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Yeah, and then
you woke up,
It was awesome. | got a low rate, right?
perfect terms, and get this ...
there was this super cool,

un-bank-like person helping me.

You weren'’t dreaming, you were
at First Entertainment Credit Union
getting a home loan.

Un-bank-like service from people who understand your needs and 3/1 == 40000%*

understand your industry is nothing new here at First Entertainment
. . . . . 0/*
Credit Union. We've been taking care of entertainment industry folks St = 40000 %o

like you for decades. 7/1 . 4.125%*

Whether you are in the market for a new home or simply looking to
refinance your existing loan while rates are low, do yourself a favor
— consider First Entertainment. We have a variety of real estate loan
products to choose from and we offer home loans up to $2,000,000.

e FIRSTENTERTAINMENT
=emme CREDITUNION
Visit wwwi.firstent.org for more details or call us at 323.845.4411. An Alternative Way iy

As of 4/28/11, our 3/1 HYBRID rate is 4.00%, Annual Percentage Rate of 3.251%, our 5/1 HYBRID rate is 4.00%, Annual Percentage Rate of 3.380% and our 7/1 HYBRID rate is 4.125%, Annual Percentage Rate of 3.555%.
y N v These loans are based on a California refinance transaction of an owner-accupied, single-family residence with 80% loan-ta-value, st lien positian and approved credit. O point, standard fees apply for loan amaunts of
$417,001 to $729,750. The 5/1 and 7/1 HYBRID laan adjustable rate feature has a current index based an the 1-year LIBOR at .761%, inifial change cap of 5%, annual cap 2%, life cap 5%, margin 2.25%. As an example, o
5/1 HYBRID loan with a loan amount of $600,000, would have an estimated payment of $4.78 per §1,000 borrowed. The loan is fixed far the first 5 years, then recolculated annually through year 30. As an example, the 7/1
e HYBRID loon with a loan amount of $600,000, would hove an estimated payment of $4.85 per $1,000 borrowed. The loan is fixed for the first 7 years, then recolculated annually through year 30. The 3/1 HYBRID loan
adjustable rate feature has o current index based on the 1-year LIBOR at .761%, initial change cap of 2%, annual cap 2%, life cap 6%, margin 2.25%. As an example, the 3/1 HYBRID loan with a loan amount of $600,000, @
. would have an estimated payment of $4.78 per $1,000 borrowed. The loan is fixed for the first 3 years, then recaiculated onnually through year 30 Standard underwriting, tox service, and flood monitoring fees opply. Estimated
Get the free mobsile app at closing costs of $3,124.25 apply for loan amount of $600,000. Standard qualifying credit and ratias ore required. Property insurance is required. Other terms may apply for purchase transactions. Other rates and ferms are  [QUAL HOUSING
http//gettag mobi available for loans up to $2,000,000. Rates and guidelines are subject to change without notice. LENDER
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Events

TOURING

The Billboard Touring
Conference & Awards are
set for Nov. 9-10 at the
Roosevelt in New York.
Registration opens June
15. For more information,
goto
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e Queen
Returmsl!

The one-and-only Aretha Franklin
delivers a sjzzling, soulful CD

CARETHA

TOUR DATES:

June 21st - Vienna, VA - The Filene Center

June 24th - Toronto, ONT - Metro Square Outdoor Stage
July 27th - Wantagh, NY - Nikon at Jones Beach

August 25th - Clarkston, Ml - DTE Energy Music Theatre

August 28th - Washington D.C. -
Martin Luther King Jr. National Memorial Dedication

September 12th - Washington D.C. -
Thelonious Monk Institute

October 1st - St. Louis, MO - Peabody Opera House
November 4th - Cleveland, OH - Rock & Roll Hall of Fame
November 5th - Cleveland, OH - Rock & Roll Hall of Fame

Featuring the hit singles
How Long I've Been Waiting &
The Way We Were with Ronald Isley

Bonus track: My Country ‘Tis Of Thee,
her historic performance at
President Obama’s Inauguration

Available on Aretha’s Records
at Walmart stores and walmart.com

Only at

!
Walmart - <

Save money. Live better.
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>>>MOTOWN
RECORDS NOT
FOLDING
Although Universal
Motown artist Erykah
Badu tweeted on June
8 that “Motown
folded,” atop
executive at Universal
told Billboard.biz that
although the label is
undergoing
restructuring in the
wake of Sylvia
Rhone’s departure, it
is not folding. “They
are searching for
someone to bring in,
in a senior creative
role,” the source said.
GM Pat Monaco
continues to oversee
the day-to-day
operations of
Universal Motown.

>>>SONY
DEBUTS VITA
AT E3

Sony debuted its new
portable handheld
gaming system, the
Vita, at the Electronic
Entertainment Expoin
Los Angeles. The
device will replace the
company’s PlayStation
Portable unit (which
has sold 70 million
units) and features
both touch-screen and
motion-sensitive
interfaces. It also
boasts pervasive
connectivity through
both Wi-Fi and cellular
networks thanks to an
exclusive service
agreement with AT&T.
The Vita will be
available this holiday
season for $300.

>>>APPLE
DROPS
SUBSCRIPTION
RULES

Much to the relief of
music subscription
services, Appleis no
longer demanding
that developers offer
the same subscription
terms fromin-app
sales that they do out-
of-app sales. When
Apple introduced an
in-app subscription
purchasing feature in
February, it required
that all resulting fees
be shared 30% with
Apple and that prices
match external rates.
For music sub-
scription services,
sharing one-third of
their revenue was a
non-starter.

Reporting by Antony
Bruno and Billboard
.biz staff.

LOOKING SKYWARD

IS IT SAFE?

Iclar: {8 BY ANTONY BRUNO

Bite Of The Apple

How The iCloud Rains Benefits On Labels And Publishers

een through the eyes
Sofa music fan, Apple’s
new iCloud feature is

hardly a groundbreaking
digital music experience.

But stared through the
eyes of the music industry,
it's revolutionary.

The licensing deals that
record labels and publishers
struck with Apple to initially
make music availableiniCloud
allow them to share in the value
of an Apple product or service,
beyond the mere purchase of
music itself.

Since the dawn of the iPod
and iTunes, the music industry
profited from those platforms
only when someone actually
bought music on iTunes. But by
Apple’s own admission, only 3%
of the music stored in the aver-
age iTunes user’s digital library
was purchased from the Apple
musicstore. The rest came from
ripped CDs or was downloaded
from peer-to-peer (P2P) services
or elsewhere. As such, the in-
dustry saw only a fraction of the
value in the iTunes/iPod ecosys-
tem—what one music executive
called a “tip jar.”

With iCloud, the labels share
in it all. Apple will store 5 GB
of music bought from iTunes
for free in iCloud. It also
charges $25 per year to scan
and match users’ existing
music collections for songs not
purchased from the iTunes
store against the iTunes library,
and then let users redownload
upto 25,000 tracksin 256 kbps
quality to the same devices.

So labels get paid both
ways. Buy a song in iTunes,
labels get a cul. Store a song
not from iTunes in iCloud,

labels get a cut too.

“All of the content in Apple’s
iCloud is going to be paid for
by acquisition, or paid for by
consumption,” a source at a
major label says.

This is something the music
industry has sought ever since
it became clear that the revenue
gained from buying digital
tracks wouldn’t make up for the
decline in CD sales. Universal
Music Group tried a version of
the idea when it demanded $1
of every Zune device Microsoft
sold, inreturn for licensing the
associated music. It's also what
the labels had in mind when
they pursued the Comes With
Music model with Nokia.

But neither of those services
come anywhere near Apple’s
influence in the digital music
market—which, now, is in the
early stages of migrating to the
cloud. With 225 million iTunes
account-holders (125 million
of whom, labels estimate, are
active music buyers), Apple’s
iCloud stands a good chance of
dominating the new cloud for-
mat, as it did the digital rights
management- and file-based
format of the past decade. Ac-
cordingtoa recent NPD Group
study, 46% of iTunes users ex-
pressed interest in a paid cloud
digital music locker.

‘If they were to migrate a big
chunk of their base to this plat-
form, they could almost double
the size of their digital music
business,” the major-label source
says. “Ultimately, you're going
toseea high degree ofadoption.”

What's more, iCloud mone-
tizes piracy, providing theindus-
try with some level of payment
for the billions of music files ac-

FLYING HIGH

10

quired from P2P services through

the years. And multiple levels of

the industry will benefit.

The $25 annual fee is col-
lected into a pool, from which
Apple takes its 30% cut. From
there, sources say, 58% is set
aside for labels and 12% for
publishers. How those portions
are distributed within the labels
and publishers is entirely based
on consumption. Apple moni-
tors which songs users are ac-
cessing through iTunes Match,
and identifies which rights-
holders are then owed what por-
tion of the pool. That same data
is provided to the label or pub-
lisher to determine what por
tion of the cut is then owed each

MARIA’S THE NAME

12

individual artist.

Whether this becomes a last-
ing benefit depends on how
well Apple can maintain the
iCloud’s relevance. Both Ama-
zon and Google are expected to
sort out their differences with
the music industry and offer
their own licensed music serv-
ices before the end of the year.
And while Apple will still have
the advantage of the dominant
iTunes store, it will also need to
innovate on new features and
functionality for iCloud to com-
pete, since the appeal of simply
providing access to multiple de-

biz
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HICKS ON HITS

Forecast: STEVE JOBS reveals
details of Apple’s iCloud
storage system on June 6 at the
company’s Worldwide
Developers Conference 2011,

vices will only last so long.

New features—such as rec-
ommendation, sharingand In-
ternet radio, all of which Apple
competitors have already hinted

at providing in the near future
will become necessary to keep

users engaged and interested in
acloudservice. And Apple isn't
exactly known for its prowess in
addingsocial features to i Tunes.

(Can you say Ping?)

But while all of that gets

worked out in the years ahead,

the music industry, at least for

now, has a share of the cash reg-

ister—not just the tip jar. -

mobile.billboard.biz

www.billboard.biz
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Is HP Due To Jump
On The Cloud, Too?

The Whispers Are Getting Louder. Hewlett-Packard Wants Into The Game

hile the music industry fo-

cuses on whether Apple,

Google or Amazon will come
to market first with a fully licensed and fully
functional cloud service, Hewlett-Packard
is quietly making plans—again—for its own
locker-based service. Multiple sources at
the major labels report that the discussions
are heating up.

The Palo Alto, Calif.-based computer and
technology company is engaged in conver-
sations with the majors about building a
cloud service that would eventually offer
music, movies and TV shows. Those dis-
cussions began a few months ago. in April,
Precentral.net reported that a marketing
presentation for HP’s TouchPad (due July
1) noted that the device would include HP
stores for music and movies.

“The TouchPad will come with a music-
synching solution built in that utilizes cloud
servers to synch and remotely store your
music,” the story said. The article also re-
ported that marketing materials stated that
the TouchPad would allow users to stream
music they don’t yet own.

While that indicates the scope of HP’s
ambitions, which music industry execu-
tives confirm, it also reveals that the com-
pany might've been a bit ahead of itself in
those marketing materials. Why? Because,
music industry sources caution, as recently
as this week, that the discussions remain
in the early stages, and that HP has yet to
set up parameters for what it wants todo—
or even a timeline.

“They’re debating doing something like Qriocity fora va-
riety of media, which can be delivered on any HP device,” a
major-label executive says. “We don’t know how serious they
are.” That’s because HP has been down this path before.

For almosta decade, HP has been studying the musicin-
dustry trying to find a role for itself.

Between 2003 and 2005, it partnered with Starbucks as
the back-end of the merchant’s download-and-burn music
kiosk effort. But that venture proved unprofitable and was
abandoned. Last June, HP announced that it had acquired
Melodeo, which through its nuTsie website allowed users
to stream music playlists created by the nuTsie team, or by
accessing users’ iTunes libraries to tap stored playlists. The
music can be streamed to computers or mobile devices, but
the service doesn’t have the necessary licensing for the user
to make interactive song selections.

Three years ago, HP sent out an RFP (request for pro-
posal) looking for digital music partners to help it build a
music service, sources say. “They haven't shut the door on
partnering,” but that would depend on what services they
ultimately decide to include, one source says. “In their talks
with the majors, they’re trying to narrow down what their
service will look like.”

Possibilities abound, and aren’t limited to a consumer-
based service. One such example: MPL Music Publishing
partnered with HP to build a private cloud that would dig-
itize, organize and catalog all of Paul McCartney’s assets

6 BILLBOARD JUNE 18, 2011

A cloud of his own:
PAUL McCARTNEY

and his vast personal collection, which includes more than
1 million items, such as Linda McCartney’s photo collec-
tion, years of video footage from live recordings, thousands
of videotapes, rolls of films and reels, and hundreds of
musical recordings.

In a statement, HP executive VP of enterprise sales and
marketing Jan Zadak said the company’s work with MPL
demonstrates how a music organization can achieve an
“Instant-On Library to create, manage and distribute en-
gaging content to an increasingly connected world.” Mc-
Cartney was scheduled to play HP’s Discover America event
in Las Vegas on June 9.

While the majors don’t know how serious HP is this
time around, no one appears to have doubis about the
company’s abilities. “They have the capabilities,” a source
says. “The question is, can they build something that is
compelling, cool and dynamic that will appeal to music
consumers.” HP, through a representative, declined to
comment on speculation.

Sources are also unsure about how quickly HP could
come to market, with two sources saying that nothing would
be likely for at least six months. But two sources suggest
that while most of the attention has been placed on Apple,
Google and Amazon, if HP decides to go forward it would-
n't necessarily be the last to market with a full-blown serv-
ice, as all three of the aforementioned companies have a
way to go to achieve that very goal too. .o
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THE CIRCLE TOUR - A RECIPE FOR SUCCESS:
Combine Bon Jovi and AEG Live
with 73 hard working Venue Marketers.
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Attack Of The Hackers

Sony’s Network Breaches Focus Attention On Security Vulnerabilities

Sony Corp.’s humiliating net-
work security breaches have
been a public relations night-
mare for the entertainment
conglomerate and have focused
attention on the importance of
maintaining robust defenses
around customer data.

Hackers gained access to
tens of millions of user ac-
counts, which Sony acknowl-
edged included personal
information like names
email addresses, logins and
passwords and possibly even
purchase/billing histories
and credit card numbers. As
a result, the company had to
shut down its PlayStation
network and Qriocity serv-
ices for more than a month.

“I know this has been a frus-
trating time forall of you,” Sony
Corp. chairman/CEO Howard
Stringer said in a public letter
last month to customers. “Let
me assure you that the re-
sources of this company have
been focused on investigating
the entire nature and impact of
the cyber-attack we've all expe-
rienced and on fixing it.”

The problems at Sony,
which critics at-
tributed in part
to what they see
as inadequate

Digital
Domain

hacked after the network aired
a “Frontline” report about Wiki-
Leaks and its founder Julian
Assange. The hacker group
LulzSec, apparently angered by
the way the report portrayed
WikiLeaks and Assange, claim-
ed credit for the attack on its
Twitter page. And there have
been many more incidents in-
volving big corporations, in-
cluding Google, Lockheed
Martin, L-3 Communications
and Northrop Grumman.

In aggregate, these events
make one wonder if online data
is at morerisk than ever. Solet’s
get the bad news out of the way:
No system is totally secure.

Even though security prob-
lems haven’t yet resulted in a
fatal blow to acompany’s brand
equily, most companies ap-
proach security as if that worst-
case scenario will actually
happen. They don’t simply trust
that their customers will for-
give them if something goes
wrong. They want to steer clear
of government intervention
and lawsuits. And, perhaps
most important, they want to
stay in the good graces of credit
card companies.

Security needs
to becomea good
habit, says Pat-

security prac-
tices at the com-
pany, have been
among a stag-
gering number
of recent breach-
es atlarge corpo-
rations. On March 30, Epsilon,
which touts itself as the world’s
largest permission-based email
marketer, suffered a security
breach and lost the customer
names and email addresses of
some of its 2,500-plus clients.

In May, the PBS website was

GLENN
PEOPLES

| STUDIO TO GO

Sometimes big things come in
small packages. Take the Zoom
R8, which allows users to record
mix and master eight-track
recordings on a device that’s
smaller than alaptop. The R8 can record in high-quality,
24-bit/48 khz resolution WAV files and includes such
features as sampler functions, a 2GB SD card with SOOMB

rick Faucher, co-
founder/chief
technology offi-
cer of direct-to-
fan sales and
marketing serv-
ice Nimbit. “It’s
like flossing your teeth,” he says.
“Nobody wants todoiit, but if you
stay on top of it, it saves you a lot
of headaches down the line.”
For Nimbil, that means tak-
ing steps like providing an en-
crypted and secure checkout
process for customers, delet-

of drum loops and built-in stereo microphones. It works

with popular digital audio workstations like Cubase

| Logic and Sonar. And the ultra-portable unit can run on
four AA batteries or USB power.
The Zoom R8s available for $299. GP
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Assessing the damage: Sony
Corp.’s HOWARD STRINGER
promises that the company is
investigating its network
breaches.

ing sensitive customer data
after a purchase is complete
and, for repeat billing of its
artist clients, partnering with
a company that specializes in
subscription management.

“Users can upload lots of dif-
ferent data,” Faucher says. “If
you’re not careful in how you
build the application, that can
expose you.”

At online ticketing startup
Eventbrite, product security en-
gineer Paul Pieralde’s sole duty
is to ensure Eventbrite’s prod-
ucts are safe and built accord-
ing to best practices. “We really
take our brand as a significant
piece of the value of the com-
pany,” he says.

Even if a security breach
doesn’t scare customers away,
it can land a company in legal
trouble. A particularly notori-
ous case was the 2005-06 secu-
rity breach of apparel retailer
T.J. Maxx, in which up to 45.7
million debit and credit card
numbers may have been stolen.
The company settled with 41
state attorneys general
| for $9.8 million. 1ts 2008
settlement with the Fed-
eral Trade Commission
required the implemen-

tation of security pro-
grams and 20 years of
annual audits by a third-
party security expert. As-
suming a cost of $197 per
customer record—the average
cost of a breach in 2007, accord-
ing to a study by the Ponemon
Institute—the total cost to T.].
Maxx was $9 billion.

Given such costs, companies
like Ticketmaster and Apple’s
iTunes store work hard to pro-

tect their huge databases of cus-
tomer credit card information
and purchase histories. Neither
has been victimized by a major
security breach in recent years.
“We invest millions of dollars
on continually improving the
security of our systems, as In-
ternet security and customer
privacy is one of Ticketmaster’s
top priorities,” the company
told Billboard in a statement.

Failure to maintain adequate
security measures could threat-
en a company’s ability to pro-
cess creditcard payments, even
in the absence of a security
breach. Any online vendor that
uses the services of the PCI Se-
curity Standards Council’s five
founding members—Visa,
MasterCard, Discover Finan-
cial Services, American Ex-
pressand )JCB International—
is required to follow the tech-
nical requirements and be
“PCI compliant.”

That means using validated
payment applications, complet-
ing training and certification
courses and implementing cer-
tain technical features to pro-
tect credit card data. Failure to
do so could result in fines,
fraud-related liabilities, suspen-
sions or termination of service.

With companies’ servers
under constant attack, even the
slightest misstep can invite
trouble. For a smaller startup
like Nimbit, basic security
measures will pay dividends,
Faucher says.

“Being reasonably diligent,”
he says, “goes a long way.” + -«

For 24/7 digital news

iz and analysis, see
billboard.biz/digital.

BITS & BRIEFS
CISCO SAYS DATA
TRANSMISSION

TO SURGE

Within five years, every per-
son on Earth will be trans-
mitting nearly four times as
much data as today, accord-
ing to forecasts in Cisco’s Vi-
sual Networking Index. Global
IP traffic will grow by 32% per
year from 2010 to 2015. Six
million households will gen-

Each tweet will contain a link
to the photo, with Photo-
bucket hosting the photos.
For people without smart-
phones, Twitter is working
with mobile carriers to allow
users to upload photos us-
ing text messages. Photo in-
tegration should make it
easier to upload photos than
using third-party services.

erate more than a terabyte APP COMPARES
(1,000 GB) of Internet traffic IPHONE MP3
monthly, up fromjustafew COLLECTIONS

Austin-based Vennland has
devised a way to let two peo-
ple discover their common
music interests—no typing
required. When two or more
iPhones carrying the 99 cent
Venntunes app are bumped
together, Venntunes com-
pares those phones’ MP3 col-
lections to check which acts
they have in common, listing
the other person’s favorite
artists. The app will share the
comparisons through email,
text message or a social net-
work; it also lets users buy
tracks through iTunes. The
app is currently available only
for Apple iOS devices.

hundred gigsin 2010. And by
2015, Cisco forecasts the
world’s connected devices
will outnumber people 2-to-
1. With that much data being
exchanged, Cisco estimates
the equivalent of every movie
ever made will cross global IP
networks every five minutes.

TWITTER TO LAUNCH
PHOTO-SHARING
FEATURE

Through a partnership with
Photobucket, Twitter will
soon enable users to upload
aphoto and add it to a Twit-
ter post from Twitter.com
and Twitter mobile apps.
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Bid DIRT ROAD ANTHEM
= JASON ALDEAN

9 11 THE LAZY SONG
BRUNO MARS

ROLLING IN THE DEEP
ADELE

MOTIVATION
KELLY ROWLAND FEATURING LIL WAYNE

o LOOK AT ME NOW
CHRIS BROWN FEATURING LIL WAYNE & BUSTA RHYMES

E.T.
KATY PERRY FEATURING KANYE WEST

HONEY BEE
BLAKE SHELTON

ROLL UP
1018 kil

DOWN ON ME
JEREMH FEATURING 50 CENT

SURE THING
MIGUEL

Nicki Minaj’s ninth charted ringtone is
her highest debut as “Super Bass" enters
at No. 12. Minaj is now tied with Lady
Gaga for the most charted ringtones
among female artists with nine each. The
- v only women with more are Rthanna (15),
1 2 Beyoncé (12) and Keyshia Cole (10).
. BOW CHICKA WOW wWOW
MIKE POSNER FEATURING LIL WAYNE

SUPER BASS
NICKI MINAJ

COUNTRY GIRL (SHAKE IT FOR ME)
LUKE BRYAN

GIVE ME EVERYTHING
PITBULL FEATURING NE-YO, AFROJACK & NAYER

ARE YOU GONNA KISS ME OR NOT
THOMPSON SQUARE
25 F**KYOU!

CEE L0 GREEN

{s THE SHOW GOES ON
LUPE FIASCO

JUST A KISS
LADY ANTEBELLUM

6 FOOT 7 FOOT
LI WAYNE FEATURING CORY GUNZ

16 14
W
18 19 4

19 | 15 23

THE EDGE OF GLORY
LADY GAGA

20 24 2
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Now | know there are rock stars
in the financial industry.

Sports and Entertainment Specialty Group. Just as good music takes the right skitl, so does
financiat guidance. That’s why our client advisors are true music industry insiders with a proven track record
of delivering the right solutions exactly when you need them. We understand how contract changes can affect
you. And how your credit needs will vary throughout your career. Simply put, your business is our business.
Call Andrew Kintz* at 615.748.4434 or visit suntrust.com/talent.

Royalty & Catalog Lending Financial Planning Retirement Planning Investment Management

rvices: Are not FDIC or any other Government Agency Insured * Are not Bank Guaranteed * May Lose Value

y Group is @ marketing name u unTrust Banks, Inc., and the following affiliates: Banking and trust products and services are provided by SunTrust Bank. Securities, insurance (including annuities
er investment products and se‘h are offered by SunTrust Investment Services, Inc., an SEC-registered investment adviser and broker/dealer and a member of FINRA and SIPC. Other insurance products
urance Services, Inc., a licensed }u € agency.

d Live Solid. Bsnk_’_@ﬁ‘re federally registered service marks of SunTrust 3anks, Inc.
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99 Cent Non-Problems

Who Amazon’s Gaga Sale Was Good For—And Bad For

Let’s get one thing straight. The Lady
Gaga 99 cent sale for “Born This Way”
was a great thing for the artist, and for
Amazon. On a short-term basis, you
could even make the case that it was
great for the industry.

The 99 cent sale was big main-
stream-media news, and that certainly
benefited everyone, including other
retailers. The album sold 1.1 million
units—662,000 digital,
449,000 physical—in its
debut week ending May
29, according to Nielsen

Retail
Track

is, $8.40 wholesale minus 99 cents re-
tail times 443,000 scans during the
two-day sale—Amazon put itself on
the map as a digital music merchant,
in a way that the saimne amount of
money spent on traditional advertis-
ing could never have bought.

But whether the sale helps Inter-
scope remains to be seen. First, Inter-
scope and Universal Music Group
Distribution (UMGD)
shipped 2.1 million
album units before
street date. Ifthey knew

SoundScan.

The story lasted all
week in the press. It
worked the same way
that Target and Best Buy
circulars work: driving
traffic to everyone’s
stores, not just those two big-box
chains—or, in this case, Amazon’s site.
I’d argue that the glitch arising when
Amazon’s overwhelmed servers could-
n't satisfy customer demand was a
good thing, too, since it made the sale
even bigger news. Given Amazon’s
impeccable service reputation, that
blip won’t hurt it long term.

For the cost of $3.3 million—that

!
&'

ED CHRISTMAN

in advance of Amazon’s
sale, you can bet they
would've cut back on the
initial CD allotment.
Asis, Interscope has
an inventory liability,
with some merchants.
saying they need to return product.
And if some of that talk comes from a
few retail accounts being miffed over
the Amazon deal, some is also due to
simple math. The CD album sold
449,000 units of the 2.1 million
shipped, fora 21.4% sell-through. Sec-
ond-week sales are at 174,000 units
{136,000 CDs), or 27.8% sell-through.
Adecade ago, major-label shipment

formulas called for shipping three
units for every one expected to be
scanned in the first week. Nowadays,
with a more efficient inventory replen-
ishment, the ratio has dipped under
2-10-1. Butin Lady Gaga’s case, UMGD
shipped 4.7 units for each first-week
scan. Even another big hit single,
which would ensure a sooner sell-
through of all 2.1 million units, won’t
stop merchants now from returning
the album to improve their cash posi-
tion. Interscope is probably looking at
a few hundred thousand returns, de-
pending on whether the label comes
up with a sweetener to keep inventory
in stores.

Competing labels and distributors
may be even angrier than merchants
about the sale. “This was a really bad
move,” the head of an independent
distributor says. “Ninety-nine cents is
almost free.”

“If this happened in the 1990s, there
would have been a big hue and cry
from retail, even bigger than what it
was this time,” the head of sales at a
major label says.

But these are different times. And
in the digital world, “there are going
to be times when music is the toy in

Money honey:
LADY GAGA

the Happy Meal,” a UMG executive
says. Another Universal exec adds, “If
Amazon tries to turn 99 cent super-
star albums into a regular thing, |
would be outraged.”

Yet, some suggest that a few label
marketers themselves may now start
pushing such a pricing strategy to
break an artist, or get an album into
the No. 1 spot. Others say that, in the
'90s, that inevitably would’ve fol-
lowed—Dbut not in today’s market,
when profit trumps chart success.

For all the talk about how the indus-
try has evolved, though, former distri-
bution executive Jim Caparro says,

“Itis shocking how consistent the in-
dustry is with the past. Today, it is al-
most parallel to how traditional music
retail acted back then, with big ac-
counts looking to steal market share
by pricing.”

But one executive familiar with
Amazon’s thinking says the Gaga pric-
ing won't hurt the industry.

“Of course ‘Born This Way’ is worth
more than 99 cents,” the executive
says. “Thal’s why it created such retail
excitement and buzz, when it was

offered for 99 cents . . . If it wasn’t
actually worth more, no one would
have cared.” voee

AUESTIONS

with JEFF CASTELAZ

by PHIL GALLO

Inits seventh year of existence
—five years after breaking Sil-
versun Pickups—Dangerbird
Records is flying smoothly
with the success of such acts
as Fitz & the Tantrums and the
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One AM Radio. Founded by
artist manager Jeff Castelaz
and singer/songwriter Peter
Walker in 2004, Dangerbird
atypically incorporates a label,
management company, licens-
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ing, publishing and a record-
ing studio, and is also starting
an artist services division. Los
Angeles-based CEO Castelaz
spoke about the current state
of the operation.

The label has made a

name foritself, but other parts
of the business are going
strong, too. How is Dangerbird
setupatthistime?
Every band, whether they take
advance of {the setup] or we uti-
lize it, touches each aspect. The
core of the company is to create
value for our bands whether it’s
ona record or through manage-
ment. The name of the game
these days is: What is going to
put points on the board? Rev-
enue is the points. Right now,
because of the release flow, I'm
most excited to sign manage-
ment clients, regardless of what
label they're on.

Who takes advantage

of every element of the
operation?
We manage Eagles of Death
Metal, and the leader, Jesse
Hughes, has been saying he
wanted to do something [solo]
for years. He made his album
in our studio with our client,
producer Tony Hoffer, that we
will release as Boots Electric.
It's not a requirement that peo-
ple work across the board.

Your latest signings, Ben
Lee and Butch Walker, have
healthy histories with major
labels and independents.
How does that fit in with
your model?

Ben signed as a recording artist.
He’s published by New West
and managed by Danny Gold-
berg. Butch signed for records,
and he is managed by Jonathan
Daniel at Crush [Management].

The cool thing is, I get to
work with other managers and
pick up good habits. Butch had
produced the Eulogies’ album
[“Tear the Fences Down,”
2011] and he kind of gave us a
big compliment—he said, “I
just finished and I've seen
what you do and | want you

guys do that for me.” He’s a
discerning guy. Same thing
with Ben. That, to me, is a
great example of our progress.

Minus the Bear we broughtin
after they had made four records.
They had a huge touring busi-
ness, and had sold 75,000 al-
bums. All of the other bands were
brand-new, so {after signing
Minus the Bear], we became a
label where people knew they
could take their next step.

Three months ago you

downsized from 13
employees. What happened
inthereorganization?
There are eight of us now.
Justin Bumper Reeve is still
handling licensing and doing
better than ever. We're still a
full-service label.

Licensing seemed to be a
strong area—Sea Wolf has a
songinaChevy Voltcommer-
cial, and Fitz & the Tantrums
have many synch licenses.
How crucialisthat element?
I'm really proud of the work
we've done with One AM Radio.
Their new album [“Heaven [s
Attached by a Slender Thread”]
cost us $15,000 to make, and be-

fore it was released we con-
firmed $72,000in licenses from
five placements. Now we're up
to $100,000. When you're the
label and publishing company,
that's an example of who we are
and how each side has the abil-
ity to create opportunities for
the other.

If you consider how much
working capital goes into
printing records, shipping to
retail, buying positions and all
the fees, when you talk about
one TV license it’s pure cash
flow. If Fitz & the Tantrums
can be heard on “CSI[” or
“Criminal Minds” at 9 p.m.
when people are snuggling up
on their sofas with no distrac-
tions . . . we have a chance to
get them to say, “I love that
song.” Since our first release,
we have done so much busi-
ness with music supervisors.

Albums by Sea Wolf and

Minus the Bear are pre-
dicted for the second quar-
ter. Where do you see the
label heading?
[ have tried to create a varied ros-
ter. | don’t want to be just loud
guitars. If | could, I'd try hip-
hop, but that’s just not me. « -«
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North Of The Border

Building On Her Solo Success In Mexico,

Maria Jose Takes Aim At U.S.

Pop star Maria Jose made a
name for herself as a member
of Kabah, the boy/girl sextet
that was hugely successful in
Mexico during the 1990s and
early 2000s.

Now, as a solo artist, Maria
Jose has become even more
successful thanks to two cover
albums that have become Mex-
ican hits and yielded five top
20 singles.

Replicating that kind of suc-
cessin the United States won’t
be easy, particulatly at a time
when the tradi-
tional Latin pop
she’s known for
is being played

Latin
Notas

ers, following a moderately
successful solo debut of new
material, stemmed from
Maria Jose’s participationina
Mexican TV reality show that
featured guests and contest-
ants singing cover songs.
Maria Jose and her team
mined deep into 1980s reper-
toire and released “Amante de
lo Ajeno” in 2009. The album
became a sensation, spending
80 weeks on Mexico’'s Ampro-
fon albums chart.

Seitrack quickly followed up
with “Amante
de lo Bueno,”
which includes
more of the

LEILA
coBO

on fewer U.S.
radio outlets.

But the bub-
bly bombshell
brings somesig-
nificantassets to
the table, includ-
ing a riveting stage presence
and a repertoire of girl-power
standards. Shealso has amul-
tirights deal with management
company/ label Seitrack, which
handles Alejandra Guzman
and Zoe, among others.

The idea of recording cov-

same material.

f : The set, released
last fall, also
topped the Am-
profon chart
and was certi-
fied platinum
for shipments of more than
80,000 copies in Mexico alone.
That success prompted
Seitrack to hatch a plan to
break Maria Jose in the United
States, according to Luana Pa-
gani, Seitrack’s U.S. partner.
Seitrack released “Amante

de lo Bueno” on May 31 in
the States with distribution
through Sony.

“We put together a team to
work the record in music
company fashion,” Pagani
says. “We have a radio depart-
ment, we have a club/and
lifestyle marketing team, a
publicist, and we have a digi-
tal in-house team.”

The first single, “La Oca-
sion Para Amarnos,” is being
worked to radio on the West
Coast, in the Southwest and
Midwest. Maria Jose is also
slated to perform three radio
shows in California in June.

“l always compare itto a
restaurant,” Maria Jose says
about her independent sta-
tus after 11 years with
Warner, which released all of
Kabah’s albums. “When
you're the owner, you stay
until the last client has
walked out the door.”

Indeed, one of the factors
that's helped Maria Jos€’s rise
is her willingness to perform
anywhere, anytime. She plays
at least 200 shows per year in
Mexico, with audiences nor-
mally ranging from 500 to

Girl power:
MARIA JOSE

¥

3,000. In May, the efforts cul-
minated with Maria Jose’s
first solo concert at the 10,000-
seat Auditorio Nacional in
Mexico City.

Now, she’s starting at
square one in the United
States, with a series of smaller
shows, including one at Los
Angeles’ Conga Room that’s
slated for August. By then, Pa-
gani expects U.S. audiences
to be more familiar with Maria
Jose, who will appear weekly

on the Univision network as
a judge on children’s talent
show “Pequenos Gigantes.”
“The titne is right, because
the U.S.isa reflection of Mex-
ico, where it already worked,”
Pagani says. “And notjust the
U.S.—also Central and South
America, where they see all
the Mexican shows. [t’s step
by step.” oew
For 24/7 Latin news

bi and analysis, see
L billboard.biz/latin.

Dynamic Duo

Buoyed By A Hit Single With Flex, Alexis & Fido

Extend International Reach

lexis & Fido deliver
A fun, lyrical raps that
have made themthe

talk of their genre. Now the
reggaeton pair—whose real
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z Flexing their
hart muscle:
. EXIS & FIDO

names are Raul Ortizand Joel
Martinez—is finding that its
music is reaching a burgeon-
ing fan base far beyond its
home of Cayey, Puerto Rico,
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a mountain town where as
children they dreamed of
making music.

In the June 11 chart week,
the duo’s single “Contestame
el Telefono,” featuring Flex,
topped Billboard’s Tropical
Airplay tally and jumped 10
notches to No. 4 on Hot Latin
Songs, its best showing to
date on that ranking.

The pair, signed to Sony
Music Latin, is planning a
2012 tour that will likely in-
clude stops in Europe in ad-
dition to the United States
and Latin America.

“They have worked incred-
ibly hard to get to this point
by building an audience be-
yond the United States,” says
their manager Jorge Ramos,
adding that Alexis & Fido have
been using YouTube, Twitter

and Facebook to grow their
international fan base.

Their 2007 single “5 Letras”
has nearly 2 million views on
YouTube, while 2009’s “Bar-
tender” has more than 1 mil-
lion views. “We’re noticing
that people react to their
music around the world, es-
pecially Europe and Mexico,”
Ramos says.

Ortiz and Martinez met as
teenagers during the 1990s
when they competedin their
neighborhoods with other as-
piring rappers to see who
could write the best lyrics.
Back then, it was all about
American hip-hop and Latin
rap. Then reggaeton surfaced,
and the friends decided to
pursue their love of music as
acareer.

“l was always hearing raps
in my head,” says Martinez,
who generally comes up
with ideas for the music.
“Then at some point when |

was 11 | began writing my
own music. | would record
into my mother’s recorder.”

Alexis & Fido’s efforts have
paid off, as evidenced through
the evolution of their five al-
bums. They debuted in 2005
with “The Pitbulls,” peaking at
No. 4 on the Top Latin Albums
chart. That was followed by
“Down to Earth” in 2009,
which peaked at No. 5. Their
latest album “Perrologia,” re-
leased March 22, peaked at No.
10 on Top Latin Albums and at
No. 2 on Latin Rhythm Albums.

Martinez says the duo,
which has been mentored
through the years by reg-
gaeton stars Wisin & Yandel,
also harbors aspirations “to
do other things at some point,
like make movies.”

“We want to expand,” Ortiz
says, “but what’s most impor-
tant is making music that our
fans want. That’s always our
priority” —Justino Aguila

EN ESPANOL: All the great Latin music coverage
L£0OIM you’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.

CRISTIAN CASTRO

ANNOUNCES U.S,,

LATIN AMERICA DATES
Mexican star Cristian Castro,
whose album “Viva el Principe”
has been one of the year’s
biggest success stories, will
launch the first leg of his U.S.
tour July 28 at V Live in Chicago.
The tour will span nine cities
before continuing to Latin
America for additional shows
in12 countries. “Viva el Principe”
spent seven weeks atop Bill-
board’s Top Latin Albums
chart and has been a steady
fixture in the top 10 since its
December release. The set
features Castro’s rendition of
songs popularized by Mexican
icon Jose Jose, who performed
alongside Castro during the
recent Billboard Latin Music
Awards. —Leila Cobo

BAUTE, MONTANA TO
PERFORM AT SESAC
LATIN AWARDS
Venezuelan singer/songwriter
Carlos Baute and urban-pop
artist Joey Montana will per-
form at the SESAC Latina
Awards galain Los Angeleson
June 29. “We are the ally to our
affiliates in every aspect of
what they do in their career,”
SESAC Latina associate VP J.J.
Cheng says. Also scheduled to
attend are Samuel “Samo”
Parra of Camila, Enrique Bun-
bury and Miguel Angel of
Banda el Recodo. The society
will present awards for songs
that have received substantial
airplay in 2010 and that have
reached No. 1 on Billboard’s
Latin charts. —Justino Aguila

LIVE NATION, WINDISH
AGENCY TO JOIN

LAMC TOURING PANEL
The 12th annual Latin Alterna-
tive Music Conference, set for
July 6-9 at the Roosevelt Hotel
in New York, will feature indus-
try panels on topics ranging
from branding to digital en-
gagement. The session “99
Problems: And Putting To-
gether a Tour Shouldn’t Be One”
willinclude Live Nation’s Emily
Simonitsch and Manuel Moran,
the Windish Agency’s Amy
Davidman, One World Market-
ing Group’s Cristian Naselli, Los
L.obos’ Steve Berlin, Levitt Pa-
vilion’s Eddie Cota and Cele-
brate Brooklyn’s Rachel Chanoff.
For more information, go to
LatinAlternative.com. —JA
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Chris Hicks began his career in the mid-"90s promoting “mini-concerts” and parties in
the bubbling Atlanta and Washington, D.C., scenes that were the stomping grounds of
people like Sean “Diddy” Combs and Mark Pitts (now Jive Records president of urban
music). From this potent time emerged production/publishing company Noontime Music,
co-founded by Hicks. Noontime is now a robust publishing catalog with more than 25
Me. 1 records and 600-plus working copyrights from artists like Aaliyah, Mary J. Blige,
Usherand Mariah Carey. There was a joint venture with Warner/Chappell, and when Noon-
time disbanded, Hicks went to work for Warner. “That,” he says, “is when | learned the

business from the inside out.”

At Warner/Chappell he signed co-publishing agreements with acts including Lil Wayne,
T.I., the-Dream and the J.U.ST.I.C.E. League. Today, Hicks handles the day-to-day creative as-

As Universgal Music Group
continues its transitional phase—
indeed, as the entire music biz
does—the IDJ exec offers some
“code words for the future.”

pects of Jennifer Lopez and Justin Bieber, among others.

Hicks, who believes in the power of relationships, has leveraged longtime partnerships with
Usher (for a while Hicks was on the artist’s management team, and helped him set up his RBMG
venture with Scooter Braun) and Blige (he’s a fixture on her creative team)—into big deals

that make impact.

Should young people still want
to get into this business?
Absolutely. The interest in music is
atanall-time high . . . The model is
going through a transition . . . the
re-emergence of the single specifi-
cally says—from consumer to
record company—*“If you make a
hit, "Il buy it. And if you create a hit
artist, a career artist with a great
album, I'll buy that as well.” But it
is a consumer-controlled landscape
right now.

What kinds of adjustments are
industry professionals making?
We're seeing vast adjustments. The
viral landscape, and other nontradi-
tional formats, are there to get your
artist exposure. | learned a lot about
this working with Justin Bieber. He
didn’t experience a top 10 record at
radio, yet his 2010 “Baby” [video] has
been viewed over half a billion times.
He has six platinum—or better—
singles, three gold or better singles.
Which leads me to believe—leads
me to know—that we have to con-
tinue to seek out other ways, other
formats. . . to gain visibility and con-
sumer confidence. I give us a lot of
credit because we could’ve forced
him down the traditional route, and

I canalmost assure you that the ben-
efits we’ve reaped wouldn’t have
been as fruitful.

Does that new route only work
for younger artists? Can it
work for, say, Jennifer Lopez
or Bon Jovi?

The Internet does tend to trend to-
ward a younger demographic. But
if you look at what we experienced
with Jennifer Lopez—Benny Medina
did a phenomenal job of managing
that process and managing the Jen-
nifer Lopez business. I was sitting
on the set of “American Idol,” look-
ing at my iPhone, at the iTunes
store, literally watching [Lopez’s
“On the Floor” single] sit at No. 17
... then watched the video pre-
miere and watched the record climb
14 spots in less than three hours.
He found another format outside
of the traditional radio format to
gain visibility.

Whatisn’t a format, these days?
The sky is the limit. . . Record com-
panies have to become media com-
panies to have real success. We're
signing acts to 360 deals and . . .
after we create the spark and throw
the gas on it, counting on the act to

go figure out his or her strategic al-
liances. A really smart company. . .
will create strategic alliances simul-
taneously as it assists on the cre-
ative side of who and what that artist
is going to be.

Let’s say you meet an artist, 11
or 12 years old. She wants to be
a singer/songwriter. You think,
“| see a phenomenon. She has a
beautiful voice, and she’s charis-
matic.” You say, “I want to sign
her to IDJ.” But what, exactly,
are you going to do for her?’

I feel like this is a loaded question
... because just closed a deal with
a 12-year-old artist by the name of
Katlyn Nichol [through a joint ven-
ture between 1DJ and Blige’s Matri-
arch Records). She’s a phenomenal
vocalist, an aspiring songwriter and
has a ton of charisma. Her father,
her mother and her manager sat
across from me and asked the same
question. So I asked myself, “How
can | start my strategic alliance
game with this girl?” Because I
know I can make a great record. [
feel confident in my company’s abil-
ity to promote her by traditional
means. We can get her record on
the radio.

But before 1 do that, I need to
spend the next 12 months making
sure that 12 or 15 million people
know who she is. So I called Mary
J. Blige, whom [ have a good rela-
tionship with. I asked Mary if she’d
be interested in being my partner
on this artist. Mary means aton in
every urban household. She offers
immediate credibility—the ulti-
mate co-sign. So, the picture gets
a little clearer.

Then we walk up the street to
[founder/COO] Steve Stoute at
Translation [Consultation and
Brand Imaging] and say, “This is
why we need Coca-Cola,” or “This
is why we need McDonald’s.” The
picture gets a little bit clearer.

I put Katlyn in the studio with
Tricky Stewart and the-Dream,
Bryan-Michael Cox, Johntd Austin
and Rodney Jerkins, and [ have
Mary there for a couple of sessions
making sure all goes how it’s sup-
posed to, and I'm able to capture
some of that footage—and feed that
footage on a week-by-week or
month-by-month basis to the blogs.
I am building a familiarity. Telling
the artist’s story, giving the public
a snapshot of what the artist
sounds like. I'm giving them a

sneak peek of what our plan is,
which builds anticipation.

Then I go talk to Randy Phillips
at AEG, or to Irving Azoff, and I say,
“You know what I've done and you
know what kind of business Mary
does. Maybe we can create an al-
liance today. And if you help us with
this artist today, you have the inroad
to this artist in the future.” I'm so
real about this [laughs).

In this consumer-controiled uni-
verse, it sounds like the code words
for the future are “collaboration”
and “alliance.” What else?

The code words of the future are
“hit” and “talent.” Followed by “part-
nership,” “strategic alliances,”
“shared interests.” But it starts with
the real talent, and real music be-
hind the talent. Look at the nontra-
ditional stories that are emerging,
[like] Adele. She started with no
radio picture. The people just be-
lieve her, in her message, and
they’ve bought in.

Are you saying there’s still some
magic in the record business?
Without question. We let it dilute,
and now we're going to build it
back up. 5

Record companies have to become
media companies to have real success.
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| ad t's a transitional stage,” Selena Gomez says. “I'm fig-
uring out what I have to do.”
‘ Gomez has been thrown a curveball. During the first s . | -

week of June, there was a significant shake-up within

‘ the Disney Music Group. Two of the executives who Tw | | N STﬂD TU Gnn ( l | U LLU
helmed her musical career will be stepping away from
her professional life in the months following the release of the a8 BN
most important album of her young career.
‘ Disney Music Group chairman Bob Cavallo will retire on S | DLSTL p T“L m | LLU “ | Lﬂn U
Jan. 31. Hollywood Records GM Abbey Konowitch will be leav- -
ing his post at the end of September. Cavallo pulled all of Dis-
ney’s music properties under a single umbrella and spent 13
years there following a career in artist management (Green
| Day, Alanis Morissette, Prince) and film production. Konow- -
== ]

itch had been with Hollywood Records for 10 years as GM and
is credited with ushering Gomez’s success.

The piece of the Disney empire they oversaw is filled with (
brand names well-known in households with kids—Miley Cyrus, \
Ally & A, Jesse McCartney, “High School Musical’—as well as

afewacts (Grace Potter & the Nocturnals, Plain White T's) less
reliant on the Disney TV'n’tunes synergy. Ken Bunt will take
over management of Disney Music Group. Hired in 1998 to y

help lead the company’s digital media strategy, he was named

| executive VP on June 1. It's too early to say what'll happen with
the young acts deemed a priority under Konowitch's watch— e
| alternative rock band Redlight Kings, Disney-groomed rock act
Allstar Weekend and all-female punk-pop group Cherry Bomb—
but one thing does appear to be certain: Gomez’s third album,
“When the Sun Goes Down,” has all hands on deck.
“Selena is one of our top priorities,” Cavallo wrote in an email. - y
“She made a fantastic album, with great depth and several hit
‘ singles. Everything is moving ahead as planned.” Those plans N U N D I NL U L I lm U N
include the release of the album, which features such songwrit- -

| ersasToby Gad, Katy Perry and Antonina Armato, as well as a

29-city North American tour booked by Creative Artists Agency.
| There’s also the promotional run-up for the film “Monte Carlo”
with Fox 2000. =

One of the last major rollouts for Konowitch, whose office

decorations reflect his love of music—primarily the Beatles—
| rather than any of the success he’s had at Hollywood Records,
MTV or Maverick Records (where he developed Morissette),

was to guide Gomez to and through a new stage of her career.

| She’s the latest Disney Channel star attempting to step away
| fromaTV character—she starred on Emmy Award winner -
“Wizards of Waverly Place” for four seasons.

“She sees the world as her audience, an audience that goes
12 to 35 or 45,” Konowitch said in a May interview, two weeks
before he announced he’d be leaving the company. “But she’s
conscious of where she came from, and of not wanting to DU p-l-l |L G-ﬂ LLD
abandon them.”
In the decade-plus since Disney began aggressively connect-

ing music and TV, its stars from cable and film have stumbled
‘ in the transition to stand-alone actor/pop star. Hilary Duff has

TOMORROW
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struggled with Disney’s velvet ropes. Cyrus has shed the “Han-
nah Montana” character but continues to get flack for the pub-
lic steps she takes toward adulthood. Most recently, she made
news ripples about plans to record a song with her brother, Trace.
The Jonas Brothers have splintered. The stars of “High School
Musical” have yet to find their place as individual artists.

“There have been other times when it was more difficult to
use both audiences on top of each other,” Konowitch says. “The
fortunate thing with Selena is she’s 18. She’s winding down
her Disney Channel show and she has movies in the market-
place. We can'’t just market to the young audience. It’s not fair
to her, not fair to her career, not fair to the fans. The opportu-
nities are there. A lot has to do with how our business has ma-
tured—we have to manage both audiences.”

This summer, Gomez is attempting a new path for Disney
Channel stars: severing her connections with a hit show, mak-
ing a film for a rival studio and releasing her third album with-
out the benefit of the Disney TV empire to promote it in
conjunction with a series or special. Once the fourth and final
season of “Waverly Place” wrapped in May, Gomez was promot-
ing her new album, which Disney-owned Hollywood Records
will release June 28, and the film “Monte Carlo,” which also stars
Leighton Meester and Katie Cassidy, that opens July 1.

“Monte Carlo,” shot in Monaco, Paris and Budapest, Hun-
gary, is a mistaken-identity comedy in which Gomez's charac-
ter, on vacation with two friends, is believed to be an heiress.
It’s Fox’s only July release, following Jim Carrey’s “Mr. Pop-
per’s Penguins” (June 17). Varese Sarabande Records will re-
lease Michael Giacchino’s score for “Monte Carlo” the same
day that Gomez's album drops.

“It's obviously an important phase in my career, and person-
ally,” Gomez says. “The good news is [ have been juggling act-
ing and singing for two-and-a-half to three years. But [ have to
start over in some areas. IU's interesting to start taking risks, to
grow up through my music.”

To bring music from Gomez’s third album to fans of her
TV series and a broader audience, the key, Konowitch says,
has been the employment of multiple platforms. The video
for the first single, “Who Says,” which plays during the film’s
closing credits, received a 30-second sneak peek on E! be-
fore the full version aired on Disney Channel. Ryan Seacrest,
rather than Radio Disney, played the song first on his syn-
dicated radio show before it went to other stations—an at-
tempt to avoid getting a “kiddie music” label stuck to her
new songs.

Her promotional activities since the single’s release have all
been directed at an audience that most likely has never seen an
episode of “Wizards of Waverly Place.” She has already appeared
on “Dancing With the Stars” and “Late Show With David Let-
terman.” Upcoming stops include “Late Night With Jimmy Fal-
lon,” “Good Morning America” and “Today.”

“In the last two years she’s gone from a novice to someone
who stands for something—with a real audience,” Konowitch
says. “Her song selection is about messages. What’simpostant
is that people have learned to respect Selena as the artist we
think she is. Not just the consumers, but the industry and the
gatekeepers . . . People wan! to work with her. People believe

she can be big. But the stars have to align. Those stars have not
aligned for others.”

“When the Sun Goes Down” is Gomez's third album in 21
months. Her first, “Kiss and Tell,” outsold the second, “Year
Without Rain”"—778,000 vs. 609,000, according to Nielsen
SoundScan—but the second disc achieved a higher position
on the Billboard 200, No. 4 vs. No. 9. Her total track sales hit 7
million in early June.

