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What you give the world is beyond words. 

190,199 
Tickets 

$27,033,661 
Gross 

July 10 • San Francisco • AT&T Park 

"He is an enduring force of nature." 

July 13 • Salt Lake City • Rio Tinto Stadium 

" ... when McCartney smiled, 

everyone smiled with him." 

July 15 • Denver • Pepsi Center 

" ... McCartney delivered a bewildering number 

of pop and rock classics, hit after brilliant hit." 

-The Dt'm·er Po;t 

July 24 • Kansas City • Sprint Center 

" ... certainly the year's best ... and probably 

among anyone's shows of a lifetime." 

-The Kan<,a> City Star 

July 26 • Nashville • Bridgestone Arena 

" ... Sir Paul's charisma and infectious good nature 

humanized him, making us feel like we made a 

new friend, while getting the privilege of an evening 

in the titanic presence of a true rock god. A master." 

August 8 & 9 • Toronto • Ai r Canda Centre 

"the fire and passion still burn deep within his soul . 

... he embodied the true definition of the word 'inspiration.' " 
Toronto St.H 

August 12 • Montreal • Bell Centre 

"He's the one who can make you smile, sing, clap your 

hands or shed a tear, alone or with a thousand others." 

L.-1 Pre'.>>t' 

August 18 & 19 • Pittsburgh • Consol Energy Center 

"It was loud, uplifting, and glorious, the crowd reveling 

simultaneously in something old and something new." 

Another Amazing North American Tour! 

Thank You from your Biggest Fans 

concerts west 
,+ic.-,1hdt ~ ltd 
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UPFRONT 
5 THE REORGANIZATION MAN 

EMI Group CEO Roger Faxon lays 
out his strategy to boost the 
major's fortunes. 

FEAT RES 
0 R, 

6 6 Questions: Richard St umpf 
8 Publishers Place 

12 Latin 
14 Digital Entertainment 
15 Global 

16 SWEET GEORGIA BROWN It took many years and countless 
shows for Atlanta's Zac Brown Band to make its way to the top of the 
country charts. Now, w ith a new album, a huge truck sponsorship 
and a dedicated arena following, it plans on staying t here. 

20 THE BEAT GOES ON Veteran singer/songwriter/drummer 
Phil Collins talks about his 40-year career and his new covers album. 

22 lS BRANDS TO WATCH New companies are entering the 

25 

music branding space and using songs in d ifferent and exciting ways.

1

~ · 
rou tlNG 

BUILDING BLOCKS Arena managers' top challenges in 
today's market. PLUS: On t he Road 

SPI CIAL REPOR 

41 MAGIC'S NEW KINGDOM Orlando set to open 
versat ile new Amway Center. 

P' CII q D1 

47 REGIONAL MEXICAN GOES DIGITAL 
Latin music's largest genre grows online. 

lVfUSIC IN EVERY 
53 NO FILLER, NO KILLERS I SSUE 

Brandon Flowers goes 60 Marketplace 

solo, temporarily. 61 Over The Counter 

54 Global Pulse 61 Market Watch 

55 6 Questions: 62 Charts 

David Macklovitch 77 Executive Turntable, 

Reviews Good Works, Bac kbeat 

Happening Now ON THE COVER: Z,K 8rown Band 
photograph by C. Toylo, Crot'1ers 

C [•] l'1 I~~ ff •h'-.. 
0 e 
.COM EXCLUSIVES 
Check out our minute-by
minute multimedia 
coverage of MTV's Video 
Music Awards and the 
latest installment of our 
Tastemakers video series 
featuring a performance 
and chat with Lissie. Visit 
billboard.com today. 

I:. n c; 
MOBILE 
ENTERTAINMENT LIVE 
Find out which are the best 
music apps being used on 
smart phones today at the 
Music App Summit, set for 
Oct. 5 in San Francisco. 
Plus, Dave Stewart w ill 
keynote. More: mobile 
entertainmentl ivefall.com. 

FILM & TV MUSIC TOURING 
At this conference, set for 5howClix presents Bill-
Oct. 27·28 in Los Angeles, board's Touring Conference 
attendees can submit a & Awards, in association 
demo to a panel of film/TV with Music Networx. Join 
music supervisors and see today's top promoters, 
how t hey react to the agents and managers Nov. 
submission l ive from the 3·4 at the Sheraton New 
stage. More at filmandtv York. More at billboard 
musicconference.com. touringconference.com. 
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The concert experience remains the most ,/ 
important touchpoint between artists and fans. 

Join Billboard and today's top promoters, 
agents, managers, venue operators, sponsors, 
digital music executives, merchandising 
companies, ticketers, and production 
professionals to: 

• Hear what is working in the live music business -
and what is not 

• Network w ith key industry influencers in an 
intimate environment 

• Gain insights from compelling keynote interviews, 
case studies and panel discussions 

• Connect with the best in the business at the 
Billboard Touring Awards - Honoring the industry's 
top artists, venues and professionals of the year 

$449 Pre-Registration Rate 
Register Early & Save! 
BillboardTouringConference.com 
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MARK MONTGOMERY JOSH NEUMAN 
Strateg1e ConStJltdllt Manager 

PANOS PANAY 
i:ounder/CEO 

Sonicbids 

JAN ROGERS 
CEO 

Topspin 

MICHA.EL 
SCHNEIDER 

CEO 
Mobile Roadie 

ROB SOLOMON 
Pres.1den! 
Groupon 

CHRIS TSAKALAKIS C 
P,essdent z 

Clarltas Capital Complete Control StubHub < 
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SPONSORSHIPS: Cebele Marquez 646.654.4648 • CMarquez0B1llboard.com 
REGISTRATION: Lisa Kastner 646.654.4643 • LKastnero Billboard.com 
SHERATON NEW YORK: 888.627.7067, $299/N,ght Discounted Rate ¥ e ~ music networx 



>>>U.S.AD 
MARKET TO 
GROW 3% 
A new forecast from 
media and 
marketing research 
firm SNL Kagan 
predicts the U.S. ad 
market will rebound 
with nearly 3% 
growth this year to 
$210 billion after 
two years of 
declines. The firm is 
forecasting growth 
in the sector for the 
foreseeable future, 
predicting ad 
spending of $214.3 
billion in 2011 and 
reaching $275.8 
billion by 2019. SNL 
Kagan predicts the 
sectors with the 
strongest growth 
this year will be 
mobile, broadcast 
TV stations and the 
Internet. 

>>>JAY-Z 
LEADS BET 
NOMINATIONS 
Jay-Z, Drake, Rick 
Ross and Nicki Minaj 
top the nominations 
for t he fifth annual 
BET Hip-Hop 
Awards, which will 
air Oct. 12. Jay-Z 
leads with 10 nods 
and breaks the BET 
Hip-Hop Awards 
record for highest 
number of 
nominations in the 
five-year history of 
the awards show. 
Drake follows with 
eight nominations, 
while Ross and Minaj 
have seven apiece. 
Comedian/actor 
Mike Epps will host 
the show. 

>>>DMB 
ANNOUNCES 
FALL TOUR 
Before the Dave 
Matthews Band 
takes a break from 
the road next year, 
the group will 
embark on a 12-date 
arena tour in 
November. The East 
Coast run will kick 
off Nov. 2 in Buffalo , 
N.V., and play 
doubles at Boston's 
TD Garden and New 
York's Madison 
Square Garden. The 
band's break in 2011 
will mark t he first 
substantial touring 
breather in the act's 
20-year career. 

PUBLISHING MOVES SONG SUNG BLUE WOMAN TO WOMAN CASH ON DELIVERY 
. . . : . . . . . . .. . . . .... . 
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THE REORGANIZATION MAN 
EMI Group CEO Roger Faxon 
Lays Out His Strategy To Boost 
The Major's Fortunes 

EMI Group CEO Roger Faxon's sweeping plan to re• 
structure EM I Music isn't the first such initiative a t 
the major since British private equity firm Terra 
Firma acquired the com pany in 2007. 

But the measures that Faxon recently detailed in 
a company-wide mem o (Billboard.biz, Sept. 8) sug• 
gest that EM I Music finally has a key element it has 
lacked since the Terra Firma takeover: a st rong, cen
tralized leadership with the authority to make far• 
reaching changes. 

At the top of the new order will be Faxon, aided by 
Leo Corbett, his chieflieutenant at EMI Music Pub• 
lishing, who assu mes the title of EM I Group COO. 

At the sam e time, Faxon is pushi ng to hand more 
decision-making authority further down the line of 
command through his establishment of three re• 
gional operating hubs for North America, Latin 
America and Europe plus the rest of the world. 

After the Terra Firma takeover, EMI Music had im• 
plemented a "matrix" organizational structure that 
emphasized function-oriented "global business units" 
over geographical boundaries and label distinctions . 
At first glance, the new operating hubs seem to sug• 
gest a return to a geographically oriented hierarchy. 
But Faxon s tresses in an interview that the hubs' pri• 
mary role will be to mobilize people and resources 
"to support and help the local enterpr ises deliver.· 

Faxon acknowledges that the matrix structure had 
created "'som e confusion about account.ability" a nd 
about who was reporting to whom. With the new 
structure, he says, ·we wanted to build a simpler or· 
ganizational structure that promoted cross-discipli
nary teamwork focused around each launch of each 
project, each release of each record.· 

With Faxon's ascension in June to group CEO, 
Corbett's appointment as group COO and EM I 
Music Publishing regional managing director Nestor 
Casonu as head of the Latin American hub, the lat• 
est restructuring might appear to some as a takeover 
of the label by the publishing division. 

Faxon laughs off the suggestion. 
"A group of talented people," he says. ·are involved 

in both bus inesses." 
The focus of the changes will be "to bring all the 

services as close to the people on the ground, in the 

territories of people we represent, take those out of 
the center and push them down, doser to the front 
lines of the business where things happen," he says. 

The ch ain of com mand will be "very much 
shorte ne d,· Faxon says . "The re's one step be
tween me and the guy on the ground and that's 

• 'You nave to star, 
by understanding 
you arc in a scr.:viec 

with artists 
th eriUeal 

-ROGERFAXON,EMIGROUP 

I 

the leader of the hub.· 
The changes include the dismissals of three sen

ior executives: Nick Gatfleld, president of new music 
for North America, the United Kingdom and Ire• 
land; Billy Mann, president of new music/interna
tional a nd globa l arti st man agem ent; and Ronn 
\Vcrre, COO of North America and Mexico and pres
ident of EM I Music Services. Ernesto Schmitt, EMJ 
Music president of central marketing and global cat· 
a log, left the company in August. 

EM I showed operat ional improvements in the fis• 
cal year ended March 31, sharply narrowing its net 
loss from the prio r yea r (Bil lboard, Aug. 28) . But 
artist development remains a question mark for the 
major, whose only big A&R successes of the past 
couple of years have been Katy Perry, Lady Antebel· 
lum and David Guella. 

The departures ofCatfield and Mann leave EMI 
without a head of A&R. Who will replace them? "We 

have great A&R teams around the world and we be· 
lieve they have the capacity and the ability to really 
del iver,» Faxon says. 

Could A&R executives at EM I Music Publishing 
assume a greater role at the label? ''There are areas 
where cooperation between the two businesses can 
be extremely valuable,• Faxon says, adding that sign• 
ing and developing artists versus songwriters are 
disciplines he'd rather keep separate. 

While he doesn't say so himself, Faxon is likely to 
play a greater role in shaping creative priorities at 
the company than h is immediate predecessors
former EM I Music CEO Elio Leoni-Sceti and blink
and-you-missed.him executive chairman Charles 
Allen, who had come from the worlds of brand mar• 
keting and TV, respectively. 

With Faxon, EM I has its first seasoned music ex• 
ecutive at the helm since Alain Levy was forced out 
in early 2007 shortly before the Terra Firma takeover. 
At a time when its troubled private-equity owner still 
faces daunting challenges to meet its debt obligations 
tocreditorCitigroup, that could help reassure artists 
who've been skeptical about the label's prospects. 

"You have to s tart by understanding you are in a 
service business, not a product business," Faxon 
says . .. The relationship with artists is the critical in• 
gredient here." 
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LATEST 

NEWS 
FROM iz 

>>>AMAZON 
ACQUIRES 
AMIESTREET 
Amazon has acquired 
the AmieStreet d igital 
music service for an 
undisclosed sum. The 
most immediate result 
of the acquisition is that 
the AmieStreet service 
will cease to exist as of 
Sept. 22. All AmieStreet 
links will forward to 
Amazon's MP3 store 
instead, and ail 
AmieStreet account 
holders will receive a $5 
credit to the Amazon 
store . Amazon originally 
invested in AmleStreet 
in 2007 as the lead 
investor in the 
company's Series A 
funding round and since 
then has remained an 
adviser to the firm. 

>>>LEVY TO 
KEYNOTE AT 
MIDEMNET 
Vivendi CEO Jean
Bernard Levy has been 
unveiled as the first 
MidemNet keynote 
speaker for the opening 
day of the d igital music 
business conference in 
Cannes. He will appear 
Jan. 22, 2011, at t he 12th 
edition of MidemNet. 
According to a state
ment, Levy will discuss 
Vivendi's ongoing 
strategy on enter
tainment content 
distribution through 
multiple platforms and 
mu ltiformat 
approaches. 

>>>BRIT 
AWARDS MOVE 
T002ARENA 
The BRIT Awards are 
moving to London's 02 
Arena. The annual 
awards ceremony, 
organized by U.K. trade 
group the BPI, will take 
place Feb. 15 and will be 
sponsored by 
MasterCard . The move 
to the 02 had been 
expected, as Earls Court 
confirmed in July that 
the 13-year relationship 
with the show was 
coming to an end. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Mariel 
Concepcion, Jason 
Lipshutz, Steve McClellan 
and Andre Paine. 

. biz 
Fo r 24/7 n, w and 
analysis on you r 
mobile device , goto: 
mobile.bil lboard.biz 

with RICHARD STUMPF 

By appointing Richard Stumpf-the former senior VP of creative services 
and marketing at Cherry Lane- as president of lmagem Music USA, tm

agem CEO Andre De Raaff completes his American leadership team. Stumpf 
will oversee the company"s pop Initiative and join Ted Chapin, who heads 

lmagem's theatrical operation as president/execut ive director of Rodgers 
& Hammerstein, and Zlzi Mueller, who' s In charge of the company's classl· 

cal arm as senior VP of Boosey & Hawkes. 

W hat' s th e si tuat ion tha t 
you' re coming into with your new 

role at lmagem? 

I will be starting and building out l m
agem's U .S. pop presence. To date, 
l magem is primarily based in Europe, 

with a fully operational office i n the 
U .K .. which has done some signings. 
So we have some righ ts [ for acts] l ike 
Phil Collins and Genesis and newer 
groups l ike Tem per Trap. The birth 
of their pop sid e happened wh en 
BMC/ Zomba spun off some of their 
pop stuff in Eu rope. 

6 How will you grow lmagem's 

U.S. pop operation? 
Y-11 be bringing i n all sorts of talent, 
across the board. Our growth will 
com e in part organically, but there 

are catalogs out there that we are look• 
ing at as well. So it could grow fairly 
quickly, although I do want to grow 
it at the r ight pace, because the key 

to the whole thi ng is ser vicin g the 
wr iters. 

I am hoping to use the same phi
losophy I used for building out Cherry 
Lane. It's not always about volum e; it 
should be m ore about the qu ali ty. 
When you b ri ng in the righ t talent 
you don't have to oversign. 

6) What Impresses you about the 
company? 

What I really l ike is they already have 
two of the best publ ishing companies 
in the world, Boosey & Hawkes on the 

classical side and Rodgers & Ham
m er stein on the theatrical side. So 
they are extremely strong there and 
to build out a thir d tier, alongside 
those brands, is excit ing to me. 

Culturally there are th ree different 
brands under one umb rella, which 
will be a challenge. But that challenge 
is the fun part. \,,hat's also nice is be· 

cause there is such a broad spectrum 

of m usic, when it comes to the syn• 

chronization side of things, the synch 

team gets to pi tch a lot of di fferent 
types o f m usic. So l magem is deep 
without being too big. 

0 Do you foresee lmagem oper• 
atlng In the hip-hop world? 
Yeah, I thi nk so. What is consider ed 
pop is really a variety of contempo
r ary gen res . We have a few people 
here so we can handle a fai r amou nt, 
but if v,te needed to. we would hire for 
different genres as it makes sense. 

0 Can I mag em compete with 

other U.S. independents? 
I do th ink we can compete, due to a 

combination of things. This company 
has a t rue independen t spi rit and i t's 

backed up by strong financing. I be
lieve, more than ever, that songwrit

ers, from the developing ones to the 
top-level names, all want high levels 

of service. There are ex• 

pectations on publish
ers now thal h aven 't 
always been. They look 
at u s as a mar keti ng 

par tner. We have to roll 
up ou r sleeves and dig 
in and lha.t is where we 

will win the battles. 

0 How has t he market c hanged 
In the last year? 

Impor tance continues to get placed 
on the synch ronization world. In gen
eral, there have been advancements 
on the new media side of things, with 

the ra tes the [Copyright Royalty 
Board] came down with. These are all 
posi tives and it's only going to get bet• 
ter. Th e larger monetization event 
[around digital] is still a few years 
away, but if you own or con trol im • 
portant copyr igh ts. you will do very 
well. 

In terms of the Web, that will hap• 
pen thanks to things like the cloud 
models where there is some monthly 
fee that gets sliced up among the dif
ferent conten t ow ners. We are in 
evitably mo,•ing that way-if you had 
asked me th ree years ago w here we 
would be, I would have thought it would 
be a lot closer. But it will happen and 
when it does, it will be great. 

360 DEGREES OF BILLBOARD 

a round-table discussion led by founder 

Peter Saltzman. Music Online Alive has 

partnered with d igital music distributor 
Oseao Media Group and Alfred Music Pub
lishing as a reseller for Wamer/Chappell's 

has also freelanced for the Hollywood Reporter and 

Critical Mob.com and has interned for Seventeen mag

azine. Lipshutz is a 2010 graduate of the College of 
New Jersey, where he earned a bachelor's degree in 
English and was a DJ at campus radio station WTSR. 

MUSIC & ADVERTISING CONFERENCE TO d igital sheet music catalog. 
FEATURE COKE, MOUNTAIN DEW CASE 
STUDIES, DEBUT OF MUSIC ONLINE 
ALIVE'S VIRTUAL ALBUM 
The masterminds behind Coca-Cola's F IFA World 

Cup campaign featuring K'Naan and Mountain Dew's 

Green Label Sound will present case studies of their 
campaigns at the Billboard/Adweek Music & Adver
tising Conference set for Sept. 15-16 in Chicago. The 
conference will be presented in association with Music 
Dealers at the Westin Michigan Avenue Chicago. 

Umut Ozaydinli, chief of possibilities at Deviant 
Ventures, and Sol Guy, K'Naan's manager, will dis
cuss how "Wavin' Flag" bocome the centerpiece of 
Coke's multimedia ad campaign during the World 

Cup. K'Naan's version of "Wavin' Flag" has sold 
4121000 digital downloads in the United States, ac

cording to Nielsen Sound Scan. 
Cornerstone co·CEO Jon Cohen and senior VP of 

strategic marketing and creative Jeff Tamm es will dis
cuss Mountain Dew's Green Label Sound as a branding 

and promotional platform alongside artist Theophilus 

London. London's debut single, "Humdrum Town," is 
now available on Green Label . 

In addition, startup company Music Online Alive 
will unveil its on line virtual album technology during 

6 I BILLBOARD I SEPTEMBER 18, 2010 

For more information about the conference and 

to register, go to musicandadvertisingfall.com. 

BILLBOARD.COM HIRES EDITORIAL 
ASSISTANTS 
Jason Lipshutz and Jillian Mapes have joined Bill· 
board .com as editorial assistants. Lipshutz and Mapes 

w ill repart on breaking news for the website and write 
stories for Billboard magazine. Both are based in New 
York and report to Billboard.com editor Tye Comer. 

The new hires represent the latest steps by Bill· 
board.com to expand the breadth and scope of its 
coverage and follow the additions of a dedicated 
multimedia coordinator and art d irector ear-

lier this year. Billboard.com drew 7.7 million 
unique visitors in August, nearly double the 

3. 9 million uniques who visited the site du r-

Mapes is also a former Billboard intern and free
lance contributor. As a Pulliam Journalism Fellow, 

she recently spent three months writing feature sto· 
ries for the Indianapolis Star and its weekly maga
zine Metromix Indianapolis. She has also worked as 

the digital manager of Athens, Ohio-based booking 
agency Blackout Booking. In addition to writing for 

Billboard, Mapes has freelanced for AOL Music, Paste 
and Under the Radar. Mapes is a 2010 graduate of 
Ohio University, where she earned a bachelor's degree 
in journalism and was editorial director of on line cam

pus radio station ACRN. 
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Licensed 
Tolll 
U.S. Appeals Court's BMI Rate Decision 
Could Signal Other Changes For PROs 

A federal court's recent rate-selling decision involving 
BM I has broad implications beyond what appears 10 

be a costly decision for songwriters and publishers. 
In July, the U.S. Court of Appeals forthe Second 

Circuit nearly slashed in half the negotiated $36.36 
annual blanket fee that music service providers li.ke 
Muzak and DMX pay BM I for every apparel store, 
beauty salon and health dub for which they program music. 

But in addition to sharply reducing the income that pub
lishers will earn from service providers, the court decision 
could set in motion broader changes in how performing rights 
organizations collect money for the use of music. 

Music service providers have long negotiated blanket li
censes with U.S. PROs,allowing them 10 provide their clients 
access to any song in the PROs' catalogs. If they couldn' t reach 
an agreement. they'd take their case 10 court. 

In 2001, MuzakandAEl, a predecessor company 10 DMX, 
argued in court for a more flexible "carve-out" license from 
BMI. much like what happened in 1995 when TV stations 
won the right to license music on a per-program basis in an 
ASCAP rate case. 

more than half of their income from OMX based 
on the court's erroneous holdings, which sub

stantially reduce the value of their creative efforts ... 
BMI represents more than 6.5 million works by 

more than 475,000 songwriters, composers and publish
ers. including pop artists like Norah Jones and Kanye West 
and songwTiter Kara OloGuardl; such iconic figures as Hank 
Williams, Merle Haggard and Kenny Gamble and Leon Huff; 
and composers like John Adams, WIii lam Bo I com and Ellen 
Taaffe Zwlllch. 

Music service providers are expected to push for a similar 
carve-out from other PR Os, like AS CAP and SESAC. whose 
music wasn't involved in the BM I-OMX case. And the concept 
of carve-out licensing could potentially be applied to public per
formance areas beyond in-store play, such as terrestrial radio. 

"The value of the blanket license has been attacked, dec-
imated and ignored," SESAC president Pat Collins says. 

The dispute behoJeen the music service 
providers and BMI wound up before the U.S. 
Court of Appeals for the Second Circuit, which 

held in 2001 that BMI must offer an "adjustable 
fee" blanket license 10 services like AEI and 
Muzak, effectively requiring that BM I offer them 
a lower rate if they license music directly from 
publishers instead of through BM I. But af\er 
Muzak settled that same year with BM I on a new 
blanke1 rate and AE I merged with Liberty Media 

Publishers 
Place 

"This decision is bad for intellectual property 
owners and creators. H has no transparency, 
adds a large layer of inefficiency and devalues 
1he music." 

ED CHRISTMAN AS CAP declined to comment on the matter. 
The court's decision on flexible carve-out li

censing is bound to prompt some to wonder 
whether it renders PR Os less relevant in a world 
where music royalty accounting companies like 
MRI and RightsFlowandeven individual busi
nesses can d irectly license music. 

subsidiary OMX, the court never moved lo set up a formula 
or mechanism to determine how such an adjustable fee blan
ket license would operate. 

In 2008, the Second Circuit agreed to hear a rate case be
tween OMX and BMI, which couldn't agree on how to set rates 

for an adjustable fee license formula they had devised. Dur• 
ing the hearings, BMI requested an adjustable blanket rate of 
$41.81. That was higher than lhe $36.36 negotiated blanket 

rate because, lhe PRO argued, the option of a flexible b lanket 
rate would make record-keeping harder to main ta in. OMX 
countered with a request fora farlower blanket rateof$11.32. 

On July 26, the appeals courl announced it had set up a 
carve-out mechanism or formula that allows DMX to license 
and pay for music directly from a publisher and then get a dis• 
count from the blanket fee based on the proportion of music 
played that was directly licensed. 

In setting up the formula, the court ruled tl1at BM l's annual 
blanket fee would be SJ8.9! per location, ,vith an annual mini
mum of $8.66 to compensate BM I for the value of aggregating 
and updating its catalog. Those rates are to be in effect through 
Dec. 31, 2012, as well as retroactively 10 Jtdy 1, 2005, for OMX. 

How would the adjustable component of the rate work' If 
25% of the BM I mus ic played is directly licensed. the formula 

would subtract S2.5G from the annual fee--or25%ofthe S 10.25 
difference between the $18.91 blanket fee and the $8.66 floor 
rate. That means BM I would get $16.35 annually per location. 

Bi11board estimates that the decision could cost BMI song
writers and publis hers about $9 million per year, as well as 
S 17 million in retroactive adjustments. As expected, BM I has 
appealed lhe Sl8.91 rate set by lhecourl, which is expected to 
take up the appeal by the end of the year. 

·on behalf of our songwriters, composers and music pub
lishers, we will not allow this ruling to stand without an ap
peal," BM I president/CEO Del Bryant said in a statement. 
'"Our writers and publishers should not be expected to lose 
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But MRI chairman Ronald H. Gertz says PR Os will always 
have a prominent role in licensing. For example, he notes that 
mosl ne"tdigilal music services will chooselhe blanket license 
because they're much more interested in setting up their busi
nesses as quickly as possible. Over time, as PROs ratchet up 

costs and as other digital services come along and eal into rev
enue, then the case could be made for mature music users to 
try and save on costs by d irectly licensing m usic, he says. 

As a result of the 2001 ruling, music service providers that 
could keep track of exactly what songs their clients played and 
how of\en were entitled to a blanket fee credit. But the for. 
rnula's economic parameters hadn't ever been litigated until 
now, Gertz says. "'The court's decision is probably the most 
important decision for music rights licensing jurisprudence 
in the last 50years," he says. "It will change the way everyone 
does business." 

.biz For 24/7 publlshlng nows and analysls, soo 
blllboard.blz/publlshlng. 

FOR THE RECORD 
• In a cover story about Lukasz "Or. Luke" Gottwald that 
appeared in the Sept. 11 iu;;ue, we mischaracterized Koba It 

Music CEO Willard Ahdritz's view of the publishing com
pany's synch licensing deals. The passage should have 
read : "Go ttwald's p ublishing company is administered 

by the powerful indie Kobalt Music, whose CEO, W illard 
Ahdritz, admires Gottwald's selectivity in fielding licens
ing and synch offers." 

• In the same story, we erred in the editing of a state
ment made by Or. Luke's manager, Mark Beaven. The sen

tence sh01Jld have read: "Manager Beaven says that while 
many songwriters 'will write one to five songs in a day, 
he might take two weeks.' " 
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BY ANTONY BRUNO and ED CHRISTMAN 

Disorder 
In The Court 
Ruling On Download Royalty Rates Could Open 
Financial Floodgates For Heritage Acts 
Artist representatives and record-label exec
utives disagree sharply over the potential im
pact of the recent appellate court ruling grant
ing F.B.T. Productions a greater share of royalties 

from Eminem digital downloads and ringtones. 
Several artist attorneys tell Billboard that the 

nJling may provide a financial windfall for thou

sands of heritage music acts and could have 
broad and costly implications for a ll labels. 

Conversely, label executives argue that the 

decision by the U.S. Court of Appeals for the 
Ninth Circuit, which vacated a jury's verdict 

and remanded the case back to the district 
court, only applies to the specific contract be

tween Universal Music Group (UMG) and F.B.T. 
and won't have any effect on other Universal 

acts or any other artist-label contracts. 
The legal dispute revolves around whether a 

music download should result in an artist roy

alty payment of 12%-20% of the retail price, like 
that for physical CDs, or if the download should 
be counted as licensed revenue- similar to a 

synchronization deal-.and thus result in the 
artist receiving a m uch higher SO% royalty. 

UMG has already indicated it will seek a re
hearing before a larger panel of Ninth Circuit 

judges, so the argument is far from settled. "In 
the meantime, it should be noted that this rul
ing sets no legal precedent as it only concerns 
the language of one specific agreement,'' ac
cording to a statement issued by UMG. "Any 

assertion to the contrary is simply not true." 
Other major and independent label execu

tives say they too won't be affected by the deci
sion because they have already negotiated reme

dies to the potential shortfalls of o ld contracts 

with any hetitageartists that still enjoy brisk sales. 
But artists' lawyer,; interviewed for this story say 
they were unaware of such pre-emptive fixes. 

Jay Cooper, who's w ith the GreenbergTrau
rig law firm, says that "while it is true that this 

decision depends on the language of an indi· 
vidual contract, a lot of contracts at that time 
had that kind of language." 

Bob Donnelly, of law firm Lommen Abdo, 
adds, " This ruling won't just create a hurricane 
but a tsunami in terms of filing from other her· 

itage artists to get their royalty payments 
treated the same way." 

In a similar lawsuit between the Allman 

Brothers and UMG fi led in federal court in New 
York, the lawyers representing the band say 
they're heartened by the Eminem ruling. 

"We are very happy w ith the decision," Arent 

Fox partner Paul M. Fakler says. "It's an unusu
ally clear and very easy to understand and a 

very logical decision that says . .. that the deals 
that the record labels are doing with down
load companies are l icensing deals. They are 
not traditional deals. No matter what the la

bels try to call them, if it walks like a duck and 

quacks like a duck, it is a license." 
Both sides agree that the lawsuit won't af

fect artist agreements written since mid· 

2004, when label contracts began to include 
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specific language governing royalties for dig• 
ital downloads. 

Could the Eminem case change how music 
lawyers approach their label negotiations on 

behalf of artists going forward? If the court de
cision survives further appellate challenge, it 

g ives credence to artists' demands that they 
should get a bigger split of revenue in the digi
tal world where costs like manufacturing, dis
tribution and returns no longer exist. But it 's un

likely that new artists will have the clout to get 
the labels- already reeling from the collapse of 

the lucrative CD market-to offer them a big-

I'· . 
. ,.. \ 

' ; "" 
/ ' ,· 

gershare, no matter the logk: of their arguments. 
Moreover, if the ruling is upheld, it's unlikely 

that the labels will act pre-emptively and a lter 
how they' ll pay heritage artists. As one lawyer 

puts it , llNobody will change anything, until a 

court makes them." In other words, each artist 
who thinks he or she is entitled to the 50% roy
a lty will have to legally fight lo get it. 

Arent Fox partner Ross Charap points out 
that the ruling in the Eminem case applies only 
in the Ninth Circuit (which includes California 

and other western states), and the court hear
ing the Allman Brothers case has no obliga
tion to follow it. Nevertheless he says the Em· 

inem decision "has wide applicability" to other 
cases and 14Will lead to a wave of, if not litiga• 
tion, then settlement" for royalty payments as 
defined by the o lder contracts. 

In fact, Lommen Abdo's Donnelly adds, "If 

the record companies don, take a pre-emptive 
position on this, it's only a matter of time be· 
fore someone goes for a class action on be

half of a ll of those [heritage] artists." 

I can see it in the star,;: FANTASIA 

LADIES' 
CHOICE 
Fantasia's Chart Return 
Reflects Buying Power Of 
Black Female Consumers 
Aller Fantasia's new album, "Back lo Me" (J 
Records), debuted last week at No. 2 on the 
Billboard 200, some pundits s peculated that 
the album·s sales may have benefited from 
the publicity surrounding the troubled singer's 
recent suicide attempt. 

But Fantasia's robust sales perfo rmance 
also appears to be a s ign of something bigger: 
the durable buying power of the 25-and-older, 
predominantly black female audience that 
makes up her fan base. 

At a time when albu m sales contin ue to 
plummet, a rtists like Fantasia, Monica and 
R&B/hip-hop veteran Mary J. Blige are still 
able to move an impressive number of units. 
And tha t suggests this consumer segme nt 
m ight represent a greater opportunity for la• 
bels than they've realized. 

"I think labels are starting to pay more at• 
ten tion to this demo n ow,'" says Carolyn 
Williams, sen ior VP of marketing for RCA 
Music Group. which includes J Records. "With 
the shill lo the digital realm, labels lend to 
think the same group of 13-year-old girls down
loading and listening to single songs will also 
drive a lbum sales. But the industry has been 

watching a rtists sell millions in s ingle down
loads but not do great first-week album sales.· 

Fan tasia's .. Back to Me" generated debut
week sales of 117,000 in the United States and 
40,000 in its second week of release, accord
ing to Nielsen SoundScan. CDs accounted for 
90% of those sales, compared with 80% of 
total R&B/hip-hop album sales so far this year 
and 71.3% of overall U.S. album sales. 

SoulTracks.com publisher Chris Rizik notes 
that 30-to 50-year-old females polled by his site 
say they buy 20or more CDs per year and heav-

ily favor buying albu ms on C O rather than in
dividual song downloads. 

Meanwhile, artists like Fanlasia and Mon
ica have developed beyond just issuing hit 
singles, Rizik says, noting that these younger 
artists are cultivating the same kind of int i• 
mate rapport with their listeners as Blige has 
long enjoyed with her fans. "The younger sis
ters of Mary J.'s fans," as Rizik describes 
them, find the depth and honesty in Fa nta
sia a nd Monica' s current albums very appeal
ing, he says. 

"'T hese artists' hits are li ke chapters, but 
their fans want the whole story," Rizik says. 
'"And that drives their CD sales." 

Other arlists in the R&B/hip-hop realm 
who have nexed first-week sales muscle dur• 
ing the past year incl ude Fantasias J labe l
mate Monica, whose "Still Standing· posted 
debut-week sales of 184,000; Erykah Badu, 
whose .. New Amerykah Part Two: Return of 
the Ankh" generated 110,000 in fi rst-week 
sales; and Blige. whose 2009 album "Stronger 
With Each Tear· clocked in with an impres 
sive 330,000 in i ts first week, according to 
SoundScan. "Stronger· remai n s a Top 
R&B/ Hi p-Hop Albums chart fixture wit h 
sales of 826,000 units to date, of which 91.6% 
have been CDs, according to SoundScan. 

This dynamic is also evident among releases 
by male artists appealing to 30-and 40-something 
African-American female consumers. After 
an eight-year hiatus, Maxwell returned to the 
charts last year with ,; BLACKsummers' night, .. 
which burst out of the gate with 316,000 u nits 
sold in ils first week and has sold 1. l million 
Iodate, according lo SoundScan. Smooth R&B 
counterpart Kem garnered first-week sales of 
74,000 for his third Universal Motown album, 
"Intimacy," after quietly selling more than 
800,000 u nits each of his fi rst two albu ms, 
2003's "Kemistry" a nd 2005's "Album 11," ac
cording to SoundScan. 

Rizik a lso feels major labels are missing 
the boat with non mainstream black female 
singer/songwriters wilh potential appeal to 
the 25-plus African-American female demo. 
'"That arena is still mostly untapped." he says, 
noting that independent artists like Conya 
Doss and Angela Johnson "have created their 
own loyal following who will not only buy their 
CDs al stores that carry them but will buy them 
by the h undreds at their live shows." 

RCA's Williams says having a strong sin• 
gle at u rban adult radio is a key advantage in 
marketing and building awareness in this par
ticular demo group. In Fantasia's case, it was 
the single .. Bittersweet," wh ich hit No. 1 on 
Adu lt R& B and is No. 7 this week on Hot 
R&B/Hip-Hop Songs. '" Everything to Me" rein• 
traduced Monica to the m arketplace, claim
ing No. I on both Adult R&B and Hot R&B/ 
Hip-Hop Singles earlier this year. 

"'Urban adult radio listene rs are still physi
cal-album buyers." Williams says. "They' ll go 
lo Target, Best Buy and other brick-and-mor• 
tars to buy an album. And people underesti• 
mate that a lot. Radio is still the No. 1 medium 
for listening and discovering an album for this 
group. Both Monica and Fantasia had big urban 
adult singles; look at Jaheim or Kem. If you can 
reach that core adult physical buyer, you ca n 
build a success." 
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Riddiin & Roinance 
Puerto Rico's Cultura Profetica Takes Reggae Sounds To Latin Albums Chart 

As a Latin alternative band from San 
Juan, Puerto Rico. whose music is 
steeped in reggae, Cultura Ptofetlca 
occupies a n iche within a niche. But 
that didn't prevent it from debuting 
last week at No. 5 on Billboard's Top 
Latin Albums chart with "La Dulzura· 
(The Sweetness). which also topped 
iTunes' Latin albums list. 

More than 90% of Cultura Profet• 
ica's sales come from Puerto Rico, 
which has proved time and again to be 
a resilient ma rket where music still 
sells. But more than a taleoflocal suc
cess, Cultura Profctica's chart prowess 
is also a story of long-term branding 

and intelligent marketing. 
"'La Dulzura" is Cultura Profetica's 

first release on its own label, La Mafafa, 
which is d istributed by Select-0-Hits. 
The six-man group, founded 14 years 
ago, has recorded with several indic la
bels, selling about 3,000-5.000 units 
per album, according to Nielsen Sound
Scan, as well as Universal Music 
Group's Machete Music imprint, whid1 
released 200S's "M .OTA." That album 
has sold 20.000 un its, the band's 
biggest selle r lo date, according to 
Sou ndScan. 

Following the release of a live album 
of Bob Marley covers in 2007 on Ma
chete, Cultura Profetica wen t on an ex• 
tensive tour, includ ing Argentina, 
where it's hugely popular. On the road, 
the band honed the sound of songs that 
wou ld eventually appear on "La 
Dulzura," p laying locally at colleges as 

ii sough t to cultivate a 
younger a udience. 1 t 
also put out songs on 
the In ternet, including 

current single '"la Com
plicidad." wh ich went 
through several ver-
s ions in the past two 
years. More m ellow 
rock than reggae. • La 

Latin 
Notas 
LEILA 
COBO 

Com plicidad• is a sweet, romantic track 
w ith jazz undertones and distinct 
hooks that turned into a local radio h it. 

· We've developed what I think is our 
own genre, .. lead singer Willy Ro· 
d rlguez says. "'We don't consider our• 

Finding a p lace on 
the a lbums chart: 
CULTURA PROFETICA 

selves a pop act, but we 
do make popular music 
in the sense that we are 
supported by many peo· 
pie. People have finally 
understood what we do." 

Rodriguez admits that 
going completely indic 
after not recording for 
five years was challeng

ing. Ml can't deny we spoke with differ• 

ent labels, but we didn't find anything 
favorable," he says. "Labels are going 
through tough times and we decided 
to brave it on our own.·· 

In addit ion to aggressively working 

i ts online fan base. Cultura Profetica 
has cultivated longtime relationships 
with sponsors likeT-Mobile and Coors 
Light in Puerto Rico. Their backing, 

manager Soraya Abdouni says, pro• 
vides tour support and helps with tra• 
ditiona l marketing and advertising. 
induding billboards, bus shelter ads 
and street posters the band put up in 
Puerto Rico to promote "La Dulzura." 
Cultura Profetica also hired Venetian 
Marketing Group to handle the mar• 
keting and distribution of the album. 
Venetian connected the band with Se
Jcct-0 -Hits. wruch rushed the album's 
prin ting and pressing to accommodate 

the marketing plan. 
'"All the accoun ts in Puerto Rico 

wanted the album ," says Select-0-Hits 
president Johnny Phillips, who ini
tially shipped 5,000 units. By the end 
of the first week, the number rose to 
7,000 and is now nearing 10,000. Or
ders for U.S. stores are only beginning 
to come in-Anderson Merchand is• 
ers, for example, has yet to order the 
album-but promotion won't start in 
earnest un til afler the "official" album 
launch, a concert Oct. 9 at the Tito 
Puente Amphitheatre in San juan, fol

lowed by tour dates on the West Coast. 
"They're a brand, m ore than a band." 

Abdouni says. "We didn't do anything 
out of the ordinary. Their fan base was 
simply waiting for this a lbum." 

Number Of The Beast 
Iron Maiden's New Album 
Debuts At No. 1 In Latin 
American Markets 

Familiar faces like Enrique Iglesias, Thalfa and camila 
populated the upper rungs of Mexico's a lbums chart 

for the week ended Aug. 22. 
But topping them all was a far rarer sight: British 

heavy•metal act Iron Malden, whose album HThe 

Final Frontier" debuted at No. 1. 11 was also the top 
album in ArgentiM, Colombia, Brazil and more than 
20 other countries worldwide, while in the United 

Stales, it debuted at No. 4 on the Billboard 200. 
Iron Maiden's success in North America and Eu

rope wasn't unexpected for a heritage band with a 
fanatically loyal following. But it was quite a d iffer

ent accomplishment to do so well in Spanish-speak· 
ing countries where radio has never p layed t he 

band's music to any meaningful extent. 
Iron Maiden's strong sales in Latin America un

derscore the power of a rabid fan base in markets 
hurt by widespread piracy (see Latin Notas, above). 

But it 's also a tribute to the value of touring In mar

kets that may seem to be off the beaten path. 
" It wasn't really surprising because they work for 

it ," says Camilo Kejner, EMI Music executive VP for 

international, referring to Iron Maiden's Latin Amer-
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ican success. " It's hard to find bands that systemat

ically tour the region. And when they do it, they 
work with us on promotion. If I had to pinpoint one 

band that works great with us, it's Iron Maiden." 
In Mexico, Iron Maiden played stadium shows 

that drew combined attendance of more than 

150,000 fans in the span of 13 months in 2008 
and 2009, according lo the band. Instead of Ira• 
ditional advertising, EMI Music Mexico chairman 

Camilo Lara says, m uch of the marketing has tar
geted young fans ages 8·14. 

Older, hardcore fans of the band ''will buy the album 
anyway," Lara says, adding that Iron Maiden also has 
a strong fan base among Mexican kids, many of whom 

are attracted to the band's cartoon mascot Eddie. 
"When Iron Maiden p lays here, the majority of 

those in attendance are very young," Lara says. 

