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DARLING NICKI Three years ®
after being discovered by Lil Wayne,
Nicki Minaj—who drops her long-
awaited debut album later this
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female MC game and proves she

can play with the big boys.

PUBLISHERS QUARTERLY
EMI is tops again as it retains largest
share(of top 100 U.S. airplay songs.
PLUS: Q&As with Universal Music
Publishing Group Latin America’s Eddie
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YEAR-END ISSUE
Who'll be Billboard’s
2010 Artist of the Year?
What were the top stories
of the past 12 months?
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>>>APPLE’S
PING, TWITTER
CONNECT
Apple’s Ping social
network for music
fans has taken a step
toward openness in
a new deal with
Twitter. Users can
now connect their
Twitter and Ping
accounts, allowing
them to send and
receive updates on
Ping activity, song
previews and links
to buy and
download music
from iTunes

through Twitter.

>>>WMG
BUYS REST OF
ROADRUNNER

Warner Music Group
fully acquired
Roadrunner
Records after first
purchasing 73.5% of
the company in
January 2007.
Roadrunner will
continue to operate
as a distinct brand
within WMG,
according to
sources, Label
founder Cees
Wessels remains
CEO. According to
sources, there will
be staffing
changes, mainly at
Roadrunner’s office
in the Netheriands,
and Warner will
handle a number of
support and
administrative
functions going
forward.

>>>McBRIDE
SIGNS WITH
REPUBLIC
NASHVILLE
Martina McBride
has signed with
Republic Nashville
after an 18-year run
on RCA Nashville.
The country singer
will head into the
studio in December
with a new album
expected in early
2011. Republic
Nashville’s roster
includes the Band
Perry and Eli Young
Band. McBride has
sold more than 13.7
million atbumes,
according to Nielsen
SoundScan.

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno and
Chris M. Walsh.
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BY ED CHRISTMAN and GAIL MITCHELL

THIS
ISIT?

Controversy Over Michael
Jackson Song Not Expected
To Hurt New Album Sales

Posting an online stream of a new song has long been
astandard way of stoking public interest in a forthcom-
ing album. But when Sony Music Entertainment re-
leased a stream of the new Michael Jackson song,
‘Breaking News,” the subsequent controversy (Bill-
board.biz, Nov. 8) over whether it really featured Jack-
son’s vocals probably wasn’t what the major had in mind.

Still, most music merchants doubt the buzz will dent
sales of “Michael,” which is due Dec. 14 and expected
to become one of the year’s top-selling albums.

“Any publicity is good publicity,” says Sue Bryan,
GM of music and video at J&R Music World. “l heard
about the controversy, but | think it will help sales and
the album will do well.

At the same time, some merchants say they were
taken aback by what they believed was the lackluster
quality of the song, expressing concerns that it wasn't
the best choice to inspire consumers to buy the album
on street date.

“Breaking News” hasalready drawn a mixed reaction
at radio. The song debuts this week on Billboard’s Hot
R&B/Hip-Hop Songs Bubbling Under chart, which lists
the top 25 titles that have yet to reach the 100-position
Hot R&B/Hip-Hop Songs tally. It logged 1.1 million im-
pressions on 52 R&B/hip-hop stations after just two days
of airplay, according to Nielsen BDS. Amongall stations
monitored by BDS, “Breaking News” registered 302
plays on 177 stations, amounting to an audience of 2.6
million since its arrival.

But 94% of the song’s two-day audience among Hot
R&B/Hip-Hop Songs’ reporting stations was logged
Nov. 8, according to BDS, with 50 stations playing the
song Nov. 8 and only four on Nov. 9. Among monitored
stations of all formats, 152 stations played the songon
Nov. 8 but only 40 did so the following day, BDS said.

Reports on TMZ.com about alleged Jackson family
concerns that “Breaking News” featured the vocals of
an imposter spread like wildfire in the blogosphere.
However, in the days since “Breaking News” began
streaming on Nov. 5, Sony Music has steadfastly in-
sisted that the recording is authentic.

SEEN YOUR VIDEO

.
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Share that beat of love:
MICHAEL JACKSON

But the debate will likely become a moot point by
Nov. 15, when Sony releases the first official single from
the album, a duet with Akon titled “Hold My Hand.
Sony provided Billboard with a preview of the track,
which is noticeably stronger than “Breaking News” and
teatures clearly identifiable vocals by Jackson. The track
will be available at iTunes and other digital retailers.

Merchants hope “Hold My Hand” will provide a
stronger introduction to “Michael,” which will carry
a$10.25 wholesale costand a $13.98 list price and have
an initial U.S. shipment of 900,000 units, according
to retail sources. Sony is projecting first-week CD sales
0f 340,000 and digital album sales of 60,000. That pro-
jection is similar to debut-week sales of Jackson’s album
“This Is I,” which sold 373,000 units in its first week
and has sold 1.6 million units since its release in Oc-
tober 2009, according to Nielsen SoundScan.

Sony hasn’t yet released a track listing or producer
credits for the album. Grammy Award-winning pro-
ducer C. “Tricky” Stewart says he worked on two songs
for “Michael”: “Stay” and “Keep Your Iead Up.” Stew-
art describes “Stay” as a “midtempo, adult R&B, feel-
good record” while “Keep” is more of a “classic Michael
Jackson message song. [t starts small, gets bigand ends
with a big choir and big drums—the Michael Jackson
sound that everybody has come to know and love.” - -

Additional reporting by Gary Trust.

-
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BY ED CHRISTMAN

Arc Of
The
Covenant

After Losing In Court, EMI
Owner Terra Firma Reviews
Its Options

EMI Group appears ensnared in a waiting game
after a federal jury rejected EMI owner Terra Firma's
claim that creditor Citigroup misled it into paying
too much for the major.

The end of the trial sparked a predictable flurry
of press speculation about a possible breakup of
EMI Group, a merger with Warner Music Group
and the sale of publishing assets. But none of these
scenarios appears likely in the near term. And ina
Nov. 8 memo to EMI employees, EMI Group CEO
Roger Faxon derided the media reports as “utterly
idiotic” and having “as much credibility as the idea
that I might be the answer to the Yankees’ pitching
problems or Manchester United’s defensive woes.

The first question facing Terra Firma is whether
it can convince Citigroup to restructure the £2.7
billion ($4.3 billion) in debt it took on to complete
its £4.2 billion acquisition of EMI in August 2007.

If Citigroup agrees to convert the debt into
an equity stake, that would stabilize Terra
Firma’s investment in EMI. If that doesn’t hap-
pen, then attention will shift to whether EMI
will meet an upcoming financial covenant re-
quirement for its now £3.2 billion loan due to
currency fluctuations.

The covenant calls for Terra Firma to maintain
anundisclosed ratio of debt-to-EBITDA (earnings
before interest, taxes, depreciation and amortiza-
tion), plus cash on hand, for the quarter ending
March 31, 2011, which is also the end of the com-
pany’s fiscal year.

In June, Terra Firma successfully secured a £104
million equity injection from its investors to meet
its loan requirements for the fiscal year ended
March 31.

Bul that likely leaves Terra Firma facing the same
dilemma next March—namely, will Terra Firma
once again need to ask its investors for another eq-
uity injection to meet its loan covenant require-
ments? And will its investors pony up?

Now that he’s lost his lawsuit against Citi-
group-—as well the hope continued on >>p8
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from >>p7 of extracting
financial damages or a settle-
ment from the bank—what
does Terra Firma founder
and chairman/chief invest-
ment officer Guy Hands have
to show his firm’s investors?
One thing is evidence of EMI
Group’s improving financial
performance. EBITDA dur-
ing the fiscal year ended March 31 totaled £334 million,
improving from £293 million in the prior year, £164
million in fiscal 2008 and £68 million in fiscal 2007. He
also finally has a proven industry executive at the helm
in Faxon, who has a game plan centered on transform-
ing EMI into an artist-focused global rights manage-
ment business.

But if Terra Firma’s investors get cold feet about pro-
ceeding with another equity injection, that could leave
Terra Firma in technical default on its EMI loans, open-
ing the way for Citigroup to assume control of the major
next summer.

It’s this scenario that raises the possibility of the bank
finding a buyer for EMI. Might Warner Music Group,
which exchanged takeover bids with EMI in 2006, step
into the breach?

Don’t hold your breath. As Faxon observed in his memo
to EMI employees, a deal with one of the company’s com-
petitors would raise potential regulatory issues. And, he
pointed out, EMI’s rivals “are not geared up right now to
stomach the financial demands of attempting to take over
another big company.”

Warner has about $2 billion in debt itself, making it highly
unlikely that it would borrow the additional $3.5 billion that
likely would be needed to buy all of EMI Group. Moreover,
the consortium of private-equity investment firms that own
Warner isn't likely to approve any deal that would dilute their

equity investment in the
label group. The only
conceivable Warner-EM|
deal from a financial and
regulatory perspective
would be a merger of
their recorded-music
divisions.

If Citigroup has con-
fidence in EMI’s man-
agement team and game plan, it could decide to hold the
major for a year or two to see if continued improvements
at the company and improved prospects for the recording
industry could yield a higher sale price.

That’s what Citigroup did when it assumed control
of debt-laden distribution company Source Interlink in
April 2009 through a debt-for-equity swap. The bank
retained control of the company for more than a year
before selling Source Interlink’s Alliance Entertain-
ment CD/DVD wholesaling division. When it did, it
was sensitive to Alliance management’s concerns about
being sold to a rival wholesaler and limited bidding to
private-equity bidders, insuring the company would re-
main independent.

But as Faxon wrote in his memo, “Both Citi and Terra
Firma understand that the best way to build value is for
EMI to remain as one company. As was clear from the
trial documents, splitting the company up was looked [at]
along the way. But it went away because it simply would
not work.” ves
Go to Billboard.biz for the full text of EMT Group CEO Roger
Faxon’s memo, as well as a detailed analysis of challenges

posed by Terra Firma’s Citigroup loan covenants.

b- MOBILE: For 24/7 news and analysis on your cell phone
1Z or mobile device, go to mobile.billboard.biz.

FOR RADI!O, A FORK IN THE
ROAD AND A WRONG TURN

In the Nov. 6 issue of Billboard, I was
struck by two articles on facing pages:
one about the apparent collapse of a per-
formance royalty settlement, and the
other about the ascent of satellite and
Internet radio in cars.

It may have been an editorial coinci-
dence, but the two stories are linked in
far more important ways than their page
numbers. Negotiations regarding music
on radio were in many ways about
preparing radio to compete in a digital
future. For traditional broadcasters, that
future now appears cloudy.

It's been an active year in the fight for
a terrestrial performance royalty for
artists. In April, more than 250 Re-
cording Academy advocates went to
Washington, D.C., to make the case to
legislators, resulting in congressional
leaders going on record supporting the
Performance Rights Act. The Obama ad-
ministration’s Commerce Department
officially endorsed the performance roy-
alty. Labor leaders came to D.C. to ad-
vance the cause, and the judiciary
committees in both the House and Sen-
ate passed the bipartisan legislation.

Against this backdrop, the music-
FIRST coalition negotiated for seven
months with the leadership of the Na-
tional Assn. of Broadcasters. Those talks

8 | BILLBOARD

began to make headway when the con-
versation focused on a balance between
paying a performance royalty on terres-
trial radio and providing certainty and
sustainable rates for digital simulcasts,
where a royalty is currently required.

NAB president/CEO Gordon Smith
and NAB joint board chairman Steve
Newberry, president/CEO of Common-
wealth Broadcasting, understood the im-
portance of this trade-off. A new Edison
Research study is only the latest to prove
them right. For 12- to 24-year-olds, radio
listening hours have dropped by half
since 2000, while time on the Internet
has increased nearly threefold.

By July, the negotiators agreed upon
rates for terrestrial and digital perform-
ance royalties, and the NAB began the
process of selling the deal to its mem-
bership. But when the NAB board took

NOVEMBER 20, 2010

FEEDBACK

its vote on Oct. 25, not only had it
changed the economic terms, it added
new conditions that weren’t part of the
July agreement, resulting in an unac-
ceptable offer. That said, it was the first
time in history that the radio industry
officially endorsed a proposal that in-
cludes a performance royalty for artists,
a very significant philosophical shift.
While Smith and Newberry have a vi-
sion for their industry’s future, it’s re-
grettable that they couldn’t convince
their members to share it. A negotiated
settlement would’ve allowed radio and
artists to be partners for the future and
would’ve provided radio much needed
help to compete with its digital competi-
tors. With that opportunity now squan-
dered, it’s back to the legislative
battleground where lawmakers from
both parties will advance our cause.
Our 52nd annual Grammy Awards
telecast in January provided a symbolic
glimpse of the future. For the first time
in more than 50 years of Grammy cer-
emonies, not a single artist thanked a
radio station in his or her acceptance
speech. No doubt, artists are aware that
the future of music discovery is digital.
Unfortunately, radio stations may dis-
cover that fact far too late.
Neil Portnow
President /CEO
The Recording Academy
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BOXSCQRE Concert Grosses S

ARTIST(S)

GROSS/

TICKET PRICE(S)  Venue, Date C Promoter

PRI AUSTIN CITY LIMITS MUSIC FESTIV

$185/$85 225,000
Zilker Park, Austin, Oct. 8-10 Hra AR s C3 Presents

Attendance

Estadio do Morumbi, Sao Paulo,
Brazil, Oct. 6

$196.72/26.23 55,833 T4F-Time For Fun

$4,222,698
(16.827.450 pesos)
$568.92/$31.33
$3,846,894

$250/$175/$140/ The
Colosseum at Caesars Palace, Las 30,342 t
$95 Vogas, OCt, 19.20, 25-24, 2627, 3031 it s Concerts West/AEG Live

$3,630,738

$250/' $I75/$I40/ Th
e Colosseum at Caesars Palace, Las h
$95 Vegas, Sept. 21-22, 25-26, 28-29, Oct. 2-3 33 560 ioht shows CONCerts West/AEG Live

$3,547,770 [ {elcI3 RN 4315

$250/$125/$75/ :
Madison Square Garden, 24,206 . =
$55 New York, Oct. 5-6 A i Live Nation

$3,482,540
(83,544,630 Canadian)
$245.62/$57.97
$3,102,204

$250/$l75/$140/ The Colosseum at Caesars Palace,
$95 Las Vegas, Oct. 5-6, 9-10, 16-17

LXHeIHABE BON JOVI, LUCY BELL

(1826.340,500 pesos) N . . -
$21846/52689  GaryC Nacional Santiago, Chile, 46,983 T4E-Time For Fun

L ¥R AEIN LEONARD COHEN, RE BOWDITCH

($2884,838 Ausstratian) 6.952
Acer Arena, Sydney, Nov. 8-9 }7 .9 Frontier Touring

$288.77/$143.01 560 two shows
$2,323,780 WAV S-3¢: 7Nl
Patais Omnisports Bercy, Paris,

sel rOuK

BON JOVI, LOS TIPITOS

Estadio River Plate, Buenos

37,633

S T4F-Time For Fun

Aires, Oct. 3

ROGER WATERS

27,210
Bell Centre, Montreal, Oct. 19-20 £/ sellouts

Evenko

23,690 25,254 six
o Two Sellonts  Concerts West/AEG Live

(€1.662,944)
217 Encore Productions

$105.85 Oct. 18, 28 21.204 two shows

o
% BErguCsg Weshnston. 12365 ST

$2,009,030

(25.206.434 pesos)
$4564

$1,718,300
(3,092,940 rears)
$333.33/348.61

Auditorio Nacional, Mexico City,

44,023
Oct. 4, 6-7, 18, 20

tE .. OCESA/CIE-Mexico
48,415 five shows

BON JOVI, FRESNO

15,529
sefiout

Praca da Apoteose, Rlo de
Janeiro, Brazil, Oct. 8

MUSE, PASSION PIT

Staples enter tos Angeles,

T4F-Time For Fun

$1,691,980
$65/$45/$35
£ 2264 two shows Ecgatcn

vy Nl ROCER WATERS

$58 z?ll‘:ca::::fhmgacu‘m Hills, Auburn ;3 |g§1 Live Nation, Palace Sports & Entertainment
$1,470,350
(€1.061,945)
$67.84

$1,444,592
$24550/913/
$102/$55 sy Live Nation

$1,415,520 POWDERFINGER, JET, BERTIE BLACKMAN
($1395.307 Austratian)

$1.59 Acer Arena, Sydney, Nov. 6 13,553 Secret Service, Village Sounds

CHRISTOPH MAE

Palaxs Omnlspons Bercy, Paris,

26,109 Jean-Claude Camus Productions

two shows

VICENTE FERNANDEZ, PAQUITA LA DEL BARRIO

Madison Square Garden
New York, Oct. 1

seliout
$1,322,713
$145/395/365/ .
$9.50 el S L ICID e Live Nation
$1,298,407
$149.50/$99.50/

Stapl = =
$69.50/$9.50 ol ap es Center, Los Angeles, 12\]3&7 Live Nation

$1,250,200 McGRAW, STEVE FORDE, JONA ROAD
{$1308556 Austrafisn)

Park,
$116.75/942.52 g:;)d! ark, Townsville, Australia, 1&648
$1,115,240 STING

(€819.460)
$142.56 galals?mnlspor!s Bercy, Paris,

8é45 Live Nation

1000257 [N N |

Oraclze Arena, Qakland, Calif.,

J; 355119 Live Nation

Pala's Ommsports [EHAAE, (R, Geérard Drouot Productions

$142.50/$37.50

$1,006,940
(€79440)
$75.82

998,967
$68.23 Palals Ommspons Bercy, Paris, 16 520 Nous Productions

so25.310
$97.67I/$65.58 02 World, Hamburg, Oct, 25 g)é%lg &g:\sz!:'n!a.l;g:{ue' Konzertdirektion, Peter Rieger
i Ghtaric, Canl v g Arena: 200 sl

323596%%50/ GORILLAZ, N*E*R*D .

$60.50/$45 mgvdy%r;ksauare Garden, 11371 Live Nation

sses07s
$77.6§/$65.90 02 World, Hambura, Oct. 29 13,295 &ggz(é%r;%eerr!‘?&ro. Marek Lieberberg

$812,282
$40/$38.50 ggg:sezy_Playheld New York, fouv beHoutr AEG Live

$799.057
$89.50/$25 z?ll@‘ci‘%hAuAbuugm '}""S CAUET (5908 Live Nation, Palace Sports & Entertainment
;%222540) Pala|s Omnlspor(s EerCyiRari] g 031 Gérard Drouot Productions

;?332236) cP)alals Omnisports Bercy, Paris, 'Ig ,576 Interconcerts

$739.356
$112.99 Palals Omnlspor(s ERICVRato N 7. ?0636 Gérard Drouot Productions

$5,537.022 BON JOVI, FRESNO
(16,892,241 reais) |

Chugg Entertainment, Rob Potts Entertainment Edge |
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COUNTRY FRESH

The CMA Awards Highlight
New Faces And Nashville’s
Optimism

The 44th annual Country Music Assn. (CMA)
Awards, handed out Nov. 10 in Nashville, illus-
trated one of the key reasons why the genre has
weathered the decline in recorded-music sales
better than the broader market: its continued
ability to produce new stars.

It was a point accentuated by Miranda Lam-
bert’s three awards for female vocalist of the
year, album of the year for “Revolution” (Co-
lumbia) and music video of the yezr for “The
House That Built Me.”

Overall, eight of the 12 awards went to tal-
ents who won in their respective categories for
the first time, including Lambert, host Brad
Paisley (entertainer of the year), Blake Shelton
(male vocalist, musical event of the year for
“Hillbitly Bone” with Trace Adkins) and “The
House That Built Me” songwriters Tom Doug-
las and Allen Shamblin (song of the year). And
repeat winner Lady Antebellum (vocal group,
single of the year for “Need You Now”) only re-
leased its sophomore album in January.

The awards show itself demonstrated a will-
ingness by artists and the program’s producers
to take some risks. Paisley performed “This Is
Country Music,” a song that he hasn’t released
or performed publicly before. And in front of
an audience that included country superstars

NOVEMBER 20, 2010 |

like George Strait, Reba McEntire and Kenny
Chesney, actress Gwyneth Paltrow made her
debut as a country vocalist to promote her forth-
coming movie, “Country Strong,” in which she
portrays a singer struggling with addiction.

Likewise, labels are increasingly embracing
more interesting choices for singles instead of
pushing safe, predictable material to radio.

“A lot of people are taking chances putting
out songs thatare not the standard thing,” Lady
Antebellum singer Charles Kelley said recently
atthe SESAC Country Songwriter Awards, men-
tioning new act the Band Perry’s track “If | Die
Young.” “I've never heard a song like thatin for-
ever,” he said. “It’s such an interesting, poetic
song. It’s so bold, and sure enough it's work-
ing and now it’s broken [the band].”

Year to date through Nov. 7, country album
sales totaled 31.5 million, down 11% from the
same period last year, but holding up better than
the 16% decline in overall U.S. album sales, ac-
cording to Nielsen SoundScan.

Moreover, a host of high-profile fourth-quarter
releases—including McEntire’s “All the Women
I Am” (Valory Music); Rascal Flatts’ Big Machine
Records debut, “Nothing Like This”; Keith Urban’s
“Get Closer” (Capitol); and Taylor Swift’s block-
buster third album. “Speak Now” (Big Machine)—
may enable country album sales to close the year
with a flourish.

“Country is doing well in the marketplace
when you compare it to other formats.” Warner
Music Nashville senior VP of brand manage-
ment and sales Peter Strickland says. “Obvi-
ously we're all still down, but it seems that
country is getting a breath of fresh air.”

Most of this year's CMA winners have been
successful at connecting with fans and indus-
try people alike. Paisley, Lambert, Lady Ante-
bellum and Shelton, in particular, have used
their websites and Twitter accounts to main-
tain a prominent place in fans’ minds.

“The world moves faster now,” Paisley said
backstage at the CMAs. “It just does. The Inter-
net has cut everything in half . . . [ don’t
think you could have a two-year album

any more. I think you get a couple of sin-
glesoutand you'll be on to the next one.

[ both love and hate the [short] attention
span. Butifyou use that to youradvan-
tage, it means [ can do more songs,

wear more outfits, have more fun.”
Former Sony Music Nashville
president John Grady said this year’s

CMA winners are a healthy indica-

tion of country music’s vitality.

“Technology, audiences, all of
that stuff will flow around you,
Grady said. “The answer is still, if
you make the right record or the right
music that people are attracted to,
they’re going to buy it, listen to it, want
to hear you play it, watch TV to hear you.
That sounds like a polyanna, simiplisticidea,
but it still boils down to ‘Need You Now’ and
‘The House That Built Me." ” e

When | get where I'm going: BRAD
PAISLEY was named entertainer of the
year at the 2010 CMAs,

www.billboard.biz 9




Break On Throu

Artists Take Different Paths To Viral Video Success

It's impossible to predict
whether or when a video might
go viral. And even when one
does, it won’t guarantee a ca-
reer. But with a little luck, a
cheaply produced clip thai
catches fire online can lend a
big boost to an artist with a
video camera and a great idea.
Bands with tiny online mar-
keting budgets are increasingly
looking to videos to help them
break through the noise, mar-
keting consultant/publicist
Ariel Hyatt says. “Ninety-five
percent of the time artists tell
me that they would use that
money to create a video and pay
someone to make it go viral.”
Indeed, viral videos are often
produced on a tight budget. OK
Go famously created a number
of innovative clips with very lit-
tle money. The wedding video
that featured Chris Brown’s
“Forever,” viewed more than 10
million times in a week, is noth-
ing more than a home movie.
Online success comes down
to having a fresh idea, says
Chris Schreiber, director of
marketing at San
Francisco-based
social video ad-
vertising platform

Digital
Domain

board, Oct. 30). It's a unique
performance that captures
viewers' imaginations. “This
video is effective because it
seems so lo-fi and off the cuff,”
Hyatt says.

“Take Me Out” may come off
like a novelty or a stunt, and
that's fine, says jay Frank, au-
thor of “FutureHit. DNA: How
the Digital Revolution Is
Changing Top 10 Songs” and
a senior VP of music strategy
at CMT. “Many artists have
needed to utilize stunts to get
recognized, and this is another
[project] in that vein.”

Sometimes a viral success is
just plain fun. Nashville musi-
cian Kyle Andrews
has achieved more
than 1.1 million
views of his video
for “You Always
Make Me Smile,”
helped by the song’s
appearance in a
Holiday inn TV ad
campaign. He lip-syncs the
words and strums a guitar in
the middle of a 4,000-person
water balloon
fight. “Myinten-
tion was to make
that happiness

and distribution
network Share-
through. “People
want to be taken
by surprise.
You've got to cre-
ate something
that is new and feels special

Fortunately, cleverness can
be cheap. One recent YouTube
sensation depicts the Brooklyn
band Atomic Tom, signed to
Universal Republic, playing its
song “Take Me Out” on a New
York subway using iPhone apps
to replicate
their instru-
ments (Bill-

GLENN
PEOPLES

conduct conference calls.

L available for $199.

THICK AS A BRICK

Best-known as a maker of wireless mobile headsets,
Jawbone has come up with a different spin on Blue-
tooth-enabled audio: the Jambox, a wireless portable
stereo speaker system. The Jambox can play audio
from any Bluetooth-enabled device, be it a smart
phone, an iPad, an iPod Touch or a laptop computer.
That means users can now blast their favorite tunes,
beef up the sound from their PC-based videogame or

The Jambox comes inred, blue, black and gray. it’s

contagious to
anyone watch-
ing,” Andrews
says, “and that
is maybe what
’ caused peopleto
share it virally.”

The visual effect of a sea of
people in brightly colored T-
shirts throwing multi-hued
water balloons is striking. It's
a trick that worked before:
In 2006, a Sony Bravia TV
commercial featuring the song
“Heartbeats” by Jose Gonzalez
that showed hundreds of
thousands of colorful
bouncing balls be-
came an Inter-

10 BILLBOARD |
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nel sensation.

Innovative technology can
also help a great idea. S-Curve
Records founder/CEO Steve
Greenberg says the label is get-
ting great results from its use
of avideo technology developed
by Israeli company Interlude.

In October, S-Curve released
avideo on Vevo for Andy Gram-
mer’s “Keep Your Head Up,”
which features actor Rainn
Wilson. Interlude’s technology
enables viewers of the video to
choose which scenes appear
next as the video unfolds. For
a video not available on You-
Tube (which doesn’t support
Interlude’s technology), the
numbers are impressive:
80,000 unique viewers, with
45% of them playing it at least
twice and 7% watching it at
least eight times within one
session. Inall, Greenberg esti-
mates the video has been
viewed around 350,000 views.

Like all viral videos, “Keep
Your Head Up” is about getting
noticed and building momen-
tum. “It’s a great way to get
doors to open up,” Greenberg
says. After word of Grammer’s
video spread, he landed a spot
on an episode of “The Rachel
Ray Show” that also featured
Wilson. Greenberg says the
video has also increased press
awareness and overall interest
in Grammer.

But a unique or clever idea
doesn't matter if viewers don’t
share the video. Schreiber

Clip art: ATOMIC TOM
(above) and the band’s video
for “Take Me Out” (inset),
featuring group members
playing their parts through
iPhone apps.

points to Iwo factors that de-
termine a viewer’s likelihood
to share content. First, there’s
an emotion that resonates
with the user, such as excite-
ment or nostalgia, and second,
people are increasingly de-
fined by what they share
through their social networks.
“Content creators,” Schreiber
says, “are starting to consider
that concept from the early
stages: What does the content
actually say about the person
sharing it?”

Since viral success is elusive,
those with the resources
should focus on pushing the
video to as many distribution
channels as possible. Sites
ranging from the Daily Beast
to Blender wrote about Gram-
mer’s video. Andrews’ clipwas
featured on YouTube’s main
page and the song was heard
in a worldwide ad campaign
for Holiday Inn. And Atomic
Tom’s video was the subject of
a story on CNN.com and was
featured on both business and
music blogs.

Schreiber says Share-
through helps facilitate shar-
ing by putting videos into a
highly social publisher net-
work using such channels as
reddit, Digg, BuzzFeed and
Tapjoy. “It comes down to hav-
ing a network of social sites,”
he says. ooe

For 24/7 digital news

| and analysis, see
billboard.biz/digital.
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FEWER ACTS THAN
EXPECTED JOIN
APPLE’S PING

Since launching in Septem-

ber, iTunes’ Ping social net-
working feature has signed
up “over 2,000 artists,” ac-
cording toan Apple promo-
tional e-mail. That’s a disap-
pointing total considering
that iTunes carries more than
13 million tracks. However,
don’t count out Ping just yet.
Apple says “millions” of peo-
ple are using the feature. It’s
built into iTunes 10 so users
can follow friends and artists
right from their iTunes li-
brary, and it’s available in the
iTunes mobile app.

CORD-CUTTING
UNDER WAY?

As streaming video options
multiply online, cable industry
observers have been bracing
themselves for the day when
large numbers of consumers
begin “cord-cutting,” or drop-
ping their cable TV subscrip-
tions. Recent third-quarter
subscriber declines at Time
Warner Cable (12.6 million,
down 155,000 from the sec-
ond quarter) and Comcast
(22.9 million,down 275,000)
amid gains in broadband

HOT MASTER RINGTONES.. %' Bilbeard
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25 NOT AFRAID
EMINEM

RIGHT THRU ME

RIGHT ABOVE IT
LIL WAYNE FEATURING DRAKE

customers could indicate the
process is already starting.
But whenthe Associated Press
examined the third-quarter
pay-TV subscriber numbers
of seven leading cable and
telecom companies, it found
that they experienced acom-
bined gain of 0.6%, suggest-
ing that at least some of the
cable declines stem from cus-
tomer migration to telecoms.

BANDCAMP
EXPERIENCE
ILLUSTRATES POWER
OF FACEBOOK

Asis clear from Bandcamp’s
recent addition of Facebook
“like” buttons to its artist
pages, the social network is
an increasingly powerful
source of traffic and sharing.
A few months ago, Face-
book surpassed all search
engines combined as the top
traffic source for Bandcamp
artist pages. The onfine music/
merch retail platform also
found that search traffic didn't
fall as Facebook traffic grew.
The “like” button has become
a popular feature, getting
four times the clicks as other
Facebook sharing options
without negatively affecting
the use of those other options.

20
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JUST A DREAM

TREY SONGZ FEATURING NICKI MINAJ

a 5 g NOHANDS
§ WAKA FLOCKA FLAME FEATURING RUSCOE DASH & WALE
] ‘ i B . LIKEAGS
Lz e, FAR*EAST MOVEMENT FEATURING CATARACS & DEV
6 g 7 ONLYGIRL (IN THE WORLD)
- RIHANNA
7 | 2y LOVE THE WAY YOU LIE
; EMINEM FEATURING RIHANNA
JUST THE WAY YOU ARE
8 4 IS BRUNO MARS
° 10 STUCK LIKE GLUE

CHRIS BROWN FEATURING TYGA & KEVIN MCCALL

Nicki Minaj’s sixth charted ringtone and
this week’s greatest gainer (up 74%),

“Right Thru Me” also becomes her

highest-peaking 'tone (8-2). Minaj is alsc
at No. 3 this week as a featured artist on
the Trey Songz smash “Bottoms Up.”

- iF | DIE YOUNG
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MY KINDA PARTY
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18 19 3 ASTON MARTIN MUSIC

2 RICK ROSS FEATURING DRAKE & CHRISETTE MICHELE
19 2 LLLS% IT DOWN

TREY SONGZ

CAN’T BE FRIENDS



Success as a musician takes talent. The financial advice musicians deserve takes SunTrust.

The Sports and Entertainment Specialty Group at SunTrust has provided insight for individuals in the music business for over 20 years.
And with the recent changes in the industry, it’s important to have a financial partner who truly knows how to make the most of the
opportunities that lie in front of you from catalog lending to personal cash management. For more information, call Thomas Carroll, Senior
Vice President, Sports and Entertainment Specialty Group, SunTrust Investment Services, Inc., at 404.724.3477 or visit suntrust.com/talent.
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Live Solid. Bank Solid.
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ow Canada's
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The Musician’s Guide is packed with all of the
information that you need to make it in the music
business. The all-new 35th edition contains over 6,000
contacts in the music industry, from A&R execs and
Managers to Club Owners and Entertainment Attorneys.
Contact information includes:

e Contact name
* Email Address
* Postal Address
» Phone/Fax Number

PLUS, get the inside story of how Arcade Fire went
from playing bars to becoming indie stars.

To order your copy today visit:
www.billboard.biz/mg35
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Japanese Pachinko Machines
Increasingly Eye
International Synchs

TOKYO—Japanese gamblers sit at rows of
gleaming slot machines that whirl and spin as
silver balls tumble down. Then, suddenly, one
player hits the jackpot and an animated Elvis
Presley appears on his machine’s video screen,
belting out “Jailhouse Rock” as an avalanche
of balls tumbles into the gamer’s basket.

Welcome to the 21st-century pachinko par-
lor, where Japanese gamers gather to play the
popular pastime best described as a cross be-
tween pinball and a slot machine. Once con-
fined to older gamers, the game has updated
itsimage in the digital age—and music is play-
ing a big part in that revamp.

Executives cite the emergence of video ma-
chines in recent years, alongside improvements
in music reproduction, as key to enhancing li-
censing opportunities for both publishers and
record labels.

“When pachinko machines didn’t have video
screens, we could only collect a standard me-
chanical fee,” says Akira [to, international copy-
right manager at music publisher Nichion,
which licensed four tracks made famous by
Presley for Taiyo Electric’s Elvis machine. “Now,
we can independently negotiate synch deals
for every song that pachinko machine makers
want to use.”

Whereas the Japanese Society for Rights of
Authors, Composers and Publishers (JASRAC)
collects mechanical royalties of ¥100-¥200
($1.24-$2.48) per song per machine, Ito says
one-off song synch fees are usually in the
¥500,000-¥3 million ($6,200-$37,000) range.
1f master recordings are used—BMG Music
Japan licensed the Presley masters for the Elvis
machine, first manufactured in 2008—an ad-
ditional one-off licensing fee, usually compa-
rable to the publisher’s payment, is also due.

Consequently, collections from the sector have
grown significantly. JASRAC says its collections
from pachinko mechanical and synch licenses
rose from ¥790 million ($9.8 million) in 2005 to
¥2.9 billion ($35.9 million) in 2009. Japan’s
pachinko sector itself is huge—according to a
report from industry think tank the Japan Pro-
ductivity Center, the industry’s 2009 revenue to-
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taled ¥21 trillion ($260 billion) in 2009. While
that was down slightly from ¥21.7 trillion ($269
billion) in 2008, the number of players rose to
17 million, from 15.8 million in 2008.

Just three manufacturers—Sanyo Bussan,
Sankyo and Kyoraku—control a combined 70%
of the market, according to pachinko industry
sources. Each manufactures about 500,000 ma-
chines annually.

“One way pachinko makers can attract new
customers is to license music that consumers
recognize or like,” says Yoshihiro Matsuoka,
deputy GM of content planning at Kyoraku.
“The industry also tries to interest young peo-
ple by basing machines on Japanese pop stars
oranimation series that are currently popular.”

But while some pachinko machines feature
music by new domestic acts, the main opportu-
nities for international music lie with heritage
artists. Sanyo Bussan used Deep Purple’s “Burn”
as thejackpot theme for its Burn Damashii ma-
chine, while another manufacturer, Kita Denshi,
used Bon Jovi's “You Give Love a Bad Name” for
a Bon Jovi-themed slot machine.

“Since the target audience for pachinko is
generally over 40, the makers of the machines
want to license masters from long-established
international artists,” says Koji Mannami,
spokesman for Universal Music Japan, which
licensed the Bon Jovi track.

Mannami says it can take two years to de-
velop and produce a new pachinko machine,
meaning it has limited use as a sales driver for
new album releases, although he believes the
sector “might offer an opportunity for artist
promotion in the future.”

For the time being, pachinko is generating
valuable income ina market where sales of in-
ternational repertoire accounted for just 18%
of shipments in the first three quarters of 2010,
down from 23% during the same period in
2009, according to the Recording [ndustry
Assn. of Japan.

Nichion’s ito expects demand for interna-
tional music in the pachinko sector to grow,
citing acts like the Eagles and Led Zeppelin as
likely to appeal to manulacturers.

“These machines are for Japan only, don’t
leave these shores and don’t stay around for
long,” he says. “As a licensing opportunity,
there is no reason to say ‘no." ”
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On the clay he meets Billboard, Ministry of Sound Group CEO Lohan Presencer is, by his own
admission, “in the middle of a shitstorm.” The company had just been forced to drop plans to
sue thousands of file sharers for copyright infringement after U.K. Internet service provider BT
disclosed that it had deleted customer records required for the case (Billboard.biz, Nov. 3).
Ministry is also fighting a real estate developer’s plans to build apartments across from the
Ministry of Sound nightclub in South London, a move Presencer says could lead to noise

L.ohan
Presencer

The dance music chief talks about
battling file sharers and expanding

his company’s brand.

complaints that could ultimately shut down the club.

But aside from these headaches, Presencer has enjoyed a relatively smooth ride since
becoming CEO in 2008. The group’s compilation brands, such as Ministry of Sound, Hed
Kandi, Global Underground and Euphoria, had a 3.1% share of U.K. album sales in 2009, the
largest of any independent label, according to the BPI. The company aiso hosts more than
2,000 international club events annually and operates the Dance Nation channel on Sky TV

and an online radio station.

Ministry is pushing into other areas as well. After acquiring house music label Hed Kandi
in 2006, it opened its first Hed Kandi fashion retail store in August. And Presencer is look-

ing to expand its presence in the U.S. market.

The former Warner Music U.K. marketing director joined Ministry in 1999, serving as
managing director of recordings and group managing director before being promoted to
the top job. With dance music back on the upswing, Presencer tells Billboard about his

expansion plans.

How has the chart success of dance
pop affected your business?

It makes it easier when you're tak-
ing dance music to media gatekeep-
ers, people who are programming
TV and radio stations. Because of
the nature of dance music, you find
music from unknown producers
and bedroom DJs. We have to break
a new artist every time we take a
record toradio. And breaking a new
talent is easier whenradio’s ears are
attuned to dance music, which they
are when the pop artists of the day
adopt dance music production as
their style of choice.

As the major labels show more
interest in dance music, does the
increased competition make
your job harder?

No, because we're faster and more
nimble. Our pockets aren’t as
deep but we understand clubbing
and DJs. We have them playing in
our nightclub, so we hear things
before other people do. I've seen
majors flock back into dance
music and then drop it like a stone
on a number of occasions. It’s
good that the scene is getting this

much attention, but there’s no-
body that’s been around as long
as us. We've got the expertise and
the talent here to understand the
genre. I don’t believe you can just
dive into it without having those
skills established.

What part of your business
holds the most promise in the
United States?

The music. Not surprisingly there
are alot more American companies
contacting us and there’s alot more
dialogue going on. It's easier now
to get access to radio in America
and, as a result, to have hitrecords.
It’s a question of finding the right
partners. We keep an open mind
about how our artists are released
in other territories, particularly in
America, but we're talking toa num-
ber of labels and A&R people about
potential deals.

You recently moved into more
traditional artist development
with acts like Example. Is that
where you see the future of
the recorded-music side of
your business?

Well, we have a different approach
to A&R. We can’t afford to throw
a lot at the wall and see what
sticks. But because our business
is so diversified, we are not wholly
dependent on the success of our
A&R department to drive our
business. That allows A&R to
work in a much more focused
artist development environment.
We developed Example over two-
and-a-half years. We don’t sign
many artists—there’s no such
thing as priorities at Ministry of
Sound; every act is a priority.

How badly has file sharing hurt
sales of your compilations?

It's impossible to determine ex-
actly, but we've seen a dramatic,
double-digit decline in our physi-
cal sales in the last 24 months.
Clearly people are choosing to
download illegally rather than pur-
chase, which is immensely frus-
trating and terribly damaging. It’s
a pernicious habit, and it needs to
be dealt with aggressively.

You’re one of the few U.K. labels
directly targeting file sharers

with legal action. Is that still nec-
essary with the Digital Economy
Act on the horizon?

I’'m not convinced that graduated
response and warning letters will
change habits. If you go back to the
1980s, people would regularly con-
sume alcohol and drive but we
changed that habit in this country
by being very clear: If you were
caughtdriving [drunk], you would
lose your license and you could go
to jail. I'm not sure it would have
had the same impact if we'd sent
people awarning letter telling them
off, then sent them a second letter
and then, eventually, said, “No,
you're really naughty. We're going
to put a speed limiter on your car.”
Habitis changed by clear sanctions
and the industry has been slow in
implementing those sanctions.

Has your experience with BT not
put you off this type of action?
It's no surprise that these giant
telecommunications companies,
which make enormous profits and
have tremendous influence at gov-
ernment and media level, are resist-
ing any attempt by copyright owners

to enforce their copyrights. But their
resistance just makes us more de-
termined than ever.

Is transitioning to digital
sales more challenging as a
compilation-focused label?
We started releasing digital compi-
lation albums eight years ago and
we now sell 20,000 units a week
around the world, which is a very sig-
nificant business for us. But there’s
amarked difference between dance
compilations and mainstream ones.
The history of the compilations mar-
ket was predicated on selling people
37 tracks that they didn’t want to get
three tracks they did. But the dance
music consumer uses brands to help
signpost their way around the com-
plex system of different genres. What
Ministry of Sound, Hed Kandi,
Global Underground and Euphoria
have been able to do is give con-
sumers those signposts and give
them listening experiences. That’s
why the compilations market has be-
come more and more dance music-
orientated as time has gone on.

What makes you think a music
company can succeed in the cut-
throat world of fashion retail?

Because we have a very differen-
tiated and targeted offer. We un-
derstand our consumer much
better than many retailers do, be-
cause we've had a relationship
with her for years. When we
bought Hed Kandi, we always
thought it had the potential to be
so much more than justa CD and
event business. Eighteen months
ago, we released our first range of
dresses as a trial through [U.K.
fashion retail chain] Miss Self-
ridge and they sold out very
quickly. We took the view that,
rather than license our brands to
a third party, we should develop a
business ourselves. It’s a very nat-
ural transition for us. .

I've seen majors flock back into dance musicand then
dropitlike a stone. It’'sgood that the scene is getting this
much attention, butnobody has been around aslong asus.
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Whether the topic was artist development, new media or tour can-
cellations, ticket pricing was a clear focus of discussion at the Bill-
board Touring Conference.

Talk about timing. On the first day of the conference, which
was held Nov. 3-4 at the Sheraton New York, Live Nation Enter-
tainment disclosed that it had parted ways with Jason Garner, its
CEO of global music and the architect of the most massive dis-
counting program the business has ever seen.

Garner had been asked to participate in the conference but de-
clined. And while his name wasn’t mentioned from the stage, it
came up frequently between panels. Most attendees first learned
the news from an @billboardtour tweet splash-
ed on screens at the conference.

Fairly or not, Garner has been blamed for
strategic initiatives that many believe
exacerbated this year’s downturn in the
touring market. They included centralized
booking, which marginalized local market
savvy, and heavy discounting aimed at moving
distressed ticket inventory, which many felt
devalued live entertainment.

C3 Presents partner Charles Attal—whose company won the
top U.S. independent promoter honor at the Billboard Touring
Awards—said he’s concerned that reactive discounting hurts the
people who buy tickets early, noting they tend to be the fans who
care most about an artist. “The superfan gets taken advantage of,”
he said. Paradigm agent Matt Galle added, “We trained the buyer
to wait until the last minute for discounts.”

The slow economic recovery and the large number of bands
on the road contributed to pricing pressures on tickets. On the
“New Media and Touring: Finding the Fan” panel, speakers dis-
cussed the merits of dealing with distressed inventory, though
they stopped short of advocating mass discounting on hundreds
of shows at one time.

Instead, some conference attendees touted the merits of tar-
geted discounting. Ticketfly founder Andrew Dreskin said his
company is working on ways to sell distressed inventory through
such services as Groupon. But others argued that distressed in-
ventory was the result of playing the wrong venue or even ill-

snow(ibx
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Price You Pay

In A Difficult Year, Ticket Pricing Emerges As A Top Priority
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A packed house: The opening artist development
panel featured (from left) Gracious Few frontman
KEVIN MARTIN, Paradigm agent MATT GALLEN,
C3 Presents partner CHARLES ATTAL, MSG
Entertainment VP of concerts marketing and
network integration LIANA FARNHAM, Bowery
Presents partner JOHN MOORE, William Morris
manager GREGG LATTERMAN and Endeavor
agent ROB BECKHAM.

advised touring. “We’re all scaling back,” said Nic Adler
owner/GM of the Roxy Theatre in Los Angeles. “Maybe the artist
needs to scale back too.”

Also coming up in discussions of pricing was the need to im-
prove the customer experience. Attendees said the wild world of
ticketing appears to be moving toward a more fan-friendly ap-
proach, including greater pricing transparency.

Ticketmaster CEO Nathan Hubbard noted that his company
now informs potential buyers of ticket fees earlier in the purchas-
ing process. Conversion has stayed flat or gone up, Hubbard said,
and Ticketmaster has achieved the highest satisfaction ratings in
its history.

Butexplaining why fees exist in the first place
isarocky road. Independent ticketing consult-
ant David Goldberg agreed that more informa-
tion is better than less information, but he
wondered how a ticketing company could pos-
sibly explain the economics of ticket prices to
fans. “Ata certain point, you get extreme blow-
back,” Goldberg said.

Some went so far as to question whether
fees should even exist. Chris Tsakalakis, president of second-
ary-ticketing leader StubHub, pointed out that ticketing is a
peculiar branch of e-commerce in its use of service fees. “No
other e-commerce business I know of charges a fee on top of
the price,” he said. Ticket prices on StubHub fell 16% in 2009
from the prior year and continue to decline this year, Tsakalakis
said. But, he added, transaction volume has increased and has
offset the decrease in price. Ticketmaster’s Hubbard also stated
that he believes average ticket price can decline and average
gross will rise.

Hubbard also offered some insight into Ticketmaster’s plans
to roll out new services. By the end of November, he told the au-
dience, Ticketmaster will introduce a social-networking layer to
its website. And in early 2011, he said, the company will roll out
a set of tools for promoters to price tickets “on the fly” and re-
spond better to supply and demand. oo

£af music networx

Additional reporting by Glenn Peoples.

Tie one on: Rush guitarist
ALEX LIFESON proudly
displays the band’s Legend of
Live trophy, sporting the tie
his mother told him to wear.

Promo power: Live Nation country
music president BRIAN O’°CONNELL
kept it short and sweet when
accepting Live Nation’s seventh
straight top promoter award.

Sound hounds: SICK PUPPIES burn
it up at the first Billboard Touring
Conference Showcase at the
Gramercy Theatre, produced by
Live Nation and sponsored by
Windows Phone.
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Global beat: AEG Live CEO
RANDY PHILLIPS (left)
catches up with Ireland
promoter PETER AIKEN.
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Cheers! Some of the most influential agents ™

in the world marvel over the gift bottle of

vodka from Sears Centre Arena. From leftare |
Paradigm Agency music department head

CHIP HOOPER, Billions Corp. president
DAVID “BOCHE” VIECELLI, International
Creative Management senior VP of concerts
MARSHA VLASIC, Artists Group International
VP ADAM KORNFELD, Billboard’s RAY
WADDELL, William Morris Endeavor country
music department co-head GREG OSWALD
and Agency Group CEO NEIL WARNOCK.

—KEVIN MARTIN,
THE GRACIOUS FEW FRONTMAN

To Grow A Career

On Nov. 4, Billboard editorial director Bill
Werde moderated a keynote case study about
growing a band’s fan base through touring
with Sugarland’s Jennifer Nettles and Krist-
ian Bush—as well as manager Gail Gellman
of Gellman Management and agent John
Huie of Creative Artists Agency—at the Bill-
board Touring Conference & Awards in New
York. The following is an excerpt from their
onstage conversation.

i r

Jennifer Nettles: Hyper important. There
are a lot of times that bands don't go through
those ranks and you can see it in their live
performances. For us, all those years of per-
forming in smoky bars trying to get the guy
in the back who only cares about getting laid
to listen to your heartfelt emotional song was
crucial. If you can do that, then you can def-
initely talk to the person who bought the ticket
to see you.

Kristian Bush: | wish there was some sort of
boot camp you could attend before you geta
deal, where you have to learn how many
drum cases you can carry up a staircase at
onetime. Or how to back a trailerinona 12-
passenger van.

rom thoce agice?

Nettles: Those were crucial because we dis-
covered that each kind of show has a different
energy. Opening in front of a stadium crowd
where you don’t have your own production is
different than headlining a theater. It's impor-
tant to know how to play all those different types
of venues.

Bush: I remember Kenny coming to us after
the first stadium show and asking, “How did
you do?” and I said, “Well, I'm really tired.
And he said, “Yeah, it’s like playing five
shows right on top of each other.” Because
playing to 80,000 people versus playing to

“Machine” shop: Sugarland’s JENNIFER
NETTLES and KRISTIAN BUSH show

that business and fun are a great
combination during the keynote case
study at the Billboard Touring Conference.

Playing To The Crowd

Sugarland Discusses The Importance Of Hitting The Road

20,000 people takes exponentially more ef-
fort. He told me, “Go to the very last seat in
the house during the day and look around
you.” There’s so many things that I learned
just doing that. The stuff that he puts on the
stage is gigantic but from back there it’s per-
fectly sized. I getit. He's thinking about the
guy in that seat, and that’s why he’s success-
ful at playing stadiums. I hope we get to do
it one day because of the things we learned
from Kenny. [ want to do that and passiton
to the next act.

\
Nettles: I would love to say, “Because the music
is good and it's evolving and reaching more
people.” I think music fans are becoming more
open, and so is country: Suddenly you don’t
have to wear a cowboy hat and Wranglers,
though you can. You might be able to wear a
Jim James beard.

Bush: I think alot more people are coming out
of the closet as country fans. We played on the
Lilith Fair tour this year for a number of dates
and the guys in Erykah Badu’s band came up
to the side of our stage at the last show. These
guys are doing amazing stuff onstage, and you
wouldn't think that band would be fans of what
we're doing.

Also, country is a lot like NASCAR, in that
you're encouraged to interact with the fans. It
is possible that you can meet us if you join a
fan club or interact with the band across the
Internet. It’s really facilitated a lot for us. I
know at our label we were one of the early ones
to do that.

what kind of

Bush: It's empowered our fans to spread the
word about what we do, because a lot of times
there’s a prejudice about us that we're not really
country. But the Internet facilitates you turn-
ing other people on to what you like.

