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SOMETHING

BIG

IS ABOUT TO
HAPPEN...

a palpable buzz fills the air, like the
excitement of your favorite band taking
the stage. Big things are always unfolding
at Allegro Media Group. For 30 years,
our wide range of distribution channels
and financial stability have made
us one of North America’s premier
independent distributors. Today, we
are successfully tackling the challenges
of our ever-changing industry and
seeking out every opportunity. Our
passion, dedication and commitment
to quality ensure your audio and video
products are met with anticipation.
Experience our momentum.

— DIVISIONS —
Allegro
Allegro Video
Allegro Classical
NAIL
NewSound
Music Design
Allegro Digital
Softland International
Allegro Entertainment Canada

— SERVICES ——
Allegro Racking
Allegro Production
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Allegro Graphics
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— 1980-2010 ——

‘ MEDIA GROUP

No Boundaries.
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>>>BLUNT
CHECKS INTO
FACEBOOK
PLACES
Singer/songwriter
James Blunt is set to
be the first major
artist in the United
Kingdom to
embrace Facebook
Places, the latest
feature from the
social network.
Ahead of the release
of his third album,
“Some Kind of
Trouble” (Nov. 8),
fans who attend the
Sept. 29 album
launch in London
will be able to check
into Facebook
Places at the venue
location and stream
three new tracks on
Blunt’s Facebook
page.

>>>NAPSTER
RELEASES
IPHONE APP
Napster now has an
iPhone app, which
allows subscribers
to stream songs to
their mobile device.
Like other streaming
services, it offers
access to its full
catalog and users
can cache songs on
the device, create
playlists and more.
The Napster app is
free but requires a
$10 monthly Mobile
Access subscription
to use.

>>>POLL:
RECESSION IS
STILL ON
Though the National
Bureau of Economic
Research declared
this week that the
recession officially
ended in June 2009,
the organization’s
opinion is unlikely to
find much
agreement with the
public at large. In a
Marist Poll
conducted in mid-
September, 80% of
respondents said
they think the
United States “is
currently ina
recession.” Just 18%
said it’s not, with the
other 2% undecided.

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Mark
Dolliver and Sarah
Williams.

REMAKING RHINO

LSLUSE BY ED CHRISTMAN

BY POPULAR DEMAND

DIY ADVICE

XMAS MARKS THE SPOT

With The Critical Fourth-Quarter
Sales Season Officially Under
Way, Retailers Are On The
Lookout For Their Secret Santa

The fate of music retailers’ holiday sales season may
rest not with a country-crossover auteur or a hip-hop
oversharer or even the King of Pop, but with a momsy
50-year-old Scot drawn to show tunes.

Yes, Taylor Swift and Kanye West will release chart-
topping new albums, and a posthumous release of pre-
viously unheard Michael Jackson tracks should draw
in loyal fans, but retailers once again are counting on
Susan Boyle to drive the Christmas selling season.

“Taylor Swift will be big," says Jagriti Jaggi, category
manager for software merchandising at the 34-unit

Fry Electronics, “but we feel that Susan Boyle will be
our No. 1 geller.”

rwill have something for everyone, music
s say. Acts set to release fourth-quarter albums
include Kings of Leon, Rihanna, Kid Rock, the Black
Eyed Peas, Akon, Josh Groban, Nicki Minaj, Cee Lo,
Elton John & Leon Russell, Elvis Presley, Bruce
Springsteen, Darius Rucker, Zac Brown Band, Sug-
arland, Jason Aldean, Kenny Chesney, Rascal Flatts
and Keith Urban.

“We are locked and fully loaded,” Universal Music
Group (UMG) executive VP of sales and marketing
Candace Berry says of her company’s fourth-quar-
ter schedule. “The star power is there, and we have
a variety of genres and records that appeal to every-
one from youths to adults.”

Buyers are split, however, on whether this year's
slate holds greater promise than last year’s. Fourth-
quarter sales in 2009—led by Boyle, Swift, Jackson,
Andrea Bocelli, Michael Bublé and Justin Bieber—
totaled about 119 million album units.

J&R GM of media Sue Bryan says that this year's
schedule “looks as good, if not better than last
year's release schedule.” Newbury Comics head
of purchasing Carl Mello is less optimistic, say-
ing it “looks like it may be [ flat] to a little bit
lighter than last year.”

“There are things that are going to sell,” Al-
liance Entertainment group VP of vendor man-
aged inventory Cindy Barr says, “but I don't think
it's an outstanding fourth-quarter schedule.

“Everybody is trying to put out older-demo
records,”
from Groban and Carlos Santana, boxed sets
from Springsteen and Bob Dylan, remas-

Barr adds, referring to new albums

ters of the Beatles’ “Red” and “Blue” collections, the
Cirque du Soleil-related “Viva Elvis,” covers sets from
Neil Diamond and Rod Stewart, the John/Russell col-
laboration and Christmas albums from Boyle, Mariah
Carey and Annie Lennox.

Merchants are divided on whether Swift's “Speak
Now" (Oct. 25) or Boyle's “The Gift” (Nov. 9) will be
the top seller this year.

“Taylor Swift will be the biggest record of the fourth
quarter,” Barr says. “That’s a no-brainer. She appeals
to such a wide demo.”

UMG is expected to ship 1.8 million units of “Speak
Now” and is projecting first-week sales of 750,000
units, sources say,

Mello says he doubts that “The Gift" can sell like
last year’s Boyle album, “I Dreamed a Dream,” con-
sidering it sold “300,000 units for weeks on end.” Ac-
tually, it sold more than 500,000 units for five weeks
in a row, including a debut week of 701,000 units. It
has sold a total of 3.8 million units, according to
N

sen SoundScan.

Sony Music Entertainment has yet to make projec-
tions for the new Boyle record.

Meanwhile, merchants are skeptical on whether
Jackson's album, expected to be compiled from stu-

Power trio (from left):
TAYLOR SWIFT, SUSAN
BOYLE and KANYE WEST

ANDROID ADVOCATE

diotracks he recorded but never included on past al-
bums, will top last year’s “This Is It."“Of course
Michael Jackson will be a very good seller; we sell his
music all yearlong,” Fry's Jaggi says. “Anything from
him will sell.” But a retail executive adds, "1 don't be-
lieve the Michael Jackson album will mean anything.”
Here's a look at how some other top fourth-quarter
albums are expected to perform:
B Kenny Chesney’s “Hemingway’s Whiskey

(Sept.
28) is expected to ship about 400,000 units, with first-
week sales projected at 225,000.

B Kings of Leon's “Come Around Sundown” (Oct.
19) is expected to ship 350,000 units and have first-
week sales of 350,000, including about 150,000 dig-
ital albums.

B The John/Russell collaboration “The Union” (Oct.
19) has the backing of merchants. "It has a really
good story and will get a lot of news coverage,” Barr
says. “It's a good record for the Robert Plant/Alison
Krauss demo.”

W Sugarland’s “The Incredible Machine” (Oct. 19) and
Rascal Flatts’ “Nothing Like This” (Nov. 16) are each
expected to ship about 500,000 units and have first-
week sales of about 200,000.

B “Now That's What I Call Music 36" (Nov. 9) is ex-
pected to ship about 600,000 units, with first-week
sales of about 125,000.

® Rihanna's "Loud” (Nov. 16) and the Black Eyed Peas’
“The Beginning” (December) are each expected to
ship about 500,000 units and have first-week sales of
about 200,000.

B Kanye West's new album (Nov. 23) is expected to
ship about 750,000 units, with first-week sales of
about 400,000.

B Nicki Minaj's much-anticipated debut, “Pink Fri-
day” (Nov. 23), should ship 300,000 units, with first-
week sales of 125,000.

Still, questions linger about how some highly touted
fourth-quarter releases will fare. “Will Maroon 5 end
up having hits?
will Santana do? Will Linkin Park have any legs? Do

Newbury Comics’ Mello asks. “How

any records have legs nowadays?”

Meanwhile, merchants aren’t sure how catalog
will sell for the holiday. “It depends on the mood
of the country,” J&R’s Bryan says. Key boxed sets
for the season include John Lennon’s “Signature
Box,” Dylan’s “The Original Mono Recordings,”
the “Apple Records” set, Jimi Hendrix's “West Coast
Seattle Boy” and Springsteen’s “Darkness on the
Edge of Town," also known as “The Promise.”

Finally, retailers concede that overall, this year's
holiday selling season will be down from last
year's because of the continued decline in CD
shelf space. e
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QUESTIONS

with KEVIN GORE

by ED CHRISTMAN

Recently installed Rhino president/CEO Kevin Gore joined the company in 2002
after a stint as president of Universal Classics Group. In his new role, Gore oversees
all day-to-day operations of the catalog and licensing division, including growth
of its global digital sales, new product initiatives, expansion of recorded-music
licensing opportunities and stewardship of its brand-licensing unit, which includes
management of the Grateful Dead’s intellectual property. Gore also serves as co-
chairman with Robert Finkelstein of Frank Sinatra Enterprises, a joint venture be-

tween Warner Music Group and the Sinatra family.

At press time, Rhino had let 20-40 employees go, the second cutback to take
place inthe last 12 months. In the earlier round of layoffs, the company attributed the
staff reductions to the decline of physical sales and a retooling for the digital market-
place. To back that up, one of the first new products from Rhino under Gore’s stew-
ardship will be RMAT, a music trivia app that stands for Rhino Musical Aptitude Test.

Talk about Rhino's shift toward digital distribution
and away from physical.
We are definitely releasing less physical product; that's a given.
In the digital space, we are constantly putting up catalog that
hasn’t been up before. We are working on an aggressive digi-
tal compilation line, which we think is the next step to move
our consumers from buying on a physical basis to buying in
the digital space.

We also have our Rhino Handmade releases, which are
direct-to-consumer, mostly Internet products. It's a limited-
edition line that drives consumption. Once the run is sold out,
it may still be available digitally. For some titles, Handmade
has had a period of exclusivity online followed by some lim-
ited retail distribution.

What do you have in mind for digital compilations,
and how will you get older fans of heritage music to
switch from the CD to digital?

Our efforts will be devoted to reactivating lines that have
been successful for us in the past, like “Have a Nice Day”
and “Smooth Grooves.” We are optimistic that new prod-

ucts will help some of the older consumers to buy digital.
If you look at Jeff Beck as an example, one might assume
his audience would skew older and be less digitally inclined.
But our first-week sales [on Beck's 2010 album, “Emotion
and Commotion”] were 20% digital and sales to date are
nearly 17% digital.

8 | BILLBOARD | OCTOBER 2, 2010

How are you managing the Frank Sinatra and Grate-
ful Dead brands?
In the world of Sinatra, we have our hands in a lot of differ-
ent things and each business is distinctive, whether it’s au-
diovisual rights, rights for Broadway musicals and restaurants,
apparel or wine and food. For instance, we have a successful
direct-to-consumer wine business called Sinatra Family Es-
tate, which we launched in 2007 and whose cabernet [called
Come Fly With Me|is sold out. We are launching another vin-
tage this fall.

And the Grateful Dead business?

The majority of what we do with them is managing their
audio-video catalog and their IP rights when it comes to
merch and items like that. This is a very robust direct-to-
consumer business, which continues to thrive. We have a
great series called Road Trips that we release four times a
year. We have other direct-to-consumer products that may
have a window before they go to full retail.

We are now looking for licensing opportunities for the
brand itself. We justlaunched a line of granola with a com-
pany called Galaxy Granola. This is a brand extension for
the Grateful Dead that is a perfect match and a great op-
portunity to extend their culture into the marketplace be-
yond audio, video and merch.

Is Rhino looking to manage more assets like that?

We have been very careful to limit our scope to the brands we
feel are instantly identifiable, At this time, we are very focused
on maximizing opportunities for Sinatra and the Dead. Butif
there is an opportunity that we feel is right, we will pursue it.

One thing that we want to put out there, though, is that we
are very excited about having deeper relationships with our
biggest and most important artists. And it doesn’t have to be
in this big, diversified rights deals, because those rights aren't
always available.

Can you give an example?
For the Doors, we started a campaign a few years ago for their
40th anniversary that culminated this year with a documen-
tary executive-produced by “Law & Order” creator Dick Wolf
and the band. It received a ton of accolades at film festivals
and served as a tool for driving catalog sales.

At the end, we were able to cover the cost of the documen-
tary and provide an opportunity to platform the band to an au-
dience that needed to be reinvigorated, and to an audience
that wasn't as familiar with the band. We think that is a win.
And it [came] out of a deeper relationship we have with Doors
manager Jeff Jampol and the band. That's a good example of
how Rhino can work with our biggest brands to bring oppor-
tunities to the marketplace. .
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ACCOUNT MANAGER: Alexandra Hartz ©.40
INSIDE SALES/CLASSIFIEDS: Joff Serrette ¢
MANAGING DIRECTOR/LATIN: Gene Smith
LATIN AMERICA/MIAMI: Marcia Olival 77 5
ASIA-PACIFIC/AUSTRALIA: Linda Matich

JAPAN: Aki Kaneko 5255252099
MANAGER OF SALES ANALYTICS: Mirna Gomez (48 54 44
EXECUTIVE ASSISTANT/ADVERTISING COORDINATOR: Pater Lodola 740 654 4662

MARKETIN
SENIOR MARKETING DIRECTOR: LILA GERSON £45 6!
EVENT MARKETING MANAGER: Nicole Carbone | 54
MARKETING MANAGER: Kerri Bergman &
MARKETING ART DIRECTOR: Melissa Subatch
MARKETING DESIGN MANAGER: Kim Grasing

CIRCULATION
DIRECTOR, CIRCULATION: NEIL EISENBERG
SUBSCRIPTIONS: 500656 S Tall ¥

54

LICENSING, EVENTS & REPRINTS

EXECUTIVE DIRECTOR, CONFERENCES & SPECIAL EVENTS: MICHELE JACANGELO
ASSOCIATE DIRECTOR, EVENT REGISTRATION SALES & MARKETING: Lisa Kastner
SPONSORSHIP/BUSINESS DEVELOPMENT MANAGER: Cebele Marquez © 4 4648
SPONSORSHIP SALES MANAGERS: Matthew Carona 046 &5 £ Kim Griffiths ©
SPECIAL EVENTS DIRECTOR: Margaret O'Shea
SPECIAL EVENTS MANAGER: Lisa DiAntonio
EVENT CLIENT SERVICES MANAGER: Courtnay Marks
DIRECTOR, LICENSING & CUSTOM MEDIA: Diane Driscoll ©. 5
MANAGER, INTERNATIONAL LICENSING & SALES: Angelino Siesheuvel
MAGAZINE REPRINTS: Rosie Hassell 717505 9701 Ext. 156 or rosi

PRODUCTION
PRODUCTION DIRECTOR: TERRENCE C. SANDERS
ASSOCIATE PRODUCTION DIRECTOR: Anthony T. Stallings
ASSOCIATE PRODUCTION MANAGER: Rodger Loonard
GRAPHIC PRODUCTION ARTIST: Gene Williams

OPERATIONS
GROUP FINANCIAL DIRECTOR: BARBARA GRIENINGER
PERMISSIONS COORDINATOR: Dana Parra ©45 54 4c:

NASHVILLE: 0 Box §51645
N 3

Nasrwilk.

e5 Global Medla, LLC

CHAIRMAN: James A. Finkelstein
CHIEF EXECUTIVE OFFICER: Richard D. Beckman
Primalia Chang: CHIEF OPERATING OFFICER; Marshall Morris: CHIEF FINANCIAL OF FICER;
Gautum Gullanl: CHIEF TECHNOLOGY OFFICER; Howard Ibaum: PRESIDENT, BUSINESS
DEVELOPMENT; Dana Miller: SENIOR VICE PRESIDENT, CREATIVE SERVICES; Doug Bachelis:
VICE PRESIDENT, MARKETING; Andrew Min: VICE PRESIDENT, LICENSING; Madeline Krakowsky:
VICE PRESIDENT, CIRCULATION; Anne Doyle: VICE PRESIDENT, HUMAN RESOURCES
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SOMETHING BIG IS HAPPENING...
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Tina Turner, Dechen Shak-Dagsay &
Regula Curti

Beyond

NER 3107

For the very first lime, rock legend Tina
Turner shares her practice of Buddhist
chanting to offer a spiritual message

of oneness, alongside Dechen Shak-
Dagsay singing Buddhist prayers and
Regula Curti singing Christian prayers.

3 Leg Torso
Animals & Cannibals
MEE 5

A cinematic musical travelogue that equally
embraces the high energy of pop/rock, the
complex structures of chamber music, and
the improvisational qualities of jazz.

Various Artists

Black Sabbath: The Secret Musical
History Of Black-Jewish Relations
RBS 18

This CD presents a guide to African-
American & Jewish relations featuring
well-known artists singing rarely heard
songs—Billie Holiday, Eartha Kitt,
Cannonball Adderley, Lena Horne, Nina
Simone, The Temptations, and more!
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Lalo Schifrin
Romerias
ALH 34

World premiere recording of a suite for
solo guitar in nine movements written
by Lalo Schifrin, performed by Sergio
Puccini, plus other works,

ARYUS BOND

LET THEN TALK

Gary U.S. Bonds
Let Them Talk
GUS 1001

“The gritty blues and soul that marks
the Jersey Shore Sound wasn't invented
by Bruce Springsteen. He borrowed it
from House Rocker Supreme Gary U.S.
Bonds.” — New York Post

allesro

ST. JOHN

Lara St. John
Mozart, Scott & Lara St. John, The Knights
ANC SACD 136

Violinists Lara & Scott St. John present
a new Mozarl recording, on which
the focal point is the monumental
onginal form of the rarely recorded
Sinfonia Concertante. Innovative New
York-based ensemble The Knights
accompanies the pair on all works.

(ETARYN
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Kathryn Calder
Are You my Mother?
FUM 9

This deeply personal record by the most
recent member of The New Pormographers
is bound to be one of 2010 most
innovative releases. A beguiling album!

Tom Grant
Delicioso
NUW 55508

Tom Grant's finest work in 34 years!
The album showcases several of the
Northwest's finest jazz/pop artists,
including Pink Martini bassist Phil Baker.

A DIVISION OF ALLEGRO MEDIA GROUP

Susie Tallman
Come On, Let’s Go!
RMB DVD 91010

Susie’s first DVD features 23 videos
from the best of her award-winning
CDs. Join her on a farm, on a lake, and
jumping on the bed with monkeys!

A DOASION OF ALLEGRO MEDIA GROUF

www.allegromediagroup.com

www_americanradiohistorv com
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The Watchmen

Wu-Tang Management Presents...
PCE 6 (Explicit)

PCE 7 (Clean)

This five-man group composed of South
Florida natives has 20 years of combined
experience in the hip-hop industry. The
Cipher, 7th 7ign, PRO, and Prox ready
10 show the world that South Florida is a
breeding ground for raw talent!

Paradigm
Shift

‘Y
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Steven Halpern
Paradigm Shift
1PM 8044

This new release from the #1 best-
selling new age healing music artist
highlights his orchestration of tone,
space, and silence to create a paradigm
shift in instrumental healing music.

JAN
REED e

Dan Reed
Coming Up For Air
ZON1

Dan Reed is a man who appreciates
the depth and value of a song. On
Coming Up For Air, he presents a
mature, sensitive collection beautifully
crafted with true emotional impact.
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BOXSCORE Concert Grosses

l’élﬂlﬂﬂﬂﬂEﬂﬂﬂﬂﬂmﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂnﬂﬂﬂ

GROSS/ ARTIST(S) At(endance
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5) Promoter
$20,769,700

(£16,200548)
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PIYYTLT B DAVE MATTHEWS BAND, JASON MRAZ
$85/475

Wrigley Field, Chicago, Sept. 17-18 78,302 Live Nation

$2,872,710 METALLICA, FEAR FACTORY, THE SWORD
CEE2Q3 Vst

34 ' Red Melbo
SII02/SI0AZE. Aot e g iboume, 24,529 2149 Michael Coppel Presents

LPRLCEECIN THE BLACK EYED PEAS, JASON DERULO
Anaion)

(826377
SISO s ot Toronto, 1 28433 Concerts West/AEG Live

b7 {or2: L1 DAVE MATTHEWS BAND, ZAC BROWN BAND

S125/585/575/ ©
34950 cm Field Flushing, NY., Live Nation

$2,167,410 METALLICA, FEAR FACTORY, THE SWORD

(SETE725 Austrakan)
514039/512162  Acer Arena, Sydney, Sopt. 18 16,905 Michael Coppel Presents

CYX[ X - 88 DAVE MATTHEWS BAND, BEN HARPER & RELENTLESS7

$70/$4850 Thc 'fzgr?e George, Wash., . Live Nation

252“659‘33“ |e 26

310379 Sydney, Sept. 18-19 raw

$1.725520
G66A2/S4298  Northarn iland G 1720, 9629 So e oie i

i
su5/s4s :ﬂvgg"d Bowl, Los Angeles, 16,974 8Ill Sliva Presents, Andrew Hewitt Co.

$1,258,740
(51,314304 Canacdan)
5132.66/55297

Air Canada Centre, Toronto, July 17 12,191

l"vv

Live Nation

$1,247, 453

cmslintiats THE BLACK EYED PEAS, JASON DERULO

sunm/wu Bell Centre, Montreal, July 31 16,451 Evenko, Concerts West/AEG Live

$1235,560
e AL Acer Acona, Syiney, Sept 21 11,854 Ehuao i Rob Potts i
$1135296
32950 Fla., Sept. v Immpa 14,369 Live Nation

SLIOEI THE BLACK EYED PEAS, T-PAIN

$94/574/$45.50 Pmdenhal Center, Newark, N.J,, 1. Concerts West/AEG Live

$1,056,575 JOHN MAYER, OWL CITY

$8550/338 Hollywood Bowl, Los Angeles, 14,570 Bill Silva Presents, Andrew Hewitt Co., Live
Aug. 22 17125 Nation

397?.2"32 THE BLACK EYED PEAS, T-PAIN

e Allstate Arana, Rosamont, Wl 14,342 Concerts West/AEG Live

$958,351 KINGS OF LEON, BUILT TO SPILL, THE FEATURES

563, ‘»0}352 50, Hollywood Bowl, Los Angeles, 17,096 Bill Silva Presents, Andrew Hewitt Co., Live
July 12 4 t Nation

$952,683 THE BLACK EYED PEAS, T-PAIN

:ﬁé 23””‘”’ 3371"‘“‘ yislisAtaRtc Citaily 13,048 Concerts West/AEG Live

$927,582 THE BLACK EYED PEAS, T-PAIN

(3972738 Canscien) dmo
A e A Yk Concerts West/AEG Live

THE BLACK EYED PEAS, T-PAIN

$912,823

392/572/34950 1D Garden, Boston, Aug. 3 13 2‘% Concerts West/AEG Live

SI0414/S7862  Austrare sept i T oume 2093 o2 bchdisdans
E
SOOBB/SIITE  Coraon Al aesh s Concerts West/AEG Live

$871,525 THE BLACK EYED PEAS, JASON DERULO
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s
520 Sept. ey S"’"'“’ha"" Ah' ‘2 ‘98 The Massina Group/AEG Live
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SORTYBERD0. . S s Syskatoon, “ 291 Concerts West/AEG Live

seo613
SI/TD Ml Winbines, 1,099 Concerts West/AEG Live

—
$70/840 ggzcﬁwesmm Center, Dallas, 20 ?3 Live Nation

S O3, bublin, ity 56 10838 McD

—

582/%62/53950  scottrade Center, St. Louls, Aug.14 14,592 Concerts West/AEG Live

RASCAL FLATTS, KELLIE PICKLER, CHRIS YOUNG

$784,889

$93/620 J;:g %:be Live, Bristow, Va., ?,o ??7 Live Nation

Vi
599/520 £ nk;ﬂmi‘!'?aMAzrgphlmlu. 25599 Live Nation

o
SEUSHY/SIE0 psac Arena, Buffalo, N, Aug. 11 12,840 Concerts West/AEG Live

$714,288 RASCAL FLATTS, KELLIE PICKLER, CHRIS YOUNG

SGeE ALap Gt R T o Now York State Fair, Livo Nation
srosser
SSESYSIA Cagmy Albeis Septgo e AEG Live

Homi ain: CAROLE KING and JAMES
TAYL perform at New York’sMadison
Square Garden in June; inset: Madison Square
Garden Entertaifiment’s BOB SHEAL

Stay Awhile

Madison Square Garden Entertainment

Pitches Multimarket Bookings

It costs a lot of money to set up for a show, tear
it down and move on to the next city. But if an
artist can settle in at one place for a second or
third show, profits skyrocket, especially in mar-
kets where catering and stagehand rates are high.

New York's Madison Square Garden haslong
made multiples—playing at a venue multiple
times on a tour in response to demand—a focus
of its business, highlighted by Billy Joel’s 12
shows at the Garden in 2006 and Carole King
and James Taylor’s three co-headlining con-
certsin June. In fact, multiples atthe Garden typ-
ically rank among Billboard's top Boxscores of
the year.

But for the past two years,
Madison Square Garden Enter-
tainment—which also operates
the Theatre at Madison Square
Garden, Radio City Music Hall
and the Beacon Theatre in New
York; the Chicago Theatre; and
the Wang Theatre in Boston—
has been expanding the concept
to encompass not just multiple
shows but multiple markets as well.

When MSGE pitches promoters and agents
on multiples, it emphasizes the various promo-
tional channels that its parent Cablevision can
marshall for performing artists, MSGE execu-
tive VP of bookings Bob Shea says.

“We've designed a strategy where the mar-
keting support we offer at all of our venues ap-
plies to all of the artists and promoters we work
with,” Shea says. “In each market we have a
palette of assets we put together that we can tai-
lor specifically for an artist to add value to their
promotion and marketing efforts. It helps to
encourage people to look at multiple nights,
and we think it provides comfort as well.”

Comedian/late-night host Chelsea Handler
has done eight shows for MSGE this year, includ-
ingthree at Radio City Music Hall, two at the Wang
Theatre and three atthe Chicago Theatre. Conan
O'Brien has done two shows at Radio City, two at
the Wang and two at the Chicago Theatre. And
then there's Lady Gaga, who has performed 11
shows with MSGE in 2009-10—two at the Wang,
four at Radio City and five at the Garden.

Ifanartist plays the Beacon, he or she also gets
in-venue promotional support at Radio City, the
Garden and the Theatre at the Garden, Shea says.

Online assets come into play at MSG.com,
“to the extent that we have the opportunity to
put together micro-sites for artists with unique
content,” Shea says.

MSGE also has its considerable Cablevision
10 |
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assets in New York, as well as “cable assets we've
assembled in Boston and Chicago and the op-
portunities that are provided by some of our
sponsors-—promotional opportunities that [oth-
erwise] may not necessarily be available to the
artists,” Shea says.

Beyond the efficiencies and cost savings that
multiples can offer, they can also encourage
artists to use their extended stay in a market to
veer from their usual set list. In 2009, Steely
Dan played three shows at the Wang, four at the
Chicago Theatre and eight at the Beacon, with
cach date featuring the band either performing
an album in its entirety (“Aja,”
“Gaucho” or “The Royal Scam”)
or basing its song selection on In-
ternet voting by ticket-holders.

When multiples are an option,
the building can offer better terms
onrental fees or concessions per-
centages. “We want to make it as
appealing as possible, and we
work closely with everyone to
make things work,” Shea says.
“But the focus of what we bring to the table is
all these additional assets.”

Of course, every market isn’t New York. And
every venue can’t bring the assets that MSGE
can offer. That's when the leverage goes to the
promoter who can offer the opportunity for
multiples, says Gerry Barad, COO of Live Na-
tion's global touring division. “Usually the deals
will be a little more favorable in our way if we're
doing multiple shows,” he says.

Such a dynamic isn’t unique to touring, Barad
adds. “Forget the buildings; any business should
operate that way,” he says. “If Walmart buys
more CDs, towels or whatever, they should get
a better price on volume. If someone is bring-
ing more shows to a facility, they should be re-
warded accordingly.”

Any time an artistis on tour and can playa date
without having to move, itbenefits all parties in-
volved, Barad says. “You save on bus fuel, jet fuel,
and the crew doesn’thave toload inand load out,”
he says. “With the size of productions on the tours
we do, it makes it easier on everyone.” ..

BILLBOARD'S TOURING
CONFERENCE & AWARDS

billboardtouringconference.com

biz

For 24/7 touring news and analysis, see
billboard.biz/touring

A: ANGELA CRANFORD

& REBECCA TAYLOR/MSG




SARAH CASS

TeenageRiot

The All Ages Movement Project Publishes

‘Manualfesto’ To Assist Venues

During the summer, teen drama “Degrassi: The
Next Generation” tackled yet another big issue.
It wasn't abortion, drugs or the star of the bas-
ketball team getting shot in a drive-by and wind-
ing up in a wheelchair—cough, Drake, cough,
cough—but the launch of an all-ages venue by
one of the characters. Though the acting left some-
thing to be desired, the show was fairly right on
when it came to discussing the issues faced by
startup DIY venues, including getting permits
and dealing with the police.
All-ages venues have existed
in different communities for me
quite a while, with some, like
Berkeley, Calif.’s Gilman Street
and Los Angeles’ the Smell, last-
ing for years and launching ca-
reers. But far more often, all-ages
spaces come and go quickly, due
to burnout, lack of funding and
trouble from local authorities.
The All Ages Movement Project seeks to com-
bat that trend by providing assistance and re-
sources to DIY venues around the country.
Founded by Shannon Stewart, who co-founded
Seattle all-ages venue the Vera Project, AMP
published a book, “In Every Town: An All Ages
Manualfesto”™—which mixes case studies and
practical advice for aspiring indie promoters—
on Sept. 1. The organization also recently won

CORTNEY
HARDING

How-to guide: AMP

founder SHANNON
STEWART,; inset: cover
of “In Every Town.”

a $50,000 Pepsi Refresh grant on the basis of
online votes.

“When Shannon was at Vera, she was con-
stantly getting calls and e-mails from other all-
ages spaces seeking advice,” AMP co-director
of programming Kevin Erickson says. “She
realized there was a need for a centralized na-
tional resource to document best practices and
share strategies. You can’t franchise all-ages
venues, because they have to work in the con-
text of the community, but there are common

Indies

/

issues many of them face.”

AMP got initial funding from Skyline Pub-
lic Works, which is part of the Rappaport Fam-
ily Foundation, and set off to document stories
of successful all-ages clubs, as well as offer ad-
vice on everything from filing for nonprofit sta-
tus to finding the perfect space.

Adam Bray, who founded Fredericksburg
(Va.) All Ages, says his advance copy of the man-
ualfesto helped his organization apply for
501(c)3 nonprofit status. “We
were operating under the um-
brellaof a larger organization, but
we wanted to become our own
entity,” he says. “The book was
really helpful, not just from a
technical standpoint, but in terms
of looking at other long-lasting,
successful models.”

Bray says Fredericksburg All
Ages, which doesn’t yet have its
own dedicated location, has succeeded in part
by drawing in larger acts and pairing them with
local high school bands. “We get bands like Ra
Ra Riot and Jukebox the Ghost to come down
and headline and have younger bands open,” he
says. “It's a big deal not only for the high school
bands, but the more established acts—they love
to act as mentors, and it energizes them.”

Itwas that same energy that drove the online
voter turnout that won the Pepsi Re-
fresh grant, according to Erickson.
“We get funding from individual
donors and foundations, so we are in
some sense treating this just like
another foundation grant,” he says.
“But it was exciting to see people mo-
bilize on behalf of this cause, This val-
idated young people’s passion and
desire to create spaces where they can
figure out who they are and their place
in the world.”

Erickson says
he plans to spend
October and No-
vember on a book
tour, although the
events will go far
beyond a reading. “We're doing six
events that we hope will be rallying
points to advance the cause nation-
ally,” he says. “We want to get organ-
izers into the same room and have
speakers and workshops, then close
with a concertand a dance party. And
we want to get different genres talk-
ing to each other.”

Erickson says that after years of bubbling
up in different scenes, the all-ages movement
might reach a tipping point in 2010. “These
spaces have historically been marginalized,”
he says. “But I think we are finally raising the
national consciousness about how important
they are.” .

For 24/7 indies news and analysis, see

biz billboard.biz/indies or follow
billboardindies on Twitter.
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Attn: Music Supervisors

Is Windpony music ripe
for rotten tomatoes?

Hear Robert Windpony music at
Jango.com/music/robert+windpony

Windpony instrumental music available for film and TV
Available now:
audiosparx.com, musicdealers.com, musicsupervisor.com
Coming soon at:
pumpaudio.com, scorekeepersmusic.com, Muzak

Industry insider comments
“this cat can really ballou a flute”
“fans are going gaga"

"I've gone with the windpony"”

"Windpony's stock is rising swiftly,
music taylor-made for movies”

robertwindpony.com gcfluteguy@hotmail.com
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International Crowd
Management Conference

The International Crowd
Management Conference
presents ;

Disney Institute  zu/s7/7JE
November 7 - 10, 2010 » Kansas City, MO

Welcome Your Guest ... Enhance Their Experience

Teaching Excellence in Service and Safety Since 1982

For more information visit: www.lAAM.org/ICMC10
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The mobile software executive
talks about’how apps have
changed digital content

Motorola, the mobile phone company that arrived more than fashionably late to the smart-
phone party, Is relying heavily on Google’s Android operating system to turn around the

distribution.

fortunes of its long-struggling handset business.

The company can point to some signs of success, such as the launch of its Droid handset
for Verizon Wireless last year and strong sales of its Droid X device, which it released in July.
The news is also good for Android, which was the top smart-phone operating systemin the
United States inthe second quarter, accounting for 33% of all smart phones sold, beating out
BlackBerry parent RIM (28%) and Apple (22%), according to NPD Group.

A key executive helping shape Motorola’s Android-focused game plan is Christy Wyatt,
who’s in charge of the company’s operating system strategy, developer relations, applica-
tions and services. Since mobile apps are what make smart phones so compelling, Wyatt's
job is ensuring that app developers have fertile ground within Motorola to work their magic.
To that end, she’s overseen efforts at the company to develop new services, such as the
widget-based MotoBlur, that are focused on connecting users with apps created by third-

party developers.

Before joining Motorola in 2005, Wyatt was director of worldwide developer relations at
Apple. She will be a keynote speaker at Billboard’s Mobile Entertainment Live: The Music App

Summit Oct. 5 in San Francisco.

In an interview with Billboard, Wyatt talks about her views on the future of mobile app de-

velopment and how it will affect Motorola’s future.

How has the app market
changed the business of making
mobile phones?

We're in the middle of a massive
transition. Most people know
phones as a device you use to make
phone calls. Buthandsets have rap-
idly evolved into more of a computer
platform. There's a lot of implica-
tions around that in terms of con-
tent. From a consumer prospective,
this is the device that's always on
you, that you'll never leave home
without. It's your digital identity
and becomes your connection point
to the rest of your world and the rest
of your content: your video, friends
and work.

Mobile phone makers have been
saying that for almost a decade.
How have apps changed the game?
The No. 1 [hurdle preventing| the
mobile ecosystem from taking
off was discovery—getting peo-
ple who had applications or con-
tent getting end users to find
their stuff. In the old world, the
only thing to do was get on a pre-
load deck, meaning you had to
approach the mobile ecosystem

by handset and by operator and
preload it on a phone for a spe-
cific carrier.

The other problem was technol-
ogy fragmentation. Not only did
you have to approach the market
by handset and by operator, there
were 42 different flavors of soft-
ware. So the cost was prohibitive
for the developer to make money.
The concept of the app store gives
people a direct path to the con-
sumer. [f you have a great idea for
an app or are the owner of great
content, there is a way for you to
get it to consumers and actually
monetize it,

Why has Motorola embraced
Android?

Let me take you back three years.
We had been very aware that con-
sumer experiences were going to
be dependent on having a solid
foundation. We probably had eight
different operating systems and a
dozen different chip sets. If I talked
to any company who wanted to cre-
ate applications or content for our
phone, it would be problematic. We
were platform-promiscuous.

We decided to focus on Android
because of the open development
model. We believed that the kind
of monopoly that occurred in the
PC space was very unhealthy for
the marketand commoditized a lot
of the players. It's more advanta-
geous to share an ecosystem across
the community. We're very com-
fortable competing in an open-
sourced world.

But many developers still want
to focus just on the iPhone.
How do you get them thinking
otherwise?
This is one of the largest and
fastest-growing markets on the
planet, so there’s room for every-
body. I don’t want to name anyone,
but there are some traditional app
store models that are very rigid
and inflexible. A lot of the feed-
back we get from premium devel-
opers—not the three guys starting
anapp hoping for a $17,000 check,
but the global brands trying to
reach consumers—is that it's re-
ally inflexible.

There are a thousand different
ways | can get new software for my

laptop, and likewise there's going
to be a million different ways I can
get software on mobile computing
platforms. I call the era we're in
App Store 1.0. A lot of new busi-
ness models are going to unfold.
We're focused on the premium ex-
periences that will change the way
consumers think about mobile
computing and what is the best way
to let those guys get their stuff in
front of consumers.

How important is music’srole in
achieving that?
MotoBlur was our first connected
service. Rather than making ita
“pull” experience where you have
tolog in to get your content, we can
push notifications through a vari-
ety of different channels and geta
360-degree view of your social net-
works. The next place we intend to
apply that is around music.
There's like five or six or seven
applications that have to do with
music, and they're all pull-based.
How do we put those things to-
gether so [ can discover a song,
buy a song, listen to a song, see
the lyrics, recommend a song

and connect that to a set of so-
cial behavior?

What are some of your fa-
vorite apps?

From a music perspective, Pandora.
We've almost stopped purchasing
music in our house. We have a ton
of wireless speakers around the
house we previously hooked up to
iTunes. Now we hook it up to my
cell phone playing Pandora. It's
amazing to me that we've been able
to get mobile streaming content to
the point where it's undetectable to
the person sitting out by the pool
that they’re listening to music
streaming over my phone as op-
posed to music off of CDs.

What would you say will de-
fine the year ahead for app
development?

For Motorola, we're going to end
the year as two separate companies.
Within the mobile company, you'll
have both the mobile components
as well as the home components.
We're also aleader in digital set-top
boxes. The very cool thing about
that from a content and media per-
spective is that all the cool cloud-
based things we're able to do in
mobile have a completely different
context when you're in your living
room or kitchen.

Context is probably the key word
for us in the coming year. There’s
always going to be more apps. The
more interesting apps to us are the
ones that are aware of where they
are and can change behavior—
things like sharing media securely
from a variety of different comput-
ing screens. .

