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SONGS OF SUMMER
It's been a long, hot
summer filled with plenty
of irresistible songs,
but which one was the
king of the season? Visit
Billboard.com on Sept. 6
as we reveal the top tune
of the 2012 Songs of the
Summer chart.
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Ever
FILM& TV MUSIC
This year's conference is
Oct. 24-25 in Los Angeles,
and will feature panels
of decision -makers. Go
to billboardevents.com/
filmtv to register.

PR'S BOB BOILEN
OP) AND ARTIST

EGGIE WATTS

FUTURESOUNI)
Billboard's FutureSound
event, in association with
Loeb & Loeb, takes place
Nov.15-16 in San Francisco.
To register, go to future
soundconference.com.

TOURING
Registration is now open
for the Billboard Touring
Conference & Awards, set
for Nov. 7-8 in New York.
More details at billboard
touringconference.com.

Billboard subscribe, go to Billboard.biz/subscribe or call
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The Return Of Music Television
Fuse hopes to capture the music audience that MTV left behind

Fuse is bringing music
back to TV. Since it left
parent company Rain-

bow Media and transferred to
Madison Square Garden Inc. in
2008, the channel has attempted
to keep the songs pumping in
an era where competing net-
works, including MTV and VH1,
have almost entirely turned away
from music programming and
focused more on reality and
scripted shows.

On Sept. 10, the New York -
based network launches "Fuse
News," a live, half-hour pro-
gram hosted by Ashanti, Alexa
Chung, Elaine Moran and Jack
Osbourne, the lattermost report-
ing from a West Coast location.
The show will air five days a
week at 5 p.m. and focus on
the top music news of the day
as well as breaking stories, live
interviews and in -studio perfor-
mances. As part of the initiative,
Fuse built a stunning new stu-
dio on the ground floor of its
midtown Manhattan office fea-
turing a news desk for journal-
ists, a movable DJ and live per-
formance area, an anchor space
where hosts will interact with
viewers by using social networks
on iPads and an adjacent area for
interviews.

Fuse took an unconventional
approach in strategizing "Fuse
Live." While some networks
debut their shows and play catch-
up with the online component,
Fuse set out to build a presence
in the digital realm first, hiring
90 new employees and upping
its news team of 25 staffers and
freelancers. The company soft -
launched Fuse.tv in January and
has since built a strong presence
on the Web, producing five news

stories per day on Fuse.tv's You -
Tube partner channel that now
accrues more than 1 million
views per week.

"The music audience lives
online," MSG Media president
Mike Bair says. "We're trying to
build and recruit a large audi-
ence there, get them familiar
with the brand and then pull
them to the linear channel."
Senior VP of programming
and operations Brad Schwartz
adds, "When you look at the mil-
lions of people over the past 12
months that have connected to
Fuse because of text [stories] or
videos or tweets, by the time we
launch the show, we've created
this fertile environment to be a
music information source."

"Fuse News" speaks to a
larger initiative for the network
to become the go -to source for
music news. The company
added a 24 -hour ticker to the
bottom of its screen to keep au-
diences constantly informed
and has partnered with services
like Spotify for a Fuse news app,
ranked as the 25th top app on
the streaming service. It also
built 14 edit suites in its news
department to handle the pro-
duction of new content.

The undertaking has been
financially substantial, with
the studio alone estimated to
cost around $10 million. MSG
Inc. recently reported a stagger-
ing quarterly profit in August,
jumping 42% in revenue with a
net income of $28.5 million, up
from $8.5 million the year prior.
With overall revenue at $332.9
million, the company, which is
split among MSG Sports, MSG
Entertainment and MSG Media,
allocated funds from the groups

"Fuse News" anchors
ALEXA CHUNG, ELAINE
MORAN, ASHANTI and
JACK OSBOURNE
(from left)

for the plan, which has been in
motion since last year.

"Fuse News" executive pro-
ducer Zev Shalev echoes the
company's intention to fill the
void in music -based program-
ming and cater to the 18-34 de-
mographic. "We've done a lot
of research into this particular
audience group, and they really
are demanding this content,"
says Shalev, former producer of
CBS' "The Early Show" and cre-
ator of "The Nate Berkus Show."
"There's no one place on televi-

sion where they can congregate
and have that conversation and
get that information. So we know
from them that they want this."

Ashanti, who also serves as
an executive producer on the
show and sings its theme song,
says hosting is a way to expand
her brand and connect with au-
diences on a regular basis. The
singer wanted to be involved
with something that brought
music back to TV and simul-
taneously promote her career.

"There's a katrillion judging

shows and talent shows, and
it's just really dope to be a part
of something fresh and new
and what no one else is doing,"
says Ashanti, who plans to re-
lease new album Braveheart in
the late fourth quarter on her
Written Entertainment imprint.
"It takes courage and it's defi-
nitely rolling the dice, but to be
in bed with a company like MSG
makes so much sense."

With six additional shows
scheduled to roll out during the
next 45 weeks, Fuse is confident
its investment will pay off.

"We spent millions of dollars
on research the year prior to this
to understand what content was
going to make sense for this par-
ticular audience," Bair says. "We
wanted to mitigate the risk, and
that's what's given us some con-
fidence going forward."  

btMOBILE: For 24/7 news and analysis on your cellphone or
Z mobile device go to: mobile.billboard.biz.
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OBITUARY BY GAIL MITCHELL

Chris Lighty
1968 - 2012

At press time, in-
dustry colleagues
and artists were
trying to come
to grips with the

unexpected death of Chris Lighty.
The savvy entrepreneur and hip -hop
visionary, who founded the game -
changing company Violator Manage-
ment, died the morning of Aug. 30 of
an apparent suicide. According to pub-
lished reports, Lighty was 44.

"Chris was a longtime friend, fel-
low Brorodte and a true pioneer," MBK
Entertainment CEO Jeff Robinson
tells Billboard. "He taught so many
artists how to become business jug-
gernauts while making timeless hits
at the same time."

Music Choice VP of programming
Damon Williams adds, "Chris always
had his hand on the pulse of hip -hop.
He was a bridge that brought his art-
ists, music and the culture together
with consumers and brands. His work
set the tone for what could be done in
business with hip -hop."

As news spread of Lighty's death,
Twitter exploded with tributes. Fel-
low manager Scooter Braun tweeted,
"Hard to believe it is true but RIP to my
friend Chris Lighty. Gone too soon."

And early management client Fat
Joe said simply, "R.I.P. Chris Lighty.
The man that saved my life!!!! I Would
Be Nothing Without YOU!!!"

At the time of his death, Lighty was
COO of Primary Violator-the pow-
erhouse merger between Violator and
Larry Mestel's Primary Wave Talent
Management that took place last September. The post -
merger roster of artists includes Mariah Carey, Soulja
Boy, 50 Cent, LL Cool J, Busta Rhymes, Diggy Sim-
mons, Sean "Diddy" Combs and Cee Lo Green.

"We are extremely shocked and sadden by this tragic
news," Mestel said in a statement. "Chris was a friend,
business partner and most of all, an icon, role model
and true legend of the music and entertainment in-
dustry. He will be missed by many, and we send love
and support to his family."

Lighty, together with Primary Violator Management
president Michael "Blue" Williams, appeared on Bill-
board's inaugural Urban Power List (Billboard, July
7). At the time, Lighty told Billboard that next on the
company's agenda was brokering more brand exten-
sions for its clients and breaking artists on multime-
dia platforms. "We're constantly trying to move the
culture forward," Lighty said.

Raised by a single mother in the Bronx River Houses
in the South Bronx, Lighty-nicknamed Baby Chris
for his youthful looks-was the eldest of six. He got

CHRIS LIGHTY was among the honorees on Billboard's inaugural Urban
Power List in July. Bottom: Lighty at Universal's Grammy Awards reception

in 2004 with (from left) SEAN "DIDDY" COMBS, DOUG MORRIS,
50 CENT and JIMMY (OVINE.

his start in hip -hop in the mid -'80s, carrying records
for DJ Red Alert and worked with KRS-One's Boogie
Down Productions. From there he became manager for
several prominent rap groups linked to the influential
Native Tongues collective, induding Jungle Brothers,
A Tribe Called Quest and De La Soul.

Russell Simmons and Lyor Cohen recruited Lighty
in 1989 to work at their Rush Management, rap's first
major management company. Lighty brought clients
A Tribe Called Quest and De La Soul into the firm's

fold, and worked with Big Daddy Kane,
Public Enemy, Brand Nubian and Eric
B. & Rakim, among others. He even
moonlighted as an occasional rapper
in the late '80s/early '90s, rhyming on
the Black Sheep track "Pass the 40," from

the duo's acclaimed 1991 debut, A Wolf
in Sheep's Clothing.

In 1990, while still at Rush, Lighty
founded Violator. When Rush dosed
down a few years later, Lighty brought
along several Rush clients (including
Busts Rhymes and A Tribe Called Quest)

as he and co-owner/president Mona Scott -

Young began focusing solely on Violator.
The pioneering entertainment conglom-
erate-which eventually induded man-
agement, marketing, label and multime-
dia wings-took off, boasting a roster that
included Missy Elliott, Mobb Deep, 50
Cent and LL Cool J, becoming one of hip -

hop's biggest, most prominent firms.
Lighty helped his clients land high -pro-
file endorsement deals at a time when
many corporations were still hands-off
with hip-hop-linking A Tribe Called
Quest with Sprite, Busts Rhymes with
Mountain Dew and LL Cool J with the
Gap. Perhaps most notably, he negotiated

50 Cent's massive partnership with vita-
minwater, giving the rapper a stake in the
company, his own flavor drink-and a
payday estimated to be worth up to $100
million when Glaceau sold the company
to Coca-Cola in 2007.

Through its label division, Violator re-

leased a series of noteworthy projects, in-
duding two compilation albums: 1999's
Violator: The Album and 2001's Violator:

The Album, V2.0. The albums spun off
two R&B/hip-hop top 10s, "Vivrant Thing" featuring
Q -Tip and "What It Is" featuring Busta Rhymes and
Kelis. Expanding into the marketing arena, Lighty
formed Brand Asset Group, a joint venture with War-
ner Music, in 2007. Through the years, Lighty has also
served as an executive at Jive, Def Jam and Loud.

According to a report in New York's Daily News, Lighty

died the morning of Aug. 30 after an apparent self-in-
flicted gunshot wound following an argument with es-
tranged wife Veronica at his Bronx apartment. The paper
also noted that law enforcement sources said Lighty may
have owed up to $5 million to the IRS.

In recent weeks, Lighty's tweets were reflective and
downcast: "Hell is empty. All the devils are here," he
wrote in June. The last item on his Twitter page is this
retweet: "Life is about perspective. It's not what you
see, but how you see it. What you see is what you get."

At press time, funeral arrangements had yet to
be announced.

Additional reporting by Alex Gale.

THE

NEWS
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>>>ROLLING
STONES TO
PLAY LONDON,
BROOKLYN IN
NOVEMBER
The Rolling Stones
will play four dates
in November, two at
London's 02 Arena
and two at the new
Barclays Center in
Brooklyn, a source
tells Billboard. Virgin
Group founder Rich-
ard Branson and Aus-
tralian promoter Paul
Dainty will promote,
and the source says
the Stones will be paid
$25 million for the
four shows. Earlier this
year, Mick Jagger and
Keith Richards said
the Stones wouldn't
tour in 2012 to cel-
ebrate the band's
50th anniversary.
But in July, Richards
dropped hints to the
BBC about possible
live shows.

>>>AUSTIN
MAHONE SIGNS
WITH CHASE/
REPUBLIC
Austin Mahone,
the teen YouTube
star dubbed "Baby
Bieber" who has
racked up 83 million
views on his official
channel, has signed
a distribution deal
with Chase Records
through Republic
Records, the latter of
which is home to Owl
City, Florence & the
Machine, Dev and the
late Amy Winehouse.

>>>CRICKET
WIRELESS
PUTS MUVE
MUSIC ON ALL
NEW ANDROID
PLANS
Muve Music by
Cricket Wireless
has quietly become
the second -biggest
subscription service
in the United States.
Soon, it will be the
biggest in the coun-
try. On Aug. 29, pre-
paid mobile carrier
Cricket announced
that its Muve Music
subscription service
will be included in all
new Android plans-
at no extra cost-
starting Sept. 2.

Reporting by
Glenn Peoples, Bill-
board staff and the
Hollywood Reporter.
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UPFRONT

PUBLISHING BY ED CHRISTMAN

Piano Man Plays
For UM PG
Billy Joel signs new publishing deal, seeking greater use
of his classic songs in ads, movies and on TV

niversal Music Publishing Group and its
subsidiary Rondor Music International
landed a big one, signing Billy Joel to an

exclusive worldwide publishing agreement.
Not only will they supplant EMI Music Publish-

ing for handling his catalog in foreign territories,
but-for the first time since Joel regained control
of his music publishing in the '80s-his camp
is using an outside administrator in the United
States to manage his song portfolio.

"There are few songwriters in the history of
music that have created a catalog of such hits,
depth and quality," UMPG chairman/CEO Zach
Horowitz said in a statement. "With Rondor's
distinctive focus and care, and UMPG's global
scale, administrative infrastructure and network
of worldwide synch specialists, we are uniquely
positioned to maximize the extraordinary oppor-
tunities that exist for Billy's music."

The game plan is simple: synchronization, with
a capital S. In the past, Joel's songs were rarely
used in TV, movies or commercials.

"It's amazing to me there is nothing happening

I3RANDING BY ANDREW HAMPP

with the catalog in films, TV and commercials,"
Horowitz tells Billboard. It turns out that, previ-
ously, Joel's music found its way into synch uses
only when music supervisors initiated the oppor-
tunity, according to UMPG executives.

Could it be that Joel regards his music as too
personal and precious to let it be used in com-
mercials and movies? Indeed, that was a concern
UMPG executives initially had and, when they
canvassed music supervisors on that point, they
found most of them were under the same impres-
sion. But, if that was the case in the past, it is no
longer an issue now, Horowitz says.

"Joel regards his songs as his children, and as
they grew up he put them through school, college
and first job," Horowitz says. "Now, he feels it is
time for his songs to go to work for him."

In addition to generating revenue, Horowitz
believes synch use will play a larger role for Joel's
catalog. He put out his last album, River of Dreams,
19 years ago, and while Joel's music remains a
staple at radio, it isn't heard on top 40 stations
where new generations could be exposed to it.

GetYerYamahasOut
Instrument company launches label and promotes
itself through other partnerships

Corporate brands including Red Bull,
Mountain Dew, Hard Rock International
and even Tag Body Spray created record

labels in recent years to make their products more
credible among music fans. Now a brand with a
more direct link to music, instrument manufac-
turer Yamaha Corp. of America, is entering the
fray with its new in-house label, Yamaha Enter-
tainment Group.

British rock act Leogun is the la-
bel's first signing, and a five -song
EP will be released Oct. 16, with the
debut single, "Let's Be Friends," out
Sept. 11. (A full-length LP is tenta-
tively due in February 2013.) War-
ner's Alternative Distribution Alli-
ance (ADA) is handling marketing, promotion
and releasing.

The idea for the label, as well as the signing
of Leogun, came in part through Yamaha's two -
decade relationship with Elton John, who has been
dose to the company ever since it started making
signature pianos in his name. Leogun had been af-
filiated with John's management company, Rocket
Entertainment Group, and Yamaha's production
arm will help with John's Las Vegas show, "The
Million Dollar Piano," and its forthcoming docu-
mentary DVD.

"We started with artist endorsements using
Elton 18 years ago, and our relationships with art -

YAMAHA
ENTERTAINMENT
GROUP OF AMERICA

ists have continued to evolve," says Chris Gero,
Yamaha head of artist relations and founder of
Yamaha Entertainment Group. "We liked this act
because it's exceptional and served as a good way
to represent an exceptional product."

Similar to Converse's Rubber Tracks studio
and Hard Rock Records, Yamaha Entertainment
Group was borne out of the idea of giving back to

independent artists. "A lot of people
say to me, 'Why would you get in-
volved in the record business at the
worst time for the record business?'"
Gero says. "But it's actually the best
time to be seen or heard. It's very
natural for us to step in as a global
music company and say, 'This is why

this artist is important.'"
Since Yamaha spends very little on traditional

advertising, the label offers its own marketing op-
portunities that could potentially reach more peo-
ple than any 30 -second TV commercial. "Though
everybody fancies themselves a guitar player, the
actual buying population for musical instruments
is about 6% in the U.S.," Gero says. "Tradition-
ally, what we've done with advertising has been
print, down to the dealer level. But we need to
compete against larger market manufacturers,
and the best manner to get that messaging out is
through artists."

Label signings will still have the opportunity

At the signing of BILLY JOEL'S new publishing deal are (sitting, from left) UMPG's ZACH
HOROWITZ, Joel and Rondor's LANCE FREED. Standing are (from left) UMPG executive VP
of operations/CFO MICHAEL J. SAMMIS; DON IENNER, who served as a consultant; Gelfand
Rennert & Feldman's TODD KAMELHAR; Eastman & Eastman's LEE EASTMAN; and UMPG
senior VP/head of business affairs and business development DAVID KOKAKIS.

Consequently, a generation or two has missed out
on his music, Horowitz says, which is why synch
opportunities are so important going forward.

Moreover, the songs within the catalog easily
lend themselves to such opportunities. "His songs
are melodic and memorable, and he writes con-
versationally in universal themes that are timeless
and borderless," Rondor president Lance Freed
said in a statement. "Billy's music is as impor-
tant to his era as George Gershwin's and Irving
Berlin's were to theirs."

Standards written by Joel include "Just the Way
You Are," "Only the Good Die Young," "Movin'
Out (Anthony's Song)," "Piano Man," "New York

Yahama's CHRIS GERO
(inset) signed LEOGUN
as the first act on the
company's new label.

to be featured in Yamaha advertisements, as well
as a 50% share of recorded -music revenue that's
far above the industry standard. "We're keeping
the overhead very low, keeping the marketing
very current and very focused," Gero says. "The
artist is going to be able to surround themselves
with people who can finance and produce and
market at a higher percentage. We're giving up
a lot more territory to an artist than a traditional
label would."

Beyond the label, Yamaha has been actively
involved with artist services and custom sweep-
stakes for years, partnering with John Legend,
Young the Giant, James Taylor, Luke Bryan,
Sara Bareilles, Michael W. Smith and Greyson
Chance-and that's just for 2012 promotions.

State of Mind," "You May Be Right," "Pressure,"
"Don't Ask Me Why," "She's Always a Woman,"
"My Life," "It's Still Rock & Roll to Me," "Tell Her
About It," "Uptown Girl," "The Longest Time,"
"Say Goodbye to Hollywood" and "We Didn't
Start the Fire."

In order to ensure that music users get the mes-
sage, Freed says Rondor plans to have two events,
one on the East Coast and one on the West Coast,
to bring in music supervisors, advertising execu-
tives and the heads of music production at film
studios to reintroduce them to Joel and his music
and let them know "Billy's music is here, great
and available."

The company also works with 3,600 different
artists to loan them top -shelf instruments for mo-
tion pictures, national TV shows, major awards
shows and concert performances.

One frequent artist partner, Sarah McLachlan,
recently participated in a "Summer Symphony
Sweepstakes" and has also teamed on initiatives
providing instruments to the Sarah McLachlan
School of Music.

"My relationship with Yamaha and Chris Gem
over the past 10 years has been a true partnership,"
McLachlan says. "[Yamaha Entertainment Group]
continues to support helping children find their
voice as we work together to provide an exclusive
fan experience and the opportunity for a fan to
own a brand-new Yamaha C2 grand."    
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a 12 -string instrument known
as the bajo sexto.

"We are not the best group
in the industry," band mem-
ber Guadalupe Garcia says.
"But we are the band that
wants to work the most."

For four decades, the
brothers have maintained a
steady following of fans and
released more than 60 al-
bums. Today the band, still
mostly made up of family
members, includes Heraclio,

U TIN

Bogota Brothers
Burn Up Charts
Cali & El Dandee target the U.S. after scoring
in Latin markets
Scanning through iTunes' top
10 singles lists throughout
Latin America and Spain dur-
ing the past few months, one
would invariably come across
"Yo Te Esper-
are" (I'll Wait
for You) by Cali
& El Dandee.
a chart -topper
in Argentina,
Chile, Colombia
and Spain. The
track hit No.1 on
radio and sales
charts in those
countries this summer, and in
Spain has been certified double -

platinum (80,000) by industry
society Promusicae.

The accomplishment is
much more noteworthy consid-
ering Cali & El Dandee are Co-
lombian, and fewer than a hand-
ful of Colombian acts have ever
topped Spanish charts. Also,
until just four months ago, the
duo was completely unknown
to the industry. In underground

LEILA
COBO

channels, however, Cali & El
Dandee have been a sensation
for the past year, accruing mil-
lions of YouTube views and
hundreds of thousands of men-

tions on social
networks. The
duo's rapid suc-
cess illustrates
both the impor-
tance of online
media as a pro-
motional tool
and Spanish
radio's increas-
ing openness to

Latin American music.
Cali & El Dandee are broth-

ers Mauricio and Alejandro
Rengifo-24 and 18 years old,
respectively-who originally hail
from Cali (therefore the name),
but now live in Bogota. They
started making music four years
ago, and Mauricio, a music stu-
dent at Los Andes University in
Bogota, recorded and engineered
their tracks, a hybrid of lyrical,
romantic pop and rap.

Latin
Notas

PIP1/4

hits

"We just wanted to make
good songs and put them
online," says Mauricio, who
is managed by his longtime
friend Pedro Malaver. "Then
girls in schools started doing
choreography to the music.
The songs started playing in
Andres Carne de Res [a hip Bo-
gota eatery] and people asked
us to play gigs. We played grad-
uations and school parties, and
that's where we could see what
really worked."

"Yo Te Esperare," in particu-
lar, gained traction on Tuenti.
corn, a Spanish social site for
teens. It caught the attention of
David Lopez, A&R manager
for publishing company Clip-
pers in Spain, who contacted
the brothers and signed them
to a publishing deal outside of
Colombia. At the same time,
Warner and Universal Spain
started vying for the pair, with
Universal signing the act to a
three -album licensing deal last
spring that includes a share of

touring revenue.
Universal Music Spain &

Portugal president Fabrice
Benoit says he's never signed
an act based solely on online
traction, but in this case, "we
liked every song they put up.
Everything worked. They had
the hits." The timing was
also right. Post-reggaeton,
Spanish radio is far more
open to Latin rhythms, par-
ticularly following the suc-
cess of DJ Juan Magan.

"Yo Te Esperare" shot to the
top of Spain's charts, and Uni-
versal quickly released a second
single, "No Hay 2 Sino 3," fea-
turing David Bisbal and re-
mixed by RedOne.

"Yo Te Esperare" is No. 4 on
Promusicae's Top 50 Down-
loads list, while "No Hay 2
Sino 3" is No. 11 and was cer-
tified gold for 20,000 down-
loads. On the rise at No. 24 is

CALI & EL DANDEE
have gone double -
platinum in S in.

a new single, "La Playa," fea-
turing Natalia Bauti.

Universal has begun work-
ing the duo in Argentina,
where "Yo Te Esperare" has
been certified platinum by
trade group CAPIF for 20,000
downloads, and plans call for
a market -to -market rise all the
way to the United States.

"Our fans say they like to
party, but sometimes it's girls
who broke up with their boy-
friends and they want to hear
something romantic," Mauricio
says, explaining why he believes
his songs connect with audi-
ences. "Most romantic songs
sound the same. But if someone
likes Pitbull and wants some-
thing romantic with that same
vibe and arrangement, they can
listen to us." -

For 24/7 Latin news
JAL and analysis, see

billboard.biz/Iatin.

40 -Year Storm
Los Huracanes del Norte mark anniversary
with hits compilation
The year was 1972 and a
storm was headed their way
on the night when the Gar-
cia brothers recorded their
first album as Los Hura-
canes del Norte (the Hurri-
canes of the North).

Forty years later, the for-
mer laborers who worked
the fields picking fruit are still
entertaining audiences who
know them for their signa-
ture norteno sound that relies
heavily on the accordion and

LOS
HURACANES
DEL NORTE

ve released
60 albums
during their
lengthy career.

Antonio, Francisco, Rocky
and Jesus (Chuy) Garcia, as
well as Jose Luis Mejia, who
isn't biologically related to
the family, but is considered
as close as a relative.

The seven members di-
vide their time between New
Mexico and Mexico, and con-
tinually tour in both places
with additional stops in Latin
America. To commemorate
its career milestone, in June
the band released a 40th -
anniversary album, Los Hura-
canes del Norte: 40 Aniversa-
rio (Vene Music), featuring 40
of its biggest hits. It has sold
3,000 copies, according to
Nielsen SoundScan.

The brothers, who began
performing as children, were

born and raised in Mexico,
but later emigrated to
the United States. One
of their biggest hits ini-

tially was the catchy

"Son Tus Per-

jumenes Mujer" (Its Your Scent,

Woman), an ode to women.

As the hits came, the band
adjusted to the music scene
by performing a variety of
styles of music as part of
its norteno repertoire. The
group acknowledges that,
in order to stay relevant, it
has had to evolve. That move
came in the form of adding
three new members: Antonio,
Rocky and Mejia, who are the
youngest of the group.

"The band realized that
they needed to transition,"
says Agustin Montoya, the
band's label manager. "The
group needed to tweak the
sound, and that's why we
brought on the younger guys,
who bring new arrangements
to the music."

The results have paid off,
according to Texas -based
music executive Carlos Avila,
who isn't affiliated with the
band. "They have stayed true
to their sound, but they fuse it
well with a new generation of
musicians in the band."

The unmistakable sound

has an uptempo pace com-
bined with a variety of norteno

rhythms from several regions
of Mexico. Los Huracanes also

mix up their music with the
brass -based banda style that
keeps people dancing at most
of their shows, Avila adds.

The band has sold 1.8 mil-
lion albums in the United
States since SoundScan
began tracking sales data in
1991. The group has charted
20 top 10 albums on Bill-
board's Regional Mexican
Albums chart, including two
No.1s (1999's Norteno 2000
and 2000's En Que Trabaja el
Muchacho). Its biggest seller is

28 Huracanazos (2003), which
has sold 213,000. On Regional

Mexican Airplay, the group has
notched 36 songs, of which13
went top10 and two hit No.1.

When asked about how
else he plans to celebrate the
band's anniversary, Chuy says

he hopes the fans bring some
special gifts to the shows.
"A little bottle of something
couldn't hurt," he says with a
chuckle. -Justino Aquila
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LUIS MIGUEL TOPS
TEXAS FEST
Pop singer Luis Miguel will
headline the People en Espa-
nol Festival Sept. 1-2 in San
Antonio. The Warner Music
artist, who rarely performs at
festivals, will be joined at the
Alamodome by Daddy Yan-
kee, Prince Royce, Tito "El
Bambino," Larry Hernandez,
3BaIIMTY and DJ Juan Magan,
among others. During the day,
the Henry B. Gonzalez Conven-

tion Center will host presen-
tations on a variety of topics,
including music. The family of
late Tejano singer Selena will
discuss maintaining her legacy.
The festival is free, while tickets

to the shows start at $40.

LATIN MUSIC VIDEO
NETWORK DEBUTS
Comcast and Music Choice
launched a multiplatform
video music network for Xfin-
ity TV MultiLatino customers.
Subscribers can now access
a broad collection of Latino-
themed music clips and origi-
nal artist content on demand
and at Xfinity.com/latinotv.
The videos will include genres
like Latin pop, rock en Espanol,
regional Mexican and tropical.
Music Choice, which delivers
music programming to con-
sumers throughout the United
States, will provide additional
behind -the -scenes content
and performance footage for
on -demand customers dur-
ing Hispanic Heritage Month
(Sept.15-Oct.15).

