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soothing decor 

flawless design 

sublime amenities 

what can we do for you? 

THE 

AL --- X 
overnight or over t i me 

203 impeccable guest rooms and deluxe suites 

interior design by David Rockwel( 

flat-screen TVs in al( bedrooms, 

bathrooms & living rooms 

24-hour room service from Riingo~ and 

award-winning chef, Marcus Samuetsson 

The Alex Hotel 205 East 45th Street at Third Avenue New Yonc. NY 10017 

212.867,5100 www.thealexhotel.com 
C>2010 The Al•x Hotel 
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t 
Watch the latest Mashup Billboard's Latin Power ENTERTAINMENT LIVE 
Mondays performances- Players report this summer Join Billboard Ocl 5 in San 
Florence & the Machine will recognize Latin music Francisco for the Music App 
and Sam Adams-as well as executives who are driving Summit, where key players 
videos of Ke$ha, Lady their business forward. in mobile music will discuss 
Gaga, Chris Brown and Readers may submit new apps and ideas. Plus, the 
others before they were nominations through inaugural Billboard Music 
famous. Check It all out April 30 at billbOilrd.biz/ App Awards. More: mobile· 

now at billboard.com. latinpowerplayers. entertainmentllvefal l.com. 

LATIN MUSIC 
The Billboard Latin Music 
Conference & Awards is set 
for April 26-29 in Puerto 
Rico, featuring Aventura, 
Marc Anthony, Victor 
Manuelle, Tito "El Bambino," 
A.B. Quintanilla and many 
more. More at billboard 
latlnconterence.com. 
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EDIJORIALS J._COMMENTARY I LETTERS 

Songw-riter s 
Vs.Publish ers 
Prepare For Bruising Battles Over Termination 
Rights Under The '76 Copyright Act 

BY BEN SHEFFNER 

When copyright lawyers look to the fu
ture, all eyes are on 2013. 

T hat's the year when works authored 
in 1978-the fi rst year the landmark 
1976 Copyright Act went into effect
become subject to "'termination," the 
process where: creators can take back 
copyrights from the corporations to 
which thei• signed them away decades 
earlier, unaware how m uch they would 
later be worth, 

As has been well-duonicled in Billboard 
and elsewhere, the big issueforthe music 
business is performers' potential tcrmi• 
nation of copyrigh ts in sound recordings 

Iha t they created under contracts with their 
record labels. Major acts in duding the Ea
gles say they're going to start sending ter• 
mination notices, and litigation is likely 
as bands and their labels battle over just 
who is the "author" of a recording-the 
ba11d? the producer? the sound engineer? 
all ofthem?-and whether those m:ord
ings are actually •works for h ire,• and thus 
exempt from termination. 

But the termination issue is affecting 
the lower-profile artists and publishing 
industry as well, just in diffe ren t ways. 
There's no doubt that, as a general mat
ter, songwrite rs and composers ca n ter

minate grants of their copyrights m ade 
after Jan. 1, 1978, pursuant to section 

203 of the Copyrigh t Act_ Under that 
provision. copyrights are s ubject toter
m ination 35 years "'from the date of ex• 
ecution of the gnnt." But "if the grant 
covers the righ t o f publicat ion of the 
work, the period begins at the end of35 
years from the date of publication of the 
work under the grant o r at the end of 40 
years from the date of execution of the 
grant, w hichever term ends earlier."' 

That tangled m o rass o f"erbiage is a]. 

ready leading to disagreemen ts between 
songwriters and publishers that may one 
day erupt into full-blown litigation. I've 
heard rumblings about at least two such 
scenarios that ra ise novel and untested 
scenarios. And J'm confident there are 
m any more. 

T he first concerns songs that are writ
ten pursuan t to exdusive songwr iting 
agreeme nts, under w hich songwriters 
agree to assign all songs they write du.r
ing a set period of time to their publisher 
(in exchange for an advance, recoupa ble 
against royalties). Say a songwriter had 
such an agreement that lasted from 1980 
to 1985 and wrote a big hit in 1984. He 
wishes to get that song back- and then 
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rumblings about 
at lPast two such 

sc<'narios that 
raise nove l 

and untested 
scenarios. 
And I'm 

confi(knt there 
are many more. 

make a more lucrative deal with a new 
publisher- as soon as he can. When can 
he doit? In 2015, JS years after he signed 
the ter m agree m ent u nder wh ich he 
agreed to assign the song? Or in 2019, 35 
years after he actually wrote it? Can the 
termination clock really start nmning on 

a song before it was even v,.rrinen? 
Another scenario r ipe for conflict in• 

volves the tricky iss-ue of what happens 
when the term of an exclusive songwrit
ing agree ment O\'erlaps both the 1909 
Copyright Act and its 1976 successor. Say 
an agreement co,·ers a tenn from 1975 
to 1980. Is a song written in 1979 gov
erned by the provision that allows termi-

nation 35 years later? Only, according to 
section 203 of the stah.lte, if the .. grant" 
was executed after Jan. 1, 1978-which 
wottldn't be the case if the rclevant •grant" 
was signed in 1975, the date of the orig
inal agreement. Or is such a song go,·
e rned by the provis io n that allows 
termination after 56 years? Seem s un
likely, since section 304(c) of the Copy• 
right Act says t he 56-year term ination 
provision only applies to copyrights "sub
sisting" asofJan. 1, 1978. 

I low can a copyright"subsisl"' if a song 
,,,.asn't even written yet? Can i t really be 

the case that such a son g cou ld fall be
tween the cracks of the statutes, making 
them totally exempt from termination
the nightmare scenario for songwri ters? 

These questions m ay sound esoteric 
-academic, even-but they're very real 
ones for coumry legend Charlie Daniels, 
whose 1979 classic "The Devil \Vent Down 
to Georgia" was written u nder an agree
ment whose term began in 1976 and then 
lasted pa~1 l 979-rendering the "fall be· 
tween the cracks" scenario a possibility. 

Daniels' .attorney. Casey Del Casino, 

confirms th at Daniels has already sent 
termination notices for "De..,·il" and other 
songs under the "'35 yean;" theory. "I don't 
see how !Congress I wottld obviate a whole 
group of works from a. termination pro• 

,rision," he says, bolstering his argument 
by noting th at, in addition lo the term 
dea 1, Daniels has ind ividual assignments 
for particular songs. 

These are but tv.·o scenarios that are al
ready bede..,i ling song-.vriters, publishers 
a.n<l their lawyers . No doubt, there will be 
cou ntless m ore as the big hits of the '80s 
enter tlie termination window, So far, only 
ooc: th ing is certain: There will be more 
than enough legal work to go around, 
p robably for decadc-s. 

Ben Shejf11er is a copyright attorney ,vho 
has represented movie studios, TV 
networks and record labels. Sheffi,er 
works as an .attorney i-11 the NBC 
Universal Television Group, 11,hich is 20% 

owned by Vi.,endi, the parent of Univusal 
Music Group_ He's the author of the 
Copyrights tl(_ Campaigns blog (copyright, 
a ndcam paign s.blogspot .com), 
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LA'fEST 

NEWS 
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>>>IPHONE 
GETS MULTI
TASKING, NEW 
AD PLATFORM 
Apple revealed that 
the new iPhone 4.0 
operating system 
will support 
multitasking. This 
will allow users to 
stream music in the 
background while 
doing other things 
with their phone and 
likely lead lo far 
greater usage of the 
phone's streaming 
capabllltles. In 
addition, Apple 
introduced an 
advertising platform 
called IAd that's 
built Into t he new 
operating system. 

>>>KONAMI 
PICKS UP 'DEF 
JAM RAPSTAR' 
"Def Jam Rapstar," 
an interactive hip
hop music game 
c urrently in 
development, 
added music video· 
game powerhouse 
Konami as its 
exc lusive 
distribution 
partner. Konaml Is 
known for Its 
"Dance Dance 
Revolut ion" and 
" Karaoke 
Revolution" series. 
More than 40 songs 
will be included at 
release. 

>>>A&M/ 
OCTONECEO 
TO KEYNOTE 
NARM 
A&M/Octone Rec
ords president/CEO 
James Diener will 
deliver the opening 
keynote address 
May 16 at NARM's 
annual convention, 
which wil l be held 
May 15·17 at t he 
Hilton Chicago. In 
his address, Diener 
-who founded 
Octone Records in 
2000 whlle st ill 
with RCA as a 
senior VP of A&R 
and marketing
plans to provide "a 
candid exploration 
of myths, facts and 
eventual reality 
regarding 360 deals 
and their evolving 
usage in the current 
music Industry 
climat e/' he said in 
a statement. 

IJ 
INDEPENDENTS DAY PRESSURE GAUGE FOLLOW THE CROWD 

lndle retailers prep for Latin broadcaster, U.K!s mflow eyes sales 
third Record Store Day Arb1tron spar over PPM via soclal networking 

YOU ARE HERE 
Using geolocation 

services to reach fans 

SUBSCRIBE NOW 
New Rhapsody head 

on MOG, Spotlty, Apple 

l;hlf·ill SY EO CHRISTMAN I 

Slowing The Slide 
Album Sales Decline Slows In Q1, But 
Digital Tracks Suffer A Worrying Dip 
The first quar ter of 2010 brought • few surprising 
sales rcsulls to a battere-<l rnu.sic indLLstry. 

On the plus side, a robust release sch edule 
contr ibuted to a sharply slower decline in U.S. 
album sales during the first quarter. Saks of h it 
a lbums by chart-toppers like Lady Antebellum, 
Sade and the Black Eyed Peas helped avoid the 
double-digit drops that had become so common 
in recent quarters. 

During th e three months ended April 4 , com• 
bined U.S. sales of albums and track-eq uivalent 
a lbums (or TEA, where 10 tracks equal an album) 
totaled 113.2 million units. down 6.1% from 120.6 
m il lion during the corresponding period last year, 
w hen sales fell 7% year o n year, a ccording to 
Nielsen SoundScan. 

Album sales minus TEA totaled 82 million, down 
7.9% from 89 million a yearea.rlier, marking a sharply 
slower rate of decline than the 13.5% drop recorded 
in the year-ear lier period, according to SoundScan. 

And for the fi rst time, the nontraditional retail 
sector- which consis ts mostly of download sales 
at iTunes and CD sales at on line vendors Like Ama
zon- has emerged as the largest U.S. retail chan
nel, displac-ing mass merchants like Walmart 
and Target. 

On the downside, digital tracks recorded 
their first year•on-year qua rterly sales 
decline, falling 0.9% to 312.4 million 
in t he first quarter from 315.4 mil
lion in first-quarter 2009, when track 
sales climbed 13% year on year. 

An importan t caveat to these 
numbers: Because the 2009 sales 
year included a 53rd week, Sound· 
Scan dropped the first sales week 
of2009 from all year-on-year sales 
com pa.risons with 2010 data to pre
serve a 13-week compar• 
ison for every quarter of 
this )·ear. 

lf Sound Scan hadn't 
made that ad justment 
a nd opted instead for a 
14-week firs t-qua rter 
com par ison , dig ital 
track sales would still 
have rtgisttre<l thei r 

first quarterly decline- albeit• slightly more mod
est fall of0.l % to 349.6 million for the period ended 
April 4, from 352.6 million for the period ended 
April 5, Z009. 

Industry executives ascribe deteriorating track 
sales to several factors, including the implementa• 
tion of variable pricing at iTunes. \Vbile consumers 
have demons trated a willingness to buy h it songs 
for $1.29, catalog tracks priced at t hat level haven't 
been selling as well as they were at 99 cents (Bill• 
board, March 20). 

Country music enjoyed a remarkable first quar• 
ter. with album sales jumping 13.1% to 10.4 million 
units from 9.2 million in first-quarter 2009. Mean
while, R&B/hip-hop, which had been the hardest
hit ge nre during the prolon ged dedine in music 

Sales champ<: Albums by LADY 
ANTEBELLUM and SADE (inset) 
each sold more than 1 million units 
In the first quarter. 

sales, was one of the more resilient categories in the 
first quarter, with album sales declining 3.8% to 16.2 
million from 16.8 million a year earlier. 

Amon g other genres, Chris tian / gospel album 
sales also managed to hold up better than the broader 
market, slipping 3.5% from a year earlier to 6.1 mil
lion units. But Latin music sales were again hit hard, 
plunging 27.2% to 3.4 million, while rock fell 16.9% 
to 25.4 million. 

Sales of current albums- those- that arc within 
the first 18 months of their release or o1der a]bums 
that slay in the top half of the Billboard 200 or are 
active at radio-showed signs of stag ing a come
back, declining only 4.1% to 46.1 million units in 
the first quarter from the 48.l million units scanned 
in 2009', first quarter. That compares to the 16.4% 
year-on-year decline the category suffered in first
quarter 2009. 

Among current albums, two litles topped sales of 
I million units during the quar ter: Lady Antebel
lum's "Need You Now" moved nearly 1.6 mill ion . 
and Sade's '·Soldier of Love' sold almost 1.1 million. 
By contrast. there weren't any million-selling albums 
in fi rst•quarte r 2009, when the top-selling title was 

Taylor Swift's "Fearless" with 865 .000. 
The top-selling digital songs of the first quar• 

ter were Train's "Hey Soul Sister," which racked 
up sales of2 million; the Black Eyed Peas' " lmma 
Be" at nearly 2 million; and KeSha's "Tik Tok" at 
1.9 million. The best-selling digital album was 

MTV's "Hope for Haiti" with 370,000unitssold. 
Amon g the largest. record labels, 
Sony Music Enterta inment and fi. 

nandally troubled EM I .\.1us ic 
notched market-share gains of 
nearly two percentage po ints 
in the first. quarter (see chart, 
page 6) . And continued 
strong sales of digital albums 
and tumbling sales among 
retail cha.ins and mass me r
chants helped lifl the nonl:Ta· 
ditional sector to the 
quarter's largest retail cate-

gory, with album sales of 28.7 
million, u p 12.4% from a year 

earlier. Album sales at mass mer• 
chants declined 4.1% to 27.7 mil-

BY THE NUMBERS 
Turn to page 6 for charts examining 

recorded·muslc sales trends In 
the first quarter. 
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>>>WILCO 
PLANS THREE
DAY FESTIVAL 
Rock band Wilco is 
getting into the festival 
game this summer, 
curating its own Solid 
Sound Festival in North 
Adams, Mass., set for the 
weekend of Aug. 13-15. 
Wilco has teamed with 
the Massachusetts 
Museum of 
Contemporary Art for 
the festival, which, in 
addition to Wilco, w ill 
feature drummer Glenn 
Kotche's side project, 
On Fillmore; bassist 
John Slirratt's band the 
Autumn Defense: 
guitarist Nels Cline's 
Nels Cline Singers; and 
m ul ti~instrumentalist 
Mikael Jorgensen's 
Pronto. 

>>>UNIVISION 
UPFRONT SET 
FOR NEW YORK 
After skipping a New 
York showcase event 
during last year's 
upfront season, 
Univision will return this 
year. The network will 
showcase its fall season 
at 3 p.m. May 20 at Jazz 
at Lincoln Center. 
Meanwhile, Spanish• 
language network 
Estrella TV says it will 
put on its first upfront 
presentatlon this year rn 
the form a seven·clty 
roadshow. Telemundo 
will stick to private 
client meetings, 
followed by a gala in 
Puerto Rico surrounding 
the Billboard Latin 
Music Awards later this 
month. 

>>>OLE BUYS 
BLACKTOP 
Canadian independent 
music publisher ole 
acquired the publishing 
catalog of Nashvill e's 
Blacktop Music Group. 
The catalog cont ains 
approximately 4,000 
titles f rom songwriters 
like Marty Dodson, 
Jimmy Yeary, Gary Lloyd 
and Rhean Boyer. 
Blacktop was founded in 
2001 by Clint Black, 
manager Charles 
Sussman and publishing 
execut ive Mike 
Sebastian. The deal' s 
price was n't disclosed. 

Compiled by Chris M. 
Walsh. Reporting by 
Michael D. Ayers, Antony 
Bruno, Steve McClellan 
and Robert Thompson. 

Q1 BY THE NUMBERS 
The decline in U.S. album sales slowed, buoyed by a strong release schedule, as nontraditional 
retailers became the top quarterly sales channel for the first time, according to data from Nielsen 
SoundScan. 

CD ALBUM SALES VS. D IGITAL ALBUM SALES 
CO sales fell 14.6%, but digital album sales grew at a 16% clip. CDs ac• 
counted for 72.5% of album sales vs. 78.2% a year earlier, while digital al• 
bums accounted fo 26.7%. u p from 21.Z%. 

21.8M 

o.__.__.__..__..__..__..__..__...__...__...__..._ _ _. 
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MARKET SHARE BY DISTRIBUTOR BASED ON ALBUM AND 
TEA (TRACK-EQUIVALENT ALBUM) SALES 
Universal Music Group was easily the top d isttibutor of al bum plus TEA. 
But the gap was far narrower for albu ms m inus TEA, with Sony Music's 
28.7% share nearly m atching UM G's 29.1% s hare. 

ALBUM SALES BY STORE TYPE 
Chain sales plunged, due in part to SoundScan's shift of some chains like 
Newbury Comics a nd Bu.II Moose to the in die category. 

28.7M 28.9M 

b .&H 

CIWN NISSMllltll!NTS INOlPEllllEIIT IIOIHll!llIDCNl!l 

ALBUM SALES BY GENRE 
Latin sales plunged 27 .2%, hurt by shrinking Ooor space for music at mass 
merchants and traditional retailers. Rock n,mbled 16.9%, more than double 
the pace of the 7. 9% slide in total album sales . 

30.ISM 
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TOP 10 ALBUMS O F THE QUARTER 
Sales of the quarter's 10 best-selling albums totaled 7.1 million, a sharp 
improvement from first-quarter 2009, when the top IO titles generated sales 
of less than 6 million u nits. 
IWIK IRllll mu 
1 Lady Antebellum "NIIDrotJN0\11' CA~TOIIIASIIVIII 1,611,000 

2 Sade "llllllfiOflUIP' ll't(/IOOIIISIC 

3 Lady Gaga 
4 

5 Susan Bo le 
6 Justin Bieber 
7 KeSha 146,000 

10 Taylor Swift 

ALBUMS PLUS TEA SOLD BY DISTRIBUTOR 
EM I and Sony managed to eke ou t gains in U.S. album sales from first.quar
ter 2009. Blockbuster sales of Lady Antebellum's "Need You Now• helped 
pu sh beleaguered EMI over year-earlier sales, while Sony's s teady quarter 
helped it narrow t he sales gap with U.S. market leader Universal. 

11116 !OIIY Wlt6 

NONTRADITIONAL BREAKDOWN 

IMDll 

Ql 2009 
Ql 2010 

lit 

Digital album sales g rowth and growing CD sales at vendors like Amazon, QVC 
and Starbucks established the sector as the top retail channel for the firs t time. 

DIGITAL ALBUM SALES BY GENRE 
While rock has long been s trong in digital albu m sales. its 7 .2% increase 
in the quarter represented the smallest percentage gain among the other 
major genres . albei t off the largest base. Country surged 47%, while Chris
tian /gospel was up 17%. 

UH 
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ThinkLocal,ActGlobal 
Third Annual Record Store Day Returns With Heightened Ambitions 

\V hen independent retailers first 
started talking about launching a 
national Record Store Day in 2007, 

labels and distributors initially· s up• 
ported the event through a lit tlc
engine•that·COUld pr ism. 

Then the 2008 and 2009 events 
turned out to be back•to•back home 
r uns in terms of publicity and sales. 
So as the indie rt'la.il sector gears up 
for th is year' s Record Store Day 

U.S. is back to exporting its culture 
in a very positive way." 

For the first time, all four major 
labels are among the official Record 
Store Day s ponsors, along with 
NARM, Universal Music Croup par 
ent Vivendi, consumer electronics 
maker Crosley and vinyl pressing 
compa ny Cotta Groove Records. 

Record Store Day bas also ex· 

panded in another key wa>•· In its 
(April 17), it's amid 
dramatically hig her 
expectation s for an 
event that's bccomr a 
truly in ter national 
initiative. 

Retail 
Track 

inaugural year, labels 
supplied just 10 indic• 
only exdusjves to lure 
consumers into U.S. 
stores. This year, the.re 
are nearly 175 exclusive 

ED CHRISTMAN 

About 1,400 stores 
around the world ar e 
expected to participate 
in Record Store Day, 

in cl uding approxi· 
mately 800 U.S. stores, as well as 
retailers in Canada, the United King
dom, continental Europe, Japan, 
Hong Kong, Australia, New Zealand. 
Isr ael and Brazil. 

.. Record Store Day is reverberat
ing around the world. l t's a cultural 
event now," says Michael Kurtz. ex• 
ecutive director of indie retail coali
tion Music Monitor Network and a 
co.founder of the even t. .. The in• 
spired part of this story is that the 

titles in the States. They 
include an Ani Di Franco 

live CD of her perform• 
a nee during last year's 
event at Portland. Maine. 

indie retailer Bull Moose; a limited• 
edition 1 Q.i nc h \1 iny l single from 
Bruce Sprin g stee n featu ring 
"Wrecking Ball" and two live tracks; 
a 7-inch vinyl reproduction of Elvis 
Presley's first Sun Records single, 
·That's All Right." with a B-side of 
"Blue Moon of Kentucky": Jimi Hen
dr ix's .. Live at C]arlc University" on 
ll-inch colored vinyl; Q ueens o f the 
Stone Age's "Feel Good Hit of the 

Summer· EP as a 10- inch picture 

disc; and Neko C:ase's "Middle Cy
clone" on 12-inch d ear vinyl. 

Record Store Day co-founde r / 
Assn. of Independent Media Stores 
founder Eric Lev·ln enthused about 
the expanded select ion of exclu sives 
in h is weekly e-mail. "I'm having a 
difficult t ime figuring out how to buy 
all t his awesome sh1ff," Levin wrote, 
adding. "What a wonderful problem 
to have." 

This year's event will also feature 
hundreds of in-sitore artist appear• 
ances and performances, including 
Atlee In Chains at GalleryofSoWld's 
Mundy Street store in Wilkes-Barre, 
Pa.; Orive~By Truckers at Harvest 
Records in Nash\·ille; Yo La Tengo 

at Rhino Records in Claremont, Calif.; 
and Frank Black a nd Exene Cer
ve nka at CD World in Eugene, Ore. 
Phoenix•area chain Zia Records will 
once again operate a Record Store Day 
store at Coachella. which will have 63 
ba nds doing i1H~-tore s ignings. 

One of the most anticipated events 
will bea performance by the Smash
Ing Pumpkins at Space 15 Twenty 
in Ho llywood in support of nearby 
Amoeba Music. 111e show will only 
be open to the first 250 Amoeba cus 

tomers to preorder the band's EP. 
"Teargarden by K.aleidyscopc Vol. 1: 

Songs for a Sailor." 

mm:, BY ED CHRISTMAN 

A number of U.S. retailers art pay
ing to release their own Record Store 
Day specials. In St. Louis, Vintage 
Vinyl \1vill sel1 an album compilation 
oflocal bands. Cincinnati's Shake l t 
Records is releasing two 7-inch sin• 
gles by local acts. And Slowtrain in 
Salt Lake City is using Record Store 
Day to mark the launch of its own 
label. Slowtrain Records. 

In the United Kingdom , Record 

Store Day promises t.o be its biggest 
yet. At press time, tht nu m ber of 
pa rtic ipating U.I<. stores had 
jumped from 78 last year to a bou t 
150, whi le retail cxclushcs have 
more than tripled from 31 to about 
110 th is yeaI. 

The day will be celebrated by rival 
parties in Australia. for the third year. 
a. coUec-tion of small independents 
will celebrate Record Store Day-53 

participa.nts at last count. 
Meanwhile, the All!>• 

tralian Music Retailers 
Assn. will hold the sec• 
ond annual Record Store 
Day Australia. The t rade 
group founded its own 
nentlastyea.rafter U,S. 
organizers refused to 
recognize their partici• 
pation because its mem
bers include big chains 
like )B Iii-Fi and Sanity. 
About 400 stores are ex• 
pect.ed to participate in 
the Australian rally. 

Record Store Day or• 
ganlzers aren't taking 

their success for granted . At the 
upcoming NJ\RM conventio n in 
Chicago. wholesaler Baker & Taylor 
is sponsoring a working lunch where 
participants wilJ discuss what initia• 
tivcs worked and what needs to be 
improved forn ext year's cele bra ti on. 

"'From where Record Store Day 
started to now, it's amazing, .. NARM 

presidenl J i m Donio says. "This 
eve nt continues to grow exponen• 
ti ally. It' s also a creative force with all 
the unique m usic product made ex
plicitly for this event. It has created 

a think tank of what people can do to 
promote an event. Q 

Addilio"a! reporting b~ Lars Brandlt 
and Richard Smirke. 
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The recording industry's battle for terrestrial 
radio performance royalties will take center 

stage April 14-15 as the Recording Academy 
heads to Washington, O.C., for its Grammys on 
the Hill lobbying initiative. 

CAPITOL RADIO Roberge will be among the artists who will 
pctrticipate. Also join ing the effort will be of

ficials from the RIAA, SoundExchange, the 
American Assn. of Independent Music, the 

Grammys On The Hill Lobbying Push 
To Focus On Performance Rights Act 

It's the first time since the fall of2007 that the 
would distribute performance royalties to artists 
and record labels and other master-rights own-

academy has held what had beenanannual event. ers for the music they broadcast. 

After bypassing the 2008gathering to focus on The legislation cleared the House and Sen• 
visits to the national Republlcanand Democratic ate judiciary committees In the fall. The National 
party conventions, the academy decided to shift Assn. o f Broadcasters has been waging an ag-
Grammys on the Hill from the fall to the gressive lobbying effort tofightthe bill. 
spring, opting to hold its first spring While NAB and RIAA officials con-

event this year. 
The spring session of Congress 

tends to be an active t ime for 
constituent groups to meet and 

lobby legislators, academy VP of 
advocacy and government rela
tions Daryl Friedman says. He adds 
that the passage of the mammoth 

health-care reform bill In March helps 
clear the decks for members of Congress to 
focus on other issues. 

In the past, Gram mys on the Hill had a broader 
mission: lobbying on issues surrounding intel

lectual property. This year, the agenda will 
mostly focus o n drumming up support for the 
Performance Rights Act, which would require 
terrestrial radio stations to pay into a fund that 

tinue to hold talks on a possible compromise, Music Managers Forum. the Nashville Song• 

Friedman says he believes final passage of the writers Assn., the American Federation of Tele-
bill "is soclose1 and with th is visit we will t ry to 

move it over the finish line this year," 
About 250 academy mem bers and execu

tives, led by president/CEO Nell Portnow, will 
fan out April 15 to meet with legislators. Jimmy 

Jam, Shella E. and O.A.R. singer/guitarist Marc 

Academy honorees: 
GARTH BROOKS and 

U.S. Sen. DICK DURBIN 
( inset) 

v ision and Radio Artists and the American 

Federation of Musicians. 
The t rip to Capitol Hill comes at a time when 

the recording industry has been enjoying a 
heightened profile in Washington, g iven the re

cent debates about on line lntellectual property 

protections and congressional hearings about 
performance royalties for terrestrial radio, web
casters and satellite radio companies. The music 
business was also a supporter of the Prioritizing 

Resources and Organization for Intellectual 

Property Act, whic h enhanced copyright en
forcement and created a cabinet-level '"'copy
right czar" position. 

As part o f its Gra mmys on the Hill program. 
the academy will hold a n April 14 awards cere
mony where it will honor Garth Brooks; Senate 

majority whip Dick Durbin, D·III.; and Rep. Dar· 
rell lssa1 R-Calif.1 for their support of intellec

tual property issues and improving the envi
ronment for music creators. Durbin and Issa 

have been key supporters of the Performance 
Rights Act. 
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OffThe Grid 
phone-only households it tracks to 
15% of its au dience sample by the end 

of 2009, a figure it expects to rise to 
20% by the end of this year, Webb says. 

changes in listening habits that respon
dents m ay have glossed over in the 

d iary system. As a result. ratings for 
their favorite stations typically decline. 

SBS-Arbitron Face-Off Illustrates 
Continued PPM Worries 

These changes are crucial in cap• 
t u ring a n a.ccur.atc snapshot of the 
Hispanic liste ne r. Country of origin, 
for example, often defi.nes listener

While Flores acknowledges Lhat 
Arbitron has ma.de improvements to 
the PP M system, he says that SBS 
still doesn 't fully trust the data. He The Portable People Meter should be 

t he saving grace of radio audience 
measurement, replacing the onerous 
and inexact hand-filled d iaries that 
were the industry standard for years. 

Bu t since Arbitron began rolling out 
the PPM in 2008. the process has trig• 

gered concerns among minority broad
casters, wbo contend that the P P.YI 
undercounts minorities. 

In the latest chapter in the saga. a 
Kew York S tate Supreme Collrt judac 

in l\ew York County lifted a temporary 
o rder issued in February requi ring 
Spanish Broadcasting System to e n • 

code its radio broadcasts for the PPM, 
determining that Arbitron failed to 
prove that the loss ofSRS would cause 
it "permanent and irreparable harm." 

As a result, SBS once again pulled 
its encoders, which means adver tis
ers will no longer be able to get rat
ings in formation for the network's 
rad io stations. 

"It's about getting a more rep re sen• 

tative sampleof our listenersbip," SBS 
chief revenue officer Frank Flores 

says, .. because in the lo ng nm it \\'lll 
impact the way we do our business 
TIO\\.' and for years. to come." 

Flores cited the example of a "very 
popular" S BS morni ng show in a 

major metropolitan area, which in its 

last diary ranking tied for No. 2 in av
er age quarter-hour share of listeners 

25-54. After Arbitron switched to the 
PPM in that market, the show'sAQH 
rank am ong the same g ro up oflisten
ers plunged to No. 13. 

"' ft's the same morning show, the 

same format, the same personalities;" 
he says. Nothing changed except the 
measLLrem ent system. 

A rbitron VP of research Beth 
Webb says the company has imple

mented about SO initiatives during the 
past two years to improve audience 
sample performance. T h ey in clude 
increasing sam pie sizes, which will 
grow an average of 10% acros s al l 
markets by year's end: repor ting a 
listener's country of origin, which will 
appear beginning in the March report: 

and expanding the number of cell 

• • 

sh i p for specific for• 

m a ts . like r egional 
.\1exican, w hic h t a r

gets listeners of Mexi
can and Central 
American ori gin. An d 

Webb says about 27% 
o f Hispanics from 
Spanish-dominant 
househ olds ar e CPO 
users, 1,,•crsus 15% 
among all rad io listeners. 

Latin 
Notas 
~ 

But not even these adjustments are 
likely to restore th e ratings to what tliey 
were before. 'ntat's be-cause His panics 
a rc the heaviest radio listeners in the 
United States, as measured by both 
paper diaries and the PP.M. And when 
a listener hmes in for, say, eight hours 

per day, the PPM catch es m inor 

Tt will ilu pact tlH' 
" ray w e d o our 

business for years 
LO COlllf>." 

-FRANK FLORES, SPANISH 
BROADCASTING SYSTEM 

says average q uarter• 

hour ratings have 
plunged between 30% 

and 50% at a ll o f th e 
network's stations, even 
\\'hen the market rank

ings for some stat ions 
have risen. 

For the time b eing, 

Flores says SBS will 
continue its talks with 

Arbitron and the Media Ra tings 
Council. which to date bas accredited 
the P P.\1 in only th ree markets. 

Webb says Arbitron is .. very com• 
mitted" to seeking accreditation and, 
in the lastsixmont.hs in particular. has 
been consistently meeting its be:nth· 
marks, with an M RC review expected 
in the coming months. 

Regardless o f w hat the PPM num• 

bers say, "'we believe our stations are 
very s uccessful ." Flores says. "Why' 
Because we have ve ry su ccessful l ocal 

business. We sell out concerts in New 
York and arenas in Mian1i and Los An
geles. We know our listenership is \rj. 
able and it's alive and it's Lhere. We 
ju s t need to h ave ratings." 

Field Of Dreams 
they start in the evening and 
end at dawn. In contrast, Vive 
Grupero will start in the af

ternoon and end at midnight 
"ti's a family-friendly sched

ule," Silva adds. 
Vive Grupero Festival Snares Regional Mexican Artists For Free 
Outside of charity events, 
convincing an established 

artist to p lay a festival gig 
for tree would seem like a 
tall order. 

And yet that's exactly what 
do2ens of regional Mexican 

artists have signed up to do 
at the Vive Grupero festival, 
set for May 15-16 at Mexico 

Citys Foro Sol. 
The concert, produced by 

promotion gianVvenue own
er OCESA, celebrates the 
25th anniversary of Fonovisa 

and the 40th anniversary of 
Dlsa, the genre's two leading 

labels. Both are now part of 
Universal Music Group. 

The two-stage festival's 

lineup reads like a who's who 
of nortefio, duranguense 

and banda sinaloense acts, in
cluding Los Tlgres del Norte, 
Banda el Recodo, Conjunto 

Primavera, Los Tucanes de Ti· 
juana and K-Paz de la Sierra. 

There are also up-and
comers like Los Palzaz de 
Guanacevi and Los Primos de 
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Durango, both booked by 
Pepe Serrano, who says the 

exposure of such a high-pro
file event Is worth forgoing the 
usual fee. 

"It' s an opportunity tor 
our artists to be seen by an 

audience that doesnit nor
mally get to see them," Ser
rano says. 

The 50,000-seat Foro Sol 
Is a baseball stadium that has 

hosted concerts by Madonna, 

Without artists' fees, ticket 
prices are a relative bargain. 

Including Ticketmaster serv
ice charges, single- and two
day non-VIP passes are 311 

pesos ($25) and 504 pesos 
($41), respectively. Sponsors 

include Banamex, Tecate and 
Fresca soda. 

Silva says more sponsors 

are expected to come aboard, 
but he doesn't predict with 

any certainty that the event 
Metallica and the Jonas will be profitable. 
Brothers, as well as Vive La
tino, the rock festival that's 

drawn top acts from all over 

Latin America since 1998. ''It's 
a place where regional Mex
ican artists don't normally 

play,'' Fonovisa Mexico GM 
Antonio Sliva says. 

Regional Mexican dances 

''have a schedule that's diffi· 
cult for a child or a senior cit

izen," Silva says, noting that 

"The idea for us in associ

ating with this project is to 
make It something that In 

the future could be a show• 
case for a lot of new artists, 
and to consolidate others," 

Silva says. "Today, the vision 
isn't necessarily economic 
profit, but an image profit 

and the impact we'll have in 
the media." 

-Ayala Ben-Yehuda 

EN ESPAf;iOL: All the great Latfn music coverage 
• COl'Tl you've come to expect from BIiiboard- in Spanish! 

Go to blllboardenHpanol.com 

l:N 
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JENNI RIVERA 
ANNOUNCES TOUR 
Jenni Rivera"s La Gran SeHora 

tour w ill take the banda diva 
to large theaters and arena
theater setups; it 's the first re

gional Mexican tour promoted 
by AEG Live. The trek hits State 

Farm Arena in McAllen, Texas, 
May 13, followed by dates in 

san Antonio, Houston, Dallas 
and El Paso, Texas; Chicago; 
and Los Angeles. AEG will an
nounce a date at the Denver 

Coliseum, and plans call for ex
tending the tour to New York, 

Las Vegas, San Diego and 
Phoenix. -Ayala Ben-Yehuda 

NEW POST FO R EX· 
EHi/TELEViSA HEAD 
Former EMI/Televisa president 
Rodolfo Lopez Negrete, who 
left the company last year, has 

been appointed adjunct GM of 
Mexico's Council for Promo

tion of Tourism. He was an ex
ecutive with Hyatt Hotels be· 

fore he transitioned to the 
music business in 1994 when 
he became president of BMG 

Mexico, rising to chairman of 
BMG U.S. Latin before joining 

EMI/Televisa, - Leila Cobo 

A panel examining the evo
lution of the urban Latin 
movement will close the first 

full day of the Billboard Latin 
Music Conferencei presented 

by State Farm in association 
with T·Moblle. Confirmed 
panelists include reggaet6n 
stars Tito "El Bambino,, and 

Ivy Queen, pop/ urban star 

A.B. Quintanilla, up-and· 
comers Dyland & Lenny and 
Chi no & Nacho, producer 
Echo, White Lion president 

Elias de Leon, Universal 

Latino/Machete Music VP of 
A&R Pedro Guzman and Flow 
Music CEO DJ Nelson. The 

panel will be moderated by 
Latin Mlxx owner Kevin "Pills" 

Montano. The Billboard Latin 
Music Conference and Awards 
will take place April 26-29 in 

San Juan, Puerto Rico. To 
register, go to blllboardlatln 
conference.com . 
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Bill---::::::::r.l. mabil 
1nt1rta1nmu, 
THE OFFICIAL MOBILE ENTERTAINMENT EVE.NT OF CTJA UIIIM The W ,rel~ A,soc;wrion• 

The Music App Summit 
Oct 5, 2010 • San Francisco 
Join Billboard and the key p layers revolutionizing mobile music 
apps for today's leading smartphone platforms to network and 
discuss new applications, ideas and technologies that w ill drive 
your business forward. 