''They're not the classic metal heads. So we decided 
lo [promote] the album lo fans other than the 'clas
sic' Iron Maiden fan." 

EMI helped lay the groundwork for the album's re
lease by organizing a series of parties and show
cases featuring performances by Iron Maiden cover 

bands and listening sessions of the album. The label 
also promoted the album through retailer Mix-Up, 
which gave free lithographs to those who pre

ordered the record. 

Lara says EMI shipped 15,000 copies and was 
prepared for a decent debut. 1n the end, the set de

buted atop the a lbums chart, unprecedented for the 
band in Mexico, despite its popularity. 

" There is a big heritage rock act tradition in Latin 

America/' Lara says. "At this point, Iron Maiden ap· 
peals to just about any teenager who has a rock 

poster in his bedroom." -Leila Cobo 

EN ESPA~OL: All the g reat Latin music coverage 
. com you've come to expect from B illboard-In 

Spanish. Go to b lllboardenespanol.com. 

l:N 
I: 

SANZ, DREXLER, 
GUERRA, DOMM EACH 
SNARE FOUR LATIN 
GRAMMY NODS 
The nominations for the 2010 
Latin Grammy Awards favored 

singer/songwriters, as Alejan
dro Sanz, Jorge Drexler, Juan 

Luis Guerra and Camila front
man Mario Domm led all nom
inees with four nods each. 

Another singer/songwrit

er-superstar Enrique Igle
sias. who has rarely been rec

ognized by the Latin 
Grammys-is up for song of 

the year for "Cuando Me En• 
amoro," which he co-wrote 

with Descemer Bueno. 
Pop g roup Camila received 

three nods, excluding the 

nominations that lead singer 
Domm garnered on his own. 
Also receiving three nomina

tions were Daddy Yankee, 
singer/ songwriter Tommy 

Torres (for his work on Sanz's 
"Paraiso Express" ), drummer 

Lee Levin and guitarist Dan 
Warner. Yankee's nods stem 

from his album "Mundial," up 
for best urban album, while 
two of his singles- " Grito 

Mundial" and "Oescontrol," 
both penned by Yankee-are 
competing aga inst each 
other for best urban song. 

Recording artists from 

Spain s nared three of the 
five nominations for album 
of the year: Sanz with "Par

aiso Express," Miguel Bose 
with ''Car dio" and Bebe 

w ith "Y." Rounding out the 
li st of album of t he year 
nominees are Camila with 
0 0ejarte de Amar" and Juan 

Luis Guerra with " A Son de 
Guerra." Sanz and Bose are 

both Warner artists man
aged by RLM (Rosa Lagar· 
rigue Management). 

The best new artist cate
gory bypassed some of the 
most commercial, successful 
new faces in favor of lesser

known acts. The best new 
artist nominees are singer/ 

songwriter Alex Cuba (who 
writes with Nelly Furtado, 
among o t hers), Estrella, 
Maria Gadu, Koko and Mexi· 
can band Jotdog. 

The Latin Gram mys will air 
live Nov. 11 on the Univision 
Network . - Lei la Cobo 



LOVING HUSBAND 
MASTERFUL AGENT 
TREASURED FRIEND 
DEEPLY MI SSED 

BOBBY BROOKS 
OCTOBER 28, 1955 - AUGUST 27, 1990 



HotMags - Free Magazines

Delivering 
The Goods 
Thanks To Merch 
Sales, Virtual 
Worlds Can Still 
Mean Real Money 

Two years ago, virtual worlds 
like Second Life were awfully 
noisy places. 

Acts like Suzanne Vega, 
Duran Duran and Be n Folds 
got reams of press for hold ing 
vir tual-world concerts. The 
BBC rebroadcast its One Big 
Weekend music festival in the 
space. And Sony Music pur
chased an entire island within 
Second Life for visitors to 
com e and stream tracks from 
the label's artists. 

Today, it's d eathly qu iet. 

be m uch more than a gim• 
mick. The appeal was under
s tandable. Second Life grew 
from 100,000 active users in 
2005 to 1 million in 2008, with 
predictions of reaching 9 mil
lion users by 2009. 

Impressive numbers. to be 
sure. But wh ile 

ket for virtu a l good s was 
around $2.2 billion, project· 
ing it to reach $6 bill ion by 
2013. To get a sense of the po
tential of this market for 
artists, consider the experi
ence of Snoop Dogg, who 
works \\1ith a company called 

Virtual Greats to 

Mai n stream art is ts have 
largely abandoned Second 
Life, Sony no longer sup• 
ports its island, and smaller 
vi rtual worlds li ke Doppel• 
ganger- which s truck a deal 
in 2006 with lnterscope to 
host artist-branded lounges 
for acts l ike the Pussycat 
Dolls- are defunct. 

1here are some 
indie artists who 
might be con
ten t to m a ke 
around S200 or 
so per virtual 
show-getting 
paid eithe r by 
lhe venue owner 
or through t ips 

Digital 
Domain 

selJ branded vir
tual goods 
through a num
be r of virtua l 
worlds . The 
compa ny says 
he so ld more 
than $200,000 
worth of vi rtual 
goods on virtual 

But to completely write off 
the poten tial of the virtua l 
world phenomenon would be 
a m is take. The problem ,,1as
n't so much w ith the virtua l 
environments themselves, but 

how they were used . Recent 
developments show that great 
potential remains for revenue 
and promotion for artists and 
labels that alter their approach 
to the s pace. 

For starters, forget the vir
tual concert. It was cute, but 
the reality of the technology 
behind virtual worlds is such 
that it was never destined to 

from fans-that's not moving 
t he bar in any significant way. 

A better strategy would be 
focusing o n a separate ele• 
ment of the live-music expe
r ience: merchandise. Selling 
virtual goods like T-shirts, hats 
and jewelry at $1-$3 per item 
through virtual worlds and SO· 

cial networks is big business. 
But so far, few artisls or brands 
have jumped in to the game. 

Piper Jaffray estimated last 
year that the worldwide mar-

BATTERY PARK 
The coolest, mo st feature- rich 

gadgets are nothing more than sty~ 
ish paperweights if their battery 
is dead. ldapt's i4 Universal Desk
top Charger, which can charge 

up to four mobile devices simul
taneously, will come in handy for 

tech geeks who live a mu ltiple
gadget lifestyle. It comes with six charg
ing t ips compatible with the iPod/iPhone, Samsung, 
Nokia and Sony Ericsson handsets and devices that use 

micro-USS and mini-USS p lugs. It also has a high-power 

USB charging port for iPads. 
The i4 Universal Desktop Charger comes in black, 

white or silver and costs $60 at ldaptWeb.com. - AB 
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worlds like \Vee\Vorld, Gaia 
Online and Zwinky. 

According to Virtual Greats 
director of platform manage· 
ment Brett Orlanski, this is 
just a fract ion of what artists 
could be making once lh e 
market evolves. 

.. Branded virtua l goods 
seem to be underrepre
sented," he says, noting that 
only 1% of sales are branded 
items. "The money we gener
a tc to date we feel is small 
compared to what we thin k it 

will turn into." 
As a result, labels are slowly 

re-examining the virtu a l 
goods opportu n ity. Virtual 
Greats has efforts under way 
with Justin Timberlake , T

Pain and the esta te of Elvis 
Presley. \Varner Bros. Records 
is about to launch a broad vir• 
tu al goods campaign sur
rounding Jason DerUlo. 

'·There's a lot of r evenue 
here in these worlds," Warner 
VP of digital m edia Ayal Klein• 
man says ... It's not just about 
the impressions and regis
tered users. Kids are buying 
things, and we can definitely 

Merch and juice: Snoop 
Dogg avatar on WeeWorld, 
where the hip-hop artist 
sells virtual goods. 

play a part in this." 
Melping d rive the market 

for virtual goods is the evolu
tion of the worlds themselves. 
Those like Second Life posi
tion themselves more as a plat• 
form, leaving it up to users to 
figure out what to do. As a re
sult, the music experience has 
seemed a bit ha lfhearted. 
Newer virtua l wor lds a re 
emerging. however, w ith a 
tighter focus and largeting 

more specific demographics 
and lifestyles. 

One exam ple is the recently 
launched Rocktropia. The 
world is built top to bottom 
with m usic in mind. Users can 
buy rock s tar clothes, explore 
areas built by their favorite 

artists (such as MotOrhead Sta
dium, created with input from 
frontman Lemmy Kilmister), 
play virtual games with other 
members for prizes, listen to 
" live" performances and 
stream Internet radio stations. 

The free site relies heavily 
on the sale of virtual goods as 
its business model, as well as 
renling or sellin g space to 
other users. which can in
clude artists and labels. Brian 
Balfour, founder ofViximo, a 
commerce platform for sell
ing virtual goods in virtual 

worlds and on socia l net
works, says virtual worlds and 
virtual games will continue 

to blend. 
'The lines are quickly blur

r ing and the distinctions be
tween the two are starting to 
combine," he says. "Dissect• 
ing the two is going to quickly 
become a more challengi ng 
task as it becomes a lot more 
of a gray area." 

bi 
For 24/ 7 digital news 

Z and analysis, see 
• billboa rd.biz/digital. 

131TS&l3RIEFS 
SHAZAM UNVEILS 
NEW FEATURES 
Shazam, the music ID and dis
covery app, has added sev· 
eral new features. Users can 

now buy tracks they've iden" 
tified on !Tunes without hav
ing to close the app and get 

immediate song identifica• 
t ion upon startup. They can 

also access expanded artist 
information and browse the 
most frequently ID'd songs 

by country. Users can get five 
free song IDs per month or 

opt for unlimited use of the 
app for $3 per year or $5 for a 
lifet ime subscription. 

'POWER GIG' 
RELEASES SET LIST 
As~ gears up to take on heavy 
hitters like"Rock Band 3" and 
" Guitar Hero: Warriors of 
Rock," newcomer"PowerGig: 
Rise of the SixString" u"""iled 
~s set list for the leam-as-you
play music-based game. The 
game comes with 70 tracks. 
All are master recordings and 

80%ofthemaremakingtheir 
first appearance in a music· 
based game. As developer 

Seven4S Studios has previ
ously announced, "Power 

Gig" has secured exclusive H· 
censing agreements with Eric 

Clapton, Dave Matthews Band 
and Kid Rod<, who contribute 
"Layla," "Tripping Billies" and 
"All Summer Long," respec· 
tively. The game also includes 

tracks from John Mayer, No 
Doubt, the Smashing Pump
kins, Jane's Addiction, Stone 

Temple Pilo ts, Rage Against 
the Machine, Godsmack, the 
Hives and Ko rn. Seven45 is 
scheduled to release 0 Power 
Gig" in October. 

FUSE, MYSPACE TO 
PROMOTE EMERGING 
A RTISTS 
The Fuse cable music net
work and MySpace Music 
have joined forces to help 
promote emerg ing artists. 

Every two months, Fuse and 
MySpace will choose four 

artists to spotlight on an "In
troducing .. . " page hosted 

by MySpace and on a new 
30-minute Fuse show called 

" Introducing Loaded,"which 
will feature videos by the 
acts. Artists will also get the 
chance to appear on Fuse's 
"Hip Hop Shop" and "Top 20 
Countdown'' p rograms. The 

first four acts to be high· 
lighted are Bruno Mars, Far 

East Movement, T. Mills and 
Middle Class Rut. 

[ HOT MASTER RINGTONES," 
51'f Billb«iral 
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TITLE 
" --· 11 Ill LOVE THE WAY YOU LIE 

£,1,,lJi;iEMfEAT\IRING RIKI.HWA 

2 16 
NOT AFRAID -· 3 TEENAGE DREAM 
KATYPlllRY .. DEUCES 
CHltlSIIOOWMFWl..ADIG~&m'IIMCUU 

8 JUST THE WAY YOU ARE ......... 
8 11 I LIKE IT 

Dfl.Ql:1Gt.EW.SF£All..ANGPIT8W 

7 STUCK LIKE GLUE ....,.... 
8 30 JUST A DREAM 

'""' 
ti 16 CALIFORNIA GURLS 

KATY PERRYFEATI.RN5 SMXIP 0000 

10 11 GOT YOUR BACK 
U RATUAlltJ ICERI HlSON 

Nelly takes a dreamy leap, 30-8, with 
.. Just a Dream'" (up 176%). One of two new 
singles from his forthcomlng album," Just 
a Dritamft Is his f irst solo cheirted rtngtone 

and first top 10. It's 1lso No. 7 on Olgltal 
Songs and No. 9 on the BIiiboard Hot 100, 

12 10 13 

13 11 13 RIOIN' SOLO ...,..oow, 
14 16 10 DYNAMITE 

WOCAW 

18 15 so SMILE 
l.OCU"""""' 

18 12 20 AIRPLANES 
8.0.SfEAJl.lllMGM'ruY'MUJAMS 

17 14 MINE .,.,,.._, 
18 13 TEACH ME HOW TO DOUGIE 

i:MJSWAGCISTRN;T 

•• 19 11 PRETTY GOOD AT ORINKIN' BEER 
Bt.l'fCUHW«;TON 

20 20 so NEED YOU NOW 
INJ/ANTEIIWJM 

~•-olN~Hoblleken.ChwtitndotWdlJ'/ 9-don,,....,..,..._salNOlte,woo,taOIJ'/~ - CIIA, 
CTIA Jhe~A$SOCIWOl'ler'l:!Mobllelnhirlerfflefll:~ ••-



Iberian idyll: THE 
PIXIES and 

FLORENCE& 
THE MACHINE 

(right) 
performing at 

Barcelona's 
Primavera Sound 

in May. 

GLOBAL BY HOWELL LLEWELLYN °' 

MISSING IN ACTibN--
Spain's Benicassim Festival Suffers As U.K. Fans -stay Away 

MADRID-Or ganizers of 
outdoor live events say Spain's 
music festival bu siness re
mains strong. despite a sharp 
d rop in at tendance al the 
flagship Festival I ntemacional 
de Benicassim. 

London-based Vince Power 
Music Group, which operates 
Benicassim through its Spanish 
affiliate Maraworld, says atten
dance at this year's festival-held 
Jul y 15-18 and headlined by 
Kasabian, Vampire Weekend, 
the Prodigy and Gorillaz--drop
ped to 127,000, down 37% from 
a record-high 200,000 in 2009. 
Spanish festivals measure cu
mulative attendance, so some• 
one attending all four days is 
counted four times. 

Benicassim was hit hard by 
a big drop in overseas visitors, 
particularly from the United 
Kingdom. The number of for
eign festival-goers declined by 
nearly half, from 140,000 in 
2009 10 76,000 this year. Of that 
total, some 75% were British, 
compared with 85% last year. 

Maraworld managing direc
tor Pepe Corral maintains that 
the 2010 figures simply return 
attendance levels to their previ
ous average and that 2009-
whcn a strong bill featured Oasis, 
Kings of Leon and the Killers
was .. an exceptional year." 

Nonetheless, he concedes 
that a combinat ion o f .. the 
scarceness of major headline 
acts, lhe economic crisis and 

ldi•l=MI BY WOLFGANG SPAHR 

the Icelandic volcanic ash 
cloud could have dissuaded 
some visitors, particularly the 
British.· 

Vince Power plans to bounce 
back in 2011 by holding hvo fes
tivals under the Benicassim 
banner, with a second event tak
ing place in northern Spain 
(Billboard.biz, July 20). 

Visits by British to urists to 
Spain in the first half of 2010 
d ropped to 5.4 million, down 
12% from the same period last 
year, according to Spain's 
tourist board, Turespana. 

Madrid's Rock in Rio, which 
attracts a predomi nantly Span
ish audience, also repo rted a 
drop in attendance, with organ• 
izers attributing the decline to 

bad weather and the lingering 
effects of the economic crisis. 
This year's Rock in Rio, which 
was held during the first and 
second weekends of June and 
featured Shakira, Bon Jovi and 
Mi ley Cyrus, dr ew 250,000, 
compared with 290.000 in 2008, 
the festival's only previous year 
of operation. 

Bui other festivals that at
tract overseas visitors appear 
to be doing well. Barcelona's 
Primavera Sound, which was 
held May 27-29 and featured 
the Pixies and Florence & the 
Machine, says it attracted a 

record turnout of! 00,000-up 
from 80,000 last year-with 
about 40% from overseas, com• 
pared wi th 35% in 2009. 

Meanwhile Bi lbao's BBK 
Live, held July 8-10 and head
lined by Pearl Jam and Faith No 
More, attracted 77,000 festival
goers, up from 53,000 in 2009. 
BBK says 15.4%ofi tsaudience 
came from overseas, up from 
14.6% in 2008. 

Spanish festival ticket sales 
fell in 2009 from the prior year, 
when the inaugura l Rock in 

Physical Attraction 
German Digital Music Retailer Musicload Adds Merch, Ticketing Services 
HAMBURG-A leading Ger
man d igital music retailer Is 

seeking to use merch and 
concert t ickets to gain an 
edge over its r ivals. 

In April, Darmstadt-based 
Muslcload.de began selling 
such merchandise as artist
branded T-shirts and caps 
through a deal with EMI 

Group's merch retailer/ dis
tributor Loudclothing.com. 

That followed its December 
2009 deal with Pan-European 
ticketing giant CTS Eventim, 
under which Musicload set 

up a dedicated ticketing area 
for the 100,000 German 
shows CTS claims to organ

ize annually. 

The deals were "a sensible 
enlargement of our portfo
lio." Music load VP Joachim 
Franz says. "We realized we 
had to offer more than just 
the music itself.'' 

Muslc load, launched by 
telecommunication group 
Deutsche Telekom in October 
2003, has a 6 million-track 
music catalog and says it has 

4 million registered users. In 

November 2009, the com

pany had a 19.2% share of dig• 
Ital download sales In Ger· 
many, behind iTunes (38.6%) 
and Amazon (21.9%), accord• 
ing to a survey by Internet re

search firm Fittkau & Maass in 
Hamburg. According to IFPI, 
downloads accounted for 67% 

of overall German digital sales 
of €112 million ($155.5 million) 
in 2009. 

A Musicload representative 
says the average ti me that cus-

visit and the average amount 
they spent per transaction 

have each risen 20%-25% since 
the merch and ticketing deals 
were struck, although Franz 

declines to give details or rev
enue splits. 

Market research company 
GfK estimates that music
related merch in stores, online 

and at live shows generated 
retail sales of €260 million 
($361 million) in Germany in 
2009. The Gfk survey d idn't 
provide comparisons 

Musicload offers some 8,000 
items of louddothing merch

andise, which are tied to bands, 
movies, TV shows and comic 
books. The site adds about 30 
new items per month, and or
ders are fulfilled by Loud cloth· 
ing in the United Kingdom. 

" The hottest sellers are 
items from rock bands such 

as Kiss, Iron Maiden or AC/DC,'' 
Franz says, "plus Gemian acts 
like Unheilig, Scorpions and 

Peter Maffay." 
An EMI representative in 

London says Musicload 

is the only download 
site it works with on 
merchandising. EMI 

acquired Loudcloth

ing in December 2009 
from previous owner 

Completely Independent 
Distribution. Some items are 
designed and manufactured 
exclusively for Loudcloth· 

Ing, which also distributes 

merchandising from other 
manufacturers. 

Nie Waste II, Loudclothing 
founder and EMI VP of mer• 

Rio helped boost attendance 
figures. According to Spanish 
authors and publ ishers' group 
SCAE, w hich coun ts individ
ual ticket sales rather than 
cumulative attendance. festi• 
val box-office receipts totaled 
€16.7 mi llion ($21.4 million) 
in 2009, down from €33.1 
million in the prior year, while 
total attendance was 688,000. 
down from 897,000 in 2008. 
Year-to-date 2010 figures aren't 
available. 

Wh ile festival organizers 
feel confident about the over
all heal th of the sector, chal
lenges loom. With theeurostill 
strong against the pound. non• 
Eurozone festivals like Serbia's 
Exit and Bulgaria's Sziget are 
increasingly attracting British 
bands and fans wi th higher 
fees and cheaper prices (Bill
board, May 23, 2009). 

And Spanish Music Promot
ers Ass n . director Jose Luis 
Martinez warns that, whi.le .. the 
mai n festivals are in good 
health," some Spanish events 
may have to downsize to find a 

sustainable model. 

chandising for Europe, de· 
clined to d iscuss the terms of 
the merch company's part

nership w ith Musicload. say
ing In a statement that "Mu
sicload enlarges its offer to 

music fans and we increase 
our reach." 

Volker Bischoff, CFO of 
Bremen-based CT'S Eventim, 
acknowledges that Music

load sales have failed to meet 
expectations. While he em

phasizes that both sides re
main confident of growth, he 
declines to disclose ticket 

sales figures. 
Bischoff notes that CTS 

Eventim is negotiating a pos

sible ticketing partnership 
with Amazon, adding that it 
isn't yet clear how closely 

such a deal would follow the 
Music load model. 

As yet, there isn't any sign 

of other d ig ital music serv

ices following Musicload's 
lead. At Nokia Germany, 

which launched its Comes 
With Music subscription serv
ice in May 2009, a represen
tative says the company is 

"sticking with our strategy of 

having had a sufficient and 
broad music offer and doesn't 
want [to move into] other 

areas for the moment! ' 
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TESCO STRIKES 
COYLE DEAL 
U.K. mass merchant Tesco 
will be the exclusive 
physical retailer In the 
United Kingdom and 
Ireland of " Insatiable,'' the 
debut solo album by 
Nadine Coyle from chart· 
topping pop act Girts 
Aloud. The album, due Nov, 
8 on Coyle's own Black Pen 
label, will be available at 
more than 1,200 Tesco 
stores. Plans for the album's 
digital release are still 
unconfinned. Tesco 
previously released 
exclusives from Simply Red 
and Faithless, but this is its 
first debut album release. 

ST JOHN EXITS 
ARIA, WARNER 
Ed St John has stepped 
down as chainnan of the 
Australian Recording 
Industry Assn. and as 
presidenVCEO of Warner 
Music Australasia. He had 
been an ARIA board 
member since 2000 and 
became chainnan in May 
2008. An ARIA spokesman 
says the trade group's 
board will meet soon to 
elect a new chairman, 
Warner announced St 
John's departure Sept. 6 In 
a statement, saying he was 
leaving to "explore new 
opportunit ies outside the 
company." An interim 
management team 
reporting to Warner Music 
Asia Pacific president 
Lachie Rutherford will run 
the major until a permanent 
replacement is found. St 
John had served as 
presidenVCEO since 
January 2005. 

SPOTIFY GOES 
W ITHSONOS 
Multiroom wireless music 
system Sonos will release a 
free software update this 
month that will let users 
stream songs through 
Spotify in Finland, France, 
the Netherlands, Norway, 
Spain, Sweden and the 
United Kingdom. Users will 
need a premium Spotify 
account, which costs £9.99 
($15.36) monthly in the 
United Kingdom. "Spotify 
on Sonos has been the No. 1 
request from our European 
customers," Sonos 
founder/CEO John 
MacFar1ane said in a 
statement. Santa Barbara, 
calif. -based Sonos has 
already partnered with 
music services including 
last.Im and Rhapsody. 

Reporting by Lars 
Brandle and Andre Paine. 
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1 he massively condensed career bio for the Zac Brown Band goes something like this: Talented 
Georgia musician\\ 1th instinctive head for business and mad kitchen skills d1tches college, makes 
music. opens ;1 restaurant. works with ;1 .... ide r.mge or musicians before settling on an alchcmIC 
lineup, conquers Atlanta. makes an album tk1t gets released by a concert promoter which then 
dismantles its nedgling label division-<111 not necessarily in that order. Aided b) a highly competent 
promotion team, infectious debut single shoots up tl1c> count[) charts, musician and band sign to a 
major label. which. incidentally didn't have a \Jashville office at the time. Hit after hit follows. 

Hank didn't do it this way, nor have many others. Brown, 32, 
acknowledges I hat his band's mix of styles-country, rools, reg· 
gae, Southern rock and soft rock. among olhers-and ils roule 
lo the top of the country charts have been anything but routine. 
"But it's been good the whole way," he says. "\Ve wouldn't be 
ready if we hadn't gone that way." 

Now, after eight years on the road. l ,000-plus shows, three stu• 
dio albums, three live records, a few different labels. sales of2.2 
million (according lo Nielsen SoundScan) of the breakthrough 
2008 album "The Foundation,'' multiple Country Music Assn. 
(CMA) and Academy of Country Music award nominations and 
one highly coveted 2010 best newartistCrammy, theZac Brown 
Band will release on Sept. 21 what's sure to be the biggest record 
of its career, .. You Give \Vhat You Get." 

"\Ve want the people to hear what we spent all this time 
working on," Brown says. '"We bled writing these songs, we 
bled in the studio, and now we're out bleeding getting them 
right live." 

The Zac Brown Band- Brown (guitar, lead vocals), Coy Bowles 
(guitar, Hammond organ), Clay Cook (guitar, Hammond organ, 
piano, pedal s teel, vocals), Jimmy De Martini (violin, vocals), 
Chris Fryar (drums) and John Hopkins (bass, vocals)- is man• 
aged by Los Angeles-based ROAR, whose principal partners arc 
Will Ward, Bernie Cahill, Jay Froberg and Greg Suess. When 
ROAR first caught wind ofBrown a few years ago, the band al
ready had a manager, but as it was looking to make changes, 
ROAR got the nod. Artist development firm Bigger Picture was 
an early partner. 

"Zac had created a buzz with what he had going down in Al· 
Ian ta, and he was getting attention from New York and L.A .. bul 
his record wasn't getting a huge response in Nashville," Ward 
recalls. "One prominent executive at a record label in Nashville 
said to me, 'When I saw that beanie cap he wore, I knew that guy 
,i.,ould never fit in the country music world.' I think Zac was sort 
ofOattcred by those comments, because he had always seen him• 
self as a real original. .. 

While Nas hville labels weren' t biting, Live Nation, in the 
midst of signing massive multirights deals with acts like 
Madonna and U2, briefly ramped upa label infrastructure and 
stepped into the artist development waters ,vith the Zac Brown 
Band in 2008. The foray was short-lived; even as "Chicken Fried," 
the first single from "The Foundation." began gaining traction 
at radio, Live Nation folded its label division with the exit of 
then-chairman Michael Cohl. 

With Bigger Picture, led by partner and veteran promotion 
exec Michael Powers, still onboard, the band brieay became a 
free agent, and "The Foundation" returned to its Southern Ground 
(formerly Horne Grown) homestead before the band signed with 
Atlantic Records. Atlantic chairman Craig Kallman says his firsl 
exposure to tl1e group came when A&R rep Gregg Nadel handed 
him the finished recording lhat became "The Foundation." "I 
was like, 'Is this for real? How is this unsigned~' I was so im
pressed by the quality and c.rafi.smanship of the sonS'\rriting." 

Kallman says Atlantic was immediately interested. "We then 
went down a path of trying to sign it and competing with, of all 
people, Live Nation. We got outbid, unfortunately, by a very sig• 
nificant offer, and we made a very significant offer." 

Atlantic stayed in touch with Brown, waiting in the wings when 
the opportunity arose. ··\Ve were able to figure out a way to tran• 
sition that from the Li\1e Nation implosion into a partnership 
with Zac, Bigger Picture and Atlantic Records," Kallman says. 

CHICKEN FRIED STAKE 
Ward says his team didn't initially see the Zac Brown Band as 
a radio-driven act. "We. looked at ii as a louring act in the way 
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that the Dave Matthews Band had built its fan base, getting out 
there and putting on a show that creates this viral bun so that 
every time you come back into a market you're growing and 
growing,"' he says. 

As with most aspects of the group's development. the pro
morion of .. Chicken Fried" to radio was anyth ing but smooth. 
Though Brown penned the song, BNA country band the Lost 
Trailers was first to take it to radio and had already begun pro
moting the song before Brown reclaimed it ... Michael Powers 
and his guys had a real uphill battle." Ward says. "You have to 
understand, these guys were no longer on Live Nation and were 
working on their own independently to push this record along, 
wilhout the muscle of a label behind them." 

Powers, a former Universal Music Group radio promotion 
exec well-known to programmers, says that taking the Zac 
Brown Band's version of"'Chicken Fried" to radio was indeed 
challenging. "\Ve came out there on the heels of a band [the 
Lost Trailers) that had already done the promo and had some 
friends at radio,"' he says. "Of course, Zac was not your tradi
tional country star-he came from South Georgia, not the streets 
of Nashville, and challenged the system Jby) working a song 
that somebody else had already released.• 

In the end, radio listeners voted for the Zac Brown Band ver
sion of the song. "Once we got through all those battles, the 
snowball started rolling downhill, and country radio quickly 
made the transition from, 'This guy looks and sounds a little bit 
different,' to, '\Vow, people are really responding to that sound.' " 
Powers says. "That paved the road, and down the line they had 
a lot more confidence in swinging at a Zac Brown single." 

Radio swung hard at five of them. Powers says it took 26 weeks 
for "Chicken Fried" to reach the top of the chart, ,vith that time 
decreasing ,vith each subsequent single, to IS weeks ,vith ·Free.• 
"If you can get more hit singles in a year's time, it really helps tlie 
touring," he says. ' So far, offthat first record we had 600,000 total 
detections on five singles and 4 billion to 4.5 billion audience im
pressions." "Chicken Fried,"'Toes," "Highway20 Ride" and "Free" 
each topped Billboard's Hot Country Songs chart, while "What· 
ever It Is" reached No. 2. "The Foundation" eventually moved 2.2 
miJlion units in the United States. and a Cracker Barrel•exclusive 
version has sold anolher 42,000. according to SoundScan. Nu• 
merous industry accolades have followed, including the best new 
artist Grammy. The band was also recently announced as a nom
inee for the CMA entertainer of the year award. 

"\Ve were playing in front of 18,000 people the other night." 
the group's De Martini says. "I was looking out at the crowd think
ing,' I can't believe how many people came to watch us play.' " 

ZAC'S PLACE 
\Veil before the group became a radio darling, it was an Atlanta 
sensation. After attending the Universityof\Vest Georgia, Brown 
opted for music and food. opening upa restaurant in 2004 near 
Georgia's Lake Oconee called Zac's Place. He recorded a couple 
or albums himself and built a following around Atlanta with a se
ries of musicians that eventually evolved into the Zac Brown Band. 

"The first few years were a grind just like ,vith any new band," 
says De Martini, who has been with the group for six years. "We 
had a couple of house gigs around Allan la, then Zac started the 
restaurant and we'd play there on the weekends. We got to the 
point where we decided, 'We need to take this on the road and 
start trying to expand our audience.' .. 

The band tooled around the Southeast in an airport shuttle 
bus, "barely making enough to get gas to get to the next city." 
De Martini says. "'We were starting to get \Veil-known in At
lanta, but any time we'd play out of town there'd be 20 or so 
people going to the show.• 

Face time: The members o f the ZAC BROWN 
BAND pose with their 2010 Grammy Awards for 
best new artist; opposite page: ZAC BROWN 
soloing at this year's Bonnaroo festival. 

Even so, the band plugged on, making decent money in Al· 
lanta and then losing it on the road. "We couldn' t break even 
doing that, a nd it got kind of tough on everybody for a while." 
De Martini says. "But we knew we had something special, so 
we had to just stick with it. Zac always made enough to survive 
and he always helped us out, even when the band wasn' t mak
ing money. He'd do what it took to fix up the shuttle bus or what
ever \1ve needed to do to keep going.'" 

Tue band cut "The Foundation" and released it on its own 
Home Grown label, now Southern Ground. It even had a CD re
lease party out by Lake Oconee before Live Nation came calling. 

Relalively new to the band, Cook "1asn't involved in "'The 
Foundation• but joined as the band transitioned to headliner 
status. "The second I Slepped onto this train, they'd already had 
a No. 1 with 'Chicken Fried,' so things were already starting to 
move, even though we were 13 people and a dog on a bus pulling 
a trailer," Cook says, adding that touring personnel has evolved 
but the dog remains. 

Like "The Foundation," "You Get What You Give" was pro
duced by Keith Stegall (also a partner in Bigger Picture) and 
Brown and will arrive on Atlantic Records/Southern Ground. 
The new record builds on the '70s-style country rock of"The 
Foundation"-more MarShall Tucker Band than Lynyrd 
Skynyrd- shifting between bouncy midtempo ballads to hard 
rock to reggae, sometimes all in one song. While some 
heartache crops up on songs like ·colder Weather" and "Cold 
Hearted,'' the music is, as on "The Foundation," generally pos
itive and upbeat on such tracks as "Let It Go," " Knee Deep" 
and the epic, jam-oriented "Who Knows." Call it good-time 
music for hard times. 

The band has a knack for balancing intricate and elongated 
instrumental passages with tight songs that sound at home on 
the ainvaves. "That's kind of our thing," says Cook, formerly 
of Sugarland's louring band. "If something needs to be tight, 
we'll sit there and work on it and make it right. But it's a big 
part of us to be improvisational. That's why we kind of don't fit 
the mold of a country band." 

Brown wanted to take advantage of the momentum built by 
"'The Foundation" and release some new material quickly. "'That's 



why this new record isso important-it's stuff we wrote about 
two years ago, while the 'Foundation' material is 6 or 7 years 

old," he says . .. This catches us up. There's no way we can record 
studio records at the pace we write, so we just have to try and 

keep putting it out, do a live double-CD every year and a studio 
CD, have the versions down and get it all recorded." 

The band gets the versions down live, where it pla)S both albums 
"'start to finish" in its marathon headJining concerts. The group 

augmented hcadljning shows with supporting stadium dates for 
Dave Matthews Band, and Brown calls the group an inspiration. 

"The way (Matthews) has no rules and no boundaries for 
what he puts on a record, I've learned a little bit of that from 
him. I try to mix it all up,· says Brown, who doesn't have a prob· 

lem inserting reggae beals into a country framework. .. I love 

BIG i!C ATT!tK 
The Zac Brown Band's "The Foundation11 is just the sec· 

ond major-label debut album since Billboard's Hot Coun
try Songs chart converted to Nielsen BOS-monitored 
data in 1990 to yield five top five hits on the survey (see 

below). Previously, only Clint Black had achieved that 
feat, in the fall of 1990. 

"The Foundation" is also the first major•label debut 

to generate four No. ls on the list since Brooks & Dunn's 

"Brand New Man" reeled off a quartet of toppers in 
1991-92. Black's "Killin' Time" is the only other introduc· 

tory album to have sported four No. ls in the chart's 
BOS era. -Gary Trust 

ll11.E llllcrumrt!ONGSPWPOllllOH IWI lltlllOIICHART 
"Chicken Fried" l(twoweekl) 11/6/08 30 

"Whatever It Is" l 1/1/(1! 29 

" Toes" !(two) 11/7/1)9 22 
"Hig hway 20 Rid e" l (ooe) ,mno 25 

"Free" l(ooe) 8/21/10 19 

reggae music. I love Bob Marley. I love the rhythm ofit. the way 
the spaces are inserted into the music so they're ahnost more 

important than what's being played." 
De Martini treasures Lhe freedom in Lhe studio. "\Ve're not 

too worried about making singles, .. he says. ~we jusl wTite 

songs and Lhen we decide which ones we think will live best 
on country radio." 

The new album features guest appearances from Alan Jack• 

son on the debut single ("As She's Walking Away··) and Jimmy 

Buffett ("Knee Deep"). "James Taylor is next." Brown says. ·1 
just haven't done it yet. I have to track him down. JT is proba
bly my No. 1 influence." 

FROM THAT TO THIS 
Bigger Picture's Powers says it's amazing that the new album's 
lead single, "As She's Walking Away,· was released to radio the 
same week that "Free,• the fifth single from "The Foundation,· 

was heading to No. 1. ·we secured No. 1 whilealsogettingasul>
st.antial amount of a irplay for a ne\V single." he says. '"There are 
things I was able to try with Zac Brown because of the strength 

of the music and their momentum at radio that I hadn't previ• 

ously been able lo try for some time." "As She's Walking Away" 
is No. 19 on the Hot Country Songs chart. 

Moving seamlessly at radio from one album to the next doesn't 
overly concern Powers . .. , think that radio is going to tell us, at 

least from a radio promotion standpoint, at what pace to give 
them singles, just as the fans ,viii tell Atlantic/Southern Ground 

the pace to release at retail." he says. ··Radio has not given me 
any indication at this point to slow down or to stop ... 

The band has also attracted the attention of blue chip brands. 
A multimiUion-dollar cause marketing program partnering the 

band and Ram Trucks called • Letters for Lyrics'" launched at 
Chrysler, Dodge, Jeep and Ram Truck dealerships nationwide 

with the goal to deliver I million letters to U.S. soldiers in re
turn for 1 million "Breaking Southern Ground" CDs. The CD 
offered three new, exdusive tracks, along with songs from the 

artists on Brown's Southern Ground label. Consumers visited 
either Ram dealerships or Zac Brown Band concerts to write a 
letter to a soldier and exchange it for the compilation album. 

Creative Artists Agency sponsorships agent laura Hutfless, 
who helped broker the deal, says country music appeals to mid
dle America-and middle America buys product. "The'Letters 

for Lyrics' program exemplifies the type ofinteractive blending 
of cause marketing and band/brand/fan connections we're see• 
ing more of today," she says. 

R.ldioand branding notwithstanding, it's through its live shows 
that the Zac Bro\\'ll Band connects most strongly with its audi• 

ence. Booked by John Huie at CAA, the group's touring growth 
has been explosive. Attendance this year in markets like Raleigh, 
N.C. (11,44S);Charlotte, N.C. (!7,224);andCamden, N.J. (IS,78S) 
have more than tripled over 2009, and the band moved 10,000-

plus tickets in markelS like Virginia Beach. Va.: Boston: Hartford. 
C.onn.: Detroit: and Cleveland the first time in as a headliner. 

"'Attendance numbers as \Ve come back into markets are stag• 
gering." Ward says. "A lot of that can be attributed to radio, but a 
lot can be attributed lo word-of.mouth. Looking at the numbers 

we're doing now, we'll be selling out a lot of shows next summer.· 
With a new baby on the way for both De Marlini and Brown 

(his fourth), the band will take most of the rest of the year off, 

returning to the road as a headliner in mid- to late spring of 

2011. Even though he says he's a dedicated family man and 
•full-on Dad"' when home, Brown won' t call the touring break 
l ime off "I'm going lo be working," he says. "The Southern 

Ground warehouse is rocking and rolling in Atlanta, with a T
shirt shop and a leather shop; everything we're selling at our 

shows we're making or publishing ourselves. You can outsource 
it and nol have to deal with it, or you can employ your friends. 

You've got to be willing to put the time into seeing who's got 
talent and who's going to do a great job." 

There is very much a businessman under that beard and 
beanie cap. Brown's business ventures are many, from artist 
development a t the Southern Ground label (Levi Lowrey, Nie 

Cowan, Sonia Leigh) toa product line that includes his South• 
ern Ground Grub spice rub and brown sauce. His new South
ern Ground cookbook is available online, at shows and at Cracker 

Barrel restaurants. It's all based in Atlanta, where the still•ex· 
panding Southern Ground operation nicknamed "the H ive• 
will eventually be home to an even wider range of projects, of

fices, rehearsal space and a full commercial kitchen. 
Early on, Brown began hosting "eat-and-greets" on tour, invit• 

ing as many as 75 fans at each show lo join the group and chow 
down on Southern specialties made by Brown. He'll expand 

the concept to include everyone on next year's shows. 
"We're fabricating a state-of.the-art concessions system for our 

touring, so we can feed the people and give them everything they 
need without having to wait on it," Brown says. "We're talking 
about smack-your•grandmama-in -the-mouth Southern gourmet." 

Atlantic's Kallman says he's been impressed by Brown's vi
sion and '·dexlerity'" and sees more branding opporlunities on 
the horizon. "From every level, from clothing and merchandis. 

ing to television and film opportunities, as well as restaurants, 
he has a deep understanding of how it all can connect." 

Running the business side is .. a fun part ofit for me, .. Brown 

says. "\Ve all work hard to do what we do. We use each other's 
eyes and ears, we batten down the hatches, and we make sure 
we're a bad-ass traveling business," he says. "Then we can party 
when all the work is done." 

ZAC BROWN wlll keynote the Blllboard/Adweek Music & 
Advertising Conference, set for Sept. 15· 16 In Chicago, and 
discuss his band's partnership w ith Ram Truck. To register, 
go to blllboardevents.com. 
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'I dan'tforesee 
doing any more 

Genesis slwivs. 
Not because 

I dO'Jt 't want to. 
But it doesn't fit 

in with my life.' 



B~1lft 
Goes 
Veteran Singer/Songwriter/ 
Drummer Phil Collins Talks 
About His 40-Year Career 
And His New Covers Album 
By Craig McLean On 
ITS A RAINY DAY IN NEW YORK.and London-born, Switzerland-based Phil Collins is mak
ing the most of his time s tateside. T he 59-year-old s inger/songwriter/drummer has brought 

his two youngest sons with him for a summer vacation. They've visited the Alamo in San An
tonio----<ollectingartifacts from the 1836 battle is Collins' abiding passion these days, a hobby 

he can dearly afford, having sold 11.2 million albums as a solo artist during the Nielsen Sound
Scan era alone, while Genesis has moved 9.3 million albums in the same period. 

But h e also has a new record to promote: "'Going Back,,. a collection of vintage soul covers, 

will be released on Atlantic Sept. 28 in North America and Sept. 14 in the rest of the world. It 
was recorded with musicians including three alumni of legendary Motown session players 
the Funk Brothers-and one of the m usic teachers from his 9-year-old son Nicholas' school. 

"I wanted to keep it a low-key, low-profile album," Collins says of the self-prod uced set." I 
wanted it to be fun ." 

There were other, more practical reasons for keeping the recording simple . While he has a 
hearing ailment that has "leveled off," a nerve-induced problem with the grip on his lefl hand 

meant Collins had to tape his drum sticks to his hands during recording. lie doesn't think he'll 
fully play the instrument ever again. Which makes the cover image of"Going Back" a ll the more 

poign ant: a ph otograph of a well-scrubbed 12-year-old Philip Collins, poised over a drum kit. 
In an interview with Billboard. Collins reveals his love ofM01own and why ~nesis is finally over. 

