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.COM EXCLUSIVES POWER PLAYERS COUNl"RY MUSIC 
Visit Billboard.com's all- Billboard's Latin Power Billboard and the Country 
new video section to Players report will Music Assn. will present the 
watch all of the c lips that recognize Latin music first Country Music Summit 
Billboard has produced. executives who are driving June 7-8 in Nashville. Join 
And don't miss coverage of their business forward. The the Industry's top acts and 
the Billboard Latin Music deadline has been extended executives-and catch a 
Conference & Awards. to May 7 to submit superstar Q&A with Tim 
Check it all out now at nominations at bil lboard McGraw. To register.goto 

billboard.com. .biz/latinpowerplayers. countrymusicsummlt. 

MOBILE 
ENl"ERTAINMENT LIVE 
Join Billboard Oct. 5 in San 
Francisco for the Music App 
Summit, where key players 

In mobile music will discuss 
new apps and ideas. Plus, the 
inaugural Billboard Music 
App Awards. More: mobile-

entertainmentlivefal l.com. 
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EDIJORIALSJ,.COMMENTARY I LETTERS 

The Counter Revolution 
Record Store Day Demonstrates The Power Of Catering To Music Consumers 

BY MICHAEL KURTZ 

If I'd told someone four years ago that 
we would launch an event called "Record 
Store Day" and that ind ie record stores 
would be selling more than $2 million 
in product on this one day. most ofit vinyl, 
I WOLLld've been laughed out of the room. 

Today. the only laughter we're hearing 
is the joyful sound from happy music fans 
and our label and distribution partners. 

Now that Record Store Day 2010is fin
ished, most people: want to talk to me 
about how we can make next year's event 
bigger and better. We'll certainly be mak
ing every effort to do just that. But for a 
moment, I'd like to switch the discussion 
to how we can create continuous traffic 
to the stores with what I'd like to call "se
rial" products: compclling, low-priced re
leases tha t coax folks to retu rn toa. music 

retailer again and again. 
In the past, the best example of this 

was the hitsingle,created by gifted artists 
who could knock one out one or two
orsometimes even three or four- t imes 
per year. 

But the singles business today has been 
pretty much ceded to iTunes, leaving 
many brick-and-mortar retailers wonder
ing why they should stay in the music 
business if what had once been their 
b iggest serial product is no longer being 
offered to them. 

TI1is is a big question that needs to be 
addressed. In fact, I'd go so far as to say 
it is arguably the most important issue 

before us. After all, physical formats ac
counted for about 73% of total year-to
date album sales in the United States 
through the week ending April 25,accord
ing to Nielsen SoundScan. 

ln the past, the single was pretty much 
used as a marketing tool that allowed an 

artist a nd label to set up an album re
lease. Once the hit singkser\'ed its pur
pose, and the album was prope rly set 
up, the single was ta ken off the market 
and the album became the focus of the 
label and artist. 

This formula has been huned on its 
head and what we've been lefl ,1,,·ith clearly 
isn't working. Sales of digital tracks can 
be h uge, but overall albu m sales con
tinue to plumrnet and most of the music 

industry's Oes t, most enthusia::i.-tic retail 
p:utners are left out in the cold, having 
nothing with which to build significant 
traffic to their businesses. T his i sn't a 
formula for success. 

One thing that Record Store Da)· h igh
lighted is that when you create excite
ment arou nd m usic in the phys ical 
world, you get the enthusiastic S\.lppon 
of physical retailers and spark the inter
est of consumers. 

I'd like to suggest to the music indus
try that w e l ook at the success of Reco rd 

Store Day a11d tl1e overwhelmingly posi
tive response from music fans and apply 
itto the creation of a serial product that's 
made specifically for all physical retailers. 

Let's give physical retailers, from the 
smallest to the biggest, something spe
cial every month that creates excitement. 
It needs to be simple, relatively cheap and 
very compelling. And it needs to augment 
the sales cycle of full-lengtl1 albums, both 
standard an.d deluxe editions. 

It's time to treat physical retail p:ut
ners like the important, intelligent and 
responsive partners they can be if given 
the right product at the right time. 'f'his 
is where I'd like the discussion togo. and 
I'm ready to talk about it. 

I t'snot impossible. Nothing is. Record 
Store Day pToved that. 

Michael Kurt.z is a. co-founder of Record 
Store Day aJtd president of Music 
Monitor Network, a. coalition of 

independent music retailers. 
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Geolocation services like Foursquare, Gowalla nnd Loopt have emerged as new tools for brands to connect with fans. 
Does your company have a strategy in place to use these services? 
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Not yet. 
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>>>SMART· 
PHONE 
SHAKEUP: HP 
BUYS PA LM 
Hewlett-Packard 
announced a $1.2 
billion deal to buy 
Palm, betting it can 
resuscitate the 
struggling smart· 
phone maker to 
compete with Apple 
and Research in 
Motion. Analysts say 
2010's third-largest 
U.S. tech acquisition 
grants Palm's devices 
g lobal production 
and distribution 
reach while 
launching the world1s 
top PC maker Into a 
tech arena 
experiencing 
blistering growth. 

>>>'IDOL' 
TOUR SHIFTS 
TO LIV E 
NATION 
After a seven~year 
stint with AEG Live, 
the 2010 American 
Idol Llvel tour will be 
promoted by Live 
Nation, beginning 
July l in Auburn Hills, 
Mich. The summer 
trek will play Live 
Nation am phi· 
theaters for the first 
time, along with 
some arenas and 
other venues. The 
49-date tour will 
feature the show"s 
top 10 contestants. 
For the full list of 
dates, goto 
LlveNatlon.com. 

>>>MORE 
ONLINE VIDEO 
V IEWERS IN 
MARCH 
More U.S. consumers 
watched online 
videos in March, 
according to figures 
released by Nielsen. 
but they watched 
fewer videos than in 
the year-earlier 
period. Unique 
viewers grew 1.3% 
year over year to 
131.7 million but 
views dropped 4.2% 
to 9.3 billion- at 
least 1 billion !ewer 
streams than each of 
the previous three 
months. YouTube 
remained the 
dominant on line 
video brand by 
amassing 96 million 
unique viewers, 
down 11.7% from 
February. 

II 
THIS IS YOUR LIFE PLAYlN' WITH F IRE° S ENIOR MOMENT COMING 'FULL CIRCLE' SIMON SAYS 

Nigel Sinclair discusses Peermusic's role in BBC Radio 2 moves to Creed back with ticket HMV chief on physical 
music documentaries breaking the Runaways target older listeners pricing promotion music and the live biz 

mm, BY AYALA BEN-YEHUDA I 

A PLACE IN THE SUN 
Artists, Executives Eye 
New Opportunities At 
Latin Music Conference 

Could it be that the Latin music indus
try has gone through the st.>ges of gr ief 
over free-falling a lbum sales and is now 
picking up the pieces? 

There were signs that might be the 
case at this year's Billboard Latin Music 
Co11fcrcnce, held April 26-28 at the Con

rad San Juan Gondado Plaza in San Juan, 
Puerto Rico, presented by State farm in 
association with T-Mobile. 

The mood at this year's conference, 
which was held for the fi rst time outside 
oft.he continental Un ited States, was 
more upbeat than last year, with little 
time spent rehashing the grim details 
of the genre's challenges, such as the 
34% plunge in Latin music album sales 
in the United States in 2009, according 
to Nielsen SoundScan. 

The conference's celebratory mood 
may have been related to the setting, 
given that Puerto Rico has produced a 
steady flow ofh itma.kers through the 
years like Daddy Yankee and Victor 
~anuelle and remains an im portant 
market. for Latin labels. 

But during animated panel discussions 
and informal netw'orkingses~;ons. atten
dees and speakers were clearly excited 
about charting new paths to success. 

" I don' t want to talk about. crisis-I 
wan t to talk about hits." Universal 
Music Latin America/Iberian Penin
sula chairman/CEO Jesus Lopez said 
during bis keynote Q&A with Billboard 
executive director of content and pro
gramming for Latin music and e nter
tainment Leila Cobo. "' I have stn.1ctu res 
in my labels lo accommodate every 
bus iness model. You want h its and 
a rtists that interest you, so the struc
tures adapt to that. If you want a CD 
with a book and a T-shirt because you 
are a huge fan, you have that. If you 
want a streaming subscription, you can 

Talking points: The 'lndie Nation' panel Included (from left) Crossover Agency 
preside nt / founder JOE BONILLA, Venetian Ma rketing Group presidenVCEO 
J EFF YOUNG, Peruvian singer/ songwriter PEDRO SUAREZ-VERTIZ, salsa star 
VICTOR MANUELLE, Nu Life Entertainment co-founder JOSE DIAZ and LP 
Marketin~ & Promotions director DAVID LaPOINT; inset: Universal Mu.sic Lat in 
America/ Iberian Peninsula chairman/ CEO JESUS LOPEZ. 

have that. That's the freedom the In
ternet gives you." 

Jeff Young, who worked for decades 
in sales at the major labels and now has 
his own sales and marketing cons ul
tancy, compared the current Latin music 
in.du stry to the mainstream business 
more than 30 years ago- before im
p rints founded by A&R men were 
bought up by mul tinat ionals. 

"The indie side of the business is still 
a growth spot and a br;ght spot in our 
business," Young said on the '""lndie Na
tion• panel. With the right song, the right 
team and a buildup from regional to na
tional d istribution, "we can't guarantee 
a platinum album, but we can guaran
tee a shot at one: 

Roth Peruvian artist Pedro Suarez• 
Vertiz. and salsa star Victor Manue.lle 
joined Young on the panel to talk about 
thei r s uccess as independent ar tis ts. 
But .\.1anuelle acknowledged that h is 
renown, built up for more than a 
decade on Sony, made it easier for him 

to go indie. And though e\•en in Peru 
his man agement compan y had 
"'more capital and relationships'" than 
local licensees of major labels, both 
Suarez-Ver tiz and the Sony
distributed indie act Ave ntura a,. 
knowledged th a t th e ma jors were 
necessary to break ma·rkcts outside 
their home countries. 

Universal' s Lopez allowed that 
indie arti sts have had "moments o f 
g lory: adding, however, that "when 
people talk about independent d istri
bution, I laugh a little- if we lose 
inoney on the volumes t ha t we sell, 

imagine !what happens) if you se ll in 
small quantities." 

The energetic debate about ne w 
business models extended to the con• 
cert industry. The "Play ing Musical 
Chairs (In the New Touring Are na)'" 
panel featured traditional promote rs 
as well as a manager /promoter (An
gelo Medina), a broadcaster/ promoter 
(SBS Entertainment Puerto Rico direc-

-

tor of live concerts Ricardo Cordero) 
and a label-affiliated promoter/man
ager (Westwood Entertainment co
founder forge Juarez). 

"We take the offer, from fotherJ pro• 
moters."' Juarez said, when asked how 
he can fairly manage and promote con
certs of the same act. "\lle look at what 
will benefit the artist." botJ, in tenns of 
money and "added value" in marketing 
and publicity, he said. 

In onstage Q&As with top hitmakerS 
Ma.re Anthony and Avenh.Ira, the con
ference highlighted bilingual artists who 
were innovators in their rcspe-cth·e gen
res. -~\Ve were accepted in the under• 
ground, but not in the mainstream," 
Aventura leader Anthony "Romeo" San
tos recalled. "We made four songs. 
and we took contlnuedon >>p6 
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>>>GRAINGE 
JOINS VIVENDI 
BOARD 
Lucian Grainge has been 
appointed a member of 
the Vivendi manage
ment board. The new 
co-CEO of Universal 
Music Group will join 
Jean·Bernard Levy. 
Bertrand Meheut, Frank 
Esser, Abdeslam 
Ahl2oune and Philippe 
Capron on the board at 
UMG's parent company. 
He takes up the position 
of CEO of UMG, based in 
New York, Jan. 1, 2011. 
Doug Morris will remain 
chairman. Grainge will 
work alongside Morris 
as co-chief executive as 
of Ju ly 1. 

>>>KILLERS' 
UMPGDEAL 
EXTENDED 
The Killers extended 
their deal with Universal 
Music Publishing Group. 
The arrangement will 
also cover the 
publishing for solo 
projects lined up by 
each band member 
while the group is on 
hiatus. The Las Vegas 
act first signed a 
worldwide publishing 
deal with UMPG in 2004. 
The announcement on 
the extension didn' t 
confirm the duration of 
the new deal. 

>>>LETTERMAN 
LAUNCHES 
LABEL 
David Letterman's 
productfon company 
Worldwide Pants has 
launched a record label 
called Clear Enter
tainment/C.E. Music, 
according to EW.com. 
The first artist signed to 
the label Is pop-punk 
quintet Runner Runner. 
The band's debut will be 
released this summer on 
C.E. Music In partnership 
with Capitol Records. 
Until this point, 
Worldwide Pants has 
produced mainly TV 
shows, Including 
Letterman's own "Late 
Show" and "Everybody 
Loves Raymond." 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Andre 
Paine, Glenn Peoples, 
Ray Waddell, Chris M. 
Walsh and Reuters. 

from>>pS 

them to a label. They told us. 'This won't 
work' . . . Look who Marc Anthony is 
now. Look who A\·entura is."' 

and brands to be transparent with 
each other when negotiating a deal. 
Brands should communicate the spe
c:ific aims ofa campaign with the artist. 

down to sales goals, he said during 
the '·Branding for Mus le" panel. "The 
artist should b e equally candid,'-' he 

added." •r haven't had a hit in lour 
years. Jesus Christ, he-Ip me.' 11 

label brokered with Coca-Cola for 
Spanish artist David Bisbal was a good 
example of corporate synergy. The 
label manages Blsbal and cut the spon
sorship deal using its: artist services 
wing, GTS. '"With just one or two inter
locutors in a meeting. we d id the whole 
deal," Lopez said. 

'"We"re going to (keep down] these 
ticket prices, but we're going to help 
moneti-z:e and create revenue from all 
these other thlngs.n 

Other signs oflife in lhe indusuy were 
evident in the halls of the conference, 
where a m arketing representat ive from 
Apple said she had relocated lo Mexico 
City du e to the success o fiTunes in Mex

ico, and where an execti tjve from indie 
label Tropisou.nds crowed about a s lew 

of new mobile music apps the company 
had released. 

Also heard at the conference: 

• Alex Lopez Negrete, president/CEO 
and chief creative officer of Lopez Ne
grete Communications, advised artists 

• Aventura's S,antos, whoso band and 
fan base are blllngual. said he would 

rather have Justin Timberlake and 
Usher record bachata with him rather 
than cross over into English. ''I want 
them to enter my world; ' he said during 
Aventura's Q&A with BIilboard's Cobo. 
• During his keynote- Q&A, Universal1s 

Lope2 said a World Cup campaign the 

• Forty percent or shows at Los An

geles· Nokia Theatre and Club N.okia 
are Latin, said AEG Live VP of Latin tal
ent Rebeca Leon during the '"Playing 
Musical Chairs" panel. Evens~ "there 
Is a lot of money being left on the 
table '' by Llltln touting artists, said 
Leon, who~s working with them to ex

ploit such untapped opportunities as 
merch and fan club subscriptions. 

• During a Q&A session in which he 
previewed his forthcoming album, 
"lconos,i" Marc: Anthony decried todays 
singles-driven environment in which 
'"producers become the stars" and 
celebrities record aJbums simply be
cause they c:.an. Labels " forgot the im· 
pact of supporting the artist," Anthony 
said. "If you iUpport the artf st1 they are 
the ones who are going to go on tour 
and spread the gospel." 

bi 
MOBILE: F-ot 24/7 naws:a.nd analy!ll 

, z on your cell phon~ o, mobile 
device, go to mob1le.b lllboard.b lz. 

mm, BY LEILA COBO I 

BRONX BOMBERS 
Aventura Tops Winners At Billboard Latin Music Awards With Nine Trophies 

Aventura. the urban bachata 
group from the Bronx that has 
re-energized the tropical music 
scene, was the big winner a l the 
2010 Billboard Latin Music 
Awards, snaring nine trophies, 
including Latin album and dig
ital album of the year for "The 

l.ast10 (Premium). 
The awards, presented by 

State Far m in association with 
']:Mobile, aired Ji,•e April 29 on 
Telem unclo from Coliseo de 
Puerto Rico Jose Miguel 
Agrelot in San Juan and fea
tured 14 performances by 

more than 20 acts. It marked 
the first t ime in its 21-yea.r his• 

tory that the awards show, seen 
in nearly SO countries, had 
been held outside the conti-

nental United States. 
Avrntura's nine wins also 

included the newly created 
Latin artist of the year award, 
which combines achie1,•emen.ts 
on bo th the Top Latin Albums 
sales chart and Hot Latin Songs 
airplay chart . Tito "El Bam

bi no"' was the second-most· 
honored artist with seven 
awards, including hot Latin 
song male artist of the year and 
-for his hit single "El Am or• 
(Sien te/Universal)- hot Latin 
song and Lat in digi tal down
load of the year. 

Luis l~onsi and Wisin & Yan
del each received three awards. 
They included l.atin pop al
bum solo artist o r lhe year for 

Fonsi, who records for Univer-

6 I BILLBOARD I MAY 8 , 2010 

sal Music LatiT10, and Latin 
rhythm album of t he year for 
\Visin & Yandel's "La Revolu
ci6n" (Machete). 

The winner of the inaugural 
n ew Latin artist of the )·ear 
award was Fonovisa's Larry 
Hem:indez, whose brand of in• 
your-face na.rcocorridos found 
acceptance at both re tail and 

radio. The award for crossoYer 
artist of the year, a new category 
created in recognition of main
stream t racks that play hea,ily 
on Spanish-language formats, 
went to the Black Eyed Peas. 

Allhough this year's awards 
cut across a broad $\vath of 
genres and s tyles, t hey we re 
remarkable for a prevalence of 
winners wi th mus ic tha t 
blended urban and pop sensi
bilities in a mix that tran-

scended radio formats and na
tiona1itirs. "'El Amor/ for ex
ample, written by"'El Bam bino'' 
wi th Joan Ortiz. p layed on 
urban, tropical and pop formats 
across the c011ntry, as did songs 
by Aven tura and even by pop 
artists like Fonsi. 

Cross-pollination has also 
been a key part of the strat

egy at Universal Music Latin 
Entertainment, which dom i
nate d the label awards . 
UM LE took home top Latin 
al bums label o f the year , 
while UM LE's pop im p rin t. 
Universal Music Latino, won 
the hot Latin songs label of 

the year award and its tropi
cal/ urban im print, Machete, 
won Lat in rhyth m air play 
label of the year. UMLE' s re
gional Mexican imprint. 
Disa, won regional Mexican 

airplay label of the year. 
UM LE imprin ts , 

wh ich also won al-

Mexican and 
Latin rhythm 
genres, v.1ork 

c losely wi th 
one another. often 

and 

across Latin ge.n
res . Sony Music 
Latin dominated 
the t ropical cate• 
gory, winning the 
airplay label and al
bums label awards. 

For the third year 

year award, while for t he 
second consecuti\•e year. 
Armando Avi la. and Arpa 
Musical won producer and 
publisher of the year awards. 
respectively. Sony/ATV Music 
Publishing took home this 
year's publishing corporation 

of the year award. 
Awards for labels and p ub

lishers we re handed ou t 
April 28 during the Billboard 
Bash, which also featured 

performances by finalists in
cl uding Flex . Diana Reyes 
an d Tercer Cielo. 

The Billboard Latin Music 
Awards honor the mos t 
popular albums, songs and per
formers in Latin music, as de
te rmined by sales a nd radio 
airplay data used to compile 
Billboard's weekly charts dur
ing the one-year period of Feb. 
7, 2009-Jan.30. 2010. 

Finalists, and the eventual 
winners, are dete rmined by 
the pe rfor mance of nrw 
recordings on Billboard's sales 
charts including Top Latin Al
bu ms and a irplay charts in
cl i, d ing Hot Latin Son gs. 
Album categories were lint• 
ited to t it les tha t didn ·t appear 
before lhe Nov.8.2008, iss ue 
and excluded finali~ts from the 
prior year's awards. 

A Billboard editorial commit
tee decided the recipients of the 
Spirit o f liope and Lifetim e 
Achicvt m ent Awards, which 
were given this year to MarcAn
thony and Mexican icons Los 
Temerarios, respectively (Bill• 
board, April 24). 

For a complete l ist o f 
\vinners, go to billboardlatin 
conference.com. 
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REMEMBERING PETER STEELE 
1962 - 2010 

WE SEND OUR HEARTFELT SYMPATHY TO PETER'S FAMILY, F RIENDS AND FANS AROUND THE WORLD 

AS WELL AS TO THE MEMBERS OF TvPE O NEGATIVE 

We will miss him. 

ROA D ~ U N NE RRF..COR IJS . CO M 
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l:if:i:t•l:I BY GAIL MITCHELJ:.j 

STREAMING BEATS 
Ex-Warner Bros. Exec Kevin Black Takes Helm Of Hip-Hop Video Site 

Former lnterscope and Warner Bros. 
executive Kevin Black has been ap
pointed president of WorldStarHip 

Hop.com, one of the largest U.S. web· 
sites devoted to rap videos. 

The advertising-supported site does-

well, reporting what's happening with them and in 
the hip•hop community/' Black says. "We're lev• 
ellng out the playing field, staying in the streets 
as well as the suites." 

Starting his caree r as a roadie for Run-0.M.C., 
Black spent nine years at Death Row Records as di
rector of promotion. He subsequently joined Internit have licensing deals with the major labels. Rather than focus on hit videos 

by major artists, WorldStarHlpHop focuses on emerging artists, behind-the

scenes clips and secondary projects by big names. The site introduces a new 
batch of videos daily on its home page, many of them exclusive to the site. 

scope Records, where he was VP of rap marketing and 
promotion, and Warner Bros., where he worked in the of

WortdStarHipHop had 3.1 million unique visjtors in the United States in March, 

surging 319% from 742,000 in the same period last year, according to com
Score. That's only a fraction of the 102.S million unique visitors that YouTube 
had in March, which was up 24% from a year earlier. But the site's traffic dwarfs 
that of urban-oriented rivals like OnSmash.com (402,000 unique v isitors in 
March), NahRightcom (203,000) and YouHeardThatNew.com (73,000), accord
ing to comScore. 

fice of the chairman of urban music for two years. During his 
career, Black has worked with such artists as Emlnem, 50 Cent 

and Dr. Ore. 
Black met WorldStarHipHop founder Lee " Q " O'Denat when 

the lat ter was working as an event promoter. O'Denat says he 
established WorldStarHipHop in 2005 after he noticed 
there weren't any websites "specifically catering to hip

hop fans who wanted to see exclusive up~close-andw 
personal footage of their favorite rappers." One of the first high-profile campaigns being launched under Black's stew· 

ardship is the site's exclusive May 4 debut of rapper Young Jeezy's "Trap or 

Ole 2n video and mixtapeinadvance of his next Def Jam album slated for June. 
This is in keeping with WorldStarl-1ipHop's ongoing efforts to be the go-to 

site to help artists promote their independent projects, as well as upcoming label 
releases. Rapper Fabolous enlisted the site to premiere the first video from 
his mixtape, "There Is No Competition 2." And Soulia Boy Tell'Em recently 
partnered with the site to present behind-the-scenes footage documenting 

his experience at BET's Spring Sling Weekend. 

The site is looking to expand into Europe and 

Asia, where it hopes to link up with new adver
tising partners. In the United States, advertisers 

include rap b iogs, Golden Boy Boxing, Fuse TV 
and record labels. This week, the site ran a banner 
ad for Bone Thugs-N-Harmony's fort hcoming 

Warner Music Group album, "UniS: The World's 
Enemy." Visitors who clicked on the ad were directed 

to iTunes to preorderthe album. Black, who oversees the site's daily operations and strategic business devet
opment, promises the site will be announcing more campaigns featuring mar
quee artists in the coming months, as well corporate sponsorships. Also in the 

planning stages is a WorldStarHipHop artist showcase/bus tour. 

"For WorldStarHipHop.com to maintain being the 
front-runner in online urban media," O 'Denat says, 

"we knew we had to eventually find the right part• 
"We want to be a vehicle for not just established but emerging artists as ners to help take us to the next level," 

Spitfire Pictures made an auspicious start In the music documentary business w ith Martin 
Scorsese's critically acclaimed 2005 Bob Dylan film, "No Direction Home." 

The Los Angeles-based production studio, co-founded in 2003 by veteran film producers 
Guy East and Nigel Sinclair, has since followed up with the Grammy Award-nominated "Amaz~ 

ing Journey: The Story of the Who" and relearning with Scorsese on a yet-to-be-named doc
umentary about the late George Harrison. 

On the heels of Spitfire's Tribeca Film Festival debut of its Billy Joe l film "Last Play at Shea," 
Sinclair spoke with Billboard about the music documentary business. 

1 W hat is the key to mak• 
Ing a good music lllm? 
What we say to artists or their 
representatives is that we want 
to make someth ing that i$ art, 
som ething as good as th eir 
bestalburn. We want this to be 
something you put on your 
shelf and show your grandcbil
dre n. Tha t drives u s to use 
theatrical feature film devel
opment skills in the documen
tary we're making. In order for 
it to fulfill you emotionally, we 
have to have peaks and valleys. 
We have to have an emotional 
arc. And we ha\'C to have a 

point of view. With every 
movie. v.1e have to have a story. 

How did you apply t hat 

to 64Last Play at Shea"? 

I t was very challenging be 
cause we had three d iffere 11t 
story lines. We had Shea as a 
building, then we had the story 
o f the (New York] Mets , an d 
then we had Billy and the con
cert . It' s all of those th in gs. 

You learn all abou tthe history 
of rod'n'roll with the Beatles 
playing there and the histo ry 
of the Meis. It's really show
ing you all that. with Billy con• 

8 I BILLBOARD I MAY 8, 2010 

ducting the concert as a eulogy 
for Shea. 

3 Describe t he challenges 

involved In track ing down 
and securing t ho r ights to 

archival footage and mas· 
tcr recordings. 

It's massively complex. You've 
go t the artistic journey to start 

with. Bu l the weapons you 
have a.re also burdens . . . )"OU 

have ro fi nd footage and you 
have to clear it. The Who doc
um entary was so complex due 

to so many differelll types of 
source m aterial s. An d they 

wer e su ch a heavily fil med 

band that our technical guy did 
a Ph.D. based on the technical 
aspects of the project. 

With licensing, you always 
h:n ·e one or two people who 

turn out lo be difficult. In most 
casts, we're m aking films 

about. icon ic bands or driven 
by an iconic artist, and doing 
it w ith their blessing, so when 

you call a supplier there's a lot 
of good will th ere, We do n't 

ask for favors unless we really 
need them. 

4 How do you select the 

artists to focus on? 

There's an element of 
sere ndip ity. We get 

approached all the time 
now. Al most every two 

or three wee ks some-
b ody c alls u p wi th 
though ts o f doing a 
documentary askin g 
whether we wa nt to be 
i n volved. For us, the 

decision involves, No. 
1, having the complete 

commilment of the art-
i st and m anagement : 
No. 2, w e want the d i-
rector to be allowed to 

tell the story. It's not a promo-

tional piece-we're interested 
in making films about art. 

We believe, at this point in 
the histo ry of rock'n' roll, it's 
become like d assical mus ic. 
So while these greal leaders of 
the industry are still a.live and 
working, getting their stories 
down whik they're there to 
h elp is something to do for 
pos terity. "111ere' s a n atural 
procrss that just seems karmi-
cally right. 

I s ther e room for any 
new er acts in t his m ar ket? 

\Ve.are: starting to look at doing 

some p rojec ts with people 
from the '80s and '90s. I'd love 
to work on a film about Cold-
play because I think they're as• 
ton ishinglytalent.ed. Bu t with 
a ,·ery rnodern act , you havr to 

have something interesting, 
since yo u don' t h ave th at 
longevity to draw fron1. Maybe 
they're working on an album 

or something re.lated to their 
art and their al bu m. 

6 What ts the b us in e ss 
model fo r t hese movies? 

You have to position them as 
event entertainment. Being an 
event means none of the tradi-
tional rules apply. Yott have to 
posit ion it as a digital/ theatri-
cal release of some kind that 
will acquire a brand for the film 
that key TV partners around the 
world can use as a cornerstone 

television event in their territo-
rics and pay you an en.hanced 
licensing fee. And the world of 

I digital sell-through and even 
the hard-goods bu siness re• 

main quite robust. Under the ~ righ t circumstances. that's still 
a solid business. It's all about ~ 
where you position it. i 
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Queens Of Noise 
Peermusic Played A Key 
Role In The Career Launch 
Of The Runaways 

Back in the days when girts were supposed to 
be the subjects, not the purveyors, of rock
'n'roll1 the Runaways needed a lot more than 

their looks to rise to the top. 

the same Hollywood Boulevard building as 
Mercury Records, which signed the Runaways. 
Fowley recalls going to the peermusic offices 

without an appointment and subsequently 
receiving a phone call from peermuslc execu

tive Mario Conte from peer's New York office. 
Conte believed in the Runaways "like they were 

As history now shows, they did 
have other attributes. While 

never a big commercial success 
In the United States, the band 

recorded a bunch of now-clas
sic songs like ''Cherry Bomb," ''I 
Wanna Be Where the Boys Are" 

Publishers 
Place 

going to be the next Beatles," 
Fowley says, prompting the 
manager to sign an "Industry 
standard subpublishing con-

ED CHRISTMAN I tract with peer/' 
Peer, who had just moved to 

the company"s Los Angeles of
fice after spending his first six 

and "You Drive Me Wild!' And years at the company in New 
most of Its members went on to ~-...___ York, says his recollection ls that 

distinguish themselves in other the original deal was forco-pub-
musical endeavors as well. especially Joan lishing with administration. Eventually, peera 
Jett and Lita Ford, who both attained plat- muslcacquiredFowley"sshareofthepublishing. 

inum status as solo artists. 
The Runaways 1•were the real thing-they 

wanted it bad and they played hard to make 

it happen/ i says Ralph Peer, chairman/ CEO 
of peermusic, publisher of the Runaways' 

song catalog. 
Now the band Is back for a well-deserved 

moment in the spotlight thanks to the "Run
aways" biopic, starring Kristen Stewart as Jett 

and Dakota Fanning as lead singer Cherie Cur
rie. Runaways songs comprise the bulk of the 
movie's musk, with director Floria Siglsmondl 
and one of the producers picking tracks and 

then getting feedback from Currie, Jett and the 

other group members, a,;cordlng to Jett's long-

Hello daddy, hello mom: THE 
RUNAWAYS; DAKOTA 
FANNING {ih<et, left) and 
KRISTEN STEWARTstaras 
Cherie Curdc and Joan Jett, in 
the movie 'The Rimaways.' 

time manager Kenny Laguna. 

The soundtrack album itself has seven Run
aways songs-three original masters and four 
remakes. It also includes a Jett track that had 

been originally Intended for the band, as well 
as classics by acts like David Bowie and the 

Stooges. 
Peermusic's only involvement in the movie 

was licensing the music. But after the f ilm runs 
Its course, Peer believes his company will be 
able to exploit Runaways songs in commer
cials and other synch vehicles. 

The band's manager, the Svengali-I Ike Kim 

Fowley, says that peermusic "did some tremen
dous things for us. (It 's] a great story and no 
one has ever written about it" 

The publisher's offices happened to be in 

"Peermusic believed in the Runaways at a 
time when an all-female rock band was consid· 
ered outside the box," Peer says. "At the time 
it was a pretty exotic undertaking whose time 
had come. I took an interest in the project and 
shepherded it through." 

Peer subsequently spent many nights 
at the Whiskey A Go-Go and In the studio with 

the band. 
"Mercury was not getting any traction in 

licensing the record to its affiliates around 

the world," Fowley recalls. "But each peer
music local office contacted the Mercury 

affiliate in their local markets and said, 'Why 

aren't you releasing product on this band? 

We are behind them.' " 
The result, Fowley says. 

was that before the band's 

self-tilled debut album 
had charted in America or 
the Runaways had played 
outside Southern Califor

nia, Peer had helped se

cure a global release of 
the 1'Runaways'1 record. 

In Japan, the fan reac
tion to the band was im

mediate and akin to Beat
lemania, Peer says. "-We 

got (the Runaways] expo-
sure in Japan through an 

appearance at the Tokyo Music 
Festival, through our associa
tion with Japanese music pub

lishing firm Nichion," Peer says. 
Fowley says he admired Peer for being " a 

gentleman and a copyright scholar who could 

quote arcane copyright law from 50 years 
ago." He can appreciate peermusic's global 
reach, having written or co-written songs that 

have been recorded by everyone from the 

Byrds and Cat Stevens to the Runaway>. 
" I have 5,000 songs with four accountants, 

five attorneys and eight other publishing com
panies in three different countries," Fowley 
says. "And no one has ever paid me royalties 

from Ecuador, except for Peer. It's not much, 
but as they say in the publishing business, 

'Every penny adds up.' " 

Rock Out, Foodies 
IFC's 'Dinner With The Band' Blends lndie Rock And Cooking 

lndie bands and high-end food usually don't go 
together- most o f the i.ndependent road war• 

riors are stuck chowing on fast food to save 
money, not tucking i r'llo meals at th ree-star 
restaura.nts or whipping up gourmet fare. But 

"Dinner With the Band," hosted by Sam Mason, 
which premiered April 27 on IFC. is attem pt
ing to com bine the ty.,o-and give bands expo
sure to new audiences. 

Once known for simply show

ing independent films, IFC's 
programming schedule has ex
panded in recent years to include 
originals like comedy show "l he 
Whitest Kids U' Know,. and ... The 

Henry Rollins Show." Although 
the network doesn't publish its 
Nielsen ralings, I FC GM/exern
ti ve VP Jenn1fer Caserta says 
the network is available to more 

than SO million subscribers nationwide. 
Caserta adds that U1e network has a ,·ery spe

cific audience. "'O1,.1r viewers are som ewhat pre
disposed to love a show like 'Dinner With the 
Band,' ,. she says. the audience for our pro• 
gram ming is generally benveen 18and 49 and 

mostly male. Wt split them into two groups
the younger ones are authentic influencers, 
who are alwa)'S seeking out what is next and 
new, and the older ones- while they aren't al
ways out discovering things-still haven't lost 
their indic cred." 

She says that many people come to IFC as 
indie 61m fans f,rst, but they tend to be inter
ested in other indic culture ... Independence is 
a mind-set,• she says_ 

While the premiere marks the start of the 
show's first sea.son on I FC, theprogrJ.m has been 
posting episodes online since 2007. And execu
tive producer Darin Bresnitzsays h e: was work

ing on the concept. fort.he show long before that. 
• Five-and-a-half years ago, I decided I really 

wanted lo do something that brought cooking 
and music togethe r," he says. "l was looking for 

someone to b1ing on board, and I Googled 'hip• 
ster cher and ·Sam );lason' was the top hit. At 
the time he was at WD-50, and I basicallycold
called him. He liked the idea, and we started 
working on a pilot." 

Mason and Bresnitz struck a deal with On 

Networks and began taping webisodes of 1he 
show. featuring bands like Matt & Kim and 
Tokyo Police Club. Mason, who's invol\led in 
booking the bands for the show, says he's proud 
oftl1e fact that be worked with bothoftho,e acts 
as their careers were starting to take off. 11,e up
coming season features a wider mix of artists, 
from lesser-known acts like Au Revior Simone 
to more prominent bands Like Sharon Jones 

& the Dap·Klngs. 

"''n1e indie musk crowd knows 
about food, but maybe not the 
other way around," Mason say8. 
'"We can serve as an incubator for 
som e of these bands- in addition 

to having bands on as guests, we 
use them for backgrottnd music, 
put them in promos a.nd put the 

names of the bands on the screen. 
With the IFC deal, I feel like we 

could start getting big bands. but I think we 
should stay as indie as possi bk.· 

FoT the bands, the show offers more than a 
chance 10 eat some good food. Devil Makes 
Three si nger/gui tarist Peter Bernhard says 
appearing on '"Dinner With the Band .. was the 
group's first TV pcrforma11ce. "It's bce.o really 

good exposure. and I've al,eady started to h ear 
from people who've heard about us doing the 
show or seen promo!),,. he says. 

