
Need an Angel" opened in the pole po· 

RAZOR'S 'EDGE': The Billboard 200's 
second-highest dcbut<:omts from the 
\/arious-artists rock compilation "'The 
Edge,· which begins at No. 4 with 
53,000. The 32-track Razor & Tie set 

features Rock chart hiis from God
smack. Finger Eleven, 30 Seconds 
to Mars and other~. The bulk of lhe 
a1bllm's sales were generated by a di
rect-response TV ad campaign. though 
the album was also avail.able through 
traditional retailers. 

Nontraditional retail, however, sold 
48,000 copies !or 89%) of the album 
during its debut ,veek. That share in• 
eludes on line and mail-order sales. Of 
the 48 ,000, 25,000 were sold onlinc

no dou bt a great deal through Music-

IVlal"lcet \~fat<:h A Weekly National Music Sales Report 

Weekly Unit Sales Year-To-Date 
DIGITAl DrblTAl. 

ALillJMS mWts· rams 1009 l{UD OllH6£ 

Space. corn, the site touted in the 
album's TV commercials. 

The set's 53,000-unit start is the best 
sales week for Razor & Tie since "Kidz 
Bop 14" arrived wi th 58,000 at No. 8 
on the Aug. 16, 2008, chart. The "Kidz 
Bop" series also claims the largest sales 
week for any Razor & Tic a.Jbum, when 
"Kidz Bop 1 o• debuted with 117 ,000 at 
No. 3 in 2006. 

For a different perspet.1iYe, "'Edge"' 
marks the best sales week for any non
" Kidz Bop" Razor & Tie .album in 

Nielsen SoundScan history. The label's 
pa·vious nort•'"Kidz Bop" best came 
when "Monster Ballads" moved 51,000 

in i ts debut week at No. 29 on the July 
17, 1999, tally. 

WORLO BEAT: St. Patrick's Day spurS 
its usual increases on the charts, mo:,.11y 
on Top World Albums, where six of the 
top 10 arc lrisb-tbenied sets (and all post 

gains). Even the Chieftains' Latin/Irish 
hybrid set at No. 1 posts a 1101-100-shabby 
second-weekdeclineofjtl.St 18% . .. On 
the Billboard 200, Celtic rockers Drop• 
kick Mutphys debut at No. 25 with a 
live set (17,000), while Celtic Woman 
!No. 49, up 14%) and Celtic Thunder 
!No. 80, up 11%)clairn gains. AINo.104, 
anotherCelticrockact, Flogging Molly, 
rehrrnsto the list with " Drunken Lulla
bies" (up 226%). 

!1.i.~\~~!'! 
Sow1d5can 

lOO'!i lOl-0 O!Alt6[ 
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5,666,000 1,459,000 20,677,000 OVERALL UNIT SALES YEAR-TO·DATE SALES BY ALBUM CATEGORY 

°""" lbisMli~Vur 

°""" 

6,090,000 1,648,000 22,593,000 

·7.0% ·11.5% -8.5% 

6,138,000 1,277,000 22,038,000 

-7.7% 14.3% -6.2% 

W eekly Album Sales ( Mi llion Units) 

30 

F M A M A S O N D 

Altou111 75,134,000 69,077,000 -8.1% 

Ditlt~lrackl 269,038,000 268,762,000 -0.1% 

Stott ~•tlK 305,000 431,000 41.3% 

lolil 344,477,000 3:ul,270,000 •1.8% 

Albu111 w/Tll.' 102,0 37,800 95,953,200 -6.0% 
'lric;lu~s trd. eq111vi,lmt album '-!lie~ (T'tA ) w.t.h IO tro:lo: cloYtTilo.,d:; eq111valcnt 
t0onel!itk.m1~. 

ALBUM SALES 

•09 ·L..----------"""'_.,s,,.1 .. rn .. 1 .. w.,90....,J 
'10 

SALES BY ALBUM FORMAT 

CD 

Digilil 
Vinyl 

Olhtr 

58 ,701.000 

15,936,000 

481.000 

15,000 

69.1 million' 

49,761.000 -15.2% 

18,768,000 17.8% 

540,000 12.3% 

9.000 -40 .0% 

Curreat 40,195,000 38,461,000 

C.~101 34,939,000 30,617,000 

0.,p(alal,,J 25,343,000 23,323,000 

CURRENT ALBUM SALES 

'09._ ______ ...::,4...,...,...,...,.eu..,o 

'10 -------38.5 millio"n 

CATALOG ALBUM SALES 

'09, 

'10 
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-4.3% 

-12.4% 

-8.0% 

N>ellcn So~c..n eour.H n c;urent or,~• ~ales; wtt~ln ttlc hr:.,: 1B l'(lOl'.lttos ot -1111 
-,bl m's relt'lt'.-e (ll morW for clai;siul .,....ir .111u nib\!~ 'ht~ trut sl8)· 1n the 
i.::,p h.;,lf cl tlla Blll>oud :ZOO. htl¥o't.WO:. r-.n ~, Cl.DUil. tttlllas o,dct thal\ 18 
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oame. Plu,, 11 

e 9 ' 
THE BLACK E'IED PEAS The E.N.O. • t Xll~SCOl'fll288?'J1Gl,H3.9e 

9 2 - GORILLA2 Pla~tlc Beach I Vi1(;111273UJ('J,PITOLll8ll8 ,:it = • 11 15 J USTIN BIEBER M'.f'WOrld (EP) • I SCt'!OOL'30Y•'FV!~'M~O 511kJlt'l5L~~-;, 013119.10.Jt,«J 99t ·- THE WHITE STRIPES Under Great W'hlte Northam Lights (Soundlrack) I = 11 ?Hl'!OMM'§Jl 1111',WAJINFll;s;i0S lll91! (£ 

" CD 14 13 KESHA Anlmal t !,:fi.40Sollll;l•U;A4jll')9,'Rl.1~(11,9i • LADY GAGA The Fame Monster (EP) t• --19 16 
ST'IF~MI.Jt,fFJl(mll.N'=J•RRYTIIEFflrER<;r.npf Dl~RlJ'/1':'!A 1 HR • 

011<115ilNo, loo 
!OIi loundlmlu 
with 19,000<0pi,s. 

14 7 - BROKEN BELLS e ,oken Bells 7 r.nt11!'AAIA S~~•/SntNUUSI(; 11,~ • 17 w ' 
2AC BROWN BAND The Foundetion [ • 11 'IIU.~ /91f;flfA l'll"lL>flHl•nM[ ~~---~fAILAlfll ~,mt/All 13.08 

!bf DVD r!leas, ot 
lbt lim (Maid! IS) 

18 ; - GARY ALLAN Get Olf On The Pain I &1c..i. Pl.lSln'ltl~ 0133G2JLWta fl 0.9tl 

17 12 12 LIL WAYNE R~birth I• I ,UH MfVJf't'!IJ'jlVfASAL WOl"'-"'l 012n1 ur.1A" ,13 9!: 

18 20 17 TAYLOR SWIFT Fearless a 1 tHGIA.l.(;11m£0W l1B.9t.I l+l = BLAKE SHELTON H iUbilly Bone (EP) I 19 10 3 fl(PR SE/WW(~ H OS. lhASMV .L( Sut-42/W',01 16.9!1 a 
20 22 22 RIHANNA 

Rated R I • ' SAPIOHJA.'i101373MNw-Gf19.9el 

prompt,11~ 
lncieas,forlbt 
allnim, w hl<h sold 
19,000-ili best 
fram,e Sincelbe 
we,kltldillgJan. l 
(20,000). 

• 27 " 
MICHAEL BUBLE 

Cta.zy Love ~ • 1 
1 , 3/Jr(Pfl;,S[ 5M733M'AAr1[1i1 '"OS. 1 e 98 (t,~ ~-IU DRIVE•BY TRUCKERS erg To--Do zz rooos,- n, ga -t! 78 131 23 ~ !~,~~~!~!;!IAUT~ 1, p rAr. 1u~~I The lwlHght Saga· New Moon • I 

TREY SONG2 
,_ 

~; . ; SOfl08001(/.-,H,A"'1C518N-4' "0 18.S'e 
Real1y • a 

DROPKICK MURPHYS live On l.Msdowno, Boston MA I r; 
!lrM'i:11 .. 8 Af0 ~1~"°'1• ll 9A ~ 

28 26 18 SUSAN BOYLE I Dreamed A Ore.am II t S'YWICl;llUIINl<,I. 511R;,<i,,1Sl).II~ P.1I.~ I 1 flPi 

~ 23 19 ALICIA KEYS The Element Of Freedom t • I ,'ilA (.11 -4871'lf!W.G f~: 9R 

m 
With u,ooo, irs 
lbe 1lbu111's ~est 
solts we•k sln<e 
Ch1151m,s, wben I 
shifted Zl,000. !ht 

"'-"' '°' this w,ek'sl4-1% 
lnaeas,! A$2.!9 
deallnAmaion•s 

28 " 2S ' 
CARRIE UNDERWOOD Pl&y On • 1 lt.'Alcl".A N~SHYlW H,9n!'t.!,Ul 1 ~ i? 

SOUNDTRACK Alice In Wonderland: Almosl Alice I --28 13 5 8UE1tl. 1/lUA 00~1Gli.f\'IAL1 ~~y 118 9t • 
HPl~ore. 

30 21 10 EASTON CORBIN EHl on Corbin 11 Mf~.(:UFIV NASMV-1H DUGu•ur.ta.11 10..911 

G 35 32 YOUNG MONEY 
We Are Young Money I tol.SH Mllfl(V'l.1'j1V(ASAL wnttwrn D1319!.'UPAII(; la~ 

32 18 30 SOUNDTRACK Crazy Heart 11 
'07Jf0~ S£a~MtJGH1 s;u,,uww~s, 11.s:e 

33 16 ' 
DANNY GOKEY My Best Days 4 19/JIICA ll'ASl1>'LL[ 60SSt!'SMN 11.SII 

34 36 ll ' 
SOUNDTRACK Ahlin And The Chipmunks: The Squeakquel • I f OX sno,1i11, IIO 1111.S~l = -33 13 JAHEIM Another Round I .! ,iTL~/lT'C 622l.83,1#1G " 8.si 

G 118 101 18 THEM CROOKED VULTURES Them Crooked Vultu,es 12 . Mr-·111HM'A~~- '"·-~--~ , • M 

37 " 112 CHRIS TOMLIN See The Morning • 111 S"'"'T"'f,R2l!tf.'5PA~R.....,tn l'\ (i) 

JOSH TURNER = 39 32 24 MCA PIAS+-..-ltH 013363.'l..'AC,lil 113 981 
Haywire I 

39 30 29 MARY J. BLIGE STRONGER wl1hfach Tear I ,.m~IA"ICl-l!Gfi'fH,l 013Tnfl!iA 113 U 

G '3 39 SELENA GOMEZ & THE SCENE Kiss And Tel l • I HOtlYWOOO onnis, 111 91! re = 
"' 24 9 RAHEEM DEVAUGHN The Love & War Maslerpeace I • U~8'.I1Vf 5~i~1JI O 17 ie • 
"2 31 21 JOHNNY CASH Amerleao VI: Ain't No Grave a AWHUCMl'l..o&I Hlfil1VIAYDU!94"1\J"vt. 11 li! • 
43 •o :l4 ' 

LADY ANTEBEL LUM l &(ty Antebelh,1m [ • 4 (:M>!lt)!.NAS!l'IILlJ (Ill,.~ 11!18 

Arter pertwming on 
Ille lt.lllhll 
"Amerianklor' 
iesulls sitow, h,r 
,IHJlnaimbswitl,1 
m11~•. lt!b•~ 
solts we•k yet 
(7,000) ond a"'w 
pe,k.llslotalso~s 
oowstand It 
9l,OOO. 

m 
Tbeband iso"' 
1~\,slh,s,t's 

em1u FLOBOTS 
Survival Slory " !Jll 'l!f:IS~t R~PUB-l.lC DU~/JM~ • ID.!! 

48 2911 1 JASON DERULO J&son Oerulo I 11 9H.I.Y.lA HEIC\ll tS 5·9n~ Yfi\l'INEA BAGS. 10.Si! ... 37 - IEI THE CHIEFTAINS FEATURI NG RV COOOE R San Patricio 37 ,.UR 31321JCOMOORO !!..98 

sl119~ "All Ille Right 
Moves" stilmmlM 
ll-15 on Hot TOO 
Airpgv1odll-lO 
on lb! ~llboard llol 

G 72 9' SOUNDTRACK Twil ight [Bl 1 .SUMWIHCHOP S-!tO'>l•lu.NTIC t.1!423•1Alj ,t 98 ~ ... <9 "' ' 
VARI OUS ARTISTS NOW 32 I f MMJNl'iCII.SAUZ<l~18~ ~USOIM MUSIC 1"1f; 98 

~ 
Songs From The Hearl I -$ 69 69 CELTIC WOMAN 

"' 
M~'4"ATT1,N !831.10,'8\G 11!-~8~@.I 

80 " 33 TOBYMAC To nighl .! - 'OolfrROtn 26371 (13.H) ® 

100. lwawhi~, Ille 
,111111 .. ~ • 19% 
increase and its 
b~htstclia1l1W 
sln<! Is 5'COlld 
week on lbt 1st 

THE BILLBOARD 200 ARTIST INDEX 1)1,M,Pft~ . '' "' 6-i, r!J C,l,SE'T\!Ea&w,Mf ,,, Km:it'l'QIESNEV • . .• • 139 D+WGHTRV "'""" ~CENT . .. , "' ""'""' "' 
CQl.l!!ECAII.LAJ' '" T1fE CHEmlNS ffil,n!IW, Dfi.tett.HUmER "1 
Co\t.lLA .. ,, , .. l!YCOOttR ... .... t6 J/ISONOERUI.O , . , •S 
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80 

81 
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83 

84 --
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71 
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73 

74 

78 
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et 

e 
0 
84 -88 
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88 -IIO 

91 

92 

93 

0 
G 
~ 
97 --100 

46 41 

51 45 ·~ 36 

55 .. 
42 54 

53 " 
54 41 

48 61 

S2 44 

57 Q 

34 

62 74 

so 37 

66 35 

S6 so 
61 51 

" 81 

T1 S8 

1, 5' 

19 S8 

11 49 

16 67 

13 69 

at) 65 

66 55 

75 66 

127 113 

69 52 

85 76 

98 177 

83 62 

93 " 
128 115 

67 64 

86 78 

69 26 

91 85 

95 53 

85 168 

81 53 

10 " 

9' 91 

'99 119 

17t 143 

141 152 

117 108 

90 40 

92 90 

103 102 

97 79 

ARTIST 
IW"Rl~"T 1, ,IO.JMDER 0I&Ul18VlNG \AIU (PRIC,;'J 
OWL CITY 
UNIV(flS.-... ~~Pl'!lr.tflt31•1•/IJMMG 10.98 
KIDZ BOP KIDS 
IIAZOR & TIE 89214 '111.SI 

JASON ALDEAN 
BFl<lK(" 90W 701 1U,8 

NICKELBACK 
IIQ~o;i~h"'Ul616028 181Hi 

VAMPIRE WEEKEND 
l(l'Z1'• 1Ut 
K INGS OF LEON 
MC~ 32712/11\IG 13 flel 

PINK 
l-UACf 31i7!19,'JI G 13.~, 

T RAIN 

JOHN MAYER 
(;Ql),IWS'.A ~3087'/~l}l!IY MU~ I~ 981 

JAY· 2 
MOC 111.1.T'(IIP !,t~'IA(; I ~g ffi 

SKIL LET 
Mto~ws~11c,,•A1t .1..'4t1C&19!1211AG 1398 

DAUGHTRY 
19.'i>.cJo U?u •R<..IG 1!-9! ~ 
ROBIN THICKE 
STA'I TRAII.MmASCXIP£ OU7DMGA 1 J 

THE SCRIPT 
Plf(IN()Gf~IC/£.:-.C 33450/SO~Y Mll'SIC 1 ?:98 

MICHAEL JACKSON 
lilJJ/fl"IC889W.'S~Yl.tlJ'S:.C 1•~ 
VARIOUS ARTISTS 
WOfl{H'.tlllS'fM•CM&NftllJY 62U1.'JL0 1•.&e 

MIRANDA LAMBERT 
COW~A N~~ll 4{3~•/S.'illf 12 98 

ADAM LAMBERT 
1t,IF(.J, $48011'101(1 1398 

MICHAEL JACKSON 
lilJJll'ICi6D67"/5Q'IIYMII~ 17!1tl 

BREAKING BENJAMIN 
110~1~'111'<100 00~$~R• 1R 981 @ 

MILEY CYRUS 
IIQ~l)"tll'(l00D(!4iliFX 10-!J.t 

DARIUS RUCKER 
(;APr0Lll'ASIIW.U BS~ ·1a.se 

ORfANTHf 
l.u/GH~f~ Ol3SO C'>4 g_9t 

EMINEM 

Oc.ean Eyes 

Kidz Bop H 

Wldo Opan 

Dark Horse 

Conll'a 

Only By The N ig ht 

FunhOUH 

Save Me, San F1anclsco 

eame Studies 

The Blueprint 3 

Smoke & Mirrors 

Awake 

The Bridge 

Leave This Town 

Sex Therapy: The Session 

The Slate Vs. Radric Davis 

The Scripl 

Number o nos 

WOW Gospel 2010 

RovOlutlOn 

For You, Entertainment 

M ichael Jackson's This Is 11 (Soun<ltt'tlcl<) 

Dear Agony 

The TI me Ot Our Lives (EP) 

Learn To Live 

Timbal&nd Preljenls Shock Value ti 

Beli&Ve 

• 
tJ 

• 
• 

• 
• 

• 

El 

• 
a 

• 
• 

• 
t 

11 

• 
t 

11 .. 
11 

• 
I 

4 

• 
• 
n 

Wt8"SHA!IV!Af?fAWA11f/lN1EA£(;0fl'{ 01216~'((;11. l .l.98 Relapse 

MUSE 
ri(UW-3 S21130",'WA'lll'f'I 81100. 18 9t ,.-, 

CELTIC THUNDER 
CELTIC Tt1Ui'I-Df~lltlt2•-'!ECCA 18...!Jt 
BEYONCE 
W-JSlt WOPILOICOlUMB!A 19'92,'s,OPM MJSIC 11 SB 

LUKE BRYAN 
CA?(OL 1'.ASHVl.U 6S8:n 118 Stl 

JOURNE'I 
COLUWSJ. 4093 U S't-1 @ 

SHINEOOWN 
n.k~TIC SH2•t f>.{I It 98 

DRAKE 

PETER GABRIEL 
A~At W>Jl!.l,0 I 115. ~8 

CHRIS YOUNG 
ff(:A !'/~S~'Vll-LE 181RJliMII 10,9a, 

PHOENIX 
IO'f~Ulf01'6'/illA6.SNOlf 11 98 

PEARL JAM 
W,Ol{(f~"l~IICII l214' 11..ie 

CORINNE BAILE'/ RAE 
CMr0L!lnn lt.98) 