How did the idea for this album come about? 
I didn't really have any desire to make an
other record. I figured it would be the most 
difficult thing to do; to do another record and 
then still maintain the ti me that I want to 
spend with my k ids. As soon as you s tart mak
ing a record, things start getting lined up: the 

prom otion, possi b ly even a tour. So I was 
ready to do nothing. But Ton y Smith, my man
ager, mentioned as an aside one day, "'\Vhy 

don't you think about doing a Motown cov
ers albu m'" And I thou g ht, "Actually, that is 

som ething I've always wanted to do." And it 
sounded like it could be fun. So I started to 

work on demos in my studio at home. That 
took about n ine months. 

What are some ot the songs you recorded? 
The first song I decid ed to do was [liolland

Oozier-Holland's] "In My Lonely Room." One 
of my favorite bands in the '60s growing up was 
[British R&B group] the Action, and they did 

that song in their set, and it was the B-side of 
their first single . When I worked with Lamont 
Dozier in the '80s on the music for "'Buster .. 
[the 1988 British film in which Collins took the 
lead role], he'd mentioned that "In My Lonely 
Room" was one of his favorite songs that they 
had wrinen, because he'd written most of it 

himself. And it was a darker choice-not many 

people knew the song. 

How did you go about creating an al bum 

of Motown and soul classics that didn't 

sound like it was made in 2010? 
We tr ied to use the technology of today to get 
it to sound like the technology of yesterday. 
\Y/e did a 101 of research into how lhcy 

recorded things back then. In fact, when we 
were mastering the record in New York, at 
Universal Mastering East, that s tudio coin• 

c identally is the storage venue for all the Mo• 
town masters. So as a t reat t hey gave me tv,,10 

or three songs to lislen to in isolalion-1 could 

hear the drums on "Dancing in the Street." 
That was incredible. 

You've said that these 18 tracks are "pretty 
much the Action's set list." What was It about 
that band that spoke to you so much? 

I wish I knew. [lnitiallyJ theyorilydidcovers, but 
they did this material in their 
own way, but still holding the 

original material with reverence. 
And they had a fantastic drum
mer, Roger Po,ve11, from whom 

I take an awful lot of influence. 
And we·d always go down and 
see them at [legendary London 

venue] the Marquee because we 
knew we were going to hear the 
songs we liked and new songs 
we could then take back to play 

in our school band. They were 

tliought to be one of the next big 
things-they were produ ced by 
George Martin at the same time 
as he was working with the Bea-

tles, which was unusuaJ for him. They we.re with
o ut a doubt my biggest influence. 

In your first band, Flaming Youth, then in 
Genesis, you d idn 't have the o pportunity 

to explore this side of your musical tastes. 
No, never. TI1at's one of the reasons I did this 

record. Those couple of pages were tom out of 
my book. You usually go through a phase. certain
ly in America, where you're a bar band or play

ing dubs, and you're trying to infiltrate the material 
you've ,,'Titten quite slowly in amongst the covers. 

I remember seeing Yes doing the same thing
when they started they were an incredible band. 
Bu t I was just n ever in that s ituation, because 

Genesis never did anybody else's material. 

As your solo career took off In the early '80s, 

you were also putting In time producing 
other artists, notably Eric Clapton. 

I met Eric in the late '70s when I was working 
with John Martyn, and we became firm fr iends. 

We were kind of country neighbors (living out• 
side London]. I used to gravitate to his house 
pretty much every day. We used to go to football 
together, we played music, played pool and bil

liards into the night, did lots ofnaughtythings 

... It was great fun. I don't think h e actually 
knew what I did though. And one day I was play
ing Hammersmith Odeon. And 1 invited Patti 

Boyd, who was then his wife, and Eric to the 
show. And he was kind of blown away when he 

found out that I was actually in his business. 

How did your relationship become a pro· 

fessional one? 
Eventually. because I was starting to become 
pretty well-known for the soun d of my records 

as well as anything else, he rang me up one day 

and said, "Do you fancy producing m y record'" 
He said, "[Producer] Tom Dowd's been talking 
about trying to get some Ph il Collins sound on 

the record somehow. And I thought, "\Veil, I 
know you, so I might as well miss out the third 

man and go straigh t to the boss.· That became 
"Behind the Sun." 

You also drummed with Robert Plant on his 
first solo U.S. tour and famously played both 
the London and Philadelphia Live Aid shows 
In 1985. Were those kinds of gigs as exciting 

to you as being In the studio and recording? 

Oh, yeah. Doing stuff \\ith Robert and Eric was 
far moreexcitingfor me than working "tith Gen
esis, frankly. I even played on something with 

[Pete] Townshend, for an artist that he was pro
ducing. And that was around the time that Moony 

(Whodnunmer Keitl1 Moon] died. And I remem
ber saying, "If you ever need a drummer, I'm 

there. J'U leave Genesis in a moment if you needed 
me for the Who.· I would have d ied for that job. 

You won an Academy Award l n 1999 for 
11You1II Be in My Heart11 from 11Tarzani" as 

well as seven Grammy Awards and two 
Golden Globes. And this year1 Genesis was 

inducted Into the Rock and Roll Hall of Fame 
and you received the Johnny Mercer Award 
from the Songwriters Hall o f Fame. Which 

of your plaudits means the most? 
The Oscar was well up there. It's not ofien that 

an Englishdrummergetsan Oscar. So I'm very, 
very proud of that. But the Johnny Mercer Award 

is from your peers, an d it's a songwriting thing, 
so it's not a bullshitty award. Some awards you 
get if you tum up and show your face. 

What key changes have you noticed i n 
the industry In the 40 years since you 

joined Genesis? 
To see a lot of the smaller labels disappear or get 

gobbled up by the bigger labels, that's a shame. 
It was a bit of a shock at first to see the demise 

of the record stores. But to me, I'm st ill having 
todo the same things I had todo IOor 20years 
ago. Although the amount of records that it takes 

to chart-that's a b ig surprise. I grew up in the 
day when the Beatles sold 1 million singles in 
a week. And all you've got to do now is sell about 
10,000 singles and you're in the charts. 

What does the future hold for Genesis? 

I think Genesis are no longer. I don't foresee me 
doing any m ore Genesis shows. Not because I 

don't like it or don't want to. But it doesn't fit in 
with my life and wanting to be with the boys, 

and taking on board (my other interests likeJ the 
Alamo and writing a book about that. And the 
otherstufTthat I'd like to do-and that includes 

doing nothing as well. But also, I can't physi
cally play the drums. I don't want to sound like 
a spoiled kid, like I've had my stuff and I don't 

want 10 do ii anymore. But I have done it all my 
life, and now I'm enjoying another side of life. 

You set up the release of 11Golng Back" wi th 

a short run of shows in Philadelphia and 
New York and at Switzerland's Montreux 

Jazz Festival ear lier in the summer, and 
you've said you might do more if the album 
does well. Beyond that, would you consider 

doing a greatest-hits tour? 
Well, I would say, "Never say never." Bu t I don't 
think I would do it in a traditional touring way. 
If I ever did anything else like that, it would be 

a couple of weeks on, three weeks off. 

Will you do another album of original 
mater la I? 

I haven't got the material yet. That kind of thing 
s tarts to answer itself wh en you sit down in the 

s tudio and try to write. I've got two or three things 
that I really like that I've already written. They're 

very dark, very sad, some of them. But I'm still 
at the same point that I was: If something was 

locomcupbchindmeand surprise me, I'd put 
it out. Whether I'd put it out in the traditional 

way is another question. 

0 0 

• PHIL COLLINS A a insl all odds. he ban d's 2010 9
th Genesrs at t e indu ctron, 

wrd Roll Half of Fam Aid in 
1985
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When people talk of brands and music, they 
usually refer to the familiar blue chips: Nike, 
Converse, Apple. While these companies continue 
to lead the conversation, many other brands are 
entering the space and utilizing music in different 
and exciting ways. By Cortney Harding 

>>>>>>>>>>>>>>>>>>> 
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ALOFT HOTELS 
Plenty of boutique hotels offer a cool soundtrack in the lobby, but the 2-year-old Alofl brand, 
which is part of the Starwood Hotels family, goes several steps further to establish its musical 
identity . .. This brand is geared toward the next generation of traveler," says Paige Francis. VP of 
global brand management for Alofi Hotels. "Music and the sodal experience in the hotel are 
very important to them." 

Every hotel features a WXY2 Bar, where the piped-in music is updated quarterly. with a focus 
on staying current. The bars also host DJ nights, and Francis says the goal is to appeal not only 
to guests but to locals as well. Aloft Hotels also host lobby shows featuring acoustic perform
ers, and Francis says there are plans to create a website where t:ravelerS can plan their vacations 
based on who's booked to perform at a hotel. 

The hotel recently wrapped a talent search contest called "Project Aloft Star," and the 
winner will be booked at the Aloft-sponsored Live in the Vineyard festival in Napa, Calif., 
in November. Aloft sponsors the twice-yearly festival; the coming event will feature per• 
formances from Natasha Bedingfield, KT Tunsta ll, Zac Brown Band, Joshua Radin and 
Crystal Bowersox. 

"The only way to win tickets to Live in the Vineyard is through the hotel and local radio sta
tion." Francis says. noting that the capacity will be capped at 200. 

Francis says the brand also recently partnered with Live Nation to roll out a promotion where 
guests received $50 worth of Live Nation credit to spend online on tickets or merchandlse. 



AMERICAN GREETINGS 
While most people might not need to send a card to thank the 
Recording Academy for lheir latest Grammy Award. or a heart
fel t "I accept your apology· note to a certain rapper, plenty of 
people do need to send cards to Taylor Swill fans. American 
Greetings partnered with the singer to create a line of branded 
cards earlier this year. There are 43 different cards as well as 
gift packaging. stationery, online photo-personalization prod
ucts and online greetings. American Greetings a1soconducted 
a ticket giveaway for dates on Swift's recent Fearless tour. 

..;. 

AVON 
\Vhile the cosmetics company has featured artists like Keri Hi!• 
son and Jennifer Hudson in ads before, it recently announced 
a much deeper partnership with the Black Eyed Peas· Fergie. 
The singer launched a fragrance, Outspoken, with the brand. 
11,e perfume laund1ed in western Europe last spring \\Sth plans 
for a global rolloul. Avon also sig·ned on as a sponsor of the 
Peas' the E.N.D. tour and hosted tables where fans could sam
ple the fragrance. Additionally. Fergie and bandmate Will.i.am 
composed music specifically for the campaign ads. 

\ ,, "\~~ ) -~ · ,,,- ~ 
\ ~ '-- Getting into the act (cl~ckwise from left): 
'.\ . _ ·"'\_ A Taylor Swift birthday card; KYLE 

!. . ~, -- -· .- · ANDREWS is working with Holiday Inn; 
j ~ ".'-· , JANELLE MONAE onstage at Kia's Soul 
· \ _ .. ~\ Collective event in Hollywood: T.I. performs 

·, ata One Night Only show for Axe M usic. 

AXE 
The famiHar s mell of AY.e Body Spray can be found at many 
concerts and nightcJubs, and the brand wants to make sure it 
stays that way. 

.,We landed on music [as a way to engage customers) because 
we know than vithoul a doubt. it is a huge part of a guy's li fe," 
Axe marketing director Mike Dwyer says. "Music is a passion 
point- just Hkesports, cars, friends and girls are. Music is also 
whal sets the tone for the mating game. For example, if you 

were to take a look at iTunes right now, the majority of the top 
songs are till about relationships. love or heartbreak." 

In fact, Axe determined music was sud1 a priority that it de
served its own scent- the brand recently launched AxeM usic, 
a product line featuring body spray, shower gel and s hampoo. 

The brand is also invested in helping consumers avoid heart
break and find love-or at least, love for one night. 

"Concerts are such a natural place for mating-game moments 
to happen and Axe wants to create these opportunities for our 
guy, .. Dwyer says. With that in mind, the brand is hosting a se
ries dubbed One Night Only, which kicked off ,vith a show by 
T. I. at Capitale in New York in August. Axe also helped create 
buzz around the event by hyping the fact it was happening but 
not revealing the location until hours before the show on its SO· 

cial media platforms. 
Dwyer says the series will continue in the next fe"1 months 

in several major cities, and the Axe Music campaign will con
t inue through February 201 I. 

fe~E-" ·~~ 
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HOLIDAY INN 
The hotel chain made Nashville singer/ songwriter Kyle Andrews 
grin a few months ago. launching its own label to release his track 
"You Always Make Me Sm ile.· The song, part ofa $100 million 
cam paign. was released digitally through StayU Music, a collab· 
oration between the hotel chain and ad agency McCann Erick
son. McCann also picked up the cost of marketing the single and 
brought ina digital PR agency, inadditiontounderwritingavideo 
and launching an interactive website. Holiday Inn used the song 
as part of campaigns in markets around the globe, piped it into 
lobbies and used it as hold music on the reservation line. 

INTEL 
11, e technology company took a big leap into the music space 
this year. undenvriting the Crea tors Project. an initfative that 
was produced by Virtue. The projecl centered on a website that 
featured video interviews with acts like Richie Hawtin. Diplo 
and Phoenix. alongside other creative professionals. CoUabora
tion was a central part oflhe project and was especially evident 
at the events thrown in conjunction with the initiative: At five 
parties on four continents, musicians were encouraged to work 
,vith visual artists and 6lmmakers to create ,mique performances. 

KIA 
Many car brands have invested heavily in music, but Kia has 
some of the most creahve initiatives around. Last year it 
launched a series of 10 concerts across the country to pro
mote its Soul marque; dubbed the "'Soul Collect ive," lhe con• 
certs featured lop t ier acts like MGMT and the Pains of Being 
Pu re al Heart. Fans didn't just line up for tickets, either- the 
only way to sec the show was to test drive a Kia. The brand 
has also sponsored events like a garage rock festival in Port• 
land, Ore .. and a metal show in Atlanta . 

NFL 
Football and indie rock seem like an unlikely combination. 
but the National Football League clearly has some clout w ith 
the cooler set-when Arcade Fire decided to license a track 
to a com mercial for the first time, it went with the NF L. All 
proceeds from the ad, which aired during the Super Bowl in 
January, went to Partners in Health to support Haiti relief. 
For the comi ng football season, the NFL is working with a 
range of artists to create music~focused ads; tracks include 
new songs by Harry Connick Jr. and April Smith & the Great 
Picture Show. 
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SAILOR JERRY 
The rurn brand s tumbled into the mus ic space almost acci
dentally, according to brand manager Daniel Deephouse. "\Ve 
started the clothing store in Philadelphia and bands would 
come in and try the rum and look around," he says. "That led 
to us launching a blog where we would film shows and inter• 
view bands; the acts ranged from established groups like Flog
g ing Molly to emerging acts. '" That promotion continues to 
this day, but the brand has also expanded with several other 
music-based partnerships. 

\Vhile Sailor Jerry partners with artists from various genres, 
Decphouse says they all share one common thread: "'a commit• 
ment to the Sailor )erry lifestyle," which pays homage to the 
company's heavily tattooed patron saint. 

The brand has sponsored a series of parties at South by 
Southwest called Mess With Texas, as well as throwing its 
own party at the festival; past per formers include Fucked Up 
and OFF! It also sponsored a Punk Rock Bowling party in 
Las Vegas, which featured NO FX, Flogging Molly, Hot Water 
Music a nd Old Man Markley, in addi tion to sponsori ng 
Coachella and the Jelly NYC Pool Parties. Finally, Sailor )erry 
has produced three compilation CDs a nd will release a fourth 
before the end of the year. 

The brand also coordinates a series called Sailor Jerry Pre
sents, which Deephouse says isn't simply a sponsorship. 

"'These a.reground-up events that wec:reate for bands that have 
been on one of the CDs, as well as bands that we've worked with 
in another capacity or arc just friends of the brand:· he says. ·we 
create great events for these acts based on their tour schedule, 
and we have seven more lined up before the end of 2010 ... 

SKINNY WATER 
When the flavored water company decided it wanted to ex
pand on the national stage, it called on country superstar Brad 
Paisley to he lp spread the word. The endorsement, which 
launched this summer, has several levels: In addition to the 
usual endorsement money, Paisley got a vested interest in the 
company and Skinny Water created a special Paisley Water 
label to help keep his 175-person crew hydrated on tour. Pais
ley's involvement also helped convince Target to stock the 
water in all of its 1.700 stores. 
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SOUTHWEST AIRLINES 
Let uber-hip carriers like Virgin and )et Blue have their minimal
ist trance mixes-Southwest is focused on being the airline for 
the family-friendly, hardworking artist or music fan. The carrier 
recently partnered with independent world music act Gaelic Stonn 
to give away tickets to see the band headline an Irish music fes
tival in Milwaukee, and it promoted the act on its website and in 
its newsletter. Gaelic Storm manager Matt Maher says the band's 
demo aligns with Southwest's customer base. "'You go to their 
shows, and the crowd is made up of firefighters and police offi. 
cers and plumbers,· he says. "Those people fly Southwest.· 

TELUS 
The canadian wireless company uses artists in its ads, from hip
sters like Santigold to the hip-to-your-grandpa Pat Boone, but it 
had special success with one artist last year. After Gayla Peevey's 
song, "I Want a Hippopotamus for Christmas,'' ran in an ad, it 
ended up getting radio play and reaching No. 9 on Billboard's 
canadian Digital Songs chart. Telus also worked with indie label 
Arts & Crafts for a BlackBerry Storm promotion in which the 
device came preloaded with 15 songs and 10 videos. 

>>>>>>>> 
VITAMINWATER 
Vitaminwater has been ubiquitous in hip-hop circles for a while. 
but i i recently expanded into the country market, partnering with 
Carrie Undcnvood to sponsor the singer's tour this summer. 
The brand has also used i ts long relationship with 50 Cent to 
throw hip-hop concerts in multiple cities and created an app that 
allows fans to remix 50 Cent's .. Baby by Me.' Vitaminwater also 
partnered with MySpace to give away free do1mloads. 

WHOLE FOODS 
Starting this month, shoppers will be able to spend their whole 
paychecks on not only organic bananas and tofu, but records as 
well. The grocery chain recently launched a program that will 
highlight one album per month witl1 prime placement at check
out lanes, as well as an on line stream on \Vhole Story, the Whole 
Foods blog. The first band lo be part of the program is the 
Weepies, whose album "Be My Thrill" was released Aug. 31 on 
Nettwerk Records. 

WONKA 
In 2008, the candy company expanded its reach from the tween 
crowd to include teens and young adults and hit on music as a 
way to reach its new target consumers. "'We wanted to reach 
teens and what they are about," Wonka ma rketing associate 
Greg Samarge says. "We then started breaking down what sorts 
of bands and experiences they would be interested in." 

'"Within music, we then decided to focus on the idea of music 
discovery," marketing associate Noelle Novak says. In 2009, 

Wonka signed on as the headline sponsor for the Bamboozle 
tour, and then followed up with sponsorship of the Alternative 
Press tour. This summer, the brand was ready to go even big
ger, signing on as a sponsor for the Vans \\1arped tour. 

In addition 10 hosting contests on its website, Wonka had a 
tent at every stop on the tour and tried to create engagement 
with the brand on-site. "Two of the things \Vonka stands for are 
unpredictability and imagination,· Novak says. "So in the tent, 
we did things like a create your own poster station, where kids 
could design posters for their own dream concerts ." 

Future plans in the music space include expansion of tour 
sponsorships and bringing more music into a retail environ• 
ment, according to Novak. ""\Ve want to keep building equity with 
this audience,· she says. "Teens really do engage with this affin• 
ity, and using music to get closer to them works great.'" 

Additional rtp011i,ig by \Valier Frazier, Tom Rola,ul a,id Mega,i Vick. 

To learn more about the intersection of brands and 
music, attend the B1llboard/Adweek Music & Advertrsmg 
Conference, set for Sept 15-16 m Chicago For more 
information and to register, go to b1llboardevents com 
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Nonstop action: As arena 
managers confront a challenging 
business climate, the shows must 

go on. From top: load-in at the 
Wells Fargo Center in 

Philadelphia; MILEY CYRUS, as 
• Hannah Montana, plays the 
Verizon Arena in North Little 

Rock, Ark.; and BRAD PAISLEY 
delivers at the BancorpSouth 

Arena in Tupelo, Miss. 

Arena Managers' Top 
Challenges In Today's Market 
BY RAY WADDELL 

Arena managers are worriers by nature, and the things they worry about today are 
many of he same tH'ngs they worr ied about a decade ago. The difference now is 
a challenged live ent rtainment market exacerbated by a down economy, which 
make each of these issues more pressing. 

Following / e ~ ur thlngs that kept arena managers up at night this summer. 

1, TICKET PRICES \ 

Filling are as is always top of mind for arena managers, but it's no secret that the 
live entertaE13ent business-specifically, the concert business-is struggling this 
y ar. Ma y point to ticket pr·ces as the primary reason. 

"The general public seems to finally be pushing back against the steady increase 
the..overall cost ass~ciate<L ith attending shows," says Todd Hunt, director of 

the Banco.rpSouth Arena in Tupelo, Miss. "The problem starts with the initial ticket 
price, extends into the myriad fees that we as an industry have added to the cost 
of that ticket and continues onward to our concessions pricing, parking fees and 
tour merchandise costs. Everyone involved in this industry- artists, managers, 
agents, promoters and venue managers-shares in the blame." continued on »p26 
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from >>p25 Slashing prices reactively to 
sluggish sales isn't the answer, according to 
Hunt, who calls discou nting one of his most 
irksome issues . .. We're a lienating the customerS 
who have already purchased tickets at face value, 
while training the public to wait longer to pur
chase tickets for the next show, which leads to 
more discounting and continues the vicious 

cycle; Hunt says. ·we need to do a better job 
of pricing the inventory from the start and also 
be willing to wait for the customers to come ... 

One goal that the secondary market docs 
seem to accomplish is determining what fans 
will pay. ··There seem s to be a greater sensitiv

it y to ticket pricing in keep ing the demand 
aligned with price elasticity," says John Page, 
COO for Philadelphia-based facility manage
ment firm Global Spectrum. "The secondary 
market will always exist with certain events, or 

for the customer's pursuit of desired and spe-
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Tours come calling: The Verizon 
Center in Washington, D.C., recently 

hosted THE BLACK EYED PEAS; 
above: The Verizon Arena in North 

Little Rock, Ark., supports the same 
ticket prices as major markets. 

cific locations. Our job is to help facilitate a 
happy medium so we can all enjoy full arenas 
and produce great live entertainment." 

Rather than discounting, Page says Global 
has concen trated on value. "Instead of reduc• 

ing pricing, we focus on adding value to the 
ticket price, wh ether it be a premium item, spe
cial food items, special parking or all-you-can

eat options," he says. 
In the current environment. p remium seat• 

ingcan bea tougher sell, "but the ability lo per, 
sonally service our customers and offer new 
and exciting amenities goes a long way in sta
bilizing the renewal base, as well as keep the 
base from eroding further, unless the cus• 
tomer'sdecision is purely economic," Page says. 

Michael Marion, GM of the Verizon Arena 
in North Little Rock. Ark., says arena managers 
need to "'continue to beat the drum'" in te lling 

agents that tour producers in smaller markets 

can't support the same ticket prices as ma
jors. "We need to have honest discussions 
with agents and promoters about what the 
market will bear, which means some sh ows 

will pass secondaries by.'' h e says. "Some 
artists arc happy to get in 40cities what could 
be gotten in 60." 

Hunt sees the ticket price situation as dire. 
.. If we can't get our act together and deliver a 

quality event-<me where the cus• 

to mer feels that they're getting 
more than the ir mo ney's 
worth-from start to finish. I'm 
afraid the days of the arena con
cert may be numbered," he says. 

2. LACK OF CONTENT/ 
ARTIST DEVELOPMENT 
A major sports tenant is a prized 
possession for an a rena, but mul• 

tipu rpose venues built to serve 
the community at large can't live 

by sports alone. Markets want con
certs. but many are concerned that 
not enough talent is being devel• 

oped to sustain the business, at least at the 
arena level. 

And it's not just a lack of artists, but enter
tainment content in general . .. We need enough 

product to balance out the sports teams· calen• 
dars ,,vith concerts and other spectator events, .. 

says Allen Johnson, executive d irector of the 
new Amway Center project in Orlando, Fla. 

(sec s tory. page 41). "This includes the devel
opment of new arena acts, as well as alterna• 
tive spectator events, such as m olor-cross and 
other dirt even ts." 

While asking agents to extend tours beyond 
the top 40 markets is a tough sell in the cur
rent environmen t, the secon dary and tertiary 
markets often provide fertile ground and fresh 
plays. '' Until we can get artists todo more dates 

on each segment, you are going to have too 
man y venues and not enough dates to go 
around," Hunt says. 

U nfortunatcly, that probably won't happen 
in the fourth quarter, as artists are skittish about 
touring. " I am hopeful that, as slow as the end 
of this calendar year seems like it is going to 
be, that there is a greater sense of urgency by 
an act to tour." Page says . .. The emergence of 
artist packaging and playing secondary and ter
tiary markets will be a positive for ven ues of 
all shapes and sizes." 

Artist d evelo pment issues, on the other 
hand, can't be solved by an economic rebound. 
Many venue executives are concerned about a 
lack of developing arena-level talent, but those 
execs can be proactive in helping build talent. 

"'Be familiar with all venues in town, espe• 
dally smaller ones, to assist agents and pro• 

moters in finding venues for newer acts to play, H 

Marion says. · If the building has smaller ven
ues as part ofits comp lex, work to get new 

artists to play (them). Buildings should look at 
all available avenues to present n ew talent." 

3. TALENT COSTS/ 
DEAL STRUCTURES 
Deals are tighter than ever. Promo te rs not only 

are asking for a break on rent, bu t sometimes 
they want rebates on tickets or even a piece of 

the food and beverage receipts or parking. The 
acts want to pay a lower percentage to the build
ing on m erch sales, and a smaller pie keeps 
getting sliced thinner. 

"The model has changed so much, and with 
the fact that it's harder to get shows in smaller 
markets, we're having to consider doing things 
that we weren·t having to do a few years ago,'" 

says Matt McDonnell. assistantexecutived irec• 
tor of the Mississippi Coast Coliseum in Biloxi. 

McDonnell says he's getting only a couple 
of shows per year from the big promoters, and 
even the regional independents have "pulled 
back and retrenched and come into a situation 

where they want to primarily consider larger 
markets,"' he says. 

Arenas, particularly those in smaller mar• 
kcts. are desperate for viable content and have 
lo play ball unless they want lo go dark." Many 
small markets (and/or) venues are being priced 
out of the major concert tou ring bu s iness," 

Hunt says. "Ifs simple math: Havingonly9,000 
seats makes SJS0,000-plus guarantees hard to 
reach without a very healthy t icket price. In 
today's economy, that can be a very tough sell.'" 

4. CUTTING THROUGH 
THE CLUTTER 
The days of the big concert or family show being 
the only game in town are over. Even smaller 
markets today often have several venues, but 
consumers face a much wider range of ch oices 
competing for their time and entertainment 
dollar than just a few years ago. Most of these 
choices advertise and promote, so arenas must 
get the word out as well. The challenge is, by 
which means~ 

.. Based on our experiences over the past year, 

we are all re-evaluatin g how to sell tickets and 
what systems seem to work in reaching th e 
customers," Global Spectrum's Page says. "Tra
dition al marketing may not always work with 
specific shows and acts." 

\Vhile the re are more opportunities to reach 
consumers, therein lies the rub. "'T he next 

challenge is how to reach audiences in today's 
clutter of media choices," Johnson says. "Ter
restrial radio is fractured and [lacks) an effec
tive way to capture the satelli te ma r ket. 
Newspaper read ership is a t all-time lows, and 

market penetration in desired target m arkets 
is difficult to reach through any print adver
tising other than alternative rags. Billboards 
are still strong, but digital models dilute your 
frequency penetration )yet) enhance the qual
ity of the ad." 

The impact social media can have in selling 
tickets has been amply demonstrated. "We all 
saw th e great power of social media with the 
Conan O 'Brien tour, where with on e tweet and 

everyone finding all the stuff on the Web we 
sold 125,000 tickets in one day across the coun• 
try," says Michele Bernstein, director of tour 
marketing for William Morris Endeavor En
tertainment, who says social ne tworking is the 

best way for artists to speak directly to their 
fans and consumers. "'When you have a band 
that talks directly to their fans, and th e fans 

know that it's organic and it's real, they almost 
a lways respond." 

Venues are in an enviable marketing posi• 

tion in that they do-or should- possess deep 
knowledge of their customers. "We rely a lot 
on personal one-o n-o ne con tact, whether that's 

through our la rge and extensive database mar• 
keting or at our events, which can support 

promoter initiatives," Page says. · we know 
our customers and we watch their trend s. \Ve 

are a ble to directly market to them and it has 
been very successful." 



John Mayer Robin Williams Elton John New York 

Allman Brothers Cold play U2 Phi I harmonic 

Band Billy Joel Dane Cook Widespread Panic 

Live Earth Brad Paisley R EO Speedwagon Boston Symphony 

American Idols Orchestra 

LIVE! 
Usher Kenny Chesney 

Barbra Streisand 

David Archuleta 
Emmylou Harris Diana Krall 

Live Nation 

Michael McDonald 
Patty Griffin Trace Atkins 

Tim McGraw 

Farm Aid 
Sting Santana 

The Fray 

So You Think You 
Keith Urban Tori Amos 

Sugarland 
Can Dance Rolling Stones Counting Crows 

Lady Antebellum 
Lionel Richie Brooks & Dunn Pearl Jam 

Denis Leary 
James Taylor Ray LaMontagne Eagles 

Rachel Fuller 
Carole King The Police 

Pete Townshend 
Jimmy Buffet Styx 

Creed 
Dixie Chicks Martina McBride 

Talk about a supergroup. 

Tickets-for-Charity® would like to thank the artists, managers, promoters and venues who have made it possible 
for us to generate tens of millions of dollars in ticket sales and charitable donations. 

Where Great Events and Great Causes Come Together® 
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ArenaNetwork Venues Share 
Information To Vie For Bookings 

BY MITCHELL PETERS 

Since launching slightly more than 10 years 
ago. the Arena Network-a Los Angeles-based 
consortium of approximately 45 North Amer• 
ican arenas-has operated with one primary 
goal: to better inform its members about new 
and existing live entertainment projects and 
help secure bookings, executive director Brad 
Parsons says. 

"'Part of our job at ArenaNetwork is that we 
have to at least try to understand some of the 
pulse of the business and realize that in the 
case of today, there's probably not enough 
touring acts to fill everyone's basket as much 
as we'd like it to/' he says. "'That being said, 
,._,e have to find other things to do. We've done 
some ofthar· with Walking With Dinosaurs: 
The Arena Spectacular and Tour of Gymnas
tics Superstars. 

Lynn Carlotto, GM of the 10,000-seat Arena 
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at Harbor Yard in Bridgeport, Conn., says 
being an Arena Network member helped her 
building secure a. show last November by Star 
Wars: In Concert, a tour produced by San 
Francisco-based promoter Another Planet 
Touring and booked by William Morris En
deavor Entertainment. 

··Being a member of Arena Network helps 
a smaller building like mine with being in 
line for those opportunities and getting us 
involved in shows when they're just getting 
off the ground," she says. noting that Arena 
at Harbor Yard has been a member of the or• 
ganization for eight years, "It g ives us the op
portunity to establish a reputation and show 
what we can do. Within the industry we all 
know how essential that is, because the bot• 
tom line is that we all want to show we're a 
great market." 

David Touhey, VP of booking and enter
tainment at the Verizon Center in \Vashing• 
ton, D.C., has also noticed the benefits of 
being a member. 

"The biggest thing I get from them is the 
network," he says. "It's the ticket reports that 
I get from them, and knowing that my avails 
are ava ilable through them if for some rea
son someone wants them and can't reach 
anybody in my office." 

Parsons says the organization has a proven 
track record. •If you took a look at records of 
the major tours-Lady Gaga on down-we're 
far and away the leader in terms of our ven• 
ues geuing the most shows," he says. "If you 
look at certain cities, you can see fairly eas• 
ily that there are two buildings in the same 
town. Our job is to try and get the people we're 
working with to come out ahead." 

The Arena Network boasts a membership 
that includes major• market ven ues like 
Philips Arena in Atlanta, TD Banknorth Gar
den in Boston and the American Airlines 
Center in Dallas. The group also contains 
such smaller-market venues as the Resch 
Center in Green Bay, Wis.; Bryce Jordan Cen
ter in State College, Pa.: and Qwest Center 
in Omaha, Neb. 

The consortium also hosts a weekly con
ference call to keep its buildings in the loop 
about upcoming touring projects and other 
issues in the facility management business. 

"We try to get the information as early 
as possible so we're in the game as early 
as ,._,e can be," Parsons says. "That doesn't 
necessarily apply as much in, say, Boston , 
because they're probably going to get the 
call anyway. But it's more helpful in sec• 
ondary markets ." 

Additionally, Arena Network has a strong 
presenc.e at n umerous c.oncert industry con
ferences, including events organized by the 
International Assn. of Assembly Managers 
as well as the annual Billboard Touring Con
forence & Awards, to be held Nov. 3.4 in 
New York. 

"We will definitely have a major presence 
at !the Billboard conference)," Parsons says. 
"It's good to be in New York. because it gives 
us the opportunity to meet up with the New 
York•based agencies and promoters." 

Touhey says that being aligned with Are
na Network has helped him network with ex• 
ecutives at AEG Live and Live Nation during 
c.onferences. "' It's those things that are more 
difficult to do by yourself," he says. "I could 
certainly set it up by myself, but it would take 

me a long time to 
set up additional 
meetings with 
peop le while I 
was out there." 

Parsons 
says Arena • 
Network is 
worki n g o n 
several event
oriented proj
ects that could debut in 2011, 
but he declined to give specific details. He 
did reveal, however, that the consortium is 
planning to participate in a sports. focused 
speaker series spearheaded by William Mor
ris Endeavor Enterta inment. Parsons says 
the talent agency will roll out up to IS events 
before the end of the year. But it' s unclear 
how many of those dates will be hosted in 
the arena-theater configuration of Arena Net• 
work's member venues, he says. 

"We're working close ly with [William 
Morris) to try and do some of these," Par
sons says, noting that the engagements will 
feature different speakers depending on 
the market. "'It won't be all the same ath• 

letes in the same town because there are 
regional differences.· 

Meanwhile, Arena Network has also been 
doing well with its subgroup, the Arena Net
work Theatre Group, Parsons says. He notes 
that about five years ago, the organization's 
members with arena-theater setups (typically 
about S,000seats) would land one or hvocon• 
certs per year on average. "1t's up to six to 
eight per year in a typical venue,· he says, 
adding that ANTG has 24 members. "Some 
are doing as many as 10or 12 ." 

Parsons points out that ANTG members 
"don't pretend to be the replacement for 
the nice theater in town ... Instead, he says, 
the arena-theater mode comes in handy 
for artists who've outgrown theaters but 
are not quite ready to make the jump to 
arenas. But some acts are still turned off 
by performing in what may be perceived 
as a smaller version of an arena, he says. 
Parsons stresses that scaled-down arena 
setups have the same look and feel of a the
ater show. 

"These are a venue w ithin a venue , not 
somebody putting up a little curtain behind 
the stage," he says, noting that manytheater
in-arena configurations feature c.arpeting and 
chandeliers. "You can't see the rest of the 
building, which is the idea.'' 



When it happens in L.A., it happens here. 
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The Venue Coalition Promotes 
Ticket-Selling Power Of Buildings 
Outside The Largest Markets 

BY MITCHELL PETERS 
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At a time when many touring acts want to book dates in smaller and midsize markets 
to earn additional revenue, the Venue Coalition has played a key role in helping its mem• 
bers avoid dark nights since launching in 2006. 

"The one common need that everyone has is that everyone wants incremental con
tent; everyone wants shows," says veteran promoter Jeff Apregan, president of Apregan 
Group and co•founder/president of the Venue Coalition. 

The coalition is a consortium of more than 50 fa. 
cilities-lS of which have arena-theater configura
tions-in the United States and Canada. Based in 
Westlake Village, Calif., and headed by Apregan and 
Andrew Prince, ils VP of operations. the coalition's 
primary goal is to keep its venues on the radar of music 
agents and concert promoters for upcoming tours. To 
accomplish this, the organization keeps in daily con• 

tact with the live entertainment business' 
key players lo identify potential new book• 
ings for its members. It also serves as a 
one-stop shop of venue information for 
agents and promoters seeking potential 
markers through which to route concerts. 

"These guys have their finger on pretty 
much everything that's out there,· says Dar• 
ren Davis, executive director of the 8,000-
capacity Orleans Arena in Las Vegas, which 
has been a coalition member since 2008. 
"Every agent and every agency knows An
d rew Prince, because Andrew beats th e 
phones every day. And Jeff has a great h is• 
tory in the touring business with his dates 

with Neil Diamond and all the management 
relationships he has." 

Newer building members have also seen the be n• 
cfits of aligning w ith the organization. 

"Jeff and Andrew have relations hips that they're 

able to leverage and gel our name in front of folks. 
They make recommendations as lo whether our mar• 
ket is appropriate and if we're the right venue," says 
Lisa Cochran, executive director at the 13,000•seat 
Taco Bell Arena a t Boise State University in Idaho, 
which joined the coalition last fall. "They seem to be 
very well-respected by promoters and agents for mak
ing good recommendations and not throwing names 
out at them, as far as venues go." 

This year, the coalition has he lped many ofits build
ings land bookings by Star Wars: In Concert, come· 
d ian Jeff Dunham, the Wiggles, Jason Ald ean, 
Riverdance, the Rock & Worship Roadshow, Brad Pais• 
ley and ZZ Top, among many others. 

"Every year that goes by we're booking more and 
more," Prince says. "\Ve've been staying around that 
150•member) mark, so I think we've done a good job of 
helping to identify the right si tuation for promoters 
and agents to play our markets in that right situation.• 

One of those right situations came earlier this year 
when the coalition helped the Orleans Arena secure 
two dates in May for Star Wars: In Concert, ·one of the 
most sought-after big tour shows in a long, long time," 
according to Davis, who says the two shows drew more 
than 8,000 people combined. Star Wars: In Concert 
was produced by San Fra ncisco-based promoter An• 
other Planet and booked by William Morris Endeavor 
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EXCITEMENT IS BUILDING 

Excitement is building about the transformation of Oklahoma 

City's Ford Center. Clients and guests are thrilled with the 

new restaurants. clubs. premium seating options, and locker 

rooms that have already been completed. A new grand 

entrance featuring a multi-level atrium w ith additional retail 

and dining options is being added during the final phase of 

this remarkable expansion and renovation project. 

With all of the upgraded amenities, flexible seating options 

(from 4,000 to 18,000). the convenience of our location (right 

off 1-40. near 1-35) and the support of our dedicated staff, 

Oklahoma City's Ford Center keeps the fans coming in (more 

than 1 million each year), and the stars coming back for more. 
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from >>p30 music hea:d Marc Geiger. 
""When a show comes to Vegas it's not like 

most cities: [promoters/agents] have four or 
five venues they can choose to go to," Davis says. 
"These guys at Venue Coalition had already es
tablished a g reat rapport and relationship with 
Another Planet and William Morris. TI1ey had 
that show in some of their other buildings and 
were able to steer that show to our facility."' 

Taco Bell Arena joined the coalition because 
"we've got two other competing venues in Boise 
and felt like we needed some guidance and as• 
sistance in setting ourselves apart and getting 

some shows booked." Cochran says. "It's kind 
of hard when you're an independent building 
in comparison to our competitors in $MG. 
They've got booking representatives at the cor
porate level and we needed to combat that.· 

So far, the venue's m em• 

AH, AS 

Al~l:1\!A 
THl:ATEHS 

they think it would do well. 
·we also provided other market research 

that will help them understand the market 
be tier," Prince continues. "'On top of that. we 
provided a venue picture based on the config
uration they requested and also a diagram that 
included sca ling. So it had suggested ticket 
prices based on what the venue felt was right 
forthe market and it included the capacity and 
gross potential." 

When all of the data was compiled. Prince 
gave the information to the agent. "We set il 
up in a way where when we handed it ofTto the 

agent, he could then meet with the manager 
and the act and look at each of these markets 
and say, 'Yeah, that's one I want to play,' or not, .. 
Prince says. 

There isn't a strict capacity minimum for coali• 

bership fee has paid olT. In 
March, the coalition helped 
Taco Bell Arena land an 
Outback Concerts-pro
moted concert by 
Aldean. Through that 
show, the building was able 
to forge relationships with 
promoterS at Outback and 
the artist's agent at Buddy 
Lee Atlractions, Cochran 
says. The coal ition alsoas
sisted with a Toby Keith 
show in July that helped 
the arena build a new con• 
nection with Live Nation's 
Nashville office, she adds. 

AN AGENT 
LOOKING TO 

ROUTE A 
TOUR WILL 

OFTEN 
CONTACT THE 

VENUE 
COALITION 
FOR HELP. 

tion m embers, tho ugh 
the organization typically 
focuses on venues with 
5,000-plus seats. Current 
members range from the 
Crystal Centre in Grande 
Prairie, Alberta, with a ca

pacity of 4,684, to the 
23,500-seat Rupp Arena 
in Lexington, Ky. 

But the coalition doesn't 
plan to rapidly expand be
yond its approximately 
50 members. ·we don't 
want to do anyt hing 
that's going to jeopard
ize the level of service 
that we offer to our mem-

In many cases, an agent 
who's looking to route a tour for an artist will 
conlact Prince for assislance with which ven
ues to book. Mosl recently, Creative Arlists 
Agency notified him that next year. Lady Ante
bellum wants to play small to midsize markets. 