BILLBOARD'S MOBILE

ENTERTAINMENT LIVE: THE
MUSIC APP SUMMIT

mobile
entertainmentlive.com

It’'samazing to me that we’ve been able to get mobile streaming
content to the pointwhere it’s undetectable to the person sitting out by
the pool that they’re listening to music streaming over my phone.

BILLBOARD OCTOBER 2, 2010
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PERFORMANCE ON
THEGRAMMY AWARDS

Strong Ratings For 2010 Telecast
Further Burnish A Track Record Of
Boosting Sales BY GAIL MITCHELL

The biggest “wow” moment of the 52nd annual Grammy
Awards on Jan. 31 had to be Pink’s acrobatic, water-
spraying performance of her song “Glitter in the Air.”

The reaction from music fans watching at home was
instantaneous. U.S. digital track sales of “Glitter in the
Air” topped 9,000 units for the sales week ended Jan.
31—29 times greater than the previous week, with most
of the sales generated on the same day as the Grammys,
according to Nielsen SoundScan.

And in the following week ended Feb. 7, sales of the
digital track skyrocketed 1,100% to 114,151, while sales
of Pink’s album, “Funhouse," surged 234% from the
prior week to 31,000, according to SoundScan, pushing
the album 61-15 on the Billboard 200.

“It was a defining, watershed moment for Pink,” Jive
Label Group executive VP/GM Tom Carrabba says. “We
were at the tail end of the album's cycle, after the fourth
or fifth single. But the performance and word-of-mouth
from it gave the album another life, which was
remarkable. We saw instant sales growth, and phones
started to ring.”

Pink’'s show-stopper delivered a huge sales boost
despite the fact that she didn't win in either category for
which she was nominated. Of course, the star picked the
perfect stage. Four other acts that performed at the
Grammys—Imelda May, the Dave Matthews Band and
trophy winners Green Day and Beyoncé—enjoyed album
sales gains ranging from 100% to 117% in the week after
the show, according to SoundScan.

Thanks to a diverse and compelling lineup of
performances that also included Lady Gaga, Bon Jovi,
Drake, Eminem and Lil Wayne, the live CBS telecast of the
52nd Grammys attracted 25.8 million viewers, its largest
audience since 2004 and up 35% from
last year, according to Nielsen, That
series of high notes is why a performance
on the Grammys tops Billboard’s
Maximum Exposure list for 2010.

“Most artists view this as one of the
most important performances they will
ever do,"” Recording Academy
president/CEO Neil Portnow says.
“They really bring it forward."

The 52nd Grammys featured 16 performances,
including special segments involving multiple
performers such as an all-star tribute to Michael Jackson
that included Celine Dion, Jennifer Hudson, Smokey
Robinson, Carrie Underwood and Usher as well as a
video of the late pop star’s “Earth Song.” Through the
years, Portnow says, as many as 21 performances have
been logged for the show.

So what's the process for determining who fills those
coveted performance slots on the Grammys? Each year,
the Recording Academy assembles a TV committee
comprising individuals from various sectors of the
recording industry to help determine the lineup for the
next awards show in conjunction with the show’s
producers, director and CBS executives,

The 2010 telecast was produced by John Cossette

14 | BILLBOARD | OCTOBER 2, 2010

Productions and AEG Ehrlich Ventures, with Ken
Ehrlich and John Cossette serving as executive
producers and Louis J. Horvitz as director. The day after
the Grammy nominations are announced, the TV
committee, producers and a CBS representative start
discussing what form the upcoming awards show
should take,

Portnow says the same mandate guides the
discussions every year: Look at the year in music, culture
and society and see what starts to make sense. A musical
theme or a cultural trend may emerge. Sometimes
tragedy may set the tone, as it did during the 2002
telecast, which was Portnow’s first and came just

www americanradiohistorv com
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months after the Sept. 11 terrorist attacks.

“We have a fresh canvas to paint on every year,”
Portnow says. “For this year, there were interesting
breakthroughs with Lady Gaga, Taylor Swift and other
newbies like Drake, Lady Antebellum and the Zac Brown
Band ... It comes down to whatever musical cards we
getdealt. We're painting a mosaic: creating great viewer
anticipation through performances that celebrate the
year in music, while building buzz behind the Grammy
brand. That's the aim.”

With an eye on holding onto older viewers who may
not be familiar with the latest hitmakers, the awards
show regularly features performances by veteran artists

%



as well. This year’s telecast included Elton John, Stevie
Nicks and—performing on the Grammy telecast for the
first time—Bon Jovi. In keeping with the academy’s
stepped-up digital and social media presence—
including its “We're All Fans” interactive marketing
campaign in association with advertising agency
TBWA\Chiat\Day and a new Grammy iPhone/iPod
Touch application—fans were invited to vote for one of
six Bon Jovi hits for the group to perform (the winner:
“Livin’ on a Prayer”).

Portnow says that calls from artists’ various
representatives come year-round. “Sometimes the
volume gets a little intense,” he says. “That’s just people
doing their job. We reach out based on our thoughts
about what will make for a great show. Then we make
the asks.”

While CBS is a partner and adviser, the creative
process “is that of the academy and production
company, so the last word on the choices is with those
entities,” Portnow says.

According to SoundScan, all but two of the 32 songs
that were performed or received awards during this
year’s telecast enjoyed digital track sales gains of at least
5% in the week after the show, with seven of them more
than doubling their sales from the prior week. The latter
group included Pink’s “Glitter”; Mary ]. Blige and Andrea
Bocelli's cover of “Bridge Over Troubled Water,” which
benefited Haiti relief efforts; and Jackson's “Earth Song.”

Album sales by Grammy performers also posted big
gains. The week after the show, Lady Gaga's “The Fame”
slipped two notches to No. 4 on the Billboard 200 but
still posted a 17% gain in sales to 79,000 units,
according to SoundScan. The Black Eyed Peas' “The
E.N.D.” rose 10-6 on the albums chart as sales leaped
76% to 70,000, while Swift’s “Fearless” climbed 13-7 on a
58% gain to 53,000. And best new artist winner the Zac
Brown Band—which performed a medley of “America
the Beautiful,” “Dixie Lullaby” and “Chicken Fried” with
Leon Russell—entered the top 10 for the first time with
“The Foundation,” which climbed 12 rungs to No. 10 as
sales jumped 82% to 40,000.

Ready forliftoff: Acts that
enjoyed sharp sales gains
following their performances
atthe 52nd Grammy Awards
included PINK (opposite page),
DAVE MATTHEWS BAND (top
left), GREEN DAY (bottom left)
and IMELDA MAY,

Online channels help extend the promotional reach of a
Grammy performance beyond the live telecast. This year,
the videos of 10 performances from the telecast could be
purchased at iTunes, including those by Beyoncé, Lady
Gaga, Pink, the Black Eyed Peas, Bon Jovi and the Zac
Brown Band. Two days after the telecast, Pink posted a
video of her “Glitter” performance on her Vevo/YouTube
page, where it has been viewed 2.3 million times.

With the third “Grammy Nominations Concert Live!”
show scheduled to air Dec. 1 on CBS, the push will soon
be on to line up performances for the 53rd Grammys on
Feb. 13, 2011, at the Staples Center in Los Angeles. «-

Billboard's Gail Mitchell is a trustee of the Los Angeles chapter
of the Recording Academy.

SetToPop

The value of a performance on the Grammy Awards was
perhaps best-illustrated this year by Pink, who performed
“Glitter in the Air,” and the Dave Matthews Band, which
played “You and Me.” Neither won an award in any of the
categories they were nominated for, yet both enjoyed
exceptionally strong sales gains.

67,000

PINK
“Funhouse”™

DAVE MATTHEWS BAND

34,000

MAXWELL

,/// i
/ ~ EXPOSURE

MAXIMUN. ,
2 2010

224,000
I 3 \WEEKS BEFORE THE GRAMMYS

I 3 WWEEKS AFTER THE GRAMMYS,
INCLUDING GRAMMY WEEK

191,000

101,000

51,000

SOURCE: Nielsen SoundScan

LADY GAGA
“The Fame™

ZAC BROWN BAND

“Big Whiskey and the grux King" “BLAC
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MAXIMUM :XPOSURE

LOUIS ARMSTRONG

SYNCHPLACEMENTINATVAD FORAPPLE

AUDIENCE: N/

song surged 59% from the prior week, while sales of his
album “For Your Entertainment” jumped 60%, according
to SoundScan,

In the coming year, two major developments will affect
Winfrey’s status as a leading tastemaker. First, the 25th
season of her syndicated show, which premiered Sept. 13,
will also be its last. That's likely to trigger viewer nostalgia
and contribute to a buildup in her ratings, making her
show an even more valuable promotional vehicle as she
approaches her final episode on Sept. 11, 2011. Winfrey
will be moving to cable on her own Oprah Winfrey
Network, which is scheduled to launch in January with
$189 million in funding from Discovery Communications.
Winfrey is expected to debut a new nighttime talk show in
late 2011, when she can be expected to resume her role as a
cultural arbiter.

SONGFEATURED AS FREE SINGLE OF THE WEEK ON ITUNES

LAST YEAR: 1

Apple ads remain the most coveted music synch in TV. The
most recent example: a new iPod Nano spot featuring alt-
rock band Cake’s 9-year-old song “Short Skirt/Long Jacket.”
Sales of the digital track doubled to 2,000 units the week that
Apple CEO Steve Jobs debuted it at a Sept. 1 Apple media
event, according to Nielsen SoundScan.

A more unorthodox synch arrangement was Apple’s use
of Louis Armstrong’s “When You're Smiling” in an iPhone
ad campaign earlier this year. It began with a nonbroadcast
use license that the company obtained to play the song
during company meetings in the United States, says Brian
Monaco, COO of music resources and strategic marketing at
EMI Music Publishing.

Apple subsequently secured the rights to incorporate the
song into an ad campaign for the iPhone’s FaceTime feature.
During the weeks prior to the ad’s debut in early June,
“When You're Smiling” generated negligible digital track
sales. But sales shot up nearly 900% to more than 4,000
units during the five weeks after the spot started airing,
according to SoundScan.

While that still represents a modest sales tally, the
FaceTime campaign sparked inquiries from other
companies interested in licensing the song, Monaco says.
“To see something like this go from corporate nonbroadcast
to merch and game requests, that's a win for us,” he says.

PERFORMANCE ON ‘THE OPRAH WINFREY SHOW'

AVERAGE VIEWERSHIP: 5.9 MILLION
LAST YEAR: 2

From tenors to teen idols, an appearance on “The Oprah
Winfrey Show” provides exposure in front of a giant,
music-purchasing audience that considers Winfrey one of
the country’s eminent tastemakers. Genre makes no
difference. After a performance on the show in October
2009, gospel duo Bebe & CeCe Winans enjoyed a 14%
jump in sales of their new album “Still” from the prior
week, lifting it two notches to No. 12 on the Billboard 200.
After Adam Lambert appeared on the show in January for
an interview and to perform his glam-pop single
“Whataya Want From Me,” U.S. digital track sales of the
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NUMBER OF ITUNES ACCOUNTS: 160 MILLION WORLDIWDE
LAST YEAR: 4

The largest music retailer in the United States has a host of
different ways to promote new releases, but the most
valuable one remains its free single of the week. As is the
case with other promo platforms at iTunes, decisions on
which songs to spotlight are made by Apple staffers alone.
The iTunes music team selects songs by committee, with
occasional input from other staffers. And while iTunes
reaches out to an act or its label for permission to use a song,
in many cases labels have already been lobbying for the slot.

Charlotte, N.C., band Paper Tongues’ self-titled debut
album bowed at No. 110 on the Billboard 200 and at No. 1 on
Billboard’s Heatseekers Albums chart in the April 17 issue
on first-week sales of 6,000 units, according to SoundScan,
after iTunes selected the band’s song “Trinity” as a free
single of the week.

Similarly, U.K. act Marina & the Diamonds’ “ Am Nota
Robot” was an iTunes free single of the week in late May,
helping the group's album “The Family Jewels” generate
first-week sales of 4,000 and debut at No. 138 on the
Billboard 200 and at No. 2 on Heatseekers Albums.

ALBUM DISPLAYED IN WALMART ENDCAP

NUMBER OF U.S. STORES: 4300 (INCLUDING SAM'S CLUB)
LAST YEAR: 12

Placement in a Walmart endcap isn’t about building buzz.
It's about generating sales off the millions of shoppers who
stroll through the big-box retailer’s stores every day.

Walmart rarely runs Sunday circulars, so the best way to
attract attention to a new release is nailing down prominent
placement in the retail giant’s endcaps. In fact, the power of
Walmart's endcaps became even greater during the past year
as the company implemented its clean aisle initiative. That's
resulted in the elimination of corrugated cardboard displays
for CDs outside of stores’ music departments, although the
displays have started reappearing in some locations.

Only titles expected to generate weekly sales in the
thousands of units have a chance of getting placement in an
endcap. But even then, labels must be ready to offer a break
on pricing.

www americanradiohistorv com

“You had better be able to play ball with them, which
means selling it to them for $8.50 or less,” a major-label
sales executive says. “We all know we have to do that, so we
build their price into our [profit-and-loss statements] for
each record we hope to get into the Walmart endcap.”

Things get particularly challenging with the deluxe
editions of albums. Walmart doesn’t like to carry them in its
stores because of their higher price, but will do so if it gets a
discount that it likes, another label sales executive says.
“What they want is a $9.50 price on deluxe titles so they can
sell it for $13.98,” he says. While Walmart endcaps can move
most genres except for rap, it's hardly a secret that Walmart
remains music retailing’s strongest country account.

SONG PERFORMED ON FOX’S ‘GLEE’

AVERAGE VIEWERSHIP: 9.3 MILLION
LAST YEAR: 77

Show creator Ryan Murphy, music supervisor P.|. Bloom
and song producer Adam Anders mix loveable high school
misfits and slickly produced songs for sales success. The
impact is twofold: The show’s five soundtracks of songs
interpreted by the cast—three full-length albums, plus
“Glee: The Music, the Power of Madonna” and “Glee: The
Music, Journey to Regionals"—have sold 2.7 million
copies, according to SoundScan. On top of that, the artists
whose work is covered on the show also experience sales
boosts. The week after Lady Gaga’s music was
prominently featured, her album “The Fame" sold 31,000
copies, an 11% increase over the prior week, according to
SoundScan. When four of Journey's songs were included
as part of a medley in the show's season finale in June,
sales of the band's greatest-hits collection increased 58%
from the prior week, landing itat No. 56 on the Billboard
200.

The buzz extends beyond sales—the “Glee" franchise
mounted a sold-out cast tour during the summer and is
launching a burgeoning merch empire of everything from
greeting cards to videogames. And look for the power of
“Glee” to sustain in the foreseeable future: Cable network
Oxygen picked up syndication rights for the show, a rarity
after just one season on the air. “School music programs
are using our arrangements and our seold-out U.S. tour
has led to talks of an international tour,” Bloom says. “It's
cool to be a Gleek.”

Castof "Glee"
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ALBUM FEATURED AS AMAZON MP3 DAILY DEAL

UNIQUE U.S. VISITORS AT AMAZON.COM: 65.5 MILLION IN MIGUST
LAST YEAR: 31

For label sales executives, the Amazon MP3 store’s Daily
Deal can be a mixed blessing. Digital albums can get a one-
day burst of sales, and even better, Amazon eats all the
margin so the deep discounts don't cost the labels anything.
On the down side, the Daily Deal is known to anger iTunes,
which won't promote a release that's held the slot with the
support of its label. (Amazon will occasionally designate an
album as a Daily Deal without consulting a label.) And some
executives fret that the typical Daily Deal price point of $3.99
is undermining the value of music in the minds of budget-
minded consumers.

Regardless, it's a sales promotion tool that's helped Amazon
grow its share of U.S. music sales, which stood at about 7% in
2009, up from 4.9% in the prior year, Billboard estimates.

After Mumford & Sons' “Sigh No More” was priced at $3.99
as a Daily Deal in May, sales jumped 80% that week to 6,000
units, enabling the title to re-enter the Billboard 200 at No. 94,
according to SoundScan. Another $3.99 Daily Deal that same
week—Florence & the Machine's “Lungs”—re-entered the
albums chart at No. 158 after selling nearly 4,000 units, up
60% from the previous week, according to SoundScan.

And it's not just new faces that benefit. Radiohead's “Kid
A" re-entered the Billboard 200 at No. 100 in January after
sales jumped 136% to 5,000 units following a Daily Deal
promotion at the eye-popping price of $1.99.

REGINASPEKTOR
perforr

S on “SNL."

PERFORMANCE ON ‘SATURDAY NIGHT LIVE’

AVERAGE VIEWERSHIP: 6.2 MILLION
LAST YEAR: 15

There isn't a set formula for getting a slot on “Saturday Night
Live,” according to producer Marci Klein, who says she hears
potential acts everywhere. “I could hear a song in spin class
and get turned on to an act that way,” she says. Klein adds
that the show doesn't have a set number of slots for different
genres, and bands are booked on an ongoing basis, rather
than at the start of the season. Music acts that make it on the
show do get a substantial promotional boost—“SNL” airs ads
for the show for several days, as opposed to the usual one day
for weekday late-night programs.

This past season, many artists experienced sales
increases in the wake of performances. Regina Spektor,
who performed in October 2009, saw sales of her album
“Far” nearly double over the previous week, according
to SoundScan. Vampire Weekend also got a bump after
it played on March 6, with sales of “Contra” rising from
11,000 to 13,000 the week after the show aired. Last

season, “SNL” showcased every genre from hip-hop
(Jay-Z) to pop (Lady Gaga) to rock (Muse), and artists
ranging from established stars (U2) to newcomers (the
Ting Tings).

SINGLE/ALBUM CHARTING ON ITUNES

NUMBER OF ITUNES ACCOUNTS: 160 MILLION WORLDWIDE
LAST YEAR: 6

Success breeds success. It's why labels and artists have
sought high placement on the Billboard charts for years, But
in the digital landscape, success as reflected in the top-selling
song and album charts on services like iTunes help drive
awareness for sometimes lesser-known acts that may
otherwise remain buried under the weight of Apple’s 12
million-song catalog.

Take the case of Boston-area rapper Sam Adams. The
virtual unknown catapulted into the spotlight in March after
debut album “Boston Boy"” unexpectedly took the top spot on
iTunes' hip-hop digital albums chart. The surprise placement
generated plenty of press, but notall of it was good—critics
accused him of gaming the charts through fake sales. Solid
evidence never emerged to support that claim, and the
notoriety helped drive further sales of his single “Driving Me
Crazy" to No. 8 on iTunes’ hip-hop singles chart.

But iTunes’ charts are about to get a makeover with the
introduction of Ping—Apple's “social network for music” is
built into the recent release of iTunes 10. With Ping, iTunes
users will see not only the overall best-selling tracks by gene
but also the top 10-selling tracks purchased by their network
of friends connected through Ping. The idea is to offer more
customized charts for both singles and albums.

10

FIRST ARENA-LEVEL HEADLINING TOUR

AVERAGE ATTENDANCE FOR LADY GAGA'S MONSTER'S BALL TOUR: 12000 PER SHOW(
ACCORDING TO SOURCES

LAST YEAR: ¢

While the combined global audience for a global headlining
arena tour could top 1 million, the trek’s promotional power
is further extended by press coverage and the marketing
support of corporate sponsors.

There could hardly be a better illustration of maximizing a
debut arena headlining tour than Lady Gaga's 2010 Monster's
Ball arena extravaganza. Already a cultural phenomenon, she
has proved she can deliver the goods live, with most of those
in the audience seeing her for the first time. A Virgin Mobile
sponsorship has added juice, and the tour has been
promoted, reviewed and tweeted virtually nonstop since it
began in November 2009, Along the way, 2008 debut album
“The Fame™ has remained a continuous fixture in the upper
rungs of the Billboard 200, while her EP “The Fame Monster,”
released the week before the tour started, has sold nearly 1.3
million units in the United States, according to SoundScan.

When acts top an arena marquee for the first time, they
should tour in conjunction with a new album or another
project that's also getting attention. And artists shouldn't
jump to major venues if they're not ready. Poor ticket sales
send the wrong message and could hurt a rookie headliner's
career. [t's better to leave people outside a theater than have
empty seats in an arena.
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PowerPanel

We asked the following 27 industry experts to rate the best
ways to generate buzz and drive sales of a music release.
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METHODOLOGY: Billboard surveyed a group of 27 industry experts, asking
them 1o rank a series of media, marketing and peomotional vehicles on a
scale of ane ta 10 for their ablility to drive sales and their value in
generating buzz and exposure across all genres, We compiled a top 100 list
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based on their respanses and the input of Billboard’s editorial staff. We
took the same approach to identify the 10 best ways to push a Latin music
release in the United States and to generate sales and buzz in the United
Kingdem and Japan. And we polled experts in indie rock, hip-hop, country
and hard rock to find the five most effective promotional vehicles focused
on their respactive gerees.

DATA SOURCES: Nielsen (TV), Nielsen SoundScan (music sales), Billboard
Boxscore (concert attendance), comScore {Intermet), Audit Bureau of
Cireulations (print), Bax Office Mojo (film), NPD Group (game sales) and
company estimates,
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Indie
Rock
Top5

1. PERFORMANCE
ON COACHELLA
SECONDARY STAGE

TOTAL ATTENDANCE:
2250001IN 2010

2.ADD TO MEDIUM
ROTATION

AT WXPN
PHILADELPHIA

11

SONGINANAD
THAT RUNS DURING
ASPECIALTVEVENT

14

ADD IN MEDIUM
ROTATION AT
WHTZNEW YORK

AVERAGE VIEWERSHIP FOR THE WEEKLY AUDIENCE:
SUPER BOWIL: 106 MILLION IN 2010 48 MILLION LISTENERS
LAST YEAR: 3 LASTYEAR:20

Portland, Ore., creative
agency Wieden+Kennedy
placed the Hours’ “Ali in the
Jungle” in a Nike ad that
debuted during the
Vancouver Winter
Olympics in February, After
first appearing on Feb. 12,
the track's sales went from
virtually nothing to 2,000
units in the week ended
Feb. 14 and then sold
10,000 and 8,000 during the
next two weeks,
respectively, according to
Nielsen SoundScan.

12

SONG COVERED ONFOX'S
‘AMERICAN IDOL

AVERAGE WEEKLY AUDIENCE:
286,300

3. PERFORMANCE ON
LOLLAPALOOZA
SECONDARY STAGE

TOTAL ATTENDANCE:
238,247IN2010

4. VIDEO PREMIERE
ON PITCHFORK

U.S. UNIQUE VISITORS
AT PITCHFORK.COM:
982,000 IN AUGUST

5. ADD TO

MEDIUM ROTATION
AT KCRW

LOS ANGELES

AVERAGE WEEKLY AUDIENCE:
385,5000

Survey
Panelists
KEVIN DUNEMAN
GM; DEAD OCEANS,

JAGJAGUWAR,
SECRETLY CANADIAN

TONY KIEWEL

HEAD OF A&R,
SUBPOPRECORDS

PRIYA DEWAN

U.S. LABEL MANAGER,
WARP RECORDS
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AVERAGE VIEWERSHIP: 24.3 MILLION
LAST YEAR: NO. 7
While data shows that an

artist performance on the
program usually generates
more sales impact, covers
do help. The ninth-season
finale duet of “Every Rose
Has Its Thorn” by third-
place contestant Casey
James and Bret Michaels
spurred a 117% sales gain
that week for “The Best of
Poison: 20 Years of Rock,”
according to SoundScan.

13

VIDEO ON THE FRONT
PAGE OF YOUTUBE

U.S. UNIQUE VISITORS: 112.9 MILLION
IN AUGUST

LAST YEAR: 25

Videos making it to the
front page of YouTube are
generally those with the
most views or clips
recommended for users
based on their viewing

history. Drive more clicks
by including unique video
elements like onscreen
annotations (info about the
video or links to other
clips), stop-motion
photography and
collaborations with other
musicians.

Although it faces greater
competition from upstart
top 40 stations in New York,
Z100—along with KIIS-FM
Los Angeles—remains one
of the twin pillars of the
format, which has thrived
thanks to the emergence of
pop stars like Lady Gaga,
Katy Perry and KeSha.

15

SYNCH PLACEMENT
INATVAD FORNIKE

AUDIENCE: N/

Scengfrom
“The Twilight
Saga: New
Moon”

directors don't want to
distract from the story.
Composer Alexandre
Desplat’s theme “New
Moon” was played at the
film's opening, partof a
soundtrack that has sold 1.2
million units, according to
SoundScan.
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PERFORMANCE ON

LAST YEAR: 17 COACHELLA MAIN STAGE
Nike went retro for the COACHELLA 2010 ATTENDANCE:
theme to “Write the 226000

LAST YEAR: 72

Future,” its 2010 World Cup
ad last May, by using Focus’
1971 rocker “Hocus Pocus.”
The placement gave the
track its best digital sales
week and an 85% gain in
mid-June, according to
SoundScan,

16

SONGPLAYED OVER
AHITMOVIE'S
OPENING CREDITS

U.S. BOX-OFFICE GROSS FOR “THE
TWILIGHT SAGA: NEW KMOON":

$296.9 MILLION

To nail down Coachella's
main-stage slot an artist
should have arena-level
drawing power, but that's
not the sole determining
factor. The act must be
fresh in the marketplace,
and it helps if it has a new
album or other
buzzworthy project.
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ALBUM FEATURED IN
ITUNES’ WEEKLY ‘NEW
MUSIC TUESDAY’ E-MAIL

LAST YEAR: NO. 61
Music that runs during a

film’s opening credits
usually consists of a score
instead of a song, as

NUMBER OF ITUNES ACCOUNTS:
160 MILLION WORLDWIDE

LAST YEAR: 8

Do the math: About a
dozen or so albums are

mentioned in each “New
Music Tuesday” e-mail.
Customers have
thousands of new releases
to sift through each week.
And Apple CEO Steve Jobs
has said 160 million
people have their credit
card information on file.

19

ADD INMEDIUM
ROTATION ONA
MAJORITY OF TOP 40
STATIONS INTHE
TOP100 MARKETS

WEEKLY AUDIENCE:

52100-46 MILLION PER STATION
LAST YEAR: 50

Arbitron’s Portable
People Meter audience

measurement system has
helped uncover what
many had suspected for
years: The format's
audience was larger and
more diverse than
previously thought. In the
tracking week ended July
4, Katy Perry’s “California
Gurls” set a new mark for
most weekly plays in the
17-year history of
Billboard’s Mainstream
Top 40 chart.

- -

FOCUS'"Hocus Pocus"
was usedina Nike ad.

20

PERFORMANCEAT A
MAJOR SPORTS EVENT

AVERAGE VIEWERSHIP OF GAME 2 OF
2009 WORLD SERIES: 19 MILLION
Jay-Z and Alicia Keys
performed “Empire State of
Mind" at New York's Yankee
Stadium before the start of
Game 2 of the 2009 World
Series. Digital track sales
surged 60% that week to
120,000 units, according to
SoundScan, sending the
song 13-3 on the Billboard
Hot 100.

21

INTEGRATED TOUR
SPONSORSHIP WITH
ANATIONAL RETAILER

AUDIENCE: X
LAST YEAR: 47
Today's best tour-
sponsorship deals offer not
just a check, but millions
of dollars’ worth of

marketing muscle and
gross impressions for the
band. Best way to get one?
Know the brand, make
sure it fits, show the
company what you have to
offer. And get on the radar
of sponsorship brokers
and agents.

22

ALBUMDISPLAYEDIN
TARGET CIRCULAR

TOTAL U.S. SUNDAY NEWSPAPER
CIRCULATION: ABOUT 40 MILLION

LAST YEAR: 24

Like its counterpart at Best
Buy, the Target circular can
have an exceptionally strong

impact on first-week sales.
Appearing in the circular
gets the act an endcap as
well, but it doesn’t work the
other way around.
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FRENCH:

KIMB!
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LEFT CATHY RAUER
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26

INTEGRATED TOUR INTEGRATED TOUR
SPONSORSHIP SPONSORSHIP WITH
WITH A LEADING A LEADING CONSUMER
MOBILE CARRIER PRODUCTS BRAND
AVERAGE ATTENDANCE FOR LADY TOTAL ATTENDANCE FOR TIESTO'S
GAGA'S MONSTER BALL TOUR: 12,000 2010 TOUR: 246318

PERSHOW LAST YEAR: 53

LAST YEAR: 71

Mobile carriers offer the
opportunity for millions of
impressions through
marketing dollars and
promotional text messages
to customers. Virgin
Mobile, which is
sponsoring Lady Gaga’s
Monster Ball tour, allows
fans to register for a
chance to be the recipient
of a call from Gaga before
she performs “Telephone.”

24

ALBUM DISPLAYED AT
STARBUCKS COUNTER

NUMBER OF U.S. STORES: 11,000
LAST YEAR: 68

Although Starbucks has
reduced its in-store music
selection from 16 titles to
about four, label execs still
believe the merchant can
have a major impact.

25

ALBUM DISPLAYED IN
BEST BUY CIRCULAR

TOTAL U.S. SUNDAY NEWSPAPER
CIRCULATION: ABOUT 40 MILLION
LAST YEAR: 15

In terms of overall album
sales throughout the year,
there's hardly a more
consistent sales driver,
particularly during an
album’s debut week.

Tiésto's 2010 tour was
given a massive push by a
multimillion-dollar,
multimedia SanDisk
campaign.

27

VIDEO ON YOUTUBE’S
MOST-VIEWED PAGE
FOR MUSIC

U.S. UNIQUE VISITORS FOR YOUTUBE:
1129 MILLION IN AUGUST

LAST YEAR: 30

This page also creates
suggested playlists and the
occasional special
promotion—all based
mostly on popularity.
Artists can use their social
network accounts to
promote new videos.

28

PERFORMANCE ON ONE
OF MTV’S AWARD SHOWS

AVERAGE VIEWERSHIP: 114 MILLION
IN2010

LAST YEAR: 26

Florence & the Machine's
performance of “Dog
Days Are Over” at the
Sept. 12 MTV Video
Music Awards lifted the
band’s album from No. 44
to No. 14 on this week's
Billboard 200.

29

PERFORMANCE ON
COUNTRY MUSIC ASSN.
AWARDS SHOW

AVERAGE VIEWERSHIP: 17 MILLION

IN 2008

The week after the 2009
CMAs in November, 21 of
the 31 bullets on
Billboard's Top Country
Albums chart were
related to CMA
performances or wins.

STARRING ROLE IN A CABLE TV REALITY SHOW

EXPOSURE

BRET MICHAELS Talks About His New VH1 Show ‘Life As | Know It,’
His Second Foray Into Reality TV BY CRAIG MARKS

How would you say your career was
going when you decided to do your VH1
reality dating show, "Rock of Love"?

I thought it was going great, actually.
Poison has continued to tour
throughout our 25 years, give or take
a few years off for drug rehab and
fistfights. I was starting work on my
first real solo album, and 1'd finished
being a judge on season three of
“Nashville Star,” which ended up as
their highest-rated season.

Were you actively looking to getinto

TV at that point?

No doubt. I don’t bury my head in the
sand about anything. I'm not the new
kid on the block anymore. Writers
always use the phrase “aging rocker,”
and I'm like, “What other option do |
have?” You're either aging or you're
dead. So I'm embracing it. TV gives
you such an opportunity to be
exposed. That could be really great for
your career or absolutely detrimental,
depending on when the real you
comes out,

So which part of “Rock of Love” was the
real you, and which part wasn't?

All of it was the real me. 1 like to
party, I like to have a good time, but

everyone who watched knew that I
was a down-to-earth guy who tried
hard to be respectful of other people.
The show never crossed a line.

Were you worried that “Rock of Love”
could harm your music career?

I thought that I have three
generations of Poison fans, and this
would open me up to a whole new
generation. My fears about the show
weren't about music. I turned it
down the first time they approached
me, because their first idea was very
retro. They wanted the 1986 Bret
Michaels. My fans enjoyed the teased
hair, the spandex. It was great, it was
the time I lived in. Who knew that
spandex tucked into cowboy boots
would ever go out of style? But for
some strange reason, itdid. I'd
progressed forward and | didn't want
to go back. I stood up for myself and
said, “You need to let me be who I am
right now in my life.”

How has reality TV affected your
music career?

TV has absolutely made my sales go
up, made my tour guarantees go up.
TV has been a great addition to my
career. But the key thing is knowing

BRET MICHAELS PHOTOGRAPH BY BLAIR BUNTING

www_americanradiohistorv com

what to walk away from. I advise
anyone—especially musicians—to
be very careful not to just grab
anything they throw your way.

What's the premise of your new show,
“Life As | Know It"?

The narrative of the show is simple:
It’s an all-access backstage pass into
my everyday life, about finding
balance between my passion for my
family, my relationship with
[girlfriend] Kristi [Gibson] and being
on the road. If you were to live with
me for a couple months and go
through all my emotions in a given
day when I'm hands-on in my career,
it is unbelievably mind-blowing.

Were you ever in talks with the “American
Idol” execs to become a judge next
season?

Yes. Not only was [ in meetings with
Fremantle, | made it to what they
called the “top four.” We also talked a
little about Simon Cowell's new
show, “X Factor,” and they asked me
about being the host of a dating
show they're doing. But if there’s
someone else that would give great
career advice and be a lot of fun on
TV, it's Steven Tyler.
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Hip-Hop
Top5
1, INTERVIEW/

PERFORMANCE ON
BET'S ‘106 & PARK’

AVERAGE VIEWERSHIP
OF 747,000

2. SONG ADDED T0
MEDIUM ROTATION
ON WQHT lSHOT 97)
NEW YOR!

AVERAGE WEEKLY AUDIENCE
OF 29MILLION

3. VIDEO/SONG
POSTED ON
WORLDSTARHIPHOP
.COM

3.8 MILLION U.S. UNIQUE
VISITORS IN AUGUST

4. VIDEO/SONG
POSTED ON
NAHRIGHT.COM

415,000 LS. UNIQUEVISITORS
INAUGUST

5. VIDEO/SONG
POSTED ON
RAPRADAR.COM

R ————
270,000 U.S. UNIQUE VISITORS
INAUGUST

Surve
Panelists

OMAR GRANT
SENIORDIRECTOROF AGR,
EPICRECORDS
ROBERTA MAGRINI
INDEPENDENT PUBLICIST

JESSICA RIVERA

SENIORDIRECTOROF
CREATIVE AFFAIRS,
UNIVERSAL MUSIC
PUBLISHING GROUP

NICKI MINAJ
onBET's"106

31

PERFORMANCE ON A BET
AWARDS SHOW

AVERAGE VIEWERSHIP FOR BET
AWARDS: 74 MILLION IN 2010
LAST YEAR: 44

Chris Brown made the most
of a surprise appearance at
the BET Awards in June,
performing a dance tribute
to Michael Jackson.

32

PROFILEINTHE
NEW YORK TIMES

AVERAGE CIRCULATION: 551,000
(WEEKDAYS). 1.4 MILLKIN (SUNDAYS)
LAST YEAR: 45

An early nod in the Times
style magazine helped
cement Sleigh Bells'
reputation as the buzz band
of 2009.

33

APPEARANCE/
PERFORMANCE AT
CMTMUSIC AWARDS
AVERAGE VIEVIERSHIP:
3MLUONIN 2010

LAST YEAR: 7

Sales for Zac Brown Band's
“The Foundation” jumped
27% the week the band
performed on the June 9

show, according to
SoundScan,

34

ALBUMPROMOTEDIN
TARGET ENDCAP

NUMBER OF U.S. STORES: 1700

LAST YEAR: 27

Target will usually consider
about 11 candidates for six
endcap spaces. The titles
expected to generate the
highest number of sales
win placement.

35

VIDEO FEATURED AS FREE
MUSIC VIDEO OF THE
WEEKON ITUNES

NUMBER OF ITUNES ACCOUNTS:

160 MILLIGN WORLD/DE

LAST YEAR: 14

In July, the Avett Brothers’
“Head Full of Doubt/Road
Full of Promise” video was
iTunes’ free music video of
the week. Digital album
sales jumped 27%,

according to SoundScan.

36

SINGLE ON RADIO DISNEY

AVERAGE WEEKLY AUDIENCE:
2.2 MILLION

LAST YEAR: 21

San Diego pop/rock band
Allstar Weekend signed to
Hollywood Records after
appearing as a contestant
on Radio Disney’s “NBT”
contest, Radio Disney airplay
helped single “Suddenly”
generate first-week album
sales of 7,000 units,
according to SoundScan.

37

SONG FEATURED AS FREE
DISCOVERY DOWNLOAD
OF THEWEEK ONITUNES

NUMBER OF ITUNES ACCOUNTS: 160
MILLION WORLDWIDE

LAST YEAR: 11

Audrey Assad's album,
“The House You're
Building,” jumped 36-9 on
Billboard's Heatseekers
Albums chart in August
after iTunes featured the
title track as a Discovery
Download.

38

COVER STORY IN
ROLLING STONE

AVERAGE BIWEEKLY CIRCULATION:

15 MILLION

LAST YEAR: 35

After featuring Taylor
Swift and Kings of Leon in
2009, the cover of Rolling
Stone has showcased
fewer breakthrough artists
this year. “There aren’t a

www americanradiohistorv com

ton of artists like that
right now,” executive
editor Jason Fine says.

39

PERFORMANCE ON
NBC'S ‘TODAY’

AVERAGE VIEWERSHIP: 5.2 MILLION
LAST YEAR 41

Senior producer Melissa
Lonner wants to see your
artistin action: A strong
showcase performance
increases the chances of
landing a slot on the show.

40

SUPPORT SLOT
FOR ARENA-LEVEL
HEADLINING ACT

AUDIENCE: N/A
LAST YEAR 51

Australian sibling duo the
Kin debuted on Billboard’s
Heatseekers Albums chart
solely through sales that it
generated at concerts
opening for Rod Stewart
in 2009.

41

SYNCHPLACEMENTIN
EA’'S ‘ROCK BAND’
VIDEOGAME

UNITS SOLD WORLDWIDE: 16 MILLION
LAST YEAR 57

Artists can help their
chance of a placement by
providing exclusive music
or forging a deeper
partnership with game
owner MTV,

42

ALBUMPROMOTEDIN
BESTBUY ENDCAP

NUMBER OF U.S. STORES: 1070
LAST YEAR 24

43

SONGPLAYEDINA
MOVIE TRAILER

U.S. BOX-OFFICE GROSS FOR “DEAR
JOHN": S50 MILLION

Snow Patrol's song “Set the
Fire to the Third Bar"
{featuring Martha
Wainwright) moved 71-64
on the Billboard Hot 100
after it appeared in the
trailer for box-office smash
“Dear John.”

