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PART With its IPO
behind it, Pandora
must kick monetization
into high gear.

FEATURES

‘ DW From “Mr. 305" to Mr. Warldwide,
Miami’s Pitbull—with a movement that includes Dr Pepper,

Kodak, RCA and his own ever-evolving artistic vision—has

the globe by the tail.

Latin

Digital Entertainment
6 Questions: Jordan
“DJ Swivel” Young
On The Road

EAK. EVEKR. On the heels of influential and
commercial successes with Radiohead, Dizzee Rascal, Vampire
Weekend and the Prodigy, Richard Russell and his XL Recordings,
with the extraordinary triumph of Adele, have perhaps the best
shot at the biggest Grammys. Does he in fact have the best take
on how to run a business?
PLAYTIME IS JUST BEGINNING “cali of Duty,”
“Gears of War,” “Medal of Honor” and more—in-game spots are
still exploding, but the ultra-lucrative licensing is trailer and ad.
FREE C¢ ERTS! (WHY GAIN?) For sponsors,
cities, artists, agents—free events remain vibrant and beneficial.

IN EVERY
ISSUE

Marketplace

Over The Counter
Market Watch

Charts

Exezutive Turntable,
Goad Works, Backbeat

MUSIC
SOMETHING MORE La

5a Estacion’s Natalia
Jimenez strikes out
on her own with
seif-titled solo debut.
6 Questions: Patrick
Wolf

Reviews

. ON THE COVER: Pitbull photograph
Happening Now toull photograp

by Timothy Saccenti

Online
.COM EXCLUSIVES
As summer becomes
official this week, visit

m to check
out the hottest music of
the season, inciuding
dozens of albums
(Beyoncé, Lil Wayne) and
tours (Taylor Swifr, Bon
Jovi, Mumford & Sons).

POWER PLAYERS
Billboard’s Latin Power
Players report this summer
will recognize Latin music
executives who are driving
their business forward.
Readers may submit
nominations through June
24 atb

Events
TOURING

The Billboard Touring
Conference & Awards are
set for Nov. 9-10 at the
Roosevelt in New York.
Registration opens June
15. For more information
gotol I
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LATEST

>>>NMPA:
U.S. NEEDS
BLANKET
LICENSING

The time has arrived to
create U.S. blanket-
licensing solutions for
digital music service
providers seeking
mechanical and synch
rights, National Music
Publishers’ Assn.
president/CEQ David
Israelite told NMPA
members during the
organization’s annual
meeting on June 15.
Israelite warned that
blanket licensing is
vital for digital
services to prosper. “If
you look at the
challenges of the
industry,” he said, “the
way we license doesn’t
work: It is broken.”

>>>WIPO,
CONSULTANT
TO CREATE
REGISTRY
Digital music
consultant Jim Griffin
is moving ahead with
plans to create a
global rights registry
with the World
Intellectual Property
Organization. The
registry would enable
the adoption of new
licensing models that
Griffin believes are a
necessary evolution in
the way recorded
music is monetized.
The need for a
comprehensive rights
registry became
apparent to Griffin
while he worked on
the Warner Music-
backed Choruss
initiative to develop a
blanket licensing
system for music
downloaded over file-
sharing networks on
college campuses.

>>>L.A. REID
HEADED FOR
EPIC

Former Island Def
Jam Music Group
chairman/CEO
Antonio “L.A.” Reid
will reunite with Doug
Morris at Sony Music,
where Reid will
become head of Epic.
Jive Label Group
executive VP/GM Tom
Carrabba is expected
to move to Epic to
work with Reid,
sources say. Morris,
former chairman/CEO
of Universal Music
Group, will assume
the reins of Sony
Music Entertainment
onJuly 1.
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Now For The Hard Part

MY NAME IS DJ SWIVEL

With Its IPO Behind It, Pandora Must Kick Monetization Into High Gear

nits earlyyears, Pandora sur-

I vived on founder’s Tim West-

ergren’s maxed-out credit

cards and the passion of employ-
ees willing to work for free.

Now the Internet radio com-
pany is listed on the New York
Stock Exchange with a market
capitalization of about $2.1 bil-
lion, following an initial public
offering that marks a milestone
for the streaming music mar-
ket (Billboard.biz, June 15).

But going public won’t solve
the many challenges that Pan-
dora still faces. The company
isn't yet profitable and says it ex-
pects to postanother annual op-
erating loss in its current fiscal
year, which ends Jan. 31, 2012.

Some of those investor doubts
were reflected in Pandora’s sec-
ond day of trading, when its stock
price fell below the IPO’s offer-
ing price of $16 per share, clos-
ing at $13.26, down 24% from
the priorday’s close. So the ques-
tion remains: Is it possible to
turna profit operating a stream-
ing music service?

“We think we’ve built a busi-
ness with a lot of potential and
are very confident about that,’
says Westergren, who is also
the company’s chief strategy of-
ficer. “We’ll let our business do
the talking.”

That business is all about ad-
vertising. While Pandora offers
a $36 annual subscription plan
free of ads, that’s not what the
company is focusing on. Adver-
tising, Westergren says, is “the
whole ballgame.”

During Pandora’s fiscal first

quarter ended April 30, 86% of

ils revenue came from selling
ads tocompanies eager to reach

its burgeoning listener base.
Pandora had 94 million regis-
tered users during the first quar-
ter, up 77% from the same
period last year, while “active
users”—those who have used
the service at least once during
the prior 30 days—totaled 34
million, up 89% from ayear ear-
lier, uccording to its registration
statement filed with the Securi-
tiesand Exchange Commission.

Animmediate challenge fac-
ing Pandora is that the more
people that use the service, the
more it pays in licensing fees
tolabels and artists. Under the
U.S. Webcaster Settlement Act
of 2009—which set compulsory
performance royalty rates that
webcasters must pay through
2015—Pandora has to pay a per-
stream royalty fee that rises
every year.

Skeptics of Pandora’s busi-
ness model note that as users
rack up more listening hours,
it will increase the amount
that the company must pay to
SoundExchange, the entity ad-
ministering webcaster pay-
ments to artists and labels.

But once Pandora’s royalty
payments sink below 25% of its
total revenue, its payment model
under the webcaster settlement
switches from a per-stream fee
to a flat 25% revenue cut. In
other words, if Pandora can
grow advertising revenue at a
faster rate thanlistening hours,
it will make progress toward its
elusive goal of profitability.
That’s what investors buying
into the [PO are betting on.

“When they get to 25% of
revenue, everybody’s going to
be dancing in the streets,”

TEN YEARS AFTER

Big board boys: Pandora founder TIM WESTERGREN (left) and CEQO JOE KENNEDY on the
floor of the New York Stock Exchange on June 15

SoundExchange VP of new
media and external affairs
Bryan Calhoun says. “Ccnsid-
ering what their user base is
now and how much they're pay-
ing, when they get to the point
where they're paying 25%, that
will be a great day for everyone.”
But getting there won’t be
easy. In a research report about
Pandora’s IPO, GreenCrest
Capital Management pointed
to three initiatives it believes
the company must pursue to
remain relevant during the long
term: enhance its appeal to ad-
vertisers by improving audi-
ence targeting capabilities,
develop new ad formats for mo-
bile devices and increase its
subscription conversion rate.
On the targeting end, Pan-
dora plans to focus more on

local advertising. Westergren
won’t disclose the current
breakdown between national
and local ads on the network,
but he says local advertising will
increase as it hires more locally
focused ad sales teams.

“As we grow, and as our foot-
printgrows, our scale at a local
level becomes increasingly
meaningful, and that opens up
thatlocal opportunity,” he says.

Convincing the small busi-
nesses that account for most
local ad buys to shift their dol-
lars away from traditional for-
mats like terrestrial radio will
take time. But Calhoun says he
thinks the company can do it.

“They’ve done a really good

job moving the people spend-
ing the money away from their
traditional spend into this new
area of reaching their target
consumers through a very
unique platform,” he says.
Mobile, meanwhile, has
been an area of great focus for
Pandora. GreenCrest cautions,
however, that the downside of
this is that audio ads used in
mobile apps generate less rev-
enue than display ads.
Westergren declined to dis-
cuss specifics of Pandora’s mo-
bile advertising plans, but did
point to the company’s expan-
sion into the automotive mar-
ket as a way of addressing this

issue >>> continued on p6

b- MOBILE: For 24/7 news and analysis on your cell phone
- |Z or mobile device, go to: mobile.billboard.biz.

JUNE 25, 201

www.billboard.biz 5



THIE
LATEST

NEWS i B o
FROM Jl /
[ /]

>>>EMI, CRUSH
RELAUNCH I.R.S.
RECORDS

EMI Music North America
and Crush Management
are teaming to relaunch
I.R.S. Records. The rebirth
of the label marks an
expansion of the
partnership between
Crush owners Jonathan
Daniel and Bob McLynn
and Capitol & Virgin Label
Group president Dan
McCarroll. McCarroll
worked with them when
he was at EMI| Music
Publishing to develop the
careers of Crush acts like
songwriter Butch Walker,
Panic! at the Disco, Gym
Class Heroes, Travie
McCoy, Cobra Starship
and, most notably, Train.

>>>BAMA RISING
RAISES $2.2M

The Bama Rising concert
to benefit Alabama
tornado recovery efforts
raised an estimated $2.2
million through ticket sales
and other charitable
efforts surrounding the
event. The June 14 show at
the Birmingham Jefferson
Convention Center was
organized and produced
by AEG Live senior VP Ali
Harnell, Red Light
Management’s Coran
Capshaw and Red
Mountain Entertainment
president Gary
Weinberger. Dave
Matthews underwrote
production expenses
estimated at more than
$100,000, and Brad
Paisley donated his touring
production for the concert.

>>>VC FUND
INVESTS IN
SOUNDCLOUD
Audio file-sharing site
SoundCloud has received
an undisclosed investment
from A-Grade Fund, the
venture capital fund led by
actor Ashton Kutcher,
artist manager/
entrepreneur Guy Oseary
and billionaire investor
Ron Burkle. A-Grade Fund
has previously invested in
such startups as Airbnb
and SeatGeek. Sound-
Cloud also announced it
has surpassed 5 million
users.

Reporting by Antony
Bruno, Alex Chapman, Ed
Christman, Glenn Peoples
and Ray Waddell.

For 24/7 news and
analysis on your
mobile device, go to:
mobile.billboard.biz.

biz

MUSIC IPOs

Since the late '90s, music companies that have gone public have fared poorly as long-term investments.

FIRST-DAY

RETURN ON INVESTMENT

COMPANY STATUS

COMPANY
Valley Media 3/26/99
Launch Media 4/23/99
MP3.com 6/21/99
MusicMaker.com 7/7/99
Loudeye 3/15/00
ArtistDirect 3/28/00
Warner Music Group 5/11/05
Digital Music Group 2/2/06

OFFER FINAL
PRICE CLOSE PRICE
$16 $20.13 $0
$22 $28.38 $0.92
$28 $61 $5
$14 $24 $0
$16 $40 $4.50
$12 $9.41 $0.01
$17 $16.40 $8.25
$9.75 $9.25 $0.68

SOURCES: Company U.S. Securities and Exchange Commission filings, news reports

from >>p5  through scale. Pandora
is available as a preinstalled option on
several models of cars from Ford, Toy-
ota, BMW, Mercedes-Benz and other
nameplates. Dozens of aftermarket car
stereo manufacturers now offer Pan-
dora-ready units as well.

Not everyone is convinced that Pan-
dora will make it. In a research report
initiating coverage of Pandoraata “sell”

rating, BTTG media analyst Richard
Greenfield says he suspects the record-
ing industry will seek higher royalty rates
after the webcasler settlement expires
in 2015 due to the risk that Pandora’s
ability to generate dynamic playlists
could drive down music purchases.
Greenfield also notes that satellite radio
pays performance royalties of only 6%-
8% of revenue, while terrestrial radio

(NOT INCLUDING DIVIDENDS)

-100%

-96%
-82%
-100%
-72%
-100%
-51%
-93%

stations don’t pay any performance roy-
alties on over-the-air broadcasts.

“Put simply, the revenue/earnings
leverage from growing users/usage is
simply not enough to scale earnings
relative to the [PO’s proposed valua-
tion,” Greenfield writes.

Westergren agrees that Pandora’s
royalty rates are too high, acknowledg-
ing that there is a “dramatic lack of

(TIINS:Tel-3 - BY LOUIS HAU

Steve Popovich, 1942-2011

Steve Popovich, the former head of
Cleveland International Records, died
June 8 at his home in Murfreesboro,
Tenn. He was 68.

A native of Nemacolin, Pa., Popovich
got his start in the music business when
he began working in 1962 at Columbia
Records’ Cleveland warehouse, where
he worked in inventory control, sales
and promotion. He became assistant
to Columbia’s director of national pro-
motion, Ron Alexenburg, in 1969.

From there, Popovich rose up the
ranks at CBS Records, where he be-
came Columbia’s VP of promotions
and then VP of A&R at Epic, which
signed Boston, Cheap Trick and Ted
Nugent during his tenure.

6 BILLBOARD | JUNE 25, 2011
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In 1977, Popovich co-founded Cleve-
land International Records. Distrib-
uted through Epic, the imprint released
records by such artists as former Mott
the Hoople frontman lan Hunter, Ron-
nie Spector and, most famously, Meat
Loaf, whose album “Bat Out of Hell”
became one of the best-selling albums
of all time.

Popovich was also an ardent fan of
polka music, serving as executive
producer for polka star Frankie
Yankovic's 1985 album “70 Years of
Hits,” which won a Grammy Award for
best polka recording.

He is survived by his daughter,
Pamela Marie Popovich; his son, Steve
(Brittany) Popovich Jr.; grandsons

Stephen and Tanner Popovich; and his
sister, Barbara (Dominic) Lemmo.

During his June 13 funeral service
at Saint John of the Cross church in Eu-
clid, Ohio, speakersincluded Meat Loaf
and Alexenburg, who also read a eu-
logy by Clive Davis, Popovich’s former
boss at CBS, who was unable to attend.

“We had both come from humble be-
ginnings and found ourselves in a new
world that we instantly loved,” Davis
wrote. “We shared a passion for music
that would consume us for the rest of
our lives. I will so very much miss not
hearing his voice greeting me on the
phone—not ever saying ‘Hello,” not
‘How are you?,” even though we might
not have spoken for two or three years—
but, ‘Hey, Clive, did you hear the new
Springsteen, or the new Johnny Cash,
or the new Tony Bennett?’ ”

In an appreciation written for
Billboard.biz, longtime CBS market-
ing executive Bob Sherwood said that
he counts his former colleague as
having been one of the best record men
in the business.

“There were a lot of very exceptional
people who contributed massively to
the extraordinary success of the
golden era of the music business,”
Sherwood wrote. “But I submit that
with the possible exception of Ahmet
Ertegun and Bruce Lundvall, there

Filed for Chapter 11 bankruptcy
in November 2001

Acquired by Yahoo, 2001
Acquired by Vivendi Universal, 2001
Ceased operations, 2001
Acquired by Nokia, 2006
Ceased trading, 2009
To be acquired by Access Industries
Merged with the Orchard in 2007;

final price reflects one-for-three stock

split and price paid by Dimensional
Associates for the Orchard in 2010

parity between different forms of
radio.” But he says Pandora sees a
long-term opportunity.

“It’s a big, big category and we're a
small part of it now,” he says. “We're
just 3% of all radio. We have our eyes
set years out.” .o
For more of Billboard’s interview with
Tim Westergren, go to Billboard.biz.

was no one who cared more passion-
ately about his artists and their music
than Steve Popovich.”
Contributions can be made to
Stephen C. Popovich Memorial Fund,
c/o US Bank, 2504 OId Fort Parkway,
Murfreesboro, TN 37128.

CARL GARDNER, 1928-201
Carl Gardner, lead singer and co-
founder of the Coasters, died June 12
in Fort Pierce, Fla. He was 83.

A native of Tyler, Texas, Gardner was
a member of the Robins before form-
ing the Coasters in 1955. The group
recorded a slew of early R&B/rock’n’roll
classics penned by Jerry Leiber and
Mike Stoller, including “Searchin’,
“Yakety Yak,” “Charlie Brown,” “Along
Came Jones” and “Poison Ivy.” The
Coasters were inducted into the Rock
and Roll Hall of Fame in 1987.

Gardner is survived by his wife, Veta;
sons Carl |r. and Ahilee; daughters
Brenda and Ricki; stepsons Hanif,
Ramon and Wayne; eight grandchil-
dren; and a great-grandchild.

A viewing will be held from 2 p.m.
to 8 p.m. June 20 at Aycock Funeral
Home in Port St. Lucie, Fla. A funeral
service will be held at 1 p.m. June 21
at Morningside Church in Port St.
Lucie. Memorial contributions may
be made to the Jessica Clinton MVP
Foundation, P.O. Box 7012, Port St.
Lucie, FL 34985 and Treasure Coast
Hospice, 5000 Dunn Road, Fort Pierce,
FL 34981. soe



From Soap To Song

Jencarlos Canela Returns To TV With Radio Ambitions

Singing soap stars have long
been part of the Latin musi-
cal landscape, with Mexico in
particular breeding a long list
of such acts, from Thalia to
Pedro Fernandez to RBD.
Butin the United States,
Latin audiences have rarely
warmed up to home-grown
actors who decide to sing.

That is, until Jencarlos
Canela came along.

The singer’s first album,
“Buscame,” released in 2009
on indie Bullseye Music (the
label co-owned by producer

On target:
JENCARLOS
CANELA

Rudy Perez and musicindus-
Iry executive Rick Stevens),
debuted at No. 2 on Billboard’s
Top Latin Albums chart and
spent sixweeksat No. 1 on Top
Latin Pop Albums, becoming
one of the most successful
Latin debuts in recent memory.
And the major promotional
and marketing motor behind
the set, produced by Perez, was
on-air exposure on the Tele-
mundo network, where Canela
had a starring role on the soap
opera “Mas Sabe el Diablo.”
Now, Canela and his team

hope to repeat the successtul
formula with his sophomore
effort, “Un Nuevo Dia,” due
June 20. Once again, the re-
lease is tied to Canela’s role on
a prime-time Telemundo
soap—"“Mi Corazon Insiste.”
On the show, he also sings the
title track and his character—
a successful architect—gets
to pick up his guitar and sing
once in a while.

Ifhis good looks are one rea-
son that fans have decided both
to tune into watch Canelaand
buy his music, they’re hardly
the only reason. Canela is a
musician first—a singer, gui-
tarist and songwriter—who
graduated from Miami's New
World School of the Arts and
who was pursuing a music ca-
reer when he approached
Perez, one of the top produc-
ers in Latin music.

“It's been a long road with
Jencarlos,” says Perez, who
began working with Canela
seven years ago when he was
only 16. Perezshopped Canela
to all three Latin major labels,
which turned him down. Then,

Reik’s Next Step

Maturing Mexicali Trio Expands Its Horizons

The members of Reik werein
their mid-teens when they
launched their pop music
careers in 2004. It was an
exciting time, but they con-
cede that they were young
and inexperienced.

Now the three Mexican-born
friends—lead vocalist Jesus
Alberto Navarro, acoustic gui-
tarist Julio Ramirez Eguia and
electric guitarist Giberto “Bibi”
Marin—are preparing to release
their fifth album, “Peligro,” a
project that shows how much
they’ve matured musically in
intervening years.

“When we first started out,
the label wanted us to be the
boys next door,” says Navarro,
now 24. “That idea was never
big on us.”

As youths, they had little
control of their music, but still
managed an impressive debut
album: “Reik” has sold 138,000

copies since its 2005 release,
according to Nielsen Sound-
Scan, and peaked at No.130on
Billboard's Latin Pop Albums
chart. In August 2006, “Sesion
Metropolitanta” also peaked
at No.13.

The band followed up with
albums “Secuencia,” which
reached No. 12, at the end of
2006, and “Un Dia Mas,” which
hit No. 3 in October 2008.
Between late 2005 and this
month, the band has landed
eighttop 10sonthe Latin Pop
Airplay chart, including the
2009 No. 2 hit “Inolvidable”
and the current “Peligro,” which
is No. 8 this week. The Sony
Music Latin album s due July 5.

Reik’s members hail from
Mexicali, a city in Baja Califor-
nia, where they grew up bilin-
gual, bicultural and straddling
two cultures.

“Duality plays a big role in

their music,” their manager
Miguel Trujillo says. “But |
don’t think they’re trying to
imitate other bands.”

For “Peligro,” Trujillo as-
sembled several producers,
including Kiko Cibrian, Ettore
Grenciand Chachorro Lopez,
who have worked with some
of Latin music’s biggest
names, including, respec-
tively, Luis Miguel, Reyli and
Julieta Venegas.

“Our egos were locked up,”
Cibrian says of the album’s
collaborative effort. “Iit doesn’t
always work that way, espe-
cially when you’re trying to
be creative.”

Sony U.S. Latin president
Ruben Leyva is so enthusias-
tic about Reik’s new album
that the label is scheduled to
release two songsin English:
“Play With Fire” and “It’s
Over,” which will translate as

hehad him meet Don Browne,
who recently stepped down as
president of Teleinundo.

“And he saw what we saw,”
Perez says. “Jencarlos has that
‘it’ factor. He's very charming,
he has tremendous stage
presence; he can act, he sings.
And he’s been preparing for
this for so long.”

It was Browne who took the
leap and partnered with Bulls-
eyetomarry Canela’s musicand
presence with
Telemundocon-
tent, with stun-
ning results.

Telemundo
will again sup-
port Canela’s
music beyond
the soap, which
started airing in
May and runs
through October. On June 13,
the network began running
30-second spots promoting
the album and single “Mi
Corazon Insiste,” while Bulls-
eye bought additional spots
that’ll run later in the year
with a second single.

In addition, Telemundo’s
daily entertainment/news
show, “Al Rojo Vivo,” will air
“countdown” segments for
Canela’s album release, fea-
turing interviews with the

artist and the guest acts on
his album, including Pit-
bull, Jose Feliciano, Gil-
berto Santarosa, El Cata
and regional Mexican band
Los Recoditos.

The promotion comes in the
wake of a major, Telemundo-
helined sponsorship with Post
Cereals, which will feature
Canela’s face on 4 million boxes
of Honey Bunches of Oats.

Beyond TV, Bullseye is look-
ing for a major
radio hit—
which it didn’t
score last time
around—and
has hired pro-
motion com-
pany Latin Hits
Entertainment
to work radio.
Canela will also,
for the first time, host in-stores

the week of release, three of

them in Puerto Rico and one
ata Walmart in Hialeah, Fla.
“We know the sophomore
album is the real task,” says
Jeff Young, president/CEO of
Venetian Marketing Group,
which is handling all market-
ingefforts for the release. “But
we think this kid’s gotit.” <.

For 24/7 Latin news

biz and analysis, see
1 billboard.biz/latin.

Mature themes:
REIK.

“No Te Quiero Olividar” and
“A Ciegas.” Eventually, the
band would like to take its
music beyond Mexico and the
United States.

“There’s more edge to Reik
now,” Leyva says. “There are
new elements to their sound,
but they are still Reik. Their
songs are very strong.” The
current album introduces
electronic elements and an

orchestra, as means toward a
more sophisticated sound.
For lead singer Navarro,
who co-wrote many of the
album’s songs, the idea that
the band is taking a new di-
rection without losing its sig-
nature sound is satisfying.
“I'm in a good place,” Na-
varro says. “Now it’s time for
the fans to decide.”
—Justino Aguila

EN ESPANOL: All the great Latin music coverage
LOM you’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.
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GLORIA, GLORIFIED

Gloria Estefan will be in-
ducted into the Hollywood
Bowl Hall of Fame on June 17.
The multimillion-selling,
Grammy Award-winning
crossover queen, singer/
songwriter/producer and au-
thor will be recognized for
career achievement, and will
perform at the Bowl along
with fellow inductee Harry
Connick Jr. Established in
2000, the hall honors con-
summate creators and super-
star performers who, through
their work in entertainment,
have established themselves
as part of the fabric of
American culture. Previous
inductees include Carlos San-
tana, Placido Domingo, Ste-
vie Wonder and Sarah Chang.

AWARDEES ON THE
ROAD

Univision and Eventus are
presenting the 2011 Premios
Juventud VIP tour, featuring
present and former nominees
of the Premios Juventud
awards show—including, on
select dates, the duos Chino
& Nacho and Alexis & Fido.
The tour will visit Miami, New
York, Chicago, Los Angeles
and Houston. The awards
event, which celebrates mu-
sic, sports, fashion, movies
and pop culture, will air live
on Univision at 8 p.m. ET on
July 21. “We are excited to
bring the excitement and
passion around one of
Univision’s biggest specials,
Premios Juventud, live to
fans in their hometowns,”
said Luis Fernandez, presi-
dent of Univision Entertain-
ment and Univision Studios,
in a statement.

ASSISTING AVON’S
ANNIVERSARY
Puerto Rican vocalist Kany
Garcia has been selected as
an Avon spokeswoman, to
celebrate the company’s
125th anniversary. Through
live performances, the singer
will provide her fans an
opportunity to mark the
company’s milestone. Garcia,
best-known for the song
“Para Volver a Amar,” says,
“I'm very happy to be able
to represent a company that
for 125 years has supported
Puerto Rican women.”
—Justino Aguila



Rumble In The Bundle

Is Packaging With Broader Services Subscription Plans’ Best Hope?

For all the talk about Spotify’s
free service tier or MOG’s music
discovery features, it seems that
the real key to a successful
music subscription service lies
in the simple process of
bundling—which is to say, in-
cluding a music subscription
service as part of the overall
package of another, broader
service, with all parties involved
sharing in the revenue.

In the United States, the best
example of this is the Muve
music service from mobile op-
erator Cricket Communications.
Muve is an unlimited music sub-
scription service, the cost of
which is built into the operator’s
monthly wireless phone plan.

Butit's not an add-on option.
The Muve plan is all-inclusive—
bundling unlimited voice, tex-
ting, Web browsing and music
downloads on a specific phone
designedjust for the service, all
for a flal fee of $55 per month.
It's also limited
just to the phone.
There’s no op-
tion to obtain any

Digital
Domain

for a year or more.

“For a consumer, it’s so easy
to grasp and connect with the
proposition of unlimited talk,
unlimited text, unlimited Web,
unlimited music,” alabel source
says. “That’s an appealing
proposition ata $50 price point.”

It's also appealing to the la-
bels. While other U.S. mobile
operators allow their customers
to add the price of a music
subscription service to their
monthly phone bill—as Verizon
Wireless does with Rhapsody
and Rdio—noneyet build those
services into their monthly wire-
less data plans the way Cricket
has. With those operators, the
labels only share in the subscrip-
tion revenue gained from the
service, not in the monthly data
revenue the operator collects
that makes the service possible.
With Muve, they share in it all.

But so far, that sharing is also
what has hindered any further
bundling of
music subscrip-
tion plans with ei-
ther mobile or

ANTONY

. ! N
music down BRUNO

loaded from the
Muve service on
acomputer, orto
transfer music
off the phone to
any other device.
It launched in early January,
and by May Cricket reported
50,000 subscribers to the plan.
Label sources say the company
could cross the 100,000-user
milestone as early as July.
Should it reach that mile-
stone, the Muve service will have
signed up more music sub-
scribers in less than six months
than either MOG or Rdio, both
of which have been in operation

VITAL VITA

Amid its efforts to defend

Internet service
providers, since
those providersare
unwilling to part
with their monthly
access fees.
“We’'re not
interested in subsidizing [the
labels’] business model,” a rep-
resentative of one of the larger
U.S. mobile operators says.
The stance of [nternet serv-
ice providers is similar. Part of
the disconnect is about price.
1SPs might be willing to add a
music service for an extra
monthly fee, but according to

8

muitiple international hack-
ing attacks, Sony found the time to introduce a new
handheld gaming system designed to replace the pop-
ular PlayStation Portable. The Vita features touch-
screen and motion-sensitive interfaces. It also boasts
pervasive Internet connectivity through Wi-Fi and cel-
lular networks thanks to an exclusive service agree-
ment with AT&T. In addition to multiplayer gaming,
the social features include in-game voice and text chat
capabilities, as well as the ability to send in-game vir-
tual gifts. Music-specific features weren’t discussed, but
it’s clear that the Vitais Sony’s answer to the growing
cioud content movement, it will be available this hol-

iday season for $300. —AB

BILLBOARD JUNE 25, 201

My Music

o @

My 0J Shazam

Get Music

-

Get Social

SAMSUNG

All-inclusive: The Muve service bundles music access with
mobile communication services.

various reports, they prefer to
charge less than $5 extra per
month to do so. Labels are be-
lieved to want more. Exactly how
much more is unclear, but the
point is that music services are
stuck in the middle of ever-
shrinking margins as these two
titans battle it oul.

But it’s a model labels are
not shying away from. Just
look at Apple’s iCloud digital
music locker. Record compa-
nies now get a cut of the $25
annual fee for the iTunes
Match feature of that service,
in addition to a cutof any song
purchased from iTunes
under their existing deals.

Andit’s clear that the sub-
scription service providers
themselves ache for more
such bundling relationships,
given the deal activity already
under way. While none of the
providers discuss their sub-
scriber figures, labels point to
partnerships like the one be-
tween French streaming serv-
ice Deezer and mobile operator
Orange in that country, or be-
tween Spotify and Telia in Swe-
den as further evidence of the
model’s potential.

“We see tremendous suc-
cess in Europe with wireless
carriers bundling music serv-

ices with data plans,” the
label source says. “Itdemon-
strates the appeal of these
kinds of plans.”

Startup services like MOG
and Rdio need to do the same.
MOG has taken a very device-
heavy approach, integrating
through an application pro-
gramming interface with
several consumer electronics
devices like home stereo
receivers. It's also heavily tar-
geting automotive devices, in-
cluding not only in-car stereos,
but also such car telematics
services as Tweddle Group—
the provider behind Toyota’s
Entune multimedia system—
and Airbiquity.

Another interesting possi-
bility is Facebook’s effort to in-
tegrate with all digital music
services—allowing users to
share on their wall what music
they’re listening to, and letting
friends sample those songs,
while paying for it all using
Facebook credits.

But so long as music sub-
scription plans are an option
rather than a bundled embed-
ded feature, their future will re-
main a challenge. o

» For 24/7 digital news
1Z and analysis, see
b billboard.biz/digital.

NEW FEATURES,
CONTENT CRUCIAL
TO APP LIFE

AnMTV study examining the
lifetime of mobile apps finds
that new features and con-
tent are the factors that de-
termine which apps are used
for the long term versus those
quickly discarded. Of those
using entertainment apps for
a long period of time, 79%
said ease of use was the main
reason for keeping an app,
with new content ranking sec-
ond (55%). Those discarding
their apps cited better alter-
natives as their main reason
for doing so (55%) while an-
other 42% cited the lack of new
content; 38% of entertain-
ment apps are deleted within
weeks of downloading.

MOBILE APPS +
NAVIGATION INFO =
MAJOR BUSINESS
Location-based services in
mobile apps are poised to
become big business, ac-
cording to Strategy Analyt-
ics. The research group pre-
dicts the industry could be
worth $10 billion by 2016
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worldwide. Maps and navi-
gation services lead the way
in this market, but location-
based search advertising
could account for more than
50% of the space infive years.
Controversies like the iPhone
tracking-data debate will
continue to arise, as privacy
concerns go hand in hand
with talk of location usage,
but Strategy Analytics calls
these flare-ups a “speed
bump” in the overall evolu-
tion of the market.

ONE DIGITAL

PICKS UP UMG’S
NORTH AMERICAN
DISTRIBUTION
Universal Music Group is out-
sourcing its North American
digital distribution practices
to INgrooves’ ONE Digital
platform. The deal means IN-
grooves has replaced UMG’s
digital supply chain and as-
sumed responsibility for all
online and mobile device de-
liveries to digital retailers and
mobile operators. INgrooves
previously handled UMG'’s
third-party distributed labels
like Concord and Fontana.
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8 COUNTRY GIRL (SHAKE IT FOR ME)

Luke Bryan scores his first top 10

ringtone, “Country Girl (Shake It for Me)”
(13-10, up 29%). The song is Bryan's top-
peaking Billboard Hot 100 hit of his career
(No. 22) and inches toward becoming his
sixth top 10 on Hot Country Songs (13-12).
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AUESTIONS

with JORDAN ‘DJ SWIVEL’ YOUNG

by KEITH MURPHY

The go-to recording engineer for Bey-
oncé is Toronto native Jordan “DJ
Swivel” Young. He’s sitting in a spacious
studio at New York’s new $3.5 million
Jungle City Studios, talking about his
unlikely road to working on one of the
most anticipated albums of 2011, Bey-
oncé’s “4” (due June 28).

“I was cleaning toilets, ordering food,
doing maintenance around the studio
when | first started,” Young says, re-
calling his internship days. “But it never
felt like a day of work. That’s when [ knew
I'd found my calling.” An ambitious kid
who once DJ’d all-ages clubs, Young
moved to New York two days after grad-
uating from Full Sail’s sound engineer-
ing program in 2005. Soon, Island Def
Jam recording artist Fabolous recruited
him to engineer his recording sessions.

Young dishes on 120-hour work
weeks, technology and recording stu-
dios. He notes with enthusiasm that
it’s an honor to record “the greatest
singer of our generation.”

When did you find out you were
going to work with Beyoncé?
A friend of mine, [BET “106 & Park” as-
sociate producer] Omar Grant, who was
working at Epic Records at the time,
worked with Destiny’s Child years ago.
And [ guess Beyoncé needed a fill-in en-
gineer for the day. This was April 2010.
She’d finished her last albumand . . .
was ready to get back in. Beyoncé wanted
tocul anew song. .. [ camein and she
told me, at the end of the day, that I did
a great job. A few months later, | got a
callback to do more sessions.

We pretty much worked every day
nonstop. B’s a machine. We recorded
more than 70 songs. It was by far the
greatest experience ['ve had in the stu-
dio. I spent more time with Beyoncé in
the last year than I have with my own
family in six years [laughs].

Some of “4” wasrecorded over-
seas, wasn’tit?
We rented a mansion in Australia. In
one room Kanye West and Jay-Z were
doing their “Watch the Throne,” and we
were in another room [recording “4”]. It
was incredible. Jay and Kanye recorded
inaliving room . . . so we shipped all the
gear in, rented what we needed to and
built two studios. Beyoncé and [ recorded
in the theater room.

But the first studio we went to over-
seas was in [England] . . . a place called
Bath. Peter Gabriel has a studio in a vil-
lage that looks like “The Lord of the
Rings” called Real World Studios. Bey-
oncéand | were in Gabriel’s private room

. It has every musical instrument that

he ever collected hanging on the walls.
It looks like a madhouse for music. . . a
really creative space.

Is Beyoncé a studio tyrant?
[Laughs] She is, but notin an authorita-
tive way. She’s a sweetheart to work with

. when you are on your shit. [ pride
myself on being really fast and able to
execute all the ideas that she wants. Be-
cause she’s on her shit, if you're not, then
she's going to find somebody that is.

One of the songs that leaked,

“Party” [produced by Kanye West
and featuring André 30001, has a
very early-’90s R&B sound. How did
you achieve that?
That was the first record I ever cut with
her, before we even started the album.
Kanye sent it to her . . . that early-"90s
inspiration was already there. Beyoncé
was experimenting. . . with everything.
“Party” . . . sounds like you’re at a sum-
mer cookout. She got that point across
in the vocals.

One of the pressures of being Beyoncé
is thatshe has to set the trends . . . every-
one looks to her to create what’s next.
There’s nothing on the radio that sounds
like [ first single} “Run the World.”

My favorite song is actually going to
be on the deluxe [Target] edition of “4.”
It's a song called “School & Life.” It has
a Prince vibe. The-Dream wrote and pro-
duced it, and it's basically a song about
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life and growing up. We recorded that
toward the end of the project. As soon
as | heard it [ told B, “That’s theone. . .
Ilove that song.” l actually got the chance
to mix that record. [t was incredible that
she allowed me to do that.

It seems like recording engineers
have become an endangered spec-
ies, given that anyone can purchase
Pro Tools.
1t's easy for people to do their own setup
athome. . .and geta decent sound. But
the problem is, a lot of people don’t know
how to record. You may have the great-
est micand all the greatest gear, but then
your vocals are distorted. One of the
problems s, kids are trained to just hear
MP3s. . .veryloud. Theydon't care about
the sonic qualities of the song. But you
can’t fight technology [laughs].

Do you think to yourself, “I’'m
26 years old and working with a
global superstar. Canit get any bet-
ter than this”?
Yeah [laughs]. It’s been such a ride. But
the important thing is, | never stopped.
I’'ve never taken a vacation. When you're
not around you miss opportunities.
That's why [ have no problem being in
astudio 120 hours in a week. That work
ethic is what helped me get to where |
am so quickly—I’'m now mixing Bey-
oncé records. No other 26-year-old can
say that. oee
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Bonnaroo A Big Hit

Tenth Edition Of The Tennessee Festival Wows On All Fronts

With its 10th-anniversary edition in the
books, the Bonnaroo Music & Arts Fes-
tival in Manchester, Tenn., has evolved
in many ways, all springing from the
initial desire of its creators to stage great
music in a unique way. Like the first
Bonnaroo, the 2011 event sold out, and
though the event succeeded by a vari-
ety of metrics, now, as then, the music
melded with the experience drove it all.
“From the very beginning, our No.
1 goal was to create the most amazing
music festival we could imagine and
to overdeliver to the cus-
tomers,” says Ashley
Capps, president of AC
Entertainment, founder
of Bonnaroo with Su-
perfly Productions.
Neither the folks al
Superfly nor Capps and
his Knoxville, Tenn.-
based team had done
anything like Bonnaroo
priortodivinginin 2002. ACwasare-
gional promoter that had overseen a
couple of camping festivals that maxed
out at 6,000 people per day, and New
Orleans-based Superfly was known for
its series of club shows during Jazzfest.

The two teams were brought together
by a couple of agents who felt the com-
panies could find synergies in the era
of massive promoter consolidation.

“They said, ‘You guys have a simi-
lar vision of what you're doing and
could probably benefit from working
together,” ” Capps recalls. This was also
the height of the jam band era. Capps
had already been in discussions about
aseries of weekend shows with Wide-
spread Panic, String Cheese Inci-
dent and Phil Lesh & Friends. Those
events never happened,
but those three bands
were the cornerstone of
the first Bonnaroo.

“Panic was the first
band tosay ‘yes,” ” Capps
says. “I remember sitting
down with [Panic agent]
Buck Williams, talking
about the concept, and
he was understandably
skeptical. | met Buck out on the site a
few weeks after that to show him what
we were talking about. I still remem-
ber him looking at me and saying, ‘I
think you're crazy, but we'll doit.” ”

Ah, the site. Roughly 750 acres of

what was farmland (the Bonnaroo
team has since purchased the site)
about 60 miles south of Nashville in
sleepy Manchester. Until Bonnaroo,
the site was known in the music in-
dustry only as hosting the Itchykoo
Park heritage rock festival, largely con-
sidered a failure due to low attendance
and logistical problems. Capps thinks
Itchykoo indirectly helped Bonnaroo.

‘No. 1, italerted us to the site in the
first place,” he says. “No. 2, the com-
munity had embraced the idea of
Itchykoo. They felt a little burned by
the Itchykoo experience, but they were
willing to embrace our concept and
give it another shol.

Bonnaroo famoustly sold out in 11
days and has since evolved into an
event that can host titans to up-and-
comers in rap, metal, mainstream rock,
bluegrass, jazz or basically anyone it
damn well pleases. Along the way, it
has earned a status in musical culture
that few dreamed possible.

“It certainly had a momentumto it
that none of'us in our wildest dreams
could have expected,” Capps says. “We
thought it wasa good idea, but its evo-
lution and its significance in the mu-

Nice to meet you:
ALBERTA CROSS
savored playing to-
new audiences at
Bonparog

sical landscape is something that gen-
uinely grew organically and came from
our initial impulse, which was to cre-
ate a great music festival.”

Great not only for fans, but for
bands and the industry. Alberta Cross
frontman Petter Ericson Stakee says
Bonnaroo is a critical play in the band’s
development. “You play foralot of peo-
ple that don’t know you,” he says. “We

.. did a signing. It was a long, long
queue, and there was a lot of people
saying, ‘I never heard you before today.
I’'m going to spread the word.” That’s
the beauty of festivals.”

Manager Michael McDonald,
whose Mick Management handles
John Mayer, had four acts at Bonna-
roo: Walk the Moon, the Walkmen,
Justin Townes Earle and Ray LaM-

ontagne. He considers the festival a
critical artist development tool. “There
is so much repeat business at Bonna-
roo that [ feel like people totally take
ownership of a band,” he says. “My
Morning Jacket is a Bonnaroo band.

Bonnaroo also offers an industry
hang that serves its own important
purpose. The behind-the-scenes areas
are populated with promoters, agents,
managers, attorneys, label execs,
artists and all sorts of music biz stake-
holders in a freewheeling social envi-
ronment that fosters good business
relations the rest of the year.

“You're in the middle of a field,” Mc-
Donald says. “Everyone’s got dirt
under their toenails, everyone’s hot,
they’ve all let their guard down, and
they’re here for music.” vee

Armando,
It's been an honor to help you

. connect the dots. As you say,
*now it’s time to work even harder!”
- Un abrazo, Leslie José Zigel
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TIMOTHY SACCENTI

B | A

Pitbull has learned valuable lessons from a number of artists. ® First
there was Luther Campbell of 2 Live Crew, who initially pushed Pitbull
to flex his gruff-voiced freestyle skills on Miami rap radio. ® Then there
was Lil Jon, the crunk king who gave Pitbull his first major feature, on
the 2002 “Kings of Crunk” album, and produced his debut solo single,
2004’s “Culo.” And one mustn't forget Italian beatmakers Nicola Fasano
and Pat Rich, whose song “75, Brazil Street” served as the basis for Pit-
bull’s 2009 global smash “I Know You Want Me (Calle Ocho),” which in
addition to selling 2.6 million copies in the United States (according to
Nielsen SoundScan) has racked up nearly 200 million plays on YouTube.

Still, ask this MC—Dborn 30 years ago as Armando
Christian Perez in Florida to Cuban-immigrant par-
ents—whom he’s looking to for inspiration these days,
and it’s not a chart-topping producer or an arena-packing
rapper. It’s Apple CEO Steve Jobs.

“You have to be constantly outdoing yourself,” Pitbull
says via the phone from Paris, where he’s knee-deep in
a round of promotion for his new album, “Planet Pit,”
due June 21 from Mr. 305/Polo Grounds/]. Following
the City of Light, he was off to Germany and the Neth-
erlands. “That’s what [Jobs] knew: He had the Mac, but
then he did the iPod, then the iPhone and then the iPad.
There’s always room for improvement.”

