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WE CELEBRATE OUR SONGWRITERS
AND PUBLISHERS HONORED AT

SESAC LATINA MUSIC AWARDS 2012

Pa&
,acaah,

Songwriter of the Year JOEY MONTANA Publisher of the Year EMI FORAY MUSIC Song of the Year "DANDOLE" by Leo James

!4-Lty_.mq

"PROMISE" - Romeo Santos feat. Usher
#1 on Hot Latin Songs --- 11 on Latin Pop Airplay

#1 on Latin Tropical Airplay #1 on Bubbling Under Hot 100 Singles

Writer. Rico Love /Publisher Rico Love Is Still A Rapper / EMI Foray Music

Radio Performance Awards:

a

"LLAMADA DE MI EX" - La Arrolladora Banda El Limon
11 on Latin Regional Mexican Airplay

Writer: Jesiis Ariel Barreras ISACMI

Publishers: Greatest Hits ARPA, Ferca Songs

"INTENTALO" - 3Ball MTY
#1 on Latin Regional Mexican Airplay

Writers: Patricia Loredo Espinoza. Lina Patricia Bojorquez

Publisher. Latin Power Copyright

"DANDOLE"--- Gocho feat. Omega & Jowell --- Writer: Leo James --- Publisher: Perfect Latinos Musical

 "LA MELODiA"--- Joey Montana --- Writer: Joey Montana --- Publisher: How Con Clase Publishing / EMI Foray Music

"QUITATE LA VENDA"--- El GiJero y su Banda Centenario --- Writer: Jorge Hernandez "El GUero" --- Publisher: Genio Musical

 "AUNQUE SEA EN SILENCIO (Amor De Cuatro Paredes)"--- Enigma Norterio --- Writer: Jose Alfredo Cazares Rocha (SACM) --- Publisher: Cervantes Publishing

 "PROMISE"--- Romeo Santos feat. Usher --- Writer: Rico Love --- Publishers: Rico Love Is Still A Rapper / EMI Foray Music

 "ATACA Y ATRAPA"--- El Coyote y su Banda Tierra Santa --- Writers: Alicia Esparza, Arturo Valdez Osuna --- Publishers: AMGMEZA Publishing, Greatest Hits ARPA

"INTENTALO"--- 3Ball MTY --- Writers: Patricia Loredo Espinoza, Lina Patricia Bojorquez --- Publisher: Latin Power Copyright

 "PELIGRO"--- Reik --- Writer: Jestis Navarro (SACM) --- Publisher: Alvani Music Publishing

"QUIEN TE QUIERE COMO YO"--- Carlos Baute --- Writer: Carlos Baute (SGAE) --- Publisher: EMI Foray Music

 "DIME QUE ME QUIERES"--- Banda El Recodo --- Writer: Miguel Angel Romero --- Publisher: Editora de Ideas

01111E1A13
For more coverage go to www.sesaclatina.com Nashville - Los Angeles - New York - Atlanta - Miami - London
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12 GOD, ROCK AND
TEARING DOWN THE WALL
As The Wall Live becomes one of rock's biggest moneymakers, Roger
Waters talks about what playing these 33 -year -old songs has taught him
about life, creativity and music.

20 THE SWEET SMELL OF SUCCESS
A new documentary tells the story of the music fans who went
looking for the ghost of cult artist Rodriguez and found him alive
and well in Detroit.
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On The Cover
GERALD SCARFE
The eyes of Pink Floyd fans
should light up when they see
this week's Roger Waters cover
illustration drawn by longtime
Floyd illustrator Gerald Scarfe.
Scarfe has worked with the
band since the mid -'70s, most
famously for his contributions to Pink Floyd's 1979 album The Wall
and its subsequent tour, as well as the1982 film version (pictured). In
addition to serving as director of animation for Waters' current tour,
Scarfe has long been a political cartoonist for the London Sunday
Times, and hls work has been exhibited worldwide.

YES

BIG BOI AT
CAMP BISCO

: LC IT4 I ti Mal I=
FILM & TV MUSIC
This year's conference is
set for Oct. 24-25 in Los
Angeles and will feature
panels of decision -makers
from studio executives
to music supervisors to
producers. To register, go
to Billboardevents.com/
filmtv.

TOURING
Registration is now open
for the Billboard Touring
Conference & Awards. Set
for Nov. 7-8 in New York,
the event's programming
will be announced soon.
For more details and to
register, go to Billboard
touringconference.com.
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THE
LATEWS
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>>>UMG TO
SELL MORE
ASSETS IN
EMI DEAL
Universal Music Group
has upped the ante
in its efforts to gain
approval for its pro-
posed purchase of
EMI's recorded -music
division, offering to
sell off even more
parts of EMI. The Eu-
ropean Commission
rejected UMG's initial
offer of divestments,
which included Virgin
Records and other as-
sets, although Virgin
could still be in play.
Whether or not Virgin
is part of the deal, Vir-
gin founder Richard
Branson reportedly
said he has begun
talks with UMG about
buying the label.

>>>INGROOVES
FONTANA,
PLEDGEMUSIC
PARTNER
INgrooves Fontana
has signed a deal with
PledgeMusic that will
provide the indie
distributor's labels
with a direct -to -

consumer solution
while also helping to
transform the crowd -
funding site into a
new kind of retailer.
INgrooves Fontana
labels will now be able
to access the Pledge
Music platform from
the distributor's por-
tal, which will allow
them a turnkey, direct -
to -consumer solution
to set up an album
well in front of its re-
lease date by offering
the artist's fans the op-
portunity to purchase
unique merchandise
and experiences. .1
>>>WEST
JOINS CAA
Kanye West and
longtime agent Cara
Lewis have reunited
at Creative Artists
Agency. The rapper
had previously been
represented by Lewis
at William Morris
Endeavor, where her
roster also included
Eminem, Rihanna, Cee
Lo Green, Pitbull and
B.o.B. She joined CAA
in January.

Reporting by Ed
Christman, Billboard
staff and The
Hollywood Reporter.

HONKY-TONK ANGEL
"Queen of Country
Music" dead at 92

RETAIL

SELECT CROWD
Camp Bisco event

scales back

BY ED CHRISTMAN and ANDREW HAMPP

UP AND COMING
Next-gen Chilean acts

hit stateside

PET SMART
Brands tighten focus

on music

MURKY WATERS
CRB decisions in doubt

after court ruling

Ocean Rocks Boat At Retail
ITunes exclusive on Frank Ocean album causes Amazon price slash, Target boycott

Bland Def Jam's surprise exclusive
release of Frank Ocean's Channel Or-

ange album for one week on iTunes is

still angering other retailers. A week after

Target refused to carry the album as a re-
sult of the digital exclusive, Amazon on
July 16 started selling an MP3 version of
the album for $2.99-a move reminding
music buyers that if they see an iTunes
exclusive, they should check Amazon's
price before downloading from Apple.

Amazon's lowballing is the latest twist

in the ongoing tug of war between labels
and retailers to drive volume sales at the

expense of pricing. But after all is said
and done, the price wars could create more

confusion among consumers. Christian
Clancy, Ocean's manager and co-founder

of 4 Strikes Management, says, "Frank
gives us the opportunity to see some of
the business practices that need to evolve."

One major -label sales executive put it
more bluntly: "[Amazon is] pun-
ishing the artist and the label in
a pretty sneaky and clever way.
They are also definitely sending
a message to other labels that
giving iTunes an exclusive will
have consequences."

The blowback for iTunes pref-
erential treatment is felt deeply
on the Billboard charts. Bill-
board's revised policy, instituted
after Lady Gaga's Born This Way was
priced for 99 cents on Amazon to boost
first -week sales, excludes sales of titles
scanned for less than 53.49 within the
first four weeks of release.

Sources say that the Amazon sale will

generate about 15,000 album downloads

at the Seattle -based merchant this week.
Last week, when iTunes had the

album exclusively, it scanned 127,000
units. This week, iTunes was projected
to sell about 30,000. But those projec-
tions were made before the Amazon
price point was known.

While some Island Def Jam executives

might feel cheated that all the Amazon

sales won't count toward its chart position,

others say that it should only feel slighted

at the 2,000-4,000 units that the title was

projected to scan this week at Amazon,
before the price point was known.

Amazon declined comment, but the
merchant has previously stated that cus-

tomers should be able to choose where
they can buy an album, something that
conflicts with the concept of an exclusive.

Moreover, Amazon's $2.99 tag could
be more about presenting its customers
with an attractive price point on a pop-

FRANK OCEAN'S
manager CHRISTIAN

. CLANCY; inset: the
1st performing on

7 ....;"Late Night With
- Jimmy Fallon."

ular title to highlight its everyday, low-

pricing strategy, rather than an attempt
to deliberately sabotage an album so its
sales won't count on the Billboard 200.

Providing exclusive superior album
versions or exclusive windows to sell a
title often spurs battles between labels
and retailers. Merchants argue that exclu-

sives don't generate much in incremen-
tal sales-all it does is give preferential

MOBILE: For 24/7 news and analysis
to: mobile.billboard.biz.

treatment to one account at the expense

of others by shifting sales. Other mer-
chants say that as much as they're miffed

about exclusives and would like to pun-
ish the label and artist, they don't want
to punish their customers by boycotting
the title. Instead, they might not feature
the title in prime real estate.

When a label gives an exclusive ver-
sion or window on a title to a chain, it's
common courtesy to let other accounts
know in advance so they can adjust their

orders accordingly.

Labels sometimes try subterfuge, pre-

tending their exdusive was a last-minute

deal spurred by fears that a leak would
allow potential customers to obtain pi-
rated copies of the album and thus hurt
sales. The last time it offered an exdusive,

Island Def Jam gave other merchants a
heads up on its preferential treatment to
iTunes and Best Buy for Kanye West and

Jay -Z's Watch the Throne, but the label still

caught grief from retail.
The same thing seems to have hap-

pened with Ocean. "They didn't give us
a heads up on the iTunes exclusive, and

when it happened they claimed it was
because of a leak," says a head of purchas-

ing at one major chain. "But we know it
was all bullshit because we've seen on
the news how it was planned from the
beginning. This is the same label that
engineered the Kanye West and Jay -Z ex-

clusive at iTunes. I think we're seeing a
pattern [emerge]."

Clancy confirmed the iTunes release
and its announcement on "Late Night
With Jimmy Fallon" "was always Frank's
plan from the jump." Target opted not to
take its order of 20,000 units of Channel
Orange, telling Billboard in a statement,
"Our selection of new releases is dedi-
cated to physical CDs rather than titles
that are released digitally in advance of
the street date."  
on your cellphone or mobile device go
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The new face of #1!

mun2you're on
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Thecountymusic community
lost one of its most beloved
pioneers with the death of
Kitty Wells. Known as the

"Queen of Country Music," Wells, 92,
died of complications from a stroke at
her Nashville home on July 16.

"In my lifetime I've worked hun-
dreds of shows with Kitty Wells and I
have never failed to see her entertain,"
Grand Ole Opry legend Jimmy Dick-
ens says. "She represented the regu-
lar housewife, and simplicity was the
answer to her success. Country music
will never be the same without her."

Born Ellen Muriel Deason on Aug.
30, 1919, the Nashville native was the
first woman to have a No. 1 country
song when "It Wasn't God Who Made
Honky Tonk Angels" hit the summit
on Aug. 23,1952, and stayed there for
six weeks. Wells scored 35 top 10 sin-
gles between 1952 and 1%5 with three
tunes reaching No. 1. Her final top 10
was "Meanwhile, Down at Joe's" in
1965. She was inducted into the Coun-
try Music Hall of Fame in 1976.

Wells began her career in her teens,
performing on a Nashville radio sta-
tion with her siblings, Mae and Jewel,
and cousin Bessie Choate as the Dea-
son Sisters. At 18, she married aspir-

TOURIN C

ing country musician John-
nie Wright, who would go on
to achieve success as part of
the duo Johnnie & Jack with
Jack Anglin. Wells per-
formed as part of the John-
nie & Jack show and it was
her husband who suggested
her stage name, a moniker
culled from an old folk song
titled "Sweet Kitty Wells."

Wells began recording for
RCA in 1947, but after a few
years became discouraged
and considered quitting the
business to stay at home with
her three children. Then Paul
Cohen, an A&R executive for
Decca Records, coaxed her in
the studio to record "It Wasn't
God Who Made Honky Tonk
Angels," a rebuttal to Hank
Thompson's hit "The Wild
Side of Life." In the chorus

1:=1 BY DEBORAH EVANS PRICE

KittyWells
1919-2012

Wells declared, "It wasn't God who
made honky-tonk angels/As you said
in the words of your song/Too many
times married men think they're still
single/That has caused many a good
girl to go wrong."

The song was initially banned by
many stations and from the Grand Ole

BY MICHAELANGELO MATOS

Let's Get Small
Disco Biscuits' Camp Bisco festival downsizes,
citing traffic and other logistical hassles
It seems like U.S. rock festivals have
been on a super -sizing frenzy. The typi-
cally three-day Coachella festival in
Indio, Calif, played out over two week-
ends in April and just added a pair of
Caribbean cruises in December. On the
other side of the country, New York's
Governors Ball switched sites from
Governors Island to Randall's Island,
while adding an extra day to its lineup.

One festival, however, has opted to
scale back. The 11th edition of Camp
Bisco, the three-day electronic dance
music/jam band hybrid event in up-
state New York on July 12.14, deliber-
ately dropped its attendance figures
this year-from nearly 20,000 in 2011
to around 13,000 in 2012.

According to Jonathan Fordin, owner
of Bisco promoter MPC Presents, cut-
backs centered on "traffic issues and
internal congestion and flow" sur-
rounding the Indian Lookout Country
Club in Mariaville, N.Y., near Albany.
Remedying the problems meant lim-

iting the number of cars camping on -

site, with many fans now staying at the
nearby Maple Ski Ridge and shuttling
to the venue.

"There was an opportunity to sell
more tickets, but we wanted the over-
all fan experience to be the best pos-
sible," Fordin says. "We provided a 24 -

hour shuttle to and from the off -site
location. The fans definitely appreciated
the lack of traffic and congestion, and
[the event's] overall flow."

Modeled on Phish's multiple -day fes-
tivals, Camp Bisco began as a week-
end retreat for fans of Philadelphia
jam band Disco Biscuits and has since
grown organically in size. The inaugu-
ral festival in 2000 drew about 800 fans,
steadily increasing each year to reach
2011's nearly 20,000 -capacity crowd, ac-

cording to the festival's PR firm.
The group gained notice in the

late '90s for fusing jam band rock
with electronica, forming what's
sometimes referred to as "jamtron-

Opry. By attacking the male/female
double standard, Wells opened the door
for female country artists to speak their
mind, paving the way for Loretta Lynn,
Dolly Parton and all who followed.

Wells served as an inspiration and
mentor to many in the country com-
munity. "Kitty Wells and her husband,

ica." The festival not only combines
electronic -oriented DJs with jam
bands, but also includes hip -hop art-
ists and indie rockers. Though the
Disco Biscuits still have input on the
lineup, "the bookings pretty much fall
on MCP," Fordin says.

For lack of a better description, Bisco
has a distinctly crunchy vibe. Acts as
varied as veteran British psychedelic-

trance band Shpongle or Los Angeles
bass -scene fixture Daedelus are far
earthier than the euphoric, rushing
house and trance artists that domi-
nate New York's Electric Zoo Festi-
val (Randall's Island, Aug. 31 -Sept. 1).
Bisco began embracing bigger acts as
far back as 2007, when headliners in-
cluded LCD Soundsystem and Aphex
Win. This year featured considerable
drawing power, with headliners Skill-
lex, Bassnectar, Big Boi, Atmosphere
and Amon Tobin.

"This year was more mainstream
then ever," Fordin says. "We love see -

Johnnie Wright, brought me
to Nashville in March of 1995
to play fiddle for them," Grand
Ole Opry announcer and WSM
Nashville air personality Eddie
Stubbs says. Stubbs recalls Wells

as the epitome of poise, profes-
sionalism and dignity.

"Kitty Wells possessed each
of these traits at the highest
level," Stubbs says. "What she
did for country music has
been well -documented. We
can only hope that those in
the industry who don't know,
and those yet to come, will
study her history, learn from
the recordings and apply it to
their music. Equally impor-
tant should be a mandatory
study of her character, the
manner in which she lived
her life both professionally
and privately."

Wells and Wright remained mar-
ried until his death on Sept 27, 2011, at
the age of 97. The couple recorded and
toured together extensively throughout
the years. In 1979, they formed their
own label, Ruboca Records, named
after their children, Ruby, Bobby and
Carol Sue. They opened the Family

ing the evolution of our fan base."
It helps that Bisco ranks among the

most affordable summer festivals. A
three-day 2012 Bisco pass costs $170,
compared with a $349 general admis-
sion pass for next year's Coachella, a
$299 entry to the 2012 Electric Zoo and
access to this year's Bonnaroo that ran
from $209 to $259.

According to Fordin, most of Bisco's
audience is in the 18.24 age range and
reportedly have been happy with the
changes to the festival. Nevertheless,
Bisco was maned this year by the death
of a festival volunteer. William Grau-
mann of New Milford, N.J., was found

Country Junction Museum and Stu-
dio in 1983 and operated it until 2000.
That same year they announced their
retirement and performed a final show
at the Nashville Nightlife Theater on
New Year's Eve.

The family's studio remains open.
"Her father worked for the railroad,"
says Duane Allen ofthe Oak Ridge Boys,
"so when she built a recording studio in
the back ofher hall of fame in Madison,
Tenn., she called it Junction Recording
Studio to pay tribute to her father ... I

remember going to that studio and walk-
ing into her hall of fame. Her collection
of accomplishments was amazing."

Wells received the Recording
Academy's Governor's Award for
Outstanding Achievement in the
Recording Industry in 1981. In 1985
she was honored with the Academy of
Country Music's Pioneer Award and
in 1991 received a lifetime achieve-
ment Grammy.

Lynn paid tribute to Wells on her
website. "If I had never heard of Kitty
Wells, I don't think I would have been
a singer myself," she wrote. "I wanted
to sound just like her, but as far as I am
concerned, no one will ever be as great
as Kitty Wells. She truly is the Queen
of Country Music."

SKRILLEX performing at this
year's Camp Bisco.

in his tent on July 11, the day before
Bisco began. Prescription pills includ-
ing Xanax and hydrocodone were found
in the tent along with marijuana. Police
suspect a drug overdose, though a toxi-
cology report has yet to appear. An au-
topsy showed no evidence of foul play.

Despite the death, Fordin remains
optimistic about Bisco's latest edi-
tion, as well as its future. As far as the
music and logistics are concerned, "it
couldn't have worked any better this
year," he says. "We were able to deliver
a much better product to fans, while
still keeping up with what Camp Bisco
is all about."  .
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Midyear Sales Slip
Latin albums decline by more than 1 million in first-half 2012

As retail space for Latin
music continues to shrink, so,
alarmingly, does its sales, un-
checked even by the increase
in digital business for Latin
albums and tracks.

During the first six months
of 2012, overall sales of Latin
albums stood at
5 million units,
down from 6.2
million during
the same period
in 2011, accord.
ing to Nielsen
SoundScan.

Sales of Latin
CDs were the
major culprit, de -

dining 11.8% from 5.7 million
units in first-half 2011 to 4.3
million this year, a drop twice
as large as the rest of the indus-
try. In contrast, digital album
sales rose by slightly more than
100,000 copies, from 545,000 to
673,000-a 23% jump.

Only Latin digital track
scans saved the day, growing

from 10.5 million downloads
to 11 million, a 5.1% increase
that almost kept pace with the
overall industry growth of 5.6%
for U.S. digital track sales.

Overall, there are increas-
ingly fewer places to physically
buy Latin music. And it appears

that consumers
who aren't find-
ing their music
in brick -and -

mortar stores
still aren't turn-
ing to the Inter-
net in droves to
purchase it.

'This is a mad-

dening situation
kir the Latin musk business, and
the industry hasn't found a way
to resolve it -not in the United
States, at least. Overall music
sales have actually gone up in
many Latin markets, including
Mexico -where the rise is at-
tributed to the launch of digital
services like Mines -and Bra-
zil, where physical CD and DVD

Latin110
Notas
LEILA
COBO

10

sales revenue rose 7.6% in 2011
compared with 2010, and digital
sales rose 12.8%.

To fully understand how
paltry sales of Latin digital al-
bums are in the United States,
consider this: Total sales ofjazz
albums are only 72% of Latin's
total sales so far this year, but
jazz digital albums scanned
1.2 million units, twice that of
Latin's 673,000.

As for market share, Univer-
sal Music Group (UMG) contin-
ues to be the leader with 37.9%

TOTAL LATIN ALBUM- MIDYEAR

8.8 million

6.4 minim

6.2 million

I million

2009 2010 200 2012

SOURCE: NIELSEN SOUNDSCAN

of the Latin market, despite a
three -percentage -point drop
from its 41.5% share for the
first six months of 2011. Sony
Music Entertainment came in
second with 28.5%, a dip from
29.5% for midyear 2011.

Warner Music Group's mar-
ket share rose by more than one -

and -a -half percentage points,
from 7.2% to 8.9%, while EMI
Music nearly notched a point's
gain, rising 4.6% to 5.5%. And
independent distributors' share
increased, from 16.9% to 19.1%.

In digital tracks, however, the

view was different. Despite dif-
ferences in overall market share,
Sony and UMG had almost iden-

tical pieces of the market when it

came to track sales -37.4% and
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37.3%, respectively -trailed by
WMG, with 7.6%, and EMI, at
4.6%. Indies commanded 10.6%
of the market.

Pop songs represented
roughly one-third of all digital
tracks sold, but their numbers

'barely rose, from 4 million to
.4.3 million. In contrast, re-
gional Mexican tracks had the
biggest growth, jumping from
6.5 million units sold during
the first six months of 2011 to
2.2 million this year, making it
the No. 2 -selling Latin genre in
the digital track realm, ahead of
Latin rhythm (2.1 million) and
tropical (1.7 million).

Additional reporting by
Ed Christman.
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Chile Pops
A new generation of Chilean artists arrives in the U.S.
Gepe made his Los Angeles
debut at the House of Blues
on a recent Thursday evening,
playing guitar, programming
beats and blowing Andean
folk melodies on a wooden
flute dangling from his mouth.
"This one's called 'Out the
Window,- Gepe (real name
Daniel Riveros) said in English.

As he began to sing in Span-
ish, he was soon accompanied
by half the room. "I love that

you know it," he said.
A few days later, another

Latin American musician
named Alex Anwandter, who
often performs with Gepe
and local artists in their native
city of Santiago, the capital of
Chile, sang his new single, the

anti -discrimination anthem
"Como Puedes Vivir Contigo
Mismo," at a pregame event
at Dodgers Stadium.

Gepe and Anwandter

ALEX
ANWANDTER
says his
generation
is the first
since Chile's
dictatorship
"to say what
we think."

were among six Chileans
in the lineup of the recent
Latin Alternative Music
Conference, with Chile
boasting more artists than
any other country.

"Today the most relevant
pop in Latin America is com-
ing out of Chile," says Alfonso
Carbone, a former president
of Warner Music Chile who
heads Santiago's Feria Music,

where foreign distribution
is a current priority. For de-
cades the Chilean market has
seemed apathetic to music
by its own artists, but now Fe-
ria's top acts can each sell as
many as100,000 copies of an
album, according to Carbone.

Even alternative artists
who don't sell many records
are able to make a living
by performing in clubs and
other venues.

"What used to be con-
sidered indie is now main-
stream," says Rodrigo Santis,
co-founder of the Quema-
sucabeza label, which dis-
tributes and markets albums
by Gepe and other indie pop
artists through Feria. Santis'

artists tour routinely through-
out Latin America, as well as
in Europe and Japan, with
U.S. dates becoming more
frequent. "It's really snowball-
ing," he says.

Carbone calls the current
scene in Santiago a "gigan-
tic movement," adding, "For
a long time there was really
nothing happening."

Starting in the '90s, Chile
became an increasingly reg-
ular tour stop for American
arena acts and, more recently,

Santiago started hosting Lol-
lapalooza Chile. While the
country claims a few inter-
nationally successful acts
and locally iconic pop -rock
groups, foreign audiences still
tend to identify Chile with the
singers of the nueva canci6n,
notably Victor Jara, killed al-
most 40 years ago in the early
days of the military dictator-
ship of Augusto Pinochet.

"We're the first genera-
tion [since the dictatorship]
to say what we think," says

Anwandter, 29, whose
album Rebe/des (Feria) has
been released stateside
on Nacional Records. "We
didn't know about protests,
but we've learned to speak
for ourselves."

The new generation has "a
capacity for great songwrit-
ing and also for composing
with computers," says Jorge
Gonzalez, founder of Chilean
rock godfathers Los Prisione-
ros, who is soon releasing
a solo album and also tour-
ing the States in September.
Gonzalez describes the cur-
rent bunch as having the so-
cial consciousness of its folk
singer predecessors, along
with less expected influence
from mainstream dance pop.

"These artists see things
clearly and know where
they're going," Santis says.
"They've brought freshness
to Chilean music and have
the confidence to play it
anywhere."

-Judy Cantor -Navas

btzEN ESPANOL: All the great Latin music coverage
you've come to expect from Billboard -in Spanish.
Go to billboardenespanol.com.

EN
13111EX,E.
DADDY YANKEE SIGNS
WITH CAPITOL LATIN
Reggaeton star Daddy Yan-
kee has signed a distribution
and licensing deal with Capitol
Latin for the release of upcom-
ing album Prestige. Yankee,
who releases his albums on
his own El Cartel Records, was
previously distributed by Sony
Music Latin and Universal.
Capitol Latin is calling the deal
a "worldwide strategic part-
nership." It will include distri-
bution in the United States
and licensing in the rest of the
world. Prestige, due Aug. 28,
includes the hits "Ven Con-
migo," "Lovumba" (No.1 on
Billboard's Hot Latin Songs
chart) and "Pasarela," which is
featured in a Verizon Wireless
campaign. -Leila Cobo

LARRY HERNANDEZ
RE -UPS WITH UMLE
Regional Mexican singer Larry
Hernandez signed on to con-
tinue with Universal Music
Latin Entertainment. The art-
ist, who has had an ongoing
relationship with UMLE for half
a decade, although some of his

releases have been licensed
through Discos Sol, signed with

Universal/Fonovisa to record
four new projects. Hernandez
notched three top fives on
Billboard's Regional Mexican
Albums chart, including No.1s
En Vivo Desde Culiacan and
Larrymania. His most recent,
2010's 20 Super Exitos: La His-

toria de Los Exitos, hit No.3. On

Regional Mexican Airplay, he's
had seven hits, with four going
top 10. Hernandez's "Ya Me
Canse" recently ended a 23 -
week run after reaching No.10.

-Justin° Aquila

NEW LATIN AMERICAN
FEST FOR THE FALL
New York's Carnegie Hall will
present the Voices From Latin
America festival Nov. 8 -Dec.
11. Developed by composer
Osvaldo Golijov, conductor
Gustavo Dudamel, jazz pia-
nist Chucho Valdes and gui-
tarist Gilberto Gil, the event
will include music, dance, film,
photography and visual per-
formances at Carnegie Hall
and other cultural institutions
with the focus on music from
Brazil, Cuba, Venezuela and
Mexico. For a festival sched-
ule, go to carnegiehall.org/
latinamerica. -JA
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Beyond The Core
Pet food and other nontraditional sponsors finding love from music fans

t the recent Pitchfork Music
Festival in Chicago, the
sponsors included a mix

of beverages (Heineken, vitaminwa-
ter), automotive companies (Acura),
technology firms (Intel) and vari-
ous retailers (Whole Foods, Urban
Outfitters). But there was also one
new and unexpected entry-Pu-
rina, the Nestle -owned dog and cat
food company promoting its One
Beyond line of natural
and environmentally
aware products.

Though Purina's
activation included
everything from pet-
themed gig posters
and on -demand cov-
erage of this year's
festival performers to
supporting Pitchfork's
green initiatives, the pairing may at
first seem an odd fit for a music festi-
val known for being choosy (and one
that doesn't allow branded stages).
But Pitchfork president Chris Kaskie
has a less precious take on the part-
nership: "Pets are like pizza-if you
don't love them, there's something
inherently off with you," he says.

The emergence of pet food at the
season's buzzy festival is just one of
many moves that packaged -goods

brands are making into the concert
event space of late, as the music in-
dustry becomes more sports -like in
its appeal to brands that go beyond
the core of beverage and automo-
tive companies.

Non -music products are appealing
to more concert -goers, too-a recent
study by the Havas Sports & Enter-
tainment advertising network found
that 65% of music festival attendees

believe brands can im-
prove their event expe-
rience, with fans re-
calling six of every 10
brands on site. In ad-
dition, 60% of those
fans interacted with
two or more brands at
festivals, with 85% en-
joying the brand activa-
tions they visited.

But brand engagement is a two-
way street when it comes to social
media. The Havas study found that
festival -goers spend 220% more
time online than the average con-
sumer, which is why many brands
are spending digital marketing dol-
lars on physical events.

"Brands diverging dollars into artist
relationships and endorsements and
festivals is the right thing to do be-
cause they see it as collateral to engage

!" Withl
The Brand

ANDREW
HAM PP

360 DEGREES OF BILLBOARD

Billboard Touring Conference
To Feature Azoff Q&A,
Coachella Founders
Mega -manager Irving Azoff will be the
keynote O&A at the ninth annual Bill-
board Touring Conference & Awards,
set for Nov. 7-8 at the Roosevelt Hotel
in New York. Additionally, the team
that produces the Coachella Valley
Music and Arts Festival in Indio, Calif.,
will sit for a rare public discussion at
the conference.

Billboard's inaugural Power 100 list
(Feb.4) spurred much spirited indus-
try discussion, but no one questioned
Azoff's position at No.1. Azoff, chair-
man of Live Nation Entertainment and
chairman/CEO of Front Line Manage-
ment Group, has moved mountains
in the worlds of film, TV and record
labels; transformed mere artistry into
superstardom; sustained and resur-
rected careers; and is a force of nature
in the world of philanthropy. Live Na-

tion is by far the largest promoter
in the world, its Ticketmaster di-
vision dominates the ticketing
space, and Front Line carries
the same status in the field of
management.

Laser -focused on servicing artists
and giving fans what they want, Azoff's
credo is content is king and live is the
thing, and when he sits down with Ray
Waddell, Billboard's executive director
of content and programming for tour-
ing and live entertainment, for "The
Keynote O&A: A Conversation With
Irving Azoff," expect candor, humor,
plenty of fireworks and opinions and
observations that matter.

The Billboard Touring Conference
will also feature "The Grass, the Palms,
the Music: Inside Coachella." After
a rocky start that would have felled

their audiences," says Adrian Pettett,
COO of Havas' digital ad agency Cake
Group. "If you make sunglasses, you
can't just have an empty Facebook
page. The brand has to mean
something-some reason why
a consumer would want to in-
teract with it."

Case in point: On July 19,
Kellogg's Pop Tarts hosted a
"pop-up" concert in Chicago
featuring Carly Rae Jepsen
to help kick off a "Crazy Good
Summer" marketing program
geared toward teens. As part
of the program, Live Nation
will give away 50 last-minute
tickets to shows for teens who
register to win through Face -

book, including the ultimate prize-
tickets to every Live Nation show that
the fan wants to attend in 2013.

"We're really doing this to connect
with as many consumers as possible
via social channels," Pop Tarts senior
brand manager Dick Podiak says.
"As we looked at ways to make this
'crazy good,' obviously nobody at this
point is bigger than Carly Rae Jepsen
this summer, and we thought she
would be a fabulous choice."

Facebook also helped Pop Tarts
"sell out" the Chicago concert in
less than two hours after the com-

Live Nation's IRVING
AZOFF (left) and
Goldenvoice's PAUL
TOLLETT

lesser events, the Coachella festival in
Indio, Calif., has risen to become one of
the elite music events in the woHd. Pro-
ducer/founder Goldenvoice set the live
music business abuzz last year when it
announced that the 2012 event would
be staged with identical lineups on con-
secutive weekends. But the instincts of
Coachella co-founder Paul Tollett and
his team were once again on target, as
Coachella notched the highest box of-
fice for a festival ever reported to Bill -

Recent music-foc almownpaigns
Pinclude Purina, whose presence

at the Pitchfork Music Festival
included pet-themed posters
(inset), and Kellogg's, which
hosted a show featuring CARLY
RAE JEPSEN.

pany blasted
out the news to its 4 million fans, a
sign that brands with active follow.
ings can have just as much clout as
artists. Pop Tarts will keep its cam-
paign active with TV ads throughout
the summer, culminating in another
show in New York before labor Day.

"Other brands may jump in and
jump out of promotions like this,"
Live Nation Network president Rus-
sell Wallach says. "The fact that Pop
Tarts will be there all summer long
will help them connect more strongly
with teens."

Advertising analytics firm PQ

board Boxscore, and scores of"wow"
moments in the desert.

In a rare public discourse, the Gold-
envoice/Coachella trio of Tollett, Skip
Paige and Bill Fold will discuss the
strategic booking, industry relation-
ships and focus on taking care of fans
and bands that make Coachella a one -
of -a -kind experience. In a can't -miss
session, these touring professionals
will pull back the curtain on this great
American music festival (Billboard,

Media is also prepping a 2012 in-
dustry forecast for September in
which entertainment sponsorship
and marketing will be cited as the
fastest -growing category of the esti-
mated $25 billion event sponsorship
marketplace, growing in the high -

single -digit range. "Particularly
since the sports marketing part of
events has seen a little bit of a down -
tick with the drop in attendance to
NASCAR events," PQ Media VP of
research Leo Kivljary says. "That's
why we're seeing the entertainment
area as the fastest -growing part of
the category."

April 14), where the grass is green and
the music moves mountains.

"Irving Azoff is one of the most
challenging and entertaining inter-
view subjects I've ever had, and I
know he will deliver the goods in this
keynote O&A," says Billboard's Wad-
dell, who will moderate both sessions.
"And the Coachella team are as good
as it gets in the festival business: smart,
intuitive and, ultimately, music fans.
This is going to be fun."  oQ

9
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CRB Deemed Unconstitutional
Court of Appeals gives U.S. Librarian new power to
controversial royalty referees
The copyright industry is moving ahead with business as
usual despite a recent ruling by the U.S. Court of Appeals for
the District of Columbia Circuit that the Copyright Royalty
Board had been unconstitutional, which left a cloud of un-
certainty over some of the CRB's previous determinations.

The June 29 ruling decreed that the three judges of the
CRB are unconstitutionally appointed since they appear
to have the powers of primary officers of the govern-
ment, but aren't appointed by the president or approved
by Congress. In its ruling, the U.S. Court of Appeals
solved that problem by granting the U.S. Librarian the
power to remove CRB judges at will. By making the CRB
judges "inferior officers" rather than "principal officers"
of the government, the appeals court eliminated the con-
stitutional problem. Then, it remanded the CRB royalty
determination about what rates that nonprofit corpora-
tions representing colleges and high school radio stations
should pay back to the CRB.

The appeal, made by the Intercollegiate Broadcasting
System representing certain educational webcasters, chal-
lenged two areas: the rates for noncommercial webcast-
ers and the constitutionality of the CRB. The RIAA had
claimed that Internet radio stations were playing music at
little or no cost, financially injuring underpaid musicians
as well as the RIAA.

In its initial statement on the ruling, SoundExchange-
the RIAA unit that collects royalties due from Internet
music broadcasters-said, "The D.C. Circuit held that the
statute creating the CRB did indeed have a small technical
constitutional defect, but solved that problem by striking
down a portion of the statute limiting the Librarian of Con-
gress' power to remove Copyright Royalty Board judges.
With that small change, the D.C. Circuit re-
solved the constitutional challenge and has
put to rest any question about the constitu-
tionality of the CRB."

The constitutional issue about the CRB
judges emerged in 2009 in an appeal before
the U.S. Court of Appeals filed by SoundEx-
change that was against a CRB ruling that
favored satellite broadcaster SiriusXM. In the
concurring opinion, Judge Brett Kavanaugh
brought up the issue on his own.

When the court was handing down its July 7, 2009, deci-
sion, Kavanaugh wrote that as the case demonstrates, "bil-
lions of dollars and the fate of entire industries can ride on
the [CRB's] decision. The board thus exercises expansive
executive authority analogous to that of, for example ...
the [Federal Communications Commission] and the [Se-
curities and Exchange Commission]. But unlike members
of those powerful agencies," the CRB isn't nominated by
the president or confirmed by the Senate.

He noted further that in exercising important duties,
the CRB judges, who at the time could only be removed for
cause by the U.S. Librarian, are apparently unsupervised by
the librarian or by any other executive branch official. But
then, Kavanaugh wrote that since no one had raised this
constitutional objection, the court handed down its deci-
sion without deciding whether the board was constitutional.

Now, that cloud hanging over the CRB since 2009 has
disappeared to be replaced by the uncertainty that exists
about some of its past decisions, although not according
to SoundExchange.

In a more recent statement, SoundExchange said it "does
not anticipate any impact on other rates previously estab-
lished by the CRB. As for Webcasting III [a class of web-
casters-nonprofit radio broadcast-run by educational
institutions like colleges and high schools], "we believe

remove

The NNIPA's DAVID ISRAELITE
questions whether the CRB rutting
will affect other established ates.

this matter can be resolved simply on remand and expect
the CRB to reaffirm its original determination."

However, not everyone is convinced that the ruling won't
affect other rates previously established by the CRB. "We
don't have any definite answer," National Music Publishers'

Assn. president/CEO David Israelite says. "It
throws into question all of the different rate
structures" in which there hadn't been a set-
tlement among the various parties involved.

Still, there are many ways to remedy the
situation, Israelite says. The CRB may have to
restate its previous decision to take away the
cloud of uncertainty, or Congress may have
to codify the CRB's previous rulings, which
took place during a similar fight involving
patents, he adds.

Publishers
Place

ED CHRISTMAN

ad
Israelite says that rates determined by settlements are

fine, including the agreement just negotiated among pub-
lishers, digital music service providers and labels for the
five new business models. When that rate is approved, as
expected, it will have the sanction of a now constitution-
ally constructed CRB.

Sources suggest that one party to the case ruled on by
the D.C. Circuit appeals court may file a motion asking
that court to clarify its ruling, seeking information about
how it may affect other rates previously set by the CRB.

Yet that ruling creates new questions over past CRB
rate determinations where there hasn't been a settlement.
One concern is that the U.S. Librarian or U.S. Register of
Copyrights will take a bigger role in CRB proceedings. As
it stands, the CRB makes a determination that is forwarded
to the Register of Copyrights to confirm that the CRB fol-
lowed the rule of copyright law.

The process is hardly perfect. On Jan. 26, 2009-when
the CRB made determinations setting rates from 2008
through 2012-U.S. Register of Copyrights Marybeth Pe-
ters questioned an aspect of its determination and, within
two weeks, these finer points had been amended. Now, how-
ever, with the relationship changing between CRB judges
and the U.S. Librarian, some wonder if the latter will be-
come even more involved in the rate -setting process.
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THE 'WALL' TOUR HAS

EMERGED AS ONE

OF THE GRANDEST

SPECTACLES-
AND BIGGEST

MONEYMAKERS-
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HIM ABOUT LIFE,
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BY RAY WADDELL

12 BILLBOARD I JULY 28, 2012



ROGER WATERS
performing at

Yankee Stadium in
New York on July 6.

Ij

IN STARK CONTRAST tort'e wildly successful tour he began in Septeiber 2010, Roger Waters today is
a man who has transcended walls, or boundaries of any type. Calling oh a travel day before the June 19
Nashville show of The Wall Live, Waters is, as ever, a compelling conversationalist who clearly enjoys the
discourse, and there are no walls between subjects, either. Waters moves easily and without obstruction,
showing equal passion for the Large Hadron Collider, neurophysiology, the existence of God and, of
course, rock'n'roll. He laughs easily and often, his voice "as strong as it's ever been." Waters has clearly
overcome the demons that once tormented him and were manifested in Pink, the confused protagonist
of The Wall, the landmark 1979 album by British prog-rock group Pink Floyd that was the beginning of
the end for that beloved band, but has never left Waters' consciousness.

The next night in Nashville, Waters owns the expansive stage and leads his exemplary band and
vocalists through a highly charged, totally captivating performance. Confident, charismatic and even
happy, Waters is in complete control, whether he's in the role of the tortured Pink or the machine-
gun-wielding Fascist, frontman or bassist. He and his band manage to not be overwhelmed by the
often mind-blowing array of production elements, including the "wall" built during the show, and
the entire presentation offers the interweaving of the sonic and the visual at a level that few rock
tours have ever achieved. The audience was completely engaged throughout.

JULY 28, 2012 www.billboard.biz 13



Is there anybody
out there? ROGER

WATERS' South
American run
included nine

sellouts at River
Plate Stadium in

Buenos Aires.

The Wall-an enduring, dark rock masterpiece that deals broadly with personal
alienation juxtaposed against a backdrop of war and government corruption-has been
presented in many formats, first as the album (co -produced by Bob Ezrin) and its subsequent
"nightmare" tour, then as the 1982 film "Pink Floyd: The Wall" starring Bob Geldof, then
as a benefit at the Berlin Wall in 1990 and most recently on this ambitious and technically
stunning tour that began in September 2010. In the interim, the meaning of The Wall
has shifted, at least for Waters, from his personal experience to a more global message
of peace and, perhaps more than anything, the gift of empathy.

This is conceptual, high art for rock'n'roll, yet it sells the hell out of tickets. Even when
the concert industry went in the tank in 2010, Waters and U2's Vertigo tour were among
the few that emerged unscathed, and the Wall tour has only gained momentum as it
heads to what looks like its own wall at the Plains of Abraham in Quebec City on July 21.

More than 150 shows in, Waters shows no signs of weariness and, nearly 20 years since
his last record of original material, even seems ready to record a new album. Billboard
talked to Waters about all of this and much more.

Throughout your career you've been an artist who
looks forward and explores. So what Is it about The
Wall that was worth such attention and reassessment,
particularly on this level?
All those years ago when I wrote this piece, I thought it was
about me, and about feelings that I had about my Dad being
killed at Anzio [in Italy during World War II], how much I
missed him, and the fact that I'd made some really poor choices
in relationships with women-all of that crap. Which it was.

But in the intervening 33 years, I've realized that because of
the theatrical construction of the "wall"-which was an idea
that I had back in '77 because of my disaffection with big audi-
ences and stadiums and all that-the power of the metaphor
lends the story a much more universal vision and appeal. So
I've come to realize it's not about me-it's about anybody that
has suffered the loss of a loved one in some kind of conflict,
whether it be war or something else. It's about the problems
we all face with errant authority, or all the difficulties we all
have in relationships with one another, whether they're sexual
relationships or political/international relationships.

