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Out Of Synch

With sound-alike TV ads

n early June, just as Beach House

was enjoying a top 10 debut for its

new album, Bloom, the Baltimore
indie band was also getting ready to
do battle.

After learning that a new Volkswa-
gen ad airing in the United Kingdom
featured music suspiciously similar to
its song “Take Care,” the dream-pop
duo jeined a growing list of acts includ-
ing the White Stripes, the Black Keys
and Sigur Rés that have accused major
companies and their representative
advertising agencies of using "sound-
alike” versions of songs without per-
mission ot compensation. The Black
Keys have pending litigation against
multiple entities;: Beach House is con-
sidering legal action but worries about
the cost.

“We don't have the money to get into
a big fight with them over it," guitarist
keyboardist Alex Scally says. “They just
think thev can do whatever they want.”

The business of sound-alikes is
mostly rooted in Los Angeles, where a
growing number of young musicians
support themselves with freelance work
writing tracks for commercials. Musi-
clans who spoke to Billboard described
an often rushed submission process
with too many middlemen that can
lead to overly derivative work. Others
said sound-alikes are born when adver-
tisers fall in love with an existing track
that can't be obtained for a synch, and
gravitate toward the jingle submissions
that most closely resemble it.

Whether it pursues litigation or not,
Beach House's outspokenness on the
subject is resonating with some of the
musicians and companies that get ap-
proached to produce sound-alikes.

“I love that Beach House are talking
about this,” says a source at one music
supervision company who adamantly
refuses to mimic existing tracks. “In
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causing major controversy, Billboard looks at how the tracks come together

Dream-pop duo BEACH HOUSE

says "'u"'lekSWEIgEH EI"I“th-D'y'Eﬁ

a sound-alikeinarecent TV
commercial (inset) after the
act declined to have its music
used in the ad.

this case it doesn't seem like it will
come down to, ‘How many notes are
the same?” It's more, 'Did this evoke
the spirit of this band and make their
fans think they endorsed this product?’
It could be a watershed moment.”

A Los Angeles jingle writer who
pens songs for ads when his own
band isn't busy savs, “People can tell
when their culture is being sold back
to them. It makes them pissed off and

it's a negative look for a company if

they run an ad that's too close to an-

other track. And I've felt extremely
guilty when I've had to go too close to
a reference track, so I won't do it any-
maore. Someone will do that job for you,
but it doesn’t have to be me.”

Music supervisors say that problems
with sound-alikes usually arise when
a client or ad agency gets “demo love”
tor sang thev're using in an early, un-
finished version of a commercial. 1fthe
author of the song declines to license it,
it can be difficult to persuade the client
that any other song will do.

“They get a song in their head
and anything else feels wrong," says
another jingle composer who does
double-duty in a band. “They don’l
really have the musical context to fig-
ure out why a certain set of chords
doesn't make them feel the same way
as Beach House does, or why a key-
board tone isn't doing it for them. In
the racket I'm in, you end up realiz-
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ing something as close as it can be to

the original without being copyright
infringement i what's geing te sell
them on it, because they don't have
the musical mind to see beyond the
original thing they wanted.”

Dawn Sutter Madell is a music su-
pervisor whose New York company Ag-
oraphone has placed songs for brands
including Adidas, Porsche and Tkea,
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among dozens of others. Sutter says she
and partner Beth Urdang will "ask cli-
ents to come to us early, so we can get
them out of loving a particular song as
soon as possible. Or, if there’s a band
the client wants who won't license tracks
otf their record, sometimes we'll ask the
band it they want to do original music
tor the ad themselves.”

In the case of the Volkswagen ad, Beach
House's manager Jason Foster savs VW
ad agency DDB initially reached out to the
band's U.K. label, Bella Union, in March
te ask about using “Take Care,” from
2010's Teen Dréam, in a spot where a father
watches his daughter grow up and into her
first car. The band declined, but in the
weeles that followed, Foster says, DDB re-
peatedly implored the band to reconsider,
offering more money and to fly a company
rep to the United States to discuss further.
But Beach House has sparingly licensed
its music—once for a 2010 Guinness ad
that had appealingly dreamy visuals, and
again for the Fox sitcom “New Girl," star-
ring indie heroine Zooey Deschanel—and
didn't feel the Volkswagen spot was ap-
propriate for “Take Care.”

A few weeks later, the band mem-
bers started getting inquiries from con-
fused fans about “the new Beach House
song in the Volkswagen ad" and were
outraged. The 90-second spot features
a song called “Whispers and Stories.”
composed by London-based produc-
tion team Sniffy Dog. Volkswagen has
denied copying “Take Care,” saying in
a statement, “For a variety of reasons
we were unable to reach agreement on
any existing songs, so we decided to
commission our own track. We greatly
respect the talent of Beach House and
never set out to replicate a specific song
of theirs or anyone else's.”

But Scally begs to differ. “It’s the
same time signature, it's very similar
instrumentation, and they used a simi-
lar pattern within the instrumentation,”
he says. “They used a couple arrange-
ment similarities, where the snare drum
comes in during the chorus, and they
took strong lyrical similarities, When
it comes to songwriting, it's similar in
five of the 10 things that make a song.
And it's a 6/8 guitar pattern ata certain
interval, which you don't hear in any
other music in that exact way. That's
something that's very idiosyncratic to
‘Take Care.”

There isn't overwhelming legal prec-
edent in this area, and a ruling could ulti-
mately hinge on musical fine points like
the ones Scally describes. Major compa-
nies like DDB have either a staff musicol-
ogist or one on retainer to evaluate simi-
larities between songs they've created for
an ad and an existing song whose author
might potentially ery "sound-alike.”

In 1989, Bette Midler won a $400,000
lawsuit against Ford Motor, which had
hired one of her backup singers to imi-
tate Midler's voice for a version of "The
Rose” that the company used ina TV ad,
Tom Waits helped set another legal prec
edent in 1992 when a Los Angeles federal
court ruled that Frite-Lay and its adver-

tsing agency had unlawfully duplicated
the singer’s distinctive voice for a Doritos
radio ad. (In that case, Waits won even
though it wasn't one of his own songs
being performed in the commercial) He
was awarded $2.5 million in damages.

It's important to note, however, that
both of those landmark cases were ex-
amples where the artists claimed that
their “right of publicity” had been in-
fringed by the use of their vocal like-
ness, as opposed to alleging copyright
infringement for replicating a particular
creative work.

Though there haven't been any major
decisions since, in early 2010, the White
Stripes pointed out that a new Air Force
ad shown during the Super Bowl had
music similar to “Fell in Love With a
Girl." With the threat of legal action, the
advertisement was shelved. But in years
since, keen ears have picked up on sound-
alikes of Fleet Foxes, Grizzly Bear, LCD
Soundsystem and Jens Lekman in com-
mercials both big and small.

Jack White's manager, Matt Pollack of
Monotone, calls the problem “rampant,”

Foster the People
frontman MARK
FOSTER wrote most
of the songs on the
band's album
while working at
Mophonics, a
company that
scores TV
commercials.

accusing companies that selicit sound-
alikes of taking advantage of the kinds
of artists who are least likely to put upa
fight because they lack the financial re-
sources to pursue legal action.

“For these companies, it’s all about tak-
ing a shortcut—just changing a little bat
and then putting it on top of a commer-
cial that's the furthest thing from what
that artist is about,” says Pollack, whose
company also reps the Shins, Vampire
Weekend and Foster the People, among
others. “It's criminal. It's piracy on an
artistic level.”

Of course, the composers who create
eriginal music for commercials don't see
it that way. Songwriters who do this kind
of work say they try to create something
genuinely original as often as possible.
Some view the gig as a way to refine their
sangwriting chops and support them-
selves while they struggle to get their
own projects to turn a profit.

“It's harder to make money doing
music, so it's just about finding as
many ways to stay productive in music
and generate income,” one composer
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says, noting that writing for commer-
cials “helps practice creating something
catchy and memorable.”

In fact, Foster the People frontman
Mark Foster penned most of the songs
on the band's multiplatinum debut,
Torches, while working at Mophonics,
a Los Angeles company that scores TV
commercials. In the past few years, Fos-
ter has bolstered his income with jingles
for Muscle Milk, Verizon, Cadillac and
Bank of America, among others. *Foster
the People wouldn't exist without Mo-
phonics,” Foster told BusinessWeek ear-
lier this year. “Mophonics is kind of a
creative home for me.”

Mophonics is just one of countless
production companies selling music
for comrmercials and beyvond. Music su-
pervisors and ad agencies tend to cast
a wide net, sending a brief describing
what they need to dozens of compos-
ers, many of whom work as duos or in
teams to crank out as many original
pieces of music as possible. The larger
the catalog of tracks in various genres
the composers have at their disposal,
the greater the likelihood of placing
one and earning a fee that could range
from less than $1,000 for an online
spot to high five figures for a major
national TV campaign. Email briefs
usually include visual and musical ref-
erences—a YouTube clip of a song, a
list of a few artists in the appropriate
vein and some keywords that describe
the themes and feelings the ad is sup-
posed to evoke.

But much of the time, music is the last
piece of the puzzle in putting together
the commercial. Email briefs often re-
quire that tracks be submitted in a mat-
ter of hours, which can lead to careless
rush jobs.

“When my partner and | first started,
the most natural thing to do was to take
the BPM, take the kind of drum beat,
mirror the instrumentation and just
change the chords and melodies,” one
songwriter says. “Now we try to make
things that evoke the same spirit as the
original, without being a copy.”

In other instances, the ad agency
and client will go back and forth with
the composers to refine the track, so
that it's perfectly tailored to cues in
the commercial.

“Most of the time when you get a brief,
it will have a reference track that they
love but which is just supposed to be a
jumping-off point tor an original com-
position,” one composer says. “It's more
just trying to figure out what they liked
about the song and trving to create that
SAme energy.

“Everyone I know who does this is try-
ing to create original pieces in the vein of
the original rather than explicit sound-
alikes," the composer adds. "It doesn't
have to be mutually exclusive: shitty
knock-offs versus creative music vou're
passionate about. There is the possibil-
ity of creating amazing pieces of music
where the commercial was just the cata-
lyst for it." ows
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>>>LABEL EXECS
SQUARE OFF IN
UNIVERSAL-EMI
SENATE HEARING
A Senate hearing held
June 21 to explore the
proposed sale of EMI's
recorded-music divison
to Universal Music Group
featured such witnesses
as UMG's Lucian Grainge,
EMI’'s Roger Faxon, for-
mer Warner CEQ Edgar
Bronfman Jr., Beggars
Banquet founder Martin
Mills, Live Nation chairman
Irving Azoff and Public
Knowledge president
Gigi Sohn. The arguments
went largely as expected,
with Universal's advo-
cates (Grainge, Faxon and
Azoff) stating that digital
music and the Internet
have empowered artists
and a combined UMG-EMI
wouldn't have an unfair
advantage. Bronfman,
Mills and Sohn argued that
it would, with Bronfman
adding that the merger
would have “grave con-
sequences for consumers
and the future of digital
innovation.”

>>>RADIOHEAD
POSTPONES EURO
DATES AFTER
STAGE COLLAPSE
In the wake of the collapse
of its stage before a To-
ronto concert and the re-
sulting death of drum tech
Scott Johnson, Radiochead
postponed its European
tour dates through July 9,
“Whilst we all are dealing
with the grief and shock
ensuing from this terrible
accident there are also
many practical consider-
ations to deal with,” the
band said in a statement.
Three other crew mem-
bers were injured and the
group’s light show was
destroyed. The collapse is
under investigation.

>>>COACHELLA
GROSSES MORE
THAN $47M

The Coachella Valley Music
and Arts Festival—which
took place April 13-15 and
April 20-21—grossed more
than $47 million in ticket
sales and had a total atten-
dance of 158,387, accord-
ing to Billboard Boxscore.
That broke down to 80,726
tickets sold for the first
weekend and 77,661 the
second. The lineup was the
same for both weekends.

Reporting by Jem Aswad,
Brennan Carley and Ray
Waddell.



The first time we heard Chelsea Williams
we were blown away. Her talent impressed

0 much we put herin her own Chevy ad
i singing her rendition of “Billionaire.” Since
. then, her career has skyrocketed.

We know how important finding that perfect
sound is, and our available 9-speaker Pioneer”
premium sound system'in the Chevy Cruze is
for those who don’t just love music, but are
inspired by it.

Visit chevy.com/chelsea to learn more.
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GO0 GoGocho

Year-old album with sluggish sales yields chart-topper
for reggaeton artist

uerto Rican singer/

songwriter Gocho

(real name: José Torres)
has had a long, slow-building
career, culminating this week
with an impressive milestone:
His single “5i Te Digo la Ver-
dad” {If T Tell You the Truth)
has reached No. 1on Billboard's
Hot Latin Songs chart,

[t's been a somewhat erratic
climb. Gocho's
romantic me-
rerigue man-
aged to rise to
No. 9 on the
chart in April,
then dipped to
No. 24 before
jumping again
to No. 9 last
week and fi-
nally hitting No. 1, thanks in
part to a new remix featuring
Juan Luis Morena Luna, aka
Wisin of reggaetén duo Wisin
& Yandel. In fact, there are
three different versions of the
song (including the remix),
which is ranked No. 1 in sev-

Fender Strikes A Chord

eral key markets, including
New York and Puerto Rico.

What makes this chart-top-
per most remarkable, how-
ever, is that the album fea-
turing the original single,
Mi Musica (My Music), has
been out since March 2011.
Released on Puerto Rican
indie label New Era Entertain-
ment and licensed to Venemu-
gic, the album
had an auspi-
cious begin-
ning thanks
to the single
“Dandole," a
major radio hit
that has sold
49,000 digi-
tal downloads,
according to
Nielsen SoundScan. Then
momentum on Mi Musica
sputtered. The album has sold
only 5,000 copies, according
to SoundScan—but the recent
success of “Si Te Digo la Ver-
dad” is breathing new life into
the year-old recording.

“The most important ele-
ment is that it's selling again,”
Venevision International music
VP Jorge Pino says after the
single’s download sales rose
by 85% last week. “We've re-
positioned the album in stores,
we've lowered the price, and |
think next week we’ll see a
surge in sales.”

A successful and respected
reggaeton producer/songwriter
before he became a solo artist,
Gocho had often been featured
on other performers’ tracks but
never ventured out on his own
until Mi Musica. Though the
mitial success of “Dandole” was
enicouraging, New Era's flashy
other acts-—Doeminican meren-
gue urbano singer Omega,
popular reggaetén duc Jow-
ell & Randy—frequently over-
shadowed Goche's attermpts to
break out from the pack, says
label owner Nelson Gustavo
Colon, who also serves as Go-
cho's manager.

"No one was connecting
[“Dandole”| to the artist,”

L=

GOCHO is also
an acgemplished
sonaWwriter and

prodicer.

Pino adds. “5So now we're very
focused on tving the song to
his image—constantly show-
ing his face in our TV spot,
for example.”

Though Venevision distrib-
utes Gocho's music and helps
with marketing, most of the
media push is handled by
New Era with radio promoter
Surmnma Entertainment and
press/marketing firm Neva-
rez Communications. “My
success is directly linked to
my team,” Gocho says. “And
because | work with a small
label, we're able to make deci-
sions very quickly.”

Gocho admits that after Mi
Musica sales stagnated last
year, he began working on a
new solo album. But his team

As it prepares to go public, guitar maker plays out its numbers

For Sergio Vallin of popular
Mexican rock band Mana,
Fender guitars are the only
way to go.

“It’s the Rolls-Rovyce of
guitars,” Vallin says. “It's
versatile, and so easy on
the fingers."”

A fan of Fender prod-
ucts since his childhood, the
39-year-old guitarist says
that he and Fender Musical
Instruments are teaming up
to develop a signature guitar
in his name.

“We've been working on it
for a while,” Vallin says. “This
guitar is going to have a new
face and a very Latin flavor.”

News of the collaboration
between Vallin and Fender
comes around the time that
the musical instrument com-
pany is celebrating its global
reach, which includes further
expansion into the Latin mar-
ket. In July, the Fender fac-
tory in Ensenada, Mexico, will
celebrate its 25th anniversary.

The Baja California loca-

8 BILLEOARD |

Mana's SERGIO
VALLIN will have
his own Fender
guitar line.

tion, one of four factories
operated by Fender, origi-
nally opened with seven em-
ployees and now employs
hundreds of staffers who
help make such popular
products as the Stratocaster
and the Telecaster.

While labor costs have
risen about 20% during the
past four years, the company
has been able to maintain a
steady production pace com-
parable to manufacturers in

JUNE 30, 2012

Asia, according to a knowl-
edgeable source.

Interest in the Fender
brand could help the Scotts-
dale, Ariz.-based company as
it prepares to entice new in-
vestors. In March, Fender dis-
closed plans to sellupto $200
million in stack through an ini-
tial public offering, according
to a Securities and Exchange
Commission (SEC) filing.

Fender’s fiscal 2011 sales
reached $700.6 million, up

13% from $617.8 million a
vear earlier, according to the
regulatory filing. Full-year net
income was $19 million, com-
pared with a net loss of $1.7
million the previous year.

For the first quarter of fis-
cal 2012, Fender’s sales rose
2% to $173.8 million, while
net income fell 72% to $1.9
million, according to the up-
dated filing. It cited higher
operating expenses for the
weaker profits.

IPOfinancial.com, which
tracks new stock issues, says
some investors will automati-
cally favor the nostalgic as-
pects of the company, which
has long been associated
with rock icons including Eric
Clapton, Kurt Cobain, Jimi
Hendrix and Buddy Holly.

“It’s certainly a name that
has panache,” IPOfinancial
president David Menlow
says. “It's not a company that

felt there was still some life lefl
in Mi Musica, and decided to
give it another big promotional
push before abandoning the re-
lease. “New Era doesn't work
me like an artist,” Gocho says.
“They're my partners.”

As far as his future writing
endeavors, Gocho has already
delivered a new track to salsa
star Jerry Rivera and is fea
tured on Juan Magan’s up-
coming single, “Fiesta." Now
that he's reached the top of
the charts, it's expected that
his team will use its rapid de-
cision-making process to enact
even rore new moves in the
weeks ahead. .

Far 24/7 Latin news
and analysis, see
billboard.biz/latin.

needs to have a lot of expla-
nation tied into it."

The company distributes
its products in more than 85
countries, with about 43%
of net sales in the latest year
coming from outside the
United States, according to
its SEC filing. While the brand
enjoys strong name recogni-
tion, however, the company
lists several risks in its filing,
such as difficult economic
conditions and financial un-
certainty in Europe.

As for Vallin, who has vis-
ited Fender's small museum
at the Corona, Calif., fac-
tory, the company’s ties to
the Latin community greatly
pleases him, “About 70% of
employees at the Corona fac-
tory are Latino,” Vallin says.
“People work there for de-
cades, and | think that speaks
highly of the company.”

—Justino Aguila

EN ESPANOL: All the great Latin music coverage

you've come to expect from Billboard—Iin Spanish.

Go to billboardenespanol.com.

ARGENTINE SINGER
ESTELA RAVAL DEAD
AT 77

Estela Raval, the Argentine
Latin jazz singer known for
her romantic pop ballads,
has died of cancer. She was
77. The songstress, who re-
corded more than 50 albums,
was one of the best-known
entertainers in Latin America
and became famous with her
band, Los Cinco Latinos. Ac-
cording to published reports,
Raval died from a respiratory
infection and complications
from breast cancer. Raval and
her band performed “Balada
de |la Trompeta” (Ballad of
the Trumpet) on “The Ed Sul-
livan Show" in 1964, Raval left
the band a few years later,
but reunited with the group
in the early '80s.

DEEZER STREAMING
SERVICE EXPANDS IN
LATIN AMERICA

Music streaming service
Deezer has teamed with
local labels in Latin America
to help offer legal, multi-
device streaming to music
lovers. Deezer has integra-
tion capabilities with several
other sites, including Face-
book, Twitter and Last.fm.
Payment is available at sev-
eral price points, including a
15-day free trial, a premium
package for $4.25 or $3.49
depending on the country,
or a premium-plus service
at $8.49 or $6.99. (All prices
are monthly.) Deezer reaches
about 23 million people in 51
countries.