A self -described entrepreneur who says he envisions
music paving the way toward his own marketing firm,
Pitbull measures success the way multinational corpo-
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rations do—which comes as no surprise, given the wide-
ranging business he does with blue chip brands like Kodak,
Bud Light and Dr Pepper. “l make music with no boundar-
ies,” he says. “There’s no specific class or people or culture
I'm trying to target. And every time | reach a new audience,
that means I'm doing something right.”

Two years after “I Know You Want Me” sparked a pop cross-
over that ultimately drove the song to No. 2 on the Billboard
Hot 100, outdoing himself is precisely what Pitbull hopes to
accomplish with “Planet Pit,” his sixth studio outing and the
follow-up to last year’s Spanish-language “Armando.” Pitbull’s
most recent English album, “Rebelution,” came out in 2009
and has sold 222,000 copies, according to SoundScan. The
fresh 12-track set finds the rapper teaming with an assas-
sins’ row of A-list writer/producers, including Dr. Luke and
RedOne, as well as guest stars like Enrique Iglesias, Chris
Brown and Marc Aunthony. Ne-Yo sings the arena-disco hook
on the album’s current single, “Give Me Everything,” which
this week stands at No. 2 on the Hot 100; elsewhere, Pitbull
recruits Kelly Rowland to endow “Castle Made of Sand” with
a glimmer of electro-emo melancholy.

No one who's heard Pitbull’s string of increasingly high-
profile cameos during the last few years—think Iglesias’ 1
Like 1t,” Usher’s “DJ Got Us Fallin’ in Love” and Jennifer
Lopez’s “On the Floor"—will be shocked by the album’s em-
brace of sleek top 40 sounds—Polo Grounds president Bryan
Leach calls it “Black Eyed Peas on steroids”—but “Planet
Pit” makes it clear to just what degree this performer has
smoothed out his attack.

“Pit’s like, ‘I wanna win, man—what do we have to do?””
says Dr. Luke, who co-produced the pounding “Come N Go”
with Benny Blanco. “He knows what he likes and what he
doesn’t like, and he’s not going to do something he’s not into.
But he definitely strikes me as a winner. You can tell he’s got it.”
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“Pit was onstage at Wango Tango a few weeks ago and
people were on their feet the entire time,” adds KI1S-FM Los
Angeles PD John Ivey, who calls Pitbull one of his top-rated
station’s defining artists. “l was almost thinking, “This guy
is printing money."”

The musical goal for “Planet Pit,” Pitbull says, was “to
create an album where every record on it could be a single—
where every record you go to, you're just like, ‘Wow.” ” His
test for the “wow” factor is simple: “I just ask myself, ‘If I
were in a club or an arena or a stadium, would this make
me go crazy?”” Pitbull credits a childhood spent listening to
all kinds of music—“merengue, freestyle, cha-cha, [Miami]
bass, hip-hop, dancehall”—with giving him the ability to
“watch from a bird’s-eye view. And that’s what allows me to
create music that crosses all genres,” he says.

Although the considerable heavy-hitter quotient suggests
a strategic A&R approach, Pitbull insists that the various col-
laborations on “Planet Pit” grew out of personal connections.
“They all fell into place on their own,” he says. “We’d hang
out for a couple of nights, then it'd be like, “Fuck it—let’s
make a record together.

“This was never about calling up RedOne and scheduling
an appointment to hook into the RedOne sound,” says Pit-
bull’s manager, Charles Chavez of Latium Entertainment.
“His relationships are what made the records happen.”

Leach, who's worked with Pitbull since originally signing
him to TVT in 2003, says the rapper “moved cautiously with
the producers. He wanted to make sure they were marry-
ing what he does and what they do.” The exec remembers |
A&R president Peter Edge playing him Soulshock & Biker’s
track for “International Love.” “Peter said, ‘This sounds like
a smash,” and | agreed,” Leach says. “I sent it to Pit and he
didn’t even respond, which meant to me he didn't like it. 1
knew he had a stop coming up in New Jersey, so when he got

111

there, me, him and Charles went out to lunch. Somewhere in
there 1 said, ‘What do you think about ‘International Love’?
He said, ‘It sounds a little too pop for me.” He’s like, ‘I know
this is what’s happening, but | still wanna stay in my pocket.
I said, Pit, if you think the record’s too clean, when you get
on it, dirty it up.’ Two days later he called from Miami: ‘You
were right—wait till you hear these verses.””

GOING MULTINATIONAL

The result of all that hands-on action, RCA Music Group GM
Tom Corson says, is a vehicle designed to transform Pitbull
from Mr. 305, a nickname that refers to Miami’s area code,
into Mr. Worldwide, as he calls himself on “Planet Pit.” “Pit
and the team here have created an album of state-of-the-art
pop music for a global audience,” Corson says, adding that
he hears “five or six” singles on the set. “We're dedicated to
building Pitbull into a superstar on the level of the Black Eyed
Peas or Enrique Iglesias.’

Leach puts it another way: “By the time we're maxed out on
this album, people will know Pitbull the artist just as much
as they know his songs,” he says. “I see him having one of
the top-selling albums of the year and becoming the kind
of artist that starts and ends awards shows.”

According to RCA senior VP of marketing Aaron Borns,
the label’s plan to hit that mark “is really predicated on two
things: reinforcing the quality of the phenomenal pop record
Pit made and driving home how great of a live performer
he is.” Tn regards to the former, Borns points to Pitbull’s
participation in an iTunes Countdown promotion, through
which five album tracks will have been offered for a la carte
purchase by release date. “We wanted people to get a sense
of what this record is about, so we made sure we had music
out ahead of time,” Borns says.

Radio, of course, plays an enormous role here, as well.
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- “PITWASONSTAGE AT WANGOTANGO A FEW

WEEKS AGO AND PEOPLE WERE ON THEIR FEET
THE ENTIRETIME. ] WAS ALMOSTTHINKING, ‘THIS

GUY ISPRINTING MONEY.””

RCA VP of top 40 promotion David Dyer thinks Pitbull “has
been at the forefront of ushering radio into the new [club-
friendly] sound” epitomized by “I Know You Want Me” and
songs from “Planet Pit.” “When he first started coming with
these records and with the couple he put out before signing
with us, he’d get Miami and maybe New York,” Dyer says.
“Then all of a sudden it was the big cities, and now it’s ev-
erywhere. The week we impacted ‘Give Me Everything’ we
got [WKTU], [WHTZ] and [WXRK] in New York and two
stations in L.A. At our |abel that’s unheard of.”

Dyer acknowledges that Pitbull’s long line of features “defi-
nitely added to his sizzle” but says the rapper’s success at top
40 “really comes down to the sound: This song has everything
the format is looking for right now.” KI1S-FM’s Ivey agrees.
“Ten years ago some of this stuff would’ve been a little scary,
but now it’s so mainstream,” he says. “And it’s not that the
music has gotten softer. The audience has changed.’

As for showcasing Pitbull the performer, Borns lays out
what he calls an “aggressive” TV schedule. “A lot of people
haven’t had the opportunity to see what Pitbull is like live, so
they might’ve made certain assumptions,” Borns says. “But
you go to a Pitbull concert and you see that it’s a real show
with a fully realized band that’s kicking ass when they play.
TV is obviously a big part of every pop launch these days, but

JOHN IVEY. KIIS-FM LOS ANGELES

for Pitbull it’s a chance for people to see that this guy is the
real deal.” In addition to his TV gigs, Pitbull recently taped a
Walmart “Soundcheck” performance that Borns says is due
to go online the weekend before July 4. He’s also scheduled
to take part in a live Clear Channel webcast on June 30 from
New York’s P.C. Richard & Son Theater.

Pitbull’s booking agent, Michel Vega at William Morris
Endeavor, says the rapper’s full-band presentation “allows
him to carry a show confidently as a headliner and to play
in places he might not be able to otherwise. It brings a level
of energy that’s much more impactful than a D] set.” Later
this year Pitbull will tour Australia and North America with
Iglesias, a pairing that Vega says “just feels good all the way
around. These are two artists who have a lot in common in
terms of having crossed over to different worlds. And with
everything that’s happening with the demographics of this
country and with the influence of Latin music in the main-
stream, it’s very timely.

Pitbull’s corporate partnerships underscore Vega’s point: As
a spokesman he’s becoming increasingly attractive to compa-
nies seeking to connect with young consumers both inside
and outside the Latin community. “We wanted someone to
embody our brand who’s one of a kind—who’s a real pioneer,”
Dr Pepper director of multicultural marketing Olivia Vela

Mr. Worldwide (clockwise
from top left): PITBULL with-
ENRIQUE IGLESIAS at WHYI
Miami's Jingle Ball in December
2010; performing at Paris’ VIP
Room Theater on June 7; with
NE-YO onstage at the 2011
Billboard Music Awards in

Las Vegas on May 22; with
JENNIFER LOPEZ at KIIS-FM
Los Angeles’ Wango Tango
on May 14; and with T-PAIN at
Wango Tango.

says. “Pitbull encompasses everything we were looking for in
an artist to partner with over the next couple of years.” Vela
characterizes the soft drink’s relationship with Pitbull as being
“a lot deeper than a simple endorsement. We make sure he’s
at the center of everything we do on TV, in print and online

Chavez says that although his client “isn’t going to dance
around with a bottle,” he regularly “goes above and beyond what
the contracts say.” The manager cites as an example Pitbull’s
introduction to “Give Me Everything,” in which he raps, “Me
not working hard?/Yeush, right—picture that with a Kodak/
Or better yet, go to Times Square/Take a picture of me with a
Kodak.” “They didn’t pay us to put that in there,” Chavez says.
“Pit had just been in Times Square and saw a billboard with
him on it right before he went into the studio. He was like,
‘I'm just a poor Cuban kid—that’s the best thing of my life.””

Perhaps Pitbull didn’t require payment for the camera
maker’s shout-out because the revenue is flowing in from
other sources: Right now the rapper is closely involved with
several startup ventures, including Sheets Energy Strips
and Voli, a line of low-calorie vodkas; he’s also partnered
with Zumba Fitness for an exclusive workout keyed to the
“Planet Pit” cut “Pause.” And, as RCA’s Corson points out,
the feature and synch opportunities show no sign of drying
up. “As things start to grow,” he says, “he’ll get to pick and
choose where he lends his brand, much like an Akon or a
Puffy or a Will.i.am.”

Whoever hits up Pitbull in the near future can expect an
experience that might be more intimate than the norm. “Be-
fore I enter any kind of deal with anyone, we’ll have dinner
numerous times just so they can see what kind of person 1
am,” he says with a raspy chuckle. “It might be the most ap-
pealing part of doing business with the Pitbull brand.” « -

Mikael Wood is a New York-based freelance writer.
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On the heels of influential and
commercial successes with Radiohead,
Dizzee Rascal, Vampire Weekend and
the Prodigy, RICHARD RUSSELL and
his XL Records, with the extraordinary
triumph of Adele, have perhaps the
best shot at the biggest Grammys.
Does he in fact have the best take

on how to run a business?

BY RICHARD SMIRKE

he Ladbroke Grove, London, headquarters

of the independent XL Recordings stands

out. Its outer walls are covered in the omi-

nous swirling black and white cover art of

“The Eraser,” the solo debut of Radiohead

singer Thom Yorke, which hit No. 2 on the
Billboard 200 in August 2006. The otherwise nondescript
building can't fail to catch the eye.

Inside a cluttered reception room, posters for releases
from the White Stripes, M.I.A., Vampire Weekend, Radio-
head, the Prodigy, Dizzee Rascal and Odd Future member
Tyler, the Creator jam the wall space. A giant image of Adele
stands directly opposite a rather rickety front door. A pile of
unopened gold discs rest on a sofa, awaiting shipment to the
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company’s recently opened Los Angeles office. Corporate,
staid and business-like XL is most definitely not.

The same could also be said about Richard Russell, a former
DJ, DIY club promoter and electronic dance artist, who had a
U.K. top 10 hit in 1992 as electronic dance duo Kicks Like a
Mule. Russell has more than 9,000 Twitter followers
(@richardXL), a British twist on a Notorious B.1.G. lyric (“It
was all a dream/1 used to read Smash Hits magazine”) as his
tag and regularly posts everything from self-produced mixtapes
to his reflections on the music biz. He co-founded XL in 1989.

“I don't see myself as a businessman,” says Russell, 40. “1
don’t think like that, and 1 never have.”

It's a sunny June day, and he’s relaxing is his spacious but
modestly decorated loft office, where handwritten release sched-
ules and retro club fliers pepper the walls and a set of decks
with two turntables stands by the door. At the far side of the
room, an extensive collection of CDs and books fills every avail-
able inch of shelf space. “I think,” he says, completing a thought,
“that’s what makes it work.”

XL was launched as an exclusively electronic and rave im-
print by Russell, Tim Palmer and Nick Halkes. They were all
active as promoters, DJs and bedroom producers in London’s
then-thriving dance scene. XL was birthed as a subsidiary of
British indie Beggars Banquet Records (now Beggars Group).

Working out of a cramped windowless basement in Beggars’
Wandsworth, London, offices, the three-man team quickly es-

MARTIN POPE/CAMERA PRESS/RETNA
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tablished XL as one of the core labels in the United Kingdom’s
dance underground, dropping a steady stream of popular vinyl-
only releases, such as “We Want Funk” by 2 in Rhythm and
Flowmasters’ “Let 1t Take Control,” which the trio would often
play during their own club sets.

“We were looking to put out music thatyour audience asa D]
would like. You could test it very easily. You couldn’t go wrong,
really,” Russell says. U.K. electronic act the Prodigy gave XL its
first taste of commercial success when the band’s hardcore rave
single “Charly” broke the U.K. top five in 1991. its debutalbum,
“Experience,” released the following year, peaked at No. 12.

Ataround the same time, Russell and Hawkes were enjoying
chart success of their own as Kicks Like a Mule, which scored a
1992 top 10 U.K. hit with an uptempo track called “The Bouncer”
(Tribal Base). The duo was subsequently signed to Warner-owned
London Records butwas dropped before releasing an album—
an experience Russell says helped shaped his ethos.

“I didn’t have hard feelings toward [London Records] for what
happened,” says Russell, who continues to spend a lot of time
working in the studio. “But it didn’t work. So I’ve seen it not
working out for artists. The parameters of a small label, they
work well for me.”

XL may be a “small label” in structure—staff in its London
office number about 20, and XL's 2011 release schedule boasts
just seven albums—but its accomplishments are epic in scale.
Adele’s second album, “21,” has hit No. 1 in 15 countries, in-
cluding the United Kingdom, Canada and Germany, and has
spent 10 nonconsecutive weeks atop the Billboard 200, selling
2.1 million units, according to Nielsen SoundScan. It’s already
tipped to win big at next year’s Grammy Awards and has sold
more than 7.5 million units worldwide, according to XL.

The album’s first single, “Rolling in the Deep,” has moved
3.5 million downloads and spent six weeks at No. 1 on the Bill-
board Hot 100—the longest-reigning chart-topper sung by a
woman and to have appeared in the top 15 of a Billboard rock
chart since Joan Jett & the Blackhearts’ “I Love Rock 'N Roll”
more than 29 years ago.

Adele’s 2008 studio debut, “19,” which has propped up “21”
in nearly every major market, has meanwhile moved 3.5 mil-
lion units worldwide to date, the label says. U.S. sales for “19”
stand at 1.2 million, according to SoundScan. Even still: XL's
story isn’t all about Adele.

Vampire Weekend also scored a major worldwide smash with
its 2010 album, “Contra,” which debuted at No. 1 on the Bill-
board 200 and has moved 1 million units. “The Goblin,” by Tyler,
the Creator, has made less of an impression saleswise but has
still moved 120,000 units—a respectable figure for an under-
ground hip-hop record from a controversial, non-mainstream
artist. And XLs biggest-selling album to date is the Prodigy’s
1997 studio set, “The Fat of the Land,” which has moved 9 mil-
lion units worldwide, according to XL.

“Iwanteverything XL does to be meaningful. For it to be like
that, I have put a constant downward pressure on the amount
of stuff that we do. That creates a lot of focus,” Russell says.

He assumed sole leadership of the label in 1994 when Palmer
retired from the music business. (Halkes left XL a year earlier
to set up EMI-owned dance imprint Positiva.) Russell’s subse-
quent diversification of the label’s roster to include rock, folk,
hip-hop and soul artists, alongside electronic acts, boosted not
just its profile but also its coffers—the White Stripes’ 2003 set,
“Elephant,” has sold 825,000 copies in the United Kingdom,
according to the Official Charts Co.

Other key non-electronic releases since the turn of the
century include the 2000 Mercury Prize-winning “The Hour
of Bewilderbeast” by Badly Drawn Boy (455,000 U.K. copies,
according to the OCC) and Dizzee Rascal’s “Boy in Da Cor-
ner” (260,000; 400,000 worldwide, according to XL). Ras-
cal’'s album won the 2003 Mercury Prize and is credited with
kick-starting the U.K. rap and grime and urban scene, which
has since catapulted Tinie Tempah and Taio Cruz to super-
star status.

The label is able to operate on a global scale because it ex-
ists under the umbrella of a larger independent organization:
London-based Beggars Group, which in addition to XL houses
indie labels 4AD, Rough Trade and Matador. Alongside pro-
viding such vital back-end operations as accounts, legal, pro-
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duction, licensing, sales and distribution, Beggars’ interna-
tional network of offices ensures that a company like XL can
orchestrate a successful worldwide campaign.

“XL provides the A&R, product management, creation of
video and artwork, and then Beggars provides the back end: all
the vitally important mechanics of releasing records into the
world,” says Ben Beardsworth, London-based managing direc-
tor of XL Recordings, which is jointly owned by Russell and
Beggars Group chairman Martin Mills.

“The join between the two companies is virtually seamless,”
adds Beardsworth, who cites the early planning of globally fo-
cused campaigns between the two, which often commence long
before the mastering and delivery stage of a record, as a key fac-
tor behind the company’s success. “It’s this degree of focus that
has helped us to sell 5 million Adele albums outside of the U.S.
in the first five months of [the new album’s] release,” he says.
“But also that enables us to do significant worldwide business
with our more underground acts.”

Beardsworth cites U.K. indie act the xx, which has sold more
than 1 million units of its 2010 Mercury Prize-winning debut,
“xx” (Young Turks/XL), as a prime example of a tightly planned,
slow-burning campaign for an alternative act, which utilizes
every element of the XL/Beggars international setup. Adele’s
current globe-straddling success, meanwhile, exists on an en-
tirely higher plain altogether.

Like the singer’s Grammy-nominated debut“19,” “21” was
licensed to Columbia/Sony for U.S. release—a decision made
at the artist’s bequest, according to XL, which handled the
record for the rest of the world. The starting point for the
campaign came two months ahead of release in November
2010 with a live TV performance on U.K. show “Later . ..
With Jools Holland,” where the singer performed a standout
rendition of album track “Someone Like You.” Roughly
500,000 people watched the performance, Beardsworth esti-
mates, but he says that more than 20 times that number sub-
sequently watched it online.

“With a small number of releases, every campaign
is geared toward that artist, that record. You’re
creating a new mold every time, which takes
time and thought—and if you’re doing it well,

is an artistic endeavor in itself.”

—RICHARD RUSSELL
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We’'re going to be friends:
RICHARD RUSSELL (circled) with
XL acts in 1992 and with JACK
WHITE in 2005 (above); below:
with GIL SCOTT-HERON.

“That was the acorn that everything grew from,” he says.
“And the person who [made] that performance happen, the
choice of song and the timing of it, was Adele.”

In the United States, spots on “Late Show With David Let-
terman” and “/immy Kimmel Live!” followed, generating mas-
sive online buzz, says Kris Chen, New York-based VP of A&R
at XL. He credits Columbia with doing a “fantastic job” of plac-
ing Adele on the right promotional platforms.

“With a small number of releases, every campaign is geared
toward that artist, that record,” Russell says. “You're creat-
ing a new mold every time, which takes time and thought,
and if you're doing it well, is an artistic endeavor in itself. If
people are looking for clues as to how the label is able to con-
sistently deliver good results . . . that’s the reason.”

In addition to maintaining a small number of releases, XL
limits label signings to approximately one per year, with the
most recent being the hotly tipped London-based electronic
artist Jai Paul. “I'm disciplined in not getting involved in a lot
of stuff,” Russell says. “I'm disciplined in saying ‘no’ to a lot
of things, some of which 1like. But. . . it's important tonot do
too much.

“You see it with labels where when they do well, it’s the eas-
iest thing in the world to say ‘yes’ to stuff. That’s not what we’re
here to do,” Russell says. “XL spends as much as any major on
the records it does and . . . sometimes spends more. But we're
not putting out that many records, so it’s easy to do that.

“These are the most basic economics imaginable. Logic
is the boss. With every one of these records, it’s kind of ob-
vious what we need to do, and if the artist has interesting
ideas . . . you need to explore them. But you can’t buy the
love and attention. You have to get that with the music, and
then the ideas.”

According to Russell, the common characteristic that unites
all XL artists is “a super-instinctive level of knowing exactly
what it is that you're meant to be doing. If there’s any defini-
tion of the type of artist I like working with, it’s an artist who
will do well without us.”

XL's A&R staffis robust and tuned in, but Russell dismisses
the idea that they’re doing anything different from other indie
labels—or majors—to discover artists. He maintains that XL
is simply selective about the people it chooses to work with, and
then gives them free rein to achieve their vision. If that sounds
like a utopian setup, then it’s one that evidently appeals to mu-
sicians. The line to sign Odd Future’s Tyler, the Creator was

ROLLING ALONG

I “21” Album Sales

I “Rolling in the Deep™
Digital Sales

| 118 I 111

yam 36/ 3im 320m am &3 4f10/m &m
Adele has been unstoppable on the Billboard 200 and Digital Songs charts
(above), on the radio (middie) and on social networks (below). Buzz about
her 21" along with radio’s ultimate embrace of “Rolling in the Deep,” helped
engineer her amazing year. It's worth noting that radio doesn’t seem to have
been the driver of Adele’s success. To the contrary, radio seems to have
followed sales peaks. In Adele's case, she started strong saleswise, but then
really took off the week of Aprl 24. Album sales and an “Americanidol

contestant’s performance of “Rolling” drove awareness—and ultimately sales

L L

424 5m 5/8/m 5151 sfam 529 6/5/M 6/1/m

& Hot 100 Awdiente,
“Rolling in the Deep"

fo

4 [FLL TP et S \-\%\}"l‘ bhumg DM S . 2 2 B d :&K‘ i

yom o emo 33M o oMo ymm o 43m o Anemo 4um o sam o symo s/amo sfsmo smar o siem 6 s

1 . - -

Wl _
Adele 75;\
Social 50 8
Clart Rank <

ZO i %

0| 2%

SIS

40 %ﬁ
| o I N o

yom o M 3mmo M yImo 43M 40m  4mmo 4smo SAM o s5/mo SAsmo szmo sme 6f5m sm

long—but XL won his signature. How?

“The right kind of artist for us to work with can detect that
we're the right label for them to work with,” Russell says. “Tyler
is someone who has done it his way with no compromise or di-
lution: 1 like guys like that.” Nonetheless, some serious leg-
work was required to sign one of the world's most buzzed-about
rappers, with XL making repeated trips to Odd Future’s L.A.
studio before bringing the group to London and setting up its
first U.K. shows. The label landed a worldwide one-album deal
for Tyler’s highly sought-after “Goblin.”

“We're an artist-led label because we're an artist-run label,”
Russell says, claiming to regularly turn down projects with
proven commercial appeal because they don’t align with XL's
interests or artistic motivations. “Record companies are not
who 1 look to for inspiration for how this record company should
be run. T look to artists for that inspiration.”

And he’s not looking to expand in the wake of Adele’s
global success.

“I'd like to take it smaller,” Russell says with a smile. “I want
to be involved in making good records and have as little bag-
gage as possible around that. That’s the driving force behind
XL and that’s not best-served by having some massive fucking
business that you've got to think about all the time.

“I’'m a big believer in the power of saying ‘no’ to things,” he
adds. “The brutal truth is that record labels sign a lot of stuff
because they’re frightened that they don’t really know what
they’re doing and they're frightened that if they don't do it,
someone else will, and do well with it.

“I'm happy for other people to do well with things. Because
there are a very small number of things, which on the basis of
mainly instinct, we think are right for us to do.”

Russell says there’s a thread that runs from the Prodigy’s
Liam Howlett to Jack White to Gil Scott-Heron to Adele, which
has to do with “originality and people having a desire to do
things their own way really well. We're geared toward being
able to facilitate that.”

For all the talk of artistry and creativity, Russell falls back on
one of the most hardcore music-biz legends for his own motiva-
tion. “One of my favorite quotes about how to deal with all this
stuff,” he says, “comes from [Motown founder] Berry Gordy, who

’

said, ‘I was only the boss in name. Logic was in charge. "es

Richard Smirke (@rsmirke) is a London-based journalist who
writes regularly for Billboard.biz.

RUSSELL ON
GIL SCOTT-HERON

That first meeting | had with him—at New York’s Rikers Is-
land prison complex, where Scott-Heron was then incarcer-
ated—was fantastic. We instantly got on well with each other,
so he was open to working together and he was very openin
what we did.

“I'm New Here” (2010) didn’t sell like the Adele record but to
the people that it did mean something to, it seemed like it meant
a lot. | was really pleased that we were able to do that when we
did. Gil was very encouraging of me in making the music that |
played on the record; as well as the people that | got to play on
it. It was a great experience and it was very rewarding.

It’s a spiritual record. People who understood that really,
really gotinto it. His body of work is so brilliant and so beau-
tiful that it can’t really be competed with by anyone.

With “I'm New Here,” we're doing something a bit different—
a bit more stripped-down and thematic in a lot of ways. | know
people have always thought of him as difficult, but | think I'm
quite difficult. Pve got strong ideas about what are the things to
do and what aren’t, and in the case of me and Gil the ideas just
married up. it was a privilege to work with him and to know him.”

—Richard Russell, June 6, London

JUNE 25,2011 | www.billboard.biz | 19



20 | BILLBOARD | JUNE 25,201



|



V¥’ T
7/ 000000 4 ’/,///¢//

or the last several years, Mark Pinkus,
senior VP of worldwide licensing for
Warner Music Group’s Rhino Enter-
tainment division, has met with
Activision during the E3 videogame
conference. The focus of those meet-
ings typically was on placing songs in
the company’s “Guitar Hero” or “D]J
Hero” music-game franchises. But this
year, the focus was on a much differ-
ent Activision property—“Modern Warfare 3.”

“It would be great to get a song in that trailer,”

he says.

For obvious reasons. “Modern Warfare 3” is the
latest installment of the hugely popular “Call of Duty”
franchise. 2007’s “Call of Duty: Modern Warfare” sold
4.7 million copies in a single day. Last year’s “Call of
Duty: Black Ops” set a record for opening-day sales
at 5.6 million copies. The reveal trailer for “MW3,”
which debuted online May 23, already has more than
11 million views. With a scheduled release date of
Nov. 8, scoring a synch placement in either the game
or ads and trailers created for it is considered the holy
grail of the videogame synch-licensing world.

Fortunately, Activision VP of music affairs Tim Riley
plans to make musican integral part of the marketing
campaign for “MW3"” (see story, page 23). “Thatis a
massive title for us, obviously, and we're going to do
something very, very cool with that game in the music
space,” he says. “There’s a very go-big-or-go-home
mentality now.”

He won’t discuss details just yet, but pointed to the
use of the Rolling Stones in “Call of Duty: Black Ops”
as a template. The week before the game came out, Ac-
tivision released a trailer featuring the Stones’ 1969
song “Gimme Shelter” that appeared all over prime-
time TV and garnered more than 3 million views on
YouTube. The result was a fivefold increase in down-
load sales for the track in the two weeks after it aired.
Activision also licensed 1968’s “Sympathy for the Devil”
for a scene. And for the “Escalation” multiplayer map
pack for the game released last month, California heavy
metal outfit Avenged Sevenfold (Warner Bros.) recorded
the original song “I’'m Not Ready to Die.”

But “MW3” isn’t the only blockbuster title expected
this year, nor is Activision the only game publisher
interested in integrating music into games and their
promotional campaigns. Electronic Arts hopes to
challenge “MW3” with “Battlefield 3.” Microsoft’s
Epic Games is releasing the third installment of its
“Gears of War” franchise. And there are multiple
other feature games coming that have nothing to do
with music but have great potential for music licens-
ing (see list, page 25).

That's because videogame publishers are focus-
ing their energies on fewer, bigger titles, but back-
ing them with far larger mass marketing campaigns
and spending more than ever before on trailers and
ad placements.

“The industry, from an advertising perspective, has
stepped up,” says Rod Fergusson, executive producer
of Epic’s “Gears of War” franchise. “You can see it in
the production value of the ads that are coming out
now, particularly when you have contentious franchise
battles, like ‘Modern Warfare’ going up against ‘Bat-
tlefield.” They're going to try to outspend each other.
People are taking this more seriously.”

The launch trailer for the original “Gears” game
in 2006—which used Gary Jules’ 2001 cover of Tears
for Fears’ 1983 “Mad World” to set a more somber,
introspective tone than is typically seen in first-per-
son shooters—is considered one of the most iconic
videogame ads and set a new bar for how games are
marketed. (There’s a video retrospective of the “Gears”
22 |
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It’s just a shot away:
Activision’s use of
music by THE ROLLING
STONES inits TV ad
(below) and gameplay
for “Call of Duty: Black
Ops” (top) resulted in
sales boosts for the
band's songs.

trailers at Billboard.biz.)

For the “Gears 3” launch trailer, Epic took a differ-
ent approach, licensing Black Sabbath’s 1970 classic
“War Pigs.” It'l] also feature an original song written
exclusively for the game by Ice-T’s reunited rock act
Body Count. Ice-T is voicing a character in the game
as well.

Electronic Arts is taking the promotional poten-
tial of music so seriously thatlast year it transferred
its music supervision from the programming divi-
sion that makes games and put it into the market-
ing department. Last year, the group forged a
partnership between Linkin Park and EA’s “Medal
of Honor” franchise, in which the band wrote the
song “The Catalyst” for the game’s closing credits
and created a four-minute trailer directed by band
member Joe Hahn, using a mix of live action and
gameplay footage. According to EA Music head Steve
Schnur, that effort served as the guide for this year’s
marketing plan.

“You're going to see some big music marketing plays
thisyear,” he says. “As opposed to last year, where you
saw one big one with ‘Medal of Honor,” you're going
to see bigger ones this year with multiple titles.”

And that’s just fine with those responsible for licens-
ing music into games.

“We're always keeping that in the back of our mind

while working on these deals,” says EMI Music Pub-
lishing VP of music resources Rod Kotler, who licensed
a cover of Frank Sinatra’s “New York, New York” for
the trailer to “Crysis 2,” “to get more than just the place-
ment in the game out of it and create other revenue
streams for our writers and our artists.”

This couldn’t have come at a better time. With the
implosion of the music-game market, labels and pub-
lishers have to seek new ways to license music for
videogames, and focusing on trailers or ads is a lucra-
tive option. On a deal-by-deal basis, licensing music
foragamead or trailer is far more profitable for labels
and publishers than doing so for an in-game place-
ment, according to those involved. There’s a higher up-
front fee, plus the performance revenue for each airing
(which can get millions of views on YouTube), not to
mention the sales bump for songs included in the trailer.
For a track off an upcoming release, it can make or
break the album launch.

And although the volume of in-game music licens-
ing activity far outstrips that of the ad or trailer mar-
ket, it's an area of growing opportunity that’ll be closely
followed in the months to come.

“We've actively been going after the trailer space in
films for years,” Rhino’s Pinkus says. “Now the trailer
space for videogames is becoming equally as compet-
itive. That’s a great opportunity.” .

ROLLING STONES: GAB ARCHIVE/REDFERNS/GETTY IMAGES
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A TALK WITH ACTIVISION VP OF MUSIC
AFFAIHS TIM BII-EY BY ANTONY BRUNO

The music-videogame genre imploded. The “Guitar Hero” franchise on “indefinite hiatus.” But is Activision VP
of music affairs Tim Riley slowing down? No. The former A&R executive says he’s busier than ever, licensing
music for various Activision games, both for in-game and promotional trailers and ads.

Riley was a key component in the deal that put the Rolling Stones’ music in the blockbuster “Call of Duty:
Black Ops” game, as well in the ads for the title, which he says is a template for how Activision wants to inte-
grate music with its videogame development and promotional plans to come.

On the eve of the recent E3 conference, Riley had lots to say about the Stones ad, how he discovers music
and the relationship between the music and game industries.

Now that “Guitar Hero” is no longer a franchise,
what’s been the impact on your life?

Had you asked me that in February—when everyone
went from a very aggressive music-game release sched-
ule to pretty much nothing—I wouldn’t have had an
answer. But it’s pretty interesting what’s happened. Out-
side ofalot of staff getting laid off, I've never been more
busy. I thought my day-to-day interaction with the music
industry and all my contacts with the labels, publish-
ers, managers and artists would decline since we’re not
making music games. But no. It’s sort of like a reset.

How, exactly?

When music games came in beyond anyone’s expec-
tations, it got so massive so quick and there was so
much work involved. 1 stepped up times five. I didn’t
have enough time in my day to do anything other than
music games. I had to hire more people to make sure
we weren't leaving anything unattended to. I handed
off the composer responsibilities to an audio depart-
ment that's now shifted back to my group. In addition
to scores, we're still putting music in all our games. Tt
can be anything from a song in a TV commercial to a

theme for an existing game. It could be just rons of
licensed songs within games.

What lasting impact did the guitar-game craze
have on the videogame world?

I've watched the music industry go from saying “Call 66

the guy in film and TV” back in 2003 to staffing real
videogame folks. All the labels and publishers have
people that play games, go to E3, want to see release
schedules, they want to see demos. I've had two or
three different people from Warner come into my of-
fice in the last couple of months justto see a new build
of “Skyliners.”

They’re very involved and very proactive. The people
we deal with are the gamers. The marketing and pro-
motions department at the labels put us in their plans
for releasing records. Probably once a month some-
body will call about launching this record from this
band and this time and want to be associated with a
game coming out at the same time.

You’re licensing music more for trailers and ads.
About a year ago, Erich Hirshberg came over from [ad

IlNE UF THE
MORE FUN
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DO IS MAKE
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agency] Deutsch—he’s the CEO of Activision Publish-
ing. This guy knows so much about the ad and mar-
keting space that it’s interesting for me in a beneficial
way. I've worked on over 125 games for Activision, and
for about half of those I had to sit down with different
marketing people to try to convince them to do stuft
with music that Eric already thinks about doing.

He understands pop culture. He understands what
licensing a Rolling Stones song and working it closely
with a “Call of Duty” brand brings to the table, and what
those brands can do for one another. Now that we have
amore limited slate, all the games are so big that when
we are talking about working with artists, you can imag-
ine the caliber of the artists that are considered.

How do you decide when to use a superstar
versus an unknown band?

One of the more fun things we have to do—and a priv-
ilege and almost an obligation as music people—is to
make sure we’re turning on music to fans. [t’s almost
ablown opportunity to just tell them about something
they’re already listening to on the radio just because it
matches what we think is the same target audience. So
we try to pepper in the new stuff. Since February, with-
out the music games, the opportunities are fewer and
far between than they used to be. We're still looking
for those opportunities.

How does music get on your radar?

I know it sounds crazy, but [ don’t like it when people
send me digital files. We take unsolicited material, and
itdoesn’t have to come from a label.

We do a pretty good job listening to everything we
get. We are constantly in contact. We probably have five
meetings a week with inanagers or labels. We go to all
the shows. We go to all the major conferences. Butdo
your homework. You don't have to play a videogame,
but if you think there’s a great song for a game, do us
afavorand go on YouTube or our website or any of the
variety of blogs and learn a little about the game first.

What do you think about some labels and pub-
lishers consolidating their licensing divisions into
one-stop shops, like EMI?

It’s relatively new, and it's really great when you're try-
ing to getsomething done quickly. Marketing for trail-
ers gets done with a very limited time frame. If
something clears faster than somethingelse, it stands
a better chance of being used. But even those whodon't
have one-stop shops, their divisions are all talking to
each other. So the communication within labels and
publishing groups has improved.

What are your goals for this year?

If you can imagine trying to follow up the biggest-
selling videogame in the history of videogames [“Call
of Duty: Black Ops”}, and all the positive feedback of
the Rolling Stones campaign for that . . . we’ve chal-
lenged ourselves to raise that bar. We're going to try
to improve on it. It’s about how you improve on part-
nerships. How do two like-sized brands benefit each
other? That’s the thing we’re looking at.

Is the music industry ready for that level of
engagement?

When I first came here, I felt like I had to explain the
benefits of putting new music in a videogame. I had
people saying stuff like, “Oh, it’s an MP3, they’ll just
steal our song.” I had to deal with that kind of mental-
ity in the early days. Now, I think people get it. They're
gamers, and if they're not, their sons or daughters are.
So now that we know what this does, let’s do some-
thing big. All the big brands out there, whether it's a
Coke or whatever—when they work with artists they
work on big partnerships. It's not just a song. That’s
where the big opportunities lie. o
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INTO THE ACTION

WHERE THE OPPORTUNITIES ARE—RIGHT NOW—
IN GAMING LICENSING

At the recent E3 conference in Los Angeles, major videogame publishers laid out product
road maps for this calendar year and beyond. Here’s what's on the horizon: nine titles the
music industry should keep in its sights for prime music-licensing opportunities—for in-
game placements as well as trailer and ad impressions. —AB

‘DANCE CENTRAL 2’

Developer/publisher: Harmonix
Music supervisor: Chris Rigopulos

| Release: Oct. 25
Platform: Xbox 360 Kinect

‘SKYLANDERS: SPYRO'S ADVENTURE'

Developer/publisher: Toys for Bob & XPEC
Entertainment/Activision
Music supervisor: Tim Riley

Release: Third quarter
Platforms: Xbox 360, PlayStation 3, Wii

‘SAINTS ROU: THE THIRD’

Developer/publisher: Volition/THQ
Music supervisor: Victor Rodriguez

Release: Nov. 15
Platforms: Xbox 360, PlayStation 3
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Developer/publisher: Ubisoft
Music supervisors: Nino Sapina,
Gregoire Spillmann ‘

Release: Oct. 1
Platforms: Wii, PlayStation Move,
‘ Xbox 360 Kinect

Developer/publisher: EA Tiburon/EA Sports '
Music supervisors: Cybele Pettus,
Steve Schnur

. Release: Aug. 30
Platforms: Xbox 360, PlayStation 3

‘EVERYBODY DANCE’

|
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Developer/publisher: London Studios/

Release: Third quarter
Platform: PlayStation 3 Move SCEA
Music supervisor: Duncan Smith




‘BATTLEFIELD 3’

Release: Oct. 25
Platforms: Xbox 360, PlayStation 3

L

Developer/publisher: EA Digital lllusions/
Electronic Arts
Music supervisor: Steve Schnur

‘MODERN WARFARE

Release: Nov. 8
Platforms: Xbox 360, PlayStation 3

Developer/publisher: infinity Ward/
Activision
Music supervisor: Tim Riley

‘GEARS OF WAR ¥’

‘ Release: Sept. 20
Platform: Xbox 360

A

F»

Developer/publisher: Epic Games/
Microsoft Studios
Music supervisor: Mike Larson

Release: March 2012
Platforms: Xbox 360, PlayStation 3, Wii

‘GHOST RECON FUTURE SOLDIER’
— .

Developer/publisher: Ubisoft Paris/Ubisoft
Music supervisor: Jeremy Blechet

DANCING
MACHINES

NEW SOCIAL GAMES, MOBILE APPS AND
DANCE TITLES KEEP THE MUSIC PLAYING
IN GAMING |

XBOX 360

There won't be another instaliment of “Guitar Hero” or “Rock
Band” coming to videogame retail shelves this year. But—
music games aren’t dead.

Dance-based titles, music-focused mobile apps and even a
few more stabs at the traditional guitar-gaming genre are still
there 10 keep music licensing departments more than busy.
“The amount of music used in videogames is as big as ever, if
nol growing,” says Mark Pinkus, senior VP of worldwide li-
censing for Warner Music Group’s Rhino Entertainment di-
vision. “Our videogame clearance person is inundated with
music-based game licensing.”

The bulk of this activity comes from the new dance-gam-
ing market, made possible by the sudden explosion of mo-
tion-capture gaming systems—the Kinect for the Xbox 360,
the Move for rthe PlayStation
3 and of course the pioneer-
ing Wii (to which creator Nin-
tendo unveiled a follow-up at
the recent E3 conference,
called Wii U). Coming out
later this year is “Dance Cen-
tral 2,” “Just Dance 3” and
“Everybody Dance,” among
others. There’s even rumors
that “Guitar Hero” publisher
Activision may be workingon
a “Dance Hero” line, but that
hasn’t been confirmed.

The original “Dance Cen-
tral” arrived at the same time
as the Kinect, and as such had
a limited market—>but still sold
more than 1 million units in
less than a month. A represen-
tative for developer Ubisoft,

Body movin’: The
Kinect is among the
motion-based systems
sparking the dance-
game market.

behind the “Just Dance” series, as well as “Michael Jackson:
The Experience,” said that its dance-game titles combined sold
10.5 million units in the last three months of 2010 alone.

“The uptick in dance games has offset the declines in other
markets,” EMI Music Publishing VP of music resources Rod
Kotler says.

The downside in relying on dance games, however, is that the
market for downloadable content isn’t as strong. Harmonix, the
developers behind the “Rock Band” and “Dance Central” series,
introduces new music to buy and download for the former every
week. Itcan’t do the same for “Dance Central” because it takes far
longer to create a new song for the motion-based dance game than
it does for the easier interface of a plastic guitar with five buttons.

Fortunately, there’s a huge increase in music licensing for
mobile and social games on platforms like Facebook. “We're
hoping that ultimately that space will make up for the drop
in [music games|,” Pinkus says. “The number of requests
we’re now receiving, we're getting from apps.”

Finally, Ubisoft is taking one last shot at the guitar-game
market. With neither “Guitar Hero” or “Rock Band” install-
ments expected this year, the company anticipates having
the market largely to itself with “Rocksmith,” a rhythm game
that uses a real guitar as the controller to add a stronger
music-education twist.

Individually, none of these markets will likely equal the $1.4
billion market that guitar-based games reached at its 2008 peak,
according to NPD Group’s data at the time. But executives like
Randy Shefer, director of videogames, film and TV music for
Sony/ATV, says games of all sorts are still music to his ears.

‘We see this as an area of growth,” he says. “The promo-
tional value is great, and we have numbers to hit. .o
Antony Bruno (@ AntonyNBruno) is executive director of content
and programming for digital /mobile. He writes the weekly Digital
Domain column.
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. FORSPON: S, ART
AGENTS—FREE EVENTS RE|
~ VIBRANT AND BENEFICI

alib Kweli will become a crime-fighter at
Brooklyn’s Red Hook Park.