44

PERFORMANCE
ONLOLLAPALOOZA
MAIN STAGE

TOTAL ATTENDANCE: 238,247 IK 2010
LAST YEAR: 55

Audiences for main-stage
headliners can top 50,000;
heavy media coverage
magnifies the impact.
Arcade Fire and
Soundgarden closed out
this year’s festival.

45

ADDIN MEDIUM
ROTATION AT
KIISLOS ANGELES

WEEKLY AUDIENCE: 37 MILLION
LAST VEAR: 42

Roadrunner Records senior
VP Mike Easterlin says he
saw steady growth in sales
and awareness of Travie
McCoy’s “Billionaire” after
the influential Los Angeles
radio station began playing
the single in March.

46

ALBUM/SINGLE
INCLUDED IN AMAZON'S
SPECIALSALESOR
PROMOTIONS

Of the three big-box
retailers, Best Buy is the
most flexible about what
it'll feature in its endcaps.
The merchant doesn't
always rely on sales
numbers and is sometimes
swayed if it likes an artist
and thinks that its stores
can boost an album’s sales.

U.S. UNIQUE VISITORS TO
AMAZON.COM: 65.5 MILLIGN IN AUGUST
LAST YEAR: 58

There's really only one
way to get into these
promotions—offer a lower
wholesale price. The
merchant is already
selling its downloads for
less than iTunes,
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47

FEATURED AS ‘ROCK
BAND’ DOWNLOADABLE
SONG OF THEWEEK

DOWNLOADS SOLD SINCE INCEPTION:
T3MILLION

LAST YEAR: 53

To qualify, a track should
already be a hit and be able
to show off the capabilities
of the game, which now
includes keyboards and
harmonies.

48

SINGLE OR VIDEOLISTED
IN‘FREE ON ITUNES’
SECTION

NUMBER OF ITUNES ACCOUNTS:
160 MILLION WORLDWIDE

LAST YEAR: 60

Ryan Star, the Virginmarys,
Hey Monday and Delorean
are recent examples of acts
that benefitted from
increased visibility as an
iTunes freebie.

49

VIDEO FEATURED AS
YOUTUBE MUSIC
SPOTLIGHT

US. UNIQUE VISITORS:
129 MILLION IN AUGUST

When Kyle Andrews’ video
for “You Always Make Me
Smile” was spotlighted on
Google's music page, it was
YouTube's sixth-most-
watched video that day.

50

ALBUMMENTIONED ON
WALMART IN-STORE
VIDEO NETWORK

NUMBER OF U.S. STORES: 4,200
LAST YEAR: 91

Until recently, Walmart
picked which releases to

highlight. But this
summer, the retailer
began allowing labels to
buy their way in. “It's
crazy expensive,” one
exec notes.

51

COVERSTORY IN PEOPLE

AVERAGE WEEKLY CIRCULATION:

36 MILLION

After Chely Wright came
out on the cover as country
music’s first openly gay
singer, her album, “Never
Love You Enough,”
debuted at No. 4 on
Billboard's Top Country
Albums chart.

52

PERFORMANCE
ONBONNAROO'S
MAIN STAGE

TOTAL ATTENDANCE: 80,000 IN 2010
LAST YEAR: 76

Bonnaroo streamed
concerts on YouTube
this yearin a
partnership with Ford
and broadcast several
performances on Fuse
after the event,
including a complete set
by Kings of Leon.

53

SYNCHPLACEMENT ON
ABC’S ‘GREY’S ANATOMY’

AVERAGE VIEWERSHIP: 138 MILLION
LAST YEAR: 5

Andrew Belle's album,
“Open Your Eyes,”
increased its sales by
192% after being featured
in a May episode,
according to Nielsen
SoundScan.

54

ALBUM/SINGLE LISTED
ON AMAZON’S MAIN
MUSIC PAGE

U.S. UNIQUE VISITORS:
655 MILLION IN AUGUST

LAST YEAR: 28

To get an album or single
listed in Amazon's “new
and noteworthy” section,
pitch a promotion that will
boost site traffic.

95

PERFORMANCE ON
RADIODISNEY

AVERAGE WEEKLY AUDIENCE:
262 MILLION

LAST YEAR: 72

Radio Disney provides a
platform not only for tween-
market stars but also pop
performers aiming ata
broader audience.

56

ADD IN MEDIUM
ROTATION ON A
MAJORITY OF COUNTRY
STATIONS INTHE

TOP 100 MARKETS

AVERAGE WEEKLY AUDIENCE:
56400-807.200 PER STATION
Radio remains a formidable
sales driver in country music.

o7

SONGPLAYED OVER AHIT
MOVIE’S END CREDITS

U.S. BOX-OFFICE GROSS OF ‘ALICE IN
WONDERLAND': $334.2 MILLION

LAST YEAR: NO. 86

Tim Burton's “Alice in
Wonderland” used Avril
Lavigne’s original song
“Alice” over the end-title
credits. The soundtrack
reached No. 5 on the
Billboard 200,

KINGS OF LEON

VIDEO LINK ON PEREZHILTON.COM

-
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EXPOSURE

His Tastes Lean Toward Pop, But Celebrity Blogger PEREZ
HILTON Insists He Loves '‘Good Music, Period’ eyiouisHau

How do you decide which videos to feature?
It's usually one of two scenarios. One, it's a
new act that [ love and want to champion.
And sometimes I'll post videos or songs of
big-name artists, even if I don'tlike them,
because it's newsworthy and they have an
audience that wants to see it.

Can you give an example?

Sure. Today I posted the new song from
Jennifer Lopez [“Run the World”| that I did
not like at all.

Then why did you post it?

Because it's Jennifer Lopez and she’s in the
news a lot, especially with “American Idol."
She keeps releasing these songs, testing
the water to see if any of them catch on,
and she keeps missing the ball over, over
and over again. On the flip side, I posted—
actually, I'm surprised at how well this one
did—a song from Melody Thornton of the
Pussycat Dolls [“Love Gun”], written by
Cee Lo. | was like, “This is really good.”
And to my surprise, the song has gotten a
lot of views on my website.

How did you learn of that song?

1 geta lot of music e-mailed to me every
day. I instantly liked the song and wanted
to postit.

How much help do you get keeping track of
what's coming in?

Well, I'm the one who looks through my
inbox, so it's pretty much just me.

You personally go through your inbox
every day?
Yeah.

How can an emerging artist get on your radar?

T usually find out about great music
through my readers. They send me

radiohistorv com

suggestions. Sometimes a label will send
me something and I'll like it, but that's the
minority. I love to get music sent as an
MP3 attachment because that way I can
preview the song in my e-mail, without
even having to download it to my iTunes. |
prefer that over having to go to MySpace,
Facebook or YouTube.

So you're saying people should e-mail you
an MP3?
Yeah. 1 have alot of memory in my inbox.

Are there any genres you won't pay
attention to?

Heavy metal is not usually my thing. But |
love everything. I love good music, period.

What's the status of your label venture with
Warner Bros. Records?

Oh, that's done. I'm no longer with
Warner Bros.

What happened?

1like to do things more quickly than the
traditional record label system allows. It's
not an insult to Warner Bros. It just means
I need to figure out how to do things on my
own first. [ just want to break an act,
whether it be the boy band that I'm
working on or some of the other projects
that I'm working on in secret. I want to try
to make it happen for them organically
without having to shove myself down
people’s throats.

What songs excite you the most right now?
The new Kanye West song [“Runaway”|
that he performed at the MTV Video
Music Awards is my jam. And of course,
the Cee Lo song [“Fuck You"| is epic.

LAST YEAR: 18
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Cracker
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Country
Music
Top5

1. PERFORMANCE ON

COUNTRY MUSIC
ASSN. AWARDS SHOW

AVERAGE VIEWERSHIP:
172 MILLION IN 2009

2. RETAIL
PARTNERSHIP WITH
CRACKER BARREL

NUMBER OF U.S.
LOCATIONS: 595

3. PERFORMANCE ON
ACADEMY OF
COUNTRY MUSIC
AWARDS SHOW

AVERAGE VIEWERSHIP:
13MILLION

4. PERFORMANCE ON
ABC’S ‘CMA MUSIC
FESTIVAL SPECIAL

AVERAGE VIEWERSHIP:
6 MILLION

5. COVER OF
COUNTRY EDITION OF
PEOPLE MAGAZINE

CIRCULATION: ABOUT
350,000 PERISSUE

Surve
Panelists

KEVIN LAMB
VR PEERMUSIC

PETER STRICKLAND
I
SENIORVP OF BRAND
MANAGEMENT AND SALES,
WARNER MUSIC NASHVILLE
KIRT WEBSTER

R —————————

FOUNDER/PRESIDENT,
WEBSTER & ASSOCIATES

EDITOR'S NOTE: Webster’s vote
on his client Cracker Barrel was
excluded from the results.
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99

PERFORMANCE ON
ABC'S ‘GOOD

MORNING AMERICA'
AVERAGE VIEWERSHIP: 4.2 MILLION
LAST YEAR: 72

Albums for at least two acts
had their sales significantly
boosted after appearing in
2010: Sugarland’s “Love on
the Inside” (2008)
experienced a 40% gain in
May and Ingrid
Michaelson’s “Everybody”
(2009) increased 25% in
October, according to
Nielsen SoundScan. The
show’s entertainment
producers are Karen Rhee
and Monica Escobedo.

60

SINGLE ADDED TO ONE
OF ITUNES’ EDITORIAL
PLAYLISTS

NUMBER OF ITUNES ACCOUNTS:
160 MILLION WORLDUMDE

LAST YEAR: 26

“iTunes’ Essential
Football” was stocked with
songs often heard at
football games. Weekly
sales of Johnny Pearson's
“Heavy Action” (the theme
from “Monday Night
Football”), for example,
doubled in just two weeks,
according to SoundScan.
Same for “Posthumus
Zone," the theme for

“The NFL on CBS."”

61

FEATUREIN
ROLLING STONE

AVERAGE BIWEEKLY CIRCULATION:
15 MILLIGN
LAST YEAR: 82

While superstars like Katy
Perry and Jay-Z have
recently claimed Rolling
Stone's venerable cover,
the magazine still devotes
space to music discovery.
Named in “Bamboozle
2010’s Five Breakout
Bands to Watch” in May,
Arizona band the Maine's
“Black and White" debuted
at No. 16 on the Billboard
200 in July.

62

64

REGULARLY ADD INMEDIUM
UPDATED ARTIST ROTATION ON A
TWITTERFEED ISA#T?(I)?“'SY&I;%EYTHMIC
lxltsL ng»‘t}gumsnons: 238 MILLIO TOP 100 MARKETS

LAST YEAR: 66 AVERAGE WEEKLY AUDIENCE:

Kanye West's embrace of
Twitter has been a
cornerstone of a media blitz
aimed at priming the market
for the fourth-quarter release
of his next album. And while
the unfiltered aspect of the
platform can create
headaches for publicists, it's
also what makes Twitter such
a vital generator of buzz.

63

69100-2.9 MILLION PER STATICN
LAST YEAR: 84

“Depending on the
audience of a particular
station and how they rotate
their music, it can really
impact a song’s chart
placement,” WQHT (Hot
97) New York PD Ebro
Darden says. “This
sustained exposure can also
influence video play.”

65

PERFORMANCE

ONCMT'S SYNCHPLACEMENTON
‘CROSSROADS’ CW’S ‘GOSSIP GIRL'
AVERAGE VIEWERSHIP: 534000 AVERAGE VIEWERSHIP: 1.7 MILLKON
FORFRIDAY PREMIERE TELECASTS LAST YEAR: 10

CMT senior VP of music

events and talent John
Hamlin is always on the
prowl for pop/rock acts to
pair with country artists for
this concert show.

“ 'Crossroads’ is the most
important brand we have
other than the awards
show,” Hamlin says. The
episode featuring John
Mayer and Keith Urban was
a particularly well-received
pairing this year.

The music supervisor for
the teen drama is Chop
Shop Music owner
Alexandra Patsavas. Last
November, California native
Anya Marina debuted at No.
88 on the Billboard Hot 100
after her version of T.1.'s hit
“Whatever You Like" was
featured in an episode.

66

VIDEO ON ‘CMTTOP 20
COUNTDOWN’

AVERAGE VIEWERSHIP: 214000 FOR
FRIDAY PREMIERE TELECASTS

LAST YEAR: 57

A rising video on this
countdown show helps
introduce new acts and
boosts the careers of

www americanradiohistorv com

Castof
“Gossip
Girl"

established artists. “ “Top 20’
is driven by many metrics,
including sales radio airplay
and streaming,” CMT senior
VP of music strategy Jay
Frank says.

67

COVER STORY IN SPIN

AVERAGE MONTHLY CIRCULATION:
472338 (SECOND HALF COF 2009)

LAST YEAR 78

Spin has given a number of
cover nods this year to active
veterans including Green
Day, Courtney Love and
Eminem. A June Stone
Temple Pilots cover
immediately preceded a No.
2 debut on the Billboard 200
for the group’s first album in
nine years. The self-titled
comeback sold 62,000 copies
in its first week, according to
SoundScan.

68

ALBUM/SINGLE LISTEDIN
ITUNES' ‘WHATWE'RE
LISTENING TO’

NUMBER OF ITUNES ACCOUNTS:

160 MILLION WORLDWVIDE

LAST YEAR 26

The selection of releases on
this list is very fluid. Even
its placement can change—
it can appear on either the
main iTunes music page or

a specific genre page.
Content is refreshed every
Tuesday, like everything
else at the digital retailer.

69

SYNCHPLACEMENTINA
TV AD FOR CONVERSE

AUDIENCE: N/A

LAST YEAR: 29

Best Coast’s surprising No.
36 debut on the Billboard 200
was helped by singer Bethany
Cosentino’s appearance on
Converse's single “All
Summer” in July. The
collaboration with rapper Kid
Cudi and Vampire
Weekend's Rostam
Batmanglij was part of the
brand’s genre-defying “Three
Artists, One Song" campaign,
which kicked off in 2008.

70

FEATUREIN PEOPLE

AVERAGE WEEKLY CIRCULATION:
36MILLION

The celebrity lifestyle
magazine tends to cover the
personal side of artists’ lives
that catch the attention of
readers who may be
unfamiliar with their music.
Catalog acts often appear in
the magazine’s regular
“Catching Up With” profiles,
with George Michael and Pat
Benatar among those
featured this year.

71

SYNCHPLACEMENT
INATV AD FOR ADIDAS

AUDIENCE: N/A
LAST YEAR: 39

Adidas likes to maintain
long-term relationships with
acts ranging from Sleigh
Bells to Snoop Dogg to
promote its “Originals”
apparel line. A recent Adidas
TV ad featured “Magic” by
B.o.B. While the rapper
finally broke through to the
mainstream this year, Adidas
has been “feeding him
products for years,”
spokesman Jon Wexler says.

FRANK OCKENFELS/THE CW
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LatinTop10

Partnerships With Leading Consumer Brands
Grow In Importance BY LEILA COBO AND AYALA BEN-YEHUDA

At a time when the decline in sales of Latin music albums in the United States continues to
outpace the drop in total U.S. album sales, smart use of promotional platforms is especially
vital. TV remains a dominant force in Latin music, but branding partnerships are rising in
importance as well. To compile our list of the 10 best ways to promote Latin music, we
surveyed a panel of industry experts, asking them to rate a wide range of platforms on their
ability to drive sales and buzz in the U.S. market.

1. ARTIST ENDORSEMENT
DEAL WITH LEADING
CONSUMER PRODUCTS
BRAND

AUDIENCE N/A

LAST YEAR: ¢

Pop/urban duo Chino &
Nacho were virtual
unknowns when they signed
with Universal Music
Latino, which secured an
endorsement with AT&T"s
Go Phone tied to the duo’s
single, “Nifia Bonita,” from
debut album “Mi Nifa
Bonita.” The deal, which
included prime-time spots
on the Univision and
Telemundo networks and on
Latin cable channels, played
akey role in Universal's
national promotion of the
act. “Nifia Bonita” topped
Billboard’s Hot Latin Songs
chart for three weeks in May,
while the album has sold
31,000 units since its release
in May, according to Nielsen
SoundScan.

2. SONG FEATURED AS
THEME FOR A
TELENOVELA

AVERAGE DAILY VIEWERSHIP OF

45 MILLION FOR "HASTA QUE EL
DINERO NOS SEPARE™ ON UNIVISION
LAST YEAR: |

Mexican actor/singer Pedro
Fernandez joined the
Televisa comedic soap
“Hasta Que el Dinero Nos
Separe” in 2009 after the
show agreed to feature

music from his album,
“Amarte a la Antigua.”
Fernandez's theme song for
the telenovela did little to
spur sales of “Amarte ala
Antigua” until April of this
year, when Fernandez sang
the album’s title track
onscreen. That song became
the show's new theme and
U.S. sales of the album more
than doubled the following
week, according to Sound-
Scan. After that initial sales
boost, the album has
continued to sell well, with
weekly sales approaching
4,000 units a couple of times,
thanks to the steady plug that
Fernandez's theme song
provides every night.

3. TOUR SPONSORSHIP
WITH A LEADING
CONSUMER PRODUCTS
BRAND

AUDIENCEN/A

Major Latin touring acts
continue to enjoy the backing
of top consumer brands. In
July, Budweiser and Vicente
Fernandez signed a three-
year partnership deal making
the beer brand the ranchera
icon’s presenting sponsor of
his 2010 tour. As part of the
agreement, Fernandez, who
records for Sony, will also
appear in Budweiser's
Spanish-language
advertising campaigns on
TV, in print outlets, on
billboards and online.
Brands have also moved to

align themselves with
emerging acts like EMI pop
singer Fonseca (Western
Union) and Sony Music rock

group Camila (Verizon). Still,

economic conditions and the
tendency of Latin acts to plan
tours late have meant that
national sponsorships still
clude even established acts.

4. TELEVISED
PERFORMANCE AT A
LATIN AWARDS SHOW

5. SONG FEATURED AS
THEME FOR TWEEN-
ORIENTED TELENOVELA

AVERAGE DAILY VIEWERSHIP OF
1IMILLION FOR "ATREVETE A
SONAR™ ON UNIVISION

LAST YEAR: 2

The first soundtrack to
Mexican tween telenovela
“Atrevete a Sonar” spent
most of 2009 at or near the
top of the country’s
Amprofon sales chart. The
show, which went on to air
on Univision in the United
States, spawned two
soundtrack albums on
Universal Music Latino, the
first selling 7,000 units,
according to SoundScan.

6. PROMOTION ON
ITUNES HOME PAGE

ABOUT 160 MILLION ITUNES
ACCOUNTS WORLDWIDE

AVERAGE VIEWERSHIP OF 2.4
MILLION FOR PREMIOS JUVENTUD

LAST YEAR: 7

Labels like to tie album and
single releases to awards
shows like Premios Lo
Nuestro, the Latin Grammy
Awards, Premios Juventud
and the Billboard Latin
Music Awards. The shows
typically garner high ratings
and performers get
international exposure from
overseas broadcasts and
media coverage. After
garnering heavy radio play
with his bilingual cover of
the Ben E. King classic
“Stand by Me,” bachata
newcomer Prince Royce
performed at Premios
Juventud in July, giving him
added credibility and
momentum for the next
phase of his marketing
campaign. Pitch creative
musical numbers to
producers Cisco Suarez (for
all Univision shows) and
Tony Mojena (for Billboard).

LAST YEAR: §

Landing a coveted spoton
iTunes’ home page is a rare
accomplishment for Latin
music labels, Juanes' single
“Yerbatero” benefited from
placement on the retailer’s
home page, timed with the
artist’s premiere of the single
during the FIFA World Cup
kickoff concert. Universal
gave iTunes a five-day
exclusive on the single,
allowing the retailer to begin
selling it June 10, the day of
the concert. The promotion
helped the song generate
U.S. digital-track sales of
more than 8,000 units during
the two weeks that included
the five-day exclusive,
according to SoundScan.

7.TOUR SPONSORSHIP
WITH A MOBILE CARRIER

AUDIENCEN/A

One of the advantages of
securing a tour sponsorship
with a mobile carrier is that
the company has a direct
promotional channel to
consumers who access
entertainment content on
their handsets. Verizon
Wireless, which was a
sponsor of Los Tigres del
Norte’s 2009 tour, served
again as a sponsor of about
40 U.S. tour dates in 2010.
The carrier also partnered
with the band to promote its
exclusive live mobile video
streams of Univision’s
coverage of the FIFA World
Cup, holding a contest in
which Verizon flew eight

www_americanradiohistorv com

winners to Houston in June
to see a Los Tigres concert
and meet the band afterward.

8. MAINTAINING ARTIST
YOUTUBE CHANNEL

YOUTUBE HAD112.9 MILLION
UNIQUE LS. VISITORS IN AUGUST
More than any under-
ground artist in the genre,
corridos singer Larry
Hernandez parlayed his
obsessive YouTube
postings—largely raw
footage of him cutting up
behind the scenes—into a
widespread following on
both sides of the border.
Unlike many artists,
Hernandez shoots and
uploads his own material.

9. REVIEW/FEATURE IN
THE NEW YORK TIMES

WEEKDAY CIRCULATION OF
951,000; 1.4 MILLION ON SUNDAYS
Coverage in the New York
Times can bring a Latin act to
the attention of tastemakers
who otherwise might not
know of the artist. After the
newspaper highlighted a
performance by Colombia’s
Bomba Estereo in a story on
the 2009 Latin Alternative
Music Conference, the band
enjoyed increased airplay on
public radio stations KCRW
Los Angeles and KEXP
Seattle, according to the
band's label Nacional
Records, whose parent
company runs the
conference, McDonald's
subsequently licensed
Bomba Estereo’s “Fuego” for
an advertising campaign and
the Windish Agency signed
the group for booking.

10. SONG FEATURED IN
UNIVISION NETWORK
PROMO SPOT

MAXIMUI\..EXF’OSURE

Latin
Survey
Panel

We asked 10 experts to
determine the best ways to
promote Latin music in the
United States.

DAVID ALVARADO

VP OF MARKETING, CAPITOL LATIN

JOE BONILLA

OWNER/FOUNDER,
THECROSSOVER AGENCY

MIGUEL GARROCHO

VP OF MARKETING,
WARNER MUSIC LATIN AMERICA

JAZMIN MEDRANO

SENIOR MANAGER OF DIGITAL
PRODUCT MARKETING,
UNIVERSAL MUSIC LATINO

MAYNA NEVAREZ

PRESIDENT,
NEVAREZCOMMUNICATIONS

SERGIO PEREZ

VP OF MARKETING, DISA/ASL

NIR SEROUSSI

VP OF MARKETING/A&R,
SONY MUSIC LATIN

SUSAN STIPCIANOS

CO-FOUNDER,
THE DREAMTEAM AGENCY

ADAM TORRES

MANAGER, DON OMAR

JEFF YOUNG

AVERAGE WEEKLY PRIME-TIME
AUDIENCE OF 3.8 MILLION

Pitching the right song to
Univision's promotion
department can lead toan
artist being featured ina
promo spot for the network
to deliver holiday wishes,
urge viewers to tune in to an
upcoming show and other
messages. Spots typically
can run for between a week
or a month in multiple
markets (it's rare for a music
spot to run nationally) and
feature an artist performing
a single with lyrics altered
to fit Univision’s
promotional needs.

CEQ,
VENETIAN MARKETING GROUP

METHODOLOGY: We asked our
survay panel to rank a series of
media, marketing and promotional
vehicles on a scale of one to 10 for
their ability to drive sales and buzz,
We tabulated their responses to
compile our top 10 kst. Audience
measurement data from comScore,
Nielsen, Audit Bureau of Circulations
and company estimates.
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VH1's “That
Metal Show"

Hard
Rock
Top5
1. MUSIC PLAYED

ON SIRIUS XM'S
LIQUID METAL

TOTAL SIRIUS XM
SUBSCRIBERS:19.5 MILLION

2. PLAYING

THE EUROPEAN
SUMMER METAL
FESTIVAL CIRCUIT

S ———
TOTAL ATTENDANCE ATUK.
DOWNLOAD FESTIVAL:
295,000IN2010

3. ARTIST VISIT
ON VHT'S ‘THAT
METAL SHOW’

AUDIENCE: N/A

4. COVER STORY
IN REVOLVER

CIRCULATION: 150,000 PER
ISSUE (ACCORDING TO
REVOLVER)

5. LICENSING SONG
FOR HORROR MOVIE
SOUNDTRACK

1.S. BOX-OFFICE GROSS FOR
“SAWVI"; $27.7 MILLION

Surve
Panelists

GIOVANNA
MELCHIORRE

e ——
VP OF PUBLICITY, E1MUSIC

CHIP RUGGIERI

R e
PRESIDENT/CEQ, CHIPSTER PR
& CONSULTING

BRIAN SLAGEL

CHAIRMAN/CEO,
METAL BLADE RECORDS
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12

SYNCHPLACEMENT IN
ACTIVISION'S ‘GUITAR
HERO’

UNITS SOLD: MORE THAN 40 MILLION
WORLDVIDE
LAST YEAR: 16

“Guitar Hero" offers fewer
opportunities for weekly
downloadable songs than
“Rock Band,” so getting on
the actual game disc is
important. Activision looks
for exclusive tracks, such as
Soundgarden debuting its
previously unreleased track
“Black Rain” in the game
before releasing it in any
other format. Acts sending
in their music on CD
should highlight tracks they

think are best for the game.

73

PERFORMANCE AT
COUNTRY MUSIC ASSN.
FESTIVAL MAIN STAGE

AVERAGE NIGHTLY ATTENDANCE
AT LP FIELD: 43000
LAST YEAR: 56

Select performers on the
stage at Nashville's LP Field
are also featured on the
ABCTV special “CMA
Music Festival: Country’s
Night to Rock.” Acts are
chosen by “Country’s Night
to Rock” executive producer
Robert Deaton and the
CMA Awards show.

TRACE
ADKINS

“Guitar Hero"

74

SONG PLAYED ON ABC'S
g)ANCING WITHTHE

TARS’

AVERAGE VIEWERSHIP: 138 MILLION
LAST YEAR: 59

La Roux's self-titled set
surged 189-121 on the
Billboard 200 in May—
thanks to a 28% sales jump,
according to Nielsen
SoundScan—after its song
“Bulletproof™ was featured
on the show.

75

COVERSTORY IN
ENTERTAINMENT WEEKLY

AVERAGE WEEKLY CIRCULATION:

18 MILLION

LAST YEAR: 43

EW’s music-related covers
in the past year have fo-
cused on TV crossovers like

“American Idol” and “Glee.”
Three “Glee” stars graced
the cover of the Oct. 30,
2009, issue as part of the
media coverage that helped
“Glee: The Music, Volume
1" notch first-week sales of
113,000, according to
SoundScan.

76

SYNCHPLACEMENT
DURING THENBAFINALS

AVERAGE VIEWERSHIP: 141 MILLION
FORGAME 10F 2010 FINALS

New doors have opened for
David Banner as a result of
the music he wrote and
produced for the Gatorade
TV ad that aired during the
2010 NBA Finals. Business
manager Sam Selolwane
says the campaign led to
Banner working on music
for the remake of “Foot-
loose” and a trailer for the
movie “Megamind.”

77

SONG FEATURED ONNPR
MUSIC’S ‘ALL SONGS
CONSIDERED®

AVERAGE WEEKLY PODCAST
DOWNLOADS: 375,000
LAST YEAR: 67

NPR's flagship music show,
which marked 10 years in
January, shines the
spotlight on a mix of
emerging acts (Panda Bear,
the Walkmen) and veteran
artists (Richard Thompson,
Mavis Staples).

americanradiohistorv com

ALBUM/SINGLE REVIEW
INROLLING STONE

AVERAGE BIWEEKLY CIRCULATION:
15 MILLION

While five-star ratings are
extremely rare, four-star
earners this year have in-
cluded albums by Yeasayer,
LCD Soundsystem, the Hold
Steady and the Black Keys,
whose “Brothers,” which
debuted at No. 3 on the
Billboard 200, is the band's
highest-charting album.

79

PERFORMANCE ON
‘THEELLEN
DeGENERES SHOW’

AVERAGE VIEWERSHIP: 3 MILLION

Talk show host and former
“American Idol” judge Ellen
DeGeneres signed 12-year-
old YouTube sensation
Greyson Chance to her
newly formed eleveneleven
label after spotting his video
online and inviting him to
perform on her program.

80

ADDINMEDIUM
ROTATION AT
KROQLOS ANGELES

WEEKLY AUDIENCE: 2 MILLION
LAST YEAR 46

In the week ending Aug. 29,

Arcade Fire’s “Ready to
Start” received 26 plays on
KROQ. Merge Records
radio promoter Lindsey
Kronmiller says such
airplay helps listeners
“remember the album the
next time they visita record
store or go online to their
favorite digital outlet.”

81

VIDEO PROMOTED IN THE
MAIN DISPLAY WINDOW
OF VEVO'S HOME PAGE

UNIQUE U.S. VISITORS (EXCLUDING
VEVO/YOUTUBE TRAFFIC): 3.3 MILLION

The videos for the home
page are largely selected by
staff, who look for things
that stand out visually and
for artists who are willing to
support the video through
their own social network
and fan connections.

82

SYNCHPLACEMENT ON
HBO'S ‘ENTOURAGE’

AVERAGE VIEWERSHIP: 2.7 MILLICN
LAST YEAR: 33

Music supervisor Scott
Vener's song choices can
provide modest boosts to
up-and-coming bands.
After Tame Impala's “Half
Full Glass of Wine”
appeared on an episode in
July, digital sales of the
track went from negligible
to more than 1,000,
according to SoundScan.

OM: FREDERICK BREEDON/GETTY IMA

LEFT: RON AKIYAMA: BOTT
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OF BBC PICTURES

COURTESY
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BUBLE KEN MCKAY/TALKBACK THAMES/SYCO: C

U.K.Top10

Jonathan Ross May Be Gone, But Simon Cowell

Still Reigns Supreme BY TOM FERGUSON AND ANDRE PAINE

With Jonathan Ross’ departure in July from the BBC, his popular BBC 1 TV talk show, “Friday Night
With Jonathan Ross,” is absent from our U.K. list for the first time since its inception. In his ab-
sence, our panel of experts voted former kids' TV host Fearne Cotton as the corporation’s leading
music tastemaker. But not even she can stop Simon Cowell, whose influence grows ever greater.

1. GUEST PERFORMANCE
ON ITVT’S ‘THE X FACTOR®

SEVENTH-SEASON LAUNCH
ONAUG. 21 DREWRECORD
TLIMILLION VIEWERS

LAST YEAR: |

“The X Factor” is a prime-
time TV event like no other
in the United Kingdom, with
last year's finale pulling in
16.3 million viewers,
according to the Broad-
casters’ Audience Research
Board. The huge ratings for
both Saturday and Sunday
night shows mean North
American artists will visit the
United Kingdom just for an
exclusive performance, with
Lady Gaga, Whitney
Houston and Michael Bublé
all appearing last year.
Performers also benefit from
media coverage and online
buzz in the buildup and
post-broadcast. Take That is
among the acts tipped to
perform when live episodes
begin in the fall,

2. ADDED TO PLAYLIST
ON BBC RADIO 1

AVERAGED 11.8 MILLION WEEKLY
LISTENERS IN SECOND QUARTER

LAST YEAR: 3

With the U.K. singles
market increasingly
dominated by pop, dance
and urban acts, it's hardly
surprising that the BBC's
top 40 network moves up
this year’s list. Radio 1's
ratings leader is Chris
Moyles’ breakfast show,
which averaged 7.7 million
weekly listeners in second-
quarter 2010—just as it did
in the same period last year.
Head of music George
Ergatoudis chairs the
weekly meeting of 12
producers who hammer out
the network’s 50-strong
playlist, with A-listed tracks
getting up to 26 plays in
seven days.

3. PERFORMANCE ON 5. ADDED TO PLAYLIST
THE BRIT AWARDS ON BBC RADIO 2

RATINGS FOR THE 2010 13.7 MILLION WEEKLY LISTENERS
BROADCAST HIT 5.8 MILLION IN THE SECOND QUARTER

The nominations for the LAST YEAR: §

2010 BRIT Awards snubbed ~ Radio 2 remains the United

the biggest-selling British
artist of 2009. But even
without Susan Boyle,
ratings climbed from the
previous year’s 5.2 million
thanks to star performers
including Lady Gaga and
Jay-Z with Alicia Keys. The
BRITs gave back too—Gaga
and Jay-Z saw their album
sales rise by 54% and 25%,
respectively, in the week of
the broadcast, according to
the Official Charts Co.
(OCC). A new venue—the
02 Arena—and a new
BRITs Committee
chairman (Universal Music
U.K. chairman [CEO David
Joseph) signal a change in
the format for 2011.

4, SYNCHIN A
HIGH-ROTATION
TV AD FOR APPLE

PRIME-TIME ADSCANHIT
AUDIENCES INEXCESS OF 10MILLION

LAST YEAR: 2

Although less music-
focused iPhone and iPad
commercials now dominate
Apple’s marketing
spending in the United
Kingdom, an Apple synch is
still the most highly rated
TV commercial slot for our
panel. Music choices are
made in the United States,
with recommendations
from European
programmers, Miss Li's
“Bourgeois Shangri-La"
(iPod Nano), Tommy
Sparks’ “She's Got Me
Dancing" (iPod Touch) and
Danish band the Blue Van's
“There Goes My Love”
(iPad) have all been
featured in U.K. ads in the
past 12 months, although
the main benefits have
come from increased
exposure rather than
significant sales boosts.

Kingdom'’s most-listened to
station, with its average
weekly audience in the
second quarter improving
from the 13.4 million
listeners it reached during
the same period last year,
according to ratings company
RAJAR. Its flagship breakfast
show—now hosted by one-
time maverick Chris Evans,
who took over earlier this year
from veteran broadcaster
Terry Wogan—pulled in 8.5
million weekly listeners in
the second quarter. Head of
music Jeff Smith chairs the
weekly producers’ meeting
that sets the 30-track playlist;
Aclisted tracks receive about
20 plays per week.

6. SONG COVERED ON
ITVT'S ‘THE X FACTOR’

RATINGS CONSISTENTLY
MORE THAN 10 MILLION
DURING LAST SERIES

LAST YEAR: 4

Simon Cowell's bid to score
the No. 1 U.K. Christmas
single last year was thwarted
by an Internet campaign that
sent Rage Against the
Machine's “Killing in the
Name” to the top of the chart
over “X Factor” winner Joe
McElderry. But the latter’s
cover of Miley Cyrus' “The
Climb"” did top the U.K. chart
a week later, racking up two-
week sales of 647,000,
according to the OCC, while
Cyrus’ original also returned
to the top 40. Contestants’

songs are chosen by the
show's judges, who include
Cowell and Girls Aloud
singer Cheryl Cole. There
are also benefits in the
knockout stages from
contestants singing covers—
another McElderry cover
sent Journey's “Don't Stop
Believin' " into the U.K. top
20 for the first time.

7.LISTING ON THE
ITUNES FRONT PAGE

AUDIENCEN/A

LAST YEAR: 6

Apple’s iTunes store is by far
the largest digital music
merchantin the United
Kingdom, accounting for
10.6% of consumer spending
on all recorded music,
according to labels group the
BPI. Apple’s own reps and
U.K. sales team deal with
label pitches, with the free
single of the week offer a
proven way to complement
an album release. Pop act
Marina & the Diamonds’
debut, “The Family Jewels,”
bowed in March at No. 5 on
the OCC albums charton
sales of 28,000, in the same
week that iTunes made
album track “Rootless” its
single of the week.

8. LIVE PERFORMANCE/
INTERVIEW ON BBC
RADIO 1°S FEARNE
COTTON SHOW

5MILLION WEEKLY LISTENERS,
ACCORDING TORADIO1

Fearne Cotton, best-known
asa perky TV host, took over
Radio 1's midmorning show
from Jo Whiley in 2009 to
enhance its appeal among
younger listeners. Few in the
recording industry expected
her to rival her predecessor
as a tastemaker, but one year
on, she makes her debut on
our list. Her Live Lounge
feature (inherited from
Whiley), where guests
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perform new songs and
covers, recently included the
likes of Eminem, B.o.B and
Mumford & Sons. Cotton’s
online popularity is
demonstrated by her 1
million-plus Twitter
followers, while sessions are
also filmed for on-demand
viewing on Radio 1's website,

9. PERFORMANCE ON
‘BRITAIN'S GOT TALENT’

2010 FINALE PULLEDIN
12.3 MILLION

No Susan Boyle-style
superstar find this year—but
for one week only, pop and
R&B artists can reach
between 9 million and 12
million viewers, based on this
year’s ratings. Alicia Keys,
Pixie Lott, Miley Cyrus, JLS
and Usher all performed
during the last season’s final
week and enjoyed subsequent
sales boosts. For example,
Lott’s single “Turn It Up”
(Mercury) jumped 25-11 on
the OCC singles chart, with
sales of 24,000 units following
her performance of the song.

That same week, her album of

the same name climbed 17-10
on the OCC album chart, on
sales 0f12,000.

10.COVER STORY INQ

U.K.Survey
Panel

We turned to these 10
industry experts to rate the
best ways to promote music

in the United Kingdom.

ADAM DEWHURST

FOUNDING DIRECTOR,
THIK ESPIONAGE

KATE ETTERIDGE

ACCOUNT MANAGER,
LD COMMUNICATIONS

CHRIS GOODMAN

MUSIC DIRECTOR,
QUTSIDE ORGANIZATION

JAMES HOPKINS

HEADOF PRESS,
COLUMBIA LABEL GROUP

NEIL HUGHES

GM, POLYDOR

KEVIN McCABE

VP OF PROMOTIONS AND PRESS,
PARLOPHONE RECORDS

ANDY PREVEZER

PRESS DIRECTOR,
WARNER BROS. UK.

MONTHLY CIRCULATION OF 89,000

LAST YEAR: §

ADRIAN READ

Bauer Media Group's music
monthly Q is approaching its
25th birthday next year with
its influence only slightly
diminished by declining
readership. Audit Bureau of
Circulations figures show
that average monthly
circulation in the first half of
2010 was down 10.7% from
the same period last year, but
Q still manages to get big
names for its cover. Recent
faces to appear there have
included U2, Lady Gaga,
Muse and Kings of Leon.

HEADOF PRESS,
DARLING DEPARTMENT

PHOEBE SINCLAIR

PUBLICITY DIRECTOR,
VIRGIN RECORDS UK.