NOVEMBER 20, 2010
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Top of the heap: Creative Artists Agency

took home the top agency award and ~—ALLEN
lined up its New York and Nashville agents KOVAC,

with Billboard’s RAY WADDELL. From left b - 10th STREET ENTERTAINMENT
e DARIN MURPHY, MARIO TIRADO,
y 3§HN HUIE, Waddell and JOE BRAUNER. 1 PRESIDENT
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Word up: Billboard editorial director High note: The Gracious Few
BILL WERDE (left) listens intently as frontman KEVIN MARTIN
U2 manager PAUL McGUINNESS talks wails at the Billboard Touring
about the value of reading the trades. Conference Showcase.

gfét %ﬁ::{;;gn::g:i';;nt Beer o’clock: Enjoying a cocktail

: before the Billboard Touring
z:‘i;l‘aivptgé':& |Qaaiéare Awards are (from left) U2 manager
during the VIP tick'eting PAUL McGUINNESS, Live Nation

. p f country president BRIAN
session that business is up. O'CONNELL and Zac Brown Band
co-manager BERNIE CAHILL.
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Road warriors: The Pioneer Coach team enjoy
the opening reception. From left are leasing
manager WAYNE LINDER, president DOUG
ROUNTREE and driver relations manager
NEVILLE SHENDE.

—TROY CARTER,

LADY GAGA MANAGER

Ring cycle (from left): MAC Presents
president MARCIE ALLEN, BlackBerry VP
of marketing for North America GEOFF
McMURDO and Billboard publisher LISA
RYAN HOWARD stowed away their
mobile devices to pose for this picture.
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'Big And Rich

How Industry Consolidation Has Squeezed Indie Promoters

The final panel of the Billboard Touring Con-
ference took a wide-angle view of the industry.
Near the end of the panel, which was moder-
ated by Billboard's Ray Waddell, Jam Produc-
tions co-president Jerry Mickelson got into a
tense exchange with 10th Street Entertainment
CEO Allen Kovac {Moétley Criie, Buckcherry),
drawing other panelists intoa discussion about
the challenges facing independent promoters.
Here's an edited account of their remarks.

Mickelson: I'm an independent promoterand
we've got plenty of independent promoters in
this room. We've been forgotten about. We're
there from the beginning, we're investing in
the band, we're doing artist development. We
take the money and we take the time to invest
in a band and then all of a sudden a big tour
offer comes along and we’re out.

Kovac: Why?

Mickelson: I'm asking you that, why?
Kovac: We don’t work that way.

Mickelson: We haven’t had Métley Criie in years.
Kovac: Why?

Mickelson: Because they get sold to a tour.

Kovac: You had the opportunity. We went to
your building and you didn’t want to-do it.

Mickelson: Now, wait a second. Whatabout the
shed tours that we didn’t have a chance to do?

Kovac: We built it ourselves because you wouldn'’t
do it, and then we went with the shed tours.

Mickelson: Allen, that's not true. [ hate to dis-
agree with you, but with Métley Criie, when
Live Nation was buying their tours, there was
nothing we could do about it.

U2 manager Paul McGuinness: This is the age-
old debate, of course. For the first 15 or 16 years
of U2’s live career we worked closely with our bril-
liant agents. That was how the band broke. The
independent promoters allaround the worldand
all around the Americas are now part of Live Na-
tion—that goes for most European countries and

most parts of the United States. U2 played suc-
cessfully for Jam for many years. We then got to
the point of doing a stadium tour in 91, the Zoo
TV tour, which we financed ourselves. That's what
happens. The scale overtakes the transaction.

Atom Factory president Troy Carter (Lady
Gaga): It’s funny, because that was the first con-
versation that me and Paul had. [ was ina similar
situation. And for me, it wasn’t an easy decision
in terms of making an overall [tour] deal [ for
Lady Gaga] because there were certain promot-
ers in certain markets, and for me the determin-
ing factor was [Live Nation global touring
chairman] Arthur Fogel, who came in and re-
ally helped us clean it up from a production side.
So it was sort of a package deal.

Mickelson: We can’t argue with what you guys
are doing. It's understandable. You get toa point
where it's advantageous, but other times it’s not.
It's not just Métley Criie. There are other peo-
ple that just forget that we're there, whether it's
because the money is too big to turn down or
they aren’t looking for the long-term career.

Concerts West/AEG Live co-president John
Meglen: Now hold on. I'm going to defend Live
Nation and AEG here. We all have regional of-
fices too and we believe in working our touring
together. For anyone who hasn’t worked with
us, it's a combination of what our regional of-
fices know in their own marketplaces . . . and
the national presence on the tour that provides
the consistency that some artists like.

Waddell: Jerry, you're still here, still doing shows.
Mickelson: We're waiting in the weeds.

Artists Group International president Dennis
Arfa (Billy Joel, Métley Criie): I'm sure [Mick-
elson] has had the opportunity to be part of a big-
ger conglomerate and for whatever reasons, it
didn’t work out. You make choices and those
choices have both pros and cons—working as
an independent or working as a conglomerate.
When you choose to be an independent, one of
the consequences is you know you will not be
working with some of the bands and the people
that you've worked with in the past. But you'll
have some of the freedoms and opportunities
that a conglomerate doesn't. .o

Tour de finance: Gearing up to talk artist development, ticket
prices and the state of the touring industry on the “20/20 View
of the Concert Business” panel are (from left) Lady Gaga
manager TROY CARTER, U2 manager PAUL McGUINNESS,
Concerts West/AEG Live co-president JOHN MEGLEN, 10th
Street Entertainment CEO ALLEN KOVAC, Artists

Group International president DENNIS ARFA and Jam
Productions co-president JERRY MICKELSON.
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Inglés WithoutBarriers

More English-Language Hits Are Getting Latin Radio Airplay

While English-language hits
have longaired on U.S. Span-
ish-language radio, they have
become ubiquitous this year,
with 21 of them appearing on
Billboard’s Hot Latin Songs
chart and 11 of them spend-
ing more than 10 weeks on
the ranking.

Those songs—including

Lady Gaga’s “Bad Romance”
(20 weeks on the chart),
Ke$ha'’s “TiK ToK” and David
Guetta’s “Sexy Chick” (both
at 15 weeks)—are partof a
wave of uptempo dance hits
that are defining top 40 radio
today. The dance genre crosses
over well to the growing num-
ber of Spanish-language sta-

€ LIKE
\\\\ N

Crossing over:
DAVID GUETTA

Benefit

JH"
A2

Society

Regional Mexican Trade Group
Gears Up For Third Awards Show

During the past year, the rev-
enue of regional Mexican con-
cert promoters in the United
States has dipped dramati-
cally due to the tough econ-
omy and stricter immigration
enforcement.

But regional Mexican music
remains the top-selling genre
in Latin music, accounting for
62% of all Latin shipments in
2009, according to RIAA num-
bers, albeit at a time when
overall sales of Latin albums
continue to plunge. And the
genre remains the steadiest
moneymaker in the U.S. Latin
touring market, with acts play-
ing every weekend of the year.

As a result, Promotores
Unidos, the national associa-
tion of regional Mexican con-
cert promoters, managers and
others representing the genre,

18 | BILLBOARD |

will have plenty to celebrate as
it hosts its third annual Pre-
mios Premusa Awards on Nov.
17, which will honor acts for
their success in touring and
radio airplay.

The awards show, produced
by 13th Floor Productions, will
be held at the Escape in Hous-
ton and will air Nov. 20 in the
States on Azteca America,
marking the second time the
show will be televised.

The first telecast was of the
inaugural event, which took
place in 2008 at Billboard’s
Regional Mexican Music
Conference. This year’s show,
sponsored by Honda, is a stand-
alone event that will include
performances by Grupo Mon-
tez de Durango, Primavera,
Alacranes Musical, Carmen
Jara, La Arrolladora Banda el

NOVEMBER 20, 2010

tions that pursue a younger,
often more acculturated Latin
listenership.

“We haven’t seen crossover
work with heavy rap songs,”
CBS Radio VP of Spanish pro-
gramming Pio Ferro says.
“But uptempo dance tracks,
yes. [t's just part of the mix.”

Still, it’s remarkable to see so
many English-language songs
appear on the Hot Latin Songs
chart thisyear. By comparison,
16 English-language songs ap-
peared on the chart in 2009,
while 14 did so in 2008. More-
over, only four of the 2009 songs
remained on the ranking for
more than 10 weeks, while only
one 2008 song—Rihanna’s
“Don’t Stop the Music’—sur-
passed the 10-week mark.

English-language crossovers
are most commonly found on
stations like WMGE (Mega 94.9
FM) Miami, which play more
current hits and have been in-
creasingly generous with their
English-language playlist. For
example, Mega had three Eng-
lish tracks on its top 10 list last
week. It's aformula that's done
particularly well after the roll-
out of Arbitron’s Portable Peo-

Limon and Graciel Beltran.

Giving visibility to regional
Mexican artists is particularly
important duringa year where
touring revenue for Promo-
tores Unidos members has
dipped by up to 50% and
shows are moving from con-
vention centers to smaller,
more intimate venues, accord-
ing to Promotores Unidos VP
Jesus Guillen.

Promotores Unidoslaunched
in 1999, just as the touring mar-
ket for regional Mexican acts
began to explode. The 150-
member association ensures
that promoters don’t cannibal-

ple Meter audience measure-
ment system, with Mega
emerging as the top-rated Span-
ish-language station in Miami
during the last
three months.
“Both Latins
and non-Latins

Latin
Notas

the highest ratings, but no
oneis programming like they
are. Everyone else is going
with recurrents. Thatis what'’s
most alarming
to promotion
people. It is
making it very

are looking for
those hits,” says
Ernie J. De Jesus,

LEILA
CcOBO

owner of promo-

tion company

Redeye Entertain-

ment in Miami.

“Ifyou're scanning the radioand
hear Taio Cruz, you won't even
look to see what station it is.
You'll just stay and listen.”

The trend worries Latin
labels, which, faced with a
growing number of stations
playing oldies and recurrents,
already have to contend with
a shrinking supply of slots for
new music.

“Obviously it takes away
spaces,” says Al Zamora,
president of radio promotion
company Latin Hits Enter-
tainment. “But radio is in a
position where they don't
know what to think. You look
at Mega in Miami, which has

ize one another in the same mar-
ket and also works with radio sta-
tions to prevent festivals from
overlapping with other perform-
ances in the same market.

“The purpose is to be
united, to avoid competition
among ourselves and to han-
dle this for mutual benefit,”
Guillen says.

Members pay an annual
fee of $1,000 and assemble as
a group three or four times
per year.

Premios Premusa will take

A

difficult to work
any product
unless it's a
hit already.”
But as sta-
tions strive

i&tf

for more rat-
ings, the movement toward
more bilingual airwaves
seems inevitable.

“The more assimilated the
Hispanic population becomes,
the more mainstream the sta-
tions will get,” says Marilyn San-
tiago, former programming
operations manager at Spanish
Broadcasting System, who just
launched Latin Entertainment
Consultants in Miami. “Nowa-
days the fact that a person is
Latin doesn’t necessarily mean
thatthe person will listen to only
Spanish music.” oo

For 24/7 Latin news

biz and analysis, see
k billboard.biz/latin.
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Stand and deliver: GRUPO
MONTEZ DE DURANGO

place a week after the Latin
Grammy Awards, which have
typically shunned regional
Mexican acts. Since the Latin
Grammys launched 11 years
ago, Vicente Fernandez and In-
tocable have been the only re-
gional Mexican acts to be
nominated for either song,
record or album of the year. Nei-
ther won in those categories.
“That's exactly why Premusa
was born,” Guillen says. “Our
artists need to be recognized
as they deserve.”—Leila Cobo

EN ESPAROL: All the great Latin music coverage
LOIM you’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.

CUBA’S LOS VAN VAN
LAUNCHING U.S. TOUR
Los Van Van is set to begin a
long-awaited U.S. tour on Dec. 2
at the Conga Room in Los An-
geles. Other stopsinclude Miami
and Tampa, Fla.; San Francisco;
New York; Houston; Austin; and
Louisville, Ky. The legendary
group, led by bassist Juan
Formell, has sustained its repu-
tation as Cuba’s leading dance
band for four decades and 30-
plus albums. Fuego Entertain-
ment will produce the tour. Los
Van Van is part of a wave of
prominent Cuban musicians
who have toured the United
States during the past year
thanks to relaxed visa restric-
tions for artists from the island.

PREMIOS GARDEL
AWARDS HONORS
CERATI

Gustavo Cerati, who remains in
acoma since he collapsed after
a concert in May, was the big
winner of the annual Premios
Gardel awards. He claimed
seven categories, including the
Golden Gardel, the night’s top
honor. Winners of the awards—
presented by Argentina’s
Chamber of Record Produc-
ers—were announced Nov. 4
and chosen from among 81
artists in 35 categories. Cerati’s
trophies included the Golden
Gardel for his album “Fuerza
Natural” (Sony), which also
won album of the year. His sin-
gle “Deja Vu” won song of the
year, while Cerati and producer
Hector Castillo won for pro-
ducer of the year. The late Mer-
cedes Sosa won awards for
best female folk artist and best
DVD for “Cantora” (Sony).

MANIIEI I EINKS
FIANUVELLE IINAOS

SPRINT DEAL IN
PUERTO RICO

Tropical singer/songwriter Vic-
tor Manuelle has signed a deal
with Sprint in Puerto Rico to
produce a series of TV com-
mercials for the Sprint Sam-
sung Galaxy Tablet, the Black-
Berry Style and.other mobile
devices. The campaign, which
is launching intime for the hol-
iday season, incorporates sea-
sonal messages in each of the
spots. Sprint is also sponsor-
ing Manuelle’s Christmas show,
Navidad en Mi Barrio—EI Con-
cierto Teatral, which will take
place Nov. 26-27 in San Juan.

Reporting by Judy Cantor-
Navas and Leila Cobo.

GUETTA: ZACH CORDNER



maria gadu

Som Livre and EMI Music Publishing
congratulate Maria Gadu, the first artist ever
in the Latin Grammy to be nominated

in the same year for Best New Artist

and Best Singer-Songwriter Album.

m m R 4 h Debut album out now digitally _



THREE YEARS AFTER BEING DISCOVERED BY LIL WAYNE,

NICKI MINAJ—WHO DROPS HER LONG-AWAITED DEBUT
ALBUM LATER THIS MONTH—BREATHES LIFE INTO

THE DYING FEMALE MC GAME AND PROVES

SHE CAN PLAY WITH THE BIG BOYS
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BY
MARIEL
CONCEPCION

On the surface, Nicki Minaj is a cartoon: a vivacious, va-va-va-voom 26-year-old
girly girl with a fondness for silly voice, hip-hugging Barbie-doll costumes, anime
facial expressions and day-glo accessories. ¢ But three years ago, Minaj, born
Onika Maraj and raised in Jamaica, Queens, was just another tough, street-wise,
potty-mouthed chick who couldn’t keep a job. ¢ “The last job I had was as an
office manager in alittle, tiny room where I literally wanted to strangle this guy
because he was so loud and obnoxious,” Minaj recalls. “I would go home with
stress pains in my neck and my back. That's when [ went to my mother and said,
‘Look, I'm not going back to work.” I'd been fired like 15 times because I had a
horrible attitude. I worked at Red Lobster before thatand I chased a customer out
of the restaurant once so [ could stick my middle finger up at her and demand
that she give me my pen back. I swear to God I was bad.”

GL WOOD






Thankfully, Minaj has found a much more productive way to
channel her fury. After being discovered by rapper Lil Wayne a
couple of years ago off the strength of a street DVD appearance
and becoming the firstlady ofhis Young Money crew, Minaj has
become one of rap’s most attention-grabbing MCs and this
decade’s Queen Bee.

Now, three mixtapes—including 2009’s highly touted “Beam
Me Up, Scotty”—and a slew of guest appearances later, Minaj
is set to release her solo debut album, “Pink Friday,” on Nov.
23 through Young Money/Cash Money/Universal Motown.

The album straddles the lines between boisterous hip-hop
(“Roman’s Revenge,” “Did It on "Em”), glossy pop (“Check It
Out,” “Your Love”) and vulnerable R&B (“Right Thru Me,” “Here
T Am”). The set boasts an eclectic roster that includes Will.i.am,
Drake, Rihanna, Kanye West and Natasha Bedingfield and fea-
tures production from West, Swizz Beatz, Bangladesh, Drew
Money and Oak.

“When I started rapping, people were trying to make me like
the fypical New York rapper, but I'm not that,” Minaj says. “No
disrespect to New York rappers, but | don’t want people to hear
me and know exactly where I'm from. I wanted the album to
be universal and versatile. It really feels like it speaks for every

MON

one of my personalities.”

Her multiple characters are indeed present on the set. In a
matter of bars, Minaj switches effortlessly from the toned-down
Onika to the energetic Nicki and then to her tempestuous alter
ego, Roman Zolanski. She tosses off British and Jamaican ac-
cents, animal-like growls, breathy vocals and rapid-fire rhymes
with the blink-and-you’ll-miss-it speed of a 14-year-old girl
thumbing a text message in homeroom.

Minaj firstdisplayed her playful, animated side when she ap-
peared in Gucci Mane’s 2009 video “Five Star Chick”—her first
time on a video set. “My hands just went on my hips and I be-
came like a doll. I had never done that before or planned to do
it—it just happened,” she says. “After that I would go to shows
and girls in the audience would do the whole ‘Five Star Chick’
dance. Afterward I thought, ‘Maybe I'm on to something.

And she was. Minaj began dubbing herself the Harajuku
Barbie and, borrowing a page from pop star Lady Gaga, created
a unique virtual club for her fans by naming them “Barbz.

Producer/collaborator Will.i.am says Minaj's eccentricity
helped her stand out among the masses. “There are a lot of
artists in the world. The Internet is flooded with every single
thingin the world. But sheis different. She’sunique, and she’s

4
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Best-known for

busted through all the noise,” he says.

Indeed, no rapper has stretched the boundaries of hip-hop quite
like Minaj has in the last two years. Aside from her sexappeal and
fashion sense, she’s become one of music’s most in-demand col-
laborators, recording with Rihanna, Usher, Ludacris, Mariah Carey,
Robin Thicke, Sean Kingston, Trey Songz, Christina Aguileraand
labelmates Drake and Lil Wayne, among many others.

During the week ending June 26, she had more songs on the
Billboard Hot 100 {four) than any other artist, becoming the first
female rapper to accomplish the feat. And Minaj’s “Your Love”
was the first single by a female rapper to reach No. 1 on Billboard’s
Rap chart in seven years. Ironically, Minaj dethroned current
nemesis Lil Kim—more on that later—who was the last female
rapper to hit the top, in June 2003, with her cameo on 50 Cent's
“Magic Stick.” In a generally grave year for artist development,
Minaj is one of few new acts—alongside B.o.B and Mumford &
Sons—who can claim legitimate breakthrough status in 2010.

Universal Motown president Sylvia Rhone marvels at Minaj’s
micskills, noting that she has “proved that she can go toe-to-toe
with today’s top male rappers.” The buzz began last year when
she appeared on Robin Thicke’s “Shakin’ It 4 Daddy.” Even Jay-
Z took notice, making a suggestion for her verse. “I had never

'l"i TWICT '-‘ﬁh\il‘liiii"‘

Lil Wayne’s
childhood friend
Mack Maine is not
only a member of
Young Money, he’s
also the president.
He appears on the
hit single “Every
Girl” off the 2009
compilation “We
Are Young Money.”
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Tyga first gained
recoghnition with
2008’s “Coconut
Juice” off his “Young
on Probation”
mixtape. He appears
on “Bedrock” (No. 2
onthe Billboard Hot
100) and “Roger
That,” among others,
off “We Are Young
Money.”

street battling, Jae
Millz signed to
Young Money in
2008. He appears
on the “We Are
Young Money” cuts
“Bedrock” and
“Every Girl” and is
working on his
debut album, duein
2011.

Discovered by Lil
Wayne after
opening for him at a
Texas concertin
2008, Lil Twist is
recording his
debut, “Don’t Get it
Twisted;” and is

/' scheduledto

appear on Wayne’s
“Tha Carter IV.”

Bronx-born Cory
Gunz—son of ’90s
rapper Peter Gunz—
is the latest Young
Money sighee. He'’s
featured on artist

. Aaron Fresh’s single,
i “Dirty Girl.”

KI MINAJ, LIL WAYNE,

AND DRAKE: SETH BROWARNIK/STARTRAKSPHOTO.COM; TREY SONGZ AND NICKI MINAJ WALIK GOSHORN/RETNA LTD

JAY-Z, KANYE WEST AND NICKI MINAJ: KEVIN MAZUR/WIREIMAGE.COM: N



met Jay at that point,” Minaj says, “but he told Robin Thicke that
if I did the song I should say, ‘1 be, I be, 1 be, I be, I be on that
money shit.” So I took that line and just ran with it.”

Ludacris’ platinum-certified “My Chick Bad” single and the
Young Money hit “Bedrock” further boosted Minaj's credibility.
Then there was Usher’s “Lil Freak” and Trey Songz’ “Bottoms
Up,” which showcased her range as she masterfully reconfigured
her raps to fit the R&B-driven and club-heavy songs, respectively.

But it was last month, when Kanye West released “Monster,”
anew song featuring Minaj, Jay-Z, Rick Ross and Bon Iver, that
skeptics—mostly male—finally recognized she was more than
a hip-hop Jessica Rabbit. “Can we just talk about Nicki's
verse???2222 21NN [ t00000000000000001d yaaaaaaaaaaaaaaal-

Minaj the “scariest artist out right now” with the “potential to
be the No. 2 rapper of all time” after Eminem.

“When I do songs like ‘Monster,” when I'm on a record with
Jay-Z and Kanye West, when I'm on a record with Wayne and
Em—1I definitely think the dudes give me respect,” Minaj says.
“They haven’t come easy but | think people are starting to give
me more props.”

To seal the deal, Minaj leaked the single “Roman’s Revenge”
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acouple of weeks ago, which served
as the official introduction of her
most belligerent persona, Roman
Zolanski. On it, although Minaj
claims not to be directing rhymes at
her, it seems the rapper takes aim at
Lil Kim, who's targeted Minaj in re-
cent rants for not paying sufficient
homage to the female rappers who
have come before her.

“ ‘Nicki she just mad "cause you
took the spot,” word, that bitch mad
cause | took the spot? Well, bitch, if
you ain’t shitting then get off the
pot/Got some niggas out in Brook-
lyn that'll off your top,” Minaj raps
on the track.

“ ‘Roman’s Revenge' is where I've
become a different human being,”
Minaj says. “I didn’t give a damn
who I offended, whose feelings 1
hurt—this needed to be said, and it
cracks me up when I listen to it. I'm
a maniac on that track. I knew true
hip-hop fans would love this.”

Minaj credits mentor Lil Wayne
for sparking that fire in her. After
she dropped out of the second leg of
Wayne’s 2009 | Am Music tour, he
kicked her out the crew—a turn of
events that wasn’t made public. “I
started to record by myself and I lost track of what I was doing
and who I wanted to be,” she says. “It wasn’t until I linked back
up with Wayne that he gave me this speech. He said, ‘What hap-
pened? You were hot,’ and it just hurt me so much. I wanted to
prove to him that | was still hot. It hurt my ego so bad that I
went back with a vengeance.”

Surprisingly, Minaj's solo attempts haven’t been quite as
ferocious as her guest features have. Although first official
single “Your Love” reached No. 4 on Billboard's Hot R&B/Hip-
Hop Songs chart, the track wasn’t even meant to be released.
“I didn’t like the song and I didn’t put it out,” she says. “Some-
one stole it out of the studio and put it on the Internet and I
cried because | was mortified. | was humiliated and remem-
ber telling Drake, ‘This is going to ruin my career.” ”

That track followed the now unofficial lead single, “Massive
Attack,” which Minaj says she pretends doesn’t exist to avoid
feeling further embarrassment. The track charted but fell off
soon after and was, according to Minaj, one of the low points
of her career.

However, follow-up singles “Check 1t Out,” which peaked at
No. 14 on the Rap chart, and “Right Thru Me,” topping out at No.
24 on Hot R&B/Hip-Hop Songs, were well-received but not like

“Your Love.” But then in comes “Roman’s Revenge,” No. 56 on
the Hot 100, and, as Minaj anticipated, a fan favorite.

“She has done well [on radio],” WQHT (Hot 97) New York
VP of programming Ebro Darden says. “ “Your Love’ was huge,
‘Right Thru Me’ is growing, and it seems like ‘Roman’s Re-
venge’ has people interested as well. She developed a follow-
ing long before she had music on radio.”

Lil Wayne, who was recently released fromjail, says he’s “not
shocked at all” about Minaj's success. “Both Drake and Nicki
Minaj are both born stars,” he says. “I am just blessed to have
them on the team.”

Cash Money president Bryan “Birdman” Williams isn’t sur-
prised either, stating that Minaj has the right team—including
new managers Sean “Diddy” Combs and James Cruz—to help
her reach the top. “If she looks at us and our accomplishments,
we've laid out the blueprint for her to accomplish alot,” he says.
“She stands on her own with her talent, but a strong team is
what makes or breaks an artist.”

Now that Minaj has laid the groundwork, Universal Motown
VP of marketing Katina Bynum says the label can begin rolling
out a structured marketing plan for “Pink Friday.” iTunes has
a preorder promotion that instantly gives buyers a copy of
“Roman’s Revenge” upon purchase. MySpace will host a con-
test where selected winners will get a one-on-one experience
with Minaj. “Maybe a shopping spree or meeting her backstage
at a show,” Bynum says. “There will also be a release-week
event—either a performance or an album release party in New
York or Los Angeles.”

Minaj is set to do an AOL Sessions performance and a “24
Hours With Nicki” webisode series will air as well. Yahoo is
shooting exclusive footage for a “New Now” episode and an in-
studio video performance and interview. “As we go forward,
we're talking about a partnership with Foursquare for a per-
formance and maybe a Nicki look-alike contest to take place si-
multaneously in different cities,” Bynum says.

Currently, there’s a flyaway radio contest and a $1,000 shop-
ping spree competition going on across the country. A tour is
also in the works for next year. And while details are scant about
her future ventures, Minaj is working with MAC makeup to
start her own line, hopes to get into acting and wants to start a
children’s charity. She also plans to further develop her live
show, working with choreographer Laurie Ann Gibson and a
voice coach.

But for now, Minaj is fine-tuning the final details of “Pink
Friday” and continuing to cement her status as the baddest
bitch in the building—even if it means summoning the angry
girl from a couple of years ago.

“1 push people around me but I don’t push anyone more
than I push myself,” she says. “I tell people all the time, "You
want to work for me? You have to give 250,000%,” because
when I'm in the booth, I don’t half-ass it. | demand perfec-
tion from everyone around me and if you can’tlive up to that,
then bye-bye.” .

CHNR

YOUNG MONEY: JONATHAN MANNION (8), CORY GUNZ JOHNNY NUNEZ/WIREIMAGE COM.

SHORT DAWG: RAY TAMARRA/GETTY IMAGES

8 Another childhood
friend of Wayne’s,

i .. who encouraged
Gudda Gudda to
start rapping. He
appears on
“Bedrock,” among
4 other “Young
Money" tracks.

based Lil Chuckee
is the youngest
member of Young
Money. Lil Wayne
discovered himat a
video shoot when
he was 9 years old.

Singer/songwriter/
choreographer
Shanell wrote Lil
Wayne’s “Prom
Queen” and
appearedinthe
song’s video. She’s
also amember of
group the Girls Club
with sister D. Woods,
formerly of Danity
Kane.

Short Dawg, also
known as Elvis
Freshley, first
appeared on Lil
Wayne’s “Me and
My Drank” record.
The Houston rapper
signed to Young
Money two years
after befriending
Wayne.
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He met Lil Wayne at
agel12.0ncea
member of the
group Squad Up
with Wayne and
Gudda Gudda, the
New Orieans rapper
was featured on
Wayne’s track “The
Only Reason.” —MC
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For the second consecutive quarter, EMI Music Publishing
captured the largest share of the 100 most popular U.S. radio
airplay songs, picking up an 18.1% share during the three
months ended Sept. 30.

That was down from 21.1% the company snared in the pre-
vious quarter and 19.5% it garnered in third-
quarter 2009. Still, its share of 41 of the top 100
airplay songs was enough to land it in the top
spot. Those songs included the No. 1 track, “Cal-
ifornia Gurls,” by Katy Perry featuring Snoop
Dogg; Taio Cruz’s “Dynamite” at No. 3; and
Drake’s “Find Your Love” at No. 6.

Radio airplay was calculated based on the
overall top 100 detecting songs from 1,514 U.S.
radio stations that Nielsen BDS monitored elec-
tronically for the period of July 1-Sept. 30. The
Harry Fox Agency researches the publishers’ split for each
track to calculate their share of those songs.

Universal Music Publishing Group surged nearly seven
percentage points into second place in the third-quarter rank-
ing with a 16.8% share, up from 10% in the second quarter,
when it came in fourth, and 12.5% in third-quarter 2009. Uni-

TOP10 PUBLISHERS
AIRPLAY CHART

ED CHRISTMAN

versal captured a share of 31 songs, two fewer than in the sec-
ond quarter, including “Love the Way You Lie” by Eminem
featuring Rihanna at No. 2, “Dynamite’” and “Airplanes” by
B.o.B featuring Hayley Williams at No. 4.

Sony/ATV Music Publishing fell to third place with 14.4%,
up from 13.4% in the prior quarter when it fin-
ished in second place, but down from 17.1% in
the corresponding period last year. Sony/ATV

4 had ashare in 25 of the top 100 songs of the third
quarter, including Mike Posner’s “Cooler Than
Me” at No. 5, “Find Your Love” and “I Like Tt” by
Enrique lglesias featuring Pitbull at No. 7.

Warner/Chappell came in fourth with a

12.7% share in the third quarter, improving
from 12.1% in the prior quarter and 11.9% in
the corresponding period of 2009. The pub-
lisher had a share of 34 of the top 100 U.S. radio songs, sec-
ond-most among all publishers and up from the 30 tracks it
had in the prior quarter. Those songs include “California
Gurls,” “Airplanes” and “Cooler Than Me.”

Kobalt Music Group ranked fifth for the 10th consecutive quar-

ter, even though its market share surged to 12.1% from 8.3% in

the prior quarter and 6.1% a year earlier. Kobalt had a share in
17 top 100 radio songs, the same number as in the prior quar-
ter, including “California Gurls,” “Dynamite” and the No. 10
song, “DJ Got Us Fallin’ in Love,” by Usher featuring Pitbull.

BMG came in sixth with a 5.2% share, down from the 7.7%
it had in the prior quarter, when it made its debut in the top
10 of the Publishers Airplay chart in sixth place after acquir-
ing Stage Three Music, Evergreen Copyrights and Cherry
Lane Music Publishing. BMG had a share in eight top 100
radio songs in the third quarter, down from 13 in the prior
quarter. Its top songs include “OMG” by Usher featuring
Will.i.am at No. 8, the Script’s “Breakeven” at No. 19 and
“Bulletproof” by La Roux at No. 22.

Also placing eight songs in the top 100 was Bug Music,
which held steady in seventh place, even though its market
share declined to 4.2% from 4.5% in the second quarter. (It

TOP10 COUNTRY
PUBLISHERS AIRPLAY CHART

RANK PUBLISHER NAME MARKET SHARE RANK PUBLISHER NAME MARKET SHARE
EMI MUSIC PUBLISHING WARNER/CHAPPELL MUSIC
2 UNIVERSAL MUSIC 16.8% 2 SONY/ATV MUSIC PUBLISHING 12.6%
PUBLISHING GROUP )
3 UNIVERSAL MUSIC PUBLISHING GROUP 11.6%
3 SONY/ATV MUSIC 14.4%
PUBLISHING 4 EMI MUSIC PUBLISHING GROUP 11.1%
4 WARNER/CHAPPELL MUSIC 12.7% 5 WORDS & MUSIC 6.9%
COPYRIGHT ADMINISTRATION
S KOBALT MUSIC GROUP 12.1%
6 BLUEWATER MUSIC 4.7%
6 BMG 5.2%
7 BMG 4.6%
7 BUG MUSIC/WINDSWEPT 4.2%
HOLDINGS 8 BUG MUSIC/WINDSWEPT 4.3%
HOLDINGS
8 WORDS & MUSIC 1.6%
COPYRIGHT ADMINISTRATION 9 WEIMERHOUND MUSIC 4.0%
9 DOWNTOWN MUSIC PUBLISHING 1.1% 10 FULL CIRCLE 2.3%
MUSIC PUBLISHING
10 WIXEN MUSIC PUBLISHING 1.1%

Percentage calculations based upen the overall top 100 detecting songs from 1,514 U.S. radio stations electronically monitored by Nielsen BDS

Percentage calculations based upon the overall top 100 detecting songs from 192 U.S. country radio stations electronically monitored by
Nielsen BDS 24 hours per day. seven days per week during the period of July 1-$ept. 30 Pubiisher information for musicat works has been

24 hours per day, seven days per week during the period of July 1-Sept. 30. Publisher information for musical works has been identified by the
Harry Fox Agency. A "publisher” is defined as an administrator. copyright owner and/or controlling party.
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identified by the Harry Fox Agency. A "publisher” is defined as an administrator, copyright owner and/or controlling party.
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QUARTER BY QUARTER

Nothing comes close to the Golden Coast: “California Gurls”
by KATY PERRY (featuring Snoop Dogg) was the top U.S.
airplay song of the third quarter.

25%

was 4% a year earlier.) Its top songs include “Billionaire” by
Travie McCoy featuring Bruno Mars at No. 9, Mars’ “Just
the Way You Are” at No. 16 and Uncle Kracker’s “Smile”
at No. 17.
Words & Music Copyright Administration scored a place
in the rankings for the fifth consecutive quarter, this time
placing eighth with a 1.6% share, down from 2.5% in the 2
prior quarter and 2.0% in the corresponding period of 2009.
The company had share in five top 100 songs, including Lady
Antebellum’s “Need You Now” at No. 18.
Downtown Music ranked ninth with a 1.1% share, mark-
ing the first time it has appeared on the top 10 publishers
chart since Billboard began compiling it in second-quarter
2006. Downtown had a share in four of the top 100 radio 15%
songs, including “California Gurls.” |
Wixen Music Publishing came in 10th with 1.1%, its first
time in the top 10 since first-quarter 2009, when ithada 1.7%
share. Wixen had a share in eight top 100 radio songs in the
third quarter, double that of Downtown, including “Just the
Way You Are.” ;
Meanwhile, Warner/Chappell was the top-ranked coun- ‘
try music publisher with a 13.4% share of the top 100 coun- 10% |
try songs at 192 stations monitored by Nielsen BDS. That’s
up from the 9.7% it logged in the second quarter when it I
ranked third. {
The top songwriter of the third quarter was Martin Karl
“Max Martin” Sandberg, who had a hand in writing six of
the top 100 radio songs, including “California Gurls,” “Dyna-
mite,” “D] Got Us Fallin’ in Love” and the No. 12 song, Perry’s 5%
“Teenage Dream.” see
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TOP10 AIRPLAY SONGS

RANK ARTIST RANK SONG
MARTIN KARL “CALIFORNIA GURLS,”
“MAX MARTIN” SANDBERG KATY PERRY FEATURING SNOOP DOGG

2 LUKASZ “DR. LUKE” GOTTWALD 2 “LOVE THE WAY YOU LIE,” WEB/SHADY/
ht EMINEM FEATURING RIHANNA AFTERMATH/INTERSCOPE

& ! WILLIAM
| 4 “WILL.LAM” ADAMS 3 “DYNAMITE,” TAIO CRUZ MERCURY/IDIMG
4 - BENJAMIN 4 “AIRPLANES,” REBELROCK/
i e “BENNY BLANCOQO” LEVIN B.0.B FEATURING HAYLEY WILLIAMS GRAND HUSTLE/ATLANTIC
ALEX “DA KID” GRANT 5 “COOLER THAN ME,” MIKE POSNER J/RMG
NADIR “REDONE” KHAYAT 6 “FIND YOUR LOVE,” YOUNG MONEY/CASH MONEY/
DRAKE UNIVERSAL MOTOWN

BONNIE McKEE
7 “| LIKE IT” ENRIQUE IGLESIAS FEATURING PITBULL UNIVERSAL REPUBLIC

TAYLOR SWIFT
8 “OMG,” USHER FEATURING WILL.I.AM LaFACE/ILG

MARSHALL
“EMINEM” MATHERS 9 “BILLIONAIRE,” NAPPY BOY/DECAYDANCE/

ERIC HOLLJES

=
Ranking based on the number of aggregated plays each songwriter had among the overal! top 100 detecting songs from 1514 US. radio stations
electronically monitored by Nielsen BDS 24 hours per day, seven days per week during the period of July 1-Sept. 30. Unilke the accompanying
publisher airplay charts, this ranking doesn't take into account the publishing splits among songwriters for a given song. but rather divides credits
equally among each listed songwriter.

TRAVIE McCOY FEATURING BRUNO MARS FUELED BY RAMEN/RRP

10 “DJ GOT US FALLIN’ IN LOVE,”

LaFACE/IVE/ILG
USHER FEATURING PITBULL

Ranking based on the number of aggregated plays each song had among 1514 U.S radio stations electronically monitored by Nietsen BDS
24 hours per day, seven days per week during the period of July 1-Sept. 30
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too young for a comeback? For Bonnie McKee, the fire-haired singer/songwriter from
ttle, the transition from troubled 16-year-old pop singer to behind-the-scenes writing
has become a makeshift tale of redemption. McKee is enjoying prolonged success
to writing credits on smash hits like Katy Perry’s Billboard Hot 100-topping singles “Cal-
nia Gurls” and “Teenage Dream” and Taio Cruz’s “Dynamite.”

fter being kicked out of private school eight weeks before finishing ninth grade, McKee
ught her hopes of singing stardom to Los Angeles and triggered a bidding war be-
en the heads of Interscope and Warner Bros. McKee was touted as a pop star on the rise
re her 2004 debut, “Trouble,” flamed out and a less-than-amicable label split brought

eeling heartbroken and barely scraping by, McKee signed a deal with Pulse Recording’s
lishing arm, Check Your Pulse, and began selling her dream to other artists. As her
ing credits increased and she fell into the same social circle as Perry, McKee began
king under the guidance of producer Lukasz “Dr. Luke” Gottwald (Kelly Clarkson, P!nk)
signed a production deal with his Prescription Songs imprint last February.

As she prepares to lend her talents to crafting the next Britney Spears album, McKee is
planning on using her songwriting experience to reboot her solo career next year—and this
time, she knows what she’s doing. “I’ve already proven that I’m a real writer and that I'm
just not a puppet,” she says, “so I'm glad to be coming from this angle.”

When did you first start writing songs?
The more I think about it, the more [ realize I
was always doingit. [ was taking songs thatal-
ready existed and writing my own lyrics to
them, or I had melodies in my head and wrote
ridiculous songs to them. I still have songs
from when I was 8 years old, about leprechauns
and fairies and angels.

You'’ve also been singing since you were
5. What attracted you to performing?

It’s kind of been the plan since the get-go. As
a child I loved to dance and sing, and [ would
sketch oulfits that | wanted to wear. I always
wanted to read those little black notes on the
page and figure out what it all meant. My par-
ents put mein piano lessons when [ was S, and
then I was in the Seattle Girls Choir—we toured
all over Europe and sang for the pope. My mom
knew from the time 1 was little that this was
what I was going to be doing.

What happened that got you kicked out
of high school?

I was going through a lot of personal trauma.
I was on drugs, and [ was in all kinds of trou-
ble with an older boyfriend. It was just a bad
time for me. | wrote a lot of my first record in
ninth grade, when all this stuff was going on
in my life. I did a school project where we got
to spend time in a recording studio. So | went
in and recorded four or five songs and made a
demo right before I got kicked out.

How did that demo lead to arecord deal?
I gave itto everyone I knew, and somebody sent
itto someoneelsein L.A., and I got a phone call
from my first manager. My demo was played
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on[noncommercial KCRW Los Angeles]and a
bidding war happened. It came down to [Inter-
scope Geffen A&M chairman/CEO] Jimmy
lovine and [ former Warner Bros. Records chair-
man/CEO] Tom Whalley, and signing with Tom
seemed like the best idea. It was an event sign-
ing—since I was Tom’s first signing as CEQ, it
was a big deal, and everyone was talking about
it. And being 16, I didn’t know what to look for
inalabel. I was like, “Oh, Madonna was there,
and Prince was there, so [ like it!” Prince
changed his name because he hated his label.
I probably should have seen the signs.

What went wrong at Warner Bros.?

I moved to New York when [ was 17 and
recorded the record with Bob Power over eight
months. And then [ moved back to L.A. and
rerecorded everything with Rob Cavallo. It took
a year-and-a-half, even though the songs were

friends
with Katy
Perry when
we were
poor. | met
herina

thrift st”

already written. We were just taking our sweet
time, and I had no idea what was going on. In
retrospect, these were some of my first atternpls
at songwriting, and [ probably could've used
some help. They didn’t put me in the studio
with Linda Perry or Glen Ballard, and [ needed
that. I didn’t have a hit.

What was the final straw?

Tom Whalley said, “I want you to go write
some more songs and we’ll put it out. We
just don’t have a single.” | wrote about 40
songs and turned them in and got no re-
sponse. | got so fed up that | recorded three
songs that I felt in my bones were hits, and
I went over to Tom Whalley’s house in the
middle of the night with a dagger. T stabbed
the CD into a tree in front of his front door,
and then | wrote in lipstick on his car, “Plat-
inum, baby!” | wanted to make an impact,

and [ think I did.

Do you think he listened to the CD?

I don’t know. | don’t care. Those three songs
[“Mine,” “To Find You/Fireflies” and “Teenage
Heart”] are the ones that got me my publish-
ing deal. I wasn’t hallucinating. I know when
I’'m good and when I'm not.

How did that deal materialize?

My friend put me in touch with Josh Abraham
at Pulse. They had me come over and play a
song, and they wanted to sign me on the spot.
Everyone was like, “Don’t sell your publishing,
because it’s not worth anything right now. Get
a[record] deal first.” And I was like, “What the
fuck elseam 1 going to do? I'm in the slums of
Hollywood, digging through the couch for
change and eating at Taco Bell.” So I signed
with them and that turned out to be the best
decision I ever made.

Meanwhile, you were doing some acting
work. Did you ever consider leaving music
and committing to that?

I’'m a better musician than actor. [ wanted to
make sure | kept the allure of being an artistand
not play other people. All of the acting that I've
done is related to music. | played Janis Joplin on
“American Dreams,” and then in “August Rush”
I had to play classical piano. I was on “CSI” and
played astreet musician. I had two weeks to learn
how to play guitar for that. Needless to say, my
fingers were bleeding, but I pulled it off.

How did you meet Dr. Luke?

I had known Luke socially, because | was
friends with Katy Perry, when we were poor.
I met her in a thrift store. She approached
me and was like, “Oh, you're Bonnie McKee,
right? Your album just came out. Your song,
‘Confessions of a Teenage Girl,” inspired my
song, ‘One of the Boys.” ” | was like, “Oh,
awesome!” We were homies, and she was
hanging out with Luke. I kind of ignored him,
and then 1 realized who he was, und 1 decided
to keep ignoring him because playing hard
to get always seems to do the trick. And then
I started getting cuts at Pulse: I got soimne
Leighton Meester stuff, and 1 got an Elliott
Yamin cut. Josh and [Dr. Luke] had a little
talk, and Luke was interested in what I was
working on.
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What was the first thing you worked on
with him?

He had me come in and work with [producer]
Ammo, and he tested me a little and said,
“Write a song. Let me see what you can do.”
He pushes me to do my best work, and he’s
meticulous, and sometimes it drives me crazy
but it’s always for the better. And then the Katy
thing happened and he called me into do “Cal-
ifornia Gurls” and “Teenage Dream” in Febru-
ary. We wrote about five different versions of
“Teenage Dream” together.

How did “Dynamite” come together?
Luke and Max Martin had written this melody,
and Luke called meintodoalyriconit. T had
never met Taio until about a week ago, al-
though I've seen him perform [“Dynamite”],
and it was so exciting to see an audience re-
sponding live to it.

Isit weird to watch someone else use your
idea, since you are still a performer?

In the beginning, I would have a hard time giv-
ing songs away, but now it's really exciting. Ifit’s
something that wouldn’t work for me, it’s good
that my words get to be heard. “Teenage Dream”
was a hard one to give up, because that’s some-
thing | would definitely singand I'm really proud
of, but Katy killed it. I'm glad it was someone
who deserves itand has the chops to back it up.

How will your songwriting experiencesin-
fluence your solo career?

I’m picking up little tips along the way and hon-
ing my craft. I've written with so many people
that it's made me rethink what songwriting is.
My first record was very instinctual, but I un-
derstand the importance of repetition and how
to write a hook now, which is something I
thought | knew about before but I didn’t.

When are you planning to record your
next album?

I’'m going to work on the Britney Spears record
with Luke, probably until the end of the year,
and then I’ll get pretty heavy into my own stuff.
I'm just carving out what exactly it’s going to
be. Luke is producing half of my album and
executive-producing the whole thing. I'm
hoping to have something by springtime.
There are a few other projects, but | don’t want
to jinx anything.

Do you see yourself working outside of
pop music?

Absolutely. I listen to pop music, but I draw
a lot from alternative and indie music, like
Lykke Li and Peter Bjorn & john. With pop,
it’s a fun word puzzle, because you have to
write inside of a certain formula. But with
other stuff, anything goes. I like to have that
kind of freedom sometimes. voe
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In October 2008, Bertelsmann unveiled its
newly christened BMG Rights Management
division, which was to focus on providing
marketing, licensing and rights management
services to songwriters and performers.

Barely two years later and backed with the
resources of joint-venture partner Kohlberg
Kravis Roberts (KKR), BMG, as the division
now prefers to call itself, has emerged as the
world’s most active acquirer of publishing
catalogs. Since mid-2009, the company has
purchased Crosstown Songs America, Stage
Three Music, Cherry Lane Music Publishing
and Evergreen Copyrights.

Thanks to those acquisitions, BMG ranks
for the second consecutive quarter among
the top 10 publishers based on its share of
the 100 most popular U.S. airplay songs, as
measured by the Harry Fox Agency (see story,
page 24).

With its appetite for dealmaking, its Ber-
telsmann pedigree and the financial backing
of aleading private-equity firm, is BMG gear-
ing up to join the ranks of the major music
publishers?

“Iwould dare to say that we are already a
major,” BMG CEO Hartwig Masuch says.
“A small major, but we have a major foot-
print right now. We're very confident that
by the end of 2011 we’ll cover a lot of ground
between us and the other four guys. If you
look at our shareholders, KKR and Bertels-
mann, it’s quite clear that they don’t want
to be No. 5 in the market, that’s for sure.”

SENSING AN OPPORTUNITY
It wasn't long after Bertelsmann’s 2007 sale of
BMG Music Publishing to Universal Music
Group that the German media giant was already
plotting its re-entry into music publishing.

Bertelsmann had sold its publishing as-
sets for €1.6 billion ($2.2 billion) and decided
that it could buy back into the market at at-
tractive valuations, according to Masuch, who
had been a BMG Music Publishing manag-
ing director and senior VP for Germany,
Switzerland and Austria.

Even better, the pending divestiture of Ber-
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telsmann’s 50% stake in Sony BMG Music
Entertainment to Sony, which it completed
in 2008, meant that the company would be
able to return to the music business free of
the digital transition challenges plaguing
record labels. Meanwhile, Bertelsmann’s Ar-
vato division—a provider of distribution,
billing, digital storage, customer loyalty pro-
grams and other services to media clients—
was available to provide backroom services
to a new music publishing operation.

Then the outbreak of the global credit cri-
sis helped create favorable conditions for a
new player. During the mid-2000s, music
publishing underwent a wave of consolida-
tion as publishing companies backed with
private-equity investment, like Primary Wave
Music, Bug Music and Evergreen, went on
buying sprees.

“These investors were saying, ‘Publishing
seems to be a very simple business,” ” Ma-
such says. “ ‘We buy at a multiple of 12 and
sell at the multiple of 18. Great, let’s do that.” ”

But by late 2008, the bottom fell out of the
global economy and suddenly a lot of in-

Draw the line:
AEROSMITH performs
at Boston’s Fenway
Park in August, a month
after BMG said it agreed
to acquire the band’s
music publisher, Stage
Three Music.

| BY ED CHRISTMAN

vestors “were running for cover,” he adds.

“We were around three months into our
game plan,” Masuch recalls. “We said, “This
is an even more interesting business than
we thought.” ”

So the company devised another game
plan, one that required the resources of a fi-
nancial partner so it could make a bigger play.
Enter KKR.

“We knew that they had the same belief that
the music business is not just about doom
and gloom and open for a completely new
service-driven business model,” Masuch says.

In July 2009, KKR agreed to take a 51%
stake in BMG, and by the end of the month,
the joint venture had made its first acquisi-
tion: Crosstown Songs America.

Notonly did BMG’s association with KKR
give ita partner that could conduct financial
analysis on acquisitions and supply capital
for purchases, but it also helped it access the
debt markets to aid in financing acquisitions.

So far, Masuch claims the company has
been able to live up to his stated objective,
which he discussed at the Billboard Music &

P "‘ould dare

to say that
we are already
a major.
A small major,
but we have
a major

footprl’ ’
right now.

—HARTWIG MASUCH, BMG

Money Symposium in May: that BMG would
acquire publishing assets at a multiple of less
than nine times acquisition price to net pub-
lisher’s share, despite industry skepticism to
the contrary.

While BMG appears to be in a hurry to buy
up other music publishers, the company will
take its time about rationalizing its acquisi-
tions. Masuch says it’s a mistake to start cut-
ting employees as soon as an acquisition closes.

“So far, we are leaving everything asis and
seeing how it plays out,” he says. “You can re-
ally get to know people if you work with them
... We are building an organization where
there’s lot of room for good people who share
the vision we have.”

Masuch says he can afford the luxury of
learning about new assets because KKR un-
derstands that BMG is rolling out a “buy-and-
build strategy.” BMG recently hired Richard
Blackstone, former chairman/CEO of Warner/
Chappell Music, as its chief creative officer to
lead the publishing company’s creative efforts
in the United States.