Later this month, and perhaps un-
knowingly to the Brooklyn-bred Kweli,
his free June 21 performance in the
neighborhood park, part of New York’s
annual SummerStage concert series, will
help drive down some of the crime in the
area. “Cops tell us that on days when
we're running SummerStage they have
no problems at all,” says David Rivel, executive di-
rector of the City Parks Foundation (CPF), which pro-
duces the free 110-event series held in 18 New York
parks from June to September. “If you're doing a drug
deal in a park, you don’t want to do it when there’s
2,000 people, security guards and lights.”

Be it corporate-sponsored or municipality-funded,
thousands of free music events are held annually across
North America, and park safety isn’t the only benefit.
Indeed, hosting such events can help raise brand aware-
ness for sponsors, expose artists to potential new fans
and leave concert-goers feeling like they were part of
a unique musical experience. But producing free large-
scale music events can sometimes cost millions in pro-
duction, artist fees and sponsorship involvement.
Despite the expense, numerous companies and city
entities continue to find value in the investment.

Since 2007, Samsung and AT&T have partnered to
host the annual Summer Krush free concert series,
which visits mostly 2,500-capacity venues in select U.S.
cities. Summer Krush has featured past performances
from such acts as Mariah Carey, Jay-Z, Kelly Clarkson,
Gavin Rossdale and Good Charlotte. The nine-city
lineup hasn’t yet been announced for the 2011 series,
which begins in July, but the events are designed to
showcase the capabilities of the newly released Sam-
sung Infuse 4G, available exclusively through AT&T.

Samsung regional marketing manager Stacey Port-
noy says Summer Krush has helped boost phone sales
in markets that the series visits. “From a sales perspec-
tive, we can track by city,” she says, declining to reveal
the cost of producing Summer Krush. “We have a strict
[return on investment] process that we have to go
through to get this program approved every year. So
we do have to provide some sort of quantitative data.”

For other companies, hosting free music events is
more about brand visibility than immediate product
sales. This summer, Vans will attempt to heighten its

LAND OF
THE FREE

10 FREE MUSIC
FESTS AND
CONCERT SERIES

They can't all be Virgin Mobile
FreeFest—which has branded its
name with the word “free” for the
last several years—but no-charge
outdoor concert series and music
festivals certainly make summer
months a bit brighter for live music
creators and fans alike. But these
fests—like Long’s Park Summer
Series in Lancaster, Pa., and
Philadelphia’s Fourth of July Jam—
only happen through a combination
of public funding, savvy brands and
corporate sponsors. >>
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CELEBRATE BROOKLYN!
BROOKLYN, JUNE 10-AUG. 11
Multi-instrumentalist Andrew Bird
packed them in at the Prospect Park
Bandshell on June 10 to kick off this
long-running series, but the
whistler/violinist isamong an
eclectic lineup this summer at the
Celebrate Brooklyn! series, which is
produced based on a combination
of public and corporate sponsorship.
Other shows include performances
by Raekwon, Los Lobos and the
Books. bricartsmedia.org

RIVER TO RIVER FESTIVAL
NEW YORK, JUNE 19-JULY 16
From R&B to art rock, world music
to world-famous operas, this New
York-wide festival celebrates it 10th
anniversary this summer, thanks to
signature sponsor American
Express. Highlights from the 2011
season include Patti Smith, Rosanne
Cash, Chrisette Michele, Terry Riley,
the Radio Dept. and the operatic
debut of Rufus Wainwright.
rivertorivernyc.com

SUMMERSTAGE

NEW YORK, JUNE 7-SEPT. 2
New York’s City Parks Foundation
brings together rock, hip-hop,
classical and even comedy for this
yearly series, which includes
performers like Yo Yo Ma,
Funkmaster Flex, Talib Kweli, Ryan
Leslie and Wavves.
summerstage.org

4KNOTS FESTIVAL

NEW YORK, JULY 16

Instead of making blogger-types
and indie music fans trek down to
Coney Island for Siren Fest, the
Village Voice has changed its tune
and gone for a downtown seaside
affair. The Black Lips, Titus
Andronicus and a slew of DJs will
take the stage at the famous alt-
weekly’s new fest, which goes
down at South Street Seaport’s
Pier 17. villagevoice.com
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Easl Coas! presence by hosting a six-night free concert
series at its 25,000 square foot House of Vans space in
Brooklyn. The first show will be held June 30 and fea-
ture rock acts No Age, Health and Cults.

“This is really about building the Vans brand . . . par-
ticularly in New York,” Vans senior marketing man-
ager Chris Overholser says, noting that the shoe
company already has a strong presence on the West
Coast. “When we talk about return on investment, we're
not talking about it in dollars and cents, but more in
brand equity and awareness in New York.”

For nonprofits like New York’s CPF, hosting a free
concert series like SummerStage is part of the organi-
zation’s “mission to provide free performances and
services to our publicto help keep parks and neighbor-
hoods active,” Rivel says. The CPF bankrolls the $5 mil-
lion series through fund-raising events, private
donations, government grants, corporate sponsorship
and rental revenue for summer events at Central Park.
This year, despite the weak economy, SummerStage
landed AT&T as a presenting sponsor (for three years).
Financial details of the agreement weren’t disclosed.

Corporate sponsorships are the lifeblood of many
free large-scale musical events. MAC Presents presi-
dent Marcie Allen previously owned the free music se-
ries On the Bricks at Centennial Olympic Park in Atlanta
and Dancin’ in the District at Nashville’s Riverfront
Park. In 2001, she hosted the two events free of charge
primarily through sponsorship deals with Bridgestone
(Nashville) and Aquafina (Atlanta). The following year,

Everybody’s free; MATT &
KIM (top) perform at the
annual Virgin Mobile
FreeFest in Columbia, Md.,
on Sept. 25, 2010; bottom:
TALIB KWELI will treat
Brooklynites to a free show
in Red Hook Park on June 21.

however, she implemented a $5
ticket fee as a way to afford higher-
priced talent.

“I raised roughly $1 million for
Atlanta and Nashville in corporate
sponsorships,” Allen says. “Now
with the price of artists, you'd have
toraise close to $5 million. And it’s
going to be very difficult to get that
money from a brand.”

But sponsorship-driven music
festivals still exist. On Sept. 10, independent concert
promoter Seth Hurwitz will produce the third annual
Virgin Mobile FreeFest at Merriweather Post Pavilion
in Columbia, Md. This year’s lineup hasn't been an-
nounced, but in past years there have been perform-
ances by Weezer and Blink-182.

“The reason a sponsor pays money to have their
name on a building or an event is to be associated with
that vibe and image,” says Hurwitz, chairman of LM.P.
Productions, which operates the Merriweather. “And
[Virgin founder] Richard Branson wants to be associ-
ated with a huge, fantastic concert with the bands that
are the biggest stories of the moment.”

And since the Virgin Mobile FreeFest doesn’t have
the pressure of selling tickets, Hurwitz has the luxury
of booking the event later than other paid, large-scale
festivals, which allows him to find late-breaking talent.

“Because we don’t sell tickets, we're able to really cu-
rate a festival based on our instincts toward who is the
coolest and most interesting,” he says. “If you book
this thing back in December or January, you're going
to get what everyone knows is out there.”

Windish Agency president Tom Windish books many
of his 300-plus clients for free concerts and festivals.

“If there’s a corporate sponsor involved, sometimes
there’s extra money in the budget,” says the agent,
who books acts like Animal Collective, Hot Chip, the
xx and Flying Lotus. “And if the promoter doesn’t
spend itall on another band, they might have a little
bit more money.” owts
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DOWNTOWN SOUND:

NEW MUSIC MONDAYS
CHICAGO, MAY 23-JULY 25
Folk and indie favorites including
Iron and Wine, Blonde Redhead,
Low and Ted Leo gather near
“the Bean” every Monday for
early-evening jams playedto a
youthful crowd at Millennium
Park. Major sponsor: Chicago’s
Department of Cultural Affairs.
millenniumpark.org

CHICAGO JAZZ FESTIVAL
CHICAGO, SEPT.1-4

Much like the Chicago Blues
Festival in early June, the city’s
jazz fest presents acclaimed
artists from across the genre. For
the last 30 years, the city’s
Department of Cultural Affairs
has sponsored the Labor Day
weekend event, which this year
features vocalist Cassandra
Wilson, saxophonist Joe Lovano,
trumpeter Roy Hargrove and
more. explorechicago.org

MAKE MUSIC PASADENA
PASADENA, CALIF., JUNE 18
For a city as vast and culture-filled
as Los Angeles, free summer
concert series and festivals aren’t
as abundant as in New York or
even Chicago. But those willing to
trek out to Pasadena can catch
acts like Best Coast, Ra Ra Riot and
Zola Jesus at this event, arguably
Los Angeles’ largest free music
fest and sponsored by Wells Fargo
and Vitaminwater.
makemusicpasadena.org

BLUES ON THE GREEN
AUSTIN, JUNE 8-AUG. 17
Gorgeous views of Austin
accompany the city’s largest free
concert series. Sponsored by
Emmis Communications rock
station KGSR, the festival celebrates
its 21st season in 2011 with a lineup
that extends beyond blues and
includes rockers Bright Light Social
Hour and Bob Schneider. Go for the
atmosphere at Zilker Park, stay for
the locally tinged lineup. kgsr.com

WOODY GUTHRIE

FOLK FESTIVAL

OKEMAH, OKLA., JULY 13-17
Produced by the Woody Guthrie
Coalition, this annual five-day
festival brings together folkies
and classic pickers like David
Crosby and Graham Nash to
honor the legendary Guthrie in
his hometown of Okemah.
woodyguthrie.com

BELE CHERE
ASHEVILLE, N.C., JULY 29-31
Is it any wonder that Asheville’s
Bele Chere, the largest free music
festival in the Southeast (with
close to 350,000 attendees each
year) has afolk and country flair?
The 33rd annual edition of the
publically funded event features
acts like Jason Isbell & the 400
Unit, Jessica Lea Mayfield and
the Whigs. belecherefestival.com
—Jillian Mapes

HILLSTOCK IS A SERIOUSLY
COOL DIY FEST

During the first weekend in June, the fourth an-
nual Hillstock festival took place in New York.

No, you couldn’t buy presale tickets online.

No, it didn’t take place at a polo field or a
public park.

The three-day event didn’t even feature formal
headliners. Hillstock, a DIY, self-sustaining venture as-
sembled by musicians and organizers just looking to
play together and foster a sense of community within
the scene, cost weekend-long attendees $15 in total.
The fest featured acts with names like Easter Vomit
and Kittens Ablaze, and took place in the backyards
of Brooklyn apartment buildings. By rallying the aid of
local DIY organizers and an army of volunteers, co-
founders Eric Williams and Alex Billig have built an
annual gathering that nurtures an off-the-radar musi-
cal community and ultimately pays for itself.

Theidea for Hillstock came a few years ago, when
Williams and Billig—both members of the Eskala-
tors, a15- to 20-piece New York-based band known
in the DIY scene for its uncommon performances
(like lining subway cars with friends, fans and a full or-
chestral setup)—wanted a way to unite the disparate
side projects of the Eskalators’ members.

From there, the tight-knit, highly networked DIY
community surrounding the bands involved prac-
tically did the work for them—Williams says the idea
snowballed quickly. “The first year [of Hillstock], all
the acts were selected by us,” he says. “The second
year, before we really even started the process, we
were getting emails that said, ‘Hey, can we play Hill-
stock this year?’ That was a huge surprise for us.”

Williams says that he and Billig didn’t have to pub-
licize much beyond a few emails and a Facebook event
page, thanks to the wide support network spread by
the bands themselves. Having a friend in Joe Ahearn
didn’t hurt, either. Ahearn, co-founder of the biweekly
all-ages concert-listing publication Showpaper
(@showpaper), has booked DIY shows for years; for
the first instaliment of the festival, he helped the duo
book more widely known acts, like Screaming Fe-
males. Showpaper’s 10,000-copy distribution across
the tri-state area helped spread the word.

This year, the Hillstock lineup featured both local
and touring artists from as far away as Tennessee
and Georgia. Combined with a mini-grant from a
local community-building organization, the festi-
val’'s cost was covered by minimal door charges ($8
on Friday, $7 on Sunday), plus donations from at-
tendees and sales from donated homemade snacks.

With the proceeds, Williams and Billig were able
to rent a DIY venue for the opening night, build a
stage, pay out-of-state bands (local New York
groups donated their sets), hire sound engineers
and even rent portable toilets. The one free date,
Saturday, attracted an audience of 300.

But the Hillstock guys aren’t aiming for big bucks,
or even to make a career out of it. “At the end of the
day, it’s still just a group of friends,” Williams says.
“When we’re all working at it together, it doesn’t
really feel like work.” —Devon Maloney

For practical tips and analytics tools,

es ' turn to Billboard Pro (pro.billboard.com),

pro a subscription-based service for
developing and independent artists.
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Although Eric Williams
and Alex Billig had the aid
of fellow New York DIY
organizers to promote
their festival, Williams
says the ideas behind
Hillstock are simple
enough so that, armed
with realistic
conceptualizationand a
loyal network of buddies,
anyone can throw
together a free—or nearly
free—festival.

1. HAVE AWESOME
FRIENDS. Williams and
Billig, as members of the
Eskalators, developed
relationships with both a
network of like-minded
bands and artists, who
now populate the bills of
Hillstock every year,and a
community of supporters
and fans, who
volunteered money, time
and attendance to the
festival’s success.

2. THINK OUTSIDE THE
ROCK’N’'ROLL HALL.
While a free or donation-
based fest would most
likely lose money if
hosted in traditional
concert venues, Williams
and Billig negotiated with
their respective landlords
and obtained noise
permits to hold two of
their dates at their
Brooklyn apartment
buildings, thus saving
thousands inrental fees.

3. DIY, DIY, DIY.
Everything at Hillstock—
from the festival stage
(built from scratchand
transported every day) to
the refreshments
(homemade pasta salad
and baked goods), the
donation tables to the
clean-up crew—was
assembled by a volunteer
base of Williams and
Billig’s close friends. The
DIY mentality is not only
cheap but also fosters a
sense of fellowship and
togetherness that has
sustained the fest (in
both the lineup and the
audience) sinceits
inception.

4. KEEP IT SIMPLE.
Williams says that the
less grandiose the plans
for a free festival, the
more successful it will be.
“We don’t expect too
much from [Hillstock]—
great things happen
naturally,” he says. “If
you're organized, and
you think about
everything logically, this
kind of thing runs itself.”

5. JUST DO IT. Started
as a friendly musical get-
together, Hillstock has
grown into a regular self-
sustaining event that
centralizesaDIY
community across more
than five states. “Every
year we're surprised, but
we manage to break
even, and thensome,”
Williams says. “It was
just something we

wanted todo.” —DM
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La 5a Estacion’s Natalia Jimenez
Strikes Out On Her Own With
Self-Titled Solo Debut

As a teenage music conservatory student in Madrid, Natalia
Jimenez entered her eight-piece band in a rock contest in the
nearby town of Torrelodones. But then, on the day of the show,
the band backed out.

Undaunted, Jimenez got on her motorbike with her guitar
and headed to the show where, in between big-hair metal and
rock bands, she performed a short set inspired by Janis Joplin:
Kris Kristofferson and Fred Foster’s “Me and Bobby McGee,’
which Joplin famously covered; two of her own songs; andan a
cappella version of Joplin’s “Mercedes Benz.” The sel was a hit
and Jimenez took home the prize.

“It was like a thousand euros,” Jimenez says today, her eyes
lighting up with delight. “1 used the money to fix my guitar and
buy myselfan amp.”

Jimenez, now 30, is once again readying to take the stage alone.
On June 21 Sony Music Latin will release “Natalia Jimenez,” a
solodebut that comes after 10 years and four studio albums with
pop/rock trio La 5a Estacion, including 2009’s “Sin Frenos,
which won a Grammy Award for best Latin pop album.

As much as the group’s success—more than 400,000 albums
sold in the United States and Puerto Rico, according to Nielsen
SoundScan, and 1.7 million worldwide, according to Sony-
rested on its blend of pop, rock and Mexican sounds, the group
was carried by Jimenez’s extraordinary voice, which has evoked
comparisons to Celine Dion for its expression and flexibility and
to Spanish diva Rocio Durcal for its strength.

On her solo album, Jimenez works every angle of her range,
navigating from standard pop, as heard on the single “Por Ser
Tu Mujer,” to the rumba flamenca of “Eternamente” and the
blues of “Solo Por Mi.” In a twist, there are two English tracks
on the album, including the gospel-tinged power ballad “Real,”
penned by Diane Warren and Jon Secada.

“There isn’tanyone else like her in the Latin marketplace right
now,” Sony Music U.S. Latin president Ruben Leyva says. “She
can reach a very broad demographic.’

At first blush, it can be difficult to reconcile Jimenez with her
music. Tall, slim and elegant, she has the presence ofa runway
model (she wore Lanvin for the Billboard Latin Music Awards
in April), but in a world of breathy, wispy-voiced divas, Jimenez
is an anomaly: a beauty who can belt.

“I book the studio for the whole day and she comes and does
it in one take and it's done,” says Emilio Estefan Jr., who returned
to the studio to produce the album after having stepped away
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That voice:
NATALIA JIMENEZ

from music to concentrate on other entertainment ventures.
“And she tells me, ‘No tuning, no tuning.””

Estefan and Jimenez metin the spring of 2010 when the artist’s
manager and boyfriend, TV producer Danny Trueba, introduced
the two during the taping of Haili relief single “Somos el Mundo,”
which Estefan produced and on which Jimenez appeared.

At the time, Jimenez had already recorded a duet with Marc
Anthony and had been approached to appear on Ricky Martin’s
single “Lo Mejor de Mi Eres Tu” (which she would later perform
at the 2011 Latin Grammys). She was broadly recognized
among the members of L.a 5a Estacion, she was the only one the
public at large knew by name—but she hadn’t fully cominitted
to taking the solo step.

“I"d been thinking about it for along time, but I was comfort-
able,” Jimenez says. “We were selling records and touring the
world. I mean, why kill the cow if it’s giving milk? But I found
myself wanting to sing other things and give my music another
turn. I wanted to touch the Latin stuffand the English side ot it.
[ wanted to make my voice shine.”

Estefan’s success wilh crossover acts made him a natural fit
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to help Jimenez shine—both in the studio and beyond. Estetan
Enterprises now represents Jimenez for endorsements, spon-
sorships and marketing opportunities, and has already secured
a sponsorship deal with AT&T. A TV spot featuring Jimenez
singing “Por Ser Tu Mujer” began airing in April and will run
through the album’s release. Jimenez is also onboard to shoot a
TV special taped exclusively for AT&T’s U-Verse broadband serv-
ice, which will be available to subscribers this fall.

Sony has also brokered a deal with Target—providing the re-
tailer with a version of the album that includes tive exclusive
tracks in exchange for a major media campaign including TV
and radio spots and in-store positioning.

Meanwhile, Estefan and his team are working to set up
Jimenez's foray into the English-language market, hoping fora
film placement for “Real” while also planning to release the song
initially in Europe before crossing back to the United States,
much like Martin did earlier in his career.

“I’'m super happy,” Jimenez says. “Every song has something
of mine. Either | wrote it, or co-produced, or | played the key-
board or the guitar.” .
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>>>XTINA JOINS
MAROON 5 ON
NEW SINGLE

Christina Aguilera and
Adam Levine, who are
both judges on NBC
talent show “The Voice,”
are putting their voices
together on a new
Maroon 5 single. Aguilera
is featured with Levine
and his band on the tune
“Moves Like Jagger,”
which will be released on
iTunes. The two will
perform the song on the
June 21 episode. The
studio version will be
available to buy online
following the show.

>>>JOSS STONE
‘FINE’ AFTER
MURDER PLOT

Joss Stone says she’s
doing OK after police
uncovered a murder and
kidnap plot against her
on June 14. “I'd like to
thank everyone for their
concern but I'm
absolutely fine and
getting on with life as
normal while the police
continue with their
inquiries,” she said in a
statement. Two men were
arrested near her Devon,
England, house with
swords, rope and a body
bag after neighbors
called police to report
suspicious activity. Police
say the men also had
detailed maps and aerial
photos of Stone’s rural
home. Reps for the star
say she was “aware of the
arrests” and that police
were “keeping her
updated with
developments.”

>>>GAGA MEAT
DRESS GOES TO
HALL OF FAME
Lady Gaga made history
at last year’s MTV Video
Music Awards when she
turned butcher’s cuts into
high fashion. On June 16,
the Rock and Roll Hall of
Fame unveiled the
singer’s infamous raw-
meat dress to the public.
The outfit—made of
layers of Argentine
beef—was keptin a meat
locker, placed in a vat of
chemicals and then dried
out by taxidermists in
California before being
transported to the
museum. The dress is
being displayed as part
of the “Women Who
Rock: Vision, Passion,
Power” exhibit, which
runs until February 2012.

Reporting by the
Associated Press and the
Hollywood Reporter.

Seun Kuti Returns With
A Powerful New Project

“A first album is always difficult, no mat-
ter how confident you are,” Seun Aniku-
lapo Kuti says during a phone call from
London. “You have your doubts.”
Maybe so, but three years ago, “Seun
Kuti & Fela’s Egypt 80" could’ve fooled
anyone. it’s an audacious reclamation,
not only of the band that his father,
Afrobeat pioneer and global music leg-
end Fela Kuti, had led until his death in

1997 (when Seun was 15), but also of

the music Fela had pioneered. “Seun
Kuti & Fela’s Egypt 80,” which ap-
peared on Disorien, was as close to a
new Fela album as it could get.

Seun’s second album, “From Africa
With Fury: Rise,” released globally on
Knitting Factory Records in April and
set for aJune 21release in North Amer-
ica, is an even more complex piece of
machinery. Recorded in Rio de Janeiro
with co-producers Brian Eno and John
Reynolds, “Rise” is at once supple and
intricate—the weave of percussion and
guitar that makes “Mr. Big Thief” move,
for example, is articulated more clearly
than even on his father’s prime records.

“l found out about Brian when | was
in Liverpool studying,” says Seun, who
is Fela’s youngest son. “My fellow

BY JUSTIN JACOBS

students would sit around
listening to music, Enowas in

every aspect of every era of
rock music. Coldplay were
just coming out at that time,

I think, and he made that

album.”

In 2009, Enoinvited Seun
and Egypt 80 to performin
Sydney at the Luminous
Festival; a year later, he
brought them to the
Brighton Festival in England.
Soon, Eno and Reynolds had
decamped to Rio to help Seun
make “Rise.”

“Eno was serious,” Seun says.
“He said, “You don’t have to pay me a
dime.’ He did it for the love of the
music, not for the money.” Presum-
ably, Eno received at least a couple
of dimes for his work in the end. Ei-
ther way, Seun is proud of the result.

“Every aspect of the album is an
improvement, not just the songwrit-
ing and production—everything,”
he says.

Although Seun doesn’t divulge his
writing methods—"“That is classified
information. If | told, everyone would
start making music like me,” he says
with a laugh—he will admit to one key.
“For me, my songs do not fit until [

Til Infinity
And Beyond

Jeff The Brotherhood Teams With Warner, ADA
To Deliver ‘We Are The Champions’—And More

Some fathers build treehouses with their kids. Robert
Ellis Orrall built a record label.

Nearly a decade ago, songwriter/musician Orrall
founded Infinity Cat Recordings in Nashville with
his sons Jake and Jamin, then 16 and 14. Soon after
the boys began working to put out other bands’
recordings they started cutting their own, and Jefl
the Brotherhood was born. As the label slowly grew,
so did the Brotherhood—with Jake on guitars and
vocals and Jamin on drums—sharpening its fuzzy
guitar blowouts and garage-pop songs on limited
editions and splits with bands like Best Coast and
the Greenhornes, constituting much of Infinity Cat’s
60-plus releases.

“It's been along, slow climb, and our ethic has al-
ways been compleiely DIY,” Orrall says. “But peo-
ple started to poke in the last few years.

One of those pokes turned into an 18-month ne-
gotiation and, finally, an announcement in May: Jeff
the Brotherhood had signed to Warner Bros., which
would distribute the duo’s “We Are the Champions”
album on June 21.
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The Warner deal comes in three
steps. First, though Jeff is now a
Warner act, “Champions” remains
an Infinity Cat release, distributed
by the major’s Alternative Distri-
bution Alliance. Jeff’s subsequent
releases will come out jointly on Warner and Infin-
ity Cat, and future Infinity Cat releases will also ben-
efit from ADA, which distributes for independent
label giants like Merge, Matador and Sub Pop.

The deal represents something “a little different
than how we usually work with bands,” Warner Bros.
A&R representative Ryan Whalley says, in that the
Orrall brothers maintain a foot in both Warner and
Infinity Cat. The latter is, after all, their label.

“We realized we didn’t actually need any help
from anyone to do what we were already doing,”
says Jake, now 25. “But if we have the option to use
the resources of Warner Bros., then it’s basically
our dream deal.”

Jeff the Brotherhood has always operated on its
own terms. Where many bands are haunted by albuin

Furious: SEUN ANIKULAPO KUTI

have a kicking bassline,” he says.

But “Rise” kicks more than bass. This
outing finds Seun more topical. The
song “Rise,” for example, takes gov-
ernment and corporate
corruption to task, calling out
Halliburton, among others, by
name. Needless to say, Seun

has been keeping track of
recent events.

“I’m supporting all the
uprisings around the
world,” says Seun, whose
father was famous for his
outspoken politics. “I'm
an anti-establishment
kind of person. When
people are standing up
by themselves for change,
| support it. People die for
the cause of revolution, and that’s what
makes it sacred. | feel all the govern-
ments in the world have to represent
the people. Not all governmentsin the
world represent their people.”

Should we expect to hear about
these specific uprisings in future
songs? Seun’s answer is blunt.

“I predicted this,” he says. “l was
waiting for it to happen. | already
knew it was going to happen two
years ago—I| could sense the tension
everywhere in the world. People
couldn’t take it anymore. i talk about
this on the new album. It’s written in
the new album already. I’ll continue
to talk about how | feel, and | hope
the world feels the same way. It's im-
portant.” .

" Yo, bro: JEFE THE
BROTHERHOOD

leaks, Jeff invited its own by printing a special-
edition vinyl version of “Champions,” available ex-
clusively at shows months before the album’s release.

“Anyone who’s going to buy the record is going
to buy the record, so it wasn’t an issue for the music
to come out early,” Jake says. Plus, as deal negotia-
tions pushed back release dates, he says, “people
were getting antsy for the next record. We were get-
ting antsy. So when the record was done, we pressed
iton ourown.”

As the Orrall brothers have already begun writ-
ing what will become their official major-label debut,
expect upcoming tours to offer a taste of what’s to
come. “We like to play every song we write on tour
for at leasl a month before we record it, because it
changes so much,” Jake says. .

HADSWORTH

C
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Paradise Found

YACHT’s ‘Shangri-La’—Follow-Up To A Breakthrough
Album Pushes Dance-Pop To The Limit

The first sounds from “Shangri-La,” the new
album by Portland, Ore.-based dance-pop band
YACHT due June 21 on DFA Records, debuted
on the label’s website (dfarecords.com) in March
as part of the “White Out Sessions,” DFA’s pro-
motional Web video series.

There isn’t anything visually impressive about
the “White Out Sessions.” In fact, the clips are
almost comically minimal: just an anonymous
hand unwrapping a newly pressed vinyl record
and playing it on a turntable for the first time.
For the YACHT segment, the vinyl was the 7-
inch for the band’s new single, “Dystopia (The
Earth Is on Fire),” the first material the group
had released since its critically acclaimed fourth
album, “See Mystery Lights,” in 2009. A curious
tension builds as the needle slips into the groove

of the record, and by the
time the first synth chord
hits, it’s clear just how
much things have changed.

YACHT isn’t a new act.
Started in 2002 primarily as
a solo project for Jona Bech-
tolt, YACHT, which takes its
name from Portland’s alter-
native youth program, Young
Americans Challenging
High Technology, of which
Bechtolt was a member in
the '90s, was initially a plat-
form for his experiments at
the boundaries of electronic
music, art and technology.

Butitwasn’tuntil the addition of Bechtolt's long-
time friend, writer/vocalist Claire L. Evans, who
came onboard during the making of “See Mys-
tery Lights,” that the act earned recognition as a

new breed of pop auteur.

“YACHT make dance music now the way a
band like the Talking Heads made dance
music,” says Jonathan Galkin, co-founder of
DFA Records, which signed the act three years
ago. “They funnel inspirations through a
blender that keeps 4/4 time—all the while try-
ing to connect with a broader public via the

medium of the perfect pop song.”

Together, Bechtolt and Evans, both religion
and science-fiction enthusiasts, are the kind
of act that pursues reinvention by default. “See
Mystery Lights,” YACHT s debut on DFA, was

a thrilling spirit quest elevated by mantra-

"0
“YACHT make
dance music
now the way a
band like the
Talking Heads
made dance
music.”

—JONATHAN GALKIN,
DFA

esque singalongs and freak-out dance breaks
that became the label’s most successful re-
lease outside of those from flagship band LCD
Soundsystem. Cadillac even picked up the in-
fectious single “Psychic City (Voodoo City)”
for use in a commercial.

On the disco-fueled “Shangri-La,” YACHT has
been reborn yet again. A concept album about
mankind’s pursuit of utopia, “Shangri-La” was
recorded in Portland, Los Angeles and Marfa,
Texas (or, as Bechtolt calls it, “the utopian trian-

gle of Western music”), with
the band using professional
studios for the first time.
The result is a much fuller
and cohesive sound thatem-
braces LCD’s alchemic prin-
ciple: more live instruments
and less laptop wizardry.
“We wrote and recorded
all of the songs in the stu-
dio with no material written
beforehand,” Evans says.
“There was no engineer—
we mixed and mastered
everything ourselves. We es-
sentially had [the studio
owners] give us the keys.”

Following the unveiling of “Dystopia” in the
“White Out Sessions” video, the band took its
new songs on a cross-country promotional tour.
The lively sets were an all-out campaign for hearts

and minds, but if the audience could only spare

one or the other, that was OK, too.

“We try to provide an experience where you
can choose which way you wantto go,” Bechtolt
says. “If you want to go deeper into [the lyrics],
there’s enough there to dig into. But if you want
to just dance and turn your brain off, we think
that's totally appropriate as well.” e

QUESTIONS

with PATRICK WOLF
by EMMY MANUEL

English multi-instrumentalist, singer/songwriter and producer Patrick Wolf started his career
nearly 10 years ago, releasing a pair of critically acclaimed albums on indie label Tomlab be-
fore moving to Universal for third set “The Magic Position” (2007). A year later, Wolf took the
unorthodox step of leaving the major and turning to his fans to help finance the dark Gothic
pop confection “The Bachelor,” through the website Bandstocks.com.

Now signed to Mercury, Wolf, 28, will release his fifth album, “Lupercalia,” a raucous, joyful
mix of Motown, disco and his own unique and dramatic sounds, later this year.

1 How did you hit upon the name
“Lupercalia”?
When [ was looking for a title that was trying
to sum the record up, and sum up true love
in the middle of the city, there was this festi-
val called the Lupercalia festival, which was
in [ancient] Rome. Valentine’s Day came from
this festival, where people were running
around naked through the city and wearing
goatskins and throwing goat’s blood on each
other, and it was a ritual. This metaphorically
sums up my last few years—it was a festival
of love for all.

.
'

2 In December, you and your partner be-
came engaged. Has that affected how
you’ve thought about love?

I really have started to discover the complexity
of love—the balance of responsibility and spon-
taneity, protection [and] looking after some-
body. I’'m always surprised that I don’t hear
many songs about how complex love can be. I
can hear it from Joni Mitchell and I can hear it
from Leonard Cohen, butin terms of pop I very
rarely hear messages that [reflect] the reality
of the human experience and how complicated

thingsare. | feel like I've only just begun a very
long journey of discovering about love.

3 Doyouhaveissues with being pigeon-
holed as a gay artist?

In terms of my work, my art, my music, it de-
fies boundaries—in its very nature it’s anti-
establishment and anti-stereotype. I'm
comfortable breaking down preconceptions
of me as an artist as I'm exploring and mov-
ing out of being marginalized. I create achar-
acterand it’s done, and then 1 kill it and move
onto the next phase of my life. But then, as a
human being and someone who is in the

media, [ find it very important, because there
are people out there that need to look for some-
body comfortable in their sexuality, who might
inspire them to be brave in their choices in
life no matter what family or religion they're
from. The more suicides that there have been,
the more homophobia that there is in society
and the industry, the moreit is important that
I'm very proud to be a gay man and present
myselfto any [lesbian, gay, bisexual and trans-
gender]| cause.

4 There’s adistinct sound to this album.
What was the production process like?
1t’s the first rime ['ve recorded from beginning
to end in the studio environment. I’d been
working in the home studio and then doing
the last 20% in the studio. Everything’s gone
into the computer and more digital, and with
things like GarageBand that are accessible to
everybody, so I thought it was time to go into
this almost extinct studio world. [ spent a lot
of the money on all the best orchestras, ar-
rangers, engineers and microphones. It's got
quite a classic feeling because it’s done all in
the studios that alot of people aren’t really using
at the moment.

5 Forsome artists, the music they’re lis-
tening to while recording makes a huge
impact. Is that the case for you?

I really don’t listen to music when I'm mak-
ing or producing—1'm very prone to influ-
ence. What will never be an influence on me
is what is on the charts, and so when | went
to L.A. to work on some of the album I lis-
tened to a lot of what was on the radio, Brit-
ney Spears or Ke$ha. It’s just entertainment,
it doesn’t enter my brain at all. But when 1
turn over the radio and there’s a mariachi
band on Mexican radio, | immediately
thought I’d like to make the album as a mari-
achialbum. When there’s something that in-
spires me, it really gets into my DNA, so [
have to stay away from radio and CDs.

6 You worked with actress Tilda Swin-
ton on “The Bachelor.” Did you work with
her again on this album?
She meant to. But when [ was working, I really
felt like it was connecting the album too much
[to] the last one, and I wanted to make a break
from the last album. [ know it sounds crazy,
when you’ve got these monologues from Tilda
Swinton on your hard drive not to use them,
but 1 wanted to open up a different path. -«
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OWL CITY

All Things Bright and
Beautiful

Producer: Adam Young
Universal Republic

Release Date: June 14

At the beginning of his third
album, “All Things Bright
and Beautiful,” Adam Young
(aka OwI City) sings, “Real-
ity is a lovely place, but |
wouldn’'t want to live there.”
And the set certainly re-
sides in a different kind of
pop universe. The dozen
tracks of effervescent,
shimmering, faith-based
synth pop blend Young’s
adenoidal, Warped tour-
ready vocals with a decid-
edly '80s new wave flavor.
The melodies are so infec-
tiously tuneful that you’'d
feel like you're kicking a
puppy to say anything bad
about them., “The Real
World,” “Deer in the Head-
lights,” “Angels,” "Honey
and the Bee” and “The
Yacht Club” convey a wide-
eyed, utopian innocence.
But the album has its darker
andedgier moments in the
aggressive attack of “Kami-
kaze,” the ambivalent twist
of fate in “Hospital Flowers”
and the mournful tone of
“Galaxies,” a sort of tribute

5
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Cotbie
Caltat COLBIE CAILLAT
All of You
Producers: various
Universal Republic
Release Date: July 12
“.¥  As the title of a song on new album
“All of You” suggests, Colbie Caillat
isn’t afraid to sing about a world where we “Think Good
Thoughts”—most of which are about her falling in love.
That’s certainly the focus of the Southern California
singer/songwriter’s third release and follow-up to
2009’s successful “Breakthrough.” But on “All of You”
she does so with a little more wisdom, balance and
musical maturity. Sure, there are still pie-eyed moments
(“We go together like peanuts and paydays, Marley and
reggae”) as Caillat keeps one foot in contemporary
Disney Channel and another in vintage Laurel Canyon.
Nevertheless, it’'s hard to not appreciate the smooth
craft of the “Letters to Juliet” film contribution “What
If,” “Dream Life” and the title track—and the dynamic
sophistication of “Brighter Than the Sun” and “Favorite
Song,” her collaborations with Ryan Tedder and

‘ ¥

N

—

Common, respectively. She also allows for some
ambivalence in such tracks as “Shadow” and “Before |
Let You Go.” But rest assured that in the end, Caillat

manages to get her man.—GG

to the Challenger space
shuttle crew that’s pre-
ceded by a snippet of Pres-
ident Reagan’s speech after
the tragedy. But amid all
the synthesizers is the
same irresistible buoyancy
that made Owl City a hot
commodity with 2009 hit
“Fireflies."—GG

DOLLY PARTON

Better Day

Producer: Kent Wells

Dolly Records

Release Date: June 28

On her second album for her Dolly

Records, Dolly Parton puts on a big smile to cheer up
scorned lovers and doomsday predictors, celebrate her
work ethic and finally move on from bad situations. The
album’s dozen story songs—11 penned solely by
Parton—are filled with uplifting sentiment and words of
encouragement set against a variety of backdrops,
most of them deeply rooted in country traditions rather
than acquiescing to radio demands. Of course, it
wouldn’t be a Parton album if a few tunes didn’t leap
out and beg to be played on the radio: “Together You
and I” marries a steady hand clap of a beat with a tasty
blend of electric guitar and pedal steel, and “Holding
Everything” is a midtempo duet with Kent Wells. Parton
dabbles in gospel-blues on the title track, bluegrass on
“Just Leaving” and a Texas two-step on “Country Is as
Country Does,” an overly self-referential tune she
penned with Mac Davis. (On the song she proclaims,
“I'm country to the core.”) Parton’s last album, “Back-
woods Barbie” (2008), was her sassy return to main-
stream country, and “Better Day” is another step in that

musical direction.—PG
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PAT METHENY

What'’s It All About
Producer: Pat Metheny
Nonesuch Records

Release Date: June 14

Using the baritone guitar that he
played on his one previous solo
guitar album, "One Quiet Night”
(2003), Pat Metheny gently un-
wraps familiar pop melodies from
the'60s and early '70son“What's
It All About,” his first album of all
covers. The songs are all famil-
iar—"Cherish,” “And | Love Her,”
“Betcha By Golly, Wow"—andre-
flective of top 40 radio when
Carly Simon could be part of a
segue that included the Styiistics
and the Carpenters. Metheny's
choices, in song selection and his
interpretive style, favor soft bal-
ladry, save for the surf-rock clas-
sic “Pipeline,” which he turns into
an absorbing instrumental not
that far removed from Paul
Simon'’s “The Sound of Silence,”
on which he’s dutifully respect-
ful of the tune’s melodic and
rhythmic structure. It's not the
challenging listening experience
that such recent albums as “Or-
chestrion” (2010) and “The Way
Up” (2005) provided, but
“What’s It All About” is Metheny
at his most genteel. The best mo-
ments occur when he stretches
out, pushing Burt Bacharach’s
melody on “Alfie” toward eight
wistfuliminutes and giving “Rainy

Days and Mondays” seven min-
utes of sweet melancholy.—PG

RONNIE DUNN

Ronnie Dunn

Producer: Ronnie Dunn
Arista Nashville

Release Date: June 7

A phenomenally successful

career as part of aduo doesn’t
guarantee success outside of
it. But it should certainly come
as no surprise that Ronnie
Dunn doesn’t sfouch or stum-
ble on his solo debut. In fact,
the country veteran—who
until last year was kickin’ it
multiplatinum style with Kix
Brooks—sounds energized by

GILLIAN WELCH

The Harrow & the Harvest
Producer: David Rawlings

'~ | Acony Records

Release Date: June 28

Bare as any 78 recorded for a rural

audience in the 1930s, Gillian Welch’s first album in eight
years, “The Harrow & the Harvest,” is not only a welcome
return to form but a reminder of the singular folksy style
she has created with songwriting partner/guitarist David
Rawlings. Crafted in Nashville, their graceful and elegant
songs combine rhyme schemes, sentiments and a sim-
ple sonic palette of bygone eras to chilling effect; their
influences hail from a time before TV, of isolated living
where fortitude defined character. Transplants who have
fully assimilated the South and its history, Welch and
Rawlings evoke a surreal level of honesty. Their songs
feel rooted in stories handed down from grandparents
who worked the fields, danced at grange halls and
counted the family Bible as their most treasured posses-
sion. The layered vocals from the duo on breakup ballad
“The Way It Will Be” are the lone concession to a con-
temporary sound; the 10 songs here are otherwise time-
less in their simplicity. Rawlings’ guitar work is an
engaging mix of the decorative and functional, mar-
velously recorded and a perfect balance to the warmth

of Welch’s vocals.—PG

the challenge on the self-titled
12-song set. Dunn reaches
back for his days as a “Singer
ina Cowboy Band,” and as the
new song says, “Mixin’ up the
fast with the slow ones.” The
album covers plenty of ground
but still sounds comfortably
familiar, thanks to his rich voice
and understated (and unsung)
lead guitar playing. “Let the
Cowboy Rock” harks back to
Dunn’s roadhouse roots, while
the mariachi-flavored road
song “How Far to Waco” also
kicks up some dust. But it's the
gentler fare that really defines
the set, including “I Don’t
Dance,” "l Just Get Lonely,” “I
Can’t Help Myself” and espe-
cially "Cost of Livin'.” The lat-
termost cut is a heartbreaking
ballad about a desperate but
dignified military vet looking
forajob.—GG

BATTLES

Gloss Drop

Producers: Battles, Keith
Souza, Seth Manchester
Warp Records

Release Date: June 7

This well-pedigreed avant-rock
outfit—featuring former mem-
bers of Helmet, Lynx and Don
Caballero—lost an important
leavening agent last year when
frontman Tyondai Braxton quit
the group to pursue his solo
work. Althoughthe lack of Brax-
ton’s pitch-shifted vocal antics
creates an undeniable hole on
new album “Gloss Drop,” Bat-
tles still sound determined here
toinject their precision-geared
prog-pop with the kind of
humor and adventure onerare-
ly encounters among bands
that possess chops like these.
In opener "Africastle,” steel
drums (or perhaps another in-
strument modified to sound like
steel drums) ripple jauntily over
a throbbing dance-punk
groove, while “Toddler” lives
up to its title with a sing-song
nursery-rhyme synth melody.
For a handful of tracks, Battles
recruited known-qguantity
guest singers like electro pio-
neer Gary Numan (“My Ma-
chines”) and Blonde Red-
head’s Kazu Makino (“Sweetie
& Shag™) to fill Braxton's place.
More often than not, the vo-
cals end up serving a texturat
purpose in music that's never
short on direction.~MW

ROBERT ASCROFT
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ACE HOOD
Go N’ Get It (3:56)
Producer: Lex Luger

Publishers: various

Writers: A. McColister, L.A. Lewis

Weo the RastfDef Jam/DIM

Two years have passed since Ace
Hood was named to XXL magazine’s 2009 Freshmen
class, and the rapper still has many credits left to go
before graduation. Borrowing is certainly not a new con-
cept to hip-hop, but Hood’s “Go N’ Get It” lacks the orig-
inality needed to give the Florida MC his breakout hit.
It’s one thing for the rapper to recycle Lex Luger’s beat
from his previous single “Hustle Hard,” but appropriat-
ing Big Sean’s signature phrase “l do it” and Rick Ross’
delivery shows that the rapper has yet to stand on his
own two feet. “Go N’ Get It” demonstrates that Hood
might be too heavily influenced by others, even though
he has the ability to write powerful, relatable lyrics. It’s a
trait that separates him from the pack despite his per-
sistent efforts to blend in.—CW

REEVE CARNEY
FEATURING BONO &
THE EDGE

Rise Above 1 (3:52)
Producer: Alex Da Kid
Writers: Bono, The Edge
Publisher: Universal-
PolyGram International
Publishing (ASCAP)
Mercury/interscope

The odyssey of the much-
beleaguered Broadway mu-
sical “Spider-Man: Turn Off
the Dark” can only be de-
scribed as tragi-comic: The
delays and injuries have been
painful yet oddly fascinating
to watch from afar. Unfortu-
nately, the first taste of the

COLDPLAY
Every Teardrop Is a
Waterfall (4:00)
Producers: Markus Dravs,
Dan Green, Rik Simpson
Writers: various
Publishers: various
Capitol

show's music is just as trou-
bled as the production. “Rise
Above 1,” by U2’s Bono and
the Edge (who wrote the
play’s score) and the show’s
star, Reeve Carney, is conven-
tional and undercooked. A
drab hip-hop drumbeat
drags underneath a hum-
drum guitar lick while Bono
and Carney belt out plati-
tudes like, “In a time of trea-
son/Is there time for trust/
Where there’s no them/Only
us.” The song represents the
point in the musical when

Although Coldplay’s “Every Teardrop Is a Waterfall” offers
some experimentation and plays off electronic music
trends, the group’s latest single—which may or may not be
from its forthcoming fifth album—finds the foursome on the
same journey as its last album, 2008’s “Viva La Vida or
Death and All His Friends.” The song’s lyrics are as heavy-
handed as its title suggests and continue Coldplay’s new

Peter Parker morphs into
Spider-Man, but Bono and
the Edge miss their mark in
capturing the moment of
transformation.—JB

R&B

BEYONCE

1+1 (4:34)

Producers: Beyoncé
Knowles, Terius “the-Dream”
Nash, Christopher “Tricky”
Stewart

Writers: 7. Nash, C. Stewart,
B. Knowles

Publishers: various
Columbia

Beyoncé was an emotional
powerhouse when she pre-
miered "“1+1," the second sin-
gle from new album “4,” on
the “American Idol” season
10 finale: The sheer force of
the baliad literally brought
her to her knees during the
performance. The studio
version of “1+1" is meatier, as
the piano arrangement of
the “Ido!” version is filled out
by everything from wind
chimes and subtle funk bass
to a guitar solo straight from
a Bon Jovi power ballad.
What remains, however, is a
sense of overwhelming feel-
ing on Beyoncé’s part. When
the singer, who co-wrote the
song with the-Dream and
Tricky Stewart, belts out
dramatic lyrics like, “So

inclination of universal themes, with frontman Chris Martin
turning the mundane (a teardrop, a siren) into something
more (a waterfall, a symphony). Vocally, Martin continues to
explore his lower register, yet ends with some trademark
falsetto notes. “Waterfall” incorporates dance elements into
Coldplay’s signature sound, but the group stays true to its
alt-rock roots by emphasizing acoustic guitars over the

electronic production.—JLB

PARAMORE |

PARAMORE
Monster (3:18)
Producer: Rob
Cavallo

Writers: H. Williams,
T York, J Davis
Publisher: not
listed

Fueled by Ramen
Following a public
fallout that resulted
in the departure of
guitarist Josh Farro
and drummer Zac
Farro, Paramore’s
future was ostensi-
bly thrown into tur-

p’

solid, now you're like water . . .