LOKIXXIMO TAKES
TR3S PRIZE
Up-and-coming artist Lokixx-
imo has won MTV Tr3s' "Dame
un Break" (Give Me a Break)
competition. The urban act
from the Dominican Repub-
lic won the support of the
OurStage.com online audi-
ence, which voted him the best
talent. As the winner, Lokixx-
imo will receive a remastered
version of his song "Noche
Europea" (European Night)
from Grammy Award -winning
producer Sebastian Krys, a trip
to Los Angeles to shoot a new
video for the track (to air on
Tr3s) and $2,500. The contest,
sponsored by Wendy's, was
hosted on OurStage, which
features more than 200,000
artists competing in monthly
contests. -Justino Aguila
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Funny Names,
Serious Business
Are you a 'Plugged Indies or a `Tag -Along'? Bandsintown
survey breaks down concert -goer types

Facebook concert discovery
app Bandsintown, which
claims to power tour list-

ings for 100,000 -plus acts and track

even more, commissioned Insight
Strategy Group to conduct a survey
that turned up some intriguing re-
sults regarding live music fans and
their idiosyncrasies.

"We were interested in learning
how people hear about concerts,
and were quite surprised [by the
results]," says Julien Mitelberg,
CEO of Bandsintown's parent
company, Cellfish. "Today, people
hear about concerts by receiving
information, not going to look for
information. They expect to get in-
formation from Twitter, the artist's
Facebook account, an e-mail from
Ticketmaster or any other thing they subscribe
to, [with] Facebook being the No. 1 place."

Mitelberg says Google search trends for con-
certs are decreasing because of this change.
"That's great, because that's exactly how Bandsin-
town works," he says. "We help artists make sure
fans will never miss knowing about a show,
whether we are sending information via Face -
book, Twitter or e-mail."

Not surprisingly, the main drivers for consum-
ers going to concerts are the so-
cial and musical experiences. The
survey breaks down fans into five
segments, from most to least en-
gaged, with descriptive names for
each segment.

On the least -engaged end are
the Soloists, making up 26% of
those surveyed. Soloists know the
music, but are less social and hate
crowds, so they don't go to many
big concerts. Also less engaged are the Dedicated
Diehards (19%), who are passionate about music
but go to fewer shows. Diehards are, however,
willing to pay more on average for concert tickets.

More engaged are the Plugged Indies (15%),
who are very knowledgeable about music but also
enjoy concerts' social aspects. As the name sug-
gests, they tend to favor indie music. Super Fans
(20%), on the other hand, are heavily invested
in music and knowledgeable about their favor-
ite acts, but their tastes skew more mainstream.
Then there are the Tag-Alongs (22%), who aren't
as informed but go to shows with friends or dates
and rarely on their own initiative. (The percent-
ages don't equal 100 due to rounding.)

If 20% of concert -goers are Super Fans, that
seems like a healthy number. "Super Fans go to
more shows, spend more on tickets and buy tick-
et way in advance," Mitelberg says. "They are the
leaders, and they bring their friends to concerts."

There's plenty of interesting data here: Super
Fans are 56% female, make the most money, see
the most shows (16 per year) and spend the most

on tickets. Ninety-six percent of them say they're
"always actively seeking out new music," and 79%
think they know who's going to be a big star be-
fore others. Super Fans are mostly pop fans, have
a "thriving social life" and believe they're trendset-
ters. And, listen up, bundlers: 92% are "willing to
pay extra for a better concert -going experience."
The desire for VIP status extends to Plugged In-
dies (84%) and Dedicated Diehards (88%), all will-
ing to pay more for a better experience.

Plugged Indies are 56% male
and see 13 shows annually. Tag-
Alongs are 67% female and see
only six per year, while Soloists
are 59% male and spend the least
on tickets. Dedicated Diehards are
61% female.

Among the Plugged Indies,
84% consider their musical tastes
"more offbeat/less popular than
most people's." Almost all of them

(94%) prefer small venues.
In the affirmation department, 99% of Dedi-

cated Diehards believe concerts are "an experi-
ence unlike any other," yet only 24% daim to be
the first to discover bands. Maybe they're more
self -aware than the Super Fans.

Predictably, Super Fans and Dedicated Die-
hards spend the most on tickets, but the Plugged -
Indies go to more shows in smaller venues. This
supports conventional wisdom that fans are less
likely to experiment if the tickets are expensive.

Among Super Fans and Plugged Indies, Face -
book posts, artists' updates and email blasts from
event sites and ticket providers motivate fans to
go to concerts most frequently. Perhaps the major
point of the study is this: Fans learn about con-
certs from "push" sources more than those that
"pull," especially Facebook and e-mail.  
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The Billboard Touring Conference
& Awards will be held Nov. 7-8 in
New York. For more information
and to register, go to
blllboardtouringconference.com.
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KENNY CHESNEY & TIM McGRAW, GRACE POTTER & THE NOCTURNALS, JAKE OWEN
2i;lg.t.eAtt:d1r2,5Foxborough, 111,209

two seuouts

MADONNA, MARTIN SOLVEIG
Olympiastadion, Helsinki, Aug.12 tNr
MADONNA, MARTIN SOLVEIG
Stadion Letzigrund, ZUrich,
Aug. 18

37,792
seuout

MADONNA, SEBASTIAN INGROSSO
IsAl.("ililimpiyskiy, Kiev, Ukraine,

V4:f
MADONNA, ALESSO
Olimpiyskiy, Moscow, Aug. 7 19,842

sellout

MADONNA, ALESSO
Aviva Stadium, Dublin, July 24 33,953

The Messina Group/AEG Live

Hml,Jigtion Global Touring, Live Nation

Live Nation Global Touring, Good News

Live Nation Global Touring, Planet Plus

kiartZoni.2Itobal Touring, Euro

Live Nation Global Touring, MCD

MADONNA, CARL LOUIS & MARTIN DANIELLE
Telenor Arena, Oslo, Aug.15 M1, Live Nation Global Touring, Live Nation

Norway

MADONNA, PAUL OAKENFOLD
Stadion Narodowy, Warsaw,
Aug. 1

38,699 Live Nation Global Touring, Live Nation
Poland

MADONNA, ALESSO
IgRitlis<sf:.°A14.S9. Petersburg, 1n7 Live Nation Global Touring, Planet Plus

ENRIQUE IGLESIAS & JENNIFER LOPEZ, DJ TODDY FLORES
Air Canada Centre, Toronto,
July 17-18
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Two

Concerts West/AEG Live

MADONNA, LMFAO
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Another Planet Entertainment
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Aug. 11

11,021 Concerts West/AEG Live

DAVE MATTHEWS BAND, GARY CLARK JR.
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Beach, Va., June 17

16,194
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Live Nation

MORRISSEY, KRISTEEN YOUNG
Manchester Arena, Manchester,
England,July 28 ;Mr SJM Concerts

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER
First Midwest Bank Amphitheatre, 26,578
Tinley Park, Ill., Aug.18 sellout Live Nation

DAVE MATTHEWS BAND, BRANDI CARLILE

15d°000°7 )
Live Nation
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JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER
Darien Lake Performing Arts
Center, Darien Center, N.Y., Aug. 25

21,703
sellout Live Nation

DAVE MATTHEWS BAND, DELTA SPIRIT
Bethel Woods Center for the
Arts, Bethel, N.Y., June 30
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sellout Live Nation

JASON ALDEAN, LUKE BRYAN, RACHEL FARLEY, DEEJAY SILVER
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ENRIQUE IGLESIAS & JENNIFER LOPEZ, FRANKIE J
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GIGANT3S TOUR: MARC ANTHONY, MARCO ANTONIO SOLIS, CHAYANNE
P:,:? Aug.anuini Arena, Uncasville,C1
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Cardenas Marketing Network

PHISH
Verizon Wireless Amphitheater,
Charlotte, N.C., Aug. 26 lt.11926

Live Nation
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Poetry In Motion
Lexus looks to reach affluent African -Americans through
music/spoken-word events and TV's 'Verses & Flow'

The second season of
Lexus' "Verses & Flow"
TV show will feature
ERIC BENET and
ELLE VARNER.

C

At a time when virtually every major automotive brand has

its own music strategy-even Fiat hired Jennifer Lopez
for an ill-advised U.S. launch campaign last fall-some-

times niche is more.
For example, Lexus made music a focal point of an event se-

ries, Lexus Listening Lounge, geared exclusively toward upscale
African -Americans. Making stops in key markets like Chicago,
Los Angeles, Atlanta, Dallas and Miami, the series welcomed Keri
Ellison, Angie Stone and Raheem DeVaughn at concert events
that doubled as showcases for Lexus vehicles.

Eventually, Lexus and its multicultural branding agency Wal-
ton Isaacson decided to put a lyrical twist on the event by also
inviting spoken -word and poetry performers to share their work
in between sets from hot R&B and soul acts. The
combination was successful enough to turn into
a TV series called "Verses & Flow" that premiered
on TV One in 2011 and returned in late August
for a second season. Hosted by actor/poet Omani
Hardwick ("Sparkle"), the sophomore season fea-
tures Macy Gray, Carl Thomas, Elle Varner, Luke
James, Musiq and, performing together for the
first time in years, Eric Benet and Tamia.

The concept of sponsors creating TV shows
around consumer products is hardly new, dating
back to the earliest days of the medium ("The Colgate Comedy
Hour," "The Dinah Shore Chevy Show," "Gillette Cavalcade of
Sports"). Still, the trend has regained momentum in recent years-

particularly in music, as brands including Smirnoff (BET's "Mas-
ters of the Mix"), Grey Goose (BET's "Rising Icons") and even
Starburst (the candy sponsored MTV's revamped "Unplugged"
in 2010) joined the fold.

"Verses & Flow" isn't just an excuse for Lexus to sell cars,
executives say. The events, taped in June at the Belasco The-
ater in downtown Los Angeles, allowed guests to interact
with the Lexus GS, but the branding of the TV program is
quite minimal. To Lexus VP of marketing Brian Smith, there
was more value in having a curatorial role around a specific
art form that appeals directly to one of its key buying groups.

"There are different ways we could reach this luxury demo-
graphic buyer, but 'Verses & Flow' is such a positive emotional
message," he says. "Rather than sponsoring some show that might

be dramatic but not have the same upbeat arc, this was a really
engaging way to reach audiences."

While TV ratings and the number of potential car buyers ac-
quired through "Verses & Flow" are important to Lexus, the top

measures of success to Aaron Walton, co-founder of Walton
Isaacson and the show's executive producer, are buzz and rel-
evance. The first season, for example, generated more than 77
million media impressions-a significant increase over the com-
bined metrics garnered by the Lexus Listening Lounge event pro-
gram. In the weeks leading up to the second -season premiere,
Lexus had a 450%-500% increase in chatter among African -
Americans based on buzz from the show's tapings. "It was amaz-
ing to see these brand mentions when the show hadn't even aired
yet," Walton says.

TV One's parent company Radio One lends additional outreach

by putting poets on the air with local radio hosts to drive tune -in.
"They're getting an opportunity they normally wouldn't

have," Walton says of the poets. "One poet was
talking about how being on the show last year
literally changed his life regarding how he got
booked on tours. That's one of the cool things
you see as a result of the show-what Lexus has
been doing not just to support its own brand."

Walton Isaacson handles bookings for the show

internally, and spent more than three months scout-

ing poets for season two. "Because of season one,

we started getting a lot of submissions organically
from people who saw this as a great platform for

their poetry. That made things a lot easier than the first time,"
Walton says.

The agency is already in talks with TV One and Lexus about
ideas for a third season. "We have to take the kaizen philosophy
of looking at ways for things to improve when they're already
great," Walton says. "We had the experience of this being a live
event before we ever started taping a show. We had to do it on
the fly at first. We didn't think people would be so engaged
that we'd literally have to kick them out of the venue."

Ir With
The Brand_NDREWHAMPP

FOR THE RECORD
IM In the Sept.1 issue, a story on Busta Rhymes misstated

the release year of his appearance on Chris Brown's 2011
No.1, "Look at Me Now."
 Also in the Sept.1 issue, the label credits for Matchbox
20's new album, North (Sept. 4), should have read
Emblem/Atlantic.
 In the Aug. 25 issue, a story on P!nk misstated the date
of the Arryrica,, Music Awards, which air Nov.18 on ABC.
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After conquering both radio and live music,

Robert F.X. Sillerman now has $1 billion to spend
and his sights set on electronic dance music's explosive live space.

10 BILLBOARD SEPTEMBER 8, 2012 STYLING BV DON SLIMADA FOR BERNSTEIN AND ANDRIULLI. GROOMING ay CHRISTINE HERBECK/KILLERDOOS.COM.



BY KERRI MASON /// PHOTOGRAPH BY CHRIS BUCK

OB SILLERMAN IS LAYING ON A BLACK MARBLE COUNTERTOP, against a black brocade wall
treatment, snapping his fingers to Chic. His shirt and slacks are black. His shoes, keeping the
"Good Times" beat, are black. His leather blazer is black; so is the handkerchief tucked into its
breast pocket, emblazoned with white letters in various fonts proclaiming one message: "Fuck off."

"It's a universal statement," Sillerman says later, setting up for another shot-the first was
spontaneous, to the photographer's delight-in a tight hallway of his lofty New York office, also
home to TV -watching social app Viggle, of which he is executive chairman/CEO. "I don't know

A whether it's directed at a specific individual, or a type of individual, or more as my interpretation
of Albert Einstein's fabulous quote: 'No problem can ever be solved from the same level of consciousness
that created it.' And that's what I've done my whole life. So what he said so eloquently, I say, 'Fuck off.-
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Look out, music world: Robert F.X. Sillerman is back. The magnetic mogul
who changed the concert business from a network of individual fiefdoms into
a single empire-SFX Entertainment, which he then sold to Clear Channel for
$4.4 billion in 2000, seeding the empire that would become Live Nation-has
found a new problem to solve, or perhaps, opportunity to exploit: the under-
funded and overstressed network of independent promoters currently sup-
porting the explosion of electronic dance music in America.

The resurrected SFX Entertainment-a placeholder name for now while
the consumer brand is being developed-was announced in June with the
acquisition of Disco Donnie Presents, a promotion company specializing in
Middle America shows and events, for a reported $2 million. In August, SFX
added Live in Color, a Florida -based promoter of co-ed paintball parties (for-
merly known as Dayglow Productions) for an unknown amount. But that's
just the beginning. According to Sillerman, letters of intent have been sent
to 18 additional EDM entities ranging from promoters to ticketing agencies
to venues. All in, Sillerman says he expects to lay out a total of $1 billion on
more than 50 companies, which together will create not only the biggest EDM
conglomerate ever, but also the first in a scene long defined by independent
promoters collecting cover charges at the door (see story, page 13).

"I know nothing about EDM," Sillerman admits from his Manhattan office
suite, which looks out over a bustling Broadway. "I really don't. Of course, I've
listened to it and I understand its appeal. It's borderless, it's free, it's energetic,
it's a party, it's a party in your mind-and I understand that.

"But I sit in the meetings, to the extent that they are [meetings]. I meet the
people whose places we're buying. And I haven't a fucking clue what they do
or what they're talking about. Not a clue. And I love it. I just love it."

 MN
SILLERMAN HAS BEEN HERE BEFORE. In 1978, he saw a potential op-
portunity in the local radio market and began buying up local stations
throughout the country with on -air legend Bruce "Cousin Brucie" Mor-

row. He bought out Morrow in 1984, telling Billboard at the time that he was
moving away from station operation and into investing. In 1992, he founded
SFX Broadcasting and bought 120 radio stations under its name-and in 1996,
he bought New York concert promoter Delsener Slater Enterprises as well. In
1997, he sold SFX to Capstar Broadcasting for $2.1 billion and spun off the live
business into SFX Entertainment with the proceeds from the SFX Broadcasting
deal. One of the top promoters in the country with an expansive vision, SFX

Top left: ROD
STEWART joined
then -New York Stock
Exchange chairman
RICHARD GRASSO
(left) and ROBERT
F.X. SILLERMAN,
then -executive
chairman of SFX
Entertainment, when
SFX moved to the
NYSE from Nasdaq
in 1999. Top right:
Sillerman in 2006 at
Memphis' Graceland,
for which he
purchased a 90 -year
lease. Bottom: At the
EDMBiz Conference
in June are (from
left) Panorama
Productions
managing
partner PETE
KALAMOUSTSOS,
Paxahau Event
Productions talent
buyer CHUCK
FLASK, Insomniac
founder PASQUALE
ROTELLA, Disco
Donnie Presents
CEO JAMES
"DISCO DONNIE"
ESTOPINAL JR.,
Pacha New York
co-owner/operator
EDDIE DEAN and
AM Only founder
PAUL MORRIS.

Entertainment shelled out $1.5 billion to acquire a network of 58 additional
properties: venues, artist management companies and nearly every major U.S.
concert promoter-reportedly for can't -refuse offers, well above their perceived
values. In 2000, Sillerman sold SFX Entertainment to Clear Channel for $4.4
billion. Five years later, Clear Channel spun SFX into Live Nation.

But Sillerman wasn't done. Far from it. After selling SFX to Clear Channel,
Sillerman co -produced his friend Mel Brooks' 2001 Broadway mega -hit "The
Producers." In 2004, he established CKX, buying up such legendary assets as a
majority stake in Elvis Presley Enterprises with a 90 -year lease on Graceland, the
rights to Muhammad Ali's name and likeness and Simon Fuller's 19 Entertain-
ment ("American Idol"). In 2010, Sillerman resigned as CEO of CKX, intending
to buy it outright-a bid he ultimately lost to investment firm Apollo Global Man-
agement, which renamed the company Core Media Group. Sillerman remained
as the company's largest shareholder. That same year, he founded his first pure
technology play, Function(x), which was renamed Viggle earlier this year.

Now, the 64 -year -old Bronx native has turned his attention to EDM, argu-
ably the most explosive new music space this side of K -pop and one he admits
he knows nothing about. Fuck off, indeed.

With events like Ultra Music Festival (UMF) and Electric Daisy Carnival
(EDC) drawing hundreds of thousands of 16- to 24 -year -olds to all manner
of open spaces and acts with quirky Nordic names largely unknown beyond
the dance underground selling out iconic live venues in a matter of minutes
(Swedish House Mafia at Madison Square Garden, Avicii at Radio City Music
Hall, Tiesto at Home Depot Center), Sillerman isn't the only heavy hitter
eying the EDM space. Indeed, major players including Live Nation, AEG and
even supermarket mogul turned venture capitalist Ron Burkle (SoundCloud,
SeatGeek) have all come calling in the past 18 months.

The only problem? At barely 30 years old as a subculture, and a fraction of
that as a viable, scalable business, EDM is a live market in its infancy, and no
one knows exactly how much money is at stake.

The information is spread across business sectors that don't communicate,
or is simply not reported, or worse, never collected. ("What promoter declares
what cash they made? You're crazy," one major -market event producer says.)
Giant festivals, like EDC and UMF, can make $30 million or more in a weekend.
Midsize, multi -artist tours, perhaps $3 million -4 million in a month. (Identity
Festival reportedly sold about 140,000 tickets last year, at ticket prices starting
around $25.) According to Forbes, Tiesto pulls in $22 million a year, through a
combination of gigs, tours and sponsorships all over the world. Add in music
sales, or media opportunities-like, say, ad -revenue share to a giant YouTube
channel like label Ultra Music's-and the number gets even harder to pin down.

"But it's going to be easier to figure out once Sillerman's involved," one
promoter says. "When Live Nation does a concert, they say what they made.
He'll have to demand the same thing."

"He's really smart, obviously," the promoter adds. "Is it good for this busi-
ness? That's the other question. His track record sort of speaks for itself. He
bought up everything and sort of made a whole that was greater than the sum
of its parts. How much is Disco Donnie worth? Not much. But 50 of them?
What do you do as a promoter if these guys are going to band together and have
real power? How do you compete? He'll be the only game in town. A lot of guys
in this business who have been toiling for a long time, they'll take the bait."

INNER

IF HE HAD IT TO DO OVER AGAIN. James "Disco Donnie" Estopinal Jr., 42,
might have worn a different shirt. Instead, on June 6, the day he announced
the sale of Disco Donnie Presents to Sillerman (a sale that effectively re-

launched SFX) during the EDMBiz Conference in Las Vegas, Estopinal sported
a navy blue T-shirt that read "Have you hugged your lawyer today?"

It was meant to be funny. A smiling and glib jab fitting Estopinal's person-
ality and image. But talk of lawyers, buyouts and billionaire financiers are so
contrary to the EDM ethic-the rave code of peace, love, unity and respect-
that his joke went over like a fat rat. "I understand everybody's concerns,"
Estopinal says. "I really weighed it out. I didn't want to do something that
was bad for the world. But the way that everything was growing, I couldn't
keep up anymore. I needed some kind of financial support."

For years, the EDM live scene was all about the experience, not the business. Or
at least that's how it positioned itself Events, for the most part, weren't ticketed.
They were driven by a walk-up cover charge, and as recently as 2010, the best at-
tendance estimate might have come from a security guard with a clicker at the
door. As excitement for EDM artists has increased, though, so has the prevalence
of presale hard tickets. Today, acts like Deadmau5, Skrillex and Avicii can sell out
midsize rooms in seconds; so can fresher names like Porter Robinson, Thomas
Gold and Alesso. But shows like Deadmau5's massive, LED -lit cube and Skrillex's
motion -controlled, 3 -D -mapped cell have set the production bar high. Fans expect
a sensory onslaught, which can cost into the millions to design, produce and tour.
Add ballooning DJ fees, and the economics quickly become as fuzzy as the scene.

"People think we're rich because of the events, but it's far from the truth,"
says Pasquale Rotella, founder of Insomniac Events, which produces EDC, as
well as other festivals and club dates. "We actually come very close to losing
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A look at the newest (and possibly next) big --

buys for Sillerman's growing EDM empire
r 1', ;:

There's no shortage of independent companies in EDM: For the self-sufficient in-
dustry, they're the rule, not the exception. Now, Robert F.X. Sillerman expects to
buy at least 50 of them. The media mogul's road map includes everything from

content companies to venues to promoters, mirroring the varied composition of his first
live -entertainment venture, SFX Entertainment-which became Live Nation after he sold
it to Clear Channel. Here, Billboard profiles the two purchases he's already announced, and
speculates on the acquisitions to come.

Disco Donnie Presents
Principal: James "Disco Donnie" Estopinal Jr.

Founded: 2012
Acquisition Announced:June 5
Longtime promoter Estopinal linked up
with Insomniac Events in 2008, marry-
ing his upwards of 50 monthly nightclub
events across Oregon, Texas, Louisiana
and elsewhere with the Electric Daisy Car-
nival promoter's destination festivals. But
the partnership fell apart acrimoniously
late last year, and Estopinal packed up his
toys and signed on with Sillerman. The
respected, well-connected EDM warrior
is now introducing Sillerman around the
industry and making recommendations as
to his next acquisitions.

Live in Color
Principals: Paul Campbell, Sebastian
Solano, Lukasz Tracz, Patryk Tracz
Founded: 2006
Acquisition Announced: Aug. 2
Known as Dayglow Productions until Aug.
27, the promotion company is still "the
world's largest paint party," according to
its tag line. "Did you ever see the movie
'Animal House'?" Sillerman asks. "The
food fight? A paint party is today's version
of that." Live in Color events feature A -list
DJs like Diplo and Steve Aoki providing

the soundtrack, while thousands of coeds
get splattered, Nickelodeon -style, in neon
paint. But the events, frequently held on
college campuses, are becoming known
for more than just the spectacle: After
attending a show in Hartford, Conn., that
sent 40 to the emergency room, Danbury
Hospital director of emergency services
Matthew Cassavechia deemed it a "pa-
tient -producing event," and instituted spe-
cial preparations prior to an April 27 show
at Western Connecticut State University
that ended in more than 30 hospital visits.

Pacha New York & RPM
Principals: Eddie Dean, Rob Fernandez
Founded: 2005
Odds of Acquisition: 4:1
New York used to have a slew of super -
clubs; now it has one. The 30,000 -square -
foot Pacha New York was founded by
two Big Apple nightlife veterans, giv-
ing it local appeal beyond its European
lineage. (Pacha is a nightclub franchise
overseas with 18 locations; New York is its
only North American venue.) While the
Pacha brand isn't Dean and Fernandez's
to sell, they do have the venue itself, as
well as RPM, their production company,
which hosts local festival -like events at
locations including Governors Island

and Central Park SummerStage and co -
produced Electric Daisy Carnival's first
New York visit this year.

Insomniac Events
Principal: Pasquale Rotella
Founded: 1993
Odds of Acquisition: 5:1
Insomniac is the engine behind the most
visible proof of EDM's explosive popularity,
the 300,000 -person Electric Daisy Carni-
val. Rotella was outspoken about his desire
to remain independent at EDMBiz, the in-
dustry conference he founded, but admit-
ted to taking meetings with Live Nation. "I
would do a deal if it didn't compromise fan
experience and productions," he says. Live
Nation might balk at a production bill that
nearly put the sold -out EDC in the red, but
would Sillerman? "Pasquale is a genius,"
Sillerman says. "The fact that he puts some-
thing there, and not there, is not something
that you can write down or tell."

Dancing Astronaut
Principals: Senthil Chidambaram,
Zeyad Assaf
Founded: 2009
Odds of Acquisition: 8:1
The voice of the EDM generation, super-blog

Dancing Astronaut was founded by college
students bitten by the bug just as the genre
was starting to grow. With digital natives
at the helm, the site pumps out content at
breakneck speed-from track, concert and
podcast reviews to breaking news and event
announcements-in a "for us, by us" style
that resonates with EDM's young fan base.
Should Sillerman want a fledgling content

A hallrpark of the
EDM scene, the ,

16th annual Electric
Daisy Carnival took

place June 8-10.
at the Las Vegas

Motor Speedway.

company with a strong, recognizable brand
already in place, DA's the stuff. But concerns
about credibility could keep it indie.

Eventbrite
Principals: Julia Hartz, Kevin Hartz,
Renaud Visage
Founded: 2006
Odds of Acquisition: 10:1
The online ticketing service mostly hosts
general -admission fund-raisers and book
readings, but that's about to change: It
became the official ticketing platform
for Disco Donnie Presents' 1,000 -plus
annual EDM events in July. With former
Ticketmaster president/CEO Sean Mori-
arty on its board, and a model that's more
straightforward and affordable than the
ticketing giant's, it's primed to make a run
at the concert business. But with $78 mil-
lion in venture capitalist funding, it might
be comfortable on its own-for now.

Ultra Music
Principal: Patrick Moxey
Founded: 1996
Odds of Acquisition: 25:1
Before Aug. 10, the diversified Ultra
would've been a prime Sillerman target,
with its roster of important artists that
includes Deadmau5, a catalog of music
content, an in-house licensing team and
a giant YouTube channel. But by linking
up with Ultra Music Festival (which had
always been a separate entity), Ultra en-
tered the event business in its own way.
However, some might say that by uni-
fying, the companies are an even more
attractive acquisition. -KM
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money, and all our events nearly sell out. It's crazy to have that be the situation " I know
when we're doing so well."

The genre's first attempts at artist -driven, large -venue tours-not one -offs or nothing
festivals-have had even dodgier results. Avicii and Afrojack, popular acts that
were virtually unknown two years ago, were recently forced to cancel several dates about EDM.
of their AEG -backed summer routes when ticket sales fell far below estimates. really don't.
Within the industry, there was a sense that they had jumped the gun, skipping too
many steps between a 1,500 -capacity nightclub and a 5,000 -capacity concert hall. Of course, I

And that's where Sillerman could come in. By buying up promoters who
are currently running the low- to mid -level EDM touring business-not over- understand
stretching into the big -room Live Nation territory-he's staking a claim to a its appeal,
segment of the industry that, while volatile, could thrive, even if EDM doesn't
sustain its current level of popularity. It could be a solid business, but whether
it's solid enough to recoup a $1 billion investment remains to be seen.

"When you make a judgment, you're never 100% sure," Sillerman says of
his interest in Estopinal and Disco Donnie Presents. "But I checked off all
the boxes: Smart kid, energetic, ambitious, likable, operating in an area-
EDM, of course-I didn't understand. Could I have been wrong? Sure. Could
I still be wrong? Less likely, but, sure."