DJ KHALED 
WT• 111, alS1 NiWll 17.Si 

The Res.is.lance 

l l 'g Enlertainmenll 17 

I Am ... Sa.sha Fierce tJ 

Doin' My Thing 

Journey's Gr'MlM l Hltg • II 

TM Sound 01 Madnoss • 
So Far Gone (EP} • 
Scratch My Back • 

Tne Man I Warit To Be 11 

WolJgang Amade\Js Phoenix 17 

B&ckspacer • 
The See 

Victory ,. 
~~~~Pu~r: ~ct 'COllAABIII. ~~0,•.som W.JSIC 11.9~1ee: Season One: The MU$iC Volume , • 

VARIOUS ARTISTS 
PLG!'E!oll (:1,1.(; H7Hi'Wo;io.cufltl 11 9t 

ONEREPUBUC 
W<lst.EY/llt~II.SCO?t 111~7,\J.i• 13.91!' 

PARAMORE 
rumo Di' FU,WW 518251)•,'~G 18.S~ 

FLOGGING MOUY 
SIDiONEO\JMY'I" W3 16 S8 -CD Ot;t>l (+) 

WOW Worship (Purple) 

Waking Up 

Brand Nev, Eyes • 

Live At Tho Greok Thoalre 

• .. 
II 

SOUNDTRACK Glee: Season One: The Music Volume 2 
• 

• 2[1T-I Cf)ITUR\' FO~ TV,'COLV,lBl~ B1i'05'S0tl1 W'IJSIC l 1.9t1 
KEITH URBAN 
CA'l'frOL ".a.511•11.tf 35151• lP. ~~ 

CASTING CROWNS 
!JE~Orl s:FltfJIR~U!olll)II 11)135!li,QNY M~IC (11 .,11) 

Defying Gtavlty • 

Unlll The Whole Wo1kl Hea1s • .. 

.JiWFS fOFllUNF & Hi',l, GUCCI ~tAtilE ... ...,,, " TOBVKOTH 16' IMIANOAUtABF.RT 70 
,II 190 Gt!NSN' IIOSES .. .. 115 JIIY·l •.• . . . 60 ll KILLY ........ . . le7 K.O l.Att. . .. .. .... 1.36 

FO\IIY£AflSTlb:JNS 151 
FRICHT[-ll:OMBBlf '" 

JC\\lf.ETTMaJTIIE 
IILACIOit'..ARt'S •. . m 

IJEffOl,lSC ..... . . . . frl 
Ll.\Y,\YNf . . ... 17, 1t7 6EAl:ttH(IUSE ..... 192 --· .. 26 ntE CAP1l,CWI l EX(IRS El\5fONCOIIBIN - 131 llfYOPl:E ••.. • . 81 8RE.\klltG 8EKJAtAIN ,,, .... .33 RAHt(M DEVAUC-tlN ... 41 MElNIIEf lOOA .. . 63 JMl llfflllfllX , ... 7. 17Z ~ME\' JOtlr4SOX .. 113 

NICKJOll"-S&THE 

.61.£l4K£YS • •••••. .17 
KIDCUOI . .. . 103 
~IDl:illl' t:.105 •.••• Sl WCUUJIIS ....... . .J ,., MEED ., .. u..soo..U.oe,:N ··-·- .53 .lJS.TIN8DEfl ·" Blt(IKENBEU.S ...... 14 w.~c»ii·· , .. CIIEFCEUet: ·cu:uiw1.reR 

ALICElltCHANS. . . . • 109 6IRIIMAlt ...... 162 BROQt:S. & c.Jt~:it . . ,94 J~!'l'l'CA.SH " -RfVIIJ'~ .. IQ$ 
GARY ALI.AN .•. ·" BU,,ct:REBEL ZA/;81i£1"'NMleo • .. 15- Ctl,STJ,IGtR(W.•~ ,., JAYEC\ILWIA· ... .. . 129 
KAISAI.LEN .. '" MOTMC'VtU:CUfl , 143 WKEBIWNI . ... 82 CELTIC'TWJ~EA .. 81.lY,CURRlllGlC-N ... lf.'9 

"'"""" '" TilfelAtt:mDPf,1,,$ .. B M!()l,\ELBU8LE CELTICWOtrAAM " ~111.IYCVIIUS ...... 74 tAMYJ.l!UG( .39 .21, ,2:1 uz·,11 

38 I Go to www.blflboard.b i2 for complete chart data 

DISCO&!SGIJITS ..... 157 ffYEflPA'.:ERDE.mf 
DJIWUO ..... . 91 PUOCH •. '" PflUIGA.IJRJR. 
DAAtiE " fL080'fS . ·" R™NTtFYGl,llfR'f 
DIWE•B'rTIILIC'CfJIS , 22 ROOGm ~t!ll.U' Jf. .JIM DAtfil'GC«f.Y .. 
DROFU~ MIJ!Plh'S i , FLl'l,\:.I.F . 

JOOFtltfltRS 
114 Sfl.ENAGOIA[l& 
165 lHESt.fNE . 

OOAI.LAZ. 

.. 
m 
·-"' 

" • 

T~JWHE.OIX 
DPmlEXC~ 

Ull,tlW, 178 

Mll:HAELJ.V.:l<SON .... 
•••••. 5&,.72,1116. 1•1 

ADl.ffilST'AATICfl 189 
NORM/ .ICMS . . toe 
JW!lflEY Ji3, 199 

,a)IGSOFLE~ 56 
K\ITlJSS 1911 

808 MAALfY,l,JCO 
lll'Ew.1.ILEJ!S .. ... ~07 

LJ.nY Nfft8111.UM 1 43 DAVE lilllITliEYiS a,,,m 
lADVGA.Gil. .. ... ..$. 13 ....... 110 

KW1A . ... ... 12 AOI.Ml.AMbERT •.••. .11 WOO.ml ....... 110 
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VARIOUS ARTISTS WOW Hils 2010 
W(JP'l·CUMSJPP(IY\Oii'f/l·INT{G,!1T'/ IC8S7J(WICMG ' 17 98 

TAYLOR SWIFT Taylor Swift 
IHG MACl!lrl[ 019012 1li.98• a-, 

KIO CUOI Ma.n O n The Moon: The End Of Day 
OlttAMOMG.O.M o\JMIVEAS~L MOTOW',1 Ql319S•it-•~AG )J 96 (t) 

FLOGGI NG MOLLY OttJnkon LullablOS 
~lllt/))IEDUW'.IY '230" 1J.S:t 

CREEDENCE CLEARWATER REVIVAL CtironlcJo TM 20 Groatos1 Hi ts c~w-Asv t-,"Ctweoffo 1; ~ n 98 

MICHAEL JACKSON Tho Essential Mlctiael Jackson 
!.f'C'lHIA(:V 9428N i011Y .WW.IC IIU BI 

BOB MARLEY Atm THE WAILERS legend: Tho Bost Of Bob Matley And Tho Wailers 
·uFF &'Jl'7,j/15lAND 4n ..J.tli-lJG,/IGJWG H3 te. ff ,i1@1 

NORAH JONES Tho Fall 
llPJf ~ n Ri?ff•1a1G n t 981 

ALICE IN CHAINS Black Gives Wa"J To 8 ttJe V'"'l6lll 6115A' /tAPnlJ4, 11J."9.B 

MAXIVELL BLACK1>ummers'night 
COIU,"!ABIA h UL'SONV MUSIC. 11.!18 £ 

BEBE & CECE WINANS Sti l l I 9lC31 16SfMAU.CO IHl8 

BRANTLEY GILBERT Halfway To Heaven A\1!111\G! Xlf"S 21~ 14.98 

NEON TREES Habits MERCUP:V Ol~ n"ftD,!UG 10.g& 

FLYLEAF 
Memenlo Mori Al-'Af(IC:10"E0•351MC.,. 13.9! 

GUNS N' ROSES Greatest Hi ts r GEH[N ror714~tf'! IIISCQPE 16 ~ 

VARIOUS ARTISTS Disr.eyMania 7 : Music Stars Sing Disney ... Their Way! 
WAU OISIJ£Y oo.:,s~ 118.91) 

ROB ZOMBIE HoHbllfy Dcltuxo 2 
t.000 & PffOUO 611791°/~0A~t:~MIII 1&98 

THE J IM! HENDRIX EXPERIENCE Are You Ex.periencad 
OPfRIE,'i,'C:E -!EM Off « U GAC'r" ~hi2•1&tHf ~ WU51C n 1 98 CO 0 '101 ti-) 

COLBIE CAILLAT Broakthrough 
ll~ '/H1$-"l RH UBUC Otl19'4i\JIMIG (IJ IUI ® 
TIM MCGRAW Souu,orn Voice ~ 
C1.;S18 1'9"521189111 

SOUNDTRACK StarStruck WJ.ll Dl611P"00!>1~~ f18fl8l 

AVENTURA Thel..asl IPHFNIKIM ! ~llll ~oeon'!;l)IIV MUSIC Ul'ill 14 9 H 

SWINDOE Swlndoo 
81Xlk--31lMU· (U AI 

VARIOUS ARTISTS 20m Grammy No minees l,lR,l,W"1Y 07RR!l,/~A!'ll0 l 1119t 

THREE DAYS GRACE Uh~ Starts Now 
JIYE4ti~!i.'JLG U .~ 

PASSION Pia$Sion: A.wakening 
$1.1$f;;ll-$ 0J1M'SPAHFP>W 17.9t 

MICHA~\. !!V!!~~ ll"s Time 
143~~Pfl2i! U'i'W'lll'Alml~ 8'10S. 118.. 9-lt! '+: 

SOUNDTRACK Hannah Montana: The Movie WAll Oliill£Y003101 [1!.9! 

JAMIE CULLUM The Pursuil 
't'!:i!\'( HllliUSTIOECCA 0136!>5"/Vt 113.91!l ti1 

RASCAL FLATTS Unstoppable 
tVi!ICST'l£CT!i02«14 1!.SII 

ABBA Gold - Greatest Hits 
IPOll'OOR51;007•'A&-',1 1lUlll• l2 98l 

50 CENT B~CM"O l Soll•Dostruc l 
SHAJVfA<"ffAM•l H.~~~ElllstOPE 01239.l",'IOA 13 !13 C.Otl~'D 00 

CHAYANNE No Hay lmposlbl~ 
SOflV MOSIC L• "l~ 61"971: l ' 9$ 

REBA Koep On LOYlng Vou 
~T~"'ST~UCK MOIOD.'V~ tOfW 18,!ttl @, 

SOUNDTRACK The Twilight Saga: New Moon: The Scor-e I SUP,1WIT?(l75•H )11911 

K.D. LANG Recolloctlon 
~0&1mx;11 ~~l:(61M'.l..<t~f'I IIROS Jg \!ti 

DEMON HUNTER The World IS A Tllom £1111. $ lATf ll63$7Cl,U ~)00 

BON JOVI Tho Clrclo 
tSU.lll) Qtl;00,'10,NIJ 139U(£ 

KENNY CHESNEY Gre&test Hits II 
80 , G~~Uo'&W~ l 11 "!lt l 

STREETLIGHT MANIFESTO 99 Songs Of Revolution 
Y,."ClORV 411 tta.9tJ 

MICHAEL JACKSON Thriller 
1~! (;.A(:V ltUC0/SO.:il'f l.lll$!C 11.921 

MICHAEL BUBLE Call Me Irresponsible 
1,3/REPll:.:S! 100l13,.,,'Mlt.! 'l 8:f!CtS. 111!-.9-8 

BLACK REBEL MOTORCYCLE CLUB Beat The Devil's. Talloo 
ABSTRA(;T Dll•GO ~ 57&' 1Vol.GIIA~T 13 9-B 

JUSTIN MOORE Justin Moore 
\IAI.OflYOIOO 10.98 

SNOOP DOGG Mal iCO N Wor.do, land ooor1vsn-tE 't'NfOJIIT'I o&r1,2•.ic,ljl'!·ol u.si·1 

SPOON Transleronco 
MEIIOE365" 159" 

LIL WAYNE Tha Catt8r Ill L (:~511 P.10,JfV' llNl\llMS,..L IIOTO'.'t'IJ 011fm ' ,\IMMG 13,981 

SOUNDTRACK Th~ Princess And The Frog 
WAU DISNEY 00~85 \~ 98 

BOB SEGER & THE SILVER BULLET BAND Greatest Hi ts ~ (;APHO l4l34 • (!6 9/h 

SLIPKNOT All Hope la Gone 'IQAO"IUtl•~11.61J'9:a:1 (1.U/!)1$ 
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genmted bV tht 
gr01J11'5 Narch IS 
inductiooinlolll, 
RO<t and 11<>11 H~I 
ol F,m, m~hl haW 
aid<d lllis 1lb111>'s 
IS%91in. 

mJ 
Ukelhtalum II 
Na. ll, this ... also 
prolil,hom1NiJtb 
l50V1)-, 
~~y7l%and 
rehlrnlnv 1,lht 
1,11v lor I ht f•~ 
lilltinnt,,tylwo 
mootll5. 

mJ 
Forme<I lo l99~ tht 
Jam band reacht, 
Ille Billloa.rd ZOO 
lor lbe lir~ lime. 
Pl!vlOUlty, tht ad 
bad only 1!ichtd 
Ille Ele<trom" nd 
lndepe'11<1ll11J1111 
tallr.s wllb •s.nor 
8oombor" IJI 1002. 

n,, llbum's lllllb~ 
Jumplsenabl<dlry 
a tiny incrsst ol 
les, lllan 1%. In 111 
ottw,<1 lllett,t,, 
wher~ aW!ran 
allumSiiles ire 
down by 7%, evtn 
111e,malh!llg,IM 
result lo big move,. 

ii 
lbrnldobLU,. 
lht tba~ (ind re· 
entmlleatsffter 
Albums a't No. 6, 11P 
114%), aided bl• 
$1.!H,.Jln 
Amazon's H.Pl start 
and a i,er101m111Ct 

on "Th!Elltn 
ot6eattes St.ow" 
(lbltbll). 
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G 200 193 

178 ., -
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188 !BO 147 
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ARTIST 
IWl'RI~.., 1, ,IOJMDER 01&Ul18VlNG \AIU (PRIC,;J 

FOUR YEAR STRONG 
! Sul!Ar"OElll/0£(:~'1'0.\.~ct:ll/t. 'lffllS~L MO"O'WM ~13890.UWAG (10.9!. 

CAGE THE ELEPHANT 

FRIGHTENED RABBIT 
fnC•l l\flM• 1• .98 

FIVE FINGER DEATH PUNCH 
PR,OSPECl mtHM-100' 13..flB 

Enemy 0 1 The World 

Cage The Elephant 

Wlnt9r 0 1 MbtM Drinks 

War IS Tho Ar'ISW9t 

41 

17 .. 
JASON MRAZ 
~~ .l..'l,'TIC •~&508' /ol.G l!S8 .8' 
VARIOUS ARTISTS 
Ull,\lli"W.FIS~l,/ZO',IBA 2fliHr'SWV MUSJC 111 stl 

w e Sing. wo Danco. Wo Sto.!il Things. • a 
N0W 31 • 

DISCO BISCUITS 
IHA',10 NOIWG.S~l1 l111l<l 15 ~8 

MARIAH CAREY 
15L~~"tl 013226'/ll)JWG 1 i , 8 

JAY SEAN 

CHRISETTE MICHELE 
!ll;f .fA',1 f r,; 11111r~1w.i J ~A {£1 

MOTLEY CRUE 
Y-.J lllY :W.,'ltLlvt~ SlVU 13.!18 ~ 

BIROMAN 
CM!! MDnV,\JMl'll:RMIL l»fO\ltlil 0!309G,,~ •,1ft(; 3 !It fi) 

THE JIMI HENDRIX EXPERIENCE 
l r.l'L'IIEllcl l!HlUROOLl:(;~~ 6216-i "o'&Om UJSIC 11.!I!. CO IWD 

FOO FIGHTERS 
~OSWW. /RCA3692J•.'MMG 11.98 

R. KELLY 
Jl'IE 3H311r.JtG 13.9B 

TOBY KEITH 
St-,QW 000-UNRS~. Ct27 r.e; 98 

PlaM I Anlhom 

Memoirs Of An Imperfect Angol • I 

Alt Or Nothing " 
Epiphany 

Greatest H its .. 
PriceleSS II 

The Besl Of SaQe II • 
Elec tric L3dyland El 1 

Greatest Hits 11 

Oejarte De Amar 14 

Unf il led • 
Amerlcan Aide 

LltUo Bit 0 1 Everylhlng ,. 
Big Whi&key A nd Th~ GtooGJ"ux King • 1 

P1NK FLOYD 
!IARVF.61 $•A~$ 111'31'(:ol.PHot 81!t 1ll St.I Dark Side Of The Moon • 
JI MI HENDRIX First Rays 0 1 Tho Now Alsing Sun ... 

• • 
HPf'llfllCE l!ErlDRIJ"JnG~ 6?1li",'f.0IN U.l~IC 1ue co IWD ffi 

JAMEY JOHNSON 
W1FIW"IVW.~l-f\llU.eo11~l J • •l;Wfi,II 13- ~A 

JOAN JETT AND THE BLACKHEARTS 

JOSH THOMPSON 
l'.:OWW~J. N~'ALL! MS~IIS.'Alf ~ .91!) 

JOANNA NEWSOM 
oi:u.Gt:1rvuo• 24.9-8 

MICHAEL eveLE 
1 U 'R~PfUSf. 4Ut •w~lill~ll 8R!JS. 1t.9t 

THE JIMI HENDRIX EXPERIENCE 
l l"tb!ll~llef l!HllWrXJLtG~CY C21»•,'$(Jf1Y IIIJSIC 11.U CO-IWD l..i 

ORIGINAL BROADWAY CAST RECORDING 
OECCU!10.,,D"-'AH ~N82.'NCCA 11l.9$ 

THEORY OF A OEADMAN 
804 61W 4-~ 0AD111~fl11EA U .st (_., 

ORIGINAL LONDON CAST RECORDING 
flEAtlY l!SHUL OH~M[ CC~ 29 $8 0C 

T HE CANADIAN TENORS 
OECCol.&13504 16f,18 

THIRTY SECONDS TO MARS 
IW\ll)!f!Al/YA(;-~ 65111°/C..Vf'Ol 18 i~t 

CREED 
WIMO--OP 13,03 9 fl;S CD DVD 8-1 
PASSION PIT 
fRfllC'"l~!SS 43886.'COWW&J. n !l:e 

That Lonesomo So ng 

Greatest H its 

We.y Out Here 

Have One On Me 

Miet,ael Hubie 

Axis: Bold As Love 

Wicked 

Scars & Souvenirs. 

Love Never Dies 

The Canadian Tenon; 

This It; Wat 

Grciatest Hlls 

Manl\CIS 

Greatest H its 

OatJghlry 

Pleces 0 1 A Real Hearl 

Who I Am 

Encore 

NOW Th&t's Whi!t I Call Love 

Teen Dream 

Kris Allen 

# 1 s .. And Then Some 
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• 41 

• I 

• 1 

• 21 

• ... 
• 

El 16 

II 

16 

II 

Amorlcan Saturday Night I 

One osklmO 

Tri-Po lar II 

IIIS WOII .Q 

Aevolallon • I 

One• X • 

OCflll(NE8AILfYAAf .90 
RIIStAI. flAi1S . . . . 130 

THESC1111"T 6J 
JA:YSf.AN 169 

S"fMETL(jHlWMffSl'O ,., 6'.fJ'. W.S~ OME:Tif: THET'A'llGlfl"WJ:A·.r\\' 
wt.lSIC'l'Ol.l.lME 1 ,t2 MOOl'tlHESCOAE 13~ 

GUf;S(AS,:t.lQl!E; TIE 

nlMI Oil)'S GfV.CE ,zs.~ 
lO 
50 

TIIJ8.\l.MlfJ 
roen•AC 
CHRISTOKIN 
TFIAIN •. .. 

U0W32 , .. '8 
UOWDIAT'SWHATICM.1. 
LO\'{ ,.,,,. 191 

W(J\'l'GOSPEL2010 . b9 
',\\lWHfl'Sa:>10 .•.. I01 
WOW \\'ORSIW lPUllf\.£) 

'"'" ..•.. IM 

REBA 13~ 
At!NIWt. 20 
DARI.JS Rl,ICkFR 7.!i 

S,U ... . . 6, 163 
SMICTI.ISflE~L ..• . .188 
1.(!llMlfSM'P .2 

808 SE-SER & THE Sl~VfR 
BUW H .\XO ,149 

Ill.AKE SHELTON •. Jg 
SffltSIJWN . . ... 8-4 
st:KF\IFPIES • •• 197 
SU.1.ET . . .. 62 - "' StlOCf'OOGG 145 
SPOON 148 

ID\00.~'FT 1,811)1 
SWIIIJOE 113 MllSICYOU.IME2 '9i 

H.AmNl"()ffl".IJLI.' Tt£WCOOOt:ED 
fHE UM ....... 126 VWUflES .. .... 36 

TlfH''flltCESSMIO f lfiRYCfAOEAaMX . 

s~~~·: :::::m R~·THQ:"e"" ··:': 
T\'il~Kf . , . . , . , '7 TI!fm' Sf(:O,'«li TO 

•••. .. 31 

ffl£'fSOIIGl . • 
JC(;ffflJIWER . 

. .511 
•. 2.4 
. . 311 

~ Tll T\\'11.1:;HT SI\Gl\- W.R:S 11}3 CAARf 1Jl41ERY.'00D 28 
.32 NEl't'MDOO .•... .2J JC5tl TIIJMPSOH .. . U S KmH 11U!,P,W • • . •. 99 

1d,lA~:;.;&~1i? ,,. 
IJ$NEYUANIA 7". MUSIC 
SWtSSl»GDIStEf.. 
tHlf! WI\VI . 1lc1 

• . • . ... !IJ 

M EtGE . ........ . -4 TIEwtNTESTIIIPl:S ,11 
tiO\~ J I 156 TilY.'lll • . .. . ,188 

6E8E&Cta:Y.VMS . . 111 

ROB!O~lHlE 

" l1 

.... 117 

Data fo r week o f APRIL 3, 2010 I For chart reprints call 6 46.654.4633 Go to www.billboatd.b iz for complete chart data I 39 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net
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Billbeartl,, 

B1u To-Do 

live On lan:sdowfle Boston MA 

3 I • Cm:vHeart 

4 3 50 BROKEN SOW 7837 ... Wide Open • 
• ' IO VAMPIRE WEEKEND Cl>nlra 

JCL~?9· u_'!le 

8 ~ 3 
PETER GABRIEL SCrQICh My 8a(;k, 
RE~L WOIIUl 1 18 ~ 

7 10 .. PHOENIX 
t<IYJIIUTEl}105''GlASSliOrE 11.91 

W(l(lg;,-ig Amacreus F>hoerli:t 

8 & ,. PEARL JAM 8ackspacer • 
I.HilO(EVWflfNCH 8274' 18.98) 

II • a 

G 
11 

H 16 

e 29 

G 33 

GI 
211 18 

30 J-0 

31 26 
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"" 21 3 

38 28 2 

37 14 1 

38 38 47 

40 

41 

42 

44 

49 12 2 

47 32 

49 23 

G " 1$ 

90 ., 20 

DJ KHALED 
we T•f IUSTl,OH El ) 17.W.L 

\lictOfV 

THE XX "' 
Uve Al: The Greek Thea.Ire 

Stilt 

Halfway lo Heaven 

Swindae 

The T"'•ilighi Sa!W new Mooo: r~ Score 

99 Sorigs 01 Revolution 

Seat The Dew's Tattoo 

transrerance 

C3'Je The Etephan1 

Pranel "tilhem 

MOTLEY CRUE Gtea1est Hlls 
MOltEY 3Ul' ELE\'VI SE\'flil 3 9!1J 6; 

JOAN JETT ANO THE BLACKHEARTS Grea1est Hlls 
81.A~H[Afl'f ~70' 12 '98 

JOANNA NEWSOM Have One On Me 
l)!'IAliC.ITV3S(I• 2498 

JAMES FORTUNE & FIYA Encore 
f,IAC:,,:S\IOH :iQ/lWOAllYNII)! 1~sa1 

BEACH HOUSE Teen Dream 
SIJQPOF>e4S' 1~~8C0·(Wlffi 

ONE ESKIMO One e9:im0 
~hl-'iGRl·l .. 1011)4(1' 9.!18 

VARIOUS ARTISTS Tango: Varia'lians 
RfflllO CUSTOU PAOOUCTS 1!-111.!i EX STARRUC-:S 1i.!l!-
MUMFORD & SONS Sigh No More 
G[lffiULU,I or TIit ROAD 01 Dfl GLASSll.'OTE 12.U 

VARIOUS ARTISTS Good or Kast.ville 
SOtlV .wt.JS~ CUSTOM .WARJ:Ernu; GRC",JP SJ:!ll E:<STAR&UC,:S i l.92 

DJ ENFERNO Ultra 0!Jlce 11 
UIJRA 2317 le.9!f 

COLT FORD Ride ThfOu(Jh The Gounlr!( 
'-\':filA&t: Jct S 1001 fl&.98) 

TEO LEO ANO THE PHARMACISTS The 81\ilall:sl Brl~s 
UATAD!m 909' \4 '98 

JOHN HIATT The Open Road 
»fW'IIESI8182f1798 

TITUS ANORONICUS 
JIL ~n- I~ 118 

SAM ADAMS 
!ST ROtl.U/0 Ol&fTAL EX ~ 116 

SILVERSUN PICKUPS 
DIIN6£R"Wl:DOJ~• 1!,geI 

THE WHIGS 
!\To~• S'!! 

YEASAYER 
SECRnt,'({:AKAOIMI ?1{1 ' TS ~8 

TAMELA MANN 
TM'fl~ol,SN g13~ 14 flfl 

ALKALINE TRIO 
HFA.RT & SklJU a,a,.S• f (IITAF>tl 16-9R @ 

THE MORNING BENDERS 
• 1 56'",ROOGH TRI\Of U !18 

JOE 
563 00005-~EOAA t1H8J 

FROM FIRST TO LAST 
RIS[ QB2(12.98 

OF MICE & MEN 
RISE 089 1298 

CITIZEN COPE 
M ltmll.TER01• 9.S8 

PAVEMENT 
I.\A.T,'.OOR'900• ll '98 

J1MMY BUFFETT 
UAH.8DAl 212~ 14 9@ 

SOUNDTRACK 
t1::i'l t ~eamo(1698/ 

The Monitor 

Boston's Boy (EP) 

Swooo 

In Tht Dane 

000 BLOOll 

Toe MaS1er Plan 

Big Eel><! 

Throne To The Wolves 

Of Mice & Men 

The Ralnwa1er LP 

Ovarantme The Pasl 

me Hango~er 

J 

Wond<tu19Wballht''l"'6JJ!il'1Moo1" altluffi lsdolnJ1alHo.ll on r.J 
!1111 Compiotion Albums? (lH cblll, right.) tt'il ~udgel llidacy 
clmicll !Olllp/lal~n Iba! "11'111 olllcill "lwiliglil" cotnpiJlloo 
plfil, bCII mtd1ly k . ... by Ille b/an,rs Ollffl. Tile CD Clflios 
, fill 1111c, ol $5.!l'J whllo lhtdi9il1hlbwn go,s lw $1!9-In lhe 
wolt ol tht ,...,. of "llew Hooo" oo Dl'O, this s,t b,. by ltJll 
with Ill 1le.st Sll,s WHI l'l (l,000 <Ollie>). 
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LADV GAGA 
SRl:At.!Llht"-ONll\'(,(:HfftRY1;<1Ef_ ltl'f[R:SOOPE 15" 

Tille;; § 
Plasllc Bea<:h 

Sr'Oken Bells 1, 

i:,~ll.~ i~~ c~~0
13
~ED VULTURES Them CtookedVLilures 36 

THE WHrT'E STRlPE.S l.h(ler Grea.l Whtie florilem Li'$1ts {Sut!Mlrac~ 
THllltl MA_N "11VINER 8ll0$. ti] 

MARVIN SAPP 
1/tRl"IY ·JLi 

FLOBOTS 
Ull.l\'[RSM. R?:PUBUC WAG 

~~: L~~!f\'ECHERRYlllEf: ltlTERSOO:~~ame MOllSter (EP~ 13 

~ · N DOE Swlntfoe 123 

FLOGGING MOLLY 
S.1llEONflnJPdrAY 