?j

moil. “Monster,” the group’s single off the “Transformers: Dark of the Moon” soundtrack
and the first new music since the split, proves Hayley Williams and company are doing
just fine without the Farro brothers. Much like “Decode,” the band’s contribution to the
“Twilight” soundtrack, “Monster” offers sweeping midtempo rock, but Williams sets her
sights squarely on her ex-bandmates this time around. “You were my conscience/So
I’'m not the villain/Despite what you’re always preach-
ing,” Williams sings, her voice more organic and throaty than on the act’s past work.
“Monster” doesn’t hit as squarely as singles like “Misery Business” and “The Only
Exception,” but the track isn’t a step forward as much as it is a between-album stop-
gap, and a declaration that Paramore is chugging along in a new form.—EL

-
f 2

our love heal us all,

when the world’s at war/Let
she
projects a universal “all you

need is love” feeling—yet
there’s no doubt she’s di-
recting her words at Mr.
Shawn "Jay-Z"” Carter.—JM

[ POP

JOE JONAS

See No More (3:52)
Producers: Brian Kennedy.
Chris Brown

Writers: 8. Kennedy,

C. Brown, J. Jonas
Publishers: various
Hollywood Records

With “See No More,” Joe
Jonas has tossed his purity
ring aside and is showing the
world that the middle Jonas
Brother is ready to take on
the music industry alone. For
his first single as a solo artist,

Jonas collaborated with
Chris Brown to introduce
himself as a musically
compelling (and hopelessly
heartbroken) pop artist. “See
No More” is reminiscent of
the Jonas Brothers’ “A Little
Bit Longer,”
angst: "It was so easy to trust
you baby/Guess | was so stu-
pid baby/| didn’t ever think
that this would come/You're
running right to another
one,” Jonas sings. The first
taste of debut solo album
"Fast Lives” may lack depth,
but a strong beat and solid
vocal performance position
the track as a contender for
the stuck-in-your-head song
of the summer.—SM™M

but with more
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A Faster

Route

Decca Draws On Multimedia Pop Strategies
To Break Classical Guitarist Milos In U.S.

ark, handsome and passionately elo-
D quent about his craft, guitarist Milos

Karadaglic isn’t your average classical
artist—even at a time when the genre is becom-
ing younger and hotter.

“He’s got everything you'd want in a new
artist,” Decca GM Paul Foley says. “He’s person-
able, plays an instrument that people aren’t afraid
of and when he talks about the music, it brings
peoplein.”

The 28-year-old’s Deutsche Grammophon/
Decca debutalbum, “Mediterraneo,” has already
made a splash overseas, topping the Official
Charts Co.’s classical tally and France’s iTunes
classical chartin its first week. To prepare for its
U.S. release on June 21, Decca designed a pop-
influenced marketing strategy that hinges on
ensuring the young virtuoso—who fittingly goes
by his first name—is seen and heard, and soon.

After catching a performance by the newly
signed Milos ata conference in London last year,
Foley and Decca VP Joseph Oerke developed an
idea for his American debut: a promotional tour
that would introduce him to a broader swath of
potential fans and supporters much earlier than
protocol usually allows. While Milos had secured
the obligatory Carnegie Hall booking, it was
slated for October 2011. And Foley and Oerke
didn’t want to wait that long.

“We're trying to break a classical artist on a
faster route than waiting for the traditional two-
year recital cycle,” Foley says.

Milos paid his first visit to the United States
in March. He played two dates at intimate
downtown New York venue the Living Room,
a decidedly younger and hipper spot—show-
casing folk, rock and pop acts—than the iconic
recital halls uptown. Weaving “Storytellers”-
style sets, he won over standing room-only, 100-
plus crowds, most of whom were probably not
typical classical music patrons. Between intox-
icating performances of songs from “Mediter-
raneo,” Milos discussed why he selected the
tracks, his childhood in Montenegro and how
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music helped insulate him from the chaos in
his war-torn country. “People were engrossed,”
Foley recalls.

Thinking back on his first U.S. performance,
Milos says, “When [ firstarrived, | wasn’tsure
how the whole setting was going to affect my
playing; different places have different en-
ergy. However, when | stepped onstage, |
found myself in front of the loveliest and most
relaxed crowd in ages. I felt | could truly share
my music.”

Milos next paid visits to advertising agencies
DraftFCB and Leo Burnett in Chicago, perform-
ing for the creative teams to spark potential brand
partnership opportunities. Finishing up in Los
Angeles, he dropped by Lionsgate to discuss how
his music could be used in films—making the
multiplatform rounds just like any other indus-
trious mainstream artist.

Decca is also springing for broader-scale, con-
sumer direct marketing campaigns. Online fans
who click “like” on Milos’ Facebook page receive
a free download of the beautiful and melancholy
album track “Tarrega.” Milos’ music also has
been submitted for iTunes’ single of the week
consideration, a rare coup for a classical artist.
“Ithasn’'t been accepted yet, but it's in line,” Foley
says. “They didn’t dismiss it.”

A TV spot is also set to air on “CBS Sunday
Morning” in the weeks before and afier the re-
lease date. “We almost never do a TV campaign
out of the box, but we’re rolling the dice here, in-
vesting in Milos,” Foley says.

And Foley is happy to ante up, because Milos
means more to Deutsche Grammophon and
Decca than just this release.

“We're two of the most famous classical labels
in the world,” Foley says, “but with the classical
marketplace and the physical retail space shrink-
ing, we've had trouble maintaining the core busi-
ness. People spend money on concerts, so we
know they’re out there. But we have trouble reach-
ingthem, and they’re aging. So strategically, this
is something we need to do.” e

‘WAY’ TO GO

With a 20th week at No. 1 on Billboard’s +
Adult Contemporary chart, Bruno  § :
Mars’ “Just the Way You Are” becomes -
the longest-reigning debut single in ¥
the list’s almost 50-year history. The -
song bests the career-opening com-
mands of Colbie Caillat’s “Bubbly”

(2008) and Daniel Powter’s “Bad Day” @

(2006}, each of which spent 19 weeks

at No. 1. .

“Way” marks Mars’ debut song as a
lead artist and his first to reach the AC

board Hot 100 as a featured vocalist on

chart. He previously charted on the Bill- ‘_:_
Y
-

B.0.B’s “Nothin’ on You” (No. 1, two

weeks) and Travie McCoy’s “Billion-

aire” (No. 4) last year.

What has helped fuel the AC domi-
nation of “Way”? Before it reached the
chart’s summit the week of Feb. 5, the
track led Hot 100 Airplay (seven weeks),
Adult Top 40 (five), the Hot 100 (four),
Mainstream Top 40 (three) and Hot
Digital Songs (two).

Mars’ debut album, “Doo-Wops &
Hooligans,” bowed on the Billboard
200 at No. 3 the week of Oct. 23, 2010,
and has spent its first 36 weeks in the
chart’s top 40. The set has sold 1.1 mil-
lion copies, according to Nielsen
SoundScan. —Gary Trust

4444
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GOOD FIRST IMPRESSIONS

2

Here’s a look at the longest-leading debut singles in the history of the Adult

Contemporary chart.

WEEKS AT NO. 1 TITLE

20 “Just the Way You Are”
19 “Bubbly”

19 “Bad Day”

18 “Lonely No More”

18 “Heaven”

15 “The Time of My Life”
15 “Love Song”

Major-label debut:
ALL TIME LOW

ARTIST

Bruno Mars
Colbie Caillat
Daniel Powter
Rob Thomas
Los Lonely Boys
David Cook
Sara Bareilles

YEAR(S)

20m
2008
2006
2005-06
2004-05
2008-09
2008

MILOS: OLAF HEINE/DG; MARS: C FLANIGAN/WIREIMAGE.CO




‘BOOK OF MORMON': JOAN MARCUS; ALL TIME LOW. MIKO LIM, JOJO: PAMELALI

High-flying cast:
“Book of Mormon”
stars REMA WEBB,
ANDREW
RANNELLS and
JOSH GAD (from left)

[ XYl e 2 ][ [cl BY KEITH CAULFIELD

Best Musical

‘Book Of Mormon’ Is Week’s No. 3 Album,
Bolstered By Amazon $1.99 Digital Sale-Pricing

The original Broadway cast
recording of “The Book of
Mormon” comesroaringinat
No. 3 on the Billboard 200. It
re-enters with 61,000 sold (up
2,116%) following the show’s
nine Tony Award wins, includ-
ing best musical, on June 12.
It’s the highest-charting
Broadway cast album—and
first top 10—since 1969, when
“Hair” spent 13 straight weeks
atNo. 1.

“Mormon” (Ghostlighi
Records, distributed by
Sony) also owns the largest

sales week for any cast al-
bum since Nielsen Sound-
Scan began tracking data

.
\a NGRM

in 1991. The
previous best
sales week
for a cast set
belonged to
the original
London cast
recording of
“Phantom of
the Opera”

(Highlights), which sold
54,000 during Christmas
week 0f 1992.

The set’s eye-popping
sales were bolstered by
Amazon MP3'smulti-day

sale-pricing
of the digital
. album. There-
IN| taileroffered
itat $1.99 for
three days
during the

sales track-
ing week that
ended on

TREY RARKES RORERT LOMET WATT NTONE

Sunday night (June 12).
Amazon MP3 tweeted and
promoted the set almosl daily

from midnight on Thursday
through Sunday evening. The
theatrical production’s Twit-
ter account (@bookofmor-
monbwy) tweeted about the
deal 10 times during the
tracking week as well.
Additionally, Amazon ran
a TV commercial during the
Tony telecast, touting its
$1.99 deal. In turn, of the
album’s 61,000 haul, down-
loads account for 85% of the
total. Executives at Ghostlight
and Sony didn't respond to
requests for comment on the
Amazon MP3 deal, though
sources say Ghostlight worked
with Amazon by giving it a
pricing discount to help its
promotion of the set.
Amazon’s “Mormon” deal
follows its controversial move
to sell Lady Gaga's “Born This
Way” for 99 cents on two days
during its release week (Bill-
board, June 11). The differ-

ence here is that Gaga’s label
(Interscope) and distributor
(Universal Music) quickly
distanced themselves from
the deal and said the retailer
acted alone in its decision to
sell and promote the set for
such a low price.

“Mormon”—with music
and lyrics by “South Park”
creators Trey Parker and Matt
Stone and “Avenue Q” co-
writer Robert Lopez—opened
March 24 at Broadway’s Eu-
gene O'Neill Theatre. Ads
touting the cast album have
been running during “South
Park” episodes on Comedy
Central, while Parker and
Stone have promoted the
show on NBC’s “Today”
and “The Daily Show With
Jon Stewart.

The musical’s nine Tony
wins included best direction,
featured actress (Nikki M.
James) and score. s

DOWN AND DIRTY

Ahead of the June 7 release of its major-label
debut and fourth album, “Dirty Work,” pop-
punk band All Time Low spent most of its time
targeting hardcore fans by offering creative
preorders of the DGC/Interscope set.

In April, the act spent the month playing
2,000-capacity North American theaters and
pushing preorders of “Dirty Work” at its merch
booth. Fans who preordered at the shows re-
ceived an autographed CD booklet and were
emailed the album download on street date.
Interscope also offered preorders at iTunes,
through a T-shirt bundle with merch company
Glamour Kills Clothing, Hot Topic and during
in-store performances at various retailers.

Interscope head of rock/alternative market-
ing Brian Frank says the.plan was to make sure
fans were aware.of the album, and could pre-

order it and spread the word to others. “The next
step is layering and expanding that fan base.”

“Dirty Work”—produced by Mike Green,
Butch Walker and the-Dream—bows at No. 6
on the Billboard 200 this week, selling 44,000,
according to Nielsen SoundScan. The band’s
previous album, 2009’s “Nothing Personal”
(Hopeless), debuted at No. 4 and has sold
228,000 copies.

To forge better relationships with tradi-
tional and nontraditional retailers, All Time
Low offered exclusive live bonus tracks on
“Dirty Work” to such stores as Best Buy, Tilly’s
and Trans World.

In addition to touring stateside and abroad,
Frank plans to build the group’s profile with
radio and TV exposure. Lead single “| Feel Like
Dancin’ ” (co-written by frontman Alex Gas-

karth and Weezer’s Rivers Cuomo) peaked at
No. 9 on Rock Digital Songs. The band hasn’t
had an airplay chart hit, but Frank hopes to gain
some traction at top 40. The video for “| Feel
Like Dancin’ ” has amassed nearly 920,000
views on Vevo. And the song is being played
in such establishments as Best Buy, Journeys
Shoes and Equinox gyms. On June 17, All Time
Low will appear on Fuse’s “A Different Spin
With Mark Hoppus,” while other TV appear-
ances are in the works, Frank says.

The band won't appear on this year's Vans
Warped tour due to a European trek, but it
will have some visibility on the outing—
though Frank is mum on the details. “We
wanted to make sure to have them there vir-
tually and that people knew the album is out,”
he says. —Mitchell Peters

SCRATCHING
AN ITCH

A week after Drake released the
emotional track “Marvin’s Room"” on
his October’s Very Own website,
singer/songwriter JoJo whipped out
a female version, titled “Marvin’'s
Room (Can’t Do Better).

“| was drawn by the boldness and
honesty of Drake’s lyrics,” JoJo says.
“If something speaks to me, | get the
itch to take a stab atit.”

This latest itch also signals a rebirth
for Joanna “JoJo” Levesque. When
her third album, “Jumping Trains,” ar-
rives this fall, fans will encounter a
more mature JoJo—both sonically
and lyrically—than when she launched
her career seven years ago. It's a style
JoJo sums up as “pop with an anger
management problem.”

JoJo has been fighting for a musi-
cal makeover behind the scenes dur-
ing the last few years. When then-
label Blackground Records refused
to release her from a seven-album
contract, the 20-year-old expressed
her frustration on YouTube. On Oct.
12,2009, JoJo finally reached a deal
with Blackground to have “Jumping
Trains” distributed by Interscope.

Then, in 2010, JoJo took matters
into her own hands and released the
mixtape “Can’t Take That Away From
Me.” Her friskier voice turned heads,
specifically on the sensational track
“In the Dark.”

JoJo recalls, “I got feedback that
said, ‘Wow, she’s taking it too far. |
hope JoJo doesn’t follow the path
[where artists] exploit their sexuality
or curse.’ But that's not my intention.
My intention is to be transparent and
truthful. Art imitates life, and that’s
what{ allow it to do.”

For “Jumping Trains,” JoJo is col-
laborating with well-established pro-
ducers like Danja and Rodney “Dark-
child” Jerkins and such newcomers
as the Messengers and Da Internz.

“With this album, I’'ve taken what's
been going onin my life and dropped
that into each song,” JoJo says.
want people to feel, because that’s
what we all want. It's quite transpar-
ent for what | was going through.”

—Erika Ramirez

A friskier turn: JOJO
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SONGS FOR SALE REAL ESTATE INVENTOR WANTED

CHECK OUT A SONG CALLED “RUN FOR OFFICE”
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WE JUST MADE HUNDREDS
OF MILLIONS OF DOLLARS

- The distributor of course wants all the
money. We need $300,000
dollars in venture capital to position our
legal and production expenses to get a
chop on the hundreds of millions we can

It’s a song about power, politics, sex, lies, money
and greed. And it’s not just timely . . . it’s timeless

and universal! You can listen to a FREE clip of Enjoy total privacy on this i
540-acre Luxury Estate

“Run For Office” at www.barrows.com/music.html.

In its own private valley within 20 min.
For business inquiries, of Durango, Colorado. Gorgeous views,

splendid architecture, superb construc- produce. Your $300,000 investment will

tion, Live water, ponds, state-of-the-art
equestrian facilities, Tall pines, Aspen
glades and beautiful lush pastures.
Main residence, guest homes, cabins.
A Legacy estate your loved ones will

call Robert Barrows at 650-344-1951. make you millions. For a more substantial

Investment we will guarantee a million

Take a look at a poem called

“|T USED TO BE MADE IN AMERICA” cherish for generations. dollar return. You being in the industry will
www.itusedtobemadeinamerica.com Shane Dawson recognize immediately the value of this
The poem is perfect for lyrics for hip-hop, country, blues E"EVAT'?;_/’BE)A‘_;SEBZSOMPANY E great opportunity.

and folk songs. Interested parties should contact:
Robert Barrows at 650-344-1951

CottonwoodSpringsDurango.com Contact phlIanthroplcserwces@yahoo com
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Tall Falls: How The Mighty Drop (From The Top 10)

Lady Gaga’s massive 84% second-  glory, hal), Gaga’s fall was artificialin 4. Mary J. Blige, “Stronger With “retirement” set, and it only spent
week decline last issue with “Born This ~ a way, and owed to Amazon MP3’sde- Each Tear”: First week, 330,000 19 weeks on the chart. (It was the
Way” (moving from an openingof 1.1  cision to offer the set at 99 cents twice ~ (No. 2); second week, 62,000 {No. 4); second-shortest stay of any of his

el 2 -y million to 174,000, according to  on two separate days during its pre- down 81.2%; Jan. 16, solo studio sets, save

AN EVIL NO. 1? Nielsen SoundScan) prompted the miere week. Thus, as pontificated in ~ 2010. Chalk up Blige’s for 1996’s “Reasonable

>> question: What are the biggest sopho-  this column last issue (June 18), her  fall partly to when the Doubt,” which lin-
more-frame falls? second-week decline might havebeen  album was released gered for 18 weeks.)

Asitturns out, yes, Gaga's dropis a lot smaller, had Amazon MP3 not  (Dec. 22), ensuring a 8. 50 Cent, “Curtis”:

the largest, by percentage, for a No.  sweetened her first week. massive Christmas First week, 691,000 (No.

2); second week, 143,000
(No. 3); down 79.3%;
Oct. 7, 2007. Released
sion once gifting deci- the same week as Kanye
sions were over. West’s “Graduation.”
5. MercyMe, “The Generous Mr. theinfamous hype surrounding who
Lovewell”: First week, 88,000 (No.3);  would be No. 1—and the likely sales
second week, 18,000 (No. 23); down  goose “Curtis” received—didn’t last
79.9%; May 29, 2010. A significant por-  past week one.

tion of the debut week for the Christ- 9. Lil Wayne, “I Am Not a Human
ian band’s album was powered by a  Being”: First week, 110,000 (No. 2},
1. Various artists, “The Edge”: First well-engineered preorder campaign, second week, 23,000 (No. 16); down
week, 53,000 (No. 4); second week, as many Christian sets are; thus, its  79%; Oct. 23, 2010. An artificial drop,
7,000 (No. 81); down 87.2%; April 10, second-week drop was expected. sort of. It was initially available only
2010. The Razor & Tie compilationof 3. My Chemical Romance, “Dan- 6. Backstreet Boys, “This Is Us”: asa digital release, thus its second-
rock hits saw its first week generated ger Days: The True Lives of the  First week: 42,000 (No. 9); second  week erosion wasn'ta surprise. It later
by a direct-response TV ad campaign  Fabulous Killjoys”: First week, week, 8,000 (No. 64); down 79.8%; Oct.  rebounded to No. 1 (Oct. 30, 125,000)
and preorders (though the album was 112,000 (No. 8); second week: 20,000 31, 2009. An example of how an after the CD hit retail.

also available through traditional re-  (No. 60); down 82.4%; Dec. 18, 2010. album’s sales will decline courtesy of  10. Kid Cudi, “Man on the Moon II”:

1-debuting album’s second week.

It isn't, however, the biggest dive

among all top 10-debuting sets. The
honor belongs to a somewhat surpris-
ing title.
TWO BECOME Here are the top 10 biggest second-
- week drops among top 10-debuting
albums since Nielsen SoundScan
began powering the Billboard 200 on
May 25, 1991.

shopping-fueled first
week—and thereforea
big second-week ero-

L tailers). Lt collapsed hard in its sec-  The band’s last studio release seem-  a lack of interest from anyone but its  First week, 169,000 (No. 3); second
UP WITH PEOPLE ond week, rather artificially, as its  ingly underperformedin its first week  core fan base. The album spent just  week, 36,000 (No. 21); down 78.8%;
22 premiere was bolstered by weeks of  oul, and its sales quickly vaporizedin  five weeks on the chart. Dec. 4, 2010. The rapper’s second

banked preorders. week two. The act’s previous set, 7. Jay-Z, “Kingdom Come”: album failed to impress the chart in

2. Lady Gaga, “Born This Way”: 2006's “The Black Parade,” bowed at  First week, 680,000 (No. 1); second theway his 2009 debut had. It motored
First week, 1.1 million (No. 1);second  No. 2 with 240,000 and slipped to No. ~ weck, 140,000 (No. 6); down 79.4%; off the list after just 21 weeks—a short
week, 174,000 (No. 1); down 84.3%; 6 with 86,000 in its second frame Dec. 16, 2006. jay simply couldn’t  span compared with the 73 that “Man
June 18. Much like “The Edge” (of (down 64.1%). gain traction with his first post- onthe Moon” earned. e

(: I* A IR-I- IVIa I-I(et \A’at(:l1 A Weekly National Music Sales Report

For week ending June 12, 2011. Figt E nded I]ICIQCH
IB I- -I- Weekly Unit Sales Year-To-Date S Tepors cooced ana oo By SoundScan
it . DIGITAL
=A Year-To-Date Album
>>Re-entering the Biliboard 200 This Week 5,510,000 1,779,000 24,576,000 OVERALL UNIT SALES Sa'es By Store Type

at No. 3, “The Book of Mormon,” Last Week 5,524,000 1,820,000 24,243,000 Albums 136,220,000 136,896,000 0.5% 60 million units
teiurihg Sngs by TeayjRg er Digital Tracks 532,953,000 584,955000  9.8%
and Matt Stone, outperforms the ‘Change -0.3% -1.2% -1.4% S it i -
paliisitwo previoUs SoUtNRATk TisWeklstVer 5641000 1646000 22,330,000  Suresingles S "o a
branded chart entries. “Chef-Aid: Total 670,075,000 723,081,000 7.9% 50 ol
The South Park Album” reached Change -2.3% 9.3% 10.1% N : = |
No. 16 in 1998, and the “South *Digital album sales are also counted within album sales Albums w/TEA 189,515,300 195,391,500 3.1% — -
Park: Blgger' Longer & Uncut” 'lgc‘l;indee;tbr:rcnksg?:walent album sales (TEA) with 10 track downloads equivalent E
soundtrack rose to No. 28n 1999, Weekly Album Sales iliion Units) - é
>>Rising 12-10, Traln’s “Save Me, 30 | P
San Francisco” becomes the R
Adult Top 40 chart’s fourth DIGITAL TRACKS SALES o B
Golden State-themed top 10, 25 ) — ) 30 32
following Beth Hart’s “L.A. Song” 10 A—— 533.0 million | IR
(No. 7,2000), Red Hot Chili 20 =207 ~585.0 million’ )
Peppers’ “Dani Californla” (No. 5,
2006) and Katy Perry's 20 ,
“California Gurls” (No.1, 2010). 15 1
Honorable mention to a song that ]
references another San Francisco SALES BY ALBUM FORMAT =" |
treat: the Fray’s “Over My Head 10 10 |
(Cable Car)” (No. 2, 2006). o 97,778,000 90,984,000 -6.9%
N 55M iai 9,
HealChaTEa 5 Digital 37,223,000 44,212,000 18.8% }
@ every weekat/ Vinyl 1,201,000 1,670,000 39.1% 0 — e N"- p- M. = Ch‘
billboard.com/chartbeat. ndies on- ass ain
0 T F M A M J J AS OTHNTUD J Other 17,000 27,000 58.8% traditional Merchant
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XL COLUMBIA 44699°/SONY MUSIC (11.98)
"LADY GAGA
STREAMLINE KONLIVE/INTERSCOPE 015373/IGA (13.98)
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Born This Way

PEAK

GHOSTLIGHT 84448 SH-K-BOOM (18,98)
TECH N9NE
STRANGE 87/RBC (18.98) @

RONNIE DUNN
ARISTA NASHVILLE 85762/SMN (11.98)

ORIGINAL BROADWAY CAST RECORDING

The Book Of Mormon
All 6's & 7's

Ronnie Dunn

e mn ALL TIME LOW
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g 32 MU JASON ALDEAN
AS _ [LILT33 Broken Bow 7697 (18.98)

5 Tu BRAD PAISLEY
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Dirty Work
My Kinda Party

This Is Country Music

§ VARIOUS ARTISTS
UNIVERSAL EMI SONY MUSIC 95749 CAPITOL (18.98)
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DEATH CAB FOR CUTIE
BARSUK/ATLANTIC 527251°/AG (18.98)

Codes And Keys

EDDIE VEDDER

MONKEYWRENCH/UNIVERSAL REPUBLIC §15587/UMRG {13.98)

Ukulele Songs

TEDESCHI TRUCKS BAND
MASTERWORKS 81420°/SONY MASTERWORKS (11.98)

Revelator

MUMFORD & SONS
GENTLEMAN OF THE ROAD 0109° 'GLASSNOTE (12.98) @

Sigh No More

ARCTIC MONKEYS

Suck It And See

Q m DOMINO 300" (13.98)

16 19 m KATY PERRY

Teenage Dream

CAPITDL 84601 (18.98)
© E2

Mirrorball: Live & More

Doo-Wops & Hooligans

Circuital

DEF LEPPARD

BRUNO MARS
E 420 E ELEKTRA 525393" (10.98) @

RANDY TRAVIS

Anniversary Celebration: 25

MAILBOAT 9511 EX {14.98 CO/DVD) &
u MY MORNING JACKET
@ (m WARNER BROS INASHVILLE) 524503/ WMN (18 98)

AT0 0105° {13.98)
18 24 n ZAC BROWN BAND

SOUTHERN GROUND ROAR HIGGER PICTURE/ATLANTIC 524722/AG (18.98) ®

You Get What You Give

210 10 4 nSOUNDTRACK

Glee, The Music: Season Two Volume 6

@21

o>

20TH CENTURY FOX TV, COLUMBIA 89811/SONY MUSIC (13.98)
2 n ;9;&3& TixgoloiT(w.es) 1 Speak Now H
34 R'?LIS,(,ELYG%ES})ARS Femme Fatale .l
19 W

15 21 ﬂ ADELE
XL/COLLMBIA 31859°/SONY MUSIC (12 98)

Unbelievably, the
set (20,000) is the
band’s first live
albumina
discography that
stretches back to its
debut full-iength,
1980°s ““On Through
the Night.”

The album benefits
from a one-two
punch from iTunes
and Amazon MP3.
At the former, the
title was sale-
priced for $7.99 last
week, while the
latter’s Daily Deal
offered it on June 8
for $3.99. It’s up
248% in downloads
and 57% overall.

Family Christian’s

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE}

KENNY CHESNEY
BNA 57445/SMN (11 98) @

SALES DATA
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SoundScan

Title

@ CerT

Hemingway's Whiskey

CULTS
ITNO, COLUMBIA 88583"/SONY MUSIC (9.98)

Cults

FLEET FOXES
5UB POP 888" (13.98)

Helplessness Blues

LUPE FIASCO
1ST & 1STH/ATLANTIC 520870°/AG (18.98)

2]
&
o
(2}

Lasers

BLAKE SHELTON
REPRISE (NASHVILLE) 525092/WMN (18.98)

Loaded: The Best Of Blake Shelton

300

FLORENCE + THE MACHINE
UNIVERSAL REPUBLIC 013170° UMRG (13.98)

o
@
o
©

Lungs @

MIGUEL
BLACK ICE/BYSTORMAIVE 75487/JLG {9.98)

g
(]
o
[
@

All | Want Is You

FLOGGING MOLLY
'BORSTAL BEAT 002° (14.98)

Speed Of Darkness

| THE LONELY ISLAND
UNIWERSAL REPUBLIC 015547 /UMRG (15.98 CD/DVD) @

Turtleneck & Chain

MICHAEL GRIMM
EPIC 81997 SONY MUSIC (11,98)

Michael Grimm

SARA EVANS
RCA NASHVILLE 49693/SMN (10.98)

Stronger

IL VOLO
OPERA BLUES/GATICA RENTOR/GEFFEN 015517/1GA (11.98)

ﬂﬂﬂﬂﬂﬂuﬂﬂﬂ

Il Volo

THE BLACK EYED PEAS
INTERSCOPE 015039°/1GA (13.98)

The Beginning

DAWES
ATO 01017 (11.98)

m‘<615
o

Nothing Is Wrong

PAUL SIMON
HEAR 32814*/CONCORD (13.98) @

55 43“

So Beautiful Or So What

ADELITAS WAY
VIRGIN 07391/CAPITOL (12.98)

KID ROCK
TOP DOG/ATLANTIC 521682°/AG {18.98) @

@' 81 &2 m

Home School Valedictorian

Born Free

JOURNEY

el 47 NOMOTA 104 EX (13 98)

Eclipse

@ 65 69 ZAC BROWN BAND
ROAR BIGGER PICTURE/HOME GROWN/ATLANTIC 516931/AG (13.98)

The Foundation

VARIOUS ARTISTS
SIDEONEQUMMY 1452 (8.98)

Vans Warped Tour ‘11: 2011 Tour Compilation

= SOUNDTRACK

h 5t ¥ 20TH CENTURY FOX TV/COLUMBIA 89813/S0NY MUSIC (11.98)

Glee, The Music Presents: The Warblers

e 84 84 ﬂ JENNIFER HUDSON
ARISTA 60819/RMG (11.98) &

@ @ mENEEDTOBREATHE

ATLANTIC 519702°/AG (13,98)
HOLLYWOOD UNDEAD
a5 58 ﬂ A&M/OCTONE 015275°/IGA (13.98)

| Remember Me @

n
=

The Outsiders

American Tragedy

[ BN |
=NEMEsE Y E RSN e W S RSN s A S e | o - s -

2]

=

[

X

I

z

W

BEASTIE BOYS A COLT FORD a

E: 26 14 BROOKIYN DUST 05630- /CAPITOL (18.98) Hot Sauce Committee Part Two ﬁ[ﬁlteb?'g:]":/e Sel: 76 67 64 AVERRGE JOE.5 226 (11.98) Every Chance | Get E fz‘(
FOO FIGHTERS U v e THE BLACK KEYS g

@ 3zl 1B u ROSWELL/ACA 84493-/AMIG (11.98) @ Wasting Light sold 7,000, marking 76 70 68 u NONESUCH 520266° 'WARNER BROS. (15.98) Brothers @ l §
CHRIS BROWN its best sales week i SADE . : a

ﬁ 3 2 nJIVE 86067/JLG (11.98) FAME. since its second 77 64 62 EPIC 90454/SONY MUSIC (17.98) The Ultimate Collection i’
CITY AND COLOUR 4 N ARCH ENEMY ] g

@ MDINE ALONE 669°/VAGRANT (13.98) Little Hell :;:?Si::‘etmh:::ﬁme @ m CENTURY MEDIA §763 (15.98) Khaos Legions ; %
P Wiz KHALIFA ; 3 A 1 THE SCRIPT . E B

29123 28 BRN 505 TRUMAILANTIC 527099.46 (13.98) 4 ifollingiapers) band is also on tour 128 13 Epuowm ENIC EPIC 81227/SONY MUSIC (11.98) Science & Faith I £
RIHANNA with Taylor Swift | JUSTIN BIEBER o . N

S0 4 30 SRP/DEF JAM 014927/10JMG (13.98) @ Loud M yorowily | iy SCHOOLBOY/RAYMOND BRAUN/ISLAND 015754/ 10JMG (9.98) My Worlds Acoustic 5
SOUNDTRACK Mo doubt raising its TRIN-I-TEE 5:7 £

- R n WALT DISNEY 013440 (13.98) Lemonade Mouth visibility. a1 20 MUSIC WORLD GOSPEL 093/MUSIC WORLO (13.98) Angel & Chanelle . g
THE BAND PERRY MIRANDA LAMBERT A g

@ e m REPUBLIC NASHVILLE 014839/UMRG (10.98) The Band Perry @ . 7 81 E COLUMBIA (NASHVILLE) 46854 SN (12.98) Revolution M E ]
VARIOUS ARTISTS . . . | FUCKED UP o A %

33 12 5 MAYBACH 527800MWARNER, BROS.(18.98] Maybach Music Group Presents: Self Made: Vol. | 79 @ .m MATADOR 952° (14.98) David Comes To Life g,
NICKI MINAJ N (79 ] THE CARS . , z

B4 30 33 BER V0UNG MONEYICASH MONEY/UNIVERSAL MOTOWN 015021 /UMRG {13.98) Pink Friday After the band’s Rl 52| % SYNCRO 4/HEAR 32672°/CONCORD {14.98) MoveTLike hi n ]
5

3B w7 "M S;EDEJ,';'BEZS (11 98) @ Holding Onto Strings Better Left To Fray performance on 85 69 - XNQ?RIS?LLJSEE&?JARSKLSS 013039 EX/STARBUGKS (12.98) Blues-Rock Crossroads / 1964-1986 . g
@ 7 m PINK . T ) pRGe oy IRON MAIDEN . 2
; 2 '39 LAFACE 80657/0L (13.98) Greatest Hits... So Far!!! (June 10) the set m UME 015695 (13,96} From Fear To Eternity: The Best Of 1990-2010 . 3
JUSTIN BIEBER . . jumps with a 58% STEVIE NICKS 15

C L B 5CHOOLEOY RAYMOND BRAUN ISLAND 015397/00mG (9.98)  NEVer Say Never: The Remixes (EP) Ml gain, With nearly 87 59 47 REPRISE 527247/WARNER BROS. (18.98) In Your Dreams :—‘j
JENNIFER LOPEZ ; : LADY GAGA E]

10|58 ﬁ ISLAND 014975/IDJMG (13.98) Ifovel 6:00? sold, '; 2l 153 E STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE 013872°/IGA (10.98) The Fame Monster (EP) I H 2
o NKOTBSB hasn’t moved that . MAROON 5 ‘ £
P 27 COLUMBIA JIVE/LEGACY 89740, SONY MUSIC (11 98) & NKOTBSE much in a week o/ 141138 A8M/OCTONE 014821/164 (13.98) Hands All Over @ ! 2
FOSTER THE PEOPLE i SUGARLAND A A =

(%58 n STARTIME COLUMBIA 74457 /SONY MUSIC (9.98) Torches Sy @ 98 190 (S WERCURY NASHYILLE 014758+ /UGN (13.95) The Incredible Machine i <
- JUSTIN BIEBER BIG TIME RUSH = 4
41 H 3 SCHOOLBOY/RAYMONO BRAUN/ISLAND 014083/IDJMG (10.98) My world 2.0 B 81 7975 E NICKELODEON/COLUMBIA 42918/SONY MUSIC (8.98) BTR (Soundtrack) @ I s
3 VARIOUS ARTISTS AARON LEWIS . £
@ 52 51 BER UNVERSALEMISONY MUSIC 46746/CAPITOL (18.98) NOw 37 (105 | @ 9% & STROUDAVARIOUS 01013 (7.98) Town Line (EP) 3
| LADY ANTEBELLUM | . — TIM MCGRAW . 8
04 . CAPITOL NASHYILLE 97702 (18.98) Need You Now El While the iconic 83 72 67 CURB 79205 (16.98) Number One Hits @ . 2
KIRK FRANKLIN band’s first remixes VARIOUS ARTISTS 8

4 B B FO YO SOULVERITY 77317/0LG {11.98) Hello Fear set (2004’ 84 73 66 EMUWARNER BROS./SONY/UNIVERSAL 90504/UMRG/UMRG/SONY MUSIC SONY MUSIE (9.98) S©NS For Japan i 2
| EMINEM « : _0A* THOMPSON SQUARE i
'@' 461148 n WEB SHADY, AFTERMATH/INTERSCOPE 014411 °/1GA (13 98) fECovery ‘Remax:; 8:).04 ) @ E= STONEY CREEK 7677 (13.98) Thompsen Square . 2
] RASCAL FLATTS NI . Missed the big SOUNDTRACK B
<l BIG MACHINE RFO1004 (13.98) Rothingjlike This chart, ithitNo. 1on 28 71 71 RCA NASHVILLE 72911/SMN (11.98) Country Strong E ;é
LADY GAGA the Dance, CEE LO GREEN 5

47 31 18 STREAMUINE/KONLIVE/CHERRY TREE/INTERSCOPE 011805 /1G4 (12.98) The Fame El Ele((ronic/AIbums o7 I RADICULTURE 525601 ELEKTRA (18.98) The Lady Killer ;
1 ALISON KRAUSS & UNION STATION q . BATTLES ! 5

48 50 49 n HOUNDER 610665" /CONCORD (18.98) Paper Airplane tally. This new @ m WARP 212° (14.98) Sloshbigp I E}
CHRISTINA PERRI deluxe set (6,000) | RISE AGAINST v

4 45 X ATLANTIC 525853/AG {13 98) lovestrong. enters said Iis’t at 9 116 DG INTERSCOPE 015325° IGA (13.98) Endgame s
MARSHA AMBROSIUS f 3 LIL WAYNE . A B

@ 63 78 Tetrzarnehols) Late Nights & Early Mornings No.3 (seepage49). 100 93 91 CASH MONEY/UNIVERSAL MOTOWN 015002/URG (13.98) | Am Not A Human Being @ m 8

THE BLACK KEYS ..... 76 KENNY GHESNEY .. ... 51 = e FRANCODEVITA ... 179 FLEETFOXES........53 SELENA GOMEZ & THE JENNIFER HUDSON . . 72 i

THE BILLBOARD 200 ARTIST INDEX sonuovi ....... {16 ERICCHURGH . 152 OANGER MOUSE & DRAKE .. ... ... 161 ‘FLOGGINGMOLLY . .58 SCENE ... . .i24 129,138 LADY ANTEBELLUM ...43
i ————— 1 o v EOZIMEN 155 CITYANDCOLOUR .28  DANIELE LUPPISTARRING  RONNIE DUNN | 5 FLORENCE + THE CEELOGREEN .97 " 118 LADYGAGA .....2.47.88
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AoLE 188 AVENGEDSEVENFO[I_[.)”‘I.OZ IHEREATE Sty ZAC BROWN BAND 20,69 ERIC CLAPTON ... 153  JONES . FOD FIGHTERS JOSHGROBAN .. 190  IRON MAID 86 KOROCK . . ... 67 AVRILLAVIGNE
ey o 17 R 160157 CRUNOMARS CREEOENCE CLEARWATER  DAWES . EVINEM .. 45, 130.173 - COLT FORD ... KOZBOPKIDS ... 117 LEQ ZEPPELIN
okl Vi nadh 7 LkEBRYAN . REVIVAL . 103 DEADMAUS ... SARAEVANS ... 61 | FOSTERTHE PEOPLE T — KINGS OF LEON . 476 AMOSLEE . -
JASON ALDEAN . 7,182 RIeRI o CREEDENCE CLEARWATER  DEATH CAB FOR CUTIE . 10 KIRK FRANKLIN HANK WILLIAMS JR. . 181  MICHAEL JACKSON . ..135  ALISON KRAUSS + UNIDN  SONDRE LERCH
e 71 S T SLACKUPS. 12 SSSSSSSTRR  REVSITED .. .. 165 THEODECEVBERISTS . 120 NENENSCHNNNNNN FUCKEDUP ... WARREN HAYNES . 169 JADAKISS 59 STATION 48 AARON LEWIS
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ARCADEFIRE ...... 150 BATTLES...........98 ..........63.125 “ypisow... .. 107 . 137,184 PUNCH .... ... . .166 BRANTLEY GILBEAT ..139 HOLLYWOOD UNDEAD . .74

Data for week of JUNE 25, 201

38 | Goto www.billboard.biz for complete chart data



2011, Prometheus Global Media, LLC and Nie sen SoundScan, Inc. All rights reserved. BEATLES © CIRQUE APPLE CREATION PARTNERSHIP

See Charts Legend an billboard.biz for rules and explanations

SALES DATA

COMPILED BY
niclsen
SoundScan

ARTIST Title

IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE)

JOURNEY
COLUMBIA/LEGACY 85889/SONY MUSIC (13.98) &

ﬂsﬁ?ﬁ

Journey’s Greatest Hits

AVENGED SEVENFOLD R
@ 122118 HOPELESS/SIRE 524026° /WARNER BROS. (16.98) Nightmare
m 86 93 H ggggg%&?ﬁfﬁ;%ﬁg?ﬁTEn BEVIVAL Chronicle The 20 Greatest Hits

THE CIVIL WARS

104 85 %2 SENSIBILITY 017+ (11.98)

Barton Hollow

DEPECHE MODE
MUTE REPRISE 527880 /RHINO (14.98)

ol |

Remixes 2: 81-11 (Deluxe Edition)

108 89 65 TYLER, THE CREATOR

XL 529 (11.98) Gobl_il
107__. 92 100 ir\g:c?nrlczuﬁngfgjlw\yrits%clEM?E&‘:LQ?I%'JY MUSIC (6.98) VH1 Storytellers
108 29 - ﬁ%&%g Slg’:gogmﬁ’:ﬁ!ge) Between The Devil & The Deep Blue Sea
1'99__.. oo o gﬁzgfegsgo‘sfﬁ)ﬁ?mlgm (11 98) Stone Rollin’
@ 114112 :.JAEAS/\E:VEER‘SJAL REPUBLIC 015337/UMRG (10.98) Who You Are

111 107 115 BOB MARLEY AND THE WAILERS  Legend: The Best Of Bob Marley And The Wailers
5 TUFF GUNG/ISLAND 422-848-210/IDJMG (13.98/8.98)
TRAIN !
112 99 % [0 coLumsia 67736/S0NY MUSIC (12 98) Save Me, San Francisco
SKILLET
113 100 ARDENT/IND. ATLANTIC 519927/A6 (13.98) Awake
= MAROON 5 ;
114 102 - u A8M/OCTONE 008917/1G4 (18.98) ® It Won't Be Soon Before Long
. | KANYE WEST R .
_11. : 104 108 il roc » revunioer aw 014685 /00w (13 98) 5 My Beautiful Dark Twisted Fantasy
BON JOVI .
116 97 & ISLAND 014903/10JMG (13.98) Greatest Hits
ot KIDZ BOP KIDS
_“7 |18 140 RAZOR & TIE 89214 (18.98) _ Kidz Bop 19
118 103 126 1 B KELLY Love Letter

JIVE BO874/JLG (11.98)

SOUNDTRACK Glee: The Music, Season Two: Volume 5
20TH CENTURY FOX TV/COLUMBIA 85852/SONY MUSIC (13.98)

THE DECEMBERISTS
CAPITOL 47547* {18.98) ®

119 88 60 .