THE EVENT FEATURES: 
Keynote Q&As with Music and Technology Power Players 

Educational and Interactive Panel Sessions 

An Exhibit Area Showcasing New, Hot Mobile Music 
Content , Services & Technology Start-Ups 

Networking Opportunit ies 

~Pl!Usr THE FIRST-EVER ... --Billboard Music App Awards 
The only awards reception solely focused on 

mobile music applications' Categories include: 

Best Artist-Based App 
Best Music Service App 
Best Music Engagement App 
Best Music Creation App 
Best Branded App 

SUBMISSIONS OPEN NOW! 

: : : : : : _ :F~r Awc1rd oe:ta(ls a_n~ :ro: ~e~ist~r·for- f,hfi ~l)S\c: ,App :s:ur:n,rn,it; ?~~?t~::::::: 
· -· ------· · · · ·_ · · -· · · -· -· · · Mob·11eEnte·rta·1nmentL·1veFa·1-1 ·com ·· -· ---· · · · -· · · · · · · · -· ·_ · . ' . . ' . . . . . . . . ' . . ' . . . . .. .· .. . . . , . . . . . . . .. ,, . . .. . . . . . . 
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For Submission/Registration Questions: 
Lisa Kastner 646.654.4643 

LKastner,dBillboard.com 

For Unique Sponsorship Opportunities: 
Matt Carena 646.654.5115 
MCaronaii"Billboard.com 
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RIGHTS 
HOLDERS TO 
INITIATE SPANISH 
PIRACY CASES 
The final version of the 
Spanish government's 
proposed legislation to 
fight Hlegal downloading 
requires that rights holders 
Initiate legal proceedings 
against alleged copyright 
violators. An Intellectual 
Property Commission will 
be established to decide if a 
Web site is Infringing the 
law, but will only act once it 
has been informed of an 
alleged infringement. if the 
commission finds that the 
Web site offers links to 
unauthorized content, It will 
then inform the Madrid 
High Court, whose judges 
will have tour days to 
decide whether to close the 
site. The legislation could 
be passed and become law 
by the end of June. 

MADONNA 
MOST-PLAYED 
ARTIST IN U.K. 
Madonna's recordings 
have been played in public 
In the United Kingdom 
more than any other 
artist's during the past 
decade, according to 
licensing group PPL The 
PPL d~a covers licensed 
play of recorded music 
(Including radio, TV, pubs, 
clubs, restaurants and 
shops) from the start of 
2000 to the end of 2009. 
Madonna was followed In 
the rankings by the 
Beatles in second place1 

Robbie Williams at No. 3, 
Queen at No. 4 and Take 
That at No. 5 . 

7DIGITAL 
POWERS HOME 
ENTERTAINMENT 
SERVICE 
Digital download retailer 
7digltal has launched an 
online music store for 
high-end entertainment 
systems in partnership 
with lmerge, the U.K. 
manufacturer of home 
entertainment servers. 
The !merge XiVA Music 
Store has been developed 
with London-based 
7digital's application 
programming interface. 
Cambridge-based lmerge 
will integrate the store into 
Its media server hardware, 
enabling users to purchase 
and download content 
directly to their home 
entertainment systems, 
without accessing a Web 
browser or compUter. 

Reporting by Howell 
Llewellyn and Andre Paine. 

liJJ•J;J,ji BY MARK SUTHERLAND and JULIANA KORAN TENG I 

Going With The 'FlowJ 
recommending and being recom

mended tracks could prove addictive 
for users, they may also be frustrated 

by mflow's streaming restrictions and 
catalog gaps. The service says it's New U.K. Digital Music Service Pairs Social Networking With User Incentives 

LONDON-A new U.K. d igital service is betting that 
a m ix of Twitter-style social networking and user In· 

centives will convert free music streams into down
load sales. 

Mflow will launch Apri l 15 after six weeks of invite

only beta-testing. It expects to carry more than 4 
million tracks by the end of April and has licensing 

deals in place with Universal Music Group, Sony Music 
Entertainment and independent labels and distribu• 
tors including Beggars Group and PIAS. 

When users join mflow, they follow other users 
who recommend or uflow" songs to them. Followers 
can llsten to one full-track stream of each song for 

free, buy the download al prices sim ilar to iTunes and 
send the track on to their own followers. 

For each track purchased after their recommen· 
dation, users earn 20% of the purchase price as a 
credit that they can use to buy t racks at mflow. 

My favorite thing.: BBC 
Radio 1 DJ Zane Lowe1s 
mffow recommendations; 
mllow CFO TONY BYRN_E 
(right) 

Byrne says mflow's ad
vertis ing-free business 
model re,lies on convert ing 

streams to download pur

holding licensing talks with Warner 

Music Group and EMI Music, although neither major 
would comment. 

Executives at labels whoa re already on mflow say 
they're impressed. 

" It will work because it's a recommendat ion system 

that doesn't use technological algorithms," says 
Nathan Hull, senior digital marketing manager for 

Universal Music U.K. "The human connection will 
make a difference.'' 

Mflow has signed med ia part nerships w i th 
music titles including NME and Q , while tastemak· 
Ing DJs like BBC Rad io l's Zane Lowe are a lso 
using the service. 

The recommendatio n/reward model has been tried 
before, most notably by now-defunct U.S. service 

Passalong Networks. Byrne says he isn't familiar with 
Passalong but Cooper claims that simllar services in 
the past didn't have "the same level of financial back

ing and quantity of good music as mflow." Although mflow's user interface is reminiscent of 
large, established onllne services, mflow CFO Tony 
Byrne believes it will initially appeal to hardcore fans 

of more niche genres like alternative. dance and metal. 
''I don't think we're going to be seeing much Brit

ney Spears [recommended] on here," Byrne says. 
" It will be for people who really love music and 

want to d iscover really good music.'1 

chases. He declined to d isclose the conversion rate 
among mflow's 10,000 beta testers, but says the 

service is umore than breaking even at the gross 
margin level." Sales will be chart-eligible upon the 

public launch. 

Byrne says he expects to add subscription and mo· 
bile services during 2010, adding that he plans a U.S. 
rollout "sooner rather than later.'' 

Steve Purdham, CEO of ad-supported st reaming 

service We 7, says he doesn't view mflow as a threat, 
observing that " It Is targeted a t a niche ol hardcore 

music fans; what we do is aimed at the mass market/' 
Labels earn money through a combination of cash 

advances, st reaming royalties and download sales, 
although neithermflow nor labels would disclose the 
specific terms of their licensing deals. No label has 

any equity in the business. 

"Any conversion from streamed users to buyers 

will be good news," says Will Cooper, digital man
ager for PIAS U.K. "The conversion rate for [stream
ing services] Spotify and We7 is still pretty minimal." 

Mflow·s user-friendly interface features streaming 
as smooth as SPotify and track purchases that down

load as quickly as on iTunes. While the process of 

Byrne doesn1tdisagree that mflow will appeal to a 

different audience. " If you want to play a collection of 
music you a I ready know, then you probably should go 
to Spot lfy," he says. "But if you want to discover new 

music, then come to us/' 

lrll•J:V11 BY LARS BRANDLE 1 

QUOTA QUARREL 
Aussie Digital Radio Resists Local Music Requirement 

BR ISBANE. Australia-Aus
tralia's commercial rad io sector 

is at odds with labels over its at• 
tem pts to skirt domestic music 
quotas on digital stations. 

While broadcasters insist a 
quota-free environment is es
sential to let them experiment 
wiih digital formats. independ
e nt labels in particular claim 
that wou ld deny hom e•gTown 
talent valuable exposure. 

Exempting new digital-only 
radio services would "encour• 
age diversity," says Joan Warner. 
CEO of trade group Com mer• 
cial Radio Australia iCRA). 

"'Absolute horseshit," says 
David Vodicka, m anaging di 
rectoroflcading indic Rubber 
Records in Melbourne. "Com• 
mercial radio is ultimately 
about return to investors a nd 
shareholder s. When has digi• 
tal radio ever done anything 
about fostering d iversity?" 

Dig ital radio has had an en• 
couraging s tart in Aust ralia 
s ince digi tal radio platform 
DA B+ began rolling out in 

May 2009. CRA reported in 
March that a weekly average 

of 449 ,000 Austr alian s were 
listening to digital statio ns, 
with 104,000 receivers shipped 
since the DAB+ rollout- out
stripping first-year forecasts 

of 50,000 units. 
But digi tal-o nly stations 

have unilate rally ignored the 
Australian Communicat ions 
and M edia Author ity's quota 
system, which requires free· 
to-air commercial stations to 
dct·o tc::: a certain percentage of 
mus ic programm ing to Aus• 
tralian reper toire. Quotas vary 
by genre, with the stiffest min
imums im posed on forn1ats 
like mainstream rock and con• 
temporary hits radio, which 
must play at least 25% domes
tic m usic. 

The ACMA has exempted 
new digital-only TV channels 
from quotas until 2013. 
Warner says digital-only radio 
services should be eligib le for 

the same official exemption . 
In an open letter to labels in 
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the Feb. 6 edition of nationa l 
newspaper th e A ustralian , 

CRA outlined a proposed 
amendment of the Commer
cial Rad io Codes of Practice to 
exempt d igital-only radio serv• 

ices from the quota. 
Labels group the Australian 

Recording Industr y Assn., 
indie labels organization A IR, 
t.h e Aus tra li an Performin g 
Right Assn., the Assn. of Artist 
Managers and umbrella lobby
ing group ihe Music Council of 
Au stralia ha\'e all w ritten to 
CRA opposing its plan_ 

"lfihe CRA were to rid ihem
selves oflocal conten t obliga. .. 
tions at this stage in the 
development of d igital radio," 
AI R GM Nick O'Byrne says, 
.. we'd hold grave concer ns for 
the futu re broadcast of Aus
tralian content." 

Bu t Warner m aintains that 
digital-only stations should be 
exempt fro m quot.a.s to encour• 
age them to experiment with 
the DAB+ technology. One ex
ample she ci tes: network op· 

era tor Au stereo, which set up 
short-term "pop up• digital sta
tions dedicated lo U.S. artists 
Pink and Lady Gaga d u ring 
their recent Australian tours. 

.. They wouldn't have been 

possible if the quotas were en
forced,· Austereo head of dig• 

ital strategy Jeremy Macvean 
says. "We need flexibili ty to 
produce formats that v.rill drive 
lhe take-up to digit.al radio." 

New digital-o nly stations 
have been inlToduced in Syd
ney, Melbourne . Brisbane. 
Perth and Adelaide. Most a re 
music-based, includi ng Aus• 

tereo's Radar Radio, devoted to 
new/unsigned artists, and 
DMG Radio AtLSlralia' s dance
formatted Nova.Nation. 

Michael McMartin, manager 
of veteran Australian rockers 
the Hoodoo Gurus, says elim
inating q uo tas from dig i ta l 

channels would open the flood
gates for imports. 

"'Music m ed ia in Australia 
is subject to the enormous pro• 
motional spend o f U.S. and 
U.K. companies," he says. 
"Australian companies, espe
cially independents, arc just 
not able to compete." 
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STEADYON 
Digital Growth Buoys German Music Sales 

HAMBURG-Gem1anlabelsgroup BVM I says 
new revenue streams and robust digital sales 
are renewing confidence in the market after 
years of decline. 

BVM I managing d irector Stefan Michalk 

predicts "'a turning point for the musicmarket!s 
growth in 2011," provided "'the boom in down
loaded music and the development of new 
lrevenue streams] like live entertainment, mer• 
than<lising and brand-marketing continues." 

Many industry insiders share Michalk"s 
optimism. "This year 
we al ready feel the de
scent's over-sales are 
slowly increasing," says 
FrankUhle,CM ofspe· 
cialist rock labcl S PV in 
Hannover. U hle adds 
that it's "realistic [to ex
pect) the negative trend 
to change in 2011." 

As is the case elsewhere in Europe. rnmes 
is the largest digital music retailer in Germany. 
But Michalk notes that "German consumers 
can select from o,·er 40 other legal sources of 
music on line," compared with two in 2000. 

While retailers say 2009 offered a strong 
release schedule, particularly for German. pop 
fans, classical music's increasing popularity 
(llillboard, Sept. 5, 2009) also helped. with 
classical album sales surging 16.7% to 14.7 
million units. 

Meanwhile, BVMI 
sa)•S additional label 
revenue from such an
cillary sou rces as live 
en terta inment and 
merchand ise totaled 
€122 mill ion ($164.3 
million) io 2009 . up 
11% from€l 10million 

($154 m illion) in the 
prior year. The retail value of 

recorded-mu sic sale~ 
in Germany to taled 
€1.5 billion ($2.1 bil
lion ) in 2009, down 
3.3% from €1.6 billion 
($2.2 billion ) in th e 

prior year, when sales 
fell 4.8%, according to 

BVMI. Although CD 
revenue in 2009 con
tracted 4.8% to €1.2 bil

lion (S 1.7 billion). unit 
sales actually rose 1.5% 
to 147.3 million. 

• • ·Provided the 

"'\Ve' re n o longer 
pursuing just straight 
recorded-music busi
ness but are exploring 
a large number of 
different marketin g 
avenues," Universal 
Music Germany CEO 

Frank Briegmann says. 
lo 2009. he adds, Uni
versal was particularly 
active with its clothing 
brands Rock & Rebel
lion and Amplified. 

Executives say the 
resilience of overall 
music sales reflects the 
continued consumer 
appeal of CDs and a dig
ital market thars finally 
coming ofage. "The dig
ita I music market is 

econon1y doesn't 
shunp aoain, 

we·rc head'ing in 
the right 

dire('t1on.· 

Sony Music Ger
manyandWa.merhave 
both recently moved 
into live promotion, 
oft.en partnering with 

local concert promot
ers. Sony has success:• 
fully begun promoting 

-EDGAR BERGER, 
SONY MUSIC GERMANY 

driving growth in Germany/' Sony Music Ger
many CEO Edgar Berger says. 

According to IJVMI, digital music sales rose 
21.7% in 2009 to €118.3 million ($159.3 mil
lion). Digital albums accounted for 52% of those 
sales, compa.rt d with 40% for digital tracks, 
marking the fin.~tirnethatthe fom1eroutpaced 

!he latter. Ring tones accounted for most of the 
remaining sales. 

GemHt~y is traditionally a strong rock terri
tory and, Uhle says, "in our market, !he cus
tomer wan ts the whole album.'" 

Market research company GfK in Nurem
berg p redicts the n um ber of German digital 
music buyers will triple to 15 million by 2013. 
Meanwhile, Jupiter Research reports the per
centage of German Internet users that regu• 
larly use file-sharing services is only 6%, far 
below the: 15% Europecln U nion average. 

Michalk s uggests that nu m ber r eflects 
BVM l's longstanding polic)'Of prosecu ting il
legal file sharers, estimating that the trade 

group has pursued more than 100,000 court 
cases since 2004. 

Jive comedy and Berger reckons that "30% of 
our revenues are now coming from outside tra
ditional recorded music." 

M ichalk suggests that Germany is now vying 
with the United Kingdom to become the world's 
third-largest recorded-music market behind 
the United States and Japan. 

British labels group the BPI won't pub
lish value figures until mid-April, but the 
United Kingdom's Entertainment Retailers 
Assn. recently valued recorded-music sales 
at £1.3 billio n ($2 billion) in 2009, down 0.8% 
from 2008. 

Although the ERA and BPI figures rarely 
coincide exactly, that wou ld make Germany's 
market-excluding perfor mance rights-mar
ginally larger in dollar terms than Britain's for 
the first time since 1999. 

"Provided the economy doesn't sl ump 

again," Berger says, ··we're heading in the 
righL d irection." 

Meanwhile, performing r ights revenue to• 
taled €150 million (S202 million) last year, un
changed from 2008. 
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ce1ebratmg 20 of! the most 
POWerf!UI and Talented BHeCUtives 

m the Latm music eusmess1 
This summer, Billboard will recognize the executives 

who are leading the Latin music industry and driving 

it forward with their artistic and business vision. 

Do you know someene who Should be on this elite list? 

submit 
uour 

nominations 
t0d891 

www.Billboard.biz/latinpowerplayers 

Deadline: 
April 30, 2010 

Issue Date: July 1 O 
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l•ltd,iJI BY GLENN PEOPL~ 

Finders Keepers 
Geolocation Services Emerge As A New Tool To Connect With Fans 

A frozen dessert cha.in may have 
something to leach the m u sic 
business about an emerging so
cial marketing trend. 

Tasti D-Lite, a pu t\•eyor of 
low•calor ie frozen treats, uses 
geolocation service provider 
Foursquare to alert would-be 
customers in the vicinity of its 
stores about special offers. In• 
stead of gettin g a physica l 
coupo n , customers using 
Foursquare's mobik applica
t ion can get a specially priced 
dessert by showing that they 
used t he geolocation scnrice to 
"check in" at the s t.ore. 

"'The num bers. are very en 
couraging," Tasli D•Lite social 
technology officer 8.). Em er
son says. ·-' It's driving traffic 
into the location that would not 
have been there before." 

Services like Foursquare, 
Gowalla. Loo pt and llritekite 
offer gcolocation a pps that allow 
consumers to use their G PS-en
abled mobile phones to find 
nearby fr iends, broadcast their 
whereabouts 10 their social net
wo rks and "check in" to a loca

tion as large as an airport or as 
small as the line outside Stubb's 
Bar•B·Q in Austin. Foursquare 

and Gowalla made a splash at 
this year's South By Southwest 
conference, where they com • 
peted for new s ign ups. 

Foursquare head of business 
development Tris tan Walker 
secs potential applications for 

the music business, particularly 
at concerts and festivals. • lfl 'm 
in the crowd, I can find a friend 
t hat just checked in." Walker 
says, adding that "it becomes a 
really good e ngagement tool 
that we want 10 e.1>lore." 

Geolocation services can en• 
able bands to alert fans when 

GOOD 
VIBRATIONS 
Portable speakers for MP3 

players have $een plenty of 

innovation in recent years. 

they're about to perform and 
where. Brands could use them 
to p ro mote festival events 
they're spon soring. And any 
party can create geolocation
based incentive programs to 
build fan loyalty. 

Concert prom oters like the 
Bowery Presents and C3 Pre
sents say they're exploring ways 
to in tegrate geoloc.ation serv
ices into their marketing initia
tives. Allho ug h such services 
are still in their infancy, music 
companies need to begin con
side ring how they fit in their 
social network tool kits. Like 
Faccbook, )l!ySpace and Twit
ter. geolocation apps provide 
an opportunity to create con
tinuous d irect relationships 

with consumers. 
Businesses th at become 

trusted Foursquare accounts 
can collec l information on 
people who have checked in 
to their establishments. To en• 
courage m ore check-ins, some 
businesses offer rewards . 

Square One Coffee in Lan
caster, Pa., gives customers a 
free cup of coffee after their 
10th check-in. Schubas ·rav
e rn in Ch icago serves its 
Foursquare '"mayor"- the per• 
son with the rnost check-i.ns
a free second drink whenever 
he or she visits. 

Then there's the experience 
ofTasti D-1.ite. The Franklin . 
Tenn., frozen dessert chain has 
been an early adopter of 
Foursquare, having used it for 
about five m onths to offer spe• 
cial deals to people near its 
stores. Emerson says. 

The company has also inte
g ra ted other social networks 
into its loyalty p rogram. Cus
tomers who connect their Twit• 

But Silicon Valley Global puts a novel twist on things with 
Its Tunebug Vibe. When plugged Into the headphone 
jack of an MP3 p layer or any device with~ 3.5-mollimet~r 
audio Jack, the Vibe turns the surface It's resting on Into 
a speaker, using the company's SurfaceSOund technol· 
og-y to pass sound waves into the surrounding area. The 
Vibe, which weighs just 5 ounces, comes with a USB cord 
to charge the device and a battery that can provide up to 
five hours of playing time. 

The Tunebug Vibe is available for $70. 
-Antony Bruno 
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Here I am: The home page for ge~ocation service company 
Foursquare. Tristan Walker, the company's head of business 
development. see$ potential o_pportunities for the music: 
business, particularly at concerts and festivals. 

ter and Face book accounts with 
their foursquare account earn 
bonus points with each pur• 
chase that they can redeem for 
free desserts . \Vhen a clerk 

swipes a rnstomer's loyalty pro· 
gram card ata'fasti D-Litecash 
register, it generates a. tweet or 
Facebook status update alert
ing the customer's fr iends 
about thei r purchase. 

Bands . promoters and con• 
ce rt ,,enues could ben efit in 

much the same way. Concert
goers using a geolocation serv
ice in conjun t.tion with Twitter 

or Facebook would effectively 
promote a venue o r concert by 
announcing theirwhereabouts 
to thrir social network. 

Geolocation sen 'lces could 
also provide a valuable source 
of data. on customer beha,·ior. 
Venues could collect informa
tion on concert attendees even 
when they purchase a ticket in 
person . Festival promo ters 
could harvest more precise in
formation on what. section of 
an event's grounds fans are fre
C)uen ting and which a reas 
they' re a voiding. 

foursquare' s recent deals 
w i t h Bravo TV an d MTV 
Ketworks s uggest ways. that 
recording artists might use ge• 
olocation services to connect 
with fans. Under the first deal, 
Rravo will reward Foursquare 
users with badges and prizes 
when they visit pla.ces recom• 
mended by stars of Bravo 
shows. Under a deal with MTV 

and V H 1, s tars of their shows 
can opt to use Fou rsquare's 
new Celebrity Mode. ,vhich en• 

ab les them to more selectively 
share information about where 

they're checking in. 
Of course. geolocation apps 

have their share of challenges. 

especially for a p rom oter that 
opts for pro prietary apps o,·er 
off-the-shelf ones. For exam
ple. the quality of on-site mo
bile access, the battery-draining 

impact of a mobile phone's 
GPS system and the use of in

compatib le ha ndsets can limit 
the reach of a geolocation ini
tiative, C3 Presents digita l and 
interactive director M icl1ael Fe
ferman notes. Rl t's not easy to 
do/ he says. 

A nd as Foursqua r e's 
Celebrity Mode implies, pr i
vacy issues exist with services 
that le t businesses track users. 
Foursquare's Walker thinks 
the service's w1lue to users 
trumps such tonccrns. "'\Ve try 
to encourage people by saying, 
'Th is only h elps the venue 
learn a little m ore abou t you, 
which can in turn get you free• 
b ies along the way,' .. he says. 

Most concerns aboutgeolo
cation apps are likely to fade as 
businesses discover thei r use• 
fulness, 'lasti D-Lite's Emerson 
says. "All technology that 
touches customers wiJI have so
cial elements." he says. 
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BITS&BRll:FS 
ONE IN FOUR HAS 
LISTENED TO AN MP3 
PLAYER TH ROUGH A 
CAR STEREO 
About 24% of the U.S. pop· 
ulation over the age of 12 has 
listened to an MP3 player 
connected to a car stereo, 

according to a forthcoming 
study !Tom Arbit ron and Edi· 

son Research. That figure 
jumpsto54%amongAmer· 
leans who own an MP3 
player. The study also found 
that most people who have 
listened to an MP3 player 
through a car stereo do so 
more than once a week. The 
numbers illustrate that "the 
car is clearly a crucial bat
tleground tor people'$ at· 
tention," Edison Research 
president Larry Rosin said 
in a statement presenting 
the findings. 

GR AC ENOTE 
PARTNERS W ITH 
JAPANESE RIGHTS 
CLEARINGHOUSE 
Japan' s Copyright Data 

Clearinghouse has selected 

Gracenote as its official mu
sic identification and con
tent provider to help It 

streamline digital content 
clearances and compensa
tion processes. The agree
ment includes Gracenote's 
MusiclD service and Global 

Media Database audio fin• 
gerprinting technology. 
The CDC is offering these 
features under a service 
called Fluzo. 

UMG LICENSES 
MUSIC TO FACEBOOK 
GAME PROVIDER 
Universal Music Group has 
agreed to license its catalog 
to the Facebook game prov· 
ider Conduit Labs, allowing 
the company to add the la· 
bels' catalog to such social 
games as "Music Pets." "SU p 

er Dance" and "Loudcrowd." 
Conduit Labs claims more 

than 1 million users across its 
various games. Through the 
deal, gamers will be able to 
personalize their games by 
purchasing music with the 
company's virtual currency. 
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RHAPSODY 
PRESIDENT 

JOnlr 
The new h~d of subscription 
music's sta dard-bearer talks 
about fa i g off with MOG, 
Spotif nd Apple. 

• 

The history of Rhapsody's corporate ownership provides a sobering account of the check
ered promise of digital music subscriptions. 

Nearly seven years ago, RealNetwotks acquired Rhapsody as the core of Its digital music 
strategy. But hampered by digital rights management restrictions and their incompatibility 
with the market-leading Apple iPod, subscription services struggled to find an audience. 

In August 2007, Rhapsody became the centerpiece of a Joint venture between Real Net· 

works and Viacom's MTV Networks that merged it with MTV's defunct Urge subscription 
service. Amid iTunes' continued dominance of digital music sales, Rhapsody's subscribers 
dropped to 675,000 in fourth-quarter 2009, down 13% from 775,000 a year earlier. 

This month, Rhapsody was spun off to begin its latest incarnation as an independent com
pany (Billboard.biz, Aprll 6). That hardly makes It a scrappy underdog-RealNetworks and 
Viacom each retain a respective stake of about 47.5% and Universal Music Group has come 

aboard as an investor. 
But without a majority shareholder, Rhapsody now has flexibility to confront the chal

lenges posed by a new subscription service from MOG, the pending U.S. launch of Euro• 
pean startup Spotify and Apple's expected rollout ol a cloud-based music service. 

Taking over the helm is Rhapsody president Jon Irwin. He joined the joint venture last 
year as COO/chief of staff and is credited with p lanning and overseeing the spinoff process. 

In an interview with Billboard, Irwin talked about how the company will compete. 

Talk about the events that led 

to the splnof f deci• ion, 
As we looked a couple of years ago 
at the service and its ava ilability, 
there was a tu rn ing point where 
the advent of smart phones and the 
capabi lity of t he data networks 
caused a move back toward sub• 
scriptions and the ability to deliver 
those services. 111.e number of play
ers looking at the space right now 

is indicative of people seeing that 
t rend. So when we looked a.t the 

abili ty for Rhapsody to go ou t and 
compete, going back to our roots 
as a n imble, music-focused startup 
with inCTedible resources would be 
a great way to compete. Working 
with Real Networks and Viacom , 
we establish ed a structure that 
makes great sense. 

What 's the upside ol b eing 
indepe ndent? 
As part of a join t venture. you're al
ways making $ure your d irection 
is aligned wi1h both parents and 
that your par lners' interests are 
a1igned. Being out separately as a 
music•only foc used business to 
make our own decisions opens up 
a number of new possibilities in 
terms of not only product direc-

tion, but the types of pa rtnerships 

we can strike a.nd opportunities we 
can pursue. 

For examp le? 
Such as ifwe wanted to ta.keon ad

ditiona l investments in the com
pany. As part of the jo int venture, 
it would have had to come through 
one of the parent companies. NO\'-' 

with them not having majori ty 

stakes. there's equity in the com
pany available for other people to 
take a stake in the future success 
of Rhapsody. 

What changes can Rhapsody 

subscr 1bers expect to see 
r ight a way? 
Part ofit is the introduction of the 
new mobile tier, the $10 product. 
Our custom er base wanted it to be 
more affordable a nd for us to con
tinue to expand it to other plat

forms. Our An dro id app was 
released , .and wc'U be moving o n 
to RlackSerry late r in the year. 
Within those platforms, you'll find 
a continued and accelerated pace 
of improving those products , in• 
tegrating social networking fea
tu res, more push technologies to 
help drive music discovery. 

How will you turn Rhapsody 
from • niche se rvice for music 
enthusiast s Into somelhlng 
more mainstream? 
Some of it is timing. A couple of 
years ago you couldn't get subscrip• 

tion services onto the i Pod. You look 
at the evolution of the data networks 
a nd new devices like the iPhone, 
the Droid and the Nexus One
these a.re devices ,custom ers already 
have. W hat we're doing is enabling 
m usic subscription on devices they 

already love. And we're just giving 
them another activity to experience 
o n those de\·ices. 

Those same dev Ices and services 
are available to your competl· 
tors, such as Nspster, MOG and 
soon Spotify. How are you set
t ing Rhapsody apart from them? 

Fin."1. is taking a look at the resources 
we entered this game with . The 

s pinoff set us up with a team of in
dividuals that have the most txpe• 
rience in this space. We have $18 
million in funding they provided. 
\Ve have S33 rni!Uion worth of ad
vertising on MTV from Viacom. 
We've already got established part
nerships with companies like Ver
izon, Sony. Ti Vo and Sonos. \Ve 

currently have a business that gen• 

erates over $130 million in revenue, 
and with a leaner cost structure, 

we're targeting being profitable by 
the four th quarter this year. So we're 
, .. ery well-positioned to compete. 

Sporify has been trying to en ter what 
is the largtst music market in the 
world. MOG announced a mobile 
app but I don't believe il's on the 
market yet. These companies are 

really starting from scratch. 
The second part that's important 

to emphasize is our partnerships 
with the labels. We have the ability 
to really promote the artist through 
sponsored content we'll bring on. 
As part of our service, we've p ro• 
m oted and included over 40 differ
ent art ists in our advertising and 
promotion over the last three years. 
So it's a symbiotic relationship. 

You must be keeping a close eye 

on Apple' s expected cloud• 
based service. 
There' s two ways clou d-based 
music sen·ices come to mar ket. 
One is the way maybe Apple decides 
to go, where you purchase your 
music, put it in the cloud and ac
cess it from anywhere. Or it's what 
Rhapsody is at i ts core, which is a 

cloud-based mmdc service that you 
access via subscrip tion. 

As we look at the market with 
Apple coming in and moving toward 
a cloud-based service, it in some way 
validates our model. Apple is a for
m idable company. They produce 
great products and services. ['d 
imagine t hey'll put a substantia l 
marketing effort at it. Fortunate!)', 
we're in a great position to com pete 
in that game. '!hat may not be true 
with some of our startup competi

tors, like MOG or Spotify. 

How did you convince the labels 
to renegotiate you r licensing 
fees to get to a $10 -per-month 
subscription rate? 
The genesis of it was watthing the 
adop tion of our iPhone app. A 
million-and-a-half or more cus
tome rs downloaded that app and 
used it. The customers were ask
ing for greater affordability. It was 
a matter of going back to the la~ 

bels and tellin g them we belie,·e 
we can dri\1e a SlTong business. A 
more a ffordable and more por
table product will in the end gen
erate a more stable and ongoing 

revenue stream for the labels. 

What's the future of your part · 
nershlp with Verizon Wireless? 
We've developed a very solid techni• 
cal integration to provide integrated 
billing. When you look down the 
road at our ability to deliver a music 
subscription service over the smart 
phones that are out there . .. to be 
able to have a one•touch subscrip
tion option is extremely powerful 

Do you plan to stay on as presi
dent long t erm? 
Absolutely. My entire ca reer has 
been focused on building subscrip
tion businesses. I spent eight years 
building the EarthLlnk network cus
tomer base from less than 100.000 
to more than S million. l~s what 1 
like to do. 

Aswe look atthe m arketwithApplecoming in and m oving 
toward a cloud-based service, it in some way validates our 
model. We'reinagreatposition to compete in that game. 
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iwAYS TO MAKE 
MUSIC MORE 

In honor of Earth Day 
(April 22), Billboard, 
in conjunction with 
PlanetGreen.com, 
asked musicians, 

executives, experts 
and its readers to send 

along useful tips on 
how the music industry 

can help protect the 
environment. Happy 

p lanet saving! 

ILLUSTRATION 
BY JESSE LEFKOWITZ 
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1. DO YOUR HOMEWORK 
Rich Goodstone, co--founder, Superfly 
Presents; co-producer. Bonnaroo 

We believe in making the right decisions re
garding greening. which can only be done by 

u nderstanding how to mitigate your economic impact and 
what options are out there:. We developed a sustainability 
purchasing pol icy and product database for staff, vendors 
and suppliers, including the purchasing of food from local 
and o rganic sources wherever possible. \Ve alsoa.sk our spon
sors, performers and fan s to make the most sustainable 
choices they can while on site. emphasizing reduce, reuse 
and recycle. Bonnaroo recognizes that the market for sus• 
tainable products and energy is cons tantly evohs ng and that 
our choices as a festival have to keep up with those changes 
by constantly monitoring. 

2. CARPOOL TO SHOWS 
Meegan Jones, author of " Sustainable 

Event Management: A Practical Gulde" 
The transport of people going to gigs is by far 
the biggest impacl of the music industry, so 

i f e\·cryone c:arne by m a.ss t ransit or filled up every seat in 
t heir car when going to a gig or festival, it would make an 
enormous d iffere.nce. 

3. CONSULT WITH THE NRDC 
John Esposito, president/CEO, 
Warner Music N ashville 

Nahna.J Resources Defense Council ~xpcrts 
provided us with enormou s guidance and as• 

sistance to conduct an assessment of our paper-consumption 
practices. \Vhcn that rev-iew found that many of our legacy 
practices were wasteful, the NRDC developed a cost-neutral 
program using recycled-content paper that could save m il
lions of tons of paper every year. After som e further investi• 
gation, we quickly learned tha t we could consolidate our 
suppl iers to, primarily, one FSC (Forest Stewardship Coun
cil) com pany that resulted in a savings of nearly $1 million 
in the first year alone. 

The NRDC recently arranged an event at the home of one 
of our artists, Em mylou Harris, to raise awareness about the 
devastating practice of mountaintop-removal coal mining. 
MTR mining means the b1owing up ofmountaintops-typ• 
ically using the equivalent each week of the force of the atomic 
bomb used in Hiroshima- to garner the coal exposed once 
t he mountain is destroyed forever. This practice is destroy
ing the Appalachian Mountain range at a frighten ingly ra pid 
pace. More than 500 mountains in West. Virginia a lone have 
been destroyed in the nameof"mining" coal, instead of em
ploying the more environmentally friendly method of dri•ing 
coal shafts that has been a mainstay for more than a century. 

The event was attended by artists, managers, conservation
ists and members of Congress a11d has helped the NRDC kick 
off a vital grass-roots lobbying and fond-raising effort. In fact, 
on May 19, Emmylou and Dave Matthews are leading a hen• 
efi t concert at the Ryman Aud ito rium in Nashville to help 
raise awareness and support efforts to stop MTR mining, v.rith 
tickets to the event selli ng out in the firs t day. 

4. SET SHORT-TERM GOALS 
L ee Smith, chairman, Live Nation 
San Francisco 
Taking the first step can be daunting-it's easy 
to think you can't do anything until you have all 

of the answers:, that your company will be criticized for any
thing less than full compliance. In actuality,anythingan organ
ization does. even in increments. is better than from where the)' 
started-so get sta.rted. Our first step was to audit ourse]ves, 
see what we were consuming and how m uch waste (we gener
ated). Then we formulated a plan to get from X to Y to Z , then 
setup consistentmonitorlng. Once you sta rt you v.rill find that 
a good nwnbcr of your cmplo)'ecs will be excited and engaged. 
Create a team, and you are on your way to creating an in terna1 
culture that will probably s ustain itself. 

SPOT ILLUSTRATIONS BY JACK HORNAOY 

5. GET INVOLVED IN THE 
COMMUNITIES WHERE YOU TOUR 
Jack Johnson, artist 
During our last tour, there were five to 10 (non
profit) groups [with boothsJ at each show, and 

we would donate some of the money from that night to those 
groups. We also would do matching grants so they could raise 
more through their membership. ft w.is neat because a lot of 
the groups would tell us before the show that all their mem
bers were 35 and older, a.ndafter the show they had gained some 
20-somethings who brought a lot -0f 11ew life to their groups. 

For a long rime you got people- who would play devil' s ad
vocate and says, "Well, if you were trying to something green, 
they why would you just not tour? That would probably be the 
lowest impacL'" An d that's true- bLtt everybody needs music. 
The show's worth doing even if it's just for the mus ic. It lifts 
spiri ts ln the town. It always felt like it was worth doing. And 
it feels really nice to knO\i.' that when we leave town, thefl• will 
be these groups that have a bigger membership and are able to 
do more with the funds we raise. 