~~~!!.~er~~,.,~~t. MOl~,,,., .•UMR'.i We Are Young Maney :Ji 

THE XX 

~II! a~ ARTIST 
! I J ! I AP'!I-.T 01$1:il'<IIJtll!IG .,liAf 

VARIOUS ARTISTS 
R~70A & TIE 89303 

JIMI HENDRIX va1revs 01 Neptune 
Ell?UIIENC.E HENC>illX.lEaA.CY 6Hl!o6"'SO!iY MUSIC 

:,~w:.!\~ l~ AR~:~::~ Nor'1tm Li!lhts (Swndrack) 11 

~:t?:e~!f~a-!M~~~f H'!t'S Live On. LansdoWtle, Boston MA :-26 

MARVIN SAPP 

BROKEN BELLS Broken Belts 
CO.UI.IBIA 5~.US•,S~'I' ML..SIC 

• 1,!'~~ ~s7'~~-... v 01~ 9t· UMG:meric.an VJ· Ain"t No Grn11e :.ti 

CELTIC THUNDER 
C£mc nm-torn 0•2914,a(CCA 

~!!;-~~;N : ~ ~ ~&N-£ Songs From The Hearl l1g 

~~El~~~Ea~~~NS FEAT. RY COODER Sa,i Pa111cio .ca 

DISCO BISCUITS 
DIAl~OND RIG:;5 21132. LG 

11N 1Wf'!IIINOIULEl!TLESS7 li.e,..,.l><W--Juzfuiid 
~RGIN 2&2M ~ TOl ® 
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TIK TOK 
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RUDE BOY 
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WHATCHA SAY 
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HALO 
lt'rCIIICt ,AUSIC '1,'0fllO COUJPA~A 

IN MY HEAD 
MSOll 09UJlO @HOOA HF.IGHTS 'IIARP.IFR fl~OS.) 
POKER FACE 
UM' GMli\ ' Tll fA~U It/£ K<llll 11/f CHHIR~TA Fr lfHFRSCOPfl 

REPLAY 
l'fA! (m1e tS PdOPJf'I BH L'ISA H~IG!n'S "l'IF.PRtSr, 

UPRISING 
Ml.I$[ (!'EllJPA-3 WARl'r'UI DROS. t 

ONE TIME 
AISTINBl!BElt CISl'-~O.OJMS! 

LOVE STORY 
TAYUIII SWT 81S MA.C~III.T 

FIREFLIES 
OWL CITY Ul'r1\'fRSM. R[PU~tx; 
YOU BELONG WITH ME 
TAYUIR Sffl ll:lfl UACl'llio;f! 

10 l'ill ~~ySCl~~fAT\JIIIHG FMIOlOUS (SOK:; IIOC•K l'1~ANTIC 

n I GOTTA FEELING 
T"'-SU.Ck fYlO l'f,A$ IITTERSC.Oi'EI 

19 TIK TOK 
KfliKA (~El~OS~llf. R~il. RLIGI 

4 BABY 
.IJSTIN flE8EJI R"i\TURIIIQ WIIAUIIS jSCH-:JOLIIOV ;tAYP~OPl'J ~R~U~ 15l"-110 T.>ol,!Sl 

16 IN DA CLUB 
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27 EMPIRE STATE OF MINO 
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BEDROCK 
'l'OUNGMOllfYflATUlltllG LLOYD ICil.SIC MOll£Y U~l\'ERSM MOTO'l/11. t 

I GOTTA FEELING 
TME CIIINTTES & THE C'41Pl&lti($ lr-OX RH~O) 

RUDE BOY 
IIIIIAHIUI /SAP Off JAl.l lO~Gl 

I NEED YOU NOW 
u ar AHltllLWM t&APtTOL o.llAStM..W 

HEY, SOUL SISTER 
Tllilll (Cl)WM~IA) 

SEXY BITCH 
llAVIO GUETUI FUTURIJIG AKOM (GUM. 11.STRALWERKS. C.APfTOl) 

BAO ROMANCE 
U OY GACA [SlllfAMLJt/1:. KONLl~"'E Ct!ERRYTREE.~TER&:OPE IMMA BE 
TIW: IL\CK EVEO f'Wi llN'TERSCIR'Ef 

TITLE 
AIIT1Sl (lMPflltlT OISf RIB.l'mG Li'oBf LI 

THE EDGE 
'VA,ilOU5 .um;T$ AAl~A ~ l tf 

NOW32 
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WOW GOS~EL 2010 
VAJIIJOOS IUITISU [W()RO,-CUII.B f.1111 CV:>'V(AITV JLG\ 

WOW WORSH1P (PURPLE) 
VMIOOS Ul:TISTS Pl.G LIii C,\l:.{W(H!.O..CURB 

WOW HITS 2010 
VAIIJOOS UTISTS 'CIIIO.(lJ!la ?R[WtDlJ.'H-lh'Ti:SllllY W I Cl.I& 

DISNEYMANIA 7: MUSIC STARS SING DISNEY ... THEIR WAY! 
VAfilJOOS UITISTS ~AJ CISNE 

5 9 :~1!s '!~:r~~11!tJ'!vOcMJ1~!JES 

fj ~ ~~:S !.~!ST$ fMI UWVERSAL 20MBA SOOY ¥i.lSIC 

9 8 ~~:.r.~!T~~~~.~£!~~~~.VJPITOl 
6 4 J!~~~~~!~~~!l~~~M PA'JOUCfS'S1~'18t;cll.S 

t 1 JO ~~:s ~~:Tr~M~~:!~L~ : ~~\g~UNTRY VOL. 2 

12 U} 
4 ~~~A.fl~;;$ ~~~~~~~~~STOM MAltif:ETIUli 6ROOP StAA85.lcr.s 

16 ~~~.::: .!~.~.s~~~v; ,~.'.~~EY'S THE LITTLE MERMAID (EP) 
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SURFER BLOOD 

THE HEAVY 
COONTEFI Wt• 14 ~ 

THE BESNARD LAKES 
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M S 2 f~~!;!1'! sNOfG~ ~~ eJ~ERilCnJR[{3.9ef 
KIRK WHALUM 
TOP [).rlA'IJ(A l.tACK A\'[>.JE S14HIOID[Z\10lCS 1&.4:18t 

PRESERVATION HALL JAZZ SAND 
P9ES[R\'ATIOfcttALLCt · 1ua1 

HOT CHIP 
ASTRAL\'ffltr.S 07500" {18 ~t ® 
WE CAME AS ROMANS 
EOUAL \'ISION 175 13.~J 

ROGUE WAVE 
8.~JStlFIRE O\l~88"\JrARli {13.Sf) 

FREE ENERGY 
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!RATION 
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MEREDITH ANDREWS 
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OVERKIU 
oioa1• 11.u.1 

CARNIFEX 
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Lungs 

TM Ct lekot's Orchestra 

La Roux 

nowworklison 

Land Of Maka Bolf0\!41 

Astro Coasl 

The House Thal Din 8ull1 

The Be1mard Lake. Are The Roaring N ighl 

Ch,i$fi~ll Kane (EP) 

The G05pel According To Jazz Chapter Ill 

Preservation 

One Life Stand 

To Plant A Seed 

Permalighl 

Stuck On Nol h.ing 

n ma Bomb 

SISIOtWOtld 

As Long As II Takoti 

Anything Goos 

l1onbound 

Holl Chose Me 

Dai ley & Vincent Sing The SlaUer Brothers att1w. 
WILLIAM MCDOWEU 
E1 ~103 lU& As We Wotsh(p; Live 

_,, HEATSEEKERS SONGS" 

• Clii TITLE Ill 111rt1t ;1M~ml MOMclU)t.. .J,Q(L1 

IM AWESOME 

KllnESS jB[C 'TOOTit g PlAl.) 

MIENTES 
CAIIU. SOtwY MWilC. LATINI 

ALL OF CREATION 
MOICYM£ INll,COt UNBIAI 

ME ENAMOR£ DE Tl ... 
CHi)"ANN£ {SOt,Y MUSIC. L"TtPlf 

LETTER FROM A THIEF 
atm w,iEPtCJ 
LOVE LIKE CRAZV 
l EE8RIICE(CUll!II 

COLGANDO EN TUS MANOS 
CIJROi BAUTE COIi MMU iAMUIU fl,IA.RIJER L.-,rnu,) 

ME GUSTA TODO DE Tl 
BAHIMi D. flEC(l(IO 0~ CAIJ! LIZAWGA (f.OW~\11$,li) 

More Than Noise 

REGIONAL HEATSEEKERS #1 ALBUMS 

Sigh No More 
Mumford & Sons 

Habits 
Neon Trees 

99 Songs Of Revolution 
Streetlight Manifesto 

Ride Through The Country 
Colt Ford 

SOUTH CENTRAL 

Halfway To Heaven 
Brantley GIibert 

SOUTH ATLANTIC 

Randy Montana, ,..Ain't Much Left of Lovin' You" 

The singer/songwriter scores his first Billboard chart hit this 

week as single debuts at No. 59 on Hot Country Songs (viewable 
at billboard.biz/charts). He recently opened a couple of shows 
for Lady Antebellum and ctims to release his first album later 
this year. 