That excited me about revisiting the piece, and in this most
recent incarnation of it making a version that would work in
stadiums and ballparks and football stadiums, which is ironic,
because my starting point was my disaffection with that situ-
ation. But I've come to realize that not only does it work in big
spaces, its appeal is such that people in big spaces feel inti-
mately connected with the message. I'm sorry, this is a long
and complex answer, but it's a good question.

In the second act, I sing "Vera" walking down steps at the
bottom of the stage, and in the last verse of "Vera," I'm just be-
hind the curtain of the stage, and I actually step out and sing
the last verse-"Vera, Vera, what has become of you?"-and
nobody's looking at me, they're all looking at the screen: a
young girl in a classroom meeting her father who's just come
back from Iraq or Afghanistan or somewhere. And as I sing the
words, "Does anybody else feel the way I do?" I see lots of lips in
the audience moving, and I know that it's not just anybody else
that feels the way I do. They all feel the way I do. It's just the re-
ality of living a life where those feelings get expression and can
affect governments and foreign policy. There is a wall between
us and the realizing of our dream of peace, and that is what the
show is currently about.

Pink isn't a character that's ever particularly happy, and
I presume you were struggling with certain things when
you wrote that character-
Yes.

-but now you seem like a happy guy. So do you still re-
late to Pink?
I feel much less of a victim now. I've taken control of my life.
I'm capable now, 30 years older and a little bit wiser, of resolving
a lot of the issues that I wasn't capable of resolving at the time.

You've said that the loss of a father is the "central prop"
on which The Wall stands. That angle of It, as I know,

Roger Waters

Snowy White

Dave Kilminster

A C.E. Smith

Jon Carin
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Robbie Wyckoff
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doesn't go away. You live with it.
You live with it. But if it's in any sense a gift-and I may get a
bit wobbly here, because it means a lot to me-the gift is it en-
courages us to empathize with others.

I don't know if you know or not, but we have 20 vets we give

tickets to every night, and they come backstage at halftime, so
I spend most of my 25.minute break with them. I sign photo-
graphs, and we talk a bit, but we never talk politics, because that
would be entirely counterproductive. But somehow they get that,
whatever our politics might be, that I empathize with their situ-
ation. I don't invite them backstage because I applaud American
foreign policy or because I'm jingoistic. I invite them backstage
because I feel that to some extent I understand not only their
plight-a lot of them have been wounded physically, very badly,
but also been mentally scarred-but also that their families suf-
fer, and they suffer in the same way that I suffered as a kid.

There was one guy about 70 or 80 shows ago, he was an
older guy, a Vietnam guy, he stood back and he didn't want
a photograph or an autograph, but I noticed him and he just
watched me. And when I was leaving the room, he just sort
of stopped me, so I paused for a minute, I was just about to
go back onstage. He looked me in the eye and he said to me,
"Your father would be proud of you." And I was fucked. I
couldn't speak. It was such a weird, emotional moment. I kind
of swallowed a couple of times, and then I went on and we did
"Hey You" and we carried on with the second half. Because, as
you know, "the show must go on." But it was deeply moving,
and it made a sort of family connection.

Touring with such a mega -production, artful as It is, rep-
resents what you said were the Initial circumstances that
inspired it. It's clear the Irony of that Isn't lost on you.
No, the irony is not lost on me. But I feel I've transcended the
problems of the wall between me and the audience, so the piece
is rock'n'roll theater at the highest level, and it expresses the ex-
istence of all the other walls that I've talked about: the walls of
media, the walls of government, the walls of religion, the walls
of all kinds of extremism, and all those walls that exist between
human beings. It very powerfully tells the message.

The song on Dark Side of the Moon, to which Rick [Wright]
wrote beautiful music and I wrote the song on top of it, "Us
and Them," it's a very simple song but it expresses how I feel
about the disconnect between "us and them" very eloquently.
My position is that there is no "us and them." The difference
between "us and them" is an accident of birth, it's geographi-
cal. So whether we are a radical Muslim or a crazed right-wing
Christian extremist somewhere in the Midwest depends en-
tirely on where we were born and what our parents taught us.

That's assuming that you don't think there's a huge plan,
which I don't believe in, which I'm sure you already know. If

z!,
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there was a plan, in my view, if God had fig-
ured all this out and done all this, he would
not be creating Muslim extremists in Saudi
Arabia and born-again extremists in Kan-
sas. This would not be the sign of his handi-
work. It's the differential between all these
extreme positions that leads me to suppose
that there is no guiding hand.

Obviously technology improved a lot
since the last time you staged The Wall,
and you've surely learned much about
what the current capabilities are on the
Dark Side of the Moon tour in 2006-07.
But is there anything that you visualized
that ultimately you couldn't pull off?
In this show, no. I can conceptualize things,
but it's all my technical people, like Sean
Evans who is the designer, or Richard Turner
who does the projections. I won't go on
mentioning names because they're all very
talented people and there are very many of
them. So when I say to them, "Can this be
done?," they go [long intake of breath], "Yeah,
maybe." And then we try and do it, and we
succeed and we fail. But, by and large, there's
somebody on my team that knows the an-
swer to any question I can ask them. I have
the most amazing team that anybody can
imagine. I hate to sound boastful. Not that
we're exclusive, but we're a very close family,
me and everybody on the road with me.

It's not cheap what you're staging, and
it necessitates a certain ticket price,
but you could probably charge double,
especially on the high end. Is keeping
pricing conservative Important to you?
Well, it used to be. I confess on this tour it
hasn't been, because it was a huge risk to
take. For many years I used to say, "I'm not
charging anyone more than $50 or $60.
That's enough!" And I had teams and teams
of people lining up to scream at me, "Are you
flicking insane? You're just giving money to
the scalpers!" This show, I know the tickets
are really expensive and [I wish] there was
a way around it, with me still making a de-
cent amount, because I don't want to work
for nothing. What's interesting about this
is there's no way that it could have worked
without us going back indoors as well. Out-
doors, it's a model that fails, because of the
expenses. Anybody that goes to one of the
outdoor shows is getting an amazing deal,
because the outdoor shows are so expensive
that there's no way I could do a tour of only
ballparks and football stadiums.

There are 12 performers including you,
and this Is a real rock'n'roll band at
this point.
Yeah, and we're a good band. They're all
great, all of them. With some of the grumpy
commentators, very often the reviews will
say, "Oh, it took four people to replace Dave
Gilmour." No, it didn't. From when we did
the shows before, I now have one extra body
onstage. There were always two bass players,
there was me and Andy Bown. There were al-
ways two keyboard players, Pete Woods and
Rick Wright. There were always two guitar
players, Snowy White and David Gilmour.
The only thing that's been added is one extra
vocalist, because Dave Kihninster, the extra
guitar player, can't sing Dave's vocal parts, so
I got Robbie in to sing Dave's parts. So there's
only one body there that wasn't there before.
This is the same lineup exactly as '79 and '80,
with one added set of pipes, and what a beauti-
ful set of pipes Robbie Wyckoff has.

if I MOHO
WEIRD
THAT THERE ARESTIR

FANS OUT THERE.

IM,IFONLY
YOU'D GET BACK

TOGETHER AND HAVE A

PINK FLOYD

TOUR:ARUN

INSANE?!!
What did you learn early on about how
the show would play out?
I can remember it like it was yesterday-I
was making a lot of mistakes when we went
to Toronto for the first gig back in September
2010. From that Canadian audience, it's been
the same everywhere we've been all over the
world. People just get it. I started work with
Sean Evans; Andy Jennison, my editor; and
me in November 2009. We went into an edit-
ing suite in New York, and I said, "The first
thing we do is put a blackboard on the wall
and write down the names of all the songs
with blank spaces underneath them, and we
will figure out the show." And we did. It took
about 10 months-really backbrealdng but
very satisfying work trying to figure out how
to get to the first gig. Chris Kansy and all
the carpenters who have been with me since
then, they were in a little arena in Wilkes-
Barre [Pa.] for eight weeks figuring out how
to build the wall, and Richard Turner and his
team figuring out how to actually, techni-
cally make it work. And it didn't happen by
accident. They're all very talented and accom-
plished people, and that's what makes it sat-
isfying for us in the circus family.

Billboard is In many ways about the in-
tersection of art and commerce-
It is.

-and this tour works so well on both
ends of It. It's arguably the highest level
of art ever staged for an arena rock
show, and It's also one of the most suc-
cessful tours ever in terms of gross, a
top 10 moneymaker. Is that the balance
you seek, to achieve high art and make
it work as a business in the process?
Listen, if you do that, and if that's what I've
done, then I've lucked out big time, because
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you can't plan that. I can't plan to do anything except do the
best that I can, and if the success happens, then I've lucked out.
That's a good thing. But if I see in my audience when I sing,
"Does anybody else in here feel the way I do?," and I see the re-
sponse, empathizing with others in the way that the best part of
me does, well, then, I'm very happy to be communicating those
thoughts and feelings with others, and that's extraordinarily
lucky as well. This tour may gross a lot of
money-whatever money I get I tend to
spend on the next project or whatever-
but I get an enormous reward from the
work itself.

Has your backstage ride changed
from the 1980 tour?
I've no idea what my rider says. I wouldn't
dream oflooldng at it. Occasionally I
might say, "What's all this shit doing in
my mom? I don't need any of this crap,"
if it's 10 bottles of wine or something like
that. If I have some guests, we might need
a bottle of wine after the show, but I don't
need this crap, take it away.

What about in 1980?
I can't remember! I have no idea. I re-
member doing the shows-they were
a nightmare. Everybody would tell you
exactly the same. I remember Earls Court [in London]. We had
separate [trailers] as dressing rooms-the four of us, we had
one each-and they were circled like pioneers in covered wag-
ons, and all the doors faced outward. Isn't that great? There was
so little community by then.

And that's not to knock any of us. We just weren't together
anymore, that was all. David, Rick and Nick [Mason] and I
were no longer together, so we faced outward. We did the
work, and the work wasn't bad. I still own all the film of those
shows, which I've been editing a bit and I might even release
it at some point. Or when I do the Blu-ray or theatrical release

ii FUNNY ENOUGH,
PLAYING
BASS IN A
ROCK'N'ROLLBAND
IS NOTA
BAD GIG.9

of this thing I might give away the 1980 shows as a side issue.
I'm not sure what I'll do.

We'd finished as a group then. There was nothing creative
going on at all. What we were doing on that tour was we were
performing this thing that I'd largely written. Dave contrib-
uted to it a little bit, and so did [co -producer] Bob Ezrin, to "The
Trial." But mainly it was something I'd written that the four of

us were performing, because we hadn't
quite arrived at the point where we were
brave enough to not be together any-
more. And we eventually arrived there.

There's nothing wrong with any of
that. There's no guilt or shame involved
in any of it. It's an organic thing. We
eventually, a few years later, arrived at
a place where we realized, "Wow, this
is not healthy anymore. We shouldn't
be doing this." So I find it so weird that
there are still fans out there. I've seen
them all over my tour Facebook page:
"Oh, if only you'd get back together
with Dave and Nick and have a Pink
Floyd tour." Are you fucking insane?
How dumb is it that they would even
consider that? There's never been any
question of that since 1982. Never! Not
for a single second.

It's love. They love those albums.
Fine. I love the albums, too. I think the work we did was really,
really good. And they may well be better than anything I've
done since, or any of us have done. That doesn't matter. That's
not what's important. The important thing is we did them and
we were done. And that's not to say I belittle the thing we did at
Live 8 [in 2005], where the four of us got back together onstage
and played for Geldof for the charity in Hyde Park. That was ab-
solutely magical. I adored it. But I could never do a tour or con-
sider it as anything other than, "Let's get together for one day
and play a few songs that everybody remembers and it will be

great." And it was great. I'm so glad we managed it before Rick
died [in 20081. It was very moving forme. I loved it.

Are you writing?
I am writing, and I think that my writing is finally going
to bear fruit. I've been writing all along, but I haven't made
a record since 1992-20 years. I wrote a song on the road
over the last couple of months, and just before we left South
America I spent lunch with all the backing vocalists and I
played them the song. They learned it and loved it, and we
sat and sang it for about an hour -and -a -half. I think it may be
the catalyst for at least one more record. I'm very enthusias-
tic about the idea of making a record based around this idea
in this song.

Does this song have a name?
[long pause] It might have. I'm not sure we'd want to publish it
at the moment. Everything that I've said to you in this interview
is what it's about. Maybe with specific reference to whether or
not there's a "guiding hand." And I'm not saying I'm making a
neo-atheist record. I'm not. I'm making a record about my con-
cerns about empathy, but certainly within the context of reli-
gious extremism.

That's interesting. Why not Just be a bass player In a
rock'n'roll band?
[laughs] You know, funny enough, playing bass in a rock'n'roll
band is not a bad gig. For years and years I never really consid-
ered myself in those terms, because I was always more inter-
ested in ideas and writing and thinking and visual aspects. G.E.
Smith, bless him, who I've only known fora few years but who's
on the mad with me now, the other day he said to me, "You're
a fucking great bass player." I thought, "Wow, I love that Eric
[Clapton] said that to me about 20 years ago, so I've got two now.
But it's taken me a long time to accept that I have a bit of a talent
for that as well. But anybody that does that, whether they do it
professionally or whatever the instrument, I would encourage
them to always play instruments with other people. Because to
play in a group is just so satisfying.

CONGRATULATIONS ON THE HUGE SUCCESS OF THE 2012 TOUR!

ankAtlantic

CENTER
THE CENTER OF IT ALL

FOR BOOKING INFORMATION CONTACT:
AARON ZIMMERMAN, Director of Event Programming, ZimmermanA@FloridaPanthers.com, 954.835.8359
One Panther Parkway, Sunrise, FL 33323 - Home of The Florida Panthers Hockey Club
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WATERS WALL TO WALL

"By the way, which one's Pink?" inquires the label executive
caricature on the Pink Floyd album cut "Have a Cigar" from
the1975 album Wish You Were Here. The band did very little
to promote individual members on its '70s albums. Only the
most devout fans knew that, of Nick Mason, Rick Wright,
David Gilmour and Roger Waters, bassist Waters was the
lyrical genius and driving creative force behind the band's
most successful albums, The Dark Side of the Moon, Animals
and The Wall.

The anonymity of individual members served the Floyd
brand well after Waters left in the early '80s. Following a legal
struggle over the use of the name (Waters wanted it retired),
Pink Floyd embarked on mega -tours under the leadership of
guitarist Gilmour, performing songs mostly conceived and
written by Waters, while Waters himself was relegated to
weak -selling solo albums and smaller venues.

Longtime Waters booking agent/tour director Andrew
Zweck of Sensible Events (a Live Nation company) says
that in the late '80s, when Waters was touring for his Radio
K.A.O.S. album and Pink Floyd was touring for A Momentary
Lapse of Reason, the latter was selling 50,000 tickets per
night in stadiums and Waters was struggling to sell 5,000 at
cut -down arenas.

"It was character -forming for him when the fans followed
the brand name," Zweck says. "But when he came back live
again in 1999, he delivered the show, invested in his produc-
tion, and he stood his audience up."

That's all coming to fruition now, and it hasn't hurt that it
has been 18 years since the Gilmour -led Floyd has toured.
"There's a thirst in the market, and Roger is fulfilling it,"
Zweck says. "Roger is getting the acknowledgement and
recognition that he was the main writer, and he's out there

._..A -TOURS

cleaning up now."
His tour of The Dark Side of the Moon grossed more than

$70 million and sold 836,238 tickets in 2006-08, and The
Wall Live, promoted in North America and other territories by
Live Nation (though not exclusively), is destined to go down
as one of the most successful tours in history as it edges to-
ward the $350 million mark and tops 3 million in attendance,
according to Billboard Boxscore.

Fans know they're getting a Floyd -level tour in The Wall
Live, from the man who built it. That's one major reason why

ROGER
WATERS with
Pink Floyd at

London's Earls
Court Arena

during the
band's tour for

The Wall in 1980.

this tour performed very well when the touring industry at
large took a hit in 2010, and The Wall Live has gained mo-
mentum around the world as dates have been added. Zweck
points out that the first North American tour in October -
December 2010 played 56 shows and sold 686,788 tickets

for a gross of $89.3 million. Less than18
months later, a second North American
run of only 40 shows has already sold
more than 675,000 tickets for a gross
exceeding $77 million, with many dates
left on the docket.

As is nearly always the case with the
most successful tours, positive word-
of-mouth is adding to the momentum.

"Ticketmaster tells me there is only
approximately 15% of repeat purchas-
ers, so this means that in North Amer-
ica we've found over 575,000 new
customers who didn't see the show 18
months ago," Zweck says. "We also
doubled our business on our return
to Mexico. In December 2010, we sold
45,000 tickets, and then 16 months
later, in April 2012, we sold 90,000."

The Wall Live tapped into an Ober -
hot Latin American concert market,
having played 15 stadium shows in the

territory to more than 750,000 people. The nine sellouts
at River Plate Stadium in Buenos Aires is the fifth -highest
Boxscore of all time at nearly $38 million, with attendance
of 430,678, according to Boxscore. That makes the Buenos
Aires run the most successful stand to date this year by a
single artist (topped only by the two weekends of Coachella
at $47 million). When The Wall Live wraps at Quebec City's
Plains of Abraham on July 21, it will most likely end up as the
fifth -highest moneymaker ever. And that's under Waters'
name, not Pink Floyd's. -RW
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RODRIGUEZ,
circa 1970 (inset)

and today.

SUGA It NIA

THE SWEET SMELL

OF SUCCESS
A new documentary tells the story of the music fans who went looking for the ghost of
cult singer/songwriter Rodriguez and found him alive and well in Detroit BY PHIL GALLO

Searthing for Sugar Man"
is a documentary about a
musician very few people
had heard about prior to this
year. In the last six months,
film festivals from January's
Sundance in Utah through

the Hamptons in New York on July 21 have played

a central role in introducing a forgotten 70 -year -
old protest singer from Detroit: Rodriguez.

Sixto Rodriguez cut two albums of soulful
folk rock for Sussex-home to Bill Withers-at
the start of the '70s. Utterly unheard at home,
his music took root in South Africa, where his
political and personal themes resonated with the
blossoming anti-apartheid movement. His leg-
end grew there, but only arrived stateside when
indie label Light in the Attic reissued Cold Fact
in August 2008. (It has sold 17,000 copies, ac-
cording to Nielsen SoundScan.) "Searching for
Sugar Man" will deliver Rodriguez's greatest
exposure at home.

A unique string of double -bills of screenings
and performances has generated a fair amount
of buzz for the artist and this remarkable docu-
mentary about the curious facets of his life. The
film premiered at the Sundance Film Festival
and Rodriguez performed at BMI's Snowball
in Park City, Utah; a Joe's Pub gig in New York
complemented a Tribeca festival screening; less
than two hours after a South by Southwest pre-
sentation he was onstage at Mohawk in Austin;
and in Los Angeles, "Sugar Man" screened on a
Tuesday, he played the Hotel Cafe on Wednesday
and spoke about his music at the Grammy Mu-
seum on Thursday with Death Cab for Cutie's
Ben Gibbard and the Jayhawks' Gary Louris. He
tends to perform whatever strikes his fancy-
a cover of "Smoke Gets in Your Eyes" or Mid-
night Oil's "Redneck Wonderland"-plus his
own "Inner City Blues," "Street Boy" or "For-
get It" on the rarely seen acoustic -electric nylon -
stringed guitar.

"The beauty ofhis live performance is that you

see the simple, honest, gentle soul you discover
in the film," says Sony Legacy president Adam
Block, who will release the film's soundtrack on
July 24. (Light in the Attic will put out a double -

LP vinyl edition in August.) "He's not pretending.
It's imperfect and quite magnificent."

It's a unique model-expose the film and
an artist who has been under the radar for four
decades-that Sony Pictures Classics and the
Booking Agency hope to continue when the doc-
umentary is released theatrically beginning July
27 in New York and Los Angeles. The film will
roll out in major cities through the summer;
Rodriguez will start a tour of at least 30 North
American cities on Aug. 30 that runs through
Nov. 5 before heading to Europe.

"We're waiting about a month to start the tour
so the full impact of the movie is felt," says the
Booking Agency's Christian Bernhardt, who has
booked Rodriguez for more than three years.
"We cover the major cities this year and then
go into secondary markets next year. It's a simi-

lar approach that we took with Daniel Johnston
when his film ["The Devil and Daniel Johnston"(
came out (in 2005j."

The model may well parallel the Johnston
effort but the hope is more in line with "Anvil:
The Story of Anvil," the 2008 documentary that
gave a new career to a long -struggling metal
band from Canada. The difference here is that
Rodriguez, in the United States, pretty much
dropped out of sight after his two records went
nowhere in the early '70s and has done only a few
dozen shows in the last four years. Internation-
ally, he toured Australia in 1979 and 1981 and
made triumphant appearances in South Africa
in 1998, the payoff moment in "Sugar Man."

The search for Rodriguez is made by a few
fans and journalists in South Africa who cher-
ished his music. To those fans, Rodriguez was
as big as Bob Dylan, their isolation from the
outside world blinding them from the, ahem,
cold facts. Rumors abounded that he had killed
himself onstage and they were determined to
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tell the truth about his death.
Once they discover he is alive, a sikshow vic-

tory tour is arranged, and after the first night,
the percussionist in Rodriguez's backing band
figures they are in the middle of an extraordi-
nary event and gets a friend to film the shows.
Without that footage, this unbelievable story
might feel like a hoax.

Sony Pictures Classics co -presidents Torn
Bernard and Michael Barker bought the North
American rights to "Sugar Man" prior to the
Sundance screening, without seeing it first.
(The film has been sold in 20 other territories,
most recently Japan and South Africa.] Bernard
read the description and decided, "If it's half
as good as what I read, then it's worth having.
And it's twice as good as what I read."

Rights in hand, the film was screened
for Columbia Records chairman/CEO Rob
Stringer, which led to more of Sony coming
onboard, and a late -July release date was set.
"It's a great end -of -the -summer movie that
can carry into the fall and catch the returning
college students," Bernard says. It's going to
be in the marketplace fora long, long time be-
cause the potential is way beyond the music
audience. I call it the 'Shawshank Redemp-
tion' of documentaries."

In 1970, the only
person who had
an equal amount
of faith in the man
born Sixto Rodri-
guez was Clarence
Avant, who made the
singer/songwriter his
first signing at Sus-
sex Records. Avant
jokes in the film that
Rodriguez's debut.
Cold Fact, sold six cop-

ies-and it's possible
he's not that far off,
as the album never charted,
even locally.

Still, Avant stuck with him
and sent Rodriguez to London
to record a second album,
Coming From Reality, with
producer Steve Rowland. Re-
leased in 1971, it, too, flopped
just as Sussex was enjoy- The "searching
ing its first hit, Withers' for Sugar Man"
top five single "Ain't No cioisut r:arcelics(stuor(top);

Sunshine." Cut from the of Rodriguez's
Sussex/Doter, Rodriguez debut, Cold Fact.
walked away from music
and worked in construction and demolition,
concurrently earning a bachelor's degree in
philosophy and raising three daughters. He
never left Detroit.

Fast -forward to 2002. Northern Irish DJ/
producer David Holmes put Rodriguez's song
"Sugar Man" on a mixtape that caught the at-
tention of Matt Sullivan, then in the early days
ofhis reissue label Light in the Attic in Seattle.
But as it was for many-and this is a key part
of the "Searching for Sugar Man" story-fmd-
ing information about Rodriguez was beyond
difficult. It took a couple of years for Sullivan
to track down a copy of Cold Fact, eventually
buying an Australian CD on eBay.

After falling in love with the music, Sulli-
van began his own search for "Sugar Man," a
journey that connected him with a record store
owner in South Africa, Rodriguez's daughter
Regan and Avant.

"It took about three or four years to convince
Avant to sublicense the masters," says Sullivan,
who recently set up a Los Angeles home for the
label. "He was frustrated that he couldn't find

anyone in the music business as passionate
about [Rodriguez]. [Cold Fact producer] Mike
Theodore was in touch with Clarence and he
ended up convincing Clarence that we were
the right fit."

Light in the Attic reissued Cold Fact in Au-
gust 2008 and Coming From Reality in May
2009. Sullivan was key in getting Rodriguez
back onstage as well, booking him at Joe's Pub
in New York and the Echo in Los Angeles in
2008, then in London and Chicago, where he
opened for Animal Collective the following
year. A few dozen dates followed-San Fran-
cisco, Vancouver, Seattle, Atlanta-but the
reissues didn't spark the interest the way the
documentary has.

While Sullivan was negotiating for Ro-
driguez's music rights, Malik Bendjelloul, a
documentarian for Swedish TV, was traveling
through Spanish-speaking countries in the
Americas and Africa looking for stories that
could be told in six -minute segments. His trip,
undertaken in 2006, was going well.

"1 found six stories Hiked-one in Ethio-
pia, one more in South Africa, one in Mexico,"
Bendjelloul says. "I was already happy, and
then I found [Rodriguez's] story and it was
10 times better. It was the best story I had

ever heard. It was a Cinderella
story, but even better. It had a
great soundtrack."

Bendjelloul, a rail -thin
young man whose passion for
Rodriguez comes through in a
constant state of exuberance,
is telling this tale on the patio
of a West Hollywood, Calif,
hotel restaurant where Ro-
driguez, seated beside him

in his customary
dark pastel suit, is
listening to it all for
the umpteenth time.
Uncharacteristically,
he interrupts.

"Cinderella? As
opposed to Sleeping
Beauty? I knew where

I was-and I like my
family," Rodriguez
says, before letting out

a hearty laugh.
They have become a curious duo on this

journey-Bendjelloul, a music fan who can't
believe Rodriguez's work was overlooked, and
Rodriguez, who calls himselfa "musical/politi-
cal" artist and is just as likely to discuss Syria
or political oppression as the music business
or journalism.

At Q&As, Bendjelloul gladly defers to the
subject of his film, letting him tell parts of
the story that aren't onscreen. Truth be told,
Bendjelloul knows more about the story than
Rodriguez: He shot three-quarters of the movie
before he ever met his subject; only because he
had so much footage did Rodriguez agree to
appear on camera.

"After he showed it to me I felt he had
enough in there without me," Rodriguez says.
"I'm only in the film eight minutes . . . He
picked out everything and I try to have a little
say in it. He was kind to me."

"There will be an interest in the soundtrack
as a stand-alone expression," Sony Legacy's
Block says. "It's part of the mystical quality
of the story. Forty years later, the music holds
up and in some ways it's more relevant today
than it was acknowledged at the time. We all
believe he is an artist who has created a mag-
nificent body of work, and I'm glad he's still
here to enjoy the acknowledgement."  -

Rock Docs Reach
Beyond Theaters

P
roduction chiefs at film studios have
their eyes focused on the box-office
results of "Katy Perry: Part of Me,"

which pulled in slightly more than $10 mil-
lion on 2,700 screens in its first four days
of release, according to Box Office Mojo-
a number that neither encourages nor
crushes future performance -driven bio-
graphical documentaries.

"There are four or
six films sitting on the
runway," one studio
executive said prior
to the opening of
Perry's picture.

The 3-D film follows
in the wake of "Jus-
tin Bieber: Never Say
Never," which grossed
$73 million in theaters
last year (according to
Box Office Mojo) and
revitalized interest in
concert films.

Already in the
works is a Green Day
documentary on the
making of its upcom-
ing albums iUno!, /Dos!
and iTre! that could be
ready for the Sundance Film Festival in Jan-
uary. Metallica plans to film shows in Mexico
City in August for a documentary as well.

While "Searching for Sugar Man" is a
prime example of festival exposure lead-
ing to theatrical distribution, other music -
related programming from the festival
circuit has found unique ways to get in
front of audiences. "Marley" became the
first film to be screened through a link on
Facebook; Paul Simon's Graceland story,
"Under African Skies," appeared on A&E
and in Sony Legacy's deluxe editions of
the album; and "Shut Up and Play the Hits,"
Dylan Southern and Will Lovelace's film on
the final performance by LCD Soundsys-
tem, will play in more than 120 theaters for
one night only (July18).

"Big Easy Express," featuring Mumford
& Sons, Edward Sharpe & the Magnetic
Zeros, Old Crow Medicine Show and a train,
hopped from South by Southwest and the
Los Angeles Film Festival to an exclusive
run at Tunes.

"The bands entered into a partnership

"Big Easy
Express" stars
OLD CROW
MEDICINE
SHOW (above)
and EDWARD
SHARPE & THE
MAGNETIC
ZEROS (below)

that said, 'We're all equal,"' says "Big East
Express" director Emmett Malloy, who
also shot the White Stripes film "Under
Great White Northern Lights." "No record
labels, just old-fashioned handshakes. All
the music was cleared from the start, which
gave the company that funded this, S2BN,
the unique ability to go out free and clear
to [sell the film]. The fact that the film com-

pany could supply
rights worldwide with
no limits like a five-day
window made it big."

"Big Easy Ex-
press" went on sale
June 26 and was not
only the top seller
among documenta-
ries and music films,
but also in iTunes'
top 30 of all films for
more than a week. It

arrives on DVD July 24 with a half-hour of
extra footage.

While "Big Easy Express" is riding the on-
line rails, Jodi Wille and Maria Demopoulos
are taking their film, "The Source," out for
a bike ride. "The Source," which chronicles
the Source Family cult in Los Angeles and
its band and restaurant, will be the featured
film on Aug.18 at the Boone Dawdle in Co-
lumbia, Mo. The event includes an optional
bike ride, a party at a winery, the screening
and a performance by Chicago band Cave.

"Eventually we want to tour it like a rock
band, going further than traditional theat-
rical by trying to get it into music festivals,"
Wille says, noting that she hopes to combine
screenings with pop-up restaurants and
concerts featuring the music of the Source
Family band, YaHoWha13."We can do it be-
cause it appeals to our core audience."

Chicago indie label Drag City Records
has already signed on to release a
soundtrack to "The Source."

Ice -T's documentary on the roots of hip -
hop, "Something From Nothing: The Art of
Rap," had its world premiere at Sundance
and went the traditional route without any
bells and whistles. It played 157 theaters for
a week in mid -June, grossing $150,000 that
weekend, according to its distributor In-
domina. The soundtrack, released digitally
by Sony, has sold fewer than 1,000 copies,
according to Nielsen SoundScan. -PG
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THE NEXT IGITAL

WHY INTERNET

RADIO IS WHERE

BOTH THE LISTENERS

AND THE MONEY

CAN BE FOUND

BY GLENN PEOPLES

ONE IS TRADED ON THE NEW YORK STOCK EXCHANGE. ANOTHER WAS
recently launched by the world's leading on-demand music subscription service. And
yet another has quietly accumulated 30 million monthly users.

These three Internet services are part of the resurgence of a format considered
dead by many: radio. Business models built around digital downloads were all the
rage last decade. On -demand services have surged recently but haven't connected
with the mainstream. Entrepreneurs and established businesses have returned
to the fact that people love to simply lean back and listen. There's a gold mine
waiting for companies that can take all the work out of the listening experience.

Radio is heard by 241 million Americans each week, according to Arbitron. In fact,
this "dead" format had $17.4 billion in advertising in 2011, according to the Radio Adver-
tising Bureau. Internet radio is now a mainstream product, too. A study by Arbitron and
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ATTLEGROUN

Edison Research found that 29% of Ameri-
cans age 12 and older listened to some form
of online radio in the first quarter, up 30%
from first-quarter 2011. Satellite radio is in-
creasingly mainstream: SiriusXM finished
June with 22.9 million subscribers.

On -demand services-the hot music busi-
ness topic of 2011 due to Spotify's U.S. launch-
can only aspire to such a following. In fact, In-
ternet radio and other noninteractive digital
music services-satellite radio, music channels
on cable networks-pay out far more to labels
and artists than on -demand services. Sound -

Exchange, the organization that collects and
distributes statutory digital performance royal-
ties in the United States, paid out $292 million

in 2011. On -demand services paid out about
$165 million, according to Billboard's estimate.

Simply put, radio is where both the people and
the money can be found. Recognizing that, en-
trepreneurs have infused more innovation into
Internet radio. Pandora, still a market leader
with 74.2% of the total sessions in May by the
top 20 webcasters (according to Triton Digital),
has dozens of upstarts vying to steal a sliver of
its market share.

Songza is one of those services attracted to
radio's reach. "By the numbers, radio is the vast
majority of what people do the vast majority of
the time when it comes to music," CEO Elias
Roman says. "That's where people are living."

Songza's founders had previously built Arnie

Street-a music download service that utilized
dynamic pricing, which Amazon acquired in
2010. Roman found that getting people to buy
downloads was difficult because it required
new behaviors. Radio is easy in comparison. It
doesn't ask the consumer to buy, download, sync
and manage files. On the Internet, just as with
broadcast, all radio requires is pushing "play."

"We wanted to go to a space where we had less
friction and a greater mass of people on the receiv-

ing end of that delivery mechanism," Roman says.

THE MARKET LEADERS:
PANDORA AND IHEARTRADIO
Executives at various companies would have you
believe many different things: personalized radio

is the superior listening experience; personal-
ized radio is just a feature; consumers want local
radio; consumers want music to match their ac-
tivity or mood. They are all correct. The market
is big enough for them all-and it's growing.
A fraction of the 14.6 billion hours that people
spend listening to radio each month can easily
be absorbed by Internet services.

Pandora is by far the leader. The company
ended June with 54.5 million active users-de-
fined as people who activated a stream in the pre-
vious 30 days-and 1.08 billion listener hours.
By the company's own calculations it has a 6%
share of the entire U.S. radio market.

A year ago, Pandora might've appeared
to have the Internet radio market locked up.
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A YEAR IN THE LIFE OF PANDORA MEDIA'S STOCK

520

5

$10

Pandora Media started selling on the New York Stock Exchange on July 11, 2011. A year later, its share
price is down considerably and the number of competitive threats is up. The stock's downward slide
can't be attributed entirely to the competition-investors didn't seem to have a firm grip on the com-
pany's financials from the onset. But Pandora faces more threats today than a year ago. The ups and
downs of its share price lay testament to the increasingly competitive Internet radio market. Even
though the company has added users and grown its market share, news of competing services usu-
ally sends the stock down-if only for a few hours.

6/21/11

Verizon announces it
will add Pandora to
its FiOS TV service.

8/5/11
SiriusXM announces
rollout of Pandora -like
Personalized radio
channels.

8/25/11
Pandora
announces 1.8
billion listener
hours in fiscal 02.

7/29111
TechCrunch reports
that people tweet
about Spotify and
Turntable.fm more
often than Pandora.

7/14/2011

Spotify
launches in U.S.

9/30/11

Pandora is the
subject of a
privacy class
action lawsuit.

9/0/11
Clear Channel adds
Personalized listening
to iHeartRadio.

JOUR 2011 AUG2011 SEPT2011

11/9/11

Pandora announces it
is one of the featured
apps for Amazon's
Kindle Fire tablet.

11/22/11

Pandora announces
fiscal 03 results: 104%
year -over -year growth in
listener hours.

12/12/11

Spotify revamps
radio feature on
desktop application.

11/30/11
Spotify launches
apps for desktop
application.

OCT2011 110112011 DEC2011

Its July 2011 initial public offering, the first
for a digital music company since Napster in
2005, was made possible by the company's
early dominance of Internet radio. There is
a $17.4 billion U.S. radio advertising market,
and Pandora had the potential to grab the big-
gest share of it. Clear Channel's Internet radio
play, iHeartRadio, was in its infancy. Spotify
was still just an on -demand service. Internet
radio had practically become synonymous with
Pandora. Its straightforward approach to per-
sonalized listening set the standard for com-
petitors to follow.

But Pandora doesn't have the Internet radio
market all to itself, a fact the company's inves-
tors have slowly come to realize. (They seem to
have also realized that Pandora, often associated
with other Internet stocks, has little in common
with Facebook, Linkedln and Zynga. The crucial
difference is the company's content acquisition
costs, which run at 54% of revenue.) Pandora's
share price opened at $16, rose to $26 and has
gently fallen ever since, except for short-term
rallies. The occasional appearance of a competi-
tive threat, no matter how big or small, seems
to bring an instantaneous drop in Pandora's
market value.

Each new competitor and each innovation has
the potential to chip away at Pandora's market
share and profitability. BTIG analyst Richard
Greenfield, perhaps the most bearish of all eq-
uity analysts covering Pandora, believes the com-

2/6/12
Financial Times reports
Facebook is working
on a plan for mobile
advertisements.

1/11/12

Shares jump when
CEO Joe Kennedy
appears on CNBC.

3/6/12
Pandora misses
estimates, lowers revenue
guidance for fiscal year.

5114112

Pandora
announces
local reseller
advertising
program.

5/24/12
Pandora reports
positive fiscal 01
earnings.

6/12/12

h12

BTIG analyst
Greenfield

warns Songza's
popularity will hurt
Pandora.

addition6121/12

Tunelannounces
of Fox

n

News, Bloomberg.

1/9/12
SiriusXM raises
growth target
on strong
subscriber
gains.

5/EI/12

Pandora
announces that it
Passed 150 million
registered users.

JAN2012 FEB2012 MAR2012 8FR2012

pany will turn a profit next year but doesn't see
as much upside as other analysts. "It's more of a
function of how profitable this business is going
to be given the escalation of competition over
the next few years," he says.

Licensing also makes Internet radio competi-
tive. Whereas an on -demand service requires
lengthy dealings with labels-one recent aca-
demic study estimated a new service spends 18
months to get licenses-and advances that can
run in the tens of millions of dollars, a webcaster

doesn't need permission to play any recording.
Webcasters must pay a statutory performance
royalty to SoundExchange-no advances to la-
bels required. Thus, the barriers to entry in In-
ternet radio are low enough to invite new ser-
vices with new ideas and innovations.

And yet Pandora remains the leader in Inter-
net radio by a wide margin. According to Tri-
ton Digital, Pandora's share of the top 20 U.S.
Internet radio services from 8 a.m. to 12 a.m.
was 74.2% in May, down slightly from 74.6%
in April. If there is any company able to with-
stand a growing legion of competitors it's Pan-
dora. The company had $44.1 million in cash

and cash equivalents on its balance sheet as of
Jan. 31, a financial cushion that will allow it to
continue to staff up its advertising sales team-
it has hired away people from terrestrial radio
competitors-grow market share and add such
distribution partners as automobile companies.

Clear Channel's iHeartRadio, the No. 2 ser-
vice, rose to a 13.6% share in May from 12.9%
in April, according to Triton. IHeartRadio ag-
gregates Clear Channel's local stations and also
offers personalized and artist -driven stations.
Clear Channel considers Internet radio impor-
tant enough that the broadcaster struck a deal
with Big Machine Label Group for both terres-
trial and Internet radio performance royalties-
the first for sound recordings on terrestrial radio.
The company's message was dear: We want In-
ternet radio to grow but need lower royalty rates.

BREAKING INTO SONGZA
The first six months of 2012 were filled with
new features and new services. Big Internet
radio companies have plenty of reason to look
over their shoulders.

Songza became Internet radio's new buzz-

6/19/12
Spotify
launches free
radio service
on mobile app.

141Y2012 JUNE2012 JULY2012

word on June 11. Its iPad app was downloaded
1.2 million times in just 10 days, which jour-
nalists and analysts declared a shot across the
bow at Pandora. The company won't specify its
total number of monthly active users but puts
the figure in the seven digits.

Songza brings a new spin to radio listening:
its Concierge feature. As the name implies, Con-
cierge helps a user parse Songza's huge catalog
of songs to find the most suitable music for any
given time of day, mood or activity. It debuted
in March on the iPhone app and in July became
available to Android users.

Songza's adherence to the fundamentals of
radio makes it a potent foe. Unlike Turntable.fm,
the social listening service that exploded in the
summer of 2011 but faded to near obscurity by
the end of the year, Songza doesn't require peo-
ple to change how they listen. All it asks is that
people change how they pick music. "You want
music that's going to make your commute bet-
ter," Roman says. "You want music that will make
entertaining more fun. You want music that will
make you run faster when you go jogging."

Not every Internet radio service wants the

29% OFAMERICANSAGES 12 AND OLDER LISTENED TO ONLINE

RADIO IN THE FIRST QUARTER OF 2012.
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listener to lean back so much. CBS -owned Last.
fm, for example, uses information like biogra-
phies and tour dates to educate its users. Last.
fm has always emphasized discovering new art-
ists, CBS Interactive president David Goodman
says. "Radio is a component of other features
we provide."

Even "lean forward" on -demand services are
getting into radio. Spotify is the latest Internet
radio product to thrill journalists and worry Pan-
dora investors. On June 19, Spotify added a free
radio service for its mobile app to its on -demand
subscription service. In fact, it's the only mobile
feature available to non-paying users. Much like
its predecessors, Spotify's radio feature offers
customized listening based on an artist, song,
album or genre. Headlines trumpeted Pandora's
new challenger. That day Pandora's stock opened
6.5% lower than the previous day's close and
fell as much as 9.2% before making up much
of the loss.

Spotify had first tempted listeners with un-
limited on -demand access to a huge catalog of
music. Spotify offered free desktop listening
(using an ad -supported model), but charged for
mobile streaming. Then the proposition shifted:
Mobile radio would be free, but on -demand mo-
bile listening is still a premium product.

Spotify's original model-free streaming
to desktop, mobile usage only for paying sub-
scribers-worked well two or three years agobut
doesn't fit today's market, says Sachin Doshi,
Spotify head of special projects, content and dis-
tribution. "Increasingly, obviously with smart -

phone and tablet penetration, usage is shifting
from the desktop to those mobile devices. In

some cases, people are abandoning their desktop
altogether for that kind of activity."

The solution, Doshi says, was to create "some
kind of funnel and free experience" for consum-
ers who have shifted to mobile devices. Since its
beginning, Spotify has used desktop streaming
to convert free listeners into paying subscribers.
For every 10 people who register for the service,
three end up paying. The more people try the
service, the more people pay for it. Free mobile
radio simply continues that approach. Spotify is
betting that a portion of radio lovers will pay to
enjoy radio with on -demand functions.