MARC ANTHONY
STUMPS FOR OBAMA
Salsa singer Marc Anthony
has released a 30-second
video on YouTube in support
of President Barack Obama’s
bid for re-election. The
crooner asks Latinos to back
Obama: “Latinos are a force
that can and will help decide
this election...we have jobs,
the economy, education, im-
migration,” Anthony says in
the video. “President Obama
is on our side on all of it. We
just need to make sure he
gets four more years to make
more progress.” The award-
winning singer is also sched-
uled to perform June 26 at an
Obama fund-raiser in Miami.
—Justino Aguila
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ARTIST(S)
Venue, Date

Attendance

Lapacity

Pramoter

COACHELLA VALLEY MUSIC AND ARTS FESTIVAL

Empire Pola Fleld, India, Callf,, 158,387
Aprll 13-15, 20-22 < e sallots Goldenyiica Rk Live

STAGECOACH: CALIFORNIA'S COUNTRY MUSIC FESTIVAL

Empire Pola Field, Indio, Callf, 55772 Goldenvaice/AEG Live

Erirgs selinuts

April 27-29

Gindsio do/lbirapuera, 550 Padula,
May 29-31, June 1-3, 5-10

KENNY CHESNEY & TIM McGRAW, GRACE POTTER & THE NOCTURNALS, JAKE OWEN

Lincoln Fimancial Field, 5311 The Messina Group/AEG Live, Eagles
Philadelphia, June 18 lleil Stadium Operator

ROCK ON THE RANGE: INCUBUS, ROB ZOMBIE, SHINEDOWN & OTHERS

S geagium, Columbus, Ohlo, 89110 5000 AEG Live, Right Arm Entertainment, In-hause

BRAD PAISLEY, MIRANDA LAMBERT, CHRIS YOUNG & OTHERS

Wrigley Field, Chicage, June@ /B89 Live Nation

VAN HALEN, KOOL & THE GANG

Staples Centor, Los Anaoles, 27177
Junel, 8 twio sel louts Live Nation

CELINE DION

The Colosselm at Cassars Palace, 16,844 Concerts West/AEG Live, Capsars
Las Yegas, Jun=s 12-13, 16-17 foir seslonsrs Entertainmeant

ROCKLAHOMA: CREED, ROB ZOMBIE, CHICKENFOOT, SLASH & OTHERS

Catch The Fever Festival I3 827 45000
Grounds, Pryor, Okla., May 25-27  throa cay AEG Live, Catch The Fever Music Festivals

CAROLINA REBELLION: SHINEDOWN, KORN, EVANESCENCE & OTHERS

Rockingham Speadway, 29 995
Rockingham, N.C., May 5 % 060 AEG Live, Right Arm Entertainment

ROCKFEST: SHINEDOWN, FIVE FINGER DEATH PUNCH, SLASH, CHEVELLE
55,000

L8 I1-"-. il

B3I 281 BEI50IH

T heac Poladian Produgbes, André Riew Productions

Liberty Memarial Park, Kansas
City, Ma,, May 12 '

AEG Live

18,901 27 817

Fn shrkis AEE Li"ﬂ'ﬂ

03 Arena;, London, May 31-Juns1

ROGER WATERS

Rose Garden, Portland, Cre.,
May 22

12774

£ e gl

Live Mation

JASON ALDEAN, LUKE BRYAN, LAUREN ALAINA

Itheatre at I7.789
Lakewood, Atlanta, May 18-19 bwn sellouts

SMTOWN LIVE: BOA, TVXQ, SUPER JUNIOR, GIRLS GENERATION & OTHERS

Honda Center, Anaheim, Calir., Moo Goldenvaice/AEG Live, Powerhouse
May 20 T Entertalnment

Aaron's

Live Mation

LADY GAGA, ZEDD

Mall of Asia Arena, Manila, 18,915 Live Mation Global Touring, Dvation
Philippines, May 21-22 ey el ls Productions

ROGER WATERS

U, 5. Alrways Center, Phoenix, 1,585 Live Mation

May 15 sellol

MANA

Oracle Arena, Oakland, Calif., 13,463 AEG Liva

Aprll 27 o[ B3
ROGER WATERS

BOK Center, Tulsa, Okla, May 5 19,65 Live Natlon
ROGER WATERS

E{ﬁﬁ ECWH Crnkey; LTy il Liver Nation
IL VOLO

UMNIMET, Caracas, Venezusla, 4189
April 13 o |l il

NICKELBACK, BUSH, SEETHER, MY DARKEST DAYS
Rexall Place, Edmantan, Alberta, 13,632 Live Mation

Hay 15 14l SEG
MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRGQUE DU SOLEIL

Eﬂlnntklgrwlin Center, Austin, E_T":E'f Cirque du Saleil

BARRY MANILOW

Manchester Arana, Mlanchester, 11,586
England, May 18 13085 Kennedy Street Enterprises

MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL

Sildcostone Areoa, Noshvlle, | 11277 5234 ciraue o ole

FLORENCE & THE MACHINE, BLOOD ORANGE

Rod Laver Arena, Melbolrne; 12,897 Chugg Entaertainment, Lunatic

Australia, Mai 20 el hownt Entertainment, X111 Touring

Auditorio Nacional, Mexica City, 20,121
Aprll 20-22 I three seliout: Erre Ele

MICHAEL BUBLE

Via Funchal, 53 Pauls, Aprit 12~ 1978 Evenpro/Water Brother/X¥Z Live

JAY-Z & KANYE WEST

Spartpalels, Antwoarp, Belgium,
i ) Live Mation

TONY BENNETT

Sydnay Opera House, Sydney,
A!;I:r e 2y, Dainty Group

Evenpro/Waler Brothar

thRra=sellout:

MICHAEL BUBLE

Evenpro/Water Brother/XYZ Live

HS5BC Arana, Rio De Janelrs,
March 31

FLORENCE & THE MACHINE, BLOOD ORANGE

Burswood Dome, Perth, 12,294 Chugg Entertainment, Lunatic
Australin, May 17 1258 Entertatnment, X111 Touring

FLORENCE & THE MACHINE, BLOOD ORANGE

Sydney Entertainment Centre, 12,15 Chugg Entertainment, Lunatic
Svdney, May 24 12472 Entertainment, X Tourlng

FRANKIE VALLI & THE FOUR SEASONS

Rod Laver Arena, Melbourne, Big2
Australia, April 3 a'118 Dainty Group

WESTLIFE, GLENN CAL, VANQUISH, LILYGREEN & MAGUIRE

Manchester Arena, Manchestar 13,960
England, May 26 Y g'azs Live Nation

8.853
gellout

The "How to Train

Your Dragon™

show'will play ‘ ' ; "y
North America L i
for abouta yean * _ ]

Slayin Dragons

With the Stones In his rearview (for now), Michael Cohl
finds different kicks with ‘Dragon,’ Spidey

ichael Cohl is a merry old soul these
days.

Cohl earned his most widespread
acclaim as producer of six Rolling Stones tours,
from 1989's Steel Wheels show through the most
recent, the $558 million-grossing (according to
Billboard Boxscore) A Bigger Bang tour of 2005-
07. Under his current company, S2BN Entertain-
ment, he's also known as producer of the stage
extravaganza adapted from the TV kiddie show
“Yo Gabba Gabba!," which won the creative content
award at the 2010 Billboard Teuring Awards. And
he's listed as lead producer of “Spider-Man: Turn
Off the Dark,” the most expensive and techno-
logically ambitious Broadway show ever mounted,
now churning out $1.5 million a week some 19
months after its debut,

Lest anyone forget, Cohl is a promoter, too.

Not counting a stint running
Ottawa’s legendary strip club, Pan-
dora’s Box, the Canadian impresa-
rig, winner of Billboard's inaugu-
ral Legend of Live award in 2004,
got started in the live entertain-
ment business as a promaoter, and
he again dons his promoter's hat
with the new arena show “How
te Train Your Dragon Live Spec
tacular,” based on DreamWorks'
3-D animated feature film, which grossed nearly
$500 million. Preducers include DreamWorks
and financial services company RZ0 (whose
tour clients include the Stones and the Police
reunion), dba as RZ0O Dragon Productions on
this tour. After 45 shows in Australia grossed
more than $12 million (U.5.) and drew 168,684,
according to Boxscore, the production hits North
American arenas in July,

“Dragon” will prezsent approximately eight shows
in five days in each domestic market, playing about
a year in North America before hitting the rest of
the world. “It fits into what we're doing—a type of
event that I'm really into these days,” Cohl says. "It
has Vikings and flying, fire-breathing dragons—
everything that the movie had, except it’s live, It's
shocking how amazing it is. My quote is, You will
believe that dragons exist.”

Clobal Creatures, the entertainment firm be-
hind 2008 creative content award winner “Walk-
ing With Dinosaurs,” and U2’s “king of produc
tion managers” Jake Berry are onboard, putting
this tour into the "mega” category. The show will
deliver some two dozen dragons, with wingspans
of up to 46 feet, along with the aforementioned
Vikings as well as circus artists and acrobats,

LiGA TOMASETTI

all performing against a high-tech, wall-to-floor
immersive projection system measuring more
than 20,000 square feet,

RZO is taking the GM role (a theatrical
term]) on the tour, and RZ0 partner Bill Zys-
blat says the show has many similarities and
many differences to rock mega-tours. “Some of
the similarities are in the gize of the entourage,
number of trucks, weight of the show,” he says,
“This is more ambitious than any arena rock
tour 1 have ever been involved with. Imagine
the biggest and heaviest tour vou have ever
seen. Now imagine the largest set components
of that tour flving areund an arena, often with
people on them."

Zysblat says he's seen the spectacular three
times in Australia. "After the first time [ saw 1it,
| was walking backstage and before | realized
what | was doing, | found myself
petting one of the dragons saying,
'Nice show,™ he says. “Think of it
a5 a cross between “Walking With
Dinogaurs’ and Cirque du Soleil,
all on steroids.”

In its first incarnation, “Dragon”
was too big to fit many North
American arenas, Cohl says, “be-
cause it was too heavy and big. But
we've worked through that, and
now we can play 98% of them. About a third of
the buildings booked on the tour originally were
worried. Most of them, when they checked it out,
were OK. Then there were some for which the
weight and size of the show had to be adjusted.
Butit’s all been worked out, and now it's cool.”

Bevond cool. “This is huge, monumental,”
Cohl says. “But huge, in and ofitzelf, is meaning-
less. It's also incredibly creative and great fun.”

So why did he get involved? "My real interest,
that most people never quite got, is that, whether
in film or theater or tennis or concerts, 1 love con-
necting an audience with something that gives
them a thrill,” Cohl says, *This is exactly it.”

Among the promoter's main jobs is creat-
ing awareness and, specifically in the case of
“Dragon,” messaging its hugeness. Cohl ex-
plains his strategy: "The No. 1 thing is, we've
got to show [the scale of the endeavor|. This is
one where a thousand words doesn't even equal
a picture, We're going to get it started, we'll bring
people from all over the country to see it, we'll
get it online, and off we'll go,”

For 24/7 touring news and analysis,
- see billboard.biz/touring.
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Mr. Smith Goes To Washington

Former Warner, Capitol chief donates interview tapes to Library of Congress

hen Columbia Records' legendary

Ad R executive John Hammond was

hospitalized in the 1980¢, Capitol
Records' then-president Joe Smith visited and
their conversation turned to the jazz artists they
both loved. Smith asked if the recently departed
Count Basie had ever been recorded discussing
his work and music, and Hammond responded
by asking his visitor to undertake a new mission:
chronicling the creative life of musicians. Smith

took the directive to heart, creating the book *OH

the Record,” which was published in 1988, Now,
nearly 25 years later, Smith's unedited interviews
with more than 200 artists for the book have been
donated to the Library of Congress.

The Library of Congress digitized all 238 hours
of tapes that Smith recorded during the vears he
worked on the oral history, making the unabridged
interviews accessible in its Capitol Hill reading
room starting June 19, Later this vear, some re-

JOE SMITH (left) with
MICKE iHﬁLﬁpf'thE
GratefylDead, Who he
signadﬂwhiieaté

360 DEGREES OF BILLBOARD

BILLBOARD, PEPSI TEAM FOR
SUMMER BEATS CONCERT SERIES,
SONGS OF THE SUMMER CHART

Billboard has teamed with Pepsi for its first “Summer Beats" con-
cert series, a three-city concert program that is an extension of
Pepsi's previously announced partnership with Twitter. The first
concert will feature Katy Perry in a special live performance on
Hollywood Boulevard in Los Angeles on June 26 as part of the
official U.5. premiere event for her new Paramount Pictures film,
“Katy Perry: Part of Me,” that opens July 5.

Following Perry’s concert will be a late-July show in Nashville
and a late-August event in New York. Artists for the Nashville and
New York performances couldn't be confirmed at press time.

The concerts will be live-streamed on Twitter, where fans can
help directly influence everything from the artists' wardrobe to
which songs play during the encore. Roughly 1,000 fans will be
admitted to the live events, while global music fans can watch
the programs on Pepsi's Twitter page ((@Pepsi) or on Pepsi.com.
Billboard.com will help promote each concert as well as host on-
demand streams of each concert following the show.

The concert series is part of Pepsi's "Live for Now" brand po-
sitioning that launched in April with its first global commercial
featuring Nicki Minaj.

"The Summer Beats concert series truly brings Pepsi’s ‘Live for
Now' mind-set to life by offering fans the ability to interact with
and impact a live concert event,” PepsiCo senior director of cul-
tural branding Javier Farfan said in a statement. “This component
supports our overall Twitter program by inserting spontaneity
and social-media engagement into the concert experience and
changing the way fans enjoy music.”

10 BILLEOARD | JUNE 30, 2012
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Additionally, Pepsi will also present the "Billboard Songs of

cordings will be streamed on loc.gov, and the newly
named Joe Smith Collection—which would take
10 days to hear in its entirety—will be housed at
the Packard Campus for Audio Visual Conserva-
tion in Culpeper, Va. (Last year, Smith donated his
papers to the Rock and Roll Hall of Fame, which
mcludes most of the research and correspondence
used in compiling his book, but not the actual in-
terview tapes.)

Smith, who ran Warner Bros. Records in the
'60s and '70s betore taking over at Eleltra/Asy-
lum, recorded candid conversations with an as-
tounding array of stars, including Ray Charles,
George Harrison, Paul Simon, Artie Shaw, Little
Richard and Quincy Jones. (Unfortunately, Prince
and Phil Spector turned Smith down.) All the in-

terviews were greatly condensed for the book by

editor Mitchell Fink, making thig donation the
first chance fans will get to hear much of the ma-
terial, such as Barbra Streisand talking about her
mother, Bob Dylan assessing the '60s and Les Paul
describing his electric guitar designs.

Handing over the tapes, many of them un-
heard by Smith in their entirety, revived color-
ful memories about obtaining the artists’ co-
operation. “On one trip | got Mick Jagger, Paul
McCartney, Elton John and Robert Plant,” says
Smith, 84, “Barbra did it at [New York’s| Essex
House in a bathrobe. | went to Ella Fitzger-

ald’s house in Beverly Hills and she needed
help getting her stereo hooked up. So there |
am, sprawled out on the floor, before taping her
interview.” James Brown was out on bail and
wanted to talk mostly about Ged, and ingisted
that Smith sign two of his own artists to label
deals before consenting to the interview,

Smith went to a studio to interview the Everly
Brothers, and found Phil and Don in the middle of
a fisthight. A slumbering Sting had to be dragged
out of bed at a San Francisco hotel room. James
Taylor, who Smith had signed, was shy and re-
served even in front of the executive who had long
championed his music. Another Smith signing,
Van Maorrison, insisted on being addressed as “Mr,
Brown” in an empty London hotel lobby, where
no one was around to recognize or accost him,

smith says the Grateful Dead was his most sig-
miticant signing while at Warner Bros. And vears
after he refused to ever accept a drink from any
of the band members—"they were always trying
to dose me,” he says, referring to LSD—it was
drummer Mickey Hart who suggested that Smith
align with the Library of Congress.

In composing the book, Smith savs his role
model was Chicago authorfbroadcaster Studs
Terkel, who wrote the 1974 occupational classic
of nonfiction, “Working,” that captured com-
mon Americans describing their careers in their
own words.

“l was from the business, and | assured them
| had no interest in embarrassing them,” Smith
recalls telling artists in order to get them to dis-
cuss their work. “In the end, 1 think I became a
pretty good interviewer.” ‘oo

Pepsi's “Live for
Now" promotion,
which launched in
April with NICKI

MINAJ, continues

with a concert tie-in
for KATY PERRY'S
“Part of Me” movie.

this major music season from the launch of the Songs of the

the Summer” chart on Billboard.com. Returning for a third con-
secutive year, the chart keeps weekly tabs of the most popu-
lar songs on the Billooard Hot 100 from Memaorial Day through
Labor Day, after which point the official Billboard Summer Song
of 2012 will be announced.

“We're thrilled to be working with Pepsi to build on the com-
pelling content and exciting experiences that Billboard brings
fans throughout the summer,” Billboard publisher Tommy Page
says. “Billboard has significantly increased its presence during

Summer chart in 2010 to the Summer Blowout event in 2011,
and the Summer Beats concert series is a perfect platform for
the brand to expand its footprint and engage with even more
fansin2012."

Pepsi also recently teamed with Viacom to give away tickets
to upcoming Summer Beats concerts. Fans can enter by tweet-
ing images of their “Live for Now"” moments using a designated
hashtag, and winners will become the official Pepsi NOW photo
correspondents on-site. oo

MiNAL OOURTEEY PEPSICO

ToP: BARDY GIESON,
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Debate Class

NPR intern sparks online exchange over artists’ rights in the digital age

¥

Musician DAVID ¥
LOWERY tookissue with
NPR's Emily White over
her stated doulat that she
and her peears “Will ever
pay for albums.”

college student bragged about her music collection ona
Saturday. By Monday, an indie-rock stalwart had a band
of fired-up online supporters ready to take her tuition

money and distribute it to evervone from Big Star to Yo La Tengo.

On June 18, David Lowery of Camper van Beethoven and
Cracker posted a response to a blog post from 21-year-old NPR
imtern Ermnily White titled “1 Never Owned Any Music to Begin
With." Hers was a millennial’s response to a post from NPR “All
Songs Considered” host Bob Boilen, who deleted 25,000 songs
fram his iTunes library and put his trust in the cloud,

White saw Boilen's move as hardly radical as her perspective

along with that of her peers—is that they never truly own music
due to a lack of physical purchases. White says she has purchased
only 15 CDs in her life vet has an iTunes library of 11,000 songs,
created from shared mixtapes, ripping CDs at her college radio
station and gifts from a few friends,

“Thonestly don’t think my peers and | will ever pay for albums,”
White says, noting she never lived in a world where music was
thought of as a physical product. “1 do think we will pay tor conve-
nience,” which leads to her hope of a Spotity-like catalog of music
that synchs to the phone and various home entertainment devices,

In his 3,800-word response posted on Trichordist, a community
blog that aims to “protect artists' rights in the digital age,” Lowery
wrote that individuals need to pressure governments and private
corporations to act ethically and fairly when it comes to artists’
rights. “There 1s a disconnect between college students’ personal

behavior and a greater social injus-
tice that is occurring” before speci-
fying that “technological and com-
mercial interests are attempting to
change our principles and morality.”

“By allowing the artist to treat
his/her work as actual property,
the artist can decide how to mone-
tize his or her work,” Lowery wrote,
“Now we are being asked to undo
this not because we think this is
a bad or untair way to compen-
sate artists but simply because it is
technologically possible for corpo-
rations or individuals to exploit art-
ists’ work without their permission
on a massive scale and globally.”

Conversely, Lowery sees the In-
ternet as a fabricated version of the
physical world, one that emphasizes
convenience and speed over the tan-
gible and enduring. “Congratula-
Hons," he wrote, "your generation
is the first generation in history to
rebel by unsticking it to the man
and instead sticlking it to the weirdo
freak musicians!”

He ultimately asks, “Why do
we value the network and hard-
ware that delivers music but not
the music itself?"

Lowery, for those whose musi
cal education skipped college and
indie rock of the '80s and "90s,
founded Camper Van Beethoven
and Cracker. In the 21st century,
while keeping both bands alive and
recording his first solo album, he
has worked as a financial analyst
and lectured at the University of
Georgia music business program.

An erudite writer and speaker,
Lowery’s words were spread on Twitter by a healthy number of
artists responding to his post. John Paul White of the Civil Wars,
Michael Penn, Aimee Mann, Chuck Prophet and Ben Gibbard
of Death Cab for Cutie were among the artists cheering from
the sidelines,

The debate was passionate: Within five days, White's column
attracted nearly 700 comments on NPR's “All Sengs Considered”
blog, and Lowery had 500 mostly positive comments with 48
hours of posting, "All Songs Considered” co-hest Robin Hilton
weighed in with a milquetoast overview of the situation, saying
that NPR looks forward to facilitating the conversation on dis-
tributing music and getting musicians paid.