Nick Bobet sky, senior VP of Devil Makes 
Three's labcl, Milan. says this is the band·s first 
opportunit)• for exposure on a national level. "11,ey 

have a great regional following, based a lot on 
word-of-mouth," be says. "But someU1ing like 
this allows us to approach music supervisors and 
sn1dios and show that the band bas a track record." 

More established ac..1s also get a boost from 

appearing on the show. Andrew WK says he 
initially was n't sure which of his many proj
ects- a domestic release of a previously Japan
only album, a spot on the Vans Warped tour or 
his: cartoon Network show- he would promote, 

but he's sure the show will draw attention to at 
least one. And there was an added bonus: " I'm 

a better cook because of the show," he says. • 1 
really learned a lot.· 

,biz For 24/7 lndlH news • n.d analysis, SH 
billboard.bl:i/lndlH or follow 
blllboardlndi es on Twitter. 

MAY 8, 2010 I www.billboard.biz 9 

http://worldmags.net/
http://worldmags.net/


www.WorldMags.net & www.Journal-Plaza.netwww.WorldMags.net & www.Journal-Plaza.net
www.americanradiohistory.com

l•lld,iJI BY A NTONY BRUN-2.J 

The New Agenda 
Digital Music Discussion Shifts From Devices To Services 

would work on il 

PANDORA 
Two news items recently crys• 
talHzed America's obsession 
with gadgets. 

With ORM gone, 
we're now in a place 
where m usic bought 
from any se rvice 
will play on alt iPod 
o r i Phone. Eve n 
better. the boom in 
downloadable mo
b ile app li cation s 
means cloud-based 
on-dem and and In
ternet radio services 
l ike Pando ra and 
Spotify can wor k 
ju st as well o n a 11 

iPhone as they do a 
Bla ck Be rry o r a n 
And roi d phone. 
And it's these serv
ices that will enable 
the mus ic in dus
try's digital revenue 
to rise. 

1u1,o.-1 .,.J...., ·-- ~1-c•-- lw:-• 

First, there was the hoopla 
over tech blog Gizmodo, 
wh ich got i ts ha nds o n \vhat 
a p p ears to be t h e nex t
genera tion iPhon e. T h e n 
the re's the poor guy in Den
ver who lost his pinky finger 
to a th ief who stole his iPad. 
Both stor ies got hea,'Y media 
coverage, especia lly the 
iPhone story, which even be
came the subject of David Let
terman's Top 10 list. ~• O@f'llt . ... .., 
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It's easy to understand this 
fascination with de1t·ices, par 
t icula rly A pple' s. T h ey're 
sleek. They do cool th ings. 
And they're phenomenally lu
crative. Apple reported a sec
ond-quarter net profit ofSJ.1 
b illion, u p 90% fro m S 1.6 b il

lion in th e same period last 
year, thanks in large part to the 
8.8 mill ion iPhones and 10.9 
m illion iPods il sold . 

111 -~ n, .. ~ A Sleepy Dlnos:aur 
Wftvi.,ILoUl-s 

QI 
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The music industry doesn't 
see a dime from any of this. 
Bu t that's OK, because a t long 
las t, the digital m usic conver
sation is no longer about the 
device- it' s about the service. 

Ru t. if the s uc
cf?ss of iTunes was 
so tied to the domi, 
nan ce of the iPod, 

Open to all: Pandora's integration of Facebook (above) is the latest 
example of how digital music innovations arc increasingly focused 
around services that can be accessed from different kinds of devices. what does this post

device-centricworld mean for 
i'I'unes? The greatest strength 

o f the store is the way it lets 
users manage their files be
twee n th~i r com puter s an d 
portable devices. As the digi
ta l mu sic world moves lo a 
clou d-based sys tem where 
streaming access replaces 
ownersh ip. iTunes will ha,·e 
to evolve to keep up. Here's 
how Apple is going to do that. 

First is the Lala acqu isition. 

For years the industry sough t 
an alternative to the iPod to 
level the playing field with 
Apple. It was a flawed stra tegy 
because back in the days o f dig• 

ital rights managementrestric
tio 1ts, the device defined the 

experience. The iPod was the 
best device, and due to a lack of 
interoperability between com • 
peting DRM technologies, only 
music bou ght from iTunes 

It's still unclear w ha t Apple 

START ME UP 
Ford Motor is jumping on the 
mobile app bandwagon with 

a new fe-ature caUed AppUnk, 

designed for Its SYNC ln-ve· 
hlcle communications and entertainment system. 
Starting w ith t he 2011 Ford Fiesta and gradually ex· 
panding to other models this year, the SYNC Applink 

will enable full control of smart phones connected to 

the system through both voice· and car·based con
trols. JI will also provide access to certain smart-phone 
applications o p timized for the App Link system, 

The system is still in beta testing, but so l~r the 
Pandora Internet radio app and the Stitcher " smart 

radio" .service are already Appllnk· compatible, • s 
are a number of traffic. navigation. safety and com· 
munication apps. For the moment, only BlackBerry 

and Android devices can work with the system. but 
Ford says It's expanding to other smart-phone plat
forms in the near future. - AB 
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plans to do with the company's 
technology or its employees. It 
will almost certain ly wind up 
as part of a streaming service 
that lets users access their files 

from any device. But that's the 
old news. 

The more interesting pla)' is 
watching what Apple does with 
Faccbook. Like most mu sic 
services, iTunes doesn't con
tain m uch of a social compo
nent. Despite its reputation of 
not p laying well with others, 

Apple does partner 
well with best-of. 
b reed provider s 
when doing so can 
visibly enhance the 
user experience. 

Fo r exa m p1e , 
th e company inte
grated Google 

Maps into the 
iPhone experie nce in a man
ner that lets any app developer 
use the maps interface to dis
play the iPhone LL<;er's location 
data. There's no reason Apple 
couldn't dothesame with Face
book by m aking the social net
work the default social layer 
across iTunes. 

There are a lready rumors 
that Apple plans to add r ace
book Connect to iTunes, 
which wou ld would le t iTunes 
users update their Facebook 
status when ever they bu~· a 
track. Facebook's new Open 

Graph initiathregoes even fi.1r• 
ther, potentially allowing 

users to see a cus tomized 
version of the i'I'unes store 
based on their beh.a\·ior on 
other sites that Facebook col
lects data from. or lets users 
see their fr iends' profiles and 
top song picks from within 
iTuncs i tself. 

T here could be som e scuf
fl ing over who owns the 
pu.rch as ing experience. Face
book is poised to launch a Face
book Credits system for buying 
real and virtual goods that 

could compete with i'l\anes' ex
isting accounts. But such a 
partnership would help Apple 
and Face book take on thei r 
mutual rival: Google. Rumors 
persist that Spotify and Google 
are negotiating some kind of 
partnership-the detai ls of 
which re main in flux- wh ich 
could force Apple to play catch
u p once Spoti fy finally goes 
live in the United States. 

Rega rd less of wheth er 
Apple's strategy is led by Lala. 
Facebook o r some other en• 
t ity, the music indu s try ' s 
focus on the company going 
forward h as to be abo ut its 
services, not its devices . At 
least that way, nobody loses 
t he ir fingers. 
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BITS & BRll:l=S 
VERVE LICENSES 
CATALOG TO 
HDTRACKS 
Universal Music Groupis 

Verve Music Group label has 
struck an agreement w ith 
HDtracks to provide it s cat 

alog to the high-definition 
dig Ita l music service. Dig• 

ital sound quality is of par
ticular concern to jazz music 
fans, and the founder of HD

tracks is Grammy Award
nominated jazz a nd classi
cal composer David Chesky. 

Most d igital music services 
like iTunes boast digital files 

encoded at 256 kbps; HD· 
tracks sells digital tracks at 
4,608 kbps. The deal includes 
m ore than 96,000 m aster 
recordings, which can be 

downloaded throug h HD
tracks in DVD-quality sound, 
along with artist biographies 

and reviews. 

SOUNOHO UNO AD OS 
FREE SERVICE 
Music 10 service Sound Hound 
is adding a free version of its 
m usic recognition service 

and changing the nameol its 
premium tiertoSoundHound 
Infinity. The new free version 
allows f ive searches per 
month, whic h Is also how 

competi tor Shazam d istin· 

guishes its free and paid apps. 
An interesting difference is 

that Sound Hound lets users 
search lor songs by humming 

or singing the tune themselves, 

and t hey can a lso speak the 
name of the song or art ist 

for whic h they'd l ike more 
information. Both versions 

ol SoundHound are available 
for the iPhone. 

LOCATION-BASED 
SERVICE USAGE 
HIGHEST AMONG 
IPHONE OW NERS 
According to a survey con
d ucted by t he Mobile Mar· 
keting Assn., 26% of U.S. 

adult cell-phone owners use 

mobile location-based serv• 
Ices, w ith the hig hest usage 
rate found among iPhone 
users at 63%. Almost half of 
respondents said they took 

some form of action based 
on an ad in a mobile location
based service, compared 

with 37% who did the same 
w ith text•message mobile 

ads and 28% with mobile Web 
ads. Amo ng the othe r find· 

ings: 10 % of cell phone own· 
ers use mobile locat ion serv
ices at least once per week, 
and their most common use 
is to find nearby places of In· 

terest, shops and services. 
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Buy Your Side 
El's lndieBlu Acquisition Marks Its 
First Music Deal Since 2007 

El Entc.rtainment's acquisition of lndicBlu 
Music Holdings represents the second surpris
ing independent label deal of the past month. 

\Vhen Concord Music Group announced 

its Apr il 14 acquisition of Rounder Records, 
it raised eyebrows among some industr y ob
servers who had thought that Concord itself 
would be in play following the death last year 
of partner Hal Gaba and the 2008 merger of 
the label with Village Roadshow Pictures 
(llillboard, April 24). 

In the case of El, the Toronto en• 

tertainrnent company had recently 
appeared to have: less in terest i n 
expanding its recorded-music busi
ness than in locking up partner
ships to grow its TV and film 
distribution operations, The com
pany hadn't m ade a music acqulsi
t i o n since its 2007 pu rchase of 
Navarre Entertainmc r'll Media. 

But El's purchase oflndieBlu reaf
firms that North America's largest in
depende ,u distributor not aligned 
v.."lth a major label is intent on remain
ing a significant player in ind.ie m usic. 

" It's all about owning r ights for 
us," El Entertainment CEO Darren 
Troop says. "We arc very o pportunis-

tic on acquisi tion~ ifwe see a 
strategic fit that makes finan-
cial sense for us." 

Troop says tha t music 
re·mains strategically im
portant for E) Entertain• 
ment, which through its 
El Films subsidiary is ac• 

tive in fi lm acquisitio n 
with a catalog of more than 
4,000 films and in exploiting 
those rights in multiple territories 
across all media and distribution channels. 

TI1e company also owns El Television, which 
bas p roduction capabilities in Canada and the 
United Kingdom, and sells and distributes Ji. 
censed international product to 500-plus broad
casters in 150 countries. 

Because of synergies between music and film 
holdings, the company can deliver soundtracks 
to Et Music while also allowing that division to 

manage the music rights embedded in its films, 
Troop says. 

lndieBlu's catalog comprises about 2,SO0al
bums left over from the remnants of the Sheri
dan Squ are Entertainment and Plati nu m 
Entertainment roll-ups ofind.ie labels, includ
ing Artemis, V2 No rth America and Light 
Records, as well as master recordings acquired 
from Vanguard Classics, Spitfire, Tone Cool 
and Ropeadope. 

Titles picked up in the deal include Moby's 
"18," Steve Earle's "Jerusalem" and "The Re\'• 
olution Starts Now," and the final three studio 
albums of Warren Zevon. 1be catalog also in
cludes works by Andrae Crouch, George Clin
ton, Susan Tedeschi, Peter Cetera, Alice Cooper, 
Twisted Sister and Shirley Caesar. 

Terms of the deal weren't disclosed.. but Bill
board estimates El pa id about $5 miHion for 
lndieBlu, which prt\'iously was controlled by 
Fortress I nvestinent Group. 

Rill board estimates lndieBlu Music had an
nual revenue of about $5 million. lndieBlu 
Music was the name given to the company after 
the investment m a nagement company D.B. 
Zwirnforecloscdona $31 million loan to Sheri
dan Square and assumed control of the com-

My ride's here: WARREN 
ZEVON; El Entertainment's 

MICHAEL KOCH (inset) 

pany with the intention of selling it. 
But before D.B. Zwirn could act, it 

ran into trouble of its own when in• 
vestors in its hedge funds started ask-

ing to withdraw their investments, forcing 

the company to liquidate its $4 billion in as
sets held by its investment funds (Billboard, 
March 17, 2009). 

Ultimately, D.B. Zwirn's investments were 
taken 0\'er by Fortress lm,·estmen t Group, which 
sold lndieBlu to EL In the same manner, D.8_ 
Zwim also gained control of the TVT music 
publishing assets, which Fortress sold this week 
to Reservoir Media Management. 

El Entertainment U.S. CEO Michael Koch 
says the acquisition will enhance the company's 
position as a leader in the indie distribution 
m arketplace. The El record labe l does about 
$30 million annually in volume while its U.S. 
d istribution arm does about $150 m illion in 
annual revenue. 

The lndieBlu acquisi tion also bolster, El 

Music's expansion into Chris1ian/gospel. ln
dieBlu was still active in putting out new re
leases in tha t genre, but it had withdrawn from 
putting out front-line product in all o thers. 
With the closing of the deal, e ight former ln
dieBlu staffers wi11 join El Entertain ment's 
existing Nashville team of six al the ~1/ ln
die Blu Nashville office. Michael Olsen will 
stay on as lndieBlu president and will report 
to Koch. 
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U.K. MUSIC 
REVENUE UP 1.4% 
A strong fourth quarter and 
rising digital sales helped 
U.K. recorded-music 
revenue increase by 1.4% 
In 2009, according to labels 
group the BPI. Trade value 
rose to £928.8 million ($1.4 
billion), boosted by a 47.8% 
rise in digital revenue to 
£188.9 million ($292.2 
million). Digital income 
now accounts for 20.3% of 
overall recorded-music 
revenue. Physical sales 
declined 6.1% to £739.9 
million ($1.1 million), while 
mobile reYenue fell by 
13.3% to £12.7 million 
($19.6 million). Single
track sales were the only 
mobile category to post 
revenue growth In 2009, 
rising 6.8% to £8.1 million 
($12.5 million). 

NZ COPYRIGHT 
BILL PROGRESSES 
New Zealand's COPYright 
(Infringing File Sharing) 
Amendment Bill, which 
would introduce a 
graduated-response 
system to combat onllne 
piracy, unanimously 
passed Its first reading In 
parliament April 22. The 
bill would allow rights
holders to request Inter
net service providers to 
send up to three warning 
notices to alleged in· 
!ringers. Rights-holders 
could then seek a court 
order to have the most 
serious offenders' Inter· 
net accounts suspended 
for up to six months. The 
bill has now been referred 
to the Commerce Select 
Committee, which will 
report back to parliament 
in six months. 

BRONFMANIS 
U.K.'S TOP MUSIC 
MILLIONAIRE 
Warner Music Group 
chairman/CEO Edgar 
Bronfman Jr. topped the 
2010 Sunday Times British 
Music MIiiionaires chart 
with a fortune of £1.6 
billion ($2.5 billion). 
Bronfman qualified for the 
11st by moving from New 
York to London last year. 
Slipping to second place 
was Zomba owner Clive 
Calder, whose fortune was 
valued a t £1.3 billion ($2 
billion), unchanged from 
last year. Andrew Lloyd 
Webber dropped from 
No. 2 to No. 3, as his 
wealth dipped to £700 
million ($1.1 billion) from 
£750 million ($1.2 billion). 

Reporting by Andre Paine. 
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HUBBUB AT THE BEEB 
Music Biz Frets Over Radio 2's Shift To Older Listeners 

LONDON- Fourteen months into his job as head of 
the United Kingdo m's most listened-to radio station, 

BBC ILldio 2 controller Bob Shennan is mulling over 
what he calls "the biggest single change in U. K. radio" 
during his 22-)'ear BBC career. 

Melua·s new single, "The flood." ison the 
current f)laylist alongside .\1ary ). Blige and 

f..ady Antebellum. If Radio 2 targets o lder 
listeners while its top 40 counterpart BBC 
Rad io t focuses on youth, "that would leave 
a huge gap o f people aged 20-50. who are the 
m ai11 consumers of music," Batt says. 

However, Shennan insists he can reach older lis
teners and still break contemporary acts. 

I !e's talking about the December retirement of 
Terry Wogan from Radio 2's flagship b reakfast show 

after l7 years a t the helm. But Shennan could just as 
easily be referring to the fact that the BBC's AC sta
tion has been instructed by the publicly funded cor
poration's governing organization to en hance its 
a ppeal among older listeners. 

The BBC Trust, which e,·alua tes each BBC service 
every five years 10 ensure it's meeting its public mis
sion, ordered Radio 2 in February to provide more non• 

music programming d uring peak hours as part of an 
e ffort to draw more listeners ove.r 65 (Billboard.biz, 
Feb. 16). T he current average listener age is SO. 

"'Somebody listening now who's 65 and coming up 
to retirement, grew up with the Beatles; he says, cit
ing new artists like Pixie Lott and Paloma Faith as fit
ting Radio 2's ·'musical ethos-timeless melodic music." 

Radio 2 sh ifted toward AC from easy listening 
during tl1e '90s, hiring h ipper radio personalities 
like Jonathan Ross and Wogan's re placement Chris 
Evans to add youth appeal and proving increasingly 
i nstrument.a.I in breaking artists from James Blunt 
to Taylor Swift. Now the station seems poised to roll 
back that approach, although Shennan p ledges a 
gradual evolution. 

Radio 2 should use its funding 11to create incredibly 
distinctive programming- they should use it to reach 
those hard-to-reach audiences,· Dickens says. Absolute 
had a weekly ,each ofl .S million listeners in the fourth 
q uarter, down 21% from a year earlier. 

Sbe nnan pledges to bring "the delights and cha), 
lenges of the evening and weekend schedule into day
time." But finding space for everything may be a 
problem- and he needs a replacement for Ross, who 
will leave the BBC in July. The trust acknowledged that the changes could re

sult in "som e loss of auilience" for the station. Radio 
2 had a weekly reach of13.S million listeners in fourth
quarter 2009, virtually ,mchanged from the same pe
riod a year earlier. according to audience measurement 
company RA)AR. 

The coming changes worry the music industry, as 

daytime Radio 2 has become a vital platform for break
ing new acts. 

"'I f we_ t ried to ske:-w either younger or d ramatically 
older, we would be in danger of unbalancing the ship," 
he says. " I know how valuable Radio 2 is to tl1e music 
industry, bec.ause it offers such a large-scale outlet to 
artists and talent, new and o ld.· 

But Radio 2 already casts a wide net- a point un• 
derlined hours after Billboard's interview with Shen
nan, when a Paul 'Weller gig broad.casted li\'e from the 
BBC Radio Theatre was immediately followed int.he 
schedule by "The Organist Enterta ins," a show featur
ing classical and contemporary organ music. 

"That's been the astounding success of Radio 2 over 
the years-that it can do that,· Shennan says. "That's 
why it's worked so well.• "Without Radio 2 , there wouldn't have been Katie 

Melua." Dramatico chairman Mike Batt says o f h is 
label's m ultim illion-selling singer /songwriter. 

Clive Dickens, COO at commercial rival Absolute 
Rad io, says he welcomes the tnist's intervention a.nd 
says Radio 2 should 3\'0 id the 25-44 demographic, key 
to commercial rad io's ability to attract advertisers. 

Thirteen million listeners- and the U.K. music in
d ustry-will be hoping it keeps working. 

Dance Music 
Finds Growing 
Audience In India 

On a typical midweek evening 
in Bangalore, India, club Peb
ble, stylish young Indian pro

fessionals relax quietly over 
post-work drinks. But every 

weekend, they're replaced by 
a flood of fans hungry to hear 
some of the world's leading DJs 
deliver the hottest dance hits. 

In India's major cities, a new 
circuit of clubs in upscale ho· 
te ls a nd shopping mall s

ranging from the 1,000-capac• 
lty Pebble to 4,000-capaclty 
Elevate in Delhi-is pulling in 
top international and domes-

Going to Goa: The crowd at 
Sunburn 2009i Masti Music's 
MA FAZIA (Inset). 

tic dance talent. 
Just five years ago, India's 

dance music scene was a 
niche m a rket centered on 

backpackers, haven Goa. Now, 
uthere are club nights in every 
big city in India," says Toni 

Tambourine, press and PR 

manager for dance label De
fected in London. Defected 
regularly hosts club nights 
throughout India and last year 
released mix album "Defected 
in the House-Goa'09" through 
Sony Music India. 

The scene's expansion Is 
mirrored by Goa's three~day 
Sunburn dance festival, which 
has grown from 6,000 atten
dees at its inaugural event in 
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2007 to exceed
ing 20,000 last 
year,accordingto organizer 
PDM Entertainment. Sunburn 

2009 (Dec. 27·29) featured in
ternational DJs like Roger San
chez and Armin Van Buuren, 

with an audience PDM says 

consisted of 90% Indian fans 
and just 10% overseas tourists. 

Such popularity Is translat
ing into music sales. Dutch DJ 
Tiesto's k>cal label Times Music, 
for example, says his 2007 
album nElements of Life" has 
sold more than 22,000 units

on par with the b iggest West
ern pop/R&B acts in India's 
Bollywood-dominated market. 

Bollywood soundtracks' ab-

sorption o f dance music ele· tional bookings need to be 
ments has also "accelerated its t ightly packaged together to 
popularity," says DJ Ma Faiza, 
founder of Pune-based da nee 

label Masti Music. 
During the past five years, 

soundtracks to major Solly
wood films like "Love Aj Kai" 
and ••chance Pe Dance" have 

begun adding c lub-friendly 
dance remixes of two or t hree 
tracks. "Bollywood is m ixing 

electronic sounds 
with Indian music 

and producing 
somegreatsongs," 
Bollywood singer/ 
songwriter Salim 
Merchant says. 

Tambourine also 

cites India's emerging middle 
class and its increasing online ac

cess to Western music with help. 
Ing boost dance"s popularity. 

British DJ Paul Oakenfold 

agrees, saying, ''There's a lot of 
young k ids that have got 
money and want what's going 
on around the rest of the 
world." Oakenfold, who's been 
playing in India regularly since 

the mid·'90s, says the crowds 
are g rowing and he's "getting a 
lot of options" to return. 

But Indian dates can present 

challenges. With DJ fees in 
India typically lower than for 
European and U.S. dates, na-

keep costs down and shows 
must have sponsorships "in 

order to work financially," says 
Gareth Cooke, events booker 
at dance labeVpromoter Min
istry of Sound in London. 

Accessing the Indian mar
ket has also prove d problem

atic for some Western compa
nies. MoS' first Indian club, In 
New Delhi, closed in Novem

ber 2007 after less than a year 
following a dispute over li

cense fees with local partners, 
but Cooke says a return to club 
operation in India is "always a 
possibility.'1 U.K. dance festi· 
val the Big Chill has a lso yetto 
return, following a 2007 event 
In Goa. 

Nonetheless, executives 

remain confident of further 
growth~ This year's third annual 
Indian leg of the Mos world tour 

(featuring DJs Jamie WIiiiams 
and IViln) consisted of six shows 
in seven days, wrapping April 
11. Sponsors included liquor 
company Seagram and Danish 
beer brand Tuborg. 

0 Youth culture In India is 
very receptive to new stuff, 
especially Western music," 
Tambourine says. " It's an un
tapped market with huge, 
huge potential." 
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The Low End 
Theory 
U.K. Labels Mull Future 
Of Budget Compilations 
As Sales Plunge 

LONDON- In the Un ited l(jngdom's budget 
cornpilation market. the prices are low, but sales 
are even lower. 

In the wake of the Jam tary 2009 d osing of 
retail giant \Voolworths and label initiat ives 
to cut prices on front4 line releases, sales of 
b udget compila tion albums plunged 43.3% 
in 2009 to 2.4 m illion units, w idening sharply 
from an 8.7% decline in 2008, according to 
the BPI. 

That marked a far steeper drop than last year's 
16.6% decline in total com pilation sales a nd 

the 3.5% fall in overall album sales. In the firs t 
quarter of this year, budgtt compilat ion sales 

uctJ, where people usually make p redeter

m ined pu rchases elsewhere." 
Budget compilation sales h.--e also been hurt 

by a sharp decline in C D sales at such nontra• 
ditional ou tlets as gas stations, household
goods stores and newsstands, where DVDs 
have "taken over most. of the racking space 
a,,a ilable, • says specialist catalog consultant 
Bob Fisher. a for mer executive w ith reissue/ 
compilation labels like Sequel, Connoisseur 
Collection and Charly. 

More importantly, Fisher notes, across-the
board p rice cuts by major and indie labels 
means that "'the budget. market as we k new it 
is gone." 

At a time when front-line product is subject 

to inte nse p rice-cutting, budget compilation 
companies need to do more to disti nguish 

,i.•ere down a no ther 

S.3%fromayearear
lier. the B Pl says. 

Priced to move: Unlversal's JOHNNY CHANDLER 
(left) e nd Demon' s DANNY KEENE; four t itles in 
Sony's 100 Essential Tracks' series (bottom). 

the economic value 

of thei r titles from 
other re le a ses, 
Demon's Kee n e 
says. "Gone are 
the days o f just 

seeing single-C D 
sets at budget price 

points." he says. 
"Now, you'll often 
see two-, three-and 

four-CD sets." 

T he closing of 
Woolworths is "the 
most obvious expla• 

nation" for the sales 
d ropoff. says Phil 

Savill, marketing di
rector for Sony Music 
U. K.'s commercial 

music group. 
"'Woolies was a At U .K. market-

majo r force in the leading music mer• 
budgetmarketplace." chant HMV, rock/ 

he says . ··and you - ----- • pop manager John 
can'thave800stores ~ 1.~ Hirst says a proli f. 
rcm ow~:d from an ac- ~:~-~~-- • ~JOQ::--- eration of "broadly 
count base without ithav- l.,_ similar ando,•erlappingof-

inga considerable impact.• · • • ~ m ferings"hashamperedlhe 
Johnny Chandler, head ~ " '' budget sector by making it 

of ret:ail business develop• ~~~~-:::>-- "difficu lt for certa in titles to 

•~•-"•-• • ;,c,,. ,y-:,-KJQ.. ,~;/Ji. '""''"~''°"""rn'" 
alog, says he agrees with that • • I • • give them the focus they'd 
assessment. But Chandler, , . · , ~ I\ ideally like to." 
who also heads Universal ..i• I · Bu t So ny's Savill re-
MusicCroup's main U.K. ~ :. • I _. :~~~.J inains optimistic that the 
budget im prin t Spectrum, --~ , ~.:;::::;--- budget market won't disap-
adds that 2009 should be viewed as pear. "We've worked closely w ith the remain-

"verymuch a transitional year, as other retailers ing accounts to ensure we create product that's 
decided how they would react to Woolworths' attractive to them and theirrusto mers," he says. 
closure in terms oftheirov.rn m usic offering. '1 Savill notes that Sony has enjoyed success ""ith 

Figures from the Official Charts Co. suggest its "100 Essential Tracks" compilation series. 
t hat mass merchants have inherited most of which includes m ultidisc tit1es comprising hits 
Woolworths' previo us budget compilation sales. from a specific genre, decade or theme. For ex-
Mass merchants, which include supermarket ample, the "Songs for Her" entry in the series 
chains like Asda and Tesco, accounted for 59% includes five CDs of m usic by artists like Chaka 
of budget compilation sales in the first quarter, Khan, Toni Braxton and Tina Arena and re tails 
up from JS% in first-quarter 2008, a year before for £9-£10 ($13.82-$15.36). 
Woolworths' closing. "'What will be telling is whether the market 

Danny Keene, sales and marketing d irec- stabilizes in 2010 ," Sa viii says.• My g uess is 

tor a t reissue/compilation specialist Dem on it will. {proving) it was the p roblems o f one re• 
Reco rds, s ays losing Woolwor th s hit the tailer tha t created the dropoff, rather than the 
b udget category par ticularly hard becau se m arket being in terminal decline." 

more than 98% of budget music sales "are im-
pulse purchases,comparcd to front-line !prod- Additional reporting by 'lOm Fergusoti. 
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Marriott Downtown Chicago Magnificent Mile 
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WithArn1s 
WideOpen 

ing around words like "disaster" 
to describe the band's retu r n to 
the road (Billboard, July 25, 2009). 

In retrospect, such talk seems 
like an exaggeration, but the re
sults were plainl)' disappointing. 
The 38 Creed shows re ported to 

Bill board Boxscore took in 
Creed Returns With All- In Pricing 
Promotion For Early Ticket Buyers 

Creed is back- again. 
After reuni ting last year forits firsttour since 

2002, this: time Creed is coming o u t o f the box 
for a 2010 tour with a "20-10'" promotion that 
encourages fans to buy early. 

The first 2,010 reserved seats for each show 
are $20 all-in, meaning fans pay a fla t rate with
out any added service charges. The remaining 
seats will be priced at either $20 or S 10 . pills 

$8,288 ,964, w ith a.ttcndancr a t 
272,685, for a per-show average of$218, 130 and 
7.175 in a ttendance. Considering m ost of th e 
venues on the ro u te topped 15,000 in capacity, 

that means Creed p la)'ed to less than 50% of 
the house on average. 

Ferm aglich admits that the Full Circle tour 
did have '"some ticket sales issues" and con
cedes that the Boxscorc average was ""a fair as
sessment0 of the tour's financial returns. °'You 

applicable ticketing fees. The 
tour \'!,,·ill p lay mostly Live Na
tion sheds, beginning luly 28 at 
Jiffy Lube Live in Bristow, Va., 

and running through Sept. 4at 
Cynthia Woods Mi tchell Pavil
ion in Houston. 

OnThe 
Road 

had your shows that did 5,000aod 
you had your sh ows that did 
10,000-12,000." he says. "We're 
going to do better {this summer I." 

The first group of shows went 
up last weekend a nd the rest 

were to go on sale throughout 
May. The concept was to come 

: ~ WAD RAY . ,m Logic dictates that if Full Cir 
cle had been a total disas ter. all 
involved wouldn't be lin ing up to 
do it again. "That's exac~y right." 
Fer magHch says, noting that the 

Full Circle trek picked up mom en
tum when Live Nation im ple

out of the gate with a pricing-oriented aware• 

ness driver and attach it to the entire tour, which 
oow stands at 26 dates. 

"We all fe lt that we needed a driver for this 
band, because the band is so good live, but we 
were having some issues con necting with the 

consumer from when the band was at its peak 

back in 2002 to last summer." Agenc)' Group 
agent Ken Fermagllch sa)'S. "Live Nation, 
specincall)' !senior VP of tou r marketing and 
promotion! Joey Scoleri . had the idea to cre
ate this 20-10 concept- a play on the year and 
the ticket p rice." 

Fcrmaglich says Creed was built by a blue
collar aud ience, "so in light o f the things going 
on in the economy right now. this just seems 
like a veTy logical concept to go to the consumer 
with, and it feels like we're going to see som e 
very good resu lts ... 

Creed's 2009 Full Circle tour genera1ed p lenty 
of buzz last stun.mer, bu t not the kind that ri
ther the band or its hand1ers were looking for. 

Ticket sales for the band's tour fell short of ex
pectations, ,1,,ith some industry observers tl1row-
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m ented a p romot ion under which fans 

attending s hows could buy discounted tickets 
to upcotning dates on the tour. 

Ferm aglich says the practice worked well for 
Creed in several markets. "Last summer we 
d idn' t really market that- it just happened spur 

o f the moment at sonle 
venues on some shows," 

he says. "This ,;ummer 
we're actually marketing 
the fact that that's the 

price poin t." 
Initial o n-sales for th is 

yea r's 20-10 promotion 
have been "very healthy," 
Ferm aglich says, indud• 
ing for the PNC Rank Arts 
Cen ter in Holmdel. N.J .. 
and the Jones Beach The

ater in Wantagh. N. Y. 
"Those two shov.."S were re
ally good- 2,500 each on 
the on-sale, which to me 
is a very healthy start with 
some discounted pri ce 
points," hesays. 

The setup oflast year's 
tour was hampered by the 

fact that Creed was in the studio finishing its 

2009 album "Full Circle" and timing was a bit 
o f a moving target. 

"We' re much better set up this t im e a round~ 
and we have a band very willing to do a whole 
lot of press and promotion to support the tour," 
Fermaglkh says, noting that Creed performed 
April 23 on "11,e Tonight Show With Jay L<>no. • 

"The next part of th is cam paign is more 
shows going on sale locally. but also continu
ing to attack it from a national perspective [de
livering! the m essage to the consumer of w hat 
we're doing a.nd how we're doing it," he says. 

Skillet will open for Creed on several shows, 
with other support acts to be announced. 

bi 
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HMV 
GROUP 

CEO 

SimonFo 
The head ~f he U.K.'s largest 
entertainme t retailer talks about 
CD pricing exclusives and 
movi/ o the live business. 

After Zawi, formerly Virgin Megastores, closed its remaining stores in 2009, HMV Group 
was the last muslc·retall giant standing In the United Kingdom. But HMV CEO Simon Fox says 
the company has long since expanded its ho rizons. 

"'We are no longer a music retailer/' he says. "We are an entertainment brand. However our 
customers choose to enjoy entertainment. we want to be a part of that." 

And indeed, Fox has worked to diversify HMV's operations since becoming CEO in Sepa 
tember 2006. He joined the company f rom Kesa Electricals. where as COO he was respona 
sible for running U.K. consum er electronics retailer Comet. 

During the past 18 months alone. HMV has acquired a 50% stake in digital services 
provider/download store 7digltal, partne red with Curzon Artificial Eye to develop cine mas 
inside HMV stores and paid £46 m illion ($70.7 million)loacquire MAMA Group, the venue/ 
festival owner and artist management company. HMV a nd MAMA had previously been part
ners in a jo int venture that operated 11 U.K. venues. 

HMV said its sales in the United Kingdom and Ireland rose 13.4% year on year d uring the 
10-wee k period e nding Jan. 2, desplte the general slump In de mand for physical entertain· 

ment product. But amid investor concerns about the prospects for brick-and-mortar enter
tainment stores. the company's share price has almost halved in the past year. 

In an interview with Billboard, Fox discusses HMV's foray into live entertainment - and 
why he's not worried about Best Buy's entry into the U.K. m arket. 

Now that you own MAMA, what 
are your plans ror that sector ol 
lht! business? 
Our plans are to accelerate its 
growth. \Ve want to open or acquire 
- more likely acquire-two to tliree 
new, midsi:tc venues ofl,000· to 
2,000-capacity each year. \Ve wan t 
to be adding a festival a year to our 
portfolio.And we've said that within 

three years, we want to get the busi
n<ss to £50 million j$76.8 million! 

of p rofit, w hich would be a near 
tripling ofits profitability. 

How has the live industry reacted 

to HMV moving Into the business? 
Ooes It see you as a threat? 

Well, i t's a cutthroat industry. I 
,vouldn't say that they welcome us 
with open arm s. \Ve've got some 
great venues, and we. obviously hope 
that the combination of HMV and 
MAMA makes us a stronger com
petitor than MAMA a lon<. It's a 
highl)'competitive industry, and it's 
getting more competitive. we·re up 
for that. and we're ready for that. 

Many people In the live lndu$try 
wou1d say lt1s a very diff~ront busi
ness from entertainment retail. 

And that's exactly why we haven't 
tried to do it ourselves. If wttried to 

set it up from scrat£h, we wouldn't 
have known where to start. 'fhe rea
son we bought MAMA and retained 

the talen ted team there is because 
they do know how to compete in 
tlJis industry. 