Internet radio is easier said than done, how-
ever. While Spotify excels at on -demand stream-
ing, sharing and playlist creation, the early
incarnation of its mobile radio service is disap-
pointing. Problems abound: A Kenny Chesney

channel played a Christmas song by pop crooner
Michael Buble and a track by Christian rock
band Lifehouse. A channel on Malian duo Ama-
dou & Mariam played tracks by indie folk group
Beirut and eccentric Icelandic musician Bjork.
Songs by indie rock favorites the Pixies, classic
rock group Thin Lizzy and jazz artist Melody
Gardot appeared on a channel built around blues
legend Muddy Waters. All three are guitar -based
acts, but they're hardly cut from the same cloth.

A knowledgeable source says Spotify's radio
product chooses songs based in part on how peo-
ple arrange them into playlists. So, for example,
a song by the Pixies can show up on a Waters
station if people have both songs in the same
playlists. This socially minded approach is ex-
clusive to Spotify and fraught with pitfalls-it's
possible that the way a playlist is built can make

sense only to the person who built it.
And although Spotify can boast an on -

demand catalog of 17 million tracks, that mas-
sive catalog is missing the Beatles, Pink Floyd,
Metallica and other acts that have yet to license
their music to subscription services. A com-
peting U.S. webcaster can play all these artists
using the statutory license provided by the Digi-
tal Millennium Copyright Act. But type in "the
Beatles" into Spotify radio and you might get, as
Billboard did, unrelated tracks from the Scor-
pions, ABBA, Frank Sinatra and Kings of Con-
venience. (Spotify says that it seeks a "seamless
experience and catalog across all our features"
and will "continue to work with these artists to
bring them aboard the entire service.")

GETTING PERSONAL
Internet radio is "wickedly hard," Pandora CEO
Joe Kennedy says. Maybe so, but Billboard's tri-
als often found very little difference between
personalized Internet radio services.

IHeartRadio is one of the more human ser-
vices. After all, as chairman/CEO John Hogan
explains, the company is filled with radio vet-
erans with an instinct for what people want to
hear. Clear Channel's message since it launched
personalized features last year has been unwav-
ering: The customization feature of iHeartRadio
is merely a feature of the larger product. "We
create the experience for the listener," Hogan
says. "It's fundamentally different than the play -
list experience."

That said, not much difference exists between
iHeartRadio's personalized service and Pandora.
The songs they play may differ a bit. For exam-

SURFING THE DIAL
There's more going on in Internet
radio than most people realize.
Low barriers to entry and the
potential to disrupt a legacy industry
has attracted both investment
and innovation. Strong niche
competitors, breaking new ground
in areas like heavy social media
integration and promotion of
emerging artists, work to tweak and
push the boundaries of what defines
the radio listening experience.

()TRACKS
FORMATS: Web browser, iPhone/
Android app
LAUNCH DATE: August 2008
SUMMARY: This San Francisco -based
company forgos algorithmic pro-
gramming for the feel of cassette
mixtapes. Users upload tracks and
create playlists of at least eight songs
(hence the site's name). Both art-
ists and labels can promote music
through 8tracks' in-house promotion
team and embeddable widgets.
PROS: The "Mix Feed"-an excel-
lent discovery feature similar to
the Facebook Newsfeed-chron-
ologically displays new playlists
from those the user follows. Shar-
ing playlists to nearly anywhere on
the Internet is a breeze, and users
can upload their own playlist cover
art, giving the embeddable widget
a personal feel. Both the browser
and mobile app facilitate purchases
from iTunes.

CONS: Compliance with the Digi-
tal Millennium Copyright Act means
users are limited to uploading only
one song per artist and album.

EARBITS
FORMATS: Web browser, Google
Chrome app, iPhone/Android app
LAUNCH DATE: January 2010
SUMMARY: Los Angeles -based Inter-
net radio service with a strong em-
phasis on emerging and independent
acts. Earbits gives users ad -free lis-
tening by allowing artists to pay for
airtime to promote songs, albums
and concerts.
PROS: Earbits' feel and design allow
for a truly immersive experience,
connecting users directly to artists
through high -resolution, full -screen
photos and a multifaceted biogra-
phy section with everything from
merchandise to concert calendars.
Its pop-up ads, paid for by the art-
ists, are simple and nonintrusive, al-
lowing fans with a variety of options
to connect directly with the artists
they discover.
CONS: Because Earbits places a high
emphasis on emerging artists, users
shouldn't turn to the service expect-
ing to hear familiar music.

JANGO
FORMATS: Web browser, iPhone/
Android app
LAUNCH DATE: November 2007
SUMMARY: New York -based Jango

provides access to more than 250
genre -based stations; users can
create their own artist -based sta-
tions. The company claimed 3 mil-
lion unique visitors and 30 million
monthly page views in 2011. Jango
Airplay, a pay -to -play promotion ser-
vice, allows independent artists to
advertise their music to Jango's mil-
lions of listeners for as little as $10.
PROS: Facebook authorization for
Jango's music -based social net-
work makes discovering new music
through friends a snap. Jango sub-
verts the play/skip-only limitations of
Internet radio by listing singles under
an artist as YouTube videos. Click on
any of these tracks and Jango will
pause the radio player and play the
selection in -page.
CONS: Advertising -supported
model means heavy display ads
and interruptions in the broadcast.
Catalog is limited mostly to major
artists, so the variety in more niche
genres is limited.

SENZARI
FORMATS: Web browser
LAUNCH DATE: December 2011
SUMMARY: Miami -based Senzari-
which positions itself to compete with
Pandora-launched in late December
in Brazil, the United States and Spain
in private beta with a library of more
than 10 million songs (compared
with Pandora's 900,000). Currently
Senzari operates on an ad -revenue
model, with long-term plans for an
ad -free premium service.
PROS: Seamless integration with
Facebook chat allows Senzari users

to connect with friends whether or
not they're using the music service.
The "Around Me" section presents a
map where users can discover local
tastes based on users who have
checked in through Facebook.
CONS: The current lack of an iPhone/
Android app (rumored to be on the
way) hinders the user's ability to lis-
ten to playlists on the go. The maps
feature is an interesting concept, but
very glitchy.

STITCHER
FORMATS: Web browser, iPhone/
Android/BlackBerry app
LAUNCH DATE: August 2008
SUMMARY: The San Francisco -based
Internet radio company is geared "for
the world beyond music." Stitcher al-
lows users to subscribe to thousands
of on -demand podcasts covering
politics, sports, entertainment and
everything in between.
PROS: With programming ranging
from ESPN to NPR, Stitcher has the
right deals in place to provide top-
quality content. Custom playlists
make it easy to organize and find
podcasts at a later date. Rich, unob-
trusive onscreen cost -per -click dis-
play ads with demographics -based
targeting solutions give advertisers a
variety of ways to reach users.
CONS: Its focus on podcasts means
users can't select music at the song
level. Facebook integration smooths
the account creation process, but
Stitcher doesn't utilize the Open
Graph to enrich users' experience or
give them a way to privately share
with friends. -William Gruger
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[PERSONAL RADIO ROAD TEST
Custom, or personalized, radio stations based on a listener's taste is one of Internet radio's
selling points. So how do the services stack up in a head -to -head test of stations built
around three different artists? When it comes to current acts like Katy Perry and Kenny
Chesney, pretty well (though iHeartRadio's selection of the Band Perry on our Perry station

struck us as a little strange). As a streaming -based service, Spot ify doesn't have access
to the Beatles catalog, and comes up short there. Spotify's playlist-driven programming
turned up odd results on our Chesney station as well, including a track from Michael Buble's
Christmas album.

PANDORA IHEARTRADIO SLACKER SPOTIFY
Katy Perry, "The One That Got Away"
Rihanna, "Disturbia"
Ke$ha, "Blow"
Selena Gomez & the Scene,
"Love You Like a Love Soeg"

Katy Perry, "Last Friday Night (T.G.I.F.)"
One Direction,
-What Makes You Beautiful"

Adele, "Rolling in the Deep"
B.o.B. "Airplanes"
Rihanna, "We Found Love"
Katy Perry. "Firework"

Katy Perry, "Waking Up in Vegas"
Ke$ha. "Blow"
The Band Perry, "If Die Young"
Flo Ru
"Wild Ones"Ones"

Katy Perry, "Part of Me"
One Direction,
"What Makes You Beautiful"
Jessie J, "Domino"
David Guetta Featuring Sia, ''Titanium"
Gotye, "Somebody That I Used to Know"
Katy Perry, "The One That Got Away"

Kelly Clarkson, "Stronger"
Taio Cruz, "Dirty Picture"
Katy Perry, "Thinking of You"
Nelly Furtado,
"Turn Off the Light"
Avril Lavigne, "Hot"
Lady Gaga,

Katy Perry, "Last Friday Night"
Fergie. "Glamorous"
Ke$ha, "Take It Off"
Katy Perry, "Teenage Dream"

Willow, "Whip My Hair"
Rihanna, "Where Have You Been"
Maroon 5, "Payphone"
Rihanna,
"What's My Name?"
Lady Gaga, "Hair"
Jessie J,
"Abracadabra"
David Guetta, "Where Them Girls At"
Katy Perry, "Firework"
Ke$ha, "Animal"
Ke$ha, "Kiss N Tell"

THE BEATLES
TZ,Beatles,

781VteaVs
Beatles,

The Animals,
Be Misunderstood"

Trel:I'<)01.Th rough"

The Who, "Baba O'Riley"
The Beatles,
"Help!"
David Bowie,

eOdiy-
Paul McCartney & Wings. "Junior's Farm"

7`18talun`ej;,adecfkinter"
A?Vhhna:vnenroGiets You Through the Night"
The Beatles, "Twist and Shout"

The Beatles
Gently Weeps"

"Another Brick in the Wall"

TaVdryYN7igSPecial"
The Beatles, "And I Love Her"
Queen,

eBottomed Girls"TheEagles.Tom
"Bitterek"
The Doors, "People Are Strange"

1:61:s,8tCk'
..161=,.4, Eric Clanton,

John Lennon. "Instant Karma"

Kings of Convenience,
-I'd Rather Dance With You"
Bob Dylan,
"Like a Rolling Stone"
Frank Sinatra,
"I've Got You Under My Skin"
Nouvelle Vague, "Dance With Me"
The Scorpions,
"Send Me an Angel"

Waits.
-Martha"
Studio 99. "Californication"

3BA,a,M a M i a!"

The Rolling Stones,
"Paint It Black"
Ennio Morricone, "L'Estasi Dell'oro"

GSeoc'ringet

Fil V s(fIre)
Paul McCartney,

,.. 6 "We Can Work It Out" (Live)
1141i John Lennon, "Instant Karma"

....... 1 TheBeatles,
.,... "You Never Give Me Your Money"
)

C re"ceT":er:evl."Have YcuESgth4in'
George Harrison, "My Sweet Lord"
The Animals,
"House of the Rising Sun"

..
%ffraVhSairPste2,Worth" "

The Beatles, "Hello Goodbye"

KENNY CHESNEY nYTnreY.Tt
Brad Paisley, "Then"eilli

a Zac Brown Band, "Knee Deep"
Jason Aldean,
"Why"

''''' !=eaYattcT"Road"
Brad Paisley, "Mud on the Tires"
Blake Shelton, "God Gave Me You"

tnhneynPrSnuenyboes Down" (Live)

Triel`f,?yrI.Kind of Rain"

Kenny
"Don't Blink"
Jason Aldean, "Tattoos on This Town"
zac Brown Band, "Toes"
Kenny Chesney,
"She Thinks My Tractor's Sexy"
Lee Brice,
"Hard to Love"
Blake Shelton, "Honey Bee"
Gary Allen, "Life Ain't Always Beautiful"

'Tgist
Bentley,F

Nne"

1,'e"Wcohritsn"With You"

Kenny!/L Had Me Hello"
Kenny Chesney, "Anything but Mine"
Lonestar, "What About Now"
Kenny Chesney,
"Young"

tAYegrIray, About the Rain"
Tim McGraw, "Just to See You Smile"
Kenny Chesney, "What I Need to Do"
Toby

Late"

l'Srag:,siZrghirt, No Problems"

Johnny Cash,
"I Got Stripes"
Brad Paisley, "Ticks"
Eric Church, "Drink in My Hand"
Brad Paisley,
"Remind me"
Lifehouse,
"Everything"
Brad Paisley, "Old Alabama"
Taylor Swift, 'Safe & Sound"
Michael Buble, "It's Beginning to Look
a Lot Like Christmas"
Toby Keith,
"Beers Ago"

pie, Pandora's Madonna station opted for other
songs of the same era while iHeartRadio mixed

in newer, yet appropriate tracks by Katy Perry
and the Black Eyed Peas. But the two services
were more or less identical when playing songs
on stations for Waters, the Beatles, Chesney and

Perry. I HeartRado actually outperformed Pan-
dora in a brief test of a channel based on Sen-
egalese star Baaba Maal.

Similarly, Slacker matched or exceeded its
peers in song selection or overall quality in Bill-
board's tests. Available in free and paid versions,

Slacker 'nixes computer algorithms and human
programming when determining which songs
to play. In its test, only two songs were out of
place. First, "Slcrillex Orchestral Suite"-liter-
ally an orchestral piece-was played in a Skrillex
channel filled with dubstep tracks. The other
oddity was the inclusion in a Madonna station
of Cyndi Lauper's cover of Albert King's "Down
Don't Bother Me" from her 2010 album Memphis

Blues. A track from one of Lauper's '80s albums
would have made sense; this didn't.

Slacker, which has more than 500,000 paying

subscribers and 6 million monthly active users,
is unique in its level of fine-tuning, however.
A listener can choose between varying levels
of familiarity, artist discovery, popularity and
eras. Each station has check boxes for turning
on and off DJ input and hourly updates from
ABC News and ESPN.

"If you want to lean forward and have that
next level of control, you've got that with us,'
CEO Jim Cady says. He also points to Slacker's
"light DJ touch"-something that will become
more predominant in the future, he says-that

will give the listener a deeper understanding of
the music. So, for example, Slacker will explain

that a certain group of songs had Jack White as

a common theme. "You as the listener can have
context of what you're listening to and why it was

selected for that station."
"Itt nein occupies the side of the spectrum op-

posite Slacker. The Palo Alto, Calif -based com-

pany aggregates more than 70,000 terrestrial
radio stations from around the world and in a
wide variety of formats. A Tuneln listener can
go from WMFU New York to 88.3 FM in the
Falkland Islands with just a few clicks. Tuneln
also has Internet -only stations-including one
from Snow Island Hill, Antarctica.

Tuneln lacks personalization-every stream
is a one-way broadcast-but it tackles discovery
by guiding listeners to carefully programmed
channels. It's not Pandora, but that's the point.
"We are a search engine for all the live audio
streams in the world no matter where they come
from-terrestrial radio, Internet radio or your
own custom radio station," CEO John Donham
says. "If you think of something like Google
and [its Web browser] Chrome, Tuneln tries to
achieve that same thing."

The Web- and app -based service has amassed

30 million monthly users without the fanfare
of on -demand and personalized radio services.

And although spoken word doesn't have the sex

appeal of music services, Tuneln augments its
music offerings with a huge variety of news,
talk shows and sports programming. The addi-
tion of Fox News Radio and Bloomberg in June
closely followed deals to stream ESPN Radio and

CBS Radio.

A GAME OF INCHES, NOT YARDS
Companies have differentapproaches for compet-
ing in the dynamic Internet radio market. Clear
Channel leverages its strength in broadcastradio.

Slacker is creating a holistic radio experience
with music, news and a human touch. Last.fin
focuses on discovery through both music and
information. Tuneln specializes in quickly lead-
ing people to the content they desire. Spotify can

promise interaction between its free radio and
on -demand services.

Pandora sees the Music Genome Project, the

propriety music database that guides its pro-
gramming, as the foundation for its leadership
position. "We've been working on it now for
over 12 years," Kennedy says. "We feel we can

continue to do so much better than how we're
doing today, have more people working on it
than we've ever had."

Internet radio is a game of inches, not yards.
Small differences in performance will have large

consequences. Kennedy believes Pandora's scale

will also play to its advance. So far, Pandora users

have given 15 billion picccs of input-"thumbs
up" and "thumbs down"-on songs played.

"We know what people think of every song
we've ever played on a Bruce Springsteen sta-
tion," Kennedy says. "We know exactly how well

that song was received. We can break that down

by age, by gender, by geography. We know that

playing `Rosalita' to a 50 -plus -year -old New Yorker

on a Bruce Springsteen station is a better play
than to a 30 -year -old woman in San Francisco."

Pandora needs whatever competitive advan-

tage its Music Genome Project can offer. Its days

of triple -digit growth are over. The first sign of
age appeared July 10 when it announced a se-
quential drop in listener hours to 1.08 billion
in June from 1.1 billion in May. June's tally was
up from the 1 billion and 1.06 billion listener
hours posted in March and April, respectively.

Kennedy credits the month -to -month decline
on seasonality-listening hours start to tail off
in May as students leave school and Americans

engage in summer activities. But fora company
whose market value is largely derived from its
growth potential, a month -to -month drop in
listener hours demands some reflection. For
Pandora's competitors, a sign of slowed growth
means the market is wide open.  . 

PANDORA HAS THE POTENTIAL TO GRAB THE BIGGEST SHARE OF

THE $17.4 BILLION U.S. RADIO AD MARKET.
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Among the top acts
on Billboard's midyear
Top 25 Tours chart are
(from top left) BRUCE
SPRINGSTEEN, BRAD
PAISLEY, JAY -Z and
KANYE WEST and
CIRQUE DU SOLEIL with
Michael Jackson: The
Immortal World Tour.

SPECIAL FEATURE

BEYOND

SUPERSTARS
Varied bills boost boxscores as touring biz sees strong midyear results

BY RAY WADDELL
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TOP 25 BOXSCORES ...scaiSFE
2011 THROUGH MAY 31 2012

GROSS SALES/ ARTIST(S)
Location, Date(s)

Attendance, cap..,
Nod Snovot Sellouts Promoters)

$47,313,403

$37,970,877
417,000 twos
-,436

$18,339,701
,io <

12 J 50,2,1

$13,043,515
iviri/sr.

$12,512,685
'22089 ,

$44198/50840

$10,443,40
50212331

30669/$1,3N

$9,297,778

$9,116,080
10,675 re

$8,533,600

COACHELLA VALLEY MUSIC AND ARTS FESTIVAL

nV;e;niST.P. Calif. 158,387p,3-g-V
ROGER WATERS

ZcrAzrati9Vls.2 1!,°46073
LADY GAGA, ZEDD

Saitama Super Arena, Saitama. 96,550

Goldenvoice/AEG Live

Pop Art

STAGECOACH: CALIFORNIA'S COUNTRY MUSIC FESTIVAL

Empire Polo Calif.

ROGER WATERS

5iii°3d.°21°2r"mb'. "0
Paulo

55,772 Goldenvoice/AEG Live

99,869 T4F-Time For Fun

EMINEM, LIL WAYNE, HILLTOP HOODS

4474!) "'Cc 2, 4:2011 7!anne.=';''' pair" Group

$8,507,360

111 2

$8,478,790

277i$T21-V1.

$7,893,195
Giili'Ea323Ft) k

$20356 $61.4

$7,596,861
on2ono.,
388/522131

$7,540,270

4 121

$7,182,190

14' 264.,

$6,839,295
34q6 A 'rim

642500/E5°'1,

$6,705,970
a.225.615)

45/57365

$6,692,818

2 R271

$6,353,380

$11-; 15

$6,066,888

164/ .165

$5,988,030
1207,319 n.sn,

'P0714/52268

$5,768,500
'0/117V1

$5,173,958
31.

S3S161/SIC

$5,104.455

ROGER WATERS

Estadio National, Santiago,

ANDRE R1EU

27N-VPIZTr.t;c7.°21V°

pATwo DG Medios y Espectaculos

P,,,;addul:liorrducoes, Andre Rieu

2,1.1ntitZVI,"
116.417 120,43F

2.-22, 2011 LI" Nation

,E,sc!,11?:.1301?rumbl.530 Paulo ?zigi T4F-Time For Fun

EMINEM, LIL WAYNE, HILLTOP HOODS

Zarag,lieun,';',s1,°-"e

LADY GAGA, ZEDD

62,508r

AsiaWorldArena, Hong Kong 51,613
May 2-3, 5, 7, 2012

ROGER WATERS

'5 City
8384;,1.

Dainty Group

Llvo Nation
Global

Touring.
Live

OCESA-CIE

Rod Laver Arena. Melbourne. 42,795 az.s`:n tt r,:, Van Egmond Group, Chugg
Australia. May 74.75.30. 2012 le.,vs lv.o seloWs Entertainment

May 11-12.
39 827

sno, nratgarill:rrieln?"uP'
Chugg

ROGER WATERS

38,563Zgt=r4n0-..!1T-',I.ST2

t?lityA1rIVA,L20"15°n

Michael Coppel Presents

Live Nation
BI,:SS live

BRUCE SPRINGSTEEN & THE E STREET BAND

f,:acronTriZIil71.4,is2arPaM, Doctor Music Productions

ROGER WATERS

8:1114=2r2gr Alegre, 42,436

ROGER WATERS

39,066n=cfWg:IM35:11o.`1.2

FiZ.°A;1- ""'c° City

CELINE DION

$.341:0

' 36,715
v:a.,?,tr,O-164`-'1';,,'4,14,stS72,210,2

ROGER WATERS

EMIZ`',;':,701,`,.°4302'4f761;2n".
43,046

Staples6%;.`°"""'" 42,332

$5,098,770 ROD STEWART
$250/$165/$99/
$4, aesars

Z5C'tslew 1"4 V1931111011

T4F-Time For Fun

Michael Coppel Presents

OCESA-CIE

Concerts West/AEG Live, Caesars
Entertainment

T4F-Time For Fun

Live Nation

Concerts West/AEG Live

ig-event tours
and superstars
are supposed to
sell tickets, so the
best indicator for
the success of the
touring industry
is when the list of
top tours also in-
cludes a healthy
mix of genres,
veterans who

demonstrate consistency at the box office
during a sustained time period and new
artists that show signs of being meaning.
ful touring acts for years to come.

If that's the criteria, then the list of the
top 25 tours at midyear bodes well for an
ongoing recovery in the touring industry.

After a dismal 2010, the concert busi-
ness regrouped, retooled and rebounded
nicely in 2011, and could well be on its way
to logging the record
numbers that began
this millennium.

The midyear recaps
in this special feature
are based on concerts
reported to Billboard
Boxscore that took
place Nov. 1, 2011.
through May 31, 2012.

Certainly in 2012,
the event tours and
superstars are there
(Roger Waters' The
Wall tour, Bruce
Springsteen, Paul Mc-
Cartney, Van Hales).
But also evident are
diversity (pop, rock,
urban, country, even classical), consistent
veterans (Elton John, Pearl Jam, Red Hot
Chili Peppers), and newer artists or shows
that look to be around for the long haul
(Lady Gaga, Drake, Jason Aldean).

"That's the goal," says Marc Geiger,
head of music at William Morris Endeavor
(WME). "I look at a prototype artist like
Lady Gaga, who had massive pop success,
but now I can feel people thinking about
her as a 25 -year [or] 30 -year superstar, not
a flashin-the-pan pop artist-which she
never felt she was."

As the time period for Billboard's mid-
year numbers ends as much of the sum-
mer touring activity begins, the final tally

for 2012's top tour will surely look much
different, as mega -tours from artists like
Gaga, Kenny Chesney and Madonna, along
with the bulk of the amphitheater season,
come to bear.

What this midyear assessment does pro-
vide is a barometer for the overall health of
the industry heading into the fall, and the
prognosis is good.

Michael Rapino, CEO of Live Nation En-
tertainment, the world's largest concert pro-
moter and far and away the No. 1 presenter
of live entertainment in the industry, is
bullish on the year-to-date numbers, tell-
ing Billboard that 2012 "is shaping up to
be a great year for live concerts, with strong
growth throughout our business."

Rapino likes the mix of superstars and
new talent, "Our arenas and stadiums are
being led by sellout tours from Madonna
and Lady Gaga, [and our] amphitheaters are
revitalized with great young acts including

One Direction and Big
Time Rush," he says,
adding, "[Our] festi-
vals continue to grow,
attracting over 3 mil-
lion fans around the
world."

John Reid, Live Na-
tion's London -based
president of concerts
for the United King-
dom and Europe, sees
a similar situation
across the pond.

"So far this year our
growth in both con-
certs and European
festival businesses
is very encouraging,"

Reid says, citing sold -out, multiple arena
runs from Rihanna, Watch the Throne with
Jay -Z and Kanye West, and stadium and fes-
tival shows from Springsteen, Coldplay and
Metallica. Rihanna's seven plays at the 02
Arena in London grossed $8.5 million, and
Jay -Z and West grossed $6.7 million at the
02 from five shows, according to Boxscore.

In total, Jay -Z and West tallied a gross of
nearly $46 million from 30 shows reported
by Live Nation.

When it comes to "event" tours, now
that the record -shattering U2 360° tour has
ground to a halt, Roger Waters' electrify-
ing The Wall Live tour finds itself with-
out peer in terms of continued on »p30

Billboard's midyear
Boxscore charts

offer a barometer
for the overall
health of the

touring and venue
industry heading

into the fall.

One of the hottest
new touring acts
of the year, ONE
DIRECTION played
Detroit's Fox
Theatre in June.
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TOP 25 PROMOTERS RANKED BY GROSS
COMPILED FROM

BOXSCORES DATED NOV. I.
2011, THROUGH MAY 31. 2012

TOTAL GROSS PROMOTER
Total Attendance

$429,579,465

$236 875 454

$131,468,170

$66 286 252

$47,244,522

$46,952,733

$41,797,557

$41,401,873

$37,970,877

$35,913,919

$30,451,783

$26,197,636

$23 629 943

$22,952,051

$22,061,422

$19,607,922

$19,441,591

$18,339,701

$18,044,580

$17,996,703

$17,935,130

$14,621,631

$14,016,113

$12 060 381

$11,387,510

Total
Capacity No. of Shows No. of Sellouts

3A ENTERTAINMENT

DAINTY GROUP

EVENPRO/WATER BROTHER

416,957

SJM CONCERTS

228 14

33

FRANK PRODUCTIONS

507,818 537,005

FRONTIER TOURING

160,268

480,811

395.035

170,231

515,782

491.572

CREATIVEMAN PRODUCTIONS

96.550

JAM PRODUCTIONS

422,314

96.550

465,889

POLICE PRODUCTIONS

385,810 396,202

133

67 53

37 15

107 71

272 75

3 3

185 105

50 35

VAN EGMOND GROUP

100,420 107,004

FRANK J. RUSSO

93,816 108,981 9

GELB PROMOTIONS

80,664 88,961 10

MLK CONCERTS

136,127 136,127 3 3

ANOTHER PLANET ENTERTAINMENT

254,761 264,054 75 55

CIRQUE DU SOLEIL
reinterprets "Billy
Jean" during Michael
Jackson: The
Immortal World Tour.

from »p28 production values and sheer
"must -see" status. For this Boxscore period
alone, Waters is easily the highest -grossing
tour on the road, reporting $131.4 million
in box office and 1.2 million tickets sold.
Set to end July 21 at the Plains of Abraham
in Quebec City, the Wall outing will go
down as one of the biggest tours in history
both in terms of box-office performance
and creative ambition.

Waters' reconceived conception of a
33 -year -old album has been a hit in both
stadiums and arenas since the tour began
in 2010, with two
runs through North
America, trips across
Europe and a journey
into South America
that included one
of the highest Box -

scores ever reported:
Nine sellouts at River
Plate Stadium in Bue-
nos Aires promoted
by Pop Art last March
that took in nearly
$38 million. In total,
The Wall Live regis-
tered eight of the top
25 Boxscores for the
midyear report, six
of them from Latin
America.

"Roger Waters is smart," WM b's Geiger
says. "He's giving the people what they
want, and then some."

Another tour that falls into the "event"
category, and represents powerful new con-
tent for arenas, is the Michael Jackson: The
Immortal Tour by Cirque du Soleil, which
rang up $68.4 million at the box office and
more than 600,000 tickets sold for the pe-
riod, according to Boxscore.

Immortal's financial success and en-
tertainment quotient, which blends Jack-
son's music with stunning visuals and the
creative touch of Cirque, led to its being
named the 2012 honoree for the creative
content award at the Billboard Touring
Awards in November.

"Michael Jackson: The Immortal World
Tour's extraordinary success is proof of
the enduring popularity of Michael's

music," says John Branca, who put to-
gether the Immortal production with
Cirque and serves with John McClain as
both executive producer and co -executor
of the estate of Michael Jackson. "The cre-
ative team was guided by Michael's ge-
nius, indomitable spirit and his ability to
inspire everyone throughout."

Another artist known to inspire is
Springsteen, who, with his E Street Band,
is back with a vengeance this year, with
epic shows (even by Springsteen standards)
in the first tour without the late Clarence

Clemons standing
tall with the E Street-
ers. The first leg of
Springsteen's tour in
support of Wrecking
Ball racked up $52.4
million in gross ticket
sales and 588,356
in attendance. As
Springsteen begins
playing a slew of
North American sta-
dium dates this sum-
mer, the numbers will
increase substantially.

While Springs -

teen has been fill-
ng stadiums and

arenas for decades, a
relative newcomer to

touring's upper ranks, Lady Gaga, is on
a course to be one of the top touring art-
ists of 2012. The first 16 shows of her sec-
ond major trek reported during the mid-
year recap period were all sellouts. The
shows grossed nearly $44 million and drew
313,365 Little Monsters, a number that has
grown to more than half a million since
the midyear chart period closed.

Out of the gate, Gaga visited Southeast
Asia, Japan, New Zealand and Austra-
lia, and stays in Europe for most of the
summer. As first tipped on Billboard.biz
(Feb. 8), the Born This Way Ball hits North
America in first-quarter 2013, by then
firmly established as a financial monster
in its own right.

But North American fans will have to
wait to see what has already blown away
fans in the continued on »p32

Cirque du Soleirs
Michael Jackson:

The Immortal
World Tour is the

2012 honoree
for the creative

content award at
the Billboard

Touring Awards.
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TOP 25 TOURS RANKED BY GROSS.
COMPILED FROM

BOXSCORES DATED NOV. 1.
2011. THROUGH MAY 31, 2012

10

20

TOTAL
GROSS

$131,401,026

$68 369 739

$52,365,383

$45,993,541

$43 910 405

$38 647 259

$33 370 711

$26 310 160

$25 427 230

$25,327,584

$22,127,065

$21,889,959

$19 721 678

$18,922,190

$18,466,280

$17,585,696

$16 396 108

$15 488 518

$14 839 870

$14 702 973

$14,240,551

$13,902,990

$13,745,025

$13 069 089

$12 984 052

ACT
Total Attendance Total Capacity No. of Shows No. of Sellouts

ROGER WATERS

1,188,959 1,226,206 47 32

MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEI

833,951

BRUCE SPRINGSTEEN & THE E STREET BAND

588,356 618,806 19

354,946 360,951 30 15

LADY GAGA

313,365 313.365 16 16

371,276 390,166 33 4

TRANS -SIBERIAN ORCHESTRA

673,575 780,297 99 13

TAYLOR SWIFT

285,715 285,715 21 21

RED HOT CHILI PEPPERS

299,336 307,126 22 12

140,828 156,426 3 2

255,380 277,312 25 4

ELTON JOHN

149,249 16

BOB SEGER & THE SILVER BULLET BAND

233,492

DOLLY PARTON

95,858 124,360 12 0

124,303 135,227 5 0

208,679 212,701 13 5

ROD STEWART

ANDREA BOCELLI

JASON ALDEAN

79,539

84,562

317,580

282,180 291,078 22

ON YOUR #1
TOUR RANKING!

YOU ROCKED PITTSBURGH

WITH 2 SOLD OUT SHOWS!

9/26/2010 7/3/2012

CONSOL ENERGY
CENTER

(NO An 5MG Managed Facility

FOR BOOKINGS PLEASE CONTACT:

JAY ROBERTS, GENERAL MANAGER

412-804-7820  iroberts@consolenergycentercom
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from »p30 Pacific Rim.
"The shows through the first leg of the

Born This Way Ball have been an over-
whelming success," says tour producer Ar-
thur Fogel, chairman of Live Nation Global
Touring. "Over 500,000 fans, many for the
first time, have had the opportunity to see
this brilliant show."

Though the Van Halen tour ended on a bit
of a sour note with the cancellation of more
than 30 shows (due to fatigue, sources close
to the band tell Billboard), the band did the
business while it was out there. The tour in
support of A Difftrent Kind of Truth, VH's first
with original singer David Lee Roth since
1984, did sterling business, taking in $38.6
million and attendance of 371,276 from the
33 shows that did come off. This is likely
not the last fans will hear from Van Halen,
a source says: "They are going to go out and
do some more, we just don't know when yet."

Nineties rock bands are showing some stay-
ing power in the form of Pearl Jam (311,845
in attendance, including nearly 100,000 from
two shows in Sao Paulo last November) and
Red Hot Chili Peppers (about 300,000). Both
groups are augmenting their headlining dates
with a healthy dose of international festival ap-
pearances that put them in front of hundreds
of thousands more fans.

The enduring box-office relevance of
bands like Pearl Jam and the Peppers, along
with groups like Foo Fighters, Soundgar-
den and, when it tours, Rage Against the
Machine (not to mention those before them
that paved the way), is "really a testament
to consistently good live shows," according
to Geiger. "What we're seeing is bands that
have always delivered great performances
for their audiences, and then managed
some level of scarcity, and have now hit a
zone of audience where
you have younger folks
going who discover
those bands, plus the
40 -plus crowd. You hit a
wide demographic, and
that's a lot of why you're
seeing these numbers."

In discussing these
bands and others who
are doing good business,
particularly in country
music, Geiger points
out the sweat equity that
they've put into their
careers. "It's not rocket
science-it's a lot of old-
fashioned elbow grease,"
he says. "It sounds corny
but it's true. These art-
ists, they work, and they work hard."

Country music's biggest artists were just
getting into the meat of their touring sched-
ules as the time period for the midyear came
to a close, but in addition to Taylor Swift,
Jason Aldean, Brad Paisley and Lady Ante-
bellum, a veteran country icon entered the
elite tours list for the first time on this mid-
year chart. Dolly Parton's jump into the top
25 is driven by her multi -arena tour of Aus-
tralia and New Zealand, where she hasn't
performed in 19 years. Parton is enjoying
the fruits of her renewed focus on her music
career generally, including launching her
Dolly Records, and global touring specif-
ically. "There's a re -emphasis on the fact

Among several country
acts on the midyear
Top Tours recap is
TAYLOR SWIFT, who
played Madison Square
Garden in New York in
November. PEARL JAM
(below) took the No.10
slot on the midyear Top
25 Boxscores chart.

that she's recording and in control of her
own material going out," says Neil Warnock,
Parton's agent and managing director of the
London -based Agency Group. Warnock adds
that more international touring will follow
for 2013.

Country in general seems poised for yet
another robust year. As
Live Nation Country
Music president Brian
O'Connell put it at the
Billboard Country Sum-
mit in June, country
music ticket sales are
"on fire," with almost
a dozen major headlin-
ers on tour-the most
ever. "And each one is
very, very healthy, doing
10,000 seats a night and
up," O'Connell added.
"That's a lot of strength,
a lot of cooperation and
a lot of hard work."

The top Boxscore of
the year so far, which
will probably stand

through the end of 2012, is Coachella, which
put up $47.3 million in its first incarnation
as a two -weekend event. Producer Golden -
voice also placed its Stagecoach country fes-
tival in the top 25. But for the most part,
the Top Boxscores chart is about interna-
tional: 20 of the top 25 engagements for the
year so far are from markets other than the
United States.

The rise of the digital music world and re-
sulting downturn in revenue from recorded
content forced most artists to tour more and
helped set the stage for further global tour-
ing, and for artists to consider the world as
their marketplace. The growth in interna-
tional touring will have a "massive impact" in

Country touring
seems poised for

yet another
robust year. As

Live Nation's Brian
O'Connell puts it,
ticket sales for

country shows are
"on fire."

the next decade, according to Geiger. "Just in
plain numbers, it doubles or triples the length
and commitment and time of touring, forget
the expense," he says. "But it's like planting
trees all over the world."

Geiger cites Lady Gaga, whose May stand
at Japan's Saitama Super Arena is the third -

highest Boxscore so far this year at $18.4 mil-
lion, as one of several artists who "are mak-
ing sure that every territory that opens up,
they go into and invest. I cannot speak highly
enough about the clients and managers who
are making that investment. It's better than
stocks and bonds for them."
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CAPACITIES TOP 10 VENUES RANKED BY GROSS
BY FP01.1

15,001 OR MORE BOXSCOPES DATED NOV
_OP ,R1111,1 ,1AV 31.20111

TOTAL
GROSS

FACILITY, City
Venue Gnarity

Total Total
Attendance Capacity

No. of
Shows

No. of
Sellouts

O

10

$71,723,902

$47,051,734

$43,932,875

$40,719,988

$29 258 958

$25,843,251

21,336,150

$21,180,722

$17,754,202

$15,562,445

02 ARENA, LONDON

23,000 1,136,473 1,265,781 101

ROD LAVER ARENA, MELBOURNE, AUSTRALIA

MANCHESTER ARENA, MANCHESTER, ENGLAND

MADISON SQUARE GARDEN, NEW YORK

lcy397 485,790 504,925 34

BELL CENTRE, MONTREAL

293,892 342.023 47

WELLS FARGO CENTER, PHILADELPHIA

632,951

4

21

10

SPORTPALEIS, ANTWERP, BELGIUM

20,000 364,685 401,481

CONSOL ENERGY CENTER, PITTSBURGH

20,000

33

370,438 541,054 51

2

14

CAPACITIES RANKED BY GROSS

TOP 10 VENUES ...0AmPiTLEE:=.710,001 TO 15,000
!OH. THROUGH MAY 31.2012.

TOTAL
GROSS

FACILITY, City
Venue CapoCI1Y

Total Total
Attendance Capacity

No. of
Shows

No.
Sellouts

O
10

$34,970,262

$21 610 074

$20,386,211

$18 275 886

$16,088,246

$13,048,234

$11,182,711

$8,660 879

$7,893,195

$7,778,913

BRISBANE ENTERTAINMENT CENTRE, BRISBANE, AUSTRALIA

13,500 259.384 285,709 40 6

02 WORLD, BERLIN

15,000

02 WORLD, HAMBURG

15,000

351,003 444,510 48

378,656 454,291 61

SYDNEY ENTERTAINMENT CENTRE, SYDNEY

13,250 196,906 224,905

VECTOR ARENA, AUCKLAND, NEW ZEALAND

12,000

02, DUBLIN

14,000

34

209,216 230,084 36

212,682 217,433 26

GINASIO DO IBIRAPUERA, SAO PAULO

11,000 113,704 180,433

VALLEY VIEW CASINO CENTER, SAN DIEGO

15,000

40

164,577 229,954. 35

ASIAWORLD-ARENA, HONG KONG

ATLANTIC CITY BOARDWALK HALL, ATLANTIC CITY, N.J.

1 177,492 1252,351 29

7

6

0

2

WE ARE A
PERFECT 10
ALL ACROSS THE GLOBE!

THANKS TO OUR PARTNERS
WHO CONTRIBUTED

TOWARDS OUR MID -YEAR
TOP 10 RANKING.
ANDRE RIEU PRODUCTIONS

FELD ENTERTAINMENT
GENERATION EXODUS CONCERTS

HARLEM GLOBETROTTERS
ICON ENTERTAINMENT
IMG LIVE NATION

MADSTONE PRODUCTIONS
RICHARD NADER ENTERTAINMENT

WWE VEE CORPORATION

PITTSBURGH IS A
PERFECT, MUST PLAY CITY!

CONSOL ENERGY CENTER
<VW) An SMG Managed Facility

For bookings please contact:

Jay Roberts, General Manager

412-804-7820  iroberts@consolenergycenter.com
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THE PLACE

TO ROCK!
mak The #1 non-resident venue

(5,000 seats or less)

BILLBOARD MAGAZINE (July 2012)

Top Market: 5.5 M

4,678 Seats

Robust Social Media Presence
with 75K+ on Facebook

and 14K+ on Twitter

Full Service Marketing
and Group Sales

On Atlanta's Midtown Mile

You're a Stl'r at the Fox!
Call 404-881-2104 for booking info.
Allan C. Vella, GENERAL MANAGER, THE FOX THEATRE

Allan.Vella@foxtheatre.org
THEATRE
ATLANTA

HUNGER LISTENS
TO MUSIC,
TOO.

TOGETHER FEED NG'1 IN 6 AMERICANS NOW STRUGGLES WITH HUNGER. WE'RE AMER CA

Hunger Is closer than you think. Reach out to your local food bank
for ways to do your part. Visit today.

CAPACITIES TOP 10 VENUES RANKED BY GROSS.
COMPILED FROM

5,001TO 10,000 BOXSCORES DATED NOV I,
2011 r-Pcn tr ,ny 31. 2012.

TOTAL
GROSS

FACILITY, City
Venue Capacity

Total Total
Attendance Capacity

No. of
Shows

No. of
Sellouts

10

$89,336,738

$27,804,769

$15,138,960

$12,951,349

$8,748,456

$8,568,311

$8,364,032

$8,001,721

$7,928,894

$6,817,861

RADIO CITY MUSIC HALL, NEW YORK

5,901 1,219,287 1,423,515 240

AUDITORIO NACIONAL, MEXICO CITY

9,683 558,182 717,459 91

CREDICARD HALL, SAO PAULO

7,500 221,627 289,253 73

NOKIA THEATRE L.A. LIVE, LOS ANGELES

HORDERN PAVILION, SYDNEY

THE THEATER AT MADISON SQUARE GARDEN, NEW YORK

5,605 170,341 242,917 51

LOTTO ARENA, ANTWERP, BELGIUM

8,000 179,996 198,844

VERIZON THEATRE, GRAND PRAIRIE, TEXAS

6,350

38

151.067 204.026 53

MOHEGAN SUN ARENA, UNCASVILLE, CONN.

98

18

4

14

10,000 159,733

CITIBANK HALL, RIO DE JANEIRO

202,943 44 5

8,500 129,011 229,960 49 0

CAPACITIES
5,000 OR LESS TOP 10 VENUES RANKED BY GROSS.

COMPILED FROM
BOXSCORES DATED NOV. 1,

2011. THROUGH MAY 31. 2012

10

TOTAL
GROSS

$29,943,317

$17,727,945

$16,951,316

$15,172,410

$13,712,392

$13,402,328

$12,347,294

$10 451 418

$9 507 999

$8,661,983

FACILITY, City
Venue Capacity TAtetandance Teaptaalcity

No. of
Shows

THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS

4,000 206.843 212,866

FOX THEATRE, ATLANTA

4,600

52

332,054 544,730 121

DURHAM PERFORMING ARTS CENTER, DURHAM, N.C.