"The agent c.ame to me and said, 'Andrew, I" d 

love to see an analysis of your arenas, the ones 
you feel will sellout 7,000seats,' "Prince recalls. 
From there, he identified 30 of the organization's 
members that fit the specified seating capacity 
and researched which buildings best fit that re
quest. ·we went to all JO of those and asked them 
to put together a market analysis, which included 
all the past country and pop shows, because Lady 
A is a crosso\fer artist between pop and country, 
as far as radio format goes. So we had them put 
together their box-office history and then get a 
quote from la couple of] radio stations on why 
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bers." Apregan says. "\Ve 
will grow cautiously but we're not out to try and 
sign up 100 buildings." 

Moving forward, the organization is working 
on bookings for Dunham, the Rock & Worship 
Roadshow, Lady Antebellum. Trans-Siberian 
Orchestra. Sugarland, Dierks Bentley, Miranda 

Lambert, the Bill Ga ither Homecoming Tour 
and others. And in the near future, the coalition 
plans to develop its own con tent to book into 
buildings, according to Prince. 

"It would be a great thing ifwe could help 
to produce something, whether i t's o n the 
Venue Coalition side or through strategic part• 
ners hips, even with venue partnerships, to 
co-develop something." he says. ·1 can't talk 
about anything specific right now, but we have 
a few things up our sleeve that we' re think

ing about developing." 
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Music Festivals Find Success In 
Value, Community-Building 

BY RAY WADDELL 

The festival business has weathered the storm of a de
pressed economy and a tough summer for the concert 
business by offering value and the sort of immersive ex
perience that concert fans have shown they desire. 

"The overall value offered in the festival space, espe
cially in an economic downturn, is going to have that 
much more resonance, and I think we're seeing that," 
says Rich Goodstone, partner at Superfly Presents, co-producer ofBonna
roo in Manchester, Tenn., and the Outside Lands festival in San Francisco. 

"If you go to Coachella, (Austin City Lim its 
Music] Fest, Mile High, Bonnaroo. Outside 
Lands or whatever, you can see a lot of bands 
for a pretty low price when you divide ii out," 

says Charlie Walker, partner in C3 Presents, 
producer of Lollapalooza in Chicago and the 
ACLfestival in Austin. "The social experience, 
spending three days with your friends at a fes
tival, adds another elem ent." 

The primary factor driving the success of fes• 
tivals la rge and small is inspired talent-buying. 

Putting the pieces of the talent puzzle together 
has become an an form, with a variety of factors 
weighing into boolangas many as 100-plus bands. 

use of other bookers in the Coldenvoice of
fice and attends other festivals like Lolla
palooza and Gathering of the Juggalos. ·· 1 
scour the festivals to sec what works at olher 
places. I turn over a lot of rocks." 

RISE OF SPONSORSHIPS 
With the success seen in the festival space in 
the past few years, corporate America has in• 
creasingly come onboard, tapping into the 
targeted audience and experienlial market
ing opportunities that the fes t experience 
allows. Blue chip companies like Ford, Toy
ota, Anheuser- Busch and Sony are join ing 

Paul Tollett, co-president of 
Golden voice, the division of 
AEC Live that produces the 
Coachella and Stagecoach 
festivals in Indio, calif., is 

one of the master bookers 
in the festival space. 

Putting together a com
bination of artists that fans 
know they want to see while 
fulfi lling fest-goers· desire 
for music d iscovery is a 
complex task. "'You have to 
try to find artists that have 
stayed away from the mar
ket for a bit," Tollett says. 
"That's where a festival, or 
all concerts, do best." 

'I SCOUR THE 
FESTIVALS TO 

SEE WHAT 
WORKS. I 

TURN OVER 
A LOT OF 
ROCKS.' 

local and regional bus i
nesses in partnering 
with fest ivals in innova
tive, in tegrated brand
ing partnerships. 

Festival sponsorships 
are a savvy alloca tion of 
marke ting dolla rs, ac
cording to C3 partner 
Charlie Jones. " It's smart 
to associate yourself with 
good experiences,· he 
says. "And right now, the 
ticket buyers and our pa
trons are telli ng you that 
the fest ival experience is 
a good experience." 

-PAUL TOLLETT, 
GOLOENVOICE/AEG LIVE 

There are more ba nds to choose from than 
ever, Tollett says . ., It's not that it's hard to find 

bands, it's hard to find which ones are the 
r ight o nes for a show," he says. "That's what 
we're concentrating on right now for 201 1. 
We have a long list, we're researching, and 
now we're jus t going through to see what s u its 
us best." 

For Tolle tt and h is team. the key is to take 
a deliberate approach. "You do research, s low 
down and study each one, and see what"s their 
plan for the next year, what have they played 

in the past, what their new musk sounds 
like,• Tollett says. In booking talent, he makes 
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Al their best, festivals in-
spire a community that can extend well beyond the 
physical event. "lne real reason festival [sponsor

ships] are so successful. rather than sponsoring 
some experiential aspect at a mall, you're able to 
borrow the equity of the festival," Coodslone says. 
"You're integrating yourself not only into an event, 
but into a community." 

Experiential marketing in general is a pow• 
erful marketing opportu nity ... There is a one
on-oneconversation that happens there that you 
can really, truly only get in person," Goodstone 
says. H is company Superfly recently launched 

Superfly Music Croup to create mul tifaceted, 
integrated partner- continued on >>p36 
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THE ARENA. 
Introducing American Airlines Center's 
new theatre configuration. Ideal for 

audiences of 5,000 to 8,000, 
this seating option offers a more 

intimate environment for your 
next production. With access to 
the arena's renowned services 
and state-of-the-art amenities, 
you are within reach of nearly 

4 million enthusiastic fans. So if 
you're ready to rock the arena 

theatre, American Airlines Center 
is ready for you. 

For booking infonnation, call 
Ken Kuhl at 214-665-4230. 

from »p34 ships with both Superfly's events 
and others'. "There are a lot oflegs to that: so
cial media being such an important scope. But 
when you're talking to someone in the physical 

space, it"s really powerful." 
But Goods tone says the type of deals SMC 

has been working on extend beyond experien
tial marketing. "' Experiential is a driving force 

behind it, but everything is so integrated, these 
[sponsorships] are all t ied so tightly together, 
that if they're doing the proper work with the 
property, they' re going to be leveraging i t 
through pre-event promotions, the use of con• 
tent, borrowing its voice." 

Goodslonec.ites Bonnaroo's sponsored web
casts on YouTube and the fest's partnership 
with the Fuse network as examples. "The festi

val space just offe rs this immersive environ• 
ment and the ability to spend time with the 
consumer in a relaxed setting," he says. "'111ey1re 

laid-back and just ready to absorb the sensory 
that's around them, and you've got the kind of 

control of their own 
dollars. This is a 
time whe n t hey're 

creating and mak
ing their brand 

decisions, and you 
have the life t ime 

. ' .,·> ' .. '-. \ 
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value of that consumer to look forward lo if 
you're doing it right-and that's a big 'if,' • 
Goodstone says. 

An increasing number of brands are learning 
how to properly maximize a festival partnership. 
.. \Vhen we first started Bonnaroo, a lot of brands 

were coming at us saying,· How many 30-second 
spots do we get? How many banners do we get? 
Do ,,,e get to name a staget .. Goodstone says. 
Bonnaroo's success out of the box gave it the lm:

ury of not having to sell naming-rights deals, in• 
stead opting to go,vith Which, What, This or That 
stages, as opposed to " Brand x· stage. 

When the people at Bonnaroo talked with 
brands about integraling them into the evenl 

time you need to do that 
and to really integrate 
yourself w ith the con• 
sumer and their lives." 

At Coachella and Stage
coach, as well as other 
major festivals like Lolla

palooza, ACLand Bonna• 
roo, sponsorships sales 
are holding up despite 
widespread corporate 
belt-tightening. "Even in 
a down market, there are 

always companies that 
need to get the word out," 

Tollett says. 

AN 
INCREASING 
NUMBER OF 

BRANDS ARE 
LEARNING 
HOW TO 

MAXIMIZE 

in the early days, spon• 
sors didn't always ge1 it, 
Goodstone recalls. "Peo· 
pie were hanging up on 
us lhe first two or three 

years at Bonnaroo. But 
eventually they came 

back to us regurgitating 
the exact same things we 
were pioneer ing." he 

says. "And that's kind of 
become the model.· 

The more creative the 

deal, the better the results, 
Goods tone says . .. It has 
gone from experiential the 
last few years to really 
leveraging the brand 

Two different branding 
approaches arc taken with 
Coachella and Stagecoach. 

A FESTIVAL 
PARTNERSHIP. 

"We do [sponsorship deals] for both ofthem
there are just more at Stagecoach," Tollett says. 
"At Coachella, we don't really do anything that 
doesn't enhance the show.and we're careful not 
to grab too much. There are a couple of compa
nies that we like working with and we've worked 

with for years, so we focus on them." 
The Stagecoach audience, on the other hand, 

is receptive to sponsorships. "\Vith Stagecoach, 

we couldn't get enough sponsorships there, 
that crowd loves it," Tollett says. "They love ac
tually touching the Toyota trucks, they love their 
beer, they love all the different sponsors-it's 
actually entertainment for them." 

The typical music fest demo is one that's 
highly desired by brands. "The age group we're 
talking with, 18-35, these are relative ly young 
consumers coming into their own. They have 
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throu ghout everythi ng 
they're doing, from marketing initiatives to cre
ative promotions to premium content," he says. 
"That's really what gives even more value to the 

festival space and what we do.· 
Like Coachella, Bonnaroo a nd other festivals 

have been cautious about the number and type 

of sponsors they take on. "There are definitely 
brands we've lurned down because of the size 
of the deal or they wanted naming rights, and 
that doesn't work for us." Goodstone says. 

If the sponsor adds value, fans are far more re
ceptive. "If you do it properly, it's not necessarily 
a number, it's like people say, 'This is incredible 
fun. I'm having a great time here, and if guys like 
Chase or Ford or Anheuser-Busch can bring that 
experience to me, I get it.' When you're being hon
est about how you're doing things, it's very much 
a meaningful statement." 
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I want two tickets to 

see Justin Bieber 
at HP Pavilion:· 

"Then book me a 
limo and line up 

the ladies!" 
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than experiencing a show at the #1 venue in Northern California -

HP Pavilion at San Jose. 
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, Located in downtown Sydney 

+ Minutes from Sydney's best hotels 

+ Unique curtaining system for configurations 
from 2.000 to 13.000 

+ Australia ·s most loved venue 
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RAY WADDELL 
r.va-dde o'b ~rd<;om N l'lf Ii II llU 
Turnstile Talk 
Venue Execs To Share Strategies 
At Arena Management Conference 

Arena managers will talk. trade notes and share 
strategics a.bout the issues confronting their 
business when they convene for the 21st annual 
Arena Management Conference IAMC) Sept. 
11-14 in Tulsa, Okla. The conference is produced 
by the International Assn. of Assembly Man
agers. which is transitioning to its new name, 
the International Assn. of Venue Managers. 

Touring. concessions, operations, emergency 
management and t icketing are on the agenda, 
among other topics. Michael Marlon, GM of 
the Verizon Arena in North Litlle Rock, Ark. 

(who's also on the advisory board of the Bill
board Touring Conference), is coordinating the 
even t, along with IAAM arenas sector director 
Kim Bedler, GM of the Comcast Arena in 
Everett, \Vash.; IAAM arenas committee chair
man John Bolton, GM of the BOK Center in 
Tulsa; and IAAM arenas committee vice chair
man Todd Hunt, director of the BancorpSouth 
Arena in Tupelo, Miss. 

"The s ingular focus !of AMq creates greater 
networking opportunities with the key players 
in the industry/ Hunt says. "The boutique na• 

ture of the conference also enhances its value to 
meas opposed to other big-box-style meetings." 

Marion says there's much interest this year 
in the conference's ticketing panel. which will 
fea tureTicke tmasterCEO Nathan Hubbard, 
Tickets.com president/CEO John Walker, 
Paciolan CEO Dave Butler, New Era Tickets 
president /CEO Fred Maglione and Tick

etsWest president Jack Lucas. 
"Just about every panelist on there has had 

som e sort of drama in the pas t year, so they 
should have plenty to talk about." Marion says. 

A booking agency panel will focus on coun• 
try music, one oft he bright spots of this year's 
touring market. On that panel will be John 
Huie, head of Creative Artists Agency's Nash
ville office; agent Mark Roeder at \Villiam Mor
ris Endeavor En tertain m en t; Buddy Lee 
Allraclions president Kevin Neal; and Steve 
Moore, a veteran promoler and now executive 
director of the Country Music Assn. 

"CMA is sponsoring a luncheon to say thanks 
to the arenas for being parl of country music," 
Marion says. 

Bedier expects the agents to "tell it like it is, 
rather than how we wish it would be," she says. 
"And because it's a small group, there is the 
opportunity for interaction with these experts. 
Of course, we stop short of over tly begging for 
a show." 

T he program com mittee for AMC tries lo 
key in on aren.i-specific issues, Bedier says. 
'·For example, we have a session highlighting 
the folks from the Mctrapark Arena in Billings, 
Mont., who a re going to relate how they sur• 
vived the aftermath of having their roof torn 
off by a tornado, how they dealt w ith the s ub
sequent grandstanding by various entities and 
politicians who were a ll seeking limelight and 
what it's really l ike to try to put th ings back to

gether," she says. ·we arena geeks are fasci
nated by stuff like that- and all glad it didn't 
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,. 
Bright spot: TIM ' 
McGRAW helped 
country tour ing • • · 
remain strong. 

happen with an arena full of patrons." 

Bui much of the information lo be picked 
up comes from m ingling w ith other arena man
agers. "The intimate natu re allows for a lo t of 
one-on-one networking," Bcdier says. \Vhat 
may be headlines to most observers are th ings 
that a rena managers have to adapt to, such as 
the Live Nat ion/Ticketmaster merger, which 

Bedier says remains a hot topic. 
"\Vith every new announcement, arena man

agers have to consider the impact on our in ter 
act ion with our custom ers and future business 
operations," Bedier says. "There is a specific 

ticketing panel session, but this topic will be 
the buzz in the hallways also, a lo ng with assess
ing the 'summer of concert cancellations,' which 

seems lo be turning into 'fall's fear o f touring.' • 
Marion expresses a similar sentiment." Right 

now we'll probably all be whin ing about how 
there's not a lot of business out there," he says. 
,;We'll talk about what's worki ng and what's 
not working." 

Arena geeks also discuss operational issues, 
such as changes in the Americans With Dis
abilities Act that affect how disabled fans ac
cess their seats; how suite sales are going; or 
effective marketing tactics . .. There are so many 
p ieces of the puzzle," Marion adds, "'from op· 
erations and roofs and chairs and heating and 
ai r to capital improvements. I always like to 
ask people, 'What a.re you spending money on 
this year' What are you hearing from your pa
lrons. cuslomers, sponsors or suite-holders 
about what they want changed or improved?' " 

Marion says he always comes back with a 
few new ideas . .. \Ve had our 10-year anniver
sary lat Alltel Arenaj last year, and I really chal
lenged my staff to look a t things with fresh 
eyes: he says. "That's one of the things I find 
about AMC: II forces you to look at things with 
fresh eyes by ta lking lo other people and see

ing how they're doing things. Invariably you'll 
have some 'aha' moment.'" 
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Congratulations 
on the new state of the art 

AMWAY Center in Orlando. 

Looking forward to creating 
memories with you for 

decades to come. 



'"'· Flyin~ hlgh:Orlando's '----~ 
""-. new, state~f~the·art 

'._Amway Center~bo<1sts 
a~enities for bandS imd 
their fans. ~ 

Magic's New Kingdom 
Orlando Set To Open Versatile 

New Amway Center 

BY RAY WADDELL 

))))))))))))))))))))))))))))))))) 

Orlando, Fla.'s Amway Center, a new $382 million, 20,000-capacity 
venue that will replace the city' s Amway Arena, is an example of how 
a public/private partnership can balance the needs of a major 
professional sports tenant and high-level fans with the role of a 
multipurpose community entertainment arena. 

Owned, operated and developed by the City of Orlando, the 
Amway Center is set to open Oct. 1 with the Eagles playing the first 
concert Oct. 7. The market is clearly ready for a new showplace. The 
Amway Arena opened as the home of the NBA's Orlando Magic in 
1989 on the tail end of an arena-building boom. Those new large 
buildings were short on the amenities of contemporary major-tenant 
arenas, which didn' t maximize revenue opportunities. 

"Amway Arena was part of the last generation of arenas that put 
the suites in the top of the building, putting the highest-paying 
customers the furthest away from the action," says Amway Center 
executive director Allen Johnson, who oversees all of the city's public 
venues, includ ing the Amway Arena, the Florida Citrus Bowl and the 
Bob Carr Performing Arts Center. "There was a need for the team, 
which was losing 'x' amount of dollars per year in this venue, to look 
a t ways to generate more revenue to remain competitive." 

continued on >>p44 
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A GREAT VENUE IS A PLACE WHERE EXTRAORDINARY MOMENTS ARE MADE. 

WHERE LEGEND IS BORN. THE NEW AMWAY CENTER. 

From its soaring iconic tower. rooftop bars. best-in-class 

seating products and more, this technologically superior 

venue will redefine the entertainment experience for 

entertainers and fans alike. Boo* yam concert 

or event now and be part of the inaugural season. 

FOR BOOKING INFORMATION 

CONTACT ALLEN JOHNSON, CFE. CPM 

alleo.johnson@ci lyofor lando.net 

407,440, 7070 

amwaycenter.com 
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from >>p41 The city also sought to increase arena book
ings. "The year I arrived here (in 2004(, they had done just 13 
concert:s," says Johnson, who cites a capacity in the existing 
arena of 10,000 for 180-degree configurations, a max of 13.000 
for 270-degree con figs and a limited rigging capacity as two 
factors in the relatively low number of bookings. Johnson's 
managemen t philosophy, with the blessing of the mayor s o f
fice, was to work more closely with promoters in partnering 
to bring major national events to Orlando. 

Johnson knew the market could s upport the biggest to llrS. 
'"Orlando has almost 2 million people-there are states in the 
Midwest that wish they had that kind of market,· he says. "But 
the rigging here was barely pus hing 115,000 pounds, so we 

were having some shows ... that almost didn't occur because 
we couldn' t rig them.· 

\Vith the support of Orlando's powerful attractions and hos• 
pitality industry, the Amway Center project was approved in 
2007, with funding through a resort tax increase that would 
also fund a new performi ng arts center to open in the next few 
years and a $ 17S million renovation of the Citrus Bowl. Amway 
Centers groundbreaking took place in Ju ly 2008. 

Hard and son costs for cons truction of the Amway Center 
a re $382 million, with the Magic responsible for a ny cost over, 
runs . T he team also contributed $15 million in cash upfront 
a nd is paying $ I million in rent per year, whic.h the city capi
talized to get another $12 million, putting the team·s cash con• 

SPECIAL FEATURE 

Honoring the legendary John Lennon on the 70th anniversary 
of his birth including an interview with Yoko Ono. 

ISSUE DATE: OCTOBER 9 
AD CLOSE: SEPTEMBER 15 

Don't miss this opportunity to pay t ribute to one of the most influential 
musicians of all t ime. 

TO ADVERTISE, CONTACT: 

'll))). 

Ready to roll: The Amway Center, nearing 
completion (left), will host THE EAGLES (opposite 
page) for its f irst concert Oct. 7 and waltz master 
ANDRE RIEU (below) Dec. 11. 

tribution at $62 million. 
"This is the ftrst arena I'm awa re of that has opened up with a 

major NBA/NH Ltenanl that is not managed by the team in 1 S-20 
years," Johnson says. "This is truly a public/private partnership.• 

Amway has a new 10-year naming-rights deal with the cen
ter, and the team has a new 2S-year deal to play ball at the arena, 
with a five-year option. Four other brands-Pepsi. AirTrans, 
Harris and Geico-are designated as "champions of lhe com• 
munity." partnering with the Orlando Magic on progra ms to 
benefit Central Florida and the Parramore neighborhood around 
the center. Three deals announced late last month give nam• 
ing rights to Anheuser-Busch for a terrace-level bar, Gentleman 
Jack Rare Tennessee Whiskey for an outdoor patio bar and Geico 

Aki Kaneko • 323.525.2299 • akaneko@billboard.com 
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for the parking garage and connecting skywalk. 
Johnson and his s taff were on board with the project from the 

firsl day, allowing for input into the building's design and con• 
struction that would make it as appealing to tour managers and 
promoters as it is to basketball fans. 

Tours coming into Orlando will go from three ground-level 
loading docks at the old building to six docks enclosed within 
the new structure. The center can hold 150,000 pounds of rig
ging in a straight-line grid that runs all the way across the Ooor. 

Backstage. the venue boasts two large dress ing rooms, 
two auxi liary dress ing room s, two official locker rooms, six 

star dressing rooms, production offices and a green room 
with a Wii console, ping pong or "'anything that can make 

~ " -
the day better for them.· 

A rare decline in construction costs during the project al
lowed the bu ilding to be expanded on the Oy, starting out at 
725,000 square feet and finishing at 875,000 by adding to the 
concourses. "'\Ve believe the location of the arena on Chu rch 
Street will revitalize that area and make it very vibrant and sue• 
cessful. harking back to its days ofthe'SOs and '90s when it was 
the most visited spot in Florida," Johnson says. 

"Everything the team wanted, I wanted," Johnson adds. While 
acoustics. spotlight platforms or dressing rooms may not be 
pr iorities for the Magic, the team ""let me get everything that 1 
wanted," says Johnson. "In facl. I have a $1.5 million contin
gency to spend on anything we want, and I still have $1 million 

~ ~~))))))))))))))))) 

of those dollars." 
Among the tweaks Johnson's team added were extra acousti

cal panels and a motorized-track Irwin seating system. The 
input of Melbourne. Fla.-based Harris Corp. leads Johnson 
to believe "this is one of the most technologically advanced 
venues that has opened, ·· he says. "All signage inside is LED. 
with no permanent sign age. We have 1,100 TVs that can all 
convey l , 100 messages, or one message on each of I, I 00 TVs. 
I can give you real-time traffic and weather as you leave or 
enter the building." 

Meanwhile. the Amway Arena is going out with a bang. 
including sellouts for Jimmy Buffett. George Strait/Reba, 
Taylor SwiO, Michael Buble, Eric Clapton, Justin Bieber and 
Jack Johnson. 

The dosing schedule at the arena this month is a busy one: 
Disney on lee, Marc Anthony, Shakira and the final show of the 
So You Think You Can Dance tour on Sept. 30. '"The next day 
is the ribbon-cutting for the new building," Johnson says." It's 
an exhausting way to go out. but it just kept happening. You 
can't turn away business, you can't change a tour's routing, so 
we'll do it." 

The ribbon-cutting at Amway Center is at 10:01 a.m. Oct. 1. 
After the Eagles show on Oct. 7. early events include Vincente 
Fernandez. the Machete Latin hip-hop tour. college basketball, 
WW E's " Raw," Chayanne, Andre Rieu and a college battle of 
the marching bands. along with several Magic preseason games. 
Johnson says he's still shopping for opening-month events and 
is holding dates in the first quarter from major arena headlin
ers in pop. rock, country and family shows. something for every 
segment of Orlando's population. 

And the center has a configuration for a wide range of shows. 
The building's two curtaining systems can shut off the entire 
upper bowl, create a half-house from 9,000 to 5,000 capacity, or 
take a theater configuration down to 3,000 seats. 

"We know there are a lot of shows continued on >>p46 
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from »p45 Lhat can sell between 5.000 
and 10,000 tickets. and we want to be a com• 
petitor in that market as well," Johnson says. He 
adds that the building will co-promote. "but we 
generally like to work with our two national pro• 
moters, Live Nation and AEG Southeast. and all 
the A EG offices." Regional promoters active in 

the marketplace include NYK Promotions, CM N 
and Beaver Productions: Beaver recently brought 
in shows from Buble and Norah Jones. Like the 
Amway Arena, the center is an open house. 

Promoters 3nd agents are receptive, John• 
son says. "Anyone that has heard abou t our 
building. and more importanlly anyone that 
has toured the building, has come away overly 
impressed," he says. 

John Valentino, Florida.based sen ior VP for 
AEG Live. says the new arena is a "world-class 
facility" that will provide the ideal environmen l 
for artists to connect with their fans across the 
expanding Central Florida market. "It's ideally 
located in downtown Orlando, directly off In• 
terstate 4, one block from the Church Street 
Dis trict and in easy walking distance from a 
major ra ilway stat ion," Valentino says. "They 
s pared no expense in providing comfort to 

'THEY'VE 
SPARED NO 
EXPENSE IN 
PROVIDING 
COMFORT 

TO THE 
FRONT AND 

BACK OF THE 
HOUSE.' 

-JOHN VALENTINO, 
AEG LIVE 

those in the front as well as the back oft he house. 
'"This venue,"' he adds, '"was built to accom

modate the largest shows, from the indoor, air
condilioned loading docks, to the dressing 
rooms, production offices and game rooms for 
the show backstage, to the separate service 
worker check-in area, to the amount of show 
power widely distributed. Playing this new 
venue, and the Central Florida market, will be 
a highlight of many lours for decades 10 come." 

Johnson says amenities at the Amway Cen• 
ter are on par with any NBA build ing, • from 
the guy who pays $200,000 for a suite to the 
guy that pays $5 to sit in the upper bowl,· he 
says. "Yes, we have great amenities for our 
higher-end customer who can afford to pay 
large amounts of money, but on the flip side 

we have a lot of amenities, maybe more than 
most buildings, for the customer who can't af. 
ford a suite." 

The corporate and upscale customers are re
sponding, as the Amway Center has sold out 
suites, loge boxes, clubseatingand its Legends 
prem ium-level seating. "'There was a pent-up 
demand, .. Johnson says. "\Ve'realso a team that's 
winning, and I can't take credit for that, obvi
ously. It's a lot easier when you have a team that's 
winning and you have a good product that's en
joyable and entertaining to go see." 
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Climate 
Change 
Amway Center To Earn 
LEED Certification With 
Green Design, Amenities 

While the City of Orlando and the execu
tive staff at the new Amway Center are 

justifiably proud of the venue's produc
tion capabilities and fan amenities, they're 
also quick to tout its environmentally con

scious attributes. 
Opening Oct. 1, the Amway Center will 

be the first NBA facility to earn Leadership 
in Energy and Environmental Design (LEED) 
new construction certification from the U.S. 

Green Building Council. The arena will use 
20% less energy and 40% less water than 
arenas of similar size. 

The Amway Center project implements a 
wide range of sustainable design and con

struction elements, includ ing treating 
storm-water runoff from the events center 

site, special roofing material to reduce the 
building cooling load, low-flow plumbing 

fixtures, the use of recycled content mate· 
rials during construction, a green house· 
keeping program and green signage ele

ments throughout the building. 
Amway Center's "green" features include: 

» Preferred parking for hybrids and other 

energy-efficient vehicles; 
» High- effic iency heating and cooling 

systems; 
» Ultra-low-flow toilets; 
» Reflective, insulated roofing that will 

reduce cooling costs; 
» High-tech monitoring systems that will 

shut off the lights when a room is empty; 
» Bicycle racks, sho wer s and changing 

rooms for workers who bike to work; 
» Systems to treat storm runoff before ii 

can pollute nearby lakes; 

» Recycling bins for fans and concert-goers. 

Many of the points that will go toward 
the venue's LEED certification will be 
earned during construction. For example, 

of the facility's building materials, 15% are 
recycled and 20% come from local sources. 
About 83% of the wood, concrete and steel 

construction waste has been recycled rather 
than sent to a landfill. 

Opening with LEED status required much 

"preplanning, analysis of options and eval· 
uation of opportunities," according to 
Robert Rayborn, the LEED-accredited con
struction executive for Turner Construction, 
the lead firm on building the Amway Center. 

He says that attaining the certification was 
a priority with the design team, architects 
and engineers. -RW 
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Micro-blogging megastar: 
Regional Mexican artist JENNI 
RIVERA helps boost the 
genre's online presence 
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Latin Music's 
Largest 
Genre Grows 
Online 
BY LEILA COBO 

Jenni Rivera, one of the biggest 
names in regional Mexican 
music, is known for her flam
boyant stage presence, ability to 
draw TV ratings, sold-out shows 
and a catalog of songs that ranges 
from the romantic to the 
provocative. Everything about 
Rivera, from her voice to her long 
blonde tresses to her reality TV 
show, is bigger than life. And yet, 
less than a year ago, she was 
barely a blip on the online screen. 

It was a glaring absence, and 
Gustavo Lopez, president of 
Fonovisa Records, took note. 

"Last November, I said, 'Jenni, 
you have to get on Twitter,' " re
calls Lopez, who spoke with 
Rivera after a Los Angeles 
show. "And, from December to 
August, she went from not 
being on Twitter to 80,000 fol
lowers. And to me it's com
pletely changed the way that 
she sees her fans . It's even 
changed her show onstage." 

Rivera agrees. "It allows me 
to directly communicate with 
my fans," she says. "I person
ally answer their messages. I 
can even sell my fragrance line 
via Twitter." continued on »p48 
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from >>p47 Rivera·s emergence on line is reflective of the 
regional Mexican music industry as a whole. Long perceived 3S 

a genre bound by tradition and slow to adapt to new tech
nologies, in the past year regional Mexican has 
proved to be a force to be reckoned with when 
it comes to new media and U1cdigital arena. It 
is, Lopez says, perhaps the most dramatic trans• 
formalion for the genre asa whole. 

"'Rad io continues 10 be for the most part very 
conservative in its approach," he says . ... The big j 

chains are also very careful in their approach to 
ne\oJ artists. So our No. 1 prio rity is that 
[artists] have an o nline p resence, a social 
networking presence and a direct cor-
relation between people looking for 
you online and wanting to buy your 
m usic. From a marketing stand-
point. that's where we completely 
changed our approach." 

.. It's easier to launch an artist via 
the I ntcrnet than on the radio, .. says 
Nir Seroussi, VP of A&R/marketing 
for Sony Music U.S. Latin. '"You go 
to a programmer with a new song 
and the first thing they do is go to 
YouTube. So, there's a crisis in the mar
ketplace, but obviously there's something 
that's working.'' 

That "something" is also directly correlated 
toa marked change in the regional Mexican con• 
sumer. Formerly perceived as an older, immi-
grant buyer, the new regional Mexican fan now 
tends to be younger, hipper and home-grown. 

• If you took a snapshot of(regional Mexican 
dances and concerts) 10 years ago, it would show 
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Gerri Leonard 
President I CEO 

Next generation (from left): 
Web-savvy regional Mexican 

stars LARRY HERNANDEZ, 
ESPINOZA PAZ and 

GERARDO ORTIZ. 

a sea of hats," Seroussi says. "Now, you don't see as 
many boots or hats but m ore people who are obvi-

J 
o usly born here and are dressed to simply party." 

This younger demographic increasingly drives 
, <I:; the regional Mexican fan online. And while stal-
• . , wart names like Los Tigresdel Norte, Conjunto 

Primavera and Banda El Recodo continue to 
dominate the genre, a growing number of new 

names-from Larry Hernandez and Espinoza 
Paz to Gerardo Ortiz and Voz de Mando

are cropping up in the upper echelons 
of Billboard's sales and radio charts. 

For many of these art ists, the 

story begins online. 

Fo r example, a year ago, Ortiz was a budding corrido singer 
who had gained a followi ng by putting his videos online. Angel 
del Villar, co-founder of indie Del Records, took note after watch
ing O rtiz perform for some 3,000 people in a warehouse east 
of Los Angeles. He signed Ortiz, and, in turn, Sony Music Latin 
licensed the artist. Ortiz's debut album. "Ni Hoy Ni Manana." 
debuted at No.Son Billboard's Top La tin Albums chart in June 
and is No. 23 this week. 

Even once art ists are signed to a major, the first step is 
often on line . 

"'Rather than establish something a t radio. what ,\1e're doing 
is saying, '\Ve have a great song. Let's make a little cheap video 
so we can get it upat You Tube and let's push it out there.'" Lopez 
says ... , still think there's the continued on >>pSO 
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ESPINOZA PAZ 
JENNI RIVERA LA FIRMA 

INTOCABLE ERIKA VIDRIO 
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GERARDO ORTIZ ANA BARBARA 
GRUPO PESADO ROBERTO TAPIA 

DINASTIA NORTENA LOS RAZOS 
MARIANO BARBA LA ARROLLADORA BANDA EL LIMON 

LOS BUITRES LOS DE SONORA BANDA LOS RECODITOS 
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from »p48 possibility for a great song to 
come along and blow everybody's mind and 
have people say, 'That's a hit, let's play it." That 
still happens_ But that, combined with an on• 
line presence, connects all the dots ... 

By the same token1 regional Mexican radio 
execulives and programmers say, the In ternet 
is an increasingly important tool for them as 
an industry. 

Travel a lmost anywhere in the United States 
these days, from major metropolitan areas to 
the heartland, and it seems a regional Mexican 
station is within listening distance. And it isn't 
just the car, home or workplace ,\1here the for
mat is popular: Fans of the genre are tuning in 
online in increasing numbers. The format 
dwarfs other Spanish formats, claiming nearly 
21 % of Hispanic audience share in 1he fall of 
2008, according to Arbi• 
tron·s latest Hispanic 
Radio Today report. And 
it's growing, with 288 sta• 

in Florida. South Carolina, North Carolina 
and Tennessee. "\Ve design them in such a way 
that you can not only listen to music but also 
watch content.,. 

Precisely because listeners are getting more 
technologically savvy, the company is also 
launching smart-phone apps to provide mul
tiple streams per format to listeners. 

"A lot of people say H ispanics are lagging 
behind [in technologyJ, • Sanchez says. "We're 
not at the edge of technology but we're going 
right behind_ I believe 100% that this will be 
our future.,. 

As far as how, exactly, all this online p res
ence will be monetized isn't clear, but one thing 
is certain: The health of regional Mexican music 
remains more important than ever to the Latin 
music industry as a whole. 

According to the RIAA's 
numbers for 2009, ship
ments of Lati n music 
dropped by a staggering 

lions in 2007 and 300 in 
2009, according to the rat• 

ings service. 
Perhaps the mos t 

recent developm ent in 
regional Mexican radio 
has been stations' online 
streams getting rated by 
Arbitron, an indication 

that more stations are 
adding s uch streams or 
that their streams are 
finally large enough to 
be rated. 

'IT'/ EA/IER TO 
LAUNCH AN 

ARTI/T VIA THE 
INTERNET THAN 

ON THE RADIO.' 

43.1%from 2008, with the 

value of those shipments 
falling47.4%. The woes of 
the market have been com
pounded wi th a ttacks 
against illegal immigration 
and an economic downturn 
that panicularly affect the 
regional Mexican con
sumer. Within those dismal 
results, however, regional 
Mexican accounted for62% 
of dollar value, compared 

-NIR SEROUSSI, SONY 
MUSIC U.S. LATIN 

In 2009, the ratings 
service added streams 
from Entravision's La Tricolor network in 
Phoenix; Las Vegas; Sacramento, Calif.; and 
Denver, as well as from KBOC Houston, KNAI 
Phoenix and KSCA Los Angeles. La Tricolor's 
online listeners hip consists of both daily over• 
the-air listeners who choose to tune in online 
when they' re not near a radio and people who 
find the streams through online searches for 

regional Mexican music, PD Napo Sanchez says. 
Sanchez says the growth in online hstener

ship, and the fact that those listeners aren't 
necessarily in a market that has a Tricolor sta· 
lion, hasn't affected programming. "It's an
other angle for us to sell the websi te[sJ," 
Sanchez says. 

"Stream listenership increased about 20% 
from last year," says Norberto Sanchez (no re
lation to Napo Sanchez), CEO of Norsan Multi

media, referring to the company's statfons across 
all formats, including regional Mexican stations 
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with pop and rock at 19%, 
tropical at 12% and urban 
music at 7%. 

Conversely. however, regional Mcxican's dig• 
i tal sales haven't increased substantially. In fact, 
looking at Billboard's Latin Digital Songs chart 
for the week ending Sept. 7, a regional Mexican 
track doesn't appear until No_ 34: Espinoza Paz's 
"Al Oiablo lo Nues1ro: with nearly 1.000 down
loads. That compares with 3,000 sold for En
rique Igles ias' ''Cuando Me Enamora" at No. 6. 
(The top five downloads are all songs with bilin
g ual versions and not comparable.) 

Clearly, Seroussi says, "physical CDs con• 
tinue to be sold.· And, until !he regional Mex
ican buyer catches up w ith the digita l 
experience, "'there is more demand for CDs 
than there are points of sale." 

''There is definitely a sales opportunity," 
Seroussi adds. "The mandate is to continue to 
be focused on the genre.· 

Additio11al reporting by Ayala Bw-Ythuda. 



. ' 
;~ SESAC, LA SOCIEDAD DE DERECHOS DE EJECUCION k PUBLICA DE MAS RAPIDO CRECIMIENTO EN EL MUNDO 

~ EL 
DRGULLD DE MEX1ca 

ESTAMBIEN 
NUESTRD DRIIULLD 

LOS GRANDES EXITOS HAN 51D0 
ESCRITOS POR GRANDES AUTORES 

Y PERTENECEN A UNA MISMA FAMILIA ... 
J. 

SESAC 
LATINA 

TODD COMPOSITOR 
NECESITA UN BUEN ALIADO. · 

~ 

{i/J ll/ll/ck 
DURANGUENSE ~ · 

CUMBIANorterio 
GRUPERO 

TIERRA CALIENTE 
Ranchera 

TEJANO 

GRACIAS A LOS AVANCES TECNOLCGICOS YA LA ATENCIQN·PERSONALIZiAD 
DE SESAC LATINA, AL COMPOSITOR SE LE PAGA CADA VEZ QUE SU MUSIG 
SE ESCUCHA EN RADIO, EN TELEVISION, 0 EN VIVO ... iDONDE SEA! ·"': · 

. ' --~-~ ===-11· 
LOS ANGELES • MIAMI • NASHVILLE • ATLANTA • NUEVA YORK • LONDRES. 

.,, 
JY1E~~1GD 
1,@1[D) 

I 

... 



HotMags - Free Magazines

OCTOBER 27-28. 2010 
HYATT REGENCY CENTURY PLAZA 
LOS ANGELES 

L earn from and get direct access to the 
best music supervisors, composers, music 

editors, directors, songwriters and producers in 
the business! 

JUST ANNOUNCED! 

Q&A WITH 

DR. LUKE 
The superstar songwriter·producer 
behind hits like Ke$ha's " Tik Tok,,, 
Katy Perry's "California Gurls," and 
Miley Cyrus's "Party in the U.S.A." 
talks about his secrets to synch success. 

Q&A W ITH 

TOM NEWMAN 
Top composer known tor his work o n 
••American Beauty/' "Six Feet Under/J 
and "Wall-E" and the recipient of the 
2010 Hollywood Reporter/Billboard 
Maestro Award 

REEL MUSIC. 
REAL OPPORTUNITIES! 

DEVA ANDERSON 
Music Supervisor, 

Head of Music 
Department 

?fay•Tonc Company 

JOHN ANDERSON NORA FELDER 
CEO Creative Music Supervisor 

Services/Lifestyle Picture Tunes Music 
Hunnypot Unlimited "Californication" 

PAUL GLASS 
Supervising 

Music Director 
"One Life To Live" 

RICHARD GLASSER 
Head of Music 
The Weinstein 

Company 

FRANKIE PlNE 
Music Supervisor 
"ArmyWivH."' 
"Brothers and 

SiStNS'" 

SPEAKERS INCLUDE: 

til \ ) m 1: -I II 
JAMIE BRAMMAH MIKE BORIS ALISA COLEMAN MAMIE COLEMAN MAUREEN CROWE GLENN LITWAK CASSIE LORD 
M.r11,agi119 Oirt?<:tor SVP Executive Vice President VP Music & ,..,.sic Si..c)ervisor Law Offices. of General MaMger 

Hook Line Musk: Producer A8KCO Music Production GTM Litwak & Havkin S Alarm Music 
and Sync Mccann Erickson & Re-cords FOX 

JULIA MICHELS LARRY MIL.LS ROB SCHEIDLINGER DAWN SOLER RANDY WACHTLER BROOKE WENTZ ANGELA ROSE WHrTE 
Music SopcrvisOf, Director, Co•Founder VP of Music President & CEO Co•Founder President/Founder 

Fonnat Entertainment Music. Products Salty Sounds ABC Studios 615 Music Salty Swnds oaeet Music 
Getty Images sorvlcos 

$475 Registration Rate - Register Today & Save! FilmAndTVMusicConference.com 
REGISTRATION: Lisa Kastner 646.654.4643 • LKastner@Billboard.com I SPONSORSHIPS: Michele Jacangelo 646,654.4625 • MJacangelo@Billboard.com 

HYATT REGENCY CENnJRY PLAZA 310.228.1234 • Discounted Rate $249/night plus tax 

FOUNDING SPONSOR POOCAST SPONSOR· CONFERENCE SPONSORS· 

abkco • gettyimages l<I ILL E R 
T RAC l<I S " Mozes 

iii 
Cl: 

~ 
:,.. 
<!: 
~ 
~ 
~ 



NAKED TRUTH 
Ca le 13 strips down 

and speaks out 

CHUNKY MONKEYS 
Superchunk ends its 

nine-year hiatus 

DOWN TO BUSINESS 
Chromeo hops in Its 
time mac:hlne again 

THE ANTl·' X FACTOR' 
Skyl talent show 

propc,ls Pepper & Plano 

latl BY JASON LIPSHUTZ I 

NO FILLER 
NO KILLER'S 
Brandon Flowers Goes Solo, Temporar ily 

While announcing the arrival of his solo ca• 
rcer. Brandon Flowers made it clear that his 
band. the Killers, is n't breaking up. In fact, 
the singer says that the point of· Flamingo; 
due Sept. 14on Is land Records, was lo deliver 
these songs 10 the public so that his group 
could eventually return to creating as a 
cohesive unit. 

•of course, some of!" Flamingo"J could have 
made for great Killers songs," Flowers says, 
"but I wanted the next Killers record to be a 
very strong collaboration. That's when ,,1e're 
at our best." 