With your core retall b usiness, 
you're about to have a new com
petitor with the Apr11 30 U.K. 
launch of Best Buy. How big of 

a challenge Is Best Buy? 
We never underestimate the arrival 
ofa competitor. However, it's not. 
something that keeps me awake at 
night-there are other, far greater 
challenges. Their focus is p rima
rily consumer electronics, not soft• 
ware. It remains t.o be seen whether 
music and DVDs scll from out~of
town s tores. Ma:ny have tried it in 

the past, including myself when I 
was running Comet, a nd h istori
cally, that is not how the British 
consumer likes to purchase music 
and DVDs. They prefer the conven• 
ience of! town center stores 1. You 
are unlikely to go to an out-of-to"',n 
retail store to pu rchase a £9-99 
($15.34) CD. You may pick it u p 

while )' OU are buying your televi
s ion , but that's not where th< mass 

market is. 

Best Buy has been a leader In the 

United States in securing music 
retall exclusives, an area Tesco 
has also raccntly moved Into. Do 

you have any plans for exclusives 
at HMV? 

We don't s upport the idea ofre• 
tailer exclusives.. We believe that 

conten t should be available to cus
tomers across multiple channels, 
a nd exclusives tend to become a 
zero sum game in which ret.ailer 
A demands one. exclusive and 
therefore retailer B demands an• 
other and retailer C demands an
other. All }'OU a 1·e rea1ly doing is 
limiting the availability o f product 
on each occasion. 

If they become regularly avall· 
able at other outlets, won1 t you 
have to re-cons! dcr t hat? 
We would strongly discourage our 
suppliers from en tering into the ex
clusives game. We just don'I think 
it's right for th< custom<r. 

Do your recently announced 

plans to stock " entertain· 
ment-lnsplred" fashion Items 
In HMV stores mean less spac.e 
for m usic? 
There will be a s pace reallocation. 
W here we are sti ll locat ing the 
same CD in various places around 
the store-in an A-Z [rock/ pop sec• 
tion l, o ron a chart or ina genre sec
tion-what we a.re going to have to 

do is reduce rhe numberof[places 
we display( a CD. Wear< commit

ted to I stockin g a wide ran ge of 
music product!. but there may be 
some genres where we do have to 
reduce range because our store 
walls aren't flexible. 

Should labels be more aggres
sive about lowering p rices on 
physical product? 
The market gets more. and mort 
price-aggressive and price-sensi• 

tive every day, so Lh ere is sti11 
mo re that has to be done to ad
dress p r icing, particu larly on cat
alog. It's very hard to justify to a 
customer that i f a new release is 
anywhere between £7. 99 (SI 2. 27) 
and £9.99 ($15.34) why anything 
that isn·t a new release shou ld be 
any more expensi\re. 

The Music Managers Forum and 
the Entertainment Retailers 
Ass n . have. asked la b els to 
shorten the gap bet ween the 
release of new singles to radio 

and to retail. Are you losing sales 
because of that gap? 
No_ The labels have the ,•ery diffi

cult job o f making sure that they 
generate interest in the artist before 
tl1e big single or album launch. The 
labels are very skilled in doing that. 

and it's not appropriate for others 
from the outside to t<ll th<m how 
to do their job. 

How wlll working wllh 7dlgltal 
transform your digital business, 
which has proved problematic 
ln the past? 

It will certainly give us a bigger 
stake jofthe download mark<t], bu t 
is it big enough? No, not yet. iTunes 
is a great company and going head 
to head with them is not sensible. 

We need to look for our own points 
of difference-that m ig h t be 
bundli ng digital with tickets or 
bundling physical and digital
where we can compete in a differ
en t ia t.ed way. Compe tin g on 79 
pene< j$1.21) tracks and tTying to 

be a few pence cheaper is not going 
to make us rich. 

There's bean speculation recently 
about your share price leaving 
you open to pr·Jvate e quity bids. 
Why hasn't t he group 's perform
ance had an impact on that area? 
We're a tough business for in• 
vestors to get their heads around. 
In m y opinion we're undervalued, 

but there are people who will take 
views about H MV tha t our busi
ness is fu ndam entally doomed. 
But those people are not looking 
at how we're diversifying into live. 
they're not looking at how we're 
moving into digital and they're not 
seeing the fact that we're introduc
ing new' products. 

We need to look for our own points of differen ce-that migh 
be bundling digital with tick ets or bundling physical and 

digital-wh ere we can compete in a differentia ted way. 
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'Glee' Has Been On Your TV, 
Performed At The White House 
And Visited Oprah. Now It's 
Coming To A Stage Near You 
BY ANN DON.ll.HUE 
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IT'S SIX HOURS into the taping of the "Glee" season finale and the audience at the 
Saban Theater in Beverly Hills, Calif.-made up of Facebook and Twitter fans of the show, 

some of whom have flown in from across the country just for the taping-is getting restless. 
Fueled by just Dixie cups of water and fruit, blood sugar is lagging and patience with the 

overhead balloon lights being tweaked by a millimeter yet again is wearing thin. • Actress 
Jane Lynch, who plays the obstreperous cheerleader coach/drill sergeant Sue Sylvester, 

comes to the balcony to answer some questions and keep the crowd engaged-or at least 
awake. One fan asks her what has been her favorite bitchtacular "Sue line" from the script. 

_·, . _ • "Actually, my favorite line hasn't aired yet," Lynch says, "but it's one she says 
to Kurt, the gay kid. 'Loving musical theater doesn't make you gay

it makes you awful.' " • Au contraire, Sue. 
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Start ing May 15, the entire cast. of 
"Glee'-from Broadway ve t Le a 
Mic he le , who p lays lead ingenue 

Rachel Berry. to dancer Harry Shum 
Jr., dubbed the "oth"r Asian• in the 
show's sna rk-a-minute vernacular
will embark on a four-city, 13-stop 
tour. (t represents a turning point for 

the show; in less than a year on the 
air, it's moved beyond the Twitter-fu
eled zeitgeist to achieve a rare show
biz trifecta, generating substantial 
income across three platforms: TV, 

recording sales and touring. 
Still it> its first season. the pro

gram has sucked in young fans wi th 
its inventive mixofmusical-thealer 
brio, pop-char t sav\'y and outsider 
empathy-in a n episode that 
Nielsen says was watched by 13.5 
million viewers, Michele's lead per• 
formance of Madonna's #Like a 
Prayer" sold 87 .000 d igital dow11-
loads, according to Nielsen Sound
Scan; in addition, the stand-alone 
"Po,\·er of Madonna" soundtrack 
from the episode debuted at No. 1 
on the Billboard 200 with 98,000 
copies. The show's firs t soundtrack 
sold 799,000, the second 594,000 
and the best-selling digital track to 
date, the cast's version of Journey's 
"Don't Stop Belie,fo': a show-stop
per from epi sode on e , has so ld 
730,000 downloads. 

"'I remember I ta lked to [exec

u tive producer) Dante Di Lore to 
and (co-crea to r ! Ryan Murphy 
a nd s a id, ' If a ll works well, we 
sh ould see records in the top 10 
and we should sell albums. And 
if all that works, we should do a 
tour,' • says Geoff Bywater, h ead 
of th e music department at 20th 
Century Fox Television. 

TOUR DE FARCE 
The"Glee Live! In Concert!" tour will 
trave·I for l:\vo weeks and hit Phoenix, 
Los Angeles. Chicago and New York. 
Ticket prices range from $35 to $94, 
depending on the market. All five of 
the New York shows at Rad io Ci ty 
Music Hall have sold out, Bywater 
says, a11d the fourth and final Los An
geles concert sold out in 30 seconds 
after sales went li\;e. ("I've never even 
been to Radio City Music Hall be
fore," says actor Kevin McHale. who 

plays the parapalegic Artie.) 
Beyond the standard admission 

ticket. Front Line's I Love All Access 
is offering a VIP package to fans that 
includes priority seating, a gift bag 
with exclusive merch and a preshow 
party for $295. So far, the packages 
have sold out for nine of the 1 3 
shows. Fox teamed with FEA to sell 
merch. and the show's albums and 
DVDs also will be available at the con
cert \'CDUtS. 

Adam Anders. who produces the 
songs featured on "Glee• as well as 
the soundtracks, arranged the tracks 
that wi ll be performed dUTing the 
tour. T here are 17 songs curre.ntly 
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being considered for inclusion in 

the stage show. The 90-minu te con
cert will mix big cast numbers from 
the TV show with solos from vari
ous cast mem bers-and Anders 
says there is the possibi lity that 
some of the cast will switch off and 
sing songs originally performed by 
a d ifferen t cast member during the 
show. The announced set list ln
d udes "Don ' t Sto p Believin',"' Van 
llalen's "Jump." "Don' t Rain on My 
Parade" and Ne il Diamond's 
"'Sweet Caroline." 

"It's really a concert-it's not a 
stage production of the show," BY""''a
ler says, although there will be video 
footage to complement the perform
ances. "We think the a udience is 
coming to hear songs.• 

There a.re several stage veterans 
in the cas t; Mich ele and Jenn a 
Ushkowitz, who plays Tina, grew up 
playing child roles on Broadway and 
appeared in the Tony Award-wit>ning 
musical "Spring Awakening" just 
prior to "Glee: While the rigors of 
touring ma)' be new to most of the 

cast, Anders experienced firsthand 
what it's like to go from "the vacu,,m• 
of recording the music in the studio 
to seeing the im pact the songs have 
when performed live. 

Filled with 'Glee' (from left): The cast performs 'Express Yourself' on the April 20 Madonna-themed episode; 
'Glee' at the White House Easter Egg Roll April S; DIANNA AGRON, who plays Quinn Fabray on the show, signs 
autographs March 13 in Beverly Hills, Ca lit.; albums 'The Power ot Madonna: 'Glee: Season One: The Music 
Volume 1' and 'Volume 2.' 

MI was in the crowd at ·Oprah' and 

I thought I was at a Jonas Brothers 
concert," Anders says. "There was 
just so much screaming-and they 
werealladults. l twaspandemonium. 
I can only imagine what it's going to 
be like when kids are there." 

Plans are already in the ,vo rks for 
another, longer "Glee· tour to fol
low the et>d of the show's second 
season in 2011; BywateT says they've 
been offered dates in arenas. "'One 
of the prom oters called me and said, 

' Geoff, you have the hottest ticket in 
the country,'" he says. "l t"s good lo 
hear that., but we have to make sure 
wedclive.r." 

FROM SMALL SCREEN TO 
CENTER STAGE 
TV shows have spaw11ed tours before. 
The "Hannah Montana" tour grossed 
more than $54 million in 2007. ac
cording to Billboard Boxscore, and 
created a ticket-scrounging frenzy 
among parents and tweens: Ameri
can Idols Live!, featuring theshow's 
top 10 finalists, has been an a nnual 
summer trek since 2002. The 2009 
edition featuring "Ido l" winner Kris 

COVERIIEY 
Who's who in our cover collage, including 
the "Glee" cast and the original artists (and 
songs) they've covered. 

1) LADY GAGA, "Poker Face" and "Bad Romance"; 2) The 

Rolling Stones' MICK JAGGER, " You Can't Always Get What 
You Want"; 3) JAZMINE SULLIVAN, "Bust Your W indows"; 4) 
Bon Jovi's JON BON JOVI, "It's My Life"; 5) IDINA MENZEL, 
" Defying Gravity" from " W icked"; 6) Queen's FREDDIE 
MERCURY, "Somebody to Love" and "Bohemian Rhapsody"; 

7) BILLY IDOL, "Dancing With Myself"; 8) Van Halen's DAVID 
LEE ROTH, "Jump"; 9) The Police's STING, "Don' t Stand So 

Close to Me"; 10) RYAN MURPHY, "Glee" co-cr eator; 11) PAUL 

Allen and rttn n e:r-up Adam Lam
bert as headliners grossed $30.1 
million from 52 sh ows that had 
485,324 attendees. 

But the success of '"'Glee'" stands 
apart be<:ause it was adapted to the 
stage so qu ickly and its TV rollout 
was so unconventional. The show's 
fi rst season was split into three parts: 
a sneak peek after the finaleof"Amer· 
ican Idol: which aired in May 2009, 
followed by the first 12 episodes from 
September until December 2009. 
The show then went on a four-month 
hiatus, picking back up with cl1e final 
nine episodes April 13. Thanks in 
part to another "'American Idol" lead-

in, the show earned its highest rat
ings ever with an average viewership 

ofl3.6 million d,uing the boll!. 
The stutter-start programming 

strategy was an audacious one that 
could have backfired, but it was sup
ported by an o mnipresent marketing 
campaign that kept "Glee" in the spot
light even when the show wasn't on 
tl1e air. In addition to am1ouncing a 
MyS pace-based open casting call in 
Fcbn1ary for three new characters. 
the cast sang at the W hite House 
Easter Egg Roll and appeared on "The 
Oprah Win frey S how" before the 
April debut. 

The ra tings peak for the s how's 

ANKA. " (You're) Having My Baby"; 12) Journey's STEVE PERRY. " Don' t Stop Believln' ," " Lovin'. Touchln', Squeezin' "and " Faithfully"; 

13) BARBRA STREISAND, "Don't Rain on My Parade" from " Funny Girl"; 14)CHRISTINA AGUILERA, "What a Girl Wants" and "Beautiful"; 
15) KANYE WEST, "Gold Digger"; 16) LIZA MINNELLI, "Maybe This Time" and "Cabaret" from "Cabaret"; 17) RIHANNA, "Take a Bow"; 

18) LILY ALLEN, "Smile"; 19) JAYMA MAYS (Emma Pillsbury); 20) CHRIS COLFER (Kurt Hummel); 21) MARK SALLING ( Noah " Puck" 
Puckerman); 22) NAVA RIVERA (Santana Lopez); 23) AMBER RILEY ( Mercedes Jones); 24) DIANNA AGRON (Quinn Fabray); 25) 
JONATHAN GROFF (Jesse St. James); 26) NEIL DIAMOND, "Sweet Caroline" and "Hello Again''; 27) JENNA USHKOWITZ (Tina 
Cohen-Chang); 28) MATTHEW MORRISON (Will Schuester); 29) MADONNA, "Papa Don't Preach," "Ray of Light,'' "Express Yourself," 

" Borderline,'' "Open Your Heart,'' "Vogue," " Like a Virgin,'' "4 Minutes," "What It Feels Like for a Girl" and "Like a Prayer"; 30) LEA 
MICHELE (Rachel Berry); 31) JANE LYNCH (Sue Sylvester); 32) CORY MONTEITH (Finn Hudson); 33) K.ELLY CLARKSON, " My Life 
Would Suck Without You"; 34) BEYONCE, " Single Ladies (Put a Ring on It),'' " Halo,'' "Bootylicious" and "Crazy in Love"; 35) KEVIN 
McHALE (Artie Abrams) 
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spring return proved that Fox's mar• 
keting machine is indisputably im
pressive. It also proved that "Glee• 
fans-who dub themselves "Gleeks" 
and maybe should step back from the 
submit button on You'I11be every now 
and the n- were eager to see the 
show's cast in person. 

.. We even saw it in the in•stores we 
did in the beginning of the project,· 
Bywater says. "\Ve did a Hot 'lbpic 
tour r igh t after the pilot , and there 
were 3-, 4-, S00 people. Wit hi 11 the 
passing of just a couple of months, 
we were talking 1,500 people outside 
the Borders in New York. lthappened 
really. really fast.• 

GLEEKOUT 
The TV show's marketing strategy, 
put simply, is to be omnipresent:'lhe 
tour will ntn concurrently ,..,·ith the 
final episodes of the firs t season and 
lead into the releaseofthe third sound• 
t rack from the show- all while the 
"Power of Madonna• episode will con
tioue to be rerun on Fox and on Hu1u. 

The Madonna episode was the 
first time the music on the show 
was turned over in its entirety to one 
performer-and in the beginning, 
getting the artist onboard was a bit 
of a ch allenge. 

"Her camp did say 'no' originally, 
but we had gone in cold with little 

AS HEARD ON TV 
While "Glee: Season One: The Music Volume 1" and 

"Volume 2" were both among the top-selling 
soundtracks of 2009 (642,000 and 429,000 copies, 
respectively, during that year), they still have a ways 
to go to catch the five most popular TV soundtracks 

since the Nielsen SoundScan era began in 1991. 

4,900,000 

"High School 
k11sical" 

\\'all ~Sile\' 

~ 

"Hanllih 
Montana" 
Walt~soev 
~ 

;'High lcliool 
MlilsiulZ" 
Walt Disney 

1007 

"H1nnah Montan. U 
Mtet Niley Cyrus• 

lf<lliy,1•0011/Walt ~111"1 

1007 

"A Charlie Brown 
Chrislmis" 

FantasyKonrord 

1961 

t ~t ~ 1 
explanation as to what 'Glee' and 
(Murph y's! master episode plan 
was,"' the show's music s upervisor 
PJ Bloom says. "Once we laid the 
groundwork, Rya n closed the deal 
with an amazing appea l in letter 
form to Madonna, not just as the 
creator and driving force behind the 
show but as a lifelong fan." 

Sony Music Label Group chair• 
man Rob Stringer says "'Ibe Power 
of Madonna· was something of a 
risky a lbum release, since it was 
based on the songs contained in just 
a single episode. "It's kind of weird, .. 
he says. "It's a different marketing 
angle, but the episode is so bloody 
good.• Stringer sai•s he wan ts to 
see the longer•term response to 
"The Power of Madonna• before 
any decisions are made about doing 
another artist-themed release from 
the show. 

Stringer says the third volume of 
the "'Glee" soundtrack wi1l proba
bly be released in late May, and an
other con1 pilation from the show is 
expected la te r th is year. (So far, 
Matthew Morrison is lhe sole cast 
member with an individual record 

deal; his debut will be released on 
Mercury this fall.) 

To date, the weekly roll out of dig
i tal singles the day before the sho1v 
airs hasn ' t cannibalized the appeal 
ofbuying the physical soundtracks. 
"A lot of people are buying the phys
ical and the digital, wbich is the clas· 
sic kind of fan fen'or." Stringer says. 

On the pub lis h ing side, the 
placement deals fo_r songs in the 
show arc negotiated s eparate ly 
from those for the soundtrack, 
Bloom says, but it's inevitable that 
the t\1,,·o a.re related. 

wsoundtrac.k appea rances are cer• 
tainly part of the conversation dur• 

..,.lwm• 

ing the show clearance process con· 
sidering how extraordinary our sales 
al'e and how lucrative that stream is, 
but those negotiations are not tied to 
synch deals." Bloom says. 

Al this point, a live cast CD or 
DVD of the tour isn't plaMed, al• 
t hough Anders anticipates tha t 
footage from the trek will likely be 
an extra o n the next com pilation 
DV D of"Glee" episodes. 

And despite its take on the quin
tessential American p rocess of high 
school. "G lee· is starting to take off 
v.rith viewers and music buyers over
seas. Internationally, "Glee" all's in 
a number of English-speaking 
coun tries, including the United 
Kingdorn-wherc it returned in 
April with its highest ratings so far 
ofl.6 million and has scored seven 
top 40 bits on the Ofiicia l Charts 
Co.'s singles chart si nce January
Australia, Canada and New Zealand. 
Stringer says the show is in theea.rly 
process of being dubbed for con ti• 
11e 11taJ Europe. 

"About a decade ago, our com • 
pany shifted from being a network 
production company to what we 
consider a global content.company." 
20th Century Fox Television co
chairman Dana Walden says. "'The 
whole thrust of that was for the ,n,. 
dio to become brand managers. 
'Glee' is t.he natura l extension o f 
brand development. It's been a phe
nomenal experience." 

Digitally, according to year-end 
data released by Hulu, "Glee" was 
the eighth most popular show to 
be streamed on the service in 2009, 
and th e fourth mos t popu lar 
search term. In April, iPhone app 
developer Smule- thc company 
behind the •r Am T•Pain" app-re• 
leased a "Glee" app in conjunction 

with Fox Digital Entertainment 
th.at uses pitch-correction technol
ogy to allow even t he most tone
deaf 10 warble along with songs 
from the show. 

LEGENDS OF THE FALL 
"G lee" was picked up for a second sea
son in January-months before the 
traditional fall lineup reveal in May
and begins airing in September. 

As it did dming the hiatus between 
the 6rstand second halves of the first 
season, ~clee'" will remain in Lhe 
spotlight. TI1e auditions for the new 
second-season characters taki ng 
place on News Gorp. sibling .l.1ySpacc 
will be hmied into a reality show that 
will debut on Fox in the lead-up to 
the fall return of"Glee. • 

Moreover, duri ng th e h iatus, 
"Glee· m arketing will continue on• 
line- some in official forums like 
MySpace and promotional video 
teasers from Fox, some not. A large 
part of the show's digi tal footprint 
comes from outlets that aren't nec
essar ily approved by Fox, namel)' 
l\vitter. Most of the cast is very ac
tive on the service, with Cory Mon
teith- who p lays soft-hearted jock 
Finn Hudson-offering details of 
how to win tickets to the .. Glee" 
Lo u r to Amber Riley (Mercedes 
Jones) asking for ad,~ce on what to 
wear to red carpet events to all t he 
actors describing their heart pal• 
p itation.s before performing at the 
White House. 

Speaking of nerves- back at the 
Saban, rival glee club Vocal Adren• 
aline !spoiler alerts!) has done a 
frenzied performance-literally, a 
dancer fell and conked her head 
d uring one run•through-of 
Queen's "Bohemia n Rhapsody" for 
regionals. Under such heady com
petition . v.rill the "Glee" characters 
get a fairytale ending during the sea
son finale by taking home first place? 
\Ve'll lea,·e that as a cliffhanger-but 
in true "Glee" style, the show does 
come full c ircle: The team from 
McKinley High goes in it to win it. 

with a medley from Journey. 
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mils he lies when he pretends to be over her. 

e MARC ANTHONY RETURNS 
WITH AN ALBUM OF HIT LATIN 
BALLADS FROM HIS YOUTH 

"Marc has the acting capacity to do these songs," Reyes says, 
noting that the many long introductions that characterize tlie tracks 
on the album were defined by the needs of Anthony's live shmv. 

"You have four m inu tes to tell a story, and if you're going to a 
happy song from a salsa, the introduction has to set the tone for 
the ~-tory, and you have four m inutes to do that," Anthon y says. 

"I've always pushed the envelope as far as the intro is concerned.· BY LEILA COBO 

overs 
Anthony premiered his single for national and in ternational 

TV April 29 during the Billboard Latin Music Awards, where he 
received Billboard's Spirit oft lope Award for his altruistic work. 
The awards show followed an extensive week of promotion that 

included an in-deptl1 Q&A during the Billboard Latin Music Con
ference. It will be followed by appearances on mainstream TV, 
including "American Idol" in May, "Lopez Tonight," "Today" and 
"'!he Ellen DeGeneres Show.• Anthony will also be honored along
side wife Jennifer Lopez with the Ruby Dee and Ossie Davis Arts 

and Humanitarian Award June 14 at New York's Apollo Theater. Marc Anthony remembers the parties at his house in tlie Bronx. 
It was the late '70s and there he was, a little m ite of a thing. 

maybe Sor 6, part of the evening's revelry while his dad sat in a 
corner, surrounded by friends, some pla)'ing maracas, others 
simply grabbing whate,•er kitchen pot was handy to bang on. 

Guitar in hand. his father sang the big. dramatic ballads that 
were the rage at the time- songsonost and forbidden love. And 

they made a mark on his son. 
"This is like my parents' set list," Anthony says today. "This is 

what they would sing. All through my youth, it's just a constant." 
More than 30 years la te r, Anthony, a superstar in two lan

guages who has sold more than 11 million albums worldwide 
(including his 1999 self-tit.led English-langu age set, which 
moved 3.4 million copies in the United States, according to 
Nielsen SoundScan), has reverted to the songbook of his youth 
to inspire his new album, "lconos: set for release worldwide 
May 25 on Sony. 

T he album features music perform ed by icon s of Latin son g 
who h it their pr ime in the '70s and early '80s, including 
Spaniard Jose Luis Perales, whose 1982 song "Y Como Es El" 
is the album' s lead single. The track is No. 38 on Billboard's 
Hot Latin Songs chart this week, after entering the chart at No. 
46 the week be fore. 

• tcon os" also includes music popularized by Brazil's Rober to 
Carlos ("Amada Amante") and Mexico's Jose Josf ("El Triste" 
and "Almohada") and Jua n Gabriel. For a generation of Span
ish s peakers, from Spain to Argentina, the songs-whether 
they were favorites o r not- will strike a nostalgic chord. ~ any 
of these tracks were the continental hits of the day, penned at 
a t ime when Latin son~vriters were as celebrated as the in ter
preters and when songs were worked for tJ1e international Latin 
market. Even those singles that came late r-like Gabriel's 
"'Abr3zame Muy Fuerte" from 2000-evoke another time; one 
of sweeping ballads with strong melodies whose universal 
th em es crossed boundaries of origin. 

T he album's release will coincide with a documentary fea
turing Anthony with the o riginal interpreters of the songs, talk
ing about the stories behind the music. At press time, details 
weren't available of when the documentary would be finished 
or where it would air. 

However, An thony says, he firs t. reached o ut to Perales, who 

had already sentAntl1ony a note congratulating him on his new 
take on Perales' hit. 

"You wantthern to think you did their baby justice," Anthony 
says. "We'll be talking candidly about music and this song, al
most like a chronicle to document what this song meant to him ... 

As for Anthony, an artist who wears his heart on h is sleeve, 
the repertoire, in a way, de fines him . 

"I defmitely have a sensitivity to ballads and songs like this,· 
says Anthony, who first began to sing tropical music on the con
dition that he be allowed to record Gabriel's "Has ta Que Te Conoci.' 

"'I guess that's how I was wired.ever since l was a toddler. My 
dad would perfor m these songs. fa,en when I was sleep ing I 
would hear them in the background. I felt safe witl1 them.• 

Anthony describes his father as an "up-and-coming s inger, a 

troubadour," who would take his son wlth him to shows at so
cial clubs and invite Anthony to sing onstage. 

"I was part of the show. I would be 4 years old trying to con
vince everybody that this woman had broken my heart But, I 

would mimic my dad and where the songs would take him.· 
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Anthony's connection to this type ofrepertoireextends beyond 
"Hasta Que Te Conoci'; mostofhis salsa hits, for example. were 
originally presented as ballads before being set toa tropical rhythm. 

But "lconos• is also a departure because-not counting the 
2007 soundtrack to the film "El Cantante," which featured the 
music of Hector La voe- this is h is first album of covers, and re• 
ally, his firs t concept album. 

It also arri\•es at a time when Anthony is working with Clive 
Davis on an English-language album, for which he's already 
recorded one track alongside Mary J. Blige. Although Antl10ny 
wouldn't disclose the track's title, he hinted it could be a cover, 
calling it "one of my favorite songs of all time." 

But while Anthony has been working on his English-language 
set for approximately a year. he says he's been plotting" lconos" 
for five years n ow, even before "El Cantante: 

f n the process, he went through ·'a slew• of songs, but finally 
settled on the cur rent track list because it made the most impact 
o n him- '·There was a certain warmth" whenever he would hear 

the material, he says. 
A visceral performer and recording artist who needs to feel in 

the mood in order to record, it took Anthony a long time to make 
his way into the studiooDongtime producer Julio Reyes in Miami 
to record earlier this year. Som e tracks, like "Amada Amante," 
were done in a single take, with min ute corrections made later. 

But prior to Anthony's arrival in the s tudio, the classically 

trained Reyes had held a back-and-forth with the singer on the 
arrangements for the songs, mixing period instruments like the 
Hammond organ with rock: guitars and electro nic loops. 

"Marc is very sure ofhimself and knows what he wants,• Reyes 
says." I know what he likes, and there's always been a good ilia• 
logue where r som etimes bring more esoteric elements and he 
grounds me." With this repertoire, he explains, the objective was 
to "pay a tasteful homage.• 

Even the two new tracks on the album, which Anthony co
wrote with Reyes and Juan Pablo Vega, have that mix of classic 
emotion and contemporary edge that defines the rest of the set. 

"A Quien Qttiero Mentirle" (Who Do I Want to Lie 'Jo), for exam
ple, tells the story of a man who nms into his old lover and ad• 

Indeed, as inuch as he is a Latinartist, Anthon y is also a main

stream talent, more so than any other Latin crossover artist He 
was born and raised in New York. and before his foray into salsa, 
h e was recording dance music . Perhaps because he's so intrinsi• 

cally based in two cultures, Anthony doesn't plan or calculate his 
shifts bctwcen languages. He's even vague about the release date 

for the English album currently under way. 
"I'm always tliat guy." he says. "I take my time." And then, in 

the next breath, he quickly adds: "What could possibly happen 
is, I'm dying, dying to do a salsa album . I'm looking to pull the 
trigger on thal • 

Although Anthony's curren t album and repertoire will m ost 

certainly appeal to a 40-plus audience who will remember the 
songs, that audience, at least initially. is not the focus of the pro
motion, Sony Latin U.S. president Ruben Leyva says. 

"Obviously it's going to speak to that audience," Leyva says. 
"But many Marc Anthon y fans will hear it for the first time as 

Marc Anthony songs. A whole other generation will be hearing 
the songs for the firs t time." 

Still, Le)>'a says, TV is the right path to reach the older con
s umer, and the aforementioned documentary will target that 
demo. Leyva doesn't discount tlie possibility of doing a traditional 
TV spot campaign , but there aren't any immediate plans for one. 

In the meantime, Anthony has been working o n a different 

kind ofTV project. He recently finished filming an episode of 
"l IawthoRNe," tl1e 'fN'f series starring Jada Pinkett Smith. In 
it, Anthony will play Nick Ren ata, a police officer from Rich
mond, Va., who meets lead character Christina Hawthorne while 

in\·estigating a child abduction. The episode is slated to air in 

August, and it's possible Anthony will return in the new season. 
Nothing could seem fu rther removed from" lconos• and all 

it evokes. But Anthony says he'll be reminded soon enou gh , 
when he\risits his father in Miami and plays the music for h im 

for the first time. 
'"'No, I'm not on p in s an d needles," he says of the prospect. 

"Regardless of what he says- 1 'll be able to tell. I know him. And 
he'll close his eyes and listen. He'll get i t. He'll be proud." •· · · 

His marriage to Jennifer Lopez: "Our 
relationship is fertile ground for what 
we do. Always. Always. She has 
everything to do with my process. I 

have everyt hing to do with her 
process, and we have come to trust 
each other. We are 7,000%clearthat 
I have her best interest in mind and 

vice versa. I recorded the songs [for 
"'lconos"] In like two-and•a-halfdays, 
and she was there. She was the one 

who pushed me to go to the studio." 

His partial ownership of the Miami 

Dolphins: "The opportunity to own 
an N FL team is probably one of the 
rarest occasions in all sports. I sat 
with [Miam i Dolphins majority 
owner] Steve Ross, who is one of the 

smartest men I've ever met. He had 
just bought the team and I saw his vi• 

sion for it. And it wasn't just the team. 
It was t he stadium, the land around 
it. We're looking to revamp the w hole 
experience [of the game]. We're 

building a huge lounge, like a club at· 

mosphere with food, music. We're re• 
vamping all the music that's played 
in the stadium, the sound system and 

the v ideo content." 

His role as the evil dad in the 2004 

film " Man on Fire,U starring Denzel 
Washington: "Originally, the mother 
was the bad one. When I filmed, she 
pressured me to [arrange for their 
daughter to be kidnapped for insur

ance money] and she was s leeping 
with the lawyer and she was a mess. 

And I was in the m iddle. And they cut 
it that way and [In test screenings] 
people hated it because she looked 
terrible. And so they said, ' Let's take 
out the parts where she's evll.' They 

recut the movie to justify my suicide 
at the end." -LC 
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Sharp-dressed man: MARC ANTHONY 
performs Oct. 24, 2009, at Miami's 

American Airlines Arena. 
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ONCE THE EPITOME OF THE ROLLING STONES' DRUGGY DEBAUCHERY, 
'EXILE ON MAIN STREET' IS NOW THE STANDARD-BEARER 

FOR THE BAND'S 21ST-CENTURY REISSUE PROGRAM 

"EXILE ON MAIN STREET" should have been a disaster. 
Recorded in 1971 and early 1972 in a variety of location.s

most notoriou.slyt.he swehering makeshift basement studio in 
Keith Richards' villa in the south off ranee-the two-album set 
coincided with one of the mos-tdebauched periods in the Rolling 
Stones' uniquely hedonistic history. 

A se-emingly never~ending procession ofhangers~on, drug 
dealers, girlfriends and traveling musicians passed through 
the studio doors, as Richards and his then-girlfriend Anita Pal
lenherg descended into dnig dependency. On top of that, the 
band had been forced to take up tax-exile status and were beset 
by litigation with former manager Allen Klein. while Mick Jag
ger was preoccupied with his then.wife Bianca's pregnancy, 
forcing the fro11tm.an to be fTcqucntly absent from the sessions. 

From s uch chaos, howe,.,·er, emerged an enduring classic, as 
the albllm's heady swamp of classic rock'n'roll. Motown-influ
enced so,tl, raw country and ragged R& B somehow formed a 
beguiling, intoxicating whole. On " Exile," the Stones-Jagger, 
Richards, Charlie Watts, Bill Wyman and 'vtick Taylor- created 
some of their best songs. including "Rocks Off; "Shine a Light" 
and the evergreen "'Jumbling Dice. " For once. the music actu
ally matched the mytl1. 

Small wonder then that, almost 38 years s ince its June 1972 
release, "Exile" should be the album to launch the Stones' latest 
series of catalog reissues for its new major-label home, Univer
sal Music Group, even if Richards himself can't quite believe it. 

" Here I am trying to sell ' Exile on Main Street' again," he 
says with a chuckle, although Mike Davis, GM/executive VP of 
UM G's catalog dh·ision Universal Mus ic Enterprises. says the 
album was an obviou...<;: place to start the ambitious catalog plans. 

"'Every artist has those few c.areer-defining pieces of arl and 
'Exile' has always been a Rolling Stones gem." Davis says.adding 
that the album was "eamiarked from dayot1e as the first proj, 
ect to do something super-extraordinary on• once the band had 
signed the July 2008 deal that shifted its post-1971 catalog from 
its long-tern, label partner EMI. 

"You could feel the band expanding what they do, and maybe 
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thars tlie charm of this record," Richards says of the album 
today. "It's very honest; there's no flimflam. It's a bunch of guys 
saying, 'We're more than just pop stars.' " 

At the time. the record's anibition prompted mixed re:\'iews
Rolling Stone c.a.lled it "'the Stones at their most dense and im• 

penetrable,• al though Robert Christgau hailed it as a "fagged-out 
masterpiece." But "Exile"' has been a consistent seller ever since 
itdebuted at No. l on both sides of the Atlantic, spawnit1g two 
U.S. h it singles on the Billboard Hot 100: "Tumbling Dice• (No. 
7) and the Richards-sung "Happy" (No. 22). 

Total U.S. album sales foI "Exile" during the Nielsen Sound
Scan era (1991 to the present) stand at 825,000, making it the 
band's fourth-best-selling pre-1991 studio set after "Sticky Fin
gerS" (1.26 m illion), "Sonte Girls" (1.25 m illion) and " Let It 
Bleed" (1.1 million). It has sold 3,000 copies so far this year, 
making it the group's thiid-best-selllng studio setof2010after 
"Let It Bleed" (6,000) and "Beggars Banquet" (4,000). 

The Stones' total album sales in the United States since 1991 
s tand at 25.7 million, according to Sound Scan, making the band 
the No. 36 best-selling albums act of the SoundSca.n er•. The 
Stones have sold 114,000 albums to date this year, with 4-00,000 
sold in 2009 and 584,000 in 2008 (when the release of the "Shine 
a Light" soundtrack boosted sales to the tune of 132,000), ac
cording to SoundScan. 

Despite these healthy nu mbers, Jagger and company could 
be forgiven for casting an envious eye toward their old rivals 
the Beatles. whose lavish re·mastered reissue program last year 
prompted their album sales to soar from 1.4 million in 2008 to 
3.3 million in 2009, according to SoundScan. 

While Beatles-level sales remain a one-off, the Sto nes' out• 
put is certainly a catalog ri p,e for reinvigoration, and the" Exile.., 
reissue-which drops internationally May 17 and one day later 
in the United States o n Rol1ing Stones Records/Universal
comes in a variety of physical and digital editions in a bid to 
boost sales in this increasingly non-CD-orientated era. 