Jay Frank, the former Yahoo Music and CMT executive who
wrote the books “Futurehit. DNA" and “Hack Your Hit,” felt both
sides were missing a major point,

“While all these independent artists argue thievery, do you
know who's winning? Major labels,” he posted on his site, Fu-
tureHitDNA.com. "Major labels have figured out that the game
is about exposure and awareness . . . It's not about royalty rates,
thievery or even guality of music. It's all about how 1 get people
to know | exist."

Yo La Tango, one of the bands White name-checked as a
[avorite after securing its music from a high school friend,
tweeted a final thought for her: ¥ Dear Emily White, someone
around here can show vou where to buy our records now. ps
we just stole vour bike."

SICIRER' (e BY ED CHRISTMAN

Clip Jobs

YouTube seeks label aid to secure
artists' publishing rights for videos

ouTube’s appearance at the "Indie Weelk” convention recently

held by the American Assn. of Independent Music (A21M)

in New York was the meet’s best-attended panel, primarily
because indie labels are desperate for information about how they
can build revenue streams from the gigantic video site,

YouTube generally obtains the master and publishing rights for of
ficial music videos that appear on the site. It's the user-generated clips
that cause the most confusion among labels and music publishers.

Last vear, YouTube entered a settlement agreement with the Na-
Honal Music Publishers' Assn, (NMPA) to pay publishers through
a formula based on 15% of revenue derived from advertisements
that run with user-generated videos. The Harry Fox Agency (HFA)
administers the program, which publishers must opt into, Accord-
ing to sources, if publishers opt in, they also agree to give up any
potential lawsuit claims on alleged past capyright violations.

While a licensing system 1s in place to pay music publishers and
master rights owners for recordings used in user-generated videos,
what's not so well-known is that YouTube won't place any ads on
clips for which it hasn't obtained the master and publishing syn-
chronization rights, YouTube is often accused of making money
oft such videos by rights helders, but that isn't quite accurate be-
cause those clips aren’t being monetized through ad placements.
Looking at it another way, label rights holders aren’t earning money
from those videos in which YouTube doesn't have the publishing
rights—one of the reasons why YouTube appeared at Indie Week.

At the A2IM panel, Maggie Argyros of digital distribution ser-
vice the Orchard noted that, without these rights attached to user-
generated videos, “nobody makes money: not YouTube, the labels,
the publishers, the songwriters or the artists.”

According to YouTube strategic partner development manager
Scott Sellwood, the site has a pretty good handle on licensing and
pavs for user-generated videos where it has deals with the publish-
ers, through the NMPA-negotiated, HFA-administered settlement
agreement or direct deals. The company comes up short in monetiz-
ing videos in situations where artists control the music publishing.

Consequently, Sellwood told A2IM attendees that YouTube began
an experiment this quarter, cutting deals with about 20 labels to
serve as aggregators, contact acts who control their own publish-
ing and get them to sign off their rights so YouTube can license
the music through the labels.

In Europe, YouTube doesn’t have a problem getting the publishing
syneh rights. It can just go to the collection societies, which generally
have the right to license and collect for synchs, unlike the United
States where ASCAP, BMI and SESAC do not control those rights,

As NMPA president/CEQ David Israelite said at his organiza-
tion's recent convention, the publishing industry isn't vet built for
blanket licensing of synch rights. While he cited NMPA's settlement
with YouTube as a model, in order to make such licensing a reality,
there would have to be legislation and creation ol a clearinghouse.

Once labels turn to artists who control their own publishing
and put together a contract that it can bring to YouTube allowing
the label to control those rights, it could open up the way for more
user-generated videos to be monetized,

As it stands now, however, if a song has multiple nghts holders and
one of them doesn't want the song affiliated with a user-generated
video, then YouTube can't—and won't—monetize that recording.

According to sources at the A2IM meeting, the label acting as an
intermediary isn't enough to get user-generated videos monetized.
The second factor requires metadata to correctly match the record-
ing and song. That's another reason why YouTube apparently feels
that getting labels to act as an aggregator malkes sense: Labels have
access to all the metadata associated with a recording, including
the ISRC (international standard recording code), which publish-
ers have a hard time tracking,

Once YouTube gets all the necessary rights and can match the
metadata, then it can begin monetizing videos that previously
weren't eligible to partake in ad-revenue sharing, .o
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Live, FromThe Living Room

New platforms hope to turn online concerts into cash cows for artists

new breed of online

video platforms is

helping artists make
money from live events with-
out getting on a tour bus, With
companies like Stagelt, Gyros-
kope and Evinar leading the
way, artists have entirely new
opportunities to enjoy a career
on the Internet.

The best-known of the three,
Stagelt was founded by singer/
songwriter Evan Lowenstein of
duo Evan & Jaron and launched
in March 2011, with Jackson
Browne, Jason Mraz and a host
of lesser-known acts using it,
Evinar, launched in March,
hosts live events but focuses
exclusively on the Facebook
platform. Rather than stream
shows, Gyroskope, which de-
buted in early June, offers a
platform to sell concert videos
directly to fans.

Artists already have an
abundance of online tools to
promote themselves and fos-
ter relationships with fans. A
February survey
for the Future
ot Music Coali-
tion's Artist Rev-
enue Streams
project found
that 44% of re-
spondents use
Facebook, 435
have an artist
blog or website,
43% use YouTube, 249% are
on Myspace and 23% promote
thermnselves on Twitter.

But the Internet was sup-
posed to be about much more
than promotion. About a de-
cade ago, the Internet was
widely seen as a way to sell
recorded music to people who
couldn't purchase a particu-
lar title in a brick-and-mor-
tar store. A music fan in, say,
rural Idaho could buy the

same music as a person liv-
ingin New York with greater
access to deep-catalog re-
cord shops. Thus, the Inter
net would allow artists and
labels to reach underserved
COTISUTNETS.

In reality, however, such fac
tors as file-sharing and online
storage lockers have made gen-
erating revenue from recorded
music even more difficult. Art-
ists and labels hope consumers
buy their music but offer them
ample opportunities to obtain
songs at no charge. Given the
illegal options readily avail-
able to anvone with an Internet
connection, purchasing music
has become either a voluntary
act of kindness or a premium
put en the convenience of re-
tailers like iTunes.

The industry shouldn't ex-
pect to monetize music the
same way it did in previous de-
cades, explains Alan McGlade,
managing director at DEV and
an investor in Stagelt, The CD
was great for the
album format,
for example,
but the Inter-
net is better for
tracks, streams
and other in-
herently digital
media. “The re-
ality is the In-
ternet is a fun-
damentally different medium
and opens up new possibilities
for consuming music,” Mc-
Glade says.

Music fans will undoubt-
edly continue to attend con-
certs, but online performances
could become commeon events
because they require so little
investment from consumers.
There is no travel time to the
venue, no parking fees, no
babysitter arrangements and

ATTACK
SUB

What's ahomedig-
ital music system

casts $699.

without enough bass to startle the nelghbors? The new Sub
is a subwoofer that works with all Sonos amplified compo-
nents, such as the Connect: Amp, Play:5 and Play:3. The Sub
has a single Ethernet port that allows the device to connect
to a Sonos system's Wi-Fl network. Consumers will need
the other Sonos products to create the network, so the Sub
should be the last plece added to a system.

The Sub comes in one color—premium black gloss—and
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Stagelt viewers have paid an average of $6.65 in “ticket”
fees and “tips,” according to site founder Evan Lowenstein

of the duo Evan & Jaron.

no hassle getting home late,
People can watch from the
comfort of their homes or
offices on a desktop, laptop,
tablet or mobile phone. And
watching from anywhere is a
blessing for a fan who lives in
a rarely visited, terbary tour-
ing market.

You can't beat the cost, ei-
ther. Stagelt viewers have paid
an average of $6.65 in “licket”
fees and “tips,” according to
Lowenstein, although that
figure has risen to $8.53 dur-
ing the last three months.
Smith says the typical price
for a Gyroskope video is $10.
Both prices are far lower than
entry into a small club and a
cheap beer.

The costs to the artist can
be minimal. Lowenstein says
90% of Stagelt performances
are handled by laptops and
prove that fans will trade
audio and video fidelity for a
live experience. These low-tech
productions are good enough
for many fans—most artists
perform acoustic sets, and
shows might take place from
the back of a tour bus erin a
living room. Both Stagelt and
Evinar take 40% of gross rev.

enue, while Gyroskope charges
producers a monthly fee based
on the number of files hosted
and a small fee for fans' credit
card transactions. Producers
keep 100% of the sales,

Online video already has dil-
ferent monetization schemes
for larger entities like sports
tearns, faith-based organiza-
tions, educational institutions
and government agencies.
Such online video companies
as DaCast and Monetize Media
offer enterprise solutions for
publishers to monetize live
video programs through ad-
vertisements, subscriptions
Or pay-per-view.

Individuals, however, need
only these simple platforms
aimed specifically at musi-
cians. A service like Stagelt
provides a turnkey solution
that requires nothing mare
than a webcam, a few fans
and a bit of marketing know-
how to generate awareness,
Lowenstein says, “We believe
people will come to the site
saying, 'It's Tuesday night,
I'm home from work, What's
playing on Stageli?™” .

For 24/7 digital news
,blz and analysis, see

billboard.biz/digital.

BITS AND BRIEFS

EVENTBRITE
PASSES $1B MARK
Online ticketing service
Eventbrite recently sur-
passed $1 billion in sales
in slightly more than four
years of operation. Its plat-
form offers a solution for
ticketing events at a low
cost, including conferences,
fund-raisers and concerts.
Launched in November
2006, the San Francisco-
based company has raised
%$78.1 million from Sequola
Capital, Tiger Global Man-
agement, DAG Ventures
and Tenaya Capital.

CROWDFUNDING

SITE RAISES $15M

Indiegogo, developer of a
platform that allows cre-
ators to raise money from
fans for various projects,
has raised $15 million from
Insight Venture Partners
and Khosla Ventures.
Launched in 2008, it pro-
vides a service similar to
well-known crowdfunding
site Kickstarter and music-
oriented PledgeMusic. Ac-
cording to a blog post by

RINGTONES"™

- TITLE
. ORIGINAL ARTIST

founder/CEO Slava Rubin,
the new funding will help
the company improve the
service and attract new em-
ployees. Indiegogo raised
$1.5 million from BOLDstart
Ventures in 201, The plat-
form has hosted 100,000
campaligns in more than
190 countries.

NEW RECORD FOR
SOUNDEXCHANGE
SoundExchange, the orga-
nization that collects and
distributes digital perfor-
mance royalties, announced
that it has paid out %1 billion
inroyalties since its creation
in 2000 and distributed a
record $108.6 million in the
first quarter of 2012, “This
milestone reflects the fact
that the digital music in-
dustry is evolving and will
continue to grow,” presi-
dent Michael Huppe says.
SoundExchange collects
statutory royalties for the
noninteractive digital per-
formance of sound record-
ings by satellite radio com-
panies and webcasters in
the United States.
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Sunny And Phair

A.R. Rahman gets indie rocker to help a score take shape

ol A

A.R.RAHMAN (inset) wanted LI1Z PHAIR (below) to be the musical "voice" of the fema

characterin DreamWorks' “People Like Us.”

hetwo Academy Awards that A.R. Rahman won for “Shim-

dog Millionaire” represent a side of him that's no longer

plavingin Hollywood—his Indian music roots. The change
started with his transcendent, hypnotic score to 127 Hours," and
it continues with his soundtrack to “People Like Us,"” the Dream:
Waorks film that Disney will release June 29,

“There's nothing Indian about it,” Rahman says of his latest
work., *It's purely American. | want to do things that take me on
new journeys. It's scary.”

Rahman's journey on “People Like Us” included an encounter
with longtime indie rocker Liz Phair, who has quietly begun to
carve out a careerin film and TV scoring by working with vet-
eran TV musicians Marc Dauer and Evan Frankfort. Last year,
she scored the 12-episode Disney Family sitcom “State of Geor
gia” and five episodes of USA Network’s “In Plain Sight,” while
previous credits include working on "90210" and “Swingtown.”

“Emotionally, scoring and songwriting are en-

tirely different,” says Phair, who first emerged as s°und NOTES: Two-

an indie empress in the early "90s with Exile in

After contributing wordless vocals, Phair returned home to
start worlding on the song that would close the film, "Dotted Line,”
1 “a highly emotional state.” The Phair-Rahman composition
was recorded a few days later. Lakeshore Records released the
soundtrack on June 19,
While looking for more scoring work, Phair is also writing
songs for a new solo album that she hopes will
return her to the guitar-driven rock of her

earlier years.

“1 want to make a true rock record, some-
thing Ryan Adams-y or Jack White-izh,”
she says. "1'd like to cut down on the glut
and really focus on songs that are im-
portant. It's easy to write a song
that's clever. It's hard to write one
that matters,”

hme Academy

Guywille, a 1993 album that set the gold standard for +v Ision Award win-

any female alt rocker with heart-on-the sleeve in
stincts, soul-scarring lyrical revelations and smart
melodic hooks. “When [ write a song it's always
saving something about me. When I'm scoring,
it’s about making the instruments speak,” she says
of her new approach. “Scoring has made me more
aware of what I'm playing, especially on guitar, and
| find that I'm making the guitar speak again in my [new] songs.”

“People Like Us" director/screenwriter Alex Kurtzman reached
out to Phair while he was writing the movie and said he'd been
listening to Guywille and Phair's other "90s albums to shape the
temale lead character of Frankie. “He asked it | would want to be
a part of {the film|, and I said ‘yes,’” she says. “Then | didn't hear
from him for a year."

Phair saw the first cut and was emotionally overwhelmed by
the character played by Chris Pine, who is charged with delivering
$150,000 of his deceased father's fortune to a half-sister, Frankae,
he has never met. A few months after the screening, Kurtzman
called again to sav Rahman was doing the score and asked it she
would come to a session.

"We wanted her voice to be the voice of Frankie, Elizabeth Banks'
character,” Rahman says. “Each character is classic and beautiful in
their own way, so the score had to symbolize that. [ had to make sure
the score was not very big—it had te be intimate and very Ameri-
can in its structure. [t was a completely new experience for me.”

ner Gustavo
Santaclalla has
signed with Sony
Masterworks.

First up will be an
album from his band
Bajofondo, followed
by a solo album next year. He most
recently scored the film version of
Jack Kerouac's "On the Road” . ..
Music supervisors will be eligible to re-
ceive Grammy Awards in the category of
best compilation soundtrack album be-
ainning with next year's awards. Music
supervisors will need to meet a threshold
of requirements as defined by the Guild of
Music Supervisors and determined by the
Music for Visual Media Screening Committee
. Milan Records’ concert series at Largo in
Los Angeles—most recently for the music of
“Dexter”—will continue in mid-August with
Nick Urata of Devotchka performing music
from “Ruby Sparks” . . . The premiere of NBC's
“The Voice," moving to fall from the spring inits third
season, has been set for Sept. 10. .o -iﬂ?
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ALBUM
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RELEASE DATE
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LABEL
Machete,/Universal Music Latin
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PUBLISHER
Universal Music Latin
Publishing (EMI)

BOOKING
Juan Toro, the Relentless Agency

ATTORNEY
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PUBLICIST
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The new album by WISIN
Y YANDEL, Lideres
(inset, opposite page),
shares its name with the
duo’s clothing line.
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WISIN Y YANDEL

WANT TO TAKE
REGGAETON

ROUND THE WORLD

I BY LEILA COBO
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L |
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REGGAETON IS A REALM POPULATED BY DUOS:
Alexisy Fido, Zion v Lennoy, Jowell v Randy, RKM y Ken-Y,

A decade ago, the leld was even more crowded, with
dozens of duos, many now defunct. Among them all, none
has withstood the test of time like Wisin y Yandel, whose
popularity and willingness to evelve have earned the act
eight No. 1s on Billboard's Hot Latin Songs chart, more
than any other Latin urban act. By the same token, no other
reggaetén duo has seold nearly as much: Wisin y Yandel's
debut album, 2005's Pa'l Mundo, has moved 657,000 cop-
ies in the United States, according to Nielsen SoundScan.

MNow, Wisin y Yandel are poised to notch their ninth No.
| on the chart with “Follow the Leader,” a mostly English-
language track featuring Jennifer Lopez that signals the
duo’s intention of aiming for a bigger mainstream audience.

The single, the first from the pair's upcoming set, Lideres,
due July 3 on Machete/Universal Music Latin Entertain-
ment, is one of three bilingual tracks on the album. The
other two are the next single, “Algo Me Gusta de T1" (fea-

turing Chris Brown and T-Pain), and a bilingual remix of

Timbaland's song "Pass at Me."

“We're working, opening doors,” says Wisin (real name:
Juan Luis Morera Luna). “Tt's part of a strategy we've been
working on for two years, thinking of opening markets in
different places. That's why the sound of the album is var-
ied. We really thought about producing an album not just
for Latins or for South America, but for the world."

The expansion goes beyond the music. Aside from hitting
the road with Lopez and Enrigue Iglesias this summerona
massive North American tour, Wisin y Yandel are working
on a TV show for new Latin cable channel Munde Fox and
partnering with Macy’s on a clothing line, Los Lideres. But
the launch pad is definitely “Follow the Leader.”

Wisin and Yandel (real name: Llandel
Veguilla Malave) have collaborated with
mainstream artists before. *Our forte
1s the Latin marketplace, and we're ex-
tremely proud of being Latin,” Wisin
savs. “But reaction to our |past| collabo:
rations with 50 Cent, Chris Brown and
now ].Lo has been very good.” Their col-
laborations have yielded two No. 15 an the
Hot Latin Songs chart with Iglesias, as
well as the high-profile 50 Cent feature
“Mujeres En el Club,” the first single off
2009's La Revolucion,

Core Latin acts—from Alejandro Fernandez to Daddy
Yankee—have long recorded with mainstream acts, and
the trend is accelerating, thanks to Pitbull (an almost as-
sured hit ingredient) and Iglesias. But the exposure gar-
nered by Wisgin y Yandel through their Lopez duet may be
unprecedented. Not only did the duo perform with Lopez
on this year's "American Idol” finale—putting the pair be-
fore millions of viewers who had likely never heard of the
act—but Wisin y Yandel will also reach broader audiences
when they co-headline the Lopez/lglesias North America
tour that begins July 14 in Montreal, just 11 days after their
album release.

In addition, the action-packed "Follow the Leader” video
directed by Jessy Terrero and featuring Lopez and the duo
hopping from buildings ostensibly during a Secret Service
chase, has garnered more than 21 million YouTube views
sinice its May 4 release on Vevo, That traffic, in turn, was
aided by a May 3 Twitter video premiere that was pushed by
tweets from a host of celebrity “friends,” including lglesias,
Kim Kardashian and Ellen DeGeneres.

“Jennifer was integral in the marketing of the song,"” says
the duo’s manager, Edgar Andinoe of the Andino Marketing
Group, "She’s co-author on the song; she worked in making
the video happen and getting sponsors.”

The sponsor list was impressive, beginning with the tour-
ism office of Acapulco, Mexico, where the video was shot,
which will use footage for a commercial promoting tour-
ism to the area. Other sponsors that helped defray the $1
million-plus price tag {according to Andino) include Black-
Berry, Rémy Martin, Under Armour and Dodge. All have
product placement in the video.

Lopez and Wisin v Yandel had never met, but, Wisin
says, "Frio,” a track that the duo recorded with Iglesias, was
a favorite of hers. "And a cousin of hers who baby-sat for
her kids always went to our shows at the Staples Center |in

Los Angeles| and spoke about us, So there was a connection
even though we didn't know it."

It all came full circle through AEG Live CEQ Randy Phil-
lips, who has a long history with Wisin v Yandel.

“Edgar [Andino] called me and said they had a song for
their album that he thought would be perfect for Jennifer,
and asked if I would set him up with Benny Medina [Lo
pez's manager],” Phillips recalls. “1 said, ‘Absolutely.” Benny
hadn't heard of them and 1 explained the kind of business
they did and 1 put them together. So the relationship started
trom the song, not from the tour.”

The Lopez track rounded off an alburm that is overall shicker
and more pop-leaning than previous Wisin y Yandel fare.

“Their goal was to create a record with a bigger, maore
international sound,” Universal Music Lating/Machete GM
Luis Estrada says. “The new album is fueled by dance beats
and rhythms that show that Wisin y Yande| are much more
than the urban reggaeton duo that they were in 2005. Our
marketing for this album includes understanding that
we have major pop songs with crossover potential and
working hand in hand with the group and management
to look for opportunities that will expose the songs to the
general market.”

To that end, sister label Universal Music Republic will
work the Lopez and Brown/T-Pain tracks on mainstream
top 40 radio (which has vet to happen with “Follow the
Leader”) while Universal Music Latino/Machete contin-
ues to weork the track on Latin stations.