Instead ofa vanity project or a means of 
sepa rating Flowers from 

the next 18 months of louring, including head
lining slots at Coachella and Lollapalooza in 
2009. Flowers says he would "duck into the Stu· 
d io every now and then and record ideas· dur
ing brief breaks on the road. 

As the Day & Age tour continued, however, 
seven years of nonstop work had left Flowers' 
bandmates craving some downtime. The deci· 
sion for the singer to use the songs for himself 
after the tour seemed to work for everyone, and 
Flowers approached Island about a solo album 
during the summer of 2009. 

"The songs were just there, and I decided that 
I'd be the delivery man," Flowers says, adding 

that the band had been very 
his platinum alt•rock act, 
"Flamingo" is the sound of 
the frontman's creative 
juices flowing while the 
rest of the Killers-guitarist 
Dave Keuning, bassist 
Mark Stoermer and drum• 
mer Ronnie Yannucci Jr.
decided 10 take a break 
from the studio. 

• • 'The son gs 

supportive of the idea. 
FlowerS brought the new 

songs to his Battle Born studios 
in Las Vegas early this year, with 
"Day & Age" collaborator Stu
art Price signing on lo produce 
along with Daniel Lanois and 
Brendan O'Brien. All three pro
ducers helped make up Flow
ers backing band, and Rilo 
Kiley's Jenny Lewis slopped by 
for the midtempo pop duet 
"Hard Enough." 

werejust 
there, and 

Flowers may slight the 
solo effort as an intimate 
experimenl between KillerS 
discs, but fans of the band 
are certainly taking notice 
of the stopgap. The s inger 

I decided 
thatl'd b e 

the d elivery 
man.' 

-BRANDON 
FLOWERS 

From the haunted stomp of 
"Only the Young" to the lonely 
falsettoof"Playing With Fire," 

"Flamingo" (named after Vegas' Flamingo Road) 
sounds like a more personal riff on the Killers' 
sound. Flowers, however, sees the album as an 
homage to his hometown and its barren sur• 
roundings: He says he wanted to .. summon the 
spirits of the desert" on the album. 

sold out his first solo show at the Hilton's Shim
mer Room in his hometown of Las Vegas on 
Aug. J S.and fi rst s ingle "Crossfire· is No. 16 on 
Billboard's Rock Songs chart. 

• Most ardent Killers fans will know about 
'Flamingo,' " Flowers' manager Robert Reynolds 
says." l also think that letting these songs spread 
by word-of.mouth as opposed to hitting people 
over the head with every marketing gimmick is 
the right move." 

After the Killers finished their third album, 
2008's "Day & Age,'' Flowers started writing 
new songs intended for the group. Throughout 

.. That where I'm from and that's what I want 
to represent," Flowers says, "so I feel like it's 
my duty to conjure the spirits up with the music, 
and I do the best that I can." 

To raise awareness of"'Flamingo" among 
Ki llers fa ns, Flowers announced the a lbum 
on the band's website last April and first un• 

veiled its details, including the artwork and 
track list, to the Victims, the band's official 
fan club. A music video for .. Crossfire," fea. 
tu ring sword•wielding ninjas and actress Char• 
lize Theron, was released in July and has 
garnered more than 2 million hits on the 
singer 's Vevo channel. 

However, Island is focusing the brunt of its 
promotion on Flowers' live show, which will 
head to "TI1e Tonight Show With Jay Leno" a nd 
"'Jimmy Kimmel Live!" during release week. 
With backup s ingers and Flowers sticki ng 
strictly to the mic, the singer's five sold-out Au• 

W IRED FOR SOUND 
Far East Movement 
knows how to party 

gust shows were more "'mellow" than the Killers' 
recent stadium spectacles, the singer says. 

After a European run, Flowers will return 
stateside in November for a national tour in 
2,000-seat theaters, with tickets set to goon sale 
during the second week of September, accord
ing to Is land Def Jam Music Group president/ 
COO Steve Bartels. 

Of course, when the buzz around" Flamingo .. 
dies down, Flowers will return 10 his refreshed 
bandmates and work on album No. 4. " Ifs in• 
evilable, • he says. "201 I is going to be the time 
that I'm sure itwiU happen." 
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>»COHEN TOUR 
WRAPS IN 
DECEMBER 
Leonard Cohen's two-year
long comeback tour will 
end in December with four 
newly announced theater 
shows in the western 
United States, according to 
AEG Live. The tireless 
Canadian folk poet 
emerged from a 15-year 
semiretirement in May 
2008 to play large arenas 
around the world. He will 
have performed more than 
240 shows by the time he 
hangs up his fedora after a 
two-night stand in Las 
Vegas Dec.10-11. 

»>LUDACRIS 
PLANS NEW SET, 
'LUDAVERSAL' 
Ludacris is ••just starting 
to work" on his next 
album, which he's already 
dubbed "Ludaversal." 
And save for 
acknowledging that he's 
doing some work w ith the 
Neptunes, he's staying 
mum on the types of 
producers he's going to 
work with on the album. " I 
don't discriminate," he 
says. " I definitely go and 
look for the big-time 
producers, but I a lso 
make sure that I keep my 
ears to the st reet and look 
for all the hungry ones. 
It's about getting in there 
and doing a couple [of 
songs] with somebody 
and making sure you pick 
from the best ones." 

>>>McKAGAN 
LEAVES JANE'S 
ADDICTION 
Jane's Addiction 
announced it has parted 
ways with its latest 
bassist, former Guns N' 
Roses member Duff 
McKagan, five months 
after announcing his 
addition to the often
vacated post. McKagan, 
46, performed a few 
concerts with the band 
and worked on new 
material for its first album 
in seven years, but 
musical differences cut 
short his tenure. "Hey we 
wanted to thank Duff for 
helping us write songs for 
our new record," the band 
said via e-mail. "We love 
the songs we worked on 
with him-a nd the gigs 
were a blast-but 
musically we were a ll 
headed in different 
directions. From here 
Duff is off to work on his 
own stuff so we wish him 
all the best." 

Reporting by Gary Graff 
and Reuters. 

LIVE 
NUDE 
REBELS 
Calle 13 Mixes Pleasure And 
Pain On New Album 

By now, most fans of Calle 13-the irreverent 
urban duo from Puerto Rico----have seen the 
act's video for ''Ca.Ima Pueblo,"' in whkh peo• 
pie tear off their clothes as a sign of rebellion 
only to be shot down by unseen rifles. Featur
ing rock group the Mars Volta, the video and 
song are shocking, for not only the full frontal 
nudity-male and female-but also the relent• 
less. aggressive beats and the lyrics, which dis
parage everything from lip-synching in live 
performances to payola to dishonest politicians. 

" I had writ ten eight pages of lyrics for the 
song, and I deleted and deleted," says Rene 
Perez (aka Residente) , who, along with 
brother Eduardo Ca bra (aka Visitante), make 
up Calle 13. " Because it's subject matter that 
can come offlikecheap pamphleteering. And 
that's not what I wanted to do ... 

Calle 13 has perfected the art of vocal and 
voluble social commentary to a degree not 
found before in Latin music, and the duo has 
earned critical praise and multiple Latin 

Grammy Awards as a result. But the two artists 
aren't grim-faced ideologues-the brothers 
make sure to inject humor and dance beats 
into their music. Those two traits come to· 
gether on their new album, "Entren los Que 
Quieran" (Anyone Can Come In), due Oct. 25 
on Sony Music Latin. The set mixes polit ics 
with introspectiveness, or, as Perez describes 
it, "pretty songs, with good lyrics, but pretty.• 

Could those pretty songs make ii lo U.S. 
radio?Thus far it's been a rare occurrence for 
a group whose music defies definition and 
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radio formats-and whose new album de
nounces payola as lhe means to get No. 1 hils. 

Still, Perez says, there's at least one (still 
untitled) t rack on the new album that' s "so 
good, it'll be No. 1 on every stalion. I don't 
even think I'll have to pay." 

Calle 13 hasn'I had a U.S. radio hit since 
"Atrevete Te, Te!" in 2006, from the duo' s 
self-titled debul. ( II reached No. 15 on Bill, 
board's Hot L.,tin Songs char!.) And Sony 
says ii hasn't been easy to ge1 airplay. 

.. Latin America is their real home," Sony 
Music U.S. Latin VP ofmarkeling Paula 
Kaminsky says, !hough she noles !hat singles 
will be worked to U.S. radio. Still, she adds, 
videos are essential to the group's promolion. 
For example , while the duo's new s ingle, 
"Baile de los Pobres," likely won't go to radio, 
a video is being shot. And despite Perez's 
comments about brands in "Calma Pueblo• 
("Adidas doesn' I use me, I use Adidas," he 
says ofhiscurrent sponsor), there are others 
waiting in the wings. Perez's rhetoric, Kamin• 
sky says, "'doesn't affect us. On lhe contrary, 
he' s one of !he artists most requested by 
brands. He's very attractive as a personality.· 

The fact 1hat Sony supporls Calle 13 's per
sona and behavior makes for an unusual al
liance. While Calle I 3 has had rela1ively 
modes! U.S. sales (the duo's last album, 2008's 
.. Los de Atras Vienen Conmigo," has sold 
54,000 copies. according 10 Nielsen Sound
Scan). Sony is aggressively promoting the 
grou p throughout Latin America and Spain. 

And the label allows Calle 13 to be unortho• 
dox, as it was with lhe "Calma Pueblo" song 
and video, ,vhich originally were only released 
on the group's website. 

"The Web is a very heavy tool,· Perez says. 
"I wanted to do something exclusively for the 
lnternel. The idea was 10 work freely, with
out any self.censoring. If the re was no cen• 
soring (in media), !his is !he video I'd make. 
And since I have my Web page. I put ii up 
there, so whoever wanted to watch could come 
and do so." 

IID3I BY EVIE NAGY 

Durham lndie, 
Back Again 
Superchunk 
Promises Its 
New One Is 
Worth The Wait 

Take heart, Superchunk fans: 
1..,ura Ballance and Mac Mc
Caughan weren'I just procras
tinating for the last nine years. 
After all. they had a liltle out
fit to run-Merge Records. 
which jusl scored a Billboard 
200 No. 1 wilh Arcade Fire. as 
well as releasing records by 
crilical darlings like Spoon and 
She& Him. 

But the pair finally decided 
it was time to get the band back 
together and make another 
record. That album, "Majesly 
Shredding." i ts first st udio 
project since 2001, will be re• 
leased Sept. 14. 

Compared wilh the previous 
set, "MajeslyShredding" is de
cidedly more uplempo, brim• 
ming with heart-rate boosters 
like "Crossed Wires" and open
er "Digging for Someth ing," 
which was released as a limited
edilion 7-inch in July. 

"Doing shows on an irregu-

lar basis helped us realize that 
our strong point is really the 
more fun, rock-out songs.'" 
bass isl Ballance says. "Nollhat 
(previous album! 'Here's to 
Shutling Up' didn'I have a few 
rockers on it, but it had some 
things that are much harder to 
pull offl ive." 

Singer/guilarist McCaughan 
adds that "after nine years, we 
wanted people toheara record 
that had a lot of energy.· 

As for the wai t, Ballance 
says lhat "even before' Here's 

EDITED BY TOM FERGUSON 

>>>RESTLESS 
ROCKERS 
Amy Meredith sounds more 
like the name of a sensitive 
s inger/songwriter than an all
male Australian rock quintet, 
but that hasn't slowed the 
band's growth. Its Sony Music 
Australia debut album, "Rest· 
less," opened at No. 8 on the 
Australian Recording Industry 
Assn. (ARIA) albums chart on 
July 12, after single " Lying" 

cracked the national top 10. 
Nowintemational plans are 

taking shape, and the band re
cently played a showcase in 
New York for Sony's stateside 
executives. Meanwhile, an 18-

date Australian tour booked 
by Sydney-based Artist Voice 
starts Sept. 22. 

The group's name "con• 

fuses people at f irst" artist 
manager Matt Emsell says, but 

any confusion dissipated after 
a string of high-profile main
stream TV appearances this 
year, plus live dates support
ing Stereophorlics, Good Char

lotte and Cobra Starship. 
The band has taken care to 

build an active online fan base, 

Emsell adds. "Everything's been 
driven through interaction w ith 

thefansonline. The fans feel like 

they're friends with the band." 
They also "helped the momen
tum at radio by getting on t he 

phone and requesting songs," 
Em sell says, w~h plays on com
rll0t"cial radio networks Nova and 

Austereo pushing debut single 

"Pomstar'' into ARIA's top 30. 
f•lt seems like an overnight 

success," Emsell says, "but the 



to Shutti ng Up' came out, it 
felt like, 'God, I need a break,' 
because Merge was growing 
and laking more and more of 
my and Mac's time. There was 
a lot of pressure to be here and 
no t be th inking about this 
whole other bus iness of being 
in a band.• 

According to Mccaughan. 
the a lbum was recorded to 
maximize the band' s avail
ability, as he was able to use 
his home stud io for extra 
tracking. Band sessions were 
recorded at Durham, N.C.'s 
Overdub Lane studio, with en• 
gineer /producer Scou Soller. 

\Vith all of Merge's other cur
rent activity, it seems counter· 
intuit ive that Superchunk 
wou ld choose 2010 for this 

band has been working hard 

for over three years to get to 
this point." -Lars Brandle 

> >>A LL THAT ZAZ 
French singer Zaz's self-titled 
debut a lbum b ro ught a hint 
of Edith Piaf back to t he 
French charts this summer, 

topping the SNEP/IFOP/Tite
Live listings for nine consec

utive weeks beginning June 
7. Re leased May 10 on Sony
distributed independent 
Play-On, it has shipped more 
than 250,000 copies, ac

cording to label co-founder 

Sebastien Duclos. 
The 30-year-old Zaz"s voice 

and her "gypsy jazz" mixture 
of chanson and swing made 
comparisons with the iconic 
Piaf inevitable, Duclos saysi 
adding, "They have things in 
common-both started sing• 
ing in the street." 

Zaz (aka Isabelle Geffroy) 
wrote or co-wrote six of the 
record's 11 songs, published by 
Play-On/Sony/ATV, with mul· 
tiplatlnum Virgin France artist 

Raphael contributing t hree 
others. The album has already 
been No. 1 in Wallonia and Duc
los is targeting international ex-

lo ng-awaited release. But as 
McCaughan says, .. There will 
a lways be someth ing that's 
going to make ii more c.ompli• 
cated. • Both he and Ballance 
agree that Arcade Fire's suc• 
cess could draw more attention 
to the label in general, but that 
such blockbus ters tend to 
eclipse olher th ings around 
them. "In a way it's good that 
we put our record out this year, 
because then we're throwing 
ourselves under the bus in• 
stead of so many other bands: 
Ballance says. 

Still, Superchunk will at least 
have the attention of a loyal, 
patient fan base. The album fol
lows deluxe remastered vers
ions of the band's classics "'On 
the Mouth" and "No Pocky for 

Kitty." both released Aug. 17. 
And the group will get its share 
of the mainstream s potlight 
when it plays .. Late Night With 
Jimmy Fallon" Sept. 20, the act's 
first TV appearance since 1994. 
In addition to a slate of tour 
dates, Superchunk is also on the 
bill for Matador Records' 21st· 
anniversary festival in Las Vegas 
in October, helping to celebrate 
the label that released tl1e band"s 
first three full-length albums in 
the "90s. 

McCaughan says that Supcr
chu nk will do whatever in• 
s tores and radio shows work 
out, but that "'we don't have 
anything super crazy planned 
marketing.wise-we tend to 
stick wilh our strength, which 
is playing shows ... 

pansion in 2011. A Spanish ver- London-based ECl) Oct. 19 at 

sion of the single "Je Veux" will London's 1,500-capacity Koko 
be serviced to Spanish radio in venue. A year-end live show at 
September. An English-lan
guage version is also planned, 

although Duclos says work in 

the United States and United 
Kingdom likely won1 start until 
late 2011. 

Sony has licensed the a lbum 
globally, except for Poland 
(Magic/Universal) and Canada 
(Musicor), where Zaz per
formed at Montreal's annual 
French-language music fest i· 
val Francofolies in June. Zaz is 
booked by Paris-based Caram• 
ba Spectacles and is playing 
I ive shows across France 
t hrough Dec. 17. 

-Aymeric Pichevin 

>>>GREEN 
SHOOTS 
The latest home-grown hip· 
hop act to crack the U.K. 

charts, Professor Green, is em
barking on his rirst major na
t ional headline tour this fall. 

The 26-year•old East Lon· 
don rapper, whose real name 

is Stephen Manderson, emerg
ed through freestyle rap bat· 
ties in London. He wraps the 
10-date U.K. trek (booked by 

London's 2 ,000-capacity 0 2 

Shepherds Bush Empire is 
booked for Dec. 15. 

Green debuted at No. 2 on 
t he Official Charts Co. album 
listing on July 31 with debut set 
11Alive Till I'm Dead,, (Virg• 

in/ EMI). It has sold 63,000 
copies, according to the OCC. 
The hook-laden 12-track al· 
bum, peppered with wry pop 

culture-referencing lyrics, was 
preceded by top five singles "I 

Need You Tonight" (which 

samples INXS' "Need You To· 
night") and "Just Be Good to 
Green." The latter, sampling 

the S.0 .S. Band's 1983 hit "Just 
Be Good to Me," features guest 
vocals from Lily Allen, who 
Green suppcrted on late 2009 
European shows. 

Overseas p lans are being 

finalized, but Virgin U.K. VP 
of promotions/press Manish 
Arora says the Allen support 
slot boosted the Bucks Music· 
published artist's profile, not

ing that the familiarity of "big 
samples in the first two rec
o rds really worked for him." 

-Richard Smirke 

Ch romeo continues its journey into the creamy center of retro- '80s electro- funk on "Business 

casual," the Montreal duo's third full-length and the follow-up to 2007's "Fancy Footwork,"which 
earned Chromeo slots at Coachella and Bonnaroo and has sold 58,000 copies, according to 

Nielsen SoundScan. Due Sept. 14 on Atlantic, "Business Casual" finds singer/guitarist David 
Macklovitch, also known as Dave 1, sharing his thoughts on hot messes and knights in shining 

armor over typically crafty arrangements by synthmeister Patrick "P-Thugg" Gemayel. 
The video for "Night by Night," which the band made in conjunction with Mountain Dew's 

Green Label Sound, has racked up m ore than l million views on Youlllbe. Billboard spoke to 
Macklovitch about the band's nontraditional route to success. 

1 "Fancy Footwork,, went a long way to· 

ward raising Chromeo's profile beyond 
your In-t he-know hipster fan base. Would 
you call the album your crossover effort? 
• Breakthrough" would be better. It's tough for 
a band like us: We really belong in the new 
model, where YouTube views and blog pres
ence count more than record sales in terms of 
awareness. It happened right during the last 
record. I remember when "'Fancy Footwork" 
was about to come out, our manager was like, 
• Man, I got this thing called Google Analytics, 
and you guys are blowing it up.· And I was like, 
"What does that mean? Who cares?" (The at
tention] was completely unexpected, and for 
us a lot of things that wereourwildest dreams 

really happened: playing Coachella, playing 
"'Conan, .. doing our first sold-out shows at (New 
York·s] Bowery Ballroom. It gave us the moti
vation to keep going and try to adapt to the new 
reality of the business. 

2 Are the two of you more Involved In 

the group's extra-musical affairs than most 
musicians are In theirs? 
It's hard to say, since I only know our own ex• 
pcrience. It's like meas a guy, I've seen a lot of 

vaginas. But penises I don't see as many of; I 'm 
not very penis•proficient. 

3 But you guys do a lot. 
We're extremely hands-on. [GemayelJ went to 

business school, so up until a yea r ago he was 
our tour manager. Afi:ercvery show we'd go to 
the hotel, open Excel, do the accounting. Now 
he still oversees a lot of that stuff; he"s on the 
phone with our business managers all the time. 
As far as what I do.everything that's sort of the 
meta•artistic direction, that's more my depart• 
men t- a lbum title, song titles, album se
quence, all that. While he was preparing our 
last European lour, I was in London mastering 
the record. We keep our manager to meet with 

the record label and our booking agent and 
our publicist. 

4 "Business Casual" Is your major• 

label debut. What do you expect At· 
lantlc to do for Chromeo? 
Nothing, To be honest with you, it's more 
about whal we can provide them to make 
it easy for them . All I asked them was, 
"Guys, please don"t shelve our record. And 
work within your means so you don't lose 
money." Our last record made money
Atlantic gave us a royalty check [through 
the label's relationship with Vice Records]. 
Which isn·t a testament to how well the 
record sold; it's a testament to how OK 

the record sold against how li ttle they 
spent to get there. So I was like, "That's 
what I want on the new one. Let's be super• 
conservative. All I need for you guys is to 
put it out.• And they were like, "Yeah , 
cool." I mean, they do have steps in pla.c.e 
to give us a push so we can get from sell• 
ing 70,000 records to maybe 100,000. 

5 Do you have clear-cut commercial 

goats for this record? 
No. That's a recipe for disappointment. I have 
clear-cut artistic goals, I'll tell you that much. 

6 Such as? 
I just want to maintain and improve on the 
channels in which we exist: extensive tour
ing, an entertaining live show, a super-big blog 
presence and really progressive, quirky, inno
vative videos done at a reasonable budget 
where everybody's like, "Wow, how'd you guys 
do that?" 
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LYFE JENNINGS 
I Still Believe 
Producers: various 
Asylum Records 
Release Date: Avg. J1 

SELENA GOMEZ & THE 
SCENE 

Two years ago, R&B singer Lyle 
Jennings was arrested follow
inga disturbance that took place 

while he looking for his child's 
mother, who was allegedly vis
iting another man. Speaking 
from that experience, Jennings 
schools listeners on relationship 

woes on his new album. " I Still 
Believe."Overalullaby-likepiano 
melody on the song "Statistics," 
the artist breaks down the per

centage of all un@~hful men and 
offers advice on what to do to 

keepanhonestone(ifyouhap
pento land one of the 10% in ex
istence). And during the track 
"Love." Jennings tells a compet
ing suitor to be more affection
ate tow a rd his woman if he 
doesn't want to lose her. The set 

finds the singer not only drop

ping knowledge on matters of 
th@ heart but also revealing a 

morevulnerableside. Atopad,al 
tone on the song "Busy," Jen

nings desperately tries to con
tact his lady; he professes his 
love to his partner on "Whatever 
She Wants"; and he encourages 
others to learn from his mistakes 

A Year Without Rain 
Producers: various 

Hollywood Records 
Release Date: Sept. 21 

"A Year Without Ra in" finds 

Selena Gomez (and evident ly her band, the 
Scene) tackling a success ion of standard-issue 
tween-pop topics: how awesome love is ("Off the 

Chain" ), how sucky bad days are ( " Intuit ion") and 
how powerless we mere mortals are in the face of 
the devil's music ( " Rock God1

'). Fortunately, the 

10-track set-a huge improvement over the Disney 
Channel star's forgettable 2009 debut- delivers 

these ho-hum messages in above-average pack
ag ing. Opener "Round & Round," co-produced by 

"Let It Rock" broheim Kevin Rudolf, r ides a f ist
pumping electro groove, while 0 Summer•s Not 

Hot" gets a gloriously t rashy Eurodance chorus 
f rom Redone, who co-wrote the song. Elsewhere, 
Gomez goes appealingly emo-d isco on the Toby 

Gad-produced t itle track. Despite the album's 
t itle, d ark clouds do appear in t he form of 
"Spotlight," a hookless, fake-dancehall jam, and 

the snoozy " Ghost of You.11 But mostly, " A Year 
Without Ra in" is as sunny as advertised.-MW 

CALVIN 
RICHARDSON 
America·'s Most Wanted 
Producers: vadous 
Numo Records/Shanachie 

Entertainment 
Release Date: Aug. 31 

on the appropriately titled There' s nothing forced or 

"Learn From This." From the fake about Calvin Richard
sound ofit,Jennings has.- MC son's vocal talent; his 

RYAN BINGHAM & THE 
DEAD HORSES 
Junky Star 
Producer: T-Bone Burnett 
Lost Highway Records 
Release Date: Aug. JI 

Much has happened to Ryan Bingham since the 
release of his 2009 album, HRoadhouse Sun," and 

hi s latest release, "Junky Star." The artist swept 

the awards season earlier this year, w inning an 
Academy Award and a Golden Globe for the song 
"The Weary Kind " from the film "Crazy Heart." 

(Bingham also made a cameo in the movie.) T
Bone Burnett, who takes the reins on t h is com
pell ing new album, produced the Oscar-winning 

track. Listening to Bingham, it's hard to believe 
he"s only 29 years old; he sounds more l ike a vet
eran troubadour with a voice as gri tty and worn 

as an o ld sawdust f loor. Burnett' s skilled produc• 
tion lets that unique voice take center stage, 
especially on the hard-hitting "Strange Feelin ' in 

the Air." Bingham's w riting is filled with stark 
images and canny observations, which is evident 

on such tracks as "Sel f•Righteous Wall'' and 
album opener "The Poet." Look for this g ifted 
young artist's star to keep rising.-DEP 
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voice natural l y exudes 
soul. And when it comes 

to songwriting, Richard
son definitely knows his 
way around a strong song: 

W ith Babyface, he co
wrote the Charl ie Wi lson 
hit "There Goes My Baby." 
Both sk i l l sets take cen
ter stage on Richardson's 

fifth album and follow-up 
to his tribute t o soul icon 

Bobby Womack. the 
2009 release "Facts of 
L i fe ." Highlights include 
" Feels Like We Sexin'," a 
worthy heir apparent to 
R. Ke lly's "Step in the 
Name o f Love," and sev
eral emotion•drenched 
ballads ("Never Do You 
Wrong," "Come Over" 
and "Adore You"). Listen
ing to Richardson's delivery 

on these standout tracks, 
it's easy to understand why 
he earned t he nickname 
"Soul Prince." Undermining 

those efforts, however, are 
such repet itive and formu

laic selections as "You Pos
sess My Body" and "Thug 
Livin' ." Despite these hic

cups. Richardson's latest 
effort b rings him another 

st ep closer to deservedly 
becoming one of Amer
ica' s most wanted sou l 
singers.-GM 

mm 
HEART 
Red Velvet Car 
Producer: Ben Mink 
Legacy Recordings 

Release Date: Aug. 31 
As a rock vocalist, Ann Wil
son can be as powerful as 
Jon Bon Jovi. Janis Joplin 
or Axl Rose: and siste r 

Nancy's guitar hooks are 
some of the most ener
gized and memorable of 
the 20th century. The duo's 
first album in six years , 

"Red Velvet Car," is l ight on 
those searing moments 

that define the greatness of 
the group. The set's tone is 
measured and reflective on 
retrospectives like "Queen 

City," such family odes as 
"Safronia's Mark" and the 
lovely, winsome folk t unes 

"Hey You" and "Sunflower." 
The passion that Heart 
does best breaks through 
on the shuffling growl of 
traveling song "Wheels"; 
the p ulsing, syncopated 

c laustrophobia of "Deat h 
Valley"; and the angry wa il 
o f "WTF," where Ann 
thankfull y v isits her h igh 
notes after the buzzy plod 
of opener "There You Go." 
The lyrical focus, a long 
with raw production and 

eclectic instrumentation 

( including mandolin, 
strings and autoharp), give 

the 10-song set a heat 
that's honest and personal, 
but not quite the riveting 

bearing of souls that Heart 
Is known for.-EN 

THE WEEPIES 
Be My Thrill 
Producers: Steve Tannen, 

Deb Ta/an 
Nettwerk Records 
Release Date: Aug. JI 

The Weepies- the husband
and-wife duo of Steve Tannen 
and Deb Talan-refrained from 
touring following 2008's "Hide
away'' to take care of their new
born son. Raising a child is no 
easy task. but the time at home 
gave the couple a chance to 

w rite new material for the fol
low-up, "Be My Thrill," which is 

decorated with their t raditional 
folk-flavored tunes and pop 
harmonies. The first single. "I 
Was Made for Sunny Days," 
features Talan's warbled vocals 
over a slinky bassline and a 
bouncy guitar melody, while 
the grungy "How Do You Get 
High?" rolls in on a backbeat 
reminiscent of "Low Rider.'' In 

stark contrast, the track "Not a 
Lullaby" has the opposite ef
fect of what the title suggests; 
Talan's soft repeated crooning 

of "When I hold you in my 
arms" over a tenderly p lucked 

guitar line is the perfect combi
nation to lull listeners to sleep. 
It just goes to prove that the 

Weepies haven't lost their gen
tle touch.- MV 

GOO GOO DOLLS 
Something for the Rest of Us 
Producers: various 

Wo:1mer Bros. Records 
Release Date: Aug. 31 
If what some of the rest of us 

want from the Goo Goo Dolls is a return to the 
trio's harder-rocking, pre·"Name" roots, then the 
Goos have tossed us a bone. The group's first new 

album In four years, "Something for the Rest of 
Us,11 hardly re-creates the world of " Jed" or 
" Superstar Car Wash." But the set has a fullness 

and energy- not to mention an arsenal of layered 
guitars-that give it the kind of muscle we haven't 
heard from the band in quite some time. The song 

" Sweetest Lie" starts things off with hand c laps 
and a galloping gait, while "One Night," "Still Your 
Song" and the Robby Takac•sung pair of "Now I 

Hear" and "Say You' re Free" mix propulsion w ith 
polished pop craft. Even John Rzeznik's more 
melodic moments follow suit, displaying both emo

tional and musical heft on ambient fare like " As I 
Am" and dynamic ebb and f lows like " Nothing Is 
Real " and "Notbroken." Rzeznik is still grappling 
with relationship tumu lt throughout t hese 12 

songs, But it's with a more outward-looking per

spective that invests listeners in h is quest for the 
answer to the question, ''Can we make it through 
the darkness?"-GG 
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ZAC BROWN BAND 
FEATURING ALAN 
JACKSON 
As She's Walking Away (3:44) 
Producers: Keith Stegall, Zac Brown 

Writers: Z. Brown, W. Durrette 

Publishers: Weimerhound Music/ 
Lil Dub Music/Angelika Music (BM!) 
Southern Ground/Atlantic/Bigger Picture 
Collaborations between rising and established artists 

are common, but when best new artist Grammy Award 
winner Zac Brown Band taps Alan Jackson for a single, 

the pairing should be considered momentous. "As She's 

Walking Away" captures a man's hesitation to share his 
true feelings for a woman: "Now I'm fallin' in love as 

she's walking away/And my heart won't tell my mind to 
tell my mouth what it should say." The heartwarming 

harmonies of the band and Jackson float along with 
Clay Cook's flickering mandolin melody, which is fur

ther brightened by Jimmy De Martini's tender instru
mental on fiddle. As listeners fall for this song in the 
coming months, they can expect Zac Brown Band's 

a lbum to include two other noteworthy collaborations, 
one by Jimmy Buffett and the other by bluegrass 
acoustic guitarist Tony Rice.-MM 

m:!m 
LA ROUX 
In for the KIii (4:08) 
Producers: Ben Langmaid, 

£Hy Jackson 
W riters: E. Jackson, 
B. Langmaid 

Publisher: BMG Rights 
(ASCAP) 
Cherrytree/lnterscope 
La Roux's defiant singalong 

•''Bulletproof,'' t he f irst single 

from the syn th-pop duo's self· 
t it led 2009 debut, sold more 

than 1.7 million copies, accord• 
ing to Nielsen Sounc:IScan. and 

peaked at a surprising No. Son 
the Billboard Hot 100. Follow
up single " In for the Kill'' finds 

androgynous frontwoman Elly 
Jackson showing off her crys
tal-clear voice over producer

behind-the-curtain Ben Lang
maid's minimally styled analog 

NELLY 
Just a Dream (3:57) 

beats. "Kill" may not be as 

catchy as "Bulletproof," but it 
shows tha t this Eurythmics

recalling twosome's defining 
qualit ies-her power-elf voice 

and his '80s sonics- can stay 
fresh from song to song, A 

stripped-downdubstcp remix 
by producer Skream is popu
lar in the United Kingdom and 

was featured during an Aug. B 
episode of "Entourage," prov
ing that Jac kson is already a 
preferred voice of that rum

bling underground dance 
style.-KM 

Producers: Timbaland, Jerome "Jroc" Harmon 
Writers: various 
Publishers: various 

lnterscope/Zone 4/Mosley Music Group 

•:111:t•hl 
CALI SWAG 
D ISTRICT 
Where You Are (4:09) 

Producers: Sanchez. Mico 
Wave 

Writers: various 
Publishers: various 
Capitol 

The guys who brought the 

Dougie dance to the masses 
are now putting a hip-hop 
spin on Michael Jackson. Cali 

Swag District navigated the 
proper l icensing channels to 

sample the singer's Jackson 
5-era, 1972 hit "Where You 
Are" and bring it to 2010 
with an emphasized drum 
backbeat. a more modern 
dance t rack and rap verses. 

The second single from the 
group's upcoming debut al

bum, "The Kickback," works 
simi larly to b reakout hit 

track is a midtempo cross 

between straightforward 
hip-hop and a pop ballad 
about missing a past love. " I 

was thinking about her, 
thinking about me/Thinking 

about us, when we"re gonna 
be? /Open my eyes, it was 

only just a dream;' goes the 
contagious chorus, atop 
guitar licks and heavy 

synths. Layered vocals and 
Nelly's own ad~tibs also 

dramatize the track. Its 
quick success signals that a 
return to the spotlight isn't 

just a dream.-MC 

··reach Me How to Dougie,'' 

w i th a beat designed to 
make the listener move and 

dependence o n a catchy 
hook. However, Cali Swag 
D istrict lays down more in

tricate verses for "Where 
You A re," spitting rhymes 
about losing touch with a 

significant other d ue to the 
pressures o f fame in be

tween snippets of the King 
of Pop.-MV 

DON O MAR FEATURING 
LUCENZO 
Danza Kuduro (3:56) 
Producer: Lvcenzo 

Wrlters: various 

Publlshers: various 
Machete Music 

Reggaet6n's self•proclaimed king tries his hand at another 
strain of urban dance music on " Danza Kuduro/' from his 
forthcoming compilation album "Don Omar Presents: Meet 

the Orphans.'' Kuduro's high-speed, eminently danceable 
rhythms originated in Angola in the '80s, found their way to 
Portugal and ware most racantly popularized by ghatto•tach 

act Buraka Som Sistema. Portuguese artist Lucenzo reworks 
his own "Vem Danc;:ar Kuduro" for this collaboration with 
Don Omar, who adds star power and Spanish lyrics that 

should broaden the song's international audience. The 
propulsive beat Is laced with crowd-pleasing electric accor
dion runs, over which Don Omar sings and raps about a sim

p le yet evergreen concept: dancing up a storm. The song 
wisely shifts him toward more tropical~leaning material-a 

move all too familiar in reggaet6n1s Post·boom era-while 
letting him continue to explore new sounds and maintain his 
hold over Latin dancefloors around the world.-MH 

mm 
MATT WHITE 
Falling in Love (With My 
Best Friend) (3:09) 
Producer: Josh Kaler 

Writers: M. White. S. Sax 
Publishers: Bleecker Street 

Records/Matt White Music/ 
ScotSaxSongs, administered 

by PEN Music Grovp 
(ASCAP) 

Ryko 
Rising singer/songwriter 

Matt White is generating 
buzz in the AC alte rnative 
pop world w ith his sopho 

more release, "It's the Good 
Crazy," due Sept. 14 on Ryko. 
The lead single, "F'.alling in 

Love (With My Best Friend)," 

EDITED BY MITCHELL PETERS 
(ALBUMS) ANO JASON 
LIPSHUTZ (SINGLES) 

CONTRIBUTORS: Mariel 
Concepcion, Gary GraH, Monica 
Herrera, Kerri Menon, Connor 
McKnight, Michael Menachem. 
Gail Mitchell, Evle Nagy, Deborah 
Evans Price, Megan V ick, Mikael 
Wood 

is a sugary earworm with 
playful acoustic guitar and 

smart, simple lyrics about 
taking a platonic relationship 
to the next level. "We're just 

f riends. simple as that/I don't 
want it to end, but I'm falling 

in love with the best friend I 
got," White sings over a 
sunny r iff, as he weighs the 

r isks of following his heart. 

"If we kiss. if we touch/All of 
this could get rough," he 

sings, echoed by hushed 
pedal steel. Apparently wis
ing up, White closes by 

saying, "Falling in love just 
breaks your heart." before re
luctantly admitting that it has 
broken his own.-CM 

All albums commercially available 
in the United States are eligible. 
$.end album review copies to 
Mitchell Peters a t Billboard, 5055 
Wilshire Blvd .. Seventh Floor, Los 
Angeles. CA 90036 and singles 
review coples to Jason Lipshutz 
at Billboard. 770 Broadway, 
Seventh Floor, New York. N.Y. 
10003, or to the writers in the 
appropriate bureaus. 
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BackTo 
Basics 
Pepper & Piano Net First Top 10 Single 
Via U.K. TV Upstart 'Must Be The Music' 

At a lime when the all-conquering "X 
Factor" program has been laking Uak 
for using Auto-Tune on contestants' 
voices. a new and more back•to-basics 
U.K. TV talent show is helping s pice 
up the British charts . 

Satellite broadcaster BSkyB's "Must 
Be the Music" on Sky I lags well be
hind 11V's '"X Factor" in terms of view
e rs . However, the talent show upstart 
hasgouen a leg upon the ratings giant 
by propelling one of its competing acts, 
piano/vocal duo Pepper & Piano, into 
the U.K. top lOwith the original song 
"You Took My Heart" - two weeks be
fore "Must Be the Music" will ,vrap ils 
first season. 

Pepper & Piano, the alias of college 
friends Katie Pepper (vocals) and 
Emma Alkazraji (piano), entered the 
Official Charts Co. singles list for the 
week endi ng Sept. 11 al No. 7 with 
sales of27 ,000, according to the OCC. 
"T he public realizes that Pepper & 
Piano are authentic, and this strikes a 
chord," show producer Lucas Green 
says. · 'You Took My Hearl' is simply 

a good song. The audience is voting 
for orig i.nality and talent." 

"Someone from college persuaded 
us 10 go for it. We didn't really real
ize we would be televised," 22-year
old Pepper says. She and Alkazraji 
adva nced from the Aug. 29 semifi
nals a long with vio lin ist Daith i 0 
Dronai. Pepper reports "overwhelm
ing" interest from labels and poten• 
tial collaborators since the unsigned 
and u nmanaged duo's in itial per 
forma nce on the Aug. l 6 audition 
show. However, she says the act will 
wail until aner the Sept. 19 finale be
fore deciding how to proceed. 

"Musi Be the Music,· developed by 
London-based Princess Productions, 
follows the viewer-voted talent s how 
format, but with a twist The 15 semi• 
finalists (chosen from public auditions) 
perform their own material or covers, 
, .. •ith studio versions available for im
mediate download from iTunes and 
BSkyB's own Sky Songs music serv
ice, priced al 59 pence (90cents) each. 

Three semifinal competitions each 

'GURLS' OF SUMMER 

fea ture five acts picked by three 
judges. The judges and the pu blic 
then select two acts from each semi
final for the final contest. broadcast 
live on Sky! from London's Wemb
ley Arena . The show is hosted by 
TV/radio presenter Fearne Cotton, 
wh ile th e judges a re established 
a rtists: jazz vocalist/pia nist Jamie 
Cullum, Texas frontwoman Sharleen 
Spiteri and rapper Dizzee Rascal. 
Competitors have ranged from 15-
year-old classical pianist Kyle to the 
Ebony Steel Band. Both acts lost in 
the second semifinal on Sept. 5, with 
singer/songwri ter Emma's lmagina• 
lion and pop/rock group the Pictures 
advancing to the final. 

A song that e,•okes palm trees, bikinis and sun-kissed beaches fitt ingly earns top honors on Billboard's 
Songs of the Summer 2010 survey, as Katy Perry's "C3lifornia Gurls." featuring Snoop Dogg. crowns the 
ranking. The chart encapsulates the mosl popular songs based on actual performance on the Billboard 
Hot 100 from the June 12 issue through this week. 

"C3lifomia Gurls" rules the list largely on the slTength of a six-week command of the Hot 100 in June 
and July. The song bests runner-up Eminem's "Love the Way You Lie," featuring Rihanna. Despite the lal
ler title's longer stay al No. 1 (seven weeks), the track didn't debut on the chart until July 10. 

Perry collects her second Songs of the Summer chart-lopper, follo,ving "I Kissed a Girl" in 2008. The 
singer is just the second artist with two top placements as a lead act in the last 25 years. Mariah careywon 
the derby in 1990 (with "Vision of Love") and 2005 ("'We Belong Together"). 

View each Songs of the Summer top IO since 1985 at Billboard.com. - Gary Tn,st 

HOT STUFF 
Katy Perry is the only artist to rank on the last three Songs of the Summer countdowns. In addition 
to topping the list this year and in 2008, she placed at No. 10 last year with "Waking Up in Vegas." 

TOP SONGS OF THE SUMMER 2010 TOP SONGS OF THE SUMMER 2000-09 
WI SOJl(i/AR119 1W SON6/AAll!1 

"Califomia Gurls," KiltJPefryFNiflliO!ISnOOIIOo9!1 200! " I Gotta Feeling," TheBlil<khtdftis 

" Love the Way You Lie,"EmlntmFt,ilhrql!lharN 2008 " I K issed a Girl,"KltvPerrr 

"Al rplanes,'' 8..o.Bfuturing:KayttyWiliamS 2ll0l "Umbrella,"RillamilFN!l.liO!l»'r"Z 

"OMG." U!JN,rfffl,mg~IINJII 211t16 "Promisc uous," Nelly hlri.Jutwl!g Tlmbalarid 

.. c namite," TaioCrul 2IIOI "We Belong Together,tt KariahC.ey 

" B i llionaire," lrft HcCcl'rfNturlngSnllOHars 2004 "Confessions Part 11,"IJsher 

"Cooler Than Me,"HikePosnN 2003 '"Cn1zy in Love," BfyOll(fFHfurl119U'/•Z 

"I L ike lt ," lJJ4Quelgl~F6turingptr.ill 2IIOI " Hot in Herre," Melly 

" F ind Your Love," OJake 20~ " Lot Me Blow Ya Mind,"Ew ftaturilg(iwenSterani 

10 " Not Afrald,"(mlnem 1000 "Bent," Matchbox lw«1ty 
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"Must Be the Music" acts aren't tied 
into a record deal or to any pact with 
Princess or Sky. All download proceeds 
go lolheacls, m inus fees for publish
ing (if a cover version is performed), 
a record producer's fee (4% of the re
tai l price) and a n iTunes handling 
charge. Princess pays for the record
ing. ,.We pay for as much as we can 
out of the program budget so the acts 
can keep their money," Green says. 
The acts also keep the net profits from 
Princess-generated merchandising 
sold online, including artist T-shirts 
pricedat £ 15 ($23). 