There's a standard remastered 18-track CD. a double-vinyl edi
tio·n and two deluxe issues- a double-CD edition set to retail for 

around S 17-$ 20 and a super deluxe boxed set containing two CDs, 
a DVD, two vinyl discs and al>ook, which will retail for$125-$150. 
In the United Kingdom, iTunes will release a d.igital version of 
the deluxe "Exile" package, featurirl{l exclusive video c011tent. 

But the big selling po int, in contrast to previous reissues o f 
Stones albums, is the deluxe editions' addition of IO previously 
unheard tracks, o riginally recorded during the era and un• 
earthed specially for the rerelease. For Stones fans the new ma
te.rial- most ofit has ne11er c,·cn surfaced on unofficial bootlegs 
- is likely to he a strong enticement to re\'lsit the album. 

"For people who just dig the Stones and aren't fanatics. I 
hope they like listening to it." longtime Stones producer Don 
Was says. "And to the hardcore fans, I hope their eyes bug out 
when they hear these." 

\Vas worked alongside tJ1e band in trawling its considerable 
archive for unreleased material and produced the l O tracks with 
theGlinimerTwinsfrom the original recordings made by Jimmy 
Yiiller. Of the new material. O-.·o tunes, .. LO\'ing Cup" and .,Soul 
SUivivor, .. are alternate takes of"C.xile" originals, while several 
other songs are brand•t1C\V updates of ptc\!iously unreleased 
studio recordings. 

The slow-bttming piano-led ballad" Following the Ri,•er, • for 
example, ,1,,·asan instrumental backing track languishing in the 
Stones· vault, but now features an entirely new lyric and vocal 
performance from Jagger. Richards has also added fresh gui
tar parts to tl1e psychedelia-flavored "So Divine (Aladdin Story),• 
while seve:ra.1 other tracks foatu.rc newly recorded inserts and 
vocal add itions from the Stones frontman. 

Even the band is surprised al some of the unearthed gems. 
"I hadn't really realized how much was left over until I started 
going into this project.," Richards says. "I automatically assumed 
that anything good [and unused] that we'd done on ' Exik' wot~d 
roll over to . . . what was the next one, 'Goat's Head Sou p?' " 

"I knew there was loads of stufflying around," Jagger says. 
"But I didn't know what time period it came from. r wanted to 
be faithful to the time period- I didn't want to take things out 
of context. so {J've tried) to pick things that were recorded in 
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that time frame. Some of them are ofinterest and fim. but some 
of them are really good, so I hope people like them.•· 

The "faile" global campaign kicked off April 16 with the world 
premiereof"Plundered My Soul" on U.K. AC station Bl!C Radio 
2. Reminiscentof"Exile' original "All Down the Linc.• theso,tl
ful rock track- where Jagger passionately declares, "I thought 
you wanted my loving, but it's my heartthat you stok'- "Plun
dered" was serviced to all formats, with triple A, modern rock 
and classic rock outlets quick to adopt the catchy rock track, ac
cording to Davis. A 7-inth single of .. Plundert<l" was also one 
of the most popular sellers on Record Store Day (April 17). 

Tiiere aren't any live plans for the band in 2010. But other
wise Universal is treating the album like a new release rather 
than a catalog reissue, with what Davis calls a "front-line release 
strategy that crosses radio, TV. online, mobile. reta.il and merch." 

Key to the initiafo,e will be a weeklong Stones celebration on 
NBC's • Late Night With Jimmy Fallon• beginning May 10 that 
will feature a n um ber of high-profile acts performing songs 
from "Exile,' including Keith Urban (May I l), Sheryl Crow(May 
12) and Phish (May 13). The week culminates with Nl!C's .vtay 
14 U.S. premiere of Stephen IGjak's docwnentaryfilm "Stones 
in Exile." mixing .. Exile"-era footage \vith current band mem• 
bcr interviews. In the United Kingdom, ''Ston(!S in Exile" 'h'lll 
premiere on BBC 2,althoughan exactairdateis to be announced. 

Universal is. also ensuring that the new tracks get as w ide an 
audience as possible. "So Divine (Aladdin Story)"will make ils 
global debut as a synch in the May 2 broadcast of CBS' "Cold 
Case" seventh-season finale, while hot on the heels of"Plun
dered." "Following the River' will be serviced to U.S. and in
ternational. radio up to two weeks ahead of the album's bow. Its 
accompanying video-newly edited from archive footage-will 
premiere on the band's relaunched website (rollingstones.com) 
around the same time. 

Orla l,ee, l,ondon-based GM of Polydor U.K., says the cam 
pajgn will feature a ·two-tiered approach" aimed al attracting 
a "young, new audience" outside the existing fan base. This 
includes an increased on line presence, with the Stones' re
cently launched Facebook page al ready attracting more than 
813,000 fans. 

Despite the absence of a tour, merchandisjng constitutes a 
major part of the "E~ilc" cainpaign1 with Univcrsal's rncrcharrn 
Bravado producing more than 100 new product lines to coin
cide with the album's launch. These range from button badges 
to a variety oflimite<l•edition boxed sets in addition to the stan• 
<lard deluxe issues. 'lbe top-priced set, which contains signed 
lithographs and exclusive limited-edition dothing, will retail 
at approxim ately $2,500. 

Although the vast majority of mcrch will be sold direct to con
sumer via the Stones' website , Bloomingdale'swill also ho$tan 
"Exile" s tore-within-a-store in several U.S. outlets that will fea
ture 16 lines, including T-shirts, hoodies and leather jackets. 

"I t's not often that merchandise companies Teally try to tie 
into [record! rerelcases, but very few records have been this big 
or this meaningful, historically speaking," says Bravado CEO 
Tom Bennett. who, like others in the Unh•ersal cam p, calls the 
"Eicile" campaign a "long-term play." 

Universal is in talks with the band about finalizing the next 
project. with the label keen on one or two major reissues per year. 
Uni\'ersal's deal covers the catalog from "'Sticky Fingers" onward, 
and Andrew Daw, marketing director of the Universal Strategic 
Marketing di,•ision of Universal Music Group lntcn,ational, cites 
next year's 30th anniversaryof'' Fingers' as one possible project 
with strong commercial potential. Meanwhile, this fall will bring 
the release of a remastered collector's boxed set of all 14 post-
1971 studioalbums on heavyweight vinyl.although future plans 
will ,tltimatcly be dictated by tlie success of "Exile.· 

"It's important for us to do really well with this,' Daw says. 
"If this was to flop badly, then the incentive for the band to in
vest time into doing future ones isn't as attractive." 

"There' s a very strategic, mapped-out five-year plan to high
light all the incredible albums and time periods," Davis says. 
"Every arm and facet ofUniver$al Music Group is working this 
projecl to ensure its success." 

Additional r<porting by Keith Ca«lfidd in Les Angeles and Paul 
Sexton in London. 
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The mansion family: KEITH 
RICHARDS and MICK JAGGER 
recording in France. 

Shine A Light 
ROLLING STONES PRODUCER DON 
WAS ON MINING THE 'EXILE' ARCHIVE 

When did you first get In
volved in t he "Exile on Main 

Street" reissue? 
About a year ago. Initially Mi<k 
[)aggerj thought that it was kind 
of a nuisance going back and 
digging through old tapes, so 
he called (me) and said, ·would 
you take on this burden?n Un• 
fortunately, he cottldn't see m e 
salivating over the phone, be-

cause I can't think of a cooler 
thing than to be asked to go 
through a couple of hundred 
hours of Stones multi tracks 
from that period. 

What state was the Stones' 
archive In when you began 
your research? 

Someone had been through it 
before and catalogued it, but 
they were not exactly as listed. 
I'd be listening to a bh,es jam 
and then the next thing up 
would be the master of"Wild 
Horses," which was a thrill to 
hear. There was a verSion of 
"Wild Horses" with just Mick 
and Keith [Richards) and a 
string quartc:t that no one re-

membered doing. [ Jagger and 
Richards) had actually listened 
to stuffbefore I came along, so 
they had some sense of what 
was there. But one lhing that 
we fol tstrongly about was tliat 
we wanted to have some sur
prises that the hardcore collec• 
tors hadn't heard before. 

The e arly ' 70s was a very 
productive period for the 
Stones-how did you de .. 

termln e w h ich material 

was from tho. o rigina l 
"Exlle11 sessions? 
It isa very vague area but when 
in doubt we didn't include it. 
The.re were some great things 
from the"l.etllBleed•f"Sticky 
Fingers,. period. But we de• 
cided that [" e,;1e•] began with 
the recordingof"Loving Cup· 
[in late 1971 J and thatilended 
with the mixing of" Exile" [in 
early J972J. 

How difficult was It to re
tain the feel of the original 

"Exile" sessions when re· 
working archive material? 

At the very beginning Keith 
sent me a fax that said," Don't 
try to make it sound like 
'Exile.· It already is 'Exile.'" 
And that became the march
ing orders for the project. '!be 
challenge was not to change 
anything. We tried to be as 
fai th ful to [the original al
bum) as possible. 

Is there much more unre· 
leased material languish• 

ing in the Stones' archives? 
I know for a fact that they 
could do something like 
this, with th is level o f qua!, 

ity, for every a lbum that 
th ey've released. I ' d love 
nothing better than to do 
one of these a year, It's a 
total thrill. - RS 
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ON THE LEVEL 
The Hold Steady goes 

to 'Heaven' 

TEAM COCO 
CocoRosle partners 

with Sub Pop 

BROTHERLY LOVE 
Pat Carney on the 

Black Keys• new album 

G •lll§ll;tl BY C)EBORAH EVANS PRICE I 

THE PLANET MARS 
Bruno Mars goes from 

nothln' to No. 1 

A SHOE-IN 
Gin Wlgmore steps into 
Steve Madden alliance 

) 

espite a combined sales total that tops 2S 
m illion albunis and fame that can t urn 
off-the-c u ff comments i nto pol itical 
fires torms, Dixie Chicks Emily Robison 

and Martie Maguire aren't relying on their 
past achievements to drive sa1es of their new project, 
Court Yard Hounds. 

DOGSWILL 
HUNT 

•··1 was a little bit nervous before we went into it because 
it's so hard to play your hometown first ," Robison says. 
"Martie lives in Austin and I livened door in San An• 
ton io, but once we were onstage it was the r ight thing 
to do because we felt so welcomed a11d a groundswell 
of support." 

Columbia VP of marketing Scott Greer says the label 
in t roduced the new mu sic by lau nch ing a preorder 
campaign on the ba nd's website that gave consumers 
four songs instantly when they o rdered the record. ··me 

Instead, the sisters and their label, Columbia, say 
they' re treating the act-whose self.titled album is out 
May 4--like a whole new entity. But some of the deals 
they're striking would make many emerging acts green 
with envy. 

Robison and Maguire fi rst decided to record as Court Yard 

Hounds when Dixie Chicks lead vocalist Natalie Maines 
wanted to take more time off a nd they were i tching to 
create some new music. 

.,She knew our feelings about wanting to work and 
to be honest, it took a lot of pressure off her. She ap• 

predated not feeling like we were waiting around for 
her anymore," Robison says. "We' re. st ill the Dixie 
Chicks and doing things together, but until we get back 
in the studio, we recorded this new music. justthe two 
of us . She was happy for us that we were able to find an 
outlet for the st.uffthat I'd been writing." 

The duo took its new moniker from a David 
Benioffnovel Robison had been reading. " I 
wanted a well-worn name, one that 
sounded like i t had been a round for a 
whil e,'' Robison says ... There's an ex• 

cerpt about talent and how it's a fanat
ical mis tress, how it can be with you at 
one point and then after a while it can 
leai,·e you. It's very relevant for our own 
lives as far as just taking advantage of 
when you are inspired and not letting 
the t ime pass you." 

The band 's summ er will be spent 
on t he road, touring as both the 
Chicks and the Hounds. The Chicks 
will be on tour with the Eagles, while 
the Hounds a re doing Lili th Fair, the 
Telluride Bluegrass Fes tiva l and 
other dates. 

"There are a lot o f acoustic e le
ments, There arc a lot of rock cle
ments, a lot of countryelemenlr,; and 
a lot of folk influences for sure,'' 
Maguire sarsofthc group's som1d. 
"F.mily just s tarted sending these 
songs. She had been writing for 
about h11;·0 years on a hiatus ... 

The band unveiled its live show 
at South by Southwest in March. 

Two Dixie Chicks Hatch 
Offshoot Court Yard Hounds 

Sister act: 
COURTYARD 

HOUNDS 

feeling was we ,,·ere building a new band from scratch 
and going through all the ste ps that you would take 

with a new band in getti11g the new music out 
there." he says. "The girls picked four songs that 

they felt were representative of the album and 
appealed to that core base.· 

Gree-r says Sony Legacy will release a Dixie 
Chicks compilation June 1. "We will be rack
ing this record alongside that album so we 
can kind of further con nect the messaging 
that Emily and Martie from the Dixie Chicks 
are Court Yard Hounds." Creer says, adding 
that first single "The Coast" will be worked 
to t riple A and Americana formats. 

Since .\1aguire and Robison are working 
mothers, the label is also targeting such 

· mom biogs" as MomsLife.com. '111ey 
have been doingweekl)'webisodcs on 

a num ber of sites. 
The d uo will appear on "Good 
Morning America," /¥.Late Night 

With Jimmy Fallon." "Late 
Show With David Letter
man.." "'The View/' "The 
~llen DeGeneres Show,'' 
"Late Late Show With Craig 

Ferguson"' and other major 
TV outlets. "Each day the girls 

do a TV show, we're going to take 
a photo of what they are wearing 

and then t heir website is going to di
rect fans to iDeeli.com, a female online 

clothing store, wherl!youcan buy their look," 
Greer says. "There's the special of the day 
and it can be bundled with the record." 

"\Ve were definitely excited about tha.t 
because we shop on site s like iDe eli 
.com," says Maguire1 who notes that fans 
often ask where they buy their cloth ing. 
"'!'hat' s basically how 1 shop now be
cause Austin is not known for its great 
shops, and being busy m oms, that's 
how we find th ings." 
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BUZZ 
>»DMX FILES SUIT 
CLAIMING STOLEN 
ROYALTIES 
Rapper DMX says that a 
company hired to collect 
his royalties has been 
stealing from him, but he 
only recently realized the 
problem due to his 
frequent Jail sentences. 
The platinum-selling 
artist-who's currently in 
an Arizona jail-said in a 
lawsuit filed April 26 that 
Rich Kid Entertainment 1 
and related companies 
failed to pay him while 
collecting royalties on 
some of his most popular 
works. The suit also claims 
the company made deals 
that allowed labels to 
reproduce his material 
without telling him. 

»>NEW ZEALAND 
PREPARES FOR 
BIEBERMANIA 
New Zealand is 
tightening security for a 
visit by Canadian pop 
star Justin Bieber after a 
live performance by the 
teen singer in Sydney had 
to be canceled when a 
5,000-strong crowd of 
young girls got out of 
control. Thousands of 
mainly tween girls had 
camped out overnight to 
catch a glimpse of the 16-
year·old Idol, who was 
due to sing three songs 
April 26 al Sydney's 
Circular Quay for an 
Austral ian TV show. 

»>SUN KIL MOON 
DELIVERING 
'PROMISES' IN JULY 
Mark Kozelek wfll release 
his fourth album as Sun 
Kil Moon. "Admiral Fell 
Promises," July 13 
through his own Caldo 
Verde label. The 10-track 
set features 60 minutes 
of new music, including 
the title track, which has 
been part of Kozelek's 
live sets since 2000. Fans 
who preorder through 
the label's site (caldoverde 
records.com) will receive 
a bonus four-track EP 
featuring covers of 
Stereolab's " Tomorrow Is 
Already Here," Casiotone 
for the Painfully A/one's 
" Natural light" and the 
Jackson S's "I' ll Be 
There," plus an alternate 
version of new album 
track "Third and Seneca.'' 
In addition, a vinyl 
release of the new album 
will include two as-yet
unannounced bonus 
tracks. 

Reporting by Jennifer 
Peltz, David J. Prince and 
Reuters. 

rmm::I BY MIKAEL WOOD I 

Steady As They Go 
The Hold Steady Seeks To Break Out Of The Brooklyn Rock Box 

Craig Finn of the Hold Steady s ays that one 
w•y he knows his Brooklyn-based band has 

reached a certain le,•el of success is that when 
it plays smaller markets-as it did during an 
early-April trek that included stops in Rochester 
and Syracuse, N.Y., and Morgantown, W. Va.
people turn up. 

"Just knowing that there's neverreally going 
to be a dead show-that's huge." says the front

man, who formed the group with guitarist Tad 
Kubler in 2004 out of the ashes of their Min
neapolis post-punk ou tfit Lifter Puller. "That 

makes m e feel like we're already operating al 
this really high standard." 

Vagrant Records COO Jon Cohen agrees 
with Finn bur sees room for growth. He thinks 
"Heaven Is \Vhen ever.," 

• 

Kubler"s surging bar-band r iffs if not th e 
singer's densely allus ive lyrics. 

Those riffs h.ave earned the Hold Steady 
new tractfo11 at .radio, says Vagrant GM Dan 
Gill. who points to adds oflead single " Hur
ricane)" a t WWCD Columbus, Ohio, and 
KBZT San Diego a.~ evidence of the act's broad

ening appeal. "We've never had stations add 
a Hold Steady record weeks before street date,· 

Gill says. 
Another indicator that the Hold Steady is 

beginning to resonate beyond what Finn calls 

"the Pitchfork indie world": an upcoming 
l ive performance on baseball's .\1LB.com. 
"That'll put them in touch with that Replace
ments/Soul Asylum/Springsteen element,• 

• the Hold Steady's fifth full
length (due May 4 on Va

grant), could t ri gger a 
breakthrough along the 
lines of the one Phoenix 
experienced w ith last 
yea r' s "Wolfgang 
Amadeus Phoenix.'" "like 
the llold Steady. Phoenix 
were on a steady r ise, then 
made an amazing record 
and got some important 
looks. [" Saturday Nigh t 
Live"), then t he Cadillac 
commercial. Things hap-

·Just knowing 
that th ere·s 
never really 
going to bca 
deadshow
thafs huge.· 

Gill says. "They're a bit of 

a working man's band." 
Heineken has signed the 
group for a partnership 

launching in early May 
tha1 Gill says involves sig
nage a t retail outlets as 
well as a handful of pri
vate performances_ 

A dogged live act. the 
Hold Stead y is playing 
several European festi,•als 
this summer, and it's 
sched ul ed to hit 

Sasquatch outside Seat• 

-CRAIG FINN, 
THE HOLD STEADY 

pened in succession to move the band to the 
next level.• Cohen says. According to Nielsen 
SoundScan , 2008's "Stay Positi,·e· has sold 
88,000 copies. while 2006's '"Boys and Girls in 
America· has sold 94,000. 

Kubler says " Heaven Is \Vhenever"' is 
"mor<'-dynamic and has mor< depth" than the 
band's past work, with a greater emphasis on 
guitars (due to the de par tu re earHer this year 
o f keyboardist Franz Nicolay). "There's a 

grandeur to the new songs," band manager 
1uan Luis Carrera says, though he adds that 
the album "still adheres to the band's foun• 
dat ion:'' Finn defines that foundation as "th is 

tie, Summerfest in Mil-
waukee and New York's Beacon Theatre for 
a headlining date in October. An April 30 per• 
formance on "' L:ate Show With David Letter
man" is planned, as is an appearance on .. The 
Colbert Report" May 13. 

Carrera says he would •·)o\'e to see a sup
port offer come on the table for next year: ln 
2009 the band opened shows for both Dave 
Matthews Band and Counting Crows. "They 
love playing m u sic, and they' re not afraid to 
try these things:," Carrera adds. ··'My vision 
for this record goes 10 the end of 2011. And 
maybe somewhere in there someth ing like 
·sNr: wi ll hap!)en and we' ll really pick up 

straigh t rock'n'roll thing," which reflects some steam." 
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GREY LADIES 
Sister Duo 
CocoRosie Hops 
Continents, Labels 
For Its Fourth 
Album 

Bianca Cassidy. one-half of ec
centric freak-fo]k act Co

coRosie. describes the group's 
11cw album "Grey Oceans" as a 
"' metamorphosis:." From the 
improvisalional recording 
proctss to the transition to new 
label Sub Pop, the American• 
born, Paris-based duo under
went a makem·erwhile creating 
its fourtl1 album, due May I I. 

"It's quite a messy trail to re• 
trace .. " s;iys Cassidy, who began 
recording with her sister, Sierra, 
in 2003. Although the band's 
ha,mting fusion of folk, pop 
and blues remains at the core 

of•·Grey Oceans," Coco Rosie's 
shifting circumstances illspircd 
the act to toy with its expe ri

mental sound. "\Ve just had so 
many changes going on with 
this record that we were going 
all over the place s tylistically."' 
Cassidy says. 

After spending 2007 touring 
behind third album 'The Ad

ventures of Ghosthorse a nd 

Stillborn," the s isters concep
tualized a follow-up with engi
neer Nicolas Ka.lwill in Buenos 

Aires. For the first time, Co• 
co Rosie entc.rcd the sh1dio with 
nothing previously p repared, 
leading to a looser yet more ar
duous process. 

"It allowed us to let. go men• 
tally and get los t in the music," 

Cassidy says, "but it was also 
really hard and took longer 
than we wanted. Next time we 
th ink we' ll demo everything 
beforehand ... 

CocoRosie spent a year.and• 
a-half working on "Grey Oceans" 
on multiple continents, with 
time spent writing and record• 
ing in Buenos Aries, Paris, 
Berlin , New York and Me l
bourne. Australia. Unlike pre
vious efforts, the album feahucs 
a regular set of musicians in
cluding jazz pianist Gael Rako
tondrabe. which Cassidy says 

m ade the studio tim e "much 
more luxurious." 

The group began searching 
fora new imprint after longtime 
label Touch and Go Records 

ceased operations in 2009. Early 
in the process, Touch and Go 
label head Corey Rusk reached 

JI_SI: 
EDITED BY TOM FERGUSON 

>>>SISTER ACT 
Some 30 years after co-found· 
ing pop t rio Bananarama, singer 

Siobhan Fahey is back-with 
the fourth album by her follow
up act, Shakespears Sister. 

The act scored a U.K. No. 1 
In 1992 with "Stay" (London) 
as a duo, but has been an occa
sional vehicle for Fahey since 
co-vocalist Marcella Detroit 's 
1993 exit. "Songs From the 

Red Room" had a limited Euro
pean release last November on 

Fahey's own SF Records and 
was issued internationally April 

guitar-rock on a few number~ 

including "Was 11 Worth It," fea
tu rl ng a vocal contribution 
from Specials frontman Terry 

Hall who, as part of Fun Boy 
Three, collaborated with Bana• 

narama on two 1982 U.K. hits. 

Shakes pears Sister"s publish
ing Is with Reverb Music/Rough 
Trade Publishing. Cogay says a 
live schedule is being drawn up 
following a 10-date U.K/lreland 
tour (Aprll 16-29) booked by 
the Agency Group, with U.S. 
shows likely scheduled around 
the album's July release on Red 

12 under license to Palare-an Eye. -Steve Adams 

ln•house Imprint created by 
U.K. d istributor Cargo Records 

to release the album. 
"We knew each other, as 

Cargo handled the third Shake
spears Sister a lbum [2004's 
"#3''] on SF," Cargo label man
ager Craig Cogay says. With 
the new album, he adds, "Siob
han didn't want all the extra 
work of ru nnlng her own label.'' 

The album mixe.s sophisti
cated synth•pop with grittier 
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out to Sub Pop co-owner 
Jonathan Poneman, who had 

long been a fan of the group. 
"Corey played me three 

songs from whar would become 
'Grey Oceans,• and I found 
them to be e\'e n more com 
pelling than their previous 
wo rk," Poneman says. Co

coRosie signed with Sub Pop 
last February. and Ru.sk has con
tinued acting as a manager for 
the band. While the deal is only 
for one album, Ponem an says 

the label is "taking one step a t 
a time .. and would love- to con
tinue working with the duo if 

>>>STONES 
ROLLING 
Folky sibling duo Angus & Julia 

Stone is Australia"s surprise 
package of the year to date. 
Word-of-mouth, critical praise 
and s upport from youth
oriented radio network Triple J 

helped the Stones' second al
bum, "Down the Way" (capitol/ 
EMI Australia), become the first 

home-grown No. 1 of the year 
when it debuted on the Aus
tralian Recording Industry Assn.'s 
March 22 chart, one week after 
its International release. 

The album is issued through 

Flock/PIAS in the United King
dom, Discograph in France and 
PIAS for the rest o f Europe. 

"The whole year is mapped for 

the band to head around the 
world three times," the duo's 
manager Cathy Oates says. 

"'There's not a lot of time off.'' 
The U.S. release o n Nett· 

werk debuted a t No. 19 on Bill· 
board's April 17 Heatseekers 
A lbums c hart, eclipsing last 

August's No. 32 peak of pred
ecessor "A Book Like This.'' 

Oates note s that the duo's 
g lobal publisher Sony/ATV has 

the release goes well. 
Along with "Grey Oceans, .. 

Coco Rosie has shot a film wi th 
Australian director Emma Free

man that's curren tly being ed
i ted. Cassidy will a lso have her 
artwork in cluded in Milan 's 
" It's Not Only Rock ' n Roll, 
Baby .. musician-led exhibition 

in June. 
Sub Po p plans to ma rket 

"Grey Oceans· bytappi ng into 
the visual artis try of the Cas
s idys. A promotion through on• 
line retailer lnsound gives fans 
a poster designed by Cassidy 
when preordering the album. 

been key in landing synchs on 
U.S. TV dramas "Grey's Anat
omy" and "Private Practice" 
plus TV ads in the Netherlands, 

Norway and South Korea. 
The Stones wrap a 15-date 

European tour May 8 in Paris, 

followed by North American 
dates concluding June 12 at 

Bonnaroo. Bookers are W illiam 
Morris Endeavor Entertain
ment (North America), Cre

ative Artists Agency (Europe) 
and IMC (Australia). 

-Lars Brandle 

> >>MEAT·AND
GREET 
Canadian troubadour Hawk· 
sley Wori<:man has returned to 

his lndie roots for "Milk/Meat/' 

a double-album that veers 
from •sos keyboards kitsch to 
heavy, guitar-driven songs. 

The singer/songwriter was 
previously signed to Universal 
Music in Canada and Europe 

but issued "Milk/Meat" on his 
own Isadora Records through 

Toronto indie Six Shooter. It's 
distributed by Warner Music 
(Canada), Sheer Music (United 
States) and Alternative Distri-

CocoRosie also released Web 
"trai lers .. that showcase m inute~ 
long clips set to album tracks 
"Trinity's Crying" and "Smokey 
Taboo." And the label plans to 
stream the entire aJbum prior 
to release. 

Now with a five-piece back
ing band, CocoRosie w ill kick 

off a European tour April 30 be
fore starting a stateside ntn in 
early June. 

Sub Pop A&R executive 
Smart Meyer says, "Their fans 
are so rabid tha t anyth ing we 
can do to service them is 
going to help." 

bution Alliance Global (rest of 
the world). 

The album arrived ln Europe 
April 17-19; it appeared in 
Canada in January as two sep
arate entities, the CD ''Meat" 

and digital-only release "Milk." 
Workman, who also issued two 
albums in 2008, says he's ac

customed to working at a brisk 
pace. " tn your 20s, there"s a 
certain amount of teenage 

laziness," he says. "When you 
hit your 30s you realize, 'When 

I'm not working I'm thinking 

suicidal thoughts•- worklng 
equals happiness." 

Workman's 1999 debut, 
"For Him and the Gir ls," finally 
got a U.S. release last year (on 

Ba Da Bing Records) to critical 

acclaim. He says he's thrilled 
at the reaction, adding, '1 1 
sometimes wonder whether 

I' m 10 years ahead of the 
world or 10 years behind. It 
isn't making me rich. but I have 

my own lane." 
Workman, published by his 

own Hawksleytown and booked 
through the Agency Group, 
will p lay European shows May 
11·20. -Robert Thompson 

with PAT CARNEY 

Pat Carney and Dan Auerbach of the Black Keys have been working together for so long they 
might as well be brothers. And just like siblings, they need some time apart once in a while. 

After five albums together, each one more commercially popular than the last, Auerbach and 
Carney both pursued musical endeavors outside of the b lues-rock sound that rnade the Akron, 
Ohio, band famous. It's only after this brief hiatus that the two were able to create a back-to

basics album, the aptly titled ••Brothers," due May 18 on Nonesuch. Drummer Carney sheds 
light on the album's creative process. 

1 In between the- making of "Brothers" 

and your last record, 2008's "Attack & Re
l ease,.' Auerbach released his solo album 

and you formed Drummer. Did you learn 
anything by working Independently that 
you brought to the making of "Brothers"? 

The most important thing we lea med was how 
easily we communicate with each other. I think 
it's mllch easier for Dan and I to play with each 
other than it is for tLS to work ,·vith other peo• 
p ie, but we really just started to appreciate it 
recently. I tl1ink it's because we learned to play 
together when we were k ids. 

2 You first worked with Tchad Blake on 
your rap~rock experiment 11B lakroc' ' and 
brought him back to mix nerothers."' What 
do you like about his style? 
We gave him the tracks and he immediately 
saw where we were going. I think that be em

braced the min imalist aspect o f how we 

recorded it and felt the rawness, but I don't 
think he was trying to keep the record in the 
past. He's able to get really gritty d rum and 
vocal sounds, but also get really clean and rich 
bass sounds. 

3 W i th uelakroc." would you say you 
grew as a musician by work ing In a new 
genre alongside rappers Mos Oet, Q -Tip 

and RZA? 
Definitely. Looking back on it, I'd say it was an 
extrcmclysclfish move on o ur part. We wanted 
a learning experience more than anything else. 
We wanted to work with someone like RZA 10 
see how he operates, so in that sense i t felt like 

continui ng education. We ended up getting 
something that was completely different from 
anything we'd ever do ne before, as far as the 
way we had to approach making music. 
"Blakroc" was a bit like spring training for 
" Brothers," becallse we recorded the two al
bums back to back. 

4 You recorded " Brothers" at Alabama's 
legendary Muscle Shoals studio. Did you 
feel any powerful c norgy In that space? 

\Vhen we were in the buildingt both our man
ager and our engineer claimed that they felt 
some sort ofbizarre spiritual energy. For Dan 
and I, we felt l ike we walked into a building 
tJ1at atone t ime was doing something incred
ibly special and everyone forgot. It was like 
being in a museum that no one cared about. 

The studio itself isn't anything special and 
it's not in the best condition, but it's actually 
really conducive for working start to fi nish 

because it 's completely isolated 
from anything and it has no y,,jn. 
dows. It's really small, and i t didn't 
feel m uch different than recording 
at ou r house. 

5 Can you talk about your label, 

Audio Eagle? 
I essentially star1cd it to put out an 

al bum by Gil Mantera ' s Par ty 
Dream. 1'he label's been a way for 
me to consistently lose money for 
the past four or five years, and not 
intentionally, either. Last year we put 

out the Drummer record a11d a 
record from the Royal Bangs. My 
only knowledge as far as r unning a 
label is A&R; I know when a band 
sounds good, and I know how to 
oversee .a project to make sure 
recording gets done. I spenl some 
lime looking for a label to put out 

records for me, and I'd basically just do A&R, 
but I never really followed through on it. Hope
fully that will come together one day. 

6 Has running your own label made 
you shrewder as a n artist on someone 

else's label? 
A little, but Dan and I have boti1 a lways been 
in tune fmancially, especially with the deals 
we've made. Dan and I have purposely done 
things that I think are a lot riskier than other 
bands, specifically because we feel like we al
ways need to do more than we actually do. Hon
estly. we both have a fearofhaving to gel a real 
job someday. 
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Al_l:3lJIVIS 
credit to her still- impressive 

NATALIE MERCHANT talent as a songwriter.-JL 

Leave Your Slee-p 

Producers: Natalie Merchant 
Andres Levin 
Nonesuch Records 
Release Date: April JJ 
For her first release since "The 

House Carpenter's Daughter'' 
in 2003, Natalie Merchant has 

crafted an ambitious double-

album that draws UPon multi
ple literary giants for inspira
t ion. The new set, " Leave Your 

Sleep," features lyrical t r ibutes 

to famous poems by e.e. 
cummings, Christina Rossetti, 

Robert Louis Stevenson and 
many others throughout the 
course of 26 tr,,cks. Despite the 

elaborate concept and over
whelm ing length, the album 

soars with gorgeous folk ar
rangements. and Merc hant's 

daring c reativity. The song 
"Calico Pie" slides a long with 

t he simple pop of a banio and 

fiddle, while the playful jazz of 

•' The Janitor 's Boy " utili zes a 

delightfullyunruly horn section. 

Merchant's voice still retains its 

subtle power, but the biggest 
surprise of " Leave Your Sleep" 
is her assuredness while dab
b ling in unique lyrical ideas. The 

b road spectrum of g enres Mer· 

chant explores a lso prevents 

LAURA BELL BUNDY 
Achin' & Shakin' 
Producers: Nathan Chapman, 
Mike Shimshack, Kyle Kelso 

Mercury Nashville 
Release Date: April 1J 
Kentucky native Lau ra Bell 

Bundy took an unusual rO\.lt e to 
Nashville via Broadway, starrir,g 

in such stage hits as "Legally 

B londe" and " Hairspray." Split 

into two "sides," Bundy's second 

country album and major-label 

debut, "Achin' & Shakin'," reflects 

her dramatic flair. The "Achin' " 
part of the set in dudes reflective 

ballads about pains oflhe heart, 

from the pleading " Drcp Oney· 

to the surprisir,gly violent "Curse 

the Bed," which is about literally 

burning an ex-lover's box sprir,g 

in effigy. "Shakin' "features 

the first smgle and raucous 
cheating-lover-kiss-off-anthem 

"Giddy On Up," the Shania 

Twain-esque "'Boyfriend?" and 
"Everybody," the " Everybody 

Needs Somebody to Love" fo r 

a stomping modern-day coun- and lyrical nuance that turned 
try pep generation. Bundy's ob- those artists' compositions into 
vious affection for feisty prede- classics.-EN 

cessors like Loretta Lynn and l!IIP.I 
Dolly Parton adds an appealing MW,11 

the set from feeling overlong. jo ltto themusic'salread y clever KURUPT 
She has returned w ith a pain 

stakingly constructed record 
that feels light and nimble, a 

hooks and personal narrative. 

But what Bundy still needs to de· 
velop are the dur,,ble melodies 

TROMBONE SHORTY 
Backato w n 

Producer: Ben Effman 
Verve/Forecast 

Release Date: April 20 
Troy 'Trombone Shorty" Andrews, a 

24-year-old singer/songwriter/multi-instrumentalist from 
New Orleans, labels his gumbo recipe of funk, rock, R&B 

and hip-hop as "supafunkrock." Forget the label. The 

bottom line on Trombone Shorty's ,rBackatown" is the 
infectious, booty-shaking music and his 100-proof, aged
in-soul vocals. Backed by his band, Orleans Avenue, and 

such guests as Lenny Kravitz and A llen Toussaint, the 
horn prodigy (he's been playing since he was 3) concocts 

an intoxicating brew of instrumental and vocal tracks. 
beginning with the energetk:, s-eeond·line vibe of opener 
"Hurricane Season." Then there's his combustible take on 

Toussalnt's "On Your Way Down," accompanied by the 

piano-playing legend himself. Other standouts include 
the percolating title track (named for Shorty's Treme 

neighborhood, the focus ot HBO's new series of the same 
title) and the sou lful ballad "Fallin'/' co-written w ith PJ 

Morton. The gritty, high-energy sound of "Backatown" 

w ill have you dancing out of your seat as you search for 
Trombone Shorty's nearest live show.- GM 

Streetlights 
Producers: Terrace Martin, 
Pete Rock 

Penagon/Fontana 
Release Date: April 20 
Riding high on the critical suc
cessof "BlaQKout," his2009 col

labo ration wit h DJ Ouik, rapper 

Kurupt called on his West Coast 

brethren to help him maintain 
the momentum wi th "Street
lights,'' his first solo album since 
2001, Kuruptuses thesrx:,tlight 

to contemplate his long and 

storied career, taking frequent 
breaks to revel in his insobriety. 
The t r,,cks " I'm Burnt" and "I'm 

Drunk" celebrate weed and al· 

cohol w ith the former employ

ing club-ready bass and claps. 

