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SOMETHING 
STRANGE AND 
WONDERFUL 
HAS JUST 
ARRIVED. 
Meet HELOC, the strangely wonderful Home Equity Line 
of Credit from First Entertainment Credit Union. No, it's 

not some high-tech dreom of the future or o wi ld creation 

from another planet. HELOC is here for you today - with 

real honest-to-goodness cash, up to $500,000 to help you 

now, when you need it most! 

When you're a member, applying for HELOC is simple too 

- plus you pay no points, no application or processing 
fees, and no appraisal fee or closing costs! You may 

even enjoy a nice tax break: 

There's a HELOC for You! 

If you're reading this, chances ore you're eligible to 

join. Visit firstent.org/ HELOC to apply today or coll 

888.800.3328 . 

... _ ---- FIRST ENTERTAINMENT 
CREDIT UNION 

An Alternative Way to Bank~ 
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EDIJORIALSJ,.COMMENTARY I LETTERS 

Don't Tread On Me 
Court Ruling Puts Net Neutrality In Limbo
And That's Bad For The Music Business 

BY GIGI B. SOHN 

T he U.S. Court of Appeals for the Dis
tr ict of Columbia Circuit recently issued 
a ruling that should scare the daylights 
out of anyone in the musk ind us try. 

If you aren't scared, then )'Ou aren't 
paying attention. 

On its surface, the April 6 ruling was 
on a technical matter- w hether the FCC 
bad the legal authority to enforce its 
open Internet principles under certain 

sections of U.S. teleco mmunications 
law, The FCC found cable giant Com
cast h ad violated the principles when it 

slowed down the traffic from users of a 
particular Internet service. Comcast took 
the FCC to court. arguing that the agency 
had exceeded its authority. and the court 
unanimously agreed. 

The principal result of the decision is 
that the FCC"s authority to make certain 

t hat the Internet remains open and free 
of discrimination has been put into legal 
limbo. That r esult is bad for musicians 

and the music indus1ry. 
Like it o r not, the: future of the music 

b usiness depends on the Internet. This 
fact of life applies to the biggest labels 
and the s mallest garage bands. In order 

to get music out to fans, i t •will have to 
go online. Distribution of all forms of 

digital en terrainrnent- including music 
and video-is migrating to the Web, The 
key question is: \Vho will have control 
over distribution? 

This is wberr the court delision and 
t he concept of a free, open an d nondis
criminatory Internet-aka net neu tTal
i ty- comes in. Absent net neutrali ty, 
control O\'er distribution passes from 
the content creators. and owners to In
ternet service providers (ISPs ) like 

phone and cable companies. 
Here's how the Future of Music Coali

t ion describes the need fornet neu tral
ity: "'Imagine logging on to your favorite 
band's Web s ite, only to have it take for 
e\•er to load on you r computer because 
they co,Jdn"t afford (or didn' t want) to 
pay a toll lo powerful Internet service 
providers . All artists deserve the righ t 
to use the Inte rnet to cu1tivate listeners . 
and fans deserve to make their own 
choices of how and where to access le
g itimate content. That's why net neu 
t ral ity mus:t be preserved.• 

In the d ire scenario that the coalition 

describes , the winners are the !Si's and 
th£• companies that get the favored deals. 
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llavingISPs 
filter everyone's 
Internet. traffic 
for copyrighted 

f'ontf'nt is a 
violation of' 

privacy- ifs like 
searching without 

a warrant. 

• • 
The losers are everyone else-the labels 
and musicians that arc condemned to 
th e slow lan e because they can't, o r 
won't, pay protection money to the ISPs. 

It's in e\•eryone's best interest to have 
a free a nd open Internet. The FCC 
needs the power to protect freedom on
line, and the court decision h inders that 

effort and puts the unhindered d istri
bution of m u sic at r isk. Unfortunately, 
some in the enter tain m en t industry 
want to muddy th e ne t neutrality wa
te rs by trying t o in fuse the idea of a 
nond iscriminatory Internet with copy
righ t protections. 

Let' s be clear a bout this. Advocacy 
group Public Knowledge and our allies 

do not favor stealing content. We want 
art ists to be paid. However. there are 
some realities rha t need to be r ecog
nized, First and foremost. it's not the 
job of the FCC to en force copyright law. 
The methods being proposed by some 
to ha\·e the FCC enforce copyright arc 
har m ful, w,,n't work, are possibly ille

gal and will further al ienate music fans, 
Having I S Ps filte r everyone's Inter

net traffic for copyrighted content is a 
violation of privaq,-it's like searching 

withou t aw.arrant. Even if such a search 
uncovers copyrighted data, the law al
lows for legal, unauthor ized use of 

copyrighted material. It' s called • fair 
use,· No fil1cring program will be able 
to te ll whet her a clip of a. song is being 
used as part of a music review or is an 
illegal use. 

T he penalties the industry wa n ts to 
exact for supposed illegal use are dra

con ian. On the basis of three (or some 
other number) accusations of infringe
me nt, the i ndustry wants consumers 

thrown offline. No one is required to 
prove anylhing in court-accu sations 
would be sufficie nt. In Amer ica, we're 
innocent until proven g uilty through 
legal d u e process. So-called "three 

strikes• anti-piracy approaches viola te 
those precepts and aren't necessary. We 

have a legal framewo,k for dealing with 
online copy right. It's the Digital Millen
nium Copyright Act, which provides for 
not ices o f possible lnfringem e nt and 
takedowns -Of infringing mate.rial . 

The In ternet ha.."> blown a part existing 
business models for the recording in
dustry. But al the same tim e , it has en
abled the creation of more music (and 
video) bymorc peop1ean<l morcwaysto 
d istribute their material. New opportu• 

nities are being created for everyone, but 
it will require an open, tontent- ncu tral 
Internet to make that vision a reality and 
allow everyone to benefit. 

Gigi 8, Sohn is co{ounder/presidenl of 
Public Knowledge, a P"blic interest 
advocacy group in \Va,hington. D.C., 
focused on digital consumer rights. 
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LA'fEST 

NEWS 
FROM 

>>>VALUE OF 
A 'FAN' ON 
SOCIAL 
MEDIA: $3.60 
Brands have rushed 
to Facebook to build 
fan bases, but the 
nagging question 
has been: What is 
their monetary 
value? Social-media 
specialist Vitrue, 
which aids brands In 
building their 
customer bases on 
social networks, has 
determined that, on 
average, a fan base 
of 1 million 
translates into at 
least $3.6 million in 
equivalent media in 
a year's time. The 
company's findings 
are based on 
impressions 
generated In the 
Facebook news 
feed. 

>>>SMULE 
UNVEILS 
'GLEE' APP 
I Phone app 
developer Smule is 
following up its 
best-sell ing "I Am T-
Pain" app with 
another music-
focused title, this 
time for TV show 
"Glee." Created In 
conjunction with 
Fox Digital 
Entertainment, the 
app allows users to 
sing along with the 
cast to select songs 
featured on the 
show. Other features 
Include pitch-
correction 
technology and 
social elements. The 
app is available for 
the !Phone, IPod 
Touch and I Pad. It 
costs $3. 

>>>WATERS 
TO TOUR 
'THE WALL' 
Roger Waters is 
taking Pink Floyd's 
1980 album "The 
Wall" on the road 
this fal l for a 36· 
date North 
American tour 
starting Sept. 15 in 
Toronto and 
wrapping Dec. 13 In 
Anaheim, Calif. The 
show will feature a 
24O-foot-wlde and 
35-foot-tall wall 
constructed and 
subsequently torn 
down during the 
concerts. 

SOClALIZING TIX 
MySpace Music launches 

new events platronn 

TWO HIGHWAYS 
Concord buys roots 
music label Rounder 

IB•Jlldlstl 8Y TOM ROLAND .:.nd WADE JESSEN I 

COAST TO COAST 
More Canada promoters 

vie for national tours 

ACOUSTIC SOUL 
Banda acts hit big on 
Hot Latin Songs chart 

GOT GAME 
Kevin Liles talks about 

1Det Jam Rapstar' 

COUNTRY CROSSROADS 
While Sony Nashville Closes The Joe Galante Era, Disney Shutters Lyric Street 

Two of Nashville's m ost prominent la
bels made major changes this week that 
promise to remake the corporate land
scape on Music Row. 

Music publishing veteran Gary Over
ton is assuming the helm of Sony Music 
Nashville afler Joe Galante announced 
he's stepping down as chairman of the 
la bel group. On the s ame day tha l 
Galante announced his departure, Dis
ney Music Group said it planned to shut
ter Lyric Street Records and immediately 
let go president Randy Goodman, 
a former Galante protege. 

Nashville May 17. comes 
A lot of t hings different: Outgoing So ny 

Overton, who starts hisf 
new role as CEO of Sony 

from EM I Music Publish- ... ....__. ... 
t<lashvllle chairman JOE GALANTE 

(above left) and Incoming CEO GARY 
OVERTON (above right); Inset: Sony 

Nashville stars CARRIE UNDERWOOD 
ing Nashville, which he -., 
has headed since 1995, . ~ • 
most recently as executive ( ' 
VP/GM. As a publishing vet-
eran, he's an unconve ntional 
choice for the top job. but his wide-rang
ing experience indudes time spent as 
Alan Jackson's manager and A&R direc
tor at BNA, now parl of Sony. 

"I thin k [Ga ryJ will really know a 

song," says Dale Mor ris , manager of 
BNA superstar Kenny Chesney. "And 
thafsa good feeling when you finish an 
album and you get ready to take it in for 
them to hear." 

Overton atrives at a potent ially diffi
cult moment of transition for Sony's 
Nashville operations . While the label 
group's fou.r imprints operate under 
shared label servicts, its radio promo
tion departments remain fully staffed 
with VP, national and regional employ
ees. Industry observers speculate that a 
significant restmcturing of the imprints 
and staffs is being planned O\•crt:onand 
Galante declined requests forinteniews, 

Sony Music Nashville's year-to-date 
marke t s hare of U.S. coun try album 
sales, including catalog ti tles, stands at 
22.1%,down slightly from l2.9% a year 

and KENN Y CHESNEY. 

earlier, according to 
Nielsen SoundScan. For fulJ. 

year 2009, the label group's market 
share totaled 25.0%, up from 21.8% in 

the prior year, according to Sound Scan. 
(The n umbers include 2009 catalog 
album sales tl1at Sony credited to a dif
ferent division.) 

Galante had been a fixture at RCA and 
Sony for nearly four decades, becoming 
presidenl of RCA Nashville in 1982. 
Upon his appointment, Galante was 
charged 'Arith transfom1ing an aging ros
ter of stars into a more contemporary 
and profitable stable that came to in
clude Alabama, lhe Judds. Clint Black, 
K.T. Oslin and Keilh Whitley. Under his 
leadership, RCA artists dominated the 
country char ts throughout the '80s, and 
Galante went on to play a key role in the 
developme1Hof country music into the 
highly commercial genre it became dur
ing the '90s. 

Apart from a roughly four-year sti111 
in th e early '90s heading the label's pop 
dh•ision in New York, Galante contin
ued to head RCA's operations in Music 

City through a series of 
m ergers that created the cur• 
rent Sony Nas hville structure, 
which includes lhe RCA, Columbia, 
Arista Nashville and BNA im pr ints, as 
well as a Christian music division, Prov
ident Music Group. Galante was an 
or ig in a l investor in RNA , which 
launched in 1991. 

Country music sales have recently en• 
joyed a revival of sorts. lhanks to such 
crossover stars a.s Lady Antebcllum and 
Taylor Swift and other hitmakers like 
Zac Brown Band, Keith Urban and 
Sony's Chesney. Carrie Underwood an d 
Brad Paisley. Country album sales in the 
United States totaled 10.4millionunits 
in the quarter ending April 4, up 13. 1 % 
from the corresponding period a year 
earlier, according to SoundScan. 

Still, as the closing of lyric Street in
dicates. the environment remains cx
cept iona ll y d ifficult for labels. 
Goodman, who couldn't be reached for 
comment, worked a t RCA under 
Galante's tutelage d uring the ·sos, 
claim ing the Lyric Street job when Dis-

ney formed the label in 1997. 
Lyric Street's biggest success came 

with Rascal Flatts, which is working on 
an album for a September release. That 
album is the last under the band's Dis
ney contract. Sources say Disney Music 
Group di airman Bob Cavallo met with 
the band's m a.nagement in Nashville 
this week as it continues to negotiate a 
new deal. Disney hasn't yet detcrn1ined 
which of its imprints will release the 
fmalalbum. 

In addit ion to Goodman, Dis• 

ney released two members of 
the Lyric Street A& R de

pa rtment, th ree people 
from marketing and pub
licity and two radio pro
m otion executives. 

Manyoflhe r<.-maining 
employees will be phased 

o ut after the release of the 
Rascal Flatts album in the fall, 

sources say. T he promotion staff will 
continue: to work current singles by 
Bucky Covington, Kevi n Fowler, Love 
and Theft and Tyler Dickerson. The 
futures of Sarah Buxton and the Parks 
weren't clear at press time. Lyric Street 
had already ended assodations with 
She Daisy, Trent Tomlin son and Jes• 
sica Andrews. 

The Lyric Street closure conics as 
Disney's parent company revises i ts 
focus on entertainment vehicles that 
can be exploited across multiple seg
ments of its portfolio, which includes 
TV, theme parks, a movie studio and 
music publishing. 

ncivcn the changing nature of the 
music btLsiness and the more stream
lined priorities of the stttdios," Cav• 
allo said in a statement, °'we need to 

find a lternative ways to create and 
m arket new artists and their m usic 
to co nsumers ... 

Aadilional reporting by Ed Christman. 
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>>>'GLEE' PULLS 
IN ITS LARGEST 
AUDIENCE 
The return of "Glee11 on 
Fox was watched by 13.6 
m illion viewers, 
according to Nielsen
the best ratings ever for 
the series, which tallied 
9.6 million viewers 
during its initial debut 
after "American Idol" In 
May 2009. The show 
was assisted by its 
"American Idol" lead-in; 
the final half-hour of 
"Idol" was watched by 
22.5 million viewers. 
According to TVByThe 
Numbers.com, the 
ratings for "Glee" are 
the highest for any new 
series this season except 
for the post-Super Bowl 
debut of "Undercover 
Boss." 

>>>A&E, 
EXTREME TEAM 
FOR NEW SCORE 
LIBRARY 
A&E Television 
Networks and Extreme 
Music, the music unit of 
Sony/ATV Music 
Publishing, have created 
a new production library 
dubbed Scoreganics 
Production Music. The 
new venture wlll focus 
on creating a library of 
genre-focused TV 
underscores inspired by 
A&E programming. The 
catalog will be created, 
branded, marketed and 
distributed 
internationally by 
Extreme, according to a 
release. 

>>>MINOR EXITS 
'IDOL'FOR 
'TONIGHT SHOW' 
"American ldol0 band
leader/music director 
Rickey Minor is leaving 
the show after the 
current season to be
come the music director 
for "The Tonight Show 
With Jay Leno." Minor's 
on-air debut will be 
June 7. Current "Tonight 
Show" bandleader 
Kevin Eubanks 
announced earlier that 
he was stepping down 
from the job. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Ann 
Donahue, Brian Morrissey 
and Chris M. Walsh. 

.biz 
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SHOWTIME 
generate more lhan 6.500 preorders. 

'"\Ve're taking th ings ,ve've done with other artists 
on a smallerscaleandexpandedittoall artists on My• 
Space; Womack says. 

MySpace Music's New Events 
Platform Targets Ticket Sales 

When MySpacc Music went live.: in September 2008, 

the service promised to offer music fans access to not 
just on-demand s treaming music. but also concert 
tickets, merch and other amenities. 

While the merch element rema ins pending, the 
tompany has finally unveiled its ticketing strategy, al
lowing any artist on MySpace to add "buy" links to 
ticket vendors on their proftles. It's a key element of 
the much broader M yS pace Events calendar and tick
eting platform roJled out across the entire MySpace 
site that the com pa ny says is a core part of its ''Dis
cover and Be Discovered" mo tto. 

"Our goal is to be the place to create, discover and 
socialize around events," My Space director of events 
and ticketing Marcus \Vomack says. "That's not just 
concerts, but anything from birthday parties to nightlife 
to other events.'" 

There are now close to 1 million concert listings 
o n MySpace. and Womack says the new MySpa.ce 
Events platform will elevate the listings more effec~ 
tively than the site has done to date. It draws heavily 
on the features made popular byiLike, whkh the com
pany pttrchased last August. For example. when My
Space users buy a concert ticket. all their MySpacc 
friends wi ll be notified through thei r info stream. 
Also, the concert listings page for each artist on My
Space will show users which of their friends a.re al
ready planning to attend. 

Those following artists on My Space will receive: a no
tification when new concert dates are added, and the 

360 DEGREES OF BILLBOARD 

system will also recommende,,ents in members' areas. 
And most important, there's the ability to buy tick

ets. Until now, MySpace users finding tour dates on the 
site could only add the date to their MySpace calendar, 
but had to go elsewhere to get information on where to 

buy tickets. Under the newsystem,fanscandick a .. buy· 
button wherever an event is listed to purchase ticket'S 
from Live Nation and. eventually, other vendors. 

Other companies have also added a sot.ial clement 
to ticket buying. Songkick, a U.K.-based startup, is af
filiated with a bout 80 global ticket vendors, includ
ing Li\•c Nation and other primary and secondary 
ticket sellers (Billboard, March l3). And San Fran
cisco star tup Ticketfly. which hdps promoters build 
fan communi ties around ticket 
purchas ing, has sign ed up 
clients like the 9:30 Club in 
Washing-ton, D.C.: Knitting Fac
tory venues; and the Troubadour 
in West Hollywood, Calif. !Bill
board. Dec. 12, 2009). 

MySpace is betting that it cm 

be a significant.driver of ticket sales 
by making purchases easier for its 
user base. The company tested ver
sions of the new platfom1 during 
the past year with such ac1Sas Owl 
City and Blink-182, as well as fes• 

51'= 

ti,•als like Vans Warped and Rock 
the Bells. An Owl City tour page 
on MySpace, which directed users 
to a ticket presale last September 
at various ticket vendors, helped 

0 

JII 
MARC ANTHONY, LOS 
TEMERARIOS TO BE 
HONORED AT 
BILLBOARD LATIN 
MUSIC AWARDS 

MySpace hopes to benefit from the new platform 
with an added revenue stream, as the company takes 
a cut of any ticket purchased through the system. That's 
a core part of the MyS pace Music strategy. Ads alone 
can't cover its music licensing costs. so the company 
from the beginning has been determ ined to partici
pate in all elements of the music value chain. Much 
of the delay in implementing these changes stems 
from executive shakeups that removed two CEOs in 
less than a year. 

As ~"1.1ch, the real test of .\AySpace fa,ents will be how 
it's used outside the MySpace Music environment. As 
part of the upgrade. MySpace has added an "Events" 
tab to the home page, where users can go to browse 
whatever the site lists as the upcominghote,,ent. ltalso 

_;;_ It 

includes user.,;' personal eYents, 
such as their friends' birthdays . 
and incorporates sponsored 
events added by advertisers. 

Should the MySpace Events 
features compel users to make 
their MySpace calendars their 
defatLlt social calendar, as the 
company hopes, it would go a 
long way tov.1ard virally promot• 
ing upcoming concerts through 
social networks. Concert pro
moters point out that as much 
as half of their inven tOT)' regu• 
larly goes unsold, moSU)' due to 
la.ck of awareness. 

Click here: MySpace page tor 
Owl City tour w ith links: to 
buy tickets. 

TIM McGRAW TO BE 
SUPERSTAR Q&A AT 
BILLBOARD COUNTRY 
MUSIC SUMMIT 

Graw proudly remains at 
heart a country music singer. 

Latin pop superstar Marc 
Anthony and iconic Mexican 
group Los Temerarios will re

ceive Billboard's Spirit of 
Hope and Lifetime Achieve
ment Awards. respectively, 

during the Billboard Latin 
Music Awards presented by 

State Farm in association with 
T·Moblle. Telemundo will 
broadcast the show live from 

San Juan, PuertoRico,April 29. 

Spirit of Hope Award in recog
nition of his longtime dedica
t ion to philanthropic efforts, 

including his work for the Chil
dren's Health Fund, Make4 a¥ 

Wish Foundation and ING's 
Run for Something Better 
school·based fitness program. 

Last year, Anthony established 
a scholarship fund adminis¥ 
tered by the Congressional 

Hispanic Caucus Institute for 
college students in arts and 

media programs. 

winners of the Billboard Latin 
Music Awards are determined 
by the Billboard charts, the 
recipients of the Spirit of 
Hope and Lifetime Achieve
ment Awards are decided by 
an editorial committee. 

Country music star Tim Mc
Graw will be the subject of a 

superstarQ&A at the Billboard 
Country Music Summit In 

association with the Country 
Music Assn. 

McGraw will be interviewed 
by B illboard executive di

rector of content and pro

gramming for touring 
and live entertainment 
Ray Waddell. 

Beyond his many 

chart-topp ing hits, 

industry awards and 
blockbuster tours, Mc
Graw has evolved into 

• multifaceted artist 
and entrepreneur, with 
successful forays into 
acting, branding, phi

lanthropy and other 

ventures. Though never 
one to mince words 
whe n it comes to the 

music business, Mc-

The Billboard Country 
Music Summit will be held 
June 7-8 at the Hermitage 
Hotel in Nashville. The 

event will feature two days 
of panel sessions, round

table d iscussions and key
note interviews. For more 
information and to register, 
go to countrymusicsummit 

.com. 

6 I BILLBOARD I APRIL 24, 2010 

Anthony will receive the 

Los Temerarios are being 
honored with the Billboard 
Lifetime Achievement Award 
for a nearly 30-year career that 

straddles both regional 
Mexican and pop music. 
Since their f i rst album 

was released in 1983, 
Los Temerarios have had 

39 titles on Billboard's 
Top Latin A lbums chart, 
more than any other act 

in the chart's history. 
They have also topped 
the list eight times, more 

1 than any other group, 

and have hod 40 ap
pearances on Hot Latin 
Songs, Including 17 top 
10s and four No. 1s. 

While finalists and 

TheSpiritofHopeAward,es

tablished in memory of late Te
jano singer Selena, Is given to 
an artist for humanitarian work. 

Past recipients include Daddy 
Yankee, Shakira, Juan Luis Guer

ra, Mana, El General, Ricky Mar
tin, Olga Tanon, Soraya, Ricardo 
Montaner and Jua nes, 

The Lifetime Achievement 
Award is g iven to an artist or 

group with an outstanding 
artistic trajectory that has e.x· 
panded the realm and reach of 

Latin music. Past recip ients 
include Vicente Fernandez, 

Celia Cruz, Joan Sebastian, 
Marco Antonio Soils, Miguel 
Bose, Conjunto Primavera and 

Carlos Santana. 
The Billboard Latin Music 

Awards are the culmination of 

the Billboard Latin Music Con· 
ference, which will be held April 

26-28 at Conrad San Juan Con
dado Plaza Hotel. For more 
information, go to billboard 

latinconference.com. 
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l'i'I BY ANN DONAi-JUE I 

Summer 
In The City 
NBC's 'Today' Announces Its Summer Concert Series Lineup 

A slot on NBCs "Today" is one of the biggest promotional opportunities for an artist, provid .. 
ing a big sales boost for many acts. not to mention a valuable launching pad for new releases. 

The morning show ratings leader's key music platform is its annual summer con
cert series. The 2010 series Is sponsored by Toyota and will be held, as always, on 

Fridays outside the "Today" studio at Rockefeller Plaza in midtown Manhattan. 
"Today" senior producer Melissa Lonner provides behind•the-scenes insight 

into this year's star-studded lineup. 

Sting, May 14: Sting k icks off the concert series 

with a four-song, half.hoicr set. "Sting is doing 
a to ur for Live Nation and he's only going to play 
the hits," Lonn er says. "'He gives me a list of what 

he's interested io performing, and then from 
that list I'll say, 'These a re m y choices.' " 

The Script, May 21: ·we love the Script," Lon
ner says. u\Ve've had them on four times already. 
They're like family.• 

"American Id ol,, winner/runner•up 1 June 3: 
In a Thllfsday slot, the yet-to-be-determined final 
two will perform the morning after the show's 
scheduled finale on Fox. 

Justin Bieber, June 4: The tween heartthrob 
makes a re tur n visit Lo the plaza." Last year when 
we had him on, kids were slee ping outside ," 

Lonner says. 

Christina Aguilera, June 8: Aguilera is another 
artist who's performed on the show repeatedly, 

and her Tuesday "Today" appearance 

coinddes VYith the release date of new 
album "Bionic" (RCA). 

Rascal Flatts, June 11: "Acts like 
Rasca l Flatts and John Mayer. I have 

been talking to them s ince last 
November and got their dates j 
before the year's end, because I 
wanted their date on the plaza to be 
scheduled in totheirtour sc:hedule," 

Lonner says. 

James Taylor/Carole King, J une 

18: "James 'laylor and Carole King 
maynothaveasongollthecharts, but 

they're touring and t.he)'re selling out 
Madison Square Garden. Every time 

'"·e have them on, our !!.Tud io is always 
packed." Lonner says. 

Live from New York 
(ftom left): KESHA, 
STING and MAXWELL 

Maxwell, June 25: Another goal o fLonner's is 
genre d iversity, from R&B stars 1ike Maxwell to 

dance artists like KeSha. "Whal we aim for is 
to have a little bit of something for everyone," 

she says. 

Maroon 5, July 2: A hint for rockers going on 

"Today·: Don't worry about s leeping through 
that 5 a.m. sound check . .. \Ve prepar e them 

months in advance," Lonnersays with a laugh . 
.. Kings of Leo n slept i_n the green room between 

rehearsals and t.he li\•e [per formancej." 

Lady Gaga, July 9: "There are I.hose like Lady 
Gaga that I go after, knowing that she's t.he biggest 

artist in the world right now," Lonn.er says ... I 
wasn't sure i f she would do 'Today' or any TV 

show now tha t's she"s been touring and gotten 
so b ig. But she remembers us from two years 

ago when we put her on when she was a no
:\ body, so she's coming back ." 

Enrique Iglesias, July 16: Latin stars arc a con
sistent draw fo r crowds to 30 Rock. Lon ne r 

says-among lhe largest crowds ever was for 
Ricky Martin. 

John Mayer, July 23: Mayer's 'Today• appear

ance comes right in the m iddle of shows in \Van
tagh, N.Y .. and Scranton, Pa., as part ofhis Battle 
Studies tour. 

Carrie Underwood, July 30: Once an artist ap

pears on "Today," Lonn er starts getting calls from 
other NBC U niversal entj ties trying to m ake a 
connection. '"A lot of people look at our lineup 

and say, 'Hey, do you think t.hat person would be 
available for such-and-such?' "she says. 

Train, Aug, 6: "I go through Billboard magazine 
and see who is at the top of the charts and that 

helps me in deciding who we're going to go after," 
Lonncrsays. Train's ~Hcy1 Soul Sister" is No. 3on 
the Billboard Hot 100 after 28 weeks on the chart. 

Ke$ha, Aug. 13: Newcomers to the show 

get a helping hand from Lonner. "With cer
tain artists like KeSha where the)'re basically 

on their firs t album, we'll tell them what to 

play," she says. 

Keith Ur ban, A ug. 20: \Vhen it 

com ts to song choices for ,,etera.n 
performers-, "every arth,i that comes 

on the show has lo open with their 
biggest hit," Lonocrsays. "The second song 

is the artist's choice, so it's usually the cur
rent single, and the third song is anotherhil.'" 

Katy Perry, Aug, 27: Perry expects to release 
a new album this summer and timed her 

"Today" performance accordingly. ·'They made 
sure that we had a slot for them," she says. 

l!.Y:i=i!ll BY ED CHRISTMAN I 

Consolidating 
Catalogs 

tract has passed the halfway mark. And while Rounder 

w ill issue Plant's next album as Robert Plant& Band of Joy, 
sources suggest the length ,of that deal hasn't yet been de· 
termined. Managers for the two art ists couldn't be 
reached for comment by press time. 

to form Village Roadshow Entertainment, in which they retained 

about a 60% stake, with Village Roadshow Ltd. holding 40%. 
Between the t ilt toward the movie business with the VIiiage 

Roadsl1owmergerandthe2009deathofGaba,whowasthemore 
activepartner inConcord,someindustryobservershadwondered 
how long it woold be before Concord was put up for sale. 

Concord's Rounder Acquisition Merges 
Storied Titles 

Concord Music Group's acQuisition of Rounder Records is ex
pected to create a label with worldwide annual revenue exceed· 
ing $100 million. 

Both labels have their fair share of big releases. Rounder has 
upcoming albums by W illie Nelson and Robert Plant and is still 

generating steady sales of Plant's Grammy Award-winning 2007 
collaboration with Alison Krauss, "Raising Sand.11 Concord is 
about to release the Carole King/James Taylor CD/DVD "Live 
at the Troubadour" and has new albums coming from Macy Gray 

and Sergio Mendes. 

But it's their deep, rich catalogs that make the two a natural 
fit Concord and Rounder cover the gamut of American roots 
music, including jazz. folk, bluegrass, blues, zydeco, soul and all 

subgenres in between. 
Concord , a jazz label launched In 1972,acqulred Fantasy, 

which owns theStax label, for $83 million in 2004; and then in 
2005 bought classical label Telarc, accumulating a catalog 

of 10,000 titles. The Rounder deal brings in 3,000 addi

tional a lbum titles. Terms of the deal weren't disclosed. 
While the two labels have a combined U.S. year-to-date 

market share of nearly 1%, it's unclear whether Rounder will 

retain its big•name artists. Sources suggest that Krauss' con• 
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The deal also demonstrates Concord owners' renewed 

commitment to the recorded-music business. In 1998, Concord 
was acQuired by Act 111 Communications partners Norman 
Lear and Hal Gaba and private equity partner Tailwind Capi

tal from Alliance Entertainment, which sold the label as part 
of a Chapter 11 reorganization. 

In 2005, Lear, Gaba and private equity firm Clarity Partners 
acquired a 50%interest In VIiiage Roadshow Pictures Group, a film 
production studio that was part of publicly traded Aus-
tralian company Village Roadshow Ltd. Three years 

Now that I've found you: ALISON KRAUSS; Concord Mu1k 
Group's GLEN BARROS. 

But the new deal shows "all the owners are pretty commit
ted to music," Concord president / CEO Glen Barros says. The 
owners usee the opportunities out there. We are trying to be 
sensible at how we are building this company," Barros says. "In 
the deal with Rounder, we found a great fit with who we are and 

how we approach the world." 
Both labels are d istrib u ted by Universal Music Group Dis· 
tribution. While there will b e layoffs among the Rounder ad· 

ministrative and support staff, Barros reports that the 

Rounder creative and marketing staff will continue op

erating in Cambridge, Mass., where the 40-year-
old label is based, w ith co-founders Ken Irwin, Mar
ian Leighton Levy and Bill Nowlin staying on in an 

advisory capacity. 
Barros observes that the Rounder co-found ers 

are "fiercely independent and ... they realized we are 
compatible w ith their goal and would protect the legacy they 

have built for Rounder, which we have every intent ion of doing." 

While Rounder is coming off a couple of big years thanks to 
"Raising Sand," albums of deep-catalog roots music are hav~ 
ing difficulty finding shelf space at retail amid the reductions of 

SK Us at Borders and Barnes & Noble. 
Was that the reason for the sale? "That's a very good obser

vation but not the motivating factor," Rounder co--owner Leighton 
Levy says. "We like the fact that Concord Is an Independent label 
... Also, they have a history of acquiring labels and keeping 
them intact and functioning well.') 
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The Music App Summit 
Oct 5, 2010 • San Francisco 
Join Billboard and the key p layers revolutionizing mobile music 
apps for today's leading smartphone platforms to network and 
discuss new applications, ideas and technologies that w ill drive 
your business forward. 

THE EVENT FEATURES: 
Keynote Q&As with Music and Technology Power Players 

Educational and Interactive Panel Sessions 

An Exhibit Area Showcasing New, Hot Mobile Music 
Content , Services & Technology Start-Ups 

Networking Opportunit ies 

~Pl!US~ THE FIRST-EVER ... 

Billboard Music App Awards 
The only awards reception solely focused on 

mobile music applications' Categories include: 

Best Artist-Based App 
Best Music Service App 
Best Music Engagement App 
Best Music Creation App 
Best Branded App 

SUBMISSIONS OPEN NOW! 

: : : : : : _ :F~r Awc1rd oe:ta(ls a_n~ :ro: ~e~ist~r·for- f,hfi ~l)S\c: ,App :s:ur:n,rn,it; ?~~?t~::::::: 
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For Submission/Registration Questions: 
Lisa Kastner 646.654.464 3 

LKastner,dBillboard.com 

For Unique Sponsorship Opportunities: 
Matt Carena 646.654.5115 
MCaronai i"Billboard.com 
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GLOBAL 
Nl:\NS 

UNI: 
www.billboard.biz/global 

PPLINT'L 
REVENUE UP 4 0 % 
U.K. recorded-music 
licensing group 
Phonographic 
Performance Ltd. says its 
international revenue 
totaled £21.6 million 
($33.2 million) In 2009, 
surging 40% over the 
prior year. PPL enjoyed 
considerable fncome 
growth In the United 
States, the Netherlands, 
Japan and Sweden, and 
it received its initial 
share of revenue from a 
levy on recordable 
media In Sweden and 
Denmark. PPL also 
reached a deal to receive 
a share of recordable· 
media levies collected In 
Norway, as well as an 
agreement In Spain for 
rental, audiovisual 
performance rights and 
private copying 
remuneration. It 
currently has 4S deals 
across 24 countries. 

DEEZER, 
McDONALD'S 
PARTNER 
French on-demand 
streaming service 
Deezer has reached an 
agreement with 
McDonald's in France to 
provide customized 
playlists In Its 
restaurants. Each of the 
1,161 locations will be 
able to access a 
dedicated application 
streaming playlists 
designed by Deezer. It's 
the first deal by Deezer's 
new sound design 
division Soundeezer, 
which creates targeted 
sound environments for 
brands. 

AVEX SETS 
FEST LINEUP 
Japan's Avex Group 
Holdings wm launch its 
ninth annual touring 
festival a-nation Aug. 7 at 
Nlnjlnla Stadium In Ehlme 
prefecture. The tour will 
feature leading Avex pop 
artists Ayumi Hamasaki 
and Kumi Koda, as well as 
Al Otsuka, Girl Next Door, 
TRF, Do As Infinity and 
lconiq, who recorded 
previously as Ayumi Lee in 
the Korean girl group 
Sugar. Other tour stops 
Include Nagoya's Port 
Messe Outdoor Arena, 
Osaka's Nagai Stadium 
and Tokyo's Ajinomoto 
Stadium. 

Reporting by Andre 
Paine, Aymeric Pichevin 
and Rob Schwartz. 

GLOBAL BY RICHARD SMIRKE 
. ~ --

AM.ERICA 
Tastemaking Biogs Help U.K. 

MANCHESTER,England-A new wave 
of U .K. alt-rock grnups is making U.S. 
inroads without breaking at home first. 

Scotland's Frightened Rabbit, Lon
do n-based Fanfarlo a nd \Vales' Los 
Campesinos h ave recently generated 
stateside buzz while their U. K. profiles 
lag behind. Hot on their heels with U.S. 
releases and tours are other guitar ac...i.s 
l ike the Twilight Sad, Band of Skulls and 
We Were Promised Jetpacks. 

"'From the start we seemed to be off 
on the right foot over there ." Fr ight
ened Rabbit singer/songwriter Scott 
Hut.chis.on says. "America was quicker 
on the uptake." 

Hutch ison en thuses about the 
United States' greater diversity of media 

J 
--

// 

EX .,.E, 
nds Break Big In U.S. First-.,,- .......... 

outlets-from national and regional 
biogs to speciality radio--for breaking 
ah-rock acts that would be marginal
ized in Britain. 

Signed to Brighton. England-based 
indie Fat Cat Records, Frightened Rab
bit has played seven U. 'S tourS since its 
2007 debut. Its 2008second album. "The 
Midnight Organ Fight," has sold 36,000 
units in the United St:ates,according to 
Nielsen SoundScao. Follow-u p "The 
Winter of Mixed Drinks" has sold 17,000 
since its March 9 U.S. re lease, reaching 
No. 84 on the Billboard 200 and No. 7 
on Top Independent Albums. 

Los Campesinos have also enjoyed 
BiJlboa rd chart action, h itting No. 3 
on Top Heatseekers Feb. 13 while 

showing u p on the Top Independent 
Albums and Tastemakers listings with 
its second album . .,Romance Is Bo r• 
ing• (Arts & Crafts) . 

The up-and-corni ng U.K. acts 
ha"·e consistently used state• 
side press and promo tion 
partners to target influential 
biogs. Fat Cat, for exam ple, 
uses Los Angeles-based Ink 

Tank to targe t biogs like 
Chicago-based Pitchfork, an early 

backer of Frightened Rabbit. 
Ent11usiasticcoverage from influential 

sites like Stereogum and Brooklyn Vegan 
proved pivotal in boosting Fanfarlo's U.S. 
profile following its 2008 U.S. debut at 
South by Southwesl "[Biogs[ gave us an 
audience to go and play to, and that gives 
you a real tangible lifeline,· the band'sco
manager John Best says. 

Pitchfork news editor Amy Phillips 
agrees that biogs can play a key role for 
U .K. acts hoping for a U.S. breakthrough, 
pa.rticul.arly as "magazines in America 
are definitely not as influential as the NM E 
in the U.K." 

U.S. blog exposure can pay dividencls 
at home, r-at Cat owner Alex Knight adds. 
.. The U. K. industry looks to si tes like 
Pitchfork, Stereogum and Brooklyn 
Vegan .as indicators," he says. MAs soon 
as [Frightened Rabbit) started appearing 
there. it had an influence in the U.K." 

Hutchison adds.: "It's only happened 
\.'ery recently, but in London we1re now 

selling out similar-sized venues to what 
we play in New York and L.A." 

Best sa~ F-.a.n.farlo's U.S. profile i~caus• 
ing a "gradual trickle-down· effect at 
home, citing a sold-out Christmas show 
at London's 1.000.capacity ULU venue. 
Interest across Europe is also increasing, 
he says, with live dates planned for France. 
Germany and Spain later this yeat 

Still, traditional promotional routes 
remain vital in establishing a U.S. pres
ence. Best says Fanfarlo has .. toured 
America relentlessly," recently complet
ing its fourth U.S. tour ahead of a June 
10 appearance at the Bonnaroo festival. 

Boosted by a Feb. 16 appearance on 
" Late Show With David Ldtem1an, • tl1c 
band's debut set, "Reservoir" (Canvas 
Back/Atlantic) . has sold 20,000 units, 
according to SoundSca.n. 

Fa1 Cat Records U.S. president Adam 
Piercesa)~ that for Frightened Rabbit.hit
ting late-night talk shows is "just around 
the corner; we've got a lot ofinte.rest." 

At radio, Best adds, F.anfarlo has con
sistently targeted noncommercial sta
tions KCM P (tl1c Current) Minneapolis 
and WXPN Philadelphia, as well as triple 
A stations. which don't exist in the 
United Kingdom. 

~\Ve've done every sort of radio oppor
tunity put in our way," Best says. "'Our 
tours are routed according to what radio 

we can do. I dread to think how many 
sessions we've played- it's as inany as 

the li\1e shows we've done." 

lrilfJCi·il BY ROBERT THOMPSON 

TORONTO- Recent consolidation in Canada's live 
market looks set to increase competition for pro• 
moting national tours. 

Calgary, Alberta-based promoter the Union 
acquired Toronto's REMG Entertainment in March, 
a move that Union d i rector of marketing Dave 

Johnston directly relates to Live Nation's merger 
w ith Ticketmaster. 

"With L ive Nation/Ticketmaster becoming this 
vertically oriented company, we felt that creating a 
nat ional ent ity that could compete with Live Nation 

was the best way to go," Johnston says. If the acqui
sition hadn't taken p lace, he says the company would 
still have expanded, but at a slower pace. 

Live-industry insiders say the Union is now 
Canada's second-largest promoter, behind Live 

Nation. The REMG deal followed January's merger 
of Toronto-based Root Mean Square and Against 
the Grain Concerts to form third-ranked Collec

tive Concerts. 
Both enlarged operations are eyeing national 

expansion while attempting to retain local strong
holds. Collective expects to promote more than 
500 shows in 2010, compared with the 400 the 
two companies separately organized in 2009. The 

Union alms to promote more than 1,000, com

pared with 700 in 2009. Live Nation is anticipat
ing 1,250 shows, about the same as last year. 

The Union has a strong presence in western 

Canada and promoted Kings of Leon a nd Slayer 
in 2009 In 15,000-plus venues In the northwestern 
United States. 

Collective's strength is in Toronto's clubs but 
Collective partner Amy Hersenhoren, formerly of 

REMG, is planning national shows for Arcade F ire, 
plus a 10,000-capaclty June fest ival In Toronto 
headlined by Pavement. 

Hersenhoren says the merger enabled REMG to 
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Come 
Together 
Mergers Reshape Canada's 

Live Promotion Business 
benefit from an enlarged infrastructure. "Doing 

more shows across the country is part of the goal," 
she says, but adds that the bigger company's clout 
also offers a chance to avoid losing regular acts 

to larger promoters as their populari ty grows. 
Jack Ross, Toronto-based senior VP of booker the 

Agency Group, says it's no surprise Canadian concert 
promoters are trying to expand. "There"s a real 
healthy competition out t here," he says. " The l ive 

business is a healthy env ironment at the moment." 