2,712 287,787 338.785 127

No. of
Sellouts

40

3

ADRIENNE ARSHT CENTER FOR THE PERFORMING ARTS, MIAMI

2,400 200,967 259,441 200

BEACON THEATRE, NEW YORK

2,900 207,129 221,471 81

0

48

BROWARD CENTER FOR THE PERFORMING ARTS, FORT LAUDERDALE, FLA.

2,700 221,123 337,554 178

ORPHEUM THEATRE, MINNEAPOLIS

2,618 172,583 194.194 80 0

DAVID A. STRAZ JR. CENTER FOR THE PERFORMING ARTS, TAMPA, FLA.

195,821 250

BARBARA B. MANN PERFORMING ARTS HALL, FORT MYERS, FLA.

1,851 133,527 100

CHICAGO THEATRE, CHICAGO
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ARENA ACTION
AHEAD OF SUMMER OLYMPICS,

LONDON'S 02 LEADS MIDYEAR RECAPS

BY MITCHELL PETERS

C

BLINK -182 played
the final 02 Arena
shows before the
London venue
hosted the Summer
Olympics.

s the live entertain-
ment business con-
tinues to gain its foot-
ing, arenas across the
world experienced a
successful first half of
theyearwithtop-gross-
i ng tours by Roger Wa-

ters, Jay -Z and Kanye
West, Bruce Springsteen & the E Street Band,
Prince, Van Halen and Michael Jackson: The
Immortal World Tour by Cirque du Soleil.

Billboard's midyear touring recaps are com-
piled from Boxscore data for shows that took
place between Nov. 1, 2011, and May 31, 2012.

Here's how the top five arenas performed:
The 02 Arena in London nabs the No. 1

venue spot on the midyear chart, reporting
$71.7 million in grosses and drawing 1,136,473
concert -goers to 101 shows. (All Boxscore fig-
ures are in U.S. dollars.)

02 event director Sally Davies says that
noteworthy performances during the period
included Jay -Z and West's Watch the Throne
tour, New Kids on the Block and Backstreet
Boys' NKOTBSB trek, Drake and five shows
by British boy band JLS. Other standouts in-
cluded X Factor Live (three shows), Westlife
(four) and Barry Manilow.

"But it was left to Blink -182, who played two

sellout shows [in June), to have the honor of
being the last act to perform in the 02 Arena
before it becomes an official venue of the Lon-
don 2012 Olympic Games," Davies says.

The runner-up to the 02 on the midyear
chart is the Rod Laver Arena in Melbourne,
Australia, which grossed 547 million and drew
more than 354,000 people to 37 events.

"Pre -Christmas tours by Janet Jackson,
Kings of Leon, Dolly Parton, Sade, Elton
John and much -loved Australian rockers
Cold Chisel all stopped by the arena, now
in its 25th year," says Brian Morris, CEO of
Melbourne and Olympic Parks Trust, which
manages the building.

Another "epic" run of shows at the
16,820 -capacity arena were the four sellouts
by Waters' The Wall Live tour earlier this year.
But the greatest buzz of all during the period

came from Prince in mid -May. With "a dy-
namic stage setup, the 'purple people pleascr'
reminded almost 50,000 hardcore fans over
three packed concerts of his phenomenal tal-
ent," Morris says.

Back in the United Kingdom, the
21,000 -capacity Manchester Arena reported
grosses of $43.9 million from 77 shows that
drew more than 729,000 people, earning the
SMG-managed building the third spot on the
midyear tally.

MSG Entertainment executive VP of book-
ings Bob Shea says multiple -night engage-
ments and numerous sellouts played a sig-
nificant role in earning New York's Madison
Square Garden the No.4 spot on the midyear's
top 101ist. The 20,697 -capacity facility rang up
$40.7 million in grosses and nearly 486,000
in attendance from 34 shows.

Multiple -night sellouts during the period
included Phish (four) and Romeo (three), as
well as two -night stays by Jay-Z/West, Spring-
steen, Van Halen, Taylor Swift and the Black
Keys. Other sellouts included concerts by Foo
Fighters, Bob Seger, Enrique Iglesias, Furthur,
Katy Perry and Ricardo Arjona.

'Two notable bookings were Swedish House
Mafia, who became the first electronic dance
music artist to ever headline Madison Square
Garden, and L'Arc-en-Ciel, the first Japanese
rock band to perform at the Garden," Shea says.

Australia's Allphones Arena (formerly Acer
Arena) in Sydney earned the ranking of No. 5
arena at midyear. The 21,000 -capacity venue
reported $29.2 million in grosses for 34 events
that attracted 222,293 people.

Tim Worton, group director of arenas at
AEG Ogden, which oversees operation of All -

phones, says the period was solid "but not as
spectacular as recent years. The Australian
dollar continues to be strong against the U.S.
currency, and this has helped keep a steady
flow of strong international acts coming to
our shores."

Noteworthy bookings during the period
included Prince (three), Parton (two), Waters
(two), Cold Chisel (two), Swift (two), Kings of
Leon (two), Tim McGraw and Faith Hill, and
NKOTBSB, Worton says. . 

NIERIC .

MACS LIOME

To rUJE EST STS.

dit11
THE

THE PLAZA WATERFRONTArnericanAirlines

-7-5/

SMITH Fj,_(_,JUDAN ULTIMATE WATERFRONT

SPORTS kENTERTATNMENT SHOWPLACE.

THEATRE

For booking information contact Jarred Diamond (786) 777-1467
fax (786) 777-1600 or e-mail jdiamond@heat.com.
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From Dallas Mavericks, Stars, and
Vigilantes games to concerts and
special events, American Airlines
Center has redefined entertainment

in Texas,

For booking Information. contact Ken Kuhl at 214.665 42300r
kkuht@omericanairlinescenter com. www.arnenconaorescentewom

ii

WHEN IT COMES TO

OUR TOUR PASSES
THERE'S ONLY ONE CREDENTIAL COMPANY

I TURN T
ACCESS PASS & DESIGN

- STEVE KIDD (TOUR DIRECTOR - DRAKE) ig
Access Pass&Design

CREDENTIALS WORLDWIDE

CALL OR CLICK TODAY.

ACCESSPASSES.COM #1.800.4.PASSES

STEADY
MIDSIZE SALES

APPEAL OF SMALL VENUES DRIVES
MIDYEAR SUCCESS

BY MITCHELL PETERS

hanks to performances
by newcomers, veter-
ans and other special
events, midsize venues
enjoyed steady ticket
sales during the mid-
year period.

In addition to the
top 10 venues recap

of 15,001 -plus -capacity arenas, Billboard's
midyear touring charts include a tally rank-
ing smaller buildings in multiple categories.

Similar to last year's midyear report, the
Brisbane Entertainment Centre (BEC) in Aus-
tralia retains the No. 1 slot on the top 10 ven-
ues tally for buildings with capacities between
10,001 and 15,000.

Radio City Music Hall in New York holds
the No. 1 position on the recap for facilities
with capacities between 5,001 and 10,000. And
Las Vegas' Colosseum at Caesars Palace recap-
tures the top spot on the venues tally for bu ild-
ngs with capacities of 5,000 seats and fewer.

Along with the top 10 charts ranking are-
nas, these three lists are based on Billboard
Boxscore grosses compiled for shows that took
place between Nov. 1, 2011, and May 31, 2012.

Tim Worton, group director of arenas at
AEG Ogden, which oversees operation of the
BEC, says it's ''clear that Australians are in
love with the live music experience and pro-
moters are encouraged by this and the strong
dollar to continue bringing the acts here."

Concerts by such acts as Dolly Parton (three
shows), Roger Waters (three), Cold Chisel
(three), Tim McGraw and Faith Hill (three),
Prince (two shows), Taylor Swift (two), Rod
Stewart, Elton John and John Fogerty helped
the 13,500 -capacity BEC gross nearly $35 mil-
lion and draw 259,384 fans to 40 events.

Worton also attributes the BEC's success
to significant attention on digital marketing,
social media and a revamped website.

DURAN DURAN
helped the Brisbane
Entertainment
Center lead the Top
Venues chart in its
capacity class.

MSG Entertainment executive VP ofbook-
ings Bob Shea cites sold -out performances
by Antony & the Johnsons, Big Time Rush,
Pulp, the Fray, Rodrigo y Gabriela, Juan Luis
Guerra, Feist and comedians Daniel Tosh and
Gabriel Iglesias as some of the ''diverse event
bookings contributed to (Radio City Music
Hall's] success this year."

The 5,901 -capacity facility grossed $89.3
million and drew 1.2 million concert -goers
to 240 events.

"From Kelly Clarkson to Lenny Kravitz,
the Great Stage hosted major sold -out per-
formances by a wide spectrum of perform-
ers in 2012," Shea says, also citing multiple -
night runs by Barry Manilow (three), Lady
Antebellum (two), Aretha Franklin (two) and
Pitbull (two).

Driven primarily by residency perfor-
mances and some one-off shows, the 4,000 -
seat Colosseum at Caesars Palace rang up
nearly $30 million in grosses and drew more
than 206,843 fans to 52 shows.

"The Colosseum is the preeminent venue
of its type in the world, and Caesars Palace is
extremely selective on who performs there,"
Caesars Entertainment senior VP of enter-
tainment Jason Gastwirth says. "There is no
doubt that all of our resident headliners-Ce-
line Dion, Elton John, Rod Stewart and Jerry
Seinfeld-as well as our guest performers in-
duding Janet Jackson, Jeff Dunham and Paul
Simon, exceed that measure of greatness."

John Meglen, president and co -CEO of Con-

certs West/AEG Live, says the Colosseum has
created the gold standard for the modern resi-
dency model.

"The beginning of 2012 to midyear and
beyond has seen our focus return to the core
group of world-renowned artists that call the
Colosseum and Las Vegas home and perfect-
ing the model the Colosseum has become syn-
onymous with," Meglen says.  

36 BILLBOARD JULY 28, 2012



BOXSCORE concert Grosses
GROSS/ ARTIST(S)

VITIVI.Cr

UPFRONT

1
13

1

li

1

i
11

C
C

i
I:

I, ,t7'47a!9 ,...
$80.85

1
$627,992
(1.279775 reels)

,44/S19.64

$18,699,938
(E12.0,:
$85.52

$5,109,399
5262.50/S138/
$102.50/532.50

$4,483,461
52753150/
S105/529.50

$3,916,511
5250/850

$3,777,243
(63.073.733)
521505/555.30

$3,696,277
(S368.655Aa0ralan)
$174,31/573.39

$3,676,447
(63.013.584)
5182.99/S54.W,

$2,995,653
5250/5175/
9140/855

$2,428,050
152.46046360-1,-
9246.71/949.34 Bell Centre, Montreal. July 6-7

THE STONE ROSES

'ElgaL'cr,alt.;;Ig5Z,T4
219948uout SJM Concerts

KENNY CHESNEY & TIM McGRAW, GRACE POTTER & THE NOCTURNALS, JAKE OWEN

Soldier Field, Chicago, July 7 51,100 The Messina Group/AEG Live

KENNY CHESNEY & TIM McGRAW, GRACE POTTER & THE NOCTURNALS, JAKE OWEN

Target Field, Minneapolis, July 8 ,5g!;$ The Messina Group/AEG Live

MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL

rr,e2e°13o`,Iie° as."' du 501811

MADONNA, MARTIN SOLVEIG
Ziggo Dome, Amsterdam, July 29,172
7-8

LADY GAGA, LADY STARLIGHT

Zi2"17,°.2.i,"°...`""
32,?1,buts

MADONNA, MARTIN SOLVEIG
Stade Rol Baudouin, Brussels,
July 12

36,778

Live Nation Global Touring, Mohr. Concerts

Live Global Touring, Live Nation

Live ktlion Global Touring, Live Nation
Belg

CELINE DION
The Colosseum
Palace, Las T.TF` Concerts West/AEG

'0"r'g6.., -,;7,!.7:ZA,
MICHAEL JACKSON THE IMMORTAL WORLD TOUR BY CIRQUE DU SOLEIL

$1,775,841
(61.440740)
$20338/65547
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Meeting Up
At VenueConnect
!AVM's annual confab offers a new brand

The names have changed-the former
International Assn. ofAssembly Man-
agers is now the International Assn. of

Venue Managers, and its annual conference
and trade show is now VenueConnect-but
the motivations to attend remain the same for
this 87th gathering of public assembly venue
managers, who this year will gather July 21-24
in Fort Lauderdale, Fla. Companies with venue
products and services put them in front of the
building folks, and the building folks come to
shop and "connect with each other.

Allen Johnson, executive director of ven-
ues for the City of Orlando in Florida, will be
attending his 15th consecutive IAVM confer-
ence, and finds the gathering a good barom-
eter for market conditions. "I look forward
to visiting with my colleagues and finding
out how business is around the country," he
says. "I have found the training and educa
tion opportunities have continued to improve,
and I always leave energized, informed and
ready to bring those ideas back to our team."

Today's independent concert promoters
often have a national profile, which prompts
Dan Steinberg, president of Square Peg Con-
certs in Auburn, Wash., to make the trip.

"IAVM is an amazing chance to meet with
venue management from around the country
and find out who truly wants to cut a great
deal and do business," Steinberg says. "It
helps develop relationships that lead to new
and additional business."

VenueConnect attendees frequently attend
affiliated with one building or
company one year and wearing
another hat the next. Brock
Jones was VP of booking for
Nashville's Bridgestone Arena
at the 2011 conference and this
year is VP ofbooking,s for Phil-
adelphia -based venue manage-
ment firm Global Spectrum.

"My new role requires me
to take a strategic view of our
industry, [to see] how I can assist my venues
in growing their event content and not simply
focus upon a single arena," Jones says. "It is
not practical to expect a GM to successfully
focus on the day-to-day operation of a suc-
cessful venue while staying aware of all the
event opportunities which potentially exist.
Further, it's helpful to agents to have a contact
who can obtain timely responses regarding
multiple venues."

Meanwhile, Bridgestone VP of booking
David Kells will attend in the role Jones held
a year ago. "Asa new member of IAVM, it will
be a good opportunity to better understand
the organization, how it serves our industry
and its members," he says.

Facility management firm SMG operates
host venue the Broward/ Fort Lauderdale
Convention Center, and SMG senior VP of
sports and entertainment Jim McCue says,
"We'll be there in full force, including our
convention, sports and entertainment execu-
tives. Our Savor culinary team will also be

Global
Spectrum's
BROCK
JONES gets
strategic vie at
VenueConn t.

cooking and serving
at VenueConnect."

Secondary -market venues attend seeking
content from the major entertainment pro-
ducers who attend. Todd Hunt, executive
director of BancorpSouth Arena in Tupelo,
Miss., says that "spending time with agents
and promoters selling the virtues ofTupelo"
is on his to-do list, as it is for Matt McDonnell
for his buildings further south. "VenueCon-
nect allows me to get with most of my family
show promoters, and I get to see the latest
innovations for facilities," says McDonnell,
assistant executive director of the Mississippi
Coast Coliseum in Biloxi, Miss.

Ticketing companies are generally at the
trade show in abundance,
including market leader
Ticketmaster.

"IAVM is, more than any-
thing, an opportunity for us to
connect with customers from
across the country all in one
place at one time," Ticketmas-
ter COO Jared Smith says.
"We love the opportunity to
get feedback, share ideas and
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right from our booth

tell them a little bit about what we've got com-
ing down the pike."

Consortiums within the venue community
also fmd the conference valuable in getting
member buildings together. ArenaNetwork
CEO Ed Rubinstein says that he and new
VP of entertainment Tina Suca are going be
cause "it is a great opportunity for us to meet
face to face with our members. VenueCon-
nect, the Arena Managers Conference and,
of course, the Billboard Touring Conference
facilitate the personal interaction that is so
important in our business."

Similarly, Jeff Apregan, president of Apre-
gan Entertainment Group, president of the
Venue Coalition and executive director of the
Gridiron Stadium Network, says, "VenueCon-
nect is just that: a great way for us to connect
with many of our Venue Coalition members
in one location."  
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SPECIAL FEATURE]

Philadelphia

FREED
itting in his comer office at the Wells Fargo
Center in Philadelphia, Peter Luukko is at
home in the epicenter of Philly good times,
with a view of the world.

Luukko is president/C00 of sports and
entertainment giant Comcast-Spectacor
and chairman of its key subsidiary, Global

Spectrum, the fastest -growing business in the field
of public assembly management.

From his office within the venue, home of the
NHL's Flyers and the NBA's 76ers, Luukko also is
within cheering distances of such Philly institutions
as Lincoln Financial Field (home of the NFL's Eagles),
Citizens Bank Park (home of the MLB's Phillies) and
Xfinity Live! Philadelphia, where fans party before,
during and after events-or if there's no event at all.

Xfinity Live!, a partnership between Comcast-
Spectacor and the Cordish Cos., is the dining and
entertainment district situated near these landmark
venues that represents the state of the art for contem-

porary live entertainment.
For Luukko, who grew up as a hockey kid in Worces-

ter, Mass., dreaming ofa job in sports, coming to work
every day in the sphere of all this has to feel good.

Luukko, who's marking the third decade ofhis career
at a time ofrapid growth for Comcast-Spectacor, entered
the sports world through the facilities door, and never
left. He went to the University of Massachusetts to learn
the business, turned an internship at the New Haven
(Conn.) Coliseum into a real job in 1981, then made the
move to Philadelphia, by way of Providence, R.I., in 1985.

The businesses of sports and venue manage-
ment came together in Philadelphia under Ed
Snider, who founded the Flyers and owned the Phil-
adelphia Spectrum and who, today, is chairman of
Comcast-Spectacor.

In 1980, Snider created Spectator Management Inc.
(SMI) to provide facility management services to ven-
ues nationwide. A 1988 merger with Hyatt and FMG

led to the creation of Spectator Management Group.
Aramark took an ownership stake in SMG in 1991.
In 1996, Snider joined with cable giant Comcast to
create Comcast-Spectator.

While Snider sold his interests in SMG in 1997,
he returned to the venue management game in 2000
when Comcast-Spectator joined forces with Flori-
da's Global Facility Services and Global Spectrum
was born.

Luukko has been part of this corporate journey
since 1985, helping guide the remarkable growth of
Comcast-Spectacor, a multifaceted firm that touches
every portion of the fan experience, from venue man-
agement (Global Spectrum), concessions (Ovations
Food Services), ticketing (Paciolan, New Era) and
marketing and sponsorships (Front Row Marketing).

With a spirit of corporate

independence, Comcast-

Spectacor's Le r. ii ki1f

helps guide the global growth

of the Philly-based sports

and entertainment giant

BY RAY WADDELL

"In its upcoming fiscal year, Comcast-Spectacor
entitites are projected to account for more than $4
billion in combined revenue," according to a com-
pany prospectus.

Luukko spoke about his journey and the evolution
of sports and entertainment along the way.

How did you end up in Philadelphia?
I was hired here in 1985 by Tony Tavares, who had just
been named president of SMI. He was running the
Centrum in Worcester for a long time, and I was in
Providence. Tony brought me into thisorganization. I
was a regional manager in '85, overseeing marketing
efforts and then facilities.

I first met you in 1988 when continued on »p42

ArAIPI Ift alaAl y.
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Xfinity Live! in I.hiladelphia (see photo, above)
is a new model in entertainment district
development. Gathered to celebrate the name
of the project'are development partners (from
left) DAVID and REED CORDISH, respectively
chairman and VP of the Cordish Cos.; Comcast-
Spectacor's ED SNIDER; Comcast Cable
executive VP/COO DAVE WATSON; and
Comcast-Spectacor's PETER LUUKKO.
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from »p39 you came to the Los Angeles
Memorial Coliseum and Sports Arena.
I was Western regional VP of coliseums and
sports arenas. We won a bid for the coliseum at
SM I, and FMG had Long Beach [Calif.], Salt Lake

City and the Moscone Center in San Francisco.
I went out west when the merger [with FMG]
happened, mainly because, to make the deal
equal, we had to hit certain numbers at the L.A.
Coliseum, so Tony sent me out to make them.

Thanks for the parking at the Who, by
the way.
[laughs] We had so many great shows at the Coli-
seum. One year we had eight outdoor shows. I
don't know if that will ever happen again. Four
were the Rolling Stones, plus Amnesty Interna-
tional, the Who and Budweiser Superfast.

I bet you learned a lot in L.A. then.
For me it was probably the best thing that had
ever happened in my career, to deal with running
two major facilities and the [NFL's] Raiders and
the [NBA's] Clippers. But to be able to get to know

all those agents and managers socially-you get
to know the person, and then if you're working
on something, you can say, "Just come down
and we'll have lunch," which every other place
in the world doesn't get to do. That was a really
fascinating time in L.A.. I was there '87 through
'93 and those relationships carry over to today.
Every now and then we have an issue somewhere
and [Creative Artists Agency managing partner]
Rob Light, for example, has his people dealing
with it and we've got ours, and Rob will call me
up out of the blue: "Let's work on this."

Light and CAA, along with the other agen-
cies, now seem to turn to the building more
than ever for help on the marketing side.
Absolutely. To Tony Tavares' credit, we were
the first arena or stadium people to be dealing
directly with the agents and managers. We sup-
ported the promoters, and we told them that. But
they didn't always believe us and they'd get pissed
off, and we didn't really care. And Rob, from the
agency side, was very in tune withwhatwas going
on with the buildings. As were Dennis Arfa,
Howard Rose, Irving [Azof], [manager] Howard
Kaufman. I'd say those are the five guys from the
management/agency side that really got it. They
saw you could won( with the buildings, that are-
nas could help market events and also could be
very heavily involved in the merchandising side.

Why did you come back to Philadelphia?
I came back here in '93 as president of the Spec-
trum and I had business responsibilities for the
Flyers. The Spectrum was part of SMG in the
merger, but still wholly owned by Ed and paid
SMG a management fee. In '93 1 came back as
president of the Spectrum to work directly for
Ed, so I kind of left SMG.

Was that a tough decision?
No, not at all, because I had come to the dance
with Ed Snider. Ed had wanted me to come back
here as they looked at building the new building
[now Wells Fargo Center]. So we built the build-
ing in '96, and we were approached by [Comcast
chairman/CEO] Brian and [Comcastco-founder]
Ralph Roberts, who had an opportunity to buy
the Philadelphia 76ers, and they wanted to know
if we were interested in combining the Sixers
and Spectator and forming a joint venture. We
did a deal with them to form Comcast-Spectator,
which [operated] the Wells Fargo Center and the
Spectrum. Spectacor was the Spectrum and the
Flyers and our one-thini of SMG.

How did that lead to Global Spectrum?
In '97, we sold our interest in SMG and had a two-

year non -compete outside of Philly. In 2000, Mich
Sauers, who had left SMG and started his own
company, Globe Fadlity Services ... we bought that,

and started up again with Global Spectrum. Then
we started competing. We're at 113 facilities now.

What were the Initial targets for facility
management?
Any thing that came out to bid. Any [venue)
contracts that were up for bid, we were bidding.

What was the first building outside of
Philly that made you feel like you were
on your way?
[The John Labatt Center in] London, Ontario, in
2001 was a game -changer for us. The building
has been an incredible success. Our next game -

changer was getting the [University of Phoenix
Stadium]. That was our first major stadium. Then
the Greater Miami Beach Convention Centerwas
our first major convention center.

In regard to parent Comcast-Spectacor,
how long is the deal with Comcast?
Forever-they own 80% of the company. And
Ralph and Brian Roberts are two of the greatest
people you'll ever meet. What's great about them
as a partner is, they're so big, financially our busi-
ness doesn't mean that much tothem, but they've
taken a great interest in it. Theylike what we do,
and they've supported us in the form of capital
to give us the opportunity to grow.

Are buildings more than ever willing to risk
and partner on shows?
Most buildings are risk -averse, which is probably
our biggest opportunity at Global Spectrum: We
do take risk. Most government [owners of public
facilities] won'tlet the building manager take risk.
We co -promote and we incentivize promoters.
Here's what has changed since 1981: You don't
sit across from the promoter, you sit next to them.

You've managed to be Switzerland in many
controversial developments through the
years. You understand that today's com-
petitor might be tomorrow's partner.
That's one thing I've seen in this industry. From
being a hockey player, I learned you don't take
anything personal. All the chirping on the ice,
the coach giving you a hard time-that's all part
of the game. The one thing I would tell a young
person, and I didn't understand until I was in it,
is you should really try and avoid burning bridges.
If you've got to get in a fight-and we'll fight if
we have to-fight over the issue, not your ego.
Because ifyou fight over the issue, maybe there'll
be a rough time be you and someone, butat
the end of the day you'll regroup with that person.

What's the next big development for the
live entertainment business?
You'll see more development around arenas
controlled by the arena owners. One, it pro-
vides another form of entertainment for your
fans, and secondly it's another great revenue
source, outside the arena. I don't think there's
a new mousetrap in arenas right now. In the
future there will be. Now the new mousetrap
is developing [entertainment destinations like
Xfinity Live!] around the arena. Where in the
past you saw people negotiate arena rights, now
you're seeing people do like we did and negoti-
ate development rights.  

ailFor an extended version of this
interview, go to billboard.blz.

Just backstage buddies,
from left: Global Spectrum's

JOHN PAGE, FAITH HILL,
Comcast-Spectator's

PETER LUUKKO and TIM
McGRAW.
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BOTTOM LINE
Global Spectrum's savvy management keeps venue clients satisfied

BY RAY WADDELL

Global Spectrum COO John Page is a big
man with a big office in a big building
in the big town of Philadelphia. And he
has a big responsibility in overseeing

thecompany, reporting toComcast-Spectacor
president/COO Peter Luukko.

Launched in January 2000, when Comcast-
Spectacor joined forces with Globe Facility
Services, Global Spectrum has since grown
quickly and now has a 113 -building global
portfolio that includes arenas, stadiums, con-
vention centers and other facilities.

Global Spectrum U.S., based in Philadel-
phia, has sister companies in Canada, Asia
and Europe.

Page, a former lineman at the University of
Southern California, works from offices at the
Wells Fargo Center in Philadelphia, which is
owned by Comcast-Spectator, as is the build-
ing's primary tenant, the NHL's Flyers.

Along with managing Global Spectrum,
he oversees Comcast Spectacor's marketing/
sponsorships arm, Front Row Marketing
Services, which is steered by its president,
Chris Lencheski.

Page and Global Spectrum have one
primary focus that all of its facets and
functions support: driving revenue for
its client buildings.

"All the deals you do have to be good for
everybody. But you need to be firm, you need
to know when to push back, whether it's a
promoter or agent or unique situation," Page
says. "We're not a bank. In many cases now
it's public money, and it's our fiduciary re-
sponsibility to get that money and manage
it properly and appropriately."

This is a business where no one likes
surprises, particularly those involved in

touring entertainment.
"When you think about a touring act, if

they're lucky they're leaving the prior venue
at 2 a.m. and they've got to be [at the next
venue] at 8 a.m., so they're tired and they're
grinding, and if something's not the way they
want it, it's bad news and starts the day offon
the wrong foot," Page says. "So we have to be
professional enough to understand that this
is their date, and we need to take care of all
their issues and objectives so we all can be
successful. Start it off right: It's all about the
act, it's all about making money, and when
they make it, we make it

The Global Spectrum corporate culture
believes in developing internal talent; broad,
deep, frequent communication; and knowing
that a focus on customer service translates
into repeat ticket buyers.

"Anybody can keep a building clean," Page
says, "but it's how you do that dynamically to
make a difference. Ifyou have to characterize
it, we're a sales and marketing organization:
We sell tickets, we sell sponsorships, we sell
experiences. When we can have great cus-
tomer service and a great event, people are
more likely to come back."

The Global Spectrum portfolio today
breaks down into 36 arenas, 30 convention
centers and 10 stadiums, along with such fa-
cilities as skating rinks and conference cen-
ters. Yet there are certain truths that span all
facilities, Page believes.

"It's all the touch points doing business
the right way," he says. "It's adhering to your
booking policy, being consistent top to bot-
tom. It's really about working together so we
can go out and have a competitive story to
tell when we're out continued on >>p44
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PETER -
We value our

long term working
relationship and look

forward to many more
magical moments.

"My philosophy has always been,

`Take what we do well and grow ft.'

It has been the foundation of how

we built Comcast-Spectator and how

we've grown as an international

leader in all aspects of our business.

"I never imagined when I

started the Flyers in 1967 that

we would one day be one of the

leading sports and entertainment

firms in the world, providing a

total entertainment experience to

millions of fans worldwide.

"The success of our company

has been from the hard work

and determination of many

great individuals who have seen

opportunities and helped grow

our business.

"I'm particularly proud of how

our company has grown. The most

rewarding aspects of our business

is how we create ever -lasting

memories to millions of fans."

-Ed Snider,
Comcast-Spectacor chairman

from »p42 selling business."
Given that most major -market buildings

are tied up in management associated with
professional sports teams. Global Spectrum
has found lots of opportunities with build-
ings in secondary and tertiary markets. Also,
college and university buildings have been
fertile ground.

Public, private, team -owned, university-
all buildings have unique idiosyncrasies, so
part of the formula is putting the right man-
ager in the right building.

When a management contract expires or a
new building comes online where private man-
agement is an option, competition is fierce,
"probably more than it has been in the last five
or six years," Page says. Companies like Venu-
Works, SMG and AEG are tough competitors.

Page describes how his company goes about
competing in the bid process.

"The first thing we do is use our parent
company assets and Comcast. If it's a Comcast
market, based on their involvement in cable
and contacts locally, our first stop is with the
governmental relations folks to fmd out what's
going on in the marketplace. They know mote
than anybody because they're dealing with
local politics on a daily basis." he says. "It's
not just the [Comcast] cable guy-now it's the
sports and entertainment firm that's going to
come into the market and manage their asset

better than it's been managed before:'
Even if it's not a Comcast market, Page be-

lieves the Comcast-Spectacor resources give
Global Spectrum an edge. "We're a big com-
pany. We're not a small mom-and-pop shop," he
says. "We have a lot of resources behind us: the
ability to look at content, use resources between
all the professionals we have on the marketing
side, best practices in operations and on and on."

Global Spectrum also finds leverage through
the services offered by its Comcast-Spectacor
sister companies in ticketing (New Era, Pacio-
Ian), food and beverage (Ovations Food Services)

and marketing (Front Row). Sometimes all of
those come into play, as at the 7,200 -capacity
Budweiser Events Center in Loveland, Colo., or
the 7,000 -seat EnCana Events Centre in Dawson

Creek, British Columbia.
When all of the assets are involved, "it's a

big hammer," Page says. "If they want us all
out, we all go. But we're all in together, we're
all engaged-it's good for everybody. It allows
all of our managers at that level to really rely
on corporate resources and know we're all
working together to be as creative as possible."

And despite his focus on revenue, Page
admits that sometimes it's OK to lose a little
money for the greater good, as long as expec-
tations are managed and communication is
strong. In the case of a public building using
public money,"if we present an opportunity-
'Here's the positive, here's the OK, here's the
bad'-even if it's bad, they may say, 'We want
it. We'll live with the bad, because this is what
the community demands," Page says.

"There are other benefits-between spon-
sorships, naming rights partners, suite hold-
ers-where to lose a little may be OK," Page
continues. "We don't do it all the time, but it's
not the worst thing that can happen to you to
get first-rate entertainment into a secondary
or tertiary market."

Asked about the skills that the modern arena
manager must possess, Page first cites com-
munication: "The one thing I learned early on
is, it's not so much the communication down,
it's the communication back up the chain," he
says. "You can't overcornmunicate in my world.

Anything you tell me is great. It's up to me to
decide what I do with that information."

As for other characteristics, Page says, "You
have to be a self-starter in this business or you're
going to get eaten alive. You have to have thick
skin. Something's going to happen-that's the
way it goes-so you've just got to know how to
deal with it and be upfront. If you're commu-
nicating, things won't be so bad in the end."

Global Spectrum started with seven accounts
in 2000. Page says the ability to produce reports
has been the leading driver in its growth, as
well as "being aggressive on the competitive
bid process:' And when the growth began, it
snowballed. "The one leads to two, to three. We
had years where we took on 13 buildings. Then
we increased our corporate support."

Perhaps Global Spectrum's ace in the hole
is Comcast-Spectator chairman Ed Snider.

"Ed has an innate experience and un-
derstanding of what it takes," Page says.
"He knows how tough it is. He trusts Peter
[Luukko) and all the company heads to go out
and do the right thing,

"Ed's the ultimate entrepreneur. He'll ask
you how things are going. We'll seek advice
in certain situations from him. He certainly
has a lot ofgreat industry contacts, and there's
nobody that has a better reputation. And that
doesn't hurt us one bit."
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Digital

DUCATS
Comcast-Spectacor's ticketing divisions give venues new Web power to sell seats

BY RAY WADDEIL

The ticketing divisions of Comcast-
Spectacor-the time -tested software
of Paciolan and the forward -thinking
white -label services of New Era Tick-
ets-give this leading sports and en-

tertainment company a powerful combination
in the highly competitive world of ticketing.

By combining Paciolan's technology for
ticketing and digital marketing with the
personalized services of New Era Tickets,
client venues can leverage consulting, call
centers, fulfillment, New Era's proprietary
Fan One Marketing and financial manage.
ment capabilities, according to Paciolan CEO
David Butler.

According to Butler, Paciolan is experi-
encing its "greatest marketing success in
history" in 2012, and now serves more than
500 clients that sell 100 million -120 million
tickets annually.

"We are also seeing a much broader role
with our clients as we help them address their
ticketing, marketing, fund-raising, sales au-
tomation and analytic needs for their entire
organization," Butler says.

That's evident, Butler says, from clients'
increased use of the full suite of Paciolan
products and services: the Pac Social Media
platform; event advertising with digital retar-
geting tools; customer relationship manage-
ment tools; and "Paciolan Ticketing Intelli-
gence, which provides executive dashboards,
reporting and analytics across all facets of our
clients' operations."

"We have expanded widely the past few
years into live entertainment, with the great-
est growth in the arena, pro sports and per-
forming arts markets," he says, noting that
college athletics now account for about 20%
of Paciolan's client base.

"We've also strengthened our dynamic prig
ing capabilities that help venues and promot-
ers to maximize revenue opportunities with
a tool that allows venues to change pricing on
the fly during a run-up to the event."

Paciolan has introduced several new part-
nerships and marketing services that allow
its clients to reach a greater audience and sell
more tickets, with social media and retarget-
ing being two of the fasting -growing.

"The PAC Social Media solution, powered by

Buddy Media, allows venues to grow their so-
cial database, better engage fans and monetize
social media through an enterprise -level soda]
media platform," Butler says. "Our online retar-
geting services enable venues or promoters to
target fans that looked at their events but didn't
purchase with a targeted, online advertisement
the next time they're browsing the Internet. The
average [return on investment] for arena venues
is ... $15 earned for every $1 spent."

Having Comcast-Spectator as a parent and
New Era and Global Spectrum as sister compa-
nies gives Paciolan deep resources to tap. "The
new booking VP of Global Spectrum, Brock
Jones, is a great example, as he supports both
Global and Paciolan clients that want to lever-
age his expertise to build partnerships with
the leading agents and promoters to expand
shows in their venues," Butler says.

New Era Tickets president/CEO Fred
Maglione says one of the primary selling
propositions for his company is telling clients
they control all their customer data. "We don't
share their data-name, address, email ad-
dress, any contact information-with anyone,"
he says. "It's our clients' data, the dient being
the building in most cases."

That said, New Era will show clients how to
effectively use that data through its Fan One
Marketing division, headed by marketing man-
ager/digital strategist Bernie Turner.

"We started to realize while we were giving
[clients] control of their data, they often didn't
know what the hell to do with it," Maglione
says. "We started helping them strategically
on how to best communicate with their cus-
tomers, how to manage the database, how to
consolidate it with all the other data touch -

New Era Tickets

and Paciolan have

partnered together

successfully for the

past eight years

helping venues

take control of their

ticketing business.

points they have in the building."
Fan One started out as an internal business

for New Era ticketing clients and evolved to
the point that it operates as a separate busi-
ness under New Era that can service those
that may or may not be ticketing clients. "We
have a number of organizations that don't do
business with us in ticketing, but do business
with Fan One," Maglione says.

The advent of social networking has played a
role in the growth of Fan One, but -Rimer says
there's more so "the need out there to better
communicate with different types of fans, to
get people the information they need."    
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Congratulations Peter on a remarkable career.
Please know how much we value your friendship

and admire your accomplishments.

BOB WILLIAMS
PRESIDENT. ATLANTA HAWKS & PHILIPS ARENA

PHILIPS

ARENA

Congratulations
Peter!

From the Arizona Cardinals
and Rojo Hospitality Group

Appetite

FOR GROWTH
Ovations feeds fans and helps drive Comcast-Spectator's success

Ovations, the food and beverage
division of Comcast-Spectacor,
has contributed to the company's
impressive revenue.

For Comcast-Spectacor, the decision to
enter the food and beverage business-
like so many other decisions in the past
dozen years ofgrowth-just made good
business sense for the sports and enter-

tainment company.
"We were looking at situations where we

had to bid for both the [food and beverage]
and the building management at the same
time," says Peter Luukko, president/COO of
Comcast-Spectacor and chairman of its venue
management division, Global Spectrum.

"We could have partnered with an Ara -

mark or Volume Services-they're good peo-
ple-but [Ovations Food Services president]
Ken Young and I had been very good friends
for a number of years, and he had started
a small company called Leisure Food Ser-
vices with [Ovations senior VP] Todd Whit-
man. They were growing but they needed
some muscle and capital to get things going,
so we made a decision to do a joint venture
with them."

Young and Whitman retained a "fairly
decent" stake in the company, according to
Luukko, because "they're entrepreneurs and
you don't want to kill that spirit." So as Global
Spectrum grew, so did Ovations, initially so
Global Spectrum could bid on food and build-
ing management jointly.

"But we made one strategic decision that
turned out to be very smart: We kept it as two
separate companies, knowing that there would
be a lot of bids that didn't entail food from a
facilities standpoint, and there would be a lot
of food -services bids that didn't have anything
to do with facility management," Luukko says.
"You wanted people who concentrated on fa -

dillies and people that would concentrate on
food, and then [have both] come together in
situations that made sense. Also, you have two
companies as opposed to one, which is the
way to go here."

Apparently so. Ovations' growth has been
excellent, Young says, with more than 100 op-
erating units with gross revenue annually in
excess of $250 million. "We expect our growth
to continue in double digits annually," he adds.
"We have very stable management, which has
helped our growth."

Comcast-Spectacor isn't a restrictive par-
ent. "They let us operate our business," Young
says. "We stand on our own financially, but
they are always there for larger capital needs
if necessary. Partnering with a group that has
been a staple in the sports and entertainment
industry and completely understands the busi-
ness is a very positive factor."

Young says about one-third of Ovations'
contracts are with Global Spectrum -managed
venues. "In some cases Ovations was initially
in the venue and then Global came in after-
ward," he says, while in others "we propose
together when it is in the best interest of the
venue. Sometimes, venues want totally inde-
pendent proposals even when we are propos-
ing in a Global Spectrum building. That is
no problem, because we operate independent
from Global."

Young applauds Luukko's vision to have
independent companies under the Comcast-
Spectacor umbrella. "He sees a growing Ova-
tions that can find other segments of the in-
dustry to grow in," he says. "Peter's vision may
be ahead of the times, but that enables us to
be ready and lead the industry." -RW
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CIRCLING IN DOG DAYS DISASTERPIECE BACK IN THE SADDLE READY FOR 'BATTLE'
Purity Ring preps Bret Michaels talks Slipknot regroups Aerosmith records first The Killers hit charts
anticipated debut pet toys, new album after bassist's death album in eight years ahead of release

THE GASLIGHT ANTHEM'S latest single, "45,"
is No.18 on Billboard's Alternative chart.

ROCK BY EMILY ZEMLER

Steady As She Goes
After building its indie base with three strong releases, the Gaslight
Anthem looks to grow at radio as it readies its major -label debut

From the beginning, the Gaslight Anthem has ap-

proadied making allying from making music as

a marathon-a race to be run not in short bursts,
but in a slow, steady build paced to maintain longevity.
That's why it's only now, after three independent albums

and countless tours, that the New Brunswick, N.J., rock
band-singer/guitarist Brian Fallon, guitarist Alex Rosa-
milia, bassist Alex Levine and drummer Benny Horow-
itz-will release its major -label debut, Handwritten.

"Major labels have always been around our band since

the beginning, and we just waited," Fallon says. "We
knew we had to do some things, and we needed to grow

as a band before we made that step. We needed to do
it our way and not do it how it works for other people."

Handwritten is the follow-up to 2010's American Slang

(SideOneDummy), which peaked at No. 16 on the Bill-
board 200, and will arrive July 24 on Mercury Records.
For the Gaslight Anthem, this process, which started
with its 2007 debut Sink or Swim (XOXO Records), up
to its signing with Mercury last year, felt simple, and a
logical next step in the career the band had been care-
fully constructing.

"You can learn a lot if you become a student of what's

happening to you," Fallon says. 'That's the way you have

to make those decisions. There can be a wrong time-it's
happened to countless bands where they release their
first record on a major label and never learned what they

maybe should have learned on an indie ... You have to

look at what you've done and where you've come from
and set goals with the label and make sure that your
expectations don't collide in some kind of disastrous
way along the road."

Mercury president David Massey made a point to en-

sure that the group's and the label's expectations and
goals matched. The idea was to augment and supplement

what the band was already doing rather than change
the overall tone.

"There's so many aspects to what they're doing that
they're a step up from where they were before in terms
of their activities," Massey says. "They absolutely have
the ability to widen out at radio. And that's something
that we'd like to achieve on this album. [But] in an or
ganic way, at the right time and with the right demand."

Radio is a significant aim on all fronts, and something
that specifically drove the band to leave the indie-label
territory behind. Handwritten's debut single, the gritty,

anthemic rocker "45," which feels like a companion
piece to the group's 2008 breakout album, The '59 Sound
(138,000 copies sold, according to Nielsen SoundScan),

has already seen sizable growth, climbing Billboard's
Alternative chart since its release in April. (It's now at
No. 18.) A follow-up single has yet to be selected, but
the label is considering various possibilities, including
what it believes are album standouts: "Here Comes My
Man" and the title track.