MN
TODAY, THE MASTER PLAN for the future of the new SFX isn't in a file

folder on Sillerman's desk. Instead, it's sketched in Estopinal's inky black
scrawl, in a slightly malformed, spiral -bound notebook that, the promoter

says, "got rained on." The plan is an alien spaceship of a chart, with blocks
devoted to Disco Donnie Presents and "OTHER PROMOTERS FESTIVALS"
funneling into "NEW FESTIVALS" and tendrils of ancillary entities, includ-
ing "Publicity," "Clubs," "Clothing" and 'Label."

Estopinal says that he took the chart to other potential investors before
meeting Sillerman in New York in January, after being introduced through
mutual contact and former boxing promoter Shelly Finkel.

"This wasn't Bob saying, 'Oh, I like dance music,'" Estopinal says. "This
was my plan. [Indie promoters have] been carrying the boat up the hill with a
chain, no water, just pulling all these years. And once everybody became suc-
cessful, all of a sudden all of these other entities came in and wanted a piece.
This was actually a move to protect all those people from that."

A Louisiana native, Estopinal graduated from Louisiana State University
in 1994 with an accounting degree and planned to enter the field, but got
seduced by the New Orleans party scene instead. Through the years, he be-
came something of a folk hero on the American rave scene, promoting par-
ties throughout the Southeast and Midwest as Disco Donnie, a name taken
as a tribute of sorts to his DJ father, James Sr., who went by Disco Jim. Disco
Donnie's manic parties at the State Palace in New Orleans in the late '90s are
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BOB SILLERMAN

One of SillerrXan's recent
acquisitions is promoter

Life in Color (formerly
Dayglow Productions),

which bills itself as "the
world's largest paint party."

the stuff of legend. "People would come from 18 states," he says.
"I grew up in the Southeast, and Disco Donnie's events were legendary in a region

that was starving for fresh new music," says Stephanie LaFera, manager of Kas-
kade and other EDM artists. "They influenced a generation of dance music fans."

Sillerman has relied on the market intelligence and relationships of others
before: Delsener Slater Enterprises was his first purchase under the original
SFX, and partners Ron Delsener and Mitch Slater gave Sillerman valuable
introductions to the other companies he would soon snap up, including Sun-
shine Promotions and Pace Concerts. Bruce Morrow helped light the way to
SFX Broadcasting. And radio was also his father's business. In fact, the elder
Sillerman might have had even more of an influence. (In 1955, Billboard de-
scribed Michael Sillerman as "one of the few truly creative sales executives in
broadcasting" for his work as the founder of Keystone Broadcasting System,
"by which independent stations throughout the country became linked into a
transcription network, bringing them national revenue hitherto unattainable.")

"He gave me a tutorial in what he had been doing," Sillerman says of his first
meeting with Estopinal. "And I said, `So fundamentally you're a combination
bookie, loan shark, promoter and cheerleader.' And he said, 'You've got it."

"At the end of the meeting, [Sillerman] said, `I'm in. Do you want to do
this?" Estopinal says. "I said, 'Yes.' He said, 'Shake my hand. That's our deal.
I want you to hit the ground running.' And I shook his hand."

A month after he announced his deal with Sillerman, Estopinal partnered
with Eventbrite, an independent online self-service ticketing platform (see
story, page 15), which could eventually fulfill SFX's need for a lower -cost tick-
eting solution than Live Nation's Ticketmaster. No one will confirm, but it
seems logical that Eventbrite would be on Sillerman's not -so -short-list. Soggy
notebook or not, Sillerman is following Estopinal's lead.

....
AS FOR THE OTHER MAJOR PLAYERS IN THE EDM SPACE, venture capital-

ist Burkle's plans remain unknown beyond a few exploratory meetings
(rumor is that he's in talks with Amy Thomson, former Swedish House

Mafia manager, and her ATM Artists group), and AEG has been silent since
Avicii and Afrojack's summer troubles. Live Nation, on the other hand, has been
busy: It put its own Identity Festival tour back on the road for a second year,
delivered on Kaskade (considered the only successful single -artist, large -venue
EDM tour of the summer, with stops including an 18,000 -capacity sellout at
Los Angeles' Staples Center) and backed the first shows in America by Dutch
mega -party Sensation, coming this October to Brooklyn's new Barclays Center.

At the EDMBiz Conference in June, Live Nation CEO Michael Rapino said
the company's EDM strategy was to "acquire or hire," a policy he'd recently put
into practice, acquiring venerable U.K. festival brand Cream Holdings (Cream -
fields) and appointing its co-founder Steve Barton president of the newly formed
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Live Nation Electronic division in May. Live Nation added Los Angeles -based
Hard Events in June, and Hard founder Gary Richards says he went with Live
Nation-after speaking with "other parties"-because of Barton. "He's a guy I
really respect," Richards says of Barton. "A solid leader in this music from the
beginning. I want to work with him and help carry out his vision."

With Barton and Richards, as well as in-house guys like Live Nation New
York president Jason Miller, who brought Sensation to the United States and
produced Deadmau5's record -breaking six -night sold -out stint at Roseland in
2011, Live Nation has the benefit of housing some of the best talent in the space.
But for the self-made EDM stalwart who may be less accepting of a corporate
hierarchy, or even an office culture, Sillerman cuts an aspirational figure.

He's unapologetic. He controls his own money-lots of it. (In 2005, he ranked
No. 375 on the Forbes 400 list of the richest Americans, with a net worth of $975
million.) He welcomes and accepts risk. He doesn't answer to potentially moral-
istic shareholders. He directs anyone who might question his methods to "fuck
off." But he also has no interest in telling any of his acquisitions what to do or
how to do it. For EDM, Sillerman might be more Dark Knight than Grim Reaper.

Still, the plans of Live Nation and the new SFX are decidedly different.
Bold-faced names or not, two or so pickups is a far cry from 50. Sillerman
wants increased power-including stronger appeal to potential sponsors-
through sheer scale, the path he followed with the original SFX. In fact, many
attribute higher ticket prices and intrusive corporate branding at live music
events, including in venue names (SFX's run was once dubbed "an epidemic
of renaming"), to this SFX hallmark.

"I'm always interested in quality," Sillerman says, "but quantity permits cer-
tain things. Live Nation, it's a terrific company. They bought some things in this
space. Other people will. I suspect that at the end of the day, we'll probably be
partners with more than all of them put together. So is that an arms race? Maybe

In the meantime, Sillerman plans to help SFX's individual entities im-
prove their offerings by giving them access to his significant liquid cash.
For instance, he just green -lighted Live in Color's purchase of a portable
LED screen, a big -ticket item it had previously been renting.

"We had a conversation, which took about 10 minutes," he says. "I don't want you
to get the impression that we're drunken sailors, because it's hundreds of thousands
of dollars. But it was pretty simple. There's only one thing that I can contribute to this
business specifically. I have no idea whether it makes sense to buy an LED display.
But I will know when somebody says they need one, whether they really believe it."

Granting an accouterment the price of a house to a crew of people who spent
the majority of the year getting chased off college campuses is a risky busi-
ness. (Last year, Live in Color events at Penn State, the University of Maine
and elsewhere led to dozens being hospitalized, due to everything from over-
indulgence to slipping on paint.) But Sillerman remains unfazed. An avid
reader and student of sociology, he sees EDM as a definition of a generation:
a "cohort group," as he calls it, of the young-a similar motivation of his in-
volvement with Viggle. (Could Viggle's proprietary technology form the back -
end to some sort of content -rich, EDM event check -in app? Why not?) And to
him, at least, that makes it more powerful than just a music genre, and his
new company more meaningful than just a conglomerate.

"This is simplistically about those kinds of entertainment entities that
serve a generation that was born wired and connected, and has an insatiable
appetite to stay connected," he says. "This is a tsunami. It's not a tsunami
that you want to harness. There are some people that may try to do that and
they'll fail. It's a tsunami that you want to let run its course and be a part of it."

....
THUS FAR, THE PROMOTERS WHO HAVE SOLD are exhaling loudly. "I feel a

million times better," Estopinal says. "It's opened up my mind again to where I
get back to the creative process instead ofworrying about money all the time."

"Trying to fight the world by myself was tough and tiring," Hard's Rich-
ards says. "Now that I'm in there working with [Live Nation], we're integrat-
ing really well. There are a lot of things they are really good at-contracts,
taxes, insurances, a lot of the business side stuff that wasn't my specialty.
I like doing the artists and the marketing." Richards says that Live Nation
is actively helping him expand internationally as well.

But the debate of digging in versus selling out is still running hot throughout
the industry, and the aggressive interest is forcing some hands. In August, Ultra
Music and UMF-two powerful EDM entities formerly at odds, despite their simi-
lar names-joined forces in a move intended to help preserve their sovereignty.

"We are a very proud independent organization and it is critical that we
stay true to the music and close to the roots of the culture that we have grown
with over the last 15 years," UMF co-founder/CEO Russell Faibisch said in a
press release. "While EDM seems to be the flavor of the month for many cor-
porations buying their way into our scene, building this long-term strategic
alliance with Ultra Music sets the stage for establishing Ultra as the essential
global lifestyle brand for the best of everything EDM has to offer."

Back at the EDMBiz Conference in June, Estopinal got a lot of grief on the
"An Agent and 5 Promoters Walk Into a Room . - ." panel, partly from his
former partner Rotella, who was also sitting on the panel. Defending his de-

" This wasn't

Bob saying,

`Oh, I like

dance music.'

This was

my plan."

JAMES

"DISCO DONNIE"

ESTOPINAL JR.

cision to sell to Sillerman, Estopinal told the audience, "As long as you don't
lose creative control, it's going to give me more to do bigger and better things."

"Until it's flipped," Rotella interrupted. "Then that all goes away. And if it's a
public company you don't have the freedom to make choices that make sense."

Sillerman's track record suggests that's exactly what he'll do. He's always
sold, and always for a profit. But for EDM to even be worth flipping, the U.S.
scene must continue to grow across all sectors-nightclubs, live venues and fes-
tivals-and earn the "next rock'n'roll" title that has already been hoisted upon
it. Sillerman might also have to turn his eye overseas where EDM has been
festival -grade popular for years, which might already be happening. (Rumor
has it he's interested in buying Dutch company ID&T, which produces Sensa-
tion events internationally, and Belgian mega -festival Tomorrowland.) Some
believe he might try to harness the power of EDM online-the currently frac-
tured video views, track downloads, Facebook likes and other consumer touch
points-into a lucrative media platform. After all, going national is one thing,
going global gives an entirely new meaning to economy (and marketing) of scale.

Still, Sillerman maintains he has no intention of selling. "If somebody thinks
that what we're doing is for the purpose of selling, they shouldn't sell their busi-
ness to us," he says. "And if they think that they're not going to get the kind of
opportunity that is only afforded with size and bulk and access to capital, and
the mandate to invest and take risk, then this doesn't make sense for them."

The thrill of the deal, the study of the sociological significance, even the word-
play involved in explaining it all-they all make Sillerman's eyes dance. But
while he always wants to win, the endgame, he says, is no longer personal gain.

Sillerman's a different man than the one who bought and sold the world in
the '90s. In 2001, he beat tongue cancer and the only color amid today's black
ensemble is yellow, from Nike's iconic Livestrong bracelet he wears on his wrist.
The battle left him with a tracheotomy tube, and what he calls "perspective."

"The only reason that I do anything now that has a commercial overtone
is to have more money to give away," he says.

Together, Sillerman and Laura, his wife of 38 years, are active givers: Their
Tomorrow Foundation supports educational and environmental programs
for underprivileged populations. It also established the Sillerman Center for
the Advancement of Philanthropy at his alma mater, Brandeis University.
But even with these, "almost all" of their donations are anonymous, he says.

"I've been very blessed in business, and the only reason economically to do
this is the joy of doing what we do," he says. "We're going to be like [duty -free -
shopping magnate] Chuck Feeney. Great quote of his: 'I want the last check
I write to bounce.'"

Brighter Than The Sun
Eventbrite looks to dominate EDM ticketing worldwide

When ticketing service Eventbrite
launched in 2006, it set out to offer
an alternative to industry giants

like Ticketmaster by cutting substantial service
fees and embracing both large- and small-scale
events. Since then, the San Francisco -based
company has established a strong share in the
marketplace, selling almost 70 million tickets
and earning more than $1 billion in sales.

Eventbrite, which recently served as a ticket
vendor for Governors Ball in New York and select
stops on the Vans Warped tour, is now setting its
sights on the growing EDM movement. Founded
by Kevin Hartz, Julia Hartz and Renaud Visage,
the company partnered with dance -event jug-
gernaut Disco Donnie Presents in July to offer
affordable tickets for marquee talent. The joint
venture will yield nearly 1,000 EDM concerts, in-
cluding El Paso, Texas' Sun City Music Festival,
headlined by David Guetta, Knife Party and Flux
Pavilion, taking place Labor Day weekend.

The company has already been localized in 11
countries, matching its intentions to capitalize
on EDM's global reach. "EDM is really an interna-
tional movement, so we've got a localized site,
localized payments that expand throughout the
globe, and we're seeing great traction," Kevin
Hartz says. "This is only the tip of the iceberg for
Eventbrite in the EDM space."

Competition in the ticketing realm is standard,
and vendors have begun to capitalize on the

growing demand for EDM. Robert F.X. Sillerman
this year acquired Disco Donnie Presents and
Dayglow Productions, which throws more than
125 EDM concerts in the United States annually
(see story, page13). Hartz acknowledges the com-
bative nature of the industry, but is confident that
Eventbrite's focus on customer satisfaction will
make it the leader in EDM ticketing. "We hope that
the provider with all different verticals-the best
service, the best technology, the lowest fees-will
prevail," he says. "And that will be Eventbrite."

Initiatives have included lowering processing
fees and ticket prices, tactics that significantly
boosted attendance at Warped tour stops. Hartz
estimates that Eventbrite offers tickets at a third
of competitors' prices for similar events. "We can
essentially take a thinner cut and keep that ticket
price lower because of the substantial reach we
have across many different categories," he says.

Eventbrite is in talks to partner with even more
dance -music promoters. While some consider
the EDM craze a flash in the pan, the company
is looking to expand on what it sees as a lasting
presence in live entertainment.

"It definitely has staying power. What will
happen, though, is over time there will be con-
solidation in the market. You're already seeing
that happen at a rapid scale now [with] promot-
ers," Hartz says. "It's fast and furious right now
for EDM. It's a really exciting movement that we
see unfolding here." -Steven J. Horowitz
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BOB BOILEN (left) and
ROBIN HILTON, co -

hosts of NPR Music's "All
Songs Considered"

Whether on the air,
on the road or online,
APR has become the

newest center of gravity
for breaking music

By Andrew Ilampp

It's a Tuesday night at the Bell House in Brooklyn, and a
packed crowd is about to hear the latest track from Django
Django. But the British psych -pop quartet is nowhere to be
found-instead, the room -full of music fans has gathered
to rate the track on a scale of 1 to 10, becoming a real-time
focus group for the hosts of NPR's "All Songs Considered."
As the jangly, tambourine- and hand clap -driven rhythms of
Django Django's "Default" fill the room, the listeners, largely
20 -something and bespectacled, respond favorably, lifting 8s and
9s into the air. ¶ "It's like fist -pumping for a paler persuasion,"
one says, in Pitchfork -perfect parlance. ¶ "I can't think of a
single song that isn't improved by hand claps," another adds.
¶ The Bell House gig is the latest in the first, six -city "All
Songs Considered" listening tour, which wraps Sept. 13 at the
Gibson Guitar Showroom in Washington, D.C. But it's also
the latest in a series of initiatives that has given NPR Music

programming more of a visual, accessible
presence. Individual public -radio stations like
KCRW Los Angeles, KEXP Seattle, KCMP
Minneapolis and many more (see Billboard.
biz for a more comprehensive list) have often
been the first places to play acts like Norah
Jones, Fleet Foxes, Vampire Weekend, Bon
Iver and Of Monsters & Men, among countless
others, but the NPR Music banner is bringing
all that content to a more national audience.

Whether it's live concert streams from ven-
ues like New York's Le Poisson Rouge and Cel-
ebrate Brooklyn at the Prospect Park Band -
shell, exclusive streaming coverage of major
festivals like South by Southwest and Newport
jazz or securing highly anticipated releases
for its "First Listen" series (everything from
Bruce Springsteen to Ariel Pink's Haunted
Graffiti), NPR Music is taking a more active
role in moving the needle for new releases and
live acts-particularly the type of indie rock for
which blogs used to be the leading authority.

In May, Sub Pop publicist Frank Nieto chose
NPR Music over Pitchfork to premiere the first
stream of Beach House's Bloom LP. "It legiti-
mized them as an artist," he says. Helped by
that extra exposure, the band scored a top 10
debut on the Billboard 200 and its largest -ever
sales week (41,000 copies, according to Nielsen
SoundScan). 'First Listen' album stream
helps fuel the campaign at the regional level as
well as secondary outlets," Nieto adds. "When
you see an item on 'First Listen,' it makes out-
lets say, 'I have to go listen to this.' It gives
them the impetus to cover it."

Managers and publicists at both indie and
major labels say the power of an NPR Music
feature coupled with NPR News coverage on
programs like "Morning Edition," "All Things
Considered," "Weekend Edition" and "Fresh
Air" can really affect a release, especially
when compared with music -only sites.

Kevin Duneman, director of artist develop.
ment for Jagjaguwar, Dead Oceans and Se -
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cretly Canadian, says NPR coverage is "almost
irreplaceable" in terms of its wide reach and
real-time impact on digital sales charts after
major features air. "It's pretty much the first
thing on my marketing report every week and
it's the first thing we talk about when we sit
down with Amazon, iTunes or indie retailers,"
he says. "Publicists and radio coordinators
spend a lot of time trying to convince NPR to
run something. But at the end of the day, NPR
is so good at curating its own content, it feels
untouchable. When you actually land some-
thing you'll get that desired retail impact."

In part, it's a matter of scale. In June, NPR.
org was visited by 3.4 million unique visi-
tors, according to comScore, a major advan-
tage over music sites like PasteMagazine.
corn (888,000), Pitchfork (780,000), NME.
com (707,000) and Stereogum (523,000). NPR
Music content reaches an average of 3 million
viewers on a monthly basis across online and
mobile platforms, according to the company's
internal audience data. (Its mobile app has
been downloaded more than 1 million times.)

"I think of them as apples and oranges a
little bit," Duneman says of NPR Music's ap-
peal compared with that of music blogs. "With
Pitchfork, you get a feature and it's generally
up and gone by the end of the day, sometimes
even in an hour. But with NPR or the New
York Times, you'll take up valuable space for
a whole week sometimes."

"What's exciting about NPR is they can re-
ally stay partners as the campaign progresses,"
says Jake Friedman, co-owner at We Are Free
Management, whose acts Beach House, Lower
Dens, Dirty Projectors and Wild Nothing have

this summer. "When I think of a tastemak-
ing website, they want access to things first
and to make their mark at the top of the cycle.
NPR you can grow with-they have differ-
ent songs you can premiere, or you can come
in and do a Tiny Desk Concert and, at some
points, stream a concert later into your cycle."

The combined power of music and news is
heavily favored by Lisa Sonkin, Columbia VP
of triple A and public radio promotion, who
partnered with NPR on multiplatform content
surrounding new releases from Springsteen
and Jack White earlier this year.

"It's an incredible way to reach not only
the core music fans, but the link to the NPR
News network also helps engage a harder -to -
reach potential music buyer," Sonkin says.
"This buyer trusts the NPR brand and they
turn their education about the artist and the
music into action-hopefully becoming a new
fan." As further proof, in July, Columbia act
Passion Pit's Gossamer debuted at No. 4 on
the Billboard 200 the week after its "First Lis-
ten" episode aired, with career -high sales of
37,000 in its first week.

In fact, "First Listen" grew out of an idea
initially suggested by Columbia. In 2008,
Sonkin approached NPR Music director/ex-
ecutive producer Anya Grundmann and se-
nior product manager Amy Schriefer to ex-
plore ways they could stream Bob Dylan's Tell
Tale Signs, part of its Dylan "bootleg" series.

"We said, 'Hey, that sounds like a good idea,
but can we hear if first?'" Grundmann recalls.
"It gave you all the feeling of when you go to a
listening party and everybody would talk about
it at once. We had such a lively conversation
in our comments, it felt like such a natural
experience of playing new music on the air."

Now, "First Listen" has developed into a

weekly series that combines big names (Fiona
Apple, Norah Jones) with indie stalwarts (Yea -
sayer, Hot Chip) and the occasional off -the -
beaten -path choice (jazz artist Henry Thread -
gill's band Zooid, folk artist Sean Rowe). It's
some of those more out -there choices that
speak to how much the NPR audience relies
on the curatorial tastes of NPR Music's 18 staff-
ers and large network of DJs and on -air person-
alities. "The fact that we're putting all this out
there and not putting things up with judgment
is because we really love this," Schriefer says.

NPR's audience is also more musically in-
clined than most. A 2011 GfK MRI Double -
base study found that 59% of all NPR listeners
listen to music as a leisure activity (31% more
than the average radio listener). They're also
239% more likely to attend classical music
concerts, 72% more likely to play a musical
instrument, 67% more likely to attend rock
concerts and 36% more likely to purchase
music compared with the average American.

It helps that NPR has become a haven for
well-known rock critics and music journal-
ists both on -air and online (Ann Powers, Will
Hermes and Robert Chris tgau among them).

"NPR Music and 'First Listen' have become
for me in my 40s what [indie record store] Al-
bums on the Hill in Boulder, Colo., was for
me in my 20s," says Ambrosia Healy, a publi-
cist at indie-rock PR firm the Fun Star, which
helped land Apple's The Idler Wheel . . . and
the first full-length from Alabama Shakes,
Boys and Girls, on "First Listen" this year. "It's
a source I trust telling me about-and giving
me the opportunity to hear in its entirety-
music that I might like and want to purchase.
The NPR community's
is one which I find to be incredibly valuable

"All Songs Considered" held.
a listening event featuring
(top, from left) artist REGGIE 
WATTS and journalists
MAURA JOHNSTON and WILL
HERMES at Brooklyn's Bell
House. Bottom: Co -host Boilen
takes votes from the audience.

"NPR is pretty much
the first thing on my

marketing report every
week, and it's the first
thing we talk about

when we sit down with
Amazon, iTunes or

indie retailers."
-Kevin Duneman,

JAGJAGUWAR/DEAD OCEANS/
SECRETLY CANADIAN

ti
and extremely powerful."

Sometimes that word-of-mouth manifests
itself in different ways for the hosts them-
selves. "All Songs Considered" co -host Bob
Boilen attended his first Celebrate Brooklyn
concert last summer to catch the season -clos-
ing performance of Sufjan Stevens, having
been told for years that he needed to check
out a show at the Bandshell. The experience
prompted Boilen to later declare on his
show's blog that the concert was his favorite
in nearly 40 years-when he saw Pink Floyd
perform an early version of what ultimately
became The Dark Side of the Moon at the Ken-
nedy Center in Washington, D.C.

Boilen's fandom soon led to talks of a
proper pact with Celebrate Brooklyn pro-

Arts to make NPR Music
a streaming partner of select concerts. (Local

NPR stations WNYC and WBGO had already
been involved for years.)

"The festival has been around a long time,
and we've worked hard on raising the profile
locally, but to have a national profile among
other festival presenters is very important for
us," Celebrate Brooklyn executive producer
Jack Walsh says. "We have a long history of
partnering with stations here in New York,
but this gives us a way to make those rela-
tionships more resonant and more strategic."

Having more of a visual approach to NPR
programming has been a long time coming
for Boilen, a 19 -year veteran of "All Things
Considered" and co -host of "All Songs Consid-
ered," which he created in 2000. For as much
as NPR still appeals to a certain kind of old -
school listener (and indeed, it's remained a
go -to for the latest classical and jazz releases),
streams from other venues like 9:30 Club in
D.C. and Philadelphia's World Cafe have
helped add a much -needed hip factor.

Meanwhile, taking "All Songs Considered"
on the road has exposed Boilen and co -host
Robin Hilton to all sorts of deep discussions
about different people's approaches to new
music. At the Bell House event, songs are
introduced completely anonymously to evoke
an unbiased response. "It's like if I gave you
wine and tell you it's an expensive wine,
you're going to taste it and your brain's going
to say, 'Whoa,'" Boilen says from the stage.

Guest critics Will Hermes of Rolling Stone
and Maura Johnston of the Village Voice both
confide to the room their inability to hear lyr-
ics the first time they listen to a song. "I hear
lyrics better when I have music on in the back-
ground. It's almost like overhearing people's
conversations that way," Johnston says.

"I never hear lyrics first. Even a cappella
music-first I hear the timbre before I pay at-
tention to what they're singing," Hermes says.

Such discussions likely wouldn't have hap-
pened had NPR Music not played an active
role in NPR's digital expansion into podcasts
and live streams in 2007-years before Clear
Channel created iHeartRadio as a national
brand for its local stations online.

"In terms of our online audience, they're
definitely younger than the core NPR demo-
graphic, often in their early 20s," Grundmann
says. "We've seen anecdotal evidence of peo-
ple coming to NPR Music and then hanging
out with our news programs. So we're kind
of a gateway drug."
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As gambling revenue

declines, casinos are

looking to superstar

artists (and DJs) to

usher in a new era

by KERRI MASON

HE view FROM ABOVE IS E o t..) A L parts privileged and treacherous: A sin-
gular perspective, but dizzying in its height, and occasional obstacles-ladders,
cables and wiring, all controlling the meticulously plotted world 34 feet below.

From up here, you can see everything: The leko light fixtures, almost at eye
level, casting gobo projections onto the floor. The performers, adjusting their
costumes before taking their spots. The security cameras, making another
kind of show out of the show.

But this isn't the stagehand's perch at the Metropolitan Opera or a Broadway
theater. It's not even the temporary world of the rigger on a rock mega -tour. It's the catwalk
high above "the Revelry"-the property's name for the casino floor-at Revel, Atlantic City,
N.J.'s newest resort, which took five years and $2.4 billion to build.

On this night, July 6, many of the people below are sporting various configurations of denim
and neon, here to catch the first of two sold -out shows by Kanye West-all the more exclusive
because he isn't currently on tour. Some gaze at the go-go dancers, hip -shaking on platforms
amid the slot machine banks to a piped -in soundtrack of pop and dance music (from Pitbull
to Avicii's "Le7els"), gradually increasing in BPM and volume as night falls.

Revel boasts three entertainment spaces:
Ovation Hall, a 150,000 -square -foot multi -use
venue, able to morph from meeting room to
concert hall with a single button push (the lat-
ter tonight, for West); HQ, a four -floor night-
club; and the Social, a modern take on the ca-
sino lounge, featuring cover bands and more.
But Patrick Berge, president of Reno Plus,
the Montreal -based architecture firm that de-
signed and built the bulk of the resort, would
argue that the whole world of Revel is a stage.

"It's a theater in a theater in a theater,"
Berge says, adding that Revel chairman/CEO
Kevin DeSanctis "wanted to bring that feel-
ing to the entire property."

While Reno Plus has designed more than
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200 theaters-including the eye -popping
water world of Cirque du Soleil's "0" at the
Bellagio in Las Vegas-Revel is its first ca-
sino. According to Berge, that's exactly why
DeSanctis expanded the firm's scope beyond
just Ovation, giving it the reins of the all-im-
portant, 130,000 -square -foot gaming space.

"He wanted to do things differently,"
Berge says.

A bird's-eye view of gameplay, natural light
from the world outside and acoustical dampen-
ing to lessen the sound of the slot machines
are all considerable divergences from casino
norms (hotels have been known to pipe in addi-
tional machine sounds throughout their halls,
to draw patrons back to the slots). But by mak-

KANYE WES
performing July 6 at

Ovation Hall, one of three
entertainment spaces
at the Revel casino in

Atlantic City, N.J.

ing gambling just one part in a much larger show, Revel is being more strategic than revolutionary.
In January, the Nevada Gaming Control Board announced that revenue from gamblers had

hit an all-time low in the country's casino capital, Las Vegas: It made up 46% of total income,
down from as much as 60% in the '90s. At 34%, spending on "food, beverages and other re-
lated offerings"-i.e., entertainment-hit an all-time high.