EM Live it out· 
ILYHAINES 

of Metric at the 
Mod Club 

,. ~, Theatre in 
Toronto. 

Live Nation domi nates Canada's arena shows 
but is also heavily involved in club dates, particu
larly in Vancouver and Toronto. Live Nation Canada 

chairman Riley O 'Connor says club gigs remain 
key to his strategy, pointing to the company's pro
motion of club acts like Metric and Billy Talent into 

larger venues in recent years. "I'm a b ig believer in 
the development of artists/' he says. " We' re very 

proactive in promoting Canadian [acts]." 
O'Connor c laims to be unconcerned at the 

moves by the Union and Collective, pointing to a 

long history o f consolidation in Canada's concert 
business. And Jeff Craib, VP of talent at agent S.L. 
Feldm an & Associates, suggests their impact "will 

only be fel t in [the] future ... right now, it's busi
ness as usual at all the promoters' companies." 

Howe ver, Craib also warns that the newly 
merged promoters' aims to Increase their num
ber of shows could add to what Craib sees as a 
problem in major Canadian markets, notably 

Toronto and Vancouver: the overexposure of some 

acts that return for repeat shows too soon after 
their previous appearances. 

While the Union in particular is eyeing its own 

arena promotions, it recently co-promoted Billy 
Talent1s western Canada arena shows with Live 

Nation, a setup that pleased the band's manager 
Pierre Tremblay, founder of Hive Management. 
"You get the clout of a national promoter with the 

local knowledge of the Union," Tremblay says. "I'd 
like to do more tours like that." 

Long term, Johnston suggests having national 

alternatives to Live Nation will benefit Canada's 
live business industry. "Our merger was about ere· 

ating an alternative for agents and fans. to market 
shows In the way that fans would want," he says. 
"When you start to move to a monopolized si tua· 
tion, it isn' t good for bands, agents or fans." 
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iiik•J:t·!I BY ANDRE PAINE 

File Sharers 
Beware 
Legal Action On The Agenda As U.K. Labels 
Await Penalties For File Sharing 
LONDON-The approval of the United King
dom's Dig ital Economy Act means rights 
holders finally have a road map to a graduated
response system to fight online piraqt. But 
un ti] th e governmen t implements punitive 
measures against file sharers, the recording 
industry may return to suing them. 

T he new law requires Internet. service 

ing copyright infringement and notif)'ing of
fenders "will be beyond a large [numborJ of 
small companies.'' 

Who pays for what will be decided after a 
consul tation by the U.K. government's De• 
partment for Business, Innovation and Skills 
concludes Ma:y 25. The government has pre• 
viousl)' proposed t hat r ights holders should 

pay 75% of notification 
costs. Taylor describes that 
figure as •fundamentall)' 
wron g i n pr inciple" and 
"particu larly prejud icial to 
small rights holders." argu
ing that f ile shar ing h as 
helped drive ISP subscrip
tion growth for years. 

providers to send warning let• 
ters to custo mers that righ ts 
holders identify as illegal down
loaders of copyrighted material 
(Billboard.biz, April 8). After a 
year, telecommunications reg• 
ulator Ofcom will assess the ef• 
fectiveness of the warning 
system. If the regulator finds 
t he warn ings haven't "'signifi. 
cant!)'" reduced illegal down
loading, the government may 
allow the implementation o f 
penalties against persistent file 
sharers, such as restric ting 
bandwidth s peeds or suspend
ing their accounts. 

Split opinion: BPI CEO 
GEOFF TAYLOR ( top); 

Marlllion's MARK KELLY 

James Blessing, chaim1an 
of the Internet Service Prov
ide rs Assn. broadband s ub• 
group, counters that ISPsare 
'"worried about the costs wip• 
ing them out in some cases." 
But as the government thrash. 
es out such details. most ISPs 

now seem resigned to playing 
a role in reducing onlinc 
piracy, despite the vocal oppo• 
sitionfrom one U.K. ISP.Talk 
Talk (Billboard.biz, April 9). 

The first step in the process 
is for rights holders and ISPs 
to negotiate a code of practice 
outlining procedures for send
ing warnings to alleged file 
sharers. If the two sides fai l to 
reach an agre-emcnt, Oftom it
self will formul ate the code_ 

Labels trade group the BPI. 
which h ad wanted copyright 
infringers to face the immedi
ate threat of pu nitive meas• 
ures, believes legal action may 
be the only recourse against 
persistent offenders until such 
measures are put in place, BPI CEO Geoff 
Taylor says. 

"' It is not something we really want to do 
because we believe technical measures would 
be a better approach," Taylor says, addi ng, 
however, that the government "expected" lit• 
igation against file sharers because it "believes 
''-"e ought to enforce our own rights." 

Suing indi,iduals proved costly and unpop
tdar in the past, with the BP I abandoning the 
polic)' four years ago in favor of pressuring 
I SPs lo assume rcsponsibilit)' for limiting il
legal file sharing_ 

"We firmly believe that you should not sue 
your cus tomers , .. Beggars Group director of 

digital Simon Wheeler says_ "That hasn't been 
a successful strategy." 

Wh ile Wheeler belie,•es the Digital Econ• 
omy Act is a "majo r step forward" overall, 
he's also concerned that the cost of detect-

Sky, a satellite TV broad
caster and ISP that operates 
music service S ky Songs, 
states, ;'We treat piracy very 
seriously and want to support 
r ights owners in safeguard
ing copyright." Virgin Media 
called for a "responsible bal
ance between the Internet's 
status as an open environ· 

ment and the need to optimize customers' ex
perience . develop new services and combat 
illegal acti\~ty.· 

Virgin is developing its own digital music 
service. Taylor says he expects the new law 
to "spa rk i nvestment and innovation in 
legal services." 

But Blessing says dedicated file sharers will 
simply mask their IP add ress. while Mark 
Kelly-keyboardist wi th rock act Marill ion 
a nd also a director of the Featured Ar tists' 
Coalition and board member of colkc'ting so
ciety PPL- thi nks the new law comes too late 
lo stop file sharing. 

While educatin g cons umers to pay for 
music remains important., "the industry may 
just have to face up to the realit)'of the situa
tion and stop trying to turn the clock back," 
Kell)' sa)'S, "The Internet is here to s tay. file 
sharing is probably here to stay too." 
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ce1ebratmg 20 DP the most 
POWerf!UI and Talented BHeCUtiVes 

m the Latm fflUSiC eusmess1 
This summer, Billboard w ill recognize the executives 

who are leading the Latin music industry and driving 
it forward with their artistic and business vision. 

Do you know someone who should be on this elite list? 

submit 
uour 

nominations 
t0d89! 

www.Blllboard.biz/latlnpowerplayers 

Deadline: 
April 30, 2010 

Issue Date: July 1 O 
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~State Farm· 
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IN ASSOCIATION W ITH 

~· ·Mobile· 

APRIL 26-29, 2010 
CONRAD SAN JUAN • CONDADO PLAZA 

PROGRAM HIGHLIGHTS 
" IN-DEPTH" 
SESSION WITH 
MARC 
ANTHONY 

SUPERSTAR 
Q&A WITH 

AVENTURA 

KEYNOTE Q&A WITH 

JESUS LOPEZ 
Chairman/CEO 
Universal Music Latin America/Iberian PentnSula 

THE BILLBOARD BASH 
Featuring performances by Billboard Latin Music Award ffnallsts 

CAROLINA LAO TERCER CIEI.O 

PRESENTING SPONSOR 

~ State Farm· 

FLEX 

• • •• ~~.~: i,; •• 

IN ASSOCIATION 
SPONSOR 

IIMffiM 

HAPPY HOUR AND NEW ARTIST SHOWCASE 

l'i• G IU 
EPHREM J INBOX OLIVIA BONILLA WENCES ROMO 

POOLSIDE COCKTAIL RECEPTION 
SPONSORED BY: Nu Life Entertainment 

- ~ BACHATA ELVIS IVAN 
HEIGHTZ CRESPO 

N'KLABE 
ZONE 

D'TAMBORA 

MARTHA 
HEREDIA 

BMI "SONIDOS ACUSTICOS" SHOWCASE 

Hitl• IM_, 
E.A. FLOW CONTIGO DOMINO SAINTS IAN LUZ RIOS 

ANDREA 

ASCAP SHOWCASE "EN OTRA NOTA" 

NALOO 

SIE7E 

LAMUZA WASON 
BRAZOBAN 

YOMO 

TOP STOP MUSIC SHOWCASE 

• PRINCE ROYCE LUIS ENRIQUE INOIA 

OFFICIAL BEER 

th. [Jand, of 
Puerto Rico 

CONRAD" 

I 
CONFERENCE SPONSORS 

R&ifHIN It-.!!.!~ 
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LISTENING PARTY WITH 

DADDY YANKEE 
Hear His New Album 
"MUNDIAL" 
Before It's Released 

FEATURED SPEAKERS 

AARON CL.Aftl< 
Vlo ~~id~nl of 

r:nt~t• ... .,,1!!.-11 S211es 
MoTe• 

MfNDYllllGUatOA 
Ft-e-;dciN" .$ ~·wl"Qilr 

l..aQ\21..AnMar~ • 
~u.c 

ALPANOIIA 
U0UTIKOFF 

SVP L11!1t1" Merr<t~i'>iO 
ASC::AP 

i 
TITO R 8AN8Ut0 

Artin 
JOE BONILLA 

Pr~·1Vfev1.der 
Th• CM_., A....,, 

I~ Al i1 
AlAX CUM DYU.ND & U!'NHY EC1fO 

':.t"'9""/S<:ingw11'.er A~\ISh P,oduc•r 

.K>tto• JUAAI.Z 
co-, ...... 
Westwood 

£"1.,t•lfl~t 

JAINE LOPEZ D IAZ 
[ Xtt\.l,.,e Oit~lOr 

Pwrto ll'ico Touri:HTI .. _ 

Sony Latin 1n1omnlo IM, 

o.AV.D l.A,-OINTE AIU.CA LaON 
LP Harketi"SI 1/P L;t' n "<11ll>'lf 
& PrOn'loUon, A£Q U~/Goldenwolu 

ALEX LOPD-NIONTE 
Pres,dorrt. CEO/CCO 

l.oCMl J\19,gNtt 
Communle&tiON 

VICTOR N ANUeU.e 
l•op1(,a! f:il![ll?"~t.V 

DlalONIUIIIY --fl9CIAIID9 NICN&VaA 
Pritt,CHlnt co-FClllld!r V ce p, HMO 

..................... 'lhe .,,._1-A...-:J of La"~" ............ -

H IJMaatTO CAA'MONJ\ 
MdlM~.61...$.~tt 

t>~o~nt 3- l~ Aff~~ 
!ODA 

ANON.Sl.lVIN 
CCO of P1rata 

Pf.odiJcer, A.rtist 

JOJtGE NAIITWL 
V~ Pr1!!.>d~t Mark~t,nu 

Pl,JertoRl(O 
f.11,.obOe 

THE BILLBOARD 
LATIN MUSIC AWARDS 
PRESENTED BY STATE FARM 

Thursday, April 29 
Honoring the b iggest & brightest stars in the industry! 

Produced and Broadcast Live by T 
SCHEDULED TO APPEAR 

Marc Anthony 

Camila 

-. 
t ::i 

Pitbull 

Marco Antonio 
Solis 

Luis Fonsi 

Joan Sebastian 

• Banda Los 
Recoditos 

Nelly Furtado 

Thalia 

SPECIAL AWARD RECIPIENTS 

SPIRIT OF HOPE 

MARC 
ANTHONY 

LIFETIME ACHIEVEMENT 
LOS 

TEMERA RIOS 

THE OFFICIAL 

David Bisbal 

Juan Luis Guerra 

Tito 
El Bambino 

BILLBOARD LATIN MUSIC AWARDS SHOW 
AFTER PARTY 
PRESENTED BY STATE FARM 
IN ASSOCIATION WITH T-MOBILE 

Don't miss the hottest party of t he year! 

MEDtA SPONSORS • . 
RMlzAUI., f!J(m~ ~ 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net

Sharp threads. 
b ig hits: a.ANDA 
ELRECODO 

the Tito "El Bambino" h it "Tc 
Pido Perdon." The remix peaked 
at No. 4on the April IO Mot Latin 

Songs cha.rt, wh ich may have ignited new interest 
in lhe band beyond i ts core fan base. Meanwh ile, 
Latin pop/ranc::hera star Alejandro Fernandez"s 

new sing le, "Bandida," also has a new band.a rem ix 
that's being worked in radio simultaneously with 
the original mariachi version. 

Listen To The Banda 

And then there's Banda los Recoditos-" Little Re
codo" -whose name reflects the fact that many of 
its original m embers were related t o member s of 
Banda el Recodo. But a major hit had eluded them 
until "Ando Bien Pedo" (I'm Ver)' Drunk), whose 

popular video shows the g roup drowning their 
heartaches at a strip joint. 

"That's: what people do on weekends,'" band m em 
ber Yasid Benitez says. "This group is character
ized precisely for not singing corridos that deal with 
killings and g1.1ns. We wanted to focus on a different 
market, a more down-to-earth market. It's a song 
that's appealing to ever)'body. • 

Regional Mexican Genre Turns Traditional Sounds Into Chart-Toppers 

SharpobserversofBillboard's Hot Latin Songschart 
may have noticed something striking about the rank• 
ing for the April 17 chart week: Four of the top five 

that have each been around at least two decades. 
" Banda is hot: it is back in big way," says Gus-

spots were held by banda acts. 
Banda el Recodo had climbed two 

notches to No. 1 with "Me Gusta Todo 
de Ti; Banda los Recodltos m ain
tained its hold a t No. 2 with "Ando Bien 
Pedo, .. La Original Banda el Limon 

was at No. 4 wi th .. Al Menos," and 

Latin 
Notas 

tavo Lopez, president of Disa and Fonovisa, to 
which all four acts are signed. "They 
arc gigging and young audiences a rc 
requesting them." 

Likewise, MS' "Sin Es·idencia" (No Evidence) tells 
the story of a two-timer who gives his wife all kinds of 
excuses to CO\'er up his philandering. ("'M y cell phone 
battery went dead , the meeting went long, l have 
scratches on my back becau~e my cat jumpedon i t.") 

Banda MS came in a t No. 5 with "'Sln 

LEILA 
COBO 

Although Lopez says this is a mere 
coincidence rather than a concerted ef. 
fort on the labels' part, it points toward 
a newfound interest from radio audi
ences in t radit ional banda sounds. 

Evidencia." Only Aventura•• "Dile al 
Amor" at No. 3 prevented a top five 
banda sweep. 

.f!.~ 
·~ ~i_ 

El Recodo's "Tc Presumo" topped 
Hot Lat in Songs for six weeks in 2009, 
longer than an)' other song on the rank

ing that year. The group also hit No. 1 in December 
with .. Me Gusta Todo de Ti." The track remained in 
the top spot for four weeks, returning to No. I in the 
April 17 issue. 

The banda avalanche is remark.able because the 
sound is traditional banda, a regional Mexican vari
ant of polka featuring trumpets, clarinets and tubas 
playing upbeat tunes made for dancing. With the ex• 

ception of Banda MS. all are longstanding groups 

It certainly helps that Recoditos and MS. who pre
vious1y recorded for small ind.ie labels, are now 
signed to Disa. a Universal Music Latin Entertain• 
ment imprint with enormous pull in the- regional 
.vlexican realm. 

8ut Lopez deflec ts cred it to the acts themselves. 
"It has really been hit-driven," he says. "They all have 
a bunch of great. songs." 

biz For 24/7 Latin news and analysh;;, 
• se,e blllboard.blz/latln. El Recodo also participated in a banda remix of 

With more than 300 songs recorded by 17O-plus performers, 
Omar Alfanno is one of Latin music's premiere songwriters 
and the man behind countless hits, including "A Puro Dolor" 

(Purest of Pain), Billboard's Latin song of the decade. 
In February, he released ''Omar Alfa mo Pres en ta: Angel Lopez, 

Historias de Amor," an album where Angel Lopez, former singer 
of Son by Four (the group that originally recorded "A Puro 
Dolor"), performs some of Alfanno"s greatest hits. The set, which 
features warm, acoustic arrangements, will be the first of five al

bums featuring covers of his hits through the decades. 

Alfanno will compose a song on the spot during the ASCAP 
panel atthe Billboard Latin Music Conference. In an interview, 
he talks about his new recording project. 

W hat motl\lated the-release 

of "Omar Alfanno Presenta''? 
The word "gratcft<l" is vrry im
portan t to me. l have to be 
grateful to fans. and what bet
ter way to say "thank yo u" 
than to ]aunch a coUection of 
five albums, each one with 12 
tracks. each of which has been 
a hit. 

The first si nger I sought 
out was Angel Lopez . I'd 
worked with h im as a pro• 

duce r and when I saw him 
again, we had the same magic 
between us. And he has, in 
my opi nion, one of the best 
voices in Latin music. 

W hy are they all ballads? 
I wanted to take the listener to 
the very essen ce of how my 
songs a re born. I don't know 
how to do salsa. I always write 
ballads, and these ballads have 
been taken to a salsa format. 
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1rs a little like dressing a bride 
in white again. This is an 
album that will take you back 
to certain m ome nts i n your 
life. It's a k ind of romantic 
deja vu. Each song takes you 
to 12 different rnomc rits in 
you r life. 

How Is the deal tor th is 
album str uctured ? 
It's a joint \tcnturc with Za
mora Music Group [distrib
uted b)' Sony Musicj. r own u,e 
masters and I hired Angel to 
sing. The album comes out 
u n der ZMG/Sony and m y 
label, Dream Factory. Sony is 
releasing it in the U.S., Puerto 
Rico and the Dominican Re• 
public.and I'll release i ton m y 
own in other te rritories. 

With album sales down, isnJt 

thlsa st rangeUme to release 
such a personal project ? 

I had to release it anyway. This 
album is not an albttm to be 
pirated. It's an album for peo
ple who love the music a nd 
want the album in their hands. 
71.11at's why there are no new 
s ongs included. If we did that, 
the concept wouldn't work. 
And if we sell only 20.000 
copies, I'll be thankful. 

You say this Is the first of 
five albums. W hat's next? 

I'm working on a secondproj• 
ect tied to Colom bia. I can't say 
n1uch more yet. 

The,e's b een discussion 
late ly about songwriters 

sh a ri n g or g iv i ng away 
copyrlght in exchange for 
placemen t . W hat a r o 

your t houg hts? 
Songs ste m from your heart. 
You take them with you and , 
if you 're lucky, theyenkr the 
charts. Bu t sooner or later 
that song retu rns to its nat
ura l stat e and can lie dor
mant for 10, 15 . 20 years. 
Then s omeone else comes 
along and «records it and 
that same song can be even 
more successful. 

Look at Luis Migue l's 
"Romances" I for which the 
Mexican si n ge r covered 
Lati n s ta n dards). When 
those songs were first re
corded , there were barely 
any royalties paid out. By 
the time Lu is Miguel re• 
corded them, righl away you 
t ripled the value of the pr in
ci ple . whic h is the so n g. 
That's why you don't give your 
copyright a way. It' s yo ur 
legacy. , . As composers, we 
don't leave our ch il dren 
buildings or land. We leave 
them copyrights. -LC 

EN ESPA~OL: All t he gr eet Latfn music c.overage you've 
.COl'Tl come to expect from 8111boarct- ln Spanl:1h! Go to 

b lllboardenespanol.com. 
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ESTRELLA TV HOLDS 
ADVERTISING 
UPFRONT 
Liberman Broadcasting's Es· 
trella TV is conducting Its first 

advertising upfront presenta • 
tions Aprll 19-May 21 in Los 
Angeles, New York, Miami, 

Houston, Dallas, San Antonio 
and Chicago. Since Estrella 

TV's launch last fa ll, brands in• 
eluding AT&T, Clorox, DirecTV, 

Procter & Gamble, Universal 
Pictures and Walmart have 
signed on as advertisers. The 
network also announced two 

new shows: " 0uettos,•i a 
singing and dancing compe

tition that pairs contestants 
with celebrltles, and a na
tional newscast. 

PITBULL PREPS FOR 
U.S. TOUR 
PitbuWs Mr. Worldwide's Car
na v a I tour in the United 

States begins May 25 at 
Denver's 1st Bank Center and 

wraps June 28 at Milwaukee's 
Summerfest. Pitbull will tour 
between the releases of his 
Spanish album "Armando,'' 
slated for arrival in June, and 

his English follow-up that's 
expected in the fall. Pitbull's 

booking agent on his U.S. 
tour is Cara Lewis of William 
Morris Endeavor Entertain· 

ment. AEG Live is promoting 
most of the dates. 

-Ayala Ben-Yehuda 

F!Staref.lrm 

tii~ia. 
~!~~£ 
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Top radio programmers will 

address the Billboard Latin Mu

sic Conference at the "Radio: 
Breaking, Entering and Top

ping" panel at 11:30 a.m. April 
28. Scheduled panelists Include 
CBS Radio VP of Spanish pro· 
gram ming Pio Ferro, WMEG 
(La Mega)/WODA (Reggae

ton 94) Puerto Rico PD Roque 
Gallard, WYQE-FM (Yunque 
93} Puerto Rico executive VP/ 
director of programming and 
operations Raul G. Rivera 
Menendez and Spanish Broad· 
casting System programming/ 
operations manager Marilyn 

Santiago. For more informa· 
tlon and to register, go to 
bi I Ibo ri fl ;,tinconfen:-nce com 
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Happy 
Anniversary Baby 
New Record Stores Beat The Odds And Offer Sound Advice 

A little more than a year ago, 1 
profiled four ne,.,,· ind.ie retail

ers and raised the question: 
Who in thcirright mind would 
open a record store? 

All four of the stores in the 
original pi«c !Billboard, March 

28) are still open . Reacrionar)' 
Records in Atlanta was the only 

one that didn't return my calls. 
But the other three. as well as 

another store owner l didn't 
speak w ith the fi rst time 
around, say t hat things a re 

going well. 
Even though the stores sell 

d iverse genres of music, they 
made similar points about the 

importance of specialization, 

Most said that they've d ra"''ll 
a hugeyoungclientele, whether 
that was their original intention 
o r not. A year ago, Town hoW>e 

Records co-founder Andrew 
Hanlngton, whose Jamestov-111, 
N.Y., store carries new and used 
,foyl. described his shoppers as 

"mostly older dudes.'" Bu t now 

he says high school kids make 

u p a big cl1unk o f his base. 
"I think kids are star ting to 

reali-,e wha t a big deal collect
ing vinyl is," Harrington says. 

"They still have their iPods and 
they still consu me stuff digi

tally. but more of them are get· 
ting into record collecting;" 

Mar k Browning, owner of 

indie vinyl store Cosmic Dave's 
in Sudb ury, Ontario, said last 

year that he designed his store 
to bring in a teen- and college

aged base. 
'f1ie strategy has worked. "I'd 

say about 75% of my crowd is 

under 25," Browning says. "And 
we've had a great last year. Sales 
in Jan ua.J)'ofthis year beat sales 

in the holiday season of 2008. • 
Browning adds that records 

are on ly part of the reason so 
man)' kid s flock to his sto re. 
"We are highly curated a nd 

minim alist, but there's no atti
tude,,. he says. "\Ve really strive 

to faci litate discovery. And we 
throw shows ir'l the store a.II the 
t ime--we ca.n sell SO tickets and 

fill the place: 
Establishing a store as a hub 

for a youn g community was 
a lso a key part of Origam i 

Vinyl's success. The s to re. 

based in the Los Angeles neigh
borhood of Echo Park, had a 

profitable first year, according 
to founder Nell Schield. "We're 

obviously a place of commerce. 
but we pos ition ourselves as 
k ind of a com mun ity center, 

too." he says. "We do two or 
three in-stores a week, and we 

do s hows with local a rtists. We 
also work w ith a 
ba r across the 
street to do a rec
o rd dub, where 

locals can come 
and play their 
favorite albums, 
and we do com
mun ity ser vice 
p rojet1s with or• 

ganizations 1ike 
826 LA." 

Schield also credits much of 
the store's s uccess to its tightly 
focused inventory. "We a.re vinyl 

onl)', and for most of our 6.rst 
year, \~ie were new records only, 

although we are adding a used 
section at the end of the 
month," he says . .. \Ve don't try 

to sell ,-•erything, and I don't 
think people want a store that 

sells everything." 
He adds thatwbenhen,cently 

visited a midsize record store he 

came away feeUngdisappointed. 
"I went in and they had toys and 

candy, and it really distracted 
from the music." Schield sa)'S. 

"I understand they are trying to 
stuvive. but I think one oflhe 
reasons so me bigger stores 

might be having trouble is that 
people wou..ld rather shop in a 

bou tique environment." 
Specialization 

has also helped 

Arlanta's Beatlab, 
which com peks 
with stores like 

Guitar Center as 
well as record 

stores, according 
to co-owner Joe 
Andris . "We 
m ight not get 

stuff as q uickly as some big

ger shops, but we have great 
customer service and we're al1 
DJs and producers," he says. 
"We have a clubhouse atmos
phere. alm ost l ike a barber • 

shop, where people can come 
and hang out and talk. That 
keeps our base loyal and helps 

us stay nound. " 

bi 
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Packaged Goods 
Front Line, Greenlight Find New Ways 
To Woo Hardcore Fans 

The use of creative VIP packages and experien
tial marketing w ith artists has been on the r ise 
for the last few years, targeting hardcore fans 
who are more than willing to pay extra for a 

participating in these programs. "Th is year 
we've been getting a rtists and managers a p• 
proaching us, because, firs t of all. everyone 
knows where you make the m oney is tour• 

deeper, more interactive connec
t ion with their favorite acts. It's 
a way for touring artists to m axi
mize revenue without jaddngup 
tickc:t prices across the board, 
,,,:hjle giving uber fans wha t they 

crave most: access. 

OnThe 
Road 

ingand they're looking to max• 
imize that. H she says . .. But 
they' re also realiz ing the im• 
portance of con necting with 
fa ns , Wh ethe r it be through 
Tlh'lt ter, social networks or fan 
experiences, i t seems like that 
has been a huge focus lately." The me rgi ng of Live Nation 

and Ticketmast.er unites l\vo pow
erhouses in this space, and the 
combination of promoter /artist 
manager/ticketer/venue operator provides a 
unique opportunity to steer all aspects of these 

experiences and streamline their delivery. 
Ticketn1aster's artist management division 

Front Line was already a leader in th is realm 
with its I Lo,·e All Access (ILAA) program.Add 
to that ticketing queen Shelly Laz ar' s SLO, a 
d ivision ofTicketmaster that's now u nder the 
Live Nation Entertainment umbrella. and Live 
Nation Merchandise under CEO Dell Fura no , 
and there are a lot of tools in the toolbox. 

Will sing for food: DAVE ' " 
MATTHEW S (left) w it h chef 
J OHN BESH at a Pairings 
event in Napa Valley. 

f urano says meet-and-greets with Kiss on 
its U.S. and European tours are the "biggest 
thing we have going this summer." (Check one 

out at KissOnlinc.corn.) 
I LAA's Collbrl Evans-executives there don't 

have formal titles- says her division is offer
ing many interactive experiences on this sum
mer's tours. On the 30 Seconds to Mars tour, 
VIPs get to stand onstage with the band during 
the encore. 

The concept isn' t limited by genre, with 
Scorplons, REO Speedwagon, New Kids 
on the Block, Chris Isaak and Megadeth all 
par ticipating in preshow meet•and-greets. l lAA 
programs for t he Eagles a nd the Glee Live 
tour contain early access to the venue and 
prcshow parties. 

Most of the I LAA programs include the best 
seats in the house, and on-site personnel han
dle the exchange, which counter the efforts of 
secondary market resellers. 

"'We have people writing in thanking us for 
holdi ng the best seats for them," Evans says. 
"'This is not just a ticket with an upscll on price. 
We're actually bundling in a ton of stuff a nd 
giving them the very best seats," 

Evans says artists are: now more open to 
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T he menu of offerin gs and 
pr ice range varies greatly. For 30 
Seconds to Mars, a package with 

a meet-and•greet. preshow party, early access 
to the venue, front-row ticket and exclusive 
merchandise costs S 195. For the Eagles and 
Fleetwood Mac it's usually about $595-$750 
for VIP packages with front-row seats. The 
Eagles don't do meet-and-greets, but on last 
year's Mac tour, Mick Fleetwood met ,vith 
about 100 fans at each show for photos and to 
take questions. 

O ne of the more innovative experiential 
marketing campaigns is the Pairings concept, 

which was created by Green
light Media & Marketing, a 
division of Red Light Manage
m en t. With the backing o f 
corporate sponsor American 
Express and partner Constel
lation Brands, the world's 
biggest wine company, Pai r
ings brings together artists. 
chefs and win es for private 
VIP events that also extend 
into the broader fan u ni\'erse 
through d igital content. 

T he fi rst Pa ir ings: Food + 
Wine + Music event was held 
in November, featuring Dave 
Matthews with New Orleans 

chef/restaurateur John Besh at the Robert Mon
da vi Winery in Napa Valley, Calif. 

American Express' By Invitation Only pro
gram sold JOO tickets to premium cardhold
ers for S500 each, with Matthews donating 
his fee to charity. Creenlight produced five 
webisodes from the event that can be viewed 
at a wide range of digital outlets, includ ing 
Billboard.com. A second C\"Cnt in New York 
featuring John Le gend, chef Tom Col1c

ch io and Simi \Vinery winemaker Susan 
Lueker \1-'as held in Decembe r. 

"Our idea was, 'Let's take a live experience 
and also create digital content, so no t only the 
100 people th at get to go experience it . b u t 
many people beyond that who are John Leg
end fans o r Dave Matthews fans can experi
ence i t as well, ' " Greenlight president 
Dominic Sandifer says. adding that the cam
paign has exceeded its traffic and customer 
engagement goals. 

Greenlightownsthe Pairings brmd, and talks 
a re under way to extend t.he concept into TV, cook
books, digital playlists and other areas. 

bi 
For 2,11 tov rlng news. z and analysis., see 
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OXSCORE ConcerJ Grosses 
GROSS/ ARTIST(S) 
TCICl:. I l='RICl:.(S) \lcnl.ic-, Data 

Attendance 
C'~rtv 

$ 5,693,412 
5'£5/'.i11Q,.i,/9:i0, 
s·,~·;o 
$4,024 

AVENTURA 
Madl.s.on Square Garden, 
New Yori{, Jan. 20•21, Feb. 1•2 

72,000 
Tour selloutil 

Promote, 

Latin E11en ts 

BON JOVI, DASHBOARD CONFESSIONAL 

~$;4fo~
1G~~:·i Bell Contro, Monb'eo\lt, March 19-20 !?QS! f'~lr;i,Jt~ Concerts Wen / AEG Livo 

s_l,42, .51 .. ~ N:i•l~El·WM·iii:l~l•hil·l3·l~i44-iil•IU·! 
:f~..:i~')S!,03, ~ .~~ ;X:fii~~~2~~nter. Pnll21delptda, f!°6~~owu concer ts WeSl/AEG u~ 
S3,3S2,099 
·n:17!d,'::i()(),, 
,::19.5(), S2Y ~() 

BON JOVI, THE DALLAHACHIE BOYS, THE ZACK KING BAND 
American Ai rl ine& Center, Dalla&, 33,032 
April 10-11 1.-..0 sellouts Concerts Wen/AEG Liw 

BON JOVI, SELECT THREE, FOUR FORTY, ALISON SCOTT 

BON JOVI, DASHBOARD CONFESSIONAL 

: · • BON JOVI, DASHBOARD CONFESSIONAL 

$1,176,685 
59':. $$5 

$1,122,623 
1 51", $~1,, 
599SO, i39.50 

$1,115,348 

BON JOVI, DASHBOARD CONFESSIONAL 

BON JOVI, DASHBOARD CONFESSIONAL 

BON JOVI, DASHBOARD CONFESSIONAL 

BON JOVI, DASHBOARD CONFESSIONAL 

L BUBLE i:it3ff!31:t1M! 
i:mi:s. Center, Los. A~ e les, ~~~; Beaver Productfons 

i ;i•l~FI·WM·t-i4ii;t•i-1;i•l3·1~144-i4t·ld·! 
EL CONCIERTO DEL AMOR; MARCO ANTONIO SOLfS & OTHERS 

;~;~r(\,'$~51.·, ::21~':tc.5i~.e1fat den, ~? CJ~ O Latln Events 

s,.o6~'·6~3. i:J·i~il·WN·il4il:i•d·i·l3·J'l4#-i4t•l#-! 
$1,026,14 
(RllQ~Gr~~) 
SMC!' S-1-l n 

$992,442 
5fl.9.:,(').1.&3.~(I 

$989,006 
S':P: $,N.-0 

$816,212 

NICKELBACK, BREAKING BENJAMIN, SHINEDOWN, SICK PUPPIES 

Bell Cent,e, Montreal , April 9 

14h3:f·!31:UMM 
U.S. Airways C&nter, Phoeri,i,:, 
April 8 

1:ua:oa+:11M1 
0121<:te A,enl!I, Qbkland, C21llf~ 
A_prll 6 

12,561 
:SoellolJf 

12,0 31 
.setlOul' 

ERIC CLAPTON, ROGER DALTREY 

Evenko, L ive Nation 

Seave, Producbons 

111!11 
Iii 5.J6 

s ?6 ia& 1tA1 A~~ Aren.;1, 0.-t.l-ndo. Fla., 
March 13 AEG U ve, ln•hou~ 
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$784,755 
(L5i2004} 
s..i.ua,~21 n 

$682,475 

$6 59,627 
$}t,t15(1 S,,S0,':1(}1 

130~:!.JO::.O 

$647,49 

THE X FACTOR L IVE 

3A Ente,ttalnml!'n t 

02, Oublin, March 19 ~~o~? Pod, Loud Sound, AEG Live 

IGOR KRUTOI & DMITRI HVOROSTOVSKY 

TOM JONES, DAVID CAMPBELL 
6 ,6 19 
8.024 FrQl\tier Tou~ing 

NICKELBACK, SHINEDOWN, BREAKING BENJAMIN, SICK PUPPIES 
i$6'>1'\~ r.,,,.dC&'l J orin Labatt Centre, Lo.t\don , 8,768 
l_;fr:,Oi;' 1,,.1.1-.2• Ontario., Aptl l 6 ~ lout Uve N21tlon 

~51s.aas N~it·Bt-i:J·t-i!i~t-i·i#!#ifii#:51·t·l1EHAl3!·1·iid·i·i·I·i 
t~!l'OAultr~d"l1 Rod Laver Arena Melbourne, 6 167 · 
:iC)R:4;~ S/4 •,1 Australia, Feb, 26 74, / Ftonber Tou, 1ng 

$S16,410 
'i73~%S'lr) 
'h3 ,O,,S,1•::.0 

$512,0Sl 
s•,~,£$Ci 

$502,334 
h9.•t:,3 

$500,038 
S"i':}7t,,·S.N.f' 

$498,890 
S•lS.!,0,$_ iO 

$494,607 
',41'.i0,34 2...:) 

$492,612 
566,..S.H 

$488,322 
%W\3't 

$484,347 
5-1,1 ':11',,1'}9lj() 
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Live Nation 
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Dulut h , oa., Feb. 27 ~ I0,11' Frank Productions 

+;11B¥il5tl#;fi11t•Yl33114 
Fort Worth Convention Center, 9,836 
Fort Worth> Te~as. Mar c:h 17 ,o AEG Uve 

JOHN MAYER, MICHAEL FRANTI & SPEARHEAD 
Grii,cnsboro Col isc\lm, 
Greensboro, N.C .. Match 15 

8,8S2 
~ lovr Live Nation, ln:-house 

BRAD PAISLEY, MIRANDA LAMBERT, JUSTIN MOORE 
s ave Mart Center, Fresno, Gallt., 
Feb. 18 

THE CRANBERRIES 
Cr«lieard Hall , S.io P;,ulo, Bra~ I, 6 ,60 8 
Jan. 29 706':> 
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Live Nation 
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l •HdiiJI BY ANTONY BRUNOj 

Pound Foolish 
Despite Being Embraced By Newcomers, Micropayments Still Don't Make Sense 

With so many technological 
adnncements popping up on 
what seems like a. daily basis, 
yesterday's hot dish can 
quickly turn into tomor row's 
stale leftovers. 

One suc h idea from the 
past is trying to m ake a come
back: th e on line tip jar, aka 

micro payments. 
The c:01'\Cept is rather sim

ple. These companies devise 
various ways to let use.rs trans
fer money into a sort of online 
bank or wallet from which 
they tan direct fa nds to par
ticipating conten t c reators. 
Content creators meanwh ile 
must register with the sen'ice 
to receive payments and place 
a button on their Web site that 

visitors can use to contribute. 
And t he provider takes a cut 
of a ll transactions for provid
ing the service. 

Its designed to bypass the 
traditional retail model: Rather 
than visit an online store, go 
to the vendor direl1:ly. Sounds 
altruistic, and in the pre-bub
ble Internet heyday of the '90s 
it was considered the optimal 
way to monetize the Web. ln 
fact. tl1e World Wide Web Con• 

sortium-the organization 
that established virtually e,·rry 
Internet standard used today, 
such as l 11ML-assembled a 
working group in 1999 to im 

plement a micropayment stan
dard, but it ceased work on it 
less than two years later. 

Since then, a number of pri
vate companies tried to offer 
their proprietary versions, but 
none has ta.ken off. The clos
est success story is Pay Pal, but 

that service is designed more 
for larger pure bases that cost 
dollars, not the nickels and 
dimes that tip jars and micro
payments target. 

Despi te the poor track 
record of the micropayment 
model, new playe rs have 
emerged to pitch the concept 
to musicians and other con
tent creators. perhaps in hopes 
o f capitalizing on the need for 
new revenue streams as a re
sult of piracy. But none seems 
any more promising than pre
vious efforts. 

One is Flattr, which was cre
ate d b y Peter Sunde, co
founder of the now•defunct 
p iracy site Pirate !lay. It's still 
in invite-only beta, but the de

tails shared so far don' t sound 
compelling. 

Flattr has the sa me basic 
premise as any micro payment 
service, but with a.n interest
ing twist: The a mount t hat 
participating contemcreators 
receive from each user will 

vary. Users will pay a fixed 
amount into their Flattr fund 

each month, say, $10. The 
service then distr ibutes equal 
portions of that fund to the 
creators tha t the user tipped 
that month. So if the user con
tr ibutes to h \'O artists in May, 
each wilt gel $5. Bu t if that 
user contributes to five artists 
in June, each only gets $2. 

"'\Vhen you create, there's 
not really a good way to get 
money for 1be content." ac
cording to Flattr's introduc
tory video. 'And when you find 
something you like, there's no 

MUSIC PLAYER 
MAKEOVER 
Logitech ha• g iven Its flagship 
Squeezebox music p layer a bit of 
a face .. Jift. Like lts fi rst vcr5ion, the Squcezebox Touch is 
a Wi-Fi music player that can stream music from files 
stored on your computer or from cloud•based services 
like Pandora, Rhapsody and Last.fm, as well as t" rres· 
trial radio stations. But the new device replaces the text· 
based display for a 4.3-inch colo r LCD touch screen and 
adds an so card s lot and a use Port, 

The pf ayer a lso acts a s an in•home server. a llowing 
users to connect to o ther Squeezebox devices through~ 
out the house and control w hat 's played where from the 
unit. The improved d isplay adds the ability to view pho

tos, either from an attached storage device or streamed 
trom Fllckr. 

The Squeezebox Touch Is availab le tor $300. - AB 
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New , tartups have emerged to pitch a variation of the online 
t ip jar to mui lclaM and o ther content creato rs. 

good way to show love for it. a 

This suggests that Flattr's 
business model is based on 
the flawed premise that there's 
no other decent way to pay for 
content online. 

More than 100 billion ITunes 
downloads say otherwise. Even 

artists who operate outside the 
label system can use flat-rate 
digital d i~1:ribution services like 
TuneCore to se ll throug h 
iTuncs and other outlets. 

Addressing the piracy 
issue more directly is 
M ooZ ar , a "'reconcil
ia tion plat for m" that 
proposes to monf'tize 
peer-to~peer downloads 
aJier the fact. Artists and 
labels firs t must register 

with the sen•ice to accept do
nations and can even set a sug
gested minimum . Users can 
then dona te to any artist in 
MooZar·s database by track
ing down acts via the si te's 
search engine or by download
ing an app th at matches artists 
on a user' s hard drive wilh 
those who ha\·e deals with the 
company. T he default mini
mum donation is 30 cents, 
and the company takes 20% of 

each transaction. 
MooZ.a.r's. pitch is that us.e:rs 

who downloaded a track from 
a P2 P network can later do
nate cash to that artist. The 
company's marketing mate• 
rials suggest doing so will 
help m i tigate any possible 

legal action-even thoug h 
P2P lawsu its stem from up
loading, not downloading. So 
far, fewer than 30 ac ts are 
listed as participants. 

Neither of these companies 
will make more tha.n a dent in 
the music business beyond 
serving as a passing curiosity, 
nor are: other forms of micro
payments likely to s1.1cceed. 
That's because there already 
exists .a successful micropay• 
ment model-advertising . 
Goog le' s AdScnse and Ad
Words allow anyone to collect 
revenue just from the time 
Web surfe rs s pend visiting 
their site. Larger services like 
YouTube share ad revenue 
through licensing deals with 
both m ajor labels and smaller 
digital d istribu tio n services 
that even emerging artists can 
benefit from. 

So here's a tip forthe tip jar 
companies: rack it up. 

biz 
For 24/7 dtgltal new5 
and •n•IY5l5, H~ 

• blllboard,biz/dlgit;sl. 