“Who Says,” which has sold 844,000 copies and peaked at
No. 24 on the Billboard Hot 100, is being used in U.S. trailers
for “Monte Carlo” and will be used in European trailers as well.
“Love You Like a Love Song,” the second single, will be released
on iTunes a week before the album and is already in trailers in
Europe. Kmart, which carries Gomez's “eco-friendly” Dream
Out Loud clothing line, will use both singles in promotional

Family affair: SELENA
GOMEZ with her mother,
MANDY TEEFEY, at the
2010 Hollywood Style
Awards in Las Vegas.

campaigns this summer.

“She’s become a style icon with the tweens and teens,” Fox
2000 president Elizabeth Gabler says. “Classy but sassy.” One
other song, “Bang Bang Bang,” was released as part of iTunes’
Countdown promotion, but isn't an official single.

Hollywood Records started setting up the album six months
ago, presenting the music in Europe to the label’s international
team and then to Fox for it to be considered for the film. “Se-
lena is benefiting from longer setup time than most of our
artists allow us,” Konowitch says. “More time was spent in the
recording process [because] she has a keen sense of where she
was going versus where she had to go. She wasn’t living within
any kind of restriction or a creative box—and many titnes [young
pop] artists feel they are.”

Hollywood, Fox 2000 and the concert promoters invoived
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with her 29 shows have the benefit of a summertime launch.
Gomez, who finished her high school studies a year ago, has
had limited availability to tour or promote previous releases
due to commitments to films and TV. It helps, too, that Gomez
specializes in dance pop.

“It's techno dance,” Gomez says. “Pop is something I'm most
comfortable with and these are producers who know me and
know the direction we want to go in. The songs are tailored to
me and my style. I'm very lucky.”

BIG DREAMS AND HARD WORY

Named for slain Mexican singer Selena Quintanilla-Perez, Texas
native Gomez showed an interest in acting as a child. Her mother,
Mandy Teefey, took her to TV auditions well before Gomez ven-
tured into singing. Little Selena, who spent her ninth birthday
auditioning for “Barney,” performed for two seasons with the
purple dinosaur before taking on a series of smaller roles, one
of which was asa guest on “Hannah Montana.” Gomez was cast
as Alex Russo in “Wizards of Waverly Place” in 2007, which led
to her first starring role in a feature, the straight-to-video “An-
other Cinderella Story” from Warner. A co-starring role followed
in Fox 2000/Walden Media's “Ramona and Beezus.”

“My mom has been my manager since day one,” Gomez says,
ahint of family pride swelling in her voice. “She helps me make
choices correctly. She protects me.” She singles out the career
of Shia LaBeouf as one she would want to emulate. Like Gomez,
LaBeouf’s career kicked into high gear when he was cast in a

Disney Channel series, “Even Stevens,” while still in junior
high school. He made the transition to adult actor in the “Trans-
formers” films, “Indiana Jones and the Kingdom of the Crys-
tal Skull” and “Wall Street: Money Never Sleeps.” LaBoeuf, of
course, doesn't have a concurrent music career.

“He did it really well,” says Gomez, her compact sentences
a reflection of training as both an actress and as a key piece in
the Disney machine. “He’s talented and doing wonderful things.
Everybody has their own vision of how they want things to play
out . .. Eventually I hope to make a record in Spanish. I don't
doanything that’s not organic. I don’t like putting my name on
anything I don’t approve.”

Fox 2000’s Gabler is a firm believer in Gomez's talent, not-
ing that she carries herself in a manner of “actresses who have
built careers in feature films, like Dakota Fanning.”

“Among young actresses in movies that have a pop presence
she stands out,” Gabler says. “She has a special quality in that
she just doesn’t—and this is no disrespect to anyone else—
work out of just a sitcom style of comedy. There’s a bit of self-
deprecation, and she shows vulnerability. She's also able to do
serious themes.”

In the social media universe, Gomez is already a superstar.
She has nearly 6 million Twitter followers and 20.5 million
“likes” on Facebook. While those numbers are below those of
her boyfriend Justin Bieber—10 million and 28.6 million, re-
spectively—she is the Internet queen of Disney. On Twitter,
Demi Lovato is followed by 3.3 million and Joe Jonas by 2 mil-
lion. On Facebook Cyrus counts 13.9 million likes; the Jonas

All grown up: SELENA GOMEZ with boyfriend JUSTIN
BIEBER at the 2011 Billboard Music Awards (left); above:
Gomez (center) in a scene from her forthcoming film
“Monte Carlo,” which also stars LEIGHTON MEESTER (left)
and KATIE CASSIDY.

Brothers, 8.7 million.

“The key to Facebook is ‘like’ and Selena has the highest lik-
ability of any artist we have ever worked with. It crosses over
into all of her business,” Konowitch says. “It’s a gift. And she
has it at a level that is remarkable.” On Vevo, her video for “Who
Says,” posted in March, has been watched more than 37 mil-
lion times. The clip for “Naturally,” the first single of her ca-
reer, has been viewed 104 million times and “A Year Without
Rain” has been clicked on nearly 68 million times.

Gomez also recently lit up the Internet when photos from
her vacation with Bieber were posted just days after the couple
shared their first public kiss at the May 24 Billboard Music
Awards. Compared with the nude shots of “High School Mu-
sical” star Vanessa Hudgens and Cyrus’ bong photos, the Gomez-
Bieber pictures were child’s play. Gomez takes it in stride.

“I have a love-hate relationship with the Internet,” Gomez
says, noting she does all of her own tweets. “I don't like it in
general—it's vicious. But it’s also incredible that I can connect
with fans, because I love to hear their feedback and let them
know about my life.”

The challenge now for Fox 2000 and Hollywood Records is
to convert those online fans into actual consumers. They're
starting by putting Gomez in front of her fans by filling her
June calendar with events that combine music and film. The
Fox 2000 marketing team has her cutting across the country to
visit upscale shopping centers to promote the film, and in many
of those cities, she’ll promote her album on radio and TV. In
some cases, Gomez will perform with acoustic guitar on the
radio. “I love stripping the music down to bass and guitar,” she
says. “[It] gives the songs a whole new meaning.”

That effort—piling radio and TV atop the mall visits—is an-
other quality that singles out Gomez, Gabler says.

“She’s a hardworking girl—very few work as hard as she
does—and she loves it,” Gabler says. “She’s going around the
country, going out to see the audiences. You can’t get more con-
nected than that.” .
Los Angeles-based Phil Gallo is senior correspondent at Billboard,
covering film and TV.
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ONVENIENCE ALMOST KILLED THE SOUND OF MUSIC.

An entire generation has grown up on 128 kbps MP3 files, low-
quality audio streams and earbuds ill-prepared to deliver what people
soon forgot they were missing.

Compression has been the key: Assuming 12 tracks peralbum, 29%
of all songs purchased in the United States through May 15 were com-
pressed audio tracks with less than CD quality. And that’s not counting the mil-

lions of CDs ripped and listened to as compressed audio files as well. Roughly half
of 1% of all songs purchased came from vinyl LPs, and many of those come with
codes for a free download of compressed files perfect for MP3 players. (Nielsen
SoundScan doesn’t separate sales of titles according to digital file format.)

But there are indications the trend is reversing. The growth, however
small, of vinyl sales is putting high-quality audio into more homes. Audio-
phile-level digital downloads are becoming more commonplace. Entry-level
hardware is getting better while top-of-the-line equipment is seeing inno-
vation. Even online streaming services have improved to MP3 quality.

Some of the factors behind this audio resurgence are technical. Faster
broadband speeds and increased storage space allow people to download
and store files with better audio quality. New digital hardware makes play-
ing high-quality music easier than ever. Other factors are incidental. High-
quality, over-the-ear headphones deliver good sound quality but in many
cases the owner is simply making a fashion statement.

While green shoots emerge, the market for audiophile products is still
young. “I don’t think the consumer market is there today,” says Brad Navin,
CEO of digital distributor the Orchard. He notes that only a few down-
load stores service audiophile-level downloads, and they’re selective as
far as the titles they offer. Mainstream stores like iTunes and Amazon
have increased the resolution of downloads—256 kbps AAC and 320 kbps
MP3, respectively—but still lack audiophile-level quality.

“The quality gain was minimal, but from a marketing standard the con-
sumer saw the number, and bigger is better,” says Jan Nordmann, director of
marketing and business development at Fraunhofer USA Digital Media Tech-
nologies. Fraunhofer is the organization best-known for co-developing the MP3
and AAC digital audio encoding formats.

While the “audiophile” of yesteryear required the best of hardware and
software, that hasn’t been the case for a while, says David Cheskey, co-
founder of audiophile download store HDtracks. “Now, it’s anybody who
has a system over $1,000 and who cares about their music. It's people who
stop what they’re doing, sit on a couch and listen and pay attention.”

In the end, every little improvement in sound quality means more dis-
tance from the lo-fi days of the early digital era. Designer headphones are
introducing young people to a level of audio quality they’ve either forgot-
ten or never known. Getting a taste of better sound is like getting bumped
up from coach to first class: It’s hard to go back.

Glenn Peoples (@billboardglenn) is senior analyst at Billboard. He writes the
weekly Digital Domain column.
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YOUTH-DRIVEN VINYL SALES,
PREMIUM OVER-THE-EAR

HEADPHONES, VC INVESTMENT

INHARDWARE COMPANIES,

MORE TURNTABLES AT BIG-BOX

STORES— 10 SIGNS THAT
SOUND QUALITY 15 MAKING
A COMEBACK

BY GLENN PEOPLES
/LUSTRATION BY ANDREW CLARK
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MORE ACCESS TO HIGH-

QUALITY DOWNLOADS

Broadband speeds have

improved and storage space

has become less of anissue,

yet the popular stores don’t
often (if at all) offer the high-
quality formats. Those are offered
mostly by smaller players. DIY
services Bandcamp and Topspin
allow users to sell musicina
variety of high-quality formats.
Nimbit plans to offer lossless
formats later this year. Some retail
sites cater to audiophiles, from
HDTracks to Rhino.com, the
consumer-facing store of Warner
Music Group’s Rhino Records.

7digital, which offers millions of

songs, “has started to release
more titles with lossless formats,”
CEO Ben Drury says. The retailer
discovered that 86% of those who
bought Radiohead’s “King of
Limbs” album opted for the higher
quality of the two versions,
according to Drury. “it’s an
encouraging sign.”

THE INFLUX OF

VENTURE CAPITAL

Nothing interests venture

capitalists like disruption

products that create new

markets and unseat
established items. However, little
venture capital had flowed into
music hardware before Index
Partners invested $25 millionin
Santa Barbara, Calif.-based
Sonos, which manufacturers high-
quality digital audio systems for
the home.

“That market has lacked a
tremendous amount of innovation
over the last 15-20 years,” says
Mike Volpi, a partner at London-
based Index Partners. “By and
large when you pick up an
amplifier or CD player today, they
kind of basically do the same
things they did 10 years ago.” But
Index saw that Sonos was
different because it started with a
contrarian view of home audio by
innovating through software.
Similarly, San Francisco-based
IDG Ventures, another VC firm
whose usual focus is software
companies, has invested in Olive, a
San Francisco-based company
that builds affordable, high-end
digital music servers.

THE SIREN SONG

OF VINYL

Vinyl was up 89.6% in 2008,

32.3%in 2009 and 14.2% in

2010—a 180% increase in

three years, according to
Nielsen SoundScan. The trend is
continuing this year, as vinyl sales
are up 37.4% through May 15.

“it’s not a format they’re just
collecting,” says Eric Levin, owner
of Atlanta’s Criminal Records and
co-founder of the annual vinyl-
heavy Record Store Day.
MusicDirect director of sales Josh
Bizar adds: “Sound quality is a big
reason for the resurgence.”

And music fans are educating
themselves about sound quality.
Such sites as MusicAngle.com
and SteveHoffman.tv are
resources for vinyl enthusiasts
seeking high-quality pressings of
albumes. Levin says that record
stores are helping customers
understand which labels and
manufacturers tend to put out
high-quality vinyl. “They’re
producing a lot of crap, and
customers are starting to notice.”

EASY-TO-USE

DIGITAL MEDIA

Today’s digital media

servers are making high-

quality music easy. “The

hardware is becoming very
easy to use,” HDtracks’ Cheskey

says. “A lot of audiophile
companies are coming out with
music servers. Just touch the
screen and it plays.”

Listening to music through a
home computer is becoming
easier, too, he adds. Affordable
sound cards or digital-to-audio
converters can create excellent
sound quality when plugged into a
hi-fi system. Olive’s digital music
players can store thousands of
tracks in high-definition quality.
And to make it easy to transition
from CDs to CD-quality digital
listening, Olive will rip customers’
CD collection. Users mail in the
discs and Olive sends back an
elegant piece of hardware with
their music.

In addition, Sonos’ home
systems connect to a number of
services—from Pandora to
Rhapsody—as well as a user’s
personal collection stored on a
hard drive.

PREMIUM HEADPHONES

It has taken artist

involvement/endorsement

for consumers to get more

out of their MP3s. Beats by

Dre headphones have
been produced by Monster Cable
since 2008 and with market
potential proven, there has been
aland rush in the branded-
headphone market.

Signeo USA offers eight kinds
of headphones—both in-ear and
over-the-ear—branded by
Ludacris and called the SOUL.
AKG by Harman has its Quincy
Jones Signature Line of three
different styles that range from
premium reference headphones
to anin-ear model. Headphone
maker Skullcandy, which filed for
an IPO in February, has ventured
into the premium market through
a partnership with Roc Nation,
the joint venture of Jay-Z and
Live Nation.

A CD REVIVAL

The CD was supposed to

have died 10 years ago. But

Criminal Records’ Levin

argues the CD is showing

signs of a comeback. “Used
CDs will grow in value as they
become more scarce,” he says,
adding that “there’s already a
huge market for collectible CDs.”

Even as the cloud hovers, and

the access vs. ownership debate
rages, there remains something to
be said for owning a format that
offers longevity. “Smart people
are still seeing value in them,”
Levin says. “Owning something—
the recording in perpetuity—is a
better value than anything eise.”

VINYL YOUTH MOVEMENT

Vinylisn't just a format for

older consumers seeking to

relive the past. Younger

buyers are also purchasing

vinyl, expanding the total
base of customers who seek an
alternative to the lower audio
quality of compressed digital files.
“In the past seven or eight years
we’ve seen the most dramatic
growth of a newer, younger
market evolving,” MusicDirect’s
Bizar says. “They’re coming in
through new music, not just
through reissues.”

Nielsen SoundScan sales
figures tell the same story.
Through May 15, the top LPs of the
year were a mix of indie rock and
classic rock titles. In the top 30
were albums by post-Napster
bands Fleet Foxes, Mumford &
Sons, Panda Bear, the
Decemberists, Bright Eyes, the
Black Keys, Iron & Wine, Arcade
Fire, Bon lver, TV on the Radio,
Adele and Mogwai.

JUNE 18, 201

THE HOME THEATER

Not all digital audio

quality is poor. Today’s

family has a home theater

system built to provide the

high-quality, 5.1 surround
sound contained in DVDs and
Blu-ray discs. A multiple-speaker
system with a powered
subwoofer, powerful receiver and
Blu-ray player can range from a
few hundred to many thousands
of dollars.

“If it’s not HD-quality, you
know it immediately,” the
Orchard’s Navin says. Music is
getting a lift from Apple’s
AirPlay device, which allows
the user to stream audio
wirelessly to speaker docks,
receivers and stereo systems.
“That used to be an add-on you
had to buy at the Apple store,”
Fraunhofer’s Nordmann says.
“Nowadays there are more
manufacturers that include that
functionality in the home
theater system.” With more
music in the living room, low-
quality streaming audio won’t
suffice, Nordmann adds. “With
access to better speakers, there
is demand for better-quality
audio streaming as well.”

HIGH/LOW BUNDLES

One way to increase

adoption of high-quality

digital formats is to bundie

them with lower-quality

files. This piggyback
approach gives consumers the
best of both worlds without the
need for new equipment: high-
quality for the home and
standard quality for iPods and
other portabie devices. One
attempt at bundling is
Fraunhofer’s HDAAC, a lossless
version of the popular AAC
format used by Apple.

“It was introduced because
we thought there might be a
need for higher quality even
though it hasn’t taken off yet,”
Nordmann says. “We didn’t want
people to have two separate
formats.” HDAAC files have an
average compression ratio
factor of two, which means they
have half as much data as the
original files.

7digital also takes the
bundling approach. “We tend
to offer lossless along with
lower quality, for convenience,”
Drury says.

MASS MERCHANTS
You know sound
quality is reaching the
masses when Best Buy
is carrying turntables.
Atits online store, the
big-box retailer sells a TDK USB
belt-drive turntable that lists for
$399.99. It offers numerous
affordable options, such as a
belt-driven model by Stanton
that sells for $149.99 and a
Numark that sells for $99.99,
both of which connect to
computers to rip vinyl audio as
WAV or MP3 files.

Radio Shack also carries low-
priced turntables, though the
$79.99 Vinylwriter Pico USB 2 is
more of a starter kit than
something found in a high-end
home system. But budding
audiophiles have to start
somewhere, and the included
software that rips LPs into
digital files can output to high-
quality WAV and AIFF files. As
for high-quality digital audio,
Best Buy carries Sonos products
as well as the Logitech
Squeezebox Network Radio, a
Wi-Fi-enabled device that
supports a number of lossless
and HD file formats. oce
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House
Beautiful

INTERNATIONAL JOINT
VENTURE WITH EM|,
10-HOUR BEACH PARTIES,

A DOCUMENTARY, AN IPAD
APP AND NOW ITS BIGGEST
SINGLE SO FAR—FROM
STOCKHOLM TO MIAMITO
IBIZA TOWN AND BACK,
FOR SWEDISH HOUSE MAFIA,
IT’S ABOUT A FAN-FOCUSED
(AND FABULOUS) POPULISM
BY KERRI MASON

n the fall of 2010, the international dance music indus
try was locked in a bitter custody dispute. At risk: own-
ership of the month of March in Miami.

On Nov. 16, the industry confab Winter Music Confer-
ence announced that it was splintering from the Ultra
Music Festival, a three-day all-ages concert featuring DJs,
live acts and big-name headliners like the Cure and Duran
Duran. For more than a decade, the events coexisted during

one week, allowing artists, fans and industry people to con-
verge and temporarily turn Miami into dance music’s capital
city. Now, they’d be separated by two weeks.

Less than a month after WMC’s bomb-drop, DJ/producer su-
pergroup Swedish House Mafia—Steve Angello, Sebastian In-
grosso and Axwell—made one of its own. Through a press release
and social media postings alone, the outfit announced the One
Night Stand at the Masquerade Motel, a 10-hour party during
what was now UMF week. Going head-to-head with UMF, and
disregarding WMC altogether, the move was bold—cven more
so because SHM didn’t have a venue or a lineup yet. The group
promised an “extravagant” light and video show, and its usual
dose of sex appeal. “Masks On Please,” the invite commanded.

But the gag order was part of the plan. “We used the strategy
of teasing tiny pieces of info, to create that feeling of adrena-
line to go and snag your ticket,” SHM manager Amy Thomp-
son says. It worked. The first block of 2,500 Masquerade tickets
went on sale in mid-December for $50, sold out in 22 minutes
and crashed the website handling the sales. At the end of Feb-
ruary, the act revealed the lineup: friends and favorites that in-
cluded Calvin Harris, Armand Van Helden and Pele Tong. Two
weeks later, SHM unveiled the venue: the 11,500-square-foot
tent housing Funkshion’s Miami Fashion Week events, quite
literally on South Beach, just off Ocean Drive. On March &, the
last block of the 12,500 available tickets went on sale at $75 and
sold outin 11 minutes.

“I’m not going to lie.” Thompson says. “It was a surprise.

Asurprise, and a statement—about dance music, the chang-
ing face of fan-dom and just what music business success looks
like in 2011. At the time of the Masquerade sellout, SHM had
been known as an entity for less than a year, having signed an
international deal with EMIin July 2010. The group released a
mere three singles, which have collectively sold 1.3 million
copies internationally, according to the act’s U.S. label, Astral-
werks. A fourth, “Save the World,” was released May 17 and is
shaping up to be the biggestyet. It’s sold 20,000 copies, accord-
ing to Nielsen SoundScan, and jumps 40-28 on Billboard’s
Dance Club Songs chart this week. The video, featuring lov-
able canines carrying out some street justice on an assortment
of bad guys, is at 11 million YouTube views, and was justadded
to MTV Hits and mtvU.
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Despite appearances from artists like Tinie Tempah (on
‘Miami 2 Ibiza”) and Pharrell (on the group’s definitive first
release, “One”), SHM’s music is gloriously big-room club fod-
der, not mainstream-friendly radio dance. When asked if he'd
like to have a Billboard Hot 100 chart-topper, Angello, who
spends part of the year in Los Angeles, is dubious. “We bump
into people and we end up on a record together. We never plan
or request anything. We don’t say, ‘OK, this release is just for
America. Let's put an R&B singeron it.”’

But SHM is more than music; it’s a brand. And an interna-
tional “joint venture” with EMI—the type of multiplatform deal
that used to be called “360”—has allowed the members to de-
velop themselves as one, without a hard focus on sales.

‘It’s a new paradigm: This is an artist that hasn’t put out a
proper artist album yel,” Astralwerks senior marketing direc-
tor Lawrence Lui says. “The music industry is evolving, and what

makes money now is not necessarily recorded music or down-
loads or sales of actual music products.” Lui confirms that EMI
shared in the expense and the profit of Masquerade, and has
done the same with the group’s other outside-the-box projects.

The act has already released a critically lauded documentary
film, “Take One”; “Until One,” acompanioniPad app toits same-
named EP; and a free iPhone fan app that pushes out gig infor-
mation and aggregales the bandmates’ tweets. They have nearly
1.5 million Facebook “likes,” more than 121,000 Twitter follow-
ersand a website that’ll soon be updated to include an enhanced
store and a travel guide with tips from SHM’s members.

Such elements have advanced the perception of these three
affable friends as the leaders of a globe-trotting, fabulous lifestyle,
nonetheless rooted in a fan-focused populism. And when the
first true test of all that brand-building came—Masquerade, a
chance for fans to commune with their heroes in an environ-
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ment created by them—the response was overwhelming.

SHM wasn't born out of necessity: The members were doing
well on their own. Angello and Axwell founded Size and Ax-
tone Records, respectively, two of the genre's top tastemaking
imprints. Ingrosso is a music-focused voca. specialist with an
ear for pop. They could all tour at will internationally. As the
name suggests, SHM started as a lark; a chance for the child-
hood friends to “bro out” in the DJ booths of international
hotspots like Pacha Ibiza.

“Each of them have very successful solo careers,” Thomp-
son says. “SHM comes last, which is good. It stops it from be-
coming all-encompassing.” But on March 26, it was all that
mattered in Miami—even with the 50,000-capacity UMF sold
out downtown.

The Miami Fire Department declared Masquerade at-capacity
at5 p.m,, causing thousands of revelers to stake out spots on the

Team SHM

LABEL: Astralwerks/EMI

BIG DEALS: Smirnoff France

SITES: SwedishHouseMafia.com
Facebook.com/swedishhousemafia
MANAGEMENT: Amy Thompson, ATM Artists
AGENT: Sam Kirby, William Morris Endeavor
PUBLISHING: Universal Music Publishing Group
PUBLICITY: Katie Deatrick Trimble, Astralwerks
TWEETS: @swedishousemfia

surrounding beach. In addition
tothe usual spring breakersand
fist-pumpers, the crowd had its
fair share of grown-ups with
means. Many trudged through
the sand in Louboutoin heels and settled into bottle service tables
in the elevated VIP section, hosted by exclusive New York-based
nightclub brand Provocateur.

‘Our fan is anywhere from 18 to 35, equally girl or boy,”
Thompson says. “They dress well, look good, make an effort.
They die for electronic music. We have a saying: ‘You are the
show.” At Studio 54, you didn’t know who the hell D]’d—the
people were the show. We feel our fans are that.”

When the trio took the booth for the day’s final set, flanked
and backed by massive video screens, it seemed possible that
the structure itself would give way from the energy alone. SHM

Beat-builders: Swedish
House Mafia's SEBASTIAN
INGROSSO, STEVE
ANGELLO and AXWELL
(from{eft); inset: Fans
sizirgupthe merchata |
London show inMay.

closed with “One”—joined by
surprise guest Pharrell—and
an explosion of pyrotechnics
that seemed to represent the
complete destruction of dance
music’s status quo. The new kings of Miami had been crowned.

The members of SHM have no illusions. “There’s being big
in America electronically in our genre, then there’s being big
like Britney [Spears] and Christina [Aguilera],” Thompson says.
“We're humble in that regard.” But Angello sees only a bright
future, for the band and dance music at large.

“There are a lot of doors open to us right now,” he says. “But
the scene is finally where it should be: it’s an amazing genre of
music. It brings people together and makes them happy.”

Kerri Mason (@ hotwaterinc) is a New York-based freelance writer.
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OPTIMISM PREVAILS ON THE
NASHVILLE SCENE AS STARS
AND STAKEHOLDERS GATHER
FOR BILLBOARD/CMA
COUNTRY MUSIC SUMMIT

BY RAY WADDELL

industry, digital marketing toys, the cloud, multirights deals
and brand-building, the prevailing theme at this year’s Bill-
board/Country Music Assn. Country Music Summit were famil-
iar: Love your fans, hard work pays off, and it’s all about the song.

This melding of traditional truths and a sometimes confus-
ing new marketplace bodes well for country music, which—
arguably—could be better-positioned during the long haul than
other genres. In the new world order, country music’s laser
focus on songwriting and superserving its passionate fan base,
powered by charismatic artists who connect with fans and tour
hard and smart, should serve the genre well.

While definitely not immune to the ills of the overall music
industry, it’s this robust mix of career artists and upstarts with
legs that gives country stakeholders reason for optimism, and
it showed among the 500 in attendance at the summit, held
June 6-7 in Nashville as the unofficial kickoff to the Country
Music Assn.’s massive CMA Music Festival. Despite long-stand-
ing charges of producing “cookie-cutter” artists, the truth is
this: Unique acts that find their own voices are the ones that
succeed in country, and the genre boasts a wealth of them.

For example, Kenny Chesney, in his Superstar Q&A, noted
that it was when he stopped trying to be George Strait and forged

A mid all the discussion of the challenges facing the record
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his own sound that his career switched gears. Similar senti-
ments were voiced by newer artists. “In the early days, I did try
1o change and conform to what Nashville wanted,” Jason Aldean
said during the summit’s Artist Development Case Study. Aldean
added that, after failing to get a record deal (he’s now a plat-
inum act on Nashville indie Broken Bow), “I made a promise
to myself I'd cut the kind of songs | wanted to.”

If today’s marketplace means everyone in music has to work
harder, well, that’s pretty much how country music has always
approached things. That “work ethic” theme came up time and
time again, whether it was songwriters talking about endless
writing sessions or artists like Chesney discussing singing to
the fans in the cheap seats.

Of course, the summit was more than an industry group hug.
Real and difficult challenges were addressed in virtually every ses-
sion, and often sharply divergent opinions were voiced on the state
of the business and the strategies best applied. For example, the
general consensus on the touring panel was that widespread dis-
counting wasn’t a good thing, but opinions differed on the effec-
tiveness of strategic use of Groupon discounts for touring artists.
Live Nation Counlry president Brian
O’Connell said Groupon promotions
brought new fans to see Brad Paisley,
but AEG Live senior VP Ali Harnell
wondered whether fans paying vastly
different prices for similar seats might
be a turnoff. O’Connell's solution?
“Don’t put them next to each other.”

Most often, though, the talk was
of successful projects and routes
around the obstacles. Where last year
there were pointed complaints about

OVERHEARD:

“It's not a lifestyle
anymore—it’s just
a choice of music.”

JOE NICHOLS ON CHANGING PERCEPTIONS OF
COUNTRY MUSIC OVERSEAS.

Country Music Assn. CEO Steve

i Moore (far left) joins the

p performers at the Chevrolet
/ Presents CMA Global Artist
Party outside the Stage on

Broadway. PHOTO: KAREN HICKS/CMA

everything from multirights deals to piracy and declining CD
sales, this year the vibe was more, “Yes, it's tough; here’s what
worked for us.” Call country the genre too busy to bitch.

On the publishing panel, EMI Music Publishing Nashville ex-
ecutive VP/GM Ben Vaughn said his company has fewer writers
on its roster but the ones it does have are hard at it, and the ad-
ministrators are working every angle. “We're more focused,” he
said, adding that publishers expect their songwriters to produce.

Country fans, who were beginning to descend by the thou-
sands into Nashville as the summit progressed, are the genre’s
ace in the hole. They're famously loyal, and they’re more con-
nected to their favorite artists than ever through the Internet
and the original social networking platform: touring.

It's the songs that keep these fans turned on. Nashville is a
songwriter town, and such current issues as Apple securing li-
censes for its iCloud service were seen as a positive develop-
ment for the country business community and what it produces.
While traditional values often populate country songs, this is a
genre in step with a direct-to-fan marketplace, with fans that are
more tech-savvy than many would perceive [see story, page TK].

Corporate America is increas-
ingly turning to country events,
artists and tours to reach con-
sumers. The summit itselfis in that
mix, as industry sponsors for the
event—Ilike ShowClix and Sony
Music—were joined by presenting
sponsors Samsung and AT&T,
which announced a new partner-
ship with Keith Urban after the
summit concluded, and the CMA
Music Fest began in earnest. «..
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OVERHEARD:

“There’s two ways to work. You can work in a
machine-gun atmosphere where the gun fires
bullets and [you wonder], ‘Did we hit it?” ‘I don’t
know. There’s too much smoke. I can’t tell.’
Or you can take your one bullet and learn how to
shoot. That sniper attitude is really important.”

BIGGER PICTURE GROUP PARTNER MICHAEL POWERS ON MAINTAINING FOCUS.

“George Strait was the
model that everybody at the time.. ..
wanted to be like. And they still do.
Asmuch as | love him and respect him,
the moment | quit trying to be him was s temamstrorsed e hone tthe CoA

Ihe mnment m |Ife Ch[]n ed E Global Artist Party in presenting Tommy Two legends collide as veteran
y g . Emmanuel with the CMA Global Artist of the Year manager Dale Morris (left) catches

award. PHOTO: KAREN HICKS/CMA up with country titan Mel Tillis.
KENNY CHESNEY ON FINDING
HIS OWN STYLE.

Getting pumped up before their summit panel “Touring Saturation: Are We There Yet?” are (from left)
Neste Event Marketing president Gil Cunningham; NS2 CEO Darin Lashinsky; country superstar Charlie
Daniels; Brock Jones, VP of booking at panel sponsor Bridgestone Arena; moderator Ray Waddell,
Billboard executive director of content and programming for touring and live entertainment; AEG Live
senior VP Ali Harnell; Live Nation country president Brian O’Connell; and Red Mountain Entertainment
president Gary Weinberger.

“Ypu cant
shine sh™t.

WARNER MUSIC NASHVILLE
PRESIDENT JOHN ESPOSITO
ON THE IMPORTANCE OF
GUALITY MUSIC,

Billboard and the CMA, BFFs
(from left): Billboard editorial

director Bill Werde and publisher
Lisa Ryan Howard with Country
Music Assn. CEO Steve Moore.
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HOT DEBATES AT THE COUNTRY SUMMIT

PUBLISHING PANEL

"NOT EVERY ARTIST IS A SONGWRITER.

Nashville publishers are changing the time-honored tradi-
tion of pairing one songwriter with another. Now that labels
want artists who also write songs, publishers are finding they
must pair their songwriters with recording artists to get their
songs onto albums. It’s a controversial facet of today’s artist
development—in a city filled with specialists.

“There is a misconception with artists over the last few years
that just because you have a record deal, you're all of a sudden
a songwriter,” Universal Music Group Publishing Nashville
president Pat Higdon said. “Every artist is not a songwriter.”

This has changed the importance of song-plugging, the act
of pitching songs to artists and record labels, Sea Gayle Music
partner Chris DuBois said. “A big part of publishing has shifted
from song-plugging to politically positioning your writers to
have the best opportunity of getting cuts.” That means getting
a songwriter to co-write with an artist who may have little song-
writing experience. “There have always been those great artists
that didn’t write . . . that just interpreted songs. And we still
need those in the format,” Higdon added.

RECORD LABEL PANEL

“WE DONT CALL OURSELVES
A RECORD COMPANY.

The music industry needs to get past the CD and the old ways
of assessing what is and isn’t a hit, CMT senior VP of music
strategy Jay Frank said. “We're stuck on what gets into Walmart.”

Frank’s comments came after some audience members ap-
plauded encouraging year-to-date Nielsen SoundScan num-
bers. CD sales were down just 7% compared with 22% at the
same point in 2010. Album sales were flat compared with last
year's 11% decline.

Transparency is one problem in today’s diversified record
business. The outside world looks at an artist’s sales because
they’re tracked by a third party. But the public can’t see into
many of the revenue streams embodied in today’s label con-
tracts. There simply aren’t any charts for merchandise sales,
sponsorship dollars and synch licenses—welcome to the new
music industry, where the CD is just one spoke in a larger wheel.
“We don’t call ourselves a record company,” Warner Music
Nashville president John Esposito said.
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MANAGER PANEL

“THE INCOME IS JUST NOT GOING TO BE THERE.

Anyone expecting to hear about the death of the record label
probably left the artist manager panel disappointed. There
wasn’t even any vitriol aimed at expanded-rights deals.

“1 see record labels as an even more important entity than
ever,” TKO Artist Management president T.K. Kimbrell said.
But the costs of putting out records and promoting artists are

cerned that at some point with increased digital downloads—
both legal and illegal—the income is just not going to be
there,” Kimbrell said. “I've sat on both sides, from a manage-
ment standpoint and a record label. I know what’s there.”
While expanded-rights deals—aka 360 deals—are helping
labels stay in business, they need to be approached with cau-
tion, Vector Management president Ken Levitan warned. Grant-
ing expanded rights to a label means the artist should get
commensurate value back. “You need to make sure the resources

still causing, in this digital age, labels to struggle. “I'm con-

are there,” he said.

—Glenn Peoples

A CLASSIC COUNTRY
MUSIC PANEL CHAT—
FROM THE POV OF
THE MODERATOR

A joke crossed my mind after my panel
about record labels at the Billboard
Country Music Summit: How many
music industry panelists does it take to
screw in alight bulb? In Los Angeles or
New York, the answer is one—and there
would be some boasting by the first to
do it. In Nashville, screwing in a light
bulb would be a team effort: None of
the executives would want to show up
his or her peers.

That famous Music Row civility was
apparent in the green room before we
went onstage. Average Joe’s Enter-
tainment president Tom Baldrica and
Bigger Picture Entertainment partner
Michael Powers chatted about their
golf outings. Bug Music VP John Alien
and | talked about the challenges of
jogging in Nashville’s summer heat.
That’s life in a smallish city and an even
smaller music industry. Everyone
knows everyone.

So it was hardly surprising that five
panelists could be in such agreement

about the state of the record industry.
Heads were constantly nodding. One
panelist was always continuing another’s
train of thought. They were on the same
page. What was surprising was that all
five panelists are taking basically the
same approach: work smarter, not harder.

For Warner Music Nashville president
John Esposito, working smarter meant
trimming the label’s roster in order to put
more focus on the acts with the best
chance of success. When he arrived
nearly two years ago, Warner Nashville
didn’t have a tent-pole artist, he said.
Since then, the label has helped turn Blake
Sheltoninto one of country’s leading men.

Baldrica and Powers are doing the
same thing but on asmaller scale. Both
Average Joe’s and Bigger Picture have
put their resources into a small roster
of artists. They’re nimble so they can
quickly respond to the market. And
though they think big, they have lower

break-even points than the majors.
Bug Music’s Allen explained that his
company started looking beyond pub-
lishing—out of necessity. Its songwrit-
ers had masters that needed to be in
the marketplace, so Bug helped. Now it
has created alabel called 615 Music with
Kings of Leon to launch new talent. And
owning rights to both masters and pub-
lishing helps it better license those
songs for TV and movies, he added.
CMT senior VP of music strategy Jay
Frank showed up a few minutes late
due to preparations for the CMT Awards
at the Bridgestone Arena a block away.
A year earlier, the smart and opinion-
ated executive stirred up the label panel
by admonishing the industry for cling-
ing so desperately to the CD. But this
year, when he urged Nashville to look
beyond CD sales and find new ways to
measure success, he sounded down-
right, well, civil. —GP

OVERHEARD:
“Any professional songwriter who has
quota issues needs to do something else.”

EMI MUSIC PUBLISHING NASHVILLE EXECUTIVE VP/GM BEN VAUGHN



“Jou have
to be present
towin.

BIG MACHINE LABEL GROUP INTERNATIONAL
DIRECTOR OF MARKETING BRAD TURCOTTE
ON ARTISTS BUILDING AN
INTERNATIONAL CAREER,

we're badass,
thats why.”

JASON ALDEAN RESPONDING TO A FAN
QUESTION ABOUT WHY COUNTRY MUSIC
1S DOMINANT ON SHOWS LIKE
“THE VOICE” AND
“AMERICAN IDOL.”
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"He's such a great
quy, but he's on Paisley
time. | always say, Waitin
on a Woman'? Yeah, right.
Waitin'on Brad.

CARRIE UNDERWOOD ON DUET
PARTNER BRAD PAISLEY.

WHO, EXACTLY, [5 COUNTRY?

COUNTRY MUSIC FANS ARE PROFESSIONAL AS WELL AS
BLUE COLLAR—AND THEY’RE ON FACEBOOK BY TOM ROLAND

lot at a Seattle-area Applebee’s for dinner, he takes a
phone call from his wife, who asks if he got the note on
Facebook saying she’d be 10 minutes late.

One might guess that this fictitious man listens to adult con-
temporary or classic-rock radio. In fact, the ringtone on his
smartphone-—Jason Aldean’s “Dirt Road Anthem”—mightsur-
prise even Music Row executives. The guy is a country fan,
though he falls outside of what many consider the core coun-
try audience: pickup-driving, beer-guzzling factory workers
without a college education. Nashville has been battling the
“hay bale” imagery for years. And the Country Music Assn.
(CMA) hopes that a new round of research—unveiled June 7
at the Billboard Country Music Summit—will help the indus-
try fight those stereotypes among potential advertisers, and
even its own executives.

Country fans do, in fact, include truck-driving, blue-collar
folks, but that's not the full picture according to the study, which
surveyed 25,000 people. Among the discoveries that might sur-
prise those who still think country’s consumers sit barefoot on
Appalachian porches:

w hen the bank manager pulls his Prius into the parking

W One-third of adults who hope 1o buy an eco-friendly
vehicle in the next 12 months are country fans.

B One-third of country fans work in managerial or pro-
fessional occupations.

B Three-quarters of the country audience, often con-
sidered technologically challenged, is active in some
fashion on Facebook.

It's important for the industry to recognize the non-stereo-
typical fan does indeed exist—and in higher numbers than
previously understood, according to CMA market research
director Greg Fuson. Such data has significant implications
for a wide swath of the country industry, including radio-pro-
gramming decisions, material selection, marketing choices
and income from sponsorships and advertising. A restruc-
turing of country’s self-perceptions comes as the industry
continues to grapple with ever-shifting dynamics in multi-
ple segments of the business, and those changes were highly

Country Music Assn. market
research director Greg Fuson
presents the 2011 CMA
Research Study on today’s
country music fan.

evidenton June 6 as the summit got under way at the Nashville
Renaissance Hotel.

Radio is still the driving force in determining what songs
and artists reach critical mass. But other [actors can carry a hit-
maker to the next level or help attraci radio’s attention. Adver-
tising is increasingly one of those factors. TKO Artist
Management president T.K. Kimbrell noted that Ford prom-
ised to spend $100 milliont on promotion over three months
when Toby Keith formed a partnership with Ford’s truck divi-
sion approximately nine years ago. Combined with the power
of music in heavy rotation, that exposure elevated him from a
star to one of the genre’s heavyweights.

“Every artist I’ve seen had something additional to country
radio to make them a superstar,” Kimbrell said.

Ninety-five million Americans identify themselves as coun-
try fans, according to CMA VP of corporate partnerships Sheri
Warnke. With the audience ranging predominantly in age from
25 to S4—wider than most other genres—it’s attractive to com-
panies willing to spend on the genre. Nevertheless, any deals
that aid the music have to make creative sense, and it’s better
to walk away from bigger paychecks—in sponsorships or in
concert fees—than to make a shortsighted deal.

“If you start chasing money, you're going to make a lot of
mistakes,” Aldean said. “That’s when the beginning of the
end hits.” e
Tom Roland (@bbcountryupdate) is editor of Billboard’s
Country Update newsletter and is based in Nashville. For the full
version of this article, subscribe to the Country Update at
billboard.biz /bbbiz/newsleiter.

OVERHEARD:

. “Talways wonder . . . which television executive got together
with a reporter and said, ‘Is radio dead?’

»”

PREMIERE RADIO NETWORKS PRESIDENT JULIE TALBOTT
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lash would like to make one thing
perfectly clear: “Even to this day, all |
really want to do is fucking play. I have
no interest in being a businessman. It
does not thrill me. It does not excite
me.” § However, as head of his own
label, Dik Hayd, the former Guns N’
Roses guitarist knows the job comes with
certain responsibilities and challenges. To
help him navigate the often choppy waters of
business, in 2009 he linked with Los Angeles-
based management group the Collective. §
“The Collective has been much more of a mar-
keting and entrepreneurial partner for Slash
than a traditional management company,”
Slash’s manager Jeff Varner says. “We are
constantly looking for new ways to partner
directly with artists, build brand equity for
them and develop new ways to unlock the
value of their direct relationship with their
audience. Our goal from the onset was to help
Slash realize his own goals professionally, to
build his brand and enable him to create his
own platform for recording and distributing
music on his own terms.”

When Slash, whom Time magazine ranked No. 2 in 2009 in
a list of the top 10 electric guitar players, met with the Collec-
tive, he already had demos in hand for his 2010 album, “Slash,
which featured vocals from Ozzy Osbourne, Iggy Pop, Kid Rock,
Alter Bridge singer Myles Kennedy, Fergie and others.

The Collective helped him set up worldwide distribution for
the set, which was released by Dik Hayd in the United States
through EMI Label Services and debuted at No. 3 on the Bill-
board 200 in April 2010. The Collective also created a number
of strategic alliances to push the project. Key among them was
a collaboration with Monster Energy Drinks, which entailed
placing Slash’s image on 100 million cans that promoted a re-
demption deal for three songs from “Slash.”

The follow-upalbum to “Slash,” expected in first-quarter 2012,
will feature touring vocalist Kennedy as the sole singer. The pair
wrote while on the road together and will begin recording demos
shortly. In the meantime, Slash’s summer European and U.K.
tour, booked by William Morris Endeavor, will include his first
gig in his hometown of Stoke-on-Trent, England.

“My Uncle lan called me today asking for eight tickets; he
still lives there,” Slash says while sitting in his cozy home stu-
dio in the basement of his L.A. house. “I’s going to be an in-
terestinghomecoming. { haven’t been there in almost 40 years.
I haven’t been back ever since I left there.”

Slash’s other band, Velvet Revolver, remains an ongoing proj-
ect, but the group has yet to find a replacement for departed
lead singer Scott Weiland. The band recently passed on bring-
ing in Slipknot/Stone Sour’s Corey Taylor as its new vocalist.
“I don’t want to just do something for the urgency of it, and
that’s what I felt like we were doing,” he says.

Besides, as Slash makes abundantly clear, his plate is very full.

What made you start your own label?

I’ve been in this business for long enough to go, “Well, this is
how itworks.” | just thought that | would like to pursue doing
the album myself. It’s the second time I've done that. I did it
once before with [ former group Slash’s Snakepit] and | ended
up taking [the second album], which I paid for, and selling it to
Koch. And then they just completely dropped the ball on the
record, so it was a little bit of a disappointment.

So this time around I thought, “I'll pay for the record and
then I'll just distribute it,” so no reason to do a full-on record
deal. And at this point, it’s worked out really well. It's actually
the first time I’ve recouped since Guns N’ Roses. | plan on doing
my next one the same way.
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By the sword: Despite his
business savvy, SLASH prefers
to cut his path in the world
with a Gibson ax.

Does handling both the creative and business sides
come easily to you?

Fortunately, [Guns N’ Roses] were a successful band and
things worked within the record company deal the way that
it should have. I don’t have anything bad to say about the
whole Geffen organization, but as the band got bigger, other
facets of the Guns N’ Roses organization really just came in
and picked us apart.

That's something that happens with a lot of successful peo-
ple, because as it grew you just don’t have time to be creative
and 1o make records and to tour and then, at the same time, be
so business-savvy as to watch every dollar and cent that goes
out the door. That’s just hard to do.

And | am always aware of that because, even to this day, all
1 really want to do is fucking play. | have no interest in being a

\

businessman. I don't feel like I've achieved something that
makes me happy when I do accomplish something in a busi-
ness sense; | just want to know thatit’s done so I can move on.
I have a great management team now and 1 have these [busi-
ness] meetings. | have to pay attention. It’s really important,
but I can’t stand it.

How did you connect with the Collective?

Oddly enough, [it] started with meeting somebody at a school
fund-raiser [and] they just happened to be the brother of one
of the managers at the Collective. I’d heard of the Collective
before and so | took that as an omen [and] also, I'd heard
about Jeff Varner, so | set up a meeting and went over there.
At that point 1 was knee-deep in the concept of what the record

would be with the different singers, continued on >>p30






from >>p28 and [ walked in and we talked and 1 told them
what I was doing.

Do youown the label, or are you in partnership with them?
[ own the label.

Do you want to sign any artists to your label?

I’'m too busy watching out for my own ass at the moment. Now
that we're going into the next [album], 'm just getting all the
material together and doing an overview of every distribution
company that we’re going to work with, what that deal is and
trying to settle [it all] in advance. Trying to take on a new artist
just doesn’t compute at the moment.

Trying to take on a new artist just
doesn’t compute at the moment. I'm too
busy watching out for my own ass.
Going into the next album, I'm just
getting all the material together.

You did a number of partnerships, including Monster En-
ergy Drink and Guitar Center in the United States, Clas-
sic Rock magazine in the United Kingdom and
Harley-Davidson in Canada. Clearly, those were not deals
just for the money but ones that fit your image and music.
But did you have to get your head around those kinds of
promotions that were rare for Guns N’ Roses?

Well, I've had to diversify as far as the associations I'm going

Back in the jungle: “It’s where

| come from, so | don’t have a problem
being associated with Guns N’ Roses,”
SLASH says of his days playing with
AXL ROSE.

to have. I don’t have the support of a record company and
so it costs money. And the reality is, in order to get money
you don’t have, you have to make arrangements with cer-
tain companies or whatever it is. I try to work with people
that I like.

It just seems like the way of the world at this point, that you
have to do certain deals in order to be able to make a record, to
be able todo a tour and all that kind of stuff. | mean, there’s no
money in making records. 1f you have that big pop or hip-hop

record, there seems to be alot of money in that. But, obviously,
I’m not really headed down that road [laughs].

All your deals make sense. You’re not shilling for a deodorant.
I getalot of offers though, and it’s really like the worse the
offer is the bigger the money is [laughs]. Even for the stuff
that I have done, it was sort of hard for me to get used to
the idea. It didn’t come that easily. I'm not shameless in

that sense [laughs]. continued on >>p32
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from >>p30 What do you get out of playing with this out-
fit that you didn’t get out of playing with Guns N’ Roses or
Velvet Revolver?

It's very much turned into a band at this point and it’s really
reminiscent of the early Guns days as far as that sort of vibe.
Everybody loves what they’'re doing, everybody’s excited about
doing it, and that’s something that was a ton of fun in the early
Guns years.

With Velvet Revolver, it’s just completely different. That was a
very complicated band [laughs]. It was fun, too. | had a greattime
with everything that I've done, but there is something particu-
larly fresh about this.

When | set out to do this tour
and started booking dates, one
of the things | wanted to do was

play places that aren’t on the
beaten path. If you have fansin

certain places, go there and play.

You’ve hit some different territories while you’ve toured
behind “Slash.”

When I set out to do this tour and started booking dates, I said,
“One of the things [ want to do is play places that aren’t on the
beaten path.” You get into this routine: You just play the same
cities and everybody’s used to seeing you. I[f you have fans in cer-
tain places, you should go there and play. That's the way I look at

Super sideman: MICHAEL
JACKSON turned to SLASH
for guitar solos on his 1991
album “Dangerous®

it. So that's what I wanted to do: play as many cities or as many
territories as I could get to. So we played in{akarta. We played in
Singapore. We played in Malaysia. I'd never been to any of them.

You played stadiums with Guns N’ Roses. Is it hard at all to
play smaller venues?

If you look at the nuts and bolts of what’s really going on,
no matter how big you are, they don’t really change that
much. I've never been one to say we’re successful and re-
ally sort of gloat about it. I just pick up the guitar and play.
The venues get bigger, but as a person or as an artist, ['ve
never been that sort of rock star type: “I’ve finally arrived
now. I can be a prick.”

Would you like to get to the point where your solo career
and Guns N’ Roses aren’t mentioned in the same breath?
No. Professionally, it’s where I come from, so [ don’t have a
problem being associated with Guns N’ Roses. What I don’t
want is the pain-in-the-ass questions, especially after 15, 16
years of being broken up. “When is it getting back together?”
Dude, it’s been 15, 16 years.

I just want to be able to enjoy myself, be able to make
records and be able to do tours and be able to do anything
else | might come up with. There’s not some sort of plateau
that I'm trying to reach as a solo artist to be successful and
go, “I've arrived. I've transcended my past.” It’s really just
one step after another. .

LESTER COHEN/WIREIMAGE.COM
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We are honored to be a
part of the success of
your self-titled debut
and we're looking
forward to being a
part of the next one.
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Universal Music Canada
would like (o congratulate
olash ona PLATINUIN album in Canada

Slash, you are the Ultimate Guitar
player. It has been an honor to work
with you on Slash Online and
the Slash Arcade Rocker App.

Thanks for inspiring us and our

community of 10 million guitarists.
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Slash's Worldwide We

Global Network Of Distribution Deals Gives Guitarist

International Clout
BY MELINDA NEWMAN

“Have guitar, will travel” could be Slash’s motto.
As the guitar slinger continues to promote his
2010 album, “Slash,” he and his management
team at the Collective have devised partnerships
with labels and brands around the globe to en-
sure maximum exposure for the artist.

Plus, the guitarist has been his own best ad-
vocate: This summer, he embarks on his seventh
tour behind “Slash.

Simply put, “The guy is literally the hardest-
working artist I've ever worked with,” his man-
ager Jeff Varner says.

Instead of linking with one company for world-
wide distribution, Slash and the Collective cut
deals with seven, including EMI in the United
States, Universal Music Japan and Sony Music
Entertainment Australia and New Zealand, al-
lowing them to tailor plans for each market.

“Our criteria for choosing labels included sev-
eral factors: Who did we feel would do the best
job? Who did we feel would be most innovative
in marketing and promoting the project? And
who displayed a real passion for it?” says Jordan
Berliant, a partner in the Collective who over-

Far East encore: A
March show in Hong
Kong marked the
close of an Asian
tour for SLASH, who
has toured more
widely than most
acts to promote his
2010 solo album.
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sees international marketing. “I'm delighted to
say that every label we worked with delivered for
us on this.