It was the peak of a trend that the casino -hotel industry has long been tracking: Where in
years past dinner and a show was window dressing to the main attraction-hours spent at the
tables-now the show itself is the thing. And while more people are flooding the market-
the Las Vegas Convention and Visitors Authority reported 38.9 million visitors in 2011, a 4%
increase over 2010-they're turning up primarily for events unrelated to cards and dice, like
concerts, DJ shows and high -profile "resident" attractions.

This forced refocusing of the casino business has yielded a powerful new platform for artists that
transcends simple bookings: Whether they're well-known names with careers that span decades
or newly minted superstar DJs, they're being invited to help develop the brand identities of the
resorts themselves, in the process upping their own profiles in the world's No. 1 tourist market.

One such case study is Revel: With the goal of establishing Atlantic City as a world -

class destination, it's placing a lot of its chips
on entertainment, including nightlife and
high -profile concerts.

"We want to attract people who see the
same DJs in different markets: Paris, Ibiza,
Las Vegas. We're not focusing on a New Jersey
or New York sound," says Eugene Remm of
New York -based EMM Group, which co -runs
the nightlife venues at Revel (with Las Vegas -
based Angel Management Group). "It's more
of an international market-trendsetters."

The resort opened during Memorial Day
weekend with four press -getting Beyonce
shows, her first after giving birth to daugh-
ter Blue Ivy. They drew more than 146,000
visitors to the resort, including first lady Mi-
chelle Obama. Revel reportedly paid well into
the six figures for a June 16 appearance by
upstart Swedish DJ superstar Avicii. Along
with West's gigs, Revel will cap the summer
with another pair of one -offs from the Eagles
during Labor Day weekend.

Those bookings themselves aren't a strat-
egy-they're more of a "short-term market-
ing play, a launch," says Concerts West/AEG
Live president/co-CEO Jon Meglen, one of the
architects of the modern live business in Las
Vegas. "You will see new properties pay ex-
tremely high guarantees, just to make sure
they have that great talent when they open.
It's not a regular business practice, because
they all believe that entertainment as its own
revenue stream can be profitable."

"[Revel is] the very beginning of creat-
ing true destination resort casinos, as we
have in Las Vegas," says Neil Moffitt, CEO
of Angel Management Group, which co -runs
the nightlife venues at Revel, as well as top
spots in Las Vegas (including the Pure club
at Caesars Palace and LAX at the Luxor).
"[Vegas] translated from a primary gaming
market to a primary food, beverage and en-
tertainment market. Revel is trying to rep-
licate that model in Atlantic City."

THE COSMOPOLITAN OF LAS VEGAS
is one of the newest additions to the Vegas sky-
line, and one of the first conceived and built
after the gaming decline began. Opened in
December 2010, the 2,995 -room property fea-
tures all the trappings of an experience -first
resort-not casino-hotel-including interior
design by David Rockwell; top -tier restaurants
like Blue Ribbon Sushi, Scarpetta, and STK;
4,000 -capacity ballroom the Chelsea and pool/
multi -use venue the Blvd; and Marquee Night-
club and Dayclub, outposts of New York's fa-
mous West Side nightclub of the same name,
run by Strategic Group.

"Entertainment is always a core part of the
strategy," Cosmopolitan chief marketing offi-
cer Lisa Marchese says. "It's a great opportu-
nity to attract a large volume to the property
for a moment -in -time event. And with the
right booking strategy, it enables us to make
a statement about who we are. It's not as if
we're agnostic about the type, caliber or genre
of entertainment we bring to the property."

Working very closely with Austin -based
independent concert promoter C3 Presents
("Our team is on the phone with them daily,"
Marchese says), Cosmopolitan has helped es-
tablish its brand identity through its booking
choices. Marchese points to events like Flor-
ence & the Machine's New Year's Eve show,
which opened the property in 2010; shows
from bands like Mumford & Sons and Foster
the People "right when they were breaking";
and an intimate 2011 New Year's Eve perfor-
mance by Stevie Wonder that was streamed
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Revel's interior and
exterior (inset).

on video screens for revelers crowding Las
Vegas Boulevard (closed to car traffic for the
holiday each year). All these events align with
Cosmopolitan's core tenet: "an independent
spirit," Marchese says.

The idea of music -as -branding can be found
throughout Sin City. In February, Motley Crtie
not only played two shows at the Hard Rock
Hotel & Casino's Joint venue, the band took
over a good part of the property, placing its
logo on everything from poker -table felts to
service signs for the guest rooms. Guns N'
Roses recently signed on for a similar stint.

For the artists, it's more than just a sweet
gig and an ego trip: It's a bigger payday. "It's a
much higher net situation," Meglen says. "At
the Joint, I have state-of-the-art sound, lights
and video-they don't need buses, trucks or
crews, just technicians. I have hotel rooms,
employee dining rooms where their teams can
eat better than on the road, and food and bev-
erage allotments to principals. It's all here."

Wynn Las Vegas launched one of its ven-
ues, XS, in 2010 with the help of Steve Aoki,
who served as musical director as well as resi-
dent DJ, advising the venue on which artists to
book in the then -brave new world of electronic
dance music (EDM). And the resort recently
announced a content partnership with Patrick
Moxey's New York -based independent label
Ultra Music, which includes a new imprint
(Ultra Wynn), custom DJ -mixed compilations

"Entertainment is always a

core part of the strategy. It's

a great opportunity to attract

a large volume to the property

for a moment -in -time event.

And with the right booking

strategy, it enables us to make

a statement about who we are."

-Lisa Marchese, Cosmopolitan

available exclusively on -site and branded for Wynn's four venues (XS, Encore, Surrender and
Tryst) and the Wynn Nightlife Report, a produced video series featuring behind -the -scenes
access and interviews with the Wynn DJ roster, shown on the hotel's closed-circuit TV net-
work, as well as on Ultra's massive YouTube channel (which has more than 1.8 billion views).

"[Moxey] agrees that Wynn has become the epicenter of dance music culture in America,"
Wynn director of original programming Jonathan "Shecky" Shecter says. "He wants to take
our brand and put it in front of a different segment of an audience we're reaching already, and
expand both [Ultra's and Wynn's] footprints simultaneously."

Not everyone has the luxury of booking based on strategy rather than opportunity. Wynn
and the Cosmopolitan's Marquee are in a constant bidding war for the world's finite crew
of known DJs, trying to lock them into exclusive contracts. Kaskade was a Wynn resident
in 2010 and a Marquee resident in 2012: Neither entity seemed to consider whether he was
particularly "on -brand."

MAKE NO MISTAKE: LAS VEGAS STILL has its cabaret, illusion, burlesque and celebrity
impersonator shows. But in the past 20 years, new elements have been added to the program. The
'90s brought the spectacle of Cirque du Soleil to the Strip, which seemed to match its particular
blend of titillation and grandeur: There are seven Cirque shows currently running in as many
hotels, including the first, "Mystere," that opened at Treasure Island (since rebranded TI) in 1993.

In the 2000s, as gambling revenue began to decline, casino -hotels started to turn to name -
brand acts to draw vacationers, wrapping their greatest hits in spectacularly staged productions,
contracted for years at a time. Perhaps the best-known is Celine Dion's "A New Day ..." at Cae-
sars Palace, directed by Cirque du Soleil creator Franco Dragone. It opened in 2003 and grossed
$390 million during its five-year run, according to Billboard Boxscore. Dion returned to Caesars
in March 2011 with "Celine": It's grossed more than $43 million. Caesars also hosted Elton
John's "Red Piano" (2004-09) and "The Million Dollar Piano" (which opened in 2011), Cher's
"Cher at the Colosseum" (2008-11) and Bette Midler's "The Showgirl Must Go On" (2008-10).

Meglen, who helped build the Colosseum-the structure itself (another Berge design)
and its culture of high -profile residencies-says that exdusivity is part of these mega -shows'
appeal. "We ask the artists to create something unique here that they do not do anywhere
else. It's baked into our agreements. The only way you can see 'Red Piano' is by coming to
Las Vegas." What happens in Vegas really does stay there.

DJ residencies don't require 110 -foot LED screens like the Colosseum's, but they do offer
fans a similar "only in Vegas" experience. Wynn and Cosmopolitan's arms race for resident DJs
(exclusive contracts can go well into seven figures) has resulted in more than 60 EDM artists
making regular visits to Vegas, branding the city a destination for the genre's 21 -plus fans and
eclipsing the Spanish island of Ibiza as the world's top outpost for serious dancing. (Although its
attendees are generally younger, Electric Daisy Carnival, Insomniac Events' one-off, three-day,
250,000 -person party in the blistering desert heat of June, helps secure this position as well.)
Artists like Afrojack and Steve Aoki have seen their stars rise to new heights, fired by the market-
ing might of the venues, the visibility of Vegas and the mystique of a real, live 24 -hour party city.

THERE'S ONLY ONE VEGAS, some might argue. One city in the country, arguably the world,
that needs multiple programming options every minute of every day and has the bankroll of
41 casinos (however dwindling) to feed the beast. But according to Jason Strauss, co-founder of
Strategic Group, which runs Marquee, Vegas' influence goes well beyond its borders.

"The rest of America takes its cues from the content happening here, whether it's Broadway
plays or culinary trends. And it's just getting bigger," Strauss says. "Nightlife groups in L.A. never
invested in high -quality lights and sound, or the type of marketing or DJ fees it takes to deliver a
major EDM experience. Now that's the climate and landscape of nightlife in all of those markets.

"There are not many 22,000 -square -foot roof decks like Marquee in Arizona: They wouldn't

be able to quantify the ROI on something
like that. But with the resort as a partner in
Vegas, you can," he continues. "We can really
be creative and not have budgetary restraints,
in a way that most markets in America can't
afford or justify. But the experience is so ex-
treme that [operators] want to re-create it in
their city, or something similar to it. That
heightened experience in nightlife trickles
into shows, hospitality and gaming?'

While Revel insisted that both Kanye West
shows were sold out, there were still empty
rows in Ovation Hall when he finally emerged
from the fog in a basket lift to the strains of
My Beautiful Dark Twisted Fantasy's "Dark
Fantasy," nearly an hour after the scheduled
show time. Perhaps the Revelry's charms
had kept ticketholders locked in a lively craps
game, or the Friday traffic on the Garden State
Parkway had made them late.

Regardless, Revel's commitment to top -tier
entertainment hasn't yet born visible fruit: A
"90 -day operating update" released July 10 by
CEO DeSanctis highlighted a 33% increase
in visitors and a 7% increase in total gam-
ing revenue-but the latter number placed
Revel eighth out of 12 Atlantic City casinos,
far behind market leader Borgata (also a Ve-
gas -inspired resort, which opened in 2003).
Casino revenue across Atlantic City declined
every month of Revel's opening-disappoint-
ing to a market that was hoping to be buoyed
by such a sleek new destination.

But 100 or so days isn't enough to judge
a president, or a resort. "It is clear our eco-
nomic model is working, allowing us to gen-
erate high -margin non -gaming revenue and
operate at a significantly lower cost versus
the traditional gaming -dependent model,"
DeSanctis said in the release.

In Vegas, Cosmopolitan-with more than
a year on Revel-is fairing better: It had a
jump in net revenue in the first quarter,
buoyed by year -over -year revenue increases
in food and beverage (25%) and rooms
(71%). But the resort stated it would "focus
on boosting table game activity and lifting
slot play" to change the course of its casino
revenue, which dropped. Because even after
all is said and done, one, it seems, can't go
without the other.
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STILL
ON TOP
Texas trio ZZ Top returns
with 'La Future,' its
new album produced
by Rick Rubin

At the band's first U.S. show after a six -
week tour of Europe, ZZ Top guitarist/
singer Billy Gibbons didn't make a big

deal out ofthe fact that the group was about to pres-

ent the North American premiere ofits new single.
Gibbons alerted the 1,400 fans at the Fox

Theater in Bakersfield, Calif , to the newness
of "I Gotsta Get Paid," a hybrid created from
late -'90s Houston hip -hop and early -'60s Hous-
ton blues, squeezing it into a set that ripples
from the '70s ("Tush") to the '80s ("Legs") to
the '90s ("Pincushion").

The song had only been performed previously
in Oslo, Copenhagen and St. Julien, France. "I
figured, if we're going to unveil this and we're
searching for the guinea pigs [to test the single],
let's do it where they speak English as well as
us, and kind of understand what we're doing,"
Gibbons recalls, sitting in his Hollywood Hills
home prior to setting out on a nine -date Pacific
Coast run.

"I Gotsta Get Paid" is the leadoff track on ZZ
Top's Texicali EP, released in June, and the group's
new Rick Rubin -produced La Futura, the first re-
lease from Rubin since he moved his American
Recordings to Universal Music Group. In May,
the track became the soundtrack for Jeremiah
Weed, a whiskey maker entering the malt bever-
age marketplace. (Gibbons is already the face of
Pura Vida Tequila.) Jeremiah Weed executives
had asked ZZ Top for a new song, and selected
the track from a collection of recordings the band
had begun for Rubin.

Besides a cover of Dave Rawlings' "It's Too
Easy," which became a raw, effectual dirge after
the group spent days just learning the complex
tune, the 10 songs that made it onto La Futura
have their roots in two weeks of jam sessions at
the Shangri-La Studio in Burbank, Calif., play-
ing tracks the band hadn't quite learned, many
of them from the songbooks of Jim my Reed and
the Rolling Stones. "Have a Little Mercy," to be

72x
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Whiskey brand Jeremiah Weed
uses ZZ TOP'S "I Gotsta Get
Paid" in its advertising.

specific, began as a rearrangement of B.B. King's
"Rock Me Baby."

"We did a couple weeks of jam sessions that
allowed [Rubin] to observe us in a working en-
vironment," Gibbons says, his speech slow and

sure, his memory impeccable as evidenced by
his remembering that he first met Rubin at an
amusement park 35 years ago.

Those jam sessions were in 2008, when consid-
erable hoopla was made about Rubin, fresh off a

Grammy Award win as producer of the year and
still a top creative executive at Columbia Records,
signing ZZ Top. Road warriors to the max, the
band members had to cut the sessions short for
an extensive tour, and Rubin was against long-
distance sessions.

"Fast forward two -and -a -half years to 2010,"
Gibbons says. "We had carved out a substantial
window of non-performance time. Rick, who had
kept up exchanges by way of emails, had become
somewhat redusive out in Malibu. Now he's not
talking to many people. We met one night at a
cute Italian place right on the water in Santa Mon-
ica that resulted in taking a walk to the Santa
Monica Pier. Over the next two hours, he did
this mental design of a working manner to take
advantage of this dedicated window that we had
offered to him."

The band locked itself away in Shangri-La for
30 days, finessing things until Rubin suggested
the group take a break. A week later he asked the
act to go to Houston and return with 20 songs.
Rubin's words to the band, Gibbons recalls, were,
"By me staying at a distance, you guys will have
the freedom to stay ZZ Top. I'm not here to re-
wire ZZ Top."

The group created about 22 songs from the
original jam session tapes. Presenting Rubin
with 20 tracks as he had requested, it was as-
sumed the producer would release half of what
was submitted. Though Rubin was pleased
with the material, he asked the group to rere-
cord the songs. He would repeat that request
four more times.

The result, beyond "Flyin' High," the track
that went into orbit in 2011 on astronaut Mike
Fossum's iPod, is an album that harks back to
such '70s work as Tres Hombres, which peaked at
No. 8 on Billboard's top albums chart in 1973. ZZ
Top will start a tour in support of the album on
Sept. 7 in Scarborough, Maine; play New York's
Beacon Theatre the day after La Futura arrives;
and spend October in the Midwest and South.
RockBeat Records is piggybacking on the new
set, releasing on Sept. 25 a two -CD collection of
Gibbons' recordings with his band that preceded
ZZ Top, the Moving Sidewalks.

"There's a lot of unexpected '70s presence in
so much of the stuff," Gibbons says of La Future.
"Again, I'm crediting Rick. He said, 'I'm going to
invite you guys to perform as three guys in the
same room at the same time.'"

In a way it's Rubin reinforcing a state-
ment Gibbons made onstage in Bakersfield,
and probably repeats at most concert venues:
"Forty years together. Same three guys. Same
three chords."
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Come together: Salem,
Mass. -based hardcore/
metal outfit Converge
will trek across the United
States in October alongside
a rotating cast of heavy hit-
ters like Torche, Kvelertak,
Nails and Whips/Chains.
The Kenmore Agency's
Matt Pike has routed the
band through Chicago's
long-standing Metro (Oct.
18), the hallowed rock
grounds of Asbury Park,
N.J.'s Stone Pony (Nov.
10) and everywhere in be-
tween-including Dallas'
Sons of Hermann Hall (Nov.
1), the home of the Order
of the Sons of Hermann,
named for the ancient Ger-
man folk hero Hermann
the Cherusker On the
road again: Though he
wraps up a string of U.S.
dates on Sept.16 at San
Francisco's famed Fillmore,
backpacker -rap torch-
bearer Aesop Rock will be
at it again two weeks later
for nine more shows with
openers Rob Sonic and DJ
Big Wiz. Booked by the
Agency Group's Christian
Bernhardt, the trek kicks off
Oct.1 at Milwaukee's Turner
Hall and wraps Oct.12 at
Albuquerque, N.M.'s Sun-
shine Theater, originally the
city's first movie palace...
Crisscrossing the continent:
Though Sonic Youth is on
an indefinite hiatus, bassist
Kim Gordon is staying busy:
Her experimental project
Body/Head, with Boston
guitarist Bill Nace, is set to
tour Europe this fall. Start-
ing Sept.14 at Rome's Cir-
colo Deluge Artisti, the duo
will hit spots like Kino Siska
in Ljubljana, Slovenia, and
Monastere Royal de Brou
in Bourg en Bresse, France

(Sept. 22)-get there early
to tour the 16th -century
stone -and -marble monas-
tery, complete with three
tombs ... No weekend war-
rior: Enigmatic R&B wun-
derkind the Weeknd has a
handful of shows lined up
for the fall, including Atlan-
ta's Civic Center on Oct.19
and the Bronx's 80 -year -old
Paradise Theater on Oct.
27. But that's not all: Booker
Marc Geiger at William
Morris Endeavor has scored
the act a gig supporting
Florence & the Machine for
a few dates starting Sept.18
at Camden, N.J.'s Susque-
hanna Bank Center.

-Jon Blistei

ROCK BY JASON LIPSHUTZ

HOWLING
FORTHE
MASSES
Esoteric band Animal Collective
releases 'Centipede Hz,' its most
accessible album yet

Adecade removed from
the looped yelps and
muddy chants that

composed the brunt of its early
work, Animal Collective's latest
album, Centipede Hz, has a whiff
of mainstream aspiration.

Chalk it up to the commercial
exposure of its previous work:
Upon its 2009 release, Merri-
weather Post Pavilion was the
apex of a gradual move toward ae
cessibility, harnessing the band's
sprawling folk experiments into
blissfully melodic singalongs like
the six -minute single "My Girls."
The album was a critical favor-
ite, and snapped up by more than
the face -painted freak -folk fans
populating the band's concerts,

ing to Nielsen SoundScan, eas-
ily doubling the group's previous
top -seller, 2007's oddball opus

Strawberry Jam (84,000).
Brian Weitz, better-known as

the band's electronics whiz Ge-
ologist, says the group got a hint
of the reception to Merriweather
Post Pavilion by road-testing it
for 18 months before its release,
but notes that no one expected
that much of a groundswell. "To
be playing a venue like the ac-
tual Merriweather Post Pavilion
[in Columbia, Md.] and the main
stage at Coachella . . . that's def-
initely a shocker, from a band
that used to play to 100 people."

Centipede Hz, due Sept. 4 on
Domino, is a decisive step away
from its predecessor's viscous
dreaminess, but Weitz says a
straight progression was never

of
our records as too linear," says
Weitz, who makes up the band
with Dave Portner (aka Avey

ANIMAL COLLECTIVE promoted its new album with an online radio show.

Tare), Noah Lennox (Panda Bear)

and Josh Dibb (Deakin). "If this
one had come after Strawberry
Jam, it probably would feel like
more of a linear progression."

Centipede Hz arrives nearly
four years after Merriweather Post

Pavilion, the longest gap the band
has spent between albums-but
it didn't rest on its laurels. After
spending most of 2009 on tour,
the group screened a "visual
album" directed by Danny Perez
at the Sundance Film Festival in
January 2010. Two months later,
the band reteamed with Perez
on an Atari installation at New
York's Guggenheim Museum.
As Panda Bear released another
critically acclaimed solo set, Tom-
boy, in April 2011, the

tinued sporadically touring and
writing songs for Centipede Hz
outside its native Baltimore, be-

fore heading to Sonic Ranch Stu-
dio in El Paso, Texas, to record in

early 2012.
Domino director of marketing

Peter Berard recalls that when
the label first met to discuss the
new album last fall, the group
talked about being inspired by
"alien -sounding" radio signals.
Drawing upon the experience
of Domino Radio, an online
broadcast from June 2011 that
showcased the label's roster, the
band based the album's promo-
tion around a weekly radio show
that would allow each member
to curate material across four
episodes. On the July 29 debut
broadcast of "Animal Collective
Radio," the group premiered

licking first single. On the final
broadcast (Aug. 19), Centipede Hz

was played in its entirety.

Following the last broadcast,
Centipede Hz became available as

a free stream, with each song ac-
companied by visuals. A fall tour
of North America and Europe be-
gins Sept.18 in Seattle, and Weitz
says the band will visit Australia,
among other places, in 2013.

Along with a properly trippy
video for "Today's Supernatu-
ral" that premiered Aug. 15, the
group will release a bonus DVD
with the album's deluxe edition.
According to Berard, it's hoped
that the DVD and radio broad-
casts (now archived online) will
bring casual fans deeper into
the band's world, which now
consists of nine albums.

"Merriweather and 'My Girls'
were helpful
this album is too," Berard says.
"But there's so much into which
you can just dig and dive."    

ROCI( BY EMILY ZEMLER

The Journey Is The Destination
Traveling prompts Two Door
Cinema Club to slow things
down, including the tempo of
new LP 'Beacon'

For Two Door Cinema Club, which will release
second album Beacon on Sept. 4 on Glassnote
Records, two or three years is a long time. Since

the Northern Irish three -piece's 2010 debut, Tourist
History, the band has spent two years on the road and
became powerfully affected by its traveling experiences.

"We're different people than we were," singer/guitarist
Alex Trimble says from his home in London. "It was only
three years, but when we wrote our first record we were
teenagers living at home with our parents. [Touring] af-
fected what kind of music we wanted to make. We always
make positive music and we like music that
you can dance to, but we also want to move
away slightly from the really fast -paced stuff

We've slowed things down a little."
This evolution may seem abrupt plac-

ing the albums side by side, but Two Door
Cinema Club's career has been based on
the idea of gradual growth. Glassnote presi-
dent Daniel Glass explains that the band's
debut was "unfurled" in a way that would
encourage the buildup of a fan base, and
that the new album has a marketing plan
that extends through the end of 2013. "It's
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been a nice slow but steady trajectory," he says.
One of the key elements in transitioning from Tourist

History, which spawned five singles and has sold 134,000
copies (according to Nielsen SoundScan), to Beacon was
the careful selection of a lead track. Though the album
was mostly written the year before recording started in
Los Angeles with producer Jacknife Lee, two tracks-
"Sleep Away" and "Handshake"-had been penned be-
fore the entire vision for the new record was solidified.
In the end, however, "Sleep Away" was not only the most
musically compelling choice, but also the most logical.

"Those were in-between songs we wrote in our little
pockets of downtime," Trimble says. "In some ways,
they felt closer to Tourist History than to what we were
doing on Beacon. For that reason, 'Sleep Away' felt like
a transitional track. We thought it would be perfect to

TWO DOOR CINEMA CLUB'S
debut album has sold 134,000
copies, according to Nielsen
SoundScan.

release one of those first, to lead people from one re-
cord into the other."

Beacon is, in many ways, centered on these past two
years of touring. Trimble says the lyrics focus on travel-
ing, and the ultimate aim was to craft an album with the
same cinematic quality that Two Door Cinema Club's
live shows embrace. As a result, it makes sense that
Glass, who considers the band's 2010 performance at the
United Kingdom's Reading Festival as its turning point,
feels that touring is the best form of album promotion.

"When you see them live, it's really a convincing argu-
ment," he says. "We're a live company, basically. If you
look at the past five years of our company, I think we have

the best live bands, and our job is to get people to hear
our bands. That's our simple marketing plan, whether
it's Phoenix, Mumford & Sons or a newer band. So with

this, we want people to see the band."
Two Door Cinema Club played more than

200 shows last year and has international
and U.S. dates booked through next April.
There's a second single on the horizon, but
Trimble, who performed at the London
Olympics' opening ceremony with Under-
world, won't reveal what it is.

"We want there to be a bit of mystery in
this record," Trimble says. "[It] heads off in
so many different directions, and we like the
idea of surprising people with each single
that we release."



cum's -rims
with DADDY YANKEE

by LEILA COBO

A decade ago, before most artists fully un-
derstood the power of branding and DIY
promotion, Raymond Ayala, better-known as
Daddy Yankee, took charge of his career as a
reggaeton artist. He created his own label-El
Cartel-and started to release singles and al-
bums on his own, including 2004's ground-
breaking Barrio Fin°, which went on to sell1.1
million copies in the United States, according
to Nielsen SoundScan, and yielded the world-
wide hit "Gasolina." Yankee, who now num-
bers nearly13 million likes on Facebook and
more than 4 million TWitter followers, will re-
lease his new album, Prestige, on Sept.11.

1 Your last album, Daddy Yankee Mun-
dial, was released on El Cartel through a
distribution deal with Sony. Prestige is
coming out on Capitol Latin. Why another
major -label deal?
They made me a very tempting offer, economi-
cally speaking. Although I do everything in-
dependently, distribution is a whole
other thing. It's impossible for us
to distribute around the world. We

le You have your own line of
Azad luxury watches, Section 8
headphones and a sponsorship
pact with Verizon, among other
deals. You're also a partner in the
new El Cartel Tequila. What can
you say about that partnership?
It will be the biggest deal ofa ll, and the
numbers should be huge. Our aim is to
establish El Cartel as not just another
tequila but part of the club and party
lifestyle. There are several songs where
I mention the brand name, and a lot
of these party songs go hand in hand
with the concept of Cartel Tequila. I
have a track called "Lose Control," for
example. It's the only song 100% in
English and it's an exclusive iTunes
track. But the physical album is en-
tirely in Spanish because that's what
the fans were requesting: A 100%
urban album, 100% in Spanish.

to You've had several major hits from this
album already, including "Lovumba,"
which reached No. 1 on Billboard's Hot
Latin Songs chart. When your creative
process began, were you thinking album
or singles?
Honestly, I simply was creating music and put-
ting it out there. When I saw the singles were
doing well, I said, "Let's finish this." People
who follow me know I've been releasing sin-
gles nonstop since 2009, but there's content of
mine online that's impossible to contain. And
I've seen the results. I go to South America,
Central America, Europe, and everything I've
released on the Internet is playing. [The single]
"Llegamos a la Disco" [We're at the Disco], for

example, is an anthem for the urban move-
ment, but it was never on the radio. We have
many other records like that. Our new street
is called the Internet-that's where everybody
finds music.

e But you're very strong on radio.
Yes, because I have a big following, even though
I'm an urban act. "Lovumba" and "Llegamos
a la Disco" had the same repercussion. Urban
music has two audiences: the audience that
listens to popular music and the street. If you
separate yourself from that street, which is the
root of the genre, you're dead.

5 Your biggest revenue comes from tour-
ing, and you've performed in both arenas
and clubs. Why?
Both are equally important to me. Any club is
important. All Latin music movements are born
in clubs. There is no better research than going
to a club. If your music works, it will bounce up.

6 You continue to be hugely popular, 10
years later, in a very young -leaning genre.
How do you stay hip?
First, you have to understand that music is
the root of everything. When art ends, the
business starts. When I talk about the In-
ternet, it's because young people are there.
TV and radio are still what move the masses
and you can't ignore that, but you also have
to feed that monster that grows daily, which
is the Internet. You're giving it away, yes,
but people are listening. It means business
in terms of shows and activities. Also, I sur-
round myself with young producers with new
ideas. I always say, "I like new cars, but I stay
in my lane."