While recording the album in Nashville with veteran
producer Brendan O'Brien (Pearl Jam, Incubus, the Off-

spring), who was selected by the band and not the label,

the focus wasn't on singles or creating a specific sort of
album. Instead, the group wanted to allow the music to
define itself, pulling from 30-40 songs, Fallon estimates,

written in the spring of 2011.
"Songs are like anything else-they dictate to you

which ones go together and which ones don't," Fal-
lon says. "You can just listen to them and get a sense.
It's all about being in something long enough to get a
sense about all of these aspects, like signing to a label
or which songs to put on a record or which songs are
good for you to do. It's about this intuition that comes
from experience."

Fallon, who says he'd be just as happy as a motor-
cycle mechanic or a roofer, believes that this intuition
is necessary in order to have an ongoing "open-ended
communication" with the world. For him it's not about
making a statement or generating answers, something
he's often called upon to do. Instead, on Handwritten,
the band seeks to ask the same questions that fans may

be asking themselves.
"When you pose a question that someone else has

been thinking about for a while, sometimes the most
comforting thing in the world is to know that someone
else doesn't have the answer either," Fallon says. "That's

what we were doing on this record." This sentiment fuels
the idea that the group is in it for the long haul, never
proclaiming to possess any knowledge or skill it hasn't
worked hard to earn. The members see themselves as
four guys with instruments, which is probably why fans
like them so much.

"I can't even tell you why our songs sound like they
do or what they're about sometimes," Fallon says.
"That's just what I was feeling and what I put down
on a page."  
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ROAD

Smooth sailing: With a show
at the Mann Center for Per-
forming Arts in Philadelphia
alongside the Philadelphia
Orchestra (July19), Ameri-
can trumpeter Chris Botti
embarks on a U.S. summer
tour supporting his 2012 re-
lease, Impressions (Colum-
bia). Botti is also set to play
New York's Beacon Theatre
(July 24), the Strings Music
Festival in Steamboat
Springs, Colo. (July 27) and
Cohasset, Mass.' tented
theater -in -the -round, the
South Shore Music Circus
(Aug. 2) ... An acoustic
soul: Supporting 2012
debut album Home Again
(Polydor), British singer/
songwriter Michael Kiwa-
nuka hits the road playing a
slew of festivals, including
Lollapalooza (Aug. 3-5),
Osheaga (Aug. 3-5) and
Outside Lands (Aug.10-
12). Kiwanuka will support
Alabama Shakes at the
Fonda Theatre in Los An-
geles (Aug.14), and will also
bring his tunes to smaller
venues including the Tro
cadero Theatre (Sept. 20)
in Philadelphia and the Fine
Line Music Cafe in Minne-
apolis (Sept. 28) ... Summer
synth: Canadian electronic
trio Austra heads out for a
summer tour, starting with
a show at historic Fort York
(Aug. 4) in the group's To-
ronto hometown. The show
will feature such France -

based acts as Justice and
M83. After hitting the
Osheaga festival, the band
will play the Regina Folk
Festival (Aug.10-12), then
head to Brooklyn's Music
Hall of Williamsburg (Sept.
19). Avery McTaggart of the
Windish Agency booked
the U.S. dates, and Eli Klein
of the Agency Group han-
dled Canadian appearances
... Rough and tumble tour:
The Texas -based Toadies
begin a summer U.S. tour,
with the alternative rock
group co -headlining along-
side New York band Helmet
for the extent of the run. A
show at Brewster Street
Icehouse in Corpus Christi,
Texas (July19) will precede
the release of Toadies' fifth
album, P/ay.Rock.Music
(Kirtland Records), on
July 31. The band will also
headline its own fifth annual
Dia de los Toadies festival in
New Braunfels, Texas (Aug.
31 -Sept 1).

-Gregory Gonde

lerir BY REGGIE UGWU

RING ON FIRE
Canadian duo Purity
Ring follows buzz with
hot debut album

Floodingthemarketwithnewmusic
isderigueur foremergingacts,but
Purity Ring has stood out by slow-

ing things down to a triclde. Buzz aboutthe

pop duo, which will release debut album
Shrines (4AD) on July 24, surged to viral
status on the back ofjust three online sin-
gles released between January and August
2011. The first, a darkly melodic earworm
called "Ungirthed," came out ofnowhere,
but earned a coveted "Best New Music"
stamp from Pitchfork. "Lofticries" and
"Belispeak" completed the hat trick and,

Igh

after a memorable CMJ Marathon show-

ing in October, the young act managed to
prove that it was the real deal.

"It's one of those things where you
hear the music and it's great, and then,
once you see them live, you realize
there's this whole other element to it,"
says 4AD U.S. label manager Nabil Ayers,
who signed the band following its CMJ
show. "After that, we just had an incred-
ibly strong desire to work with them."

Purity Ring's Corin Roddick, 21, and
Megan James, 24, are childhood friends
from Edmonton, Alberta, who both hail
from musically inclined families. Rod-

dick had been a drummer in the elec-
tronic band Gobble when a penchant for

QUESTIONS
with BRET MICHAELS

While some people think outside the
box, Bret Michaels prides himself on
living outside the box. "That's why
I'm always doing stuff that no one ex-
pects," he says with a laugh. The lat-
est unexpected venture for the Poison
frontman and reality TV star is his "Pets
Rock" collection available exclusively
at PetSmart. The accessories line for
dogs features toys, bedding, collars
and even his signature doo-rag with
guitar and flame prints.

In 2010, Michaels survived an appen-

dectomy, brain hemorrhage, stroke and
heart surgery, but he's back onstage
rocking. Poison is touring with Def
Leppard and he's also weaving in solo
dates. In addition, Michaels is readying
a new solo album titled Get Your Rock
On. Due in September on his own Poor
Boy/BMB Records, the set will feature
collaborations with such unlikely part-
ners as Loretta Lynn, Jimmy Buffett
and Lil Jon.

1 What prompted the line of
pet products?
PetSmart is one of the best deals I've ever
made. I have a ranch and since I've been a
child, I've had dogs, cats, horses, all kinds

of pets . . . They had tested out some of
my Bret Michaels solo merchandise in pet
form and it sold out really quickly. So we
negotiated a deal and now it's one oftheir
top-, if not their top-, selling lines. It's a
lot of fun and very interactive. I'm doing
in -stores. I meet fans and you find that
people who love pets love music.

.2` What can fans expect from the
new solo record?
The record is all Bret Michaels and Poi-
son songs in collaboration with a lot of
my friends. There's Joe Perry from Aero-
smith, the Lynyrd Skynyrd guys, the .38
Special guys, Ace Frehley from Kiss, Mi-
chael Anthony from Van Halen and Phil
Collen from DefLeppard. Frank Hannon
from Tesla redid "Unskinny Bop" with me
and did an amazing job. The scheduling
was the toughest part.

How did the duet with Loretta
Lynn on "Every Rose Has its
Thorn" happen?
She invited us-my solo band and crew-
up to her ranch to have Thanksgiving
dinner ... She's got a brand-new record
coming out with T Bone Burnett, so be-
sides recording "Every Rose" for my re -

PURITY RING'S Shrines is
due July 24 on 4AD.

Southern hip -hop lured him into beat
production. In December 2010, he sent
an early track to James to see if she might
be interested in singing over it, and what
came back was "Ungirthed."

"It was a strange proposition, and I'd
never really done anything like that be-
fore," James says about answering Rod-
dick's call. "But I was really into what
Corin was doing-I thought the music
sounded amazing-and we'd known
each other a really long time."

Since then, the songs the two friends
have composed are drawn from the same
sonic pallet Roddidc is an exemplary pupil
of the "witch house" school of produc-
ers-which includes influential laptop

cord, we're working on a song for her
record as well.

Where did you record the
new album?
It's pretty well-traveled-we recorded ev-
erywhere from Nashville and Atlanta to
L.A., New York, Pittsburgh and Northern
California ...1 did "Margaritaville" with
Jimmy Buffett in Detroit. We recorded
it live and it couldn't have been more
fun. We were actually at his show and he
brought me out onstage.

The whole record starts with the title
track [and first single] "Get Your Rock
On," a guitar -driven, really cool -sound-
ing modern rock song with a catchy
chorus. The guitar was by Phil Collen
from Def Leppard and Sal Costa from
My Darkest Days. I redid "Nothin' but
a Good Time" with Ace Frehley and Mi-

wizards like Clams Casino, Salem and
Holy Other-championing dark, swirl-
ing synth beats with skittering trap -rap
drums and haunting, warped vocal sam-
ples. But James elevates the compositions
above the fray, with her cherubic vocals
adding sweetness and light that keeps the
band teetering on the edge of pop radio.

"We spend time writing on our own,"
Roddick says of the duo's collaborative
process, which relies on email since
they no longer live in the same town.
"I'll work on a track for a few weeks to
a few months, and when she sends me
back the vocals I'll rework it around what
she sang," he says. "Sometimes I'll even
strip away the entire thing and build
something new based on what she's
done. I'm very interested in perfecting
things. That's part of the reason why we
took our time releasing music."

Purity Ring recently embarked on a
tour opening for Dirty Projectors and will
headline its own tour in the fall. Ayers
has the highest confidence in the music
and wants to put the band in front of as
many people as possible through tour-
ing, advertising or licensing.

"This is one of those projects where
there araft a lot oftricics or bells and whis-
tles or flashy things going on," Ayers says.
"The band is great, the album is great, the
live show is great. Our job is just to go out
there and make the connection."

chael Anthony, and Lil Jon came in and
rapped on it.

5 You've been on reality TV shows
like "Nashville Star" and VH1's "Rock
of Love" and "Life As I Know It," and
you won Donald Trump's "Celebrity
Apprentice." Any new projects?
I've been asked to do battle on NBC's
first -ever "Celebrity Apprentice" all-star
throwdown. I'm going back in there like
I did the first time and use everything
I've learned being a musician, everything
I've learned being my own boss since I've
been 17 years old, and I'm going to fight
for a great charity.

40 You have a multifaceted career.
How does It all work together?
I'm a self-proclaimed "drealist"-a
dreamer and a realist. My blessing is
being able to bridge that gap, because I
create a lot of stuff ... The world is con-
stantly changing, [along with] the way
you expose your music. Music is always
my No. 1 love professionally, but back in
the '80s and '90s I was directing videos
and films. Then I got to do all these TV
shows, which exposed me to different
people who said, "Oh, yeah! I love that
music," and brought it all back. You hope
that what you do brings it all back to the
music and touring.
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Hanging On
Slipknot pushes onward in the
wake of bassist's death

Call Slipknot's upcoming album,
Antennas to Hell, whatever you
want-just don't consider it a

greatest -hits record. At least not i n front

of M. Shawn Crahan, aka Clown/No. 6,
co-founder/percussionist in the Road-
runner Records metal act.

"I hate the words 'greatest hits.' I hate
the words 'best of.' The best I'll give you
is 'compilation,'" Crahan says. "You get
one disc of songs-from 12 years, four
albums-put in an order that we chose.
That makes it a completely unique lis-
tening experience."

Slipknot-despite its chaotic stage
shows, intense visual presentations and
extreme music-is an act that handles
all band -related matters with great care,
and a personal tragedy has forced the
group to approach things even more rev-
erently. Co-founder/bassist/songwriter
Paul Gray, aka the Pig/No. 2, died ofan
accidental drug overdose in May 2010.
The loss devastated Slipknot, which
debuted in 1999 with its 2.1 million -

selling self -titled album (according to
Nielsen SoundScan) and has since sold

6.4 million copies stateside, according to
Roadrunner. The nine -member outfit
from Des Moines, Iowa, is still coming
to terms with its loss.

"We don't share as eight guys at once
with it, other than on the altar of the
'knot," Crahan says. "We have a big
banner with a 'No. 2' on it, and then
we're all brought together silently in
our own minds, thinking about him,
and that's how we deal with it as eight.
But it's dealt with individually, honestly,
with tears and sorrow, happiness and
old stories."

Roadrunner president Jonas Nachsin
says, "The band chose to commemo-
rate his loss and to gather together with
their fans at a series of European and
Brazil shows last summer, followed
by Australian dates earlier this year
and now this summer, in the U.S."
The band is headlining the Rockstar
Energy Drink Mayhem Festival that
began June 30 and includes Anthrax,
Slayer and Motorhead. Former Slipknot
guitarist Donnie Steele is filling in for
Gray on tour by playing bass offstage.

SLIPKNOT'S first curated festival, Knotfest, launches in August.

"Roadrunner basically wanted to
follow them and follow suit and repre-
sent that i n our own way," Nachsin says.

"We felt it was important to mark this
particular moment in time."

The label's following Slipknot's lead
by releasing Antennas to Hell, a 19 -track

compilation that contains such hits as
"Psychosocial" and "Vermilion," on July

24. According to senior VP of market-
ing and creative services Madelyn Scar-

pulls, a second edition comes with 17
tracks from Slipknot's 2009 Download
Festival performance, and a direct -to -

consumer package contains both discs
and a DV D of music videos.

Once Mayhem wraps Aug. 5 in Hart-
ford, Conn., the band will host its inau-

gural Knotfest on Aug. 17 in Council
Bluffs, Iowa, and Aug. 18 in Minne-
apolis with a lineup that includes the
Deftones, Cannibal Corpse and Deth-
klok Crahan says ofthe idea behind the
event, "It's not about money. It's about,
'Let's end (our current touring] with a
little fun" by realizing the band's long -

held dream of curating its own festival.
After ICnotfest the group doesn't have

any definite plans, and members re-
main busy with side projects, such as
"The Apocalyptic Nightmare Journey,"
a book of photography Crahan recently
published through MTV Press. The
band has also released an app called
Wear the Mask where fans can design
a Slipknot mask based on pieces from
the members' headgear. Yet the burn-
ing question Slipknot has been pressed
with since Gray's death is if, and when,
it will record its next album. Nachsin
is confident that "there is a future for
Slipknot, not only as a live act but as a
recording act."

Crahan agrees. "I beta lot of money
that's absolutely going to happen," he
says, noting that the members will re-
turn to the studio only when everyone
is ready. 1 don't have to entertain the
idea of a new bass player or any of that
shit [right now]. Because I'm not even
close to thinking about that  

ROCK BY CLAIRE LOBENFELD

Anti -'s Antlers Push
Brooklyn trio keeps free -spirited for new association with hip label

The pressure's on for any band
that moves from a small
indie label to the larger hub

of Anti- Records, home to such leg-
endary names as Merle Haggard and
Tom Waits. But for Brooklyn trio the
Antlers-vocalist/guitarist Peter Sil-
berman, drummer Michael Lerner
and keyboardist Darby Cicci on key-
boards-the move provided an op-
portunity to freshen up its sound and
record a dreamy package of material
that was looming in the group's core.
The four -track EP Undersea, due July
24, is a glimpse into the band's emo-
tional evolution.

"Part of the reason we made [the
EPJ was to document where we were
creatively and to demonstrate that,
in very little time [since 2011's Burst
Apart], a lot has changed in our men-
tality," Silberman says. "We wanted to
put a landmark there before we made
the next record."

The music was recorded and pro-
duced by the band (with help from tour-
ing bassist Timothy Mislock) during
two months in Brooklyn after a long
tour supporting Burst Apart, which
reached No. 82 on the Billboard 200
and has sold 35,000 copies, according to
Nielsen SoundScan. Without any label

commitment, the band was able to use
its own time to craft the work to its own
idea of completion, and the fullness of
the four songs could subvert the idea
of how long an album should actually
be. Fortunately for the trio, which was
courted and ultimately signed by Anti-

in February, its new label is onboard
with the notion.

"The band is in a really interesting
creative space right now, not hindered
by anything," says Anti- director of mar-
keting Matt McGreevey, who adds that
the group is "really trying to change the
perception of what makes a 'record.'"

Keeping with the nontraditional
theme, both the announcement of
the signing and the EP was under

wraps until June 4, when an ambigu-
ous trailer debuted on Pitchfork. The
minute -long video is a turquoise -

tinged collection of found footage
with nautical imagery that only pro-
vided the EP's title and release date.
It features a sampling of first single
"Drift Dive," which is reminiscent of
the band's flowery and folky indie pop.

THE ANTLERS' previous album,
Burst Apart, reached No. 82 on

the Billboard 200.

Two days later the label offered fans
the chance to premier the EP digitally
or on vinyl. McGreevey says, "Statisti-
cally we've found that people are most
engaged at two points in the cycle of
a record: the announcement and the
week or so leading up to street date."

The Antlers will promote the release
by performing at several European fes-
tivals. A stream of Undersea launched
July 17 on the band's Facebook page,
but the group's social media push re-
lies heavily on its use of Tumblr. While
most acts use the site to share updates,
demos or free tracks, or engage with
fans through the "Ask" link, the Ant-
lers' Tumblr serves as a "mood board"
to build anticipation for the EP, shar-
ing images of sea creatures, lyrics and
even a snapshot of beat poet Lawrence
Ferlinghetti's "A Coney Island of the
Mind" collection.

A fall tour also hinges heavily on a
multimedia experience. While the spe-
cifics of the tour haven't yet been de-
cided, "some ideas that come along with
[the title] is this floating, suspended re-
ality, this very lucid experience," Mc-
Greevey says. "The songs are like that
to a T, so the band is looking to create
this in -person experience almost to help
nurture that along."
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Al_13 U MS
NAS
Life Is Good
Producers: various
Def Jam
Release Date: July17
Nas has admitted that the
frilly green dress draped
over his right knee on the
cover of Life Is Good is the
gown ex-wife Kelis wore
at their wedding in 2005.
It's the same wedding he
remembers mournfully in
"Bye Baby," which closes
the Queens MC's 10th studio
disc with a searingly per-
sonal flourish: "Did coun-
seling, couldn't force me to
stay," he raps over a sample
of Guy's late -'80s R&B jam
"Goodbye Love," "Some-
thing happened when you
say 'I do,' we go astray."
In contrast to 2006's Hip -
Hop Is Dead and its untitled
2008 follow-up, private -
life matters largely crowd
out politics on Life Is Good:
"Daughters," produced by
No I.D., describes Nas' at-
tempts to monitor his child's
social -networking habits,
while "Back When" and "A
Queens Story" recount the
early years of hisstruggleto-
ward rap stardom. Sonically,
too, the album feels gentler
than much of Nas' recent
work, as in "World's an Ad-
diction," with guest vocals
by Southern soul singer An-
thony Hamilton, and "Cherry
Wine," a surprisingly breezy

MICHAEL KIWANUKA
Home Again
Producer: Paul Butler
Cherrytree/Interscope
Release Date: July 17
Nearly six years after Amy winehouse's

"Rehab," young English retro-soul singers continue to
emerge so regularly that it feels hard to be surprised by
one anymore. Michael Kiwanuka-the London -born son of
parents from Uganda-manages that rare feat on his debut
album, Home Again, which has become a commercial hit
in the United Kingdom since its release in March. Though
his handsomely rough -edged voice sets you up for a set of
mellow ruminations on love, the album ends up veering off
in far trippier directions, as in opener "Tell Me a Tale," which
erupts in a shimmering psych -folk freakout, and "Bones,"
which feels like a dream -world doo-wop number. (Several
tunes, including the title track and the Ray LaMontagne-ish
"I'm Getting Ready," do indeed deliver the mellow rumina-
tions you'd expect.) Credit for some of that adventurousness

should probably go to producer Paul Butler, who's released
a string of jumpy indie-pop records with the Bees. Yet songs
like "Worry Walks Beside Me" exude a potent emotional
anxiety that further prevents a sense of comfort from set-
tling in.-MW

collaboration with the late
Amy Winehouse.-MW

SOUL ASYLUM
Delayed Reaction
Producers: Soul Asylum,
John Fields
429 Records
Release Date: July17
Soul Asylum reigned along-
side the Replacements and
Hfisker DO in the holy trin-
ity of '80s Minneapolis alt -
rock that paved the way
for grunge, and it was the

LOVE AND THEFT
Love and Theft
Producer: Josh Leo
RCA Nashville
Release Date: July 24
After experiencing a label change

and parting ways with a band member, country music
trio -turned -duo Love and Theft seems poised to make
a huge run with RCA Nashville and its new self -titled
release. Working with producer Josh Leo, who has made
musical magic with such acts as the Nitty Gritty Dirt Band
and Alabama, the duo of Stephen Barker Liles and Eric
Gunderson have composed an impressive new collection
of songs. One such cut is "Angel Eyes," which has taken
off at country radio, recently returning Love and Theft to
the top10 on the singles chart. There's plenty of follow-up
material as well, including "Runnin' Out of Air" and "Town
Drunk," which, from a writing standpoint, is one of the
album's standouts. What's most intriguing here are the
ballads. Tracks like "If You Ever Get Lonely" and "Thinking

of You (And Me)" could be breakout hits and put the pair
in contention for numerous awards.-CD

only one to survive into the
'90s. That tenacity kept the
band from crumbling when
bassist Karl Mueller died
from cancer in 2005. De-
layed Reaction is Soul Asy-
lum's first album in six years
and first without Mueller.
Whether it's the addition
of erstwhile Replacements
bassist Tommy Stinson or
the brush with mortality,
Soul Asylum seems to have
regained a bit of the punky
edge it left somewhere back
in the early '90s. "Gravity,"
"The Streets" and "Let's All
Kill Each Other" feature feral
vocals from Dave Pirner and
scrappy, speedy riffing from
guitarist Dan Murphy, but the
group doesn't spend the en-
tire set partying like it's1988.
Even in its underground era,
the act often threw some
melodic moments into the
mix, and from the midtempo,
piano -led soul -pop of "Cruel
Intentions" to the Beatles -
on -barbiturates hangover
throb of "I Should've Stayed
in Bed," the former college -

rock kings show they've got
more in mind than reliving
old glories.-JA

JEFF THE
BROTHERHOOD
Hypnotic Nights
Producers: Jake Orrall,
Jamin Orrall, Dan Auerbach

Warner Bros. Records
Release Date: July17
The first major -label album by
this prolific Nashville -based
sibling duo concludes with a
Black Sabbath cover-proof,
it would appear, that JEFF
the Brotherhood hasn't soft-
ened its scuzz-garage edge
for the mainstream market.
Only thing: The Sabbath
tune in question isn't "Para-

noid," "Iron Man" or "War
Pigs," but rather "Changes,"
the drippy 1972 ballad Ozzy
Osbourne later revisited in
a duet with daughter Kelly.
Jake and Jamin Orrall-sons
of singer and country music
songwriter Robert Ellis Or-
rall-do "Changes" as a kind
of spooky goth-blues dirge
smeared with what sound
like the final notes of several

FRANK OCEAN
Channel Orange
Producers: various
Def Jam
Release Date: July 17
Frank Ocean has quietly become

the most unique and progressively minded presence in
R&B. His major -label debut, Channel Orange, is the work
of a thoughtful and fearless artist-as evidenced by his
recent comments about his sexuality-who consigns
his libido to secondary status amid more weighty self-
examination and social commentary. The set's songs
may reference Elton John's "Bennie and the Jets" and
Eve & Gwen Stefani's "Let Me Blow Ya Mind," but the real
reference point for Ocean here is Marvin Gaye. Like the
Motown legend, Ocean is just "searching for a real love"
while keenly aware of the distractions and obstacles the
world presents to finding it, whether it's the materialistic
artifice he sings about in "Super Rich Kids" ("My silver
spoon has fed me good") to some challenging relation-
ships chronicled in "Lost," "Monks" and the nearly 10 -
minute opus "Pyramids." Save for the groove -pop of
"Lost," Ocean keeps things spare and new -jack airy on
these 17 tracks, with minimal samples and guest appear-

ances (John Mayer, Odd Future's Earl Sweatshirt, Lalah
Hathaway, Andre 3000).-GG

dying synthesizers. It's not
heavy metal, but it's certainly
no soft -rock sellout, either.
Co -produced by the Orralls
with the Black Keys' Dan Au-
erbach, Hypnotic Nights con-
sistently plays it both ways,
sweetening breakneck punk
tunes like "Hypnotic Mind"
with candied guitar hooks
and breaking out the hotel -
bar sax for "Region of Fire,"
one of several psychedelic
slow jams. The result is cer-
tainly the group's most song-
ful effort so far-but also per-
haps its weirdest -MW

MATISYAHU
Spark Seeker
Producer: Kool Kojak
Fallen Sparks Records/Thirty
Tigers/RED
Release Date: July17
At the outset of his fourth
studio album, Matisyahu
declares that he's "come
to take the music back."
It's debatable whether he
ever lost it, but there are
certainly changes afoot on
Spark Seeker. Filled with
sonic surprises and fresh di-
rections-but retaining the
positivity, spirituality and
strive for self -realization
that have always been the
reggae -rapper's mix-the
13 -track set ushers in a new
era. This time out, the mul-
tifaceted artist has shaved
his beard, cut his hair and
generally closed the prayer
book on the "Chassidic reg-
gae superstar" model of the
past seven years. Working
with producer Kool Kojak
and a variety of collabora-
tors including Jerusalem -
based rapper Shyne, Mati-
syahu mixes the reggae
and dancehall of his past
with fresh electronic flavors
and up-to-date hip -hop
techniques. "Searchin'" is a
collage of vocoder, synths,
Jamaican -style chants and
funky guitar, while "Buffalo
Soldier," "Live Like a War-
rior," "Tel Aviv'n" and "King
Crown of Judah" display a
hip, street -level muscular-
ity. The buoyant anthems
("Crossroads," "Sunshine,"
"Fire of Freedom," "Shine on
You") are still here, but he's
found a "spark" from some
new sources this time.-GG
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SINGLES
TIM McGRAW
Truck Yeah (3:27)
Producers: Byron Gallimore,
Tim McGraw
Writers: C. Janson, P Brust,
C. Lucas, D. Myrick

Publishers: Red Vinyl Music/Sony-ATV Tree
Publishing/Root 49 Music/Danny Myrick Music (BMI)
Big Machine
Tim McGraw's goal when creating "Truck Yeah" was
obviously not to produce the most thought -provoking
country song of the year. Although his inaugural Big
Machine release may be light in lyrical content-"Truck
yeah!/Wanna get it jacked up, yeah!" McGraw declares
in the chorus-the production and instrumentation are
far from it. "Truck Yeah" exists as one of McGraw's most
rock -styled singles to date. The guitars are tuned loud
and the tempo is meant for window -rolling. While shout-
ing out Lil Wayne and Friday night football, McGraw
injects the song with a healthy dose of swagger, sound-
ing his most alive in years. Sometimes a Tim McGraw
record just needs to be fun, and "Truck Yeah," which has
already heated up the Hot Country Songs chart, lives up
to that goal. --CD

-111EVIIEWS-
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ALICIA KEYS
New Day (4:18)
Producers: Swizz Beatz,
Trevor Lawrence Jr., Andre
Brissett
Writers: various
Publishers: various
RCA

For her first single after mar-
rying producer Swizz Beatz
and becoming anew mother,
Alicia Keys taps her hubby
for production duties on a
track that breaks new sonic

NO DOUBT
Settle Down (6:01)
Producer: Spike Stent
Writers: G. Stefani,
T Kane!, T Dumont
Publisher: By World
of the Dolphin Music
(ASCAP)
lnterscope Records
It took No Doubt a decade to finish comeback album Push and
Shove, and that prolonged effort immediately shows on the
disc's first single, "Settle Down." The aggro -pop quartet crams

as many hooks as possible into its long-awaited new song,
which finds Gwen Stefani adjusting to unfamiliar circumstances

but declaring that she'll be fine; after all, she is "a rough and
tough." Sonically, the band balances reggae flourishes with
Tony Kanal's kinetic bass movements, creating a forceful con -

ground for the singer. Fea-
turing some of the hardest -

hitting beats she's been be-
hind since 2004's "Karma,"
"New Day" tells the story of a
fresh start, without actually
saying much. "Party people
say/Party people say eh hhh/
It's a new day," she sings on
the reggae-lite chorus, while
the verses don't rise above

platitudes like "It's now or
never at all/I'm gonna give it
my all/Whether I rise or fall."
Of course, lyrics have never
been Keys' strong suit, so
her keen ear for melody and
a newfound knack for party -
worthy chants are enough
to save "New Day" from be-
coming a throwaway transi-
tion single. Although Swizz
Beatz won't be present on
most of Keys' upcoming
fifth album, he did indicate
in a recent interview that the
record finds her heading in a
new musical direction, which
presumably means we can
expect more of this newly
confident side of Keys in the
near future.-A H

POP

30H!3
You're Gonna Love This

(3:32)
Producer: 30H/3
Writer: 30H!3
Publishers: EMI Blackwood
Music/Master Falcon Music/
Dick Jams (BMI)
Photo Finish Records
To preview upcoming album
Omens, electro-pop duo
3OHL3 has returned with a
new single, "You're Gonna
Love This," that's obsessed
with anticipation, as the title

WONDER
GIRLS
FEATURING
AKON
Like Money (3:30)
Producer: Woo S.
Rhee "Rainstone"
Writers: W S. Rhee, C N. Johnson, L. Hilbert, A. Kronlund
Publishers: Warner/Chappell Music, Sony/ATV, EMI Music Publishing
JYP Entertainment
Wonder Girls are one of the few Korean pop acts to appear on the Billboard Hot 100 (with
2009's funky single "Nobody"), and it was only a matter of time before it achieved further
American chart success. With its latest radio cut, the super -popular K -pop quintet has mod-
ernized its sound for the group's best shot at U.S. ascendance. "Like Money" is unabashedly
rooted in stateside song structure, with the track's icy synths exploding at the hook and a
dubstep/rap breakdown. Akon jumps on the second verse and chorus to lend a male perspec-
tive, as well as additional accessibility for American listeners. The verses and bridge are heavily

Auto -Tuned, and overall, the song is a bit reminiscent of the Havana Brown-Pitbull collabo-
ration "We Run the Night." A top-notch feature and appealing dance sound made Brown's
track a slow -burning hit, and "Like Money" could become an equally successful import-Jig

suggests. The song opens
with steady drums marching
alone until Sean Foreman's
cocky, Auto -Tuned voice
enters, detailing his plans to
woo a woman with drinks
at the bar. The electronic
sounds then swirl, becom-

tinuation of its Rock Steady singles. The difference between
"Settle Down" and past hits like "Hey Baby" and "Hella Good"
is how hard the group has to work on its new cut: Melodies are
snipped while others are shoehorned into place, and Stefani's
lyrical conversation with herself sounds more exhaustively
constructed than effortless. "It's kind of complicated, that's
for sure," the pop star confides before the chorus hits. It's a
line that undoubtedly describes No Doubt's road to Push and
Shove, as well as the makeup of its first single.-J1.

ing louder and increasing in
intensity, until they lead into a
drum-lesschorus.The refrain
similarly builds up until the
phrase is delivered in a deep,
computerized voice. This ef-
fect is repeated throughout
the song as a quirky hook,
but unlike some of 30H!3's
past pop party favors, this
one quickly exhausts itself.
While "You're Gonna Love
This" is more musically en-
gaging than previous efforts,
the single loses its luster with
each listen.-GRG

BLOC PARTY
Octopus (3:07)
Producer: Alex Newport
Writers: K. Okereke,
R. Lissack, G. Moakes, M. Tong

Publisher: EMI Music
Publishing
Frenchkiss
Fans of angular indie-rock
suffered a major scare when

Bloc Party frontman Kele
Okereke hinted at the possi-
ble demise of his once -cham-
pioned quartet in an interview
last year. But no need to ring
the silent alarm: Bloc Party
is officially back, and judg-
ing by the caffeinated gui-
tar -rock jitters of new single
"Octopus," the band mem-
bers are more happy to be
themselves than ever. There's
something oddly comforting
about the track's nervous
energy-particularly Russell
Lissack's effects -damaged
guitar riffs and the reliably
dynamic flair of Matt Tong's
drums-especially after the
bloated electronics of their
last full-length, 2008's Inti-
macy. "Octopus" may not be
as immediate or instrumen-
tally powerful as the group's
mightiest anthems, but it's a
raw return to form for a band
that desperately needed a
creative reboot.-PR

IWORT141,1111E411
EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jim Allen,
Jeff Benjamin, Chuck Dauphin,
Gregory R. Gondek, Gary Graff,
Andrew Hampp, Jason Lipshutz,
Ryan Reed, Mikacl Wood

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5700
Wilshire Blvd., Suite 500, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the
appropriate bureaus.
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AEROSMITH'S new Music
From Another Dimension!
arrives Nov. 6.

BY GARY GRAFF

Still NotJaded
Aerosmith returns nearly a dozen years after
its last all -original album

With a hard -rocking new single, "Leg-

endary Child," and its first album
in eight years arriving this fall,

Aerosmith is indeed feeling like it's back in the
saddle again.

"We're pretty geeked because we have all this
new material that we feel really strongly about,"
bassist Tom Hamilton says, referring to the
group's Music From Another Dimension, (Nov. 6).
"It makes you feel like you're walking out there
with a loaded weapon, still firing on all cylinders."

A scant three years ago, of course, the gunfire
was blazing from within the band.

In August 2009, after frontman Steven Tyler
fell off a stage ramp during a show in Sturgis,
S.D., Aerosmith splintered apart, with the other
four members (Hamilton, guitarists Joe Perry
and Brad Whitford, and drummer Joey Kramer)
looking into the possibility of replacing Tyler.
Aerosmith patched things up and was back on
the road the following year, with Tyler's judge
stint on "American Idol" in its last two seasons
also helping raise the band's profile.

"It is one of the most dysfunctional bands on
the planet, yet we've kept together," Tyler says.
"Why? That's the question. Why? It's because ...
there's magic there. When we get together in a
room, magic happens. We are what we are, and
nothing's ever going to dwarf what we've done
for 40 years."

With "Legendary Child"-a track Hamilton
says dates back to sessions for 1993's Get a Grip-
Aerosmith hopes to add to its legacy of enduring
classic rock hits like "Dream On," "Walk This
Way," "Sweet Emotion" and "Back in the Saddle."

The group premiered the single during
"American Idol" finale week, then focused on
taking it to the band's core audience, accord.
ing to Columbia Records senior VP of promo-
tion Lee Leipsner. "We could have released a
ballad or midtempo, and gone for big mass
appeal," Leipsner says, "but we set out to get
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the rock roots back. We wanted to define them
first and foremost as one of America's best
rock'n'roll bands."

So far, the single has made an impact, if not
necessarily an overpowering showing. It peaked
at No. 3 on Billboard's Heritage Rock airplay
chart, No. 17 on Mainstream Rock, No. 19 on Ac-
tive Rock and No. 31 on Rock Songs, with 17,000
downloads sold, according to Nielsen SoundScan.
But it has delivered the message that Aerosmith
is back in action, eight years after the predomi-
nantly covers album Honkin on Bobo and 11 years
since its all -original Just Push Play.

"Audience response has been great thus far,"
says Mark Pennington, PD at Greater Media ac-
tive rock WRIF Detroit. "This seems to be going
back to the roots of '70s Aerosmith, which die-
hard fans have been waiting to hear."

With the album moved from August to No-
vember "to give us time to get through the sum-
mer"-including the band's Global Warming
tour that wraps Aug. 12-Leipsner says promo-
tional plans are coming together. A pair of new
singles-one targeting mainstream and adult
top 40, the other at rock formats-will be re-
leased in early September. Meanwhile, Aeros-
mith is booked to play the iHeartRadio Music
Festival on Sept. 22 in Las Vegas, then returns
to the road for another six -week run beginning
in late October.

Hamilton says the group is already thinking
about recording its next album, in order to avoid
another eight -year break between releases.

"We've built up a certain creative momentum
with his record," he says. "I have no idea when
we're going into the studio again, but we've [writ-
ten] songs that are not on this album, so you never
know. Right now, I'm just so enjoying that this is
coming out. Sometimes I'll be walking around
or driving, and that realization that we have this
album in the can hits me. Emotionally, it's defi-
nitely a big deal."

Soundtrack
Paula Abdul

Herb Alpert

Celine Dion

LEADING LADY
With her 73rd week in the top 10 on the Billboard 200,
Adele moves into a league of her own
Hardly a week goes by where Adele's 21 (XL/
Columbia) doesn't rack up another impressive
record or statistic. This week, as 21 spends a
73rd frame in the top 10 on the Billboard 200, it
logs the most weeks in the top 10 for an album
by a woman in history.

It surpasses the 72 -week run of Alanis
Morissette's 1995 album, Jagged Little Pill
(Maverick/Reprise). Among all albums, the
soundtrack to "The Sound of Music" (RCA
Victor, 1965) has the most weeks in the top
10 with 109.

While it seems plausible that 21 will dip
out of the top 10 in the coming weeks-for
the first time-don't rule out a return to the
region. Thus, it may overtake the 78 -week
top 10 runs of both Def Leppard's Hysteria
(Mercury, 1987) and Michael Jackson's Thriller
(Epic, 1982).

"Rumour Has It" -21's current, and final,
single-dips 14-15 on Adult Top 40 and 33-32
on Mainstream Top 40. On the Adult Contem-
porary tally, it holds at its peak position of No.
5. (Above it at No. 4 is "Set Fire to the Rain,"
the album's third single.) -Keith Caulfield

ADELE passed Alanis
Morissette on the list
of female acts with the
most weeks in the top 10.

POWER PLAYERS
Here's a look at the albums with the most weeks in the top 10 on the Billboard 200.

Weeks In Top10 Title

109 "The Sound of Music"

84 "Born in the U.S.A."

78 "Thriller"

Artist

Soundtrack

Bruce Springsteen

Michael Jackson

78 "Hysteria"

73 "21"

72 "Jagged Little Pill"

Def Leppard

Adele

Alanis Morissette

71 "Doctor Zhivago"

64 "Forever Your Girl"

61 "Whipped Cream & Other Delights"

61 "Falling Into You"

MIKE WILL MADE IT
is working on Kan ye
West's next solo albu

law
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Killer Comeback
Las Vegas band returns with hot summer
single, new album in September

Ihadagoodfeelingaboutit,"Kill-
ers frontman Brandon Flow-
ers says about "Runaways,"

the anthemic new single from the
Las Vegas rock group. The soaring
number, which heralds Battle Born,

the band's first new album in four
years set for release Sept. 18 through
Island Records, has been quickly em-
braced since its radio debuton July10.

Opening with strong, yet simple
piano chords and teenage talk of
"blonde hair blowing in the sum-
mer wind," "Runaways" quickly
moves ahead with steady percussive

work and a classic Springsteen-
esque sensibility that keeps the fist -
pounding emotion racing through
the night. "When I heard that march
that catapults the song forward, I
knew there was something special
about it," Flowers says.

Originally set for release July 17
when the track became available in
the iTunes store, "Runaways" was
rushed out a week early due to over-
whelming excitement from radio
stations. The track not only repre-
sents the upcoming album, but also
a return for the critically acclaimed

THE KILLERS' new song,
-Runaways," debuts at No.17

on the Alternative chart.

band, which went on temporary hia-
tus two years after its 2008 disc, Day
al. Age (774,000 copies, according to
Nielsen SoundScan).

"The Killers have been gone for
a little bit, so we all collectively de-
cided that this song had that very
powerful ability to open the record,"
Island Def Jam Music Group presi-
dent/COO Steve Bartels says. "[We
wanted] to say to the world, with ex-
citement and some fanfare, that they
were coming with a new album. De-
ciding on a single, we felt this song
best captured that."

The track premiered simultane-
ously on July 10 on Kevin & Bean's
KROQ Los Angeles morning show
and Zane Lowe's BBC Radio 1 pro-
gram, and was presented digitally to
fans with an accompanying video of
the song's lyrics on the Killers' web -

site. During its first week, `Runaways"

jumped to No. 22 on Billboard's Rock
Songs chart and No. 17 on Alternative,
while the lyric video garnered more
than 1.2 million views. For radio pro-
grammers, the track has also been a
near -instant hit, though Bartels notes
that the band "gets the benefit of the
doubt on new material."

WRFF Philadelphia PD/morning
host John Allers agrees. "All the
music we play goes through some
level of vetting process," he says.
"The Killers are definitely a high -

passion band for our audience, so
we definitely want to share their
new music as soon as it becomes
available-how much and how often
is determined by our perceived re-
sponse to the initial airplay."

Bartels calls "Runaways" merely
the first step in promoting Battle
Born, an album that took the band
more than a year to create with five
different producers. (The single is
credited to Steve Lillywhite and Bren-
dan O'Brien.) Leading up to the al-
bum's release, the group will unveil
a Warren Fu -directed video for 'Run-
aways" on July 26 through Vevo and
MTV as well as perform on "Late
Show With David Letterman," "The
Colbert Report" and "Jimmy Kimmel
Live!" The label and band have yet to
select a second single, but Flowers
feels "Runaways" offers a solid entry
for the album, which embraces all of
the group's various musical leanings.

The new single "definitely has a
couple of 'brothers' on the record,"
Flowers says. "It's a great starting
point, but there are more styles as
well ... We've never hid our influ-
ences, and we've always been loud
and proud. This album is going
down a few different roads, and
you really get a taste of what we like
as a band and what we think our
strengths are."

HIP -HOP BY STEVEN J. HOROWITZ

SELF-MADE MAN
Producer Mike WILL Made It has built his buzz all on his own
Mike WiLL Made It doesn't need a
team. Since landing his first place-
ment on Gucci Mane's 2007 mix -
tape, No Pad, No Pencil, at 17, the
Marietta, Ga., native has elevated his
production profile without a man-
ager or label deal, instead estab-
lishing relationships with rappers
like Future, Waka Flocka Flame and
B.o.B all on his own.

Now 22, the Atlanta -based pro-
ducer is piggybacking off a string
of recent successes including craft-
ing Meek Mill's "Tupac Back" (fea-
turing Rick Ross) and "No Lie," the
lead single from 2 Chainz' upcom-
ing Def Jam solo debut, Based on a
T.R.U. Story. "Lie," featuring Drake,
is No. 2 on Billboard's Hot R&B/Hip-

Hop Songs chart, In addition, Est. in
1989 Pt. 2, a mixtape compilation of
singles, newly minted cuts and unre-
leased songs, arrives July 24. (An-
other WiLL-produced song, Juicy
J's "Bandz a Make Her Dance," rises
92-81 on Hot R&B/Hip-Hop Songs.)

Est. in 7989 Pt. 2 follows last year's

Est. in 1989 and includes appear-
ances from Sean "Diddy" Combs,
T.I., Young Jeezy and Mannie Fresh,
spotlighting the producer's self-
proclaimed "trap pop" style as well
as his expanding circle of influence.

"It's really a joint that ties every-
thing together and showcases that
I can make this kind of beat and
that kind of beat," WiLL says of Pt.
2. "When I was making tracks with

Gucci, everybody always liked the
way my tracks would hit so hard and
be so loud and reckless. When I take
that to the pop game, I pretty much
stick to the same script."