The King is Dead

LAURA STORY
INO/COLUMBIA 86417/SONY MUSIC (10.98)

Blessings

@ 131 143

BLACK LIPS

VICE 80026° (12.98) Arabia Mountain

THE 2011 BROADWAY CAST RECORDING
@ HUECCA BROADWAY 015645/0ECCA (18.98) How To Succeed In Business Without Really Trying

i SELENA GOMEZ & THE SCENE ) i
1__24 _125 127 n HOLLYWOOD 004625 (10.98) & A Year Without Rain
THE BLACK EYED PEAS
- RRCIRl INTERSCOPE 012887"/IGA (13.98) L5 =1
THE STROKES
@ w RCA 53472°/RMG (11.98) Angles

JUSTIN BIEBER

1” 100 117 B SCHOOLBOY/RAYMOND BRAUN/ISLANO 013719/IDJMG (9.98) My World (EP)

VARIOUS ARTISTS Playing For Change: PFC 2: Songs Around The Worid
TIMELESS MEOIA/HEAR 32055/CONCORO (19.98 CD/DVD) ®

128 76 -

‘12 KESHA

_1_29_ 127,125‘ 7 KEMOSABE/RCA 48209° /RMG (11.98)

™) EMINEM

WEB/AFTERMATH 490629*/INTERSCOPE (13.98)

Animal

130 118 125 The Marshall Mathers LP

AVRIL LAVIGNE

!,31 109 101 RCA S5670/RMG (11.98) @ Goodbye Lullaby
NICK 13 .
@ m SUGAR HILL 4088* WELK (12.96) fickyls

MARY MARY
MY BLOCK COLUMBIA 62330/SONY MUSIC (11.98)

133 124122 n

Something Big

134 117 103 AEROSMITH  The Best Of Aerosmith: 20th Century Masters The Millennium Collection
g GEFFEN 001101 UME {9.98)
135 | ! MICHAEERIACKSON Number Ones

MdJJ EPIC 88998,SONY MUSIC {14.98)

r\LAYc’m?QE:(Y(sg?)D The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection

BILLY CURRINGTON
MERCURY NASHVILLE 814107/UMGN (9.98)

138 116 105 n

137 139148

Enjoy Yourself

KE$SHA .
138 138 131 n KEMOSABE RCA B0S60/RMG (9.98) Cannibal
139 146 110 MANA Dramay Luz

WARNER LATINA 526530 (16.98) &
PRINCE ROYCE
TOP STOP 30020/SONY MUSIC LATIN (10.98)

MORBID ANGEL
SEASGN OF MIST 31222 (14.98)

140 133 121 Prince Royce

141 NEW llud Divinum Insanus

TAYLOR SWIFT
BIG MACHINE 0200 (18.98) ®

FRANK TURNER

142 152 165 E Fearless

e ED O e o

& n

®

The band, which

played the
Bonnaroo f

estival

(June 9-12),
re-enters the
list with a 53%
sales increase,

The physical (b
release of the cast
recording, featuring
“Harry Potter” star
Daniel Radcliffe,
enters with 4,000

(up 135%).
arrived the
previous wi
downioads

It

week
ith 2,000
from its

one-week digital-
exdusive window.

Another be

neficiary

of the Bonnaroo

festival (se
No. 120) is

e also
the

Strokes, whose

“Angles” a

Ibum

re-enters with a

45% dlimb.

The Las Vegas-
based Cirque du
Soleil show

celebrated

its fifth

anniversary last
week. Promotion of
the milestone, in

addition to
front-page
placement

in the

iTunes store, helps
lift the title by an
overall 191%.

ARTIST Title
IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE)
SOUNDTRACK Glee, The Music: Season Two: Volume 4
20TH CENTURY FOX TV COLUMBIA 79214/SONY MUSIC {13.98}

g2
'179133m

ERIC CHURCH :
B 162 168 ﬁ CAPITOL NASHVILLE 20810° (12.98) Caralinal
183 126 118 ERIC CLAPTON  The Best Of Eric Clapton: 20th Century Masters The Millennium Collection
e ] CHRONICLES/POLYDOR 002759 UME (9.98)
154 156 160 u UNIVERSAL MOTOWN 01:1469/UMRG (13.98) Intimacy: Album [1}
185 147 146 BOYZ Il MEN  The Best Of Boyz Il Men: 20th Century Masters The Miltennium Collection
1 MOTOWN CHRONICLES 001096/UME (9.98)
VARIOUS ARTISTS .
156 153 - DEXIERITY SOUNDS 001 (13.98) T.D. Jakes Presents: Sacred Love Songs 2
KELLY PRICE
e 10 102 n MY BLOCK SANG GIRL! 32101/MALACQ (14.98) Kelly
158 160 155 khL} LED ZEPPELIN Mothership

SWAN SCHG 313148 /ATLANTIC (19.98) &

JADAKISS | Love You {A Dedication To My Fans): The Mixtape
D-BLOCK RUFF RYOERS/OEF JAM 015684/10JMG (9 98)

[ﬂ».’uzs 40

THE BEATLES

APPLE 79808 /CAPITOL (18.98) @ Love

DRAKE

YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN 014325/UMRG (13 98) Thank Me Later

ORIGINAL BROADWAY CAST RECORDING

Wi
DECCA BROADWAY 001882/DECCA (18.98) icked

162 113 77 L

ABOVE & BEYOND

ANJUNABEATS 2795/ULTRA (14.98) Group Therapy

-

ONEREPUBLIC
MOSLEY/INTERSCOPE 013607/GA (13.98)

164 171 163 Waking Up

LUKE BRYAN

CAPITOL NASHVILLE 65833 (18.98) Doin’ My Thing

© e

CREEDENCE CLEARWATER REVISITED

POOR BOY/SONY MUSIC CMG 52336/SONY MUSIC (8.98) Extended Versions

166 144 137

TINIE TEMPAH
DISTURBING LONDON 70635, CAPITOL (12.98)

187 91 70 n

Disc-Overy

FIVE FINGER DEATH PUNCH

PROSPEGT PARK 50100° (13.98) ® War Is The Answer

168 | 166 156“

WARREN HAYNES

STAX 32912* CONCORO (15.98) Man In Motion

189 137 106

BAD COMPANY

ORIGINAL BAD GOHPANY TOURING/SONY MUSIC GMG BO851/SONY MUSIC (6.98) Extended Versions

170 135 164

THE HEAD AND THE HEART

SUB POP 915° (10.98) The Head And The Heart

2

RANDY TRAVIS

172 "1 80 WARNER BROS 8635 EX/CRACKER BARREL (11.98)

Randy Travis

EMINEM

SHAOY/AFTERMATH/INTERSCOPE D05881°/1GA (13.98/8 98) Curtain Call: The Hits

173 157 182

KEITH URBAN

CAPITOL NASHVILLE 47695 {11.98) Get Closer

2@

FOO FIGHTERS
ROSWELL/RCA 36921°/RMG (11.98) &

178 190 175“

Greatest Hits

KINGS OF LEON

RCA 64698 */RMG (13.98) Come Around Sundown

176 170 184 B

@ EBALM?(J?E‘EQENSEG:BLG (17.98) MissionE el
178 175 170 (1) NICKELBACK @ Dark Horse
:3:78 140 EOTVAR“JSCOLABN%:!I& 8 ® Franco De Vita: En Primera Fila
180 186 - g(:(;?;l\:-ki):ﬂc 526018/A6 (5.95) Scary Monsters And Nice Sprites (EP)
181 155 147 {1 HANK WILLIAMS JR. Greatest Hits, Vol. 1

CURB 77638 (9 98)

JASON ALDEAN

BROKEN BOW 7637 (18.98) Wide Open

SONDRE LERCHE

MONA 001*/YEP ROC (15.98)

BILLY CURRINGTON
MERCURY NASHVILLE 015290/UME (7.98)

=28

184 142 149 n

Icon: Billy Currington

Sondre Lerche

LYNYRD SKYNYRD

GEFFEN 014523/UME (10.98) Icon: Lynyrd Skynyrd

185 5149'145“

@ ‘ WE ARE AUGUSTINES
- OXCART DIGITAL EX (5.98)

Rise Ye Sunken Ships

RICK ROSS
MAYBACH SLIP-N-SLIDE/DEF JAM 014366 /IDJMG (9.98)

187 | 151 1A

Teflon Don

MUSIQ SOULCHILD

SONGBOOK ATLANTIC 524512/AG (18.98) musiginthemagiq

188 129 95 ﬂ

SOUNDTRACK

RCA 80205/RMG (11.98) Burlesque

] 188 150 167 m

JOSH GROBAN

143/REPRISE 524833/WARNER BROS. (18.98) llluminations

190 108 74 m

, LIL WAYNE
| "91__ 181 M CASH MONEY/UNIVERSAL MOTOWN 011977*/UMRG (13.98) e
192 75 - 0ZZY OSBOURNE Blizzard Of Ozz

EPIC/LEGACY 73818"/SONY MUSIC (9.98)

| 2 PANIC! AT THE DISCO : .
X s
'@ m EPITAPH 87163 (15.98) England Keep My Bones The production [AR8| 160 72 nDECAVDANCE 526550/FUELED BY RAVEN (10 98) VicestdRVitiues
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Coming back on at No. 12 on Uncharted, guitar prodigy Sungha
Jung earns this week’s highest re-entry. His impressive,
finger- picked rendition of “This Love” by Maroon 5—uploaded
June 5—has garnered 332,000 YouTube views. Early this year,
Jung also refeased an album of original compositions called
“Perfect Blue.”
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Rock band the Script makes its Social 50 debut at No. 41. While
on a worid tour, the group stopped by NBC's “Today” on June
10 to promote its latest album, “Science & Faith” (see page 38).
The appaarance helped contribute to an 80% increase in overall
week-ta-week views. In July and August, residents of Ireland
and the United Kingdom will get a chance to see the Script play
live, as the band finishes its tour.

The week’s most-streamed songs on Yahoo! Music.
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The week’s most-streamed songs on AOL.
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The fastest accelerating artists during the past week, across
all major sacial music sites, statistically predicted to achieve
future success, as measured by Next Big Sound.
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As his current country single “Dirt Road Anthem” soars 23-9 on the
Billboard Hot 100 (see previous page), Jason Aldean’s prior release,
“Don’t You Wanna Stay,” with Kelly Clarkson, blasts.onto Adult
Contemporary at Ko. 17.

The duet marks the highest AC bow for a non-holiday song since
Michael Bublé’s “Everything” likewise launched at No. 17 the week of
April 14, 2007. “Stay” is one of just six non-seasonal songs to debut at
No. 17 or higher since the chart adopted Nielsen BDS 18 years ago.
Prior to Bublé’s entrance, Mariah Carey began at No. 17 with
“Dreamlover” (1993), followed by Elton John’s “You (an Make History
(Young Again)” (No. 11,
1996), Faith Hill’s “There
You'il Be” (No. 15, 2001) and
Phil Collins’ “Can’t Stop
Loving You” (No. 17, 2002).

“Stay” concurrently jumps
16-12 on Adult Top 40. After
logging a 26-week Hot 100
residence, the former Hot
Country Songs No. 1 could re-
enter the Hot 100 next issue,
fueled by its crossover airplay.
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(oldplay’s “Every Teardrop Is a Waterfall”
bounds 23-3 on Triple A (and 29-14 on the
Billboard Hot 100). The song’s 20-spot
spike marks the greatest Triple A jump
since the Fray’s “You Found Me” vaulted
29-8 the week of Dec. 13, 2008, on its way
to a seven-week reign at No. 1.
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Data for week of JUNE 25, 201

JRPCS FOSTER THE PEOPLE (STARTIME/COLUMBIA) |

{

rights reserved.

133, 81 and 90 stations, respectively, are electronically monitored 24 hours a day, 7 days a
onicafly monitored 24 hours a day, 7 days a
20M, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. Al

RNATIVE and 27 TRIPLE A panelists, are electr:

7 ALTE!

5

MAINSTREAM TOP 40, ADULT CONTEMPORARY, ADULT YOP 40:
week. See Charts Legend on billboard.biz for rules and explanations.

week. ROCK SONGS: 171 all-format rock stations, including



SALES DATA

AIRPLAY
MONITORED BY COMPILED BY

niclsen niclsen
SoundScan

HOT COUNTRY SONGS"

B9

M BRIGHT {R.JACKSON E DEAN.B.JAMES}) ® 19 INTERSCOFE MERCURY

g

ARTIST Title. &
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE} | __'é'

-]
]
=<

for the first time with increases in both detections and audience. TOP COUNTRY ALBUMS: See

2071, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved

HOT COUNTRY SONGS: 127 country stations are electronically monitored by Nielsen Broadcast Data Systems, 24 hours & day. 7 days a week. Airpower awarded to songs

appearing In the top 20 on both the BDS Airplay and Audience charts

Charts Legend on biltboard biz for rules and explanations. All charts

1 LA ] RONNIE DUNN Ronnie Dunn 36 'c(Aislh-nggﬁv?LAEh‘lwsgs (11.98) Get Closer
2 2 BROKen 80w 7697 (18.9s) My Kinda Party. el 1 2 SEIRL()L%Y%W%F‘!DRJI“EG(;"Q(Z)N Icon: Billy Currin3ton
L i ‘ ?ﬂgrerﬁstzmialz-EsYr\AN(ngs) This Is Country Music 22 ‘dasb«:'s:\’ulﬂ?ggs UME (7.98) lcon: Josh Turner
o m VFV‘A;TRDH;)S.‘;ZQQI‘L&N (1899) Anniversary Ceiebration: 25 43 S/?Rﬁglzt(%slzsvz 1(53:1L"BQE)RT Halfway To Heaven
a.‘ ML G538, aﬁﬂcm%?m?m\évaacn?:nyngmww 5, You Get What You Give ° 42 éueugag(ﬁﬁnwm?csgﬁwgg%mwm » Pass The Jar: Live L4
o 4 6 ;@mkc(mﬁnglnilua.gm i _Speak oW 3 35 Bxﬁwf)ﬂ?sg/l\fﬁggg (15.og Charleston, 5C - 966
n. R IE?&EI%/:IANSEWTLE'(:)‘T?BYBQ/UMHG (1098 1N Band Perry 32 3 155 gm{w S(C(F;Eg%?y American dal Seasan 1 0aSooty McGreary
78 (l;—A/:IET)OYL ﬁ?ﬁﬁ%ﬁ%gs. Need You Now 33 a ABH%ﬁ[:lAzrﬁ/l\LsLlE—Eszw SWIN (11.98) Hits Alive
s I’;\GAMSA%}ﬁP!-E :r%ﬁ)g[(?a 98) Nothing Like This o 38 AARI\-SI?ANN;Jsﬁ\fL}L(S%?x sun (1195 39 Number Ones
100 8 1 ALISON KRAUSS & UNIONSTATION - paper irplane 35 30  JERROD NIEMANN., Judge Jerod 8 The Hung Juy
o 12 17 ;5?7?4!/5?5?9’:)E+Y Hemingway's Whiskey '“ 37 5&3;%3&8@?&0 98) Easton Ccrbin
12 112 »?Elr:rﬁs'g 5237;%EL?1§ o) -oaded: The Best Of Blake Shefton ar 4 ;iCOAS!\':S»IHLI{E ’(\)153'?3: UMGH (13.98) Haywire
13 9 10 HSCAA?;;&’E:M/:TS%) Stronger ! 38 i ;’H%vsgoﬁuewlggsn 011492 (995 Bullets In The Gun
14 13 15 L . sy The Foundation r as 45 %bﬁﬁ%zi?ﬁwﬂ;ﬁ:‘ss) All About Tonight (EP)
15 14 13 gggﬁ ﬁg?ge (14.98) Every Chance | Get 3 40 3 E)ms'rc:é—z?%%wﬁﬁﬁg;gum) @ Hard Bargain
16 17 19 c“ﬂm.”i?s’e‘sbé‘m“ﬁfgf Revolution M 1 a1 B OO koo LTS MEscFon Tel e
O 10 21 &:’Cﬁ‘ﬁgﬂl;sﬁm%wam . The Incredible Machine a2 39 e EARLE o & Never Get OutOf This fore Alve
18 18 20 AARON L e Town Line (EP) @ 60 57 [eE 7%3%;;5‘52—”}%2‘% Hilloily Bone (EP) 2
19 16 14 gulsg 7'\:235(?1?{:8\)/‘/ Number One Hits 44 . 29 3:3:2’;‘7!2&5[)2"{1\3;? Denny & Marie‘
@ 20 23 ;Fn‘rgerrSPgJS'%L;gRE Thompson Square 45 34 grﬁvr:‘:fxlvlézaa‘ BRUC (18.98) Hillbily Jaker
21 15 16 EC?E,J‘,’;‘]?;R/tﬁ_};B) Country Strong @ m :‘85 5:]‘:5 (15.98) Satistied At_La?t
@ ﬂ gtlec;irz(uﬂfmss‘/w&x (12.98) Nick'S z S 5 2 S/Eoﬂgereigggs {1498) ChickemE]BSeaits
23 2 % T Enjoy Yourself 2 a8 47 53 Jiaas LN og  Cowboy's Back In Town
24 25 28 EAF;IIT(O:L %A"S‘}H/FL‘L‘E:;‘UBIO‘ (12.98) Carolina 4 48 45 49 sgﬁghw’\g?m%rggwtﬁw Steel Magnolia
25 21 18 RANDYTRAVIS Randy Travis 50 48 51 REEA All The Women | Am

WARNER BROS. 8635 EX‘CRACKER BARREL (11.98)

Data for week of JUNE 25, 20N

For chart reprints call 212.493.4023

ARTIST Titte

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE

B.JAIMES (K.MDORE,S STEPAKQFF,0.COUCH)

T
58 £5 ARTIST
EEH

© MCA NASHVILLE

BLUEGRASS ALBUMS"

Title

IMPRINT & NUMBER / DISTRIBUTING LABEL

= 3 = -4
> TITLE Artist £ 7 ;,-,EE E TITLE Artist & 52
S PRODUCER (SONGWRITER) IVPRINT & NUMBER / PROMOTION LABEL & ' o 28 =8 PRODUCER {SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL { 37:5

HONEY BEE Blake Shelton g LOVE DON'T RUN Steve Holy
_3_ 5_ l”_ S.HENDRICKS (B HAYSLIPR AKINS) ®@ WARNER BROS./WMN 1__ s a7 L.MILLER (J.LEATHERS, B GLOVER R.THILBODEAU) ® CURB L
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Up On The Ridge

Dance Til Your Stockings Are Hot And Raviin' (EP)

THE FAREWELL DRIFTERS Echo Bocm

HEART SQUEEZE 111° THIRTYTIGERS

THE WAILIN' JENNYS

RED HOUSE 234

8 CHRIS THILE & MICHAEL DAVES  Sleep With One Eye Open
NONESUCH 527603 WARNER BROS.

TRAMPLED BY TURTLES Palomino

Brignt Morning Stzrs

BANJODAD 07°

0 | VARIOUS ARTISTS
RURAL RHYTHM 1073

The All-Star Jam; Live At Graves Mountain

DUNN HITS NO. 1

Former Brooks & Dunn lead singer
Ronnie Dunn becomes the second
artist in the Nielsent SoundScan era
(since May 1991) to exit a core coun-
try act and then debut at No. 1 on Top
Country Albums. He's the first since
Wynonna's solo debut entered atop

the chart in April 1992 following her
run as one-half of the Judds. Dunn’s rookie solo album starts
with 45,000 copies (No. 5 on the Billboard 200). The only non-
core country duos and groups to yield top solo starts by current
or former members on the country list are Staind (Aaron Lewis)

and Hootie & the Blowfish (Darius Rucker). — Wade Jessen

Go to www.billboard.biz for complete chart data 45
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FA.M.E. JIVE 86067/JL6

| ||| WIZ KHALIFA | ]
_ ROLLING PAPERS ROSTRUM/ATLANTC 527099/A6 ®
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EMINEM
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MARSHA AMBROSIUS
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' THE LADY KILLER RADICULTURE 52560 1/ELEKTRA
LIL WAYNE
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NEW BOYZ
i ] T0O0 COOL TO CARE SHOTTY 522931/WARNER BROS.
' KID CUDI
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TREY SONGZ
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WAKA FLOCKA FLAME
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ICON MOTOWN 014607/UME
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!‘ A WOMAN FALLING OUT OF LOVE ARETHAS RECORDS 70313 EX
DIDDY - DIRTY MONEY
LAST TRAIN TO PARIS BAG BOY/NTERSCGPE 014381/1GA
T
m- NO MERCY GRAND HUSTLE/ATLANTIC 523753*/A6 |
KERI HILSON
NO BOYS ALLOWED MOSLEY/ZONE 4INTERSCOPE 01508&1GA
ﬁ CHARLIE WILSON
JUST CHARLIE P MUSIC/JIVE 81696/JLG
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| GUCCI MANE b
THE RETURN OF MR. ZONE 6 1017 BRICK SQUAD 527374WARNER BROS. 110001
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! STEPHEN MARLEY
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BONEY JAMES
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as D - USHER
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SNOOP DOGG
DOGGUMENTARY DOGGYSTYLE/PRIORITY 07952/CAPITOL
JAMIE FOXX
BEST NIGHT OF MY LIFE J 54860/RMG

Kelly Rowland reaches the top 10 on
Rhythmic for the first time as a fead artist
with “Motivation,” featuring Lil Wayne,
stepping 11-10 in its seventh week. Her only
other trips to the top 10 came with Relly’s 5
“Dilemma” (11 weeks at No. 1in 2002) and
Trina’s “Here We Go™ (No. 5, 2005).
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"5 9 PIECE
> | RICKROSS FEAT. LIL WAYNE OR T.. (MAYRACH/SLIP-N-SLIDE/DEF JAMADUMG)

GROVE ST. PARTY
WAKA FLOCKA FLAME FEAT KEBO GOTT 1017 BRICK SOUADASYLUMAARNER BROS )

WE CAN GET IT ON
YD GOTTI FEAT. CIARA (INEVITABLE)

BEST THING | NEVER HAD
BEYONCE (COLUMBIA)

BOOTY WURK (ONE CHEEK AT A TIME)
T-PAIN FEAT. JOEY GALAXY (KONVICT/NAPPY BOY/IVE/ILG)

ALL YOUR LOVE
K’ LA (MUSIC LINE/IDIMG)

SUPER BASS
NICKI MINAJ (YOUNG MONEY/CASH MONEVARVERSAL MOTOWNUMRG)

HOW MANY TIMES
K. MICHELLE (HITZ COMMITTEE/JIVE/JLG)

COUNTRY SH*T
BIG K.R.LT. (CINEMATIC/OEF JAM/IDIMG)

NOVACANE
FRANK OCEAN (00D FUTURE/REDZONE/IDIME)

NO ONE GONNA LOVE YOU
JENNIFER HUDSON (ARISTA/RMG)

PLATINUM
SNOOP DOGG FEAT. R KELLY (DOGGYSTYLEPRIORITY/CAPITOL)

- | DON'T DESERVE YOU
LLOYD BANKS FEAT. JEREMIH (G UNIT/CAPITOL)

-‘ i

GIVE ME EVERYTHING
PIBULL FEAL NEYOD, AFRLLACK & NAYER (R, 05POLO CROUHOS.URIG)
THE SHOW GOES ON
* LUPE FIASCO (1ST & 15TH/ATLANTIC)
JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS (INTERSCOPE)
| ROLL UP
"\ WIZ KHALIFA (ROSTRUM/ATLANTIC/RRP)
E.T.
KATY PERRY FEAT. KANYE WEST (CAPITOL)
. SUPER BASS
NICKI MINAJ (YOUNG MONEY/CASH MONEY/AUNIVERSAL MOTOWN)
LOOK AT ME NOW
CHRIS BROWN FEAT. LIL WAYNE & BUSTA RHYMES (JIVE/JLGi
MY LAST
BIG SEAN FEAT. CHRIS BROWN (5.0.0.D./0EF JAM/IDJMG)
SHE AIN'T YOU
CHRIS BROWN (JIVE/JLG)
MOTIVATION
KELLY ROWLAND FEAT. LIL WAYNE (UNIVERSAL MOTOWN)
DOWN ON ME
JEREMIH FEAT. 50 CENT (MICK SCHULTZ/DEF JAM/IDJMG)
PARTY ROCK ANTHEM
'LWPAD FEAT LALIREN BENNETT & GOONROCK (PAATY ROCKALLLAM CHERRYTREEMTERSCOPE)
ROLLING IN THE DEEP
ADELE (XL/COLUMBIA)
' SURE THING
| MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)
THE LAZY SONG
_BRUND MARS (ELEKTRA/ATLANTIC)
‘l ON THE FLOOR
("~ JENNIFER LOPEZ FEAT. PITBULL {ISLAND/IDJMG)
I'M ON ONE
0J KHALED (WE THE BEST/CASH MONEY/UNVERSAL MOTOWNUMRG)
TILL THE WORLD ENDS
. BRITNEY SPEARS (JIVE/JLG)
HOW TO LOVE
LIL WAYNE (CASH MONEYAUNVERSAL MOTOWN)

4 DONT WANNA GO HOME
ASON DERULO (BELUGA HEIGHTS/WARNER BROS.)
S&M
RIHANNA (SRP/DEF JAM/IDJMG)
RACKS
YC FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC)
MAN DOWN
RIHANNA (SRP/DEF JAM/IDJMG)
OUT OF MY HEAD
LUPE FIASCO FEAT. TREY SONGZ (15T & 15TH/ATLANTIC)
WHERE THEM GIRLS AT
1 _DAVED GUETTA FEAT.FLO RIDA & NICKE MINAJ (WHAT A MUSIC/ASTRALWERKS/CAPTOL)
| WRITTEN IN THE STARS
~ TINIE TEMPAH FEAT. ERIC TURNER (DISTURBING LONDON/CAPTOL)
BEST LOVE SONG
T-PAIN FEAT. CHRIS BROWN (KONVICT/NAPPY BOY/JVEALG)
THE EDGE OF GLORY
| LADY GAGA (STREAMLINE/KONLIVE/INTERSCDPE)
BLOW
KESHA (KEMOSABE/RCA/RMG)
I'M INTO YOU
JENNIFER LOPEZ FEAT. LIL WAYNE (ISLAND/IDJMG)
NOVACANE
o FRANK OCEAN (0DD FUTURE/REDZONE/IDJMG)
' DIRTY DANCER
| _ENRIQUE IGLESIAS WITH USHER FEAT. LIL WAYNE {UNVERSAL REPUBLIC)
CUPID
LLOYO FEAT. AWESOME JONES (YOUNG-GOLDIE/ZONE 4ANTERSCOPE)
UNUSUAL

TREY SONGZ FEAT. DRAKE (SONGBOOK/ATLANTIC)
RIGHT THERE
NICOLE SCHERZINGER FEAT. 50 CENT (INTERSCOPE)
BETTER WITH THE LIGHTS OFF
4 NEW BOYZ FEAT. CHRIS BROWN (SHOTTY/WARNER BROS )
LOSE CONTROL
KERI HILSDN FEAT. NELLY (MOSLEY/ZONE 4/INTERSCOPE)
IN THE DARK
DEV (INDIE-POP/UNIVERSAL REPUBLIC)
BEST THING | NEVER HAD
: BEYONCE (COLUMBIA)

DID IT ON'EM
NICK! MINAJ (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)

EEN THE BULLETS

who call themselves “Technicians.”

TECH NO9NE’S TOP WEEK

Tech N9ne may not be a household name yet, but if the No.
1 debut of latest set “All 6’s and 7’s” on Top R&B/Hip-Hop
Albums is any indication, he will be soon enough. Moving
56,000 copies, according to Nielsen SoundScan, “6’s and

7’s” beats his previous best sales week of 36,000 achieved
with 2008’s “Killer.” The debut also marks the Kansas City,
Mo., rapper’s fifth top 10 album in 15 chart appearances fol-
lowing “Killer” (No. 8), 2009’s “K.0.D.” (No. 7} and 2010’s
“The Gates Mixed Plate” (No. 5) and the “Seepage” EP (No.
10). Despite having posted only one song on any airplay
chart—2004’s “Here Comes Tecca Nina” spent two weeks
on Rhythmic—Tech N9ne's Strange Music label and its releases have been propelled by his fans

—Rauly Ramirez

Go to www.billboard.biz for complete chart data

AIRPLAY SALES DATA

MONITORED BY COMPILED BY

niclsen niclsen

SoundScan

1 121

|
RINT/ PROMOTION LABEL)
1 SMILE
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIGAVERITYALG)
'5 SO IN LOVE
JILL SCOTT FEAT. ANTHONY HAMILTON (BLUES BABE/WARNER BROS )

4EVERMORE
ANTHONY DAVID FEAT. ALGEBRA (PURPOSE/EONE)

FAR AWAY

MARSHA AMBROSIUS (J/AMG)
LOVE LETTER

R. KELLY (JIVE/ILG)

PIECES OF ME
LEDISI (VERVE FORECAST/VERVE)

NOT MY DADDY
KELLY PRICE FEAT. STOKLEY (MY BLOCK/SANG GIRLIMALACO)

a YOU ARE

| CHARLIE WILSON (P MUSIC/JIVE/JLG)
IF IT'S LOVE

KEM FEAT. CHRISETTE MICHELE (UNVERSAL MOTOWNUMRG)
WHERE YOU AT

n | JENNIFER HUDSON (ARISTA/RMG)

COLLARD GREENS & CORNBREAD
FANTASIA (S/19/J/RMG)

[:‘ ' CLOSER
JOE (DEXTERITY SOUNDS)

STILL IN LOVE WITH YOU

-I SADE (EPIC/COLUMBIA)
H!‘J LIFE OF THE PARTY
J | CHARLIE WILSON (P MUSIC/JIVE/JLG)

FALL 5.0

n‘ BRIAN MCKNIGHT (HARD WDRK/EONE)
RADIO MESSAGE
R. KELLY (JIVE/JLG)

SURE THING

MIGUEL (BLACK ICE/BYSTORM/JIVE/JLG)
BEAUTIFUL

NOEL GOURDIN (MASS APPEAL/EONE}
YES

MUSIQ SOULCHILD (ATLANTIC)

.~ GOOD MAN

| _RAPHAEL SAADIQ (COLUMBIA)

| CAN'T MAKE YOU LOVE ME
TANK {MOGAME/SONG DYNASTY/ATLANTIC)
" NO ONE GONNA LOVE YOU
JENNIFER HUDSON (ARISTA/RMG)

ANYTHING
MUSIO SOULCHILD FEAT. SWIZZ BEATS (ATLANTIC)
| LOVE FACES

TREY SONGZ (SONGBOOK/ATLANTIC)

IN THE MOOD
JOHNNY GILL (NOTIFi}

LOOK AT ME NOW
CHRIS BROWN FEAT, LIL WAYNE & BUSTA RHYMES (JVEALG)

MY LAST

BIG SEAN FEAT. CHRIS BROWN (G.0.0 D./OEF JAM/IDJMG)

I'M ON ONE

DJ KHALED (WE THE BEST/CASH MDNEY/UNVERSAL MOTOWNUMRG)

GIVE ME EVERYTHING

PATBULL FEAT. NE-YO, AFROJACK & NAYER (VR 305P0L0 GROUNDSURMG,)

ROLL UpP

WIZ KHALIFA (ROSTRUM/ATLANTIC)

,  ALL OF THE LIGHTS

. KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

THE SHOW GOES ON

LUPE FIASCO {1ST & 15TH/ATLANTIC)

SUPER BASS

NICK] MINAJ (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)

RACKS

Y FEAT. FUTURE (BIG PLAY/UNIVERSAL REPUBLIC)

HLITA M HOW TO LOVE

[T L0 L1t WAYNE (CASH MONEY/UNVERSAL MOTOWAY)

OUT OF MY HEAD

LUPE FIASCO FEAT. TREY SONGZ (1ST & 15TH/ATLANTIC)

HUSTLE HARD

= ACE HOOO (WE THE BEST/OEF JAM/IDJMG)

PARTY ROCK ANTHEM

LIFAD FEAT LAUREN BENNETT & GOONROCK (PAFTY ROCKYALL LAWCHERRYTREE MTERSLLPE)

NO HANDS

WAKA FLOCKA FLAME (1017 BRICK SQUAD/ASYLUMAVARNER BROS)

MOMENT 4 LIFE

NICK! MINAJ FEAT. DRAKE (YOUNG MONEYICASH MONEY/UNVERSAL MOTOWN)

6 FOOT 7 FOOT

= LIL WAYNE FEAT. GORY GUNZ (CASH MONEY/UNIVERSAL MOTOWN)

- DID IT ON'EM

| NICK MINAJ (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)

JOHN

UL WAYNE FEAT. RICK ROSS (CASH MONEY/UNVERSAL MOTOWN)

YOU BE KILLIN EM

FABOLOUS (DESERT STORM/OEF JAM/IDJMG)

BRING IT BACK

TRAVIS PORTER (PORTER HOUSE/JIVEALG)

BALLIN'

YOUNG JEEZY FEAT. LIL WAYNE (CTE/OEF JAMW/IDJMG)

'GROVE ST. PARTY

WAKA FLOCKA FLAME FEAT KEBO GOTTI (1017 BRCK SQUADVASYLUMMARNER BROS)

9 PIECE

RICK ROSS FEAT. LIL WAYNE OR T (MAYBACH/SLIP-AV-SLIDE/DEF JAMADMG)

BACKSEAT

NEW BOYZ FEAT. THE CATARACS & DEV (SHOTTYWARNER BROS )

TUPAC BACK
MEEK MILL FEAT, RICK ROSS (MAYBACH/WARNER BROS )

Data for week of JUNE 25, 2011

TOP R&B/HIP-HOP ALBUMS: See Charts Legend for rules and explanations. 75 MAINSTREAM R&B/HIP-HOP, 72 RHYTHMIC, 66 ADULT R&B stations are

electronicaily monitored 24 hours a day, 7 days a week. RAP SONGS: Reflects the top rap titles at Mainstream R&B/Hip-Hop and Rhythmic radio.

See Charts Legend on billboard.biz for rules and explanations. All charts ¢

20M, Prometheus Glaobal Media, LLC and Nielsen SoundScan, Inc. Alt rights reserved.



CONTEMPORARY JAZZ ALBUMS, TRADITIONAL CLASSICAL ALBUMS, CLASSICAL CROSSOVER ALBUMS and WORLD ALBUMS rules and explanations.

SALES DATA

AIRPLAY
MONITOREO BY COMPILED BY

niclsen
SoundScan

niclsen

TITLE
ARTIST [MPRINT / PROMOTION LABEL

JUDAS
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

8 ~ CALL YOUR GIRLFRIEND
ROBYN KONICHIWA/CHERRYTREE/INTERSCOPE

| LAST FRIDAY NIGHT (T.G.L.F)
= KATY PERRY CAPITOL
n_gf }_ RUN THE WORLD (GIRLS)
L BEYONCE (. { UMBIA

mi MIRRORS

NATALIA KILLS CHERRYTREE/INTERSCOPE
4

I'M INTO YOU
] - JENNIFER LOPEZ FEATURING LIL WAYNE ISLANO/I0JMG
- 'T WE OWN THE NIGHT
1 - ANDREA ROSARIO HECHTIC
12 & PARTY ROCK ANTHEM
‘: LMIFAQ FEATURING LAUREN BENNETT & GOUNRBCE “5=TY RYKANL | AMCHERRIYTREENTERSC0PE
"4 HOLLYWOOD TONIGHT
_MICHAEL JACKSON MJJ/EPIC
MOVE WITH IT
LINNEA LINNEA & CO.

5 | FADE
KRISTINE W FLY AGAIN

NOT MY DADDY
| _EVAIN YA FAGE/BUNGALO

ORIGINAL SIN

1NS FEATURMIG ROB THOMAS & INTRODUCING OJ YALEIDYS PETROL ELECTRGATCORHRN)
PRICE TAG

JESSIE J FEATURING B.0.8 LAVA/UNIVERSAL REPUBLIC
WORLD KEEPS TURNING

SYLVIA TOSUN SEA TO SUN

WHERE THEM GIRLS AT
DAV GUETTA FEATURNG FLD RIDA & NCK M) W41 A MUSCASTRAMERKSAPTOL
WHO SAYS

SELENA GOMEZ & THE SCENE HOLLYWOOD
g 1p JILL THE WORLD ENDS

BRITNEY SPEARS JIVE/JLG

4 SEE THE NEW HONG KONG
JOSIE COTTON GTRUFFY

'.' SAVE THE WORLD

SWEDISH HOUSE MAFIA SHM/ASTRALWERKS/CAPITOL
CATCH A FIRE
JOHN LEPAGE FEATURING DEBBY HOLIDAY & LFB GROOVE
GIVE ME EVERYTHING
PITBULL FEATURING ME-YO, AFRDJACK & NAYER MR 305/P0L0 GROUNDS/AVRMG
GAVE UP ON LOVE
KELLI OENTZ

KICK US OUT
HYPER CRUSH UNIVERSAL MOTOWN

ALL HERE NOW
DAVID GARCIA & HIGH SPIES FEATURING SARAH TANCER SOLIV ATIC

5 A
20 12

DANCE/ .
ELECTRONIC ALBUMS

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
BORN THIS WAY STREAMUNE KONLIVENTERSCOPE 015373

LADY GAGA a
THE FAME STREAMUINEKOMLIVE/CHERRYTREEANTERSCOPE 011805*1GA Tk
DEPECHE MODE fi
REMIXES 2: 81-11 (DELUXE EDITION) MUTE/REPRISE 527860'/RHIMOF
ABOVE & BEYOND

GROUP THERAPY ANJUNABEATS 2795/ULTRA

| SKRILLEX i1
€| SCARY MONSTERS AND NICE SPRITES (EP) 56 BEATATLANTIC 52691846

2 137

4 '27 DEADMAUS
2T ixa=12 MAUSTRAP 2518/ULTRA
. DAFT PUNK : 1
TRON: LEGACY (SOUNDTRACK) WALT DISNEY 005872*
sﬁ‘ 12 KE$HA
g 1 AM THE DANCE COMMANDER, KEMOSABE/RCA B6508RNG
,= LADY GAGA i
A 99 e X STREA 4 NEANUVE CHERRYTREE NTERSCOPE O14630/764 100
w0 g GORILLAZ

THE FALL VIRGIN 97588"/CAPITOL
BENNY BENASSI e

m5LECTROMI\N ULTRA 2572 i

12 19 TIESTO

! | CLUB LIFE VOLUME ONE: LAS VEGAS MUSICAL FREEDOM 001
VARIOUS ARTISTS =
| UKF DUBSTEP 2010 UKF DIGITAL EX o
MOBY
DESTROYED LITTLE 1010T 9502*/MUTE
DAFT PUNK ‘;*g
TRON: LEGACY RECONFIGURED WALT DISNEY 013540 §
DEPECHE MODE
REMIXES 2; 81-11 MUTE/REPRISE 527879*/RHING

VIC LATINO 5
VIC LATINO PRESENTS: ULTRA DANCE 12 ULTRA 2734 ﬁ%

'ROBYN
BODY TALK KONICHWACHERRYTREEANTERSCOPE 0151114GA

JAMES BLAKE m

JAMES BLAKE PULYDOR UNVERSAL REPUBLIC D2UMRG
SIMON CURTIS
RA BOYROBOT DIGITAL EX

.~ LCD SOUNDSYSTEM q‘ri
e

THIS 1S HAPPENING ['FA VIRGIN 09903*/CAPITOL
WOLFGANG GARTNER
ELECTRIC BAISY CARNIVAL VOLUME 2 NSOMMAC DIGITAL EXULTRA

'VARIOUS ARTISTS
NOA THATS WHAT  CALL CLUB HITS 2 EMUNVERSALISONY MUSIC 17803CAPTTOL

STS9

Billbeard.