Planet Anthem 
Disco Biscuits 

MID ATLANTIC 

Somewhere In Time 

l :H",Q:i~,t I 
1 Neon Treas 
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z OneesklmO 
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II 
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Condllions 
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~ Mumford & Som, 
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• lra tlon 
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~ 
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~ 
Edw,rd Sharpe& Tho~-
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Swlndoo 
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Neon Trees 
a 1-fablis 

• "°John Nemeth 
Jr.Bl Love Me Tonight 

• Onee$kim0 
Oneeski"mO 

"Ii Jeti!.lca Harp 
A 'NomltnNeed:. 

8 The Green Band 
JhoGrocm 

~ 
Anuhca 
Anu'1ci;a 

f 
The Audition 
Gieat Danger 
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WHEN I LOOK AT YOU 
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STEADY MOBBIN' 
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0 l':'lJ'FK UR&J,N ',I P(lllotU .( ,tJABAI, GAP.lliH. 1',l,$H~l'Ltf 

GIMMIE THAT GIRL Joe Nichols 
M Wl'IIGH'T jlt AKlt<'S O O,l,Vli)Si:;.,l '3,MA~Lt;>I I!) SHOW OOG-lJllf\'tllSII.~ 

T RY SLEEPING WITH A BROKEN HEART Alicia Keys 
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AIN'T BACK YET 
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SOMEDAY 
M.mlLEffi /R.TH9::¥JS.M.SERlnlf.S.UllTERj 

IT KILLS ME 

La Roux 
@ 01:i l lf£•POL't'001l Ct!fi!RYTREC1~'THISCOPC 

t<enn:,, ChOsne:,, ,., .. 
Rob Thomas 
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Melanie Fionc1 
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JUST BREATHE 
! 011RIEIQ' (U1:00ERt 

BEAMER, BENZ, OR BENTLEY 
l'AIUE jC LLOYO L Jil.'lllS M f()IIIIOj 

RIDIN' SOlO 
J AOfEM IJ Of§!IPlJlUUX f "-ptFI.&) 

Rascal Flatts 
Ll'AICSTflEfT 

Usher 
G) lJ;Fl,C;! ll{j 

Taylor Swill 
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Jason Detulo 
0 ML VGA wr,21-Ts v.•,.Rt.<::i @Ros 

Jason Alelean 
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Vo Gonl Featuring LIi Waynti 
61 N£\'ITI.AI F-~01.0 GAO!Af')S J R~I$ 
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HELL ON THE HEART Eric Church 
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Justin Rieber scores the Billboard Hot l OO's Hot Sho t. Debu1 for the second lime in 

three weeks as •u Smile" opens at No, 27, selling 83,000downloads. In the March 20 

i,s,re "Never Let You Go" debuted at No. 21 (101,000). The songs preview Bieber's "My 

World 2.0" album, which will likely top next week's Billboard 200 ,-;th around 250,000 

units. Meanwhile, a third track from the set, "Baby," returns to the Hot 100 top 10 (12· 

10) tv,:o months after spending a week in the top tier wh en it debuted at No. 5 with 

199,000 downloads in the Feb. 6 issue. The track's move back into the top 10 is promp t• 

ed by its best sales week (130,000) since its debut frame. - Silvio Pietroluongo 
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t hc,y rank below No, 10 and poit a third consecutivo wtiek of 
audlel\Oe" ck!cilne, regardles.s o f t olllt CNitt wet!ks. so ng,s ate 

removed from Mainstream Top -40, Rock son~. Mainstream 
R&B/1-tip--Mop, Rhythmic, Hot Latin Songs and ~tin Airplay 
chatts alter 20 ~s If ranking below No. 20. Oil!'SCll!'l'ldlng 
King s a re remO'll'ed from Adult Contemporary, Adi.lit Top 40 
and Adult R&B after 20 wecU i t ranking below No . 15, .al'lt!,r 26 
weeks If ranking below No. 10, or aftef 52 weeks If ,ank!ng 
below No. 5. ccacc:flditt; $0f'l9S 11rc rcm0'1'1Xl from the 
A lternall~ Tr1p h!! A , A.ct1ve Fklck. Herit e~ Rock. Christian 
Song5- Hot Chriitian At:. Song s, Chrinian CHR, Hot Gospel 
Songs. Hot Dan« Airplay ancl Smooth Jan Son~ cfl.ar ts altet 
20 weeks and If ranking below No, 15. 

CONFIGURATIONS 
(j CD , ingle availab le. 6) Oig jtal Download available. 0 DVD 
single :iv;"Ji lt1ble. 0 Vinyt Mt11Ci · Sing lc avai labl e. 0 V inyl s.inglc 
avai lable, O Co Maxl•Sln gle available, Conflgu,ations a,e no t 
i neludod on all singlff ,;:hart.s. 

HOT DANCE CLUB SONGS 
COmpilcd fn:lm a natiOnal ,.,mp1c of ~rts fl()ffl cllb DJs. 

• Titlm with the greatest dub play incf8il68 0""81' the J)fVViOUi ..,.-eek. 

H:ii :b=~the-:~oou:!.~C::'==~=on 
AWARD CERT. LEVELS 
ALBUM CHARTS 
• Recording Industry Assn. 01 America (RIAA} certificat ion fot 
net shii>ment of 500,000 albums (Gold}, • RIAA certification for 
~l .Y\lpment of I million \Jn it.J (Platinum). • RIA.A c.e-rtffic-aUon 
for net 5hipment o f 10 ml lion 1,1ni\:5 (Diamond). Numeral within 
Platinum or Diamond s.ymbol indic:il(!s album's mul1i--pl:itinum 
level. For bo1Ced sets, and double a lbums with a rum!ng time or 
100 min\lte, Of more, t he PIA.A multiplies .shipments by the num· 
ber 01' discs aoo/or tapei. 0 Cert1fle&Uon for net shipments of 
100,000 la'IIU (Ot'o), • Certification ol 200,000 urtits (P1atlno). 
'.ii CertifieatiOn o f 400,000 units (Multi•Platino). 

SINGLES CHA RTS 
e RIAA ttrt.Jricauon lor 500,000 paid tbvnloads (Gold). 
• R:lAA certlflcatJon for 1 million paid dow'nloads (Platnlm). 
N ul'nl!-l1JI within plDtinum symbol inclca'b:ls SOrtg's multipbtinum IC'ld. 
0 RIAA ttltlflcaUon lor ~t !.l'ipm!nt of ~000 ~les (Gold). 

MUSIC VlOEO SALES CHARTS 
• RIAA gokl certificat ion for net shipment of 25,000 u nits tor 
Yidco singles. O RIAA gold eert.ifieati0r1 ror net $hip,r,,Mt o f 
50,000 utlia ror shortfo11'1"1 o r lo ngtorm videos.• RIAA platinum 
certification for n8t shipmcmt of 50,000 units for video singles. 
0 RIAA p lbtinum certification for s:iles e>f 100,00 0 \Jl'liU for 
shortform Of longf0tm videos. Numeral within platinum s~mbol 
inticates 50ng's mult iplal inum levcl. 

DVD SALES/VHS SAUS/VIOEO RENTALS 
• RIAA gold ~cation kw net shipment (It 50,000 units ¢r $1 mil
Ion In sa\e-s .at suggested iet.11I p rice.• RIA.A platirw.Jm oertlflcation 
for sal,es of I00,000 1,1niG o, S2 million in Ries at su99Q1;t8d n:itail 
p rice. C IRHA OOld certification !or a mln!mun !.!lie of 12:5,000 lrits 
o, a dollar volUTIO of $9 million .rt retail for theatricalty f'Gla-ased pro
grams; o, ofal lem.t 25,000 units -1 Sl m11ionat.suggcsted ,«ail 
for non•theatrical titles.• IRNA platinum oet'tlflcatlon for a mlnmum 
,alo Ol 2§0,000 units or a d!'~r w lumc of $18 million• rcUiil kw 
t heatric.ally released p,ograms, ;ancl o l at le.mt 50,000 _..its and 1,2 

million at svggested retail for noo--theatric.11 t it I~ 
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1 14 
JAMIN 0(11\11.,(1 e.nua• K!l:i.HTS,'A'.~~f!'I !!ROS l 

6 g =:~;~T,UJM1C.lSHWO~EY,UN~L.\fOTl)Wt; 

4 IS :.~~Rel~~!~a~?c~Pfl 
22 ~!~:0:t!~f'""'"'"'''""""""""OP< 
I& ~.!';~.~" ~!!J, ....... , ~~IN .. 0<~"'"''""""'"' 

,a 1$ 

RUDE BOY 
RIMANNll R:» oe, JAU J!)Jtllj, 

HEY, SOUL SISTER 
TIUIN(COllU91"j 

BREAKEVEN 
ntE SCll!fl'T PHOt.OGEUIC ~PIC 

13 10 20 ~),~;,.';!K,1; J~t~E DYING 

e u u =~~ ~!~t~OM ME 

UI 11 6 :!:a~~~: ~;!~II~ RCARMGI 

20 5 ~o~i~l~O!s~~~tlAOC.,-S~M>IILSTlE/AT~ 

1a ,e-...::::Nu""'"'"T"',:"~"'R"'"~"'~":!";,""~"',?""v"',';,"s ___ _ 

18 12 26 SEXY CHICK 
OAWO (IIJ£TTA IUT, AACN &Jr~ lt5111Alll~KS CAPITOL 

BABY 19 19 8 
Ml'J,IRR.IISO.T~l'iOl•~l'.-~NllilA~.AJO.l\W 

G 24 5 ::~~F!~l~~:i~~FIIlJRV~JMOI 
fl 21 17 ~!!r!~~~,.!~su 
0 n ~~v,::/:r .. l M90lllll$ fSONG ao,l)f(. All AtmC) 

~ TODAY WAS A FAIRYTALE 
liii' 27 OO'LOR, w1n1A113/IIACHfj£'-1hll/EFl$JILIIEP.J8;IIC1 

211 23 10 !,'! ~~F~PR~~ ($HQTTV ASYLUl.l,1,tiAAliHI ~RG,$, J 

2S 2> 10 ~!ISL~:'DEfJAMlllV'1 

NATURALLY 
SH.OU. GOMEZ & TMI SCDIE h:11.LYIJOO:I 

30 10 r,.~,.'lJ,!1~~~1~ARFARE 

28 26 19 DO YOU REMEMBER 
JliflEAIIRM. IUIIIWAHJ...ICll fC,!,5HIIICMY.1H\'(Jlf,,IL~UM.~ 

!) I ~"~ii~£ ISMC<Sf'i BEtUGAJIO"..ttTS..REPR!Sf j 

SOMEDAY 
ROB TIIOIWl WBLEM H LANTlt 

HALFWAY GONE 
16-t'l+OUi~ ~HFEN.11'11ERSC09E 

BUUETPROOF 
1.-' ROUX (810 lift 9(itll>IJR'{:HfRR\l!l.ft IN'IERSC!i?[) 

I MADE IT (CASH MONEY HEROES) 
llri9IIU'WIOl-,IMltM.11.l~~,t..:_, u,~.-,_l(Jlt 

SMILE 

EENIE MEENIE 
S!Alt KIMGSTOM ,I JIJSTII IDOi 8ELUIU. 1:Cl3tHS CPJ-C 

ALL I EVER WANTED 
KELIY CUM:SOII 19 AC~'Rlil~! 

ffavillg firlt •ppear!<I on Ille H~11ll,,.m lop 40 tllart It!! than live 
yeus a,o1 Rihaw Heos far SMond-most 101110s in the dt,art's: U
ye,r hblory. 

"Rude B<ly,• No. 1 oa Ille 8iffboanl Hot 100 lor , s«Olld wtlt, 
bound, 11·10 lo lle<ome Rilaw's 14th Nii1111rm1 lop 40 l111> IO, 
mat,~ng Hadon111'11001. ltlrlah car,y leids wih 17 top 10s on lhe 
Slll"f. M Ill'! chart weei~ the song malts Rihann,'s fast,~ lise lo 
lheloplO si""beJfir~No. 1, "SO~• rff<lwdtlletop 1ft, •Ith tile 
same spted. 

I.top A"11t lop 40 lor, 
st<olldw,.k,1.'11y 
Anlebdu,.·s "NtedYou 
Now" rises 4·1 on Adult 
Conlmponry. Wilb 10 
weth on the lltt" 11ney, 
'"'song ,..1.,.., quid!· 
esl511rirltolhetop 
(tJduding ....... 1 till,s) 
,.,, PIii c,m111• "Con, 
!lop lovklg You" ,os, to 
lho ... mlt in is ..,th 
wetk in N,,..,i,., 2001. 
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i:;!!j3 TITLE 
!5• 111 ARTlll lt'WRNT i'Flt,l,IOTJ'JN LA~El. I 

4 10 ---NEEDYOUNOW J 
~-la'!MmlllilNIWf(l.~$:'t!-41'..11'1'9, 

\ 33 r:;;~~:~i~~~~ REPUMtC) 

I HAVEN'T MET YOU YET 
29~ MICKi.ELIUW. j143.-RiPRISE) 

J U ~~l~~~R~~~,~~~RM~} 
5 36 ~~~R ~:~~~~r'~~"~i~SAL RE?t-'9UC 

O 4I ~~~~~1~:~\~AGI 
Jg, PLEASE DON'T LEAVE ME 1

~ rlNK {LMACE JLG) 

11 12 ~~:•J!~~a~FISTER 

I SMILE 
II 26 lllCLE KAACKER (!OP 003 o\TUmlC) 

12 12 !~~E.r::r ••. , ... c.,m 
FIREFLIES 
O'Wl. '1fY IL!(l'l'ERSA,. ll!PU9UG 

HEARTBREAK WARFARE 
JOIII MA'IER fCotU~IB,$Al 

CHASING PIRATES 
lt(IIU.11 JONES flLUf NOTr t~01fOLI 

FIFTEEN 
TAYLOR twin {B.tS. 1.16CltNE u-.1w IISAL Af ~l;..lll lCI 

PAPARAZZI 
UO'l'GAGA@i:iEA.1,UJ.:l(()M ~'f Clit:AAYT:tff tfflRSCoPFI 

LIVE LIKE WE'RE DYING 
II.I'm •LLBI j1S Jl\1tJlS! 

LIFE AFTER YOU 
l».UGHTR'f' HI RCA l'IPAG 

2, 6 !~c~~E'tr~!:-: ~ll:~~D {PART II) BROKEN DOWN 

22 3 :L~~~~sl~?t~,!! YOU 

23 4 ::;~c:!THAG~~ ROAD 

2" 2 ~~::~E~~t: SfljfC. 'fPIC 

26 7 ~~~~K ~~~N:ll~~R~1LONE 

HAO !TALL 

I SEE YOU (THEME FROM AVATAR) 
lE(llfA lEWli jFOl:·ATLA-'ff(;) 

I 11 ......... ..,,,,===--==== 
2 31 :I-"""-'""'"""._ ______ _ 
3 21 ~== ====~----

17 

6 19 
O,,UGNTln' 1QR >m 

S SI !~~R~l:~E[~IT~~~~E 
1 I& BAD ROMANCE 

UDY~§l'IE~M!JN:l©Kl.rl.'f,C:~fRc9'fHEt'MfflSC0~EI 

9 2£ ~::~E~~N~~IC EPIC 

10 22 HAVEN'T MET YOU YET 

12 2'I 

CD IS 

G 16 I :,.== ===~----

1• 15 

ALL OR NOTHING 
22 6 Ii TlffOA'I' or .A OU.OMAJf i~O~ ~OAORU~ ~fR ilRP', 

21 9 1 -:~f~A:!'~111':s~!~~I 

23 I I ~i:1.:~.~~~~~Etlr.Jt 
2' B t~~;.,':!~P~L~;,, ACT<lll GEFFEN"'T"5'0P<l 
25 4 ~;~~-~~! '""""'"""'-"'-""".,,." 

ALL I EVER WANTED 
J flLY tlARl(i(Jlf 1 R~S. ;irllj 

44 I Go to www.blllboard.biz for complete chart data 

.. 
I 

" 
7 

8 

8 10 H MUSE /!Rl.1"·3'\'.o\RNER l!~OS. 

i Q g 3z ~R:~~~ l~A~~O~ W.'OOD 

CRYlN' LIKE A BITCH 
GOOSMACK WVERS.AL AEP.;JBllCl CD ,, 

CD 13 30 
AGAIN 
flY\E~F )A.&M OCTO~ E. VHERSCCt?fl 

13 12 1D GIVE ME A SIGN (FOREVER ANO EVER) 
IR~KINO 181JA_. jffOLl'l'WOOO! 

e 19 1 THE GOOD LIFE 
THREE DAY$ GAAtE jJf\'[ Jl61 

19 14 23 JUST BREATHE 
PEAlll JAM fMatl(E'rWRU!CHf 

• 21 T2 MOUNTAIN MAN 
C~$11 IIIIIG,$ jCJSTA!IOtllHVERSAI PAQTO'WNI 

KINGS AND QUEENS 
flllllrYU:tCli.JS ro llAA$ N\l(IRl,\l. IM!Gltl CAPflf)it 18 18 !4 

18 16 31 :!&~:~i:~~~~E~~:ALL 

fl l l 17 ~~~~E rAA\•JA.',,1:-1(:APtTOi 

at 17 19 :~:~!~?:ITH ME 

22 'lO 13 :'.'~~[ ~JcL~ OO:~~~N~~!el~ MP 

l4 6 }.!!1111~~£~~~~ AOIII! xi: lvrl 

24 25 16 ~!~~ST~~TAJ~~Cl 

n 26 IS. WALK AWAY 
fM flNOOI DEA.TM l'tlNCII f?R DSPECT Pi\"lKI 

38 3/l 1 
.-"'=========="-

CD 
4Z 4 i S CYl'RU.S 1t•L f~f TO• .URnLG l'AIORITV•'C ... 91TOL 

43 37 14 r~~~;.~; <AUTCH O,T"' ""- CAPIJOL 

e 47 3 -~S~T~Y~L~O====== ==== 

JUST SAY YES 
tNOW l"llTROl OtVl>OR IICTll'.).'11 GtrFCN,~TERSCO:?[ 

UNRAVELING 
tEVCKOUtT BR:IS l.G) 

Tilro, O.v,61a<H<Oltl lb •ltlith loPlO • 
i• nine tries on Active Rod:, IS "Tie 6ood 
lifeJP 'IIUlts IZ-6 Witt! Gruttsl Gaiw 
honori. rw, of the bln<l's tr,ct, h.m • 
111,111 tim, al 11<1. I, lodudln1 ls IOII 
entry1 '"Breik,tt which ltd lo, 1 urter-
be~ TI •etk~ 

> 15 

4 3 26 

II 2 19 

0 12 

8 7 21 

0 
10 

CD 
12 

6 25 

11 11 

• 29 

-'c''""'c"'~--------

GIVE ME A SIGN (FOREVER ANO EVER) 
IIIEAKllt{l afM.IAMIN jHc-ttYWOODJ 

BREAK 
T~eE OU$GllACE (ll'l'c,lLtil 

ODO ONE 
$K:~ PUl'P1£5 ~MR. V19GIN tol.i'ITOLI 

21 i~u~S,~t! 'L6I 

LITTLE SMIRK 

11 ~~N~;J~~l~~~ER 
20 DRAGON FLY 

UIAMAN'S IIAIMST fr.HAl.tMfS ll-..~\l'EST mtBAl) 

:?S 2 ~!ri~~o~~uoo LAWLESS GHml,l~lfi'.ISCO?i 23 3 ~?~~:~v::N~ ~•tJLG 

21 8 !JoHOw'to~tND FACES 

2a 22 ] ::~ ~~:~SAL A!i'IISUC 

RISE UP 

0 2
' CAll(I A!PRISE 

I JI I WILL NOT BOW 
BAEAKIMG BENJAMllf Olt'l'A'OOO 

7 

8 10 ~~~,~~.t.:,o:c1,F,~:00EVER AND EVER) 

• 1 18 

10 11 18 

II 10 32 

SHAKIN' HANDS 
IIIUELl4CK ROAORt:"INER RRP 

IT'S NOT YOU 
llo\lfSTDIIM i\TUIJlTIC 

CHECK MY BRAIN 
ALICE ltt CIIAlltS IRGI~ CAPITOL 

13 18;..=~c .. : ... ~"':.'-'M"'"'"~'-ITH_M_E _____ _ 

WHEELS ,a 12 26 

14 14 22 

CD 16 14 

CD 1s 

fGOAOlfTI:"5 11:IS'i"IELL/<tl;,I\ RWIJl 

SPACESHIP 
l'OOOlE Of lfllJDO FLM'AfSS.SEFWJ ltnERSC~E 

DRAGONFLY 
.S:IIAIU.M'$,JIIUNU'T "SHol.\lAll''S 11/!R\'[S.T 11118"1. 