Now that BMG has staked out its turf state-
side and in the United Kingdom (through
London-based Stage Three), the company is
also establishing a presence in key European
markets like France, Germany, Spain and Italy.

FOCUS ON BACKROOM SERVICES
Besides acquisitions, Masuch says he’s count-
ing on the company’s focus on advanced back-
room services to attract writers and artists,
in contrast to major publishers, which em-
phasize the creative prowess of their A&R
staffs to attract new signings.

Due to the transition to digital, the music
business faces a paradigm shift, Masuch says.
Accurate accounting, transparent royalty
statements and timely payments for things
like online streaming and subscription serv-
ices will take on more importance, he ob-
serves, as opposed to older models under
which payments and accounting were de-
pendent on how many CDs were sold.

Masuch says the shift also includes the
falling cost of entry into the music business
thanks to digital distribution and more so-
phisticated, do-it-yourself recording tools.
These changes align closely with Bertels-
mann’s interest in owning media assets.

“We looked at [the music publishing busi-
ness] and said, ‘OK, there is something that’s
very familiar and very close to some of the
areas that our money is invested in,” ” Ma-
such says.

The service model that attracted Bertels-
mann back into the music industry also can
apply to the recorded-music side of the busi-
ness too, he says, noting that improved dig-
ital accounting will be relevant to owners of
both publishing and master recording rights.

But while Masuch acknowledges that BMG
is still interested in buying master recording
rights, he adds that it isn’t interested in be-
coming a traditional record label. Nor is the
company looking to acquire a major publish-
ing company.

“We are not interested in buying a major
because we have an infrastructure—-a great,
scalable infrastructure,” he says.
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6 QUESTIONS WITH

EDDIE FERNANDEZ

BYLEILACOBO

With Universal Music Latin Entertainment commanding more than half the U.S. market for Latin
recorded-music sales, Universal Music Publishing Group Latin Americais increasingly working hand
in hand with UMLE’s imprints to better leverage their respective catalogs and generate new busi-
ness. Heading up UMPG Latin America’s operations in the United States and Latin America is
senior VP Eddie Fernandez. Before joining UMPG’s Latin American publishing division in 2006,
Fernandez was VP of Latin America for Sony/ATV Music Publishing-and VP of A&R at Universal
Music Latino. In an interview, he talks about opportunities in the Latin publishing market.

You’ve enjoyed growth
across your entire busi-
ness, particularly in Latin
America. What’s driving
that growth?

The recorded-music market
fell precipitously in the past
five years. But now in Brazil,
for example, we're forecasting
a surge in album sales for
[2010]. In Argentina, we're
ahead in gross revenue this
year from our projections.
And in Colombia, record sales
are down, but there is a lot of
movement in the music mar-
ketin general. We've vastly im-
proved, for example, the way

we collect [royalties]. It's often
basic things, like implement-
ing electronic registration of
songs and catalogs within the
local composer societies.

Which market presentsthe
biggest challenges?

Definitely Mexico, because it's
the main source of A&R for
the region. Much of the pop
that’s consumed here comes
from Mexico, so there’s more
competition. We have dedi-
cated regional Mexican and
pop divisions and we also have
an office in Monterrey with a
dedicated A&R director who

actively goes after regional
Mexican catalogs.

What opportunities do you
see in the U.S. market?

The market here is more com-
plex due to geographicand cul-
tural segmentation. What
someone likes in Los Angeles
doesn’t necessarily translate to
Puerto Rico. We're relying here
on having more singles at
radio to make up for physical
sales. We'll also be more ag-
gressive in targeting ad agen-
cies to [strike synch deals]. And
we want to provide them with
additional services; not only

the hits we have in our catalog,
but also the services of the

great producers we have on
our roster who can custom-
make music and jingles.
Overall, our U.S. income
has remained stable, although
’'ve had to be far more aggres-
sive in chasing good singles
and placing them. The word
“marketing” didn’t exist be-
fore in the publishing world.

You signed Juanes to a pub-
lishing deal in 2007 at the
same time he renewed his
recording contract with Uni-
versal Music Latino. Are all
acts signed to the label also
being signed to publishing?
We are definitely working
[with the label], not only in

new signings but also in
synch deals. With Juanes, all
his compositions from his up-
coming album and moving
forward will fall under
UMPG. And Juan Gabriel,
who has one of the biggest
contemporary Latin music
catalogs, signed a worldwide
administration deal with us
at the same time that he
signed as an artist with Uni-
versal Music Mexico.
Having our artists also
signed to the label of course
is a tremendous advantage.
With Chino y Nacho and with
Mexican pop act Belanova,
for example, the label nego-
tiated major synch deals with
AT&T. We work very closely
with the label’s new business

development department
and approach advertising
agencies to sell masters and
publishing, as if we were a
one-stop shop.

How are you promoting
your songwriters and their
catalogs?

We have created a program to
(highlight] key anniversaries
for songs in our catalog. For
example, 2010 marks the 25th
anniversary of Gloria Estefan’s
(hit single] “Conga,” so we will
be putting together a CD sam-
plerand online e-sampler and
sending that to our database
of music supervisors. We're
also doing a Latin boxed set
and e-sampler to distribute to
all music supervisors and His-
panic ad agencies in the U.S.
and Puerto Rico. And we're
frequently setting up song-
writer showcases.

How important is digital
revenue for you in Latin
America?

It’s still not significant for us.
But it will be. The day they
open iTunes in Brazil, then
we're talking.
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YOU MAY BE ELIGIBLE FOR 2007-2008
PENDING & UNMATCHED ROYALTIES.

If you are a music publisher who owned or administered
musical works between 2007 and 2008, you may be entitled
to receive royalties under Group |l of the NMPA Late Fee
Program, a program to distribute pending and unmatched

funds owed to publishers by major record labels.

To learn more go to:

or call:

DEADLINE FOR PROGRAM REGISTRATION IS

NOVEMBER 20, 2010
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LEADER
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PACK

Interscope Bets Big On Yelawolf,
Slating Two Albums In Six Months

As one of a select few rappers nex! in line for mainstream star-
dom, Yelawolf probably could have handpicked a famous
songstress to sing the hook on his major-label debut single.
Instead, the Gadsen, Ala.-born MC stuck to what got him to
this point: staying away from any and all gimmicks.

“I called my homie’s girlfriend up in the studio, she said
the ‘I just wanna party’ line, and once we got that, we blew
smoke in the air, popped open a beer and just fooled around
with it,” Yelawolf says, as though he were talking about a ran-
dom basement party and not his most important solo record
thus far. Although Gucci Mane eventually added a verse for “I
Just Wanna Party”—the lead track from Yelawolf’s “0-60” (Ghet-
O-Vision/Interscope), due Nov. 22—the final product still
sounds the furthest thing from self-conscious.

“We didn’t want to get too far away from “Trunk Muzik,
says Yelawolf (real name: Michael Wayne Atha), who re-
leased that breakout mixtape in January when he was still
relatively unknown. “I’m too stubborn to change. I'm real
careful about my music and my longevity in the game. |
want to be able to stand next to people like OutKast, N.W.A
and Snoop Dogg.”

There’s another reason why “0-60,” which consists of six
new tracks and six from “Trunk Muzik,” won’t be as stark a
blog-to-radio-darling transformation as, say, B.o.B’s “The
Adventures of Bobby Ray” or Drake’s “Thank Me Later.” 1t’s
the first of two albums that Yelawolf will release in the next
few months. The rapper’s sophomore release, tentatively ti-
tled “Radioactive,” is already slated for March 2011 and is ex-
pected to include more commercially appealing collaborations
with Diplo and Travis Barker, along with current go-to pro-
ducers Jim Jonsin and WillPower.

So why not just close out the year with a free mixtape, in-
stead of releasing a fourth-quarter debut and going head to
head with Kanye West and Nicki Minaj? “We just want to have
something on the shelf for the holidays, because I'm steadily
making music and making rounds around the country,” Yela-
wolfsays, though he admits, “It’s not a project we expect todo
crazy numbers with.”

Interscope is also keeping expectations measured. “We
haven’t gone crazy spending money,” says director of mar-
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keting Andrew Flad, who describes the campaign for “0-60”
as “grass-roots, to continue the momentum he had when
he signed.”

Yelawolf inked his Interscope deal in April, on the heels of a
breakout South by Southwest performance and a modest street
hit, “Mixin Up the Medicine,” a Juelz Santana track to which he
contributed a countrified, Bob Dylan-inspired hook. A yearlong
tour with Wiz Khalifa followed, as well as a second-stage slot
on hip-hop festival Rock the Bells and an opportunity-seizing
feature on Big Boi's “You Ain’t No DJ,” from the recently re-
leased “Sir Lucious Left Foot: The Son of Chico Dusty.” “Ever
since we hooked up he just gave me huge co-signs,” Yelawolf
says. “Him bringing me to the BET Hip-Hop Awards was a
career-changing moment.”

Flad cites the instant appeal of Yelawolf to major retail and
media partners as the main reason why the label wanted to
release an album. “For a skinny, tattooed white kid who al-
most became a pro skater to be able to rap so well, and be very
respected in the rap community by people like Big Boi, Bun
B and Gucci Mane—that’s what people are responding to,”
he says.

STUFF LIKE THAT

ON THE BIG SCREEN
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On the prowl:
YELAWOLF

MySpace will stream “0-60” a week before release, and Best
Buy is onboard to sell a physical version of “I Just Wanna Party”
paired with another album track, “Pop the Trunk.” Featured
promotion on iTunes is in the works, and Interscope has also
tapped indie marketing firm Blackman Enterprises to specif-
ically target black college radio. “A lot of college radio plays
stuff like Sonic Youth and Trail of Dead,” Flad says. “We wanted
to make sure that we were focusing on places that have ears
for a guy like Yelawolf.”

On the strength of his BET Hip-Hop Awards performance
with Big Boi, the label is also in talks to have Yelawolf premiere
an edited version of the “I Just Wanna Party” music video on
“106th & Park.

Meanwhile, the rapper will continue to walk the delicate line
between satisfying his underground hip-hop fans and grow-
ing his crossover appeal. “Free music used to get on my nerves
because | couldn’t understand why [ felt like artists were being
robbed,” he says, “and now it’s completely reversed. Free music
has changed my life. Because “Trunk Muzik’ was free, I'm mak-
ing money. | want to keep giving people projects on the shelf,
but I’ll always leak a free song here and there.”
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TV PARTY

Plain White T’s Aim For The Small Screen

>>>MUMFORD &
SONS TOP ARIA
AWARDS

Global superstars Lady
Gaga and Kylie Minogue
both struck out at the
ARIA Awards, presented
by the Australian
Recording Industry
Assn., with the top prize
for an international act
going to English folk-
rock band Mumford &
Sons. The group picked
up the most popular
international artist award
on Nov. 7, the final night
of the ARIA Awards,
which the association
has handed out since
1987 in celebration of the

Plain White T's frontman Tom Higgenson has
gotten a lot of mileage out of a crush. While
most people resort to stalking on Facebook to
pursue the one who got away, Higgenson wrote
“Hey There Delilah,” a bona fide hit that crossed
over into the pop-culture lexicon. At one point,
it reached such a level of saturation that the
track’s namesake appeared on NBC’s “Today”
to share her thoughts about the song.

And while Higgenson isn’t quite ready to
give up his firstlove, he and his band are ready
to start dating again. After
being defined by “Delilah”

our harmonies . . . We can strip our music down
to bare bones and it's still just as effective.’
So far their efforts have yielded three differ-
ent song placements in five different campaigns:
Promos for NBC's “Parenthood” featuring first
single “Rhythm of Love,” a breezy, Jason Mraz-
esque acoustic number, began in August. A two-
month term on ABC Family’s “Secret Life of
the American Teenager” kicked off in Septem-
ber. And on Nov. 8 the song began a 12-week
promo run for Showtime’s “Californication.”
“Plain White T’s are
justso damn good in that
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‘With our
band, our
strong points

Austratian music
industry. The album of
the year prize went to
Sydney brother-and-
sister duo Angus & Julia
Stone’s “Down the Way,”

for more than three years,
Plain White T’s are getting
ready to show their range
as they release “Wonders of
the Younger” on Dec. 7

[acoustic] environment,”
Disney Music Group VP
oflicensing Dominic Grif-
fin says. “Especially with
‘Rhythm of Love.” It's such

Out Of The Gate

Late Night's David Letterman
Gives Runner Runner A Push

beating such releases as through Hollywood. . agreat song with a univer-

Birds of Tokyo’s self- Whgile radiz‘\://as and still are our lyrlcs ’ sfl message; it certainly Most emerging bands arelucky  with tentative plans to develop
titled album and Sia’s is a primary vehicle for get- our melOdieS. has made it easier to ac- to land a spot on a late-night it into a full-fledged comedy
“We Are Born.” ting the act’s music heard, . complish our goals.” show. But Runner Runner has  label. But Recor took a musical
>>>QUEEN SIGNS the band’s camp is making our harmon.les' In addition to the first snagged something even change of direction when his
TO UNIVERSAL a much stronger push for We can Strlp single, new album cut better: the endorsement of a  stepdaughter, Lucy, introduced
Legendary British band a similar ubiquity with on- 5 “Boomerang” appeared in prominent late-night host. The  him to pop-punk quintet Run-
Queen has signed to air TV promos. To help our music spots for ABC’s “Private band will release its self-titled  ner Runner. Recor tipped the

Universal Music Group
after nearly 40 years with
EMI, and preparations are
under way for the release
of remastered versions of
the group’s studio
albums in 2011, The
switch, first reported in
May and confirmed Nov.
8, is a blow to EMI, which
has lost such acts as the
Rolling Stones, Paul
McCartney and
Radiohead since the label
group was taken over by
private equity firm Terra
Firma in 2007. Queen’s
Universal deal covers the
world outside North
America, and the band
will appear on the Island
Records label as of Jan. 1,
2011, Hollywood Records
has issued Queen’s U.S.
releases.

>>>DANGER
MOUSE RECORDS
NEW PROJECT
Danger Mouse keeps fans
guessing with his new
project, called Rome,
which focuses on
spaghetti western and
italian film score-inspired
music. Danger Mouse,
aka Brian Burton,
recorded with italian
composer Daniele Luppi
for the as-yet-untitled
album, which features
guest vocals from Norah
Jones and Jack White.

Reporting by Mike
Collett-White, the
Guardian and Reuters.

secure such spots, Plain
White T’s visited five TV
networks in August to
perform acoustic mini-
showcases of their past
three hits (“Delilah” and
“Our Time Now” from
“Every Second Counts” and
‘1,2,3,4” from 2008’s “Big
Bad World,” which has sold 1.5 million, accord-
ing to Nielsen SoundScan, and peaked at No.
34 on the Billboard Hot 100), plus two new
songs from “Wonders of the Younger.”

“It was our chance to get in front of a bunch
of important people and have that face time
with them,” Higgenson says. “With our band,
our strong points are our lyrics, our melodies,

down to bare
bones and it’s
still just as

effective.’

—TOM HIGGENSON,
PLAIN WHITE T’S

Practice” beginning in
September, and ESPN
started using the bold,
thematic “Irrational An-
them” in October for a
campaign that will con-
tinue through April 2011.

All of this activity has
not only built momentum
behind the first single, which has sold 207,000,
according to SoundScan, but also widely ex-
posed the diversity of new songs on the album
prior to sireet date.

“This has been a huge opportunity for us.
Peopleare takinga bunch of songs off the new
album,” Higgenson says. “You've got to look
atthat asa good sign.” .ee

s
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debut in January through a joint
record deal with Merovingian
Music, Capitol/EMI and Clear
Entertainment, a new label
under David Letterman’s media
company Worldwide Pants.
Clear Entertainment began
in 2008 as a management
division of Worldwide Pants,
headed by manager Jirn Recor

band to longtime associate and
Merovingian Music founder
Jack Ponti, who agreed there
was something special about
the group.

“They’re great songwriters
and they have an extraordinary
work ethic. Sometimes you just
see something you think is spe-
cial and that is very hard to de-

PULSE

EDITED BY TOM FERGUSON

>>>I"'M YOUR FRAN
When Berlin-based, Scottish-
born singer/songwriter Fran
Healy wrapped a world tour
with his band Travis in 2009, he
was the only member of the
four-piece not ready for a break.

“ just wanted to keep going,
so it seemed the perfect time
to do a solo album,” Healy says.

His debut solo set, “Wreck-
order,” was released Oct. 4 on
his own Wreckord Labelinthe
United Kingdom and Europe—
with distribution handled by
Warner’s Alternative Distribu-
tion Alliance—and the follow-
ing day in North America on
Rykodisc. It debuted on Bill-
board’s Top Heatseekers chart
at No. 8.

Although it features cameos
by Paul McCartney and Neko
Case, Healy wrote and per-
formed almost the entire al-
bum. “It’s not a bad idea to

want control of your art—when
you’re on a major label youre-
linquish so much of that,” he
says. “t don’t really need a big
label to put me out now, as I'm
already known.”

Having performed solo sets
on Keane’s summer U.S. tour,
Healy is opening for Brandon
Flowers, with headlining club
dates to follow in December, all
booked by New York-based
Pinnacle Entertainment. A U.K.
tour—with a full backing band—

Solo Scot:
FRAN
HEALEY




with LEE DeWYZE

_ by JILL MENZE

The latest victor to emerge from Fox’s “American Idol” machine is season-nine champ Lee
DeWyze, whose rough-hewn singer/songwriter vibe captured voters’ hearts and helped him
beat out runner-up Crystal Bowersox.

When the season wrapped, the 24-year-old Mount Prospect, lll,, native, who had released
solo music in his pre-"Idol” days, signed with 19 Recordings/RCA for his Nov. 16 major-label debut,

fine,” Ponti says.

After two years of manag-
ing the band, and with direct
approval from Letterman,
Recor launched Clear Enter-
tainment as a label entity with
Runner Runner as its flagship
act in early 2010. Clear then
signed a joint venture with
Merovingian and Capitol/EMI
to help push the group.

With its name already circu-
lating as the flagship act on Let-
terman’s first record label,
Runner Runner released the
single “So Obvious” on March
16 and began touring to pro-
mote it. On Sept. 27, the mem-
bers finally met their label boss
when they performed the song
on “Late Show With David Let-
terman.” Two weeks after the
performance, “So Obvious”
peaked at No. 37 on Billboard’s
Muinstream Top 40 chart.

The importance of the Let-

RUNNER RUNNER: KEN TAROKANBE, DeWYZE: JIRO SCHNEIDER

is planned for 201, with book-
ings by the London-based
Sound and Vision Artist Agency.
Healy is published by Copyright
Control. —Steve Adams

>>>HOUSE PARTY
Iltalian DJ Alex Gaudino has
scored a sleeper airplay hit in
the United States with his track
“min Love (I Wanna Do It)”
(Ultra Records). It made its
airplay debut on Sirius’ BPM
channel on May 26, but only
reached No. 1on Biliboard’s
Hot Dance Airplay on Oct. 16.
The track also went top 10 on
the Official Charts Co.’s U.K.
singles tally.

The song—featuring un-
credited vocals from Ameri-
can teen singer Maxine Ash-
ley—is Gaudino’s biggest hit
since “Destination Calabria®
(Rise Records), with vocals by
Crystal Waters, was a hit across
Europe in 2007.

The Italian house sound that
dominated the '80s and '90s
has been less high profile of

terrman connection hasn’t been
lost on the band. “People like
David Letterman are backing
what we're doing creatively and
it just feels amazing to have
support from all these people,”
lead singer Ryan Ogren says.

Runner Runner isn’t count-
ing on the Letterman name
alone, though. The band has
been on the road nonstop since
the summer and is finishing
up a tour with 2am Club be-
fore returning to the road with
fellow pop-punkers Forever the
Sickest Kids in late November
and early December.

“The long plan is they will
stay on the road until they can’t
breathe any more,” Ponti says.

The band has also embraced
social networking. In the past
sixmonths Runner Runner has
increased its Facebook fan
count from 10,000 to nearly
80,000 through various inter-

active campaigns. The group
posts photos of meet-and-greets
and concerts—where fans can
tag themselves in the audi-
ence—and also makes the oc-
casional house call, performing
an acoustic set in the living
room of a lucky fan.

“I have never worked with a
band that has had so much
band-to-fan engagement,”
EMI VP of marketing Tara
Chiara says. “They are our best
marketing tool.”

While Letterman has given
Runner Runner a head start,
the band knows it takes much
more than that to cross the fin-
ishline. “It’s almosta challenge
tolook ahead when we've been
in this whirlwind of landmarks
and milestones since the
springtime,” guitarist Peter
Munters says. “We're just tak-
ing it as it comes and really
working hard out here.” ...

late, but Gaudinoinsists, “Ital-
ian dance is the best in the
world and has been for 30
years. Today, danceis a genre
like rock, and even mainstream

stars now copy that format.”
Gaudino is working on his as-
yet-untitled sophomore fuli-
length album, due next year,
and plays European DJ dates
throughout November, booked
by Milan-based Magnificent
Booking (ltaly) and London-
based MN2S (rest of the world).
Brooklyn-based AM Only han-
dles U.S. and South American
bookings. Gaudino is published
by his own Freemen company.
—Mark Worden

>>>LUCKY ELEVEN

Toronto’s Finger Eleven may
not beinstantly recognizable,
but its last two albums have
each yielded a top 20 hit on
the Billboard Hot 100: the
ballad “One Thing” from
2003’s “Finger Eleven” and
rocker “Paralyzer” from 2007’s
“Them Vs. You Vs. Me.”

“They are one of those face-
less bands that people know
about just by hearing their mu-
sic,” says manager Rob Lanniof
Toronto-based Coalition Enter-
tainment. “It’s never been that
important to the band. They just
want to be able to tour.”

“Livingina Dream,” the first
single from fifth album “Life
Turns Electric”—released Oct.
21in North America on Wind-
up—has a similar groove to
“Paralyzer.”’ So far it has peaked
at No. 11 on Active Rock and No.
14 at Alternative.

The band is playing U.S.
radio dates through Christmas,
with a Canadian tour—booked
by Toronto-based S. L. Feld-
man & Associates—kicking off
Jan.16. A full U.S. tour, booked
by the Agency Group, is being
lined up for March/April.

Wind-up released the al-
bum Nov. 8 in Europe; it’s due
Nov. 19 in Australia and New
Zealand. The band’s publish-
ing is with Chrysalis Music.

—Karen Bliss

“Live It Up.” DeWyze helped pen the collection of roots rock-influenced songs alongside song-
writers like John Shanks, Toby Gad and Lindy Robbins.

Billboard caught up with DeWyze to chat about what to expect from the new album, record-
ing during a rigorous touring schedule and his thoughts on the new season of “Idol.”

1 How does the sound of your new album

compare with the Lee who viewers meton
“American ldol”?
On the show, a big portion of il is really try-
ing to fit the format of the show. You do songs
outside of your genre, outside of what you
normally do. And when the show is over,
you're no longer piecing it together and work-
ing it out. The album is 100% me, through
and through.

2 Youco-wrote most of the songs on the
album. What do you like about contribut-
ing to the songwriting process?

It was important for me to have a hand in the
writing. There are 10 of the 11 songs that I'm
responsible for, and I'm happy about that. I felt
that being a big part of the writing, it would
mean a lot more to me and I could connect to
the songs better, and I did. “Live It Up” or “Dear
Isabelle,” those two I wrote based on personal
experience. They all are from a personal place
for me. Every one of those songs [ could sing.

3 What was the recording like, juggling
time to make the album with the Idols
Live tour?

It was kind of hard, actually, when we were on
the tour. It was cool, but it was hard to concen-
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trate with everything going on. You’re also try-
ing to take it all in. It was pretty difficult at
times. But for the most part, once that was over,
it was just writing sessions and getting things
down. I’'m kind of glad it went that way because
once the tour was over it really gave mea chance
to focus on [the album]. It made me want time
to be able to do this.

4 You released music before you were
on “ldol”—%So I’m Told” in 2007 and
“Slumberland” in 2010. Did that help at all
during the whole process?

Definitely being in studios before
helped becauseitdidn’t intimidate me
as much, like being in there with back-
ing music and singing. It wasn’t a
thing that freaked me out because the
very first time I was ever in a studio 1
was like, “Whoa.” I was able to focus
on this one, and [ had a good time with
it. I knew what | wanted to do before
1 was ever on “ldol.” I knew what al-
bum I wanted to make. And once we
got the opportunity to actually go into
the studio | was pretty excited about
it. | had a goal set for myself to make
all the time in the studio useful time.
It worked out well.

S what’s your opinion of the
new season of “ldol” and the
new judges?

It will be cool, it will be different. They
should try to be themselves and not
copy Simon [Cowell] or any of that.
Just more or less do their own thing.
[t will be a different show for sure, but
it will be successful. It always has
been, and what it’s there for is a platform for
people who want to get their name out there,
who want to do this for a living. | supportany-
thing that supports an artist.

6 Where do you see yourself 10 years
from now?

I'd like to have a couple albums under my belt,
get a lot of touring under my belt. Doing a lot
of performances and writing, not just for my-
self but for other people. This is what I want
year in and year out. It’s a new step for me, and
I want to be doing this for a long time. [ want
to make the best decisions [ can career-wise
and do what I love to do. e
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ELVIS COSTELLO
National Ransom

Producer: T Bone Burnett
Hear Music

Release Date: Nov. 2

If Elvis Costello’s predilection
for album-to-album change
has been dizzying during the
past 30-plus years, his latest
release, “National Ransom,”
truncates that whirlwind
across 16 tracks. Returning to
“King of America” and “Secret,
Profane & Sugarcane” partner
T Bone Burnett, Costello cuts
a wide swath with an equally
broad array of players, from
his bands (the imposters, the
Sugarcanes) to special guests
like Leon Russell, who solos
on the shuffling rocker "My
Lovely Jezebel,” and Vince Gill
on the roots hybrid “Dr. Wat-
son, | Presume.” Assigning a
time and place to each song,
from the early 20th century to
present day, Costello and
company kick hard on the Wall
Street-skewering title track,
“Five Small Words” and “The
Spell That You Cast.” He slides
into country for A Slow Drag
With Josephine” and “I Lost
You,” and touches on jazz
with “You Hung the Moon”
and the Joni Mitchell-styled
"One Bell Ringing.” Elsewhere,
Costello takes a vaudeville
turn on the emotive album
closer “A Voice in the Dark.”

MY
CHEMICAL
ROMANCE
Danger Days:
The True Lives
of the Fabulous
Killjoys
Producer: Rob
Cavallo

Reprise Records
Release Date: Nov. 22

STEFLERS
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The uniforms, logos and socio-political bombast of My
Chemical Romance’s 2006 album, “The Black Parade,”
have all been safely packed away. The rock quintet is
comparatively stripped down and glammed up on its
fourth studio album, “Danger Days: The True Lives of the
Fabulous Killjoys.” It’s equally over the top in its ebul-
lient energy, and a bold new direction clothes the act’s
attitude in a vastly different kind of approach. Like its
predecessor, “Danger Days” is aural theater, a graphic
novel-esque tale set in 2019 and casting MCR in yet

It’s alot to takein, but his aim
is true as always.—GG

BLACK DUB

Black Dub

Producer: Daniel L anois

Jive Records

Release Date: Nov. 2

Daniel Lanois has already
had a pretty remarkable

N*E*R*D
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Nothing

Producers: The Neptunes

Star Trak/Interscope

Release Date: Nov. 2

While Pharrell Williams’ legacy as
one-half of production duo the Neptunes has long been
secure, his ventures as the frontman for hip-hop/funk
trio N*E*R*D have yielded a challenging, inconsistent
output. “Nothing,” Williams’ fourth album alongside the
group’s Chad Hugo and Shay Haley, offers more top-
shelf beats and a few intriguing genre experiments amid
the sweaty dance tracks. “Hot-N-Fun” (featuring Nelly
Furtado) and “Hypnotize U” both employ stunning “sta-
dium music” with regrettably forgettable lyrics, while
“God Bless Us All” utilizes the same Latin-flavored brass
that Williams employed on Clipse’s “Popular Demand
(Popeyes)” last year. However, the best moments on
“Nothing,” like the unraveling political rant “Help Me”
and the bittersweet soul song “Life As a Fish,” shy away
from the party atmosphere and allow Williams to ham-
mer home substantial messages. At 36 minutes, the set
is quick, generally uptempo and full of the Neptunes’
mixtape-ready bangers, yet Williams finds his groove
during moments that won’t rattie any trunks.—JL
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year, with high-profile pro-
duction gigs on albums by
Brandon Flowers of the
Killers and Neil Young, who
titled his latest, “Le Noise,”
in honor of his partner’s cru-
cial creative contribution.
(He also has a hardcover
memoir out this month for
readers thirsty for details
regarding his collaborations
with such acts as Bob Dylan
and U2.) Black Dub,
though—where the producer
is joined by bassist Daryl
Johnson, drummer Brian
Blade and singer Trixie Whit-
ley (daughter of the late
Chris Whitley)—might be
Lanois’ most impressive
project yet. On its excellent
self-titled debut, the Los An-
geles-based act offers up an
adventurous and deeply
funky brand of soul-steeped
roots music. Asin any Lanois
production, the instrumen-
tal textures are worth savor-
ing on their own; check out
the loping reggae groove
during "Nomad” or the shim-
mering guitar sparkles in
opener “Love Lives.” Yet
Black Dub has real songs,
too, none more memorable
than “Surely,” a gorgeous
ballad Whitley sings like
some forgotten Motown
star.—mMw

another fictional alter ego. Follow the plot if you can,
but don’t expect much help from these 15 tracks. They
blaze a wide trail, from such thrashing rockers as “Na Na
Na,” “Save Yourself, I'll Hold Them Back” and “Vampire
Money” to melodic near-ballads like “Summertime” and
“The Only Hope for Me Is You.” MCR brings in some syn-
thy electro touches for “Planetary (Go!)” and turns on
some Red Hot Chili Peppers-styled funk for “Destroya,”
while “S/C/A/R/E/C/R/O/W?” nods to “Abbey Road”-era
Beatles. Most important, it’s big fun, whether you buy
into the high concept or not.—GG

7 WALKERS

7 Walkers

Producer: Papa Mali
Response Records

Release Date: Nov. 2

Grateful Dead spinoffs tend to
be hit-and-miss affairs. Butin 7
Walkers, Dead percussionist
Bill Kreutzmann has hit pay
dirt. The well-credentialed
group—fronted by Louisiana
singer/guitarist Papa Mali and
now including Meters bassist
George Porter (who appears
on only one of the debut
album’s 13 tracks)—plays it
loose and rootsy in a manner
Deadheads will certainly find
appealing, especially with
Robert Hunter writing lyrics.
The track “King Cotton Blues”
(featuring Willie Nelson)
hews closer to the Band,
while 7 Walkers’ “open love
letter” to Louisiana and New
Orleans embraces the exotic
trancy-ness of the voodoo
ode “Chingo!,” the brassy
buoyancy of “New Orleans
Crawl,” the soulful tone poem
vibe of “Louisiana Rain,” the
roadhouse shuffle of “Hey Bo
Diddle” and the marching
funk of “7 Walkers.” And you'll
seldom find a love song more
sweet and unconditional than
“Evangeline.” A fine sound-
track for Louisiana’s contin-
uing return to glory.—GG

WEEZER

Death to False Metal
Producers: Rivers Cuomo,
Shawn Everett

DGC/UMe

Release Date: Nov. 2
Weezer's Kiss-loving front-

2. WS

man Rivers Cuomo has al-
ways had delusions of metal
grandeur. On the aptly titled
"Death to False Metal”
compilation, many of the
revisited outtakes from
Weezer’s discography aspire
to metaldom heights but land
somewhere in the modern
rock stratosphere. Massive
riffs and raging vocals come
through clearly on "Every-
one,” a song whose only
redemption is an angular,
synth-like guitar solo. Most
longtime fans are looking to
hear Weezer’s old cleverness:
tongue-in-cheek songs you
can laugh with, not at. The
Southern California quartet
gives listeners just that with
the tunes “Trampoline” and
"Odd Couple,” which hover
near kitschy, catchy power-
pop. “l got a PC, you got a
Mac/I'm giving you flack for
your AirPort,” Cuomo sings
on “Odd Couple.” Taking it
one step further, "I'm a
Robot” sounds like a prime
candidate for "Yo Gabba
Gabbal,” while the group’s
cover of Toni Braxton’s “Un-
Break My Heart” is so bad it’s
good. Simply put, Weezer
needs to exorcise the metal
demons and find a balance
that works.—Jm

ELVIS PRESLEY

Viva Elvis—The Album
Producer: Erich van Tourneau
", Legacy Recordings

Release Date: Nov. 9

There are certainly some Elvis
Presley aficionados who will choke on their peanut
butter and banana sandwiches upon hearing this com-
panion album to Cirque du Soleil’s Las Vegas tribute to
the King. The 12 tracks on “Viva Elvis—The Album” go
even farther afield than the Beatles’ “Love” in reinvent-
ing, reimagining and mashing up some of Presley’s
iconic work—and it’s just as much of a hoot. Drawing
from a variety of recorded Presley performances and
samples, producer Erich van Tourneau and his crew of
musicians add big rock guitars to “Blue Suede Shoes”
and pair heavy metal power chords with brass for
“Heartbreak Hotel.” Elsewhere, new female vocals are
added as counterpoints in “Love Me Tender,” “King
Creole” and “Can’t Help Falling in Love,” the last of
which is turned into a soaring, rhythmic gospel ode.
“That’s All Right” bursts with “Lust for Life” energy,
“Bossa Nova Baby” muscies up the beat and merges it
with some contemporary electronic flavors, and a
staccato treatment of “Burning Love” incorporates
jungle noises and movie dialogue. It’s all inventive and
invigorating, offering proof that Presley’s music can
handle being all shook up.—GG

THE ALBUM

NEIL KRUG



JOHN MELLENCAMP
NO BETTER THAN THIS:
PRODUCED BY T BONE BURNETT

ONE OF THE MOST CRITICALLY ACCLAIMED
RELEASES OF THE YEAR

THE NEW YORKER: "An explicilllll
return to folk, blues, and early

rock that could have been a kind.
of memorial service; instead, it's ;

loose, lovely celebration.”

ENTERTAINMENT WEEKLY:
"Compelling and heartfelt, No Better il
Than This feels tantalizingly timelessilllE

USBSA TODAY: "History In The Making...'
these songs speak from an awareness of

the past, not a desire to relive it."

ROLLING STONE: "Mellencamp has never

sounded looser or easier on a record

...channeling spirits and stepping into period N
styles. They fit him perfectly.

AMERICAN SONGWRITER: "The ambient result i
undeniable; it doesn't get much more real than thisillill

HUFFINGTON POST: "We can once again see and hea
Mellencamp for what he is: a classic American
songwriter"

TORONTO SUN: "It doesn't get much better.

PEOPLE MAGAZINE: "Exploring traditional country, blues il
and folk territory, these originals were recorded in mono atj
some historic locations using a 19585 tape recorder and just I
one microphone. The inspired results include the uplifting [N
shuffle 'Save Some Time to Dream, which will conjure

visions of a simpler, long gone era.’
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GREYSON CHANCE

Producers: Da /nternz
Writers: various
Publishers: various

“Paparazzi” that

Waiting Outside the Lines (3:52)

eleveneleven/Maverick/Geffen
Greyson Chance’s “Waiting Outside the Lines” could

easily be mistaken for an “American Idol” coronation |
song, but alas, “Idol” hasn’t delivered a winner as preter-
naturally talented as Chance in years. This plucked-
from-nowhere singer instead rose to fame the 2010 way:
on YouTube, with a viral cover of Lady Gaga’s
led to him signing with Ellen
DeGeneres’ new label. Chance’s first single pegs him as
a risk-taker—one who’s reaped rewards from creeping
out his sixth-grade classmates by singing dark piano
ballads—and invites listeners to pay attention to his dar- |
ing choices. The 13-year-old delivers sweeping senti-
ments with natural conviction, his vibrato hovering over
a piano melody that’'s mostly overpowered by Da
Internz’ orchestral production. The fact that the music
itself never overshadows Chance is a good indication
that this latest teen sensation is worthy of the hype.—MH |

COUNTRY

JASON ALDEAN

My Kinda Party (4:05)
Producer: Michael Knox
Writer: Brantley Gilbert
Publishers: 2070 Warner-
Tamerilane Publishing,
Indiana Angel Music (BM/)
Broken Bow Records

It's only been five years since
Jason Aldean debuted on the
country scene with the single
“Hicktown,” but he’s already
become one of the format's
most consistent hitmakers.
On "My Kinda Party,” the title
track of his recently released

TER BRIDGE

ALTER BRIDGE
Isolation (3:52)
\ Producer: Michael
Baskette
Writers: M. Kennedy,
| B. Marshall, M. Tremonti
S. Phillips
Publisher: not /isted

fourth album, the Georgia na-
tive delivers a revved-up
salute to backwoods party
life. The lyrics paint a picture
of the ideal countryside
soiree, complete with big
trucks, a bonfire and Musca-
dine wine. Aldean’s vocal per-
formance only enhances the
imagery, as he sings, “If you
can be my tan-legged Juliet/
I'll be your redneck Romeo,”

When modern rock stalwart Creed returned with a new
album and tour in 2009, the future of Alter Bridge—which
| features three-fourths of Creed as well as singer Myles
Kennedy—remained a bit hazy. Yet the members of the
Orlando, Fla.-based outfit have been willing to not only con-
tinue recording but also push the band’s pummeling sound
in new directions. “Isolation,” the first single from third

‘ Roadrunner Records

in between muscular guitar
licks. Fusing rock’'n’roll atti-
tude with lyrics that celebrate
rural life has been a winning
formula for Aldean, and “My
Kinda Party” is another suc-
cess from one of country’s
rising young talents. —DEP

JAZMINE SULLIVAN
10 Seconds (2:56)

Producer: Salaam Remi
Writers: J. Sullivan, S. Remi
Publishers: Nappy Puddy
Music/Universal Music-Z
Tunes/Salaam Remi/EMI
April Music (ASCAP)

J Records

Soul music often feeds off
emotijonal pain, as Jazmine
Sullivan demonstrates when
she turns her hurt into a
source of relief on her |latest
single, “10 Seconds.” Like her
breakout song, “Bust Your
Windows,” she’s fed up with
a former lover: Her tone is
miserable yet firm when she
belts, “You broke my heart,
with all your lies/You really
should look for an exit/’Cause
you running out of time.” An
urgent piano line and bluesy
guitar tussle with saxophones,
strings and a flute, creating a
rich sound as Sullivan gives
her man to the count of 10 to

| juxtaposing

KE$SHA
We R Who We R (3:25)
Producers: Dr. [uke,

B. Blanco, Ammo
Writers: various
Publishers: various
Kemosabe/RCA/RMG
At this early point in
her career, Ke$ha has
become a master at
semi-
rapped verses with
glittery choruses that
percolate on pop

radio. Instead of straying from the “TiK ToK” formula, “We R Who We R,” the
first offering from the singer’s forthcoming stopgap album “Cannibal,” smartly
maximizes Ke$ha's most appealing qualities. She sinks her teeth into the minimal
synth stabs and hand claps of the intro and tosses off deliciously bratty declarations like
“We make the hipsters fall in love/When we got our hot pants on and up.” As Dr. Luke's
beat builds into a fist-pumping jam, Ke$ha’s voice carries the same radiant positivity as

the shimmering chorus of previous hit “Your Love Is My Drug.” With its No. 1 debut on the ]
Billboard Hot 100 last week, “We R Who We R” demonstrates that Ke$ha still has mileage i
left in her electro-pop sound as she gears up for her next album.—JL

disappear. Producer Salaam
Remi has a knack for spot-
lighting vocals, and the ar-
rangement lets Sullivan shine
through the tayers of instru-

album “AB [II,” finds the quartet dabbling in a grunge-
influenced style reminiscent of peers like Breaking Benjamin
and Three Days Grace. The track benefits from a midsection
punctuated by speedy riffs and an incendiary guitar solo.
Meanwhile, Kennedy’s doom-and-gloom lyricism (“When all
is lost to you inside/When all the darkness takes the light/
The ritual it has begun/And now you tear away from every-
one”) is congruent with the overpowering tone. No longer
in a nebulous state, Alter Bridge seems committed to re-
establishing its rock radio presence with “Isolation.”—EL
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mentation. Though few could
manage such an ambitious
vocal turn, Sullivan offers a
throwback stunner with a
conviction that Lauryn Hill
and Amy Winehouse would
respect.—MM

ROBYN

Indestructible (3:22)
Producer: K/as Ahlund
Writers: K. Ahiund, Robyn
Publishers: Universal Music
Publishing MGB Scandinavia,
Robyn Songs

Konichiwa Records

Like previous single “Hang
With Me,” which was pre-
viewed with a stripped-down
version earlier this vyear,
Robyn'’s latest electro-pop
opus, “Indestructible,” arrives
after an “acoustic” take of the
song was included on 2010

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Emma
Gaedeke, Gary Graff, Monica
Herrera, Jason Lipshutz, Evan
Lucy, Jillian Mapes, Michael
Menachem, Deborah Evans Price,
Mikael Wood

L LEGEND & CREDIS |

album “Body Talk Pt 2.
Whether heard in its newly
uptempo state or its quieter
version, “Indestructible” fea-
tures more top-notch song-
writing from the Swedish pop
artist. In its dance-ready in-
carnation (set to appear on
the forthcoming “Body Talk
Pt 3"), the ballad covers a
racing string section with
relentless bass and pulsing
synthesized chords. Luckily,
Robyn’s heartfelt vocal turn
prevents the music from over-
whelming her story of a love
connection found at the tail-
end of heartbreak. “I'm gonna
love you like I've never been
hurt before,” she sings as the
chorus unfolds. Like Robyn's
best singles, “Indestructible”
is emotionally honest, with-
out a whiff of generic pop
cheesiness.—EG

EY MAILE

SHL

$HA: PATRICK FRASER; ALTER BRIDGE: A

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Bivd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003, or to the writers in the
appropriate bureaus.



BDSCertified Spin Awards October 2010 Recipients:

¢ 800,000 SPINS

Yeah/Usher Feat. Ludacris & Lil Jon/LaFace/JLG
The Reason/Hoobastank/Island

I'm Yours/Jason Mraz/Atlantic/RRP

How To Save A Life/The Fray/Epic

4 700,000 SPINS
She Will Be Loved/Maroon 5/0ctone/J/RMG
Love Story/Taylor Swift/Big Machine

4+ 600,000 SPINS

Chasing Cars/Snow Patrol/Polydor/A&M/Interscope

4+ 500,000 SPINS

Single Ladies (Put A Ring On It)/Beyonce/Music World/Columbia
SexyBack/Justin Timberlake /Jive/JLG

Lonely No More/Rob Thomas/Melisma/Atlantic

Boom Boom Pow/Black Eyed Peas/will.i.am/Interscope

4+400,000 SPINS

Run It!/Chris Brown/Jive/JLG

Rude Boy/Rihanna/SRP/Def Jam/IDJMG

It's My Life/No Doubt/Interscope

In My Head/Jason Derulo/Beluga Heights/Warner Bros.
Breakeven/The Script/Phonogenic/Epic

Break Your Heart/Taio Cruz Feat. Ludacris/Mercury/IDJMG
Beer For My Horses/Toby Keith/Dreamworks

¢ 300,000 SPINS

Your Love Is My Drug/Ke$ha/Kemosabe/RCA/RMG

Whataya Want From Me/Adam Lambert/19/RCA/RMG

Party In The U.S.A./Miley Cyrus/Hollywood

Love The Way You Lie/Eminem Feat. Rihanna/Web/Shady/Aftermath/Interscope
Cooler Than Me/Mike Posner/J/RMG

4 100,000 SPINS

The Only Exception/Paramore/Fueled By Ramen/At|antic/RRP

Pretty Good At Drinkin’ Beer/Billy Currington/Mercury

Mine/Taylor Swift/Big Machine

Like A G6/Far*East Movement Feat. Cataracs & Dev/Cherrytree/Interscope
Just A Dream/Nelly/Universal Motown

All Over Me/Josh Turner/MCA Nashville

450,000 SPINS

Why Wait/Rascal Flatts/Big Machine

Turn On The Radio/Reba/ Starstruck/Valory

Stuck Like Glue/Sugarland/Mercury

Only Girl (in The World)/Rihanna/SRP/Def Jam/IDJMG

If | Die Young/The Band Perry/Republic Nashville

How | Got To Be This Way/Justin Moore /Valory

Hot Tottie/Usher Feat. Jay-Z/LaFace/JLG

Fancy/Drake Feat. T.I./Young Money/Cash Money/Universal Motown

B.M.F. (Blowin’ Money Fast)/Rick Ross Feat. Styles P/Maybach/Slip-N-Slide/
Def Jam/IDJMG

As She’s Walking Away/Zac Brown Band Feat. Alan Jackson/
Southern Ground/Atlantic/Bigger Picture

Anything Like Me/Brad Paisley/Arista Nashville

Another Way To Die/Disturbed/Reprise

ANNOUNCING THE

e
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BY GAIL MITCHELL

Love Jones

Contemporary Artists, Producers Pay Tribute

To Legend Quincy Jones

Reflecting on his game-changing ca-
reer, industry legend Quincy Jones
says there’s one memento he espe-
cially treasures. It’s a picture Duke
Ellington signed in 1973 after Jones
had wrapped his first TV production:
a CBS special in tribute to the pioneer-
ing jazz pianist/composer. The in-
scription reads: “You be the one to
de-categorize American music.”

“And that's stayed with me all these
years,” the 77-year-old Jones says.
“Twelve notes, that’s all there are . . .
and I've played everything.”

A snapshot of Jones’ far-reaching
musical journey as a musician, pro-
ducer, songwriter and arranger is
captured on “Q: Soul Bossa Nostra.”
Released Nov. 9 through Qwest/In-
terscope, the 15-track set features a
diverse array of contemporary
R&B/hip-hop and pop artists and
producers reinterpreting recordings
from Jones’ vast catalog.

Akon, Ludacris, Jamie Foxx, John
Legend, Jennifer Hudson, Usher, T-Pain
and Amy Winehouse reprise such pop-
ular Jones-associated songs as “Straw-
berry Letter 23,” “Soul Bossa Nostra,”
“Give Me the Night,” “Tomorrow,” “You
Puta Move on My Heart,” “Secret Gar-
den,” “It's My Party” and “P.Y.T.”

CAREY, DIAMOND SHINE ON BILLBOARD 200

“Lesley Gore's ‘It’'s My Party’ . . .
Jesus, how long ago was that,” Jones
says with a laugh about the early-’60s
pop hit. “It just reminds me of how
many hours I’ve occupied on this
planet and the beautiful memories that
have happened.”

Others like Wyclef Jean, Talib Kweli,
T.I. and B.o.B chose to revisit Jones’
film and TV work on such tracks as
“Ironside,” “Many Rains Ago (Oluwa)”
and “Sanford and Son.” Track produc-
ers on the set, executive-produced by
Jones, include Mark Ronson, Jermaine
Dupri and Mervyn Warren. RedOne,
who produced “Sanford,” says, “I grew
up listening to and learning from his
music. Contributing to this album is
the highest possible honor.”

Conceived several years ago froma
suggestion by producer Timbaland,
Jones says it took another two to three
years to wrangle artists and producers
and their schedules, as well as select
the songs and prepare the arrange-
ments. “It’s beyond explanation, hear-
ing all these different people doing
these different songs,” Jones says. “1
just told everyone to do their own thing
but make it better than we did.”

The new album is one of several
projects that Jones is juggling. This

Still energized:
QUINCY JONES

fall, he partnered with Harman Inter-
national Industries and launched a new
signature line of AKG headphones. He
also enlisted such luminaries as Her-
bie Hancock and Carlos Santana—plus
various schools and universities, in-
cluding the Berklee School of Music—
to participate in a music consortium
to create a concise curriculum to help
educate the younger generation about
the culture of music. “It's a shame that
American kids don’t know what their
roots are musically,” Jones says.

In that same vein, the self-professed
“world junkie” will be working in

February with director William Fried-
kin on a film in Brazil. Plans are to
bring in kids from Mississippi and
Louisiana to experience the jazz and
blues culture there.

This month also marks the publi-
cation of the first entry in a multi-
volume set, “The Quincy Jones Legacy
Series: Q on Producing.” Written in
collaboration with Bill Gibson and
published by Hal Leonard, the 360-
page hardcover book and accompany-
ing DVD are the culmination of more
than a year’s worth of interviews about
the techniques of making music.

This week on the Billboard 200, two titans boost their top 10 to-
tals. Mariah Carey collects her 16th top 10 album, as “Merry
Christmas 11 You” bows at No. 4 with 55,000 sold, according to

Nielsen SoundScan. The set complements her first holiday re-

lease, “Merry Christmas,” which peaked at No. 3 in 1994 and
has sold 5.1 million copies.

Carey first entered the top 10 the week of Aug. 4, 1990, when
her self-titled debut rose 13-10 on its way to an 11-week reign.
With 52.7 million albums sold in the United States, Carey stands
as the third-best-selling album artist (following Garth Brooks

TOP CHART REIGNS

Where do Neil Diamond’s 17
and Mariah Carey’s 16 top 10
albums place them among
the Billboard 200’s most fre-
quent top 10 visitors? Here’s
a look at the acts with the
most top 10s since the chart
launched as a weekly survey
in the March 24,1956, issue.

The Frank The Barbra Hlvis
Rofling Sinatra Beatles Streisand Presley Dylan

Stones
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and the Beatles, respectively) since SoundScan began tracking
salesin 1991.

At No. 8, Neil Diamond logs his 17th Billboard 200 top 10, as
“Dreams” arrives (35,000). Diamond first reached the upper
bracket with “Gold” in 1970 (No. 10). The singer joins Eric
Clapton, Michael Jackson, Tom Petty & the Heartbreakers, the
Rolling Stones and James Taylor as the only acts to appear in the
top 10 in each of the last five decades. Diamond has sold 16.9
million albums since 1991, according to SoundScan.

—Gary Trust

Bob Madonna Neil Eton  Paul Mariah Johnny Bruce George Rod
Diamond  John Mcs\?nnev/ Carey  Mathis Sprinsteen Strait ~ Stewart
ings

Jones offers up two key lessons for
today’s producers. First up: produc-
ing is also part babysitting and psy-
chology. “When you tell someone like
Frank [Sinatra], Ray [Charles] or
Michael [Jackson] to jump without a
net, you better know what you're talk-
ing about,” Jones says.