7. USE RECYCLED MATERIALS 
FOR PAPER MERCH 
Craig Minowa, singer/songwriter. 
Cloud Cult 
You cou ld fill a la ndfil l wit h the amoun t of 

m us ic-based me-rchandisc produced globally each day. Mos t 
of the fans are going to buy an aJb um of an ar tist they love 
whether i t's made ecologically or not. so it's up to the artists 
and labels to ensure t hei r produ cts are made in environ• 
mentally friend ly ways. 

It's now a lmost as affordable to use 100% post-conSllmer 
recycled content in the CD packag ing and posters. Vegetable• 
based in ks are as u biquitous as t he ir toxic coun terparts. 
PVC-free shrink-wrap is available from any CD manufac
turer upon request, a nd organic cotton is not on ly wide ly 
a,·ailablc, it's darn- righ t trendy. S-0 many people in the music 
indu stry a re d runk on ego, they've failed to recognize the 
power they have to lead by positive exam ple . We're m usi
cians, we're art ists, and we're dreamers by trade, so we h ave 
no excu se bu t to use those ski lls to envision a greene r world 
and to b ring that to reality. 

8. PARTNER WITH OTHER 
GREEN ARTISTS 
Adam Gardner, guitarist/vocalist, 
Guster; co•director, Reverb 
I n th e past five years , there's bee n great 

momentum generated by ar t ists going green on tour- from 
b ig efforts like coordinating biodiesel fuclings in tour buses 
a nd hosting 1oca1 environ m en ta.I groups in a fan eco-villa.ge, 
to simple b ut important things like using reusable water 
bottles a nd offering eto-friendly merchandise. The next step 
is to bring these like-minded artists together with others in 
the music community to tllrn the t ide with how the m usic 
industry does business. 

My nonp rofit. Reverb, recently launched a new project
Green Music Group- with tJ1c aim of doing exactly that. C MG 
is a large-scale, high-profile environmen tal coalition of mu• 
sicians, industry leaders and m usic fans coming togelher to 
br ing about widespread environmental change within t he 
music industry and around the globe. 

In addiLion to establishi ng greening standards for various 
sectors of the music industry. we will activate m illions of 
music fans and build an online community. f'rom April to 
August, we're hosting the first GMG Challenge, a series of 
calls-to-action featuring a video message from each founding 
artist. a nonprofit partner and cool prize incentives from VIP 
tickets to a Honda Insight hybrid car. 

9. GIVE FINANCIAL INCENTIVES 
Travis Alexander, d irector o f .artist rclations1 

Sun Dawg Records, reader~submit ted 
Our artist, the Wiley One, v.Tote d. :mng ca.lied UGoGreen" .md 
\1.•e partnt"red v. ith a com pan}' c.:1Ued lero I lt:ro l.:.\ol'nts and ue
atl-d ii. sdi.olarslnp fw1d for artists \vho ~ a.nt to tour v,, 1th biod.Jesd, 
recycle and composL We gne 25% of all earninRs from "Go 
Green" to the scholarship fond. 

10. USE BIODIESEL 
WIiiie Nelson, artist 
More and more ofus are using alternative fuels 
in our traveling vehicles. We use biodiesel and 
I think a lot of the other guys are doing i t, just 

out of necessity. A lot ofus are going to be doing more things 
that will get us away from ottr dependence on foreign energy. 

11. REALIZE THE FINANCIAL 
BENEFITS OF GOING GREEN 
Stephanie Katsaros, sustainability 
consultant for venues, Including the 
Allstate Arena outside Chicago 

Dispel the myth that recycling is too costly. Cnmch the mun
bers, and your accountant 1-''lll advocate your green initiative. 
Venues can en joy reduced disposal fees and electric efficiency 
incentives as they gain valuable "green cred" v,tith .artists and 
fans. Hold your industry partners accountable. Askquestions
don'tassume y-our plastics are being recycled because it said so 
on the rider, or ,vas thrown in a g reen bin. 

12. ASK FOR HELP 
John Legend, a rt ist 
As an artist who spends a lot oftlme on the 
road. I decided that I needed to g reen m)' 
tours. Last year, my team and I worked with 

the folks at Reverb. \Ve cut down on waste and recycled every
thing we could. Backstage, m y band and crew used biodegrad
able and compostable catering products and reusable water 
bottles. On the road, we used green cleaners for ou r buses. 
Our fans and eco•volunteers carpooled to concerts and pro• 
moted environmentaUy friendly volunteer activities:. O\.'er• 
a ll, w e measured and neutralized the carbon footprint of 
the tour by s upporting renewable energy projects that re
sulted in more than 1.4 m illion pounds of carbon dioxide 
reduced or removed from the air. I'm proud of what we do 
and we're going to continue to do ou r part. 
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13. DEVELOP DIGITAL SHEET MUSIC 
Pat Noonan, read er-submitted 
Create a nm,ic stand 1hat )..;.designed\\ ith snl"'<'ns to dis-pla)' dig

ital sheet music. 11 \\·ould ha\-e an SO c.:ard readc-r so an~ sheel 
music/M ID I file could be transferred from the computer onto 
the card, and\\ rlh the card insnted tht:sht:'t:I musk would bedis
phyl'<l on the screen-not to mt'ntion instantJ}· transposed into 
differt"nt key's .:i.t lhe press of a button. This would t:" l-iminarc· :Ill 
the \.\J.:slt•d paper used in cou ntless rnusit dasHooms. saving 
schools money. 

14. SPREAD A MESSAGE WITHOUT 
BEING TOO GRANOLA 
Eric Ritz, executive director/founder, 
Global Inheritance 
Present ideas th at don't fit the stereotypes asso

ciated with the mainstream environmental movement. jOn new 
album "' Plastic Beach"! Gorillaz introduced a place that sounds 
mystical but actually exists due to the excessive and wasteful 
habits of society. With quick jabs that bring to light the prob
lem and solutions. Gorillaz don't overdo the environment.al 
message, which allows the album to cast a wider ne t ove r a 
larger audience. T hey scored m ajor points in my book for of
fering a unique s pin on an issue without sounding preachy or 
super4 crunchy. 

15. USE YOUR FAME 
Kevln Wall, founder, Live Earth 
Live Earth had the privilege of working with 
som e of the best-kno \vn art ists in the world on 

the concerts in 2007 and this year on our global 
water project. Through the tomm itrncnt of artists, we are 
able to connect wi th a wider audie nce and m obilize the global 

community to take action on the most serious environmen
tal issues of o ur day. 

deeper Into the abyss, touring now looms singularly large. 
Under such clrcurnstances, thegreer,esttning musicians could 

do Is ffnd a way of supporting ourselves without touring the 
V11011dln a ring of petrochemical fumes. By dlscard',ng some of 
the brand com tltlveness that disconnects musicians from 

take control of o ur industry. maJclng It a greener, fairer and 

rnore efficient system: Maybe someday the badltlonal plun• 
def that accompanies a .. succ-essful'' music career might t>e-: 
comeobsok!te.Anyonewanttostartamusicians'cooperative? 

BjJJU~ J~ 
~Li 

- . -

•••••••••••••••• 
17. CREATE A BATTLE PLAN FOR 
SUSTAINABLE TOURING 
Erin Potts, executive director,AirTraffic Controlj 

co-founder1 Tibetan Freedom Concert 
It's i mporta n t to remember that the re is no 

r ight or wrong way to do this. We are all learning how to in 
corporate sustai nability into our work. To that end, ATC has 

compiled valuable ~lessons learned" from a variety of artists, 
industq'-iead ing experts and o rganizations t hat have been 
implem enting sustainability into concerts, festivals and tours. 

Mere is a quick and prioritized list of the best ways to make 
tou rs more environmentally and socially sustainable: 

• llooka.nd playvenues that are easily accessible by public trans
portation , a.nd encourage fans to utilize that public transporta• 

tion by posting information about. it lo artists' Web sit.es and social 
networking platforms. Offcri11g incenti,,.es to fans to use public 
t ransit (for example, hold a lottery for public transporters to lh'ln 
free downloads or backstage passes) will help to Jessen the car
bon outpu t of each show. 
• 8ook tours in the most efficient way possible by routing 
them within a few hours of each other and taking the short
est routes possible to avoid unnecessary mileage and el imi• 
nate backtracking. 
• Encourage fans to carpool with friends. or use such scrv• 
ices as Pickup Pal.com that help fans find rides to shows with 
other fans. 
• Keep flying to a minimum. When art ists have to fly, do it 
during the day whenever possible, as studies have shown that 
n ight flights release more emission s. Also, try to fly airlines 

with environmentally sustainable policies and practices and 
with newer flrtts. 
• Consolida te the num ber of trucks and buses on tour as 

much as possible. Bandago is a van rental company that caters 
s pecifically to the m usic community an d they a re continually 
looking for ways to incorporate new techno logies and greener 
policies into the se rvices they provide. 

PUR5E 51R1NGERS: 
Inside the Minds of Money Mavens 

Join Billboard and a panel of experts as we talk about recent music 
investment deals and look ahead to possible deals in the future. 

WEBCAST DATE: Tuesday, April 20 • 2:00pm Easter-I' 

Sponsored by: S 
OFFICIAL MUS J.C 

BANK Of I 
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• Incorporate emrironmental requests for venues directly into 
a r ider. This could include recycling backstage and in parking 
lotst al.lowing conccrtgocrs to bring their own bot.tics and asking 
caterers to use washable plates. 

• Request b ike racks at venues. 
• Stay at hotels that p romote sustainable practices. Green 
Hotels.com m aintains a list of hotels that pledge to conserve 
resources and increase energy efficiency. 

18. ADOPT DIGITAL SYSTEMS 
FOR PROMOTIONS 
Ged Doherty, chairman/ CEO, Sony Music 
Entertainment U.K. 

Physical s tock is expensi\'e, difficult to store and 
en,•ironmentally unfriendly. The d igit.ii e-card system that we 
have developed and tested in-hou.se wi11 pro,,..ide all our pa rt
ners across radio, TV, press and retail with the same sound qual
ity you arc used to, as well as artist images, pack shots . press 
d ippings and other content to give you a complete pictu re of 
each release, 

19. JOIN THE 'RESPONSIBLE 
ECONOMY' 
Terry McBride, CEO, Nettwerk Music Group; 

co-founder, Lilith Fair 
Corporate paradigms arc shifting due to the grow

ing conscious consumer. Because of this imponant movement, 
we are able to build what I refer to as a responsible economy. A 
responsible economy is built on an infr~iructure from the be
ginning where equal emphasis is on society, environmen t a nd 
profits. This allows llS to be philan thropic while >7.!pporting for

profit social and environmental enterprises. 

20. TEAM WITH MEDIA OUTLETS TO 
SPREAD THE GREEN MESSAGE 
Dani Macaco, singer, Macaco 
Everything began when we asked National Ceo
graphic Espafla for some archive images to illus

trate a videoclip for our song "Mama Tierra.'" Not only did the TV 
station give us the images, but it incorporated the song into its 
soundtrack during Earth \Veek 2008. The success of the initiative 
encouraged us, one year later, to elevate the exchange: I would 
write a so ng, they would produce the resulting video. That's how 
we conceived ''Moving." the first single from my last a]bum, 
"Puerto Presente." It was an unprecedented experience that has 
led National Geographic to consider the launch of a new platform, 
NatCeo Mus ic. 

21. ENCOURAGE FANS 
TO ABDOPT GREEN LIVING 
Chris Baumgartner, Effect Partners 
It's not enough to reduce the carbon footprint of 
music formats-like (those made( by made-for. 

TV concerts and \Veb stream ing. We have to encourage and ex
emplify change in the way fans live. 

The rule we've learned in working with business leaders in 
food , fashion and technology is that honesty is e\'erything. You 
may not be the greenest (yet), but if you're honest with fans and 
ask for their help in making improvements, change happens and 
the relationship cements. 

An example is GreenNotes, a. Clif Bar program developed b)· 
Effect Partners. Green Notes buiJta community of 22 artists and 
their fans around a shared inte:rest in protecting the places we 
play. Green Notes ga.ve environmentally conscious a rtists grants 
to fund the greening of their tours. Nonprofit partners- such as 
Sierra Club, Surfrider. Leave No Trace, the Yosemite C I-imbing 
Assn. and the National Environmental Education Fou ndation
received funding and additionaJ \'Olunteers. The ,•olunteers re
cti\'ed unique incentives and concerts from their favorite bands, 
as well as connections to other airtists with similar ideals. 

22. CAPTURE THE ENERGY FROM 
THEDANCEFLOOR 
Marc Brownstein. bassist, Disco Biscuits 
I started the organization Headcount with 

one of my buddies. We took up issues that 

the kids In our scene told us that they wanted Headcount 
to concentrate on and it became very clear very quickly 
that energy sustalnablllty, renewable energy sources and 
climate change was whztt mattered the most to us as a 

group. So that's where we came up with the Idea tor the 
Blsco Power Mission. 

n,ere ls an incred1bleamoU11tof eneTgy being created at 
concerts It would be great If we could somehow tap the 
energy of the kids. J mean-these kids are burning 3,000~ 

4,000calo11es a night dancing. There are dancenoors out 
there that can convert the Jumping up and down of kids into 
energy, and we"ve been talking about creating a mobile 
dancefloor that we can take with us that would actually 

sunlyte tray . 
• 1 00% Post-Consumer Plastic 

from Recycled Bottles 

• Low Carbon Footprint 

• Dramatic Weight Reduction 

• Impact Resistant 

Competitively Priced. CD, DVD, BluRay 
formats. Single and Double trays. 
Source certification available. 

GREEN 
sunlyte WWW.SUNLYTEPKG.COM 207 .590.3251 
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Old You Know? 

• Storm water is being captured to prevent pollution in lakes and river'i • Consumption of Energy is being reduced 

• Heat Island Effect is being minimized • All t he while. ~ou are being entertained 

f;m;irt Center is fir!>t armil in North Amt'riu1 with a gre:en roof. 

Pr0'\liclin9 the community the fine'i.t events ancl a commitment to su\tainable initiatives. 

TARGET CENTER 
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Billboard Research Can Answer Your Questions, Plus More: 
• Complete Array ol Rese,n:h Packages for singles and/or ! !hums 

from Hot 100, Billboard 200. R&e. Rap, Country, Gospel. C~ri_sti,n, 
Dance, Latin, Ror.t Adult Conl•mporary. Jm. and Clniicnl 

• Chart & Artie!• Copies . .-_ .. 
e. Chart Histary reports by Artist/ Trtle I Label / Wrltor I Producer 
• Customiied Recaps and Rosean:h •vailable "· ~ 
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23. MAKE GREEN INSTRUMENTS 
Billy Phillip s. reader-s ubmitted 
I nstruntcnt m a1'Jufacttucrs shmtld offer ins.tn 1• 
ments made from recycled products. 

24. EMBRACE THE 
HIGHER COSTS OF 
GREEN TOURING 
Melissa Etheridge, artist 

Touring green is of Lhc utmost 
im por tance to us . I know I leave a big footprint 

wherever I go- bringing a whole tour into a 
city is a big undertaking. So when we tour not 
only are a ll of our buses and trucks filled with 
biodiesel-and sometimes we have to go out 
of our way to get the fuel. though it's getting 
better now-we try to also recycle and really 
cut dov,tn on our plasti<: use a nd our trash. My 
tour manage r (Steven Gir montl puts a lot of 
thought into it. It does cost us more to tour 
green in the end, but i t would cost me even 
more not being able to go to sleep at night. It 
makes nie- fed better knowing we're doing 
everything we can. 

25. RESTOCK THE 
RAINFORESTS 
Michael Bisping, co-owner/ 
managing director, A.S.S. 
Concert & Promotion 

\Ve started a climate-neutral concerts and tours 
project in 2007. Since that time, we have sold 
more than 1 million d imatc-neutra.l t ickets. 
All carbon dioxide emissions produced at the 
concerts are neulralized by restocking rain
forests in Panama that absorb that amount of 
carbon dioxide in the atm osphere. The addi
tional costs for the consumer are between €0.20 
and €0.50 (27-67 cents) per t icket. so audiences 
do not complain or comment on higher prices. 
\Ve rannot just sit down and sh n tg our shoul
ders. I wish the big promoters with tl1e bigven· 
ues would join in. 

26. INNOVATE WITH 
PACKAGING MATERIALS 
Julia Richardson, singer; Music R~ad, 
drummer; Fi fth Natio n, reader~submltted 
Flfth ~.ttion in vented a. cheJ.p, environmen
tally res:pon.;;ible method of encaslng the discs 
for o ur ne\\ l)- released EP . "lt'.s On." \Ve tol• 
lected rec)'ded paperbo;ird from the cereal and 
soda boxes or our friends and fans. We I hen 
cre.1ted a templatt.:, lra{:ed H onto our paper
bo;ird, sliced the pieces out and gtued ,he edg~. 
\Ve s<.:rctn-printt-d the h.m<l-uaftcd c..ases with 
origin•! artwork and tied them with a pretty 
hemp bos,. This proJe<t in,ptred our fans 10 be 
creab,·e, mno,,.·ative and cooperative, as well a$ 
en\.ironmentally responsible. f.ach d1sc also 
pro" itlcs c:vidcnccofhow p~siona.tdy <lt.'\'otcd 
we are to our craft a nd how much we care ~bout 
our audn:nce 

i I , 

27. TEAM WITH 
WASTE MANAGEMENT 
AT VENUES 
Kevin Lyman, founder, Vans 
Warped and Country 
Throwdown tours 

A few years ago it was hip to be green. Now that 
times have been a bit tougher it has really taken 
the dedicated arti.sl to continue this movement. 
I was happy to see \Vaste Management become 
a sponsor of Live Nation venues this year, and f 
look forward to seeing what they will do. I have 
heard that part of the deal was to help the ven• 
ues become more green. 
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29. MEASURE YOUR 
GREEN EFFORTS FOR 
ACCOUNTABILITY 
Tony Wadsworth, chairman, 
BPI; chairman, Julie's Bicycle 

One of my favorite managemenl mantras is 
"'What gets incasurcd gets done." Never has it 
been truer than in the area o f climate change. 
'Jbe one action for everyone- individual. small 
company, band and corporation alike-has to be 

measurement. Measure your carbon l usage) and 
reduce it- simple and serious. 

30. BYOB: BRING YOUR 
OWNBOTTlE 
Kristina Greene, re.ader~submltted 
Enc:ouragc conccrtgocr~ to bring I heir o'A n 
reusable cup or mug for .1ny drinks they mJ} 
purchase at the concert. Gl\e a discount 10 tho~e 
l.\'ho do. 

31. DITCH THE 
JEWEL CASE 
Emily Eavis, organizer, 
Glastonbury Festival 
CD packaging is one of the 

music industry's largest sourtcs of direct green• 
house gas emissions, accounting for a third o f 
recording and publishing- and at least 10% of 
the total emissions- from the U.K. m us ic mar• 
ket. Reducing the impact.of CD packaging would 
mean that the recording industry could reduce 
its packaging emissions by upto 95% b)' switch
ing from the plastic jewel case to the card wallet. 

32. USE CORPORATE 
PARTNERS WITH A 
GREEN STRATEGY 
Judith Snyder, director of 
m arketing communicat1ons1 

Coca-Cola 
The plastic. glass and aluminum in bottles and 
cans can all beusedagainandagain. Today Sprite 
and Coke cans already contain more than 40% 
recycled material and we're aiming for 25% in 

our PET plastic bottles by 2015. Drake [who's 
featured in Sprite ads) can be sure he is making 
a good environmental choice by having our p rod• 

ucts on his backs1age rider. 
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33. SHOW PEARL 
JAM SOME LOVE 
Collin Dunn, editor, 
PlanetGreen.com 

There are more ways than ever to 
go green when it comes to m usic. But with the 
amazing variety o f things to do, it can be hard to 
fig:ureou t which ones have the most im pact. \Vith 

the big p icture in mind, perhaps the most mean
ingful t.hi.t1g you can do is support musicians and 
bands that are really making a measurable green 

difference in the industry and in their u,,e,;. Bands 
like Pearl Jarn, \,:hich offset its entire tour last year. 
and artists like Jack Johnson, who's become very 
active in water issues, are working hard for a 
greener world. Tell them that sort of stuff matte rs 

to us as fans-ir ll encourage them to keep going 
green and will show others in tht industry how 
important it is to you. To learn more about who 
you sho,~d support for a greener m usic industry, 
go to planetgreen.c::om/instrumental. our guide 
to socially responsible music news and more. 

34. EXPLORE OPTIONS 
AT EVERY VENUE 
YOU USE 
Howard Cus.ack1 tour producer, 
Pretty Polly Productions 

Keeping it green and clean on tour is not a mat
ter of going the ex tra mile anymore: It's more 
about taking the extra mi nute to understand 
t hat our final footprint we lea\'e at each stop is 
both a first and last impressio n . Looking a t each 
,renue as a kind of mini-en \lironment can local• 
ize and preserve a tradition for other tours to 
build upon.. 

35. USE 
ENVIRONMENTALLY 
SUSTAINABLE FABRICS 
FORMERCH 
Pharrell Williams, 
artist/producer 

I invested in a co mpany called Bionic Yarn, 
which makes en vironmentally s ustainable fab
ric from bottles [and works withJ universities 
for caps a nd gowns, a thletes for uniforms. 
cities for their sanitation workers, hospitals 
for th eir scrubs and artists for their canvases, 
[as well as products like) concert T-shirts, lug
gage, couches. \Ve can change the world one 

bottle at a time. 

36. MAKE SURE YOUR 
ENTIRE TEAM IS 
ONBOARD THE GREEN 
BANDWAGON 
Dave Matthews, artist 

I remembe r when ,,,e were switching the buses 
and the trucks to biodiesel. The truck drivers

they love their machi nes. It's their home. 
They've done things one way their whole lives, 
and then we came along and said, .. No, we are 
going to change how you do things. Now you 
ha,,e to go out o f your way to fi nd a place tha t 

sells biodiesel. Now you're going to be required 
to clean your filter more often because the 
biodiesel is going to create more muck for a 
while. Your mainlenancc habits are going to 
ha,'e to change." They said , "We're not going 
to do that." Then we said , "Look, you do it
or you don' t and you go away. " We didn't 
strong4 arm anyone, b ul everyone wants to be 
on the road. Th e truth is that, from the t ruck 
drivers that I've spoken to, since that transi• 
t ion period has passed , a lot of them have been 
like, "Wow, my rig has been driving better than 
it ever has ." 

37. DITCH PLASTIC 
CONCESSION ITEMS 
Jeremy Stein, founder/ 
prod ucer. Rothbur y Festi
val/Madison House Presents 

One of the largest and most visible contributors 
to event waste s treams is found in s uch conces• 
sions-rclated i tems as silverware, plates and cups. 
Technology and price poin ts have no,1,• merged to 
where it should be considered mandatory to use 
compostable prod um;: for all sencing-rel.ated items. 

-, 38. ADOPT GIGS 
'1 AROUND THE WORLD 

4 !~~ H~~!t~,~!e~~~nt of in-
ternational touring, AEG Live 

I was disappointed when they did Live Earth be
cause while it created a\vareness. it also created a 

large carbon footprint that wouldn't have existed 
without the show. So, I've been working with U.K. 

m usic environmental consultancy Julie's Bicycle 
on ~u1 idea: to adopt every concert that \Ve c.an find 
happening around the world on a cert.a.in day. 

It'd basically be a propaganda campaign about 
sustain.ability. \Vc're working on identifying a 
day ,,,hen there's a lot of major shows and there's 

some global-wa.rming significance, so \o\'e can in• 
crease awareness and make people think about 
how they traveled to that gig, make the artists 
t h ink abo ut what lighting systems they're 
using-are they carbon-efficient? Not just. the 
major names; l"m talking abo ut the gu y in the 
pub v-rith his acoustic, or the new band playing 
the 2S0-capacity gig, right up to stadiums. 

It'd be best to do this in the summer, using my 
promoter friends around the world. I'm hoping 
to find a sponsor for it who'll do a significant above
the4line marketing campaign; I've been talking 
to a couple of people. We'd ha,•e ads in major news
papers globally, literature at all the concerts, and 

we'd e-mail all the ticket holders in the lead-up t.o 

the concerts, saying, "t-ley, this is International 
Green Day. Think twice about how you're going 
to the gigs." 

39. GO SOLAR 
Aaron Lazansky-Ollvas1 reader-submitted 
Electronic artists, produ<:crs and DJs can purchase 

a "~olar laptop charger bag" and promote ita, g ig,. 

40. HIT THE SWITCH 
Fabolous, artist 
I'm tou ring with Trey Songz as 
part of the Be Seen Being Green 
college music tour. As I continue 

to learn about living a greener life, I am going 
to keep io mind things like minimizing electric
ity and saving energy,vhen I'm in the shtdio. I'll 
be m ore m indful about unplugging evel')thing 

after a n:rnrc:lli1g: session. It may seem like a small 
thing, but everything counts, and hopefttlly oth• 

ers will follow in my footsteps. 

41. USE COMMON SENSE 
Tommy Lee, drummer, MOt· 
ley Crile; voca list /guitarlst1 

Methods of Mayhem 
Take care of the Earth and she 

will t.ake care of you. 

Rtporling by Lars Brandle, Mariel Concepcion, 
Ann Donahue, 'Ibm Ferguson, Cort.ney 
Harding. Gail Miech<ll. Evie Nagy, Glenn 
Peoples, Mitchell Peters, Deborah F,vans Price. 
Richard Smirke, Wolfgang Spahr. Mark 
Sutherland. Christa Titus a.nd Ray Waddell. 
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David Simon's 
New HBO Series 

'Treme' Moves To A 
Crescent City Beat 
By Larry Blumenfeld 

RHYTHM 
AND BLUE 

At a pizza joint in the Lower Mid-City neighborhood of 
New Orleans, David Simon is talking about his newest TV 
series, "Treme," which premieres on HBO April 11. "On one 
level,'' he says, " it's a celebration of American music." He 
interrupts himself, pausing in appreciation of a J. Geils 
Band blues cover playing on the radio, wondering about 
fhe song's source: " Is that Jimmy Reed?" 

ture-which in New Orleans means a t ight braid of music, 
cuisine, dance, visual art and street life-is the primary focus 
of the series, as indeed it was and is the defining element of 
the city's identity and its recovery. 

Simon is a music lover, pure and simple, his ear grabbed 
by whatever moves him, his mind moved to explore its his
tory and context. That's no secret to fans of Simon's criti
cally acclaimed HBO series " The Wire": During its five-year 
run, the show employed f ive different versions of Tom 
Waits' "Down in the Hole" as themes, yielded two Nonesuch 
compilation CDs (one-drawn exclusively from artists based 
in the show's setting, Baltimore) and nearly always posi
tioned music as more than just a soundtrack bursting forth 
from a car speaker or jukebox. 

Familiar faces from Simon's troupe of actors show up as 
fictional cultural fixtures: Wendell Pierce (detective Bunk 
Moreland on "The Wire" ) plays Antoine Batiste, a trombon
ist we first encounter subbing with the real-life Rebirth Brass 
Band. Clarke Peters (detective Lester Freamon on "The 
Wire") plays the Mardi Gras Indian Chief Albert Lambreaux, 
chanting some of his best lines while beating a tambourine. 

The true-life h eroes of New Orleans music figure p romi
nently too: In addition to Rebirth, the list of musicians mak
ing cameo appearances, often in performance, includes 
trumpeter Kermit Ruffins, pianist/ singer Mac "Dr. John" 
Rebennack, saxophonist Donald Harrison and Troy " Trom
bone Shorty" Andrews. 

With " Treme" (pronounced " truh-may"), Simon ups the 
ante, moving music to the foreground. Set in New Orleans, 
''Treme" picks up three months after the floods that resulted 
from the levee failures in the wake of Hurricane Katrina. Cul-

If Simon's new show is a fictional depiction of what truly 
drives life in New Orleans, as he explains, it's also a loving 
expression of what captured his attention decades ago and 
kept him coming back to the city through the years. 

W hen do you recall falling under the spe ll 
of New o,leans mu.sic? 

Actually, the fi rst truly New Orleans album I 
think l found was Professor Longhair's sides 
re released on Atlantic. I never saw hirn play. 
He died before I ever got to New Orleans. But 

th rough him, I started hearing about the 
Mardi Gras Indians, probably to explain the 
lyrics to • Big Chief.· And at that point, some• 
one played the Wild 'frhoupitoulas album for 
me. That was in college. Later, in my mid-20s, 
a cousin of mine started throwing a lot of New 
Orleans stuff at me: later Nevilles, but also 
Dr. John, and through Dr. John 1 found all the 
Cosimo Matassa-produced R&B. It was due 
to that second wave of music that I finally re• 
solved to goto NOLA for the first time, which 
was for Jazzfest [the New Orleans Jazz & Her• 
itage Festival) in the late 1980s. 

How did Jazziest affect your musical Im
m ersion in New O rteans? 

When I first went to Jazzfcst, I'd check 
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out the national acts, the ones I kn ew. 811t 
then I started 10 make one discovery after 
another- the guys I didn't know, should 
have known, wanted to know better. I 
heard Eddie Bo play by h imsclf at a Piano 
Night at Tipit ina's. Funky, soulful. I d idn 't 
know much about h im, but I went over 
to Louisiana Mus ic Factory the next day 
a nd copped some CDs. That's always tbe 
way it works , right? I discovered how 
m uch I loved Sn oo ks Eagli n by walking 
into a clu b and h earing him taking re
quests and j ust killing eve rything. 
Human jukebox, in deed. 

O ne thing llsteners can"t really get fro m 
recordings is the second·llne parade: It's 

one thing to listen to a Rebirth Brass Band 
CD; It's anot her to f olfow th€! b a n d 

through the streets for four hours. W hen 
were you Introduced to all that? 
I remember stumbling into my firs t second 
line. It was the Trcme Brass Band. They we nt 

up Orleans Avenue to Claiborne Avenue. 
They stopped under the 1-1 0 bridge and the 
echo was great. It was exhilarating, and I 
later tried to explain it to someone in Balti
more: "It's not a parade like you think. It's 
participatory- you're in it. It's directional
you get in front of the horns. And it's pow
erful- you lose you rself.· And I sounded 
like an idiot. Some of this stuff can' t be con• 
veyed just by language. That was the first 
time I thou ght there's power in there that I 
don·t understand. 

Did you get to know a lot of musicians 
thr011gh the years? 
Not really. I'd always been a pol ite civil ian 
s tanding at the edges of things. When I de
cided we were going to try and do this show, 
once I got the green light to at least write 
a pilot script., I started calling people who 
I thought could give me insight into vari
ous as pects of the culture and who'd allow 
me to bounce ideas off them . I cold-called 

Kerm it Ruffins, whose music I knew. Ker
mit gives you the brass h istory of the brass
band revival, and he's the best example of 
a jazz musician as entertainer. I cold-called 
Donald Harrison, not just for his k nowl
edge of jazz but a1$o Indian cu lture, in 
which he was r aised. I'd b ought Davis 
Rogan's alb um ["The Once a nd Future DJ" 
(Sousapho nk Records)] and I cold-called 
him. Davis (who inspired a character played 
by Steve Zahn ( is the kind of guy who can 
reference piano riffs, tell yo u things like 
which innovation is Fats Domino's and 
which is Dr. John's. 

Old you really p rovfde a Nsound t rack" 
t o HBO execut i ves to accompany 
scr ipts when you w ere sealing the deal 

tor "Trcmc"? 

I burned stuff off my iTunes library and 
sent it to ( H BO execut i\•es] Mi ke Lom• 
bardo, Richard Plepler and Sue Naegle to 
enco urage them to grccn light the sho,1i,•, 
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I felt that a script that relied so h eavily on 
the interaction between m usic and ordi
nary life o ugh t to be accom panied by m u
sical examples. The tracks in cluded we re 
those that would be playing- e ither in 
perfo rmance or in background- in th e 
pilot episode. So ii began with Rebirth 
Brass Band playing "Funkin g It Up," then 
wen t to the "Treme Song" by [Joh n) Boutte 
as the title sequ ence, then back to " It's 
All Over Now"- though I probably burned 
the Dirty Dozen version- and so forth. I 
don't know if th ey listened to it when they 
read the script. I know Sue d id because 
she told me she really enjoyed the CD and 
could v isual ize certain scenes i n lig h t o f 
the son gs . 

Thcro's far mon~ actual footage of musi~ 

cians performing in "Treme,, than v iew~ 

ers are used to seelng In a dramatic series. 
Is that• risk? 

What mus ic has athicved is part of the story. 
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But i t's not a lot of performance footage com• 
pared to the average rock'n'roll mo,,ie. We 
were really conscious of the fact th al we have 
to h ave a point of view in the room. \Vha t 
we don't want is that moment from (the 1956 
filmJ · The Girl Can' t He lp I t," where it's 
"Hey, Fats, how about playing one for the 
kids!" And he plays "Ain't 'That a Shame.• 
Dissolve in applause, and t hen dialogue. If 
at any point the story stop s for a piece of 
music, then we screwed up. Also, the mu
sicians figure into the plot as they did in real 
life. You won' t see the Neville Brothers in 
the first season. They weren't back in New 
Orleans yet. 

Are you planning any CD releases in con
nection w i th the show, or wlll there be 

a n y related market1ng for ex isting 
recordings? 

\Ve arc plan ning CD releases for each sea
son. and we are talking to iTu nes about offer• 
ing foll mus ical pe rform ance videos on their 
site. Perhaps one per ep isode. Nothing's 
sealed yet, t hough. 

Would people be r ight or wrong to call 
ui-reme" a "music show"? 
IL can't just be about music. But it has to be 
musical. On one level it s hould be rooted in 
American roots m us ic and the creation and 
performance thereof. But it has to say some• 
thing more. Dram as told in long-form struc
ture need to have themes beyond the obvious 
or they won't resonate for very long. So the 
idea of the American city-why it matters, 
the idea of community- you gTab that on top 
of the music and now you've gol something 
worth trying for. 

' ,. 

Come what Treme (clockwise from opposite page): Show creator 
DAVID SIMON; Cast members JOHN GOODMAN; MICHIEL HUISMAN 
(at keyboard)and LUCIA MICARELLI; CLARKE PETERS; KHANO! 
ALEXANDER; and WENDELL PIERCE In stills from the show. 

r-
~ 

* LISTENING TO TREME * 
David Simon's Eight Must·Hear New Orleans Recordings 

The WIid Tchoupitoulas, "The WIid larly silences Saturday night conversa· 

Tchoupitoulas" (Mango): The 1976 tions. If he's not the best singer in New 

album that set "Treme" creator David Orteans, we'd like to meet his better. This 

Simon off o n a journey, 

featuring Mardi Gras Indian 

c hants, 21II f ou r Neville 

Brot hers and t he Meters' 

rhythm section. 

Various artist s , "Doc 
to rs, Professors, Kings & 

Queens: The Big 01' Box of 

New Orleans" (Shout Fae-

~ 

iii,i~r4 
I J.' /, f RUFFINS 

CD contains ''Treme Song," 

the theme for the show. 

Trombone Shorty, "Backa• 

town" (Verve/ Forecast1 

available April15): W ith his 

major·label debut CD, Troy 

" Trombone Shorty' Andrews 

d isplays what he calls "supa· 

tunkrock.'' He's one of a long 

tory): Sim on gave this four· CD boxed line steeped in Treme t radition, and the 

set to actor Clarke Peters as a primer. latest to bust beyond It. 

Leigh "Lil~ Queenie'"' Hanis, "My Dar- Donald Harrison, "Quantum Leap" 
lln' New Orleans" (Oeeva Records): (iTUnes, availableApril15): A leader of 

" Treme" music supervisor Blake Leyh the pack when he moved north to New 

calls this song, which ends the pilot York in the '80s. the alto s.axophonist 

episode, "living poet ry that you can retu rned to New Orleans in the '90s. On 

dance to." thi s latest CD, he further refines h is 

rhythmic science and his distinct t ake 

The Dirty Dozen Brass Sand, 11Blackbird on modern jazz. 