The next step is the 22-date tour that runs through Aug.
31, which Phillips describes as “almost like a mini-festival.”
He adds, “1 thought the contrast with Enrique—more a rock
show—and ].Lo, more a dance act—would really work. And
Wisin v Yandel really address the Latin audience.”

“It opens the door for new fans to be ex-
pesed to Wisin y Yandel,” Andino says. “If
you look at Jennifer and Enrique, they've
never toured by themselves, and we've
done so for five years. But this tour gives
us markets we had never been in.”

And it allows Universal to develop dif-
ferent sales strategies. “We are planning to
work hand in hand with AEG to seek any
opportunities for promotional activities in
the various cities that not only help push
ticket sales butalso album sales and digital
downloads,” Estrada says. “Our goal is to sell the new album
in selected venues throughout the tour and take advantage of
Wisin y Yandel'’s dynamic stage performance and make the
album guickly accessible to the fans in attendance.”

Among other things {and, following the example of la
belmate Don Omar), Wisin y Yandel will take photographs
with 200 fans at each concert venue and malke in-store ap-
pearances in select cities,

“We're at a point where people want to see us,” Wisin
says. “The loss of physical sales is related to the fact that
many successful acts hide and aren't accessible. We're not
going to lose being close to our fans.”

Visibility and accessibility shouldn’t be an issue. In
addition to the album and the tour, the duo’s Los Lideres
clothing line, designed by Marc Ecko and currently avail-
able on Wisin y Yandel's and Ecko’s websites, will be
distributed by Macy's beginning July 14, Andino says.
A print campaign is in the works for the line, which in-
cludes T-shirts, jackets and jeans for men, The clothing
line, which was originally developed in 2010, is atford-
able, with the top-selling item being a hoodie that retails
for approximately $69.

Following their appearance on "American Idol,” Wisin y
Yande! are developing a show for Mundo Fox that will launch
in the United States in August. Andino likens the program
to “Entourage,” “but for Latines and based around music.”

Indeed, Andino says, despite the crossover opportunities,
the duo remaing—and will remain—a Latin act.

“The way the world is becoming smaller and smaller,
and stations going bilingual, it made sense to come out with
something like this," Andine gays of the albums and singles.
“It's Wisin ¥ Yandel. They speak Spanish. That's what they
do. But we want people to be able to choose. And mayhe that
new fan base we're getting will make people want to listen to
them in English or Spanish. But at the end of the day, Wisin
y Yandel are Spanish-speaking artists.” .o
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In 126,000 gyms worldwide, more than 12 million people are moving to

the Zumba beat. Pitbull, Don Omar and Wyclef Jean have tapped the

F YOU'RE A ZTUMEBA FAN,
vou know what to do when you hear
Pitbull's “Pause:” “go” forward for four
steps, “stop” for four beats, “drop” for

four (thrusting hips forward as you do
20, of course) and then "paaauunssse” fora long,
hip-swiveling four.

This isn't the repetitive thumping ditty of
standard exercise routines. 1t has a verse, a
bridge and unexpected breaks. In other words,
“Pause” is perfect for Zumba, and no wonder:
Pitbull wrote it specifically for the dance-based
fitness program, which has seen its popular-
ity explode. The number of certified Zumba
instructors doubled from 2011 to 2012, accord-
ing to Zumba executives, and the program is
taught in 126,000 gyms worldwide, reaching
12 million people per week.

Now, Zumba—which fecuses its routines
mostly on Latin and dance music—is seeking
to grow further by capitalizing on its musical
base and expanding its relationships with
artists and labels. In the past year, the Mi-
ami-based company has struck deals with Pit-
bull, Wyclef Jean and Don Omar, who have all
penned songs for the program. Recently, Zumba
signed a deal with Paulina Rubie, whose song
“All Around the World,” from her Universal
Music Latino album Brava!, will be featured
in Zumba's “Party in Pink" campaign sup-
porting breast cancer research.

“1 gee it like, ‘I'm going to have 12 mil-
lien hits weekly if | post a song with
[Zumbal,'™ savs Don Omar, whose
song “Zumba” is on his recent
Don Omar Presents MTO2:
New Generation (Machete/
Universal Music Latin
Entertainment). "It is a
great moment for me
and for all the artists
out there to start to look
into these kinds of plat-
forms to promote our
music, because it is the
business of the future.”

Don Omar isn't alone
in his thinking,. In March,
Insight Venture Partners, a
16 |
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fitness craze as a marketing tool. Is it the next music platform?
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New York-based venture capital firm, and the
Raine Group, a media and entertainment in-
vestment firm, made a minority investment in
the company—amounting to tens of millions of
dollars, according to reports. As part of the part-
nership, William Morris Endeavor, a strategic
partner of Raine, will work with the company
to build the global Zumba brand.

“Through this partnership, we will create un-
precedented brand awareness and an infectious
fusion of entertainment and fitness,” WME co-
CEO Ari Emanuel said in a statement, under-
scoring Zumba's musical ties.

“The fitness scene has always been a great
place to marketand expose music,” Interscope
Records marketing director Dave Anderson con-
firms. "We make sure the music programmers
and D]s at gvms have the latest music that we
are releasing, because it is such a great place to

have exposure for emerging and established
acts.” But Zumba ups the ante. "Our in-
structors are like DJs,” CEO Alberto Perl-
man says. “They play the music, and 12
million people not only have to listen to

Zumba, founded by ALBERTO
PEREZ (center), has attracted
artists like WYCLEF JEAN
(left) and PITBULL.

-~

a song, but have to do the choreography for the
song, The song is in their body. It's not like a
radio station, where you can change the dial.”

Zumba has more than 100,000 instructors
in 120-plus countries who pay $30 a month
to be part of the Zumba Instructor Network
(ZIN). Every two months they receive CDs and
DV Ds of hand-picked music, choreographed by
Zumba founder Alberto “Beto” Perez. Roughly
one-third of the music is ariginal material com-
posed as work for hire (much like other fitness
programs), and roughly two-thirds are a mix of
master recordings that Zumba licenses for use
and covers of hits that the company rerecords
but pays publishing rights to.

Zumba's reach isn't limited to its classes,
events and massive conventions. The company
says it has sold more than 10 million [itness
DVDs through various avenues, including shop-
ping network QVC, which recently boasted it
had sold 175,000 Zumba Fitness “Party on the
Go Exhilarate Workout” sets (multiple DVDs,
CDs and workout gear for 5114). All told more
than 262,300 units of Zumba productshave
been sold through QVC.

“Our customers have really responded,” QVC
VP of merchandising John Kelly says. “We've
even seen a significant number of new shoppers
come to QVC to purchase Zumba products.”

Zumba is also in the videogame business,

b and, since 2010, has zold more than 7 million

copies of “Zumba Fitness,” " Zumba Fitness
2" and “Zumba Fitness Rush” for Wii and
Xbox, according to the company. There's
also clothing and accessories, and a mag-
azine with a circulation of 200,000.
But Zumba's core lies in its classes,
and Jean's story is emblematic of the
program’s impact.

“My girlfriend happens to be a
Zumba instructor,” gays Joe Mignon,
a mernber of Jean's management team
in New York who took the artist to a
Zumba event where founder Perez was
leading a class. "Clef jumped on the

stage and performed ‘Hips Don't Lie”
and he immediately identified the

potential,” Mignon says.
A few months later, Perez visited
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Zumba enthusiasts
work up a sweat at
the company's fitness
convention in 2011.

Jean’s studio, heard a song called “Historia” and
asked to use it for the Zumba plavlist and also
for the company's worldwide convention,

“Tt was like immediate marriage,” Mignon
says, “Clef likes to perform and the crowd par-
ticipation is amazing." Ultimately, he says, "It
was a trade-off. Zumba is a great platform for
music, and music is part of the whole workout.”

While Zumba paid a license usage fee for the
rights to “Historia,” the company didn’t pav Jean
a sponsorship fee. In fact, Zumba never pays
such fees. “It's a promotional platform,” Perl-
man says, “The artist obviously gets recognition
with the name of the song, the name of the art-
ist [and| a music video because every song has
a chorecgraphy video. We create a connection
between the artist and the client.”

And Zumba is a worldwide phenomenon.
While half of all instructors are in the United
States, the second-largest market is the United
Kingdom, followed by Germany and Western
Europe. “One of every 10 people in Denmark
takes Zumba,” Perlman says. "It's insane. All
of a sudden Sweden is dancing to [Don Omar’s]
‘Hasta Que Salga el Sol.' | have people in Kan-
sas City who suddenly know [Colombian singer]
Carlos Vives. So we can offer exposure in mar-
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kets that usually don’t know who these artists are.”

Bevond that, there's income to be made from
royalties, says Alejandro Reglero, who's in charge
of licensing at EMI Music Publishing Latin Amer-
ica, which licenses between 20 and 30 tracks a vear
to Zumba products. “We work based on projected
units sold, and there are very few companies today
that produce CDs and DVDs and right off the bat
order large quantities. The money they're generat-
ing is significant . .
will become part of an album’s marketing plan.”

[f this business model is such a win-win, why

. If they keep growing, they

aren’t more fitness programs emulate it? For ane,
because licensing and synching are not only ex-
pensive butalso challenging, particularly when it
comes to worldwide rights of songs with multiple
writers, While different instructors use whatever
music they want in their routines (U.S. gyms pay
a set fee for a general license), songs that become
part of ZIN need to be cleared, and itisn’t always
possible with major hiats. But also, music1s central
to Zumba's identity in a way that doesn't apply to
most other fitness programs.

It’s well-lknown that Zumba is the product of
serendipity. When Perez, a dance and fitness in-
structor from Cali, Colombia, forgot the music
tor his aerobics class one day, he plaved tracks

from his persenal collection and choreographed
a routine on the spot. By 2001, he was living in
Miami and his Zumba classes were attracting
loval fans, including Perlman's mother, who urged
a Babson College graduate with a busi-
ness degree—to check out the class.

Perlman immediately saw the potential and

her son

brought in a third partner, Alberto Aguion, alseo
Colombian. Zumba produced several infomercials
featuring all original music, but the going was
still slow and the money was scarce,

“In 2005 we had trained, like, 700 instructors.
It was a small community and we didn't know
where the business was going,” Perlman recalls.
Around that time, he noticed that instructors would
fiy to Miami for training and would film Perez's
classes—where he played hits of the moment—
with their camcorders, then replicate the moves
and playlists. “We knew that, No. 1, they shouldn
be doing that because of copyright law,” he adds.
“And No. 2, we saw there was a need for instructors
to have choreography set to well-known music,”

Perlman and Perez’s {irst formal music indus-

try visit was to Leslie Ahrens, U.S. Latin VP of

creative for EMI Music Publishing Latin Amer-
ica. Ahrens licensed them some tracks and also
pointed them in the direction of Discos Fuentes,

the Colombian tropical music indie label. Because
Fuentes controlled both master recordings and
publishing, the process was painless.

“So we learned how to license music,” Perlman
savs. "We understood the difference between a
composition and a master, which is complicated
for people who aren’t in the music industry, We
licensed more and more music. And our instruc
tor base kept growing,”

Today, Zumba has a music director, Sergio Min-
sky, a composer and executive whao's worked in
different capacities in the industry, and who sifts
through tracks with Perlman and Perez, who, as
the choreographer, has the last word.

Their picks include big names and up-and-
comers who typically waive their master license
use in exchange for the promotional value. Al-
though roughly 60% of Zumba’'s repertoire is
Latin music, playlists also include tracks like
LMFAQ's “Party Rock Anthem,” a big Zumba hit.

As far as Zumba is concerned, “our goal is to
have 100 million people taking Zumba classes,
both to lose weight and to dance,” Perlman says.
“But our goal from the music angle is to become
a launch platform, a cultural hub, a place where
people discover artists. We want to become the
radio station of the future.” "o

GYM RADIO

Although Zumba is the biggest
and most visible dance-centered
program in the fitness market,
there are other workouts that offer
music promotional opportunities.

QIGNITION T
Developed by music producer
Kike Santander, Qignition uses
Santander’s own compositions
for its Qidance workouts, which,
like Zumba, lean toward Latin
rhythms. Qignition also trains in-
structors and provides ready-to-
use choreographies.

Created in 2010 by voga instruc-
tor/dancer Kali Linder, Qula uses
top 40 songs for an "easy to follow,
high-cardio, dance fitness class
for people of all abilities.” Still inits
early stages, Oula instructors are
mostly found in the Northwest.

POWER MIX MUSIC ———
A pioneer in connecting music and
fitness, Power Mix Music has been
providing premixed music pro-
grams and playlists for all sorts of
fitness operations, from individual
trainers and instructors to gyms,
since 1987. Power Mix boasts
“thousands" of songs in its cata-
log, including covers, originals and
master licenses of hundreds of hits.
Customers can buy premixed play-
lists or create their own, filtering by
genre and type of workout.

This site suggests songs suited for
running or cycling to users (or in-
structors) based on beats per min-
ute. Users can sample music and
click to buy on iTunes or Amazon.

Individual clubs in this New York-
based, 56-lacation national
chain can tallor what music pipes
into their facilities, but it all goes
through an Equinox “filter," says
senior creative director Bianca
Kosoy, who started curating playl-
ists some five years ago. "We cre-
ated a distinct strateagy for what
the Equinox music voice was and
it's very discovery-focused,” she
says. An EQ Music tab on the Equi-
nox site features a varied roster of
themed and celebrity playlists—in-
¢luding Madonna and Rihanna—
with links to iTunes for purchase,
Like most other gyms, Equinox
doesn’t sell music, nor does it pay
celebrities for their curated playl-
ists. “it's really about extending
the brand platform,” Kosoy says.
“Music is a really important touch
point, especially with fithess. It's
something people are passionate
about and it inspires people.” —LC
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As “Call Me Maybe” tops the Hot 100
and vies to be the song of the summer,
Carly Rae Jepsen is the latest in a new
wave ol hitmakers redefining the charts
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T'S BEEN A COOL DAY TODAY.” Carly Rae
Jepsen, calling in from Los Angeles, says ca-
sually, "I ran into RedFoo from LMFAQ at the
airport, and we've been writing a song together
today. Over the phone.”

This ig Jepsen’s reality in June 2012—run-
ning into electro-pop stars and concocting
spur-of-the-moment collaborations during
downtime between interviews about the No.
1 song in the country and recording sessions
for her suddenly highly anticipated second album. Last year,
Jepsen was a moderately successful singer/songwriter whose

claim to fame was placing third on “Canadian Idel” in 2007. But
a week ago, |Jepsen performed in front of tens of thousands of
fans while opening for new pal Justin Bieber at Zocalo Square
in Mexice City.

A week from now, she's scheduled to enter the studio with
hit-making producer Ryan Tedder. Hey, she just met RedFoo.
But 18 this crazy? Not really. Not anymore.

“Pretty much every day, there's a moment where ['m hav-
ing to pinch myself and think, ‘“When did this happen to my
life?'” she says. "What I really love about music is that, despite
all this craziness the creative process remains the same. And
that same exciting feeling that I had before anybody knew me,
when | was just beginning to work on ‘Call Me Maybe,' is the
same feeling | had today with RedFoo from LMFAO. You can
sense the people who really have it are about writing that right
word or that right melody to make it lift and make vou feel that
perfect emotion.”

When “Call Me Maybe” reached the apex of the Billboard Hot
100 on last weeld's chart, the achievement didn't feel like the
coup of a top 40 newcomer as much as the long-expected coro-
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nation of the vear's best pop song. In its 17 weeks on the chart,
the song's synthesized strings and playful pangs of flirtation
have seeped into the culture at large with an inescapable uni-
versality, It's been one can-you-believe-this and did-you-see-that
moment after another. Bieber endorsed the song with a viral
video in February, prompting thousands of YouTube users to
follow suit with visual parodies, earnest covers, knockoffs and
reinterpretations. Katy Perry covered the song, the Harvard
baseball team danced to it, and Colin Powell belted it out on
“CBS This Morning.” All the while, its official music video has
collected 121 million views on YouTube.

Pop radio caught the "Call Me Maybe"” bug too. The song
spends a second week atop the Mainstream Top 40 chart, with
126 million in all-format audience, according to Nielsen BDS.
WHTZ (Z100} New York PD Sharon Dastur says that part of
the reason Jepsen became the first woman to hit No. 1 with her
first Mainstream Top 40 entry since Adele did so with “Roll-
ing in the Deep” last year is because the song's perfermance
on the iTunes singles chart gave PDs a better gauge of what
people want to hear,

But Dastur also points to “Call Me Maybe” being part of a
macro trend in pop: With the recent success of singles by previ-
ously unfamiliar acts like fun., Gotye and One Direction, pop
music fans may be experiencing a cycle of fresh talent unseen
since Britney Spears, Ricky Martin and "N Sync rapidly became
household names in the late "90s. Twenty percent of last week's
Hot 100 consisted of artists who never charted a song on the tally
betore, and with “Call Me Maybe" following Gotve's “Somebody
That | Used to Know" (featuring Kimbra) and fun.'s "We Are
Young” (featuring Janelle Monae) at the top of the chart, the
Hot 100 is enjoving its longest streak of No. 1s by lead artists
maling their first list appearances in almost 35 vears.
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“If vou look at our playlist, there's a ton of people on here
you hadn't heard of six months ago,” Dastur says. “We're in
that perfect pocket of music where it's just all different styles,
and that’s what people are looking for at the moment. It's
not that they're sick of [veteran| artists—this music is just
so unique and fresh.”

“Call Me Maybe," which was released on the Canada-only
Curiosity EP and as a single in the United States in Febru-
ary, was too catchy to be relegated to Internet meme status.
Bieber's manager Scooter Braun first listened to the song last
January. “I said, “This is the best pop song I've heard in like
10 years,’ so | went on a rampage to track it down,” he recalls,

Once Jepsen inked a U.S. deal in March with Braun'’s School-

“I thought,

boy Records/Interscope (she remains on 604 Records in her
native Canada), her new stateside muscle helped the song simi-
larly beguile millions of new listeners with TV appearances,
scattered performances and a massive top 40 push. “Call Me
Mavbe" continues to dominate radio and has logged five straight
weeks atop the Digital Songs chart, bringing its total to 3.6 mil-
lion downloads, according to Nielsen SoundScan. The song
is that rare thing: a totem for kids and hipsters alike, and not
as a punch line. As Amanda Dobbins, associate editor at New
York magazine’s Vulture blog and a vocal early charpion of the
single, puts it, “It's like [Rebecca Black's| ‘Friday,” but good.”
In the middle of the phenomenon is a disarmingly warm
26-year-old from Mission, British Columbia, who never imag-

“This is the best pop song
l've heard in 10 years.’
So I went on a rampage
lo track it down.”

—SCOOTER BRAUN
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CARLY RAE JEPSEN and
FLO RIDA performing

at the MuchMusic Video
Awards in Toronto on
June 17,

ined herself rising to the top with “Call Me Maybe.” After all,
when Jepsen co-wrote the song on the road with bandmate
Tavish Crowe, the now-inescapable four-line refrain didn't
catch her ear at first. “We thought it was a nice little pre-
chorus or something,” she says.

But with that hook now sinking into everyone’s mind in North
America, Jepsen is a hungry voung star with a new album on
the way and a team guaranteeing that this is only the beginning,
“I sat down Carly in my backyard and said, "This is not going to
be fun, You're going to be so tired,’” Braun says of when he first
started working with Jepsen earlier this year. "And she looked
at me and said, ‘Scooter, 1 don’t care how hard T have to work.
I'm going to do it. This is what I've wanted my entire life."

onathan Sitmkin, co-founder of Vancouver-bhased

604 Records, is not a fan of "Canadian Idel.” When

a friend asked him to take a meeting with |epsen

int 2007, Simkin, who helped build the careers of

Nickelback (lead singer Chad Kroeger co-founded
604) and Theory of a Deadman, wasn't interested in signing
or managing the third-place finisher on the fifth season of
the hit singing competition. “I assumed she didn’t write her
own songs,” he recalls.

But Simkin was charmed by Jepsen in their first meeting to-
gether and impressed by the songwriting on her demo, describ-
ing an “intangible X factor” in her airy pop. Simkin signed on
to manage Jepsen, and after the singer independently released
debut album Tug of War in September 2008 on MapleMusic,
604 rereleased the disc with distribution through Universal,

Tug of War, which has sold 10,000 copies in Canada, ac-
cording to Nielsen SoundScan, failed to spawn a massive
hit; two singles, “Bucket” and the title track, peaked at Nos.
32 and 36 on the Canadian Hot 100, respectively. However,
the album established a creative team around her, which in-
cluded Crowe, producer/songwriter Ryan Stewart and Mari-
anas Trench frontman/producer Josh Ramsay. It also helped
prep Jepsen for life in the spotlight, with the singer play-
ing 36 headlining shows throughout Canada in 2009 while
supporting Tug of War. “The ‘Canadian Idel" stuff, working
Tug of War, the touring and the videos—it's been the most
amazing dress rehearsal you can ever have,” Simkin says.