 TITLE
= _ARTIST IMPRINT /PROMQTION LABEL.
~ SWEET SUGAR POISON
- DAVE MATTHIAS VS. JULISSA VELOZ CARRILLO
97 12 SAN FRANCISCO IS MY DISCO
. LAURA LARUE NEAR
ROLLING IN THE DEEP
© " ADELE AL/ COLUMBIA
@ 2 [Whl] TIL DEATH |
([ S wYNTER GORDON BIG BEAT/ATLANTIC
. 1 WROTE THE BOOK
_1! BETH DITTO DECONSTRUC'I’I_ON/COLUMBIA
19 g YOU CANT STOP THE RAIN
MARTIN CLANCY & THE WITNESS PROTECTION PROGRAMME SEAPORT
2x s PRETTY UGLY
. YENN OOWN UNDER
40 19 WHAT A FEELING
ALEX GAUDINO FEATURING KELLY RDWLAND ULTRA
., WORLDWIDE
~© ROGER SANCHEZ FEATURING MC FLIPSIDE & MOBIN MASTER STEALTHULTRA
43 3 LONG TIME (TAKING MY TIME)
STATIC REVENGER & ANGGER DIMAS WHITE HOUSE

- GET MY MONEY BACK
CAZWELL PEACE BISQUIT

AWAKEN

JES ULTRA

DIRTY DANCER

ENRIQUE IGLESIAS WITH USHER FEATURING LIL WAYNE UNVERSAL REPUBLIC
SEXY SEXY

CHARG UNIVERSAL WAVE

TAKING OVER NOW

HWC: HANNAH & MIAMI CALLING SNOWDOG
DANCE WITH ME

HOT ROD G NOTE

~ Jump
:;l# 61 BELLA XTRENE
33 1-5 BEAUTIFUL PEOPLE
CHRIS BROWH FERTURING BENNY BENASSI JIVE/JLG

DON'T WANNA GO HOME
JASON DERULO BELUGA HEIGHTS/WARNER BROS/WARNER
CHANGES
OIRTY VEGAS DM
THE EDGE OF GLORY
LADY GAGA STREAMLINE/KONLIVE/ANTERSCOPE
PERFECTION
KAITLIN INTEGRITY
WHEN THE LIGHTS GO DOWN
GRACE DREAM MERCHANT 21/CMG
TRUE LOVE
GEORGE ACOSTA BLACK HOLE
DO YOU WANT TO OR NOT?
) LIKE T ELECTRIC FEATURING SOPHIA LOLLEY BEAT CONGRESS/STRICTLY REVTHM

DANCE
AIRPLAY"

TITLE

ARTIST IMPRINT / PROMOTION LABEL
MR. SAXOBEAT I
ALEXANDRA STAN ULTRA

ROLLING IN THE DEEP

ADELE XL/COLUMBIA

ADDICTION

MEDINA ULTRA

PARTY ROCK ANTHEM

_th\O FEATURING LAUREN BENNETT & GOONROCK PARTY ROCKMWILL LAWCHERRYTREEMTERSLOPE

CALL MY NAME
~ SULTAN & NED SHEPARD FEATURING NAOIA ALI HAREM

g g7 HELLO
MARTIN SOLVEIG & DRAGONETTE BIG BEAT/ATLANTIC

E.T.
m KATY PERRY FEATURING KANYE WEST CAPITOL

5 WHERE THEM GIRLS AT
OAVID GUETTA FEATURENG LD RIDA & WCKI FIHAI WHAT A MUS/ASTRALWERKS CARTIL
TILL THE WORLD ENDS
" BRITNEY SPEARS JIVEULG
7 GIVE ME EVERYTHING
PITBULL FEATURING KE Y0, AFROJACK & NAYER Mt 305/P0L0 GROUNDS/JRMG
SUN & MOON
ABOVE & BEYOND FEATURING RICHARD BEDFORD ULTRA
NITON (THE REASON)
ERIG PRYDZ ULTRA
WHAT A FEELING
- ALEX GAUOINO FEATURING KELLY ROWLAND ULTRA
- THE EDGE OF GLORY
LADY GAGA STREAMLINE/KONLIVE/INTERSCDPE
ME AND MY MICROPHONE
SEPTEMBER ROBBINS
ON THE FLOOR
JENNIFER LOPEZ FEATURING PITBULL ISLAND/IDIMG
BEAUTIFUL PEOPLE
_CHRIS BROWN FEATURING BENNY BENASS) JIVE/JLG
SOMETIMES
DIM CHRIS FEATURING AMANDA WILSON. SOLTRENZ
S&M
RIHANNA SRP/DEF JAM/IDJMG

50 4 SAVE THE WORLD
~ SWEDISH HOUSE MAFIA SHM/ASTRALWERKS/CAPITOL

DROWNING
ARMIN VAN BUUREN FEATURING LAURA V ULTRA

- JUST CAN'T GET ENOUGH
THE BLACK EYED PEAS INTERSCOPE

DIRTY DANCER
L ENRIOLIE 1GLESIAS WITH USHER FEATURING LIL WAYNE UNVERSAL REPUBLIC

RAISE YOUR WEAPON

SALES DATA

AIRPLAY
MONITORED BY COMPILED BY

Soun&S;:an

TRADITIONAL

JAZZ ALBUMS"

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

MICHAEL BUBLE
RAZY OVE 14QREPRSE SATIAMARNER 905 ®
COREA, CLARKE & WHITE

FOREVER CONCORD 32627

FRANK SINATRA, DEAN MARTIN & SAMMY DAVISUR =
THE VERY BEST OF THE RAT PACK FRANK SINATRA ENT/REPRISE 52624 1AVARNER BROS. |

a5 s
., ELIANE ELIAS

T
i._l : . LIGHT Y FIRE CONCORD PICANTE 32761/CONCORD

m L. KONITZ'B. MEHLDAU/C. HADEN.P. MOTIAN |

LIVE AT BIRDLAND ECM 015764 UNVERSAL CLASSICS GROUP |
- 0

GORDON GOODWIN'S BIG PHAT BAND
THAT'S HOW WE ROLL TELARC 32363 CONCORD
! WILLIE NELSON & WYNTON MARSALIS FT. NORAH JONES
| HERE WE GO AGAIN BLUE NOTE 96388/8LG J
§ 37 SOUNDTRACK

TREME: SEASON 1 HBO/GEFFEN 014910/IGA

" .n MICHAEL BUBLE
F.rl HOLLYWOOD: THE DELUXE (EP) 143REPRISE 526141 WARNER BROS. |
_10 STACEY KENT
- RACONTE-MOL... TOKENBLUE NOTE 26823/BLG
W HIROMI FT. A. JACKSON & S. PHILLIPS
VOICE TELARC 32819 CONCORD |
15 HARRY CONNICK, JR.
¥ CONGERT DN BROADMIAY COLUMBIALEGACY T7285/SONY MUSC @ |
j'“ ~ NINA SIMONE -
| S.0.U.L. SONY MUSIC CMG B3788/SONY MUSIC
BRANFORD MARSALIS/JOEY CALDERAZZO
SONGS OF MIRTH AND MELANCHOLY MARSALIS 0015
KARRIN ALLYSON
_ 'ROUND MIDNIGHT CONCORD JAZZ 32662/CONCORD

RE-ENTRY

CONTEMPORARY
JAZZ ALBUMS"

ARTIST

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

BONEY JAMES

CONTACT VERVE FORECAST 015375/VG

BELA FLECK & THE FLECKTONES

ROCK-ET > SCIE-NCE EONE 2133

ﬂi ESPERANZA SPALDING ]

" CHAMBER MUSIC SOCHETY HEADS UP 31810%/CONCORD |

TROMBONE SHORTY

BACKATOWN VERVE FORECAST 014194/VG

- EUGE GROOVE

| _STVEN LARGE SHANACHIE 5190 L
. HERB ALPERT & LANI HALL

1 FEEL YOU CONCORD JAZZ 32757/CONCORD

', . GIL SCOTT-HERON t—'||
g NEW HERE X 471* -

DAVE KOZ

HELLO T

KENNY G

~ HEART AND SOUL CONCORD 32048 ey

. VARIOUS ARTISTS

LEE RITENGUR'S 6 STRING THEGRY CONCORD 31911

FOURPLAY

LET'S TOUCH THE SKY HEADS UP 32030/CDNCORD |

THE RIPPINGTONS FT. RUSS FREEMAN

COTE D'AZUR PEAK 12530, CONCORD

VARIOUS ARTISTS

‘SMOOTH JAZE MUMER 1 HIFS CONCORD JAZZPEAKHEADS UP 3285400NCORD. |

~ GALACTIC

CONCORD 31753

THE OTHER SIDE OF MIONIGHT ANTI- 87152/EPITAPH

BRIAN CULBERTSON
L XNl GRP 014460/VG

TITLE
ARTIST IMPRINT / PROMOTION LABEL

PR BOTSWANA BOSSA NOVA l
1oul 0AVID BENOIT HEADS UP/CMG

] 1§ CONTACT
BONEY JAMES VERVE FORECAST/VERVE

23
” T'S TIME
I S BRIAN CULBERTSON GRP/VERVE

19

UNDUN
" STEVE COLE MACK AVENUE/ARTISTRY

‘g ANYTHING'S POSSIBLE
rl DAVE k02 CONCORD/CMG
| SUMATRA
JEFF LORBER HEADS UP/CMG
~ PUSH TO START

£ PAUL TAYLOR PEAK/EONE
e K

7VEN LARGE
EUGE GROOVE SHANACHIE

= H ENCANTADORA
!!;‘ - | BLAKE AARON FEAT, NAJEE INNERVISION

11 s PUSH
JACKIEM JOYNER ARTISTRY
1 AFFIRMATION
~ KEIKO MATSUI SHANACHIE
43 7 MASSIVE TRANSIT
b CINDY BRABLEY TRIPPIN ‘N' RHYTHM

I_I!HJ SPIN CYCLE
{ " DREW DAVIDSEN CREATIVE SOUL JAZZ

1 ‘79 STILL IN LOVE WITH YOU

CLASSICAL

JAZZ/
VYOI L

TRADITIONA

ARTIST
, TATLE IMPRINT & NUMBER / DISTRIBUTING LABEL
Py Il MORMON TABERNACLE CHOIR
THIS IS THE CHRIST MORMON TABERNACLE CHOR 5055962
VARIOUS ARTISTS
THE ROYAL WEDDING OECCA 015604 .
MORMON TABERNACLE CHOIR
ﬂ MEN OF THE WORON TABERNACLE CHOM HORVON TABERNACLE CHOR 5053126
VARIOUS ARTISTS )
 BUET CARMEN: DUETS & ARIS SUGAREECA DV ASSTARERSAL CLISSLS GROWP
~ INTERNATIONAL CONTEMPORARY ENSEMBLE}
" JOHN ADAMS NONESUCH 523014/WARNER BROS. —
 JOSH WRIGHT
__JOSH WRIGHT SHADOW MOUNTAIN 5055981
L HUNT LIEBERSON PHILHARMONIA BAROQUE ORCH.
" BERLIOZ PHILHARMONIA BAROQUE 01
5. DINNERSTEIN KAMMERORCHESTER
BACH SONY CLASSICAL 81742/SONY MASTERWORKS
~ ER!C WHITACRE \
~ | LIGHT & GOLD DECCA 0148504NIVERSAL CLASSICS GROUP
CHICAGO SYMPHONY ORCHESTRA
VERDI SO RESDUIND 9011006 ]
ANDRE RIEU & HIS JOHANN STRAUSS ORCHESTRA
" FOREVER VIENNA ANDRE RIEWPOLYDORHIP-0 014430UME & (3
IL. COMPLESSO BAROCCO
HANDEL VIRGIN CLASSICS 70844/EMI CLASSICS ]
ZUILL BAILEY/AWADAGIN PRATT
BRAHMS: WORKS FOR CELLO AND PIANO TELARC 32664CONCORD
INGRID FLITER
BEETHOVEN: PIANG SONATAS EMI CLASSICS 94573

RE-ENTRY

NEW

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL:

IL VOLO
L YOLO: EDVCION EN ESPANOL OPERA BLUESGATCARENTORGEFRENUML 015745 AMLE 1
n JACKIE EVANCHO F
0 HOLY NIGHT (EP) SYCO-COLUMBLA 81151/SONY MUSIC \#,_
DAVID GARRETT
. ROCK SYMPHONIES DECCA 014442
: ALFIE BOE
BRING HIM HOME DECCA 015330
JACKIE EVANCHO
DREAM WITH ME SYCO COLUMBIA 87061/SONY MUSIC
5‘ 5:‘ STING FT. THE ROYAL PHILHARMONIC ORCH. |
[ . STING: LIVEIN BERLIN CHERRYTREE/DG 014982DECCA @ |
h 49,' STING r
d SYMPHONICITIES CHERRYTREE/DG 14454/ UNVERSAL CLASSICS GROUP
, ALFIE BOE
YOU'LL NEVER WALK ALONE EMI CLASSICS 96789

s 41 ZOE KEATING
S s INTO THE TREES ZOE KEATING 03 EX

i AFTER DAYBREAK L
AFTER DAYBREAK BANDHOUSE 93750 EX I

-I,l,lI o5 DUE VOCI
CARIBBEAN RHAPSODY EMARCY 015172/DECCA l
E s MIKE PATFON W ORCHESTRA FILARMONICA A TOSCANINI HJ

[}
o 47

Io

JAMES CARTER
M _51 BELIEVE 143/REPRISE 522190 WARNER BROS

_DUE VOCI TUNETONES 014271/UME ®
KATHERINE JENKINS
~ MONDO CANE IPECAC 119

.WORLD ALBUMS"
B

ARTIST
TITLE [MPRINT & NUMBER / DISTRIBUTING LABEL

VARIOUS ARTISTS

AT RO ot 2 1080 YR HE WORL TUBLSS IEWAENG S5O0 B

CELTIC THUNDER

~ HERITAGE CELTIC THUNDER 015195/DECCA
CELTIC WOMAN

" SONGS FROM THE HEART MANHATTAN 58360/BLG @

CELTIC THUNDER

IT'S ENTERTAINMENT! CELTIC THUNDER 013924/DECCA

CELTIC WOMAN 4

LULLABY MANHATTAN 47069/BLG

LOREENA MCKENNITT

‘THE WIND THAT SHAKES THE BARLEY 0LINLAN ROADWERVE 015015°AG

COUNTDOWN ORCHESTRA i

CELTIC FAVORITES SUNUMA 3949 _ B

YOUSSOU N'DOUR

DAKAR-KINGSTON EMARCY 015538/DECCA .

DENGUE FEVER

CANNIBAL COURTSHIP FANTASY 32622/CONCORD

VARIOUS ARTISTS
ELE O W SONE WA 0 M WRRETIG SO D GETRUOS

E COUNTDOWN SINGERS & ORCHESTRA
CELTIC FAVDRITES SONOMA 0064 o

STOET ] JAKE SHIMABUKURO

PEACE LOVE UKULELE HITCHHIKE 1112

' VARIOUS ARTISTS
IRISH FAVORITES S0NOMA 0062 !

VIEUX FARKA TOURE

See Charts Legend on billboard.biz for DANCE CLUB SONGS and DANCE/ELECTRONIC ALBUMS rules and explanations. DANCE AIRPLAY: 6 dance stations are electronically monitored 24 hours a day, 7 days a week

SMOOTH JAZZ SONGS: Complied from arplay data supplied by 25 panelists. See Charts Legend for rules and explanations. All charts © 2011, Prometheus Global Media, LLC and Nietsen SoundScan, Inc. Al rights reserved.

See Charts Legend for TRADITIONAL JAZZ ALBUMS,

WHEN THE OUST SETTLES (EP) 1320 DIGITAL EX DEAOMAUS MAUSTRAP/ULTRA SADE EPIC/COLUMBIA . SECRET SIX DEGREES 61179

BASSNECTAR BOUNCE ¢ 4q | FOUND THE KLUGH MARK YAMANAKA b

IMESTRETCH (EP) AMORPHOUS DIGITAL EX CALVIN HARRIS FEATURING KELIS ULTRA i GERALD ALBRIGHT HEADS UP/CMG a2 LE! PUA KENIKENI HULU KUPUNA 10203 ]
Data for week of JUNE 25, 2011 | For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data | 49




TITLE
ARTIST (IMPRINT / PROMOTION LABEL}

ollg YoUu
ROMEQ SANTOS (SONY MUSIC LATIN)
- RSOREHERC AT

0 VEN A BAILAR

LAST
WERE
WEEKS
ON CHT

a € 10 JE\NIFER LOPEZ FEATURING PITBULL (ISLAND/IDJG)
'3 17 TABOO
| DON OMAR (CRFANATO/MACHETE/AUNIVERSAL MUSIC LATIND)
Bl 05 TE AMO Y TE AMO
i LA ADICTIVA BANDA SAN JOSE OE MESILLAS (SONY HUSIC LATIV)
TR . PROMETI
E L ey, (6 1M)
6 5 13 EL ARDIDO
LARRY HERNANDEZ (MENDIETA/FONOVISA)
[ ¥ s EL CULPABLE
L e (DISA/ASL

GIVE ME EVERYTHING

8 T PrnuLL FEATURAG N XD, ROACK & AYER (MR 305P0L0 GROUNDSIURNMG)
¥ VEN COMMIGO
¥ DADDY YANKEE FEATURING PRINCE ROYCE (EL CARTEL)

CUANTO ME CUESTA

LA ARROLLADDRA BANDA EL LIMON (D154

ME ENCANTARIA

FIDEL RUEDA (DISA) -

LLUVIA AL CORAZON

_MANA (WARNER LATINA)

CORAZON SIN CARA

PRINCE ROYCE (T0P STOP -

NO ME DEJES CON LAS GANAS

LOS HORDSCOPOS DE DURANGO (DISA/ASL)

T il EL TIERNO SE FUE

‘ CALIBRE 50 (DISA)

GRACIAS A DIOS

FIOLENTO (DISVASC)

- LLAMA AL SOL

TITO “EL BAMBINO® (SIENTE)

RABIOSA

SHAKIRA FEATURING PITBULL OR EL CATA (EPIC/SONY MUSIC LATIN)

k0 I TAN SOLO TU

Lo idn _FRANCO DE VITA FEATURING ALEJANDRA GUZMAN (SONY MUSIC LATI

15 42 DANZA KUDURO
| DON OMAR & LUCENZD (45 DRFANATOMACHETEURRERSAL MUSC LATN)

5 1o MI CORAZON ESTA MUERTO

A - RKN & KEN-Y (PINA)

LA CIUDAD DEL OLVIDO

800

-
-

e
=3

300 66@ :HOR 5

23 18 EL TRONO DE MEXICO (FONOVISA) =
PELIGRO
% —7il 22 8 REIK {SONY MUSIC LATIN}
m w 5 GRITAR

LUIS FONSI (UNIVERSAL MUSIC LATING)

MI ULTIMA CARTA
PRINCE ROYCE (10P STOP)

Q=

2 2 g PRINCE ROYCE 0
- PRINCE ROYCE TOP STDP 30020/SONY MUSIC LATIN &3
‘. '-.' AVENTURA
14 + 14 PREMIUM LATIN 80211/SONY MUSIC LATIN
4 4 . FRANCO DE VITA
EN PRIMERA FILA SONY &1/CIC LATIN 78112 @
l4n  ENRIQUE IGLESIAS
- T 49 EUPHORIA UNVERSAL REPUBLICAINVERSAL mn(;L"“)mmw‘m_;UML
& &5 3 LOSTIGRES DEL NORTE
MTV UNPLUGGED MTV/FONOVISA 354644/UMLE &
o (R0 JORGE SANTACRUZ Y SU GRUPO QUIN
W Rl LA SUPREMACIA DEL 91180/SONY MUSIC LATIN
8 7 og CRISTIAN CASTRO ®

Tl 'i_' 39 DON OMAR

12
13
14
15
16

I 17

18

O =

20
21
23

24

@65 ZE

ARTIST

VIVA EL PRINCIPE UNIVERSAL MUSIC LATINO ¢ UMLE @

10 34 LI SHAKIRA
RIARNGY SALE EL SOL EPIC 77433/SONY MUSIC LATY

NTOR/GEFFENUNVERSAL WUSIC LATNG 015745 UMLE

MEET THE ORPHANS: THE KING IS BACK. ORFANATOMACHETE D14S57AMLE &

| T{TLE (IMPRINT / DISTRIBUTING LABEL)
MANA
4o DRAMA Y LUZ WARNER LATINA 526530 ®© U

CAMILA

9 70 06 IARTE DE AMAR SONY MUSIC LATIN 59881 g

1 INTOCABLE
AR 5011 61w nooroasu
13 2 LOS BUKIS

1 35 ANIVERSARID FONOVISA 354608/ UMLE

12 . CONJUNTO ATARDECER

(| LLEGAMOS Y NOS QUEDAMOS DISA 721650/UMLE
14 20 WISIN & YANDEL

g L0S VAQUERDS: EL REGRESO WY/MACHETE 015218 UMLE

=y GERARDO ORTIZ ;

B I HOY NI MANANA DEL 68924/SONY MUSIC LATIN (o)

15 10 JOAN SEBASTIAN

| LOS HUEVOS RANCHEROS FONOVISA 354639/UMLE
12' GLORIA TREVI
GLORIA UNIVERSAL MUSIC LATING 015369/UMLE

VARIOUS ARTISTS
UEL RECORDS PRESENTA ENFERMEDAD MASIVA DEL 67172/50NY MUSC LT

16 8 TIERRA CALI i

UK $IGLO DE AMOR VCTORWVENEMUSICUNVERSAL MUSIC LATNO B54133UMLE. 1588

VARIOUS ARTISTS
TOP 2 CANTOS DF ALAGANEA 201 ARUATHA LT 2BOMARANTHL

B 1
21 20

MORIR Y EXISTIR: EN VIVO DEL 82733/SONY MUSIC LATIN

VARIOUS ARTISTS
LAS BANDAS ROMANTICAS DE AMERICA DISA 721627/UMLE

20 SUPER EXITOS MENDIETA/FONOVISA 570058/ UMLE

@ 23 30 LARRY HERNANDEZ

@" 58 3 OLVIDAME
L JULION ALVAREZ Y SU NORTENO BANDA {F!
ﬁ= 35 4 DONDE ESTAS PRESUMIDA

] [0 CHUY LIZARRAGA Y SU BANDA TIERRA SINALOENSE (DISA)

28 21 15 CONTESTAME EL TELEFONO
ALEXIS & FIDO FEATURING FLEX (SONY MUSIC LATIN

VISA

“ 43 1g TU ANGELITO
Sl SRS ching v NACHO (MACHETE/UNIVERSAL USIC LATINO)
SIETE (LA_\’_IDA_EEJENA)_
‘!g’ 731} 20 prince novce (TOP STOP)
3a a4 14 HABITACION 69
35 %0 12
@ E:xmon CLANDESTING

@ 40 3 Ol QUE REGRESARAS
"MI VIDA
BANOA LOS RECODITOS (DISA)
- MANA {WARNER LATINA}Y
@

LA ORIGINAL BiDA E_L_LIME S_ALVADOR L\MRRA_GE {FONOVISA]
31 42| TENGO TU LOVE -

!@ 3910 ;o (MVP) B

EL AMOR QUE PERDIMOS

ENTRE TUS ALAS

CAMILA (SONY MUSIC LATIN)

APOCO NO QUISIERAS
ALX VILLARREAL (MUSART/BALBOA)

MAS
38 77w RICKY MARTIN (SONY MUSIC LATIN)
39 a7 15 MIENTRAS DORMIAS

PESADO (DISA/ASL)
m. 2 1 LA HUMMER Y EL CAMARO

ESCOLTA DE GUERRA. VOZ DE MANDO Y JORGE SANTACAUZ (PATORE
5?:' JUST CAN'T GET ENOUGH
" THE BLACK EYED PEAS (INTERSCOPE)

42 MR. SAXOBEAT
ALEXANDRA STAN (LLTRA)

| E.T.
mm KATY PERRY FEATURING KANYE WEST (CAPITOL)

'47’ 2’ DIA DE SUERTE

L ALEJANDRA GUZMAN (CAPITDL LATIN)
BORRACHO Y LOCO
LOS HURACANES DEL NORTE 1DISA
SI NO LE CONTESTO
lAN B (PiNA}
THE LAZY SONG
_BRmM_ARS {ELEKTRA/ATLANTIC) o
NINAS PUDIENTES Y PODEROSAS
VOZ DE MARDO (0/5A)
AL FINAL DE NUESTRO AMOR
_ALE_X_RLVERA (EKKORECORDS)
g ESTOY ENAMORADO

DANNY FORNARIS (ORFANATOMACHETE/UNVERSAL MUSIC LATIND)

80 4

Daddy Yankee cracks the top 10 of Hot Latin
Songs for a 10th time as “Yen Conmigo”
jumps 13-9 inits eighth week (9.3 million
listener impressions, up 15%). The move also
marks featured artist Prince Royce’s third top
10 since first appearing on the list with the
No. 8-peaking “Stand by Me” in May 2010.

50

@ '26]3;

!

| 27

30

32

B

26]
6127‘12

ARMANDQ MR 305FAMOUS ARTIST 3305(0/SONY MUSIC LATIN

94 31 VARIOUS ARTISTS i
40 ANIVERSARIO DISA: 2000 - 2010 DISA 729500/UMLE

VARIOUS ARTISTS
PARA UN PADRE MUY PADRE PLATIND 11119
EL TRONO DE MEXICO

SIGD ESTANDO CONTIGO FONDVISA 354637/UMLE

MARC ANTHONY
ICONOS SONY MUSIC LATIN 67402

25 55

GERARDO ORTIZ o

]

PITBULL ()

@ 30 g2 CHINO Y NACHO -
i = 4 MI NINA BONITA MACHETE 114142/UMLE -
28 12 CALIBRE 50
DE SINALDA PARA EL MUNDD DISA 721639/UMLE
5 3 ELCOMPASACRA: EL ULTIMO RAZO
1 ~ BOLA DE RATAS SUNY MUSIC LATIN 83991
41 17 PESADO
UNA HISTORIA PARA S DISA 721636/UMLE
'35/ g JOAN SEBASTIAN
| 1] £L POETA DEL PUEBLD MUSART 4438/BALBOA @
35 1p ALEXIS & FIDO
PERHE_OL(EIA SONY MUSIC LATIN 76992
i MARCO ANTONIO SOLIS i
! m 35 . EN TOTAL PLENITUD FONOVISA 354570/UMLE ® :i
TITO "EL BAMBINO"
:_3_4 8 INVENCIBLE SIENTE 655070/UMLE O
"M 5 VARIOUS ARTISTS i
9 LOS MADRAZOS NUEVECITOS DE LA RADIO 3 FONOVISA 354642UMLE |8

Shaldir

Airplay as “Rabiosa” moves 13-9, extending
her lead for most top 10s by a female over

Ednita

ties her with Ricky Martin for fourth-most

top 10
(astro

JULION ALVAREZ Y SU NORTENO BANDA
NILO INTENTES DISA 721551/UMLE

VARIOUS ARTISTS

gl (50 | TOP LATINO V5 DISCOS 605 /o157 'SONY MUSIC LATIN
RICKY MARTIN
|18 MUSICA + ALMA + SEXD SONY MUSIC LATIN 54472 o
'3 EL COYOTE Y SU BANDA TIERRA SANTA |+
(TR etueun o L viDa 11 2112 MORENA

VARIOUS ARTISTS

BANDA #1'S 2010 DISA 721622/UMLE

;” 2 MYRIAM HERNANDEZ
T SEDUCCION UNIVERSAL MUSIC LATINO 015484/UMLE
42 12 RIGO TOVAR
40 ANIVERSARIO FONOVISA 354633/UMLE
29 5 GERARDO ORTiZ
3 EN VIVO: LAS TUNDRAS DEL 89177/SONY MUSIC LATIN

JOAN SEBASTIAN
20-20: ROMANTICAS MUSART 4322 BALBOA

. LOS CUATES DE SINALOA
TOCANDO WITH THE MAFIA SO! 1 W00 LATIN 77513

LOS INQUIETOS DEL NORTE
VAMOS & DARLE CON T0DO: COLECCIDN OE CORRIOOS EAGLE 1USIC 3812 @

a picks up her 25th top 10 on Latin Pop

Nazaris, who has 17, Overall, the jump

s behind Enrique Iglesias (1), Cristian
(30) and Luis Miguel (29).

Go to www.billboard.biz for complete chart data

z
S ARTIST .'E
§ TITLE (IMPRINT / DISTRIBUTING LABEL)

3 LOS TIGRES DEL NORTE

MTV UNPLUGGED MTV/FOL‘IOVISA 354644/UM1.E @

1
*o_ JORGE SANTACRUZ Y SU GRUPO QUIN
LA SUPRE_MACE D_[' 91180/SONY MUSIC LATIN
- INTOCABLE
o & 2011610 _029.DASMI
LOS BUKIS
4 4 2 35 ANIVERSARID FONOVISA '.‘5@1 JMLE
s 3 4 CONJUNTO ATARDECER
LLEGAMOS Y HOS QUEDAMOS 0)SA 72 1650/UMLE
6 7 47 GERARDO ORTIZ .
N1 HOY NI MANANA OEL 68924/SONY MUSIC LATIN =
> 10 JOAN SEBASTIAN
_LOS HUEVOS RANCHEROS FONOVISA 354639/UMLE
= VARIOUS ARTISTS
ENFERMEDAD MASIVA DEL §7172/SONY MUSIC LATIN
9
10

TIERRA CALI
UN SIGLO DE AMOR VICTORAVENEMUSIG/UNYERSAL MUSEC LATIO B54133UMLE

GERARDO ORTIZ {
_ MORIR Y EXISTIR: EN VIVO DEL 82733/S0NY MUSIC LATIN
10 20 VARIOUS ARTISTS
LAS BANDAS ROMANTICAS DE AMERICA DISA 721627AUMLE
% LARRY HERNANDEZ
20 SUPER EXITOS MENDETATONOVISA STO0S/UMLE
27 VARIQUS ARTISTS
=5 b 40 ANIVERSARIO DISA ?_(200 - 2010 DISA 729590/UMLE
VARIQUS ARTISTS
PARA UN PADRE MUY PADRE PLATIND 11119

EL TRONO DE MEXICO
SIG0 ESTANDG CONTIGO FONOVISA 354637/UMLE

CALIBRE 50
16 15 12 Siuacon pann L MUNDO DISA 721639/UMLE
47 11 3 ELCOMPASACRA:EL ULTIMO RAZO
BOLA OF RATAS SONY MUSIC LATIN 83991
18 17 10 PESADO

UNA HISTORIA PARA SI DISA 721636/UMLE
g JOAN SEBASTIAN
EL POETA OEL PUEBLO MUSART 4438/BALBOA &

20 19 2 VARIOUS ARTISTS
LOS MADRAZOS NUEVECITOS DE LA RADIO 3 FONOVISA 354642 UMLE

=
& ARTIST E
S TITLE (IMPRINT / DISTRIBUTING LABEL)

PRINCE ROYCE
E 67 mﬁmg ROYCE TOP STOP 30020/SONY MUSIC LATI @_,
1

4 AVENTURA
14 + 14 PREMIUM LATIN 80211/SONY MUSIC LATIN @
JUAN LUIS GUERRA Y 440
_ASONDEGUERRA CAPITOL LATIN 42483
OLGA TANON
NI UNA LAGRIMA MAS MIA MUSA m[l/SCNV MUSIC LATIN __
HECTOR ACOSTA: EL TORITO
QBLIGAVE DAMMVENEMUSICUNNERSAL MUSIL LATINO 854093UMLE
TOBY LOVE
LA VOZ DE LA JUVENTUD SONY MUSIC LATIN 65662
EL GRAN COMBO
_SALSAPOPULAR 1035
GILBERTO SANTA ROSA
_MIS FAVORITAS SONY MUSIC LATIN 74217
GILBERTO SANTA ROSA
IRREPETIBLE SONY MUSIC LATIN 42868
19 25 FRANKIE RUIZ
15 EXITOS: ORO SALSERO YOL.2 MACHETE 014862/UMLE

\ EDDIE SANTIAGO
4 15 EXIOTS: RO SALSERO MACHETE 014866 UMLE
15 g FRANKIE RUIZ

ORO SALSERO: 15 EXITOS MACHETE 014867/UMLE

13 24 NUEVO VOCES
BEST OF HOT AND SPICY SALSA SONOMA 4019

9 2 VARIOUS ARTISTS
1 LOVE BACHATA 2011 PLANET S0125/SONY MUSIC LATIN

w
(3
(<3

w

r's
(%]
&

@
w

-
a

~0--:-0- -

-3
'S

12 51

66680 -

-
+

EL GRAN COMBO DE PUERTO RICO
SIN SALSA ND HAY PARAISD SONY MUSIC LATIN 60756
LALO RODRIGUEZ
0RO SALSERO: 15 EXITOS MACHETE 014864/UMLE
24 HORAS
LOS INOLVIDABLES CACAO/MACHETE 014614/UMLE
18 OLGA TANON

20 GRANDES EXITOS WARNER LATINA 526580

[ JERRY RIVERA
- MIS FAVORITAS SONY MUSIC LATIN 70875

18 17 ANDY MONTANEZ
DE ANDY MONTANEZ AL COMBO 214G 300216/SONY MUSIC LATIN

16 63

0606

SALES DATA
COMPILED BY

AIRPLAY
MODNITORED BY

nielsen
SoundScan

nielsen

=
‘2% 5E 5 ARTIST -
p== 23 TITLE {IMPRINT / DISTRIBUTING LABEL §
MANA
_o‘ _2 § E § DRAMA Y LUZ WARNER LATINA 526530 ® O
d 1 2 FRANCO DE VITA
EN PRIMERA FILA SONY MUSIC LATIN 768112 @
3 49 ENRIQUE IGLESIAS
__ EUPHORIA UERSAL REPUBLICNVERSAL MUSIC LATRO T1A4BAMEGAMLE
4 23 CRISTIAN CASTRO @

VIVA EL PRINCIPE UNVERSAL MUSIC LATING 01501 3UMLE @

§ 134 SHAKIRA
SALE EL SOL EPIC 77433/SONY MUSIC LATIN

IL VOLO
1L Y0L0 OPERA BLESGATCARENTOR

CAMILA
R OEJARTE DF AMAR SONY MUSIC LATIN 50881
7 12 GLORIA TREVI
GLORIA UNIVERSAL MUSIC LATINO 015369/UMLE
15 VARIOUS ARTISTS
P 25 CANTOS DE ALABRATA-EDICON 202 AT LATH T2MERANAT

MARC ANTHONY
ICONDS SONY MUSIC LATIN 67402

LMUSEG

200 8 55

o MARCO ANTONIO SOLIS ml
9 3 pyromlpenmun FONOVISA 354570/UMLE ® o
12 11 VARIOUS ARTISTS

TOP LATING V5 DISCOS 605 76157/SONY MUSIC LATN

1 RICKY MARTIN
1310 19 fisicn + aLwA -+ SEXO SONY MUSIC LATIN 54472 (55
14 1 MYRIAM HERNANDEZ

SEDUCCION UMVERSAL MUSIC LATING 15465 UMLE

TERCER CIELO
16 138 VIAJE A LAS ESTRELLA KASAVENEMUSIT U VERSAL MUSIC LATING 654 14YUMLE
® o

LOS ANGELES NEGROS
_INOLVIDABLES CAPITOL LATIN 97368

ﬁi NOEL SCHAJRIS
. i GRANDES CANCIONES SONY MUSIC LATIN 90279

; MARC ANTHONY
38 14 15 o000 UBRE AMAR S IENTRAS SONYLUSC LT 545
7 SIEVE

MUCHA COSA BUENA LA VIDA BUENA 5941

NAPOLEON
20 SUPER TENAS: LA HISTORIA DE L0S EXTOS LAIVERSAL WS LATHO

19 17

@20 17

(THM

0% :
EE ARTIST E
=& TITLE (IMPRINT / DISTRIBUTING LABEL)

30 DON OMAR
—== mmmmmwsmim@mmmmmvg___

20 WISIN & YANDEL

LOS VAQUEROS: EL. REGRESO WY/Mﬁ’l‘lFTE O15218UMLE

3 PITBULL s
ARMANDO MR. 305FAMOUS ARTIST 33G50/SONY MUSIC LATIN

g2 CHINO Y NACHO .

‘MI NINA BORITA MACHETE 314147‘1MLF o

ALEXIS & FIDO

PERREOLOGIA SCNY MUSIC LATIN 76992

TITO "EL BAMBINO®

INVENGIBLE SIENTE 655070/UMLE

7 RKM & KEN-Y

FOREVER PINA 70204/SONY MUSIC LATIN

DADDY YANKEE

MUNDIAL EL CARTEL 80030/SONY MUSIC LATIN

4 PLANB

HOUSE OF PLEASURE PINA 02022/SONY MUS)

WISIN & YANDEL

LA REVOLUCION: VOL. TWO WY/MACHETE 014857/UMLE

WISIN & YANDEL
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-3

LATIN

0::06¢°-+°:00-"

QISREEY |, REVOLUCION: VOL. ONE WY/MACHETE 014857/UMLE
1 3 ZION & LENNOX
LOS VERDADEROS PINA 70203/SONY MUSIC LATIN
10 29 CALLE 13
: ENTREN LOS QUE QUIERAN SONY MUSIC LATIN 73431
14 38 FUEGO
LA MUSICA DEL FUTURQ CHOSEN FEW EMERALD 8770
IVY QUEEN

-
o

1298 0Rama ueEN MACHETE 014536/UKLE ©
34 KINTO SOL
EL ULTIMO SUSPIRO WACHETE 014905/UMLE
GOCHO
MIMUSICA REW ERA
0 VARIOUS ARTISTS
ULTRA LATINO ULTRA 2726
VARIOUS ARTISTS
LATIN URBAN KINGZ 2 MACHETE 014254/ UMLE
JOEY MONTANA
FLOW CON CLASE CAPITOL LATIN 32124

o

=
@
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-
@
>
n

;5’
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o

BETWEEN THE BULLETS

No. 1.

MANA'’S TIE-BREAKING NO. 1

For the first time since Nielsen SoundScan data began powering
the Top Latin Albums chart on July 10, 1993, there’s a tie for No. 1.
Mani’s “Drama y Luz” and Prince Royce’s self-titled debut moved
the same number of copies, just shy of 4,000. Billboard rules stip-
ulate that in case of a tie, the title with the best unit differential is
ranked first. In this case, “Drama y Luz” posted a 2% increase
while “Prince Royce” fell 3%, giving the rock act its eighth week at

—Rauly Ramirez

Data for week of JUNE 25, 2011
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(NIELSEN SOUNDSCAN
INTERNATIONAL)

JUNE 25, 2011

GIVE ME EVERYTHING
PITBULL FEAT. NE-YO, AFROJACK & NAYER 1R 305'POL0 GROUNDS

CHANGED THE WAY YOU KISS ME
EXAMPLE MI%I5TRY DF SOUND

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

PARTY ROCK ANTHEM
7 & GOONROCK PARTY ROCKMILL. AW CHERRYTREE

EVERY TEARDROP IS A WATERFALL
COLOPLAY PARLOPHONE

RIGHT THERE
NICOLE SCHERZINGER FEAT. 50 CENT \NTERSC_OF’_E

WEAT
SNDOP DOGG VS, DAVIO GUETTA DOGGYSTYLE/PRIORITY

THE LAZY SONG
BRUND MARS ELEKTRA

ON THE FLOOR
JENNIFER LOPEZ FEAT. PITBULL ISLAND

| NEED A DOLLAR
ALOE BLACC STONES THROW
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JUNE 25, 2011

LITTLE HELL
CITY AND COLOUR DINE ALONE

ADELE XL

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

MIXMANIA2

. MIXMANIAZ ZONE 4

LOUD
RIHANNA SRP/DEF JAM

UKULELE SONGS
EDDIE VEDDER MONKEYWRENCH UNIVERSAL REPUBLIC

NOW! DANCE?2
VARIOUS ARTISTS UNIVERSAL/EMI

OVE?
JENNIFER LOPEZ ISLAND

THIS IS COUNTRY MUSIC
BRAD PAISLEY ARISTA NASHVILLE

CODES AND KEYS
DEATH CA8 FOR CUTIE BARSUK/ATLANTIC

{NIELSEN SOUNDSCAN
INTERNATIONAL)

GIVE ME EVERYTHING
PITBULL FT. NE-YO, AFROJACK & NAYER MR 305/P0L0 GROUNDS

I NEED A DOLLAR
ALOE BLACE STONES THROW

PARTY ROCK ANTHEM
LAFAD . LAURE: BENWETT & GOOWROCK PAR™ ROCKWILL | A CHERRYTREE.