THE GOOD LIFE 
UIR.U ~Y.S: GAACf JIVE,JlO 

t7 17 IQ ~~l~~:c~OM A THIEF 

VALLEYS OF NEPTUNE 18 IS JIMI HEIIORJ:t ftPEFllfNf;f lit~OAI~ t F.SACV 

C, 21 

20 22 1 :~~:~~: PI.IICH PFIOSPftT 9's.R+: 

21 19 19 ~.!~r~~t~1HINQ 

LITTLE SMIRK 
TMHIIIIY Of A IIUDIAAM W ROADRlf!!tlER,RRP· 

22 23 10 

Data for week of APRIL 3, 2010 I CHARTS LEGEND o n Page 43 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net

ii 
2~ 
&• 
j t 
t i 
is 
~ 
~'": 
1• 

~l ~---, 
!Ii 
j3~ 
~!( 
ti~ 
i!J •• t=• 
!ii 
!~! 
i!~ 
z2]1 
SE~ 
fila 
r•~ 
iI; 
fi~ 
IH 
!g; 
lit ... 
f"8" ,,, 
8~! 
~~, 

i!! ~?J 
ii! 
ifl 

' HOT COUNTRY SONGS'" 

Ill$ j5 TITLE = 
!I Arlfst e ti Artlsl Hi f4P'ltffl & N!..Vil[ R PROMOTI01<1 U SU §i !_I I ~ROOUCUI (.S~ G'A'illrulf IUPRINl A .IIUUBER ?ROMOTIOlf LM[L 

• 2 ' e 2& 32 "' THE HOUSE THAT BUILT ME Miranda Lambert 26 
f LIDOO.\ 1,1 YlllUCKE T DOIJWS..A .Sl'MA!U~J II). COlULl!IIA 

0 3 5 Carrie Underwood G 25 26 DANCING IN CIRCLES Love And Theft 25 
M a.<IIGl'R jC.,UL"ClERW'OOD.l Lo\lfl'O l MALOVt fl: 19 AFUSU LASHU.l E J OOPL.At•.R (ORFUILL ~ 11 LUS,R E ORAALL R SJIRIL'GER G LY'IIC S1flH1 

3 1 3 HILLBILLY BONE Blake Shelton Fealuting Trace Adkins Upl.lrolllioa e 27 28 " 
LOVE LIKE CRAZV Lee Brice 21 

S IIENDfl)tl(S ~ t,t,'IS[l.li'.~ l _AlflDl §! IM1"1Fjffl B/11)5,,'l.'I.U~ O.~l)HNSON O f:JHF450N.T J.-.\l !S 1h CL-=tS 

0 5 7 HIGHWAY :20 RIDE Zee Brown Band U!ltnerlmpressiOIIS e 29 29 MY BEST DAYS ARE AHEAD OF ME Danny Gokey 29 r. STEG!lll 1,RIY'1ti' l BRO Wt/ ..... OIJ"ljRnn HQ~E GFW'IIW ATl A~TlCtllGl;i,{fl PICTL,."'lf (11%),SHDlld lr>rt PJ 8:Rl3l!l (1"GA££N,I( & AN 1h ,t.R-CA 

0 1 6 'TIL SUMMER COMES AROUND Kei thU~ flom "Nee<IVoo G,_ 31 38 n EVERY DOG HAS ITS DAY TOby Keith 30 
"' "i:11-0\.I'" Now• ;,ts GINtest JJ:£1TH jlKflTH ll P1tJS0tll 'Wo\~1£Sj @ ShU'A' (')00,!Jtd\•EASAI 

0 10 Laely Antobollum Gmernodilib G 30 31 
" 

7 4 2 
14thdwtweel:. G 37 " Aflfft01>lling Hot 

8 6 I Billy Curf lngton C.Urtri!or'4Slor G 33 35 @ 'llf(IC!r-1¥ 
~W«itsin 

0 Kef'lny Chesney C 9 11 ct© Rtll\ No'ttmberulll 32 36 

• 10 12 Taylor Swift 10 D!<ember, 19d G 35 34 Si.!: B~MM:klll( siri9~rises4·1on • 13 16 Joo Nlehols ,, AckJ!ColffllPOlarv. G 36 l,.U\lllGtrT jR.AKlt.'S,D.OA\'IDSOllUIA'iSLI?) 0 S.HOW OOG•U"lfl'[ RS,U • 11 13 UNSTOPPABLE Ait!JC,iil Fl~tli 
11 G 39 37 0.lf~f f RA~M f!...ATTS t:ii.OEMAAe!S 11.Lltl~f'lJ.T.SU.TrRJ 1 mucsrnm • 12 14 KEEP ON LOVIN' YOU Steel Ma.gnolie 12 

~ 
0 4& -

D l>L'fF jC.STliPlETON.T.'llltlt.lO!<ll !2 1H'l~W::lfNE • 17 19 THE MAN I WANT TO BE Chll$ YO\lng 

" 311 38 39 I smouo l!!;.MMF.5.1.IJICWOL Sl St;! ;iCA 

CD ,. IS BACKWOODS Ju5,1in Moore-

" C 41 42 
J STOVER [JJ,IOD"'IE J.PMJLIN J.S.STOVER) !,'i'i! \'ALIH)" 

CD 15 20 I GOTTA GET TO YOU George Strait 16 0 411 48 
T.~O\l,''1-3 STRlilt J.LAL1JERDAlf J RlfC,llf'Y.B u.RSeri "Cfl.KAStl\'U! WftbHollllcllD!liul • 16 11 HEU. ON THE HEART Eric Church 11 bononal llo.Sl(ll,e G 44 ,. J JOVC-t t CI-.JRCft O ~UTTAN I S~l ~At. CA!'nOl >.A$H~.t .. l E IOOIIJielechartisal 

CD 18 ,. IT'S JUST THAT WAY Alan Jackson 18 bi-.lil/dlar~). 0 46 <6 
r..STEGAll ~·•~CGEI'..! K SACKlcl' f. snGALl! 4!) ARtS,A ~ASH~UE 

19 21 WRONG BABY WRONG 19 
llmdllngltlrom ... 42 

D ~ LfF).1 ~1C-3RII)!: S 8 UlES.11 E Oll~At l B 'I/ARllf~'.9 Y/~Rll.f~ Gloriam's self.-titled 
a, 20 22 STIU 21) debit is Ille lour· 46 4S R -sAll 1~1~£ TM&W'A',0 $Mllli I FIAICf,K J.1,C:Je:$,J.10 .THCRS 

some•, highe~ start • SHE WON'T BE LONELY LONG 21 C 21 23 r. Sl fGALL J0~~SO'I oo,r,o1mfL1 G GRlffl~ so tor, bestir,J lbe 

e 22 25 I KEEP ON LOVING YOU 22 No. SSbowotlead G 49 
II" ErmA R NW II tlt.\TM RAH)E lrad"Wldat 

G) 23 24 HIP TO MY HEART 23 H9rt"laslF~1111rv. .. 47 
h' Ci!AhUJ~ ~ ~IIA'fA PEll$1'01 ~ERRVR Bf,WtRS1 

e '° 30 CRAZVTOWN 2, 
1lral SOIi!! Mfllualy .. 43 M.l<..'<0~ f .C\.J\'A'SOhJt.JOhrst p,al<d It No. IS. 

G 24 27 RAIN IS A GOOD THING 
l,ST( V£..'1S (L!l,Wk'1.il:ilA\'tDSONI 

§. a ;a ARTIST i ~, K !llMINT I. ~~IAB?=I NSTil1BUTltr.; L,l,Brl (?ill¢£) DCS1FU8UTIN& U .flEL [1):IICE) 

1 I • LADY ANTEBELLUM Need You Now -" 26 American Ride CJ,PIT;II 'tA$H~I lf 9;ioJ (le~,/ 

0 10 ZAC BROWN BAND The Fouidaton • 2 ~ 25 27 ., .. ,, Lillle Bil 01 Everything 

3 2 - - 2• 14 
COll.f.'Jl31,1,5685f.SfAN j9.'98) 

Way Qui Here 

4 7 5 Fearless m 1 29 31 32 BROOKS & DUNN # 1s _ Anj ThM Sano 
M6TAV&-'\IUE4s«12.9A'1,f'..ll6J 

8 ~ tl[.W.W.OllmS.~'AUl\'B,911 
Hillbilly Bone (EP) 311 JO JJ :::~~~~A'1.f',3,98J Amorlcan Saturday Night 

8 9 9 I CARRIE UNDERWOOD Play On • 1 GIii JESSICA HARP A Woman Needs 19 ARIStANASIIVllE t99n SIAN 113.98! YoW\tifflBftOS ~l:Jl95f);'l,t,t"4 I 

EASTON CORBIN VARIOUS AlmSTS 7 8 • MERCUll'Y 01361 l UMSN 10.911/ Ei!ston Corbin 32 33 31 EM,U'f~~$lt(l>tl.8C18 
NQ1,n.r,,11<11C.,CoJ,tyVd.2 

SOUNDTRACK VARIOUS ARTISTS 8 6 10 
Hl:< HIXSEARCHU&JH 6184 ~I/ 'A'i.ST (17 118! 

Crazy Hearl 33 32 28 $Jfl\l:(rStlilMlilli$UJ>U1110.M..01$!1l~ Good or Nashville 

• ' 3 DANNY GOKEY My Best Days 34 ,, ,, GEORGE STRAIT Twang 19.''ICi\60S54SPANj1Ul81 i.t-;A ~ l'\'lllf 013173" ~rAGtl j1J ~I 

10 11 8 
JOSH TURNER Haywire 311 29 2, RASCAL FLATTS Greaiest Hits Volume 1 MCA N,1,SHl,•lLLE 013363 ~I.IGt.l {13 98. LYRIC $TAEfT oa:.>tl\4 £!.l 9~) 

11 10 1 JOHNNY CASH Amt>n::anVtJ.ii'I NoGfa'.-e 311 35 :i6 ;t/f~~~ ~~-~~Olli lli $8! Ride Through The Country ll,{IK"A.~(6'1,t".:IJlkJfD1li9l',~fllJI$. 

12 LADY ANTEBELLUM Lady Anlaba11um • 1 37 36 35 ERIC CHURCH Cerolfna tAPt10L LO,SH~llE 03206 (11 96/ CAPITOL NASIMLLE M18t o• ftt.981 

13 13 12 JASON ALDEAN Wide Op,on • 2 38 31 30 SARAH BUXTON Sarah Buxton SAO~ENSOW rf.i31 (l t '9a) L"RIC STRm 11150&! 11~.98! • 15 1S MIRANDA LAMBERT R~YOlutlon • 1 311 39 ~ ~.:!~~~1~ ~&~ShJTheSl!tlet"~ COllJMBIA ~~ S,!,lll (11.981 

" 
DARIUS RUCKER • I KELLIE PICKLER 18 13 C.liF'llOl MASH'A,lE 85$0~ (1t n) 

Learn To Live 40 38 37 
1118hAU811-SMN 11.SSJ@ 

Kellie Plckhtt 

CD 11 1& LUKE BRYAN Ooln' My Thing 4 1 40 ., JOE NICHOLS Old Things New &.liPllOL. "'ASHVl.lE t,~833 (1t 9') SHO'II OQG,-(JNIVl:RSJ;l 012989 (lJ.!111) 

17 CHRIS YOUNG Tho Man I Want To Bo .,, 41 40 ii ~:~~~~~apff(l~~ Best Of Chris Cagle RCi1. 1n1a.UL~ ro 911) 

18 KEITH URBAN Defying Gravrty • 1 43 42 41 GRETCHEN WILSON Greatest Hits CAPfJPL ~ASH~LLE 35i'Si' J18.9ej COlUH11"618s---1 SWI 15 911/ 

CD BRANTLEY GILBERT CHRISTIAN KANE 
Avr:iA~ ·csns ,,9a Halfway To Heaven 19 ... 28 - 0..1LUN5'111500TH..tl&OOU1Pl"1lft-;& Christ ian Kamt (EP) 

20 TIM MCGRAW Soothem Voice • 1 46 43 39 ROSANNE CASH ThO Ust CUR&/91$2(18.!li) IAAlll'.AllAh 96576.81.13 {tt 98) 

21 22 23 SOUNDTRACK HarY18h Moritaoa: The McMe • 1 C 51 so MART INA MCBRIDE Shine VWJC&EVro.1101' (18.!411 RCAHISC5Pil"jHt18! 

22 19 21 RASCAL FLATTS Unstoppable • 1 47 '' 42 DIERKS BENTLEY Feol That Fire l'fRIC STREET 002"°'"1 (18.111!) cmro~ NJ\.SH\IILlE 0115 8 (Ii 91l) 

1 : Km100\11,W,fVf18.!:IJJ{!) • BOMSHEL 23 13 ,. Keep On Loving You 1 .. 48 48 
CURO rff~46 (1& ~~ 

Flghl Like A Glrl 

24 ll 22 KENNY CHESNEY Greatest Hits II 48 45 " 
JAKE OWEN Easy Ooes It HN,1,65~5b.S \m (11.911) RCJ.:mnSIAN 11~8 

29 26 29 JUSTIN MOORE Justin Moote IIO " 47 RANDY TRAVIS 1Til:l.,,S.1t<w,,;,,>i,(l1Wf7""' ~ol,LORY 0100 (1 Ut) M.!iAl!JK$~;,1(fJV,11N(liil 

Data fo r week of APRIL 3, 2010 I For c hart reprints call 646.654.4633 

WORK HARD, PLAY HARDER Gr~IChM WIison 30 G IA'\501'. J !IICl.,ll Ci-1"--IIC[V fG,\li'lt.6O1'. ,J ~t!:H,n1CGEHfl @ A(O>d"tKCO!i 

LOVER, LOVER Jerrod Niemann 32 Q 0:tAII.AAD J ~IEW,t. 11 OA.ITTl(FR 8 $1:A GA)\E, ARl$Tol. IJ~S1-..-1U.{ 

THIS AIN'T NOTHIN' Craig Motgan 33 P.OOOt.llELL,CJiiORGAN C.DLBOIS,K.l{_PltlLllPS "' "" PRAY FOR YOU Jaron And The Long Road To LOY@ 
0 JAIIONWOOO;Uhll,'ERS.-.t RfPUBLK: 81& M"UHN[ n 

Matt Kennon 33 UUA. Rt.i 'STRC>t.lOA'w'ARIOOS 

Uncle Kracker 30 
(!) TOP OOG ATI.ANIIC BIGGER PICTURE 

Jewel 31 VM.ORY 

f.RD;ERS B PAISLEY.C IJUl!OIS.K.lOVELACE 
Brad Pai,ley 

ARISl,1, NASll\'IL\£ 30 

TURNING HOME David Nail 38 fllDDUt K.CHESNEY.S.~RL'SOE lilC,1, W.St!VILL~ 

GIDDY ON UP laura Bell Bundy .. 
IASHV..S"-"CK 3 Bt,.'10Y, cwt~ SHIMSft,1,1:K l.!Ell~U!fV 

LITTLE WHIT E CHURCH little Big Town .. .-.. , f!J3'1Ul'M Ri!tlll!>.l'IKllllffl<IO( ~'U'S - CAl ll l}! llASl"\'llll 

JACKSON HOLE James Wesley 42 
0 F1Ul5.Ul R CLAlllS'.lN ft.CLA'A'SO,-,i M C11[S'l1Ell 8RO"(EN 8t,A' 

BLUE SKY Emily Wosl Foalurlng Kollh Urban 43 M BIUSJ!f f 'WfSTG 91Jltll l e C~6 fl(,)I.IJA.$1,\'lltf 

FREE Jack Ingram 42 J yl}YC[ J ktH)'i'IL~S.T S.Ull~1"'8l @ BIS M"tHUF. 

BEST OF BOTH WORLDS Darryl Worley 43 J 8!101'114,K.GIIAt.:lT :"0.l'i'OAL[V,J QAOWN @ $TRC,UO.\\'AAll)ij$ 

GROOVY LITTLE SUMMER SONG Ja!Y'M:!ls Otto 
J OTTO P'l.'OIU.N l OfTOA A~'.IEA$0rj C Ct-.AURfRL,1,lh 0 \l,'~lt'1~$1 SAO$ 'Wt.Ill 46 

BRING ON THE LOVE Coldwater Jane 41 IA'.KIR.1<PI\TRIC K.O,JISh .KAOISffl. EU:A CflnTLO:W.KIRltAATRI~ IJ[IICURV 

TELL YOUR SISTER l 'M SINGLE Tyler Dickerson 41 
J RlCft.<:. PENh'ACl'Y.I J.l RICtl.A.'A't11lAMS,T. aow. LyqlC Slilitl 

TODAY WAS A FAIRYTALE Taylor Swift 
BIS MII.CIUNE 

41 

Bteine Liusen 50 8 TR[tuOdSi 

I> ·TOP BLUEGRASS ALBUMS. 

!i 
l:! 