BITS & BRll:i=S 
ANDROID GAINS 
MARKET SHARE 
U.S. smart phones based on 
Google"s Android operating 
system increased their mar· 
ket share to 9% during the 
three months ending Feb. 
28, up five percentage Points 
from the previous three
month period ending in No
vember. according to com
Score's Mobilens service. 
That was still last among 

smart-phone platforms
RIM led with 42.1%, Apple 

was second at 25.4%, and Mi
crosoft was third at 15.1%
but Android has the best 
growth rate. Overall, 45.4 

million people in the United 
States owned smart phones 
during the three months 
ending Feb. 281 a 21% In
crease from the prior period. 

HFA STRIKES D IGITAL 
LICENSING DEALS 
The Harry Fox Agency struck 
a licensing deal with Ultimate 
Guitar, under which the on
line guitar community can 
add tablatures and lyrics 
fromHFAmembers. Thedeal 
includes download and print 
rights, as well as title-search 
capabilities. The terms re· 
quire HFA members to opt in 

to the licensing agreement. 
Separately, HFA added ring
tones to Its Songfile on line 11· 

censing service, offering ring· 
tones at 24 cents per copy. 

USE OF SOCIAL 
NETWORKS RISES 
A new Arbitron/Edison Re
search study finds that so
cia l networking among 
American youth is skyrock· 
eting. The study says that 

48% of those aged 12 or 
older maintain a personal 
profile page on at least one 
social network, compared 
with just 24% at this time 
last year. High rates of so
cial networking span age 
groups. with 78% of teens, 
77% of 18· to 24-year·olds 
and 65% of 25· to 34-year· 
olds owning profiles. That 
figure falls to 51% tor 35· to 
44•year·olds. The study 
a lso finds that 30% of 
those who use a social net• 
work use it several times 
per day, compared with 
only 18% who did so a year 

ago. About 42% of Ameri
cans consider the Internet 
"most essential" among 
forms of media, followed 
by TV (37%), radio (14%) 
and newspapers (5%). 
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Kevin Liles 
The veteran lxecutive talks 
about the fqhhcoming game 
'Def Jam Ra'pstar' and 
becom7 an artist manager. 

There are few areas of the music business in which Kevin Liles doesn't have f irst

hand experience. 
As an artist, he performed with the group Numarx. LIies and h is bandmates co-wrote the 

ong "Girl You Know It's True.'' which Milli Vanilli later turned into a pop hit in 1989. 
On the business side, he got his start as an unpaid intern at Def Jam Music Group and rose 

Up the ranks to become president in just seven years. He later served as executive VP of ls

land Def Jam Music Group and executive VP of Warner Music Group. 
Liles left WMG last September and remains president/CEO of Def Jam Enterprises, the sub· 

sidiary of Rush Communications that provides marketing and advertising services for fash

ion, film, gaming and mobile companies. He's also trying his hand at artist management, 
with Trey Songz as his first client. 

The interactive division of Def Jam Enterprises is working with game developer Terminal 
Reality and producer 4mm Games to create a new title called "Def Jam Rapstar." The game 

isa hip-hop take on participatory music games like "Guitar Hero" and «Rock Band''; slated 
for a fall release, it recently scored a d istribution deal with Konami. "Def Jam Rapstar" will 
include songs from SO Cent. Kanye West and Lil Wayne that gamers can film themselves 
rapping to and share the v ideos with friends. 

In an interview with Billboard, the lndustry veteran talked about the new game, h is entre· 

preneurial plans and the state of hip-hop. 

Whnt's your overn ll view of the 
way hip- hop has been used In 
vldeog ames? 

T he reason why we got into the 
videog.am.c space is because I was a 
gamer. While president and CEO at 
Def Jam, I talked to my friends at 

[Electronic ArtsJ and said . "Look. 
we can license all kinds of songs. 
bu t our culture is ready for the next 

step. Our culture no lo nger just 
wants to just make records and do 
shows. We play games too.• So Larry 
Probst. who back then wast he CEO 
ofEA, s,.id we should try something, 
which became the fighting game 
"Def Jam Vendetta." 

It a ll s pawned from the idea that 
we not just license the music, but 
bring t ulture to the gaming space. 
Now we have new partners with 

"Def Jam Rapstar." Our job is to 
bring a new pe rspective to sonte• 
thing thafs out there already. Hip
hop is there. Social networks are 
there. You can't get an; .... vhere with
out some someone texting you, call
ing you. Facebooking you, tweeting 
you. \Ve wanted ro make a game that 
lived on outside of the game . So 

"Def Jam Rapstar" is about)'OU and 
your social net,vork. 

How can hip-hop expand t he 
muslc-11ame genre beyond "Gui
tar Hero" and ..,Rock Band "? 

Hip-hop ar tists are the most active 
tweeters, most active on Facebook. 

And when I say active. I mean that 
whenever you involve h ip-hop, you 
get a spike. We plan on doing the 
same in thegamingspace. l 'msure 
others have thought about do in g 
hip-hop music-based games, but 
nobody put their nuts on the table 
and said they were going to invest 
in the culture. I don't think this 
would have happened without the 
25 years ofexperienceof me and my 
partners, to developers 4mm hav
ing the guts to do this, to Konami 
who has a big market share in the 
m usic-gaming space. 

What did you think of "DJ Hero"? 
My job is to play anyth ing hot. I 
played all of them and none of them 
said to me that the)' were about hip
hop. I'm about not just the game. 
but the player and the player being 

challenged every day. I'm about ex· 
pressing myself so the rest of the 
world can see. None of the other 
games have done th at. 

Do you have anything planned 
for th" I Phone or !Pad? 
There's going to be all k inds of apps 

for "DefJam Rap-star." We're going 
to have franchise packs that can con
s ist of all kinds o f different thi ngs. 
There won't be a new form of tech· 
nology that we won't address. 

Why did you transition !tom 
label executive to management? 

I feel 1 ·ve managed every artist I've 
ever been in bu s iness with. So I 
don't feel there's a real d ifference. 
In h ip-hop, cvcTything matters, 
Everything from how you look, to 
what you wore, to who you were on 
tour with, to what things you en
dorsed. to what we didn't want you 
to endorse, to n1ovies. So if you 
think about where we started, we 
all were managers. My departu re 
from the business wasn't in any 
kin d of way negative . I just feel 
there's a n opportu nit)' to create 

something special. and sometimes 
you need to pull yourself ou t to 
come back in and innovate. 

At corporate, I never rea lly got 
the chance lo work hand in hand 
with th e artis t every day. I'd s peak 
with the president and the chair• 
man and we'd have g reat conver• 
sations about.their [profit and loss 
statement[ and projects, but I kind 

of missed that one-on-one inte r
action. Trey [SongzJ is young and 
innovative and is going to be th e 
best a t. his game. T hat spoke to 
me: personally. 

Management is not just about 
booking a show or get ting an en
dorsement. It's about taking kids 
and turning 1hem in to men and 
women and contributing to society. 
Their greatest performance will not 
be the record they make or the show 
that the)'do, but their serviteto their 
community. So Trey inspired m e 
and that's why I took on the title of 
manager with him. 

Wlll you add more artists to your 
m anagement roster? 

I can't talk about them. as most of 

them are already managed by other 
people. But I think I can offer some
th ing unparaUeled. There are some 
trem endously talented people out 
there. I talk with people every day 
about.what a new entity in this space 
looks like. It's not just about enter
tainment management: It's about 
ta lent management. So I'm defi
nitely looking to be a talent m an
ager. from a No. 1 air personality to 
an actor to an athlete. 

A ny ptans to st art you r ow n 
label? 
Yes, yes and triple yes. I want to 
build a place that's a one-stop shop. 
I wan t to build something I forJ 

artists. if they want to get into any
thing, [so[ that I can provide them 

with access and opportunity. No 
longer do I tl1ink we should be lim
ited to one type of thing. Holistic 
management is something I hope 
lo b ring to the s pace_ 

What's your p erspective on the 
state of R&B and hip-hop? 

We've lacked innovation in music 
as a whole. Where's the next Bruce 

Springsteen> Where's the next 
Four 'fops or 'lemptations? For that 
matter. w here 's th e next Jay-2 or 
Beyoncl:? Where's 1he next entre
preneur l ike Puffy or Russell fSim
m onsJ? Where's the next Ahmet 
Ertegun? There's so much oppor
tuni ty out there and we need to 
challenge ourselves. We're never 
going to out-technology Apple or 
Facebook or MySpace or Twitter or 

any of those things. We need to get 
back to what we do best. which is 
finding talen t, nurturing talent and 
bringing it to market. No one had 
greater partnersh ips in retail that 
we did. No one had greater pa rt• 
nerships with radio than we d id. 
So we have to partner with these 
new promotional "'chicks. 

Hip-hop artists are the most active tweeters, most active on Fae book . 
And when I say active, I mean that whenever you involve hip-hop, 
you get a spike. We plan on doing the san1e in the gam ing space. 
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HOW GREEN DAY'S 'AMERICAN IDIOT' 
CAME TO BROADWAY-
AND WHY IT MIGHT JUST STAY 
BY CORTNEY HARDING 

It's the evening of Thursday, April 1, and, no foolin', Broadway's 
St. James Theater is packed. Previews of the musical "American 
Idiot" started little more than a week ago in anticipation of an 
April 20 opening, and the theater has been close to capacity 
every night. • Onstage, faded rock posters and multiple TV 
screens provide the backdrop for 95 minutes of singing, dancing 
and Green Day songs. The plot centers on three young men 
trying to escape dead-end suburban lives. Will fails to launch 
even when his girlfriend falls pregnant; the other two "succeed," 
in a manner of speaking. Tunny winds up being seduced by a 
flashy military recruiter, goes to war and promptly loses a leg 
and gains a nurse to love. The other, the Jesus of Suburbia on 
2004's "American Idiot" album, renamed Johnny, picks up 
a dope habit and girlfriend, loses the latter because of the 
former and winds up right back where he started. He comes 
home, along with his friends, emboldened with a new sense of 
personal responsibility. 
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The story containsalmostno spoken dialogue 
-instead. it's told mostly through songs from 
"American Idiot'" a nd it,;; 2009 follo,i.•-up album, 

"21st Century Breakdown: lbere isa band on
stage, and though the songs are sonically fuller 
and richer as adapted for the theater, they still 
retain the scrappy quality of the originals. 

T he ending isn't exactly a happy one, but it's 
not King Lear, either, at least according to Green 
Day frontrn.an Billie Joe Armstrong. 

.. The characters all made mis takes and 
learned lessons," he says. "It's still the begin
ning of a journey for them. For Johnny, he 
doesn't blame everything on his parents or so
ciety anymore, and h e can mo\'e forward." 

While the s how tells the story of Johnny's 
transition, it also represents the maturation of 
Green Day. When the band first broke out of 
the Bay Area with snotty three-chord punk in 
the early '90s. the last place anyone would ever 
expect to see it would be on the Great White 
Way. But as "American Idiot" adeptly demon
strates. things rarely h1rn out the way you think 
they will. 

TALES OF ANOTHER BROKEN HOME 
While the rock opera has been around since 
"'Hair" pre miered in 1 %8 and was reborn when 

"Rent" hit ii big in 1996. a m usical based on a 
single album is a m ore ambitious concept, only 
attempted once before on Rroadway with the 
Who's "Tommy" in 1993 (which also had its 
Broadway premie re at the St. James). 

But incorporating rock in to a production has 
become so common. that 10 out or 24 musicals 
that will be on Broadway in April can loosely be 
considered rock m usicals. Recent exam ples range 
from ''Rock of Ages," which uses classic pop
metal tracks to drive the story. and "Fe la!." which 
tclls the life story of African m usician Fda Kuti 
through his songs, to the off-Broadway emo mu
sical " Bloody Bloody Andrew Jackson" to the 
long-delayed, cosily and U2-scored "Spider-Man.· 

In this case, the story of St. Jimmy the d rug 
deale~ the Jesus of Suburbia and ingfoue What
sherna.me hews closely to the s to rylin e laid out 

in "American Idiot." The tale is already well
known- the a lbum, which was released in 

2004, has sold 5.9 m illion copies, according to 
Nielsen SoundScan, and won a Grammy Award 
for best rock album. 

I rs this storyline that initially prom pied di
rector Michael Mayer to put in a ciH to Arm
strong. " l fell in love with the record when it 
first came out." he says. "I thought it had the 
makings of an amazing m usical theater piece. 
After 'Spring Awakening' (the Mayer-directed 
musical adaptation of a German play that a t
tracted a huge yotmg audience and woo eight 
Tony Awa.rdsj moved to Broadway, I did an in
terview and the reporter asked me to think 
about o ther possible sources for a rock musi
cal,and I immediately said 'American Idiot ' .. 

Mayer invited Armstrong to a showing of 
"'Spring Awakening," and the two wound up 
talking all night after the performance. ''Billie 
gave m e carte blanche to develop scenarios and 
characters, and I asked for six months of ex
clusivity to pu t something togethel' before we 
did a reading." he says. 

For his part, Armstrong says he knew all along 
the story was there. ' Originally. we thought about 
doing a movie version ofit;" he says .... I always 
thought it should be staged in some way. Then 
we took some rnectings and realized the mo"'ic 
indw,i"ry makes the music industry look like a 
mom-and-pop store. When 1 lalked to Michael, 
I sensed immediatel>• that he got it." (His movie 
goal may not be so far-fetched: Entertainment 
news site Deadline New York recently reported 
that talks are under way with Playtone partners 
Tom I lanks and Gary Goe1zman to nun the mu
sical into a feature film.) 

T he show started to develop in 2008, wi th 
Mayer presenting workshops to Armstrong 
and exchanging e-mails with him seeking feed
back. By December 2008, Mayer has prepared 
a version for the stage, and in J,tly 2009, the 
show started rehearsals for a run at the Berke
ley (Calif.) Reperlory Theater in the band's 
hometown. Armstrong is credited as the writer 
for all the lyrics, Green Day is credited wi th 
writing all the music. and Armstrong an d 
Meyer co-wrote the story. 

"American Jdiot• opened at the Berkeley Rep 
Sept. 15, 2009. after 11 days ofprevie\vs and 

was scheduled to nm until Oct. 11; i t wound 
up being extended twice, running until No\1. 
15 and becoming the highest-grossing show 
in the theater's history. 

Cr itical reaction to I.he initial staging was 
mixed. The Los Ange.Jes Tl.mes praised it, not• 
ing, "I fit doesn't spin an entirely satisfying 
yarn, its roar is still irresistible, even when the 
objec..i of protest remains elusive."' The Oakland 
Tribune snarked. "{Whatl once was a fine Gouda. 
has been prep.ack.aged as Velveeta . .. In other 

ROCK THROUGH THE AGES 
How prominent rock musicals fared in terms of awards, record sales, 
adaptations and longevity. 
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words, it should do big bw;iness on Broadway." 

/\ few years afler Mayer fi r st called Arm 
strong, the play headed east to the SL James, 
with prel'iews starting March 24. 

MIRACLE ON 44TH STREET? 
Ira J>ittelman, one oft.he "American Idiot'" pro
ducers along with partner /acto r Tom H,tlce. 
thinks the show's use of rock'n'ro11 will draw 
a large audience seeking someihing thal re
flects the spirit of the times. "If you look at the 
m usic of the last SO years, it's all rock." he says. 
"Every new musical has some sort of rock cle
ment in it.." 

Pittelman and Hulce, who worked with 
Mayer as co-producers on "'Spring Awaken
ing," raised the cash to stage "American Idiot" 
from a group of investors, as well as putting in 
some of their own money. 

"We had a workshop in Berkeley and we in
\'ited a group of people who \ve consider to be 
very serious about. theater," he says. ''They were 

all very supporti\1C of it." 
Pittelman's and Hu.Ice's track records no 

doubt helped bolster supporters· confidence. 
In addition to "Spring Awakening." Hulce also 
has extensive acting experience, playing Mozart 
in "Amadeus" and Pinto in .. Animal House," 
and he picked up hvo Emmy A\vards for "The 
lieidi Chronicles: Pittelman. who founded 
Hcart lcrnd Music a nd ran Uni-.·crsa.1 Music 
Media, won a Tony in 2002 for'· Private Lives" 
and co-produced "Topdog/Underdog, • which 
won the Pulitzer Prize for drama. 

Pittelman won't reveal the exact costs of the 
production, but says that it's a seven•figure 
number. According to Charlotte St. Martin, ex
ecutive: d irector of the trade association the 
Broadway League, the a\'erage cost of a play is 
between $2 million and $4million. while many 
musicals can cost upwards of $10 million. 
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'EVERY NE'v\/ 
MUSICAL HAS 

SOME SORT OF 
ROCK ELEMENT 

IN IT.' 
-IRA PITTELMAN, 
'AMERICAN IDIOT' 

CO-PRODUCER 

Because of this, she says, musicals take quite 

a bit longer 10 recoup their initial costs and be
come profitable. "Musicals tend to have longer 

runs than plays," she notes. 
She adds that one out of five shows eventu• 

ally recoups on the initial in\/estment, but the 
process t.ikes q uite a bit longer than it d id SO 
years ago. "In the ·sos and '60s, a play cottld 
recoup in s ix months,"' she says . ... Now you're 
looking at one to two years, because of the 
higher costs of putting on a shO\v." 

''There is a lot going on in this production : 
Huke says. "\Ve have a lot oflight ing; we have 
a computer 'brain' that sends images to all the 
screens on the stage at certain points. It's not 
super high gloss, but it is involved." 

In tem1s of the financial breakdown, Pittel
man says the theater is "one of the last pl.acts 

where au thors always own their own work ... He 
adds that he and lluke have a financial rela
tionship with the band that lasts as long as tl1ey 
produce the show. The songs are CO\'ered u nder 
a '"grand rights" lic(•nse; usually in the theater 
world, that license covers songs written specif

ically for a performance and publishers only 
share in the royalties for ancillary products like 
sheet mt1sicand mechanicals from cast.albi1ms. 
In Green Day's case, because Lhe songs were 
''-'ritten before the show, the ba.nd a.nd its pub• 
lisher. Warner/Chappell, both gel royalties. 

\Vhi le Armstro ng didn't invest his own 

money in the show. he could potentially pull 
in a handsome profit. especially if itdocs well 
and goes on tour. An o riginal Broadway cast 
recording, which he produced and played on 
with his Green Day band.mates Tre Cool and 

Mike Dirnt, will be released April 20 and could 
help drive sales of the original albu m . 

Generally, i f a show succeeds, it-; life span can 

be extended by years, even decades. A play is 
typically staged on Broadway, then goes on a na-

tionv.'lde tour, then another nationwide non
union tou r, before finally being released to 
sthools and community groups. And once a play 

is adopted by high school theater departments 
nationwide:1 it could mn for generations-just 
look at ·'Oklahomal .. or uB~re Bye Birdie." 

Still. the market for rock m usicals hasn't fully 
m atured yet. "'Rock m usicals don't tend to do 

well," says Liz Wollman, assistant professor of 
music in the department of fine and perfonn
ing arts at Baruch College in New York and the 

au thor of"The Theater Will Rock: A History of 
the Rock Musical, From Hair to Hedwig" (Uni
versity ofMichigan Press, 2006). "There are ex
ceptions.like 'Mair.· But even a production like 
' Jesus Christ Superstar' o nly broke even, be
cause it wasn't as successfo] as an album." 

Wollman says that recent hits like "Spring 

Awakening· have led to a resurgence for the 
rock musical on Broadway and notes that it 
could be the start of a new trend that would 

benefit"American Idiot." Sheadds tJiatthefact 
that "Idiot" is d irected by Meyer and stars a 
"Spring Awakening" alum, John Gallagher Jr., 
will also help draw crowds. 

"Green Day fans will come, of course," she 

says. ''As will ' Spring Awakening' fans and fans 
of(m usic supervisor/ arranger)Tom Kitt. who 

has his own following_ lftl1ey can get.affordable 
tickets. students will go see it. too. Bur beyond 
those crowds, I don't know who else will go." 

Wollman says she doesn't know whet.her the 
show will ultimately be sustainab le unless it 

m anages to reach a ,vider audience. '"Broad
way tends to be an older crowd,• she says. 
'"There will be tension, because what Broad
way thinks is edgy is actually not edgy at a ll 
from a rock ~rspectivc:." 

TI1e larger economic conditions on Broad

way appear to be promising. though. "Broad
way rcall)' escaped the last recession," the 

Broadway Le.igue's St. Marti n says. "Over the 
last SO years. there is really no correlation be
tween B road\vay and the broader economic 

condition. unless you lookat an event like 9 / 11. 
How well Broadway does is much more de

pendent.on how good the shows are. " 

WHEN IT'S TIME (TO PROMOTE 
THE SHOW) 
\Vhile WoUman says that Broadway remains a 

m ostly older audience, she does concede that 
the t imes are changing. ,. Kids are more com
fortable with musicals," shesays. "Look at 'High 
School Musical' or 'Glee.' It's part of pop cul
ture for them.· St Martin says that while Broad-

way hasn't ma.de a focused effort to reach a 

younger crowd, the fact that it's more open to 
y<mngcr producers means more shows that 

will appeal to Generations X and Y. 
The kids are a primary target for "Idiot," but 

so are their parents. On the night of April l the 
theater was fulloffamilies- Mom, Dad and two 
teenage kids, out for a night at the theater. Pittel• 

man says the show has so far spent $500,000on 
TV ads alone and v.ill roll out a radio campaign 
soon, but it scored an earned media coup early 

on, performing on January's Grammy Awards 
tek"'Cast. Hulce adds that the show has mounted 
a large online campaign, with ads on a wide va• 
riety of theater sites and music sites. Tickets to 
the show are priced to appeal t.o a wide demo• 

g raphk. too: Sntdent n1Sh seats are $27. and reg
ular tickets range from $3010 $127. MTV is also 

working with the band-the channel is giving 
away tickets to a performance and airing a half. 
hour special, called "Green Day Rocks Broad

way; a behind-the-scenes look at the mu,,;cal. 
But a traditiona] TV. radio and on line cam

paign might not be enough, says Janet Billig, 
an executive producer for • Rock of Ages." 

" \Ve did some audience research and found 

that almost. half o f our crowd had never been 
to a Broadway show before," she says. "So we 

knew there was nowa}'wecould stick with the 
lraditional Broadway marketing plan. We have 
a great team with Broadway cred, much like 
'American Idiot,' so we know we can draw the 
usual theater crowd that way. But we needed 

to go beyond that" 
Billig says one key part of the "Rock of Ages• 

p·romotion was letting people hear the music 
a.ssodated with th e show. "\Ve can't just. say, 

'Come hear all your favorite ' &Os classics.' " 
she says. "They need to hear it blaring out of 

their computer. We do things like have the 
cast sing at sports ganles. \Ve also know that 

women are the primary ticket buyers, so we 
work with mom biogs; we also make su1e the 
p-oster appeals to kids." 

All the savvy marketing in the world won't 
help if the show doesn't have a strong story, 
and John Gallagher Jr., who plays Johnny, says 
he's counting on the story's relatability lo keep 
drawing crowds. 

"It's a story about kids in a world where the 
TV is always on and they are struggling to find 

their own voice," he says. "'Whether the p lay 
has a happ)' end ing or not depends on your 
p erspective. But in the end, Johnny goes 

through something a lot of people struggle with 
and comes out still standing." 

Four More Rock Musicals, 
Coming Soon To A 
Theater Near You 

'UNCHAIN 
MY HEART: 

THE RAY 
CHARLES 
MUSICAL' 
Jamie Foxx may 

not be headed 
t o Broadway, 

but Ray Charles is, when a musical set dur

ing his imagined final recording session 

opens later this year. The script , written by 

Pulitzer Prize-winning playwright Suzan• 

Lori Parks, promises a mix of stories from 

Charles' life and h its from h is songbook 
< ii.\!,_; ; , f '.· It ·,•. '; 

RUN-O.M.C 
(TITLE TBA) 

Last October. 

Tom Cruise ' s 

one-time Cre

ative Artists 

Agency agent 

and ''Mission Im• 
possible" series producer Paula Wagner 

announced p lans to create a Broadway 

musical based on the l!fe and work of rap 

act Run-O.M.C. She told the New York 
Times that the two surviving members of 

t he trio, Reverend Run and Darryl Mc
Daniels. may write new songs for the show. 

"J C 

·YOSHI Ml 

BATTLES 
THE PINK 
ROBOTS' 

Flaming L i ps 

main man Wayne 
Coyne recently 
confirmed that 

"West Wing" creator Aaron Sorkin has 

signed on t o pen the script for a Broad

way musical adaptation of the band's 

2002 a lbum "Yoshimi Battles the Pink 

Robots." Coyne says songs from "The 

Soft Bulletin" and "At War With the Mys
t ics," as well as some orig inals, will be 

included in the production. 
1 ); .) ' • i..; ._-, I 'I''. /'_I- , , :\ ',\' /; '< 

·VIVA 
FOREVER' 
Judy Craymer 

created the $2 
b illion-grossing 

stage and film 

versions of 

"Mamma Mia!," 

but now she's looking to give theater au~ 

diences what they really, really want: a 
Spice Girls musical. The show \Viii create 

a narrative connecting the "girl power" 

group's many hits. 
L ,-, : . ~~ ::> ;, , i.. t-~ l : 

-David Prince 
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IN A YEAR'S TIME, DENNIS CROWLEY WENT FROM GOOGLE 
CASTOFF TO CEO OF FLAMING-HOT SOCIAL NETWORK 
FOURSQUARE. HERE, HE DISCUSSES THE KEYS TO MANAGING 
SUCCESS AND OPPORTUNITIES FOR ARTISTS AND THE MUSIC BIZ 
BY ANTONY BRUNO 
Shortly after returning from this year's South by Southwest (SXSW) conference, f.oursquare co-founder Dennis Crowley expe
rienced h is "'bizarro" moment. 

Working late one night, he received a Skype video call from two guys in Chicago. They were at a bar hosting a party to cele
brate the one-year anniversary of the location-based social n.etworking scr•·icc. 

At fir~1: glance, Crowley cringed at the sight of such a sparse gathering. But the duo soon panned the webcam to a crowd of 
200 Foursquare fans complete with cake and a rousing renditionof"Happy Birthday to You." 

It was a h,·ady moment for the 33-)·ear-old-and indicative of the phenomenon Foursqua.Tc has become. The social network 
is the s\lccessor to Crowley's first location-based notification service called Dodgeball. which Google acquired in 2005 for an 
Mdisdosed sum and subsequently discontinued in 2009. The mobile app is a mix of location-based game, social networking 
service and recommendation engine. It uses the location•aware capabilities of smart phones like the iPhone, BlackBerry and 
Android devices to let users "check in" when they arrive at venues like restaurants or bars, and therein updating their status on 
Fate book o r Twitter so their friends and foll owe.rs know where they are. 

It also awards "badges" to users who perform certain tasks-such as being the one user to check into a single location the 
most, or being the first to check into unique locations, or checking in w ith multiple other Foursquare users at the same time. 

Afte r launching at the 2009 SXS\V festival, where it was the hit startup of the conference. Foursquare has since exploded in 
popularity and expects to reach I million users by April 21 after more than a year in service. Crowley recently went on a tour of 
Silicon Valley investors, where valuations as high as $100 milJion have been floated despite the lack of any revenue. 

All this for a com pany whose Boston headquarters uses a hallway as its con ference room. In this Billboard interview, Crow
ley discusses how he and the com pany are handling the explosion in popularity, their plans for the future of the service and how 
the music industry can best uke advantage. 

How did the Idea tot Foursquare come about? 

A lot of it.came about when Google decided to turn Dodge
ball off. Our circle of f riends used Dodge ball to make 
plan s a nd connect, and there were commu n ities all over 
the country doing that. So when they decided lo turn it 
off, it was a problem. We either had to find something 
else o r ma ke something else. So we decided to go all in 
and build another one and add a whole bunch of other 
bells a nd whistles. 

(Co-founder Naveen Selvaduraij was interested in creating 
better city guides and tips and reviews. I was interested in 
this idea of turning life into a game. So we threw everything 
into the first prototype that we launched at SXS\V last year. 
\Ve expected people to la.ugh us o ut of there, but it went over 
real ly well and it's been sticky every since. 

W hy did you decide to come out at SXSW? 

It's like spring break for nerds. You have the early adapters 
from all over the ,,vorld who are there for four days. If you can 
get that com munity using it and hooked on it, then they'll go 
back to where they're from a.nd start spreading it to their 
friends. It's the per fect place for \IS to la\lnch. 

Old you think Foursquare would get as popular as 1t has? 
\Ve didn't anticipate any of this, to be honest. Dodgeball 
had its heyday in 2006, a.nd we left Google in 2007. And by 
the time it got shut off, it had maybe 100,000 users, maybe 
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S0.000. \Ve just bu ilt something our friends wanted to use, 
and when Dodgeball went away we built something else. 
There's somethin g behind I.hat idea, where you just build 
t hings you and your friends want to u se. And if you build 
it tl1e right way, there's a good chance other people will want 
to use it too. 

What' s the attention been like? 
I have a hard t ime keeping up with my e-m ail. My phone 
rings all the time with numbers that aren't in the address 
book, which is st range. My voicemai l get s so full my 
grandma tells me she can't leave me messages. Bu t be
sides th at. you just power through it. You try your best not 
to be distracted. \Ve've done a lo t of in terviews and had 
cameras in the office, an d while that's a lot of fu n, we're 
trying to m in imize it. It's like you work so hard to get to 
t his stage where you ha-·e a p latform. We have this plat.• 
form thal has almost a million people on it and we can 
start creating t hings a nd p ushing them o ut to all these 
users. We've got interesbng ideas for what we think peo
ple would Hke to use. 

Do any of these p lons include making money? 
One of the things that's tu rning out to be really interesting 
about Foursquare is how i t.creates this connection between 
customers and places or users and venues. So people who 
own these small coffee shops .and whatnot go on Google and 

Twitter to sec what people are saying about them. People are 
finding conversations about their bars and restau rants in 
'!witter. and a lot of them start with foursquare check-ins. So 
we have this specials program where vendors can give some• 
thing back to Foursquare users, like if you check in five tim es, 
you get a free coffee o r something. In return the users get 
psyched beca\lse they're getting free st\lff. So it creates this 
feedback loop. 

Right now we're doing this for free, and we're going to con• 
ti nue doi ng that for a while, but I think the tools we' re bui ld
ing for ven ues arc p retty valuable and there's a good 
opportunity for us to monetize that eventually. 
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Are you working with anyone In the music Industry? 
You as ked about revenue, and there are th ree areas. The 
first is with local merchan ts . The second is with big media 
com pan ies. And the third is wi th brands, which som etimes 
are celebrities or music labels. Ifs giving them accoun ts 
on Foursquare and letting them lea .. ,e content that people 
can d iscover by checking into places. I don't know if I can 
announce these yet. b ut we're starting to get m usical acts 
signed up. So i f they're touring in Ch icago and you' re in 
Chicago, then these are the places the ar tists go ro and you 
can live ,·icariously through the band by going to these same 
places. They can create badges for their fans if t hey do the 

things they've prescribed them to do. \Ve've seen that ,1,,•ork 
very well with high-profile users. 

So artist s and ve nues can w ork something out t o use 

Foursquare as a way to get fans to do things? 
Yeah. One of the more interesting things ' "·e did at SXSW this 
year was that we imported all the event data of which bands 
were playing at which places at what time. So if you checked 
into Stubb's at this t ime on this day, we know you saw this 
band. We can do that over time and show you which bands you 
saw over the month of March and April and (show how) your 
music taste is trending this way a nd maybe make recommen
dations. Maybe you unlock a special badge. So it's all about 
challenging users to do things. 

We did this thing with Spin magazine where if you saw four 
bands with animal names you u nlocked some weird badge. 
There's no real meaning behind it, but it's just a fun thing to 
do. Maybe )'OLL see a band you wouldn't normally"" just to 
unlock that badge. 

Are you a m usic fan? W ho are your favorite bands? 
I'm like the third guy down. J 've got my friends who find a 
lot of new music, and that gets trickled down to my brother, 
and eventually I end up getting it. I 'm still stuck in my '90s 
hip-hop phase. 

If you could work with any artist, who would it be and why? 
I don't know about naming names. I'm the wrong guy to ask 
that question. But in general it's people who are interested in 
sharing what they're doing with their life. You see a lot of 
artists that tweet constantly and share day to day with their 
fans, and Foursquare is anotheT \.·vay of doing that. I'm really 
big on that idea of people living vicariously though others. 

How do you think artists or really anyone in the music in• 
clustry should use Foursquare? 
A lot oftl1e stuff we're just making upas we go along. We don't 
have a specific music product we're trying to sell to artists. But 
artists will give us a call and we'll have a conversation about 
what we might. do. A lot is just lool<ing attheplatfonn and try
ing to wrap your head around i t a nd try to find ways to use it. 
\Ve come up with new and interesting ideas all the t ime, and 
it's really what's driving the product going forward. 

Locatlon~b ased mobile services have b een hyped for 
years but never llved up to their promise, What 's dlfter
ont now that hzts helpe d services like yours succeed ? 
A lot ofit is that phones are so much more advanced. Apple has 
kind of conditioned people that wh en they have questions, they 
ask their phone-or more specifically, they ask an app. The big
ger part of it is that these things work better in a post-Twitter 
and post-Facebook environment. Both have spent a lot of time 
teaching people bow to use their products. 

Two years ago [all these articles: saidl Twitter \Vas so stupid. 
But Twitter did enough work where people started to under
stand that it is important to share some of this stuff and peo
ple got value out ofil It wasn't life--changing value, but it's nice 

MERIT BADGES 
In the gaming world, it's common to earn trophies (rewards) 
for performing c"rtain virtual ads, but Foursquare takes 
this concept into real life, awarding badges to users for a va• 
riety of achievements. Some ate straightforward, such as 
earning the "Mayor" badge for visiting any location more 
often than any other Foursquare users. Others are more 
secretive, such as the Nightlife badge for checking In at 
four UrbanDaddy-approved spats sponsored by HBO. Here 
are a few other examples: 

THRIVING IVORY 
A badge received when checking Into a concert 
by Thriving Ivory at the Fillmore in San Francisco. 

It includes a note direct! ng fans to the merch booth 

DON'T STOP BELlEV IN' 
Earned for visit ing thr ee particlpating 
karaoke bars in a month. The m e ssage re· 

ceived when unlocking the badge Is t he llrst 
line of the song's lyrics. 

LAST DEGREE 
Created for a 15•year·old adventurer who 
used Foursquare to check In at the North 

Pole, sponsored by General Electric as part 
of the teen's efforts to raise awareness of environ• 
mental Issues. - AB 

to have this ambient awareness of what your friends are up to. 
I think one of the reasons Dodgeball fai led was because we 

weren't able to communkate that ,•alue to people, Now we can 
just say, "It's kind of like Twitter, but with location." 

As a developer, what do you feel are the pros and cons of 
t he different smart-phono platforms that are available today? 
We started on iPhones because that's what we had. We quickly 
expanded to cover as many sm.art phones as possible. \Ve had 
a mobile Web version for BlackBerry and an SMS version. It's 
important to co,·cr a lot of those bases. You want all your friends 
to participate, not just the six that have the right phone. 

iPhone development can be tricky, but it's getting easier. 
Black.Berry development is really d.ifficuJt. We d idn't even build 
an Android app. Other people built it for us using our API, and 
then we ended up h iring a developer to manage that. It's really 
friendly for developers. 

A ny advice for startup companies hoping to replicate 
your success? 

Whenever you do something new that you're really passionate 
about, there will always be people who are going to tell you what 
you're working on is stupid. I've been hearing that for IO years. 
As long as you feel strongly and really passionate about it, there's 
a good chance you're onto something good. It's just a matter of 
getting the timing right and making sure you have th~ proper 
way to explain it. 
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THE NICKELODEON 
lot is located on Sunset Bou1evard 

in a not-quite-yet-gentrified part 
of Hollywood, and the billboards 
of colorful cartoon characters 

WITH SOME HELP FROM SONY MUSIC, 
NICKELODEON'S VICTORIA JUSTICE HOPES 
TO BECOME THE NEW QUEEN OF TWEEN 

longtime composer Michael Cor
coran, sold 355,000, according to 

SoundScan. 
"It shocked everyone," Poppe 

says. "We thought, 'Look at this 

audience- we have to lead them 
to the soundtrack.' • The ''iOrly" 

painted on the side of the b uild-
ing create an interesting contrast 
with the colorful cartoon characters inhabiting the dirty side
walk in front of the sound stages. 

Inside, the kid-friend ly vibe takes over entirely, from the pri

mary-colored walls, floors and utility ducts to the sets where 
17-year-old Victoria Justice is taping Nie.k's "Victorious,"' the 
cable chan nel1s newest show. The action takes place at a per

formjng arts high school, and Justice stars as the: new kid in 
class w ho recently d iscovered an affinity for belting out pop 
tunes- and tl1at the guy sitting next to her is kind of cute. 

In between filming scenes, Justice is hanging out with her 
mother and s inging a long t.o Kings of Leon's "Sex on Fire" in 

her dressing room. She sp~nt the morn ing doing what she says 
is her dream job: singing and dancing-in this instance, on a 
rooftop stage with her co-star Leon Thomas I! I. "I got to rock 
out a bit." she says w ith a laugh. "I like things I can dance to 

and get my energy really high so the audience can feel it too.• 
In appearance, Justice-who mo,•ed from Florida to Los An

geles to pursue acting- is a dead ringer for "American Idol" fi. 
nalist Katharine McPhee; in demeanor she's honed her goofball 
flai lings into the pratfall charm mastered b y Miley Cyrus. Jus

tice is, in other words, on ttack to becoming a star. 
" I remember thinking as she was walking from the door to 

the spot in front of the camera, 'OK, ifthjs girl can talk, she's 
90% there,· " recalls •victorious" creator Dan Schneide1, who 

first met Just ice fi\'e years ago at an audition for h is previous 
show, "Zoey 101 ." 

Justice is primed to become the first solo artist standout from 
the 3-year-old deal behveen Nick and Sony Mus ic to co-produce 

and co-finance 'fV shows.1\vo series have debu ted under the 
pact to strong ratings: the boy-band comedy "'Big Time Rush" 

BY ANN DONAHUE 

in January and Justice·s "Victorious" earlier this month. The 
two shows had the top•rated lh'e-actiondcbuts in the network's 

30•year h istory. according to the channel. 
Translating those ratings successes into CO sales is the chal

lenge for 2010, says Chris Poppe of Columbia Marketing, and 
the label is rolling out an extensive on line andon•aircampaign 

to promote both the shows' soundtracks a.nd the efforts from 

their talent that will be released laterthis year. 
"The big push is to m ake kids aware that the m usic is out 

there and who the talent is as cast mem bers and .as individual 
artists," Pop pe says. "We want the music to be familia r to the 

audience before the soundtrack comes out." 

MAKING MUSIC TOGETHER 
The deal between l\ick and Sony Music was reached in sum• 

mer 2007. and it gave the label wide-ranging options from re
leasing soundtracks from existing shows and Nick talent to 
co-financing and co-prod ucing new shows and s igning deals 

with the k ids featured oo those programs. 
Before a formal deal was reached with Sony. Nick bo tmccd 

around various labels to distribute its soundtracks-even rival 
Disney's Hollywood Records. According to Nielsen Sound Scan. 
Nick's best-selling soundtrack to date was the 2004 release of 

"Dora the Explorer." which has sold 547,000 copies. 
In December 2007, the deal with Sony saw its first success, 

with the release of the single " Leave It All to Me," the theme 
from "'iCarly," 111e show, starring Miranda. Cosgro1o·e, is Nick's 
stah•vart live•.tction ratings leader; the week ending March 28 
it was the ninth-most-watched show oo cable TV, with 4,5 mil
lion viewers- and "Lea1o·e. l tAll to Mc, .. written by Schneidtr's 

soundtrack-a combina tion of four original songs from the 
show and 11 pop tracks like a • Kickclodeon remix" of Sean 
Kingston's "Beautiful Girls' and Avril Lavigne's "Girlfriend"

was released in June 2008. II has since sold 211.000, making it 
the top seller of the Nick-Sony pact to date. 

In January. Nickelodeon prem iered the first show developed 

,vith Sony Music; boy band comedy "' Big Time Rush,. was tJ1c 

most-watched live-actio11 premiere ever on the network with 
6.8 million viewers. Since then. it has averaged between 3 mil
lion and 4 m illion viewers pe r episode. 

So far, two s ingles from .. Big Time Rush" have been released 

dig itally: 'fhe title track has sol<l 215 .000, and "Any Kind of Guy" 
has sold 94,000. A full soundtrack is expetied tl, is year, execu

tives say, al though a release date hasn't yet been set. 
"Viciorious" debuted March 27 right after the annual Kids' 

Choice Awa,ds telecast on the chan nel; 7 .6 million viewers 
tuned in to the awards, according to Nielsen , and "'Victorious~ 
retained much o f that lead -in. tallying 5.7 million viewers, mak

ing it the No. 2 most-watched cab le show of the week- and 
Nick's second-best live-action debut. ( .. Victorious .. started air• 

ing in its regular time slot of Sunday at8 p.m. EST with its sec
ond episode April 11, when 3.5 million ,-iewers watched.) 