CHANGED THE WAY YOU KISS ME
EXAMPLE MINISTRY OF SOUND

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

RIGHT THERE
NICOLE SCHERZINGER FT. 50 CENT INTERSCOPE

DON'T STOP THE PARTY
THE BLACK EYED PEAS INTERSCDPE

DON'T WANNA GO HOME
JASON DERULD BELUGA HEIGHTS

MR. SAXOBEAT
ALEXANDRA STAN 3BEAT

JUNE 25, 2011

 SWEAT
SNOOP DOGG VS, DAVID GUETTA DOGGYS TYLE/PRIORITY

{NIELSEN SOUNDSCAN
INTERNATIONAL)

PARTY ROCK ANTHEM
LWFAQ . LAUREN BENHETT & GOONROCK PAATY ROCKWILL | AM CHERRYTREE

MR. SAXOBEAT
ALEXANORA STAN PLAY-ON

GIVE ME EVERYTHING
PITBULL FT. NE-Y0, AFRGJACK & NAYER MR 305/P0L0 GROUNDS

SWEAT
SNDOP DDGG VS. OAVID GUETTA DOGGYSTYLE/PRIORITY

SET FIRE TO THE RAIN
AOELE XL

THE LAZY SONG
BRUNO MARS ELEKTRA

WELCOME TO ST. TROPEZ
0J ANTOINE VS MAD MARK & TIMATI FT KALERNA HOUSEWORKS PHONAG

JUNE 25, 2011

DANZA KUDURO
DON OMAR & LUCENZO YANIS/GRFANATO
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WHERE THEM GIRLS AT
DAVID GUETTA FT. FLD RIDA & NICKE MINAJ WHAT A MUSIC

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND
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BILLBOARD JAPAN HOT 100

{HANSHIN/SDUNDSCAN
JAPAN/PLANTECH)

SANBYAKUROKUJUGO NICHI KAZOKU
KANJANI EIGHT IMPERIAL

JUNE 25, 2011

EVERYDAY. KATYUSHA
AKB48 KING

PRICE TAG
JESSIE J FT. B.0.B LAVA/ISLAND

MARU MARU MORI MOR!
KAORU TO TOMOKI. TAMANI MUCC. UNIVERSAL

SOREDEMO SHINJITERU
FUNXY MONKEY BABYS OREAMUSIC

COLOPLAY PARLOPHONE

EVERY TEARDROP IS A WATERFALL

DON'T WANNA LIE
B'Z VERMILLION

BONAMANA
SUPER JUNIDR AVEX-J-MORE

HANATABA
BACK NUMBER UNIVERSAL

HELLO "PARADISE KISS"
YUI SONY MUSIC

_;fAUSTRALIA
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21
ADELE XL

JUNE 13, 2011

BORN THIS wAY
LADY GAGA STREAMLINE 'KONLIVE INTERSCOPE

SEEKER LOVER KEEPER
SEEKER LOVER KEEPER DEW PROCESS

SUCK IT AND SEE
ARCTIC MONKEYS DOMIND

GLEE, THE MUSIC: SEASON TWO VOLUME 6
SOUNDTRACK 20TH CENTURY FOX TV/COLUMBIA

, UKULELE SONGS

EDDIE VEDDER MONKEYWRENCH/ISLAND

WHO YOU ARE
JESSIE J LAVA/ISLAND

DOO-WOPS & HOOLIGANS
BRUND MARS ELEKTRA

WASTING LIGHT

FOO FIGHTERS ROSWELL/RCA

19
ADELE XL

DIGITAL SONGS

{NIELSEN SOUNDSCAN
INTERNATIONAL) JUNE 25, 2011

OM SANNINGEN SKA FRAM
ERIC AMARILLO STARBUSTER

EVERY TEARDROP IS A WATERFALL
COLDPLAY PARLOPHONE

ON THE FLOOR
JENNIFER LDPEZ FT. PITBULL ISLAND

“MR. SAXOBEAT

ALEXANDRA STAN PLAY-ON

GIVE ME EVERYTHING
PITBULL FT. NE-Y0. AFROJACK & NAYER MR 305 POLD GROUNDS

DANZA KUDURO
DON OMAR & LUCENZO YANIS/ORFANATO

SAVE THE WORLD
SWEDISH HOUSE MAFIA SHM

COCONUT TREE
MOHOMBI FT. NICOLE SCHERZINGER 2101

LOCA PEOPLE (WHAT THE F*CK)
SAK NOEL SPINNIN'

JAG KOMMER
VERONICA MAGGID UNIVERSAL

S

{NIELSEN SOUNDSCAN
INTERNATIONAL) JUNE 25, 2011
GIVE ME EVERYTHING

PITBULL FT. NEYO, AFROJACK & NAYER MR 305/P0L0 GROUNDS

PARTY ROCK ANTHEM
LMFAQ FT LAUREN BENNETT & GOONROCK *:RTY ROCKWILL | AWCHERRYTREE

SWEAT
SNOOP DOGG VS. DAVID GUETTA BOGGYSTYLE/PRIORITY

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

EVERY TEARDROP IS A WATERFALL
COLDPLAY PARLOPHONE

PRICE TAG

~ JESSIEJFT B.OB LAVA

WELCOME TO ST. TROPEZ
D ANTOINE VS MA MARK & TIMAT) FT KALENKA HOUSEWORKS PHONAG

WHERE THEM GIRLS AT
OAVIO GUETTA FT. FLO RIDA & NICKI MINAJ WHAT A MUSIC

SET FIRE TO THE RAIN
ADELE XL

' FAR LU'AMORE

BOB SINCLAR'RAFFAELLA CARRA YELLOW

Data for

week of JUNE 25, 2011 |

For chart reprints call 212.493.4023
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UK CHART C0.)

SUCK IT AND SEE
ARCTIC MONKEYS 0OMING

21
ADELE XL

BORN THIS WAY
LAOY GAGA STREAMLINE/KONLIVE/INTERSCOPE

DREAM WITH ME
JACKIE EVANCHO SYCO COLUMBIA

19
ADELE XL

GLEE, THE MUSIC: SEASON TWO VOLUME 6
SOUNDTRACK 20Tt CENTURY FOX TV COLUMBIA

YOU CAN'T TEACH AND OLD DOG NEW TRICKS
SEASICK STEVE PLAY IT AGAIN SAM

WONDERLAND
WONOERLAND MERCURY

JUNE 25, 2011

1= 32
B
=3

1

WHO ARE YOU
JESSIE J LAVA

DOO-WOPS & HOOLIGANS
BRUND MARS ELEKTRA

{NIELSEN SODUNDSCAN
INTERNATIONAL)

DANZA KUDURO
DON OMAR & LUCENZO YANIS/ORFANATO

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

EVERY TEARDROP IS A WATERFALL
COLOPLAY PARLOPHONE

JUNE 25, 2011

IL PIU GRANDE SPETTACOLO DOPO IL BIG BANG
JOVANOTT( MERCURY

SET FIRE TO THE RAIN
ADELE XL

ON THE FLOOR
JENNIFER LOPEZ FEATURING PITBULL ISLAND

PARTY ROCK ANTHEM
AMFAO FEAT LAUREN BENAETT & GODNROCK P4ATY ROCKWILL | ACHERRYTREE

NEW

GIVE ME EVERYTHING
PITBULL FEAT. NEYO. AFROJACK & NAYER MR 305/P0L0 GROUKDS

RABIOSA
SHAKIRA FEATURING PITBULL OR EL CATA EPIC

THE LAZY SONG
BRUNO MARS ELEKTRA

DIGITAL SONGS

{NIELSEN SOUNDSCAN
INTERNATIONAL)

POIKA (SAUNOO)
POJU SKYSOUND

JUNE 25, 2011

HAISSA
JARE & VILLEGALLE MONSP

MR. SAXOBEAT
ALEXANDRA STAN PLAY-OK

SILKKII
JUKKA POIKA SUDMEN MUSIIKKI

]

6

8
NEW

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

PARTY ROCK ANTHEM
LIWEAD FT. LAUREN BENNETT & GOOARDCK %47 ROCKVALL | AMCHERRYIREE

MAAILMAN TOISELLA PUOLEN
HALOO HELSINKI! EMI

“REGGAEREKKA
LORD EST FT. PETRI NYGARD HYPE

EVERY TEARDROP iS A WATERFALL
COLDPLAY PARLOPHONE

SWEAT
SNDOP DOGG VS, DAVID GUETTA DOGGYSTYLE/PRIDRITY

& PORTUGAL
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£

w
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(NIELSEN SOUNDSCAN
INTERNATIONAL})

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

JUNE 25, 2011

IT'S WHATEVER YOU WANT

REW NU SOUL FAMILY ARTHOUSE
;7 EVERY TEARDROP S A WATERFALL
COLDPLAY PARLOPHONE
3 SOMEONE LIKE YOU
ADELE XL
) SWEAT
SNOOP DOGG VS. DAVID GUETTA DOGGYSTYLEPRIORITY
CALIFORNIA KING BED
NEW RIHANNA SRP
NEW JAR OF HEARTS
CHRISTINA PERRI ATLANTIC
6 ROLLING IN THE DEEP
ADELE |
g BEAUTIFUL LEE
KEEMO & TIM ROYKO FT. COSMO KLEIN VEDISCO
4 RABIOSA

SHAKIRA FT. PITBULL OR EL CATA EPIC

< GERMANY

ALBUMS
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5
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(MEDIA CONTROL)

JACKPOT
PIETRO LOMBAROI UNIVERSAL

JUNE 25, 2011

ICKE WIEDER
PAUL KALKBRENNER PAUL KALKBRENNER

NEW

REMIXES 2: 81-11
OEPECHE MODE MUTE/CAPITOL

NEW

URLAUB FUERS GEHIRN
K.1.Z. UNIVERSAL

2

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

NEW

AUGENBLICKE

SEMING ROSSI MIRDSAS-MUSIC KOCH

21
ADELE XL

SCHIFFSVERKEHER
HERBERT GROENEMEYER GRONLAND/CAPITOL

LIVE AT RIVER PLATE
AC/OC ALBERT PROCUCTIONS/COLUMBIA

(INEW

SUCK IT AND SEE
ARCTIC MONKEYS DOMINO/CAPITOL

DIGITAL SONGS

(NIELSEN SOUNDSCAN
INTERNATIONAL)

GIVE ME EVERYTHING
PITBULL FT. NEYO. AFROJACK & NAYER MR, 305, POLO GROUNDS

JUNE 25, 2011

ON THE FLOOR
JENNIFER LOPEZ FT. PATBULL ISLAND

RABIOSA
SHAKIRA FT. PITBULL OR EL CATA EPIC

EVERY TEARDROP IS A WATERFALL
COLDPLAY PARLOPHONE

LEAD THE WAY
CARLOS JEAN NOVAEMUSIK

1 WISH THAT | COULD SEE YOU SO
HERMAN DUNE SOURCE ETC

NEW

FAR L'AMORE
BOB SINCLAR/RAFFAELLA CARRA YELLOW

SOLAMENTE TU
PABLO ALBORAN TRIMECA ESTUDIOS Y PRODUCCIONES

NEW

CANCION DE AMOR CADUCADA
MELENDI WARNER

MR. SAXOBEAT
ALEXANDRA STAN PLAY-ON

3= NORWAY
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DIGITAL SONGS

. {NIELSEN SOUNDSCAN
. INTERNATIONAL)

JUNE 25, 2011

WHAT ARE WORDS
CHRIS MEDINA 19

MR. SAXOBEAT
ALEXANORA STAN PLAY-ON

DANZA KUDURO
DON OMAR & LUCENZO YANIS/ORFANATO

EVERY TEARDROP IS A WATERFALL

COLDPLAY PARLOPHONE

GIVE ME EVERYTHING
PITBULL FT. NE-Y0, AFROJACK & NAYER MR 305/P0L0 GROUNDS

SWEAT
SNOOP 00GG VS. DAVID GUETTA DOGGYSTYLE/PRIORITY

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

SOMEONE LIKE YOU
ADELE XL

PARTY ROCK ANTHEM
LMFAD FT. LAUREN BENNETT & GOOKROCK PRATY ROCK/WILLL AN CHERRYTREE

CANNABUS 2011
SIMENA FT. F REDDY GENIUS SIMENA FT. £ REDDY GENIUS

{NIELSEN BDS) JUNE 25. 2011

GOLPES EN EL CORAZON
L0S TIGRES OEL NORTE FEAT. PAULINA RUBIO FONOVISA

HELLO
MARTIN SOLVEIG & ORAGONETTE BIG BEAT/ATLANTIC

""ON THE FLOOR

JENNIFER LDPEZ FEAT. PITBULL ISLAND

RITAR
LUIS FONSI UNIVERSAL

EL TIERNO SE FUE
CALIBRE 50 DISA

ENTRE TUS ALAS
CAMILA SONY MUSIC

MAS
RICKY MARTIN SONY MUSIC

6
10

12

IMPERMEABLE
HA*ASH SONY MUSIC

PELIGRO
REIK SONY MUSIC

BORN THIS WAY
LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

Go to www.billboard.biz for compiete chart data !
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PARTY ROCK ANTHEM
LWED FT.LAUREH BENWETT § GODNROOK PARTY ROCK WILLLAS CHERRYIREE

GIVE ME EVERYTHING
PITBULL FT. NEYO, AFROUACK & NAYER MR 305/P0L0 GROUNDS

DON'T STOP THE PARTY
THE BLACK EYED PEAS INTERSCOPE

SWEAT
SNOOP DOGG VS. DAVID GUETTA DOGGYSTYLE/PRIORITY

ROLLING IN THE DEEP
ADELE XL

VAMOS A LA PLAYA
LOONA SCORPIO

RABIOSA
SHAKIRA FT. PITBULL OR EL CATA EPIC

TILL THE WORLD ENDS
BRITNEY SPEARS JIVE

PRICE TAG
JESSIE J FT. B.0.B LAVA

JAIMERAIS TROP
KEEN'V FT. SAP YAZ

DIGITAL SONGS

(NIELSEN SDUNDSCAN
INTERNATIONAL)

IN LOVE WITH YOU
JARED EVAN INTERSCOPE

JUNE 25. 2011

OK
NIND THE SPICY EFFECT

ON THE FLOOR
JENNIFER LOPEZ FT. PITBULL ISLAND

BABY IT'S OVER
HELENA PAPARIZOU CDLUMBIA

FILI
VEGAS WARNER

NEW

IN MY BEDROOM
RALVERO & DADZ'N EFFECT SPINNIN'

NEW

RABIOSA
SHAKIRA FT. PITBULL OR EL CATA EPIC

FILA ME AKOMA (BACIAMI ANCORA)

~ PANOS MOUZOURAKIS & MARAVEYAS ILEGAL MINGS

KRATA TA MATIA SOU KLEISTA
MELISSES & IVI ADAMOU UNIVERSAL

“I'M INTO YOU

JENNIFER LOPEZ FT. LIL WAYNE ISLAND
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DIGITAL SONGS

=3 (NIELSEN SOUNDSCAN
S INTERNATIONAL) JUNE 25, 2011
| GIVE ME EVERYTHING
PITBULL FT NEYG, AFROLACK & NAVER IR 3057010 GROUNDS
EVERY TEARDROP IS A WATERFALL
NEW co\ et ay PARLOPHONE
5, PARTY ROCK ANTHEM
LR PLLURENGERETT § GOOHRLEPARTY S00KYILL ANCHERAYTREE
5 SETFIRE TO THE RAIN
ADELE X_
5 CUBA
ROBERT ABIGAI & BJ REBEL FT THE GIBSON BROTHERS B
_MELVIN
BE. ARSENAL pLAYOUT!
; RIVERSIDE
AGNES OBEL AGNES DBEL
4 DANCING ON MY OWN
KATO 19
g THE LAZY SONG
BRUNO MARS ELEKTRA
§ PRICE TAG

JESSIE J FT.B.O.B LavA

<>BRAZIL

THIS
WEEK
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ALBUMS
(APBD/NIELSEN) JUNE 6, 2011

PAULA FERNANDES AO VIVO
PAULA FERNANDES UNIVERSAL

AO VIVO NO RIO
LUAN SANTANA SOM LIVRE

25 ANOS AO VIVO
EXALTASAMBA RADAR

BORN THIS WAY: SPECAIL EDITION
LADY GAGA STREAMLINE KONLIVE/INTERSCOPE

MULTISHOW AO VIVO
CAETANO VELOSO E MARIA GADU UNIVERSAL

EXTRAORDINARIO AMOR DE DEUS
ALINE BARROS MK

BORN THIS WAY

LADY GAGA STREAMLINE/KONLIVE/INTERSCOPE

21
ADELE XL COLUMBIA

INSENSATO CORACAO: VOL. 2
VARIOUS ARTISTS SOM LIVRE

80 SUCESSOS DOS ANOS 80
VARIOUS ARTISTS RADAR

51
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25
2011

1,000 FACES (Sony/ATV Tree Publishing Company, BMI/Tom-
douglasmusic. BM1), HL CS 41

AEVERMORE (Soup Sandwich Music, ASCAP/Bug Mustc.
ASCAP/Kemil Music, ASCAP/Daddy s New Bowlie.
ASCAP/Expression In Theory, ASCAP) RBH 23

6 FOOT 7 FOOT (Young Money Publishing Inc , BM/Warner-
Tameriane Publishing Corp , BMUGalass) Forexgn Floss Pub-
listung. Inc , BMU/Cherry Lane Music Pubhisting Company Inc .
ASCAP/Caribe Music Corp , ASCAP/Chrysalis One Music.
LLC ASCAP), AMP/CLM/HL. RBH 37

9 PIECE (FirsIN Goid Publishing BMI/Seny/ATV Songs LLC

Music, 0Of Mizay E Inc,

BMIWarner-Tamerlane Publistung Corp BMI{/Young Money
Publishing inc BMI/4 Blunts Lit Al Once Publishing. BMI)
AMP/HL. RBH 41

AL FINAL DE NUESTRO AMOR (Not Listed) LT 49

ALL OF THE LIGHTS (Please Gimme My Publishing inc
BMVEMI Blackwood Music Inc . BMIWay Above Music.
BMV/Sony/ATV Songs LLC. BMUUniversal Music Corporation,
ASCAP/Jabriel Iz Myne, ASCAP), AMP/HL, H100 38, RBH 10

AMEN (Sony/ATV Tree Publishing Company. BMV401 Kye
Music. BMIFouche River, BMIKyeiya con Dios Publishing.
BMnk Pen Mama Music. SESAC/Songs of Maxx Putiishing,
SESAC/Tunes of R and T Direct. SESAC/Syd And Sophie
Songs SOCANMusic Services BMI) HL. CS 38

AM | THE ONLY ONE (Sony/ATV Tree Publishing Company
BMU/Beavertime Tunes, BMIReynsong Pubiishing Corp..
BMIAWha Ya Say Music BMUBig White Tracks, ASCAP), HL.
CS 11 H10067

AMOR CLANDESTIND (Tulum Music. ASCAPAWE Music
Corp, ASCAP) (T 36

EL AMOR QUE PERDIMODS (Songs Of Top Stop Music Pub-
lishing. BMY/Dre 2 Strong Music Publishing, BM1) LT 33

ANYTHING (Soul Child Music, ASCAP/Uriversal Music Corpo-
raion ASCAP/Tee-Bass Music Inc , BMVEMI Blackwood
Music Inc . BMVAIIno Music Inc , BMIANonda Sengs,
BMVAIpne Music Publishing, BM/Sony/ATV Songs LLC
BMU/Swizz Beatz Publishing, SESAC/Universal Tunes,
SESAC/Songs O Universal, Inc . SESAC/EMI Apnl Music. Inc ,
ASCAP/Linton Charles Music & Media Publishing, ASCAP)
AMPHL. RBH 61

APDCD ND QUISTERAS (Luiman Music LLC, BMUMaxmo
Aguirre Mustc Publishing, SACM} 1T 37

EL ARDIDO (DEL Pubhshing. BMI) LTE

BACKSEAT (New Boyz Publishing LLC. BMIPrimary Wave
Bran BMI/Nites Holloweli-Dhar Publishing Designee.
ASCAP/David Singer-Vine Publishing Designee, ASCAP/Devin
Tailes Publishing Designee, ASCAP/Indie Pop Music,
ASCAP/Sony/ATV Tunes LLC, ASCAP) HL, H100 50

BALLIN' (Young Jeezy Music Inc , BMVEMI Blackwood Music
inc BMUCopynght Control/Young Money Publishing Inc .
BMyWamer-Tamerlane Publishing Corp . BM), AMP/HL, RBH

27

BANG BANG BANG (Anicnina Songs. ASCAP/Akashic Field
Music BMU/Songs Of Unwversal Inc . BMi/Mafia Della Roccia.
BMIIN-Q Music, BMI/Downtown Music Publisting LLC
ASCAP), AMP/HL, H100 94

BAREFOOT BLUE JEAN NIGHT (Music 01 Cal IV, Bii/Cal IV
Enteriainment. LLC, BMI/Cal IV Songs. ASCAP/Papertown
Songs SOCAN) CS 17. H100 51

BEAUTIFUL (Hannah Eight Music, SESAC/Kobalt Music Pub-
lishing Amenca, inc ASCAP/Mas Appeal Enteriainment
BMStephen L Saxon. Jr, ASCAP) RBH 73

BEEF IT UP (L SE Music Publishing. BMU Live 2 Be Free Music,
BMI) RBH 100

BEST FRIEND'S BROTHER (Kojakirax, ASCAP/Kasz Money
Publishing. ASCAP/Prescription Songs. LLC.. ASCAP/MY.
Kanam Sangs. ASCAP/EMI Apni Music Inc, ASCAP) HL
H100 86

BEST LOVE SONG (NappyPub Music. BMI/Reach Giobal
Songs. BMIUniversal Music - Z Songs BMI/Songs Of Univer-
sal, Inc , BMVCulture Beyond Ur Expenence Publishing,
BMUKasai, LLC. BMUNagpy Boy Lyrig, BMI), AMP/HL, H100
52

BEST NIGHT OF MY LIFE (Cref Huxiable Music Publishing
BMVEM! Biackwood Music inc . BMVE Hugson Music LLC,
BMI/Chameleon Publishing. BMVSIy As A Foxx Music. Inc
BMVSangs Of Unwersal Inc, BMIWB Music Corp, ASCAP).
AMP/HL, RBH 12

BEST THING I NEVER HAD (FAZE 2 Music BMI/Sangs Of
Universal. inc BMVEMI Apnil Music. Inc , ASCAP/B-Day Pub-
ishing. ASCAP/Christopher Mathew Music, BMIHitco Music
Publestung, BMI/DL) Songs, ASCAP/Downtown Music Pub-
lishing LLC. ASCAP/Roc Nation Music. ASCAPAVohndeeis
Soul Music Publishmg, ASCAP). AMP/HL, H100 75, RBH 47

BLEED RED (Songs Of Universal, Inc.. BMI/Super Phoric
Music, BM/EverGreen Copynghts. BMUPretty Woman Pub-
Iistng, LLC BMI), AMP/HL. CS 14, H100 74

BLOW (Dynamite Cop Mustc, BMI/Where Da Kasz At BMUni-
versal Music Sweden AB, STIM/Universa: Music - MGB
Songs. ASCAP/Kasz Money Publishing, ASCAP/Kojaktrax,
ASCAP/Prescriplion Songs, LLC.. ASCAPMatza Bal Music.
BMiMaratone AB, STIM/Kobalt Music Publishing Amenca.
Inc . ASCAP) AMP/HL, H100 19

BOOTY WURK (ONE CHEEK AT A TIME} (NappyPUb Music,
BMniversal Music - Z Songs. BMIKasar. LLC. BMINappy
Boy Lyng, BMI). AMPHL RBH 43

BORN THIS WAY (Stefan Germanolta p/kva Lady Gaga,
BMHouse Of Gaga Pubtishing, tnc , BMI/Sony/ATV Songs
LLC, BMi/GioJoe Music Inc . BMU/Warner-Tamerlane Publish-
ing Corp , BMUGaribay Music Publishing. BM/Sony/ATV
Tunes LLC, ASCAP), AMP/HL, H100 49

BORRAGHO Y LOCO (Not Listed) LT 45

BOW CHICKA WOW WOW (North Greenway Productions.
ASCAP/Sony/ATV Tunes LLC. ASCAP/Mars Force Music.
ASCAPMNorthside Independent Music Pubhishing.
ASCAP/Bughouse. ASCAPMustc Famamanem LLC,
ASCAP/Roc Cor Publishing, ASCAP/EMI April Music. Inc ,
ASCAP/Toy Plane Music ASCAP/Art For Art's Sake Music
ASCAP/Bug Music, ASCAP/ArtHouse Entertanment LLC.
ASCAP/Late 80's Music, ASCAP/Westside Independent Pub-
iishing. ASCAP/Young Money Pubiishing Inc., BMU/Warner-
Tameriane Publishing Corp., BMI). AMPHL H100 93

BREAK MY HEART (Cannon Music One. ASCAP/WB Music
Corp. ASCAP/Estelle Swaray. BMI/Chrysalis Songs. BMYJohn
Legend Pubhishing, BMYBMG Chrysaiis, BMI/First N' Gold
Publishing, BMUWincent Montana, Jr Music Inc  ASCAP/4
Blunts Lit At Once Pubhshing, BMI), AMPRBH 58

BRING IT BACK (Varkous Foberts Publishing Designee,
BMUHarold Durcan Publishing Designee BM/Donguez
Woods Publishing Designee. BMULakeem Matiox Publishing
Designee, BMUAshley Hill Publishing Designee, BMI) RBH 30

A BUNCHA GIRLS (Sony/ATV Tree Publishing Cormpany,
BMUWB Music Corp , ASCAP/Melissa's Money Music Pub-
lishing ASCAP/Get A Load O1 This Music. ASCAP/EMI Black-
wood Music Inc , BMiRhettneck Music BMI/String Stretcher
Music. BMI) AMP/HL. CS30

CALIFORNIA KING BED ({Universal Music Corporation.
ASCAPNotting Hill Music Group. ASCAP/Trac N Freld Enter-
fainment LLC. ASCAPWB Music Corp , ASCAP/Warner-
Tamerlane Pubhishing Corp , BMUPower Pen Biz Publishing
BM/Priscilla Renea Proguctions BMIy AMPH100 60

CAT DADDY (Arthouse Publishing. SESAC/Publishing
Designee. BMY) RBH 96

CAUGHT MY EYE (Caged Bird Music. BME) RBH 81

THE CAVE (Unwersal Tunes, SESAC), AMP/HL, H100 84

CLOSER {"C" Vic Music, ASCAPACG Allance Music,
ASCAP/Cedrc J. Caidweti Music. BMVICG BMI) RBH 54

COLLARD GREENS & CORNBREAD (Crow's Tree Publishing,
BMI/Sony/ATV Songs LLC. BMUPrivale Stock Entertanment
BMVSongs Of Universal, Inc , BMU/Tiwa Savage Publishing.
ASCAP/EMI April Music, Inc , ASCAP/Jobete Music. Inc ,
ASCAP/Sony/ATV Tunes LLC. ASCAP), KL. RBH 57

COLLIDE (RJR Music Publishing. BMI/Songs Of Koball Music
Publishing Amenca, Inc , BMUJo Ray Dean Music.
BMUSony/ATV Sonigs LLC, BMI) HL. CS 52

CONTESTAME EL TELEFOND (Sony/ATV Discos Music Pub-
lishing LLC, ASCAP/La Mente Maestra Music Publishing,
BM/Universal-Musica Unica Publishing, BMI/Romantic Style
Publishing, ASCAP) LT 28

CORAZON SIN CARA (Songs Of Top Stop Music Publishing.
BMILT 13

52 |

CDST OF LIVIN' (Traclor Radio Songs, SESAC/Sony/ ATV Tim-
ter. SESAC/Sony/ATV Tree Publishing Company. BMUShow-
bully Music. BMI), HL, CS 56

COUNTRY GIRL (SHAKE IT FOR ME) {Sony/ATV Tree Pub-
Iishing Comparty, BMI/Peanut Mill Songs, BMVEMI Blackwood
Music Inc BMU/String Stretcher Music. 8MI) HL, CS 12,
H100 28

COUNTRY MUST BE COUNTRY WIDE (Square D Mosic,
ASCAP/Average JZS Music Publishing. BMVWamer-Tamerlane
Pubbsting Corp , BMVIndiana Angel Music. BMI), AMPCS 28

COUNTRY SH*T (8ig Krit Pubfishing ASCAP/Warner-Tame-
{ane Pubiishing Corp BMI}. AMP RBH 56

COUNTRY SONG (Seether Publishing BMIFSMG!,
IMRO/KickDatKat Music, BMVChrysalis One Songs BMI).
AMPH100 81

CRAZY GIRL (Mike Curb Music BMI/Sweel Hysleria Music.
BMUSony/ATV Tree Publisting Company. BMU/Cake Taker.
BMole, BMI), AMP/HL. CS 22, H100 69

CUANTO ME CUESTA (Ferca Pubiistung, BMI LT 10

EL CULPABLE (A Musical LLC BMIJLT 7

CUPID (Be: Maejor Music, BMUMy Diet Starts Tomomow. inc .
BMI/Songs Of Universal Inc . BMIZJason s Lyrics.
SESAC/Reach Global Tunes. SESAC/Cardraygee Music Pub-
lishing, SESAC/Universal Tunes, SESAC), AMPAHL RBH 14

DANZA KUBURD (Crown P Music Publishing BMI/Helia Pub-
lishing, SarVEM| Blackwood Music inc . BMI) LT 20

DATS MY LIL DIP (Nof Listed) RBH %0

DIA DE SUERTE {Sony/ATV Latin Music Publishing, LLC.
BMYWB Music Corp , ASCAP/Wamer/Chappell Mexico
SACM) LT 44

DID IT ON'EM (Harajuku Barbie Music. BMIMoney Mack
Music, BMISongs Of Universal, inc. BMI/Galass) Foreign
Floss Publishing. Inc , BMY/Scatiboogs Music. SESAC)
AMP/HL. H100 98 RBH 21

DION'T 1 {Anose Music, ASCAP/EMI April Music e,
ASCAP/IT One Songs, ASCAP/Curb Sangs, ASCAP/Jacob-
song, ASCAP/Sony/ATV Tree Publishing Company, BMI).
AMPHL CS 43

DI QUE REGRESARAS (Siraloa Music. LLC. BMI) LT 30

OIRT ROAD ANTHEM (Warner-Tamertane Publishing Corp
BMUndiana Angel Music BMUAverage Joes Entertainment
Group, LLC BMVAverage JZS Music Publishing, BMI), AMP
CS8.H1009

DIRTY DANCER (EIP Music ASCAP/Sorgs O RedOne
BMUSony/ATV Songs LLC. BMi/Sony/ATV Tunes LLC,
ASCAP), HL, H100 47

DONALD TRUMP (Thurmbs Up BMV/Sapdabealman,
ASCAP/New Jerusalem Music. ASCAP) H100 99

DONDE ESTAS PRESUMIDA (Arpa Musical. LLC, BMI] 1T 27

DON'T LOOK DOWN {Lllow Productions. ASCAP/EMI Apnil
Music. Inc . ASCAP/Safaam Remi Linden Springtieid, BMVEMI
Biackwood Music Inc , BMI}, HL. RBH 75

DON'T WANNA GO HOME (Jason Derulo, BMIving Music
Inc., BMIFuture History Global Hits, ASCAP/AIMO Music
Corp . ASCAP/Fiiplanian Publishing, ASCAP/BMG Ruby
Songs. ASCAP/Lorg Burgess Music Publishing Company,
ASCAP/Chrysalis One Music Publishing Group ireland Lid ,
/EMI Blackwoord Music Inc. BMU/Song-A-Tron Music,
BMUChrysahs One Music LLC ASCAP). AMP/HL, H100 18

DOWN DN ME (Unwersal Music Corporation ASCAP/Ohaji
Publishing. ASCAP/Songs Of Universal, Inc , BMIMick Schultz
Publishing, BMI/50 Cenl Music Publishing, ASCAP), AMP/HL.
H100 25, RBH 28

THE EDGE OF GLORY (Stefani Germanatia p/k/a Lady Gaga,
BMI/Sony/ATV Songs L1.C. BMUHouse Of Gaga Publishing,
Inc . BMUGiodoe Music inc . BMYWamer-Tamerlane Publish-
ing Corp BMGanbay Music Publishing, BMIMaxwell And
Carter Publishing ASCAP/Universal Music Corporation
ASCAP). AMPHL, H100 6

ENTRE TUS ALAS (Sony/ATV Discos Music Publisting LLC,
ASCAPMarmila Publisting ASCAP/Carraz Music Publishing,
SACM) LT 35

ESTOY ENAMORADO (Crown P Music Publishing, BMUniver-
sal-Musica Unica Publishing BMYDptix Music Publishing
BMI) LT 50

E.T. (Each Noie Counis. ASCAP/Kasz Money Publishing.
ASCAP/Maratone AB, STIM/Mhen | m Rich You'll Be My Bitch.
ASCAP) AMPH100 4, LT 43, RBH 83

EVERY TEARDROP IS A WATERFALL (Universal Music -
MGB Songs. ASCAP/Woinough Music Inc , BMVIrving
Music, Inc., BMUpala Music inc , BMI), AMPHL, H100 14

FAKE ID (Reservoir Media Management, ASCAP/WB Music
Corp, ASCAP/Sony/ATV Tunes LLC ASCAP), AMPHL. €S 55

FALL 5.0 (Brian McKnight Music LLC ASCAP/Kobalt Music
Publishing America. inc , ASCAP) RBH 65

FAR AWAY (Marshmeliow Music, BMYSPZ Music, Inc .
BMI/Downtown DMP Songs. BMINGC Music Publishing LLC.
ASCAP/F OB Music Publishing, ASCAP/YS Publishing LLC,
ASCAP/Stone Agate Music, BMI), AMP H100 82, RBH &

FIREWORK (When | m Rich You'll Be My Bitch ASCAP/WB
Music Corp., ASCAP/EMI April Music Inc , ASCAPAUIva
Tunes, ASCAP/Dipius 1|, SACEM/Dat Damn Dean Music
BMIPeermusic, BMI2412 Songs LLC BMVEM) Music Pub-
lishing (1d  PRS). AMPHL. H100 40

FISH (Melodies Of Bigger Picture, SESAC/Bigger Picture Group,
LLC, SESAC/Acoustic Peanut Publishing, SESAC/Geormac
Pubhisting, SESAC/Cathoun Entertainment, SESAC/Jeff, Jack
& The Mule Music. SESAC/Plaid Cactus, SESAC) CS 46

F**KIN' PERFECT (EM! Blackwood Music Inc , BMIPink
Insde Publishing, BMiMaratene. ASCAP/Kobalt Music Pub-
tishing Amenca, nc  ASCAPMaratone. BM/Songs Of Kobalt
Music Publishing America. Inc , BMI) HL, H100 33

F**K YOU (FORGET YOU} (Chrysalis Music Lid , PRS/God
Gven Music, BMi/Mars Force Music, ASCAP/Bughouse,
ASCAP/Bug Music ASCAP/EMI Apnl Music Inc , ASCAP/Roc
Nation Music, ASCAPMusic Famamanem LLC. ASCAP/Toy
Plane Music, ASCAP/Art For Art's Sake Music ASCAP/Art-
House Entertanment LLC. ASCAP/Late 80's Music,
ASCAP/Westside Independent Publishing, ASCAP), AMP/HL
H100 26

FOOL FOR YOU (Jacks Love Emponum BMIEMI Blackwood
Music Inc . BMIChrysalis Songs, BMU/God Given Mustc,
BMI). HL. RBH 80

FOR THE FIRST TIME (Universal Music - Z Songs. BMI).
AMPAHL, H100 35

GENERATION LOVE (Sony/ATV Tree Publishing Company,
BMITomdougiasmusic, BM/EMI Biackwood Music Inc , BMI).
HL. CS 54

GIVE ME EVERYTHING (Pitbull’s Legacy Publishing, BMI/Uni-
versal Music - Careers, BMV(enym Music, BMVTALPA Music
Publishing, BUMAPen In The Ground Publishing, ASCAP/Uni-
versal Music - Z Tunes LLC . ASCAP/Sony/ATV Songs LLC,

* BMVAbueia y Tia Songs, BMI) AMP/HL H1002.LT8

GOIN STEADY (Not Listedt) RBK 70

GO N GET IT {Vr. Cashiiow Publishing. BMI/DJ Khaled Pub-
lishing, BMIAKman Music. BMISongs Of Mizay Entertain-
ment, Inc , BMi/Warner-Tamerlane Publishing Corp . BMI)
AMPRBH 84

GODD LIFE (Midnite Miacle Music ASCAPAVelvet Hammer
Music, ASCAP/Sony/ATV Tunes LLC ASCAP/Acornman
Music, ASCAP/Koball Music Publishing America, inc.
ASCAP/Patrot Games Publishing, ASCAP/LIF Publishing Co ,
ASCAP), HL. H100 20

GOOD MAN (Ugrmoe Music. ASCAP/Universal Music Corpora-
tion, ASCAP/Soulfinga Muzik, ASCAPNotting Hill Music
Group. ASCAP), AMP/HL, RBH 74

GRAB SOMEBODY (Tightwerk Music, BMIU Can't Teach Bien
The Shhh BMUniversal Music Corporation, ASCAP/Stayin
High Music, ASCAP/Rondor Music, ASCAP}, AMP/HL. RBH
76

GRACIAS A DIOS (Marcha Musical Corporation, ASCAP) LT 16

GRITAR (DaFons Songs BMUSony/ATV Latin Music Publishing.
LLC. BMI/Brantunes Music Publishing, ASCAP/Sony/ATV Dis-
€05 Music Publishing LLC, ASCAPS (T 24

GROVE ST. PARTY (Juaquinmalphurpublishing.
ASCAP/Dankmon Chatman. 8MI/Lexus Amel Lewrs Publishing
Designee, BMyWarner-Tamerlane Publishing Corp . BMI)
AMPRBH 31

Go to www.billboard.biz for complete chart data

HABITACIDN 69 (ieas Enterprises. Inc , BMILos Composi-
fores Publishing BMIALGA Music Publishing, 8MI) LT 34

HEARTLESS (Eisie’s Baby Boy Publishing. ASCAP/Unwversal
Music Corporation, ASCAP/Jabriel Iz Myne. ASCAP/Chrysalis
Songs. BMIMNo 1 D Music Pubiishing, BMI/Please Gimme My
Publishing Inc , BMIEMI Blackwood Music inc . BMIAnvisible
Music, BMI}, AMPAHL, H100 78

HEART LIKE MINE (Sony/ATV Tree Publishing Company.
BMI/Pink Dog Publishing. BMI/Watsky Music, ASCAP/Reyn-
song Publishing Corp , BM), HL, H100 77

HELLO (Temps diAvance SOCAN/Dragonetie Pubisning Inc .
SOCAN) H100 48

HERE FOR A GOOD TIME (Day Money Music ASCAP/HoriPro
Entertainment Group, Inc , ASCAP/Ling For The Night Music.
BMUHonPro. BMVSixteen Stars Music. BMI/Tenorado Publish-
ing, BMI) CS 29

HOMEBOY (Sony/ATV Tree Publishing Company
BMI/Sony/ATV Acuff Rose Music. BMYSix Ring Circus Songs.
BMVSinnerina BMI), HL CS 16 H10062

HONEY BEE (WB Music Corp.. ASCAP/Melissa's Money Music
Pubhisting. ASCAP/Get A Load Of This Mustc, ASCAP/EMI
Blackwood Music Inc, BMI/Rhetineck Music, BMI). AMPHL
CS 1 H100 21

HOW MANY TIMES (feam S Dol Publisting. 8M1/Songs 0f
Universal. Inc , BMI/Els Lee Music, BMYEMI Blackwood
Music Inc , BMIy AMP/HL, RBH 68

HOW TO LOVE (Youny Money Publishing fnc . BMUWarner-
Tamertane Publishing Corp , BMIZEMI Blackwood Music inc
BMIYou Need Me Don't Leave Me, BMi/LaMar Seymour Pub-
lishing Designee ASCAP/LaNelle Seymour Publishing
Designee ASCAP/Beamer Boy Publishing, ASCAP/BIing Biing
Music ASCAP/Songs Of Universal. Inc , BMI}, AMP/HL, H100
13,RBH 13

HUSTLE HARD (Guita Publications. BMI) H100 79, RBH 9

| CAN'T MAKE YOU LOVE ME (Almo Music Corp .
ASCAP/Brio Blues Music. ASCAP/Songs of Evergreen Copy-
nights, ASCAP/Universal Music - MGB Songs, ASCAP),
AMP/HL, RBH 66

IF HEAVEN WASN'T SO FAR AWAY (B/0 Borassa Music.
LLC, BMyUniversal Music - Careers, BMI/Down The Hatch
Music, BMJonesbones Music, ASCAP) AMPHL €S 5
H100 56

IF 1 DIE YOUNG {Pezrlfeathier Publishing. BMI/Rio Bravo Music.
Inc, BMJ), AMPH100 46

IF IT'S LOVE (Songs Of Unwersal, Inc., BMUKemunity Song
Chest. BMUncle Budde s Music, Inc, ASCAP), AMPAHL,

1 GET MONEY {Money Mack Music. BM!{/Young Money Pub-
lishing Inc . BMiWarner-Tamerlane Publishing Corp .
BMV/Beamer Boy Publishing, ASCAP/NappyPub Music
BMUnwersal Music - Z Songs, BMYTrac N Field Entertain-
ment LLC, ASCAPAWB Music Corp., ASCAP), AMPHL, RBH

mn

1 GOT NOTHIN' (Unwersal Music Corparation, ASCAP/Cadaja
Publishing, ASCAP/MXC Music. ASCAP/Stll Working For The
Woman, ASCAP/EverGreen Copynghts. BMI), AMPHL. CS 32

1 GOY THAT LOVE {CCW Publishing, ASCAP/Camp Jshawn
ASCAP) RBH 87

1GOT YOU (This Is Hit, Inc , ASCAP/Fibber & Moily Music,
ASCAP/Big Loud Sengs. ASCAPMagic Mustang Music,
BiiMack 2 Music, BMIBig Loud Bucks, BMI/Sony/ATV
Cross Keys Music Publishing, ASCAP/Sony/ATV Tree Pubhsh-
1ng Compariy, BMI), HL, CS 27

TLOVE YOU THIS BIG (Einnar Music, ASCAP/WS Music
Corp , ASCAP/Dat Damn Dean Music. 8MISongs Of Univer-
sal, Inc . BMI/Brent James Cornelius Music. ASCAP/Combus-
tion Music, BMU/Tzadia Music, ASCAP), AMPCS 25, H100 68

1MA BOSS (Robert Williams, ASCAP/4 Blunts Lit At Once Pub-
lishing, BMI/Frst N' Gold Publishing BMU/Ortando Jahiil Tuck-
¢!, ASCAP) RBH 83

I'M INTO YOU (EM April Music. Inc . ASCAP/Young Money
Publishing Inc.. BMiWarner-Tamerlane Publishing Carp . BMY),
AMPML, H100 88

I'M ON DNE (DJ Khaled Publishing, BMI/Young Money Pub-
Dishing Inc . BMUAWarner-Tamerlane Publishing Corp , BMI/First
N’ Gold Putlishing, BMVSony/ATV Songs LLC BMU/Brother
Bagz Publishing, BMI/Brother Bagz Pubhishing, SOCAN/Lwe
Write LLC. BMI), AMP/HL, H100 17, RBH 3

IN DA BOX (Team S Dot Publishing. BMI/Songs Of Universal.
Inc. BMU/Sony/ATV Songs LLC, BMV4 Blunts Lit At Once Pub-
fishing BMI/First N' Gold Publishing, BMi/Warner-Tameriane
Pubhishing Corp , BMKiman: Music. BMI). AMP/HL. RBH 69

| NEED A DOCTOR (WB Music Corp , ASCAP/AIN't Nothing
Going On Bul F~~~*n, ASCAP/Songs Of Universal, Inc ,
BMI/S Shady Music Music Company,
Inc . BMUniversal Music - Z Songs. BMIHotel Bravo Music,
BMIAM Shap Publishing BM(). AMP/HI, H100 71

IN THE MDOD (Skillz LLC ASCAP/Stacegoomusic Company
BMIJestod Stacy. ASCAP/Black Phantom Music, ASCAP/Hat-
fathanmusic, BMIWarner-Tameriane Publishing Carp  BMI).
AMPRBH 67