For WiLL, going it alone has
helped him develop his sound. After
meeting Gucci Mane in 2007, he re-
ceived an offer to join a production
team under Mane's1017 Brick Squad
imprint but passed on the opportu-
nity and instead established his own
Ear -Drummer Entertainment. He re-
cently hired a manager, but only to
ease the stress that comes with jug-
gling music and business.

"I've never seen anything like it,"
WiLL's entertainment lawyer Vinny
Kumar says. "I don't really need to

do too much. He really does it all
himself. Every few weeks, he's got a
new placement."

WILL recently hit the studio with
Brandy, Ludacris and Akon for up-
coming albums, and is also field-
ing production deals from major
labels. Additionally, he linked with
Ka nye West to helm tracks for
next month's G.O.O.D. Music com-
pilation, Cruel Summer, as well as
West's upcoming album.

"I made it this far with no manage-

ment, no deal," WiLL says. "There
were a lot of people who said I

couldn't do this or that unless I do it
like this. I'm here to show young cats
you can do anything."

-Steven J. Horowitz

BUBBLING
UNDER
>>>CHEERS TO TIM
McMORRIS
TV viewers might've found
themselves humming a song
featured in a Sam Adams
ad, and they may have even
bought it: Tim McMorris'
breezy folk love song, "Over-
whelmed" (King's Crown),
approaches the Rock Digital
Songs chart with 5,000 down-
loads sold (up 25%), according
to Nielsen SoundScan. The
song, released to the iTunes
store in October, has moved
nearly all 14,000 of its down-
loads in the past four weeks,
with the cut increasing by at
least 1,000 in each frame. Will
radio take note? None of the
1,232 stations monitored by
Nielsen BDS for the Billboard
Hot 100 played the song last
week.

>>>LYNCH'S 'RADIO'
A RETAIL HIT
Another Disney Channel star
arrives, as Ross Lynch of
"Austin & Ally" bows at No.
6 on Kid Digital Songs with
"Heard It on the Radio" (Walt
Disney) (6,000 downloads,
according to SoundScan).
The summery video for the
16-year-old's tune premiered
July 13 and earned more than
400,000 YouTube views in
less than a week.

>>>`SORRY' FOR
COUNTRY ROCKIN'
Singer/songwriter Kelleigh
Bannen looks headed for Hot
Country Songs with her first
major -label single, "Sorry on
the Rocks" (EMI Nashville).
BDS reports airplay at 14 of
the tally's 128 reporters during
the July 9-15 tracking week,
with WTHT Portland, Maine,
leading with 25 spins to date.
The Nashville native self -
released Radio Skies in 2008.
Her second album, produced
by Paul Worley, is expected
this year.

>>>DJ GOT 'EM
FALLING IN LOVE
Spanish Broadcasting System
WSKO New York DJ Alex Sen-
sation rises 8-7 on Latin Rhythm
Airplay and approaches Hot
Latin Songs with "Noche de
Placer" (RCA), featuring David
(2.7 million audience impres-
sions, according to BDS). Sen-
sation is making use of his in-
house networking skills to gain
support for the track: six of the
seven stations that played it last
week are SBS' (plus Clear Chan-
nel's WMGE Miami). WODA
San Juan, Puerto Rico, played
the song 35 times, followed by
WSKO (30).

Reporting by Keith Caulfield,
Wade Jessen, Karinah Santiago
and Gary Trust.
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MARKETPLACE
For ad placement in print and online call Jeff Serrette 1-800-223-7524-1-212-493-4199/Jeffrey.Serrette a billboard.com

REAL ESTATE

OWNER RELOCATING - PROPERTY MUST BE SOLD

PUBLIC AUCTION
THE. MANSION OF DREAMS

13711 Old Sheridan St  Southwest Ranches, FL

I I AM , Sat, July 28 I PM, Sun, July 29

9,200± s . ft. Mansion on 8.79 Acres

PI.US 2.3. Acre Buildable Lot & Personal Property to be Sold Piece by Piece
For more info, visit AuctionCompanyofAmerica.com

12 AUCTION COMPANY OF AMERICA
Am tionCemparnefAinerica.com  305-573-1616

t,. or, :A81, 11 44,11.12.  tisenspl Rol fear Brolet
bre G411. Champion Auctiawr

IN COOPI ION WI I II

PUBLIC AUCTION
DEVELOPER'S

CLOSEOUT!
5 Oceanli'ont

Buildable I .01.s

with Docks

BUY ONE
OR ALL

Noon - Tuesday - July 31
The Peninsula at Key Largo Yacht Club

Mile Marker 99.5 Oceanside - Key Largo, FL
Approved Plans - Ready to Build i 9 Home Private Gated Conununity

AUCTION COMPANY OF AMERICA
AuctionCornpanyofArerica.carn  305-5734616 Er

avow MR .,. I 144/AU2 I iseme.1Ri...1 F.Id4 Broke..,,ii. Ch.11,10,1 Al..1011MY

WANTED TO BUY

RECORD COLLECTIONS

We BUY any record collection. Any style of

music. We pay HIGHER prices than anyone else.

Call 347-702-0789

(Allan) or email a_bastos@yahoo.com

MUSIC PRODUCTION
Ton Music Producer and sonawriter look ina for his next bia nroiect.

Christian only works on high end, big budget albums so if you have

serious financial backing either through a label, investor or own

funding get in touch via the website: www.christiangilbart.com

Christian uses only the best session musicians, engineers and studios

in the business and works anywhere in the world.
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REAL ESTATE

Escape to Music City...
:324 Vaughn Rd Nashvillc,TN

$1,300,000 18 Acres I 4bed/4.5bath I 4,883 SQ FT

Totally Renovated I Breathtaking Views I Complete Privacy

s I1. tit, III

Video Tour: www.324VaughnRd.com I Greg Cooley 615.538.7005

MUSIC MERCHANDISE

TO PROGRAMMERS AND
DJ'S AROUND THE COUNTRY:

"The Symbol" is a heart-rending ballad about a wounded
veteran having trouble coping with life after war. But

without radio play a song or album has little or no chance
of making it big. This is important because, for every album
sold, new indie label EndlessTime Records will donate one
dollar to an organization that helps wounded veterans. On

the same album is a beautiful song that heralds military
personnel as well as firemen, police officers, parents, and
teachers. It is called "It Takes a Lot to be a Hero." Please
give both songs your consideration when they arrive at
your radio stations soon via email. This country album

is performed by Hank A. Thompson and written by Don
Branscum. It can be purchased by the general public at
endlesstimerecords.com as well as most online stores.

Contact Don Branscum at 903-389-6226

BUSINESS OPPORTUNITIES
"ACTORS WANTED FOR UPCOMING PROJ ECTS."

Registration is on July 20 and 21. visit web 4 Info

NOTE: We are not an Agency, we are a production company seeking actors

PH: 718-674-6009 OR 347-965-1822

WEB: WWW.ISLANDSTARZTHEATRE.COM

EM:daleystarz@gmail.com

REAL ESTATE

HUDSON RIVER HOME
Magnificent Views

boating and swimming
10 miles from WOODSTOCK, N.Y.

100 miles from NEW YORK CITY

348 ft. of waterfront property
1.8 Acres, Newly renovated

4BR/2BA
Gourmet Kitchen,

beautifully landscaped
deep water dock,

2 boat ramps, 40 ft.
Lap Pool on River

Golf Green, Boat House w/apt. on top.

$1,850,000

contact jim alodolce.com
1-845-246-2109

MUSIC
MERCHANDISE

BUY DIRECT
AND SAVE!

While other people are raising their prices,

vre are slashing ours. CD's, LP's. Books,

Cassettes as low as 50 cents. Your choice

Nom the most extensive listings available.

For free catalog call (609)890-6000.

Fan (609) 890-0247 or write

Scorpio Music, Inc.

P.O.Box A Trenton, N.J. 08691-0020

email: scorpiomus o aol.corn
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',Amazingly, iconic singer/
songwriter Woody Guthrie
makes his first Billboard chart
appearance this week, as Woody
at 100: The Woody Guthrie
Centennial Collection enters
Folk Albums at No.18. The set
commemorates Guthrie's July 14,
1912, birth. (He died in 1967.) The
boxed set features 57 recordings
and a 154 -page book.

»Ed Sheeran's "The A Team"
debuts at No. 95 on the Billboard
Hot 100. Sorry, fans of the hit
'80s NBC TV show of the same
name: The song is the latest Hot
100 hit that doubles as the name
of -but isn't the theme to -a TV
series. Previous like -titled but
otherwise unrelated songs and
shows: "Friends" (Jody Watley/
NBC), "Good Times" (Chic/CBS)
and "Taxi. (Harry Chapin/ABC).

OWRead Chart Beatat

ejlelb'
week

oard.comichartbeat.

Zac Brown Band's No.1; Frank Ocean Arrives
Zac Brown Band nets its second No.
1 album on the Billboard 200 as Un-
caged starts with a larger -than -ex-
pected 234,000 copies sold, according
to Nielsen SoundScan. It earns the act
its best sales week yet, trumping the
153,000 that You Get What You Give
sold in its debut frame in 2010.

Some industry sources had thought
the album was going to launch with
220,000, but the album did better than
expected during the weekend. The
number was aided by two significant
TV performances on CBS' "Late Show
With David Letterman' (July 11) and
NBC's "Today" (July 13).

Also amplifying Uncaged's number
was Amazon MP3, which sale -priced
the set for the entire week at $3.99.
While SoundScan doesn't break out
how many copies are at a specific re-
tailer, some sources suggest that Am-
azon may have contributed around

25,000-30,000 of Uncaged's debut
frame. Its total download sales for the
week amounted to 139,000, and it de-
buts at No.1 on Digital Albums.

Uncaged tallies the second big-
gest sales week this year for a coun-
try album. Only Carrie
Underwood's Blown
Away moved more in a
week, when it arrived at
No. 1 with 267,000 on
the chart dated May 19.
Further, in 2011, just
one country album sold
more than 200,000 in a
single week: Lady Ante-
bellum's Own the Night,
which bowed with 347,000 on Oct. 1.

Zac Brown Band notches threealbums
in the top 20 on the Billboard 200 this
week, the first time a country act has had
that many in that regionofthechart since
Garth Brooks had a trio on Nov. 7, 1992.

Ocean'slabel,Deftam,tostartsellingthe
CD version as soon as it arrived in stores.
In turn, many brick -and -mortar retail-
ers had the album on its shelves during
theweekend. (But notall:Targetisn'tcar-
rying the title, seemingly protesting its

iTunes exclusive.)
Stunningly, Ocean's

debut surpasses Ush-
er's recent first week
with Looking 4 Myself
(128,000) and almost
matches that of Chris
Brown, whose Fortune
launched a week ago
with 135,000. Consider
how Ocean's album-

with little promotion (compared with
Brown and Usher) and basically only
available at iTunes-sold about as well
as two superstars with multiple hit
radio singles and wall-to-wall promo-
tion. (Ocean has never hit the top 40 on
either Hot R&B/Hip-Hop Songs or the
Billboard Hot 100. He only just made
his debut TV performance appearance
on July 9, on NBC's "Late Night With
Jimmy Fallon.")

Ocean's robust first week was cer-
tainly unexpected. Previous to the al-
bum's release, industry sources had
forecast it was going to start with
40,000-50,000 copies, on par with Odd
Future's own studio debut, The OF
Tape Vol. 2 (40,000) earlier this year,
and group frontman Tyler, the Cre-
ator's Goblin (45,000) in 2011. How-
ever, unlike those two rap albums,

Over The
Counter
KEITH
CAULFIELD,

aid

MOTION OF THE OCEAN: At No. 2 on
the Billboard 200, the much blogged-
about R&B singer/songwriter Frank
Ocean bows with his debut studio ef-
fort, Channel Orange. The Odd Future
member's set sold 131,000 in its first
week -mostly from the iTunes store.
However, about 3,000 of those sales
were physical CDs.

The set was initially exclusively re-
leased through iTunes on July 10-a
week before its advertised street date
of July 17. Since it dropped digitally,
physical retailers got the go-ahead from

Channel Orange is an R&B effort and
has been generating the kind of word-
of-mouth a publicist could only dream
of. Also, while Ocean is a member of
Odd Future, he's much less ofa polariz-
ing figure than the controversial Tyler
and the rest of the crew, which also
helped Channel Orange's cause.

We also can't forget how the album
arrived at retail shortly after Ocean
made news on July 3 for a Tumblr post
that revealed a past relationship with a
man. While he didn't say that he was
gay or bisexual, it was still a fairly note-
worthy disclosure in the world of R&B.
(It's a genre not known for many out
artists.) Some label sources suggest
that the news and buzz surrounding
Ocean -and his Tumblr post -helped
push sales of the set to greater heights.
Arguably, there were many consumers
who didn't know who Ocean was until
news organizations began reporting on
his Tumblr post.

Can Channel Orange climb to No. 1
next week, now that sales from all re-
tailers are kicking in? Early forecasts
indicate that it mightse1150,000, which
won't be enough to top the list. (That
number will not include sales from
Amazon MP3, as it's selling the set for
$2.99. According to Billboard policy,
that's below the minimum price of
$3.49 required for sales to count toward
chart placement during an album's
first four weeks of release.) Instead, No.
1 will likely go to Nas' new Life Is Good,
with around 120,000.

Nlarket Afatch A Weekly National Music Sales Report

Weekly Unit Sales Year -To -Date FF:a!VE5Frc:Y,;S:77i7;v:4-
Nsfae:;TI4-I:otereAll.ybpuem

5,558.000 2,369.000 25.065,000 OVERALL UNIT SALES
5,800,000 2,534,000 25,888,000 Albums 166,416,000 161,812,000 -2.8%

-4.2% -6.5% -3.2% Digbl Tracks 706.964.000 748.972,000 5.9%

5,610.000 1,777.000 22,916.000 StoreSingles 1,503.000 1,857.000 23.6%

Change -0.9% 33.3% 9.4% Total 874,883,000 912,641,000 4.3%
'Digital album sal. am also countad within album sales,

Albums Or 237,112,400 236.709.200 -an
Weekly Album Sales (Million Units) .rottILVI"'"Ien"`"m"'"`T"'""'"'"'"'"'"""'"
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The Wanted makes its Soda! 50 debut

at No. 44-six months after the group's

arrival on the Billboard Hot 100. During

the charting week, the British ad

gained 72,000 new fans across Facebook

and Twitter. Its single "Chasing the

Sun" rises 70-53 on the Hot 100.
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PROGRESS REPORT

Little Hurricane, "Haunted Heart"
The San Diego blues duo is bubbling under the threshold of the Triple

A airplay chart with the song, which has sold 5,000 downloads,
according to Nielsen SoundScan. The tune's official video has earned

more than 125,000 views on the act's YouTube channel.

--M776M21
Memoirs Of A Curb Server

Imn2rciliriDlilceaegn*r7EP

111

Inheil,-let,icIAIThHeHneart

Fu u
Young

r e 0a
FollowForestry

Nero
Welcome Reality

Gabe

Kokane
The Legend Continues

Volbeat
Beyond Hellaibove Heaven

Azealia Banks
1991 (EP)

Casey Abrams

Johnson
Underdogs On Top

Imagine Dragons
Continued silence (EP)

The Head And The Heart
The Head And The Heart

Volbeat
Beyond Hell/Above Heaven

CavanaghHollie
Ame,huao

on
T/: Hi hligh0lEP1

Tercer Cielo
Lo Clue El Viento Me Enseno

Rhonda Vincent
Sunday Mornin' Singin: Live!

Glass Cloud
771e Royal Thousand

Nero
Welcome Reality

Gerald Albright/Norman Brown
24,

Data for week of JULY 28, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 61



THE BILLBOARD HOT 100
,24 TITLE
4 s .,JOER(SONG,RITEN

CALL ME MAYBE
J.RAOLSAYURAMSAY,C.RJEPSENJ.CRDWO

1 21

2 2

'

0
6 6

O 12 20 9

2

5

qq

11.1PRINT/ PROMOTIDNALI2OTL g

CarlyRaeJepsen
008OVSCH00L80WERSCOPE

PAYPHONE Maroon 5 Featuring Wiz Khalifa
BENNYBLANCOMELLBACKIA.LEVPIE,B.LEW4A.1.44LIK.D.OMEUOSIELLBACK,CJIHOWS) 004814/OCTONUNTERSCOPE

WIDE AWAKE Katy Petry
DR iu..paRUTOCPERRY.1.60TTWALD.MAXMARTIN.BMCKEEJIWALT81) 49 CAPITA

SOMEBODY THAT I USED TO KNOW Gotye Featuring Kimbra
VIDE 8ACKERNDE BAIXER.L8ONCA) (a SAMPLES VSECONOSFAIRFAX/UNIvERSAL REPUBLIC 111.

LIGHTS Ellie Goulding
RSTANNAROAHL.ESIEJGOUU)ING.RSTANWO.AHOWES1 @ .RMTREEANTERSCOPE ....

WHERE HAVE YOU BEEN Rihanna 
DR Lioa CifIKurr,,RISO.DEAN.I.GornyALD.C.HARRIS,HAVALT01.6.1440,1 0 SRP/DEFJA1311/4G

GREATEST GAINER/
STREAMING

WHISTLE Flo Rida
06L7SS.01FR48110011ARD.13.8184ACACM0&MIRWADEGLASS.A113WM1 PPOUOYARANOC

Desp ite a 2°/.: dip to

205.000 downloads

sold, the song

becomes Perry's

eighth No. 1 on

Hot Digital Songs

(2-1). She passes

Eminem's seven

leaders and trails

s only Rihanna (11) for

the most No. is in

the chart's archives.

O 7 9
TITANIUM David Guetta Featuring Sia
DOLE1171/4611114FORTACROJAWSILPLERD.GUET1AATUINFORT,N.VANDEWALU OMNI AMUSIVASTRALWEROCAPIYOL

7

O GREATEST GAINER, BLOW ME(ONELASYRISS) Pink
II ITA + Al G.KURSTORPROOKUR.8171 ORCA

10

11

12

13

14

WILD ONES Flo Rida Featuring Sia
SuitY810AAWEILITDILLOO.RJUDRIN.PNEUOSFUFIERAXWELLI.LNIRELLMODLOVU311ACOM11 0 FOE811WATIANTC

WHAT MAKESMAKES YOU BEAUTIFUL One Direction .
CrALKA.TACOu8IR.YA000OVAu,SKOI(C1141 OSYCLUCOLuM814. 11-.

CD
MERCY KanyeWest, Big Sean, PushaT, 2 Chain, .
17DOWTSTSAFTSAVORSON.TD104,110,171MITHOW408TALEARLETRYAMWO 0600DA2GAMIA06WWELINIG

Q WANT U BACK
SWILBACKISHELLBACXS.ROTtC1141

Cher Lloyd
0 SYCOEPC

e SOME NIGHTS fun.
J BH4SKERROU 811.01 OF1.10.818YRANDARP

O GIVE YOUR HEART A BREAK
IALDAND01.8610N8016,JALOCANDER&STEIN88161

Demi Lovato .
@HOLLYWOOD ..1

19 15 13
GLAD YOU CAME The Wanted
8.1.1.6.MC00TC6Eo9.WAsECToR.E.DR6VET11 (BOO GLoRALTPLENTAIERWRIOIDAIG

EVERYBODY TALKS NeonTrees .
J.VIELDA.JoHNSENIT.GLENKT.PAGHoTTA, OOMERCuRY1110. 11.

l0 10
SCREAM Usher
1.1./AAR11o.SHELLRACKIMAX6IAATINSHELISIO.S.KOTECHA.U.RATMOND M 0 RCA

e 7
WE ARE YOUNG fun. Featuring Janette Monae

MASKER INALgSSADOSTAANTONOW.J.BHASKER1 GOOCUEILD BYR05t8141Re

9 8
STARSHIPS Nidti Minaj
kwiREDIAE.Cf.10.11WIRALNJOIATAT.C.FAucitYAUJUB.WANECToR1 GYouNGhluNEYAASHMONEYANIVIERSAIREPLOUC

11 12

13 11

14 15

27 35

28 32

19 22

18 21

21 17 18

cD 26 31

0 23 27

ap24 23

25 20 17

26 21 19

27 16 14

35 40

29 25 25

30 30 28

CD33 30

O 34 33

0 38 49

34 29 26

0 40 38

cp 37 34

37

38

39

0
42

43

0
0
0

31 29

22 16

36 39

43 45

39 41

32 24

41 37

5 59

59 61

52 56

47 42 36

O 51 53

49 44 42

50 47 46

57 58

56 57

70 72

64 67

55 46 51

GOOD TIME
AyouNGIATOUNG.m.THICSSEN.D.IICI

Owl City & Carly Rae Jensen
0604.1100LBOWINTIOS000n166IVERSAL Ru..

LET'S GO Calvin Harris Featuring Ne.Yo
CHARRI$ICHARRISS C.SMM1) @ULTRA

COME OVER
8 CANNON.KCIIESAFYIS.HUNTS.MCANALLYAOSBORNO

Kenny Chesney
0 BlUECHAIR/COLUMBIANASINiut

I WON'T GIVE UP Jason Mraz
J CHICC4REWL1 MRAZMNATTER1 C.41,6400686

DRUNK ON YOU
ISTEVENSIRCLAMON.C.TOMPKINS,KERRI

DRIVE BY
ESPIoNAGE.8.WALICIRIPIOW4AHAN.E.UNDAELJOFC<LUNDI

Luke Bryan
O CAPITOL NASHVILLE

Train
OCDLUMBIA

BOYFRIEND Justin Bieber
moos/4(8,1ot rtAPOSHOLIBIEBERIAICVY.M.MUSTDI @OSC11001.8omwhi2NDBRAUNASIANORDAIG

NO LIE 2 Chain, Featuring Drake
otAot.ii ofF115,4GRABAM.hlwiultalS) O DUFTLE BAG 8012/DErJANVIDJMG

THE FIGHTER Gym Class Heroes Featuring RyanTedder
RBICODER.NIANCANELLA,MICIASSHEROES.RaTEDDERN7ANCANE11A1 ODECAYDANCEnO.E0 BYRAMENAIRP

STRONGER (WHAT DOESN'T KILL YOU)
O.KURSTIN ELOTSSONATAMP09.0.6/WISON,6 KURSTNI

EVEN IF IT BREAKS YOUR HEART
mo:RUO<C1WHOKE.PASLAY)

WORK HARD, PLAY HARD
STARGATE.8ENNY BLANC° IC,J.THuMALB.LEVINMS.ERI@EN.T.E.HEROW4SEN1

Kelly Clarkson
Om.

Eli Young Band .
@REPUBLIC NASHVILLE

Wiz Khalifa
O POS1RULVATLANTICARP

PONTOON Little BigTown
J.JDYCEN.HEMBT.LLA110.8.DEANI O CAP110LNA5IWILLE

SPRINGSTEEN Eric Church
JJOYCEILCOURCART0.0ELL,YDEI 0 mil NAsilviar

WE RUN THE NIGHT
R0301..11E PARIS iC.DAvISSN08 SCRRLA)

Havana Brown Featuring Pitbull
0 UNIVERSAL REK/BUC

5-1-5-0 Dierks Bentley
13.8FAVERSIWOOTENIJ.BEAVERS0IFAVERS.D.BENTIEY) 0 CAPITOL NASHVILLE

FEEL SO CLOSE Calvin Harris
GHARRISICAAPAIS1 OULTRA

BACK IN TIME Pitbull
00100.0.161GSTPREPUIBUDDHAOCKR121.1ARGASMKPICHMA.711£10$8081.011E/X0411ELI 6.183;61101.0GROUHOS.

CASHIN' OUT CaSh Out
CuSPita1J.r.1.11.6188010 01084SESLDADED/EPC

(KISSED YOU) GOOD NIGHT Gloriana
MSERLETICitcoSSIALLKEARI 0808LEMOVARNEA13130S.NADAILLEAMI 11"

ONE THING One Direction .
Rvicouo.orALK to rAt0tio.C1-AKS.ICOTE0HRI OSYCO/CDWM814

BROKENHEARTED Ka rziin, 
aRKUT.E.V.RIGHT14.110DEVANN.NNOONARRHEAD,JAILLMILYAWALTER.E..WF16HT)

PART OF ME Kary Perry .
DR iu..1.141MIAFMN.CilKilnKFERRY.L.6011WALD.M4XMAKIALalOCKEEI 00 CAPITOL

ANGEL EYES Love AndTheft
J LE011COKANE.GUNIOERSON.E.PASLAT) e ACA NASHVILLE

TOO CLOSE Alex Clare 
DIPL0.8,11CAA.RECHTSC114101A.CLARE,J.DUGU101 OUNIVERSAL ISLAND/UNIVERSAL REPuBuC

WANTED
D.Hoffil.114YESO.yERGES.H.HATES1

Hunter Hayes .
OATLANTICNASWILLEAMN 1111

THE MOTTO Drake Featuring Lil Wayne Ei
T.MINUS11.6.1114M.D.CARTER.TWILIANISMAY1 61YOU1116MONCY/CSHrooNEY/olowRsto RERBUC

LEMME SEE Usher Featuring Rick Ross
JIMJONSMIROloolisuMilMak4.14.104.01.1r.AUR4TMONON.E.BELUNGERLKNIGHTENwLFOIHRTS111 OR.
HEART ATTACK
BENHYBLANCO.IOCO LOVE18.1.N.RICOLOVE.T.NEVIMSON) @SONG-1'407a=
BOTH OF US B.o.B FeaturingTaylor Swift
DR wol.DFLOPERSAID16,1007.41111,11111.4,00.411.81.40H.613VIIONV01111 OFEBIWOOGR4104.11.64llAn

TONGUE 11ED
RRADINIGROUPLOVE1

Grouplove
L@CAIWASSACKATLANTIC

BEERS AGO Toby Keith
tainifr.R8111.8RINSoN1 OSHOWD064.0NIVERSAL

CHASING THE SUN The Wanted
()GLOM TALENTNERcuRYADA16

OVER Blake Shelton
s,I1 V1111C<SINENKINSO [JOHNSON) 0 wARN0113806.NAsHwwwwv

BURN IT DOWN Linkin Park
R131.18114/08111NODA1UNKINPARKI IOACHINESHOPMARNERBROS

10

14

16

17

18

18

17

22

23

186

10

2

28

25

29

17

Powered by a 39-16

las! on On -Demand

Songs (440,000 on -

demand streams,

up 53T), the rapper

collects a third tap

10 from his album

Wild Ones. fallowing

"Good Feeling"

(No. 3 in January)

and the title track,

featuring Co (NO. 5

in May).

1113
With 76,000 sold in

the chart's tracking

week, the song

passesl million

in digital sales,

marking his eighth

download to reach

the milestone. His

2010 four -week

Ho1100 No. 1.

"OMG" (featuring

Will.i.am), leads

with 4.6 million.

The British singer

33 lands her first Hot

Digital Songs top

10, as "Want U

35 Bad" rises 13-9

(114,000; up 30%).

34 On Hot 100 rplay,

it climbs 51-44 (25

million audience

impressions. up 8%).

19

12

11

36

40

al
The second radio

single from

39 Believe begins on

Mainstream Top

40 (No. 36) and

Rhythmic (No. 40)

and re-enters Hot

Digital Songs at

No. 61(30,000; up

6111.

16

44

45

46

14

48

42

18

51

52

53

54

30

3a ez
1;),OrDICIER 'SONGWRITER) HAPRINT/PROMOTIO:LAIIITI.

56 50
BEEZ IN THE TRAP Nicki Minaj Featuring 2 Chainz
KE.NUE10.T.MARAIIAJDRDAV MEPPS) @HO MONEY/CASH MONETAJNlyERSAL REPUBLIC

O lb 29 DARK SIDE
6 PCUTLSTINMUSBEEALIX6 1

Kelly Clarkson
0 ISISCA

O 60 64
TAKE IT TO THE HEAD 2. Khaled Feat. Chris Brown, an NickMinaLilArgI.,,.Z 1:Iht ,,R;a

O 66 71
LITTLE TALKS Of Monsters And Men
Of 41001SIERSAN0IADJAARHARSSC0104131111.144ASDOT118.RTHORHA11SSONI p90114SLEHFLAMI R4S11.1NNERSALREPLEIUC

60 62 RI
LEAVE YOU ALONE Young Jeezy Featuring Ne-Yo
WARREN 60 wJENKINSWGRIFORSCSMiTHWSTON-9,111,11 OCTE@EFJAWI0J1,1G

61 61 63
NOBODY'S PERFECT J. Cole Featuring Missy Elliott
J1CoLVJ Coif .C.M.WHELD1 0' R0CNATIDN/CoLWAL4

0
0
0
0
0
co
0

/1 68
IROGERSRSHAPIR0.7.1.14RTINAINE5LERI

65 66
POSTCARD FROM PARIS

73 77

67 70

82 87

68 65

76 74

" 76

71 69 -
72 /2

73 74

O 85
O 81

0 85

0 BB
Er, 90

80 84 83

O 97
O 91 89

IT'S TIME Imagine Dragons
8 DARNE11.11,1AGINEDRAGONS(0.RLINOLOSW.SERPADRELPACK81 e KIDINAKORNEWINTMSCOPE

O 93 98
BANGARANG Skrillex Featuring Sirah
SKRILLExISMOORD 0131613(47/7WSLIVATIANTIoRp

(2) 96 94
GLASS
IA, IR COPPSRti...1 101E1

Thompsons.ro ,,,91.xt!,

THINKIN BOUT YOU Frank Ocean
CDCEAKSTAYLORCEOCEANS.TAYL010 (9000FLM1RE/004.0.4/81.0.16

ONE MORE NIGHT Maroon 5
him mARTIN.sHELLBAcK14.1.E.K.SHELLBACXS.KOTECIMAIAX mARToo 0 ArAVOCTONE/IlirrEkSCOPE

CREW LOVE Drake FeaturingTheVVeeknd
0.V.117011.1111,1004.91186.8.4.1.N.9488.1.1.WIATESH.W.1000180 pron6W2111,0.90.1301146IPSARINJO1C

MY HOMIES STILL Lil Wayne Featuring Big Sean
Slfr0.114.12,RWMITERSAI0ERECI0WMARD04.0111.400.01.101.56.80.4,1 011(1.n6k111E1.1.911,1./VIOMARIKIIIC

GET IT STARTED Pitbull Featuring Shakira
sworm,y4NOLCOIWIDALMAWC11142DS0011.41S9W114174701.8.71.1,..51512/444101.8111,44 OM X610.0711.009Y.A

POP THAT French Montana Featuring Rick Ross, Drake, Lil Wayne
LEECCTIJAW.21112,K100880001WLRONFITSRAORAMMOCARTERALHORRISLCAMPPan @COKE BOTSSADBOTWERSCOPE

RIGHT BY MY SIDE Nidci Minaj Featuring Chris Brown
oRDARIKOWPRO0F1O.TMW.JAMI5ELWRICERE.COMF4:6411TSR07SOY.. OTOLKOON01.111.1010.1.1.13184.REFUeir.

 r
86 83 62

87 89 82

88 92 86

0 99
C:3

91 95 88

TIME IS LOVE

Ncii.mANIX.PERRY.N.PERRYJI.PERRYKDIOGUARDI, COHEN)

HO HEY
R. H4D1.07AVSCHULT7J.FRAFES)

FOR YOU
0 iluFFX.uRBANIMPOWELLKURBAN)

JoshTurner
OMCANASINiui

The Band Perry
0 REPUBLIC NW Nis at

The Lumineers
ODUALTONE

Keith Urban
OCAPITC4N4gIVILLE

AS LONG AS YOU LOVE ME Justin Bieber Featuring Big Sean
RJOIK5leSALNDALMARIONSAUNOALKATINDUSE13ERVIUDERS0141 0.11001.130,134.101,0E411AUMSLA1401111.

HOW WE DO (PARTY) Rita Ora
-.ER.W.0.1,oNs....74160,SLWDSL.1.011.111.01.1,1fAS.116117,11..DSHAStFLO101.411.118.11 0.141111.0.
WHY YA WANNA
S.HENDFICKSMGRAVM.C.DESTEFANDAGORLEY1

COWBOYS AND ANGELS
8 DINERS OILYI,C11,110,1711C1101.51

PROMISES
0 STEPHEMS,J.RAWOSTERHENS.J.R.A.1414TSON1

TRUCK YEAH
8 OiLLIMORE.TIOCORAVOCJANSON.PBRUST.C.LUCAS.D.VITRIC10

Jana Kramer
EDELOORANASHOLLEMIN

Dustin Lynch
6141R@EN BOW

Nero
O MDWEROURWCHERRYYREE/INYETLSCOPE

Tim McGraw
051G /.44CHINE

99
THE WIND Zac Brown Band

STEGALL2.8R0WN 28828ROWN.W.DURPETTELLOVAID) OSOUTHERNGROUNDATLANTI.Pm

69
HYFR (HELL YEAH F G RIGHT) Drake Featuring Lil Wayne
T.1.111iUSAGR14w40.CARTER/i9.98.Twi.LWASAMMANKSMIIRCHW 0101.11.61/0nET0911/ONDUNRIRSALKP0O0C

90
SNAP BACKS & TAT700S Driicky Graham
.0.k/G BERGARCHT.80SSILCo0PE.1.6RAHAM.C.WARDAREDA4410 OKUISsRLDERAhoNE

BAG OF MONEY Wale Featuring Ride Ross, Meek Mill &T -Pain
93

8EATBILLKINAIRMAKIN11.11N.A.R.iMUJAMSNI.RoRERTS11.T.PA1N.S.COOKEI OMAYRADWARNERBRoS.

HARD TO LOVE Lee Brice
85

KJACORS,LIACCLURE.L.B..110.1.1010AN44021ER.B.GLOYER1 eCU118

AMEN Meek Mill Featuring Drake
92

KEY w41. iR.RVALLIMIS.JFELTON.4.6RAHAMANIWEIRRLABRAMSJAHMCDONAL01 OALutsuoaaVARNER EROS.

DON'T WAKE ME UP Chris Brown
merhASOMPOSORM00CIOUR7eA.000UAB07(00.1,11101.70449(WCROTAWRATB000ITMR41411MADDA@ABRO831 0133

SHE'S SO MEAN matchbox twenty
m SMEnC,R.THWAS.POOUCETTEXC0040 o RoaLowArvanc

MIDNIGHT CITY M83.
AGON241.a...1.148.0.4,01414SEN1.0012ALESALK188Y,11,1EDAL-JOHNSEN) PaiiiinklUTE/Caffkit

2 REASONS Trey Songz FeaturingT.l.
T.TAYL@BRIDGEO.NEVERSoN.T.TAVLDIMICD0WELLGJAARRISAR.M.111,10.EXSTEWART1 eSoNGS,DoiliAILANTIC

92 87 78
DANCE AGAIN Jennifer Lopez Featuring Pitbull
REDONE.AL 13URNA114XliwAT.E.16LES1.48.8.1141.11XJUNIORACPEREZ) @EPIC

SOMETHING TO DO WITH MY HANDS Thomas Rhea
1.10TCU T1101,1ASR11071..T.P.IILLER.C.STAPLETONI 06ALORY

GOLD ON THE CEILING The Black Keys
oA.Noffi Mo.!. 8,05 KEYSMAUERBACARCARNEYABURTON) pNLINESuCHA.RNER BROS.

THE A TEAM Ed Sheeran
J.60SLING.C.SHEERMIE.SKEER4H1 0 ELEKTM/A1LANTIC

C:D
HOME Phillip Phillips
o pEARSON@PCARSON.0.1101.DEM 0 ISINTERSCOPE

97 98 84
UP! LoveRance Featuring lamSu & Skipper or 50 Cent
R.0LIVERAMSUIIROUVERSWILLIAMS.POOXI @STOOD LIFONTERSCOPE

IIEW

RE-ENTRY

lIEW

RE FMTRY

12
THAT'S WHY I PRAY
0 111010 LEVERM,80,14.,88UTONI

C

50 WAYS TO SAY GOODBYE
ISPrONAGEMODAARAN.C.LIND.4.8JORKLUND,

Train
@COLUMBIA

Big & Rich
@WARNER 5506 NASIWILLEMAR

LOVIN' YOU IS FUN Easton Corbin
C.CHAMBERLAINUREAVERSB.DIPIERui 014ERCLIRYNASIWILLE

g

48

57

58

59

51

61

62

N3

64

65

21

62

68

69

70

69

72

 62
74

75

76

77

78

79

 72
81

82

72

84

851

42

ao

31)

so

90

51

17

53

94

95

 10
46

98

99

100

-1=1ZEIMIM
PINK PLANTS 'KISS' IN TOP 10

"Blow Me (One Last Kiss)," the first single from l'!nk's sixth studio album, The

Truth About Love (due Sept, 18), rockets 58-9 in its second week on the Billboard Hot

100 with Greatest Gainer/Digital and Airplay honors. The track rises 41-4 on Hot

Digital Songs (up 259% to 171,000 downloads, according to Nielsen SoundScan)

and 56-23 on Hot 100 Airplay (76% gain to 39 million audience impressions,
according to Nielsen BDS). Rushed to digital retailers on July 3, it lacked high -

profile placement in the iTunes store until its second sales frame, fueling its hefty

gain this issue. "Kiss" is P!nk's 12th Hot 100 top 10. -Gary Trust
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31 26 16 BOYFRIEND
JuslINRKBERscRoculoyAMEND Mums.O 38 8 LET'S GO
CAIRN HARRIS FEAT. NE.Y0 ULTRA

33 3,4 05 ONE THING
ONE DIRECTION SYCO/COLUMBLAO

17
TOO CLOSE
ALEX CLARE UNIVERSAL ISLANDAJNIVE.L REPUBLIC

WORK HARD, PLAY HARD
WEE KHALIF* ROSTRUINATIANTIC/RRP

FEEL SO CLOSE
CALVIN HARMS ULTRA

35 32 12

36 29 21

37 31 22

O 2

43 10

O 65 6

41 37 26

42 39 18

O 55 6

44 42 9

O 50 6

O 48 8

47 40 26

48 30 2

O 56 11

TOE WANTED GLOBS/ TALENTAKRCURYA

TRUCK YEAH
TIM MCGRAW MG MACHINE

TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

50 CASHIN' OUT
46 1- CASH OUT oasts LoADEMEPIC

PART OF ME
KATY PERRY CAPITOL

PROMISES
NERD huNrAERcuRy/cHERMIREEiNIERSCOPE

NO LIE
CHAINZ FEAT. COMEDUFFIE BAG BOY7AEFJAM4DJAC

CHASING THE SUN
THE WANTED GLOBAL TALENT/MERCURY/1E0MS

DRIVE BY
TRAIN COLUMBIA

BROKENHEARTED
ICARMIN EPIC

ANGEL EYES
LOVE AND THEFT RCA NASHVILLE

5-1-5-0
mums BENTLEY canna NASHVILLE

HO HEY
THE LIDAINEERs DUALTONE

(KISSED YOU) GOOD NIGHT
GLORIANA EIUBLERWMANER BROS. NASHVILLE/WAR

GLAD YOU CAME
El

0 ROCK-

TRITTIITEA ILIPMNT/PROmOTioN LABEL

1 1 32
SOMEBODY THAT I USED TO KNOW

O 3
21 UTMEOTRATILRP

3 2 22 VoLMVAFZUTY1,111712

O 28 IJATIVARTAT?TitngrAP , WE ARE YOUNG
FUN. FEAT. JANELLE PAONAE FUELED ST RAMEN/R. 121

6 6 27 IMVIWLm
O HO HEY

THE LUMINEERS DUALTONEO TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

O 11 24
crLI.TJLE.TAX 01.

10 13 BURN IT DOWN
UNE./ PARK MACHINE SHOPS/' N. BROS.

0 12 IPHCIL)Likg141WAS IRANTERSCOPE

O 20 4
7.0.V.VcIo1 ri AO SAY GOODBYE

13 10 44
PARADISE

O 04 5 MATCHBOX IrEANIBLEWATLANTIC

00 13 21NrElitiEGONS KIDINAKORNEVINTERSEOPE

0 Rea/HIP-HOP-

1113552 ARTIST wpm/I./PROMS! ION LABEL
4M II TITLE

#1
1 1

15
MP,. IS SAV.PUSIBEICIONZECMCD.ONCA17
MERCY

.BLOBTLI OF US

2 12 WORK HARD, PLAY HARD
WIZ KHAUFA RoSTRUAVATLANT1C II!

OD5 10 2N aCiAIMT. DRAREOuRIE BAG BM2/DETJAMIEUMG

5 6 16
CASHIN' OUT
um OUT BASES LOADED/EPIC

O 1, 10 geS.BA"18Zr7e,,,
7 7 15 BEEZ IN THE TRAP

NOIMSURAT HIMIGKENS V,Er.0.MAP.v.0.01WIEFLOJ:

B 4 2 I WISH YOU WOULD
OJOUHDYCHEEIST,ONME,C441510.1D,WoUGGRa8LK, ,

O 12 18 tu-gE171.
SEE
1gROSSIICA

47
5

POP THAT

16
HEART ATTACK

11 9
TREY sONGZ SONGBOOK/ATLANTIC

12 10 35
THE MOTTO "®

1 6

44 TR'ATOTAIraVoiTTITR/020N910.1146

U

44 WOBBLE
V.I.C.YOUNG MOGUL/REPRISEM'ARNER BROS.

MEL 27, r1T/ZI?. VOUAGMENRCAMAKIEVNIDERSU

O NEW AGE`"

P.g TITLE
gg ARMY IMPRINT/LABEL

0 UNSTOPPABLE
E.S. POSTIMmOUS wiGSHuP

2 1

132
RETURN TO INNOCENCE
ENIGMA VIRGIN/CAPITOL

3 2
132 ORINOCO FLOW (SAIL AWAY)

FNMA RUMEN/ARM BROS.

THE PEW GUYSAYGEUM ORCWSTRATHE MAW GUYS IIIO 4 23 BEETHOVEN'S 5 SECRETS

5

1111

8 3 132 PHigir'fiEllSEATA RNEfl EROS.

JIM RicKMAN FEATuRING Lam ANTERELLum sL61111
9

132
NEVER ALONE

la

HANS EmMER a, USA GERRARD OFCCA
0 523 NOW WE ARE FREE

THE PIANO GUYS THE PIANO GUYS

U
14

12 BOURNE VIVALDI

12 10
20

PRINCIPLESOFLUSTIEVERAST1NGLUSTMX)
ENIGMA VIRGIN/CAPITOL

LE

3 132
ONLY TIME
fNVA REPR1SEWARNER BROS.