5i!: ARTIST Tflte ! 
I 6 

~ '1F ' I-
Ge,iulnf Negra Jig 

2 2 7 DAILEY & VINCENT 
~$1WF8.flOMORQ.t,(l{ll 

3 " 
STEVE MARTIN 
4}9<1\l[6t{617"'F(UOJI 

lre Cto.v. Ne-N Soogs Fu"" TR! Frie-SrrrJ Ba!1P 

0 1 25 PATTY LOVELESS Mountain SoiJ II 
SAG'JA';!.'.l :ROAtl- 2497& 

8 28 THEISAACS 
Gl,IT)IER4Sl'.)1' 

The Isaacs ,M naturalf, M Nnm A~Colecim 

31 8 • 2 VARIOUS ARTISTS 
~:JLINOfit 8Hl8s.& 

Bluegrass Splfletill 

0 & 78 OLD CROW MEDICINE SHOW le,rness.ee Pusher 
~:.l"TWERK 30&•2• 

0 SAM BUSH Circltls Aroumf Me 
SUGAA UL •055 'NELK 

• 1 • 11 40 DAILEY & VINCENT Srolhell Frum Dilre1enl Molhers 
R[llm1161 6101117 

e 12 7 DAILEY & VINCENT 
~(IUNllrt"ll 610610 EXOII C.V:i 

Singing From fhe Heart 

11 WHAT'S NEW? 

15 r., 
~ 

Eas ton Corbin is the firs t male 
newcom er to reach No. 1 on Hot 
Coun try Songs with a d eb ut 
single in six•a.nd-a-half years. as 

21 

CORBIN 

·'A Little More Country T han 
That" steps 2-1. No male rookie 
has done so s ince Dierks Bent

ley' s "Whal Was I Thinkin' • in September 2003. Gretchen 
Wilson was the m ost recent female newcomer to m anage 
the feat r Red neck Woman," 2004). T he Wreckers' ·· Leave 
the Pieces" was the most recent No. 1 debut track by a new 
duo in 2006. Corbin' s song is the first No. 1 debut s ingle 
by an)' ac t since Zac Brown Ban d's "Chicken Fried" in 
Novem her 2008. - Wade jtssen 
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THE BLACK EYED PEAS 
TtlE U UI, rmRSCO'rE (11Z88i' '1£ifl 

,4 7 ~~~~~ 1Jtl\91Sl<~I.OTUh'i<l1t.'J11.1\IIIG • 

17 :\~1~1n """"'"',,"' 
TREY SONGZ 
Fd:MIY $0rlG &t.)OK.All,At.nt: ~1fli9i AG 

16 ~~\f~1:!~~EDOM MRKJ4 .. 71• RP,1G 
YOUNG MONEY 
VIUf18IJICilil(fl!YctelWNJ~IIIY-:wlG1r.!U • .l.ffi 

JAHEIM 
ANQTID; ROUND flJL.ANTIC sn1u ,., 
MARY J . B LIGE 
smJN:iOY.ffllCACIIJW~WRWICtiGIJFel013i'Zl:g 

RAHEEM DEVAUGHN 
THE LO'l'E l WAIi MAST81P61.CE 1228 Jll.'E ~S JLG 

281 ttl~~llfT S,IQCNI\TID., 5208~6• "-'l~ 

MELANIE FIONA 
THE 81110GE SRC Uhl\VISAL MOTO!i'ffl 013156\IMRS 

ROBIN THICKE 
SUlltlf!N'f;ltt(SDiSijt!S\111;1"'W:MtRSl:Oi'f013M 

16 ~.~~::.A.%\«,,-•""'""'"'"' 

• • 

• 

221 ~=~:;!::UftruFMflJ• 
1, 1s ;:.::::,;:-,::.

0
,..,""'""""""'""'"''"''" 

.. =::"""'""""™"""""'"""' 

., 
•8 

:!!=.r.<:F;: ..... $ClllJllbtQ.t,.'81,1~'S(JNW,$( II 

18 ~:~E ""'""'"'"""""'"-__ .,.. 
CORINNE BAILEY RAE 
TIii SU.CAPITOL 093711 

OJ KHALEO 
VICTORY\\'( TM( erst 2074 (1 

17 ~l~w~~~""""'sm'"""""""'""""' 

Jr ~~tllQITCO!.U,f!Mt!J•tt.WfiP.4JSt:: ll • 
BEBE & CECE WINANS 
STILL B&C3110=-M,.,..ACO 

SWINOOE 
SWIIOOE itU: 

19 ~71~WHflJll;_,,wff.MI-sxJitO't.m't:.-'!, • 

15 SNOOP OOGG 
NM.UtlWCIMIIIJIIIDCKOO'i'S1'i\.£,fflCR!YOOf2•,twnn. 

JS VARIOUS ARTISTS • N(JW:11£"11.,,,h't!ISALZOMBA zt611'St!IYV MUSI 

16 =:!~11~~1NGB.l&All}(l13226"0JA:i • 

CHRISETTE MICHELE 
EPIPH#INY OEF JAM Ol lt9M DJM&@;, 

17 BIROMAN 
~QQS~MQtl£W-,ll~l ~fJ'lfJ,W0!.'An4J.t\;~ 

16 R. KELLY 
1.11/TIIU O 1n.·r :n l3ti.Jl6 

JAMES FORTUNE & FIYA 
Ellc.(ltd: 8LA(;lt$Ml)KE .307~ 'N1:11l01'110E 

18 JANET 
lf,IMll0011riAJM(l13612 ~W 
SAM ADAMS 
80.st0lt$ Ml'f (CPl 1ST aOUl-.ll IW..tlAL EX 

10 OJ POET NAME LIFE 
10TALCWI MftS, TIHU\'E 9£1!25 f!IJMG 

17 NEW BOYZ 
OOOIYJLWAIOlll&S:~9'1~WIS. ,. JOE 
SIGNATURE 583 -0D005 KEDMI 

MARY MARY 
lHESOUtll 'rri3JJCK:CCltlt.ei\2l!W•·~),,"M.'SIC@ 

15 CHRIS BROWN 
CNIFFITIJl\'£6••3• JLG 

J1 LEDISI 
TURN Me l.(l~E ~ERVE fOll£CAST D12677 VG@ 

10 OMARION 
OU U$1011 SlAAWOlllD 58 t ~ Mll51CWOA~S 

19 WALE 
AJTENTf{IH OlJ'ICIT M.ll!lO NTERSOOfl£ 01l2li' J3A 

29 WHITNEY HOUSTON • I LOO~ TO TOIJ /!Rl$JJI 1QOJ2 ll\t:l 

,o PRINCE/BRIA VALENTE 
LOT'UI flOW311:MPI.SOONIVEUf3A NPG 09.s,;9 £'( 

33 K'JON 
1(1£1' AFIOl,HJ l.)f)~tJl-,t.£11$~ REAA.CO-Ml~UWIIG 

57 CHARLIE WILSON 
1.IICLE C11AAUE P UUSIC. JIVE n~89 Jl G 

78 T. I. II Pfdlll:llTflAILWPltlMl,;$n E,ULA11Tt::~1m1· A.G 

RlhaJ111acolerucons«ulhetoptOs,sa a 
1 .. d artist lot Ille rirll llm, on M~IISl,.,m !'Ii , 
RU/H;p-H<p, ,s "lbJdt Soy" (19-10) ,. 
lollow, ''llanl," w11idi PHR<I at No. l in I,. 
Jonuary. Overal~ !lie"' her llljl 10 count 
lo si1 wittl Ill, rist al her<uiront ~,o. J 

ltl AUlAm' rA 

18 :.?~';!,""' ""'""""''"""''·"""'''· 
WOMEN LIE, MEN L IE 
YOGOTTIHAT. l ll 'W.A'fNE .CWEA:lJ.(-:> I 

UL FREAK 
)ISIIDII fUT. NICKI Mlfl('J (WAC£. JL&) 

SPEEOIN' 
OM.1111011 fSl.1..:1•.-.·gRLo MUOCWRKS. c.mro,-, 
ALL THE WAY TURNT UP 
W:of.OO!lfli\IKJJ..MICfl' llU.Dll~"-5{:LJ(W4~ 

OVER 
DMKfl00li'#.l~f(t:ASIIMOfEVlt.0.'UISA!.IK.l™~ llt.n'.i 

YOU'RE THE ONE 
OOKOfU 'SO SO Off MMAOO 

15 !.'::i:~~\~g~~m • ., .. ., "'"'"-
• MY TOWN (PLAV BALL) 
IIIPWIFW,tlWUUli11,ft J.IIJCEV\flt,SW~~-llflS'I 

SPONSOR 
llftltUMIIW~lllUfflltl.l.'Ull(''nr:B.~tw.(\6ff<'1 

l'M BACK 

CARRY OUT 
JW&IAlllftll . .UflllllNWW! ttilf'ifU(IWOOJltlr~ 

HOW LOW 
UJOrM:111$ Ol:I' Off IA'~ DJMGI 

TELEPHONE 
WIJGIIU.fi.11.~ l-'SOOIUifID!UilClfilFl'l"l!lELMERS{O;Q 

TIE ME DOWN 
N(W BO't'Z FEAI. RA'f I )SHOTTY A!m.tJP.1.'NJIRHll. l!ROS...j 

BABV 
J£11M1&mtrr~111 Xl..&J''1IJ,""llfl8:~,15U,ll)'NM5 

IN MV HEAD 

HARO 
RalANMA fOT. lUZ'f S~PO[F t .. H1 

ACCORDING T O YOU 
OfllANTIII T/\LGflf E1', ltnERSCOP£ 

I WANNA ROCK 
SNOOP 0000 DOG'SYSTYU :l'RIOllllY ~APJTOL 

BUTTA KUP 
Bil.ll' BASIi liABY MSH 

- 38 l2 ,-a;mv="="'~~="~' '='"~~~J~=~='--A_B_Ro_KE_N_HEAR __ T_ 
WOMEN LIE, MEN LIE 

40 40 'l'tlGOTT1FeAT. LI.WJil'IIE$Hilf,PCtDeFIOlJIIIJ&.·1w,li!i 

FROM 'NOTHIN' ' TO SOMETHIN' 

8 .0.8 

Atlanta native B.o.B rises to his first Rhythmic Airplay 

cha.rt-topper as "Nothin' on You" climbs 3-l. Born Bobby 
Ray Sim mons, the rapper will drop his debut album , "The 

Adven tures of Bobby Ray," April 27. On the Bi llboard Hot 

100. "Nothin' • rises S-2 with 85 m illion in audience and 

166.000 downloads. 
Beyon ce enters third place among women with the 

most top 10s on the Rhythm ic chart as her featured role 

on Lady Gaga's "Telephone" steps 11, 10. With 14 top 10s, 

Beyonce trails o nly .\Aariab Ottey and Janet Jackson with 

their respe<.~ive 21 and 15 top 10s. For Gaga, aU ,;x of her 

appearances as a lead .artist have reached the top 10. Her debut, "Just Dance.,. stands as her 

highest-charting tune, peaking at No. 3 in February 2009. - Rapl,ad Grorg, 

WORTH IT 
Wklf N!l' tHJlt$fOII 'All lA. AMG 

BEAUTIFUL 
~VlAIIGM(N Fl 

HANDS TIED 
T-ONI W :mlN Alli'.UlC 

ALL I EVER THINK ABOUT 
CMRfSfTTE M KO.! on .IIP.1 ID ~l 

THE BEST IN ME 
MARVIN SJIPP '£RAV ,1.'3 

IN THE MORNING 
118UI MYffl f UT. MOMA E 

IF TONIGHT IS MY LAST 
1.1,IJIIJI WIOR ATLAtfl'IC 

15 ~!:H~:'E~~:.~'-S;~El~'E 
T ELL ME YOU LOVE ME 
LUU JAMES STA:<. CVG 

BULLETPROOF 
RAHEEM CIEVMJGIIN FEAT. W~CAJS ~l\>f. JLG 

OVER 
IIIAliE ~NG lrilONE"f CASM MONEY U~M:RSAL lil01!1A'II 

LEMONADE 
GUW M4Ml lttCK SQUAO ASY(U~1 'A'ARll.'i:'l BROS ! 

16 ~ .. 1;'~~. ~!~.,, ., ...... ,u,., •• ..,., '"" 
TIE ME DOWN 
N£'W RO'!'? ffAT. ltAY J jSilOTl'( A$V! \lrA'¥1ARPlF/I a:ios., 

j ALL THE WAY TURNT UP 
15 RM((Kll,lS~U'Al.U,l(l'f l!U.Qlf,.'.L4i\lJ$(,Uf-~•~ 

14 10 :~~~l ~~A:EE~~!Ff){HOGA~~~.ft 

a 23 

FOREVER 
mu.I.'.£ MAR\'tv t.t~SCIIJ i'OII!: t. S.TR£1tP.1Ltllt INJHSCO?E 

2,4 ~~u.:~IW~~!fJQ!WfiU"1 -i~ , 
17 ~::~~A ~,g~~ <PRlo•rr , ... Ol 

28 ;~~l~li l~K~T~oco:,.~ ~ND 

BEAMER, BENZ, OR BENTLEY 
LLOVO UIIIS FUT. JU(U SANTAIIA G mm 
4 MV TOWN (PLAY BALL) 
IJRtMUI ffAl",O!W!' g l l w.o'llf ,t,s;i IIO'ffilfl/BlSl\1.~mtl' 

l 'M BACK 
T.J GP.ANO Hl,S1U AflAITTIC) 

00 YOU THINK ABOUT ME 
SO CENT ~ADY Aflt9MAlH 1'fll:A5t:OPE 

YOUNG FOREVER 
JA'f-1 f- MR, fUJOSON OC ~ATtO'I 

ALL I DO IS WIN 
(U.~lL!llfUtT.#llll,li.ntclll.9'00foom• MKlffl51,YE.lllt!lil't'j 

10 ~~~ ,an '""°"'l"'E Hrn , .... ,m, !ATTE•" 
M ILLION DOLLAR GIRL 
TfllKA fW.DIOIDY a m111-111.$011 (&P•N.SlllE CAlll'fot) 
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Al,-PU.V 
M~ITOR[D BY 

ru~ 
80S Billbear•t 

(l\ HOT R&B/HIP·HOP SONGS™ 

NEIGHBORS KNOW MV NAME 
f f,1,VLOR PI-AVES.J ,~cr.!E t riEVEASOff TlAYl.011 l't!Al'ESI 

HOW LOW 

Trey Songz 
B &OIIG800KATlANl.C 

HlllJIJS G: B!IIOG£S.-TWU IAV$ G: Rllit~HOUR.l SADrri..PI II $1-:)CK(ff 
ludacrts 

(!) OTP DH IAI.I. IOl,!,l.5 
Mary J, Bllg(I 

0 MAllUIIIOI W,:r,N 1,~cC"E 

M(IIM l(I Floha 
I Hf41)1",A "oVITIN A UA'llllN A! ITT~EtOHtl, JR ,I (;AllA E Sll!lWA~I 0 SJIC.·U~fl,•[RSAl M01(;,'llte,UM~$ 

SAY AAH Troy Songz Featuring Faborous 
VY(Nt.i'DCCA:'ll l'tWi{)A R._\Fffil:Ba',JR TtNR$CtlTSC,1,1{$,t,U.WAln:A,M.'DAB.I 00 $1)11$fl(O(.All.4'ffl(; 

TRY SLEEPING WITH A BROKEN HEART Alicia Keys 
J-8HASUR l .&HA.SK£;1,A.KEYS.:'SlfVHOLDS) 0 lilBK J A~ 

MY CHICK BAD Ludacils Fealurlng Nield Mlnaj 
T•.i l(GH,.!>AAV TRUST(R C ltRIDSfS.O.Mi\~olJ.S.UllD\fY,D.DJ,lJIOSONI 0 OTP OH JAl.l IOi.W.:i, 

RUDE BOY Rih:imf\il 
STAAGATE,R.SW!il( S.iRl~S[W,lE .• lt;!UAmfll,f.OU..~.M R0['4()'..R.S1A'fl[,;t.fENlYJ @ .SFIP,Off .W.1 IDJ"3 

0 LET'S DO IT Waka Flocka Flame 

LEMONADE 
5 GMV.10RD ::I OA\'15.S l;IIAYIRIRO J H ~AYl.AN IA \OtltlA 

STEADY MOBBIN' 
~A~ D tARtEA O Jl1HM3N R OAHS 

SOLDIER OF LOVE 
SADt: I.I ~ELA 5- AOU A Ii.Ate S Mil,1 THEYotlAI,; PS OENI.IAA 

AIN'T LEAVIN WITHOUT YOU 

@ e ;ilCKSOUIID,AS'fl..Ul,IWARl,fil ltRO,S 

Jay-Z + Swizz B~atz 
00 ROC. NMIIJ-~ 

Maxwell 
(9 COUIPABIA 

Gucci Malle 
(i) B"IICK SOIJl<O A.5--,_ULI \Ai'ARM:A BROS. 

Young Money Featuring Gucci Mane 
(!) C"-!ili ~101.f'l'•Ut.~•ERSAL MOTO'IJ~ UM'l3 

Sade 
C,0 EPIC COllllA811\ 

~ f(GtiJ.E.IRJES,i.tEM.YO!nB\lllWilWIJ Sr}JITTJ\...B'(OOf(l..9:,W DUMllOS.«mlll IIIO'f'C\Uft 

OVER Drak(I 
9Ct,•OA,A r.~.u.,.11) .GFWIAA1,/il.$AAll,IEi,.$,Pl8A(;fl$£ 0 YOl,.tl',, M~E'f C,l,&I 1.1;)1,;F"Y )Jll\l{'.q$AL 1,!0TQ'WI,; ~ 

LIL FREAK Usher Fealurlng Nickl Mlnaj 
£'1'11LLIMAi-"CI.CIW OA l>ON l Jl)IIES f V."l.llll!AS £ DtA~ UIIA~~11)111) IV,G.,\IARAI S W01>,;1JER ® LAJACF JLG 
NOTHIN' ON YOU B.o.B Featuring Bruno Mais 
TH£ S'llUW,GTOOS 8.$l'ilU01>,;S, JI ,8 \IAAS,,LAIA'IIH~CF,A.tF\'l'lE ® AEDFtlU>C,:•GRA~O ~Sl'I..£ ATlAATIG 

I INVENTED SEX Trey Songz Featuring Drake 
,os DAtAVSTAO C r.1G:r.1m.1£V,TSC.IMS l t,;tliF,RSON,A 6,AAl'AU 0 0 S1)~G 800KAnA11"TIC 

BEDROCK Young Money Featuring Uoyd 
«fl!~!Nrn @00 IOCl''R~.m 

THERE GOES MY BABY Usher 
JIPA JOtlSIN,RICO l.0'1£ AICO LO\ U.G.S!:ll[ffER.f.RMIA1'..l,D.MORiU:S @ lArACi l'.t.!a 

SPEEDIN' Omarlon 
253MJ.Crc .QJ,~M.CW: B,[.liUllffi.C.flUEA.Q.SAA.'U!llilR'lC.STI)l(fS 0 STlliM(FI.D~~,;APfl'Cl 

WOMEN U~, ~~Pi UI; VQ G,9t1i N!slt1,ui n9 Lil Wi!Y!le 
It.YOUN~ I.I I.IIWlS,B.VOL~G.O.c.ARTEAI 0 ~E\YlAIIL[.PCll.O GROUNDS J R.\l.:i, 

WINDOW SEAT Eryks.h Ba.du 
UAOLJ "'OY.SER .81\0U,I.POVSER G UJ\l\'ERSAL MOTCfflk' UUi13 

ALL THE WAY TURNT UP Rosco& Dash Featuring Soulja Boy Tell'em 
«E J.l.JO~IISO~.O.WAY.K fRONOU,C~RCEO Q) 'll'tltML1S!C Ull[ZOM: 4 f.o!TER~!:OPE 

BAO HABITS MaKWell 
I- 1)1,\IICl llUSlE H OA~·lil ).\JSlE COLUMBIA. 