Indeed, in Australia, New Zealand and
Canada, “Slash” has been certified platinum by
the sales standards in those markets, according
to the Collective.

The label deals were in tandem with smart
partnerships with brands picked specifically to
appeal to parts of Slash’s fan base.

“Slash represents certain core qualities and
attributes; it’s what makes him such an icon in
rock,” Varner says. “Any brand association we
do has to fall within that universe and be some-
thing that both he and his fans can relate to, and
be seen as a natural extension of Slash.

For example, in the United Kingdom, Slash
partnered with Classic Rock magazine to create
a special “Fan Pack” edition dedicated to his ca-
reer that came with a custom version of the
“Slash” album. “That allowed us to get into 10
times as many retail outlets as traditional CDs
would, and was released prior to the standard
album version,” Varner says.
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Sony Music Entertainment
Australia CEQ Denis Handlin
credits Slash’s willingness
to make three visits to
the territory in 10 months
for the success of his album
in the market.

In Japan, Slash and Koshi Inaba from Japan-
ese band B’z collaborated on a tune, “Sahara,”
that appeared as a bonus track on the album’s
Japanese edition in Japanese, and in English for
the U.S. market as an iTunes extra. The Record-
ing Industry Assn. of Japan named “Sahara” sin-
gle of the year, marking the first time in two
decadesthat an international act took the honor.

Slash calls the promotional campaign more
hands-on than those done in his Guns N’
Roses days.

“The whole thing is more on a street level. It’s
got a very human element to it,” he says. “It'sa
really warm feeling that I never really got to ap-
preciate prior to this last couple of times around.”

Nowhere more so than in Australia, where
“fans have always embraced Slash in a unique
way,” Varner says.

Sony Music Entertainment Australia chairman/
CEO Denis Handlin credits Slash’s willing-
ness to make three visits to the territory in 10
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Touchdown:
SLASH’S surprise
appearance with
FERGIE and the
Black Eyed Peas
was a highlight of
this year’s Super
Bowl halftime show.

months for the success of the “Slash” album
in the market.

Plus, “we secured major exposure opportuni-
ties, key events and an affiliation with the appro-
priate media partner to take Slash’s already iconic
world status to a new level in Australia,” Hand-
lin says. He cites Slash’s involvement in rebrand-
ing radio broadcaster Triple M as a rock network,
as well as his participation in launching MTV
Classic Australia.

Plus, Slash has toured nearly nonstop with
his band, which includes Alter Bridge vocalist
Myles Kennedy.

John Marx, Slash’s agent at William Morris
Endeavor, says that at first, promoters in some
territories expressed concern that Kennedy was
the only vocalist appearing with Slash, despite
the presence of Fergie, Ozzy Osbourne, 1ggy Pop
and several other singers on “Slash.” But those
fears were quickly allayed.

“Myles absolutely killed it live, while Slash
and the rest of the band were just insanely fan-
tastic,” Marx says. “We never once heard a word
from a patron who felt they didn’t get their
money’s worth, and more.”

In fact, Marx envisions Slash’s touring career
evolving as he continues to move up to bigger
venues in each city.

“I believe the model for Slash is quite similar
to Carlos Santana and Jeff Beck,” he says. “Both
are amazing guitarists and writers who have
managed to have highly successful careers de-
spite the many changes that might otherwise
confuse and offset an audience. Slash is no dif-
ferent. He will be relevant and at the top of his
game for however long he chooses to perform
and record.”

AL BELLO/GETTY IMAGES
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Family networks: Long-
standing attractions on
the family show circuit,
including Sesame Street
Live and Disney Live
(below), are increasingly
marketed online.

Family Fare With

Cutting-Edge Marketing

BY KEN TUCKER

he names are familiar: Disney on
Ice, Sesame Street Live, the Harlern
Globetrotters, Ringling Bros. and
Barnum & Bailey Circus. But the
ways in which these evergreens of
the family show circuit are being marketed have
changed significantly in recent years.

Viral videos and social networking, once con-
sidered the cutting edge of marketing, are now
commonly used tools to promote family shows.

“The Internet is the fastest, most direct and
cheapest way to get to your customer,” says Bob
Schwartz, VP of marketing at the Philadelphia-
based sports and entertainment firm Comcast-
Spectacor. “Now newspapers, radio stations and
television stations are packaging their websites
and their databases for family shows and events.
TV is still a great medium; newspaper, it de-
pends on what market you're in; and then radio
can get to your specific target demographic with
the various formats. Buta new dimension has
been added with the Internet.”

Jeff Meyer, senior VP of North American

Perennial Favorites On The Family Show
Circuit Benefit From Digital Moves

event marketing and sales for Feld Entertain-
ment, agrees. “There’s no question we have
gravitated toward the social media,” he says.
“It’s going to become way more important than
iteven is today in the success of engagement.”

Feld, which counts Disney on Ice, Disney
Live, Ringling Bros. and Monster Jam among
its properties, has a department dedicated to
social media, according to Meyer.

“All the properties that we have we engage
in the social media realm,” he says. “Obviously
there are different demographics for the vari-
ous properties that we have. The Supercross
demo is vastly different than the Disney Live
productions, but we’ve got over [650,000] Face-
book members on our Supercross site.”

The landscape is changing quickly. “Five
years ago everyone had a website and you spent
a lot of time trying to get people to go to [it],
Comcast-Spectacor VP of public relations Tke
Richman says. “With a website, the fans come
to you; with Facebook, you go to the fans. That’s
adifferent way for us continued on >>p40
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To infinity and beyond: Disney on Ice,
featuring the “Toy Story” characters,
gets a boost through social media.

from >>p39  to promote and market our
events. We know where our fans are and now
we go to them and we can engage them.

“You can create presales on Facebook and
Twitter by creating pass codes for the viewer,”
Richman adds. “Those are things that we con-
tinue to explore as well.”

Crystal Breede, marketing manager for
Hampton (Va.) Coliseum, where roughly 40%
of the shows that come through are family pro-
ductions, says Facebook is now the first place
some consumers look for information.

“I've been finding that people, instead of
calling the venue, are going to our Facebook
page and asking a question,” she says. “It def-
initely takes a lot of monitoring when people
start to rely on that form of communication.
You want to make sure you answer them when
they're wanting that answer.”

Dustin Turner, marketing manager for Spurs
Sports & Entertainmentand the AT&T Center
in San Antonio, previously worked at Feld and
says the firm focused on reaching mothers.

“We changed our whole thinking while I was
there. It’s not so much about getting 100 spots
asitisabout getting four spots that reach mom
at the right time,” he says. “We’ve kind of
changed the mentality here to mirror that. We
use Facebook and social media to target the
moms just as much as we would a [TV] spot.”

Venues and promoters also target so-called
“mommy bloggers”—women whose blogs aim
for the all-important decision-maker when it
comes to family shows. A few years ago Feld
began working with Web destination Mom Cen-
tral, which describes itself as a “one-stop Web
resource dedicated to providing busy moms
with smart household and parenting solutions,”
to promote its ice and circus properties.

“It really jump-started us into that world for
Disney and Ringling with great success,” Meyer
says. “We've expanded exponentially since then.
We have mom bloggers all over the country
that we engage and feed our product to, to make
sure that we have enough chatter on all the
properties that we’ve got.

“It’s a huge initiative,” he adds. “We've
shifted a significant amount of our financial
resources and budgets to the social initiatives.”

Ultimately, Richman says, it’s still about
making the sale.

“It's how you communicate your message
now that has changed. You can announce
something at 10 a.m. on Facebook and by
10:05 it’s spread to millions of people. You
don’t have to wait for the five o'clock news.
It’s instantaneous.”

“It’s all about engaging the consumer,”
Schwartz says. “The consumer is now
the marketer. .
40
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Sharing Knowledge,
Selling Seats

Event And Arena Marketing Conference Gives Venue Execs Latest Sales Tools

BY KEN TUCKER

landscape for the live perform-

ance business, one never-chang-
ing goal remains the focus of the
Event and Arena Marketing Confer-
ence (EAMC)—engaging consumers
to sell tickets.

When the first edition of the con-
ference launched in 1980 at the
Met Center in Minneapolis, it re-
sponded to a conmunication gap.
Venue professionals recognized a need to
convene with show producers and promot-
ers to devise a way to coordinate their mar-
keting efforts and, simply, sell more tickets.

That first event, which only a handful of
people attended, has expanded and adapted
to the needs of the participants.

“Over theyears it's grown, but it's still a con-
ference about sharing ideas, educating and
networking,” says Suzanne Richardson, mar-
keting director for AEG Live Las Vegas and
president of EAMC.

This year the conference will be held June
15-18 at the Conseco Fieldhouse in Indianapo-
lis. That venue can put the EAMC lessons into
practice immediately afterward with upcom-
ing shows including Sade (July 8), Josh Groban
(July 12), New Kids on the Block/Backstreet
Boys (July 26) and Taylor Swift (July 29).

Vanessa Kromer, Los Angeles-based senior
director at Nederlander Concerts, also serves
as VP of agenda for the EAMC. When it comes
to putting together the conference program,
“we definitely try to touch on hot topics in the
industry that affect our marketers and the ven-
ues,” she says.

It's no surprise in this age of social media
that one of the first sessions of the four-day
conference is titled “Maximizing the Value of
Facebook.” Likewise, the panel “Marketing/
PR/Group Sales,” organized by market size,
is a new initiative this year.

Another session, “Marketing/PR: Internet
Stardom,” will focus on how marketers can
use podcasts and viral videos.

Dustin Turner, marketing manager for
Spurs Sports & entertainment and the AT&T
Center in San Antonio, attended the EAMC
for the first time in 2010 and joined the plan-
ning committee for this year’s event.

“The idea-sharing is incredible,” he says.
“The networking is huge—Dbeing able to com-
municate at the conference, but also through-
out the rest of the year.”

Crystal Breede, marketing manager for the
Hampton (Va.} Coliseumn, first attended the
conference in 2008 and two years later joined
the planning committee.

“Probably the No. 1 thing that made me
want to be involved was the networking op-
portunity,” Breede says. “I'm able to call up
people that have a similar show to what we

I n a rapidly changing marketing

have or the same show on a tour and compare
notes. The camaraderie that you get from the
people that you meet there is probably the
biggest thing for me.”

Ike Richman, VP of public relations for
the Philadelphia-based sports and entertain-
ment firm Comcast-Spectacor, is a regular
EAMC attendee.

“There’s networking, there’s idea-sharing,
there’s a lot of mentoring that goes on there,”
he says. “It’s a chance for the next generation
to link up with someone that's been in the in-
dustry for a couple of years or for their life-
times. It's wonderful to be able to sit down
with [Vee Corp. founder and president/CEO]
Vince Egan and hear what's on his mind, or
to sit down with some guys from the Globe-
trotters or Feld Entertainment.”

Tammy Koolbeck, regional VP for venue
management firm VenuWorks, based in
Ames, lowa, served as the EAMC’s first pres-
ident when it became a nonprofit organiza-
tion in 1999. She believes the conference
remains relevant because of the passion of the

Lessons learned: Artists
including JOSH GROBAN

are on tap at the Conseco
Fieldhouse (above) in the
weeks after the Indianapolis = %
venue hosts the annual

Event and Arena Marketing
Conference.

all-volunteer team that puts it together.

“We're really focused in the time that
we're there on education sessions and
the networking opportunities that we
offer,” she says. “The directors and GMs
see the value of the conference because
year after year we put together great ed-
ucational agendas.

“Every year roughly a third of our at-
tendees are new, which helps with the
freshness of the conference,” Koolbeck
adds. “Yet we still have our core of people who
may come every year, or those who take a year
off so that [they] can send someone else in
their office and then they come back [the fol-
lowing year].”

Richman adds, “The new people coming
up sometimes have new and exciting ideas
that haven’t really been tapped on.”

While social media continues to be a hot
topic at the conference, the relatively new
phenomenon of “mommy blogging” will also
be addressed.

“From our research, it’s definitely grow-
ing,” Kromer says, referring to online blog-
gers who write about events and create buzz
among potential ticket buyers. “The moth-
ers are a lot of times the decision-makers
in the family, especially when it comes to
family shows.”

“I walk away from our conference every year
with notes and new ideas,” veteran marketer
Richardson says. “I've been going since '96,
and every year ['ve walked out with something
new to do, something new to try.” oo

DISNEY: COURTESY FELD ENTERTAINMENT; GROBAN: ERIKA GOLDRING/WIREIMAGE COM
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ON THE ROAD

Coachella, Times Two

Behind The Festival’s Double Weekend Plan

Building on success:
Some 225,000 fans
attended Coachellain
2010 to see acts like
DURAN DURAN.

he business of live music—not to be con-
T fused with the art of live performance—

is, at its heart, driven by marketing. An
event’s ultimate success depends on how well
it's marketed, making sure consumers know
who’s appearing where, when the event is and
how much it costs.

Producers of the Coachella Music & Arts Fes-
tival in Indio, Calif., have an interesting mar-
keting challenge on their hands after they
shocked the live business community on May
30 by announcing that Coachella 2012 will be
held on back-to-back weekends with the same
lineup. Basically, founder/pro- —
ducer Paul Tollett, president of
Goldenvoice, is just approaching
the ultimate marketing driver— |
supply and demand—in his own
unorthodox way.

For Tollett, the logic for a dou-
ble Coachella is simple, given
where demand was for the festival
in 2011, “coming offayearin 2010,
which we didn’t run so well,” Tol-
lett says. “It was still pretty magical [in 2010], but
the operations weren't the best we’ve ever had,
and yet still twice the number of people wanted
to go [in 2011]. This year, we had a phenomenal
year, and I'm guessing there will be three times
the number of people that want to go. I didn’t
want to ruin the show by putting 40,000 more
people in per day. We've got more land, we
could’ve gone that route, but we didn’t want to
dothat. We found something else that works out.
I’'m believing in it.

The approach isn’t completely unique; many
festivals, including the New Orleans Jazz & Her-
itage Festival (also produced by Goldenvoice par-
ent AEG Live) and Milwaukee Summerfest, take
place during multiple weekends. But whatis un-
precedented is that Goldenvoice will book the
same talent for consecutive weekends, effectively
staging the same mega event twice.

This was a milestone spring for Goldenvoice
and its events. The Coachella festival held April 17-
19, the Big 4 fest (featuring Metallica, Slayer,
Megadeth and Anthrax) on April 23 and the Stage-
coach Country Music Festival that ran April 30-May
1, all held at the Empire Polo Grounds in Indio,
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posted a combined gross of
more than $38 millionandan
aggregate attendance of
380,000-plus, according to
Goldenvoice officials.

Coachella, one of North
America’s elite rock festivals,
sold out in a record six days
at 75,000 paid per day over
three days, for a gross of
about $23 million and aggre-
gate attendance of 225,000.
The gross is up from $21.7
million last year and is a
record for the festival.

The next weekend, the Big
4 drew 49,400 paid, with a
$5.5 million gross. A week-
end later, Stagecoach, with
Kenny Chesney, Rascal
Flatts and Carrie Underwood, drew 55,000
paid each day for two days, generating a gross of
nearly $10 million. That’s another record for
Stagecoach, which grossed $7.3 million last year
and drew an aggregate of 88,243.

Next year there won't be a metal event, but
rather two Coachellas. With a week’s break, a lot
of acts will be in the region, opening the door for
potential sponsor events, fan club parties or other
opportunities. “We haven’t jumped into that yet,
but I would think that most of the bands would
just tour other cities and come back,” Tollett says.

Asked if anyone has told him that perhaps
producers are being too ambitious
in staging back-to-back mega fests,
Tollett says, “1 haven’t heard that
yet. The thing is, I'm OK if it
doesn’t sell out. My favorite thing
would be thatif it doesn’t sell out,
but gets close, then [ would feel
that everyone had a chance to go
to the show. It was hard watching
people be upset that they couldn’t
go last year because tickets were
going for $500-$600 [on the secondary market],
and that’s just not right.”

Announcing big news for a festival nearly a
year away was also conceived with marketing
goals in mind. “We wanted to give people along
time for the layaway,” Tollett says. “We've done
payment plans of two or three payments, and
we've spoke to people that go and they've asked
for a longer time on the payment plan.’

In Coachella, Goldenvoice has created a brand
that reached a cultural critical mass in 2011, and
that brand is sizzling hot right now. “Paul’s risk
is mitigated by the fact he has built a festival that
will sell on brand value alone,” William Morris
Endeavor agent Kirk Sommer says. “The de-
mand was so great he could have achieved these
results this year.”

Sommer knows it's not a venture Tollett
rushed into without gauging the market. “Paul
wisely gives the Coachella ticket buyers’ opinion
great consideration,” Sommer says. “There is
only so much capacity. He works relentlessly and
tirelessly to deliver the best festival bill in the
country, while being extremely mindful of the
fan experience.”

KRAVITZ/FILMMAGIC.COM
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VLT IT T COACHELLA VALLEY MUSIC AND ARTS FESTIVAL

$699/$269 ir;ﬁhesf;?lo (il fmelley Gl Zhsréz%(a)ys Goldenvoice/AEG Live
$10,232,800 W:loIc] RN 1

(£6.251.295) Q2 Arena, London, May 11-12, 14- 89,182 .

$122.77/$57.29 15, 17-18 90006 six shows  Llve Nation, 3A Entertalnment

I STAGECOACH: CALIFORNIA’S COUNTRY MUSIC FESTIVAL

$799/3149 irgglirgoﬁalgyﬁield, Indio, Calif., 15\/3674:19315/5 Goldenvoice/AEG Live

sa7ss 00 |
$12887/34894  O2 Arena, London, April 7-9, 1112 e <hows 3A Entertainment \
$6,498,291 |
g?é%?é%?gggn } [ e A 651835 Live Nation Global Touring

$5,961,880 |
Smavssess o ATHs MLCRT RS 34848, 34 Entertainment |
$4,908,091 U2, THE FRAY

(54792260 Canadian) ¢ 3nad inns Stadium, winnipeg,

47190
$26014/$34.82 Manitoba, May 29 i

Live Nation Global Touring
se'tout

PORTIR TH THE BIG 4: METALLICA, SLAYER, MEGADETH, ANTHRAX

Empire Poio Fleld, Indio, Calif.,
Apri

$199. $99 44,205
50.00C
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KYLIE MINOGUE, ULTRA GIRLS

Manchester Evening News Arena, 44,57

Goldenvoice/AEG Live
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|
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$4,449,280
(£2.766.622)

$127.05/$4825  Manchester, England, April 1-2, 4-5 45,{)5008“,“ shows A Entertainment

O LICHE BARRY MANILOW |
gﬁé;gj/gsz‘ge 02 Arena, London, May 4-7 gg’-saolg e TS Kennedy Street Enterprises

$3,371,010 PETER KAY

SSeSy/ssen  maAwaLendonMarch3L US98l . Sdm.Concens

$3,265,520
$198.§6/$99.43 g::zggg;?‘Jg{::liig:"rﬁgfcﬁe;{'gg gg%%%ztwo chowe Dainty Consolldated Entertainment
$2,989,250 W-ToIc]{-RVV/ .\ J-13

STizjssess  Nanchester Evening Nows Atena, 25,006 (e nation, 3 Entertainment

$2,640,160
;szzm/ssggug;ﬁ ) \}‘/‘:I?eey,ERLasttera\ﬂ/a'?ﬂg'r c":\“{‘gte' 1177 '738903 Dainty Consolidated Entertalnment
$2,564,020 |
{:2232727]2/7%?55;72?) ﬂ'?,fr',‘"’f;“’"' (el ey 112?'529980 Dainty Consolidated Entertainment
Saloriea
oate " g SN Corle, 23810 ychaelCoppel presem

$2,031,140

KATY PERRY, ZOWIE
($1864.085 Australian)

$108.85 253231 Ianatiri,ailnment Centrey %‘%iggﬁwo haTR Michael Coppel Presents

$1721168
:gg:gg/“g'so/ ataaflzeg Center, Los Angeles, %5.’742§?wo s Live Nation ‘
$1703,430
SSruaers  Can Wonoon S0% BN .. 3A Entertsinment |
g‘mﬁﬁg‘f&m) g;g:\‘:;' i"éﬁ';‘;;’_‘;“sem Centre, ;Igl%éz:wo Sy Chugg Entertalnment

Sez/T60n S A B Rois 2098 ., 3A Entertainment

EYLRLOBE CREAMFIELDS: DEADMAUS, SKRILLEX, MARTIN SOLVEIG & OTHERS

($1.349317 Australen) e " 12,679

$12112/$12019 Hordern Pavilion, Sydney, April 30 14740 Totem Onelove

g;?gwm x:‘x%’e:‘{::g: Q:;k;?gd’ 33?'993%5two chows  Michael Coppel Presents

IR LTI LIL WAYNE, NICKI MINAJ, RICK ROSS, TRAVIS BARKER, PORCELAIN

$125.75/$49.75 Philips Arena, Atlanta, April 9 lg\'IZSKA Live Nation ‘
$1,310,834 USHER, AKON, DEV & THE CATARACS ‘
(31265086 Canadian) 15.984
$128.29/33057  Air Canada Centre, Toronto, May 14 2, =/ Atlanta Worldwide Touring/Concerts West/AEG Live
IR X LBl ELECTRIC DAISY CARNIVAL

Tinker Field, Orlando, Fla., I
Apeyees May 27-28 o 24883 0 shows  Insomniac Events |
$1,252,220 JAMIROQUAI ‘
(£767.407) 16.639 ‘
$79.16/$6119 02 Arena, London, April 15 16.800 S.J.M. Concerts
$1,198,030 ENRIQUE IGLESIAS
(£739.760) 15.366
$121.46/356.68 02 Arena, London, March 25 15500 S.J.M. Concerts
$1,196,940 SADE, JOLLY BOYS
(£726,645) 1.478
$123.54/$32.94 02 Arena, London, May 31 s

Marshall Arts ’

$1,180,892 USHER, AKON, DEV & THE CATARACS
($1154,086 Canadian)

$130.72/$30.19 Rogers Arena, Vancouver, May 25 1:,11)3“% Atlanta Worldwide Touring/Concerts West/AEG Live

PSRTT Y8l BOB SEGER & THE SILVER BULLET BAND

Copyright 2011 Prometheus Global Media LLC Boxscores should be submitted to Bob Allen in Nashville. Phone: 615-793-0466

$248/%$148/%$70 Huntington Center, ioledo, Ohio, 16,157 : :

fluad March 26, 31 two sellouts Live Nation
$1,149,020 KEITH URBAN, LADY
($1096,306 Australian} i -
$137.30/$95.38 253225, irgﬁ{thnment Eente: 1812 Chugg Entertainment

$1,133,320 ROXETTE
(4,589,680 pesos)

$1112/344.45 Luna Park, Buenos Alres, April 4-5 %'23%3‘\,\,0 show T4F-Time For Fun, Live Natlon
$1,117,690 ELBOW, THE VILLAGERS
(Cetos 02 A Lond h28-29 25,255 S.J.M. Concerts
$45.04/$44.09 2 Arena, London, March 28-2 26.652 two shows bl
$1,08§,/547 X USHER, AKON, TINIE TEMPAH
$125/$85/$49.50,
Staples Center, Los Angeles, 12,614 i i
$29.50 S 9 S Atlanta Worldwide Tourlng/Concerts West/AEG Live ‘
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As an entertainment professional, you need to see the big picture. You need to see how the

worlds of marketing, broadcasting, technology, entertainment, and social media collide. You

need to receive timely and insightful information you can act on - fast. In short, you need to
read and discover the all-new Adweek.

Re-designed and reinvented - the new Adweek features news and information that you simply
won't find anywhere else... designed solely to help you lead and succeed in this ever-changing
entertainment and media world. Subscribe today and see for yourself.
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NSl Composers Convene For Annual Honors
g 0f The Songwriters Hall Of Fame

BY ED CHRISTMAN AND CATHY APPLEFELD OLSON

s the new chairman of the Songwriters Hall of Fame, Jimmy
Webb follows in the footsteps of former SHOF leaders—and
similarly renowned songwriters—Hal David, Sammy Cahn
and Johnny Mercer. § “These are some big shoes that I am
probably not going to be able to fill, but will try,” Webb says.
“Hal David put in 10 years for this organization. He kept
things rolling, building the momentum for the show. The
entire organization prospered [under his leadership].” § The
“show,” of course, is the organization’s 42nd annual induction and
awards dinner June 16 at the Marriott Marquis Hotel in New York, where
an honor for David was one of Webb’s priorities. § “In taking this job,”
Webb says, “I want to keep his main goal, which [goes] all the way back
to the dream Johnny Mercer had: We want to give songwriters the simple
dignity of having their own place to shine. And that’s what I am about.”

- Words and music:
Jop honors at the
“Songwriters Hall
of Fame dinner

~this year go to

" (clockwise from
upper left) HAL
DAVID, CYNTHIA
WEIL and BARRY
MANN, CHAKA

KHAN, DRAKE
and ERVIN DRAKE.

DRAKE ANTHONY MANDLER

While planning continues for the SHOF
to one day open a physical home, its “virtual”
museum expands regularly at Songwriter-
sHallOfFame.org. The SHOF also has arela-
tionship with the Grammy Hall of Fame in
Los Angeles and is seeking to expand its pres-
ence in Nashville.

Moreover, president Linda Moran says that
one of the SHOF's key accomplishments has
been “branding the name ‘Songwriters Hall
of Fame.” Everyone is aware of it,” she says.
“Most artists begin as writers, so the Song-
writers Hall of Fame represents the heartand
soul of where they started.”

What helps the brand to shine the bright-
est is its annual awards dinner. “Our din-
ner is always the hot show in town, and this
year will be hotter than ever,” Webb says.
“The whole staff has outdone themselves to
make sure my debut show as the chairman
is extra special.”

Moving forward, Webb says that he may
“sound like a man building castles in the air,
but we feel that this is our decade to make
this dream work” of building a permanent
home for the SHOF.

Here’s a look at this year’s honorees.

VISIONARY LEADERSHIP AWARD:

HAL DAVID

Songwriters Hall of Fame chairman emeritus
Hal David, an Academy Award-winning lyri-
cist and legendary leader in the songwriting
community, will receive the organization’s in-
augural Visionary Award. The award was es-
tablished this year to acknowledge an SHOF

officer whose contributions significantly fur-
ther the mission of the organization.

During his decade as SHOF chairman/
CEOQ, David (an ASCAP writer) drove the or-
ganization's widespread recognition, includ-
ing the launch of its online museum
(songwritershalloffame.org) and the creation
of the SHOF Gallery at the Grammy Museum
in Los Angeles. David was inducted into the
SHOF in 1972 and is a recipient of both its
Johnny Mercer Award and Towering Song
Award for the iconic “What the World Needs
Now.” He has written 40 top 10 songs and been
awarded numerous accolades including the
NARM President’s Award and Grammy
Trustees Award.

HOWIE RICHMOND HITMAKER AWARD:
CHAKA KHAN

From her early days fronting Rufus through
her 2008 Broadway run, Chaka Khan has been
known for vocals that bring down the house.
But she’s also an acclaimed songwriter. After
Rufus dominated the airwaves in the '70s with
hits including “Tell Me Something Good”
(penned by Stevie Wonder), “Once You Get
Started” and “Sweet Thing” (honored by
ASCAP in 1995 with its most-played song
award), Khan went solo and soared to success
with songs including “I'm Every Woman,” “Pa-
pillon,” “What Cha’ Gonna Do for Me?” and “I
Feel for You.” Her music has been featured in
numerous films, and her 11th studio album,
2007’s “Funk This,” earned Grammy Awards
for best R&B album and best R&B perform-
ancebyaduoorgroup  continued on >>p48
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from >>p47  for her duet with Mary J. Blige
on “Disrespectful.” After a stint playing Sophia
in “The Color Purple” on Broadway, Khan in
2009 co-headlined the Here Comes the Girls
tour. And she christened her star on the Hol-
lywood Walk of Fame in May.

The Howie Richmond Hitmaker Award,
named for one of the founders of the SHOF,
is presented each year to an individual who has
composed a substantial number of hit songs
during an extended period of time.

JOHNNY MERCER AWARD:

BARRY MANN & CYNTHIA WEIL

On the heels of their induction into the Rock
and Roll Hall of Fame last year, Barry Mann
and Cynthia Weil (both BMI writers) will re-
ceive the Johnny Mercer Award, which is be-
stowed upon a previously inducted
songwriter, or songwriting team, with a his-
tory of outstanding work.

For five decades the husband and wife
team, in a marriage of melodies and lyrics,
have written or co-written some of the most
enduring songs across the pop music land-
scape. Their songbook includes “You've Lost
That Lovin’ Feeling,” “On Broadway,” “Walk-
ing in the Rain,” “We Gotta Get Out of This
Place” (inducted last year into the Grammy
Recording Hall of Fame) and the Grammy-
nominated “Don’t Know Much.”

The duo collaborated with James Horner
to score the 1986 animated feature “An Amer-
ican Tail” and its lilting theme “Somewhere
Out There,” which earned Grammys for song
and motion picture or television song of the
year. [talso won BMI's most-performed film
song award and received Golden Globe and
Academy Award nominations.

Weil this spring published her first chil-
dren’s book, “Rockin’ Babies,” with daugh-
ter Dr. Jenn Berman.

HAL DAVID STARLIGHT AWARD:

DRAKE

Drake may have broken into the entertain-
ment industry on TV, but it’s his musical
prowess that has propelled the 24-year-old to
stardom. After a stint on teen-angst series
“Degrassi: The Next Generation,” Canadian-
born Drake, a BMI writer who has worked
with Jay-Z, Lil Wayne, Eminem and Kanye
West, blasted onto the scene the new-fash-
ioned way: He released his music for free
download from his website. His third “mix-
tape” compilation, “So Far Gone,” was sub-
sequently released as an EP that spawned
three singles.

Drake released his first studio album,
“Thank Me Later,” in 2010 on Lil Wayne’s
Young Money Entertainment label. The
album debuted at No. 1 on the Billboard 200
and earned Drake Grammy nominations for
best new artist and best rap album.

The Hal David Starlight Award, named in
honor of the SHOF’s former chairman, rec-
ognizes gifted songwriters at the apex of their
careers, who are making a significant impact
with original songs.

TOWERING SONG AWARD:

‘ITWAS A VERY GOOD YEAR’

Ervin Drake (ASCAP) stirred two-parts nos-
talgia and one-part bravado into his 1961
song, which originally was recorded by Bob
Shane of the Kingston Trio but became a sur-
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prise hit years later for Frank Sinatra. Sina-
tra’s rendition earned him a Grammy for best
vocal performance, male; his first No. 1 sin-
gle on Billboard’s Adult Contemporary chart;
and reached No. 28 on the Billboard Hot 100.
Since then, the song has been covered by a
diverse roster of acts, including Don McLean,
Richie Havens, Herb Alpert & the Tijuana
Brass, Lou Rawls, Eartha Kitt, the Flaming
Lips, Ray Charles and Willie Nelson (in a
duet). It was also featured in Spike Lee’s 1991
film “Jungle Fever” and the second season
of “The Sopranos.”

THE INDUCTEES

JOHN BETTIS: He ranks among a select
group who can claim they’ve penned songs
that have sold more than 250 million records
worldwide, according to the SHOF. Bettis
(ASCAP) began his career with a string of top
10 hits for the Carpenters including “Good-
bye to Love,” “Top of the World” and “Only Yes-
terday.” His later hits included Michael
Jackson’s “Human Nature” and Madonna’s
“Crazy for You.”

A nominee for Golden Globe, Grammy and
Academy Awards (the lattermost for “Promise
Me You'll Remember,” his collaboration with
composer Carmine Coppola for “The Godfa-
ther Part II1”), Bettis in 1988 won an Emmy
for his Olympics theme “One Moment in
Time.” Bettis’ other film work includes part-
nering with Steve Dorff to write “Heartland,”
the theme to the George Strait film “Pure Coun-
try,” and songs for “Twilight Zone: The Movie,”
“Vision Quest” and “Star Trek V.”

GARTH BROOKS: Notonly has the coun-
try star received every accolade the recording
industry can bestow on an artist, Brooks has
been certified by the RIAA as the top-selling
act in U.S. history. Since his debut album in
1989, Brooks (ASCAP) has collected two Gram-
mys, 17 American Music Awards, 11 Country
Music Assn. Awards, 18 Academy of Country
Music Awards and 36 Billboard Music Awards.

At the heart of Brooks’ success are songs
that helped usher in a new era for country
music around the world. “If Tomorrow Never
Comes,” “The Thunder Rolls,” “Unanswered
Prayers” and “We Shall Be Free” are among
his best-loved hits. Brooks headlined Presi-
dent Obama’s inaugural celebration in 2008
and the following year emerged after nearly
a decade in retirement to enter a five-year per-
forming arrangement with Las Vegas devel-
oper Steve Wynn. In December 2010, Brooks
performed nine concerts in Nashville that
raised $5 million for flood-relief efforts
around Tennessee.

LEON RUSSELL: Asan artist who’s spent
so much of his career on the road, Russell
(ASCAP) now finds the spotlight chasing
him. He not only joins the SHOF ranks this
year but in March he also received the first
Award of Musical Excellence bestowed by the
Rock and Roll Hall of Fame.

Russell first made a name as a standout
session musician, playing on albums by the
Beach Boys and the Byrds. He went on to scale
the charts with his own songs, including
“Tightrope” and “Bluebird,” and hits written
by others—the Rolling Stones” “Jumpin’ Jack
Flash” and Bob Dylan’s “A Hard Rain’s A-
Gonna Fall” among them—while penning

tunes other artists would take to the masses.
Joe Cocker hit it big with “Delta Lady,” B.B.
King scored with “Hummingbird,” and
George Benson’s rendition of “This Masquer-
ade” won the record of the year Grammy in
1977, to name a few.

Most recently, Russell collaborated with
Elton John on “The Union,” a project that
spawned a tour and documentary film, and
earned Russell a 2010 Grammy nomination
for his song “If It Wasn’t for Bad.”

BILLY STEINBERG & TOM KELLY: Raw,
infectious and bold, the songs of Steinberg
& Kelly (both ASCAP writers) helped define
the power-pop sound of the ’80s and early
’90s. The duo, who began collaborating in
1981, co-penned five No. 1s on the Billboard
Hot 100: Madonna’s “Like a Virgin,” Cyndi
Lauper’s “True Colors,” Whitney Houston’s
“So Emotional,” the Bangles’ “Eternal
Flame” and Heart’s “Alone.” Steinberg &
Kelly have also written for Tina Turner, Roy
Orbison, Bette Midler, Celine Dion and Car-
rie Underwood, and penned the Divinyls’
hit “I Touch Myself.”

In the mid-"90s, the two embarked on a
new writing collaboration with Chrissie

N

Hitmakers: Mew Iinductees
to the Songwriters Hall of
Fame include (clockwise
from top) LEON RUSSELL,
GARTH BROOKS and
JOHN BETTIS.

Hynde that produced six songs for the Pre-
tenders’ 1994 album, “Last of the Indepen-
dents,” including the hit “I'll Stand by You.”

ALLEN TOUSSAINT: The musician/song-
writer/producer (and BMI writer) is one of the
most pre-eminent voices in New Orleans R&B
music. Honored with a song of the year
Grammy nomination in 1977 for Glen Camp-
bell’s “Southern Nights,” induction into the
Rock and Roll Hall of Fame in 1998 and pre-
sented with a Grammy Trustees Award in 2009,
Toussaint has worked with such acts as Paul
McCartney, Paul Simon, the Judds, Aaron and
Art Neville, Etta James, the Rolling Stones and
Elvis Costello.

After penning Al Hirt’s instrumental stan-
dard “Java” and Herb Alpert’s “Whipped
Cream,” Toussaint teamed with Lee Dorsey to
create a stream of hits including “Working in
the Coalmine,” “Holy Cow,” “Ride Your Pony,”
“Yes We Can” (a smash for the Pointer Sisters)
and “Sneakin’ Sally Through the Alley,” the
last of which recorded by Robert Palmer and
Ringo Starr. .

RUSSELL- GEMS/REDFERNS/GETTY IMAGES; BROOKS: PAUL MORIGI/WIREIMAGE.COM
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IT’S ALL ABOUT ‘MFE’
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He (still) writes the songs:
BARRY MANILOW

“In the future, everybody will be world famous
for 15 minutes.’

The well-known Andy Warhol line, which
first appeared in 1968 in a self-titled catalog
for a Swedish art exhibit, has inspired Barry
Manilow—already world famous, and for much
longer than Warhol’s estimation—to record
“15 Minutes,” his first album of original ma-
terial since 2001’s “Here at the Mayflower.

“All the reality shows are turning people into
stars overnight,” says Manilow, who turns 68
on June 17. “l kept looking at the newspapers
and the TV and it seemed these young people
were becoming famous and kind of implod-
ing. | thought that it would be interesting to
write songs about [that]. | didn’t want lo just
write a brand-new original album with 12 lovely
songs. | didn’t think that would be interesting
to me as a songwriter.

And so, roughly two years ago, the Grammy
and Emmy Award-winning singer/songwriter
sat down with Enoch Anderson, who Manilow
has worked with off and on since his 1974
sophomore album, “Barry Manilow I1,” and
began fleshing out ideas for “15 Minutes.
The concept album details the quick rise and
even swifter fall of an unnamed modern-day
musical celebrity. The journey of the main

LONG TIME COMING
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BY PAUL CANTOR

EVEN NOW

Barry Manilow Goes Independent With First Collection
Of New Material In A Decade

character from hopeful nobody to full-fledged
star and back to nobody again is explored over
16 tracks that run the gamut from uptempo
guitar-driven pop (“15 Minutes”), to lush bal-
lads (“Bring On Tomorrow”), to duets (“l et-
ter From a Fan/So Heavy, So High” featuring
Nataly Dawn of California-based indie rock
band Pomplamoose).

The album, due June 14 and co-produced
with Scott Erickson (Carly Simon, Barbra
Streisand) and Michael Lloyd (the Osmonds,
Pat Boone), both of whorn Manilow has worked
with consistently, largely plays in two halves.
The first is filled with meetings with label ex-
ecutives (“Work the Room”) and toasts to the
good life after making it (“Wine Song,” “He’s
a Star”). But then, the dark side of fame rears
its head. On “Who Needs You?” the protago-
nist becomes full of himself, with Manilow
singing, “You're claiming you made me, built
me up high/So go make another, let’s see you
try.” On “Winner Go Down,” the crowds that

once adored our hero now await his downfall,
and on “Trainwreck,” he implodes. After a
reprise of the title track, the album closes with
the uplifting “Everything’s Gonna Be Alright.

In a pop culture landscape dominated by
Twitter, an unrelenting gossip news cycle and
TMZ cameras, “15 Minutes” feels right on time.
That it’s coming from Manilow, who has spent
the past 10 years releasing albums of era-spe-
cific covers (2006's “Greatest Songs of the
Fifties” was his second set to enter the Bill-
board 200 at No. 1) and compilations (his lat-
est, “Duets,” was released May 3) is striking.

“Barry just said he didn’t really want to do
anymore cover albums,” says Manilow’s long-
time manager Garry Kief, who in partnership
with Universal Music Group’s Fontana Distri-
bution, will release “15 Minutes” independently
through his company Stileito Entertainment.
“I assuimed there was pent-up demand for orig-
inal material. [And] the response has far ex-
ceeded my expectations.

“15 Minutes” is Manilow’s first indie effort.
But he's relying on proven tactics to engage
his target adult contemporary audience. On
May 26, he appeared on QVC to play cuts live
and give people an early opportunity to pur-
chase the project with a bonus disc contain-
ing four unreleased songs. Manilow is also
partnering with Clear Channel tor a contest
in which participants will submit videos of
what they would do for a chance to appear with
him at the Paris Hotel & Casino in Las Vegas,
where he’s been performing weekly since
March 2010. And on June 7, Manilow Radio,
a station programmed around the artist’s
music and other songs of his choosing and
hosted by Manilow himself, goes live on Clear
Channel’s iheartradio.

Will all this help sell “15 Minutes”? Manilow,
who has sold more than 75 milhon records (ac-
cording to the RIAA). says he isn't sure, but
that he’s-happy to be creating music again.

“Who knows how to sell records anymore?
We made a beautiful record, and I would be
happy to put [it] back in the drawer. | really
don’teven think about the next step . .. but cer-
tainly, that's unrealistic. So here I go ... pro-
moting this album, and crossing my fingers
that the public likes it.” .
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>>>THE-DREAM
PREPS ALBUM,
BOOK RELEASES

Songwriter/artist Terius
“the-Dream” Nash is
working on his fourth
album, “The Love IV (Diary
of a Mad Man),” due to
arrive Sept. 20 on Def Jam.
The-Dream provided a
sneak peek on June 7,
releasing the songs “Body-
work” and “F*ck My Brains
Out” as streams on his web-
site. For the album, he’s
reportedly collaborating
with Lil Wayne, Kanye
West, Jay-Z, Drake and
Mary J. Blige, while R. Kelly
appears on possible first
single “T.T.S.” The artist
also recently tweeted
about publishing a book
inspired by the “Nikki”
tracks that appear on
2007’s “l.ove/Hate” and
2010’s “Love King,” titled
“Nikki: The Chronicles.” It’s
due out Feb. 14, 2012.

>>>AEROSMITH
REUNITES, PLOTS
NEW MUSIC

Now that Steven Tyler has
finished his successful first
season as a judge on
“American idol,” he’s
returning to his day job
with Aerosmith. The singer
and his four bandmates
plan to reunite next month
with veteran producer
Jack Douglas to kick-start
work on their long-
delayed album, according
to guitarist Joe Perry, who
tweeted the news on June
7. Aerosmith hasn't
released an album of new
material since 2001’s “Just
Push Play.” The band will
take a break from
recording to kick off a
South Americantourin
Peru on Oct. 22, while a
U.S. trek, as well as a stop
on “ldol.” is planned once
the album is done, Perry
has said.

>>>LIMP BIZKIT
RETURNS WITH
‘GOLD COBRA’
Ni-metal rock band Limp
Bizkit will return June 28
with a new album, “Gold
Cobra” (Interscope). The
release features the
group’s original lineup of
frontman Fred Durst,
guitarist Wes Borland,
bassist Sam Rivers,
drummer John Otto and
turntablist DJ Lethal, while
Durst produced the
record. “We’ve come full
circle to absolutely own
who we are as a band,”
Durst said in a release.

Reporting by Jon Blistein,
Erika Ramirez, Carly
Wolkoff and Reuters.
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URN MY
SWAGON

Ledisi Comes Into Her Own With ‘Pieces Of Me’;

Scores First Top 10 Single

Ledisi’s catalog of studio albums could
double as the chapter titles of a com-
pelling biography. There are her inde-
pendent releases, 2000’s “Soulsinger:
The Revival” and 2002’s “Feeling Or-
ange but Sometimes Blue.” Next are the
singer/songwriter’s first two Verve al-
bums: 2007’s “Lost & Found” and 2009’s
“Turn Me Loose.”

Verve will deliver the next chapter in
Ledisi's musical odyssey on June 14. Ti-
tled “Pieces of Me,” the set offers an even
deeper and more satisfying read on the
Grammy Award nominee’s formidable
skill set. “People are starting to know
what I'm capable of doing but they still
don’t know who | am,” Ledisi says. “
‘Pieces of Me’ is more personal; ['m not
hiding in the music. I'm growing more
confidentand stronger in my own lane.
I’m just going for it.”

She does exactly that on the set’s title
track, which also serves as the lead sin-
gle. In only eight weeks, “Pieces of Me”
has become her first top 10 hit on
Billboard's Adult R&B chart, where il is
No. 7 this week. Produced by Chuck
Harmony and Claude Kelly, who also
co-wrote the song with Ledisi, the intro-

T BY SAYSON RODRIGUEZ

spective ballad provides the perfect
showcase for her searing vocals.

“She’s on her way to the mainstream,”
Harmony says of the single. “It'sa radio-
friendly record with a singalong kind of
melody that works with her powerful,
clear voice.”

Rex Rideout, Ledis{’s longtime pro-
duction colleague, adds, “The challenge
overall was to keep her individuality and
message but increase the commercial
appeal; to give the audience a slice of the
dynamic performer that she is.”

But the single is just part of the total
picture. Executive-produced by Ledisi and
Rideout, the album features collabora-
tions with such songwriter/producers as
Salaam Remi, KayGee, Mike City and
Carvin Haggins & Ivan Barias. Jaheim
guests on the standout “Stay Together,”
while John Legend co-wrote the equally
noteworthy “I Miss You Now.”

Ledisi's signature R&B, jazz-scatting
style courses throughout the project, as
on the sparkling “Shine.” And her
strength in ballads is reinforced by such
culs as “I Gotta Get to You.” But she
doesn’t stop there, seamlessly shifting
into girl group mode on “BGTY” (asin

“Be Good to Yourself”) then switching
to sassy on “Shut Up” before evoking
Aretha Franklin and Etta James on the
gut-wrenching “Hate Me.”

Citing “Hate” as the set’s “killer
track,” retailer Dedry Jones of Chicago's
Music Experience predicts the album
“will fulfill Ledist's destiny as a true R&B
singer. This is the best female R&B
album of the year.”

Now managed by Kevin Gasser and
John Dee of Benchmark Entertainment,
Ledisi began promoting “Pieces of Me”
in February and March while touring
with Kem. She has since appeared on
the Steve Harvey and Tom Joyner syndi-
cated morning radio shows and taped a
30-minute BET special that will air June
15. Additional engagements include the

Jimmy Fallon (June 13) and Mo'Nique
(June 14) late-night shows plus three
Walmart stopovers in Memphis; Birm-
ingham, Ala; and Balon Rouge, La.

Verve senior VP/GM Nate Herr notes
that the song “So Into You” will be fea-
tured as iTunes’ free Discovery Down-
load for one week beginning June 21. A
free iPad and iPhone app will become
available June 14, complete with two
games—one that ties into the album
cover’s puzzle motif while the other will
let fans “Led head” themselves by plac-
ing the singer’s braided hairdo on im-
ages of themselves.

“I'm really all these songs and I love
singing them,” ledisi says. “They give
me swag. [ didn’t think I could get there
but Tam. And I'm feeling good.” ...

Retail Therapy

IDJ’s Big K.R.I.T. Repackages Free Mixtape—For Digital Sale

For Big K.R.I.T., the June 7 re-
lease of his “R4: The Prequel”
through Island Def Jam was a
proud moment. It's the first bar
code offering from the Merid-
ian, Miss., rapper/producer,
and though the five-song set,
available exclusively as a digi-
tal EP, is a collection packaged
from material that can already
be found online, to K.R.I.T., the
release is still a sign of success.

“I'm happy to putitona
scale where it's in retail,” says
K.R.I.T., whose stage name is
an acronym for a King Re-
membered in Time. “Regard-
less of if I already gave it away
or it’s not all brand-new, it’s a
milestone in my career. [ pro-
duced it all, and it’s available
to buy now.”

But while this may be new
ground for K.R.I'T., it’s quickly
becoming well-worn territory
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for ID]. Fabolous’ recent
“There Is No Competition 2:
The Grieving Music EP” began
as a popular grass-roots re-
lease before the label repack-
aged it for retail, and Frank
Ocean’s revamp of his “Nos-
talgia, Ultra,” which was re-
leased on Tumblr earlier this
spring and has already spawn-
ed the buzzing single “Nova-
cane,” is set to follow.

“R4: The Prequel” pulls
from K.R.I.T.’s two independ-
ent releases, “K.R.I.T. Wuz
Here” (May 2010) and “Re-
turnofdeva” (April 2011), and
allows him and his manager,
Jonny Shipes of Cinematic
Music Group, to meet ID] ina
kind of middle: The rapper had
a single that he released for
free getting radio airplay
(“Country Sh*t”), and the label
can put its muscle behind its
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budding new star (he inked
with ID] last year) while hav-
ing something available at re-
tail before the upstart’s official
debut due later this year.
“You wait until the time is
right and the temperature is
perfect for you to sell some-
thing,” Shipes says. “But with
the single out, particularly the

remix, the EP lets us have some-
thing out there in the mean-
time. He’s doing more records
that we'll combine [with “R4”
and that will be the first real
album that comes out.”

The move also gives K.R.I.T.
time to finish his debut album.
“I'like to take as much as time
possible to make music for the
masses, so I’m still going to
spend the most time I can, or-
ganically,” he says. “I don’t like
refurbishing. I'd like to create
all over again but being on tour
and running around . . . you

have to block off three or four
months and do work.”

And although ID] is in tran-
sition as new ID]/Universal
Motown Republic Group
chairman/CEO Barry Weiss
settles in, Shipes says IDJ is a
“strong company” and thatit’s
behind K.R.I.T. as a priority.
That’s good news for the rap-
per, who has been working
“Country Sh*t” first as a part
of “K.R.1.T. Wuz Here” and
then “Returnof4eva,” the lat-
ter including the aforemen-
tioned remix featuring Bun B.
and Ludacris.

“Back in the day, they used to
push a single forever,” K.R.[.T.
says. “We dropped ‘Country
Sh*t" in May [2010}, and to just
be hitting the radio now, it gives
you a good idea that you should
never give up on a song. Every-
thing is so digital today that it's
easy to drop a record and five
days later, no one is messing
with it. That doesn’t mean it's
not a hit. You just have to give
it a chance to grow—like with
any seed.” e

LEDIS): DEREK BLANKS; BiG K.R.LT: DIWANG VALDEZ
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Can’t Stand Still

The Postelles Go Indie With
+1, And Deliver Their Debut
—With Synchs Attached

From the Postelles’ first meeting after sign-
ing to Capitol, the situation looked bleak. It
was fall 2008, and the fresh-faced New York
band was excited to discuss plans for its debut
with its A&R rep and radio team. But the band
couldn’t help but notice packing boxes liiter-
ing the office—former Capitol Music Group
CEO Jason Flom had just been let go a few
days before.

“There were family photos everywhere. It
was sort of sad,” Postelles guitarist David Dar-
gahi says. “We were sitting in his office trying
to talk about how positive everything was, how
we could help our record, and here are photos
of him and his kids. It was kind of like, ‘Ah,
man.’ " To hear the Postelles tell it, that meet-
ing set the tone for what would prove to be a
rocky relationship between Capitol and the
band for the next two-and-a-half years. Last
July, EMI dropped the group through a phone
call from a company lawyer, bringing the re-
lationship to an end.

Silver lining: THE POSTELLES

“It's funny, because there were really great
people at EMI who genuinely loved this band,
but it always felt like there was someone above
them who didn’t press whatever button was
needed to get anything done,” says band man-
ager Jonny Kaps of +1 Music, whose +1 Records
released the group’s long-delayed self-titled
debut on June 7. “It was a comedy of errors by
the end of the day.”

The Postelles—Dargahi, frontman Daniel
Balk, bassist John Speyer and drummer Billy
Cadden—met while attending New York’s
Columbia Prep. They played a number of local
gigs while still in school, one of which led to
a run-in with Strokes guitarist Albert Ham-
mond Jr., who liked what he heard. The
Postelles share the same poppy garage-rock
sensibilities as the '00s New York band (though
with a sunnier twist) and he agreed to work on
the Postelles song “123 Stop.”

With buzz about the band’s "60s throwback
sound building at home and overseas, the
Postelles signed to EMI in November 2008.
That's when, the band members say, things
got tricky.