Jepsen says that "Call Me Mavbe” came together easily,
during a four- or five-day process at producer Ramsay's Van-
couver studio in early 2011, and was to be included on her
sophomore album, Curiosity. "It wasn't even slated to be her
first single,” Simkin recalls. “That was me having to fight for
that one—the Universal radio team, that wasn't their first
choice. It wasn't anybody's first choice, except me. I just knew
there was something about that song.” “Call Me Maybe" was
eventually chosen over the track "Curiesity” and released as
a lead single in Canada last September.

Curiosity had been completed, and “Call Me Maybe” debuted
on the Canadian Hot 100 during the chart week of Oct. 22,
2011, with the full-length slated to follow in Canada in early
2012. According to Simkin, the song immediately began at-
tracting attention from labels outside of Jepsen’s native coun-
try while creeping up the Canadian charts. “The first offer on
the table was from a major in Europe, and we were starting
to negotiate that,” Simkin says. “And then Bieber tweeted.”

On Dec. 30, Bieber told 15 million Twitter followers, “Call
me maybe by Carly Rae Jepsen is possibly the catchiest song
I've ever heard lol.” Braun says the teen superstar had heard
"Call Me Maybe,"” which al that point sat at No. 22 on the
Canadian Hot 100, through a friend, and became an instant
fan. “He usually never tweets about an artist unless we have
a conversation,” says Braun, who manages rising boy band
the Wanted and “1 Love College” rapper Asher Roth but was
just as clueless about Jepsen as the rest of America.

After hearing the song, Braun did some research and re-
alized that Jepsen had a deal in Canada but no worldwide
rights. He immediately placed calls to Simkin and Jepsen,
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and brokered a deal in which she would become part of his
Schoolboy Records imprint on Universal, while remaining
on 604 in Canada and keeping S5imkin as her manager. Inter-
scope was also brought in on the deal, with the label's brass
trusting Braun's track record and instincts. “[Scooter] called
me and said, 'Justin and | are really into this, it's huge in
Canada, and we want to do it with Interscope,”” Interscope
Geffen A&M Records vice chairman Steve Berman says. “And
we made that deal as fast as we possibly could.”

The deal with Schoolboy/Interscope was being finalized
as “Call Me Maybe" hit No. 1 on the Canadian Hot 100 in the
chart week of Feb. 11 and remained unannounced for two
weeks while Jepsen’s next moves were being plotted. "Call
Me Maybe™ hitiTunes in the United States as a single on Feb.
22, while her finished sophomeore album merphed into the
six-song Curiosity EP in Canada, in order to give “Call Me
Maybe” more time to grow before an official record release.
Jepsen was unveiled as a Schoolboy artist on Feb. 29, but
11 days prior, a viral video featuring a set of rambunctious
teens lip-synching "Call Me Maybe” was posted to YouTube.
The kids included Selena Gomez, Ashley Tisdale and Bieber
himself, dressed in sunglasses and a beanie hat, belting out
Jepsen's chorus in between dance moves,

For Jepsen, the viral clip (which has since garnered 52.2 mil
lion YouTube views) was a watershed moment. "1 remember
watching it thinking, 'That guy looks like Justin Bieber. Wait
asecond . . . that is Justin Bieber! Holy crap!™ she exclaims.

But for Bieber and Braun, two masters of online promotion
with more than 25 million Twitter followers between them,
the clip was the perfect way to promote “Call Me Maybe"
without shoving it down the throats of pop fans. “Justin
showed it to me, and | was like, "Holy shit. This is organic,
this is real, this is special’. . . and it's not just Justin doing
this, it's others with him,” Braun says.

“Call Me Mavbe" debuted on the Hot 100 in early March,
and Braun began aggressively orchestrating major media
locks for Jepsen. After convincing MTV to give Jepsen her
first major U.S. TV appearance with a performance at its
Spring Break party in Las Vegas on March 21, Braun called
Ellen DeGeneres—a prominent supporter of Bieber—and
booked Bieber and Jepsen fora joint appearance on her show
on March 23, Jepsen had a performance coach hired for her
presentation of “Call Me Maybe” at the 2012 Billboard Music
Awards, which immediately followed Bieber's performance
of his current single “Boyfriend” in the telecast.

s fan-made online tributes to “Call Me Maybe”
started to multiply, Jepsen's team orchestrated
appearances for her that lent themselves to viral
distribution, For instance, she performed “Call
Me Mavbe” on “Late Night With Jimmy Fallon”
on June 7 alongside the host, house band the Roots and with
a collection of classroom instruments, in a bit that Vulture's
Dobbins describes as "perfect Internet candy.” The official
“Fallon” clip has gathered 3.8 million YouTube views,

As TV appearances helped drive sales of “Call Me Mavbe,”
pop radio turned it into a Hot 100 champ. Dastur says thal
the song didn’t experience the natural growth that top 40 is
used to seeing from an unknown artist: Instead of moving
trom a new song to medium rotation to sub-power to power
rotation during the course of a few months, “Call Me Maybe"
jurmped to power rotation within a few weeks, After 11 weelks
on the Hot 100 Airplay chart, people aren’t tired of it, either.
"Looking at new research, it still looks like it can be a power
rotation song|, even after all these weeks,"” Dastur says.

Listening to the single on repeat makes it easy to under-
stand its staying power. The lyrics are standard romantic
declarations, but sonically, Ramsay’s production jerks away
from the gentle verses into a precise, syncopated earworm,
Simkin compares promoting the strongest pop song of 2012
to “chasing lightning,” with Jepsen's anthem taking on a
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life of its own. Interscope Geffen A&M’s Berman adds, “At
the core of what it is, it's art. Every once in a while, there's a
song that just captures the public.”

With "Call Me Maybe” logging a second consecutive week
atop the Hot 100, Jepsen's team is now focused on presenting
her as an arfist who captures that same cultural attention. Her
Curiosity album is due for a September release, and Simlin
says that the disc will comprise material from Jepsen’s origi-
nally planned second alburn as well as new songs currently
being hammered out with producers like Ramsay, Toby Gad
and Dallas Austin, “She's adept at GarageBand and is con-
stantly working on material in hotel rooms,” Simkin adds.

“Good Time," a happy-go-lucky new collaboration with Ow]
City, leaked online on June 20 and may appear on Jepsen’s album
in addition to the electronic artist’s forthcoming disc, The Midsun
mer Station, Jepsen has another buzzed-about duet up her sleeve-
a song with Bieber that the pair recorded at Rodney Jerkins' Los
Angeles studio last February, when they first met each other,
Braun says that a solo track, not the duet, will likely be Jepsen’s
next single, though. “We wanted Carly to stand on her own as an
artist before she came out the door with Justin Bieber," he savs.

However, |epsen and Bieber will perform their new song
together every night on the latter's fall arena tour, which be-
gins Sept. 29 and will feature Jepsen as the opener. Braun
says that a joint tour has been in the works since the mo-
ment Jepsen signed to Schoolboy. Jepsen, meanwhile, savs
she's excited to deal with backup dancers, blown-out stage
production and wardrobe options that will be like “playing
dress-up with better clothes.”

If the first half of Jepsen’s 2012 was the mainstream ex-
plosion no one saw coming, then her second half will be the
practice of sustaining that magical first moment. But Jep-
sen 1sn't scared of fleeting success—even if she never dials
up another smash single, she has this one under her belt.

“It's the same mentality I had on "Canadian Idel,”" she says,
“1 placed third on that show, and everyone was like, 'Are you
upset that you didn't win?' [ was like, "No, I'm so stoked that
I came in third!" It's farther than | thought | would go." « «
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Who’s Next To Ring
Up The Charts?

Carly Rae Jepsenis only the latest artist withan unprovenchart
history in the United States to snag a No. 1 hit. Before “Call Me
Maybe,” there was Gotye and Kimbra's eight-week Billboard
Hot 100 champ "Somebody That | Used to Know,” which took
over for fun.'s “We Are Young" with Janelle Monae. Infact, it's
been 16 weeks since the top spot was held by a non-debut art-
ist. Hare are five other potential breakout acts to watch.

IMAGINE DRAGONS

The Interscope alt-rock quartet has invaded the upper
reaches of Billboard’s Rock Songs chart—and now the Hot
100—with sweeping singalong "It's Time.” Pattie Moreno,
director of programming at mainstream top 40 station
KHHM Sacramento, Calif,, thinks its darker undertones
might hamper its mainstream journey. "It might take a little
longer, but it has that crossover potential,” she says.

CHER LLOYD

Like Jepsen, the British pop
singer has turned a runner-up
showing ona TV singing com-
petition (in Lloyd's case, fourth
place in season seven of the
LK. show “The X Factor") into
slow-growing solo success,
with singles like "“Want U Back™
and the Mike Posner-assisted
“With Ur Love.” WHTZ (Z100) PD Sharon Dastur has noticed
that Lloyd fans, or “Brats,"” are particularly dedicated, and
believes that “Want U Back™ could soon be a big hit. Dastur
says, “It's already one of our most-requested songs.”

OF MONSTERS AND MEN

After the Icelandic indie pop collective's impressive show-
ing at South by Southwest, its brass-tinged single "Little
Talks"” has garnered 8.1 million YouTube views and hung
around the lower third of the Hot 100 for months. Julie
Pilat, music director of mainstream top 40 KIIS-FM and PD
of alternative KYSR in Los Angeles, says that, like Imagine
Dragons' “It's Time," “Little Talks" has been a huge hit at al-
ternative radio, “but it's too soon to know if they will cross.”

RITAORA

The Roc Nation/Columbia pop
artist’s first major U.S. look, “How
We Do (Party),” jumps 17 spots
to No. 68 on this week's Hot 100.
“Rita Ora Is a superstar,” KHHMs
Moreno says, adding that “How
We Do (Party)” has risen slowly
but is now testing well with males
and females. KII5-FM's Pilat
agrees, saying that Ora, who's
currently part of iHeartRadio's artist integration program, s
“anew artist we are excited about .. . even beyond this single.”

THE LUMINEERS

The use of therock group's stomping debut single, “Ho Hey,"
inarecent TV ad for Bing has skyrocketed interest in the
song and given the Dualtone trio its first Hot 100 charting.
Moreno points to the recent licensing success of Outasight’s
“Tonight Is the Night” and Martin Solveig & Dragonette's
“Hello" as signs of possible staying power. After all, it was a
Chevrolet Sonic TV synch that helped fun.'s "“We Are Young”
find the top of the chart. —JL
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L.ook At Me Now

ON JULY 3, CHRIS BROWN RELEASES HIS FIFTH STUDIO ALBUM, "FORTUNE.” HERE, A DEEP DIVE
INTO THE EMBATTLED AND CONTROVERSIAL SUPERSTAR'S BLOCKBUSTER CAREER TO DATE

ITHJUSTIN RIEBER AND UsHER'S highly anticipated albums
now out of the chute, another potential summer heater is warm-
ing up. As is the question, Can Chris Brown parlay comeback
F.A.M.E. into continuing Fortune?

Since the 2011 release of fourth album F.A.M.E,—Brown'’s first to claim the
top rung on the Billboard 200—the 23-year-old's comeback journey has been
riddled with seemingly as many successes as potholes.

Take the first six months of 2012, Both praise and criticism greeted Brown's

return to the 54th Grammy Awards stage in February, three years removed from
his felony assault conviction for beating ex-girlfriend Rihanna. Just days after col-
lecting his first Grammy statuette—for best R&B album (F. A M. E }—controversy
overshadowed his triumph when he guested on a remix of Rihanna's “Birthday
Cake" and she appeared on Brown's song "Turn Up the Music."

Add to the success column hot performances on “Dancing With the Stars,”
the Billboard Music Awards and a return to the “Today” summer concert se-
ries plus Brown's launch of the Dum English limited-edition art sculpture and
toy line with artist Ron English. Then, on the eve of Fortune'’s release, more
headlines surface: this time centering on a bottle-throwing fracas at a New
York nightclub where Brown and Drake were patrons.,

Headlines aside, it all boils down to the musgic. And Brown has a head start
in that arena with fifth album Fortune, due July 3 through RCA. The project
already counts four charting singles and two substantial hits. “Strip.” featur-
ing Kevin McCall, rose to Ne. 3 on the Hot R&B/Hip-Hop Songs chart, while
“Turn Up the Music” peaked at No. 10 on the Billboard Hot 100. In the wings
is the just-released “Don't Wake Me Up.”

The 14-track Fortune, in fact, tunefully picks up where F.A M.E. left off.
Brown, who once again co-wrote songs and also logs several production cred-
its, skillfully stitches together another colortul quilt of R&B, hip-hop, pop and
dance elements. Production collaborators in the singer/songwriter’s creative
huddle include such F.A.M.E, A-list returnees as McCall, the Underdogs, Har-
mony, Free School; Benny & Alle Benassi and Brian Kennedy as well as fellow
hitmakers Polow Da Don, Danja, Boi-lda and @PopWansel.

Beyond the Fortune tracks currently circulating on the radio and the Web,
additional standouts range from throbbing club jam “Bassline” and the Adonis-
produced R&B love ballad “2012" to the introspective “Don't Judge Me" and
upternpo charmer “Stuck On Stupid.” The guest lineup features Sevvn, Sabrina
Antoinette, Nas, Big Sean and Wiz Khalifa, Sevyn and Antoinette, as well ag
Kevin McCall, are signed to Brown's label, CB Music.

As the countdown to Fortune begins, here’s a look at Brown's career by
the numbers. — Gail Mitchell
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Odds of having 3 mulfi-platinum albums

1/1,650,000

Odds of having a child diagnosed with autism
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Toni Braxton encourages you to learn the signs of autism at autismspeaks.org
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THENEW
ABNORMAL

Brooklyn rockers the Dirty Projectors
get more quirky as they prep new
album and tour

ndie-rock weirdos the Dirty Projectors had no problem creat-

ing an operatic concept album about Don Henlevand post-9/11

America (2005's The Getly Address) or a song-for-song reinter-
pretation of Black Flag’s 1981 album Damaged (2007's Rise Above).
For the Brooklyn-based experimental combo, the hard part came
when forging a follow-up to 2009's Bitie Orca, its pop album built
on elliptical song structures and painstaking vocal harmonies.

An epochal album that even Jay-Z downloaded onto his iPod,
Bitte Orca was the group’s first release for Domino Records,
made the top 10 lists of Time and Pitchfork, led to the band's
first late-night TV performances and has sold 86,000 copies,
more than four times Rise Above (18,000), according to Nielsen
SoundScan. Jay-Z. whose sister-in-law Solange Knowles covered
Bitte Orca’s soaring first single, “Stillness 1s the Move," recently
tapped the band to appear at his inaugural Made in America
festival in September.

With the quintessential “breakout album™ and mainstream
acknowledgement comes greater expectations, ol course. When
musical mastermind David Longstreth, who formed the group in
2003, ended a two-vear stint on the road and started conceptual
izing the band's new album, Swing Lo Magellan, in upstate New
Yorl last vear, he tuned out his previous achievements and obses-
sively studied the songwriting stvles of his idols, ranging from Lil
Wayne to Beb Dylan.

“All T wanted to do was make a song, record it and make the
next song,” savs Longstreth, who produced Swing Lo Magellan and
records alongside bassist Nat Baldwin, drummer Brian McOmber,
singer Halev Delde and vocalist fguitarist Amber Coffman. “T jus
got into this awesome flow where | was making five songs a week.
That's how | psych myselt into not creating some sort of really
overthought brand and self-conscious follow-up.”

Due July 10 on Domine, Swing Lo Magellan doesn’t include a
song as immediately moving as “Stillness 1s the Move™—its debul
single, “Gun Has No Trigger,” is a quirky collection of strained
vocals and downbeats—but the album coheres as a whole around
sharp melodies and eddball arrangements. While the new setisn't
quite as accessible as Bitte Orca, the success of the Dirty Projec
tars' previous work has allowed for a more extensive rollout for
the new release,

“We have so many more tools to work with this time around,
in terms of videos and promotional appearances on TV and radio
before the album's release,” Domino director of marketing Peter
Berard says. After performing June 19 on “Late Night With Jimmy
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Fallon,” the band swung by KEXP Seattle for a live studio session
on June 21, “Gun Has No Trigger” has been worked to alternative,
triple A and college radio, and has already sold 2,000 downloads,

according to SoundScan. Meanwhile, a video for the single, fea-
turing silhouettes of the band members belting out the tune, was
filmed in early April and released June 7, collecting some 70,000
YouTube views thus far, An esoteric deluxe vinyl package of Swing
Lo Magellan has been built around the Akkadian cuneiform script
featured on the "Gun Has No Trigger” single's artwork, with song
lyrics etched onto the disc in the ancient language.

The band’s biggest leap, however, is coming with its live show,
which begins with an extensive North American trek that starts
July 5 1n Ottawa. After launching its Bitte Orea tour as openers
for fellow Brooklynites TV on the Radio, the band is now head-
lining venues like Los Angeles” Wiltern and bringing along such
support bands as buzzwaorthy indie-pop act Purity Ring (which
uses the same Brooklyn-based management team, We Are Free).

On July 10, the Dirty Projectors will perform in New York's
Prospect Park as part of the annual Celebrate Brooklyn! concert
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series, with NPR Music broadcasting the concert live. Three days
later, the band closes the first night of the Pitchfork Music Festival
in Chicagp, and a headlining tour of Eurgpe is planned for the fall.

"Playing music for people every night. . . is one of the rarestand
most privileged experiences you can probably have,” says Long-
streth, whose band put in countless hours perfecting the move-
ments of Bitte Orca for its last tour, and has been preparing for
this excursion since mid-spring,

Longstreth savs the honing of his craft was partly inspired by
warking with David Byrne and Bjork between the creation of Bitle
Orca and Swing Lo Magellan. In 2009, the Dirty Projectors recorded
a track for the Red Hot Organization's Dark Was the Night compi-
lation with the former Talking Heads frontman and collaborated
with the Icelandic songstress on the Mount Wittenberg Orca char
ity EP the following vear.

Byrne and Bjdrk are “two people who broke all the rules—and
made their own rules,” Longstreth says. "Understanding the in-

tegrity they bring to the systems that they've created, and to their
lives, is massive.” e
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Jersey boys: In 201, New
Jersey's Real Estate re-
leased Days, the band's
second album and first for
Domino. Returning froma
European trek, the act will
perform at Chicago's Pitch-
fork Music Festival on July
15 and make its way to New
York's Webster Hall on Aug.
11... A solo “Wasteland™:
After performing in Japan
and Korea, soloist M. Ward
comes to Brooklyn's Pros-
pect Park Bandshell on Aug.
7. Celebrating his seventh
studio album, 4 Wasteland
Companion (Merge), the
singer/songwriter (born
Matthew Stephen Ward)
will head to Pioneer Park in
Salt Lake City (Aug. 23) and
the Bumbershoot festival in
Seattle (Sept.1-3)... They
might be giants: Former
Talking Heads frontman
David Byrne and 5t. Vincent
(singer/songwriter Annie
Clark) will tour in support of
their collaborative album,
Love This Giant (arriving
Sept. 11 on 4AD). The run
begins Sept. 15 at the State
Theater in Minneapolis and
includes a Sept. 21stop at
the 10th annual POP Mon-
treal International Music
Festival (Sept. 19-23) as
well as two consecutive
nights at New York's Beacon
Theatre (Sept. 25-26)...
Moz returns: Morrissey has
announced a 33-date U.5.
tour set for the fall. It begins
Oct. 5 at Boston's Wang
Theatre and ends Dec. 8

in Atlantic City, N.J., at the
Showboat Resort and Ca-
sino House of Blues. Other
stops include Denver's

Ellie Caulkins Opera House
{(Nav. 3), Portland, Ore.'s
Arlene Schnitzer Concert
Hall {(Mov.11) and El Paso,
Texas’ Tricky Falls (Nov. 27).
Kristeen Young, who Mor-
rissey had kicked off a prior
tour, issetto open.5JM
Concerts booked ... Mighty
summer sprint: Boston-
based ska-core group the
Mighty Mighty Bosstones
will charge through a short
August run insupport

of last year's The Magic

of Youth (Big Rig). It will
start at New Hampshire's

Hampton Beach Casino
Ballroom on Aug. 3, then hit

Philadelphia’s Trocadero
Theatre (Aug. 4), New
York's Webster Hall (Aug. 6)
and the 9:30 Club in Wash-
ington, D.C. (Aug. 7).
—Billboard staff
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Showtime actor Hunter Parrish puts

out a folky EP

hile Hunter Parrish is best-
known for his role as the

eldest son of the mom-
turned-pot dealer played by Mary-Lou-
ise Parker on Showtime's "Weeds,” new
fans of the actor are likely unaware that
he has astrong musical background. Par-
rish, who starred in the recent Broadway
productions of “Spring Awakening” and
“Godspell,” always intended to record his
own music, acareer goal he'll finally real-
ize with the release of his debut solo EP,
Guessing Games, on June 29,

“It's so weird to be an actor and say,
"Oh, well, | sing, too!"™ Parrish says over
the phone during a break from shoot-
ing the eighth season of “Weeds,” which
starts July 1. “I never wanted anyone to
be my fan because they like “Weeds.” |
appreciate that, but the truth 1s 1 want
to make music that people enjoy. [ know
there's a delicate balance—I don't want

HUNTER PAR
starred in Broa
like “Spring AW
“Godspell.”

recently
shows
ing" and

the album to interfere with my acting
career and vice versa.”