1 SMILE (Gertrude's Music Publishing, BMiHoceanna Music.
ASCAP/Universal Music Corporahion ASCAP/Avant Garde
Music Publishing, ASCAP/EMI Aprit Music. inc , ASCAP).
AMPHL H10090, RBH 15

| WON'T LET GO (Stage Thee Songs. ASCAP/Slage Thiee
Music Lid, PRS/Sony/ATV Cross Keys Music Publishing,
ASCAP/Becky's Boy Music, ASCAP) H100 56

| WOULDN'T BE A MAN (Universal-PolyGram International
Publishing, ASCAP/Sangs De Burgo, ASCAP/Universal Music
- MGB Songs, ASCAP), AMP/HL, CS 20

JOHN (Young Money Publishing Inc , BMI/Warner-Tamerlane
Pubhshing Corp BMi/Zone 4, Inc , ASCAP/My Diet Starts
Tomomow, Inc., BMI'Songs Of Universal. Inc . BMIA Want My
Pubhshing Company, ASCAP/4 Blunts Lit At Once Publishing.
BMi/First N' Gotd Publishing, BMI} AMP/HL. H100 76, RBH

26

JUDAS (Stefan Germanatia p/k/a Lady Gaga, BMI/Sony/ATV
Songs LLC. BMUHouse 0f Gaga Publishing, inc , BMUGloJoe
Music inc , BMISongs Of RedOne. BMI}, HL, H100 2

JUST A KISS (Warner-Tameriane Publishing Corp ,
BMDWHaywood Music BMURADIOBULLETSPublishing
BMVEM) Foray Music, SESAC/Hillary Dawn Songs.
SESAC/EMI Blackwood Music Inc , BMI/String Stretcher
Music. BMI), AMPHL, CS 9, H100 24

JUST CAN'T GET ENOUGH (will 1.arm Music. inc ,
Bri/apl de.ap publishing. BMI/Tab Magnetic Pubhshing,
BMI/Chesry River Music Co , BMiHeadphone Junkie Publish-
ing, ASCAP/EMI April Music. Inc . ASCAP/Native Boys Music.
BMUIEMI Blackwood Music Inc . BMI/Rodney Jerkins Produc-
fions, BMI), HL, H100 8, LT 41

JUST FISHIN' {Sony/ATV Acuft Rose Music BMV/Six Ring Cir-
cus Songs BMU/Sory/ATV Tree Publishing Company BMI/Five
Hilis Music, BMI/Do Wnte Music LLC, BMI). HL, CS 18,
H10089

JUST THE WAY YOU ARE (EMI Apnl Music. Inc.,
ASCAPMusic Famamanem LLC ASCAP/Mars Force Music,
ASCAPNorthside Independent Music Publishing.
ASCAP/Bughouse, ASCAP/Bug Music, ASCAP/Toy Plane
Music, ASCAP/AT For Art's Sake Music, ASCAP/AriHouse
Entertainment LLC, ASCAP/Dry Rain Publishing, ASCAP/Un)-
versal Music Corporation. ASCAP/Khaiil Walton Publishing
Designee. ASCAP/Roc Nation Music. ASCAPUpper Deck,
ASCAP). AMP/HL. H100 44

KEEP YOUR HEAD UP (S-Curve Songs Worldwide. BMI) H100
85
KNEE DEEP (Weimerhound Music BMIZLil Dub Music,

BMI/Angehka Music, BMUPoppsolotamus Music, BMV Jeiirey
Steele Music, BMBPJ Administration ASCAP) €S 10, H100
)

LA CIUDAD DEL OLVIDD (Vander Music. ASCAP/Faio Musi-
cal, ASCAP) 1T 22

LA HUMMER Y EL CAMARD (Nol (isted) LT 40

LAST FRIDAY NIGHT {T.G.LF) (When I'm Rich You Il Be My
Bitch ASCAP/WB Music Corp ASCAP/Kasz Maney Publish-
ing, ASCAP/Maralone ASCAP/Kabalt Music Publisfung Amer-

Ica, Inc.. ASCAP/Bonnie McKee Music. BMIWhere Da Kasz
At, BMIZCYP Two Publisting, BMI) AMPH100 31

LATE NIGHTS & EARLY MDRNINGS (Marshmellow Music,
BMI/SPZ Music. Inc , BMDownlown DMP Songs, BMIDam
Rich Music. BMVEMI Blackwood Mustc Inc , BMI) HL, RBH
95

THE LAZY SONG (Mars Force Music, ASCAP/Bughouse
ASCAP/Bug Music, ASCAP/Rot Nation Music ASCAP/Music
Famamanem LLC, ASCAP/EM! Apnil Music. Inc , ASCAP/Toy
Plarie Music, ASCAP/Art For Art's Sake Music ASCAP/Art-
House Entertainment LLC, ASCAP/Sony/ATV Music Publishing
Canada, SOCAN), AMP/HL, H100 5, LT 47

LET IT RAIN (Scrambter Music. ASCAP/Catmival Music Group,
ASCAP/BMG Gold Songs, ASCAP/Glassbean ASCAP/We
Jam Wniters Group, ASCAP) CS 31

LET'S GET TOGETHER (Phylvester Music. Inc
ASCAP/Tmutiins Music, ASCAP) CS 51

LIFE OF THE PARTY (Tom's Kic Music BMiAvamas Pebbly
Publishing ASCAPL Tolber! Music, BMuLil Eddie Serrano
Music BMIDeanna's Ditties ASCAP/William Serrano Pub-
lishing Destgnee, ASCAP) BBH 55

LIKE MY MOTHER DOES (Sony/ATV Tree Publishing Compa-
ny, BMI/Cake Taker, BMUole BMUPain In The Art Publishing,
BMYPerfect Mess Music, BMI}. HL. CS 45

LLAMA AL SDL (Sony/ATV Discos Music Pudlishing LLC
ASCAP/Tito El Patron Publishing, ASCAP/Perfect Music Corpo-
ration. ASCAP) LT 17

LLUVIA AL CORAZON (Tulum Music. ASCAP/WS Music
Corp . ASCAPAVallingito Songs BMUniversal Music -
Careers. BMI). AMPLT 12

LOOK AT ME NOW Songs Of Universal. inc. BMICuliure
Beyond Ur Experience Publsshing BMIA Like Turties Music
ASCAP/Downtown Music Publishing LLC, ASCAP/Cherry Lane
Music Publishing Company Inc , ASCAP/Cherry 315 Music,
ASCAP/The Bad Bad Guys, ASCAP/Meloist Music Publishing.
BMIManey Mack Music, BMI/Young Money Publishing inc ,
BMIWarner-Tamerlane Publishing Corp , BMI/T Ziah's Music,
BMV/Tenyor Music, BMI) AMP/CLM/HL H100 15, RBH 7

LDOKING FOR LOVE (Not Lisied) RBH 91

LOVE DONE GONE {International Dog Music, BMIBig Yellow
Oog, LLC. 8MI/Scamporee Music, BMUWarner-Tamerlane
Publishing Corp , 8Mi). AMPCS 23

LOVE DON'T RUN (Mike Curb Music BMVGhermieyle Music,
BMY/ST One Songs ASCAP/Ariase Music, ASCAP/Little
Champion Music, LLC ASCAP/Dream Rock Music, Inc .
ASCAP), AMP CS 26

LOVE FACES (Apnl's Boy Muzk, BMI|/Warner-Tamerlane Pub-
lishing Corp . BMI/No Quincydence Music Publishing.
BMI/Downiown DMP Songs, BMI/E MilesMusic, BM/Songs
Of Universal. Inc., BMVChef Huxahle Music Publishing,
BMUEM| Blackwood Music inc . BMI) AMP/HL. RBH 17

LOVE LETTER (R Kelly Publishing, Inc  BMIAUniversal Music -
7 Songs, BMI) RBH 20

MADE IN AMERICA (Tokeco Tunes, BMi/Bobby's Lyrics, Land
and Livestock, BMi/Do Write Music, LLC BMI/Sweehwater
Jams, BMIReynsong Publishing Corp , BMY CS 38, H100 95

MAGIC HAPPENS (Nilas Music Pubhishing, ASCAP/KTFS
Unlimited, ASCAP/Dirty Dre Music. ASCAP/Universal Music
Corporation. ASCAP/LIl Vidal Music. ASCAP). AMP/HL, RBH
92

MAN DOWN (Publishing Designee. BMUniversal Music Cor-
poration, ASCAPANing Music, inc , BMIZSholay. BMIMerokee
Music, ASCAP), AMP/HL, H100 63, RBH 18

MARY WAS THE MARRYING KIND (tusic Of Stage Three.
BMI/Sengs Of Comman BMI/Songs From The Couch,
BMISony/ATV Cross Keys Music Publishing, ASCAP), HL, CS

50

MAS {Bharmik Music Publishing. BMIEMI Blackwood Music
Inc . BMI/Brantunes Music Publishing. ASCAP/Seny/ATV Dis-
cos Music Publishing LLC, ASCAP/Blue Kraft Music Publish-
ing, BMVCrown And Scepter Music, ASCAP/Destonia Music,
ASCAP/Universal Music Corporation, ASCAP) LT 38

MEAN (Sony/ATV Tree Publishing Company, BMUTaylor Swidt
Music, BMI), HL, CS 2 H100 37

ME ENCANTARIA (Huina. BMAmpeno. BMI) LT 11

MI CORAZON ESTA MUERTO (Los Magnifikos Music Publish-
ing ASCAP) LT 21

MIENTRAS DORMIAS (Marcha Musical Corporalion, ASCAP)
T

1139
MI ULTIMA CARTA (Songs Of Top Stop Music Publishing,
BMI) LT 25
MI VIDA (Luar Music Publishing. BMURaul Lopez Publishing,
M) LT 32

MOMENT 4 LIFE (Harajuku Barbie Music. BMI/Money Mack
Music. BMVSongs Of Universal. In , BMILive Write LLC,
BMI/EM\ Blackwood Music Inc BMI/Brother Bagz Publishing,
BMY Jane Publishing Corp , BMI/B) Bagz
Publishing, SOCAN) AMPHL, RBH 35

MONSTER (WB Music Corp.. ASCAP/But Father | Just Want To
Sing Music ASCAP/Hunterboro Music. ASCAP/Curo Financial
Managemenl, ASCAP). AMP H100 36

MOTIVATION (EM! Blackwood Music Inc. BMImipub Music,
BMIEMI Foray Music. SESAC/Rico Love Is Still A Rappes
SESAG/Hypnoic Beats BMI/Rebel Made LLC. BMI/Songs 0f
Kobait Music Publishing Amenca. Inc BMIYoung Money
Publishing Inc BMI} AMP/HL. H100 23. RBH 1

MR. BARTENDER (Songs of Program 360, ASCAP/Do Wrile
Music. LLC BMI) CS 35

MR. SAXOBEAT (MedizPro Music Entertaimment. SOCAN) (T

2

4;

MY GIRL {Conjunction Entertainment, BMVEMI Blackwood
Music inc , BMIBootleggers Stop. ASCAP/Universal Music
Corporation. ASCAP/GloJoe Music Inc . BMI/Sony/ATV Songs
LLC. BMIAYU R.P Music, BMIKMacnificent, BMUSangs 0f
Unwversal, Inc, BMYSecondhand Starship. ASCAP), AMP/HL,
RBH 82

MY HEART CAN'T TELL YOU NO (Kobalt Music Publishing
Amenca, Inc . ASCAPALtle Shop Of Morgansongs BMIMor-
gan Music Group, BMI) CS 49

MY LAST (FF To Def Publishing. LLC. BMet The Story Begin
Music Publishing, ASCAP/Chrysaiis Music. ASCAP/EMI April
Music. Inc . ASCAP/Flyle Tyme Tunes Inc , ASCAP/Sangs Ot
Universal, Inc , BM/Culture Beyond Ur Expenence Publishing,
BMI). AMP/HL. H100 43, RBH 4

NEVER GONNA LEAVE THIS BED (Unwversal Music - Careers,
BMifFebruary Twenty Second Music, Inc , BMAalentine,
Valentine, ASCAP/Universal Music - MGB Songs, ASCAP}
AMPHL, H100 65

NINAS PUDIENTES Y PODERDSAS (Marcha Musical Cospo-
ralion, ASCAP/Primavera Worldwide Music, ASCAP) IT 48

NO HANDS {Juaquinmalphurpublishing, ASCAP/Roscoe Dash
Publishing ASCAP/Dead Stock Music BMIAWB Music Corp.,
ASCAP/Drum Squad LLC, ASCAPYoung Drumma ASCAP),
AMP RBH 36

NO ME DEJES CON LAS GANAS (Ferca Publishing, BMI) LT
14

ND ONE GONNA LDVE YOU (Daim Rich Music, BMVEMI
Blackwood Music Inc - BME), HL. RBH 50

NORTH COUNTRY (Chris Hawkey Music. ASCAP/Wrong-
way/Wrungllme Music. BM{/Saylesound Music. ASCAP) CS

NDT MY DADDV (For The Wnte  Price. ASCAP/Roynet Music.
ASCAP) RBH 29

NDT OVER YOU (G DeGraw Music, BMU/Warner-Tamerlane
Publishing Corp., BMiite 2 Live Publishing, ASCAP/Kobalt
Music Publishing America, Inc , ASCAP). AMPH100 96

NDVACANE (RZE Music Publishing ASCAP/Universal Music
Corporation. ASCAP/Bug Music. Inc.. BMHeavens Research,
BMICopyngnt Conlrol) AMPHL. RBH 44

NUMBER DNE HIT (R Kelly Pubhishing, Inc., BMUnwversal
Music - Z Songs, BME), AMP/CLM, RBH

OH MY (Zari Ciyani Pubtishing, BMI/L. Brasco Music,
ASCAP/EMI Apnil Music, Inc , ASCAP/Roscoe Dash Publish-
ng, ASCAP/PGH Sound Publishing, ASCAP/WB Music Corp ,
ASCAP/oung Drumma. ASCAP), AMP/HL, RBH 53

OH. TONIGHT {Pretty Damn Tough. ASCAP/RandDazz. ASCAP)
Cs 47

OLD ALABAMA (House Df Sea Gayle Music ASCAP/Words &
Music, ASCAP/Circle C Songs ASCAPA Bulls Music,
ASCAP/Full Circle Mustc Pubhishing. LLC ASCAP/Sony/ATV
Tree Publishing Company BMI). AMP/HL CS 6 K100 53

OLVIDAME {JCAM Edifora Mustcai, SA de CV) LT 26

ONE MORE DRINKIN' SONG (New Songs 0f Sea Gayle
BMIOzworth Music. BMI) HL, CS 34

ONE NIGHT STAND (Songs Of Universal, Inc. BMUV/Cutture
8eyond Ur Expenence Publishing, 8MI/KMac Muzic BMYC
Sun Music. ASCAPAVet Ink Red Music, ASCAP/EM) Apnil
Music. inc , ASCAP), AMP/HL, RBH 22

ON MY LEVEL (PGH Sound Publishing, ASCAP/WB Music
Corp , ASCAP/EMI Blackwood Music inc , BMiJimipub
Music. BMI/Todd Anthony Shaw Publishing Designee
BMiHypnotic Beats. BMIRebel Mage LLC, BMYSongs OF
Kobalt Music Publishing Amenca. Inc . BMVKMSA BMI).
AMPHL, RBH 40

VEN A BAILAR (Songs Of RedOne, BMI/Sony/ATV Songs LLC
BMI2101 Songs BMIPtoull's tegacy Pubfishing, BMUni-
versal Music - Careers. BMYEMI Apnl Music, Inc., ASCAP/EMI
Songs France, SARL/Sony/ATV Tunes LLC, ASCAP). AMP/HL.
HI0D7 T2

QOUT OF MY KEAO (Hey Lus Chill Music, BMIHeavy As Heaven
Music, BMI/Songs Of Universal, Inc . BMi/Malkithot Music
Publishing, SESAC/Perfect Attendance. LLC ASCAP/Einnor
Music, ASCAP/WB Music Corp., ASCAP/Tee-Bass Music Inc
BMVEMI Blackwood Music Inc., BMVAitino Music Inc,
BMIWonda Songs. BMI). AMP/HL H100 70, RBH 19

PAPER HEART (Mo Such Music SOCAN/Bug Music.
ASCAPMusic Of Windswept. ASCAP/Sengs Of Southside
Independent Music Pubhshing. L/Raylene Music, ASCAP/EMI
Blackwood Music Inc , BMUBIrds Wth Ears Music, BM/BMG
Rights Management. GmbH). HL, CS 59

PARTY ROCK ANTHEM (Pasty Rock, ASCAP/Three Wise Boys
Music LLG BMIRude Music, BMI)H100 3

PAUSE (Abuela y Tia Songs. BMI/Sony/ATV Songs LLC BMI/A-
Muzik, BUMA/Talpa Music BY STEMRA/Tenyor Music
BMI/Drop Dead Beats Pubhishing, BMYBar Mitzvah Music,
ASCAP/DV Buddha Music Publisheng, BMI). HL, H100 73

PELIGRO (Mot Listed) [T 23

PIECES OF ME (Studio Beast Music. BV Warner-Tamerlane
Publishing Corp , BMChuck Harmony's House Pubhshing,
ASCAP/Strauss Co . LLC , ASCAP/Normaharms Music Pub-
lishing. ASCAP/EMI Apnl Music, Inc . ASCAP/Blue Toes,
ASCAP/Bug Music. ASCAP). AMP/HL. RBH 24

A PLACE TO SHINE (Tiltawhirl Music. BMVCamival Music
Group, BMUBluewater Music, BMISophie Park Music
ASCAP/Koball Music Publishing Amenca, Inc , ASCAP) CS 57

PLATINUM (My Own Chit Music, BMVEM! Blackwood Music
Inc , BMIR Kefly Publishing Inc , BMI/Universal Music - 2
Songs, BMVKimar Music BMIMizay Ententaimment. In
ASCAPWarner-Tamertane Publishing Corp. BMI), AMP/HL.
RBH 7!

POP THAT (Not Listed) RBH 86

PRETTY GIRL ROCK (Unwversal Music - Z Tunes LLC .
ASCAP/Pen In The Ground Pubiishing, ASCAP/Compound
Entertainment, BMY/Chuck Hasmony s House Publishing.
ASCAP/Strauss Co , LLC, ASCAP/Normaharris Music Pub-
lishing, ASCAP/EM! Apnl Music, Inc , ASCAP/Antisia Music
In., ASCAP/Cherry Lane Mustc Publisting Company Inc ,
ASCAP/Bleu Nig Music, ASCAP), AMP/CLMAHL RBH 48

PRICE TAG (Sony/ATV Music Publishing UK. PRS/Studio Beast
Music BMUWarner-Tamerlane Pubhshing Corp , BMI/Kasz
Money Publishing, ASCAP/Ham Squad Music. BMI/Songs Of
Universal, Inc , BMI/Shady Music Publishing. LLC. BMI),
AMPAHL. H100 34

PROMETI (Not Listed) LT 5

PUMPED UP KICKS (Smims Cofiee And Tea Music Publishing,
BMI}, AMPH100 72

QUICKIE (MJP Music, ASCAP/Fede Music. BMUB Dizzle
Muzik ASCAP) RBH 98

RABIOSA (The Caramel House Music BMI/Sony/ATV Melody.
BMIPtuit's Legacy Publishing, BMIUniversal Mustc -
Careers. BMU/Los Duenos Del Negocio Publishing, ASCAP),
AMPHL.LT 18

RACKS (Hip Hopville USA Music, BMI/Great South Bay Music.
BMI/Sonny Digitat Music Group, BMIMNayvadius Maxmus
Music, BMVChislopher Miller Pubiishing Designee. BMI)
H100 61. RBH 16

RADIO MESSAGE (R Kelly Publishing, inc . BMIUnwersal
Music - Z Siigs, BMH, AMPHL, RBH 62

REMIND ME (House Of Sea Gayle Music, ASCAP/EMI April
Music Inc, ASCAP/Didn't Have To Be Music. ASCAP). HL. CS
21, H100 59

RIGHT THERE (EMI Blackwood Music Inc, BMUDimipub
Music, BMY/Dat Damn Dean Music. BMI/Peermusic.
BMI/2412 Songs LLC, BMUJesse Jaye Music. ASCAP/Reach
Global, Inc ASCAP/50 Cent Music Publishing. ASCAP/Uni-
versal Music Corporation, ASCAPHypnotic Beats, BMYRebet
Made LLC, BMISongs Of Kobalt Music Publishing America,
Inc .. BMI), AMP/HL, H100 80

ROLLING IN THE DEEP (Songs Of Unwversal, Inc., BMVEMI
Blackwood Music Inc , BMI) HL, H100 1, RBH 79

ROLL UP (PGH Sound Publishing. ASCAPAWB Music Corp ,
ASCAP/EMI Apni Music Inc ASCAP), AMPHL. H100 16
RBH 25

RUN THE WORLO (GIRLS) (2082 Music Publishing.
ASCAPWB Music Corp , ASCAP/EMI Apni Music, Inc |
ASCAP/B-Day Publishing. ASCAP/Switch Werd Music
ASCAPA Like Turtles Music ASCAPMusic By Tafan. inc ,
BMV/Jack Russell Music Lid , PRS/Tenyor Music. BMI)
AMP/HL. H100 64. RBH 63

SHARE MY LIFE (Songs Of Universal. Inc., BMUKemunity
Seng Chest, BMUncle Buddie’s Music, Inc . ASCAP),
AMP/HL, RBH 45

SHE AIN'T YOU (Songs Of Universal. inc , BM/Cutture Beyond
Ur Expenence Pubiishing, BMI/Cherry Lane Music Publishing
Company Inc.. ASCAP/Cherry 315 Music, ASCAP/The Bad
Bad Guys ASCAP/Meloist Music Publishing BMIKMacnifi-
cent. BMPoo B Z Publishing inc , ASCAP/Bug Music
ASCAP/WR Music Corp . ASCAP/Sany/ATV Tunes LLC.
ASCAP/Bam Jams, BMI) AMP/CLMMHL H100 33, RBH 5

SHE HOT (Darrcugh Music Publishing Company. ASCAP/Ultra
Tunes, ASCAP) RBH 99

SHOTGUN GIRL (Sany/ATV Cross Keys Music Publishing,
ASCAP/Danelle Leverett Pubbisting Company ASCAP) HL.
CS37

THE SHOW GOES ON (Hey Lu Chill Music, BMIHeavy As
Heaven Music BMUniversal Music - Careers, BMUSongs Of
Universal. Inc . BMUArtist Publishing Group West,
ASCAP/Dustin William Brower Publishing Designee
ASCAP/Jonathan Keith Brown Publishing Designee.
ASCAP/Sony/ATv Harmony. ASCAP/The Best Dressed Chick-
en In Town, ASCAP/Tschudi Music, ASCAPAUgly Casanova
MusiC, ASCAP) AMP/HL, H100 11

SI NO LE CONTESTO (Chengroup Publishing BMI/Ana Alvara-
do. BMI/Orange Juice Music Publishing. BMI) LT 46

S&M (EMI Apnl Music, Inc . ASCAP/UIN Tunes ASCAP/Dipiu
11, SACEM/Dat Damn Dean Music. BMI/Peermusic.
BMI2412 Songs LLC, BMI). AMPHL. H100 30

SO IN LOVE (Blue's Baby Music. ASCAP/Universal Music Cor-
poration, ASCAP/Tappy Whyte's Music, LLC. BMI/Songs Of
Universal, Inc , BMIMusty Attic Music. BMI/EM! Blackwood
Mustc Inc . BMi/La Kasa Sole ASCAP/EMI Aprid Music Inc .
ASCAP), AMP/HL RBH 11

SDMEONE TO LDVE ME (NAKED) (Not Listed) RBH 33

SOMEWHERE ELSE (Tokeco Tunes, BMIMusic Of Stage
Three, BMIBobby's Song And Salvage. BMIStage Three
Music Inc . BMI) €S 13, H100 ¢1

STAYING'S WORSE THAN LEAVING (WB Music Corp
ASCAP/Mountain Morming Music, ASCAPHouse Of Sea Gayle
Music ASCAP/Little Mojo Music, ASCAP/Big Machine Music.
BM/Three Minute Movie Music. BMVSuper 98 Music. LLC .
BMI), AMPCS 48

STILL IN LDVE WITH YDU (Fippin The Friendly R anger Music
Company. Ltd  AS/Universal-PolyGram fnfemational Publish-
1ng, ASCAP), AMP/HL, RBH 59

STORM WARNING (Songs Of Unversal. Inc . BMiHappy Little
Man Publishing, BM/Dash8 Musi¢ ASCAP/Bughouse,
ASCAP/Bug Music. ASCAP/BMG Piatinum Songs. BMUHetlo |
Love You Music, BMI). AMPHL, CS 44

THE STORY OF US (Sony/ATV Tree Publishing Company.
BMI/Taylor Swift Music, BMI), HL, H100 66

SUPER BASS (Harajuku Barbie Music BMI/Maney Mack
Music, BMISongs Of Universal, Inc , BMYDaniel Ancrew Pub-
lishing, ASCAP/Dat Damn Dean Music. BM1/2412 Songs LLC.
BMI/Peermusic. BMI) AMP/HL, H100 10 RBH 38

SURE THING (MJ Publishing. ASCAP/Universal Music Corpo-
ration, ASCAP/Amaya-Sofia Publishing. ASCAP), AMP/HL.
H100 41 RBH2

SURVIVE (Prectous Baby Publishing, ASCAP/Dalsdabbysay
Music Putlishing, ASCAP/Swol Ray Music. ASCAP/Food 4 Yo
Soul Mustc, ASCAP/Chins Johnson Music, ASCAP) R8H 77

TABOO (Crown P Music Publishing, BMVEMI Biackwood Music
inc . BMVEM) Songs France, SARL) LT 3

TAKE A BACK ROAD (CM! Biackwood Music Inc. BMVRhett-
neck Music, BMUniversal Music - Careers BMyHigh Pow-
ered Machine Music. BMI) AMP/HL CS 24 H100 83

TAKE IT OFF (EMI Blackwood Music Inc.. BMI/String Stretcher
Music. BMI/Songs Of Southside Independent Music Publish-
ing. L/External Combustion Music ASCAP/Out Of The Taper-
oom ASCAP/EMI Apnl Music. Inc . ASCAP/Didn 1 Have To Be
Music. ASCAP) HL, CS 40

TAKE ME AWAY (She Wrote It ASCAP/BMG Songs
SESAC/Universal Music Corporation. ASCAP/Soidierz Touch.
Ing ASCAP/Sony/ATV Tunes LLC. ASCAP/Teray. ASCAP}
AMP/HL RBH 64

TAN SOLD TU (WB Music Corp , ASCAP/Mutterechi Inc ,
SGAE/Sociedad General De Autores De Espana, BIEM) LT 19

TEAMO Y TE AMO (Serca Music Publishing Inc , BMI) LT 4

TEENAGE DAUGHTERS (StyleSonic Music BMVEMI Black-
wood Music inc . BMI/Delemmava Music Publisting. BMI)
AMPHL, CS 19, H100 100

TENGO TU LOVE (WarnerTameriane Publishing Corp
BMiAavida Bueng Music Publishing, BMI) LT 31

THAT WAY (Dead Stock Music, BMWB Music Corp
ASCAP/4 Blunts Lit At Once Publishing. BMIFirstN' Gold
Publishing, BMUuJeremy Felton Publishing Designee
ASCAP/Songs Of Universal. Inc . BMIAKiman Music.
BMI/Songs Of Mizay Entertainment, Inc . BMI/Wamer-Tamer-
lane Publishing Corp , BM)). AMP/HL. RBH 93

THING CALLED US (Rondeau A Williams Publishing
BMVJames Westey Designee. BMU/Gina Agha Music Pubhsh-
ing, SESAC/Lated Wiltiams Designee. BMI) RBH 85

EL TIERNO SE FUE (Marcha Musical Comporation ASCAP) LT
15

TILL THE WORLD ENDS (Kasz Mariey Publishing,
ASCAP/¥amer/Chappeil Music Scandinavia AB. STIM/Mara-
fone AB, STIM/Kobalt Mustc Pubiishing America, inc ,
ASCAP/Dynamite Cop Music, BMIMWhere Da Kasz AL, BMI).
AMPH100 12

TOMORROW (Runnin’ Betund Publishing. ASCAP/EM) Apol
Mosic Inc , ASCAP/Sixteen Stars Music, BMI/Frank Myers
Music. BMI/Grand Poabah Publishing, SESAC/Dreams To
Music SESAC). HL, CS 7. H100 45

TONIGHT (Jennifer Netties Publishing, ASCAP/Dirkpit Music
BMI/Contro! Group Music, Inc . BMI) CS 33

TONIGHT TONIGHT (Midas Music ASCAP/Sleep When I'm
Rich Music, BMI/Scarlet Moan Music, Inc , BMi/Nash O
Mustc. BMIRoditis Music, ASCAPHere's Lookin At You Kidd
Music, BMY/Beluga Hexghts Music, BMI/Sony/ATV Songs LLC
BMIHey Kiddo Music, ASCAP/Kobalt Music Pubhsting Ames-
ica. Inc ASCAP), HL, H100 22

TOUGH (Sony/ATV Tree Publishing Carmpany. BMIAeslie Safch-
er Music, BMD, HL, CS 53

TU ANGELITO (Universal-Musica Unica Publisting, BMI) LT 29

TUPAC BACK (Robert Williams. ASCAP/4 Blunts L1 At Once
Publisting. BMUFirst N Geld Pubbshing, BMYScny/ATV
Songs LLC. BMVEar Drummers Publishing ASCAP). HL. RBH
42

TWENTY-ONE (Shooling Moon Music. ASCAP) CS 58

TWISTED (Gurila Zoe Music LLC BMIAltra Empire Music.
BMi/Top Quality Publishing, BMI/SouthernStyle Techniques
Pubhishing, BMUMila Jo Music, ASCAP/Comp Camp Music,
ASCAP/Sony/ATV Songs LLC_BMICity Sky Music, BMIALI
Jizzel Music Publishing, BMI/Songs Of Uruversal Inc , BMI)
AMPMHL, RBH 72

UNUSUAL (Songs Of Universal, Inc , BMVAndrew Wansel
BMUCrow's Tree Publishing, BMUSony/ATV Songs LLC
BMV/Dexter Wanse! Publishing Designee. BMI/April's Boy
Muzik. BMI/Warner-Tamerlane Publishing Corp  BMI/Ezekiei
Lews Music, BMAUnwersal Music - Z Sengs, BMUJerry Lee
Publishing, ASCAP/Dream Team Music, ASCAP/Live Write
LLC. BMVEMI Blackwaod Music Inc . BMI), AMP/HL, H100

7,RBH 8
UP (Not Listed) RBH 94

VEN COMMIGD (Not Listed) LT 9

WALKING (WAL-MART) (EM) April Music, Ing . ASCAP/Wet
Ink Red Music ASCAPALs Tea Tyme, ASCAP/That s Plur
Song. ASCAP/Universal-PolyGram Intemational Publishing.
ASCAP/Basement Boys Music lac . ASCAP/C-Water Publish-
ng, In¢ . ASCAP). AMP/HL, RBH 39

WANNA TAKE YOU HOME (Gossin Publishing, ASCAP/Melu-
sic, Inc . ASCAP/Primary Wave Emblem ASCAP/Warner-
Tameslane Publishing Corp , BM/Boatwnight Baby. BMI) AMP

C536

WE CAN GET IT DN (No! Listed) RBH 49

WE GET IT ON (Pen Garne Music. ASCAPMr Grandberry O's
Music. SESAG/Carl McCarmick Publisting Designee. BMI)
RBH 97

WHEN LOVE GETS A HOLD OF YOU (Vistaville Music,
ASCAPHopeless Rose Music, ASCAP/Sony/ATV Cross Keys
Music Pubiishing. ASCAP/Gary Nicholson Music.
ASCAP/Reynsong Publishing Corp . BMiWha Ya Say Music.
BMI). HL, CS 42

WHERE THEM GIRLS AT {Cotter Boy Music, LLC, BMIDipiu
sl SACEM/E-Class Publishing. BMVEMI Blackwood Music
Inc BMUHarajuku Barbie Music. BMi/Songs Of Unversal.
inc., BMIMoney Mack Music BMuMail On Sunday Music
ASCAP/Play-N-Skillz Music, ASCAP/EMI Apni| Music. Inc
ASCAP/Senious Scriptures. ASCAP/Skillz For Skillz And Play
Musik. ASCAP/Sony/ATV Songs LLC. BMYSony/ATV Tunes
LLC. ASCAP/What A Publishing LTD. SACEM}, AMP/HL, H100

58

WHERE YOU AT (R Kelly Publishing Inc . BM/Universal Music
-ZSongs, BMI) AMP/HL, RBH 52

WHO SAYS (Rodiis Music. ASCAP/Warner-Tamerlane Publish-
ing Corp , BMi/Power Pen Biz Publishing, BMIPriscilla Renea
Productions, BMI). AMPH100 27

WITHOUT YOU (Totally Wnghteous Music. BMIBig Loud
Bucks. BMISony/ATV Tree Publishing Company. BMYSongs
For My Good Girt Music. BMI). HL. CS 3, H100 54

WRITTEN IN THE STARS (2Sinpes Music Publishing AB,
STIM/Wamer/Chagpell Music Scandinavia AB, STIMEMI April
Music. In¢ . ASCAP/EMI Music Publishing Scandinavia AB.
STIMEMI Blackwood Music Inc . BMIEric Turner Pudlishing
Desigreee. BMI/Charlie Bemardo Publishing Designee BM)
AMPHI00 32

YES (45th & 3rd Music Publishing Inc , BMUSony/ATV Songs
LLC, BMUStucho Beast Music. BMYWarner-Tamerlane Publish-
ing Corp. BMI). AMP/HL RBH 60

You 1Maywmba Music, ASCAP/Palabras De Romeo. ASCAP)
H10097, LT 1

YOU AND TEQUILA (Songs Of Universal. inc  BMI/Hannaberg
Music, BMIWB Music Carp , ASCAP/Deanaling Music.,
ASCAP). AMPHL, CS 15, H100 57

YOU ARE (WirfWide Music Publishing, ASCAP/Pacific Coast
Prrate Publishing. BMIP Ty Musrc Publishing. BMYEscribir
Publishing. ASCAP) RBH 34

YOU BE KILLIN EM {EMI April Music. Inc ASCAP/J Brasco
Music, ASCAP/NextSelection Publishing. ASCAP/Proboscis
Music. BM/Warner-Tamerlane Pubhishing Corp BMYNo
Question Entertainment. ASCAP/Andi-Girl Music, BMI).
AMP/HL RBH 46

YOU LIE (EMI Blackwood Music Inc . BMiHow Bout That Sky-
hne Music, BMU/Cactus Moser Music, BMI), HL, CS 4, H100

42

YOUR LOVE (First N' Goid Publishing. BMVSany/ATV Songs
LLC. BMUMYy Diet Starts Tomorow, Inc . BMISongs 0f Uni-
versal, Inc., BMUNuns With Atttudes BMUTheCircles-Full.
BMU/Sounds Of Angets, BMVU Can't Teach Bien The Shhh,
BMUPnncess Diva Music, BMIKon G Music, ASCAP/4 Blunts
Lit Al Once Publishing, BMWving Mustc ine , BMIBeyond
The Sky BMI) AMP/HL. RBH 51

Data for week of JUNE 25, 2011

Chart Codes: CS (Hot Country Songs), H100 (The Bilboard Hot 100); LT (Hot Latin Songs) and
RBH (Hot R&B/Hip-Hop Songs) TITLE (Publisher - Licensing Org ) Sheet Music Dist, Chart, Position.
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Send submissions to: exec@billboard.com

RECORD COMPANIES: Universal Music Greece appoints
Tasos Xinaris managing director. He was chief marketing
officer at pay-TV broadcaster NetMed.

PUBLISHING: BMI names Darren Briggs VP of technology
innovation. He was VP/chief technology officer for BMlI's
landmark division.

BMG Chrysalisin the United Kingdom appoints Ben Bodie
VP of A&R. He was U.K. head of A&R at Chrysalis Music prior
to the company’s acquisition by BMG in February.

-
BRIGGS EDOUARDE PALAZZO

DISTRIBUTION: Universal Music Group Distribution
promotes Mike Jakary to VP of label and field marketing. He
was senior director.

TOURING: Staples Center in Los Angeles promotes
Danielle Edouarde to VP of guest services and security.
She was director.

The Windish Agency taps Ryan Craven as a music agent,
bringing a roster that includes Passion Pit, Beirut, Yacht,
Dengue Fever and Jens Lekman. He was an agent at the
Agency Group.

Nederlander Concerts promotes Paola Palazzo to VP of
talent. She was senior director.

AEG Facilities appoints Chris Wright regional VP. He was
VP of sports and entertainment at SMG.

Outback Concerts promotes Stefanie Porolniczak to VP of
new media. She was a representative in the company’s
marketing department.

DIGITAL: Internet radio service Slacker names Jack Isquith
senior VP of strategic development. He was senior VP of
digital music at Warner Bros. Records.

TV/FILM: Production company Reveille appoints Daryl
Berg executive director of music. He was director of music
at Fuel TV.

—Edited by Mitchell Peters

WORKS

PROMOTER DONATES TO VEGAS CHARITIES
When Insomniac Events founder/CEO Pasquale Rotella stages
alarge-scale musicevent in a new city, he doesn’tlike toleave
without giving back to the community. So for the Insomniac-
produced Electric Daisy Carnival, to be held June 24-26 at the
Las Vegas Motor Speedway, the company is donating a
portion of ticket sales from the electronic music event to three
local charities.

“When going into a community and having an impact, we
want to give back,” Rotella says. “We want to be a part of the
community and do good things.

Insomniac will donate $1 from each ticket sold to the
festival and collect funds from those on the guest list.
“Individuals on the guest list who are receiving free tickets
are committed to making a mandatory donation of $10,”
Insomniac director of communication Erika Raney says.

It hasn’t yet been decided how the donations will be split,
but the funds will support the Clark County School-Community
Partnership Program, the Smith Center for the Performing
Arts and the Injured Police Officers Fund.

Rotella expects the event—whose lineup includes David
Guetta, Tiésto and Swedish House Mafia—to attract between
80,000 and 100,000 people per day. -Mitchell Peters

development, distribution and
research operations Hunter
Williams congratulates Fox
Music VP of music publication
Cathy Merenda.

SESACFILM& TV
COMPOSERS
AWARDS

SESAC honored its top film and TV composers at the
organization’s annual Film & Television Composers
Awards dinner on June 9. The invitation-only event, held
at the Sunset Tower Hotelin Los Angeles, celebrated the
composers behind 2010’s biggest films, prime-time TV
shows and cable programs. PHOTOS: TEAL MOSS

! \ é N SESAC senior VP of strategic

Enjoying the evening are (from left) honoree Bruce
Miller, SESAC VP of writer/publisher relations and
West Coast operations James Leach, SESAC Latina
associate VP J.J. Cheng and Miller’s son, Jason.

LEFT: Honcred composers Christophe Beck, Jeff Beal and
Andrew Kaiser (‘rom left) steal a moment to enjoy their
accomplishments.

BELOW LEFT: SESAC VP of writer/publisher relations and West
Coast operations James Leach (left) and VP of writer/publisher
relations Tim Fink (right) flank honoree Brad Chiet.

BELOW RIGHT: Honoree Stephen Arnold (Jeft) with SESAC
executive VP Dennis Lord.

SESAC senior VP of writer/publisher Additional photos
relations Trevor Gale (left), executive b|z online this week
VP Dennis L/ord (second from left) and r at billboard.biz.
VP of writer/publisher relations and

; To submit your photos for
West Coast operations James Leach consideration, please send images

to backbeat@bitllboard.com.
e e e———

(right) honor John Swihart, composer
for TV show “How | Met Your Mother.”
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Additional photos
biz online this week at &
L billboard.biz. ! T.J. Martell Foundation Family Day chairman VHYs “Big Morning Buzz Live” host Carrie

. Marcus Peterzell (far left) with the four members Keagan ran into U2's Bono at a listening
:gr?obnTilctig:)al:iropnhOtlzsase - of honoree Big Time Rush and manager Bret event for the new “Spider-Man: Turn Off the
ey » P ; - Disend (far right) of Ozone Entertainment at the Dark” soundtrack at New York’s Foxwoods
backb tg billboard 12th annual New York Family Day. Held June 5, the Theatre on June 9. The aloum, released June

ackbeat@billboard.com. event raised more than $275,000 for cancer and 14, features 14 songs co-written by Bono
AIDS research. PHOTO: DONALD BOWERS PHOTOGRAPHY and bandmate the Edge. PHOTO: ELAINE KRiM

HORNITOS [ HORNITOS

100W PURO AGAYE TEQUR4

o

»

On June 10, Jon Sandler & the Fancy Band stopped by Billboard’s The members of Jane's Addiction were beyond
offices to celebrate their recent winning of Hornitos Premium honored June t when they were inducted into
Tequila's first national Marlachi Mash Up competition. The band the Guitar Center RockWalk. Celebrating thelr
took home the prize with its rendition of the Peter Bjorn and career and this epic accomplishment are (from
> = “= John song "Young Folks.” The contest was open to bands from all left) guitarist Dave Navarro, singer Perry Farrell,
- L over the country and judged by an esteemed panel including Guitar Center assistant to the artist relations
Billboard.com editor M. Tye Comer. Flanking Comer (center) are director Jamesina Rammelkamp and RockWalk
(from left) band members Sam Merrick, Dominic Fallacaro, Chris director Dave Weiderman and drummer
Kelly and Jon Sandler. PHOTO: RACHEL BEEN Stephen Perkins. PHOTO: GUITAR CENTER
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-
On June 2, Starburst and VH1 Save the Music Foundation held their &j
. e Songwriters Music Series in Nashville and played host to some of the top b

Fuse executive VP/GM David Clark (left) and 5 -l songwriters in the business. Commanding the red carpet before making
“Top 20 Countdown” host Juliya Chernetsky with g ; A their grand entrance are (from left) CMT director of public affairs Lucia
2 Folk, the Band Perry's Neil Perry, VHi Save the Music Foundation program
¢4 at the Relax and Recharge Lounge presented by R 3 ' manager Jaclyn Shea, the Band Perry's Kimberly Perry, CMT host Evan
" Fuse and HTC on June 11, before London took the B e Farmer, Metropolitan Nashville Public Schools assistant to the director
- stage at the Bonnaroo Music & Arts Festival in < ] Meredith Libbey, the Band Perry's Reid Perry and Republic Nashville

Manchester, Tenn. PHOTO: SKIP BOLEN/MSG PHOTOS 4 . president Jimmy Harnen. PHOTO: RUSTY RUSSELL/PICTUREGROUP
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IN ASSOCIATION WITH s
TICKETING

TO ALL THE SPEAKERS,
SPONSORS AND ATTENDEES,
THANK YOU FOR A
SPECTACULAR EVENT!

2012 Dates Coming Soon
BillboardConferences.com
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