“They kept pushing for a Katy Perry remix,’
Balk says. The finished product was delivered
and approved by Capitol in August 2009, but
after months of trying to secure a release com-
mitment, the Postelles’ team, according to
Kaps, navigated the band over to EMI sub-
sidiary Astralwerks in February 2010. A
month later, the group released the EP “White
Night,” which Hammond produced, but the
debut album continued to suffer delays. Fi-
nally, a week before the act was booked to play
asold-out gig at New York’s Bowery Ballroom
and kick off a tour with Interpol, Kaps re-
ceived a call from EMI's lawyer, informing
him the band had been dropped from the
label. The Postelles ultimately decided to go
with +1 Records.

“We feel free to be a band now,” Balk says.
“We can go into the studio whenever we
want instead of needing permission just to
be a band.

“There is a great silver lining to what hap-
pened,” Kaps says. “Together as partners, we
can be creative and flexible, make quick deci-
sions and provide great value while maximiz-
ing a rather modest budget.”

The group has already seen momentum pick
up for licensing, with songs featured in the
CW’s “Vampire Diaries” and “90210,” and in
the trailer for the film “How Do You Know,”
starring Reese Witherspoon. The single “123
Stop” was serviced to specialty radio in May
and has been played on Los Angeles stations
KROQ and KCRW, among others. The song
goes to alternative and noncommercial radio
this month.

“If we weren’t so incredibly proud of this
record, we would have stopped believing in
it,” Dargahisays. “From day one we were super
proud of what we've done, and we’re excited
to finally put it out. T

with RONNIE DUNN

by DEBORAH EVANS PRICE

With the June 7 release of his self-titled solo
debut on Arista Nashville, Ronnie Dunnis in
the position of simultaneously being a new
artist and a seasoned veteran. With more than
20 years’ experience as half of country music’s
most award-winning duo Brooks & Dunn, Dunn,
57, is no stranger to country music fans. But
as he launches his solo career, Dunn has gone
back to basics, approaching this chapter inhis ca-
reer as if he were a brand-new act, meeting with
radio programmers to introduce his lead sin-
gle, “Bleed Red,” and playing other new songs
for key gatekeepers. And, so far, so good—
since its January debut, “Bleed Red” has been
a fixture on Billboard’s Hot Country Songs
chart, where this week it is No. 10.

1 How did you approach making your
first solo record?

1 was gelting advice from the label, every
friend I have, every relative, everyone in man-
agement, of what not to do. One of my march-
ing orders was, “Hey, how are you going to
not sound like what you've been doing for the
last few years? How are you going to come up
with songs that are different?” I panicked. It
got to the point where I was writing and
recording songs in so many different places
that [my wife] Janine just grabbed me and
said, “Hey, look, you need to do yourself a
favor and give yourself a break here. You don’t
have to just hit the ground running. Take
sometime. If you need to go out to New Mex-
ico or wherever, you need to go find that rock
and sit on it, stare into space and figure out
who you are.”

2 You co-wrote nine of the 12 tracks and
produced the album yourself. Which song
best represents where you are now?
“Singer in a Cowboy Band,” the first one on the
record. It tells the story about everything from
starting out when [ was a kid in Texas and Ok-
lahoma, carrying my amp and sound system
in and out of clubs and bars, to being out here
doing it now. At the end of the day, I'm always
going to be a singer in a cowboy band, that’s it.
I still am at heart going to be a kid that was born
in West Texas and that had a dad that was a cow-
boy and wanted to be a singer.

3 What was the recording process like?
I recorded a bunch of it at my barn with the guys
in the band. I had the freedom to do that this
time. Prior to that [with Brooks & Dunn] we’d
go in the studio booked, the players booked,
just like you do on Nashville records—Dblock
out & whole week or 10 days and you lay the
tracks. | worked on this record for over a year
offand on, and I never ever did that before. If
youare allowed to take time and really not have
to adhere to a fixed schedule like we get caught

in alot in this town, I think the quality of work
will reflect that.

4 How does it feel after 20 years
performing alongside Kix Brooks to be
performing as a solo artist?

We played our first official show in Florence,

Ind. [on April 16] and had a blast, had a great
time. It sold out. I'm OK with it. It doesn’t
mean that 'm confident by any means and I
never will be, but I feel good about what's tran-
spired so far.

5 Are you performing a mix of Brooks &
Dunn songs and your solo material?

I threw probably six or seven new songs into
the set and that's something that we’ve never
done in the past. When Brooks & Dunn came
out [with] the first song being No. 1, we had a
theory that we don’t even start playing the song
live until it’s a No. 1. With this record, I have
a different way of going about it. | mixed them
up and it worked.

6 How do you feel about this new chapter
in your career?

It’s exciting and frightening at the same time.
I stepped out on the stage to do that first per-
formance and 1 felt a little twitch. It has re-
juvenated me and makes me kind of want to
run a little fuster and jump a little higher. Not
that I didn’t anyway, but it just feels good is
all | can say. oo
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EDDIE VEDDER
Ukulele Songs

Producers: Adam Kasper,
Eddie Vedder
Monkeywrench Records
Release Date: May 37

On his second solo album,
Eddie Vedder trades the inti-
mate alone-ness of his 2007
‘Into the Wild"” soundtrack for
the intimate loneliness of the
lovelorn. “Ukulele Songs” finds
the Pearl Jam frontman match-
ing his signature baritone and
a touch of falsetto with the
wistful filigree of his chosen
four-string to record his tales
of heartbreak (“Goodbye,”
“Without You”) and the hope-
ful blush of new love (“Long-
ing to Belong,” "You're True”).
Some of the tracks were
penned a decade ago. He also
calls upon keening harmonies
with the Swell Season’s Glen
Hansard (on Boudleaux and
Felice Bryant's “Sleepless Nights™)
and Cat Power (on Billy Rose
and Lee David’s “Tonight You
Belong to Me”). While the
pitch-black “Can't Keep" alter-
nately exists as a 2002 PJ
rocker, several of these 16 tracks
are pensive little gems. Among
them is “Broken Heart,” which
finds Vedder either tunneling
passionately into the deep hurt
of a big love fully lost or coming
out the other side.—JL

ZIGGY MARLEY
Wild and Free
Producers: Don Was,
Ziggy Marley

Tuff Gong Worldwide
Release Date: June 74
Having spent a decade
wandering through mu-
sical forms that includ-
ed children’s songs and
dancehall, Ziggy Marley

returns to a party-in-the-sun classic reggae sound on his
newest album, “Wild and Free.” Producer Don Was adds a
depth of field to the set, rounding out such numbers as
“It” (featuring Heavy D) and the ecologically minded “Get
Out of Town” with several pop flourishes. And heavy use
of the organ warms up the album considerably. Marley,
actively commemorating his father Bob’s 65th birthday
and the 30th anniversary of his death during the last year,
connects with a vintage Marley spirit on “Changes,” the

militaristic “Personal Revolution” and “Mmmm Mmmm.”

PLANNINGTOROCK
w

Producer: Planningtorock
DFA Records

Release Date: May 24
Fringe-y Berlin-based artist
Planningtorock (real name: Ja-
nine Rostron) drew some main-
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DEATH CAB FOR CUTIE
Codes and Keys

Producer: Chris Walla

Atlantic Records

Release Date: May 37

Seven studio albums into its career,
Death Cab for Cutie is getting weird—and doing it right.
On the band’s newest release, “Codes and Keys,” listen-
ers get a clear sense of where its members currently find
themselves: in adulthood. And it’s been a long haul to
get there. Early reviews suggested the album wasn’t gui-
tar-based, a shift from 2008'’s rock-focused “Narrow
Stairs.” Some may be surprised that the group didn’t
trade its guitars for synthesizers this time around, but
the subtle experimentation within the set provides a
welcome new flavor. Opening song “Home Is a Fire”
boasts a slight-yet-manic percussive beat reminiscent of
Radiohead, while prominent piano and an orchestral
section conjure dissonance on the title track. Elsewhere,
the standout cut “Some Boys” manages to emit a dark-
er, eerie vibe without any maudlin emo. Past Death Cab
albums have found frontman Ben Gibbard penning
youthful lyrics about the wariness and mystery of love,
but now, the singer—who recently married actress/musi-
cian Zooey Deschanei—seems to finally be at peace with
his strange, wonderful self.—JM
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stream-indie notice last year
when she collaborated with
the Knife and Mt. Sims on “To-
morrow, in a Year,” an ultra-
experimental opera based on
the life and work of Charles
Darwin. So although Rostron’s
second full-tength release as
Planningtorock isn’t exactly
an electro-pop dance party,
the sleekly gloomy “W" does
sound intended for a slightly
wider audience than her 2006
debut did. (A fresh affiliation
with DFA—home to such hip-
ster faves as the Rapture and
L.CD Soundsystem—won’t hurt
inthat regard.) Rostron is best
at her most capital-R Romantic:
In "“The Breaks,” for instance,
she summons a bit of the
swooning intensity Bjork ac-
cessed in her 2000 soundtrack
to “Dancer in the Dark.” But
“W” has its avant-disco mo-
ments, too, as in “Living It Out,”
where Rostron almost lives up
tothe Lady Gagacomparisons
invited by their shared taste for
body modification.—MW

BORIS

Heavy Rocks/Attention
Please

Producer: Boris
Sargent House

Release Date: May 24

His approach is more “Kaya” than “Burnin’,” a commercial
mélange of island rhythms and melodies with pop sensi-
bilities. “Roads Less Traveled,” the album’s most distinct
tune—thanks to a bit of spaghetti western guitar and
some funky tempo shifts—is the first time Ziggy has
addressed his parents in song, stating he has to take a
personal course in life informed by, but not constricted to,
his father’s actions and his mother’s grief. Guest Woody
Harrelson adds a bit of a chuckle to the title track, an ode
to—what else?—smoking herb.—PG

This cult fave Japanese trio al-
ready released an album called
“Heavy Rocks” in 2002. But the
members of Boris have never
worried about pulling from the

past: Their recorded output
during the past 15 years has
channeled a number of estab-
lished styles, from doom metal
to thrash punk to power pop.

MY MORNING JACKET
Circuital

Producers: Jim James, Tucker
Martine

ATO Records

Release Date: May 37

One of the great glories of My Morning Jacket is the
band’s ongoing element of surprise. The group carved
out a sweet, soaring jam-band niche for itself early on,
and keeps toying with that perception. (Witness its chal-
lenging 2008 set “Evil Urges.”) And while “Circuital” is
a return-to-roots of sorts—it’s the first album My
Morning Jacket has recorded in its Louisville, Ky., home-
town since 2003—it packs surprises from the opening
notes: an almost comical “Hall of the Mountain King”-
type figure that leads into the skulking “Victory Dance.”
Things become a bit more conventional from there.
Throughout the album we find Bacharach-esque back-
ing vocals (“The Day Is Coming”), a lovely melody in the
acoustic “Wonderful (The Way | Feel)” and the set’s
most radio-ready track, “Holdin On to Black Metal.” The
latter song features a horn section and a children’s cho-
rus, but isn’t the slightest bit heavy metal at all. There’s
even a sweet, siow soul ballad (“Slow Slow Tune”).
Every song on “Circuital” sounds different but is identi-
fiably performed by the same outfit, yet it doesn’t
retread already-covered ground, either. My Morning
Jacket is one of America’s most vital bands, a Wilco-
style national institution we hope will continue to thrive
for years to come.—JA

The appealingly schizoid ap-
proach isn’'t unlike that of
America’s Melvins, whose 1991
song “Boris” provided the band
with its name. On the new
“Heavy Rocks,” Boris makes no
effort to hem in that sound,
pairing such expansive sludge-
fests as “Riot Sugar” and the
12-minute “Missing Pieces” with
the zippy, relatively tuneful
“"Window Shopping” and “Tu,
Lala,” thelatter of which sug-
gests the Mars Volta covering
Thin Lizzy. “Heavy Rocks” ar-
rives in the marketplace along
with "Attention Please,” alower-
key companion album that
showcases the coolly resigned
singing of lead guitarist Wata.
Surprised? Don't be. —MW

MARVIN GAYE

What’s Going On (Super
Deluxe Edition)

Producers: various
Motown/UMe

Release Date: May 37
Listening to Marvin Gaye's 1971
career-changing aloum, “What's
Going On,” you can't help but
wonder if the soul icon’s formi-
dable talents also included psy-
chic predictions. That's be-
cause his melodic treatise on
war, drugs, poverty, spirituality
and ecology still rings dis-
turbingly true 40 years later.
This super deluxe edition pro-
vides a true inside look at the
making of “What's Going On,”
featuring two CDs, a viny! LP,
14 unreleased tracks, rare pho-
tos from the original cover
shoot and essays by Gaye bi-
ographer David Ritz and writer
Ben Edmonds. A warmer, newly
remastered version of the
original album leads off the
package on the first disc. The
CD also includes outtakes,
demos and the album’s three
mono single releases, which
became No. 1 R&B and top 10
pop hits: the title track, “Mercy
Mercy Me (The Ecology)” and
“Inner City Blues (Make Me
Wanna Holler).” Disc two com-
prises a funky jam session
featuring such young musi-
cians as guitarists Ray Parker
Jr. and Wah Wah Watson and
bassist Michael Henderson.
Capping the set is the first 12-
inch vinyl LP of the "Detroit
Mix™ of “What’s Going On,
Gaye’s original, darker mix of
the entire album.—GM

KIl ARENS
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| Got You (3:05)
Producer: NV
Writers: K. Thompson, S.

Publishers: various
Stoney Creek Records

201

THOMPSON SQUARE

Thompson, J. Sellers, P Jenkins

Thompson Square’s last single, “Are You Gonna Kiss Me
or Not?” hit No. 1 on Billboard’s Hot Country Songs
chart earlier this year after a 36-week climb, and helped
make this twosome one of the breakout country acts of
Husband and wife team Keifer and Shawna
Thompson continue to build momentum with “I Got
You,” an energetic follow-up that could become a sum-
mertime hit. The track, which focuses on true relation-
ship bliss, not only boasts a driving melody and wholly
engaging vocals from the duo, it also begins its chart
climb as Thompson Square gets ready to support Jason
Aldean on his summer tour. As the pair tries to reach the
same summit as “Kiss Me,” “1 Got You” has all the ingre-
dients to be its next chart-topping hit.—DEP

FEDDE LE GRAND,
SULTAN & NED
SHEPARD
FEATURING MITCH
CROWN

Running (Festival Mix)
(8:23)

Producers: Fedde Le Grand,
Sultan, Ned Shepard
Writers: various

Publishers: various
Flamingo Recordings

Some dance tracks flash their
epic scale from the first kick
drum, and the dancefloor-
ready “Running” is one such
bomb, with three minutes of
tantalizing buildup before
singer Mitch Crown’s melan-

choly vocal even arrives.
Meanwhile, Dutch DJ Fedde
Le Grand and Montreal-based
progressive house specialists
Sultan & Ned Shepard bring
their respective funk and
shimmer to the proceedings.
“Lord, I've been running so
long/Running from change,”
croons Crown, backed by a
faraway piano and a tense
high hat that hint at the drop
to come. “Running” is a little
trance, with its foggy chords;
a little electro, with a muted
synth whir in the drop; and a
little house, by virtue of hav-
ing a traditionally melodic
vocal. The aptly titled “Festi-
val Mix” takes a shorter path

to the jugular, dropping the
vocal and its associated
breakdown far earlier.—KM

THEORY OF A
DEADMAN
Lowlife (3:10)
Producer: Howard Benson
Writer: Theory of a
Deadman
Publishers: Warner/
Chappell/Robot of the
Century (BM)
Roadrunner
In advance of its fourth full-
length, “The Truth Is .. .7
Canadian rock band Theory
of a Deadman has rolled out
Lowlife,” a glorification of
tastelessness that plays like a
trashier version of Nickel-
back’s “Rockstar.” Although
the track is sonically little
more than sterilized radio-
rock fare, this ode to white-
trash life is awash in public in-
toxication, drug dealing and
misogyny—like an episode of
“Cops” set to music. “l got a
beer-stained T-shirt, looking
like Joe Dirt/Something
about me’s just not right,”
frontman Tyler Connolly
sings. Unfortunately, when he
follows up with, “You can’t
change something you don’t
understand,” Connolly is ulti-
mately a bit misguided. Al-
though a slew of great rock

scratching ways.—JL

JASON DERULO

Don’t Wanna Go Home (3:25)
Producers: The Fliptones

Writers: various

Publishers: various

Beluga Heights/Warner Bros.

How does a song like Harry Belafonte’s
“Day-O (The Banana Boat Song)” suddenly become a radio
staple in 2011? After producer Bangladesh sampled the clas-
sic tune for Lil Wayne’s “6 Foot 7 Foot,” Jason Derlilo
returns with a new single that pumps Belafonte’s hook full
of electro-pop steroids. Unfortunately, the Miami singer’s
use of the “Day-O” lyrics (as well as a sample of Robin &’
“Show Me Love”) doesn’t transform its blueprint into an
inventive new product, as Derililo did with Imogen Heap’s
“Hide and Seek” on breakout single “Whatcha Say.” Instead,
Derdlilo is relegated to singing club-ready platitudes over a
familiar backing track, which sounds stale in the listener’s
ear. Derililo and production duo the Fliptones have proved
their unique talents before, but “Don’t Wanna Go Home”
silences their skills and opts to recycle past hits in head-
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DJ KHALED
FEATURING
DRAKE, RICK
ROSS & LIL
WAYNE

I’m on One (5:17)
Producers: T-Minus,
N. Shebib

Writers: various
Publishers: various
We the Best/Cash
Money/Universal
Motown/UMRG

DJ Khaled has be-
come the master of
not rapping on or
producing songs
where he gets top

billing. Not that this is necessarily a bad thing—the Terror Squad DJ-turned-hip-hop
impresario has the clout to unite rap’s biggest names for blockbuster clinics in braggado-
cio. “I'm on One,” the first single from the upcoming “We the Best Forever,” is no excep-
tion, with the presence of Drake, Rick Ross and a zonked-out Lil Wayne allowing Khaled
to excuse himself and let these titans run wild, Over a sticky, slinky synth and a beat that
rises and falls almost arbitrarily, Drake croons before impressively spitting, Ross lets loose
with his husky growl, and Wayne somehow exhibits his superiority while sounding indif-
ferent. Despite Khaled’s outlandish personality, it’s hard not to love him for unleashing
tracks like “I'm on One.”—_JB

anthems are salutes to excess
and shirked responsibilities,
the members of Theory of a

Deadman have seemingly set
their sights on the lowest
common denominator, and
it's not a flattering angle.—EL

| POP |

NICOLE
SCHERZINGER
FEATURING 50
CENT

Right There (4:22)
Producer: Jim Jonsin
Writers: various

Publishers: various
Interscope

U.S. audiences will be seeing
Nicole Scherzinger a whole
lot more this fall when the for-
mer Pussycat Doll joins Simon
Cowell as a judge on “The X
Factor.” In the meantime,

CLEGEND & CREDIS S

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jem Aswad,
Jon Blistein, Phil Gatlo, Alisa
Kolenovic, Jessica Letkemann,
Jason Lipshutz, Evan Lucy, Jillian
Mapes, Kerri Mason, Gail Mitchell,
Deborah Evans Price, Mikael
Wood

JUNE 18, 201

however, the pop singer has
released “Right There,” the
third single from solo album
“Killer Love" that features
straightforward lyrics and a
colorful vocal performance
from Scherzinger. After 50
Cent opens the track by rap-
ping about morning romance,
Scherzinger sensually croons
in response, "Me like the way
that you hold my body/Me
like the way that you touch
my body,” as a slow drumbeat
pulses in the background. The
song’s Caribbean style, un-
heard in Scherzinger’s Pussy-
cat Dolls output, reminds the
listener of Rihanna's influence
on pop music and servesasa
nice touch.—AK

All albums commerciaily available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Blvd., Sixth Floor, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, N.Y.
10003, or to the writers in the
appropriate bureaus.
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Breaking Ground

Los Tigres Del Norte First Regional Mexican Act

To Go ‘Unplugged’

he No. 1 debutof “MTV Unplugged: Los
TTigres del Norte & Friends” (Fonovisa

Records) on Billboard’s Regional Mexi-
can Albums chart wasn't a surprise. Los Tigres
are arguably the most successful nortefio band
in the world after more than 30 years of songs
about heroes, anti-heroes, immigration and po-
litical concerns. In fact, the group has placed 41
singles in the top 10 on the Regional Mexican
Airplay chart—more than any such act.

However, the “Unplugged” set was still a gam-
ble in other ways.

The project signaled the first time that bilin-
gual channels MTV Tr3s or MTV Latin Amer-
ica—which premiered the special domestically
and overseas, respectively, on May 22—had pro-
duced an “Unplugged” episode featuring a re-
gional Mexican act. And while many regional
Mexican acts have recorded singles with pop acts
through the years, this project marked the first
time a traditional regional Mexican group had
collaborated so extensively with acts outside of
its genre. Then, in a departure from the group’s
previous releases, the “Unplugged” promotional
push was aimed at TV instead of radio.

“The focus is to get people to look at the spe-
cial,” Fonovisa president Gustavo Lopez says.
“Emphasizing the visual was necessary when
you're repackaging Los Tigres’ best-known tracks
in a nontraditional format.”

“Unplugged” features 12 new versions of Los
Tigres classics, with the band performingalone
and with such rock and pop guestartists as Zach
de la Rocha, Paulina Rubio, Juanes, Diego Tor-
res, Andres Calamaro and Calle 13’s Rene Perez.

The set doesn’t include any regional Mexican
artists, but if they had been brought into the mix,
Los Tigres lead singer Jorge Hernandez says,
“we would have had to give this another treat-
ment.” That's because the band has long been
linked to rock and alternative music.

Hernandez cites as an example the group’s
hit “Contrabando y Traicion.” “A year after we
released it,” he says, “it was recorded in a rock
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What friends are for: Rage
Against the Machine’s
ZACK DE LA ROCHA (third
fromright) is among the
special guests on LOS
TIGRES DEL NORTE’S
“M'['V Unplugged.”

version by [Mexican band] La Lupita. Mexican
rockers have always paid us homage: Molotov,
Julieta Venegas, El Gran Silencio [and] Maldita
Vecindad have all recorded our music.”

That doesn’t mean Los Tigres is developing a
pop or rock sound. Quite the contrary. The “Un-
plugged” guests perform within the parameters
of nortefio music. The overall intent, however, was
to further broaden Los Tigres’ appeal. That was
part of the reason behind selecting the Rubio-as-
sisted “Golpes en el Corazon” as the first single.

“We wanted to create shock value for the whole
project,” Lopez explains. “It was the one song
that everybody agreed was the most impactful
because Los Tigres was performing with a fe-
male act.”

Because Rubio has a big following in Mexico
and Spain, the single was worked heavily in those
territories. Concurrently, Lopez says, every coun-
try will work different singles. Argentina, for ex-
ample, will release the track featuring Torres,
while Mexico is working both the Rubio and De
la Rocha tracks.

In Mexico, “Unplugged” debuted at No. 2 on
Amprofon’s sales charts, behind Lady Gaga's
“Born This Way.” The release was bolstered by
support from Rubio and Torres, who both at-
tended a press conference launching the album.

Released May 24 in the United States, “Un-
plugged” remains No. 1 this week on Regional
Mexican Albumsand dropsto No. 5 on Top Latin
Albums following its No. 2 bow. Ads promoting
the MTV special will appear on city buses for the
nextfour weeks and also on national TV during
shows that are “musically appealing and reach
a younger audience,” Lopez says. Retailer Tar-
getis running an electronic press kit about the
special on iis internal TV network in select stores.

Although “Golpes” has yet to crack the top 50
on Hot Latin Songs, it stands at No. 39 on Re-
gional Mexican Airplay. The radio component,
Lopez says, will gradually click into gear. “This
song,” he predicts, “will eventually land in the
top 10 on the regional Mexican charts.” ...

KRISTINE SIXTEEN

Kristine W scores her 16th No. 1 on Billboard’s
Dance Club Songs chart, as “Fade” lifts 2-1.
With the ascension, the singer passes Mariah
Carey for third-most leaders in the chart’s 35-
year history; only Madonna (40) and Janet Jack-
son (19) have more.

“Fade” makes additional history by becom-
ing Kristine W’s sixth Dance Club Songs No.
1 as a lead artist from her 2009 album “The
Power of Music,” making the set the first in
the chart’s archives to yield that many toppers.

JUST DANCE
Here's a look at the artists with the most No. 1s since Dance Club Songs launched
as a national survey the week of Aug. 28, 1976.

(The album also includes Tony Moran’s 2007
No. 1 “Walk Away,” on which she guests.)
Kristine W—the initial standing for her last
name, Weitz—first commanded Dance Club
Songs this week in 1994 with her introductory
entry, “Feel What You Want.” Her chart-
topping track record is almost perfect: Of her
17 titles to reach the tally, all but one has
reigned. Only “I’ll Be Your Light” fell shy of
the summit, reaching No. 2 in 2006.
—Gary Trust

Not fading away:
KRISTINE W

TOTAL NO. 1s ARTIST NO. 1 SPAN
40 Madonna 1983-2009
19 Janet Jackson © 1986-2010
16 Kristine W 1994-2011
15 Mariah Carey 1991-2009
14 ~ Beyoncé 2003-10
14 Rihanna 2005-10
14 Donna Summer 1976-2010
13 Whitney Houston 1987-2009
10 Deborah Cox 1996-2009
10 Pet Shop Boys 1986-2009

Upping his game:
MARTIN SOLVEIG

LOS TIGRES: FRANK MICELOTTA/PICTUREGROUP: KRISTINE W: KORBY BANNER; SOLVEIG: TRISTAN SEGUELA
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The Future
Is Now

Jason Der{ilo Vaults Into Top 20
With First Single From Sophomore Set

It looks like Jason Dertilo is
on his way to a fourth con-
secutive hit with “Don’t
Wanna Go Home.” Co-writ-
ten by the singer /songwriter
with producers the Fliptones,
the dance track is the first
single from his sophomore
set, “Future History.” The
Beluga Heights/Warner
Bros. project is slated for re-
lease in September.
Borrowing from the 1957
Harry Belafonte R&B/pop hit
“Banana Boat” (also sampled
in Lil Wayne’s current “6 Foot
7 Foot”), “Don’t Wanna Go
Home” was released exclu-
sively to iTunes on May 23.
The track shot from No. 92 to
No. 18 last week on the Bill-
board Hot 100 and now sits
at No. 17 in week three on the
chart. It’s racked up 180,000
downloads, according to
Nielsen SoundScan, with
82,000 in sales this past week.
The video, meanwhile, has
drawn nearly 2.9 million
YouTube views. The clip—
highlighted by a sexy dance
sequence in the rain—fea-
tures Melody Thornton from
the Pussycat Dolls and was
directed by Rich Lee (the
Black Eyed Peas, Eminem).
Warner Bros. executive VP

of A&R Jeff Fenster says
“Home” is connecting so
quickly because “it's a reac-
live uptempo song with great
melodies and a familiar sam-
ple from one of the best
house records ever [Robin S’s
“Show Me Love”]. And
Jason’s delivered a cool, con-
vincing vocal performance
that cuts through the clutter.”

There's also the good will
that Dertilo has banked at
radiothanks to his three pre-
vious multiplatinum hits. His
first chart smash, “Whatcha
Say,” reached No. 1 on the
Hot 100and hassold 3.6 mil-
lion copies, according to
SoundScan. “In My Head”
(2.8 million) peaked at No. 5,
while “Ridin’ Solo” (2.6 mil-
lion) reached No. 9. His 2010
self-titled debut album, which
climbed to No. 11 on the Bill-
board 200, has sold 293,000.

As for what fans can expect
from “Future History,” Fen-
ster says the new album “will
showcase whata great singer
Deriilo is much more than
the first album did.” In addi-
tion to the club-vibed “Don’t
Wanna Go Home,” the set
will include collaborations
with Beluga Heights princi-
pal J.R. Rotem, who produced

Deriilo’s first album; the-
Dream; Polow Da Don; Ryan
Tedder; Eman; and Frank E.

Last month, Deriilo won
five accolades at the 2011

SAYING HELLO

BMI Pop Awards. The cache
included songwriter of the
year, which he shared with
Lady Gaga. In the midst of
wrapping “Future History,”

“Home” run:
JASON DERULO

the 21-year-old artist is chron-
icling the album’s evolution
through a series of webisodes
posted every Friday on his site
(jasonderulo.com). s

It’s taken nearly a year for French DJ/pro-
ducer Martin Solveig’s single, “Hello,” to
gain‘traction in America. But now both he
and Canadian electro-pop band Drag-
onette—which is featured on the song—are
enjoying their first appearance on the Bill-
board Hot 100.

“Hello” was released in fall 2010 and quickly
reaped success in Europe, where Solveig’s
profile is considerably larger. However, it
would take another six months or so for the
song to find a U.S. audience—thanks in part
to two key TV placements: a Trident commer-
cial and promos for the upcoming Fox fall
comedy “New Girl,” starring Zooey Deschanel.

After four weeks at No.1on the Dance Air-
play chart, “Hello” reaches a new peak on
the Hot 100, moving 54-46 this week. The

track is the second single from Solveig’s
fourth studio album, “Smash,” which will be
released stateside through Big Beat/Atlantic
in September.

The official short, high-definition version of
the “Hello” video, co-written and directed
by Solveig, has accumulated nearly 30 million
views on YouTube. Shot live at the Roland
Garros French Tennis Open in Paris in front of
12,000 spectators, the clip features Solveig
as a frustrated tennis player constantly on
the cusp of greatness and smitten with a girl
who's unavailable.

“The story in the song focuses on the char-
acter of the girl,” Solveig says, *who just came
to say ‘hello’ and nothing else.”

The forthcoming “Smash” recalls the core
of Solveig’s earlier DJ work while also draw-

ing inspiration from current electronic
trends. In addition to Dragonette, the album
boasts collaborations with Dev, Sunday Girl
and Kele.

“l was very lucky to collaborate with differ-
ent, talented singers,” Solveig says. “They’re all
younger, relatively underground or unknown
artists with good skills and good vibes.”

Thanks to the success of “Hello,” Solveig
hints that a few big names have contacted
him about possible future production collab-
orations—undoubtedly a career-building next
step for someone who's been regarded pri-
marily as aDJ.

“Of course, | can’t say who,” Solveig says
with a laugh. I can only tell you that there
could be some pretty crazy things coming.”

—Jon Blistein and Emmanuelle Saliba

VIRAL MOVES:
KREAYSHAWN;
REBECCA BLACK

Two Internet sensations made the news
this week: Natassia “Kreayshawn” Zolot
and Rebecca Black.

In the wake of Kreayshawn’s “Gucci
Gucci” becominga viral hit—with nearly
2.5 million YouTube views since its
May 16 debut—Columbia Records an-
nounced its signing of the East Oak-
fand, Calif,, native on June 8. But the
rapper/videographer, who has collab-
orated with such viral sensations as
Soulja Boy and Lil B, doesn’t want to
be considered one herself.

“| don't want to be in that category,
it has a one-hit-wonder feel,” the 21-
year-old artist says. “| don’t want to be
something that just got passed around
onthe Internet. it’s more than that. Peo-
ple will see that it was YouTube that
caught everyone’s attention, but it
wasn’t what made me who lam.”

Kreayshawn, whose YouTube clips
date back to 2008, has been creating
music since 1995. “l would rip beats
from indie songs off YouTube and rap
over them,” she says.

After directing videos for fellow Oak-
lander Lil B (“F*ck Yo Hair,” “Like a Mar-
tian,” “Insane” and “Basedworid 1989”")
and releasing a mixtape, “Kittys x Chop-
pas,” Kreayshawn took her manager’s
advice about pursuing music as a ca-
reer. She scouted producers and crafted
songs, including the anti-brand-
worship-themed “Gucci, Gucci,” which
hits digital retailers June 14.

Kreayshawn is finishing up her fall
debut album, “Left Eye,” and already
has a notable West Coast artist feature
locked down: Snoop Dogg.

Rebecca Black, meanwhile, who shot
to viral fame in April with her “Friday”
video, was back in the news when word
broke that she appears in the new Katy
Perry video. At the 16-second mark of
the clip for “Last Night Friday (T.G.L.F.),”
Black can be seen sitting on acouch at
aparty.

With “Friday” approaching 162
million YouTube views, Black is busy
recording an EP. According to arepre-
sentative, she hasn’t yet signed to a
label and plans to release the EP on her
ownin July. —Erika Ramirez

Eyeing a new career:
KREAYSHAWN
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SONGS FOR SALE REAL ESTATE REAL ESTATE

CHECK OUT A SONG CALLED “RUN FOR OFFICE”
It’s a song about power, politics, sex, lies, money
and greed. And it’s not just timely . . . it’s timeless

and universal! You can listen to a FREE clip of

“Run For Office” at www.barrows.com/music.html.

For business inquiries,

call Robert Barrows at 650-344-1951.

Take a look at a poem called
“IT USED TO BE MADE IN AMERICA”
www.itusedtobemadeinamerica.com
The poem is perfect for lyrics for hip-hop, country, blues
and folk songs. Interested parties should contact:
Robert Barrows at 650-344-1951
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AUCTIONS
RECORDING STUDIOS
REAL ESTATE
INVESTORS WANTED
STORES FOR SALE
EQUIPMENT FOR SALE
STORE SUPPLIES
FIXTURES
CD STORAGE CABINETS
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56 | BILLBOARD | JUNE 18,2010

Enjoy total privacy on this
540-acre Luxury Estate

In its own private valley within 20 min.
of Durango, Colorado. Gorgeous views,
splendid architecture, superb construc-
tion, Live water, ponds, state-of-the-art
equestrian facilities, Tall pines, Aspen
glades and beautiful lush pastures.
Main residence, guest homes, cabins.
A Legacy estate your loved ones will
cherish for generations.

Shane Dawson
ELEVATION REAL ESTATE COMPANY
(970) 769-2949
CottonwoodSpringsDurango.com
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~ Ideal Recordlng Studio Space For Sale
382 E 161st Street Bronx, NY

Located near Boricua College and New

e

Reesidential Development
Single story cinderblock building
1,625 sq.ft. available and
office with 2 bathrooms
Asking Price: As per request
Call Exclusive Broker
Kathy Zamechansky
NAI Friedland Realty

O e e

914-968-8500 x 342/Cell 347-386-9452
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

FANS RALLY

>>

ALT ROCKS

>>

A NEW KNIGHT

CHART
BEAT

»>>Eddie Vedder notches his first
solo Billboard No. 1s, as “Ukulele
Songs” bows atop Folk Albums
and “Water on the Road” opens
atop Music Video Sales (both
viewable at billboard.biz/charts).
Charting with Pearl Jam since
1991, Vedder first reigned when
the band’s “Vs.” launched at No. 1
on the Billboard 200 the week of
Nov. 6,1993.

>>Sara Evans debuts on Hot
Country Songs at No. 54 with “My
Heart Can't Tell You No,” an
update of Rod Stewart’s No. 4
Billboard Hot 100 hit from 1989.
It’s not the first Stewart cover to
grace the chart; Susan Ashton
sent “Faith of the Heart” to No. 51
in 1999 (a week before Stewart’s
version peaked at No. 3 on the
Adult Contemporary tally).

Read Chart Beat
every week at
billboard.com/chartbeat.

Lady Gaga’s “Born This Way” con-
tinues to rule the Billboard 200 for a
second week as the set shifts 174,000
copies, according to Nielsen Sound-
Scan. That's down a steep 84% from
its historic 1,108,000
start last week.

While we’ve seen No. 1-
debuting albums fall hard

OverThe
Counter

indicated—that the set did something
like 450,000 through Amazon MP3 in
its first week (from all digital versions,
not just the 99 cent one). How many
of those 450,000 were 99 cent down-
loads, and, how many of
them would have evap-
orated if the 99 cent
offer hadn’t existed?

in their second frame,
Gaga’s drop is one of the
largest in the SoundScan
era. Of course, you have
to keep it in perspective:
The album’s collapse was
amplified, courtesy of
Amazon MP3.

As the album’s first week was un-
usually bolstered by likely hundreds
of thousands of sales generated by
Amazon MP3’s decision to sell the dig-
ital version of the set for 99 cents on
two separate days, its second-week fall
appears even greater than what we nor-
mally see for blockbuster sellers.

At the rate of Gaga’s decline, we
could see Adele’s “21” (No. 2 this
week, up oneslot, with 121,000—down
4%) return to the penthouse very soon.

Let’s pontificate on what Gaga's
second-week drop might have been
if Amazon MP3 hadn’t done its 99
cent deal.

First, let’s assume—as sources have

IVIarI(et \A’at(:l‘l A Weekly National Music Sales Report

KEITH
CAULFIELD

As Billboard reported
elsewhere, most of Ama-
zon MP3’s 450,000 first
week consisted of the 99
centalbum. For the sake
of argument, let’s pre-
tend that 75% of those
sales (337,500) were from casual cus-
tomers who wouldn’t have bought the
album had it not been sold for 99 cents.

So, back out the 337,500 from
1,108,000 and you get 770,500.

Had “Born” dropped to 174,000 from
770,500, that would’ve represented a
decline of 77%. Still a large drop-off,
but not as dramaticas an 84% collapse.

That sort of fall would put “Born” in
line with the decay that Kanye West
experienced with his No. 1 bow last
year with “My Beautiful Dark Twisted
Fantasy,” which fell by 78% in its sec-
ond week.

Curiously, West’s first-week frame
was also goosed by Amazon MP3.
“Beautiful” was released Nov. 21 and

sale-priced at $3.99 for the week by
the e-tailer.

Ir turn, “Beautiful” bowed with an
overall 496,000, with 45% of that being
downloads. At the time, its one-week
digital haul of 224,000 was the fourth-
biggest digital week for any set.

OF ALL THINGS . . . Among the more
curious projects to ever grace the top
10 on the Billboard 200, Eddie Ved-
der’s “Ukulele Songs” (No. 4, 71,000)
has to be among the strangest efforts.

We're not by any means knocking
the cet, merely pointing out that only
musicians of a certain ilk could possi-
bly ralease such an album and find sig-
nificant success.

“Songs” is the first top 10 solo record
for t1e Pearl Jam frontman. He pre-
viously charted on his own with the

0L VEOER
Hhutele Somga

Gaga’s ‘Born’ Falls Hard Thanks To Amazon MP3

“Into the Wild” soundtrack, which de-
buted and peaked at No. 11 in 2007 off
a 39,000 start.

BITS AND PIECES: Dave Matthews
Band arrives at No. 49 on the Bill-
board 200 with “Live at Wrigley Field”
(9,000). It’s the 13th live effort from
the group to chart on the list, stretch-
ing back to 1997’s “Live at Red Rocks
8.15.95” (No. 3) . .. On the Top Cast
Albums chart, the new Broadway cast
recording of “How to Succeed in
Business Without Really Trying” sets
up shop at No. 3 with nearly 2,000
copies sold—and all from downloads.
The set got an early digital release on
May 31, a week before the physical
CD hit shelves. Thus, it may rise to
No. 1 on the tally next issue. The
show, which stars Daniel Radcliffe,
is nominated for eight Tony Awards
and earned a performance slot on the
Tony telecast, which aired June 12
... 0Ozzy Osbourne returns to the
Billboard 200 with two of his classic
sets as expanded reissues of “Diary
of a Madman” and “Blizzard of Ozz”
re-enter the list at Nos. 74 and 75, re-
spectively, with nearly 6,000 each.
The former makes its first appear-
ance on Top Pop Catalog Albums (No.
2) while the latter re-enters at No. 3
(see billboard.biz/charts). .

Egr ws;le' .;nomg Ju?e s,lzon r;gurfes ?rel r?undeﬁd . niC]“‘.CH
- mpited from a national sample of retail store and racl . - :
Week|y Unit Sales Year-To-Date sales reports collected and provided by SoundScan
DIGITAL DIGITAL
was T 0 o o W m o
This Week 5,524,000 1,820,000 24,243,000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
Last Week 6,669,000 2,454,000 24,691,000 Albums 130,579,000 131,385,000 0.6% Current 72,645,000 69,806,000 -3.9%
Change -17.2% -25.8% 1.8% Digital Tracks 510,623,000 560,378,000 9.7% Catalog 57,934,000 61,579,000 6.3%
ThisWeeklastVear  5163,000 1,540,000 22,615,000  oresindles BRI 1175000 36.4%  pogp (atalog 43985000 48075000  9.3%
e O 18.2% 55 Total 642,062,000 6£2,936,000 7.9%
- 0 . C - (]
‘Digital album sales are atso counted within album sales. Albums W/TEA 181,641,300 137,422,800 3.2%
‘Lrécét:‘ieglérj;kse;xlz:lvalent album sales (TEA) with 10 track downloads equivatent
Weekly Album Sales miliion Units) CURRENT ALBURMSALES
30 =
"0, 72.6 million
25 G ke m 69.8 million
"0 ... _130.6milion|
20 on gl 1314 million CATALOG ALBUM SALES
W5 10, — 57.9 million |
n 61.6 million
10 SALES BY ALBUM FORMAT
(6] 93,839,000 87,348,000 -6.9%
S5.EM i
5 Digital 35,577,000 42,413,000 19.2% Nielsen SoundScan counts afs current only sates mg\m tr)\e first 18 months of an
vinyl 1147000 1,599,000  39.4%  ton it of mhebliosmrd 200, howeuer romein o corrant. THIGs OWder thar 18
0o r}neonms ?‘re catalog. Deep catalog is a subset of catalog for titles out more than
= a2 T Other 16,000 26,000 62.5% OIths
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LADY GAGA
STREAMLINE/KONLIVE/INTERSCOPE 015373/1GA (13.98)
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Born This Way

DEATH CAB FOR CUTIE
BARSUK/ATLANTIC 527251°/AG (18.98)
EDDIE VEDDER
_MONKEYWRENCH/UNIVERSAL REPUBLIC 015587/UMRG (13.98)
MY MORNING JACKET

AT 0105° {13.98)

BRAD PAISLEY

ARISTA NASHVILLE 83274/SMN (11.98

VARIOUS ARTISTS

_UNVERSAL EMI SONY MUS T 85749/CAPITOL (18.98)
JASON ALDEAN

BROKEN BOW 7697 (18 98)

FLOGGING MOLLY

BORSTAL BEAT 002" (14.98

Codes And Keys
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This is Country Music

NOW 38

o« |

mu?n

My Kinda Party W

Speed Of Darkness

T SOUNDTRACK Glee, The Music: Season Two Volume 6
207H CENTURY FOX TV/COLUMBIA 89811/SONY MUSIC {13.98)

BT MUMFORD & SONS . f
ERY o 5 m GENTLEMAN OF THE ROAD 0109°/GLASSNOTE (12 08) @ Sigh No More Il
127 5 n x@géﬁ)ginﬁﬁ;:ggesﬂos (18.98) Maybach Music Group Presents: Seif Made: Voi. |
43 SOUNDTRACK
177 n WALT DISNEY 013440 (13.96) Lemonade Mouth
#s 20 18 BRUNOIMARS Doo-Wops & Hooligans 1l

ELEKTRA 525393~ (10.98) @

: ﬁ/%‘ib:\ﬁam 31859°/SONY MUSIC (12.98) 19 W
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5
ISLAND 014975/I04MG (13.98) Love?
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SOUNDTRACK Glee, The Music Presents: The Warblers
20TH GENTURY FOX TV/COLUMBIA B9813/SONY MUSIC (11.98)

E Eggﬁ Title

.37 40

VARIOUS ARTISTS

j o UNIVERSAL EMYSONY MUSIC 46746/CAPITOL (18.98) NOw 37
ool | 5 Y 5 [ R s Lungs
alabI:Jms“Narrov?. Y 13 Pt (1098) Stronger
lSttsa:ir::u(t])Aﬂ;,e(:lOsO“:n E 43 28 n ;ﬁyaliaithggg)ﬂo ST So Beautiful Or So What
with 102,000. Still, 56 12 - %%Iggxg( m;:e)CREERY American ldol Season 10: Scotty McCreery
:::r:::‘hs:::tf:an g 5085 ﬂ L e - Loaded: The Best O Blake Shelton
second-best sales 88 55 55 n :—S‘T"&Pﬁg'ﬁﬁggmsm_ A6 (18.98) Lasers
- Saam h 4 ;;Q‘EI»ES\:';S;ENL(R%ER BROS. (18.98) In Your Dreams
B @ 72 B2 n gfgﬁ:’sgﬂﬁs&}giy Hemingway’s Whiskey
it g s o [ T SLACK EYeD RS
sales week and . 2 ;':xio?ﬁgaswzan' CONCORD (14.98) MovelCkETTRiE
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;::I:?‘stl;;::\rlll::srk ﬂ 62 52 u S e T The Ultimate Collection
came when “Evil @ 69 a0 thﬁi?ej?s?gygrwagﬁmzRowwmmnc 516931/AG (13.98) lhejkoundation
:Lg?:lﬁ’;‘tirge’:&t) 58 63 nﬁ,‘a&zn’ggg,,%’:?ﬁ&o American Tragedy
three years ago. 64 54 o W) i) Every Chance | Get

EXPLOSIONS IN THE SKY

TEMPORARY RESIDENCE 199° (14.96) Take Care, Take Care, Take Care

VARIOUS ARTISTS
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2011, Prometheus Global Media, LLC and Neelsen SoundScan. Inc. All rights reserved. MIGUEL: KENNETH CAPPELLO
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TAYLOR SWIFT i SOUNDTRACK
0 m 86 MACHINE 7503004 (18.98) Speak Now . e RCA NASHVILLE 72911/SHN (11.98) Country Strong
NKOTBSB A trio of bands that ] TIM MCGRAW e b
22 7 n COLUMBIA JIVE LEGACY 89740/SONY MUSIC (11,98) @ NKOTBSB dabttite ek it 72 &7 113 CURB 79.05 (18 98) Number One H'IS_ °
WIZ KHALIFA T VARIOUS ARTISTS
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RIHANNA their last studio sets @ 0ZZY OSBOURNE ‘
e - u SRP/DEF JAM §14927/I0JMG (13 98) @ Loud M . artive in 2008 (also Bl coic/iconcv r3s21-isony music (15.98) Diary Of A Madman El
FOSTER THE PEOPLE - 0ZZY OSBOURNE .
Co ] 5 STARTIME/COLUME 2 74457 /SONY MUSIC {9.98) Torches :Ie:g:‘l):g;:rllldy?s) .a liiil'l' R > Ceiacy 73676 sonY usic (9.98) Blizzard Of Ozz B !
BEASTIE BOYS . VARIOUS ARTISTS Playing For Change: PFC 2: Songs Around The World
Rl L1 6 n BROOALYN DUST 0567 27701 (18.98) Hot Sauce Committee Part Two new album enters TIMELESS MEDIAHEAR 32055/CONCORD (19,98 CO/DVD) @
JUSTIN BIEBER . : with 25,000. MIRANDA LAMBERT ]
i R n SCHOOLBOV/RAYYVOND 8RAVY SLARD 015337 0uuiG 9.05  Never Say Never: The Remixes (EP) M . N 81 74 R cotumin waswviLLe) dsmserswn (12.98) Revolution M
CHRIS BROWN @ EGYPT CENTRAL . .
23 n b Tl FAME @ ' m T (YR White Rabbit
BLACK STONE CHERRY . BIG TIME RUSH
a‘im It DE GOOT 677724/ROADRUNNER (13.98 Between The Devil & The Deep Blue Sea . NICKELODEON/COLUMBIA 42918/SONY MUSIC (8.98) BTR (Soundtrack) @ .
NICKI MINAJ . | DANGER MOUSE & DANIELE LUPPI STARRING JACK WHITE & NORAH JONES
@ 4|7 H YOUNG W(HEY £ 4SH MONEY/UNIVERSAL MOTOWN 015021%/UMRG (13 98) Pink Friday . JieE |l CAPITOL 46485 (17 98) Rome
i : LADY GAGA s 4 T K|D ROCK 5
318 % m STREAMLILE KU'. IVE/CHERRYTREE/INTERSCOPE 011805* /1A (12.98) The Fame Bl . The R&B singer’s 81_ 82| 84 gl G ATLANTIC 521682+/AG (18.98) @ Born Free Il
‘ FOO FIGHTERS o b SIngey CEE LO GREEN i
o 31 20 n ROSWELL'RCA 84493°/RMG (11.98) ® Wasting Light @ l debut earns 82 B RADICULTURE KI5601 ELEKTRA (18.98) The Lady Killer
KIRK FRANKLIN Greatest Gainer RAPHAEL SAADIQ s
33 36 39 FO YO SOULAVERITY 77917/0L6 {11.98 Hello Fear ¢ . honors (10,000 (g 57 |45 COLUMBIA 62560° SONY MUSIC (11.98) Stone Rollin
JUSTIN BIEBER T JENNIFER HUDSON
o e SCHOOLBOY RAYMOND BRAUR/ISLAND 014063/I0J1 (10.98) & My World 2.0 B3 ' withanincrease of | /B4~ 84 70 ARISTA 60819/RHG (11.98) + | Remember Me @
mE RASCAL FLATTS — } slightly more than oS THE CIVIL WARS
B3R B 4 m BIG MACHINE RFO100A (13.98) lNoifing, ke g . 1,000) as current :__8.5 R SENSIBILITY 017" (11.98) Sagonibioliow
FLEET FOXES i « inan CREEDENCE CLEARWATER REVIVAL . l
38 22 9 ll 5B POP 835" (13.98) Helplessness Blues . Sl(l'i'gl‘?z]sllge:hlﬂg g" 93 14 FANTASY 2+/CONCORD (17.98/12 98) Chronicle The 20 Greatest Hits B I
5 skips 21-18 0 3
- BRITNEY SPEARS i TEDASHII .
37 3 u m JIVE 85332/JLG (13 98) - - Femme Fatale M . Rhythmic and holds (182 83 = REACH B184/INFINITY (10.98) Blackllght. .
THE BAND PERRY at No. 2 on Hot SOUNDTRACK ) Glee: The Music, Season Two: Volume 5
=2 R u REPUBLIC NASHVILLE 014839/UMRG (10.98) The Band Perry @ . R&B/Hip-Hop Sl 50 61 20TH CENTURY FOX TV/GOLUMBIA 85852/SONY MUSIC (13.96)
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_Q 5?_5' L GAINER | BLAGK ICE/BYSTORM/IVE 75487/0LG (9.98) All 1 want {shiel Songs. The album 89 65 XL529° (11 98) Goblin
3 LADY ANTEBELLUM also moves 10-9 on S AARON LEWIS :
g 4, |48 n CAPITOL NASHVILLE 97702 (18.98) Need You Now El. Top R&B/Hip-Hap B B3 73 STROUDAVARIOLIS 01013 (7.98) Town Line (EP)
! THE LONELY ISLAND ‘a TINIE TEMPAH n
o, 7 7 n UNIVERSAL REPUBLIC 015547 UMRG (15.98 CD/DVD) @ Turtleneck & Chain . iy ] 'j _‘ 70 2 DISTUREIG LONDON 70835/CAPITOL (12.98) Disc-Overy .
PINK . 7 JOHNNY CASH/WILLIE NELSON
2 S u LAFACE 806574LG (13.98) Greatest Hits... So Far!!l @ . E o AMERICAN COLUMBIA SONY MUSIG CMG 58490/SONY MUSIC (6 98) Vit Storylellers,
{ MICHAEL GRIMM . . &5 LIL WAYNE :
m- 4 18 u EPIC §1497/SONY MUSIC (11.98) Michael Grimm . The world music ,a |91 % CASH MONEY/UNIVERSAL MOTOWN 015002/UMRG (13.98) I Am Not A Human Being @ .
IL VOLO sounds of the . RADIOHEAD A .
o 1010 n OPEFA GiLUES GATICA/RENTOR/GEFFEN 015517/IGA (11.98) b . q Bl 5 2 XUTICKER TAPE 001+/T80 (7.98) The King Of Limbs
 CHRISTINA PERRI nyingor Geirke | | JOURNEY
g : : '
a5 %2 14 n ATLANTIC 525853/4G (13.98) @ lovestrong. . effort are back, a5~ (/@8 84 108 COLUMBIA/LEGACY 85889/SONY MUSIC (13.98) @ Journey's Greatest Hits ¢ .
EMINEM the sequel set " RISE AGAINST
B 150 E WEB SHADY/AFTERMATH INTERSCOPE 014411° IGA (13 98) fecovery, . enters with 6,000. Qb0 DGC/INTERSCOPE 015325°/1GA (13.98) E_T‘_j_game
] JOURNEY ‘ e BON JOVI ‘
= KNS NOMOTA 104 EX (13.98 Eclipse . :;Ii?l::;:v is ¥ 89 86 ISLAND 014303/1D./MG (13.98) Greatest Hits @
A i
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@ JKIMASS APPEAL 2143 EDNE (17 98 Unfinished availability at | =5 (R MERCURY NASHVILLE 014758"/UMBN (13.98) (¢ The incredible Machine
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. e s JOHNNY CASHWILLIE BILLY CURRINGTON DRAKE ... 159 PUNCH 166 HOLLYWOOD UNDEAD . 66  JOURNEY 95 JENNIFER LOPEZ .. ... 19
ADELE 2 QR L BLACKEYED Pg“ NELSON ... ... 92 139, 142 FLEETWOOD MAC ... 178 SELENA GOMEZ&THE JENNIFER HUOSON . .. 84 LYNYRD SKYNYRD .. 116, 149
AEROSMITH Ll 61115 GENNY CHESNEY . . | FLEET FOXES 36 SCENE. . . ... LADY ANTEBELLUM .. .40
JASON ALOEAN . S AT R THE BLACKKEYS .70 Rl EGYPT CENTRAL ... ... % FLOGGNGMOLLY | 9 CRELOGREEN | 52 KESHA ... 127, 138, I8 Lovaioa. 1,01 121 189
MARSHA AMBROSILS . 63 [ S EL) 97 THE CIVIL WARS . DAFT PUNK 172 EMEN 46,118,157 FLORENCE + The MICHAEL GRIMM . . 43 iLVOLD .... 44 RKELLY . MIRANDA LAVBERT .. .77 MANA ......
ARORIEIR g0 LRORT R o] orz NN 47 ERIC CLAPTON . ... 126 DANGER MOUSE & SARAEVANS .. ... MACHINE .53 JOSHGROBAN .... 108 KEM RVRR DVIONE 100 BOB MARLEY KD THE
AVENGED SEVENFOLD 12 R SRR RS BROA 28 CRECOENCE CLEARWATER  DANIELE LUPPISTARAING  BXLOSONSINTHESKY, 88 £00 PGHTERS . 2. 197 GONG i ROSES ., 193 KIDROCK ... LED ZEPPELIN .. 160 WANERS ... ... ..
AVENTURA BRI e ] Z.CErowNBAND .18, 65 N T A 86 JACK WHITE & NORAH COLT FORD 67 MICHAEL JACKSON KIDZ BOP KIDS . AARON LEWIS 90 MARODNS .....102, 141
5 -29 BRUNOMARS ... JONES ... 80 FOREIGNER . 176 S ..148,187 KINGSOFLEON ......170 HUEYLEWIS& THENEWS MARYMARY ... .124
DEADMAUS 156 LUPERASCD.... . 58 FOSTER THEPEOPLE ..25 HANKWILLIAMSJR. . 155 JADAKISS | 123 JORDANKNIGHT ... o 173 DAVE MATTHEWS BAND . 49
58 Go to www.billboard.biz for complete chart data Data for week of JUNE 18, 201

See Charts Legend on billboard.biz for rules and explanations.