TIM SMITH

MANAGING DIRECTOR,
IMAGEM MUSIC

METHODOLOGY; We surveyed 10
exports about the best ways to
promote music in the United
Kingdom. We asked our survey
panel o rank a series of media,
marketing and promaotional vehicles
on a scale of one to 10 for their
ability to drive sales and their value
In generating buzz and exposure.
W tabulated their responses to
compile our tep 10 list. Audience
data from Broadcasters' Audience
Research Board, Radio Joint
Audience Research and the Audit
Bureau of Circulations,
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FEATURE ON NPR’S ‘ALL THINGS CONSIDERED'

As a producer/director for "All Things Considered,” BRENDAN BANASZAK oversees

the daily news program’s music reviews and many of its music features. He's one of six
producers who pitch acts to the show’s hosts. In an interview, he explains how the NPR
program’s music features come together. Y PAUL HEINE

“All Things Considered” has recently
profiled Gustav Mahler, Throwing
Muses' Kristin Hersh and surviving
members of Bill Monroe's Blue Grass
Boys. How does the show decide which
artists to showcase?

The main thing we're looking for is
who's got a story to tell. It's a very
broad-based show and we try to vary
up the genres we cover, so that's
where you get that eclectic mix.

The show featured Florence & the
Machine on its April 7 program,
helping boost sales of the act's debut
album, “Lungs,” by 170% the
following week. How did that
interview come together?

That was a colleague of mine who
was on top of them and brought
them to the attention of one of the
hosts. He formed a pitch based on
his belief that they were going to
be a big deal in the United States.
He'd heard interviews with the
lead singer [Florence Welch] and
knew she was this really bubbly
and fiery singer who would make
for a great interview,

How do you stay current with what's
new and interesting?

Everyone has their own way of
looking for things. We get a lot of

26 | BILLBOARD | OCTOBER 2,2010

stuffin the mail and try to putan ear
to as much of it as we can. We look
at Billboard, Rolling Stone,
Stereogum and the various music
blogs, including NPR’s. Living in
Washington, D.C., we have a lot of
great venues. Sometimes you go see
one band and there's a great band
opening for them.

What about NPR member stations? Do
they tip you off about someone who's
breaking out in their market?

It certainly does happen. We pay
attention to what's going on at our
member stations and take pitches
from them. We use our member
stations all the time for [taping]
interviews. We don’t wait until
artists are in New York or Los
Angeles or the larger bureaus.

What artists were you personally
involved in getting on the show, and
what attracted you to them?

At the beginning of the summer we
did the new Gaslight Anthem
album [“American Slang”]. [twas a
case of a band bubbling just below
the surface for a while with an
album that could take them over the
top. 1'd seen them play live a couple
of times and had seen interviews
with [lead singer| Brian Fallon and

thought he was a thoughtful and
interesting guy, very much rooted in
their New Jersey town. And each
song was a little snapshot of one
character living in that town.

Do unsolicited pitches help an
artist's chances of being featured
on the show?

It's how we often find out about
them. It’s difficult to spend time with
cach one because we're just sort of
inundated.

How can an artist manager get on
your radar?

The best advice I can give for
pitching this program is it really is
all about the story, whether it's
about how they wrote this song or
how they recorded this album or
what they've done differently—and
can really talk about it. This is
primarily a news program but we
have an audience that's intensely
curious and open to new things. It's
tough to get someone whoisa
classical fan to pay much attention
to what a hip-hop artist is saying,.
But if that hip-hop artisthas a
compelling story, then it doesn’t
really matter that the genre of music
is not to someone’s liking.

LAST YEAR: 69
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84

SINGLE FEATURED AS
FREE DOWNLOAD AT
AMAZON’S MP3 STORE

US. UNIQUE VISITORS AT
AMAZON.COM: 65.5 MILLION IN AUGUST
LAST YEAR: 87

Labels use free downloads at
Amazon in hopes of
persuading a consumer to
purchase an album. Sales
executives say they use this
vehicle selectively because it
primarily helps developing
acts that need the exposure
or established artists whose
album sales have stalled.

ADD INMEDIUM ROTATION
ONAMAJORITY OF
URBAN STATIONS IN THE
TOP100 MARKETS

WEEKLY AUDIENCE: RANGES FROM
103,300 TO 3 MILLION PER STATION
LAST YEAR: 100

Drake was the breakout
performer at urban radio
during the past year,
establishing himselfas a
fixture on the upper rungs
of Billboard’s Hot R&B/Hip-
Hop Songs chart long
before he finally released
debut album “Thank Me
Later” in June. The album
generated first-week sales of
447,000 units to open atop
the Billboard 200.

86

PROFILEINTHELOS
ANGELES TIMES

AVERAGE CIRCULATION: 617000
WWEEKDAYS, 942,000 ON SUNDAYS
While Zooey Deschanel's
acting career no doubt
helped propel her duo She &
Him, the Los Angeles Times'
consistent drumbeat of
coverage assisted in proving
her act was more thana
vanity project, helping drive
sales of the group's latest
effort, “Vol. 2,” which has
sold 168,000 copies,
according to SoundScan,

87

VIDEO ON THE HOME
PAGE OF YAHOOMUSIC

U.S. UNIQUE VISITORS: 18.4 MILLION

IN AUGUST

Featured videos typically get
500,000-plus views per week,
according to John Lanac,
head of programming and
artist/label relations. An
artist doesn't have to be well-
known to benefit from this
prime placement, he says.

88

SYNCHPLACEMENT
INEA'S ‘MADDEN NFL

U.S. SALES: 66 MILLION COPIES SOLD
DURING LIFE OF THE FRANCHISE

LAST YEAR: 32

‘The song selection process for
the “Madden NFI" franchise
is nearly a yearlong. So it’s
best to send EA’'s music team
suggested tracks as early as
possible, sometimes even
before they're released, so
there is time to give them
proper consideration.

89

PERFORMANCE
ONTHE AMERICAN
MUSIC AWARDS

AVERAGE VIEWERSHIP: 142 MILLION
FOR 2009 AWARDS SHOW

The AMAs don’t approach
the Grammy Awards in
terms of influence. But as
Adam Lambert found out
with his sexually suggestive
performance of “For Your
Entertainment” last
November, the show still
wields a level of promotional
heft that artists shouldn't
take lightly.

90

VIDEO ON BET’S
‘106 & PARK’

AVERAGE VIEWERSHIP: 747000
LAST YEAR: 62

'The rankings on this video
countdown show are
determined by viewers and
fans, who can vote via BET's
online and mobile platforms.
Although music videos have
largely become a Web-based
form of entertainment, “106
& Park” remains an
important platform as one of
the few TV shows to focus on
urban music.

2000 NPR
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JapanTop10

When It Comes To Promoting Music Releases,

Nothing Beats TV Exposure BY ROB SCHWARTZ

At a time when promotional platforms for music continue to proliferate on the Web and through
mobile channels, TV is still virtually unchallenged in Japan as the most effective way to expose
music to a mass audience. Although some of the entries on our list prefer to use domestic tal-
ent, big-name international artists can find opportunities as well.

ARASHI performing on "Kohaku Uta Gassen.*

ph _—k"i‘ "Q}l

1. PERFORMANCE ON 3. INTERVIEW/NEWS
NHK’S ‘KOHAKU UTA SPOT ON FUJI TV'S
GASSEN’ ‘MEZAMASHI TV’
AVERAGE VIEWERSHIP: AVERAGE VIEWERSHIP OF

38 MILLIONIN 2009 TIMILLION

Now in its 61st year, Morning TV staple
“Kohaku Uta Gassen” is “Mezamashi TV" features
Japan's premier annual five hosts and guests

music TV event. Airing
every New Year’s Eve, it
features performances by
the year's big-selling
domestic artists. Last year,
featured acts included
Ayumi Hamasaki, Exile,
Arashi and Masaharu
Fukuyama, Usually one
international artist is
invited to perform; in 2009,
Susan Boyle sang “I
Dreamed a Dream” on the
show, helping lift her album
of the same name 15-12 on
the Billboard Japan albums
chart the following week.

discussing news and
lifestyle topics. Big-name
music stars recently
interviewed on the show
include Big Bang, Thelma
Aoyama and Ai—plus
international artists Taylor
Swift and Lady Gaga. The
show adopted pop-rock
artist Keisuke Kuwata's
“Early the Morning” (Victor
Entertainment) as its
closing theme this spring,
helping boost sales of
Kuwata's two-single bundle
that features the song. The
double-single peaked at No.

2 on the Billboard Japan
2. PERFORMANCE ON TV Hot 100 in August.
ASAHP'S ‘MUSIC STATION’ SONCUSTAE
AVERAGE WEEKLY VIEWERSHIP L

THEME IN PRIME-TIME
OF 14.3MILLION TV DRAMA SERIES
LAST YEAR: 2
Airing at 8 p.m. every AVERAGE VIEWERSHIP OF
Friday, the hourlong “Music TS MILLION

LAST VEAR: 1

Station” has regional reach
through deals with cable
networks across Southeast
Asia. It's mainly geared
toward Japanese bands, but
international artists do
perform, such as Lady Gaga
and Norah Jones. This
summer, domestic stars
SMAP, Namie Amuro and
Kumi Koda all appeared.
When boy band Arashi
performed “To Be Free” (]
Storm) on “Music Station”
in July, it jumped from No.
54 on the Billboard Japan
Hot 100 chart to No. 1 the
following week.

A staple of Japanese TV are
the “J-dorama” series that
rotate seasonally—and
scoring an opening or
closing theme song is a
promotional plum that can
provide a big boost to an
emerging domestic act.
“Freedom” (Avex Trax), a
single by |-pop act Girl Next
Door, was the closing theme
for the series “Joutei
Kaoruko,” which ran April-
June on TV Asahi. It
jumped 72-18 on the
Billboard Japan Hot 100
during the last week of the
show at the end of June.

5. PERFORMANCE ON
‘SMAP X SMAP'

AVERAGE VIEWERSHIP OF

165 MILLION

LAST YEAR:

It's impossible to
overestimate the influence
of pop group SMAP on the
Japanese entertainment
business. It launched its
own weekly music/variety
show in 1996 when the teen
idol group was at the peak
of its popularity. Airing at
10 p.m. on Mondays,
“SMAP X SMAP” features
musical performances,
comedy skits and even
cooking demonstrations
involving international
guests—which have
included Madonna, Justin
Timberlake and Will
Smith—plus local talent.
On Feb. 8, Funky Monkey
Babys performed their song
“Namida” on the show; it
jumped 18-3 on the
Billboard Japan Hot 100 a
week later.

6. SONG USED IN AN
ASAHI BREWERIES
TV COMMERCIAL

AUDIENCEN/A

LAST YEAR: 4

Japan's second-biggest
brewer (behind Kirin),
Asahi generally looks to
domestic artists rather than
international ones to
soundtrack the TV
commercials for its beer
brands. This year the ads
have featured Masaharu
Fukuyama’s track
“Revolution/Evolution,”
which sold 190,000 units,
according to SoundScan
Japan. In the spring, the
brewer also used “Tatsun
Da Joe" from rock act
Remio Romen, and the
band sold 10,400 units of
the single.

IMUNFXPOSURE

Japan
Survey
Panel

We asked these 10 industry
experts to pick the best ways
to promote music in Japan.

KEITH CAHOON
FOUNDER/OWNER, HOTWIRE
PUBLISHING; FORMER PRESIDENT
OF TOWER JAPAN.
KEI IKUTA
7.SONG USED IN NISSAN 9. TAKE A STARRING MANAGER, UDO ARTISTS
MOTOR TV COMMERCIAL ~ ROLEINATV IRk kT
AUDIENCEN/A COMMERCIAL
LAST YEAR: 5 AUDIENCE N/A HEAD OF INTERNATIONAL,
ook prNEGn LAST YEAR: UNIVERSAL MUSIC JAPAN
commercials are prized by This year, two mobile phone
labels and publishers as services employed top ANDREW ‘PLUG’
they rarely have much domestic music stars for LAZONBY
voice-over in them, leaving advertising campaigns. FOUNDER/PRESIDENT, HOSTESS
greater focus on the music. Softbank scored a coup by ENTERTAINMENT
The automobile maker is getting all five members of
also more open to featuring SMAP to appearina
international talent in its promotional campaign, SEBASTIAN MAIR
spots than other Japanese while telecommunications PRESIDENT, MUSIC SOLUTIONS;
companies, A TV ad giant KDDi chose to use CONSULTANT, FUJIPACIFICMUSIC
campaign this year for its leading J-pop group Arashi
Juke SUV used Australian in a campaign for its au ARCHIE MEGURO
singer/guitarist Orianthi's mobile brand. Although
version of “Sunshine of neither song appeared in SENIOR VP SONY MUSIC JAPAN
Your Love,” helping drive the TV spots, Arashi’s “To
sales of her album “Believe®  Be Free” and SMAP's “This YOSHIFUMI NOMURA
to 115,000 units, according Is Love” topped the
to SoundScan Japan. Other Billboard Japan Hot 100 SD%I%E::Q&??AE&% MISCAND
Nissan ads have featured chart in July and August, -
Farrah's "Happy and You respectively, helped by the
Know It and Van Halen's artists’ exposure in the KEN OHTAKE
“Ain’t Talkin’ 'Bout Love.” high-rotation ads. PRESIDENT, SONY MUSIC
PUBLISHING JAPAN
LS R
KAORI TAJIMA
‘TOKUDANE? MOVIE
MANAGER, AVEX MANAGEMENT
AVERAGE VIEWERSHIPOF TIMILLION ~ AUDIENCEN/A

LAST YEAR: 7

Morning show “Tokudane!”
is a leading tastemaker
among Japanese viewers.
The variety and
performance showcase,
which debuted in 1999,
offers musical artists
visibility (local stars Maki
Oguro, Crazy Ken Band,
Masashi Sada and Kumiko
Yamashita have all appeared
recently) and highlights new
CD releases on Fridays.
Although international acts
rarely appear, “Tokudane!”
has long used music by U.S.
and U K. artists as its
opening and closing theme;
it currently features
“Invisible Touch” by
Genesis. It has previously
used songs by Elvis Costello,
the Pretenders and Starship.

www_americanradiohistorv com

Japanese singers have a
long tradition of starring in
movies. SMAP's Takuya
Kimura is a leading
example—he’s starring in
the anticipated blockbuster
“Space Battleship Yamato,”
due in December. Misako
Uno, lead singer of the
band AAA, had her first
film lead in the romantic
comedy “Rendezvous,”
helping boost AAA’s single
“Aitai Ryu/Dream After
Dream” (Avex Trax) 58-13
on the Billboard Japan Hot
100 in mid-May, two days
after the film opened.

FRANK TAKESHITA

EXECUTIVE GM, CREATIVEMAN

METHODOLOGY; We surveyed 10
experts about the best ways to
promote music in Japan. We asked
our survey panel to rank a series of
media, marketing and promotional
vehicles on a scale of one to 10 for
thair ability to drive sales and their
valug in generating buzz and
exposure. We tabulated their
rasponses to compile our top 10 list
Audience data from Video Resaarch
Japan and company estimates.
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MAXIMUM

“XPOSURE

Maximum
Exposure: DIY

BY CORTNEY HARDING

The halftime spot at the Super Bowl or a seat on Oprah’s sofa are awesome promotional
vehicles, but they're far beyond the reach of an independent singer /songwriter such as Sara
Jackson-Holman. So, what are the best ways for an unsigned or indie artist to attract an
audience? We brought together a varied panel of experts—and Jackson-Holman herself—for
a case study in how to build a fan base in the age of social media.

Jackson-Holman, 21, is in the same position as many upcoming artists: She’s garnered
some solid local reviews for her debut album, “When You Dream,” which was released in
May on small indie label Expunged; scored a nice synch with her song, “Into the Blue,” in the
ABC sitcom “Castle”; and played a handful of well-received shows in the Pacific Northwest.
But she’s uncertain about how to capitalize on that exposure.

Billboard convened a panel of industry mavens—Sonia Aneja, a publicist at Cornerstone
Promotion; Lynn Grossman, owner of Secret Road Artist Management & Music Services and
manager of Ingrid Michaelson; Richard Stumpf, president of Imagem Music USA; and Zoe
Keating, a cellist/composer who tweets under the name zoecello and has 1.4 million
followers—to give Jackson-Holman and Expunged Records head Anthony McNamer some

tips on those first steps toward Oprah’s couch.

THE STARTING POINT

McNAMER: Where we are right now is, we
have an indie PR guy who has gotten us a
ton of great reviews; like, 40 or 50 good
reviews, but nothing in major
publications. We have an indie radio team
and they’ve had almost no success; just
marginal spins here and there. We've
tried hard to get her a tour, but people are
wary because no one really knows her and
she’s never really toured before. We had a
great synch in “Castle” where the song
was played twice, but it was before the
record came out, so even though right
after the show we had 8,000 plays on
MySpace, there was no album. And by the
time the album came out, it had dropped
to 500.

ANEJA: From a PR perspective, it's
important to work Sara on the grass-roots
level, which it sounds like you've been
doing. It was smart to not do a huge
outreach right out of the gate. What |
would do is take those initial reviews and
do a really targeted servicing of press
people who would cover someone like
Sara. Start slowly and pace yourself.

DIY PANELISTS

SONIA ANEJA LYNN GROSSMAN

GROSSMAN: The first thing I did when [ started
working with Ingrid was make a list of all of
our goals. We made goals for radio, TV,
soundtracks, film, advertising, MySpace; how
many website hits we wanted to get each day;
what we wanted our street team to look like;
our sales for the year; whatkind of press we
wanted to get; blogs, podcasts, touring;
figuring out how to be a buzz band at South
by Southwest; figuring out which record
labels were going to be able to grow the value
of the music; how much money we wanted to
make that year; and how to distribute the
music. We set relatively realistic goals and we
probably hit 95% of them. It was a really good
start to get it down on paper.

HIT THE ROAD

PUBLICIST, OWNER, SECRET ROAD
CORNERSTONE ARTIST MANAGEMENT &
PROMOTION MUSIC SERVICES
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ANEJA: In terms of touring, it's a smart move
to do some West Coast dates with [an artist]
you relate to but isn’t exactly the same, and if
you're friends with them, it's even better.
Then you would have the recognition of
having toured with that person and that
speaks volumes for people to find out about
you. It would show that you have the respect
of your peers.

Z0E KEATING

SARA JACKSON-
HOLMAN CELLIST/COMPOSER

GROSSMAN: You might also want to do
residencies in other cities that are close
together, like New York, Boston,
Philadelphia and Washington, D.C; or San
Francisco, Portland and Seattle. Because if
you can say that you'll be playing a certain
venue every Monday for a month, it gives
you a chance to build a following and the
people who were there the first week will
bring more people the second week.
JACKSON-HOLMAN: I have almost no experience
touring; I tried to book some shows in
California, but I couldn’t get enough to make
it work financially. So right now I've just
done shows in Portland and Bend [Ore.].
STUMPF: I know some artists do apartment
swaps, which might be a good thing for
you—find an artist in New York who wants
to play out west and change places with
them for a month. Then the only cost is
getting across the country.

GROSSMAN: Another option is to do house
concerts, which Ingrid did in her early days.
They pay pretty well. You can do an online
search or get referrals, and there is a whole
network of people around the country who
like to have artists play in their homes in
their early days.

You need to build up your touring
because let’s say you get a huge synch
placement, and everyone knows who you
are. You don't want to be behind the eight
ball because you've never toured.

SYNCH OR FLOAT

STUMPF: Was the first single the song that was
synched?

McNAMER: No, but the song that got synched,
“Into the Blue,” is the reason | signed Sara.
Everyone loves that song. But my concern
was that it was too slow of a track to use to
introduce an artist.

STUMPF: I'd build everything off that song.
1'd consider doing a publishing deal
because the right publisher is going to have
a little bit more reach than a licensing
agent. And they can work hand in hand
with you as an indie, because you have so
much more flexibility.

DIGITAL DOMAIN

GROSSMAN: I want to recommend a service
called Next Big Sound, which is a free
analytic service, so you can see where your
fans are coming from. This might help when

ANDREW
McNAMER

RICHARD STUMPF

SINGER/SONGWRITER

PRESIDENT, IMAGEM
MUSICUSA

FOUNDER, EXPUNGED
RECORDS

www americanradiohistorv com

you are trying to book gigs and you can show
people the sort of a base you have in certain
cities. Do you have a mailing list?
JACKSON-HOLMAN: I have an e-mail list. It has
probably 100 people on it.

GROSSMAN: For Ingrid, the e-mail list was one
of the biggest things we used. For the last
record, we did a cool thing where everyone
who was already on the list got a free
download of an unreleased song. And for
every name they gave us, they got another
track, up to four songs, and whoever’s name
they gave us got the first song as well. We
ended up with 30,000 people on the listin
the end. So when our release date came
around, we had a significant list to market
to, and our marketing campaign was about
getting her to No. 1 on iTunes, which we
ended up doing day of release.
JACKSON-HOLMAN: That's a great idea. In terms
of other stuff, I have MySpace, Facebook and
Twitter accounts, but I don’t really tweet that
much. I mostly use it to announce shows.
KEATING: I checked out your sites, and I came
away wanting to know so much more about
you. Like, you said you have a classical
background, so I wondered why you weren’t
playing classical music. You can use these
platforms to tell your story and establish
who you are, and it doesn't need to be time-
consuming. I have a new baby and a cello
career and [ still make the time to tweet
throughout the day.

ANEJA: You have to make sure your Twitter is
organic, because it's obvious when an
artist’s tweets aren't real. I justhad aband |
work with tweet that they were driving
around Brooklyn listening to their new
record and talking about the track listing.
That's so exciting for fans to see and it
makes the situation seem real. Butithas to
be in your own voice.

KEATING: Musicians’ lives are interesting to a
lot of people. We might not think they are,
but people are probably interested in your
creative process. And don’t be shy about
writing about what you're reading or
watching, because fans get excited if you're
reading the same book as they are, and they
engage with you,

JACKSON-HOLMAN: | guess the way | was
thinking about Twitter was too narrow. How
do I build a following on any of these sites?
KEATING: You have to be yourself and be
interesting, and people will come. There is
no magic formula. But you can reach out to
other communities of like-minded people
and follow them. I see you live in Oregon.
There is a great DIY, Etsy-centric culture
there, so as an independent artist, you fitin.
GROSSMAN: You can take cues from what other
artists are doing, too. Pete Yorn has a great site
right now, as does Jason Mraz. | always look at
other artists’ sites to get new ideas. One thing
I've seen people doing is sending people to
YouTube rather than MySpace, so make sure
you have a strong YouTube presence, too.
KEATING: You need to strike a balance on
Twitter. [ always compare it to being ata
party with a whole bunch of interesting
people and interesting conversations, and
then one person just shouts, “I have a new
album coming out!” or “I'm playing a show
tonight!” You don’t want to be that person
shouting. But social media is just like real
life; if you aren't self-centered, it'll work. «--

JEFFREY RUSCH

KEATING
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SONG PLAYED ON
FOX'S‘S0 YOU THINK

YOU CAN DANCE’

AVERAGE VIEWERSHIP: 7.3 MILLION
Dancers strut to all sorts of
genres on this show—the
season finale in August
featured music by acts
ranging from Ludacris to
Coldplay to a Broadway cast
recording of “Damn
Yankees.” A June 30 episode
featured two songs from
Alicia Keys' “The Element of
Freedom,” enabling the
album to jump nine spots on
the Billboard 200 to No. 27 in
its 29th week on the ranking.
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PERFORMANCE
ONCOACHELLA
SECONDARY STAGE

TOTAL ATTENDANCE: 225,000 IN 2010
LAST YEAR: 90

Many festival-goers believe
the magic happens away

GREEN DAY
ROCKS BROADIAY
<2 »

from the main stages.
Bands playing Coachella’s
secondary stages gain
immediate indie cred and a
lot of exposure mileage
once the festival's roster is
announced. Coachella
producer Paul Tollett says
he “turns over a lot of rocks”
when looking for talent to
book at Coachella. Agents
should ensure their acts get
on Tollett's radar.
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PERFORMANCE ON
KCRW’S ‘MORNING
BECOMES ECLECTIC’

KCRW WEEKLY AUDIENCE: 285500
LAST YEAR: 4¢

Marina & the Diamonds’
debut album, “The Family
Jewels,” enjoyed a boost
when the U.K. act made its
stateside radio debut July 8
on noncommercial KCRW
Los Angeles’ influential
show. The following week,

sales of “Jewels” increased
114% in the L.A. area, while
U.S. sales rose 8%,
according to SoundScan.
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ALBUM/SINGLE REVIEW
ONPITCHFORK

UNIQUE U.S. VISITORS AT
PITCHFORK.COM: 552,000 IN AUGUST
LAST YEAR: 62

The influential indie
music site gave Brooklyn
band Sleigh Bells a nod
based on some demos last
fall, helping establish the
group as one of the
breakout acts of the CM]
Music Marathon. Sleigh
Bells went on to draw huge
crowds at South by
Southwest and sign to
M.L.A.'s N.E.E.T. Records
imprint and indie label
Mom + Pop.
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SEGMENT ON
‘ENTERTAINMENT
TONIGHT’

AVERAGE VIEWERSHIP:§ MLLIOK

Providing exclusive

access increases an

Last,ButNotLeast. ..

We prefer to make the charts rather than take a place on
them. So we left Billboard and its flourishing online
properties off our Maximum Exposure list. However, if we
were so inclined to trumpet our accomplishments, it might

sound something like this:

W Hourly, daily and weekly, Billboard magazine, the

artist's chances of being
featured on the show,
senior supervising
producer Clay Smith
says. “If you're going to
have a shot on
‘Entertainment Tonight,’
you've got to be willing to
come to me first,” he
says. “The more
exclusive that is, the
more leverage 1 have for
getting airtime.”
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ALBUM DISPLAYED AT
HOTTOPIC

US. STORES: 630

LAST YEAR: 79

In some communities,
Hot Topic has stepped in
as the local record store,
hosting performances
and stocking discs from
local and national acts
alike. Exclusive deals
with the retailer have
helped groups ranging
from Paramore to

Black Veil Brides sell
more albums.

MAXIMUN
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PERFORMANCE ON CBS’
‘LATE SHOW WITH DAVID
LETTERMAN'

AVERAGE VIEWERSHIP: 3.6 MILLION

David Letterman liked the
Heavy's Jan. 18
performance of “How You
Like Me Now?” so much, he
made the band play it twice.
“It was a matter of a
publicist being like, ‘You're
going to love it,” " music
segment producer Sheryl
Zelikson says. “Seeing
them live blows you away.”
As a result of the
appearance, sales of the
Heavy's album, “House
That Dirt Built,” sold 2,000
units that week, more than
five times the previous
week's sales, according to
SoundScan.

JENNIFER
LOPEZon
“Letterman.”
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FEATURE ONNPR’S
‘MORNING EDITION’

AVERAGE WEEKLY AUDIENCE:
13.3 MILLIOK

LAST YEAR: 56

British model-turned-
singer Karen Elson was

we've hosted live interviews with Jonas Brothers, Nicki Minaj,
Josh Groban, B.o.B and Paramore {to name a few); premiered
singles and albums from Carrie Underwood, Big Boi and
Stone Temple Pilots; and filmed performances by everyone
from Jay-Z and Alicia Keys to James Taylor and Carole King.
The site also includes daily news and features that are often
syndicated across the Web, in conjunction with Reuters.

W Billboard is also the authority on music for Spanish-

Billboard Bulletin and the Billboard.biz website reach a
peerless audience of entertainment-industry decision-
makers—artists, managers, retail buyers, radio
programmers, technology executives, advertising and
branding experts, venture capitalists, music supervisors and,
of course, record-company CEOs. If they work with one of
the platforms on this list, chances are they read Billboard.

M On the consumer side, Billboard.com offers a direct line to 8
million unique music fans each month. Not only does the site

feature charts that let users stream every song, but it continues
to expand its focus on exclusive media content, In the past year,

speaking fans and the Latin music industry. The Billboard
Latin Music Awards were, once again, the Telemundo
network’s highest-rated special and were broadcast live in
more than 50 countries. The Billboard Latin Music
Conference is the premier platform to launch and expose
new acts, products and music. BillboardEnEspanol.com is
a top destination for music fans and “Estudio Billboard,”
the interview show on V-me, is now in its fourth season.
This year, we launched our new Billboard en Concierto
concert series, and it will return for an expanded encore in
2011. Plus, Latin music industry execs stay informed
through our weekly electronic Latin newsletter. e

EXPOSURE

interviewed on the public
radio morning show June
10. Her album, “The Ghost
Who Walks," jumped 13
spots to No. 17 on
Billboard’s Heatseekers
Albums chart as sales
surged 81% from a week
earlier, according to
SoundScan.
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ARTISTSELECTED FOR
XBOXLIVE FEATURED
ARTIST PROGRAM

XBOX LIVE ACCOUNTS: 25 MILLION
Every month, Microsoft
picks an artist to appear
throughout the Xbox Live
videogame platform.
Selected artists can offer
free downloads of their
music videos and are
featured in the Spotlight
section of the Xbox Live

menu when gamers log on.
Microsoft generally works
with labels directly and
tries to time artist
selections around new
releases or tours.

100

PERFORMANCE ON
VANS WARPED TOUR

ATTENDANCE: 12,914 AT MERRIWEATHER
POST PAVILICA JULY 20 IN COLUMSIA, MD.
Shreveport, La., band
iwrestledabearonce joined
the Warped trek July 20, and
sales of its album, “It's All
Happening,” jumped 155%
after its first full week on
the tour. The increase
included a 500% surge in
purchases made at

concert venues and
Internet retailers.

Reporting by Antony Bruno,
Ed Christman, Mariel
Concepcion, Ann Donahue,
Cortney Harding, Louis
Hau, Monica Herrera, Jason
Lipshutz, Evie Nagy, Glenn
Peoples, Mitchell Peters,
Deborah Evans Price,
Christa Titus, Megan Vick
and Ray Waddell.
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MATADOR CELEBRATES 21 YEARS OF
BREAKING NEW MUSICAL GROUND

BY CORTNEY HARDING

Vegas is the place to go to finish your career before the ground
breaks and you're buried underneath. M Matador is authentic

t first glance, the glittering artifice of Las Vegas and the gritty
DIY mentality of Matador Records have little in common.
Matador is the place to go to hear groundbreaking records;

and countercultural; Vegas is gleefully fake and fully pop cul-
tured. But Matador has also always embodied an aesthetic of going
againstthe grain, signing bands like Pavementwhen Nirvana was huge,
the Jon Spencer Blues Explosion when alt-rock ruled the airwaves and
Interpol when boy bands were the order of the day. People would ex-
pecttheir 21st-anniversary party in New York or Los Angeles; by hitting
Sin City Oct. 1-3, Matador is just continuing to defy expectations.

GENESIS

One of the reasons Matador can confound ex-
pectations so easily is that the label's founders,
Gerard Cosloy and Chris Lombardi, never re-
ally had any. Cosloy and Lombardi started out
working at indie distributor Dutch East India
Trading, with Lombardi in sales and Cosloy
running in-house label Homestead. Lom-
bardi then quit in 1989, traveled for a year
and came back to New York, reconnecting
with Cosloy when he introduced him to Aus-
trian band H.P. Zinker. Lombardi was so
taken with the group he decided to release a
mini-album in February 1990, and with that,
Matador was born.

Lombardi then released an H.P. Zinker
single in May, and the floodgates opened, with
Dustdevils, Railroad Jerk and Superchunkall

turning in records. Lombardi says he “just
came up” with the name Matador, right as the
albums were about to be shipped.

That same year, Cosloy brought U.K. act

Teenage Fanclub to Lombardi and then for-
mally joined the label. Teenage Fanclub's
album, “A Catholic Education,” received rave
reviews and the band went on to sign to Gef-
fen in the United States and beat out Nir-
vana's “Nevermind” for album of the year in
a Spin critics’ poll.

At that point, Matador set up a real office
and started bringing on staff and signing
more artists, including Pavement and Liz
Phair, who remain two of the label’s defining
acts.

SLANTED AND ENCHANTED

“In Pavement's case, they put out a single and

I read a review of it in [zine] Chemical Imbal-
ance, then went out and boughtit,” Lombardi

says
the office, and everyone said we had to sign
them. I went to Hoboken [N.].] and talked to
them, and that was it.”

Almost 20 years later, Pavement guitarist
Scott Kannberg says he's glad the band signed

‘Then [ got a cassette and played it in

-
<

’
E
N

Bright lights:
Matador acts BELLE
& SEBASTIAN (top)
and INTERPOL

to Matador. “We kept re-signing with them
because they gave us so much freedom and
because they do a great job,” he says. “The
music we make is pretty weird, and they aren’t
interested in changing us. There wouldn’t be
a Pavement without Matador.”

In addition to his work with Pavement,
Kannberg has released several side projects
through Matador, including Spiral Stairs and
Preston School of Industry. Matador also re-
leases solo projects by Kannberg's Pavement
bandmate Stephen Malkmus.

Lombardi says Phair came to the label by
word-of-mouth. “[Musician] Chris Brokaw

was a friend of hers, and he played me her
demo tape,” he says. “I decided to go for it,
even though we were signing a lot of noisy
stuff at the time and she was different. When
I signed her, | had absolutely no idea she’'d
wind up on the cover of Rolling Stone a few
years later.”

Even though Phair’s debut, “Exile in
Guyville,” wound up going gold, Lombardi

says the label’s initial goals were fairly mod-
est. “The goal at that point was always to sell
3,000 records,” he says.

The success of Phair and Pavement led to
a series of meetings with major labels, and
Lombardi and Cosloy wound up signing a
deal with Atlantic Records in the early '90s.
“We thought Danny Goldberg, who was run-
ning the label at the time, was a good guy, and
they understood we needed a hands-off ap-
proach,” Lombardi says.

MAJOR LEAGUE

“For a while we had a cartoon of an ATM in
the office with the Atlantic Records logo on
it,” Lombardi says. “Money flew out of it. At
that time we were probably eating better
than we had been before the deal, but we
put pretty much all of it into the bands. We
were able to make three really nice Helium
videos, for instance.”

The partnership with Atlantic ended after
aleadership changeat  continued on >>p34
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Sphere of influentials (from
top): PAVEMENT today and
inthe ’90s (inset); LIZ
PHAIR; JAY REATARD.

from >>p31  Warner Music Group, and
Cosloy and Lombardi once again began taking
meetings with majors.

“The sheer cost of getting records out at the
time was high,” Cosloy says. “We needed to
have that sort of partnership.” Lombardi adds
that they talked to a number of labels and
briefly considered striking a deal with Inter-
scope. “They were an interesting, cool label,
but at the end of the day, we went with Capi-
tol because Gary Gersh was really persistent,”
They had made huge investments in
alternative rock and they were familiar with
our catalog.”

During the mid-'90s,

he says

that drew critical praise but

blowing up. The Jon

tongue-in-cheek, *70s-

The label also released al-

lounge act Pizzicato Five,
despite the fact that the
Asian loungecore genre
wasn't burning up the charts.
For most of the mid- to late '90s, Capitol
owned 49% of Matador, but the relationship
ended in 1999 when Matador bought back its
stake in the company. “Neither side was really

happy.” Cosloy says. “There was a lot of up-
heaval at the majors at that point, and Gary was
gone, [ understand that labels have to answer
to their shareholders, but we were not inter-
ested in being part of that.”

Since 2002, Matador has partnered with
United Kingdom-based Beggars Group, an
arrangement that Lombardi says is a perfect
fit. “They give us a worldwide advantage, but
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they let us do what we do best,” he says,
while Cosloy calls Beggars head Martin
Mills “one of the smartest people I've
ever worked with."

TURN ON THE BRIGHT LIGHTS

In 2002, Matador signed New York band Inter-
pol, which then promptly blew up. “The thing
about Interpol is that they got huge acciden-
tally,” says Joe Keyes, editor-in-chief of eMu-
sic, the indie-focused digital retailer that was
built around catalogs like Matador's. “They
were signed before that sound was big, and
then it came out of left field.”

“The band had concerns about attaining mas-
sive success in the wake of “Turn On the Bright
Lights,' ” Lombardi says. "They wondered about
building on it and they did talk to other labels,
but they stuck with us.” After releasing two al-
bums on Matador, the band moved to Capitol,
put outone record, and then promptly returned
to the nest.

This is a common thread in the Matador nar-
rative—not many bands leave, and many of
those that depart for majors, like Interpol and
Phair, always seem to regret it. “None of the
majors have the same people on staff for years
and years,” Lombardi says. A note on Mata-
dor's website for potential job seekers explains
that the label isn't currently hiring because
someone would have to die or be injured fora
position to open up.

And when staffers do leave, they sometimes
stay in the family anyway. In the case of A.C.
Newman, who fronts the New Pornographers
and has also released solo records on Matador,
he got more than just record deals out of the
label—he also got a life partner.

“My wife worked at Matador, and I probably
walked by her desk any number of times be-
fore we started dating,” he says. “They are def-
initely a giant part of the puzzle of my life.”

Newman says that he has never been tempted

to leave Matador, despite
talking to some labels after

Matador continued to defy € his contract ran out. “I just
convention, signing bands feel like going anywhere

else would be a lateral

b
had virtually no chance of WO U | d n t be move," he says. “The New

Pornographers are never

Spencer Blues Explosion, going to be a big, hit-mak-
for example, played horny, a a Vel | I e n ing band, and while 1like a

lot of the other big indies,

influenced blues—not Wlthout they wouldn’t do anything
something that would be that Matador couldn't.”

showing up on Bush-laden J Another reason for New-
alt-rock radio at the time. ata O r. man's devotion might be

the fact that he’s been a

bums by Japanese retro- —SCOTT KANNBERG Matador fan for years. “I
PAVEMENT

was really into Railroad Jerk
and 1 loved Thinking
Fellers Union Local 282,”
he says. “I love that Matador releases such di-
verse stuff, and they've stuck to a model of put-
ting out stuff they like."

“Matador puts out consistently great al-
bums,” says Brad Schelden, indie buyer for
Amocba Hollywood. “They also tend to stand
by their artists and stay with them over the
course of their entire career . . . it makes me
think they must be treating their artists right.”