Second: know your music and un-
derstand your craft. “Then you're al-
ways straight, and Pro Tools will be
working for you.

“If not,” he adds, “then the ma-
chines will be leading you around by
the nose.” ooe

Cheer woman:
- MARIAH CAREY
. "{ - '

CAREY: BILL BOATMAN
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Filling In
The Blanks

Tricky Stewart Talks ‘Burlesque,’
Jessica Simpson And More

C. “Tricky” Stewart can count his share of firsts when
it comes to chart-topping records. But the song-
writer/producer has been focusing on different kinds
of firsts lately. In addition to producing two songs
(“Stay,” “Keep Your Head Up”) on Michael Jackson’s
Dec.14 posthumous release, “Michael” (see story,
page 7), Stewart served as executive music consult-
ant/producer on RCA’s “Burlesque” soundtrack and
collaborated with Jessica Simpson on her “Happy
Christmas” CD. Both projects are due Nov. 22.

“I'm trying to fill in the blanks on my discogra-
phy between what David Foster and Quincy jones
have done,” Stewart says from his RedZone Enter-
tainment studio in Atlanta, where he frequently
works with production partner the-Dream. “I want
to broaden our platform, show another side of what
we do here.”

Stewart’s association with Sony Pictures’ “Bur-
lesque”—which stars Cher and Christina Aguil-
era and bows nationwide Nov. 24—stems from
his work on Aguilera’s 2010 album, “Bionic.” He
calls Aguilera’s invitation to collaborate on the
soundtrack a “crazy opportunity different from
anything I've ever done before.” Up until that
point, Stewart’s film résumé consisted primarily
of song credits in various movies, including “Sex
and the City 2" and “Alvin and the Chipmunks:
The Squeakquel.” Both of those films featured
Beyoncé’s smash “Single Ladies (Put a Ring on

New challenges:

TRICKY STEWART

Rt o ot
-’l.r-_’j

It),” which Stewart and the-Dream-produced.

In addition to “Show Me How You Burlesque”
and “Express,” two songs he co-wrote with Aguil-
era, Stewart produced three remakes on the sound-
track. Two of those, sung by Aguilera, are Etta
James’ “Something’s Gota Hold on Me” and “Tough
Lover.” Other producers on the soundtrack include
Linda Perry and Matt Serletic. Among other song-
writers lending their talents are Diane Warren,
Claude Kelly and Sia. Cher sings the Warren-
penned/Serletic-produced ballad “You Haven't
Seen the Last of Me.”

A phone call in mid-October found Stewart and
the-Dream switching gears to produce Simpson’s
“Happy Christmas” album, which will also be sold
by Macy's, where Simpson’s line of shoes, clothing
and accessories is available. The set marks two more
firsts for Stewart: his first holiday album and his first
time working with Simpson, whom he calls a “real
professional who knows what she wants.” (This is

A fairy tale job:
ALAN MENKEN

and MANDY MOORE
during recording

for the “Tangled”
soundtrack.

HAIR
APPARENT

As Oscar season ramps up, does
composer Alan Menken—with 18
Academy Award nominations—still
get excited the night before the con-
tenders are announced?

“If they said, ‘This year we’re going
to take a break from giving out awards,
maybe I'd go, ‘Allright, fine,’ ” Menken
says with alaugh. “Butif they’re going
to give awards, then | would like to feel
we’re worthy of that consideration.”

All told, Menken has eight Oscar
wins: four for best score and four for
best song, including song of the year
Grammy Award winner and Biliboard
Hot 100 No.1“A Whole New World.”
He’s now poised to reap similar re-

Simpson’s second holiday collection. Her first, “Re-
joice: The Christmas Album,” came out in 2004.)

According to Stewart, “Happy Christmas” fea-
tures two original songs: “My Only Wish,” penned
by him and the-Dream, and “Kiss Me for Christ-
mas,” written by Stewart and RedZone colleague
Aaron Pearce. Rounding out the set are various
holiday classics, including duets with Willie Nel-
son (“Merry Christmas Baby”) and a U.S. marine
(“I'll Be Home for Christmas”).

In addition to the forthcoming Jackson album,
the RedZone stamp will appear on several more
projects arriving this year, including new albums
by Rihanna, Ciara and T.I. On the 2011 slate are
R&B newcomer and RedZone Records’ first artist,
Bryan J.

And what about Stewart and the-Drean'’s reteam-
ing with Beyoncé on her new album, rumored for
early nextyear? “I canjust say,” Stewart says, “that
she’s working hard.” e

wards for composing the score to
another major Disney release this
fall. “Tangled,” a retelling of the “Ra-
punzel” fairytale with voice work by
Mandy Moore and Zachary Levi, will
be released Nov. 24. The Disney
soundtrack is due Nov. 16.

The diverse songs in the film pos-
sess a sprightly style—from the musi-
cal-theater diva belter “Mother Knows

Best” to the hilariously chipper ensem-
ble piece “I’'ve Got a Dream.” Menken
says, “Arriving at a balance between
contemporary and classical was huge.
Coming to a vocabulary that really
spoke to everybody was essential.”
The Moore & Levi ballad “I See the
Light” will get the awards season
push this year. “It’s the most effec-
tive both within and without the

movie,” Menken says.

Menken’s stage adaptation of
“Sister Act” is running on London’s
West End and will move to Broad-
way in April 2011. He’s also work-
ing on three other film-to-stage
scores: “Newsies,” “The Hunchback
of Notre Dame” and “Aladdin.”

“At the moment, I'min the envi-
able position that more opportuni-

ties are coming my way,” he says.
Intandem with the release of the
“Tangled” soundtrack, the com-
poser received a star on the Holly-
wood Walk of Fame in front of Dis-
ney’s El Capitan Theatre, where
most of the studio’s films are pre-
miered. “It’s very cool,” Menken says.
“Basically, everybody in the world

canwalkonme” —Ann Donahue

HIGH-ENERGY
WORSHIP

“I'm a closet Michael Jackson fan,”
Christian artist Chris Tomlin says with
alaugh. Then he adds, “Actually, I think
I'm pretty out withit,” as he acknowl-
edges that walls in his Atlanta studio
boast covers of albums by Jackson,
Bruce Springsteen and others.

Tomlin adds a more rhythmic, beat-
driven sound to his faith-based songs
on “And If Our God Is for Us,” his
fourth album, which is due Nov. 16
through sixstepsrecords/Sparrow/
EMI. While the set contains the same
substantive songs of faith that Tom-
lin’s fans expect, it’s very different
musically. “It’s not what they’re used
to,” Tomlin says of the set’s high-
energy sound. “It’s just explosive.”

A prime example is Tomlin’s cur-
rent single, “l Will Follow.” Holding at
No. 7 on Billboard’s Christian Songs
chart, the track is his 14th top 10. “It’s
what ’'m talking about; it jumps out
of the speakers,” says the Texas na-
tive who now lives in Atlanta.

In addition to working with long-
time producer Ed Cash, Tomlin re-
cruited Dan Muckala (Backstreet
Boys, Brandon Heath, the Afters) to
help give the album its more aggres-
sive sound. “It was good to work with
somebody who is not in that vein and
let those worlds mix,” the artist says.
Other standout tracks include
“Majesty of Heaven” and “Lovely.”

The album’s consumer push in-
cludes presell campaigns at iTunes
and three Christian chains: Family,
Lifeway and Parable. A limited/deluxe
editionis also available at traditional
and digital retailers that features four
bonus acoustic songs, including sin-
gles “Our God” and “I Will Foilow,”
plus video content. “The deluxe edi-
tionis already the No.1albumonthe
iTunes Christian chart,” EMI Christian
Music Group product marketing di-
rector David Sylvester says.

In addition, the K-LOVE radio net-
work is giving away 10 trips for listen-
ers to attend concerts during Tom-
lin’s 2011 spring tour. And one lucky
fan will win the grand prize: a private
concert by the artist.

Tomlin is a Dove Award-winning
singer/songwriter whose last three
albums—*“Hello Love,” “See the Morn-
ing” and “Arriving”—have been certi-
fied gold, with “Arriving” also going
platinum. —Deborah Evans Price
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MARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/Jeffrey.Serrette@nielsen.com

RECORDING STUDIOS

REAL ESTATE

Magnificent, contemporary, WATERFRONT home,
WestVancouver, 5800 #, 3/4, pool, wine cellar, etc.

Finest materials. $11,000,000.

Mickey Crow, Broker (949) 661-6441

SONGWRITERS

LYRICIST- Writer of a Billboard Top 40 hit,
available for serious recording projects only.
Pop, R&B, Rock and Country.

E-mail mroberts3@hvc.rr.com

BUSINESS OPPORTUNITIES
CELEBRITY DRAG LOOK-A-LIKES!

New Talk Show seeks glamorous drag look-a-likes:

Cher, Madonna, etc . ..
No dead celebs! For paid Pilot. Send photos/zed cards:
The Cole Show
1640 North Formosa Ave., Unit 1
Los Angeles CA, 90046

TALENT

ATTENTION LADIES: GIRL BAND WANTED
New male-hosted Talk Show seeks all-girl or giril-fronted
band for regular gig. Band requirements:
young, pop-driven, with knowledge of 80s and 90s music
No punk or hard rock. Info:

The Cole Show
1640 North Formosa Ave., Unit 1
Los Angeles, Ca. 90046

T-SHIRTS

FASHION
Worldwide Distributors of Licensed.
ROCK & NOVELTY T-SHIRTS,

STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

WwW.backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 928-443-0100)
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ESTATE RESIDENCE with CUSTOM BUILT
RECORDING STUDIO FACILITY on 5+ ACRES

25 Min. North of NASHVILLE TN ESTATE RESIDENCE w Basement 5+ acres, w Top-of-the-Line CUSTOM BUILT
5000 sq. ft. Resort RECORDING STUDIO FACILITY w 25 Rms, floating flrs, 8 tracking Rms, 3 control Rms (entourage
size) Magnificent Structure w Great detail to Utmost Studio Acoustical Specifications in the industry & 4200+ sgq.
ft. Heated Metal Building/WAREHOUSE {to accomodate Tour Bus or Huge Rehearsal Hall). Priced at $1,550,000.
MUST SEE! 3 Bldgs on beautiful Level Landscape (for future pool or horses!), near 2 golf courses, airport & 2 miles
to Old Hickory Lake. Email: TennesseeRealEstateAgent@Gmail.com; CALL: 561-302-7782 NICOLETTE FONTAINE,
Realtor THE REALTY ASSOCIATION 615-385-9010, www.nicolettefontaine.com & customstudioforsale.com.

NOTICES/ANNOUNCEMENTS REAL ESTATE

||EVER"1‘ Y'EA'R THIS I?s THE BIGGEST HOTTEST MOST

SORT AFTER ISSUE AS IT WILL CONTAIN TONS OF

USEFUL INFORMATION PERTAINING TO THE MUSIC
INDUSTRY. IT'S THE ULTIMATE RESOURCE TOOL -
REFERENCED YEAR-ROUND BY MUSIC INDUSTRY
EXECS AND MUSIC FANS ALIKE. WITH ANALYSIS
OF EVERY SEGMENT OF THE MUSIC INDUSTRY

FROM TOURING TO GLOBAL BUSINESS AND
YEAR-END CHARTS!

THE DEADLINES ARE AS FOLLOWS:
RUN OF BOOK - DECEMBER 3RD
CLASSIFIED ADVERTS - DECEMBER 15TH

LET’S TALK TODAY TO INSURE
YOUR AD MESSAGE IS POSTED

JEFF SERRETTE - 1-800-223-7524/1-646-654-4697
OR EMAIL - JEFFREY.SERRETTE@NIELSEN.COM

NEW RENTAL
APARTMENTS
BURBANK, CA

SPECIALS:
FREE RENT

888-378-8119

EMPIRELANDING.CONM

NASHVILLE LOG HOME
Rural, 20 min. to DT., basement
studio/office space, fireplace, fenced
yard, storage, workshop, treed acre
lot. For sale/lease considered.
Additional homes available.
Brad Maxwell. At home Realty
Office: 615792-6100
Cell: 615.973-4260
bmax57@charter.net

BILLBOARD CLASSIFIEDS
www.billboard.com
for more info call: 800-223-7524
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OF NOTABLE CHART
ACHIEVEMENTS
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>>While “As She’s Walking Away”
becomes Zac Brown Band’s fifth
No. 1on Hot Country Songs, it
marks featured artist Alan
Jackson’s 26th leader. The
traditional vocalist boasts the
eighth-most No. 1s in the chart’s
nearly 67-year history, passing
Dolly Parton. Ahead are only
George Strait (44), Conway
Twitty (40), Merle Haggard (38),
Ronnie Milsap (35), Alabama (32),
Charlie Pride (29) and Eddy
Arnold (28).

>>Huey Lewis & the News make
their first visit to Top R&B/Hip-
Hop Albums as “Soulsville” arrives
at No. 18. The setincludes covers
of Wilson Pickett, Otis Redding
and the Staple Singers. It bows at
No. 121 on the Billboard 200—the
group’s highest-charting set of
new material since 1994.

Read Chart Beat
| every week at
billboard.com/chartbeat.
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Country Time Atop Chart; Margins Get Smaller

For the first time in three years, the top
three best-selling albums in the United
States are all country efforts. Taylor
Swift’s “Speak Now” holds at No. 1 on
the Billboard 200 for a second week
(320,000; down 69%, ac-
cording to Nielsen Sound-
Scan), Jason Aldean’s
“My Kinda Party” starts
at No. 2 (193,000), and
Sugarland’s former No.
1 “The Incredible Ma-
chine” slips one rung to
No. 3 (60,000, down 32%).

Country albums last
monopolized the top
three rungs on the Nov. 10, 2007, chart
when Carrie Underwood’s “Carnival
Ride” debuted at No. 1 (527,000),
Robert Plant & Alison Krauss’ “Rais-
ing Sand” started at No. 2 (112,000) and
Gary Allan’s “Living Hard” bowed at
No. 3 (69,000).

Last week, Swift's “Speak” made a
historic bow with 1,047,000 sold, just
the 16th time since SoundScan began
tracking sales in 1991 thal an album
sold at least 1 million copies in a week.
Asrecent history has proved, it was all
but a given that “Speak” would take a
steep drop in sales this week. The set’s
69% decline is on par with the sopho-
more-week dive of the last million-
seller, Lil Wayne’s “Tha Carter I11.”
It went from 1,006,000 in its first week
to 309,000 in its second.

Since 2001, all but one album that

Weekly Unit Sales Year-To-Date
DIGITAL DIGITAL
ALBUMS ALBUMS® TRACKS 2009
This Week 5,426,000 1,549,000 19,839,000 OVERALL UNIT SALES
Last Week 5,800,000 1,672,000 18,765,000  Albums 285,955,000
g 6.4% 7.4% 5.79  Digital Tracks 960,971,000
This Week Last Year 6,860,000 1,424,000 18,419,000  Storesingles 1.527,600
Total 1,248,453,000
Change -20.9% 8.8% 7.7%
Albums w/TEA® 382,052,100

*Digital album sales are also counted within album sales.

Weekly Album Sales (Miliion units)
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started with 1 million in its first week
has had a second-frame decline of at
least 57%. That exception is 50 Cent’s
“The Massacre,” which started at No.
1with 1,141,000 after only four days of
release—its arrival was
pushed forward to com-
batleaks. So, because its
first “week” was really
only four days, its decline
in the full second week
was softened, and it
shifted 771,000 copies
(down 32%;.

Setting aside “Mas-
sacre,” the lowest per-
centage drop post-2001 belongs to
Usher’s “Confessions,” which fell by
only 57% in week two (moving from
1,096,000 to 486,000).

MAKING MERRY: With Halloween
now a memory, refailers are stocking
up on their holiday sets, and clearly,
consumers are getting into the spirit
of the season. In the top 40 of the Bill-
board 200, Mariah Carey’s “Merry
Christmas |1 You” arrives at No. 4
(55,000), Lady Antebellum’s Tar-
get-exclusive EP “A Merry Little
Christmas” zips 42-17 (20,000, up
122%), Taylor Swift’s “Holiday Col-
lection” rises 29-20 (20,000, up 39%)
and Chris Tomlin’s “Glory in the
Highest” re-enters at No. 27 (18,000,
up 670%).

All told, the top 200 houses 13
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holiday sets, including the returning
“My Christmas” from Andrea Bocelli
(No. 87 with 5,000, up 166%) and
Josh Groban’s “Noé¢l” (No. 109 with
4,000, up 233%). The latter, released
in 2007, performed strongly in 2009.
In the 12 weeks of sales through the
week ending Jan. 3, 2010, it sold
391,000. “Noél” finished 2009 as the
year's 97th-best-selling set, between
Mary J. Blige’s “Stronger With Each
Tear” (394,000) and Michael Jackson’s
“Dangerous” (383,000).

‘BAND’ PLAYED ON: You know you're
aging yourself when you can remem-
ber not one, but two (or even more) dis-
tinct deluxe reissues of a decades-old
“classic” album.

That said, Paul McCartney &
Wings’ “Band on the Run” returns to
the charts with a refreshed track list
and a new label. It last received the re-
issue treatment in 1999, when the then-
MPL/Capitol set entered the Top Pop
Catalog Albums chart at No. 1 with
17,000. This week, the set, now on MPL/
Hear/Concord, returns to the Catalog
list at No. 3 with essentially the same
unit total (17,000).

SMALL MARGINS: While the soft
sales weeks atop the Billboard 200 in
recent years have been thoroughly
documented, a possibly more alarm-
ing trend is occurring at the bottom of
the list.

*Includes track equivalent aibum sales (TEA) with 10 track downloads equivalent

1o one album sale.

DIGITAL TRACKS SALES

The issue is demonstrated by this
week’s No. 200 album, Ozzy Os-
bourne’s “Scream,” which sold 2,000
copies. If the record had sold another
2,000 or so, it would have ranked at
No. 100.

Between 1995 and 2005, the average
unit span between Nos. 100 and 200 was
7,778. Since then, the average has fallen
to 4,000.

This year, the biggest gap between

GROBAN

Nos. 100 and 200 was 4,000 copies dur-
ing the sales week that included Valen-
tine’s Day. There have been only four
weeks where the difference was greater
than 3,000.

What's worse, the smallest separa-
tion between Nos. 100 and 200 in the
SoundScan era came just a few weeks
ago, on the Oct. 9 chart, when they were
apart by fewer than 2,000 (but more
than 1,000). %

For week ending Nov. 7, 2010. Figures are rounded. niclsen
Compiled from a national sample of retail store and rack. " """ " o
sales reports coliected and provided by SoundScan
1010 CHANGE 2009 2010 CHANGE
YEAR-TO-DATE SALES BY ALBUM CATEGORY
247,364,000  -13.5% Current 156,311,000 139,071,000 -11.0%
956,857,000 -0.4% (atalog 129,644,000 108,292,000 -16.5%
1774000 16.2%  pegp (atalog 97322000 82,471,000  -153%
1,205,995,000 -3.4%
343,049,700 -10.2%
CURRENT ALBUM SALES
09 156.3 million}

"10 139.1 million

09 | 961.0 million }
956.9 million

’09

10
SALES BY ALBUM FORMAT
[¢}] 221,884,000 175,615,000 -20.9%
Digital 62,016,000 69,484,000 12.0%
Vinyl 2,005,000 2,238,000 1.6%
Other 48,000 27,000 -438% &3 mEatis

CATALOG ALBUM SALES

129.6 million |

7 7108.3 million

Nielsen SoundScan counts as current only sales within the first 18 months of an

album's release (12 months for classical and jazz albums). Titles that stay n the

top half of the Billboard 200, however, remain as current. Titles older than 18

months are catalog. Deep catalog is a subset of catalog for titles out more than

Go to www.billboard.biz for complete chart data M4
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ARTIST Title
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
TAYLOR SWIFT Speak Now

BIG MACHINE 0300A" {10.98) &

JASON ALDEAN My Kinda Parly

SUGARLAND

MERCURY NASHVILLE 014758" ‘UMGN (13.98) @ The Incredible Machine

CERT.

MARIAH CAREY

ISLAND 014765 1DIMG (13.98) Merry Christmas Il You

LIL WAYNE

CASH MONEY UN'VERSAL MOTOWN 015002/UMRG (13.98) I Am Not A Human Being

RCA 64698° RMG {13.98)

KINGS OF LEON Come Around Sundown

E"'ﬁ ; H PEAK
- = ™ posiioN

EMINEM

WEB SHADY AFTERMATH/INTERSCOPE 0144117/IGA (13.98) Recovery
NEIL DIAMOND

COLUMBIA 7983%/S0NY MUSIC (11.98) Dreams
BRAD PAISLEY . .
ARISTA NASHVILLE 75878 SMN (11 98} Hits Alive
- ELTON JOHN / LEON RUSSELL The Union

| ROCKET/MERCURY 014840~ DEGCA {18.98) &

“ s

ROD STEWART 1 \1e To The Moon..

J 76603° RUG (11.98) o . The Great American Songbook Volume V

KENNY CHESNEY

BNA 57445 SMN (11 98) & Hemingway's Whiskey

KATY PERRY

UAPITOL 84601° (18.98) Teenage Dream

12 1213 ":
118 zzm
14 10 |I

DARIUS RUCKER

CAPITOL NASHVILLE 26939 (18.98) Charleston, SC 1966

16 1 5n

THE BAND PERRY

REPUBLIC NASH.ILLE 014838/UMRG (10.98) The Band Perry

1 15 17 r‘

TREY SONGZ

SONGBOOK ATLANTIC 529539/4G (18 98) &

[TV LADY ANTEBELLUM

(LI CAPITOL NASHVILLE 47670 EX (6.98)

- JUSTIN BIEBER

SCHOOLBOY/RAYMONO BRAUN/ISLANO 014063/10JMG (10.98) *

Passion, Pain & Pleasure

A Merry Little Christmas (EP)

My World 2.0

_..{

22 13 14 E

GENTLEMAN OF THE ROAD 0108°/GLASSNOTE (12.98)

MUMFORD & SONS Sigh No More

TAYLOR SWIFT

NBG 70012 EX/BIG MACHINE (6.98) The Taylor Swift Holiday Collection (EP)

B

N*E*R*D

STAR TRAK INTERSCOPE 014403 1GA (13 98) Nothing

ZAC BROWN BAND

SOUTHERN GROUND ROAR BILGER PICTURE/ATLANTIC 524722/AG (18.98) & You Get What You Give

@ 25 28“

LADY ANTEBELLUM

CAPITOL NASHVILLE 37702 118.98; Need You Now

218 318

!

SELENA GOMEZ & THE SCENE

HOLLWUOD 004605 (10.98) # A Year Without Rain

ﬁﬂ

ESCAPE THE FATE

EPITAPH DGG INTERSCOPE 014845/1GA (10.98) Escape The Fate

SOUNDTRACK

WALT DISNEY 604737 (13.98) Hannah Montana Forever

CHRIS TOMLIN

SIXSTEPS 93261 'SPARROW (12.98) Glory In The Highest: Christmas Songs Of Worship

==

VARIOUS ARTISTS

FEARLESS 30143 (14 98) Punk Goes Pop Volume 03

|
|

PAUL MCCARTNEY & WINGS

MPL/HEAR 32148° CONCORD (14.98) # Band On The Run

| MATT & KIM

FADER LABEL 0913* (11 98) Sidewalks
GOOD CHARLOTTE .

APITOL 07705 (18 98) Cardiology
VARIOUS ARTISTS Nowias

NIVERSAL EMI SONY MUSIC 09847/CAPITOL {18.98)

24 19 n M/{(’?‘f“K:r\:HP\ASZRS’S(m/WARNER 8ROS. (18.98) A Thousand Suns
2 21 B8 ;?M?II)GKKEII\I?SAL 014492 (9.98) Bullets In The Gun
30 24 n Sg%y%;\gﬁgim 5 Doo-Wops & Hooligans
14 16 III b?clﬁu]genélm?crﬁtﬁngrazam'sow MUSIC (8.98) BTR (Soundtrack)
2 26 n :’/n‘;\?olggrﬁféaﬁ;riv%;{rnscuanfEM\ 09516/EMI CMG {17.98) JWOM HitSp20/1)

o [

MAROON 5

A&M OCTONE 014514/1GA (13.98) Hands All Over

ELVIS COSTELLO

HEAR 32142*/CONCORD (18 98} National Ransom

SHAKIRA
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This 2009 release is
Family Christian
Stores’ album of
the month (sale-
priced for $7.99)
and zooms with a
670% gain In sales.
It also climbs two
spots to No. 4 on
Top Holiday
Albums.

Marking the 10th
anniversary of
Fearless Records’
“Punk Goes”
franchise, the third
volume of the
“Pop” series
(18,000) includes a
take on B.0.B’s
“Airplanes” by the
Ready Set
(pictured).

Ea

The third studio
album from the
Brooklyn alternative
duo starts with
17,000. Its last set,
“Grant,” peaked at
No. 165, though it
reached No. 4 on
Heatseekers Albums
(spending 38 weeks
on the taily).

48 |

As the rock band’s
most recent studio
set, “Hurley,” drops
off the chart after a
sevent-week ruf, it
debuts with an
odds-and-sods set
(10,000) and a
refreshed reissue of
1996’s *“Pinkerton”
at No. 73 (6,000).
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R gﬁ ARTIST Title
;_!g :g Z8 2= \\PRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
@ W i.: ‘ll)OlFJ{Nﬁ';OENEV'DASH MONEY/UNIVERSAL MOTOWN 014325/ UMRG (13.98) Thank Me Later
@ 49 46 4 ;Qhﬂézss_';ﬁnam_se) Back To Me
83 3 3 m?la(nf\cKFslaag:(stLuzlngzonwmwsﬁ BROS (18 98) Flockaveli
54 39 42 55|R|Z|7:v gx&?rﬁ?ﬁﬁl?ﬂmw (998) Enjoy Yourself
B8, 47 51 2 RZOAr?uEBROP\IIé/Trl\JIRSH%;I\IE%ROWN ATLANTIC 516931/AG (13.96) The Foundation
56 43 45 ;ﬁgﬂ}LlﬁAnﬁﬁvE/CHERRYTREEINTERSCOPE 011805°/IGA (12.98) The Fame
67 3 N ;ﬁngzﬁmc 1198) & Guitar Heaven: The Greatest Guitar Classics Of All Time
-
S8, 37 35 38 mmﬁ‘\igmﬁgz UMGN (19.98) The Guitar Song
@ 5 56 - l'J(NE/EQSAL MOTOWN 014469 UMAG (13.98) & Intimmacy o]
E2 JEIESY 10 sEiL?llEleZvBsERVARNER BAOS. (18.98) Asylum
Q () l':(Eﬁl;sSTIQ/RCA 49209°/RMG (11 98) Animal
@ 89 p ;ro’?tﬁnlsrw‘: 07736/S0NY MUSIC (12 98) Save Me, San Francisco
&3 52 s [ JOHN LEGEND & THE ROOTS o6 11+ WAKE UP!
@ 66 66 E xllmc“meosvla glg,]ysMrtﬂgl;;Tﬂa.ga) I's A Wonderful Christmas
'@ m ‘ mzilﬂ-mlaus ARTIST 33050/SONY MUSIC LATIN (14.98) Armando
66 58 90 4 ;GAJ»L%VI\?E Sggxle(Ta 98) ® Taylor Swift
67 54 27 |1} THE BLACK KEYS Brothers

NONESUCH 520266 /WARNER BROS. (15.98)

| USHER
ES
68 63 53 5& LAFACE 76535/JLG (.98) Versus (EP)
BEE GEES . i
€9 4 4 n RHINO CUSTOr: PRODUCTS 85627 /STARBUCKS (12,9 Bee Gees: Opus Collection

VARIOUS ARTISTS NOW That's What | Call Christmas! 4
| EMVUNIVERSAL/SONY MUSIC 09848/CAPITOL (19.98)

SARA BAREILLES
EPIC 35035° SONY MUSIC (11.98)

@ 135 199 3

71

59 57 Kaleidoscope Heart

50 38 F? Eu':.\lgmgxls_:\sgsgzcmwww BROS (18 98) Clapton
@ (\:EVFEE%%TEZS.’) UME (29.98) Pipkenon
74 8 65 al HAo\r{::[gSSJEngsisz\éEmE&;gws (18.98) Nightmare
a 81 62 B K07, Sesonts e Kidz Bop 18
76 14 73 I‘":{ A CLACTUAI S e The EN.D.
501 76 52 B [ s woor: i 0099 Free Wired
7a w0 o B A Age Of Adz
79 83 ﬁ«téﬁﬁlogmﬁwﬁe (13.98) For We Are Many
80 40 12 l . BOB DYLAN . The Bootleg Series Vol. 9: The Witmark Demos: 1962-1964
M| COLUMBIA/LEGACY 79179°/SONY MUSIC {18.98)

81 4 :g%EIIT?LLgXS‘ﬁgTISTS The 99 Darkest Pieces of Classical Music
@ 82 88 m 5’3:3 2535&?&10 (12 98) Carolina
70 110 MICHAEL JACKSON Number Ones

© 88998 SONY MUSIL (1498}
BRIAN ENO WITH JON HOPKINS & LEO ABRAHAMS
OPAL 207° WARP (15.98) Smail Craft On A Milk Sea
JUSTIN BIEBER
SCHOOLBOY/RAYMUND BRAUN ISLAND 013719/IDJMG (8.98)
FIVE FINGER DEATH PUNCH
PROSPECT PARK 50100* (15 98) +
ANDREA BOCELLI
SUGAR 013437/DECCA {18.98) &
" | BUDDY GUY
" B SILVERTONE/JIVE 78107°/4LG (11.98)
JERROD NIEMANN
SEA GAYLE/ARISTA NASHVILLE B5720/SMN (9.98)
USHER

'104 83u
@ o s

o3
@101 92

My Worid (EP)

War Is The Answer

My Christmas

Living Proof

Judge Jerrod & The Hung Jury

=1 RENERTNEE-_-E-
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7 ﬁ €PIC 77433/SONY MUSIC LATIN {11.98) Sale El Sol 80 70 ﬁ LAFACE JIVE 61552/JLG (13 88) Raymond V Raymond Ml m
] MIRANDA LAMBERT R VARIOUS ARTISTS 5 . -
34 4 n COLUMBIA (NASHVILLE) 46854/SWN (12.98) Revoiution 9 5w | M1 SONY MIISIC UIVERSAL 09846/CAPITOL (15.98) NOW That's What | Cali Country: Volume 3
THIRD DAY GUCCI MANE . . E
23 9 ESSENTIAL 10921 SONY MUSIC (11.98) Move 82 77 ™ 1017 BRIGA LD ASYLUM 522913/ WARNER BROS (1808 e Appeal: Georgia’s Most Wanted
i MICHAEL BUBLE . @ | m JOURNEY ) - .
110 - ok e 8 BV o NGO Hollywood: The Deluxe (EP) 1021108 RBR) - 50 s (13081 @ Journey’s Greatest Hits < n
)
38 65 TAYLOR SWIFT Fearless Last year’s No. 5 o o7 80 | NICKELBACK Dark Horse B m
BIG MACHINE 0200 (18 98) G best-selling album Bimel ROADRUNITR 618028 (18 98)
) MICHAEL BUBLE . @ BLAKE SHELTON : -
27 115 143 REPRISE 520733 WARNER BROS. (18.98) & Crazy Love Wl re_tums to the list 105 111 REPRIST INASHVILLE) 524497, Wi (7.98) All About Tonight (EP)
= e CARRIE UNDERWOOD piavon B with 5,000 (up o6 g5 72 | | SOUNDTRACK Glee: The Music, Volume 3: Showstoppers @ ﬁ.‘
19 ARISTA NASHVILLE 49923/SMN (13.98) y 166%). It’s one of [l 207H CENTURY FOX TV/COLUMBIA 70611/SONY MUSIC {11.98) .}
2 SOUNDTRACK Glee: The Rocky Horror Glee Show (EP) six holiday sets re- ARCADE FIRE .
4 7 6 20TH CENTURY FUX TV COLUMBIA 79646/SONY MUSIC (6.98) peig- t¥19 g 97 68 63 MERGE 385" (15 98) The Suburbs
WEEZER Death To False Metal S @8 o7 6 | LECRAE Rehab .
DGC 014309 UME (13.98) ®  this week, a DMLY REACH B161/INFINITY (12.98)
i RICK ROSS number sure to ‘ LADY GAGA .
0 147 n MAYBACH/SLIP-N-SLIDE/DEF JAM 014366° (DJMG (9.98) Tefiemeon . grow in the march 99 100123 STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE 013872+/1GA. (10.98) The Fame Monster (EP)
: : s KILLET =]
7 FLORENCE + THE MACHINE E @ s
@ 45 48 [ UNVERSAL REPUBLIC 013170°/UMRG {13.98] Lungs : toward Christmas. 124 105 RE SROENTIINOATLANTIC 510927746 (13.98) Awake @ (2
ZACBROWNBAND . .. ERICCHURCH . ...82 DEERHUNTER ...... 703 FAITH EVANS . 165 MICHAEL FRANTI & JOURNEY ... .93 ESSESESNSNENEE JOHN LENNON 178
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

s s B
SOUNDTRACK
RCA/LEGACY 73086/SONY MUSIC (9.98)

The Sound Of Music

Title E!i m

102 112 68 mDAUGHTRY Leave This Town

19/RCA 53744 RMG (18.98) @

REMY CAMP

JE
@ 166 104 BEC 07916 113 98) +

We: Cry Out: The Worship Project

The Definitive Greatest Hits: Til The Last Shot's Fired

TRACE ADKINS
104 84 & CAPITOL NASHVILLE 48837 (19.98)

@ 122 121 Man On The Moon: The End Of Day
DREAM ON/G.0.0.0 /UNIVERSAL MOTOWN 013195*/UMRG (13.98) ®

KID CUDI
GODSMACK
108 1108 100 m UNIVERSAL REPUBLIC 014236/UMRG (9.98) @ The Oracle

107 8 67 EMICHAEL W. SMITH Wonder

REUNION 10153/SONY MUSIC (11.98)

108 116 75 EAY LAMONTAGNE AND THE PARIAH DOGS God Willin’ & The Creek Don't Rise

RCA 65086” (16.98)
@ RE-ENTRY

JOSH GROBAN

143/REPRISE 231548/ WARNER BROS. {18.98) @ Noel

VARIOUS ARTISTS

110 65 NEW WEST 6186 (17.98) The Imus Ranch Record Il
| é’ﬁ%f?ﬂs’:sﬁg (13.98) To The Sea @
RIS 10 90 [ L o i o (50 My Darkest Days
e n Eﬁ?ﬁmﬁkﬁmmm 619099*/CONGORD (18.98) Bangioiroy
114 109 131 ;’Qiggwﬁgﬁﬁgg) Wide Open M
118 117 9 H XN%/’;RIS?LL/"LSUQ)EJJESLSJNN 'CAPITOL (18.98) NOw 34
116 15118 :;-AEI'T(UFN?S?\XﬁszBBE (18.98) Doin’ My Thing @
S 11893 u RBEE(E)L}SCK/GRAND HUSTLE/ATLANTIC sw8903-/;:6%'1(3):98&;;&'989”‘8: HesErastnesOEnERy Rl

MATTHEW WEST

SPARROW 26504 (13.98) The Story Of Your Life

118 123 78 u

PINK

LAFACE 36759/JLG (13.98) Funhouse

@' 147 #rﬁ

TYE TRIBBETT

9 60 COLUMBIA 59783/SONY MUSIC (11.98)

Fresh

HUEY LEWIS & THE NEWS
WOW 1001 (15.98)

Soulsville

@m

NEON TREES

MERCURY 013972*/IDJMG (10.98) Habits

@ 133 147

i SOUNDTRACK
123 B - RCA NASHVILLE 72911/SHN (11 98)

Country Strong

124 o5 9% ﬂ TRACE ADKINS Cowboy's Back In Town

SHOW DOG-UNIVERSAL 014268 (9.98)

SUSAN BOYLE

I
128 129101 SYCO/COLUMBIA 59829/SONY MUSIC (11.98)

| Dreamed A Dream

BELLE AND SEBASTIAN

126 94 50 WATADOR 944- (14.98) Write About Love

127 ' 8 58 n MARCO ANTONIO SOLIS

FONOVISA 354570/UMLE (10.98) @ En Total Plenitud

LITTLE BIG TOWN
i (105107 CAPITOL NASHVILLE 88755 (18.98)

; MICHAEL BUBLE
@- 143/REPRISE 48599/ WARNER BROS. (7.98)

The Reason Why

Let It Snow! (EP}

6: Commitment

@ 134 153 n SEAL

143/REPRISE 525056/WARNEK BROS. (18.98) &

Now And Then

Glee: Season One: The Music Volume 1

Curtain Call: The Hits

Nothing But The Best

Live At The Troubadour

@ SMOKEY ROBINSON
< CRACKER BARREL/ROBSO 26057 EX SAGUARD ROAD (11.98)
@ 149 135 [[x EMINEM
REPRISF 138652/WARNER BROS (18.98)
136 127 112 EJOHN MAYER
TUFF GONG/ISLAND 422-846-210/104MG (13.98/8.98) &

émee

SOUNDTRACK

SHATTY AFTERMATH/INTERSCOPE 005881*/1GA (13.98/8 98)
D

CAROLE KING & JAMES TAYLOR

COLUMBIA 53087 SONY MUSIC (13.98) Battle Studies
138 93 71 u NEIL YOUNG Le Noise

) 113le7 E 207H GENTURY FOX TV/COLUMBIA 54090/SONY MUSIC {11.98)
FRANK SINATRA

@ 192 e HEAR 32053 CONCORD (19 98 CD/DVO) &

@ 175 174 E B0B MARLEY AND THE WAILERS  Legend: The Best Of Bob Marley And The Wailers
REPRISE 525956° /WARNER BROS. (18.98)

BRAD PAISLEY

139 136139 ARISTA NASHVILLE 47352/SMN (13.98)

American Saturday Night

KID ROCK

T0P DOG ATLANTIC 280556%/4G (18.98) & Rock N Roll Jesus

@ 157 160

MARVIN SAPP

A4 1414 VERITY 09433/JLG (17.98)

Thirsty

SOUNDTRACK

ATLANTIC 526227 46 (18.98) For Colored Girls: Music From And Inspired By

; THE BEATLES

.'{»T‘ ™ "}
!:“_3' £6)129 APPLE 06747° CAPITOL (24.98) 1967-1970

= KINGS OF LEON .
144 120 89 R Only By The Night

1348 143 126 [ STONE SOUR

ROADRUNNER 617870 (18.96) @ Audio Secrecy

BRYAN FERRY

196 71 - ASTRALWERKS 06428 (16.98) & Olympia

247 110/ LADY ANTEBELLUM

,‘?ﬂ 130,180 CAPITOL NASHVILLE 03206 (12.98) Lady Antebellum
160 168 k. CREEDENCE CLEARWATER REVIVAL Chronicle The 20 Greatest Hits

FANTASY 2*/CONCORO (17.98/12.98)

AC/DC

COLUMBIA 60952¢/SONY MUSIC {17.98 CD/DVD) @ Iron Man 2 (Soundtrack)

lﬁ' 138/ 127

LIL' BOOSIE
180 140 94 n TRILL/ASYLUM 522934/ WARNER BROS. (18.98) Incarcerated
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JOHN MELLENCAMP ..196 NICKELBACK .........94 PHOENIX 172 SMOKEY ROBINSON ..131 FRANK SINATRA .....134
MERCYME | 183 JERROD NIEMANN ....89 PINK .. ... .....119 RICKROSS .......... 49 SKILLET T 100
MONICA .. 197 PITBULL .65 DARIUSRUCKER . .14.182 MCHAELW SMTH . 64,107
MOTLEY CRUE ... 199 [SSSSE-YNNSNSNNE ROBERT PLANT ...... 113 MARCO ANTONIO SOLIS
MUMFORD & SONS . -..19  ONEREPUBLIC ....... 156  MIKEPOSNER . ... 166 (SN S 27
MUSE .. .. 195 QZ7Y OSBOURNE.....200 PRINCE ROYCE ...... 169  SANCTUSREAL ...... 181 SUFJAN STEVENS ... 78
MY DARKEST DAYS .. .112 PRINCE . .o.....164  SANTANA ...... ...57 ROO STEWART .1

BRAD PAISLEY ... 9,139 MARVIN SAPP STONE SOUR ... ...145
Data for week of NOVEMBER 20, 2010 | For chart reprints call 646.654.4633

SUGARLAND .
TAYLOR SWIFT

COUNTRV STRI
FOR COLORED
MUSIC FROM
INSPIRED BY

e, .0

ARTIST

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
VARIOUS ARTISTS

EMI/UNIVERSAL/SONY MUSIC 17803/CAPITOL (18.98)
CELTIC THUNDER

CELTIC THUNOER 014762/0ECCA (16.98)
EASTON CORBIN

MERCURY NASHVILLE 013644, LIMGN (10.98)
JAMEY JOHNSON

MERCURY NASHVILLE 011237*/UMGN (13 98)

Title B

A remastered NOW That's What | Call Club Hits 2

relssue of the
classic musical’s
film soundtrack
(No. 1 for two
weeks In 1965)

Christmas

Easton Corbin

That Lonesome Song

19/RCA 54801/RMG (13.98)

=
3
=
L
=
bounds back onto
'the list (4,000). It liw/glsﬂligl}ﬁ'&ﬁfvﬁssu MUSIC LATIND 014448/UMRG/UMLE (10.98) Euphoria ‘=
Ln::‘:(:e[sr:(:,e:lmee" MooglLEvﬁrE;lcheo:’-ElgasomsA (13.98) Waking Up .
st [ign i 1T SECONGS 1O WS o
performance of “My @ 168 175 gﬁi!ﬁoff:mfsfie (16.98) Greatest Hits B
fave e’ @ 71120 gémrweissﬁgumgzﬁ\tﬂg.ga) Invented .
e 152 14 ;ézgﬂglﬁ%EIDJMG (9.98) Bokstars .
m 161 150 148 ;ﬁ%ﬁﬁegzﬁvacnennwnemmenscopﬁ 014633°/1GA (9.98) The Remix .
The R&B icon’s @ 177 165 m 5Er:|/lswsxmnMAmumsRscopE 012863°/1GA (13.98) Relapse Bl .
E;:Tz::v:aa’l;)el:n 1“ 156 109 a;xoulégrsEJtﬁsg':&%) Camp Rock 2: The Final Jam .
Ietnilne(rlsu\(;l;;h":eooo. @ 2 S;xnnrlvg%ans raiallietsn) The Very Best Of Prince [l .
FAITH EVANS f f
takes on some of 65 132 fos n PROLIFIC 5140/EDNE (17.98) Something About Faith .
:i:;lsa:r::;ii'nagsov:m @ i 00188 M%E/nﬁ(?(ggs:m 31 Minutes To Takeoft I
s?fng: t‘r‘c;(n hi:lmg 187 162 136 n o L S —— All About You ||
;‘hfn'm::': ' iea 185 190 u TN Greatest Hits Volume 1 .
Haho it 1_89_ 173/164 %?lsgzsgoggzussusm LATIN (10.98) Prince Royce O .
R 148,137 2S(J$?qlégﬁigvﬁ$e5cowmm 61705/ SONY MUSIC m_gglee: Season One: The Music Volume 2 @ .
il e e Ol
172 178 149 gugfgt!?'/cmsswn (11.98) Wolfgang Amadeus Phoenix @ '
173 182 183 L} MICHAEL FRANT! & SPEARHEAD The Sound Of Sunshine
174 179 187 ADAMLEAMBERI For Your Entertainment @
:’:::ﬁ?:t::rzmm @ )YS%E(IT(/A)L[QXS(S‘_AQQHSTS The 99 Most Essential Christmas Masterpieces P
bows with 3,000 @ u z’;EEBYMLESIGRS‘V!%) Home For Christmas
i tos Abontat BB 199 188 Y STOKENEELLS Broken Bells
No. 20. Janet 178 156 82 n JOHN LENNON Power To The People: The Hits 1

CAPITOL 06640 (16.98) =

BLACK DUB
JIVE 74094 (13.98)

BRANDON FLOWERS

180 147 159 n ISLAND 014537° 10JMG (13.98)

b 105 114 SANCTUS REAL
181 195,114 QIR o0 veow 26506 (10.98)
" DARIUS RUCKER
182 181 164 |11 CAPITOL NASHVILLE 85506 (18 98)

Jackson co-stars in
the film but doesn’t
contribute a song to
the album.

Black Dub

Flamingo

Pieces Of A Real Heart

‘ & L) =
.--I-..--IIU-!-.-.

Learn To Live

. 1?3 121 148 m&?ﬁmﬂfme/som MUSIC (13.98) The Generous Mr. Lovewell
RCCAHrTs?vuY\?zlmSSMN (10.98) The Man | Want To Be

m cLAI; :?(I)fl\EYV"l‘JlNEWERSAL MOTOWN 011977 /UMRG (13.98) Tha Carter Il BB

Selected as one of ;%?s'}m%‘ 3736/10JMG (19.98) Rated R 1l
;?:r:’r;]:;m;rvz 187 170 192 RLE‘S.KNASSHEIE.?;%E‘Y(IZ.QG) Up On The Ridge
priced 55 albus ‘ 1545%?532 (18.98) | Am The West
L‘H’:I':V;:‘eb’:fs:?i . u gl()l’g V\EAI?‘S;'(;ELA!:INE ;:EQA#ABSZ El Hombre Que Mas Te Amo
z;::tt;:a:::;l::: o %, 13 H ?gIL,CI.gAAC$1L75{36A'CS:](IJ§MOU§C(17.98' Thriller

MANNHEIM STEAMROLLER

109% increase. @ L AHERICAN GRAMAPHDNE 2525 (18 98) Ehristmas#25thrAnniversagylCollection
LIL WAYNE
CASH MONEY/UNIVERSAL MOTOWN 012737/UMRG (13.98) Re"""th .
DEERHUNTER

193 159 118 I

194

4AD 3X38° (14.98) Halcyon Digest

RODNEY ATKINS

CURB 79132 (18.98)

MUSE

HELIUM-3 521130/ WARNER BROS. (18.98) &

JOHN MELLENCAMP
ROUNDER 613284°/CONGORD (18.98)

With a running time
of nearly six hours, 495" 185 171
this budget-priced =g

X5 collection

It's America

The Resistance @

187 -

No Better Than This

($1.99) could MONICA Still Standing ‘@
(oﬂ(eivabw @nya J 40398/RMG (11.98)
family throuah ZAC BROWN BAND Pass The Jar: Live From the Fabulous Fox Theater In Atlanta
amily throug SOUTHERN GROUND/ATLANTIC 523726/AG (25.98 CD/DVD) @
most of i
oA ofits MOTLEY CRUE ; Greatest Hits
Christmas Eve (and MOTLEY 380/ELEVEN SEVEN {13.98) @
i ¥ 0ZZY OSBOURNE
Day) celebrations. RE-ENTRY (19 SR TG Scream
AAAAAAAAA 3  GLEE: SEASON ONE: THE  HANNAH MONTANA TREYSONGZ .........36 THE 99 MOST ESSENTIAL  NOW THAT'S WHAT | CALL m
......... MUSIC VOLUME 1 .. .132  FOREVER ...........26 TYETRIBBETT..... .120  CHRISTMAS COUNTRY: VOLUME 3. 91 'NEILYOUNG ....... .13
1,20,44,66 GLEE: SEASON ONE: THE  THE SOUND OF MUSIC . .101 MASTERPIECES ... .175  PUNK GOES POP CHRISYOUNG .. ... .. 184
MUSIC VOLUME 2 .. 170 I THE IMUS RANCH VOLUME 03 ... 28
GLEE: THE MUSIC. CARRIE UNDERWOOD . 46 WOWHITS 2011 ... ..37
: THE FINAL VOLUMES:  THIRDDAY .......... 42 USHER .......... 68,90 Fry!
....... SHOWSTOPPERS ... .96 mmw szcouns 10 oW 35 32 m
ONG . 23 GLEE" THE ROCKY HORROR ............ 57 NOW THAT'S WHAT | CALL ~ WAKA FLOCKA FLA 3
GIRLS: GLEE SHOW (EP) ... . . CHRIS TOMLIN . 2 CHRISTMASE4 ... 0 WEEZER ... ......48,73
AND TRAIN ... 62 NOW THAT'S WHAT I CALL ~ MATTHEW WEST ... .. 18
....... 142 THE 99 DARKEST PECESOF  CLUBHITS 2 .......151

CLASSICAL MUSIC . .. .81
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
1 MARIAH CAREY
RATLE SLAND 0147B5/IDJMG (13.98)
LADY ANTEBELLUM
CAPITOL NASHVILLE 47670 EX (6.98)
TAYLOR SWIFT The Taylor Swift Holiday Collection (EP)
BIG MACHINE 0175 EX (6.98)
(LI CHRIS TOMLIN Glory In The Highest: Christmas Songs Of Worship
(LILTS R SIXSTEPS 93261/SPARROW (12.98)
3 MICHAEL W. SMITH It's A Wonderful Christmas
| IEUNION 10123/SONY MUSIC (13.98)
VARIOUS ARTISTS NOW That's What | Call Christmas! 4
_EMI/UNIVERSAL/SONY MUSIC 09848/CAPITOL (19.98)
ANDREA BOCELLI My Christmas (2]
SUGAR 013437/DECCA (18.98) @
12 JOSH GROBAN Noel |y
BNl 143/REPRISE 231548/WARNER BROS. (18.98) @
11 MICHAEL BUBLE Let It Snow! (EP)
143/REPRISE 279036/WARNER BROS. (7.98)

10 s l CELTIC THUNDER
CELTIC THUNDER 014762/DECCA (16.98)

o VARIOUS ARTISTS The 99 Most Essential Christmas Masterpieces
X5 DIGITAL EX (5.98)

m 14 E SHERYL CROW Home For Christmas
A&M 014802 EX/IGA (13.98)

'@' 2 MANNHEIM STEAMROLLER Christmas: 25th Anniversary Collection

Bl AMERICAN GRAMAPHONE 2525 (18.98)

m 4% & MARIAH CAREY
. _COLUMBIA/LEGACY 64222/SONY MUSIC (8.98) &

E‘ 31 " THE BROOKLYN TABERNACLE CHOIR A Braoklyn Tabemacle Christmas
! INTEGRITY/COLUMBIA 77980/SDNY MUSIC (11.98)

@ 19 ii VARIOUS ARTISTS The Essential NOW That's What ! Call Christmas
UNIVERSAL/EMI/SONY MUS_IC 011941/UME (18.98)

ﬂ 35 TRANS-SIBERIAN ORCHESTRA  The Lost Christmas Eve g

20 |

Title &
g

Merry Christmas Il You

A Merry Littie Christmas (EP)

Christmas

Merry Christmas ' g

LAVA 93146/AG (16:98)

" ELVIS PRESLEY Eivis Christmas
RCA/SONY STRATEGIC MARKETING GRDUP BB908/SONY MUSIC (18.98)
VARIOUS ARTISTS Disney Winter Wonderland
WALT DISNEY 005996 (7.98)
VARIOUS ARTISTS
COMPASS 43735 EX (9.98)
WILSON PHILLIPS
MASTERWORKS 73488/SONY MASTERWORKS (11.98)

AMY GRANT The Christmas Collection
AMY GRANT PRODUCTIONS 13781/SPARROW (17.98)

MARTINA MCBRIDE

RCA NASHVILLE 15469/SMN (18.98)
CELTIC WOMAN
MANHATTAN 70124/BLG (18 98)
STRAIGHT NO CHASER
ATCO/ATLANTIC 520740/AG (18.98)
THE CHIPMUNKS WITH DAVID SEVILLE Christmas With The Chipmunks
CAPITOL 36588 {13.98)

THE PRIESTS

RCA VICTOR 75729/SONY MUSIC (11.98)
28 8 i IL DIVO

» SYCO/COLUMBIA 97715/SONY MUSIC (18.98)

20 [ 13 VINCE GUARALDI TRIQ A Charfie Brown Christmas (Soundtrack)
[ 08 FANTASY 30066/CONCORD (15.98)

Tis The Season: Kids Christmas Sing-Along

Christmas In Harmony

22
ﬁ' White Christmas ' g

24 16

A Christmas Celebration ®

25 > Christmas Cheers

Noel

The Christmas Collection

-

FAITH HILL

Eul 8 ﬂwmusa BROS (NASHVILLE) 511500/ WHN (18.98) ®

] CELINE DION These Are Special Times
550 MUSIC/EPIC 69523/SONY MUSIC (8.98)
BURL IVES Rudoiph The Red-Nosed Reindeer
MCA SPECIAL PRODUCTS 322177/UME (8.98)
VARIOUS ARTISTS
PACIFIC 00105 (9.98)
TRANS-SIBERIAN ORCHESTRA  Christmas Eve And Other Stories
LAVA 92736/AG (15 98)
CASTING CROWNS
= BEACH STREET/REUNION 10129/SONY MUSIC (13 98)

3
36 35 JAMES TAYLOR James Taylor At Christmas
COLUMBIA 00323/SONY MUSIC (9.98)

| ENYA
37 % - REPRISE 512383/WARNER BROS. (18.98)

THE CANADIAN TENORS
m 7 DEGCA 014801 (16.98)
B KIDZ BOP KIDS
| 39_ & ! RAZOR & TIE 89230 (9 98)
a0 27 KATHARINE MCPHEE
VERVE FORECAST 014838/vG (10.98)
[ FRANK SINATRA. DEAN MARTIN & SAMMY DAVIS JR  Chnstmas With The Rat Pack
| C [k CAPITOL 48843 {11.98)
g+
CARPENTERS
a2 R B A&M 215173/UME (14.98)
o NEWSBOYS
a3 I INPOP 71578 (4.98)

29 | KENNY G
ARISTA 72234/RMG (18.98)

45 3 ! POINT OF GRACE

WORD-CURB 888087 WARNER BROS. (13.98)

Joy To The World

e e ®m

606 -000- -0

123 Favorite Christmas Songs

Peace On Earth

And Winter Came.