SALES DATA
COMPILED BY

niclsen
SoundScan

3 ] £
ARTIST Title : ARTIST Title i
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) : 4~ m IMPRINT & NUMBER / DISTRIBUTING LABEL (PRIGE)

JUSTIN BIEBER H RICK ROSS
SCHOOLBOY/RAYMOND BRAUN/ISLAND 013719/1DJMG (9.98) My World (£P) | Zhe alb":':;,among m MAYBACH/SLIP-N-SLIDE/DEF JAM 014366°/10JMG (9.98) Teflon Don @
mazon S

MAROON 5 P TAYLOR SWIFT

WRIRER oviiocToNE 00s17:164 (18.95) ® PonigeslScon]BeioTe Lomg colfection of titles @ Filg B1G MACHINE 0200 (18.98) ® Fearless (@
R. KELLY 4 priced at $5 VARIOUS ARTISTS 3
JIVE 80874 JLG (11.98) Love Letter i throughout the DEXTERITY SOUNDS 001 (13.98) T.D. Jakes Presents: Sacred Love Songs 2
KANYEAWEST My Beautiful Dark Twisted Fantasy =] month of June. it’s m 150 131 ﬂ ELVIS PRESLEY An Afternoon In The Garden

ACA/SONY MUSIC COMMERCIAL MUSIC GROUP 70971/SONY MUSIC (6.98)
HANK WILLIAMS JR.
CURB 77638 (9.98)

KEM
UNIVERSAL MOTOWN 014469/UMRG (13.98) ®

EMINEM = ;
SHADY/AFTERMATH/INTERSCOPE 005881*/GA (13.98/8 98) Sogaimcaliglhelhins §

ROC-A-FELLA/DEF JAM 0146357/IDJMG (13.98) &

THOMPSON SQUARE

STONEY CREEK 7677 (13.98)

SOUNDTRACK

WATERTOWER 39248 (14.98)

BOB MARLEY AND THE WAILERS  Legend: The Best Of Bob Marley And The Wailers ®
=]

Thompson Square Greatest Hits, Vol. 1 |

up by 30% in
overall sales. ﬁ L Lk

160 164

The Hangover Part Il Intimacy: Album |l

-
TUFF GONG/ISLAND 422-846-210/1D0JMG (13.98/8.98) & ‘.15‘(..- 182 183

JOSH GROBAN — DEADMAUS _
143/REPRISE 524833/WARNER BROS. (18.98) @ Hluminations 158 159 172 MAUSTRAP 2518/ULTRA (15.98) axa=12
AVRIL LAVIGNE DRAKE ]
ACA 55870 AMG (11.98) ® Goodbyeilaby E 152, 2 YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN 014325/UNRG (13.98) Thank Me Later
KELLY PRICE i LED ZEPPELIN .

Kelly el 5 148 SWAN SONG 313148*/ATLANTIC (19.98) & Mothership Bl

MY BLOCK/SANG GIRL! 32101/MALACO (14.98)

RANDY TRAVIS
WARNER BROS. 8635 EX'CRACKER BARREL (11.98)

JUSTIN BIEBER

0 RASCAL FLATTS

-136 182 LB Lvmic sTReeT o027sé (13.98)

@ 183 — px'] TAYLOR SWIFT Taylor Swift

Randy Travis Greatest Hits Volume 1

a

My Worlds Acoustic

SCHODOLBOY/RAYMOND BRAUN ISLAND 015084 EX/IDJMG (12.98) on sale tor 57.99 as BIG MACHINE 079012 (18.98) &

OR |Ac:Lr:£V|;AVE;D?1<5)£DDE\C/wa(EQST RECORDING Wicked H g:ﬂ 0: Z.;nes’ t el N e D TOBRE AT The Outsiders

[lAslslﬁ\IVEER\S]AL REPUBLIC 015337/UMRG (10.98) e g 20]’]‘2,3”0":’;1;):’ it @ x%g\'tﬁléf(égTISTs 99 Must-Have Chillout Classics

THE BLACK EYED PEAS The EN.O. Bl :;‘v"e'rl’:“";'::‘nﬂol; . 170 143 [T VERIOUS ARTISTS  WOW Gospel 2011: The Year's 30 Top Gospel Alsts And Songs |

%’:‘\T?sﬁg]geﬂ)n The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection a while surging by 4 m 156 149 f;ggig'::ﬁ EO?OKE(EW?ZBI;‘ .:UNC_‘H B War Is The Answer
‘;‘ 103 104 QEEF?IREW'\WILII}:AE (ngrL? Best Of Aerosmith: 20th Century Masters The Millennium Collection 425% in downloads. 8 68 L\gdg&:/ﬁ;/g&ﬁwgg&%) A New Hallelujah
@ 125 112 m SQSLEJTSMMH 480629 INTERSCOPE (13.98) The Marshall Mathers LP &) ia' 123 88 ESLIE?/(E)rS:SEI-\\/EQAz{eo (13.98) This Is Gonna Hurt

KIDZ BOP KIDS Kidz Bop 19 3G ST Carolina

CAPITOL NASHVILLE 20810° (12 98)
KINGS OF LEON

RCA 64698 RMG (13 98)
ONEREPUBLIC .
MOSLEY/INTERSCOPE 013607/1GA {13 98) Waking Up

DAFT PUNK

Qo ws
19 97 165

n 87 178

RAZOR & TIE 89244 (18.98)
BOB SEGER & THE SILVER BULLET BAND
CAPITOL 30334 (16.98)

LADY GAGA
STREAMLINE KONLIVE/CHERRYTREE/INERSCOPE 013872°/1GA (10.98)

Come Around Sundown

Greatest Hits

The Fame Monster (EP) [l

122 119 119 HAo\leELE’:sGstn?zsjz\;Em;gr:ﬁos (18.98) Nightmare WALT OISNEY 005872 (13.98) Tron: Legacy (Soundtrack)
0 - JADAKISS | Love You (A Dedication To My Fans): The Mixtape HUEY LEWIS & THE NEWS Greatest Hits
e D-BLOCK RUFF RYOERS/OEF JAM 015684041 (9.98) CAPITOL 62996 (18.98)
124 122 93 m%%@]m 52330/SONY MUSIC (11.98) Something Big : Ish:u':):r:)?'tf::::;:/gl) gsr\x SBZZ?\KYVZWARNER BROS. {13.98) Too Cool To Care
@ 157 164 [[1] SELENA GOMEZ & THE SCENE A Year Without Rain @ Swit on her just- ' 170 160 [E) NICKELBACK Dark Horse EJ
' “ﬂﬂ Ernlgn?cﬂgggxoonmi%?;;%Egg;: e St r:.:::;:: :;?ahk 178 158130 'ﬁ?‘\?‘z(?EE/IS?NI? Slﬁlc CMG 82725/SONY MUSIC (6.98) CXtegEd\/eEions
- 128 155 »ﬁﬁgﬁaﬁmcn 49209°/RMG (11.98) Animal B ::z::l:;w'z‘;(::l EA'[I;ERS;RH:F (T?%TRUMS Pickin’ Up The Pieces -
"ﬁﬂ 113 133 ;ruigrﬁcfrxﬁcmzzwzrsonv MUSIC (11.98) Science & Faitl Omaha, Neyb. The 5;%52%?32%?;; Rumours
- _5__ sgr?eusolg/;\?ggulcis:zmbgc (18.98) musiginthemagiq g;z;p;;;;‘e:u:;m ig%gzlﬁsxcr\';coLumem 79214/S0MY MUSIC (13_9(83)Iee, The Music: Season Two: Volume 4 '@
114 128 gl ﬁs?s(?a\s?'Eu:Ig?)E The Suburbs through October. ;ﬁsgﬁésﬁ;;?&gg?&m (10.08) Nicest&IViitteS .
fﬁsmﬁaﬂgﬁom MUSIC (10.98) Blessings (1AL A et (%A'Sl;l x\éﬁg[ﬁvmsm MOTOWN 011977*/UMRG (13.98) 3 figegned n!
Q\!ﬁmmﬁnmm MUSIC LATIN (14.98 CD/DVD) @ a5} 132 85 53 u mRACTURTVI-;FS\SIOVJ\gﬁ? (?BI.?B?N MatthewlMentisen L_l

PRINCE ROYCE ; i ROY ORBISON :

TOP STOP 30020/SONY MUSIC LATIN (10.98) Prince Royce (2] . , S SONY BMG CUSTOM MARKETING GROUP 05283/SONY MUSIC (5.98) Super Hits @
BEN HARPER ; e m lgics SOUNDTRACK

mHARPER 95067/VIRGIN (12 98) Give Till It's Gone The familiar X5 184 178 150 RER warr viswev 00ss08 (13.98) Tangled

GEORGE STRAIT  The Best Of George Strait: 20th Century Masters The Millennium Collection
MCA NASHVILLE 170280/UMGN (9.98)

BAD COMPANY
ORIGINAL BAD GOMPANY TOURING/SONY MUSIC CMG 80851/SONY MUSIC (6.98)

label and its 5 176 161

discount-priced

Extended Versions

201, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved

136 79_ 45 i\%l‘;m‘?‘jggﬁ'ﬁa 98) Pirates Of The Caribbean: On Stranger Tides compilations make : Sg;y%:;ﬁﬁm 526918/AG (5.98) Scary Monsters And Nice Sprites (EP)
“ 106 75." mﬁz’;?«l:u:‘c%:ﬁism Man In Motion :I:Ieizparretsasigoal;no:s p'o7) neeviny SFI’IILCLE%QSIG;SACS&(»ESU’:IC (17.98) Thriller €@
m{ R ﬁiﬁaﬁm 80S60/RHG (9.98) Cannibal @ this chilled classical s g?&s?;xl EAS“F:\”L?EE’:Q‘Z’:?M?%S.QB) =y Qr
39 i W{H r?elnLcIJ:v Saksjneilsh(ﬁ:ogﬂmw (9.98) Enjoy ¥onisell . ;??;:::(:m';;::ltor _ BRI n IS}?&VILI&ﬁ[ﬁIﬁVE/CHERRVTREEIINTERSCOPE 014633 /164 (3.98) i3 ket
é@n ;ﬁﬁxﬁﬁgﬁ;{gm - Franco De Vita: En Primera Fila ] MP3, starts with 180 175 176 EO?VSQLELSS;EREMG (11.98) ® Greatestlity
a0 v s B MAROONS rancs At over @ T « B
142 141 - n SEI;E:IJ:VEAEH%TE’:%T&;SUTA[ (7.98) Ieon: Billy Currington ] T* 169 159 ;Jtﬁmussuggmzl-ommsonv MUSIC (6.98) Super Hits

KESHA
KEMOSABE/RCA BES08/RMG (9 98)

A CREEDENCE CLEARWATER REVISITED
137 117 B POOR 80Y/SONY MUSIC CMG 52336/SONY MUSIC (6.98)

adl GUNS N’ ROSES .
mm i GEFFEN 001714/INTERSCOPE (16 96) GieatesyFis

@ 198 173 n BARRY WHITE  The Best Of Barry White: 20th Century Masters The Millennium Collection

143 | RE-ENTRY \ 8 | Am The Dance Commander + | Command You To Dance
.- ;

Extended Versions

ISLAND/CHRONICLES/I0JMG 000884/UME (9.98)

See Charts Legend on billboard.biz for rules and explanations.

JOSH TURNER . i 3 : CHRIS TOMLIN
MCA NASHVILLE 015348/UME (7.98) Icon: Josh Turner ITtU;IeS kD;OITIIOlIOII 188 139 SIXSTEPS 93444/SPARROW (17.98) % And If Our God Is For Us...
MANA QULIET 3, TR Ty VARIOUS ARTISTS 3
WARNER LATINA 526530 (16.98) @ Drama y Luz Month, and its 196 189 175 | PROVIDENT-INTEGRITY/WORO-CURB/EMI 09516/EMI CHAG (17.98) WOW Hitsy20 1T
BOYZ I MEN  The Best Of Boyz Il Men: 20th Century Masters The Millennium Collection inclusion of ] THE VACCINES : P
MOTOWN/CHRONICLES 001098 UME (9 96) “Thriler” in the Eoay | v COLUMBIA 84145/SONY MUSIC (9.98) A e oy T i g Ve ey,
Gl 1 MICHAEL JACKSON ; | STEVIE RAY VAUGHAN  Martin Scorsese Presents The Biues: Stevie Ray Vaughan
148 151 140 MJJ/EPIC 8B998/SONY MUSIC (14.98) Number Ones program, spursthe @MY 181 154 EPIC/SONY MUSIC CMG 26655/SONY MUSIC (6.98)
LYNYRD SKYNYRD . landmark album’s BRAD PAISLEY . B
ﬂ L GEFFEN 014523/UME (10.98) Icon: Lynyrd Skynyrd 60% increase this 14914 ARISTA NASHVILLE 75878/SHN (11.88) Hits Alive (@
i 1 SOUNDTRACK PARACHUTE
@ 167 138 RCA 80205/AMG (11.98) Burlesque week. 200 130 19 MERCURY 015292/,0J1G (10.98) The Way It Was
SCOTTY MCCREERY .. 56  NICKELBACK ........ I S N W SCETHER .17 SUGAPLAND ......... 98 GLEE, THE MUSIC: TANGLED .. .. ... 184 RS  BLUES-ROCK SONGS FOR JAPAN ... 73 "
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— 4]
3&5; ARTIST MYSPACE PAGE

DJ BL3ND www. MYSPACE COM/BLENDIZZY

B 2 20 TRAPHIK www.MYSPACE.COM/TRAPHIK

e‘ 6 21 LAURA ROPPE WWWMYSPACE.COM/LAURAROPPE

4 17 MADDI JANE www MYSPACE.COMMAODIJANEMUSIC

7 18 YOUR FAVORITE ENEMIES www MYSPACE COM/YOURFAVORITEENEMIES

- 17 11 MAREK HEMMANN wwwMYSPACE COM/MAREKHEMMANN

9 21 DIYAR PALA www MYSPACE COM/DIYARPALA

u-. i ' TYLER WARD wwi MYSPACE COWTYLERWARD
-
.

3 120 NOISIA www.MYSPACE.COM DENOISIA

22 21 DAVE DAYS www MYSPACE COM/DAVEDAYS

B 19 OTENKI www.MYSPACE.COM/ONTEKI

10 6 EXCISION www.MYSPACE.COM/EXCISION

m; COLETTE CARR www MYSPACE.COM:COLETTECARR

JESUS ADRIAN ROMERO www.MYSPACE.COM/JESUSADRIANNET

.‘l

18 7 . CHILDISH GAMBINO www.MYSPACE COM/CHILDISHGAMBINOTHERAPPER

N
L

12 17 PORTA www.MYSPACE. COM/PORTAT

15 B MANGA WwWW.MYSPACE COM MANGAWEB

14 17 NICOLAS JAAR www.MYSPACE COM/NICOLASIAAR

B 21 ALYSSA BERNAL WwWw.MYSPACE COM ALYSSABERNAL

16 20 SUPERMAN IS DEAD wwwMYSPACE COM/SUPERMANISDEAD

21 20 THE BLOODY BEETROOTS - DEATH CREW 77 wwiw ivSPACE COWTHEBLODDYBEETROOTS

23 4 NEOCLUBBER www MYSPACE COM/NEOCLUBBER

00:0:0:

GIRL TALK www MYSPACE COM/GIRLTALK

26 2t YANN TIERSEN wwwMYSPACE.COM/YANNTIERSENINPROGRESS

DASH BERLIN www MYSPACE COM/DASHBERLIN

o

24
25
@1 31 7 PEE WEE GASKINS www.11YSPACE COM/PEEWEEGASKINSRAWKS

u :21ii POMPLAMO OSE www.MYSPACE COM/POMPLAMOOSEMUSIC

21 20 ENTER SHIKARL wwwMyYSPACE COM/ENTERSHIKARI

. 35 2T AJ RAFAEL wwwMySPACE.COM/AJRAFAEL

27
28
m 39' 7 AEROPLANE www.MYSPACE.COM/AEROPLANEMUSICLOVE

30 10 METRONOMY www MYSPACE.COMMETRONOMY

29| 14 BONDAN PRAKOSO & FADEZBLACK WWW.MYSPACE.COM/BONDANFADE 2BLACK

@ WZED D wWww My SPACE COM/DFFICIALZEDD

@ 3‘3 8  T. MILLS www.MYSPACE COM/TMILLS

3 32 6 BORGOREwwwmvsmczcweomons

i L
| al FRANK TURNER www MYSPACE LOM FRANKTURNER

ORELSAN www.MYSPACE.COM ORELSAN

1" 37 |8 BEARDYMAN wwwhYSPACE COM/BEARDYMAN

@ MALESTO RM Www.MYSPACE COM/ALESTORM

| 34 13 PRETTY LIGHTS wwwMYSPACE.COM/PRETTYLIGHTS

m JOE HEDGES www MYSPACE.COM/JOEHEDGES
| A2 ‘

- 168 PAROV STELAR www MYSPACE.COM/STELART

43 36 5 PITTY wwwMYSPACE COM/BANDAPITTY

| 41-1_- 1142 1|2 MARDUK www.MYSPACE COM/TRUEMARDUK

45 | 381 3 CASPA www.YSPACE COM/CASPAOUBSTEP

! @MAMX WWW.MYSPACE. COM/IAMX

@ 47 8 HADOUKEN! www.MYSPACE COMHADDUKEN

Q m UMEK HTTP//WWW.MYSPACE.COM/OJUMEK

@ @ GOD IS AN ASTRONAUT www.MYSPACE.COM/GODISANASTRONAUT

@ |||i ii iI JOSEPH VINCENT www.MYSPACE.COM JOSEPRVINCENTMUSIC

German efectro-house artist Zedd debuts at No. 33 on Uncharted,
with a gain of 19,000 SoundCloud plays. His original mix of
“Dovregubben,” released digitally on May 31, is among the top 10
downloads at Beatport, a popular digital music store for DJs.
Throughout the summer, Zedd is playing dates across the United
States.

60 | Goto www.billboard.biz for complete chart data

. Ei ﬁ ARTIST iMPRINT/LABEL

LADY GAGA STREAMLINE/KDNUVEIINTERSCDPE |

e 4 28 RIHANNA SRP/OEF JAM/IDIMG

I 28 JUSTIN BIEBER ScHOOLBOY/RAYMOND BRAUN/ISLAND/IDIMG

5 28 SHAKIRA sony MUSIC LATINERIC

M 28 AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN

6 28 EMINEM wea/SHADY/AFTERMATH/INTERSCOPE

DON OMAR ORFANATO/MACHETE

9 27 LIL WAYNE caSH MONEY/UNIVERSAL MOTOWN

99'90'."0!."

10 28: KATY PERRY capimoL

7 28 BEYONCE MUSIC WORLD/COLUMBIA

11 28 MICHAEL JACKSON wmyJepic

13 28 AVRIL LAVIGNE ARSTARMG

12 28 NICKI MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN

17 128 USHER LARACEILG

Y

18 26 PITBULL MR. 305/FAMOUS ARTIST/POLO GROUNOS/SONY MUSIC LATINRMG
. 1

14 28 THE BLACK EYED PEAS INTERSCOPE

25. 28 LINKIN PARK MACHINE SHOP/WARNER BROS

15 28 TAYLOR SWIFT BiG MACHINE

26 25, WIZ KHALIFA RDSTRUM ATLANTIC

28 28 SELENA GOMEZ HoLywoon

.--._.f.-'
'._m.

'l
L]

20 26 CHRIS BROWN JvelLe

19 28 ENRIQUE IGLESIAS UNIVERSAL MUSIC LATINO/UNIVERSAL REPUBLIC

22i 25 BRITNEY SPEARS JIVELLG

@ 8

23 ' § . LMFAO paRTY ROCK/WILL.L AM/CHERRYTREEANTERSCOPE

DAVID GUETTA GUMVIRGINCAPITOL

21 57 LUDACRIS DTP/DEF JAM/IDIMG

% 28 COLDPLAY capitoL

i

S o
:0:00
n
~
r

JENNIFER LOPEZ 1sLAND/IDJMG

29 30 26 DRAKE YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN

&) 34 26 BOB MARLEY 1uf GONG/ISLAND/UME

31 28 50 CENT SHADY/AFTERMATH/INTERSCOPE

‘_@ Al T —

29 18 ADELE x/COLUMBIA

55‘ 24 28 TIESTO MUSICAL FREEDOM

35 33 28 GREEN DAY ReprisE

1 33 26 SNOOP DOGG PRIORITY/CAPITOL

48 | KID CUDI G.0.00/UNIVERSAL MOTOWN

50 BRUNO MARS ELEKTRA

—
5o

(39)

@ MILEY CYRUS HoLLywooD -
d

+2)

(43

a4

w SOULJA BOY COLLIPARK/S 0.D. MONEY GANG/INTERSCOPE

36_ 36' 20 KANYE WEST ROC-A-FELLA DEF JAM/IDJME

41 8§ AVENGED SEVENFOLD HOPELESS/SIRE/WARNER BROS

wMAR IAH CAREY IsLAND/IDJMG

I43 12 GUNS N’ ROSES GErren

et

45 | 41 22 DEMI LOVATO HoLLwooD

-Q'b_uz 2 SLIPKNOT ROADRUNNER

METALLICA warnNER BROS
T.1. GRAND HUSTLE/ATLANTIC
PINK LAFACEALG

y a0 10 DAFT PUNK VIRGINCAPITOL

Linkin Park ascends 25-17 on the Social 50, thanks

to the buzz surrounding the summer blockbuster

“Transformers: Dark of the Moon.” The reck

band’s video for the single “Iridescent”—also

featured on the movie soundtrack—has racked up

1.8 million YouTube views since its June 3 release. The clip uses many of the visuals from the
“Transformers” sequel, peaking interest among fans of both the band and the fitm series.
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5% 3 TITLE
<% £Z ARTIST (IMPRINT/LABEL)
1 1 15 #1 ROLLING IN THE DEEP |
oo 2 LETES ADELE (XL/COLUMBIA) - |

The week’s most-streamed songs on AOL.

"2 9 {3 JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS (INTERSCOPE)
=Y H 7 GOOD LIFE
- ONEREPUBLIC (MDSLEY/INTERSCOPE)

s ON THE FLOOR
H JENNIFER LOPEZ {NO LABEL)

ﬂ | 5 THELAZY SONG
L]

BRUNO MARS (ELEKTRA/ATLANTIC)

g 4 NEVER GONNA LEAVE THIS BED
MARQON 5 (A&M OCTONE/INTERSCOPE)

|,y g GIVE ME EVERYTHING
-I_J-. ' - _PITBULL FEATURING NE-YO, AFROJACK & NAYER (MR. 305/POLO GROUNOS/J/RMG)
¢ F I DIE YOUNG
THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC)
7 WHO SAYS
SELENA GOMEZ & THE SCENE (HOLLYWO0O)
40 15 2 SUPERBASS
5 NICKI MINAJ (YOURG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
; THE SHOW GOES ON
R LUPE FIASCO (1ST & 15TH/ATLANTIC)
FOR THE FIRST TIME

48 1 serer (PHONDGENIC EPIC)

v, 3 THE EDGE OF GLORY

ik LADY GAGA (STREAMLINE KUNLIVE INTERSCOPE)
14 g g TILL THE WORLD ENDS

~ BRITNEY SPEARS (JIVE JLG)

' WRITTEN IN THE STARS
TINIE TEMPAH FEATURING ERIC TURNER (DISTURBING LONDON/CAPITOL)

; ﬁmace -

The week's top streamed
songs on MySpace Muslic.

TITLE
ARTIST (IMPRINT/LABEL)

ROLLING IN THE DEEP

JEREMIH FEATURING 50 CENT {MICK SCHULTZ/DEF JAM/IDJMG)
MOTIVATION
KELLY ROWLAND FEATURING LIL WAYNE (UNIVERSAL MOTOWN)

) il TILL THE WORLD ENDS
3 . _BRITNEY SPEARS (JIVE/JLG)

ADELE (XL/COLUMBIA) i
= iz g - ———
‘2 3 4 SUPERBASS
. NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
sk

.!' 4 DOWN ON ME
4

R C T
KATY PERRY FEATURING KANYE WEST (CAPITOL)

2 4 DIRT ROAD ANTHEM
= JASON ALDEAN (BROKEN BOW)
8 GOOD LIFE

8 173 GueRerUBLIC (MOSLEVINTERSCOPE)
o 6 4 PARTY ROCK ANTHEM
£ e LMFAD FEAT. LAUREN BENNETT & GOONROCK (PARTY ROCK/WILL | AM/CHERRY TREE/INTERSCOPE)
GIVE ME EVERYTHING
PITBULL FEATURING NE-YO. AFRDJACK & NAYER (MR 305/POLO GROUNDS/J/RME)
1’ 153l 8 JUST CAN’T GET ENOUGH
i THE BLACK EYED PEAS (INTERSCOPE)
3 | WON'T LET GO

RASCAL FLATTS (BIG MACHINE)

{ 7 4 ON THE FLOOR
= _JENNIFER LOPEZ FEATURING PITBULL (ISLAND/IDJMG)

2  SHE AIN'T YOU
1828 3 s snown ELG)

145 4 BLOW
KESHA (KEMOSABE/RCA/RMEG)

(») NEXT BIG SOUND 25~ BiG

The fastest accelerating artlsts during the past week, across
all major social muslc sites, statistically predicted to "achleve
future success, as measured by Next Big Sound.

SOUN

£2 | ARTIST
1 ONE DIRECTION

2  NAETOC
la  skaz

4  UFFIE
'_i'-- J BALVIN
#®  MEDINE

=~ THE MACCABEES

B ISQUARE

LB | KARMIN

10 NA PALM

11 YOUSSOUPHA

12 SERKAN BEATBOX

13 KHALED SELIM

14  ADRIENNE BAILON

15 CRYSTAL BOWERSOX

Data for week of JUNE 18, 2011

gregator Next Big Sound, including
ctive artists on the world's leading social networking

201, Prometheus Global Media, LLC and Neelsen SoundScan, Inc Al rights reserved

{more than 80 overall). SOCIAL 50: A ranking of the most a

nations. All charts

ppeared on specifically outlined Billboard charts

based on a formula incorporating streamed plays, page views and fans according to MySpace, as well as sources tracked by online ag:
f friends/fans/followers along with artist page views and weekly scng plays. See Charts Legend on billboard biz for rules and explal

e Music artists and have not a

pear on a major Billboard chart, regardless of country of origin. Ranking is
ppear on Uncharted, acts must be registered MySpa
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sites. Artists’ popularity is determined by a formula blending their weekly additions of

UNCHARTED: A listing of the top new and developing artists who have yet to ap
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£3 TITLE
23 ARTIST {IMPRINT/PROMOTION LABEL)

WITHOUT YOU
KEITH URBAN (CAPITOL NASHVILLE)

HONEY BEE
BLAKE SHELTON (WARNER BROS. (NASHVILLE)/WMN)

FIREWORK
KATY PERRY (CAPITOL)

MEAN

TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)

OLD ALABAMA
BRAD PAISLEY FEAT. ALABAMA (ARISTA NASHVILLE)

SUPER BASS
NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)

X}

DON'T WANNA GO HOME

JASON DERULO (BELUGA HEIGHTS WARNER BROS.
YOU LIE

THE BAND PERRY (REPUBLIC NASHVILLE)

FAR AWAY
MARSHA AMBROSIUS (J/RNG)

IF HEAVEN WASN'T SO FAR AWAY
JUSTIN MOORE (VALORY)

TOMORROW

_CHRIS YOUNG (RCA NASHVILLE)

I'M ON ONE
DJ KHALED (W THE BEST/CASH MONEY/UNIVERSAL MOTOWN)

GRENADE
BRUNG MARS (ELEKTRA/ATLANTIC)

GOOD LIFE
ONEREPUBLIC (MDSLEY/INTERSCOPE)

PRICE TAG
JESSIE J FEATURING B.0.B (LAVA/UNIVERSAL REPUBLIC)

o

BACKSEAT

NEW BOYZ FEAT. THE CATARACS & DEV (SHOTTYWARNER BROS )
DIRT ROAD ANTHEM

JASON ALDEAN (BROKEN BOW)

s

=

JUST A KISS

LADY ANTEBELLUM (CAPITOL NASHVILLE)
| WON'T LET GO

RASCAL FLATTS (BIG MACHINE)

e
=3

SALES DATA
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SoundScan

Billoeard.

]
sE E% TITLE
=5 SE ZF ARTIST IMPRINT/PROMOTION LABEL)
P 3 ] ROLLING IN THE DEEP El
JALCEN ADELE (XL/COLUMBIA)
EVERY TEARDROP IS A WATERFALL
COLDPLAY (CAPITOL} |
|FOR THE FIRST TIME ®
THE SCRIPT {PHONOGENIC/EPIC) =
PUMPED UP KICKS
| FOSTER THE PEOPLE (STARTIME/COLUMBIA
_, IRIDESCENT
LINKIN PARR | MACHINE SHOP/WARNER BROS
g ap THE CAVE ®
MUMFORD & SONS (GENTLEMAN OF THE ROAD/RED/GLASSNOTE
5 13 COUNTRY SONG
" SEETHER (WIND-UP)
g 47 DOG DAYS ARE OVER
| FLORENCE + THE MACHINE (UNIVERSAL REPUBLIC)
45 LITTLE LION MAN
| MUMFORD & SONS (GENTLEMAN OF THE ROAD/RED/GLAS!

= SECRETS
15 % _ONEREPUBLIC MOSLEY/INTERSCOPE} .

!*:

Hololafaln

.E;Q'.L_-;.;

Pl 14 73 DON'T STOP BELIEVIN'
- JOURNEY (COLUMBIA/LEGACY) - s
MARRY ME
1213 33 (CULLMBIA} '
‘s» = & (M) FEELS SO GOOD
S " STEVEN TYLER (COLUMBIA
: HEY, SOUL SISTER E
-_ 7 74_ TRAIN {COLUMBIA)
i ] RHYTHM OF LOVE
i 11 g 16 43 b whire Ts (HOLLYW0OD) .

=
S
=
5

112 ADELE (XL/COLUMBIA)
» 15 ET.
KATY PER_&V_FEAT. KANYE WEST (CAPITOL)
4 § GIVE ME EVERYTHING
PITBULL (MR. 305/POLO GROUNOS/J/RMG)
3 15 JUST CANT GET ENOUGH
THE BLACK EYEQ PEAS (INTERSCOPE)
. 13 ONTHE FLOOR
JENNIFER LOPEZ FEAT, PITBULL (|SLANDI1DJMG'
§ 14 TILL THE WORLD ENDS
BRITNEY SPEARS (JIVE/JLG)
2 49 THE LAZY SONG
BRUND MARS (ELEKTRA:ATLANTIC)
g 14 THE SHOW GOES ON
LUPE FIASCO (1ST & 15TH ATLAN'UC_L
g 43 ROLLUP
WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)Y
10 17 LOOK AT ME NOW
CHRIS BROWN (JIVE/JLG)
12 25 DOWN ON ME
JEREMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAM”DJMG‘
15 7 MOTIVATION
KELLY ROWLANO FEAT. LIL WAYNE (UNIVERSAL MOTOWN)
F**KIN' PERFECT
1522 PINK (LAFACE/JLG)
1 1g S&M
 RIHANNA (SRP/DEF JAM/IDJMG)
o4 4 THE EDGE OF GLORY
LADY GAGA (STREAMUNE/KONUVE'|NTERSCOPE)
25 & PARTY ROCK ANTHEM
LMFAOQ (PARTY ROCK/WILL |.AM/CHERRYTREE/INTERSCOPE)
15 1g FOR THE FIRST TIME
THE SCRIPT (PHONOGENIC/EPIG)
16 28 F**KYOU (FORGET YOU)
CEE LO GREEN (RADICULTURE/ELEKTRA/RRP)
14 15 WRITTEN IN THE STARS
TINIE TEMPAH FEAT. ERIC TURNER (DISTURBING LONDONTAPITOL)
0 g SHE AINT YOU
CHRIS BROWN (JIVE/JLG)
57 o MYLAST
- ! BiG SEAN FEAT. CHRIS BROWN (G.0.0 D./DEF JAM/IDJMG)
53 10 SURE THING
MIGUEL (BLACK ICE/BYSTORM/JIVE/ILG)
BLOW
17 18 KESHA (KEMOSABE/RCA/RMG)
21 45 JUST THE WAY YOU ARE
BRUNO MARS (ELEKTRA ATLANTIC)
29 20 ALL OF THE LIGHTS

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

TIT g
ARTIST [IMPRINT/PROMOTION LABEL)

ROLLING IN THE DEEP
ADELE (XL/COLUMBIA)

GIVE ME EVERYTHING
PITBULL FEAT HE-YD, AFROJACK & NAYER (VR 3057000 GROUNDS/IRVG)

PARTY ROCK ANTHEM
LHFD FEAT LAUREN ENNET 8 GOORROGR 115 L0 AL LA CHERR TREERTERSCPE)

THE EDGE OF GLORY
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)

HOW TO LOVE
LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

KATY PERRY FEAT. KANYE WEST (CAPI10L)

THE LAZY SONG Y

BRUND MARS (ELEKTRA/ATLANTIC)

SUPER BASS
NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)

ON THE FLOOR .

JENNIFER LOPEZ FEAT. PITBULL (JSLAND/IDJMG)

I'M ON ONE
1 HALED FEALDRAKE K ROSS & L WAYHE (4 THEBESTICASH MENEYAVERSAL VWY

THE SHOW GOES ON ]

LUPE FIASCO (1ST & 15TH/ATLANTIC)

TILL THE WORLD ENDS
BRITNEY SPEARS (JIVE/JLG)

JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS (INTERSCOPE)

LOOK AT ME NOW
CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (IVELLG)

GOOD LIFE
ONEREPUBLIC (MOSLEY/INTERSCOPE)

DIRT ROAD ANTHEM
JASON ALDEAN (BROKEN BOW)

'EVERY TEARDROP 1S A WATERFALL

COLOPLAY (CAPITOL)

DONT WANNA GO HOME
JASON DERULD (BELUGA HEIGHTS/WARNER BROS )

| LOVE YOU THIS BIG
SCOTTY MCCREERY (19/NTERSCOPE/MERCURY NASHVILLE)

ROLL UP -

WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)

HONEY BEE
BLAKE SHELTON (WARNER BROS. (NASHVILLE)WMN)

TONIGHT TONIGHT

HOT CHELLE RAE (JIVE/JLG)

JUST A KISS
LADY ANTEBELLUM (CAPITDL NASHVILLE)

BLOW

KESHA (KEMOSABE/RCA/RMG)

"BORN THIS WAY

LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)

RACKS
YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC) =3 ARTIST (IMPRINJ/PROMOTION LABEL)
BLEED RED GIVE ME EVERYTHING
RONNIE DUNE(AR[STA NASHVILLE) a 1 10 PITBULL FEAT NEYD: Mlmﬂl(!ﬂiﬁlmm ‘1_‘ j L
KNEE DEEP i HOW TO LOVE
TAC BAQWH FEAT. JIMMY BUFFETT (SOUTHERN GROUND/ATLANTIGBIGRER PCTURE) e 72 LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN/UMRG)
SOMEWHERE ELSE ] SUPER BASS
TO_BV KEITH {SHOW DDG-UNIVERSAL) E_ L 39 .N_ICKJ MINAJ (4.5 WONEY/CASH MONEY UNVERSAL MOTOWNUMRG) |
WHO SAYS | I'M ON ONE
SELENA GOMEZ & THE SCENE (HOLLYWOOD) .-_ 2 3 U)CALED FEAT ORASE RO ROSS & LIL WATHE 4E TH EESTI SAL MOTEWN -
AM | THE ONLY ONE = THE SHOW GOES ON
DIERKS BENTLEY (CAPITOL NASHVILLE) D 42 LUPE FIASCO (1ST & 15TH/ATLANTIC .
LOOK AT ME NOW
‘ 5 18 CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES LVE/ILG)
'ROLL UP
7 [ WIZ KHALIFA (ROSTRUM/ATLANTIC -
| g 34 F**K YOU (FORGET YOU) 4]
R - CEE LG GREEN (RADICULTURE/ELEKTRA/ATLANTIC
DOWN ON ME 5
!' 8 30 | JEREMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAMDJMG) 2
nr 5 10 10 16 WRITTEN IN THE STARS ]
ARTIST (IMPRINT/PROMOTION LABEL) TINIE TEMPAH SEAT. ERIC TURNER (DISTURBING LONDONCAPITOL)
F**K YOU (FORGET YOU) ry MOTIVATION i
CEE LO GREEN (RADICULTURE/ELEKTRA/RRP) \ a r- 8 nowwen ) FEAT LIL WAYNE (UNVERSAL MOTOWNUVRG)
DOWN ON ME E | INTERNATIONAL LOVE
JEREMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAM/IDJMG) u I 1 PITBLILL FEAT, CHRIS BROWN (7. 305P0L0 GROUNOSIVRVG)
WHO SAYS | " THE GIRLS
SELENA GOMEZ & THE SCENE (HOLLYWOOD) b [j 7 nREbjo':cz ((;OLuma,RLD ( )
S&m ALL OF THE LIGHTS
RIHANNA (SRP/DEF JAM/IDJNG) | 23 ARYE WEST (ROC-A-FELLA/EF JAV/IDJVG)
WRITTEN IN THE STARS 1 ] BEST LOVE SONG
TINIE TEMPAH FEAT ERIC TURNER (DISTURBING LONDON/CAPTTOL) 11 oA FEAT GHRIS BROWN KONVICTANAPPY BOYIINE/ILG) ]
MOTIVATION
KELLY ROWLAND FEAT. 1L WAYNE (UNIVERSAL MOTOWN)
KNEE DEEP
AL BROWH BAND FEAT. INMY BURFETT (S0LTHERN GROUNYATLANTI/BISGER PCTURE)
PRICE TAG

JESSIE J FEAT. 8.0.8 (LAVA/UNIVERSAL REPUBLIC)

“"COUNTRY GIRL (SHAKE IT FOR ME)

LUKE BRYAN (CAPITOL NASHVILLE)

INTERNATIONAL LOVE
PITBULL FEAT. CHRIS BROWN (MR, 305/POL0 GROUNDS/VRMG)

"LIKE MY MOTHER DOES

LAUREN ALAINA {19INTERSCOPE/MERCURY NASHVILLE)

MEAN ‘

TAYLOR SWIFT (BIG MACHINE)

DIRTY DANCER
ENRIQUE IGLESIAS WITH USHER FEAT LILWAYNE (UZNVERSAL REPUBLIC)

HELLO

MARTIN SOLVEIG & DRAGONETTE (BIG BEAT/ATLANTIC)

RUN THE WORLD (GIRLS)

BEYONCE (COLUMBIA)

FIREWORK 4]
KATY PERRY (CAPITOL)

ALL OF THE LIGHTS

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

BEST LOVE SONG
T-PAIN FEAT, CHRIS BROWN (KONVICT/NAPPY BOY/INVE/JLG)

IF | DIE YOUNG B
THE BAND PERRY (REPUBLIC NASHVILLE)

'BACKSEAT

NEW BOYZ FEAT. THE CATARACS & DEV (SHOTTY/WARNER BROS )

T WON'T LET GO

RASCAL FLATTS (BIG MACHINE)

I NEED A DOCTOR

DR. DRE FEAT. EMINEM & SKYLAR GREY (AFTERMATWINTERSCUPE)
F**KIN' PERFECT

PINK (LAFACE/JLG)

FOR THE FIRST TIME PY
THE SCRIPT (PHONOGENIC,’EPIC)

9 TOMORROW

CHRIS YOUNG (RCA NASHVILLE}

¢

llii

LAsT
" WEEK

25 o
£
£z nnsr (IMPRINT/LABEL)
THREE LITTLE BIRDS i
BOB MARLEY AND THE WAILERS (1L GONGISLANIAE)
IT WASN'T ME
SHAGGY FEAT. RICAROQ "RIKROK" OUCENT (ViCA/GEFFENUME]
BEAUTIFUL GIRLS .
- SEAN KINGSTON (BELUGA HEIGHTS/EPIC/SONY. Musicy S
! ANGEL
SHAGGY FEAT. RAYVDN (M_CA/GEFFEN'UME‘
RED RED WINE
' 74 UBA4D (AZM/UME}
. WANTED (JUST AINT THE SAME)
DAMIAN "JR. GONG" MARLEY [ JETTO VYT SN 6
38 PON DE FLOOR
| “® MAJOR LAZER FEAT. VYBZ KARTEL (DOWNTOWN)
ONE LOVE/PEOPLE GET READY
I | BOB MARLEY AND THE WAILERS (TUFF GONGASLAND/UME

n || 74 1S THIS LOVE

| BOB MARLEY AND THE WAILERS (TUFF GONG/SLAND/UWE)

~
&~

BUFFALO SOLDIER

. 74 508 MARLEY ANO THE WAILERS (1UFF GONGISLANO/UNE)

NO WOMAN NO CRY
" | BOB MARLEY AND THE WAILERS (TUFF GONG/SLAND/UME)

JAMMING
BOB MARLEY AND THE WAILERS (TUFF GONGASLAND/UME)

12
@ 13 74 TEMPERATURE "
1

SEAN PAUL (VP/ATLANTIC/AG)

| .- HOLD YOU (HOLD YUH)
'a 65 GYPT!AN (VP

2, COULD YOU BE LOVED
- " BOB MARLEY AND THE WAILERS (TUFF GONG/SLAND/UME)

DIGITAL

e\

i TITLE
23 ARTIST (MPRINT/PROMOTION LABEL)

o' P 12 DIRT ROAD ANTHEM
| JASON ALDEAN \BROKEN BOW)

Al 2 | LOVE YOU THIS BIG
SCOTTY MECREERY (19/INTERSCOPE/MERCUR

2
|-~ | g HONEY BEE
i "= | BLAKE SHELTON (WARNER BROS./WMN)

¥ \ g JUSTAKISS
LADY ANTEBELLUM (CAPITOL NASHVILLE
" KNEE DEEP
ZAC SRV BAND FEAT JNMY BUEFETT (SOUTHERN GROUNDATLANTCBGGER
COUNTRY GIRL (SHAKE IT FOR ME)
LUKE BRYAN (CAPITOL NASHVILLE

LIKE MY MOTHER DOES
B UBE IR aumen avaina (19/NTERSCOPE MERCURY

MEAN
5 || pEa
|_i_| | 51 IF I DIE YOUNG 1

| WON'T LET GO
1016 22 pyoont puatrs i MACHINE!

S0 . TOMORROW

I-_'.EI 13- 1,6 « CHRIS YOUNG (RCA)
BAREFOOT BLUE JEAN NIGHT

JAKE OWEN (RCA!

HOMEBOY
m 15 93 caic cHURGH (EVI NASHYILLE

ARE YOU GONNA KISS ME ORNOT '-
THOMPSDN SQUARE (STONEY CREEK

OLD ALABAMA
BRAD PAISLEY FEAT, ALABAMA (ARISTA NASHVILLE)

[ TITLE 5
g ARTIST (lMPRINT/PHOMOTlDNVLABEL_)

DANZA KUDURO |
UM M B UEATD IS CRARTINC UM SO ) |
*o 2 56 WAKA WAKA (THIS TIME FOR AFRICA)
| 29 SHAKIRA FEAT, FRESHLYGRDUND EPIC/SONY MUSIC LATIN)
] | KNOW YOU WANT ME (CALLE OCHO) a
R TR prvBuLe (ULTRAY
TABOO
| DON OMAR (ORFANATOMACHETEAUNVERSAL MUSIC LATND) _
'Kg | 5 74 HIPS DON'T LIE
CF L % SHAKIRA FEAT WYCLEF JEAN (EPIC/SONY MUSIC LAT

BON, BON

& 6o PITBULL (MR 305FAMOUS ARTIST/SONY MUSIC LATIY
7 3 RABIOSA
L R S SHAKIRA (EPIC/SONY MUSIC LATIN
o 3 LOCA
J % | SHAKIRA FEAT. EL CATA (EPIC/SONY MUSIC LATIN)

| VEN CONMIGO

| DADDY YANKEE FEAT. PRINCE ROYCE (EL CARTEL)
= = HEROE

10 = T pmoueiotess | COPEUNVERSAL MUSIC LATING

] 5 CORAZON SIN CARA

8 PRINCE ROYCE (TOP STOP)

@. 13 39 THE ANTHEM

e

s

" PITBULL FEAT. LIL JON (FAMOUS ARTIST/TVT,
YOU
ROMEQ SANTOS (SONY MUSIC LATIN)
STAND BY ME
PRINCE ROYCE (TOP STOP)

15 14 2 | EL AMOR QUE PERDIMOS
Il _ PRINCE ROYCE (TOP STOP) ¥

£

o

ii

a!; T uoe: - »:.ahr-ra*oi

g
5E 8 TITLE
SE £E ARTIST (MPRINT/LABEL)

T msusssmcs
LAURA STORY (IND/FAIR TRADE)
24 LIVE LIKE WE'RE DYING
KRIS ALLEN 19/JIVEIJLG
3 . JESUS, TAKE THE WHEEL
CARRIE UNOERWODD (19 ARISTA/ARISTA NASHVILLE/PLG,
 AWAKE AND ALIVE
% SKILLET (ARDENT/FAIR TRADE)
s 1o GLORIOUS DAY (LIVING HE LOVED ME)
CASTING CROWNS (BEACH STREET/REUNIDN/PLG,
16 STRONGER
MANDISA (SPARROW/EMI CMG)
4 & OUR GOD
h "~ CHRIS TDMLIN {S!XSTEPS,SPARROW,EMI CMG
10 74 HOW TO SAVE A LIFE
THE FRAY (EPIC)
..ll MONSTER
SKILLET 1ARDENT/FAIR TRADE)
HOW GREAT THOU ART (LIVE FROM THE GRAND OLE OPRY)
CARRIE UNOERWOOD OPRY/RCA/PLG

|| HOLD ME
© JAMIE-GRAGE FEAT. TDBYMAC (GOTEE)

et

) S

N

I

LB

3 7

4

6

| WiLL FOLLOW
_CHRIS TOMLIN (SIXSTEPS/SPARROW/EN) CMG)
‘I CAN ONLY IMAGINE ]
~ MERCYME (INO FAIR TRADE)
16 3 GOD GAVE ME YOU
DAVE BARNES (RAZOR & TIE

9 | YOU AND ME ® I
__ LIFEHOUSE (GEFFEN/INTERSCOPE) il

15 39

14 74

17 6

HOT 100 AIRPLAY: 1,200 stations, encompassing pop, adult, rock, country, R&B/hip-hop, Christian, gospel, dance, jazz and Latin formats, are electronically monitored 24 hours a day, 7 days a week by Nielsen
Broadcast Data Systems. HOT DIGITAL SONGS, DIGITAL SONGS: The top-selling overall and genre-specific, respectively, downloaded tracks, as compiled from Internet sales reports collected and provided by

Nielsen SoundScan. Hot 100 Airplay and Hot Digital Songs data is used to compile the Biilboard Hot 100. All charts
i

Data for week of JUNE 18, 2011 | For chart reprints all 212.493.4023 Go to www.billboard.biz for complete Chart data | 63




MAINSTREAM
TOP 40

ROLLING IN THE DEEP
ADELE (XL/COLUMBIA)

E.T.
S /™ KATY PERRY FEAT. KANYE WEST (CAPITOL)
JUST CAN'T GET ENOUGH
. THE BLACK EYED PEAS (INTERSCOPE)
E . THE LAZY SONG
.. TILL THE WORLD ENDS
BRITNEY SPEARS (JIVE/JLG)
ON THE FLOOR
- JENNIFER LOPEZ FEAT. PITBULL {ISLANO/IDIMG)
GIVE ME EVERYTHING
WRITTEN IN THE STARS
L TINIE TEMPAH FEAT. ERIC TURNER {DISTURBING LONDON/CAPITOL)
THE SHOW GOES ON
LUPE FIASCO {1ST & 15TH/ATLANTIC)
' THE EDGE OF GLORY
BLOW
KESHA (KEMOSABE/RCA/RMG)
! ! PRICE TAG
i " _JESSIEJ FEAT. B.0O:B (LAVA/UNIVERSAL REPUBLIC)
S&M
' .. FOR THE FIRST TIME
y THE SCRIPT (PHONOGENIC/EPIC)
2l PARTY ROCK ANTHEM
J LNIFA FEAT. & GOONROCK {PARTY S0CKWLLL )
., DON’T WANNA GO HOME
| JASON DERULQ (BELUGA HEIGHTS WARNER BROS )
HOT CHELLE RAE (HVE/JLG)
I‘ ROLL UP
WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)
DOWN ON ME
JEREMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAM/IDJMG)
JE WHO SAYS

BRUNO MARS (ELEKTRA/ATLANTIC)
PITBULL FEAT. NE-YO, AFROUACK & NAYER (MR 305/P(L0 GROUNDSAJANG)
| _LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
- IENE RINANNA (SRP/DEF JAM/IDUMG)
TONIGHT TONIGHT
SELENA GOMEZ & THE SCENE (HOLLYWOOO)

BACKSEAT

NEW BOYZ FEAT. THE CATARACS & DEV (SHOTTY/WARNER BROS.)
GOOD LIFE

ONEREPUBLIC (MOSLEY/INTERSCOPE)

HELLO

ARTIN SOLVEIG & DRAGONETTE (BIG BEAT/ATLANTIC)

WERKS/CAPTTOL)

DIRTY DANCER
ENRIQUE [GLESIAS WITH USHER FEAT. LIL WAYNE (UNIVERSAL REPUBLIC)
THE STORY OF US
. SUPER BASS
NICKI MINAJ (YDUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
BORN THIS WAY
g LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
EE CALIFORNIA KING BED
WHERE THEM GIRLS AT
DAVID GLETTA FEAT. RLO RIDA & NiCKI MIMAJ (WHAT A
s SAY HELLO TO GOODBYE
L SHONTELLE (SRP/SRC/UNIVERSAL MOTOWN)
LAST FRIDAY NIGHT (T.G.I.F)
LOOK AT ME NOW
CHRIES BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)
IF | DIE YOUNG
THE BAND PERRY (REPUBLIC NASHVILLE/UNIVERSAL REPUBLIC)
RIGHT THERE
NEVER GONNA LEAVE THIS BED
MAROON 5 (A&M/OCTONE/INTERSCOPE)
BOW CHICKA WOW WOW
MIKE POSNER FEAT. LIL WAYNE (J/RMG)
| NEED A DOCTOR
YOUR SURRENDER
__NEOR TREES (MERCURY/IDJMG}
YOUNG FOREVER
THE READY SET (SIRE DECAYDANCE/REPRISE)
(IT) FEELS SO GOOD

TAYLOR SWIFT (BIG MACHINE/UNJVERSAL REPUBLIC)
RIHANNA (SRP/DEF !AM [DJMG}

KATY PERRY (CAPITOL)

NICOLE SCHERZINGER FEAT. 50 CENT (INTERSCOPE)

DBR. DRE FEAT. EMINEM & SKYLAR GREY (AFTERMATHANTERSCOPE)
STEVEN TYLER (COLUMBIA)

Lady Gaga retums to the Mainstream Top 40 top 10, as “The Edge of
Giory” charges 14-10. Previous single “Judas” stopped at No. 15 atter
seven of her first eight chart entries had reached No. 1.