“We're still doing what we know how to do

best,” Lombardi says. “We've never signed a
band because we thought they'd be huge. We
always have to like the bands we sign, and that's
worked well for us so far.” e




How the Industry
has progressed:

Matador is 21
and Billboard will take

an ad from us.
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LET"S GET LOST

Matador Celebrates Its 21st Birthday In Las Vegas

Matador will celebrate 21 years of releasing
groundbreaking music with an epic three-day
blowout Oct. 1-3 at the Palms in Las Vegas. A con-
cert will feature both current and former Mata-
doracts, including Pavement,
Sonic Youth, Guided by
Voices, Superchunk and Belle
& Sebastian. Other perform-
ers include punk act Fucked
Up, indie band Spoon and
singer fsongwriter Cat Power.

Gerard Cosloy says he and
Matador co-founder Chris
Lombardi knew they wanted
to do a multiday event and
sought advice from the pro-
ducers of indie festival All
Tomorrow's Parties. “We
wanted everyone to spend the weekend together
in one place,” he says. “But we also wanted a
counterintuitive setting. We wound up talking
to hotels in Vegas and at first ran into some trou-
ble. There was one hotel that bailed on us be-
cause they didn't like band names like Fucked
Up and Jay Reatard.”

Cosloy adds that he knows Vegas isn’t for every-
one, but he hopes fans will get over the location.
“It's supposed to be fun and a bit self-mocking,”

‘It’s Supposed
To Be Fun
And A Bit

Self-Mocking.”

—GERARD COSLOY,
MATADOR

he says. “We did our 10-year anniversary at Irv-
ing Plaza in New York, and while that was great
and I've seen so many shows at the venue, it's fun
to do something different.”

But if Matador was wor-
ried about people avoiding
the show because of the lo-
cation, those fears were
quickly laid to rest as tickets
sold out almost immediately.
Thelabel is releasing limited
quantities of tickets period-
ically, but expects those will
go fast, too.

The label isalso releasing
a limited-edition six-CD
boxed set that comesina
linen-covered box with 36
custom poker chips. The set features five discs
of remastered songs from the course of the label’s
history as well as a disc of unreleased recordings
from the label’s 10th-anniversary shows and an
85-page perfect-bound book with label history
and photos. The collection will sell for $49.98,
with all proceeds going to charity.

With such a solid lineup, concert attendees
and performers are having a hard time picking
one favorite act. “We're playing the show, and

Good woman:
CHAN
MARSHALL,
aka Cat Power

I'm going to be there for all three days,” A.C.
Newman says. “1 requested that we be put on the
same night as the Guided by Voices reunion be-
cause I'm so excited to see that. But I'm really
looking forward to all of it.”

Lombardi says that he’s most excited to see

radically different acts share the
“Where else can you see Belle & Se
and Fucked Up on the same bill? Or Guided
by Voices and the Jon Spencer Blues Explo-
sion?” he asks. “It’s a pretty great represen-
tation of the label's roster.” —CH

(1993): Initially

heralded as the

poster girl for sex-
positive third-wave feminism,
Phair’s brutally honest debut has
held up well. Past the shock value,
it's a sincere, smart exploration of
the tension between wanting to live
like a man and be loved by one.
Though she’s never produced
anything else like it, the album
stands as a snapshot of a heady and
confusing time.

PAVEMENT

“Slanted and

Enchanted” (1992):

Theband’s

“Crooked Rain,
Crooked Rain" gets more critical love,
as well as the distinction of being the
album with the closest thing to a “hit”
Pavement ever had, but “Slanted”
wins on raw brilliance alone.
Sometimes it's almost more exciting to
watcha band develop than to see the
fully formed product, and Pavement’s
debut offers an exhilarating glimpse of
greatness to come.
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BARDO POND

“Lapsed” (1997):

Skirting the

border between

noise act and jam
band, Bardo Pond manages to take
the best elements of both genres
without fully committing to either.
This album is more restrained than
previous efforts, but moments of
utter musical chaos do pop up and
thrill from time to time.

INTERPOL

“Turn On the

Bright Lights"

(2002): Before

the supermodel
girlfriends, the herpes jokes and
the bloated major-label effort,
there was only this—a nakedly Joy
Division-aping effort that
managed to encapsulate early-
'00s downtown cool. If lan Curtis
had discovered city living and
Prozac, this is the record he would
have made.

YOLATENGO
| Can Hear the
Heart Beating As
¥ One" (1997): This
S would make the
list if it contained nothing more
than “Autumn Sweater” and Ira
Kaplan xylophone tracks—such is
the power and perfection of the
shambolic love song. Luckily, the
rest of the album is equally lovely
and catchy in its mix of shoegazer
drone and pop.

BELLE & SEBASTIAN

“The Boy With the

Arab Strap

(1998): Derided by

some as the
moment twee-pop jumped the
shark, “Arab Strap” remains a
definitive document for fans and
historians of the genre. Precious and
bookish, Stuart Murdoch functions
as a latter-day Morrissey for a new
generation of fey boys and
bespectacled girls.

JAY REATARD

Watch Me Fall
(2009): One of
the more
prescient album
titles in recent memory, the talented
and troubled Reatard died only a
few months after the record was
released. Mellower and more
polished than his voluminous
previous output, “Watch Me Fall”
hints at brilliance that will never be
fully recognized.

£S

=

JONSPENCER
BLUES EXPLOSION

Orange” (1994)
In1994, when
second-tier
grunge was the order of the day,
“Orange” came blasting out of left
field with Spencer’s howling,
twisted interpretation of the blues.
Fast, punky and laced with nods to
the sounds of the '70s, the Blues
Explosion stands apart in that era, if
only for its originality.

BLUESEXPLOSJON

CATPOWER

You Are Free"
(2003): A straight-
up heartbreaker of
analbum, no one
seems to have it easy on “You Are
Free”; kids are getting assaulted,
rock stars are going crazy, and
relationships are falling apart. But
despite the dark subject matter and
Cat Power's reputation as a hit-or-
miss live act, the album is still a work
of stunning beauty.

(OME

‘Gently Down

L_’.

the Stream’
E‘ (1997): Creating
L "% math rock for the
masses is a difficult feat, but
Come manages to pull it off on
this album. One of the band’s
more accessible efforts, Thalia
Zedek and Chris Brokaw never
dumb it down, weaving in blues
and psychedelic influences to
create a fresh sound.

—CH

CAT POWER; STE
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YEAR OF THEDOG

With A Flourishing Label And An Upbeat New Album,
Toby Keith Is Getting ‘More And More Happy’

Every time country star Toby Keith puts out a
new album, he braces himself to spend a few
days living a bizarre, sped-up Groundhog Day-
like existence.

“I getup and sitin a room and start doing in-
terviews for country morning shows all across
the country,

" he says. “They are four minutes

each, and most of the time it's the same ques-
tions over and over. Then I eat lunch, do satel-
lite radio shows in the afternoon, then all the
drive-time shows. And then | wake up and do
itall over again.”

But even though he’s not exactly looking
forward to answering questions from every
“Hounddog & Sanchez in the Morning” host,
Keith still sounds energetic and excited. His
new album, “Bullets in the Gun,” will be out
Oct. 5 on Keith’s own Show Dog/Universal label.
{Show Dogis also home to Joe Nichols and Trace
Adkins, among others.) The first single, “Trailer-
hood No. 19 on Billboard's Hot Country
Songs chart. Keith’s previous album, 2009’s
“American Ride,” has sold 406,000 copies, ac-
cording to Nielsen SoundScan; his best-selling
effort, 2003's “Shock'N Y’all,” sold 4.4 million.

“I'm in a great place right now, s Keith,
39. “I probably wrote 40 or 50 songs in the last
year and the songs are getting more and more

happy. I did some movies, too, but now I'm just
kicking back.”

But Keith's version of kicking back doesn't
involve hanging out with a good book and a beer.
He's currently on tour and proving he can still
rile up his fan base, noting that there were 42
arrests atarecent concert. Keith says he'll keep
touring through the fall, and even though his
new album hasn’t yet been released, fans are
anxious to hear new material.

“I open the show with ‘Bulletin the Gun’ and
always do “Trailerhood’ and ‘Somewhere Else,” "
he says. “I'm getting a great response when |
play those tracks.”

While the album will contain a mix of origi-
nals about the joys of hanging out, drinking
beer and true romance (one track includes the
phase “totally flirtable"), Keith is also including
fourlive covers of country classics on some spe-

cial editions, which were recorded live at a se-
cret show in New York.
“I'have a side group called the Incognito Ban-

ditos,” Keith says. “It's a blues group with me

and some great session players, and we decided
to do a show in New York atthe Fillmore. I called
up the venue and told them not to spend a dime
on advertising, just to announce the show, and
it sold out in five minutes.”

The quick sellout was driven largely by so-
cial media, which will play a big role in the up-
coming marketing campaign. “We are doing
a lot with his mobile fan club,” says Sloane
Cavitt, manager of sales, marketing and new
media at Show Dog/Universal. “For instance,
people are signing up for wake-up calls from
Toby, so the morning of release, they'll get a
prerecorded message reminding them to go
buy the album.”

Keith has an iPhone app, which fans can use
to buy tickets and sign up for text alerts. He also
did an interview with Rhapsody where he an-
swered questions submitted by Facebook fans.

Cavitt says Keith will also play several TV
shows and is scheduled to host an episode of
World Wrestling Entertainment’s “Raw” on Oct.
25. In addition, the label has produced a series
of TV commercials and is working with a sports
marketing firm to strike partnerships with dif-
ferent leagues and teams.

The one platform Keith hasn’t embraced is
Twitter. Although he has an account, he uses it
to announce tour dates and keeps it mostly busi-
ness. He says, “Itjustattracts all the trouble mak-
ers—all the people who are just looking for a
headline—and [ have no interest in that.”

Keith also says that despite his conserva-
tive rep, he's more concerned about larger is-
sues. “I'm a registered Independent, and |
was a Democrat until a while ago. There is
one cons

ative moment in my whole show,
and that’s when [ play ‘Courtesy of the Red,
White and Blue,” " he says. “And I don't re-
about

ally consider that conservative—it
supporting our troops, which is nota Demo-
cratic or a Republican thing, but something

everyone needs to do.” .

TECH SUPPORT
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TRAVELING MAN BACK IN THE FLOW
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True blue:
TOBY KEITH
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>>>CAREY PREPS
CHRISTMAS ALBUM
Mariah Carey will release
“Merry Christmas Il
You," the follow-up to
her 1994 Christmas
album “Merry
Christmas,” Nov. 2
through Island Def Jam.
Along with traditional
holiday tunes like “Little
Drummer Boy” and “O
Come All Ye Faithful,”
the album will feature
four original songs
written by Carey,
including lead single
“Oh Santa."” Randy
Jackson and Jermaine
Dupri contributed
production to the set.
The original “Merry
Christmas” album has
sold S million copies in
the United States,
according to Nielsen
SoundScan.

>>>R.E.M. READIES
NEW EFFORT
R.E.M. has completed
work on its 15th studio
album and is aiming for
a spring 2011 release.
The band again tapped
producer Jacknife Lee
(U2, Snow Patrol) for
the set after Lee helmed
the group’s 2008 disc,
“Accelerate.” The still-
untitled album was
recorded in New
Orleans and in Berlin’s
Hansa Studio, where
U2's “Achtung Baby"
and David Bowie’s
“Heroes” were
recorded. R.E.M.
previously issued
“R.E.M. Live at the
Olympia” last October.

>>>BRUNO MARS
ARRESTED
Singer/songwriter
Bruno Mars was
arrested in Las Vegas
early on Sept. 19 on
suspicion of cocaine
possession. Mars, who
appears on B.o.B’s
“Nothin’ on You" and
Travie McCoy's
“Billionaire,” was
discovered with
narcotics in a bathroom
at the Hard Rock Hotel
Casino following a
performance at the
venue the previous
night. Mars was
released later that
morning after being
taken to an area
detention center. The
singer is set to release
his debut album, “Doo-~
Wops & Hooligans,” Oct.
5 on Elektra Records.

Reporting by Jason
Lipshutz and Jillian
Mapes.

BY JASON LIPSHUTZ

HAN DS

The Hundred in the Hands singer keyboardist
Eleanore Everdell says that she and guitarist
Jason Friedman have nothing crazy planned
for the night of Sept. 21, when their self-titled

debutis released on Warp Records, “We might

getdinner with the Warp pcoplc." Everdell says
with alaugh.

It's not that the album is unimportant to the
band. But the Brooklyn indie-pop duo has been
busy with an online zine to run, provocative videos
ta shoot and nine months of nonstop shows.

“We finished making the record in Decem-
ber, and it's been months and months of doing
other stuff,” Everdell says. Friedman adds,
“There is a feeling of anxiousness . . ., butit’s
almostlike we're paying our dues. We've gone
up and introduced ourselves to people.”

The Hundred in the Hands essentially
formed on a collaborative whim: Former Boggs
frontman Friedman and Everdell recorded styl-
ish pop song “Dressed in Dresden” during a
four-day period in spring 2009 and realized they
had struck gold. “Neither of us had worked with
awriting partner before,” Friedman says, “and

we recognized that we shared theidea of what

this band could be, buthad different skill sets.”

After “Dresden” was issued as a vinyl single
inthe United Kingdom, the band signed to Warp
in August; the label is so hands-on that its reps
“feel like the rest of our band,” Friedman says.
The group buckled down in Brooklyn last sum-
mer to write and record its debut album, work-
ing five-day weeks. before
emerging late last year with
more than enough material. 4
Everdell says that the
songs chosen for the
duo’s full-len
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sarily our favorites,” leading to the May release
of “This Desert,” an EP of “hazier” material.
Meanwhile, the band’s extensive U.S. and Eu-
ropean tours earlier this year gave it time to
hone a sound that had been created on the fly.

“It's not like we were a band for a number
of years and were waiting to record,” Fried-
man says. “We went straight into becoming a
live band and trying to learn the songs we had
just recorded.”

In July, the Hundred in the Hands released
the single “Pigeons” and its accompanying
video, which showcases a woman vomiting
fireworks. Warp helped the band build mo-
mentum by servicingits album to college radio
stations and reaching out to indie blogs dur-

_ ing the summer.

However, the act's most innovative market-
ing tool is its website, which doubles as a music
zine that features interviews with bands like
Neon Indian and Apache Beat. Aside from
trumpeting other acts, THITH Zine includes
a free download of “This Desert” track "Ghosts.”

“The idea is to get as many people to hear
the music as possible through social network-

ing, blogs, zines an(i radio,” Warp label head 2

Priya Dewan says.
After playing a hometown show Sept. 24 at
Brooklyn's Cocco 66, the Hundred in the
Hands will head out on the road with the Tem-
per Trap fora fall U.S. tour. Although Everdell
looks forward to supporting the Australian
bind, the singeris anxious to pldy bigger ven-
ues. “We'll be working with better sound sys-
tems,” she says, “and have more power
behind the music.” oee

IESGIEITN 5 DEBORAH EVANS PRICE

Christian
Science

For His New Album, Worship lcon
Michael W. Smith Drew Inspiration
From A Rather Earthly Source:

A Piece Of Studio Gadgetry

Michael W. Smith is the Chris-
tian music community's pre-
mier Renaissance man. A
husband, father of five, philan-
thropist, actor, entrepreneur,
singer and composer, there’s not
many things he hasn't tried dur-
ing his lengthy career. But he
found something new to inspire
his 22nd album, “Wonder,” due
Sept. 28 on Reunion Records.
“Wonder” was recorded with
Endless Analog's CLASP (clos-
ed loop analog signal proces-
sor), a system that makes it
possible to go back to the future
inarecording sense. “It's really
anamazing invention,” Smith

says. “We musicians and pur-

ists really miss the sound of

analog, which was warm and
wonderful, but everything has
gone digital. It makes things
very, very fast when you work

with Pro Tools, but if youlisten
very intently, there is a differ-
ence. | don't think the sound is
as warm as it is with analog.”

Developed by Chris Ed-
monds, CLASP merges the best
aspects of both analog and dig-
ital. “Itallows you to go through
this machine and you can goto
analog tape, use the same 2 -
inch tape, and it goes back
through the CLASP and goes
to Pro Tools. You have the warm
sound of analog and it's all on
Pro Tools. I can tell a huge dif-
ference in the tone of this rec-
ord. I'mone of the firstones to
buy one. We'll see what the
audio purists will say when they
hear the record.”

With three Grammy Awards
and 44 Gospel Music Assn. Dove
Awards to his credit, Smith is
anicon in Christian music who

PULSE

EDITED BY TOM FERGUSON

>>>MAY DAZE

After 22 years in the music
business, Dublin-born rocka-
billy-styled vocalist Imelda
May's career looks set toignite
after her second major-label
album, “Mayhem” (Decca/Uni-
versal), entered the Irish Re-
corded Music Assn. albums
chart at No. 1a week after its
Sept. 3 release.

Simultaneously, her 2008
album, “Love Tattoo,” climbed
to No. 4, making May the first
Irish female to have two al-
bums in the top five at the
same time.

“Mayhem” was certified
platinum (15,000 shipped)
in Ireland upon its release.
May signed a global deal
with Decca, which will issue
the album Oct. 4 in the Unit-
ed Kingdom.

In a singing career that be-
gan atage 14 witha TV ad, May
has toured supporting acts like
U2, Eric Clapton and Van Mor-
rison and last year her band
backed Jeff Beck onstage in
London. May guests on Beck’s

current Atco album, “Emotion
& Commotion.”

Decca head of A&R Tom
Lewis is confident “Mayhem™
will launch May internationally,
with a staggered European
rollout coinciding with Novem-
ber tour dates.

“After that we'll also look at
the U.S.,” he adds. “She made
an amazing impression per-
forming with Jeff Beck at the
Grammys [Jan. 31] and when
touring with Jamie Cullum.”

May plays U.K. dates—



has also enjoyed mainstream
pop success with such hits as
“Place in This World.” In recent
years, he’s become a key figure
in the worship music movement
with top-gelling albums “Wor-
ship,” “Worship Again” and “A
New Hallelujah.” On “Wonder,”
he returns to his pop roots, re-
uniting with Bryan Lenox, who
produced his “Freedom” and
“This Is Your Time” albums. “I
knew that I wanted to make an-
other pop record. In my gut, 1
felt like it was the right move,”
he says. “I didn't really have an
agenda, justwhat affects meand
moves me."

Two new songs—“You Be-
long to Me" and “Forever Yours”
—celebrate his 29-year mar-
riage to wife Debbie. The pro-
ject's lead single is “Save Me
From Myself,” and another

Clasp hands:
MICHAEL WASMITH

track garnering attention is the
ballad “Leave,” a heartbreaking
song about a youth in turmoil
that Smith co-wrote with
Tommy Simms.

“Wonder” has been available
for consumers to preorder at
LifeWay Christian Stores. There
was also a presale partnership
with Pray America and Family
Christian Stores with $1 of each
sale going to Pray America.

According to Provident Label
Group VP of marketing Brian
Dishon, KLTY-FM Dallas is
doing a “Smitty Takeover” day
in October where Smith will co-
host the morning show with
Frank Reed, participate in a
lunchtime event with contest
winners and givea private con-
cert for KLTY listeners that
evening. In addition, Salem
Radio chose Smith as its fea-

tured artist for a songwriting
contest this fall where awinner
will get to spend a day in Nash-
ville with him.

Provident also released
“Wonder” as a Complete My
Album EP through iTunes, and
the label will release additional
videos. “One thing we are doing
to compete with the heavy com-
petition this fall is releasing five
videos,” Dishon says. “We have
one traditional music video for
‘Save Me From Myself,’ then we
filmed four marketing videos
thathelp supportadditional key
songs on the album. With the
continued interest from con-
sumers to watch videos, we felt
we could really capitalize on
using Michael's high brand
awareness and create more con-
tent for them to engage with on
the front end instead of waiting
to roll out music videos one at
atime over 18 months.”

“Wonder” is the last album
on Smith's contract with Re-
union, the label he’s recorded
for his entire career. “Provident
has done a great job,” Smith
says of Reunion’s parent com-
pany, which is Sony’s Christian
division. “I've not decided to go
anywhere else, but yes, we are
looking at different options. It's
a different day and we want to
make sure that we make the
right decision.” e

FED IN THE HAMNDS: HEATHER CULP; SMITH AMY DICKERSON; MAY: CHRIS CLOR
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booked by Neil O’Brien Enter-
tainment—this fall. U.S. book-
ings are handled by Monterey
International; May's publishing
is copyright control.

—Steve Adams

>>>BLISSED OUT
Australian hip-hop trio Bliss N
Eso cemented its stellar status
Down Under last month with
fourth album “Running on Air”
(lllusive/Liberation Music). The
Sydney-based act—MC Bliss
(Jonathan Notley), MC Eso-
terik (Max MacKinnon) and DJ
Izm (Tarik Ejjamai)—entered
the Australian Recording In-
dustry Assn. albums chart at
No.1on Aug. 9.

That eclipsed the No. 10
peak of the act's May 2008 re-
lease, “Flying Colours,” which
is nearing platinum status
(70,000 units), according to
the label.

Featuring guest appearances
from Xzibit, RZA and British hip-
hop artist Jehst, “Running on
Air” has garnered critical ac-
claim across the board, while
singles “Down by the River” and
“Addicted” enjoyed strong sup-
port from influential public
broadcaster Triple J and com-
mercial network Nova.

The self-confessed “road
hogs” completed an Australian
five-city theater tour before
embarking on a 25-date U.S.
trek with Kottonmouth Kings
that runs through Sept. 25. The
trio couldn’t wait “to get back
onto the road to try out these
new tracks,” Bliss says. “Forus,
touring is the most exciting
time of the process.”

A full-scale Australian sum-
mer tour is being planned,
says Adam Jankie, co-found-
er/COO of Melbourne-based
lllusive Entertainment Group,
which handles the act’s rec-
ording and live booking out-
side the United States. U.S.
shows are through United
Talent Agency. Publishing is
through Mushroom Music.

—Lars Brandle

>>>SHOTTA LOVE

Dancehall artist Spragga Benz
is best-known for his energized
rapping on Kevin Lyttle’s “Turn
Me On,” which hit No. 4 on the
Billboard Hot 100 in 2004, and
for his depiction of a drug
dealer in the cult 2002 gang-
ster film “Shottas.”

His new album, “Shotta Cul-
ture,” released digitally Aug.
31through hip-hop producer

(Nas, the Fugees) Salaam
Remi’s Boomtunes label,
traces his own dramatic life
from childhood in Kingston,
Jamaica, through early-'90s
dancehall stardom, to the
2008 fatal shooting of his 17-
year-old son.

But, Benz says, “I'm not a
victim of my tough upbring-
ing. If you believe in what
you’re doing, there is a way
out; it doesn’t have to be crime
and violence.”

New Yorker Remi first work-
ed with Benz in 1994 and the
two have remained friends
since. His production sur-
rounds Benz’s rapid-fire pat-
ois with one-drop reggae
beats, dub-style reverb and
high-profile guests including
Jazmine Sullivan, Nas and
Stephen Marley. “| wanted
‘Shotta Culture’ to have its own
energy because it’s an impor-
tant story and a different phase
for dancehall,” Remi says.

The album had a New York
press launch Aug. 31, followed by
local promotional appearances.
U.S. touring plans are being
drawn up; worldwide bookings
are through Sacramento, Calif.-
based Red Square Productions.

—Patricia Meschino
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Since he made the leap from successful songwriter to recording artist with his 2003 debut,
Matthew West has become one of the Christian genre’s most consistent hitmakers, populating
radio with such memorable tunes as “More,” “Only Grace,” “Next Thing You Know" and “The
Motions,” which was No.1on Billboard’s Christian Songs chart for 14 weeks. In addition to pen-
ning his own hits, West has written songs for Rascal Flatts, Michael W. Smith, Steel Magnolia,

Natalie Grant and Mark Schultz. For his fourth

album, “The Story of Your Life,” West solicited

letters from fans and retreated to a cabin outside Nashville where he sorted through more than

10,000 submissions to write the new album.

1 what prompted you to take this ap-
proach in writing songs for your new record?
On mylastalbum, “Something to Say,” the cen-
tral theme was encouraging the listener that
they’ve got something to say to the world. We
really felt like the next natural step was to give
people a chance tosay it. Another contributing
factor is that since I started my career, | would
go to radio stations and be on the air doing live
interviews and [ would just make up a song. A
listener would call in something and I'd singa

song about it. Listeners just seemed to love it.

I remember being in Houston on KSBJ and
we did an afternoon drive show. People could
callin and submitaline and then I had 20 min-
utes to compose a song. | also did some con-
tests with Christian stations for Valentine’s
Day where people submitted a love story and
I wrote that couple a song. That’s how the
wheels began to turn.

2 How did this approach change the
songwriting process for you?
It changed every aspect of it because I was
pulling from a different source, Typically when
I'm writing for one of my records, I'm pulling
from within, what I've been experiencing in
my life and the things going on around me. [
usually pick up a guitar and just start singing
and playing as if it's a song I already know.
This time it was more about reading and
waiting for that line in the story that really
struck me. It was a quieter songwriting ses-
sion every time. The other main difference was
I spent more time by myself than ever before.
I"'m a huge fan of collaboration. I cut my teeth
in the writing rooms on Music Row with some
of the best songwriters in Nashville. With this
process, people were trusting me with their story,
and there was something that kept leading me
toward spending this time in solitary.

3 Indoing this album, what did you learn
about your audience that surprised you?
I began to realize that when asked to share about
their life, nine out of 10 people are likely to share
something difficult as opposed to one of the best

www americanraiohistorv com

days. Sometimes the biggest struggles become
the most defining moments of our life. People
were honest and vulnerable with me and shared
stories of their abusive childhood, marital strug-
gles or the illness that they've faced. I've been
given an open window into the lives of these
people that sitin front of me every night. Now
when [ step onstage, I feel I have a greater
glimpse into what they are really going through.

4 Since many of the letters dealt with

heavy topics, how did you keep this from
becoming a depressing record?
The thing that kept coming back to me over
and over as | was writing songs was, “I don't
need to speak broken to broken people; | need
to speak healing to broken people. 1 don’t need
to speak hopeless to hopeless people; I need to
speak hope.” With that, I set out writing these
songs from a standpoint of telling a real life
story, but not leaving the song void of hope. |
look back and feel like it's the most hopeful
record ['ve ever made.

5 How are you letting people know that
their story inspired a song?
We've begun telling people in different ways.
Michelle from Michigan wrote her story about
the pain of middle school and how she has been
heartbroken over watching her son. He has a
learning disability and the kids are just ruthless.
We had a show in Michigan and we took a
two-hour detour and pulled the bus out in front
of the family's house. I knocked on the door
and we hung out in their living room for a cou-
ple of hours. I played them their song and then
I invited them on the bus. They rode to the
show with me and that night I got to getup on-
stage and tell 12,000 people at this festival that
one of Michigan’s own families inspired us.
Twelve thousand people stood up on their feet
and gave this kid a standing ovation. It was the
neatest moment.

6 It sounds like this concept could be-
come a reality show or a book. Anything
in the works?

I'm going to Los Angeles in a few weeks to
meet with a production company. It's in the
infant stages, but we've captured some of these
things on film. The doors are opening. We just
signed a book deal to compile these stories
into a devotional book that is going to come
out in the spring.

It's neat that these people's stories are going
to be heard. That was my hope for the whole
project—that these people who were brave
enough to send their stories in will get to ex-
perience how their lives can impact people
around them. e
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SERJ TANKIAN
Imperfect Harmonies
Producer: Serj Tankian
Serjical Strike/Reprise
Records

Release Date: Sept. 27
When Serj Tankian brings
his voice and composing
skills to a project, you know
you're in for a three-ring
sonic circus. His second
solo album, “Imperfect Har-
monies,"” adds even more
aural tricks and trapeze
acts, The System of a Down
frontman further explores
the orchestral sensibilities
of 2007's “Elect the Dead
Symphony” with 11 prog-
minded songs that live up
to Tankian’s own descrip-
tion of electro-orchestral-
jazz-rock. Opener “Disown-
ed Inc.” incorporates all of
that, starting with a string
section playing power
chords above a galloping
rhythm before yielding to
a jazz melody and then
building back into a dance
beat. But this is also some
of Tankian's most accessi-
ble material to date,
whether it's the grooving
verses and exploding cho-
ruses of “Left of Center,”
the cascading ebb and flow
of "Borders Are . . ." or the

FISTFUL OF
MERCY

As | Call You
Down

Producer: Fistful
of Mercy
Hot/Vagrant
Release Date:
Oct. 5

This new Los Angeles-based supergroup unites jam-
folk veterans Joseph Arthur and Ben Harper with
George Harrison’s son, Dhani, who in 2008 released
the debut by his band thenewno2. Slightly psyche-
delic, mostly acoustic and uniformly tuneful, Fistful
of Mercy's sound shouldn’t surprise fans of any of
those acts; nor, for that matter, should the appeal-
ingly casual quality of the nine songs on “As | Call
You Down,” which the musicians wrote in three days.
(Longtime session drummer Jim Keltner eventually
contributed his talents in the studio, helping perhaps

fierce charge of “Electron.”
He delivers the balladic
“Yes, It's Genocide” en-
tirely in Armenian, while
“Beatus” weaves in Middle
Eastern and Native Amer-
ican flavors. It’s provoca-
tive but also enormously
engaging.—GG

BILLY CURRINGTON
Enjoy Yourself
Producers: Carson Chamberlain,

IN | Billy Currington

ws Mercury Nashville
Release Date: Sept. 27

With his rich tenor and relaxed delivery, Billy Currington
knows how to put a tear in your beer. But the truth is,
he’d rather drink it instead. Currington tells us that much
in “Pretty Good at Drinkin' Beer,” the cheeky first single
from the country singer’s fourth album, “Enjoy Yourself.”
The 10-song set’s title pretty much sums up the artist’s
general outlook on life. The title track and “Perfect Day”
take listeners into easygoing, Jimmy Buffett-flavored
island territory. “Bad Day of Fishin’ " (i.e., there is no
such thing) is a visit to the honky-tonk, and “Lil' O
Lonesome Dixie Town” kicks up a ruckus in the road-
house. But Currington can also handle weightier mat-
ters, mixing a tale of romantic woe with a bouncy, buoy-
ant rhythm in “Love Done Gone.” He approaches love
with wary ambivalence and Lionel Richie-style smooth-
ness on “Let Me Down Easy,” and on “Until You” he
explores the kind of atmospheric melodicism that Lady
Antebellum has taken to the top of the charts.
Currington sings that he’s “not known for doing a lot,”
but he's certainly found a way to do something that’s

undeniably his own.—GG
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BRANDON
FLOWERS

Flamingo

Producers: Stuart Price,
Daniel Lanois, Brendan
O'Brien

Island Records

Release Date: Sept. 14

The Killers frontman hardly
viewed his solo debut as an op-
portunity to downsize. Produced
by an unlikely dream team com-
prising electro-dance hotshot
Stuart Price, radio-rock specialist
Brendan O'Brien and Neil
Young/Bob Dylan confidant
Daniel Lanois, “Flamingo” finds
Brandon Flowers exploring big
topics (love, religion, the compli-
cated charm of his Las Vegas
hometown) over even bigger
arrangements. On “Playing With
Fire" aslinky desert-noir groove
revs up toafist-pumping climax,
while lead single “Crossfire”
sports a Bon Jovi-grade arena-
pop chorus. Elsewhere, Flowers
goes future-soul funky on “Was
It Something | Said?” and enlists
Rilo Kiley's Jenny Lewis to add
disco-country backing vocalsto
“Hard Enough.” Onarecent pre-
release U.S. tour, Flowers com-
plemented his new songs witha
cover of Kim Cames’ early-'80s
hit “Bette Davis Eyes,” and you
canhear his desire on“Flamingo"
to achieve a similar fusion of the
corny and the sublime.~MW

to keep the ship afloat.) On “Things Go 'Round,” you
can hear traces of the Beatles’ music-hall whimsy,
while “Father’s Son” has a down-home country-blues
feel. Elsewhere, the instrumental “30 Bones” fea-
tures violinist Jessy Greene, a regular collaborator of
Arthur’s who has also performed with Pink and Foo
Fighters. But the most memorable cuts here empha-
size Fistful’'s earthy three-part harmonies, as in “I
Don’t Want to Waste Your Time” and “In Vain or
True,” both of which exude a rootsy back-porch

glow.—MW

IN
LUIS MIGUEL

Luis Miguel

Producers: Luis Miguel,
Francisco Loyo

Warner Music Latina
Release Date: Sept. 14
Mexican superstar Luis
Miguel possesses one of
the most distinctive and
wonderful voices of his

generation; a much-lauded,
versatile instrument that's
unparalleled inits interpre-
tation of traditional Mexi-
can music, standards and
ballads. Less endearing are
the singer’s renditions of
uptempo pop, which make
up the bulk of his new, self-
titled album, Although the
arrangements and orches-

MICHAEL FRANTI &
SPEARHEAD

The Sound of Sunshine
Producer: Michael Frant(
Boo Boo Wax/Capitol
Release Date: Sept. 21

You can’t really blame Michael Franti for titling
one track on his new studio album “Hey Hey Hey.”
After all, it was “Say Hey (I Love You),” from
2008’s “All Rebel Rockers,” that finally brought
this Bay Area rabble-rouser his first commercial
hit after 20 years of music-making with the
Beatnigs, Disposable Heroes of Hiphoprisy and

Spearhead. No harm

in trying again,

right?

Accordingly, Franti sticks to the good-natured
beachside vibe of “Say Hey” throughout “The
Sound of Sunshine,” which should please fans of
Jack Johnson, Jason Mraz and the lighter work of
Manu Chao. On “All Rebel Rockers,” Franti used
his party-starting music to address issues of
social justice, but here the mood is more person-
al than political: “I love the way you shake that
little extra bit of butter,” he sings on “Shake It,”
an uptempo duet with Jamaican reggae singer

Lady Saw.—MW
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trations are impeccable—
as is, of course, Miguel's fa-
bled voice—the sound is
pure '80s, with disco beats
and Vegas horns, No doubt
this resonates with Miguel
fans; if it ain’t broke, why fix
it? But its dated feel may
explain the lukewarm radio
response. First single “La-
bios de Miel" is only No. 31
on Billboard's Hot Latin
Songs chart after four
weeks. Far more enticing
are Miguel's read on slow,
romantic ballads (“Tres Pal-
abras,” “No Existen Lim-
ites”) that allow his voice to
soar even further and which
lend themselves to roman-
ticized arrangements.—LC

MAVIS STAPLES

You Are Not Alone
Producer: Jeff Tweedy
Anti- Records

Release Date: Sept. 14
Very few voices qualify as
national treasures. Mavis
Staples’ glorious rasp is one
of them. Coming off critical
acclaim for her 2007
collection of civil rights-era
songs, "We’ll Never Turn
Back,” and a 2008 live
album, Staples joins forces
here with Wilco frontman
and fan Jeff Tweedy. The
venerable singer revisits the
soundtrack of her life, inter-
preting a mix of traditional
gospel numbers harking
back to her childhood roots
as a member of the cele-
brated Staples Singers.
(She also includes two
Tweedy compositions.)
Opening the set is the exu-
berant spiritual “Don’t
Knock,"” one of two songs
written by her father, Pops.
Staples’ quiet reading of the
Tweedy-penned title track
resonates with subtle
power, a talent the singer
puts to good use on other
songs written by Allen Tou-
ssaint, John Fogerty and
Little Milton. The standout
is Staples’ tear-stained take
of Randy Newman's “Los-
ing You.” She wrings every
bit of emotion out of the
song without seemingly
batting an eye. At 71, Sta-
ples still knows how to hang
tough and shows no signs
of slowing down.—GM
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NICKI MINAJ &
WILL.I.LAM
Check It Out (3:58)
Producer: William
Writers: various

interscope

killer on their hands.—MH

Publishers: Will..am Music/Cherry
River Music (BM1), Harajuku Barbie Music/Money
Mack Music/Songs of Universal

The next single from Nicki Minaj's “Pink Friday” is as
much a showcase for the female MC's stylistic flair and
fast improvement as it is for Will.i.am’s dominance. The
Black Eyed Peas frontman muscles through a sample of
the Buggles' “Video Killed the Radio Star” and leaves his
stamp everywhere. Less is more for Minaj, whose word-
play increasingly meets the challenge set by her fast-
tracked stardom. “And | don't sympathize/'Cause you a
simple bitch/I just pop up on these hoes on some sim-
ple shit/And put an iron to your face, you old, wrinkled
bitch.” Willi.am’s barbs—"“You a chihuahua, I'm a Rott-
weiler”—can't possibly sting by comparison. One hopes
Minaj's personality will be enough to carry the rest of her
solo debut, but for now, these two have another radio
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DIDDY-DIRTY MONEY
FEATURING DRAKE
Hurt (Loving You No More)
(4:07)

Producer: not listed

Writer: not listed

Publisher: not listed

Bad Boy/Interscope

Taking a cue from Kanye West's
“808s & Heartbreak,” Diddy's
first single from his forthcom-
ing “Last Train to Paris” disc

finds the rapper singing in a
barely recognizable voice in-
stead of delivering rhymes, On
“Hurt (Loving You No More),”
Diddy joins Dirty Money—a duo
comprising his former Danity
Kane protégeé Dawn Richard
and R&B crooner Kalenna Harp-
er—to alternate renditions of
the track’s lilting hook. Mean-
while, Drake bucks his standard
sing-rap recipe and lets his sub-
tle rhymes play off Diddy-Dirty

Money's vocals. With affecting
imagery in lines like, “There’s
pieces of your hair still sitting in
my sink,” Drake’s verse is a fit-
ting foray into the story of
heartbreak. Although Diddy's
vocals are a noticeable depar-
ture from his past offerings, the
melancholy tone and engross-
ing instrumentation could se-
duce even the hardest critic of
this Auto-Tuned style. —PM

[ POP|

JASON REEVES
Helium Hearts (4:06)
Producer: Adam Smith
Writers: J. Reeves,

D. Leverett, M. Rowan
Publishers: Sony/ATV Music
Publishing/inati Music/
Dancing Squirrel Music/
Sony/ATV Cross Keys
Publishing/Jane Deere/
Spark to a Wildfire (ASCAP)
Warner Bros.