In contrast Kurupt addresses a 

career's worth of controversy on 
"Questions," while "Yesstr" fea
turesa soul-searchir,gpiano loop 

courtesy of East Coast legend 

Pete Rock. Snoop Dagg joins Ku

rupt on the warmhearted yet 
vivid ly vulgar "All That I Want," 

on which Kurupt raps, .. Bounce 
rocks. skate, d ip on and drift on/ 

long to kiss on." Kuruprs distinct 

slurred-barking cadence lends 
i tself well to the anthems on 

" Streetl ights," an impressive 
albeit uneven release.-EJN 

MURS & 9TH 
WONDER 
Fornever 
Producer: 9th Wonder 

SMC/Fontana/Universal 
Release Date: Apn/ 1J 

While guest appearances on 

" Fornever"-the third collabora

tion between West Coast under· 

ground veteran Murs and ubiQ· 
u itous former Little Brother 
producer 9th Wonder- include 

rappers Kurupt and Suga Free, 

both known for their gangster 

chops, Murs' subject matter is di

vided between quirky and so

c1allyconscious. The 10 -tr,,ck se~ 

which contains multiple sounds 
and styles, gives a brief glimpse 

into both artists' scattered verw 
satility. On · Asian Gir l," Mursand 

9th Wonder ( rapping as 9th· 

matic) pay t ribute to t heir Ko· 

rean ar1d Vietnarnese g irifriends 
over a faux East Asian melody, 

and Murs satirizes tobacco and 

alcohol abuse on cartoonish 
track "Cigarettes and Liquor." 

The tone shifts to nostalgic on 

"I Use d t o Love Her (Again)," 

Give her something nice, fat and where Murs updates Common's 
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ARTURO SANDOVAL 
A Ti me for Love 
Producers: Gregg Field, Jorge 

Calandrelli 
Concord Jazz 

Release Date: May 11 
Trumpets blare, but they can also 

hush. That's the revelation in Arturo Sandoval's lush, 
strings-graced new album, "A Time for Love," a dinner~ 
jazz gem that could be the zenith o f h is 20-plus-year 

recording career. An Afro•Cuban bebopper at heart 
whose torrid trumpet runs have been his signature, 
Sandoval changes course here to deliver long-toned 

lyrical ballads with a string orchestral backdrop and a 

fine quartet. He interprets several standards, including 
the Mandel-Mercer beauty " Emily" and Cole Porter's 

classic •'Every Time We Say Goodbye'' (featuring a 
soulful accompaniment by pianist Kenny Barron). But 
what d ifferentiates Sandoval's excursion into reflec

tivoi slow-song territory from most other orchestral 
jazz projects is his expanded repertoire scope. W ith 

help from vocalist Monica Mancini, he gently colors 
Argent ine tango composer Astor Piazzolla's "Obl ivion" 

and gorgeously delves into two classical pieces, one of 
them being Maurice Ravel's "Pavane Pour Une Infante 

Defunte," originally composed for two hand-horns. To 
be faithful to the composer's vision, Sandoval enlists 
simpatico trumpeter Chris Botti- a smart move, given 

the lat·ter's romanticism.- 00 

'90s classic with references to 
t he current hip-hop scene. The 

album's apex is "The Problem Is 

.. . ," on which Murs and guests 

Sick Jacken and Uncle Chucc 

Producers: Manny Nieto. 
Very Be Careful 

Barbes Records 
Release Date: Aprll 1J 
Colombian music has recently 

ponder the ills of society.-cJN spawned a new wave of electro• 

tmm 
VERY BE CAREFUL 

folkJoric fusion. But on "Escape 

Room," Los Angeles b and Very 

Be CareftII stays true to coun· 

try's musical roots. Colombian· Escape Room 

W ILLIE NELSON 
Country Music 
Producer: T Bone Burnett 

Rounder Records 
Release Date: April 20 
The prospect of W illie Nelson doing 

country music is like a homecoming for some fans, but 

his latest release, "Country Music," isn't a trip back to 

'Whiskey River." Helmed by producer T Bone Burnett, 
this is front-porch, rural and rustic country music. Nelson 
is perfect in this setting1 however, as he brings his weath

ered but expressive pipes to percussion•less arrange
ments o f such gems as Ernest Tubb's "Seaman's Blues;' 

Merle Travis' miner's lament "Dark As a Dungeon-" and 
the smooth stride of Bob WIIIS' " Gotta Walk A lone." 

Amid august company that includes musicians Mkkey 

Raphael , Buddy MIiier, Jim Lauderdale and Ronnie 

McCoury, Nelson also digs into pensive treatments of the 
traditional "Satan Your Kingdom Must Come Down" and 

Hank Williams' "House of Gold/' a three-hanky version of 
·~My Baby's Gone" and a r ich rendition of "5at isfied 

Mind." But he has some fun on more upbeat fare like Doc 
Watson's "Freight Tra in Boogie" and Bill Mack's 
"Drinking Champagne!'- GG 
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American Ricardo Guzman 

(who founded the group with 
his bassist b<other Arturo) voices 
the everyman on this set of coun
try drinking songs that are pur
posefully delivered in traditional 
vallenoto and cumb10 styles. 
Guzman's woozy lament on the 
opening "la Furgoneta" accel

erates into a more rousing wail 
by the second track "La Abeja." 
But the acoustic donce groove 
of Guzman's .occordion, the Latin 
percussion and bass never reach 

anything near euphoric-and 
what for some will be a seduc

tively steady beat , others will un
doubtedly find merely monoto
nous. W ithout d igital mash-ups, 
or the celebrat o ry anthems 

through which pop star Carlos 
Vives brought vallenato to the 
masses with in the '90s, Very Be 
Careful achieve5 an unselfcon

scious authenticity. The result is 
music that's better-suited to a 

Dark Leaves Theme" pairs a 

lively beat with trembling strings 
and a low-key chorus on w hich 
Pond cnes, ''life kills me." But 

it's the balance between deli
cate guitar, lush cello and the 
singer 's rich vocals on .. Brook

lyn Fawn" that proves Matt Pond 
PA is ready to stretch out, not 

comprom1se.-LF 

l"IT/\1 f!rlSSU[S 

IGGY & THE 
STOOGES 
Raw Power (Legacy and 
Deluxe Edition) 
Producers: Iggy Pop, Bruce 

Dickinson, Robert Matheu 
Columbia/Legacy 

Release Date: April 1J 
Since its 1973 release on an un• 

suspecting musac world, "Raw 

Power" has been put through 
the ringer. Many at the time

just before punk really kicked 
in-weren't sure what to make 

Im 
KESHA 
Your Love Is My Drug (3:06) 
Producers: Or. Luke, Benny 
Blanco, Ammo 
Writers: K. Sebert, P. Sebert. 

J. Colemon 
Publishers: various 

Kemosabe/RCA/RMG 
The third single off Ke$ha's 
debut album. "Animal"- also 
known as every bad g irl's 

sleepover soundt rnck-"Your 
Love Is My Drug" is unforgiv

ing m its mission to eQuate 
lustful romance w ith sub

stance abuse. 'Tm look ing 
down every alley/I'm making 
those d esperate calls," the 
"Blah Blah Blah" singer nar · 
rates over a deeply layered 

electronic backdrop that 
knocks even harder than that 
of her first single, the No. 1 
"TiK ToK." "The rush IS worth 
the price I pay/I get so high 

Disorder Music, Each Hi t 

Below Me (BM/) 
Third Man/Warner Bros. 

Alt-rock supergroup the Dead 
Weather made waves last 
summer w ith it5 debut album, 
" Hore hou nd." The band's 
sophomore effort, HSea of 
Cowards," hi ts stores in May, 

and if lead single "Die by the 
Drop" is any indicator. it will be 
just as well-received. Slowly 

building, dy ing-to-break-loose 
r i ffs seethe w i th Nine Inch 

Nails-esque e lectronic distor
t ion, and frontwoman Alison 

Mosshart's raw, ragged voice 
fits the song's in-your-face 
ly rics perfectly. In a call-and
response w i th White, s he 

shouts, "Some people die in 
the middle/I live iust fine on 
the top." It's not until t he 
cho rus, though-when the 
backing guitars descend into 
a head -banging jam-that 

ccrnerbarthan younPod,-JCN of its, well, raw brutality. And when you're w ith me/But .. Drop" fully rocks. ''I'm gonna 

ml 
MATT POND PA 
The Dark Leaves 
Producers: Chris Hansen, 

Matt Pond 
Altitude Records 

Release Date: April IJ 
Matt Pood PA knows a thing or 
two about chamber pop. And 
since the Pennsylvania-based 
band's firstalbum in 1998, there's 

no better example of this than 
its latest release, "The Dark 
Leaves." The appropriately tit led 
opener "Starting" melds the 

the album's David Bowie mix 
became something of a contro

versy, considered too fluffy for 
the Stooges' onslaught Iggy 
Pop "corrected" that with his 
own remix for a 1996 reissue. 
But Bowie is back.and thanks to 

better technology, these spe
cial editions of "Raw Power" 
sound right on the money. But 

the story here is the extra:s: In 
additio n to such outtakes as 

"Doojiman" and ''Head On," the 
reissues include an eight· song 
live set from an October 1973 
residency at Richards 1n At lanta 

crash and crave you w hen you 
leave." Ke$ha belts on the 
bridge. " Is my love your 
drug?" she asks later-a silly 
question in theory, but when 
del ivered w ith spunky vocal 
conviction and a healthy dose 

of humor. it's hard not to an
swer "Yes." -MB 

Imm 
THE DEAD WEATHER 
Die by the Drop (3:40) 
Producer: Jack White 111 
Writers: A. Mosshart, 

D. Fertita, J. Lawrence 

take you for worse or for bet
ter," the singers declare. We'll 

take more Dead Weather 1ust 
like this, please.-EC 

BLUR 
Fool's Day (3:27) 
Producer: Blur 
Writers: various 

warmthoffrontmanMattPond's that captures the latter-lineup Publishers: Domino Music 

Publishers: COl)yright 

Control. Chrysa/ls Music 
Parlaphone/EMI/Virgin 
Blur's first slngle in seven 

years was released in con
junction w ith Record St o re 

Day, and the 7- inch single
l imited to 1,000 copies in the 
United Kingdom- sold out voice w ith melancholy-tinged Stooges in full Cro-Magnon fury, Publishmg, Sleepmg 

ly rics ("Let the pictures down/ roaring through epic incarna-
Theyhold no life"); the sprightly tions of "Gimme Danger" and 
arrangements give way to a fin
ger-snap breakdoWTI with unex
pected sex appeal. The rad10-
ready"Ruins" comprises a rolling 

piano melody. hand claps and 

a chorus catc hy enough for 
Bruce Springsteen, while "Tt1e 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Melanie 
Bertoldl. Judy Cantor- Navas. £rm 
Clendanlel. Gary Graff. Lindsey 
Fortier. Jason l..ipshutz, Evoi:ln 
Luc:y, M1c:hael Menachem, Gail 
Mltct1ell. Evan J . Nabavian. Evie 
N;:tgy, Dan Ouellette. Deborah 
Evans Prtc::e 

PICK • : A new re lease predic ted 
to h it the top half of the chart in 
the corresponding form13t. 

"Seorch and Destroy." The 

Deluxe Edition adds an intrigu
ing third disc of additional rari
t ies and a DVD documentary 

about themakingofthealbum, 

which are both worthwhile, if 
not indispensable.-GG 

CRITICS' CHOICE*: A new 
release, regardt.ess of chart 
potential, highty recommended 
for musical merit. 

All albums commerc:rally available 
in the United Stales are ellglble. 
Send album review i:.opies to 
Mitchell ?eters at Billboard. sass 
W1lsh1re B lvd .• Seventh Floor. Los 
Angeles. CA 90036 and sing les 
review <:op1es to Monica He rre ra 
at Billboard, 770 Broadway, 
Seventh Floor, New York, NY. 
10003, or to the wnters m tM 
appropriate bureaus. 

MIRANDA LAMBERT 
The House That Built Me (3:56) 
Producers: Ff'ank LiddeJJ, Mike Wrucke 

Writers: T. Douglas. A. Shamblin 
Publishers: various 

Columbia 
Though she's well-known for incendiary tunes like 
"Kerosene" and "Gunpowder & Lead," Miranda Lambert 
demonstrates how beautifully effective she can be with a 
t ender ballad in "The House That Built Me." The song 

chronicles a young woman who visits her childhood home 
to reconnect with her past, and Lambert promises the new 
owners that if t hey'll just let her in, she "won't take nothin' 

but a memory from the house that built me." The lyric Is 
filled with the kind of powerful v isual details that make a 
great country song, and Lambert's achingly vulnerable 
delivery underscores the emotion. This Is the latest sing le 

from her "Revolution" album- recently named album of the 

year at the Academy of Country Music Awards- and great 
performances like th is one show why the Texas bombshell 
has r isen to the top.-DEP 

B.O.B FEATURING 
HAYLEY WILLIAMS OF 
PARAMORE 
Airplanes (2:59) 
Producers: Alex Da Kid, Frank E 

Writers: various 
Publishers: various 

Rebel Rock/Grand Hustle/Ar/antic 
Atlanta rapper/singer B.o.B follows up "Nothin' on 
You," his No. 1 hit with Bruno Mars, with a more unex

pected collaboration, enlisting Paramore's Hayley 
WIiiiams for the Inspired "Airplanes." The rock front
woman delivers a hook that should have listeners 

quickly singing along ("I could really use a wish rig ht 
now, wish right now"), while B.o.B offers introspective 
rhymes about his transition from underground rapper 

to burgeoning star. "S<>mebody take me back to the 
days/Before th is was a job, before I got paid," he raps. 
"Back w hen I was rappin' for the hell of it/But nowa~ 

days, we rappin' to stay relevant." Rising U.K. producer 
A lex Oa Kid anchors a f loating piano melody with a mil

itant drumbeat for an arrangement that feels epic yet 
intimate. W ith its universa.l themes of personal struggle 

and nostalgia, "Airplanes" is a sure•fire second hit from 
a bright new talent.-MM 

almo5t instantaneously. The 

U.K. rock veterans have re
turned with a breezy m inimal

ist pop tune m "Fool's Day," 
one that's light on production 
and heavy on descriptive 
ly rics. Singer Damon A lbarn 

walks listeners through a typ
ical day in his hometown, and 

t ruth be told , it's hardly a 
rocking l ifestyle: "Porridge 

done. I take my kid to school/ 
Past the pound shop and 
Woolworths." The t rack's ref
erence to a · cool day in sum
mertime" fits snugly w ith the 
song's carefree nature, but 

ult imately "Fool's Day" lacks 
a memorable chorus to t ie 
everyth ing together. Here's 

hoping for more new, and bet
ter, Blur in the short run.-EL 
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MARKETPLACE 
For ad placement in print and online call Jeff Serrette 80 0-223-7S24/jserrette@billboard.com 

HELP WANTED 
Westside office of prominent, major law firm with substan

tial music practice seeks a Musk Associate. Position re

quires 3-10 years of extensive musi c experience. Individuals 

must have stellar academic credentials from top-ranked law 

school and relevant experience wi th a top law firm or 

entertainment corporation. Please submit resume to 

attorneyamlaw1oo@gmaU.com. 

WANTED TO BUY 
..,.,._ lmCORD& CDCOLUCTIONS 

PRIVATE COLLECTIONS• RADIO STA'IIONS • 

DJ RECORD POOLS 

21 ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E-MAIL: sales021centur,muslc.com 

John M. Jllbra, President 
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For I fee taliltog <:an (609) 890-6000. 
Fax (609) 690·0247 or write 
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P.O.Box A Trento n, N.J. 08691--0020 
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FREE 
(Advice) 

HOW DO YOU MAKE 
YOUR CLASSIFIED 

AD PAY? 
By running it consistently

consecutive weeks-for impact!! 
Rarely does a prospective 

cuslomer reply to an ad the very 
first time ii appea,s. When that 

customer is ready to buy. 
Remember, lhe very week he or 
she is ready ~ur adverhsemenl 

should be in POSITION. 
Stay ALIVE and SATISFIED 

with an ACTIVE CLASSIFIED!! 
TOLL FREE 

800-233-7524 or 646-654-4697 

CD STORAGE 

CABINETS 

DISPLAY UNITS 

PUBLICITY PHOTOS 

INTERNET/WEBSITE 

SERVICES 

BUSINESS SERVICES 

MUSIC INSTRUCTION 

BUSINESS 

OPPORTUNITIES 

COMPUTER/SOFTWARE 

MUSIC MERCHANDISE 

T-SHIRTS 

EMPLOYMENT SERVICES 

PROFESSIONAL 

SERVICES 

DJ SERVICES 

T-SHIRTS 

w,~ 
~flvuml~ 
MOK/IMI 
.J=',A.SHJ.O~N 

Worldwide Distributors of Licensed: 
ROCK & NOVEL TY T-SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 
Check out our website catalog: 

www.back91age-fa9hion.com 
or call for a free price list/flyer (dealers only): 

800-644-ROCK 
(outside lhc U.S. - 928-443-0 100) 

ROYALTYAU~ 

TAX PREPARATIO.tf; 

BANKRUPTCY SALE 

COU ECTABLE 

PUBLICATIONS 

TALENT 

SONGWRITERS 

SONGS FOR SALE 

DEALERS WANTED 

RETAILERS WANTED 

WANTED TO BUY METAMUSfC 

CONCERT INFO 
STAGE HYPNOTIST 

CD FAIRS & FESTIVALS 
VENUES MUSIC WEBSITES 

NOTICES/ NEW PRODUCTS 
ANNOUNCEMENTS DOMAIN NAMES 

http://worldmags.net/
http://worldmags.net/


www.WorldMags.net & www.Journal-Plaza.netwww.WorldMags.net & www.Journal-Plaza.net
www.americanradiohistory.com

-, ' LADY ANTEBELLIJ 

COUNTRY KUDOS 

LEE 'SHINES' 

CLASSIC RETUHN 

>>The Glee Cast charts four 
remakes of M.:idonnD hits on the 
Billboard Hot 100. Until this 
week. just o ne cover o f the 
Que-en of Pop had reached the 
list. In 2002, Kelly Osbourne 
peaked at No . 74 with her version 
of "Pnpa Don't Preach," a wry 
ode to her dad Ozzy, who makes 
his own nc,ws on thc, Main5ttc,am 
Rock c h11tt (!lee Happening Now, 
page 30). 

>>Fro m his Billboard 200 ..irrlval 
in 1974 through 1993. Jimmy 
Buffett rcuchcd the lop 10 once, 
with 1978's. " Son of--" Son of a 
Sailor Man" (No. 10). Beginning 
with " F ruitcakes" m 1994, 
Billboard' s. one-time Nashville 
correspondent has inked nine 
top 10 albums, a sum pnddcd this 
week with the debut of 
"Encores" at No. 7. 

e Re~d Ciiart Beat 
· eve," weeK dl 

b illboard.com/chartbeat 

Billbci>ar•t 

'Glee' StrikesAPoseAtNo.1 With Madonna 
It's all about "The Power of Madonna" 
this week on the Billboard 200, where 
the sound track from the April 20 
Madonna-them ed ep isode of Fox 
TV's "Glee" debuts at No . l wit h 
98,0 00 copies sold . accord ing to 
Nielsen SoundSca n. 

The week's second-highest debut 
is also a soundtrack: AC/DC's " Iron 
Man 2" is at. No. 4 with 76,000. 

the a music 
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·;· . ._:,~--. The Power 
of Madonna 

Thus, with soundtracks debuting at 
Nos. 1 and 4 this week, it marks the 
first time in the Billboard 200' s nearly 
54-year his tory that two soundtracks 
have sim ultaneously debuted in the 
top five. 

A whopping 75% of the • Power of 
Madonna,. set's first-week sales came 
from download retailers. The arrival 
is reminiscent of when KeSha's ... An-

imal" wowed the digital world in Jan
uary when a then-record 76% of its fir~i: 
week were downloads. (Tha t record 
was later broken by the all-digital debut 
at No. l of the "Hope for Hai ti Now• 
charity album.) 

The .. Power of Mado nna" a lbum's 
digital share was likely so large because 
of the specificity of the project. 

Unlike the fi rsttwo "Clee· albums
which collected m us ical highlights 
from t hrough o ut the fi rst half of 
the show's season- " Th e Power of 
Madonn a" foc u ses on only one 
episode. It contains 1he se\'en num
bers pe rformed by t he cas t in the 
episode including "Vogue" and "Like 
a Prayer.' (111e i'l\rnes edition comes 
with a bonus track, "Btu-ning Up,· that 
wasn't performed on the show.) 

The album appeals to two distinct 
groups of consumers: self-prodaimed 
G leeks and Madonna fans. And since 
both groups were probab ly chomping 
at the bit to buy the allbum last week, 
it would seem hardly any of them both
ered to go out and pu rchase a physical 
version of the set. (Additionally, "The 
Power of Madon nan was absent from 
any of the major brick-and-mortar re• 
tailers' circular ads.) 

.,The Power of Madonna'" i<:;: the third 
album release from ... Glee.· but the 
first to reach No. 1. "Gl~e: Season One: 
T he Music Volume 1 • peaked at No. 4 

las t Novembe r with a 113,000-copy 
debut wee k, and then " Volume 2 '" 
bowed (and peaked) at No. 3 the fol
lowi ng month with 173.000 in its ficst 
frame. Combi ned . the two volum es 
have sold 1.4 million. 

"The Power of Madonna" i~ also the 
fi rst TV soundtrack to be No. 1 since 

also extends to the diva's catalog. where 
the biggest beneficiary is her "Celebra
tion· greatest-hits set. Released last 
September, the effort re-en tees the Bill
boa rd 200 at No. 86 with 6,000 (up 
219%). That's the package's best sales 
week since Christmas. 

All to ld, Madonna's catalog of albums 
Walt Disney' s "High 
School Musical 2" spent 
fout weeks atop the tally 
in Septembe r of 2007. 

OverThe 
Counter 

jum pe d 44% in sales . 
movin g from 12,000 to 
17,000 in the wake of tltc 
"Glee· episode. 

Disregarding th e 
house of Mouse, the last 
non-Disney TV sound
toack to reign at No. 1 
before "G lee'' was the 
.. M iami Vice" sound
track in late 1985 an d 

KEITH LD~ I 
''"""~ 

Iler digital songs tally 
is 108,000. up 169%com
pa red with the previous 
week (40,000). 

early ) 986. It spent 11 nonconsecu
tive weeks in the pen thouse. 

"The Power of Madonna" is the first 
No. 1 album consisting of covers of 
an act's songs s ince the all-ABBA 

"Mamma Mia!• soundtrack reigned for 
a week in August 2008. ·niat album fea
tured,. Mam m a" stars Meryl Streep 
and Pierce Brosnan singing tunes 
like " Dancing Queen· and "Gimme! 
Gimme! Gimme! (A Man After Mid

n ight) .• (Coincidentally, Madonna 
sampled the latter song for her 2005 
No. 7 Billboard Hot 100 hit "Hung 
Up"-which wasn't in "Glee.") 

The Madon naf"Glee· celebration 

Considering the ap# 
peal of Madonna' s body 
of work, and the crafty 

way her songs were used on ""Glee," 
might the big M be open to the idea 
of a jukebox Broadway m us ical, a 
la "Mamma·? 

HELL'S B~LLS: AC/DC's soundtrack 
to the u pcoming "Iron Man 2• film ar
ri,•es at No. 4 with 76,000. The 15-song 
album-the band's eighth top 10 set
is made u p o f prev iously released 
AC/ DC tunes and operates somewhat 
like a greatest-hits set. While its first 
week feels a bit lu kewarm, it's a ~afe 
bet that once "Iron Man 2" hi ts the
atecs May 7. this album should s pike 
in sales . 
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Double duty: 
BRUN O MARS 

mil BY MONICA HERRERA I 

in large part to Ma.rs' sprawling, emo
tive tenor and earnest melodies. ''It's 
good because they're totally differ
ent," the 23-year-old says of h is col
laborations ... 'No thin' on You' "leans 
toward th e more R&B, soulful side, 
and 'Billionaire' is a more acous tic• 
reggae type of record. I think it sets 
me up real nicely." 

Mars will ca pit.alize on the buzz by 
releasing his solo EP, " It's Bette r If 
You Don't Understand," May 1 ton 
the revived Elektra Records. "We could 
just throw hirn in the studio and try 
to get an album outright away, but we 
prefer he had a bunch of great songs," 
says John Janick, the label's co-presi• 
dent with Mike Caren. "We felt like 
[the EPl would be the right introduc
tory piece and a good strategy.• 

former bug at age 4, when he joined 
his parents , uncles, four sisters and 
one brother in local doo-wop family 
act the Love Notes. By 18, Mars was 
p laying several instrumen ts (piano, 
guitar, bass and congas) and record· 
ing demos. One caught the ear of a.n 
A&R executive at Motown, who flew 
Mars from Hawaii to Los Angeles and 
signed him. The deal fizzled, how
ever, and Mars found himselfback at 
square one. ;,I figured, '1 have to do 
everythi11g myself, so I'm going to 
just produce and writl' these songs 
on my own and hopefully get lucky,' " 
he recalls. 

Mars met laY.'Tence through his col. 
laborations with other songwriters, 
and the two have worked together ever 
since, co•v.'Titing and producing his 
debut EP . "Bruno always had the 
voice," Lawrence says, "'but we just 
needed to put together the right song 
and the r ight package for him." 

Stepping Out 

Tioe four-song EP showcases Mars' 
wide-ranging influences. It segues 
from the blippy electro-pop of"Some
where in Brooklyn" a.nd the sttrging, 
Cee-Lo-and B.o. B-assisted "The Other 
Side,• to the folksy "Count on Me" and 
the yearning, OneRepublic-esc1ue bal
lad "Talking lo the Moon." 

Before "Notbin' on You,· Mars a.nd 
creative partner Phillip Lawrence's 
production and songwriting credits 
as the Smeezingtons included Flo 
Rida's "Right Rou11d," Matisyahu's 
"'One Day" and K' Naan's "\Va,1in' 
Flag," the official anthem of the 2010 
World Cup. Born and raised in 
Hawaii, Mars (real name: Petl'r He.r• 
11andez) says he first caught the per-

"We're big fans of the Beat.Jes, the 
Police an d Mich ael Jackson. so 
whether we're doing an R&B or a pop 
record, we're always trying to chase 
those big chomses that om idols have 
given us." Mars adds. Now that he 
and Lawrence have pro,•ided those 
hooks for other artists, Mars is cir• 
cling back to his original goal of being 
his own hitmaker. 

Bruno Mars Follows B.o.B, Travie McCoy Collaborations With Solo EP 

Atlan ta rapper/singer B.o.8 and Gym 
Class Heroes frontman Travie McCoy 
both share a knack for bridging the 
gap between hip-hop and rock. How
ever, their current Billboard Hot 100 
singles reveal another common thread 

Rock royalty 
OZZY 
OSBOURNE 

between them: Sn.mo Mars. 
Mars-who until now was prima

rily known as one-ha If of songwTiting/ 
production duo the Smeezingtons
co-Y..-rote and produced B.o.B's Hot 
100 chart-topper, "Noth in' on You," 

and sings its anthemic chorus . .. Bil
lionaire." McCoy's solo debut single, 
was also co-written and produced by 
the Smeezingtons and is No. 41 on the 
Hot 100 after just four weeks. 

The success of both songs is due 

" I'm really switching gear; right 
now," Mars says. "You can't knock on 
opportunity's door and say you're not 
ready when it answers." 

Ozzy Osbourne collects his first top 10 on Billboard's Mainstream Rock radio airplay chart (available at 
bi llboard.biz/charts) s ince his 2007 No. 1 ··1 Don'! \Vanna Stop." as "I.et Me Hear You Scream" bounds 
20-8 with Greatest Gainer honors in its second week on the survey. The song marks Osbourne's 17th top 
10 on the tally. dating to his first. "Crazy Train ... in 1981. (The char! laund1ed in the March 21. 1981. isst1e.) 

The rock pioncer --who rose to stardom as lead singer of illack Sabbath and won a new generation of 
fans thanks to the success ofMTV's "The O,bournes"- releases "Scream," h i, 10th studio album . June 
15 on Epic. This week. Os \)ounw's wife and manager, Sharon. announced tha t a film aboi!I her husband 
is ,et to go into production. "I.el Me Hear Yo u Scream" iu1np, 23-19 for the heftiest increase on the 
Rock Songs chart, gaining S6% lo 5.2 mi llion audienn· impressions on 90 stations. Since \lielsen So1rnd
Scan began tracking sales data in 1991. Osbourne h as sold 16.4 million albums in the Uni ted Sta:cs. 
1991 's ·· No More Tears" leads in tha t span with sales of ~.4 million. -Car>' Trnst 
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pretty protective of who they let in. l didn't want 
them to feel like I was trying to jump in and set up 
house too quickly in this beautiful neighborhood.' 

Barnes' album debuted at No. 3 on Top Chris
tian Albums and No. 59 on the Billboard 200. 
"God Gave Me You• is No. 35 on the Hot Christ• 
ian Songs chart after four weeks. In addi tion to 
pop and Christian, the song's video has been serv
iced to country outlets. Meanwhile ano ther track, 
"Little Lies." is building at triple A. 

The Nashville-based Barn es bowed in 2002 with 

an indie EP and has built a diverse fan base rang
ing from clllb-hopping college students to cburcli
goers. To bridge that \Vi<le span, Razor & Tie senior 
VP of sal es an d marketing Alyson Shapero 
Launched a presale campaign on Barnes' websitr 
a month before the CD's release. That m ove ac
counted for 48% of the album's first-week scans. 

mil BY DEBORAH EVANS PRICE I 

"'The presale offers included an instant down• 
load of the album and bundles including an ex
dusive T-shirt and VIP t ickets," s he says. "For 
$100, fans could purchase a video of Barnes per
forming 'God Gave Mc You' along witla a pcrSOll· 
alized dedication of their choice.'" 

No Borders The l abel expects ''God Gave Me You" to be
come a wedding staple. To facilitate t hat, Razor 

& Tie p lan s to utilize Song Freedom .com, a 
website people can visit to find m usic for wed
dings and other special occasions. Dave Barnes Claims 

Unexpected Christian 
Crossover Hit 

expected 1Arith the Apr il 6 release of his second 
Razor & Tie album, " Whal We Want. What We 
Get." The album becam e a top five h it on Bill
board's Top Christian Albums chan. 

Fueled by a hot single-"God Gave Me You"
and a fan-friendly p resa] e campaign, po p 
singer/songwriter Dave Barnes got more than he 

"lt has been really overv,1helming how great 
radio response hl$ been to 'God Gave Me You,' " 
Barnes says . .. ,n e\·ery genre, the gatekeepers are 

Barnes has also benefited from such celebrity 
fans and friends as Joe Jonas and Lady Antebellum 

tweeting about his new album. In addition to head
lining his own dates this month to promote the 
new album, Ba.mes will open for Lady A May 10 at 

Nokia Theatre in New York. 

SMOKE ALARM land Records Australia, Wig more 

struck a deal with Universal Mo~ 
town in the States and began her 

At 23 years old, singer/songwriter first artist to sell her album in his first stateside tour that fall. In 
Gin Wigmore has won an inter- stores. Wigmore says that when April 2009 Wlgmore recorded 

national songwriting contest, she met Madden, their personal- her debut full-length in Los An-

worked w ith a Grammy Award· lties Immediately clicked. "His geles with producer Mike Eli-

nominated producer and snag• stores have been great in getting zondo (Fiona Apple, Nelly Fur-

ged a partnership with shoe de- new artists• music out there tado) and Ryan Adams• backing 
signer Steve Madden. The New (through onllne and special band the Cardinals. 

Zealand native, whose debut events], so this seemed like a Released internationally in 

album, "Holy Smoke," was re- good fit," Wigmore says. September 2009, "Holy Smoke" 
leased in March in the United After she started dabbling in includes a mix of playful and ma· 

States, has accrued an impres- music at 13, Wig more penned the ture songs that have helped di-
sive resume for someone who poignant "Hallelujah" att7 for her versify Its marketing campaign. 

did nit consider a career in music father, who had died from can- Spunky alt-rock track "One Last 

until the age of 20. cer. The song resonated with the Look'' was used in a national 
" It was never a dream to be a judges of the U.S.-based I nterna- Baily's commercial, while a recent 

musician because I thought it tional Songwriting Competition episode of ABC's "Private Prac-

was too big to even dream," says and won the 2004 Grand Prize. tice" featured the touching bal~ 

Wigmore, whose voice has been Although Wigmore became lad "Dying Day." 

described as a cross between the youngest and only unsigned Wigmore has also promoted 
Duffy and Macy Gray. "But the songwriter t o win the ISC, she the U.S. release of "Holy Smoke,.. 

more situations I fell into, the says the personal nature of "Hal- with a string of South by South-

more lt seemed llke I was In the lelujah" was what made the ex- west shows and a March 11 ap• 
right place." perience unforgettable. "The pearance on "Jimmy Kimmel 

She feU into another right place song was about my father and Live!" Fresh off a sprin,g U.S. 
following a meeting with shoe not about some boy or stupid tour, Wlgmore plans to return 

designer Steve Madden. In a pub- crush," she says. stateside this summer follow-

llclty campaign that launches Follow Ing the release of an EP, ing a two-week run in Australia. Musical tonic: 
GINWtGMORE 

soon, Wig more will become the "Extended Play," in 2008 o n Is- - Jason Llpshutz 

THE NEXT 
BIG THING 
Sometimes it pays not to win. Just 
ask Allstar Weekend. 

The San Diego quartet was hand
ing outfliers aboutlts music at the Los 
Angeles premiere of the Jonas Broth· 

ers' "30 Concert Experience" film last 
year when a friend of Radio Disney ex

ecutive director of music and program
ming Kelly Edwards ran into the band 
and suggested that Edwards check it 

out. She did, signing Allstar Weekend 
to fill the last spot in Radio Disney's 

first edition of its N.aT. (Next Big Thing) 

contest for young, unsigned acts. 
The quartet didn't win. But after the 

group-comprising Cameron Quis
eng (bass), Nathan Darmondy (gui
tar), Michael Martinez (drums) and 

Zach Porter(vocals)-logged 1.2 mil· 
lion votes in 48 hours and spent 15 

consecutive weeks on Radio Oisney"s 
top 30 countdown with •'Journey to 
the End of My Life," Edwards realized 
she had something "impactful" on 

her hands. Now signed to Disney di· 
vision Hollywood Re<:ords, the act is 
ramping up for the June 22 release of 
its debut CD, "Suddenly." 

Deriving its name from the Smash 

Mouth song "All Star" and the fun 
time associated with weekends, All· 
star Weekend was established nearly 
three years ago. Influenced by such 

producers as Eric Valentine (Smash 
Mouth), the group stayed busy craft
ing "tons of demos," Porter says, "try

ing to replicate the tones and lyrical 

content of the great•sounding rec

ords we grew up on and love." The 
band's synth·based, dance-driven 
blend of pop rock and pop punk is nur

tured on its debut by producers 
Howard Benson (the All-American Re· 
jects), s·A·M & Sluggo (Katy Perry) 

and John Feldmann (Good Charlotte). 
The album features seven songs. 