5
532 RIVER FLOWS IN YOU

YIRUMA SINS

, 27 PEPONI (PARADISE)
THE PIANO GUYS THE PIANO MAYS

13
A THOUSAND YEARS
THE PIANO GUYS THE PIANO GUYS

15
55 THE CELLO SONG

THE PIANO GUYS THE PIANO GUYS

132 SILENLE

CO COUNTRY'"

TITLE
Li 3.g ARTIST 0.1PRINTIP90,10110NLAI3EL

1 I
PONTOON
LITTLE BIG TOM CAPITOL NASHVILLE

2 2
24 DRUNK ON YOU

LUKE BRYAN CAPITOL NASHVILLE

3 3 9 COME OVER
KENNY cliesNEy BLUE cliAMVCOLUMBIA NASHVILLE

O 5
16

glitITHEAVES ATLANTICAVMN

5 22 SPRINGSTEEN
ERIC CHURCH EMI NASHVILLEO 13 ANGEL EYES
LOVE AND THEFT . NASHVILLE

7 7 11
5-1-5-0
DIERKS BENTLEY CAPITOL NASHVILLE

O 9
21

(KISSED YOU) GOOD NIGHT 111
GLORIANA EMBLEMANARNER BRDSMAR

is, 6 2 -Tri:visKRz,E.t1A.,.

10 8
21

EVEN IF IT BREAKS YOUR HEART III
EU YOUNG BAND REPUBLIC NASHVILLE

DAY THAT I DIE
MUM PAIIDFEAT AMOS Lasoren MAMA.

54 53 HARD TO LOVE
LEE BRICE CURB

55 7

OVER
RUIN WARNER BROS/wmN

58
14

COWBOYS AND ANGELS
DUSTIN LYNCH BROKEN Buw

10 29
N00 BE /ACA NASHVILLE

SOLVIERTHIN"BOUT A TRUCK
RIP

0 LATIN -

IN TITLE
ARTIST IMPRINTIPROMOTION LABEL

1 1 t53 DANZAKUDURO

14

116

I
DOGMA MLUCEIIISONONNCITIACRERADIE

r; 2
56

AI SE EU TE PEGO
MICHEL MO PANTANNAURGEJSONY MUSIC

IC) HASTA QUE SALGA EL SOL
Lig) 3 1" SHAMA FEAT IRESHLYGROUND EPC/SOW MUSIC UM

WAKA WAKA (THIS TIME FOR AFRICA)

DON GUAR uRFANATO/MACHETFJUMLE

'0 7 132
HIPS DON'T

(PIC/SUPN MUSIC LATIN

6 9 18

O 17 4

11 17

DUTTY LOVE
001011M Ma NEW NATASHA ORFAHATOMADIE7DLADE

CREO EN TI
REK SONY MUSIC LATIN

INCONDICIONAL
PRINCE ROYCE TOP STOP

10 17 tr,a1C7pgior,,YIULA,

0
113

132 atrUDE ERAS INT E C 0 PENA I L E

28 S:£111Y FEAT. Ul REPUBUKA WARNER LATINA

2 12 89 PITLIB°1.11rPOISNAMOUS ARTIST/SONY MUSIC LATIN

58
37

BAILANDO POR EL MUNDO
JUAN MGM FERE MULL. EL MASON+ MUSC IATIN

55
97

THE ANTHEM
PITBULL FEAT. UL JON FAMOUS ARTIST/TVT, HASTA OUE TE CONOCI
NANA WARNER LATINA

KID -
MP,

TITLEw3

Si so A HA P 9HT/ LAS EL

,
4

WINDOWS DOWN
13TR NICKELODEON/COLUMBIA

[2 2 5

-11"1
DON'T RUN AWAY
TYLER JAMES WILLIAMS FEAT. HMS ALT DISNEY

13 3 4

GUARDIAN
lrtri.liag.WILLMAIS WALT DISNEY

... 4 5 ,^y1RAN,,,s1m.s. COCO JONES WALT OISNE,

ow- .0!:LR.....TAsc,A,T.-Tririlvx..,,Ey
MOMENT OF TRUTH
MERJAMES MAN. &OPINION WOOL RAMC DISNEY

6
19

EITTELLAYLTHXXE wALT DISNEY

18 7
20 TETII=IDLUISICUSLO.CLSLMAEJUIC

IC) 52 58 SOMETHING DANCE FOR 1111

tio 9 9 MAKE IA! AMERICA

11 10 17 ITIVEZTil%H NICKELODEON/COLUMBIA

112 8 8
WHAT I SAID
c0c0 JONES WALT DISNEY

13 10 7 RAG CAST MAX sCHNE1DER NICKELODEON

ilk16 82 lAUl! PZEREVINARy LLVI INALT DISNEY

imr- 06 tvicyiegt,,forA

Data for week of JULY 28, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 63
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TITLE
ARTIST IMPRINT/P.141M LABEL

I 13
PAYPHONE
PAAROONSFEAT.VAZ KHAUFAAPALTICTOIKINTERSCOPE

2 18

3 13

6 8

5 19

4 19

7 12

9 14

9 8 20

10 10 22

13 10

12 18

13 11 20

14 15 22

16 9

16 14 11

18 1

(t) 19 20

0 34
0 23

co26

22 17

O 25
24 20

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOYANTERSCOPE

WHERE HAVE YOU BEEN
RINANNA SRP/DEF JAAVIDJMG

WIDE AWAKE
KATY PERRY CAPITOL

LIGHTS
ELLIE GOULDING CHE RAMEKIN RSCOPE

SOMEBODY THAT I USED TO KNOW
SONE FEAT. IMBRASMILLESTESECONOSSANAWINERSWEPUSUC

SCREAM
KKR RCA

TITANIUM
0A410 GUETTA MAT. RAMAT MUSIDASTRALINEINDMPITOL

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SECO/COLUMBIA

STARSHIPS
MEM MIIIAJ YOUNG MCNETCASH AIONEYAINNERSAL REPUBLIC

LET'S GO
CALVIN HARRIS FEAT. NE.Y0 ULTRA

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

WE ARE YOUNG
FUN. FEAT. JAN ELLE MONAE FMK BY RAMEMARP

WILD ONES
FLORIDA FEAT. SIA POE BOY/ATLANTIC

ONE THING
ONE DIRECTION MO/COLUMBIA

THE FIGHTER
CLASSMMESFEMINNITEDDERDECLAW.WWW PRIMA.

WANT U BACK
CHER LLOYD SYCWEPIC

WE RUN THE NIGHT
HAVANA BROWN FEAT. NEBULA UNNERSM REPUBLIC

, pitieg loirE (oNE La.sT lass)

3 GOOD TIME
CYSUMMEMSENEMSCHIMISONITAS.D.NeK

5 WHISTLE
FLO AIDA POE BOY/ATLANTIC

BACK IN TIME
PITBULL MR. 3119POLO GROUNDSMCA

CHASING THE SUN
THE WANTED GLOBAL TALENT/ME RCURVICUMG

BOYFRIEND
!UM. BIEBER SCHOOLBOY/RAYMOND EIRAUNASUNDADJM6

26 22
HOW WE DO (PARTY)
RITA ORA ROC NATION/COLUMBIA

3 EVERYBODY TALKS
NEON TREES MERCURVIIDAIG

BOTH OF US
BOB FEAT. TAYLOR WAFT REBEIROCKG RANO HUSTIEfATIANTIC

O 12 1.,'Ilo?",',"LTYL,(8,:.

O 11 TgrupgYEE82E.11.8,A...8O DARK SIDE
KELLY CLARKSON INRCA

CD NOW OR NEVER
OUTASIGHT WARNER BROS.

CD
36

SOME NIGHTS
FUN. FUELED BY RAMENAIRP

33 32
19 RUMOUR HAS IT

ADELE XLICOWIABIAO 35 5 TOO CLOSE
ALEX CLARE UNNERSAL ISIANDAINNERSAL REPUBLIC

35 33 6
ONLY ONE
SAMMY ADAMS RCA

0 Es AS LONG AS YOU LOVE ME
44100 BOER FUMBIG SFANSMOUMMATIRMOSPAINSW0101146

37

C
C

37 4 SUVIVIAMATCHBOX LE

3
BURN IT DOWN
LI NICIN PARK AIACIUNE SHOPAYARNER BROS.

39 2 BACK 2 LIFE (LIVE IT UP)
:4 SEAN KINGSTON FEAT. E1. BELUGA HEIGHTS/EPIC

HURT ME TOMORROW
KNAAN ASINOCTONE/INTERSCOPE

Notable action abounds below the 25 -position print threshold of the

Adult Top 40 chart (viewable in lull at billboard.bizicharts).

former Bubbling Under spotlight artist Junior Doctor rises 32-31

with "Uh Oh" (up 10% in airplay, according to Nielsen BDS). The video

for the song, the first single from the quartet's album Clumsy Words

and Bad Pickup lanes, stars Cassie Steele from Canadian 111 drama

"Degrassi: The Next Generation."

Daniel Powter climbs 38-36 with "Cupid," the Canadian singer's

first visit to Adult Top 40 since 2006 when he charted two titles,

including his debut 12 -week No.1 "Bad Day." "Cupid" previews fun

On the lights (due Aug.14),

Powter's first album since 2008.

At No. 40, Christina Perri

debuts "Distance" (featuring

Jason Mraz), the follow-up to

her No. 7 -peaking "A Thousand

Years." The collaboration

appears on the deluxe edition

of Perri's debut album,

loyestrong., which reached No.

4 on the Billboard ZOO and has

sold 345,000 copies, according

to Nielsen SoundScan.

(1) ADULT
CONTEMPORARY-

-'
IS TITLE

5 5g ARTIST iMPRIAMPROMOlION LABEL

O #1 STRONGER (WHAT DOESN'T KILLYOW
7 wKs HUY CLARKSON 1NRCA

O 3 23

O 13

4 2 29

O 5 18

6 6 43

O 10

8 8 29

II 7
48

10 9 19

1, 10

13

13 12 27

14 14 9

17 21

O 15 13

CN 16

18 16 20

19 18

20 11

22

22 23 5

O 28 2

O 76 1

25 21 10

sl

DRIVE BY
TRAIN COLUMBIA

SOMEBODY THAT I USED TO KNOW
GOTIEFFAXMINKSIAELFSNSECOMGFARFAMNIRSAL F(PUBUC

SET FIRE TO THE RAIN
ADELE XUCOLUIABIA

RUMOUR HAS IT
ADELE XL/COLUMBIA

BRIGHTER THAN THE SUN
COIME CAILIAT UNIVERSAL REPUBLIC

GREATEST
GAINER

CALL ME MAYBE
CARLY RAE JEPSENOWSC110018OY11NTERSC0K

THE ONE THAT GOT AWAY
KATY PERRY GAPIINL

JUST A KISS
LADY ANTEBELLUM CAPITOL NASINILLEXAINTOL

MOVES LIKE JAGGER
AMOK RAT CHRISTINA AGUREMAAMOCTCONANTERSOVE

PAYPHONE
MAROON S ASAVOCTONEANTERSCOPE

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COWAIBIA

A THOUSAND YEARS
CHRISTINA PERRI SUMMIT/CHOP SHOWATIAN11CARP

HAPPY PILLS
HORAN JONES BLUE NOTE/CAPITOL

DOMINO
JESSIE J MVAAJNIVERSAL REPUBLIC

WE ARE YOUNG
FUN. KAT. MIELE( MONAE FUELED BY RAMENMRP

I WON'T GIVE UP
JASON MRA2 ATLANTICAMP

ENDLESS LOVE
UONEL RICHIE FEAT. SHAMA TWAIN MERCURY NASHVILLE

PART OF ME
KATY PERRY CAMEO L

GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/100AG

WIDE AWAKE
FM PER. CAPITOL

EVERYBODY TALKS
NEON TREES MERCURIMDJMG

BROKENHEARTED
KARMIN EPIC

BETWEEN US
MARGO R. ORGANICA

SHADOW DAYS
JOHN MAYER COLUMBO,

E TITLE
g ARTIST IIAPRINTLPROMOTION LABEL

2 14

3 3 24

O "6
5 5 16

6 4 20

0
8 6 21

9 8 26

10 10 27

CD

CD

II 11

13 5

I5 1

12 20

15 14 21

17 25

ID 22 2

O 16 6

19 18 19

20 19 17

20 12

25 4

23 8

24 21 13

24 7

PAYPHONE
MAROON S APAVOCTONDINTMSCOPE

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOULBUTANTERSCUPE

SOMEBODY THAT I USED TO KNOW
MY( FEAT.OMMYAKESN SEDAMTARWANNERSAL %PUBLIC

EVERYBODY TALKS
NEON TREES MERCURY/104MS

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION MI:MUMMA

WE ARE YOUNG
FUN. FEAT. AIMEE MONAE FLAK BY RAMENAIRP

WIDE AWAKE
KATY PERRY CAPITOL

GLAD YOU CAME
THE WANTED 61.0BAL TALENTMERCURWIDJMG

I WON'T GIVE UP
JASON MRAZ ATLANTIC/RRP

DRIVE BY
TRAIN mum:
BROKENHEARTED
KARMIN EPIC

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEINATIANTIG

DARK SIDE
KELLY CIARKSON19/liCA

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

RUMOUR HAS IT
ADELE XUCOLUMBIA

LIGHTS
EWE GOULDING CHERRYTKEANTERSCOPE

GREATEST
GAINER

BLOW ME (ONE LAST KISS)
P. RCA

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

FREE
GRAINTI6 N.W.FRWCAPROL

SWEETER
GAVIN DEGRAW.MICA

THE A TEAM
FD SHEERAN REICTRAMTLANTIC

SOME NIGHTS
FUN. FUELED BY RAMEWRRP

WHERE HAVE YOU BEEN
MANNA MINDEFJAWIDJMG

WILD ONES
. RADA FEAT. SIA POE BOWATLANTIC

TONGUE TIED
GROUPLOVE CANVASBACK/ATUURIC

0

t ROCK SONGS'"

TITLE
-EIMPRINDPROMINION 111311.

BURN IT DOVVN
1 1 13

LINKIN PARK MACHINE SIILIPAYARNER BRO.

12
O

5

O
O

O
C
11

13

14

15

C
17

18

20

.11,

2 24

3 28

5 12

4 31

7 19

8 11

6 20

13 10

15 9

II 15

14 13

10 33

9 32

12 29

17 15

16 41

18 32

19 20

20 16

22 15

10,11,

GOLD ON THE CEILING
THE BLACK KEYS NONESUC...WARNER BROS

LITTLE TALKS
Of KURZ MO FIENSKRAEL Of LJEKJIMS LAMER. MI1214

DAYS GO BY
THE OFFSPRING CU LIM IA

TONGUE TIED
GROUPLOW CANVASBACK/MANTIC

IT'S TIME
'NIACIN( DRAGONS KIDINAKORNEWINTERSCOPE

SOME NIGHTS
FUN. FUELED BY RAMENMRP

HATS OFF TO THE BULL
CNEYELLE EPIC

UNITY
SHMEDOWN ATLANTIC

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/UNIVERSAL REPUBLIC

LIVE TO RISE
SOUNDGARDEN MARVEL/HOLOW000

HO HEY
THE LUMINEERS OUALTONE

MIDNIGHT CITY
MM. ANDIAUTE/CAPITOL

SOMEBODY THAT I USED TO KNOW
OREM UMBRA SMMESN SECOWLEAR1LANACE.1 LEPUBUC

EVERYBODY TALKS
NEON TREES MERCURWIDJ MG

STILL COUNTING
VOLBEAT MASCOTNERTIGOWNNERSAL REPUBLIC

THESE DAYS
TOO FIGHTERS ROSWELL/KA

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE ELK. BY RAMENAMP

YOU'RE A LIE
SLASH FEAT. MRS KUM. TM CONSPIRATORS OK IMOLAI I:;.

BLOODY MARY (NERVE ENDINGS)
SIWERSUN PICKUPS DANGERBIK

ANNA SUN
WALK THE MOON RCA

maw GREATEST
Rmff GAINER

23 21 14

24 16

25 8

26 23 17

26 9

28

29

30

35

0
38

C

C
C
e
C
46

C
e
C

28 11

29 13

27 16

33 10

32 7

31 8

36 7

30 13

42 2

35 5

37 9

40 4

47 4

45 6

38 4

41 6

NEW

NEW

34 17

48 2

46 2

49 5

RUNAWAYS
THE KILLERS ISLAND/10,1G

ROCKY MOUNTAIN WAY
GODSMACK UNIVERSAL REPUBLIC

CRITICIZE
ADELITAS WAY VIRGIWCAPITOt

COMING DOWN
RVE FINGER DEATH PUNCH PROSPECT PARK

SPREAD TOO THIN
THE DIRTY HEADS FIVE SEVEN

LOST IN FOREVER
P.O.D. RAZORS TIE

YOUTH WITHOUT YOUTH
NETR/C METRIC/MOM L POP

HOLD ON
ALABAMA SHAKES AMMO

BRIDGE BURNING
FOO FIGHTERS RDSWELLMCA

WEATHERMAN
DEAD SARA POCKET KID

NOW
STAIN° FLIP/ATLANTIC

LEGENDARY CHILD
AFROSAMIT COLUMBIA

TAKE A WALK
PASSION PIT FRENCHKISS/COLUMBIA

NO LIGHT, NO LIGHT
FLORENCE THE MACHINE UNIVERSAL REPUBLIC

MERCY
DAVE MATTHEIVS BAND KG

EYES WIDE OPEN
60711 SAMPLES 'N' SECONOS/FAIRFAXAINIVERSAL FIEPUBUC

SORRY
ART OF DYING INTOXICATION/REPRISE/1W

45
GASLIGHT ANTHEM MERCURY/104PM

KILL YOUR HEROES
AWOLNATION REO BULL

THE A TEAM
E0 SHEERAN ELEKTRA/ATLANTIC

WAIT FOR ME
ME AGAINST DGCANTERSCOPE

AMERICA
DEUCE FIVE SEVEN

LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCHAVARNER BROS.

THE CELESTIALS
THE SMASHING PUMPKINS MARTHA'S MUSIC

AFTERLIFE
SWITCHFOOT ,,WFRCASE PEOPLE/ATLANTIC

HERE AND NOW
&FEINER WI, JP

COMEBACK
REOLIGHT ICING HOLLYWOOD

FIGURE IT OUT
MRJ TA N KIA PI SERJICAL STRIKEMEPRISEAVARNER BROS

LIGHTS
ELLIE GOULDING CHEMITTREUINIERSLOPE

Kiss previews its 20th studio album,

Monster (0d.161. as "Hell or Hallelujah"

debuts on Heritage Rock at No. 25. (The

track entered Hard Rock Digital Songs

at No. 2 last week.) Kiss' joint concert

venture with MOtley (rife. The Tour, runs

from July 20 through Sept. 13.

I) ACTIVE ROCK'

5,,5 TITLE
55 5g ARTIST IMPRINT/PROMOTION LABEL

a s VOW'. NIASCOTNEKIGOAINIVERSAL REPUBLIC
i5 #1 STILLCOUNTING

4 11

3 2 13

4 5 21

O 6 12

O 7 20

O 8 I1

8 3 20

9 9 14

10 15

11 11 17

12 14

14 20

O 13 11

15 20

16 10

C18 8

10 19 15

AD 20 4

060 17 19

® 23 4

O 21 6

O 27 8

CD24 20

25

UNITY
SHINEDOWN ATLANTIC

BURN IT DOWN
UNION PARK MACHINE SHOP/WARNER BROS.

HATS OFF TO THE BULL
CHEVEUE

DAYS GO BY
THE OFFSPRING COLUMBIA

CRITICIZE
ADEUTAS WAY VIRGIN/CAPITOL

COMING DOWN
ERE FINGER DEATH PUNCH PROSPECT PARK

YOU'RE A LIE
SASH FEAT. MYLES IMAM B THEONSPIRATORSDK HAMEAPITOL

ROCKY MOUNTAIN WAY
GODSMACK UNIVERSAL REPUBLIC

LIVE TO RISE
SOUNDCARDEN MAAVELMOLLIWOOD

GOLD ON THE CEILING
THE BLACK KEYS NONESUCHAVARNER BROS.

LOST IN FOREVER
P.O.D. RAZORS TIE

AMERICA
DEUCE FIVE SEVEN

NOW
sTAIND FLINATLANTIC

SORRY
ART OF DYING INTOXICATION/REPRISE/KG

FIGURE IT OUT
SERJ TANKIAN SEKICAL STRIKDREPRISDWARNER BROS.

BRINGING DOWN THE GIANT
SAVING ABEL LONE

SATISFIED
ARANDA ARANMAMUSIC

I MISS THE MISERY
HALESTORM ATLANTIC

SOLDIERS
OTHERWISE CENTURY MEDIA

HERE AND NOW
SEETHER WIND-UP

COMEBACK
MUG. KING HOLLIW000

BAND OF BROTHERS
HELLYEAH ELEVEN SEVEN

MAN OF CONSTANT SORROW
CHARM CRY DEVILS TAT LADY

LIKE I ROLL
MACK STONE CHERRY IN Of GOOT/ROADRUNNEWP

HERITAGE ROCK'"

Itr;ITTIITE

uqW

IMPAINT/PRUAIDTION LABEL

LIVE TO RISE 5
1 15

SOUNDGARDEN MAINEUHOWWOOD

2 2 19
YOU'RE A LIE
SLAW FEAT ADZES KENNEDY A IRE CONSPIRIMBSDKNNUCMTOL 18,

3 2 e LEGENDARY CHILD ^
AMOSMITH COLUMBIA

LITOYOWN MANTIC
I ;gi

O 5
13

BURN IT DOWN
UNION PARK MACHINE SHOPAYARNER BROS

6 6
THESE DAYS pp La
FOO FIGHTERS ROSWELURCA

7 28

O 10

17
8 14

O 12 20

n 10

78 12

9 20

13 13 41

Le 74 6

I§16 15 7

16 5

O 17 10

18 5

40 21 3

CD22 20

20 2

8z 23 4

e25 2

24 19 5

giTa, ATLANTIC

ROCKY MOUNTAIN WAY
GODSMACK UNIVERSAL REPUBLIC

BOSS'S DAUGHTER
POP EVIL EONS

DAYS GO BY
THE OFFSPRING COLUMBIA

HEADLONG FLIGHT
RUSH ANTNEAVROADRUNNERMRP

HATS OFF TO THE BULL
CHEVELLE EPIC

FACE TO THE FLOOR
CHEVELLE EPIC

GOLD ON THE CEILING
THE KKK KEYS NONESUCHAVAIINER BROS.

NOW
STAIND FLIP/ATLANTIC

I GOT'S TO GET PAID
ZZ TOP UNIVERSAL REPUBLIC

CRITICIZE
ANNUS WAY VIRGIN/CAPITOL

COMING DOWN
FIVE FINGER DEATH PUNCH PROSPECT PARK

STILL COUNTING
YOURAT MASCOTNERTIGO/UNIVERSAL REPUBLIC

BULLET IN MY HAND
REOUGHT KING KLEMM

ARE YOU WITH ME NOW
sax: AIL ELEVEN SEVEN

BRINGING DOWN THE GIANT
SAVING ANTI EONE

I MISS THE MISERY
HALESTORM ATLANTIC

SORRY
ART OF DYING INTOXICATION1REPRISOILG

HELL OR HALLELUJAH
Mss SIMSTAIWKISSLUILE
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COME OVER
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(KISSED YOU) GOOD NIGHT
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YOU DONT KNOW HER LIKE I DO
1 00.01.6111311112M5509ME61

7 8
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BEERS AGO

ANGEL EYES
1 .011COPLANEGMI0ERS0REPASLAT)

DRUNK ON YOU
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OVER
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POSTCARD FROM PARIS
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12
TIME IS LOVE
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FOR YOU
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EliYoung Band 
@REPUBLIC NASHVILLE

THE WIND
KSTEGALLZEIROWN L2BB2100166100uRRME.U.OWILE11

SOMETHING TO DO WITH MY HANDS
ACE ITHOMASMETELIAGILER.G.STAPLETON,

GLASS
NvOLCOPPERMAN.J.21101

20 1

WANTED
D2#11EI6HATESTIVERGESAJIATE0

THATS WHY I PRAY
D9UFF(OLEVERETEB.DALY.SBUKTom

22
LOVIN' YOU IS FUN
DCHAMEIERLAINUSEAVERS.B.DIP1001

TRUCK YEAH
ELSALLIM366.01CGRAWICJANSON.P.BRUST.C.WCASOMYRICKI

HOME SWEET HOME
17MYRICK.N.11008AANO7MYRIOGLIK1frmAN.KmARIE0 HORNE, 431.41

FASTEST GIRL IN TOWN
EUDDELLC.AIMAXG.WORFITLALAMBERTA.PRESLE71

COME WAKE ME UP
DOUFF.RASCALFLATTS(S.MCCONIELLIMANSSOMILARSSORTLUNDGREID
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ZAC BROWN BAND Uncaged
ROAR/SOUTHERN GROUND/ATLANTIC 530382/46 0195

KENNY CHESNEY WelcomeToThe Fishbowl
CHAIR/COLUMBIA NASHVILLE 948661SIAN 111.131

Dierks Bentley
0 CAPITOL BASHuLLE

Kenny Chesney
@OWE CMAINCOLUMBIA NASHVILLE

Gloriana 
DABLEMAVARNERBRoSANKA

Brantley Gilbert
&Mow

Toby Keith
051400506 -UNIVERSAL

Love AndTheft
0 RCA NASHVILLE

VOLuke Bryan
CAP

Blake Shelton
OWARNER BROSMAIN

The Band Perry
OREPUBUC NASHVILLE

Josh Tumer
010CA NAS1111LLE

Keith Urban
OCAPITOLNASHIALLE

Jana Kramer
GELEXTRANASHVILLEAU.

Dustin Lynch
0 BNB. Bow

Little BigToom
@CAPITOL NASHVILLE

29c Brown Band
ID SOUTHERN GROUND/AH.4..6m

Thomas Rhelt
OVALosy

ThomposiroaTaz

Hunter Hayes A
°ATLANTIC...I

Big & Rich
0WARNERBROSACAR

Easton Corbin
1914E8c151

Tim McGraw
ems MACHINE

THE FARM
LLINELEKTRANASHVILLEDJEWREVoLUIloN

ES MINI ICAUPIla NASHVILLE 70412 110.91BRYAN riga"S&Taniinc..,

7
HANK WILLIAMS, JR. Old School New Rulc,
BOCEPHUS/BLASTER 5312.88WAIN 118.981

ERIC CHURCH Chief
EMI NASHVILLE 91266.116981

ZAC BROWN BAND You GetVVhatYou Give
SoulliE80GROuNNROAROGGEfi PiCTUREATLAIWC52472A6

CARRIE UNDERWOOD Blown Away
is/ARISTA NASHVILLE 98094/SMN

LEE BRICE Hard 2 Love
CURB 79316 11.1

HUNTER HAVES Hunter Hayes
ATLANTIC 528890870,1N 118981

JOSH TURNER Punching Bag
MCA NASHVILLE 016824/1.1616N (10.01

ALAN JACKSON Thirty Miles West
ACM 29334/EMI NASHVILLE 06.981

JASON ALDEAN My Kinda Party
nRoKEN BOW 7697 1114.981

VARIOUSARRSTS NOWThafsWhat I Cal CounwVolume 5
EAR/SONY MUSIC/UNIVERSAL 0164611481E 11190

UONEL RICHIE Tuskegee
MERCURY 016000/LIMGN 11590 (+3

.1 BRANTLEY GILBERT HalfwayTo Heaven
VALOR,/ EiGoico 04.920

KIP MOORE Up All Night
MCA NASIISILLE 016432/UAIGN (10.38)
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THE BAND PERRY The Band Perry
REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC 110.961

TOBY KEITH Clancy'sTavern
SHOW 006 -UNIVERSAL 01569219961

RASCAL FIATS Changed
BIG MACHINE RF0200A 113.981

IF LADY ANTEBELLUM
CAPITOL S 9m31 118.981

Own The Night

THOMPSON SQUARE Thompson Square
STONE,' CREEK 7677 0390

SKYLAR LANE American IdokSeasonll:Highlights (EP)
191NTERSCOPE 017103 EX/116 (6.90

23 18
EDENS EDGE Edens Edge
BIG MACHINE EE0100A16.981
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Miranda Lambert
0 RCA NA510111.1

Rascal Flans
0810 MACHINE
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Oklahoman logs his

15th top 10 since

he fist reached

the upper tier 11

years ago. Of his

prior 14 top 10s,11

have reached the

summit. His Red

Rivet Blue album

posts the biggest

Percentage gain on

Top Country Albums

(24-17, up 107%).

16NjI) .

With the fewest

weeks of any top 20

title, the lead single

from &caged

draws 15.1 million

radio audience

impressions in its

sixth chart week.

The album blows

in al No. I on the

Billboard 200 and

Top toothy Albums

(see Over the

Counter, page 57).
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J STRJUDiS MCANALLY4 ,OSBORN' ROSEN!

SHININ' ON ME
J L ' EVA, JHRAINARDIJUREGIAN.LBRICE.RHATCKLMILLERI

GREATEST
GAINER

BLOVVNAVVAY
5

m BRIGHT6112,421.C.TOMPIOMSI

THE ONE THAT GOT AWAY
071019.CIAWSONDIDAVIDSDN.J.0004.10401

DON'T MISS YOUR UFE
PVASSARIP.M5AR.0.BLAGRI

DID IT FOR THE GIRL
J RaCHEMBATESLIIIITTONACIAW5006

TIL MY LAST DAY
J STENER(ELDMAHERAMOOREIBSTOVE0

TOO GOODTO BETRUE
OHIO IGS3MP50NH50NDSET.73/81GES)

EX OLD MAN
T0A0OM14110VERSTREETIKXELLY.POVERSTREET1

HOW COUNTRY FEELS
0.GEORGENMCGEHEE.WMOBLEXN.THRASHEFO

CRYING ON A SUITCASE
CUNOSEY.CALMESaTAILIERTSHAPIR021.711RASHER1

BEER MONEY
844sIES80.100RESCALY.TVERGES1

41
MISSIN' YOU CRAZY
8.BulURAPARDIIIPAILDI.B.BUTLERALHOLMES1

40 a CREEPIN'
1.1020(E.0140C11,0AGALIM

CD 5D 56

O 47 48

O 48 47

O 53
53,

O 49 49

10 52 51

60 51 52

M.BRIGHTMSWINDELLAJIUTTON.TIODDI

TOUCH

Lee Be,,

24 JANA KRAMER Jana Kramer
11(8004 NASINILLE S303746.11110981

LET THERE BE COWGIRLS
KSTEGALLICSAGLEJCTRISBLE)

SO CALLED LIFE
M.KNOXIS.P.MCGROA,AVALLACE)

ENDLESS SUMMER
IsiftouDAESWISIAILWISI

I AIN'TYOUR MAMA
JSTROU09SPENCECCAMEBOte

YOU STILL GOT IT
J BROWDYNORLEY,910NES)

BORN TO BE BLUE91
RAMLantBou001.6141.HOUSEI

MILITARY MAN
M.v.AIGHT IC LAG ERSERG.0 R BARLOWEJJASIESN.CANNI

TIM MCGRAW EmotionalTraffic
8u1117 7932002981

PISTOL ANNIES Hell On Heels
RCA 91.916./SMN 111.981

JAKE OWEN Barefoot Blue Jean Night
RCA 89547/SMN 110.981

ELI YOUNG BAND Life At Best
REPUBLIC NASHVILLE 015856AINIVERSAL REPUBLIC 00.011

CHRIS CAGLE Bad, InThe Saddle
BIGGER PICTURE 50297 114.981

MIRANDA LAMBERT
RCA 93929/SMN 111.98.

DIERKS BENTLEY
9,1 CAPITOL NASINILLE 94714 06.981

III CHRIS YOUNG
- RCA 3607/S0N 110.981

RONNIE DUNN
ARISTA NASIWILLE 85702/PAN (11.90

JUSTIN MOORE
VAL ORY 090200A (10181

BRAD PAISLEY This Is Coumry Music 
ARISTA NASHVILLE 832740/AN 0290

WIWE NELSON Hero.
LEGACY 96048(11941

JOSHTURNER Icon: Josh -rum.,
MCA NASHVILLE 015348U ME 0.981

DON WILLIAMS And So It Goes
SUGAR HILL 4081,611.7( 115.981

BILLY CURRINGTON Icon: Billy Currington
MERCURY 0152901481E (7.981

GEORGE STRAIT Icon: George Strait
MCA NASHVILLE 01600/UME 0.981

HANKINILUAMS JR. Best OfiAll My Rowdy Friends
CURB 79298 EX 114.01

VARIOUS ARTISTS Mud Digger: Volume 3
BACKROAD 2401AvERAGE JOSS 10981

SOUNDTRACK Act Of Valor:The Album
RELATIVITY MUSIC 7002511520)

RODNEY ATKINS Take A Back Road
CURB 7925418.981

SOUNDTRACK Footloose t2011)
ATLANTIC 52099AVIAN 08.981

MARY CHAPIN CARPENTER Ashes And Roses
LUE/ROUNDEA 431160/CONC0R0 05.981

GARY ALLAN Icon: Gary Allan
'000 NASHVILLE 014671/LIME 0.981

THE LACS 190 Proof
BACKROAD 238/AVERAGE JOSS 115.981
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ChrisYou,
0 RCA MS,.

Jerrod
O SEAGAYLVARISTANA94, c.

Carrie Underwood
019/ARISTANASHVIUE

Jake Owen
6.s.odsodur

Phil Vassar
41/11013009V4vr.

Greg Bates
OREPUBLICNASHvILLE

Justin Moore
@VALOR,

Edens Edge
48E0 MACHINE

Kristen Kelly
0)ARISTANASHViLLE

Randy
HoSTONuser

Casey James
0 IVCOLUMBIAsiisuvatE

Kip Moore
roCANASHvILLE

Jon Pardi
0 Ern 049AntLi

Eric Church
0 um NASIP/ILL

Scotty McCreery
O 19W/ERSCOPE/MERCuRT

Josh Abbots Band

Chris Cagle
08166EREictuAE

mc-goanzery,
Aaron Lew

(8 514,

Maggie Rose
01108

Darryl Worley
0 CRANTOWN/TENACITY

The Mavericks
0 VALORY

Jessie James
05H01VDO9UNIvERSAL
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O I 14

OD
TRAMPLED BYTURTLES StarsAnd Satellites
BANJODAD 0971111R0 TIGERS

RHONDA VINCENT Sunday Mornin' Singin': Live!
LEPER mANAGMENT 076

3 2 JERRY DOUGLAS Traveler
EONS 21277

O iTIV.V"EAT:L.R:71'Vel
Side Of Dailey &Vincent

5 5 AUSON KRAUSS & UNION STATION Paper Airplane
ROUNDER 6100351CONCORDO 9 7:49 1010fIWS1UARTDUNCAUSGAR WYER/Of6S1HLE IheGcstRoceoSegiors
SONY CLASSICAL 8411B/SONY MASTERWORKS

7 t'n 40 SHARE/ROUNDER 61

HESTEEP
/CONCOROCAMNRANG5S Rare Srdige'

8 8 -23 PUNCH BROTHERS Who's FeelingVoung Now?
E NONESUCH 529071WAANER BROS.

19 120 CAROLINA CHOCOLATE DROPS Leaving Eden
NONESUCH 502809,WARNER BROS.

7,, C,Fplat11.4 COUNTY LINE Sight & Sound

`HEART' BEATS
The Eli Young Band celebrates(1 its second No. 1 on Hot Country

Songs -seven weeks faster
than it toasted its first -as
"Even If It Breaks Your Heart"
steps 2-1 in its 31st week. The

act first topped the audience tally with "Crazy Girl" on Nov.

19, 2011. With 36,000 downloads sold during the Nielsen
BDS tracking week, the song also ranks at No. 10 in its 21st

week on Country Digital Songs (see page 63). Both of the
band's No. 1 radio hits are from third album Life at Best,
which bullets at No. 30 in its 48th week (4,000 sold) on Top

Country Albums (243,000 total sales). -Wade fessen

Data for week of JULY 28, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 65



TOP R&WHIP-HOP
ALBUM"'

ARTIST
EMI lOPPINEDISIBBUTRIGLABEL

FRANK OCEAN
111CRAWL OPAROCCO MEW, JYA CB233,1XM5 0 1
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FORTUNE RCA 96055
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Maroon 5 collects Its second top 10 on

the Rhythmic (hart as "Payphone,"

featuring Wiz Ithalifa, rises 5-10. The

Adam levine-led band scored its first

top IS last year with its initial visit to

the tally, reaching No. 9 with "Moves

trim Jagger," featuring Christina

RHYTHMIC"
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OCEAN LEADS, AESOP ROCKS
Frank Ocean, the sole singer among the rappers in the
alternative rap collective Odd Future, plants his debut
studio album, Channel Orange, at No. 1 on the Top R&B/
Hip -Hop Albums chart with 131,000 copies sold, according
to Nielsen SoundScan. With an initial projected opening
week of 40,000, overflowing support came in after Ocean's
Tumblr announcement regarding his sexuality (see Over the
Counter, page 57).

In addition to the expectation -exceeding feat accom-
plished by Ocean, Aesop Rock, the underground artist who

made his first appearance on this chart in 2003, reappears with his latest set, Skelethon. It
debuts at No. 5 with 14,000 sold-a career -high sales frame. The Rhymesayers album also
gives the rapper his first top 10 and highest -charting effort. -Karinah Santiago
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The singer's newest

track dons the

Greatest Gainer/

Airplay badge as it

more than doubks

its audience

impressions (up

110%) to 71.3

million. The title is

the first single from

her fifth studio

album, Woman

to Woman, due in

the fall.

Gra mmy Award -

winning writer

soars from the edge

of the chart with

title that features

another hyphenated

moniker, Pusha-T.

Track is set to

appear on his

upcoming album,

Love IV MMXII, out

Aug.14.
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Accompanied by

25] a slew of fellow

rappers, this Bronx

3 Bomber debuts a

second single from

, his still -untitled

27 11th studio album.

which doesn't yet

have a release date.

25 The Terror Squad

boss' new track

starts at a higher

rank than previous

lune "Another

Round," which

bowed at No. 91 in

December.
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produced track
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Trouble Man (SepL

9), his first album

ince 1010's No

Mercy. T.I.'s prior

release, "love This

life," peaked al No.

43 last month and

drops to No. 83 this

week.
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Trey Songz earns his 17th top 10 on Hot R&B/ Hip -Hop Songs as
"2 Reasons" (featuring T.I.) reaches up 11.10 in its sixth week. (TI,
concurrently nets his 19th top 10.) The song-which also rises 13-9
on Mainstream R&B/Hip-Hop-is his second single from fifth studio
album Chapter V, due Aug. 21, Further, "Dive In," the third track from
the forthcoming set, debuts at No. 88 on the tally. In addition to these
chart appearances, Songz is the featured artist on Waka Flocka Flame's

"1 Don't Really Care" at No. 74. -Karinah Santiago
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With its first album in four years, metal ad

P.O.D. registers its sixth No. ton Christian

Albums with Murdered Love, which opens

with 16,000 sold, according to Nielsen

SoundScan. With 6,000 downloads, lead

single "Lost in Forever (Scream)" opens at

No. 9 on Christian Digital Songs (see billboard.bit/charts).
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Veteran singer/radio host BeBe Winans

reaches his highest perch in seven years on

Gospel Albums, as America, America sells

3,000 and shoots 11-2 with Greatest Gainer

honors (up 104%). The artist performed

two patriotic songs from the album on

ABC's "Good Moming America" on July 4.