®

The Perfect Gift

Kidz Bop Christmas Party

Christmas Is The Time To Say

Christmas Portrait g

Christmas! A newsboys Holiday (EP)

a4 The Greatest Holiday Classics

Home For The Holidays

VARIOUS ARTISTS Do You Hear What | Hear?: Women Of Christmas
SONY MUSIC CUSTOM MARKETING GROUP 71686/SONY MUSIC (7.98)

a7 25 SOUNDTRACK Phineas And Ferb: Holiday Favorites
¥ 8 WALT DISNEY 006525 (9.98)
KENNY G Holiday Collection

ARISTA SONY BMG CUSTOM MARKETING GROUP 86734/SONY MUSIC (8.98)
STING 1t On A Winter's Night... 'y
CHERRYTREE/DG 013329*/UNIVERSAL CLASSICS GROUP (16.98) + :
MORMON TABERNACLE CHOIR WITH NATALIE COLE  The Most Wonderful Time Of The Year
MORMON TABERNACLE CHOIR 5042001 (18.98)

Brad Paisley plants the fiag at No. 9 on the Billboard 200, No. 4 on
Top Country Albums and No. 21 on Top Digital Albums with “Hits
Alive.” The set—half compilation and half live cuts—starts with
31,000 overall, with 5,000 downloads. It's Paisley’s second best-of
release and marks his sixth top 10 on the Billboard 200 and eighth
on the country tally.

44 Go to www.billboard.biz for complete chart data

SALES DATA
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niclsen
SoundScan

RTIST
IMPRINT / DISTRIBUTING LABEL
TAYLOR SWIFT
BIG MACHINE &
JASON ALDEAN
BROKEN BOW
MATT & KIM
FADER LABEL
KINGS OF LEON
4 | RCA /RMG

5 . MUMFORD & SONS
Al GENTLEMAN OF THE ROAD /GLASSNOTE
VARIOUS ARTISTS
FEARLESS

MARIAH CAREY
ISLAND /iDJMG

B E LIL WAYNE

——

=
Tltle§§ E
@ o

ON CHT
>

Speak Now 1

1
{
|

0:-00

My Kinda Party 2

Sidewalks 30

2 Come Around Sundown

6
Sigh No More 18

Punk Goes Pop Volume 03 28

' Merry Christmas Il You 4

I Am Not A Human Being g 1

|
Nothing .54 !

The Incredible Machine 4 [
.

Recovery | 7 .
—

National Ransom 39 I

Cardiology a1 i

Doo-Wops & Hooligans 5 .

CASH MONEY/UNIVERSAL MOTOWN /UMRG
N*E*R*D
STAR TRAK/INTERSCOPE /1GA

SUGARLAND
MERCURY NASHVILLE /UMGN @

9 EMINEM
WEB/SHADY AFTERMATH/INTERSCOPE /IGA

ELVIS COSTELLO
HEAR /CONCORD

GOOD CHARLOTTE
CAPITOL

14 F BRUNO MARS
ELEKTRA @

1 VARIOUS ARTISTS The 99 Darkest Pieces of Classical Music
15 s [V 81

15 MAROON 5
| ASM/OCTONE /16A

173 FLORENCE + THE MACHINE

10 4

08608

Hands All Qver 18

Lungs 50
UNIVERSAL REPUBLIC /UMRG

ESCAPE THE FATE
EPITAPH/DGC/INTERSCOPE /IGA
20 l

Escape The Fate 25

KATY PERRY
CAPITOL

WEEZER

DGC UME

BRAD PAISLEY
. ARISTA NASHVILLE /SMN
22 3 Ii' SOUNDTRACK  Glee: The Rocky Horror Glee Show (EP)
20TH GENTURY FOX TV/COLUMBIA 79646/SONY MUSIC

= . i ZAC BROWN BAND You Get What You GVe |5y

Teenage Dream 13

066806

Death To Faise Metal 48

006

Hits Alive 8

SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC /AG @
PITBULL
MR. 305/FAMOUS ARTIST /SONY MUSIC LATIN

NEIL DIAMOND
COLUMBIA /SONY MUSIC

Armando 65

Dreams 3

= .x 28 oS5

@ ] ART! Title N¥

L EE | 22 £ weainT/ DISTRIBUTING LABEL e

1 1 2 TAYLOR SWIFT Speak Now 1

RS BIG MACHINE 03004* ® o
NEIL DIAMOND Dreams 3 k
COLUMBIA 79839/SONY MUSIC fa

2 ELTON JOHN / LEON RUSSELL The Union 10

ROCKET/MERCURY 014840% DECCA @

VARIOUS ARTISTS
NEW WEST 6186

PAUL MCCARTNEY & WINGS
MPL/HEAR 32148 CONCORD &

BRAD PAISLEY

ARISTA NASHVILLE 75878/SMN

JASON ALDEAN

BROKEN BOW 7697

SUGARLAND

MERCURY NASHVILLE 014758"/UMGN &
ROD STEWART  Fly Me To The Moon... The Great Amencan Songbook Volume V a
J 76609 /RMG @ k
MARIAH CAREY
ISLAND 014785/DJMG
ELVIS COSTELLO
HEAR 32142*/CONCORD

WEEZER

GEFFEN 012913*/UME
% WEEZER
W DGC 014309/UME

& 13 BOB DYLAN The Bootle Series Vol 9: The Wimark Demos: 19621964 g
COLUMBIA LEGACY 76179*/SONY MUSIC

6 KINGS OF LEON

RCA 64698°/RMG

JEFF BECK Live And Exclusive: From The Grammy Museum

ATCO 579785 EX/RHING

MUMFORD & SONS

GENTLEMAN OF THE ROAO 0109 /GLASSNOTE

DARIUS RUCKER

CAPITOL NASHVILLE 26939

VARIOUS ARTISTS

NEW WEST 6140

BUDDY GUY

SILVERTONE/JIVE 78107*/JLG

ERIC CLAPTON

DUCK/REPRISE 525325/ WARNER BROS

BRIAN ENO WITH JON HOPKINS & LED ABRAHAMS Smal Craft On A Mik Sea

OPAL 207*/WARP

SENSES FAIL

DRIVE-THRU 633/VAGRANT @®

GOOD CHARLOTTE

CAPITOL 07705

MICHAEL BUBLE

143/REPRISE 520733/WARNER BROS.

The Imus Ranch Record |l 0

Band On The Run 29

Hits Alive g

My Kinda Party )

The Incredible Machine

L5

Y O s B I A S

Merry Christmas Il You r‘}?

National Ransom 49

Pinkerton @

Death To False Metal g
eath 3

Come Around Sundown

Sigh No More 19

Charleston, SC 1966 | 44

The Imus Ranch Record

20:90: : 0

Living Proof |58
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~
~nN

©
L]

The Fire

-

o «
5| @
~ p=3
= £
S| &
- w
w© N
& e

EXCLUSIVE CHARTS

FROM BILLBOARD
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and billboard.com, refreshed every Thursday.
ILIKE PROFILES:
MOST ADDED

TITLE
ARTIST (IMPRINT/¢ ABEL)

JUST THE WAY YOU ARE
“BRUND MARS (ELEKTRA/ATLANTIC)

Most added to social networking,
primarily on Facebook, DY iLike
users. Data compiled by iLike.com.

"2 |5 |j3 LOVE THE WAY YOU LIE
| EMINEM FEATURING RIHANNA (WEB/SHADY/AFTERMATH/INTERSCOPE)
| . ; ROCKSTAR
I L OVEROOSE (CAN~I'BAL)
. - NOT AFRAID

]
-
."' 26 EMINEM (WEB/SHADY/AFTERMATH/INTERSCOPE)

TEENAGE DREAM
KATY PERRY (CAPITOL)

., MINE
L o TAYLOR SWIFT (BIG MACHINE)
® 10 BOTTOMS UP
TREY SONGZ FEATURING NICKI MINAJ (SONGBOOK/ATLANTIC) —
8 = ANGEL
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
"..- 13 "1l LIKE A G6
] FAR*EAST MOVEMENT FEAT, CATARACS & DEV (CHERRYTREE/INTERSCOPE/UNIVERSAL
10 20 o7 ALEJANDRO
LADY GAGA {STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)
",“‘ 17 7 CLUB CAN'T HANDLE ME
i FLO RIDA FEATURING DAVIO GUETTA (POE BOY/ATLANTIC)
I’'M ALIVE (LIVE 2010)
122 3 CELINE DION (COLUMBIA)
13 4 NEED YOU NOW

LADY ANTEBELLUM (CAPITOL NASHVILLE)

3 7 STEPPING STONE
DVERDOSE (CAN-1-BAL)

w185 JUST A DREAM
W™ [ | NELLY (DERRTY/UNIVERSAL MOTOWN)

The week’s most-streamed songs on AOL.

| U"-:
5E Z5 TITLE
SE =3 ARTIST (IMPRINT/LABEL)

+ 2 12 EANDJ GOT US FALLIN’ IN LOVE
I S Lol USHER FEATURING PITBULL (LAFACE/JLG)

LS JUST THE WAY YOU ARE

. 2 BRUNO MARS (ELEKTRA/ATLANTIC)
3 5 ANIMAL
B | == NEON TREES {(MERCURY/IDJMG)
/) JUST A DREAM
NELLY (DERRTY/UNIVERSAL MOTOWN)
KING OF ANYTHING
SARA BAREILLES (EPIC)
MINE
TAYLOR SWIFT {BIG MACHINE)

ONLY GIRL (IN THE WORLD)
RIHANNA (SRP/DEF JAM/IDJMG)

B A
<) | Wl

LIKE A G6

a1 CHECKIT OUT

B
w

FAR®EAST MOVEMENT FEATURING CATARACS & DEV (CHERRYTREE/INTERSCOPE)

L [® ] WILLIAM & NICKI MINAJ (WILL.|AM/INTERS COPE)

DOG DAYS ARE OVER
FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC)

. LOVE LIKE WOE

] . THE READY SET (SIRE/OECAYOANCE/REPRISE)

IF IT'S LOVE

TRAIN (COLUMBIA)

NEED YOU

TRAVIE MCCOY (NAPPY BOY/DECAYDANCE/FUELED BY RAMEN/RRP)
PLEASE DON'T GO

MIKE POSNER (J/RMG)

HOT TOTTIE
USHER FEATURING JAY-Z (LAFACE/JLG)

-
N
(=]

)
-

TITLE
|= | LABEL/DISTRIBUTING LABEL (PRINCIPAL PERFORMER)

- 1 THE BIG 4: LIVE FROM SOFIA, BULGARIA
£ WARNER BROS./WARNER MUSIC VISION (METALLICA/SLAYER/MEGADETH/ANTHRAX)

5 LADIES & GENTLEMEN THE ROLLING STONES

| & _2 ROLLING STONES/EAGLE VISION/EAGLE ROCK (THE ROLLING STONES)
. 4 ¢ THE2STH ANNIVERSARY ROCK AND ROLL HALL OF FAME CONCERTS

TIME LIFE (VARIOUS ARTISTS)

4 g THE 4 COMPLETE ED SULLIVAN SHOWS STARRING THE BEATLES
" SOFA/HIP-D/UME/UNIVERSAL MUSIC & VIDEQ DIST. (THE BEATLES)

LRt LET'S SPEND THE NIGHT TOGETHER: GREATEST HITS LIVE
| | LIONSGATE HOME ENTERTAINMENT (THE ROLLING STONES)
E 5 6 AUDIBLE VISION OF: [SICJNESSES: LIVE AT DOWNLOAD
E ROADRUNNER WARNER MUSIC VISION (SLIPKNOT)

| 1 1' A TRIBUTE TO THE CATHEDRAL QUARTET

! GAITHER VIOEO/EMM MUSIC VIDEO (ERNIE HAASE & SIGNATURE SOUND)

I GOING BACK: LIVE AT ROSELAND BALLROOM, NYC

1 EAGLE VISION/EAGLE ROCK (PHIL COLLINS)

" " H‘n BEYOND THE LIGHTED STAGE

E_- IR BANGER FILMS/ZDE/ROUNOER (RUSH)
3 360 DEGREES AT THE ROSE BOWL

Il o J 13 123 | aNDANTERSCOPE/UNIVERSAL MUSIC & VIDED DIST. (v2)
! 12, il REVOLUTION: LIVE BY CANDLELIGHT
1 ST COLUMBIA (NASHVILLEY/SONY MUSIC VIDEO (MIRANOA LAMBERT
6 CLASSIC ALBUMS: 2112/MOVING PICTURES

EAGLE VISION/EAGLE ROCK (RUSH)
'“4, LIVE IN BUCHAREST: THE DANGEROUS TOUR
1 EPIC/SONY MUSIC VIOEO (MICHAEL JACKSON)

& COUNT YOUR BLESSINGS
GAITHER VIDEO/EAGLE ROCK (BILL & GLORIA GAITHER)

GIVING THANKS
GAITHER VIDEO/EAGLE ROCK (BILL & GLORIA GAITHER)

Data for week of NOVEMBER 20, 2010

lurnn reflects combined weeks title has appeared on The Billboard 200 and Top Pop

old as a complete album bundte through digital download services. TOP INTERNET: Reflects physical albums ordered through Internet merchants, based on data collected by Nielsen
2010, e5 Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved. PAISLEY: MARK KALBFELD

Id titles or older that have fallen below No. 100 on The Billboard 200 or re-issues of otder albums. Total Weeks

ded. See Charts Legend on billboard.biz for rules and expianations. All charts

s. TOP DIGITAL: Reflects releases s

TOP POP CATALOG: Reflects 18-month
SoundScan. Catalog titles are inclus

Catalog Album

-



AIRPLAY SALES DATA
MONITORED BY COMPILED BY

niclsen niclsen

TITLE
ARTIST (IMPRINT/PROMOTION LABEL)
1 15 iiJUST THE WAY YOU ARE I
BRUND MARS /ELEKTRA/ATLANTIC)

2 17, DJ GOT US FALLIN' IN LOVE
USHER FEAT. PITBULL (LAFACE/JLG)

E' | ONLY GIRL (IN THE WORLD)
ﬁ RIHANNA (SRP/OEF JAM/IDJMG)

12 JUST A DREAM
NELLY (DERRTY/UNIVERSAL MOTOWN)
LIKE A G6
 FARCEAST MOVEMENT FEAT CATARACS & DEV (CHERRYTREEMNTERSCOPE)

TEENAGE DREAM
KATY PERRY (CAPITOL)

- DYNAMITE

mu. | TAID CRUZ {MERCURY/IDIMG)
m & 15 BOTTOMS UP

TREY SONGZ FEAT. NICKI MINAJ (SONGBOOK/ATLANTIC)
{‘[ RAISE YOUR GLASS

TS PINK (LAFACE/ILG)

ANIMAL

NEON TREES (MERCURY/IDJMG)
[ TUKE IT
© | ENRIQUE IGLESIAS FEAT. PITBULL (UNVERSAL REPUBLIC/UNIVERSAL)
|4 MINE
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
B
FLO RIDA FEAT. DAVID GUETTA (POE BOY/ATLANTIC)

Iﬂ - 5 DEUCES
|| CHAIS BROWN FEAT. TYGA & KEVIN MCCALL (JIVE/JLG)

ti 21 LOVE THE WAY YOU LIE
J 121 EMIEM FEAT, RIHANNA (WEB/SHADY/AFTERMATHANTERSCOPE)
”ﬂ 24 3 WHAT'S MY NAME?

"'\r

B =

RIHANNA FEAT. DRAKE (SRP/OEF JAM/IDJMG)
. RIGHT ABOVE IT
LIL WAYNE FEAT. DRAKE (CASH MONEY/UNIVERSAL MOTOWN)
CAN'T BE FRIENDS
TREY SONGZ (SONGBOOK/ATLANTIC)
. PLEASE DON'T GO
| MIKE POSNER (J/RMG)

17
) =
@ 7 8
Ezz 4 AS SHE'S WALKING AWAY
mm | i3
I.gj 25

ZAL BROWN BAND FEAT ALAN JACKSON (SOUTHERN GROUNCVTLANTIGBIGGER PCTLFE)
STUCK LIKE GLUE
SUGARLAND (MERCURY NASHVILLE)
; NO HANDS
WAKA FLOCKA FLAME (1017 BRICK SCUAD/ASYLUMANARNER BROS )
| 12 SEPTEMBER
DAUGHTRY (19/RCA/RMG)
g ANYTHING LIKE ME
BRAD PAISLEY (ARISTA NASHVILLE)
“ASTON MARTIN MUSIC
FICK ROSS FEAT DAAKE b CHABSETTE MICHELE (MAYBACHSLP4-SLDE/DEF AMIDMG)

ﬂao

| ARTIST (IMPRINT/PROMOTION LABEL)

WHAT'S MY NAME?
RIHANNA FEAT. DRAKE (SRP/DEF JAMADIMG)
2 WERWHO WER
. KESHA (KEMOSABE/RCA/RMG)
LIKE A G6
FAR*EAST MOVEMENT FEAT. CATARACS & DEV (CHERRYTREEANTERSCOPE)
5 RAISE YOUR GLASS
PINK (LAFACE/JLG)
‘_'.| ONLY GIRL (IN THE WORLD)
- RIKANNA (SRP/DEF JAM/IDJMG)

3 FIREWORK
KATY PERRY (CAPITOL)

5, JUST A DREAM |
! ’ 12 | NELLY (DERRTY/UNIVERSAL MOTOWN) .
79 JUST THE WAY YOU ARE |
. BRUNO MARS (ELEKTRA/ATLANTIC)

‘. i BOTTOMS UP
613 |

TREY SONGZ FEAT. NICKI MINAJ (SONGBODK/ATLANTIC)
- WHIP MY HAIR
| WILLOW (ROC NATION/COLUMBIA)
'1--_'1-7'! CLUB CAN'T HANDLE ME
15 " FLO RIDA FEAT. DAVID GUETTA (POE BOY/ATLANTIC)
14 23 "DYNAMITE
TAI0 CRUZ (MERCURY/IDJMG) )
|| DJGOT US FALLIN' IN LOVE ]
£ | USHER FEAT. PITBULL (LAFACE/ILG)
PLEASE DON'T GO
MIKE POSNER (J/RMG) e
TEENAGE DREAM |
E m KATY PERRY (CAPITOL) .-
45 11 F**K YOU (FORGET YOU)
CEE LO GREEN (ELEKTRA/RRP)
. NO HANDS 1
| WAKA FLOCKA FLAME (1017 BRICK SOUAD/ASYLUMMARNER 880S) 1
ANIMAL P
21 ﬂ NEON TREES (MERCURY/IDJMG) .
'j 'FELT GOOD ON MY LIPS q
=z | TIM MCGRAW (CURB) i
14 SECRETS
~ '¥ ONEREPUBLIC (MOSLEY/INTERSCOPE)
5' 'BLACK AND YELLOW
7| WIZ KHALIFA (ROSTRUM/ATLANTIC)
g CHECK IT OUT

= WILL.LAM & NICKI MINAJ (WILL.| AM/INTERSCOPE)
N . SLEAZY

L[ KESHA (KEMOSABE/RCA/RMG) =
i - .z IF1DIE YOUNG

! 2716 11e ganp penny (REPUBLIC NASHVILLE) .

-gﬂi LOVE LIKE WOE &

THE READY SET (SIRE/OECAYDANCE/REPRISE}

R~ |

.~

HOT 100 AIRPLAY: 1,227 stations, encompassing pop, aduit, rock, country, R&B/hip-hop, Christian, gospel, dance, jazz and Latin formats, are electronically monitored 24 hours a day, 7 days a week by Nielsen
Broadcast Data Systems. HOT DIGITAL SONGS, DIGITAL SONGS: The top-selling overall and genre-specific, respectively, downloaded tracks, as compiled from Internet sales reports collected and provided by
Nielsen SoundScan. Hot 100 Airplay and Hot Digital Songs data is used to compile the Billboard Hot 100. All charts © 2010, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved.

Data for week of NOVEMBER 20, 2010 |

TTLE
ARTIST (IMPRINT/PROMOTION LABEL)

' COOLER THAN ME
- MIKE POSNER (J/RMG)
FIREWORK
KATY PERRY (CAPITOL)
SECRETS

f ONEREPUBLIC (MOSLEY/INTERSCOPE)

WE R WHO WER

KESHA (KEMOSABE/RCA/AMG)

| FARMER'S DAUGHTER

. RODNEY ATKINS (CURB)

ﬁm_a

g IF | DIE YOUNG
_ THE BAND PERRY (REPUBLIC NASHVILLE)
| COME BACK SONG
H LDARIUS RUCKER (CAPITOL NASHVILLE)
13 KING OF ANYTHING
4 SARA BAREILLES (EPIC)
| WHIP MY HAIR
m |‘1 WILLOW (ROC NATtON/COLUMBIA)
€ |, [ RIGHT THRU ME
)  NOKIMINA ING MONEY/CASH MONEY/UNVERSAL MOTOWNUMRG)
E i AIRPLANES
B.0.8 FEAT. HALEY WILLIAMS (REBELROCK/GRAND HUSTLE/ATLANTIC]
28 4 FANCY
l"‘- DRAKE FEAT. T2, & SWIZ2 BEATZ (¥ WONEY/CASH MONEY/UNVERSAL MOTOWN
nae % ' CALIFORNIA GURLS
KATY PERRY FEAT. SNOOP DOGG (CAPITOL)
@ W0 1o WHY WAt
a 1 RASCAL FLATTS (BIG MACHINE)
37 5 ALL | WANT IS YOU
' _MIGUEL FEAT. J. COLE (BLACK ICE/BYSTORM/JIVE/JLG)
B e
HOT TOTTIE
“ " 2,'. 13 USHER FEAT. JAY- ZLLAFACE/JL_L
EEG . " TURN ON THE RADIO
L REBA (STARSTRUCK/VALORY)
._‘5 7 MY KINDA PARTY
JASON ALDEAN (BROKEN BOW)
51 | | STEREO LOVE
ll EDWARD MAYA & VIKA JIGULINA LULTRA
‘ % 19 MISERY
A - MARGON 5 (A&M/OCTONE/INTERSCOPE)
nﬁ 4 LOVE LIKE WOE
L il ’_-_ THE READY SET (SIRE/DECAYDANCE/REPRISE}
Q! 5 MAMA'S SONG
- CARRIE UNDERWOOD (19/ARISTA NASKVILLE)
THE BREATH YOU TAKE
u “ ‘-.I- GEQRGE STRAIT (MCA NASHVILLE)
m 53 4 MEMORIES
1 ¥ DAVID GUETTA FEAT. KID CUDI (GUM/ASTRALWERKS/CAPTTOL)
,HJI ROLL WITH IT
. EASTON CORBIN (MERCURY NASHVILLE

{
| £S ARTIST (IMPRINT/PROMOTION LABEL) d’
WE NO SPEAK AMERICANO i
"‘ | YOLANDA BE COOL & DCUP (ULTRA)
23 2 LOVE THE WAY YOU LIE |
EMINEM FEAT, RIHANNA (WEB/SHADY/AFTERMATHINTERSCOPE)
- DEUCES
© CHRIS BROWN FEAT. TYGA & KEVIN MCCALL (JVE/JLG)
- MINE
TAYLOR SWIFT (BIG MACKINE)
RIGHT ABOVE IT
 LIL WAYNE FEAT. ORAKE (CASH MONEY/UNNERSAL MOTOWN)
STUCK LIKE GLUE s
SUGARLAND (MERCURY NASHVILLE)
“ |, HEYBABY (DROP ITTO THE FLOOR) |
\ | PITBULL FEAT. T-PAIN (MR 305/POLO GROUNDS/JRMG) |
1 ROMAN'S REVENGE i

.u

& NICK MINAJ FEAT. EMINEM (YOUNG MONEY/CASH MONEY/UNNERSAL MOTOWN)

10 r MONSTER i
| IANYE WEST FEAT.JAY-Z, RICK ROSS. BON IVER & HICKI WIKAJ (BOC-AFELLADEF JAMIDUNG)
| s o GRENADE
] BRUNO MARS (ELEKTRA/ATLANTIC) I
RIGHT THRU ME
B !r NICKE MINAJ (YOUNG MONEY/CASH MONEYAUNIVERSAL MOTOWN)
3 24 |LKETT ﬂ

ENRIQUE IGLESIAS FEAT, PITBULL (UNIVERSAL REPUBLIC)

31 74l LETTING GO (DUTTY LOVE)

|I SEAN KINGSTON FEAT. NICKI MINAJ (BELUGA HEIGHI'S'EPPC)

f TAKE IT OFF
A “—l 3 1' KESHA (KEMDSABE/RCA/RMG)

4, | TEACH ME HOW TO DOUGIE .
. CALI SWAG DISTRICT (CAPITOL)
40 5 RUNAWAY
KANYE WEST FEAT PUSHA T (ROC-A-FELLADEF JAMADJMG)
NO LOVE
EMINEM FEAT. LIL WAYNE (WES/SHADY/AFTERMATHANTERSCOPE)
HOT TOTTIE
USHER FEAT. JAY-Z (LAFACE/JLG)
{4 VEAH 3X
CHRIS BROWN (JIVE/JLG) |

-8 "5 SPARKS FLY
= TAYLOR SWIFT (BIG MACHINE)

“r‘ 'NOT AFRAID
EMINEM (WEB/SHADY/AFTERMATH/INTERSCOPE)

m' 1 GET BACK UP

'n 12

| T1. FEAT. CHRIS BROWN (GRAND HUSTLE/ATLANTIC)
'“:]" 42 LITTLE LION MAN
(9% T€ MUMFORD & SONS (GENTLEMAN DF 1HE ROADRED/GLASSNOTE)
§ 11 MY KINDA PARTY
H | JASON ALDEAN (BROKEN BOW)
¥ .‘I BON, BON
{11 PTBULL (MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN) Tl

For chart reprints all 646-654-4633

SALES DATA
COMPILED BY

Billbeard

SoundScari

' LITTLE LION MAN
MUMFORD & SONS (GENTLEMAN OF THE ROAD/RED/GLASSNO

RHYTHM OF LOVE
PLAIN WHITE T'S (HOLLYW000

PORN STAR DANCING

MY DARKEST DAYS FEAT, ZAKK WYLDE (VIVR/S04/MERCURY/IDJMG]
DOG DAYS ARE OVER

FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC

HEY, SOUL SISTER

WAITING FOR THE END

LINKIN PARK (MACHINE SHOP/WARNER BROS.)
SEPTEMBER

DAUGHTRY (19/RCA/RMG)

IF IT'S LOVE

TRAI (COLUMBIA)

RADIOACTIVE

KINGS OF LEON (RCA/BMG

“l THE ONLY EXCEPTION
. PARAMORE (FUELED BY RAMEN/ATLANTIC/RRP}

LIKE IT'S HER BIRTHDAY
GOGD CHARLOTTE (CAPITOL)

|

TRAIN (COLUMBIA)

DON'T STOP BELIEVIN'
JOURNEY (COLUMBIA/LEGACY)

@ R&B/HIP-HOP"

s | WHAT'S MY NAME?

LALLO RIHANNA FEAT. DRAKE (SRP/OEF JAM/IDJMG}
' JUST A DREAM
§ 8550 NELLY (DERRTY/UNIVERSAL MOTOWN/UMRG)

BOTTOMS UP =

TREY SONGZ FEAT. NICKI MINAJ (SONGBQUK/ATLANTIC)
WHIP MY HAIR

WILLOW (ROC NATION/COLUMBIA)

DJ GOT US FALLIN' IN LOVE
USHER FEAT. PITBULL (LAFACE/JLG)

F**K YOU (FORGET YOU)

CEE LO GREEN (ELEKTRA/RRP}

NO HANDS

WAKA FLOCKA FLAME (1017 BRICK SOUAD/ASYLUMWARNER BROS,
BLACK AND YELLOW

WIZ KHALIFA (ROSTRUM/ATLANTIC)

LOVE THE WAY YOU LIE
EMINEM FEAT. REHANNA A TERMATHANTER

CHRIS BROWN FEAT. TYGA & KEVIN MCCALL (JIVE/JLG)!

RIGHT ABOVE IT

LIL WAYNE FEAT, DRAKE (CASH MONEY/UNIVERSAL MOTOWNUMAG)
HEY BABY (DROP [T TO THE FLOOR)
PITBULL FEAT. T-PAIN (MR. 305/POL0 GROUNDS/VRMG)
ROMAN'S REVENGE

HICKS AL FEAT EMINEM ({01 MONEY/CASH HONEY UNVERSAL ROTOWNUMRG)
MONSTER

XARTE WEST FEAT JY7, RICK RS, BOW VER & RCHL M) (O AFELLADEF JMING)

| | KNOW YOU WANT ME (CALLE OCHO) [
PITBULL (ULTRA}

MALDITO ALCOHOL
PITBULL FEAT. AFROJACK (MR. 305)

. LA DESPEDIDA
DADDY YANKEE (EL CARTEL)
THE ANTHEM
PITBULL FEAT. LIL JON (FAMOUS ARTIST/TVT)

ESTOY ENAMORADO
WISIN & YANDEL (WY/MACHETE/UNVERSAL MUSIC UmNO)

ESTA NOCHE

PITBULL IR. 305/FAMOUS ARTIST/SONY MUSIC LATIN
l GUANTANAMERA
PITBULL (MR. 305FAMOUS ARTIST/SONY MUSIC LATIN;

LA VIDA ES ASI

IVY QUEEN (MACHETE/UNIVERSAL MUSIC LATINO) |
WATAGATAPITUSBERRY

TBLLFHT SEASHTD 0L AT AL PTLL B CANJEL M TSSO ST
SI NO LE CONTESTO

PLAN B (PINA)

PRRRUM
COSCULLUELA FEAT WASIN & YANDEL (NUEVA KAMADAMHITE LOWSE '

TU CUERPO
PITBULL FEAT. JENCARLOS (MR 305FAMOUS ARTIST/SONY MUSIC LA

VIDA 23
PITBULL FEAT. NAYER (MA. 305/FAMOUS ARTIST/SONY MUSIC LATH)

Go to www.billboard.biz for complete Chart data |

Pl FELT GOOD ON MY LIPS
PRl TIM MCGRAW (CURB)

IF | DIE YOUNG

THE BAND PERRY (REPUBLIC NASHVILLE
MINE
TAYLOR SWIFT (BIG MACHINE
STUCK LIKE GLUE
SUGARLAND (MERCURY]
'SPARKS FLY

TAYLOR SWIFT (BIG MACHINE)

‘MY KINDA PARTY

JASON ALDEAN (BROKEN BOW)

'DON'T YOU WANNA STAY

JASON ALDEAN WITH KELLY CLARKSON (BROKEN BOW)
AS SHE'S WALKING AWAY
AC BAOHVY BAND FEAT ALWN JAKSON (S01THERN GROUNVATLARTICRIGGE
SOMEWHERE WITH YOU
KENNY CHESNEY (ENA)
WITHOUT YOU

KEITH URBAN (CAPITOL NASHVILLE)
INNOCENT

TAYLOR SWIFY (BIG MACHINE)
TATTOOS ON THIS TOWN
JASON ALDEAN (BROKEN BOW)

'FARMER'S DAUGHTER
RODNEY ATKINS (CURB)

SHAKIRA FEAY. EL CATA (EPIC/SONY MUSIC LATIN) |
WAKA WAKA (THIS TIME FOR AFRICA)
SHAKIRA FEAT. FRESHLYGROUND (EPIC/SONY MUSIC LATH

DANZA KUDURO
DON OMAR & LUCEN2O (YANISMACHETE/UNVERSAL MUSIC LATO)

| KNOW YOU WANT ME (CALLE OCHOQ)
PITBULL (ULTRA) g

HIPS DON'T LIE
SHAKIRA FEAT, WYCLEF JEAN (EPIC/SONY MUSIC LATIN)

MALDITO ALCOHOL
PITBULL FEAT. AFROJACK (MR. 305)

H EROE
ENRIQUE JGLESIAS (INTERSCDPE/UNNERSAL MUSIC lAnND

LOBA
SHAKIRA (EPIC/SONY MUSIC LATIN)

CORAZON SIN CARA

PRINCE RDYCE (TOP STOP)

n. LIVIN' LA VIDA LOCA
RICKY MARTIN (C2/COLUMBIA/SONY MUSIC LATIN)
. ' LA DESPEDIDA

DADDY YANKEE (EL CARTEL)

RABIOSA

SHAKIRA (EPIC/SONY MUSIC LATIN)

CUANDO ME ENAMORO

ENRIQUE IGLESIAS FEAT. JUAN LUES GUERRA (UMVERSAL MUSIC LATNG)

#1 ALL | WANT FOR CHRISTMAS IS YOU .
Sl MARIAH CAREY (COLUMBIAVLEGACY/SONY MUSIC)

MARIAH CAREY (ISLAND/IDJMG)
CHRISTMAS EVE (SARAJEVO 12/24)
TRANS-SIBERIAN ORCHESTRA (LAVA/AG)
WHERE ARE YOU CHRISTMAS?
 FAITH HILL (INTERSCOPE/IGA)

. ROCKIN' AROUND THE CHRISTMAS TREE .
BRENDA LEE (DECCA/UME)

.CHRISTMAS CANON
TRANS-SIBERIAN ORCHESTRA (LAVA/AG,

JINGLE BELL ROCK

O HOLY NIGHT
MARIAH CAREY (ISLAND/DJMG

CHARLIE BROWN CHRISTMAS
MARIAH CAREY (ISLAND/IDJMG)

WHITE CHRISTMAS !
BiNG CROSBY (DECCA/MCA SPECIAL PRODUCTS/UME)
IT'S THE MOST WONDERFUL TIME OF THE YEAR 1
ANDY WILLIAMS (COLUMBIA/LEGACY/SONY MUSIC)
i 'SANTA CLAUS IS COMIN TO TOWN
\_F_MRIAH CAREY (ISLAND/IDJMG)
O COME ALL YE FAITHFUL/HALLELUJAH
MARIAH CAREY {ISLAND/IDJMG)

BELIEVE
JOSH GROBAN (WARNER SUNSET/REPRISEWARNER BROS.|

| WANT A HIPPOPOTAMUS FOR CHRISTMAS
GAYLA PEEVEY (CRS}
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JUST A DREAM

L NELLY (DERRTY/UNIVERSAL MOTOWN)
JUST THE WAY YOU ARE
BRUNO MARS (ELEKTRA/ATLANTIC)
ONLY GIRL (IN THE WORLD)
RIHANNA (SRP/DEF JAM/IDJMG)
DJ GOT US FALLIN’ IN LOVE
USHER FEAT. PITBULL (LAFACE/JLG)
LIKE A G6
FAR*EAST MOVEMENT FEAT. CATARACS & DEV (CHERAYTREE/INTERSCOPE)
TEENAGE DREAM
KATY PERRY (CAPITOL)
CLUB CAN'T HANDLE ME
FLD RIDA FEAT. DAVID GUETTA (POE BDY/ATLANTIC)
RAISE YOUR GLASS
' PINK (LAFACE/ILG)
DYNAMITE
TAIO CAUZ (MERCURY/IDJMS)
ANIMAL
NEON TREES (MERCURY/IDJMS)
| LIKE IT
ENRIQUE IGLESIAS FEAT. PITBULL (UNIVERSAL REPUBLIC)
PLEASE DON'T GO
MIKE POSNER (J/RMG)
FIREWORK
KATY PERRY (CAPITOL)
BOTTOMS UP
TREY SONGZ FEAT. NICKI MINAJ (SONGBOOK/ATLANTIC)
LOVE LIKE WOE
THE READY SET (SIRE/DECAYDANCE/REPRISE)
1131 WE R WHO WE R
: [ KESHA (KEMOSABE/RCA/RMG)

LOVE THE WAY YOU LIE
EMINEM FEAT. RIKANNA (WEB/SHADY/AFTERMATH/INTERSCOPE)
SECRETS
ONEREPUBLIC (MOSLEY/INTERSCOPE)
TAKE 1T OFF
KESHA (KEMOSABE/RCA/AMG)
MINE
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
CHECK IT OUT
WILLLAM & NICKI MINAJ (WILL.J.AM/INTERSCOPE)
SHAKE
JESSE MCCARTNEY (HOLLYWOOD)
IF IT'S LOVE
TRAIN (COLUMBIA)
SEPTEMBER
DAUGHTRY (19/RCA/AMG)
KING OF ANYTHING
SARA BAREILLES (EPIC)
LETTING GO (DUTTY LOVE)
SEAN KINGSTON FEAT, NICKI MINAJ (BELUGA HEIGHTS/EPIC)
WHAT'S MY NAME?
RIHANNA FEAT. DRAKE (SRP/DEF JAM/IDING)
HOT TOTTIE
USHER FEAT. JAY-Z (LAFACE/JLG)
GRENADE
BRUNO MARS (ELEKTRA/ATLANTIC)
WHAT IF
JASON DERULD (BELUGA HEIGHTS/WARNER BROS.)
ANGEL
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
- MEMORIES
_DAVID GUETTA FEAT. KID CUDI (GUM/ASTRALWERKS/CAPITOL)
MISERY

MARDON 5 (A&M/OCTONE/INTERSCOPE)
MAYBE
SICK PUPPIES (RMR/VIRGIN/CAPITOL)
LIKE IT’S HER BIRTHDAY
600D CHARLOTTE (CAPITOL)
NEED YOU
TRAVIE MCCOY (NAPPY BOY/DECAYDANCE/FUELED BY RAMEN/RRP)
MAGIC
5.0.8 FEAT. AIVERS CUOMO (REBELRDCK/GRAND HUSTLE/ATLANTIC)
STEREO LOVE
EDWARD MAYA & VIKA JIGULINA (ULTRA)
F**K YOU (FORGET YOU)
| CEE LO GREEN (ELEKTRA/RAP)

THE TIME (THE DIRTY BIT)
THE BLACK EYED PEAS (INTERSCOPE)

Nelly extends his lead for most Mainstream Top 40 No. 1s among
rappers, as “Just a Dream” rises 2-1. The song is the hip-hep star’s
fifth No. 1, distancing him further from Eminem, who ranks second
with three rap toppers.

With five Mainstream Top 40 No. Ts, Nelly trails only Beyoncé,
Mariah Carey, Lady Gaga and Rihanna, each with six leaders in the
Nielsen BDS-based chart’s 18-year history.

“Just a Dream”™ marks Nelly’s first Mainstream Top 40 champion
since “Over and Over,” teaturing Tim McGraw, reigned for Tl weeks In
2004-05. Nelly’s new Ne. 1
Is his first without
assistance from another
artist since his maiden
leader, “Hot in Herre,”
which led for two weeks in
2002. In between, he ruled
with “Dilemma,” featuring
Kelly Rowland (five weeks,
2002), and “Shake Ya
Tailfeather,” with P. Diddy
and Murphy Lee (three
weeks, 2003).
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BREAKEVEN
THE SCRIPT (PHONOGENIC/EPIC)

HEY, SOUL SISTER
THAIN (COLUMBIA)

NEED YOU NOW
LADY ANTEBELLUM (CAPITDL NASHVILLE/CAPITOL)

SMILE
UNCLE KRACKER (TOP DOG/ATLANTIC)

MINE
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)

HOLLYWOOD
MICHAEL BUBLE (143/REPRISE)

LIFE AFTER YOU
DAUGHTRY (19/RCA/RMG)

SOMEDAY
ROB THOMAS (EMBLEM/ATLANTIC)

SEPTEMBER
DAUGHTRY (19/RCA/RMG)

HALF OF MY HEART
JOHN MAYER (COLUMBIA

CALIFORNIA GURLS
KATY PERRY (CAPITOL)

[LIZ[34 JUST THE WAY YOU ARE

KING OF ANYTHING
SARA BAREILLES (EPIC)

| NEVER TOLD YOU
COLBIE CAILLAT (UNIVERSAL REPUBLIC)

MISERY
MAROON 5 (A&M/OCTONE/INTERSCOPE)

TEENAGE DREAM
KATY PERRY (CAPITOL)

SLICE
FIVE FOR FIGHTING (PRECISION/WIND-UP)

SECRET
SEAL (143/REPRISE)

1 RUN TO YOU
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL)

IFIT'S LOVE
TRAIN (COLUMBIA)

WHAT DO YOU GOT?
BON JOVI (ISLAND/IDIMG)

HIDDEN AWAY
JOSH GROBAN (143/REPRISE)

THANK YOU
JIM BRICKMAN FEAT. MATT GIRAUD (SOMERSET)

SUMMER DAY
| _SHERYL CROW (A&M/INTERSCOPE)

ANIMAL
NEON TREES (MERCURY/IDJMG)

ANIMAL
NEDN TREES (MERCURY/IDJM@)

i} JUST THE WAY YOU ARE
BRUND MARS (ELEKTRA/ATLANTIC!
SEPTEMBER
DAUGHTRY (19/RCA/AMG)

SECRETS
ONEREPUBLIC (MOSLEY/INTERSCOPE)

. MISERY
| _MARODN 6 (A&M/OCTONE/INTERSCOPE)

ALL IN
LIFEHDUSE (GEFFEN/INTERSCOPE)

KING OF ANYTHING
SARA BAREILLES (EPIC)

MINE
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)

RAISE YOUR GLASS
PINK (LAFACE/JLG)

I LIKEIT
ENRIQUE IGLESIAS (UNIVERSAL REPUBLIC)

TAIQ CRUZ (MERCURY/IDJMG)

RHYTHM OF LOVE
PLAIN WHITE T'S (HOLLYWOOD)

COOLER THAN ME.
MIKE POSNER (J/RMG)

MARRY ME
i TRAIN (COLUMBIA)

WHAT DO YOU GOT?
BON JOVI (ISLAND/IDJME)

GIVE A LITTLE MORE
MARDON 5 (A&M/OCTONE/INTERSCOPE)

JAR OF HEARTS
CHRISTINA PERRI (MS_PERR) LANE/ATLANTIC/RRP)

IF | HAD YOU
" ADAM LAMBERT (19/RCA/RMG)

DJ GOT US FALLIN’ IN LOVE
USHER FEAT. PITBULL (LAFACE/JLG)

. THE SOUND OF SUNSHINE
MICHAEL FRANTI & SPEARHEAD (BOO BOO WAX/CAPITOL)

THE ONLY EXCEPTION
PARAMORE (FUELED BY RAMEN/ATLANTIC/RRP)

HOLLYWOOD
MICHAEL BUBLE (143/REPRISE)

| RUN TO YOU
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL)

START A FIRE
AYAN STAR (ATLANTIC/RRP}

Go to www.billboard.biz for complete chart data

TIGHTEN UP
THE BLACK KEYS (NONESUCH/WARNER BROS.)

, LITTLE LION MAN
MUMFORD & SONS (GENTLEMAN OF THE ROAD/RED/GLASSNOTE)

RADIOACTIVE
KINGS OF LEON (RCA/RG)

ANIMAL
NEON TREES (MERCURY/IDJMG)

WAITING FOR THE END
LINKIN PARK (MACHINE SHOP/WARNER BROS.)
LOVE-HATE-SEX-PAIN
GODSMACK (UNIVERSAL REPUBLIC)
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Robert Plant notches his first Triple A No. 1,
as “Angel Dance” ascends 2-1. The
legendary Led Zeppelin frontman previously
peaked as high as No. 2 in 2007 with the
Alison Krauss-assisted “Gone, Gone, Gone
(Done Moved On).”
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Jason Aldean’s “My Kinda Party”
noiches his best Nielsen SoundScan
week and the best first week by a
male artist on Top Country Albums
in more than three years. It starts at
No. 2 on the country chart and the
Billboard 200 with 193,000 copies.
Aldean’s previous best was the debut
40 of “Wide Open” with 109,000 on the April 25, 2009, chart. The
# new title is the best debut by a solo male act since Kenny Ches-
ney’s “Just Who | Am: Poets & Pirates” bowed with 387,000 on

2
the Sept. 29, 2007, chart. The title track from “Party” is Aldean’s

y 10th top 10 on 1ot Country Songs (12-10). —Wade Jessen
Go to www.billboard.biz for complete chart data | 49
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EMINEM

RELAPSE WEB/SHADY/AFTERMATHANTERSCOPE 012863*/1GA

FAITH EVANS
SOMETHING ABOUT FAITH PROLIFIC 5140/EONE

' JEREMIH
ALL ABOUT YOU MICK SCHULTZ/DEF JAM 014830/IDJMG

RIHANNA
RATED R SRP/DEF JAM 013736/IDJMG

=

ICE CUBE
1 AM THE WEST LENCH MOB 41882

LIL WAYNE
REBIRTH CASH MONEY/UNVERSAL MOTOWN 012737/UMRG

MONICA
STILL STANDING J 40398/RMG

i DONELL JONES
LYRICS CANDYMAN 2118/EONE
MARVIN SAPP
HERE | AM VERITY 53156/JLG

LYFE JENNINGS
1 STILL BELIEVE JESUS SWINGS 520417/WARNER BROS.