Special" (Concord): As Leyh puts i~ ''The 

first t rack from the first record of the Kermit Ruffins, ul1vln1 a Treme Ufe" 
modern brass band movement A b ible." ( Basin Street): The trumpeter honors 

John Boutte, 11Jambalaya,, (JB/Bosc): 

At a club called d.b.a., along a boisterous 

strip of Frenchmen Stree t, Boutte regu· 

the neighborhood he discovered in his 

teens- the hothouse for jazz t radition 

that Simon calls "more than a place-a 

state of mind." - LB 
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WHAT CAN APP5 
ooFORYOU? 
With warner Bros.' 
Linkin Park Leading 
The APP Charge, 
The Launch Of 
Apple's iPAD 
Thrusts The Major 
Labels Into An 
Unusual Position-
Early Adapters 
BY ANTONY BRUNO 
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When avid technophile Mike Shinoda was approached 
backstage last year with an idea for developing a Linki.n Park 
iPhone game, the band's co-frontman knew he wanted it to 
be more than just another run-of-the-mill artist app. ,r "It was 
important to us to do something creative and fun," he says. 
"We didn't want to throw a bunch of songs at the game, slap 
our name on it and cash the checks." ,r The result is "8-Bit 
Rebellion," a soon-to-be-released iPhone game with an iPad 
version on the way. Whereas most most artist-branded games 
tend to be rhythm-based, "8-Bit Rebellion" is an action game 

that has users figh ting enemies alongside members of the 
band. The soundtrack features several Linki.n Park hits in 

both standard and 8-bit fidelity, plus an exclusive track, 
"Blackbirds," for fans who complete the game. ,r 
But according to Maryanna Donaldson, creative director 
of the game's developer, Artificial Life, the real innovation 
was the degree to which Linkin Park was involved. Each 
band member helped design a different "district" in 
which the game takes place, personalized to his individual 
interests. Shinoda himself designed the mem bers' 
avatars and edited every line of dialogue. The process 
wound up taking the better part of a year, but Donaldson 
says the result sets a new bar for artist-branded apps. 

• For it to be top quality and appealing to 
the fan, the artis t should be very involved." 
she says. 

Meanwhile, the band's label. Warner 
Bros. Records, is sup porting the ap p's 
launch with a movie-style trailer that will 
run in the IGN gaming commu nity as well 
as virally through Lin kin Park's YouTube 
channel. There will a lso be a Web s ite 
,1,.•here fans can create and post8-bit avatars 
of themselves. 

"We're treating this like the release of a 
Linkin Park album or song," Warner Bros. 
Records senior VP of new media Jeremy 
Welt says. 

For critics of th e music in dustry's ap
proach to the app market, th is is the kind 
of thing they've been waitin g for. Labels 
that. just six months ago said they were still 
evaluating the mobile app opportunity are 
today pointing to a cohesive strategy around 
the app and mobile market with a focus on 

revenue-generating products. Much of that 
relies on artists who-inspired by the break
throu gh s uccess of Smule's .. , Am T-Pain" 
app (more than I million downloads)- are 
now approaching mobile apps as a can\'as 

of creative expression instead of simply pro
motion and distribution. 

And Apple is upping the stakes for all with 
the newly introduced iPad, which sports not 
only new features but also opens up an en
tirely new class of apps, based on ways de
velopers believe the device will be used. 
According to a recen t com Score survey, 

m usic ranks third among the potential uses 
of the iPad, behind Web browsing and e-mail. 

Solidifying the labels' newfound strategy 
is a s imple breakdown of cost vs, revenue. 
Spen ding up to $50,000 or more to create 

what amounts to little more than a mobile 
expression of an artist's \Veb s ite and then 
giving that away for free isn't a sustainable 
model. So major labels are instead turning 
their attention to optimizing the ir artists' 

Web sites for mobile browsers and skipping 
free apps altogether. 

"The development costs of launching 
what are essentially Web content/market
ing apps for multiple open-marketapp plat
forms are \'ery, very high," Sony Music VP 
of global accou nt management Sean Rosen
berg says . .. There are different ways of uti
lizin g the mobile Web to meet our goals.· 

In stead, the focus is now on paid apps, 
preferably ones that. offer something novel 
and entertaining. At the m usic-group level, 
that means creating games and other apps 

that can tap a label's entire catalog, such as 
the "Six String· apprecently released by Uni
versal Music Group. which in addition to the 
six s-ongs included at sale also lets fans buy 
and download additional tracks over time for 
99 cents each. 'The a pp costs $5. 

At the label level, it's all about the indi
vidual artist. app. Warner Bros. Records sen
ior VP of digital music Jack lsquith expects 
artist apps to be a significant revenue gen
erator for the acts involved, more so than 

simply licensing music to multi-artist apps 
like "Tap Tap Revenge" or even from the mo
bile extens io ns of streaming radio services. 

"Wh en we get to 2011 and 2012, the 
bigge~-toppo rtunities are going to be having 
real hits with artist-specific apps," he says. 

Research firm Gartner predicts mobile 
app revenue will increase worldwide from 

more than $6 billion this year to almost $20 
billion by 2013, with the numbe r of apps 
downloaded jumpin g from 4.5 billion to 
more than 21 billion in the same time frame. 

But not every artis t will have that oppor• 

tunity. Labels are being very strategic about 
which acts from their rosters will get the 
app treatment. lsquit.h says the key is to 
selec t acts that have a proven track record 
of digital sales, a digital-savvy fan base and 
are engaged in creating the app itself. And 
developers hopin g to cap italize on t his in
teres t s h ou ld be prepared to shoulde r 
m uch of the upfront risk, as labels are no 
longer interested in payi ng flat-fee devel

opment costs. 
"We want developers to feel like they're 

being treated fairly, but. to us this isn't like 
making albums and taking those types of 
risks," Isqu ith says. "'\Ve're really open
m inded, and we've done some deals where 
we've financed the front end, but that's rare . 
More often we do a rev share and the risk is 
taken by the developer, but in turn we're 
making very tangible commitments to what 
our marketing and promotion will be for 
the app." 

The advent of the iPad, meanwhile, opens 

a wh ole new market for apps and music 
services to the m usic industry. Although 
any iPhone app will work with the iPad, de
veloping iPad-s pecific versions takes better 
advantage o f the device's more advanced 
features, such as larger screen size, process
ing power and high-resolution visuals. 

Getting in on the iPad early is significant. 
While iPhone apps have more than I 50,000 
other apps to compete w ith for attention , 
the iPad launched with slightly more than 
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3,000 available, and Apple said more than 
1 million apps were downloaded to the de
vice dur ing the first weekend it was for sale. 

Man y are music-related- s uc h as the 
Shazam music ID service, Pandora's cus
tom ized Internet radio and new m usic 
games like "'lap Tap Radiation• from Tapu
lous and Smuk's ... Magic Piano." 

What kinds of apps are developed for the 
iPadgoing forward depends on how the iPad 

is used, something no one is certain of given 
thal it's a new device category. Apps n1.0ni
toring firm Flur ry says more than 40% of 
the apps in development for the iPad are 
games, so t here's likely to be more "8-Bit 
Rebellion'" •type games from artists who 
want to target iPad users. 

Yet while some critics ha\le called the iPad 
a n oversized iPod Touch, there are several 
important differences between the devices 

that may lead to other uses. Its larger size 
has man)' expecting i t to be a less portable 
device, meaning it will likely be tLSed mostly 
in the home it1 areas w here consumers 
don't use their laptop or desktop comput
ers. It also features a larger screen with bet• 
ter resolution for photos and videos, a more 
sensitive touch screen and longer battery 
li fe, so users are likely to interact with con• 
tent on the iPad longer and in more diverse 

ways than on the iPhone. 
This has developers creating apps for the 

i Pad that are more i.mmersive, or" lean-in," 
and designed to be used for hours. which 
is much d ifferent front the apps created for 
the iPhone that are meant to be used for 
only a few minutes. '!be driving theory is 
that the iPad will p rove the m issing link 
needed to bring digital entertainment to the 
living room. 

THE BILLBOARD POLL: APPS 
We surveyed a dozen top APP DEVELOPERS on their plans for the iPad and t 'he music biz's steep learning curve. 

1. Did you have an app for th(! iPad 

available for sale at launch? 

2. If not, are you developing or 
planning to develop apps for the IP ad? 

100% 
ru 

S. Which of the following iPad features are you excited about? 

3. Will the, IPad be, more or loss of a 

music platform than the iPhone? 

6, How wm your 2010 revenue 

compare w ith your 2009 revenue? 

10% 
SAHE 

10% 
NO REPLY 

4. Where wilt iPad users interact 
with the device most? 

7. Does the traditional music 
business ugettt the a·pp busJne.ss? 

10% 
YES 
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Linkin logs (from left, oppo,ite page ): Character ,ketches fro m 'B•Bit Rebellion'; 
MIKE SHINODA In the studio; '8·Bit' title page ( top); the reward that awa its users 
who com plete the game. 

"The iPad is going to broadly,edefine home 
entertainment," says Jeff Smith , CEO of 
Sm ule, which raked in around $3 m illion in 

revenuelast year and in December scored an
o ther $8 million in th ird-roun d fund ing. 
··What we're seeing is the im pact of two tTends 
- gaming and social. So tl1e opportunity as 
it re lates to m usic is to have a shift in think
ing in how you interact with music. What 'Gui
tar Hero' st1rted will accelerate with the iPad." 

Labels also hope lhe i Pad will spark a re· 
turn to the album format, specifically for the 
iTunes LP fom1at. 

"It's going to be interesting to see i fit can 
bring that s pace to life." Son)"s Rosenberg 
says. "'~ow tha t they have a device that's bet• 
ter•suite,d for the experience, there is a re
newed focus on it. It's been a bi g par t of 

conver sation for m ajor artist releases. It's 
defin itely 0 11 the agenda now." 

How aggressively that agenda is pursued 
depends on sales. Apple said the i Pad sold 
more than 300,000 units its opening week
en d , which exceeds init ia l sales of the 
iPhone. Morgan Stan ley analyst Katy H u• 
berty in a recent research note predicted 8 
million-JO million il'ad shipmen ts this year 
w ith salesof6 m illion. More than 2 m illion 
of those sales s hould occur in the first th ree 
months. Piper Jaffray analyst Gene Munster 
predicted sales of 4.3 million for the year 

after analyzing firsl-weekend results. 
What's not yet fully d ear is how d igital 

m u sic services will approach t.he device. 
While Napster and Rhapsody allow on· 
demand streaming via the Web, that func• 
t ionality won't work on the iPad because it 
doesn't ,·upport the Flash technology frorn 
Adobe to do so. Rhapsody's iPhoneappwill 
work on thcde\'ice, bu t the company i s wait
ing for Apple to add the ability to run apps 
in the background before developin g an 

iPad-specific version. Napster won't release 
a mobile app version of its service until it 
can reach a better deal with the labels for 

mobile access to its sen •ice. MOC, mean
while, which recently released a mobile a pp 
of its own, says it's working on an iPad app, 
but details o r a time line aren 't yet availab le. 

Should the iPad indeed be the in-home 

digital entertainment solution so many are 
seeking, it stands to reaso n that all m usic 

services will want to have a p resence on t he 
device. But looming over all these plans is 
Apple's m uch•rumored cloud•based music 

service, wh ich sources say it's de\•eloping 
with help from the execut ive team behind 
Lala, which it purchased las t year. 

One thing is certain- the music indus
try is no longer holding back. Whereas it 

took the bette r part of a year for the indus• 
try to warm up to music apps, the lessons 

of the last 18 m onths are a lready being ap· 
plied for the iPad. 

"'We're going t o carefu1ly ,v.atch for 
cha nges in the app m arketplace three and 
six months fro m now, but we already think 
it's a. business we need to be in," \Varner's 
lsquith says. "H's impossible fonts to imag
ine that anything we see and learn is going 
to push us away. We're committed to the 
a pp marketplace." 

Billboard is now collecling wtriesfor its 
jir<t Mobile Mi.sic App Award,, honoring 
th, best music-relat,,d mobile apps created 
for today's mobile phones. S•bmissions 
will be accept,,d through Aug. 1, with the 
winttt:rs an11ou.nced at Billboard's Mobile 
Entertainment Li&1e confertmu, t.aking place 
Oct. 5 in San Francisco as pa.rt of the CT/A 
Wireless I. r ,E( Enltrtaimmmt e1,1ent. 
For mttr• intor maUon on how to submi t apps. 
for consid•ratlon, contest ruhu: and o ther 
details, QO to mobileen tertainm entllvefall.com. 

THE APP KINGS 
Com ing up w ith a good idea for an app is only half the battle-you also need to part· 
ner w ith the right de velo per to bring the conce pt to fruit io n. Based on feed back 
from label executives and industry experts, Billboard rates the top developers based 
on their areas o f expertise. 

IF YO U'RE IN THE MARKET FO R A KARAOKE APP: 

GRIDMOB 
Although a relative newcomer, Los A ngeles· based GridMob 

(gridmob.com) has quicl<ly emerged as the top karaoke 
iPhone app developer. It's "'IOKI" karaoke app, launched In 

Nove-mber, allows users to perform songs included in t he 
app, as well as t he ability to buy and download additional LESBORSAI, 

founder tracks and send their recordlngs to triends. tt has deals with 
EMI, Sony/ATV, Un iversa l Music Publishing Gro up1 Disney Music Group and Warner/ 

Chappell. The company,Uso created a Lady Gaga- branded version with lnterscope 
that funct ions much the same way, but w ith customized theme and song selection. 

Also check out: Rain (gravity medio.com) 

IF YOU'RE IN THE MARKET FOR A REMIX APP: 

SKYROCKIT 
Formerly known as Moderati, Skyrockit (skyrockit.com) is 
t he company behind the Rom plr iPhone remix p lattorm, 
w here fa ns o f participating art ist s can f'em hc t heir song s 
and share them with friends. It ' s been used by such acts as 
S.oulja Boy Te ll'Em , SO Cent, LMFAO and Jeremih. It a lso 

h~s a stand ~alone "ReMix'1 a pp with sponsor Vitamin Water 
for rem ixing any o f t he Included songs, which are updated 
on a regular basis. Also c heck out: ZooZBeat (zoozbeat.com) 

JON 
VLASSOPULOS, 

CEO 

IF YOU' RE IN THE MARKET FOR A GAMES APP: 

EBERHARD 
SCHONEBURG, 
chairman/ CEO 

ARTIFICIAL LIFE 
There haven't been many artist-based mobile games outside 
of the r hythm-game genre, b u t Artificial Life (arlificlal
llfe.com) Is one of few developers ad dressing this na-scent 

space. It created " 8-BitRebellion" from Lin kin Park a nd last 
year's 11Robbie WIiiiams Racing." It even did a mobile game 
for Tokio Hotel before the I Phone or App Store even existed. 

The company ls particularly focused on licensed games, ere-
a ling t itles for the Starz original series "Spartacus: Blood and Sand," the movie 
"Shooter" and others fo r Red Bull and BMW. Also check out: Tapulous (tapulous.com) 

IF YO U'RE INTHE MARKET FOR A MUSIC-CREATION APP: 

SMULE 
Few developers have staked out their claim on the music a pp 
space like Smule, or Sonic Mule (smule.com }. The company 
made a huge splash with apps like "LeafTrombone" and •oca
rina" that allowed users to create their own music. It then took 
o n artist-based apps with " I Am T-Paln," the best-selling music 
a pp. It now has a music game fort he !Pad called "Magic Plano" 

JEFF SMITH, 
CEO 

and a new I Phone game based on TV' s "Glee." The company insists on retaining ere• 
ative control, bu t i t has yet to have a flop. Also check out: RJDJ ( rjdj.me) 

IF YOU'RE IN THE MARKET FOR AN ENTRY-LEVEL APP: 

MOBILE ROADIE 
Sometimes an artist wants a basic app, wi thout the bells and 

whistles, high cost• o r lo ng development times. More than 100 
artist- and music-related services have apps In Apple's App Store 
using Mobile Roadie'• technology(mobileroadle.com). The com-

MICHAEL pany charges a $500 setup fee and $-19 fo r monthly hosting 
SCHNEIDER, CEO where applicable. It also supports the IPhonea nd Android p lat· 

forms and has an tPad version in the works. Also check out: iLlke {illke.com) - AB 
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June 15-16, 2010 • Edison Ballroom • NYC 
Join Billboard and Adweek at the 2nd annual Music & Advertising Conference to explore 
how big brands, artists and music supervisors are benefiting from working together! 

PROGRAM HIGHLIGHTS 
TOP REASONS TO ATTEND: 

Network with top brand marketers, artists 
and music supervisors 

Learn the process of p lacing music in advertising 

Find out how to make the rights to your 
music more accessible 

Hear how brands use music to amplify 
their marketing message 

Discover how to target brands in specific 
sectors such as automotive, apparel, 
video games and MORE 
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TOM EATON 
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UMPG 
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Register Early & Save! 
MusicAndAdvertising.com 

.. 
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1
~:~=LKastner@Billboard.com 646.654.4643 

For Custom Sponsorships: 
Kim Griffiths Kim.Griffiths@Billboard.com 646.654.4718 
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Beyond price: Service is as important as cost when 
choosing a bus company, My Morning Jacket tour 
manager ERIC MAYERS says. Gathered at New 
York's Radio City Music Hall are (from left) manager 
JAMIE SAMPSON, Mayers and the band's PATRICK 
HALLAHAN, BO KISTER, JIM JAMES, CARL 
BROEMEL and TOM BLANKENSHIP . 

• 
Tour b uses get t 1e and and the crew to e 
show, making the entertainment coach com
pany as important to a tour as the sound, light
ing and staging vendors. ~I Here we drill down 
with tour managers and enteTtainmenr-coach 
companies to look at the most important issues 
and challenges facin g this v\ tal sector of th e 
concert business. 

CUTTING A DEAL 
When something is for sale or lease. Pf ice is always an issue. 
\Vith tour managers trying to squeeze b udgets and bands try. 
ing to improve their pr-0fit margins, bus companies ride a fine 
line bctwo<,n pricing compctiti,ely and delivering quality buses 
and service. 

Tour manager Eric Mayers !My Morning Jacket, the Decem
ber ists) says going \\·ith a. coach company simply based on price 
can lead to regret dowµ the road. 

"Service is so important. especially when there are pro b• 
lem s," Mayers says. "Mechan ical or personnel issues that can 
be rectified quickly and cffcctivdy go a long way to getting the 
comfort that you pay so dearly for back on track. You may get a 

new coach, but with conunued headaches, the price s tops being 
worth it with tlrlrestcd band.mcmbcrs or a pissed-off crew." 

Companies Face Tough 
Challenges Moving 
Artists And Crews 
BY RAY WADDELL 

Tour manager Steve Lopez (Widespread Panic) says you get 
what you pay for. "You get a bus driver that works with you, that 
cares about the band and the safety of o ·cryon.c in the touring 
party," he says. "Along with a good bus driver, you get a good 
bus. And this means that you m igh t have to pay a liule more 
than what another company might offer." 

I lemphill llrothers Coach president/CEO Trent Hemphill 
says pricing pressure has been a b ig challenge this year. "The 
cost of new bus purchases. mainte nance, labor and vehid eop
t rationa.l costs are all continuing to rise, but pricing pressure 
has also increased from bands looking to save on their trans• 
portation services while still expe-cting the same quality of ve
hicle and service," he says. 

Uke any o ther business, the laws of supply and demand com e 
into play. In fact, balancing supp ly and de mand can be the 
biggest challenge of all, as a bus that's not on the road costs the 
coach company money. 

"'\Ve do n't want to be short on buses and we don't want 

I · 

• 
to have too many buses sitting here,~ Pioneer Coach GM 
Doug Oliver says. "'So it's about balancing seasonality and 
balancing our supp ly of buses and our customers· de• 
mands. Righ t now, demand is strong, b ut it changes from 
time to time ... 

Mayers says he doesn't try to hammer the coach company to 
get a better r ate. "I try to be direli with what my bottom l ine is 
and see who can get there," he says. "I am not in terested in 

beating up a vendor to the poin t tliat it is not worth it to them 
just to get the gig. Scn·icc and attitude suffer." 

Senators Coach VP of leasing John Aiken notes that keep· 
ing prices low is a challenge. "Rates have been stagnant for 10 
years, [whileJ costs have doubled." he says. 

GETTING CREDIT WHERE IT 'S DUE 
An en tertainm ent. coach company striving to expand its busi
ness must invest hundreds of thousands of dollars in new equip
ment, making the flow of credit critical. And the past year has 
seen lenders become n1ore cautious than ever. 

""The credit markets have definitely tigh tened," Oliver says. 
"We still have funding in place for all the buses we n eed, but 
there are fewer coaches coming into the marketp lace because 
of tighter cred it markets. It's an advantage for us h aving an 

interiors shop [where the company builds its own coachesJ, 
and it's definitely an advantage continued o n >>p28 
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from >>p27 havi ng your funding in place ... 
Instead ofhavingan impact on businessdcvdopmcnt, Hemphill 

says credit d ifficult ies affect his business when he t ries to sell 
used vehicles to turn over his fleet 

"'\Vhat we have experienced is potential buyers that a.re strug• 
gling 10 get financing in th is market, making i t harder to sell our 
used equipment than in years pa.st," he says. 

THE COSTS OF GOING GREEN 
Many bands still have a deep desire to tour in an environmen• 
tally conscious manner. "'Ibis has always been a subject of talk 

ha\'e to pay a strong premium , they're not going to want to." 
According to Hemphil1, current laws allow tours to be 

greener by default. "There we re laws put into place th at re
quiredall 2007 buses and newer to be more fuel-efficient and 
ha\·e lower emissions," he says. ·'The 2010 regulations are 
even s tiffer, and the emissions that come out ofa new 2010 
engine arc as clean as the air you breathe." 

Senators' Aiken says requests for green coaches aren't near ly 
as high as two years ago. "When the economy tanked, the de
mand for biocliesel touring dropped sub,1antially," he says . "We 
expect ii to rebound with the e<onomy." 

\\'ith our guys, .. Lopez says, adding 
that Widespread Panic has tried to 
tour green. 

.. Our goa] was to make our [car
bonJ footprint smaller," J.ope-z says. 
"\Ve ran into some issues, such as 
insurance and warranty proble ms 
with the new engines. '!he fall/win
ter tour sometimes would cau s e 
problems. since we ca.n't have our 
fuel freeze. Th e price of biofuel 
was highe r in certain places, sim
ply because we would have to have 
it delivered. We have bac:kcd away 

from biofuel on ly because of the 
engine compatibility." 

Green goals: Widespread Pani~ has:soughti'O 
reduce its.carbon footprint 011 the road, says tour 
manager STEVE LOPEZ (second from left), with 
band members (from left) JOHN BELL, TODD 
NANCE and DOMINGO ORTIZ. •• ~ 

T h ere are st ill requests from 
artis ts to tou r green. Mayers says, 
"although for the size tours I have 
been doing, it has not penciled out." 

Oli\·er s ays Pioneer is see ing 
fe wer request s for green tou r 
b uses run ning b iodiesel fuel. 
"They're aski11g for i t less," he 
says ... It's related to costs. Every• 
body wants to be green, but if you 

hem ph i II brothers.com 
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HOW TO LOSE A TOUR 
It scents that the secret to a happy touring home starts in 
the driver's 5eat. "Sending rookie drivers who have never 
been to the venues is going to cos! Jthe bus company the 
tour l," Mayers says. "It really is all about the drivers. 
Ma tching the right guys to the lour is crucial to the 
smooth operation." 

Of course . t.he importance of good drh~ers-and over
all safety-is well-known to coach compan ies. "The 

worst thing a coach compa ny can ever 
do is to send an unsafe and /or under
ins.u rcd bus on the road," Hemphill 
says . ··This includes n ot. maintaining 
a strong control o,·er driver safety." 

Other t han safety, p ersonal ity is 
hugely important when it comes 
to drivers. 

'"If I get a drive r that clashes with 

us, I ask for them 10 be replaced . 
bu t if it continues to h appen mon: 
than two times. I star t to look else
where." Lopez says. " I know that 
we are not the biggest~narne tour-

~ in g act, nor do we use a large 
amount of buses, but I can guarantee you 

that we will be tour ing spring, summer, fa ll year aft.er year. I 
will be bringing you b usiness. I f you ca n't send me good driv
ers, or keep a familiar one in a good new bus, then it's time 
to go elsewhere." 

Mayers says "b.ad accounting" and underdelivering equipment• 
wise are also big problems, and Hemphill agrees. ''The thing that 
would cost you a tour would be to misrepresent the level of equip• 
ment and service that a band is going to get," he says. "You can
not promise one thing and deliver something less." 

T he biggest m istake? 
"'Taking shortcuts," according to Oliver. "'You can't try to save 

costs by not closely monitoring equjpment and d rivers.'" . . • . 

,. .......... _--'-"-'-!-' 
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Touring Equipment Movers Ride 
Through Economic Downturn 

BY MITCHELL PETERS 

Most concen gear t ransportation company ex
ccuti,·cs agree that the challe nged economy 
hasn't significantly affected their business in the 

past year. IJut some are beginning to see notable 
trends resulting from tour budget cutbacks. 

Roadshow· Senrices president David Kiely says 
that many tours are driving harder bargains, 
which has raised the level of competition am ong 

transportation companies. "1l1ey're not only try
ing to get a lx-tter [tmdting) rate, but they're shop
ping the deals harder." Kiely says. ··That makes 
it very competili,,e." 

To stay ahead of the competi tion, 
Kiely has taken a page from the hotel 
industry playbook by offering client 
upgrades. "'You give them newer 
equipment. a more senior driver or 
help getting in and out of rehearsal 

or the studio," he says. 
Others in the transportation indus• 

try say th at some acts that previou sly 
trucked their equipment are fmding newer ways 
to be cost-effective . .. Som e are cutting back by 
putting a t railer behind each [tour busJ just to 
have a little b it something extra o ut there,"' Janco 

Trucking marketing and sales director Christo· 
pher Darling says. ··Not just their band gear, but 
a little bit of sound or a special effect lightto at 
least m ake their show m o re unique-and then 

they're using basic stufflocally [in[ each city." 

Inte rnationally. some transportation companies 

find it increasingly morediflicttlt to move produc
tion equipment through traditional channels
w hetherby air, land and sea-because carriers are 
reducing the number of airplanes and ships they 
offer, reflecting current economic conditions. 

"With less money to spend and less product, 
there's m o re s-pacc on vessels,"' says Justin car

bone . VP at Sou nd Moves, which is current ly 
working on the massive U2 trek. "So what they 
do is rem ove a vessel to cut their costs." 

One way to deal with the cutbacks, Carbone 
says, is by paying higher premiums for the space 

or plann ing in advance to secure the space before 
another company. Paying hlghcr premiums "neg
atjve ly affects the touring industry because it's 

more costly." he says. but "any kind of advanced 
planning is extremely helpful. That way we can 

plan with specific carriers when to move stuff." 
Rock-It C:.U-go CEO David Bernstein has no

ticed another trend in the international touring 

world: Some groups are duplicating their band 
gear to rl'd ucc log istics costs. 

"That means they can ocean freight one set to 
South Africa and the other one to Europe and 
not have the need to fly the band gear between 

those two poin ts," says Bernstein, whose com• 
panyis working on 2010 tours for the Black Eyed 
Peas, Lady Gaga and Ron Jovi, among others. 

Despite the struggling economy. Rock-It 
Cargo has found business opportunities 

in new in ternational te rritories, in• 
d uding cities in Lib~·a, Ethiopia, 
Aurba.ijan and India. But Berm,1ein 

notes that moving into new mar~ 
kets comes with a set of challenges. 

"You have to learn the new te rri
tory and all the go,•emmentrcgulations 

and best available [transportation! options,• 
he says. "But the number of territories tlial[acts 
a re j vvilling to consider is continually g rowing." 

Meanwhile, many transportation companies

especia11y in the tnu::king world-ha.wt focused 
heavily in the pa!>"t several years on becom ing 

more environmentally friendly. Roadshow Ser
v ices' Kiely says h is company ' s trucks a r e 
equipped with ai lxiliary power units, which run 

on electricity and cost about $10,000 per unit. 
""\Vhen we're at the venue or i.nside the venue, 

all we have todo is plug in, and therefore we don·t 
have to mn the m otor at all/' he says ... It's a hard 

expense in a down economy, but we belie"'e jt's the 
right thing to do for the integrity ofour company," 

Stage Call owner Loren Haas says his company 

is "one of die few out there that dabbles in biodiesel. • 
He notes that the request for biofud typically 
;·comes from an artist who cares abou t the envi• 

ronmcnt. \Ve have worked with our drivers and 
our equipmen t to make sure that biodiesel isa fea.• 
sible angle, and it definitely is.'' 

Last year, Sound Moves helped transport gear 
internationally for green-friendly rock act Radio
head. "We used only ocean line shipping wher
eve r available,"' Carbone says. MAnd it was an 

extremely small amount of airfreight, which was 
a very green way of do ing a tour." 
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contact Jay Roberts, General Manager 
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Bu1ldmg green: The:Amway Cenl er tn ~~~- ~~--- . - . 
\,. Orlando, Fla., will op·ei\in October 
. with LEED certification. ~ 

GREEN ARENAS 
LEED Certification Is Complex Process 
When it comes to an arena's ability to tout itself 

as a green venue. nolhing carries more weight 
than meeting the requirements ofth~ U.S. Green 
Building Council's (USG BC) Leadership in En
ergy and Environmental Design certificalion. 

But no one says being LEED-certified i"> easy. 
"The process is not so much difilcult as it is 

complex." says Steve MIiier, GM of the S.\IG
managed Lucas County Arena in Toledo, Ohio, 
which opened last October and is awaiting final 
confirmatio n on LEED certification. 

"The difficulty,· he says. "comes in !Tacking, 
collec-ting and verifying the necessary documen
tation required for submittal to substantiate the 

sustainable design objectives to the !USG Bq. 
Severa.I items require field-obtained proofthatthe 
energy-dl1cientd"'ices a,eoperatingas intended• 

The re are several fees and costs associated 
with obtaining certification of any building, in
cluding a registration fee that ranges from $900 
to $ l .. 200. For new building projects, Miller says 
the fee fort he design team to !Tack, submit, fol
low up and coordinate with the USG BC varies 
by building size and a mounted to 0.5% of the 
total project cost in Toledo. l'he Lucas Count)' 
A rena project certificatio n cost- including in• 
stalled equipment, controls, commission, test

ing, fees and design- was 3%-J .5% of the total 
construction costof$85 m illion. 

Miller points out that beyond the sustainabil
ity aspect and "bragging rights,· there are tan
gible cost savings in venue operations. T he 
payback period ranges from five to l 0years. de
pending on e nergy and water costs in the region. 

The new $380 million Amway Center arena 
project in Orlando, Fla., will boast LEED status 
upon its October opening, which required much 
"'prcplanning, analysis of options and evaluation 
o f opporhmities," acco rding to Robert Ray
born, the LEED-accredited construction execu• 
tive for Turner Construction. the lead firm o n 

building the Amway Center. 
He says attaining certification was a prior

ity 1hiith the desig n team, a rchitects and engi

neers and was achieved without increasing the 
construction budget. He adds that the build-

ing is initially stri,ring for basic certification, 

with features such as treatment of storm-water 
runoff, special roofing material to reduce the 
bu ilding cooling load, low-flow plumbing fix
tures. the use of recycled materials during con
struc:tion, a green housekeeping program and 

green s ignage. 
Attaining certification isn't limited to new 

arena projects, however, as shown by the effor ts 
of Atlanta's Philips Arena, which opened in 1999. 
Becomin g LE ED-ce rti fied was a 1 2-month 

p rocess for the busy venue, according to Trey 
Feazell, senior VP at the building. The arena 
was certified in April 2009. 

Simply put, the Philips Arena changed the 
,vay it operates to become LEED-certified, and it 
didn't take the easiest pat.h. 

·one of the things that made our greening ef
forts more difficult than other buildings is that 
we didn't merely buy carbon offsets.• Feazell says. 
;'\Ve actually made operational changes in order 
to achieve our water, energy and ,,•aste savings.'" 

Feazell says the arena achieved certification 
withoutcapital expenditures for new equipment, 
but rather through those operational changes. 
That's not to say the process ,vas inexpensive. 

"'Our hard•cost cash im,·estment. was just about 

$120.000, which included a $13,000 filing fee 
and approximately $105,000 for technical assis• 

tance and expertise in upgrading our energy per
formance, ,vater consumption. indoor a.it quality 
and waste-stream management,· he says. Added 
to those fees was sweat equity. "The biggest in
vesbnent in this projec..-t was our staff's hard work, 

as thevalueoftheir combined time equated into 
approximately $200,000. • 

Like Miller in Toledo, Feazell, too, belie,·es the 
ini tial investment of hard and soft costs at the 
arena will be amo rtized through cash savings as 

a result of the facility's energy and water con
sum ption reduction strategies. 

i.Going green and, in the process, achieving 
LEED certification was and is just a good business 
decision, n Feazell says. "Finding ways to both rf!6 

duce operating costs and use less natural resources 
ar<: wins for any building or business." 
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YOU'RE ALWAYS 
A WINNER 

IN LOUISVILLE 
26th ANNUAL KENTUCKY DERBY BET 

In Louisville, we know how to make you feel special. 

We will place a $2 wager to win on the horse of your 

choice in the Kentucky Derby. No strings attached. 

It 's our way of saying "you're always a winner" with us. 

Watch your e-mail for your invitation to play. 
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The ASCAP "I ~rea~e MusiJE>(PO puts vou 
lace to lace with some 01 the world's most 
successlul songwriters, composers and 
producers who willingly share their knowledge 
and expertise to give vou the know-how to take 
vour music to the next level. 

Follow nscnnxro on Twiner and find outabout panelists, 
programming, news and connect with other attendees. 
participants and EXPO tans: lcnll1H c a11;/.isc Jii r:x11 o 

THE MUSIC CREATOR CONFERENCE 
APRIL 22-24, 2010 Los Angeles, CA 

Renaissance Hollywood Hotel 
www.ascap.com/expo 

Celebritv Q &A's• Master Classes• Songwriting & Composing Workshops 
Attendee Song Feedback Panels • Networking Opportunities 
State-of-the-Art Tech Demos • leading Music lndustrv Exhibitors 
Publisher & Business Panels • DIV Career Building Workshops 
Showcases and Performances 

Register ea riv for the biggest 
discounts and find more info at 

www.ascan.com/expo 
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18 
BOWERY BABY 

Jesse MaHn's love 
letter to New York 

"1',,e- la.id do1A'l\ my burden, the one where I have 
something I should prove," Melissa Etheridge 
wails on "Heaven on Earth."' one of many rock 
anthems that populate her new Island Def Jam 
(IDJ) album "Fearless Lcwe," d ue April 27 . 

More than 20years into her career, Etheridge 
does seem to have s hed that part icular burden. 

"On my journey o f doing this-recording, 
rock stir, whatever all this stuff is that I do

there was always this feeling that there's m ore, 
there's a place that I have to get to," she says. 

NICE SHOT 
Bullet for My Valentine 
pushes metal's limits 

'MARRIED' TO IT 
Music supervisor Joel C. 
High talks soundtracks 

RADIO FORCE 
Christina Aguilera 1s 
back with new single 

"You come to realize the ones who are find ing 
satisfaction in their work and en joying the art 
that they're making arc the ones that have laid 
down that burden of having something to prove. 
You s tar t enjoying the work that you do. And 
that's what this album is for me." 

After 2007's quieter effort "The Awakening," 
the new record n1arks a return to Ethcridgt's 
gr itty rock origins, as well as a reu nion with 
longtime collaborator John Shanks, who pro
duced "Fearless Love." Shanks was Ethcridge's 

original guitarist and produced her albums 
·'Breakdown• (1999) and .. Lucky" (2004). 

Working with Sh anks allows Etheridge to 
tap into her classic rock leanings while main
taining a contemporary vibe. l "heaim was a big 
rock sound with cuts that would feel at home 
on the airwaves. 

• I sat down with John in 2008 and said, 'Dude. 
I've got to make this album that's like what we 
loved 10 listen to. that's got the Who and Led 
Zeppelin, to be as dangerous as they used to 

FIRST BASE 
Scouting for Girls 

snags U.K. No. 1 song 

be," Etheridge says. "And John is one of the most 
contemporar)' producers out there: His sound 
is what's on the radio today. So I got both of 
those things." 

The t itle-track first single is No. 10 on Rill
board's Triple A chart and moves 24-26 in i ts 
ninth week on Adult Top 40. 

ID) VP o f marketing Garren Schaeffer says 
that Etheridge's classic sound represents a re
turn to form. "She's come back with this record 
that I thinkhercorefans are really going to love," 
he says. • Eve n though she didn't go anywhere, 

there's going to be a feeling that she's back: 
A return to familiar rock territory may well 

lead to a sales improvement over "The Awak• 
ening,' wh ich has sold 167,000 units in the 
United States, according to Nielsen SoundSca.n. 
Etheridge'stotal SoundScan-era sales top 10 .6 
million; her biggtst seller is "'You r Little Secret" 
11995), wi th 1.3 million copies. 

For lhe new album, her team has assembled 
a campaign that reaches traditional and new 
media. "We pu t together a two-week period 
around the rcleasc of the album that's going to 
make her rea1ly visible," Schaeffer says. "' Every• 
body's going 10 know she's out there and has a 
new album." 