First single "A Different Side of Me" 
hit No. 1 on the Radio Disney chart and 
has sold 76,000 digital singles, ac

cording to Nlels.en SoundScan,and Is 
fearured in the Miley Cyrus movie "The 

Last Song." The act-'s second single/ 
video will world premiere June 4 on 
Radio Disney and the Disney Channel 

and will be available at iTunes June 7. 
Radio Disney will premiere the album 

in mid-June. 
Allstar Weekend christened Radio 

Disney's new multiplatform program1 

''N.aT.: Making It Big," Marchl7.Looding 

up to the June 4 premiere, four videos 
give an inside look at the band's jour

ney. A Walmart Soundcheck ln-store 
and on line campaign kick in -Ule 15 and 

run through mid-July. A Mayl perform· 
ance at New Jersey's Bamboozle Festi
val is also on deck. - Gail Mitchell 
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111 112 CELTIC WOMAN Songs From The Hearl WANNAftAN ~BW,,1IL6 ~age a 

11)4 65 GRETCHEN WILSON I Gol You, C01Jntry Right Here M IIEO-'~Wll 11.Stj 

122 119 B EYONCE 
I Am ... Sa.5,ha Fierce l!I t WIISIC WOALO•'CDt.UM8!tA. 1M&?J$(1t.'I' i.lJSIC (11.&8) 

114 121 132 THREE DAYS GRACE life Starl& Now 
Jfl/E •US&'J!.G U 9e) 

1N 127 162 THEM CROOKED VULTURES Them Crooked VuHures 11 OGChllmSt.OPi 113783'/lCili jl3.98f 

118 117 82 MILEY CYRUS Tho Timo 0 1 Our LIVO$ (EP} • I HOLIY'N<IOJ OO~"i'19 EX {10 "9:!f 

117 136 153 ' 
THEORY OF A OEAOM.AN Sc:at& & Souvonl,s •• 60• 01K-<:'9,'llOAORUflkEA (13.S~I ~ 

G 181 - LA ROUX La ROU)( 8IG U"E.'i'OLYOOM/CKfAM~WHEMSCOPt l13369•~0A 109ej 

~ !BJ 195 JAMEY JOHNSON That Lonesome So ng • • W!RC~Y ri~SKVlll£ 1)11237"1\.',IC;ll 11:J 98! 

180 16? l•t MICHAEL JACKSON The essenltaJ Mlchael Jackson B 14 fPIC!\ei:,,.cv•,n:,'$1Jwwusic (1Ua> 

181 13? 122 MELANIE FIONA Tho 8rfOg& " SliC!IY.i!IVfll:MI W-OTQ',ll'Pl ll!315niUMR'., (lO 9tf 

e 159- 149 MAXWELL BLACKsummMs'nlght • COLUlil$'A lf9!"JliON~ P.l~'G-!,C il i tll:11@ 

193 131 142 GUNS N' ROSES Greatest H its D • 6fffFIV @171.(iWllf~SODPE JS 981 

114 BO 117 ONEREPUBLIC Waking Up tt Y<l~tv/lltltilUOi!'l Dli501,'fo(;A 13.9! 

1• 138 157 CAGE THE ELEPHANT Cage The Elephant ., 
OU.t\1!51"/Jl'ltjlUef 

THIRTY SECONDS TO MARS 
1N 141 166 IW'AO!llAl..Nifltal66111'/C,,,1'0L U.!l--!I 

This Is War 11 

G TOBY KEITH American Rid e • S~W OOO•UJ. Vf~W t27 tU8 

1"8 1&6 158 
BON JOVI The Circle • ISU!ro Q13i'l)MIMW~ 1•:ua1® 

""' 101 - NATALIE MERCHANT Seleclions Fro m The Album Leave Your Steep 
BIG CIT'r SISl EP.SfMJrilEStlt"-1 5223D1/\'IJoil.NElt 811.i)S. (1U8) 

170 154 143 FLYLEAF Memento Mori 
A&WOClO!lt 013,512./IOA IJ.98 

171 146 152 JUSTIN MOORE Juslln Moore • VJol0flYD100 1058) 

172 168 166 LED 2EPPELIN Moltiershlp l!I 
SW~N SOIi(; 3131•--/AlUNTIC 119.fltf~ 

~ 196 - SUGARLAND Love On The Inside l!I WlRCIJIIYPlASH\'llt.E6! 121..'!'Jt.\lf~ {t.J.98 

174 1~ 165 PEARL JAM 8ack:spacet • UOK"".(l)._,'~E11CI+ ll7' ' j 1S..11R> 

1711 12a 11s PASSION PIT Manners II IAF11C<IKfS,S;43SJlioi'CO\IJWU<A(12te.t 

178 140 161 BOS SEGER & THE SILVER BULLET SAND Greatest H its l!J I CM"li<Jl3033' 0 1Uil) om ROKY ERICK SON WITH OKKERVIL RIVER True Love Cast OUI A.II Evtt A~-1. 870f8'ifP1TJ,?;4 ("•; ~8> 
178 165 163 RASCAL FLATTS Unstoppable • 1 LYRItSlllmOilUO,(t8.StI 

G UL WAYNE 190 1,1 CASI+ 1,1o,iEvo\J11I~~ILUL MQll)W!I 1);1B17·•uMP'J (13..9t) Tha Caner Ill II 

180 177 1-t0 NORAH JONES The Fal l • 9LU£r.lOIE!l4286'/lll.G 18.S@."I 

181 157 170 PINK FLOYD Dark Side Of The Moon 4' H.1.M!Jl:SI S!Ai\S 111'3.'(:~1'110-.. ("18.91 Hl.9'! 

1112 180 180 SICK PUPPIES Tri-Polar at AMR/VIRGIN 21131/CJIPITO.. 12.96 

193 135 110 E-40 Revenue Ret riev in': Day Shill ,ff 
HE.l.~Ofjl~E<iFl.\.\1001 18stj 

184 192 119 VARIOUS ARTISTS NOW That's What I Call Counlty Vol. 2 ti 
[1111/U~ 'lu'ISi\L suse.rso•v MUSIC 11i 98) 
MICHAEL BUBLE II 1N 16~ 164 
Ul'~PfUSE •se~'WAflllER BROS, oi 98 ® n·s nrne 

1• 16& 154 MOTLEY CRUE Greatest Hlls N W(lftE'f ~•lfLEVl:N sm~ f)J. 98} @-c• EDWARD SHARPE & THE MAGNETIC ZEROES Up From Below COI0.11,;tlm'/f~Ar~x 5~2·,w,o~AMT 11a 1Hf 

1• 181 194 AC/DC 
fP"1U~VVJ2Di 0 1WI..V MUSIC [11 U) IJii c• OZOMATLl Flt'e Away UCA!;:Efl. snen 701 U'/ DQWNTQ',\\11 JU 118! 

ABBA 180 166 184 f Ol.VuOR $1il}07/A4,U (18.ff. 1 l W I Gold - Greatest H its 

181 144 102 E•40 Revenue Ret rievin': Nighl Shift tie.l.'ll<Jflll+E-SAalll>Ol(lRSIJ 

C THE HEAVY The House That Dirt B1,1i lt C<JUP11'R 028• j 14 9at 

0 GUY PENROO Brff,lhe Deep S£RYA..~1•&0!,.z'{;.Al~~R (11.QIJ 

184 ORIGINAL BROADWAY CAST RECORDI NG 
Wicked D~ctol.811<JAD'NAV.:O;U21'Di:tCA (18.S!) 

1• ORIANTHI Believe n 1A.I.JGUH~Oll50t/lt.Aj9."9!f 

1• 
SADE The Besl Of Sade D I [PIC 85287/SO,,_YWSICf!l-.98) 

C CARRIE UNDERWOOD Some Hearts D I I Q<AfUSTAJJiP:Slol..!iol.S.1MLl£ 711~7/'JI~ {t.~Bf 

1• 17• 175 
MUMFORD & SONS Sigh No More 
GErm.e~w Of 1~ ,110,,0 {11(<8,'Gl.ASSNOll {12 9S} 

198 142 159 EL TRONO DE MEXICO Oulero Daelrte Oue Te Amo • f0NOVI$A MA•k<\Jliltf lll i!Bf 

200 114 44 DR. DOG Shamo, Sharne 44 Alf'l.87054'/(PIT>.?-I 116981 

TIU:( ·'" 
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Cl) TOP POP. CATALOG"' 

Ji 
0 
0 . 6 
.. 
8 

e 

7 

19 

20 

21 

22 

19 ARISTA tJ,SHVl.l.E 71197 SfAN g_ga 

Tille .., 

Over Anrl Unclsm!atn ~ J 
Learn To Live • 

Oracttfar Sp~lacular • 

Chrtnitle The 20 Grealest Hits g 

Taylor Swift a 

IT'siirne 11 

Back kt .Black ~ 

Gold - Grea1est Hils II 

Wicked • 
The Best Of Sade II 

Some ttearts D 

fr~~N
4
A~s~t1 G 

1 
ue fl; We Sing, We Oance. W-e Sleal TfiJMJs, • 

~~~, !~~l~~~~~SICf1lQB> Th!iller ❖ 
~~~~:i~~!aY?'\ll'=~NrA B=i u.9! c,1! Me kre~p~it,11 • 
NICKELBACK 
~ADII-IJNl',ER818JQ(I 18.st '1-: 

~~!~~Et~O~I(~ !Sl.Jlt•D MERCl,JRV 008881 ~"f:~~~:t; Number ones • 

!';~~,r~;~~~~~c 19_~ ,z.~ EJ\its: 30 # 1 Hlls g 
DISTURBED 
GIAflll,IEPRtst ~1l88i''IJAAN£1111.!IOS 13 tit 

The Sickness II 

RISE AGAINST 
OS-:: 'NfE1'151:0PE 01190-'' IGA IJSt 

Appeal To Reason 

!I~~~::.~~ 
1
~ 't'oo Xrow Bl/ Heat Jnmy Butrett's ()"ea1eS1 Hil(s) II 

! ! ~f~~~RATE61C PAAFD'.UIN& nu, 15.Scl! Tilt: Very 8est Ori The Eagles II 
GARTH BROOKS The Ulllmale Hits II 

'" 
143 Jl!::OfllS~ ~A316'WARPlfR a:ios.. 18.9-B 

CREED 
Wf4D·IIP 1l103 9.~CD,O\'D@ 

THE BEATLES 
A.~Pl[ 19325 -tAPITOL \It 9l t2.9! 

JIMMY BUFFETT 
Mill.BOAT R::A 8Hi0 SI.I~ 1!.98 

HOLLYWOOD UNDEAD 

OOLUI.IBIA NflS-ff\'ILLf 78532 SW4 1l.98 

Noltling Bui The 8est • 

Michael Buble • 
Grea1esti-fi!s EJ 

I • 
license To thilf • J 

Swan Songs e 
Rld11 Through The Counlry 

~ ... ~cJ~~ g~:!:s~~E llNlrnlSAL ;iEP!;!ILIC DON~~ u~:B~~-~tea,ns fl 
DAUGHTRY OaU<jhvy g 

"' 

One-X • 
Ctoss ~oad- II 

Metal1ica 4, 

Abbe,RoM • 
F.il!en D 

11lt D!lginll .,_.., wt Rl<ormttf of "lme!itan ldiol" tntm 
Toe, Casi Abtms II No. I •nd llto 8illbo11• 100 al No. (J wll n,ooo 
co,les ION, "'ordlott lo Nlclson SoulldStM. n..rs llto belt cltltul· 
SIios ..,t and Ille lllglle,t rant "' 11>! Billboaal ZOO for • li>1 ""''lffll9~"" Har<h NOi, wt,,, "Dim,y's Ill, Uffle Kerm•~·• 
•••• onto till big dtad II No. 26 wftlt 20,000. Basttl on ml.t!lt by 
61"" o,y, "Amttkin ldlol" llf'Jl'd OI Bl.ad..., A,ril 20. 

* * * * ·,t _ amencao · 
101, r I 
... ""•1:111111 • 
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Cl) TOP DIGITAL'" 

t;e5 Bi ARTIST Tille!~ le :s.: iii ll'APll.tn O.SlRJaU'l'it,l I ltBfl ,:I u 
SOUN~TRACK Glee: The l~st:, The ~,er IX Madoma jEP) I 

CIRCA SURVIVE 
AlV,,.,TIC AS 

MGMT 
COUJPABV, , SONY M'~SJC 

tteed You Now 

Blue Sky Noise , 1 

Co,ngratulat!ons 18 

ORIGINAL BROAOWAY CAST RECORDING Americall ldiol 43 
REWIISC "l'IARN[R. 8=!0S 

SEVENDUST 
78110$ LG A.SYlLf.lil. 

Cokt Oav Memory 12 

t~~'\'i~J: E~Ht:il, Mr Bes! Ftlend Is You 61 

~!~'8~:~:~u:!~~ (iil'J'Nt. AlLA~TIC: AG The Founitattoo 9 

~i~~~u1~f~~' COl.u~::; ,~~f!or~u~e: The Music Volume 1 39 

~:l:~~~! 
00 

Plastic 8eath 34 

~1.1?R~~\:~~,~~~.1us1C Trans•Cooiinental HustJe 110 

CYPRESS HILL 
P!l>3Aln CAPflO~ 

~o~~~E•~-:i!~~tt~ 8cQt.:en Bets sa 
!~~~?uT:~J~ COLu~::! ~~~o,1u~e; The Music Volume 2 47 • 
~~:::oi!,,';!~ B~~IT RevoluOOn 13 • 

~:::rlilAPP'I' llOY JI\'£ ·JLrreaknik; Tile Musical Soulldirack {Ef') 1, 6 

RUFUSWAINWRIGKT MOays AreNi{fll.$:SotlgsForli.tl 74 

Cl TOP INTERNET'" 

Sw"1"1 97 

aame or The Sex~ 17 

The E.N.O. l& 

Trtl•!i f5: 

1AJ Worttt (EP) 8 • 
: ~~~

6
~~~:~&nfv>:Jdt7,1$9.f{( S~ 11m.f'ti~ •S 

fr:~ ... ~,: !)~ 3~,.~~!tE Blue Sky Noise 11 

KOTTONMOUTH KINGS 
$~81.t"llaAN M011£ llt,3 

~f l~\~~e:et-~N~~t+.N~"1w,,.., . .,,RkeR OMS. Leave Your Sleep 64 
AC/DC Iron Man 2 (Sound1rack) .t 
CO!\lrAB:IA 609~2' SONV MUSIC i:£l 

JIMMY BUFFETT Encores 
IAAILBOAl 2120E:4'. 

RATT 
LOL'tl & PROL') 8Hl!&:l RO.,.DIUt.t.ER 

~~~ ~~~~JASnu1•00 Cok!Dav Memory 12 

~~~~~~:¥c~~ ~ 1~:1~ 1!it~7s~; !~t~~~~ Of M~nna (EP) 1 

f~~:N~~RY Pt r1phery 128 

ti~; ~~~~~~UM Pleed You Nr,t1 2 • 
JEFF BECK 

.. • 7 

8 

" 
7 1 s 

" - 1 

• 8 ' 
10 9 ' 
11 10 • 
12 - I 

a 2 9 

3 7 • .. • 9 

• 23 

" - 6 

7 ,. 
• 29 

• ti • 
10 10 17 

11 - I 

12 IS I I 

LIFDtOIISl EHi.11 11','li":,'.ISC Pi 

RUDE BOY 
11.:llltUIIUI RI> DU /AM.IDJPA 

IN MY HEAD 
».SIJII OOUl.O ELOOA HEIGHTS,WARN[R Bi!OS. 

WHATAYA WANT FROM ME 
~M UIMBEftl 19',ICAIR'.11 :l 

HAVEN'T MET YOU YET 
M!CHAEL B.U: l•lREl'RIH 

BREAK YOUR HEART 
WO CfllJl FOTUNIIQ WOA<:111.S i,E.AClFl't IDJIAG 

YOUNG FOREVER 

BABY 
Al-STIN 11£&£11 fOl(!llfllllG WDA.CIIIS SCI· DOLBO'f.tAVPAOt.!) BR.A~ 1Slo\~01iU\13 

BAD ROMANCE 
UOY G,MlA RrAULltl[, KONLll/t C,!!(RR.VTRt[ 1./TERSCOH 

NEED YOU NOW 
UOY ANIHRWM CAPfJOL illASH~E 

IF WE EVER MEET AGAIN 
TIMBAl.ANl'I FtAflJIWI~ KATY l'EAF!'I' UMLE'f'8L,\!:l(-5MU~] rm;is.tOP-! 

SWEET DREAMS 
l(YQIIC;( AU5IC Wl.\ilLO COUJPABIA. 

WHEN I LOOK AT YOU 
MILEY CYFIUS 'lfOLLW/000 

GIVE IT UP TO ME 
P!i\1(1\A FEIITUl!tllO-LL WAYII~ £pt(; 

MASS APPEAL 
GAtiO $TU A &MRVSlillS -VIRGlt..UiPflOL 

3 
IIIITNEV itEAR$ JIVE JLG) 

,. 
biz.,. ... o •1•1••..,~\..""'l••,• :111.,~-Y . -

latl::m Sli T ITLE :,5' itl AJIT1S1' (IMPRO(I OISTRIIJ.iltlNG Li',8ELI 0 m AMERICAN IDIOT 
- I 0Rl611tl IOrwJW"llY c.A$T R!COlll)ING ·R[l>F.ISE W,Vltjrn QR·aS 1 

a 1 221 WICKED 
Otlli:atll lllo.t.OWU CAST AfCORQIIIG !O[U:i\ &;!OAQIA'liY O[C.CAf 

3 2 22 JERSEY BOYS 
Otlli:atll 1111».0\lli•u CAST R.lC()RtlllKi jR~.1!101 .. • 2 10 =!l~~O~~:s:J RUORQIIIG IWALT DIS'![~ 

8 3 3 A LITTLE NIGHT MUSIC 
2oot lflOAOWAY U ST NCOfllllllfG [PS CLASSICS NOt.1:SUCH Wlu:INER. IUIOS.t 

0 5 172 ; s;:~~O:n'Z!~~~! ~'!illlG {DECCA 8.i!OA1W.'11,Y DECCM 

7 8 22fJ =~ALM!rM~:~ IIG (~CCA BROAOWAYCUC,\J 

• e 7 LOVE NEVER DIES 
OfllGelAl LONOOII CAST Rf.COROllfG omutY USEFUL orn::i1.1 

• 1 • MEMPHIS: A NEW MUSICAL 
OfUGIIAL IJIOAO'KII.'/" CAST RroDRIJIKC lDELIIAY RIHt.:)) 

10 ' 97 IN THE HEIGHTS 
Oflla.lAL 1111».0'KII.Y WT RlCOIIOIIIO '01-~lll'..t·i SH-K-BOOM. flft20R & tEJ 

G, to 61 BIUY ELLIOT: THE MUSICAL 
Qflltl,IIAI, W T RECORDIIIQ (D!CC,\ BRQJIOl'l'AY I.Nl\'ERS4 cu,ss11;.s 'ollOUP) :~= CD 12 1, 1 MARY POPPINS 
QfUQIIAL LONDON CAST RECONlltlG i\',AL1 015".EYJ :1;: 
NEXT TO NORMAL 13 11 ,4 
OfllGIMAL 1111».llll'i\Y WT FlrC0ROllf6 iGMi$1\..IG+:T $!1.M .. 9001.l,RAlOR t.11£1 • - 2 COME FlY AWAY: A NEW MUSICAL LOVE AFFAIR {FRANK SINATRA) 
BROI.O\l,IJ,'fl;A$1 RECOF!tiNO 'fFU.h:K $OU.JR.A EiteR/'RISt$~Pill$£'A'AIINfR 9IIIOSI • - 12 LEGALLY BLONDE: THE MUSICAL 
Oflli:.etAL 1111».ll'Wi\Y CAST MC0R.tllt1G 1Gl-0Slll6~, &i-l•K--8001.l Rll20R 11, m'I 
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AIRPLAY 
MQWTOREDQY 

ru.~n 
&OS 

SA.1.ES DilTA 
CGlltPII.EO QY 

Billbear.l,. 

Trans•Cotl t lncmtal Hustlo 

HJgh In The Roekles: A Live Album 

The House Thal Dirt Built 

Do Overs And Second Chances (EP} 

Ladies And Genlleman (EP) 

Khan! The Mo Generation 

Lungs 

The words You Don't Swallow 

Love To Llvo 

Halfway To Heaven 

These Simple Truths 

Tango 3.0 

ARTIST 
'""' UI o•!8JMl!li.l.WJ.J!JIGE!-----
JUSTIN NOZUKA 
COALITION 0O 1'Glol.SSllOl£ l tl 981 

THE BAND PERRY 
RfPUl!UC MAStf\11..lE Of'..oflAL 0: UMRQ 4.91) 

UNHINDERED 
EE-TilO'N aoo11 (UtJ 
THE DIRTY HEADS 
Execurn•~ M.,1Ste GJIOUP 1m pa. ~~, 
SENT av RAVENS 
1"00TH & "IAIL 118U.2. '10.S!'I 

12.911 

Women 01 Faith Worship Team 

Paper Tongues 

BaMld On A True Slory 

Big Echo 

oneeskimo 

8• 

Any Pon In A Storm 

Our Graceful Words 

Automati<:: 

S<::hool Gyrls 

Weathervanes 

M i Razon De V-rvir 

Red Lighl Fever 

Good Morning, Magpie 

Foxy Shazam 

Ml1ke Snow 

mwomng Like Tho Ughl 

Stand Up And Se.ream 

Right Road Now '111 D~ YcUll\l" 
was 1b, lir;, sing~ 
ol l!lt weet io the 
iTunosslolellll 
Wfflt,spartlll\l 
kll!ft!I lo Ille •lbum 
(upllSl.). 

Oanoy & Vineont Sing TM Statler Brothers 

_,, HEATSEEKERS SONGS" 

CRASH KINGS 
Gorilla Manor Ct;STAltl). l,Nl\'[11$11~ M01Q'A''4 G12~$-3 U\IJIG 111 U) 

All The Righi Wrongs (EP) 

Koonyum Sun 

Travellers In Space And Time 

REGIONAL HEATSEEKERS #1 ALBUMS 

Trans~Continental Hustle 
Gogol Bordello 

Periphery 
Periphery 

Sigh No More 
Mumford & Sons 

High In The Rockies 
Jason Bolland & The 

Stragglers 

Halfway To Heaven 
Brantley GIibert 

Trans~Cont1nental Hustle 
Gogol Bordello 

SOUTH ATLANTIC 
SOUTH CENTRAL 

. ,. .. .. 
American Bang, "Wild and Young" 
The Nashville-based band scores it s first airplay hit on a Bill

board chart as the act's single debuts at No. 47 on Rock Songs. 
Produced by Bob Rock, tile tune Is the first offering from the 
group's debut album, due later this spring o n Sire/Reprise. 

MID ATLANTIC 

• 

Crash Klt'lgS 

ElomaJ 

Sublza 

One Life Stand 

Andre Nlckatlna 
Khan! 1M-Me Cet\el'at.iOn 

z :;:.=&Th•~
• ?,~~~!~~:!fHustle 

Got.an Projf!cl 
Tango3.0 

a F101en<::e + The Machine 

'"""' The Heavy 
TM Howe JhaJ Dirt Bwrt 

Neon Trees 
Habils 

Stotyhlll 
Shade OI The T,ee. 

Mumford & Sons 
a SighNoMore 

Gogol Bordello 
Tr.tns-Coot/nental HustJe 

4 ~t:;~ 1~~o":!!;:~i!1,:~ers 
Perlphe-ry 
Peripher'( 

La Roux 

• "'"°"' 
Go Radio 
Do-O..-e.r$AndSo<.:ondChw,c•$ (EPJ 

8 The Heavy 
~Hou!611 Th#l Dir/ Buill 

Emily Osmenl 
All Tho Right Wn;11191" 'EP} 

Write This Oown 
Wfl1e mi~ D own 
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AIFll'LAY SALES DAU 
r~ONITORrD BV C0~1P'ILCO BY 

B•111L--~-' ruelsen melsen 
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,@\ THE BILLBOARD HOT 100" 
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• 0 
8 
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for1secorld 
comeclii'ttweek 

Taio Cruz Featuring Ludacris (S3.J mlllon In 
--~~~=~~~=~--------~"'~•~•"~'~"'-'·~•0~'"-'-"r, ,lllfienu. ~38%) 

e CAPfl~~~'!i~~~~~ D 2 ilrld idtk Wtest 
T,ain fJ 

36 

~ fiiliner/Oigibl liollJO 
0
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39 

311 

9 19 
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7 7 

13 16 

17 17 

IO 13 

14 13 

II B 

20 12 

18 15 

15 11 

19 12 

28 50 

16 

22 18 

26 

27 

25 

55 

33 

39 39 

30 30 

•2 « 

36 48 

37 40 

34 29 

,o 38 

29 i , 

45 43 

60 71 

51 28 

3B 32 

47 49 

4B 64 

50 53 

YOUR LOVE IS MY DRUG Kesha 
OA. l UKU 9V,'AC0.AIJMO k SEeE"IIT 0 SF8EAT,I OOl,EMA.,_I 0 K[MOS.~8£ RCA.11MG 
AIRPLANES 8.o.B F-eaturlng Hayley Williams Of Paramore 
AUXOJ. "D.tR4.'f< E B.RSI\IWOll'S J!'l,I f~G • . SR.to'<l'tJ DUSSO.Ull,lSDWWEM> (i) RE!EUICCK "EIUMD IIUS1U. ~TU NllC 

TELEPHONE Lady G-aga Fea1urlng 8eyonce 
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YOUN G FOREVER JitY-Z + Mr. Hudson 
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WHATAYA WANT F ROM M E Adam Lambert 
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TIK TOK KoSrn> 
Of'!. LUl'..E 8 8l~~co K.SE&tl!T L ,sonWALO 8 L[VIM 8 l([l,lll)SA:;IE. ACA,~tAG 
SAV AAH Trey Songz Featuring Fabolous 
YYONM":D,CORfl T,l~YI.M 111 Mfl:ll{Bff. 6 _l)jfVERSCIU:SCloltS,ICl '11\IW.ft..OOJAal eo sa.rJ &00(/,l,TV.,IIIC 
CARR'( OUT Tlm ba.land F-eatur lng J us lin Timberlake 
TlU8Al,AAN-=IOC YMOSLf'(J.HI\R.~h..J'TIP.13:E'=llAlCE TCI.AVT{)IIJ B00.11 e ~tOS!E'VtllACl<S~"ID.9lTUISC{)PE 
ALEJANDRO lady G~ga 
REOOlwF,lU)\I 6,1,GA "I ,(Hl\\'AT,$.,S $1:RMi'JIOTIA 0 STIIIAUl IPit K(INlll/£, Cll~AR:'ITRF( INTeASC~~E 

BABY Jui.Un Bieber ~aturing l udaer1s 
t $lt\ll'ttAT,1W.Sli rUiSI-\C..ASTEWJ.:rt.J8E9f-=l.C "'-W.t.ftltlOOi @ SC~ IIA'?Af)NDIIRMJ\ ISIJ<t.O.'()J~ 
AU TH E R IGH T MOVES OneRepubHc 
A THIOFR Ft: lED~R 61 Ma$H V INWtSCOPf 

I MADE IT (CASH MOHEY HEROES} Kevlll Ftudolf Feat. 81tdman, J8y Sean, & U I Wayr,o 
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Young Money Featur ing Lloyd 
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HEY DAOOV (DA D DY'S HOME) Usher f (l'alur ing Pl ies 
THE ILUNPitllS.Rlf.Q LO\t lltt:O ll»'E,AtlAJIR.~.M~sorwAArnoim I\' IJ LAf"~ -•JLG 

THE HOUSE THAT BUlLT ME Miranda Lambed 
I IXIDELt M \t.'.=!Uc,:e DOUGlAfi A Sth\l.l.11LIM COLl,\1311\ A$H~Ue 

HAVEN'T MET VOU YET Michael Buble 
8 flOtl( A ~SHll lltH°"'G.PA 81J9lE 14J f!fPRtSE 
SOLO lyaz 
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LIVE LIKE W E'RE DYING Kris Alfen 
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NATURALLY Selena Gomez & Tho Sc one 
Ii .r.RWTO,TJAl.l!:S IA-Alt\lAlO,f.J.1.-\11:$,0 KAFIAOGIU) 0 110\.L'NJOOO 
SAY SOMETHING Tlmt>aland Featuring Otake 
TV,\8Al.AN),J~ .\'.lot1Slf'(,OWWAl)!I.A.GIWW.l.10.AVTOMJMA1JLJ @ l.laSUY-....Ck.G'ilOIJIIO lt.T{JISCOfl( 

I GOTTA FEEL ING Tho Black E)'ed Peas 
O.GUETTA.J>IIESl[ Alll W.AO"-l.l.ii.A.PfJICD,1.,J.GOMEZ.S_rEqGUSOt.'.D.61k."11AJ.Al[STERrR 0 INTERSCOP[ 

HOW LOW LUdacrls 
T-UIIJUS C.BRIDGU.lWILllMIS.C lllC-.JIMO!....~.LSAOlER,'4.SIIOClllEE 0 DTP i)H J,\V IOJPAG 

LIL FREAK Usher fea1urlng Nic ki M lnaj 
LWILL.1AMS-.P!ILO',., DA OON (J.J!}.IIES E.WILLIAA1S_Ul€A~_U.RA'l1.IOIID l\',O. UIAAAJ.S.WOlllERI li) LUACi. A.G 

BILLION AIRE TrtlVle McCoy Featuring Br1.1no M~rs 
THE sr~EE21NGT0'1S (U.lC-CO'l,1! WIRSJ'lAWRENCE.A.LF\'l!i'E €1 l){CA"(()AKCE'fUEtED BY ~MEN. RRI' 

W IN N ER Jamie foJCX Featur ing Ju5tin Tim berlake & T .I. 
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SEXY CHIC K David Guetta Featuring Akon 
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EVERYTHING TO M E Monica 
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AU I 00 IS WI N DJ Khaled Feat. T-Pain, Ludacr is , Snoop Dogg & Ric:k Ross 
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NEIGHBORS KNOW MY NAME Trey Songz 
T IAYlOII l'ttA'ff.S,J MC5if NEYERS.ON,r1AvtDJl,PHA'fl:5 0 S.ONG BOOI{. ATlA~fC 
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63 &J ~R~!~~~ll) ~~!t~s ... ?F~ll~OENTLEY Lloy d Banks Fealuring J uelz S:'~!~ 

.. 70 PR AY FOR YOU Jaron And The Long Road To Love 
c-tlrAlfl'Y J l OWENSTEfll .BAHITUNOEfl 4! J.AJWIWOIJO L'<I\HSIIL flti'll!IUc;.B.tJ I.IACl'lllE 

83 88 UN-THINKABLE (l'M R EADY) Alicla Keys 
~ KO'S,k AROlll!flS.~ Sl,IF(l;l:I {A.kr'IS.11 SA~ll.1,1 ~~R:l)l'HERS, JR ,M SHElllil @) M.;IK.'Jh'ilS 

HALFWAV GONE Ufoh04.JM 

~G~~e~w~~~~ ~~~~J-CO(U quoOtfJ ~StlER KGSha ~=!~:r~~,~~~~ I 
II alA}ICO K SFk{qf,fHFl/l!l,N.flllCH IOIHW.ll @ J'.~M0$A9E 'IICI\. A.\I.S 
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TEMPORARV HOME Carrie Underwood 
M &..111,SMT jC.UKOfAl'IOOD L LAt=10 ? W,!OY) 8 l!l11Ft1STA USMl/r.~E 

l'M BACK T,I, 
TAACr.S.AY[Al C.J.HARRIS 1 ~ l>.RA~l>ALl.D.D~CAN @ GAANO Hl,Snf ATtAPITIC 
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T HIS AFTERNOON Nlckelback 
R.J.lANS[,NICKflBACK,1.-MOI IUCKEL8ACK,R.HAMG[.C KRQ[G[RI 0 MOF!Ulr.!ilER'AR? • 76 64 

94 57 54 HELLO GOOD M O RNIN G Dlddy • Dirty Money Fealurlng T.I. 
o,,mA lRIC-0 LO~E f.11 HUS,w.,,:mcA.C.J 1'.ARRIS. JR.) @ B,t.O l!O'flllJE~stOPE 

"" 56 " 
T ODAY WAS A FAI RYTALE T&ylor Sw ift 
~•-~APMMI.U'A'JH S\to'ITJ 0 BIG MACHrtl:.\JNM}ISAL ilEPll8LIC 

U N STOPPABLE Rase.al Fliotts 
D.lilJfFRASCAl fl..J,TTS (J,OEMARC'JS,H.LINO.SfV.J.T.SlATfRI (!) Ll'RIC ST!lEH e 78 1'3 
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ROGER THAT Voung Mo ney 
l'HENO.\t ro CARTER.J.l!.OSWELl.O.fltJitl!(LltJ,O.l/AASIAJ.,V.STE\'511S~I e CAS1t Mll-'IE'I' U~'f!IS":t. MDTO'A'IQ - 52 " Ill WHEN I LOOK AT YOU Miley Cy rus 
l SHAJ'4K5 I "1.Sl!At, ... <S ti l ~OS-t.i' $ HOU .YWOOJ 
HELL ON THE HEART Eric C hurch 
J JGVCf 5 i:;tl'UR&M D,RlJTT1<M J SPll.uWA\ m &J,P'flOL V.SH~l'.lE ~ 74 n 

70 61 57 It STEADY MOBB IN ' Young Money Fealuring Gucci Mane 
KA~! (D.CAMliil.O JOl:NSORFt 0"~1Sj & (.ASH Mli,ll[Y U._l\'[IISM lolOTtl'A'W 

HILLBILLY BONE Blake Shel ton Featunng Trac e Adkins 
S ttENOR)Cl(S [C \llSEMi\'c,L l/llADJ $ \l'ARIIER &ROS (IIASHVl.lE) WM~ 

:~!" ~ll$1.N0.11S..tA.cJ.l'AA!l~,JR~ .MO¥lOOUFAv1u•.te~~~~ ':~~~J~:o :~~J~~ I 
KEEP ON LOVIN' YOU Steel Magnoli-ti 
() H-JIF (C. $TAPl.ET(IN,TWIHM~I 8 8tS WCI-~~ 

R: : C~r.!~~L~g~~';?~: l~~E~ Y~~,,:~£;rHAT @ M~:~~ot .. ~~~~t~ • 
75 10 62 DROP TH E WORL D UI Wayne Featuring Emlnem 
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I NEVER TOLD VOU Co!t>le Calllat 
1U:All.l.AT C CAJLLAlK.Dt(Y'..uMIDU.R[tvESI 0 IJNIVC~SAL A£PLl3LIC ~ 81 89 

BACKWOODS Juslln Moore 
J STOVER lJ MOo,:tE,J PAULIN J S..STOVERI @ \'ALIN'I' tD ~ n ~- ~~~t~~~N: £.~: ; ; :~~Ri~:itG~1~.~ n::t. le; ~~~~~!'it!v~~ryn~~~: I 

G) 92 - CRAZV TOWN Jason Aldean 
M.KNOX jR.CIJl'A'SOll',B.JOKfS! @ &1OKiij 8OW 

G S<l 91 1 THERE GOES MY BABY Usher 
m, JONSIN.RIOO LOIi! /IUCO LO\IE.J.G.SCHEfFEA.f.R:O\!AN0.0-M.MAISl 61 lJ,fACE.'\.G 

G a5 90 I GOTTA GET TO YOU George Strait 
T.BIIO\li'"I.G.ST~ll J.tA1JDEROALE,J.RlTCttE UARSEN $ FACA U.SH~l.tE 

112 12 i8 It 'T IL SUMMER CQMES ARQUND Kvitti Ur tnu1 
0 IWfF.K tJRIJIIN (Ir.I PO\l'fll I( tJRl,',~I 6} i;Jifflat.USl-l'lll.lE 

G 89 93 I SHE WON'T BE LONELY LONG C lay Walker 
~ STEG.All r!> JOl-~Sli-.11i!O"OW~Ell'86~11~1 t!I- CtiRH 

C 100 - E WATER Brad Pais ley 
f ROGERS rs P',IJStE'f.C.OL-!IOIS ~.lO\'ELACE) e 1<RISIJI V.SHVUE 

~ , 1 "' 
WRONG BABY WRONG Martina MeBrldG 
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87 UlW Llia'.AV1RGIN Goe Cas1 Feat. Milllhewr,mmn,Ja)ma. tAayes, ~fwefa.Cory ~& Laa.P.1d!efe 
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88 UEW I MPOSSIBLE Shontelle 
AFIPITHtJll A 81FIA1$S~ 1 'WAOlD$[1-JI 8 $RP $RC UKl\'(11511.t MOT~'~ 

89 UlW 4 MINUTES Gteo Cas t Featuring C hris Coller & Am bot Ri loy 
Jl.Mf.lER$..P.\STR[ltl ,'I U-~llffh' M.CICCOStl~'IAOOl.£'/Jll l'f.lSJ.flWl:IEll:I.M;E @.I nm1 CEl,,l];AVfvXTV CClUWll~ 

90 "1W I KEEP ON LOVING YOU Roba 
llMCCNTIR[.UIRO'oNt.' R.OJPllr.',T.MCBRIO[ 8 STARSUIUQ( \'All).l'I' 

91 tUW STIU Tim McGraw 
8 ~AlLIMG,;IE. UICGAA.W D SWTH (LBRIC[ k...JACOBS J l[ATliUtS) 0 CURO 

GIVES YOU HELL Gle& cast Featur ing Lea Michele I 
UNO[AS,P:ASTRO.V.A..»IJRPHV (l.lUTT[ll,IV.WllHURt 6) 20TH C[NTLil't r.ox TV COLl.:WBIA I 
RIDE Cierui Fo~turing LudBcri5 
C.SH'A'All.f.l UASH (C~HAllillS,T.N~~-C..A.STE'A'ARU.S~IOOESt @ UFACE.JUI 

114 90 83 it ! 1:-1~ 11.TE rru..eu:,E,M.S.EIIIKSfi.11.U.t'iilMANSE~.J.Al.'SJfl.E.l)fJ,llJA.et:ITE• @ rm111,t<te.t1 G~:J~~i~~ l ~- K ISSIN U M irand~ Cosgrove 
AtAFAO.KOOL KO • .A.)( (t.GOTTWo\U).C.KELL'f.M.COSGRCi'\'EI 0 COLl,:.181~ 

a, oo 99 E ALL I EVER WANTED Kelly Cl.e,rkson 
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LOVE KING The-Dream 
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"" 93 0 LET'S DO IT Waka Flocks Flame 
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SEX THERAPY Rot>ln Thicke 
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Timbaland Featuring Katy Perry 
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NOT MYSELF TONIGHT 
t>t;L0!/1' 0.,, DON (I JOtlCS ( t01Jf 
AIN"T BACK YET 
9 C,61ml).l!,:.cH(SNEY (C.Vi'5El.tAl'•,C lO .. lPKl\ $1 

HIGHWAY 20 RIDE 
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HE.ARTBREAK WARFARE 
J.PAA'ffil,S . .:-ORONI fJ,MAITRI 

THE MAN I WANT TO BE 
J.STIIOUO ILJAIES,Uil-Cl1~Sl 
RAIN IS A GOOD TH ING 
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l 'M AWESOME 
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As ··clee: TI,e Music, the Power of Madonna• debuts at No. I on the BiJlboard 200, 

the Fox TV troupe places four tracks from the set on the Billooard Hot 100. Led by 

"Like a Prayer," which enters tl1e Hot 100 at No. 27 and Ho1 Digital Songs at No. 10 

(89,000 downloads sold), the albwn•s seven songs available a la carte sold a combiJ1ed 
220.000 downloads. The series' April 20 Madonna-centric episode also spurred inter• 
est in the Queen of Pop's c.atalog, v.'l.th the artist's original ven,.;ons of the individual• 

ly available songs covered by the "Glee" cast shifting 52,000 downloads, a 246% in• 
crease. "4 .'vtinutes" \Vas the,veek's most-downloaded original (12,000). - Gary Tmst 

Data for week of MAY s, 2010 
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COUNTRY MUSIC 
June 7 & 8, 2010 
Hermitage Hotel, Nashville 
www.CountryMusicSummit .com 
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J AllC11£'i" J.(ll'lfll ~l)'mla£S$ J AITCl!f'r 

POUND SIGN (#?• !) 
0 I UURl'HV O L Ml,,IRPHV:J COU.lflS,1 MilJ!TtN 

GUINEVERE 
WA'~.JCH S.CARUSOUH U J.VOOPlS 

BLOSSOM IN THE OUST 
O.BASON,IA illllS.t!T k-OPf.J 1.!-'IDLRSOPl.l OOVLE 

till CAPITOl NASI'\ ILL( 

James otto 
$ 'l,'loft'IESl 13IIOS/'WMIJ 

Steve Azar 
8 RIDrf 

Gloriana 
r.\13Lffl\ i,l,'AA._!q QAl)S DJGG(A Ptf;T1JR( 

Randy Montana 
I!> ~•rRCURV 

Jako Owen 
0 1\CA 

Kevin Fowl~t 
L"f111CSTR1"fl 

Ell Voung Bar.d 
® 'JNtVC~SAL SOLiTM"'E.?biltlC NASH'llli 

Mallary Hopo 
l<ICANIISJl\'llli 

Blaine Larsen 
@ TR[[l-tOOSi 

Ash Bowe11i 
STOOEVCAEEK 

(i)·TOP BLUEGRASS·ALBUMS: 
l! 

~i!: ARTIST Tflte 
IMPRltfl & ~UMl!fA OISH '8UT1h'li LtlBEL 

1)1111£Y&\KENT 
'1A!lrJl=At •~lffll 

Oaie~ & ¼!cent Sn'.] The ~ le"~ 

26 

27 

21 

29 

30 

31 

n 
33 

31 

,. 
39 

,. 
.. 

.. 

" 
41 

•9 .. 

! 

0 ~;:,=~:f'-IX~'6'!->\i(~ The Foundation El 2 GIii I==~~ Hipllllh!fb:i:ei:AliAlilb.ml 

e MIRANDA LAMBERT 
= N:.~:;:'W;Ji~l!§ ArnemiVl:MlNoGrave 

27 THE INFAMOUS STRINGOUSTERS Ttungs Tnat Ay 
SUGMI tll\.L Hl~9 'l,l[LK 

CAROLINA CHOCOLATE DROPS Geriuine Negro Jig • COUJMRIA 461!~ $.\U (17 9, R-oi.<olutlon 1 - 20 15 

0 WILLIE NELSON Coonlry Music ~ 29 21 12 I GRETCHEN WILSON I 
SH.I.IIGAHA &tam Rc.JtlDl:R tr~ • IUJf4EC~lOOj!7flll IGot't:uCounlryflig"dtin 

0 CARRIE UNDERWOOD • G TOBY KEITH 
19 ARISTII. /-IA9t1/I.LE , ssn SIAN 11:u111 

Play On 1 31 JI 
SHO'IJ OOG-tlN1"ERSAL Ol1 (18-981 

Ametlca11 Ride 

0 16 14 SOUNDTRACK Crazy Hearl 31 25 2• JUSTIN MOORE Justin Moote fO'.HOHEA~ IR l&IH 8184 t.rlJ 'A'iST C17.98i I VALGfl\' 0100 (10.94) 

7 4 • TAYLOR SWIFT Fearless 
111 II 1 32 27 25 RASCAL FLATTS. Unstoppable BIG WACK!IE 0200 (' j 98) ® LYRIC SlRfET 002611• f18 98) om COLT FORD Chicken & BiScuils 33 29 7 VAAKJUSARTISTS 

A~'lilA&i ~llf'S 218 (U 98) 26 ' l'-tUl'AJ&J.~Wt'll.-'CPffl tlJWThas'l.t>atlCdCruitry\tol,2 

• 5 - LAURA BELL BUNDY Achin' And Sha.kin' 34 28 ~ ERIC CHURCH Carollna lilER.tURY 01J96&UM61f (11.91!1 CAPITOL NASH\'llLE 1(111\ 0· ru 98) 

10 3 2 
ALAN JACKSON Frelghl Train 38 30 30 SOUNDTRACK Heinn:ah Montal\8,: The Movie AAl51A NASf\'IL LE 62S60 ~'I (11 98) VWJ Ct5f.(Y{lijl(II f-8,;~ • 11 11 ' 
LADY ANTEBELLUM lad)' AnlGbOl11.1m • 1 C 35 39 GLORIANA Glonan& CAPtlOL r.tA$1{1jUE OJ20i> (1Z 98/ [J.IIUJA~Vtlfff'ABA:6.~lf;tO'flA!t(IJ.-• LUKE BRYAN JOE NICHOLS 15 16 
C1,Pt10l LIIASH~UE 65833 (18 96/ 

Doln' My Thing Y7 32 35 SttO'N 00&..tJNl~ERSAL 012989 [13.98) Old Things New 

13 9 10 JASON ALDEAN Wide Open • 2 38 33 ,a GEORGE STRAIT Tw:ang 8RO~EN SOW r6J1 (IU8) I.ICA NAS~.\'ILL[ G13t73• \IPAGN (13.'sf:t 

14 10 8 BLAKE SHELTON Hillbilly Bone (EP) 39 3< 34 
JOSH THOMPSON 

Wey Out Here fl(p!l~\'lolfftRi,'t3S.~ 'AJ.fl~~l COlL.\131A 566~ 5MN lt~981 

7 EASTON CORBIN BRANTLEY GILBERT 18 8 
MER.CUA'!' a1;,&-4,UU6h (lua1 

Easton Corbin 40 35 36 
JIVHtil.Sf. JOE"Sl15 1081 

Halfway To Heaven 

CD 23 32 BROOKS & DUNN #1 s ... And Theo Some CD 1111 WHITNEY DUNCAN . 
A.~IJ$-fi:IJ.E~WS.\IN!1~9!J ~ !SE'IMJl);fR!nCl&-4IOJOO EX'l.t,~t!._3-Sft. Right Road Now 9 KENNY CHESNEY Greatest Hits II t $ 70 45 3 THE BAND PERRY 

""'"""'"""'tEPI fl!IC.at'ISt' .. 17 \3 21 &N", &~$$,!\lµltj (ll H I 

CD 1111 MERLE HAGGARD I AmWh:at ! Am 11 43 37 RASCAL FLATTS. Gtealosl Hils Volume 1 1<.1,G \'AN6l Altl 78036' '1/fflK (17.UJ 
37 .!d "'" """' """ ,,,_,., 

CHRIS YOUNG ' ,. 17 19 The Man I Want To Be I- 6,1 The Life Of A Song llC~ 22&1&S.'il.~ fHl.98) n 1~n~~~\~{'r~ 

20 12 GARY ALLAN Get Off On The ~ in ... 39 42 MARTINA MCBRIDE Shine IA)ll-lASl'\tilO'lllfi2.1,J.OJ(ro.91!t "CA 3-1190 S,AN j1' 1181 

21 13 JOSH TURNER 40 ,. KELLIE PICKLER 

" MCA NASH\lllLE 013363 L'UGN {13..WI 
Haywire ... " 19.8Vi U 811 ~ M~l11,S61@ 

Kellie Plckler 

22 18 13 REBA Keep On Loving Vou • 1 47 38 45 ALAN JACKSON ~OILDle,,.,_ ~TJl..t~ ~l;.100\WOO' MU!) ® ~*-1..i.tlllNHlilel~~'~ 

e It BRAD PA.ISLEY _, SalM<1aJ Ngl<I 
ROSANNE CASH 16 28 ... 40 38 ta: Wtlf.AITA._, Y651'-91.G (i i !!81 

The Ust 
~~Uf•735:?.S'111N13.~ 

e 2, ,;i 
T IM MCGRAW Soothern Voice • 1 ... 44 43 ~~~~fflfll~ OaA,Jl\tm-Sr9TheM1'8«:ffl CUA! m~ (1Ut) 

KEITH URBAN DIERKS BENTLEY 2S 22 22 
t APllOL-!tASt1~UE 35151• nue., {)(lfylng Gravity • 1 IIO 46 41 

CAPrTOL NASH\'ILlE 0115H {If 98) 
Feel Thst Fire 

Data for week o f MAY 8, 2010 I F'o r c:hart reprlnts ea.II 646 .. 654.4633 

• 1 

• 1 

e 1 

11 

'1 

., 

11 

,, 

3 2 10 ._JNESJCH 51'-995. 'A'AR'lE:.I BAOS. 

0 4 62 STEVE MARTIN n..Crow:New5<J9;For1tefi-~Banjo 
tO S"AAE'10S47' ROIJtlDl:R 

8 I 2 TRAMPLED BY TURTLES Palomino I 
• aANJODAO ~7• 

0 33 THE ISAACS lrels3'1CS ... Na1i.113tf,MNmostA~Calecb:JI 
SAl"Ol[A 4M1' 

7 ' 32 THE WAILIN' JENNYS U,o N ll-o '-'CM<~ Hooso 
R!D l'OllS:f 220 

8 ) 30 PATTY LOVELESS Mountain Soul 11 
SAG.JAaO flOJ\:t <'4971-

0 STEEP CANYON RANGERS Deep l!i l he- $11.aije 
RU1El1'3t 

10 • 3 
BLACK PRAIRIE Feast Of The Hunter:5' Moon 
SUG/1.R '11l.l t 061' 'I/Elli 

BIG BOWS FOR VETS 
--

,t 
~ • NELSO N 

A pair of Country Music I I all of 
Famers make waves on Top Colm
try Albums, where Willie Nelson 's 

··c ountry Music' (18,000 copies) 

and Merle Haggard"s " I Am What 
I Am" (7.000) bow at Nos. 4and 18. 
respectively. This is Nelson•, best 

solo rank since his No. 2 peak \\ri.th "A Horse Called Music" in 

October 1989: Haggard hasn·t perched this h igh v.i th a solo se1 

since "Chill Facto r· re•,ched No. 8 in March 1988. Nelson 's aJ. 
bum was: featured on several Sirius XM ch an n els during the 

Nielsen Sound.Scan tracking week, while Haggard's se t was 

profiled o n NPR"s April 22 "Morning Edition." - Wade J essrn 
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LUDACRIS 
BAU\£ Of tHE fiEXEUH.P.,P.H..J~M~ 4.Q~" 'QJ},16 

CYPRESS HILL 
ll!Sf U,- r>fll llY lfi~ 1 M1 I 

SADE 
SOUllEII Of l.O'JE EP1C 63933' SO~l' I.IUSIC 

MARVIN SAPP 
llf:AE I ~M \'f~tTV !Jl)S,& ~ 6 

ERYKAH BADU 
O alfflll.ll!WlR Jlllll:JNUW!illl:1.'lf.111'..'/JJG 

21 :~:.~,::,~" "" " "" '""' 

• 

• 
20 !~~f ~~J<,f~!EOOIII MBK J 4SS11 • RMG • 

~LR;f~~Et.rttltl\Sl!ifl..WT!l'W!(~El7.\00l6 • 

TREY SONG? 
Rf.AllY S.ONG BOOKAtlAIITtC 511179~ AG 

SHARON JONES & THE OAP.KINGS 
I lEARIIEO TH[ ILUIOWAY W TO.~E 019' 

DJ HOLIOAY + GUCCI MANE 
&UffM81fQllll!0175D"OOIWl~i1.IM!.;'.B(.._'I-Jl\l~Yt~ 

33 i,!:~,., "'"'""' ,, .. ,.. <> ~ 
11 ~!:::~ ~"'"'""""""' " 

YOUNG MONEY 
wtlll'IUIMMCIIFrQ.St"1t.l\Nlit'\9,L\tl~-r.-!iW;'.ffl 

MARY J. BLIGE 
itRONlfflv.rtl~Kff,IR~Y,;l!WlCHrB'f1511(113ll2.@i 

DEVIN THE DUDE 

EMINEM 
IIBAf'$I! lllfQ.$WlJ'r'.Nlt'A',UilHrl1IFGC(P[OlM," GI, 

DRAKE 
tlMM!ll'l'W(l'f~ll;lf\'\IIA=.5,ltJW":MCl31:1,u.h; 

CORINNE BAILEY RAE 
Tltf W ftPJT ~ 092i't 

RAHEEM DEVAUGHN 
1llEI.D'll",WiUIIIIA$TERP!ACE 1228.,Mt55959.l.G 

METH/GHOST/ RAE 
WU-MASSACFIE 'IJlrTA~S.DH JAM GtWl*'llJMla 

KID CUDI 
!a• '.IIUN:flll!flltltllW.J.CQ.tWJ:'Alt:/Mrut~ 

TIMBALAND 
JJ8lll!llPQl1,IMXlli\lllli.~111]118;l;Rf!J,&,f1 

LITTLE BROTHER 
LEfTBACk HiUL N JUSTUS SOO@ 

GUCCI MANE 
111.5:m'tS.MRll•!{J?IIIIOi~i?f,l)'.'Anfll 

T•PAIN 
f!U;N,JilUU.5WAWXl"/~-Wf(!O'~\t.OCol1.fXJ: 

• 

• 