Part of maintaining that balance
was Parrish's decision to release the
EP, which contains six songs originally
meant for a full-length album, on a small
label called Layer Cake. The imprint was
formed in Los Angeles by Dan Pringle
and Leah Haywood—the songwriting
production team responsible for Nicki
Minaj's “Marilvn Monroe” and Demi Lo-
vato's "Unbroken"—nearly two vears ago
with the intention to “help artists develop
in their embryonic stage,” Pringle says.
Parrish is one of two acts on the label,
and Pringle and Haywood also co-wrote
and produced Guessing Games.

“I want to make my music, and not
music that people want to put into a cer-
tain box,” says Parrish, who met Prin-
ale and Haywood {who wotk under the
moniker Dreamlab) through a now-de-
funct development deal with Warner
26 |
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Bros. “Would [ have turned down a big
record contract? Who lcnows. But at this
point, | need to make my music before
| make music that other people want.”

After meeting in 2009 (and later
jointly penning album epener “Oh
Mother”), Parrish and Dreamlab offi-
cially joined forces in 2011 and spent
the year writing and recording at the
duo’s Los Angeles-based studio when-
ever Parrish had time off from acting,
Parrish, who plays guitar and piano but
let session musicians handle the tracks,
was interested in a “folky sound.” He
co-wrote songs on the EP with Pringle
and Haywood, bringing in lvric ideas
for each number.

"What's great about co-writing is that
Hunter learned you can get better-qual-
ity songs by bouncing ideas off some-
body,” Pringle says. “Our priarity was to
keep the blue-eyed soul in there."

Though the music sounds like it
could have been made by a cousin of
John Mavyer or Jason Mraz, the final EP
is, at this point, only being released digi-
tally. In fact, there isn't any marketing
plan and the disc’s single, "Sitting at
Home,"” was released only two weeks be-
tore the EP. Considering Parrish’s acting
career, there likely won't be a major U.S,
tour in support of the release, though
the actor hopes to perform a few one-
oft shows in the coming months. “Ob.
viously, he's already got a pretty decent
fan base thanks to his other ventures,”
Haywood says. “5o0 we thought, “Why
don't we just get a start by putting it out
on our own and see what happens?'™”
Parrish, who would like to release a
full-length album later this vear, adds,
“It’s not like I'm doing this for maney or
to have a career. It's for me. | want this
for myself. 1've always loved music, and
| need to have a voice of my own.” «
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Raw Power

Ty Segall hits the studio with his band
to crank out some prime cuts—his second

project this year

vy Segall, the prolific San Fran-

cisco garage mastermind who's

releaseda slew of ever-improving
records since 2008, and Larry Hardy,
the founder and head of venerable In
the Red Records, have been looking lo
collaborate ever since John Dolan of Bay
Area psvch-rockers Thee Oh Seesintro-
duced them in 2009, Ideas were tossed
arounid—an EP, a 7-inch single—but it
wasn't until after Segall’s 2011 album,
Goodbye Bread (Drag City), that the two
started assernbling the pieces that would
lead to the June 26 release ol the Ty Segall
Band's Slaughterhouse.

A relatively subdued record, Good-
bye Bread marked a departure of sorts
from the brashness of Segall’s older solo
material. But for the next record, Se-
gall wanted to get loud again, while still
trying something new. He approached
Hardy after Goodbye Bread and, Hardy
recalls, “we hatched the idea like, "Well,
let's make it different from the other
stuff you're doing. Why den't we record
in a different studio, and rather than
vou play all the instruments, like on all
vour other stuff, why don't vou do it with
the band?™

That last part was crucial: Like work-
ing with Hardy, Segall had wanted to
write and record an album with his tour
ing band for some time as well. The
group, comprising Segall (guitar/vo-
cals), Charlie Mootheart (guitar), Mikal
Cronin (bass) and Emily Rose Epstein
(drums), was a close-knit one that, dur
ing the past vear, had developed a live
rapport heavy on the thrash. It was the
perfect fit for the Ty Segall Band and
In the Red.

But they had to work fast. Segall
and company were set to tour stateside
throughout May behind Hair—a collab-
orative effort between Segall and White
Fence's Tim Presley that arrived May 4
on Drag City—leaving a small window
to write and record. “We just set up a
tape recorder and messed around with

riffs,” Segall says of the Slaughterhouse
sessions. “Then we'd come back the next
day, listen to it and go, ‘OK, we should
work on that one.”™

It was a wholly collaborative effort,
with tracks born out of jam sessions
followed by tinkering that allowed the
band membérs to each bring something
to the table. After two weeks, the group
joined punk producer Chris Wodehouse
at his Sacramento, Calif., studio the
Hangar, set up shop and hit record. A
week later the band had knocked oul
Slaughterhouse’s 11 songs, tracks par-
tially inspired by groups like Black Sab-
bath, Hawkwind and Blue Cheer.

"It's all our favorite kinds of music,”
Seoall savs., “We were like, 'Let's do
Alice Cooper. Shit, let's get weird, Let's
try it!” because we'd never tried that kind
of thing before.”

The result is one of 2012's most ex-
citing rock records with two ear-split-
ting early singles ("I Bought My Eves"
and “Wave Goodbye") and a double 10-
inch vinyl release with fitting freak-
oul artwork,

“It does seem like he is catching on,”

Hardy says of Segall. “Even before Hair

came out, it was like he was getting a lot
more popular, But [Slaughterfiouse] was
going to be a priority with me anyway
just because | love his records so much
and we've been talking so long about
doing the project together.”

In mid-July, the Ty Segall Band
will take off on a summer-long Euro-
pean tour, followed by a North Ameri-
can stint in the fall—one that should
synich up with the release of Segall’s
third 2012 effort: a solo record for Drag
City. The project comprises tracks he
was warking on while writing and re-
cording Slaughterhouse.

“I don't ever want to do the same re-
cord twice,” Segall says. “Tjust try to do
different stuff. I'm a very lucky person
to do what I'm doing, to keep putting
out records.” .
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The Smashing Pumpkins are still going strong
thanks to Billy Corgan, longtime frontman and
sole remaining original member of the alt-rock
pioneers. Corgan recorded Oceania, out June
19, as part of an in-progress 44-song project,
Teargarden by Kaleidyscope, with drummer
Mike Byrne, guitarist Jeff Schroeder and bass-
ist/vocalist Nicole Fiorentino.

Ahead of an in-the-works fall U.S. tour, Cor-
gan will finish reissues of 1995's Mellon Collie
and the Infinite Sadness and 1996's The Aero-
plane Flies High, after the band’s first two al-
bums were rereleased last November. Corgan
chatted with Billboard about all things Oceania;
re-upping with the band’s past enemy, EMI; and
why the Pumpkins name lives on.

1 The reviews for Oceania have been posi-
tive. Do you let that affect you at all?
No, you just have to sort of accept it . . . Some of
the record reviews I've learned the most from have
been highly critical, but not violent—where the
person actually wanted to understand and didn't
get it, and broke down why they didn't get it.

2 You still write all of the Smashing Pump-
kins' songs, but have said that your new
bandmates contributed to Oceania in signifi-
cant ways.

The old band was more front-end input—Ilike,
“Hey, 1 just wrote this new song,” and we'd kind
of bang it together, and it'd take form, and I'd say,
“Oh, 1 know where this can go now.” They'd help
me take it to step two or three, This band is more
|back|-end input. They don't necessarily catch the
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foundations or the direction, but once I establish
the direction, then they're great finishers.

3 Once you became the last original mem-
ber in the group, did you ever consider retir-
ing the band’s moniker?

Oh, yeah. | still think that the name incites
the most energy, and one thing you learn in
wrestling is: As long as you have energy, you
canwerk with it. Creating a new brand is a dif-
ficult thing, so Pumpkins comes with a very
similar agenda to the one that [ still have, and
the downside of no name, or my name, brings

T
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a whole host of other problems | don't have
the energy for.

4 Oceania is part of your larger Teargar-

den project, but when did these 13 songs
come together?
Some of them date back to 2009, some are the origi-
nal Teargarden stuff, and a lot of stuff was written
on the fly. There might even be three songs that
were written on the spot. It's just kind of a hodge-
podge of different things. I'm not proprietary—it
doesn't bother me |that] the ideas are from 2009
if they're relevant today.

Sizing Up A Physical Release

Max Vangeli and AN2]T
ready their first album
on Swedish House Mafia
member’s imprint

Watching them pogo, fist-pump and otherwise
wild out in festival booths across the globe, one
might not think of Max Vangeli and AN21 as old
souls. But when talk turns to classic house music
and the dancefloor experience, they sound like
old-school club DJs.

“We've always been into a more melodic, soul-
ful, progressive type of a vibe," says Vangeli, 26.
“We're more interested in that versus necessarily
always rave crazy.”

“We want to put a feeling into a ¢club, emotions,
to feel something,” adds AN21, aka Antoine Jo-
sefsson, 22, "naot just a crazy sound that's so fun,
and five minutes later people don’'t remember it.”

The two D] fproducers are out to change that,
and with the right connections, they just might:
Josefsson 15 Swedish House Mafia kingpin Steve
Angello's younger brother. Angello is releasing
the due's debut album, People of the Night, on his
Size imprint on Aug. 6. It will be the label's first
release to arrive in a physical format (all prior re-
leases have been digital only). The first single,
“HERS" with Angello, satisfies the current de-
mand for adrenalized drops and honking synths,
(The track hit No. 1 on Beatport dav of release and
remained in the top 10 for nearly two weeks.) But
according to Josefsson and Vangeli, the full collec
tion is as much a throwback as it is festival candy.

“We got a little bit tired of where the music

was going the last two years—more hard, with
pop and rock on the vocals,” Josefsson says, “We
want to take it back to what house music was all
about, with a soultul, strong voice."

The second single and title track, a collabora-
tion with Tiésto, makes good on this promise. The
anthem, arriving June 25, features Eleanor Boden-
ham, lead singer of Brit synth-pop band Lover
Lover, who sounds like a folksier Annie Lennox.

AN21and MAX
VANGELI'S
People of the
Nightis due
Aug. B.

And Josetsson and Vangeli are giddy over a recent
recarding session with Julie McKnight, a soulful
alto known within classic house circles but other-
wise obscure. “Our dream when we started work-
ing together was to malke a record with her,” Josets-
son says, The resulting track will be on the album,

As is common in electronic dance music
(EDM), the pair isn't waifing to tour to support
the upcorning record: Touring is a way of life, a

9 Why did you choose to work with EMI

Label Services for Oceania? You have a
checkered history with EML.
And I've been super critical of them. We were en-
tertaining other offers and [manager| Peter | Katsis|
kept saying, “EMI might be the best fit for you,"
and | said, “Nope, | won't even consider it. Don't
even bother.” Once he had the record in his hands,
he played it for those guys at special services and
they tlew to Chicago, and they said, “Listen, we
know we're batting for the wrong team here, just
listen to us through.” I was very impressed with
what they had to say. And then they came in and
just blew everybody out of the water on the offer.
Because it’s essentially a distribution deal, I'm
not under anybody's thumb, so none of the old
garnes can be plaved. And then, of course, there's
the advantage of collating with the back catalog,
and that's a win-win for everybody on that level,

B The first two reissues, Gish and Sfamese

Dream, offered plenty of unreleased mate-
rial. Is there more or less of that on the up-
coming reissues?
More. We started docurmenting more, starting
with Mellon Collie, and we spent mare time
documenting because, believe it or net, in "953 1
said, “We're going to need content.” Right now
the count is sornewhere between 75 and 80 al-
ternate or unreleased things for Mellon Collie
and Aeroplane combined—five extra CDs, plus
DV Ds. I'm very excited because it provides a
areat ingight into how those records were made,
and there's some pretty strong songs that never
have been bootlegged. .

constant. Centered around lbiza for the White
Isle’s peak season, the duo's summer tour also
hits far-flung places like London, Poland, Taiwan
and Lithuania. The pair played Insomniac Events'
Beyond Wonderland in San Bernardine, Calif., in
March and Electric Daisy Carnival in Las Vegas in
early June (on a Size-dedicated stage called 5ize
Matters); Sensation parties in Amsterdam and
Prague; and even an early set on the main stage
at last year's Electric Zoo in New York. These big
dates are interspersed with regular club gigs, often
under the Size Matters banner.

“[Size has] been huge for their development,”
savs the act's booking agent, Steve Goodgold of
the Windish Agency. "These kids gravitate to a
specific sound, and Size Records has it. With these
Size Matters stages, people have become in tune
with what Size means. The artists grow, the record
label grows, the brand grows.”

Vangeli and Josefsson metin 2009 as fledgling
producers through Myspace. “We sent a few ideas
back and forth. We were beginners, so obwviously
it was complete crap,” Vangeli says with a laugh.
After more experimenting, they asked Angello if

they could remix one of his Size tracks, “Monday.”

“We both thought we would completely screw
it up and he would laugh in our faces,” Vangeli

recalls, “but it ended up pretty good. That's what
opened the door.”

After more remixes for acts like Gorillaz and
Ellie Goulding, the pair decided to focus on its

own music, and what many EDM acts consider a
dead format: the album.

“Everybody was telling us it was a bad idea,”

Josefsson says. “But we did it more for us than

for the fans, to be honest. |t sounds selfish, but
it's our dream. We want a physical copy in our

hands that we can lock at it in 10 years and say,
“We made an album.” .o
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Cceania

Producers: 8/ily Corgan,
Biern Thorsrud

Martha's Music/EM!

Label Services/Caroline
Distribution

Release Date: June 79
When Billy Corgan sings
he's “wasted along the way
toreachyou,” one can't help
but wonder if he's address-
ing Smashing Pumpkins fans
who haven't grasped hisam-
bitious 44-song Teargarden
by Kaleicdvscope concept for
releasing new music. Ocea-
nia, the "album within an
album™ and the Pumpkins’
first standard release in five
yvears, should get their at-
tention back. The set fea-
tures sweeping, full-bodied
tunes that recall the band
at its early/mid-"90s best
but also employ fresh sonic
flavors and deftly executed
dynamics. Corganand com-
pany deliver full-on rockers
{"Quasar,” “"Panopticon,”
“The Chimera"), pompy
epics ("Pinwheels,” "Ocea-
nia"), trippy treatises ("Pale
Horse," "Violet Rays"), a
bit of synth pop (“"One Dia-
mond, One Heart") and
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MARGGN 5
Overexposed
Producers: various
A&M/Octones
Inferscope

Release Date: June 26
To call Maroon 5 a pop
band isn't exactly a
stretch. The quintet has
hunkered down in that

'1.1-

mainstream since 2002's hit-spewing Songs for Jane. But
the group’s newest album, Overexpased, Is a different kind
of pop. With a title that takes a gentle poke at frontman
Adam Levine's TV notoriety on “The Voice," the set turns the
once self-contained band into a fully collaborative outfit with
top-shelf songwriters/producers like Ryan Tedder, Benny
Blanco, Shellback and executive producer Max Martin. In

fact, it's seven songs in before band members other than
Levine—notably guitarist James Valentine and bassist
Mickey Madden—share songwriting credits. “Lucky Strike,"”

vearning heart-wringers
(“My Love ls ' Winter," "Wild-
flower”) with unapologetic,
poetic glee. It's a rich ride
from start to finish and an
indication that the tradi-
tional album form still serves
the Smashing Pumpkins
well.—GG

FIONA APPLE

The Idler Wheel...

Producers: Frona Apple, Charley
Drayton

Epic Recoras

Release Date: June 79

Fiona Apple I-:nuw:« she's a handful. “Every single night's

a fight in my brain,"

she sings at the start of her first new

album in seven years. And halfway through the set she

acknowledages,

“How can | ask anyone to love me/When all

| dois beg to be left alone?" In other words, if you're getting
involved with Apple, as fan or paramour, buyer beware: The
singer won't make it easy. (And thatincludes the full album
title: The Idler Wheel Is Wiser Than the Driver of the Screw
and Whipping Cords Will Serve You More Than Ropes
Will Ever Do.) But Apple always makes it interesting, and
with new co-producer/touring drummer Charley Drayton
she's fashioned a spare, intimate collection that wraps its
confessions within stark melodies and seemingly random
and, at times, startling sonic touches. The metaphor-laden
“Daredevil” sounds like it was culled from a Brecht/Weill
musical, while “Jonathan" and “"Left Alone" riff with jazzy
playfulness. And “Anything We Want" is a lilting, island-
flavored come-on from the waning days of childhood, On
“Hot Knife," meanwhile, Apple's layered vocals scat the
album to a dizzying close. Somewhere along the way she
proclaims herself “a sensible girl," but Apple never loses

the loose hinges that keep us hanging on.— &G
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THE DB’S

Falling Off the Sky
Producers: The dB's, Mitch
Eastern, Scoftt Litt

Bar/None Records

Release Date: June 72

It was 1982 when we last heard
fromthe oniginal lineup of cult
heroes the dB's. The quartet
was happily subverting the
edgier-than-thou aesthetic
of the era’s New York new
wave scene with an ardently
off-kilter twist on post-Bea-
tles pop values on its second
album, the undercoverclassic
Repercussion. Several oceans
have passed below the bridge
between then and the arrival
of the group's newest releaseg,
Falling Off the Sky. Singer/
guitarists Peter Holsapple and
Chris Stamey have done acou-
ple of duo albums together in
the interim, but hearing their
quirky but complementary
styles playing off each other
bolstered by the supple push-
pull of bassist Gene Holder
and drummer Will Rigby
is like getting a fresh taste
of an exotic, ambrosial ice
cream flavor that's been out
of production for decades.
From the serpentine, Richard
Thompson-goes-power-pop
riffs of “Waorld to Cry" to the
soul-inflected bounce of “The
Wander of Love,” the dB's still
have plenty of sonic tricks

“"Love Somebody,"

“Fortune Teller" and "Doin’ Dirt"

offer

state-of-the-art pop/R&B/electronic dance music blends,
while “One More Night" incorporates reggae. Elsewhere,
Wiz Khalifa raps on the single “Payphone.” Levine spends
much of the album lamenting the shortcomings of his love
life, but on “Payphone” he also declares, "All those fairy
tales are full of shit/One more fucking love song, 'll be

sick." Accompanied solely by piano, he's all earnest angst
on “Sad," but Overexposed aims more for happy feet than

wringing hearts.— GG

up their collective sleeve.
They may have grown up, but
haven't lost an iota of the in-
fectious melodic charm that
made them kings of the indie
scenethreedecadesago.—JA

METRIC

Synthetica

Producer: Jimmy Shaw

MM Morm + Pop

Release Date: ./\une 12

“I'm just as fucked up as they
say., Emily Haines sings atthe

beaginning of the Iatest album
by her Toronto-based elec-
tro-rock crew, Metric. That
must mean she's not very
fucked up: Haines and her
bandmates won the plaudits
of countless music-industry
observers when they decided
to put out 2009's Fantasies
themselves and then scored
something of a commercial
success. Media coverage of
Metric since then has focused
as much on the group’s busi-