TREY SONGZ

READY SONGBOOK/ATLANTIC 518794/AG

PIMP C

THE NAKED SOUL OF SWEET JONES J PRNCERAP.ALT 4 UFE S1033RAPALDT

SADE
SOLDIER OF LOVE EPIC 63933*/SONY MUSIC

ALICIA KEYS
THE ELEMENT OF FREEDDM MBK/J 46571 */RMG

THE ROOTS
HOW | GOT OVER DEF JAM 013085°/IDJMG

GERALD LEVERT
THE BEST OF GERALO LEVERT ATLANTIC 525461/RHINO

BIG BOI
SIR LUCIOUS LEFT FOOT DEF JAM 014377"/IDJMG @

LUDACRIS
BATTLE OF THE SEXES DTP/DEF JAM 014030*/IDJMG

MAVIS STAPLES
YOU ARE NOT ALONE ANTI- 87076 /EPITAPH

DRAKE
S0 FAR GONE YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN 013456UMRG

JAY-Z
THE BLUEPRINT 3 ROC NATION 520856*/A6 @

NAS & DAMIAN MARLEY
IVSTANT RELATIVES GHETTD YOUTHSDEF LAMANVERSAL REPLBLI 014136 UMRG

TECH N9NE
SEEPAGE STRANGE 82 EX/RBC

DEVIN THE DUDE
GOTTA BE ME REAL TALK 9

BUN-B
TRILL 0.G. TRILLA PRINCE/RAP-A-LOT 4 LIFE 0CH/RAP-A-LOT

PHIL COLLINS
GOING BACK ATLANTIC 524541/AG @

JAHEIM
ANOTHER ROUNO ATLANTIC 522783/AG

WILL DOWNING
LUST, LOVE & LIES PEAK 32463/CONCORD

SUNSHINE ANDERSON
SUN SHINES AGAIN VERVE FORECAST 014348/VG

Trey Songz collects his second chart-topper
this month on Mainstream R&B/Hip-Hop, as
“(an’t Be Friends” steps 2-1; “Bottoms Up”
hit the top in the Nov. 6 issue. Songz has sent
seven tracks to No. 1, tying him with Lil
Wayne and Alicia Keys for second-most
leaders after R. Kelly and Usher, each with 11,

Cg? RHYTHMIC"

" ” -I
A r

CAN'T BE FRIENDS
TREY SONGZ (SONGBOOK/ATLANTIC)
DEUCES
~_CHRIS BROWN FEAT. TYGA & KEVIN MCCALL (JIVE/JLG) L
NO HANDS BOTTOMS UP
WAKA FLOCKA FLAME (1017 BRICK SQUADVASYLUM/ARNER BROS ) TREY SONGZ FEAT. NICKI MINAJ (SONGBODK/ATLANTIC)

RIGHT ABOVE IT ONLY GIRL (IN THE WORLD)
LIL WAYNE FEAT. DRAKE (CASH MONEY/UNIVERSAL MOTOWNUMRG) RIHANNA (SRP/DEF JAM/IDIMG)
BOTTOMS UP JUST THE WAY YOU ARE
TREY SONGZ FEAT. NICKI MINAJ (SONGBOOK/ATLANTIC) BRUNO MARS (ELEKTRA/ATLANTIC)
HOLDING YOU DOWN (GOIN IN CIRCLES)
JAZMINE SULLIVAN (J/RMG)
g 5 LU ASTON MARTIN MUSIC
LU S RICK ROSS (MAYBACH/SLIP-N-SLIDE/DEF JAMIDJMG)

LAY IT DOWN
UES LLOYD (YOUNG-GOLDIE/ZONE 4/INTERSCOPE)

WHIP MY HAIR
WILLOW (ROG NATION/COLUMBIA)
ALL | WANT IS YOU NO LOVE
MIGUEL FEAT. J. COLE (BLACK ICE/BYSTORM/JIVE/ILG) EMINEM FEAT. LIL WAYNE (WEB/SHADY/AFTERMATHINTERSCOPE)
FANCY 3 JEUR WHAT'S MY NAME?
DRAKE FEAT 1 & SWAZZ BEATZ (YOUNG MONEYASH NOEY/NVERSAL MOTHNAREG) LLULTSi0 RIHANNA FEAT. DRAKE (SRP/DEF JAM/IDJMG)
RIGHT THRU ME ~ RIGHT THRU ME
MCKI MINAJ (YOUNG MONEYCASH MONEYAUNVERSAL MOTOWNAWRS) | NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)

MAKE A MOVIE LOVE THE WAY YOU LIE
TWISTA FEAT. CHRIS BROWN (GMG/CAPITOL) EMINENM FEAT. RIHANNA (WEB/SHADY/AFTERMATH/INTERSCOPE)

. HOT TOTTIE WHIP MY HAIR
USHER FEAT. JAY-Z (LAFACE/JLG) WILLOW (ROC NATION/COLUMBIA}

ONE IN A MILLION . TEENAGE DREAM
KATY PERRY (CAPITOL)

LIKE A G6

FAR'EAST MOVEMENT FEAT CATARACS & DEV (CHERRYTREE/NTERSC0PE)
JUST A DREAM

NELLY (DERRTY/UNIVERSAL MOTOWN)

DJ GOT US FALLIN' IN LOVE
USHER FEAT. PITBULL (LAFACE/JLG)

. DEUCES
CHRIS BROWN FEAT. TYGA & KEVIN MCCALL {JIVE/JLG)
. RIGHT ABOVE IT

LIL WAYNE FEAT. DRAKE (CASH MONEY/UNIVERSAL MOTOWN)

DYNAMITE
TAID CRUZ (MERCURY/IDJMG)

BLACK AND YELLOW
WIZ KHALIFA (ROSTRUM/ATLANTIC) PITBULL FEAT. T-PAIN (MR. 305/P0L0 GROUNDS/J/RMG)

LOVING YOU NO MORE FANCY
DIDDY - DIRTY MONEY FEAT. DRAKE (BAD BOY/INTERSCOPE) 1 ORAKE FEAT T1 & SWIZZ BEATZ {YOUNG MONEY/CASH MONEYLNVERSAL MOTOWH)

RUNAWAY CLUB CAN'T HANDLE ME
KANYE WEST FEAT. PUSHA T (ROC-A-FELLA/DEF JAM/IDJMG)

FLO RIDA FEAT. DAVID GUETTA (POE BOY/ATLANTIC)
MAKING LOVE TO THE MONEY 19 NO HANDS
GUCCI MANE (1017 BRICK SQUAD/ASYLUM/WARNER BROS.) WAKA FLOCKA FLAME (1017 BRICK SQUAL/ASYLUMAWARNER BROS,)
MISS ME TOOT IT AND BOOT IT
DRAKE FEAT. LIL WAYNE (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWNUMRG) YG (DEF JAM/IDJMG)
WHAT'S MY NAME? MEMORIES
RIHANNA FEAT. DRAKE (SRP/DEF JAM/IDJMG) DAVID GUETTA FEAT. KID CUDI (GUM/ASTRALWERKS/CAPITOL)
RAP SONG = | LIKE IT
T-PAIN FEAT. RICK ROSS (KONVICT/NAPPY BOY/JIVE/JLG) - ENRIQUE IGLESIAS FEAT. PITBULL (UNIVERSAL REPUBLIC)
LOVE THE WAY YOU LIE PLEASE DON'T GO
EMINEM FEAT. RIHANNA (WEB/SHADY/AFTERMATH/AINTERSCOPE) MIKE POSNER (J/RMG)

MONSTER CHECK IT OUT
|_KANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG) WILL.LAM & NICKI MINAJ (WILL | AM/INTERSCOPE)

B.M.F. (BLOWIN' MONEY FAST) RUNAWAY
RICK ROSS FEAT. STYLES P (MAYBACH/SUP-N-SLIDE/DEF JAMADUMG) = KANYE WEST FEAT. PUSHA T (ROC-A-FELLA/DEF JAM/IDJMG)
' BREAKING POINT ALL | WANT IS YOU
KEﬂHILSON (MOSLEV/ZONE 4/INTERSCOPE)

MIGUEL FEAT. J. COLE (BLACK ICE/BYSTORM/JIVE/ILG)
I'M DOING ME ASTON MARTIN MUSIC
FANTASIA (S/19/J/RMG)

BAD (THAT'S HER)

RICK ROSS FEAT DRAKE & CHRUSETTE MICHELE (AAYBACH/SLP-i+ SLIDE/DEF JAWWTUME)
YEAH 3X

LIL SCRAPPY FEAT. STUEY ROCK (DTP/DEF JAM/IDJMG)

| LIKE

CHRIS BROWN (JIVE/JLG)
JEREMIH FEAT. LUDACRIS (MICK SCHULTZ/DEF JAM/IDJMG)

1, HOT TOTTIE
USHER FEAT. JAY-Z (LAFACE/JLG)
10 SECONDS BLACK AND YELLOW
WIZ KHALIFA (ROSTRUM/ATLANTIC)

NE-YO (DEF JAM/IDJMG)
HEY BABY (DROP IT TO THE FLOOR)

JAZMINE SULLIVAN (J/RMG)
GET BACK UP RAISE YOUR GLASS
PINK (LAFACE/JLG)

1. FEAT CHRIS BROWN (GRAND HUSTLE/ATLANTIC)
SPOT RIGHT THERE

SEX ON MY MONEY
JOHN BROWN FEAT. GUCC! MANE (MOPHILLINUNVERSAL REPUBLIC/UMRG) NEW BOYZ FEAT. TEAIRRA MARI (SHOTTY/ASYLUM/WARNER BROS )
NO BS WE R WHO WE R
CHRIS BROWN (JIVE/JLG) KESHA (KEMOSABE/RCA/RMG)
HOPE SHE CHEATS ON YOU (WITH A BASKETBALL PLAYER) WE NO SPEAK AMERICANO
YOLANOA BE £OOL & DCUP (ULTRA)

MARSHA (J/RMG)
BEAT IT UP ONE IN A MILLION
| GUCCI MANE FEAT TREY SONGZ 1017 BRICK BROS) NE-YO (DEF JAM/IDJMG)

MAKE IT RAIN LOVING YOU NO MORE

TRAVIS PORTER (PORTER HOUSE) DIDOY - DIRTY MONEY FEAT. DRAKE (BAD BOY/INTERSCOPE)
LOTTA MONEY GRENADE

(JIVE/BATTERY) BRUND MARS (ELEKTRA/ATLANTIC)

LAST WISH PRETTY GIRL ROCK

RAY J (SRC/UNIVERSAL MOTOWN/UMRG) KERI HILSON (MOSLEY,ZONE 4/INTERSCDPE)

DOWN ON ME CAN'T BE FRIENDS

JEREMIN FEAT. 50 CENT (MICK SCHULTZ/DEF JAM/IDIMG) TREY SONGZ (SDNGBOOK/ATLANTIC)

SWAGGER RIGHT LAY IT DOWN
RICHGIRL FEAT. FABOLOUS & RICK ROSS (RICHCRAFT/IVE/LG) LLOYD (YOUNG-GOLDIE/ZONE 4/INTERSCOPE)

BETWEEN THE BULLETS

CAREY MAKES HOLIDAY HISTORY

% ] Mariah Carey’s “Merry Christmas IT You” arrives at No. 1
\ on Top R&B/Hip-Hop Albums, marking only the second
holiday set to top the chart in its 45-year history. It starts
with 55,000 sold, according to Nielsen SoundScan, and is
the first Christmas effort to reach the summit since Ken-
ny G’s “Miracles—The Holiday Album” spent three weeks
at the top beginning on the Dec. 24, 1994, chart.
Coincidentally, Carey’s previous holiday release, “Merry
Christmas,” peaked at No. 4 on the Dec. 31, 1994, tally, the
second week of Kenny G’s reign.

At No. 5, N*E*R*D enters Top R&B/Hip-Hop Albums
with “Nothing” moving 20,000 copies. It's the act’s third straight top 10 on the list, following “Fly
or Die” (No. 5, 2004) and “Seeing Sounds” (No. 4, 2008). —Rauly Ramirez

50 | Go to www.billboard.biz for complete chart data
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SOMETIMES | CRY I
ERIC BENET (FRIDAY/REPRISE/WARNER BROS.

LOVE ALL OVER ME

MONICA (J/RMG

WHEN A WOMAN LOVES

R. KELLY (JIVE/JLG)

YOU ARE

CHARLIE WILSON (P MUSIC/JIVE/JLG)

LOVE LIKE THIS

DONELL JONES (CANDYMAN/EONE)

CAN IT STAY

GERALD LEVERT (RHINO/ATLANTIC)

WHY WOULD YOU STAY?

KEM (UNIVERSAL MOTOWN/UMRG)

BITTERSWEET
| FANTASIA (S/19/J/RMG)

. CHAMPAGNE LIFE
NE-YO (DEF JAM/IDIMG)

GONE ALREADY
FAITH EVANS (PROLIFIC/EONE)
I'M DOING ME
FANTASIA (S/19/J/RMG)
SHARE MY LIFE
KEM (UNIVERSAL MOTOWN/UMRG)
CAN'T BE FRIENDS
TREY SONGZ (SONGBODK/ATLANTIC)
THE MOON AND THE SKY
SADE (EPIC/COLUMBIA)

HOPE SHE CHEATS ON YOU (WITH A BASKETBALL PLAYER)
MARSHA AMBROSIUS (J/RMG)
| LAY YOU DOWN

USHER (LAFACE/JLG)
EMERGENCY
TANK (SOUNDBASE/MOGAME/ATLANTIC)
HERE WITH ME
ARIKA KANE (BSE/THOMPKINS MEDIA GROUP)
GLAD | MET YOU TONIGHT
wiLL (PEAK/CMG)
LET ME GET CHA NUMBER
KMELZ (BSE/THOMPKINS MEDIA GROUP)

| DON'T WANNA GO
FREDOIE JACKSON (EONE)

WAKE UP EVERYBODY
JOHN LEGEND & THE ROOTS FEAT COMMON & MELANEE RONA {HOKE SCHOOL.0.00, COLUMB
SECOND CHANCE

EL DEBARGE (GEFFEN/INTERSCOPE)
KISS GOODBYE
AVANT (VERVE FORECAST/VERVE)

LIE TO KICK IT
SUNSHINE ANDERSON (VERVE)

NO HANDS

WAKA FLOCKA FLAME (1017 BRICK SOUAD/ASYLUMMARNER BROS.)
LTI ASTON MARTIN MUSIC
(YIS0 RICK ROSS (MAYBACH/SLIP-SLIDE/DEF JAMADIMG)
LIKE A G6
FAR*EAST
FANCY
DRAKE FEAT. TL & SWIZZ BEATZ (YOUNG MONEY/CASH MONEYUNVERSAL MOTOA)
RIGHT THRU ME
NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)

JUST A DREAM
NELLY (DERRTY/UNIVERSAL MDTOWN)

LOVE THE WAY YOU LIE

EMINEM FEAT. RIHANNA (WEB/SHADY/AFTERMATH/INTERSCOPE)

RUNAWAY

KANYE WEST FEAT, PUSHA T (ROC-A-FELLA/DEF JAM/IDJMG)
NO LOVE

n'= EMINEM FEAT. LIL WAYNE (WEB/SHADY/AFTERMATHINTERSCOPE)

FEAT CATARACS & OEV (CHERRYTREEANTERSCOPE)

BLACK AND YELLOW
WIZ KHALIFA (ROSTRUM/ATLANTIC)

| MAKE A MOVIE
TWISTA FEAT. CHRIS BROWN (GMG/CAPITOL)

MISS ME
DRAKE FEAT LIL WAYNE (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)

TOOT IT AND BOOT IT

¥ YG (DEF JAM/IDIMG)

B.M.F. (BLOWIN' MONEY FAST)

RICK ROSS FEAT. STYLES P (MAYBACH/SLIP-N-SLIDE/DEF JAMIDJMG)
MONSTER

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

K
= CLUB CAN'T HANDLE ME
= _L FLO RIDA FEAT. DAVID GUETTA (POE BOY/ATLANTIC)

LOVING YOU NO MORE

DIDDY - DIRTY MONEY FEAT. DRAKE (BAD BOY/INTERSCOPE)
HEY BABY (DROP IT TO THE FLOOR)
PITBULL FEAT. T-PAIN (MR. 305/POLO GROUNDS/J/RMG)
MAKING LOVE TO THE MONEY

GUCCI MANE (1D17 BRICK SQUAD/ASYLUM/WARNER BROS.)
YOU BE KILLIN EM

FABOLOUS (DESERT STORM/DEF JAM/IDJMG)

| BEAT IT UP

GUCCI MANE FEAT. TREY SONGZ (1017 BRICK SQUAD/ASYLUM/WARNER BROS.}
ROMAN'S REVENGE

NICKI MINAJ FEAT. EMINEM (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)
GET BACK UP

) T.I. FEAT. CHRIS BROWN (GRAND HUSTLE/ATLANTIC)

. START IT UP
LLOYD BANKS (G UNIT/CAPITOL)

Data for week of NOVEMBER 20, 2010
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TITLE
ARTIST iMPRINT / PROMOTION ¢ ABEL

2 8 HANDS
THE TING TINGS COLUMBIA

ONLY GIRL (IN THE WORLD)
= J RIHANNA SRP/DEF [/ 8/IDIMG

=

5 INFORTHEKILL
- LA ROUX BIG LIFE;POLYDOR/CHERRYTREE/INTERSCOPE
4 10 ABOVE ALL
- SYLVIA TOSUN SEA TO SUN
10 s ' PEACOCK
KATY PERRY CAPITOL
g | LIKE THAT

RICHARD VISSIBN & STATIC REVENGER STRRRING LUCIANA SOUMATIC SYS TEWBEFENITERSCOPE

7 SMACK YOU
_ KIMBERLY COLE CRYSTAL SHIP
g DIRTY PICTURE
| TAID CRUZ FEAT. KESHA MERCURY/IDJMG

8 -

w

. "w GET OUTTA MY WAY
KYLIE PARLOPHONE/ASTRALWERKS/CAPITOL

4 BARBRA STREISAND

A | uck SAU_CE FOOL'S GOLD/DOWNTOWN

W 4 LIKEAGS

= FAR*EAST MOVEMENT FEAT. CATARACS & DEV CHERRYTRERNTERSCOPE
16 7 DESTINATION

TONY MORAN & ULTRA NATE SUGAR HDUSE

iy 5 C'MON GET FUNKY
RALPHI ROSARIO & ABEL AGUILERA VS. TAMARA WALLACE BLUEPLATE

's';.

EVERYBODY WANTS TO RULE THE WORLD
— STEVEN LEE & GRANITE FEAT. ZANDER BLECK STAR 69

=

| N
q !

7 10 TO PARIS WITH LOVE

-
w
=

BRANDON FLOWERS |SLAND/E'JMG
MEMORIES
L0 26 13 GaKiAR FEAT OIZZEE RASCAL EPIC/SONY MUSIC LATIN
i
Y7 THE ONES FEAT. NOMI RUIZ BEAT CONGRESS
0- -
== A
m 43 MIAMI 2 IBIZA
m DIVINE BROWN DIVINE BROWN

DONNA SUMMER ORIVEN BY THE MUSIC/CHALKBOARD
11 ‘12 ROUND & ROUND

DAVIO GUETTA FEAT, KID €UDI GUM/ASTRALWERKS/CAPITOL

- 24 5 HANG WITH ME
[ ROBYN KONICHIWA/CHERRYTREE/INTERSCDPE

INTO THE LIGHT
3 SWEDISH HOUSE MAFIA VS, THIIE TEMPAR ASTRALWERKSAVIRGI/CAPITOL
23 g AS GOOD AS SIN

CROSSFIRE
SELENA GOMEZ & THE SCENE HOLLYWOOD
0 =

LOCA

9 9 - LET'S CELEBRATE
SK8 LINE MUSIC PLANT

14 9 SUNGLASSES

[ CHRIS “THE GREEK" PANAGHI FEAT. SOPHIA CRUZ DJG

TOP DANCE/ .
&) ELECTRONIC ALBUMS

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

1 106 LADY GAGA 3]

THE IR OTIA5GA §

- A

 TITLE
| ARTIST IMPRINT / PROMOTIQH EABEL

- GOING STRONG
_ NATALIA FLORES CARRILLO

- OYE BABY

NICOLA FASANO FEAT. PITBULL JOLLY ROGER

[4U-J3] LOUDER (PUT YOUR HANDS UP)
[ [ S CHRIS WILLIS VENEER/PEACE BISQUIT

= SUCK MY KISS
T ULTRAVIOLET S0UD 0DOS ON

m 26 4 TAKE OVER CONTROL

AFROJACK FEAT. EVA SIMONS ROBEINS
m 33 3 SHUTTHE FRONT DOOR (GOT MY GIRLS)

TIFFANY DUNN EPIC
- MISERY
MARQON 5 - &1/OCTONE/INTERSCOPE
5 WHO'S MY BITCH?
~_PARADISO GIRLS INTERSCOPE
32 17 WE NO SPEAK AMERICANO
! YOLANDA BE COOL & DCUP ULTRA

45 2 THE EMERGENCY
BT NETTWERK

18 11

28

e bRl

o

2. SCRATCH
E 40 3 Seck o s ROCK MAFIA

OBSESSION
SKY FERREIRA CAPITOL

2z - BELIEVER
- 35 7T Gotormnee wuTE
8 TAKE IT OFF
KESHA KEMOSABE/RCA/RMG

5 GIVEALITTLE MORE
MAROON 5 A&M/OCTONE INTERSCOPE

IT DOESN'T MATTER
_ RON PERKOV ARPEE
11 LEAVE IT ALL BEHIND

:11 - JASON WALKER JASUN NALKER

TEENAGE DREAM
KATY PERRY CAPITOL

15 BODY SHOTS
KACI BATTAGLIA FEAT. LUDACRIS CURB

JUSTIN MICHAEL & KEMAL FEAT. HEATHER BRIGHT ULTRA J

ONE HOT PLEASURE
ERIKA JAYNE PRETTY MESS

U HIT PLAY
JASON DOTTLEY JD2

MICHAEL BUBLE

I
 ARTIST “
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
HOLLYWOOD. THE DELUXE 148REFFISE 52614 /AWARNER BROS I

VOKLL o
TOP TRADITION
.'CLKSSICA'E ALBUMS"

{ ARTIST ‘ .
THTLE IMPRINT & NUMBER / DISTRIBUTING LABEL &5,
2 5

VITTORIO GRIGOLO |
THE TALA TENGA SONY CLASSCAL 75257/SONY NASTERWORKS

MICHAEL BUBLE "}
CRAZY LOVE 143/REPRISE 520733/WARNER BRDS. @
FRANK SINATRA, DEAN MARTIN & SAMMY DAVISJR
~ CHRISTMAS WITH THE RAT PACK CAPITOL 48843
HARRY CONNICK, JR.
YOUR SONGS COLUMBIA 47228*/SONY MUSIC
' SOUNDTRACK
TREME: SEASON 1 HBO/GEFFEN DIGITAL EX/IGA
KERMIT RUFFINS
HAPPY TALK I ASIN STREET 01112 |
BUIKA CON LA COLABORACION DE CHUCHO VALDES

EL YLTIMO TRAGO WARNER LATINA 522330 L]
PINK MARTINI

SPLENDOR [N THE GRASS HEINZ 6*

JANE MONHEIT |

|| _HOME EMARCY 014700/DECCA
THE PUPPINI SISTERS
CHRISTMAS WITH THE PUPPII SISTERS VERVE 01462616
~ CHUCHO VALES & THE AFRO-CUBAN MESSENGERS
© CHUCHD'S STEPS COMANCHE 1823/FOUR QUARTERS |
KEITH JARRETT/CHARLIE HADEN
SASMINE ECM 014231/UNIVERSAL CLASSICS GROUP
NIKKI YANOFSKY
NIKKI DECCA 014138
LOUIS ARMSTRONG
LOUIS ARMSTRONG SONDMA 0018

BILL FRISELL
BEAUTIFUL DREAMERS SAVOY JAZZ 17799/5LG

: | ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

FOURPLAY i
LETS TOUCH THE SKY HEADS UP 32030C0NGORD

LOVE IS THE ANSWER
RAY GUELL RG

A G ANIMAL
NEON TREES MERCURY/IDJMG

3 .

=~

LOVE BATH
SMOKEY ROBINSON ROBSO

i
TITLE
S ARTIST IMPRINT / PROMOTION LABEL

P73l TAKE OVER CONTROL
AL AFROJACK FEAT, EVA SIMONS ROBBINS

e

BRIAN ENO WITH JON HOPKINS & LEQ ABRAHAMS
SMALL CRAFT ON A MILK SEA OPAL 207*/WARP
LADY GAGA ]
‘THE FAME IONSTER {EP) STREAMUNE/KOHLIVE/CHERRYTREEMTERSCOPE 013072164
4 VARIOUS ARTISTS
NOW THATS WHAT | CALL CLUB HITS 2 EVA/UNVERSAL/SONY MUSK: 17803/CARTOL

 LADY GAGA
- THEREMM STREAMLINEKONLIVE.CHERRYTREEANTERSCOPE G14633*/GA
', LOUIE DEVITO

- THE NEW OANCE MIX USA PHASE ONE 1009

ANAMANAGUCHI
SCUTT PILGRIM YS. THEWORLD {ORGINAL VlDEDGAMES&_]UliUTWK)WDJWEX
g OWL CITY ™1
OCEAN EYES UNIVERSAL REPUBLIC 013141*/UMRG
'30H!3
SYREETS OF GOLD PHOTO FINISH 5234 12/AG@)
SWEDISH HOUSE MAFIA
UNTIL ONE ASTRALWEFRKS 0UE66
" THE ORB FEATURING DAVID GILMOUR
= __" METALLIC SPHERES [0 1)\4BIA 76044/SONY MUSIC
. & DAVID GUETTA
. ONE LOVE GUM 86847*/ASTRALWERKS
15 52 DEADMAUS
y FOR LACK OF A BETTER NAME MAUSTRAP 2174/ULTRAI
g 2 GHOSTLAND OBSERVATORY
CODENAME: RONDO TRASHY MOPED 01
.+ LCD SOUNDSYSTEM
Tz 12B .
= THIS 1S HAPPENING Df A VIRGIN 09903*/CAPITOL
s DIE ANTWOORD
. $08 CHERRYTKEE/INTERSCOPE 014815/IGA
59 LA ROUX
LA ROUY BIG LIFE/POLYDOR/CHERRYTREEANTERSCOPE 013389*/1GA

ROBYN
BODY TALK PT. 1 {EP) KONCHWATHERRYTREEANTERSCOPE 014410064

IMOGEN HEAP
ELLIPSE MEGAPHONIC/RCA 50605/RMG

VARIOUS ARTISTS
BLOW YOUR HEAD. D4PLO PRESENTS: DUBSTEP MAD DECENT 115DOVATOWN

24 " ROBYN
BODY TALK PT. 2 {EF) KONICHWACHERRYTREEINTERSCOPE C147881GA

14 3 BASSNECTAR
WILDSTYLE {EP) AMORPHOUS DIGITAL EX

17 15 SOUNDTRACK
: JERSEY SHORE MTV/UNIVERSAL REPUBLIC 014556/UMRG
22 59 MIIKE SNOW
MHKE SNOW DOWNTOWN 70085*

- 17 M.LA.

RE-ENTRY

ONLY GIRL (IN THE WORLD)
__RIHANNA SRP/DEF JAM/IDJMG

I'M IN LOVE (I WANNA DO IT)
ALEX GAUDINO ULTRA

TEENAGE DREAM
KATY PERRY CAPITOL

- DAVE KOZ
HELLO Ti CONCORD 31753
ESPERANZA SPALDING i
CHAMBER MUSIEC SOCIETY HEADS UP 31810*/CONCORD '
WAYMAN TISDALE
THE FONK RECORD MACK AVENLE 5144/RENDEZVOLS

5 | || BRIAN WILSON L

REIMAGINES GERSHWIN DISNEY PEARL SERIES 004285 WALT DISNEY |

TROMBONE SHORTY
BACKATOWN VERVE FORECAST 014194/VG
KENNY G =
HEART AND SOUL CONCORD 32048 L]
BRIAN CULBERTSON
X!l GRP 014460/V6
JAZZMASTERS !
JAZZIMASTERS VI TRIPPIN 'N' RHYTHM 41 b
HERBIE HANCOCK
THE IMAGINE PROJECT HANCOCK 0001*

- WALTER BEASLEY

_LX!\CKATCHA! SHANACHIE 5187 -
KIRK WHALUM
EVERYTHING IS EVERYTHING MACK AVENUE 5145RENDEZVOUS

12 | LIZZ WRIGHT &
‘. FELLOWSHIP VERVE FORECAST 014673/VG

SOMEWHERE
0J MOG FEAT. SARAH LYNN NERVOUS

STEREO LOVE

EOWARD MAYA & VIKA JIGULINA ULTRA

LIKE A G6

FAR"EAST MOVEMENT FEAT, CATARACS & DEV CHERRYTRELINTERSCOPE

WE NO SPEAK AMERICANO
YOLANDA BE COOL & DCUP ULTRA

s
-}

~
3]

RAISE YOUR GLASS
PINK LAFACE/JLG

-
w

JUST THE WAY YOU ARE
BRUNO MARS ELEKTFA AL ANTIC

=
o

ONE (YOUR NAME)
SWEDISH HOUSE MAFIA FEAT PHARRELL ASTRALWERKSAVIRGINCAPITOL

©
S
&

VARIOUS ARTISTS
LEE RITENOUR'S 6 STRING THEORY CONCORD 21911

i MI KIRK WHALUM
© THEGOSPEL ACCORDING T0UATZ CRAPTER I TOP CRAWER MK AVBRLES12RERDENLS

TITLE
ARTIST IMPRINT / PROMOTION LABEL
Pl PUT THE TOP DOWN I
FALLEH DAVE KOZ FEAT. LEE RITENDUR CONCDRD/CMG

FIRE IN YOUR NEW SHOES
KASKADE VS. DRAGONETTE ULTRA

N
o

MEMORIES

DAVID GUETTA FEAT. KID CUDJ GUM ASTRALWERKS/CAPITOL
THE RADIO

GET FAR FEAT. H-BOOGIE NEXT PLATEAU

k

JUST A DREAM
NELLY DERRTY/UNIVERSAL MOTOWN

@
@

DJ GOT US FALLIN' IN LOVE
USHER FEAT. PITBULL L A7 ACE/ILG

NOT GIVING UP ON LOVE
ARMIN VAN BUUREN VS SOFHIE ELLIS BEXTOR LILTRA

~N
-
N

=
w

PITBULL FEAT T-PAIN MR. 305/POLO GROUNDS J RMG

HANG WITH ME
ROBYN KONICH/WA CHERRYTREE/INTERSCOPE

®

HEY BABY (DROP IT TO THE FLOOR)

THE EMERGENCY
BT NETTWERK

| LIKE T
ENRIQUE (GLESIAS FEAT. PITBULL UNIVERSAL REPUBLIC/UNIVERSAL

GIVE ME A SIGN
REMADY FEAT MANU-L ULTRA

-
o
w

NOTHING BUT LOVE
AXWELL FEAT. ERROL REID 1L TRA

1z CLUB CAN'T HANDLE ME
' FLO HIDA FEAT. DAVID GUETTA POE BOY/ATLANTIC

~

25 3 GET OUTTA MY WAY
KYLIE MINOGUE PARLOPHONE/AS TRALWERKS/CAPITOL

ST e fol L Gl P G el

17 THAT'S LIFE

BRIAN GULBERTSON FEAT. EARL KLUGH GRP/VERVE

~ TOUCH AND GO

JAZZMASTERS TRIPPIN ‘N RHYTHM

s PIXEL

JEFF LORBER HEADS UP

th DANCE WITH ME

JACKIEM JOYNER MACK AVENUE/ARTISTRY

14 15 ALL FOR YOU

EUGE GROOVE SHANACHIE

'F LET IT SHINE
_~_TIM BDWHAN TRIPPIN ‘N RHYTHM

BE BEAUTIFUL
MIND! ABAIR CONCORD/CMG
SENDING MY LOVE
NORMAN BROWN PEAK/CMG
WAKE UP EVERYBODY
JOHN LEGEND & THE ROOTS HOME SCHOOL/G.0.0.0/COLUMBIA
JUMP START
NILS BAJA/TSR
WILL'S CHILL
DAVID BENOIT HEADS UP
- FUN IN THE SUN
. STEVE OUVER SOM
MAKE ROOM FOR ME
JONATHAN BUTLER RENDEZVOUS
LOVE FOREVER AND A DAY AFTER

. NAJEE HEADS UP/CMG

.F 12 VARIOUS ARTISTS
BIZET: CARMEN SUGARMECTA 01459 ARVERSAL CLASSICS GROUP
-
ERIC WHITACRE
"_"l LIGHT & GOLD 711 LA 014850
g 5 SIMON RATTLEBERLINER PHILHARMONIKER
TCHAIKOVSKY FA0 [ 55100 42100 fLe
1 EMANUEL AXYOYO MATZHAK PERLMAN
| MENDELSSOHN 501 CLASSICAL 52192/S0NY MASTERWORKS
4 ROBERT MCDUFFIE LONDON PHILHARMONIC ORCH,
GLASS DRANGE MOUNTAIN 0072
. LEIF OVE ANDSNES LONDON SYMPHONY ORCH.
. © RAGHMANINOV [} |\ &5 7iCs 40516 BLG
CHANTICLEER
A CHANTICLEER CHRISTMAS CHANTICLEER 2093
JEFFREY BIEGEL
| BACH ON A STEINWAY STEINWAY & SONS 30001/ARKIV
HILARY HAHN WITH ROYAL LIVERPGOL PHILKARMONIC ORCH.
. PLAYS HIGOON & TCHAIKOVSKY DG 014695 UNNERSAL CLASSICS GROUP
. ARVO PART T
PART. SYMPHONY NO 4 ECH NG SERESECH 146K AMERSAL CLASSICS GAOLP
ALICE SARA OTTMUNCHNER PHILHARMONIKER
: TCHAIKOVSY LISZT DG 01477&UNIVERSAL CLASSCS GRDILP
2 FLOREZORCH E CORD DEL TEATRO COMUNALE D} BOLOGNA
* © | SANTO: SACRED SONGS TECCA 014873UNVERSAL CLASSICS GROUP
JULIA FISCHER
PAGAMNI DECCA DIGITAL EXUNIVERSAL CLASSICS GROUP
5k ) 5 ANNE AKIKO MEYERS REIKO UCHIDA EMMANUEL CEYSSON
[ SEASONS... DREAMS... EONE 7780

" 9 | RE-ENTRY

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

THE PRIESTS l
HOEL RCA VICTOR 75729/SONY MUSIC

THE CANADIAN TENORS

1 5. THE PERFECT GIFT DECCA 014801
I 6 5 MORMON TABERNACLE CHOIRWITH NATALIE COLE
I 5 THE MOST WONDERFUL TIME OF THE YEAR MORMON TABERNACLE CHOR 5042001
s 18 STING
SYMPHOMICITIES CHERRYTREE/DG 014464 */UNVERSAL CLASSICS GROUP
5 1 DAVID GARRETT
= ROCK SYMPHONIES DECCA 014442 P
4 54 THE CANADIAN TENORS
I __THE CANADIAN TENORS DECCA 013509 |
‘_‘ "+ JAN GARBAREK THE HILLIARD ENSEMBLE =
S S OFRICIUM NOVUM ECM A SERESED  A4ARERSA CLASSS GROLP

STEVEN SHARP NELSON
CHRISTMAS CELLO STONE ANGEL 5051467
RYUICHI SAKAMOTO
~_PLAYING THE PIANO KAB 014662/DECCA
-l 75 DAVID GARRETT

DAVID GARRETT DECCA 012872/UNVERSAL CLASSICS GROUP.

' BRYN TERFEL
CAROLS & CHRISTMAS SONGS DG 01491 4UNVERSAL CLASSICS GROUP

p JOSHUA BELL
i AT HOME WITH FRIENDS “UNY CLASSICAL 527 16/SONY MASTERWORKS
8 2 WILLIAM ORBIT
. _PIECES IN A WODERN STYLE 2 0ECCA 01418 1CUWVERSAL CLASSICS GROLP
KATHERINE JENKINS
BELIEVE 143/ REPRISE 522190/ WARNER BROS

~ ZOE KEATING

12,2

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL !
CELTIC THUNDER

CHRISTMAS CELTIC THUNDER 014762/DECCA
AFROCUBISM

AFROCUBISM WORLD CRCUET SIORESHCH 525993/ WARNER BROS.

' an CELTIC THUNDER

TS ENTERTAINMENT! CELTIC THUNDER 013924/DECCA

49 CELTIC WOMAN
SONGS FROM THE HEART MANHATTAN 58360/8L6 &

ZAZ
ZAZ PLAY-ON DIGITAL EX

g CELTIC THUNDER
TAKE ME HOME CELTIC THUNDER 013087/DECCA
~ DANIEL O'DONNELL
AL _OiHOLV NIGHT DPTV MEDIA 68

”1- RODRIGO Y GABRIELA
11:11 RUBYWORKS 0080*/ATO &

14 GAELIC STORM

.| CABBAGE LOST AGAIN 201001
12 5 | COUNTDOWN ORCHESTRA
S€ | CELTIC FAVORITES SONOMA 3949

| THE DUBLIN RAMBLERS

7 IRISH FAVDRITES SO 7940

LOREENA MCKENNITT

A MEDITERRANEAN ODYSSEY QUNLAN ROADVERVE (4340G

LUISA MAITA

_____ LERO-LERO CUMBANGHA 17

8 AMY HANAIALIT AND SLACK KEY MASTERS OF HAWAI1
AMY AN AAD SLACK KEY MASTERS F HAWAN PETERSIN LS TR APPLE

FELA

THE BEST OF THE BLACK PRESIDENT MEGAFORCE 61502 ()

121 ae-eutay

15

L 15 ne-ewmay

JAZZ SONGS: 12 stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend for rules and explanations. All charis © 2010, Prometheus Global Media, LLC and Nielzen SoundScan, tnc. All rights reserved

See Charts Legend on billboard.biz for HOT DANCE CLUB SONGS and TOP DANCE/ELECTRONIC ALBUMS rules and explanations. HOT DANCE AIRPLAY: § dance stations are electronicall

See Charts Legend for TOP TRADITIONAL JAZZ ALBUMS,

MAYA N E E.T/XL/INTERSCOPE 014344%/iGA
Data for week of NOVEMBER 20, 2010 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 53




TITLE

LAST
WEEK
WEEKS
ON CHT

ARTIST (IMPRINT ‘ PROMOTION LABEL)

"1 DANZA KUDURO
2 WKS DOMDMAR&QCENZOP ‘"LfHETE ERS
5 NINA DE MI CORAZON
LA ARROLLADORA BANDA EL LIMON DE RE.NE C_AI‘iACHO {DISA)
LOCA
_S_HAKIRJ FEAT. EL CATA (EPIC/SONY MUSIC LATIN)
15 CORAZON SIN CARA
_P_RINCE ROYCE (TOF STOP)
9y AL DIABLO LO NUESTRO
ESP\NOZA PAZ (UIE&ASL
g MILLONARIO DE AMOR

-
-
=

MUSC LATINO

w
N

(X
©

" SERGIO VEGA "EL SHAKA (DISA -
5 {7 LA DESPEDIDA

DADDY YANKEE (EL CARTEL/SONY MUSIC LATIN)
, 4, BON, BON

PITBULL {MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN)
. 25 ELMALO

AVENTURA (PREMIUM LATIN}

28 CUANDO ME ENAMORO
ENRIQUE IGLESIAS FEAT. JUAN LUIS GUERRA (JNVERSAL WUSIC LATING)

NI LO INTENTES

JULION ALVAREZ Y SU NORTENO BANOA (DISA}

17 ARRASTRANDO LAS PATAS
LARRY HERNANDEZ (FONOVISA)

12 MI NECESIDAD
GRUPO MONTEZ DE DURANGO (DISA)

29 DIME QUE ME QUIERES
BANDA EL RECO00 (FONOVISA)

7 LTS ME DUELE
LT3 ROBERTO TAPIA (FONCVISA)

WE NO SPEAK AMERICANO
YOLANDA BE COOL & OCUP (ULTRA)
33 TE RECORDARE
| EL TRONG DE MEXICO (FONOVISA/MUSIVISA
I LIKE IT
ENRIQUE IGLESIAS FEAT. PITBULL (UNVERSAL REPUBLIC UNIVERSAL)
DJ GOT US FALLIN' IN LOVE
USHER FEAT. PITBULL (L AFACE JLG)
NI EL DIABLO TE VA A QUERER
LOS RIELEROS DEL NORTE (FONOVISA
49 ADONDE VAMOS A PARAR
MARCO ANTONIO SOLIS (FONOVISA)
ESTOY ENAMORADO
WISIN & YANOEL (W Y/MACHETE/UNIVERSAL MUSIC LATING)
DYNAMITE
_TAIB CRUZ | 'ERCURY/10UMG)
Y NO REGRESAS
JUANES (UNIVERSAL MUSIC LATING

g ESTAR CONTIGO
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25 A ALEX, JORGE Y LENA (WARNER LATINA} -
a0 & LACALLE
JIJAE LUIS GUERRA 440 FEAT. JUANES (CAPITOL LATIN
26 o INCREIBLE
BANDA SINALOENSE MS DE SERGIO LIZARRAGA (DISA/ASL)
4 || RESCATE
ALEXIS & FIDO FEAT. DADDY YANKEE (SONY MUSIC illN)_
BESAME

[~
<
w

CAMILA (SONY MUSIC LATIN
TE TENGO O TE PERDI
JUAN VELEZ (UNIVERSAL MUSIC LATING)
CULIACAN VS. MAZATLAN
ﬂLIBR_E_ED FEAT. GERADO DRTZ (DiSA) o
Si NO ESTAS
_CHAYANNE SONY MUSIC LATIN)
10 LA ESCUELITA

_BANDA LOS RECODITOS (DISA)
4 MENTE EN BLANCO

V0Z DE MANDG (DIS/
5 EL TROQUERO LOKOCHON
_GERAROO ORTIZ (DE¢ MUSIC LATIN)

g MIEDO
VICENTE FERNANDEZ (SONY MUSIC LATIN)

2
b4

(%]
=3

(=]

n
2-3

[}
w

~
@

39 g CLUB CAN'T HANDLE ME

FLO RIDA FEAT. DAVID GUETTA (POE BOY/ATLANTIC
41 19 ABRAZAME MUY FUERTE

MARC ANTHONY (SONY MUSIC LATIN
37 17 QUE BUENA TU TA

FUEGO (CHOSEN FEW EMERALD)
38 g9 GENTE DE ARRANQUE

VOZ DE MANDD (DISA)
O 5 3 COMO CURAR

ZI0N & LENJOX (FINA
@ LU ME ENCANTARIA

badll FIDELRUEDA (DISA)

@ 47 5 TEODIOYTE AMO

DUELD (FONOVISA) -
LOVE THE WAY YOU LIE
EMINEM FEAT. RIHANNA (WEE SHADY. AFTERMATH/ANTERSCOPE
NO ME DIGAS
EL CHAPO DE SINALOA (DISA)
EN CAMBIO TU
TIERRA CALI (VICTORIA/VENEMUSIC)
| LIKE A G&
| U= FAR*EAST MOVEMENT FEAT CATARACS & DEV (CHERRYT EE/INTERSC&PE)_
LO MEJOR DE Mt VIDA ERES TU
- RICKY MARTIN FE:L\T;NATAUA JIMENEZ (‘EONV MUSIC <AT'N]*
DANDOLE
GOCHO FEAT. OMEGA (NEW ERA)

CALIENTE
DYLAND Y LENNY FEAT. ARCANGEL (SONY MUSIC LATIN)

t300: s 000000

Roberto Tapia makes his first trip to Hot Latin
Songs’ top 20, as “Me Duele” jumps 21-15 with
Greatest Gainer honors (7.9 million audience
impressions, up 23%, according to Nielsen BDS).
Debut hit “Caminos Diferentes” peaked at No.
77 in the Dec. 19, 2009, issue. “Duele” is his
first top 10 (11-8) on Regional Mexican Airplay.
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o¥ 5E 5 ARTIST E
,%E <2 ZZ| TITLE (IMPRINT / DISTRIBUTING LABEL) b
AT SHAKIF!A
ERLS ] SALE EL SOL EPIC 77433/SONY MUSIC LATIN
o (I8 PITBULL
ikl ARMANOO MR 305/FAMOLS ARTIST 33050/SONY MUSIC LATIN
a 3 4 MARCO ANTONIO SOLIS
EN TOTAL PLEN_ITUD FONQVISA 354570 UMLE ‘¥
&« 3 15 ENRIQUE IGLESIAS
EUPHORI REPIBLIEY G UVRGUME
PRINCE ROYCE ¢
L ! § 36 PRINCE ROYCE TOP STOP 30020/SONY ME‘QIC LATIN O
& 5§ 5 VICENTE FERNANDEZ
EL HOMBRE QUE MAS TE AMO SONY MUSIC LATIN 78479
7 7 VOZ DE MANDO
CON LA MENTE EN BLANCO DISA 721612/UMLE
o VARIOUS ARTISTS
| RADIC EXTTOS: EL DISCO DEL ANO 2009 DISA 724187/UMLE
® ¢ » GRUPOBRYNDIS
L, i, MAS ALLA DEL TIEMPO Y LA DISTANCIA CAPITOL LATN 27188
@ ZION & LENNOX
s LGS VERDADEROS PINA 70203/SONY MUSIC LATIN
f & 24 MARC ANTHONY
st ICONOS SONY MUSIC LATIN 67402
42 10 13 LOS INQUIETOS DEL NORTE
VAMOS & CARLE COM T0DO COLECCION DE CORRIDOS EAGLE WUSIC 3812 2
CAMILA
.1'..: J I I ﬂ DEJARTE DE AMAR SONY MUSIC LATIN 59881 D
AVENTURA
m 16 74 THE LAST PREMIUM LATIN 20800/S0NY MUSIC LATIN @
3@ 14 s3 MARCO ANTONIO SOLIS
MAS DE MARCO ANTONIO SOLIS FONC. 1A 354216 UMLE ¢+
16 15 LOS TITANES DE DURANGO
15 EXITOS DISA 721552/UMLE
a7 5 LUCERO
INDISPENSABLE SIENTE/UNIVERSAL MUSIC LLATING 655082AUMLE
18 1 KINTO SOL
i EL ULTIMO SUSPIRO MACHETE 014905/UMLE
@ 9, 13 ESPINOZA PAZ
< DEL RANCHO PARA EL. MUI@V{DEG!\MXIDISA 7 21§BS/UMLE
JUAN LUIS GUERRA Y 440
20 1& 2 ASONOEGUERRA CAPITOL LATIN 42483 O
@ 0 13 LOS RIELEROS DEL NORTE
- i ,N‘,EL DIliL{]TEVm_UEEERFONOVISAJMSWUM_EE
ROBERTO TAPIA
22 21 9 LA BATALLA FONOVISA 354554 UMLE
23 1 HECTOR ACOSTA: EL TORITO
- % UBLIGAME,A:MN:?\‘EMU: CANIVERSAL MUSIC LATING 654093/ UMLE
@ 29 43 PEDRO FERNANDEZ
- MRTE A LA ANTIGUA FONOVISA 354085/UMLE
@ 25 VARIQUS ARTISTS
AMANECER BAILANDO PLATING 11097
- LUIS MIGUEL
26 17 8 LUIS MIGUEL WARNER LATINA 525835
WISIN & YANDEL
27 237 I LA REVOLUCION: LIVE: VOLUIME ONE WY/MACHETE 014857/UMLE
28 BELANOVA
UN SUENQ ELECTRO UNIVERSAL MUSIC LATINO 014895 UMLE
@ SERGIO VEGA: EL SHAKA
| A M| GENTE . MIS CANCIONES EN VIVO DISA 726529/UMLE 2
@ o7 7 WISIN & YANDEL
LA REVOLUCION: LIVE VOLUME TWO WYAMACHETE (146 /UM_LE
20 4 VARIOUS ARTISTS
1LOS MADRAZOS NUEVECITOS DE LA RADIO 1 DISA 721503/UMLE
2 2 EL TRONO DE MEXICO
ol [ER iE_U_NU}lENTRE AMIGU_S SKA!,OM 5_90(1
26 51 LARRY HERNANDEZ
EN VIVO DESDE CULII{CAN MEED\gTNFONOWA 5 ’OOSMME_!
31 15 SERGIO VEGA
¢ _MILLU_NARIO DE AMOR DISA 721564/UNLE
‘ap 49 JENNI RIVERA o

LA GRAN SENORA FONOVISA 354398/UMLE
94 3 VARIOUS ARTISTS
LOS MAORAZOS KUEVECITOS OE LA RADIO 2 FONOVISA 354367/UMLE
CHINO Y NACHO
8731 111 ina BONITA WACHETE 014142/ULE e
3g 93 GERARDO ORTIZ
NI HOY NI MANANA DEL 68924/SONY MUSIC LATIN
36 76 WISIN & YANDEL
LA REVOLUCION WY/MACHETE 012067/UMLE @
YANNI
 MEXCANISIMG YA
33 13 RICARDO ARJONA

RSAL MUSIC LATING B096UMLE

POQUITA ROPA WARNER LATINA 525524
47 VY QUEEN
DRAMA QUEEN MACHE TE 014536/UMLE @
4 23 DADDY YANKEE
MUNDIAL EL CARTEL 80030 SONY MUSIC LATIN
34 g LOSHOROSCOPOS DE DURANGO
d LA GUERA Y LA MORENA DI 1567 UMLE
o8 3g BANDA LA PIRINOLA
20 EXITOS BAILABLES LISCOS DCO 65002
44 15 -AARROLLADORABANDA EL LIMON DE RENE CAMACHO
T000 DEPENOE OE TI DISA 721569 UMLE
ALEJANDRO FERNANDEZ
MEXICANISIMO DISCOS 605 7824%/SONY MUSIC LATIN
4 GRUPO EXTERMINADOR
7 LA FIESTA SKALONA 6913
51 PESADO
DESOE LA GANTINA: VOLUMEN Il DISA 726538/UMLE @
JUAN VELEZ
TE TENGO O TE PERDI (EP) MACHETE 014718/UMLE

t0::0: :00 8085080z

3B 8

After a five-year hiatus from the album charts,
Zion & Lennox return with ““Los Verdaderos,”
which opens at No. 2 on Latin Rhythm Albums
and No. 10 on Top Latin Albums (2,000 sold,
according to Nielsen SoundScan). Previous
release “Motivando A'la Yal: Special Edition”
bowed at Nos. 4 and 10, respedtively, in 2005. §

Go to www.billboard.biz for complete chart data

ARTIST
TITLE MPRINT / DISTRIBUTING LABEL)

VICENTE FERNANDEZ
EL HOMBRE GUE MAS TE ANQ SOIY MUSIC LATIN 78479
, VOZ DE MANDO
CON LA MENTE EN BLANCO DISA 721613/UMLE

a VARIOUS ARTISTS
RADIO EXITOS: EL DISCO DEL ANO 2009 DISA 724187/UMLE

GRUPO BRYNDIS
MAS ALLA DEL TIEMPO Y LA DISTANCIA CAPTOL LATIN 27183

LOS INQUIETOS DEL NORTE
VAHOS A DARLE CON TODO: COLEGCION O CORRIDOS EAGLE MUSI 3512 @)
5 320 MARCO ANTONIO SOLIS
 MAS DE MARCO ANTONIO SOLIS FONOVISA 354216 UMLE &
LOS TITANES DE DURANGO
16 EXITOS 1S 721552/UMLE
13 ESPINOZA PAZ
DEL RANCHO PARA EL MUNDO VIDEOMAXDISA 721583 UMLE
LOS RIELEROS DEL NORTE
NI EL OIABLO TE VA A QUERER FONOVISA 354545/UMLE
g g9 ROBERTO TAPIA
LA BATALLA FONOVISA 354554/ UMLE
35 PEDRO FERNANDEZ
AMARTE A LA ANTIGUA FONOVISA 354085/ UMLE

VARIOUS ARTISTS
AMANECER BAILANDO PLATINO 11097

SERGIO VEGA: EL SHAKA
A GENTE IS CANCIONES EN VIVD DISA 726520/ MLE )

VARIOUS ARTISTS

CERT.