The show's ratings are dwarfed by 
terrestrial programs like "X Factor." Dur
ing the week of its second semifinal, 

"Musi Bethe Music'" drew 368,000view
ers, compared with the 10.6 million for 
ITV's AX Factor," according to ratings 
company BARB. However, Sk-yl offers 
additional exposure through a dedicated 
"Musi Be the Music" YouTubechannel 
and the Sky! website, which gets 12 
million h its per month from 800,000 
unique users, according to S!...-y1 head 
of new media Aidan Conway. The 
show's content is responsible for 80% 
of all Skyl Web traffic, he adds. 

"Must Be the Music" is capturing 
viewers' imagination, Crcen says, be
cause it's "'modern, democratic and 
there's a credible panel. It's really en
couraging that people are buying and 
enjoying original music ... 
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Im BY MITCHELL PETERS 

Jet 
Stream 
Cali Phenom Far•East 
Movement Rockets Up 
The Billboard Hot 100 

Former lnterscope Records interns Kev Nish and 
Prohgress. who make up half of Asian-American 
group Far*East Movement. have come a long way 
since assisting in the label's publicity department 
five yea rs ago. 

11,e Los Angeles quartet makes the second-largest 
jump on the Billboard Hol 100 this week (41-21) 
with the dub-ready single "Like a G6." featuring 
catarocs & Dev. The song vaults 25-12 on Hot Dig
ital Songs {selling 75,000. according to Nielsen 
Sound Scan, up 54%). while airplay impressions 
climb 49% to 19.8 million. To date, "Like a G6" has 
sold 327,000 downloads, while the music video has 
received 2.2 million hits on YouTube. 

77,e single ,viii be included on Far*Easl Move• 
ment's major-label debut and third album overall, 
"Free Wired," due Oct. 12 on Cherrytree Records/ 
lnterscope. Cross-wiring pop, hip-hop, dance and 
electro. the set features guest appearances by Snoop 
Dogg, Pitbull, OneRepublic's Ryan Tedder, Lil Jon 
and Keri Hilson, with production from the Stereo
types, Smeezingtons (Bruno Mars, Phil Lawrence), 
Roger Sanchez and Fernando Garibay. 

Since the lnterscope internship in late 2005, 
Far*East Movement (which also includes mem• 
berS J-Splif and DJ Virman) has evolved from or
ganizing popular underground even ts in Los 

TIGER TRACKS 

R.. 
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No more i., erning: ·: :-_ .... ~ 
FAR"EAST 
MOVEMENT 

Angeles' Koreatown to touring alongside Lady Gaga 
and N*E*R*D. The act's music has also been used 
in several films and TV shows. among them "'Get 

Him to the Greek." "The Fast and the Furious: 
Tokyo Drifl." "Entourage· and "CSI: Miami."The 
group is managed by Stampede Management's Ted 
Chung and Russell Redeaux. 

"One thing we learned while interning was thilt 
you have to build your own movement," Nish says, 
noting the group achieves this by bloggingand post
ing homemade tour videos. as well as participating 
in chat rooms and an online radio show on Cherry
tree Records.com. "So we stopped interning and hit 

the streets of L.A., performing in every clubwecould." 
So far, the clubs have played a strong role in 

Far*East Movement's rising radio profile. Inter• 
scope marketing director Andrew Flad says the label 
began working "Like a G6" to clubs and mixshows 

several months ago, following the success of a be

hind-the-scenes viral video the group made for the 
track during its club tour last year with electro

pop duo LMFAO. ·we serviced it to build a base 
there before we really attacked radio." Flad says. 
"'Then crossover success started as some top 40 
stations began playing it. Now it's starting to get 
major-market adds across the country.~ 

In addition to the act's September/October North 
American club tour with Mike Posner, lnlerscopc 
plans to m aintain the "G6" momentum byservic• 
ing new club remixes. Flad says at least eight 
remixes are coming as well as a potential remix EP. 

The next Far*East Movement single will be 
"' Rocketeer,'" a softer track featuring Tedder on vo

cals. Beyond that, Flad says there ,viii definitely be 
another club record. But. he adds, "'it's important 
to show the depth of what these guys can do.· •••· 

California-based singer/songwriter/ 
guitarist Lissie is making a spla.sh on-
line and overseas, laying the ground-

work for an October return to the 

take to take a debut album and do 
all of your promo the same month 
tha t it streets. There's so much 

building to do." 

broadness that seems to transcend 

time and even genre. While she's 
slotted as folk, her series of You Tube 

cover performances include metal, 
hip-hop and pop and are racking up 
millions of views. A stripped-down 

take on Lady Gaga's nsad Romance" 
has more than 1 million views; a live 

version of Kid Cud i's "Pursuit of Hap
p iness," which Cudi posted on his 
Facebook page, has more than 

650,000. Lissie has also put her twist 
on Metallica's "Nothing Else Matters" 
and Bob Dylanis "Ramona." 

licensing attention. Fox's "Dollhouse," 

ABC's "Grey's Anatomy" and CW's 
.. Melrose Place" have already fea

tured ''Tiger" track "Everywhere I Go" 
(originally released on the 2009 EP 
"Why You Runnin' "). "When a Lis

sie track is used in a show, you know 
it right away because her down• 

loads spike t remendously by the 
next morning," McGuirk says. "That 
doesn't happen for every artist." 

United States to support debut album 
"Catching a Tiger" (Fat Possum). 

Released Aug. 17, "Tiger'' debuted 
at No. Son Billboard's Heatseekers 

Albums chart and at No. 5 on the Folk 
Albums tally; it's since fallen to Nos. 
41 and 14, respectively. But that's 

without the promotional presence of 
the charismatic Lissie, who"s in Eu-
rope playing a series of dates and rid-

ing a wave of media interest (stories 
in the Sun and Sunday Times, an ap-
pearance on "Live With Jools Hol-

land") and chart success. "Tiger" 
peaked at No. 12 on the U.K. albums 
chart last week, after a 1O-week climb. 

"Our plan wasn't hindered since 
we knew t hat [her absence] would 
be the case from the start," Fat 
Possum head of marketing Justin 

McGulrk says. (Lissie Is on Colum-
bia overseas.) "We hurried to get 
the album out as early as possible 
so it had time to saturate a bit be-

fore she tours the U.S. It's a mis• 

And Lissie is ready to build. 11Once 

I come back and promote it, then it 
will pick up,'' she says from Dublin. 
"My music isn't part of a trend, so I 

think it will last." 

Lissie's style and powerhouse 
voice- which recalls the huskiness 

of Stevie Nicks and the dreaminess of While the covers are great for buzz, 

Lissie will return to the States Oct. 
6 for a 14-date tour, starting in San 

Francisco and ending in Cambridge, 

Mass. Then she'll return to Europe to 
Mazzy Star"s Hope Sandoval-have a Lissie"s own music is also generating finish out the year. -Kerri Mason 

Debut 
buzz: 
LISSIE 

A soulful 
force: 
GERALD 
LEVERT 

STAYING 
POWER 
In the liner notes for Rhino Entertain

ment's "The Best of Gerald Levert," 
Princeton University professor/social 

activist Dr. Corne! West writes that 
the late Levert's voice ,.has not been 
silenced" and "Brother Gerald will not 

be forgotten." 
This week, Levert- who died at 

the age of 40 in November 2006 
from an accidental mix of prescrip

t ion and over-the-counter drugs
debuts at No. 12 on Billboard's Top 
R&B/Hip-Hop Albums chart and at 
No. 62 on the Billboard 200 with his 
first career-spanning compilation. 

Powering the 16-song set is the pre• 
viously unreleased ballad 11Can It 
Stay." Co-written by Levert and 

longtime collaborator Edwin "Tony" 
Nicholas, and showcasing the soul 

singer's sexy yet vulnerable vocals, 
the track Is No. 30 In its ninth week 
on Hot R&B/Hip-Hop Songs (after 
p eaking thus far at No. 29) and 
moves to No. 7 on Adult R&B. 

Released Aug. 31, the collection 
chronologically spans Levert's two
decade career as an R&B hitmaker. 

It opens with °Casanova," the 1987 
No. 1 R&B/No. 5 pop single he re
corded w ith his first group, Levert, 

wh ich featured his late brother, 
Sean, and continued the soulful 
legacy pioneered by their father, 0'
Jays co-founder Eddie Levert. 

Rounding out the compilation are 
songs from Levert's solo career that 
began in 1991, including R&B N o. 1 

single "Private Line'' and "School 
Me"; his work with Keith Sweat and 

Johnny Gill as LSG ("My Body"); and 
two hits he recorded with his father, 
"Baby Hold On to Me" and "Already 
Missing You.'' 

The album also sports two cuts 

from Levert's posthumous Grammy 
Award-winning 2007 a lbum, "In My 
Songs": the title track and "DJ Don't." 

-Gail Mitchell 
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CD STORAGE CABINETS TAX PREPARATION 
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'CRAZY' TIME 

l<ICI< OFF 

THREE OF CLUBS 

>>After returning to t he Adult 
Contemporary c hart for the first 
tlmo since 1994 last wook, Hoort 
celebrates its f irst top 10 on the 
Billboard 200 since 1990, as 
"Rod Volvot C:ir" bows nt No. 10. 
The new set is the band's 
seventh top 10; i ts f irst was 
"Dreamboat Annie" in 1976. 

» M ichelle Branch logs her f i rst 
solo d ebut on a Billboard 
albums chnrt slnco 2003, <1s 
"Everything Comes and Goes" 
starts on Top Country Albums at 
No. 35. The EP p roviows tho 
former pop artis t ' s first solo 
c ountry albu m. Her duo t ht> 
Wreckers took "Stllnd Still, LO()k 
Pretty " to No. 4 o n the c hart In 
2006. The twosome topped Hot 
Country Songs that yc:,,u wlth 
" Leave the Pieces." 

C Re;.,d C hart Beat 
e>Jery week at 
b l l lboard.com/ ch.artbeat 

Disturbed'sFourthNo.1 GivesActEliteAccolade 
Rock band Disturbed claims its 
fourth No. I album on the Billboard 
200 as "Asylum· debuts atop the list 
with 179.000 sold, according to Niel
sen SoundScan. 

Disturbed·s last release, 2008's "In
destructible, .. arrived in the penthouse 
with 253,000 copies sold. The group 

pre,1ously debuted at No. I with 2005's 
"Ten Thousand Fists" and 2002's "Be• 
lieve." Its first s1udio set, "'The Sick
ness,"' peaked at No. 29 in 2000. 

The band would've had four straight 
No. Is. but its 2004 live effort, "Music 
As a Weapon II" (credited to the band 
along with Chevelle, Taproot and un .. 

loco), debuted and peaked at No. 148. 
T hus, with "Asylum" opening at No. 

1, it's the acfs fourth consecutive stu• 

dio set to debu t atop the list, a feat 
achieved by only hvo other rock groups 
in the history of the chart: Metallica 
and Dave Matthews Band. 

That factoid may st rike some a bit 

buted and peaked at No. 3. 
For Nirvana, only two ofits four No. 

ls were studio releases ("Nevennind," 
··111 Utero") and only the latter debuted 
at No. 1. "'Nevermind" famously took 

a 14-week climb to the 

OverThe 
Counter 

penthouse, b u mping 
Jackson's "Dangerous" 
out of the top slot. 

odd. You·re probably 
thinking. "What about 
the Beatles?" But the Fab 
Four's studio sets all came 
in the pre-Nielsen Sound
Scan days, when only six 
albums debuted at No. I. 
(And none of them were 
from the Beatles.) 

KEITH LD~ ,~-~ 
As for Pearl Jam, while 

all four of the band' s 
chart-toppers have been 
studio sets, only three 
had No. 1 debuts. 

Previous to the Bill-
board 200's employment 
ofSoundScan data in May 1991. only 
Elton John, Stevie Wonder, Bruce 
Springsteen, Whitney Houston and 
Michael Jackson had started in the 

top slot. (John did it twice.) 
And while the Beatles have debuted 

a t No. 1 four times since 1991, they've 
done it with their three "Anthology· 
sets and the· t • hits package. 

And what about U2, Nirvana and 
Pearl Jam > All of them have at least 

four No. ls each. 
For U2, it '"1as on a hot streak 1,1.'ith 

a trio of straight No. 1 e ntries between 
1991 and 1997: "Achtung Baby," 

.. Zooropa" and '' Pop." However, the 
band' s next studio release, 2000's "All 
That You Can't Leave Behind." de-

Getting back to Metal
lica and DM 8, they both 

achieved the four-in-a-row No. 1 debut 
feat with five studio sets. The former 
with "Metallica" (1991), "Load" (1996), 

"Re-Load" (1997), "St. Anger" (2003) 
and "Death Magnetic" (2008). The lat
ter w ith " Before These Crowded 
Streets" (1998), "Everyday· 12001) , 
• Busted Stuff" (2002), "Stand Up" 
12005) and ·•Big Whiskey and the 
GrooGrux King" (2009). 

Disturbed is one of a number of rock 
acts of a certain vintage to debut in the 
top 10 this year. 

So far, the top 10 has welcomed de
buts from Rob Zombie, Slash, AC/DC, 
Godsmack, Deftones, the Rolling 
Stones (with its ··Exile on Main St." re
entry) , Stone Temple PIiots, Tom 

IVlarlcet \f\fatc:h A Weekly National Music Sales Report 

Weekly Unit Sales Year-To-Date 

Petty & the Heartbreakers, Ozzy Os· 
bourne, Korn and Iron Malden. 

POSTER CHILDREN: You may have 
noticed how Dlsturbed 's .. Asylum" 

posts a larger digital download firs t 
week (54,000 copies, No. I on Digital 
Album s) than the 41,000 downloads 
that greeted its last set, 2008's "Inde
structible ... And, not only was it a larger 
sales week, but the new album's down
loads made up a larger percentage of 
its overall first week (30%) compared 
with "Indestructible" (16%). 

Help ing push the new set's hand
some digital number were sales gen
erated by lithograph posters and tour 
laminates packaged with downloads. 
Each item was equipped with a unique 

download code for the album that the 
c.us1omer could redeem on or afler re
lease date. According to \Varner Bros., 
6,000 were redeemed during street 
week. They were sold at the band's 
shows and in-store sign ing events 
since the end of Ju ly. 

Nearly 2,000 downloads were rung 
up thanks to lithographs sold in early 
August at the Legendary Buffalo Chip 
during the Sturgis Bike Rally in 
South Dakota. While the band played 

the even t on Aug. 13, its merch was 
sold during the weeklong run-up to 
its concert. 

niclscn 
SoondScan 

DIGITIJ DIGITIJ 
Al&IJJIIS AlllUKS• W.CIS 

ThilW!tll 5.219,000 1.525.000 19.439.000 

2009 l'OIO CIUNtiE 

OVERALL UNIT SALES 

Distributors' Market Share: 
08/02/10-08/29/10 

wtW!tll 5,125,000 1,527,000 19,884,000 

Cllaogt 1.8% ·0.1% ·2.2% 

ThlsW!tllt,stYear 6,296,000 1,385.000 20.221.000 

O..,gt ·17.1% 10.1% ·3.9% 

Weekly Album Sales (Million Units) 

30 

25 

20 - 2010 

15 

0-----------------J F M A M A S O N D 

Albllms 228,972,000 200,552,000 ·12.4% 

Digital!r.,clu 787,648,000 781,812,000 •0.7% 

StoteSlngl<s 1.209,000 1.420.000 17.5% 

lotal 1,017,829,000 983,784,000 ·3.3% 

Albllmsw/lU' 307,736,800 278,733,200 ·9.4% 
•~k.lclft t<«:k ~ I ~ w,lft (1£.A)w,U, l0 lrK k ~ ~ I 
to~• lbuffl...._ 

ALBUM SALES 

•09 ._. __________ _.22..,9.,0,._.m.,lwllwlo .. oul 
'10 200.6 million 

SALES BY ALBUM FORMAT 
178.126.000 143,059.000 

49,172.000 55.680.000 

1,790,000 

-19.7% 

13.2% 

9,7% 1,632,000 

40.000 23.000 -42.5% 

e uMG e sMe e wMG 

Total Albums 

Current Albums 

Go to www.billboard.biz for complete chart data I 61 
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Ii ... :Ii ii ARTIST Thie 
3; ...,.§ ;: lll!PRINI I NUMBER I DISIRIIUTttro lA8[l (PRIC[J 

o_m 1 DISTURBED Asylum 

em NOW35 

3 3 1 Recovery Wilh 1~,000 in i~ 

4 1 - Teenage Oream 
st"11ngham,, ll1! 
selsuri,assesthe 

o 2 - Sack To Me flnl week ol "Now 

"" 
I Still 8elieve 

J,1,• wlid1 bolftll 
wiltl 88,000. "Now 

Something Fo, Tne Rest Of Us 
Il,"llowt'ver, 
~wllhll5,000. 

MyWOf1d 2.0 • Bit 11!W album is 

Camp Rock 2: The Final Jam 
Die highest·dwrt~g 
"Now" siK, •31• 

Red Vetvet Car clelltlledalNo. la 

11 
UhfflflS.U MOIOWM' 01446,-lJt,1.qG 13 9! @ lntlmac:y: Album Ill 

12 12 6 LADY ANTEBELLUM Need You Now CliPnOL MASIMLU tTTW 11 9& 

13 • - USHER Ver$US (EP) 
LIU.ct 16.WJLG 9111 

14 16 1 ARCADE FIRE The St.1burbs WortdHersUvt" MERGt:,as• ,ue 

10 9 3 RAY LAMONTAGNE AND THE PARIAH DOGS God Willin' & The Creek Don't Rise 
bow, at No.161 aod 

RCA.SSC.• 18 99 at No. 9 on loP 
111 18 12 DRAKE Thank Me later • lllmUanAlbums 

'ttll.WG VOh:rY,CliSH MONNILWIVOWJ. .t.lOTOWH 01 U~'IJ'-IAG 1:l 91 

G 10 YEARS (J,000). On lhe 
Uh"Nl'IS.llll[PUM.ICOT'-'lt",1lMqG 991 

Feeding The Wolves ~llerdlart,ll'slll! 

18 AVENGED SEVENFOLD Nightmare 
,.,..u, toplOI« 

MDffUSS.'SlRE U~03'1i'IJIMUI lf!OS 119' Ille ad. Nwwblk, 

G RYAN BINGHAM & THE DEAD HORSES Junky Siar Ibis studloallMJm 

20 The Fama 
• wllha111" 

STJll,11.IIJIIEJ'l(ONll'ltlCMEAAl'TJIU lMHRSCOPE 01 T805°MA 12 9' gain. 
21 13 KIDZ BOP KIO$ Kld.z 8op 18 

26 JIOJ.R,'Bl(i(;fA PICTt.JAEittDMf CiRO'A,C,,ITL.UtllC 516j;ll/l(j 13 9a The- Foundation 

Bit Christian metal 
Time For Annihi lation ... On The Record & On The Road band scores lb best 

24 Teflon Don sales-and 
lighest-dlartlng 

211 The Reason Why ~bum. The set also 

211 Sigh No More 
bow, at No. l on 
loj)Chrlsllan 

G Love God. Love People.: The London Sessions Alltrms (l,000). ll's 
ll1e !JOUl'S t~nl 

211 Cowt>oy·s Baek In Town effort, following 

29 29 Revolution • "llrllesta" lnl008 
aod "Pol1lalb" In 

30 19 Raymond V Raymond • 1 2009. 

31 25 VARIOUS ARTISTS N0W34 
UlifflflS"1.ltM~$tllfY MUSIC .421 itrc.AP1TOL 1& H 

FABOLOUS There Is No Competition 2: The G,tevlng Music Mlldape 
OESlAT $10RMO(f JAM 01461'1,'IOJMG .. 

33 KESHA Animal 
l(f\lOUU11CA. ttttit•lflMG 11 98 

C THE WEEPIES Be My Thrill Salt pricing'"" Hnl'll•UIK 30l9G 11 ~8 

311 IRON MAIDEN The Final Frontier 
promotion help lift 
lhls~blll(IIP 

The Attar And The Door 91%) aod the IIIIH 
at Nos. 156 and 161 

I'm Haying Fun Now (jlnping 186% a11d 

38 30 28 Brothers 90%, mpedlvely). 
M0!1£SOCH5~•J'A',IJIN(JI BJIOS lS N Addlllonal~,an 

38 3' 29 THE BLACK EYED PEAS The E.N.O. fJ S8.99tag In Ill! WT(IISCOPf012111"/1GA 13118 

40 15 JEREMY CAMP We Cry Out: The Worship Project 
ffunesstoreaids - eE<:01g,c ,aa ® ~alNo.81 

41 .. •o TR.AIN Save Me, San Francisco (111111%). 
COlUWW 0713'.'SOHY MUSIC 12 ta 

G 62 ,g CARRIE UNDERWOOD Play On 

0 Women And Child1en last 

44 37 39 9RUSlf'lllf 014291"/U\IRG 1J.98 
To The Sea 

48 •6 36 LADY GAGA The Remix 
STRUMl.frlEJKD~LIYE:ctlEIIJIYTREE~NTIRSC.Ol'E 01'63:J"tfflA .. 

46 39 3' B .O.B 8.o.B Presents: The Adventures Ot Bobby Ray tt'sttlehlghest-
fl£MLAOCK;(;tlU,11 HU$TLtlA1UltllC 61ato3"/liG 13 9$ (+) cllartlng set fo, the 

47 57 •5 JUSTIN BIEBER My World (EP) • linger/songwriter $CHOCU0Y1lAu.t0!10 81U,1)H.'1$LAN0 013,11l10JUG lil 

48 56 53 TAYLOR SWIFT 
Fearless l!ll 1 

(S,000), ellll!r on 
11G..w.i.c•r o200 11 93 ® his awn or with 

e 60 59 SOUNDTRACK Glee: The Music:, Volume 3: Showstoppe1s • Fail>Of1Coc,"'11ioo. 
20TH ClNTIJRY fOX 1\''t(ILl)MBIA 70f.l ll'SOPt'I' .WUSIC 11 98 II also entmal No. 

eo ,o 27 CAROLE KING & JAMES TAYLOR Live At The Troubadour • 4 6on FolkAJb11111. HE~320S3(19 91CO.'OVOJ@ 

02 

D3 

e 
1111 

1111 

07 

~ 
"" 
eo 

111 

$ 
D3 

114 

1111 

... 
117 

88 

"" 
70 

71 

72 

e 
74 

78 

• 77 

78 

$ 
80 

9 1 

$ 
G 
(D 
88 

88 

117 

88 

C 
110 

91 

92 

83 

94 

88 

... 
G 
88 .. 
100 

&ALU. DATA 
OOMPIU 08'f 

ni,:l, 1.:11 
SoundSon 

:;S ; Si ARTIST ~- NI·= (MPfllNT & Nl)Mll[R/ OISTRIBUTIN6 LA8fl j_PRJCf) 
Title 

10 -m THE DEVIL WEARS PRADA Zombie (EP) I fEIIR! I t:>g• 1il 

45 " al 
LACY GAGA The Fame Monster (EP) 
STAU,MllNE.'KONLMJCHERA'rlRU ~kteltSCOIPl OIJlr.l"ilGA {10 U) 

50 33 .1 CAT STEVENS Opus Collection: A Journey U~M:R$1iL $HCU.L W.AKU$ 014Sll9 IX/$1Mt81,JC~$ 12' ii 

111 111 FOR TODAY Breaker 
'ACEOOWN0,1 12ff 

33 18 

i 
BLAKE SHELTON All About Tonig ht (EP) 
R(l'fll$( (H.A$1MU.!I s2«s1r,,·.wN (7 .N) 

" •3 
ENRIQUE IGLESIAS Euphoria 
UNIVfRSliL R(PtJ8UC.'IJMV(ASlil .WU.SIC LATIIIO 014«&'11MRG,:UWH (10tl( 

31 - APOCALYPTICA 7Ih Symphony I ORAGh1l W~JM (13 91) ® 

68 63 a; JOHN MAYER Battle Studies 
c<ILOMBIA.sJOl7 '/$CJPt'I' MUSIC {13 981 

8 - RANDY ROGERS BANC Burning The Day I 
MCA hA-SIMllE 014211"/UMGN (9 S3} 

43 " 
JERROD NIEMANN Judge Jerrod & The Hung Jury 
SU GA-YltAR!STA HA-SINl.lf 8!.7Z0.'SMJI (91181 

61 62 GOOSMACK 
The OraeIe I U~MRSAl R(PU8UC 014nai\JMIIG: (9 98) @ 

~ GERALD LEVERT The Bes.I Of Gerald Levert 
ATUIIOC5!S4'1/RHINOC18 51) 

58 •2 MILEY CYRUS Can't Be Tamed 
HOll'fWOOOOO•tt4 131i11 @ 

67 66 FIVE FINGER DEATH PUNCH War Is The Answer 
Pfll)SS'fCT PAll'C 50100· (13 Kl {i' 

3S 33 SHERYL CROW 1 oo MIies From Mempnls AIMct14M17 11i,1,Cl 3jlll 

~ 3S BUN-8 Trltl O.G. 
IRUIJ l'Ri11Ct1fl.AP..A•l0l ' Llff ID*' IW'·A•Ull 11 N 

66 56 NICKELBACK Oark H01se 
Rl)A-ORUNNER. 61~1 1191 

<9 52 BIG 801 Sir Lucious Leh Foot : The Son Of Chico Dusty OH JAM 014.)Wl;IJMG (13 Ml 

" 24 SOUNDTRACK Scon Pi lgrim Vs. The Wo rld I 
A!f:C003-ll" (15Hl 

52 32 TOM PETTY AND THE HEARTBREAKERS 
Mojo Afl'IIIS( Y.tt11°1'11AA1iut 8AOS It Ml 

33 10 JOHN MELLENCAMP No Better Than This 
AOUliOfA &132'4"1C0M'.:OAD (18 98J 

6S 67 SELENA GOMEZ & THE SCENE Kiss And Tell 
HOllYWl)QO on,&31 {lfl 911 ~ 

95 93 BRAD PAISLEY American Sa11.1,day Nighl ! 
AAIUA WASIM.l[ 0132. SMlt UH8} 

14 - EJ NEVER SHOUT NEVER Harmony 
lovt'NAV.'111U su-ua.wA.RNfJII IIIOS U3 9!) 

51 30 I SOUNDTRACK Eat Pray Love 
00LUM81A PICTIJR(SIMO."lt:E'l'WltlNCH 34193.'.W.IJIISOII GAT( 12.98l 

mm I] SANCTUS REAL Pieces Of A Real Heart 
$Nlllt0W 2'S01 10 Ut 

71 61 b MICHAEL BUBLE 
Crazy Love I l'Mlf PIUU $20133M'IJIINIA IIIIOS 0 8.93) ® 

27 •• El 
SUFJ AN STEVENS All Oelighled People (EP) 
A-SHIMAIIC KJTTV OrllTAl (X (' 98) 

85 79 II SOUNDTRACK Glee: Season One: The Music Volume I 
2(HH <:Ell'TUAY f 03C TY.'COWlil.~ S•090iSOIIY MUSK: 0 I 118) 

53 26 E BRIAN WILSON Brian Wilson Reimaginff Gershwin 
OISlifY Pl .lJIL SUUES oonft'WALT IJIS..lj£V 113 911 

~ -1 RICARDO ARJONA Poquita Ropa 
'oU,RHR L,I.Jl.llA S2S~i2' 07 N J 

102 73 NEWSBOYS Born Again IMPIW7U21 (13118) 

a:1111 RICHARD THOMPSON Dru m Attic 
SffOUTIFA<:TORV31211 (15 N J 

93 82 IE SOUNDTRACK Glee: TM Music. Journey To Regionals. (EP) 
20-TH <:ElilURY fOX TY;COWt.l.31A 72818.'SOMY MUSIC 46 NJ 

69 54 TAIO CRUZ 
Rokslarr I MEA~R'Y 01'3,JO,~M(i rt 118 

63 60 PARAMORE Brand New Eyes 
fUlll O IS\' RI.MEIi' $1tl$0'IAG 1$ 118 

91 101 EMINEM Relapse wt&;S11ACIY1"1T£A111i1k,1H.NflSCCIPE 01286.J",')li,A- 1)$$ 

54 9 DAVID GRAY Foundling 
IHT/IIEFICfR $TAUT 701tJ.'()(IWlilQY,'N' 1) 91 

114 123 NAS & DAMIAN MARLEY Distant Relalives I GIIEITOYOUTMS.'OE~ JliMJUNNtM-"l MP\18LIC 0Ul36'UWAG, 13 9a 

18 80 PINK 
Funhouse 

LAFACE 36159.IAG (13 ta} 

94 75 LADY ANTEBELLUM Lacty Antebellom I CJiPHOl NASI-Mlll C020fi IIZ t 81 

82 70 SKILLET Awake 
MIOENT/lliOJlifU'-TIC 51ffl1i.AG, 113 N1 

80 53 I O'EZVOSBOURNE Sc,eam I ll'I; 3611Ji•SONY MUSIC 110 te 

79 68 Ell ALICIA KEYS The Element Of Freedom MUM/J 46$71"JRWG 13$& 

73 ., I JONAS BROTHERS Jonas L.A. (Soundlrack) I " li.tTOIShlYOOJ661 13118 

" 78 , I DAUGHTRY Lttavtt This Town 
19.llCA 5.3mtAMG (18 98) (+; 

El'a lll THE WORD ALIVE OeceiVer 
H.AlllESS30141> {1' 98) 

64 37 1C1 BLACK LABEL SOCIETY Order 01 The Black 
P.Wt,'Oftl(l 2lCll"/U 17 96 

81 95 11 KID CUDI Man On The Moon: The End Of Day 
OUA.M 011..G 00.0JU'IMltSAL IIIIOTD't,·11 013195"/UM~ 13118 (+;I 

96 BB I FLORENCE • THE MACHINE Lungs UNIV1;~l R(PUBLIC 01al7QilJlilil(i; (13 H) 
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3()Hl3 .•••. 173 ~'IPTICA .57 
t0~ ......... ,17 ,a;.AO(fl!E .... , , 

AC,'DC ......... ... 11, 
TRM:EADKMS .. .28 
~ Nnm,I, , 172 
JMON i!L.0EAH .. ... \CJ 
AMUll:AN &ANG • • 192 
MARCANTlOlV .... 182 

ICARDO AA.10NA •..• .11 
A~NGOI SMiNfOlD .. 18 
M.IKTTEmMJIS .. 1t9 

flWUSCAWTIST'EW ,,. 

DERl<SIIUffl.EY 112 
JJS1W8UeR ..•. .8.47 
816801 ............ .69 
RYANBIIGtW.l&lHE 
tal>ll'.JRSES ....•. 19 

~lNlEL.s«:ET't' •. 9S 
nEetNXCROY,tS . . 1« 
HIIIJO:MOIQS .. 39 
11-E81.AQ{kl'f'S •• •• .38 

SlJSNtll(Ml ... 171 
HNONG!IBUIMlf .179 CAGEM8.£PHAHI' .1811 
8AQl(,8t8ru.S 180 C<II.BIE C'MlAT .... 190 
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\'Al.ENTICE 1$5 U,STOHC008N ... . 11)4 
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REVIVAL. .. . . . 11& llRAMl ..... . ....... Hi 
Sl£FM.fJli.JN. . ..66 
WOCflJZ..... . ..36 
~C'tRUS e.3 EOWAROSHAAPE& TltE 

MAGNE11C ZIROES . . 152 
EIINEM .... . . 3.&1. 137 

'""""" .. JA.SOHOERW> .. 12ti 
ESPINOZAPAZ . .. .. . . 139 

THEDE\l..~SPfWJA 
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RlA TOOAY St ---llll--
HEAAT .• 10 

GOOSIUOC . . . . SI ttELLVEAH . . . . . • • • IO'Z 
Sll.fNA GOMEZ & ISP.Aft liOUGHTClf . .2'7 

MK:HAEL.IAO(SOff .... 
. _ . ...... 122. 195 

ICWIA .. )3 lJOt..\\1EBEU.l,II 11.il 
KOi ..... · · · · · ····11 lAl7fGAGA. ... .2G,46_52 
Al..l:M KEYS ... 9'1 ADAM t.>.MBERT .108 

nteOIRTYHEAOt·1~ ~=· .. . • .3:2 MSC81£ . . .. 72 

JAR0N A-\0 ~ lONG 
ROAllTOUM: 181 

I.YrEJ[N"1NG$ ....... ..e 
JEMCV»IO.JCHM' . .37 ICIO Cl.IOI ............ 99 MfWl hUAM8BtT .29 

... .$ GOOGOODOUS .7 IQOR(U .... 113 
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LAY ME DOWN 
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Famlllal 
Philip Selway 
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Runner Runner, "So Obvious" 

Only Every Time 
The Graduate 

Halfway To Heaven 
Brantley Gilbert 

SOUTH ATLANTIC 

The Southern California quintet makes its Billboard chart debut 

at No. 39 on the Mainstream Top 40 chart with its retro 
dance/rock single. The band's self-titled debut album is due 
later this year. 
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.. 
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.. 
l' M IN Keith Urban 
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All OVER ME Josh Turne, 
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71 

• r~~~.~~;~J>j~~~rN~E!YSLJP.RAXl"5) Rodney ~I~~: I 72 
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GLITTER IN THE AIR Pink 
I MIJIN jP"JO:,I MAlilNI 0 LIJACEIJlG 11 
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a: STEGAU.Z BROWN (Z MIO'll'M W OltRA111[j 0G SOUTllllUI GIIOUliO-'UL•NHC!mGGER PtCRIRE 

77 

POWER t<anve Wesl 
S!.-.MlllllBl"lill'9UIIMi BWl,1...Ulal..aJ,....___J,_.lllU!AIWClalilJ9ffill (i) IDU-IE!AllfJIM.IIM 22 

WAKA WAKA (THIS TIME FOR AFRICA) ShakM'a Featuring Freshlyground 
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BITTERSWEET Fantasia 
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1 ~~~.?~~~~(KAlW.F.J~HIIWNJDOlSOlt,J...!~~~=z ~~h~= 1 z, 
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RIDE Ciara Featuring Ludacris 
C S1E.W1UH,T HASH. lC PHARRIS.11Ustl.C A.S HWAfH,C BRIOGES) 0 LAFACE/JLG 

42 

LOVE LIKE WOE The Ready Set 
JJUIOffll fl.\'ATZX,RMfJUAAOlfM,0.A.DOWI..K.M:kJAMIN '(.A.ll£Jt,II.AOSS.tll'IDIR£) 0 SflL1lf~111PAlSE 

.. 
KISSIN U Miranda Cosgrove 
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17 

HOLDING YOU DOWN (GOIN IN CIRCLES) Jazmine Sullivan 
._1Wr..-111klcit~ltl..Ql&l~ .. • ~»n1•~.sJMt1W,~,;a,ri i:(lM.•iA'Jt!Jllla.JQM!. G .-

II 

LITTLE LION MAN Mumlord & Sons 
M MAYS jMUMtOAO & SOIISt El GENTlEMA..~ Of Ut( ROAO..REO!tllASSIIOTE 

19 

CHAMPAGNE LIFE Ne•Yo 75 
0 GOUGlt [SC SIIIIH.0 GOUGNJ G€l OU JA.W.IOJMG ,1 

THE MAN WHO CAN'T BE MOVED The Script 
0 O'OONOGMUl,M Sfff.lftAN (0 0 OONOOMUE.M SHl[IU,N,A FflAW'lON,S A J:IPNERt G) PHOlrOGENIC.'El'tC 

SOMEBODY TO LOVE Justin Bieber Featuring Usher 
$T(R(OTYPES J W.I REEVU.A Ft(JUUW$Jl8Ft1Gttl,I 81(8(R 0 5ett0(UO'YJRAVM(JN0 BAAUN.'1$VJi0,lOl,YG 
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: vt~~~~lAH¾ S\ onw,..,o.e LEYtN s FOREMAN,N uontf !0!'!!.~[,:;~~!~3,.~~RhR~ • 9 

G) 9Z - :t~~~:~~J:R~J:~Q_N~R~ Dodson & The G,egory Brothers :-:~=A= 19 

'!I!>, ~ 1 THE BREATH YOU TAKE George Strall 95 "'11 ------ ...:..,IB,,,R9!"'H"°N G"'Se,IIW""-11seD,::Dl,el00,NLJJ,..,o,,_llle,:9'!"C'-'B,:lAe,THA,::R:,oDIL--------'§>"-"MC"'A-"N'!"'IM=LL.,_E __ 
A - ONLY PRETTIER Miranda lamberl 
~ f LIODfll,M WlHJC,;E jM lAMBiRT,N HEMBY) (!) COlUM81A (NASHVllUJ • 

G 97 _ ~~~~LE,:~~000 GI SHCJW O:!:;:!~ 17 

C, IOO - -:!.:~ ~Y11~:J:~ 8EAIIUiRO.O l MURPHY 0 c~~:...~1!h~~!~~r II 

-"!I - HOLD YOU (HOLD YUH) Gyptian 
~ - , flR[ PllER EO""IY.ARDS.R JOIOISOH 000 YP 

A -- ANYTHING LIKE ME Brad Pai!ley 
~ -- fROOOIS !8 PAISl(Y.C OlltlOIS,O IURHSUll) 0 ARS:s!A NASWVlllE 

n 
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PERRY'S 'TEENAGE' TOPS HOT 100 
K.ity Perry posts successive No. ls on the Billboard Hot 100 as "Teenage Dream" sup
plants Eminem, who was also enjoying back-to-back chart-toppers. His "Love the Way 
You Lie," featuring Rihanna (1-2), led for the past seven weeks while prior single "Not 
Afraid" lopped the chart for a week in May. Perry s pent six weeks al No. 1 with her last 
radio single, .. california Gurls," earlier this summer, accumulating enough time in 

the upper reaches of the chart to lead the Songs of the Summer ta.Uy (see story, page 
37). The last female artist to post successive No. 1 singles on the Hot 100 was Lady Gaga, who took her first 
tv.10 entries, "'Just Dance" and "Poker Face,'" to the summit in the first half of 2009. -Silvio Pietroluo11go 
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32 • HOTTOTT<E 
UIHE'JI Ff.At JU-l [l..AfACE/JLGJ 

24 51 NEED YOU NOW 
UOY AMttJElWM jCIIPUOl HASHVllU.,'CII-PllOL! 

28 11 PRETTY GOOD AT DRINKIN' BEER 
lallY CUfl:Rlat(:;T(at jMERC\IRY MASHVlllEj 

17 15 YOUR LOVE 
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26 LOVE ALL OVER ME 
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27 3 MAGIC 
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20 22 THERE GOES MY BABY 
USHCII jlAfACE/JLGt 

3• 12 OUR KIND OF LOVE 
UD'Y ANTHflWM jCJIPrlOl NASHlll.lEI 

31 13 HALF OF MY HEART 
IOHlt WA.Ylll (COLIJl,llllA! 

36 15 
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40 7 THE BOYS OF FALL 
KOOff CltHNE't' !8HAI 
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45 11 ALL OVER ME 
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Things That Ry 
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Billy Curringlon's • Prelty Good al 

Drinkin' Beer" becomes the artist's 
thi rd straight and fifth overall leader 

on Hot Country Songs (2• l), m arking 

his quickest No. 1 climb (16 weeks). 

"Beer" follows "Must Be Doin' Some

lhin' Right" (2005), "Good Directions" 

(2007), "People Are Crazy• (2009) and 

.. T hat's How Country Boys Roll," 

which crowned the March 20 chart. The new No. 1 introduces 

the artist's fourth stud io album. "Enjoy Yourself," due Sept. 

21. On Country Digita l Songs, " Beer" moves 22.000 down• 

loads and ranks at No. 8 . - Wade j<SSt11 
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With his promisc>d final album (Billboard, J,Jy 3), Lyfe Jen
nings returns with "I Still Believe," debuting at No. 3 on Top 
R&B/Hip-Hop Albums, with 36,000 sold, according to 
Nielsen SoundScan. It's the singer's third top 10, following 
2006's "The Phoenix" (No. 2) and 2008's "LyfeChange" (No. 
4). The set is the artist's first for Warner Bros. with his own 
imprint (Jesus Swings) after three albums with Columbia. 