Entering the top tier in just its fourth week, “Glory” marks
Lady Gaga’s second-fastest top 10 ascension. Only the title cut
from her new album “Born This Way” (two weeks) soared into the
bracket more guickly.

Now possessing nine top 10s, Lady Gaga passes Rihanna for the high-
est sum dating to the former’s first week in the region (Dec. 20, 2008).

Steven Tyler appears
on Mainstream Top 40 for
the first time since 2002,
as-his first solo charted
title, “(It) Feels So Good,”
debuts at No. 40. Fronting
Aerosmith, Tyler has
peeviously charted 11 songs,
four of which reached the
top 10, indluding “I Don’t
Want to Miss a Thing,”
which spent eight weeks
at No. 11n 1998.
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" FIREWORK
KATY PERRY CAPEQ_IT;
(LT3 ROLLING IN THE DEEP
- RHYTHM OF LOVE
2] PLAIN WHITE T'S (HOLLYWOOD)
. F**KIN’ PERFECT
PINK (LAFACE/ILG)
MARRY ME
TRAIN (COLUMBIA)
uﬂi] SECRETS
HOLD ON
MICHAEL BUBLE {143/REPRISE)
el @
'_ l TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
BRUNC MARS \ELEKTRA/ATLANTICl
mm JAR OF HEARTS
" =" CHRISTINA PERRI (MS. PERR{ LANE/ATLANTIC/RRP)
F**K YOU (FORGET YOU)
FOR THE FIRST TIME
THE SCRIPT (PHONOGENIC EPIC)
BACK TO DECEMBER
SUMMER RAIN
MATTHEW MORRISDN (MERCURY/I0JMG)
DOWNTOWN TRAIN
SOMEWHERE WITH YOU
_KENNY CHESNEY (BNA)
WHEN YOU LOVED ME
DJ GOT US FALLIN’ IN LOVE
USHER FEAT. PITBULL (LAFACE/JLG)
E.T
GOD GAVE ME YOU
DAVE BARNES (RAZOR & TIE)
HIGHER WINDOW
BORN THIS WAY
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
FAR FROM HOME

UGS ADELE (XL/COLUMBIA)
‘g»l' SEPTEMBER
DAUGHTRY ({19/RCA/RMG)
ONEREPUBLIC (MOSLEY/INTERSCOPE)
KD e
CEE LO GREEN (RADICULTURE/ELEKTRA/RRP)
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
8DB SEGER & THE SILVER BULLET BAND (CAPITDL)
| RICHARD MARX (ZANZIBAR/TOURDFORCE)
KATY PERRY (CAPITOL)
JOSH GROBAN (143/REPRISE)
THE DOOBIE BROTHERS (HOR

ADULT TOP 40"

.

ET

KATY PERRY (CAPITOL)

F**KIN' PERFECT

PINK (LAFACE/JLG)

FOR THE FIRST TIME

THE SCRIPT (PHONOGENIC/EPIC)

NEVER GONNA LEAVE THIS BED

MAROON 5 (A&M/OCTONE/INTERSCOPE

F**K YOU (FORGET YOU)

CEE LO GREEN (RADICULTURE/ELEKTRA/RRP)

GOOD LIFE

ONEREPUBLIC (MOSLEY/INTERSCOPE)
TTH] THE LAZY SONG

KEEP YOUR HEAD UP
ANOY GRAMMER (S-CURVE)
SING

MY CHEMICAL ROMANCE (REPRISE)

1 DO

COLBIE CAILLAT (UNIVERSAL REPUBLIC)

SAVE ME, SAN FRANCISCO

TRAIN (COLUMBIA)

UNCHARTED

SARA BAREILLES (EPIC)

» FALLING IN

= L' (IFEHOUSE (GEFFEN/INTERSCOPE)

GRENADE

__BRUNO MARS (ELEKTRA/ATLANTIC)

DON’T YOU WANNA STAY

_ JASON ALDEAN WITH KELLY CLARKSON (BROKEN BOW)
SOMETHING TO BELIEVE IN,
PARACHUTE (MERCURY/IDJMG)

JUST CAN'T GET ENOUGH

THE BLACK EYED PEAS (INTERSCOPE)

CLOSER TO THE EDGE
THIRTY SECONDS TO MARS (IMMORTAL/VIRGIN/CAPITOL)

)
',0"[_ m TILL THE WORLD ENDS

- 9 BRITNEY SPEARS (JIVE/JLG)

PARIS

GRACE POTTER & THE NOCTURNALS (RAGGED COMPANY/HOLLYWOOD
| THE EDGE OF GLORY

LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)

(IT) FEELS SO GOOD

STEVEN TYLER (COLUMBIA)

ON THE FLOOR

JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDJMG)

BORN THIS WAY
LADY GAGA (STREAMLINE/XONLIVE/INTERSCOPE)
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. MARY MARY
SOMETHING BIG MY BLOCK/COLUMBIA 62330/SONY MUSIC
MUSIQ SOULCHILD
MUSIGINTHEMAGIQ SONGBOOK/ATLANTIC 524542/AG
RICK ROSS
TEFLON DON MAYBACH/SUP-N-SLIDE/DEF JAM 014366*1DIMG
VARIOUS ARTISTS
SACRED LOVE SONGS 2 DEXTERITY SOUNDS 001
KEM
INTIMACY: ALBUM Il UNIVERSAL MOTOWN 014469/UMRG &

> DRAKE
- THANK ME LATER YOLNG MOREY/CASH MONEV/UNVERSAL MOTOWN 01425UWRG

- NEW BOYZ

T00 COOL TO CARE SHOTTY 522931/WARNER BROS

WAKA FLOCKA FLAME

FLOCKAVELI 1017 BRICK SQUAD/ASYLUM 522740/WARNER BROS.

THE TEMPTATIONS

ICON MOTOWN 014607/UME

YOLANDA ADAMS

BECOMING N-HOUSE 100300 EX
ARETHA FRANKLIN

RIARAT A w0 FALLIG QU OF LOVE ARETHAS RECORDS 703138X

TREY SONGZ

PASSION, PAIN & PLEASURE SONGBOOK/ATLANTIC 524539/AG @ |

JEREMIH

ALL ABOUT YOU MICK SCHULTZ/DEF JAM 014830/IDJMG

KID CUDI

HEAN ON THE MDON 8 OREAK ONG.0.00 ANVERSAL MOTOWN 01464" MRS @

T

NO MERCY GRAND HUSTLE/ATLANTIC 523753*/A6

DIDDY - DIRTY MONEY

LAST TRAIN TO PARIS BAD BOY/INTERSCOPE 014381/1GA

STEPHEN MARLEY

REVELATION PT. 1 GHETTO YOUTHSTUFF GONG/UNVERSAL REPUBLIC D15247AMRG

SNOOP DOGG

DOGGUMENTARY DOGGYSTYLE/PRIORITY 07952/CAPITOL

KERI HILSON

NO BOYS ALLOWED MOSLEY/ZONE 4INTERSCOPE 0150881GA

KEYSHIA COLE

CALLING ALL HEARTS GEFFEN 015108/1GA
MARVIN GAYE

ICON: MARVIN GAYE MOTOWN 014578/UME
JAMIE FOXX

BEST NIGHT OF MY LIFE J 54860/RMG
GUCCI MANE

THE RETURN OF MR. ZONE 6 1017 BRICK SQUAD 527374 WARNER BROS. |
BOOKER T. JONES

THE ROAD FROM MEMPHIS ANTI- 87101*/EPITAPH

MAC MILLER
ON AND ON AND BEYONO {EP} ROSTRUM DIGITAL EX

CHARLIE WILSON
JUST CHARLIE P MUSIC/JIVE 81696/JL6
. TANK

NOW OR NEVER MOGAME/SONG DYNASTY/ATLANTIC 525214/AG

o

a

w

e

.

s

Pitbuil posts his first chart-topper as a lead

artist on Rhythmic, as “Give Me Everything”
—his 28th chart entry—rises 2-1. He notched
his sole other No. T Last year (on his 24th "
visit to the survey) as a guest on Usher’s “DJ |

Got Us Fallin’ in Love Lp|.hu|_

66 |

MAINSTREAM
R&B/HIP-HOP"
=i -

SURE THING
| MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)
MY LAST
8IG SEAN FEAT. CHRIS BROWN (G.0.0.D /DEF JAM/IDJMG)
SHE AIN'T YOU
CHRIS BROWN (JIVE/JLG)
LOOK AT ME NOW
CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)

' FAR AWAY
MARSHA I

RACKS
YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC/UMRG)

HUSTLE HARD
ACE HOOD (WE THE BEST/DEF JAM/IDJMG)

(J/RMG)

ALL OF THE LIGHTS

KANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG)

DID IT ON'EM

NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWNUMRG}
CUPID

LLOYD FEAT. JONES (YOUNG-GOLDIE/ZONE 4INTERSCOPE)
BEST NIGHT OF MY LIFE

JAMIE FOXX FEAT. WIZ KHALIFA (J/RMG)

UNUSUAL

TREY SONGZ FEAT. ORAKE (SONGBOOK/ATLANTIC)
ROLL UP

WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)

ONE NIGHT STAND

KERI HILSON FEAT. CHRIS BROWN (MOSLEY/ZONE 4/INTERSCOPE)

YOUR LOVE
DIDDY - DIRTY MONEY FEAT TREY SONGZ (BAD BOY/INTERSCOPE)

RUN THE WORLD (GIRLS)

BEYONCE (COLUMBLA)

JOHN

Li. WAYNE FEAT. RICK ROSS {CASH MONEY/URNVERSAL MOTOWNAUMRG)
SOMEONE TO LOVE ME (NAKED)
MARY J. BUGE FEAT. DIODY & LIL WAYNE (MATRIARCH/GEFFENINTERSCOPE)

BRING IT BACK
TRAVIS PORTER (PORTER HOUSE/JIVE/ILG)

OUT OF MY HEAD
LUPE FIASCO FEAT. TREY SONGZ (15T & 15TH/ATLANTIC)

Bl
ALL YOUR LOVE
GOIN STEADY
TWISTED
IN DA BOX

RIHANNA (SRP/DEF JAM/IDJMG)

K' LA (MUSIC LINE/IDIMG)

ROCKD (A-1)

GORILLA ZOE FEAT. LIL JON (BLOCK/ATLANTIC/EONE)

SEAN GARRETT FEAT. RICK ROSS (BET | PENNED IT/COLUMBIA)

TUPAC BACK
MEEK MILL FEAT. RICK ROSS (MAYBACH/WARNER BROS )
BALLIN'
YOUNG JEEZY FEAT. LIL WAYNE (CTE/DEF JAM/IDIMG)
GROVE ST. PARTY
| WAKA FLOCKA FLAVE FEAT KEBO GOTTI {1017 BRICK SOLAD/ASYLL BA05)

9 PIECE
RICK ROSS FEAT. LIL WAYNE OR T1. (MAYBACH/SL1P-N- SUDE/DEF JAMIBIMG)
HOW MANY TIMES
K. MICHELLE (HITZ COMMITTEE/JIVE/JLG)
WE CAN GET IT ON
Y0 GOTTI FEAT. CIARA (INEVITABLE)
ON MY LEVEL
WIZ KHALIFA FEAT. TOO SHORT (ROSTRUM/ATLANTIC)
PLATINUM
SNOOP DOGG FEAT. . KELLY (DOGGYSTYLE/PRIORITY/CAPITOL)
HOW TO LOVE
LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN/UMRG)
| DON'T DESERVE YOU
LLOYD BANKS FEAT. JEREMIH (G UNIT/CAPITOL)
COUNTRY SH*T
BIG K.ALT. (CINEMATIC/DEF JAM/IDJME)
NOVACANE
FRANK OCEAN (0DD FUTURE/REDZONE/IDIMG)

WHAT YO NAME I1Z

KIRKO BANGZ (LMG/UNAUTHORIZED/WARNER BROS )

PITBULL FEAT, H8-10, AFROJACK & NAYER (1A, 3057010 GROVKOS/ 4R
THE SHOW GOES ON

LUPE FIASCO (1ST & 15TH/ATLANTIC)

E.T.

KATY PERRY FEAT. KANYE WEST (CAPITOL)

ROLL uP

WIZ KHALIFA (RDSTRUM/ATLANTIC/RRP)

JUST CAN'T GET ENOUGH

THE BLACK EYED PEAS (INTERSCOPE)

LOOK AT ME NOW
CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLG)

DOWN ON ME
JEREMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAM/IDJMG)
n SUPER BASS

NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
MY LAST
BIG SEAN FEAT. CHRIS BROWN (G.0.0.0./0EF JAW/IDJMG)
SHE AIN'T YOU
CHRIS BROWN (JIVE/JLG)
MOTIVATION
KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSAL MOTOWN)
ON THE FLOOR
JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDJMG)
RACKS
YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC)
TILL THE WORLD ENDS
] BRITNEY SPEARS (JIVE/JLG)
THE LAZY SONG
BRUNO MARS (ELEKTRA/ATLANTIC)
PARTY ROCK ANTHEM
LFAQ FEAT, LAUREN BENNETT & GOONRDCK (PARTY ROCKIWRLLAMICHERRYTREE NTERSO0PE)
S&M
RIHANNA (SRP/DEF JAM/IDJMG)
' SURE THING
| MIGUEL (BLACK ICE/BYSTORM/IIVE/ILG)
ROLLING IN THE DEEP

ADELE (XL/COLUMBIA)
. BACKSEAT
| NEW BOYZ FEAT THE CATARACS & DEV (SHOTTY/WARNER BROS )
DON'T WANNA GO HOME
JASON DERULO (BELUGA HEIGHTS/WARNER BROS )
MAN DOWN
RIHANNA (SRP/DEF JAM/IDIMG)
I'M ON ONE
0 NHALED FEAT DRAAE RCK ROSS & LIL WAIHE (WE TE BESTCASH MOREYANMERSAL )
WRITTEN IN THE STARS
TINIE TEMPAH FEAT. ERIC TURNER (DISTURBING LONDON/CAPITOL)
OUT OF MY HEAD
LUPE FIASCO FEAT. TREY SDNGZ (1ST & 15TH/ATLANTIC)
WHERE THEM GIRLS AT
DAVID GUETTA FEAT FLD RIDA & HICK! MINAJ (WHAT A MUSCIASTRAIMERKS CAPITOL)
BEST LOVE SONG
T-PAIN FEAT. CHRIS BROWN (KONVICT/NAPPY BOY/JIVE/JLG)
HOW TO LOVE
LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN
BLOW
KESHA (KEMOSABE/RCA/RMG)
I'M INTO YOU
JENNIFER LOPEZ FEAT. LIL WAYNE (ISLAND/IDJMG)
THE EDGE OF GLORY
LADY GAGA (STREAMLINE/KONLIVE/INTERSCOPE)
UNUSUAL
TREY SONGZ FEAT. DRAKE (SONGBOOK/ATLANTIC)
DIiD IT ON'EM
NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
DIRTY DANCER
ENRIQUE IGLESIAS WITH USHER FEAT. LIL WAYNE (UNVERSAL REPUBLIC)
LOSE CONTROL
KERI HILSON FEAT. NELLY (MOSLEY/ZONE 4/INTERSCOPE)
RIGHT THERE
NICOLE SCHERZINGER FEAT. 50 CENT (INTERSCOPE)
CurPID
LLOYD FEAT. AWESOME JONES (YOUNG-GOLDIE/ZONE 4INTERSCOPE)
TWISTED
GORILLA 20E FEAT. LIL JON (BLOCK/ATLANTIC/EONE)
NOVACANE
FRANK OCEAN (DOD FUTURE/REDZONE/IDJMG)
IN THE DARK
DEV (INDIE-POP/UNIVERSAL REPUBLIC)

WEEN, THE BULLETS

RIHANNA & MINAJ: WHAT A PAIR

Rihanna and Nicki Minaj continue their impressive top 10
runs on Top R&B/Hip-Hop Albums as their latest sets,
“Loud” and “Pink Friday,” respectively, spend their 29th
and 28th consecutive weeks in the top 10—their entire
chart lives. “Loud” bowed at No. 1 on Dec. 4, 2010, while
“Pink” entered the following week at No. 2. Neither has
since left the top 10. Among all albums since the chart
began using Nielsen SoundScan data on Dec. 5, 1992, the
longest top 10 streak (and the only lengthier run by a
woman)—from launch—belongs to Toni Braxton’s self-
titled 1993 album, which bowed at No. 3 and hung out for
47 straight weeks in the top 10. Meanwhile, the highest debut this week on the tally belongs to
Trin-I-Tee 5:7, bowing at No. 2—the act’s first top 10 (see page 68).

—Keith Caulfield

Go to www.billboard.biz for complete chart data
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4EVERMORE

ANTHONY DAVID FEAT. ALGEBRA (PURPOSE/EONE)
FAR AWAY

MARSHA AMBROSIUS (J/RMG)

SO IN LOVE

JILL SCOTT FEAT. ANTHONY HAMILTON (BLUES BABEAWARNER BROS }
LOVE LETTER

R. KELLY (JIVE/JLG)

NOT MY DADDY

KELLY PRICE FEAT. STOKLEY (MY BLOCK/SANG GIRL/MALACD)
PIECES OF ME

LEDIS! (VERVE FORECAST/VERVE)

WHERE YOU AT

JENNIFER HUDSON (ARISTA/RMG)

YOU ARE

CHARLIE WILSON (P MUSIC/JIVE/JLG)

IF IT'S LOVE

KEM FEAT. CHRISETTE MICHELE (UNIVERSAL MOTOWN/UMRG)
COLLARD GREENS & CORNBREAD
FANTASIA (5/19/J/RMG)

STILL IN LOVE WITH YOU

SADE (EPIC/COLUMBIA)

CLOSER

JOE (DEXTERITY SOUNOS)

GONE AND NEVER COMING BACK
MELANIE FIONA (SRC/UNIVERSAL MOTOWN/UMRG)
ANYTHING

MUSIQ SOULCHILD FEAT. SWIZZ BEATS (ATLANTIC)
BEAUTIFUL

NOEL GOURDIN {MASS APPEAL/EONE)

GOOD MAN

RAPHAEL SAADIQ (COLUMBIA)

LIFE OF THE PARTY

CHARLIE WILSON (P MUSIC/JIVE/AJLG)

RADIO MESSAGE

R. KELLY (JIVE/JLG)

CAUGHT MY EYE

MINT CONDITION (SHANACHIE)

LLIZH 3] SURE THING

MIGUEL (BLACK ICE/BYSTDRM/JIVE/JLG

FALL 5.0
BRIAN MCKNIGHT (HARD WORK/EONE)

LOVE FACES

TREY SONGZ (SDNGBOOK/ATLANTIC)

YES

MUSIQ SOULCHILD (ATLANTIC)

| CAN'T MAKE YOU LOVE ME
TANK (MOGAME/SONG DYNAS TY/ATLANTIC)

LOOK AT ME NOW
CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JVE/JLG)

MY LAST

BIG SEAN FEAT. CHRIS BROWN (G:0.0.D./DEF JAM/IDJMG)

ROLL UP

WIZ KHALIFA (ROSTRUM/ATLANTIC)

ALL OF THE LIGHTS

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

GIVE ME EVERYTHING

PITBULL FEAT. NE-YO, AFROJACK & NAYER (MR. 3057010 GROUNDS/JRMG)

THE SHOW GOES ON

LUPE FIASCO (1ST & 15TH/ATLANTIC)

J KHALED (WE THE BEST/CASH MONEY/UNVERSAL MOT [M]

RACKS

YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC)
OUT OF MY HEAD

LUPE FIASCO FEAT. TREY SONGZ (1ST & 15TH/ATLANTIC)
HUSTLE HARD

ACE HOOD (WE THE BEST/DEF JAM/IDIMG)

SUPER BASS

NICKI MINAJ (YOUNG MDNEY/CASH MDNEY/UNVERSAL MUTOWH)
MOMENT 4 LIFE

NICKI MINAJ FEAT. DRAKE (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)
NO HANDS

WAKA FLOCKA FLAME (1017 BRICK SQUAD/ASYLUM/WARNER BROS)
DID IT ON'EM

NICKI MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
6 FOOT 7 FOOT

LIL WAYNE FEAT. CORY GUNZ (CASH MONEY/UNIVERSAL MOTOWN)
JOHN

LIL WAYNE FEAT. RICK ROSS {CASH MONEY/UNIVERSAL MOTOWN)
PARTY ROCK ANTHEM

LIFAD FEAT LAUREN BENNETT & GOONROCK (PARTY ROCK/WILLLAW/CHERRYTREE/NTERSCOPE)
HOW TO LOVE

LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

YOU BE KILLIN EM

FABDLOUS (DESERT STDRM/DEF JAM/IDJMG)

GROVE ST. PARTY

WAKA FLOCKA FLAME FEAT, XEBO GOTT! (1017 BRICK SOUAD/ASYLLIMAWARNER BROS )
BRING IT BACK

TRAVIS PORTER (PORTER HOUSE/JIVE/JLG)
BACKSEAT

NEW BOYZ FEAT. THE CATARACS & DEV (SHOTTY/WARNER BROS.)
9 PIECE

RICK ROSS FEAT. LiL WAYNE OR TI. (MAYBACH/SUIP-N-SUDE/DEF JAMIDUMG}
YOUR LOVE

OIDDY - DIRTY MONEY FEAT. TREY SONGZ (BAD BDY/INTERSCOPE)
WRITTEN IN THE STARS

TINIE TEMPAH FEAT. €RIC TURNER (DISTURBING LONDON/CAPITOL)

Data for week of JUNE 18, 2011

planations. 75 MAINSTREAM R&B/HIP-HOP, 73 RHYTHMIC, 66 ADULT R&B stations are
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TITLE
ARTIST iMPRINT / PROMOTION LABEL

KRISTINE W FLY AGAIN

FADE J

JUDAS
LADY GABA STREAMLINE/KONLIVE/INTERSCOPE

MIRRORS
NATALIA KILLS CHERRYTREE/INTERSCOPE

~ CALL YOUR GIRLFRIEND
| ROBYN KONICHIWA/CHERRYTREE/INTERSCOPE
HOLLYWOOD TONIGHT
MICHAEL JACKSON MJJ/EPIC
~ TILL THE WORLD ENDS
- BRITNEY SPEARS JIVE/JLG
LAST FRIDAY NIGHT (T.G.L.F)
KATY PERRY CAF1T0L
RUN THE WORLD (GIRLS)
BEYONCE ((L0/nuin
WE OWN THE NIGHT
ANDREA ROSARIQ HECHTIL
- WORLD KEEPS TURNING
SYLVIA TOSUN SEA TO SUN
I'M INTO YOU
~ JEWNIFER LOPEZ FEAT. LIL WAYNE ISLAND/IDJMG
- MOVE WITH IT
LINNEA LINNEA & CO.
PARTY ROCK ANTHEM
LMFAQ FEAT LAUREN BENNETT & GOOWROCK PARTY ROCKMILLIAWCHERRYTREEMTERSCOPE
ORIGINAL SIN
~ NXS FEAT ROB THOMAS & INTRDUCING DU YALEIDYS PETROL FLECTRIGATCORHIND
CATCH A FIRE
~JOHN LEPAGE FEAT. DEBBY HOLIDAY & LF8 GROOVE
- NOT MY DADDY
- EVA IN YA FACE/BUNGALO

ALL HERE NOW

DAVID GARCIA & HIGH SPIES FEAT. SARAH TANCER SOLMATIC
' PRICE TAG
€% % JESSIEJ FEAT B.0.8 LAVA/UNIVERSAL REPUBLIC

"YOU CANT STOP THE RAIN
[MARTIN CLANCY & THE WITNESS PROTECTION PROGRAMME SEAPORT
4,4 KICK us ouTt

= HYPER CRUSH UNIVERSAL MOTOWN
ROLLING IN THE DEEP
> ADELE XL/COLUMBIA )
'3 WHERE THEM GIRLS AT
. DAVIC GUETTA FEAT. FLO RIDA & NICKI MINAJ WHAT & MUSK/ASTRALWERKSCAPITOL
SEE THE NEW HONG KONG
JOSIE COTTON SCRUFFY
WHO SAYS
SELENA GOMEZ & THE SCENE HOLLYWOOD

 GIVE ME EVERYTHING
PITBULL FEAT. NEYO, AFRDJACK & NAYER MR. 305/P0L0 GROUNDS/VAMG

DANCE/
ELECTRONIC ALBUMS"

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

LADY GAGA

’ 13 BORN THS WAY STREAMLINE KOM VEANTERSCOPE 015373164

5 ;& LADY GAGA
% THE FAME STREAMLINEKONLVE/CHERRYTREE/NTERSCOPE D11805%164 S50

KESHA Z
1 94 THE DANGE COMMANDER + | COMMANC YOU TODRNG R

! _m'l DEADMAUS
: 4X4=12 MAUSTRAP 2518/ULTRA o

DAFT PUNK g
TRON: LEGACY (SOUNDTRACK) WALT DISNEY 005872‘!

94 SKRILLEX

= SCARY MONSTERS AND NICE SPRITES {EP) BIG BEAT/ATLANTIC 526918/A6

LADY GAGA

THE REMIX STREAMLINEAOMVE/CHERRY TREE/NTERSCOPE 014633764 I

MOBY

DESTROYED LITTLE iDIOT 9502*/MUTE i

7

‘g DAFT PUNK
TRON: LEGACY RECONFIGURED WALT DISNEY 013540
40 g GORILLAZ

~ =~ THE FALL VIRGIN 97588*/CAPITOL

VARIOUS ARTISTS .
W) 9

UKF DUBSTEP 2010 UKF O(GITAL EX
VIC LATINO
VIC LATINO PRESENTS: ULTRA DANCE 12 ULTRA 2734

TIESTO
13 JAMES BLAKE

CLUB LIFE VOLUME ONE: LAS VEGAS MUSICAL FREEDOM 001
(59 1 JAMES BLAKE POLYDOR/UNIVERSAL REPUBLIC 02/UMRG

- LR
16 New

BODY TALK KONICHWA/CHERRYTREEANTERSCOPE 01511 1&’

BT

. THESE RE-IMAG!NED MACHINES NETTWERK 30927
SEBASTIAN -
TOTAL ED BANGER/BECAUSE/ATLANTIC DIGITAL EYAG ,'-E |

1 16 34 VARIOUS ARTISTS

S~ " NDW THATS WHAT | CALL CLUB HITS 2 EMVUNVERSAL/SONY MUSIC 17604CAPITOL £

WOLFGANG GARTNER

ELECTRIC DAISY CARNIVAL VOLUME 2 INSOMNIAC DIGITAL EXULTRA

LCD SOUNDSYSTEM ;

THIS 1S HAPPENING DFA/VIRGIN 09903*/CAPITOL &

BASSNECTAR

18 55

49 30H!3
STREETS OF GOLD PHOTO FINISH 523412/A6@®

CUT /// COPY [i’j

ZONOSCOPE MODULAR 134*®

TIESTO

AGIKAL JOURNEY: THE HITS COLLECTION MAGK MUZK 2426UITRA

VARIOUS ARTISTS

BEST OF DISCO SONOMA 0045

25 RE-HTR?

Data for week of JUNE 18, 2011 |

o
TIMESTRETCH (EP) AMORPHOUS OIGITAL EX ki,i

2 11

TLY RHYTHM

TITLE
ARTIST IMPRINT / PROMOTION LABEL
GAVE UP ON LOVE
KELLI DENTZ
SAN FRANCISCO IS MY DISCO
LAURA LARUE NEAR
SAVE THE WORLD ;
SWEDISH HOUSE MAFIA SHIWASTRALWERKS CARTOL
o 5 SWEET SUGAR POISON
~~ DAVE MATTHIAS VS. JULISSA VELOZ CARRILLO
50 & WHAT A FEELING
] ] ALEX GAUDINO FEAT. KELLY ROWLAND ULTRA
.y CHANGES
25 “ DIRTY VEGAS OM
SWEAT
1 SNOOP DOGG DOGGYSTYLE/PRIQRITY/CAPITOL
10 44 BEAUTIFUL PEOPLE
- CHRIS BROWN FEAT. BENNY BENASSI JIVE/JLG
WHERE YOU AT
JENNIFER HUOSON ARISTA/RMG
| WROTE THE BOOK
BETH DITT0 DECONSTRUCTION/COLUMBIA
~ PRETTY UGLY
YENN DOWN UNDER
i SEXY SEXY
E CHARD UNIVERSAL WAVE
S GET MY MONEY BACK
CAZWELL PEACE BISQUIT
3 & TAKING OVER NOW
~ HMC: HANNAH & MIAMI CALLING SNOWDOG
I . WORLDWIDE
ROGER SANCHEZ FEAT. MC FLIPSIDE & MOBIN MASTER STEALTHAILTRA
DANCE WITH ME
HOT ROD G NOTE
TIL DEATH
WYNTER GORDON BiG BEAT/ATLANTIC
LONG TIME (TAKING MY TIME)
STATIC REVENGER & ANGGER DIMAS WHITE HOUSE
AWAKEN
JES IHTRA
PERFECT STRANGER
MAGNETIC MAN FEAT. KATY 8 COLUMBIA
DO YOU WANT TO OR NOT?
| LIKE IT ELECTRIC FEAT SOPHIA LOLLEY BEAT {
DANCING TONIGHT
KAT DELUMNA GLOBAL MUSIC BRAND/UNVERSAL MUSIC BELGIUM
TURN IT UP
ULTRA NATE DEEP SUGAR/STRICTLY RHYTHM
PERFECTION
KATLIN I, TEGRITY
Jump
GIA BELLA XTREME

DANCE
AIRPLAY"

TITLE
ARTIST IMPRINT / PROMOTIDN LABEL

MR. SAXOBEAT
ALEXANDRA STAN ULTRA

ROLLING [N THE DEEP
- _ADELE XL/COLUMBIA
ADDICTION

| MEDINA ULTRA

TILL THE WORLD ENDS
BRITNEY SPEARS JIVE/JLG

o
CALL MY NAME
i SULTAN & NED SHEPARD FEAT. NADIA AL HAREM
O -

« E.T.
KATY PERRY FEAT, KANYE WEST CAPITOL

12
m GIVE ME EVERYTHING
7

~ PTBULL FEAT, NE-Y0, AFROJACK & NAYER MR. 305/P0L0 GROUNDS/URMG

56 HELLO
. MARTIN SOLVEIG & DRAGONETTE BIG BEAT/ATLANTIC

IF: ~ PARTY ROCK ANTHEM

| LD FEAT LAJREN BENNETT & GOOKROCK PRATY ROCKAMLLLAC+ERRY REENTERSCOPE
i WHERE THEM GIRLS AT

DAV GUETTA FEAT FLO RIDA & NICK: MINAJ WHAT A MUSI/ASTRALWERKS CAPTTOL

] -
ﬁ NITON (THE REASON)
| ERIC PRYDZ ULTRA
15 13 BEAUTIFUL PEOPLE
! CHRIS BROWN FEAT. BENNY BENASSI JIVE/JLG
r SUN & MOON
5 ABOVE & BEYOND FEAT. RICHARD BEDFORD ULTRA

ON THE FLOOR
JENNIFER LOPEZ FEAT. PITBULL ISLAND/IDJMG

WHAT A FEELING
~ ALEX GAUDIND FEAT. KELLY ROWLANO ULTRA

y 17 S&M
18 17 RIHANNA SRP/DEF JAM/IDJMG
ﬁ; JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS INTERSCOPE
] THE EDGE OF GLORY

-,23 2 LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

I FOREVER
WOLFGANG GARTNE FEAT. WILL.|.AM ULTRA
m 5y 3 SAVE THE WORLD

SWEDISH HOUSE MAFIA SHM/ASTRALWERKS/CAPITOL
- DROWNING
ARMIN VAN BUUREN FEAT. LAURA V ULTRA
SOMETIMES
DIM CHRIS FEAT. AMANDA WILSON SOLTRENZ
ME AND MY MICROPHONE
SEPTEMBER ROBBINS
DIRTY DANCER
ENRIQUE 1GLESIAS WITH USHER FEAT LIL WAYHE UNVERSAL REPUBLIC

| RAINING
J KASKADE & ADAM K FEAT. SUNSUN ULTRA

For chart reprints call 212.493.4023
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TRADITIONAL

JAZZ ALBUMS"

I ARTIST

CTITLE IMPRINT & NUMBER / 0ISTRIBUTING LABEL

MICHAEL BUBLE
CRAZY LVE 14YREPRISE 520730 WARNER BROS @

KELLI O'HARA

ALWAYS GHOSTLISHT/SH-K-BOOM 83334/RAZOR & TIE

ELIANE ELIAS

LIGHT MY FIRE CONCORD PIGANTE 32761/CONCORD

© WILLIE NELSON & WYNTON MARSALIS FT. NORAH JONES

HERE WE GO AGalN BLUE NOTE 96388/BLG

N

2 FRANK SINATRZ, DEAN MARTIN & SAMMY DAVIS JR ﬁ
[ THE VERY BEST OF THE R PACK FRUe( S9ViTRi: ENT/REPRISE SR (WARNER BROS _j

SOUNDTRACK
- _TREME: SEASON 1 HBO/GEFFEN 014910/1GA

MICHAEL BUBLE i
HOLLYWOOD: THE CELUXE 14/REPRISE 526141 WARNER BROS.

HARRY CONNICK, JR.

- O M4 T O BROWAY COLUVEALECAY TS50 WK, © 7
9 KARRIN ALLYSON F -
LN "ROUND MIDNIGHT CONGORD JAZZ 32662/CONCORD |
10 16 NINA SIMONE
5.0.U.L. SONY MUSIC CMG B3788/SONY MUSIC
GRETCHEN PARLATO ‘
THE LOST AND FIUND 0BLIGSOUND 113

REBIRTH 3RASS BAND
THE REBIRTH OF NEW DRLEANS BASIN STREET 1202
GORDON GOODWIN'S BIG PHAT BAND I‘
THAT'S HOW WE ROLL TELARC 32363/CONCORD

MICHAEL BUBLE
SPECIAL DELIVER™ 143 REPRISE DIGITAL EXWARNER BROS.

.., CHARLIE HADEN QUARTET WEST
_ SOPHISTICATED LADIES EMARCY 015347 DECCA

CONTEMPORARY
JAZZ ALBUMS"

ARTIST

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

BONEY JAMES
CONTAET VERVE FORECAST 015375/VG,

GIL SCOTT-HERON

I'M NEW HERE X_ 471" |

BELA FLECK & THE FLECKTONES

ROCK-ET > SCIE-NCE EONE 2133

ESPERANZA SPALDING

.~ CHAMBER MUSIC 30CIETY HEADS UP 31810*/CONCORD

EUGE GROOVE

STVEN LARGE SHANACHIE 5190

TROMBOMNE SHORTY

BACKATOWN VE3VE FORECAST 014194/VG

DAVE KOZ n
- HELLO TOMORR®W CONCORD 21753

- VARIOUS ARTISTS

‘SMOOTH JAZZ NUMBER § HITS CONCORD JAZZPEAK/HEADS P 22854/ CONCORD
HERB ALPERT & LANI HALL -
- | FEEL YOU CONCORD JAZZ 32757/CONCORD
GALACTIC

THE OTHER SIDE OF MIDNIGHT ANTI- 87 152/EPITAPH
FOURPLAY

LET'S TOUCH THE SKY HEADS UP 32030/CONCORD

KENNY G
HEART AND SOUL CONCORD 32048

’E@ THE RIPPINGTONS FT. RUSS FREEMAN |

_EeS |_COTE D'AZUR PEAK 32580/CONCORD -
HERBIE HANCOCK

THE IMAGINE PFDJECT HANCOCK 0001~

BRIAN CLLBERTSON !

TITLE
ARTIST IMPRINT / PROMOTIDN LABEL
BOTSWANA BOSSA NOVA l
DAVID BENOIT HEADS UP/CMG
CONTACT
BONEY JAMES VERVE FORECAST/VERVE
UNDUN
STEVE CDLE MFCK AVENUE/ARTISTRY
IT'S TIME
BRIAN CULBERBSON GRP/VERVE
ANYTHINS'S POSSIBLE
DAVE KOZ CONCORD/CMG
PUSH TO START
PAUL TAYLOR PSAK/EONE
¢ | SUMATRA
5 .?.:I JEFF LORBER HEADS UP/CMG
- ENCANTADORA

6; 29 5L AKE ASRON FEAT, NAJEE INNERVISION
| 9"-'“9| AFFIRMATION
¥ 7 KEIKO MATSUJ 3HANAGHIE

8 STILL IN _OVE WITH YOU

12 __SADE EPIC/COLUMBIA

“ , PUSH
i ¢ JACKIEM JOYNER ARTISTRY
10 5 S7VEN LARGE
EUGE GROOVE sHANACHIE
“ s MASSIVE TRANSIT
i . _CINDY BRADLE™ TRIPPIN 'N' RHYTHM

12 12 SPIN CYCLE
e OREW DAVIDSEN CREATIVE SOUL JAZZ

'1 -'7'._l HEAVEN N YOUR EYES
c ‘*’ " ELAN TROTMAM FEAT. BRIAN SIMPSON SPECTRA JAZE

CLASSICAL

JAZZ/
AA®)Y J PTIE

TRADITIONAL
CLASSICAL ALBUMS"

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

S e mv;mlou-s ARTISTS l
THE ROYAL WEDDING DECCA 015604
MORMON TABERNACLE CHOIR
_ MEK DF THE MORMON TABERNACLE CHEIR W FCH TABERNACLE CHOR 5053126

INTERNATIONAL CONTEMPORARY ENSEMBLE
JOHN ADAMS NONFZUCH 523014/WARNER BROS.

3 4 VARIOUS ARTISTS
©/'C | BIZET: CARMEN SLIGASDECCA 014591/UNVERSAL CLASSICS

ﬁ JOSH WRIGHT ‘I-—
. JOSH WRIGHT =MADOW MOUNTAIN 5055981 p—

5 7 ERIC WHITACRE .
== (17 LIGHT & GOLD DECGA 014850/UNIVERSAL CLASSICS | 1
L. HUNT LIEBERSON PHILHARMONIA BAROGUE ORCH
BERLIOZ PHILHARMONIA BAROQUE 01
JENNY LIN L
SILENT MUSIC STEINWAY & SONS 30004 3

FOREVER VIENNA ANDRE RIEWPOLYDORHIP-0 D1443YUME @ |
- ALEXANDRE THARAUD
| ALEXANDRE TRARAUD PLAYS SCARLATTI VIRGH CLASSICS 4701GEMI CLASSKCS
ENSEMBLE GILLES BINCHOIS
GUILLAUME DE MACHAUT BRILLIANT CLASSICS 94217
~ EMANUEL AX'YO-YO MATTZHAK PERLMAN
MENDELSSOMM 507 CLASSICAL 52192/S0NY MASTERWORKS
CHICAGO SYMPHONY ORCHESTRA (HAITINK) |
STRAUSS CSO RESOUND 901100 |
S, DINNERSTEINKAMMERORCHESTER/STAATSKAPELLE BERLIN
BACH: A STRANGE BERUTY Sy (LASSICAL B174250NY MASTERWORKS

J. KAUFMANN:ACCADEMIA NAZIONALE DI SANTA CECILIA
VERISMO ARIAS DECCA 015463/UNIVERSAL CLASSICS

10 20

. CLASSICAL
CROSSOVER ALBUMS"

ARTIST !
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL | y

IL VOLO

1L VOLD OPERA BLUES/GAICARENTORGEFFEN 0155 17/6A
g 95 DUEVOCI

"} ~ DUE VOCI TUNETONES 014271/UME @
g DAVID GARRETT T
ROCK SYMPHONIES OECCA 014442

I: ~ JACKIE EVANCHO
S0 0 HOLY NIGHT SYCO/COLUMBIA 81151/S0NY MUSIC & L
STING FT. ROYAL PHILHARMONIC ORCH. |
STING: LIVE IN BERLIN CHERRYTREE/DG 014982/DECCA &
ALFIE BOE I
BRING HIM HOME DECCA 015330

14

STING !.
SYMPHONICITIES CHERRYTREE/DG 014464* \UNNERSAL CLASSICS

~ ZOE KEATING I
S INTO THE TREES ZOE KEATING 03 EX 1
"o ROBGARDNER FT SPIRE CHORUS LONDON SYNPHONY ORCE.
LAMB OF 60D SPIRE 15 Lk
JAMES CARTER

CARIBEEAN RHAPSODY EMARCY 015172/DECCA
KATHERINE JENKINS

i BELIEVE 143 REPRISE 522190/WARNER BROS.
7 ] 3 ALFIE BOE

L ~ YOU'LL NEVER WALK ALONE EM] CLASSICS 96789

MORMON TABERNACLE CHOIR u_
= HEAVENSONG (MORMON TABERNACLE CHOIR 5035926 -
.« 97 THE IRISH TENORS
W S E THE VERY BEST OF THE IRISH TENDRS EONE 2300

3

.~ 15 CELTIC THUNDER
| HERITAGE CELTIC THUNDER 015195/DECCA

; ,5';” CELTIC WOMAN
- ,l,' ("1 _SONGS FROM THE HEART MANHATTAN 58360/8LG @
416 CELTIC WOMAN
:‘ " LULLABY MANHATTAN 47069/BLG
l‘ LOREENA MCKENNITT |
il THE WIND THAT SHAKES THE BARLEY OuINLAN RDADVERVE 015015°VG
i ‘-63 CELTIC THUNDER
L L ms ! CELTIC THUNOER 01392¢/DECCA

"|‘ 24 COUNTDOWN ORCHESTRA
i =" CELTIC FAVORITES SONOMA 3949 L
MARK YAMANAKA
LEI PUA KENIXENI HULU KUPUNA 10203
' DENGUE FEVER
CANNIBAL COURYSHIP FANTASY 32622/CONCORD |
13 VARIOUS ARTISTS
L WELE O AR SSHGS OF HAAD SOMY 45 CUSTIM MASKETRVG GROLPHEAR D116 STHRUGS
11 45 JAKE SHIMABUKURO
== y PEACE LOVE UKULELE HITCHHIKE 1112
14 & COUNTDOWN SINGERS & ORCHESTRA
= CELTIC FAVORITES SONOMA 0064
“1-',2 | VIEUX FARKA TOURE
gl I_ SECRET 51X DEGREES 61179 |
3 11 VARIOUS ARTISTS

: IRISH FAVORITES SONOMA 0062
4n YELLE
"= SAFAR) DISEO CLUB RECREATION CENTER/2COOPERATIVE 7600GDOWNTOWN [

Go to www.billboard.biz for complete chart data | 69



LAST
WEEK

YOU
ROMEQ SANTOS (SONY MUSIC LATIN)
VEN A BAILAR
JENNIFER LOPEZ FEAT. PITBULL (ISLAND/IDJMG]
. TABOO
" DON OMAR (ORFANATOMACHETEAUNIVERSAL MUSIC LATIND)

TE AMO Y TE AMO

LA ADICTIVA BANDA SAN JOSE DE MESILLAS (SONY MUSIC LATIN)
"4 EL CULPABLE

ESPINOZA PAZ (DISA/ASL)

49 EL ARDIDO
LARRY HERNANDEZ (MENDIETA/FONOVISA)
45 LLUVIA AL CORAZON
| MANA (WARNER LATINA)
‘17 g GIVE ME EVERYTHING
PITBULL FEAT.NE-Y0, AFROJACK & KAYER (MR, 305P0L0 GROUNDS/JRMG)
‘g 45 CORAZON SIN CARA
|_PRINCE ROYCE (TOP STOP)
PROMETI
INTOCABLE (G | M)

TITLE
S8 ARTIST (IMPRINT / PROMOTION LABEL)
4
5

6-0-0000

137
== ' ME ENCANTARIA
ﬂ._.jj 31 FioeL RuEDR (515

R CUANTO ME CUESTA
B LA ARROLLADORA BANDA EL LIMDN (DISA)

. “VEN COMMIGO
1 DADDY YANKEE FEAT. PRINCE RDYCE (EL CARTEL)
GRACIAS A DIOS
VIOLENTO (DISA/ASL)
e DANZA KUDURO
1’,__! ‘ 4 DON OMAR & LUCENZO (YANSCRFANATOMACHETE/UNVERSAL MUSIC LATIND)
6 40 EL TIERNO SE FUE
CALIBRE 50 (DISA) _ o
a 49 7 NO ME DEJES CON LAS GANAS
A4 BB  © L0S HOROSCOPOS DE DURANGD (DISA/ASL})
D s

"LLAMA AL SOL
fse_ll;_m-'m; TONIGHT (I'M LOVIN' YOU)

14 12 %

TITD “EL BAMBING® (SIENTE)
ENRIQUE IGLESIAS FEAT. LUDACRIS & DJ FRANK E (UNVERSAL REPUBLE)
32 3 TAN SOLO TU
\ | FRANCO DE VITA FEAT. ALEJANORA GUZMAN (SONY MUSIC LATIN)
=1 CONTESTAME EL TELEFONO
ALEXIS & FIDO FEAT. FLEX (SONY MUSIC LATIN)
PELIGRO
REIK (SONY MUSIC LATIN)
1,y .1y LA CIUDAD DEL OLVIDO
23 ﬁ-':lr EL TROND DE MEXICD (FONDVISA)
RABIOSA
SHAKIRA FEAT. PITBULL OR EL CATA (EPIC/SONY MUSIC LATIN)
on .+ MI CORAZON ESTA MUERTO
] 26 a1 RKM & KEN-Y (PINA)

{284 GRITAR
¥ 4 LUIS FONSI (UNIVERSAL MUSIC LATIND)
7 Le I MAS
| = l hsl-H RICKY MARTIN (SONY MUSIC LATIN)
fao |5 OLVIDAME

_JULIDN ALVAREZ Y SU NORTENO BANDA (FONOVISA)
4 MIULTIMA CARTA

|\ PRINCEROYCE (1(P STOP)

ENTRE TUS ALAS

; CAMILA (SONY MUSIC LATIN}
s 'an 3+ EL AMOR QUE PERDIMOS
§’ﬁ‘ *" 'E';‘ PRINGE ROYCE (TUP ST0P)
TENGO TU LOVE

32 ] a 18 SIE7E (LA VIDA BUENA)

g_”::‘;)& 4= TU ANGELITO

b CHINO Y NACHO (MACHETE/UNIVERSAL MUSIC LATIND)
@ »

13 HABITACION 69
"hB:'I.EI' LA ULTIMA SOMBRA

BANDA LOS RECODITOS (DISA)
GERARDO ORTIZ (DEL/SONY MUSIC LATIN)

“DONDE ESTAS PRESUMIDA
_CHUY LIZARRAGA Y SU BANDA TIERRA SINALOENSE (0ISA)
MIENTRAS DORMIAS
PESADO (DISA ASL)
MR. SAXOBEAT
ALEXANDRA STAN (ULTRA)

MI VIDA
| DIVING (MVP)

DI QUE REGRESARAS

LA DRIGINAL BANDA EL LIMOH DE SALVADOR LIZARRAGA (FONOVISA)
S&M

RIHANNA (SRP/DEF JAM/IDIMG)

LA HUMMER Y EL CAMARO

ESCOLTA OE GUERRA, VOZ DE MANDO Y JORGE SANTACRUZ (PATOREBEL)

ERES MI NECESIDAD
| EL BEBETO Y SUS BANDA PATRIA CHICA (DISA/ASL)

BB \POCO NO QUISIERAS
ALX VILLARREAL (MUSART/BALBDA)

* 4 ' JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS (INTERSCOPE)

ESTOY ENAMORADO
DANNY FORNARIS (ORFANATO MACHETEAUNVERSAL MUSIC LATING)

DIA DE SUERTE
ALEJANDRA GUZIMAN (CAPITOL LATIN)

POR SER TU MUJER
NATALIE JIMENEZ (SONY MUSIC LATIN)

2 on| LA MELODIA
- 4320 JOEY MONTANA (CAPITDL LATIN)

L]
e L
| ME TOCA A Mi
| BANDA SINALOENSE MS DE SERGIO LIZARRAGA (DISA/ASL)

Jennifer Lopez celebrates her first No. 1on
Latin Pop Airplay, as “Ven a Bailar” steps
2-1(8.4 million listener Impressions, up
5%, according to Nielsen BDS). Her
previous best was her debut, “No Me
Ames” (with future husband Marc
Anthony), which peaked at No. 2 in 1999.