UN-THINKABLE (l'M READY) Alicia Keys 
/l io:EVS.K flRliTHEl'IS,~SHell8 fA ~VS A.GRA)lil.-\1. K SIIOlHE.R$. ['I ~ SHEftffl) (!l '118~ J R\l:i 

YOU'RE THE ONE Dondria 
JilUPfll,8 MCli( ~ [;.]P'll8 MCOX 4!) SOSOOEf ,M.ALACO 

MONEY TO BLOW Birdmi;n Fealuring Lil Wayne & Drake 
!>'IUMMA BOY 8 Wl UA.VS.A.GRliHA!A OCA'ITER.C.GltOl&.111 (!l CAfiH MO>.!Y U>.l\!ERSAL MOTD'IJI,; UM~3 

l'M BACK T.I. 
TRACl(Sl.A'\'fRl G: J,l{AARIS JI'! 0 RA!,;!)Al 1. D IJ•.mC.Ml 0 GRMJD HUSTLf AnAIITIC 

CLOSE TO YOU BeBc & CBC& Winans 
® er;c UALAC1) 

GOO IN ME Mary Mary Featuflng Klerra "KiKI~ S1'1ea1d 
W C./IMP8fll CAP.1!)8fLU A1l:-"1$-(;Al.t;ib~\l li\lK1~$.(;il..V~8fl.~ @ ~ 9'1,0C,: (:OIUPJ81~ 

PRETTY WINGS Maxwell 

LOVE KING 
l NIIS~ l O..S ~ .\IA[STRO l llASli C MCJ'.1N~ 

4 MY TOWN (PLAY BALL) 
HOl, IDA !ll 1'11U IA~1S..A GIWIMI O tARTEA IJ .. SAUU~lSI 

00 (:0lUrJ81~ 

The.Oteam 
0 R040(1LLA.Otr JAMIOL.\l,J 

Blrdman Featuring Drake & LIi wayn,c 
@ CA.S~ MOI.O'·Ul,;~•fRSAL MOTIY~I. Ut.lil~ 

Ruben Studdard 
0 l9 KICK<IRVA!.'.l 

Charlie WIison 
G QlilJ5J&JIV£.::LG 

Corinne B~iley Rae 
@ CAMOL 

Snoop Dogg 
S ;JOUf C.<: Blt!IAIYJS JII .[.l,IOUWA,R.Gl~ARD, JI!] <!I 006GYSffiE,PRH)IIITV,CJ\?110l 

I DON'T CARE Rah&em DeVaughn 
SIEREOTVl'ES Nt-fO S SMITHJ ~IP;t Jl:£\IES.R 'IOMULIJS JIVE.A.G 

BEAMER, BEN2, OR BENTLEY Lloyd Banks Featuring JuelZ Santana 
,Rl~IE C llOYO,L JA\IES.M FD'INO (!) 5 L~ll 

ARE YOU LISTENING Kirk Frankl in Presents Artists United For Haiti 
(. f llAN'.llN.H PAAIUJN . f'.'IAn:u~l ~ fO YO SOUt 60SPO CEIHRIC l"!.5 

FlNDING MV WAY BACK Jahe,lm 
I QARl~S.C. 1'./IG&l).S l.8AFIIA$,C.HAGGINS )It JOt/TEL .C Ct!A~lttERS.J HOA'.ilAl..:J e An,.AllliC 

DO YOU THINK ABOUT ME 50 Cent 
AQCr.Vt"t.t>ER G:I .Al)(S:UN, JR.,0.Sll>.S~ 0 Sk.Al)'I' An{qllA'Bli'fffAS-1:0PE 

OJ l<haJod FoallHt1g T-Pah, Ludacris, Snoop Ocgg & Ad< Ross 
OJ~ ®RI W.JiilW~SWJIOJm'Sf.CC~ 'U'M,.J,Q.11(,6.lJ.QUE:$ 0 'AflfEllFST,f1 

SPONSOR Tea.Ina Marl Featuring Gucci Mane & SO\Jlja Boy TeJl'(lm 
{ J.£YA5J.ROC PHI UPS,R1EI.SCll,El.£'1','l$.8.llL,im',l,IJ'),R ()A\1S D l'IA E) re, RtF\IAS'i\.lJtA'WA~EFI QR:)S. 

WORST CASE SCENARIO Joe 
J Tfl0M"5.J.PTHDU:?SON ·J TJIO,J.-.S.J.~Tltl>.\L?SON,/ .Sl(N~ER.TJU,Affiti' 6) 583 K[OA..q 

LOSE MY M IND Voong Jeezy FeaWrlng Plies 
MllLISUD I W.lil!Klt..SI CTE.DHJAMIClL\l::i, 

BUSY Ly1e Jennings 
t.JCNNlt.3S t.mm1t.-SS @ J[SJS SWll,;:.S.AS'fl.Ul.l 'A'AR.'\E;i BROS. 

GO SHORTY GO Travi$ Por1er 
SPJ.'<12 N" f lti.SI! P,10DJ;{;TIOW.S !TRJ\\1:S ?D;!T[Rj G PORTER JIOUSE 

Data fo r week of APRIL 3, 2010 I For chart reprlnts call 646.654.4633 
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100 ltEII' II] 

Artist 
lfl~IN1 •R.JI~ LA$ 

8Ball & MJG Fealuring Young Dro 
B GIWJD Hl,SlLE: 'E 1 

Vivian Green 

"' " K. Mich&IIEt 
G 1-,,r COPJMITTEE Jt.'F Jl6 

Bona 
© (;Ill I.I $.•OEF V,M,(IJI.!$ 

Whllnoy H0t.1:Mon 
8 MIISll\RI.I& 

John Brown 
© UOl'>l-lllli~ 

Marvin Sapp 
ct0 \'(IUTI' JLG 

Ctuisctte Michele 
@ Off IAM'nJI.IS 

Juelz Sanlana Featurir.g Chris Brown 
6) OIPLO.\jAlS OEF .JtU-r.r-JI.I& 

Gyptian ., " 
Recognilion 

l ClOPlON,PMVES l C-LOPTOM,P;tVWES,R OA\'IS J eli\.~Kllw I' MCKEE JR (!) A & I\CA>'ITIJl 

HANDS TIED Toni Braxton 
OAJ< OF lH( l(t.lSfffWAIW,H MA.SOI,;, ;fl k J !iAASON. JFI ,'A'.HLDFR I' BRIGlffl 0 .,,n.,,,mc 
MILLION DOLLAR GIRL Trina Featu,lng Did(jy & Korf Hil&on 
!1 .. :w'l->Xlfl~Jl>:nE.tl.LOO.AJWl~J.W..11.M•~.lm.~'IIC~.1331~ @>~)f'(l 

ROGER THAT Young Moooy 
PH;tl;)M C,.ti'JEIU80.S'l,'fU D.RlilJ~llw,1.1,Uloil~~M.$Tl'V('t$(;fl( @ e,.sil Ml)t{'l l,14h'Ell$AI.. MOTUl'ltl Jl.f:!6 

IF TONIGHT IS MY LAST Lau1a IZibor 
BlltA>, J0$1-1 L fMOR @ ATUtmC 

MAKE ME Jar;et 
ltJral(ll,1i ll.JAC,,(SON.R lUIKII.S.LLLJUPKll.'S.rA,SIW.011 (j) iL'IL~.'tH 

HIGHER THAN THIS Lodlsl 
~ t.N JI\M,tu\l,,S.LVOUIIGJ.'A'RG!ll ..LS>UIRRIS. IILT.SlEWSJ,..VOIJ:NS,l.l).WRt.Hn @ \UI.~[ roortAST \\!:R\.'i: 

TELL ME YOU LOVE ME 1..eela James 
A.MARTlM.8AllEA,G. \l,UlV.~til.-illli:S)",W.;mN.G.SMCR.G.Wl!.LWAS,L.JJ.'IICS,J.D,IDJDCltl'AI.K) 0 ST.-X CMS 

SHE GOT IT MADE Plies 
Ptl.~1($(. [ "! U.'AAS .. INGT NB. ilHl,;,."SP!lR R.11 -WC 91 ,..Al( • /:0.N. IO(AT.llrH! 

IN THE MORNING Urtian Myslic Featuring MOMA 
G) SOB! 

lmpr9mp2 
61 JCS,.OAPffEUS 

Alicia Keys 
6) MHl( l,RI.IG 

Trey Songz 
(!) SDI.G BOOK,All.AtfllC 

Brulha 
© GOOOFELL~S. OEF .AM 'OJI.I& 

Plies 
~ BIO <;;AlESCSl.,_N•SLIOE lil!.ANTIC 

Bertel! 
© CA.PIT°'-. 

Brian McKnight 
0 HAROW()ll(El 

Chrlstelle Starring OlZzy D 
eo " C6Mt{Kl~GS UOli~fAIN OEH n-~ 

Roscoo Dash 
._1).11 IAUSIC Lflf lOt.1£ 4 l~"lHlSCO~ 

Yotrng T 
© PERAION3b7 

Fred Hammond Featuring John P. Kee 
[IJAU'ACfO JIAAl~D.C.Rat:Gf>lS.l!!(ASlm,(.RW,\R.;t(..~.M.l!ET}l,IJ/t'.O.\llfil~ €)I I A~IOPll,Vt..•UTY J.& 

ON FIRE LU Wayne 
COOL • ORt &.I.IOIIOD[A.P-ilELLOrn @ !:ASH rAOtlEV \JNl\lfRSAL tAOTOWij UMRS 

I STAY A Bay Bay Featuring Dorrough Music, Fa1 Pimp, Tral'O & Tum Tum 
R.1,;0RRIS AXf['WAAT.0.£1..00RR::IUGK.t. l.lUROAUGK.UStllAl..('A',T.llll:fhl,!IOSONf G) AN'A'IIAT I (11.L'r'tlOOD 

THE LEAK ur Twi$1 Fealuring Lil Wa,yne 
NOl LISTI:O f).Ci\.~TERI TAKE0~'91 SOLDIERS ".'.llJ!I-~ M~EV 

AV VO Mete.nie Fiona 
RITIJRE CVT M.KAU,,A.llAATIN,t.8A'SiUOL.A, 0. t['l'IIS.A..TOOSSAJlll) 0 SIIC'UNI\IEASlil llOTCIWN.lJMR& 

BORROW YOU Eric Roberson 
8 8MER E ROBfRS0«,8 l!JtKUll 0 SW~ [RII O SOl/l. 

GET IT ALL Sean Ganett Featuring Nicki Minaj 
S &ARRttT E 't/lLUA.US (S GAR"IEll,E l'lllll-"MS) & 13ft I Pf"~ED fl 

DAZE Ja-Bar Fealruing Soulja Boy Tell'em 
8 001.',SlfEFW:1..0 11.w,TTt1£W.S.C.8ROATHIYit((J Ru~r.E'I ~ SOD KNEV ',j!Wj mr.'EIISAt MOTOI\N.'il~G 
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MONICA NETS SIXTH NO. 1 SINGLE 
Monica earns her slxth No. 1 and her first chart.•topper in seven years on Hot 
R&B/Hip-Hop Songs as 'Everything to Me" rises 3-1. The song is her first view 
from the top ~-ince "So Gone'" in 2003. 11Everything'' also moves the s inger into 

a tie with Janet Jackson for ::;econd-most cha.rt-toppers by a female since the 

chart began using Nielsen dab in December 1992. The top of that diva li.,1 is 
headlined by Alicia Keys and Mariah Carey, who are tied with seven No. ls each. 
Monica's "Still Standing" ,vill likely bow at No. 1 on next week's Top R&B/Hip• 
Hop Albums. - Raphael George 

Go to www.blllboard.b iz for complete chart data I 47 
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CD 13 11 
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e 15 & 

FORGIVEN 
SJltw;JtJS llat SPA~RO'tl [Iii CMS 

CITY ON OUR KNEES 
TO!YMIIC SOAirR0"'1l W I CMG 

UNTIL THE WHOLE WORLD HEARS 
C.UTtltEi CfllOWHS!IEil.CH SllUT RH.lhlON ?IS 

SOMETHING BEAUTIFUL 
MMDTl'.laRUDIE ol.TLollln~ wo.~o.cu1e 

HOLD MY HEART 
lllffll •lffNIJE IIOltlll ,U:"UNlc.ll l'LG 

BEFORE THE MORNING 
JOSH WltSON S:?AR;jOW, EMI CMG 

LET THE WATERS RISE 
MIICSCHAIR CURB 

HEALING HAND OF GOD 
JEREMY CAMP IIEC TOOTH & /<!AIL 

THE WORDS I WOULD SAY 
'1DEWAL. PROPKm tfffi'ENT V.•~0-Cl.fi\6 

GET BACK UP 
TO!YMIIC fOR.:fAOln HII Cl.113 

G) 21 10 HOLD US TOGETHER 
M"TT MlllfR ESS[lfllAl PLG 

e • 
G 
81 

14 11 

19 

t6 11 

18 21 

22 

17 12 

10 17 

23 11 

28 5 

2, 

25 5 

11 

28 20 

CAN ANYBODY HEAR ME 
IUIUl llT11 ANOAEW$ W0IIJ-Clfl8 

EVERYTHING FALLS 
,u ,10 
LOVE NEVER FAILS 
• AiUl()Olf IIEA-nt ,AQNl).Wl)Of 1'£UPJ1t;.~.Pl,G 

YOUR HANDS 
.U ll!Ll.Ot STONt TASL[ 

BEAUTIFUL, BEAUTIFUL 
fl'IAttelliA UTTISTEW fERl'ENT ''10:lO-CLJ! 

SAVE A PLACE FOR ME 
MATTll!W'A'UTS~R O\iltruts 

WALK ON THE WATER 
IRITT IICOU &='ARit.OW ntl CMG 

MORE LIKE FALLING IN LOVE 
JASON GMY CENTAICITT 

BETTER THAN A HALLELUJAH 
AlftGRANTSl'I\RRO'l.'l:WI~ 

BEAUTIFUL HISTORY 
PWMI c.JAB 

LOVE HAS COME 
MMIIC SCJIUliZ WOltJ-CL51B 

HEALING BEGINS 
mm AlltNU,: IIOflTII REUWl)N PLG 

STANO FOR YOU 
JOllltlDWlt.-0 

WHAT A SAVIOR 
CJITAlVff MlJSIC '11Dl£CT RAT. UUR• STORY l~O 

l'UBE 
IIEW'S80YS~POP 

YOU'RE THE ONE 
CIIMS ilJIO C-ONIWI VSR 

OONT YOU KNOW YOU'RE BEAIJTlFUL 
SU.Btllll RtDENTIAL rw CIAG 

AWAKE AND ALIVE 
SKILl(TAIL~ TlliO 

YOURS TO TAKE 
JIMWY MUDHAM fiPllP 

ll ! =~'!3~~!~f~aT'f~rrESFCIUWm 
35 13 ~~~~~J~RPlG 
31 5 :e=,~~!IN 

4a 40 17 ::,~~.: .. ~~'~!,~, "'"""'" "" 
NEVER SAW YOU COMING 
11:til IIOfllAAl'I ft(C TOOTH la NAIL 

I AM LOVED 
A8!WE TM! OOLbtN ;1.tTt $AIJ!FtO'W Ht! CNS 

SOME KIND OF LOVE 
P+tll ffJlt('f RCUNI0-11 PLG 

SOMETIMES 
MAJT HIW)IJW[A 8UCK SHO( 

HANDS 
TME ALIMIST TO Orn 4 ltAll 

Vetenin singK Shirley CJtsar claims Mr 
hl!ill"1 bow°" Hot Gospel Soi,gs {No.11) 
sin<, lhe cl!arl liu11tb!d lh, !H~ •!IO· Htr 
prior be~ start llUlffld whtn •sw,epii,g 
llrougb tile City" opened 11 No. ZS~ 
February 2008. View tie <0mpl!I< cllart ,i 
blloatd.bl!klla!IS. 

§mi! ARTIST · 111 mu IM?Rlt."l & NUIHER ms1;i101;11SG ..Allf. 

3 6 TOBYMAC 
J(IIIGICH RH~ 

" ' 30 SKILLET 
A'rlWCE APOCllTHl.riJI.Jlm::2561?i10\'l',OIMIIIGA]V 

• VARIOUS ARTISTS -- Ml:J.llmlati'SOO'.titlRO-Ct,llB 
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VARIOUS ARTISTS 
,.lM'lifli 21t10YIUI.D-OJiBffln.'O;NJ.Me;lm'«.7tM C\li-

FLYLEAF 
ltlfMfllTOIIIIRI ~AM OCTO!l~ 01:U.l?EMI WG 

PASSION 
~IOlt AWIIICf;NIIO$DGtfPS,Si'olJIR(rN iH~5',RC,',16 

DEMON HUNTER 
TH£WOR01SlllllOfllfSCft.lOSTATI'.6387=f.tl()',lO@ 

THE CANADIAN TENORS 
111E CANAIJIAlf IEMOR$ OECtA OIU:,09 

SANCTUS REAL 
PIECE& 0FA R[AJ. MU.RT Sl'AAIIOW 6~~n11 .(;UG 

KUTLESS 
IT1$ WILL FlfC111Cf\.llCVG 

FRANCESCA BATTISTELLI 
an N.P£11 tlbRT f~A\•~MT ?.t?'~tfl 'IJO'IQ.·C~RQ; 

DAVID CROWDER BAND 

' N.EEDTOBREATHE 
ntE OOTS!OlM AnAtmc 519102~ WOAD,CUllil 

POINT OF GRACE 
110 CMIIIIGIIP US 'A'ORO,CtjR!I, 1:87924 

TENTH AVENUE NORTH 
O'litlAIIIUIIO!llflntFElm11'.lt.iM{flD!:lf;ffl[-Gm' 

FIREFLIGHT 
RlftTHJSE""10'MITRD'BI 1(9l9Pfrn1E'il,t,"TB'.RTY 

GUY PENROD 
8REo\THE OE()> SER\l"-lff, &AITHEll 8C5? WI CI.IG 

MARV MARY 
Tl£m::.lll W:UD',ffl:<"..1'lYO.."tJNJ,1,,m'r.:JIU!f.ffltQlfY + 

SWrTCHFOOT 
iliU.ll--~~lllft~lff"fll~~ 

SIDEWALK PROPHETS 
lHEi( SlM{''.U Tf'ITllSJFT~~ 88"'!_,90C'V."OOiWJfl!I. 