GLEN HANSARD

Rhythm and Repose

Producer: Thomas Bartlett

Anti- Records

Release Date: June 19

Since the launch of the Swell Season

and especially the release of the film “Once,” Glen Hansard
has turned romantic nuance into a genre of its own, Few
of those he addresses on his first solo album are in fine,

unconditional shape. Only "Races" brims with unfettered
optimism (“For you | could throw with abandon/Old glo-
ries and everything to the wind"). The rest of Rhythm and
Repose faces down the challenges of relationships and
pleas for resolution ("Oh love, don't keep me guessing . . .
Show yourself to me"). Hansard also knows how to build
on the moment, leading many of the set's 11 meticulously

crafted songs to tortured swells of keening desperation. It's
not a light little trip into the heart, but the Jimmy Webb-like
“Maybe Not Tonight” and the Van Morrison-aping “High
Hope" and “Love Don't Leave Me Waiting"—as well as vocal
counterpoints from Swell Season partner Marketa Iralova
and “Once the Musical" star Cristin Milioti—show Hansard

at his most engaging.— &G

ness sayvvy as on its music.
Another self-released effort
(in collaboration with New
York's Mom + Pop label), Syn-
thetica seems designed to
tilt that balance back toward
Metric's songcraft: “Breath-
ing Underwater," "Speed the
Collapse” and the robo-glam
single "Youth Without Youth”
easily rank among the band's
most immediate tunes, Traces
ofindie-scene eccentricity re-
main, asin "The Wanderlust,”
whichfeatures atypically can-
tankerous vocal turn by Lou
Reed, an avowed fan of the
Fantasies semi-hit "Gimme
Sympathy.” Maostly, though,
Synthetica reflects the sharp,
heat-seeking minds that
made it,—M W
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BRIAN CULBERTSON
Dreams

Producer: Srian Culbertson
Verve/Universal

Release Date: June 12
Jazz—be it contemporary
or smooth—may not be ev-
eryone's cup of tea. But that
hasn't stopped ene of the
genres more prolific practi-
tioners. Multi-instrumentalist
Brian Culbertson returns with
his 13th album, Dreams, heav-
ily steeped in the R&B he's
been steadily infusing on his
last several releases. To flesh
cutthe landscapes stemming
from the dream seqguences
that inspired this album, Culb-
ertson enlists a quartet of top
R&B session men—including
bassist Alex Al (Michael Jack-
san, Stevie Wonder)—and
producer/arranger Rex Ride-
out. The result: a meladic fu-
sion of jazz and soul that dou-
bles as an enchanting hiatus
from the stresses of everyday
life. Aiding and abetting Culb-
ertson’s musical escapismare
guest vocalists Vivian Green
(on the top 20 adult R&B hit
“Still Here"), Mint Condition’s
Stokley Williams (the roman-
tic "No Limits”) and MNoel
Gourdin (the sublime “You're
My Music™), Rounding out the
10-song set are instrumental
gems like "Your Smile" "Lights
Off" and the title cut. For
those who continue to malign
smooth and contemporary
|azz as simply elevator or on-
hold music, Culbertson pro-
vides a tuneful rebuttal. -
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Brown

Ground (BMI)
Atlantic/Southern Ground

ZAC BROWN BAND
The Wind (2:57)
Producers: Weith Stegall Zac

Writers: various
Publishers: Weimerhound
Publishing, Lil' Dub Music/Angelika Music, Southern

Zac Brown has described “"The Wind," the first single from
his group's forthcoming album, Uncaged, as “probably
the most country song we've ever done." Even if the ever-
evolving Zac Brown Band has toed the line between coun-
try and rock more stridently, this short piece of bluegrass
stands as one of the most immaediately arresting singles of
the group's major-label lifetime. Produced by Brown and
Keith Stegall, “The Wind" winds around its fiddle riffs and
stomping percussion, filling any pockets of sound with the
frontman's cozy voice. Yet the song's key component is the
looseness of its chorus, in which Brown states, “Where the
wind blows, babe/You can bet/I'll be riding high with it,"
with the fervency and easy demeanor of Mumford & Sons'’
best tracks. Blowing through the listener's hair on each
listen, “The Wind" offers a feeling that's hard to tire of. —_/i

_POP

THE WANTED

Chasing the Sun (3:16)
Producer: Alex Smith
Writers: A. Smith, E. Gleave
Publishers: Metrophonic
Music/Puregroove
Publishing (ASCAR)

Gfobal Talent/Mercuryy
IDJMG

U.K. boy band the Wanted
stormed the Billboard Hot
100 with its first .5, single,
“"Glad You Came,” which still
lurks in the upper reaches of
the chart. On its follow-up,

MATCHBOX
TWENTY

She’s So Mean (3:51)
Producer: Matt Serietic
Writers: /. Thomas,

P Doucette, K. Cook
Publishers: varicus
Emblem/sAtiantic Records
In the decade since Match-

the group builds on the ener-
getic pop sound that listen-
ers have already fallen in love
with once before. Lyrically,
"Chasing the Sun" is an ode
to finding eternal love and
never growing old; however,
the beats, not the words, are
what is truly important here.
Sonically, "Chasing the Sun"is
alittle too similar to "Glad You
Came,"” but the single stands
out because its circular hook

box Twenty released its last proper album of new material,
lead singer Rob Thomas has released two solo sets that yvielded
hits like “This Is How a Heart Breaks" and “Her Diamonds."
With “She's 50 Mean,"” the debut single off the group’s Sept.
4 release, North, it's obvious that the time apart between
Thomas and his bandmates served the collective well
creatively and sonically. Firmly pop, "Mean" doesn't make

and throbbing backing track
combine to make some of the
group's catchiest material yet,
If"Glad You Came” wasanan-
them forthespring, the mam-
moth chorus in "Chasing the
sun” and the Wanted's rising
stateside popularity put this
song squarely in "summer
jam” contention.—CM

DIPLO FEATURING
NICKY DA B

Express Yourself (4:37)
Producer: Oiplo

Writers: 7. W Pentz,

N T Toney

Publishers: Downtown
Music/DLJ Songs (ASCAP)
Mad Decent

Some may call it sonic ap-
propriation, but by mining
rhiyvthms and beats from
music cultures all over the
world, Diplo has helped re-
position "dance music” from
a Euro-led synthetic trip to
something more global and
human. On “"Express Your-
self,” the title track of his
new EP and a tribute to the
NMew Orleans-barn bounce
style, the DJ/producer/label
boss shows why his ear is so
unigue: He doesn't homog-
enize the sounds he unearths
as much as let their distinctive
localism come through, Fea-
turing Mew Orleans rapper

any apologies for its repetitive lyrics and serves up simple
but memorable guitar riffs. “She likes to stay late at the
party/'Cause the fun never ends,” Thomas sings, his voice a
little more seasoned as he invites listeners to step into his well-
traveled shoes. “She's So Mean" comes off as predictable, but
at this point in its career, Matchbox Twenty wears the song's

conventions on its slegve.—5¢C

MIKA FEATURING
PHARRELL
WILLIAMS

Celebrate (3:08)
Producer: Nick Littlemore
Writer: Mika

Publishers: various
Universal Republic

Just as his Empire of the
Sun bandmate Luke Steele
has become a hip-hop/R&B

staple of late by collaborating with Jay-Z, Beyonce and Usher, Nick Littlemore is now beling
courted by the pop world. For Mika's first single in three years, Littlemore layers the UK.
singer’s signature falsetto over his own guitar-driven dance beats, with a vocal cameo from
Pharrell Williams thrown in for posterity. The cumulative effect sounds heavily influenced by
Daft Punk's Discovery: a chorus that recalls “One More Time" ("l want the whole world to
celebrate™), chugging beats highly reminiscent of “"Harder, Better, Faster, Stronger” and a
vocoder-enhanced bridge that could easily be mistaken for “Digital Love." The single is bound
to be a hit among the artist's core fans, even if Mika's Freddie Mercury-on-helium personality
is muffled a bit. More important, “Celebrate” serves as a temporary teaser for the singer's
upcoming third album, The Origin of Love, which will feature collaborations with William Orbit,
Benny Benassi, Greg Wells and Klas Ahlund, among others.— 45

r

Nicky Da B, "Express Your-
zelf" has all the elements that
define the sound—Wild Pitch
BOE squelches, a dancehall
pulse, raps that are more like
chants—and that intangible
Diplo sensibility that makes
the track ready for a block

party in any part of the world,
The rest of his recent Express
Yourself EP is equally stand-
out, especially the dubstep-
meelts-R&E nugget "Barely
Standing” with Datsik and
EI-:”:"I_ I A

R&B

WHITNEY HOUSTON
& JORDIN SPARKS
Celebrate (3:35)

Producer: /7. Kelly

Writer: R, Kelly

Publishers: & Kelly
Publishing/Universal Music-Z
Songs/Colpiz Music/Sony-
ATV Sengs (BMD)

RCA

Jordin Sparks and Whitney
Houston's new duet, "Cel-
ebrate,” is truly something to
rejoice about: Upon the first
twinkle of piano keys, the
lead single from the "Sparkle”
soundtrack allowslistenersto

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jim Allen,
Brennan Carley, Gary Graff,
Andrew Hampp, Jason Lipshutz,
Kerri Mason, Tyler McDermaott,
Carolyn Menyes, Gall Mitchell,
Mikael Wood

All albumis commercially

JUNE 30, 2012

forget about Houston's death
for three-and-a-half minutes
and revel in her breezy final
recording. The R&B legend
and capable "Sparkle” co-
star blend their vocals ef-
fortlessly without having to
stretch toward their highest
cctave. The R. Kelly-penned
lyrics are simple yet poi-
anant (much like his recent
classic soul ceuvre), and
with a sound that's reminis-
cent of late-'70s R&BE, the
upbeat rhythm of the song
can be closely compared to
Patrice Rushen’'s "Haven't
You Heard.” Like so many of
Houston's singles, however,
"Celebrate” manages to es-
tablish its own Irreplaceable
volce, offering up a slice of
R&B that lacks any whiff of
cynicism—something that
adult radio could always use
more of.

L LEGEND & CREDIS |

avallable In the United States

are aligible. Saend album review
copies to Mitchell Peters at
Billboard, 5700 Wilshire Blvd,
Suite 500, Los Angeles, CA
90036 and singles review copies
to Jason Lipshutz at Billboard,
770 Broadway, Seventh Floor,
New York, NY 10003, or to

the writers in the appropriate
bureaus.

www. hillboard.biz 29



LATIN BY LEILA COBO

Like Michel Tels,
GUSTTAVO LIMA
was endorsed by

soccer star Neymar.

Brazil Scores Again

Gusttavo Lima’s ‘Balada’ follows Michel Teld’s

soccer-spurred chart success

rom the looks of it, lightning can strike
fwice.
Earlier this year, Michel Teld’s “Ai Se
Eu Te Pego” (loosely translated to “Oh, If | Catch
You") topped European and South American air-
play and digital charts. It was propelled by the
endorsement of popular Brazilian soccer play-
ers—namely Neymar, who plavs for Barcelona
and who would dance to the video's choreography
alter scoring goals. Teld's track eventually reached
the United States where it sits atop Billboard's
Hot Latin Songs chart, a position it has held on
and off for 10 weelks,

Now, a second Brazilian track, sung entirely
in Portuguese and also endorsed by Neymar, is
climbing European charts, and plans are under
way to work it stateside as well.

Gusttavo Lima's “Balada” (loosely, “Party”) has
hit No. 1 in at least three European countries,
mcluding France and the Netherlands. On the
chart dated June 23, it debuted at No. 2 in Italy,
where the press is heralding it as the new sum-
mer smash and where for the week of June 10 it
was the top download on iTunes. It was also No.
2 in Belginum, No. 3 in Switzerland and No. 4 in
Austria. Overall, the track was No. 20 on the Euro
Digital Songs chart.

On YouTube, the “Balada” video uploaded on
Lima's page a year ago has amassed nearly 30 mil-
lion views, in addition to nearly 15 million views
of the same clip on another site-and at least 30
million more views of different versions featur-
ing the track set to various visuals,

In the United States, Sony Music Latin has re-
corded a remix with urban duo Dyland & Lenny
that has just been sent to radio stations and 18
getting early airplay in Chicago, Miami and
Puerto Rico.

“It will hit the top 10 in a month,” says Nir
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Seroussi, GM of Sony Music Latin, which also
licenses Teld in the States and produced the remix
of “Ai Se Eu Te Pego” featuring Pitbull that has
helped propel the track stateside. "That track
[“Balada”] has been cooking for a while.”

If "A1 Se Eu Te Pego” was an anomaly, the sub-
sequent and rapid success of “Balada” in almost
precisely the same manner is unprecedented,
While this may not be the first time a Brazilian
track performed in Portuguese hit No. 1 in for-
eign markets, it's certainly the first time a ser-
taneja song (Brazil's equivalent of country music)
has achieved that feat.

“lt was inevitable that people got curious about
other songs with a similar feel," says Marcelo
Soares, president of Som Livre, Telé and Lima's
label, who calls the music “new Brazilian pop,”
or B-pop. “This interest came from the labels li-
censing music, and also from the general public
that started looking for new songs on YouTube,”
he adds, noting that both artists released their
tracks around the same time.

Like Teld, Lima was endorsed by Neymar—
one of Brazil's biggest soccer stars—who also
danced to “Balada” after victories on the field
and who appears in a Lima live video, pertorm-
ing the song with him onstage. However, Soares
says, as important as the soccer connection has
been, “it would not have any effect at all were
the songs not the big hits they are by nature.”

Meanwhile, Soares is readving a new wave of
acts poised to cross into Europe, including Joao
Lucas & Marcelo with their song “Eu Quero Tchu,
Eu Quero Tcha."

“It might seem a little hard to believe, but there
are more than a few big hits on the way,” he says.
“European summer is just avound the corner, and
I'm pretty sure that it will be the perfect time for
the next B-pop acts to appear.” oo

COMING UP ‘ROSES’

Mary Chapin Carpenter celebrates 25 years

since her first album release

Having released first album Hometown Girl in
1987, Mary Chapin Carpenter marks the 25th
anniversary of the set with her 12th studio ef-
tort, Ashes and Roses. The collection bows on
Billboard's Folk Albums chart at No. 7 and Top
Country Albums at No. 16 with 7,000 copies sold,
according to Nielsen SoundScan,

Carpenter says the new album is the "most per-
sonal record I've made in the sense that I speak
about a lot of things that have happened to me the
last five years—among them, losing one of my
parents, getting divorced and having a serious ill-
ness. It's fairly likely that those were the things |
was going to be writing about this time around.”

Still, Carpenter, a five-time Grammy Award
winner who suffered a pulmonary embeolism in
2007, finds hope in the album’s lyrics. °1 feel like
|'m coming out from the other side,” she says.

The first single, “Soul Companion,” a duet
with James Taylor, is gaining support at triple
A radio. "It was such a thrill that he wanted to
do this,” Carpenter says of Tavlor. “He's such an
icon. This song feels like a gift.”

— Chuck Dauphin and Gary Trust

CRAFT WORK

A recap of the 12 titles that Mary Chapin Carpenter has placed in the top 30 on Top Country
Albums. Despite not appearing on Hot Country Songs since 2001 (after notching 27 entries

MARY CHAPIN —
CARPENTER’'S —_—
new single is a duet
with James Taylor,

beginning in 1989), she's since collected four top 10 sets.

Debul Year Peak (Weeks AtNo. 1) Title

1989 No, 28 “State of the Heart"

1990 No. 1 “Shooting Straight in the Dark™
1992 No. 6 “Come On Come On"

1994 MNo.1(5) “Stones in the Road”

1996 No. 3 “A Place in the World"

1959 No. 4 “Party Doll and Other Favorites”
200 No. & "Time*Sex*Love"

2004 No.5 “Between Here and Gone”
2007 No.10 “The Calling™

2008 No. 30 “Come Darkness, Come Light:

Twelve Songs of Christmas”

2010 No. 6 “The Age of Miracles”

2012 No., 16 “Ashes and Roses"

KID INK looks to sign
a major-label deal by
August.
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Hangin’ With
Mr.Cooper

Bonnaroo boosts profile of hard-rocking
sexagenarian Alice Cooper

lice Cooper welcomed

Bonnaroo to his nightmare

this year, and it's turned
into adream scenario for the veteran
shock rocker,

A consensus choice as one of
the festival's best performers, Coo-
per—whose show features his trade-
mark mock execution, four decades'
warth of hits, plus a surprise cover
of Lady Gaga's "Born This Way"—
has enjoved a strong post-Bonnaroo
buzz. On the road this summer with
Iron Maiden, he feels like he turned
on a new generation of fans.

“We're viable now,” says Cooper,
who was inducted into the Rock and
Roll Hall of Fame in 2011, “I'd love
to play Bonnaroo again. I'd love to
play Coachella. For some reason,
somebody like [ggy Pop has got
more of a grass-roots thing going.
He's a little more earthy. They can
understand Iggy a little bit. They
can understand Lou Reed, the Beach
Boys. We're a little more un-earthy.”

The Bonnaroo spot came about
after Cooper's manager of 43 years,
Shep Gordon, told him, “We've got
to play something we don't normally
play, somewhere we feel a little out
of place. You have to break new
oround.” Cooper agreed and, what's
maore, he had a blast.

Gordon says the Bonnaroo ex-
perience offered “a chance to show

that crowd vou're actually allowed
to have fun when vou're listening to
great music. You don't have to just
close your eves and nod vour head.”

John Dittmar, Cooper's agent
at Pinnacle Entertainment, says
the festival resulted in an amaz-
ing career boost for the 64-year-
old performer. “It hasn't opened
new doors—it's opened new sides
of walls,” he says. “We got lots of
mileage just being confirmed for
Bonnaroo, so the benefits of him
being on the bill have already paid
of tenfold.”

In terms of quantifying the
success, Cooper was averaging
between 1,100 and 1,500 new fol-
lowers each day on major social
networking sites (Facebook, Twit-
ter, YouTube) before the festival,
according to Next Big Sound. He
rose to 1,600 new followers the day
after the festival ended June 11 and
spiked to 3,000 on June 12, with the
latter his highest single-day total
for the past three months,

Cooper—who also hosted an af-
terncon talk at the festival about

his late friend Groucho Marx be-
fore a screening of the Marx Broth-
ers classic “Duck Soup™—theorizes
that being a bit of an odd-man-out
was crucial to his successful Bonna-
roo appearance. "1 don't think a lot
of these kids had ever seen a real

KID YOU NOT

Rapper Kid Ink makes debut splash through grass-roots push

ALICE COOPER'S
social following got

a boost after his
Bennaroo performance.

‘rock’ show—hard rock all the way,
with the theatrics,” he says. *So we
gave them the full-out Alice Cooper
show, and they dug it.”

The metal pioneer says the cali-
ber of the show also benefited from
having his wife, choreographer/
dancer Sheryl Cooper, and pro-
ducer Bob Ezrin review rehears-
als and make suggestions for im-
provements. Cooper says, “We'd run
through the show twice a dav for six
days and take notes, and on the last
two days we'd do all the cleaning
up. It paid off. I've done millions

of shows, but I don't think I've ever
done shows this tight, where every-
thing works perfectly every night.”
Cooper says it's too early to tell if
a new crowd will come see him this
summer, since he's billed as Iron
Maiden's “special guest” rather than
headlining. But he hopes the Bonna-
roo buzz serves him well this fall,
when he launches a different con-
cert based on last vear's Welcome 2
My h"J'gJHmHFr: SEth‘J album,
“We're going to pul an entirely
new show together,” Cooper says.
“It's going to be fun.” .o

When Kid Ink first met his manager, DJ Il WIll,
CEO of Tha Alumni Music Group, in June 2010,
the Los Angeles producer/artist was simply
“dabbling” in rapping. At the time, neither one
had any idea that Ink's first album would make
a splash on the Billboard charts.

This week, the 26-year-old’s introductory
album, Up & Away (Tha Alumni Music Group),
debuts at No. 20 on the Billboard 200, No. 3
on Top R&B/Hip-Hop Albums and No. 2 on Top
Rap Albums. The set sold 20,000 in its first
wealk, with 97% of sales coming from down-
loads, according to Nielsen SoundScan.

In just two years, Ink built a buzz through a
grass-roots movement including touring, mer-
chandise and self-produced online projects.
The rapper has released three mixtapes—Crash
Landing (2010), Daydreamer (2011) and Wheels
Up (2011)—and collaborated with notable
names like Chris Brown and Meek Mill without

compensation. Il Will, who spent five years
working with Brown and others, also helped
Ink's climb to the top. All of Ink's official vid-
eos are uploaded to lll Will's YouTube channel,
which has garnered close to 133 million views.

After KPWR Los Angeles’ DJ Reflex broke
Ink’s first single, “Time of Your Life,” in Febru-
ary, the rapper set a firm date for his album
and buckled down.

"It wasn't easy,” lll Will says. "But once key radio
stations started paying attention and put in a few
spins, they realized he was the real deal. It was
about getting his movement exposed to a larger
market first." In May, Ink graced the cover of X XL
magazine’s "Freshman Class” issue, alongside
French Montana, Future, Danny Brown and others.

“Time of Your Life" debuted at No. 40 on
the Rhythmic Airplay chart in February, peak-
ing at No. 32 on May 12.