Starbucks and the Gap will spotlight
music from THE AVETT BROTHERS'
latest, The Carpenter.

North Carolina folk-rock group maintains its humility,
even while hanging with Dylan and Rick Rubin

5 eth Avett says he doesn't know a lot about

I think I know a lot about it, I'm brought
back to Earth," he says. "Love is a very hum-
bling thing."

Fittingly, North Carolina's Avett Brothers are
humble gentlemen. Avett, his older brother Scott
and bandmate Bob Crawford made their name
on an immediately likable mix of heartfelt, folk-
rock love songs and singalong country, along
with a reputation as some of the most modest,
aw-shucks guys to grace a stage. (Joe Kwon and
Jacob Edwards back up the trio on the road and
in the studio.)

Still, it's hard to be humble when your band
is skyrocketing. In 2009, the group released
the Rick Rubin -produced I and Love and You,
its sixth since 2002. The record cracked the top
20 of the Billboard 200, has sold 429,000 copies
(according to Nielsen SoundScan) and pushed
the band head -first into the folk explosion led
by Mumford & Sons, Old Crow Medicine Show
and Justin Townes Earle. At the 2011 Grammy
Awards, the Avetts joined Mumford & Sons as
Bob Dylan's backing band. Now, three years after
its last album comes The Carpenter, out Sept. 11
on Rubin's American Recordings, with the pro-
ducer again at the helm.

Seth Avett sees the band's early years, spent
carving out a fiercely devoted fan base, as chap-
ter one, with 2007's ragged Emotionalism as "the
period of us doing everything on our own." I and
Love and You, then, was the beginning of chapter
two: a fresh start, but not without its problems.

"We were processing tons of new elements,"
Avett says. "Working with Rick for the first time,
recording outside North Carolina for the first
time. It's an intimidating scenario to make a
record with Rick. The record's faults are just us
acclimating to a new era, but with The Carpenter,
we have our sea legs."

Recorded in North Carolina-with Rubin's

involvement mostly coming through emails and

ished, sincere Americana. The rough edges of
early releases are gone, much as they were with I
and Love and You, but the band's lyrical obsession

with love, manhood and relationships remains.
The most jolting change is the album's vis-

ibility. While Avett still believes that "word-of-
mouth is where it's at," the new songs will be
heard in Starbucks, which is distributing the
album, and in Gap commercials, as part of the
chain's "Be Bright" campaign.

"Some people will look at what we do promo-
tionally and say, 'Sellout! They're in it for the
wrong reasons," Avett says. "But we've got to
follow what feels right in our hearts. [The Gap
ads all feature] brilliant artists just under the
radar. Gap is a good place for the common man
to get some handsome clothing."

Therein lies the Avetts' line in the sand: their
accessibility balanced equally with quality-an
obvious parallel to the band's music, which is
all-American, well-worn and dependable.

"[Gap and Starbucks] are very available, and
we feel good about that," Avett says. "Doing an
ad for a $20,000 watch, you're excluding people."

Exclusion is the furthest thing from Universal
Republic senior VP of marketing Jim Roppo's
mind. He's working in partnership with Ameri-
can Recordings and says the time is perfect for
a major breakthrough. "Their style of music is
in the limelight all around the country over the
last few years," Roppo says. "As other acts grow
the market, the Avetts grow as well. We've seen
it with Mumford-there isn't a lime

Avett's goals are a bit more modest. "My
rock'n'roll fantasy is to have the credentials
to go anywhere at a festival," he says. "We've
played main stages where I can't even get back-
stage. I don't want to be there to drink beers
with famous people. I just want to use the big-
ger [portable] johns."
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ALI3 IVIS
RY COODER
Election Special
Producer: Ry Cooder
Nonesuch/Perro Verde
Records
Release Date: Aug. 21
To call the political plaints
on Election Special "protest
songs" would be to errone-
ously imply a kinship with
the '60s sloganeering of Phil
Ochs and others. The real
precedent is the Depression -
era blue-collar balladry of
Woody Guthrie, an aesthetic
Ry Cooder has been tapping
into since the early '70s. Like
Cooder's last album, Pull Up
Some Dust and Sit Down,
Election Special is single-
mindedly political. But this
time, the guitar legend aims
directly at issues relevant to
the 2012 race for president.
The Occupy movement
("The 90 and the 9"), the Re-
publican presidential hopeful
("Mutt Romney Blues") and
the controversy over voter
ID regulations ("Take Your
Hands Off It") are among the
topics he takes up. Musically,
Cooder keeps things lo-fi
and DIY-the self -produced
album contains little more
than his own voice, guitar
and bass, plus son Joachim's
drumming. Cooder remains

elegem&

LITTLE BIG TOWN
Tornado
Producer: Jay Joyce
Capitol Nashville
Release Date: Sept. 11
This co-ed Nashville quar-
tet turned in one of the
strongest-and most pol-
ished-performances on
Lionel Richie's recent coun-
try duets album, Tuskegee, where the group applied its
signature vocal harmonies to a lush rendition of "Deep
River Woman." But if that appearance emphasized Little Big
Town's smooth streak, its new studio album, Tornado, seems
designed to demonstrate that stardom hasn't separated
the band from the backwoods roots it famously celebrated
in the song "Boondocks." (This despite the sleek young -
Hollywood formal wear the members wear on the album's
cover.) In opener "Pavement Ends" a drummer counts off

a consummate blues player
and blues tunes dominate,
but "Guantanamo" strikes
up a vintage Rolling Stones
feel for some expertly ap-
plied contrast. Whether
Cooder's preaching to the
converted is for sociologists
to decide. Most important:
He still wields his axe with
precision.-JA

DWELE
Greater Than One
Producers: various
RT Music Group/eOne
Release Date: Aug. 28
A go -to for such hip -hop acts as

Slum Village ("Tainted"), Kanye West ("Power," "Flashing
Lights") and Big Sean ("Celebrity"), Dwele made his initial
solo impact with the 2003 single "Find a Way." Now five
albums in, Dwele maintains his knack for skillfully balancing

traditional and contemporary soul with hip -hop undercur-
rents without spiraling into triteness. The singer/songwriter

revisits his favorite topics-love and relationships-through
a delectable mix of his own mood -setting compositions
and those of well-chosen collaborators. The latter category
includes frequent collaborator Mike City, the writer/pro-
ducer of the set's midtempo lead single and adult R&B hit
"What Profit" about love versus material wealth. Another
charmer is the cha-cha-vibed "This Love" by Prince Damons.

Standouts among Dwele's contributions include the com-
mitment song "Going Leaving" (dedicated to "nostalgic,
'80s babies"), his pairing with fellow soulster Raheem
DeVaughn on the romance primer "What You Gotta Do" and

the cool, atmospheric "Obey." Consistent throughout are
the Dwele hallmarks: a sensually mesmerizing tenor winding

its way around melodic rhythms and quirky cadences while

imparting insightful lyrics about real life.-GM

MATTHEW E. WHITE
Big Inner
Producer: Matthew E. White
Hometapes/Spacebomb
Records
Release Date: Aug. 21
Matthew E. White has the
heart of Van Morrison and the
head of Brian Wilson. The Rich-

mond, Va.-based artist soaks
himself in substantial creative
ambitions on the seven tracks
of debut album Bi g Inner, using

his Spacebomb consortium-a
rhythm section, orchestra and
chorale-to create rich, soul-
ful and faith -tinged composi-
tions that wear his influences
lovingly. We hear Morrison in
the languid first single, "One of
These Days," and the more up -

tempo "Steady Pace"; New Or-
leans eclecticism in the darkly
poetic "Big Love"; Curtis May-
field on the mournful "Gone
Away"; Bertolt Brecht & Kurt
Weill on the lush, wintery "Hot
Toddies"; and nods to Randy
Newman throughout. The
album -closing "Brazos" is the
set's epic: a travelogue about
runaway slaves that muses on
civil rights, race relations and
spirituality across its 10 min-
utes of brassy Americana and
chanting. White's music is a big
bite that requires some time to
digest, but the substance and
advanced craft of these songs
reward the effort.-GG

the tune Ramones-style before a brisk banjo riff revs to life.
Later, "Pontoon" rides a low -slung hip -hop -style beat, while
"Front Porch Thing" packs as much fuzz -guitar action as a
Kings of Leon cut. Partial credit for the set's rough -and -
rumble vibe should probably go to producer Jay Joyce,
known for his work with Eric Church and Cage the Elephant.
But even when the music mellows, as in "Sober," Little Big
Town preserves an air of abandon, singing, "When I die I

don't wanna go sober." --M

DISPATCH
Circles Around the Sun
Producer: Peter Katsis
Bomber Records
Release Date: Aug. 27
The first new Dispatch stu-
dio album in a dozen years
means a lot to more people
than you'd think. After all, the
trio-despite a fiercely inde-
pendent spirit that made it

shy from major labels that
courted the band during the
'90s-was popular enough to
draw 110,000 fans to a 2004
farewell show. The good news
is Dispatch hasn't lost any of
its sharp, eclectic charm dur-
ing the interim. Following a
six -song EP last year, Circles
Around the Sun shoots wide
and hits nearly every mark,
channeling a broad range of in -

DIVINE FITS
A Thing Called Divine Fits
Producer: Nick Launay
Merge Records
Release Date: Aug. 28
The supergroup tag that was quickly

affixed to Divine Fits is a bit of a misnomer, as none of the
members' bands is exactly in the "super" strata of com-
merciality. But perhaps that's all for the better, because
the teaming of Britt Daniel (Spoon), Sam Brown (New
Bomb Turks) and Dan Boeckner (Wolf Parade, Handsome

Furs)-with keyboardist Alex Fischel playing no small
role-proves to be a satisfying and natural -sounding col-
laboration. The group has yielded an album full of edgy
but hooky pop songs. Nodding to a variety of new wave
and indie pop forebears, A Thing Ca/led Divine Fits leans
primarily on spare, synthesizer -dominated arrangements
like those of "My Love Is Real," "The Salton Sea," the
dreamy "Neopolitans" and the kinetic, kraut rock -styled
"Flaggin' a Ride." But they're just part of the story. "Like
Ice Cream" lays a propulsive pop melody over a hypnotic
vocal loop, while "Civilian Stripes" is rich and slow -building.

Producer Nick Launay effectively keeps things from getting
cluttered or overdone, a sonic vision that allows Divine Fits
to become something greater than the sum of its well-
credentialed parts.-GG

fluences, styles and emotional
subtexts into a 10 -song set that

feels like a carefully curated
jukebox. The title track boasts
a jangly, upbeat blend of punk
and Americana and a creepy
story worthy of "The Twilight
Zone," while "Not Messin'" of-
fers heavy blues -rock and so-
cial commentary. "Get Ready
Boy" is a jaunty roots gallop,
and "Come to Me" is a trippy
enough bit of ambient folk
blues to make Leonard Cohen
proud. Dispatch's rich har-
monies are in fine form in the
'60s garage pop -referencing
"Never or Now." And the
closing couplet of "Feels So
Good" and "We Hold a Gun"
are downtempo delights that
complete the band'ssweeping
aural road journal.-GG

JESSIE WARE
Devotion
Producer: Dave Okumu
Island Records
Release Date: Aug. 21
It's pointless to declare any-
one "the next Sade" when
the original is still quite active
and making some of the best
music of her career. But on
Devotion, U.K. newcomerJes-
sie Ware positions herself as a
soul singer in the classic sense
by post -'80s standards-her
first U.K. single, "Running,"
elicited many comparisons to
the Love Deluxe legend, while
the album's emphasis on live
guitar, heavy drums and lush
electronics (courtesy of the
Invisible's Dave Okumu) con-
jures references to everyone
from Annie Lennox to Alicia
Keys to early -'90s cult fave
Soul II Soul. Ware's personal
love of hip -hop materializes
in occasionally unexpected
ways, too. "No to Love" is a
hard-hitting series of me-
lodic vocal loops that nods to
J Dilla, while shimmery love
song "110%" samples a memo-

rably crude line from Big Pun-
isher ("Carvin' my initials on
your forehead") and warps it
into something much sweeter.
"Wildest Moments," the set's
first U.S. single, is a stirring
ode toat-times volatile friend-
ships, and "Sweet Talk" is a
slinky, doo wop-inspired jam
that recallsa late -night lounge
band covering Madonna's
"Cherish."-AH
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SINGLES
JESSIE WARE
Wildest Moments (3:42)
Producers: Dave Okumu, Kid
Harpoon
Writers: J. Ware, K. Harpoon
Publisher: Universal Publishing

Island Records
U.K. breakout Jessie Ware first gained a tastemaker follow-

ing earlier this year for tracks like "Running" and "110%"-
love songs that channeled the British soul movement of
the late '80s and early '90s. But for her lead U.S. single,
"Wildest Moments," Ware-along with producers Kid
Harpoon and Dave Okumu (of Mercury Prize -nominated
alt -rock act the Invisible)-channel the singer's love of hip -
hop producer Jeff Bhasker, placing hard-hitting drums on
top of a track about the strength of friendship. "From the
outside/Everyone's always wondering why we fight/Why
do we fight?" Ware sings, with husky ad-libs and piano
sparks that should give Alicia Keys some serious pause
as to what her next album should sound like. Though it's
likely to be many stateside listeners' first exposure to Ware,
"Wildest Moments" only hints at the surprises on her just -
released debut album, Devotion.-AH

HIP -HOP

FUTURE
Turn On the Lights (4:09)
Producer: Mike Will Made -It
Writers: N. Wilburn,
M. Williams, M. Middlebrooks
Publishers: Nayvadius
Maximus Music/Irving
Music/Eardrummers Music
Publishing (BMI), Sounds
From Eardrummers (ASCAP)
Freebandz/A-VEpic
Future's latest zonked-out
party jam from his Pluto
album, "Turn On the Lights,"
shimmers and swirls with
seamless transitions from

MAROON 5
One More Night (3:39)
Producers: Max Martin,
Shellback
Writers: various
Publishers: various
A&M/Octone/Interscope
Though Overexposed
marked a pop -centric
about-face in Maroon 5's sound, "One More Night" is one
of the few songs on its new album that could have fit in on
the band's past records. "One More Night" is very much a
rock song, but with a hint of reggae and a thick pop sheen,
courtesy of producers Max Martin and Shellback. Perhaps
that hint of familiarity has led to its quick chart success-or
maybe it was frontman Adam Levine finding an excuse

rap to singing and back again.
The Atlanta native's flow tum-
bles with ease over the tipsy
instrumental and never falls
into dull repetition, but he
describes his girl with flimsy
lines like, "She a hood girl/
But she a good girl." Future's
undeniable charisma and
confidence make his vocals
enchanting, but his rhyming
skills remain basic and his
singing is too dependent on
Auto -Tune. The artist's con-

tentment with presenting an
unfamiliar sound, without
fully exploring it or develop-
ing his wordplay, is consis-
tently disappointing. "Turn
On the Lights" is more escap-
ist nighttime fun from Future,
but greatness takes more
than just rapping and singing
in a unique manner.-RJC

COUNTRY

FLORIDA GEORGIA
LINE
Cruise (3:29)
Producer: Joey Moi
Writers: various
Publishers: various
Republic Nashville
Brian Kelley is from Florida
and Tyler Hubbard is from
Georgia, hence the duo's
name. For their debut single,
which has recently made
strides on Billboard's Hot
Country Songs chart, the
pair have released a song
that brilliantly showcases
their rich, airtight harmo-
nies. The lyrics bring to
mind lovesick emotions, and
production -wise, "Cruise"
recalls another Joey Moi ef-
fort, Jake Owen's "Barefoot
Blue Jean Night." Is the track
light-hearted and fluffy? Of
course. But the vocals and
harmonies sizzle at a serious
rate on "Cruise," even when
the sentiments are straight -

FLYING LOTUS
FEATURING
ERYKAH BADU
See Thru to U (2:24)
Producer: Steven Ellison
Writers: S. Ellison, E. Badu
Publishers: Divine Pimp
Publishing/Universal
Music

Warp
Experimental electronic
auteur Steve Ellison, bet-
ter-known as Flying Lotus,
has recently been trying to
blend all-star vocalists into
his esoteric soundscapes, to
varying degrees of success. But Erykah Badu's sultry cooing slides perfectly in line with the
producer's multitiered approach on "See Thru to U," the first taste of forthcoming full-length
Until the Quiet Comes. Badu's distant singing acts as yet another fine-tuned instrument for
Flying Lotus to play with, as she repeats "I know, I know, I know" and searches for clarity as
the oscillating drum section does the same. At times desperately spare and at other points
purposely cluttered, "See Thru to U" contains its strokes of free -form jazz within its two -and -
a -half minutes, poking at but never rushing through different pockets of sound. "See Thru
to U" could have been an outtake from either of Badu's triumphant New Amerykah albums.
Instead, it's a searing centerpiece of another great Flying Lotus LP.-JL

forward. Big Machine Label
Group president/CEO Scott
Borchetta thought enough
of the pair to invite it aboard
the Republic Nashville ship,

to get shirtless in its music video. Either way, "One More
Night," which recently leapt into the top 20 of the Billboard
Hot 100, figures to continue Maroon 5's hit streak following
ubiquitous singles "Moves Like Jagger" and "Payphone."
The track is hardly blazing new trails for Maroon 5, but it's
certainly zeroing in on the group's newly updated sonic
sweet spot.- CP

so there should be plenty of
high -profile material coming
down the Florida Georgia
Line.-CD

POP

BRANDI CARLILE
That Wasn't Me (3:42)
Producers: Trina Shoemaker,
Brandi Carlile, the Twins
Writer: B. Carlile
Publisher: Southern Oracle
Music (ASCAP), administered
by WB Music
Columbia Records
With the light piano that
opens Brandi Carlile's "That
Wasn't Me," off her latest re-
cord Bear Creek, she signals
a slight departure from her
standard folk/country sensi-
bilities. But Carlile sounds at
ease as she almost conver-

sationally delivers the lyrics,
"Hang on, just hang on for a
minute/I've got something to
say." The song builds in typi-
cal ballad fashion, as drums
and acoustic guitars stack
upon each other to lead up
to the emotional chorus, but
Carlile's vocals lend the song
a unique touch. Backed by
gospel -like "ooh's" in the cho-
rus, the singer/songwriter
lets the soulful capabilities of
her voice shine, confidently
carrying the song to its con-
clusion. Even when Carlile is
showcasing her vocal chops
on "That Wasn't Me," she
doesn't seem to be push-
ing too hard to impress-
at this point in her career,
she's never sounded more
comfortable.- GRG
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VNTH AVENUE
dtA ORTH begins a 35,::
city touron Sept.13.

CHRISTIAN BY DEBORAH EVANS PRICE

Tenth Avenue
Warm -Up
Christian act connects with faithful fans on latest album

Though Tenth Avenue North's laiRsthit sin-
gle is titled "Losing," it's obvious the band
is winning these days. Its third album,

The Struggle, debuts at No. 1 on Billboard's Top
Christian Albums chart and No. 9 on the Billboard
200, the group's highest entry on the latter list.

"The main drivers were strong presales at
iTunes, LifeWay, Family [Christian Stores] and
Amazon.com, a major hit at radio with 'Losing'
and a number of fan -focused events leading up to
and during street week," Provident Label Group
VP of marketing Bryan Ward says of the Aug. 21
release. "The fans have really driven this band.
Tenth Avenue North has one of the most unique
artist -fan relationships we've ever seen."

The group took that relationship a step fur-
ther by inviting listeners from all over the United
States to sing on the new album. "We have hun-
dreds of our fans on this record," guitarist Jeff
Owen says. "During the tour with Third Day we
sent out Twitter and Facebook [messages] and
said, 'Hey, come sing on our record.'"

"We'd talk and hang out afterward," lead vo-
calist Mike Donehey says. "It was cool to actually
see how the songs translated to people that had
never heard them before."

Comprising Donehey, Owen, drummer
Jason Jamison, bassist Ruben Juarez and key-
boardist Brendon Shirley, Tenth Avenue North
started as a worship band in West Palm Beach,
Fla., and entered the national spotlight with its
2008 Reunion Records debut, Over and Under-
neath. In 2009, it took home the Dove Award
for new artist of the year, and the next year
sophomore album The Light Meets the Dark
debuted at No. 1 on Top Christian Albums.
Christian radio has promoted such hits as
"By Your Side," "Hold My Heart," "Healing
Begins" and "You Are More," the lattermost
notching No. 1 on Billboard's year-end 2011
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Christian Audience chart.
On The Struggle, Tenth Avenue North again

worked with producer Jason Ingram, but took a
different approach by spending more time writ-
ing and demoing songs on tour.

"On the last two records, Mike would write
most songs with Jason or on his own," Owen
says. "He would show up and the song would
have lyrics and melody and acoustic guitar, and
then we'd take that and make it our own. This
time we started basically from scratch . . . We
brought out this little portable setup and would
kill time on the road. We would write music and
record it, which helped us in the studio later."

"It allowed us to spend days on one song as
opposed to being in the studio where you are on
the clock," Jamison adds.

The extra effort seems to be time well spent.
Reaction has been enthusiastic at listening events
across the country. "We also hosted a limited -time
full album stream just for fans on TenthAvenue-
North.com via SoundCloud on Aug. 10," Ward
says. The band will continue to support the new
project with a 35 -city tour kicking off Sept. 13
in Sewell, N.J.

Donehey feels that the album better reflects
the energy of the band's live show while lyrically
continuing to share a message of hope that per-
meated the first two albums.

"[Some people] think we need to pander to
people, saying, 'Everything is going to be OK,' but
that's not what people need to hear sometimes,"
he says. "Sometimes they need to hear, 'Every-
thing is going to fall apart, everything sucks, but
here's the hope.' You have to enter into that place
to be able to really speak hope into someone's
heart. Pretending nothing bad is going on is not
going to help anyone. If you can be critical and
honest about what is happening and still remain
hopeful, those people change the world."

CHARTING WITH 'STYLE'
YouTube star Psy's `Gangnam Style' song debuts
on multiple lists
South Korean artist Psy is dancing his
way up Billboard's charts with his viral
phenomenon single, "Gangnam Style."
This week, Psy leaps 9-1 on the Social
50 while the tune hops onto Heatseek-
ers Songs at No. 23 and bows at No. 74
on Hot Digital Songs with 23,000 sold
(up 96%), according to Nielsen Sound -

Scan. (That's the largest sales week for
a title on World Digital Songs, where it
remains at No. 1.) The infectious track
has been gaining in weekly sales due to
the popularity of its video, which has

earned more than 75 million views on

YouTube. So fir, "Gangnam Style" has
sold 57,000 downloads in the United
States following its release on July 15.

While U.S. radio isn't quite em-
bracing the song, it is making in-
roads. Notably, top 40 KAMP in Los
Angeles, the second-largest radio
market, added the song last week,
playing it 24 times. Those detections
amounted to 66% of its overall Hot
100 Airplay audience for the week
ending Aug. 26. Rhythmic KDDB
Honolulu accounted for the second -
most audience, with 57 plays.

-William Gruger

r40I4
pSY'S -Gangnam

Style" has sold
57,000 downloads in

the United States.

LET'S GET PSY-CHED
Psy's "Gangnam Style" has been setting YouTube on fire during the past few weeks and now
its online popularity is turning into sales and radio support.

Week Ending YouTubeStreams U.S.Download Sales* Hot100AirplayAudienceImpressions**

7/22/12 7,274,738 1,000
7/29/12 8,092,921 2,000
8/5/12 17,520,772 9,000
8/12/12 27,275,225 10,000 7,600
8/19/12 32,896,870 12,000 78,500
8/26/12 26,494,381 23,000 948,900

SOURCES: 'NIELSEN SOUNDSCAN. NIELSEN 13DS. YOUTUBE

THE STRANGE
FAMILIAR'S
"Unwanted" is
being promotedAi

to triple A radio.



BY STEVEN J. HOROWITZ

To Infinity...
And Beyond
Will.i.am uses unique single
debut to drive education
initiative, science and
technology awareness

NASA's Curiosity rover wasn't the only pres-
ence on Mars this week. To premiere his
latest single, "Reach for the Stars (Mars

Edition)," Black Eyed Peas frontman Will.i.am part-
nered with NASA to beam the orchestra -laced track
to the rover while it traveled to the Red Planet. Upon
landing, Curiosity transmitted the song back to the
Jet Propulsion Laboratory in La Canada Flintridge,
Calif., where Will.i.am debuted the cut for NASA
officials, JPL personnel, VIP attendees and 53 stu-
dents from his hometown of Boyle Heights, Calif.
The transmission of the song from Mars to Earth
took nearly 15 minutes.

The unusual premiere speaks to Will.i.am's
larger initiative to inspire students and young
people to cultivate an interest in science. At the
JPL event, the artist, born William James Adams
Jr., also announced a partnership between his i.am.
angel Foundation and digital resource provider Dis-
covery Education for a program called i.am.STEAM,
intended to bring science, technology, engineer-
ing, art and math (or STEAM) to K-12 classrooms
around the country.

Will.i.am isn't the first musician whose music
cracked Earth's atmosphere. The Voyager deep -space
probes, launched in 1977, house a copy of Chuck Ber-

gry's "Johnny B. Goode," for instance, but Will.i.am
became the first to have a song on Mars. He initially
connected with NASA after buying a $5 million time

o block on ABC for the back -to -school one -hour TV
special "i.am.FIRST-Science Is Rock and Roll" last

6 August. (The special was filmed at the 2011 FIRST
Robotics Championships for kids.) After the show,
NASA administrator Charlie Bolden was piqued

g by Will.i.am's educational initiative, inviting him

to attend the Curiosity launch at Cape Canaveral in
November and putting in motion the idea to beam
an original song on a 708 million mile round trip
between Earth and Mars.

Will.i.am set to work on the track, enlisting a
40 -piece orchestra, two youth choirs and producer/
rapper Lil Jon, who contributed additional vocals.
But the song's main goal was to engage the next
generation in continuing science education. "We
realize that as cool as this is, there was a lot of work
that needs to be done in terms of STEAM education
here on Earth," i.am.angel Foundation executive di-
rector Justin Paschal says.

Shortly after the song's out -of -this -world premiere,

"Reach for the Stars" was made available to stream-
ing services like Spotify and to iTunes. The track's
high -profile launch coincides with the upcoming re-
lease of William's often -delayed solo album, #Will -
Power, due this fall on Interscope. William wouldn't
confirm that the song will end up on the album,
which reportedly features guest appearances from
Britney Spears, Nicole Scherzinger and Rihanna,
instead saying that the focus is more about using

WILL.I.A.tegreets
astronaut EL:AND

MELVIN and studen,t1-
from Boyle Heights,

Calif., during the
space transmission of

dOP' his song "Reach for
the Stars."

music to highlight his mission.
"I have a record coming out but I have a whole

bunch of facts and passion projects that bring op-
portunity to people that are [also] coming out. So if
my music brings awareness to those things, that's
amazing," Will.i.am says. "I'm not doing music to

sell records. Even though selling a record is cool, the

song being heard is more important. I have some of
the most downloaded songs [of all time]. Am I sup-

posed to compete with myself? Because I'm prob-
ably going to lose to myself. So I need to start doing
things to bring opportunity."

While the initiative stirred up media attention,
Will.i.am is more focused on continuing his rela-
tionship with NASA, hoping that more will join in
his efforts.

"We need the help of popular culture because
if we don't care and don't start caring, then people
that care about profits that contradict wellness and
helping lives can manipulate the fact that we don't
care," he says. "There are a whole bunch of forces
out there to distract you from that. We need to make
a difference."

NOT SO UNFAMILIAR
After making inroads with TV synchs, the Strange Familiar
is ready for radio with album 'Chasing Shadows'
While the Strange Familiar is still getting to
know the public, its founding members share
a deep history. "We actually started a band
when we were in sixth grade," vocalist Kira
Leyden remembers. The "we" she's referring to
includes the band's guitarist, who just happens
to be her husband, Jeff Andrea. "I knew I liked
him in the fourth grade. Our first gig together
was a grade -school dance."

The pop act has since graduated to much
bigger stages. After relocating from Cuyahoga
Falls, Ohio, to Los Angeles in 2007, Leyden and
Andrea met their producer, Brian Malouf, and
added members Frank Freeman (bass) and
Nicholas Sainato (drums). In April, the four-
some released its third album, Chasing Shad-
ows (Krian Music Group/Fontana), which is
making a mark on both TV and radio.