In the first 20episodes o f "Vic.1orious'" on order there will be 

eight original songs. "We always wan t to be where kids are, and 
music is a giant pie.cc of their lives," says Marjorie Cohn, exec

utive VP of development.and original program m ing for live ac
tion at Nickelodeon/M'fVN Kids and Fam ily G roup. "On 
'Victorious,' we'll be building music into the storylines so that 

character comedy and music is part of the world. We try to do 
re.latable situations- it's the [,1iewers'J lives, but better." 
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ONLINE AND ON AIR 
'Jbe first single from "Victorious." "Make It 
Shine," ''-'as written by Dr. Luke- ,,,,ho was 

introduced to Schneider by his agen t, 
Richard Weitz at William Morris Endeavor 

Entertainment-and Corcoran. It went on 
sale at iTunes April 13; a full soundtrack is 
forth coming thi::; year. The song is prominen tly 

featured in the pilot, with Justice belting it out 
onstagc during a talent competitio n . 

Corcoran says that the storylines of"Victori-
ous· determine a lot of what kind of music is 
used in the show, a.nd he's discovered that Jus
tice can handle any n umber of genres. "There 
arc some things that arc a little rnorc based 
off o f Broadway and som e that a re mixed with 

more pop," he says. "She's really talented
she likes [singer/songwriter-type[ of music, 
like Sara Bareilles, a nd I wrote one song in 
particular this season for her to explore that." 

For Poppe, marketing the songs o n the show 

is a combination effort of online a nd on-air ini
tiati\/es within Nick's promot ional s pace on both 

mediums. I n particular, music videos tllat are 
played on the network as weU as online seem to 
resonate with fans with an immediate sales bump, 
she says. Currently a videoclip of Justice perform-
ing "Make It Shine" from the pilot is being played 
on Nick.com. "No matter how young or how old they 
are, when kids sec a "'ideo, they know the song is for 
sale, n she says. 

The song is also s treaming on 111eSlap.com-a faux 
socia.J nchvork used by the characters on "Victorious." 
The song has been incorporated into a "Tap Tap Revenge"• 
style game on the site, where players type along with the beats 
of the song. AlJ of this couldn't have premiered online at a bet• 
tertime:ThedayoftJ,e 2010 Kids' Choice Awards was Nick.corn's 
highest traffic day ever, with 38.4 million page views, accord

ing to the channel. 
And while Justice is in line to be the first solo star generated 

from the Son y-Nick deal, the success of .,iCarly" has tested the 

waters for Sony on how to handle Nick-promoted m usical tal
ent. .. I\ •e done in -stores with Jennifer Lopez, and the in-stores 
we've done with Miranda Cosgrove I for the "iCarly" soundtrack[ 
were just as big." ('oppe says. •we were at a Best Buy in Long 
Island and the line went through the store, dov.'11 the side of 

the building and to the back." 
Cosgrove will release her debut Columbia full-length album, 

"Sparks Fly,' April 27; firs t. single "Kissin' U" premiered as part 
of Nick's •countdown to Kids' Choice" before the March 27 
p res how to the awards. It has h ad 94,000 downloads since its 
debut. Poppe says eventually the label wan Is all the talent from 
the Nick shows- from Cosgrove to Justice to the cast o f "Big 
Time Rush'" - to tour. 

OF MICE AND NICK 
Thest.andard•bearerof sales success when it.comes to teen m usic 

programming is the DisnerChanneL Nochanncl is bc'ltcr at trans

lating its music endeavors into po p culture cash. be it "'Hannah 

Montana• with its franchise-total 10.7 million album sales or 
"High School Musical" with its 10.6 million album sales. 

Nick's music.efforts haven't yet achieved the omnipresent sue• 
cess of Disney franchises like" l lannah Montana." "I've read stuff 
that talks about Nickelodeon following the Disney pattern, but 
Disney didn't really invent adding music to television shows," 
Schneider says. "It's been happening for many years. It doesn't 
makememad,butit doesmake meroll myeyes a bit when I read 
in the press that we're following Disney." 

But Schneider- who has ,vorked ""'1th Nick on seven shows, 
star ting with kids' varie ty show "All That" in 1994 to his cur• 
rent role as the creator of .. Victorious" and "iCarly"-believes 
the pact. with Sony is the first step toward establishing Nick as 
a s imilar sales powerhouse. "Because o f the partnership with 
Sony, rmusic sales are) a much bigger deal and there's a lot more 

drive behind it," he says, 
T he- platform is already there: Nick is ahead of Disnt}' in the 
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average n umber of viewers d uring the course of the 
day, \\o·hich gives i t more viewers overa.11, despite the 

Disney Channel's lead in prime-time ratings. Ac
cording to Nielsen, year to date. Nick is leading 
Disney in total viewers over the age of2 by an av-

erage of2.3 million to 1.6million; this com pares 
to the same time frame last year when Nick 

lead Disney 2.2 million to 1.5 million in the 
same demo. 

And much like Disney, Nick can offer 
its talent the opportunity to appear in 

a n umber of its p rogramming out• 
lets over time. In 2005, Justice 

played a 5-"tudenton Nick's sunny 
tale of a California private 

school. "Zoey 101" 
- which co-strrred 
Jamie Lynn Spears 

- before starring as 
o ne of the leads in the 

channel's 2009 made-for-TV movie musical .. Spectacular!~ In 
addition , she has made g uest appearances on "iCarly." 11The 

Naked llrothers Band" and "True Jackson, VP." 
\Vh ile she' s working six days a wed. on filming '"Victorious," 

Justice is taking what little spare ti me she has to do some song• 
writing for her upcoming solo album. 

"I'll be looking through my messy drawer thinking I shotdd 
organize and then a line will pop into my head and J 'll think, 
'That's an interesting concept,'• she says. "I'll makeup a melody 
to myself; i f! think it's catchy and could go somewhere good, I'll 
t.lke out a pen and paper and write lyrics to it." 

In the m eantime, she's enjoying her growing fame. Justice 

recently walked the streets of Hollywood outside the Nick stu
d io to pick up her lunch. Right nex~ to the giant billboard of 
Sponge Bob SquarePants on the Nick building is one that fea
nues Justice and the rest of the "Victorious" cast. "This one kid 
was walking down Sunset, and I saw h im looking. at my face, 

and then looking at the billboard, and then looking at my face. 
and then looking at the billboard," she says. "And he just nod
ded, like, 'Yep.' " 

NICK SCORES WITH A TEEN TELENOVELA 

Last year, Nickelodeon Latin America 
debuted "Isa T.K.M./' its first orig Ina I 

tween-oriented telellOVela to strong au• 
dience response: The show's soundtrack 
on Sony Music ~s sold 140,000 copies, 

according to marketing VP Femando 
Cabral. It went platinum in Colombia 

and Venezuela, and a cast tour imme~ 
diately followed in Braz.II. 

This year, Sony Music Latln America's 

booking arm, Day 1, is bringing the cast 
back for a second tour In Brazil starting 

High school Spanish: 
The cast of 'Isa TK +' 

April 24-as well as an inaugural tour in 
Mexico starting May 14-to coindde with 

the release of a second cast album in 
the region. The songs from the sound• 
track will be promoted in musk videos 

airing on Nick and MTV in Latin America. 
In its second season1 the show has 

been renamed " Isa TK+" and was film
ed in Colombia with local production 
company Teleset. The show, a co-pro

duction with Sony Pictures Television 
lnternatlonal, centers on the d reams~ 

drama and loves of a young singer 
named Isa who attends a school for the 

arts-much like ''Victorious.'1 

"The program belongs to Sony Pic
tures, who is the producer,and Nick has 

the rights to airing it in the region first.'1 

Cabral says. ''We share with Sony Pic

tures the revenues from album sales, 
touring and sale of the program to chan· 
nels across the region." 

Nickelodeon Lat.in America is seen in 
25 million homes.-Aya/a Ben-Yehuda 
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GOING DOWNTOWN 
Ozomatll seeks guidance 

from new label 

lil'i'J'3'3I BY JASON LIPSHUTZ I 

• DIRTY THOUGHTS 
The New Pornographers' 

collective anxiety 

GO DIEGO GO 
Latin star Diego Torres 

comes back 

ROCK DIVA 
Opera's Renee Fleming 
covers the Mars Volta 

SOCIAL NETWORK 
Broken Social Scene Returns 
From A Long Hiatus 

With new albums by the Hold Steady, the Na
tional, LCD Soundsysiem and Band of Horses 

scheduled to hit stores within a three-weeks pan, 
the beginning of May has become blockbuster 
month foTindie rock releases. No one could be 
happier about the indie stars aligning than Kevin 
Drew. singer/guitarist ofToronto collective Bro• 

ken Social Scene, whose fou.rth album, "For
giveness Rock Record," will be released May 4 
in the United St.ates. 

"Me and Ill old Steady frontmanl Craig Finn 
wanted tosiarta campaign for kids to skip school 

on the day our records come out," Drew says. 
"I fed like it's a great time for the retum of a lot 
of bands." 

The difference between .. Forgiveness" and 

the other releases is how long it took to come 
together. After its gritty art•rock dazzled the 
indie scene with 2002 sophomore disc .. You For
got It in People," Broken Social Scene hadn't is
sued any new material s ince the release of its 
self-titled third album in October 2005 on the 
Arts & Crafts label. 

TI1e band rem ained acth•e after the release, 
embarking on a lengthy tour and composing 
the score to 2006 film -~HalfNelson."' However , 
Drew says there were some "slightly turbulent 
times" trying to manage: the band's many mem
bers and dozen-plus regular collaborators, which 
include Leslie Feist and members of Canadian 
bands Metric, Stars and Do Make Say Think. 

"it was a lin le scattered," Drew says. "When 
you have a big gro up of people, it's hard to find 
a ground to stand on." 

Drew released an intimate solo debut. 

"Spirit If. , .," under the" Broken Social Scene 
Presents"' tag line in 2007, while singer/bassist 
Brendan Canning issued a solo album the fol
lo1A1ing year. Drew decided to bring Broken 
Social Scene along for a tour in support ofhis 
album in 2008. With the addition of guitarist 
Sam Goldberg, the ba nd rounded into a core 
six•piece lineup and regained its com posure. 

"The solo record was therapeutic for I Drew], 
and when it came to the tour, it didn't make 
sense to put a whole new band together," band 
manager/ Arts & Crafts prcsiden tjdfrey Reme

dios sa)'s. "With all the louring and solo m ate· 
rial, it also helped to leave people with a thirst 
for new music." 

Drew, Canning, Go ldberg, drummer 
Justin Peroff, gui tarist Charles Spearin, 
singer/guitarist Andrew Whiteman and new 
singer Lisa Lob singer recorded "Forgive-

Collective 
action: 

BROKEN 
SOCIAL 
SCENE 

GIDDY ON UP 
Laura Bell Bundy 

saddles up debut album 

ness" during sessions i n Chicago and 
Toronto beginning last May. Under the guid• 
a.nee of new p roducer John McEntire, who 
plays in post-rock groups Tortoise and the 
Sea & Cake, the band worked with nearly 20 

guest contri butors including Feis t. Jason 
Collett, Sebastian Grainger and Pavement' s 
Scott. Kan nberg. 

With tracks like "Chase Scene" and • Forced 
to Love"bursting with memorable hooks, • for• 
giveness"is the first Broken Social Scene album 
that Drew says was written for the people at the 
band's shows. "We've never really had choruses 
before, so it was a challenge for us," he says. •1 
don't rea1ly know what 'accessible' means or 
what the hit single's going to be, but we just 
wanted to write songs that jammed and em
braced the people we're playing for." 

After releasing album opener · world Sick" 
in February, the band began a preorder cam• 
paign that lets fans order "Forgiveness,, as a 
CD, digital download, double-LP or vinyl boxed 

set. Broken Social Scene unveiled new songs 
at South by Southwest (SXSW) before making 
two more tracks. u Forced to Loven and "All to 
All," available for streaming. 

The band plans to promote the album 1A'lth 
in-st.ore appearances and a major~market U.S. 
tour in May, including performances on "Late 
Show With David Letterman" and "Late Night 
With Jimmy Fallon." In addition to a European 
tre:k and appearances at summtr festivals like 
Oxegen and Sasquatch, Broken Social Scene will 
curate and perform June 19 a t the 'foronto ls
land Concert on Toronto's Olympic island, shar
ing the stage with Pavement and Beach House. 

'!he festival will also feature the launch of 
"This Movie Is Broken,"" Bruce McDonald's fic• 
tional film that centers on a Broken Social Scene 
co11ccrt that premiered at SXSW ... It's a hom
age to the city of Toronto, so I think e,•eryone 
is going to love it," Remedios says. 

Despite the packed schedule. Drew says that 
he's excited to experie nce the energy of the 
band's live shows. He's also looking fol'ward to 
resuming work on film scores and soundtracks, 
especially with this incarnation of the group. 

·'I feel like everyone in the band could be a 
composer." Drew says. "We' re a band that just 
likes to ma.kc stuff. \Vt want to create." 
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BUZZ 
>»DERULO 
MAKES POP CHART 
HISTORY 
Jason Oerulo 
accomplishes a first on 
Billboard's Pop Songs 
radio airplay chart: He's 
the first solo male artist to 
notch consecutive No. ls 
with his first two entries In 
the survey's 17-year 
history. "In My Head" rises 
3-1 on the tally in its 17th 
chart week, becoming his 
second leader. "Whatcha 
Say,, began a four·week 
reign on the Nov. 28, 
2009, chart. The songs, 
both of which he co
wrote, appear on Derulo's 
self-titled debut album, 
which has sold 92,000 
copies, according to 
Nielsen SoundScan. 

»>CONAN BACK 
TO LATE-NIGHT TV 
ON TBS 
Months after being 
jettisoned as the host of 
"The Tonight Show," 
Conan O'Brien announced 
April 12 that he will join 
cable channel TBS in 
November to host a late· 
night talk show. "In three 
months I've gone from 
network television to 
Twitter to performing live 
in theaters, and I'm 
headed to basic cable," 
O'Brien says. "My plan is 
working perfectly." His 
still-unnamed show will be 
an hour long and air Mon• 
day through Thursdays at 
11 p.m. EST/PST. George 
LopeZ's "Lopez Tonight" 
will be bumped to 
midnight, which is 
apparently fine with 
Lopez, who was the one to 
approach O'Brien about 
Joining the cable channel. 

>»LADY GAGA 
RECLAIMS NO. 1 ON 
U.K. CHART 
As Scout ing for Girls 
started a second week at 
No. 1 on the U.K. singles 
chart with "This Ain't a 
Love Song" (Epic/Sony 
Music Entertainment), the 
new sales data showed 
Lady Gaga's '•The Fa me" 
(lnterscope/Universal) 
rebounding 2-1 for a 
fourt h separate reign of 
the album summit. The 
Scouting for Girls single 
stayed ahead of an 8-2 
surge for "OMG" 
(LaFace/ Sony Music 
Entertainment) by Usher 
featuring will.I.am, which 
is Usher's best U.K. singles 
chart ranking since "Bum" 
reached No. 1 in 2004. 

Reporting by Ann 
Donahue, Paul Sexton 
and Gary Trust. 

l!'iml BY MONICA ~ RERA I 

New Democracy 
Ozomatli Jumps Labels And Attempts To Restart Sales 
For a band that's been around 15 years, 
Ozornatli has proved it's still open to change. 
The Latin fusion collective signed v.rith a new 
label- Mercer Street/Downtown Records

in March 2009 to release its fift.h studio album, 
.. Fire Away," due April 23. after releasing its 
last two stud io efforts and a 2005 live set on 
Concord Records. 

Ozornatlrs longtime manager Amy Black
man-Romero says tl1e change was key for 
setting u p the next iteration of the Califor
nia-based act as a band that both makes and 
performs records. 

"The band needs strongA&R because they 

write as a com mittee, and a dem ocratic one 
at that." Blackman-Romero says. "This was 
the first time I had a sense that we were going 
to get that s upport..1

' 

"' Fire Away" doesn't attempt to rc•create 
t he experience of an O:zomatli concert-a 
dilemma th a t has plag ued many a jam
friendly band. "For the l ongest time, it was 
like, ·Do you like Ozo?' 'Well . thei r album 's 
all right. You've got to see them live,' "'vocal
ist/ mu lti-instrumentalist Ulises Bella says. 
"We've gotten to a point where we're trying 
to let that go. There's a l ive aspect of us and 
there' s a recording aspect ofus, and we have 
to separate the two." 

Blackm an- Rom ero says Dov.rntown A&R 
executive Mike ilowell drew up a list of lop 
p roducers that could help Ozomatli b ring a 
more power•driven rock sound to its m ate
rial. which ranges from funk. reggae and hip
hop to cumbia, salsa a nd o ther t radit ional 
Latin sounds. The group wen t with 1ony Berg 
(Pete Yorn, Aimee Man n), who gave "Fire 
Away" a weig h tier feel but held o nto 
Ozomatli's t rademark: topical subject matter 
set to g lo bal dance beats. 

Breezy lead single "It's Only Paper," fea
turing Jack Joh nson, warns against 0\'Crcon-
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sumption , while "Malagasy Shock" recounts 
lead singer Raul Pacheco's accidental el ec• 

trocu tion a t a show in Madagascar during the 
group's work on behalf of the U.S. Depart

ment of State as cultural ambassadors. 
·111e most attelllion-grabbing track, though, 

is undoubtedly "'Gay Vatos in Love," about a 
male coup.le from the streets of East Los An
geles. "That song is our declaration of how 
we feel about the issue," Bella says. "It's scan

dalous that we' r e still at a poinl in society 
where we even question whether they deserve 
the same rights.· 

Ozomat li' s most recent album, 2007's 
·Don't Mess W i1h th e Drago n,' has sold 

53.000 copies, according to Nielsen Sound
Sca.n. (111e groL1p ach ieved its highest sales 
to tal with its 1 998 self- titled debut, at 
280,000.) To ens me that sales o f " Fire Away" 
b uck th e down.ward trend, Ozomatli has 
booked a number of radio and TV appear
ances, from TNT's "Lopez Tonight" to non• 
commercial KCRW Los Angeles' '"'Morning 
Becomes Eclectic." Ozomatli will also tour 
throughout 2010 and host and curate t he 
Latin o Alternativo tent at this summer's 
Bonnaroo fcsti .. ta.l. 

In addition, 1he band is getting home
town support from the L.A. Dodgers , who 
will continue to u se Ozomatli's recording 
of "Can't Stop lhe Blue• as their anthem this 
baseball season . Los Angeles has also de
clared April 23 ·'O7.omatli Day" in honor of 
the band's community activism. wh ich v.till 
again e:\1end beyond the United States when 
the band visits Mongolia this s ummer as 
cultu ral ambassadors. 

"There's people who are in to Ozo that aren't 
into our politics, and that's OK," Bella says. 
'"'You can dig on Ozo on a lot of d ifferent lev
els, and whichever one you want to focus on 
is cool with LL!:>. " 

lffl!I BY ROBERT THO MPSON I 

TOGETHER 
APART 
Will The New 
Pornographers Be 
Eclipsed By One 
Of Their Own? 

The presence of a star in a band 
is a double-edged swor<l-on 
one hand, the artist can provide 
valuable creative input a nd 
help d raw interest. But if the 
person starts to eclipse the 
band. it can go from being a 
group in its own right to sim• 
ply a side project. That's the 
d ile m m a fating the New 
Pornographers as they prepare 
to rdease their fifth album, "To
gether," May 4 on .\1atador in 
the United States and on Last 
Gang in Canada. 

T he band's m ost prominent 
member, singer/songwriter 
Neko Case saw her last album, 

"Middle Cyclone." hit No. 3 on 
the Billboard 200 last year. Ac
cording to Nielsen Sou nd Scan, 
it's sold 191.000 U.S. copies and 
17.000 in Canada. But solo suc• 

cess notwithstanding, Case re· 
m ains a par t·limc member of 

Exploring the 
dark side: 
GROOVE 
ARMADA 

th e New Pornographers . al
though s he has outsold the 
band- the group's last a lbum, 
"Challengers" (2007), hit No. 
34 on the Billboard 200, selling 

109,000copies in the States and 
16.000 in Ganada. 

The power-pop band's main 
singer/songwriter, Carl New
man, tails Case "agrtat strtngtb 
and great weakness• in the New 
Pomographers. "Shes this great 
force in the band, but some• 
times she's not there," he says. 
"People will say. 'Why isn't Ncko 
there?' And I'll explain that's 
the nature of ou.r band." 

Case usually only appears on 
the band's initial tour dates after 
an album release. The group 
contains up to e ight mem bers 
that include another part-timer. 
Dan Bejar, who sings and occa• 
sionally tours witl1 the act when 
not fronting his own outfit. De· 
stroyer, \\·hich is signed to 
Merge Records. 

"Together" rocks a little 

harder than its predecessor, and 
in the pas~ Matador GM Patrick 

EDI TED BY TOM FERGUSON 

>>>GROOVY and U.K. pop star Will Young, 
TIMES debuted at No. 10 on Bill-
Having teamed with global board~s Top Dance/ Electronic 

spirits brand Bacardi for a one· Albums chart March 20. It has 
year integrated marl<eting deal sold 5,000 copies, according 
in 2008, British electronic duo to Nielsen SoundScan. The 
Groove Armada-Andy Cato album entered the United 

and Tom Findlay- chose a Kingdom's Official Charts Co. 

more tra d i tiona l business albums list at No. 26 March 7. In 
model for sixth studio album Australia, the Shock Records 
"Black Light." It was released release hit stores Jan. 30 to 

by the pair's imprint Work It capitali:ze on the act's appear-
with U.K. indle licensee Cook· ance at the Big Day Out tour-
ing Vinyl, which licensed the ing festival. 

set to international partners " There's a whole range of 
Including Victor Entertainment influences on there, which I 

(Jap an) and OM Re cords think they 've distilled into 
(United States). thei r own unique sound.'' 

"Black Light," which tea- Cooking Vinyl director Rob 

tures Roxy Mustc's Bryan Ferry Collins says of the album. 
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Amory says, Case and the band 
appealed to "totally d ifferent" 
aud iences. " But as the New 

Pornographers have started 

maki ng better-recorded al
bums, containing less frenetic 
music:, there's definitely been 
some crossover." 

While "Challenger.." forn.sed 
on elaborately arranged slower 

songs, "Together' adds more 
o f the g roup's h ook-la den, 

melodic guitar rock, from the 
Black Sa bba th-esq ue "Your 
Hands (Together)" to Be jar's 

idiosyncratically poppy "Sweet 
Talk, Sweet Talk." 

Amory saJs Matador se1viced 
the Case-sung track "Crash 
Ycan;" lo radio April 12, targt>t• 
ing .. left.-leaning tastem ake r 

stations" like t riple A WXRT 
Chicago and alternative WFNX 

Boston. He says it's previouslr 
been tough getting U.S. airplay. 

but "thisrecord isdifferent. lt's 
gorgeously recorded and has the 

low-end heft that radio wants.· 
While licens ing deals-in

clud ing placements of "'The 
Bleeding I leart Show" (from 
2005's "'Twin Cinema") in a 1V 

campaign for the University of 
Phoenix and thetitlctrack from 

2003's "The Electric Version" 
in the " Rock Band" ,·ideogame 
- have helped foster new fans, 
Amor}' and Newman agree 
that more extensi'f·t touring 
will be vital ro increasing the 
band' s profile. 

''Touring's not the only driver, 
but it is key, .. Amo·ry says. A Free 

Trade Agent)"· booked European 
tour kicks off May 19 in London. 

North American shows booked 
through the Billions Corp. start 

June 7 in Calgary, Alberta, and 
run lhrottgh Aug. 4. 

Ea rly promotion fo r "'"fo. 

gether" included releasing "Your 
Hands (Together)" as a free M PJ 

Feb. 22 o n the band's Web site, 
w ith more than 250,000 copies 

dow nloaded, band manager 
Euvin \Vccber s.ays. 

TV is also part of the equa• 
tion . with the group playing 

"Late Nigh t With Jimmy Fallon" 
May 5 and "La te Show With 
David Letterman" June 30. "We 

are also working with the folks 
at ' Rock Band' to have tl1e en
tire album of'Togethe r' for 
download through th e Rock 
Band Network iby street date I." 

Weeber adds. 
Newman says the new 

album's direction wasn't a re• 
action to the more muted crit
ical an.d r etaiJ reception for 
"Challengers"; "Twin Cinema" 
has sold 138,000 s tateside and 
20,000 in Canada. 

"From the beginning, we 

didn't s tand a prayer. so we 
just did what we wanted to 
do ,• Newman ad ds . "That at
titude helped us become suc
cessful , so that's what we 
continue to do." - -"'"' - ~ ·- A 

' ~ f-. ~ ' -.:,t ~-~ ~ \ I ~:;.,:, ~ 41, .- ,. : , P . ~ \, . 
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The act wrapped a U.S. 
tour March 27 at Miami's Ultra 
Music Fest ival, booked by 

William Morris Endeavor En• 
tertalnment. European festi

val appearances include Lon
don's Lovebox (July 16-18). 
Groove Armada is managed 

by London-based Angle Art· 
ist Management and pub· 
Ii shed by Warner/Chappell. 

-Richard Smirke 

>>>PIANO MAN 
ltallan piano wizard/orches
tra conductor Giovanni A llevi 
is off on his travels again. Al

levl, whose instrumental com
positions combine classical 
with a touch of jazz, tours Italy 
in May and will then perform 
in Korea, China, Vietnam, Thai

land and Georgia. 

"My live activity is entirely 
independent of whether 
there's a record on sale," he 

says. "Thanks to Internet 
word-of- mouth, I have fan 
bases in various count r ies 

and, in the case of Japan, it 
was their enthusiasm which 

prompted Sony to release 
me there." Sony Music Japan 
released a physical edition 

of" Joy" in 2008, and h is cat-

The laws have 
- changed: THE NEW 

• ~ PORNOGRAPHERS .. 

alog is available internation• 
ally through digital stores. 

Allevi1 who started out as 

the pianist for Italian rapper 
Jovanotti, released his debut, 

"13 Dita,'' on Jovanotti's Sole
luna label in 1997. He broke into 
the Italian charts with 2005's 
"No Concept" and had further 
success with 2006's "Jo-t" and 
last year's "Arena di Verona" 

live album. 
Gian Arnaldi, senior market

ing director of local repertoire 
for RCA at Sony Music Italy, re" 
ports "a career total in Italy of 
800,000 units.'1 Allevi Is man

aged by his wife1 Nada Bern

ardo. His publisher is Bollet
tino Edizioni Musicali, and heis 
booked by the Mi lan-based 
Ready to Go agency. 

- Mark Worden 

>>>BLUE NOTES 
Austra lian balladeer John 

Williamson has carved out a 
40-year career writing songs 
about his home country. 
Now an all-star lineup is 
paying t ribute. 

EMI Music Australia released 
the tWO"disc album "The Ab" 
solute Best o f John William

son: 40 Years True Blue" March 

19, featuring original versions 
of c lassics "True Blue," " O ld 
Man Emu" and uMallee Boy" as 

well as covers from James 
Reyne, the Walts, Tommy Em• 

manuel, Wendy Matthews and 
actor Russell Crowe's the Or
dinary Fear of God. It includes 

a new collaboration, "Island of 
Oceans," with chart-topper 
Shannon Noll. 

" I'm so Aussie that I doubt 
they'll f!\/er get me in America." 

the 64-year-old country star 
says. "But I'd be happy to die 
with a couple of songs [hav

ing been] covered overseas." 
Since launching his career in 

1970 on a TV talent show, Wil
liamson has won three Aus• 
tralian Recording Industry 

Assn. Awards and 24 Country 
Music of Australia Assn. Golden 
Guitars. He's also played the 
Sydney Olympic GameS' open
ing ceremony and sold more 

than 4 million albums, accord
Ing to EMI. 

Williamson still hits the road 
for 60· 70 dates each year and 
will play halls in Australian re

gional centers in June. He's 
booked by Artist Network AUS" 
tralia; publishing is copyright 

control. -Lars Brandle 

After a four·year break f rom releasing albums (following 2006's "Andando''), Argentine star 
Diego Torres signed a deal with a new label-Universal-and on May 10 will release his new 
album, "Distinto" (Different). Breaking from traditional popt Torres explores new territory on 

the set collaborating with the likes of alternative singer/songwriter Kevin Johansen and urban 
Spanish act La Mala Rodriguez. 

1 Compared wlth your prevlous albums, 
which have been more pop·lcaning, tho 

new set is very uptempo. 
\Ve wanted an a]bum like this tha.t had more 
power overall. In looking for a new sound, I 
wanted to record a power album. I bad this no

tion from the onset. The electric guitar is in a 
way a leading player on this album and a com
mon thread that keeps it all together. Even tlie 

ballads a re power ballads. 

2 What was your mental process as you 

returned to t he studio after four years? 
Internally, I very much wa.nted to do something 
new- look for new horiions, new countries, 
new arrangements. It took me a while until I 
feltcomfort.lble and everything began to acquire 

more focus. Alot of things happened in between. 
I finished a tour, I started a relationship ,,vith a 

new label, my father had health problems. I felt 
the need to stop. You need energy to gctonstage, 

and I just d idn't have i t. On the o ne hand, it was 
a breather, and on the other, it was an artistic 
change. an opportunity to reinvent m ysel[ 

In the beginning, f began to write and work 
on songs, and really, I wasn't getting what I 

wanted until I started to encounter songs tl1at 
were more in line with what I was searching 
for. There were many songs that were beauti• 
ful, that I liked, but notforthisa lbum. I worked 

on 35 songs for this a.II.mm and we kept 10, and 
['m very confident of each of them. 

3 You spent 18 years with BMG, and later 
with Sony when it acquired the label . Why 
the switch to Universal? 

I had a great nm ,,1,1ith Sony and I felt 1 com• 
pleted a cycle, as much on their part as on 
m ine. And I took my time to begin a new cydc. 
Unh•ersal offered me a project th a t I thought 
I needed at this point in time. They offered 
solid and con~1.ant development throughout 
the !Latin American and U.S. Latini region, 
wh ich is what I needed. My music is strewn 
over man y countries and I needed that kind 
of work to continue dtve:loping my career. Rc
a1ly, i t wasn' t so much about the busine~s deal 
per se, but about developing my music a t a 
regional level. 

4 Talk about the new single, jjGuapa," 
w hich deals with guardian angels. 

I wrote it in But.nos Aires wi th Noe-l Sch ra
j is. And it came about in a very dear, d irect 
fash io n. I wrote it thinking about guardian 
angels. but in a more realistic. day-to-day ap

proach, because som etimes we don't even see 
the difficul ties tha t surround us, and we need 
someone beside us to get us back on track 
again. That's why I told the story through one 
characte r, to give it a more cinematic ap
p roacl1. And I showed that we are all our own 

guardian angels, and we can save ourselves, 
o r save others . 

5 Your mother, Lollta Torres, was a 
famous movie actress, and you started 

out as a TV actor. Was th is a doub le• 
edged sword? 

On the one hand ithelpsyourrecognition and 
popularity. But afterward, you nm into a cred
ibility issue. That's w hy I placed a lot of care in 
how I handled ID)' career, and I stopped doing 
1V. I didn't leave my ac.ting aside. and I never 
will- I do film. My last acting r ole was in an 

independent movie in 2004. But I did begin. to 
constantly tou r and perform and gi"e a lot of 
seriousness and depth to my career as a musi
cian. I think the worst thing that can happen 
t.o you as an artist is have people see you every• 
where doing all sorts of things. 

6 Perhaps your b iggest regional hit is 
"Color Esperanza" (from 2001 1 s "Un 
Mundo Diferente" ), a song that camo out 
w hen Argentina was in a recession. It be .. 

cam e so ram ous It w as sung in schools1 

along with the national anthem. 
That song exceeded all my expectations. We the 
and co-writers Coti and Cachorro LopezJ ne\'er 
thought it wo,tld provoke those reactions. But 
people connec.t with the song's fighting spirit 
and thatglimmer thatitoffers. l find people react 
to it, every-"\vhere. in the most extraordinary ways. 
I sang it in Bogota [ColombiaJ, fo llowing the 
tragedyofEl Noga! la socialdubbombcd by left
is t guerrilla group the Fare). People went to the 

stadium and sang it waving candles and white 
flags. It was very emotional 
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Al_l:3lJIVIS 
THE GRASCALS 
The Famous Lerty Flynn's 

Producers: The Grascals 
Rounder Records 
Release Date: March 30 

Plenty of bluegrass outfits 
sh red as impressively as 
heavy metal g roups, but few 
sing about the devi l more 
evocatively than members of 
the latter genre. Nashville's 
celebrated Grascals manage 
the feat on their fourth album, 

"The Famous Lefty Flynn's." 
The 12-song set peaks early 

with "Satan end Grandma," ,;1 

gorgeous yet surprising ly 
tender string-band ballad on 

ma 
CHRISTIAN SCOTT 
Yesterday You Said 

Tomorrow 
Producers: Chris Dunn, 
Christian Scott 

Concord Jazz 
Release Date: March JO 

Today's jazz features a multi
tude of young talents steeped 
in the t radition. But few are 
progressing with fresh state

ments informed by the evolv· 
ing soundscapes where pop 

meets jazz. One of the raw new 
seekers is 27-year·old t rum· 
pete r Christian Scott, w ho 

bounds ahead w ith his com
pelling new album, ··Yesterday 

which singer/guitarist Jamie You Said Tomorrow." The set 
Johnson describes h is grand- not only sonically fuses the past 
mother's battle with Beelze

bub using ·a Bible for her 
sword and shield." Elsewhere, 

the sextet appears less inter
ested in proving itself l o Black 

Sabbath fans, although cross
over asp irat ions circulate 
throughout the album: See a 

tight harmony rendition of 
Tommy Boyce and Bobby 

Hart's mid-'60s Monkees hit 

"Last Train to Clarksville" and 
a down-home collaborat ion 

with Hank W illiams Jr. on "I'm 
Blue I'm Lonesome." The lat
ter tune was co-written by 

bluegrass g iant Bill Monroe 
and Williams· country-pioneer 

dad, and that spirit of open
eared cooperation l ives on 
here.-MW 

w ith the contemporary, but 
also brings forth such dynamic 
social issues as penal injustice, 

cultural animosity. gay mar
riage and abortion. ("The Roe 

Effect'' 1s an enthralling melody 
played forward then backward 
to intriguing effect.) One of the 

album's standouts is the open
ing trac~ "K.K.P.D .. " an ominous 

instrumental castigation of the 

Ku Klux Klan· like policemen of 
Scott's nativ@ New Orleans. 

Matthew Stevens' electr ic 
guitar shards and Jami re Wil· 
Iiams' raucous drumming pave 

the way for Scott to waft his 
rich trumpet musings-and 

later, as the intensity develops, 
incite w i th his roiling h igh 
squeals. Highlights also include 

JAKOB DYLAN 
Women and Country 
Producer: T-Bone Burnett 

Columbia Records 
Release Date: April 6 

When Jakob Dylan's name is men

tioned, it1s difficult to ignore the elephant in the room: his 
father, Bob Dylan. Much like dear old dad pre-19651 tile 

Wallflowers frontman favored sparse, acoustic songs on 
his 2008 solo debut, "Seeing Things." But Dylan's newest 
album, "Women and Country/' explores fuller arrange

ments that better complement his simple but significant 
lyrics. The t rack ''Lend a Hand" features slinky horns and 

trudging percusskm, urging "every young boy, woman, 
every tired old man" to mind the song's title. And on 
"Everybody's Hurting." w here faint tribal drums lead into 

a country-esque chorus, guest vocalists Neko Case and 
Kelly Hogan (who appear throughout the album) add 
twang behind Dylan's weathered voice. Elsewhere, songs 

llke ''Yonder Come the Blues" and "Nothing but the 
Whole Wide World" mostly rely on guitar and vocals. But 

album closer "Standing Eight Count" pulls out all the 
stops with layered horns and prominently featured elec
tric guitar and bass.-LF 
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Scott's lyrica l rend ering of 

Thom Yorke's hopeful song 
"The Eraser " and the trum

peter's melancholic reflection 

of post ~election negativity 
about President Obama on 

"American't ."-00 

mm 
DR. DOG 
Shame, Shame 

Producer: Rob Schnepf 
Ant/-
Release Date: April 5 

On its latest album. "Shame, 

claps and Sunday-morning 

church organ into the contrast
ingly sober lyric, "We're swap• 

pmg ht tle pieces of our broken 

little hearts." But hope still 
remains. On the title track, over 

sou lful sl ide guitar, g uest 
vocalist Jim James sings, "The 
l ife that I lived seems so use
less now/And no. I don't regret 
a thing."-EC 

JOHN BUTLER TRIO 
April Uprising 

Producer: John Butler Trio 
Shame," Phi ladelphia rock ATO Records 
band Dr. Dog combines ele

ments of soul, "Sgt. Pepper"· 
esque psychedelia and old

!ashioned rock'n'roll to highlight 
darker lyrical themes not found 
on previous releases. But bal

ancing these cheery influences 
w ith the melancholy prose 

is the name of the game. The 
li vely accordion and clanky 
piano on the song "Shadow 

People" recall Bob Dylan's 1974 
country-folk sing le "Forever 

Young," but the cheerfulness 
seems to contradict Dr. Dog 

guitarist/vocal ist Scott Mc
Micken's strained lyric: "It's the 
ri ght time for th e w ro ng 
company." The somber t rack 
"Someday" is brightened sig

nificantly by a whistled melody, 

coupled with a psychedelic 
guitar solo that recalls George 

Harrison. and "Jackie Wants a 
Black Eye" melds bright hand 

Release Date: April 6 

The J ohn Butler Trio's latest 
album, "April Uprising," is the 

Australian frontman's most 
radio-friendly release to date. 
With a fresh lineup of backing 

musicians to keep the group's 
sound evolving, the 15--song set 

opens with the song "Revolu
t ion," a downtempo rocker that 
evokes feelings of a new begin

ning. On that track, BuUer deliv
ers weighty verses with a mur· 

mured hesitance punctuated 
by a rallying chorus ("Running 

through the hopelessness and 
shame. revolution alread y 
under way"). And the single 
"One Way Road" is a t ire· swing 

summer rock cut w ith a shot of 

bluegrass and a little bit of Cal
ifornia sunshine, while "Close 
to You" brin gs a b it more 

heaviness, centering on a '60s 
hard-rock lick. Straddling blues 

HOLE 
Nobody's Daughter 

Producer: Michael Bemhom 
Mercury Records 
Release Date: April 27 
"You don't understand how dam

aged we really are," Courtney Love 

snarls on "Nobody's Daughter," the title track to Hole's 
first new album in nearly 12 years. Even after the long 
absence from th@ music scene, the alt-rock outfit is still 

unflinchingly intense, while frontwoman Love displays 
surprising range as a songwriter. Lead single "Skinny 
Little Bitch" chugs along until a breakneck climax, while 

the p iano·led "For Once in Your Life" otters a somber 
tale of withering love. The band utilizes a large palette o f 
influences on uNobody's Daughter.'' drawing upon Sonic 

Youth's noisy abandon for some tracks and the honest 
lyricism of early Liz Phair for others. With three new 
instrumentalists-guitarist Micko Larkin, bassist Shawn 

Daily and drummer Stuart Fisher-behind her, Love 
sounds as self-assured as ever, sliding over syllables and 

hitting the emotional high notes. "Nobody>s Daughter" 
recalls the highlights of the band's critically acclaimed 

1994 album, 11Uve Through This," and shows that, as a 
band, Hole Is not o ne bit damaged.- JL 

and bluegrass, the t rio del iv

ers an eclectic mix, lending a 
Southern- rock feel o n the 

track "Don't Wanna See Your 

Face," a Cel t ic flai r to i ts 
haunting "Ragged Mi le" and 

even featuring steel pans on 
"Take Me."- CM 

BARENAKED LADIES 
All In Good Time 

Producer: Michael Phillip 
Woj~woda 
Raisin' Records 

J6NSI 
Go 

Release Date: March 30 

Barenaked Ladies' "All in Good 
Time" is the album for fans 

who wish the Canadian band 

would p lay i ts music a little 
straighter. The group's f irst set 

si nee the 2009 departure of 
founding mernber Steven 
Page, "A ll in Good Time" is a 

reflective and grown-up effort. 
with much of the poignancy 

but few of the comedic quirks 
that derined such early BN L 
hits as ·'One Week_" Front man 

Producers: various 
XL Recordings 
Release Date: A p ril 6 
Icelandic post-rock band Sigur R6s 

may be on an indefinite hiatus, but the group's 
enigmatic singer Jon Thor Birgisson, better-known as 

J6nsi, is filling the void with his first solo album, "Go." 
Having driven Sigur ROs' music in a more poppy 
direction on recent albums, J6nsi descends into pure 

pop on his new collection of songs, using lnstrumenta· 
lion ranging from harpsichords to flutes.. But much of 

the solo e ffort retains Sigur R6s' influence. The track 
"Sinking Friendships," on which J6nsl's calm and col~ 
Jec:ted vocals swell into intricate instrumentation, shares 

the same low-key vibe of som<o songs found on the 
band's 1999 album, "Agaetis Byrjun." And th@ forebod
ing string and electric guitar arrangements of "Kolnidur" 

could"ve easily fit onto Sigur R6S' 2005 set, "Takk . • .'' 
But "Boy Ulikoi," the first single from "Go," sounds. 

completety different: J6nsl sings with a cheerful energy 
that matches the flute chirps and cymbal crashes of th@ 
song's background.-EC 
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Ed Rober tson stil l values a 

clever turn of phrase. ad mit
t ing in the classic rock~t inged 

song "I Have Learned" that "I 
don't t hink you're comfortable 
unt il you're no t." And during a 

slow waltz on "The Love We're 
In," he wonders, "Why aren 't 

we making the love we're m'?" 
The music it self also sticks t o 
a m ore mature pace. fo cused 
on sw elling, floaty choruses 

and staggered backing vocals: 
even rockers l ike .. Summer
time" allow for a restful ebb 
and flow. The on ly track t hat 

g ives a nod to the Lodi es' nov
elty-heavy youth is "Four Sec
onds," a half-rapped, o ld -timey 

polka number.-EN 

JOAN 
ARMA TRADING 
This Charming Life 
Producer: Joan Armatrading 
429 Records 

Release Date: March 30 

In 2007, Joan Armatrading got 
··into the Blues" and scored a 

Grammy Award nomination in 
the process. But on her newest 
album, "This Charming Life," 

t he veteran British ar t ist is 
rocking out at 59-rnore ag

gressively than she has since 
the early '80s. In a clearly ebul· 
lient but st,11 thoughtful mood, 

A rmatrading strides into the 
new set with its t itle track, pon

dering the virtues of obsessive 
love amid a shimmering sonic 
wall o f guit ars. The t rack ''Love 

Love Love" ls funkier and m ore 
dynamic and features the first 
of a series of ho t guitar solos 

that A rmatrading (who plays 
everyth ing but drums o n the 

11 songs) also laces into "Head
ing Back to New York City" and 
"Virtual Reality." She channels 

Eurythm ics' "Missionary Man" 
o n ;'Best Dress O n " and in

corporates a reggae feel into 
" Goddess of Change," while 

EDITED BY MITCHELL PETERS 
(A LBUMS) ANO MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Erin 
Clendanlel. l 1nds.ey Fort ier. Gary 
Graff, Jason Lipshutz, Evan Lucy, 
Connor McKmght, Michael 
Menachem. Evan J . Nabavian, 
Evie Nagy, Orm Ouellette. 
Deborah Evans Price, Jesse 
s~wer, Mlkat-1 Wood 

C~ITICS' CHOICE w: A new 
release, re-gardiess o f chart 
potential, highly recommended 
for musk:a l merit , 

''Promises" is a r ichly detailed 

waltz that still b rims w ith mus
cular energy. The song "Cry" 

and its expressions of jealousy 
close "This Charm ing Life" on 
a smooth soul-pop note, a 
respite from a tough-rocking 
ride that shows A rmatrading 

is still form idable nearly 40 
years o n.-GG 

am 
AMY GRANT 
Somewhere Down the Road 

Producers: various 
AG Product ions/Sparrow 

Records 
Release Date: March 30 
Some are new, some are clas

sics, and some are previously 
unreleased gems. but all o f the 
song s on Amy Grant's latest 

release, "Somewhere Dow n 
the Road," weave together into 

a beaut iful musica l tapestry. 
Grant. who first emerged as a 
teenage artist. is one of an elite 
group of artist s to have scored 
No. 1 hits in each of the past 

th ree decades. "Somew here 
Down the Road" boast s six 

new t racks, among them the 

gorgeous f irst single " Better 
Than a Hallelujah," the achingly 

poignant ballad "Unafraid" and 
"Overnight." an engaging duet 
w,th her 17-year-old daughter 

Sarah Chapman, a wonderfully 
gifted vocalist in her own right. 