Jason Reeves has co-written
songs with some notable pop
personalities, from Colbie Cail-
lat to Demi Lovato, but the lowa
native has been relatively quiet
thus far as a solo artist. After de-
buting in 2007 with “The Mag-
nificent Adventures of Heart-
ache,” Reeves is starting to find
his footing as a singer on “He-
lium Hearts,” the acoustic-
driven lead single to forthcom-
ing sophomore disc “The
Lovesick.” The track captures
the idea behind the album title,
as he describes the feeling of
never getting enough of the

MICHAEL BUBLE
Hollywood (4:13)
Producer: Bob Rock
Writers: M. Bublé,

R. Grant Scott
Publishers: /'m the
Last Man Standing
Music (SOCAN),
Robert Grant Scott
Publishing Designhee
Reprise

The bulk of Michael
Bublé’s catalog is made
up of covers, with his
voice and style evoking
big band and Great

American Songbook classics. However, most of the singer’s chart success has come from
his original music, and “Hollywood,” the first single off “Crazy Love Hollywood Edition,”
has a good chance of continuing that streak. With its swinging beat and hand claps, the
track sticks to Bublé’s vintage style and unmistakably belongs to the adult contemporary
audience. Yet the song stays current through its lyrics, which name-check Oprah Winfrey
and indict a very of-the-moment trend—lust for fame at all costs—concluding that it's bet-
ter to “find it in yourself” because “Hollywood is dead.” “Hollywood” is catchy fun, but
more important, the single shows the versatility and sense of humor that could ultimately
help broaden Bublé’s appeal.—~KM

woman he loves. Reeves’ mel-
odic voice carries a hint of Bob
Dylan rasp as he croons,
“ '‘Cause we're on fire, walking
love’s highest burning wire/He-
lium hearts, we’re falling sky-
ward/We're never coming
down.” With its seductive lyrics

REBA McENTIRE
Turn On the Radio (3:35)
Producer: Dann Huff

Writers: U2, Twang, Mark Oakley,

Cherie Qakley

Publishers: Ten Ten Music Group/FEM
administered by the Loving Co./Cherie Amour Music
administered by Ten Ten Music Group (ASCAP)

Valory Music

Reba McEntire has pumped up her sound with rhythmic sin-
gle “Turn On the Radio,” her first offering from upcoming
record “All the Women | Am.” The country vet's vocals radi-
ate as she describes cutting off her adulterous lover, with
echoing harmonies backing her strong voice. The vengeful
tune is also packed with witty lyrics and double-entendres,
as McEntire sings, “Well, you can hear me on the radio/You
want to turn me on, turn on your stereo.” With the help of
go-to country producer Dann Huff (Martina McBride, Rascal
Flatts), the song builds to a captivating close courtesy of vio-
lins and an impressive guitar solo. With a tempo and attitude
similar to Carrie Underwood’s “Cowboy Casanova,” Reba has
gracefully tried her hand at a more contemporary style with

“Turn On the Radio."—MM
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and a tempo perfect for slow
dancing, “Helium Hearts" is
nicely designed to make girls
swoon and solidly position
Reeves as a solo artist. —MV

30 SECONDS TO
MARS

Closer to the Edge (4:33)
Producers: 30 Seconds to
Mars, Flood

Writer: J. Leto

Publishers: Apocraphex
Music/Universal Music-Z
Tunes (ASCAP)

Virgin

Fresh off an MTV Video Music
Award victory for best rock
video ("Kings and Queens™), 30
Seconds to Mars offers another
gorgeous slab of space rock
that works for both sold-out

CLEGEND & CREDI]S

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Leila Cobo,
Gary Graff, Monica Herrera, Evan
Lucy, Palika Makam, Kerri Mason,
Michael Menachem, Gail Mitchell,
Megan Vick, Mikael Wood
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arenas and prime-time TV dra-
mas. Like previous singles
“Kings and Queens”and “This s
War,” “Closer to the Edge” re-
lies on the band’s soft-loud dy-
namic, juxtaposing the sub-
dued verses with a bursting,
ethereal chorus, Frontman Jar-
ed Leto might not have the
most distinctive voice in rock,
but he has a knack for penning
empowering anthems. When
he lets loose with lines like, “This
never-ending story, paid for
with pride and fate/We all fall
short of glory, lost in our fate”
the results are pretty uplifting.
As the bubbling synths and
powerful drumming of the
verses lead into Leto’s high-
arching vocal strains, “Closer to
the Edge” becomes undeniably
memorable.—£L

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Blvd,, Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003, or to the writers in the
appropriate bureaus
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Building
A Live
Profile

Drake’s New AT&T-
Sponsored Tour
80% Sold Out

About 18 months ago, Drake’s busi-
ness manager Shawn Gee and ICM
booking agent Robert Gibbs mapped
outa touring plan that aimed to have
the Toronto MC playing arenas by his
second album. So far, the blueprint
to build the rapper’s touring profile—
a commitment rarely seen among
hip-hop acts—is on track.

In support of his full-length Young
Money/Cash Money/Universal Mo-
town debut, “Thank Me Later,” Drake
launched his 25-date Light Dreams
& Nightmares U.S. tour of large the-
aters and small arenas Sept. 20 with
two sold-out shows at the James L.
Knight Center in Miami. At press
time, about 80% of the trek was sold
out, Gibbs says.

In addition to Miami, sellouts in-
clude New York’s Radio City Music
Hall (Sept. 28-29), Atlanta’s Fox The-

Step by step:
DRAKE

atre (Oct. 6) and the Chicago Theatre
(Oct. 13-14). The jaunt also includes
two radio show festival dates and an
Oct. 30 appearance at Voodoo Expe-
rience in New Orleans. It concludes
Nov. 6 at the Joint in Las Vegas.

The AT&T-spensored tour’s venue

capacities range from 3,000 to 8,000
seats, with ticket prices topping out
at $60. Drake is performing along-
side a four-piece band—including
bassist Adam Blackstone, who dou-
bles as the trek’s musical director—
plusa DJ. Young Money rapper Tyga

EXTENDED STAYS

Two titles depart Billboard’s Nielsen BDS-based radio
airplay charts this week after logging record-setting
chart lives.

Lee Brice’s “Love Like Crazy” (Curb) leaves Hot
Country Songs after 56 weeks on the list, and Rise
Against’s “Savior” (DGC/Interscope) drops off Alter-
native after 65 weeks. The songs peaked at No. 3 on
each chart.

“We never dreamed we would have a song that would
break the all-time record that was held by our friend
Eddy Arnold for more than 60 years,” Curb Records

RECORD RESIDENCIES

chairman Mike Curb says of Brice besting the 54 weeks
totaled by Arnold's “Bouquet of Roses” in 1948-49.

Rise Against’s “Savior,” which also holds the
longevity mark—63 weeks—on Rock Songs, tallied
eight more weeks on Alternative than runner-up “1901"
by Phoenix (57 weeks, 2009-10).

“We're extremely proud of the accomplishment,”
Interscope/Geffen/A&M/DGC national director of
alternative promotion Jeff Stacey says. “But, more im-
portantly, we're proud of the band for writing a song

that has had such an impact at radio.” —Gary Trust

While impressive, the chart runs of Lee Brice’s “Love Like Crazy” and Rise Against’s “Savior” don't rank among
the 10 lengthiest stays on other song tallies that Billboard publishes. And none approach the record residence
on the Billboard 200—769 weeks established by Pink Floyd’s “Dark Side of the Moon" between 1973 and last month.
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will open most dates.

Citing the popularity of Drake’s
2009 mixtape, “So Far Gone,” and
“Thank Me Later,” which debuted at
No. 1 on the Billboard 200 and has
sold 1.1 million, according to Nielsen
SoundScan, Gibbs and Gee note the
rapper had offers to play larger ven-
ues on his current run. But instead,
Drake’s camp opted to develop the
artist's live show on a smaller scale,
beginning in April with a headlining
college tour.

“The foundation of the plan was
to allow Drake to grow as a performer
without the pressure of immediately
stepping on the big arena stage,” says
Gee, who also serves as Lil Wayne’s

tour producer and business manager.
“His buzz and profile grew quickly,
so we had offers for him to jump in
on package arena shows or large one-
off shows from the very beginning.
But we had to allow him to grow and
learn how to perform.”

After honing his live chops on the
college circuit, which Gee calls a more
“forgiving audience,” Drake played
large clubs and small theaters (be-
tween 1,500- and 2,500-capacity) in
the United States and Canada during
the summer. Even those 15 success-
ful concerts were “serious underplays
given where he was atthat time from
a recording profile,” Gee says. “By
that time he had [20-plus] college
shows under his belt and was perfect-
ing the art of performing.”

Gee and Gibbs also hoped to build
Drake’s live fan base overseas. But
the rapper was forced to cancel a
handful of European shows in July
because of his mother's health issues.

Gee says they hope to reschedule
those dates in 2011.

Beyond his current U.S. tour,
Drake will take a breather and likely
go back into the studio to record his
next album before returning to the
road. But Gee and Gibbs agree the
rapper’s next step is to definitely play
arenas. “It depends on what the op-
portunity is at that point. But whether
it’s a co-headline on a large package
or a headline, that’s where we want
him,” Gee says. “That’s been the vi-
sion and we're sticking to it.”

Meanwhile, as Lil Wayne's Nov. 5
prison release (and release date for
“Tha Carter IV") approaches, the
question arises: Might Weezy appear
at Drake's last tour stop the follow-
ing night in Las Vegas? Noting he
doesn't immediately know what
Wayne's touring plans will be, Gee
adds, “Once he gets out and reaccli-
mates himself, he'll tell us what it is

he wants to do.” .
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R&B

OnThe
Rebound

Ex-Floetry Member Marsha
Ambrosius Readies Solo Set

BY GAIL MITCHELL

After a series of mixtapes, guest features on vari-
ous projects and a much-touted debut on Dr. Dre’s
Aftermath Records that never materialized, Mar-
sha Ambrosius is finally closing in on her first solo
CD. “Late Nights & Early Mornings” (Nov. 9) marks
the singer/songwriter/producer’s maiden voyage
on her new label, | Records.

Best-known as the “Songstress” half of Grammy
Award-nominated neo-soul duo Floetry (“Say Yes,"
“Getting Late”), Ambrosius is courting attention
for her solo debut by way of lead single “Hope She
Cheats on You (With a Basketball Player).” Her
frank yet witty treatise abouta bad breakup scores
a six-point boost to No. 33 on Billboard’s Hot R&B/
Hip-Hop Songs chart.

Shooting from the hip with controversial lines
like, “Hope that she Kim Kardashianed her way
up/Don’t know the difference between a touch-
down and a layup/Got you on Viagra in order for
you to stay up,” Ambrosius ratchets up the reflec-
tion and honesty that have characterized her
singing and songwriting (including Michael Jack-
son’s “Butterflies”).

Featuring all new music and none of the previ-
ous recordings from the Aftermath sessions, “Late
Nights" was produced by Just Blaze, Dre & Vidal,
Rich Harrison, Focus and Ambrosius.

Both basketball players when they were students
in their native England, Ambrosius and spoken-

Straight
shooter:
MARSHA
AMBROSIUS

word artist Natalie “the Floacist” Stewart teamed
up as a writing/performing duo in 1997. The
pair subsequently signed to DreamWorks and
bowed in 2002 with firstalbum “Floetic.” It has
sold 864,000 copies, according to Nielsen Sound-
Scan, and contained the act's biggest Hot
R&B/Hip-Hop Songs hit: the sensual, No. 8-
charting “Say Yes.”

Live album “Floacism” followed in 2003, and the
duo’s third and final collaboration was the 2005
studio set “Flo’Ology,” which has sold 363,000, ac-
cording to SoundScan.

In partnership with Giant Step, | Records is fi-
nalizing a promo tour for Ambrosius that will start
in October and include performances and listen-
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ing sessions. Also in discussion is a viral video of
the singer’s studio sessions, says Carolyn Williams,
senior VP of urban marketing for RCA Music
Group. In August, Ambrosius was chosen to launch
“Centric Selects,” cable network Centric's on-air
and online campaign highlighting the next gener-
ation of R&B artists.

Inaninteresting turn of events, former partner
Stewart is lining up her own solo debut as the
Floacist. “Floetic Soul” (Shanachie Entertainment,
Nov. 9) pairs the poet/singer with Raheem De-
Vaughn, MC Lyte and Lalah Hathaway, among oth-
ers. Lead single "Forever,” featuring Musiq
Soulchild and produced by J.R. Hudson (Jill Scott),
recently premiered on SingersRoom.com.  «-+

Fast friends: JULIA
FORDHAM and
PAUL REISER

MAD ABOUT HER

The first time actor/comedian
Paul Reiser heard jazz singer Julia
Fordham, he became so emo-
tional that he had to pull over off
the 405 freeway in Los Angeles.
Coincidentally, Fordham—who
had just moved to Los Angeles
from England—had also started
watching Reiser’s “Mad About
You” TV show on the recommen-
dation of a friend.

After becoming fast friends,
Reiser—a classically trained pi-
anist who studied composition at
Binghamton (N.Y.) University—and
Fordham have since teamed up
musically. The track and video for
the pair’s first song, “UnSung
Hero,” were released digitally
Sept. 21 and will be followed by an
album, “Unusual Suspects,” Nov.
9 on Muttley Bosco Records.

Inspired by the mother of a sol-
dier in Afghanistan, the duo de-
buted “Hero” live at a Sept. 11char-
ity event for the Wounded Warrior
Project as the video played in the
background. “It’s basically a mili-

tary montage that not only hon-
ors the people who are serving in
Afghanistan but the families who
are left behind,” Fordham says.

And despite their sunny dispo-
sitions—Reiser and Fordham crack
jokes and finish each other’s sen-
tences—they say the album’s tone
is a bit melancholic. “l would hand
her a piece of music. She would
make it her own and come back
with lyrics,” Reiser says with a
laugh. “Almost always, it was a
complete surprise. | would hand
her a little melody and it would
come back a painful, horrible
childhood memory. | would be like,
‘Allright. . »

The duo will play two nights at
the Catalina Jazz Club in Holly-
wood Dec. 7-8 and then try to
stage more promotional appear-
ances surrounding the buildup to
Reiser’s next TV project, “The
Paul Reiser Show.” In production
at NBC, the program is expected
to airin early 20711.

—Ann Donahue
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FAMILY BUSINESS
Just two weeks after the media frenzy
over signing with Jay-Z’s Roc Nation
and releasing a first single, newcomer
Willow Smith has a growing hit on her
young hands. The 9-year-old daugh-
ter of former rapper Will Smith is
charging up Billboard’s Hot R&B/Hip-
Hop Songs chart with the infectious
“Whip My Hair.”

The Roc Nation/Columbia track,
produced by another newcomer, Juke-
box, earned Hot Shot Debut honors
last week when it bowed on Hot
R&B/Hip-Hop Songs at No. 60. In its
second week on the chart, the song
jumps to No. 38. Although the label
declined to reveal further details about
Smith’s first album, including poten-
tial collaborators and a possible re-
lease date, the young singer shot the
“Whip” videoin Los Angeles this week.

Smith isn’t the only progeny fol-
lowing in her parent’s musical foot-
steps. Daniel “Diggy” Simmons sign-
ed with Atlantic earlier this year. He's
the 15-year-old son of Joseph “Rev.
Run” Simmons of Run-D.M.C. fame.
The young rapper released his sec-
ond mixtape, “Airborne,” Sept. 10
with a track listing that includes “Oh
Yeah,” featuring labelmate Lupe Fi-
asco and Pharrell. Simmons, who ap-
pearsin AT&T’s current “Rethink Pos-
sible” ad campaign, is recording his
Atlantic debut.

This week also saw the worldwide
digital release of “Available Light,”
the debut EP by alt-rock singer/song-
writer James McCartney—son of Paul
McCartney. James, who plays guitar,
bass and keyboards, is signed to
New York-based Engine Company
Records. His father and his longtime
collaborator David Kahne (Linkin
Park, Stevie Nicks) co-produced the
five-song set, which comprises four
originals and a cover of Neil Young'’s
“Old Man.”

Fellow singer/songwriter Dillon
Campbell—son of country legend
Glen—is previewing his forthcoming
sophomore full-length, “Journal of the
Brokenhearted,” with the four-song
EP “Save Yourself” (Silver Zipper
Records, Aug. 31). Available at major
onlineretailers, “Save Yourself” veers
from ragtime to rock. It’s all about—
as Dillon says on his website—*“bring-
ing out the goose bumps in people.”

Dillon, who released debut set
“Light Observations” in 2008, is re-
hearsing with a new band and is
slated to perform live dates soon in
Southern California. —Gail Mitchell
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>>With the coronation of “Just
the Way You Are” on the
Billboard Hot 100, Bruno Mars is
the third solo male to carry a
maiden chart entry as alead
artist to the summit this year,
following Taio Cruz and B.o.B.
Three rookie males also reigned
in 2006 and 2007—the most
since six such singers took their
first Hot 100 titles to No. 1in
1977: David Soul, Bill Conti, Alan

©O'Day, Shaun Cassidy, Andy Gibb
and Meco.

>>“The Essential ‘Weird Al
Yankovic” reaches No.1on Top
Comedy Albums (viewable at
billboard.biz/charts) in its
47th week. Only Bo Burnham's
self-titled album took a longer
trip to the top—by one week—
in February.

=

Read Chart Beat
every week at

oy |

billboard.com/chartbeat.
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When A Narrow Divide Is A Great Divide

You have to give it up for Trey Songz.
The R&B singer arrives at No. 2 on the
Billboard 200 with his best sales week
and highest-charting album, as “Passion,
Pain & Pleasure” bows with 240,000, ac-
cording to Nielsen SoundScan.

But it’s probably a bit disappointing
that he just missed the top rung, as
Linkin Park’s “A Thousand Suns” shines
with only 1,000 more copies—a margin
0f 0.429%—in the penthouse, earning the
Warner Bros. act its fourth No. 1.

LINKIN PARK

The last time the divide between Nos.
1 and 2 was smaller (in terms of units)
was in the Nov. 3, 2007, issue, when
Bruce Springsteen’s “Magic” climbed
2-1 for its second week at the top, shift-
ing 77,000—just ahead of Kid Rock’s
“Rock N Roll Jesus,” which fell 1-2.But
that squeaker wasn't particularly dra-
matic: “Magic” had already spenta week

Weekli Unit Sales
DIGITAL DIGTAL
ALBUNS ALBUNS* TRACKS

This Week 5,349,000 1,602,000
Last Week 4,832,000 1,483,000
(hange 10.7% 8.0%
This Week Lat Year 6,431,000 1,447,000
(hange -16.8% 10.7%
Diggtal album sales are also courted wihin album sales

Weekly Album Sales illion Units)

30

25

- 2010

[0)
S\A\A—M—.v 5.3M Digita

at No. 1, as had “Jesus.”

With that in mind, here’s a look at
the narrowest SoundScan-era divides
between the top two—where either an
album had its only week at No. 1, a No.
2-debuting set was denied the top slot
oran album peaked at No. 2 behind one
that either debuted at or
jumped to No. 1.

Each of the gaps listed
was fewer than 2,000 cop-
ies, starting with the small-
est unit divide. However,
because we round all Niel-
sen SoundScan numbers
to the nearest thousand,
the impact of the smallest
divides is lost once their
numbers are rounded. Therefore, while
thislist is ranked by units, we will meas-
ure the differences by percentage. (And
since we don'tknow if Songz will rise to
No. 1 in the coming weeks, we'll omit
this week’s race from the list.)

April 5,1997: With the second-smallest
unitdivide between Nos. 1and 2 (and a
margin of just 0.12%), Aerosmith’s
“Nine Lives” debuted at No. 1 with
140,000, ahead of the nondebuting
“Space Jam” soundtrack, which reached
its No. 2 peak that week.

Nov. 15, 2003: OutKast’s “Speaker-
boxx ¢ Love Below” moves 4-1

(142,000 for its third, nonconsecutive

OverThe
Counter

KEITH
CAULFIELD

No. 1 frame. Itjumped over Rod Stew-
art’s “As Time Goes By” (by a margin
0f0.38%), which spent its second of two
weeks at No. 2—its peak.

Sept. 13, 1997: Oasis miss
chance for a No. 1 album as “Be Here
Now" debuts and peaks at
No. 2 (152,000) behind
Puff Daddy’s “No Way
Out,” which rises 2-1
(153,000, 0.51% ahead).

its best

W

Sept. 28, 1996: A dou-
ble whammy. New Edi-
tion’s "Home Again”
debuts at No. 1 with
227,000, ahead of (by
0.36%) R.E.M.’s No. 2 debut “New Ad-
ventures in Hi-F

“Home" is the act’s
only No. 1. Prior to “Home,” the group
had reached No. 6 with its self-titled set
in 1985. For R.E.M., the band had al-
ready claimed two No. 1s (“Out of Time”
and “Monster”).

March 27, 1993: Sting’s “Ten Sum-
moner’s Tales” bows at No. 2 with
149,000 behind (by 0.69%) Eric Clap-
ton’s nonmoving “Unplugged.” It was
Sting's third album to peak at No. 2, and
he has yet to reach No. 1.

Sept. 13, 2008: Slipknot’s “All Hope
Is Gone” bows atop the list (240,000),
barely ahead of Game’s “LAX" (by

A Weekly National Music Sales Report

0.489%). It was the former’s first (and so
far only) No. 1. For Game, he had been
to the top twice previously.

May 29, 2004: Gretchen Wilson starts
at No. 2 with “Here for the Party”
(227,000, trailing the nonmover at No.
1, Usher’s “Confessions,” by 0.57%.
I'hough denied a No. 1 that week, Wil-
son would later earn a chart-topper with
2005's “All Jacked Up."

June 12, 2010: Stone Temple Pilots’
self-titled set debuts and peaks at No.
2(62,000), just 2.3% behind “Glee: The
Music, Volume 3,” which was in its sec-
ond week at No. 1. For STP, it was the
act's first studio offering since 2001
and its highest-charting set since “Pur-
ple” spent three weeks at No. 1in 1994,

Aug. 19, 2006: DMX’s “Year of the Dog
... Again” is the rapper’s first album to
miss the top slotafter five straight No. 1s.
It debuts at No. 2 with 126,000, behind
(by just 1.19%) “Now 22,” which rose 2-1
(but had already earned a week at No. 1).

Nov. 18, 2006: Barry Manilow’s “The
Greatest Songs of the Sixties” debuts and
peaks at No. 2 with 202,000 behind the
“Hannah Montana” soundtrack (0.78%),
which was spending its second week at
No. 1. But don't cry for Manilow: He de-
buted at No. 1 carlier that year with “The
Greatest Songs of the Fifties." v
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el ¢ - u SOADRUNNER 617870 (16.98) & Audio Secrecy (44 ATl BT0yRe ERTTAPN 17,08 You Are Not Alone
5 CHROMEO .
20 14N n UNWERSAL MOTQWN 914460 UNRG (13.98) & Intimacy: Album il . This 2007 Starbucks- VIGE/BG BEAT/ATLANTIC 524547%/AG (10.98) Business Casual
N
a2 r '_lﬁ?uvu,ﬂfa 9E 'T:‘z-lf':‘&j Need You Now B . 3::‘;::,3::‘!“: i ,,”\,f‘,:?g,};'sﬁ‘;’,‘l"t’if° Mattress Music .
S ARTISTS ) ’ JERRY LEE LEWIS .
e m x:.zlx?x?u..m u s.,AL asnsscapnge pa.sy NOW That's What | Call Country: Volume 3 . r‘eks;mthe how- g2 % - SHANGRI-LA VERVE FORECAST 014674VG (9.98) Mean Otd Man
undi ISRAEL HOUGHTON .
7 SOUNDTR‘ISAS'(J o8) Camp Rock 2: The Final Jam . ¢ " 6 27 n INTEGAITY/COLUMSIA 73607 50Ky Muse 13y, -OVe God. Love People.: The London Sessions .
SULLY ERNA Albums chart m KAMEL : .
@ m UNWERSAL AEPUBLIC 014626 UMAG (9.58) Avalon . i "a: g @ KMG 44007 ) Poetry For The Poisoned
Io8 s GOO GOO DOLLS
"@‘, 2% LlsttltEj( 61552416 {13.88) Raymond V Raymond [l . It's been essentially R 7 WIKENER SROS. 624501 {1.98) Something For The Rest Of Us .
RICK ROSS unavailable to CARRIE UNDERWOOD .
28 24 A4 n MAYBACHSLS-H-SLIDEDEF JAM 014366+ 104G {8.58) Tefion Don . purchase since fate 76 47 42 1QARISTA MASHVILLE €9923/SMN {12.98) Play On u
-~ . s SELENA GOMEZ & THE SCENE i
Qm EE‘ESY:\L;;-M \EuN 58) Lisbon . 2;08 but :mul'ns , B 8 72 u HOLLYWOOD 002831 {18.56) ® Kiss And Tell @ .
ZAC BROWN BAND aileta restocing al JOURNEY . ; .
o 02 ROARBIGGER PICTURE'HOME GROWNATLANTIC 516835/4C (13.98) The Foundation B . Starbucks. @ 97 108 COLUVE, 46683 (13.58) & Journey’s Greatest Hits
20 KIDZ BOP KIDS @ m BLONDE REDHEAD .
2 2 2 | RAZ0R & TIE 60234 (18,98 Kidz Bop 18 . ah 327+ (14.98) Penny Sparkie
%) 21 ia [fJ AvenceD sEvENFoLD nighmare R - [ Plaa Vit Cor
-~ SOUNDTRACK Glee: The Music, Volume 3: Showsloppers | @ . @ 104 109 SOUNDTRACK Glee: Season One: The Music Volume 2 @
I\ 4 ‘5 ‘s 20TH CENTURY FOX TV.COLUMSIA 70611 5QRY MUSIC (17 98} 0N & 207TH CENTURY FOX TV/COLUMBIA §1705/S0NY NMUSIC (11.98)
THE DOG: KID CuDI Man On The Moon: The End Of Day .
32 1815 n ze!-.ﬁnngAGNE AND PARIAH S God Willn' & The Crek Don't Rise . @ 8 @ DREAN 0H/G,0.0.0 UNVERSAL MOTOWN §13195% UNRG (13.98) &
The legendary [Tl THIRTY SECONDS TO MARS
14 [f) ARcAoE Fir Tho suvuros [l (R 145 156 34 [ALiH THIRTY SECONDS TO MA This Is War
i i NICKELBACK
O BN oo rasoprest | [ wumwinn - Foal o o7 B MOKELRACK s vose @]
album produced by 5
i INTERPOL : SUPERCHUNK .
s 7 ma 948" [14.98) Intorpol . Wilco's Jeff Tweedy @ m VEREE 380° [14.98) Majesty Shredding
MIRANDA LAMBERT (6,000). It's only PARAMORE .
a 25 29 COLUMBIA (NASHVILLE) 46854 5MK (12 9!!1 Revo“‘"on . . Mf "‘“d e"(]" ll) g @ 62 “ FUELED BY RAMEN 518250% 'AG (18.98) B'anu Nev’ Eyes .
: ‘, CELTIC THUNDER " .
7 38 n mgfmgg"\fgj BRLS. (15.84) Brothers . ’Hd(;n‘e big (ha':. Jus 87 7 CELTIG THUMUER 014708 EX0ECCK {14.98) Christmas/Cetic Thunder
GRINDERMAN and it surpasses het JOHN MAYER tudi .
@ m MUTE/RNTI- BI1197/ESITAPH {1698} Grinderman 2 . highest peak, 88 52 % COLUMBA 53087/ SONY MUSC (13.88) 8attle Studies Ml
n LYFE JENNINGS ) Btk i n IRON MAIDEN i i .
2 6 JESUS SWINGS 520417 WARKER BROS. (18.98) 1 Still Believe . ;;‘;ﬁ‘s‘s'm';ﬂ”:ﬂll « £ UME 718587/ SONY MUSIC {11.98] The Final Frontier
B.0.B B.0.B Presents: The Adventures Of Bobby Ra p GODSMACK .
2 4% m 1[!!?14.\;\',% GRAND HUSTLEATLANTIC £18903°/4G r? 98) “r‘e " by Ray . Turn Back.” On 7 8l m UNVERSAL AEPUBLIC 014236 UMAG {9.98} © The Oracle
it KE$HA " Gospel Albums, the n RYAN BINGHAM & THE DEAD HORSES .
2 n m .m\:?st.nt ACA $0208* AME (11.98) Animal . mlp:et bows at 5 19 LOST MIGHAAY 074540% LMGH (2.96) Junky Star
FIVE FINGER DEATH PUNCH
_ WILL DOWNING Lust, Love & Lies (An Audio Novel) I No.2. O o PR A War Is The Answer
= VARIOUS ARTISTS o JEREMY CAMP ) )
80150 ST R wwveroaewson uusic 171 carra {19 8) Nows 85| RSSE ST A0 8 cc o (3 0. Wo Gty OurThe Worship Prolect
. " MOUNTAIN
@ m : 1108 EXAERR (12.58) Opus Collection: Remember . Ll:‘dmnh Gml}lﬂ\:m JAGIAGUWAR 175° (16.08) Wilderness Heart .
i returns wil e
f o LUIS MIGUEL MICHAEL JACKSON
e m WASNER LATIA 525835 (17.98) Luls Migue! . first set since 2001, ,@ 11 122 WU EPIC 86038/ 50NY MUSC {14.98] Number Ones B
. ing wil EMINEM
i gl tﬁesﬂf\ﬁa"‘(lg?"m (9.98) Cowhioy's BackIn Town . ﬁi?,:g;?:;::: o8 &7 82 WES SHADY/AFTERMATH. INTERSCOPE 912863*1GA (13 96) fielapee a
f W - KRIZZ KALIKO
i 'm gEJS,T“’gf I'I'?V(‘N‘EIS EARLE Harlem River Blues . to debut on the A_@ Shock Treatment .
4 CASTING CROWNS chart for Merge . .
48 U % SEAGH STREET 10117.REUNOK (17.98) The Altar And The Door M . Records this year— ARISTA NASHVILLE American Saturday Night @
v DAUGHTRY
L - BT o esson vy | ] et ] |
. - BUN-B .
sol| vev 1 [ SN Horseshoss & Handgrenades | B0 fundeginmss, (190 70 68 [ BINE e mensior T 0.6,
BLAGK MOUNTAIN . 84 WFWG CIII.MA’IER QISCPLE - A Ye— I KESH &
THE BILLBOARD 200 ARTIST INDEX mieeacempes 51 Enew canp @ e I DTS 1 HAROWS T m;gw 18 MCHELACKSOH g8 @
M L8 138 ARGADERRE ... .33 BGBOI 100 GIOIOEROED T8 GG TAGR & s‘mm 120 ORAKE 15 FIVE RNGER DEATH 7 15 UFEJENNGS 39 KOGl ... ... ...
JOYEARS 150 ROONEYATKNS 158,107 BRAL 106 gog A0 CHROMED 70 MILEY CYRUS 126 GRIDERMAN 38 PUNCH . .2 GOOGLODILLS... .. 75 nsmﬂmwn'ou 6 KIDAOCK 1
189 RYANBROWAMETHE 5iisan aONE 147 ERIC CHURCH 164 FOE GRACOUS Ev | 158 MARDUESHOUSION | 71 Jhcx Jorsian 68 KIDZ BOP KIDS
AGEC 148 ERHEEL UVRRGLI )  DEAD N 9 BROKENBFLLS 143 LECNARDCOHEN .. 112 S-SR MACHNE. ... 1 A GRT 175 JAMEY JOHNSON 4,100 KINGSOFLEON 1
AOCERT. 2! THEBIRTHOAY MASSACAE  BROOKSADUNN . 182 EASTONCOREIN . 123 DAUGHTRY % TOMES 47 BRANDON MICHAEL RN 101 JOURREY 78 CARDLE KING & JAMES
TRAGE ADKINS 46 BAND . 22 138 THE COUNTOOMWN JASONDFRULD ... 155 EDWAAD SHARPE&THE  COLTFCAD m GUNS N AOSES . 170 ENRIOUEIGLESIAS . 50 TR ..
ANSONALDEAN .2 10 BESABSIERLI TEsUokGas % 108 SHGERS 19 L WEARS FRAD TIC ZERQES 176 INTERPOL 35 TR R VLK
ERLN 2 DEMGBBILEY 1 HAKUGR SIEY 1% BUBLE . 113 BVERLYCRUMFCAD 15 .. . 189 EMINEM 39,115 IRON MAIDEN 89 KAMELOT 74
APOCALYPTIGA . 183 MISTINBEBER . 10,57 BUACK MLK 196 g 100 THEDIRTY HEADS .| 178 SULLY ERKA 24
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
MICHAEL GRIMM

MATTIAY 40955 (16.96)

Leave Your Hat On

Doin’ My Thing

CHPITOL MASHYILLE 65833 (18.98)

¥ 112 138 gL JAMEY JOHNSON That Lonesome Song

UMGH (13 98]

MERCURY RASHYLLE 011237
110 63 56 u All About Tonight (EP)

SHERYL CROW

BLAKE SHELTON
69 65 ABM 014507104 {13 98

100 Miles From Memphis

LEONARD COHEN

REPRISE (NASHVILLE) 524437/ WNH {758}

A 20th-anniversary

edition reissue of
KINGS OF LEON
ACA 32712/AMG (13.98) N Only By The Night the album was
J available in either a
SEA GAYLE/AHISTA NASHWLE 66720 SMN (9.98) Judge Jerrod & The Hung Jury 2-track version
EY SONGZ ,
SONGBOOKATLLRTIC $18794/AG (18.98) Ready ('“m;su Iiv(elsongs)
coe oo | S
SRITY COu 580 & (8.9%) version offering an
BILAL s it
PLUYG HESEARCH 10108 THE CRCHARY [11.08) Airtight's Revenge :‘:;:o:;;il?emos
BIG BOI % 5 : z
OEF JAM 014377+ 0.6 {13.98] Sir Lucious Left Foot: The Son Of Chico Dusty album’s songs.
LUKE BRYAN

MIKE POSNER
142 147 119 J 57146 RMG (998

. BROKEN BELLS
& nmw R s Asis 130

ADUMIER £13284" CONCORD (18.98)

31 Minutes To Takeoff

Broken Bells

No Better Than This

BEVERLY CRAWFORD

1011219 (14.86) Live From Los Angeles Vol. 2

AC/DC

COLUMBIA 60342°/501Y MUSIC (17.98 CO/DVD) & Iron Man 2 (Soundirack)

SUSAN BOYLE

SYCOICOLUME BOE2S SONY MUSIC {11.88) | Dreamed A Dream

ARMIN VAN BUUREN i
ARMADA 2428 LUTRA {15.98) Mirage

ATMOSPHERE To All My Friends, Blood Makes The Blade Holy: The Atmosphere EP's
AMYMESAYERS 0123 £X (14.98)

SOUNDTRACK The Twilight Saga: Eclipse

COLUMBIA/LEGACY 75808*:SOHY MUSIC (17.98 CO/DVD] @ Songs From The Road . His 2009 Target-
MICHAEL BUBLE exclusive triple
"” "nn m 143, REPRISE 520733 WARNER BAOS. |18 88} @ c'aZY Love . alhum umhzl_
THE XX 1
@ 152 - YOUNG TURKS 450* (14.98] o’ mee'd ;BW“
EMINEM T marl wn to
SHATY AFTEAMATH INTERSCOPE D05B81* G4 (13.98/8.98) Curtain Call: The Hits . . $1.99. 1s up 562%.
JUAN VELEZ
MACHETE 014718/ UMLE (5.98) Te Tengo O Te Perdi (EF) .
o PANTERA
3 @. ATCG 5245667 RHING {1986} Cowboys From Hell Ml
é 118 105 108 ﬁ?ﬁ":::-,n‘m\?f:z!‘ For Your Entertainment @
g (118 8 %0 T.r:t(%‘.s“m rase) Funhouse M .
g 7 TAIO CRUZ
: RS m MERGURY 0143300046 (9.98) Rokstary The digital-
B SKILLET i
b 121 100 92 u ARDENT/ING/ATLANTIC 51802746 (13.98) Awake @ ::g:;';ew
-
w TAYLOR SWIFT .
z 12=) 108 110 516 MACHINE 079912 (18.98) @ Taylor Switt [ . by
x EASTON CORBIN Lady Antebelium
< L 109 104 m MERCURY KASHVLLE 013644 UMEN {10.88} Easton Corbin . andvolhﬂs from the
4 424 107 105 m DA RCKEn 3 Learn To Live I Sept. 10 ABC benefit
125 114 127 ||| BOB MARLEY AND THE WAILERS ~_Logend: Tho Best Of Bob Mariey And The Wailers b concert and sells
z i rocdl] TUFF GONG/SLAKD 422-846-21001DMG {13,968 98] & 4,000 copies. It
! MILEY CYRUS s
£ 128 @ n OG0 00 Tiase) D Can't Be Tamed . bowsat No. 24 on
£ oumm ALICIA KEYS Digital Albums and
& 27 95 94 u B 4671 S (1398} The Element Of Freedom M . at No. 4 on the
! EECUEEERIRY RINCE/ERIA VALENTE Lotus Flow3MPLSOUNDIExa: (i@  Compitons tlly
13!3 6 32 FABOLOUS There Is No Competition 2: The Grieving Music Mixtape
3 4 DESERT STORM/DEF JAM 014622* 10UME (9.98) 157
GERALD LEVERT
1? 80 62 n ATLANTIC 525461 RHING (18.98) The Beet'Of Cerald Leveit . I1's the fourth
,@' I?‘FUN‘I::S n’grv Through Yourself & Back Again . x:mﬁlﬂd from
VARIOUS ARTISTS i
@‘ SU2C MGITAL EXENTERTAINMENT INDUSTRY fOUNOATYN (2.98) Stand Up To Cancer 2010 (EP) . ::;n;hl*h:;m
MONICA i i i chart,
13 101 m 4 dnaR {11.80) still Standing @ . following “Halo 2"
10 YEARS . 4
134 57 17 UWVERSAL REPUBLI 014436° LA (6.98) Feeding The Wolves . (No. lsz“m 004),
j LADY ANTEBELLUM n g3 the. 20,
135 101 o CAPITOL NASHVILLE 83206 (12 88) Lﬂﬂv Antetislium 1007) and “'hlo 3:
BLACK MILK 0DST™" (No. 179,
m DECON §132° FAT BEATS (14.98) AlbUni:Of/Thie Yodt . 2009). On Top
125 123 m P\,TS[E.)N::( LASSHOTE {11.88) Wolfgang Amadeus Phoenix @ . Soundtracks, the
: new set starts at
@ m uum.ncvn w 1733740 (8.58] What Did You Think Was Going To Happen? . No.8.
NEWSBOYS
| 102 82 NPOP 71521 (13.98) Born Again .
140 99 103 m j@;’;ﬁ”ﬂ“‘ﬁ’fml Wide Open M . uw(’f‘gym
il SUGARLAND E
‘« 118 135 MERGURY KASHVLLE 011273 UMGH {13.98] Love On The Inside | B .