CHRISTIAN AC
SONGS`"

O 1

2 2 le
3 25

114 4 26

5 5 43

O 7a6
12

BO 9

10 28

r2 11 27

13 36

54 15 29

ID 14 20

ID 18 11

15 17 9

RD 19 6,

19

31

8

19

20 5

020 16 14

14) 21 16

C22 8

C13 6
C 25 4

CD 24 10

TITLE
ARTIST DEIPRINT/PROVIOTIONLABEL

10,000 REASONS (R1 FeATHE LORD)
MATT REDMAN SIXSTEPS/SPARROW/Ehll CMG

THE HURT & THE HEALER
MERCYME FAIR TRADE

LIVE LIKE THAT
sioEwAix PROPHETS FERVENTAVORD.GURB

GOD'S NOT DEAD (LIKE A LION)
NEwSBOYSINPOP

WHERE I BELONG
BUILDING 429 ESSENTIMAWS

ME WITHOUT YOU
TOBYMAC FOREFRONIVEMI CMG

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLG

OVERCOME
JEREMY CAMP B EC/TOOTH Sr NAIL

LOSING
TENTH AVENUE NORTH REUNIORVPLG

HE SAID
GROUP I am FEAT. CHRIS AUGUST FERVENTAYORD.WRB

MEN TIE STARS BURN DOWN (BLESSING AND HONOR)
PHIUJPS. CRAIG G DEAN FAIR TRADE

ALL THIS TIME
BRITT NICOLE SPARROW/EMI CMG

LEARNING TO BE THE LIGHT
NEWWOROSON PLATINUM POP

YOU LEAD
JAMIE GRACE GOTEE

WHITE FLAG
PASSION NAT. CHRIS TORUN SIXSIEPS/SPARROMMI CMG

WHEN MERCY FOUND ME
MIITr wAIXER BAND ESSENTIAL/PLO

THE PROOF OF YOUR LOVE
FOR KING b COUNTRY FERVENT0VOR000RB

CENTER OF IT
CHRIS AUGUST FERVENTAVORO CURB

GREATEST
GAINER

FORGIVENESS
MATTHEW WEST SPARROW/EM1 CMG

ANGEL BY YOUR SIDE
FRANCESCA HATTIsTEw FERvENTAvoRD CURB

RISE UP
MATT PAMIR ESSENTIAL/PM

GOOD TO BE ALIVE
JASON GRAY CENTRICITY

REDEEMED
BIG DADDY WEAVE FERVENTAVOROCURD

BEAUTIFUL YOU
TRENT MONK TRENT MONK

GOOD MORNING
MANDISA FEAT. TOBYMAC SPARROW/EMI CMG

CHRISTIAN CHR"'

.3. -mg TITLE
63 53 Eg ARTIST.PRINTIPROMOTIONLABEL

o 41 MEWM1OUTYOU
2HRs TOBYMAC FOREFRONT/EMI CMG

2 21

ID 3 19

4 8

5 11

116 6 21

Fe 7 10

O IS 6

9

im 12

id

10

io

IF 3

20

70 4

IP 18 10

III 21 15

rto 24 6

C15 6
C30 5
CD 16 4

CC21
C 28 2

16

15

17

19

18

17

15

14

WHERE I BELONG
BUILDING 429 ESSENTIAUPLG

HE SAID
GROUP i CREW FEAT. CHRIS AUGUST FERYENTAVORD.CuRB

LOSING
TENTH AVENUE NORTH REUNION/PEG

KEEP YOUR EYES OPEN
NEEDTOBREARIE ATLANTIC.AYOROCURB

AFTERLIFE
SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CRAB

THE PROOF OF YOUR LOVE
FOR KING s COUNTRY FERVENT/WOROCURB

GREATEST
GAINER

SHOOTING STAR
OWL CITY UNIVERSAL REPUBLIC

BE SOMEBODY
THOUSAND FOOT KRUTCH TFK

SHADOWS
sAMESTATE SPARROW/Eon CAIG

THE HURT & THE HEALER
MERCYME FAIR TRADE

LIVE LIKE THAT
siDEWAIK PROPHETS FERVENT/WORD-CURB

NEW YEARS DAY
ABANDON FOREFRONTAMI CMG

LOVE IS ALL
Elan SAVE THE CITY

WHITE FLAG
PAssION FEAT. cow TORUN SMSTEPS/SPARROW/EMI CAIG

LETTING GO
STEPHANIE SMITH GORE

CENTER OF IT
CHRIS AUGUST fERVENTAVORDCURB

NEVER LET YOU GO
MANARST BECROOTH 8 NAIL

MOUNTAINTOP
THE CITY HARMONIC KINGSWAYANTEGRITY

SUPERHERO
FANNY FORCES III ENTERTAINMENT/TOOTH & NAIL

JESUS, FRIEND OF SINNERS
CASTING CROWNS MAO STREET/REUNION/P1.6

FREE FALL
ROYAL TAILOR ESSENTIAUPLG

ALL I REALLY WANT
ADAM cAPPA MC/TOOTH 8, NAIL

FORGIVENESS
MATTHEW WEST SPARROW/ENII CMG

WHEN MERCY FOUND ME
MUT WARR BAND ESSENTIAL/PIG

BDS SoundSain

CO GOSPEL ALBUMS-

/4 3 5

rs 2 16

6 6 36

7 5 25

10 16

4 3

110 7 3

p1,

26

2 9 27

13 14 14

14 13 24

II6 15 47

42

19 8

118 16 77

59 12 42

Pa 11 a

r 21 18 69

22 70 4

3 22 3

23 41

1=11

GREATEST
GAINER

AMBER BULLOCK
SON LOVE MUSIC WORLD GOSFR 93101AUSIC WORLD

CHARLESJENFONSI FELLOWSHIPCHICAGO
11e81.51 01 INMIVOLDSASWEI NEHLM16001.16114 CM

MARVIN SAPP
VAN VERITY 97017ERGA

WILLIAM MCDOWELL
MA'ETEIMASOBIPRIAU E000BRROOVAGN2SADM

VARIOUS ARTISTS
WOW G.R1312WD1OCURB8AI CAIGNIMIT 910144.4

J.J. HAIRSTON & YOUTHFUL PRAISE
AFTER THIS EVIDENCE GOSPEULIGIIF 7246/ECENE

THOMAS MILES AKA NEPHEW TOMMY
TEMIPMECALSOLLOWIRDSMMUMW0110141710PMTM

MARVIN L WINANS
THE PRAISE a WORSHIP EXPERIENCE MEW 8246

JAMES FORTUNE & FIYA
IDENTITY FIYA WORLD/LIGHT 7245/EONE

SOUNDTRACK
JOYFUL NOISE WATERTOWER 39213

TRIP LEE
THE GOOD UfE MACH VOWINFINITY

FRED HAMMOND
Goll LOVE a ROMANCE F HAMMONDNERITY10990MCA

ISAAC CARREE
UNCOMMON ME SOVEREIGN AGENCY 002

JESSICA REEDY
FROM THE HEART LIGHT 7239/EONE

JASON NELSON
SHIFTING THE ATMOSPHERE VERITY 97015/RCA

MARVIN SAPP
PUOLISEINVEMBESTORUMNSAMISMONMEGAU

ANDRAE CROUCH
THE JOURNEY RivERP1110 002

ZACARDI CORTEZ
THE INTRoDucTioN .-E_AGIESPACIKE stasAYDRLDWIDE

KIRK FRANKLIN
HE.I FAR J YO SOULNE RUT 71917/RcA

BYRON CAGE
MEMOIRS OF A woRsHippER vouly 97077/RCA

LECRAE
CHURCH CLOTHES .1 REACH DIGITAL 18,

LE'ANDRIA JOHNSON
DEXIMPNMEEEIGTHW r..891FDRINANENERD

HELEN BAYLOR
THE UU114411 COMM....CURB EMSMWARIEREIHN

TITLE
NmsTimmr,s33.8nooLA8ct

I 24#1 AWESOME
FosTM NM Paw FfloAx4POICAMINSTFEOPENIE

2 2 28
JASON NELSON

6_3

I e
L9

'10

IC

IC

C

C
C

C

4
MY TESTIMONY
MAILMAN SAPP VERITWRCA

3 40 LET THE CHURCH SAY AMEN
ANDRAE cRoUCH FEAT. MARVM WINANS ANEWHIO

6 8
TAKE ME TO THE KING
TAME. MANN FEAT. KIRK FRANKLIN TRUMANN

5 20
GO GET IT
MARY MARY MT GLOCK/COLUAIGIA

34 AFTER THIS
YOUDFUL PRASE FEICEMISMISTONEVIOENCEGOSPELUGHCEM.

3, I FEEL GOOD
TRED HAMMOND F HAMMONONEFUTWRCA

10 49
I WON'T GO BACK
WILLIAM MCDOWELL DELIVERY ROOMAJGHT/EONE

9 15 MM,TE .0...
74

46
A GOD LIKE YOU
KIRK FRANKLIN FO YO SOUUVERITY/RCA

12 12 GREAT AND MIGHTY
BYRON CAGE GOSPO CENTRICNERITY/RCA

49
ONE MORE TIME
MARDI CCM FEAT JOHN P KEEBLAD6MOKEANOMMAIRE

2 HOLD ON
JAMS MIMES FM FIAT MINAS DMIMITAW/PAOR.USHIECKE

3 27 GOOD & BAD
J MOSS PAJAMNERITY/RCA

7 9

MgBURN ITALL DOWN
LEM. MAIMED

16 20 sM ,isEtEILEg60320.

15 5 'Jilt ZIPERDIPYLU1 LIDFTETI<Irlg MY MRY)
02 5 IT'S,N.27 O

BRENVER
(WHEN GOD IS IN IT)

7 ALRIGHT
LOWELL PVE OVERFLOW

24
26 (81TZINahl`t!;71:t's",11608r59

22 21 II I LOVE YOU
JONATHAN PACREYNOLDs TEHILEAHAIGHT/EuRE

CD 30 7 12,1;12.2tEIRTA°rIZaRD

24 26 18 =KEXgttPILOUT OF ME

6
75 7 r21:r401VIDMACKSH088WORLOWIDE

68 Go to www.billboard.biz for complete chart data Data for week of JULY 28, 2012



AIRPLAY
BY

niclacn
}IDS

SATES DATA
COMPILED BV

nielsen
So undSca n Billboard®

SALES
BY

nielsen nielsen
SoundScan

JAZZ/
CLASSICAL mi

2 ral LEYLII.IMEDS1140C BOYFATIANTIC 520E7866

16E thALEAcTFIRAI hilt1AR1,11n;FAM,FAAMONDS

;Ji
18 3 29 iiAKNIGZAING-E;(P1 BIG BEATAMSLAtAILMin C 57e521/AG

`=u LMFAO
4 56 sow family =mat iwciopruo.71Ri01IE owarA

5 2 46
DAD

7911[L815731Tta imilosTRAGmBs ?am,.

181:1111 37MRm°
.2 Roinir.frANEKUPODREFAITSFEINITSSVIIIIVIGA

11"
8

12 Zsj°V0t. TWO: MIAMI MUSICAL FREEDOM OCa

11 8 6
46

KC AND THE SUNSHINE BAND

113
RA11.30.11C SKITIESIMIE BMW% Im3863583,643,

SANTIGOLD
14130811.010.1.9101316071433.3/ATES1.93

I LADY GAGA
113- BORN THISMSTREAAKNEXONLPAINTERSCOPE 019735.

IID 22

la25

5

8

12

26

16

r21 11

22 15

1-8 [t
29

'33a 24

f1 31

Yp

duQ

.R.'

3

Asa 2

CE CLUB SONGS'

1 i 1 TIARTLETcP9NWPRIMIDONIABEL

0 2
II HOW WE DO (PARTY)

RITA oRA ROC NATION/COLUMBIA

11 3 7
WIDE AWAKE
KATY PERRY CAPITOL

1111 4
, TIMEBOMB

KYUE MINOGUE PARLOPHONEMSTRALWERKS/CAPITOL

Mt 9 5
COIN' IN
JENNIFER LOPEZ FEAT. FLO RADA ISIANDADJMG

Ell 10
DARK SIDE
KELLY CLARKSON 19/RCA

111 1

CHASING THE SUN
THE WANTED GLOBAL TALENT/MERCURYIIDJMG

17
ONLY THE HORSES
SCISSOR SISTERS POLVDOWASABLAACA

ID 13 BEST SONG EVERRR
WALLPAPER. EPIC

E. 14
SEE U MOVE
STED.E & HYBRID HEIGHTS FEAT. MR. UNA TO SUNla 20
SPECTRUM
NOD FEAT. MATTHEW KAMA INTER.PEIII 19
An MAX MOM AL FAXILEVEL.SVERATC5.1A DAMMAM
SILHOUETTES

12 7
THE NIGHT OUT
MARTIN SMUG BI6 BEAT/ATLANTIC

I DON'T LIKE YOU
EVA SIMONS CHERRYTIMERNMSCOPE

6

r 16

[ 17

18

4

7

5

a

5

5

12

11

5

6

12

8

10

4

10

3

PERFECT WORLD
GOSSIP COLUMBIA

BIG HOOPS (BIGGER THE BETTER(
NEELY FURTADO MOSLEWINTERSCOPE

PUT YOUR GRAFFITI ON ME
KAT GRAHAM A&MOCTONE/INTERSCOPE

TOUCH ME
KATHARINE MCPHEE NBC/COLUMBIA

BOYFRIEND
JUSTIN BIEBER SCHOOLBOWPAYMOND BRAUH4SL7NOIDAIG

U MAKE ME WANNA
MOE MUD. b KIMEOLY COLE FEAT. GAR2A BD; BEATATIANIIC

CLIMAX
USHER RCA

MIRACLE
NORKA CRESCENT MOON

BEAT ON MY DRUM
GABRY PONTE K SOMA DEL CARMEN FEAT. PRBUU.93T 8

NEVER CLOSE OUR EYES
ADAM LAMBERT 19/RCA

WHITE KNUCKLE RIDE
JAMIROCIUAI EXECUTIVE MUSIC GROUP

DON'T WAKE ME UP
CHRIS BROWN RCA

0 DANCE/
ELECTRONIC ALBUMS"'

R)11It 86
ARTIST

)11

9 tv 9 5 1

Ds.
9 4 141;2,SITAT.TATAgt`ZrZARE

12 10 39 M53'
HURRY UP. WERE DREAMING. 1383 951MAUTE

ID, 13 12 5 IN OUR IaO
CHIPS

cameo an.

dp Is 7 SCISSOR SISTERS
o. MAGIC HOUR POLYDOR 016984/CASABLANCA

12 16 9rugratfigA REMIT FADJECITOREFROW =EMI °.

71; 73 76 MADONNA

§=.. al 16 32
TKII?PPATH OF TOTAUTY ROADRUNNER 617723

u 444:!Z FICF 21 19 ?2,M32.3.
20 19 6 KNIFE PARTY

RAGE VMS' 1E% BIG BEAT/AMP= MORALE A6

11; [2121 14 5 Ur4L'rEgiuniX1 umw8s4
1

1Z 22 11 51 Vigt7TEsiVAL4(48881(ousa.12,Y

L 561

gg2r6 [ 23 20 rglEalgous.,,
!.117 22

21 YTRYgIPVICLTR,A
la;

BOm
C. 23 33 VARIOUS ARTISTS

UHF DIJBSTEP 2011 1110. DIGITAL DC

31.It

BREATHE CAROLINA
HEIL 6 N1MT YOUR. cc HARLESSCOLLIMM W615061IMUSC

MONA LIVE NATION/INTERSCOPf 016958AGA

35 3

23 6

ID 33 3

IID
c9.) 43 2

c1 21 10

32 28 10
JIPSIA A JOHN R/ZEO FEAT REINA BANDOOTLE BEAR

27 11LET'S GO
CALVIN HARRIS FEAT. NON° ULTRA

IED 39
3 LONG TIME

JOHN DE SOHN FEAT. ANDREAS MOE EPIC

46

2 ALLEIN
ERIC PRYD2 ASTRALWERKS/CAFTTOL

IlD 4o 3 LA LA LAND
SIR MAN PEACENIAN

30
EARTHQUAKE
LABRINTH FEAT. TIME TEMPAH RCA

47 2 TOO CLOSE
ALEX CLARE WO/ ERDAL ISLAND/UNIVERSAL REPUBLIC

TITLE
AATLYT .v.INCUPROAS311OHLABEL

SEX IS IN THE HEEL
CYNDI LAUDER PULSAR ME 6APORCE

KEY TO YOUR SOUL
JOHN LEPAGE FEAT. DEBBY HOLIDAY ROM

SCREAM
USHER RCA

32 3
PAYPHONE
MAROON 5 FEAT. WIZ KHAUFA AAWOCTONEIINIERSCOPE

YOU'RE GONNA LOVE AGAIN
raRy0 6STRALWERICS/CAPITOL

CALL ME MAYBE
CARLY RAE JEPSENDOUSCH001.80YANYEASCOPE

LOVER WHO ROCKS YOU

POWER
PICK

xor SHOT SPECTRUM (SAY MY NAME)
DEBUT HA MM y THE MACHINE UNIVERSAL REPUB.

40 136 23

41 18 13

142 50 2

its 37 4

44 42 6

NEW

NEW

NEW

WHERE HAVE YOU BEEN
MHANNA SANOEF JAMMOJMG

I HEART YOU
TONI BRAXTON INOT

THE RUSH
WARREN NOW CITRUSOMC STEREOPHONIC

WHY YOU PLAYIN ME
BOUVIER 8 BARONA FEAT. NIKKI PAIGE CARMLLD

NIGHT OF MY LIFE
DJ PAULY D FEAT. DASH G NulE/6 UNIT

WHEN IT FEELS THIS GOOD
RICHARD VISSION VS. LUCIANA SOMATIC

STILL GETTING YOUNGER
INVITER GORDON BIG BEAT/AMANIIC

NOTHING'S REAL BUT LOVE
REBECCA FERGUSON SYCO/COLWABIA

NEW

50

ALL STARS
BUSH FAR WEST

CALLING (LOSE MY MIND)
369AST14K MOSSO WSSO FEAT RYAN HOOERRENIVINIERSCOPE

SUMMER'S CALLING
UAM KEEGAN FEAT. CHARLIE G CARRILLO

0 DANCE/MIX SHOW
AIRPLAY -

VI'55 ARTIST OVRINWHIDMOTIONIAIEL

1 1 10 P LET'S GO
CALVIN HARRIS FEAT. NE.Y0 MIRA

16

111:

22

2 13

3 19

7 6

5

4

6

10

13

8

11

9

19

17

15

16

24

25

20

21

23

22

18

9

17

21

13

10

5

8

3

8

17

15

WHERE HAVE YOU BEEN
RIHANNA S9P;OEf JAINIDJM6

TITANIUM
OA. GumA HAT. SIAWIAT A MUSICASTRAWEIMSTAPITM

WIDE AWAKE
HATT PERRY CAPITOL

LIGHTS
EWE GOULDING CHERRYMEWINTERSCOPE

SOMEBODY THAT I USED TO KNOW
GOWEFEKE OMBRA WARES W SECONDSAWFAKUMVERSMFERMUC

CAN'T STOP ME
AFROJACK K SHERMANOLOGY ROBBINS

THE NIGHT OUT
MARTIN SOLVEIG BIG BEAT/ATLANTIC

CALL ME MAYBE
CARLY RAE JEPSEN604/SCHOOLBOWINTERSCOPE

SCREAM
USHER RCA

PAYPHONE
MAROON 5 FEAT. WIZ KHAUFA AA INOCIONAINTERSCO PE

CALLING (LOSE MY MIND)
6E106.1 INGROSSO MESSO FEAT. MAN TIMER PERJIEGNITRSCOPE

WE OWN THE NIGHT
TEST b WOMAN CAREW. NAT LUCIANA MUSICAL FREEDOM

THE VELDT
DEADMAU5 FEAT. CHRIS JAMES MAUSTRAP/ULTRA

WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL UNIVERSAL REPUBLIC

CHASING THE SUN
THE mato GLOBAL TAIINT/MERCURWIDJM6

SILHOUETTES
Ana Ma am AL FAXIMEMSNERATC1IUMGMEMPIKAGERSOX

SPECTRUM
ZEDD FEAT. MATTHEW KOMA INTERSCOPE

CONCRETE ANGEL
GARETH EMERY FEAT. CHRISTINA NOVELLI NEXT PLATEAU

I DON'T LIKE YOU
EVA SIMONS CHERRYTREEANTERSCOPE

BELIEVE IT
SPENCER K HILL FEAT. /MIA AU STRICTLY RHYTHAI

WE ARE YOUNG
FUN. FEAT. AMU MOUE FUELED BY RA66FA9RP

BOYFRIEND
JUSTIN BIEBER S.DOLBOY/PAYMOND BRAWIIIMNDKOJSAG

AIN'T NO STOPPIN'
TERRY CORSE. FEAT. BEN HAGUE ULTRA

IN MY MIND
WAN GOUGH P. FEENIXPAWL FEAT. GEORGI KAY AKIO.

It! PoM&NUTABERIDEIRIBONGIABEL0 1 /

ID 2
35

IDA 44 OgngErrgr;4 su m
5 13 IMPRESSIONS 64352

MELODY GARDOT
THE ABSENCE OEGGAkERVE 016816./.

IF

FRANK SINATRA
SIN ATRA BEST OF THE BEST REPRISE 797E4IGAPITOL

3 CASSANDRA WILSON FEAT. FABRIZIO SOTTI
ANOTHER COUNTRY OJAH 241810.

1-4, ROBERT GLASPER EXPERIMENT
BLACK RADAR BLUE NOTE 38233'.

10 31 MIDNIGHTSiililttaullsow GATE 53482 DC

7 24
PAUL MCCARTNEY
KISSES ON THE BOTTOM MPL/HEAR 33369'/CON CORDI 9 77 zr-r.iriztnigtzr.11

,3 3 THE ABC&D OF BOOGIE WOOGIE
WE IN PARIS EAGLE 20270'EAGLE ROCK

5 BILL EVANS
'BILL MUFFS TOONE WEIDMISH 82..i XMAS

2
34

LANDAU EUGENE MURPHY, JR.
YHATS LIFE SYCO MA/COLUMBIA

13 IS
TONY BENNETT
ISM T rt ROMANTIC? CONCORD 33163

BELA FLECK AND THE MARCUS ROBERTS TRIO
AcRoss WE DiAGiumonINJIMS1ERIKANOIR61.12CCUGCN,

15 10 4
NENEH CHERRY & THE THING
THE CHERRY THING SMALLTOWN SUPERSOUND 229.

14 14 6

CONTEMPORARY
JAZZ ALBUMS"

ARTIST
s5 55 Tm.ppipswroapoototoesnosuorpaPso.

3

BRIAN CULBERTSON
DREAMS VERVE 0119142AG

2 78 ESPERANZA SPALDING
RAMO MUSIC SOCIFEY MONTUNCIMEADSUP331MONC8RD

SKI JOHNSON
UNDERDOGS ON TOP ...AWAKE 7237

7 4 GERALD ALBRIGHT/NORMAN BROWN
M/7 CONCORD JAZZ 33445/CONCORD

4 PAT METHENY
UMW BAND SIETHEIMANESuCH 531.7WARDER PPS

3 ROB WHITE
- JUST KICAN IT uuEEN uf sGEBNIluSti 9123'uRPilEuS

5
KENNY G & RAHUL SHARMA
NAMASTE CONCORD 33018r 6 3 JOE JACKSON
THE DUKE RAZOR K TIE 83270

11;) t2
19 BREAIUARAHN. liniTITODEEN OF 57EBAPl3K 91267FHUSH

" PAUL HARDCASTLE
THE CHILL LOUNGE: VOLUME 1 TRIPPIN N. RHYTHM 57

11 11 4
RETURN TO FOREVER
ME MOTHERS...U.45E0MB LIMAITED707/961E

KAT EDMONSON
WAY DOWN LOW SP1NNERETTE 1202

he 8 44 TROMBONE SHORTY
FOR TRUE VERVE FORECAST 015588NGm 20

6 BEN TANKARD
FULL TANK BENJAMIN' UNIVERSAL 4613

15 NEW VINCENT INGALA
CAME STOP NOW VINCENT !NOMA 02

tSMOOTH JAZZ
SONGS"

'MEAAItSTAPNNEHMgIIONIABLL

0 2 12
YOUR SMILE
BRIAN CULBERTSON VERVE

3 16 DEJA BLUE
CINDY BRADLEY TRIPPIN 'N' RHYTHM

1
,,, ISLAND STYLE

RICHARD EWOT ARTISTRY/MACK AVENUE

4

9 NAMASTE
KENNY G 8 RAHUL SHARMA CONCORD/CMG

FEELIN' IT
DAVID BENOIT HEADS UP/CM6

6 I6 ro StmUTIL HEW UP/CMG

ROMAND
II 13

A sTAVA. ENE,.

r 7 9 2:2,22,mutistITArmulTi-
ID 14 4 IN THE MOMENT

GERAW AMIN. /NORMAN BROM CONCORD JAMCM6

10
EEP

P.Nri

BONET JAMES VERVE FOR.STA/6

114
15 13

LIFE GOES ON (LET IT GO)
NATURALLY 7 HIDDEN BEACH

9 11

TEQUILA
CONCORD JAll/CMG

14 10
12SUMMER IN NEW YORK

IF, HERE WE GO
PETER WHITE CONCORD/CMG

2012

1 3o ME HNISNUTABERIOGIMBERINGIABEL

i 1 8 #1 SOUNDTRACK
auxs MODMISE IONGOOM FOODS MARKS 718122413SCO

O

4 70 V.,ARIOUS.ARTISTI,.....,

AVI AVITAL
BACH EIG 016801/DECCA CLASSICS

, 4 DANIEL BARENBOIM
- BEETHOVEN FOR ALL DE. 010871/0ECCA CLASSICS

NEW

6 8

3 22

7 6

9 12

0 10 3

11 29

2 8 15

3 13 3

4

AUDIOMACHINE
EPICA AUDIOMACHINE 7681

HJ LIM
METHOWN COMMIE PIANO SCOMASEMI (LASSES CIGIIAL EX

ZUILL9AILEYAINMARKIXIANAPOLISSYNDHONYOROL

DVORAK: CELLO CONCERTO TELARC 32927/CONCORD

WAD GARRETT/ROYAL PHILHARMONICORCHESTRA
LEGACY DEC. 01E041

AUDIOMACHINE
CHRONICLES AUDIOMACHINE 74741

GUSTATO OUGUAR/SAION80tIVARYOUDIORCHES1RA
BEE110.1.90.7CNERTMES 06 09300E02.4 OASSICS

SOUNDTRACK
DOWNTON AMY CARNNALMASTERFIECE 0162600ECCA

ERIC WHITACRE
WATER NIGHT DECCA 01E636

I

MMRHI WSRIMARahilA iSLOMY SSD, 3:0193RCNIAISI0

26
MORMON TABERNACLE CHOIR II
EU= MC Of RUaaNGLIORVON -MEM. CHORS0.1

IS 27
J008.1.171,11Estiliicfgr.Y.0,ENK

ARTIST
g TEIIE IMMNI&NUMM, DISTRIBUIINGLABa

5 36 API IL DIVO
WICKED GAME 5110 86443/COLUMBIA

7 20 IL VOLO
49010 .140.87 OEM EMGUICKRETTORSOI.

4 35 ANDREA BOCELLI
CONCERTO- ONE NIGHT IN CENRAL PM SUGAR OISMITECCA

3 8,4 IL VOLO
IL WO OPERA BLuESDATIGAREMORGEITEN 0155i MA

6
JACKIE EVANCHO
DREAM WITH ME SYCo 87061/COLUMBIA

3 33 YIPIONAITUARTOUNCANIEOGNIIAEYERICHHISTHILE
NE GOAT RNA SES.90163A D.S9D,L511135.ett ktisitRAIRS

7 36 LONDON PHILHARMONIC ORCHESTRA
THE GREATEST VIDEO GAME MUSIC X5114

2 2 NOAH STEWART
NOAH VERVE 017012NG

36
JIM BRICKMAN
RoMANZA SOMERSET 56142 EX

2CELLOS
2cE Lios MASTERWORKS 91011/SONY MASTERWORKS

THE PIANO GUYS
x ITS VOLUME t THE PIANO GUYS 3752 EX

2
ALFIE BOE
ALFIE OECCA 016422

58
IL VOLO
G Gm EN EVAIMOPDOBIDESSOVAIEMMEMINNEAME

IS HILARY HAHN & HAUSCHKA
SOMA DG 016798'/DECCA CLASSICS

6 14
AtmiEms SONY GLASS. .1168/60Spe no-StERWO

S 1.1
2 RUSSELL WATSON

0 WORLD ALBUMS -

3

10

i0
C
I-10 8

11) 13 17

12 12 21

15 25

14 3

111

AFmsT
5* g TnLEIMPPW, NUMBER/DeSniiBUDAGIABa

VARIOUS ARTISTS
GLEE CON MUSIC \IATIDNAL mon Ex,STARBuCGS

1 4

CELTIC THUNDER
VOYAGE CELTIC THUNDER 0164

CELTIC WOMAN
METE MANHATTAN P360

KENNY G & RAHUL SHARMA4
NAMASTE CONCORD 33810

SOUNDTRACK
TIE DEsCOMPArrOM/SOMCLASSrAt MUODONTIASTERMAKS

CELTIC THUNDER
HERITAGE CELTIC THUNDER 015195/DECCA

MICHEL TELO
NA LAUDA PANTANNAL/RGE. 95381/SONY MUSIC LATIN

VARIOUS ARTISTS
usEscun JUST RE WE MAUI HIND NEON, 56102 IN

SOUNDTRACK
TOM MGM DASEKAAKA,343C4SOMOSTERIKR6

7 VARIOUS ARTISTS
MU POP OF PANSOMP9011011 WROSOIESEDSDFWX5

VARIOUS ARTISTS
UFESCAPE9 AFIERNOON IN PNIISMOOD h1EDIA 5107184

THE CHIEFTAINS
9018 OF AGES BLACKROCKIHEAR 33437/CONCORD

RODRIGO Y GABRIELA AND CALS.&
AREA 52 RUBMORKS AMATO

DEBO BAND
DEMO BAND NEXT AMBIANCE 083'/SUB POP

NA PALAPALAI
IMAM PAIOPAIAM14114 1DRRES WEtE 27211011117AINAn1

Data for week of JULY 28, 2072 For chart reprints cal! 212.493.4023 Go to www.billboard.biz for complete chart data 69



!MIN
WEI
2n-19

Billboard BDS SoundScan

AIRPIAV
MONUORED BV raZtrt,
niclscn niclscn

HOT LATIN SONGS -

TITLE
5 53 3 S Ansi ii,,iffrifflomonoNLAsaO

I

HASTA QUESALGA EL SOL
.0.s 0910u,07,0.744,0,7,w7L-I5,,,,,

,G ME ENAMOFtA
AMISS UNNE641.14141C1.4111401.11.11

FOLLOW THE LEADER
191914.51.8,,IODEERLON2fMCHETVUMLE

3 2 13

O 4 25

14 11

6 7 32

7 3 20

O 9 13

9

10

11

12

13

14

15

16

5 32

13 11

11 8

10 23

16 28

6 23

12 12

8 41

17 10

18 15 14

44,1) 05 5

20 21 7

21 19 5

22 20 15

23 22 12

24 27 11

25 26 7

26 23 17

27 29 II

CD

(1.)

CD

34 9

33 8

40 6

41 3

32 30 5

33 28 10

46 2

AMOR CONFUSO
1.411000FMZDEL/SOWMUSICIATIN

LA DIABLA
1,01KO51 WTOSSOMIUSICIATIN

LLAMADA DE MI EX
b1ARROUADOPA8AMMILMONDEREPECAMACHO MAME

AI SE EU TE PEGO
1/1:111M.OPANTANNIORGOSONV5111SICUM

LA MOSCA
.H003SCOPOSOMPANGORA10111YL7NP06AMMSOA11(

BA !LANDO POR EL MUNDO
JM4 MAGNIRAIRTRULLR ELCATASONYMUSIC WIN

INCONDICIONAL
PRIVCERVICETOPSTOP

MIRANDO AL CIELO
110863TOTAFIAFONOVISMAILE

UN HOMBRE NORMAL
ESPINGLAPAMDEOMODISMAILE

DUTTY LOVE
NINPARFEAT.NATIVNNASHAORFANATIAIACHETE/1151LE

SITE DIGO LA VERDAD
GOCHMEWERMOIDALISIC

EL PASADO ES PASADO
1.411CINABANDASMOSEDEMESILLAS SfflittMUSIC LATIN

INTENTALO
19AILIT11'FEATALBENTOYARMICASEBRa TONOTIS,

SIN RESPIRACION
BANDAELRECODODECRL12112PRRAGAFONOVISMACE

ADDICTED TO YOU
SHAMA EPIGSONY MUSIC LATIN

PASARELA
DADOTYANKEE EL CARTEL

WHERE HAVE YOU BEEN
RINANNAVIKIEFJAM40.1515

DAME LA OLA
TITO .13.8PMBINO. AMIE

BEBE BONITA
199908440810FENJAYSEAN 1,140E1TJUV

DANCE AGAIN
JEINFERLOPUFFAT.P1113111.EPIC

YO NO SOY UN MONSTRUO
CFISPORAIIIEGAIIS FLASH

LA DE LA MALA SUERTE
JESSMKIVIVARNER LONA

LO QUE PIENSO DE TI
BANDACNINAVAMMAILE

MI OLVIDO
BaNOASINALOBISEMSOESUCKILUANFAGADISMALE

ESTILO ITALIAN°
19356BAY96IWINI5SIL,LOCALSUNCIALSCR/CMA4'AU

ELLA LO QUEQUIERE ES SALSA
1CTCRIANA113.FEASNO1210.4015111.V4Y1.4,50,NAISC.11

DUE PENSABAS?
908.70.4739614 TOAKMWJVI1E

DISENAME
11474SEBOSIWIFAVSKPLONA

QUERIDO TOMMY
TOMMY TORRES WARNERLA11NA

DESCUIDE
MON1121. DURANGO VNA/SONYNIUSIC

VOY
EDNRANA2ARIOS,C,0 2,3 GENTE BATALLOSA
GAME 91FEal BANDACARNAVIL MOW

36 36 5 SO M EBODY THAT I USED TO KNOW
MEW ICWASN/FIEVISEMSR4FFAXTIVIEMLFEIV3LC

©EL BUEN EJEMPLO
EAMES° DeSNUMLE

10 LLUEVE
niTOCkalf G.O 48 5 LAS MORENAS
ELCOYORYSLIBAWATERRASANI8 MA/MORENA

40 38 3
CALL ME MAYBE
URIYRALIEPSSI.SCHOOLBININIERSCOPE

41 32 6
QUIERO CREEK
BETOCIIVASRAT FLORIDA WARAECILMINA

42 43 4
TE MIRABAS MAS BONITA
CHINLIFARRAGAYSUBANDATIERRAMAIMUSE DISAMALE

HASTAQUE TE CONOCI
MANAWARNERLATINq

44 45 02 LA CUMBIA TRIBALERA
EtPEEON DELIAKROPHONEMUMORPHIUS SOUATMIENEXo© WILL YOU STILL LOVE ME TOMORROW
lESUEGRACETOPSTOP

46 39 19
SENTIMIENTOS ENCONTRADOS
Et1RONODEMICOFONOVISAWLE

47 44 3
PAYPHONE
MAROON 5FETIVIZICHALfil 48611JCTUNEMERSOOFE

12 LA LA LA MOT GIRLS)
DAZOOSAY MUSIC LAM

31
2 JUST THE WAY YOU ARE

KARDSPOSEJR

50 46 5
EKES MI SUENO
FONSECA PROYECTO It4SHMAAOY/SOMMUSIC IAf IN

Newcomer Leslie Grace makes her chart

debut at No. 6 on Tropical Airplay with

"Will You Still Love Me Tomorrow. a

bilingual cover of the Shirelles' 1961

Billboard Not 100 No. 1. She follows Prince

Royce, who hit the top with his first entry,

a cover of Ben E. King's "Stand by Me."
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Duranguense group (onjunto

Atardecer debuts De Mil Maneras

. limiter at No. 2 on Top Latin

Albums, matching its career best

rank achieved when Solo Junta A

Ti opened at No. 2 in its debut week in July 2010. The band's prior set,

Ilegamos y Nos Quedamos, started and peaked at No. 4 in June 2011.
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Prince Royce earns his sixth top 10 on

Hot Latin Songs as "Incondicional," from

sophomore set Phase 11, improves 13-10.

The song gives the bachatero his third top

10 in a row, including his featured turn on

Mane's "El Verdadero Amor Perdona."

-171=1=EME
NEW LIFE FOR `ENAMORA'

The live acoustic version of Juanes' famed "Me Enamora" gets
a second chart life as the track (from Tr3s Presents: Juanes MTV
Unpin eci) soars 23-1 on Tropical Airplay. The song previously peaked

at No, 3 on that tally in 2007 in its original form, as it appeared on the

studio set La Vida . . . Es Urn Rini.). On Hot Latin Songs, the Greatest

Gainer/Airplay winner moves 24-2, just short of reaching the top spot,

where the original stayed for 20 weeks. -Karinah Santiago
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EXECAffIVE
TURNTABLE
Send submissions to: exec@blllboard.com

RECORD COMPANIES: Universal Music Group appoints Jens
Kessler chief information officer. He was VP of IT, supply chain
and sourcing at UMG International's London headquarters.

TOURING: AEG Facilities names Dennis Petrullo GM of the KFC

Yum! Center in Louisville, Ky. He was director of booking and
event development.

MSG Entertainment names Robin Korn executive VP of
strategic marketing. She was senior VP/GM of the consumer
charge card group at American Express.

Palace Sports & Entertainment taps Justin Trapp as director
of advertising and promotions. He was a senior copywriter at
Minacs Marketing Solutions.

MANAGEMENT: Morris Artists Management elevates Clint
Higham to president and promotes Mike Betterton to GM.
Higham was executive VP, and Betterton was VP.

DIGITAL: London -based Musicmetric, a provider of global
trending data for music on the Internet, taps Daniel Savage
to lead the company's U.S. operations. Savage will remain
president of B Major Entertainment, a marketing agency he
founded in 2005.

OurStage.com appoints Scott Nelson seniorVP of marketing.
He was director of brand marketing at Svedka Vodka.

RELATED FIELDS: The Mitch Schneider Organization
promotes Claire Julian to associate publicist. She was
executive assistant to MSO president Mitch Schneider.

The Academy of Country Music taps Michelle Goble to
lead the newly named membership and industry relations
department. She was senior VP.

Concrete/TEC Direct Media names Johnny Rose director of
business development. He was VP of sales and marketing at
ShowDog Nashville.

-Edited by Mitchell Peters

GOODWORKS
NELARUSKY READIES SIXTH ANNUAL
SPECIAL OLYMPICS BENEFIT
About five years ago, 16 -year -old Lauren McCluslcy, daughter of

radio promotions veteran Jeff McClusky of Jeff McClusky & As-
sociates, was brainstorming with her friend from Chicago rock
band the Days about staging a benefit concert to raise money for
the Special Olympics.

Lauren's father suggested she reach out to his friend Joe Sha-

nahan, owner of Chicago's Metro, about staging a concert at the

1,150-capacitydub. Shanahanagreed,andtodatethearmual Nelar-

usky event has raised more than $95,000 for the Special Olympics.

"Weneverimagined thatit was going tobe a success," says Lau-
ren, who studies music business management at Columbia Col-

lege in Chicago. "The first two years it was strictly high school
bands in the Chicago area. I didn't want to stop doing it after that?'

Now in its sixth year, Nelarusky (an amalgamation of Lau-
ren's name) has become an official Lollapalooza preshow. This
year's sold -out benefit is scheduled for Aug. 1 at the Metro and
will feature performances by Alabama Shakes, First Aid Kit,
Dry the River and Filligar. Last year's concert raised 833,000.
Lauren notes that the event has been organized by students like

herself since its inception-and, of course, acknowledges the
help of her father: "He's definitely been an adviser throughout
the whole process."

Donation and sponsorship opportunities are available at
Nelarusky.com. -Mitchell Peters

SLASHING HISTORY

As onlookers applaud, guitar
hero SLASH watches the
unveiling of his star on the
fabled Hollywood Walk of Fame
(July 10). Flanking him are
(from left) Hollywood Chamber
of Commerce president/CEO
LERON GUBLER and Los Angeles
City Council, 4th District
representative Tom LaBONGE.

Also among the celebrants are
(back row, from left) veteran
film producer ROBERT EVANS (in

striped shirt), SiriusXM Deep
Tracks channel host JIM LADD

and actor CHARLIE SHEEN.

PHOTO: LISA FLETCHER/HARD ROCK INTERNATIONAL

1
ATLANTIC RECORDS Group chairman/COO
Julie Greenwald, producer Matt Serletic, Clear
Channel president of national programming

platforms Tom Poleman and Sony/ATV Music
Publishing chairman/CEO MARTIN BAN DIER (right)
were among those joining Matchbox Twenty's ROB
THOMAS and Paul Doucette at Mondrian Soho's
Soaked penthouse bar on July 11. The occasion? The
New York listening party for the band's first album in
10 years, North. The Atlantic set is due Sept. 4.
PHOTO: MEGHAN BENSON

2 RED MUSIC and its national staff hosted
sales meetings July 9-11 with New York -
based record labels. Hanging out at a post -

meeting soiree on a Chelsea rooftop are (from left)
RED senior VP of product development ALAN
BECKER, president BOB MORELLI and director of
label management SARAH RICHER; Sony Music
Entertainment executive VP of label strategy MEL
LEWINTER; and Provident Music Group president/
CEO TERRY HEMMINGS. MOTO:KELLY KRUEGER

bIllboard.blz.

To submit your photos
for consideration, please
send images to
backbeat*billboard.com.
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HOT VS. COLD

CHRIS BOSH and LeBRON JAMES of NBA
champs the Miami Heat combusted backstage
with Coldplay before the group's gig at the
bailers' AmericanAirlines Arena. In the back,
from left: Heat Group Enterprises VP of
programming JARRED DIAMOND and director
of marketing LIZ ROCA; JOCELYN WOOLWORTH

and her husband, Heat Group president
of business operations ERIC WOOLWORTH;

Coldplay's WILL CHAMPION, GUY BERRYMAN

and JONNY BUCKLAND; Heat Group executive
VP MIKE WALKER; and AEG Facilities VP of
event booking and development ERIC BRESLER.

In the front (from left) are Bosh, James and
Coldplay's CHRIS MARTIN. PHOTO: DAVID ALVAREZ

EEIcares
07/06/12

1
MASQUERADING AS KIX BROOKS was just part of
the fun during a listening party for the artist's Arista
Nashville solo debut, New to This Town. Clowning

around at Nashville's Flyte are (from left) Arista Nashville
Northeast regional director of promotion RYAN DOKKE,
Country Network executive VP of programming CARY
ROLFE, Brooks, Premiere Radio Networks senior director
of music initiatives ROBIN RHODES, Sony Music Nashville
chairman/CEO GARY OVERTON, Nashville West Coast
regional director LAUREN THOMAS, SiriusXM head of
country programming JOHN MARKS, Arista Nashville
Southeast regional director TYLER WAUGH and national
director of promotion JOHN SIGLER. PHOTO ALAN POITNER

A VEVO-SPONSORED performance by "X Factor"
finalist JOSH KRAJCIK capped the Assn. of National
Advertisers Digital and Social Media Conference (July

15) in Laguna Niguel, Calif. On hand afterward were (from
left) ANA president BOB LIODICE, Vevo director of West
Coast sales ADAM SMITH, Krajcik and Vevo VP of West

..... 'SP, , Coast sales LUKE KALLIS. PHOTO ALLEN BERE201/SPY/WIREIMAGE

Una. Service Organization IUS01 S1 000,000.00

ONE MILLION DOLLARS

JCP CARES

3NE-YO'S COMPOUND Foundation and sponsor
Porsche Cars North America were the guiding
forces behind the first Fostering a Legacy benefit.

Supporting youth in foster care, the July 14 fund-raiser
in New York saluted inaugural honorees the Coca-Cola
Co. and filmmaker George Lucas. Among the VIPs at a
private dinner in the Hamptons (from left): event co -host
ARSENIO HALL, actress/former "106 & Park" host ROCSI
DIAZ, entrepreneur RUSSELL SIMMONS and Ne-Yo.
PHOTO JOHNNY NUNEZ

4LENDING HIS voice to a worthy cause, BLAKE
SHELTON has been tapped as the ambassador
for JCP Cares, JCPenney's new philanthropic arm

in partnership with the USO. While saluting servicemen
during his sold -out show in Watertown, N.Y., on July 6,
Shelton announced the partnership-which JCPenney
kicked off with a $1 million donation. Sharing in the
good will with the singer are (from left) JCPenney VP of
philanthropy/JCP Cares VP MIKI WOODARD and USO
senior VP/chief development officer KELLI SEELY.
PHOTO. LARRY BUSACCA/GETTY IMAGES
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THANK YOU FOR THE SENSATIONAL 
RECORD IN ARGENTINA 

MORE THAN 400.000 TICKETS SOLD 

THE WALT MAN IA!!! 

9 Sold out River Plate Stadiums 

POPARTMUSIC 
Buenos Aires. Argentina, Tel: 5411 4775-9573 - www.popartmusic.com 
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IT'S AN HONOR TO I3E A PART OF ROCK 'N ROLL HISTORY.
THANK YOU FROIVI YOUR FRIENDS AT

LIVE nn -non