"Third World Woman" is a raw, 
emotionally r iveting explo· 
ra t ion o f t he vast chasm be

tween povert y and privilege, 
while "'Come Into My World" is 
a prevlously unreleased cut 

that's an understated master
p iece of depth and vulnerabil

ity. The t itle track is a Grant 
classic that provides a perfect 
centerpiece for this collect ion 

o f songs about life's journey
and listeners are all the bet ter 

for her sharing th is emot ional 
road map.-DEP 

PICK • : A new release predicted 
to hit the top half of the chart In 
the correspond ing format. 

A ll <:1lb ums ,c:ommerc1ally 
available In the United Slates are 
el1g ib le. Send album review 
copies to Mitchell Peters at 
S1llb02trd . SOSS W ilshire S lvd .• 
Sever)th Floor, Los Angeles, CA 
90036 and singles review copies 
to Monica Herrera at Billboard, 
770 Broadway, Seventh Floor, 
New York, N.Y. 10003:, or to the 
writers. 1t) the .appropriate 
bureaus 
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NICKI MINAJ 
FEATURING SEAN 
GARRETT 
Massive Attack ( 3:13) 
Producer: Alex Da Kid 

Writers: 0. Marcti, s. Garrett, 
Alex Oa Kid 

Publishers: various 
Young Money/Cash Money/ 
Universal Motown 

With her quirky sexual presen

tation and penchant for mak
ing odd faces, Nicki M1nQ1j is one 

of the most visually d ist inctive 
rappers to come along in years. 
It figures, then, thot d1sc1.1ss1on 

of her debut sing le, "Massive 
Attack." would take a back seat 

to its Hype Williams-directed, 
B-movie•inspired video. Con~ 
sidering the hy pe Minaj has 

generated through mixtapes, 
cameos and her co-starring 

role in L il Wayne's Young 
Money projec t . " Massive Al· 

tack" is a fa irly anticlimactic 
coming-out song, Sure, her 
sassy one-liners are as. enter

tain ing as always. But Sean 
Garrett and A lex Da Kid's 

chaot ic beat- w hich evokes 

latter-day Timbaland w ith i ts 
bouncy, screechy Euro-club 

synt hs and jumpy d rums
doesn't suit her mental-patient 
de livery nearly as well as. say, 

Kane Beatz' sim p ler t rack for 
Young Money's. ''Bedrock."-JS 

lmm3 
ADELITAS WAY 
Last Stand (3:44) 
Producer: Johnny K 

Writers: R. DeJesus, B. Howes 

Publishers; Duran Lang/WB 

Music (ASCAP), High Buck 

Publishing/EM/, Blackwood 
Music (SOCAN/BMI) 
Virgin 

Las Vegas band Adelitas Way 
has a ll the makings of a great 

pop/ rock song ,n " Last Stand!' 
It's led by singer Rick De Jesus, 
whose ambit ious, roaring vo

cals could rival that of Chris 
Daughtry. They weave in and 
out of reHective verses and an 

anthemic chorus, w here DeJe · 
sus sings, " I need a second 

chance/'Cause I want to make 
it about you/I'm making my last 
st and.'' The lyrical urgency is 

amplified by angst-filled drums 
and an emotional solo by gui• 
tarist Creig hton Bibbs. Pro

ducer Johnny K ( Disturbed, 
Plain White T's) has structured 

a solid range of material for the 
act's self-t itled album, and the 

band's 2009 breakthrough sin
gle, the explosive " Invincible," 
reached No. 6 on Billboard 's 

Mainstream Rock Songs chart, 
" Last Stand" is m or e than 

capable of d irecting further 

mainst ream attention toward 
Adelitas· way.-MM 

THE GASLIGHT 
ANTHEM 
American Slang ( 4:36) 
Producer: Ted Hutt 
Writer: The Gaslight Anthem 
Publisher: Little Eden Music 
(ASCAP) 

SideOneOummy 
It 's probably fair to describe the 

BIG B01 FEATURING CUTTY 
Shutterbugg (3:30) 
Producers: Scott Storch, Big Bo! 

Writers: various 

Publishers: various 
Island Def .Jam 

" Shutterbugg"-Big Boi's noew single from his (finally) soon
to-be-released "Sir Luscio·us Left Foot: The Son of Chico 
Dusty"-satisfies both his core audience and mainstream 

hip-hop fans. Over a '70s electro-funk beat with crashing 
claps and stuttering synths, the Atlanta rapper notes his 

intent to reach a broad base: " I'm Sgt. Slaughter, I keep my 
shit cooked to order/In order to satisfy my people In 
Georgia and 'cross the water." "Shutterbugg" also marks the 

triumphant return of producer Scott Storch, w ho merges 
Big Boi's Southern drawl and rapid-fire staccato f low with 
the current dance vogue. The song's hook and bridge chan

nel not so much T•Pain as. Roger Troutman, utilizing what 
sounds more like a vocoder than Auto-Tune for full retro 

effect With Its mesmerizing rhymes and dancefloor lean, 
"Shutterbugg" has the pote ntial to jo in the pantheon of hits 
in t he Out Kast discography.-EJN 

LADY GAGA 
Alejandro (4:34) 
Producers: RedOnel Ledy Gaga 
Writers: N. Khayat, SG. Germanotta 
Streamline/Kon Live/Cherrytree/ 

lnterscope 
Lady Gaga g ives her former lovers the send•ott on 

"Alejandro"-and what a send-off it is. The 24-year-old 
pop star 's third single from ''The Fame Monster'' opens 
with a weeping violin, as a distressed Gaga sings: "I 

know that we are young, and I know that you may love 
me/But I Just can't be with you like this anymore, 
A lejandro." Before her Latin love interest has the 

chance to protest, the t rack swells with a romping, 
stomping Euro-pop beat, not unlike that of Ace of 
Base's "Don't Turn Around." Gaga bids her ex-lovers 

farewell with a pre-chorus that's full of moxie: "You 
know that I love you, boy/Hot like Mexico, rejoice!/At 

this point l 'Ve got to choose/Nothing to lose." By the 
song's end, Alejandro, Fernando and Roberto aren't the 
only ones sent packing-the listener is dancing out 

right behind them.-LF 

Gaslight Anthem as Genera

t ion Y's closest thing to Bruce 
Springsteen. The A mericana· 
inspired, fellow New Jersey 

band's lyrics are brimming with 
a Boss-like mentality, as they're 

w rought w ith references t o 

sailor tattoos, high-top sneak
ers and classic: cars. "American 

Slang," the title track from the 
band's forthcoming third a l
bum, is as charming as 2008's 

"The '59 SOUrld." Despit e a 
pounding drumbeat that offers 

little in t he way of varie ty, 

frontman Brian Fallon's gravel
thro ated vocals shine. "The 
fortunes came for the richer 

men/While we're left with gal
low s, wait ing for us l iars to 

come down and hang," he 

sings over a bed of twangy, lo· 
fi guitar s and a rollicking main 

riff. "American Slang" might 
not be as I,ard·llit ting as past 
singles, but it's just as accessi

b le for rock fans who've seen 
hard times.-EL 
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The Soprano 
Opera Star Renee Fleming Covers Muse, The Mars Volta On 'Dark Hope' 
O pera superstar Renee Fleming's favorite 
piece on "Dark Hope." her new Decca al
bum, features unusual, almost Gregorian 
chant-like ham1onies. In fact, she describes 
the song as "vocally the rangiest piece we 
did: the text is so enigmatic and strange." 

Rut the song in question isn't a n ar ia 
from a forgotten opera or a long-lost 
baroqueorato iio. It's ••-w ith Twilight As My 

Guide." a bit of dark ambience from prog
rock band the Mars Volta. And along with 
songs by Death Cab for Cutie, Muse, Ar• 
cade Fire and six other decidedly nond as
sical acts, the album is an adventurous, 
mold-shattering project from arguably the 
world's greatest living soprano. 

"Dark Hope" (Ju ne 8) is the b rainchild 
of Peter Mensch and Cliff Burnstein , 
founders of management company Q 
Prime. which counts Def Leppard and 
Metallica as career•"long clien ts. }.,tensch 
had been seeking a classically trained 
singer to breathe new life into modern ma
terial-not quite crossover but a differen t 
take on greal songwriting thal could ha,•e 
international a ppeal. He reached out to 
Fleming through a longtime friend, Decca 
chairman Chris Roberts, after seeing her 
glamorous image on a. bus side promoting 
a new Metropolilan Opera produclion of 
the French opera "Thais." 

"I was riding my bike and spied the bus 
poster." Mensch says. "She looked great in 
the picture. like Madonna. And I went, 'Fuck, 
it's Renee Fleming.' Suddenly the fog lifted." 

But why would a full.fledged opera diva 

wan I to get down and dirly in the ttoubled 
minds of modern youtJ-1? As the world's go· 
to opera star, Fleming regularly sings for 
heads of state, including President Barack 
Obama at his inauguration. She also has a 
perfume.a dessert and an iris named after 
her. and she's booked for international 
opera productions th rough the next sev
eral years. The classical star has also sold 
900,000 units. according to Nielsen Sound
Scan. 1-fowever, projects like 2005's jazz 
and folk collection " Haunled Heart" and 
last yea.r's performance on Elvis Costello's 
'"Spectacle" program on the Sundance 
Channel showE..-d Fleming's interests aren't 
just. limited to her native genre. 

"The whole idea sounded ,•cry fresh. And 
at a certain point you have to go with your 
gut." she says. "I just thought this could be 
an an adventure, a learning experience. 
Most importan t, I was genuinely surprised 
by the music I heard.· 

The results of Fleming's sessions with 
producer David Kahne range from the in
spirational prodamation.s of\Villy Mason's 
"'Oxygen .. to the desperate entreaties of Ar
cade Fire's "Intervention," which features 
Fleming's teenage daughters on back• 
ground vocals. But ·'Dark Hope• a lso poses 
a m ar keting challenge, which Decca is 

ready to face head on. 
The firs t single, Muse's "Endlessly," is 

at radio now with a m u sic video in the 
works that will be serviced to movie the-

aters, n ightclubs a.nd retailers (Macy's, 
Nordstrom). Extensive TV advertising is 
planned for the week of release, with all 
major retail chains and outlets p ledging 
support. The covered artis ls lhemselves 
will cross-market as well, providing links 
and info about the release on thei r own 
Web sites-potentially forming a bridge 
behveen Fleming and a different fan base. 

" If pan of the agenda for growing clas
sic.al m usic is bringing in a younger audi
ence-ifthatcomesout.ofthis-then that's 
a bonus," Decca's Roberts says. 

Early b uzz on classical m usic biogs 
about Fleming's redefinition of rock opera 
has been less than kind. However, 
Roberts sh rugs off the naysayers. "l t's 
in1portant for an artist like Renee: 
to do projects that are very dif. 
ferenl from what they nor
mally do at a time in their 
career when they feel very 
secure. Nothing is go• 
ing to happen to her 

classical m usic ca-
reer. Twenty-five 
years of pe rform-
ing a t the h ighest 
level don' t go away 

becau se you make a 
record that a handful o f 

people take exception to." 
Mensch is even more 

frank. " I don ' t care what any
onesays. lt' sa gTeat record." ... 

Breaking 
the mold: 
RENEE 
FLEMING 

George Strait reach{'s a historic llillboard chart m iles tone, collec ting a top 10 hit o n I lot Country 
Songs for a II u II pretede II ted 30th rnnsern ti\'e year. The Country M ti sic Hall of Farner's " l Got ta Get 
to You" ris ... s 12-9 on llw radio airplay list .• No arl isl in th,.. histo ry of any Billhoard char! has prt-'• 
viously linked such a lengthy tliain of top 10s. Strai t ini tia lly landed in the Hot Country Songs top 
10 wi th h is first chart enlry, "Unwo und." in 1981. ~I Tilt-' RIAA has cnlified Strai t as lilt-' 12th-lwst
selling artist in U .S . his:ory, with career album sales of68.5 million . llis c u rr<·n t set, ··Twang," has 
sold 55~.000 rnpit-'s since i ls r,.. J,..as,.. las t August. acrnrding :o '.'\ i,..Js,.. n SoundScan. • ·'I t jusl con
tinues to be one heck ofa ride that I'm e n joying every m inute of." Strai t said in a press statement. 
"l.ong live country music!" - Gar;• Tru,t 

COUNTRY'S TOP 10 

i _...!,: _ .. I\' f;. 
• .... ~ JI _:._ I 
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Double 
Take 
Broadway's Laura Bell 
Bundy Aches, Shakes 
On Album Debut 

With the help of two concurrent videos. a c:oveted 
performance slot on the Academ y of Country Music 
Awards !April 18) and a strong gay following, Laura 
Bell Bundy looks to make the leap from Broadway 
vet to country musi c star. Her Apri l 13 Mercury 
Records debut, "Achin' and Shakin'." is a concept 
record featuring six sultry ballads on the ''Achin' " 
side and six feisty uptempos on the "Shakin' "set. 
Bundy's debut release is also part of U nivcrsaJ 
Music Group's Velocity p rogram. with a suggested 
retail price of$10. 

Spun off from the "Shakin' • half, lead single 
"Giddy O n Up" is No. 38 on Billboard's I lot Coun
try Songs chart and No. 43 on Hot Dance Club 

Songs. Bundy's "Giddy" ACM performance will be 
avai1ablc on iTunes after the awards show. 

To further p romote Bundy's concept album, the 

label has issued two videos. UMG Nashville sen
ior VP of ar tist development and marketing Jason 
Owen says the "Giddy" video "has been the No. 1 
most-streamed \'ideo since we launched it. beat
ing Taylor [Swift[ and Carrie (Underwood!." Just 

released is the video for" Drop On By," a song from 
the "Achin' " collection. 

CMTsenior VP of music strategy Jay Frank says 
the "Giddy On Up" video "forces you to stop and 
not only stare, but watch it a.gain and again. \Ve've 

been getting a lot.of mult iple views because people 

want to learn the dance at the end. T here hasn't 
been a good [country[ dance video in quite a while." 
CMT premiered the "Drop" video April 12, >n<I it 
debuted at No. I the following day on CMT.com . 

Bun dy. \\'ho co~wro te all but on e song on t he 
p roject, is a Broadway alum whose credits include 
"Hairspray" and the lead in " Legally Blonde--T hc 
Mrn,;:ical." The alb um's du al concept was inspired 

by her writing sessions. 
"I was writing these slow. sexy ballads like a coun

try Norah Jo nes," Bundy says, .. but I was also ,vrit
ing things I could dance to and do a fun live show 
with. I had a count ry music band in New York be• 
fore I ever did my firs t Broadway show." 

On street date, Bundy made an in-store appear

ance at the Wal mart in her hometown of le;dng· 
ton, Ky. Upcoming media spots include "Good 
Morning America," "'The View" and "The Toni,ght 

Show With Jay Leno." Such entertainment biogs 

ANEWVOICE 
Bachata music, a Dominican style months on Miggs Acosta's El Movi-

characterized byguitarsand melan• m iento label. 
choly troubadours, is enjoying a Following a recent run of TV ap• 
resurgence on Latin radio thanks t o pearances on Univision talk shows, 

New York•based acts l ike Aventura Martin w il I next open for tropical star 
that integrate modern themes and Hector .. El Torito" Acosta at the Ar-

urban influences. Now a new voice mory in New York's Washington 
is chiming in:J Martin. Heights neighborhood and perfonn 

Martin hit No.1 on Billboard's Trop- on a boat cruise sponsored by trop-

ical airplay chart with " lntentalo," ical WSKQ (Mega 97.9) New York. 

featuring urban artist Magic Juan. Earlier perfonnances in dude a Valen• 
Co•written by Martin and songwriter t ine's Day concert at Madison Square 
Francis Bencosme, the song is No. 3 Garden with Latin stars Marco Anto· 
this week with airplay driven by spins nio Solis and Myriam Hernandez. 

in Puerto Rico, Miami and New York, Acosta (who is Martinis cousin) 
where J Martin (aka Martin Espinal) says the next step is to promote 411n~ 
was born and now l ives after being tentalo'' on Latin pop and rhythm 

raised in the Dominican Republic. stations. " I'd like to get a more upa 

A partnership with Magic Juan to beat version of the song because a 

release Martin's debut album, "Para ballad is tough for DJs to mix," he 
Ti," tell through last year. So the says. "We're small, but little by lit· 
album-produced by Matetrax:x-is tie we're t rying to put Martin out 

slated for release in the next two there." -Ayala Ben-Yehuda 

as Perez Hilton's are also being targeted. "1.aura 
has a broad range of fans," Owen says. "She ap
peals to young girls 10 -17 and also has an enor• 
mous gay following." 

Having wrapped a series of gay dub shows in 

New York, Los Angeles and Nashville , Bundy is 
slated to hit similar venues in Chicago and Atlanta. 
"'These dates are sometimes advertised and some• 

times not," Owen says. "Broadway has a huge gay 
audience, so some of those fans were already at
tached. But T don 't think you find that[gay appeal[ 
with any of the younger country stars." 

In >ddition to dis-tributing free download vouch

ers at the dubs, dance versions of every song on 
the "Shakin' "set are available. As is another pro

motional i tem on Bundy's Web site: men's under
wear branded with "giddy on up" on the front and 
"'giddy o n ou t" on the back. Owen says, "Those have 

been enormously popular." 

SEIZE 
THE DAY 
When Roscoe Dash heard "All the Way 

TurntUp" onhometownAtlantagroup 
Travis Porter's " I'm a Differenter" mix
tape last summer, his initial reaction 
was1 .. What the hell is going on?" 

That's because "'All t he Way" was 
a song Dash had created. He bought 
the Vibe Beats product ion from 
Soundclick.com and wrote lyrics for 
it. But on the mixtape, Dash was 

credited only as a featured guest. 
The rapper-born Jeffrey Johnson 

Jr.-has since turned a negative into 
a posi tive. He was able to reclaim the 
song and add a Soulja Boy Tell'Em 
cameo. Now the 20-year-old Dash is 
signed to MMI/Muslcllne/Zone 4/ln· 

terscope and has a debut album, 
"Ready Set Go!/1 slated for June 1. 

Aside from "All the Way Tumt Up," 
which hit No. 46 on the Billboard Hot 
100 and No. 18 on Hot R&B/Hip· Hop 

Songs, the album includes the moti• 
vational track "All t Know"; ''Pop a 
Bottle," featuring Young Jeezy; and 
an as-yet-untitled song with Chris 
Brown. Second single ushow Out" 

moves 83·74 on Hot R&B/Hip•Hop 
Songs. A video was shot this week 
<1nd will premiere next month. 

Recalling the hijacking of his song, 
Dash says, " On the way to the club 

one night, [ Travis Porter member] 
Strap heard the song and said, 'I want 
to get on that.' I took myself out of 

the second and third verses and put 
them on the song. But when they re
leased t he song last August under 

their name and on their m ixtape, 
everyone thought it was their record." 

Known then as ATL, Dash ap· 
proached Travis Porter about the 
mixup. He was told it was a t ypo and 

would be corrected in the next batch 
of mlxtapes. On the brink of signing to 

the group's Porter House label, Dash 
decided to seek outside guidance. 

In fall 2009, he met party promoter 

LA. Da Boomman, who signed him to 
his MMI (Making Moves Inc.) produc• 

tion company. From there, Dash 
teamed with Music Line Group, headed 

by Anthony "TA:' Tate. Producer Pol ow 

Da Don then signed Dash to his Inter· 
scope-distributed Zone 4 label, 

Now on the other side of h is rocky 

start, Dash doesn't harbor any ill 
feelings toward Travis Porter. " I just 

wanted my recognition," he says. "I 
had to do what I had to do to make 

sure I didn't miss my b lessing." 
-Mariel Concepcion 
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MARKETPLACE 
For ad placement in print and online call Jeff Serrette 800-223-7524/ jserrette@billboard.com 

HELP WANTED 

ToLirExchang~ 
A Concert Brokerage House 

Experienced Talent agents needed! If you have otleast 3 
years experience booking top AO Hip Hop, R&B and Pop 
artists we have o place on our team for you. Tour Exchange 
is o concert brokerage house working with the hottest artists 
on the biggest tours in the industry. YOU MUST HAVE A 
STRONG VERIFIABLE PROMOTER CUENTELEI We offer 
a great base salary + generous commissions, and RexibUi
ty. So if you ore a closer, and want to make serious 
$$$ this year, email your resume with cover letter 

[ to: car:oecs@Jpuraxchangelk com. 

GENERAL MANAGER 
A broadcast company in an At lantic market is seeking a 

seasoned General Manager w ith a proven track record of 

success to take a cluster o f well positioned radio stations 
to the next level of revenue, programming, pub lic service, 

and profitabi lity, Individual must protect the license at all 
t imes and have a clear understanding of all aspects of the 

radio station from best business practices and expense 

contro l to the development of revenue and ratings. Prior 
experience as a radio General Manager is required. Please 

email resumes to: ssmith@nasrecruitment.com & indicate 
"NA S Confidential Reply # 4RA83" in subject line. EOE 

T-SHIRTS 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 
Check out our website catalog: 

m .back1tags-falhion.com 
or call for a free price list/flyer (dealers only): 

800-644-ROCK 
(ou1sidc the U.S. • 928-443•0 I 00) 
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REAL ESTATE 

Nashville Tennessee 
Distinclive gated enlrnnce enhances this 2 acre work of 
art. Exquisite architectural details include: Towering 
ceilings, French limestone floors, custom built-ins and 
millwork and exceplional enlertaining spaces! 
Aggregate patio and stacked stone walls embellish a 
mature landscaping and private backyard. Minutes to 
music row, downtown, and the airport. Offered at 
S 1,575,000 Furnished or make offer for unfurnished. 

Paul L. Riggan/Parks Properties 
Toll Free: 877-374- 1927 Mobile: 615-397-919 1 

80I TYNEBLVD COM 

REAL ESTATE 

GRAND CHATEAU 
Extraordinary mansion, freestand ing. 4 1' wide 73' 

deep. Museum quality exquisite original details. Superb 

light. High ceilings. Multiple fireplaces. 3.400 feet of 

outdoor space. Contact Diane Abrams, Brown Harris 

Stevens, 212-588-5605 

dabrams@bhsusa.com 

WANTED TO BUY 

BUYING Rl!CORD & Cl' COii I Pc,nQNS 

PRIVATE COUEC'IIONS • RAIMO STATIONS• 

DJ RECORD POOLS 

21 ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

l!•MAIL: Nle9021centurymualc.com 

John M, Jabra, President 

DUPLICATION/ 
REPLICATION 

CD· DVD· PRINTING· PACKAGING 

~ ~ll!~l .flf!!? 
Jr'";~ ~ A,~~ ~ 

1000 1000 
RET A.IL RETAIL 
READY R E A DY 
C:: C>:S DVDS 
ONLY ONLY 
$87 0! $ 990! 

TOLL FREE 1-800-880-0073 
WWW.CRVSTALCLEARCDS.COM 

CALL us TODAY AND I 

ASK ABOUT THE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER 

FOR NEW ADVERTISERS! 

1-800-223-7524 or 

,_jserrette@billboard.com 
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WELCOIVIE BACK 

BLUES'GREAl" 

CLUB IDOLS 

>>Perhaps best-known for its jolly 

2008 reinvention of uThc 12 Ouys 
of Christ mas," Straight No Chaser 

debuts o n Adult Contemporary 
with a cover or Q ueen'!. "You'rc 

My Best Friend." The bow m arks 

t he f irst Queen remake to reach 
the chart Mncc the group revived 

its own ··Somebody to Love" 
with George Michael (No. 42) in 

1993. In Qucen'1l. sole other 

appearance on the list, " C,azy 

l ittle Thing Called l ove'" 
reached No. 17 in 1980. 

>>George Strnit isn't the onl y 

country legend m,1king chi'Jtt 

n ews this week (see st o ry, page 

34). lort'.'tt.'l Lynn dr.aws hnr first 
i nk on the Top Country Albums 

ta lly since 2004, expanding her 
career span on the list to 46 

ycMs and three month!.. 

e Re~d Ciiart Beat 
· eve," weeK dt 

b illboard.co m /chartbeat 

Billbci>ar•t 

Bieber's Back, Slash Succeeds, Madonna Returns 
Justin Bieber scoots back to No. 1 on the 
Billboard 200 with "My World 2.0." The 
album sh itis 102,000 copies (down 65%) 
in its third week on the chart. He bumps 
Usher's "Raymond v Raymond" 2-1 with 
92,000 (down 72%). Bieber'sand Usher's 

~. ~ 

'i 
t ,.,. .. 

f;~ 
'SLASH 

largedeclinesare expected, as last week's 
chart experienced an overall gain in sales 
thanks to Easter shopping. This week 
without a holiday to help drive sales, the 
market takes a di .-c~album sales are off 
23% compared witl1 last week. 

It's been rare lately to see a solo male 
pop singer Hke Bieber, who's firm I)· a 

top 40 radio artist, reach No. 1 on the 
Billboard 200, much less rack multiple 
weeks in the penthouse. 

\Vhile we' ve had m any solo male 
artists hit the top in recent years, we sel• 
dom sec a core top 40 act that doesn't 
also notch Mainstream R&B/Hip-Hop 
hits . Usher and Justin Tlmberlake, 
for example, are both R&B h itmakers. 
Josh Groban and Michael Buble m ay 
be pop ar t is ts, bu t they 

tarist Slash, with his self-titled album 
s tarting with 60,000. I l's th e former 
Guns N ' Roses a.nd Velvet Revolver 

member's first solo effort, although he 
has help from some famous fr ie nds. 
The album is a Santana-like release, 
where each track boasts guest vocals 

from a familia r a.rtist
aren't top 40 core acts
they're still AC-leaning 
traditional pop vocalists. 
And while Rod Stewart 
and Nell Diamond have 
claimed No. 1 sin recen t 
years. neither artist has 
been relevant to top 4 0 

radio for quite some time. 

OverThe 
Counter 

from Fergie, Avenged 

Sevenfold's M. Shad
ows and Kid Rock to 
Ozzy Osbourne, Dave 

Grohl and Maroon S's 
Adam Levine . 

KEITH LD:;\I 
""""~ 

Slash's set. released on 
the artist's own Dik Hayd 

label through EM I Label 
Another way to look a t 

the Bieber phenomenon: There just aren't 
a lot of solo male core top 40 artists who 
find h igh-charting success on the Bill

board 200. 
This week on the Mainstream Top 40 

chart, of the lead male artists on the tally 
who have never had a hit on Mainstream 
R&B/ Hip-Hop, on ly three have had No. 
l s on the Bill board 200: Bieber, Rob 
Thomas and John Mayer_ A nd you 
could make a case that tJ1e latter h\.'O are 

more closely aligned with the Adult Top 
4-0 format than Mainstream Top 40. 

GUI TA R HERO: The Billboard 200's 

highest.debu t arrives at No. 3 from gui-

Services, gives EM I 
Music Marketing something to crow 
abo u t: The company owns three of the 
top five albums on the Billboard 200 for 

the first time since 2004. Slash's album 
jo ins Lady Antebellum's Capitol 

Nashville set "Need You Now" at No. 4 
with 57,000 (down 34%) and Capitol's 
.. Now 33" compilation at No. S with 
53,000 (down 57%). 

The last time EM M had three al
bums in the top five was on the April 
24, 2004, chart, when "Now 15" (No. 
2, Capitol), Janet Jackson's ''Damita 
Jo" (No. 3, Virgin/Capitol) and Norah 
Jones' "Feels Like Home" (No. 5, Blue 

Note) reigned. 

IVlal"lcet \~fat<:h A Weekly National Music Sales Report 

Weekly Unit Sales Year-To-Date 
DIGITAl DrGITAl. 

AL81JY6 AUIUKs· rum 2009 RUD Ol.t.Kfi£ 

LEADING LADY: The second and final 
debu t in the Billboard 200 top 10 be
longs to Madonna at No. !Owith "Sticky 
& Sweet Tour" (28,000). It's the Queen 
of Pop's 19th lop 10 set and her third 
live release. With I 9 top l 0albums, the 
star ties with Bob Dylan for sixth place 
among artists with the most top lOs in 
the chart's 54-year history. Ahead o f 
them are the Rolling Stones (with 36), 
Frank Sinatra (33), the Beatles and 
Barbra Streisand (both with 30) and 
Elvis Presley (27). 

"Sticky" is Mado nna's first album to 
sport the Live Nation imprin t on the Bill
board charts, as the diva departed her 

Warner Bros. home after last fall's "Cel
ebration'" was released. However. Ma
donna is back in the building-at least 
temporarily- as she struck a deal with 
Warner for the label to relea.o;;e "Sticky.,. 

On our album charts, the "Sticky" 
set's ranking combines sale s of its 

CD/DVD set and digital audio-only 
counterparts. On th e 'fop Music Video 
Sales chart (see page 40). the video-only 

Blu-ray edition of"Sticky" tops the tally 
with 5,000. 

It's Madonna's ninth No. 1 on that 
chart. extending her lead as the soloist 
with the mo~'1 toppe rs in the 25-year 
history of the chart. Among all acts. 
only 8111 & Gloria Gaither have more, 

with 15 No. Js. 

nielsen 
SoundScan 

2-009 lOl-0 CHAMG[ 

llllsM 

IISl-

5,278,000 1,508,000 22,369,000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY 

<llaoge 

lhisMli~Vur 

°""" 

6,844,000 1,563,000 22,679,000 

·22.9% •3.S% ·1.4% 

7,837,000 1,499,000 23,995,000 

-32.7% 0.6% •6,8% 

Weekly Album Sales (Million Units) 

20 

~ 
- 2010 1-

-----=-• 
10 

s ~ S.3M 

AIINIIIS 96,861,000 87,233,000 -9.9% 

Ditb llrackl 339.356,000 334,746,000 -1.4% 

Stott ~•tlK 392,000 54 2,000 38,3% 

lol~ 436,609,000 422,521,000 -3.2% 
Allu111w/'fll.• 130,796.600 120,707,600 -7.7% 
'lricluc;k~ trd. ,:qUl'fltlmt nlbum '-l!le~(T'tA) W.t.h IO tro:lo: OOYtl'llo.,,;h ,:qulvait:nt 
to~a'tk,il~. 

DIGITAL TRACKS SALES 

'09._ _________ .... ...., .............. 

'10 ----------334.7 million" 

SALES BY ALBUM FORMAT 

CD 

Di1it~ 

75,895,000 

20,332,000 

63,175.000 -16.8% 

23,352,000 14.9% 

Vinyl 
O JL..-F--M--A--M- -J--J-A--S--0--N--D-'J Olhtr 

613,000 

20,000 

696,000 73.5% 

71,000 -45.0% 

Cuneat 52,744,000 48,978,000 

C.~101 44,117,000 38,256,000 

0.,p(ala!G! 32,078,000 29,113,000 

CURRENT ALBUM SALES 

'09 52.Zmllll 

'10 -------49.0 mllllon" 

CATALOG ALBUM SALES 

'09 

'10 

•7.1% 

-13.3% 

·9.2% 

N~en S011"4Sc11n cour.,1;~ n ei.nent or,~• u1a .vtt~ln 1:t1e hr~ 1B mDlll:l'ls ol .1111 
albo.Jm's rel= (ll mor .ths ' tit' cla"51cn1 fff'if JIIU nlbu~ 1rtles m:it sllW)· In th~ 
r.::,p h.;,lf ~ tllci Blllbo•rt:I loo. htlwcivu, r.:,m.a..n •s a.nu,1. tltkt~.oldc.t th:i" !8 
mor,,t"arc uuloii.Oaq>. atalog 1, .asutKat oi utlllog tor tl:IH outmora tNrl 
J6 MOl"ltt11~ 
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:.; ;;; ii!S ARTIST 
-5~ !! ii IMPftlllil & IIUMBFA 01$lql8LfflG lA&H (PAICfl 

JUSTIN BIEBER My Wo,td 2,0 

Raymond V Raymond 

· ~ --.. r:-:':~~=~":":":::----------------S-1•-•-h,--"I' 
Neec;f You Now • 

2 

4 S 4 

• 
8 6 2 

7 • ' 

8 S 6 

• 4 -

16 18 ., 

17 13 

19 15 11 

20 19 13 

CWlll)dl~VILU i71'02 II.fill 

VARIOUS ARTISTS 

MONICA 
J 40~~11.W(l 11 .Slf 

NOW33 11 

Still Standing 

~!iJL~e.!~tfY[•c-t[MRYT"crn1nP sco1>t 011&:~-1~" 12.se The Fa me II I 

l'!i~~!:!,!!!:~:rv.u~1su..-J 013111,~0J~ t.~I My World (EP) • 
ERYKAH BAOU NEW AMERYKA.H: Part lwo: Return Of The Ankh 

MADONNA 
ll'd: NU~II -51113&,WAIIM:'I 8$10S. 21.S-.fl CO D\'01@; 

LUDACRIS 
OTPit)[r,t/lMOll(w.,•~.10 •ue 
J AKOB DYLAN 
(:00,.',IBI>. SD51'1~0l'N MU:ij(; (11 -~! 
THE BLACK EYED PEAS 
i,,jlEi!SCoPI; t1288~•~QA 13-98 

ALAN JACKSON 
,l,AIS.·• NJi&HVILlE 62560,'S.Wlt 11 9e 
SHARON JONES & THE OAP.KINGS 
O~P--ON~ tW (16 U! 

MARVIN SAPP 
Vf.lllt'V531WJl6 llff 

SUcky & Sweet Twr 

Ballfe ot The Sexes 

Women + Counlry 

The E.N.D, 

Frolghl Train 

I Learned The Hard Way 

Animal 

Here 1 Am a 
The Fame Monster (EP) • 

Soldier Of Love • 
The Founcle.tion • 11 

21 25 20 1 :~~:r~:!,mMMt{; {19.!IBI Raled R • 4 

22 21 1-2 

24 24 f8 

J IMI HENDRIX 
()3lfl111t''ICE HUOll~AEGJ,( V&4056"1SOIN WUSIC (11 981 

JONS! 
~ 03• U fl8 

211 22 21 1 
;~ :~~:~~fllSAL WOTOW'/1 012WiUMll0 13 98 

2e 16 19 

27 21 

TAYLOR SWIFT 
5tDMACl!IP4E0200 18.St li) 

$HE & HIM 
MEll'GE"4'il59el 

Valleys 01 Neptune 

Go 

Crazy Love 

Rebirth 

Ft1atfHS 

Volume Two 

28 14 30 Alvin And Tho Chipmunks; Tho Squoakquel 

31 

32 33 22 

33 3727 1 

34 3S :!6 

3tl 27 31 

BROKEN BELLS 
COU..'\IIIIA !,~K,)'/t.Ofl'I lill!SIC 11.Si 

SUSAN BOYL£ 
£'Y(:(>.•t;l)UJlii&AU8Zi,'SCl:iV ML'SilC 11.Slll 

ALICIA KEYS 
.IIBJ:.'J~H•l'Aw,$ ;'.!_itl) 

CARRIE UNDERWOOD 
1ti'A~JI N~SHYIU.f ~~23.IS,.',W 13.S.j 

JOHN BUTLER TRIO 
JAAIIAH OOUlATO (H S&j 

Ptastlc Beach 

AovolutJon • 

Ready • I 

Broken Bell5 

I Dreamed A Oresm II 1 

The Element Of Freedom • 
PlayOn • 

April Uprising 

Wu-Massacre 

Save Me, San Franc:isco 

Over And Undemealh 

• 
11 

11 

39 

G) 64 S2 JASON OERULO Jason Oerulo = .. ~~~='":i':'~c:'' ~c'" "~"':;,;,~"'=;y:':''"'='"'""'"'-''"'"""-"''"''·'"'"'---------w-o-A-,e- Y- o-u-ng-M-o-n-oy" · 
41 39 33 

42 50 53 

48 32 17 

47 ,U 3G 

48 36 2' 

48 55 63 

50 45 28 

c•sx MDf.ffYll!WI\IERSAl WQTIJl,lffj OUi'WU'-lR(l 113 9ef 

NICKELBACK 
~OAD'IUtlMER 61&)11. {1~ 9$) 

EASTON CORBIN 
/.l~RCURY NASHVll.E 01364-',!UF,l ll'I l09lf 

DR. DOG 
ANTI-8iil~''lf"l'n•PH (IG,,Sf 

PETER WOLF 
f'WJ\i.Yfo'Vl;lffi 01,i,i'",6,'W!I tl~lit) 

SOUNDTRACK 
SUMWlfl'CMOP :.IIOP/il.lU.NTit; ~19~21•1A(I [lt 98) 

JAHEIM 
ATLAIJtx: !221Bl'AG U.S:tj 

BLAKE SHELTON 
11lPIU;!fWA/lll~R SAOS. li'<ASIWilf-t ~U'42M'Mt: (8.9t) 

SKIUET 
AAD{ NH/iO,'AfLMil<: 519927/AG j12.S-8i 

GARY ALLAN 
MCA l"'Sl<YU( 0133e.?/U-\IG-II (10.!18) 

Oatk Ho ts.e 

Easton Corbin 

Shame, SMme 

Midnighl Sou,-,enlrs 

The Twi t1ght Sage: New Moon 

Another Round 

H illbilly Bone (EP) 

Avrake 

Gel Off On The Pain 

!he mudl·bVJJed 
,rt, ledlrtscufut 
frontwom,n Jo111~ 
smashes onto tflt 
diarlWllllll,000. 
It's lhe lolow-11p lo 
"IOOO.y,, 100 
Nigllts," "11idi 
pealed 11No. !'It, 
buthiss<ll1h 
lllffllilaliYe li>i,000 

year. 

Asmtntionedlasl 
...,l ,t~stil~ is 
lhe ~lest $5 speaal 
II f1ml1 ClvisHan 
SIOll'l.lhlsi<Sll,, 
It's up 11% and 
rists to N<1. l on 
Pop(mlog.On 
lbatllst, ftr,-0(,s 
lhe P"'kiusSI 
F•mily deol: Ollis 
lom.lin's"iHtlle 
Momlngi" whkh 
lals oft th! <hi1I. 

m 
The zoo, set was 
IOisSil!dllstwtet 
wltbl»nos lia<ts 
a,d a DVD (up 
1,14l ~). l liud 
and lhe 1esl of 
Psydlopo lhi( 
Re<0rdsha,rns 
a t,11111 !liill to 
fontuuf10m Rill 
lnf,1i11Ja11. 

Twooertorm•nces 
onlheljlril6 
epbod, ol lBC's 
"Dalldni Wilh 11,e 
Slors" bo"'111ie 

1t1mm with11% 
pfn. lolhls1G41 
sa1os .... ~dial 
smal goin is rathtr 
b~. lh1n its litlty 
posttio,,,,l<imb. 