Meanwhile, Fabolous finds success with the main• 
s tream release of"'TI1ere Is No Competition 2: The Griev

ing Music Mixtape," as it debuts at No. 9 with 12,000. It's 
the rapper's seventh top 10 set. Initially released earlier 

this year. the mixtape garnered enou gh buzz to warrant a proper commercial release from Def 

Jam (with a slightly different title and a tweaked track listing). -Ktitl, Caulfield 

70 I Go to www.billboard.biz for complete chart data 
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Chrls Brown Featuring Tyga & Kevin McCall 
R t';N 8 1'' 

Monica 
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Usher 
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FINDING MY WAY BACK Jaheim 
18.ARIAS C KAGGtlfS 18.ullAS C.Ho\.GGJNS liUONTEL C ()IAMBU!S.J KOAGUND AlUNHC 

TEACH ME HOW TO DOUGIE Cali Swag District 
E) CAl'HOl 

Dorrough 
G NGOm,1s.,t1 

Eric Benet 
0 fRIOAY!REPIISSEMARHlR BROS 

Lil Wayne Featuring Drake 
(i) Co\SH MONEY)tJNMRSAL MOIIJWNitJMRG 

Usher Fealuring will.i.am 
WILL I AM W AO.AMS G WACUJlG 

SEX ROOM ludacris Featuring Trey Songz 
K.i.JUN C BRJOGlS.lfftVERSON,1 SCAlts.l TAYlORJ: JOttNSON 0 OIP10EF MM,10JMGi 

GUCCI TIME Gucci Mane Fealurlng Swizz Bealz 
SV.1ll 8EA.ll ROAVlS.K OEAlfl E) 1017 8111Clt S00AOJAS"1llM/WARNlR 8110S 

CAN IT STAY Gerald Levert 
(i) RIGNQ/AIUNHC 

Trey Songz. 
S0NG800KJAfUNllC 

Ow.le 
0 fl1/t1 

Waka Flocka Flame Featuring Roscoe Dash & Wale 
© 1017 81tJCI( SOUAO/AS'l'UJMfWARNEFt 8AOS 

Waka Flocka Flame 
E) 1017 I RICK S(JUAOIAS'I\UM1'WARNER BROS 

Miguel F&alurlng J, Cole 
@ BUCK ll/B'l'STORJ,(!.JVE/, tG 

Je,emlh Fealurlng Ludacrls 
0 MIC,: SCIIUUZIDU JAM,,»JMG 

Trey Songz. 
@ SONGBOOK/AlUNHC 

I
ll m • 11\t -,ng rYd!es 

llletgp401U<itd 
bys.rgesatWIKS 

z -.Ult, N.C. (24 
lllll·dmtplays); 
WBIF Lexir,gton, 
ly. 04, 1111 Zl); and 

,. 

wm Wilmmgton, 
Del.(ll,up 12). 

membff ofnoeby 
(wllid1'har1td fi,. 
Htl,s 112002-0S) 
promoltdllle""'I 
l,pt.8on"l>te 
lli~Withlmmy 
faUOIL" 

The load single 
from DIidy'• nftll 

I ~in,"lastlrain 
z, lo Pam,• due lie<. 

U, bf9n, wlll1 2.7 
millon 11 ,udienct 
(up 209%). ~igl!tly 

211 mor,llranlrallol 
ilsalrplayame 
!tom WWPR New 

5 Yoit 0.4 million). 

ZI El 
ZI A1111premletlngon 

31 
W.St'slanye 
lmersity.c,xn 

Z$ ~O!I, Ille superstar 
collaboBdon bows 
onllleUrtt111tl1ol 

a lir]>l,y from WWPR 
New York, whkh 
accotrnl< tor 451' ol 
ilsl.Zmllion 

JI audience sum. 

• EE 
22 Eidlwlera11ri11JP8 

rmmstolllt 
SUMY aftet two· 

IMPRINT PROMOTIOfl UBfL 

Trey Songz 
0 SOll'G&OO((ATLANUC 

Uoyd 
AWESOME JONES11!.Y&Ol1:MII.H (J JONES,( O(AH,"80.ZUUINI (i) 'l'OUJrtl>.GQl(M(/l()H( (JW41ERSC:OPE 

ASTON MARTIN MUSIC Rick Ross Featuring Drake & Chrlsene Michele 
Jtt S ti CE lEArU. l'#.A08ERTSl,ltCRCN,U OAJlZJ,.GRAK.IM,C MYMEI 0 IAA~N.Sll)tWJAMl!JW. 

I JUST CAN'T DO THIS K. Michelle 
El HITZ COM .. TTH.IJ!Vl/AG 

TEST DRIVE Keith Sweat Featuring Joe 
ntE PLATfNUlil BilOTHERS t AUSTIN {II. GIBSS M CHESSER,L AUSIIN O 8AOW"l.---,_ @ ~EOiUI 

1 ~
0
y~~E~Lo~1l~~

0
YOU NO MORE) Diddy • Dirty Money ::~~i~~E~;:~~ 

UP All NIGHT Drake Featuring Nicki Mina] 
e:J.ll)IJ,Ulfffll~aww.lM.SII.UlS.M.lllffET10TMIAA,l'J @ 'IO.l!GMCHYQISffMCHY.I.MIRSILKJKMMu.Rl 

LOYALTY Birdman Featuring Tyga & Lil Wayne 
KAAE tM S IEVUISOII.B W..UAMS,O CARIER,D A.JOttmON! G CASH MOHlY/UlfflERSM. MDTOWlt'UMRG 

Jotra Lsgencl & The Roets Feat C.orrmon & Melarie FIOf'la 
JUGENO,?USTLOVE,J POYSUI (YCARSTAIIPlll:N.G UCFAODt:NJ 'AM lHfAl)J G G 00 OJCOlUMBU. 

WHERE YOU ARE Cali Swag Oistricl 
SiUICffllJ,IJCO WA\lt {C f0'1'RfA,C Gt.H,C CHILOS.W DIUON.K MUIA,M HOWlS,M lAN(I 

GROWN WOMAN Kally Rowland 
S TARGATE.lfE:vo (S C.SWUI K.M S UIIISEN.I E H[RMANS(N.M 8(1TE.8 A StRAY) G UlirVERSAl MOTOWJt'UWRG 

BREAK MV BANK New Boyz. Featuring lyaz 
W SOIJIR!.O SHiUIP( (0 A. lll()MAS,E It BENJAMIN 11'.0 SHAAPE.M SOlllAO 0 $11()tfV ASYlU~ AfUIUI 8ROS 

MONEY MONEY MONEY Red Cafe F&aluring Diddy & Fabolous 
JAltltL SEATS (J OENNY,JJAClSON,0 IUCKEFtJ $KAl(f.00V.'H,'XOIMCl/8AO 80V 

JIZZLE Young Juzy Featuring UI Jon 
S R(00.0 fhCH jJW.l(JlKllt$,0 $1"'AAl,0 AICltAFt0$1)M.J It $MITKJ 0 CIE/OU JAM.10,JIIG 

JUST YOU ANO I Ricky Blue 
RICICV BlAll: (llJ014HSON) @ HIUATLAIIUC 

MONSTER Kanye Wesl F&aturlng Jay-Z, Rick Ross, Bon IV&r & Nickl Mlnaj 
MOT lt$TEO (NOi usno1 AQC,A.,fELLAJOU JAM;IOJMG 

TOOT IT AND BOOT IT VG 
1t,RlfFIH (l(.OA.JA.CK$0Jj IGA»'Fllf lrolNC'WMAN.MlU II'. .18lll[Cffll ) @ OU JAW,,ICW,.G 

NO MORE Ron Isley 
FUEGO,M GOUSSE JR ISUY)...PALMEA,C C 1mev.s II. BAITEV,M POWEtt,M GOUSSI) @ 00: JA14~0JlitG 

SHARE MY LIFE Kem 
t:[M,R RIO[OUT,.A.8LA.CKST011( (K.O'A'UISI @ UIWERSM. MOTOWJt'UWIG 

NO REGRETS Elisabeth Withers 
8 J EASTMOHD,1-WITHERS IE WITHERS,8.J EASTMOOIO,G CHAMIIUISI S PUIIPOSVEI 

WHEN A WOMAN LOVES R. Kelly 
II.KELLY (A KELLY) 0 JM{A G 

OJ GOT US FALLIN' IN LOVE Usher Featuring Pilbull 
W.X MARJIH.SIIHUA.CK (K.S.MAIITIN,SftEltBACK.S.KOJECKA..A C.P[RU) @(i) U.FACEJA G 

GLAD I MET YOU TONIGHT Will Downing 
W OOl""NING,C DAVIS (W l>OWlflN6.C OA\l'lSI G PE.AK/CMG 

MC HAMMER Rick Ross Featuring Gucci Mane 
lfXl.lllR~ ~.tJ'I.Nf it G> ~w .MtlMJ. 

$KIE$ WIDE OPEN Brhm Culbert6on Featuring Avant 
8 Cll.8ERISONJlRlOEOUl (B CULBERTSON,M AVANT,R AIOEOOT) (i) GRPMRVE 

TRILLIONAIRE Bun~B Featuring T-Pain 
J.ll.S.UC.E.LEMM IJ.fRHWAN.T-IWN.K.CllMl,E.Cllfll.l,l.PIIII El TIIW' PIIN;l,RAl'-M.01 •lft,PJiP.A.(.Jll 

FALL IN LOVE Estelle Featuring Nas 
MOT USlEO (NOi USlfO) @ HOME SCl!OOUAILANUC 

YOU'RE SO AMAZING Calvin Richardson 
C RICIIA~DSOlf (C RICHAROSONI G) NU MO,'SHANACNIE 

AIRPLANES B.o.B Featuring Hayley Wi111ams 
KfXl)ll.l(l)JRA,'«f f3.ASM,O.S,JUIIW«sAl'.PM1JIUSO.L.Ell~ 00 FEalJICXX1'.ft\.'C)tl51\f.NIJMt 
SPEAKING IN TUNGS Cam'ron & Vado 

ONE IN A MILLION 
C ltAAMONV tS C SMITH,C HARMOIIJ 

0 OIPlOMAUC MAit£! 

Th&-Oream Faaturil\Q T.I. 
0 AA(UQ KlLLIVl)U JAl,l.:10,1,&G 

Kelly Pri~ 
0 IIY 8lOCl'JSANG GIRLIJYALACO 

BAD (THATS HER) 
ZA'f10'4Jf (0 RICltAROSON,E MOOAMAlf.J.JlllCKS,X.OOTSONI 

LIi Scrappy Fealurlng Stuey Rock 
OTP,OU JAl,l.:1O11,l/J 

WHO DAT 
J COU,11. PARIW((I (J COlElilAN,A B!NJAMIN,A ,1. PA.TTO!f.PBROWNJ 

SPEECHLESS 
C STC'W.utl,TMASH lC PHARAl$_1 tu.$11.C A $TEl,'f.utl) 

TIPPIN' IN DA CLUB 

BLOWING ME KISSES 
HOT USTEO (NOJ LISTEO) 

LIGHTS OUT 
UX lUGUI {J.O JACKSON U.UWIS.S C CMITER..K OU!f) 

""OWN SID' (THEME FROM STEP UP 30) 
~O,l,00N.ooNPp ..JONE$JJPRINCt.Jt..ow5ION.T•l'AlNl.'AU IAM$J 

J, Cole 
G ROC NATION.,'COUJMSlA 

Clara 
G lAFACEJJlG 

Soulja Boy 
0 COlUPARICIIHERSCDPE 

Fabolous 
G DEWIT STO~'DEf J,01,.101MG 

Rosooe Oash & ~---0 t.ll.llMUSICUNt'lCNE-4.'INl(ttsc,OPE 

• 
71 

73 

.. 32 yea, absences. The 
""'gmarksllle1Sll1 

-µ~~~~====-====-===~J!!!!.!!!!!!!l!~• art,ylorE-40,wllo 
lirsl<har1tdln 

HERE WITH ME 
UPJMPHREY,A ICANE,C MELLEAS {A ICANE,L HllMPHRE'Y,C MELLERS) 

Arika Kan4'1 
0 8SE/THOMPIOOIS MEOlA GAOUP 

LOOK IN THE MIRROR Yo Gott! 
@ 1Nf.YITABlE/CA$l-tYlll E/GRlliO HAltO,'J,'RM.G 

• 
• 
17 "2 •s 

• 39 

50 ' 
,. LOVE LIKE THIS Oooell Jones 

O.JONES fO.JONtS @ CANDVlilAN'El 

'° ' 
., FISTFUL OF TEARS Maxwell 

H DAYIO,MUSZE MUSZE,H OAVIO 0 COLUWBIA 

" ' Z7 HOLD YOU (HOLD YUH) G~ptian 
FIRE F>E IEA fWEOWAAtt$ RJQH"501fl GOO VP 

38 27 OVER Otake 
---l()U.IOWU>!A.GIWU,M,M~11. @ 'l'OI.IIG~.t.lSHIOt'l'Ul\tRS.ILlolQ10M,l,\UIG .. JJ EVERYTHING TO ME Monica 
U ElLIOI t,LAMB U.I U UOII.C lAMIJ SULLIV.ut l aASKEII.(: lil(00NAl0.J O WILLIAM$ (i) J,'FtMG 

59 SECOND CHANCE El DeBarge 
IUo\111 (( Ol8AIIG£,a.t IUllUll 0 GEHfM11tlHl$COPC 

5 0 HOPE SHE CHEATS ON YOU (W1lH ASASKETIIAU.PLAYER) MMl>aAmbloslus 
II WIROSJUS,C RlfCH M Al,!.BROSIUS,C flt,CH @ JJRMG 

51 LETTING GO (OUTTY LOVE) Sean Kingston Featurfng Nk:lll Mlnaj 
STo\JIGATl N«IEJISON.M.$UIKSEH.,1l~UllNIIIIUU.O. 0 Bal..GA1€GKJS£PIC,c()JIMf!&A 

5 2 PHONE # Bobby V Featuring Plies 
JAllE PNA,PKAITT P.JUl(Nrl,Dlll,IWUON.ilWASHIIIGlOfll,JSIUS)IHA.YE.S 6) IUJ KOlU OR:UMS.CfflTCA. 

C] 20 BEAT IT UP Gucci Mane F~uuurfng Trey Sorigz 
DAUMlilA BCV A DJivtS,C GHOt.SO!I 1 NEVERSON 0 1011 IRJCK SOO.tO AS'l'ltlMl'WARlfl.lt BADS 

5 4 ,, 7 ANY GIRL Uoyd Sanks Featuring Uoyd 
Of!LIDY C UCM>,ltlMNl[l @ G UIITT 

GONE ALREADY Faith Evans 
---~~- I BARIAS,C IW>GlliS.f£VAlfS if £VAH:S,C HII.OOINSJ 81.JtlAS " TOSY,C WtLLIAllS,.1 SMITH) 0 PROltflC,tl 

Data for week of SEPTEMBER: 18, 2010 I For chart reprints call 646.6S4.4633 

11 1994.TooShortuPS 
111Hotrnllol6 
visits dating to his 

" filll,"lil,b .. 
loo Short," ill 1989, 

S FtE00.0 Al(H l lill MIMMS.O S1EWAAI.O RICHAIIOSONI 

GANGSTA 
140T usno (1101 llSTIO) 

MAKE A MOVIE 
11tE LEG,[ll'OARY 1R:AX'$tER (C 1 Ml1()1EU.S LINOL~.T,Pol.111) 

BITCH 
Y.TOLAN (( SlfYUfS,VTOLAN,T A SHAW) 

Srtm Thug Featuring z,Ro 
0 10:SS lfOGG OUTlAWlJE I 

Twtsla Fealurlng Chris Brown 
0 GMG,'CAPU()l. 

E-40 Featuring Too Short 
@ ltlAWOltllCEGRlliO 

• 
12 

'BOTTOMS UP' BOUNCES INTO TOP 10 

114 

• 

Trey Songz notches his 10th Hot R&B/Hip-Hop Song,s top 10-and fifth thisyear
as "Bottoms Up," featwing Nicki Minaj, climbs 12-9 with Greatest Gainer/Airplay 
honors. The trac;k regi•1ers 23 million in audience, up 26%. Songz previously ranked 
in the top 10 this yea.math ·1 Inve nted Sex; featwing Drake; "Say Aah," featwing 
Fabolous; "Neighbors Know My Name•: and as a guest on Ludaais' "Sex Room." 
Drake leads all artisls \\ith seven top !Os this yeac Songz, !.udaais and Usher r.rnk 

second with five each. Mi.naj foUows witl1 fow- top !Os since January. She previously rt'aChed the top tier as a fea
tured artis1 on Usher's ·w Freak" and Ludaois' "My Chick Bad" and ";th her own "Your Love." -Gary TmSI 

Go to www.billboard.b iz for complete chart data I 71 
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NEW$11[JYSIHPOf' 

OUR GOD 
CHRIS TDWL.IN SIXSIEPSISPARROW1fMI CMG 

GET BACK UP 
JGBYMAC f0RHR0Nl/(MI CMG 

STARRY NIGHT 
CHRIS illlt;!JST fER'VENTM'OII0-CtlR9 

IF WE'VE EVER NEEDED YOU 
W HNG CflOWMS R(UNION.'PI.G 

JESUS SAVES 
JElllMY i;.uw 8EC1100TH ~ .N'A!L 

ALL OF CREATION 
M(R(YMf INO 

HOLO US TOGETHER 
MATT IIAMUt U$(Nll "' HEALING BEGINS 
mm, 11.'l(NU( IIOftnt ft(UNIO 'f>LG 

NO MATTER WHAT 
1:£11111( IIOIU;JS REUJIION "PLG 

BEFORE THE MORNING 
JO$H WIL$Olil SfAltROW'EMI CMG 

LIGHT UP THE SKY 
nu:mCR&"I 
MV HELP COMES FROM THE LORD 
nu MUS(UIII U-Cr1001rl I lfAIL 

BEAUTIFUL, BEAUTIFUL 
flWICESCA u msnw fflWOITM'ORII-CUfl8 

MV OWN LITTLE WORLD 
WATTilfWWm SPAIIROW'Ull CJ.Ill 

LIFT UP YOUR FACE 
nmm °"' ESSENJW,.;'PLG 

YOU CAN HAVE ME 
SID(WAU l'ftOf'M[lS fUIY(ftl WORO-C\.111 

FIGHT ANOTHER DAY 

GREAT ARE YOU LORD 
.... u ~ 1 0U• 1MO 

KEEP CHANGING THE WORLO 
MOO:SCIWII W!OI LE(;RM CURB 

HUMAN 
MA.l.Ulf lafl.Ul1 c.uFIS. 

HANGING ON 
IIIITT trat:OlE $PARR0W;(MI CMG 

UNDONE 
ffll 6 (A1""1Jl,1 

ONLY YOU CAN SAVE 
Clll'IIS SUGII W0Ft0,CUA8 

SOMETHING HOLY 
$1(1.LAFtlAAt UIO 

COME HOME 
lt.MWI.UE .SPAIIRO'tJ 'UIJ CMG 

OUT OF MY HANDS 
J.tltS Of CU'fGRAV WITERS/lSSUITIA • 
LET US LOVE 
tl(lOlOIIIEATHE 11.TlAlfllllC,'WOAO,CIIIB 

SING ALONG 
SIXT([II emu CENTRICIIY 

WALKING ON THE STARS 
liMIUf' 1 t NW fUIYUfJIWORl).CURfl 

TEMPORARY HOME 
CAMIE UIIDOWOO0 19'ARISU. HASHYU l 

HALLELUJAH 
HUJMER WllUWI INO 

EVERYTHING I NEED 
lllTUSS BECflOOllt & ~Jl 

COME AS YOU ARE 
f'OCIIT fUU OF ROCK$ WVRRH,Wl)II0-CtJflB 

CASTAWAY 
CKUUI INO 

FORGIVEN 
U ILlfTl140 

DEAR X (YOU DON'T OWN ME) 
OISOPU I 

WHAT LOVE REALLY MEANS 
-'J ll[LU Jt SI0NE TABlE 

TO KNOW YOU 

0 TH l HAI 

AVALANCHE 
M.UIAfUT BlC/1 IH & MAIL 

BEAUTY WILL RISE 
STtvOI CURTIS QIA1111M SPARROW,tMI CMG 

13 ~~Ti!!!~HO ROOM 

YOU'RE NOT ALONE 
OOWIIHEAf CENTRICllY 

I ATTENTION 
3 lllOW Hon COLLECTIVE INTlGllnY 

James f«tune & FIYA log llleir se<ond No. I 

on HotGospollongswllh "I Bele,e," ~ 
fearuring Llant (Olteiand!llawn i, 
Md,mon. Theidspentlllela!totl9we,ks • 
at No. I on Ille Nardl 14, 2009, d1arl wilh "I 
lrustYou.""ll<l""'" lsllles«GOdwlfrom 
"&lalrt," No. 22 on lo!> Gosilll Allums. 

-13 

Cl 30 

a, 20 

32 23 

Cmwtlnl oonll~ --~loo 
dalm,ijs,econdstralllh!No.lde!lutonlop 
Gosilll Allums •1111 lol> ClrlsllonAbms, ai 
"low God, 1rM! Peoije: Ill! LondonSewons" 
"""'wilh l~OOO!Old. tltalsoamw,t al(!) 
lhostlistswllen"lhePow,rotOne" 
debuted onAjrlll,2009, olsowilh 15,000, 

72 I Go to www.billboard.biz for complete chart data 

0 1 13 

0 17 
lltW'SIO'fl INJ>OP 

a 2 26 OUR GOD 
CIIIIS TONUM sotSTEJ>Sl'SPAAROWi1MI CMG .. ' 21 IF WE'VE EVER NEEDED YOU 
CASTING CROWN$ RElDIION.PlG 

7 14 STARRY NIGHT 
CIIRI$ MHilll$l HR'ff.NTl'NORD-Ct.118 

s 27 GET BACK UP 
TOIYIIIAC fOREFRONT1tMI CMG 

31 ALL OF CREATION 
MUICYMf lN0 

8 25 BEAUTIFUL, BEAUTIFUL 
FAA/IH:ESCAUTT1STUU FtlM:tfJfWORD·CURtl 

10 15 NO MATTER WHAT 
U IIRIE ROIERTS AtuNION,1>1.G 

12 10 J ESUS SAVES 
JERUl't' C,U,I.P 8[Cfl00TH & NAIL 

11 17 GOD GAVE ME YOU 
l),lYE BAIUIES Jl,IJCIR & TIE 

9 26 HEALING BEGINS 
~lnll AVtNUt NORTlt lt(Uli410N/P\.G 

15 7 LIFT UP YOUR FACE 
n!IRD o.-y ES$EN11AUPI.G 

16 10 LIGHT UP THE SKY 
Olt:AEUR$1li10 

" 17 MY HELP COMES FROM THE LORD 
fltl MU:SUJM 'E(:'1001"1, t,~IL 

20 ~ 
MY OWN LITTLE WORLD 

n• 
18 1& YOU CAN HAVE ME 

fflKWAU: l'tll!WMP$ F(RVEIII RO-C RI 

17 20 B LINK 
llt:VJ'tC lSSllfltAl/Pt.G 

19 15 GREAT ARE YOU LORD _, 
CIWG I DUN INO 

21 15 FIGHT ANOTHER DAV 
~ISCINIIOAOUIO 

22 8 K EEP CHANGING THE WORLD 
1111:ESCKAI" WITH UCIUE an:t8 

23 • ONLY YOU CAN SAVE 
eMIII$ SUOH l'll!R0-<:URII 

25 2 HUMAN 
IIATALa lilWIT CURB 

24 7 SOMETHING HOLY 
STRUltURtlllO 

27 4 HANGING ON 
BRITT NICOU SP'NIROW U.11 CMG 

•f ti1CHRISTIAN .CHR'iilal 

Ii :;::, 5!i TITLE ~--I AfHl$T IMPflllH PROMOTION lA11fl 

1 13 SOMETHING HOLY 

2 10 

3 11 LET US LOVE 
IIUOIOIREAIHE AllANII(: ORO,C R.8 

NO MATTER WHAT 
KEA"'[ AOIEATS AEUNIONr'f>LG 

JESUS SAVES 
J(ltlM't' CA»P &EC/lO()TH & NAIL 

4 12 WALKING ON THE STARS 
Gf!IOUP I Cfl[W FERV[NT.M'CIRO.(URI 

13 LIFE 
IECKAH $1W SIUE SI« 

12 LIFT UP YOUR FACE 
TltlRD0AY ES.SENTIAI.Jf>t.G • 15 8 DEAR X (YOU DON'T OWN ME) 
DISCIPLflNO 

11 10 12 FOR THOSE WHO WAIT 
FUIUI.J6lfl IUCKOl 'PLG 

12 18 AVALANCHE 
IU,ltAU$1 IEClf00IM 8- NAil 

,a 11 24 LEAD ME 
SMCrus Alli SPARR(IW EMI CMG ,.. 16 " 
YOUR LOVE IS A SONG 
SWITCHfOOT LOl'llAc.ASl PEO CRIOENH ,. 13 19 CASTAWAY 
~S(M I 

CD 17 8 THE GOD I KNOW 
t,111[ Ill MOTION C(HlnlOITY 

18 6 HERO 
AUIIDON FOREFkil)NlffMI Cl,((; 

4D 19 HANGING ON 
81111T NICOU SP'AAAO'"" tMJ CMG ,. 

14 20 FIGHT ANOTHER DAY 
ADOL$0N fll)AO IIIO 

G 22 5 FORGIVEN 
UllLO IM ., 20 7 NY2LA 
PMS$ PUY ORUM 

22 21 6 YOU'RE NOT ALONE 
DOWNHIN CENTRICU\' 

23 STARRY NIGHT 
eMIIIS AUG\1$l HAl/lNT1WORO•Clltl 

e 26 ' 
MY OWN LITTLE WORLD 
MATTilf:W WUT SfAAflOW,'EMI CMG -24 8 TRINITY 
PAPlR TONGUH AAMJOCTOlft/lNTERSCOPE 

! 

l ~ . HOT-GO~ 
4 SONGS' 

z 1 34 

2 26 

3 38 

25 

0 74 

7 58 

• 7 64 

• 9 43 

10 <6 

Data for week of SEPTEMBER 18, 2010 



II ~- .... ·---,-,,. JAZZ/. 
.ulll'I.AY PU$ QATA " AlflPUY 5AUS GATA 

MONITOJtUtlY COMPl.f:D11' t 1,1,l)HlfQJIE0 8l t()M,'ILEOIY CLASSICAL 
mcl_,~~ 1111:!':"n s·,11L - -r,.J m_cl-:cn l)ll l~CI) IIlill 
aos SoundSQn lJ9lJ • PJ 805 SoondSc1n 111'.m 

3 10 llllD' fll\WlD FUt IXll:Mtlal ~ WSC WN> 

6 6 BEAUTIFUL MONSTER 
Nl•l'O Dlf JAU.'IDJMG 

7 11 V.I.P. 
U.YMIIAAlllO 

9 8 
ONE (YOUR NAME) 
SWUBt MJlll MW, FW.ftWltil~\fQIC#ID. 

1 9 DYNAMITE 
U IO Clllll ME~UR'V lDJ~ 

5 9 I LIKE IT 
UIIIKIUf: NlLESI.U. HAT. PITIULl UIHVUISAL RfPIMLIC 

YOU LOST ME 
CIIRISTIIU, Ac.1JIL£RA ltC~RMO. 

BODY SHOTS 
UC! U TTAOllA HAT, WOM:111$ OUAB 

14 FIRE WITH FIRE 
SCIS$0R SISTERS O(IWNl01'17'1 

COULD YOU BELIEVE 
ATIIIAP11H 

4TH OF JULY (FIREWORKS) 
lfll$ Will. I AMllt1Ul~0Pf: 

ETERNITY 
GUIIIIJO$M I OJ IG,OR8U.$U W0UVAN(;E 

ROUND & ROUND 
SEUIU GOMU I 0 1( SUN£ ltDUVWOOO 

LATELY 
MACY f.RAY COltCORD'CMG 

REBOUND 
llM'l MICMULI MQIIIJI!!!! !2!1:!:!0-UIP 

12 I TOLD YOU SO 
MIUIIIGIMUSICWOR.lO 

2 TEENAGE DREAM 
1 lATY P[RRl (:APIIOL 

POP GOES THE WORLD 
TMf 00.SSIP COI.UWBIA 

SAY I LOVE YOU 
UBOIWI O! 

BOYS OR GIRLS 

"" 
12 LOVE DEALER 

CSNllOOOUISfUl.llSlllfNIBUrll lDff,1,1,NN!fllSCCR 

OJ GOT US FALLIN' IN LOVE 
U$11ER fU,I PITII.M lAFACtlAO 

Ill 21 11 VERTIGO 
cm.u m.A INTERSCOf'E 

AL\TOPDANCE/ 
.. ELECTRONIC ALBUMS• 

II ~= !!Ii ARTIST 
31 I I. mu 1,11pp;1i,1 & Nu1.1m1 01sH11e1n1110 t ABn !il 

I 97 LADY GAGA D ... 
2 3 5 LADY GAGA 

HIIKISWl,UlN)Ur,l~(nG-8 

3 41 LADY GAGA [• 
MM.-ill@'l~tl'llmPltrffif,I, .. 10 30Hl3 
SlltHfS Of GOlO PHOTO F1NtSH S:2'3412,,AG~ 

9 .. DAVID GUETTA 
OIIE LOWE GUM a&M1°/ASIRAlfflRK.S 

8 4 50 LA ROUX 
IAIIWl8GlJE;f'COOOR~NJM"1,;.-

10 6(11~\~!~l'ffllSAL REPU8LIC 0131<41"/tJMRG ,_• 

• 7 7 SOUNDTRACK 
JERSEY SNORE llfV,\.NMflSM. RO"I.IIIU:: 01<4556'LMIG 

- KALOOOSCOP£:MlilUO-WUSICAlfl&OOl,l2Sl1WRA : 
m TIESTO 1 

10 6 8 M.I.A. 
II.I.YUE E TJXlJllfTHISCOPE 014lH'/lGA 

11 11 16 }Mi~!~li~~~~:NM~ •J(AP1TOL 

12 12 KYLIE MINOGUE 
APIIIIOOIU PAAlDPHOJll 42900•/ASTRALWERK~ 

13 " 10 SCISSOR SISTERS 
NIGlffWMK POl'l'OOR 70179tl0Yi'NTOWN 

14 8 2 ANAMANAGUCHI 
an,... •• _, 

15 17 61 LMFAO 
,_.m MIIV~tmJ&lff(n:!mQ 

18 13 2 !!! {CHK CHK CHK) 
! STIWll.l WUTIIUI ISIM" IU WARP 1ou1; • 

25 11 THE CHEMICAL BROTHERS 
AIIIIQIJl[S'M.EM{~',fGlfmYJ"~ 

18 20 ,43 ~~~~'!AAU.:rfUI IWI[ WUHIUP 2114M IAA 

19 18 13 ~:!~!tT 

20 16 2 CARAVAN PALACE 
CAMYAII ~a WRASSE m 

2 1 19 321 ~~E:=J~'!_~IIA 2317 

22 24 

23 23 

24 

34 

30 10 

3 1 25 

49 2 

311 35 7 

40 36 

41 43 3 

42 42 3 

'8 

50 ... 23 ... 45 

~ .. HOT DANCE 
4• AIRPLAY" 

d ~= as T ITLE 
31' I I ARl!U IMPIIINT PflOMOHOll lA8H 

5 23 STEREO LOVE 
U~WAIIO M.IYA I VPCA JlflAINA CATVlTRA 

2 I 6 WE NO SPEAK AMERICANO 
YOI.All0A 11E 001X l OCUP $W(AI 11 OUl'•lll.lRA. 

4 sl ~~FW.PITUL~~ 

3 11 THE RADIO 
iEl flR HAT, H-800511 NEXT Pl.AT EAU 

7 DYNAMITE 
1.I.IOCRUZ M[RCURY/IOJMG 

6 DJ GOT US FALLIN' IN LOVE 
USIIUI Ft.flt Ll'tf&UlL LAU.CEJJLG 

] RESTLESSNESS 
l&_ I.LSl'IUI U'l.tl fEAJ. U'l'Ll R0981HS 

10 • TEENAGE DREAM 
l'.,\TY NllltY CAPllOL 

11 II COMMANDER 
IILLY IIIOWWIO RAT. QaU10 wm.1 NIVER LM T WN 

7 13 DIRTY TALK 
WY41UR GONION BIG BEAT/AnANTiC 

14 91 ~~ ~uo7~i~u 
ONE (YOUR NAME) 
$lllUISlttc:lialMAUU.tl'tWIIU~~Ol«fO. 

15 12 DANCING ON MY OWN 
fllQ&YII K()HIC19"NA/f,HERFMA:((11HTER$COP[ 

16 • CLUB CAN'T HANDLE ME 
1LO RIDUU.1. OAVIOGUEl'lA PO( 8,0'f ATUNTIC 

12 14 COOLER THAN ME 
MIKtf'OSNUI J ,flMG 

13 LOVE THE WAY YOU L IE 
li.(M JW. RIIWINA \\U.9Wl¥ AJTutt.Wktm:RSC(JI( 

22 3 SOMEWHERE 
OJ MOCil FUJ, UR.1111 lYMN NERVOOS 

18 19 HAPPINESS 
.UUISJORO.llt S IAA:ltOCfflOC NU J()N COlUW.Bhl. 

21 2 JUST T HE WAY YOU ARE 
IRUMOMAIIS tlf.KlRAJAllANTJC 

19 FEEL IT IN MY BONES 
fl[UOHAT, ll&AIII I $AIIAUllRA 

17 13 HIGHER STATE 
t.ut.!Y f(Af. 1001[ COMIIOR NEXT PlAIUU 

22 20 3 LETTING GO (DUTTY LOVE) 
1tUI HNGSION f(AT. NICU IUJl.1.,1 Q!lUGA 110GH1$,,(PI(; 

CALIFORNIA GURLS 
UtY ffltltY IUf. SNOOP OOGG CAPUOI. 

TAKE IT OFF 
IISKA MlMO:SAflt1R .. , 
GETTIN' OVER YOU 
Oi1e11m1,arH1J1111.1.1un,a:ai--,w.t~ 
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71 1 :~~~:~,~~~OV~ RVE 012S63"/VG 

DIANA KRALL 
QtJlfl Nl18tn$ VERVE 012433/VG-til 

THE MARSALIS FAMILY 
Ml.ISie RIOUMS WARSAW 0013 

KEITH JARRETT/ CHARLIE HADEN 
JASMllll[ECM01t2'llUM:RSAI.CWSICSGRCN.» 

MICHAEL BUBLE 
.EIS._.IQM.'1111111'.QIIPIISE~'rnD'IWIERRl@.l 

NIKKI YANOFSKY 
1111:~I DECCA 014138 

~= as ARTIST ~ 
31'1'! TITU lMl'Fmn&NUM8UI IOISIRl8UnliOL.IBlL ~ 

1 J ..&l...,L.B-.. R .. IA!!!Nl!.:.!!!!JILO!S~Ol!NU:...,,,IIIIIIJj.a:.., J 
ESP E RANZA SPALDING 

4 11 ~::!:!~~:f~;c~~0001• 

6 7 ~~~~1~~.~:ERTSON 

5 20 ~~~:,.~~! ~ E~r:..1HJW. 

7 10 ~:::(~U.:,!~1!1!!~!0RYC(INCOfl031911 
JAZ2MASTERS 
IAUMA$t(R$YI UIIPPIN 'W fUffTHM •1 

BRIAN SIMPSON 
$0UlH BUCH SHANACHl[ $1&5 

KENNY G 
Sl.ftRlfflS(J,'(~QJSl(M~\JICJ.J'462'52 

GEORGE DUKE 
DUA nl 8PM'l£EAOS UP )Zo:)1/CONCOIIO 

INCOGNITO 
TfWISAIL.1.JUICR.P.11. $HAM.i.CHIE $183 

76 ~~:~!!ctu.MEM3973e,WNY.SC@ 
NORMAN BROWN 
UliOtllG M'I' LOV! PE.AK 313,:mCO,'ICOfl0 

1~ . sMOOTH,JAzz_ l"i\' SONGS~·- . 

ATOP TRADITIONAL._ 
.WCLASSICAL ALBUMS' 

2 

1;:I !!Ii ARTIST . 
:,I I: mu 1M~11111 a NUMBUt 01s111111.1ntr0 LAIU § 

VARIOUS ARTISTS 

"" LANG LANG 
UICUIClMl~MS3tQ.a.t1!1hs»IIJl!ROIS 

3 .t 10 ==t::~~=:s=~ 
0 .. ~~=~~~w.u&llOJ.w;slRJI 

a 1 311=::-=:~~. 
S S 2 

;!~~::.~ 014ffWMRSIUJ.~CJQP 

7 3 6 

0 
12 " 

10 6 5 

13 5 

11 29 

STEPHEN HOUGH 
CHOP!lf: LAil MUTfRPIECU KYPf.lllON S1764 

WARNERNUZOVA 
IIUSSWI MUU: f(lfl cmo l NIIO CUii.LE 120 

THE PRIESTS 
~MOlfY RCA YICIOR SWZi!JIMG 

llllm!IU--Cl!::it(fllfllSnl 
11.tl.lCA~'ilJl(ClASSCAl ~~ 

PAUL LEWl&1!BC SYMPHONY ORCH, 
IEPIICN8tCD19111El'VIMIDllltlllmlllWl,IC!tl,II.N)iCP:6] 

JENNY OAKS BAKER 
JM[M PIIQS M'( $GUI. SH.1.00W MOONTAIN $03~1 

MTRlQA PETIIOt(,\IENICE BAROQUE ORCll 
'"80:IIUIWGUIIIWOO~:Wfi(fGlt~rJV 

ISABELLE FAUST 
llll0•:DIIV6al'JflJCl¢M-l•l'lfUNIWP,ml 

SCOTT & LARA st JOHW™E KNIGHTS 
MOWt All(AUGON OIGIIAl [X 

tr )kR¼#lt1t#HI :1•1;rJ 
11 

10 

~1:1 Sa ARTIST ' 
!I II mu F.UJ'FaNI, NUYBER , DISIRIIUIIJfG tAB<l §J 

1 9 STING 

DAVID GARRETT 
"10CK SYMPMIINIES DECCA OH,U2 

THE CANADIAN TENORS 
Tltl CAIWIWI TENOlt$ lllCCA (I 13SCl'1 

DAVID GARRETT 
o.wtllWfftl(l()CAOt2972\JN:R&lctASSCSCRlP 

RENEE FLEMING 
DAIil HOP£ DECCA 014186 

KATHERINE JENKINS 
llUfVf 1•3•REPRISE 5221SOJYl,',UIMER BROS 

TURTLE ISLAND QUARTET 
IC.I.VI 'fOU (YUi BEEN ... ? lUAR(: 32'11!14,'COMCORD 

T IME FOR THREE 
3F(IIV(lfJTIUWflflt$ (12cm 

SARAH BRIGHTMAN 
$YW'flONY:Lln:IIIY10111A~IWl11!i&1,9.li(+; 

S 10 ;~~K(Ki:!:i~ tAIINO ~ ex 

- ~'fE!L~.111~.Z.Oot(CA.012897 

14 37 = .. r:~a:::-.:: 
13 9 7 ~!x,,.~i~~3~~R 

14 II 13 ~~ !,Y~;.\"" 01•2"/IIM[ 

18 12 13 ===~~ii'IJlfiOICU.TOSCNlt 

4 

8 

• 
7 

8 

2 S CABBAGE TA JN 201001 

60 ~~lJcl~.!~~:~~~OER 013081/0fCCA 

9 68 :.:~~.:!l~HIICIILIIKMl'1130(f) 

1 13 ~o~~=~::..::!~Nlf\£ 
8 14 ~~~~~:...,,, ... "",,..""""' 

0 1.t 20l ~~!~Nrvf:~~t~!ffi I 
10 10 7 !~~~O!~ .. ~~~w~!~~-
11 l2 33~ ~~~':.i~~lf~A.LOHA 1011 

THE CHIEFTAINS FEATURING RY COOOER 
SAN , ATRICIO ltUR 1311 COIICORO 

SOUNDTRACK 
MUSIC(Jllll..lNO:~IIOMlruv.utllltmlX 

14 13 37 :~OfMIIUl:KfRlSl)(lflMEGlffK.:E6150l(+) 

- • LUISA MAITA I 
W° - URIO-UIIIOCUMBA!fCHA l 7 
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Ci),TOP~l!ATINrALBUMSi 

Ii Ii ~= es ARTIST 
111 HllE IMPJIINT I Pf!OMOT!ON lAtlELI Ii 

I 19 2 9 ENRIQUE IGLESIAS 

2 2 2Q 2 I 2 RICARDO ARJ ONA 
l'OOUIIA Jll)P,\ WoUINEA LAIINll 52SSZ'4 

3 12 3 3 4 ESPINOZA PAZ 
OU IU,HQIO PAR4U MUNg(t04$.i\ r21$93.'1JW..( 

0 • ,. 4 ' 
,. MARC ANTHONY 

CAMI.A SOWf MLISIC LATIN ICOIIOS $OJIY MU'SIC LATIN 67~0:2 

8 4 13 NINA OE Ml CORAZON 8 7 4 LOS INQUIETOS DEL NORTE 
L.A#flCIUOOMIAlllllB.LNlNOEIIOltAWIOIO WAMO$ A CWIU COit JODO EAGl[ MUSIC 3$12 ® 

• 6 17 EL MALO 0 12 4 LOS RIELERDS DEL NORTE 
AY(IITUM PREMIUM LATIN lllt.OIAlt.OTt:VAAOWOf()N(MSA35,4S461,ML( 

7 7 32 Al MENDS 0 II LIIIMLIDOl',l8'/lllEI.UIIJN~ReEClllAC><O 
1000 0U'[ N0£ Dl TI DISA 721SH,\IMLE 

0 13 8 0 13 'll PRINCE ROYCE 
PIIUICI llOY'tl 10, $10, 30010.JS<WY WUSAC LATIN 

II " 8 II 10 13 JUAN LUIS GUERRA V 440 
~lllWWM,ffllW. A SOit Ol GUlRM CAPITOL LATIN "2'83 

10 24 TE RECORDARE 10 8 7 SERGIO VEGA 
MU.fllt,UIII) OE AMOII OISA 711SS4,I\IMLE 

11 II 33 11 9 30 CAMILA 
OUAATE 0( MU.II SONY MUSIC LATIN s.ffl1 

12 12 18 • 14 6> 
AVENTURA 00 

Pl:OAO FtRK.lllOf.Z FOJKIWSA IBEWlPRtMlMt.Al1N208C0'SONYl,lJSICUTW 

13 10 23 NO PUEDO VOLVER 13 6 3 MANNY MANUEL 
IIITOCQU C.,.ITOl tATIN MYMIDO B. SOL ~ l,IJSIC LAIN) OIJ3'.4.\IU 

14 " 15 LA VIDA ES ASI e 16 34 PEDRO FERNANDEZ 
IYY Qu(OI MA(HETE,\lll,l~R$At i,f.1J$1(: lA'1X0l Ml#l'l(AU.MCIU 

• 22 M ILLONARIO DE AMOR 18 S 21 CULTURA PROFETICA 
SUl!ll10 Uc.A "lt SKUA• Ot$A u OUL.ltllUI LA MAfiUA am 

e 17 II Al DIABLO LO NUESTRD 18 15 2 GRUPO MONTEZ DE DURANGO 
(Sl'lll02A Ml OISA/ASl COllUTILO ... C~li0$ffll 0l$.At21S63l\fMU 

17 16 22 BACHATA EN FUKUOKA • 17 .. MARCO ANTONIO SOLIS 
,Uill UJIS GUUIRA Y ffl CAPIIOL Ullll IMS OE WJl»NITTN:iSOUS~lkll&u.u@ 

• 26 6 CORAZON SIN CARA 18 13 8 IVY QUEEN 
Mta flOYC( RO, $10, ORAMA QUttlt MAClt(1£ 0U.$JMJMlE (il 

• 19 8 ARRASTRANOO LAS PATAS • 19 22 CHINO Y NACHO 
Ml MW.9QNl1AUACll(I( DUl-'1.oUML( 

20 l o 28 20 21 42 LARRY HERNANDEZ 
9t'IM)WO(CWl(M ~f(N).tSAs.'COSl)U,U@ 

21 21 " 2 1 23 " 
GERARDO ORTIZ 
II HOY II ltlll'JJIA OH &892-'/SONY MUSiC Ullll • • PEDRO FERNANDEZ •8 2 27 IV4\l<U8 Dllfll)dS91Wf00$.3545G4\W@ 

$ 29 8 23 2• 67 WISIN & VANDEL 
U RlVOWCIOlt WY,'WCMEll 012967/UMLE (!l 

e 25 9 24 22 12 PESADO 
TITO "U IAMIIIIKI" SIENTE OlSOE U UJITIMA: VOL 11 DISA 726S31,\IMLE I!) 