TV viewers might already be familiar with

the band from numerous synchs tied to its
2009 release This Is Gravity. Songs from that
set were featured on ABC Family's "The Secret
Life of the American Teenager"-"Courage
Is ...," which was included on the show, has
sold 64,000 downloads, according to Nielsen
SoundScan-ABC's "Brothers and Sisters"
and NBC's "The Biggest Loser." Reigniting the
group's onscreen spotlight, Chasing Shadows
received a boost when the song "Redemp-
tion" appeared in the April 19 episode of the
CW's "The Vampire Diaries." Current single
"Unwanted" has aired on ABC Family's "Pretty
Little Liars."

But the Strange Familiar claims it doesn't
want to associate itself too closely with all
things pop culture. As Leyden sings in "Being
Me," from Chasing Shadows, "I'll never belt it
like Janis Joplin, and I'll never kiss Katy Perry/I

may never sing a duet with Gaga, and I'll never
play this song on `Glee'/I can't be something I'm
not, but I'm just fine being me."

"'Being Me' was the first song we've ever
written with pop culture references in it," Ley-
den says. "It started out as kind of a joke, but as
it evolved, we realized we've been fighting to fit
into one kind of mold with our music. It felt re-
ally refreshing to say, 'We're never going to be
the bad -ass guy onstage or the rocker chick.'
When you're true to yourself, you find some-
thing that's real, and that touches people more
than trying to be something else."

The Strange Familiar is now working on intro-
ducing itself at triple A radio, where "Unwanted"
is being promoted. And, as has become routine,
Leyden and Andrea continue to mix music with
life as a married couple. "When we go out on
dates, music is all we talk about," Andrea says
with a laugh. "It's kind of life -consuming, but we
love it. We love to be immersed in music. It's re-
ally all we want to do." -Gary Trust

For exclusive video of the Strange Familiar, go to
Billboard.com/chartbeat.

BUBBLING
UNDER
>>>DEE-LIGHTFUL
DEBUT
Southern California singer/
songwriter Jamye Dee's debut
Universal Republic single, "Tip
Toes," logs first -week digital
sales of 14,000, according
to Nielsen SoundScan. The
arrival follows her having
amassed more than 15 million
views on her YouTube chan-
nel. With her debut album and
tour dates with Owl City lined
up, Dee is hoping "Tip Toes"
is just a first step in her major -
label career. "I write about
things a 20 -year -old girl will
go through," she says. "I hope
it's empowering."

>>>DEVLIN'S DETAILS
With Ed Sheeran enjoying
stateside success with "The
A Team" (up 75-73 on the
Billboard Hot 100), the British
singer/songwriter is aiding the
success of London -based rap-
per Devlin (who reached No.
22 on Uncharted last year). The
latter's "Watchtower" (Island),
featuring Sheeran, debuts at
No. 7 on the U.K. singles chart
and No. 19 on Euro Digital
Songs. The track, whose video
has garnered 1 million YouTube
views, previews Devlin's sec-
ond album, A Moving Picture
(Oct. 29).

>>>CARR STARTS
Teenage gospel singer and
church motivational speaker
Jekalyn Carr has her sights
set on Billboard chart ink, as
"Greater Is Coming" simmers
just below the Gospel Songs
threshold. With spins at 30 of
the 47 stations that Nielsen
BDS monitors for the survey,
Carr's track is the lead single
from her like -titled album due
later this year on Lunjeal Music
Group. Carr was featured in
the 2011 documentary "Rejoice
and Shout," which spotlights
Smokey Robinson, Andrae
Crouch and Kirk Franklin,
among others.

>>>... LOS
CADILLACS, TOO
Venezuelan duo Los Cadillacs
seek their first entry on Hot
Latin Songs, as "Como Yo"
(Crossover) gains by 188% to
2.5 million audience impres-
sions, according to BDS. Tropi-
cal WSKQ New York leads with
51 plays during the Aug. 20-26
tracking week, while WSPR
Springfield, Mass., has played
it the most to date (316 spins).
The pair has collaborated with
other Venezuelan acts like
Nacho of Chino & Nacho and
previous Bubbling Under hon-
oree Oscarcito.

Reporting by William Gruger,
Wade Jessen, Karinah
Santiago and Gary Trust.
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MARKETPLACE
For ad placement in print and online call Jeff Serrette 11-800-223-7524-1-212-493-4199/Jeffrey.Serrette(abillboard.com

REAL ESTATE

Enjoy The Catskills!
"Great Venue for Music and Entertainment"

Have your own L'-

ImuslI Man Ranch
rb

Four Unit Apartment House
-Indoor Theater

-Stable 'Lighted Outdoor Arena
-Roads & Electric Throughout The Property

Ampitheater -100 Acres
Former Western Theme Park-Built 1956

(See on YouTube-Carson City, NY )

'GREAT INVESTMENT

'MANY COMMERCIAL USES

'GREAT FOR FAMILY ESTATE

Contact: Gary Kistinger, owner

5365 NYS Route 32  Catskill, NY 12414

518-678-2000  cell: 518-965-2787

$769,000

.& Come see this unique property locatedt

two hours north of New York City.

5389 NYS Route 32, Catskill, NY

"ai NO APPOINTMENT NECESSARY! FE

Record collection for sale.
Rock, pop, soul from kite 60's, 70's,

80's and early 90's. Over 3,800 45 rpm
singles and approximately

16() 33 1/3 rpm albums. E-mail
n isicnn ie@st tddenlit lk.net or

call 304-776-7482.

WANTED TO BUY

RECORD COLLECTIONS
We BUY any record collection.

Any style of music. We pay HIGHER prices

than anyone else. Call 347-702-0789

(Allan) or email a_bastos@yahoo.com

I.= HEALTH/FITNESS MM
ROCK HEART FITNESS

Exclusively serving the Music Industry. Specialized fitness
training and injury prevention education for musician's, by

musicians. Creative- Custom - Confidential
www.rockheartfitness.com

KIM

`2.claig
KIM

BICLBOARD

OLASSIIFIMS

INTRODUCTORY'

OFFER NEW'

ADVERCISDRSI

jefirey.serretteebillboard.com

REAL ESTATE

PRIVA1E AUCTION
ASIA CONDOMMUM PENTHOUSE

BRICKELL KEY -MIAMI FLORIDA U.S.A.
"An Urban Island Oasis" - Hare of the Mandarin Oriental Hotel

Unique "Decorator Ready" Sky High
Residence underneath the Iconic
Asia's Pagoda.

 Multi level w/ Private Elevator
 Over 5000 sq ft. under A/C
 Private Pool
 4 Bedrooms
 5 Bathrooms
 2 Half Guest Bathrooms

Visit AuctionCompanyOfAmerica.com or call 305-573-1616
for more information

41Im Realty 61:11§TIE'S AUCTION COMPANY OF AMERICA
*America's .1Auct ion Team*

C.h..mpion Auctioneer  licensed Real hue Brat/

MUSIC
MERCHANDISE

BUY DIRECT
AND SAVE!

While other people are raising

their prices, we are slashing ours.

CD's, LP's, Books, Cassettes as low

as 50 cents. Your choice from the
most extensive listings available.

For free catalog call

(609) 890-6000.
Fax (609) 890-0247 or write

Scorpio Music, Inc.

P.O.Box A Trenton, N.J.

08691-0020
email: scorpiomus a aol.com

NASHVILLE
TOWN OR COUNTRY

Brad Maxwell. 615-973-4260
At Home Realty 615-792-6100

bmax57@charter.net

LICENSED T-SHIRTS
Rock, Reggae, Novelty & More! Stickers, Patches & Flags Too!

RANKS

T -Shirts are available by the piece ($100 minimum) or in money saving pre -pack assortments.

100 ASSORTED METAL BAND 100 ASSORTED 100 ASSORTED URBAN BAND

TEES FOR $399 LEGENDS TEES FOR $399 TEES FOR $299
Artists include Metallica, Slayer.

Iron Maiden. Slash and more

Artists include The Doors.

Led Zeppelin. Johnny Cash.

Grateful Dead and more

Artists include 2pac. Timbaland.

Rihanna. Marvin Gaye.

Stevie Wonder and more

For more info check out our website catalog, with over 4,000 photos! tilir Ii)
R www.backstage-fashion.com

1800.644 -ROCK (7625)
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OF NOTABLE CHART

ACHIEVEMENTS

`LAST' FLIES HIGH
» nyr e s a

e Billboard 200 with
t of a Dyin' Breed, selling

000 in its first week, accordin
Nielsen SoundScan. It's the

ghest-charting album for the
band since 1979' Platinu
peaked at No.

AGE-OLD RECORD

a y rU es 'ew ge
42nd chart week-the longest

climb to the top in the tally's 24 -
year history. It's the artist's 18th
No.1 overall, and it logged 14
nonconsecutive weeks at No. 2
until topping the list this wee

ALL-TIIVIE LEADERS

Radio" ascends to No.1 on Danc
Club Songs, marking her 43rd
No. 1 on the chart. She's one No.
1 away from tying George Strait'
record for the most No. 1s on any
Billboard chart. He's logged 44
uppers on Hot Country Songs.

CHART
13EAT

»David Nail debuts on Hot
Country Songs at No. 57 with
"Someone Like You." Yes, that
"Someone Like You": It's a
faithful piano -and -vocal cover
of Adele's 2011 multiformat No.
1 from her album 21. The remake
appears on Nail's new three -song
EP, 1979 (named for the year he
was born). "It's proof that people
hunger for great songs and are
open to different interpretations
of songs they love," Nail says of
the reception to his version of
"Someone." "I started singing it
because it's a great song to warm
up with. And, people who heard
it liked it. got to [21] late, but
the second heard ["Someone
Like You"], was all about it. It
was just one of those songs." In
January, Nail notched his first No.
1 on Hot Country Songs, "Let It
Rain" (featuring Sarah Buxton).

Read Chart Beat
every week at
billboard.com/chartbeat.

,S

Billboarti

Songz' First No. 1; Adele Bids Adieu To Top 10
Trey Songz finally nabs his first No. 1
album on the Billboard 200 as Chapter
V bows atop the list with 135,000 sold,
according to Nielsen SoundScan.

It's the R&B singer's fifth full-length
studio album and follows 2010's Pas-
sion, Pain eZ Pleasure, which debuted
and peaked at No. 2 with 240,000. It
was barely beaten to the pole position
that week by Linkin Park's A Thousand
Suns, which also made its debut. The
latter set started with just 1,000 copies
more (241,000).

Each of Songz' albums has peaked
progressively higher on the Billboard
200, culminating in his first No. 1 this
week. His debut set, 2005's I Gotta
Make It, topped out at No. 20. It was
followed by 2007's Trey Day, which
hit No. 11. Then Ready reached No. 3
in 2009, and Passion, Pain ez Pleasure
claimed No. 2.

So far, Chapter Vhas collected a pair

of top 10 singles on Hot R&B/Hip-Hop
Songs chart: "HeartAttack" (No. 3) and
"2 Reasons" (No. 8).

Chart geeks, take note: This is the
second album named Chapter V to
reach No. 1. Rock band Staind also
claimed a No. 1 debut with its same -
named set in 2005.

OWL HOOTS: Owl City's The Midsum-

mer Station starts at No. 7 with 30,000,
marking the act's third top 10 set. The
album's current single, "Good Time"
(with Carly Rae Jepsen), hits the Bill-
board Hot 100's top 10 for the first time
this week.

Owl City's last full-length set, 2011's
All Things Bright and Beautiful, debuted
and peaked at No. 6 with a 48,000 start.
However, the album spent only nine
weeks on the tally-a meager total
compared with the 56 frames that the
act's debut album, Ocean Eyes, spent
on the list. (Ocean Eyes was fueled by
the No. 1 Hot 100 single "Fireflies.")
It's probably safe to say that the new
album could have a longer shelf life
than All Things Bright and Beautiful on
the chart, thanks to the popularity of
the Jepsen collaboration.

Downloads made up 72% of Owl
City's first week, while they ac-
counted for 38% of Trey Songz'
Chapter V debut. That's not terribly
surprising, as digital sales amounted
to 48% of the total sales of Owl City's
last album, compared with 16% for
Songz' Passion, Pain et Pleasure.

ADELE LEAVES TOP 10: Adele's 21 Pink's The Truth About Love, Carly Rae
has slipped out of the top 10 for the Jepsen's Kiss, the Killers' Battle Born
first time in its 79 -week chart run. and the 25th-anniversaryreissue ofMl-
This week, the album falls 8-12 with chael Jackson's Bad.
24,000 (down 9%). The set debuted at
No. 1 on March 12, 2011, and spent WHO'S BAD? Speaking of Michael
its first 78 frames within the top 10. Jackson's Bad, early forecasts for the
It's tied with Def Leppard's Hyste- set's first -week sales indicate that it
ria and Michael Jack- could start with around
son's Thriller for the er T 150,000 sold, label
third -longest run in the sources say. A more re-

nt e rtop 10 since 1963 (when alistic figure might be
Billboard's mono and a bit less, though any-

, I IELDstereo album charts thing is possible.
were combined into The industry weirdly
one tally). Only Bruce finds itself in much the
Springsteen's Born in same position that it
the U.S.A. (84 weeks) was in circa 1987: com-
and the "Sound of paring the release of
Music" soundtrack (109) logged Ion- Bad to Thriller. Back then, Bad had
ger top 10 runs. the unenviable task of following up

The absence of 21 from the top 10 the record -breaking sales of 1982's
may be temporary-it could easily re- Thriller. And now, the 25th-anniver-
turn to the region next week due to a sary version of Bad is standing in the
weak Aug. 28 release schedule. shadow of the successful Thriller re -

As for the next issue's No.1, hip -hop issue in 2008. While we don't know
supergroup Slaughterhouse and To- how many copies the Thriller reboot
byMac have a shot at the top slot with sold in its first week-all versions
their new albums, industry sources say. of an album are merged together in
Both Slaughterhouse's Welcome to Our Nielsen SoundScan's system-the
House and TobyMac's Eye on It could reissue re-entered the Catalog Al -
sell 50,000-60,000 by the end of the bums chart upon its release at No.
tracking week (Sept. 2). 1 with 166,000. The week previous,

The sales action at the top ofthe Bill- Thriller had sold only 2,000-so fig -
board 200 won't start to really heat up ure that the bulk of the 166,000 was
until Sept. 18, when an avalanche of A- the new version. Thriller finished
list albums arrive, including G.O.O.D. 2008 with 712,000 sold, up from its
Music's Cruel Summer compilation, 2007 total of 127,000.

IVIarket Watch A Weekly National Music Sales Report

Weekly Unit Sales
DIGITAL

ALBUMS ALBUMS°

DIGITAL

TRACKS

This Week 5,037,000

Last Week 5,247,000

Change -4.0%

This Week Last Year 5,144,000

1,999,000

2,064,000

-3.1%

1,728,000

Osage -2.1% 15.7%
'Digital album sales are also counted within album sales.

23,511,000

24,774,000

-5.1%

22,437,000

4.8%

Weekly Album Sales (Million Units)
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Year -To -Date

2011 2012 CHANGE

OVERALL UNIT SALES
Albums 199.920,000

Digital Tracks 845,906,000

Store Singles 1,723,000

Total 1,047,549,000 1,088,531,000

Albums w/TEA 284,510,600 281,891,400

192,520,000

893,714,000

2,297,000

-3.7%

5.7%

33.3%

3.9%

-0.9%
Includes track equivalent album sales (TEA) with 10 track downloads equivalent
to one album sale.

ALBUM SALES

'11

'12

SALES BY ALBUM FORMAT

CD 133,057,000

Digital 64,427,000

Vinyl 2,395,000

Other 42,000

192.5 million

115,213,000

74,491,000

2,749,000

66,000

-13.4%

15.6%

14.8%

57.1%

For week ending Aug. 26.2012. Figures are rounded.
Compiled from a national sample of retail store and rack
sales reports collected and provided by

Year -To -Date Album
Sales By Store Type
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Take Care

Best Days

Life Is Good

Sigh No More

California 37

WelcomeToThe Fishbowl

Chief
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Four

Declaration Of Independence f

Perfectly Imperfect Ei
Fortune

Channel Orange

Teenage Dream B

111

Changed 

Ceremonials 

Looking 4 Myself III
Speak Now o.

Hunter Hayes

Hot Cakes

Fragrant World

B.
N

TalkThatTalk 

The singer's album

profits (up 44%)

from a $6.99 sale

tag at Target (plus

placement in its

circular). Also

gaining thanks to

Target: Drake, who

rises 38-28 with

Take Care (up 27%).

1E13
Retuming for the

first time since

December 2005, the

band arrives with

9,000 sold. The set

beats the peak of

its last offering,

One Way ?Wet

to Hell . . . And

Bark (Ho. 58) but

not its salts start

(26,000).

EE1
As physical stock

of the remastered

reissue of the

album arrived at

retail last week,

the set rebounds

with 1,000 sold (up

629%). It briefly

returned to the tally

on Aug.18 (No.138)

when the digital

reissue launched.

1331
The set re-enters

the chart for the

third time this year,

as a $5 discount at

Lifeway prompts

its 375% gain. It

also returned for

one -week stays on

May 26 and Aug. 4

after limited -time

promotions.

.9
Best Buy lifts the

set by 13% after the

retailer offered it

for $5.99 last week.

With a little more

than 6,000 sold,

it's the album's

best sales frame

since June 2.
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102 76
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18

14

251

20

16

66

18

118
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ARTIST
IMPRINT& NUMBER / DISTRIBUTING LABEL (PRICE)

ISRAEL & NEW BREED
INTEGRITY 850631COLUMBIA 11298)

THE BLACK KEYS
NONESUCH 529099,WARNER BROS. (18.981

JASON ALDEAN
BROKEN BOW 7697 (18.981

DIERKS BENTLEY
CAPITOL NASHVILLE DIGITAL EX 13.98)

ED SHEERAN
ELEKTRA 530433 (9.981

BRANTLEY GILBERT
VALORY BG0100 04.981

LANA DEL REY
POLYDOR/INTERSCOPE016425/1GA (11.981

KISS
CASABLANCA/MERCURY 01639r/UME (11.981

ELTON JOHN
CHRONICLESATOCKET/ISLAND/MERCURY 008661/LIME 113.98)

MAROON 5
A&MIOCTONE 015984/IGA (15.981

IMAGINE DRAGONS
KIDINAKORNER/INTERSCOPE 016620/IGA 17.981

11 R. KELLY
RCA 94816 (11.98)

IN THIS MOMENT
CENTURY MEDIA 8874115.981

VARIOUS ARTISTS
UNIVERSAL/EMUSONY MUSIC 95757/CAPITOL (18.98)

JASON MRAZ
ATLANTIC 530701/AG 118.981

CREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOGERTY
FANTASY 2./CONCORD 117.98/12.981

ETTA JAMES
UNIVERSAL SPECIAL MARKETS/HEAR 004739 EX/CONCORD 112.98)

CHRIS TOMLIN
SIXSTEPS/SPARROW 93444/EMI CMG (17.98115)

TYGA Careless World: Rise OfThe Last King
YOUNG MONEY/CASH MONEY 016727/UNIVERSAL REPUBUC {12981

SALES DATA
COMPILED BY

niclsen
SoundScan

AIM Title g

Jesus AtThe Center: Live 1.
El Camino 111

My Kinda Party B

Country & Cold Cans (EP)

HalfwayTo Heaven 

Born To Die

Destroyer B

Rocket Man: Number Ones III

Hands All Over 111

Continued Silence (EP)

Write Me Back

Blood

NOW 42

Love Is A Four Letter Word

ChronicleThe 20 Greatest Hits

Enduring Soul

And If Our God Is For Us...

VARIOUS ARTISTS JustTell MeThatYou Want Me: ATributeTo Fleetwood Mac
HEAR 33327/CONCORD (18.981

JOSH TURNER Punching Bag
MCA NASHVILLE 016824/LIMGN 110.98)

STEVIE WONDER The Definitive Collection l
MOTOWN/UN 066164/LIME (18381

SKRILLEX
BIG BEAT/OWSLA/A1LANTIC 528521/AG 15.981

JOURNEY
COLUMBIA 85889/LEGACY (13.9810

GLORIANA
EMBLEMANARNER BROS. NASHVILLE 527042/V5/MN (18.981

LEE BRICE
CURB 79316 113.981

FUTURE
A-1/FREEBANDI 98357/EPIC 19.981

VARIOUS ARTISTS
EMI/SONY MUSIC/UNIVERSAL 016661/UME (18.981

SLIGHTLY STOOPID
STOOPID 037 (12.98)

GO"TYE
SAMPLES 'N' SECONDS/FAIRFAX 01644.91UNIVERSAL REPUBUC 113.981

FLO RIDA
POE BOY/ATLANTIC 5266721AG (9.98)

ALABAMA SHAKES
ATO 0142- (11.981

UL WAYNE
YOUNG MONEY/CASH MONEY 01554r/uNIVERSAL REPUBLIC (13.981

SOUNDTRACK
WATERTOWER 39284 (12.981

SHINEDOWN
ATLANTIC 52852.3'/AG (18.981

THE BAND PERRY
REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC (10.981

ELLIE GOULDING
CHERRYTREE/INTERSCOPE 015329/158 (10.981

DEMI LOVATO
HOLLYWOOD 004623 (13.981

YELLOWCARD
HOPELESS 758' 113.98)

VARIOUS ARTISTS
MAYBACHIOEF JAM 529039/WARNER BROS. (18.981

KIP MOORE
MCA NASHVILLE 016432/UMGN 110.98)

JOHN MAYER
COLUMBIA 97606. 10 98)

GUNS N' ROSES
GEFFEN 001714/UME 116981

SOUNDTRACK The Hunger Games: Songs From District 12 And Beyond 
LIONSGATE 016384IUNIVERSAL REPUBLIC (13.981

THE DOORS
DMCJELEKTRA 277180/RHINO (19.981

FOSTER THE PEOPLE
STARTIME INT'L 74457./COLUMBIA (9.981

THE WANTED
GLOBAL TALENT/MERCURY 016832/1CUMG16.981

THE BLACK KEYS
NONESUCH 520266"/WARNER BROS. 05.981

ALEX CLARE
UNIVERSAL ISLAND 016883/ UNIVERSAL REPUBLIC 111.98)

ADELE
XL 31859'/COLUMBIA (12.981

Bangarang (EP)

Journey's Greatest Hits 411*

AThousand Miles Left Behind

Hard 2 Love

Pluto

NOWThat's What I Call Country: Volume 5

Top Of The World

Making Mirrors

Wild Ones

Boys & Girls

Tha Carter IV

Project X

Amaryllis

The Band Perry

Lights

Unbroken

Southern Air

Maybach Music Group Presents: Self Made 2

Up All Night

Born And Raised

Greatest Hits

The Very Best Of The Doors

Torches 

The Wanted

Brothers

The Lateness Of The Hour

19 13 III

THE BILLBOARD 200 ARTIST INDEX A5N0T0HuO,NTHY BERROAW4 & THE CIVIL WARS. ..54 DEAD CAN DANCE. 41 FIVE FINGER DEATH MMMTII lin IN THIS MOMENT. ..63 .1311
130 ALEX CLARE

199

IANA DEL REY

1.57

PUNCH.- ..124 THE GASUGHT ANTHEM.... HALESTORM.. ISRAEL & NEW BREED ..51 R. KELLY. 62

2 CHAINZ. .... ..2 ARIEL PINK'S HAUNTED DIERKS BENTLEY......54 1E3 CHRIS BROWN ..................39 KELLY CLARKSON .............19 DISPATCH................... .24 FLORENCE. THE MACHINE _139 ANTHONY HAMILTON....144 111 KIDZ BOP KISS.. 17
,

INC BROWN BAND.............. COLDPLAY ..116 DJ KHALED _.........................4 ..._.._......__._.._......__46.153 BRANTLEY GILBERT. .....56 HANK WILLIAMS JR......143 ALAN JACKSON. 112 KISS. 58
50 CENT.. 145 GRAFFITI._ 136 JUSTIN BIEBER.... .....5

0 CHRIS AUGUST ...............101 BLACKBERRY SMOKE....119
16 105 107 RV COODER. ..164 THE DOORS .95 FLO RID& .81 GLORIANA..........................75 HUNTER HAYES.. 42 ETTA JAMES 61 KOTTONMOUTH K1NGS..183

LUKE BRYAN.. ..22 181 CREEDENCE CLEARWATER DRAKE.. /8 F00 FIGHTERS. 175 GOTYE .. .80 THE HEAVY........_.............191 JAY Z KANYE WEST 180 JANA KRAMER.. .194
ADELE.. .IZ 100 AWOLNATION. 118 THE BLACK KEYS ........52, 98

ALABAMA SHAKES..... .82 1111 MARY J. BLIGE................126
REVIVAL FEATURING COLT FORD .........................37 ELLIE GOULDING .87 JT HODGES.. -114 JJ DOOM 148

JASON ALDEAN.... ..53 THE BAND PERRY.............136 BLOC PARTY.......................36
BRANDI CARLILE .176 JOHN FOGERTY. 66 EMINEM .109, 166 FOSTER THE PEOPLE .96 GROUPLOVE.....................188 WHITNEY HOUSTON ......172 ELTON JOHN 59 LADY ANTEBELLUM.......102

JOHNNY CASH .192 I:1 FUN. 11, 167 1301/10 GUETTA... 103 NORAH JONES 150 MIRANDA LAMBERT......157
FIONA APPLE.. 134 THE BEACH BOYS.... ....159 BOB

KENNY CHESNEY......33, 133 THE DARKNESS 43 MELANIE FIONA.. ..151 FUTURE .77 GUNS N' ROSES ..... S3 IMAGINE DRAGONS 61 JOURNEY 74 LIL WAYNE 83
BEASTIE BOYS ................186 LEE BRICE....................... 36

ERIC CHURCH 34 DAUGHTRY.. .184 INSANE CLOWN POSSE 35 LINKIN PARK..............23, 195

LM FAO .156

JENNIFER LOPEZ. .152

DEMI LOVATO 88

LOVE AND THEFT. .173

THE LUMINEERS.. 15

DUSTIN LYNCH 13

LYNYRD SKYNYRD

14, 189, 190

30 Go to www.billboard.biz for complete chart data Data for week of SEPTEMBER 8, 2012



SALES DATA
COMPILED BY

nicisen
SoundScan

esII Mil 1.1 ARTIST
53 «X IMPRINT & NUMBER / DISTRIBUTING lABEL (PRICE)

CHRIS AUGUST
FERVENT/CURB 888388/WARNER-CURB (12.981

106 89
LADY ANTEBELLUM
CAPITOL NASHVILLE 94431 118.981

142 129 11 DAVID GUETTA
WHAT A MUSICIASTRALWERKS 78830/CAPITOL 08.981

104 52 34
gi VARIOUS ARTISTS

UNIVERSAUEMI/SONY MUSIC 90568/CAPITOL (18981

111 92 79

11011

C
103

Greatest Hits

IIIIII
911:1 ZAC BROWN BAND

ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC 51693I/AG (13981
The Foundation

108 94 86 N SKRILLEX
BIG BEAT/ATLANTIC 526918/AG (5.98)

Scary Monsters And Nice Sprites (EP)

111 66 171 ci EMINEM
SHADY/AFTERMATH/INTERSCOPE 005881./16A (11.981

110 103 16213 YOUNG JEEZY
CTE/DEF JAM 013738/10JMG 113.98)*

101 167 is PITBULL
mH, 305w0L0 GROUNDS/J 6906WRCA (11.981

112 95 69 CI ALAN JACKSON
ACR 29334/EMI NASHVILLE {16.981

R 73 37 U PASSION PIT
FRENCHKISS 41651./COLUMBIA (11.981

NEW 1

NEW 1

NEW 1

108 57 -

50

101

220

Title

The Upside Of Down

OwnThe Night

Nothing ButThe Beat

NOWThat's What I Call Party Anthems

ZAC BROWN BAND
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC 524722/05 118.981*

You Get WhatYou Give

QUEEN
HOLLYWOOD 161265 03.98)

JT HODGES
SHOW DOG -UNIVERSAL 015685 {7.98)

VARIOUS ARTISTS
PINA 7020&/SONY MUSIC LATIN (12.981

116 90131 COLDPLAY
CAPITOL 87553" {18.981

119 73 m
B.O.B
REBELROCK/GRAND HUS11E/ATIANTIC 527788/AD (10981

110

CIAWOLNATION
RED BULL 1086 18981

40 - n BLACKBERRY SMOKE
SOUTHERN GROUND 012.112.981

84 131CI NEON TREES
MERCURY 016578/IDJMG {10.981

107 81
III RUSH

ANTHEM 617656'/ROADRUNNER (18.98)

PINK FLOYD
CAPITOL 28945" {18.981*

III 93 59. JACK WHITE
TIIIRO MAN 95943./COLUMBIA {11.981

11114 118
102 1:11 FIVE FINGER DEATH PUNCH

PROSPECT PARK 50104 115 98)

IN 97 74 TOBYMAC
FOREFRONT 26371/EMI CMG 113.98)*

11:1) 160 -
MATRIARCH/GEFFEN 016257/1GA 113.98)

11:1 MARY J. BLIGE

lel =13

PROJECT 86
TEAM BLACK 82592 111.98)

SLIPKNOT
99 60

ROADRUNNER 617637 113 98)

141 182 113 SCOTTY MCCREERY
19/K4ERCURY NASHVILLE 016022/IGAtUMGN 113.981

135 -

89 48

146 111

112 33

132 109

Curtain Call:The Hits

TM:103: Hustlerz Ambition

Planet Pit

Thirty Miles West

Gossamer

JT Hodges

Pina Records Presenta: La Formula:The Company

Mylo Xyloto

Strange Clouds

Megalithic Symphony

The Whippoorwill

Picture Show

Clockwork Angels

Wish You Were Here

Blunderbuss

American Capitalist

Tonight

My Life II...The Journey Continues (Act 11

Wait ForThe Siren

AntennasTo Hell

Clear As Day

ANTHONY BROWN & GROUPTHERAPY Anthony Brown & group therAPy
VMAN/TYSCOT 984196/TASEIS {12.981

13 SOUNDTRACK
Shake It Up: Live 2 Dance: Music From The Disney Channel Series

WALT DISNEY 013857 (13.981

13
PHILLIP PHILLIPS
19/INTERSCOPE 017104 EXAGA 16.981

1112
KENNY CHESNEY
BNA 65555/SMN 111.98)

FIONA APPLE
CLEAN SLATE 97863./EPIC 11198)*

13 HALESTORM
ATLANTIC 521305r/AG 113.981

ARIEL PINK'S HAUNTED GRAFFITI
4AD 3231'11498)

El 158 - 13 SUBLIME
GASOLINE ALLEY/MCA 111413"/UME 113.98)

2 cp 164 155 13 JAKE OWEN
RCA NASHVILLE 89547/SMN (10.981

98 57
El THE GASLIGHT ANTHEM

MERCURY 016941 VIDJMG (17.981

:4
It NEW 1

THE WRECKING
CHOSEN 83548 (11.981

46 2 DEAD CAN DANCE
PIAS W 112 98)

IF_ 117 83
MATT REDMAN
SIXSTEPSISPARROW 67853/EMI CMG 113.981

11:1 150 104 11 HANK WILLIAMS. JR.
BOCEPHUS1BLASTER 531268./1/A4N 118.98)

1661"
ANTHONY HAMILTONID

2 MISTER'S MUSIC 99136/RCA 111.981

IIII 111 178 0
50 CENT
SHADY/AFTERKAATIIANTERSCOPE 493544./UME 111 98)

t
123 78. PIERCE THE VEIL

FEARLESS 30166 (14.981

111 1,9 111© PISTOL ANNIES
RCA NASHVILLE 94916./SMN (11.98)

"g JJ DOOM
NEW 1

LEX 082- (15 98)

III 72 in NEIL YOUNG WITH CRAZY HORSE
REPRISE 531195'/WARNER BROS. (18.981

 PO 105 106 11 NORAH JONES
BLUE NOTE 31548'118.981

American Idol: Season 11: Highlights (EP)

Greatest Hits II

The Idler Wheel Is WiserThan...