POCKET FULL OF ROCKS 

STEVEN CURTIS CHAPMAN 
R!l,Ul'f 'll.'lll IIIU SPARll:JW M •i n u CMG 

31 =~i\':~d~~t~~D~~~~~m 
~8 ~~).t~.~~.TY '55' PROV,D1"1·•"116'1fY 

73 ~.!;~W~~!~M:J\tUT-t.'T&!i>llJY 

24 ~!:1fw~!/!;~~lo~m n r02 Tll'AE LIFE 

IOOltill!!l!IWll<J\owm,.lll!WS";Jll~UllllJ 
IE#ARXII.Slf>llltlfl/llll«ILIJTIQIJl~JWOO'.fit'£ 

THE ROCKET SUMMER 
OfMEMAIID.llllllU 1SlAN0O13'834' IOJ\IS 

RED 
flimMJ:lN!Kf~ !lffi3~/fflMIIBi!fl'f(tJ 

MARK SCHULTZ 
(;OME Allvt YIO#I0-0\.IAR 8RrJS-_. 

THOUSAND FOOT KRUTCH 
IIWNE'IQMllMQl.flWIEll)0?,4-'IU.l4,'il1fUCWI:. 

MEREDITH ANDREWS 
UL(l~M:llll!CU li\-ORl)-{:IJll3 CllGITAI N 

STELLAR KART 
~Bl$DIA'!flllTIICYil'lt~-flRQ.ltl;-'Yf,fflWll1V 

MERCYME 
10 NO (626 :)ll1)\ll~J.JHi:GAITV 

SELAH 
YOU DnJV'ER • CUll3 7~138 'WOIIO·CL:-18 

STAR FIELD 
111E SAVIIIG ONE S.?AIUIOW 6501 nu CMG 

MAT KEARNEY 
QIYOFILMX&'1111TEol'~N'(f'l~WO.~ 

THE DEVIL WEARS PRADA 
'l,IT!(fUt]ifU{lrjf}N.l(IQtflm,'$~1l.t'"111iO-OJ1!1:t.l 

JASON CRABB 

Al>slot"'™'Ulltllln-isji)~edby 
Australi>nworshlpleaderDalle<le Zsdledton 
the 101ml single horn Blewster's '1oday ~ 
the DO'(" allln. The soog driws Hol Sl10I 
Debut opplo111<al No. 30 on 011illia15"'!15, 
wllll 1.2 million 1111ie11<e lmpr!S!lons at U of 
the 9' st,til)IIS moollo~d lot the dlatl 

• 

48 I Go to www.b illboard.biz for complete chart data 
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Billbearel. 

CITY ON OUR KNEES 
f08"MlrC FOIIHAOl\1 Hll CMG 

BEFORE THE MORNING 
JOU! \l'LU!lf Sl>AMOW' fl,.11 CMG 

LET THE WATERS RISE 
.-11(($.CIIAIR CIJRB 

THE WORDS I WOULD SAY 
SlOEWlllJ( PROPffflS mMNl wc:,ao.l)JRI! 

REVELATION SONG 
NIILLlPS, CRAIG & OU.II 1110 

SOMETHING BEAUTIFUL 
IIE[(IHIBIIEATI-H: AllilUIC 'A'l);iQ.C,JRB 

HEALING HANO OF GOO 
J[R!MY CAMI' 9[C'F00H A HAIL 

HOLD MY HEART 
TENTH AV'ENUf HOATII AEU!OO~'PLG 

CAN ANYBODY HEAR M E 
MEIWlfllt IUIOIIEWS WO;IIJ-.C',1:118 

LOVE NEVER FAILS 
MANDOH IIEAJll /~ONO-VDOE, ilfUNIC.~ 'l'LG 

MORE LIKE FALLING IN LOVE 
JAso11 g11,1,y ce,mucm 

• 
7 

• 7 72 

41R1'lol.'f 
MONITORIO B'f' 

JAMES FORTUNE & FIYA 
ENCORE BLAC'<SUOKE ~07:1 VIOA L)'A10£ 

TAMELA MANN 
ntEMUffFIM.AII Tll l:VMI\Nllil.3!1 

FRED HAMMOND 

S1U! S OAtA 
CO~ll'IL£0 BY 

!lJ.elser, 
SoundSc.an 

l{JVE U115TOPl'IIBLf f HA.l:IU!m!'I \'{:irrv •nc, ll ~ 

3' ~~N,.~~~:~~~Mta:3010'Al'li11IJMOC 

BISHOP PAUL S. MORTON 
MEIMIIU!ll MOWNTS TflllLL.ut 1223 LIGl!i 

DONNIE MCCLURKIN 
llffllilm.lftltlEl'J.IIMlllllJUll'!l'JHfGJD5i'IOYWl'lti'.. 

DONALD LAWRENCE & CO. 
lHflAW Of OCNWICII, Mnl CllET~'~fflLWflYZ!(i'l~l6 

21 ~~~~~~COOl'IEN!flnYla.l(JJ.6 

42 :~~L,!:!'~~,7.,°~~!LL 
n ~~~~~~~::~~c 

GET BACK UP 
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HIGH BOW FOR VENEGAS 
Mexican singer/songwriter fulieta Venegas notches her highest• 
charting album yet on Top Latin Albums as "Otra Cosa" bows at 

No. 5 with 3,000 copies sold. While she's had bigger sales weeks, 

Venegas hasn't placed higher than No. 8 (with "Limon Y Sa l" in 

2006). On Latin Pop Albums . "Otra Cosa• enters at No. 3, join• 

ing "Limon Y Sal," ·' MTV Unplugged" and "Si" as her fourth top 

five album. - Rauly Ramirez 
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RECORD COMPANIES: ConcOl'd Music Group names Paddy 

Spinks VP of international sales and marketing. He owned 
management and marketing company Global Spins. 

Universal Motown Republic Group promotes Wayne 

Chetnln to senior VP of sales and field marketing. He was VP 
of sales and marketing. 

Nine North Records names Stan Marczewski director of 
promotion for the Northeast and Midwest. He was man-

I t "' · CHERNIN ' SCANLON 

TOURING: Facility management company Global Spec
trum names Hike Scanlon GM of Chester, Pa.'s PPL Park, 

which is scheduled to open in June. He was GM of Chaifetz 
Arena on the campus of Salnt Louis University in St. Louis. 

BRANDING: Music branding agency OHi Music & Media 
Solutions names Kevin Chlanta senior VP of Innovation 
and integration. He was senior VP at Marketing Drive 

Worldwide. 

RETAIL: HHV promotes John Hirst to music manager. He 
was chart manager. 

MANAGEMENT: Music industry veteran Ken Graydon has 

announced the formation of full-service artist management 
company Graydon Music in London. He was manager of 
the Bee Gees' Robin Gibb. 

RELATED FIELDS: VH1 promotes Noah Pollack to VP of 

series d evelopment and original programming. He was 

senior director. 
SE SAC promotes John Mullins to senior director of writer/ 

publisher relations. He was director. 
-Edited by Mitchell Peters 

GOODlf!fC)lilKS_ 
WHY TAPS ARTISTS TO FIGHT HUNGER 
Since joining World Hu nger Year- a non profit that fights 
global hunger and poverty- a little more than a year ago, 
Hillary Zu ckerberg has assisted the group with pulling 
in chari ty dollars by helping organ ize even ts that have 
featured s uch acts as Bruce Springsteen. Chicago, Papa 
Roach, St.reel Sweeper Social Club, Brandi Carlile and 
Earth, Wind & Fire. 

Most recen tly, as the director of \VHY's Artists Against 
Hu nger and Poverty P rogram , Zuckerberg worked with 
rock band moe. to organize a Jan. 22 benefit concer t a t 
New York's Roseland Ballroom. In addi tion to donating 
all proceeds from ticke t and merchandise sales to W HY 
(WliY I lunger.org), the band allowed the nonprofit to auc
tion 75 VI P t ickets. T he event raised about $17 .000, with 
a portion of the proceeds going to WI !Y's grass-roots par t• 
nu~ in Haiti. 

Prior to her arrival, Zuckerberg says WHY wasn'1 as ac· 
tivc with using .art ists to spread its message ... There wasn' t 
someone here whose sole job focused on it." she says. 

But during her short Lime with WHY, Zuckerberg has re
ceived positive feedback from the music industry. "'There 
were people T met along the way who came up to me and 
said, 'Thank you for bringing this awareness to us. We had 
no idea this organization existed,' .. she says. "That's ,1,o·hy 
I try really hard to make the program one in which artis ts 
of all levels can work With." - Mitchell Pet.er, 

Sharon Jones• 
unstoppable 
v tvaClty drew 
c:ompari:c;om, to Jame~ 
Brown- and nu merous 
h-P,:1dline-; Sh!:' w hooped 
1t up MiirCh 17 r1t Stubb's 
Bar-8-Q. backed by soul
funk outfit th~ Oap-Kings, 
(ror mOf'e on Jor.e-s. see 
pag@ 30.) ~010: O::OUl'o!ll::sY 

RP.,ggae rock band One 
Pin Short headhned Sl::SAC"s SXSW 

shO"...-case March 18 At the Velveeta A:aom 
J:rom left: SE:SAC sef\ior VP of wr1ta/publ1~her 

reli'!bons nevor Gale w1th One, Pin Short vocalrst Shawn 
Garnett and rln,m,rnF-r Andy Roberts. VriQ-TQ o, -'NA .,.,c~ 

While the annual South by Southwest gathering features an impressive interactive 

confab and film festival, its name remains synonymous with music. More than 1,900 
artists a,ertook Austin March 17·21 with nearly nonstop concerts, squeezing into every 
performance space possible. After the dust settled, those who walked off w ith the 

prized tag of "SXSW buzz band" included the xx, SUrfer Blood, Freddie Gibbs, Miike 
Snow, Fucked Up, Sleigh Bells, Neon Indian, MNDR, Frightened Rabbit-and Hole, 

MANCHESTER ORCHESTRA TUNING UP THIRD ALBUM 
As i t approaches the one-year anniver

sary of its second album, "Mean Every• 
thing to Nothing," Atlanta rock act Man
chester Orchestra is hard at work on 

album No. 3. 
"We've been demo--ing songs for this 

new record," bassist Jonathan Corley 
says, "and we've got a couple of songs 
we' re kind of working out during 

sound checks, and we' ve got a few 
songs we've been rotating through our 
set. I think the new stuff w ill be a lot 
louder and a lot quieter-hopefully 

more dynamic than things we've done 

in the past." 
Most of the songs, he adds, don't yet 

have titles, which is nothing new for the 

quintet. " The songs off our f i rst full

length [ 2006's " I'm Like a Virgin Los· 
Ing a Child" ), something like 'Now That 
You're Home' was just referred to as 
'Duh Duh Duh Duh Duh' tor the longest 

time/' Corley says. ••so right now there 

aren't t it les, not even on the set l ist. We 
just kind of go into them It it seems l ike 
the correct moment." 

The band is recording at its Atlanta 
studio, a three-room facility with a Pro 
Tools rig and a full·sized space for live 
recording. " I think we just get bored at 

home and start recording," Corley says. 

And, he predicts, the group will be back 
to It as soon as the band fin ishes Its lat
est run of dates. "Hopefully we'll begin 

MANCHESTER ORCHESTRA , 
to record over the summer and be done 
later this tall," Corley says. 'We're all ex
cited to move through the recording 
process again.'1 
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BILLBOARD/ BMI ACOUSTIC BRUNCH 
Billboard p;i:rtnerec1 w ith BMI to present the annual AcQust1c 
Brunch March 19 on the. lr.lwn o f the Foi.H Se,:i'S0"-5 Hotel ,n 
downtown Austin Sponsored by Southwest Airlines, the 
late-mornin!;I mi,.,,~r provided a relaxing atmosphere for 
guests rn rechar9e after a long mght of showcases. The 
brunch featured performances by Sean McConnell, 
HoneyHoney, Billy the Kid. Shane Alexander, Gustavo 
G.ahndo, Marc sc,bllJa, Andrew Be-lie. C.!lra Saltr'nando. Sam 
James and TorYUl'ly Reilly, pi,.0 10~: c...~1KA GOLOR,i«• 

A B OVE LEFT: Hon@yHont!!y members Be-n Jaffe aOO Suzann• 
Santo se.v. up a folk-rock s.et dl the brunch 

&'11 

ASOVE RIGHT: From left BMl New Yo,1<: associate drrector of 
writer/publisher re lations Brandon Hac1s aod New Yori< 
executtve- dirKtot or wr1t@r/pubf1sher re-lati01,s Samantha 
Cox, featur@d perfom,er BIiiy the Kid. Billboard mus,c 
editor Cortn.-y Harding, marketi,,o manager Kerri Bergman 
and East Coast sat-es. dLI'ector for d ig ital Antonio Amato. 

BELOW: From left BMJ Allanta assoc1ate director or writ~/ 
publtShe, r@lations David Claassen. featur&d p~rforme,r Shane 
Alex.&nder and his keyboardist Nathan Sexton, BMI Nashvtlle 
assistant VP of w r1ter/publish@1 relations Clay 8radlay and 
B illboard editorial d irector Bill Werde. 

The Maret, 17 de21th of Big Star f rontman Alex Ch1!lon, 59, ovP.-fshadowed the fe-stival
espec1ally Slt\C@ the band was to play SXSW venue Anton~·s March 20 The show 
quickly turned into 21n all-stat Chilton lt1bute "We played with Alex for 17 years, 
became friends via the music and performmg togelru:!r.'' band member Jon Auer tells 
S1llboard. " It's the iond of re~honsh1p that mtrlns1c.1:1tly be<::omes a p.!irt of you. never 
goes away, even when the phystcal person isn't around anymore." 

ABOVE: From lefl B,g Star's Jon Auor, Jody Staphons 11nd Ken Strlngfollow were 
JOlfled by smg.e,/songwnter/producer Chrl.s Stamey for · 1 Am the Cosmos" and "When 
My Bt!by's Beside Me.· NlOTO: CCIUrtlESY OF MIOiELLE Al,ER 

BELOW: RE.M. bass1st Mike MIii,, fla11ked by Jody Stephans (left) and Ken 
Stl'lngfellow. stepped up to the mK: to s.1n9 "Jesus Ctv1st.• PHOTO: cou1oTES"f CF ESET 
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~ State Farm· 
PRESENTS 

l\ST ANNUAL 

Billlidarc:I. 
LATIN~rn-1~ 
COHFEREMCE ~ Ora; 

IN ASSOCIATION W ITH 

iiijffiffil 
APRIL 26-29, 2010 • CONRAD SAN JUAN • CONDADO PLAZA 

!f;,u, Srom~ cp,AP.rfn 1/?j~,,n I 
Take part in the b iggest and best celebration of Latin Music uniting power players from around the globe including: artists, agents, producers, 

promoters, record label executives, publicists, brand marketing executives, managers, media, digital music executives, and many more!! 

SPECIAL APPEARANCES BY: 

MARC ANTHONY AVENTURA 

PLUS ... 
Informative Panel Sessions 

Networking Events 

The Billboard Bash 
Featuring performances by 

Billboard Latin Music Award finalists 

THE GRAND FINALE ... 
H~ The Billboard Latin Music Awards 

~\\()\)\\(t\)\ Honoring the biggest and 
o,"1\i,('\Ctot 

fomp1ct• ,~, brightest stars in the industry 

Produced & Broadcast Live by 

:r 
and ... 

The Official Awards Show After-Party 

11 
V ICTOR MANUELLE TITO EL BAMBINO A.B. QUINTANILLA 

LIVE MUSIC SHOWCASES: 
PEERMUSIC KICK-OFF PARTY 

ALICASTRO ANAHI CAROLINA LA O MELINA LEON 

POOLSIDE COCKTAIL RECEPTION - Sponsored by Nu Life Entertainment 

BACHATA 
HEIGHTZ 

MARTHA 
HEREDIA 

TOP STOP MUSIC SHOWCASE 

IVAN 

INDIA • PRINCE ROYCE 

ZONED' 
TAMBORA 

PLUS MANY 
MOREi 

ELVIS 
CRESPO 

REGISTRATION: Lisa Kastner 646.654 4643 • LKastner:Q.Biilboard.com • AIWIRnllNG: Gene Smith 973.7462520 • BillboardQcgenesmithenterprises.com 
SPONSORSHIPS: Cebele Malquez 646.654.4648 • CMarQuez.~BillboM:Lcom • CONlAD9N JUAN • C0NDADO PLAZA: 888.m.1274 • DISCOUNTED ROOM RATE AVAILABLE 

PRESENTING SPONSOR 

I 
IN ASSOCIATION OFFICIAL SOFT DRINK 

I 
OFFICIAL BEER 

r T ERS SPONSOR 

II ~ ~ State Farm· ll&MMM ,i,,_/,/aJ!<U 'If CONRAD' 
Puerto Rico WIO~f~u.l-"iJ 

CONFERENCE SPONSORS 

~ ~ 6 I M= S 
l~.Y.hl!.~ Bill 

~ ~ 'I;)-;• 

l:'JHl:'Jr.!C!I ~~ Mozes ~ .. 'lJ-~ 4~-
~~ : ~ y • , ~ 

N'KLABE 

i 
• 
~ 
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el ... ···•• ,.~ 
US 1st Leg ••• •• - ,., . 

:, May 13 Los Angeles, CA 
•• May 14 Los Angeles, CA 

•• May 15 San Jose, CA 
May 21 Indio, CA 

•• May 22 Tucson, AZ 

•• May 23 San Diego, CA 
1 : June 4 Miami, FL •• June 6 Atlanta, GA • 
• • ' June 10 Hidalgo, TX 
' ' June 11 San Antonio, TX• .. ' El Paso, TX • June 13 • • • June 24 New York, NY , , June 25 Washington, DC 
~ 

I June 26 Boston, MA • • 
July Mexico 

' Aug./Sept. Spain 
October Argentina & Chile 
November US 2nd Leg 

J ,,. 
)-

CHAYANv1E 
New album out now! 

,1/1,I 
SON~MUSIC 

I I 

CARDENAS 
M ARKETING 
NET WORK 

TOUR" 

musicticketv 
See Chayanne live 
and get your .· 
musicticket+ 
down load card 
with exclusive music, 
photos, wallpapers, 
and more. 

ticket master 
800. 745.3000 

http://www.journal-plaza.net
http://freedowns.net/