The campaign begins on TV with an April 20 
appearance on QVC. Two days later. the team 
rolls into a release week that .. any artist of her 
level wottld love to have," Schaeffer says. ·n1a1 
week indudes "The Tonight Show With Jay 
Leno" (April 26), a band performance on "Danc
ing With the Stars" (April 27), Clear Channel's 
"Stripped" a nd AOL Sessions (April 29). On 
April 30, she will appear on "Good Morning 
Amer ica" and "The View" and will also conduct 
a live chat on YouStream.com. 

The team believes Etheridge has a signifi
cant online following, and her involvement 
with social causes p rovides opportuni ty. IDJ 
is working with d igital rnarkcting firm Spe
cial Ops Media to ta rget lifestyle sit.es as well 
as those o f the causes Etheridge sttpports. 
"Part of the advertis ing ,,.,,e do is search en

gine marketing. and we ntn engagement ads 
to help build u p her Faccbook following," 
Schaeffer says. 

Details of her tour (Etheridge is booked by 
Creative Artists Agency) are still being finalized, 
but she does say she's working on "the perfect 
thrce-botu show" before she heads out. Plans 

call for a brief European run in June, followed 
by to urin g all suntnH..:r in North America. 

"'We'll tour for a Jong time on this record,'" 
Etheridge says. "A lot of these songs have great 
'live' energy, and I'm excited to play them," 
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BUZZ 
>»RIHANNA TO 
TOUR WITH NICKI 
MINAJ, KESHA 
Rihanna will hit the road 
this summer for her Last 
Girl on Earth tour. She's 
tapped Lil Wayne 
protegee Nicki Minaj and 
pop singer KeSha to open 
up for her on the t rek, 
which kicks off July 2 In 
Seattle and wraps Aug. 
25 in Chicago. The 25-
date tour will also stop in 
Los Angeles, New York, 
Las Vegas and Tampa, 
Fla., as well as in Canada. 
Tickets go on sale at 
LiveNation.com April 9. 
Additional dates will be 
announced soon. 

>»LADY GAGA, 
SOUNDGARDEN, 
ARCADE FIRE TOP 
LOLLA 2010 
Lady Gaga, Green Day, a 
reunited Soundgarden, 
Arcade Fire, the Strokes 
and Phoenix will headline 
this year's Lollapalooza, 
festival organizers 
confirmed April 6. The 
National, Spoon, Deva, 
Cypress Hill, Cut Copy1 

the New Pornographers, 
Erykah Badu, Slightly 
Stoopid, Grizzly Bear, 
Gogol Bordello, 
Chromeo, Wolfmother, 
Yeasayer and X Japan are 
a lso among the 130-plus 
acts and DJs set to 
perform Aug. 6-8 in 
Chicago's Grant Park. 
Tickets for the three-day 
festival are $215. 

»>JACKSON 
DOCTOR'S CASE 
ASSIGNED TO 
TRIAL JUDGE 
With Michael Jackson's 
mother, father and three 
of his siblings looking on, 
Dr. Conrad Murray began 
the process toward trial 
April 5 with the 
appointment of a judge 
and the setting of 
another hearing to 
handle pending matters 
in his involuntary 
manslaughter case. 
Murray made quick back
to•back appearances in 
separate courtrooms. 
First, Supervising 
Superior Court Judge 
Peter Espinoza assigned 
the matter to another 
judge tor all further 
proceedings. Then, 
spectators, media and 
fans followed Murray 
down to a lower floor, 
where he appeared before 
Judge Michael Pastor. 

Reporting by Mariel 
Concepcion, Linda 
Deutsch and David J. 
Prince. 

I Sing The 
Bowery Electric 
Downtown Renaissance 
Man Jesse Malin 
Stands On His Own 

Sitting at a table in his newest restaura nt, a 
dimly lit East Village joint called Black Mar• 
ket, Jesse Malin is attempting to outline his 
musical h istory and explain h is trajectory 
from teenage hardcore star to singer/song
writer with a new album, "Love ltto Life." out 
April 27 on Sideonedummy. 

Malin got his start at 13 in the ha rdcore 

by then-Mayor Rudy Giuliani. More recently, 
he's opened another bar, Bo,very Electric, and 
a speakeasy. Cabin Down llelow. 

But he couldn't stay away from music for 
too long and s tarted work on his new album. 
· 1 started rereading [J.D.) Salinger and it hit 
a nerve," he says. "'I was inspired to start. writ
ing again and hooked up with a new band." 

The result of that inspiration might come 
as a shock to those who know Malin as just a 
down Lown scenester and nightlife impresa
rio. '7 Love It to Life" is a smart, heartfelt rock 

band Heart Attack; after 
the group split, he "-'ent 
on to front the g lam rock 
D Generation for most of 
the '90s. Re inven ting 
himself again, Malin 
worked with his friend 
Ryan Adams to produce 
a solo album, "The Fi ne 
Art of Self,Destmction . • 

• • album that recalls Nei l 
You ng, Bruce Spring
steen and former collab
orator Adams. Songs like 
firs1 single "'Burning the 
Bowery" have anthemic 
choruses and drivi ng 
drums, while "T he Arch
er" is a slow. sofi ode to 

'While I was 
out on tour, all 
n1y friends got 
don1csticat('d. 

"1',•e had a lot of re
b irths," Ma.lin says. But 
after seven years on t he 
road s upporting "Self
Destruction'" and two 
subsequent solo efforts, 
he a lmost threw in the 
towel. "While I ,1,,·as out 
on tour. all my friends 
go l domesticated,· he 
says. "I cam e back and I 

I can1e back 
and I ·was living 
on 1ny sister's 
couch on the 

Upper East Side 
and I knew 

lost love. 
"Burning tl1e Bowery" 

is at the cente r of a cam
pa ign to promote the 
album. according to 
Sideo nedummy co• 
owner )oe Sib. "We had a 
great firs t week of adds 
at tr iple A radio for the 
track," he says. n oting 
that it was added at influ
entia l alternative \VRXP 

I n('C'd('d a 
break.' 

-JESSE MALIN 
was living on my sister's 
couch on the Upper East Side and I knew l 
needed a break." 

Malin kept busy DJ'ing at weddings, doing 
spoken-word performa nces, working on a. 
documentary about Bad Brains and tending 
to his small nightlife empire. "I opened JEast 
Village bar) Niagara 12 years ago because I 
wanted a place to drink for free," he jokes. " I 
wanted it to be a corner bar that really treated 
bands well and was a place for toming acts 
togo." He also had a club. Coney Island High. 
that closed in the early pan of the decade, the 
result of an anti-dancing ordinance passed 
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New York and eight oth
ers. Sib says M:ali n will also make a video, 
which he says will serve as a key promotional 
piece in Europe and the United Kingdom. 
"We'll put it on YouTube . . bu t it's better
suited for places overseas ,vhc.-re they still 
put videos on TV."' 

Sib adds lb.at the promotion will center on 
defining Malin a.s an artist. "There arc no 
gu ests on this album; he really wa nted to 
stand on his own this time around;" he says. 
" Lots of people t hink they know who Jesse is, 
but they'll see a totally different side of him 
when they hear the album." 

lw%:i3I BY EMMA JOHNSTON I 

PASSTHE 
AMMUNITION 
Bullet For My 
Valentine Loads 
Up For Comeback 

Success and satisfaction aren't 
necessar ily the same thing, as 
Welsh metal band Bullet for 
My Valentine d iscovered on its 
last album. 

While 2007's "Scream Aim 
Fire• catapulted the band into 
rock's big leagues as a surprise 
top five hit on the Billboard 200 
and the U.K. albums chart, Bul
let singer /guitarist Mau Tuck 
says the bond was too concerned 
with what other people tltought 
to enjoy the achievement. 

.. 'Scream' was a successful 
album but it wasn't the album 
we wanted to make,"' he says. 
"\Ve wantt.-d to make it forothc.r 
people, the critics. \Ve weren't 
being trne to ourselves."' 

The band's fourth alb um . 
" Fever"-arriving April 26 in 
the United Kingdom on Colum
bia/ Sony and a day later in the 
United States on Zomba/Jive-
finds the band in a more posi-

tive state of mind, both men
tally and musically. 

Whereas "Scream" was a 
straightforward tlirash record
a reaction to criticism in the 
rcx:kpressand from metal fans 
onlinc that the band's melodies 
we re too pretty to be "tr ue"' 
metal-with the frontman's 
scream notably toned down. 
"Fever~ combines towering 
mdodits with crunching riffs 
and a sna.rling, theatrical per• 
formance from Tuck. 

"We wanted to capture the 
same vibe as on [2006 second 
album j'fbe Poison,' "TuckS3)'S, 
·'We wanted lo go back to what 
made us 'lls' in the first place." 

Bullet's fan base has grown 
steadily since its 2005 debut 
mini-album , which was self
titled in the Uni ted Kingdom 
but released as " lland of 
Blood" iTm stkill) in the United 
S tates. "Scream'" has sold 
355.000 U.S. copies. according 
to Kielsen Sound Sca n, .and 
101 ,000 in the United King
dom, according to the Official 

G LOBAI.J=>lJ t_S I: 
EDITED BY TOM FERGUSON 

>>>SO FAR, SOHO 
In February 2009, before the 
Aussie record biz even knew 
of alt-rock act Violent Soho's 

existence, it signed to Uni
versal·distrlbuted Ecstatic 
Peace, the label he lmed by 
the band1s hero, Sonic Youth's 
Thurs.ton Moore. 

Another of the group's idols, 
GIi Norton (Pixies, Echo & the 
Bunnymen, Foo Fighters) pro
duced its self -titled debut 

a lbum , released March 9 in 

North America. The s ingle 
"Jesus Stole my Girlfriendn hit 
No. 38 on Billboard's Rock 
Songs chart March 27 and 
climbe d to No. 21 on the Mod
ern Rock tally April 3. 

Violent Soho laid a founda
tion for its state side break-

through on separate U.S. tours 

with Dinosaur Jr. and Built to 
Spill in the latter part of 2009-
and it has a solid touring itiner
ary throughout 2010, says 
manager Dave Benge, d irec
tor of Melbourne and Sydney

based Speak 'n' Spell. "For the 
immediate future, America is 
our focus," he adds. 

Violent Soho Is represented 
by Mushroom Music Publish
ing and booked in the United 
States and United Kingdom by 
the Agency Group and in Aus
tralasia by Village Sounds. U.S. 
shows with the Bronx wrap 

April 22 in Anaheim, Calif., 
while U.K. dates wlli follow in 

May and an Australian tour 
kicks off in J uly. 

"This is a long-term projed:t" 
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Charts Co. Executives say re• 
warding fan loyalty is a key el

ement to the campaign . 
The band-which includes 

bassist Jason James, guitarist 
Michael Paget and d rummer 
Michael Thom as-released a 
Valentine's Day download , 
"Begging for Me rcy," available 
free to fans who posted updates 
o n thei r social nNwo rkin g 
pages with a link to the track. 

· It took off like wildffre as 
soon as we put i t u p," Jive 

Label Group senior director of 
m arketing Dan Mackta says. 
.. AroLmd the world there 's pu.11 
for this band, and people can-

Benge says, "that is going to 
slowly connect as we intro
duce the band to the world." 

-Lars Brandle 

>>>FILTHY FILMS 
Last year, Edinburgh, Scotland· 
based Isa & the Filthy Tongues 

proved its Jesus and Mary 
Chain-style alt-rock could ap
peal to filmmakers as well as 

U.K. concertgoers. 
The band's songs were fea

tured in a number of 2009 
movies, with "Big Star" heard 
in the Ashton Kutcher/Anne 
Heche comedy "Spread" and 
"'New Town Killers" from sec

ond album "Dark Passenger" 
(Neon Tetra) providing the 
title t rack to the cult U.K. 
thriller of the same name. 

j'New Town Killers" direc

tor Richard Jobson invited 
the band to contribute three 
songs after being impressed 

with its live performances, 
Neon Tetra co-director Tony 
Gaughan says. 

The three male members of 
Isa & the Filthy Tongues-com

pleted by U.S. vocalist Stacey 
Chavis-were formerly In '80s 
Scottish alt~rock band Good
bye Mr McKenzie alongside 

not wait to get their har~ds on 
this album." 

While the first U.K. single 
w ill be the poppy, ,,pbeat "The 

Last Fight," in 1he States the 
lead t rack is the notably heav
ier .. Your Betrayal,• which im
pacted active rock. alte rnative 
and rock formats March 9. So 
far, it's peaked al No. 18 o n Ac
t ive Rock. No, 23 on Main• 
stream Rock and No. 36 on 
Allernative Rock. 

The band's U.S. tour, booked 

by Pinnacle En tertainment, 
starts April 28 at the Palladiwn 
in \Vorcester .. Mass., before it 
headlines t11e Download Festi-

future Garbage vocalist Shirley 
Manson. On " New Town 
Killers," they're joined on guest 

vocals by anothe< Scottish new 
wave veteran-Jobson himself, 

who formerly fronted punk-era 
band the Skids. 

Now the band is concentrat

ing on its own career, with 
Neon Tetra issuing the album 
March 15 in the United King

dom and internationally (dig· 
ita lly, through the Independent 
Online Distribution Alliance). 
"They have a punky sound," 
Gaughan says, "but 'Dark Pas
senger' takes it on a level 
more commercial but still 

edgy. We'll be looking for more 
TV and movie deals." 

The self-booked act is play
ing U.K. club dates during 
April; Its publishing Is through 

Blokshok Productions. 
-Steve Adams 

>>>YEAH OYEAH 
Last summer Italian hip-hop 
artist Jovanotti p layed a string 
of 16 sold-out club dates in 
New York in a series of shows 

he dubbed the "Soleluna NY 
Lab." This spring, he's back 
stateside promoting a live re

cording of those shows, the 

val's second stage June 11. 
Atreta.il, Hot Topic will carry 

an exclush·e special edition of 
the albu m featuring a contest 

and access to unique digital 
conten t. Mack ta is confident 
s ale s can m atch those of 
"Scream" an d "T he Poison," 
which has sca nned 566,000 
U.S. copies. 

"Even though the markd has 
deteriorated. interest in Bullet 
has not waned," says Mack.ta, 
who adds that the band has the 
poten tial to be as b ig as its hero 
Iron Maiden. "They have grown 
to be a band that co,dd really 

thrive on tliat larger stige." •· · 

h the heart: Shot throu[ET FOR MY 
BUL VALENTINE 

album "Oyeah11 (Verve Fore
cast). Universal Italy president/ 
CEO Alessandro Massara says 

the set is "an authorized boot· 
leg of his New York concerts, 

intended as a calling card for 
the American market.'' 

Since his recording debut in 

1988, Jovanotti's Italian-lan
guage rapping and singing has 
bui It a fan base in several con

tinental European markets. In 
ttaty, Massara saY'St latest album 

"Safari" has sold 550,000 
copies, " which makes it the 
top-selling album [domesti
cally] In the last three years." 

.. Oyeah/ 1 Jovanotti's U.S. 

debut, was released digitally 
in December but won1 t be is
sued in Italy. Massara says the 
artist has "one of the best Ital

ian live shows around/ which 

will be on display during a 
seven~date North American 
tour, beginning April 22 in 

Washington, D.C., and ending 
May 4 in Toronto. Summer fes
tival dates on the West Coast 
are also being planned. 

Milan-based Trident Ageocy 
handles Jovanotti's booking, 
and his publishing is with Uni· 
versal Music Publishing Italy. 

-Mark Worden 

Music supervisor Joel C. Hlgh's professional relationship with Tyler Perry dates back to the 

writer/director/producer's first film, 200S's "Diary of a Mad Black Woman." Their ninth film 
pairing1 "Why Did I Get Married Too?,'1 finished second at the box office the weekend of 
April 3 ($29.3 million). Featuring "Nothing,'' a new single by the film's co-star Janet Jackson, 
the So So Def/Malaco soundtrack is available digitally on Amazon and will be released phys
ically April 27. High, founder of the Los Angeles-based company Creative Control, recently 
finished work on two upcoming films: "Black, White and Blues" and "Fort McCoy." 

1 How does Tyler Perry view the rela
tionship between music and film? 
He told me early on that whether it's a play, 
TV or film, he wants to entertain three gen
erations: the kids, their parents and grand
pare nts . He wan ts songs that are going to 
help him 1ell the s lory and help the audience 
feel the story. He isn't somebody w ho cares 

about the next big thing or Oash-in-the
pan . fad m usic. And he doesn't 
wan t to get in to soundtrack 

deals where somebody is 
telling h im what 10 do. 

So I try to pick the best 
songs that will help him 
do all that; something not 

too distracting or too rec
ogrtizable but also a good 

mix. But we also love doing 
music that's unique to the 
film. In the case of" Married 

Too?,"wewere lucky to have Janet 
invohrcd, especially at a time when she 
was go ing through a lot. We were basically fin. 
ished with t11e picture when she told 'lylershe 
wanted to write something. It's a strong love 

song that p lays three times in the movie and 
is our big end-title finish. 

2 What other songs are on t he "Mar .. 
ried Too?" soundtrack? 
There's anolher original song, Ziggy Marley's 
"Lm•e You Too.'" It's the main title song and will 
also beon his new album. Christel Alsos, a new 
artist from Norway, contribu tes lhe s pare, heart
b reaking song "Still." Because Tyler has an 
affinity for the Bahamas, where the fi lm was 
shot, he wanted to give something back. So two 
veter.an Bahamian acts also a ppear o n the 

soundtrack: Ronnie Buller and the falcons. 

3 How has music supervision changed 
in the last few years? 

Radio used to be the way to break records. Now 
if you put something to good use in a big mo
tiori pictu re, n-tore people are going hear that 
song than ifit's played on a few stations in some 
sort of rotation. And those people will then go 
to a \Veb site to find that m usic, thanks to the 
r ise of the Internet. Because of that, music su• 
-pervisors have really come into their own in 
lerm s of being tastemakers. When I started 
do ing lhis, it was a very niche thing to do. A nd 
now music ~upervisors are one of the surest 

ways to help break records. The good news is 
that there are more outlets for what music su-

pervisors can do, including television, cable 
and videogames. 

But like every other indus try, lhc entertain• 
m ent industry dollar is being spread thinner. 
So music supervision has also become more 
competitive, especially as record labels shed 
jobs and more people e!ller the marketplace. 
Everybody thinks they can be a music ~7.lpervi
sor. From a layman's viewpoint., it's a job that 

carries alotofappeal working with film 
and music people , picking cool 

songs to go in scenes. But 1he re
ality is different. I start my proj
ects f rom the scrip t stage, 
breaking ou1 a budge t for 
wh at I think the script is 

going 10 call for and then put
ting together a schedule. I 

also do all 1he business affairs, 
making sure the chosen artists 

are properly con tracted and show

ing up on time: hiring a composer 
who can work with the budget and the di

rector. Picking songs is just part of the process. 

4 What other skll l s shoul d a music 

supervisor possess? 
Besides the ability to juggle various issues, you 

must pay attention toyourwork relat ionships. 
1'he music supervisor h as to be able to guide 
the d irector and producer to what they wan t 
creatively when it may not be exactly what they 
s.aid. Filmmakers know songs and what they 
want. But you may not be able to afford a par
ticular song or perhaps the rights holders don't 
want that song used in the film. You have to 
make su re the filmm a kers know that t he ir 
wishes and creativity are going to be huS.• 
banded. They have to t rust that the mLL5ic su• 

pervisor will lake their creative desires and 
make them happen. 

5 It' s been reported that Janet Jackson 

and Mariah Carey will join Tyler tot his next 

film, "For Colored Girls.ucan you give any 

more details? 
At t h is poin t I can say that s ingers Janet , 
Mariah, Macy Gray and Loretta Devine will be 
among the film's cast. We're already p repping 
some things for lhe shoot. which is supposed 
to start in May. 

6 And is a Madea reun i on in your 
neat future? 

Oh. I'm sure you haven' t heard the lasl 
of Madca. 
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MOSE ALLISON 
The Way of the World 
Producer: .Joe Henry 

Anti• Records 
Relea•e Date: March 23 

Although the sound of Mose 
Allison's first studio album in 
more than a decade, "The 
Way of the World." has been 
slig htly updated for the oc
casion ( thanks to production 
by chamber-roots specialist 
Joe Henry), the 82-year-old 
smger/ p ianist's mordant wit 
retains its vintage charm. In 
fact, Allison probably could 
have sung any of these new 
tu nes about aging just as 
credibly 50 years ago. That 
even goes fo r the excellent 
opener, "'My Brain," on which 

he charts the slow degrada
t ion of his noodle over a boo
gie-woogie groove that starts 
out perky but keeps slacken-

town I am not the toast," he 
sings with an audib le shrug 
in "Ask Me Nice." Hap pi ly, 
"The Way of the W orld" pro
vides some evidence to the 
contrary.-MW 

mm 
JUSTIN BIEBER 
My World2,0 
Producers: various 

RBMG/1s/and/lDJMG 

Release Date: March 23 

Mammoth-sized expec ta
t ions. A fast-tracked record
ing p rocess. Loom ing pu 

berty. What could have 
contributed to a drast ic 
sophomore slump instead all 
worked in Just in Bieber' s 
favor on his latest album. "My 

World 2 0." The 16-year-o ld's 
follow-up to last November's 
"My World" shrewdly ele
vates him from a fleeting 
teen phenom into an evolv• 

ing bit by bit. Fans of Randy ing pop art ist. The songs 
Newman's 20 08 a lbum, "Somebody to Love" and 
•'Harps and Angels," will ap

preciate the cheerfully pro
fane "Modest Proposal" 
("Let's g ive God a vacation/ 
He must be t i red o f it all") 
and a laid-back, sax-enriched 

take on "Everybody Thinks 
Yo u' re an Angel," a w ry jazz. 
country tune by A ll ison's 

daughter, Amy. " I'm not the 
first, I'm not the most, of t his 

SLASH 
Slash 

"Eenie Meenie" are hard

w ired for top 40, while the 
breezy groove of "Runaway 
Love" recalls both Janet 
Jackson's "Runaw ay" and 
Justin Timberlak@'s "Rock 

Your Body." And with a Mo
town v ibe, "U Smile" should 
appeal to some o lder listen

ers. It's all very sweet until 
"That Should Be Me," an o r-

Producer: Eric Valentme 
Dik Hayd Records 

Release Date: April 6 
He may not be Axl Rose's favorite 

person these days, but Slash still has plenty of friends
and he's corralled an impressive group of them on the 14 

tracks of his new self-titled solo effort Filling the gap as 
he prepares for Velvet Revolver's (presumed) return, the 

guitarist kicks out some heavy jams with the Cult's Ian 

Astbury ("Ghost" ), MotOrhead's Lemmy Kilmister ("Doc
tor Alibi")1 Iggy Pop ("We're All Gonna Die'')1 Ozzy 
Osbourne on the goth-flavored " Crucify the Dead" and 

M. Shadows of Avenged Sevenfold for the speeding hor
ror rocker "Nothing to Say." And ~ngtime colleague Duff 

McKagan and Dave Grohl join Slash for the jagged
groove Instrumental "Watch This." But the top hat· wear· 
ing guitarist traipses in other stylistic directions, explor

ing rootsy, Americana-flavored terrain with Kid Rock ("I 
Hold On"), melodic pop (albeit w~h a bluesy solo) with 
Maroon S's Adam Levine ("Gotten" ) and a slinky 

"Beautiful Dangerous" that gives us Fergle as we've 
never heard her before. "Slash" shoots a little too wide 

for Its own good, but the album showca•e• him a• the 
guitar hero we've always known and as the songwriter 
we probably haven't appreciated enough.-GG 
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OZOMATLI 
Fite Away 
Producer: Tony Berg 

Downtown/Mercer 
Release Date: Apnl 2 0 

On it s fifth studio album, "Fire Away," 

Ozomatll shows a remarkable ability to 
innovate with its most expansive and 

energetic set in years. While the opening track, "Are You 
Ready?," recalls the brass-Infused Latin dance party that 

chestral ballad where Bieber 

plays the scorned ex. (He sings 
over Pro Tools sheen, "Did you 
forget all the plans that you 
made with me?") The prem• 
ise couldn 't be further from 

the t ruth, but g iving his fans 
the power rema ins Bieber's 
greatest weapon.-MH 

JASON DERULO 
Jason Derulo 
Producer: J. R. Ro tem 

Bel1.1ga Heights/Warner 

Bros. Records 
Release Date: March 2 

Jason Derulo's self- t itled 

debut finds the 20-year-o ld 
sing er /songwri ter/ d ancer 

crooning about what most 
young adults at his age pon
der: love, flings and othe r 

fantas ies, Having already 
achieved acc laim for pen

ning songs tor rappers Pit
bull and Bi rd man, Derulo's 
solo career took a new direc
t ion last November when his 
single "Whatcha Say" top
ped the Bil lboard Hot 100. 
But the nine-song album's 
softer b a l la d s - l ike the 
piano-driven "What lf"-dis
tract from Deru lo's power
house voca ls. His t alent is 

somewhat misused on the 

tune, b la nketed beneath 
equal parts Auto-Tune and 
ly rical vagueness. However, 

the inclusion of club bangers 
like "The Sky's the Limit" and 

.. Love Hangover" boost the 

set's energy. The latter 
t rack's synth·driven pulse, 
combined with Derulo's en
ergetic falsetto on the narra
tive c ho rus (''And all I re

member is me saying , 'Give 
i t to me'/Then you came 
m'' ), provide a dancefloor 

excursion.-MB 

mm 
JULIETA VENEGAS 
Otra Cesa 

Producers: Cachorro Lopez, 
.Julieta Venegas 
Sony Music Latin 

Release Date: March 16 
Julieta Venegas has a talent 

for using both simple lan
guage and harmonies to cap
ture p rofoundly emotional 

moments in t ime. She employs 
the less-is-more aesthetic to 

great effect on her new album, 
"Otra Cosa," where she again 
walks a tigh t rope between 

accessible pop and quirky 
alternative. Venegas is a t her 

best w ith happy-sounding sad 
songs ("Ya Conoceran") and 
ones where she revels in the 

present ("Eterno"). In Vene
gas' hands. the accordion is 
neither stereotypically plain· 

tive nor cheesily upbeat. but 

lends a melodic shine to 
everything she does. The 
except ion to the o therwise 

simple production is the 
gorgeous "Revolucion,"which 

drew fans to the band's debut, the new set is full of 

moments that conjure up an image of a group In the studio 
getting excited about trying something new. The results are 
almost all wonderful, part icularly the picture~perfect ' 60s 

funk of "45," the Southern bluesy anthem "Gay Vates in 

Love" and the effects-laden ballad "Love Comes Down," 
with Ito psychedelic distorted bridge. The•e musical detourS 
are what keep "Fire Away" so interesting; just when you 

think you•ve got a song- or Ozomatli- figured out, the band 
hits you with something new.-ABY 

brings to m ind a fife- and

drum corps marching in the 
name of love-replete w ith 

banjo, b rass section and 
clarinet.-ABY 

Producer s: various 

J Records 
Release Date: March 23 

Monica is all grown up. And 
much l ike her BET rea lity 
show "Still Standing," the 29-
year-old's latest album of the 
same name cements her 
place as a mature R&B singer. 

MONICA 
Still Standing 

GRETCHEN WILSON 
I Got Your Country Right Here 
Producers: Blake ChanceY, John 

Rich, Gretchen Wilson 
Redneck Records 
Release Date: March 30 

Gretchen WIison 's fourth studio album1 '
11 Got Your 

Country Right Here," doesn't plow any new ground 

compared w ith previous efforts, but it's difficult to 
dismiss it as same old same old. Her new set covers 
familiar working-class territory w ith lead single 
'' Work Hard, Play Harder," on which she sings, ••1•m 

the first to cloc k in, but the last to pass out." And the 

more-redneck·than· thou themes are accented by the 
jingoistic "Blue Collar Done Turn Red," where she 
unconvincingly jousts at windmills wi th lines like 

"Still think about the way It was when you could still 
speak your mind," which bemoans an imaginary loss 

of that basic Americ.an freedom. As with many of 
Wilson's young female count ry counterparts, the 
hotter the tempo, the less clearly she enunciates the 

lyrics. So the standout track• here are the two bal
lads- " l'm Only Human" sends a clear message that 
even ass·kicking redneck girls show weakness, and 

" I'd Love to Be Your Last" Is a study In great classic 
country singing and songwriting. Bombast and di ffi

cult· to· discern lyrics aside, WIison p lays to her core 
fans who turned up in eyebrow-raising numbers for 
her first three outings.- WJ 
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On the song ''One in a Life

time." over v iolin strings, she 
praises her lover: ''The love 

you've given me is equal to 
10," Monica t lips the script on 
''Stay or Go," giving her part 

ner an ult imatum ato p a sim
p le piano arrangement and 

drums, while letting her man 
on the side know that she's 
avai lable if he wants her ("If 

you need to love somebody, 
baby let me be that body") 
over a bluesy guitar riff on the 

Ester Dean-penned "Here 1 
Am." Still, while the album is 
f luid lyrically and musically, 
it's missing one thing: Mon
ica's spunk and sass (think 
"So Gone" and "Knock 
Knock"). Let's hope she'll 
b ring her swagger back on 

the next one.-MC 

~ 
FLOBOTS 
Survival Story 

Producer: Mario Caldato Jr. 
Universql Republic Records 

Release Date: March 16 
On its latest album, "Survival 
Story," Denver-based rap· 
rock band Flobots continue 
to mix multiple genres (imag

ine a jam session involving 
P.O. D., Atmosphere and the 
Red Hot Chili Peppers) to 
send a political message. 
While the group's new set 

ety. Rise Against guitarist 

Tim Mcilrath joins the group 
on " White Flag War,ior," a 

blatant p rotest song with 
high-energy vocals that pro
claims, "War is c hi ld abuse." 

But at t imes the MCs try too 
t'lard to deliver a rebellious 

m essage and forget about 
their f low.-1S 

TITUS ANDRONICUS 
The Monitor 
Producer: Kevin McMahon 

XL Recordings 
Release Date: March 9 

It 's not every day that a 
folksy p unk band uses the 
Civil War as an extended 

metaphor for a young man's 
m igration f rom New Jersey 

to Boston. But on its second 
album, "The Moni tor," New 
J ersey-based Titus Andron

icus has done just that. Over 
a Dinosaur J r.-like guitar riff, 

the band opens the song "A 
More Perteet Union" with a 
q uo te f rom Abraham Lin

coln before quickly transi· 
tioning to a reference of the 

Garden State Parkway. But 
the album's hero apparently 
hasn' t found greener pas

tures in Bost on. A longside 
a twangy country f iddle on 
" Them e From 'Cheers,' •· 

lead singer Patrick Stickles 
m uses, "I need a t imeout/I 

features a heavier rock sound need an escape f rom real-
than previous efforts, the rap- ity." An o ddly moving bag-
ping can be monotonous.and p ipe melody closes the 
overly p ol it ical. The track nearly 15-minute "The Bat· 
"Cracks m the Surface" p res- t ie o f Hampton Roads," on 
entsanidea that'sat thecore which the p rotagonist ad-

of "Survival Story": the por- mils defeat an.d returns 
t rayal o f a world sinking 

under the weight of war and 
corruption. In that vein, w ith 
a dance beat and fu nky 

bassline, "Whip$ and Chain$" 
bashes corporations, banks, 

governments and everything 
else that's w rong w it h soci-

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA ( SINGLES) 

CONTRIBUTORS: Ayala Ben
Yehuda, Melanie Bertoldi, Erin 
Clendaniel. Martel Concepcion. 
Gary Graff. COf'tney Hardt1~9. 
Monica Herrera, Wade Jessen, 
Evan Lucy, MicMel Men.achem, 
llya Stmpmkov, M lkael Wood 

CRITICS' CHOICE •: A new 
refea~e, rP,gnrdle!)i;. o f c~rt 
potential. highly recommended 
for mosK:al merit. 

home. " The Monitor" proba

bly could've borrowed more 
firepower from t he ironc lad 
batt leship fo r which it's 
named. but the album nev• 
ertheless meshes o ld -fash

ioned t hemes with a mod
ern twist.-EC 

PICK •: A new release pre-dieted 
to hit the top ho;ilf of the chart in 
the corresponding for mat. 

All a lbums comrnerc1ally 
avarlable in the United States are 
e l1gib le. Send album review 
copies to Mitchell Peters at 
Billboard, 5055 W its.hire Blvd,, 
Seventh Floor, Lo s Ange les, CA 
90036 and slngles review copies. 
to Mooica Herrera at Billboard, 
770 Broadwa-y, Seventh Floor. 
New York, N.Y. 10003. or to the 
writers m the appropriate 
bureaus. 
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JASON ALDEAN 
Crazy Town (3:04) 

Producer: Michael Knox 
Writers: R. Clawson, 
8. Jones 

Publishers: variovs 
Broken Bow 

Jason Aldean spent five 
weeks at op Billboard's Hot 
Country Songs chart in 2009 
with two consecutive No. l s. 

f rom his "W ide Open" al
bum- "She's Country" and 

"Big Green Tractor"- and an
other two this February w ith 
"The Truth." W rit ten by Rod· 
ney Clawson and Brett Jones, 
new single "Crazy Town" 

again finds Al dean in top lyri
cal form, as the Georgia coun
t ry rocker sizes up the Nash

vi lle scene in h is pleasant 
baritone. "It's a crazy town full 

of neon dreams/ Everybody 
plays, everybody sings,'' Al· 
dean belts. "Hollywood with 
a touch of twang/To be a star 
you gotta bang, bang, bang." 
Aldean's been known to kick 
off his live shows with this 
tune, and ,rs no wonder- the 
song's aggressive g uitar riffs 
and chaotic violins are fit for a 

lively amphitheater.-MM 

m:I 
THE NATIONAL 
Bloodbuzz Ohio (4:36) 

Producer: The National 
Writer: M. Berninger 
Publishers: Val Jester Music/ 

ABO 13 Music (ASCAP) 
4AD 
"I was carried to Ohio In a 

PLIES 

swarm o f bees," Matt Bern

inger sings on "Bloodbuzz 
Ohio," the National's lead sin• 
g le from its first studio album 

in three years, "High Violet." 
The insects may have drawn 

Berninger and his bandmates 
to the Buckeye State, but it's 
the band's pnstme, atmos
pheric mdie rock sound t hat 
has made it a sensation, from 
200S's turning-point album 
"All igator" to 2007's widely 
acclaimed "Boxer." Here, back

ed by Bryan Devendorf's 
steady drumbeat and a pair of 
swelling synths, Berninger's 

trademark baritone tells a 
haunting tale o f money, sultry 

romance and how "Ohio don't 
remember me .. . the f loors 

are falling out from everybody 
I know." Let's hope Berninger's 
not too attached to local pas
tures, because au signs point 
to another big year for the Na
tional that will undoubtedly 
keep it away from home.-EL 

•4•4tU;i•Jflt4 
NEON INDIAN 
Sleep Paralysist (4:31) 
Producers: Alan Palomo, 
Chris Taylor 

Writer: A Pafomo 
Publisher: Alan Palomo 
(BM/) 

Green Label Sound 
Neon Indian makes. good on 

the "neon" part of its name on 
"Sleep Paralysist,'' as frontman 
Alan Palomo crafts a track s.o 
'80s-infused, it's the next best 
t hing to taking a ride in the 
··sack to the ~uture" De· 

She Got It Made (3:27) 
Producers: Clinton Sparks, Kamau 

Georges 
Writer s: various 

Publishers: various 
Big Gates/Slip-N-Slide/Atf,intlc 
On his latest single, Florida rapper Plies continues to display 

h ls insatiable appetite and keen appreciation for women 
(think "Bus.t It Baby Pt. 2"), this time looking for a female he 

can turn into "a spoiled bra.L" "1 can get your own chauffeur, 
I can put you on a plane . . • Buy stocks, buy you bonds, I can 
put them in your name/' he raps over an upbeat. piano

based production. The self-professed goon's generosity 
knows. no bounds, as he goes on to offer tiis lucky lady a 
m ink, Gucci and Prada, ~'big cribs, nice whips" and a vaca· 
tion with •·your glrls and your momma," with the option of 

staying "as long as you wanna." At the end of it all, Plies is a 

fair man- you give him some "Becky" (Google it), he' ll buy 
you expensive gifts and take you on lavish t rips, among 
other treats.-MC 

CHRISTINA AGUILERA 
Not Myself Tonight (3:07) 

Producer: Polow Da Don 
Writers: J. James, E. Dean 
Publishers: My Diet Starts 

Tomorrow/Universal Mvsic 
Publishing/Oat Damn Dean/peermusic (BM/) 

RCA 
In the four years since Christina Aguilera released her 
last studio album, "Back to Basics," pop ing@nues like 

Katy Perry, Lady Gaga and Ke$ha have built their 
careers on bold theatrics, neo·feminist personas and 
throbbing club beats. Aguilera brings all of that t o the 

table on "Not Myself Tonight." her lead single f rom the 
upcoming "Bionic," but ups the stakes considerably w ith 
her t rademark, octave-straddling runs and glory notes. 