THE BILLBOARD 200 ARTIST INDEX =,: I"° "' ~=,.;',;;~ OAWHR'r' fit ,_., 
"""" - , .. 800f/lNS '72 fATl!OY~lJ.I 96 RVCOOIB ...... .. 139 

EIICt:HUFICH ... . ... 181 
.IASQNOERtJLO 40 
RAltEfMCEW!UGltN , .12 

20 3S 

52 S4 

113 46 48 

84 40 43 

88 63 58 

58 5,7 51 t 

eo 67 62 

81 65 55 

82 71 57 

83 48 :l7 

e ., 93 

N 62 60 

ARTIST 
IWl'Rl~'l 1, tllUMBER 01&Ul181,"lNG \AIU (PRIW I 

SELENA GOMEZ & THE SCENE 
HOLOW\100 002831 18 9e @.: 

JASON ALDEAN 
~R"QKfN 110W 7631 18 88 

TOBYMAC 
f0RH;i!1MT2U71 13 tt $ 

JAY-Z 
HOC Nil.Tl(IN 5l[ll,!,i'/.f.,O HI Y~l ffi 

INSANE CLOWN POSSE 
, svCHDf>,\r-11e,,11)1 U9ff e£i 

Kiss And Tel l 

Wldo Open 

Ocean Eyes • 
Tonight 

The Blueprint 3 • 
Bang! Pow! Boom! 

SOUNDTRACK Glee: Season One: Tho Mu.sic Volume 1 . ( 
20T>!U.llfURYF-0X 11/'COlU,IHI. St':40,'SOflVM.JSIC 11.91! 

LADY ANTEBELLUM 
CA!l'ITOL IU.SM•tlU D220I. u.st 
DAVE BARNES 
ffAlO .. 'l " f1E uon s.si1 

JOHN MAYER 
COWWS.J, 53087•/SO:IIV PAUS:t 13 981 

PINK 
IJifA.C[)6759,'JLG 13.98 

KINGS OF LEON 
IICJo 3271~iR.~G ll 9ef 

MARY J. BLIGE 
NATRARCrl·'GEflUI 01372MGA 13.S-! 

Lad)' Antebellum • 
Whet We Wanl, What We Gel .. 

Baille Studies e 1 

Funhoo5e • 
Only By The N i.ght • 

STRONGER Wll.hEach Teat 

~e~=~~:k~~'COllJ.1BI• 
617

8S-'~ONVWl.l&lC ll.
9
~ 1ee: Season One; The Music Volume 2 • I 

GRETCHEN WILSON 
REOIIECK2DO 17 saJ 

I Gol Yoor Country Right H<1re • 
VAMPIRE WEEKEND 
XL~9• H .93 

Contra 

JOSH TURNER 
97 56 46 . i-: .. :1:·:-:"!;;""'~'•~•;;"~"7!''~~!!! .. !!.' l.!:'!a·':!!' _ 

88 11 44 ~~~~:?:r:.~~.~ .. , 0""' '"' 

Haywire 

Allee 11, Wor'lderland: Almost Al lee 

• 
- 1i6 72 

DAUGHTRY Leave This Town • 
70 62 8S MUSE 

M~LJW l HllJO"M',VIKi:JI !MIOS. ' l ij W: ® The Reslsta.nce 

l smbaland Presents Shock Value ti a TIMBALAND 
W.QSt~'Y/ llu\C~G=IOU~~rl11ASC<I~ 013H~','lliA 13.981 1QJ 83 

72 sa 40 ! ~!~~~:s~~Gvl~7~~ HN The Love & War Masterpeace 

n e1 11 

74 '93 96 

7S 95" 80 

78 S4 68 

BREAKING BENJAMIN 
IIOLIY'NOOO 002UM' U .9! ® 
SHINEDOWN 
.n.MTIC snzu,4<, 11.se-1 
EMINEM 
W£81SHAOVIArrtRWATII/INl£RSCoot OU-143•/"tJil. 13.118 

VARIOUS ARTISTS 
(tofl,\lp; ~RS-LJZO\IBA 58«7/SOIIY MUSIC 1Ut 

De0r Agony e 4 

The Sound Of Madneoi; • I 

Relap69 

NOW32 

77 ll9 6S • t.:~.,7,"'~~,~~J, F-or Your Enlllrlalnment ' 78 76 115 

79 13 3B 

80 41 -

0 101 91 

82 38 64 

83 79 69 

84 91 ~ 

88 100 86 

N 70 73 

97 74 84 

- T2 47 

N 63 71 

90 105 82 

91 107 97 

112 61 60 

m n o1 

G ,1a10i 

- 11; G-O 1114 136 G-88 99 1Q2 

100 00 29 

CASTING CROWNS 

SOUNDTRACK 
fOi'Jf(I~ SEMICHIJ(ll'f 6184,'IE'W WEST 17 '91l" 

AMY GRANT 
AMY &il~IIT Pll(l~CTIO-IIS 'i36Uf5,,-.,.JIROW 11 flt 

DRAKE 
YOUM~ M0t:l;'l','l;A5.-I MOIIEYllilllVFASA~ IWTO',VPl 013~'UI.Ul(l ~ ~ 

MILEY CYRUS 
"0LO'A'0000047!9fX '10~ 

JOHNNY CASH 
AMf'll~AM,'\l):oT Hl~HWA"VOl3~','U'-lijll 11 '118 

THE SCRIPT 
PllOK-'.IG,&"~t(J(AC 334!.0/SONV M~IC {12-',18) 

LUKE BRYAN 
tAPl!OL MSIIYAU ns:n U.98 

Unlll Tho Whole World Hea,s • • 

Crazy Hearl 11 

Somewhere Down Tho Road 41 

So Far Gone (EP) 

The Tl me 01 Our Lives (EP) • 
Ameriei!-n VI: Ain'1 No Greve 

The Scrip1 14 

Doin' My Thing 

~ /:E~~~;t~,. (l.!.9eJ Smoke & Mirro rs t 
MICHAEL JACKSON Number Ones II 11 

-.""f::7"""£"'"::' .. ='""'"':::',,-"~,.,.="~-"~'---------------
~~~i=~~~~~~~~'"~~~:="~m~c~•~•M~"~·'~"~'='~"4®~----------~-;1_;g_h1~B 1 
!!.,~f ~~fs'v~J~ 5~o•.wAA~tA SilOS 11uei The State Vs. Radric Davii; 11 

wow Gospel 201 o VARIOUS ARTISTS 
\Y~O-C:Ultt.'EM, CMGIVl:illlV 82U1ULG {1 UtJ 

KIO CUDI Man On The Moon: The End Of Day 
!MU.AM Oll..lG.O.O.tJU~ WJISA.l. -.tOlOWlt b1,l195•,\JM.P;G (13911) •:f,l 

41 

• 
ROBIN THICKE 
!iTAA TRA~~Filf'ISODPE 0U7DMGA 13 9Bf 

PHOENIX. 
lO't'~UTf f1c-6 •N.lJSSMOU (11.96) 

VARIOUS ARTISTS 
\IJALl~~VOOH1r 13 $8) 

DAVID BYRNE & FATBOY SLIM 
1000,,lUU{IQ.•t;OKf~C-I ~~229&Nl~l\!4~11; 91VJJ; (HI ~8)@ 

REBA 
$TA..'1$Tlf'JCI( ~ t~"rM.O!IV )J 98f $ 

KAREN CLARK-SHEARD 
oilfw nn, (17.st) 

CHRIS YOUNG 
HCA ~ASK\IIH 2211 arswc (10.91) 

SNOOP OOGQ 
!I06-GVSlVLE.>PHit.llllTY 2?U7iCAPlltll jli..'98 CD O\'DI® 

My Best Days 

Sex Tl'lorapy: Tho Session 

Wottgang Amacseus PMenix 

~adlo Disney Jams 12 

Hore Ues Love 

• 
ll1 

• .. 
Keep On Loving You • 1 

All In One 

The Man I Want To Be 

More Ma.lice (EP) 

.. 
fl 

• 
Fl.YI.EN' ' ii.oMAWMT ,, 77 

Mfb\NOAU tABERl . .33 
LCOID'flElJN .....• . 1M 

IQZ 110 fOOflGHTERS , 
75 

KESHA , , , 16 
.WCltl KrtS 34 
~IDCUOI , . , .91 L.fBfOUS£ ,, •. ,, . .. Sii 

AC.!OC .. .. 19-t 
J,IS()Nll,IJ)f.AN 52 
ALICE llfCHANS .• .• 123 
GAAYALU.N. 5(1 

8AIIJW(E(I LMES Hl6 
0/IVEBMNES . 59 
FR.INC(S~81iJTISTEW 

.•.••.•••.•... 188 

&CNJOlll . ua 
SUSMBCM.E ,33 
B!IE,l,lllCG BEPll/llAIN .73 
BR(IKENBfUS .•. . 32 
2A/; Bli£1"'NB,l,li0 • • .'ZO 

CAGElHEEl.fftl.wf 1~f 
COUllfCAlµ,AT W 
rne Ctltw:W( ml(IRS 

K/llfN~ . . 98 
Tlf:W!SSt:CAIW .105 
EA.STONCOR81N , . . , .'3 
CSIF.ECENCl CUARWATfR 

DIST\IIUEO . , . . U & 
11-IEOOCFIS ...•. t56 wn..-a1E f l& i\ 

o.-,mn.i:ta:v .. 
122 ~LEN,\GOWIE2& 

tlOZ BOP KIDS •.•• t03 
tlllGS Of LE~ .. 62 

ll. \\",',YNE 2~ 1 f7 
WOACfllS II 

Tlt[IE/JLES . . ... . 113 
J\'-1:HnlAA ...... .. 169 BO OP£[ .... . 1111 

.lJSTlll8t'.891 ...... 1,8 
TlE atJ,tK MD f:tAS 13 

Elt'r'KAH8AOl.i .9 PAAAY' J. flllGE 63 

WKEBIWNI .... 85 
Ml()l,lll.BU8LE , 

.2-41&1,1l1 

JOtltt•/J' CASH . : ~~ 
CASTIIUtooY.?IS •• 78 
tfl.-Y,::\'t"OIIIAN.. 111 
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RNVAI.. , . ..... , , .lat 
Bll.O'-CURRllfGTC-N ..• 181 
MII.IYCVIIUS ...... ..82 

OIW:E • . ..... 81 
DA. 000 ~-4 
DlEI.O l2!i 
,IA~D'r\..ut 1l 

flYE flWj£R DE.mt 

"'"'" fLATfOOT!t6 
FLO~CE1TIIE 

tAII.Clfto{ 

TI!( SC(NF 
161 GORU..U 
1t2 {IJIV(l!AN"T .. ,, 

lJNl4NGRErn . . 
130' WO!:l1Mt£ . . . 
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113 120 112 

C 127 155 

111 115 95 

118 92 88 

117 

120 1'2 81 

122 108 58 

123 126 119 

C ,,, 99 

121 75 103 

127 

~ 
128 80 -

132 131 135 

133 124 107 

C 140 113 ' 
138 111 104 

""' 59 -
137 138 108 

138 113 2'3 

1311 85 49 

1.., " 117 

141 119 120 

142 135 132 

143 132 128 

144 l45 121 

148 123 &7 

148 128 137 

G 152 1&3 

148 125 74 ' 
148 137 109 ' e.m 

JC+iNMl.'fER .&D 
TIMW:GAA'N "' MfTK910ST•PJiF " .... ,.12• 
t.WtlCA ..... ..... 6 
J~TINll'.IORE .... 152 
MOTtn'CRtlE .. 154 
.1/ISONWRAZ . . . 1i'1 
MUWORD 11,50045 "' UI.IIOFJIWOO,n l , .,00 

""'' 10 

Beautlful 

1101/Y Oli' 111r GRlrlO ,)) 1898 Aevenuo Rctrlevln': Night Shift 

KIDZ BOP KIDS Kid.z Bop 17 tlUOA & fl~ 8~214 (1fl.98) 

SOUNDTRACK The Ul5,t Song 
JO)UYl'l'OOD.QIG.IIALU'. 7.118 

THE CLASSIC CRIME Vt1gabo11ds lol)t l'1 &"'-ll DtiJ-1 U.98 

BARENAKED LADIES All In Good Time 
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VEIL Of MAYA 
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OAR1US RUCKER 
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:r>t<.'CMI Cr.1Gtl8i'M4.w<IRD·CUR8 (17 9&l 
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CELTIC WOMAN Songs From Tho Hoa,I 
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1
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VUIEWJStC/O~M~SAl MIJ.SIC L,-TINO 6~3711/UMLE (12.98) 
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IWl'Rl~"1 1,illUMBER 01&Ul181,"lNGU.ll.i (PRIWI 

BOB SEGER & THE SILVER BULLET BAND Greatest Hits 
CIJ'li0L303l4• 16,98 

JUSTIN MOORE Joslin Moore 
VALOIIY 01«1 10,98 

THEORY OF A DEADMAN Sears & Souvenl,s 
60461v.,,;,G"IOl,DfllfjM€R l3.6i1@; 

MOTLEY CRUE Grciatest Hl ts 
W<JTl.t:'f~•ttLEYHll 5f\lUI 1398 

PEARL JAM Backs pacer Y(lt.li:O"WIIEIICH ll?4' 18116 

THE DOORS When You're Strange (Soundtrack) n,.1c ~non 1'Al"riO it ~tl 
CAGE THE ELEPHANT Ca.ge Tho Elephant t1:i?~~•IJ!'lf 1a11e 

BON JOVI The Circle- • l&LM,ll 01370Wlt!Jlil'J 1a ~e @ 

EL TRONO DE MEXICO Ouiero Oe<:irte Que Te Amo • fONO~ISII.J.!.14S41\JWtE IJ '!IA 

THE WHITE STRIPES t.98 (! UnQer Great White Northern lights {Soundhaek} 11 1"11!.!I AOJl 6H119'/WAMNlA 8/IOS. 

FIVE FINGER DEATH PUNCH War ts The Answer ' P~.'3SPl:CTIWIK!-:iioo· 13.98 @ 

THEM CROOKED VULTURES Them Crooked \f\Jttures 12 IIGC<"AIHIISCOP' 'J131&3",~GA 1:!98 

RASCAL FLATTS Unstoppable • l~IIIC STll((T 002&0• 18.st 

MICHAEL BUBLE It's Time II 1 

MotMrshlp l!I 

This Is War 11 

Dl;0CAOIIOAOWA'f00'682!0iCCA 18.se 
Wicked • 

BEBE & CECE WINANS Still 12 8&C 3\J05",1AU,CO H 98 

AVENTURA TheLasl ]: • PRi:MIUM LAT"I 2080IJJSON'f'MUSIC l ATIN 1~.98 

PINK FLOYD Dark Side 01 Tho Moor, • HAR\/FijT S!A4S llli3,'Col..PITQl 189? 10.M 

JASON MRAZ We S1ng. We Danc:e. We Steal Things. • I A11MTIC 448~D8"'A{j 1e<Je-@ 

BODEANS mr, sad clown •~177'1/611 1!198 

THE BEATLES 
APP!..ESJHl{&.I.Pn<IL 1&.98 

SLIPKNOT All Hope Is Gone IIOolDIIU',jM'l 6T793B 18.S-.Bl ~ 

MUMFORD & SONS Sigh No More 
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JACK JOHNSON 
JACK Jl)tjMS(llt'Bll'"JWlll!/Ur,,V[IISAL 'l[PL9UC 0041d0 ,\JWIG 13.Stl In Balween Dreams l!I r 
VARIOUS ARTISTS 
[1111\lll 'IERSAL 5U59!SON'f MUSIC 18.911 

SICK PUPPIES 
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MICHAEL JACKSON 
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B ILLY CURRINGTON 
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l~H.Yfill 8U3tltwAMrlER BMOS. 11.98 

SOUNDTRACK 
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THREE DAYS GRACE 
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~~,~~,:~~uo,,•wAA,u taos "" Th< Slcknm 11 

!~~ ... s,';,~;R. ~. THE SILVER BULLET BAND - ·~ Hits Ill 

~~i~~~~:4~~~~fll BJIOS 1U~ Ii: It's Time II 
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A~llm• l"'I' ~ward-· l ngd, Unsbulf Ind lcadfmy 
AIQ1d winner C1Hlerine Ztta·Jones tum lor lh< 2004 mhal Ci~ 
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l!lllltn. Ovtral1, lbe tffOII sllilted more IIIIA 2,000 IDII dtblllsll 
l o. ! on lop ca,1 Album< (see llblirilil/wrli). 

40 I Go to www.blllboard.biz for complete chart data 

Cl) TOP DIGITAL'" 

20 18 43 

Slash 

USHER R,ymond V Raimood 
l AFAU' 'Jl\'f JLG 

JUSTIN BIEBER 
$Ctl00lfl0Y A,1mot.!I RFI.AlJt., ISU•PJI> 1(]Jt.1&@ 

JONSI 

" LADY ANTEBEUUM Need Yau NO'tl 
CAm 01. NA.Slt\llll[ 

LADY GAGA The fame 
Sl llLUtlltlt KONLII;{ Ct!£RRYTR[E. "fmRSCOPE 1Gt 

JAKOB DYLAN Women • C<Junlry 
COu,irASUi , S-<JNV /il.J~ 

JOHN B UTLER TRIO 
J./IRIWI ii.TO 

ERYKAH BAOU NEW f\MERVKAH: Part Two: ~ l Of The Amtl 
CC,lmlOL fREA01JNIV"fR:Jjl V11TOl'lli IJ'lolllG ~:~:gu JONES &THE OAP-KINGS I Learn,; The Hord Way l5 

BROKEN BELLS 
COL\IMSIA S.ONV v.JSX: 

KE$HA 
K(UGSA.8£11C/l ,~I.I& 

SHE & HIM 
"'ERGE 
LUDACRIS 
OTF> OFf JAM 1~1-.16 

DAVE BARNES 
Rl\?OR.,, l E aa,::u 
MADONNA 
LI\'( tlATll)'i 'A'ARllf ~ bRO,S. $ 

SOUNDTRACK 
~ou~wooo 
MIRANDA LAMBERT 
COWtAl!:IA ol.SK\llltc SW.I 

SHINEOOWN 
AnA~"'llC A6 

THE BLACK EYED PEAS 
WHEASCOPf IGA 

a,oken Bdls 32 

Anlmal 16 

Volume Two 27 

Ba.me Of The Se~s 11 

Wll3t We \I/ant. Whal We Gel 59 

Stlcf<y & Sweet Tour 10 

The lasl Soog I04 

RevohJOOn 30 • 

il unes Sessron 118 

11 $ ~~:~~~! ffi 

The E.N.0. 13 • 
Plastic BetN:h 29 

RIHANNA 25 14 
SAil DEF JAM IDJMG 

R31ed R 21 • 

Cl TOP INTERNET'" 

MADONNA 
Ll\t NATIOII' 521 t :Je, 1'1"-'lllEJ\ 8 11:IS. @ 

SLASH 
01~ HA~O 31-t,3.3 

FLATFOOT 56 
o~o Sl!OE 1(1010 H 

TIii•~- ~ 
1AJ Worttt ([P) 8 • 

~:~:~~,J.~NES& THE OAP-KINGS I Leam,rn, Hard Way IS 

USHER Raymond V Raymond 
l l<fACE-'Jl\lE 61~~ JI & 

t:~~ Js;!fo~-v Music Women "'I" Coun1ry 12 

:,.,Ei!~r::.'~~:98 \'G Midnight Souvencfs 45 

~J!~~uf ;,i~ POSSE Bang! P~! Boom! )6 

~:a~~ ~~~ES W~t We want. Yhtat We Gel 59 

JONSI 
:c1. u3• 

EVELYN EVELYN Evelvrthttl!ffl 
et3tlT fQOT 1a.• ELE~E31 -

SHE & HIM 
rAEROt™• 

t1!:~Jt~~~~~!~ LEGAC't' 6405S\S-ONV rAUatC Vallevs Of NeplUne 22 

~E~~~!~
9
AOIAN TENORS Tht: Canadian TenOfs 129 

SADE 
EF>ICU9JJ' &u,'lVM:IJSIC 

THE CLASSIC CRIME 
TOOTH & NAil 0<~ 8 
2009 8ROAOWAY CAST RECORDING A Unle tf~h1 Music _ 
PS <:LASSICS NOt.! SUCH b.13~ 88 'YIAFlllfR 8.!10$ 

~~; ::H~.~~~~1~UM Need You ND'ti 4 • 
~Ri~A~ts~~~~~~ SMM fre1gt,1 Tratrl 14 

g~~~o~~~s~! ~;~:.2.r~L8JA~ S. ® Here Ues l O\'e 96 

,lg.'!:' :O!';~ER TRIO ~""' Upnsi119 $ 

~L'i.::~-~~2~AYA lldJ 107 

.e.~ 8~0~~ EM~ ~ Sham11. Sh~m11 44 

a 

3 

.. • 5 

8 

" 6 7 

7 12 10 

8 7 ' • 5 7 

10 14 2 

11 ,, 5 

12 10 10 

13 15 2 

14 - 6 

18 - 1 

I 7 

2 18 

3 II 2 

4 3 6 

8 ' 7 

8 6 • 
7 ' 8 7 39 

II 15 ' 
10 8 7 

11 5 7 

12 13 

13 10 

14 14 7 

18 " 7 

2 2 SA 

3 1 • .. 19 19 

8 21 17 

" 3 11 

7 7 • 
• 5 " 
II 8 27 

10 9 20 

11 • JO 

12 12 9 

13 II 1• 

14 13 83 

11 15 22 

HAVEN'T MET YOU YET 
MICHAEL II.tit 143-R[l>RISf 

TELEPHONE 
UOY CAG,_FEAnJRIIIG BEVONCf STREA~E. ICOtU'E CHE~VUIEf IPIHIISOOPE 

IN MY HEAD 
WOii Dtflll.O Ellt'.iA tlEIGHTS'I/AR!lER B>105. 

HALFWAY GONE 
LIFEJIOUSl fGEFFE:,11 lll"iulstOP"f' 

YOUNG FOREVER 
JAY-Z. -+ Mll, fll.lDSOII ROC ltATl()~ 

I MADE IT (CASH MONEY HEROES) 
KFilNRl.DOllFOO,IRJIN!ll,JA'/Woll, I UI.Wm.E lll)NE¥1.N"'EJl5Af. llEPl.~lt: 

HEARTBREAK WARFARE 
JOIIN Mt;V~R COLCJ"'ev+ 

BREAK YOUR HEART 
TAIO ~In fEIITU g W Cll1$ C "f ID IAG 

TODAY WAS A FAIRYTALE 
TaVl.(tR i Wl 1~ i.tAChlt..iU~A•ff1$A... RHU~l IC 

NATURALLY 
$1!HN.A iOWZ A Tllf $(Ell( ('IOlL\'WOOO 

WlltlOEfl--.O ELL.iii MEIGHlS,'WI\RNER B'IOS 

IMMA BE 
TIE 11.ACI( £YEO PEAII IITTERStOJ'E 

BREAK YOUR HEART 
TllO CIIU! ,U,l'UNIIG WIJ.l.tlV$ W.R(:l,ilY IOJIAG 

BEDROCK 
ffl.lNGMOlllYJU.TUll:lllG LLC'rb fC.\SI-! Mt)I.~ Ut.'11.'frtSA! llC,l C,'l,lt./ 
YOU BELONG WITH ME 
TAYlOfl SWT G;M!CHIH! 

BREAK EVEN 
THl:$CflltT !Pl O,j0&£1ilti.?ICJ 

TELEPHONE 
LADY GM.A f WIJMIIG BfYCIICf STil[AMUtrt KOm.r\lE·<:HERRVTil{ t ltlHRSCOP[ 

LIVE UKE WE'RE DYING 
IIJIISW.Elf 19,.fl\'[JLG 

NOTHIN' ON YOU 
l.0.1 FtlTUIIING IIIIJNO •Rs rm.mRtlCK G,!AtllJ tlUs-Tl f .-;TLA.'H lC) 

BAD ROMANCE 
UO'I' G.M:A (Sl AiAMLlt.E. l<ONLIVE. C.t!EARYTREE. I HERSCOPEI 

ALL THE RIGHT MOVES 
OIIEREP\IBllC (?AOSl EY, IMlEASCo-:'E 

ACCORDING TO YOU 
OflliUITH1 (lA.L GEfFEN. I HEJ\SC!ii'Ej 

EPICISOIIYMIJSIC 'IIJEO !11~1\Afi JACt,SON 

UNDER GREAT WHITE NORTHERN LIGHTS 
TIIINI MAAAWAIIN£11 MOSJWAfllllf.R WISI( \IISIOM E Wtim STRIPES! 

ISRAEL HOMECOMING 
GAllfl:ll'lllt.OitMWMUSICYIJLO U. l W)M!A (ijl'll<ilM .lr,01~11 "0,MC(Nlll',i. ft!lh!IIS 

JERUSALEM 
&AIIIH'l1Dl.O,lHIII MllSICl'IOlG ('91U. l C.:.OMIA !iAJl l<itJI..lt.01p,j,lf HDf.~C:O'~lllG ffilOtbSt 

SONGS F1lOM TllE IORl LNE F1lOM P<lWERSCOURT HOUSE ANO GARDENS 
Mll~AmN.•iMIII ta!SIC Vlll((I (C,'.."1.JIC WOWIN) 

HERE I AM 
Vl:NTYISOIIY MUSIC VIIIEO W.IWIN SAPP 

AN EVENING WITH IL DIVO: LIVE IN BARCELONA 
SYCCl.i'IXIWMBINSOIIY MUSIC VIDEO (IL DIVO) 

LIVE IN MANILA 
JOUl'IIIEY JOl.iflNE 

I AM ... YOURS: AN IIITIMATE PERFORMANCE AT WYNN LAS VEGAS 
MUSIC WOIILO.'COll.llllklMlltY MIIUC VlOE<t 'lrn'ONCE 

NUMBER ONES 
MJ~ EPIC MUilC VlOEOJliONV MUSIC VIDEO MICHA[l .AC.KS.0'1 

CMT INVITATION ONLY: REBA 
CMT/liTAR$HWCll/fHE lfi\l.OflY REBA 

FUNHOUSE TOUR: LIVE IN AUSTRALIA 
UFACE,1.HYt'SOIIY MU5lt 'tlbEO Pltl~ 

NO IIUll: LIVE FROM TH£ P1.AZA Of !OROS LAS VENTAS: l,IA0RIO. SPIIIN 
COUJM&!A;lEtiilCYISGNY M~IC IIIOE(I AC OC 

FAREWELL I TOUR: LIVE FROM MELBOURNE 
RfllltO}WANIEA MUSIC 1/lSIOII JEA6US) 

Oc!tta for week of APRIL 24, 2070 
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AIRPLAY 
MQWTOREDQY 

SA.1.ES DilTA 
CGlltPII.EO QY 

ru.~n 
&OS 

,,! HEATSEEKERS ALBUMSrn 

.9-e ~ 

A\W~Gt .1!<£'~215 1U8 

LAURA MARLING 
';IRGlll 2~TASTRALWERtS 'HI.Sf 

TITUS ANDRONICUS 
Xl. ~n · '" 98 
NEON TREES 
MER!:URV 013912' 1M,11i (10 SIU 

LOCAL NATIVES 
n eNc• ,;1s.s04z- 12 98 

ONE ESKIMO 

JEDI MIND TRICKS PRESENTS ARMY OF THE PHARAOH 
(Nf.M'1 PAb'( IUit/00 0 t) 1 9M 

_,, HEATSEEKERS SONGS" 

• 
• ,. 

•ii TITLE SI •IITl:JT ,o.1Pf11MT PillOMolt()~ AAf11 

PRAY FOR YOU 
JAl(IMIHJOl:~IIICW:ITVLM 

S 3 ~~~~~:::~lt!IG BIWIMI MW D[CAVilAt.CE run co ~ IUIACN RRP 

3 13 ~:~~~N ~~T~ ~::~E 
< 13 

' I• 

K EEP ON LOVIN' YOU 
STEB.. MACtiollLIA lB-13 MACfi l~t l 

0 LITS DO IT 
WW FLOCKA fl.AME BRICl SOLAD A.:,...,-LU:'ll'WAANER BROS. 

7 12 t--~~· ~~ ~~ c'l~~~·~~ ~~~~G~~~~~~~~~ ~~E~VfT~M=l~t•~lll~O~OR~0~'"~°'~' ~'' ""=---

6 J6 ~!'.';~TIIJIOG l\l 10, """'' "1.LI ~HHE"J'lfl!llNTE,stOl'EI 

12 4 HIP TO MV HEART 

CRYIN' LIKE A BITCH! 
GOOSNACIC U1'."fli'ERS"1. ,mum::: 
SAVIOR 
F11$:lAGMll$T !OGC ltn[lt$CGP{ 

BEAUTIFUL DANGEROUS 
SU$11 Um!RIIIG FVl(U( IK 1-.JiYll GJ,i>fl~J 

DILE AL AMOR 
AV!tmllt.l PRO!l~cW l AT I Pl 

LOVE LIKE CRAZV 
L[(IRICt cu=ia 
ALL OF CREATION 
M£11CYMI /IND OILU~!BIAf 

ALL OR NOTHING 
TIElRYO~ ADU.DMAN fi04~,0,.D.IUNllEa MP 

ANDO BIEN PEOO 
BANOrA LOS AECOOOOS ~DIS At 

Ml NINA B ONITA 
CMIIIO Y 11.w!O ~.ACttET~ Ulil\'IA.Si\L Mt;SIC. L.-.mmJ 

LOVER, LOVER 
JOROO NIEMA191 &~ GAYU. i'JIISTA W.Sff\'tLLE 

WHAT FAITH CAN DO 
KUTlESS ~ Ec.100TII & NAl 

SWEET DISPOSITION 
TIil IEWl'OI TIW' UEIEAATIO.~ lilASStll)T( Cot.UMStA 

THE CAU 
JMTTICINIIOII ,\',JA.AM."ST~OlJOA'IAlltOllS) 

LAV ME DOWN 
TIil OIRTYltEAllS FEATURING MME E)[ECUTt\'[ 

LETTER FROM A THIEF 
CltEYau: EPfC 

ME GUSTA TODD OE Tl 
BANl),t, n. IIE(OOO OE tRIJZ LIUWGA f<INO\IISA 

TE PIDO PEROON 
TITQ•ELUM811tQ" (SENTEI 

Billbear.l,. 

[Id] 

lungs 

Sigh No More Alto, NPA's "All 
ll!ifllls Comlcl<red" 

Black Thorn fNlured ltlo •don 

Good Morning, Magpie 
itsljlrilTprogm, 
11,,s,t'1:salel 

Suga,coaung lflOtase Ill)% lo I~ 
b,stw,.kyet 

Up From Below (4,DOOtopies). 

Conditions 

La R OU'X m 
Under Control 

~nger/_it,rs 
sKondalbum 

Teens9e Fantill5-Y arrl>OI wllh ~~hlly 

Pi!!per Tongue5 
..,.. tho• 2,000 
so~. Hislilsl 

EvelynEvelyn rtl<,1<topperl0Lj 
al No. 22 lo 2007. 

Big Echo 

School Gyrls 

Hallway To Heaven 

I Speak Because I Can 

The Monitor 

!lit Sooth Arr••· 
Habits roc.ktrio's set his 

Goril la Manor been .,,liable 
dillilaUy 5in<e lasl 

Ona esklmO July, but was 
Walk Atono 

plly,iully releilStd 
Just lanwtel ln 

The Unholy Terror hJm, lre~ers 
ltrelisldhalll% 

Astl'o Coast g~n. 

These Slmple Truths 

Tha Fear Is Exeruelallng, Bui Thotein Ues The Answer 

TM World Is ours 

Stand Up And Scream 

All The Right Wrongs fEP) 

Dailey & Vincent Sing The Statler Brothers 

Genuine Negro Jig 

I Will Be 

The Gospel According To Jazz Chapter Ill 

THE HEAVY 
CO,JNTHI on• l14 ~f 

AOELITAS WAY 
\'C!IGIN~760'C.-,PffOL(12~1 

VICKY BEECHING 
INTEBllfTV •UJ E)(,PFcij\llO[ltl•IITTEGIUf'I (IJ,9iJ 

BONNIE 'PRINCE" B ILLY & THE CAIRO GANGE 
Pl\.t..,l,U 2011' 01\AG CITY l!o 98} 

MIIKE SNOW 
DQWNTl)'t.'N i~• j14 flt/ 

TED LEO AND THE PHARMACISTS 
r,ATAf')O,:I ~o~· (U 98! 

ISLES & GLACIERS 
EOUAl \ 'lSION I ,' 1 (1 O 5-!J 
CRASH KINGS 
CVSTARl).~l\'EllSAL M010\li~ 012953 lN.ilG (12.9&1 

JAMES HAU PRESENTS VOICES OF CITADEL 
,~usic Ill[ ~ 1884 fl U8) 

PRINCE ROYCE 
TOP STOP 30020-SotN UUSIC UWI (10.98) 

OF MICE & MEN 
RISE 1'.189 (12.98 

PANTHA OU PRINCE 
ROLl:.tt TtlADf so • (1• .91) 

NEWWORLDSON 
~POP •~soa (8.91!J 

Hippies 

A State 01 Trance 2010 

The Band Perry (EP) 

The House Thal Dirl Buill 

Adelllas Way 

E1ornlty Invades 

The Wonder Show Of The Wo1ld 

MIike Snow 

The BrutaJlst Bricks 

Tho Heafls Of Lonely People 

Crash Kings 

Won1 II Be Wonderful 

Prince Royce 

Of Mice & Men 

Black Noise 

newworldson 

REGIONAL HEATSEEKERS #1 ALBUMS 

Mumford & Sons 
Mumford & Sons 

[ id] 
Veil Of Maya 

Sugarcoat ing 
Martin Sexton Flot"ence + The Machlt1e 

Lung• 

4 ~:.=&TheMapic,.,_ 

Good Morning, Magpie 
Mur der By Death 

l:t·l11:it·il:M 

..... . . 

[Id] 
Ve/I Of Maya 

SOUTH CENTRAL 

The Band Perry, "The Band Perry (EP)" 

As t he trio's single "'Hip to My Heart" r ises 12·8 on Heatseekers 

Songs and rebounds 24-23 on Hot Country Songs, the act's 
debut EP arrives on Heatseekers Albums at No. 37 and Top Coun
try Albums at No. 46 with slightly more than 1,000 copies sold. 

Halfway To Heaven 
Brantley GIibert 

SOUTH ATLANTIC 

II· ' 

. 

VeilOfM"ya 
/ldJ 
la Roox 

""""' Mumrord & Sons 
Sitp,NoMoro 

a The Veer Union 
Against The Glaln 

, 
a 

~ 

4 

F 

LIGHTS 
ThttLJstettiftg 

Cl@~ 

VellOf Maya 
/ldJ 
Florence + The Machine 
Lung, 

Martin Sexton 
Strgarcoar.mg 

Mumford & Sons 
SlghNoMore 

Titu5 Andronka.1.s 
TheMonit.or 

e The Morning Bendet"6 
BjgEcho 

Ii CivllTwlUght 
Ciwl TWfJ.ig.hl 

8 Flatfool 515 
Bl;,,Qk 1hQfn 

!I Laura Matllng 
l~kBK.1uwl C¥n 

~ 
La Roux 
ca,-, 

1 

Data fo r week o f APRIL 24, 2070 l For chart reptint!i call 646.6S4.4633 Go to www.billboard.blz for complet e chart data I 41 
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AIFll'LAY SALES DAU 
r~ONITOR[D BV C0 .. 1P'ILCO BY 

B•111L--~-' ruelsen melsen 
LJall 1 • $' BDS s~nds~n 

,@\ THE BILLBOARD HOT 100"' 

• ' 3 

0 6 6 

• 9 II 

8 4 4 

7 

8 7 7 

• 
CD " -
11 11 13 

12 13 12 

CD 15 f5 

14 10 9 

15 12 10 

CD 18 21 

CD 21 21 

18 ,. 18 

Uld'y AntGbollum 
~WDRlEY.UO'V At.r-WbELLUM I) r..AYWOOO C <EUEV,H.SCOTT I KEA.Ill @ CAP1TOl. ~JISWIU E C,.PllO~ 
TELEPHONE Lady Gaga Faalurlng Boyonce 
1..1£101\tlllW &IIJl~ i'. G Cff!W.ll:JTT-,t:.Pr:fl"-.1 Oti1,\t:L !,,I fllM'1lll,l l';lil•lE~· 00 l>Tl!f>IIII kl ~TillJ\f .l):fflfffil'l(f..lf'llll\O,,'f!E 

IMMA BE Tho Black Eyed Peas 
~1¥.R'l$'Al "-\I ~PM4Uf'WlOJl .. liOWFU~Ott(llolR!t\,Jl~fOOffl.l8Rfll!CfCK\l~tf 0 !IIWISCOPE 

BABY Jus.tln Bieber Featuring Ludacrls 
C,SlE~U.SIC W!Sl~C,.UIDW,ru.BICBBU: .......... <:.81111:GfS) 0 SCl!OOL.8m' 11.Q?AOtlD BRN.I._ f;l.At;O.CJ"3 

OMG Usher Featuring will.I.am 
Wil l.I.AM W.AOAUS) 0 LAFACE JLG 

SAY AAH Ttey Songz Featuring Fabolous 
't'fCtll('l,0£Cff.LL,tTAVlOR jlU.U!JUDfE, JR,T)j[\'ffiSO!i'lSCAJ.[S,.'U.\~'Al.X{R,O,c;mULj @0 SOIi\, ftCOi( MlJ,lmC 

CARRY OUT Timbii!land f',eaturing Just in Timberlake 
TIP.laAl.il/iD . .).:iOC rl:Y..WOSLf0tl~~,JllM3f:=!LAKt.T.Ct.A'fTOW,J.9(AN1 @ l.aOSlCY~UCK:;~0.9Hi'RSC-OPC 

BREAKEVEN The Script 
0.(IOOMDQU" W.Sll[E"o\JIJIJil!A'<ll"tftS.11.1:PNrA D.O'O(IIIOG'IJ[.MSH[:fl! .. ll'Jl.lll~wr!OO.S.MPM'H (J PMOtlY.1."rlCJDIIC 

!;0
!2~.I.GWNlnUWW....A"l:Uit.n91m"MMI ~twP,UUIRl'::!ng Money ::a..!'!1:wu!~ 

TIK TOK KeSha 
OR l Ut<:1 B 111LA~CO K 5Ellifll ,l 6'JJTWALD,8 LfW~ 0 K£Ml)SAM.RCI! .:ir,G 

~i1.f~~~~ ~:g TEii C BRID:i!S,O I "AFIAJ S ~DLO'.D.DA~Jlio~dacris Feal:i~r~ :~cJ~ ',I ~~~J 
YOUNG FOREVER Jay-2 + Mr. Hudson 
( 'A'ESl , -SOLD f ME!tfE'IS l.BERliA..'ID S G CA!tlto'I.K_l,lj£5T 00 FIOC: t.Aftol' 
AU THE RIGHT MOVES OneRepublic 
JI fCIOER R lED!:E<'l'1 @) 1-0SI.EV INTERSCDPE 
YOUR LOVE IS MY OR UG Ke-Sha 
OR LUKE UV,~C0,,AIJMO {K SEBillT Ji'SfAfRT,J COi.WA~ I) KfMO,SA8F RCA .llrAG 

YOU AND YOUR HEART Jack Johnson 
~ T I', >. Iii A A r.:: 

fil 3 

• 5 

II 2 

10 

• 9 

11 

• 13 

1, 

17 

11 

11 

20 

!~!!,~~~t:c:'""'""•"'"'""' 00 ''"'"""'""'""·''"'""\•.i ,~ie,t • 2 

OVER Drake 
80,.IOA/< IUI.V.l ll) .GRA .. ;1,M,U!Al'AUFl.S.~flR!ll'lG:IISJ @ 'IIOUMi 1'011:Y,CASH ~IOOFVt)MI\IFASAI MDT(IW'r• 17 

23 23 20 WHATAYA WANT FROM ME Adam Lambert 
».WRTJll'.Sll[LLIACK P,.M(,K.S.MAllllll.Sn uBA.GK 0 HI Rt'.:JO~PAG 211 

24 20 17 HOW LOW Ludacris • 
H lllliJS lC..BRIDGt:S,lWllllMIS,t Rll)U[HOL. u.s.-.ni.eR.tl.SIIOCl(lE[) 0 OTP ilU JA1,MOJMG • 211 32 I MAOE fl (CASH MONEY HEROES) Kovln Rudolf Feat. 8frdmal\ Ja)' Sean, & UI Wa)'no 
1(.SIUOOU' ~.MLOOIJ,J.USME.'l,IJ.t.lf:nlll.,SWILUAW:.,.,.Sl:AN,J.SK.u.t.E.11,11.1..AROW €) CASH P,lDt,l:'VIUM,n;qSAt A!PUQ.IC 

:Ill " 211 HEY DADDY (DADDY'S HOME) 
THE R.JtlllERS,RICO LO\'t !UCO lO\'E A,HA:llR,J.lAC'(S{IN,U.RAn1011.a A' 

U5her Feal\Jr ing Plies 
@ lArltE'JLG 

~ 18 25 "1 WHEN I ~QQK AT YQIJ Mll\lyCyrJJ~ 
J.St-~NKS iJ M SHAllKS.H.Ltmsrn El IIOll'fflOOO ·- WINNER Jamie Foxx f.eaturing J\Js tin Timberl~ke & T J. 
J tlfd6ERLAK:.,R..ICNOX l . TIUBERLiU:.E;I.TMIROSS..J.fAUtlTLDIO'f 11,C..J.HARIIIS, JR.I E) J llFA(] 

29 27 26 ~ SAV SOMETHING Timbaland Featu, lng Drake 
l!M:W.Atll,JRJC. n\' WSL.O:.' tt.AP1'C~,A GFWW,1.lClA'flONJMAU'~ $ l.f.lSl.£""11,M:IUii!OIJliO l~TE.!ISC.DPI: 

30 26 23 ~ 

• 35 34 a 
32 31 24 

33 33 30 

34 30 29 

311 28 19 

38 22 16 

G " 47 

38 J6 " 

C ,2 4S 

C " 42 

" 38 '6 

42 " JG 

43 " 56 

C " " 
45 44 40 

45 39 l5 

47 " 33 

CD 67 61 

CD 61 « 

~ 72 -

51 <6 37 

52 66 56 

e 66 ,, 
" 

54 34 -

55 62 " j 

LIVE LIKE WE'RE DYING Kris Allen 
.S KIPNER.A IRAIAPTON rs lll?M~.A fAAMPlON 0.0'00t.>OGHLt.M SftEEtlA,C) m 11Jl~t/Jl8 

AMERICAN HONEY Lady AntebeUum 
i'.,,,(li'lle-ruo"¥ All'TEBfllUIJI S Sl t\lEflS C 'I 6AAUYNE.H llNO:SEYI l'1 ~APtlOl. rJASH\llllE 
SEXY CHICt( David Guelta Featuring Akan 
O61.lETTASm JCSINDR£S 0$..ltnitJC Sl•DAfS O.TWifirll S WH A TIIIAM e) 6Ul'A~'1<t,\l'l.!£-l'IKS.CJ<PlTOl 

EENIE M EENIE Sean Kingston & Ju&lin Bieber 
8 IILAl'(:0 8(.NICOJ:111\0rRSOK.CC BATTE'($.A.9A1TE'Y,J.IIIE'S[U1"'-A$1(1$J ClA:i 0 8fl.VSA HEISfflS !'J'¢ 

HAVEN'T MET YOU V ET Mlcha(II Buble 
ll.ROCJ( iA,fi>STfll.A Cf.h\.<;G,PA s~arn 8 14a ~i'AiSE 

I :~~s~,r:~~~i~ f~~lON @ ll,l, G{HEM IN~i!~i~ 
BLAH BLAH BLAH KeSha Featu1lng 30H!3 
(I 9t Ar•CG ()( SUERT,9 I (\IIN,tl HITtH.UcJIE/411] 0 KCMO-Sll.ar RC,.A.,IAMG 

I !~srAi~~~~~ E 0 UNll'[RSAL R~~°s: 
I GOTTA FEEL ING Tho Black E)'Od Peas 
O.GUETTA.J >IIESl[ lllll W.A0.-..\1.ii.A.PfJl[0,1.,J..GOMEZ.S.rE:iGUSOt.'.O.Glk."ll,l,J.Rl[STERrR 0 IUERSCOP[ 

SOLO tya:z 
JIH!fEW ~S.I.B'l!,,K .Ol'U,1,.ff&O.lllf.SIIQULUJJVKlRHtSClt.J . J.£l:5CILJJI011Wi @ TUE Iii U[l'£(8ElL<eA HEJ®flSIIEPlil!iE 

NATURALLY Selena Gomez&· Tho Sceno 
A.ARIMTO.T lAl.liS [A.AII.\IAlO,T.Jol\lES,O.KARAOGLtlJ @ IHILL'fflOOO 

TODAY WAS A FAIRYTALE Taylor Swrtt 
JI C~l.!AN,t.Sl'l"lfT ltSl\1fl (i) SIGi PA"-ClilNt.UNll-'EASAL REP,JBUC 
HEARTBREAK WARFARE John Mayer 
J.r~A'ffol.S .• ORDAN fJ.MA\'cR 4J COLUMB~ 