~

4. 13

008

bt 7 | 2 LOS MADRAZOS NUEVECITOS DE LA RADIO 1 DISA 721603 UNLE

@ EL TRONO DE MEXICO
REUNIONiENTRE AMIGOS SkALONA

16 12 4g LARRY HERNANDEZ

EN VIVO DESDE CULIACAN MENDIETAFONOVISA 571
SERGIO VEGA
17 16 18 il MILLONARIO DE AMOR DISA 721564/UMLE
+~ JENNI RIVERA
18 17 A2 {1 GRaN SENORA FONOVISA 354398/ UNILE
3 VARIOUS ARTISTS
LOS MADRAZOS NUEVECITOS DE LA RADIO 2 FONOVISA 354567/ UMLE
GERARDO ORTIZ
NIHOY NI MANANA DEL 66924/SONY MUSIC LATIN

DUMLE &

19

8

20

nS

|

»

5]

5 =
o528 aRTIST g
?L* . S= =35 TITLE (IMPRINT / DISTRIBUTING LABEL} &8
1 3 PRINCE ROYCE
PRINCE ROYCE TOP STOP 30020/SONY MUSIC LATIN
2 AVENTURA 2

THE LAST PREMIUM LATIN 20B00/SONY MUSIC LATIN
JUAN LUIS GUERRA Y 440 'S
ASONDEGUERRA CAPITOL LATIN 42483 C
4 3 HECTOR ACOSTA: EL TORITO

OBLIGAME D A M. WVERSAL MUSIC LATING 854093 UMLE

5 op GILBERTO SANTA ROSA

2 IRREPETIBLE 501LY MUSIC LATIN 42868 =
OMEGA
EL DUENO DEE FLOW PLANET 90118/SONY MUSIC LATIN
13 10 24 HORAS

LOS INOLVIDABLES CACAQ/MACHETE 014614/UMLE
MANNY MANUEL
©_RAYANDO EL SOL UNIVERSAL MUSIC LATIND 013344/UMLE
GILBERTO SANTA ROSA
MIS FAVORITAS SONY MUSIC LATIN 74217
INDIA

0-00%:40-

101023 0, 10p STOP 30020/50NY MUSIC LATIN
14 76 HECTOR ACOSTA
SMPLEMENTE. EL TORT DAY ANBAISCUNERSAL VLS TN ESCEBIAMLE
12 9 35 HECTOR ACOSTA EL TORITO
THE ILTHATEBAOAATA CLLECTION 205 U ETSAL WS LATRD 53T0UM.E
- LUIS ENRIQUE
#3212 78 005 10 I @
@ 16 SPANISH HARLEM ORCHESTRA
VIVA LA TRADICION 0.*/CORD PICANTE 32263/CONGORD
15 32 EL GRAN COMBO DE PUERTO RICO

SIN SALSA NO HAY PARAISO SONY RUSIC L1 (i

o8l 46 TRIO ZAMORA/ TRIO MELODICOS
LOST CUBAN TRIOS OF CASA MARINA AHI-NAMA 1068

VARIOUS ARTISTS

I LOVE BACHATA PLANET 90125/SONY MUSIC LATIR

VARIOUS ARTISTS

BACHATA #1 2010 ZMG/J & N 30021/SONY MUSIC LATIN

VARIOUS ARTISTS
19 19 69 30 BACHATAS PEGADITAS 2003 MOCK & ROL JSONY MUSIC

g 20 22 TITO NIEVES
ENTRE FAMILIA ZMG 30021/SONY MUSIC LATIN
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ARTIST

TITLE IMPRINT / DISTRIBUTING LABEL)
SHAKIRA

K SALE EL SUL EPIC 77433/SONY MUSIC LATN

MARCO ANTONIO SOLIS

EN TOTAL PLENITUD FONC "!:,"._-.1‘57' M_L__

ENRIQUE IGLESIAS

EUPHORIA L DAVERSAL MLSE AT

MARC ANTHONY

ICERT.

ICDNOS 50¢ ’iiusu; LATIN 67402
CAMILA
DEJARTE DE AMAR SONY MUSIC LATIN 59881
LUCERO

_ INDISPENSABLE SIENTEAINVERSAL MUSIC LATING B55082AMLE
LUIS MIGUEL
LUIS MIGUEL # ARNER LATINA 525
BELANOVA

UN SUENO ELECTRO LI+ ERSAL MUSIC LATINO 014895/UMLE
RICARDO ARJONA
PORUITA ROPA WARNER LATINA 525524
JUAN VELEZ
TE TENGO O TE PERDI (EP) MACHETE 014718/UIALE
CHAYANNE
NO HAY IMPOSIBLE SONY MUSIC LATI 61972
BUIKA CON LA COLABORACION DE CHUCHO VALDES

THALIA
PRIMERA FILA SONY MUSIC LATIN 56091 |
ROCIO DURCAL
MIS FAVORITAS 50'Y MUSIC LATIN 70909
TERCER CIEL!
ENTECOMUN, SUENDS
NELLY FURTADO
MLPLAN: REMDES fE. 71 NERSAL MUSEC
CULTURA PROFETICA
LA DULZURA LA MAFAFA 8771
HILLSONG
_CON TODO HILLSONG 31346/SPARROW
JUAN GABRIEL
MIS CANCIDNES, MIS AMIGOS [ SONY MUSKC LATN
ALEJANDRO FERNANDEZ
S RORANTE) Q0 UM SUSGRAOES EXTOSRQARITLDS

LA

ARTIST

TITLE (IMPRINT / DISTRIBUTING LABELY
PITBULL

ARMANDO MR 305/FAMOUS ARTIST 33050 SONY MUSC LATI
ZION & LENNOX

LOS VERDADEROS PINA 70203/SONY MUSIC LATIN
KINTO SOL

EL ULTIMO SUSPIRO MACHETE 014905/UMLE
WISIN & YANDEL

_LA REVOLUCION: LIVE VOLUME ONE WY/MACHETE 014
WISIN & YANDEL

LA REVOLUCION: LIVE" VOLUME TWO WY,MACHETE 014857/UMLE
CHINO Y NACHO

MI NINA BONITA MACHETE 014142/UMLE
WISIN & YANDEL

LA REVOLUCION WY MACHETE 012967
IVY QUEEN

DRAMA QUEEN MACHETE 014536/UMLE &
DADDY YANKEE

MUNDIAL EL CARTEL B0030/SONY ML
MAKANO

SIN FRONTERAS PANAMA/MACHETE 460038/UMLE
VARIOUS ARTISTS

LATIN URBAN KINGZ 2 MACHETE 014254/UMLE
COSCULLUELA
EL PRINCIPE RUEV: KAMADAYHIT
AKWID
CLASIFICADO R MA iH_EIr 014583/UMLE
PLAN B

HOUSE OF PLEASURE PINA 02022/SONY MUSIC LATIN
MIGUELITO

TODO EL MUNDO W&D 8937/CDAGROUP
FUEGO

LA MUSICA DEL FUTURO CHOSEN FEW EMERALD 877

CERT.

UMLE

MLE @

1C LATIN

MUSIC LATND B53CHUMLE

'JOWELL & RANDY

_EL MOMENTD WHTE LION/WY/MACHETE 014355/ UMLE
JOEY MONTANA

FLOW CON CLASE CAPITOL LATIN 32124
RKM & KEN-Y

THE LAST CHAPTER PINA/MACHETE 01405

DJ PAYBACK GARCIA
D PAYBACK CGARCIA PRESENTS.. LA COLONIA MIXK LP VIRUS 9429

MLE ®

BETWEEN THE BULLETS

PITBULL NOTCHES FIRST SPANISH SET

Pitbull has posted 21 songs on Latin Rhythm Airplay in the last five
years, including nine top 10s and two No. 1s, but he hasn’t released a full
Spanish-language set until now. “Armando,” the 12-track album that bor-
rows his first name, bows atop Latin Rhythim Albums and at No. 2 on Top
Latin Albums with 7,000, according to Niclsen SoundScan. On Top R&B/
Hip-Hop Albums, he's posted four top 10s; 2009’s “Rebelution” featured
the hit “I Know You Want Me (Calle Oclio).”

—Rauly Ramirez
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KOVEMBER 10, 2010

FIGHTING MAN
NEWS JOHNNY'S

BEGINNER
AKB48 KING

KIMITTE
KANA NISHINO SONY MUSIC

GOODBYE HAPPINESS
HIKARU UTAOA EMI

TENSHI TO AKUMA
SEKAI NO OWARI LASTRUM

MINE
TAYLOR SWIFT BIG MACHINE

ROCK BAND
DRAGON ASH VICTOR

JUKYUSAI NO UTA
MAD ABE PONY CANYON

WHAT DO YOU GOT?
BON JOVI ISLAND/DEF JAM

WHITE KNUCKLE RIDE
JAMIRDQUAI MERCURY

{
E§ :gg‘ (SNEP/IFOP/TITE-LIVE) NOVEMBER 9, 2010

MIGNON MIGNON
RENE LA TAUPE FOX MOBILE

ONLY GIRL (IN THE WORLD)
RIHANNA SRP/DEF JAM

TU PARLES TROP
RENE LA TAUPE FOX MOBILE

BUMPY RIDE

" _MOHOMBI ISLAND

LOVE THE WAY YOU LIE
EMINEM FEAT. RIBANNA WEB SHADDY/AF TERMATH WTERSCOPE

WAKA WAKA (THIS TIME FOR AFRICA)
SHAKIRA FT.FRESHLYGROUND | PIC

DYNAMITE
TAIO CRUZ 4TH & BROADWAY

WE NO SPEAK AMERICANO
YOLANOA BE COOL & DCUP SWEAT IT QUT!

DEJA VU
INNA FT. BOB TAYLOR SPINNIN/RONTONKONTOR/AATW

(NIELSEN)

WAVIN' FLAG
K'NAAN A&M/CCTONE

NOVEMBER 5, 2010

LOCA
SHAKIRA FT. DIZZEE RASCAL EPIC

LA NOTTE
MODA ULTRASUONI

STAY THE NIGHT
JAMES BLUNT ATLANTIC

SING-HIO0ZZO
NEGRAMARO SUGAR SUGAR/QKINA

LOVE THE WAY YOU LIE
EMINEM FEAT. RIHANNA WEB SHADDY. AF [ERRATH IWTERSCOPE

VIP IN TRIP
FIBRA FABRI UNIVERSAL

E' UN PECCATO MORIR
ZUCCHERQ UNIVERSAL

JUST THE WAY YOU ARE
BRUNO MARS ELEKTRA

WELL, WELL, WELL
DUFFY A&M

1 1
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LA MIA STORIA CON TE
ALESSANDRA AMOROSO SONY MUSIC

4+ SWITZERLAND

SINGLES

NDVEMBER 8, 2010

LOCA
SHAKIRA FT. DIZZEE RASCAL EPIC

‘2 3 ONLY GIRL (IN THE WORLD)
RIHANNA SRP DI F JAM
3 1 STAY THE NIGHT
JAMES BLUNT ATLANTIC
| 94 BARBRA STREISAND
| DUCK SAUCE A&M
§ 5 DJGOTUS FALLIN IN LOVE
USHER FT PITBALL LAFACE/JLG
4 | BLIGG
' BART ABER HERZLICH UNIVERSAL
JAMIROQUA!
B NEW [ork DUST LIGHT STAR MERCURY
f BON JOVI
3 ﬂ GREAVEST HITS - THE ULTIMATE COLLECTION (SLAND DEF JAt
SEVEN
& NEW UNPLUGGED SONY MUSIC
5 2 SHAKIRA
SALE EL SOL/SUN COMES OUT EPIC
==
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NEW

SINGLES

{THE OFFICIAL
UK CHARTS €0.)

ONLY GIRL (IN THE WORLD)
RIHANNA SRP/DEF JAM

NOVEMBER 7, 2010

PROMISE THIS
CHERYL COLE FASCINATION/POLYDOR

HAPPINESS
ALEXIS JORDAN STARROC/ROCNATION

FIREWORK
KATY PERRY CAPITOL

JUST THE WAY YOU ARE
BRUNO MARS ELEKTRA

| FORGET YOU (F**K YOU)

CEE-LO GREEN ATLANTIC

COOLER THAN ME
MIKE POSNER J

JUST A DREAM
NELLY DERR!Y:UNIVERSAL MOTOWN

BARBRA STREISAND
DUCK SAUCE X-MIX/THIS IS MUSIC/EICETC/3BE

HIGHER
THE SATURDAYS FASCINATION/GEFFEN

{NIELSEN BDS"SOUNOSCAN)

ONLY GIRL (IN THE WORLD)
RIHANNA SRP/DEF JAM/URIVERSAL

NOVEMBER 20, 2010

WE R WHO WE R
KESHA KEMOSABE/RCA/SONY MUSIC

JUST THE WAY YOU ARE
BRUNO MARS ELEKTRA/WARNER

RAISE YOUR GLASS
PINK LAFACE, JiVE, SONY MUSIC

JUST A DREAM
NELLY DERRTY,UNIVERSAL MOTOWN/UNIVERSAL

LIKE A G&
FAREAST MOVEMENT FT CATRRACS & DEV CHERRYIREEMTERSLOPE LU SERSAL

WHAT'S MY NAME?
RIHANNA FT. DRAKE SRP'DEF JAM/UNIVERSAL

DJ GOT US FALLIN' IN LOVE
USHER FT. PITBULL LAFACE/JIVE/SONY MUSIC

FIREWORK
KATY PERRY CAPITOL/EMI

' STEREO LOVE

EDWARD MAYA & MIA MARTINA CAT/ULTRA/EM!

SINGLES
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LOCA
SHAKIRA FT. DIZZEE RASCAL EPIC

LOVE THE WAY YOU LIE
EMINEM FEAT RIHANNA WEB, SHADDY;AFTERMATHINTERSCOPE

ALEJANDRO
LADY GAGA STREAMLINEKONLVE CHERRYTREE/NTERSCOPE

WAKA WAKA (THIS TIME FOR AFRICA)

~ SHAKIRA FT.FRESHLYGROUNO EPIC

WE NO SPEAK AMERICANO
YOLANDA BE COOL & OCUP SWEAT 11 QUT!

CLUB CAN'T HANDLE ME
FLO RIDA FT. DAVID GUETTA POE BOY/ATLANTIC

16 ANITOS
DANI MARTIN SDNY MUSIC

BLANCO Y NEGRO
MALU SONY MUSIC

CRY CRY
OCEANA VALE

' ONLY GIRL (IN THE WORLD)

RIHANNA SRP/DEF JAM

B IRELAND

SINGLES

gg EE {IFP FINLAND)

ONLY GIRL (IN THE WORLD)
RIHANNA SRP/DEF JAM
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NOVEMBER 5, 2010

PROMISE THIS
CHERYL COLE FASCINATION/POLYDOR

JUST THE WAY YOU ARE
BRUNO MARS ELEKTRA

FIREWORK
KATY PERRY CAPITOL

BARBRA STREISAND
OUCK SAUCE A&M

BON JOVI
GREATEST HITS - THE ULTIMATE COLLECTION [SLAND DEF JAM

CHERYL COLE
MESSY LITTLE RAINDROPS FASCINATION/POLYDOR

KINGS OF LEON
COME AROUNO SUNOOWN HAND ME DOWN/RCA

THE SCRIPT
SCIENCE & FAITH PHONOGENIC/RCA

MICHAEL BUBLE
CRAZY LOVE 143/REPRISE

For chart reprints call 646.654.4633
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« GERMANY

SINGLES

s
{MEDIA CONTROL) NOVEMBER 10, 2010

OVER THE RAINBOW
ISRAEL KAMAKAWIWO'OLE UNIVERSAL

ONLY GIRL (IN THE WORLD)
RIHANNA SRP/DEF JAM

BARBRA STREISAND
DUCK SAUCE X-MIX/THIS IS MUSIC/ETCETC/3BE

| NEED A DOLLAR
ALOE BLACC STONES THROW

DJ GOT US FALLIN IN LOVE
USHER FT PITBALL LAFACE/JLG

WONDERFUL LIFE
HURTS MAJOR LABEL/RCA

RUN
LEONA LEWIS SYCO

LOVE THE WAY YOU LIE
EMINEM FEAT RIHANNA WEB SHADDY/AFTERMATHINTERSCOPE

STAY THE NIGHT
JAMES BLUNT ATLANTIC

DYNAMITE
TAIQ CRUZ 4TH & BROAOWAY/ISLANO

(ARIA)

WE R WHO WE R
KESHA RCA

NOVEMBER 7, 2010

NEW

NEW

NEW

ONLY GIRL (IN THE WORLD)
RIHANNA SRP/DEF JAM

LIKE A G&
__ FAR EAST MOVEMENT CHERRYTREE/INTERSCOPE

JUST A DREAM

. NELLY DERRTY UNIVERSAL MOTOWN

FIREWORK
KATY PERRY CAPITOL

RAISE YOUR GLASS
PINK JIVE JLG

JUST THE WAY YOU ARE
BRUNO MARS ELEKTRA

, HEARTBEAT

ENRIOUE IGLESIAS FT. NICOLE SCHERZINGER UNIVERSAL REPUBLIC

COOLER THAN ME
MIKE POSNER J

BARBRA STREISAND
DUCK SAUCE X-MIX/THIS IS MUSIC/ETCETC/3BE

{BIMSA) NOVEMBER 9, 2010
B8ON JOVI

GREATEST HITS - THE ULTIMATE COLLECTION ISLAND/DEF JAM
SHAKIRA

SALE EL SOL SUN COMES QUT EPIC

JOAO PEDRO PAIS
0S COLISEUS IPLAY

LINDA MARTINI
CASA OCUPADA LISBOA AGONCIA

MICHAEL BUBLE
CRAZY LOVE 143/REPRISE

LEANDRO
AD VIVO NO COLISEU DE LISBOA ESPACIAL

SHAKIRA
SHE WOLF EPIC

KINGS OF LEON

. COME AROUNO SUNOOWN HAND ME DOWN/RCA

LINKIN PARK
A THOUSAND SUNS WARNER BROS.

BRYAN ADAMS
BARE BONES (BEST OF-LIVE) A&M

{ULTRATOP/GFK) NOVEMBER 10, 2010

LOCA
SHAKIRA FT. DIZZEE RASCAL EPIC

BARBRA STREISAND
DUCK SAUCE X-MiX/THIS IS MUSIC/ETCETC 3BE

ONLY GIRL (IN THE WORLD)
RIHANNA SRP/DEF JaM

STAY THE NIGHT
JAMES BLUNT ATLANTIC

| NEED A DOLLAR
ALOE BLACC STONES THROW

OZARK HENRY
HVELREKI CAPITOL

ARON
BIROS IN THE STORM WAGRAM

SHAKIRA
SALE EL SOL/SUN COMES OUT EPIC

GRAND CORPS MALADE
3EME TEMPS AZ

RAPHAEL
PACIFIC 231 CAPITOL

EUROPEAN
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HOVEMBER 10,2010

ONLY GIRL (IN THE WORLD)
RIHANNA SRP/DEF JAM

BARBRA STREISAND
OUCK SAUCE X-MIX THIS IS MUSIC/ETCETC/3BE

LOVE THE WAY YOU LIE
EMINEM FEAT, RIMANNA WEB, SHADDY AFTERMATH INTERSCOPE

DYNAMITE
TAIO CRUZ 4TH & BROADWAY/ISLAND

MIGNON MIGNON
RENE LA TAUPE FOX MOBILE

" FORGET YOU (F**K YOU)

CEE-LO GREEN ATLANTIC

PROMISE THIS
CHERYL COLE FASCINATION PDLYOOR

JUST THE WAY YOU ARE
BRUNO MARS ELEKTRA

WAKA WAKA (THIS TIME FOR AFRICA)
SHAKIRA FT. FRESHLYGROUND EPIC

OVER THE RAINBOW
ISRAEL KAMAKAWIWO'OLE UNIVERSAL

BUMPY RIDE
MOHOMBI ISLAND

DJ GOT US FALLIN IN LOVE
USHER FT PITBALL LAFACE/JLG

HAPPINESS
ALEXIS JORDAN COLUMBIA

STAY THE NIGHT
JAMES BLUNT ATCANTIC

TU PARLES TROP
RENE LA TAUPE ©['x MOBILE

| NEED A DOLLAR
ALOE BLACC STONES THROW

FIREWORK
KATY PERRY CAPI!OL

WE NO SPEAK AMERICANO
YOLANDA BE COOL & DCUP SWEAT IT OUT!

COOLER THAN ME
MIKE POSNER J

- LOCA

SHAKIRA FT. DIZZEE RASCAL EPIC

EURO DIGITAL

SONGS SPOTLIGHT

NEW ZEALAND
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Alexis Jordan, who hit No. 1 on the
Club Songs chart in July with
“Happiness,” crosses the pond, as
the song debuts at No. 3 on the
U.K. Singles chart.
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INTERNATIONAL)

LIKE A G6
FAREAST MOVEMENT FT. CATARACS & DEV CHERRYTREEINTERSCOPE

NOVEMBER 20, 2010

FIREWORK
KATY PERRY CAPITOL

ONLY GIRL {IN THE WORLD)

RIHANNA SRP DEF JAM

JUST THE WAY YOU ARE
BRUNO MARS ELEKTRA

JUST A DREAM
NELLY DERRTY/UNIVERSAL MDTOWN

RAISE YOUR GLASS
PINK LAFACE/ILG

WE R WHO WE R
KESHA KEMOSABE RCA

SOMETHING IN THE WATER
BROOKE FRASER W(0OD AND BONE/SONY MUSIC

F**K YOU (FORGET YOU)
CEE LO GREEN ELEKTRA

GRENADE
BRUNO MARS ELEKTRA

(ZW1.ZEK PRODUCENTOW
AUDID VIDED)

KINGS OF LEON
COME AROUND SUNDOWN HAND ME DOWN/RCA

NOVEMBER 5, 2010

AMY WINEHOUSE
BACK TO BLACK ISLAND

SHAKIRA
SALE EL SOL/SUN COMES QOUT EPIC

SANTANA
GUITAR HEAVEN:THE GREATEST RCA

BRODKA
GRANOA SONY MUSIC

ROD STEWART
FLY ME TO THE MOON - GREAT AM- SONGBOOK J

CARO EMERALD
DELETED SCENES FROM THE CUTTING ROOM MAGIC

STING
SYMPHONICITIES UMG/UNIVERSAL

STANISLAW SOYKA
TYLKO BRAC - OSIECKA ZNANA | NIEZNANA UNVERSAL

GRZEGORZ TURNAU
FABRYKA KLAMEK MYSTIC

-'.'H._'il‘:w'h:

e
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EURO niclsen
DIGITAL SONGS i
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NEW

{NIELSEN SOUNDSCAN
INTERNATIONAL) NOVEMBER 20, 2010

ONLY GIRL (IN THE WORLD)
RIHANNA SRP/DEF JAM

BARBRA STREISAND
DUCK SAUCE X-MIX/THIS IS MUSIC/ETCETC

PROMISE THIS
CHERYL COLE POLYOOR

FIREWORK
KATY PERRY CAPITOL

JUST THE WAY YOU ARE
BRUNO MARS ELEKTRA

F**K YOU (FORGET YOU)
CEE LO GREEN ELZRTRA

COOLER THAN ME
MIKE POSNER J

JUST A DREAM
NELLY OERRTY UNIVERSAL MOTOWN

HAPPINE

SS
* ALEXIS JOROAN STARROC/ROC NATION/COLUMBIA

LOCA
SHAKIRA FT. EL CATA EPIC/SONY MUSIC

DJ GOT US FALLIN' IN LOVE
USHER FT. PITBULL LAFACE/JLG

CHECK IT OUT
WILL.LAM & NICK) MINAJ WILL ) AM/INTERSCOPE

THE FLOOD
TAKE THAT POLYDOR

SOMEWHERE OVER THE RAINBOW/WHAT . ..
ISRAEL 12" KAMAKAWIWO'OLE BiG BOVMOUNTAIN APPLE

LOVE THE WAY YOU LIE
EMINEM FT, RIHANNA WEB/SHADY/ AFTERMATHINTERSCOPE

EUROPEAN
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BON JOVI
GREATEST HITS - THE ULTIMATE COLLECTION ISLAND DEF JaM

NOVEMBER 10. 2010

| SHAKIRA

SALE EL SOL/SUN COMES OUT EPIC

KINGS OF LEON
COME AROUNO SUNDDWN HAND ME DOWN/RCA

JAMIROQUAI
ROCK DUST LIGHT STAR MERCURY

ROBBIE WILLIAMS
IN AND OUT OF CONCIQUSNESS GREATEST HITS CHRYSALIS

ANDREA BERG
SCHWERELOS ARIDLA

CHERYL COLE
MESSY LITTLE RAINDRQPS FASCINATION/POLYDOR

ROD STEWART
FLY ME TO THE MOON - GREAT AM- SONGBOOK J

TAYLOR SWIFT
SPEAK NOW BIG MACHINE

RUMER
SEASONS OF MY SOUL ATLANTIC

UNHEILIG
GROSSE FREIHEIT INTERSTAR/FANSATION

MICHAEL BUBLE
CRAZY LOVE 143/REPRISE

LINKIN PARK
A THOUSAND SUNS WARNER BROS

EMINEM
RECOVERY WEB/SHADDY/AFTERMATHANTERSCOPE

PHIL COLLINS
GOING BACK ATLANTIC

EUROPEAN iz,
AIRPLAY
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NOVEMBER 10, 2010

ONLY GIRL (IN THE WORLD)
RIHANNA SRP/DEF JAM

MISERY
MAROON 5 A&M/DCTONE

DYNAMITE
TAIO CRUZ 4TH & BROADWAY/ISLAND

% TEENAGE DREAM

o

KATY PERRY CAPITOL

JUST THE WAY YOU ARE
BRUNO MARS ELEKTRA

WAKA WAKA (THIS TIME FOR AFRICA)
SHAKIRA FT. FRESHLYGROUND EPIC

-y

11
10
16
8
13
18

THE FLOOD
TAKE THAT POLYDOR

BUMPY RIDE
MOHOMBI ISLAND

CLUB CAN'T HANDLE ME
FLO RIDA FT. DAVID GUETTA POE BOY/ATLANTIC

RAISE YOUR GLASS
RIHANNA SRP/DEF JAM

THANK YOU
CEE-LO GREEN ATLANTIC

AIRPLANES
B.0.B FT. HAYLEY WILLIAMS REBEL ROCK/ GRANDHUSTLE/ATLANTIC

WAVIN' FLAG
K'NAAN A&M OCTONE

BARBRA STREISAND
DUCK SAUCE X-MIX THIS IS MUSIC/ETCETC

STAY THE NIGHT
JAMES BLUNT 143 ATLANTIC

Go to www.billboard.biz for complete chart data 55
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10 SECONDS {Nappy Puddy Music, ASCAP/Universal Music -
ZTunes LLC , ASCAP/Sataam Remi Music, ASCAP/EMI Apri
Music, Inc , ASCAP), AMPHL, RBH 43

2012 (IT AIN'T THE END) (Kamaljit Jhoot, BMUPublishing
Desigree. BMVEME April Music, Inc., ASCAP/Coter Pin Pub-
lishing, ASCAP/Sony/ATV Tunes LLC ASCAP/Orange Factary
Mustc, ASCAP/Jonny P Music. ASACP/Money Mack Music,
BMHarajuku Barbwe Music, BMI/Songs Of Universal, Inc ,
BMYDavid Platz Music. BMI). AMP/HL, H100 88

ABRAZAME MUY FUERTE (Universal Music - MGB Songs,
ASCAP/AIma Musical, ASCAP) LT 38

AQONOE VAMOS A PARAR (Crisma, Inc , ASCAP) LT 21

MRPLANES (Ham Squad Music. BMSongs Of Universal, inc .
BMV/Shady Music Publisting. LLC, BMYJ. Franks Publishing,
ASCAP/Artist Publishing Group West. ASCAP/AWB Music
Corpb. ASCAP/Kingtics And One Love, ASCAP). AMPHL,
H100 47

AL DIABLO LO NUESTRO (Arpa Musical, LLC. BMI) T 5

ALL | WANT IS YOU (Salaam Remi Music. ASCAP/EM| April
Music inc , ASCAP/MJ Publishing ASCAP/Songs Of Univer-
sal, Inc., BMI), AMPHL, H106 60; RBH 7

ANGEL {Byefall Productions Inc. ASCAP/Sony/ATV Harmony,
ASCAP/What A Publishing LTD, SACEM/Shapio. Bemstein &
Co, inc, ASCAP/Dipw s 11, SACEM/Pianc Music.
ASCAP/Sony/ATV Tunes LLC. ASCAP/TALPA Music.
BUMA/Ultra Tunes, ASCAP) HL, H100 85

ANIMAL (Neon Trees Music. BM/Downtown: DMP Songs,
BgAV%gziHa Music. ASCAP/DLY Songs, ASCAP), AMPH100
1

ANYTHING LIKE ME (Circle C Songs, ASCAPAY Bulls Music.
ASCAP/Full Circle Music Publishing, |LLC, ASCAP/House Of
Sea Gayle Music, ASCAP) CS 3, H100 54

ARE YOU GONNA KISS ME OR NOT (Sexy Tracior Music.
BMV/Big Loud Bucks, BM{/Hope-N-Cal Music, BMI/Cal V
Entertainment. LLC. BMYOId Desperados. L C. ASCAP/NZD
Publishing Company. Inc , ASCAP/Carol Vincent And Associ-
ates LLC., ASCAP) CS 34

ARRASTRANDO LAS PATAS (Mendieta Music Publishing.
BMUTN Ediciones Musicaies, BMI) LT 12

AS SHE'S WALKING AWAY (Weimerhound Music, BMILII
Dub Music, BMVAngelika Music. BMI) CS 1, H100 34

ASTON MARTIN MUSIC (Fist N Gold Publishing
BMI/Sony/ATV Songs LLC. BMV/Coliane Rook Barto Publish-
ing. BMi/Wamer-Tamerlane Pubtishing Corp , BMV/EMI Black-
wood Music Inc . BMILive Write LLC, BMVEMI Foray Music,
SESAC/Chrssette Michele Music SESAC/Four Kings Produc-
tion Inc., SESAC/4 Blunts Lit At Once Publishing, BMY),
AMPHL H100 37 ABHS

BACK T0 DECEMBER (Sony/ATV Tree Publishing Company.
B/ Taylor Switt Music, BMI), HL, CS 57

BAD (THAT'S HER) (Frince Of Crun Publishing, BMIBI
Grade Music Publishing, BMi/Swizole Music. BMVEMI Black-
wood Music Inc.. BMVEssene Moorman Publishing Designee.
BMVJoshua Nicks Publishing Designee. BMU/Zayloven Pub-
{ishing. BMI} HL. RBH 51

BEAT IT UP (Radric Davis Music Group. ASCAP/Drum Squad
LLC ASCAP/oung Drumma. ASCAPAWB Music Corp .
ASCAP/April's Boy Muzik, BMI/Wames-Tamerlane Publishing
Cop . BM)), AMPRBH 46

BEAUTIFUL EVERY TIME (Mike Curb hMusic BMI/Sweet Hys-
tenia Music BMMagic Mustang Music, BMI/Songs of
StyleSonic, SESAC/Melvinis Pistol Mustc. SESAC/Metvinis
Bullets Music. SESAC) AMPCS 47

BESAME (Sony/ATV Discos Music Publishing LLC.
ASCAP/Sony/ATV Mexico S.A De C V/Westwood Publishing
SADeCV)IT29

THE BIG BANG {Anfonina Songs. ASCAP/Akashic Field Music,
BMSongs Of Universal, inc , BMUmmy Messer Music.
ASCAP/WB Music Corp.. ASCAP/Downtown Music Publishing
LLC ASCAP), AMP/HL, H100 98

BITCH (Heavy On The Grind Entergament Publishing, BMU8th
Grade Music Publishing, BMUSwizole Music. BMI/EMI Black-
wood Music Inc . BMIAicent VT Tolan Music ASCAP/AII Nite
Slap, ASCAP), HL. RBH 94

BITERSWEET (Chuck Harmony's House Publishing
ASCAP/Norma Hams Music Publishing, ASCAP/Strauss Co ,
LLC.. ASCAP/EMI April Music., Inc , ASCAP/Studio Beast
Music BMIAWamer-Tameriane Pubhshmg Corp.. BMI3M
Holoings ASCAP), AMPHL, RBH 18

BLACK AND YELLOW (PGH Sound Publishing, ASCAP/WS
Music Corp.. ASCAP/EMI Music Publishing Lid . PRS),
AMP/HL, H100 29; RBH 17

BLOWING ME KISSES (Soulia Boy Tell'em Music. BMIBer
Maegor Music, BMUStrauss Publishing BMI) RBH 87

B.M.F. (BLOWIN' MONEY FAST) (Fist N' Gold Publishing,
BMI/Sony/ATV Songs LLC. BM/Lexus Amel Lews Publishing
Designee BMI/Paniro s Publishing, ASCAP/EMI Apnl Mustc,
Inc , ASCAP/Justin Combs Publishing, ASCAP/4 Bfunts Lit At
Qnce Publishing. BMi/Kimani Music, BMI) HL, RBH 40

BON, BON (Pitbull's Legacy Pubbshing, BMVUniversal Music -
Careers, BMVUnwersal Music Publishing. SIAE/Ricordi sir,
SIAE/Beechwood Music Corporation, BMUHFA, BMI) H100

1

BORN FREE (RJR Publishing, BMI/Songs Of Kobalt Music Pub-
lishing America, Inc . BMUJo Ray Dean Music. BMI/Sony/ATY
Songs LLC, BMI). HL, CS 60

BOTTOMS UP (Apal's Boy Muzik, BMyWamerTamerlane Pub-
hishing Corp , BMI/Chef Hudable Music Publishing,

BMVE MiesMusic, BMiZSongs Of Universal, Inc.. BMUArtist
Publishing Group West. ASCAP/Track Stash Publishing,
SESAC/Harajuku Barbie Music. BMVEMI Biackwood Music
Inc., BM/Money Mack Music, BMI), AMP/HL, H100 8, RBH 6

THE BOYS OF FALL (Sony/ATV Acuff Rose Music. BMISix
Ring Circus Songs. BMUSony/ATV Tree Publishing Company,
BMICrrcle C Sangs, ASCAPA Bulls Music, ASCAP/FUIl Circle
Music Publishing, LLC. ASCAP), HL, H100 75

BREAKING POINT {Virginia Beach Music Publishing,
ASCAP/WB Music Corp.. ASCAP/Jerome Harmon Produc-
tions, BMIWarner-Tamerlane Publishing Corp , BMU/Star with
Stripes, BMYSongs Of Universal, Inc . BMI/Stix I'm Stoned
Publishing. ASCAP/Universal Music Corparation, ASCAP),
AMPHL. RBH 44

THE BREATH YOU TAKE {Sony/ATV Acuff Rose Music,
BMUnwound Music, BMIImmokalee Music BMUBugbird In
My Hearl Music. BMYSix Ring Circus Songs. BMI}. HL, CS 11,
H10073

BULLETS IN THE GUN (Tokeco Tunes, BMIUnversal Music
Corporation. ASCAP/Memphianna, ASCAP). AMPHL, CS 21,
H100 97

CALIENTE (EMI Blackwood Music Inc . BMVBlue Kraft Music
Publishing, M) LT 50

CALIFORNIA GURLS (When I'm Rich You'li Be My Bitch,
ASCAPWB Music Corp.. ASCAP/Kasz Money Publishing.
ASCAPMaratone, ASCAP/Kobalt Music Publishing Amenica,
Inc . ASCAP/Matza Ball Music. BMI/Where Da Kasz A,
BMUBonnie McKee Music, BMVCYP Two Publishing, BMUMy
Own Chil Music, BMVEMI Blackwood Music Inc. BMI),
AMPHL, H100 44

CAN IT STAY (Dwided, BM{/Ramal, BMICleveland's Own,
BMniversal Music - Z Songs, BMI) RBH 41

CAN'T BE FRIENDS (Marsky Music BMI/Janice Combs Pub-
lishing, Inc , BMVEMI Blackwood Music Inc , BMIMoung
Jonies, BMUDat Quo Publishing, SESAC). HL, H100 43, RBH 1

CHAMPAGNE LIFE (Unwersal Music - 2 Tunes LLC .
ASCAP/Pen In The Ground Publishing, ASCAP/D. Dorogn
Gough Pubhshing, BMUStrauss Publisting, BMDorahn Pub-
lishing LLC. BMI), AMP/HL, RBH 19

CHECK IT DUT (will 1 am Music. Inc.. BMUCherry River Music
Co . BMYOnika Mara| Publishing Designee, BMMoriey Mack
Music, BMYHarajuku Barbie Music, BMISongs Of Universal,
Inc., BMyCarbert Music Inc . BMYUniversal-PolyGram Interna-
tional Publshing, ASCAP/Unichappell Music. Inc , BMI),
AMP/CLMHL H100 28

CLUB CAN'T HANDLE ME (Mail On Sunday Music,
ASCAP/Sony/ATV Tunes LLC, ASCAP/Carmen Michelle
Music, ASCAP/Kobalt Music Publishing Amenca, Inc ,
ASCAP/Dad's Dreamer BMI/Art In The Focder Music.
BMI/Bug Music. Inc , BMySerious Scriptures, ASCAP/What A
Publishing LTD, SACEM/Shaprra. Bemsteln & Co.,Inc,
ASCAP/Rister Editions SACEM/Piano
ASCAP/Sony/ATV Songs LLC, BMb, HL H1 014,737

COME BACK SONG (Unversal Music Corporation,
ASCAP/Cadaga Publishing, ASCAP/House Of Sea Gayle Music,
ASCAP/New Son Of A Miner Songs. ASCAP/Sony/ATV Acuff
Rose Music. BMI/Six Ring Circus Songs, BMI). HL. CS 4,

56 |

H100 57

COMO CURAR (Sebastian Music Publishing. BMy/Los Mag-
nifikos Music Publishing. ASCAP) LT 41

COOLER THAN ME (North Greenway Productions.
ASCAP/Sony/ATV Tunes LLC, ASCAP/Erc Hollies Music,
ASCAP), HL. H100 38

CORAZON SIN CARA (Top Siop Music Publishing, BMI) LT 4

COUNTRY STRONG (Sony/ATV Aculf Rose Music. BMVChay-
Iyrin Music. BMI/Sony/ATV Tree Publishing Company.
BMIMusic Of Stage Three BMI/Stage Three Music Inc.
BMINashwistaville Songs. BMUMusic Of EverCountry.
BMVEverGreen Copyrights. BMI}, HL CS 41

CRUSH (Beatking Made This Pubhishing, ASCAF) RBH 83

CUANDO ME ENAMORO {Sony/ATV Tunes LLC, ASCAP/EIP
Music, ASCAP/EMI Apn! Music, Inc.. ASCAP/Publishing
Designee Of Decscember Bugno. SGAE), HL, LT 10

CULIACAN VS. MAZATLAN (DEL Publishing, BMI) LT 31

DANDOLE (Mot Listed) LT 49

DANZA KUDURO (Crown P Music Pubhishing, BMI/Hella Pub-
lishing, SarVEMI Blackwood Music Inc , BMI LT 1

DEUCES (Songs Of Universal, Inc , BMI/Culture Beyond Ur
Experience Pubiishing. BMUKMagnificient Muzic. BMTyga-
man Music, BMIEMI Blackwood Music Inc BMI), AMP/HL,
H100 19. 8BH 2

OIME QUE ME QUIERES (Songs Of Univision, Inc , BMytos
Compositores Publishing, BMILGA Music Publishing, BMI LT

14

0J GOT US FALLIN' IN LOVE (Maratone, ASCAP/Koball
Music Publishing Amenca inc . ASCAPMaratone BMI'Songs
Of Kobalt Music Publishing Amenica, Inc.. BMI/Oh Stk Music,
BMVEMI Blackwood Music Inc.. BMUFitoull's Legacy Publish-
1ng, BMIZUniversal Music - Caseers, BMI), AMPHL. H100 9,
LT19

DOG OAYS ARE OVER (Goldzeal Lid BMV/Universal-Songs Of
PolyGram International, BM/Universal-PolyGram Intemational
Publishing. ASCAP), AMP/HL, H100 82

DON'T YOU WANNA STAY {Sony/ATY Cross Keys Music Pub-
lishing. ASCAP/Becky's Boy Music. ASCAP/Godlather Rich
Mugg&géSCAPﬂ)o Witte Music. LLC. ASCAP}. HL. CS 59
H1

DOUBLE VISION (EMI Apl Music, Inc ASCAP/Clelis Jories,
ASCAP/Matza Ball Music, BMWhere Da Kasz Al, BMVEMI
Blackwood Music Inc , BMI/Master Faicon Music, LLC.
BMUDick Jams, LLC, BM#), HL, H100 87

DOWN ON ME (Universal Music Corparation, ASCAP/Ohay
Publishing ASCAF/Sangs Of Universal. Inc , BMi/Mick Schultz
Publishing. BMYS0 Cent Music Publishing. ASCAP) AMP/HL.

RBH 60

ORAW ME A MAP (Reynsong Punnsmnq Corp BMIWha Ya
Say Music. BM/Big White Tracks ASCAP) CS 35

DYNAMITE (Kasz Money Publishing, ASCAP/Maratone,
ASCAP/Kobait Music Publishing America, Inc., ASCAP/Matza
Ball Music, BMI/Where Dz Kasz A1, BM/Bonnie McKee Music.
BMUCYP Two Publishing. BMVEMI Apnil Music. Inc.,
ATSC:;\P/EMt Music Publishing Lid., PRS), AMP/HL, H100 11,
12

EMERGENCY (Not Lisied) RBH 55

EN CAMBIQ TU (venevision Intertration| Publishing Discos
LL.C, BMVEdipaty Publishing, BM) LT 46

ES;’AQR CONTIGO (Wamer Chappell Music Spain S A , SGAE)
25

ESTOY ENAMORADO (Universal-Musica Unica Pubiishing,
BMi/La Mente Maesira Music Publishing, BMI} LT 22

FALL FOR YOUR TYPE (Mavor & Moses LLC, SOCANAwe
Write LLC. BMVEMI Blackwood Music inc BMU/TO. Music
Group, SOCAN), HL, R8H 61

FAMILY MAN (Melodies Of Bigger Picture, SESAC/Bigger Pic-
ture Group. LLC. SESAC/Acoustic Peanut Pubhishing,
SESACMurrah Music Corporation Greup, BMIBug Music.
Inc . BMUMichael Murrah Music BMVKatank Music.
BMUWamer-Tamerlane Pubhishing Corp  BMI/Big Hits Of
Amylase, BMI), AMPCS 32

FANCY (EMI Biackwood Music inc , BMILive Write LLC,
BMU/Ace Spec Music. BMIUniversal Tunes, SESAC/UMPG,
SESAC/A.D 0., BMISengs Of Universal. inc , BMI/Monza

SESAC/Sony/ATV Tunes LLC, ASCAP/Domans And Ya
Majesty's Music, ASCAP), AMP/HL, H100 53, RBH 13

FARMER'S DAUGHTER (Warner-Tamerlane Publishing Corp
BMI/The Good The Bad The Ugly Publishing, BMIAE Music
Corp, ASCAP/Melissa's Money Music Publishing, ASCAP/Gel
A Load Of This Music, ASCAP/Rhettneck Music, BMV/EM!
Blackwood Music inc . BMI), AMP/HL, CS 5, H100 52

FEEL LOVE (Team S Dot Publishing. BM{Quanturn Steadysfate.
ASCAPMitco South, ASCAP/Universal Music Corporation,
ASCAP/LII'S Dot Publishing, ASCAP/Publishing Designee Of
Aubrey Graham, BMVEMI Blackwood Music Inc . BMI/Sangs
0f Universal, Inc.. BMI), AMP/HL. RBH 84

FELT GOOO ON MY LIPS (StyleSonic Music. BMIBIlzuz And
Bilzuzz Music, BM/Buzz And Buzz Music, BMUSony/ATV Tree
Publishing Company. BMVBeavertime Tunes. BMIFSMGI,
IMRO/Chesinut Bam Music. BMIChrysalis Publishing, BM),
AMPHL, €S 13, H100 26

FINDING MY WAY BACK (Tetragrammaton Music,
ASCAP/Universal Music Corporation, ASCAP/Nivrac Tyke
Music, ASCAP/Miquel Jontel Publshing Desigree.
ASCAP/Curi Chambers Publsing Designee, ASCAP/Jasane
Drama Music. ASCAP), HL, RBH 26

FIREWORK (When I'm Rich You'li Be My Bitch, ASCAP/WS
Music Carp . ASCAP/EMI Apiil Music Inc , ASCAP/UIa
Tunes, ASCAP/Dipiu s 71, SACEM/Dat Darn Dean Music.
BMI/PeermUSIC BMU2412 Songs LLC. BMI). AMPHL H100

F"K YOU (FDRGET YOU) (Chrysaits Music Lid., PRS/God
Given Music, BMiMars Force Music. ASCAP/Bughause,
ASCAP/Bug Music, ASCAP/EMI Apni Music, Inc , ASCAP/Roc
Natron Music, ASCAP/Music Famamanem LLC, ASCAP/Toy
Plang Music. ASCAP/Ar For Art's Sake Music, ASCAP/Art-
House Entertainment {L.C. ASCAP/Late 80'S Music.
égCAP/Weslsme Independent Pubhshing. ASCAP). HL. H100

FOR THE HOOD (Gotii World Publishing. ASCAP/Radric Davis
Music Group. ASCAP/James Rosser, BMU/Brandon Rackley,
BMI) RBH 95

FROM A TABLE AWAY (Big Music Machine, BMU/Super 98
Music, LLC , BMUinternational Dog Music, BMI/Clanty Tree
Music. BMYSony/ATV Tree Publishing Company, 8MiLove
Monkey Music, BMi), HL. CS 24

GANGSTA (Slim Thug Publishing, BMI|/Noddfactor Publishing
BMICompound Entertainment. BMI/EMI Blackwood Music
inc_BMI) RBH 85

GENTE DE ARRANQUE (WorldWideMusic Pimavera, BMI) LT
40

GEDRG!A CLAY (Kohaw Music, ASCAP/Dudeskimusic,
ASCAP/The Bicycle Music Company ASCAP/Big Loud Songs
ASCAP/Big Songs Of Extreme. ASCAP/Big Loud Bucks.
BMIWamer-Tameriane Publishing Corp , BMVRADIOBULLET-
SPublishing, BMI), AMP CS 33

GET BACK UP (Not Listed) H100 70, RBH 53

GIMMIE DAT (Not Listed) RBH 70

GLAD | MET YOU TONIGHT (Will Down Music Co .
ASCAP/Chns Davis Sounds, BMI) RBH 58

GONE ALREADY (Faith Evans Publishing. ASCAP/Niviac Tyke
Music, ASCAP/Universal Music Corporation, ASCAP/Tetra-
grammaton Music, ASCAP/Hannah Erght Music,
SESAC/Kobalt Publishing, SESACAai Music Publishing,
ASCAP/Melodic Piano Productions, ASCAPHC 1030 Publish-
1ng, ASCAP), AMP/HL, RBH 33

GO0D HANDS (Hillbilly Poetry, BMIRio Nuevo Entertainment
LLC, BMWWamer-Tamertane Publishing Corp , BMUMade For
This Music, BM/The Good The Bad The Ugly Publishing,
BMI), AMPCS 52

GOOD TD BE ME (Wamer-Tamerlane Pubiishing Corp
BMI/Gaje Mustc. BML/Stage Three Songs, ASCAP/Bret James
Comeliuss Music. ASCAP/JTX Music, BMI/RJR Publishing.
BMI). AMPCS 36

GOT YOUR BACK (Crown Club Pubhishing, BMWarnes-Tamer-
tane Publishing Corp , BMI/Tocmpstone Publishing, BMVEMI
Blackwood Music Inc , BM/2082 Music Publishing,
ASCAP/WB Music Corp , ASCAP), AMPHL. RBH 48

GRENADE (Mars Force Music, ASCAP/Bughouse, ASCAP/Bug
Music. ASCAP/Rac Nation Music. ASCAP/Music Famarmanem
LLC. ASCAP/EMI Apnl Music. Inc  ASCAP/Toy Plane Music.
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ASCAP/An For Art's Sake Music. ASCAP/ArtHouse Enteriain-
ment LLC. ASCAP/Westside independent Pubirshing,
ASCAP/Studio Beast Music, BMiWamer-Tamerlane Publishing
Corp . BMVAndrew Wyatt, BMVDowntown DMP Songs. BMI),
AMPHL, H100 36

HELLO WORLD (Sory/ATY Tree Publishing Campany,
BMI/Tomdauglasmusic, BMUUniversal Music - Careers,
BMVEd And Lucille Songs, ASCAP), AMPHL, CS 23

HERE WITH ME (Brand If Music. ASCAP/Arika Kare Music.
ASCAP) RBH 83

HEY BABY (DRDP IT TO THE FLOOR) (Ultra Tunes,
ASCAP/Dips s.r.|, SACEM/Pibull's Legacy Publishing,
BMUUnwersal Music - Careers. BMI/NappyPub Music,
BMUUniversal Music - Z Songs. BMI). AMP/HL, H100 39

HOLDING YOU OOWN (GOIN IN CIRCLES) (Mass Canfusion
Productions. Inc , ASCAP/Universa! Music Corporation,
ASCAP/Cainon's Land Mustc Publishing, ASCAP/EMI Apnl
Music, Inc., ASCAP/Nappy Puddy Music, ASCAP/Unnversal
Music - Z Tunas LLC , ASCAP/Entertaining Music, BMUSlick
Rick Music Corp.. BMITutamencan, Inc., BMULife's A Bitch
Publishing, ASCAP/Jurnping Bean Songs LLC, BMVJelly's
Jams L L C. ASCAP/No Brcks Allowed Music. BMiMega
Music, ASCAPAlustin Cambs Publishing, ASCAP/Mary J
Blige Music, ASCAP/Wamer-Tamerlane Publishing Corp .
BMI/Mayfield, BMI). AMP/HL, H100 81, REH 10