~~~l~:,: ~fft:w'fflffl B 

IO , 2 13 

ROBIN THICKE 
S£Xlll£M:1Jt;~5W!-r,,.q,t,"fERliO:f'EOIJ.1t6.'6' 

:.~f~~M.SC~!!MWS(ffllf'.5( B 
MELANIE FIONA 
TH! lllllil;i[ SRC. UtJio'{ASAL IAl)TOlllN 01151~\IMRS 

~~~ll(flTCUU,8],),11~UlS(fh'P.WSC:l1: • 
E•40 
lll\l81Jt ft'l'fllMII': C,,V illFr f-f.Jtt,'( C,l ?hi; ,sllt10 Ol 

E·40 
FIMIIUE~ltlliHl'$1WTW/l'YCl'lTI!E~(),c:a 
SNOOP DOGG 
hOfMAOC[l(P)IWJ1'.ffiU.~lllJY:"1S,~ 

KURUPT 
STREET UllKl't PftlA~rl Go01 

BEBE & CECE WINANS 
STILL 9&Ca11~ MA.,ACO 

ANDRE NICKATINA 
KHAM! THE ME GfNEJII\TION 1-r.Ho\.~ 8788 

CHRISETTE MICHELE 
El'IPKHl" DEf JAM 012791,'t.!JMG@ 

BIRDMAN 
IWCWJSC>S/lt.D,E¥,\lM!.6IS.lt.WTCWIO'l:rF.,O,U\I~(!) 

DJ KHALEO 
v,,roRY 'A'E lHE eEST l'014,E1 

MURS AND 9TH WONDER 
FOAIIMR SMC 42~ 

SNOOP OOGG 
MAL.CE N WONIIJINIOOCOYi$l'itE!P!~O'li'I" £mil' 

VARIOUS ARTISTS 
IIUW' :II EMI L'.111\tRSAUW'IIA tt.61 i'ISlllil' MUSI 

R, KELLY 
u1mn.10 1t,1E 311313, JI.& 

50 CENT 
WOH!t~!JWl'iWl!.l:Wll\t!!l:m)'Eg,t:Jn',~ 

following lllt death of Gang Stan's NC 
Guru A&iril 191 the duo, whldl •~a lt•tures 
l>ealmale< DJ Pr,mler, mns ill lilsl 
IPPN""" OIi tile lop R&B/Hip-Hop 
Catalog dla1I (No. 18), ,1,wa~, at 
blnbGln!.blzhharts. 

Billbearal, 

SAY AAH 
TRfY ~ltGZ ~m. r!WlLOUS so>.:; 900r. fil.ANTIC 

LOVE KING 
Tllf.OIW.111 ~{l !(ILLA, on J.Ht IOJW~ 

22 ~g~L~l~ilEF JAJJ ll)JMG 

LOSE MY MIND 
YOONG J£EZY rut. PLIES CTtOEr l AIA ilJI.IG 

ALL I 00 IS WIN 
llllllW.f!JFUI.T-f'UI.LroO&lM)POOO::, IJ(UOSSfM.llft8f:rfrfl 

FISTFUL OF TEARS 
MAXWUL COlUI.IBIA 

BEAMER, BENZ, OR BENTLEY 
LlOl"O PIIU FEAT JU(U SAHDM. jG UNrT 

SPONSOR 
ltffiJIM 11m.w:, nu 

FALLIN' 
It MIC11ELLf l)tlf? CO:!,nomt JIVE JLG) 

16 :~~-~~.:EE~~Lro..DGOOJ>.CS. ml&I 

16 ~'~ ;~.,~.~~ i:~ 
19 ~J:~:t:.:~~NT UP LK 

IMMA LOVE VOU RIGHT 
J(IIII UIOWM OPHILUN. UNI\IERSAl REPUBLH: 'llMRli 

BRING IT BACK 
HALL 6 MJG FUT.. l"Gi..lG DIIIU GRAfjQ Ht.15TlE {1 

THERE GOES MY BABY 
USIIEJI LAfACE 'Jlli 

SEX ROOM 
LIJ!lACRIS FEAT nm- SOIIGZ TP DEf JAU IW,m 

KICKIN AND SCREAMIN 
MARO~ IIOUffOII ['-lJS(;W(IRIIS,<11J G ! 

f RHYTHMIC'· 

e 17 

11 

12 11 

11 13 

5 

22 

20 

20 

33 

25 

13 

13 

LEMONADE 
(,ijCCI MAllf 1011811.Cr. $tll,l,l,l).A$1'1.~tA "''""1'! 118,AOS. 

ROGER THAT 
"(Qijll[l MOIIEY e,1$1! l lC,~t'I' l.1 .. 1\'[RSl\i UDl'!)!A'~I 

FANTASY GIRL 
8AIY U$H ,rn MARTY JAMU 

BILLIONAIRE 
t!UMEMtOO'l'ftll.Rl»DIUIUi 

13 ~;.::,~~,:<.I MINU RMAC< M 
DAZE 
.ll·l#tFt.ll.!ill!UA,ilW1t11fM -0.0.IIJIP(~~lot.:r)ililt, 

TEACH ME HOW TO DOUGIE 

Hip-hop act Cypress Hill makes its firs t debut on Top 

R&B/Hip-Hop Albums in six years as "Rise Up" arrives at 
No. 6 with \8 .000. according to Nielsen SoundScan. T he set 

is the act's first en try since 2004's "Till Death Do Us Part" 

and its fi rst top 10 bow since "Skull & Bones" debuted and 
peaked at No. 4 in 2000. 

Elsewhere, Rihanna earns her fourth Mainsrream R&B/Hip-

1-Iop No. 1 v,rith the slimmest margin bet,.-.,een the chart'$ top 

two songs in tluee years. Topping the SUIV")' with 4,828 detec

tions, "Rude Boy• leads the run ner-u p, Ludacris' "My Chick 

Bad." by only four plays 14,824). It's the tightest gap between the top tracks since the April 28, 2007, 

chart, when three detections separated No. 1 ·'Don't Matter" by Akon (4,418) and No. 2 'Tm a Flirt" 

by R. Kelly 14,4\5). - Rap/tad George 

42 I Go to www.blllboard.biz tor complete chart data 

AIRPLAY 
r,,otllTOREOBY 

rti<:ls<,,n 
BOS 

SA1.ES DATA 
COMMlfOBY 

• 23 t=c.cc===-------
4 1l 

E'=c'""'"-"'"':"""""c'"===--
• • 15 ..==,-==--=-:====,.,--. :,,; 

1-"= =="-,,=-,,-,..,,..,,,------
1 i 

1--"'= = = "--------

2, 
=--"'""'""--'-""''--'-"=-~~~--

9 9 ~~!~:f:r~~lic:Ail~ENu! ~EY 
STEADY MOBBIN' 
'l'Ol,tlUQE"JFQT~~IWE~~..N'olE~ill•t11tt 

l"M BACK 
U GMllr. Hlf.STLE,AtlAN'TIC 

ROGER THAT 
l"OilliO MawEY CASH MOIC!Y UMIVf11$Al ~40Tl)'IJI,, 

21 ~~~:!,...,....,, ....... ...,,,,...,., 
J() ~~E,g~~~ HOIIY.OS,C,M>,"''"'"'0~ 

LEMONADE 
OOCCI W.WE IQ.H 8RICK SilUAO 11$"11.U\l.'WAll~A 8RO$ 

ALL I DO IS WIN 
[l,!Wl!ll f[a.U11e,ll.WMl,MJ> Dl)GS,l,NQfml /lE.Tli!lif.t"' 

LOSE MV MINO 
rou~ JEEZY HA.l PLIES /CT[.O(f .WA t}JtJlaJ 

YOUNG FOREVER 
».Y,Z • Ilk. HUllSON OC KATlrJ.11 

HEUO GOOD MORNING 
OIOOY - DIRTY IIONlY FEAT. T.L SDY INTERSCO?f 

33 i~P}~i,f.'~T~oco:,,~ ,:ND 

SHE GOT IT MADE 
PllES (BIG GATEStSUP.h-SLIDl ,l,TlA~lJC) 

10 :,.:-,!,_0~,1:.;:: BA~ '\11111""'"'' 

WOMEN LIE, MEN LIE 
rooarnFW. LI W~~ E~iua.tm.Olil!Clil"-0&.JR 

SEX ROOM 
l UOACRI$ FEAT. nm· SONQZ JP DEF .J<M IOJ~l;i l 

SUPER HIGH 
"'l( fl0$SfW', NE-YO \I.V&lat&.P.ll'-&.Cf.~[F!AA\ 10.ll31 

(HAHA) SLOW DOWN 
N,T IOE f OT. JEEZY (f[-=l!IOR S:11.Jl\1) {11 
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Al,-PU.V 
M~ITOR[D BY 

lli~ 
80S 

Bill bear.I ,. 

(l\ HOT R&B/HIP·HOP SONGS™ 

RUDE BOY 
S1'AAG,1,lE,Rswt'I~ ~S U~llCSi:t.' TE.H&'IMA!lSbll,E DU,11,P.l lltl00~.11 S.\t.'flE ~ f'ENNJ 

MY CHICK BAO ludacris Fealurlng Nicki Minaj 
U ( tEGO,VAIIY TRAXSlER C IIRIO&!S,O. I .\CARA. S.t~OLEV.O 01'.\'IDS0:11 

NEIGHBORS KNOW MY NAME 
llAYLOR,P~AVES,J.PAUi,H rnM:RS.ON,11,,,ROR 9H,,,)tS 

OVER Drake 
~IOIIA.IO·AA.IJ A.GllN-Nm.sN~L0.51HlROl'Gfll G Ylll.1'3 IO'lfV't:ASII LOIE'Y'ilMl.'E'll.."Al. l,IO'IUm'JI.M 

HEY DADDY (DADDY'S HOME) Usher Foaturlng Plies 
l~.f AIJ,IINEAS 111(:0 WiE IIICO llWE /I HAR-:i,H/ICKSON,U FIIP\HlO>.l> 1\1 El UFACE•a.G 

NOTHIN' ON VDU 

Ushor FM.luring Nickl Mlnaj 
r '1.'t.tLt.~POl,0l1 O,I, DON !J.JDtlFSJ ',1,'tl1.l.ll$.~ OFAtC,U~AY,-..OMl fi',O.UIAA,IJ SWO~~R! €1 IAF.6Cf JIG 

THERE GOES MY 8A8Y Usher 
JIPA JOt.lSlt.l,RIC(t LQ\I[ ltO LO\(,J.G.St1imERJ.RW>..l,D.MDRAIS) @ urACi. Jt.G 

SAY SOME"THING Tlmbaland Featuring Oralee 
lltlW.A~D.JROC miMOOLEYJ IMACH.A.GP.AIWA.lCI.Ji'ilt'.N.JJ,UU.TSSVI 0 /AOOIEVUCKSA::,;J~r.<l'EASCCK 

FlSTFUL OF TEARS M~icwell 
l!..OA\f[l,/AUS?( "um,H.OA.\'101 @ tOLU,ABIA. 

I AM Mary J . Blige 
S"WGA.TE J.8UG:.MS£PMtSCt.. T.U1£RVN4SIJ4,J.AJSTN.LCENUtl.B[ Ci1 MhTIIWICI\ 'Gffi!N lmRSCDPE 

SEX THERAPY Robin Thicke 
l'll!1.'f'Dl.oct.JfflSIIJ:[6lnoE!llf~ESJDl'A~.ooTTU:B,Jll!.O:)IJf:lUFI @ SMT.w:tmf.Xllll: 

IM MA 8E The Black Eyed Peas 
KIW\IIS,,v.u..JN.l ~ilflnll.~.(,(MU~IW\ll~w.ia.D.FDIB\.lBROilEO(/,Uii&ft 6) HIBlsa:A: 

WINDOW SEAT Erykeh Badu 
[ B/<OL.J f'UV5ER 'E.MOU,J PO\'SEII (I) C'ONIRDl F.IIE,,Q Uli4'E~5AL MOT17NI-. uw1, 

l 'M BACK T.I. 
TIIACt:SlAlflll .J HAARIS Jti .0 tW,..JALL D li!JNC.AN t'9 ORA ND ~STWATLA~flC 

ROGER THAT Young Money 
PhE1'0'<4 CAA'lb'I.J BOOA'ElLDIRA~l'Ult/,1~/A STM>:SOll e CWi J.t:Jt.eYtlll\lVl~ lt:IIO'WNLMf.i 

SAY AAH Tr&y Songz featurir1g fabolou& 
m,llt.'iDCCffl.L'tV,\'lOII M.Ft:Rf.BR,.JI.UE\'!IISO'tT~L't.W..,tll,l),00118. e o sa1<6&0XAT1.J,'m: 

IT KILLS ME Melanle Flolll 
J 1£NIX A PA,1,.!ITIN A.~IAATlll A l ITTU .. ~Pl, JR.,l. (:,IJIFI E ShiJVAAI.I @ ~C..'Ut.NERSAL MOTl)'N~. uu:is 
HOW LOW Ludacrts 
T-UIIJijS C B~(IG£S.TYIU IAV.S.C Rll)t l-.HOUlt.t SAIX!A H .$f OCK(ff1 @ OTP DH /AM IO..,',tS 

LOSE MY MIND Young Jeezy Fea.lurlng Plies 
(Y-IL)Ml,!P. BOY J w U'"Klt.$,C GHCil.SO.S" 'l,'ASJ!INGTO)ll eu Dn JA~l (lj V~ 

SEAMER, SENZ, OR BENTLEY Lloyd Banks Featuring Juotz S.antalll 
PR11.tr C.llOY0,LJI\.\IE.S,MJD.1trlO @ $11.~IT 

AIN'T LEAVIN WITI-IOUT YOU Jahelm 
l'.A','G{l' 9SlI.UIC.SH-JFN.SfCID.BJ.UWr,I.IOO.ls.cMEU.IRXIO~JJ,t.W::IOiUMJtllf.lll'P.Q.PIUllfl @ ~Mm; 

AU. I DO IS WIN OJ !0.-Feol,mg ~""°' I.Wacrio, Snoop OofN & Riel< Roos 
n.J~(HiltBI WJCJWJD.CfflflG[SW.ROiGITSU:.ta.l(WkSJt.'7-PAA.J,OJJG:U.w.1£Sl & 'llltn1srsm 

0 LET'S DO IT Waka Flock8 Flame 
8 •GH 8'11CK SQUAD ASRUl,l,\~'ARl-,'HI IIFIO.S. 

Th~-Qre@m 
@ RMllH1Ltit.•DH lAl.lllJ\15 

Young Money Fe~iuring Gue<:i Mal\Et 
6' CA.SI! MOt.iY Ul(l\'~RSAL MOTIYNt. UUi13 

Dondria 
J.JUPAl.8.M.COX J.OOPilUI.PA.COX Ci1 sa 50 OEf WltACO 

ANDING MY WAY BACK Jaheim 
I BARIAS,C hl\G&l1'S ll.eAR!r\S.C.HIIGGINS 14 JONT(L,C. CHAI.BERS. J HO,\-:il.AKD) G A'Jll,Jr1'1tC 

SPONSOR Teairra Mari Featuring GtJcci Mane & Soulja Boy Tell'Etm 
t LE\\IS.LIIOC J PHl.UPS,t- NElSClt.1LE'l.'15Al,"'lll'A'tl,.IAO.~ OA\15. OYIIIV El f'.cr lltet o!S'rllll'~ \IIAA~ BROS. 

LEMONADE Gucci Mar.Et 
S C;ilA\l,f(l.'IO . OA.VJSS CRA.\IOfORO,J H O.VLAN M.Vctrmi G 101181t~r. SIJUAO.ASVI.UM.V,i,l,R!ilR 8'10S 

TRY SLEE?ING WITH A BROKEN HEART Alicia Keys 
J !IHP.~ER , 8:liA.S~til A.~E'l/5,i>flEY'lOlDS ~ "'8K I R'rlS 

CLOSEA Corinrl8 Bail&y Rae 
S 8A:0Wt.1 -C 8.R~I: (-C 8.RAE) 8 CAM~ 

ON TO THE NEXT ONE Jay•Z + SWLtz Bcatz 
S',1,'U;? 8(AU ($ C.CAFITEA.r. 0EA~.&.AU6£,x OER1,1$tl/lV.J CHATON! €10 ROC t.lA.111).11 

SEX ROOM Ludactis Featurlng Trey Songz 
UlUP,1 (C 8Al06t.S,11iCEVt/lSl))l ,T&C4U,tTI.VLOq,l(,,,KIHtJ60tJf (!) OTP. on 1AM 1) ....... 5 

BEDROCK Young Money Featuring Uoyd 
Wll)~C,~~TWM!.J~&W(TVn(lN,IQJTJ~ @C,18-lil;H"'II~~ 

8AO HABITS Maxwell 
II OA\fllJ.tUS2E H.DA'il:i ,UUSZE @ COLUMBIA. 

SOLDIER OF LOVE Sade 
SADE.1.1.PCLA tU.tl.00,A.ltALE.UAATTHC\lo/tlJIN,PS.OCti~V,~ 00 (PfC COLU"B1.6 

BUSY Lyto JcmnJngs 
C.JENt.111(~ C JENt.11~:,Sf @ JES'~S s•m~:;s AS--,.Ut.l WAR\UI 9Rl)S. 

SHE GOT IT MADE Plies 
C.S?A~KS.K.GEO<IG[S A..LWASl~GTOO,B.GIUEN,C.SPAIU:S,RJIOLt.lESf (ii H3 GllJt'S, Sll?-N•.SLD[ ATLANTIC 

HOLD YOU (HOLD YUH) Gypt~n 
ARE $'HER {\\,'.EDWA..;iJS.ll.JOHt.-"SD!\1 WO \'P 

4 MY TOWN (PLAY BALL) Birdman Featuring Or:ake & Lit W:ayl'\Et 
HOl•IOA [fl.1'11!.LJAMSJ,.GRAttil.V.D CAATEil,t.t.SAMUELSJ (ii CA.SI! UOt.'!YUt.l\'ERSAL MOT[Yl,II-. U~G 

I DON'T CARE Raheem OeVeughn 
STEREOT'IPES.NE·YO S SMITH.J V1P.Vt!£\'E5 R.AOMUU.15! (!) J l~I !lG 

WOMEN LIE, MEN LIE Vo GoUi featuring Lil Wayl'\8 
B YOUNS (Ir! u 1~,\l.S,8.'fOL~G.O.CAAlEA! GI CIIEVl'fMILE'fllltO GAOUNOS'J A~3 

I INVENTED SEX Trey Songz Featuring Drake 
LOS 011r, vS1110 .PAC~ll'mtv,T SCALES T ~E~ERSOt.l A..URAWAM (!)0 S,116 B001(. AllAl-."ftt: 

ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja Boy TelJ'em 
~E IJLJOl'l!Stlll.O 'IIAYK CAONOL C ,r.RCEOI {!I "'-" NltSIC LIIJE. ZOht ' 'fHfRSt:OFE 

PRETTY WINGS MaKWell 
I-' ~~.llUSl( jh.Oil.~t:) u.ism M (;01..UrJ81A. 

HANDS TIED Toni Braxton 
OAK OF l ist l(,.'O(iHTWRIT.A?..H l.l.6$0..11 ~- (ti J.rA,',$0t.1, JR. ,WfflD(~ ~ SA!&jn 1 0 AflAt;ol lC 

BEAUTIFUL Vivian Green 
A 8ElLJ'IIA$,HINGTOt. (\'$.GllHll I WASHll-.$lOtl,A.BfU) 4) fl 

BRING IT BACK 8Ball & MJG FGaturlng Young Oro 
t,.ITll M.GOIX!'A1.lj ¢$Uni\ C ldO(IFlf Tl.HAAl @ 6RA>..0 k1.1Sf\t £1 

SUPER HIGH Rick Ross fealurlng No--Vo 
C>rrolfKMOf\\'JFae.:m U~G1~.r,s.swm,u:.»t.OOW,sroo.s} M.lilOOl',V,11,&.[(,'DU .Jl.• W',1~ 

SPEEOIN' Omarlon 
.!!i!/illSICl'C .cuwJ.tOQll.JtiJRME.R,C.flWR.Q.~itS 6) SWM'CRDlUD,Q;t(S,,tNl{l'(L 

(HAHA) SLOW DOWN Fat Joo Featuring Jeezy 
S.OCVI.U J.A.Cil.i!TI:G[MA.,J,'A'.J(t/~l ls..t.ROM[ OI 6) TrFIRJFI SOLAO,~t 

GO SHORTY GO Travi$ Porter 
SPl.112 It' f ltiSI! P,1001:{;TIOW.S !TRJ\\1:S ?l!;;ITCRj 6) PORTER IIOUSE 

Data fo r week of MAY 8, 2010 I For chart reprints call 646.654.4633 
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~ngel ~odsller 
14th top 111 OIi chart 
and lal<sl olbum's 
btslsoltsil«ease 
lffl<elftl""'f (up 
10% to ll,000) ,tter 
April llouestturl 
oo, "Amorkil l<lol" 
"Thellemonlol 
~-•mesco
!5 on the Blllbwd 
200 ,nd 13·10 on 
Top RU/Hp-llop 
AlblllS. 

m 
5oo!istr,ss511rlrls 
lo lblnl top 10 on 
W!HB(ll-10). 
P!e,lou! lrlps with 
'•Emotional Roi~,-
<DiS~r'"•ad"Gott. 
Go Gott. lNvt'' Iii! 
No. I. 

W-1111, Wl'l< of I 
miliotlau<ienc, 
lmplt!llons,st<ond 
llntilelrom"lill 
Tral• to Paris," d .. 
.llae 12, hlulrmy 
edlpsed peak ol fin! 
~nolt''t.o"Come 
Down" (Mo. 62). 

Clora', oew lino!• Is 
Hol lliol l!obut, 
willll.l11ifron 
lmpmshm.ttalso 
llirtsal Mo. ll on 
R&B/llip-Hop 
o~a,1~11!1> 
(ll,000), vinnble 
II lull al l!illbaanf 
.111,/dlarts. 

TITLE. Artist 
JIRD~ DN611i91TE'h lflPAM •11.11~ L~ 

IT'S IN THE MORN IN Robln Thicke fealuring Sr1oop Dogg 
T RILE'fTIUCICE r,l lHIC~E T RILEV.C C BROJIOUS JR ,H lil.THl5,J.J~CII.SD~) G 51.t'l l"lAr. 11\TT'JISC-OPl 

HEL.1..0 GOOD MORNING Didcfy - Dirty Money featuring T.I. 
OArW1 iRICli LO\t Fl<, HUS.~I ARAICA,C J HI\RRIS r'I) & BAD a.-t>~ lt.'T!~SCOPi 

IMMA LOVE YOU RIGHT John Brown 
4' MOPH1l tlt.' Ut.l\'EA SM R£PUIIUC·LIMRG 

K. Mich&IIEt 
IU,t,l{,iliMVD (DJOH>,;SOt.J..RO'Q!C MICI-ILl t ,i.-llULL.f4 M 'f.'/ILO[t.. G 141'Z cow.mm Jfo'F. J l 6 

WE GOT HOOD LOVE Mary J . Bilge Featuring Trey Song:t 
a I.I C-0:0:.0E'-~ J-8ll6f,8.U C!J:t.J .Al/-STlt.l.K 11-J.OEA"-l @ W.TJ!IIAA.CH GEFF-Ol lt.TUISCOPf 

NOTHING JaMt 
I J'-ttSON,J o.JP,ltl 9 M cox J.Jicr.s.,,1,J.A,.\IST~J.OUPRl,8;,1,1 COJiJ & $1) So DEF Ml\LACO 

OMG Usher Featuring will.I.am 

THE BEST IN ME 
'-.W.l1Ni>5EV A.LSA.??A.LNDIDI 

LAST SONG 

@ UUC£ JLG 

Mery J . 811ge Fealurlng T,I. 
@ MAT>IIAACH Gmr,.11 lt..TfilSCOPl 

Ctuisette Michele 
0 Off lAM'OJMb 

l.CLQPlON,P:H"'fl;S l .C.lDPTOt.l.P:Hfl'YES,11.!>A\'IS,JJIA..~K1111.K.MCKEE JR (ii R & I\ CAPITOl 

IN THE MORNING Urban Mystic featuring MOMA 
O.M~ZOOR.POOH BEAA (D.MM.Z0DR.J.80¥0.V.MRKfR 61 SOIH 

KICKIN AND SCREAMIN Marque& Houston 
E CRA1'111X'!D.C.510,:ES C'-1.-.'NF-QRO,M HO(;S"f~ C STO~ES! Ci1 PAUSICl'o'ORK5.l'f ti G. 

TEACH ME HOW TO DOUGIE Cali Swag District 
C F--OWl E.R.t WEST ~ 10"'1.ER,C.GUE.c C.ll'lUS.E llitS $ CAPITOl 

SHOW OUT Ro6COEt Dash 
1(£ J l JOHl-,.50111.~.ei=toPjl)IJ 0 1,0.HMUSIC LINE'ZOtl. ~ IIVTtllSCOPf. 

BACK TO THE CRIB Juetz San1ana Featuring Chtls Brown 
POLG'N OA tJ,tl ~ I\. JiUla,J .;-Of•ES- { DEAli {;:.8A(l'A"I) I!> (ll~L(IW.1$,0EF .AM (IJMS 

MASSIVE ATTACK Nickl MlnaJ Foalutlng Scan Garrott 
8 ~'C>11~G MOflE'f CASM r.tOPl[V \INI\IERSAl " OTOWN-\.11,U~S 

Sacte 
M FMH,J,M.PElJISA!IE.111 SlWT .OOU.S ~IATTHEl'rW,ll,l JA,,~f$,A l-.t(;M0ll$ 0 EPtC COLUlilalA 

ARE YOU LISTENING Kirk Ftankltn Pros.enls Atllsts United For Haili 
k m.\.~M II ',t/lRlN Jll/ltl~Lltl 00 F<I VO S-1>Ul '60sPO c.t~mte JLG 

IN LOVE WIT YO BOOTY John Btu 
.OHt.l BW J.MJFo-:10 0 AUABOUT \JS 'H't'tJLG 

8EAT IT UP 8ertell 
I.ALL(~ e.voum. T.AU.Dl.(.K'NA 0 C'-?IT~ 

MS. CHOCOLATE LU Jon Foalurlng R. Kelly & Marlo 
IJll,UlilAM'l,.lSWTH fJ.H.sm ntC.Gl-!aLS:IN.JU(E~ C.Kl:ll'f.fJ.l(')IJAES! 8 BUi.,Ull"'lRSl!LRt.=i!Jlll£J~ 6 

WINNER Jamie Foxx Fea1urlng Jus1in Timberlake & T .I. 
4,lJIIIBERL~E.R.IO,Oi J.JIPABE~.Aki..R l,l;);ioss.J.rNJNTUROY 11,C.J.tWIRIS. SI. E) t A:M& 

TELL ME YOU LOVE ME Leela James 
AJAfl.RTlll,6.~.G.l'rll.llllMS.UAA!f.S fA..P~I\IUN,G..SMtR,G.WtlLll.'ilS.l..lMlf.S,J.O.l01.IDERWllKI 0 SlflX CJ.IG 

A B~ 8~y ft;l:i'lt,1rin9 Dc;m91,!9h Mutli;, fill Pimp1 Trili'O & Tym Tvm 
IU-OARtS .STEYIA..fll.0.0 JORIIOOGK,C M'JROAfJ(;~,J AstHAf.E'A'.T. IIJCHAAOSONf 8 A.14'A11At t'-Ol.L'rllOOO 

HERE I AM Monic:e 
POLO'II DA 00~ [J.JOIIES..tDEM,~OA.'IISON.M.A..-1,llOLO,.J.L PERR¥,M.HMn m T e J.RMG 

SORRY Au APOLOGY Rydaz.NRti1t 
N C/INt.llN Cil.-llt.lo-il .< 'A!~IT{'I {!I NCIIHJl8LE:OEF lAl.l'&JMli 

REVERSE COWGIRL T-Pain 
l'ltif!f11Z)l.m~JlfTNIDJMl.ll.lo.'.WNUW~\1Nlim.,19'.ll[Kf\.l.tOO'to:j $ i'J:llf.l(l'Wfl"t!ffi-Jt.lli 

FRESHA OEN A MALL Yung Ro 
t.lUl llSl'Eil OT US1ED $@ BP 

WORST CASE SCENARIO Joo 
i TKJMAS J ~THOt.lPSON l lHUW.S J.P:THOMPSON,J.S.1Wlt,ER l W,RTtm G $63-K( o,t.A. 

GET IT ALL Sean Garrett Featunng Nickl Mlnaj 
S ~RAtTT.EWlll lAIAS S GAAS!EnJ.W'ltl.UIS 0 !ITT I PniEO ff 

TEST DRIVE Ke11h Sweat ftialurlng Joe 
THE~ ~TOil,IIA 8ROTJl(RS,L AIJSTN (A Gl0J S..W &HESSER,l .AllSTl~.0.0RO'Wt.l f!) l(Jl)-AA 

DAZE Ja-Bar Fealrulng Soulja Boy Tell'em 
11.00U.SI/PE~UI {(l.UATTH£\lri.c aRij¥,N.0 \\AV,J IIUCK£RJ 0 S.OA. r.tc,,4FVGASG UtU.UISAJ. UOTC,IA'1 VWR& 

8EAT IT UP OJ Hollda~ + Gucci t.tane Featuring Trey Song.z 
DR'lllmA B.QI' (il.OA.\11S,C.Gll0l.S01t,T.tl~ERS-ON) @ 1011 BIUCK S.OUMI AS~ UM't,'Aftt.lt.11 8FI0S. 

BODY YA OJ Orama & Fabolous 
OESHH STO:~tA STREET fMAILV 

Dallas Blocker 
llfAIQ ~ KOR.II.ii RUD O.J~NS:lN,K.ROY' 0 8L0Cl(£RBOV S'i':lHl1$1t 'lf 

Wale Featuring Guc<;I Mane & Wee1,sey 01 Backyard Band 
!Im ID'J SCClll:T iWt.:Tl'lll:hlt,,.RJ)li\'S,.IKBilCM.,t,A.GOODl'A~.T.PRIC(.C,QA.I.MCfltsl @ ,1,.LOO 1\lffiSCC@i 

TURN ME AWAY (GET MUNNY) Erykah Bedu 
f.lWlU {f.BAOU.ll.A.VERS.S.ST>IPU!I..J.BfCfORD. JR.I $ C~tROt FRE.110.Jt.lNERSAL r,oTO'MHJMRQ 

l'M SINGLE Lil Wciyne 
t.l.SHEBIB (O.C'--PJ'IEFl,IJ.SHfal!} CASH .WONfV \JNII/EASAL r.oTOWN, IJMIIG 

YOUR LOVE Nicki Minaj 
'-v1,-~s£t lO T P,1!\'lilJ.A ',l,'JotJSfl) YOU~G IIIJNEVCA5H PAONEV,JNI\IERSAL MOToYIN. UMll6 

WE BOTH GROWN Willie Clayton featuring Dav& Holli&ler 
URrnt,R!;lll'SHABBA!,I.! Sf!D!>J'f rt/CLA'r10N.O Cl.lNN1t.'3HA.M,I.! S.~ODOYI 8 C&C 

YOU BELONG TO ME Trey Songz 
l lJIYLtlR.J MCIJl:E (1 un£ASOIJ,T TJIYlOR J.MCGEt T s.<:.i..ts e SDt.G BOOK.11Tt.AN11C 

SHUTTER BUGG Big Boi Featuring Cutty 
5$.TJIDUf:i~Mff.TTCtl.SS.~~~PlRt.~.l:.ll'~:,~.u,wnffW,;IU\J;flf'(! WJ.l.lllLIU 
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LUCKY 21st TOP 10 HIT FOR USHER ,. 
~ . 

..--.· -
~ SHEfl • - . 

On Hot R&B/Hip-Hop Songs, Usher scores his fourth top 10 from "Raymond v 

Raymond' and his 21st overall as "111ere Goes M)' Baby" vaults 15-10. TI1ealbum 
is his third set to place this many songs in the upper tier following 2001 's "8701" 

and 2004's "Confessions.· His 2008 set, "Here I Stand." earned two top 10 sin
gles. "Raymond" has sold 538,000 copies, according to Nielsen SoundScan, and 
with four weeks a t No. 1 on Top R&B/Hip-Hop AIJ,ums, the set marks his sec• 
ond-longest stint at No. 1 among his four career chart-topper,;. Only "Confes-

sion s" }us had more with 11 nonconsecutive frames at No. 1. - Raphad George 

Go to www.blllboard.biz tor complete chart data I 43 

http://worldmags.net/
http://worldmags.net/
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II CHRISTIAN GOSPEL Billbearet :~" ;~;~: 