Aguilera channels a more Euro--gtamorous version of her 
former "dirrty" alter-ego Xtina on "Tonight," dashing 
lyrics about self~reinvention with breathy chants and 

naughty expletives. Producer Polow Da Don, who co
wrote ''Tonight " with "Drop It Low" singer/ songwriter 

Ester Dean, adds dripping synths, pulslng basslines and 
tribal house drums that sound appealingly unfinished. 

Paired w ith Aguilera's unmatched vocal range, "Tonight" 
proves that the current dance-pop craze would be 

incomplete without her.-MM 

Lorean. The song starts off 
with elect ronic sounds that 

seem to be pulled from an old 
arcade game, then launches 
into a ping-ponging, scratchy 

beat under flat vocals. The 
Texas-born. Brooklyn-based 
g roup's m usic 1s often de

scribed as ''chillwave," and 
Neon Indian certainly doesn't 

project any warmth on "Sleep 
Paralysist"-it 's the defini tion 
of cool and disaffected. The 
song is the perfect track to 
play on the d rive home from 

the rager, while wearing your 
sunglasses at night. Too bad 
this wasn't t he soundtrack to 

the John Hughes tribute at the 
Academy Awards.-CH 
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m BY GAIL MITCHELL 1 

'Bionic' Woman 
Radio Embraces Christina Aguilera's 
New Single 'Not Myself Tonight' 

Against the tribal house
inspired rhythms percolating 
th roughou t "Not MyselfTo
night," Christin .a Aguilera is• 

sues a sexy proclamation: "I'm 
doing things that I nor mally 
wouldn't do. The old me's gone. 
I feel brand new." But gauging 
by radio's reaction to the lead 
single from ''Bio nic• I RCA 
Records, June 8)-Aguikra's 
first studio set in four years
the singer's h itmaking instincts 
arc still intact. 

"Not MyselfTonight" is the 
No. 1 most-added song at 
mainstream top 4-0 and 
rhythmic radio this week. 
Acco rdi ng to Nielsen 
BDS, the song posted 73 
adds at top 40 (99 in two 
weeks) and 19 adds >t 
rh )1hmic. Receiving 886 
plays in six days at top 40 
and reaching a Billboard Hot 
100 audience of 11.8 million 
after seven days of .airpla.)' ('in• 
cluding other non-top 40 for
mats), the song is poised to 
debut high next week o n the 
Mainstream Top 40 chart. 

By comparison, "Ain't No 
Other Man, · the 

'LIFEJ BEGINS 

lead single from Aguilera's 
2006studio album "Back to Ba
sics." received 789 plays in four 
days al top 40 and reached a 
Hot 100audienceof16.5 mil
lion after six days of airplay in 
its first week. It debuted a l No. 

21 its second week and peaked 
at No. 8 on Mainstream Top 40. 
.. Keeps Gettin' Better," the sin
gle from the singer's 2008 
greatest-hits set w Keeps Gettin' 
Better. A Decade of Hits," de
buted on that chart at No, 37 
and peaked at No_ 11. 

After only seven days of air
play, "Not MyselfTonight• is 
the No. ! -requested song at 

WHTZ (Zl00) New York. 
PD Sharon Dastur says 

it beats the No, 2-
requested song by more 
than triple the requests. 
"The audience was anx
iously waiting to see what 

the new single would be 
l ike," Dastur adds, "and 

Christina definitely delivered 
on that high expectation, It's 

well-produced, offer in g the 

tempo and energy that top 40 
needs heading into spring. not 

to mention an amazing vocal." 
Polow Da Don co-wrote the 

Joan Armatrading returns with "This Charming Life" (SLG), which bows at No. 4 on 
Billboard's Folk Albums chart (viewable at billboard.biz/charts). The set's s tart marks 
Armatrading's second-highest rank on a Bi.llboard survey. The singer/songwriter last 
charted in 2007, when "Into the Blues" crowned Top Blues Albums. , "Life" arrives 
with sales of 2,000, upping Armatrading's total to 731,000 albums sold in the United 
States since Nielsen Sound Scan began tracking sales in 1991. 1 The West Indian-born, 
Birmingham, England-raised artist has placed 12 ti tles on the Billboard 200, peaking 
as high as No. 28 with "Me Myself I" in 1980- She made one appearance on the Bill 
board Hot 100, reaching No_ 78 in a six-week cha rt run with "Drop the Pi lot" i n l 983. 
1 After touring Europe th rough early June, Armatrading is set to play 15 dates in the 
United States a nd Canada in July and August - Gary Trust 

CHARM OFFENSIVE 
Veteran Joan Armatrading 
is preparing for a North 
American tour to support 
' This Charming Life.' 

"love~ "20tlt Century 
Speak" Masters-Ille 
1001 Hllennktm 

"Ir.KIi 
Re<01d" 
1984 

"Show 
Some 

Emollon" 
1977 

"Hearts 
and 

Flowers" 
1990 Colectlon: Ille Best 

of Joan Armatrading" 
2000 

38 I BILLBOARD I APRIL 17, 2010 

"Square 
The 

Clrde" 
1992 

"Joan "Classics, 
Armatradlng" Vol ZI" 

1976 1987 

"Grealest 
Hits" 
19% 

103,000 

"What's 
Inside" 

1995 

songwriti ng protegte Ester 
Dean. Polow- wbose produc

tion credits include Keri l lil
son, Usher and Fcrgie-also 
produced the track, "This song 
was just me and Ester free
styling one day as another 
friend of m ine was jumping 
and dancing around the stu
dio,,. he says. ···c hristina's peo• 
pie reached out and asked if I 
had anything hot for her. I sent 
this, w hich happened to fit the 
fresh, different angle Christina 
to ld me she \vanted to hit peo• 
pie with on this album," 

As Aguilera notes in a mes
sage to fans on her Web site, 
"Bionic" "was put together to 
represent those d ifferent parts 
of myself. I chose tocoJ!aborate 
"'1th a variety of artists and pro• 
ducers across different musi
cal genres. I v.1as able to explore 
and create a fre~h . sexy feel 

using both electronic and or
gan.ic elements." 

"' Rio n ic" also featu res t he 
Grammy Award-winning 
singer collaborating with Sia, 
Christopher "Tricky" Stewart, 
Le Tigre, Hill & Switch and La
dytron, And she reunites with 
songwriter Linda Perry, who 
contributes the ballad "Lift Me 

"Hurt'' and "Candyman" front 
"Back to Basics" and Aguil

era's 2002 h i t" Bea utiful. •1 
n Back to Basics" has sold 1.7 
m illion copies, according to 
Nielsen SoundScan. "Keeps 
Ge ttin' Better: A Decade o f 
Hits" has sold 338,000. 

"'You don't get the n um ber 
of add.,;,; we've gotten based on 
faith." RCA Music Group ex
ccu tive VP of promotion 
Richard Pa lmese says of the 
early reaction to "Not Myself 
Tonight." "It's apparent that 
programmers share our belief 
that it's as:lammh>.g track. But 
more lmporta11t than us are 
the listeners, who are clearly 
excited. I thin k we're onto a 
big one." 

The video for "Not Myself 

Toni ght" is being s hot at the 
end of this week, The single 
will be at all d igital providers 

April l3. In the m idst offin
ishing up "Bio nic," Aguilera 
recently completed her first 
film role in the musical drama 
"Btulesque," wh ich co-stars 

Cher. The mo,,;e is set to pre
miere this fall. 

Additional reporting by Keith 
Car,lfield, Monica Herrera and 
Silvio Pietroluongo. 
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~ BY RICf-lARD SMIRKE l 

Scouting For Hits 
London Trio Scores 
First U.K. No. 1 Single 

U.K. pop-rock band Scouting for Girls' campaign 
for its second album is off to a flying start, thanks 
toa No. 1 debut on the Official Chart Co.'sApril 4 
singles listing for "'This Ain' t a Love Song." The 
debut also marks the group's highest single entry 
on home turf. 

singer Roy Stride declaring, "I'm a little bit lost 
without you , and I'm a bloody big mess inside. H 

Mess aside. the track has become a bloody big hit 
for the trio, seUing 72,000 copies in its first week, 
according to the OCC. l~s the firs t. track to be lifted 
from the group's album "Everybody Wants to Be 
on TV" (Epic/Sony Music Entertainment), which 
will be released April 12 in the United Kingdom. 

• It's an honest lyric and I think people can sec 

that," says Stride, who formed the group in 2005 The piano-led ballad's memorable hook features 

BUILDING 
A CAREER 
After sharing the stage with Daugh
try o n a U.S. trek last t,,11, St . Louis 

rock act Cavo has rejoined the band 
and special guest Lifehouse on a 
spring tour. The North American run 

coincides with the growing radio mo
mentum behind Cavo's "Let It Go," 

which is No. 28 on Billboard 's Adult 
Contemporary chart The song Is the 
third single from the group1s second 
album, "Bright Nights Dark Days.n 

the band self-released its 
debut album, "The Painful 

Art of Letting Go," that 
same year and opened for 
Staind in 2007. 

Although multiple la· 
bels courted Cavo, Re

prise's long-term v ision 
tor the band resulted In 
a deal in October 2008. 
"Other labels were talk• 
Ing about 'Champagne' 

and having c razy hit 
sing les, but Warner 
Bros. was the first label 

to sit us down and say, 
1We want to make a 

career for you guys,' " 

-.. . v 
~ ... , •• ... 

On the road: CAVO 

with Greg Churchouse and Peter Ellard. "We had 

reasonably high hopes but thought. · 1 f we got a top 
10, that would be amazing.' This is nuts."' 

Getting radio on board early was key to the track's 
breakout success. Epic U. K. managing director Nick 
Raphael says. The song was ser.sced to national top 
40 network BBC Radio 1 10 weeks ahead of rd ease. 
A March26 live performance o n prime•time ITVl 

show "Comedy Rocks With Jason Manford" also 
provided a boost 

Released in September 2007, Scouting for Girls' 
sdf' tiLled debut studio album has sold 825.000 units 
in the United Kingdom, according to the OCC. 

Raphael is confiden t "Everybody" will retain the 
band's platinum status at home, as weU as help the 
ac:t make its first in roads internationally. 

"We were so busy last tinie trying to break in the 
U.K., there wasn't a b ig [internatio nal! pickup. But 
this a lbum is a complete contrast." Raphael says. 
citing strong interest from U.S. Sony labels and 
early radio support for "This Ain't a Love Song" in 
Germany, w here the album will be released April 
30on Four Music/Sony. Negotiations arc also under 
way with Sony partner labels in o ther territories. 

"If Keane and Snow Patrol candoweU in Amer
ica, I don't see any reason why Scouting for Girls 
can't do well." Raphael adds, suggesting modern 
rock as an ideal format for the trio. 

"We' re lookin g forward to seein g what Sony 
wants to do (in ternationally!." says Stride, who wants 
the band to m aintain its U .K. formula ofbreaking 

into new territories through consistent touring. 
"That's how people connect ""th us," he adds. "We'll 
start doing sm aller clubs and build up." 

Scouting for Girls- published by EM I Music 
Publishing-embarks on a 23,dat.e U.K. to ur that 

begins April 19 and wraps May 24. Booked by Cre
ative Artists Agenq·, Lhe t rio ,vill then perform at 

1·arious European summer festival6. 

;un ------· ..,. _ _, 
.. X'lllli:c 
__ ..,. 

. Since the release of " Bright 

Nightsu on Warner Bros.' Reprise 
Records last August, Cavo has 
watched its single ''Champagne" 

top the Mainstream Rock chart and 
Its fan base grow with each arena 

performance . ..,.We do a meet-and
greet after every show, and the line 
has gotten longer every night," vo

calist Casey Walker says. "People 
come up to us and say, 'I've never 
heard of you guys, but you blew 
me away.'" 

Walker says. 
Recorded from winter 2008 to 

spring 2009 and produced by 
David Bendeth (Breaking Ben
jamin, Paramore), "Bright Nights'' 
features anthemic alt-pop tunes 

like second single "Crash" and 

midtempo rockers l ike "Let It Go," 
which was featured o n the sound

track to "Transformers: Revenge of 

songs while opening for M6tley 
CrUe and God smack on last sum

mer's CrOe Fest 2 tour. 

Bros. senior VP of marketing Rob 
Gord on believes is a rare quality. 

"They came in as s hy little guys 
from St. Louis," Gordon says, 11and 
they've b lossomed into this com· 

plete rock band." 
Success ha.s been slow coming for 

Cavo, which originally formed in 
Man:h 2001. After bassist Brian Smith 
joined Walker, guitarist Chris Hobbs 

Reprise's marketing strategy for 
the band has been primarily radio· 

driven, with " Champagne" and 
"Crash" being pushed to rock sta

tions before "Let It Go" expanded 
t he band's reach t o hot AC. Cavo 

has also spent the pastyeardevel-

After the Daughtry tour wraps in 

June, Cavo will continue writing new 
songs while considering Its touring 
options. including a possible string of 

and drummer Chad Laroy in 2006, the Fallen." Cavo showcased the oping its stage show, which Warner solo dates. -Jason Lipshutz 

ON FIRE 
It's been a banner year for Tito "El 
Bambino.'' The Puerto Rican artist 

(born Efrain Fines Nevarez) is the 
leading finalist for this year's Bil I board 
Latin Music Awards1 with nods in 18 

categories including Latin artist, hot 
Latin song , hot Latin songs artist, 
Latin album and Latin albums artist 
of the year. Those came courtesy of 
his single "El Amor" - which went to 

No. 1 on the Hot Latin Songs chart last 
year and was remixed and played by 

a variety of radio formats-as well as 
his album, "El Patron.n 

Also a songwriter/producer who 
l icenses his material to Siente Mus· 
icNniversal through his On Fire Music 

label, Tito is a multiple threat on the 
Latin charts this week. His last single, 
"Mi cama Hue le A Ti" featuring reg· 
gaet6n duo Zion & Lennox, hi t No. 6 
on Hot Latin Songs last tall and Is now 

No. 16 on the tropical airpla y tally. 
New single "Te Pido Perdon" is No. 7 
on Hot Lat in Songs, while "El Patroo" 

is No. 9 on Top Latin Albums. 
Key to the success of .. El Amor" 

is its crossover appeal. A lternate ver
sions of the pop-friendly midtempo 
track w ith salsa art ist India and re· 

gional Mexican singer Jenni Rivera 
ferried Tito to radio formats beyond 
his urban base, Including pop, trop

ical and regional Mexican. In keep· 
ing with Tito's vision that "each 

remix needed its own identity,'' 
videos were shot for each remix and 
promoted by the labe l a lmost as sin
gles on their own. 

After the BIiiboard Latin Music 

Awards, self o r April 29 in Puerto Rico, 
Tito will head to Mexico for h is first 
tour of that count ry. He has already 

toured behind "El Patron" in Latin 
Am erica with concerts promoted by 

Veneshows, the live entertainment 
company associated with the Vene
musk label- with which Universal has 

a joint venture in Siente Music. 
-Ayala Ben-Yehuda 

Tito uEI Bambino" will speak on the 

"Rising Above: The Evolution of the 

Latin Urban Movement" panel April 
27 at the Billboard Latin Music Con· 
fer ence. For more, go to billboard

latinconference.com. 
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Billbear.i. CONNECT W ITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARKETPLACE 
For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.corn 

HELP WANTED 

ROCK AND ROLL HALL OF FAME 
AND MUSEUM 

Director of Archival Collecting 

A . 
R Q CK A N O R Q t.. t.. 
HALL O F F AME + M U SEU M 

The Rock and Roll Hall of Fame and 
Museum, the world 's first museum dedicat ed 
to the living heritage of rock and roll music, is 
currently seeking candidates for the position 
of Director of Archival Collecting. Reporting 
to the Vice President of Exhibitions and 
Curatorial Affairs, the Director of Archival 
Collecting is responsible for the acquisition 
of archival materials for the Museum's Library 
and Archives from inductees, artists and indi
viduals in the music industry. In addition, this 
person w ill work on building and strengthen
ing the Museum's relationships with 
inductees, artists and the music industry. 

The qualified candidate must possess a min
imum of ten years experience in the music 
b usiness, with a strong emphasis on estab
lished meaningful relat ionsh ips in t he music 
indust ry. Extensive knowledge of rock and 
roll and its related music forms is required. 
A Bachelor degree in related fie ld is pre
ferred. Must have the ability to professional
ly in teract wit h major artists, performers, 
managers and agents. 

For consideration send resume and cover 
letter detailing your qua lifications along w ith 
sa lary history to: Rock and Roll Hall of Fame 
and Museum, 1100 Rock and Roll Boulevard, 
Cleveland, OH 44114-1022, Att n: Human 
Resources - Director o f Archival Collecting 
or e-mail at hr@rockhall.o,:g or fax to: (216) 
515-1998. To see the detailed job descrip
t ion, please v isit www.rockhall.com/careers. 

The Rock and Roll Hall of Fame and 
Museum is an equal opportun ity employer 

and Drug Free Workplace. 

B~• tunning ,t con:s<ster11ty-<:Of"t!;Ceut1Yc wcOlic::.- ~r 1mpac111 A;;ircty docs u pl'OSCJC_CII\/C customer 

reply 10 an ad th~ ~f)' !rs.I tJTne i~appe,ars Whl!n lhat~omar e reacfy t.obu~•. Rement:m1. Uie very 

wee1< he r:K W is ready yot.1 adYe~men! shoot!. be in POSITION. 

Stay ALIVE arid SATISFIED with an ACTIVE CLASSIFIED!! 

TOLL FREE 800-233-7524 or 646-654-4697 
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REAL ESTATE 

Nash ville Tennessee 
Distinctive gated entrance enhances this 2 acre work of 
art. Exquisite architectural details include: Towering 
ceilings, French limestone floors, custom built-ins and 
millwork and exceptional entertaining spaces! 
Aggregate patio and stacked stone walls embellish a 
mature landscaping and private backyard. Minutes to 
music row, downtown, and the airport. Offered at 
Sl ,575,000 Furnished or make offer for w1fumished. 

Paul L. Riggan/ Parks Properties 
Toll Free: 877-374-9191 Mobile: 6 15-397-9 !91 

801 TYNEBLVD.COM 

WANTED TO BUY 

BUYING RECORD & CD couamoNS 
PRIVATI! COll.l!C'IIONS • RADIO STATIONS• 

DJ RECORD POOLS 

21 ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E0 MAIL1 ulea021centur,m1181c,com 

John M, Jabra, President 

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . .. 

BE CREATIVE• KNOW YOUR OPTIONS 
ADVERTISE WISELY 

Billl1oc11d JEFF SERRETTE seN10R AccouNT MANAGER 
PHONE: 646·654-469'7/80D·22H524/FAX: 64H5HD66 EMAi~ JSERRETTE@BIUBDARD.COM 

DON'T 
MISS AN 

ISSUE 

' . . ii '""--
~ , , . i ~ --· 1J 

STONE TEMPLE 
PILOTS -~--.~u 

l•,•,u r• ffll. • t,w:I10. 2010 

To Order Back Issues 
On line , Go To: 

billboard.com/backissues 
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Usher's Third No. 1; Bieber's Second-Week Spike 
Usher scores his th ird s traight No. 1 
a lbum on the llillboard 200 as "Ray
mo nd v Raymo nd"" bu mp s Justin 
Bieber 's "My World 2.0" ou t of the 
top s lot, selling 329,000 copies in its 
fi r s t ,vee k, accord ing to Niel se n 
SoundScan. That's the third-best sales 
week of the year, following the debu ts 
of Sade' s ''So ld ie r ofl.ove• (502,000) 
and Lady Antebellum's "Need You 
Now" (481,000). 

Usher topped the llillboard 200 his 
last t ime out in 2008 with .. H e re I 

Stand," selling 443,000 in its opening 
frame. T he star's No. 1 streak started 
w ith his fi rst char t-topper- 2004's 
"Confessions." 

He supported the new set's release 
last wee k with s tops on .. American 
Ido l" and "The Elle n Dc Gc n eres 
Show," and on both he performed his 

new s ingle, "OMG." It debuts on Hot 
Digital Songs at No. 7 with 130,000 
downloads a nd concurrently makes a 
splash on the Billboard Hot 100, en
tering at No. 14. 

With the new set, the ju ry is still out 
on h ow it will do in the long run, bu t 
sometimes all it t.akes is one big smash 
hit to blow a n album u p and change 

everyone's perception of 
An d was n't Usher 

great on "Idol" as a men• 
to r to the contes ta nts? 
He came across as gen
ui ne , wa rm and h a d 
some great feedback for 
the participants . 

OverThe 
Counter 

an artisl 
So far, none of th e 

n e,-..· a lb um's s in gle!s 
have im pacted the Main
stream Top 40 radio ai r
play char t, but "OMG" is 
on its way. 'lbe pulsating 
electro-dan ce /hip-hop 
nu mber- produced by 
and featuring Will.i.am 

KEITH LO ~ ,.,~,~ 
Now. the folks in th e 

pe anut ga llery (rea d : 
mostly anonymous pe-0-
ple on the Web) would like to believe 
that Ush er 's career is in the dumps. 
They've been crowing about how he's 
been in free-fall since " Here I Stand" 
u nderwhelmed the masses . The 
snarky commentators s ay that his fam
ily and managemen t dram a h as dis
tracted his audience an d aff<:c ted his 
ability to generate hits a nd sell records. 
The-y car p that fans can' t see how the 
divorced fathe r of two will be able to 
get his swagger back. 

Seriously? Ouch . 
While "Here I Stand" may have fizz. 

led when compared with •confessions· 
(1.2 million vs. 9.8 million). the latter 
album was likely a once-in-a-lifetime 
event that no one should expett lo hap-
pen again . 

- could be the kind of "Yeah !"-sized 
hi t Usher is seeking. 

BI EBERMANIA: Justin Bieber•s "My 
World 2.0" dips to No. 2 on the Bill
board 200 with 291,000 copies, though 
it's up 3% in sales. There's no doubt 
that Easter basket shopping helped i ts 
second-week sales, as the holiday fell 
on Sunday, April 4-the final day of 
the sales tracking week. 

That second-week gain (from a No. 1 
debut of283,000) is rare. While there 
ha,,.-e been instances of No. I -debu ting 
albums earning sales increases in their 
second week, they alm ost always hap• 
pen because th e set was issued on an 
off.cycle release date. 

The last No. 1 debut to post a sales 

IVlal"lcet \~fat<:h A Weekly National Music Sales Report 

Weekly Unit Sales Year-To-Date 

incre ase in its seco nd wee k was 
Michael Buble's "Crazy Lo,.e" last Oc
tober. It landed a 55% gai11 ill week two. 
but only after its abbreviated first week. 
It was released on Friday, 0 L1. 9, so i ts 
fi rst week was actually three full days 
of sales. Thus, it was n atural for the 
set to make a ju mp in its second, full
week frame. 

But Bieber's "My World 2.0· was re
leased on a Tuesday, ::;o a second-week 
jum p is very no table. It marks the firs t 
time a No. l debut- issued on a tradi
tional Tuesday release schedule-has 
posted an increase in its second week 
since 2002. In the week ending March 
31-during which Easter also fell
the "Now 9" compilation dipped from 
No. 1 to No. 2 but with an 11% gain 
(moving from 419,000 to 463.000). 

The last t ime an artist's o r g roup' s 
album that was released on a 1\iesday 
had a second-week increase from a 
No. l debut wa s even earl ier-during 
'lbanksgilfog week of 2000. The Bea· 
ties' hits set "'1" claim ed an 11% in
crease in its second frame, m ovin g 
from No. l the previous week(S95,000) 
to No. 2 th at week (662,000). 

I can im agine Sieber's fans are hold
ing their breath at the m e ntion of the 
Beatles in the same sentence as the 16-
year-old pop star. Wai t, Bieber's fans 
know who the Beatles are, right? ...... 

TTi.~':11 
SoundScan 

TlllsM 

lalt-

DIG"AI D~ITAI 
AU!m AU!UKs· IRACKS 2009 1010 Ol.t.NG[ 

6,844 ,000 1,563,00 0 22,679,000 OVERAL L UNIT SALES 

Distributors' Market Share: 
03/01/10-04/04/10 

Cbae1< 
lhisMli~l'Nr 

°""" 

6,034 ,000 1,512,00 0 20,936,000 

13.4% 3.4% 8.3% 

7,115,000 1,462,000 23,293,000 

-3.8% 6.9% ·2.6% 

Weekly Album Sales (Mi llion Units ) 

30~~~~~~--~-~~~~~~----, 

All,rn 89,024.000 81,955,000 •7.9% 

Digbllrad<s 315,361.000 312,377.000 -0 .9¾ 

Slort~IIIK 363,000 50 6,000 39.4% 

Jobi 404,748,000 394,838,000 ·2.4 % 

Albwns w/TU.· 120 ,56 0.10 0 113.192,700 -6.1% 
•1~-..d<:i trd. ,:q,,rvah:nt album ';.ll~~(T'tA) w.t.h 10 tro:lo: doYinloo'ldl. ,:qulvaltnt 
to one abu!I 1ale. 

ALBUM SALES 

'09,._ ____________ 1.111_1111,. 

~o ----------s2.o m llllon" 

SALES BY ALBUM FORMAT 

CD 

D~ilal 
Vinyl 

Olhtr 

69,602,000 

18,834,0 00 

569,000 

19,00 0 

59.454 ,000 -14.6% 

21,84 3,000 16.0% 

64 6,00 0 13.5% 

10 ,000 -47.4% 

• UMG • SME • WMG e tndie> ~ EMt 

Total Albums 

Current Albums 
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Once Upon A Night 

The Gospel According To Jazz Chapter Ill 

Crash Kings 

Cericias Comprades 

99 Songs 01 Revolution 

Black Sands 

Yesterday You Said Tomorrow 

HlghWay Rkler 

Tho ~snard Lakes Are The Roaring Nlghl 

ISLES & GLACIERS 
EOL"t ~1:SIOh 111 1Cl.98 

The Hearts Of l onely People 

Thtat,,,rnderi,ed 
fromCocn<dy 
c,111rar, H"cll 27 
<lillld·up sped~ af 
ttleSime111me 
dtbub • il1uli!llil~ 
martlha•l,000 
tople<.0nlOJ) 
Cam<dy Alblffl 

lronbound 

CAROLINA CHOCOLATE DROPS 
NO-'IES.lJCH $'6995 'A'AR!lf;t BROS. (15.Sf J 

TED LEO AND THE PHARMACISTS 
MA.TAOOR 9Dfl• H 98 

O F MICE & MEN 
RISE 089 12 98 

SURFER BLOOD 
KAtrelE500~@• 18.S!t 

_,, HEATSEEKERS SONGS. 

KEEP ON LOVIN' YOU 
STED. MAGNOLIA lB~ MA.Cll~ t ! 

PRAY FOR YOU 
JAAOlfMIDTllllONG ROMITO L0'I'{ l-,AROft\'1000 UNl'l/511SJ,L REl'L:8LIC'BIG W!C1tll~ I 

SHOTS 
UHOffATlllllOG tll JClN f',',Rl'f ROCK.'¥11.LUJA'c.iERllYTMLINTERSCIW[) 

WOMEN LIE, MEN LIE 
YO oom fEATUIINQ LIL Wl\.'1'11( l~E'tllA,1E POlO GROON05'J "l \,IG) 

B IUIONAIRE 
TRAVIE Mt(;QY fEAJ\INNG BRtlliO MW lRIELEO SY RAIAE/ll 'OECA'fOAIICt RRJ>) 

SAVIOR 
lv:UAGMN~T (OOC ltlt[ftSOOPfl 

1901 
l'ttOfll.X llOV/oJJl£1REO:'GLASSl'ralEf 

CRYIN' L IKE A BITCH! 
GOOSW.CIC lUM\1FllSl\t REPUBLICt 

HIP TO MY HEART 
TIIE a.AND Pl!FIM' (APUIJ~IC NA$1-\'1lHI 

DILE AL AMOR 
AVl:NJ\lltl iPRt UIL'al LATINf 

YOUR LOVE'S A DRUG 
LEIGHTON M[(STER: (ijNIVEASAL qe~BUC) 

ALL OF CREATION 
MalCYME tlN0,<00Wt.181Af 

LOVE LIKE CRAZV 
L£flRICl (CI.El81 

ANDO BIEN PEOO 
BANOAlDSPIEC(JOfT(IS jOISAt 

WHAT FAITH CAN 00 
KlmESS IBEC,'TOOTit & NU.) 

SWEET DISPOSITION 
THE TEMJ>ER TRAP (LIBER"TION GlJJSSNOTE. cotcn~e.1111 

LETTER FROM A THIEF 
CHEYRlE(EPIC) 

ME GUSTA TODO DE Tl 
BANOA El RECOOO 0~ CRIJZ l.l~ RNIOA (FOOO~IS/ol 

SNUFF 
5l1P1010T !ROAORIDINEI\RRl'I 

THE CALL 
Mm JaOIIJN {BA~~lAM'STfl0!.10,W~Rll)'JSI 

A DIFFERENT SIDE OF ME 
U.Llif ,VI W'UKEI~ jHOLlVW'CJODI 

Ml NINA BONITA 
CHIii() Y IIAQIO (W,t.HET( UM\'FRSitJ. ~MIC L"TOJl)J 

Genuine Negro Jtg 

The BnJlali&t Bricks 

DI Mice& Men 

Aslro Coast 

c, .. _«>, ij 
~ansatl!lo.1 

REGIONAL HEATSEEKERS #1 ALBUMS 

Paper Tongues 
Paper Tongues 

The Unholy Terror 
Jedi Mind Tricks Presents 

Army Of The Pharaohs 

ll!314t• 
. ,. .. .. 

The Dirty Heads, "Lay Me Down" 

Black Thorn 
Flatfoot56 

Detention 
School Gyrls 

SOUTH CENTRAL 

The Huntington Beach, Cali f., band's reggae·flavored track (think 

311 o r Sublime) gives the act its first top 10 radio hit as it c limbs 
11-10 on the Alternative chart, vlewable at blllboard.blz/ charts. 

Lowcountry 
Envy On The Coast 

Paper Tongues 
Paper Tongues 

SOUTH ATLANTIC 

All The Right Wrongs (EP) 

Anylhlng Goes 

In Th,c Oarl< 

Painted Red 

Flatfoot 56 
BlaekTnom 

z AdelilasWay 
AdelJJas W<iy 

• Paper Tor,gues 
Paper Tongues 

4 
School Gyrls 
-Sc.hootOv,i's 

Mumford & Som, 
SighNoMore 

• Envy On The Coasl 
t.owcocmtry 

The Tempe, Tr~p 
COfldilion$ 

a Oum Dum GI tis 
I WIBBe 

, 
a 

~ 

4 

F 
• 
~ 

8 

~ 

~ 

NconTtees 
HUJiJ! 

~·· .... :• : I 
JedlMi,j1Jl:bPmw/>mlrOf111tPhoaol< 
fhbUttha/yTerYOr 

Paper Tor,gues 
Paper ro,igw,s 

Envy On The Coas1 
loWOO<mt,y 

Mumford & Sons 
SlghNoMotTJ 

Aattoot56 
Bt.ckThom 

Evelyn Evelyn 
Evei\,',tE~ 

Edw..-d~&ThoMagp,lcZeroes 
Up From Solow 

School Gyrls 
SehoOIGyrl$ 

Davkl Garren 
D.,vidGar,ott 

The Temper Trap 
COtldil/om 

Data fo r week of APRIL 17, 2010 I For c.hart repr'ints: c all 6 46.654 .4633 Go 10 www.blllboard.biz for complete chart data I 45 
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AIFll'LAY SALES DAU 
r~ONITOR[D BV C0~1P'ILCO BY 

B•111L--~-' ruelsen melsen 
LJall 1 • $' BDS s~nds~n 

,@\ THE BILLBOARD HOT 100"' 

• !I! ~111 e 5., TITLE A<I,., ~ 'ill m 
I :sl ~! I i PROD'JCCR iSONGWRrrrR1 IMPROIT !XIOMDTIO..~ w rt ti: 1: 

0 __ 1 
_

1 8 II m~tM-liiUJhl ~~~~1
8
·~:HI2nJ£1'-iWPtN'l·tt:Oj!'.fVflP &) f~~~n~ =:~~ Mgh 

0 2 2 ' ~?sT~l2~~~~ y~ll'~M~S. JFI ,8..,.IIS PU.l'iRt'ilCE A lE\\NE GJo8ii~~l,:o~~~~~gH~~~~T~~~ or, lfte Hot 100silce 

f) ' 7 ~~~,,~?,~;;.;~5,\7,~,""' '"'""'"' u,oA!JO"'"'' <> '"!:~;;; fil 3 ~:!::l~!:" 
0 4 ' ~wE: ,~,:-~ u. ~"~~LUM'D PA\'WOOOC<EltEmconJ<EM "' ""'it':'i'S:.';i~~~~~ fil 2 "llyWai,"opened at Nos. g and n, 
G :j~t!:~~~.~.$OERW;11om,~.ntK11u~tt(l~1.F1&1)11\111eJ(»-'Yol'lnf ~~~~:~t.,:~11a=~~:= resJJ«tivtllf, 111 

0 ~~~~~ s.!~ U ~ R~m~TM,C &lltOOFSI Talo Cruz 1-f¾at:i:~C~~~~~!: :~~'::no:$ 
7 IMMA BE The Black Eycid PHS initsll'Shtet!kol 

~ ll~ R;~'l1Ll--lAM ~jj{.)N~ 4f'tll:'114,)a;ffl-$.ff}l(ill!i0MXIMRR6.I T~:~;l~ff~::~C1CF::~~ng@ ~Cir:~~ release. 
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t.STE~RUNAS~ NASI\C.,\.$l(l1A!rl.J/!lf.8Pl,(:"I.Wl<:.8RIDGf 0 SCl'OOl.8m' AIQ?ADr4D-IIAAJ.,_'1:i1Jil.00Jt.13 
IN MY HEAD Jason Oerulo 
J.ROlHl .i..0£SROLU:A~"(,JJIQTEM.C.IC£Ll\' e muGt l<O~TS. WAR--'iER 8ROS 

BEDROCK Young Money Fea1U1lng Lloyd 
lWf flUUll~l.li.l..!JJJWtl\lO.T.lll.l&....I.JIUlllJltlSOJIDAit&OOWff"l"TY.N3MLl!'O!Jtt.J.«ll!Mli @ l'.;OIIOll¥U!MRlM.tfflr.l 

SAY AAH Trey Songz Featuring Fabolous 
't'fCtll!'ID£1'ARL,tTAVlOR jlU.U!JUDfE, JR,T)j[\'ffiSO!iISCAJ.[S,.'U.\~"AI.X{R,0.1:mULj @O smro ftCOi( MJJ,WOC 

TIK TOK Ke$ha 
-lR. WKU.BU./<ICO ICS(l!!lll,LGOTT'I/ALD,8.L[VltJ 4J l([UDSl\'!I[ Re.A .:!MG 

CARRY OUT Timbeilancl Featuring Justin Timberlake 
TIP.lSALolllO. ;tOCJl.'l'WOSLHl.ttAR',l(lli'.J.lD.UffiLAAt.T.ClA'fTONJ.BE~ 0 IK.!Sl[Y~ll!CKSRDUIIO't<T~SCOff 

OMG Usher Featuring will.i.am 
WI .I.AU \'t ,';JAM Af 

BAO ROMANCE Lady Gaga 
flfOOWE lo\!IY &!,GA -. ll;H•WAlS 'li 5<;it~A!IOTTA\ 4!10 S111UiMLINt'l(;ONLl~ ,~t!ERRYTR£tJHEASCOPE 

MY CHICK BAO Ludacris Featuring Nicki Minaj 
THe tElm,D-Afl"V IAA<SWI ~ 9Rllr.iiS.O UAA~AJ st~DLfY,O 0A~J.;JSON e DIP O!f JA'tl- lOJWJ 

AU THE RIGHT MOVES oneRepubHC 
,i TfOOER R TED[)E ~i e, M{lStfV lrUfRSCOPf 

HOW LOW Ludaerls 
T•Ml'1~$ C. DRID&tS,tWILllA\1$,C. ll11)!11H0t;fl,e Silr!XeR,H $1t3CK~t 0 DH~ DU JAV.IOJIAG 

YOUNG FOREVER Jay•Z + M r. Hudson 
,:.\l.'!ST .t '301 O.fMFllte',($,1 9EANAAD SC. CAAT(:!l,K l'ltSl @0 Roe t;J,lt()H 

BLAH BLAH BLAH K&Sha Featurlng 30H13 
fl 8UNCO SEBFRT,8: lF\lltJ,tJ HITtH S IIPIE.\IA._l 0 l(fMl)SA.fJf RCA IIMG 

WHATAYA WANT FROM ME Adam Lamberl 
».WRTJll'.Sll[LLIACK P'-M(.K.S.MAlllllLSnuBA.GK 0 HI Rt'.:JO~PAG 

OVER Drake 
BQl.10A.A.KJ!MUO GRAhl,1,1,U.SAMUCiS.hl..llR:ING[ilSJ 0 VOOK:G ,,o~r.- Cl.Sf! MON[V\INl\'r.lSAL MDT<IVI~ 

HEY DADDY {DADDY'S HOME) Usher Featu, lng Pl los 
T!IE RUNNtRS,RICO LO\'i RlCO LO\'C,A.HMIR,J JACtCSON,U.RA'tMl)'lJ N 0 LAf,l.CE JLG 

LIVE LIKE WE'RE DYING Kris Allen 
S.IQPN[ fRMAPl<l'i .Kl? .. i.il A fR.AJ.tPT(IN,O.O"DO~'!IGIU1U.I.SMEEMMI 1!1 JII/E'JLG 

$AV $0Mf;THING. Timbi'IJn,J. F~.@i\lri119 0111k~ 
TIP,lal\L,\tjO_;;tOC Y.MOSLf(lttAA'tlCIN.A.GAAt'A',l lClA'fTON,J.W.1Jtl.;jflYI 4J l,fOSlNtl!ACK'.,Rnll'.(0.ffliRSCOflE 

ACCORDING TO YOU Ori&nthi 
KaEUSON iHAMCIXD,A.fRAMl'TON (ii TM·GfFfEN,~ TERSCDPE 

I MADE IT (CASH MOtlEY HEROES) Kevin Rudolf Fe-irt. Birdrm1n, Jay Sean, & UI Wayrre 
'(JIIUOO!.f Otoolf,J.li4SNOI.D.CAAT£RAWILWWS.HfAM,J.$KiliCR.II.LMOW (i) C.~511 PA~.'Ulll'IUISAt 111[PU£:UC 

HAVEN'T MET YOU YET Michael Buble 
!I RO~( A f<lSl EII A CHol..110 M &IJ8Le 1~l,flff'R1SE 

31 24 2"J !~~A~~~S~sltmRES f>GLO'tA.Jc sirillfltS.G,TlJl~fOl'l t S ~fE . .i. ™°!~id ~useU:a~~~~~c~~~; 
e 57 91 ~Ao~~ ;~Y!~:,l~Oy ll~~~li~ PSEBERT I.OOlfMA~l C9 KU.IOSA.M. R~~t~ 
G) 30 - ::~i'c~ M8~~i~~At.OE1lS4~C-CQATTrvSA!Y,lT[V,J81F8EllJA.PAL~:;E~~~,:

s10
~ fe~':~~=~ 

ti,\ - HELLO GOOD MORNING Olddy • Dirty Money Featu,ir,g T.I. W' . OAMJA (RlCD LOV£.f tJ.HILl$..6il ARMC..,,C J l!All!U.S.tk) @ 9ol.O 80'1 lrnfRSCOPf 
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4 

32 a :!:~"1~~ .. ~ (~ t~L~: ($ Slf'VENS.C IL9AALO-JJf.H.Lltl0$E\I\ ~:Pt~~t:!~t~ 
3S 3 1 29 ~~?rr~::f~~~GAt),1,'4.$,HISEClil.,J l.;/JIJEt.$ IUIGUS0~,0 &LOlA,F.A1ES~~RCER~lack : i~~R~io~~ 

Y7 J3 ~ 11~~ .. ,.~~Le~~~ 11,0.A.JHOWSi ~~:~!s~{ua~1~1r::1~ 
36 35 

311 3, :io 

- -42 46 

(D 38 37 

CD. ,s 50 

'6 66 

44 -40 40 

47 54 

48 37 38 

TODAY WAS A FAIRYTALE Taylor SWlfl 
M..Gl!A~I.IAN.lSWIFT 1.Sli\lfl @ 816 tAI\C'4IN[ UNIVERSAL RCf>tl8Ut 

REPLAY tyaz 
J.R01,w. (JJ:t3'Bl,K.YJkl$.K.Akmuil.lll,J.tl{~JW...tt. T.IIIU!uN.U MOr,'1-tl 0 fl~!$ l,tl.~rt)(l[WG,I IIOO!f!S'P.lNIISE 

NATURALLY Selena Gomez&· Tho Sceno 
A.ARMATO.T /AW:.;; [A.AII..\IATO.T.JI\.\IES.O.KARAOGLtlJ 0 IHILL'fflOOO 

HEARTBREAK WARFARE John Meiyer 
J.FAAYUI.S . .'-'ORDJ\14 [J.l.lol.~"ER) 0 CDLi.lMBV. 