=
ﬁis ARTIST
& TiTLE {IMPRINT / PROMOTION LABEL)
4 2

AVENTURA
4.4+ 14 PREVUM LATN 8021 1/SONY MUSC LATN @

_|

., =~ PRINCE ROYCE
2 2 i 66 PRINCE ROYCE TOP STOP 30020/SONY MUSIC LATIN @
e FRANCO DE VITA |
- B EN PRIMERA FILA SONY MUSIC LATIN 78112 ®
™ i ~ MANA
4 DRAMA Y LUZ WARNE_R L_AE»IA 5@) [ R
w LOS TIGRES DEL NORTE
= MY UNPLUGGED M'FUNUVIS_A 354544,WLE >,
" 48 ENRIQUE IGLESIAS
LAL 3 EUPHORIA UNNERSAL REPUBLICUNMERSAL 'AUS_IC LATING 01 444BUMRGUMLE 3
- .| CRISTIAN CASTRO
!.1 !‘: 2r VIVA EL PRINCIPE UNVERSAL MUSIC LATIND 015013/UMLE @& '.
-‘ . | 5g DON OMAR
3 _ﬂMURPHANS THE [ING 18 BACK ORFANATOMACHETE 014357/UMLE &
] 4 CAMILA
. ‘ u DEJARTE DE AMAR SONY MUSIC LATIN 59881 L
L SHAKIRA
".' . 3 SALE EL SOL EPIC 77433/SONY MUSIC LATIN
R INTOCABLE
ol 2N 2011 G I.M 029/DASM}
12 10 3 CONJUNTO ATARDECER
’ LLEGAMOS Y NOS QUEDAMOS DISA 721650/UMLE
] ] LOS BUKIS
13 9 ,,Zen 35 ANIVERSARIO FONOVISA 354608/UMLE 1
14 |14 1g WISIN & YANDEL
1 L0S VAOUEHOS:_EL_RE_GHESO WYMACHETE 015218/UMLE
u» g JOAN SEBASTIAN
‘,- ‘25-' ’ LGS HUEVOS RANCHERDS FONCM&\ 354639/UMLE
16 16 7 TIERRA CALI
LNSIG\DI!MWURVCTWMIEPBAUSKEUMVERSALM,SCMTLH&WW
~ .2 =2 GERARDO ORTIZ o
I :18_ 53 - NIHOY Nt MANANA DEL 68924/SONY MUSIC LATIN O
GERARDO ORTIZ y
_1 _8 | 1'5 10 MORIR Y EXISTIR: EN VIVO DEL 82733/SONY MUSIC LATIN o
;@ 207 VARIOUS ARTISTS .
4 - ENFERMEDAD MASIVA DEL 87172/SONY MUSIC LATIN |
i GLORIA TREVI
.20 17_ n GLORIA UNIVERSAL MUSIC LATINO 015369/UMLE
g ‘52 VARIOUS ARTISTS
| Ve b [y LAS BANDAS ROMANTICAS DE AMERICA DISA 721627/UMLE |
20 29 2 ELCOMPASACRA: EL ULTIMO RAZO |
| BOLA DE RATAS SONY MUSIC LATIN 83991
T gk LARRY HERNANDEZ
;_ 23 l-_}a J 3 20 SUPER EX{TOS MENDIETA FONOVISA 570058/UMLE
i VARIOUS ARTISTS
: _24 | 27 30 40 ANIVERSARIO: 2000 - 2010 01SA 729590/UMLE
['og "5z &y MARC ANTHONY il
hesm Zi:ﬁd ICONOS SCNY MUSIC LATIN 67402 E
PITBULL
& 26 26_ 3 ARMANOD MR 305FAMOUS ARTIST 33050/SONY MUSIC LATIN O
'.;2,-'!‘ 29 41 EL TRONO DE MEXICO

| !GO ESTANDO CONTIGD FONOVISA 354637/UMLE

1 91 CALIBRE 50
Ba @ DE SINALDA PARA £L MUNDO DISA 721639/UMLE
| 29 "@'. VARIOUS ARTISTS &
e " AMANECER BAILANDO FLATIND 11097 1

CHINO Y NACHO
MI NINA BONITA MACHETE 014142/UMLE

=l - PESADO
= }“ ﬂ) UNA HISTORIA PARA S1 DISA 721636/UMLE

© .

é 44 g JOAN SEBASTIAN
: _EL POETA_DEL PUEBL_OﬁML'EQRT 4438/8;ALBD£ ®
’ 34 MARCO ANTONIO SOLIS
5 | == EN TOTAL PLENITUD FONOVISA 354570/UMLE @®
@ 33 17 TITO"EL BAMBINO"
2 c INVENCIBLE SIENTE 655070/UMLE
@ 2 19 ALEXIS & FIDO
B ) . PERREOLOGIA SONY MUSIC LATIN 76992
@f VARIOUS ARTISTS
10§ MADRAZOS NUEVECITOS DE LA RADID 3 FONOVISA 354642/UMLE
370 1l jg RICKY MARTIN (&)
§— MUSICA + ALMA + SEXO SONY MUSIC LATIN 54472
@ 41 16 LOS CUATES DE SINALOA
- - TOCANDO WITH THE MAFIA SONY MUSIC LATIN 77513
20 | a1 o GERARDO ORTIZ =
{ i‘_Ji‘l_ EN VIVO: LAS TUNDRAS OEL 89177/SONY MUSIC LATIN
@ (43 29 VARIOUS ARTISTS
& | TOP LATINO V5 DISCOS 605 76157/SONY MUSIC LATIN
@ 53 ¢ jddl MYRIAM HERNANDEZ
7"~ EIRMEY SEuCeioN UNVERSAL MUSIC LATNG O1S4BALMLE
@ 5p | « RIGO TOVAR
40 ANIVERSARIG FONOVISA 354633/UMLE
43 425 ELCOYOTEY SUBANDATIERRA SANTA
. [T ESCUELA DE LA VIDA ISA 2112/MORENA
44 i 5 TERCER CIELO
- | MlﬁWWWMWWW%MWWIMM&
@ % JULION ALVAREZ Y SU NORTENO BANDA |
4 | NI LO INTENTES DISA 721551/UMLE .
VARIOUS ARTISTS
46 44 30 BANDA #_1‘8 2010 DISA 721622/UMLE |
11 LOS HURACANES DEL NORTE

i _SOY MEXICANO MUSINORTE/DISA 721641/UMLE
a8 4 NOEL TORRES

AL FRENTE Y DE FRENTE DEL 80677/SONY MUSIC LATIN
45 1g LOS TITANES DE DURANGO

MUY AFORTUNADOS DISA 721637/UMLE
LOS TUCANES DE TIJUANA
EL ARBOL FONDVISA 354813/UMLE

55 28

'8|8.

After leading Top Latin Albums for 23 weeks
with “The Last” (2009-10), Aventura
returns to No. 1for a second time with “14
+14” (4,000 copies, up 28%, according to
Nielsen SoundScan}. On Tropical Albums,
the greatest-hits compilation marks the
group’s fifth trip to the summit.

LAST
WEEK
WEEKS
ok cHT
=

RTIST {IMPRINT / PROMOTION LABEL)
TE AMO Y TE AMO
LA ADICTTVA BANDA SAN JOSE DE MESILLAS SWYM@Q@'_W_}
; EL CULPABLE
ESPINOZA PAZ DISA/ASL
| 15 EL ARDIDO
ﬂYﬂEBNANDEZ MENDIETA/FONOVISA
7 g PROMETI
INTOCABLE G.I.M
o "~ ME ENCANTARIA
5 r 3 FIDEL RUEDA DISA
® 5 g9 CUANTO ME CUESTA
LA ARROLLADDRA BANDA EL LIMON DISA
= GRACIAS A DIOS
4 6 % VIOLENTO DISA/ASL
g 14 EL TIERNO SE FUE
CALIBRE 50 DISA
4 g NO ME DEJES CON LAS GANAS
LOS HOROSCOPOS DE DURANGO DISA/ASL

LA CIUDAD DEL OLVIDO
e |10 19 EL TRONO DE MEXICO FONOVISA

0 20 6 LLIZA I OLVIDAME
N 7 O [ITTE JuLioN ALVAREZ Y SU NORTEND BANDA FONOVISA |

o

o
o

00-

16 22 LA ULTIMA SOMBRA
GERARDO ORTIZ DEL/SONY MUSIC LATIN
DONDE ESTAS PRESUMIDA
- CHUY LIZARRAGA Y SU BANDA TIERRA SINALOENSE DISA
3 14 HABITACION 69
BANDA LOS RECOO0ITOS DISA
46 | 35 NILO INTENTES
) il JULIDN ALVAREZ Y SU NORTENO BANOA DISA/ASL
@ 15 19

MIENTRAS DORMIAS
PESADO DISA/ASL

=i INCREIBLE
i . BANDA SINALOENSE MS DE SERGIO LIZARRAGA DISA/ASL
ﬁ' 2 Dl QUE REGRESARAS
LA ORIGINAL BANDA EL LIMON DE SALVADOR LIZARRAGA FONOVISA .
] =) EL PADRINO
_' ‘3 I 12 JOAN SEBASTIAN FONOVISA
20 1§ 13 LA HUMMER Y EL CAMARO

ESCOLTA OF GUERRA. VOZ DE MANDO Y JORGE SANTACRUZ PATOREBEL

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
YOU

. ROMED SANTOS SONY MUSIC LATIN |

49 DANZA KUDURO

DON OMAR & LUCENZO YANIS/ORFANATOMACHETEAUNVERSAL MUSIC LATNO

. P12 TABOO

)

DON OMAR ORFANATO/MACHETE/UNIVERSAL MUSIC LATINO
CORAZON SIN CARA

L PRINCE ROYCE T0P STOP

e ‘ 6 s HOY LO SIENTO

- N " Z1ON & LENNONX FEAT. TONY DIZE PINA
VEN A BAILAR

JENNIFER LOPEZ FEAT, PITBULL ISLAND/IDJMG

"7 4 g VENCOMMIGO

1 I DADDY YANKEE FEAT. PRINCE ROYCE EL CARTEL
SOLO PIENSO EN TI

 JERRY RIVERA VENEMUSIC

MI ULTIMA CARTA
PRINCE RDYCE 70P STOP

] TU NO SABES LO QUE ES EL AMOR
I 1 : FRANK REYES FRANK REYES Y ASSOCIAQDS
43 | 9 15 MI CORAZON ESTA MUERTO
- RKM & KEN-Y PINA
12 8 19 EL AMOR QUE PERDIMOS
: PRINCE ROYCE TOP STOP

2 LOCOS LOS 2
W LUIS ENRIQUE TOP STOP
)
QI. 2% 2 LLI}MA AL _SOL
TIT0 “EL BAMBIND* SIENTE
13 2 TONIGHT (I'M LOVIN' YOU)
ENRIQUE IGLESIAS FEAT, LUDACRIS & DJ FRANK E UNIVERSAL REPUBLIC

CASI, CASI
TOBY LOVE SONY MUSIC LATIN

| LA NOVIA BELLA
52 RE ELVIS CRESPO FLASH
8 1 13 CONTESTAME EL TELEFONO
ALEXIS & FIDO FEAT. FLEX SONY MUSIC LATIN
ES UN SECRETO

%1’ ik _PLANB PINA

MADE FOR YOU
YUNEL CRUZ KOBE
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
VEN A BAILAR
JENNIFER LOPEZ FEAT. PITBULL ISLAND/IDIMG
LLUVIA AL CORAZON
MANA WARNER LATINA
YOU
RDMEQ SANTOS SONY MUSIC LATIN
GIVE ME EVERYTHING
PITBULL FEAT NEYO, AFROJACK & NAYER anmmsuﬂ
TABOO
DON OMAR ORFANATOMACHETE/UNIVERSAL MUSIC LATING
TAN SOLO TU
FRANCD DE VITA FEAT ALEJANDRA GUZMAN SONY MUSIC LATIN
PELIGRO
REIK SONY MUSIC LATIN
GRITAR
LUIS FONSI UNIVERSAL MUSIC LATINO
ENTRE TUS ALAS
CAMILA SONY MUSIC LATIN
MAS
RICKY MARTIN SONY MUSIC LATIN
ESTOY ENAMORADO
WISIN & YANDEL WY'MACHETE/UNIVERSAL MUSIC LATIND
TENGO TU LOVE
SIETE LA VIDA BUENA
RABIOSA
SHAKIRA FEAT, PITBULL OR EL CATA EPC/SONY MUSIC LATIN
VEN COMMIGO
DADDY YANKEE FEAT. PRINCE ROYCE EL CARTEL
DANZA KUDURO
00N OMAR & LUCENZO YANS CRFA TOMACHETE/UNVERSAL MUSIC LATINO
CORAZON SIN CARA
PRINCE ROYCE TOP STOP
LLAMA AL SOL
TITO “EL BAMBING* SIENTE
MI VIDA
DIVING WVP
TONIGHT (I'M LOVIN' YOU)
ENRIQUE IGLESIAS FEAT LUDACRIS & DJ FRANK E UNVERSAL REPUBLIC
MR. SAXOBEAT

~ ALEXANDRA STAN ULTRA

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

TABOO
iy D00 QAR CRFANATONACHETELRVERSAL IISC LA |
VEN COMMIGO
DADDY YANKEE FEAT. PRINCE ROYCE EL CARTEL
DANZA KUDURO
00N OMAR & LUCENZO YANIS/ORFANATOMACHETE/AUNIVERSAL MUSIC LATING
ESTOY ENAMORADO
WISIN & YANDEL WY/MACHETE/UNIVERSAL MUSIC LATIND
LLAMA AL SOL
TITO “EL BAMBINO* SIENTE
CONTESTAME EL TELEFONO
ALEXIS & FIDO FEAT. FLEX SONY MUSIC LATIN
MI CORAZON ESTA MUERTO
RKM & KEN-Y PINA
DANDOLE
GDCHO FEAT. JOWELL Y OMEGA NEW ERA/VENEMUSIC
' TU ANGELITO
CHING Y NACHO MACHETE/UNIVERSAL MUSIC LATING
LLUEVE EL AMOR
TITO "EL BAMBINO® SIENTE
MI VIDA
DIVING MYVP
BON, BON
PITBULL MR. 305/FAMOUS ARTIST/SONY MUSIC LATIN
ESTOY ENAMORADO
DANNY FORNARIS ORFANATOMACHETE/UNNERSAL MUSIC LATING
LA DESPEDIDA
DADDY YANKEE EL CARTEL/SONY MUSIC LATIN
LA MELODIA
JOEY MONTANA CAPITOL LATIN

HOY LO SIENTO
ZI0N & LENNONX FEAT. TONY DIZE PINA

ME ENAMORE

ANGEL & KHRIZ MACHETE/UNIVERSAL MUSIC LATIND

TU SI QUIERES, TU NO QUIERES
OMEGA PLANET

PA' QUE TE QUITES LA ROPA

J-KING & MAXIMAN MACHETE/UNIVERSAL MUSIC LATIND

TU CUERPO
PITBULL FEAT. JENCARLOS MR, 305/FAMOUS ARTIST/SONY MUSIC LATIV

BETWEEN THE BULLETS

DE VITA NOTCHES BEST OPENING YET

With his fifth charting album in his nine-year chart history, Venezuela-
born Franco de Vita posts his highest debut yet. “En Primera Fila”
opens at No. 3 on Top Latin Albums with 4,000 copies, according to
Nielsen SoundScan. His previous best was 2004’s “Stop,” which
opened al No. 7 with a career-high sales week of 5,000 copies. Lead
single “Tan Solo Tu,” featuring Alejandra Guzman, breaks into the top
20 on Hot Latin Songs (32-20).

—Rauly Ramirez

70 Go to www.billboard.biz for complete chart data

Data for week of JUNE 18, 2011

2011, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved

HOT LATIN SONGS: 113 stations (64 regional Mexican, 26 Latin pop. 16 tropical, 9 Latin rhythm) are electronically monitored 24 hours a day, 7 days a week,

TOP LATIN ALBUMS: See Charts Legend on billboard.biz for rules and explanations. All charts
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GIVE ME EVERYTHING
PATBULL FT. NEYO, AFROJACK & NAYER MR 305P0L0 GROUNDS

JUNE 18, 2011

PARTY ROCK ANTHEM
LMFAQ FT. LAUREH BENNETT & GOONROCK PATY RICK WILLLAK CHERRYTREE

MR. SAXOBEAT

3 4 ALEXANORA STAN PLAY-ON
_ 4 g swear
i SNOOP DOGG VS. DAVID GUETTA DDGGYSTYLEPRIORITY
5 3 THELAZYSONG
BRUND MARS ELEKTRA
&‘i ON THE FLOOR
. JENNIFER LOPEZ FT. PITBULL ISLAND
7 7 |NEED ADOLLAR
ALOE BLACC STONES THROW
5 15 PRICE TAG
B 12 oo serBos Lava
@ g BEAUTIFUL PEOPLE
CHRIS BROWN FT. BENNY BENASSI JIVE
= CALIFORNIA KING BED
10 15 Rinanna sap
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GIVE ME EVERYTHING
PITBULL FT. NE-Y0, AFROJACK & NAYER MR 305/POLD GROUNDS

ROLLING IN THE DEEP
ADELE XL

PARTY ROCK ANTHEM
LMFAD PARTY ROCK/WILL | AM/CHERRYTREEINTERSCOPE

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS INTERSCOPL

THE LAZY SONG
BRUND MARS ELEKTRA

E.T.
KATY PERRY FT. KANYE WEST CAPITOL

THE EDGE OF GLORY

JUNE 18, 2011

. LADY GAGA STREAMLINE KONLIVE/INTERSCOPE

TILL THE WORLD ENDS
BRITNEY SPEARS JIVE

PRICE TAG
JESSIE J FT. B.0.B LAVA/UNIVERSAL REPUBLIC

=4- SWEDEN
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(NIELSEN SOUNDSCAN
INTERNATIONAL) JUNE 18, 2011

OM SANNINGEN SKA FRAM
ERIC AMARILLO STARBUSTER

MR. SAXOBEAT

. ALEXANDRA STAN PLAY-ON

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

1 1
e
3 2
4 NEW
5 3
6 NEW
r &
8 B
9 8
10 @

DANZA KUDURO
DON OMAR & LUCENZO YANIS/ORFANATO

SAVE THE WORLD
SWEDISH HOUSE MAFIA SHI

EVERY TEARDROP IS A WATERFALL
COLDPLAY PARLOPHONE

GIVE ME EVERYTHING
PATBULL FT. NE-Y0. AFROJACK & NAYER KR 305POL0 GROUNDS

ROLLING IN THE DEEP
ADELE XL

JAG KOMMER
VERONICA MAGGIO UNIVERSAL

COCONUT TREE
MOHOMBI FT. NICOLE SCHERZINGER 2101

ZERLAND

@ifi 5 (NIELSEN SOUNDSCAN
=2 ST INTERNATIONAL) JUNE 18, 2011
§' | PARTY ROCK ANTHEM
LHFAD FT LAUREN BESNETT & GOONROCK PARTY Z00XWL AWCHERRYTEE
2 5 DANZA KUDURO
DON OMAR & LUCENZO YANIS/ ORFANATO
3 GIVE ME EVERYTHING
PITBULL FT. NE-YD, AFROJACK & NAYER MR 305010 GROUNDS
4 3 ONTHEFLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND
5 4 WELCOME 7O ST. TROPEZ
10J ANTOINE VS. MAD MARK & TIMATI HOUSEWORKS PHONAG
PRICE TAG
8  RE  pcqisFr 08 LAVA
7 § SWEAT
SNOOP 00GE vS. DAVID GUETTA DOGGYSTYLE PRIORITY
8 7 MR SAXOBEAT
ALEXANDRA STAN PLAY-ON
@ g HOLLYWOODHILLS
SUNRISE AVENUE COMUSIC/GET NASY OY/CAPITOL
10 Re ROLLING IN THE DEEP

AQELE XL
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EVERYDAY, KATYUSHA
AKB48 KING

JUNE 18, 2011

DON'T WANNA LIE

. BZ VERMILLION

HELLO PARADISE KISS
YUI SONY MUSIC

MARU MARU MORI MOR!

- KAORU TO TOMOKI, TAMANI MUCC. UNIVERSAL

LET'S TRY AGAIN
TEAM AMUSE!! AMUSE

KISEKI

. _QURULI VICTDR

HANE
HANAE EMI

JUDAS
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

LASER BEAM
PERFUME TOKUMA

EGAO NI KANPAI!
HIROMi GO SDNY MUSIC

{ARIA)

PARTY ROCK ANTHEM
LMFAD £T. LAUREN BENKETT & GOONROCK PARTY ROCK WL LAMCHERRYTREE

JUNE 18, 2011

GIVE ME EVERYTHING
PITBULL FT. NE-Y0, AFROJACK & NAYER MR 305/POL0 GROUNDS

ROLLING IN THE DEEP
ADELE XL

OWN THIS CLUB
MARVIN PRIEST UNIVERSAL

DONT WANNA GO HOME
JASDN DERULO BELUGA HEIGHTS

WE RUN THE NIGHT
HAVANA BROWN UNIVERSAL

JET LAG
SIMPLE PLAN FT. NATASHA BEDINGFIELD ATLANTIC

LAST FRIDAY NIGHT (T.G.L.F.)
KATY PERRY CAPITOL

SOMEONE LIKE YOU
ADELE xL

CALIFORNIA KING BED
RIHANNA SRP

<L NORWAY

THIS
& @ N WEEK

{NIELSEN SOUNDSCAN
INTERNATIONAL)

WHAT ARE WORDS
CHRIS MEDINA 19

JUNE 18, 2011

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

GIVE ME EVERYTHING

SUPERSTAR
RIKKE NORMANN RIKKILEAKS

PITBULL FT NEYO AFRQUACK & NAYER M. 305 POLO GROUNDS

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

PARTY ROCK ANTHEM
LMFAD FT LAUREN BENNETT & GOORROCK PARTY OG- VL | A CHERRYTREE

DANZA KUDURO
DON OMAR & LUCENZO YANIS/ORFANATO

SOMEONE LIKE YOU
ADELE XL

SWEAT
SNOOP DOGG VS. 0AVID GUETTA DOGGYSTYLE/PRIDRITY

ADIO

R
CiR.CUZ COSMOS

(NIELSEN SDUNDSCAN
INTERNATIDNAL)

POIKA (SAUNOO)
POJU SKYSOUND

JUNE 18, 2011

HAISSA
JARE & VILLEGALLE MOMSP

MR. SAXOBEAT
ALEXANDRA STAN PLAY-OH

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

PARTY ROCK ANTHEM
LMFAD FT LAUREN BENNETT & GOONROC PARTY ROCKNYLL LAMCHERR YTREE

MAAILMAN TOISELLA PUOLEN _

HALOO HELSINKI! EMI

TAIVAS VARJELE!
FINNISH HOCKEY MAFIA FT ANTERO MERTARANTA SONY MUSK

REGGAEREKKA
LORD EST FT. PETRI NYGARD HYPE

SWEAT
SHOOP DOGG VS. DAVID GUETTA O0GGYSTYLE PRIORITY

GIVE ME EVERYTHING
PITBULL FT NE-YD. AFROJACK & NAYER KR 305P0L0 GROUNDS
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4 1 GIVE ME EVERYTHING
PITBULL FT.NE-Y0. AFRJACK & NAYER MR 305P0LO GROUNDS
2 1§ !NEEDADOLLAR
# % ALOE BLAGC STONES THROW
3 MR. SAXOBEAT
ALEXANDRA STAN 3BEAT
& 4 PARTY ROCK ANTHEM
J LHFAD T LAUREN BEANETT & GOOWAODK PRTY RECKMLL AMCHERRYTREE
§ g THE LAZYSONG
BRUNO MARS ELEKTRA
e New WHAT A FEELING
! ALEX GAUDINO FT. KELLY ROWLAND MAGNIFICENT
7 § BEAUTIFUL PEOPLE
CHRIS BROWN FT. BENNY BENASSI JIVE
CALIFORNIA KING BED
' 20 RIHANNA SRP
@ 7 SWEAT
SNOOP DOGG VS. DAVID GUETTA DOGGYSTYLEPRICRITY
10 13 "MINTO YOU

JENNIFER LOPEZ FT. LIL WAYNE ISLAND
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DANZA KUDURO
DON DMAR & LUCENZO YANIS/ORFANATO

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

SET FIRE TO THE RAIN
ADELE XL

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

PARTY ROCK ANTHEM
LHFAD FT. LAUREN BENNETT & GOONROCK PARTY ROCK ILLIAM CHERRYTREE

GIVE ME EVERYTHING
PITBULL FT. NEY0, AFROJACK & NAYER MR, 305P0L0 GROUNDS

EVERY TEARDROP IS A WATERFALL
COLDPLAY PARLOPHONE

IL PIU GRANDE SPETTACOLO DOPOQ IL. BIG BANG
JOVANOTTI MERCURY

FAR LAMORE
BOB SINCLAR/RAFFAELLA CARRA YELLOW

PRICE TAG
JESSIE J FT. B.O.B LAVA

JUNE 18, 2011
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HAPPINESS
ALEXIS JOROAN SIARRGC ROC NATION

GIVE ME EVERYTHING
PTBULL FT. NE-YD. AFROJACK & NAYER MR 305POLO GROUNDS

EVERY TEARDROP IS A WATERFALL
COLDPLAY PARLOPHONE

SOMEONE LIKE YOU
ADELE XL

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

PARTY ROCK ANTHEM
LMFAD FT LAUREN BENNETT & GODUROCK PARTY ROCKWILL | AWCHERRYTREE

AFSCHEID
GLENNIS GRACE TROS

" NO MERCY
RACOON RACOON

THE LAZY SONG
BRUNO MARS ELEKTRA

CRY (JUST A LITTLE)
BINGO PLAYERS HYSTERIA
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PARTY ROCK ANTHEM
LFAQ T LAUREN BEWNETT & GOOKROCK Py &

GIVE ME EVERYTHING
PITBULL £T NE-YO AFROJACK & NAYER MR 203 POLO GROUNDS

SOMEONE LIKE YOU
AOELE XL

ROLLING IN THE DEEP
ADELE XL

CALIFORNIA KING BED
RIHANNA SRP

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

OWN THIS CLUB
MARVIN PRIEST UNIVERSAL

THE EDGE OF GLORY
LADY GAGA STREAMLINE/KONLIVE

LAST FRIDAY NIGHT (T.G.i.F.)
KATY PERRY CAPITOL

THE LAZY SONG
BRUNO MARS ELEKTRA

(WILL| MYCHERRYTREE

(MEDIA CONTROL)

CALL MY NAME
PIETRO LOMBAROI UNIVERSAL

JUNE 18, 204

PARTY ROCK ANTHEM
LMFAD FT.LAUREN SENNETT & GOONROCK PARTY ROCK WILL | *.CRERRYTREE

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

SWEAT
SNOOP DOGG ¥S. DAVIO GUETTA DOGGYSTYLE/PRIORITY

GIVE ME EVERYTHING
PITBULL FT. NE-Y(0, AFROJACK & NAYER MR 305POLD GROUNDS

SET FIRE TO THE RAIN
ADELE XL

A NIGHT LIKE THIS
CARQ EMERALO GRANDMONO

SOMETHING IN THE WATER
BROOKE FRASER W0OD AND BONE

1 1
W 1 2
3 2
4
5 6
s i "ﬂ‘
7 7
8 9
9 NEW
10 5

THE LAZY SONG
BRUNO MARS ELEKTRA

PRICE TAG
JESSIE J FT. B.0.B LAVA
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RABIOSA
SHAKIRA FT. PITBULL OR EL CATA EPIC

JUNE 18, 2011

ON THE FLOOR

2 JENNIFER LOPEZ FT. PITBULL JSLAND
3 3 GIVE ME EVERYTHING
PITBULL FT. NE-YC, AFROJACK & NAYER MR 305P0L0 GROUNDS
4 NEW | WISH THAT | COULD SEE YOU SO
HEAMAN DUNE SOURCE ETC
5 4 LEAD THE WAY
CARLOS JEAN NOVAEMUSIK
8 8 SOLAMENTE TU
PABLD ALBORAN TRIMECA ESTUDIOS Y PRODUCGIONES
7 NEW EVERY TEARDROP IS A WATERFALL
1 COLDPLAY PARLOPHONE
B ¥ MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON
[ S&M
RIHANNA SRP
10 7 JUDAS

LADY GAGA STREAMLINE/KONLIVE
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1 5 GIVE ME EVERYTHING
PITBLL FT NEY0. AFRGJACK & NAYER MR 305 POLD GROUNDS
2 3 PARTY ROCK ANTHEM
LHFAD T LALREN BEWNETT & GODNROCK PARFY ROCKAL LAKCrERRY
3 o SETFIRETO THE RAIN
ADELE XL
DANCING ON MY OWN
4 b o
5 7 UBA
ROBERT ABIGAIL & J REBEL FT. THE GIBSON BROTHERS EP
PRICE TAG
6 RE  esSiE J F1.8.0.8 LavA
7 g RIVERSIDE
AGNES OBEL AGNES OBEL
THE LAZY SONG
B RE  gauno MARS ELEKTRA
9 g SWEAT
SNOOP DOGG VS. DAVID GUETTA DOGGYSTYLE PRIORITY
10 a SHE'S GOT MOVES

KEVIN 19

|

MEXICO

- AIRPLAY )

- =B
Fu Juw
EZ 2 (MELSEN BDS) JUNE 18, 2011
4§ GOLPES EN EL CORAZON
LDS TIGRES DEL NORTE FT. PAULINA RUBIO FONOVISA
g 4 ONTHEFLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND
3 13 HELLO
MARTIN SOLVEIG & DRAGONETTE BIG BEAT/ATLANTIC
4 » ELTIERNO SE FUE
CALIBRE 50 DISA
5 1 LLUVIA AL CORAZON
MANA WARNER
IMPERMEABLE
8 13 La-asH SOny Musc
7 7 ENTRETUS ALAS
CAMILA SONY MUSIC
8 3 DIADESUERTE
ALEJANDRA GUZMAN CAPITOL
o gp LALUNA
SAUL "EL JAGUAR" ALARCON FONOVISA
40 g PELIGRO

REIK SONY MUSIC
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PARTY ROCK ANTHEM
LMFAD FT. LAUREN BENETT & GODNROCK PART ROCKWILL ] AWM CHERRYTREE

PRICE TAG
JESSIE J FT. B.O.B LAVA

GIVE ME EVERYTHING
PATBULL FT. NE-Y0, AFROJACK & NAYER MR, 305P0L0 GROUNDS

SWEAT
SNOOP DOGG VS. DAVIO GUETTA DOGGYSTYLE PRIORTY

ROLLING IN THE DEEP
ADELE XL

TILL THE WORLD ENDS
BRITNEY SPEARS JIVE

DONIT STOP THE PARTY
THE BLACK EYED PEAS INTERSCOPE

J'AIMERAIS TROP
KEEN'V FT. SAP YAZ

VAMOS A LA PLAYA
LDONA SCORPIO

JUDAS
. LADY GAGA STREAMLINE/KONLIVE

JUNE 18, 2011
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GIVE ME EVERYTHING
PITBULL FT. NE-YO, AFROJACK & NAYER MR 305P0L0 GROUNDS

| NEED A DOLLAR
ALDE BLACC STONES THROW

PARTY ROCK ANTHEM
LMPAO FT, LAUREN BENNETT & GOONROCK PARTY ROCK WILL | A CHERRYTREE

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

SWEAT
SNDOP DOGG VS. DAVID GUETTA DOGGYSTYLE/PRIORITY

DON'T WANNA GO HOME
JASON DERULD BELUGA HEIGHTS

LIPSTICK
JEDWARO PLANET JEDWARD

SOMEONE LIKE YOU
ADELE XL

THE LAZY SONG
BRUNO MARS ELEKTRA

CALIFORNIA KING BED
RIHANNA SRP

JUNE 18, 2011
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PARTY ROCK ANTHEM
UHIFAO FT. LAURER SENNETT & GOONROCK PARTY ROCA Y

SWEAT
SNOOP O0GG VS. DAVID GUETTA DOGGYSTYLE PRIORITY

GIVE ME EVERYTHING
PITBULL FT. NE-YD. AFROVACK & NAYER MR 305POL0 GROUNDS

" MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

SET FIRE TO THE RAIN
ADELE XL

THE LAZY SONG
BRUND MARS ELEKTRA

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

JUNE 18, 2011

MACHERRYTREE

DANZA KUDURO
DON OMAR & LUCENZO YANIS/GRFANATO

A NIGHT LIKE THIS
CARQ EMERALD GRANDMONO

WHERE THEM GIRLS AT
DAVID GUETTA FT. FLO RIDA & NICKI MINAJ WHAT A MUSIC

{APBO/NIELSEN) MAY 29, 2011

PAULA FERNANDES AO VIVO
PAULA FERNANDES UNIVERSAL

BORN THIS WAY: SPECAIL EDITION
LADY GAGA STREAMLINE KONLIVE INTERSCQPE

AO VIVO NO RIO
LUAN SANTANA SOM LIVRE

NEW

25 ANOS AO VIVO
EXALTASAMBA RADAR

EXTRAORDINARIO AMOR DE DEUS
ALINE BARROS MK

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE INTERSCOPE

MULTISHOW AO VIVO
CAETANO VELOSO E MARIA GAOU UNIVERSAL

B
]
5

80 SUCESSOS DOS ANOS 80
VARIOUS ARTISTS RADAR

AS MELHORES DE ROBERTO CARLOS
ROBERTO CARLOS SONY MUSIC

INSENSATO CORACAO: VOL. 2
VARIOUS ARTISTS SOM LIVRE

71
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1,000 FACES (Sony/ATV Tree Publishing Company, BMU/Tom-
douglasmusic, BMI, HL, CS 37

1+1(2082 Music Publishing ASCAP/WB Music Comp ,
ASCAP/EMI Apiil Music. inc., ASCAP/B Day Boy Publishing,
ASCAP/RZE Music Publishing. ASCAP/Unwersal Music Cor-
poralien, ASCAP), AMP/HL, H100 89

AEVERMORE (Soup Sandwich Music, ASCAP/Bug Music,
ASCAP/Kemit Music, ASCAP/Daddy's New Bowtie.
ASCAP/Expresston in Theary, ASCAP) RBH 18

6 FOOT 7 FOOT (Young Money Publishing Inc , BMI/Wamer-
Tamerlane Publishing Corp  BMI/Galasst Foresgn Floss Pub-
lishing. Inc , BMU/Cherry Lane Music Publishing Company inc
ASCAP/Caribe Music Carp . ASCAP/Chrysaiis One Music,
LLC, ASCAP). AMP/CLM/HL. RBH 25

9 PIECE (First N' Goid Publishing, BM/Sony/ATV Songs LLC,

i Music. BMISongs Of Mizay . Inc.

BMIWamer-Tamerlane Publishing Corp , BM/Young Money
Publishing Inc , BM4 Blunts Lit At Once Publiishing, BMI),
AMPHL RBH 40

ALL OF THE LIGHTS (Please Gimme My Publishing Inc ,
BMVEMI Blackwood Music Inc BML/Way Above Music.
BMI/Sony/ATV Songs LLC, BMUniversal Music Corporation,
ASCAP/Jabriel Iz Myne, ASCAP), AMP/HL, H100 32, RBH 8

AMEN (Sony/ATV Tree Publishing Company. BMV401 Kye
Music, BMUFouche River, BMIKyerya con Dios Pubiishing,
BMIInk Pen Mama Music, SESAC/Songs of Maxx Publishing,
SESAC/Tunes of R and T Direct, SESAC/Syd And Sophie
Songs, SOCANMusic Services, BM1), HL, CS 39

AM | THE ONLY DNE (Sony/ATV Tree Publistung Company,
BhI/Beavertime Tunes, BMI/Reynsong Publishing Corp .
BMIWha Ya Say Music. BMI/Big Whdte Tracks. ASCAP), HL.
CS 15 H10067

EL AMOR QUE PERDIMOS (Songs Of Top Stop Music Pub-
lishing. BMU/Dre 2 Strong Music Publishing, BMY LT 31

ANYTHING (Soul Child Music, ASCAP/Universal Music Corpo-
ration, ASCAP/Tee-Bass Music inc , BMVEMI Blackwood
Music Inc, BMU/Altino Music inc , BMUWonda Sengs,
BMUAlIpne Music Publishing, BMI/Seny/ATv Songs LLC.
BMUSwizz Beatz Publishing, SESAC/Universal Tunes,

SESAC/Songs Of Universal, Inc , SESAC/EMI April Music, Inc..

ASCAP/Lmton Charles Music & Media Publishing, ASCAP).
AMP/HL, RBH 59

APDCO NO QUISIERAS {Lwmen Musvc LLC. BMIMaximo
Aguirre Music Publishing, SACM) LT 44

EL ARDIDG (DEL Publishing, BMI) LT 6

BABY {Caincn's Land Music Publishing, ASCAP/EMI Apnl
Music, Inc , ASCAPALucky June Music Publishing, ASCAP),
HL RBH 96

BACKSEAT (New Boyz Pubiishing LLC, BMI/Pimary Wave
Brian, BMI/Niles Hollowell-Dhar Pubhishing Designee,
ASCAP/David Singer-Vine Publishing Designee, ASCAP/Devin
Tasles Publishing Designee. ASCAP/Indie Pop Music.
ASCAP/Sony/ATV Tunes LLC. ASCAP). HL, H100 42

BALLIN' (Young Jeezy Music Inc.. BMVEMI Blackwood Music
Inc , BMUCopyrght Cantrol/Young Money Publishing Inc ,
BMI/WamerTamerlane Publishing Corp , BMI) AMP/HL, RBH
3

BAREFDOT BLUE JEAN NIGHT (Music Of Cal IV. BMI/Cal IV
Entertanment, LLC, BMVCal Iv Songs. ASCAP/Paperiown
Songs. SOCAN) CS 20 H100 62

BEAUTIFUL (Hannah Eight Music. SESAC/Kabalt Music Pub-
lishing America. Inc . ASCAP/Mas Appeal Entertainment
BMI/Stephen L Saxon, Jr, ASCAP) RBH 69

BEEF IT UP (LSE Music Pubiishing, BMILive @ Be Free
Music Group. BMI) RBH 94

BEST FRIEND'S BROTHER (Kojaktrax ASCAP/Kasz Maney
Pubhshing ASCAP/Prescription Songs, LLC , ASCAP/Mr
Kanani Songs, ASCAP/EM! Apni| Music. Inc , ASCAP), HL,
H10093

BEST LOVE SONG (NappyPub Music BMI/Reach Global
Songs. BMI/Universal Music - Z Sangs. BMYSongs Of Univer-
sal. Inc BMVCulture Beyond Ur Expenence Publishing,
BMVKasal LLC BMYNappy Boy Lyria, BMI). AMP/HL, H100

BEST NIGHT OF MY LIFE (Chef Huxtable Music Publisting,
BMVEM Blackwood Music Inc. BMVE. Hudson Music LLC.
BMI/Chameleon Publishing BMUSty As A Foxx Music fnc,
BMI/Songs Of Universal Inc.. BMI/WB Music Cop ASCAP),
AMPMHL, RBH 15

BEST THING | NEVER HAQ (FAZE 2 Music, 8M/Songs Of
Unversal. inc BMVEMI Apnit Music Inc ASCAP/B-Day Pub-
lishing, ASCAP/Chaslopher Mathew Music. BMIHitco Music
Publishing BMY/DLJ Songs. ASCAP/Downtown Music Pub-
histung LLC ASCAP/Roc Nation Music. ASCAPAohndeers
Soul Music Publishing ASCAP) AMP/HL H10084 RBH 53

BLEED REQ (Songs Of Universal Inc BMISuper Phonic
Music BMVEverGreen Copynghts BMi/Pretty Woman Pub-
lishing LLC BMI). AMP/HL, CS 10 H100 69

BLOW (Dynarmite Cop Music, BMUMWhere Da Kasz At BMVUni-
versal Music Sweden AB STIMAUniversal Music - MGB
Songs. ASCAP/Kasz Money Publishing. ASCAP/Kojaktrax
ASCAP/Prescription Songs. LLC ASCAP/Matza Ball tusic.
BMUMaratone AB_ STIM/Kobalt Music Publishing Amenca
Inc ASCAP). AMPHL H100 20

80OTY WURK (DNE CHEEK AT A TIME) (NappyPub Music,
BM{/Universal Music - Z Songs BMUKasar, LLC BMi/Nappy
Boy Lyng BMI) AMP/HL REH 57

BORN THIS WAY (Sleian Germanolta p/k/a Lady Gaoa
BMifHouse Of Gaga Publishing. inc BMY/Sony/ATV Songs
LLC BMVI/GloJoe Music Inc - BMIAWarmer-Tamerlane Publish-
ing Cop BMY/Garibay Music Publishing BMI/Sony/ATV
Tunes LLC ASCAP). AMPHL. H100 37

BOW CHICKA WOW WOW (North Greenway Productions
ASCAP/Sony/ATV Tunes LLC. ASCAP/Mars Force Music.
ASCAPMNorthside Independent Music Publishing
ASCAP/Bughouse, ASCAP/Music Famamanem LLC
ASCAP/Roc Cor Publishing ASCAP/EMI April Music., Inc
ASCAP/Toy Plane Music. ASCAF/A For Art s Sake Music
ASCAP/Bug Music ASCAP/AriHouse Entertamment LLC
ASCAP/Lzte 80 s Music ASCAP/Westside Independent Pub-
lishing ASCAP/Young Money Publistng Inc - BMi/Wamer-
Tamerlane Publishing Corp BMI), AMP/HL, H100 82

BREAK MY HEART (Cannon Music One ASCAP/WS Music
Corp . ASCAP/Estelle Swaray BMU/Chrysahs Songs BMI/John
Legend Publishing. BM/BMG Chrysatis, BMUFurst N Gold
Publistung BMIAincent Montana Jr Music Inc , ASCAP/4
Blunis Lt At Once Publishing BMI) AMP RBH 60

BRING IT BACK {Markous Roberts Publishing Designee
BMi/Harold Duncan Publishing Designee BM/Donquez
Woods Publishing Designee BMI/Lakeem Maftox Publisting
Designee BMI/Ashley Hill Publishing Designee BMI} RBH 32

A BUNCHA GIRLS (Sony/ATY Tree Publishing Comparty
BMUWB Music Corp - ASCAP/Melissa s Money Music Pub-
hishing ASCAP/Get A Load Of This Music ASCAP/EMI Black-
wood Music Inc. BMIRhetineck Music BMYStnng Stretcher
Music. BMI) AMPHL. ¢S 31

c

CALIFORNIA KING 8ED (Universal Music Corporalion
ASCAPNotting Hill Music Group ASCAP/Trac N Field Enfer
tanment LLC, ASCAP/WB Music Corp , ASCAP/Wamer-
Tamerlane Publishing Corp . BMi/Power Pen Biz Publishing,
BMI/Priscilla Renea Productions BMI) AMPH100 65

CAT DADDY (Arthouse Publishing SESAC/Pubiishing
Designee. BMI) H100 67 RBH 99

CAUGHT MY EYE (Caged Bid Music BMI) RBH 71

THE CAVE (Unwersal Tunes SESAC) AMP/HL. H100 83

CLOSER ('C' Vic Music. ASCAPACG Alliance Music
ASCAP/Cednic J Caldwell Music. BMICG. BMI) RBH 50

COLDER WEATHER (Weimerhound Music. BMIAIT Dub
Music, BMVAngelika Music BMI/Southern Ground
BMiPoppsololamus Music BMI) H100 77

COLLARD GREENS & CORNBREAD (Ciow s Tree Publishing.
BMU/Sony/ATV Songs LLC BMI/Prwate Stock Entertainment.
BMI/Songs Of Uniersal. Inc BMU/Tiwa Savage Publishing,
ASCAP/EMI Apnil Music Inc - ASCAP/Jobete Music Inc
ASCAP/Sony/ATV Tunes LLC. ASCAP). HL. RBH 62

CDLLIDE (RJR Music Publishing BMI/Songs Of Kobalt Music
Publisting Amenca Inc BMI/Jo Ray Dean Music
BMY/Sony/ATV Songs LLC BMI). HL. CS 51

CONTESTAME EL TELEFOND (Sony/ATv Discos Music Pub-
lishing LLC ASCAP/La Mente Maestra Music Publishing,
Bt Universal-Musica Unica Publisting BMI/Romantic Style
Publishing ASCAP) 1T 21

72 |

b

CDRAZDN SIN CARA (Songs Di Top Stop Music Publishing,
BMI) LTS

CDUNTRY BOY (WB Music Corp., ASCAP/Greenfund, ASCAP).
AMPCS 57

COUNTRY GIRL {SHAKE IT FOR ME) {Sony/ATV Tree Pub-
fishing Company, BMi/Peanut Miil Songs, BMVEMI Blackwoad
Music Inc . BMY/Stang Stretcher Music, BMI). HL, €S 13,
H100 41

COUNTRY MUST 8E COUNTRY WIDE (Square D Music,
ASCAP/Average JZS Musrc Publishing, BMUWarner-Tamerlane
Publishing Corp.. BMI/indiana Ange! Music BMI}. AMPCS 23

COUNTRY SH*T (Big Krit Publishing. ASCAP/Warner-Tamer-
fane Publishing Corp BMI), AMPRBH 63

COUNTRY SONG (Seether Publishing, BMIFSMG.
IMRO/KickDatKat Music, BMI/Chrysalis One Sangs. BMI).
AMPH100 81

CRAZY GIRL (Mike Curb Music BMI/Sweel Hystena Music,
BMSany/ATV Tree Publishing Company, BMVCake Taker
BMUole, BMI), AMPHL, CS 22, H100 76

CUANTO ME CUESTA (Ferca Publishing, BMI) LT 12

EL CULPABLE (Arpa Musical. LLC. BMI) LT 5

CUPID (Be Magjor Music. BMUMy Diet Starts Tomorrow. Inc .
BMYSongs 01 Universal. Inc. BMVJason's Lyncs,
SESAC/Reach Global Tunes. SESAC/Cardraygee Music Pub-
fishing, SESACUnwersal Tunes SESAC), AMP/HL. RBH 13

DAKTA KNI Crown P Mustc Pubishing, BMIHella Pub
lishing, Sarl/EM! Blackwood Music Inc , BMI)H100 95, LT 15

DATS MY LIL OIP (Not Listed) RBH 83

O1A DE SUERTE (Sory/ATY Latin Music Publishing [LC
BMUYWB Music Corp . ASCAP/Warner/Chappell Mexico
SACM) LT 47

DID IT ON'EM (Harajuku Bartie Music. BMI/Money Mack
Music, BMISongs Of Universal. Inc - BMi/Galassi Foreign
Floss Publishing, Inc , BM/Scaffboogs Music. SESAC),
AMP/HL, H100 85, RBH 17

DIDN'T I {Ariose Music. ASCAP/EMI April Music, Inc .
ASCAP/ST One Songs ASCAP/Curb Songs. ASCAP/Jacob-
sang. ASCAP/Sany/ATV Tree Publishing Company, BMI),
AMPHL, CS 44

DI QUE REGRESARAS (Sinaloa Music. LLC, BM!) LT 40

DIRT ROAD ANTHEM (Warer-Tamerlane Pubhsmng Comp.