~~~L~~t~!:~IJ OJI OON .JD-~ES£Wlllll;~1Sf.lJEA~ U RAYUrtlO 11/0.~.:.,,h:~ r:~~~~ng ~~': ... ~iJ 
GIMMIE THAT GIRL Joe Nict,ols 
1tt. WRIGt'T (Ul<l'tS.O.O.AY!OS1lN.B.HA.YRP i!) SHGW OOG-tNlll'"..ilSAl 
HIGHWAY 20 RIDE 2ac Brown Band 
"<.S1ElilltU B.tlOW,14 .811111A'~ W OUR RITT£ $ Hl].\lf: Gltn'A',.11 ATLANTIC 8JSSEA .;,1cruFte 

REPLAY lyaz 
J$Tl:Wl,J.R(.l"l61oi,K.JDllfSJC ~ll~Wll..l.0£SR:IJ~TT1'611>' frHOt.tA.Sl © TlWEIS~l'llBEUJQil.HBG-fTS,nlfPillSE 

TIE ME DOWN New Boyz Featuring Ray J 
J','t'.3IAR.l £ H.ll(~JMIIN \'0.A rMOWS1 (9 Sl<Om ASYLUM I\AR. .. ER 8Fll)S 

BULLETPROOF La Roux 
8 l AII.S\IAtl) { JA.C~Sl):t (f JACl(.$01U1ArlGIMll)) @0 91G \,.f'(<!l0lY01)St,CHERIWTRH INTERSCl)PE 

EVERYTHING TO ME Monica 
'.& fl l lOTT,LA\l;i \IA W.IOTTC t AMI) J SU'.Lfl,'MU8ASKETTC /JCOOFUL0-..J0 WIU ll;US,J @ J ~rAG 
ALEJANDRO Lady Gag.! 
:IE DONE tl\Q'{ &AGll i(HAVAlS-i G!HIA~OTTA 0 $111!.Ullltlt k.QNllVE, CIIERRYTRFf INTERSCOPE 

LIFE AFTER YOU Doughtry 
H . .8rNSON .DAL~HTI=IV.C.K"IOEGER,B.JAI.IES,HIOI 0 19"RCA.:IPAG 
HALFWAY GONE Ufet,ouse 
J.COI [,Llr-£HOUSE tJ.WADU.C-OLE..(.RUDOlf,. KASH[ R! 8 G[rfEN. tmRSCOP[ 

NEIGHBORS KNOW MY NAME Ttey Song:z 
T.TA'd.OFl.P..HAYiS.J.MOSU lT.N£"\IEAS-ON.UA'ilo:t,P.l!A~l:S 0 S.OIIG BOOKATLAWHt 

HELLO GOOD MORNING Diddy - Dirty f.tooey Featuring T.I. 
OA~A /!UCO LOVU.tl.HILls.w..AAJ\.IU.t,JJ!AlijllS, JIU (i) a.-.;;i 80V IU[RSCOP[ 
TEMPORARY HOME Ca,rie Underwood 
.'if BRIGIIT (t.UNOER'IJOOO.LLAIRO.Z.MALOVI G 19 ARlSTI, tlA.iiKYILLE 

42 I Go to www.blllboard.biz for complete chart data 

fil 

25 

11 

211 

23 

11 

31 

38 

25 

17 

37 

38 

21 

• 2 

• .. 
" .. .. 

II 2 

• 22 .. .. 
5G 

38 

5G 

51 .. 
, 1 

• As HI~ rotums to 
lls peat l]Olitlon on 
tflellGII00,11 
mate5 into top 10 
of Ad!Jlt Top 40 (11-
8) it 11, !8th w,.l 
on that list, the 
looge,t dimb in t1le 
~PH region on 
lltalcti.1tsitce 
August>na's 
nBosto11'' ietthe 
oonlwillul!
w,.ksttclln 
2006/1001. 

Rocker ilstanlly 
pasts Iii be~ Hot 
IOO 1a11t 'Wilh debut 
ofttildctltatpre• 
,~ws hi$ upcomlng 
stt "To The SN," 
dtlerooe I. llis 
prlot b!SI showing 
wosNo. 3'wllh 
"Ui,skteOown" in 
lOOli. S.i,g, w11i<h 
movHH0,000 
doWllioads,also 
debw ,t No. 4 on 
lriple-~11,INo. ll 
Of1 Alemattve. 

lhr-stUl!dedcol
~boralion be<omes 
fon's belt IIGt 100 
start whil• s,IUng 
69,000 lo Is open
ing ... 1. Iii~ is 
set to appear on hi5 
yel-111lllledlo1.11h 
, lbum,~d 
to hit rtlailthis 
summer. 

m 
Band's "Dari 
Ho,s,"churnsout 
illOlhtl Hol!OO 
entry n: weets into 
11, 1~, lll•• as loo 
beromes the sldh 
lo make lhe lot, 11,e 
same oornber prier 
s,t"Alltl1!R191ll 
11,asons• landed on 
lhtllGtlOO . 

~~5dm~ -!I ~~ ~, II P~OOti.::ER (SONGWRtTERf ltlPl=IINT PIIOMOTIOtl USCL 

N 53 46 tc~~;~,~~:~~~J:1.:,~Ey :.~;B~ ETHAT PA~:~~t~fs~~~~~ 

66 72 

67 73 

86 6-1 49 

71 70 

1• B7 l:l 

92 -

77 79 

76 74 

79 91 

so 66 

7B 65 58 

12 82 

78 76 76 

• 13 13 

78 61 

66 62 

70 66 

.81 69 

G •1 ,s :• G ., 99 

~ 96 93 

81 18 100 

82 17 84 

0 99 -

84 So 88 

95 15 17 -9, 76 

it! 

n 

E 

' 

It 

STEADY MOBBIN' Young Money Fealuring Gucci Mane 
~AH D tARWI O JOl'NSON.A,0"-~1$ C,A$H Mli~EY Ulif\'£11.St\t lilOTO'A'W 
'TIL SUMMER COMES AROUND Kei th Urban 
0 1-:\lfF.'- \JRBJ,~ 'M.PO'A'f.tl 1(-\IRBAli @I, C,,P'tt!ll. 11ASH'll\lf 
IF WE EVER MEET AGAIN Timba1and Featuring Kaly Perry 
J 8EMZ TIA&~lAlil) 'J.SEANZ r.~'MOSL£'(¥81JS8t£ G NO:Sttv'!Ll&ll.'5'10Uk0'9'1fE.ilSCOPE 
LEMONADE Gucci Mane 
S CF\11\lllORD 0'-\'15 .CRA"Wf-000 J,H PlJ,Vlj N PA \'OlM"N 611lCK SOUAO AS'fl.UM \l'ARIIVI !IROS, 
AIN'T BACK VET Kenny Chesney 
t (:l.~OW K Cf.lES~EY ((: 'l.'1S(IA,t,t.'(: lOPAPKIIJ$) Gg, 9tl~ 

DROP THE WORLD LIi Wayne Featuring Eminom [ 
tM~!;III \l,flf CIIII ICl-.lill CAAml,l.,.tl~lli!,WW.Ti8$-.l.fRl%;),V~•kll>1:f,C.lt!l @ C,.~HIKlllf~1N"lofllW 111-'.(r,:,.•,7' 

THE MAN I WANT TO BE CM• Yoong 
J STROi.10 IJ U.M£s..t NICHOi S 0 ACA 11-ASH~'-lf. 
ALL I DO IS WI N OJ Khaled Feat . T•Paln, Ludacris, Snoop Dogg & Rick Ross 
IIJM.l!lf(lWll.l~FD-/lt t.llCtllUllCB<dPRf!l \'11.IIOFE;fJS,.cCM!QIIP!,tiJII 1-P.UtJM,,UNISJ..l.t;Wtl(lffi @ "fl'FTW.-9f.SJ.1;1 

l'M BACK T.1. 
TFI.AC~S1A'WU CC.J.HARRIS,. .;i ,D IU,~JALl.0.D~llCANI 0 GRAtlD H[;sl l.[ ATLANTIC 

THE HOUSE THAT BUILT ME Miranda Lambo-rl 
r UtXmt.PA 'l;Ri/CK( (T.01.\ilGLAS.A.SH~MDLINI @ C(llUMBIA (11.AS.fl\'t!Uf 

DON'T ~T ME FALL B.o .B 
D {1.8 U IMMO~. JR.,C.MOl-ifSOMERY If 0 Ri.BElRDCK GFIAtlD tmsm AnAtmc 

HILLBILLY BONE Blake Shelton Featuring Traee Adkins I 
S.JIENDIUCKS iC.\lo'lS[l.t"-'I.L.l . .AlRO fill \l,'A!l-'jfi:I IIROS. 11,1,1,Sl llfl.LE WMW 
B EAMER, BENZ, OR B ENTLEY Lloyd Banks F~I\Jring Jueb Santana 
PRIME c.uo~n UAM£S M.,011~0 RI G ~'Ill 

PRAY FOR YOU Jaron Ancl The Long Road To Love 
c:tll'd!TlY (J.l['WENS.T'ft!l,J 611D1Tl1PlGtR1 (& JARIJtli'IOOO. l ~M:RSAI. 115'l'?:!LIC 613 Ul!.C~~E 

B ILLIONAIRE Trav1e McCoy Featuring BnJno Mars 
Tlr! s.wn:ooura,-.s PACtO'f.8 Mil.'IULAW~ENU A LEVINE e OE&,.YD/ll!tE.RJElEO SY RAPAEN'ARP 
HELL ON THE HEART Eric Church 
J J(NC( -~URttl O.RUTUN I.SPll./,IAk ©; tAPffOL 11.ASHVIU.£ I 
UNSTOPPABLE Rascal Flalls 
0 IIUfF.ffASCl\l ll ,.TTS J OHIARCIIS.H.UNl)SEV,J.t Sl.Al litl 8 lVRIC st-::1m 
RAIN IS A GOOD THING Luke Bryan 
J STH•6"S l ll<tVAJI '.> 01.\'10:SDlil © CAPflOl V.SH~tllE 
ROGER THAT Young Monay 
PH~lil).W. CAFI.TeA,J &-oS'IJELl O.Htl<t.b(UN,O T IAAAAJ Iii Slt'o't~SI>~ 0 CASit Mc;,,.~EY UM\'[11$1\1. MVT•ll.'11. ' 

SEX THERAPY Robin Thick e 
l'Oil).'j O,lPt')tt.;Y.lt !WJCf tlll,,'l(f £ D(Alt,J~IO,l¥!$Olt 'I W-Bl:113At.,mu,J.G;.,,l;KWGOhl @ S1,ISt T'l.l)('WTEIISCC,£ 

BACKWOODS Justin Moore 
i STQ\IEA lJ UO ~E PAULI• J $..STO FA! 0 \'AleilY . J ' FEARLESS Taylor Swllt 
t Cl+APl1A..-. T $'A'lfl fT $1A'JT L ROSf,f.l Ll.r)SeVl @) 8.J31,1~ .. .1SE" • 
KEEP ON LOVIN' YOU Steel Magoolla 
D.liJH iC.STAPl.HotU't/llU.l~! S Hl$MA.CIWIE 

RIDIN' SOLO Jason Ooruto 
J :.lOTCM fJ.OfSAOLl.LJIUX,. IIDU-.W 0 &!.LUGA ll[lbliTS WARU-:i BROS. 

ALL THE WAY T\JRNT UP Roscoe Dash Featuring SoulJa Boy Tell'em 
KE J.L.JOl>llSI.\II..O.'A'AVl<..[110/tOll.t.ARCEO @ .wt MUSIC LIN[ 201.f 4 't!ITCAstO?li 

Q l.fl'S f/Q IT 
0 BRtCK souA!!~!~l~; ~!!

1
: R~i l TA'f lfAT1.0.Wlt.'la!S IUAALPMUltSl 

I AM Mary J. Blige 
sr.-.siam fPU.81.13E.M.S.ERIKS&I.T.f.t£.ijMAJ4Stll!,J.Al'Sffl,E.IEA'iJA Bl:lff ij) PAol.Tllli'.-ICH 'GUffi'ol WlfRSOQff: 

T HIS AFTERNOON 
11 J.UiNr.E,NICKHBACK., .MIM llof.:KR8A.CK,R-J.lANr.f.C..KROEGEn 
ON TO THE NEXT ONE 
ll1A1Z2 8t'.Alt IS C.Col.'HER M 0£At.' 6 1\l.16£,k OEROSNA'(.J G-l'iATDPll 

WRONG BABY WRONG 
D ~..Uf~M ~1C9RIDt 15,8 lllES..11 f.Oil"l"-ll H 'U ,Rll.£11.' B WAR1tr~o 
K ISSIN U 
Mmo 11.00L 11,()[AK l.OOTTW"-lO.C KELlV.M COSGR[i\'f 

Nickelback 
QI JIOAJRU~<;eRllRP 

Jay-2 + Swiu Bealz 
f.lO i'IOCNATII)'( 

Martina McBride 
~ IIC,A11ASHVUE 

M iranda Cosgrove 
{:()U,1)181;\ 

UN-THINKABLE (l'M READY) Alicia Keys 
A KEYS.I<. BAOT~:s!S.N SHf818 A.KEYS.A W.H'-M K tlR!ilHERS. Jll .N SHE818 M'i!II. irltV:i 

I NEVER TOLD YOU Colbie Caillal 
~ CAlllAT C CA1Ll'-l,K,010,$UAAOt J RErvESJ 3 Ulll'/E~SAL ~Ei:-ue11c 
I GOTTA GET TO YOU George, Strall 
T 9"10'A'~ ~ $TFU.IT J l-AUOERDlllE.J.RlT(;HE'O l llRSEN 6 PACA 11-AStlVl LE 

T HERE GOES MY BABY u,Mr 
Jl\l JOtlSIN AICO LOV( (FltCO l0VE,J G S,Cf.1£HER rl\t,.'ol.MI0-0 \l0RRIS) @ l ~~C,( A-$ 

SHE WON'T BE LONELY LONG Clay Walker 
UUGflll (~JO!,~SI)'• ~O'DO~'IRL . .S.'--:ilfrllll © CtlRB 

SHOTS L.MFAO Featuring Lll Jon 
tMrAO fS.K.Go-:IOY.SA..GORO'V,UtSIAITH,LOCLATORlltf 0 P1tRl'I ROU:,WILU.AM. CltmR~TREf ., .. reqs,::oPC 

THAT'S HOW COUNTRY BOYS ROLL 8Uty Currlnglon 
t.~AU!l(Rl.Ai.U.CL=fRlt/SlON !9.t\JRllN~TON.O.OA~l)S.00.IU!lNESl @ PAfROOR'f 11.ASH~l.LE 

GIVE ME A SIGN (FOREVER ANO EVER) Breaking Benjamin 
0 ernOfTI' \IUIUIUILEY) @ HllllYWOOJ 
4 MY TOWN (PLAY BALL) 
BOI-IDA .'A'ILWM5.A.GRAf1M,t.0.C:ARTf.il,IA S~ElSI 
ALL I EVER WANTED 

Birdm~n Featuring Drake & Lil Wayne 
0 CASI! UO-llf'f U!il\'EIISA. UDTtl'A'!i' 

L.B-~NCA>.1El.tO.S..Wm ERS fS.WATTERS.l.l!llttjt:Ah'.f:11.0.OJVlA~OAJ 
Kelly Clarkson 

@ 19'i!CA,ll\ll 
Erykah Badu 

1 

G COPITIIOL fAfAll U~l\'EltSAt t.lDT<l\11>. 
WINDOW SEAT 
E BAOU.J Jl()'VSEA (E 8!\!NJ., POVSf}I) 
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USHER UPS TOP 10 TOTAL WITH 'OMG' 
Usher claims his 15th Billboard Hot 100 top 10-and first in cwo years-as 

"OM G, • featuring Will.i.ani, rises 14-10 in its second week on the list. He was 

last in the u pper region when " Lm1e in This Clu b" spen t three weeks at No . l 

in March 2008. Usher has n't re ad1ecl the lop 10 this quickly s ince 1998, wh en 

"'Kice& Slow" debuted at No. 9and "'My Way .. wen t 13.9 in its second week on 

the chart. Those two tracks were inco rrectly referred to as Usher's fin,,1: top 10s 

on this page a week ago, when in fuct they were prececlecl by the No. 2-peakin g 

.C.-Vou Make Me \Vanna . . ... in 1997. - Silvio Pietroluongo 

D.at.a for week of APRIL 24, 2010 
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1.AflOIIX 10 Lift flllt.'IIXJR ·CH(RRYUIU. INl fitSC.(llf'E 

II BABY 

6 

4 

lmlt:lt fUT. WIUHM l.-,fA,Cf JLG 

a SOMEDAY 
1103 TKOIMS CMOLW A.TLANTIC 

4 IF WE EVER MEET AGAIN 
tMIAUNDfEo8.IWYPBR'I' SUV'!UOCEfiOliffl1llrr!'ISCCPE'I 

' 
l'M AWESOME 

'""' /UYV IS/lt AEPli8LICJ 

2 BILLIONAIRE 
TIW\llllallW FlAT, IA:IIO IW8 v.:w,11,uunrotvFU.~ltl':P 

13 HOW LOW 
WDACRJS Q:TP, DEF JAM IO.lt'..\ 

13 TIE ME DOWN 
IIEW l(IYl FEAT RAl J SHOTTVAS'flUt.l 'A'AR~ER ~ROO.I 

1l BLAH BLAH BLAH 
~Af£At ,OH13 K.!MO~a!.RCA,RMO 

Ji!On llt1ulo is ll>t ftnt lOlo m,~ to notdt coll!l<uti.,. llo. b wih tis 
first two ffllll05 In ll>t Halllllrtam lop 10 chart's 17-yar mtory. 

"In Ny Kead" rises :Hon the tally, becomin9 Dtrula's se<ond 
INder. "Wllildlil S.y" beg,n o lour-wetk reign oo Ill, No,. 13, 
1009, d>art. Ille songs, both ol wlicb 
ht co·Wtote, appe,ar on Dtr~o's stlf· 
tlt~d dtbul album, which has sold 
101,000 <opi<S, mording to Nitlsen 
Sounc!Sm. 

11,, 20-yw-old Hlaml-bora 
~ r perto,m,d "In My Hl!ad" on 
"Ameri"n Idol" April 7. On tho 
8il board ffol 100, 11,e 1ml " ' ""' a 
new PNk. dlrting 1-5, wil1> 6reate,I 
GalMr/blglhl bOIIOfS {ll!,000 down
loads, up 15%). 

" It llarled wilfl, drNm. I wre 
this honor with 111 lam alld radio," 
lltrulo ,ayL ''Vlilbcllt you, my nwsl< 
wouldn'l rea<b any furll>er than Ille 
<onfines ol my own 11 .. c1. 111is ~ orly 
tbt beginnir4.• 
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TIIAJil ''"""' ''MAtA 

BREA KEVEN 
TltE$Cllll'T P'tlt'INM.£'(1C£PIC 

LI FE AFTER YOU 
OAUGKHl'f 1!1ACA11PAG 

LIVE LIKE WE'RE DYING 
KRISM.Ull [l9.'Jl\'E;JUi 

HALFWAY GONE 
LlfDIOO l ll'l£FfCU lll!CRS!:011£ 

ACCORDING TO YOU 
OfllAlfflO [T/1.l !.:ff Eli, IPITERS03?El 

ALL THE RIGHT MOVES 
ll'lfRll'\l8LlC PAOSLE't INlfRSCOPf 

WHATAYA WANT FROM ME 
AOAMUiN&EflT 18flC.II\II\IGI 

HAVEN'T MET YOU YET 
MlCJ.\AEL 8U8U 10 REPRISEl 

HEAAT BAEAK WAAFAAE 
JOIIII Mll'l'EA ICOCUMe.1111 

BAD ROMANCE 
t.t.DY~.:SH EAAILl1E!kOlilf\'E.'Clif:lt'l\"f'lEE'MERSCOl'E 

I NEVER TOLD YOU 
COUit CAILUl I\JNl1/ER$At FlrPIJ&-UCI 

ALL I EVER WANTED 
nm CURK$0'1 It AC,\IU,16 

UPRISING 
MUU ).lEtlUM-.\ \ll'AR1i£'!! !IRO.S 

TA'tlOA SWIFT Bf.i ~IACl'NE l;.'\l\'fW.L llii'UBLIC 

YOU AUN AWAY 
IIMEll,UIDJLAOIIE$ AAISWfl 

JUST BREATHE 
!'£ML JAM Mlr<!Ktvl\RENCH 

FEARLESS LOVE 
Ma1ss11 ETHfll06E L,1,110 IOJ~,I) 

23 22 16 .,__.=========--
e 25 ,o,..,,,====""'-----
• 11 a 
G 30 

~ '-'=:===="-"=====~ 

g7 211 10 i-:.e=====------
29 1• 
31 S 

3.J 11 THE H IGH ROAD 
IIIOUil llLLS COLU)JBFA 

LISZTOMANIA 
PHO~ll OYA\lt£, ll!D &LIISS~Ol{ 

32 14 ~~~::f~UtO )l BEGGARS GR-:ILIP) 

STONED 
f'UOOU Of MUOO R.AWLES:5 Gl:fFO, lt/TER~r.t!P! 

3• ~ ~-~~~~~.:t,~ .. 11$"""""'' '~'"'"''"'' 
44 4 ~~~:~~?~~~~Gt 

38 37 KANDI 
(11ft (P:IIIIILJSHAt. :;JAl-lil.j 

G 48 2 j ~~o~~~E~rrtes 

38 36 13 g~~~~!:.': '"'"" $ "'"'' ' '" '' " 
YOUR BETRAYAL 
tlllLETFOII MYI/ALOfflllf .IV[JLG 

HEARTBREAK WARFARE 

LETTERS FROM THE SKY 
CIVIL TWILIOKT tNIMIP 

YOU AND ME 
A#II/E MMTI!fWS &AND BAMA MC.S 't!C.i!, flV!i 

JESUS STOLE MY GIRLFRIEND 
YIIJlElrl' SOIIJ ELASTIC PE.l<C-E!11r41VER5"L l40TOl'l'N 

WHITE Fl.AG WARRIOR 
R OIGTS FEAT. TIM MCILMlll NIVER5Al RE~E!Ut · 

DIE BY THE DAOP 
THE DOD WEATHfR (lt!IAD tA,t-. 'WM14ER BR-OS 

IN ONE EAR 
(JIil( Tl'IE al:PH.Alff OSi' Jt~t, JLG 

STYLO 
e0RIWZfW .M0$0Efll BOUYWOMl(I: llt;,lt.,CAFUCX. 

CRY LITTLE SISTER 
$£.I.SOIi& AntR t'tlf:illlA&l 

Wilhll>ti lOlh Alt, ,..tl.,. ,hirteo~v. ,nd • 
U v,ar, and two ""ks ,ner ll>ey fir~ 
appeared wi111 ' 'flusll," Stone Temp~ • 
~lots post their r,~ No. I, "' '1elw«n ' 
the lines" ,1,., !-1. On R0<k Songs, !be 
track re~ns fo, • socond wetk (U.8 mltl~n 
ioillldien<e,uP !ll). 

0 6 '°..,,,,,,,,.,.."""'-------
0 IO 9.-'-"'~~~~~~~--
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• 19 YOUA DECISION 
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COUNTRY MUSIC 
June 7 & 8, 2010 
Hermitage Hotel, Nashville 
www.CountryMusicSummit .com 

Billbeartl. 
4NI 

' HOT COUNTRY SONGS'" 

• ii! ~ 5 !i!l TITLE 
!.J §1 ~, I I P>IOOL1:[R \S'Jf46\'1RlT[R) -----=--4 17 AMERICAN HONEY 

Z 1 2 

e 5 • 

0 6 7 

7 9 

0 10 
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8 4 I 

0 12 15 

CD 10 12 

• IJ 13 

e 1, 14 

41) 11 11 

" 15 16 

CD ,1 
CD ,, 1a 

17 16 11 
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~ 19 20 

e 22 

ED ,o 2, 

e 23 25 

a, 2,t 24 

e ,s 33 

GI 26 2a 
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4 

2 -

• 2 

3 3 

AIN7 BACK YET 
9 (:Al.'cON tlCliES-'ceY (: WISWA~ C 1QMPm is 

GIMMIE THAT GIRL 
lrll WRIGHT " AKl~.o.o ... ~·,oso~ UlA'fSLI? 

THE M.AN I WANT TO BE 
J STRO'JO .,1,MrS. HJICf!OIS 

A LITTLE MORE COUNTRY THAN THAT 
C C)lA"3FR~fl!j .PO'l'll!FIESS,R L ffEK,W.l/,1$1(3U 

TEMPORARY HOME 
l,U111GHT C UM'JERWOOI) L.LAtllt> rAAlOV 

I GOTTA GET TO YOU 
l ~011.''c ,S.STIV,11' (J.lAl,(IFRDIU.E,J R1lCHO' B I ARSFtlj 

KEEP ON LOVIN' YOU 
D hLH C STAP1£T,QN,t'l.'ttU.I~ 

UNSTOPPABLE 
D ltlff~SCAl runs .DEMAR s IUIND-Sn .T.SU.l rR 

BACKWOODS 
J STOVER (J.MOORLJ.PAULl4 J S.STCJ\IERj 

FEARLESS 
W Cl!,',HIA'U.S'A1H S'A'IFl.L.ROSE.H.llNDSEYl 

HELL ON THE HEART 
J JoYC E.Cl:·¥J~Cft.O,RUTWU S~ ti' 

THE HOUSE THAT BUILT ME 
f DEL MWIIU 

WRONG BABY WRONG 
D HL1F).I MCf!RIOC (5 ~ltLES fl E Oll"'IAll B 'l.'ARR()..B WARR!l<i 

IT'S JUST THAT WAY 
K Sll:GJILL 'l~C&HIE.K SACi"J.EY.K.Sl EGllll 

STIU 
B GALLl).lo,IE 1 MC6RA'A' D 5).IH!l l &'!ICE K U1COSS.J LEATHERS 

ALAN JACKSON 
ARISlA NJ\S~'o'ILLE 6~....60.SMll ()1.98) 

ZAC BROWN BAND 
~·~~~A'IX~!&.!·~~ 

TAYLOR SWIFT 
UG /IIACldllE ll21lll..l!t 911) ~ 

F1olgr,1 Train 

0 11 14 21 MIRANDA LAMBERT 

Tho fa<ma11a, • 2 

Fearless II 1 

R~volution • 1 

8 

7 

8 

• 

5 6 

8 7 

1 • 

' 5 

10 10 12 

CARRIE UNOERWOOD 
19 ARIStA.IIA91VllE t992'l SUN 113.98! Pia.yon • 1 

EASTON CORBIN 
lrll[RCUll'Y 01361 I UMGN (10.98t Easton Corbin 

~~Hr!:ii~'Atfl\'fJ.fl!I Hillbilly Bone (EP) 

~c!:!!,t~~82 LlAONj10..4,1.11. Gel 011 On The Pe.in 

JASON ALDEAN 
IIR0~EN 90W 7~37 f1@ 4,111) 