SOLO ly&z 
,IR>:ilew {lS..LiW5.l(JQt!l:SJ1Ju6C-J.DW!tMbl~J.M,1HRl:ro!t..t.M.Ci'>WU Mf[MJ @ TM!1$ MON(V ff:t.lt;:;A1t);K1&1'1i"F!ISI! 

~~~L~~1~!:~IJ OJI OOl'l Jt"l-11£S£Wlllll;l.1Sf.1Jf"-11 U RI\YMrtlO 11/0.~,:,.h:~ r:~~~~ng ~~': ... ~iJ 
HIGHWAY 20 RIDE Zac Brown Band 
1(.S1EGAll,Z.8ROW~ .BR:l'A'li.W OJRAEH f) C!) HD!!IE GRO'A'~ ATLANTIC 81'..'JfR PIC"flJRE 

l'M AWESOME Spose 
SPOS! "s,mRSl e UJW/ERSAL ReJ:11.Jltt~ 

LIFE AFTER YOU Daughtry 
llSEI.ISON ~ 0Al.:i11TR'f,C.IQIOEGER.&JAM£5,HIOI 4!) 19.l!c;Ai'IPAG 
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Sollg m>kes bigll!~ 
mow on lh1<h1rt 
lhanksto!lloltg 
galnsonltol 100 
Airplay (No. 58 
debtl, up 14%) and 
Kotlli!litallong, 
(l!l-26, u~ 83%). 

[I] 
PerformafKeon 
Kuch 31 '-!Amerkan 
Idol" ruutssltow 
wastimodwith 
tmrsdigital 
T<leaseonecf.ay 
e,~ler, propelitg 
tit!< toa lti9fi d<but 
Ofl lh~istandat 
llo.11 on Hol 
O~bl!ol19s 
(81,000). 

fourth lra<t lo hit 
Kol 100 from ''Till! 
fame ltonst,r'' k 
chanl..,.'s late~ 
r>d~sing~.11 
debuts on the 
llilnst~•m lop@ 
chart al lio.ll, 
whi~ digital down· 
foidsmorethi11 
doub~ lo 24,000. 

m 
mi. k ooe of lhfft 
tmkslromlhe 
-.ri•riter/pro
ctJcer's "Sllod: 
v~ue 1r• to dottll! 
chart. Thooth<i, 
reside,! llos. ll 
•ndl1. 

~~5dm~ -! I ~~ ~! II P~ooi.::ER (SONGWRtTERf tt1f)';l1NT PROMOTIOtl l ASCL 

G 55 60 ~c~~~:!~~~~~£ J.ccu ~ .iuoou.J 1V1St1ER G GEFftnL!~~~o
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G 6
1 7t ~~~~~~~~~:" ttJiv,:soo.e.u~GM.t.01 eo ar.i u~t .Potmo11 C1<£'tRmH1},~11~iou~ 
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i[ 

SOMEDAY Rob ThOmas 
U.Sl'JILETIC R.THl»UIS..W SERlETIC,S.CARTtR @ (Vill El.t 1.n.umc 

HILLBILLY BONE Blako Shelton Featuring Trace Adkins 
S 11E140IUCKS IC.IA'tS[M,1,lU U•IRPI 8 IA'AR'11Ell 9fl0S (IIASH'll.LE)\li'M~ 

l 'M BACK U 
TRACKS..loV[R1 (C J.HAAAIS. .. !r o, IIA~::>,l,I l.O 0(.l'11C.A.rlj 8 G!UotlD HVSTl £ ,1,n1o,mc 
DROP THE WORLD UI Wayne Featuring Emlnem 
CJI.Glitltl.51..'ff cu.a.I.WA (l).l:.IJlml.J'IIUOCIIIIIO,IIIWTlltU;lE.Rl~T-l lol ~;IW\6U.lt'.LU6) 0 C-1.ililMll!"t INl~l lt:JT(:fMlf 

~ IL SUMMER COMES AROUND Keith Urban 
D k,JH.K \JRilAN U.PO'A'Ell,l( JR8AHI 0 C,APfTOL U.SH~ll.l[ 

AIN'T BACK YET Keony Chesney 
B.CA .. NOW.K.CflESIIEY (C 'IIISEUAN.C.TOPAP~INS) 86) BNA 

SEX THERAPY Robin Thicke 
?ru1N Col.OIN11GI liNJC{ iJ!,.IIIO<LLDLotJ.JCl',l£S.PbNNSOlH W:06!.H,OfTL.ll1.6l.llOC*El.Ul'J fj SW! lllAl:ftRRSCCPl 

THE MAN I WANT TO BE Chris Y04.1ng 
J .STROOO (8.,AM£S..l.NICliOLS) (3 i!CA U.SH~l.lE 

ALL I DO IS WIN OJ Khilled Feeit. T-Peln, Ludacris, Snoop Dogg & Rick Roee 
IIJl\:I.STViV\IOJ1HIUDf(~r~IEOC.B"'JC.XS, ... ,mnRT!. l <:CtlWOU)JI\ 'Pl,lll&w.UM:;S.tMJI.Ult351 (9 WE.r--rr UST II 

:e~~L ~:~s:!~i!.~~~ill~~RctO) Roscoe Dash :~~~:.~?G ~~~~~t8?!J~~;~ I 
HARD Rihanna Fsaluring Jeezy 
C SU'A'Alll l llASk n.lJA&I C,. S,fl\,l,.'ITR mm JW Jf"IK.fllS m S'IP OEI l,',M.IO~MS 

70 66 62 ~ ~' ~i-::J.~~~; <J "'""""'' 
BEAMER, BENZ, OR BENTLEY 
l'RIMf !CUOYO,l JA\lIS J.I FOILIIO) 

Lloyd Banks Fealuring Juelz Santana 
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ALEJANDRO 
M:0-0NFJ .. AO'W GA.GA (W KI-IAVAT,S 6, GfR.\iAtiUTTA 

ON TO THE NEXT ONE 

Lady GaQa 
~ STRf.t.\Uj£ ((>.'(W[ CM":IIRHRH lt,lEASCOPE 

S'A'Q2 9(m ($ c.CAATER.~ ~,.~ UJJGF.,X oeROSrlAY,J Cl.'AT~l'll 
Jay-Z + Swizz Boal.l 

00 FIOCriATll)'i 

RIDIN' SOLO 
J -=1-0TEM rJ.0(SJ=t0Ll£AUlC .• IIOU ,W 

RAIN IS A GOOD THING 
J.STl:W,"(S !Lfl'ilYA~ O.DA\'IDSOWI 

ROGER THAT 

Rascal Flans 
0 LYRIC&Ttleet 
Tav1or Swltt 
0 B~t.lACll.t"(( 

Eric Church 
0 CAPfTOL MSHVP.lE 

0 QgLUGI\ t• [ IGk-i's"!~:~:~ci~ I 
Luke Bry&n 

0 c.APfTOL 1-.ASH~lil.E 

Young Money 
l'liENO.\t f:. CARTER.J.M-SWELt.0.fllAN<Lltl.O T.IAMAJ V.STE\'81S1>!1 $ C.ASH lr.ll'.iollE't' U..-n1EIIS"! MrilO'A'I-. 

I AM Mary J. Blig& 
Slol..-lGA.Tf rPA.l.81.1:iE,M..S.EIIIIGfN,U.HUl.tANSE~.J.Al~Tfi,E.D!'A"IJ.t.BEITE ij'j FAKIRW!Cfl "GEf™ WTiRSC.'Ofif 

BACKWOODS 
Jv~tii ~~L~~ I J STO\IER lJ MOORE J PA~LIN,J S STO\IER) 

KEEP ON LOVIN' YOU Steel Magnolia 
01-;JfF ft STAPUlON,l'I/ILLMt;,.111 0 B-f.ililACl-i'l'\E 

PRAY FOR YOU Jaron Ancl The Long Road To Love 
C-OIA!TtY fJlO'WENSTE~ J.8Rt11TU~GE!I E) .JIIFION\'JOOO l1JO\tllSAl. flt$'1/t1UC,IH3 M/I.Cl'NE 

THAT'S HOW COUNmY BOYS ROLL BIily Cu1rlnglon 
c CHAl.l9ERLAfll 8 .CL,..'IRINtilON B CtJRIINGTON 0.0/1-00SON e .-0Nes1 

U.IFAO @F:!~:~:g~~:~~ I SHOTS 
u,rA~ IS I( &Q,;IDV,$ A. &Ol=tOV,; Ii SWTH.~ Of:~ATORllH & PMtTY ROC:l,Wl~l I AM, Cl-1'1FIVTRH ·1~TEFISCOF>E 

WOMEN LIE, MEN LIE Yo GonJ ~atu1lng LIi Wa.yne 
RVOUI.I&, u .~m.1us,&.VOL,1IG,oc,1,qnR @ 1'11f\'f1J.9~t -~OlO>SROL""OS,J 11.1-':i 

THERE GOES MY BABY Ushor 
Jl'ti l0tl$1P4,RICO LOIi! llitO LO\IE,J.G sc1-1meRJR1)\,t.A)jr)..Q,W:(lARI$ @ ,loFAC{ AS 

THE HOUSE THAT BUILT ME Miranda Lamborl 
FUDOELl,PA 'NP::J(;k( O°"GI AS.A SIIAIJBL~ 0 COlUI.IBIA ._ASJl\•ttt l 
TRY SLEEPING WITH A BROKEN HEART Allela Keys 
J.9/tASK[R J.lf!ASKGl~.'<CTS.PR£YNOLDS ® lttilk.J,11¥.S 
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Rihan na's .. Ru de Boy" no tches a seventh straight week as the Greatest 

Gainer/Airplay winner on the Billboard Hot 100-the longest streak in almost 

three years-as it holds at No. l for a fourth frame. "Rude" is the first traclc to 

post such a lengthy consecutive nm as the airplay gainer since "Buy U a Drank 

(Shawty Snappin')" by T-Pain featuring Yung Joe did so for seven weeks in 

April/ May 2007. During its time as th e Hot 1 OO's reigning airplay gainer, "Rude" 

has progressed from 20.2 million Jigener impressions to 138.4 million. improv• 

ing by 15.2 million this week. - Silvio Pi,troluongo 

Oc1tc1 for week or AP~JL 17, 2010 
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21 RI THE MAN I WANT TO BE 
~ J sngyo ,, Jil.M;S l•llf(,MC-,.S/ 

KEEP ON LOVIN' YOU 
0 hl,.H C STAM.£1,QN,t'l.'ILU.I~ 

FEARLESS 
1-t. .J!APMA.11 T.S-\1.'IY .S\l.'lnl.R E M.Lt40 (Vi 

I GOTTA GET TO YOU 
l.8e1QWII,;; STIUili (J.LAL:OEAOALE J.RITCltfY U ARSENI 

UNSTOPPABLE 
D hl.fF,AASCAL RJ.TTS J.OEMARCIJS,H,LINOSE'lJ.T,SL~lfR 

BACKWOODS 

Ii' Cl+APM.\.. .. (!.Pt.:IRY.II.PERil~ .P[II.RY,fl.8[A\'£ASt 

WATER 
f fUIGER.S 1'9.PA!SlC'f.C.DltBOIS ( .LO\'CLAt E) 

Easlon Corbin 

~c!:!!,t~~82 Ll AON i 10..~. Gel 011 On The Pe.in 

JASON ALDEAN 12 13 
IIRO~EN 90W 7~37 f1@ 4llfl) 

m MIRANDA LAMBERT 
l,f. 14 ··-. t OlUMBIA ~~,s..w-. 11z.sa~ 

JOSH TURNER 9 10 
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Revolution e 1 
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Haywire 
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LADY ANTEBELLUM 
tAl'tlOL V,SMVLLE 03206 (ll.9t) 

DANNY GOKEY 
19 l'IUI 6055~ SrAN l 1 l ."9e:j 

Lady Anlobe11um • 1 

My Bost Days 

~~~~s~IA~!~~ m4 Ki'"' 'A'!ST (H 9a, Crazy Hear1 

~':~~o~i:.~r-tif/ Jlm8ficanV1: /laltNoGmw 
DARIUS RUCKER 
~IIPrfOL U SM'A.l.E 8~~06 (1U 8/ 

CHRIS YOUNG 
IICA:i!:lil&S.'iUI (IG.!'lt) 

Learn To Live • 1 

The ~hm I Want To Be 

Chns Yoong lo tile lop 10 is th, C 3G 36 SMILE 
@ qy~ longesl!inc, David 

Steel Magnolla 10 Nail's"Redllgt(' G 35 35 Ill:. MAChl'IIE 
""dtdl8we,~ 

Taylor Swift 10 li!lll~L G 39 " ' "'" George Strait 
!;2 PACA1',ASIMl.lE 12 G 38 37 
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Ju.slin Moore 

" G .. •o \'AlG11V 

Eric: Church 15 CJIP1TOL ~ASHV11..l E C 42 -
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Mar1ina McBride 1l 50l~R! monilomt G 69 S3 ., "' 
Tim McGraw 13 

for lhf dlart, !1119!f 0 43 
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Clay Wall<or 19 Debut •nd• <1rter- 0 44 
f!) C.IJRH be~ !Olt WIii ~ad 

RObo!I om_, (\ ' 
21) lrackf10m"'°lld 
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22 n ~ ~:i~~~T ~~~~~ 911 Unstoppable 

77 24 25 ~ ti~~~~c-)~1~~~E Just in Moore 

29 27 fil ~LC~ Y~O~~~~~T1~.: I LilUe Bil Of Everything • 2 

27 3Q :r:~~:~'« ,(Q.~ ArrericM Sah.rday Night 

TOBY KEITH 28 ,. 
SHCIN 001.-tlrl!Vl;RS,,L Ol1 18..981 

Ametlca11 Aldo 

31 26 37 ERIC CHURCH 
CAPJTOL NASH\'lllE 2(181 a• { 1Z 98) 

Carolina 

32 JI 29 ~ ~!?~~~:~J # 1 s - And 11'11:11'1 Some 
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lwang • 1 

311 32 3> 

38 36 41 

G 38 4C 

31 3.C 19 

38 35 II 

40 A3 46 

41 4,c 43 

Way O\ll Hore 

~!~~:e~ ~~~~_9111 Grea1ost Hits Volume 1 

JOE NICHOLS 
S~O'N 006..UNl~ERSIIL 01 m9 /t~98') 

KELLIE PICKLER 
111.8 "'11 ,Ullll 'SWi' ( ll.iel ffi 

BRANTLEY GILBERT 
Avt:.111.~E JOE'S 215 {!08t 

MARTINA MCBRIDE 
ftCA341 90-$PAN j 11."98f 

GRETCHEN WILSON 
COUJ.\1.:11,1, 8189' S1'N l9 9e:j 

Old Things New 

Kellie Plel<ler 

Halfway To Heaven 

Glornln;a 

Shine 

Greatest Hits 
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SA RAH BUXTON 
LYRIC StREET 165061 {10 98) Sarah BU)(t0n 
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I JAKE OWEN 
At.Aa12e.1s,.1r, •12.sis1 EasyOoestt, 
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Llttle Big Town =-w: 36 

Jewel 31 e VAl..DFtY 

David Nail 37 
MCA NASll\'IL\.E. 

l au ra Bell Bundy 39 a-lERCUIIY 

Gary Allan 
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Jame& Wesley 
l;!Rc,!O;EU BIM' " Jo sh Thompson 
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41 

Emily Wosl Fealurlng Kollh Urban 
(:~0111.)1. IJll.$1,\ ' ll l{ 43 

James otto 
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Blake Shotton 
R PRI t l MI 
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Ash Bowers 46 
STti«EVCREEK 

Darryl Worley 
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Coldwatet Jano 41 
I.IEJl!:UIW 

Steve Azar 49 @ RIM 
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t;;::, et ARTIST 
!j):: !: IMPflltfl 6 ~UMllf.R OIS1/IJBlHlll'li Ltl$EL 

Tflte 

I I CAROLINA CHOCOLATE DROPS Get1ulne Negro Jig 

DAJLEV &: VINCENT Dailey & Vincent Sing The Slatler 8ro1he.rs 
&"IACl(.lR BAAJrh 610fi-4C' ACrJtlOER 

271 r:J~il~~~2~~~ss Mountain Soul II 

3 ,9 ~~=... n..Crow:NewS<J9'For1tefi-~Banjo 

THE GRASCALS The famous Leftv Av 
110Utll:6811la41 

7 29 : ~:!"i1
2
~ JENNYS Live 1\1 The Mauch Chunk. Opera House 

I THEISAACS Th, lsaacs _ ltafurJ¥M NnlJISIA~ lilCOl8CIO'I 
,t JO* G.'IITJIER 48-014 

5 4 :~~~~1~8! RTISTS Btue!J(ass 5Pecfill 

R81)&5"1..EYSPECULGJEST11£STJ.ll..£¥BR01t£RS B\lll!Jfilss 1963 
II JRl\l. RJ!YltlrA 1ll56 

12 26- !,~~ ~~~L MAKES THREE Do Wrong Right 

'RIDE' TO THE TOP 
Zac Brown Ban d claims its 

third No. 1 (and second straighl 
leader) on Hot Country Songs, 

as "Highway 20 Ride" steps 2-1. 
The act spent two weeks atop 
the chart wilh "Chicken Fried" 
in December 2008. followed by 

a No. 2 peak "ith "Whatever It Is" and then two weeks at No. 1 

with "'Toes." The new leader marks the most tu.mover atop the 

cha.rt in more than 1 S years, follo,1,,ing fotu separate titles that 

each ~-pent one week at No. 1. The chart hasn't chtLmed this 

many No. ls since November/ Decem ber 1994, when it rotated 

through five new No. ls in five weeks. - \Vade Jessen 
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THE BLACK EYED PEAS rJ 
TtlE E.IUI, r mRSCOi'E (11Z88i•/lliA 

LUDACRIS 
B,\fflf a , fHE$EX!$ OTP orr J,1,t.l 014(131]• £1JM$ 

METH/GHOST/RAE 
WlJ,MAWCRIWL•TAt.l Off JAi.i ~,~1 ltWill 
MARVIN SAPP 
llf:A[ I ~M \'f~tTV !Jl)S,& ~6 