2 150 123 111 n

SUMNIT/ICHOP SHOP ATLANTIC 523836/AG (18.98)

L ULVIAYNE 179,181 JANELLEMONAE . 193 MICKELBAGK 8¢
LADY ANTEBELLUM LINKIS PARK 1960 MONICA 133 JERRODNEMANK 103 BRAD PAISLEY
21,135 LTILE 9 MOTLEY CAVE 188 PANTERA
LADY GABA 17, 54, 65 188 MUMFORD & SONS . 18 PAPA ROACH
ADMMLAVEET .. 118 MUSE 156 OF MONTREAL 34 PARAMORE
A ONEREPUBLIG ... 185  KATY PER
RAY mewu MO BOBMARLEY AND THE T — TOM PETTY AN THE
32 WALERS . 125 NAS & DAMAN R GONG"  ECTITCTTYSCYYSON HEARTEREAKERS
.u:mmmu 41 JOHN MAYER 8 NAALEY 165 WICKED PHOEIX
GERALD LEVERT . 130 SARANMGLACHLAN 51 JONATHANNELSON 105  DZZYOSBOURNE . . 182 PINK 18
JEARYLEELBWS 72 JOHNNELLENGAMP 144 MEON TREES 172 MAESOTT0 63 ROBERT PLANT 5
LEL A5 MEWSROYS 139
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ARTIST

AMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE]
UNDERWORLD

UNDERWORLOLVE 12430 {1198}

THE BIRTHDAY MASSACRE

shE
o

Title §

Barking

Pins And Needles

Rated R

£F JAM 91373610UMG (19.08)
CREEDENCE CLEARWATER REVIVAL
FANTASY 2+/CONCORD (17 08/12.68)

JASON DERULO

Chronicle The 20 Greatest Hits

Jason Derulo

BELUGK HEGHTS 519657 WAAHER BROS. 10.98)
MUSE "
156 HELIUM-3 521130* WAANER BROS. {18.96] & The Resistance @

SOUNDTRACK

SUMTHING E15E DIGTAL EX {15.58)
RODNEY ATKINS
CRAGKER BAAREL 792116 EX/CURS {11 98] Rodney Atkins
ZAC BROWN BAND  Pass The Jar: Live From the Fabulous Fox Theater In Atlanta
HERN GROLND ATLANTIC $23726/4G {2598 CDDVD) &

: LINKIN PARK
@ VIKRNER SROS. 47755 [18.98/12.98)

i SANCTUS REAL
<= 110 76 KRALW 26406 (10.98)

Halo: Reach

o

[Hybrid Theory]

Pieces Of A Real Heart

0ZZY OSBOURNE

= 191 EPIC 38113/ SOKY MUSIC (10.68) Scream
\ MARVIN SAPP
185 177m VERITY 5315606 {11.98] Here I Am
13z 14p £ ERIC CHURCH Garolina

CAPTIOL MASHWLLE 20612* (12.98
NAS & DAMIAN MARLEY
GHETTQ YOUTHS/DEF JAM/UMNVERSAL AEPUBLIC 014136 UMAG {13.98]
LUDACRIS

DTP/OEF JAM 014059°/1044G (13,98}

SHINEDOWN

ATLANTKC §11244/AG {18 98}
THE GRACIOUS FEW
QUESTINABLE 20029 (12.98)
PAPA ROACH
ELEVEN SEVEN 780 (13.98)
GUNS N' ROSES
GEFFEN 091714 NTERSCOFE (16.98)
LIL WAYNE
CASH MONEV/UNIVERSAL MOTOWN 012757/ UMRG {13.98
NEON TREES
VERGURY 013072* 10U4G {1098}
SOUNDTRACK
ABKOQ 9343 {15.98)
SIMON & GARFUNKEL
COLUMBIA LEGACY 66022 S0NY MUSKC {11.98)
AMY GRANT
AMY GHANT PRODUCTICNS 93603 SSMRROW {17.98)
EDWARD SHARPE & THE MAGNETIC ZEROES
COMMUNITY, FAIRFAX 542* VAGRANT {13 68}
JAY-Z
HOC HAT/ON 520856°/AG (18.98) &
THE DIRTY HEADS

EXECUTIVE MUSIC GROUP 1243 (13 88)

DIERKS BENTLEY

CAPTTOL WASHALLE 85412 (12.98)

COLT FORD

AVERAGE JOE'S 216 [14.98;

LIL WAYNE

CASH MONEY/UNIVERSAL MOTOWN 211077 /UMRG {13.98}
BROOKS & DUNN

ARISTA NASHVILLE 49302/54M (1398
APOCALYPTICA

DRAGHET B3500UIVE {12 98} &
UNCLE KRACKER

TOF DDGATLANTIC 52451346 (6.98)

128 89

140 131 m
7 146 m.

) 8B
148 lsem
| 156 133
191

o s |

Distant Relatives

Battle Of The Sexes

The Sound Of Madness

The Gracious Few

Time For Annihilation ... On The Record & On The Road

Greatest Hits

Rebirth

Habits

Scott Pilgrim Vs. The World

The Best Of Simon & Garfunkel Il

Somewhere Down The Road

Up From Below

The Blueprint 3

-

150 143

Any Port In A Storm

141 12 Up On The Ridge

164 142 Chicken & Biscuits

| 160 148
144 mm
3 10 &7
143 116

Tha Carter Il

#1s ... And Then Some

7th Symphony

Happy Hour: The South River Road Sessions (EP)

3 HELLYEAH
5 133 102 m EPIG 64918/ SOKY MUSIG [11.498) & Stampede
ONEREPUBLIC Waking Up

WOSLEY,INTERSCOPE 013507464 (13.96)
ACCEPT

KUCLEGR BLAST 2605 {16.98)

VARIOUS ARTISTS

UNNEASAL LISIC 93844 CAPITOL (18.98;
THE DEVIL WEARS PRADA

FERAET 138

THE COUNTDOWN SINGERS

Blood Of The Nations

149 129 F]
88 51

NOW 33

Zombie (EP)

Monster Mash & Other Terrifying Hits

J.Jl«,v_ AL PRODUCTS 54321 MADACY (5.98)
| 165 145 E ROOTS How | Got Over
- [lU 1AM 013085*/10UMG (9.98)

KID ROCK

134 113 Rock N Roll Jesus

0P D06 ATLANTIC 200556
JANELLE MONAE

G {18.98] &

Despite Halloween g 172 = | WONDERCAND/BAD BOY 512256° WARMER SROS. N 71“9}""“"‘1'“'“ Suﬂe§ Il And lll
being more than a -
mm?b away, this 168 167 DECCA BROADWAY 801682 DECCA (18.98) wicked Bl
X a6 BLACK LABEL SOCIETY
spooky collection of 5 13 o8 PAMWORKZ 23011 {17.98} Order Of The Black
horror hits (as RASCAL FLATTS
by 165 153 LYRIC STREET 002764 (13.58) Grealest Hits Volume 1
a studio group 194 - m qugfxﬂ}ms It's America
Countdown Singers) ey
MOTLEY CRUE
has a gain of 32%. 168 164 VOTLEY 380 FLEVER SEVEN (12 68) & Greatest Hits
[t's sale-priced at HALESTORM
walm“t ?0' kSS RE-ENTRY S ATLANTIC 518222/AG {13 98} Halestorm
N
lhan &5' m a n KONICHWA/CHERRYTREE INTERSCOPE 0147889GA (7.98) Boay Talk Pt. 2 (EP)
ASKE POSNER 42 SUGARLAMD 141 GLEE: THE MUSIC, I C/AAIE UNDERWOCO 76 NOW THAT'S WHAT | CALL
FRNGESRINVALBITE 128 SANCTUS REAL 161 - SUPERGHUNK 85 JOURNEY 7O REGIONALS  THE WALKMEN 27 USHER 16,25 COUNTRY VOLLME 3. 22
MARVIN SAPP 163 TALORSWIFT | 56,122 (EP) 88 THIRTY SECONDS T0 STAND UP TD GANGER
SHEKINAH GLORY GLFF THE MUSIC, 2 I Py 132
198 MINSTRY 51 EECTITTITVCUME  VOLUMES THANKGNCRY | 131  ARME VAN BULREN . 128
155 BLAESELTN .. 110 mmmz T&F«u. SHOWSTOPPERS ... 31 TRAIN AN VELEZ 16
200 SHIEDTWH 87 ML ALD: REAGH 157 TREY SONG2 e e ]
181 swnuwmm T o stl.snum&n{ SCOTT FRGRM VS THE an s
% 121 58 WORLD 173 MW 188
DAUSAUCKER 134 MAVS STARLES 59 GLEE SEASONOME THE  THE TWALIGHT SAGA UNCLEKRACKER 134 MOW34 43 THEXX 114
STOE S0LR 19 WUSICVOLLME 2 M ECUPSE 150 UNDERWORLD 151 MOW3S 7
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ARTIST
IMPRINT & NUMBER ! DISTRIBUTING LABEL (PRICE)

Hurigy

MUMFORD & SONS
GENTLEMAN OF THE ROAD 01

R THE WALKMEN

FAT PDSSUM 1228 (13.98)
«

Sigh No More
*/SLASSNOTE (12.98)

Lisbon

RAY LAMONTAGNE AND THE PARIAH DOGS  God Wil & The Creek Dori't Rise
CA B5086* {16.96)

ARCADE FIRE

MERGE 385° (15.98)

OF MONTREAL

POLYVINYL 200° (14.98)

INTERPOL

MATADOR 945 {14 08}

GRINDERMAN

ANTI- 87110/ EPITAPH (16.68)

JUSTIN TOWNES EARLE

HLDOOSHOT 178" (14.68)

THE BLACK ANGELS

BLUE HORZON

The Suburbs

False Priest

interpol

~

Grinderman 2

Hariem River Blues

Phosphene Dream

Album Number Two
R HILL 4060/ WELK {17 98}
SHEKINAH GLORY MINISTRY
KINGDOM 3610 (17 98]
MAVIS STAPLES
ANTI- 87076 EPITAPH (17, 48)
MARQUES HOUSTON
MUSICWOAKS 46499 (16.98)

Refreshed By Fire

You Are Not Alone

Mattress Music

KAMELOT Poetry For The Poisoned
KMG 4400 (15 98) &

BLONDE REDHEAD Panny Sparide
4AD 3X27* [14.98)

SUPERCHUNK Majesly Shredding

0660600606600

MERSE 380° (14.98)
FIVE FINGER DEATH PUNCH
PROSPECT PARK 50100 (13.98) &
BLACK MOUNTAIN

JAGJAGUWAR {16.98)

KRIZZ KALIKO
STRANGE S/RBC (18 98)

Wiar Is The Answer

\Viidemess Heart

Shock Treatment

006

Trill 0.G.
ERAP-A-

MICHAEL GRIMM
mnlmv-m 5 (16.98)

@ m PLUB Rmmu 101057/ THE DRCHARD (11.98)
THE XX 0
@ 2 ! YOUNG !

"~ Leave Your Hat On

Airtight's Revenge

PRINCE/BRIA VALENTE  Lotus FowdrIiPLSoIND/Einar
NPG 06549 EX (11.98)

VARIOUS ARTISTS Stand Up To Cancer 2010 (EP)
SU2C DISITAL EX'ENTESTAINMENT INDUSTAY FOUNDATION (2 98}

BLACK MILK Abum Of The Year
DECON 5722*/FAT BEATS {14.98)

PHOE
LOYAUTE 0105+/GLASSNOTE (11.98)
JASON ALDEAN

BROKEN 30W 7637 {18.98}
BEVERLY CRAWFORD
JOI 1278 (14.88)

LT ARMIN VAN BUUREN
(LI #7vADA 2424/ ULTRA (15,58
ATMOSPHERE  To All My Friznds, Blood Makes The Bladz Haly: The Amospherz EP'S
RHYMESAYERS 0123 EX {14, !4_&“

UNDERWORLD
UNDERWORLDUVE 104370 (11.98)
THE BIRTHDAY MASSACRE
METROPOLIS 680 (15.98)
SOUNDTRACK

SUMTHING ELSE DIGITAL EX {15.98]
PAPA ROACH Time For Annshilaticn ... On The Record & On The Road
ELEVEN SEVEN 780 {13.98)

EDWARD SHARPE & THE MAGNETIC ZEROES  Up From Below
COMMUIITV/FAIRFAX 542" VAGRINT (13.9¢)

THE DIRTY HEADS
EXECUTIVE MUSIC GROUP 1243 (13.98}
COLT FORD

Wolfgang Amadeus Phoenix

Wide Open

Live From Los Angeles Vol. 2

Mirage

6 2

Barking

Pins And Needles

Halo: Reach

10

d

Any Port In A Storm

Chicken & Biscuits

% AVERAGE JOE'S 2186 {14.98)

" . APOCALYPTICA 7th Symphany
BAABNET & IVE [13.98; @
ACCEPT Blood Of The Nations

NUCLEAR BLAST 2605 {18.98)

14 THE DEVIL WEARS PRADA
FEARET 138* (7.98)

2 BLACK LABEL SOCIETY
PANVORKZ 2301%1 (17.98)

27 . MOTLEY CRUE
MOTLEY 280°/ELEVEN SEVEN (13.98) &

Zombie (EP)

Ordar Of The Black

Greatest Hits

19 DAVID GRAY Foundling
IKTAMERCER STREET 70183 DOVNTOWN {13.98)
VAMPIRE WEEKEND Contra

XL 429* {14.95)

CLOUD CuLT

EARTHOLOGY 01 49/THE AEBEL L\"ﬂ UP {12.98)
DEATH ANGEL
NUCLEAS BLAST 2256 {16.98] &

SOUNDTRACK Eat Pray Love
COLUMBIA PICTURES/MONKEYWRENCH 34703 MADISON BATE (12.98]

DORROUGH
& . NGENIUS 5148

Light Chasers

Relentless Retributicn

8 :00s 22220888 83000¢

Get Big

This week on Top Independent Albums, the top 44 sellers
also appear on the Billboard 200—22% of the chart. While
such an abundance of indie-distributed titles isn’t new, it is
impressive. When the indie chart launched in January 2000
(in the Jan. 29 issue), only the top six titles were on the
Billboard 200 (just 3%). This week’s No. ! indie set comes
from Weezer, a former major-distributed act turned indie.
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The week's top streamed
songs on 'kz'“ Music.

4 UST A DREAM
| NELLY (DERRTY/UNIVERSAL MOTOWY,

TREY SONGZ
SONGBIOKATLANTIC /AG @

Passion, Pain & Pleasure

"o

BRANDON FLOWERS Flamingo g
ISLAND ADIME

EMINEM Recovery 4
WEB/SHADY/AFTERMATHINTEASCOPE 1GA

WEEZER Hurley g

WEEZER [EPTAPH
JAMEY JOHNSON
MERCURY NASHVILLE UMBN

FLORENCE + THE MACHINE
UNIVERSAL REPUBLIC 'UMAG

SARA BAREILLES

EPIC [SONY MUSIC

ROBERT PLANT

TROLCHARM/ES PARANZAMOUNDER /CONCDAO
MUMFORD & SONS

GENTLEMAN OF THE FOAD /GLASSNOTE
KATY PERRY

The Guitar Sung

-

Lungs

-
=

Kalgidoscope Heart

s

Band Of Joy

o

Sigh No More

Teenage Dream

©

- | ;
0::0-000000

CAPITOL
THE WALKMEN Lisbon 27
FAT POSSUM

13 DISTURBED Asylum 1

REPAISE WARNER BA0S
JUSTIN TOWNES EARLE
BLOODSHOT
SARAH MCLACHLAN
ARISTA
ARCADE FIRE
MERGE
20 LADY GAGA
STREAMLINE KONLIVE/CHERRYTREE INTERSCOPE /1GA
19 DRAKE Thank Me Later
YOUKS MONEY/CASH MONEY/UNIVERSAL MOTOWN /UMAG
OF MONTREAL
POLYVINYL
CHROMEO
VICE/BIG BEAT/ATLANTIC /AG
SULLY ERNA
UNIVERSAL REPUBLIC /UMAG
MICHAEL GRIMM
MATTIKAY
THE BLACK KEYS
NONESUCH /WARNER BROS.
VARIOUS ARTISTS Stand Up To Cancer 2010 (EP)
SUZC /ENTERTAINMENT INDUSTRY FOUNDATION
TOM PETTY AND THE HEARTBREAKERS
REPRISE WARNER BI0S

Harlem River Blues

=
£

Laws Of lllusion

006

)

The Suburbs

-
)
8

The Fame

B

&

False Prigst

d =

H EeE e EEE E | -

Business Casual

Avalon

2

Leave Your Hat On

Brothers

Majo

00:0000: 06

2

ol
s 2

My World 20 4

LINKIN PARK A Thousand Suns

MACHINE SHOP 5 P 1
Band Of Joy | g

TREY SONGZ Passicn, Pain & Pleasure "

SONGBOOKATLANTIC 524539/46 &

JAMEY JOHNSON The Guitar Song 4

MERCURY NASHVILLE 013364 UNEN
SARA BAHEILLES

Kaleidoscope Heart

=4

EPIC 55035

° Hutley | g
WEEZER 87128 TPITAPH

o OF MONTREAL False Priast u
POLYVINYL 200*

° BRANDON FLOWERS Aamingo 8

ISLAND 0 ADINE
CLOUD CuLT
EARTHOLOGY 146/THE RESEL BROLP
LEONARD COHEN
COLUMBIALESACY

Light Chasers

ONY MUSIC @

Poetry For Tha Poisoned

74
13 Interpaol 5
0 THE BLACK ANGELS “Phosphene Dream | gy
BLUE HORIZON 16780*/THE DRCHASD
DISTURBED Asylum
18 REPAISE 5 WARNEA BROS. @ .
Recovery

1 EMINEM
ADY/AFTERMATHANTERSCOPE 0144

Good Times & Bad Advice

|

IG B
UBLABAN NOIZE 207

ARCADE FIRE

The Suburbs

18 7 MERGE 3a%* £

; JERRY LEE LEWIS Mean 0id Man

1 9 . SHANGALLAVERVE FORECAST 014674V6 72

20 10 mmas AND THE PARLAH DOGS  God Wlin' & The Ceek Dun sz gy

0 GRINDERMAN Grinderman 2 {ag
ANTE- 87110 EPITAPH

@ THE WALKMEN Lisbon g
FAT POSSUM 1228*

Keepers Of The Faith

CENTURY MED(A 8686
STONE SOUR
ROADRLNN 7
KRIZZ KALIKO
STRA

Aydio Secracy 19

Shock Treatment o
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ig
TitleRE
28

Songs From The Road 112

=5 2
il

MISS ME

DRAKE FEATURMNG LIL WAYNE {YOUNG MONEY/CASH SONEY/UNIVERSAL MOTOWN)
~ JUST THE WAY YOU ARE

BRUND MARS {ELEKTAA/RTLANTIC)

LOVE THE WAY YOU LIE

[
6
6
]
4 RIGHT ABO
LIL WAYNE FEATURING DRAKE (CASH MONEY/UNIVERSAL MOTOWN]
6 FANCY
DRAKE FEAT, T.1. & SWIZZ BEATZ (YOUNG MOKEY/CASH MONEY/UMVERSAL MDTOWK)
6 SPACE BOUND
EMINEM (WEB/SHADY/AFTEAMATHINTERSCOPE )
6 NOT AFRAID
(]
2
6
6
6
3

EMINEM (WERSHADY/AFTEAMATHINTERSCOPE)
SHUT IT DOWN
DRAKE FEATURING THE-DREAM (YOUKG MONEY/CASH MONEY/UNIVERSAL MOTOWN,
THE CATALYST

B0 _LINKIN PARK (MACHINE SHOP/WARNER BROS.)
NO LOVE
ENENEM FEATURING LIL WAYNE (WEB/SHADY/ATTERMATHANTERSCOPE)

- 1 LIKE IT

. _ENRIQUE IGLESIS FEATURING PITBULL (UNIVERSAL REPLBLIC)

BEAUTIFUL

DJ GOT us FALLIN IN LOVE
USHER FEATURING PITBULL (LAFACE/ILE)

SON

ﬁ E “The wesk's mast-streamed songs on Yahoo! Music. B
AATIST {INPRINT/LASEL) S
12 COOLER THAN ME ] H
MIKE POSNER (§7ING, I
5 ILIKEIT g
_ENRIOUE IGLESIAS FEATURING PITBULL [UNIVERSAL REPUSLIC)
| MINE
TAYLOR SWIFT {B15 MACHINE/UNIVERSAL REPUBLIC)
DYNAMITE

1 2
23
B -
4|5
5 6
8 7
Za "
8 1
10 4
12 1

sl o
ARTIST (IMPRINT / DISTRIBUTING LASEL)

] 4
10 1
o
12 10
14 18

1 2

8 o chz (MERCURYADIME)
g MISERY

MAROOM 5 {ABM OCTONEINTERSCORE)
g LOVE THE WAY YOU LIE
6

EMINEM FEATURING RIMANNA (WES/SHADY/AFTERMATHANTEASCOPE]
DJ GOT US FALLIN' IN LOVE
USHER FEATURING PITBULL (LAFACELE)
14 FIND YOUR LOVE
DRAKE (YOUNG MONEY/CASH MONEYUNIVERSAL MOTOWN)
1 JUST THE WAY YOU ARE
BRUNO MARS (ELEKTAAATLANTIC)
15 AIRPLANES
1 ONLY GIRL (IN THE WORLD)
RIHANNA (SRP/DEF JANWIDIMG)
4 TEENAGE DREAM
KATY PERRY CAPITOL)
CALIFORNIA GURLS
KATY PERRY FEATURMG SNOOP DOGG (CAPITOL)
4 THE ONLY EXCEPTION
PARAMORE [FUELED BY RAMEN/ATLANTICRRP)
YOUR LOVE IS MY DRUG
KESHA (KEMOSABE/RCARME]

biz

3 NOW 35
Vi l USONY. G /CAP!

NOW THAT'S WHAT | CALL COUNTRY: VOLUME 3
VARIOUS ARTISTS (EMU'SONY MUSIC/UNMVERSAL/CAPITOL,

NOW 34

VARIOUS ARTISTS (LNIVERSAL/EMI'SONY MUSIC/TAPITOL,

STAND UP TO CANCER 2010 (EP)

VARIOUS ARTISTS (SU2C/ENTERTAIMMENT IMDUSTRY FOLNDATION)
NOW 33

VARIOUS ARTISTS (UNIVERSAL/EMI'SONY MUSIC/CAPMITOL)

WOW HITS 2010

VARIOUS ARTISTS (WORD-CURS/PROVIDENT-INTESRITY/EMI CMG)
WOW WORSHIP (PURPLE)

VARIOUS ARTISTS (PLGEMI CMG/VWORD-CLAB)

WOW GOSPEL 2010

VARIOUS ARTISTS (WORD-CURS/ENI CMG/VERITY/JLG)

KERRY DOUGLAS PRESENTS: GOSPEL MIX IV
_VARIOUS ARTISTS (BLACKSMOKE/WORLDWIDE}

NOW THAT'S WHAT | CALL COUNTRY VOL. 2
VARIOUS ARTISTS (EMI'UNIVERSAL'SONY MUSIC)

LET'S GO!: THAT ROCKABILLY RHYTHM

STA

-

=

-

"BIZET: CARMEN: DUETS & ARIAS
VARIOUS ARTISTS (SUGAR'DECCA/UNIVERSAL CLA ROUP

LOS MADRAZOS NUEVECITOS DE LA RADIO 1
VARIOUS ARTISTS (MSAUMLE|

mmg“iﬂﬂﬂ

g FRED HAMMOND FAMILY ENTERTAINMENT PRESENTS: LIFE IN THE WORD
VARIOUS ARTISTS (F HAMMONKD)

2% RADIO DISNEY JAMS 12
VARIQUS ARTISTS (WALT DISNEY)
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BDS

Titie

LABEL & '/ DISTRIBUTING LABEL
-Eﬁ% ESPERANZA SPALDING
| HEADS UP 31810°/CONCOAD {18.98)

m

Chamber Music Society ]

LES SAVY FAV

: o
::) MATTIKAY 40956 [16.98) Leave Your Hat On
y T;HRNENG '¥.°’" Through Yourself & Back Again
S

BLACK MILK

3 DECON $132*/FAT BEATS {14.98) Album Of The Year
5 2AM CLUB

MUSGATROYD/RGA 41 733RMB (0.98)

What Did You Think Was Going To Happen?

of “America’s Got y 2 THE THERMALS

KILL RDUK STARS 518* (16.98)

FRENCHKISS 045° (12.98) Root For Ruin

THE VASELINES . )

SUB POP B3¢ {13.98) Sex With An X I[l]
Personal Life

ARMIN VAN BUUREN

Mirage § _ROUNDER 610624/CONCORD (

THE STEELDRIVERS

17.98)

oy
Reckless L!

THE BIRTHDAY MASSACRE
METROPOLIS 680 {1594

At The Edge Of Time

THE GRACIOUS FEW
QUESTIONABLE 20020 (12.98)

i BLIND GUARDIAN
Pins And Needles a 41816 gain, but 19 4 NUCLEAR BLAST 2287 (15.58)
g oddasatiog |4 CHRIS AUGUST
The Graclous Few (1,000, up 293%). FERVENT 832065 WARNE 8R0S, (11,08 888065)

) NEON TREES
MERCURY 013972 ADJMS (10.9¢)

Habits

SKALONA 6913 (9,98}

No Far Away E

44 » GRUPO EXTERMINADOR

La Flesta

CLOUD CuLT
| EAATHDLOBY 01 4/THE AEBEL GROUB (12.98)

DEATH ANGEL
WUCLEAR BLAST 2256 {16.98) &

Backatown ]r]

Sometimes The Blues Is Just A Passing Bird (EP)

TERROR
CENTURY MEDIA 8526 {10.58)

—
Hello World (EP) || |

41 THE BAND PERRY

REPUBLIC NASHVILLE DIGITAL EX/UMGN (4 98)

I Am Michael Grimm

BIGB
SUBURBAN NOTE 207 (12.68)

The Black Pacific Q

MUTE 94. {15.98]

Blind Threshold

THE BAD PLUS
DO THE MATH 21124/E1 (15.98)

Never Stop g

V 54 »» TROMBONE SHORTY
Light Chasers j Nﬁj VERVE FORECAST 0741
osa The band consists of » | THE o]
Relentless Retribution L Chad Taykor, Chad 9 2 DAr:_‘nEaE;ms DIGITAL EX (4.98)
Keepers Of The Faith = ] Gracey and Patrick FEARLESS 20141 (7.88}
© Dahiheimer from MICHAEL GRIMM
The Band Perry (EP) Live and Kevin MATTICAY 43906 {15.96)
= THE BLACK PACIFIC
Good Times & Bad Advice [ :::;‘:::;m SIEQNEDUMMY 1424* (11.98)
) BEATS ANTIQUE
Fields (andlebox. Debut 39 ANTIQUE 13763 {14.98}
arrives with 3,000. KERRIE ROBERTS

REUNION 10147/S0NY MUSIC (9.98)

Kerrie Roberts 1':]

DEADMAUS
MAUSTRAP 2174/ULT3A |15 98}

For Lack Of A Better Name

DISCOS 0CO 65042 {6.98]

5 BANDA LA PIRINOLA

20 Exitos Bailables

THE TEMPER TRAP
LIBERATION/BLASSNOTE 80022/COLUMBIA (12 68)

CONDITIONS
GODD AGHT 07 {11.48}

Conditions "_J

Fluorescent Youth “_]

27 BRANTLEY GILBERT

LORDI

Haltway To Heaven THE END 170 (13.98)

Babez For Breakfast

w
~N

- 6 6 WOMEN OF FAITH WORSHIP TEAM
LA MINA 025 ROCKET SCIENCE VENTURES (13.98) &

o
L‘ﬂ\’[FSAL»ISUNU 736808 /DOWNTOWN (10 U8;
JP, CHRISSIE & THE FAIRGROUND BOYS
TWO TOMATOES 23409'RAZ0R & TIE (5 98

A\’(HG[ JJE S 2|S (14.98)
WOMEN OF FAITH 112366 THOMAS KELSON (13.98)
- 10 12 THE LAURIE BERKNER BAND

The Best Of The Laurie Berkner Band

[47] 6 s

rises 13-6 on Dance

MACK AVENUE 5145 RENDEZVOUS {17 98}

§ CROCODILES
The Drums j FAT POSSUM 1225 (11.98) Sleep Forever | ]
Women Of Faith Worship Team The house DJ ﬂ the - 28 31 h?g&t:‘ﬁ;"yfg Gorilla Manor
HI% Vcka Mk KENDRICK LAMAR =
Fidelity! rj Awards earns a gain m;mﬁ DIGITAL £X (5.9%) Overly Dedicated I__j
of 77% and also KIRK WHAL

Everything Is Everything: The Music Of Donny Hathaway

RECORD COLLECTION 00787410 {12 98]

Deal Or No Deal Hj

THE END 166 (13.98)

o gl WIZ KHALIFA
North Hills I_] :;ms‘?m(m -ufai‘ ROSTRUM 241H#HOP (17 98]
X ASKING ALEXANDRIA
What Lies Beneath “Ghosts 'N Stuff” % 45 _ SUMERIAN 022 (12 98)

Stand Up And Scream

AZURE RAY
SADDLE CREEK 147 (13.68|

Country Aburme, Top Latn Albums, Top Chrstien Albums or Top Gozpel Albums. If  btie reaches any of thoss fevels, it ar

UIMBRINT / BROMOTION LABEL]
LOVE LIKE WOE
E/DECAYDAI REPRI

of Top RSE/Mp-Hop Albums,

Drawing Down The Moon ‘:=’

MUMFORD & SONS {GENTLEMAN OF THE AOADSED/GLASSNOTE)
WE NO SPEAK AMERICANO
L " JOSH THOMPSON (COLUMSIA (KASHVILLE])
OYPTIAN (VP)
BLACK AND YELLOW
BRANOON FLOWERS (I5LANDADIME]
BED INTRUDER SONG
ANTOME DODSON & THE GREGORY
KEM (UNIVEASAL MOTOWN)
NIGHTMARE
. RICHARD WVISSION & STATIC REVENGER STARRING LUCIANA (GEFFENWTEASCOPE|
BAD COMPANY
MY DARKEST DIVS FEATURING ZAXK WYLDE (WVR/MERCURYIDINE)
[ STEREO LOV
AVENTURA (PREMILM LATIN)

IYAZ (BELUGA HEISHTS/WAANER BROS.)
LITTLE LION MAN
4 7' TOOT IT AND BOOTIT
YG (DEF JAMIDIMG)
ni@ | YOLANDA BE CODL & DCUP (SWEAT IT QUTV/LLTAR)
WAY OUT HERE
‘g ALLIWANTIS YOU
@Eﬂ MIBUEL FEATURING J. COLE (BLACK IT/BYSTORMUIVE/ILE)
HOLD YOU (HOLD YUH)
SMOKE A LITTLE SMOKE
ERIC CHURCH [EMI NASHVLLE)
WRZ KHALIFA (ROSTRUM/ATLANTIC]
CROSSFIRE
143
BOBBY BRACKING FEATURMNG RAY J (TYCOON STATUS UNIVERSAL SERUBLIC
BROTHERS FEATURING KELLY DOOSOM (SREGCRY RESIDENCE)
WHY WOULD YOU STAY?
LAY ME DOWN
|_THE DIRTY HEALS FEATURING ROME (EXECUTIVE]
AVENGED SEVENFOLD (HOPELESS/SREAYAANER BROS.)
| LIKE THAT
LEAD ME
SANCTUS REAL {SPARAOW/EMI CME|
= _FIVE FINGER DEATH PUNCH {PROSPECT PARK)
PORN STAR DANCING
OUR GO
CHRIS Vl)-.lll {SIXSTEPS/SPARROW/EMI CMG}
E
EDWARD MAYA & VIKA JIGULINA (CAT/ULTRA}
m[“" EL MALO
- 24 g ANOTHER WAY TO DIE
DISTURSED {REPRISE)

TIGHTEN UP
THE BLACK KEYS (NOMESUCHWAANER BA0S |

Data for week of OCTOBER 2, 2010 |

HEATSEEKERS ALBUMS: The best-saling alburms by netw or dewsloping acts, defined as thase wha have never sppeared on the top 100 of the Siiboard 200 or the ¥

(000, p 825, -“ @ h'vsrgész 1220 (12.98)

REGIONAL HEATSEEKERS “1 ALBUMS

What Did You Think Was
Light Chasers Album Of The Year Going To Happen?
Cloud Cult Black Milk 2AM Club

What Did You Think Was
Going To Happen?
2AM Club

Album Of The Year
Black Milk

NORTH EAST

The Gracious Few
The Gracious Few

MID ATLANTIC

NEW ON THE CHARTS

Hedley, “Perfect”

The Canadian pop/rock band has been on the scene inits home
country since 2004, earning Juno and Much Music Video Award
nominations along the way. Now, the group notches its first U.S.
hit, as “Perfect” debuts at No. 40 on the Adult Top 40 tally.

HEDLEY

For chart reprints call 646.654.4633

www americanradiohistorv com

Catching A Tiger ﬂ

BigB
Good Times & Bad Advice

Michael Grimm
Leave Your Hat On

Jericho Road
Day Of Rest

. Thriving Ivory
Through Voursalls Back Again

The Birthday Massacre
Pins And Needies

Neon Trees

Mirage
Cloud Cult

Light Chasers

2AM Club

What Digf You Think Was Going To Happen?

Death Angel
Relentless Retribution

E Habits
E Armin Van Buuren

Michael Grimm
Leave Your Hat On

Thriving vory
Through Vom!all& Back Again

= The SteelDrivers
B

Reckiess

_ Brantley Gilbert
Halfway To Heaven

BMC Boyz
LammSn'K:lmOm InLovo With A Thug

g NeonTrees
Habits

The Band Perry
The Band Porry (EP)

I The Birthday Massacre

Pins And Needles
The Graclous Few
_The Gracious Few

BMC Boyz
Back For The 1st Time
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8Ds Sound

2 EE ﬁ! al NODL"[R {SONGWRITER IMPRINT paomunm LaarL E 5;

AS SHE'S WALKING AWAY Zac Brown Band Featuring Alan Jackson

EE § iﬁ TITLE Atst g EE
! PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL ‘i

o 34 9 GREATEST JUST THE WAY YOU ARE Bruno Mars 1
GAINER, AIR P LAY e e T e L 4

K STEGALL 2 BROWN (2 SROWN.W.DURRETTE) @O SDUTHERK GROUND/ATLANTIC/SIBGER PICTURE
2 2 LOVE THE WAY YOU LIE Eminem Featuring Rihanna 1 ” l 8 - CHECK IT OUT will.i.am & Nicki Minaj 57
ALEX DA KID |“\' \‘ATHE’li A GRANT H HAFFEAMA ‘(‘1 @ WEB/SHADY/AFTERMATHANTERSCOPE 3 WILL.LAM AI\ ADAMS 0.T MARAJ, G, DOWNES, T HORN B WODL [V'J 3FU|‘/H" @ WILLLAMNTERSCOPE
ONLY GIRL (IN THE WORLD Rihanna LOVE ALL OVER ME Monica
° 7 - STARGATE SANDY s‘(( C.JOHNSON.M.S fm)i‘;'” T.E HERMANSEN S WILHELM) @ SRP/DEF JAWIDIMG 3 m’ dehlls&“o‘ 58 60 J DUPRILB.M.COX {J DUPALS.M.COX.C.JOHNSON) @ JRNG 58
7 IR TEENAGE DREAM Katy Perry 3 1on Hot Digital 52 5 GOT YOUR BACK T.I. Featuring Kerl Hilson 3
D LUKE B 3LANCD MAX MARTIN (K PEARY.L GOTTWALD MAX MARTIN B LEVIN,B MCKEE} © cApiTOL Songs (248,000 DJ TOOMP (C.J HARRIS. J3 A DAVIS TNASH) O GRAND HUSTLEATLAKTIC
° 6 6 DJ GOT US FALLIN' IN LOVE Usher Featuring Pitbull 5  downloads), her 63 72 FARMER'S DAUGHTER Rodney Atkins 60
MAX MARTIN SHELLBACK (MAX MARTIN SHELLBACK,S KOTECHA A C PEREZ} 60\ ARCENLG N THEWITTR ATKINS (M GREEN.B HAYSLIBR AKINS) @ CURE
— P DYNAMITE Taio Cruz B eighth No. 1 on that = B.M.F. (BLOWIN' MONEY FAST) Rick Ross Featuring Styles P g
DA. LUKE.B BLANCD (L GOTTWALD MAX MARTIN B.LEVIN 8 MCKEE. T.CAUZ) @ VEACUAYDIMG chart and her sixth = LEX LUGER (W ROBERTS ILLA LEWIS D.STYLES| @ MAYBACH/SLIP-N-SLIDE'DEF JAMIDING
2 5 5 TLIKEIT . . Enrique Iglaslas Fealuring Pitbull 4 to debut at the top, 6 70 ROLL WITH IT : Easton Corbin 62
:;l:;\.; ;Y;.\RIAE‘;\'(;I ESWUS.L RICHIE A C PEREY) ® UNNERSAL REPUBLIC mmoﬂ in u‘h :';:;‘:.Jéplv;';;ll‘.lé\’léﬁ‘tf“]cﬂ:V @ MERCURY NASHWVILLE
Nell Littie Big Town
o 7 9 JIM JONSIN RICO LOVE (CHAYNES, JA J.6 SCHEFFER AICO LOVE FROMAND| @ DERATYAUNIVEASAL ‘-‘(HEH\Z 7 mmw hv any 60 & VLKRKPLTRICK AITILE BXG TOWN (K. FRRCHLY, WK RCUTRICK X SCHILPMANPEWEE LU WESTEROOK) @ LLF%’Lkg;-ﬂn'lV.L: 5
o S CLUB CAN'T HANDLE ME Flo Rida Featuring David Guetta - since the = ALL OVER ME Josh Tumer | gy
D.GUETTA (T DILLARD.C.KEVK, C.LNINGSTON. M CAREN.D.GUETTA FAIESTERER G.TUINFORT) @ POE BOVATLANTIC chart launched in FAQGERS (B.HAYSLIRD.DAVIDSOR.RAKINS) @ MCA NASHVILLE
@ 1% 2 LIKE A G6 Far*East Movement Featuring Cataracs & Dev 10 2005 ¥ - A YEAR WITHOUT RAIN Selena Gomez & The Scene 35
THE CATARACS (K MISHIMUAA.LADH,J.CHOUNG.D.SINGERVINE K HOLOWELL-DHAR) @ CHERRYTREENTEASCOPE T.GAD (7.6AD.L.ROBBINS) © HOLLYWODD
TAKE IT OFF KeSha MY KINDA PARTY Jason Aldean
11 8 8 y p — - 8 64 65 4 a4
DA. LUKE (K SEBERTL SOTTWALD.C KELLY) @ KEWOSABERCAAMG M.KNOX {B.GILSERT) © BAOKEN BOW
MINE Taylor Swift POWER Kanye West
a0 1T §.CHAPMAN.TSWIFT (T SWIFT) ) Yu, MACHINE 079 SUCOIS ATSTL TR AT AN EFUAEN 1P LG IS YRS SLOEAT DS 9y @ X nasite e
@ 17 20 BOTTOMS UP Trey Songz Featuring Nicki Minaj 13 1 85 LOVE LIKE WOE The Ready Set 5
KANE BEATZ TRACK DEALER (TNEVERSOM.TSCALES,E MILES,D.A.JCHNSONMAVES O TMARAY) @ SCHEBODK/ATLANTIC JASTEM () WITDGREUTER.). RACTEMD.A THOVAS.E HBERIAMM VA BEAL RACGSHPERRE) @ SIREDECAYDANGE REPRISE
14 15 15 NOT AFRAID Eminem 4 Act takes its debut 54 43 LOVE LIKE CRAZY LeoBrice 4o
301-1DA {M.MATHERS.L E.RESTO,M.SAMUELS, J.EVAKS,M.BURKETTE) @ WEB/SHADY/ AFTERMATHYTERSCOPE single into the top 0.JOHKSON (D JOHNSON T JAMES) @ [URB
15 13 11 COOLER THAN ME Mike Posner 5 10 of this list and 59 85 LALA LA Auburn Fsalurmg lyaz o
POSNEAE HOLLJES) e — w@ JAMG Hot Digital Songs 1RATEN 4 3 UM @ S ]
18| 14 1 LSO A A AT DSOSty O ANMBGonD s enTnne IR (11, seling 7 8 Pt ey et A e Ll
17 12 10 CALIFORNIA GURLS Katy Perry Featuring Snoop Dogg g 4 157,000 downloads 56 56 PRETTY BOY SWAG Soulja Boy Tell'em 34
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Katy Perty collects her fourth No. 1 on Mainstream Top 40, as “Teenage
Dream™ darts 3-1. Perry previously reigned with “Hot N Cold™ (three
weeks in 2008), “Waking Up in Vegas™ (two weeks, 2009) and
“California Gurls,” featuring Snoop Dogg (seven weeks beginning in
July). “Teenage Dream” also reaches No. 1 on Hot Dance Airplay and
(limbs 10-7 as the Greatest Gainer on Adult Top 40.