$ 30 15 CUANDO, CUANDO ES? 211 24 2 AKWID 
.J.DG I IMXIWt 11.JM M,IQflf,tNWISAI. t.11..0C LA CLASlllt.AOO A UACffEI( OUS&liUWL[ 

28 24 • LOVE THE WAY YOU LIE e 30 10 GILBERTO SANTA ROSA 
BIIIUI FUIIIIWIIA B.'9WJl'.NTOliWKWIERSOCIPf: 

G Ml AMOR ES POBRE 
3' 12 :n 2Q 

TON't' Olli fUJ, l((lf.Y & A.IIICANGEL SONY 'lt.15«: LAH 

G LA GUAGUA G 31 4 IUillUJISQUfRRA YHI CAP1TOLUTUO INWOtulllMCIIIDIOD&.~'\M.E • 

G ESTDY ENAMORADO s JUAN GABRIEL 32 6 
llf.UlAFW,P'fOAOCAJ'O SOH'fMllSIClAIIN 

31 18 JUU GAIAlll FO.IIOVISA 354514/UM.U 

G 36 16 EN PREPARACION 30 29 10 CDNJUNTO ATARDECER 
IKIUR:00 DRtll OEUSOlfY MUSIC LAIIN SOlO.IUIITOA TI OISA 721S~1JIIILE 

31 23 " 
OMG 31 28 7 VICENTE FERNANDEZ 
IJillUI FIAT, '#11.U.AM LMACEfAG UNMlXICANDOIU,MfXIC-O SONYMUSICWIH73Jl56 

G 37 • IRRESISTIBLE 32 32 19 DADDY YANKEE 
MUNDW. El CARIEL 110030.iS<NO' MUSIC LAHN 

G ESPINOZA PAZ 33 3 33 26 68 'fQtlDCIMO.ftFO\OIIIIO'WQASl-OSAi'l2iUM.I ® 

34 28 34 33 40 PESADO 
OliOlU.tANTlllkvo..uMOl 11:1SA1'26M3.lM..E® 

C JENNI RIVERA 38 27 12 39 ,o 
U GIUIN $EIIORA fONOVl$.A 3$'39MIMLE 

G 38 3 C 35 40 THALIA 
PfllilERA FU SONY UUStC LAHN 56091 

G LARRY HERNANDEZ •3 2 :n 34 15 I.IJUffllAIILl MEN01(1A/fOH0Vl$A$100$2,'1."'lE 

C C T ITO "El BAMBINO" 
U PATAOII $lENTE 6S3183."Mlt 

C C VARIOUS ARTISTS 
AIWfECH IAILUIOD PU.HN0 11097 

G 40 !:o~~.-.s:INHJl»m4JUO 

• EL TRONO OE MEXICO 46 41 42 12 
llt:UIIIOII [tfTAE A.MlliOS SK.ALOHA 6900 

G G LOS BUKIS 49 45 
SERI( otAM,UITI fONOVISA 35-l?Ji!\IIIILE 

G VARIOUS ARTISTS 
USIIDI FUl PlfltJll LAU.C:UJLG 

43 46 ENflU TADOS 'f OE LOQUE RA OISA 72:IStl/UWLE 

MAS ADELANTE VOZ DE MAN DD 44 44 36 3 
LAAIIAOUJ.OOflAIWIOJ.[LLMON IMS.A. IW'ACT0$ Of ARA.UilQUf 01$A 711$83.I\IMLE 

LA MARIA • ROCIO DURCAL ... 
AILICMI AI.WARll 'f W NOIIIDIO IAIIDA ISA/ASl 

57 13 MIS IAVORITAS SOHV lilllSIC l.A11N ;0909 ... OUIERO QUE SEPAS 48 " 9 LOS BONDADDSOS 

"'"" ~•Sl H Oll RlaJEROO OASMI 028 

LA COMPLICIDAD G 53 28 CHAYANNE 
47 CULTUM PADfUtCA LA MAU.IA lftl KAY IMPOSIIL[ SONY MUSIC Ullll 01!112 

• ADONDE VAMOS A PARAR 48 " 14 JUUON AJ.VAREZ.Y SU HORTENO BANDA 
MAACO AlflOlllO SOU$ f0N0V1$A 11 lD llflflflU CNSA 721~1/UYll ... •9 5 QUE BUENA TU TA • 54 22 LOS ORIGINALES DE SAN JUAN 
Ftj!GO CHOSEN F[W' UU.AALO Ml PAOFlf IXIER100 SON'\' MUSIC lAWI fi7194 

CALIFORNIA GURLS A.8 . OUINTANILLA'S All STARZ 110 ,o 
IU.f't' NltRY HU. SIHIDf DOGC iCAPITOt..) 110 37 6 U VlOA OE\IN Gl:N10 (:AP110L 1.,1,IL'I lH-'1 

Doll Omar pick> up his 14th top 10 till• on Regional Mexican Icon Vicente Fernandez 
Latin llllytlwn Aliplay a, "Danz• Klllll,o" break> till! l!<onl for mo,t solo chart 
leaps 21-9 with 1.1 millon ll~ener en Illes In the 16·!"1 N!tort ol ltglonal 
lmpresslORI (up 44%), according lo Nielsffl Meoon /J1play as "Hledo" opens at Mo. 
BOS. The lrildl is• 19anish ,.,,orking of 26. His 41st •ppearance on Ille tllly moves 
Por111;ue,e hit •v.m O.ncar Kudu,o• by him ahead of Nano Antonio Solis, who\ in 
lucenzo, wllo's featuttd on Omo~, track. S«Ond place with 40 chart ~b. 
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nid..,..:11 
Sound Scan 

--~ ;8 TITLE 
:S; ;g A1H HT (IMPRIPH / PROMOTION LABfl) 

1 22 IJDIME QUE ME QUIERES 
UJI0&llltl00001QMOylS,A I 13 

16 NINA DE Ml CORAZON 2 
UARAOl~IA.N04 El.UMOIIDIR(Jil(~!!i! 

3 27 
1 
i~:~iO:~:~:~l~M~S,MS,A 3 19 um&~fl!YWl&'!!t!~~I~ liHlil.D:l: 

4 34 AL MENDS 4 4 13 I LIKE IT 
S!!!!!!!&UIOlllL!!!2!!:Df~UZAARAGI~ Ul611111111il111HUH 1:1u1111 11~w;a~1 B~l:!111:l!li; 

23 AMARTE A LA ANTIGUA 0 6 ,. WAKA WAKA (THIS TIME FOR AFRICA) 
PCO!!!!j! FCIWlfOU Fi!NQVl§:! 11161116 UH £.8Ut11Jli!IIWIIII t:e:ti:m!IO: 11111~11;; 1,an11 

• 26 NO PUEDO VOLVER • 8 7 ESTOY ENAMORADO 
IHTOC.AILE CAPl:TOI. Ulllt 111!.ll!i fW tUIMI ~ SQltI Ml!51C I MIN 

II u I MILLONARIO OE AMOR 13 " 
LA OESPEOIOA 

S[IIGIO 'lfGA 'fl SHW• DISA DJ.OOY 'WIKEE El CMJELCSDltI MUSIC LAUN 

8 ,. AL DIABLO LO NUESTRO 
8 5 ro EL MALO 

fSPIIKlZA PAl DIS!i!:ASL Arl!II IIM efli!i!!llllll"!!!I 

10 16 ARRASTRANOO LAS PATAS II 7 34 NINA BONITA 
WRY 11(1111.llrlDU FO'IOWSA A!!!ll I !IM.IUI MM.!:lmi!.!lln!l:i:AI !i!JIZ I AI!fll:I: 

7 31 LA PEINADA e 19 CORAZON SIN CARA 
CIIUY LIZARRAGA Y StJ M IIOA fllAM SlMALOENSE OISA tlllmii !!mi 10:f S!Qf 

9 32 EL ENAMORADO CD 10 LA GUAGUA 
l l)S m ANES 0( OllflA#GO OISA ,Bl!;!! IJ!II fillUIM 1'. !!II c•em:t1 1.-.1,ii 

15 10 NI EL OIABLO TE VA A OUERER 
12 9 15 NUESTRO AMOR SERA LEYENDA 

ll)S ltllLUIOS OR MOflll fONO'YISA AIW!ll2!1.0 aa'" m.B?lf8 I Al!?IA 

13 38 ANDO BIEN PECO • 12 12 LA VIDA ES ASI 
Sflll(h\ LOS Rf:COOITl)I OISA ttI !M!liE!l lil.!!1£111 Hll.lli!iE85M. MllSIC LIYl?IQ 

12 43 CARITA DE ANGEL C, Ill ~R~::~:~T~~~~~TE WRYIIEIIIIANDU MENOJ(I ~0110'11$ '11111:$M$A 

17 18 EN PREPARACION • 30 DANZA KUDURO 
EiEIWIO,O Offl ll O(IJS.OHY ~s•c l,.AIIN iXIN QMA8 I WCOOll WQfJI,tWftSN. M6'1Nffl 

16 7 Ml NECESIDAD e 18 • LABIOS DEMIEL 
Eill\lPO MDNRZ Ot OURANij(I Q!~ Llld ldlli:UEl. »:!11~~8 l!ll!H 

14 32 COMANDDS DEL M.P. (500 BALAZOS) CD .. 22 BACHATA EN FUKUOKA 
YglDEM.llle.Qt~ ilHII bllll iil.!~68,8 l UD l:i!!:1111 I !11111 

18 24 POR QUE ME HACES LLORAR? 18 " 
LA COMPLICIDAD 

JUAlt CAl fl:l(t f0HO\'ISA 

: I =~:::ll-~~I~ 32 LA ESCUELITA G 22 

22 10 21 9 Ml AMOR ES POBRE 
YOZOEM.IJIOOOISJI Toe!Y Oil£ FUT. QN,Y 6 oUICillGU SOO(Y MlfSIC LAHN 

:;::5 Si TITLE 
!!:I I! ARTIST (JW'RllfT , ~OMOTION l ABU) Ii 

I 19 m cuANDO ME ENAMORO I 
ORIIIIWNfW.IIM IIIUMIIMJM,M,Sl;Lgll 

I 8 DADDY 'l'illKH Et CARTEL SO!iV MUSIC LATIN 

30 EL MALO 2 2 12 YERBATERO 
A'ttllnJRA PflEMlUM LAl9( 

CUANDD, CUANDD ES? • 7 13 4 17 
,-,:ING 6MAXIMUIUN,\~~~!5§.!i;~~ 

4 TE COMENCE A QUERER 0 11 • 
22 8 3 18 

0 37 Al~ WlSIII I U lfGEl YM,MACHlltlUNrVERSAL MUSIC l.AIIMO 

1 I !-=~~~~t:~~~KWTtRSfm 17 LAI 
7 

• .. 0 lo 17 EL MALO 
AYDITUIU PRt.Yltllll lAllli' 

10 42 0 21 3 I :~,~~~WSl:LATN) 
CALIFORNIA GURLS 

9 25 10 7 II U TY P(ltll't' IW. SliOOf' ODGG CAPITOL 

• I L IKE IT 16 8 22 U.WIIQU( ICU:WS H.U. P1Tlll.l tJNMASAL flEPVIUC 

II 10 • 13 6 DJ GOT US FALLIN' IN LOVE 
JUA.IICS UNIVERSAL MUSIC LATt~O USMEfl H.At ffllllll LAfACE/JLG 

18 23 24 HORAS 13 6 " 
TUS OJOS NO ME VEN 

HKRSU PI.NN'J 6 N ,O(Y MOt!TAKA CAPl'IOL UTllf 

" " 
LA VIDA ES ASI e 2, COMO CURAR 
lff QUE(.11 MACflUWlll\'USAI. MUSIC LATINO ZlOtl & UNIIOl PllfA 

12 13 LAUDANO 18 9 II TE COMENCE A QUERER 
(LVIS ll.lRTIIIU UNMRH,L MUSIC UIOIQ m o "fl UMBIMO" smm: 

17 4 I L IKE IT 18 12 9 FIND YOUR LOVE 

""" (IGUSIAS IULPlrt l N RA R OIW:t Yo..lHG MQN(YiC,\$11 M0tr.i.Y.·UMl'V£R$AL MOIO'WN 

20 13 M l AMOR ES POBRE 17 II 17 BACHATA EN FUKUOKA 
TDIIY Dill RAT. U N,Y 6 iUICAMGll $OMV MUSIC LATIN IIJAJI LUIS GUE.AIU Y -'"° CAPITOl LATIN 

ALEJATE DE M l CORAZON SIN CARA 18 10 7 
l'IUIIC( LIIOYtl TOP STOf' CANU. 50th MUSIC Ulll 

19 22 TUS PROMESAS DE AMOR e 23 9 IRRESISTIBLE 
mo NIAU llllGlSO.IIY MUSIC LAHN '#1$111 6 T.tJftlU WY/W.CK[l(,IUllt\lERSAL MUSIC lAllNO 

STANO BY ME 
35 LA GUAGUA 20 18 32 

JUill UJISGUDIR,I, 'I' 0 0 CilPl'IOL lUlM NIIIICE ROYCE TOP STOP 

Newcomer Prince Royce sits atop Tropical Albums as his self.tided debut 

moves 3-1 in its 27th week on the chart-the second-longest climb to No. 

1 in the tally's history. Only c.elia Cruz's "Hits Mix' took longer; it hit No. 

I in its 35th wttk in 2003. "Prince Royce" bowed at No. 3 (March 20) and 

has been in d1e top five until moving 2,000 copies this week (up 11%, ac• 

cording lo Nielsen SoundScan) to reach No. I . On Top Latin Albums, the 

set jumps 13-8-its second week in the top JO. -Raf,ly Ramirtz 
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QJAPAN 
------------

ALBUM S 

!i ~; ~~~::~i::OUNOS~AN J::::MIER I, 1010 
1 ~:~~t~H jRRST ll0 EOIOON) 'A',IJINER 

~ KOICHI OOMOTO 
z ~ W (tQ,(IY0LJ0(0.Af.DNIV'SOOERTMHHT 

3 NEW ~ ICH~y~g:(iro .otl\'tS ooumN,UJ 

4 3 :u~H~ITEIRU RJQJ HIOAM 

6 NEW :~
1
i~~~~~I~AIJIMENI 

8 2 I ~~~~$RS~$T WAA'IER 

7 NEW !~1~:r:o~l~EFtS-.i. 

a s ( ::, ~~;AIINER 

9 KOSHI INA8A 
HAOOU (CO/OW m, UI.) VERMILUOM' 

I FRANCE 
ALBUM S 

!i §i .,.,,-.,mn-uv11 ""'"""'• ,.,. 

1 =~c~~~ 
2 .., ~~:N;~l~~~~~~MUIMY 

3 1• ~~::iii't'CA.PHOl 
4 2 I ~ LA'fOIII 

& 6 Iw~i!~~~J~ PEAS 

8 J I LES PRETRES 
$"1An\lS DEi m MUSIOUE 

9 

10 

LADY GAGA 
11 • STIQl,UL~W!IRSQlPE 

] :~~~JAN(( UtlHEUIJl,I, l,WAFOl(R 

I 1TALY 
------------ALBUMS 

.,:: 
~, [lll[Ll[M) i!c; S(PTUIICRS, 1010 

IRON MAIDEN 
l TtiERIIAlfllOfffl:A EMI 

2 I LIGABUE 
2 : AIUWl/£0EIIC:t, MO$TIIQI WiUIHER 8110S 

3 3 VASCO ROSSI 
YASal LONDON IIISTAHJ Uft OUIUtll CAPl"IOL 

4 121 ~~IIICITIU CIIUIJIYfflEE(OO 

6 7 GIGI O'ALESSIO 
$fMl'\IQ'M[Nll Pl GUO 

8 I LITF18A 
6 " $JATO LlllMI 011 UlfllA Tl 6 

7 8 CESARE CREMONINI 
lffl • :rtlD TIit: lillllATUT tllTI WARNOl 13f10S 

8 s I :~~A!'!~i NACCI 

9 ,s DAVID GUETTA 
ON£ lavE GUMM AGIN 

10 I SHAKIRA • $HE WOLF SONY MUSIC Ull'lllftf>IC 

+ ·SWITZERLAND 
------------SINGLE S 

1 ID :.~~~~E~TB:;>:E~::~~~.p~ 

2 NEW ~~:J~::NO 

3 1 I ~~~~MWE&'SIWXn' Aff~K1N1£flSCOf( 

4 NEW ~~:~~'!.YCAPJTOI. 

S 2 :f:.i~!,!glf~:R EMI 

* UNITED KINGDOM ------------A LBUM S 

U f TfMl[II i. 1110 

1 NEW ~~~RM\APUot. 

I EMINEM 
2 1 REUJYEIIYW(B,~,AFnRMArH.WrERSCCft 

3 27 ::,~v~~:i~s 1-tTH flOOfl 

4 7' ~1~::oo:o~E& SONS 

5 4 ~~~~;.~~,:GE 
e ~ r.:~UPRl~fe~~~ 
7 NEW ~~~~r~~E 

a 61 ~~~~~ 
9 El.lZA DOOLITTLE 

lLllA OOOLITTU PAFILOPMOfrlE 

OcANADA 
-------------

ALBUM S 

!!i §i --- _,,.,,.,, 
1 

MEW ~~~~1~E~1t~ JOHNli'Y MAC.UtJ 

2 -, ~~~~~~~ARJIER 
t<.ATV PERRY 

3 1 i "'''"' """" ··~'"""' 
4 2 . =::-~~,rll;fU,l.,'ll~ 
S 4 ~:i~~=-:~O'IX 
• ~ :~~~~--0~ 
7 5 ~u~~=~~ 
8 31 ~~O~~~~~R [Ml 

9 17 ~:g~R.!~MY,'AIIDSti'Vllf.UtW. 

10 6 ~~!!:.~u,osuemCNSOHY MUSIC 

D SPAIN 
------------ALBUMS 

!i 3i (PIIOMllSICll/lKOIAf SU'TUU[Rl, 2G1D 

DAVID GUETTA 
DIK LIW{ GtlM,'\IIRGIH 

2 IRON MAIDEN 
JMCf.W..fllONTllR EMI 

3 NEW CELTAS CORTOS 
IITRO\l[IISIDltH ORO 

4 ~ ~~~RIIYCAPllOL 

6 3 ALEJANDRO SAN.Z 
NRAISO [XJIN:$$ ORO 

8 • I LADY GAGA 
Tll(f.W.SIREJM.N:mN.M.OtiflVlilf'fffiflSUJl'E 

7 11 SOUNDTRACK 
CAIII' IIOClf :t • n• f lNAL J,1,N. (Ml 

8 I CHAYANNE 
S ~ NO tl.l,'I' IW'OSIIUS SONY MUSIC 

9 13 J USTIN BIEBER 
MY WOii.OS SCIO:l.90't'..Am.(.NO 9AAJl1SUH) 

10 15 ARCADE FIRE 
THt $U..URH MERGE 

l)IRELAND 
SINGLES 

ili 3i '"~ "'""' Uf'HMlfR I , tt1D 

.J. ~~:~RII\APl10l. 

2 l =~~MWUl,SHAOO'( N'lfRMAllt-1H'll:RSCCff. 

3 ~ :::orL~:-'~i11lltLIIPUX8.CITWI 

4 

a 31 MUMFORD & SONS 
s.t&H Ill) MOflE ISl-"NI) 

Data for week of SEPTEMBER: 18, 2010 I For chart reprint s call 646.6S4.4633 

- GERMANY 
ALBUM S 

Hr1EMHlli, 'ltlU 

W IR S INO HELOEN 
1 N°1 IR!lflll MICH NACN MUSI SONY MIJSIC 

z ~ ~~~S SOlf'f MUSIC 

3 1 ~ll~~S~l~~~HEJJ INlfllSlo\11/fAIJSAIIOH 

• DISTURBED 
4 ~ UYWM R[PAISi 

S NEW ~~:o~':!'..\1iPtlOI. 

& ~ rl~:~~,.t;l~Ol 
? 3 ~~:RKtR 

a ., :~~:~SJ~OOOH 1RAD( 
9 2 ~~~~NA~:~gN~~A [Ml 

10 NlW ~~t:'u'r\~: "-AV $0,.'N Ml,tSIC 

7 AUSTRALIA 
------------A LB U M S 

SfPTEIHUI ' · nu 

1 NEW ~~:o~':.!YCAPtTOL 

• DISTURBED z ., UYWM Rll'RIS( 

3 NEW ~:~o ~~:~1:fRU IOJf 

4 1 I ~~~~MY,'EQ.~AFfEAMAl~llffUISC(ff_ 

IS NEW ~J;~;E:Ef~~~~'fltS~ 
8 

7 

• 
g 

10 

2 ~~~Nrt1':'~t1~:n SOit\' MUSIC 

BLISS N ESO 31 IUNN~G .. '" OLCUS<V• l0UMO$ 

7 ':".!~[~;~UT~ M[RC\lflY 
KYLIE MINOGUE 
Al'MIIIOOOI PARlDPHON! 

SLASH 
SlA.$.H OIK HAYOiSONY MUSIC 

C MEXICO 
ALBUMS 

.,1:1 3i jelMSAI n HPTUU(A4,NIO 

IRON MAIDEN 
TIW: flMAI. FROIITl(R U.U 

2 2 ENRIQUE IGLESI.AS 
lLl"HORIA INlUSC(JPE 

3 3 THALIA 
PfllMEM flU. SONY MUSIC 

4 • 1 ~~~h~ AMAII SON'\' MUSIC 

6 5 l.AARROLL.ADA BANDA EL UMON 
TOOO O[P[Ntl[ D( Tl OISMJIIIVlRSAL 

8 6 1 ~A,:f s~;?;u~t' 
7 7 PESADO 

O(SII[ LA CAIITINA VDU OISAfUIIIV(RSAl 

a 8 1 Jus TIN BIEBER 
MYMJIILO$SCtOJJIOVftAVYONIJll\ltl(&NC) 

9 VARIOUS ARTISTS 
LO lSEMW OE uuonos VOL:t SONY MUSIC 

10 83 PATY CANTU 
AFOflTUIIAOAMflllt 110 [RU (UI 

e wALLONIA 
SINGLES 

!i §i IIJURATOPJ6H) strmuu1,.n10 

2 

3 

4 

5 CALIFORNI.A GURLS 
U.TY H RFl't I I. $lll)(JP 000G CAPt10L 

1 NlW ~~~~~~E~~~~ MERCURV 

2 

3 

4 

5 

YANNICK NOAH 
FRONTl(R$ S(IN'f A,lllS,C 

PUGGY 
$0MtTHIIJ4ii YOU MIGHT llKI M(f!Cl.fl'f 

ZAZ 
UZ ~YON I KATY PERRY 

9 TEUIAGE DRUM CAPUOL 

EUROPEAN 
HOT 100 SINGLES 

.1:1 
!i §i .. ..__..,_...,_,.,.,, 

3 WE NO SPEAK AMERICANO 
't"OU.IIDA H COOL , OCUP SWO.l II Olm 

2 21~EJ~~~~ll"IF$Xff 
3 1 WAJ(.A WAAA (THIS TIME FOR AFR1CA) 

SIW:IIU H. FAUHLY6'1001fD EPIC 

4 DYNAMITE 
T.UO c,11,;z 011 & BAOAOWAV1ISUHO 

5 CLUB CAN'T HANDLE ME 
FLO RIOJ, H. OAY10 GUHTA P0£80'1'.AILANTIC 

• CALIFORNIA GURLS 
KAll Pf:11111'1' fl. SNOOP DOGG CAPITOL 

7 ALEJANDRO 
Ullt~STIUUEIOlM.OIPJlnllf.tfTERS(D'f 

8 NEW PLEASE DON'T LET ME GO 
Ii Oll'f MURS EP1C,ISVCO 

9 6 ~M~I~( i~uw fUl NTIUU I,-iTERSCOf'E 

10 NEW ~~~~YEC~~l~:u 

11 NEW ~~~~~~~l~~~BIU 
12 ,ol :,~.~~~ruL uFE 

13 9 ~t~~·,~i.:,~°"1 
14 22J BEAUTIFUL MONSTER 

. !ft.YO ISVNO OEF JAM 

115 11 =~~ll~ 'l 9l.AIIAU AAOIIND IHE V,~LO 

18 12J ~~?~~~WW'NlQJJ.WOII 

17 13 ~~!~J~~!~:.Hl)lft 
18 14 ~D1;A':;~},:>:;.;IU ,iGULlMA MAVA'llN 

19 17 :r~~~:n~::g;wn 
20 19 ~R:~~'8lBJO:XIMClK.SJ.E.&ffl: 

EURO DIGITAL 
SONGS SPOTLIGHT 

------------DEN HARK 

!i !i :~~~sNc:rl~~~~~SCAN $[PT(MIER II, 2,1, 

LOVE THE WAY VOU LIE 
UNll"MWIHl.'M:&'SK!Ot~"l\~ 

2 3 ~i~~~~~r~AFRICA) 
YOU & M E 
[UCUIIC UDY W MERMAIO,'SON'V MUSIC 3 

4 .J ~;(•~:~ru°.:~~ET YOU) 

IMPOSSIBLE 
SHIINTULE SIIP/SIIC.'\J~RSAl M010Wlt 

HEAT WAVE 
M.PHAIUJ COPUIHAGEH • 
AIRPLANES 
Wftliffl.fl MJNSIBl/QX{Mlllt.Slf..tn.Wlt 

8 s I ~~~ LABELM.1ioo,1 TACK 

" 
MORTEN 

,al ""ES" .. ""'""'"""''""'"' 
10 RE ~E~~tDtltt081MlftlfffilSOJ'E 

"Gossip Qi• stal layl01 M"'"'" 
findshfflelf In anew!jlOU~ht 
wilflherband, lhePrelly-. 
lhea<l'1clellot~bwl"1tllsat 
No. 6 011 lhe U.l All<lml dlart. 

APOLAND 
--- Ai eUMs 

!!~ =~ CZWlllXPROOUCtlflOW 
~- ::51 WDDWN:01 UPTIM.UR 4. 2t1e 

1 NEW ~~~l~ fi!TTI 

2 z I ~v::.~NlCITIH CHERIMllEt'OG 

3 4 =~MWEB,'Slt,,l,OOi:NltRl,Ll,Jti'Mf.RSCOPt: 

4 Ji IRON MAIDEN 

• 
a 

9 

Til(FllfALfltllf'TIDl [MI 

ANDREA BOCELLI 
VIYlRf: • TKt ,m Of SUGAR,'UIIVEII.SAl 

VARIOUS ARTISTS 
IMl'IIUI.AVOl, 4 UAGIC. 

KATIE MELUA 
TIIE IIOUS£ 0FtAMA11C0 

ELDO 
ZAl'l$11 Z 1NI M(ltY MY MUSIC '(Ml 

10 10 ~ UN~K&PSYCHOOA.NaMG 

EURO ""' 
DIGITAL SONGS•~;~.;·:--. 

-1:1 
!Ii 

2 

3 

4 

6 

8 

7 

§i f:!~R~l-~.~~~fSWI StPTtM,tll ''• ztle 

14 ~~~\~~M 

1 I ~,,!,N~l::.& 8110MIWAV.1SUNO 

LOVE THE WAY YOU LIE 
(MIIOlf'[MWN,',&,'!HQ~tmlWl'.P( 

WE NO SPEAK AMERICANO 
YDWIDA IE COOL, OCIW SWEAT IT OOTI 

l7 :.~~~~~~~~~T ME GO 

CLUB CAN'T HANDLE ME 
FLORIDA FT, omo tiU[n• POE: 8[W,ATLMITJC 

S ~~ ":t":~~: l~ AFRICA) 

8 71 :~R:~:....ree.A»;\MOIUIU.'WJR; 
9 10 ~=-~IKPl'.~MJDfl'IWe 

10 11 f~~~~~.~~R~CAP1l 0L 

11 NEW ~~:~~!.oM~ ~ E~ ~!E MUSIC 

12 a ( ~t~~UJ.!'!~ MONSTER 

13 GREEN LIGHT 
IIOU 0£0' .IAVD(l,-iE.,\IIA~ 

14 9 KATY ON A M ISSION 
Kffl lAMMUHITION 

EUROPEAN 
ALBUMS 

1 NEW ~~:::!tcAlrtOL 
2 I I ~~F~u~::W~~ (Ml 

3 EMINEM 
Rt:CO'l'UlY V.'Ell!SHAWI' N1tRIWH.WIERSall'f. 

4 3 ~~~~c:JmiGt 
4 ~~~~IOtM.OIFIM!lf.~ 

8 sl ~~~r~~~1N 
7 NEW ~~:~:~:~R IIHOS 
8 10 :i~:~~ : Li~NS 

9 NEW ~:Ci ~HOii!!:~~~ SONY 1.L1J$tC 

1 O ~ ~::!~f~S SONY UVSIC 

11 ] ~lll~~ll~~IU:lf 1Nf£RSUA1AN$,A1,0N 

12 11X!J =~F~~~l~~$ 1'1H f\OOll 

13 74 ~A:~~s~;~~ 

14 lJ! ::.:~ICITllS UMG 

15 9 ~~~'i.STAIICI A&E,,HELIUM 3,'WiUINER 

EUROPEAN ~-:i,. 
AIRPLAY 

2 

3 

4 

e 

a 

SEPTUHEll 11, 2'1' 
LOVE THE WAY YOU LIE 
UN11n--.a.~~WTEASCXP£ 
CALIFORNIA GURLS 
UIY PEM'I' Fl SNOOP OOGG CAPITOL 

WAXA WAXA (THIS TIME FOR AFRICA) 
~n~EPO~Y.$C.UTW 

61 ~,,!,NC~l:I~ & 8110-.clWAY ISUNO 

7 f~'tv~Acf~.~~Vl~:~EC:~iE,:~ iATL~TIC 

91 ~~:,s,~ ! D 

WE NO SPEAK AMERICANO 
YOUNDA IE COOL, OCIJI' swtAI IT 01.111 

s ~e:~~~ 
9 11 ~i.,:.~ ~l!$1A$ Fl. PIUIJLl ~lEA$COPE 

10 al ::_R:~~m~H.SU.QM!t 
11 18 :M~~E DREAM 

12 16~ ~~~~~E~w 
13 ll ~!ATLA.HllC 

14 13~ ~~~•&~~ONE 

15 14 ~~N::,R~RRJD.IMN'MlM't 
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he. ASCN>,o\.W.e'sll ... · M2SOl'lgt,Ki:£W'J, 
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(ScnJsCI~.~ 
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RECORD COMPANIES: Island Def Jam Music Group 
promotes Leesa Brunson to VP of A&R operations. She was 
senior director. 

Razor & Tie Entertainment elevates John P. Luneau to VP 
of business and legal affairs. He was senior counsel. 

DISTRIBUTION: Universal Music Group Distribution ups 
Kristen Bender to senior director of product development. 

She was director. 

TOURING: Facility management company Global Spectrum 
names Claudio Oliveira assistant GM of Sun National Bank 

Center in Trenton, N.J. He was GM of Vlrtua Center Flyers 
Skate Zone in Voorhees, N.J. 

Facility management company VenuWorks names Gene 
Felling Western regional VP and GM of the Forum in Inglewood, 

C.lif. He was COO/GM of Broomfield Sports and Entertainment 
In Broomfield, Colo. 

DIGITAL: INgrooves promotes Liz Angelucci to director of 
corporate communications. She was executive coordinator 

of the company's executive management team. 

MANAGEMENT: Music industry veteran John Ettinger 

announces the formation of artist management and 
consulting firm Ettinger Talent Associates. He was senior 

director of national promotion at Lyric Street Records. 

RADIO: Premiere Radio Networks taps BIii May as VP of 
programming for'1Sixx Sense W ith Nikki Slxx" and Hfhe Side 

Show Countdown With Nikki Sixx." He was OM at Clear 
Channel in Albuquerque, N.M. 

RELATED FIELDS: MTV promotes Nancy Tellet to senior VP 
of research and consumer Insights for Latin America, canada 
and the U.S. Hispanic market. She was VP of consumer research 
at Tr3s: MTV, Muslca y Mas (formerly MTV Tr3s). 

Music Choice appoints Mike Corry director of advertising 

sales. He was an account executive at Comcast Networks. 
-Edited by Mitchell Peters 

SOLES4SOULS, FRANTI COLLECTING SHOES 
FOR CHARITY 
Five years ago, Wayne Elsey, former pres ident of Canadian 
footwear company Kodiak, began collecting shoes for the Asian 
tsunami victi ms. Soon .after. he lefl his post to expand his c.har• 
ity efforts by s tarting Nashville-based nonprofit Soles4Souls, 
an organization devoted to giving shoes to those in need. 

"We try to put shoes on the 300 million children around the 
world that don't have shoes," he says, noting that the charity 

has distributed nearly 12 million pairs. 
The organization recently par tnered with Michael Franti. 

who decided to go shoeless 10 years ago. With the goal of col, 
lee ting I 00,000 pairs of shoes, Franti will designate nine cities 
on his fall tour as the Barefoot Concert Series. Fans can do
nate footwear at the concerts. and for those who donate Sl, 
Soles4Souls will give a pair of shoes to someone in need. 

Elsey is encouraging concert-goers to clean out their dos• 
ets. "There arc 1.6 bill ion pairs of shoes sitting in Americans' 
closets that aren't being worn,· he says. 

Fans can also visit Soles4Souls.org to find local donation 
drop locations. -Mirchell Peters 

Far•Eest Movement hosted an album 
tl$tenlng party Aug. 26 at Above Allen In the 

Thompson LES Hotel in New York. The gro\lp worked with 
artists and prod\lcers including Ryan Tedder, Snoop Oogg, Lil Jon, Keri 

HIison. P1tbull ,1nd Bruno M;irs on Its blend or hlp•hop/electro/dance muslC. Its 
first single, '"Like a G6 ... is No. 21 on the Billboard Hot 100. The group has already had 

several songs placed in TV and him. including ·Entourage," "CS!." "Gossip Girr and '"Get Him 
to the Greek, .. before It relea!.@S •~ debut .!ilbum. ~F,ee Wired," Oct. 12 on Cherrytree/lntet!.cope 

Records. From left Far·east Movement's Proh9re11. Jonathan Yip and Jeremy Reeves of production 
team Stereotypes, Far·East Movement's J•Spllf and DJ Vlrman, BIiiboard.com news editor Monica Herrera, 

Far'Ea!it Movement's Kev Nish, Stereotypes' Ray Romulus. Btllboard c0n1rtbutor Michael Menachem end Stampede 
Management principals Russell Redeaux and Ted Chung. PriOTO tRANs.AAR'ENT At;;f"fCY 
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With Unlversal Music widely expected to acQulre nghts to Queen's catalog out.side of North America 1n 
early 20H, it's not surprising that Un1vers.al Music Group lnternat,onol staffers in London got into the sp,r,t 
of •Freddie for- c'.I Day" Sept- 3. The event celebrated late Queen frontman Fr-eddfe Mercury (who would 
have turned 64 on Sept. S) and ralsed awa:reness for the Mercury Phoenix Trust charity, established in his 
memory to fight HIV/AIDS woridwide. P.c:tured after doM,ng replicas or one of Mercury's signature stage 
out fits are (from left) Universal Strategic Mart<eting head or digital Emma Fulford, marketing director 
Andrew Daw, d191tal junior product manager Luke Armitage, l1eensing mainager Kate Hudspeth and TV 
product manager Kathryn Gilfeaither. PHOTO OIRtS ,..,\llOlit 

Ros.nnna Cash and Snm Phllllp, 
relaxed after -An Evemng W1th Rosanne 

Cash: In Convers.at/on With Marc We1n9<1rrnn; held 
Aug. 16 3t tho Saban Theatre iin Beverly Hills. Calif. The gathering 

celebrated the pub11cat1on o f Cash's avtob1ography "Composed." 
which dt:!'buted at No_ 20 on the N~ Yol1c Times Best Se11ers hst. ?hi111ps, 

who now shaire,s the s..lnie musk: publisher as Cash (Notc:1ble Music). 1s f1nlsh1ng 
work on her fifth EP. as well QS Q fulMength release, QS part of her Long Play profect. 
an on,hne art ancl music 1nstallat1on. From left: Notable Music's Tom DeSavla. Cash. 

Ph1ll1ps Qnd NotQble Mus1c·s Damon Booth i:i.-+QTO OAAIIHl BOOTH 

ClCOcwriOl'lt 2010b/.SGk,b,l,IM..::ti,.LLC.Al ri(lllt1,_.-4MoPM1ollllif.~lo,,!1N1y k 1•ocri.oefd,~ln#!Yfflti.., ... wo,1-o,tr,tftl/Nlted, ln"""tOffflo,~w,y--,~~.Ohol~~o,oci.-iM. WllNNA~orloo"wri'l1~Pf,ffflluJonc,flhtll)Ublkhw.8U.90A.IIOMAGAZINIEOSSN 
0006,,2Sl();-VSP$0S6,,I00)11~we,el,:ly~..::eotl'Ol' ttle'-',t - kln0e<~ • ..idthefv'l4~1n~.bydG!otN,IMNI.I.U.C..770~.NewVorl<.N:¥'. M)c)Ol.9S95,~--.. :annual"'1f.~~u.s.utt..oo.contlr>tnt..i(tlll"'CIMffll~~~l-kNM.~~ ........ ~ 
LP:ffl~,1En,Q~d~9£F.~..,tdM&~atttlo8'1tllhPol.l:Offlc• . J.IOM109.000)W'l.~CN16tlOt:l'Aid~N-\'o,1(,,N,Yft MdM~lional/lWUftOoffic'"-~1M1ter.~~~~oladdrouta.Bl~P.O.&e;.- l S'iS.~l.6006S-3S,S.C,.NtllMd~kca,oll,la,lsa:i-dMe ~ 
onrnK'tOl'ilmlto,nl(ra,1Mic:roloml,Route100, Millwoc,d,N,Y. IOS4Go,X«murivwMyMluotilrnl,P.O.lkn:13"'6, AnnAfbof, Ml•8106.. , o,~1cont.act:Rot.-HaM.oll,,~Ml•ttMYG~l--Tl7•SOS.-9701,ut,1K.UNk11~PubkatlonH.all~No..-OOJlntn-11umllndellwfebleCan.adlan.tdrfl&ftlllo 
DHl.GloblllMlllt,7-4MBafflRd#2,~0NUT1U.Vot.122~n.Pwtffl«lif'lttloU.SARw'91~wb1.ct lpllaftln'lo,m,,tloft,c.al6-46o65-4•S86l.Fo,MAlsulplloftll'lfofflYtlon.u1180CM,S8"8372(0U1ulotU.5~1:-47•SS9-7S3J)ore-fflallbalo,l,,d<r•10(lllfflp.(l0fFO,llffiotMl'lnfom<Mlorl,.c.alllM6,6S4 ..... 00. 
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KEEP CLIMBING 

A DELTA f~ 

BUILDING A BETTER AIRLINE, 
NOT JUST A BIGGER ONE. 
With airline mergers constantly in the news (ours included), it's easy to forget that size alone isn't 

enough to lead this industry. No one who flies is waiting for a bigger airline; they're waiting for one 

that 's committed to making flying bet ter. To that end, we've taken a look at every part of the 

exper ience - from buying a t icket to getting your bags - and dedicated ourselves to constant ly 

improving it. That's an ambitious goal, especially at a t ime w hen air travel is under pressure from 

all sides, but the challenges of this industry have always been its fuel; that was t rue at Kit ty Hawk, 

and it 's t rue today. So while we're proud to offer over 5,500 fl ights a day, we won't rest until each 

one of them is as convenient, comfortable, and hassle-free as possible. 

DELTA.COM 
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HotMags - Free Magazines

e-mah·khem 
J-.lard to pronounce. 
~asy to work witn. 

lhe World's Largest Independent Music Publisher 

~RSAND :qli BOOSEY& HAW KE S 
w 

.~ 
IMAGEM 
MUSIC 

Classical Music • Boosey & Hawkes 

Broadway, 1-/ollywood and the American Songbook • Rodgers & Hammerstein 

Contemporary and Classic Rock & Pop • lmagem Music 

PROUDLY OPENING ITS NEW AMERICAN OFFICE 
229 West 28 Street, nth floor 

New York City, New York 10001 

Tel: 212-541-6600 

E-mail/General Inquiries: USA@imagem.com 

-Making the difference! 
Netherlands · USA · United Kingdom · Germany • Belgium 

www.imagem.com 
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