The Strange Case Of...

MatureThemes

Sublime

Barefoot Blue Jean Night

Handwritten

So Much For Love

Anastasis

10,000 Reasons

Old School New Rules

Back To Love

Get Rich Or Die Tryin'

Collide With The Sky

Hell On Heels

KeyToThe Kuffs

Americana

...Little Broken Hearts

N
I

 111

11

13 11

13

 11

111

o.
1111

 111

 11

111

 11
111

13 11

111

111

11

111

111

The country singer's

debut album bows

with 4,000 and

also steps in at No.

1 on Heatseekers

Albums. He's

notched a pair of

Hot Country Songs

hits so far: "Hunt

You Down" (No.

39) and "Goodbyes

Made You Mine"

(No. 43).

funazon MP3's deals

of the day dot the

chart as usual this

week. Sale prices of

$3.99 spur gains for

this set (up 98%),

as well as those at

No. 50 (up 114%),

No. 59 (up 36%)

and No. 72 (up

190%).

The set was

advertised for

$1.99 last week

as part of iTunes'

back -to -school

promotion, helping

its overall 10%

increase. In terms

of downloads, it

rose by 42%.

158

Two of the band's

atums on the chart

earn gains after its

Aug. 24 "Today"

performance. This

one is up by 44%

while California

.712ips 44-32 (up

42%).

The quartet returns

with its latest

album (3,000),

which also bows

at No. 5 on

Heatseekers. The

band gained fame

thanks to its 2009

well -synched single

"How You Like Me

Now?" (424,000

downloads sold).

JUSTIN MOORE ..185 OF MONSTERS AND MEN... PHILLIP PHILLIPS 132 RASCAL FLATTS. 45 SHINEDOWN .. 95
TAMELA MANN .. 29 KIP MOORE .91 ............................................18 PIERCE THE VEIL 146 MATT REDMAN.. 142 PAUL SIMON 182

BOB MARLEY AND THE JASON MR142... ....65 ONE DIRECTION.. ....10 PINK FLOYD... .....122, 155 LIONEL RICHIE.... ..20 SKRILLES.. ....73, 108
INAILERS.. -26 MUMFORD & SONS .31 OUR LAST NIGHT ..179 PISTOL ANNIES 147 RIHANNA 49 SLIGHTLY STOOPID. 79

MAROON 5...................6, 60 111311 JAKE OWEN ...................138 PITBULL 111 RICK ROSS. .8 SLIPKNOT. 128

JOHN MAYER. 92 NAS .30 OWL CITY ..............................7 PROJECT 86......................127 RUSH 121 BRUCE SPRINGSTEEN 196

SCOTTY MCCREERY.......129 NEON TREES. 120 O 0 0 SUBLIME.. ........................137
TIM MCGRAW.................198 NEw990Y9 178 PASSION PIT. ..113 QUEEN.. .............................106 BOB SEGER & THE SILVER TAYLOR SWIFT .48, 197

MERCYME.. ..187 0 KATY PERRY .41 il:i==i BULLET BAND 200 Mr3=1=11
NICK( MINAJ. 27 FRANK OCEAN.. .40 TOM PETTY AND THE BONNIE RAITT. 171 ED SHEERAN 55 DARK KNIGHT RISES 162
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a
F
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1111

11:1

176 -

126 77

115 132

156 161

86 35

139 151
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RE-ENTRY 105

169 -

144 124

145 121

113 65
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RE-ENTRY 10
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121 99
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192 158

155 123

134 96

153 -

127 -
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RE-ENTRY 39

RE-ENTRY 27

IARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

13 MELANIE FIONA
SRC 016021/UNIVERSAL REPUBLIC (10.981

131 JENNIFER LOPEZ
EPIC 95588 111.981*

CIFLORENCE +THE MACHINE
UNIVERSAL REPUBLIC 013170- (13.981

11:11 THE CIVIL WARS
SENSIBILITY 017-111.98)

12 PINK FLOYD
CAPITOL 28955" (18 981®

 LMFAO
PARTY ROCKNVILLIAM/CHERRYTREE/INTERSCOPE 015678/15A (9.981

13 MIRANDA LAMBERT
RCA NASHVILLE 90589/SMN 111.98130

TRAIN
COLUMBIA 07736 112981

THE BEACH BOYS
CAPITOL 82710 {18.9814*

 BLAKE SHELTON
WARNER BROS. NASHVILLE 527370ANMN (18.981

CHRIS YOUNG
RCA NASHVILLE 8.5497/SMN 110.981

elSOUNDTRACK
WATERTOWER 39313 {11.981

13 DIERKS BENTLEY
CAPITOL NASHVILLE 94714 116.98)

 RY COODER
PERRO VERDE/NONESUCH 531159/WARNER BROS.118.981

MONICA
RCA 95377 111 981

/3 EMINEM
WEB/SHAOY/AFTERMATH/INTERSCOPE 014411./IGA (13.981

11 FUN.
NETT1NERK 30847-112.98)

 WISIN &YANDEL
MACHETE 016992/UMLE {13.981

13 SOUNDTRACKWALT DISNEY 017500 (1398)

13 TESTAMENT
NUCLEAR BLAST 2509' (15.981

BONNIE RAITT
REDWING 001.113.981

11:1 WHITNEY HOUSTON
ARISTA 14626 116 98)

IDLOVE AND THEFT
RCA NASHVILLE 90161/SMN 19.981

1:1 THE RAMONES
SIRE/RHINO CUSTOM PRODUCTS 8603 EX/STARBUCKS 0298)

13IF00 FIGHTERS
ROSWELL 36921./RCA (11.981(8/

111 BRANDI CARLILE
COLUMBIA 96122.110.98)

THE XX
YOUNG TURKS 450.114.98)

NEWSBOYS
INPOP 71592/EMI CMG 111.98)

OUR LAST NIGHT
EPITAPH 87194 (12.981

Title

The MF Life

Dance Again ...The Hits

Lungs

Barton Hollow

Dark Side OfThe Moon

Sorry For Party Rocking III
FourThe Record II

Save Me, San Francisco 5.

The Very Best OfThe Beach Boys: Sounds Of Summer El 1111

Red River Blue  1111

Neon

Dark Knight Rises

Home

Election Special

New Life

Recovery

Aim And Ignite

Lideres

Let It Shine

Dark Roots Of Earth

Slipstream

Whitney:The Greatest Hits

Love AndTheft

Opus Collection: Rockaway Beach

Greatest Hits

Bear Creek

180 159 146
a JAY Z KANYE WEST

ROC-A-FELLA/ROC NATION/DEF JAM 015426/1111MG 113.98)

I:1 198 174

111:0

1111 36 -

CFig

as

187

'188

90

189

123

50

20

RE-ENTRY 101

RE-ENTRY 27

200 -

140 71

180 172

767 148

184 193

149 -

LUKE BRYAN
CAPITOL NASHVILLE 65833 118.98)

PAUL SIMON
LEGACY 84250.19 98)*

KOTTONMOUTH KINGS
SUBURBAN N0/2E 380 (14.981

DAUGHTRY
19 61813/RCA {11.981

13 JUSTIN MOORE
VALORY JM0200A 110.981

BEASTIE BOYS
DEF JAM 527351/UME 16.98)

ElMERCYME
FAIR TRADE 16020/COLUMBIA 113.98)

1
GROUPLOVE NeverTrust A Happy Song
CANVASBACK/ATLANTIC 527696"/A5 03.98)

LYNYRD SKYNYRD The Best Of Lynyrd Skynyrd: 20th Century MastersThe Millennium Collection
MCA 111941/UME 19.981

LYNYRD SKYNYRD
GEFFEN 014523/UME 110.981

OMTHE HEAVY
COUNTER 046" {15.981

pc 178 - JOHNNY CASH The Legend Of Johnny Cash
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND 005288/UME (13.981

a
WAKA FLOCKA FLAME Triple F Life: Fans Friends & Family
BRICK SQUAD MONOPOLY 529035/WARNER BROS. 08.98)

JANA KRAMER Jana Kramer
ELEKTRA NASHVILLE 530370/WMN (13.98)

1:1 LINKIN PARK
WARNER BROS. 47755 (13981

1

BRUCE SPRINGSTEEN
COLUMBIA 94254'111.98)

TAYLOR SWIFT
BIG MACHINE 0200{18.98)*

TIM MCGRAW
CURB 79205 (13.581

JOSH TURNER

Ill 173 156 111

MCA NASHVILLE 015348/UME (7.981

BOB SEGER &THE SILVER BULLET BAND
HIDEOUT 46151/CAPITOL (19.98)

Ultimate Hits: Rock And Roll Never Forgets

XX

God's Not Dead

Age Of Ignorance

WatchTheThrone

Doin' MyThing

Graceland

Mile High

BreakThe Spell

Outlaws Like Me

LicensedTo III

193

1194

195
1196

197

1.198

171 -

183 150

188 140

137 164

157 -

186 168

The Hurt &The Healer

Icon: Lynyrd Skynyrd

The Glorious Dead

90

10

10

10

RE-ENTRY 19

11E

[HybridTheory]

Wrecking Ball U
Fearless 13

Number One Hits 111 111

Icon: Josh Turner

THE HUNGER GAMES: MMIMMIll USHER 47 NOW 43.................................3
SONGS FROM DISTRICT TENTH AVENUE NORTH ....9 NOWTHATS WHAT I CALL SHAKO FLOCKA FLAME 193

12 AND BEYOND.... ...94 TESTAMENT....................170 ELLE VARNER.... ...38 COUNTRY:VOLUME 5-78 THE WANTED .. .. .. .97

LET IT SHINE .169 TOBYMAC. .125 11112===111 NOWTHATS WHAT I CALL JACK 1NHITE 123

PROJECT S.. 84 CHRIS TOMLIN .................68 JUST TELL ME THAT YOU PARTY ANTHEMS. 104 WISIN & YANDEL.... .. 168

SHAKE IT UP: LIVE 2 TRAIN.... ..32, 158 WANT ME: A TRIBUTE TO PINA RECORDS PRESENTA: STEVIE WONDER .72

DANCE: MUSIC FROM TREY SONG& ..1 FLEETWOOD MAC. 70 LA FORMULA THE THE WRECKING... 140

THE DISNEY CHANNEL JOSH TURNER ..71, 199 MAYBACH MUSIC GROUP COMPANY 115

SERIES. .131 TYGA.., 69 PRESENTS: SELF MADE 2.

SPARKLE 25 0 90
CARRIE UNDERWOOD.. 21 NOW ...............................64

YEASAYER. AA

YELLOWCARD....................89

CHRIS YOUNG.. 161

YOUNG JEEZY.. 110

NEIL YOUNG WITH CRAZY

HORSE... 149

Data for week of SEPTEMBER 8, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 31
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73 3o MYSPACE PAGE

3 85
DJ BL3ND
wvontmvsPAGE.COMOINDerf4 6 WKS

2 t
84 TRAPHIK

WWW.MYSPACE.COM/TRAPIIIK

it. 2
-

SUNGHA JUNG
WWW.MYSPACECOMMINGSUNGHA

4 4 78 TYLER WARD
WWW.MYSPACE.COM/TYLERWARD

O 14 8Bi PORTA
WWW.MYSPACE.COMiPORTAI

6 6 74
PRETTY LIGHTS
WWW.MYSPACF.CONLPRETTYLIGHTS

7 5 39 GRAMATIK
WWW.MYSPACECOM/GRAMATIK

9 83 \Nvv,A°vISNIvAspAcE.commENoisiA

0 11 79 \MADT,s .c01pJAAcENE

WMADDIJANEMUSIC
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French hip -hop Di Onra celebrated the

vinyl release of his newest EP Deep in the

Night by uploading the unreleased song

"Hold Tight" (featuring Chuck Inglish) to

his Soundaoud page during the charting

week. Its 28,000 plays helps push his No.

21 re-entry on Uncharted.
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ROSTRUM/ATLANTIC

CIMORELLI
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CHRIS BROWN
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HOLLYWOOD
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PARKWOOD/COLUMBIA
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COLDPLAY
CAPITOL

BRUNO MARS
EIEKTRA

MATTYB
UNSIGNED

DRAKE
YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

42 33
83 USHER
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45 29 3
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MUMFORD & SONS
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JUSTINTIMBERLAKE
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MICHEL TELO
PANTANNAL/RGEJSONY MUSIC LATIN

DON OMAR
ORFANATOIMACHETFJUMLE

YOUR FAVORITE MARTIAN
YOUR FAVORITE MARTIAN

GREEN DAY
REPRISE/WARNER BROS.

YouTube artist Kurt Hugo Schneider re-

enters Social 50 at No. 9 after releasing

a cover of Plain White T's "Hey There

Delilah" on Aug. 19. It gained 671,000

YouTube views during the charting

week, fueling a 32% increase in weekly

overall fan acquisition.
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CALL ME MAYBE
CARLY RAE JEPSEN 604/UNIVERSAL

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

SOMEBODY THAT I USED TO KNOW
GONE FEAT KINGRA MAPLES 11" SECONOSURFAMINERSAL REPUBLIC

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

PAYPHONE
MAROON 5 FEAT. WIZ KHALIFA A&M/OCTONE/INTERSCOPE

MERCY
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DAVID GUETIA FEAT. SIA WHAT A MUSIGASTRALWERKS/CAPITOL
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KATY PERRY CAPITOL

NO LIE
2 CHAINZ FEAT. DRAKE DEF JAM/IDJMG

TOO CLOSE
ALEX CURE UNIVERSAL ISLAND/UNIVERSAL REPUBLIC

LITTLE TALKS
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WANT U BACK
CHER LLOYD SYCO/EPIC
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HO HEY
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MIDNIGHT CITY
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THINKIN BOUT YOU
FRANK OCEAN CLEF JAM/TONG

WHAT MAKES YOU BEAUTIFUL
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I WON'T GIVE UP
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FEEL SO CLOSE
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SAIL
AWOLNATION REO BULL
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NU! MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

BOYFRIEND
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUNASLANDADJMG

THE MOTTO
DRAKE FEAT. Ul. WAYNE YOUNG MONEY/CASH MOIIEVIIIVERSAL REPUBLIC

WHERE HAVE YOU BEEN
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GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURYADJMG

WORK HARD, PLAY HARD
WIZ KHAUFA ROSTRUWATLANTIC/RRP

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

BLOW ME (ONE LAST KISS)
PINK RCA

DRIVE BY
TRAIN COLUMBIA

BANGARANG
SKRILLEX FEAT. SIRAH BIG BEAT/OWSLA/ATLANTIC/RRP

HYFR (HELL YEAH F".."G RIGHT)
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IT'S TIME
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46 4
TONGUE TIED
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O ICI DON'T WAKE ME UP
CHRIS BROWN RCA
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HOME
PHILUP PHIWPS 19/INTERSCOPE
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49 47
14 DRUNK ON YOU

LUKE BRYAN CAPITOL NASHVILLE

0 WANTED
HUNTER HAYES ATLANTIC NASHVILLE/WPAN

"Don't Wake Me Up" by Chris Brown

enters On -Demand Songs at No. 45,

coindding with its 41-29 leap on the

Bilboard Hot 100. Its On -Demand

arrival is fueled by 280,000 -plus plays

for the week across such streaming

services as Rdio, Spotify and Muve.
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JT HODGES
SHOW DOG:UNIVERSAL 015685 (7.981

ARIEL PINK'S HAUNTED GRAFFITI
4AD 3230 (14.981

JJ DOOM
LEX 082' 115.981

OUR LAST NIGHT
EPITAPH 87194 (12.981

THE HEAVY
COUNTER 046'115.98)

VOLBEAT
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RODRIGUEZ
HEY DAY/LIGHT IN THE ATTIC 41850/LEGACY 112.98)

SELAH SUE
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THE HEAD AND THE HEART
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2 FOZZY
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3 HEART SKIPS A BEAT
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3 GOLD ON THE CEILING
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RADIOACTIVE
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8 10,000 REASONS (BLESS THE LORD)
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5 TAKE A WALK
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2 READY OR NOT
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2 DID IT FOR THE GIRL
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8 ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG
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GANGNAM STYLE
PSY YG

WINDOWS DOWN
BIG TIME RUSH NICKELODEON/COLUMBIA

YOUNG BLOOD
THE NAKED AND FAMOUS SOMEWHAT DAMAGED/POLYDOR/UNIVERSAL REPUBLIC

Show Of Strength

(Tunes offered

the artist's

"Raggamuffin" as

its free download of

the week and sold

the album for $199

It debuts with

nearly 2,000 sold.

An Aug. 19 feature

on NPR's "Weekend

Edition Sunday"

prompts the debut

of this set (1,000)

by the singer/

songwriter -his

first studio album

in more than 40

years.

Exclusively

available digitaly,

the pop singer -

whose album

has flourishes of

electronic beats -

debuts with slightly

more than 1,000

downloads.
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JT Hodges
JT Hodges

PACIFIC

Mature Themes
Ariel Pink's Haunted Graffiti

JT Hodges
JT Hodges

SOUTH CENTRAL

JT Hodges
JT Hodges

MID ATLANTIC
Ariel Pink's Haunted Graffiti
Mature Themes

JJ DOOM
KeyTo The Kuffs

Rodriguez
gueor Sugar Man (Soundtrack)

Our Last Night
Age Of Ignorance

FS?:,,71Ynd Bones

IGerald Albright / Norman Brown
24/7

JT Hodges
JT Hodges

II is.):ill Fay

iceIMatthew E. White
Big Inner

JT Hodges
JT Hodges

SOUTH ATLANTIC

PROGRESS REPORT

NiRe AllDai, "Hella Bad"
The pop/dance artist is making her way up the Dance Club Songs
tally with her chart debut, "Hella Bad." The hypnotic electro-pop
tune rises 45-39 this week and is from the Los Angeles native's
upcoming debut album for Virgin Records.

TZtty. Dead

Our Last Night
Age Of Ignorance

JJ DOOM
KeyToThe Kuffs

FozzyS
Bones

Ariel Pink's Haunted Graffiti
Mature Themes

JT Hodges
JT Hodges

IThe Reverend Peyton's Big Dam Band
Between The Ditches

rListening

The DiThes Dead
Andy Grammer
Andy Grammer

The Head And The Heart
The Head And The Heart
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TITLE
PRODUCERISONGWRITERI

#1 GREATEST
2 WKS GAINER/AIRPLAY

WHISTLE
7. StASS.DJ FRANK E IT.DILLARD.B.S.ISAACA.CMOBLEYJ.FRANKS,D.E GLASS,M.KILLIANI

Artist
ISIMPRINT/ PROMOTION LABEL

WEARENEVEREVER GETTING BACKTOGETHER TaylorSwift
MAX MARBN,SHELIBACIORUKSWITNIAXMARTIN,SHEURACID ()BISMACHFIEMARSAI.REPUBLC

Flo Rida
0 POE BOY/ATLANTIC1

LIGHTS
R.STANNARDA. HOWES IE.GOULDING.RSTANNARDA.HOWESI

GREATEST
GAINER/DIGITAL

ONE MORE NIGHT

Ellie Goulding
O CHERRYTREENTERSCOPE

Maroon 5
MAXMARTINSI-ELLBACK(ALEVINESHELLBACKSXOTECHAMAXMARTIN) OMMOCTONEAN1ERSCOPE

SOME NIGHTS fun.
J MASKER IFUN.,J.1311ASKER) ()FUELED BY RAMENA1RP

CALL ME MAYBE Carly Rae Jepsen
J RAMSAY(J.RAMSAY,C.RJEPSEN,T.CROWEI 00 601/SCHOOLBOYANTERSCOPE

WIDE AWAKE Katy Perry
DR. LUKE,CIRKUTIK.PERRY.LGO11WALD,MAXMARTINB.MCKEE,HWALTERI 0 cAmot

PAYPHONE Maroon 5 Featuring Wiz Khalifa
DENNY BIANCO,SHELLBACK lAtEv1NE.B.LEVIN.A.MALKD.OMEUO.SHEURACKCJIHOMAZI ociA&IWOCTONEANTERSCOPE

GOOD TIME Owl City &Carly Rae Jepsen
A.YOUNG IA.YOUNG,PATHIESSENBLEE) 0604/SCHOOLBOYANTERSCOPEAJNIVERSALREPUBLIC

AS LONG AS YOU LOVE ME Justin Bieber Featuring Big Sean
RJERKiNSAliNOAL(FLJERKINSALINDALN.A1WEH.J.RIEBERSANDERSON) ()SCHOOLBOY/RAYMOND BRAUNASIANDADJm6

EVERYBODY TALKS NeonTrees

PinkPink
OKURSTINIPINK.G.KURSTINI

TITANIUM David Guetta Featuring Sia
OLUMA,G.TUINFORTAFROJACKIS.FURLEILD.GUETTAGIUINFOREN.VANDEWALL) OWHATAMUSICIASTRALWERKS/CAPITOL

SOMEBODYTHAT I USEDTO KNOW Gotye Featuring Kimbra
WEE BACXER(W.DEBACKERLBONFAI 0 SAMPLES 1r SECONDS/FAIRFAX/UNKEISALREPUBLIC

WHERE HAVE YOU BEEN Rihanna
OR. LUKE,CIRKUT,C.HARRIS(E.DEAN,LGOTTNALD,C.HARRIS,ILWALTER.G.MACK) 0 SRP/DEFJANDIEUMG

WANT U BACK Cher Lloyd

GIVE YOUR HEART A BREAK Lo

005COIEPICvatoSHELLBACKISHELLBACKS.KOTECHAI

J.N_EXANDERB.STEINBERGIJALEXANDERELSTEINBERG) ()HOLLYWOOD

TOO CLOSE Alex Clare
01Ft0.SWITCHARECHTSCHAIOIACLAREJO00UI0I 0 UNIVERSAL ISLANDAJNIVERSAL REPUBLIC

MERCY Kanye West, Big Sean, Pusha T, 2 Chainz
UFIEOIKO.WEST.S.WISANDERSOKETHORNTONTIPPSITHOMASOREAGLEW.RILEYRIMWAMS1 0 G.0.01IRCCAALLASEFJAMICUMG

POU N D THE ALARM Nicki Minaj
REDONE.CFAKFLAM110TMARJNIWAYATCFAIKR.YACOUBJ3HAJJLAJJUNIORI OYOUNGMONEY/CASHMONEYMNPIERSALPEPUBLIC

LET'S GO
C.HARRISICHARRIS,S.C.SMITH)

PONTOON
J.JOYCE (N.HEMBXLIAIROBOEANI

HOME
D.PEARSONID.PEARSONG.HOLDEN1

NO LIE
MIKE WILL MADE -El (TIPPSAGRAHANtm.vviu.imiS1

I WON'T GIVE UP
J.CHICCAREW(J.MRAZKNATTERI

WANTED
D. HuFF,H HAYES IT.VER6ES.H.HAYESI

WE ARE YOUNG
FUN.J.BHASKERIN.RUESSA.DOSTJANTONOFEJ.BHASKER)

WHAT MAKES YOU BEAUTIFUL
C FALK.RYACOuBIR.YACOUBC.FALKS.KOTECHAI

DON'T WAKE ME UP
11. smsstiemsstswerems-smonsimBteakwomv49(woForowas

SCREAM
MAK MARTIN,SHELLBACKIMAX MARTIKSHELLBACKSKORCHA,URAYMOND

BLOWN AWAY
M BRIGHTIIKEAR.CJOMPKINS1

STARSHIPS

Calvin Harris Featuring Ne-Yo
@ULTRA

Little BigTown
oCAPITOLNASI-Ivil

Phillip Phillips
14,INTERSCOPL

2 Chainz Featuring Drake
ODECJAAPVIDJM6

Jason M raz
OATLANTIURP

Hunter Hayes
O ATIANTICNASHVIU.EAP/MN

fun. Featuring Janelle Monae
000111E1E0 BY RAMENRRP

One Direction
0 SYCO/COurrosia

Chris Brown
imEtrawitromeossAesibtssi eRch

Usher
0 RCA

Carrie Underwood
019/ARISTANASHVILLE

Nicki Minaj
PAMLREDONE,C.FALX(0.T.MARAJAKHATAT,CFALKFLYACOUBW.A.HECTORI OYOUNG MONEY/CASH MONEYAJNNERSAL REPUBLIC

TAKE A LITTLE RIDE Jason Aldean
MXNOXID.AEIMAN,RCIAWSON,J.MCCORMICKI 610 BROKEN BOW

50 WAYSTO SAY GOODBYE
ESHONAGEIPMONAHAN,ELINDARJORKLUNDI

DRIVE BY
ESPIONAGE.B.WALKERIPMONAHAN,E.UNDABJC41KWNO)