11 

Wido Open • 2 

• 1 13 11 1 ~~o~t~~:~~!;~~(~ .98/ lady AnlGb0llum 

12 6 -

13 12 9 

~: .. ~~~~~:ILSON IGotYr:uC'.olm)ilf(trlHgtj 

~~~~~~~,~~J L'UGN 11:U:Bt Haywire 

SOUNDTRACK 

14 15 8 I "'•"' "'"'"""'' ""·"w "'" 1., ,., c,azy Head 

1S 16 13 _ t~:.:J~~;ml''1J',t:,jpl!ilf ~~:.0,,,N()Gf!l\18~ 

t ... ':t~o~ ~~~H~L~ 1>~833 (lt s,) Ooln' My Thing 18 19 15 

17 14 10 DANNY GOKEY 
1, 11C~ t,n~~4 $PAN j1 I SSj 

I REBA 
(,4 2:0 SWSl PltO.f.100\',U0,1Y('1UlijEf 

19 18 17 

20 17 16 

21 22 25 

22 2 1 13 

23 23 21 

24 27 24 

2S 26 22 

CHRIS YOUNG 
RC"- 228.l&S\lj f10.9t) 

DARIUS RUCKER 
CAPrJOI. MASM~l.l( 85508 (lt.98) 

KENNY C HESNEY 
BN"-6555-5,S.\IN (11.98) 

KEITH URBAN 
CAl'tTOL '(ASt!Vl.LE 35i'Si • (18.&8) 

TIM MCGRAW 
OJRll7915-2(18.S&) 

JUSTIN MOORE 
~Al.011,· 0100(10.5'!1 

RASCAL FLATTS 
mm; sTReet 0026C-I (1 B sai 

My Best Days t 3 

Keep On Loving You • 

The Man I Want To Bel 

Learn To Live • 1 

Greatest Hits II 

Defying Gravity e 1 

Southern Voice • 1 

Justin Moore 

Unsloppable • 1 

Kei th Urban 
I!) U.PflOl t.ASli~t..tE 

Ea.slon Corbin 
0 Aol::tC,~:t'i 

Carrio Uttd4:ltwood 
8 19 ARISTA U.SH~ll ,E 

George Strait 
t'i) PAC/I t.A$HI/IUE 

Steel Magnolla 
@ Ill:. MACklllC 

Rascal Flatts 
© L'fRI STIIEH 

Ju$Iin Moore 
@ \'ALBaV 

Taylor Swift 
llt:l ).lfl,ClfNE 

Eric Church 
@ C.,,~OLMSHVl.t.E 

M1re.nda Le.mbi,t 
L 

Me.rtinij McB ride 
(j) ACA 

Alan Jac.k·son 
(9 ARJSU )."'5H~U E 

Tim McGraw 
CllRB 

Clay Wall<ar 
f!) C-lJRB 

Ja.son A.Idun 
8 ll •i. l'I 

Raba 
0 ST.ARSVIUC.<.. \'Al.w!Y 

Lul<e Bryan 
0 C,lif>ff(H 1,ASH'/1!-tF 

30 20 19 

31 JO 28 

10 

11 

" 
10 

" 
15 

" ,. 
18 

19 

21) 

23 

2, 

Country i, .. •s Blnd 
IOI) 10 est,blislle! 
an unpr,,,.<1,111,d 
BiHboord record of 
IOI) 10 "'1~ve
m,nts (Set ~ory, 
PIii' 34). Wit!I 44 
~ilHOpflffllOlis 
uedi~ he remaios 
Ille 1ll· lime ~o. I 
~•nHot 
Country Son9< 

Up l.S ml l ion 
lmpf!lsloM (28%), 
~lllltf'!lall'51· 
rising,ingi,dl.., 
G1at,~ G~oer 1111d 
Alrpowt11ionofsil1 
llseigNll <baff 
wttl. !ho adll.,e,t 
he!beslmkon 
Hot Couotry Songs 
wh>n "Wllltt Ur' 
p,aled ,t No. 2 in 
ftbruary, 

SHO'"' OOIHJNl~ERS.,,L 017 lll.~I 

32 32 31 t,. ~!?~~~~~~, 
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G 2a 2• 

e 30 ,. 

e 32 32 
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G 33 34 

G 36 39 
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G 5e 

C 56 
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American Aide 

# 1 s - And 11'11:11'1 Some 

LITTLE WHITE CHURCH 

Artlsl 
IUPRINl A .IIUUBER ?ROMOTIOlf LM[L 

Lee Brice 
G c1,.:1s 

Love And The-ft 
G LY'IIC S1flH1 

Jerrod Niemann 
SOG,','l'l.tA.Rl5f"PJASl>\'ILU: 

Jaron And The Long Road To Love 
JAR-OrlWOOOUI\Cl\'FllS.1.1. AF.POBllC'BlS M"CI-IUlE 

Danny Gok oy 
0 1', fr.;A 

Grelchan WIison 
@ AEOK!tKC~ 

Craig Morgan 
0 8-.~A 

•,t,'f,fl~ ilGm'lf AACttl.D.WXA<MJFIX~~w.,2$'1.£El,1Y.E 
Lrnle Big Town 

9 C\MU.~lli 

STAY HERE FOREVER 
t4.CMPW,ti' (l '(JLCAIER D.OA~'IOSDW ,B.Pll,'SON) 

G IDDY ON UP 
IA.Sl-1"-SfACK 9.BL'l'lOV:t. COliPI. 'if..:SHIMSli~tM. 

GET OFF ON THE PAIN 
M BRl:;l!J..S ALLA.'( '3 DflOMA"'l LUTHER B.VIMES J 'NE>\'t'I 

WAY OUT HERE 
,~ l(Kt):( (J.Tl!0~1PS'Jll C 8E~1t,JiR1i D L MU'IPK'V 

ALL ABOUT TONI GHT 
S 1-f>;{)R!CJ(S ($1 ~KFIIS B ttAVSUP D OAVIOSONf 

FARMER'S DAUGHTER 
lttE',1,'IJ1R.ATllNS M,GRW ~.B ttAYSLIP.R AK.flS 

BLUE SKY 
IA 131USJ!f f "WfST,G DURA 

GROOVY LITTLE SUMMER SONG 
J OlTO,PWO~t.E'Y J OHO.A At;.JERSOr4.C Ct-.:Jil.4~fRL/.1t.:I 

Urlcle Ktac:ker 
@ TOP OOG ATUNllC BIGGER ~TUR:i 

Matt Kennon 
€1 IIAUA. AIA'STRC,UOA'w'ARIDUS 

David Nall 
.WCAW.Sll'o'll l{ 

Jewel 
0 VAl.ORY 

Laura BeU Bundy 
MEll.~U!l'V 

Gary Allan 
lilCANASl!'o'ILL£ 

Josh Thompson 
COLUMBIA 

Blake Shelton 
!IEPRISE'WMl.1 

Rodney Alkins 
G c1;-;ia 

Emily Wosl Fealurlng Kollh Urban 
C~Olll.)l.1-111.$1,\'ll l{ 

James otto 
8 ',l,'loRllEall ;IROS 'WMll 

SUNSHINE (EVERYBODY NEEDS A LITTLE) 
$.A2A~ J.NE19AP1k $ "10R,J V0lJN6 

StavGAllr 
S RIW 

JACKSON HOLE 
0 Flltls.fl L,R CL.n1s,0N R CIAIA'$0W I.I CfllS'IJElt 

A FATHER'S LOVE (THE ONLY WAY HE KNEW HOW) 
IA.A.WLlER.O.OLI\IER l.MENG~(R.T.SK!.?lt{Rn S.J.~1..LIA~•s 

AIN7 MUCH LEFT OF LOVI N' YOU 
J. fCE R MO,..\ltAN J RAGSDAL[ 

Jama.swaslay 
@ :9RO-:EnB-l)JA• 

Bucky Covington 
lY!IIC SlR!CT 

Romely Monuma 
Mtll,:';UJn' 

Blaine Larsen 
@ TR[[MOOSi 

Ash Bowe11i 
STOOEVCREEI< 

(i)·TOP BLUEGRASS-ALBUMS: 

t;;::, et ARTIST 
!ii !: IMPfllPfl 6 HUMl!fR OIS1R~ UTll,"li uum 

Tflte 

10 DAIEf&VINCEN'T 0.1,y&¼u:.-.S<j;lll,s,ol,rS.,,o, 

Ge,iulne Negro Jig 

The Famous Lefty Ay 

4 60, = ~~ IUIUNDEa lll:Crow. Ne-A•~Fo--Treff\'e-SmJBanio I 
18 ~A~~ ~~?:2~~~$$ Mountain SolA II 

7 31
1 ~~:~ Tllllsaa,::s _ !{aflJrJ¥MNn~A~ lilCOlecl01 

26 

25 

21 

29 

29 

30 

32 

33 

33 

31 

,. 
39 .. 
41 

41 

43 .. 
" 
41 

41 

49 

41 

GEORGE STRAIT 
i..tA NA$1i\'ILI£ 01J11J"•\IPAGtJ \13.,el 33 33 33 iwang • 1 

s 

a 

7 

8 6 30 : ~::~
2
~' ..ENNVS Uva A1 The Mavch Coonk Opcfl Hot.is.a 

34 34 30 rl ti:.;,.T,~.~.M.::,sl~~I Way Ou1 Here 

Old Things New 311 36 36 

38 39 35 

JOE NICHOLS 
$HOW OOG'\INl~"E.RSAL O12!\e9 [1J tll) 

BRANTLEY GILBERT 
AVfAI\SE JOE'S 11!,{14181 

Halfway To Heaven 

RASCAL FLATTS 
L~RIC STRECT 002764 f131.9&) Grealest Hrti Votume 1 

ROSANNE CASH 
W.PJIIATT,t,J,, 98S1iULG fH.98) 

The List 

Glorian;a 

40 37 38 •I ~~~L!;at~~~l~~~: @ Kellie Plc.khtt 

41 -4 1 44 

42 40 43 

43 47 39 

47 44 46 

48 46 41 

GRETCHEN WILSON 

MARTINA MCBRIDE 
RCl\3~1SC,SPANj17!lilf 

Greatest Hits 

Shine 

~:n~~1Ill oate,'&~SrgThtSlaltdM$ 

~i~,,~~N'-'• ,1'"l _...........,. Co1oc11<>, 

- ~JA .. ~ $c,rgsOlbit.4mHta"adie 

I~8
,!~~~~.R:i(~ The Band Perry (EP) 

I DIERKS BENTLEY 
CAPrTO~ N,\$H\tlllEOl158 (U!,911) 

CHRIS CAGLE 
cu:,tr«.W.S'"lEOi.f7l,(;ll'ffQ,f"3-~ 
VARIOUS ARTISTS 

Feel That Fire 

Best Of Chris Cagle 

GoodOINaslwilo 

Fight Like A Girt 

I S 

" 

,. 

11 .. 
10 .. 

24 

24 

SI 3 5 ~:~~~~1~8! RTISTS 

G) 10 2/ !,~~~~~L MAKES THREE 

Blue!J(ass S(leetal 

Do Wrong Righi I 

MUSICAL CHAIRS 
Witha sixth No. 1 in as many weeks. 

the tu rnover a to p Hot Country 
Songs con tinues at a pace not seen 

in more than 16 years, as Lady 
An tebellu m 's "American Honey'" 
s teps 2-l . The 1ally hasn't had this 

m any chart-toppers since Novem

ber and Decem ber 1993, when Reba McEntire, Brooks & Dunn • 

Mark Chesnutt, A1abama, Garth Brooks and Tracy Lawrence 

each spen t o ne week at No. 1. This run of six one-week leaders 

still holds the record for the most turno><er during the Nielsen 

BOS era (since January 1990) and will be n,,1tched nex1 issue if 
"Honey" is replaL-ed by a new No. 1. - Wade J esse,i 
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.§Iii ARTIST L 
; m "?-;IIWT QlffilBl.liflG ~ 

1 1 3 ~~~;,~~-•••- ••••~ - ••in• 

2 J • MONICA ..... Slll l n .mOIGIO J ~C3ia, ll\l::i 

a 2 2 ERYKAH BAOU 
fll"'1N: V"\QQIIJll.Wff::~18'1~ t!':ti"B~.Y;; 

4 5 6 LUDACRIS 
BAm E Of tHEUXES OTP DEFJMII 01,o:t0"'0JM8 .: .. THE BLACK EYED PEAS • • .. f11EE.1Ul. lNT£RSC!P'E<11le81', l&A • 

0 ilfill SHARON JONES & THE OAP.KINGS 
1 lURIIEb TM£ IIIIJIO._,AY 1)4PTC,~F {lt~• 

7 1 6 MARVIN SAPP 
llf:AE I AM \'f~tTY !Jl)S,& ~6 = SADE 8 a 10 S0l.ll1£R Of LaVE (P1C 6lfl3J• SOt,iV IAUSIC • 

10 10 20 RIHANNA • MTrD lit SRP orr JAi.i OU7H UIUS 

10 9 10 LIL WAYNE • REIIR111001WE\'lMER.SiU.WOT<FIMOm:l7Lt«i 

11 11 32 TREY SONGZ • READY SIJNG BOOK ATlAWJ.C 5111794 AG 

12 12 18 ALICIA KEYS • TIIE ELEIUlff OF FRHOOM UBK. J ~6571 • RMG 

18 6 2 METH/GHOST/ RAE 
WlJ.MAWCll( 'Nll-TA~:l orr JAN 1),38!,1 lll"'tt:. 

14 13 16 YOUNG MONEY 
wtllf.1'111.NGMJIIYUSIVl.lffl, l':9.lltl"•:vNN.W. WU 

• !a JAHEIM 18 14 9 == Af,IOTIIER ROUND l\llJlrnu;. S277n Ali 

JAY·Z • 18 20 31 
TIIE llOO'flllfT 3 ROC. N,\) I°" ~20856* ,1,3 ,'£, 

17 16 17 MARY J. BLIGE 
ffllOtallY,ffltfAClifEM tWIIW!ffi6EffSll<l1J1Z'lf.i,1, 

ICD 27 18 TIMBALAND 
1-..iffUBfSHJ.llli.r.Etin'if\~(IM·II 

18 18 6 RAHEEM DEVAUGHN 
THE LOW 6 Wo\ll MMTERPUC£ 111R. tM :i~9~11. ,lG 

fil 26 47 EMINEM 
Ml»$1'A9 Sl-~JRUl'AtiM~Q1ies.J"G 

IG 26 31 DRAKE 
~tllMlf'JMIOO'OOl~~~fflbl•J.N -22 18 GUCCI MANE 
IIISl'ft\lS.MHtllMSi:O:Sl°JC'1€1Ullilltr .... :U"~ 

IG 28 30 KID CUDI 
lal• ll.ll'.t.Mltlltflli'lllll(i',.UlmD:!llli'l'Sllill.'1111,(£ .. 21 17 ROBIN THICKE 
SO:lff(~ TII SESSNswtVW.~0-..ml'K.a. 

• 19 3 SNOOP DOGG 
W&MMU~OO"~'im'~tMmn'271S?~lt 

~ lfflll VIVIAN GREEN 
BEAin.lJLE1 l<lll 

ff 11 1 
E·40 ..... Ra'Elltl AE.TREWt! IIGHfSHfT tfAW~ fflf GflllDOO -15 2 E-40 
RE.VIMJE fl£TJll£Vllf'!OAY SIIFT t£A\'f Ill Tl'f GRIIIDDI !:=I.a ~=~:,c:IQllKJJF~\Ut • -24 25 -30 1, ~.r::~:EIA.'3C~ l&mWt!'WJSC B 

a, 29 22 MELANIE FIONA 
TIIE 811100E SRC Ulifti'EilS,,l MlllOl'ffl 013150;\JMRJ 

34 11 CORINNE BAILEY RAE 
TIIEWCAP1TOL493T8 -33 40 =:;,~IGHTCOL ... a».8$!4~$0)1.'Vl,IJSIC(:. • 

35 18 BEBE & CECE WINANS 
STILL 8&C: 31i~1~,\;.A,CO 

•3 10 BIRDMAN 
~ C1,,$1+.~t;t;£'11JN~~\tlml.1;Q\IU~® -JG 18 SNOOP OOGG 
~IIWCNl(MJ,ICIIJ•:W):1tST'i\£,cv.MY~~ = :.:9~1UT9'Ct\)ilt~WV.S:ffl~ S.~ • .., 38 22 = ~!~!~~~~!l!I.'~~~BJi mn-so>.'Y ~,us1, • -J7 '1 

= DJ KHALEO -39 6 1/lCTDRY 'A'E ™E SEST 20Hlf1 

«I •0 49 CHRISETTE MICHELE 
El'l~lfl' OEF JAP.l 01V97,111JM&® 

41 " 
BROTHA LYNCH HUNG 

l Dall'iBI ANDAMOVl(S11UiNW:8&R$C _ -

6 , ~ :::s~:,,~~R'.UOOOW.EX e 55 
-= • 45 11 JANET 

~ MBER <lliU.MrA(l1Jil2 !,.\ti: = R. KELLY 44 41 19 
UNTlnED M'E 31136 JL6 

• 23 29 MARIAH CAREY 
MENOl11i<f"J.NiMP81FEcTMIGB.l&JIOOl~lll.fJ .. •s 11 JAMES FORTUNE & FIYA 
ElltoRf 5LAtK..)MOr.e 3073 'NO.'llDI\ IDI: -,1 JO NEW BOVZ 
!XJIMYSJCZNiOAMICS•(ITTVY-S't\UMs»tl5~ 1AO$ 

ii 
......, 

WALE 64 22 A.TTEIITIOlt0£flCM A1l lll<O !lllErtSCOPf (11,3.lli• 16,A ... 32 2 E-40 

'= 
lffliUJffltOW-Ql'f511fT,111i!ff.-,fiYl'M,;.tTllfM!Jf£( ., 31 2_1 T..';fo~ : :~~0F t.O,D. l1f"l $1RA,._$( f4 0 

Pbllild!lphil arti~ Vivian lffln mokes he! 
llrst appeannc, on lop R&B/Hip-Hop 
Albums 111 ,,..., r~, yea~ as "BNutitul" 
lands al No. ~ Me, ll«b Re<ords dt!iut 
also bow, 11 No. 13 on lot1 1nde9'11d<nl 
Albums (Yi,W>b~ on bllloard.com). 

• 

Billbearal, 

f RHYTHMIC'· 

0 13' l7 JASON l)(JIIUlO fBH~Gil, H[IGKTS'A'AR,.,ill SROS 1 

10 J TELEPHONE 
3 UI Wl'fr.ar.AfOO!l'l'tfltl OIU.f.l-lJM.M.O'f~.fE~ 

t1 • ,0 ,-.============ 
ta 1 22 p,=======~---
1 a 12 

MY CHICK BAD 
UJl)ACRI$ FIAT. NICKI MIii~ DTil DfF ! Al 'OJU(, 

HEY DADDY (DADDY'S HOME) 
IJ$HEII: RAT, l'\.leS lMAU. JLG 

11 :~~iAft.lTU-IW. 
TIE ME DOWN 

.,, 
llf.W 811f'i FEAJ. IIAY J SHOTTV JiSYUJt;I 'NARI:!: R BROS 

OVER 
llfllll(( ~rAJKG ~•etUY CASI-MOI.EV ~ l~EltSJil M:tll;A'll 

23 J:,~,T~'~°''" A<<'-"S 
YOUNG FOREVER 

- 33 6 

«I 39 

' "' 

IDSUl:NlfUl$0UIUl'TillUI l&:UliiD'-f t ftJV<SOJ'O 

FAST FORWARD (FFWO) 
JMC:MO(CAPHOLI 

B.O.B TAKES SLOW RIDE TO TOP 
B.o.B posts the longest climb to No. I ofl lot Rap Songs by 
a debut single in more lhan two years. In ils 12th chart 
week, ' No1hin ' on You" unse.its limbaland's "Say Some

thing" (] -2) for slowest ascent by an in1roduc1ory single 

since Flo Rida's "low" reached No. 1 in J4weeks in the Jan. 
5, 2008, issue. "Nod1in' • ex1ends its reign to four weeks on 

Rhythmic and darts 13-1 0 on Hot R&B/Hip-Hop Songs 

with an audience increase of3.8 million . 

Elsewhere, Drake logs his seventh top 10 on Main• 

stream R&B/ Hip-Hop as "O,•er· rises 13•8. In the 10 

months since his debut single "Best I Ever Had" reached 

the top 10 in June, the rapper has visited the region the most among all ac1);. He ties Usher for the 

mos1 top 10s this year with fouL - Rapliad Grorgt 

46 I Go to www.blllboard.blz for complete chart data 

AIRPLAY 
r,,otllTOREOBY 

SA1.ES DATA 
CllMMlfllBY 

f ADULT R&e·· 

e 3 22 

a 5 22 

7 1 2~ 

• 8 f.2 

e 9 19 

1D 10 UI 

STEADY MOBBIN' 
lWICQIT~TOtallWI: ffl\El'Ute&l~1t~ 

LEMONADE 
QIJl:Cl MANl (61Ut:ll SQUAO ASYlUM "''AR~1 ~ aRoS I 

0 LET'S 00 IT 
WAIIA R.OCKA FWE 11~~ S()Jll[l,ASVW\I W.W4£R IIROS 

TIE ME DOWN 
NEW BOYlfu.l. IIAY' HOlTY AS'YL\IPA'WARNER l!<iOS 

BEAMER, BENZ, OR BENTLEY 
lLOYD &all!($ m t JUW $AMl~A fG UNIT 

l 'M BACK 
U GP.AND HIISTl[ ,Ul AMTIC 

ON TO THE NEXT ONE 
».'f-l • SWlU aun AOC ~ATtON 

WOMEN LIE, MEN LIE 
VOGDTTI FUT. LI. wml! ,.DITM!f.[;P(l.0 6111)al\OO. .,lf:NGJ 

ALL THE WAY TURNT UP 
Fmall~PA!OUltmllllfilfllli~Ui(.lJE.»£ 

YOUNG FOREVER 
11,,V.Z • Ill.It 1-11.NlSON OC KATlrJ.11 

ALL I DO IS WIN 
OJ:IOULCIOI.T..flllll llCl-"NlSliOO'OXl. '!UIOSS~ illf!mt· 

ROGER THAT 
YOUNG MONEY ASH MO~fl' UM\•ERSAL MDTOWt. 

4 MY TOWN (PLAY BALL) 
!RfMNfW,OPNl:&Llw.t!IIE . ' lrlO'EV\llt'1'EflSA!.P.mt1 

EMPIRE $TATE OF MIND 
».Y-l-+ ALICIA lfl'S iROC ,'IAnlfil 

LOSE MY MIND 
vou~ JEEZY rEAT. P\.IEi TE.OEF JllrA 'QJUU 

GO SHORTY GO 
TRAVIS NlllileR lidlTER HOliSE 

I WANNA ROCK 
iNOOf> DOOII 066YSfVU ~RIOflllV i;JiPflOL 

FLEX 
THEl'ARJYB.oVl ·cA\IOLILAGE.Htn CD.\IIAITTEE DATTf ltY 

SHE GOT IT MADE 
PUf$ f81S GATE&, Sl f>0 ll,$llDE ATlAt.TIC) 

Data fol' week of AP~IL 24, 2010 
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M~ITOR[O BY 

lli~ 
80S Bill bear.I ,. 

(l\ HOT R&B/HIP·HOP SONGS™ 

LIL FREAK Usher FM.luring Nickl Mlnaj 
rwuu.,vs POl-0'1,' 0A 00.'( l J(>.}IES..F 'AU IAIAH OF~N Ullol.Vtti;flO IVOUIARAJ &,_',1,:0,JDEA @ ~AFAtE .AS 

SAY AAH Troy Song: Featurtng Fabolous 
Y'l'O.'tl-.'tO.tcft"lLtlJM.:}RIJU.UIJm!Cf R TmfP:Sat TSCM--!:S./ol.l'IMW:R.OCOIIO.L) @O SOliGBoo,;~ 

I AM Miiry J Blige 
STAA:.Alf ),l,J BLG[J,I.S.ERJKSEM tr liER\W,IS(.'( I.NJSTtl [D[AH IA arnt 0 M/1.TAIAflCH &-:ifai 'fl,.T[ASOOPE 

11 

HOW LOW Ludacns 
1 1m,1i.;s C 8.llJGES..l.'WU lol.!!tS C RIDf!iJtOU'l.f SA!ll..61 ti Sl<~CK!IT 6' DTP ocr JAMll,jila 6' DTP O[r~~~~c;: • I 

ASTFUL OF TEARS MaKWell MaKWell 
61 COLllPABIA KD,WIO IAUSlE {1,us2E H 01\~IOJ 61 COLllPABIA 

UN.THINKABLE {l'M READY) At1c&a Keys 
A. i;EVS K.l!RDTtlfilS tl SHE8B (A KfVS Ii. GitAttil.1,1 K 811.tlTHERS.. ,;i .t. SHE81!1 GI IIIBK J ll'tl.J 

LEMONADE Gucci MariB 
S (;I\Alli"fOILD "I OA\ IS S CIIA'Wf.ORO J H KA'tlim !~ ~OlW,O: 0 ~ ICK. SQW!D AS'ftllt.t 'AARkE?I BROS 

0 LITS DO IT Waka Ftocka Flame 
6 8.IIICK Soi..1,1,0 AS'rtlll.! ',1,'ARlit ;i !lRC,S, TAY ~EATl O \111''4TEAS J \IJILPtlURS 6 11,l 

TRY SLEEPING WITH A BROKEN HEART 
Jt1Kft5-(ER 1!1-11\5~£;:i KEVSIIIEYNOt DS 

THERE GOES MY BABY 

Alicia Keys 
@ L\18~'J,il\l.:i 

Jll'A JQMSIM RICO t.CWE 1-tOlO\•r JG $(:H[UER FRl)VM,J O MORA.IS 
Ushar 

@ l AF,l,C(,AG 

IT KILLS ME Melanie Flori.a 
0 S"IC.Uli.A'ERSAI I.IOTl)'Nt. UW$ i n:,11x A PA,Vlfltj ll t.lA.llllllJ Al ITTU,OMM JR L (:,l.llA E $1,l)t.,Al.kl 0 S"IC.Uli.AER 

WINDOW SEAT 
[ 8.AOII J ;,O'l'S(R [ BAOU • Pffi'SER 

STEADY MOBBIN' 
KAii£ t> CAAfl'.R O JOtlMSGN R OA~,S 

LOVE KING 
T MASlf.l OS DI, &IA[ STRO ~ASII C MCl lUl-,EYI 

SQLO!~R QF LOY~ 
SADE.M.PfiLA SJIOll,A.~lE,S.Mo\TTll£'WPAAlr.PS.DENMAN 

WOMEN LIE, MEN LIE 
9 YOUNS t.l.Mlt.lVS.8.VOl:'IG,D.CARTER 

I INVENTED SEX 

Jahelm 
© •...-C 

T,I. 
0 GAJiMI) HUSTI f, ATI.A~--ii(; 

E1ykah Badu 
@ CONTRl>t filEAO Ut.f\lERSAL MOTO'Nt. ·uu.:ia 

Young Money Featuring Gue.cl MatlO 
@ CA.Sit MOID·U!iA.'ERSAL MOTO'NttUW.i 

The-Dream 
@ RA~ll l lllo\.OH lAl.t 'O,tJil.J 

"""· @@ EPK:.COLUPABII\ 

105 01\r~YST'IO ."4C~INN[V,l SCAtE5 TtlmRSOM,A.,IIAIUIM 

BEDROCK Young Money Fealurmg Lloyd 
-'M.11:.:.inllCill!'AIM-JM.IIJWA'.,l,l~r,.m:-~~ 

BEAMER, BEN2, OR BENTLEY 
l'Rl~lE C LLOVO,L.Jil.'111:S,M , o'INO 

ON TO THE NEXT ONE 
S'A'IZZ SE.AH C.C.AJU[R 1-: OV,IC & 11.U&( X OEAOSt41\V,J C,HATOPl 

Jay•Z + Swizz Baatz 
00 AOC. ~.o\110'1' 

YOU'RE THE ONE Dondria 
J IJUPRl,8 M COX HJJP'ltS.M.COK (!) SO SO Dfl M~LACO 

ROGER THAT Young Money 
Pl;ft.CN CAA'l:Pl,UO&A'EU..DfRt<lt.1<l lll.O TUA/WJ,tSTf!IU,SO'f @ c,,si;! W t.(V'lll~PtSAI. u:)TC,Wt,,\,IWRS, 

FlNCING MY WAY BACK Jahelm 
I RARll\$.C. 1'.AG61k'S ll 8AFlli\$,C HA.GG1t1$ Iii. JOtlTCl.C Cl!AU3EAS J HOA"SI.Alt.J:I) 0 All.At.-TtC 

voung Jeozy Featuring Plies 
();IU~IMtl eov {I W .::(l(ll,l~.S.C,,GKDtS0,'( 11 'A'AS.tllNGTC..'1') CTf DH IALI (l.:.',1.3 
Al.I. I 00 IS WIN DJ'°""" FoolMng- Looacris, 5noop Dogg & Riek Roos 
nJ~ .\t,l,DJfftali,(lill(fWID,~f$.'WAISRl$1CC~Au.;.,,.J,OJH,6,lJ.w.t($J 8 "A'ETIIIIE$T.f;l 

ALL THE WAY TUR NT UP Flos<;oe Oash Featuring Soolja 8oy Tell'em 
( E fJ.L.J01''1'$0,'j,0 '1,'A'i,K.[ AQNDIJ.CJiRCEO G lil\ll MISSIC LIN[•201iE • 1lllEAStOP[ 

4 MY TOWN (PLAY SALL} 8lrd man Fealurlng Orako & LIi Wayne 
801, tDA {11."1'11'.l!AMS.A.GIWIAW D.CAA'TEA,1~.SAUU[lSI @ CA.St- MOli.O'·Utll\'ERSAL MOTIYl,II-. UMil~ 

BAD HABITS Mal(We!I 
11.DA\JIO,IALJS2E H.OA'o'D.MJS2£ G t OLUl~BIA 

SPONSOR Toalrra Marl Featuring Gucci Mane & Soulja 8oy Tell'om 
U['WIS,lRCC J.PttlLPS,IUID.S0!,1,E.ITTtlS,B.I.IUW.WI.IAO.,I.OA',1S,O.'NA~) ere, REEl,AS~lU" ''•"':;mm BROS 

SPEEDIN' Omarion 
2:5.3~WCfrlC.ll).CUR<.M.OOlf l ll..,LJM'!RCJ'J.lBl.0.r.,w;{)6~!::TO(f.SJ 61STAAW01lOU J9C'tKft~tMT'Cl 

CLOSER Corinne Bailey Ree 
S.SAO'A'll'.C.B.AAE (C.B.RAE} @ C,/l,MOL 

MONEY TO BLOW Bird man Featuring Lil Wsyne & Drake 
l>i!UMIV eov 8 \'/1.LIAV.S.A.GRAK/ltA.O.CA.;irER.C..Gf>OlSO'(j (!l c~~ MO!iEY Uti.f\'EASAL MOTO'Nt,1 UM,1!; 

BUSY Lyle Jennings 
C JEl4Nl~'SS (C JEIWl~SSf G JESUS S'l.'lli.SS. f.Sn lll,1 'A'AR.-,£:'I 8RDS. 

I DON'T CARE Raheem OeVeughn 
5l£ReOTVPES,N[•VO \S SMIIH,J VlP,I fl.£ £\'ES.A 'ICIUUUJS 0 Jl~'E A.G 

PRET'N WINGS Ma,cwell 
'1 D,li\JIO,MUSZE l}l.0,1,~m.~ SZEJ 30 t OLU!ABIA 

CLOSE TO YOU BeBe & CeCo Win.ans 
~ l i!Otlil.S j& l'lltl~t4$1 (!l eir.c M.AI.AC I) 

GOO IN ME Mary Mary Foalurlng KJerra "KiKIM Sl'leatd 
W CAMP8£LL (\11.C.,,M?QHI .E ATIClP.$•CAMP8nl.l "-l!tNS.(;1,),J!IBft.l ) @ l.fY 81.0I)( t DLU\181A. 

BRING IT BACK 8Ball & MJG Fealurlng Voung Oro 
l.iTTI ll,1.6000'A't'1' toSt.!IT\. .C t.!!XlftE.0 ~ ,1,qJ ) @ 6AA>,:,fl 1:JSTtf ft 

SHE GOT IT MADE PIie• 
C $1\t,.!IK$'<.G,!OR$ES. A. l 'l,'A$tt.r4&.T0~8-6AE(lil.C S~ R(S,11 l!OI..WS @ 91G Gli1ES.$1i:,•N>SUCE: AlLNll~ 

GO SHORTY GO 'navls Porter 
SPill2 N' r lliSM P=tODl/:CTIO~S (JRAV!S POOTCRf @ :?OATER IIOUSE 

BEAUTIFUL Vlvla.n Gteen 
UEll,l 'fJASl1'4GTON 1.S.GII.Wl.l 'WA$Hll-.:iTON,A.BELL 0 Lt 

IMMA LOVE YOU RIGHT John Brown 
B GREEN,l.ritX ,JIIJIN[i'.S.Jtlll,J.DftO'A~ G) MC•:,1 Ut!I 1!111\'0ISAL AV~11'LIC,UUR,S 

WE GOT HOOD LOVE Mary J. Blige Fesh.tring Trey Songz 
Ui.COX.K.0[1\N (IA.J.BLlli: B.M.COX.J.AJSTl!-..U.J.OEAN) G) IIIATRlol.'!ICll. Gmrn JllTERS CDPE 

Data fo r week of APRIL 24, 2070 l For chart reprint!i c.a11 646.6S4 .4633 
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16th top nve 1,0ng1 

malt~lng Jay-! lor 
lll<rnostomOQ!I 
11ppen. 

D 
W-.U1hisJllll01110 
la lflls l!lel"'1 HIISk 
dlart's ta-yedls
lO<J illld lOthlOII 
10 durlng lh, 17-
mr u:Gte-n<e of 
Mailllln•m R&B/ 
Hip-Hop (TI-8), Ill< 
singer moveslnto1 
l~l0<foarth 
among 11i1ileartlsts 
"'eadllll>lrl. 

m 
Due to 111• lilllJ(e's 
m,m,.lum 11 R&B/ 
Mp·bop rodlo, Ille 
PoPlra,quart,t 
,,....,,111<1. 4 .. 
R&l/lt~Digbl 
Songs 012,000 
dO<rnh>ads). 

Youn!! lloo<f's 011fy 
I em.ion pper bows 
wlthll1eintsqle 
rromller:slill-
111tt""1rlebit 
albu11,whlcb 
sllould II rel~I 
&Iring u,, second 
bill oll!l<JNr. Tile 
lrack enlen wi111 
l.lmlDloo 
lmpl!!llons. 

Artist 
lflPAM • R.11~ L~ 

K. Michelle 
e 1-nz cormrr tEErJl(E.Jt & 

Snoop Dagg 
(!) OOGG"VStvl.£,PRIO"-'Tv·Co\>'IT!ll 

Mary J. Btige Fealuring T,I. 
(!) t,.V,'\'~IARCH.Gt:ff(/11 llrilt.115COl>t: 

Toni Braxton 
OAK OF TH[ KIIISHTIAIT,U,~ MA.SD~, Jll (I,' J ~\/IS.ON, JR. .. 'A' f ELDfA,ls 8AIGl-l1J t!l /lll.llMTIC 

NOTHING Janot 
I l AC<SON,J [)UPAl b IA COX J .AC( S.{lN,J.AJ$1'~.J OUPAI 8.IJ COX S $0 $0 DEF MA.._ACO 

LAST SONG Roc.ognillon 
l ClOPlON,P: .. ,WtS (L.CLOPTON,P;H1WES.R.OA\ l$..J fll\JIK.lk II MCKH Jll I @ ;i i R.CA!lfTC( 

IN T HE MORNING Urban Mystic Featuring MOMA 
D Uo\~2ooA P()(IH er A.II rmr:ZOOILJ 81)YO.'r9ARKEA @ soar 
THE BEST IN ME Marvin Sapp 
A..'W.lt~ SfV A.1.$1\?P.A 1.rmm GG \'[Rm' JL& 

ARE YOU LISTENING Klrtc Fr.anklln Prcsenls Arllsts Unlted For Haiti 
1LfRAl4KUUMARTlll (!(.FA'AMKUNI 0@ f-0 VO SOUL 'GOSPO CU TRIC JLG 

WINNER Jamie FOX)( Fealurlng JuS1ill Tlmbo1take & T ,I, 
• TIMBERlo\'KE,R.10,0K J.TlU8[A. li.Ki._llTAo.:IOSS.JJ AIINTtrAOV ll ( .J.tWIRIS HI.) @. RI," 

ALL I EVER THINK ABOUT Cl'lrlsettc Michele 
AU STAA G(IRD~.J.CMIPBEll,T.BEAL.U,UiOISotll (9 O[f .AM »JI.IS 

HOLD YOU (HOLD YUH) Gyptian 
Flil.!: PETEfl (W {.i',1,'AADS.R .• 'Ot!NSOMI 0 0 VP 

SEX ROOM Ludacrls Featuring Trey Songz 
K.A,'i.lN C.&illCIGES.U.~•ERSON,T.StALfS.1 TA'ttOA W:.JOt-~SON 6) OW Off l'AM 10JMG 

HELLO GOOD MOANING Oi(lcty · Dirty Money Fealurlng T.I. 
DAN.II ~ IC.D to~'tH ~fll.S.M.AAAICA,C.J.HAARIS. PI.J Ii) BAD IISf lt.iUISCOPf 

PRETTY GIRLS Wale Featuring Gucci Mane & Weensey 01 Backyard Band 
llt:$.T KEPT SUIIFT fD A<NH\EHN R.0,1,\'IS W9Al?A~ JI GOODl'AAA,1WIICE.c SALJAQ,11S1 (S) ALUOO lk"'\'EIISCCf>! 

REVERSE COWGIRL T-Pain 
U\[ltlJ!Jlltt T.fNI ;.,o,irD~ltifi.l~LUM'llf:SfJ6~'1~ ~ PU'lot:"~!lal',l•U.6 

KICKIN AND SCAEAMIN Marqu86 Houston 
E CR/l.\lif 0,.'10.G S10l<ES C'li\WH)f!D I.I HOCSlo,i.C S1o~es IINJS-C~"GRKS., iJ i 
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17 .. 
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21 
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11 

118 

• 
19 .. 
&4 

n 

~~~~AT~~ ~~~g~_,;: •ES { D[ flrj t.8A(l'A~) Juetz Sanlana ~~}~t~~lf~~I~:,~:~ 68 

SHOW OUT t.U.11,~USIC t.lNE 20~l~!~~~~~:fls~ 14 
~1-?.-!~:"=c='='=!:c,.,----------==C:F•"","'-Joo"""'••"'at'-'u,1"'-ng"'J"" .. "'zy'-t- n 

0 TERROR $01JJl0.E1 

0 ~:tl~ JI 
Trina Fca1u,1tig Monica 

IP-M- LIDl A-'IT L ... .. ,, 
Bone 

@ cm LI.. &.~Off tAM laJl,IG 

Joe 
0 5'3.·KmAll 

Whilney Houaton 
@ ARfS.lARMG 

JIIY P~QP~§ ("LL QV~R Tl'!§ WQR~D) J M•t•o 
<JG VMJ~ICESV!f!FIENTEJIPRtsES.MA:URU HMR.UT51TA:l~~\DIT 

Se~n Garrett Festurin,g Nicki Min~j 
@ l!.:."T I PEK°l!EO IT 

Leels Jameli 
G STAA'CMG 

Nicki Mina; Fealuring Sean Garrett 
& VOl,r,fG M~E'f 'CASN MOO EV \JNl\'f.:iSAL MOlOV..k. IJW~li 

Red Cale Fealuring Fabolous 
(!l SHA'<EDOWh k.ONV1Cl 131<0 eov 

Erykah Bado 
0 C0'1'TAOL JAfAQ 11Mf\lERSAL FAOTOWN. llMR& 

SO Cont 
@ SH~ .i.HFIH lATH 1PlTU1$C(IPf 

Cht\slelle Starring OiZ:ry D 
SO /JC6Al'4P{Kl~GS M01.i'(fll1N OEH W~ 
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MARY MARY'S 'GOD' GETS GREATER 
Aln,ady owning the mark for the longest tenured gospel song in Hot R&B/ 
Hip-Hop Songs history. Mary Mary's "God in Me" (No. 49) reaches a new 

milestone as it en ters its 73rd week o n the li~'t. The single ties K'Jon's "On the 

Ocean" for the second,mo!-.'t cha1i week.,r,; s ince Billboard launched its fir st 

R&B songs chart. Harlem Hit Parade. in 1942. The duo could surpass the 

record of 75 weeks held by Mary J. Blige's "Be Without You." but odds are 

slim: Its airplay has trended downward for h,·o consecutive weeks, and the 

so n g wou ld move to recurrent stah1s n ext week ifit falls below No. 50. - Ra.phatl George 
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DUELO BACK TO SUMMIT 
Norteno ba11d Duelo debuts atop Top 1,.atin Albums a nd Re
gional Mexican Albums with its latest set, "Solamen te Tu," 

moving 4,000 copies. It's the second time Duelo has earned 

concurrent No. 1 bows on the two charts, following the arrival 
of "Necesito Mas De Ti" in 2009, when it sold 7,000. On Re• 
gional Mexican Albums, ''Solamente Tu" is the group's fifth top 
five debut. - Rauly Ramirez 
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RECORD COMPANIES: Island Def Jam Music Group appoints 
Jonathan McHugh senior VP of film, TV and soundtracks. He 
founded independent film/TV production/music supervision 
com pany Song Ste w En te rtainment. 

Sony Music Entertainment names Sean Rosenberg VP of 
global account management for the company's global digital 
business unit. He was VP of mobi le mar·ket ing, sales and 
business development a t RCA/Jive Label Group. 

nl 
Ill 

PUBLISHING: B M I promot es Richard Conlon to senior VP 

of corporate strategy, communications and new media. He 
was VP of new media and strategic development. 

Sony/ATV Music Publishing Nashv ille promotes Abbey 
Burkhalter to creative directo r. She was creative manager. 

DIGITAL: Music Choice taps Janis Unterweiser as d irector 
of v ideo programming and Michelle Jo hnson as senior 
manager of v ideo programm ing for its recently launched 

interact ive m usic video network SWRV. Unterweiser was 
d irector of multiplatform programming at t ruTV/Court TV, 

and Johnson was sen ior d i rector of music programming at 
VH1 and VH1 Soul. 

The Orchard appoints Scott Bergman VP of sales and 
marketing and Tom Lorenc VP of engineering. Bergman was 

sen ior director of physical sales and marketing, and Lorenc 
was director of technology at ROAi. 

MANAGEMENT: Calder Artists Reps in Lo ndon taps music 
industry veteran Tony Calder as an artist consultant. He co
founded Immediate Records and managed such acts as the 
Small Faces., Marianne Faithfull, Jive Bunny and Eddy Grant. 

-Edited by Mitchell Pet ers 

EMI RELEASES ECO•FRI ENDLY CD SERIES FOR 
EARTH DAY 
As the 40th anniversary of Earth Day approaches (April 22), 
EM I ~ usic is doing its part to be environmentally friendly by 
launching the Live Life Greener CD series. 

The first round of releases (which beta.mt a\lailablc at re
tail April 6) includes hits com pilations by Pat Benat.ir, Heart, 
the Steve Miller Band, Poison and Frank Sinatra as well as 
Norah Jo nes' 2002 album ' Come Away With Me." 

Each CO comes in a box made from 30% recycled material, 
along with a reusable WO\len shopping ba.g. Prices range from 
Sl2 to $13.98, according to EM I Music North Ame rica VP of 

sales and commercial development Jaso n Boyd. 
"With the advent of the popularity of the eco shopping bag$, 

we thought, 'Why not take one of these bags that 's made of 
equally recyclable m aterial and bundle them together and see 
if we can get some traction and support out theret " he says. 

Boyd adds that between 15,000 and 25,000 CDs ha,•e been 
shipped to retailer$ intlud ing Best Buy, which will feature the 
sed es on an Earth Day-themed endcap in its stores. 

The series will primarily urgel females aged 30-50 "who 
are in the grocery stores and doing the daily shopping ," Boyd 
says, adding that EMI data pointed to those six albums as most 
likely to sell witl1in that demographic. 

EM I plans to monitor sales from the series' fi rst round 
before releasing more titles. "Our plan is to keep these six 
i n perpetuity," Boyd S.i:}'S. ~once we assess after a couple of 

m onths bow they perform, we'll look at a round two." 
- Mitchell Peters 

lboitd sponsored p;.OVident F inancial Management's thir annual Golf Classie Dli:l'Oefttlng 
the Bogart ~II tnc Cmcer Resea«:h Program March 22 at Sherwood Country Ct..Jb en 
Thou~aod Oaks. Cahf, The event, whrch raised $175,000, is named for J;1te Casablanca 
Records & Filmv10rks f01.1nd.er Ned Bogart. who d1E'd of lymphoma Ill 1982, In the bitd< row 
ar-e- (f,om leh) Iron Mountain Film & Sound Archive-s VP Jeff Ant hony. Provident Financial 
Management COO Ivan L. Axelrod. retired pro surfH/musician Tim Curran , FastO ips partner/ 
pro surfer Louis Tesoro and Paradigm exec:utive VP of corporate communicahons Brad 
Turell. In the front row are (from left) Bil!board director of special features and West Coast 
5ali,s Aki t<ane-ko. HM Insurance SHVices tmtertainmeot division prestdllnI David S. Ma1'5hall 
and New Cllntu,y Volkswagen general sakts rnan,lQer Sergio Ros.as PMa r0: cau111 ~f'f OF CMi:11s 

J l#IG~Mi0N,,,.,._1A. Ll~T'Er:t ~OGltAf>IO ' 

!!!!!!"='-~~ .... ~,y--------=--:lqJ i -

UJ,A.-rederat~n of New York; hosted its fund-ra1slng kickoff 
b reakfast .Apnl 9 at Fred's in Barne,ys New Yot1< Industry 
mavens attended tf\e invite-only event to arviounce their 
pted9es tor the chanty's 2010 campaign. which includes muSJC 
education progfi!m Music for Youth among tts b~ficlaries 
En,oy1ng tl-.efnst?t,,,es bt t~ breakfaist ar~ Island O@f Jam 
chairman/CEO Antonio "'LA." Reid (le-ft) and Atlantic ReCOrd.s. 
Groop cha rman/COO Juli• GrMnwald and chairman/CE.O 
Craig Kallman. UJA w il l honor Greenwald ~nd Kafrman with 
the 2010 Music V1s1onary Award June 16. H-!IOTO: CHLOE SELOMAN/ 

Mt HAEL PA nT PH.QtOORAPHV 
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JOHNNY A. MULLS 
ALBUM OPTIONS 
Boston guitar ace Johnny A . plans to give fans some new 

music in t he near future-he's just not sure w hat it 'll be. 
The guitarist-who recently released the live CD/DVD 

.. One November Night" but hasn't put out a studio album 

since 2004's "Get lnside"-has "a few ideas in my head for 
multiple projects. I'm trying to figure out which one would 
serve me best" He does have '75%of an album written" but 
says it's not quite cohesive enough to record. He's also 

mulling "a thematic type of thing" that he doesn't want to 
reveal, as well as a possible Christmas EP. 

Most exciting of all, however, Is "a little side project 
band " he's formed w ith Aerosmith's Brad Whitford 
and former Ted Nugent singer Derek St. Holmes. 
Johnny A. says t he trio has already held a couple of 
songwriting sessions and has another set for May, a l
though the members' schedules-particularly W hit 

ford's-make things challenging. 
"Nobody's going to quit their day job," Johnny A. says, 

"but it 's really good. I think it's going to be w hat you 
would expect from this cast of characters-it'll be a 
rock/ blues type of thing, obviously more of a rock band. 

We really sound good together." 

ThP Austral1~n Recording lnduc;try 
Ac;c;n hrK (:Prt ifrpd AC/DC'!> "81ai;:k 10:!'" livE"-hml;'c; 

plat inum for shipments o f 350.000 copie5 11'1 the band 's 
home country. The rock legends received p laques dur,ng a r eb 22 

Black Ice tour stop 1n. Sydney from le~ Emily Albert and her father. omd 
Albert CEO of Albert Group: singer ertan Johnson, Albert Music CEO Tim Prescott, 
~u1taris! Angus Young; Sony Music Australia and New Zealand cha.1rmao/CEO Denis 

Handlin: 9u1tar1st Malcmm Young. bass.1st Cllff WIiii.ams: Sooy Muste lntem atiooar president 
Rk:hard Sanden. drumm-e..- Phll Rudd, and ma1\3g~r Alvln Handwerk•r. J.11-10,0: OAnH1:N Ll,K,H 1<0B1:1ds 

t. Co~IS,,1::t010by•SGl~M .... U.C./l.ll riglll\ .. "91" .... d.Ptcip;:w-tor1hif; P..,blk.i,1tloftl'ltlt'Jb<t~~-=~ •• k)r6C!ltl .... f,~ •~~,~~fl'tl("t..a.1'14<'1'1ill...,,"'1~la,n,o, ti;,f"/Y-1'""'-"-.0:l~,:. - .... ic:.al,j)l'IOt«~lftg.~ditli;,o,~~,..,lll\CltJllhtPrb--lll .... ~$)0tlOft ... p,.,l)l"""'. 811,1.$0ARl)MA.GA? IJ,IE (1$$N 
OOOG-2SlO;USPSOSG-100)H P1Jbllish«IWftldyee>xept for tllet.ilwe<11k ln D,:,;,embola-,an<ltlteflntwl!<llkin J ;i.......,-,t,y-dGlooi,I Hedi;,, LLC., 'no Bio!>dw.ty.New ¼,,k, N.V. IOOOl-9:.SK. $ubs,;rlptk>11n,tc _,,,_,.r¥..e,Contlnent;ilU.S. Sl99.00. Cc:,r,1-ntol ~pe 229PQUfld,. blllbo,,.d. lcM,irMoUH.~gn Pllrlt. M;irket H11rbGrou51t., 
1,,,,;,:~~.1E~afldl,IE16~F. ~ ,t•tdHll-~J111t,f8tililh?ouOt'11«. J11p;w, IO!iUIOO~ .~ric>dieal,po1,119"~!dat,... ... v,:,,1,,t,1.V. •"d•tlldoS'IKlllfl•' llt'l•ilill9~otf..PoUl1'\l'l'IH:Pl-..,w;o,d,:h.w'19,HOl,\dd .. 'fldBillbo:oa..S.P.0. 800!lS111$,N<u1Nlfoook. tl 6006S-lSQS.0,....,.,,.1r,db.ld(u,pilli.:JBlllbo11!d.-.. ;l~,t 

onmlaonlmlToml<rausMiaoform,~te 100,Miltwood.N.V.10~tir Xl!tallUNYl!rdt~ Mkrottlrl'5.P. O.BCl!ll-ll-46.AnnArbot.Hl<I-IU06.Fo,~tscon,:xt:Rosil! Ha~roMe.Ms.sell'.i1heVGSgroup,:om_t--7J1•SOS-910\ert.llll-. VndeifC11Mdl11nPubllcatkinM3IAQ,-iNc,-.400J1729retumundllwffllbll!Canadl-an&ddrusuto 
0Mt.(lk)ba1M11U, 7'4Q6 8111'1tlRd":1,MM;lw,,.i~ONUT 11,.2..Vttl.12:11:UUf16..PtlnCf'din~IJ.S..A.Fo,"'6up~pliaftltif,;,Hl'IM~ed6-46"6S-4,516l.~• l'lb:lc•ipUot1 lnlc,,.,,.,,.1o,1,on &00.6Sl,IID.:Z(our,;11tu-.S..1847•55'1>•75JJ)e,•-m.,Ubff1b<wd~•~P._... Fo• ~otl'lklnlo~i(,n,C;lolt646"6S.4 .. 4.400. 
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THE FULCOS 

SOON TO BE RELEASED 

AN AMERICAN 
ROCK BAND 

ON JEG RECORDS DISTRIBUTED BY BIG DEAL RECORDS 

PRODUCED BY 
JAMEY JAZ 

WRITTEN BY 
JOEi FULCO 
JESSE FULCO 
JOEY FULCO 

for OPOPP PRODUCTIONS 

MANAGEMENT 
SUSAN JOSEPH 
JUSTICE ENTERTAINMENT GROUP, INC. 
JUSTICEMUSIC@AOL.COM 
(702) 664-0032 

WWW.THEFULCOS.COM WWW.JOEIANDJESSE.COM BECOME A FAN ON FACEBOOK 
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