Ink's independent success follows that

of Hoodie Allen, Childish Gambino and Mac
Miller, the lattermost debuting at No. 1 on the
Billboard 200 last November.

“The breaking of Mac Miller and Child-
ish Gambino, on an independent level, made
radio stations feel like they lost their ears to
the streets,” Ill Will says. “They lost the wave
of those artists. Thankfully, Kid Ink followed.”

Ink decided not to include any collabora-
tions on Up & Away. "It's 100% me,” he says.
“| wanted to make sure everyone—brand-new
fans and [core] fans—knew who Kid Ink is with-
out distractions, without other artists or [with-
out thinking] | was riding any coattails.”

As stations begin to pick up on Ink's
second single, “Drippin',” Ink and Il Will
are entertaining “four to five" major-label
proposals and plan to sign a deal before Ink
begins a European tour in August.

—Erika Ramirez
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2>22'LIFE’ BEGINS
FOR YUNA

Alt-pop singer Yuna is gaining
traction with her dreamy single
“Live Your Life,” produced by
Pharrell Williams. During the
June 11-17 tracking week, it was
among the top 10 most-played
songs on SiriusXM’'s 20 on 20
channel and WLOGQG Orlando,
Fla., according to Nielsen BDS.
On YouTube, its three official
clips and a performance on
TBS' “Conan” have amassed a
combined 1 million views. The
Fader Label artist wraps a tour
with Graffitié on June 25 before
playing dates with David Gray
in July.

>>>ATLAS GENIUS
STRENGTHENING
SUPPORT

Australian foursome Atlas Ge-
nius continues scaling the Al-
ternative chart, where “Trojans”
(Frogs Head/Warner Bros.) lifts
34-32 inits fifth week. WROX
Norfolk, Va,, led all chart report-
ers with 36 plays for the song
last week, while SiriusXM's Alt
MNation has played it the most to
date (almost 1,500 detections).
The song, the group's first on

a Billboard survey, appears on
debut EP Through the Glass
(June 8).

>>>READY FOR
A‘GOOD TIMFE’
Country/rock foursome Par-
malee is approaching the Hot
Country Songs chart with
“Musta Had a Good Time."
Bubbling under with spins at
nine of the 131 stations moni-
tored by BDS for the chart, the
song’s heaviest airplay comes
from SiriusXM's the Highway,
which has played it more than
500 times. The act, signed to
Broken Bow sister label Stoney
Creek, is named for the mem-
bers' hometown of Parmele,
N.C. The group has club and
fair dates booked through
September.

>>>'BOYS’ SPARKS
GIRLZ INTEREST

After sending "Gucci This
(Gucci That)" to No. 59 on Hot
R&B/Hip-Hop Songs in April,
Pretty Hustle/Grand Hustle/
Interscope act OMG Girlz could
be on their way to another
chart entry with “Where the
Boys At?” The track is permeat-
ing under the list's threshold
thanks to early airplay from
WVEE Atlanta and WQUE

New Orleans. The trio—"0OMG"
stands for Officially Miss
Guided—toured with Diggy
Simmons and Mindless Behav-
ior last year and is warking on
its debut album.

Reporting by Keith Caulfield,

Wade Jessen, Karinah Santiago
and Gary Trust.
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MARKETPLACE

For ad placement in print and online call Jeff Serrette 1-800-223-7524—1-212-493-4199/Jeffrey.Serrette@billboard.com

HELP WANTED REAL ESTATE

CHAIR OF MTSU RECORDING INDUSTRY

College of Mass Communication

Middle Tennessee State University invites applications
for the position of Recording Industry Depariment
Chair. Must hold degree in appropriate area
represented by one of the programs in the
department or distinguished record of professional

achievement. Must be eligible to hold rank of full .b “You Can” Own a Piece of Paradise ./5
professor with tenure upon appointment, Strong
industry connections and ability to work closely with Set on 90 scenic acres, your surpreme primary “Dream Homestead™ and/or peaceful

development director in areas of fundraising and
development are preferred. Visit
https://misujobs.misu.edu to apply.

“get-a-way hobby farm™ 1s just three hours north of NYC and the metropolitan area.
Tucked away in the foothills of the “Catskill Mountains™ in scenic Schoharie County,
NY is this completely renovated 4,000 square foot four bedroom, two bath. center hall,

Greek Revival home. Enjoy unlimited recreational activites like horseback rniding.
MTSU, a culturally diverse university, is an equal MIDDI_E e : T - . Sl S i
opportunily, affrmalive aclion educalional inslitution swimming, fishing, and boating in your own two stocked ponds. With just too many
ol <o dslausiiveimiipebin TENNESSEE amenities to list, (you name it, it’s here), this offering is a must see dream opportunity.
STATE UNIVERSITY Affordably priced at just $695.000 Inquiries please call: 518-234-3787
Email: volpes@lightlink.com
ENTERTAINMENT ASSOCIATE: Write: Cherry Valley Fish and Game Club
The LA office of the international law firm Greenberg Traurig, LLP V.Q.V.
is seeking an Entertainment Associate with 3+ years of extensive PO Box 282
music experience. Candidates must have stellar academic creden- Chﬂ'ﬁ'}' \"rﬂ“e}: NY 13320

tials from top ranked law school and relevant experience with a top
law firm or entertainment corporation and be admitted in CA. Please

send resume to LACareersiagtlaw.com

BUSINESS OPPORTUNITIES

Faith-Based & Family Friendly Movie Distribution

Producers—if you're looking for a great distribution

partner for your faith-based or family-friendly film we

s, s 11:00 AM (CT)
are here to help. BMG services thousands of outlets in e :

L

(,,» Franklin, TN

both the Christian Retail niche and General Offered i 5 Parcels

: This beautiful home of country music legend, George Jones is hidden within 78+/- acres
Marketplace, Worldwide. Contact me today of manicured grounds, Just minutes from Nashville, this private estate is surrounded by
. breathtaking views of the Tennessee countryside. The premier 4-bedroom, 5-bath residence
at: daustini@gobmg.com affers an inviting poolside entertainment area with full kitchen and 2 guest cottages. A horse
lover’s dream with a 9-stall stable, 5 large outbuildings, and fenced rolling acreage.

David Austin, VP of Acquisitions,

Pesmisr Auelion Marketing Firm L ""-_-.":'.r"'
Bridgestone Multimedia Group, www.gobmg.com I P.KING Pre . : ‘/:)/ »
| B0O0.558.5464 wwwirkinGCoM = { '5-?“"-:_{_.! &

CALLUS TODAY AND ASK

FOR SALE

ABOUT THE J. P King Auction Company, Inc,, 256-546-5217; Jerry Craig King, #1525 J.P. King Auction Company, Inc,, #123
CONCEPTION OF GREATNESS
22 Poems by Aubrey L. Hunter SIULEEANE ShAAEITIR S WANTED TO BUY
four time Editor Choice Award. INTRODUCTORY OFFER FOR
And the best poet award of 2007. NEW ADVERTISERS! RECORD COLLECTIONS
This book will stir the reader’s in- 1-800-223-7524 or We BUY any record collection. Any style of music. We pay HIGHER
tellect as well as emaotion. jeffrey.serretted@biliboard.com prices than anyone else. Call 347-702-0789

Call-1-888-795-4274 Xlibris (Allan) or email a bastos@yahoo.com
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>> A5 the Lumineers leap to
MNo.1on Triple A with “Ho Hey,™
the chart welcomes its fourth
consecutive leader by an act

in its first chart visit, following
Alabama Shakes (*Hold On"),
Of Monsters and Men (“Little
Talks") and Gotye {(“Somebody
That | Uzed to Know," featuring
Kimbra). Never before in the
chart's 16-year history had four

introductory format singles ruled
consecutively.

»>Folk music is known for its
storytelling, but there's not
even a word in the title atop this
week’s Folk Albums chart, as Ed
Sheeran's + debuts at Mo. 1. It's
not the first symbol to grace a
Billboard chart summit: Prince
led multiple surveys in the "90s
while using his personalized
symbol as a moniker.

Read Chart Beatl
every week at
billboard.com/chartbeat.

ANDREW MACHAUGHTAN

Rl

Billbeare

I \

Usher’s ‘Looking4’Sales; Sheeran’s Brit Hit

R&B/pop superstar Usher nets his
fourth No. 1 album on the Billboard
200 as Looking 4 Myself debuts atop the
list with 128,000 copies sold, according
to Nielsen SoundScan,

That's off quite a bit from the starl
of his last full-length studio set, 2010's
Raymond v Raymond. It bowed at No.
1 with 329,000. (Since then, he issued
the Versus EP in 2011, moving 46,000
in its debut.)

Rather surprisingly, Looking 4 My-
self also registers Usher's smallest first-

week sales for a regular studio album
since 1997's My Way bowed with 67,000.

ST -::
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It's surprising because the sales
for Looking 4 Myselfare considered
to be unusually low, How can an act
have a 61% drop in first-week sales
between studio albums—and in only
two vears' time?

One theory: Since 2010, Usher has
been pursuing a pop/dance audience,

while alienating his core R&B fans,
After introducing Raymond v Ray-
mond with a series of R&B-focused hit
singles like "Papers” and “Hey Daddy
(Daddy's Home),” Usher dropped the
full-throttle pop/dance track "OMG."
The Will.i.am-pro-
duced tune became a
No. 2 hit on both on the
Mainstrear Top 40 and

OverThe
Counter

This week it returns to its to-date peak
of No. 10 {up one slot) on Mainstream
Top 40, Where is it on the R&B/Hip-
Hop airplay list? [t's not. (You get the
idea here, right?)

Have Usher's core base of REB fans
become turned off—or
simply confused

by his
dance leanings? It's not
like he hasn't dabbled in

Mainstream R&B/Hip KEITH
Hop airplay charts. He
then followed that up
with other dance tracks
like the Pitbull-assisted
“DJ] Got Us Eallin' in
Love"” and the RedOne.
produced “More.” While each reached
the top 10 on the Top 40 tally, neither
dented the R&B/Hip-Hop list,

Since then, Usher's career on the
charts has become increasingly seg-
mented, with certain singles ear-
marked for top 40 radio and others pro-
moted only to R& B outlets.

Looking 4 Myselfwasled by the single
"Climax,” which is spending its 10th
straight week at No. 1 on the Hot R&B/
Hip-Hop Songs chart. The track, which
came out in late February, also reigned
atop the Mainstream R&B/Hip-Hop
airplay tally for four weeks.

Yet, on the Mainstream Top 40
chart, "Climax” spent a scant three
weeks on the list, topping out at No,
36. Conversely, itwasn'tuntil late April
when the album’s second singlewas re-
leased: the top 40-focused “Scream.”

CAULFIELD

the pop/dance arena be-
fore ("Yeah!" anyone?),
but those were across-
the-board smashes. They
weren't designed for one
format over another.
Also, the top 40 mar-
ket is driven by hit singles and song
downleads, not full-album sales.
Even for a star like Usher, if you're
courting that audience, you run the
risk of losing album sales in lieu of

mega-selling singles.

SHEERAN SIZZLES: British singer/
songwriter Ed Sheeran takes a bow
at No. 5 on the Billboard 200 with his
first full-length album, +. The set
starts with 42,000 and also debuts at
No. 1on the Folk Albums chart, Of
its first-week sales, 79% were digital
downloads. That's not too surprising,
as Sheeran got a lot of love from the
iTunes store last week. The retailer of.
fered the album's “The A Team™ as its
free single of the week and promoted
it on the store's front page.

The album has been a smash in

IVIH I.I(et \A’ﬂt(:h A Weekly National Music Sales Report

Sheeran's homeland, where it debuted
at No.1inlate 2011 on the U.K, albums
chart and currently sits at No. 7 in its
40th week on the list.
Sheeran’sarrivalis the highestdebut
for a U.K. solo artist’s first full-length
album since Susan Boyle's | Dreamed
a Dream bowed at No. 1 on Dec, 12,
2009. The last U.K. male to bow higher
with his first full-length was Thom
Yorke (ol Radiohead) on Julv 29, 2006,
when The Eraserdebuted at No. 2. + [ol-
lows Sheeran's The A Team EP, which
reached No. 14 on the Heatseekers Al-
bums chart last month. Earlier this
year, Sheeran won two BRIT Awards
for British breakthrough act and Brit

ish solo maleartist.

‘BELIEVE'IT: Justin Bleber's just-re-
leased Believe has all but locked upa No.
1 debut on the Billboard 200 next week,
[ndustry sources suggest thealbumwill
sellinthe range of'410,000-440,000. It's
poised to earn the highest debut sales
frame of the vear and become Bicber's
best ever. It will surpass 2012's cur-
rent debut champ, Madonna’s MDNA,
which started with 359,000. Bieber's
best sales week thus far was when My
World 2.0s0ld 291,000 in its second
weelk in April 2010,

Other albums aiming for high entries
next week include Kenny Chesney’s
Welcome to the Fishbowl (200,000 or
so), Fiona Apple's The Idier Wheel . . .
(around 70,000) and the Smashing
Pumpkins® Oceania (530,000-1sh).  ««

- Euor wisek snding June 17, 2002 Fleures S roueded 'Il":ll"";'_' _”
Weekly Unit Sales Year-To-Date YICIRGTNCLL o A CEr i ScoRe ol pet el e Ak undS
ALELMS ALEUMS* TRADKS
This Week 5809000 2163000 25383000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
Last Week 5262000 1977000 25317000  Abums 143196,000 138772000  -31%  Cument 76114.000 67724000 NO%
(hange 10.4% 9.4% 0.3% Digital Tracks B1I0.0558.000 B47 565,000 B5.1% (atalog o /083,000 F1.048,000 HO%
This Week Last Year 6,301,000 1998000 25105000 Store Singles 1,288,000 1.551,000 20.4% Deep Catalog 2,365,000 o, ¢ 23000 2.5%
(hange 7.8% B.3% 3%  Tolal 754,543,000 787.888,000 4.4%
T R A AR M Albums w/TEA* 204,201,900 203528500 -0.3%
SYHIF | " Includes Track squlvslant sbaiim sales (TEA) with 10 Disek down|abms s bk
WEEk'y Album SEIE‘S {Mlllmn UHIEEJ' in one .-.It..-nn..-.-z- CURRENT ALBUM SALES
I0
DIGITAL TRACKS SALES & e on}
25 12§ 67.7 million
ot 610.1 million |
“* - 2012 1= RZAMUUELE  CATALOG ALBUM SALES
5 m 67.1 million
o SALES BY ALBUM FORMAT 15 71.0 miifion
m 95 217,000 84220000  -115%
i \ A e 5.8M Digital 46,209,000 52510000 136% - i
wrleet SoafrdScan couitls 28 corrmil only salex wilhin (e firs manbh & of =
Vinyl 1,742,000 R bl e 670 ARG 6 v R v & A o St i i i (L o e R
2 M I— S . ﬂ“ﬂ'l' EB,E'G':I T8 000 75 708 rn Iuruli::.-jl.ll:-l catalog. een catsloo is 8 iubset of cataloo tor titkes aut moes than
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OERUT 1“ ACA U718 110,08 Looking 4 Myself
RUSH
- .JJ | ANTMEM 517656 (ROADRUNNER (18581 Clockwork Angels
ADELE :
- L 4638° TOLUMEIA |11.98) 21 8
y . JOSHTURNER .
m MEA NASHVILLE 016EM/URBMN [10.53] Punching Bag |
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ELEKTRA 50433 8.08)
- OME DIRECTIOM p
s BO8 5D ST/ COLUMEIA 11.58) Up Al Night |@
MNEIL YOUNG WITH CRAZY HORSE
REFRISE 531 1S5AWABNER BAOS. 110.93) Amgricana
¢ ALAN JACKSON

8 ACR 20338001 NASHVILLE (10.20) Thirty Miles West

318 SOUNDTRACK

(T TR TOWER auam 14981 Rock Of Ages

WAKA FLOCKA FLAME
BRICK SQUAD MONOPOLY 520035 WARNES BROS. (18581

Triple F Life; Fans Friands & Famly

CAPITOL NASHVILLE Jodt2 (16.52)
THE BEACH BOYS

That's Why God Made The Radio

JOHN MAYER :
GOLURAELA O7606* 11.98) Born And Rajsed |
METRIC :
METRIC a4 /MOR + POP 13,88} Synthetica
LUKE BRYAN

Tailgates & Tanlines |

VARIOUS ARTISTS
EMUSINY MUSICAUNIVERSAL 016661/URME (1898

7 CARRIE UNDERWOOD
1/ARISTA NASHVILLE S3094/5R4N |11.98)

GRACE POTTER & THE NOCTURNALS
RAGGED COMPANY 07280 HULLYWO DD (13.82)

EBlown Away

Thi LionThe BeastThe Beat

LIONEL RICHIE
1690 W] WERoURY NASILLE ot6000UMEN 15,08} Tuskegee
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4 |} ERIC CHURCH
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Some Mights
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My Kinda Party
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LLittle Broken Hnam—._

Making Mirrors -

OF MONSTERS AND MEN
SKRIMSL EHF LAEKJARAS 1 010600 /UNIVERSAL REPUBLEC |1 1.00)

My Head Is An Animal

SETTER g&mﬁl‘famn{w 1488} 3 Journey’s Greatest Hits <
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= .E’:J?@!?igféihmmmu.@eu.l::_l'-.wﬂu Live From The Undgrground
-2 s At Hean
! mﬁﬂ.ﬁﬁﬂgﬁu MONEY Q163G UNIVERSAL REPUBLIC (12.98) Fink Friday: Roman Reloaded
i@ gﬂﬁﬁ_ﬁ:—rﬁ;m{mgq (i2sE @ Analog Man
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e

.‘:| #ﬁﬁﬂ?ﬁ?ﬂf{ﬂn LUIMEAA [11.86) Blunderbuss
SOUNDTRACK

REUMIOIN 1017/PLG |10.48)

THE LUMINEERS

BUALTONE 1&ng* (1252

CHARLES JENKINS & FELLOWSHIP CHICAGO
INSFIAED PEOPLE/EMI GOSPEL J6625/EMI LW0 {12.98]

KATY PERRY
CAPITOL D8R1= [ 10.90)

The Luminears

Teenage Dream

A

Courageous |

The Best Of Both Worlds |

SOUNDTRACK Victorious: Victorious 2.0: Maore Muosic From The Hit TV Show (EP)
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The soundirack
rocks up the tally

in its second week
(36,000; up 101%)
following the film"s
bow in U5, theaters
on June 15.

Sale pricing and
promotion at
various refailers

timed lo Father's
Day (June 17) yield
gains for just aboul
any dad-leaning
fithes on the charl.
Journey's album
hias its highest
rank and hest sales
(12,000 singe the
July 9, 2001, tally
{(No. 28; 13,000).

Rock music of all
siripes is having
3 good week with
debuls in the top
40, as the acts at
Nos. 12, 17, 32 and
35 all post career-
high chart peaks
and sales frames.

The electromic act
nets its best sales
week yet and
loftiest rank on the
tally, wilh 8,000
sold. It also earns
ils first No. 1 on
Dance/Electronic
Albms, after
seoring two earlier
top five entries,
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Hard 2 Love

Stronger

2 [wie|e

You Get What You Give

Trespassing
The One
Strange Clouds

Jana Kramer
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Ashes And Roses

Go Get It {Soundtrack}

Greatest Hits

Ultimate Hits: Rock And Roll Never Forgets
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sold 16,000 in its opening week.

WAKA FLOCKA'’S ‘TRIPLE’ AT NO. 2

In the shadow of Usher's No. 1 debut with his latest project,
Looking 4 Myself, is Waka Flocka Flame's sophomore studio set,
Triple F Life: Fans, Friends & Family, as it starts at No. 2 on Top
RE&B/Hip-Hop Albums. The release begins its chart journey
with 33,000 sold, according to Nielsen SoundScan. Waka Flocka
algso earns his first No. 1 album on Rap Albums, as his first
set, Flockaveli, debuted at No. 2 in 2010. Trple F Life contains
such singles as “Round of Applause” (featuring Drake), which
peaked at No. 15 on Hot R&B/Hip-Hop Songs, and the current
hit *I Don't Really Care" (featuring Trev Songz), which reaches a new peak of No. 25 this
week. In between Flockaveli and Triple F Life, the rapper released a duet album with Gued
Mane in Augnst 2011. Titled 1017 Bricksquad Presents Ferrari Boyz, it debuted at No. 5 and

—Karinah Santiago
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of Billboard's original R&B chart in 1942. Jay-Z leads all rappers, with
108 chart titles. Among all artists, he and Lil Wayne trail only James
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his first appearance in 1999, when the then-16-year-old guested on
Juvenile's “Back That Thang Up.” —Karinah Santiago
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