HOPE SHE CHEATS ON YOU (WITH A BASKETBALL PLAY-
ER} (Marshmellow Music, BMISPZ Music, Inc., BMVDown-
fown DMP Songs. BMV/Cant Cafi Finne Finch, BMI) RBH 49

HOT TOTTIE (My Diet Starts Tomomow, Inc , BMI'Songs Of
Universal, Inc , BMVGod Can t Lie Publishing BMI/Dal Damn
Dean Music, BMV2412 Songs LLC, BMU/Peermusic I, Ltd ,
BMV/Carter Boys Music, ASCAP/EMI April Music Inc .
ASCAP/UR-IV Music, ASCAP), AMP/HL, H100 33 RBH 27

THE HOUSE RULES (Ouflaw Sainis, ASCAP/EM) April Music,
Inc , ASCAP/Music Of Combustion, BMUSongs Of Windswept
Pacific, BMIDaly Groove Music. BMI), HL, CS 56

HOW | GOT TO BE THIS WAY (Super Sirck 98, BMI/Uriiversal
Music Corparation. ASCAP/MaCirhyco Music, ASCAP/EMI
Apn! Music. Inc.. ASCAP/Songs Of Countrywood, ASCAP),
AMPHL, €S 17

100ON'T WANNA GO (Melorle Music, ASCAP/Brown Babies
Music, ASCAP) RBH 7¢

IF | DIE YOUNG (Peameamer Pubhshlng BMU/Rio Brave Music,
Inc . BMI), AMPCS 6, H

IF I HAD YOU (Maratone. ASCAP/KobaII Music Pubiishing
Amenca, Inc.. ASCAPMaratone, BMISongs Of Kobalt Music
Pubitshing America, Inc , BMVOh Suko Music. BMVEMI Black-
wood Music inc , BMY), HL, H100 83

1LIKE (Unwversal Music Corporation, ASCAP/Ohayi Puphshing,
ASCAP/Truth Faction Publishing, ASCACP/Songs Of Universal,
inc., BMUMick Schultz Publisting. BMLudacris Worldwide
Publishing, Inc., ASCAP/EMI Apnl Music, Inc , ASCAP),
AMPHL. RBH 42

I LIKE IT (Enrique Igiesias Music. ASCAP/EIP Music,
ASCAP/Sengs Of RedOne. BMI/Sany/ATV Songs LLC.
BMUPitbull's Legacy Pubiishing. BMI/Universal Music -
Careers.BBMVSOny/ATV Tunes LLC, ASCAP), AMPHL, H100

L1

I'M A STAR (Universal Music - Z Tunes LLC , ASCAP/Pen In
The Ground Publishing, ASCAP/Chuck Harmony's House Pub-
lishing, ASCAP/Strauss Co . LLC , ASCAP/Norma Harmis
Music Publishing, ASCAP/EMI April Music. Inc , ASCAP),
AMPHL, RBH 67

I'M DOING ME (Chuck Harmony's House Publishing,
ASCAPMNorma Harris Music Pubhshing, ASCAP/Strauss Co ,
LLC., ASCAP/EMI April Music, Inc., ASCAP/Studio Beast
Music, BMl/Warner-Tamerlane Publishing Corp.. BMI},
AMPHL RBH 20

I'M SINGLE (Young Money Publishing Inc . BMYWarner-Tamer-
Jane Publishing Corp , BMI), AMP RBH 47

INCREIBLE (Universal Music - Careers. BMVRCP Publishing,
SAdeCV}IT27

I WOULDN'T BE A MAN (Universai-PoiyGram Intemalional
Publishing. ASCAP/Songs Oe Burgo, ASCAP/Universal Music
- MGB Songs. ASCAP), AMPHL, CS 50

JAR OF HEARTS (Miss Perri Lane Publishing, BMI/Barrett
Yeretsian, ASCAP/Drew Lawrence, ASCAP), AMPH100 76

JUST A DREAM (Jacke Frast Music, Inc.. ASCAP/Universal
MusiC - MGB Songs. ASCAP/EMI Blackwood Music Inc .
BMWimipub Music, BMVEMI Foray Music. SESAC/Bica Love
Is Sl A Rapper, SESAC/Jesse Jaye Music, ASCAP/Reach
Glabal, Inc . ASCAP/Usher JV SESAC Publishing Designee.
SESAC), AMPHL, H100 6

JUST BY BEING YOU (HALO AND WINGS) (Big Machine
Music, BMU/Golden Gears Music, BMI/Patnicia Conray.
SOCAN/Super 98 Music. LLC , BMI}CS 27

JUST THE WAY YOU ARE (EM Apr| Music. Inc
ASCAPMusic Famamanem LLC, ASCAPMars Farce Mustc.,
ASCAPNorthside Independent Music Publisting,
ASCAP/Bughouse, ASCAP/Bug Music, ASCAP/Toy Plane
Music, ASCAP/AT For Art's Sake Music ASCAP/ArtHouse
Enterianment LLC, ASCAP/Dry Rain Publisting, ASCAP/Uni-
versal Music Corporation, ASCAP/Khalil Walton Pubfishing
Designee, ASCAP/Roc Nation Music, ASCAP/Upper Deck,
ASCAP), AMPHL, H100 3

JUST YOU AND | (Ricardo Johnson, ASCAP) RBH 96

KEEP IN MIND (Jeffrey Steele Music. BMIBPS Administration,
BMI/Sony/ATV Tree Publlshing Cumpany. BMVICode Six
Chartes Music, BMi), HL, CS

KING OF ANYTHING 1Sony/ATV Tunes LLC, ASCAP/Tiny Bear
Music, ASCAP), HL. H

KISS GODDBYE (Avan! Game Music Publishing, ASCAPUnt-
versal Music Corporation, ASCAP/Antonio Dixon s Muzik,
ASCAP/EMI April MusiC, Inc , ASCAP/E.D Duz-It Music.
BMUirving Music, inc . BMVUnderdog East Sengs, BMYDemis
Hol Songs. ASCAP). AMP/HL, RBH 93

KISS GOODBYE (No Such Music, SOCAN/Bug Music,
ASCAPMusic Of Windswepl, ASCAP/Raylene Music.
ASCAP/EM! Blackwood Music Inc . BMYBirds with Ears
Music, BMI), Ht, CS 54

KISS ME WHEN I'M DOWN (Songs Of Universal, Inc ,
BMU¥ear Of The Dog Music, ASCAP/Darth Buddha Music,
ASCAP/Big Loud Songs. ASCAP/AngeI Ruver Songs,
ASCAP/Big Loud Bucks, BMI). AMP/HL, CS 45

LA CALLE (EMI Music Nethertands, B V/Juan Lus Guesra, BMI)
LT 26

LA DESPEDIDA (Los Cangris Publishing, ASCAP} LT 7

LA ESCUELITA (Arpa Musical, LLC, BMI) LT 33

LAST WISH {Rodney Jerkins Productions, BMYEMI Blackwood
Music In¢ , BMULashawn Daniels Productions, ASCAP/EMI
April Music, Inc., ASCAP/Ray-Jay, ASCAP), HL, RBH 59

LAY IT DDWN (My Diet Starts Tomorrow. Inc., BMUSongs 0f
Unewersal, Inc , BMI/Dat Damn Dean Music, BMI2412 Songs
LLC, BMYPeerrmusic, BMIA Bozeman, BMEMI April Music,
Inc, ASCAP/Arr Control Music. Inc, ASCAP), HL, H100 71,
RBH 11

LAY WITH YOU (Mike City Music, BMINotting Hill Music, Inc ,
BMUSongs O Universal. Inc.. BMIEricka J Music Publishing,
BMI), AMP/HL, RBH 64

LAY YOU DOWN (Rico Love Is St A Rapper, SESAC/EMI
Foray Music, SESAC/Nujerez Music. BMi/Warner-Tamerlane
Publishing Corp , BMVUR-IV Music. ASCAP/EMI Apnl Music,
Inc , ASCAP/Usher JV SESAC Publishing Designee. SESAC).
AMP/HL, RBH 56

LEAVE U (Bubba Gee Music. BMVWarner-Tamerlane Publishing
Corp.. BMIKandacy Music, ASCAP/Air Control Music. Inc ,
ASCAP/EMI Aprit Music, inc.. ASCAP/Pat 4 Me Music,
ASCAP/mani Music, BMYWB Music Corp., ASCAPMakya
Muzk. ASCAP/Rock Yo Music Publishing, ASCAP), AMP/HL.

BH 91

[l

LET ME DOWN EASY {Songs Thal Sell. BMVBIack To Biack
Songs, BMUole, BMU/Sony/ATV Acuff Rose Music BMUChay-
Iynn Music. BMUNashvistaville Songs. BMYNEZ, BMI), HL. CS

LETTING GO (DUTTY LOVE) (Eves Above Water Music,
ASCAP/B Heights Music ASCAP/Sony/ATV Tunes LLC,
ASCAP/EMI Apnl Music, Inc., ASCAP/Dat Damn Dean Music,
BMYPeermusic Il Ltd , BMI/2412 Songs LLC, BMI/Hale Yeah
Music, SESAC/Harajuku Barbie Music BMI/Money Mack

Music, BMSongs Of Universal, lnc BMVEMI Music Publish-
ing Lid., PRS), AMP/HL, H100 41

LIETO KICK IT (Notting Hill Music, Inc., BMMike City Music,
BMI/Tema Heart Publishing, ASCAP) RBH 86

LIKE A G6 (Far*East Movement Publishing, ASCAP/Hunnypot
For Lite, ASCAPHunypot Happenings, BMUindie Pop Music,
ASCAPYH100 2, LT 47

A LITTLE BIT STRONGER (Universal Music - Caresrs,
BMiHIgh Powered Maching Music, BMYRaylene Music
ASCAP/BPJ Administration, ASCAP/EM! Foray Music,
SESAC/Hillary Dawn Songs. SESAC). AMP/HL, CS 40

LITTLE LION MAN (Songs Of Universat, Inc.. SESAC).
AMP/HL, H100 63

LIVING BETTER NOW (One Shat Deal Muzak. SESAC/Warner-
Chappell Music, Inc.. SESAC/Rico Love Is Still A Rapper,
SESAC/EMI Foray Music, SESAC/Chameteon Publishing,
BMI/4 Blunts Lit At Once Publishing. BMIFirst N' Gold Pub-
lishing. BM/EMI Blackwood Music inc.. BMIEMI Apni Music,
inc.. ASCAP/Jjustin Combs Publishing, ASCAP/Big Poppa
Music., ASCAP/Bovina Music, ASCAP) AMPHL. RBH 82

LOCA {The Caramel House Music. BMILos Duenos Del Nego-
cio Publishing, ASCAPNotting Hill Music, inc , BMI/Sony/ATY
Latin Music Publishing, LLC BM{Nomad Music, BM/Univer-
sal Music - Careers, BMPihutl's Legacy Pubhshing,
BMUSony/ATV Melody, BME), AMP/HL. H100 68

LOCA (The Carame! House Music, BMILos Duenos Oel Nego-
0 Publishing, ASCAP/Notting Hill Music. Inc , BMISony/ATY
Latin Music Publishing, LLC, BMI/Nomad Music, BMVUniver-
sal Music - Careers, BM/Pitbuil's Legacy Publishing.
BMi/Sony/ATV Meiody, BMI), HL, LT 3

LO MEJOR DE MI VIDA ERES TU/THE BEST THING ABOUT
ME IS YOU (Dharmik Music Publishing, BMVEMI Blackwood
Music Inc . BMUBrantunes Music Publishing,
ASCAP/Sony/ATV Discos Music Publishing LLC. ASCAP/Bad
Candy Music. ASCAP/Andreas Carlsson Publishing AB,
STIM/Destonia Music. ASCAP/Unversal Music Corporation,
ASCAP), AMPHL, H100 7417 48

LOSE MY MINO (EMI Blackwood Music inc., BMIYoung Jeezy
Music inc , BMIYoung Drumma, ASCAPWB Music Corp.,
ASCAP/First N' Gotd Publishing, BMI). AMP/HL, RBH 45

LOTTA MONEY (Dime Piece Collection, ASCAP/Tornmy Joe
Damell ASCAP) RBH 73

LOVE ALL OVER ME (Shaniah Cymone Music, ASCAP/EME
Apni Music, Inc , ASCAP/WB Music Corp , ASCAP/Pamela
Lorene’s Publishing, LLC , SESAC/Cstyle Ink Music Publish-
ing, ASCAP/Slide That Music. ASCAP), AMP/HL, H100 91,
RBH S8

LOVE LIKE THIS (Checkman Music, ASCAP) RBH 31

LOVE LIKE WOE (The Ready Sel Music. ASCAP/Jonathan
Rotern Music. BMiSony/ATV Songs LLC, BMYNew Boyz Pub-
lishing LLC. BM{/Primary Wave Brian, BMVEMI April Music,
Inc, ASCAP/Universal Music - MGB Songs. ASCAP).
AMP/HL, H100 27

LOVE THE WAY YOU LIE {Songs Of Universal, inc ,
BMI/Shroom Shady Music, BMUUniversal Music - Z Songs.
BMIHotei Bravo Music, 8MI/M. Shop Publishing, BMY,
AMPHL, H100 20, LT 44, RBH 39

LOVING YOU NO MORE (Tearn S Dot Publishing, 8MI/Songs

0f Universal. Inc , BMIMakihot Music Pubhishing.

SESAC/Marsky Music, BMIJanice Combs Publishing, inc .

BMVEMI Blackwood Music Inc., BMUQur Dawn Publishing,

BMULive Write |LC, BMY), AMP/HL. RBH 36

MAKE A MOVIE (NappyPub Music, BMY/Universal Music - 7
Songs, BMV/Stayin High Music, ASCAP/Rondor, ASCAP/The
Legendary Traxster Music, ASCAP/Kobalt Music Publishing
America, Inc. ASCAP), AMP/HL, RBH 15

MAKE IT RAIN (Porter House Music Publishing, BMI) BBH 50

MAKING LOVE TO THE MONEY (WB husic Com .
ASCAP/Radric Davis Music Group, ASCAP/Karbeen Music
Publishing, BMINumnbers Don’t Lie, LLC. BMI) RBH 37

EL MALO (Premium Latin Publishing, ASCAP) LT 9

MAMA'S SONG (Carrie-Okee Music, BMVSunshine Terrace
Music, BMUHaif OF My Publishing, BMUArt in The Fodder
Music, BMVBug Music, Inc., BMVArtHouse. BMUUniversal
Music - Careers, BMIHigh Powered Machine Music. BMI),
AMPHL, €S 12, H100 66

A MAN LIKE ME (Bug Music, Inc . BMI/Songs Of Windswept
Paciic BMUBlack In The Saddte Sengs. ASCAP/ole
BMSony/ATV Cross Keys Music Publishing. ASCAP/Mighty
Underdog Music. ASCAP). HL CS 53

MC HAMMER {Firs! N' Goid Publishing. BMI/Sony/ATY Songs
LLC, BMVLexus Amel Lewis Publishing Designee, BMi/Radric
Davis Music Group, ASCAP/Bust-1t Publishing, BMi/EvesGreen
Copyrights. BMI/Sweetness Music, BMIAWxen Music Publish-
1ng, BMI/Easly Tunes Music, ASCAP/Reach Global, Inc .
ASCAP/Kimani Music, BMI), HL, R8H 99

ME DUELE (Mendieta Music Publishing, BMI) LT 15

ME ENCANTARIA (Huina, BMI/imperio, BMI) LT 42

MEMORIES (Editions Square Rivol Publishing,
ASCAP/Shapiro. Bemstein & Co , Inc , ASCAP/Rister Editions,
SACEM/Copyright Conirol) H100 58

MaENTE EN BLANCO (Primavera Worldwide Music, ASCAP) LT

4

MIEDO (Sony/ATV Discos Music Pudlistung LLC
ASCAP/Sony/ATV Mexico, SA DeC V) LT 36

MILLONARIO DE AMOR (Warner-Tamerlane Publishing Corp..
BMINana Maluca Music Publishing. SESAC/Sony/ATV
Sounds LLC, SESAC) LT6

MINE (Sony/ATY Tree Publishing Comparty BMU/Taylor Switt
Music, BMI), HL, CS 7, H100 16

MI NECESIDAD (Cruz De Pidra Music Publisting, ASCAP) LT

13

MISERY (Universa! Music - Careers, BMUFebruary Twenty Sec-
ond Music, Inc . BMNValenting, Valentine, ASCAP/Universal
Music - MGB Songs, ASCAP/My Muse Is Sick, ASCAP/WB
Music Corp , ASCAP), AMP/HL. H100 55

MISS ME (Live Write LLC, BMVEMI Biackwood Music Inc .
BMUBoi 1 da Productions, ASCAP/Sony/ATV Tunes LLC,
ASCAPMavor & Moses LLC, SOCANYoung Money Publish-
g Inc.. BMI/Wamer-Tamertane Publishing Corp . BMNel-
twerk Tunes, BMI}, AMP/HL, RBH 26

MONSTER (Please Gimme My Publishung Inc., BMVEMI Black-
wood Music In¢ , BMVEMI April Music, Inc . ASCAP/Carter
Boys Music, ASCAP/Copyright Controi/First N' Gold Publish-
ing, BMVSony/ATV Songs LLC, BMISongs Df Universal, Inc ,
BMIMoney Mack Music, BMUHarajuku Barbie Music,
BMUApril Base Publishing, ASCAP/Way Abave Music. BMI),
AMPHL, H100 49, RBH 30

THE MOON AND THE SKY (Angel Music Limited!.
PRS/Sony/ATV Music Publishing UK, PRS), HL, RBH 54

MY KINDA PARTY (Warner-Tamerlane Publishing Corp..
BMVindiana Angel Music, BMI), AMPCS 10, H100 45

NIEL DIABLO TE VA A QUERER (Instituto De Desarrofio
Autorai (IDA}, ASCAP} LT 20

NI LO INTENTES (JCAM Ednora Mus»cal SA de Cv/Marcha
Mustcal Corporation, ASCAP)

NINA DE MI CORAZON (Ferca Pubhshmg BMI (3 2

NO BS (Songs Of Universal, inc., BMI/Culture Beyond Ur Experi-
ence Publishing, BMUKMac Muzic, BMI/West Coast Livin Pub-
lishing, ASCAP/Henderwarks Music Publishing. BMI),
AMPHL, RBH 52

NO HANDS (Juaguinmalphurpubiishing, ASCAP/Rascoe Dash
Publishing. ASCAP/Dead Stock Music, BMUWB Music Corp.,
ASCAP/Drum Squad LLC. ASCAP/Young Drumma, ASCAP),
AMPHI00 21, RBH 3

NO LOVE (Songs Of Universal, Inc , BMI/Shroom Shady Music,
BMI/Young Money Publisting Inc., BMUWarnerTamerlane
Publishing Corp . BMUNQC Music Publishing LLC.
ASCAP/F.QB Music Publishing, ASCAPHanseatic Musikver-
lag, GEMA), AMP/HL. H100 40, RBH 62

NOSME DIGAS (Paloma Music, BM/Ediral USA LLC, BMIY LT
4

ONE IN A MILLION (Univessal Music - Z Tunes [LC ,
ASCAP/Pen In The Graund Pubiishing, ASCAP/EMI Apnl
Music. Inc, ASCAP/Norma Harris Music Publishing.
ASCAP/Strauss Ca., LLC , ASCAP/Chuck Harmany's House
Publishing, ASCAP), AMP/HL, H100 94, RBH 24

ONLY GIAL (IN THE WORLD) (Cstyle ink Music Publishing
ASCAP/Siide That Mustc. ASCAP/EMI April Music, Inc.,
ASCAP/UItra Tunes, ASCAP/Dipiu s 1 1. SACEM/EMI Music
Publisting Ltd . PRS). HL, H100 4

QNLY PRETTIER (Sony/ATV Tree Publishing Company,
BMPink Oog Publishing, BMUTilawr] Music, BMyCamival
Music Graup, BMU/Biuswater Music, BMI), HL, CS 15, H100
72

PANTS (Brezking g, BMVOn A Walk
Music, BMI/Sony/ATV Tree Publishing Company. BMI} HL, CS
48

PLAYING THE PART (EMI Blackwood Music Inc., BMIBig
Gassed Hifties, BMVShane Minor Music. BMI). HL. CS 39

PLEASE DON'T GO (North Greenway Productions.
ASCAP/Sony/ATV Tunes LLC, ASCAPMMatza Ball Music
BMIWhere Da Kasz At, BMI), HL, H100 17

PORN STAR DANCING (Mat! als! Publishing Designee,
SOCANMor Music Productions. SCCAN/Almo Music Corp.
ASCAP/WamerTamerlane Publishing Corp BMI/Ludacris
Worldwide Publishing Inc.. ASCAP/EMI Apnil Music, Inc..
ASCAP). AMPHL, H100 90

PRETTY GIRL ROCK (Not Listed) RBH 76

PUT YOU IN A SONG (We're Going To Maui Music. BM/Tom-
Leis Music. ASCAP/Songs Of Universal, Inc., BMYCarnival
Music Group, BMI/Bambatown Publishing, BMiMary Rose
Music, BMI} CS 14, H100 79

QUE BUENA TU TA (Songs of Joy Girt Wondes Ruiz Publishing,
BMV/Joy Wonder Ruiz, ASCAP) LT 39

RADIOACTIVE (Fistola Publishing. ASCAP/Sindesella’s Grass
Shpper Pubhshing, ASCAP/McFearless Music. BMYCoflee,
Tea O Me Publishing, BMUYBug Music, Inc , BMISilent But
Violent Publishing, BMI) H100 100

RAISE YOUR GLASS (EMI Blackwood Music inc , BMI/Pink
inside Pubhshing. BMIMaratone, ASCAP/Kobalt Music Pub-
lishing Amenca, Inc., ASCAP), HL. H100 7

RAP SONG (NappyPub Music. BM/Universal Music - Z Songs,
BMI/Kasal, LLC BMI/4 Bunts Lit At Once Publishing.
BMIFirst N’ Gold Publistung, BMi/Warner-Tamerlane Pubfish-
ing Corp , BMI/Young Money Publishing Inc . BMIEMI April
Music. Inc , ASCAP/Levegas Publishing Company Inc, ,
ASCAP/Universal Music - Z Tunes LLC , ASCAP/Jazz Merchant
Music. ASCAP/Sony/ATV Sangs LLC, BMi/Universal Music
Corporation. ASCAP/Notting Dale Songs Inc.. ASCAP/Trac N
Field Entertanment LLC, ASCAP/Pen In The Ground Publish-
1ng, ASCAP/Soulja Boy Tell'em Music. BMY/Chrysalis Music
Pudhshing, Inc . ASCAP/Gnat Booty Music. ASCAP/50 Cent
Music Publishing, ASCAPMusic Of Windswept, ASCAP/BIol-
ter Music, ASCAP/ES Mambo Music, ASCAPAWB Music
Carp , ASCAP/Ain't Nothing Going On But £****n, ASCAP)
AMP/HL, RBH 35

RAYMOND (English ivy Music, BMUBrett Eldredge Music
BMUChrysalis One Songs BMIHave A Brad Day Music,
ASCAP/FSMGI IMRO/Chrysalis One Music, LLC. ASCAP).
AMPHL, CS 42

READY FOR LOVE (BMG Platinum Songs, BMUSongs 0f Uni-
versal, Inc , BMI/Terry And Town Music, ASCAP/BMG Gold
Songs ASCAP/Yoga & Music HBT, GEMA), AMP/HL, CS 46

REAL (Bug Music. inc , BMVSongs Of Universal, Inc .
BMI/write 'Em Rite Music, BMI}, AMP/HL, CS 30

RESCATE {Afexis & Fido Music Publishing, ASCAP/Seny/ATY
Tunes LLC, ASCAP) LT 28

RHYTHM OF LOVE (WB Music Comp.. ASCAP/Songs For Whit-
ney, ASCAP), AMP H100 65

RIGHT ABOVE IT (Young Money Publishing Inc . BMIAWamer-
Tamerlane Publishing Corp , BMILwve Write LLC. BMIEMI
Blackwood Music Inc.. BMVDaniel Andrew Publishing,
ASCAP), AMPHL, H100 23. RBH 4

RIGHT THRU ME (Harajuku Barbie Music, BMUMoney Mack
Music. 8MISongs Of Universal, Inc . BMI/PaperSpread Pub-
lishing, ASCAP/Hebrew Hustle Music. ASCAP), AMP/HL,
H100 31, ABH 12

ROLL WITH IT (Sony/ATY Harmony. ASCAP/Hombuckle
Music ASCAP/Universal Music - Careers. BMWB Music
Corp . ASCAP), AMPHL. H100 77

ROMAN'S REVENGE (Harajuku Barbie Mustc, BMI/Maney
fiack Music, ASCAP/Songs Of Universal, Inc , BMUShroom
Shady Mustc, 8MI/Swiz Beatz Publishing. SESAC/Universal
Tures. SESAC/Songs Of Universal, Inc , SESAC/T Ziah's
Music. BMYSongs Of Kobalt Musxc Punhshmg America, Inc ,
BMI), AMPHL, H100 56, RBH 8

RUNAWAY (Please Gimme My Publlshmg Inc . BMVEMI Biack-
wood Music Inc , BMVHeavycrate Publishing,
ASCAP/Sony/ATV Sangs LLC. BMINeighbarhoed Pusha Pub-
lishing. BMI/Papa George Music, BMUMelrolina Publishing
Corporation, Inc , BMI/Sany/ATV Tunes LLC. ASCAP/Way
Above Music, BMI). HL. H100 50. RBH 32

SECONO CHANCE (iy EI Music, ASCAPM|

Music. BMUContro} Group Music, In¢ . BMPrmary Wave
Brian BMI/Worldwide EMG Music B, BMIYou Want How
Much Of What Publishing, BMUWixen Music Publishing, BMI).
AMRCS 2, H100 25

SWAGGER RIGHT (Poo B.Z Publishing nc , ASCAP/Bug
Music, ASCAPMusic Of Windswept, ASCAP/Hitco South,
ASCAP/Universal Music Corporatron, ASCAP/Dirty Dre Music,
ASCAP/4 Blunts Lit At Once Publishing, BMSony/ATV Songs
1L.C, BMNo Queshon Enterlainment. ASCAP/J Brasco
Mausic. ASCAP/EMI Apnl Music Inc , ASCAP/LII Vidal Music.
ASCAP), AMPHL, RBH 97

TAKE IT OFF (Dynarmite Cop Music, BMU/Where Da Kasz At,
BMI/Kasz Money Publishing. ASCAP/Studio Beast Music.
BMI/Wamer-Tamerlang Publishing Corp . BMI), AMPH100 42

TEENAGE OREAM (When 'm Rich You'f| Be My Bilch
ASCAP/WB Music Corp , ASCAP/Kasz Meney Publishing,
ASCAPMaratone, ASCAP/Kobalt Music Publishing Amerca,
Inc . ASCAP/Maiza Ball Music, BMMhere Da Kasz AL,
BMI/Bonmie McKee Music BMICYP Two Publishing, BMI)
AMPH100 12

TELL ME YOU GET LONELY (Black To Black Songs.
BMUSongs That Selt. BMI/EM Blackwood Music Inc ,
BMUString Stretcher Music BMI), AMP/HL, CS 37

TEN (Wiggty Tooth Music, ASCAP/EMI Apnl Music. Inc
ASCAP/Gal IV Sangs. ASCAP/Stupid Boy Music, ASCAP) CS

55

TE 0010 Y TE AMO (Serca Music Publishing, BMI) LT 43

TE RECORDARE (Universal Music - MGB Songs,
ASCAP/Nuevo ideal Music Publishing, ASCAP) LT 17

TE TENGO O TE PERDI (Sony/ATV Harmony. ASCAP/Cherry
River Music Co , BM) LT 30

THAT'S BEAUTIFUL TO ME (Jaronwood Music BMI) CS 49

THERE GOES MY BABY (Rico Love Is Sull A Rapper.
SESAC/EMI Foray Music. SESAC/mipub Music BMVEM)
Blackwood Music Inc.. BMI/Jesse Jaye Music. ASCAP/Reach
Glabal, Inc, ASCAP/Hypnetic Beats BMVUsher JV SESAC
Pubiishing Designee. SESAC). HL. RBH 14

THESE DAYS (No! Listed) RBH 78

THIS AIN'T NO LOVE SONG (Sony/ATV Harmany
ASCAPMUniversat Music Corporation, ASCAP/Chaggy Buss
Entertainment. ASCAP/Universal Music - Careers. BMI),
AMP/HL, CS 16, H100 95

THROWED OFF (Pecivee And Dem Publishing, BMUCroom-
stacular Music. BMY/SpentSang Music Publishing BMUDer-
nick Crooms Publishing, BMI/National Block Assocsation Pub-
fishing, BMI) RBH 77

TOOT IT ANO BOOT IT (YG400 Music Publishing BMI/Jack
Pro Sampie ASCAP/Marquise Newrnan Publishing, BMI/Nee
Lee Jr Publishing, BM/Beechwood Music Corporation, BMI)
H100 80, RBH 65

EL TROQUERD LOKOCHON (DEL Publishing, BM1) 1T 35

TURN ON THE RADID (Ten Ten Music Group. ASCAP/FEM.
ASCAP/The Loving Company, ASCAP/Cherie Amour Music.
ASCAP), AMRCS 9, H100 69

UN-THINKABLE (I'M READY) (Lcllow Productions.
ASCAP/EMI April Music, Inc.. ASCAP/Live Write LLC,
BMVEM Blackwood Music Inc . BMUBook Of Daniet Music,
ASCAP/Mavor & Moses LLC. SGCAN). HL. RBH 21

UNUSUAL (Songs Of Universal, Inc.. BMI/Andrew Wansel,
BMI/Crow’s Tree Publishing, BMYSony/ATV Songs LLC,
BMi/Dexter Wanse! Publishing Designee, BMUApn! s Boy
Muzik, BMiA¥arner-Tamestane Publishing Corp . BMUEzekiel
Lewis Music. BMUUniversal Music - Z Songs, BMUJerry Lee
Publishing, ASCAP/Publishing Designee Of Aubwey Graham,
BMUDream Team Music, ASCAP), AMPHL, RBH 100

UP ALL NIGHT (Live Write LLC. BMVEM! Blackwood Music
inc... BMI/Bor 1 da Productians, ASCAP/Sony/ATV Tunes LLC,
ASCAP/1 Damiable Publishing [LC, SOCANHarajuku Barbie
Music, BMYMoney Mack Music, BMVSongs Of Universal
Inc . BMI) AMP/HL. RBH 98

VDICES (Runnin’ Behind Publishing, ASCAP/EMI Apil Music,
Inc., ASCAP/Big Loud St Industries, ASCAP) CS 18, H100
89

WAITING FOR THE END (Unwversal Music - 7 Songs,
BMVChes(evchaz Pubtishing 8MIBIg Bad Mr Hahn Music.

ASCAP/Universal Mussc Corporation, ASCAP), AMP/HL, RBH

66

SECRETS (Midnite Miracle Music, ASCAP/Sony/ATV Tunes
LLC, ASCAP/Velvet Hammer Music, ASCAP), HL, H100 22

SEPTEMBER (Surface Pretty Deep Ugly Music BM/Universal
Music - Careers. BMUSteelySongs, BMI), AMP/HL, H100 46

SEX MUSIC (Tank 1176 Music, ASCAP/K Stephens Music,
ASCAP/Songs 4 Ronnig. ASCAP/Doverland 301 Music,
ASCAP/Johnrie Law Music. BMI/Sony/ATV Songs LLC, BMUT
And Me Music Publishing. ASCAP/Universal Music Corpora-
tion, ASCAP/EMI April Music, Inc . ASCAP/Black Fountain
Music, ASCAP/Manny Knows Music, ASCAP), AMP/HL, RBH
92

SEXON MY MONEY (EMI Blackwood Music inc , BMVE Hud-
son Music LLC, BMVERICB, ASCAPAWnting Camp Music.
ASCAP/Sony/ATV Tunes LLC ASCAPWB Music Corp .
ASCAP/Radric Davis Music Group, ASCAP/EMI April Music.
Inc, ASCAP/Sam Hook Music, ASCAP), AMPHL. RBH 69

SEXY GIRL ANTHEM (Not Listed) RBH 71

SHAKE (Prescription Songs. ASCAP/Kabalt Music Publishing
Amenca Inc , ASCAP/Sony/ATV Tunes LLC, ASCAP/Jambdion
Music, ASCAP/Seven Peaks Music, ASCAP), HL, H100 62

THE SHAPE I'M IN (EMI Biackwood Music Inc., BMIRheltneck
Music. BMISting Stietcher Music BMUWS Music Corp.,
ASCAP/Melissa's Money Music Publishing, ASCAP/Get A
Load Of This Music. ASCAP) AMPMHL. CS 25

SHARE MY LIFE (Songs Of Universal, inc., BMUKermunity
Sang Chest, BMI/Uncie Buddie's Music. Inc., ASCAP).
AMP/HL, RBH 34

SICK (Monkee Hollow Mustc Publishing, ASCAP/A Littie Music
Publishing, ASCAP/NO Mikey No Music Pubhshing. BMI)
H100 86

SI NO ESTAS (EMI Blackwood Music Inc... BMI/Pop Media Pub-
lishing, BMI) LT 32

SLEAZY {Dynamite Cop Music, BMiWhere Da Kasz At,
BMUUniversal Music Sweden AB. STIM/Galass: Foreign Floss
Publishing, Inc , BMVKasz Moniey Publishing, ASCAP/Matza
Ball Music, BMI), AMP/HL, H100 51

SLUMBER PARTY (Not Listed) RBH 90

SMOKE A LITTLE SMOKE (Sony/ATV Tree Publishing Cormpa-
ny, BMi/Sinnertina, BMI/Mammaw's Combread Music,
BMU/Pine Box Poetry Publishing. BMI. HL, CS 22, H100 92

S0 HIGH (Mot Listed) RBH 75

SOLDIERS & JESUS (Warner-Tamerlane Publishing Corp ,
BMI/Eldorotto Music Publishing, BM/29 Cent Hambergers
Music, ASCAP/Red Cape Songs. ASCAP). AMPCS 43

SOMEONE ELSE CALLING YOU BABY (Pianet Peanul Music.
BMIMurrah Music Corporation Group, BMYBug Music, Inc ,
BMUKaty Lou Music, BMYBig Loud Bucks. BMI) CS 18; H100
9%

SOMETIMES | CRY (india B Music. BMISongs Of Universat
PotyGram International, BMI/Paradise Forever Music. BMI).
AMP/HL, RBH 16

SOMEWHERE WITH YOU (Adopted Songs, BMU/Crazy Waler
Music, ASCAP/Kebalt Music Pubhstung Amenca, Inc ,
ASCAP/Lttte Blue Egg, ASCAP) CS 20, H100 67

SPARKS FLY (Sony/ATV Tree Publishing Company, BM/Taylor
Swift Music, BMI). HL, H100 78

SPEAKERS GOING HAMMER (Not Listed) ABH 57

START IT UP {Lioyd Banks Music. ASCAPAUniversal Music
Corporation, ASCAP/Carl McCormick Publishing Designee.
BMU/Please Gimme My Publishing Inc., BMVEMI Blackwood
Music Inc , BMVSwizz Beatz Publishing. SESAC/Universal
Tunes. SESAC/Songs Of Universal, Inc. SESAG/NSA Lile
Music Publishing, ASCAP/) Brasce Music, ASCAP/EMI Apni
Music, Inc., ASCAP), AMPAHL, ABH 81

STEREQ LOVE (Ulira International Music Pubhshing/Media Ser-
vices. UCMR-ADA) H100 48

STILL A LITTLE CHICKEN LEFT QN THAT BONE ({Sony/ATV
Tree Publishing Company BMU/Southside independent Music
Publishing, LLC, BMI/Reactve Combustion, SESAC/Tunes Of
Bigger Picter, ASCAP) CS 44

STUCK LIKE GLUE (Jennifer Nettles Pubiishing, ASCAP/Dirkpit

Agreement Music. BM/Rob Bourdon
Music. BMUKeni Kobayashi Music. BMI/Pancakey Cakes
Music. BMI), AMPHL, H100 84

WAKE UP EVERYBODY (Warner-Tamerlane Publishing Corp..
BMI), AMRRBH 72

WE NO SPEAK AMERICAND (BIMG Spain SIAE/Ricordi sir,
SIAE/Universal Music Publishing, SIAE/Beechwood Music
Corporation, BMYHFA. BMI) H100 32, LT 16

WE R WHO WE R (Dynamite Cop Music. BMI/Where Da Kasz
AL, BMI/Each Nete Counts, ASCAP/Prescription Songs.
ASCAP/Kasz Money Publishing, ASCAP/Sony/ATV Tunes LLC.
ASCAP/Kevinthecity Publishing, ASCAP/) Kasher Publishing.
ASCAPMatza Ball Mustc. 8M1), HL, H100 5

WHAT DO YOU WANT (New Songs Of Sea Gayle,
BMI/Ozworth Music, BM/Caburn Music., Inc . BMI) CS 31

WHAT'S MY NAME? (EM: Aprl Music, Inc , ASCAP/Dat Darmn
Dean Music, BMI/Peermusic, BMU2412 Songs LLC, BMyHate
Yeah Music. SESAC/Peertunes. LId., SESAC/Ave Wrle LLC.
BMVEMI Blackwood Music Inc , BMI), HL., H100 1, RBH 22

WHAT YO NAME IZ (Not Listed) RBH 68

WHAT YOU THINK ABOUT US (Curb Songs, ASCAP/WB
Music Corp.. ASCAP/Screaming Norman Mustc. ASCAPMike
Curb Music, BMi/Melrose Nashwile, BMI), AMP CS 58

WHEN A WOMAN LOVES (R Kelly Publishing. Inc.. BMUn)-
versal Music - Z Songs. BMI). AMP/HL. RBH 25

WHERE DID WE GO WRONG (Shaniah Cymone Music.
ASCAP/EMI Apnl Music. In , ASCAPAY.B M Music Corp.,
SESAC/Pamela Lorrene's Publishing, LLC , SESAC/FFFATGIRL
MUSIK, ASCAP}, HL, RBH 74

WHERE DO 1 GO FROM YOU (Sony/ATV Tree Pubiishing
Company, BMYKaty's Own Music. BMI/Sony/ATV Acuff Rose
Music, BMY), HL, CS 38

WHIP MY HAIR (Dime 4 My Jukebox. ASCAP/EMI Apnl
Music, inc . ASCAP/Darkchiid Songs ASCAP/R Productions
LLC, ASCAPAewite Camp Publishing. ASCAP} H100 13 RBH
9

WHO ARE YOU WHEN I'M NOT LOOKING (We're Workng
Music. ASCAP/Kobalt Music Publishing Amenca. Inc.,
ASCAP/MNotewrite Music BMU/Fiddtestock Music, BMI) CS 26,
H100 99

WHY WAIT (Feet In The Creek Music, ASCAP/BMG Gold
Songs, ASCAP/EMI Blackwood Music Inc , BMULittle Dooey
Music, BMUBlack To Black Songs, BMUale, BMI), AMPHL.
CS 8. H10064

WHY WOULD YOU STAY? (Songs Of Unversal. Inc..
BMUKemunity Song Chest, BMUncle Buddie's Music, inc.,
ASCAP}, AMPMHL. RBH 29

WILDFLOWER (Sony/ATV Tree Publishing Company, BMYMid-
die Child 2 Music, BMVBIg Loud Bucks, BMVEMI Apnl Music.
Inc . ASCAP/Songs Of Countrywoad. ASCAP). HL. CS 28

YEAH 3X (W8 Music Corp., ASCAP/) Frarks Publishing,
ASCAP/Artist Publishing Group. BMY/Songs Of Universal. Inc..
BMVCulture Beyond Ur Expenence Publishing, BMU/Seven
Streeter Publshing, SESAC), AMP/HL, H100 59

YEAH BOY (Granny Man Publishing, LLC, BM|/Wamer-Jamer-
lane Publishing Corp., BMIGood Hanawnting Publishing,
BMU/Rags Il Richard Music, BMiDezel Music. ASCAP/Don
Vito Publishing House ASCAP), AMPRBH 80

¥ NO REGRESAS {Not Listed) LT 24

YOU ARE (Wir'Wide Music Publisting, ASCAP/Pacihc Coast
Pirate Publishing. BMUP Ty Music Pubhishing, BMVEScritir
Pubhshing, ASCAP} RBH 23

YDU BE KILLIN EM (Not Listed) RBH 63

YDUR LOVE (Private Stock Entertainment. 8MVAaous Music
Ltd , PRS/Universal-Songs Of PolyGram International,
BMUSongs Of Universal, inc.. BM/Money Mack Music,
BMUHarajuku Barbie Music, BMISony/ATV Songs LLC.
BMCrow's Tree Pubtishing, BMS), HL. RBH 38
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RECORD COMPANIES: Universal Music Group International
in London names Lut Behiels director of classical marketing.
He was head of international for classical music label Deutsche
Grammophon in Hamburg.

PUBLISHING: BMI in Nashville promotes Jodie Gleason to
VP/controller. She was assistant VP of financial accounting,
tax and reporting.

N

.
GLEASON

' RIGGLE

TOURING: Global Spectrum names Larry Cohen senior
director of sales and client services. He was VP of tickets for
the NBA’s Philadelphia 76ers.

Facility management company VenuWorks names
Rebecca Migas sales and event coordinator. She was
marketing and events manager at nightclub Nathan P.
Murphy’s in Springfield, Mo.

DIGITAL: Apple taps Elliott Peters as corporate attorney
director for iTunes Europe and Internet services in
Luxembourg. He was senior VP/head of digital legal affairs
at Warner Music Group.

LEGAL: Wallace E.J. Collins lll announces the formation of
New York-based firm Collins Law, which will focus on
entertainment and intellectual property law. He was of
counsel to entertainment firm Serling Rooks Ferrara McKoy
& Worob in New York.

RELATED FIELDS: SESAC promotes Gregory Riggle to VP
of industry relations and business communication. He was

associate VP of broadcast licensing.
XYZ Networks in Sydney names Danny Keenan artist
relations manager. He was managing director at Sun Touring.
—Edited by Mitchell Peters

—

WORKS

SWEET RELIEF ASSISTS AILING ARTISTS

In May 2006, singer/songwriter Rebecca Simone was about
to release her debut album when she suddenly collapsed from
astroke. Shortly afterward she was diagnosed with Moyamoya
disease, a condition that restricts blood flow to the brain.

Since her diagnosis, Simone has undergone numerous sur-
geries and exhausted her earnings on medical expenses. That's
where the nonprofit Sweet Relief Musicians Fund stepsin.

For 17 years Sweet Relief has provided financial assistance
to musicians who have various health issues by providing
grants for medical and living expenses, holding benefits and
creating online donation widgets. This year it has helped such
artists as guitarist Gary Myrick and bassist Brian O’Connor.

‘Because of our experience and resources, by working with
an artist, their management, their friends and fans, we can
coordinate a solution,” Sweet Relief executive director Rob
Max says. He notes that the fund assisted drummer and Lit-
tle Feat founding member Richie Hayward before he died
from cancer in August. “We were able to pay for all his treat-
ments, keep his family in his home and make his last year one
that was manageable for him and his family,” Max says.

Max hopes to provide similar assistance to Simone, who
has brain surgery scheduled for December. “We’re going to
start getting out and finding support for Rebecca from the
music community and the general public at large that might
read about her story and want to help,” he says.

Donations can be made at Sweet Relief.org. —Mitchell Peters

Paul Simon was honored at the 2010 Broadway Salutes,
Arts Horizons Gala at New York’s Edison Ballroom on Oct.
25. Longtime friend and Broadway veteran James L.
Nederlander (right) presented Simon with the Paul
Newman Award for Services to the Arts and Children.
Simon performed for the event’s guests, including his
1973 hit “American Tune” in his set. PHOTO: ROB RICH

24-7 Entertainment hosted
its third annual digital music
conference, Digital Moves, at
the Roof Gardens in London
on Oct. 27. The confab
brought together retail,
telecom and label executives
from all over Europe to
discuss the next steps in
digital distribution. Digital
Moves participants included
(standing, from left) 24-7
Entertainment VP of sales
and marketing for the Nordic
region Morten Dahlgren,
Sony Music Entertainment
International senior VP of
digital and commercial for
Europe and Africa Ulrich
Jaerkel, YouSee/TDC public
relations manager Ib Konrad
Jensen, Music Managers
Forum CEQ Jon Webster
and 24-7 Entertainment co-
founder/chief technology
officer Carl H. Nielsen.
Sitting are (from left) 24-7
Entertainment co-founder/
CEOQ Frank Taubert, Mobile
Entertainment Forum-
Americas founder/chairman
emeritus Ralph Simon, B2B
Tones CEO Soren Tvilsted
and AB InBev global project
leader for digital connections
Jef Vandecruys. pHOTO: PETER
RUBIN

Additional photos
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i atbillboard.biz.
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Producer/songwriter/rapper Rico Love (left) celebrated the launch of his label, Civision1,
on Nov. 5 in Miami. Usher hosted the event and attendees included Nelly, Timbaland,
Fat Joe, Kelly Rowland and producer Jim Jonsin. Love is CEO of Division], a joint
venture with Universal Motown. His recent signings include production duo Earl & E,
Young Chris, Sophie Green and Cherlise. PHOTO: OMAR VEGA

Jason Aldean’s new record, “My Kinda Party,” released Nov. 2 on Broken Bow
Records, sold 193,000 copies in its first week and debuted at No. 2 on the Billboard
200—and on top of that, he performed with Kelly Clarkson at the Country Music
Assn. Music Awards on Nov. 10. On his album’s release date, Aldean (third from left)
gave a sold-out performance at Irving Plaza in New York, where he caught up with
(from left) Sony Music executive VP of global digital business/operations and U.S
sales Dennis Kooker, RED executive VP/GM Lynn Hazan and RED president Bob

Morelli. PHOTO: ALAN BECKER
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SESAC Latina hosted a reception to introduce its new Miami team—associate director Albert Ramirez lll and coordinator
of writer/publisher relations Rafael Echeverria—at B Bar at the Betsy Hotel South Beach on Oct. 28 and played host to some |
of the biggest names in Latin music. PHOTOS: LENA ISELY

ABOVE LEFT: SESAC Latina associate director Albert Ramirez Ill (ieft) and associate VP JJ Cheng (right) flank SESAC affiliate writer Chris
Syler on the red carpet

ABOVE RIGHT: Employees of three of the four major publishers—Sony/ATV Music Publishing, Universal Music Publishing Group and
Warner/Chappell Music—attended the event, in addition to staff from Warner Music Latina. Walking the red carpet beforehand are
Sony/ATV new business manager Amy Roland, administration manager Aireen Hevia and VP of A&R Eddy Perdomo; SESAC Latina
associate director Albert Ramirez Nl and associate VP JJ Cheng; and Sony/ATV A&R manager Monica Jordan.

reTRIG ie (T EAREALIA 2 | EALICALLIAT

ABOVE: From left, SESAC Latina associate VP JJ Cheng, Billboard executive director
of content and programming for Latin music and entertainment Leila Cobo and
SESAC Latina associate director Albert Ramirez lll smile for the camera.

LEFT: The members of recent SESAC Latina signing Local 34 pose with their
SESAC family on the red carpet. From left: Local 34’s Mauricio Nava and
Alfredo Vado, SESAC Latina coordinator of writer/publisher relations Rafael
Echeverria and associate director Albert Ramirez Ill, and Local 34’s Aneudy
Lara and Marvin Romero.

BELOW: From left, SESAC director of writer/publisher relations Jamie Dominguez,
Universal Music Publishing Group Latina America senior VP Eddie Fernandez,
SESAC Latina associate VP JJ Cheng and associate director Albert Ramirez 11,
and SESAC senior VP of writer/publisher relations Trevor Gale enjoy mixing it up
with the VIP crowd at the event
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SESAC writers and staff

pose for a family portrait.
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Sony/ATV Acuff Rose
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ALWAYS THE LOVE SONGS
George Ducas
Pure Blue Music
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Dave Pahanish

Joe West

Songs For My Good Girl
Sony/ATV Tree

Totally Wrighteous Music
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Rhett Akins

Dallas Davidson
EMI-Blackwood Music, Inc.
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String Stretcher Music

BEST DAYS OF YOUR LIFE
Taylor Swift

Sony/ATV Tree

Taylor Swift Music
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Taylor Swift
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BMI Icon

Billy Sherrill

Sony/ ATV Music Publishing Nashville

CONSIDER ME GONE
Marv Green

Warner-Tamerlane Publishing Corp.

COWBOY CASANOVA
Carrie Underwood
Carrie Okie Music

DO 1

Luke Bryan

Dave Haywood

Charles Kelley

Bug Music

DWHaywood Music

Murrah Music Corporation
Planet Peanut Music
RADIOBULLETSPUBLISHING

Warner-Tamerlane Publishing Corp.
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Taylor Swiaft
Sony/ATV Tree
Taylor Swift Music
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DRESS SONG)

Cory Batten

Kent Blazy
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HERE COMES GOODBYE
Chris Sligh
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Universal Music-Careers
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Brett Beavers

Chestnut Barn Music

Chrysalis One Songs

PLLJUST HOLD ON
Troy Olsen

Bryan Simpson
Hillbilly Poetry

Mr. Noise Music

M ALIVE
Dean Dillon
Sixteen Stars Music

Sony/ATV Acuff Rose

IT HAPPENS

Kristian Bush

Bobby Pinson

Bobby's Song and Salvage
Dirkpit Music
EMI-Blackwood Music, Inc.
Music of Stage Three

IT'S AMERICA

Angelo

Slanky Dank

Songs of Windswept Pacific

KISS A GIRL

Keith Urban

Marv Rose Music
Songs of Universal, Inc.

A LITTLE MORE COUNTRY THAN
THAT

Wynn Varble

Precious Flour Music
Warner-Tamerlane Publishing Corp.
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Eric Church
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NOTHIN® TO DIE FOR
Lee Thomas Miller
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ONE IN EVERY CROWD
Ira Dean

Eddie Montgomery
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ONLY YOU CAN LOVE ME THIS WAY
Steve McEwan (PRS)
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Birds With Ears Music
EMI-Blackwood Music. Inc. J
Sony/ATV Songs LLC .
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Crozier Music Enterpmm
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