Perty is one of four artists with two No. Is on Mainstream Top 40
this year, following Lady Gaga, KeSha and Taio Cruz. 2002 was the only
other year in the chart’s 18-year history that four artists dominated
the format with multiple visits to the summit. That year, Avril Lavigne,
Eminem, Nelly and No Doubt notched two No. Is each.

Atop Adult Top 40, Maroon 5 earns its third No. 1 as “Misery” lifts
2-1. The group’s prior chart-toppers—*“This Love™ and “She Will Be
Loved”—each spent 13 weeks at No. 1in 2004.
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Stone Sour scores its first No. 1 on Rock
Songs and second on Active Rock and
Heritage Rock, following “Through Glass™
in 2006, with “Say You'll Haunt Me.” Its
new leader surges to the Rack Songs
summit on the strength of a 10% increase
in audience (to 9.7 million).
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Will.J.am & Nicki Minaj’s “Check It Out™
rises 78-57 on the Billboard Hot 100 while
also debuting at No. 22 on Hot Rap Songs.
On the fatter, it's Will.i.am's highest-
charting entry as a lead artist. His only top
10 came as a guest on Busta Rhymes' No. 8
hit, “I Love My B****" in 2006.
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TREY SONGZ SCORES FIRST NO. 1

Trey Songz has a banner week on both the Billboard
200 and Top R&B/Hip-Hop Albums as his fourth stu-
dio release, “Passion, Pain & Pleasure,” opens at Nos.
2 and 1, respectively, with 240,000, according to Niel-
sen SoundScan. It's his best sales week and also his
highest-charting effort on both lists.

Just outside Top R&B/Hip-Hop Albums’ top 10 are
two more suggestively titled debuts: Will Downing's
“Lust, Love & Lies (An Audio Novel)" debuts at No. 11
with 9,000, and Marques Houston's “Mattress Music”
starts at No. 14 with 6,000. Downing's last set, 2008’s
“Classique,” debuted and peaked at No. 3, while Houston’s previous effort, “Mr. Houston,”
topped out at No. 12. —Keith Caulfield
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BITTERSWEET Fantasia Kanye West
CHARMONY (C.HAAMON.C KELLY) @ 191ANG SIKUEST KVEST. GRS LA TEAUBVO B SHIRERIPHS FERHENL L RGO SFMA S ST MIORIFIFED @O REARIATE MISE |
GOT YOUR BACK T.l. Featuring Kerl Hilson R) Lil Scrappy Fea!urmg Stuey Rock
DJ TOOMP (C.J.HARRIS. JR_A DAVIS THASH @@ GRAND HUSTLE/ATLANTIC he singer scores ZAYTOVEN (D.RICHARDSON £ MOORMANJ NICKS X.DOTSON) PIOEF JAMADIMG

B.M.F. (BLOWIN' MONEY FAST) Rick Ross Featuring Styles P her fourth top 10, SKIES WIDE OPEN Brian Culbertson Faalurmg Avant
LEX LUBER (WAGBEATS ILLA.LEWIS.0 STYLES) @ AYOACH!SLIP-N-SUDE/DET JAMIDING . n CULBERTSON,R RIDEOUT (8 CULBERTSON,M AVANTR SIDEOUT) © GAPVEAVE |
YOUR LOVE Nicki Mi following her debut BLOWING ME KISSES Soulja Boy
AWHER [DTIARALAWINSELD FRIEVAN JEUSHESVTELDEY) @ YOUNS MONEYCASHMONEYUNAERSAL MOTIVUMRG chart entry, “Need : BE} MAEJOR (0. WAY,B BAEEN) © COLLIPARKINTERSCOFE

HOT TOTTIE Usher Fea!urmg Jay-Z { U Bad” (four weeks STER Kanye West Featuring Jay-Z, Rick Ross, Bon Iver & Nicki Minaj =
POLOW DA DON {JJONES PDAWSON.E.DEAN.5.C.CARTER) @ LARCEING at Mo. 11 2008), NOT LISTED (NOT LISTED] ROC-A-FELLADEF JAMADIME |
CAN'T BE FRIENDS Trey Song: YR : NO MORE Ron Is
|_ALVINANS {M.WINANS, M. JONES C.0 FORBES} © SONSBDIKATLANT) Bust Your FUEGO.M GOUSSE (3.ISLEY.A PALMER,C.C BATTEYS 4 SATTEY M POWELL M.GOUSSE} © DEF AMADINE
CHAMPAGNE LIFE Ne-Yo Windows” (No. 4, ALREADY TAKEN Trey Songz
D.SOUGH {5.C.SWITH.D GOUBH] @O DEF JAMIDING 2008) and “Lions, POLOW DA DON (J.JONES.E.DEAN THEVERSON & JACKSON| @ SONS30DK/ATLANTIC |
WHY WOULD YOU STAY? Kem Tigers & Bears™ BREAKING POINT Kerl Hilson

| KEM.RRIDEDUT (X.OWENS)] © UNNERSAL MOTOWNUNA No. 10, 2009 TIMBALARD, JROC {T¥MOSLEY.. HASMON K L HILSON TCLAYTON) ® MOSLEVONE 4INTERSCOPE §

' NO HANDS Waka Flocka Flame Feaiuvmg Roscoe Dash & Wale (No. 0, ). GLAD | MET YOU TONIGHT Will Downing

DRUMA SO (1JONES ) L JOHNSON, 0 AKINTIMEHIN.C. GHOLSON) ® 1017 BRICK SOUAVASYLUM WASHER BROS. | W.DDWNING.C.OAVIS (W.DOWRING.C DAVIS] @ PEAKICME
FIND YOUR LOVE Drake SPEECHLESS Clara
'NEST BHRGHERND 1D, (GRAHAM X WESTE MLSOARE ML DSJSHASKER] @ Y0UNG MONEYICASH MOPEYIRAVERSAL. MOTOMNLARG C.STEWARTTNASH (C PHARAIS THASH.C A STEWART) @ UAFACES Jl.
HIGHT ABOVE IT Lil Wayne Faalurlnq Drake ) \ YOU'RE SO AMAZING Calvin Richardson
KANE (0 CARTER, & GRAHAM,0.4 Jumasou, @ GASH MOKE MOTOWNUMAG Y [ ic. ) @ NU MOSHANACHIE &
'. FINDING MY WAY BACI Jaheim . LAY YOU DOWN Usher
LBARIAS.C HAGEINS mnm.\s [4 nnsems M JONTEL.C CHAMBERS ) HOAGLAND) @ ATLANTIG 1 RICO LOVE D NESWITH (RICO LOVE.D.NESMITH.U.RAYMOND IV) © LAFACEILE

@ ﬁ | ALL | WANT IS Mlguei Foalurlng J. Cole The Gnarls Barkle: - F**K YOU (FORGET YOU) Cee Lo Green
5. ﬂFMI [S REMLM. PNEWEI J.COLE| HLACK - ¥ THE SWEEZINGTONS (C.GREEN.3.MAAS,PLAWRENCE.A.LEVINE. 5.BAOWN) @O ELEXTRAMRP
..m c-ara Featu ng Ludacris producer/singer/ “"DJ GOT US FALLIN' IN LOVE Usher Featuring Pitbul
% SYF\VARY TRASH (C.PHAARIS TNASH.C A STEWAAT.C BRIDGES) SOIWWI"H notches MAX MARTIN SHELLBACK {MAX MAATIN SHELLBACK.S.KOTECHA A C PEAEZ) @@ LAFACENS
5 SOMETIMES | CRY ric Banel his first solo hit I'M DOING ME Fantasia
| EBENETG NASH.IR. (E.BEKETEMASH.IR.) @ FRIDAYREPRISE \wwm 8ROS. since 2005, The ©.HARMONY (C HARMON G KELLY) @ 59URNG |
.. GET BIG Dorrough : JUST YOU AND | Ricky Blaze
MTTI (D.D.DORRDUGH.C. MODAE) @ NEEILS ! . buzzworthy anthem RICKY BLAZE {R, JOHNSON) @ FMEATUANTIC
‘ﬂ} STATISTICS Lyfe Jennings (No. 35 on the LOTTA MONEY Diamond =
2 T-MINUS {C.JENNINGS) @ JESUS SWINGS/ASYLUMWARNER BRDS. Billboard Hot 100) RECKA (3.GARPENTERD.T.DARNELL) © JWVEBATTERY |
27 GUCCI TIME Gucci Mane Featuring Swizz Beatz opens with 21 BITCH E-40 Featuring Too $hort
SN2 SETZ IS KDEANG AU X DERCSHLLAMORANTEAGHTE LLSNONETTT) @ 1017 SRCK SOURISTLUMANAANER BAS. ilioni =51 VTOLAN {E STEVENS V.TOLAX TA SHAW) © HEAYY ON THE GRIND
| LIKE Jeremih Featuring Ludacris - [ million impressions TRILLIONAIRE Bun-B Featuring T-Pain
M.SCHULTZ (J.FELTON.¥.JAMES, M SCHULTZ. C. BRIDSES} @ MICK SCHULTZ/DEF JAMIDING | (up 128%), led by JUSTICE LEAGUE (B EAEEMAN,T-BAN X GAOWE £ ORTC M PRMOUS) © THILLY PANCERARALOT 4 LFERARALOT
SEX MUSIC Tank the survey's TOOT IT AND BOOT IT YG
SONG DVUASTVHIMASON, 1. (TR STEPHENS RNEWTLFAMKLILIVALENTRE HUWSOU R @ SIUMBASEMOGHERTLATC Birmingham, Ala TGRIFFIN (K D.RJACKSON.T.GRIFFIN,M.NEWNMAN X LEE JR TBLUECHEL) © DEF IAMADIME
LOSE MY MIND Young Jeezy Fealturing Plies instrea m/ FALL IN LOVE Eslelle Featuring Nas =~
DRUMMA S0V {J W, JENKINS,C.GHOLSDN A @O CTEDEF JAMIDING mainstream NOT LISTED (NOT LISTED) @ HOME SCHOOL/ATLANTIC
CAN IT STAY Gerald Levert hip-hop panelists, Arlka Kane
F.NICHOLAS {6 LEVERTE TNICHOLAS) @ FHINO/ATLARTIC WINT (‘8 p[av;] L HUMPHAEY.A KANE C MELLERS (A KANE L HUMPHSEY.C MELLERS) @ BSE/THOMPKINS MEDIA GROUP
m PRETTY BOY SWAG Soulja Boy Tell'em and WIWT (45). SEX ON MY MONEY John Brown Featuring Guccl Mane
YOUNG SHAY GSKIDMURPH (D WAY.0. BYRD,J MURPHY) © COLUPARKANTERSCOPE NOT LISTED (NOT LISTED) @ MOPHILLIN/UMVERSAL REPUBLICAUMRS

!l HOPE SHE CHEATS ON YOU (WITH A BASKETBALL PLAYER)  Marsha Ambrosius . LOYALTY Birdman Featuring Tyga & Lil Wayne .
MAMBROSIUS,C FINCH (M AMBROSILS,C.FANCH] @ JANG KANE (M.STEVENSON.B.WILLIAMS.D.CARTER,D.A. JOHNSON) @ CASH MONEYAUNIVERSAL MOTOWNAUMRS

~| TEACH ME HOW TO DOUGIE Cali swag District . i oy H THE MOON AND THE SKY Sade
FOWLEREWEST (G FOWLER.C GLEF C.CHILDS £ WEST) ® CARITOL 2 i ADU.AHALE S MATTHEWMAN, @ EPICICOLLNSIA

E
3 WHAT'S NOT TO LOVE AIRPLANES B.0.8 Featuring Hayloy Willams
) MIKE CITY (M RLOWERS) @ RIE - ALEXDA N FRANK E BRIMNONS, FLIFWKGAGWILIISSOULETISNRS) @@ REBELRICKGAND HUSTLESTLANTC
3 £

&3 FISTFUL OF TEARS Maxwell . MONEY MONEY MONEY Red Cafe Featuring Diddy & Fabolous
3] ] 2 ® columBu - The superstar (0] SAHLIL BEATS | DENNY.J.JACKSON.O.TUCKER) ® SHAKEDQWN/KONYICT/BAD BOY/INTEASCOPE
£5 Ludacris Featuring Trey Songz . G! Slim Thug Featuring Z-Ro
a5 @ OTP/DEF JAMIDING extends his record NOT LISTED [NOT LISTED] ® 3055 HOGE DUTLAWZE!
53 WHIP MY HAIR Willow for most No. Is in JIZZLE Young Jeezy Featuring Lil Jon
.n\.‘ ? JUKEBDX,0.BANGA (R JACKSON, © ROC NATION/COLUMBIA the Rhmm]( S AREDD.D.RICH (J.W.JENKINS.D STEWART.D RICHARDSON, J H SMITH} @ CTEDEF MMADING
3ie NOLD YOU (HOLD YUH) Gyptian thart's T7-year TIRED Kelly Price
] PETER (WEDVAADS R JOHNSON ©90 ¢ Nistory. His 11 S CRAWFORD W.CANPBELL K PRICE (X PAICE,S CAAWFORD)] © MY BLOGK/SANG GIRLIMALACO
Usher Featuring will..am . ony. RUNAWAY Kanye West Featuring Pusha T

@ LARCEILG leaders qulrank the KWESTELE JSHASKER MOBAN (KWESTE HAYNE TTHORNTCN J BHASKER M DE A4 M BRANGH) ROCA-FELLATER JUAELME
NEIGHBORS KNOW MY NAME . seven apiece totaled GROWN WOMAN Kelly Rowtand
TTAYLOR PHAYES,J. MCSEE (T.NEVERSON, TTAYLOA PHAYES) ANTY M 50 Cent Bevon(é | STARGATE, NE-YO (5.C.5MITH,M.S ERIKSEN, T.E HEAMANSEN, M BEITE 8.R STAAY) @ UNNERSAL MOTOWNUMRS

LAY IT DOWN LUoyd = Mariah Carey, Nelly THROWED OFF Treal Lee & Prince Rick =

AWESOME .N"ES'".V&D:EVAN {J.JOKES,E DEAN,V.BOTENAN) 3 2 e - MR HANKY (C DENARD D CROOMS, A TABDUL KARIM K. SCOTT,M.L.LEE A HARSIS) COLLIPARK/MALACD =
1 'M SING Lil Wayne .. and T-Pain. The LOOK IN THE MIRRO! Yo Gotl
¥.SHERIS . CAR'TH N SHEBIB] ® CHSH HONEYUNVERSAL MDTOWN UAa track concurrently SREDD,D.RICH (¥ MIMAS,D.STEWARTD RICHARDSON) © INEVTABLETASHVILLEGRIND HARD/URME

BREAK MY BANK New Boyz Fealuring lyaz

WILSOND. 5, JF SICAIVEALG Hop Digital Songs M.SQUIRE,D.SHARPE (DA THOMAS F HBENJAMIN V.0 SHARPE M SOUIRE) @ SHOTTY/ASYLUMMWARNER BROS.
16 LOVE LIKE THIS Dcmell Janes YO SIDE OF THE BED Trey Songz
D.IONES (0.JONES} @ CANDYMANE! (see page 51). TTAYLOR BHAYES (TNEVERSON,TTAYLOR RHAYES TSCALES) © SONG0DKATLANTIC

BEAT IT UP Gucci Mane Fealturing Trey Songz I
DRUMMA B0Y |R.DAVIS,C BHOLSON. T KEVERSON, 1017 BAICK SQUAD/ASYLUM/ \\ANER S80S BETWEEN THE BULLETS

T — e WILSON WOWS WITH BEST START

v @ PROUFICE
WHERE YOU ARE Cali Swag District
SANCHEZAUGO WAVE (C.FOWLER,C GLEE.C.CHILDS W DILLON. K AYEJIA M HOLMES, M LANE © CARTOL

ASTON MARTIN MUSIC Rick Ross Featuring Drake & Chrisette Michele
JUSTLGE LEAGUE (WROBERTS 8K CROWE £ OATILA GRAHAMC PAE] @ MAYBACHSURN-SLIOEDEF JAMIUMG

2010, @5 Glabal Madia, LLC and Nicksen SoundScan,

Charting on Hot R&B/Hip-Hop Songs as a solo artist since 1992, Charlie Wilson
logs his highest launch as “You Are” charges in as the Hot Shot Debut at No. 44. Mia
X's “Whatcha Wanna Do?,” on which he guested, marked his previous best start (No.
46,1998). “You Are,” which opens with 5.5 million audience impressions (up 485%)
‘ on 82 stations, previews the singer’s forthcoming follow-up album to “Uncle Char-
lie,” which debuted atop Top R&B/Hip-Hop Albums in March 2009 and has sold

O i i B i) Twieta'Faaturing Cifla Blown [ 34 000cop1es ‘according to Nielsen SoundScan. Prior to his 14 solo R&B/ P!ip-Hop Songs entries, Wilson made

E!n LOVING YOU NO MORE Diddy - Dirty Money Featuring Drake .. 33 visits to the list between 1977 and 1995 as a member of famed brother trio the Gap Band. —Gary Trust

ONE #
TE PHAPHAYES (PALEXANDER, B WILSON A L WASHINGTON,) SIMS PHAVES,

ANY GIRL Lioyd Banks Featuring Lioyd
DREADY (C.LLOYD. K.DANIEL| @ & UuNIT

SECOND CHANCE E| DeBarge .
RFAIR (EDERARGE,M.BUTLER @ GEFFENINTERSCOPE

The most popuiar songs, accardng ta A&E/Hip-Hop rmdio audience impressions meazured by Nielsen Sroads
data compried by Neesen Soundscan, Gesatest Gainer/Airplsy 1= awarded for the largest airplay incraase on the

Billbaard biz for fulas and explana

NOT LISTED {NOT LISTED) @ 3AD BOVANTERSCOPE

Data for week of OCTOBER 2, 2010 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 55
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TITLE
ARTIST IMPAINT / FROMOTION LABEL

BORN AGAIN
NEWSBOYS WPOP
STARRY NIGHT
CHRIS AUGUST EERVENT/WORD.CURB
OUR GOD
CHRIS TOMLIN SIXSTEPS/SBARSOW/EMI CMG
JESUS SAVES
JEREMY CAMP BEC/TOOTH & NAIL
GET BACK UP
TOBYMAC FOREFRONT/EMI CMG
LIGHT UP THE SKY
THE AFTERS INO
HOLD US TOGETHER
| MATT MAKER ESSENTIAL'PLS
IF WE'VE EVER NEEDED YOU
CASTING CROWNS 7EUNION PLG
NO MATTER WHAT
KERRIE ROBERTS RELNIONPLE
ALL OF CREATION
MERCYME INO

l. HEALING BEGINS
TENTH AVENUE NORTH REUNION LG

. BEFORE THE MORNING

JOSH WILSON SPARROW/EMI CMG
MY OWN LITTLE WORLD
MATTHEW WEST SPARROW/ENI CV5

LIFT UP YOUR FACE

THIRD DAY ESSENTIALIPLG

| WILL FOLLOW

CHRIS TOMLIN SEXSTEPS SPARSOW/EMI OMG

ONLY YOU CAN SAVE
CHRIS SLIGH WORD-CUAB

UNDONE
FFH 62/CATAPULT
YOUR LOVE IS A SONG
SWITCHFOOT LOWERCASE PEOPLE/CREDENTIALEM! CUG
GREAT ARE YOU LORD
PHILLIPS, CRAIG & DEAN 1K
HANGING ON
BRITT KCOLE SPARAQW/EMI CME
HUMAN
MATALIE GRANT CURE
EEP CHANGING THE WORLD
MIKESCHAIR WITH LECRAE CURS
SOMETHING HOLY
STELLAR KART 11O

TO KNOW YOU
CASTING CROWNS AEUNIDW/PLG

VE
NEEDTOBREATHE ATLANTIC WOAD-CURE
HALLELUJAH
HEATHER WILLIAMS 10
WALKING ON THE STARS
GROUS 1 CREW FEAVENTAWORD-CLAB
SING ALONG
SIXTEEN CITIES CENTRICITY

.. FORGIVEN

SKILLET N0
CASTAWAY
CHASEN INO

WHAT LOVE REALLY MEANS
JJ HELLER STONE TABLE

T OF MY HANDS
JARS OF CLAY GRAY MATT
TEMPORARY HOME
CARRIE UNDERWOOD 18/ARISTA NASHVILLE
CLOSER
LARA LANDON WHIPLASH
HERE GOES
BEBO NORMAN 3EC/TOOTH & NAIL

SSENTIALPLG

| REFUSE

JOSH WILSON SPARSOW EMI CME

COME AS YOU ARE

POCKET FULL OF ROCKS MYSRHWORD-CURE
ATTENTION

KNOW HOPE COLLECTIVE INTEGRITY
WAITING ROOM

e e
a2
MAMAFEST BEC/TOOTH & NAIL
IN MY LOVE
PHIL WICKHAM N0

ANBERLIN
i  THE WRY., L
ISRAEL HOUGHTON
LV 00, LOVE PEORE: THE LOMDOS SESSIAG ITEERTY 43 FROMETT
JEREMY CAMP

COHTITEACMG &

SKILLET

I L
NEWSBOYS

_BORN AGAIN INPOP. we
SANCTUS REAL .
PIECES OF A REAL HEART SPARROW 6506/FMI CME

256V PRIVDENT-,

(virk ML 8 1
VARIOUS ARTISTS
WO HITS 2110 WORD-C.RA PACVIENTNTEGATTY 44570
FRANCESCA BATTISTELLI
MY PAPER HEART FERVENT 247378 WORD-CURE
'I'HE AFTERS
4853 PAGVIDE

roavmc
MIGHT FOREFRONT 637 1/EMI CMG &
VARIOUS ARTISTS
WOW WORSHP PGEACMS
NATALIE GRANT
LOVE REVOLUTION CURS 76188
. CASTING CROWNS
LN, HE WAOLE VORI HEARS (/O STREE FEUON 10 FOMBTHATEERTY
MERCYME .
THE GEEROUS MR, LOVEWELL P 4513 POV DEYEATE5TY
GAITHER VOCAL BAND

M1 CM

TENTH AVENUE NORTH

EGWORD-CURE

CASTING CROWNS
UNTL HE VLMD MBS 0L 520 THET SR

HILLSONG
As

NEEDTOBREATHE
THE QUTSIDERS ATLAKTIC 516702/ WORD-CURS

FLYLEAF
MEMENTO MOR /801

THE STATLER BROTHERS

THE GOSPEL MUSIC VOLUME TWO & \aillel
CHRIS AUGUST

NO FAR AWAY FERVENT 888065 WORD-CLAB
CANTON JONES

'Emﬁ NICOLE
W 07072/ EMI CA
s'revsu CURTIS CHAPMAN
WILL RISE SPARROW. JE

. anm NICOLE
ARR

MATT MAHER
ESSENTIAL 10604 PA NTANTEGRITY.

KUTLESS

AT IS WELL BEC 7178/ EMI CM

FIREFLIGHT .
R THOSE WHO WAIT FLICKER 10604 NTATEGRTY

ELVIS PRESLEY

AS EVEMMG PRAYER SOMY NUSC CUSTOM WARKETING GRILP 61421

PRESS PLAY

NY2LA DREAM 201 QVEMI CME

BARLOWGIRL

THE CANADIAN TENORS

THE CANADMAN TENORS DECCA 013500
CHRIS SLIGH

THE ANATOMY OF BROKEN WORD-CURS #8083
AUDREY ASSAD

E MERCYME

1 PROVY INTEG!
TOM JONES

SLAMACET HEH MY 03888"

emnen voc;u. BAND

EUNITED GAITHER 6044°EMI CME
MORMON TABERNACLE CHOIR
k[ MORMON TA3ERNACLE
euv PENROD
IIWHEN!.PSFRVAHI /GAITHER 6052/EMI CME

Praise and mt choir Shekinah Glory
Tennessee quartet Disciple logs its first No.
mrwi&nﬂ-ﬁmmm Ministry nabs its second leader and fifth top |
entry, as “Horseshoes & Handgrenades” b 10 overall o Top Gospel Albums, as ‘
debuts at the summit (8,000). The title ":etr&ed’ «, ’l’":': hm-wm:g
also starts at No. 5 on Top Hard Rock ! \ il acts “Jesus” album topped the Oct. 20,
Albums, viewable at billboard biz/charts. F, ! 2007, chart; the title cut is its best rank so %3
far on Hot Gospel Songs (No. 5, June 2008). |5 athiuii i
56 | Goto www.billboard.biz for complete chart data
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s BORN AGAIN
" NEWSBAYS INPOP

STARRY NIGHT

CHRIS AUGUST FERVENTWORD-CURS

IF WE'VE EVER NEEDED YOU
CASTING CROWNS SEUNION PLG

NO MATTER WHAT

KERRIE ROBERTS REUNIONFLG

GET BACK UP
.%

JESUS SAVES
JEREMY CAMP BECTOOTH & NAIL

ALL OF CREATION

|| P

LIGHT UP THE SKY
l! THE AFTERS IND
n. LIFT UP YOUR FACE

THIRD DAY ESSENTULPLE

BEAUTIFUL, BEAUTIFUL
_FRANCESCA BATTISTELLI FERVENTWORD-CURE

. GOD GAVE ME YOU
OAVE BARKES RAZOA & TIE
HEALING BEGINS
TENTH AVENUE NORTH RELNIONPLG

MY OWN LITTLE WORLD

8 e
THE MUSEUM SEC TOOTH & NAIL
. YOU CAN HAVE ME
SIDEWALK PROPHETS FERVENT WOAD-CURB

GREAT ARE YOU LORD
KDl

PHILLIPS, CRAIG & DEAN 10

FIGHT ANOTHER DAY

AODISOM ROAD 1D

ONLY YOU CAN SAVE

CHRIS SLIGH WDAD-CUAE

KEEP CHANGING THE WORLD
MIKESCHAR WITH LECRAE CURS

| WILL FOLLOW

CHRIS VauLln SIXSTEPS/SPARSOW/EMI CME

JESUS SAVES

JERENY CAMP 3EC/TOOTH & NAIL

DEAR X (YOU DON'T OWN ME)
DISCIPLE MO

.TE—T US LOVE
MEENTOBREATHE ATLANTIC/WORD-CURB
. WALKING ON THE STARS
GROUP 1 CREW FERVENT/WDAD-CLAB
KEEP CHANGING THE WORLD
MIKESCHAMR WITH LECRAE CURS
LIFE
BECKAN SHAE SHAE SHOC
NO MATTER WHAT
KERRIE ROBERTS REUNIONPLG
FORGIVEN
SXILLET INO
CASTAWAY
CHASEN INO

AVALANCHE
MANAFEST BECTOOTH & NAIL

FOR THOSE WHO WAIT
FIREFLIGHT FLICKER/PLS

YOUR LOVE IS A SONG
SWITCHFOOT LOWERCASE PEDPLES
HANGING ON

BAITT MICOLE SPARTOW/EMI CME

REMEMBER ME
FUTLESS BEC TOOTH & KAIL

RE NOT ALONE
DOWNNERE CENTAICITY
LOOK AWAY
THOUSARD FOOT KRUTCH TODTH & NAIL
STARRY NIGHT
CHRIS AUGUST FERVENT/WORD-CURR
STILL HERE

MY OWN LITTLE WORLD
MATTHEW WEST SPARRDW EMI CHG

www americanradiohistorv com

ARPLAY SALES DAY,
MONITORED BY COMPILED

riclsen rielsen

O TRESwPE-
.. mumrm NUMBER / DISTRIBUTING LASEL

MAVIS STAPLES

| YOU ARE NOT ALONE ANTI- 87076" EPITAPH
ISRAEL HOUGHTON

ASVECOR LOVE PEDPLE: THE LONEON SES 8008 MTTEATV LU T SON ML

BETTER
BEVERLY CRAWFORD
LIVE FROM LOS voL

VARIOUS ARTISTS
WOW GOSPEL 2010 WORD-CURB EVI CUGNEATY A2H20L5

VARIOUS ARTISTS

NERRY DOVGLAS FRESEVTS GSPEL WX BLACSIOC SRR I
TAMELA MANN

THE MASTER PLAN TILLYMANN 8135
VASHAWN MITCHELL

TRIUMPHANT VAN 0550 1/EMI GOSPEL

. VARIOUS ARTISTS
LIFE IN THE WORD F HAMMODND 11720 &

JAMES HALL PRESENTS VOICES OF CTADEL .
_WONT IT 8§ WONDERFUL MUSIC BLERD 1864
. WILLIAM MCDOWELL .

FOREVER JONES
I R £ S g

FRED HAMMO D
OPPABLE F HAMMOND/VERITY 43347/ LG
HEZEKIAH WALKER & LFC
0 VERITY 2348741
CANTON JONES .
IMESS 3 CAJO 3167
amm COURTNEY WILSON .
SIC W,
asse & cece WINANS
STILL BAC 21105MALM
Y'ANNA
THE PA BET 379024MAGD DEI
DONNIE MCCLURKIN
PLAYLIST VERITY/LEGACY 57643/SONY MUSIC
CECE WINANS
SONGS OF BITIONAL HEALING (67 27570085 G058 5195V BOSPE.
TRIP LEE
BETWEEN TWO WORLDS REACH 81 SINFNITY.
LEE WILLIAMS AND THE SPIRITUAL QCS
J074

HOT GOSPEL
SONGS

HE WANTS IT AL.L
FOREVER JONES EMI GOSPEL

= . | WANT TO SAY THANK YOU 5
! USA PAGE BROOKS FEAT. ROYAL PRIESTHOOD SHOPHAR HAGAKKK

THE BEST IN ME
MARYIN SAPP VERITY/JLE
. | CHOOSE 'ro WORSHIP
WESS MORGAN BOW
ALL | NEED
BRAAN COURTNEY WILSON MUSIC WORLD GOSPELVUSC WORLD
THEY THAT WAIT
FRED HAMMOND FEAT. JOHN P KEE F HAMMONDNERITY/ LS
GOD FAVORED ME
HEZEXIAH WALKER § LFC FEAT MARNIN SAPP & DJ ROGERS
RESTING ON HIS PROMISE
YOUTHRUL PRAISE FEAT. J1 HARSTON EVDENCE GOSPELLIGHT
GOOD NEWS
VAMESSA BELL ARMSTRONG EMI GOSPEL
NOBODY GREATER
VASHAWN MITCHELL EAI GOSPEL
REBUIL
J 0SS PAMMGOSPD CENTRICVERITY/ LS
EXPECT THE GREAT
JONATHAN NELSOM INTEGRITY
| FOUND LOVE (CINDY'S SONG)
BEDE & CECE WINANS BACMALACO
THE GREAT | AM (LIVE)
EARNEST PUGH BLACKSN O ALDWIDE
JUST LOVE
BRAAN COURTNEY WILSON MUSKC W/ORLD GOSPELAVLSC WORLD
| GIVE YOU PRAISE
BYRON CAGE GDSPO CENTRIC/VERITY/ LG
IT'S ABOUT TIME FOR A MIRACLE
BEVERLY CRAWFORD JD!
GOD IS ABLE
PHIL TARVER XINGDOM
CHANGES
MO STOKES & VICTORIOUS PRAISE ELACKSMOKE WORLINGDE
YOU HOLD MY WORLD
ISRAEL HOUGHTON INTEGRITY
| GIVE MYSELF AWAY (LIVE)
WILLIAM MCDOWELL E1
SIMPLY REDEEMED
ISAAC CARREE SOVEREIGH
! YOU DO GREAT THINGS
FAITH ANDERSON & LOWELL PYE F HAMMOND
HOLY TO THE LAMB
GENITA PUGH ETERNITY

Data for week of OCTOBER 2, 2010



ally monitorad 24 Nours a day, 7 days 2 weok, 500

8
3
r 3
El
<
N
N
<
&
g
$
8
o
z
H
3
<

SALES DATA
COMPILED BY

AIRPLAY
MONITORED &Y

nielsen
BDS

BEAUTIFUL MONSTER

4 7 YOULOSTME
CHRISTINA AGUILERA ACA/RNS
5 1o ONE (YOUR NAME)
ST SWEDSH HOUSE MARA FERT PHARRELL ASTRAAERNS VRENCAPTOL
5 g BODYSHOTS
7 _KAGI BATTAGLIA FEAT. LUDACRIS CURS
TEENAGE DREAM
- _KATY PERRY CAPITOL
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“Objetivo Fama” winner Juan Velez debuts
at No. 3 on both Top Latin Albums and
Latin Pop Albums with his EP “Te Tengo 0
Te Perdi”” (4,000 copies). The lead single/
title track, which can be heard on
Telemundo novela “El Clon,” jumps 26-13
on Latin Pop Airplay.
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34 » PEDRO FERNANDEZ
| MSAUER HIVSASSHHAME ©
49 14 EL TRONO DE MEXICO
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Don Omar picks up his Tith top five title on
Tropical Airplay as “Danza Kuduro™
catapults 21-5 with a 118% audience
increase. On Latin Pop Airplay, the track
jumps 8-5 with Greatest Gainer honors to
mark his first foray into that list's top five.
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ARRASTRANDO LAS PATAS \ LA DESPEDIDA

LARRY HERNANDEZ FONOVISA ° 7 10 DADDY YANKEE EL CARTEL/SONY MUSIC LATIN

AL MENOS © 1 1 ABRAZAME MUY FUERTE
_DRGHAL BN EL LMON DE SKVIDOR LOMRAGA Fhnss MARC ANTHOKY SONY WUSIC LATIN

MI NECESIDAD ESTAR CONTIGO

GRUPD MONTEZ DE DURANGO DiSA o 19 ALEX. JORGE ¥ LENA WARNER LATINA

NO PUEDO VOLVER LABIOS DE MIEL

INTOCABLE CAPITOL LATIN @ 1 LUIS MIGUEL WASNER LATINA

LA PEINADA | LA GUAGUA

CHUY UZARRAGA Y 5U BANDA TIERRA SINALDENSE D154 11 | 1z 8 JUAN LIRS GUERRA Y 440 CAPITOL LATIN

EL ENAMORADO LOCA

LOS TITANES DE DURANGO DISA e 2t 2 SHAXIRA FEAT, EL CATA EPICSONY MUSIC LATIN
CARITA DE ANGEL € » s It TENGO OTE PERDI

LARRY HERNANDEZ MENDIETA FONDVISAMUSIVISA | JUAN VELEZ UNIVERSAL MUSIC LATIND

ANDO BIEN PEDO LA VIDA ES ASl

BANDA LOS RECODITOS DiSA 14 15 14 VY QUEEN MACHETEUNIVERSAL MUSIC LATIND

NI EL DIABLO TE VA A QUERER 46 10 17 NUESTRO AMOR SERA LEYENDA
(O AIELEROSDELWORTEFONOWISS ; ALEIANORO SANE WARNER LATIA

COMANDOS DEL M.P. (500 BALAZOS) LOVE THE WAY YOU LIE

VL OE WANDO D153 ¢ y (16] | 22T e P RMANNA VR SHEDAFTERMATOTERSCOPE
Eupoemanacion T —

SONY MUSIC LATIN DAVID BISBAL FEAT ESMNOZA MZ VALE LNVTRSAL WLSIC LATRO

LA ESCUELITA LA COMPLICIDAD

BANDA LOS RECODITOS DISA @ 29 CULTURA PROFETICA LA MAFATA

INCREIBLE 48 o 17 WAKAWAKA (THIS TIME FOR AFRICA)

TITLE
& ARTIST (IMPRINT | PAOMOTION LABEL)

J-KING & MAOMAN LANAMACHETE UMVERSAL MUSC LATND

CHINO Y NACHO MACHETE/UNIVERSAL MUSIC LATING

JUANES LNIVERSAL MUSIC LATING

BANDA SINALOENSE MS DE SERGIO LIZARRAGA DISA/ASL

GENTE DE ARRANQUE

VOZ DE MANDO DISA 20
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JUAN LUSS GUERRA Y 440 CAPITOL LATIN

AVENTURA PREMILA LATIN

DANZA KUDURO
DON OMAR & LUCBIZ0 YANSVACHETEUNMERSAL MUSC LATHD

CUANDO, CUANDO ES?

LA DESPED