P110~1CiTIOII ul.Bfl IJrlSTRIIIUTl!lGli'dEL § 

0 0 ' 11 ALL OF CREATION ., 
" HfllE I ,\II\' 11nv ~JI 

" 
SKILLET ll 2 31 WHAT FA 1TH CAN DO 2 VARIOUS ARTISTS 
A-.w<EAR:EH'tJlRlN/1& 2~ PIIOJllh'T-lfilSRfTY lllTlfSS 8EC TOOTH & "-AIL \Wla'OOSP8,.2010'Atfll).GlMEUCl.l:i-\'&IIT'f~ 

TOBYMAC 0 16 BEFORE THE MORNING • BEBE & CECE WINANS 
TOIIGlfl fORHilOITT 15371 'W I WG e;, JORI \ll'U(Uf Sl>ARROW [Ml CNIG lmL IIM 1311D~ ,,Atico 

VARIOUS ARTISTS • 4 • 24 FORGIVEN 4 3 3 KAREN CLARK-SHEARD 
MfW'lli(IFll0$0N lfl?OI> 'IKM'li!l1:11110YQID.QRl~muRffllilffi'«fli'tllC'Al SJiHCTUS REAL SPAAFIOW '!¥I CM"$ iUL IN ONE )(,l;RE\'I ~136tlit1 OtiSPEL 

32 FORGIVEN VARIOUS ARTISTS GET BACK UP 31 FRED HAMMOND 
SJiltCTIJS IUAL SPASIR()'\'j [Ml CMG rl.G1:J,tl11~5~'.ll'GRO-O..IIB TOSYMAC fOlltfRO~t Hll CMli L(l\lt UH$f0f>PAkl£ f HA~IA~0,\1;M"t 43~11 J.G 

BEFORE THE MORNING • 22 THERE IS A WAY • 13 JAMES FORTUNE & FIYA 
JOSH WIUON s;iAltilOWHII CMG f.lllllllil.OOIIIIHJlllllllrlMTMVl'.&'ifff1WUI.BICM; '4EWWORLOSON IUPOP' ate0F!£ 8LAC'<Sl.t0Kf ~073: WORLO'A,l)f 

17 SOMETHING BEAUTIFUL 7 24 FLYLEAF 16 HEALING HANO OF GOO 7 1 38 EARNEST PUGH 
MEEDTOIIIEATHE 1Ulil'mG wo;io.c1.111a •MEIITO IIORI Ml~ IJIC TOI¥. Dl~1HMI crAG JEll!MY CAMI' 8FC. l00TH <', -'IAll LIVE: IV.II ON lllii f.™.81Jtt~$"3!({ 30:'UWOl\-llli\ l'.lf" 

SAFE 0 13 9 GUY PENROD 0 25 LET THE WATERS RISE • n HEZEKIAH WALKER & LFC 
PIHL WICKIUIM fOT. IMT Mll.l.AIID ll.il BIIEATKE ca:,- 5EFW!Oll. lV!ITH£fl. 6~Z £Ml CMG ¥ JIUKHAII CU!l8 $01.UDM VERITY t,1'87 JLG 

HEALING HANO OF GOD • 10 27 KUTLESS • 10 17 SOMETHING BEAUTIFUL • 2S TAMELA MANN 
JEREMY tAillf 9EC·TOOTH & ~,',IL rT Ii WELL BEC 71WEMI ~\IG IIEUt1,(IIIIEATH£ ATLA.,TJC.,'A'l)!!O-WAB n1£1u.rmtPU.11 m lnwmt135 

10 10 31 LET THE WATERS RISE 10 13 79 FRANCESCA BATTISTELLI 10 8 30 SAFE 10 If 80 MARY MARY 
Mllt.sCHAIR CUMI MY PAPEII IIEART feFIVWT Hr3t8 "10fl0•CLR8 NIil \IIIC~IIAIII FUT. 8W 11111.J.ARO ~0 Tll~SOUMD ~fi rt:.OCK COUIJll~21!0!1• SCINLt.Se 

CD 15 10 EVERYTHING FALLS NEEOTOBREATHE 11 II 3& UNTIL THE WHOLE WORLD HEARS 11 10 47 BRIAN COURTNEY WILSON 
JfflNO ntE Oltfo!OEM ATlA!fftC 5t~illl' 'W0Rl).(:Uil3 WTIIIG CMWMS IIEACH STRITJ REUOJN ~u;; .llST LOVl SPIRIT SUSI!.'.. OU\'il.JS)C WOR+O 

12 8 35 UNTIL THE WHOLE WORLD HEARS 12 II 1 PASSION • 13 15 CAN ANYBODY HEAR ME 12 13 32 DONNIE MCCLURKIN 
t.llSTING CfMlW'IIS tlUCtl STRitT REUtiJ:INtlUl, Pl\li610tt.Nro'lllNJ~ $111STfPS,.~!!FICM'tlMl1le'o!G MERmlnt iUIOflEWS WOilO.CL:tB kr..S:HD'lmtl!llHU!ft•G.Ttul,C~'J;M'Wl: 

11 12 37 CITY ON OUR KNEES ,. 31 DAVID CROWDER BAND ,. 12 62 REVELATION SONG CD LUCINDA MOORE 
TOBYMliC fOR!fR0~1EMI CMG Clll!RCII MUSIC SJXSTf,S SP\IJIROW 6!>1~ fliU C,\1;$. NtlLLll'S, CRAIG & OUII 1110 .... lll[IKEN GIVlll T'f' t " lA e 16 15 HOLD US TOGETHER 14 11 10 THE CANADIAN TENORS e " 14 MORE LIKE FALLING IN LOVE 14 WILLIAM MCDOWELL 
NATT W.HtR ES:SEIITIAL PLO ntE CANAflllllf ffMQJ1$ O[CCA O•;J-509 .LASOII GRA'fCEfHRICm' AS WE WOJISKI~ UW: E1 SHU 

1• 14 10 BETTER THAN A HALLELUJAH 27 SIDEWALK PROPHETS 11 7 OUR GOO .. 17 1M DONALD LAWRENCE & CO. 
Nl'IWMTAWfNffl1"1ooaJO~S~ituct.'3 TMES[ SlWU TIIIJntS ru't'EN'J 2&X((l WCJl().Ct.Jlll CffRLS TOMLIN S00.1E?S. SPAR.;iow EM1 CUI> THfLWC'l(OIIFWilll!PNl'Tlllltl'"1iAA\911VZM7J.IJ.6 

CD 17 a OUR GOO VARIOUS ARTISTS 17 II HOLD US TOGETHER 1• 16 8 BISHOP PAUL S. MORTON 
CKRI& TOM~IN s«sTEl'S. SH,Ai!O'A' EMI CM8 /tltimrt¥lWIWflWT!tlH,f:sJ.,1)ffllffl":SC~l. ..MATT tiU,KERESS[tifU,L ?.LS MElilORABl.lllfOltOITi mHLLNI 7223,ll~t • 19 BEAUTIFUL, BEAUTIFUL MATT MAHER 
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PUBLISHING: Chrysalis Music Group appoints Dale Bobo 

executive VP of Chrysalis Music Nashville. He was senior 
VP/GM at Wamer/Chappell Nashville. 

BMI appoints Michael O'Neill senior VP of repert oire and 

licensing. He was senior VP of licensing. 

DISTRIBUTION: El Entertainment Distribution U.S. names 
Rob McDonald VP of music sales. He was VP of video for the 
Altemative Distribution Alliance. 

O'NEILL McDONALD 

TOURING: Wllllam Morris Endeavor Entertainment taps 
Theresa Brown as head of its lectures division. She was VP at 

the Washington Speakers Bureau. 

RADIO: Premiere Radio Networks, a subsidiary of Clear 

Channel Communications, promotes Rick Murray to VP of 
integrated marketing and promotions. He was director of 
marketing and brand development for the syndicated radio 

show "Aft.er MidNite With Blair Garner." 

MEDIA: Fuse appoints Sal LoCurto senior VP of programming. 
He was VP of programming at Rave HO. 

A&E Television Networks names Madeleine Lowinger 
director of music services and Brooke Bryant specialist of 

music services. Lowinger was senior director of copyright 
administration at EMI Music Publishing, and Bryant was a 
media coordinator in the broadcast operations department 

at Oxygen Media. 

RELATlaD FllaLDS: Fan financing music platform Slicethepic 
appoints Jonathan Bunis COO/strategic development 
director and Travis Baxter director with a strategic focus on 
radio and broadcasting. Bunis was CEO of Cellectivity1 and 

Baxter was regional managing director of RTL Group. 
-Edited by Mitchell Peters 

GOOO\f\fOl=ll(S 
T.J . MARTELL FOUNDATIO N RAISES $416,0 00 
FROM W INE GALA 
Pa.iring some of today's hottest country acts with top wine col
lectors in the United States, theT.J. Martell Foundation's 11th 
annual Best Cellars dinner April 26 at the I lutton Hotel in 
Nashville raised $416,000 for cancer research . 

Wit.h nearly 130 guests in attendance. the majori ty of that 
sum ($319,200) came from audience donations, according to 
foundation executive director Laura Heatherly. The remain
der was raised through ticket sales and sponsorship , she adds. 

This year's arnount brings the foundation's total to "'more 
than $2 million raised in the full 11 year s that we've done 
this." I leatherly says.111e 2010 titles ponsor was Eco-Energy. 
Tickets sold for Sl,200 apiece. Proceeds will go to the Frances 
Williams Preston Laborator ies at the Vanderbilt-Ing ram 
Cancer Center. 

In additio n to a four-course meal prepared by guest chef 
Josiah Citrin, ticket buyers mingled with musicians a.n.d other 
celebrities. Attendees included Martina. McBride, Jamey Jo hn
son , Blake Shelton, Jewel, Luke Bryan , Danny Gokey, "Big 
Kenny" Alphin, Kellie Pickler, Sarah Buxton. Mike Diamond. 
Whitney Duncan and Phil Vassar . 

.. We ha\le wine collectors from all over the country who 
come to the event and bring ,vine from their personal collec• 
t ion," Heatherly says. ''And we have country m usic and other 
artist s sit.at each table.~ - Mitchell Peters 

rm 

BI LLBOARD EN CC>NCIERTO 
The inaugural Billboard •n coocieriocOfl.Cet'(iN'ies-a 
run of live dates by Lalli'\ artists in 5t'iect cittff that's 
p.llrt of the lead-up activitie-s Lo th@ Billboatd UJhn Music 
Conference & Awi!!ltds-premter@<:I April 7 1:it Mlan·u's 
Fillmore Theater. Luis Enrique and JencMIOS Cbnela 
kicked ofr the Stale Farm·presented series. whose 
sponsors nduded Corona, Westetn Umon and RitL 
PMOT05.'. !W!ASTIAN OEIIIAA'c'O 

ABOV E.: Jen-c:arlo1 C.,nela arrives .zit th@ \'&nu@. Hl!i 
p«form4ncl!' was deodteated to a cousl tNt Clinela 
recently lost II"\ a car acc,dent 

BELOW: Luis Enflque'• set ltSt co-.,er@d songs fron 
his w 1de-rnng1ng r~ertoir@, 1nclud1ng h,s comebsc 
album Ciclos," 

" :.. t • :.. ' :.. : • 

Th~ Gospel Mus.~ Asso. h~ld th~ 41st annual Dav@ Awards April 21 at Nashville's 
Grand O le Op,y. A lthoogh NeedToS..eathe btoke Casting Crowns' f1veTyear winning 
streak 1n the group ot the year t:at~ory. the kitter band look the top honor for i!!rl1st 
of the ye.ar. Sdewalk Prophets, Brandon Heath and Francesca Bathstellt won the new 
artist, male vocai1st c1nd fem ale vocalist awards, respectively. 

ABOVE; From left, Gospel Mus.1c Channel president/founder Charley Humbard 
smiles for the c:amera w ith Dove Aw.ards co-host Natalie Gran~ Amy Grant (no 
relation) and Jordin Sparks, who both performed at the show: Gospel Musrc 
Charvw-1 vi<;e ch.airman Brad Siegel; ;md G~pPI Muc;I(: Ac;c;n ch,;unn;,m Ed Leonard 
~HOT() AA.R!)t. "RtSL fQ/T--lf .ll.l()Y NflON VRm,;; f'OA Tl--f r1D5Pf MU'iK ,',,.<;<;."! 

BELOW: Alter the show. Castmg Crowns stopped tar a photo w rth Provident 
Music Group president/CEO Terry H•mmlngs before hopping b ack on the bus. 
to continue thf' band'<; Unt il the Whole World HPars tour From left are Ca-.t1ng 
Crowns has!'.1st Chris Huffman, pianist Megan Garrett and v01;:a1ic;t Mark Hall; 
HE'mmmg<;; violinist Melodee OeVevo, gurtarist Juan DeVevo and d rummpr Brian 
Scoggin ""'OTO ltl\"I( i)IAMON~ 

BMI p resented its Chr1st1an Mus!C Awards April 20 at Its Nashvtlle 
offices to th~ w nters nnd p ubhSAers of ih most~pe,formQd 
C hristian songs. Chns Stev~ns and tobyMac not onty s.pht the 
"i009 of the ~ar w in for co-writ;mg "Lose My Sool," they alw 
shared thP !iOngwriter Qf the yeM t itfe with Jason Walker and 
Stfflen Curt~ C hapman. Universal Muc;1c: Pvb!ic;h1ng Grol)J) 
was named publisher of the year for the th,rd stra,ght time 

LEFT: Amving at the i;lw;:irds cPremony, from 1Ptt. ar,e 8MI 
a!>so<;iate d irector ()f wr1ter/publislier relation!) Leslie Roberts, 
arti-st/songw r1ter PhlRip LIIRue, BMI d i1ecto, of WT1ter/pLib1isher 
relations Beth Mason and Ma:o, MuSJc Publlshlf\9 pubhsh1ng 
coord1oat 04" Kristi Bruell. 

BELOW': from left BMI VP of wnter/pubb!iher f'f'liit!Ol"ti Jodv 
WUNams, Caleb and WII Chapman sons of songwnter o f the year 
Steven OJrtis Chapmafl; EMI Chnshan Music Group tooncfer Bl ly 
Ray Heam. who received a specia1 otatt0n of appreciahon; song
w riters of u~ yeat tobyMa,c, Jason walk.., nnd Chris Stewn1; Dale 
Mathews, pr~~t of Btf!-ntwood-Betlson MUSIC Group, whlCh falls 
ur.c:'.SM" UM"el'sal Mus~ Publl:Shlng Group's umbretla; and BMI senior 
V? of wr1ter/publ!Shet reletlcm Pt,H Gnlham. 
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SHAKIRA SIZZLES WITH 12th POP NO. 1 
With "Gitana• stepping 2-l on I atin Pop Airplay to become her 12th chart

topper on the list (see billboard.biz/charts), Shakira breaks a tie with Cris

tian Castro for lhe second-most No. l s in lhe chart's almost-16-year history. 

Only Enrique Iglesias has more trips to the swnm it, with 14. Additionally, 

"Git.ma" marks the Colombian star's third straight topper on Latin Pop 

Airplay. following "Loba.' whid1 spent 11 weeks on top, and "Did It Again 

(Lo Hecho Esta Hecho)." - Rauly Ramirez 
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Lukan "Or, Luke" Gottwald won the songwriter ot the year title for ~is 
contributions to five of ASCAP's most-performed POP songs m the past 
year, One of them was Katy Perry'5 "Hot N Cold," Perry herself received an 
ASCAP award for co-writing both that hlt and MWakln9 Up m Ve-gas." 
PHOTO: t..£51 ER COHEN/Wli:tE.IMAGt 

NELSON: MORE WHERE 
'COUNTRY' CAME FROM 
Willie Nelson's "Country Music" album just arrived, but 
he's planning more country music In the very near future. 

Nelson has been in the studio w ith producer James 
Stroud working on songs that he says •·take up where 
the 'Country Music' album''- an acoustic set with T-Bone 
Burnett-" left off, and then it went into the different 
sounds of drums and arrangements and more b lendlng 

rock and country together. I think it's a natural evolu
t ion." Nelson says Stroud brought in "all those g reat mu
sicians in Nashville, the guitar players and pickers," !@ek

ing tunes that 
Included the Tex 

Williams novelty 
'"Smoke! Smoke! 
Smoke! (That 
Cigarette)" and 
Webb Pierce's 

"More and More." 
Nelson pre

dicts the album 
will come out in 
late summer or 
fal l. "'We want to 

give [ "Country 
Music"] a good 
window." he says. 

That' s not the 
only new music 
Nelson has in his 

hat these days. 
He reports that 

he's been in the studio with his sister Bobbie Nelson on 
piano, harmonica player Mickey Raph<1el <1nd other mem
bers of his band "putting together another 'Stardust'

type album" of standards, possib ty based on Irving Betlln1s 
1923 song "What'll I Do." 

" It'll maybe be another group of songs from that era
'1'11 Be Loving You A lways,' stuff like that.'' says Nelson, 

who's also working on original material. "There's so many 
g reat songs out there, you never really run out o f them. 
As long as you 're enjoying it and people are accepting 

it , w hat else could you ask for?'' 

Rapper/actor Ludacrl5 tned out the 1nter-v1ewe..-'s side of the tab~ during 
his expo Q&A w ith Quincy Jonos, where M 9~aned personal al'ld p,ofe-s
sional lnSlghts from the 77-year-old music legend. PHO lt);JOSHUA MILL&i 

ASCAP presented its 27th annual Pop Music Awards (April 21) and 

fifth annual "I Create Musk:" Expo (April 22-24) at Los Angeles' Re
naissance Hollywood Hotel. The songwriters and publishers of 

ASCAP's most-pelfonned pop songs for 2009 were honored, includ-
1 ng Rob Thomas. Jay-2, Kerl Hilson and Fergie. Lukasz ,,.Dr_ Luke" 

Gottwald won songwriter of the year, Jason Mraz took song of the 
year honors for " I'm Yours," and EMI Music Publishing was named 
publisher of the year. The year's special award recipients were Patti 

Smith and the Killers, who received the ASCAP Founders Award 
and the ASCAP Vanguard Award, respectively. 

The ASCAP "I Create Music" Expo gathered songwriters, pro

ducers, executives and other industry professionals together to 
share their expertise about topics relevant to music creators. In ad
dition to networking opportunities, discussion panels, song cri

tiques, master classes and product demonstrations, the expo In· 
eluded performances by Chantal Kreviazuk, Natasha Bedingfield and 

Raul Mid6n and such superstar speakers as Quincy Jones, Bill With-

ABOVE: One o f the two songs that smger/song• 
writer Natasha Bedingfield pet"formed at the " I 
Create Music" Center Stage showcaS@ was 
"Pocketful of Sunshine." F>woro. JC>SJ.«..1.A 1-11LL~ 

LEFT: Songwriter Linda Perry- who's written hits 
for Pl!\k and Chfistina Aguilera- moderated a hvety 
two-hour master sessK:Jn for the expo where audi
ence members asked questions and performed 
songs for h@r to c 11tique. PHO~O:. <i!ICI( ,..ILL.ER 

RIGHT: Flo Rlda performed his. hit sor,g "'Right 
Round," another one of ASCAP's most-perlormed 
pop tracks tor the year, at the ceremoo~. PHO'l'0: 
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June 15-16, 2010 • Edison Ballroom • NYC 
Join Billboard and Adweek at the 2nd annual Music & Advertising Conference to explore 
how big brands, artists and music supervisors are benefiting from working together! 

PROGRAM HIGHLIGHTS 
TOP REASONS TO ATTEND: 

Network with top brand marketers, artists 
and music supervisors 

Learn the process of placing music in advertising 

• Find out how to make the rights to your 
music more accessible 

Hear how brands use music to amplify 
their marketing message 

• Discover how to target brands in specific 
sectors such as automotive, apparel, 
video games and MORE 

Register Early & Save! 
MusicAndAdvertising.com 

• 

Registration: 

Lisa Kastner LKastner@Billboard.com 646.654.4643 

For Custom Sponsorships: 

Kim Griffiths Kim.Griffiths@Billboard.com 646.654.4718 
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UMPG Atlantk !:lec«ds 

RACHEL JONES JORDAN KURLAND LORI LAMBERT 
M'.11n~r:".d\'Ql'l'lslng 0 \10<1 ... SVP S t t.tl>g1C Atll.1lfl~ 

~ ~IN,! l-!lll 9 <lll,tAt tl$1 Uf'IIWl',1,j1olf,101own 
Zync MuJI,: M~ltmCl•lt,I.TI) R1")Ubllc ~rol4) 

~ . 
STEV£SCH.NUR 

SVP/Dtr.:Kt~r of Hu:1;1c Worldw1dc Emc111 "''" c, 
Grey Gt'oup MLl'!IIC~ndM.lttlret11'1g 

Electronic Arts 

liJ leJ 
AARON WALTON EMILY WHITE STEVE YA.NO VSKY 
C0.-1-0l.f'ld~r 8, Politi~ CO-F°'-1~ FOU<'ld~f 

Waltc>nllSMeti:11\ Wltl~tMilh S.-&IICI A.lcl'lwr,v 
EM.,t~t 

JOSEPHSON 
Mc-.i.d oi Ma~t1rq 

& Lic111-ns1nq 
Gl;i,;;~Q Record~ 

TIM FROST 
11.11larl:.d/t,::,,> 

~9 ,~ ~In 8n19Cs.• 
~sin Nombrc• 

RYAN LESLIE 
l,M!~.11IMoloWJ1Al'l'IQ: 
NQxt,,1-i;icdon \,lf.:\1)'19 ..... 

AND 
MANY 
MORE! 

JOE CIANCIOTTO 
E'lcll(:Ufl~ CfOl"Ve Vl08~".d;,N1 

oir~, Aijl(C O Miuk.& 

01>aWonctwtch:1 R~ lnc. 

tit 
BRAD GELFOND JARED GUTSTADT 

~l'IQP,11 CEO 
~cUpthc=B.-.w,d Jingle ...,nki 

CASSIE LOAD KEVIN MCKIERNAN 
GenON".Jil t-t.n;ig11r Fou~r/<;fO 

s Al~ Ml.Isle: CtUIIVII l,lca 11:1,o 

DARREN SOLOMON 
Conpo~ sv;,, CN!att~A&R 

8ig ftc,ate Musle .& M~rl<<>t,r..q 
Chct"ry L...lne 1'\udc 

CONFERENCE SPONSORS: MOBILE ENGAGEMENT 
PARTNER: 

MEDIA SPONSORS: 

ilbkco • Greenlight PUMPAU0lO Mozes 

http://worldmags.net/
http://worldmags.net/


www.WorldMags.net & www.Journal-Plaza.netwww.WorldMags.net & www.Journal-Plaza.net
www.americanradiohistory.com

--

SOMETHING 
STRANGE AND 
WONDERFUL 
HAS JUST 
ARRIVED. 
Meet HELOC, the strangely wonderful Home Equity Line 
of Credit from First Entertainment Credit Union. No, it's 

not some high-tech dreom of the future or o wi ld creation 

from another planet. HELOC is here for you today - with 

real honest-to-goodness cash, up to $500,000 to help you 

now, when you need it most! 

When you're a member, applying for HELOC is simple too 

- plus you pay no points, no application or processing 
fees, and no appraisal fee or closing costs! You may 

even enjoy a nice tax break: 

There's a HELOC for You! 

If you're reading this, chances ore you're eligible to 

join. Visit firstent.org/ HELOC to apply today or coll 

888.800.3328 . 

... _ ---- FIRST ENTERTAINMENT 
CREDIT UNION 

An Alternative Way to Bank~ 
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