~!~J Of LOVE E>IC 6!93l' SO>' /AUS< • 
~~~~~t.t.t.lwwrowivoma7WR • 

:\:!1~~~" """"'''°'"' • 
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~~~:fe~~TlAWn:: 5111794 AG • 
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JAHEIM 
,\f;IOl ltil RQUNO ~JLANTIC sn1&3 AG 

E-40 
RE\IE'IIUE IIETFUE\l'IIC OilY SHll'T ftM (Ill Tr( G'lrf!I (II 

MARY J. BLIGE 
6JROt«R~~ltffM~"'111~Til:f'feN(l13;7!26\ 

E-40 
IIE'ffll.l"IIETIIIEVIII": KM.ltTS'flfT 1£1\\"I' Ot. 1l-E 5/ll'fJ 

RAHEEM DEVAUGHN 
ffle lO'l't 6 WNC 16UTElll'eM:E 12Z8. lM 559fill. ,H 

SNOOP DOGG 
tOll'MII.U4(PIOOSS'ISl't\fiPRClffin1Si''!'Pff"3L fi". 

t,!i~'""""' """ ,, ....... ., • 
ROBIN THICKE 
SlX11t~lll(U$$1.1t1SWll:iMMtASWfall13.'C& 
GUCCI MANE 
IIIS!'Rrltti.Rtll.\Ul:O:$l'JOIS!Ullilfil1)''";m"~ 

MARIAH CAREY 
JIIUIS!f.llNl!ftCI'.-. 

~ -= ,~:irc~SON ~vtli"GJl'IUC II 
EMINEM 
RB»SE.'lota.S~~Jlr,lli1Hlffl._WF{l)t1£18:r 

DRAKE 
IJKIC.V}'tJ".Jl'J!UE'W!~tlf\Ueff.aKl'Olllo-ut:t'ffli 

TIMBALANO 
1181.KlPEK$D\llllla!f\'1lmllDIIROlEtti66'1J 

KID CUDI 
a • ll:IHM811WRlllW,llol\WJ::l.ll.""1':&MJ,~ 
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TIIE 1111DlleS'IC'.JNh'ER5AL l~OTCJWt.'(1131501..NRli 
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TECH N9NE 
"TtlE LOiT 5Cllll"T& Of K,O.D rt"') STIIJo>.:if No:; 

E-40 
18UlJllr;ll\'M'. tw'l'lilfTJIMISl'ln'-:'Wrl141K:G.'JO([i0: 
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CORINNE BAILEY RAE 
TIii W. CAPITOL ffl78 

BEBE & CECE WINANS 
&TILL9&C-311~"MA.C0 

SNOOP DOGG 
~IIWCNt(IIIJ,ICl00X1tST'i\£f'Cv.MY~~ 
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~9s~g«r~W11lfflf::s))'l[01.?>D',t:il.;!,. • 

OJ KHALED 
1/lCTORY 'A'E TllE SEST 20HIE1 

CHRISETTE MICHELE 
El'l~lfl' DEF JAP.l 011797,111JM&® 

R. KELLY 
IMTffifD JfllE31136.JLI, 

,fl!MNllll:IISF!ll!SOOAMfl11£PHIJl.lCltS 
THE UNID.YTIRFIOII 3.1:M'( SOL B~'fllWQ 0500 

BIROMAN 
PMIE.EMr>,Sllr,O,l'/\.MM:il'tS,l(.WTl7o'll01:t.li01J'.4"3® 

BROTHA LYNCH HUNG 
Dfl0f8t ltND A MDW1[SII\IIN&t 6t.A'!" 

JANET 
NllMIEII DNU AMA (113612,~\E 

JAMES FORTUNE & FIYA 
elltoRf 5LA,C:K,,.)M(jr.e 3073 'IJO.'ILOI\IDI: 

NEW BOVZ 
PCNl'tiENQ#OAMIC!H)TI'(,?.$rt1.1.1!006~ ¥.l\lt,OIBA, 

PRINCE/BRIA VALENTE 
LOTU$fl0WJll'Ml't.S(NJNtl,•D.IX311PJPG{lll!l'9 {'( 

CHRIS BROWN 
GAl,FRIIJl\1(;U-3-',JL6 

JOE 
&IGM,I.Tl,111[ S~J oonos Kl;Oil..q 

B11tlsh pop ar lalo Crut1 dtblt ~ll!lle. 
"BrNk VOii H!irt," ~onns lht Rt,ydimk 
IOI> 10 witll 61Nltlt Giiltr llTipes Ol•!, 
~ 185 plly,). He's the se<ond new artist 
IIOII a<rOII tllt Allanlk to uac.lr 111, top 10 
~"" AugU<t, lol~wl119 Jay S,,n's "Dow11" 
(!lo, I) and "Do You R<membef" (Mo. 10), 
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YOU'RE THE ONE 
IKllfDMII SO SO Dff Mi\.ACO 

IMMA BE 
TH[IU.CKEYEDPW 'IIIHRS Pt 

LOVE KING 
lllt-DAEAIII AmO J;ILL"-Drr JAit JJ.Na 

BUSY 
lYFE ~!NlliNl;i$ JeSI,;$ $WIil&$ AS'rlUl.1 "''AR>.!11 QAOS 

ALL I DO IS WIN 
DIIMl!!DFYl.U'IA,Llnl(IIS,PW'IIY.i&IJl:IMSl( •• MSfll 

SPONSOR 
llM\IDMlilWM•IU.l»i"'IIIUII .W,'AA\l,ltw,tlltlft$, 

TRY SLEEPING Wml A BROKEN HEART 
ALICIA kEYS ITAB!( J'ilr~Gj 

LOSE MY MIND 
YOONG JUZ't f UJ. PLIES {CT[ Off ! AIA OJI.I&! 

ROGER THAT 
YOlJlt6 M(IN!:Y AS+I ~rv UNfl.'fRSAL YOTOV1~ w .:iG 

BRING IT BACK 
&RIIJ.l ,I MJ FU.t YOlll OM RAND 11 Tl[ ,[1 

FALLIN' 
K. MlcttELlf ITZC~\lffiEJI\JE,JLG 

BEAMER, BENZ, OR BENTLEY 
LLOYD BA.lfl'.S fEAT.JUaZ SAJITIUIA UNIT 

FLEX 
THE mm' IOYZ CA..\,lOlflA.G( HITT COllltAITHE BATTE II\ 

IMMA LOVE YOU RIGHT 
J(llal UIOWN AOPtltLLIN Ul«\'ERSAl ltEPUBl~ ~JMR& 

I WANNA ROCK 
6NOOP 0000 lOOli'5YSlYLE PR11i1U1V CJ.PnOl 

t'ffl6SHllfUCMIKIMTllOtif&PrllW. ( fflVu,;.;mJI. 

OMG 
IJSHER RAT. \Jf!U HM. LAfM:E JLG 

UL FREAK 
~HER RAT. NICKI MINA.I fl.A/Ae,t .~ti 

8LAH 8LAH 8LAH 
ME.SIi,\ ro,r, 301113 £l•l)Sf1.8£. RC1'..:IPAG 

MILLION DOLLAR GIRL 
TAIJ~l1 FEAT DIOOV 6 l ERl HILiON S!.J'.N-SLIOE 'CM'lfOL 

LOVE KING 
THU IFtllil '-!lrJ .(It Lil,,10(F JAM 10,1'..\I.$ 

NEIGHBORS KNOW MY NAME 
TRtY MlliCIZ SOtlS BOOK.ATLA.~f(: 

0 LET'S DO IT 
WAkA , toe.:ti A.AME ltAICi SQJl,1 A$VlJJA W~Ar•iA MOS 

WINNER 
J,1,Ja: ro.n fUJ.JUSTIII TIMBERUJ:E& r J . J ll',I,:; 

ALL THE WAY TUANT UP 
flJWl,D,1$11'UlWJ.MIUl'TIJ.UI \Wl&:lN::imftl'U~fl 

l'M AWESOME 
SHISE 'Ul\1\/[ltSM R[l'U9LIC 

ON TO THE NEXT ONE 
AH t-SWIUlf.lilJR IJ.Tl 

OUTTA YOUR M IND 
LllJOM flli. l.Mf,\O ME.\JNI\IEA~AL REPIJ&fC 

DAZE 
.MN! fUUOJJlD18.LElil15;0..l ~lfVGNislJAHGl -:t:-!Wl'N) 

BEAMER, BENZ, OR BENTLEY 
LLOYO l.lt&S FEAT J\JflZ SANTW \JNIT 

FAST FORWARD (FFWD) 
JAICMO 'CAPITOL 

BUTTAKUP 
8"8Y ~A$H \8-"SHl QYIN 1JPS1Al~f 

BADU'S BACK, E-40'5 TRIPLE FEAT 
Erykah Badu's "New Amerykah, Parl 2: Return of the 

Ankh" earns the Hot Shot Debut at No. 2 on Top R&B/ 
Hip-Hop Albu m s with 110,000 u nits, according to 

Nielsen SoundScan. T he title is Badu's sixth straigh1 top 

three album on this chart and fifth top 10 on the Billboard 

200 !No. 4). T he set is carried by lead single "Window 
Seat,' wh jch bllllets a t No. 26 on Hor R&B/Hip-Hop 

Songs and bows at No. 95 on the Billboard Hot 100. 

E-40 scores simultaneous debuts with three versions of 

uRevenue Retr ievin',. on Top R&B/Hip- Hop Albums 

15, 17 and 32) and the Billboard 200 (Nos. 47, 49 and 130). He's the first artist to po,~ 
triple debul"i wi th non-live albums on either cha.rt since Prince bowed with "'The Hits l ," ''The 

Hits 2" and "The Hits{fhe B,Sides• on Oct. 2, 1993. - Raphael George 

50 I Go to www.blllboard.biz for complete chart dat a 
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THERE GOES MY BABY 
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I DON'T CARE 
RAltfflll DfVAIIGIII IV JLG 
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lli~ 
80S Bill bear.I ,. 

(l\ HOT R&B/HIP·HOP SONGS™ 

I I J TITLE Arl1st -
1 

TITLE. Artisl 
WAPAM •M.11~ l ~ 

John Brown 
@ MOPHtlll~ Ut=A'Efl.SM R[PU9LK:llW~6 

Trey Songz 
e s-~-.o flt<OKATLAHHC 

Robin Thicke 
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LEMONADE 
S.CIUol'lfORO ,1.o,w1s.scRA'WHIRO.J,li.KA"I\AN,M VIX/tlA~I 

0 LET'S DO IT 
TAY ltEATl,0.\ITilTEIIS J ,\,l.,,LPHUflS 

IT KILLS ME 
J ff NI~ A l~AATltl ,U.IAAllN M LllflEWHt.l. JR L CAAR E SteijlMAK' 

TRY SLEE?ING WITH A BROKEN HEART 
J ;Hl\51':tR l, &JiASKt'i )l.ll;EVS PJIE~OLOS 

Tlmbaland Foa.turlng Otake 
(9 1AQ61(;'i·~ACl(GR~ft1'E~ 

B.o.B Featuring Bruno t.tars 
u) llfBELRO:KGl!W!l l411STLU.nJ,t,,TJt: 

MaKWell 
61 COLllP.IBIA 

Gucc:i Malle 
6) 1t.:rK:1t SO~D AS'fl.UM 'A'ARt,,"f>I BROS 

Waka Flocka Flame 
6) B"IICK SOIJl<D AS'tlUl.l IA'ARI'<" SRli'S. 

STEADY MOBBIN' Young Money Fealuring Gucci Mane 
~Ali.£ '0 CA~TeR,0 JOt¼NSOfU'I OA~1S (!) CASh MO"£V'IJh:J\'ERSAL MOWIIK' UM'16 

THERE GOES MY BABY Ushar 
Jll'A JONSIN,FUC-0 t.CWE 1-tO L0\1r,J G $(:H[UEFI F.Rl)VM,J,0 MORR.IS 0 l AF,l,C(, AG 

UN-THINKABLE (l'M READY) Alicia Koys 
A.J(EV$,K-8Rl)TJl(.:J$,N SMUa •A.KO'S.A.GR!\HiUJ ~ 8-Rv'UIERS. jl K' SHF819 ® M8K'J R\I.S 

IM MA BE The Black Eyed Peas 
KfWIRti,'Al,Ll,ltA 'A'J\tl~.m,t.JG).E.S.fm3JSCtl.-<~6J'W»'IJJFOOfl\l0M'l~lffll ® lil'l'JIS01)¥ 

ON TO THE NEXT ONE Jay•Z + Swizz Be-.alz. 
swm: etm C C-/IFITER ~ O!Ak UU&E.X 0ER0SrtAv,J.CMAT0N <ilO R0C tl.Ulc« 

SOLDIER OF LOVE Sade 
SADE.11.PClA S..AOU,A.ltAtE.S.t.lil.lntrtlMAlf.9.S.OENIWt 06> fPfC 'COLUt.lBIA 

AIN'T LEAVIN WITHOUT YOU Jahotm 
0HGI.[ f:$stWJ.[$.l,l.fFJtYOltl_a.l,tJWliWIJ.$.CNIJiR,;.ELtlJ(kl~ID.$QBfl)tlHMPP.(tt{].(iti: @ ~ru,m; 

WINDOW SEAT E1ykah Badu 
LBAOlU.POYSER t.81\0U.J .. POnE..t @ COllTROC F;tijAO UkA'ERSAL t.lOTC'IJk, UU.:ti 

8fDflOCK Vovrg M9ney Fe!i!l\!ring !JoyQ 
(ffQ!Mrn'.,cJl.ll'A~:Wil~~H7"}KQ['U1.1tJOll6Qt @ OOMIDl.ft'SGl4..W'llt.'M; 

WOMEN LIE, MEN LIE 
9 YOUNS t.l.Mlt.lVS.8.VOl:'IG,O.CAITTER 

l'M BACK 
TRAt'<SlA~!Rl .J.HAARIS. lf:I..O>!At.JALL.D.IIJNC!\N 

S?EEOIN' 
253\iltSCr&l)CLW, .. MOOlE...R~r.fU.Jlll.O.GWO!~~ 

I INVENTED SEX 
lOS OAr~vsrqo C.MCf.lNNtv,TSCAtES lh<E~ERS0N,A..f,MAWAM (!)0 S:J~G 8001(/AlLAt.,.tt: 

ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja Boy TelJ'em 
~e J.L.JOl'.!IS-011,0 '1/A'ii-; c110r.o~ C ,1,RGEO (!I .w ... ..i(,slC LIIJt ZOht ' 'tlllEASCOFE 

YOU'RE THE ONE Oondria 
J IJIJPRI 8 M Cc»: JIIJJP'ltS,PA.COKI t!:i SO SO Dfl M~LACO 

FINDING MY WAY BACK Jaheim 
18,/!RlAS,C h:AG611JS ll,QAFl:tl\S.C HA(jGUIS-"' JOtlm ,C Ct!Al,l;!Hls..J.MOASI.At=O @ ATLAlffl(; 

LOVE KING The-Oream 
TPJ!\SIJt.0.S DA MA[Smo {TNA$H,C t.!C.(Ui>,;0-1 @ RMlfO 11:llL"-'[J{F JAl,l(I.VS 

I DON'T CARE RaMem OoVaugM 
StiAEOTY!»ES,Nf•W \$.$UITH,J 1'1~, Ri.£\'ES A qOMULUS1 @ Jlvt"/.AG 

4 MY TOWN (PLAY BALL) B!rdman Featuring Drake & LIi Wayne 
10I•10/I {il.~1'LI.I.M$,-.GAJIMi\W D CARTEA,IA $Al~UEl$1 0 CA.SIC M0t.(V,\,lt.A1ERSAL MOTG'l,'h;UWIG 

SEAMER, BENZ, OR BENTLEY Lloyd 8ank:s Featuring Juotz Santana 
PRIM[ C.LLOVO,l.Jil..\lESJ.J.fOtlNO @ & ~NIT 

BAO HABITS Maxwell 
@ <:OLUt.lBIA 

AU. I 00 IS WIN OJ Khded Fool,1ng-Lwacris, Snoop Oogg & ~ck Ross 
!LJ~~ lil.l(IW.fil,C.iRt.;[S.)1/.IUCRTSIJ;t:.~.R,~.(WGU.OJ.K&j 8 'i\t!HE9f$T{I 

LOSE MY M INO Youog Jeezy FeaWrlng Piles 
c,;IUMUA BOY J.W.EIKll.·S.C.GICOtSOOl,A.WASJIINGltrol en OH lAU. IO • .W.:l 

Tea!rra Marl Featuring Gucci Mane & Soulja Boy Tell'em 
H EW&J.ROC (J..Ptl.l.JPS.llN:l.Sffi..f.lf'AlS.lt.M.IIMNol.OAI.O.-.~l:5.0.W.11'1} $ FO'AEL~.SVW\l,lli'A.RllEReROS.. 

CLOSE TO YOU BeBe & CeCe Winans 
IC TftOMil.S lB.WINAAS! @ 8&C ~ t ACtl 

ROGER THAT Young Money 
PliftiO'JI (a.CAA'ml.J.805'A'El!..D.ffilOOCl.~.O.tuAJY.11A.ST&E~~) G CASH KIKEV Jlf',,El~Al l.t'Jlm'lh lfllR:i 

BUSY Lyle Jennings 
C JE/4Nlk'SS (C JEIWl~SSf (i) JESUS S'l.'lt.SS. AS'fl.UI.I WAR.-,£:'l 8RDS. 

GOD IN ME Mary Mary Feat\Jring Kierra ~KiKi• Sheard 
w c~ilP8Ell 1:.u1P8Ell.E An<11'S-CAI.IP!UU,H.TIC~5-CAl.,;,8fl l t!J MY B\OC';t:OLUIABIA 

PRETTV WINGS Ma,cwell 
l)(!) tOLUIABIA 

MONEY TO BLOW Bitdman Fcaluting Lil Wayne & Otake 
~ut.1..iA. eov {9- 'Wl.1.IA-'il$,A.GBAH.IIJA 0-CA~TER,C;.Gl-ll!.$0i) ~ Col.SU ~10t.1YU~f\'ERSAl MOTo-'llt.·UI.IIIS 

CLOSER Corinna Balley Rae 
S $RO'A't.'-C 8,A.AI: (-C 8.RAI:) 8 CAMOl 

CAN'T LIVE WITHOUT YOU Charlie Wilson 
111( IJM)ERDV~ lM ' MASIN, JR . .O { l HJlAAS,J FA1..nm.rnov Its l AIJS$El.~f ® 0 ,\IJSlt Jl~t. AG 

OONT MAKE 'EM LIKE U NO MORE Ruben Studdaid 
S'ft:NCE R P~ARVG EALEY 0 lt,lf!CK~V REO 

BRING IT BACK 88811 & MJG Featuring Young 0 10 
t,,ml {M.GODl'A'NJl.S\IIT\l,C Mi:Mm(,0.HAAT) ® GA.VJ) I JSR£: [I 

GO SHORTY GO Travis Porter 
SF1!12 N" rlliSI• P'aODCi'.:TIOliS \1$ Ql).ll [R ® QQRWl IIOUSE 

BEAUTIFUL Vivian Gteen 
A..BEtl.lWASlllllGlO!f .S.GlliH,,.1,WASllll.:iTON,i\,ll£Ll B Et 

I WANNA ROCK Snoop Dogg 
S..oEV'IUI (C {: aROADl'S Jll.UAOUI.A..11.GIN~ARO, JR I (ii OOGS'YST'ilE PRIOOfTY C/l?ITOL 

Data fo r week of APRIL 17, 2010 I For c.hart repr"ints: call 646.654.4633 
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Al ,ighl W!<kl, Ifie 
Mlngmolcestfle 
~slestljlrirtlotfle 
llll)l!ttee olhor 
IOCJtlrlps lo 1h11 
reg~aol lhfdlart. 
Title inlprcwes by 
!.6111Inlonlislt<l!r 
lmpmslons. 

m 
'llhie Cmy'mmix 
CD"Arrgels 
All>oot<" "" 1>«11 
lllllvtd~yhtr 
~lltl, "ll<moin" 
motonD:-2lon 
Top R&B/ffip-Hop 
Albums(" 81%) 
an,r belnisale-
priced lor Sl.!'l al 
Target. 

Toni Braxton 
OA.K OF THE l{l.l~T\\!lftAl,H MASo,-,i, JII (II J ~VlS.m•, JFI ,Iii' fELOfR,t-: BR!Gh"TJ (!) .,,TUNTIC 

FALLIN' K. Michelle 
IW.C.i\ H.OVO O lOH~-501'< 11..flD'iO );PAICH!LLl.8 f!Ull,N.PA WALO(~ e mt cormittEe. JA'E. JLG 

ARE YOU LISTENING Kirk Franklin Presenls Artists United For Haiti 
K. fRMIKtlll i! .'tUIRTlll (<.JRJIN~Wlj ee r-o VO S.OUL 'GOSl>G CfN1RIC,<Jl6 

SHE GOT IT MADE Plies. 
C.$PARK.$ K.GfoR~S A l 'WA~NGT-aN.8.GAHN.C $PMKS q ktllt.ltS 0 8'S GAT{S SUl'--N,$ll)f AT'Ui~TIC 

ALL I EVER THINK ABOUT Ctirl.sotte Michele 
i\USTAR SOADC>.11 J CMIPAElL.l BEAL l.1AOIS0N) @ DEF l-"M OJI.I& 

GOOD LOVE Mary J . 811ge Fealurlng T.I. 
ST(qFOTYPES.NE-Vo .$.WTIIJ,RmTS.R R!)~.llU$,J 'fP @ W.lAIARCH GEFFf~ 1m~scon 

THE BEST IN ME Marvin Sapp 
A..YHt~srv A.1.Si\?P.A 1..rmm GG \'[IUTI' JLG 

00 YOU THINK ABOUT ME 50 Cent 
ROCK'IIIL!l,ul (-C.J.JAC~so-. .• :i .. O-JiTltlSONf @ SHADY An rn.wATH lt."IDIS.COPt: 

NOTHING Ja:net 
J JAC(S.ON.J {)UPlll. 8./A.COX fJ .• ACKS-ON,J.A.JSTill.J.OUPRt.UI.COXI 0 fO so ocr MUCO 

HOLD YOU {HOLD YUH) Gyptlan 
r.hlr PETf.-:1 W(.llA'ARDS,11: . .:\llHNSONf e \'P 

WINNER Jamie Foxx Fealurlng Justin Timberlake & T .I. 
• lll.1BERLA..<E.R.K~:< J.TirABfRl.AKE. Jl lA!nlOSS,J.fA~tmEROY 11.C.J.HARRIS. '11.) G I RMG 

WORST CASE SCENARIO Joo 
J .. ThllPAAS,J.P.TliOMPSON J .. l HOW.S.J.P.THOUPSO~.J.9;1NtiUl,TW,RTI~E (9 !63-K!OAR 

PRETTY GIRLS Wale Featuring Gucci Mane & Weensey Of Bai;:kyarcl Band 
SEST W'1' SfCRfl (O.AA~TI\IElilhiJtOA\'fi.W.B:il'JAtl.Ji.OOJllfAAIU.PAICE.C.BAl.limt5I (i) AU.00 111-'TEilSCO?.r 

LAST SONG Recognilion 
l Cl0Pl0ll,P.Hi\vt:S l Cl0l'I0N,P;HAVES 11.0A\'IS .J RA"IKIII' 14 I.ICKH JII f 61 R & I\ Ci\?llOl 

REVERSE COWGIRL T-Pain 
MIEIE.IJ!JllttT.fNI i-1MJ}.¥.ffl8JtlJ.ro.9WW1t1ti.l~L\'NffllESfJ6~'1~ ~ tU'lit:"~!laf,l•U.6 

IN T HE MORNING Urban Myslic Featuring MOMA 
O.MMZOOR Pc,oH flEM 'O.r~AIUOOM J tll;l'O.V.eARKfR t!:i S013< 

CRUSH ON YOU Cht islollo Starring Oiz.ey 0 
, MCl(l~llE (n'NAAA[t. j ltt~Kl~mE ea IAC6At4P.IX:U,G$ l!O~~f/llN.O(H 1Y,Wf 

UP OUT MY FACE Mariah Carey Featutlr.g Nickl Mlnaj 
M CAREY.C STfWA..IIT,UAS~ A.CAAE~lW/1$11 CA STfWil.llT.O.T .WA,..,., @ tSLM0 ~JUS 

HOMEGURL (HE GOTTA) Bone 
I 8FIOWN .I-Ulr~ll,10N,T8LilN£Tl.J.ilA~'Nt.' S ATIAA1ITI © Cill 11 $.•OEF '-"M,IDJi.16 

WE GOT HOOD LOVE Mary J . BUge Featuring Trey Songz 
8 M CO('( OEA.~ (\l, Sl 16£ 8 I.I cot J AIJ'Sl lN,1-;JI J0Ei\~ 0 UATll!ARCH."GfFf-{N l~TtieisCCJPf 

HELLO 0000 MORNING Oldcty • Dirty Money Fealurlng T.I. 
OM I \'£ r t,,.Jt.f. M.ARAI A ltAl) V Jt.-1::~ P'E 

WORTH IT Whllncy Houston 
£.HUDSON .AllSllN.£.HUDSOt. 0 ARISTA. RI.IS 

YO SIDE OF THE BED Trey Songz 

! AIN"T H~ARlt.!' U 
S.WHllE /J'Wnm, 

SHOW OUT 
ll01 l l5TEll (lOTLISl EO} 

BEAT IT U? 
TALlEt. BYllUtr.i,Ti\Ut.~..;KWl 

@ SDt,,G 0001( AllANTIC 

Angit St9n1; 
8 51il.'('CMG 

Roscoe Da&h 
I.IMI l~US(: lllE '20Nt A lh'T[llSCOR: 

Berteil 
eJ Ci\i'ITDl 

Red Cafe Fealvring Fabolous 
i!) SHMEDO'III,,' rtom1Ic1 8A!I aov 

IT'S IN THE MORN IN Robln Thicke Fealuring Snoop Oogg 
T RILEYllllCK.E lHICKE.,1 RIL£V.C C BROIi DUS JR ,J.M"-THlS 0 Sli\.'I T>'l~~ lh'TUISCOPf 

MV ?EO?LE (ALL OVER THE WORLD) J Mot,o 
tLJ.IOOR{ UIO()AfM~l,.IJ,KHA (J@ WJ..l;IIC[S1ARAerm'FIPR~81AAL.Rtf: S-TAAREh?[:tlflllll&tm 

DAZE Ja•Bar Featrulng Sovlja Boy Tell'em 
9.0019,SI.F'EFa;:f"() MATTH~/S.Cb!'IO'I.W,O't.1/tl,JAIJCKUI e s.oo ~EYGA>.ISl,NM:ASALU(ll ;tl'llhl~'RS 

EM?IRE STATE OF MINO (?ART II) BROKEN DOWN Arlcla Koys 
i\ SMUX,i\ Kt'VS (A KfYS.S C.CARWI J.Sf'WEll•UUPtC,A.Ml.1-!HE.9 KMS..S 1108¥• SON @ 1.18K 4.AU& 

BACK TO THE CRIB Juolz Sanlan.a Featuring Chris B,own 
POWIJ OA IXI~ l\,.Ji\.\l.!$.JWfiES.£ [)FI\N,C.811.0'A~) & OIPL-0',IAfS.OEF .AM,iDJ1.1$ 

GET IT ALL Soan Garrett Featuring Nickl Mlnal 
S..G,IIRRITT,[ 'NILUllt~S, (S.GAA;imLWl.1.LUlS/ €) BIT I Ptl.Jl(O IT 

SEX ROOM Ludac,ls Featuring Trey Songz 
KANN lC,9;!JOG[ S. tM\•[RSotJ,T.SCAL[U TAV!.OR.X.JDh.~S.-3N) ® OTP orr lAM 'tJJI.IG 

ADDICTED Sl1que 
$.XlU( U.!.11.MS G0 GRll.l[i) OUT 

IF TONIGHT IS MY LAST Laura lzibor 
8:iUAt.UOSfl LGEo.l) @ AnAPITIC 

TURN ME AWAY (GET MUNNY) Eryl(llh Badu 
E.IWlU \E.BAOU.IUVfRS.S.ST>IPU!I..J.BECfORD. JR.I $ C~TRDL fR(AQ"iJNNERSIIL r,oTO'MHJMRQ 

ON FIRE Lil Wciyne 
C(IQL l OR.:: G.l.l(joj!ODER.P:eElL(ITTtj e CASH MONfY ;JNtvERSAL r.oTOWN.IJMRG 

THE LEAK lir Twist Fealuring Lil Wayne 
NIH LISlEO /3.Ci\'llERI TM.£(1\'EII SOLD1£11:SIWJUt.~ MD-IIE'I' 

I FEEL GOOD Mary J. Blige 
SUtR8i\l E,N£-YO !5 SWTH,IA S ERlltSEN l E HERMi\.'<Sft.J f!) IMli'IIAR.tH-GWi:~ I~ ti~SCOPt 

(HAHA} SLOW DOWN Fal Joe Fealuring Jeezy 
S Df\'lllE (J A tAMlEG~Ni'I J W JENl-;1115,8 ROMEOI Tl:RROM SOUAO £ 1 

HIGHER THAN THIS Ledisi 
.,_ ____ ,. 1,9."V JJIM,ll!lA'IS.L'r'DUIIB,Jlli'ROt-.1 (JSW!IIA!Slll l.S.t.E'WSLVOUt,13,J Q,V.RGHTl (!J ~t:R~E fO'IEGA.STVE:R\'{: 
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DON'T CRY FOR MAXWELL 
Maxwell becomes the firs1 m ale artist lo land three conseculive No. ls o n the 

Adu lt R&B chart as "Fistful of Tears• rises 2-1. It's the singer's fi fth career 

leader and the thi rd No. 1 from "Bl.ACKsum mer'snight.." The set's p revious 

chart-toppers were "Pretty Wing1' (12 weeks at No. I ) and "Bad Hab its" (nine). 

MaX\"-'ell ties Musiq Sol.lk hild for second place for the m ost chart.toppers 

among males; Brian McKnight and Ulther Va.ndross are tied for first with six 

each. Alicia Keys leads all artists on the chart with e ight No. ls and is the first 

to earn three ;1:raight chart-toppers a t Ad, J t R&B-a feat she's m anaged twice. - Raphael George 

Go to www.billboard.biz for complete chart data I 51 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net

If .I CHRISTIAN· SONGS'• 

ii !Iii! ARTIST II. mu IM?Rl~"l & NUIHER 01STlllBl;ffiG :..Allf. 

8 IITOBYMAC 
T(IIIGlff rQRH.:iowr 83/1 W I CMG " 0 

AMY GRANT ll IPOIRNTl(IOl.fll~lll~JP."4l;a;){l,10l 

2 32 SKILLET • 1,WN<i. MY.NT t.O'R\.N(it: 2!-54 fflQ,CU,"T-MEGRAV 

5 20 ,;:;~N-~~~~~JlllJ·t.imm.6T:fJ!!f . 0 UllmlS RW SPMIRO'W FMI CM6 

GET BACK UP 13 1 THE CANADIAN TENORS • T09YMAC 1ORiJROll'l'HII CMG ' 
28 SAFE 3 s 0 Pllll WlCKIUihll FUT. IMT hlll.UJIO l._0 

32 UNTIL THE WHOLE WORLD HEARS • '1 C.UJlll6 CfllOWM$3EACH SllUT RWhlON ?LG 

SOMETHING BEAUTIFUL 0 IIMDT09AfffllE ol.TL,IJm~ W0.~0,CUIB 

! 1 ····· ... 3 

• ' .. . 
. I 

· I 

11 
BEFORE THE MORNING • J(J$ffWII..SON Sl>AJIIIOYI' El.II CMG 

9 

CITY ON OUR KNEES CD Tl)BYMIIC IOllffRONl lMI CMG 

13 HEALING HAND OF GOD 11 JEREMY CAMI' 9ECITOOTH ,!, NAil au,u TltQFtil OLD S~,Of 10ft1G rx 

HOLD MY HEART FRANCESCA BATTISTELLI 12 TUffll 1\1/fNU( IIOflTII ~EUNll!o.ll ?LG arr PAPt:A 11ta.1tt mwem i.srJte. 'IIO(ID•C~R8 

I 
11 I . ·I 

28 LET THE WATERS RISE PASSION 
PASilOll:Nol,'.uIIIHiGSfCSfff'S,Sl'l',,;IR0,','1'11!-fMl(;\iG 

13 

KUTLESS 
ITtt WULBEC717'UltC.WG 

14 

28 DAVID CROWDER BAND 
CIIJROI MUSIC Sl)(SlVS S?AAROW 6!,15 £1,D Co\13 [ 1s) 

32 NEEDTOBREATHE 
n m OOTSIDUS ATtAtl'ltC S19i'01" 'WCIRIH:Ult9 

111 16 

SANCTUS REAL 
FUlrlO PIECES OF A RUl KWT SP.I.RR~'A' 11506 HII CMG 

17 
: ii • • 

BEAUTIFUL, BEAUTIFUL CD 20 POINT OF GRACE 
,,Ut11G£$CA IU.TT1SlEUJ FEMl~NT •1,•~0•Cl.r-l~ NO CKHGllf' US \li'ORD·C.JR6 887924 

18 . 
!3 CAN ANYBODY HEAR ME CD 24 52 MERCYME 

M!RllHTil ANDREWS WOAD•CL=lll 101110 41128'PRO\'l~llt•lh'tlGRITY 

G ! I 19 WALK ON THE WATER C 2l 21 SWITCHFOOT 
IAITT IICOU S:tAAAO'A' nll (:MG u111UE~A'!!Ui1U11mntl:Hllt\m,&1ru:;® 

[10 

] 
ll1 !9 u YOUR HANDS ll1 16 • DEMON HUNTER 

JJ IIRWt STONE WLE mE WORLD Ii A THOAII SJUOSTAJE 5.:V.'£1.tl O'~li 

e 23 ,. SAVE A PLACE FOR ME .. • FIREFLIGHT 
MATJIIIWWUT SPMROW 00 C,\I~ RlftTtQ6E\littOYiWTfll:''811(939~t8ff.t,.i((RIIV 

I 
G'i 22 13 LOVE NEVER FAILS 25 13 VCfl!IDHl.&HJU.clEOU::l~C41CKESl?A ilTTEWLE 9'.:iui 

I IWIOOlf IIEAnt rAONO\IDOE'ilEUNll)" PlG NEA\'EIISOIIG \lf.R'JON t,-~FtW::lf Clt'.J~ S03::,}2'i, 

9 ,. 13 MORE LIKE FALLING IN LOVE 23 24 SIDEWALK PROPHETS 
JASOIII iiflAY CENTRICITT 1MQl' SIMPt..£TFIIJTII$ Fm,'FPII Ae:t'90tl'l/.0N:l.(:IJM 

G 25 OUR GOO !! 76 MARY MARY 
CtlRIS TOMLIN 9XS1EPS'Si'AMO'A' Hll CMG fltl:IXMllM!IJX>i111-~Wll3,,u.$'~t(!f.H1~$ 

e LOVE HAS COME BRITT NICOLE 26 1 MAIIIC SCNUlU WOR~CUilB 27 3' ntE l.(IST Gtf FOlllCI $?.IIRRO'N :t3U nil U IS 

G LIVE LIKE WE'RE DYING STEVEN CURTIS CHAPMAN 11 22 ICRIU,WN 19J .. ! !Hi 28 21 8tliU1'¥ Will run SP,.MO'A' MH, H II lt 

e ,. 4 HEALJNG BEGINS 
SI Si PHILLIPS, CRAIG & DEAN 

rum, Al/fNLa: IIOIITII REUMOll, l'LG fUltUSS INO 4504, llf:IO\IIOEPIT-lfH[(lRfTY 

BEAUTIFUL HISTORY 
•i FEE 

l'Wltlil C\lA8 IIOPE fm:ING mo &U7 llf:IO\IIODIT-INT(GltllY -= MY HELP COMES FROM THE LORD ·~ GUY PENROD i!I 
THE h\USflJIII R~C100TH 4 ~All IRUTII! OtlP' StR\•A.IIJ &AfTlt[!I. 81:62 (Ml CMG 

POWER OF YOUR NAME MICHAEL W. SMITH 
~ 75 UIICOUI &A~$1DI Ftlil. llAFILIHE UCllf:CII iUFGRITV ANfWIWW.WliHRBJ);OOl-01.MflR:'Ali)OO.filmAITV 

YOURS TO TAKE « 17 PHIL WICKHAM ll 
Jlh\lll'IIIUDlfAMlllP.-Of> l!Olffll l EAJnH tlO 39GJ.p,,:mVIJENT•INTEGRITV 

YOU'RE THE ONE 
8 

MATT MAHER • ., 
Cll,-1S,UIO@NRAO\'SR M.M AGI\I" ESSEt.'lL.'iL 109':&PACNID6.lfT-fflElilUfY 

0 BLINK JEREMY CAMP 39 66 IIEVIW:ESSENJIALPI..S. Sf'OJ(JhQl.OOOER f!Ullf~Ef_F«I JJAI ~ • STAND FOR YOU 60 KARI JOBE 36 JOMlfV DIAZ lhl KAIIIJOSE 1),1{&,~ITY 455" l'ROVIOEII T-IWT£6R11Y 
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NEW ARTISTS REACH THE TOP 
Venezuela n reggaet6n duo Ch ino & Nacho reach the summ it of 
Latin Rhyth m Afrplay with their debut single , "Mi Nin a Bon ita," 
stepping 2• 1. They're the first new act to reach No. 1 on the chart 
since Baby Boy did so with "Ya No I.lores" in the Aug. 2, 2008. 
issue. On Tropical Airplay, }'Martin rises 3-1 with debut single 
"Jntentalo," mak ing him the fi rst chart-toppin g new artist since 
Makano ruled with "Te Amo" in the May l3 . 2009, issue. 

- Raul y Ramirez 
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RECORD COMPANIES: Razor & Tie Entertainment names 
Jason Consoli seniof director of media and artist relations. He 
was director of publicity at marketing firm the MuseBox. 

EMI Records Nashville appoints Chuck Swaney director 

of promotion for the Midwest and Southwest, Trudie Daniell 
director of promotion for the Southeast and Ron Bradley 
director of promotion for the West Coast. Swaney was pro
motion executive at Bigger Picture Entertainment, Daniell 
was director of promotion for the Southeast and Southwest 

at 9 North Records, and Bradley was president at R. Bradley 
Altist & Project Development. 

PUBLISHI NG: ASCAP's newly opened regional office in 
Nashville names Le Ann Phelan senior c.reative director. She 
was a writer producer/manager at 19 Entertainment. 

DIGITAL: The Orchard appoints Prashant Bahadur GM, 
Josh Builder VP of product development operations and 

Jaclyn Ranere VP of digital marketing. Bahadur was VP 

of re tail market ing, Builder was senior director of opera
tions, and Ranere was director of interactive marketing 
and communications. 

MANAGEMENT: Rich Cohen becomes the third partner at 
Foundations Artist Management. He was founder/owner of 

Team 8 Management. 

ReLATED FleLDS: The Country Music Hall of Fame and 
Museum in Nashville names Pamela Johnson VP of devel· 
opment. She was director of university marketing/special 
initiatives at Nashville's Belmont Unlversity. 

Firehouse Recording Studios, a d ivision of DMI Music & 

Media Solutions, names David Dubow managing director. 
He served in the same role at Signet Studios (formerly Mo
town Hitsville West). 

-Edited by Mitchell Peters 

STING, JOHN LEGEND TAPPED FOR EARTH 
DAY RALLY 
T he Ear th Day Network has tapped Sting, /ohn Legend , the 
Roots. Bob Weir. Mavis Staples. Fall O ut Boy's Patrick 
Stum p, Passion Pit, Q-Tip, Booker T. and others to perform 
at a n upcoming rally in Washington, D.C.. that will call on 
Congress to pass environmenta lly friendly b ills in 2010. 

The April 25 Climate Rally on the National Mall will also 

include appearances by the Rev. Jesse Jackson. film direc
tor James Cameron . Olympic gold m edalist Billy Demong 
and author Margaret Atwood. In addition to live mu sic. the 
day will feature s peeches and eco-village exhibits. 

Earth Day Networ k p resident Kathleen Roger s says the 
artists w ho've been chosen to perform at the rally have all 
dr monstrated a commitment to promoting en\l'ironn1cnta.l 
causes. "They all m ay have their own angle. but they're all 
on the right page . . . when il comes to climate change and 
what we have to do to soh·e it," she says. 

The music aspect of the rally is being produced in asso• 
ciation wi th the Green Apple Festival, wh ich is led by exec• 
utive producer Peter Shapiro. The r a lly w ill commemorare 
the 40th anniversary of Earth Day and cou ld d raw up to 
300.000 people . according to Rogers. 

More info about the rally and events leading up to it can 
be fou nd at Earth Day.org. -Mite/tel/ Peters 

Comedian Cho~a 
Pierce celebrated thfl 
plat1nurn cett1t1cat10n of l)et 
CD/DVD "Stlly1n' Al1v~" at 
Sony's Nashv1lt,e offi<:es 1n March. 
Her new DVD, "Old I Say That Out 
loud?," arriv~ Apnl 6 o n No 
Wh1nrng Produc:tmns. From left: 
fuse1c Marketing VP Rick Altl:r:er, 
Provident d rrPc:tor of s.=.ile,; for nauon(II 
aa::mmts Larry Smith and VP of bu sine>!.S 
atta1rs Scott Knight, PI-P.rr..,e_ Provtd~nt 
~ales and marketing VP Randy Davis 
and senior d.,.ector of nahon;;il acci;::,unt!'i. 
Bob Rush an<J ruseic Marketing VP 
Kent Songer ~HUTU DAV1D "-1.nzcr, 

Madison SQuare Garden Entertainme-nt 
and Coca-Cola are commemorating the,r 100-year 

matketing partnership ~ entenng a new deal that makes Coca
Cola the exclusive distributor for nonalcohohc beverages at MSG E's 

New Y<>rk ven~s. On March 23, Coca-Cola and MSGE executives, as well as 
celeb11t1es who hav~ p,ev1ousfy appei!,~ at Mllld1son Squa,e Garden, bttended the 

c:eleblatton party at the venue. F,orn lefl MSGE president Jay Mardano. Fuse host T~. 
MSG Network host Al Ttautwlg, fOfmet world chi1mpt0n boxer Emil• Griffith, Rcidio C,tv Rock:ette 

Kristin Jantzlo, MSG president/CEO Hank J, Ratner. former New YOfk Knttks point guard Walt 
"Clyden Fra.zier, Coca.Colli North Amenca chioef marketing off,cer Boa Petet:. Radio C{ty Roc:kette 

Oan~lle Kimmins, MSG Sports pr-e-o;ide-nt Scott O'Neil, forrne-r Ne-w York Rangl;'r<; left w ing Adam Graves 
MSC, Mf>d1a prf>o;ldent M ike Bair, formf>r CCNY ('.Ollo>gP. ba~k,;,tbatl star Floyd Layne WP!>tminstH 1<P.nnet CJub 

drrf>ctor of commumc;!tlOn!'. David Frei ;md 2006 WKC BPst in Show r.hamp,on Rufus. PHO'"O ~F;\fC,O, TAYU')Rf!<SC,PHOT()S 

SIXX:A.M. CUES UP SECOND ALBUM 
Although fans may prefer NikkiSixx to 

work with MOtley CrOe more than any 

other musica I outfit, they certainly took 
a shine to Sixx:A.M., his band w ith James 
Michael and OJ Ashba. The trio's com
panion album to Sixx•s 2007 memoir, 
11The Heroin Diaries." sold more than 

300,000 copies, accord ing to Nielsen 
SoundScan, and the song "Life Is Beau
tiful" was a rock radio hit. 

And Sixx promises there's more 
where that came from. 

"We've got a lot of songs," Sixx says, 

" and we're in the final home stretch of 
buttoning all those songs up. It 's defi

nitely going to be this year-or in a per
fect world, It will be this year. I don't 
want to jinx it" 

The new album will be another con
cept piece, but Sixx isn't revealing the 
storyline yet. "As a lyricist, I'm really try

ing to raise my level of quality," Sixx 
says. "Being able to say something lyri
cally, to say something that will do more 

than Just be words, Is really hard. lt1s 
easy to do when you're writing a chap~ 
ter of a book or writing poetry, but it's 
really hard to do when you're confined 

to a melody line." 
Sixx- who's also working on another 

book and just started a syndicated radio 
show called "Sixx Sense" - knows that 
"The Heroin D iaries" puts a b it of pres

sure on Sixx:A.M., but he's doing his best 
to put It aside. 

"There are expectations, but you 

have to Ignore them,'' he says. "Sixx:AM. 
is a passion project. I think when you 

do t hings like that and put your heart 
Int o them and do your best and 

don't necessarily put them on a mar

keting grid, that's when t hings turn 
out the best." 
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SESAC held rts $ixth annual Jazz Awatds uncheon M3reh 29 at New York's Red Eye Grill to 
honor tfl9 top 10 albums of 2009 by its affiliated JaZZ co,nposers. The ~t aclmowtedged t 
S.OCC@SS of such altlums. iu \IIJ111v lye,•s ~Histonc1ty· clnd Stolon Harris' "Urbanus." From !@If 
SeiAC member of ~ offi-ce, o r the chalrm.11n Freddi• Gershon, ly@r. H.lrris. SESAC VP of wnter/ 
pubksher rel&tlons Llndl'.'I Lorenc• Crlt•III and se i VP o f w r1t!-r/pubhsh~ rNl mns Trevor G.11• 

Tl\e Amenc.l!!ln Mus,c 
Awards, the Country Musk: 
Assn.. the Ac::.xlemy of Country 
MtisJc a nd the Retordlllg 
Ac-~emy united to laud Taylor 
Swift's "Feal"IP!'.."i" as the most•aw;vckd 
iilbt..Jm in country mlJ"'iK'. h1:c.tory March 17 
at M~g1anc:>'s Little lt-<l!y in Nasl"Mlle. 
~fearless• has won the Grammy Awards tOf 
albt.Jm and CQUfltry album ot the year, as well 
as album of the ye.ar titles from the AMA:;. the 
CMA .zmd the ACM From left ACM chairman 
John Grady. CMA chattman Steve Moor• 
R~1ng Academy Sooth re,g101\al d1,octor 
Sus.an Stewart. Swift, AMAS producer Larry 
Kleln, Stg M,:1ch1ne VP of sales, marketing and 
tnterac.lM? KeUy Rich af'd pt"es.tdent/CE:O Scott 
Borchetta.. "1-IOTO; l<Rl5lA LEE,'\(FilSTA. L£E PHOTOGRA.P..rY 

When rock <1ct Bon 
Jovt p l;,yol;"d Los Angelpc;· 

Stnp!es CPntf:", March 4 on 
it.. C[rcle tour, c;tnffe-r!"o p-esent 

ed the band w ith a p laiQi.Je 1n 
honor o f its fourtti. sotd-out show at 
the vet"loe. rrom lefr Staples Center 

VP of events and booking Chriity 
castmo Butcher and !.enlor VP/GM Loo 

Zeidman, AEG Live tour d1re-c-to r Gord 
Berg drummer Tlco Torres. AEG 

p resident/CEO Tim Lolwoke. Jon Bon Jovl 
AEG Live prestdent/CE:O Randy Philllps. 

gwtarn>t Richie Sillmbora, AEG Live semor VP 
of tounng Doug Clouse, Cre;;1tivP Art1~t '> 

Agency managing p<'!rtnPr/hend of music Rob 
Light, keyboardist David B ,yan, Bon Jov, man 

aga/Ve,c:tor ManagPment c;:o-fouOCer/partnPr 
Jack Rovner ;md Bon J.ov1 manager Paul 

Kor:zlllu5 ~-..oro C(M.ATCSY OF STA~1,{S ((NTC_;,, 
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lN ASSOCIATION W lTH 

ll~iMMtl 
APRIL 26-29, 2010 • CONRAD SAN JUAN • CONDADO PLAZA 

Take part in t he biggest and best celebration of Latin Music uniting power players from around the globe including: artists, agents, producers, 
promoters, record label executives, publicists, brand marketing executives, managers, media, digital music executives, and many more!! 

MARC ANTHONY 

Informative Panel Sessions 

Networking Events 

Artist Showcases 

The Billboard Bash 
Featur ing performances by 

Billboard Latin Music Award finalists 

THE GRAND FINALE ... 
The Billboard Latin Music Awards 

Honoring t he biggest and 
brightest stars in the industry 

Produced & Broadcast Live by ,. 
and ... 

The Official Awards Show After-Party 

AVENTURA VICTOR MANUELLE 

LISTENING PARTY WITH: 

DADDY YANKEE 
Hear His New A lbum "Mundial" 
Before It's Released 

WfPiffiiN " RETURNS THE LOVE" 

WYCLEF JEAN & 

KEYNOTE Q&A: 
JESUS LOPEZ 
Chairman/ CEO 
Universal Music Latin 
America/ Iberian Peninsula 

JEFF HERRERA, VP, WESTERN UNION 
SPECIAL ANNOUNCEMENT 

A.B. QUINTANILLA 
/ 

OMAR ALFANNO 

,1, 
A LEX CUBA DYLAND & LENNY 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net
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YOUR PROFESSIONAL NETWORK JUST GOT LOUDER. 
GRAMMY365 IS THE NEW INTERACTIVE HUB FOR THE RECORDING ACADEMY• - BRINGING ALL CHAPTERS ANO MEMBERS TOGETHER 

IN ONE PLACE 24/7, 365 DAYS A YEAR. STREAM VIDEO AND AUDIO FROM ACADEMY EVENTS NATIONWIDE, AND EXPAND YOUR REACH 

BY POSTING YOUR OWN AUDIO, VIDEO, COMMENTS, SLOGS, AND MORE. GRAMMY365 IS THE COMPLETE SOCIAL NETWORKING 

SITE FOR MUSIC PROFESSIONALS. COME IN ANO PLAY WITH THOUSANDS OF OTHERS WHO SHARE YOUR PASSION. AMP UP YOUR 

CAREER. JOIN THE RECORDING ACADEMY AND CONNECT TODAY. 

GRAMMY 9b5 S½ 

ALL MEMBERS. ALL MEDIA . 

http://www.journal-plaza.net
http://freedowns.net/