Angel Music. BML ge Joe

Group. LLC, BMVAverage JZS Music Puhhshmg BMI). AMP
CSG HI0023

DIRTY DANCER (EIP Music, ASCAP/Sangs Of RedOre,
BMUSony/ATV Songs LLC, BMVSony/ATV Tunes £LC.
ASCAP}. HL. H100 45

DONALD TRUMP (Thumbs Up. BMI/Sapdabeaiman,
ASCAP/New Jerusalem Music, ASCAP) H100 79

DONDE ESTAS PRESUMIDA (Arpa Musical, LLC, BMI) 1T 36

DDN'T LDOK DOWN (Leflow Productions. ASCAP/EMI April
Music. Inc . ASCAP/Salaam Remi Linden Sprngfield. BMVEMI
Blackwood Music Inc.. BMI), HL, RBH 86

DON'T WANNA GO HDME {(Jason Derulo. BMI/ining Music.
Inc . BMIFuure History Giobal Hits, ASCAP/AImo Music
Corp . ASCAP/Fliptonian Publishing, ASCAP/BMG Ruby
Songs. ASCAP/Lord Burgess Music Publishing Company.
ASCAP/Chrysalis One Music Publishing Group Ireland Lig
JEMI Blackwood Music Inc , BMYSong-A-Tron Music
BMI/Chrysahs One Music, LLC ASCAP) AMP/HL, H100 17

DOWN ON ME (Universal Music Corporation, ASCAP/Oha)i
Publishing. ASCAP/Songs 0f Universal Inc , BMIMick Schultz
Publishing. BMI/50 Cenf Music Pubiishing, ASCAP) AMP/HL.
H100 18. RBH 21

THE EDGE DF GLORY (Stefan Germanotia p/k/a Lady Gaga
BMSony/ATV Songs LLC BMHouse Of Gaga Publishing
Inc BMI/GloJoe Music Inc . BMYWarier-Tamerlane Publish-
ing Corp , BMI/Garibay Music Pubiishing, BMI/Maxwell And
Carter Publishing, ASCAP/Universal Music Corporation,
ASCAP). AMP/HL. H100 7

ENTRE TUS ALAS (Sony/ATV Discos Music Publishing [LC.
ASCAP/Manila Publishing, ASCAP/Carraz Music Publishing,
SACM) LT 30

ERES MI NECESIDAD (Latin Power Mosic, lnc BMI) [T 43

ESTOY ENAMORADQ (Crown P Music Publishing. BMIUniver-
sal-Musica Unica Publistung. 8MI/Optix Music Publishing
BMI) LT 46

E.T. (Each Note Counts, ASCAP/Kasz Maney Publishing.
ASCAPMaratone AB, STIMMhen | m Rich You'll Be My Bitch
ASCAP). AMPH100 3 RBH 89

EVERY TEARQROP IS A WATERFALL (Lniversal Music -
MGB Songs. ASCAP/Woulnough Music. nc BMVirving
Music Inc . BMApala Music Inc.. BMI). AMP/HL. H100 29

FAKE ID {Reservorr Media Management, ASCAP/WE Mustc
Corp . ASCAP/Sony/ATV Tunes LLC ASCAP) AMP/HL. CS 56

FALL 5.9 (Brian McKnight Music LLC ASCAP/Kobalt Music
Publishing Ameica Inc , ASCAP) RBH 76

FAR AWAY (Marshmellow Music. BMVSPZ Music Inc
BMUDowntown DMP Songs. BMINGC Music Publishing LLC
ASCAP/F OB Music Publishing ASCAP/YS Publishing LLC
ASCAP/Stone Agate Music BMI) AMEH10075 RBH 3

FIREWORK (When I'm Rich You Il Be My Bilch ASCAP/WB
Music Corp , ASCAP/EMI April Music. inc - ASCAPAltra
Tunes, ASCAP/Dipius 11 SACEM/Dat Damn Dean Music.
BMI/Peermusic BMI/2412 Songs LLC BMVEMI Music Pub-
lishing Lid , PRS) AMPHL H100 36

FISH (Melodies Of Bigger Picture SESACBigger Ficture Group
LLC SESAC/Acoustic Peanul Publishing SESAC/Geormac
Publishing SESAC/Calhoun Entertainment. SESAC/Jeff Jack
& The Mule Music, SESAC/Piaid Caclus SESAC) CS 53

F**KIN' PERFECT (EM| Blackwood Music nc BMI/PInk
Inside Publishing BMIMaratone. ASCAP/Koball Music Pub
lishing Amenca Inc ASCAPMaratone BMI/Songs Of Kobalt
Music Publishing America Inc . BMI) HL H100 28

F**K YOU (FORGET YOU) (Chrysalis Music Lid . PRS/Godl
Given Music BMIMars Force Music ASCAP/Bughouse.
ASCAP/Bug Music ASCAP/EMI Apnil Music Inc . ASCAP/Roc
Nation Music ASCAP/Music Famamanem LLC. ASCAP/Toy
Plane Music. ASCAP/Ar For Art s Sake Music, ASCAP/Ar-
House Entertamment LLC, ASCAPALate 80's Music
ASCAP/Westside Independent Publishing ASCAP) AMPHL
H10022

FOOL FOR YOU (Jacks Love Emponum BMI/EMI Blackwood
Music Inc . BMIChrysalis Songs BMU/God Given Music.
BMI) HL RBH 70

FOR THE FIRST TIME (Unversal Music - Z Songs, BMI)
AMPHL H100 30

GENERATION LOVE (Sony/ATV Tree Publishing Company
BM|/Tomdouglasmusic BMVEMI Blackwood Music inc - BMI).
HL CS46

GIVE ME EVERYTHING (Pibull s Legzcy Publishing. BMILni
versal Music - Careers BMITenyor Music. BMITALPA Music
Pubhshing. BUMA/en In The Ground Publishing ASCAP/Uni-
versal Music Z Tunes LLC  ASCAP/Sany/ATv Sengs LLC.
BMUAbuela y Tia Songs BMI) AMP/HL H1002 LT8

GOIN STEADY (Mot Lisied) RBH 67

GDNE AND NEVER COMING BACK (God s Cryin Publishing,
ASCAP/Sony/ATV Tunes LLC ASCAP/UteelJ Publishing
SESAC). HL RBH 47

GD N GET IT (M1 Cashilow Publishing BMYTJ Khaled Puby-
histing BMiKiman Music BMI'Songs Of Mizay Entertain-
ment Inc BMIWarner-Tamerlane Publishing Corp . BMI)
AMP RBH 85

GOOD LIFE (Midnite Miracle Music ASCAPVelvet Hammer
Music ASCAP/Sony/ATV Tunes LLC ASCAP/Acornman
Music ASCAP/Koball Music Publishing Amerca Inc
ASCAP/Patriol Games Putihshing ASCAPALIF Publishing Co
ASCAP) HL H100 16

GOOD MAN (Ugmoe Music ASCAPAUniversal Music Corpora-
tion ASCAP/Soulfinga Muzik ASCAP/Notling Hill Music
Group, ASCAP) AMP/HL RBH 72

GRAB SOMEBODY (Tigniwerk hMusic. BMIAU Can't Teach Bien
The Shhh. BMI/Universal Music Corporation, ASCAP/Stayin
High Music ASCAP/Rondor Music ASCAP) AMPHL RBH

0

8
GRACIAS A BIDS (Marchia Musical Comporation ASCAP) LT 14
GRENADE (Mars Force Music ASCAP/Bughouse ASCAP/Bug
Music, ASCAP/Roc Nation Music. ASCAP/Music Famamanem
LLC. ASCAP/EM! April Music. Inc - ASCAP/Toy Plane Music
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ASCAP/Art For Art's Sake Music, ASCAP/ArtHouse Entertain-
ment LLC, ASCAP/Westside Independent Publishing.
ASCAP/Studio Beast Music BMWamer-Tamerlane Publisfing
Corp , BMU/Andrew Wyatt. BMI/Downtown DMP Songs, BMI),
AMPHL, H100 50

GRITAR (DaFons Songs, BMI/Sony/ATv Latin Music Publishing,
LLC, BMIBrantunes Music Publishing, ASCAP/Sony/ATV Dis-
cos Music Publishing LLC, ASCAP} LT 26

GROVE ST. PARTY (Juaguinmelphurpublishing.
ASCAP/Dankivion Chatman BMULexus Amel Lewis Publishing
Destgnee. BMIAVarner-Tameriane Publishing Carp , BMH)
AMPRBH 31

HABITACION B9 (Ideas Enterprises, Inc . BMIALos Composi-
tores Pubhishing, BMIALGA Music Publishing, BMI) LT 34

HEART LIKE MINE (Sony/ATY Tree Publishing Company
BMI/Pink Dog Publishing, BMI/Walsky Mustc, ASCAP/Reyn-
seng Publishing Corp . BMI), HL. H100 58

HELLO (femps diAvance, SOCAN/Dragonette Publishing Inc .
SOCAN) H100 46

HOMEBQY (Sony/ATV Tree Publishing Company,
BMUSany/ATV Acuft Rose Music, BMI/Six Ring Circus Sangs.
BMVSinnerlina, BMI), HL, CS 17, H100 64

HONEY BEE (WB Music Corp . ASCAP/Melissa's Money Music
Publisting. ASCAP/Get A Load Of This Music, ASCAP/EMI
Biackwood Music inc . BMI/Rhettneck Music, BMI), AMPHL.
CS3.H10019

HOW MANY TIMES (Team S Dot Publishing. BMI/Songs Of
Universal. Inc , BMVELvis Lee Music. BMVEMI Blackwood
Music inc . BMI). AMP/HL, RBH 64

HOW TO LOVE (Young Mongy Publishing Inc . BMI/Warner-
Tamerlane Publishing Corp , BMVEM! Blackwood Music Ing ,
BMI/You Need Me, Don't Leave Me. BMILaMar Seymour Pub-
{ishing Designee, ASCAP/LaNelle Seymour Publishing
Designee, ASCAP/Beamer Boy Publishing. ASCAP/Biing Biing
Musc. ASCAP/Songs Of Universal, Inc., BMI), AMPHL, H100
12, RBH 27

HUSTLE HARD (Gutta Pubfications. BMI) H100 73. RBH 9

1 CAN'T MAKE YDU LOVE ME (Aimo Music Corp
ASCAP/Bnio Blues Music. ASCAP/Songs of Evergreen Copy-
nghts, ASCAP/Universal Music - MGB Songs. ASCAP),
AMPHL, RBH 73

I DDN'T DESERVE YOU (Colione Roak Barto Publishing,
BMiWamer-Tameriane Publishing Corp  BMiLIoyd Banks
Music. ASCAP/Songs Of Universal Inc.. BMIUmversal Mustc
Corporation. ASCAP/Ohay: Publishing, ASCAP). AMP/HL, RBH

31

IF HEAVEN WASN'T SD FAR AWAY (Bi Borassa Music
LLC, BMi/Universal Music - Careers, BMI/Down The Hatch
Music, BMIJoneshonies Music, ASCAP) AMP/HL,CS7.
H100 56

IF IT'S LOVE (Songs Of Universal, In¢ - BMIKemunity Song
Chest, BMIUncle Buddie's Music., Inc . ASCAP), AMP/HL,
RBH 39

1 GET MDNEY (Money Mack Mustc, BMI/Young Maney Pub-
lishing Inc . BMi/Warner-Tamerfane Publishing Corp ,
BMV/Beamer Boy Puttishing, ASCAP/NappyPub Music
BMUUniversal Music - 7 Songs, BMUTrac N Fieid Entertain-
ment LLC ASCAPAWB Music Corp., ASCAP) AMP/HL, RBH
77

1 GOT NOTHIN' (Universal Music Corporation, ASCAP/Cadaja
Publishing, ASCAP/MXC Music. ASCAP/SHll Working For The
Woman, ASCAP/EverGreen Copynghits. BM#, AMP/HL, CS 34

1 GOT THAT LOVE (CCW Publishing, ASCAP/Camp Jshawn
ASCAP) RBH 93

1GOT YOU (This s Hit Inc . ASCAP/Fibiber & Molly Music.
ASCAP/Big Loud Songs. ASCAP/Magic Mustang Music.
BMIMack 2 Music, BMI/Big Loud Bucks BMI/Sony/ATV
Cross Keys Music Publishing. ASCAP/Sony/ATV Tree Publish-
ing Company. BMI) HL (S 30

) LOVE YOU THIS 8IG (Einnor Music. ASCAP/WS Music
Corp . ASCAP/Dat Damn Dean Music. BMYSongs OF Univer-
sal, Inc . BMY/Brett James Cometius Music ASCAP/Combus-
tion Music. BMU/Tzadia Music. ASCAP), AMPCS 28, H100 35

M INTO YOU (EMI Apnil Music. Inc . ASCAP/Young Money
Publishing Inc - BMi/Wamer-Tamerlane Publishing Corp  BMI)
AMPHL. H100 96, RBH 97

I'M ON ONE (DJ Khated Publishing, BMIYoung Money Pub-
listung Inc , BMI/Werner-Tamerlane Publishing Corp , BMIFirst
N' Gold Pubiishing, BMi/Sony/ATv Sangs LLC BMI/Brother
Bagz Publishing, BMUBrother Bagz Publishing SOCANLve
Wnte LLC. BMD. AMP/HL H10014,RBH7

IN DA BOX (Team S Dot Publishing, BMYSongs Of Universal,
Inc , BMI/Sony/ATv Songs LLC, BM4 Blunls Lit Al Once Pub-
listing. BMIZFirst N' Gold Publishing 8MI/Warner-Tamerlane
Publishing Corp. BMIKimani Music BMI). AMPHL RBH 75

INEED A DOCTDR (WE Music Corp . ASCAP/AN't Nothing
Gong On But F~** *n, ASCAP/Songs Of Universal Inc .
BMV/Shroom Shady Music BMIWonderland Music Company.
In¢ BMUniversal Music - 7 Sangs. BMIMHotel Brave Music
BMIM Shop Publishing. BMI) AMPHL H100 57

INTERNATIONAL LOVE (Filbuli's Legacy Publishing. 8M1/Uni-
versai Music - Careers BMI/Notting Hill Music. Inc - BMI/Full
0f Soul Music BMINCB KODA/DosDuetlesMusic.
ASCAP/Studio Beast Music BMi/Warner-Tamerlane Publishing
Corp BMI) AMP/HL H100 59

IN THE MOQD (Skili2 LLC, ASCAP/Stacegoomusic Company,
BMl/Jerrod Stacy. ASCAP/Black Phantom Music ASCAP/Hot-
tathanmusic BMIAWarner-Tameriane Pubiishing Corp BMI),
AMPRBH 84

IRIDESCENT (Universal Music - Z Songs. BMYChesterchaz
Publishing BMI/Big Bad Mr Hahn Music BMI/Nondisclosure
Agreemenl Music BMI/Rob Bourdon Music BMI/Ken1
Kobayashi Music. BMI/Pancakey Cakes Music, BMU) AMPHL
H100 86

| SMILE (Gertrude s Mustc Publishing. BMHoceanna Music
ASCAP/Unwversal Music Corporatian, ASCAP/Avant Garde
Music Publishing ASCAP/EMI Apnl Music Inc . ASCAP)
AMP/HL, H100 88, RBH 12

(IT) FEELS SO GOOD (70 Summers Music ASCAP/Sienna
Sienna Songs BMI} H100 100

TWON'T LET GO (Slage Three Songs ASCAF/Stage Three
Music Ltd PRS/Sony/ATv Cross Keys Music Pubhshing.
ASCAP/Becky's Boy Music ASCAP) CS 8, H100 48

| WOULDN'T 8E A MAN (Unversal-PolyGram Iniemational
Publishing ASCAP/Songs Qe Burgo. ASCAP/Universal Music
- MGB Songs, ASCAP). AMPHL CS 21

JOHN (Young Money Publishing Inc - BMIWarner Tamerlane
Publishing Corp . 8MI/Zane 4 Inc ASCAP/My Diet Staris
Tomarrow, Inc BMI/Songs Of Universal Inc BMIA Want My
Publistung Company, ASCAP/4 Blunts Lit At Once Publishing,
BMIFirst N Gold Publishing BMIY. AMP/HL. H100 66 RBH

23

JUDAS (Slefan Germanotia p/iva Lady Gaga BMVSony/ATVY
Songs LLC BMIHouse Of Gaga Publishing, Inc - BMY/GloJoe
Music Inc BMI/Songs Of RedGne BMI), HL, H100 78

JUST A KISS {Warner-Tameriane Pubhishing Corp ,
BMYDWHaywood Music BMI/RADIOBULLETSPublishing
BMVEMI Foray Music. SESAC/Hillary Dawn Songs
SESAC/EMI Blackwood Music inc BMI/String Slretcher
Music. BMI) AMPHL. CS 11, H100 26

JUST CAN'T GET ENQUGH (will 1 am Music. inc
BMI/apt de ap publishing BMITab Magnetic Publishing
BMI/Chemy River Music Co . BMUMHeadphone Junkie Publish-
ng ASCAP/EMI April Music, Inc . ASCAP/Native Boys Music.
BMVEMI Blackwood Music Inc - BMi/Rodney Jerkins Produc-
tions BMI). HL K100 8 LT 45

JUST FISHIN' (Sony/ATV Acuft Rose Music, BMISix Ring Cir-
cus Songs BMI/Seny/ATV Tree Publishing Company. BMIFive
Hills Music. BMIDo Write Music. LLC ASCAP) HL, CS19
H100 98

JUST THE WAY YOU ARE (E1vi Apri| Music. Inc .
ASCAPMusic Famamanem LLC, ASCAP/Mars Force Music,
ASCAPNorthside Independent Music Publishing.
ASCAP/Bughouse. ASCAP/Bug Music, ASCAP/Toy Plane
Music ASCAP/ATt For Art s Sake Music ASCAP/AriHouse
Entertainment LLC. ASCAP/Dry Rain Publishing, ASCAP/Un:-
versal Music Corporation ASCAP/Khalil Walton Publishing
Designee ASCAP/Roc Nation Music, ASCAP/Upper Deck,
ASCAP) AMP/HL. H100 44

A

KEEP YOUR HEAD UP (S-Curve Songs Worldwide, BMI) H100
94

KNEE DEEP (Weimerhiound Music, BMILI" Dub Music.
BMUAngelika Music BMI/Poppsolotamus Music, BMYJeffrey
Steele Music. BMYBPJ Administrahon ASCAP) CS 14. H100
B

LA CIUDAD DEL OLVIDG (Vander Music, ASCAP/Fato Mus)-
cal, ASCAP) LT 23

LA HUMMER Y EL CAMARQ (Not Listed) [T 42

LA MELODIA (Fiow Con Clase, BMIEM) Blackwood Music Inc ,
BMivictor Delgado Pubitshing Designee BMI) LT 49

LAST FRIDAY NIGHT (T.G.LF) {Wheri [ Rich You'll Be My
Bitch. ASCAPAWB Music Corp , ASCAP/Kasz Money Publish-
Ing. ASCAP/Maratone. ASCAP/Koball Music Publishing Amer-
i1ca, Inc , ASCAP/Bonnie McKee Music. BMiMhere Da Kasz
At, BMIVCYP Two Publishing, BMI), AME H10G 63

LATE NIGHTS & EARLY MORNINGS (Marshmellow Music.
BMVSPZ Music, Inc , BMiDownlown DMP Sengs, BMYDam
Rich Mustc. BMVEMI Blackwood Music Inc . BMI), HL RBH
100

LA ULTIMA SOMBRA (DEL Publishing, BMI) LT 35

THE LAZY SONG (Mars Force Music, ASCAP/Bughouse.
ASCAP/Bug Music. ASCAP/Rac Nation Music, ASCAP/Music
Famamanem LLC. ASCAP/EMI Apnil Music, Inc , ASCAP/Toy
Plane Music, ASCAP/Art For Art's Sake Music, ASCAP/Art-
House Fntertainment LLC, ASCAP/Sony/ATV Music Pubhishing
Canada. SOCAN), AMP/HL, H100 4

LET IT RAIN (Scrambler Music, ASCAP/Camival Music Group,
ASCAP/BMG Goid Songs, ASCAP/Glassbean. ASCAP/We
Jam Writers Group, ASCAP) CS 33

LET'S GET TOGETHER (Phylvester Music, Inc .
ASCAP/Tmullins Music. ASCAP) CS 52

LIFE DF THE PARTY (Tom's Kid Music, BMYMaras Pebbly
Publishing. ASCAP/L Tolbert Music, BMILil Eddie Serrano
Music, BMi/Deanna’s Ditties, ASCAPAWilliam Serrano Pub-
lishing Designee, ASCAP) RBH 58

LIKE MY MOTHER DDES (Sony/ATV Tree Publishing Compa-
ny, BMVCake Taker, BMUole, BMPain I The Art Pubishing.
BMI/Perfect Mess Music, BMI). HL, CS 43, H100 60

LLAMA AL SOL (Sony/ATv Discos Music Publishing LLC,
ASCAP/Tito EI Patron Publishing, ASCAP/Pertect Music Corpo-
1ation, ASCAP) LT 18

LLUVIA AL CORAZON (Tulum Music, ASCAP/WB Music
Corp , ASCAPAallincHo Songs. BMI/Universal Music -
Careers, BMI), AMPLT 7

LONG WAY BOWN (Not Listed) RBH 91

LOOK AT ME NDW (Songs Of Universal, Inc , BMI/Culture
Beyond Ur Expenience Publishing. BMUA Like Turtles Music.
ASCAP/Dovntown Music Publishing LLC, ASCAP/Cherry Lane
Music Publisting Company Inc., ASCAP/Cherry 315 Music.
ASCAP/The Bad Bad Guys. ASCAP/Meloist Music Pubiishing.
BMIMoney Mack Music, BMLYoung Money Publishing Inc ,
BtiWarner-Tamerlane Publishing Corp , BMUT Ziah's Music.
BMI/Tenyor Music, BMI) AMP/CLM/HL, H100 13, RBH 6

LDVE DONE GONE (Intermational Dog Music BMUBIg Yellow
Dog LLC. BMYScamporee Music. BMIAVarmer-Tamerlane
Pubiishing Corp.. BMI). AMPCS 24

LDVE DDN'T RUN (Mike Curb Music. BMUGhermkyle Music
BMI/3T One Songs, ASCAP/Anose Music, ASCAP/Little
Champion Musrc, LLC. ASCAP/Dream Rock Music. Inc ,
ASCAP), AMP CS 27

LOVE FACES (April's Boy Muzik. BMYWarner-Tarnerlane Pub-
lishing Corp . BMINo Cuincydence Music Publishing,
BMYDowntown DMP Songs, BMVE MilesMusic. BMSongs
0! Unwversal. inc . BMI/Chef Huxtable Music Publishing.
BMIEM! Blackwood MusiC Inc , BMI), AMP/HL, RBH 16

LOVE LETTER (R Kelly Pubkishing. inc . BMi/Universal Music -

7 Songs. BMI RBH 19

MAN DOWN (Publisting Designee. BMI/Universal Music Cor-
poration, ASCAP/Arving Music. Inc BMI/Sholay, BM/Merokee
Music. ASCAP} AMP/HL, H100 68, RBH 26

MARY WAS THE MARRYING KIND (Music Of Stage Three,
BMUSongs Of Cornman, BMYSengs From The Couch,
BMI/Sony/ATv Cross Keys Music Publishing, ASCAP} HL CS

9

&

MAS (Dharmik Music Publishing, BMVEM) Blackwood Music
Inc BMUBrantunes Mustc Publisiing, ASCAP/Sony/ATV Dis-
05 Music Publishing LLC ASCAP/Blue Krafl Music Publish-
ing, BMYCrown And Scepter Music. ASCAP/Destoma Music.
ASCAP/Universal Music Corporation ASCAP) LT 27

MEAN {Sony/ATV Tree Publishing Company BMI/Taylor Swift
Music. BMI), HL CS 4 H100 33

ME ENCANTARIA (Hiiina BMVImpeno BMI) LT 11

METOCA A Mt (Inzunza Pubhshing, BMI/deas Enterprises
Inc , BMi/Los Compositores PubliSung BMI} LT 50

Mi CORAZON ESTA MUERTO (Los Magnifikos Music Pubiish-
ing. ASCAP) LT 25

MIENTRAS DORMIAS (V2rcha Musical Corporation. ASCAP)

L1
MI ULTIMA CARTA (Songs 0 Top Stop Music Publishing
BMI) LT 29

MIVIDA (Luar Music Publishing BMRaul Lopez Publishing,
BMI} LT 39

MOMENT 4 LIFE {Harajuku Barbie Music. BMI/Money Mack
Music. BMI/Sangs Of Universal. Inc BMi/Live Waite LLC
BMVEM1 Blackwood Music Inc 8MI/Brother Bagz Publishing

Tamerlane Publishing Corp Bagz

Publishing SOCAN), AMPHL RBH 34

MOTIVATION (EMI Blackwoor Music inc. BMIAJimipub Music
BMIEM! Foray Music SESAC/Rico Love Is Stfl A Rapper
SESAC/Hypnotic Beats. BMY/Rebel Made LLC BMISongs Df
Kobait Music Publishing America. Inc. BMIYoung Money
Publishing Inc BMI) AMPHL H100 25. RBH 1

MR. BARTENDER (Songs of Program 360 ASCAP/Do Write
Music LLC ASCAP}CS 35

MR. SAXOBEAT (MediaPro Music Enlenanment SDCAN) LT
36

3
MY GIRL (Conjunchion Entertainment BMIEM! Blackwood
Music Inc . BMI/Bootleggers Stop. ASCAPUniversal Music
Corporalion ASCAP/GloJoe Music Inc , BMISony/ATV Songs
LLC BMIYU R PMusic BMIKMacnificent. BMI/Songs Of
Universal Inc BMI/Secondhand Starship, ASCAP) AMPHL
79

RBH

MY HEART CAN'T TELL YOU NO (Koball Music Publishing
Amenica. Inc ASCAP/Lillle Shap Of Morgansongs. BMI/Mor-
gan Music Group. BMI) CS 54

MY LAST (Ff To Def Publishing LLC, BMiLet The Story Begin
Music Publishing. ASCAP/Chrysalis Music, ASCAP/EMI Apn
Music. Inc ASCAP/Fivte Tyme Tunes Inc ASCAP/Songs Of
Unwversal Inc BMI/Cullure Beyond Ur Expenience Publishing.
BMi) AMP/HL, H100 43, RBH 4

N

NEVER GONNA LEAVE THIS BED (Universal Music - Careers
BMI/February Twenty Second Music. Inc., BMIValenline.
Valentine ASCAP/Unversal Music  MGB Sengs. ASCAP)
AMPHL H10070

NO HANDS {fuaguinmalphurpublising ASCAP/Roscoe Dash
Publishing, ASCAP/Dead Stock Music. BMIAWB Music Corp
ASCAP/Grum Squad LLC, ASCAP/Young Drumma, ASCAP)
AMPRBH 36

ND ME DEJES CON LAS GANAS (Feica Publishing BMI) LT

17

NO ONE GONNA LOVE YOU (Dam R»Cn Musw BMVEMI
Blackwood Music Inc._BMI) HL R

NOT MY DADDY (For The Waile Prlce ASCAP/Royne! Music
ASCAP) RBH 22

NOVACANE (RZE Music Publishing ASCAP/Universal Music
Corporaiion ASCAP/Bug Music tnc  BMI/Heavens Research
BMI/Copynght Control). AMP/HL RBH 48

NUMBER ONE HIT (R Kelly Publishing. Inc BMIAIniversal
Music - Z Songs BMI} AMP/CLM. RBH 92

o

OH MY (Nol Listed) RBH 55
OH, TDNIGHT (Pretty Damn Tough ASCAP/RandDazz, ASCAP)
7

OLO ALABAMA (House Of Sea Gayle Music ASCAP/Words &
Music, ASCAP/Circle C Songs ASCAP/Y Buils Music
ASCAP/Full Circle Music Publishing LLC, ASCAP/Sony/ATV

o\

Tree Pubfishing Company, BMI), AMP/HL, CS 2. H100 49

DLVIDAME (JCAM Editora Musical, SA de CV) LT 28

ONE MORE DRINKIN' SONG (New Songs Of Sea Gayle,
BMYOzworth Music, BMI), HL. CS 48

ONE NIGKT STAND (Songs Of Universal. Inc.. BMUCutiure
Beyond Ur Expenence Publishing BMI/KMac Muzic. BMI/C
Sun Music. ASCAP/Wet Ink Red Music, ASCAP/EMI April
Music. Inc , ASCAP), AMP/HL, RBH 24

ON MY LEVEL (PGH Sound F\Jbllshmg ASCAP/WB Music
Corp , ASCAF/EMI Blackwood Music lnc , BMIlimipub
Mustc, BMI/Todd Anthony Shaw Publishing Designee
BMIHypnotic Beats, BMIRebel Made LLC, BMYSangs Ot
Koball Music Publishing Amenca, Inc , BMI/KMSA BMI)
AMP/HL, RBH 49

VEN A BAILAR (Sonigs Of RedOne, BMISony/ATV Songs LLC.
BMI22101 Songs. BMUPrbull's Legacy Publishing, BMIUni-
versat Music - Careers. BMVEMI Apnil Music, Inc . ASCAP/EM!
Songs France. SARL/Sony/ATV Tunes LLC. ASCAP), AMP/HL,
H1005 72

OUT OF MY HEAD (Hey Lu Chill Music, BMUHeawy As Heaven
Music, BMI/Songs Of Universal, inc - BMIMakithot Music
Publishing, SESAC/Perfect Attendance, | LC. ASCAP/Einnor
Music, ASCAP/WB Music Corp , ASCAP/Tee-Bass Music Inc..
BMIEMI Blackwood Music Inc.. BMVAinO Music inc ,
BMI/Wonda Songs. BMI). AMP/HL. H100 87, RBH 28

PARTY ROCK ANTHEM (Party Rock, ASCAP/Three Wise Boys
Music LLC. BMVRude Music, BMI) H100 6

PELIGRO (Not Listed) LT 22

PIECES OF ME (Stucio Beast Music, BMI/Warner-Tamerlane
Publishing Corp , BMYChuck Harmony's House Publishing,
ASCAP/Strauss Co , LL.C , ASCAP/Normahams Music Pub-
lishing, ASCAP/EMI April Music, Inc.. ASCAP/Blue Toes,
ASCAP/Bug Music. ASCAP), AMPHL, RBH 29

A PLACE TO SHINE (Tiitawhirl Music, BMICamival Music
Group. BMUBluewater Music, BMUSophie Park Music,
ASCAP/Koball Music Publishing America. Inc , ASCAP) CS 58

PLATINUM (My Own Ctut Music. BMVEMI Blackwood Music
Inc . BMUR Kelly Publishing, Inc . BMIAUnwersal Music - 7
Songs. BMIKimani Music, BMyMizay Entertainment. Inc..
ASCAP/Warner-Tamerlane Publishing Corp . BMI). AMP/HL.
RBH 74

POP THAT (Not Listed) RBH 87

PDR SER TU MUJER (EMI Blackwood Music inc.. BMVEMI
Musical Mexico S A de C.V. SACM} LT 48

PRETTY GIRL RDCK (Universal Music - Z Tunes LLC .
ASCAP/Pen In The Ground Pubhshing. ASCAP/Compound
Enterfanment, BMI/Chuck Harmony's House Publishing,
ASCAP/Strauss Co . LLC.. ASCAP/Normanarnis Music Pub-
{ishing, ASCAP/EMI Aprii Music, Inc - ASCAP/Antisia Music
Inc, ASCAP/Cherry Lane Music Publishing Cempany Inc ,
ASCAP/Bleu Nig Music, ASCAP). AMP/CLM/HL, RBH 46

PRICE TAG (Sony/ATV Music Publishing UK, PRS/Studio Beast
Mustc. BMI/Warner-Tameriane Publishing Corp., BMI/Kasz
Money Publishing, ASCAP/Ham Squad Music BMV/Songs Of
Unwersal, Inc., BM/Shaty Music Publishing, LLC BM)),
AMPHL. H100 34

PROMETI (Not Listed) LT 10

PUMPED UP KICKS (Smims Cofiee And Tea Music Publishing,
BMI). AMP H100 74

RABIOSA (The Carame House Music BMU/Sony/ATV Melody.
BMI/Pitbull’s Legacy Pubiishing, BMIUniversal Music -
Careers BMI/Los Duenos Del Negocio Publishing, ASCAP),
AMPHL. LT 24

RACKS {Hip Hopwille USA Music, BMI/Great South Bay Music
BMI/Sonny Digital Music Group, BM/Nayvadius Maximus
Music BMJ/Chnsluphev Mitler Publishing Desigriee BMI)
H100 53, RBH

RADIO MESSAGE (R Kelly Fubhshmg Inc.. BMIUniversal
Music - Z Sangs, 8MI). AMP/HL. RBH 66

THE REASON WHY (Warmer- Tamenane Publishing Corp.
BMU/Tower One Music BMY/Mad Mother Music. BMI/Manatt
Phelps & Phillips, BMI), AMP CS 45

REMIND ME (-House Df Sea Gayle Music. ASCAP/EMI Apnif
Music. Inc ASCAP/Didn't Have To Be Music ASCAP), HL. CS
26

RIGHT THERE (EM! Blackwood Music Inc  BMIZimipub
Music BML/Dat Damn Dean Music, BMiPeermusic,
BMI/2412 Songs LLC, BMVJesse Jaye Music ASCAP/Reach
Global, Inc . ASCAP/50 Cent Music Publisting, ASCAP/Uni-
versal Music Corporation, ASCAPHypratic Beals, BMV/Rebe}
Made LLC BMVSongs O1 Kobalt Music Publishing America
Inc., BMI), AMP/HL, H100 91

ROLLING IN THE DEEP (Songs 0f Universal, Inc BMIEM!
Blackwood Music lnc BMI), HL H100 1. RBH 82

ROLL UP (PGH Sound Publishing, ASCAPAWS Music Corp
ASCAP/EMI Apnl Music Inc . ASCAP), AMPHL H100 15
RBH 20

RUN THE WORLD (GIRLS) (2082 Music Publishing,
ASCAP/WB Music Corp , ASCAP/EMI Apnl Music. Inc
ASCAP/B-Day Publishing. ASCAP/Switch Werd Music.
ASCAP/ Like Turtles Music ASCAP/Music By Tafan Inc .
BMI/Jack Russell Music Ltd  PRS/Tenyor Music. 8MI)
AMP/HL H100 55, RBH 44

SHARE MY LIFE (Songs 0f Unversal Inc . BMI/Kemunity
Song Chest BMVUncle Buddie's Music. Inc - ASCAP)
AMPHL RBH 42

SHE AINT YOU (Songs Of Unversal Inc BM|/Culture Beyond
Ur Expenence Publishing, BMi/Cherry Lane Music Publisting
Company Inc ASCAP/Cherry 315 Musc, ASCAP/The Bad
Bad Guys, ASCAPMeloist Music Pubishing, BMIKMacnifi-
cenl BM)/Pog B ZPublishing Ing ASCAP/Bug Music.
ASCAP/WB Music Corp , ASCAP/Sony/ATV Tunes | LC.
ASCAP/Bam Jams BMI) AMP/CLMHL H100 40 RBH 5

SHOTGUN GIRL (Sony/ATY Cross Keys Music Publishing
ASCAP/Danelle {everett Publishing Company ASCAP) HL,

36

THE SHOW GOES ON (Hey L Crill Music BM/Heavy As
Heaven Music BMI/Universal Music - Careers. BMUSongs 01
Universal, Inc , BMUArtist Publishing Group Wesl
ASCAP/Dustin William Brower Pubtishing Designee
ASCAP/Janathan Keith Brown Publishing Designee
ASCAP/Sony/ATV Harmaony, ASCAP/The Best Dressed Chick-
enInTown ASCAP/Tschudi Music ASCAP/Ugly Casanova
Music ASCAP) AMPHL. H100 10

SING (Belter Living Indusiries. BMI) H100 99

S&M (EMI April Music Inc ASCAP/Ultra Tunes ASCAP/Dipi
571, SACEM/Dat Damn Dean Music BMi/Peermusic.
BMI2412 Songs LLC BMI). AMPAHL H10021

S&M (EMI April Music Inc ASCAP/UIra Tunes ASCAP/Dipiu
sil, SACEM/Dat Damn Dean Music BMI/Peermusic
BMI/2412 Songs LLC BMi) AMPHL LT 41

SO IN LOVE (Biue s Baby Music, ASCAP/Unversal Music Cor-
poration ASCAP/Tappy Whyte s Music LLC BMI/Songs Of
Unversal. Inc - BMIMusty Attic Music. BMVEMI Blackwood
Mustc Inc BMI/La Kasa Soie. ASCAP/EMI April Music. inc
ASCAP) AMPHL BBH 11

SOMEONE TO LOVE ME (NAKED) (No Listed) REH 33

SOMEWHERE ELSE (Tokeco Tunes. BMIMusic Of Slage
Three, BMI/Bobby's Song And Salvage. BMI/Stage Thiee
MusicInc BMI) CS 12 H100 80

STAYING'S WORSE THAN LEAVING (WB Music Corp
ASCAP/Mountain Moming Music, ASCAP/House Of Sea Gayle
Music ASCAP/Littie Moo Music ASCAP/Big Maching Music
BMI/Three Minute Movie Music BM/Super 98 Music LLC
BMI), AMPCS 50

STAY UP LATE {Black To Biack Songs BMUiole BMINashvis-
taville Songs BMUSanya Isaacs Music BMIWE Music Corp
ASCAP/MeNssa s Money Music Publishing ASCAP/Get A
Load Of This Music ASCAP). AMPCS 55

STILL IN LDVE WITH YOU (Fippin The Friendly R anger Music
Company. Ltd  AS/Unversal-PolyGram Infernationat Publish-
g ASCAP) AMP/HL. RBH 56

STORM WARNING (Songs Of Unwersal Inc . BMIHapoy Litlle
Ian Publishing BMi/Dash8 Music, ASCAP/Bughouse,
ASCAP/Bug Music, ASCAP/BMG Platinum Songs. BMI/Hello |
Love You Music. BMI). AMPHL CS 42

THE STORY OF US (Sony/ATV Tree Pubhsmng Company
BMI/Taylor Swiit Music. BMI) HL, H100 72

SUPER BASS (Harauku Barbie Musuc BMVMoney Mack
Music. BMUSongs Of Unwersal Inc BMi/Daniel Andrew Pub-
hishing, ASCAP/Dal Damn Dean Music BMI22412 Songs LLC.
BMIPeermusic BMI). AMP/HL, H100 11 RBH 68

SURE THING (M. Publishing ASCAP/Universal Music Corpo-
rafion ASCAP/Amaya-Sotia Publishing, ASCAP), AMPHL,
H10039 RBH2

NN

SURVIVE (Precious Baby Publishing. ASCAP/Datsdabbysay
Music Publishing, ASCAP/Swol Ray Music, ASCAP/Food 4 Yo
Soul Music, ASCAP/Chris Johnsor Music. ASCAP) RBH 81

TABOO (Crown PMusic Publishing, BMI/EMI Blackwood Music
Inc . BMIEME Songs France, SARL) LT 3

TAKE A BACK ROAD {EMi Blackwood Music inc  BMU/Rhett-
neck Music, BMI/Universal Music - Careers, BMVHigh Pow-
ered Machine Music. BMI), AMP/HL €S 23, H100 92

TAKE IT OFF {EMI Blackwood Music Inc , BMI/String Stretcher
Muste, BMVSongs Of Southside Independent Music Publish-
1ng. L/External Combustion Music, ASCAP/Out Of The Taper-
oom, ASCAP/EMI Apr! Musw. Inc , ASCAP/Didn't Have To Be
Music ASCAP) HL, CS 41

TAKE ME AWAY (She Wiole t, ASCAP/BMG Songs.
SESAC/Universal Music Corporation, ASCAP/Soidierz Touch
Inc , ASCAP/Sony/ATV Tunes LLC ASCAP/Teray, ASCAP),
AMPHL, RBH 65

TAN SOLO TU (WB Music Corp.. ASCAP/Mutierech! inc
SGAE/Sociedad General De Autores De Espana, 8IEM) LT 20

TE AMO ¥ TE AMO (Serca Music Publishing Inc.. BMI) LT 4

TEENAGE DAUGHTERS (StyleSonic Music, BMYEMI Black-
wood Music Inc , BMYDelermmava Music Publisting, BMI).
AMP/HL, CS 18

TENGD TU LOVE (Wamer-Jameriane Pudlishing Corp .
BMI/LaVida Buena Music Publishing. BMI) LT 32

THING CALLED US (Rondeau A Williams Publishing,
BMU/James Wesley Designee, BMI/Gina Agha Musm Publish-
ing, SESAC/Lated Williams Designee, BMI) RBH

EL TIERND SE FUE (Marcha Musical Corporation, ASCAP) A

16

TILL THE WORLD ENDS (Kasz Money Publishing,
ASCAPAVarner/Chappetl Music Scandinavia AB.-STIM/Mara-
tone AB, STIM/Kobalt Music Publishing America, Inc.
ASCAP/Dynamite Cop Music, BMiWhere Da Kasz Al BMI)
AMPH1009

TOMORROW (Runnin’ Behind Publisfing. ASCAP/EMI Agnil
Music, Inc , ASCAP/Sixteen Stars Music, BMI/Frank Myers
Music. BMI/Grand Peobah Publishing, SESAC/Dreams To
Music, SESAC), HL, CS 6, H100 47

TONIGHT {Jenniter Netiles Publishing, ASCAP/Dirkpit Music,
BMi/Control Group MusiC, Inc , BM% CS32

TONIGHT {I'M LOVIN' YOU) (Artist 101 Publishing Graup.
BMIWarner-Tamerlane Publishing Corp.. BMV. Franks Pub-
lishing, ASCAP/Artist Publishing Group West. ASCAP/Univer-
sal Music - Careers, BMIALauren Christy Songs, BMIAudacnis
Worldwide Publishing, Inc , ASCAPZEMI Aprd Music, Inc ,
ASCAPMorldwide, BMUSony/ATV Tungs LLC, ASCAP/EIP
Music, ASCAP). AMPHL. LT 19

TONIGHT TONIGHT (Midas Music. ASCAP/Sleep When ['m
Rich Music, BMUScarlet Moon Music, Inc - BMUNash O
Music. BMI/Roditis Music, ASCAP/Here’s Lockin At You Kidd
Mussc. BMU/Beluga Heighls Music. BM/Sony/ATv Songs LLC,
BMIHey Kiddo Music ASCAP/Kabalt Music Publishing Amer-
ica, Inc . ASCAP), HL, H100 27

TOUGH (Sony/ATV Tree Pubishing Company, BMI/Leslie Satch-
ef Music, BMI), HL, CS 59

TU ANGELITO (Universal-Musica Unica Publishing, BMI) T 33

TUPAC BACK (Robert Williams, ASCAP/4 Blunts Lit At Once
Publishing, BMIFirstN' Goid Publishing, BMUSony/ATY
Songs LLC. BMU/Ear Drummers Pubtishing, ASCAP). HL, RBH
41

TWENTY-ONE (Shooting Moon Music, ASCAP) CS 60

TWISTED (Gorilla Zoe Music LLC, BMI/Uttra Empire Music.
BMV/Top Quality Publishing, BMUSouthemStyle Techniques
Publishing, BMiita Jo Music, ASCAP/Oomp Camp Music,
ASCAP/Sony/ATV Songs LLC, BMI/City Sky Music, BMLI!
Jizzel Music ijllshlng BMUSongs Of Universal. Inc. BMI).
AMPHL, RBH 78

UNUSUAL (Songs Of Universal, Inc . BMVAndrew Wanse!
BMI/Crow's Tree Publisting. BMVSony/ATY Songs LLC,
BMI/Dexter Wansel Publishing Designee. BMUApril's Boy
Muzik, BMIAVarner-Tamerlane Publishing Corp , BMVEzekiel
Lewis Music, BMUniversal Music - Z Songs. BMI/Jerry Lee
Publistung. ASCAP/Dream Team Music, ASCAP/Live Write
LLC, BMVEMI Blackwood Music Inc . BMY) AMPHL H100

90, RBH 10
UP {Not Listed) RBH 90

VEN COMMIGO (ot Listed) LT 13

WALKING (WAL-MART) (£
Ink Red Music, ASCAP/I'S Tea Tyme ASCAP/That s Plum
Song. ASCAP/Universal-PolyGram International Publishing,
ASCAP/Basement Boys Music Inc . ASCAP/C-Water Publish-
ing, Inc _ ASCAP} AMPHL, RBH 30

WANNA TAKE YOU HOME (Gossin Publisting, ASCAP/Melu-
sic, Inc ASCAP/Pnmary Wave Emblem. ASCAP/Warner-
Tamerlane Pubiishing Corp , BMBoatwnight Baby BMI), AMP

WATCH THIS (1ot Listed) REH 88

WE CAN GET IT ON (Not Listed) RBH 52

WE GET IT ON (Pen Game Music ASCAPMr Grandberry 05
MusicSSESAC/Can McCormick Publishing Designes. BM1)
RBH 9

WHEN LOVE GETS A HOLD OF YOU (Vislavile Music
ASCAP/Hopeiess Rose Music ASCAP/Sony/ATV Cross Keys
Music Publishing. ASCAP/Gary Nichoison Music
ASCAP/Reynsong Publishing Corp , BMi/Wha Ya Say Music
BMI), HL CS 40

WHERE THEM GIRLS AT (Colter Boy Music LLC. BM/Dipw
stl SACEM/E-Class Pubbsting BMYEMI Blackwood Music
Inc . BMHarajuku Barbie Music BMI/Sengs Of Universal.
Inc , BMIMoney Mack Music BMIAMail On Sunday Music
ASCAP/Play N Skiliz Music ASCAP/EMI Apnil Music, Ing
ASCAP/Senous Scriptures. ASCAP/Skillz For Skillz And Play
Musik ASCAP/Sony/ATV Songs LLC. BMUSony/ATY Tunes
LLC ASCAPAWhat A Pubhshing LTD SACEM) AMP/HL H100

61

WHERE YOU AT (% Kelly Publishing, Inc - BMI/Universal Music

ZSongs. BMI), AMP/HL. RBH 43

WHO SAYS (Rodils Music ASCAPWamer-Tamerlane Publish
ing Corp . BMI/Power Pen Biz Publishing BMi/Priscilla Renea
Produgtions BMI} AMP'H100 31

WITHOUT YOU (Tolally Wrighteous Music. BMIBIQ Loud
Bucks, BMI/Sony/ATV Tree Publishing Company BMi/Songs
For My Good Girl Music, BMI), HL CS 1 H100 52

WON'T 8E LONELY LONG (Sony/ATV Tree Publishing Compa-
ny BMISongs 01 Better Angels Music, BMI/Blank Sheet
Music BMI/Warner-Tamerlane Publishing Corp . BMYSalt Lile
Songs. BMI/Big Hits Of Amylase: BMi/Pure Blue. BM?),

PHL CS 25

M
WRITTEN IN THE STARS (2Stripes Music Publishing AB
STIMMarner/Chappell Music Scandinava AB, STIM/EMI Apnil
Music. Inc . ASCAP/EMI Music Publishing Scandinavia AB
STIM/EMI Blackwood Music inc BMUEnc Turner Publishing
Eesugnee 0BMI/C harlie Bernardo Publishing Designee. BMI}
MPH100 2

YES (45h & 3rd Music Publishing Inc BMUSony/ATV Songs
LLC BMUStudio Beast Music BMi/Warner-Tamerlane Pubiish-
ing Corp - BMI), AMP/HL RBH 54

YOU (Mayimba Music ASCAP/Palabras De Romeo ASCAP) LT

YOU AN TEQUILA (Songs Of Universal e BMHannaberg
Music. BMIWB Music Corp , ASCAP/Deanaling Mustc
ASCAP) AMPHL, CS 16.H100 71

YOU ARE (WirlWide Music Publishing, ASCAP/Pacihic Coast
Pirate Putlishing. BMI/P Ty Music Publishing. BMIEscribir
Publishing ASCAP) RBH 37

YOU BE KILLIN EM (EMI April Music. Inc . ASCAP/) Brasco
Music. ASCAP/NextSelection Publishing. ASCAP/Proboscis
Music, BMUWarner-Tameriane Putilishing Corp BMINo
Question Enterlainment ASCAP/Andi-Girl Music BMI)
AMP/HL. RBH 45

YOQU LIE (EMI Blackwood Music Inc - BMI/How Bout That Sky-
ling Music BMU/Cactus Moser Mustc. BMI) HL CS'5 H100

51

YOUR LOVE (First N Gold Publishing BMUSony/ATV Songs
LLC BMUMy Diet Starts Tomorrow tnc BMISongs Of Uni
versal Inc BMUNuns Wil Attitudes, BMUTheCircles-Full.
BMI/Sounds Ot Angels BMI/U Cantt Teach Bien The Shhh
BMIPrincess Diva Music BMYKon G Music ASCAP/4 Blunts
Lit At Once Publishing BMUIrving Mustc. Inc. BMI/Beyond
The Sky BMI). AMPHL RBH 38
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Producer Bob Ezrin
with Tony Award
winner Kristin
Chenoweth at the
closing cocktail
reception. Ezrin is
waorking on a new
country-tinged
record with
Chenoweth.

Samsung regional marketing manager Stacey Portnoy
(left) presents contest-winning songwriter Shantell
Ogden (second from left) with a new Samsung Infuse
4G, available exclusively at AT&T, and poses here with
Billboard publisher Lisa Ryan Howard (second from
right) and MAC Presents president Marcie Allen.

AT&T and Samsung presented the second Billboard Country Music Summit in
association with the Country Music Assn. June 6-7 in Nashville. The event preceded
the CMT Awards on June 8 and featured broad programming that encompassed all
aspects of the country music business. Billboard presented two days of riveting panels,
in-depth keynote discussions, relevant case studies and ample networking
opportunities. As the country music business continues to reinvent itself in these
bk challenging times, the summit helped to explore the ongoing changes and offer
insightful analysis of the trends from its top tastemakers. ALL PHOTOS BY BETH GWINN
A1 ‘ A . EXCEPT WHERE NOTED

Just before taking the stage for the
“Country Without Borders” panel, moderator
Jeff Walker (left), CEO of AristoMedia
Group, preps with panelists Judy Seale,
president/CEQ of Judy Seale International,
and recording artist Joe Nichols.

Billboard senior
chart manager
Wade Jessen
(left) shares a
laugh with
Average Joe's
Entertainment
president Tom
Baldrica.

Country Music Assn. CEO Steve Moore (center) Kellie Pickler knocks the
turns on the charm for BNA Records act the . ] socks off summit attendees
Danielle Arciero, Gabriela Lucia Arciero, } : x - ?éct:st%gswgsfgg lg; IISOny
Alexandra Kline and Dominique Arciero. " Music Nas'hville.

. .

Australian singer/
songwriter Tommy
Emmanuel gets
typically mind-
blowirig sounds out
of his guitar at the
Chevrolet Presents
CMA Global Artist
Party at the Stage,
sponsored by
AristoMedia Group.
Emmanuel was a
speaker on the
summit's “Country
Without Borders”
panel. PHOTO:

KAREN HICKS/CMA

& =/ ] Sy ' Additional phot
¥ ¥s b ' iy I ] itional photos
i ;ﬁ 4 / blZ online this week
Larry Fitzgerald (left), manager for Kellie Pickler, . .at billboard.biz
tells the host of the evening’s cocktail reception, Sony . To submit your photos for )
Music Nashville CEO Gary Overton, how it's going to consideration, Qlease send images
be, while Pickler stands by ready to get scrappy. " to backbeat@billboard.com.
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Additional photos
biz online this week at
5 billboard.biz.

To submit your photos
for consideration, please
send images to
backbeat@billboard.com.

Joshua Dziabiak
(left), CEO of in-
association summit
sponsor ShowClix,

Moderator Tom Roland (far left), editor of the Biliboard Country
Update newsletter, gathers his panelists before taking the stage for
the session “Songwriters: Win, Lose or Draw? Content Creation in the
New Digital Marketplace.” From left: Nashville Songwriters Assn.
International executive director Barton Herbison, artist Rhett Atkins;
Adams & Reese entertainment lawyer Linda Edell Howard, EM| Music
Publishing Nashville executive VP/GM Ben Vaughn, SunTrust Bank
managing director Andrew P. Kintz and artist Dallas Davidson.

Billboard senior chart manager
Wade Jessen interviews Carrie
Underwood during her
Superstar Q&A

»

il Talking sponsorships on the “"Corporate America: They
Really Like Us” panel are (from left) MAC Presents president
Marcie Allen, Samsung regional marketing manager Stacey
Portnoy, Gloriana member Tom Gossin and Creative Artists
Agency sponsorships agent Laura Hutfless.

rubs elbows with
superstar Jason
Aldean before the
artist’s keynote panel.

Loosening up in the bullpen prior to the panel “Making and Selling
Recorded Music: Telling Time or Building @ Watch? The New Record
Label Business Models Under a Microscope” are (from left) Warner
Music Nashville president John Esposito, Bigger Picture Group partner
Michael Powers and Billboard senior chart manager Wade Jessen.

Mingling prior to the summit’s radio session, “Country Radio Dead or Alive?
Why and How Country Radio Thrives While Other Formats Fight for Their
Lives,” are (from left) Sony Music Nashville senior VP of promotion Skip Bishop,
WSIX Nashville PD Jon Anthony, Cumulus Broadcasting senior VP Jan Jeffries,
Premiere Radio Networks president Julie Talbott, Sirius XM senior VP of music |
programming Steve Blatter and Country Weekly managing editor Ken Tucker. |

The 2011 CMT Music Awards took place June 8 at Nashville’s Bridgestone Arena and played host to the biggest stars in
country and pop. Taylor Swift, the Band Perry and Biake Shelton were among the winners, and in a surprise twist, Justin
Bieber won his first country music award for his project with Rascal Flatts. The show seamlessly blended pop and country
with stellar performances and heartfelt tributes. PHOTOS: RICK DIAMOND/GETTY IMAGES

LEFT: CMT president Brian Philips (far left) greets Big & Rich and Gretchen Wilson before heading into the arena for the
awards show.

ABOVE: One of the most buzzed-about segments of the show was a “Thelma & Louise” spoof staring Taylor Swift and
Shania Twain. Gathered together during the taping of the opening segment are (from left) Swift's manager Robert Allen,
CMT senijor VP of music events and talent John Hamlin, Swift, Twain, Twain's manager Jason Owen and awards show
executive producer Jesse Ignjatovic.
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