Train
@mum,

TreCOLu niti

WORK HARD, PLAY HARD Wiz Khalifa
STARGATE.BENNYBIANCO(CJIHOMAZBLEVINALSERSKSEN,T.E.HERMANSENI 00 ROSTRUIWATLANTICARp

WILD ONES Flo Rida Featuring Sia
SOFIY&NIUSAXWELLITOILLARDAJUDRIN.P.MEUOSFURERAMBLIWTIRELLM.COOPER,B MADDAIII) 0 POE BOY/ATLAN11C

GLAD YOU CAME The Wanted
S MAC IS.MCCUTCHEON,WA.HECTORE.DREWETTI 00 GLOBAL TALENT/MERCURYADJMG

HEART ATTACK
BENNY BLANCO,R1CO LOVE IB LEVINRICOLOVEJNEVERSONI

Trey Songz
()SONGBOOK/ATIANTIC

ANGEL EYES Love AndTheft
J.LEO(J.COPLAN,EGUNDERSON,EPASLAYI ORCANASHVILLE

COME OVER
6. CANNON.X.CHESNEY IS.HUNT.S.MCANAU.Y,J.OSBORNEI

HO HEY
R.HADLOCK(W.SCHULTUFFIAITES1

Kenny Chesney
0 BLUE CHAIRMUMBIANASHVILLE

The Lumineers
O DIJALTONE

OVER Blake Shelton
S HENDRICXSIPJENKINS,DEJOHNSONI 0 WARNER BROS.NASHVILLENSIN

WE RUN THE NIGHT Havana Brown Featuring Pitbull
REOONEDEPARIS(CDAVISSNOBSCRIUA) 02101AINEVERSALREPUBLIC

2 REASONS Trey Songz Featuring T.I.
TTAyLoRBRIDGEITNEVERSON,T.TAYLOFLNAACDOWEU.C.J.HARRIS.JRAII1MOTHEEKSTEWART) @ SONG BO 0 K/ATLA NT C

TIME IS LOVE JoshTurner
FROGERS(T.SHAPIRO.T.MARTIN,M.NESLERI 0 MCANASHVILLE

STRONGER (WHAT DOESN'T KILL YOU) Kelly Clarkson
G KURSTIN(J.ELOESSONA.TAmPosio.GAMsON,G.KURSTINI 019/RCA

POP THAT French Montana Featuring Rick Ross, Drake, Lil Wayne
LEE OF THEAN1AZINZIKKHARBOUCH,W.U3013ERTSIIAGRAHAM,D.CARTERALNCARIS,LCAMPBELLI 0 BAD BOYANTERSCOPE

LITTLE TALKS Of Monsters And Men
OFMONSTIFSANDMENAARNARSSONINBHILMARSDUMMTHOPHAUSSONI OSICOAS.EHRABWARASKINNERSALREPUSLIC

DARK SIDE Kelly Clarkson
aKURSTIN (BUSBEEALIX aI 019/RCA

COWBOYS AND ANGELS Dustin Lynch
B smuts loaNCH,J.LEO,T.NICHOLSI ()BROKEN BOW

LEMME SEE Usher Featuring Rick Ross
JIMJONSINNIR MORRISIJ.G SCHEFFEREINICRRIS,N.MARZOUCAURAYMOND IVEKUJNGERLKNIGHTEN,WLROBERTSIII 08CA

SHE'S SO MEAN
rosEetEncOni0144.6.P.DOUCErlE.IM0010

WHY YA WANNA
S.HENDRICKSIC.GRAVITT,C.DESTEFANOA.GORLEY)

TONGUETIED
R RABIN IGROUPLOVE)

matchbox twenty
OO EMBLEM/ATLANTIC

Jana Kramer
0 ELEATRANASHVILLEN/Mni

Grouplove
()CANVASBACK/MANTIC

El

2

4

;:t.Y0
4,,

While the song's

sales decline by 51%

to 307,000, the track

5 is one of only five

this year to sell at

least that amount

2 in multiple weeks.

On Hot 100 Airplay,

2 it pushes 14-13 (67

million audience

impressions, up

30%).

1, El
9

The song is the

first to claim the

7 Hot 100's Greatest

Gainer/Digital award

(195,000 downloads

sold, up 15%) for

three consecutive

weeks since Pink's

"F-kin' Perfect" In

January/February

2011.

9

El

El

El

El

El

El

5

12

16

18

13

20

17

22

9

24

8

26

4

9

/11
Train ties its fastest

ascent to the top

40. "Meet Virginia"

(1999), "Drops of

Jupiter (Tell Me)"

(2001) and previous

single "Drive By"

(which reached

No.10 in May) also

rolled to the region

in seven weeks.

Although sales

30 for the first single

from the band's

sophomore album,

Babel (due Sept.

25), wane (51,000,

down 50%), the

track becomes the

group's first No.

17 1 on the Triple A

airplay chart.

5

12

34

10

5

39

32

23

42

43

Elil
(ollaboration stems

from the Script's

Danny O'Donoghue

and William

serving on the

recently wrapped

first season of

BB( l's "The Voice

U.K." (See page

26 26 for details

on William's
upcoming album.)
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CASHIN' OUT
DJ SPINZ IJA4.H.GIBSONI

AMEN

IMPRINT/ PROMOTIONALAnBist 11
Ca$h Out 

00 BASES LOADED/EPIC

Meek Mill Featuring Drake
KEYWANEIR.RWILLIAMS,J.FELTONAGRAHAM,D.M.WEIR IILABRAMS,M.H.MCDONALDI 0 MAYBACHANAlbNEREIROS.

ADORN
MIGuEL(MJ.PiMEN1T11

TRUCK YEAH
B.GAWMORE.TMCGRAWICJANSON.P.BRUSTCLUCAS,D.MYRICK)

HARD TO LOVE
K JACOBS,M.MCCLUREA.BRICEIRMONTANA,J.OZIERB.GLOVER)

SETTLE DOWN
M.STENTIG.STEFANITXANALT.DUMONT1

CHASING THE SUN
A.SMITHIASM1111,EGLEMEI

BURN IT DOWN
R RUBIN.M.SHINODAILINKIN PARK)

FOR YOU
D.HUFF,K.URBAN(M.POWELLK.URBANI

BAG OF MONEY

Miguel
0 BYSTORM/BLACKICEIRCA

Tim McGraw
081G MACHINE

Lee Brice
@CURB

No Doubt 0134
OINTERSCOPE

The Wanted
0 OLORAL TALENRMERCURYADJMG

Linkin Park
0 MACHINE SHOPANARNER BROS.

Keith Urban
0 RELATNITYMUSIC/CAPITOL NASHVILLE

Wale Featuring Rick Ross, Meek Mill &T -Pain
BEATBILLIONAIRECOAKINTIMEHiN.RR.WILLIAMS,VV.LROBERTSILTPAIN.S.COOKEI 0 MAYBACHMARNER BROS.

I WILL WAIT
M DRAYS IMUMFORD &SONS)

IT'S TIME
B.DARNERIMAGINE DRAGONS (D.REYNOLDSMSERMON.B.MCKEEI

TURN ON THE LIGHTS
MIKE WILLMADE-IT IN.WILBURN,MWIWAMS,M.MIDDLEBROOKS)

POSTCARD FROM PARIS
N CHAPMAN (CPERRY.N.PERRY.FLPERRYK.DIOGUARDIJ.COHEN)

COME WAKE ME UP
DRUFF.RASCALRATTSIS.MCCONNELLIFRANSSON,T.LARSSONTIUNDGRENI

FASTEST GIRL IN TOWN
FLIODELLCAINLAY,G.WOREIM.LAMBERTA.PRESLEY)

THE WIND
K.STEGALLZBROWNIZ8B2.BROWNW.OURRETTE,LLOWREY1

Mumford & Sons
O GENTLEMAN OF THE ROAD/REDiGtASSNOTE

Imagine Dragons
0 KIDINAKORNEROBERSCOPE

Future
0 PREEBAND2/A-1/EPIC

The Band Perry
0 REPUBUC NASHVILLE

Rascal Flatts
0816 MACHINE

Miranda Lambert
c, RCA NASHVIUE

Zac Brown Band
0 SOUTHERN GROUND/AllANT1CAIPM

50

30

64

23

67

68

60

70

71

THE A TEAM Ed Sheeran Ole
J GOSUNG,E.SHEERANIESHEERANI 0 ELEKTRIVATIANTIC

LET ME LOVE YOU (UNTIL YOU LEARN TO LOVE YOURSELF) Ne-Yo
STARGATE.REEVA.BLACKIS.CSMITH.S.FURLEFLM.S.ERIKSENTEHERMANSENAIMADFIELD,MAISCALAI O MOTOWNACUMG

I CAN ONLY IMAGINE David Guetta Featuring Chris Brown & Lil Wayne
GLETTAFRiesitHoCtiBROWNACARIERJAUT1TEU,NADASLOGUETTAGIUDIFORIFRIESTRIER) OIMIATAMUSIGASTRNWERKSCAPTIOL

THINKIN BOUTYOU
1.0CEAN,S.TAYLOR(F.00EAN,S.TAYLOR1 O

Frank Ocean
DEFJAMADJMG

5-1-5-0 Dierks Bentley
B.BEAVERSIWOOTENU.BEAVERS,B.BEAVERS,D.BENTLEY1 O CAPITOLNASHVILLE

LOVIN' YOU IS FUN
C.CHAmBERUMN(J.BEAVERS,B.DIPIER01

SNAP BACKS &TATTOOS
YUNG BERGARCH THE BOSS ILCOOPER,N.GRAHAM,C.WARD,A.REDMANI

Easton Corbin
O MERCURYNASHVILLE

Driicky Graham
0 NU WORLD ERA/EONE

74

75

72

 33
78

73

BOTH OF US B.o.B FeaturingTaylor Swift
18

DRW/T.CIRKUTIBRSRAMONS.JRIGO1TWALOWILLUJONESA/AALKCMONTGOMERYIERNALTER) 0REBELROOGGRAICHUSILE/ATLANRC

NOBODY'S PERFECT
J.LCOLE(J.COLECMAYFIELDI O

J. Cole Featuring Missy Elliott
ROC NATION/COLUMBIA

THAT'S WHY I PRAY
D.HUFFIELLEVERETT,BDALY,S.BUXTONI

THE ONE THAT GOT AWAY
MOI.R.CLAWSON IGOAvIDSON,J.OWENJ.RITCHEY1

MADNESS
MUSE IM.BEUAMYI

ENOUGH OF NO LOVE
ii.MONEYIROSAMUELS,SFENTON,KM.COLE.D.CARTER)

CRUISE
J.M011BXELLEY,THUBBARDAMOLCAICEARICE1

HALL OF FAME

Big & Rich
82

()WARNER BROS. NASIIVILLEMAR

Jake Owen
0 RCA NASHVILLE

Muse
HEUUM-3/WARNER8R0S.

Keyshia Cole Featuring Lil Wayne
O GEFFEN/INTERSCOPE

Florida Georgia Line
O REPUBUC NASHVILLE

The Script Featuring will.i.am
D.OIDONOGHUEASHEEHAN,J.RAFIRYID.O.DONOGHUE,M.SHEEHANWADAMS.J.BAFOIYI 0 PHONOGENIC/EPIC

THE FIGHTER Gym Class Heroes Featuring RyanTedder
R B.TEDDER,N ZANCANELLA(GYM CLASS HEROES,RBIEDDERNIANCANELIA) 0 DECAYDANCENUELEDBYRAMEN/RRP

MY HOMIES STILL Lil Wayne Featuring Big Sean
sfREEThmetteatiOCAMSfiriomourva808.8thiz.matiOAeeNttlaSEGGIM 0 rOtIlIGHONEYOSHIAMMIVOSitFERAUC

PUT IT DOWN Brandy Featuring Chris Brown
S CRAWFORD.S.GAPMETTIS.CRAWFORO.S.GARRETT,DABERNATHY,CM.BROWNI CNAMELEON/RCA

BIRTHDAY SONG 2 Chainz Featuring KanyeWest
SONNYDIGITALK WEST,BWHEEzyrtEPPS,K.O.WEST,S.C.UWAEZUOKE,RWIDTFiELDI 0 DEFJAMADJMG

KISS TOMORROW GOODBYE Luke Bryan
J.STEVENSILBRYAN,ISTEVENS,S.MCANALLYI oCAPITOLNASHVILLE

DIVE IN Trey Songz
ITAYLORJ.GARRISON (T.NEVERSON,TTAYLORN.MCDOWELLJ GARRISON) 0 SONGBOOK/ATLANTIC

PROMISES Nero
D.STEPHENS,JRAY IOSTEPHENS,J.RAYAWATSONI 0 MTNMERCURY/CHERRYTREVINTERSCOPE

CREEPIN' Eric Church
J.JOYCE(E.CHURCH.m.GREENI e EMI NASHVILLE

WANTED YOU MORE Lady Antebellum
pwORLEVADYANTEBBIUMID.HAMOODJCKELLEXHSCOTTAGAMRILLM.BUJNGSLEAJLONG,DEDWARDS1 OCAPITOLNASFNIUE

OH LOVE Green Day
R.CAVALLO,GREENDAYIEUARMSTRONGGREEN DAY) eREPRISENARNEREIROS.

THROW THAT Slaughterhouse Featuring Eminem
TwitSEMIIRINADDITGRRDMORGOSIJSJIODUEFROMFFETAIIIIAWAIPBBLIMEGABOSS,CDCIVIENADMIREMNDI 09W101/IERSCGIE

I WISH YOU WOULD DJ Khaled Featuring Kanye West & Rick Ross
HIT-BEN(KMXHALED,KO.WESTWLROBERTSILC.HOWS) OWETHEBESTNOUNGMONEY/CASHMONEY/UNIVERSALREPUBLIC

I DON'T LIKE Chief Keef Featuring Lil Reese
YOUNG CHOPIKCOZART.T..TAYLOFLT.PMMANI 0600 IS G00D/GLORYBOY7J1N1F_RSCOPE

58

59

83

84

115

86

87

25

38

90

91

92

93

70

95

34

97

98

78

100

JEPSEN HAVING A `GOOD TIME'
Owl City and Carly Rae Jepsen's "Good Time" reaches the Billboard
Hot 100's top 10 (13-9) as the collaboration bounds 16-10 on On -
Demand Songs (509,000, up 19%, according to Nielsen BDS). With
the song following her former nine -week Hot 100 No. 1 "Call Me
Maybe," Jepsen is the first woman to send her first two entries as
a lead act to the top 10 since KeSha arrived with the nine -week No.
1 "TiK ToK" and the No. 7 -peaking "Blah Blah Blah" (featuring
30H!3) in 2009-10. -Gary Trust

34 Go to www.billboard.biz for complete chart data Data for week of SEPTEMBER 8, 2012
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#1,s
LIGHTS
ELLIE GOULDING CHERRYTITEEANTERSCOPE

WIDE AWAKE
KATY PERRY CAPITOL

WHERE HAVE YOU BEEN
RIHANNA SRP/OEF JAMADJMG

PAYPHONE
MAROON 5 FEAT. WIZ KHALIFA A&WOCTONEANTERSCOPF

WHISTLE
FLO RIDA POE BOY/ATLANTIC

BLOW ME (ONE LAST KISS)
PINK RCA

TITANIUM
DAVID GUETIA FEAT. SLAVVHAT A MUSIC/ASTRALVVERKSCAPITOL

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

EVERYBODY TALKS
NEON TREES MERCURYADJMG

SOMEBODY THAT I USED TO KNOW
GOTTE FEAT. OMBRA SAMPLES N' SED3NDSFAIRFAMAIMERSAL REPUBLIC

LET'S GO
CALVIN HARRIS FEAT. NEY0 ULTRA

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLROY/INTERSCOPF

WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/UNIVERSAL REPUBLIC

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

GOOD TIME
VOA DIY& CAME JEFSENRASCHOMBOYDDERSEREMIM:RSAI REPUBUC

ONE MORE NIGHT
MAROON 5 A&WOCTONEANTERSCOPE

AS LONG AS YOU LOVE ME
JUSTLY BEM FEAT. BIG SEANSCHOOLBOYMIOND BRAMISLANEVIONG

MERCY
KLINE VASTBIGSTANPLITHA7,20MaG0.0D/ROCAFEUADEEJANOJIAS

NO LIE
2 CHAINZ FEAT. DRAKE DEF JAPAADJMG

PONTOON
LITTLE BIG TOWN CAPITOL NASHVILLE

SCREAM
USHER RCA

OVER
BLAKE SHELTON WARNER BROS. NASHVILIEWMN

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/UNIVERSAL REPUBLIC

POUND THE ALARM
NICK/ MINAJ YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

HEART ATTACK
TREY SONGZ SONGBOOK/ATLANTIC
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0
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TITLE
ARTIST uv-nuviirnviviD111.11,11140Cl

WANT U BACK
CHER LLOYD SYCO/EPIC

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COIUMBIA

TIME IS LOVE
JOSH TURNER MCA NASHVILLE

WANTED
HUNTER HAYES ATLANTIC NASHVIUINVMN

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMER/RAP

ANGEL EYES
LOVE AND THEFT RCA NASHVILLE

STARSHIPS
NICIO FAINAJYOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19./FICA

LEMME SEE
USHER FEAT. RICK ROSS RCA

GLAD YOU CAME
THE WANTED GLOBAL TALENT/MERCURY/10JMG

WHY YA WANNA
JANA KRAMER ELEKTRA NASHVILLEANMN, I WON'T GIVE UP

48
JASON MRAZ ATLANTICARP

45 13

33 14

42 30

40 8

37 28

39 8

51 5

53 3

49 7

47 6

59 4

43 14

38 17

FOR YOU
KEITH URBAN RELATIVITY MUSIC/CAPITOL NASHVILLE

COME OVER
KENNY CHESNEY BLUE CHAIR/COLUMBIA NASHVILLE

DRIVE BY
TRAIN COLUMBIA

2 REASONS
TREY SONGS FEAT. TI. SONGBOOK/ATLANTIC

WILD ONES
FLO RIDA FEAT. SW POE BOY/ATLANTIC

BAG OF MONEY
WALE MAYBACHANARNER BROS.

TAKE A LITTLE RIDE
JASON ALDEAN BROKEN BOW

DON'T WAKE ME UP
CHRIS BROWN RCA

AMEN
MEEK MILL FEAT. DRAKE MAYBACH/WARNER BROS.

SETTLE DOWN
NO DOUBT INTERSCOPE

ADORN
MIGUEL BYSTORM/BLACK ICE/RCA

WORK HARD, PLAY HARD
WIZ KHALIFA ROSTRUM/ATLANTIC/ARP

POSTCARD FROM PARIS
THE BAND PERRY REPUBLIC NASHVILLE

0 HOT DIGITAL SONGS -

Olt t7,ks 48 TITLE
E3 53 3o ARTIST imPRINT / PROMOTION LABEL

1 1 2
WE AREKEV131EVERGETINGBA0KTOGETHER

TAYLOR MIR BIG MACHINEUNIVERSALFEPUBUC

O 4
3 2

4 3

0
6 6

7 7

8 5

9 9

O 15
O 12
12 11 8

13 14

O 18
15 17

16 13

17

18

19

16

20

21

8 ONE MORE NIGHT
MAROON 5 A&WEICTONEANTERSCOPE

15 WHISTLE
FLO RIDA POE BOY/ATLANTIC

19 SOME NIGHTS
FUN. FUELED BY RAMENARP

8 GOOD TIME
CAROM CARLY NE APSENICASCHORBOLVERSCOFENIATFSIL REVELL

AS LONG AS YOU LOVE ME
ASTI BEBER RAT ex SEANSCI.00OMMONDPAAINSLAVDELKIC

27 CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOYANTERSCOPF

18 HOME
PHILLIP PHILLIPS 19/INTERSCOPE

tl WANT U BACK
CHER LLOYD SYCO/EPIC

24 EVERYBODY TALKS
NEON TREES MERCURTADJMG

4 POUND THE ALARM
NICIONROUYOUNG monfros9 LICNEYAINIVERSAL APIARY:

BLOW ME (ONE LAST KISS)
PINK RCA

LE,

88 LIGHTS
El

ELLIE GOULDING CHERRYTREEANTERSCOPE

26 24 6

27 10 3

28 26 21

CD30 12

0 46 5

31 33 14

32 29 7 -
O 50 16

O 43 9

36 28 18

37 34 7

0
23 TOO CLOSE 39

ALEX CLARE UNIVERSAL ISLAND/UNIVERSAL REPUBLIC

PONTOON 40
LITTLE BIG TOWN CAPITOL NASHVILLE

14

9

19

34

 27 6

21 19
19 TITANIUM

DAVID GUETTA FEAT. SI/MAT AMUSIC/ASTRAIWERKSCAPITU

cp 22 18 WANTED
HUNTER HAYES ATLANTIC NASHVILLE/VJMN

WIDE AWAKE
KATY PERRY CAPITOL

BLOWN AWAY
CARRIE UNDERWOOD 19/ARISTA NASHVILLE

PAYPHONE
MAROON 5 FEAT. INIZIOIAOFA A&M/OCTONFANTERSCOPE

I WON'T GIVE UP
JASON MRAZ ATLANT1C/RRP

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

CD
25 21

MERCY
NI

KANYE WEST. BIG SFAN.PLERA X2CliAr12 GO OD/DEF J/J4IDAVG

24 73 33 SOMEBODY THAT I USED TO KNOW 0
501Y1 FEAT KIPABEIA WIEST( SECOHOSFAKENVIINSSAL REFORM

CD
36

9 DON'T WAKE ME UP
CHRIS BROWN RCA

41

42 12

31 18

45 12

40 18

42 44 - 8

44 41 15

45 39 28

ap 64 9

54 11

48 35 18

1:1) 48 12 -

TITLE
;1 53 KS ARTIST IMPRINT/ PROMOTION LABEL

TAKE A LITTLE RIDE
JASON ALDEAN BROKEN BOW

I WILL WAIT
MUT/POPO& SONS GEIITLEMAN OF THE ROADAEOSLASSKOlt

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

HO HEY
THE LUMINEERS DUALTONE

POP THAT
FRICK MOIIMAARAT PICK ROSS ORMEULWAAE BAD INAINTERSCEFE

LET'S GO
CALVIN HARRIS FEAT. NE40 ULTRA

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

HALL OF FAME
THE SCRIPT FEAT. WILLIAM PHONDGENIC/EPIC

NO LIE
2 CHAINS FEAT. DRAKE OEF JAWIDJMG

LITTLE TALKS
OF NONSITEGNIDLIDISKR11/61 DIE LAELLW,S11.11INERSAL KNELL:

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

DARK SIDE
KELLY CLARKSON 19/RCA

HARD TO LOVE
LEE BRICE CURB

WORK HARD, PLAY HARD
WIZ KHALIFA ROSTRUM/ATLANTIC/ARP

ANGEL EYES
LOVE AND THEFT RCA NASHVILLE

WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAMADJMG

TRUCK YEAH
TIM MCGRAW BIG MACHINE

THROW THAT
SLAUGHTERHOUSE FEAT. EMINEM SHADYANTERSCOPE

COME OVER
KEW CHESNEY sax INAIRCOIUMBLA NASHVILLE/SOAP/Ka,

STARSHIPS
FROG MINAJYOUNG MONEY/CASH MONEYNINNEPSAL REPUBLIC

COWBOYS AND ANGELS
DUSTIN LYNCH BROKEN BOW

SNAP BACKS & TATTOOS
DRIICKY GRAHAM NU WORLD ERNEONE

SCREAM
USHER RCA

CHASING THE SUN
THE WANTED GLOBAL TALENT/MERCURY/I0JMG

MADNESS
MUSE HELIUM.3/WARNER BROS.

HOME
PIIILLIP PHILLIPS 19/INTERSCOPE

EVERYBODY TALKS
NEON TREES MERCURY/IDJMG

TOO CLOSE
ALEX CLARE UNIVERSAL ISLANDAINIVERSAL REPUBLIC

I WON'T GIVE UP
JASON MRAZ ATLANTIC/ARP

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

SOMEBODY THAT I USED TO KNOW
GORE RAT. KRIBRASAMPLES N SECONOSTAIFFAMINIRSAL KUM

I WILL WAIT
MUMFOPSI&SONSGEIITLEMAN OF THE ROARAERGIASSIIOTE

HO HEY
THE LUMINEERS OUALTONE

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

HALL OF FAME
THE SCRIPT FEAT. WILLIAM PHONOGENIC/EPIC

OEMONSTERSAILOMENSNIUSI UJKJAIIASIVINERS4 REPUBUC

LITTLE TALKS 11 30

- 1

ROCIC MID
17,1' - TITLE
53. `ig ARTIST IMPRINT/PROMOT1ON LABEL

1 1 27
SOME NIGHTS
FUN. FUELED BY RAMEN/RRP4WS

2 2 14

O 4 28

O 5 6

5 6 34

O 8 10

7 7 38

8 3 3

O 10 16

10 9 11 - I
MADNESS
MUSE HELIUM-3/WARNER BROS. 11

O m, , DRIVE BY
ElTRAIN COLUMBIA

15 12 39 WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEN/RRP

0 R&B/HIP-HOP-
.Z1.1 HW TITL

3'5 ARTIST IMPAINT/PROM0710N LABEL

 6 16
2NcOHAL.1

zEFEAT. DRAKE OEF JAWIDJMG

WORK HARD, PLAY HARD
WIZ KHALIFA

- THROW THAT
SLAUGHTERHOUSE FEAT. EMINEM SHADYANTERSCOPE

O 9 11
T2RERY Es Ao SONSFEAT.NSTI. SONGBOOK/AT ANTIC

O TREyHASONGZIL MARY
TARYOYUK JEF2Y & Ut %YAM someccommc

-
BITCHES & BOTTLES (LET'S GET IT STARTED) Ill
NIHIEBROULATALTIIRIEvriimvoom-m.vosuGum

#1
14W S

MERCY
KAIONESEBSSEAVASHATIOMBOODOEFAIDAIG

1 1 21  j
5 1 FREN

POPUNT HAVAAFENT
KR ROSS DWI LIMAN BAD BUOIMISCOPC

4 2 18

O 7 16
0SRN.A.PGBRAAHCA:SNO&WOTRALDTERTONE0oNSE

9 11 4
ADORN
MIGUEL BYSTORM/BLACK ICERCA

11 10
22 CASHIN' OUT

CASH OUT BASES LOADED/EPIC

O 16 V.I.C. YOUNG MOGUUREPRISE/WARNER BROS. II50 WOBBLE

13 13 10
AMEMEKEMNILL FEAT. DRAKE MAYBACH/WARNER BROS.

EID 17 TURN ON THE LIGHTS
FUTURE FREEBANDZ/A-I/EPIC

15 12 22 HEART ATTACK
TREY SONGS SONGBOOK/ATLANTIC

4 4 12

7 34

6 3 14

9 36

8 5 138

9 6 15

41) 12 7

TITLE
ARTIST IMPRINTIABEL

10,000REASONS(BLESSTHE LORD)
MATT REDMAN SIXSTEPS/SPARROW/EMI CMG

ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

NEW HORIZONS
FLYLEAF A&WOCTONEANTERSCOPE

REDEEMED
BIG DADDY WEAVE FERVENT/WORD-CURB

MANDISA FEAT. TOBYMAC SPARROW/EMI CMG
GOOD MORNING

LOSING
TENTH AVENUE NORTH REUNION/PLG

GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

YOU FOUND ME
THE FRAY EPIC

FOR KING & COUNTRY FERVENT/WORD-CURB

THE PROOF OF YOUR LOVE II
ITHE STRUGGLE

TENTH AVENUE NORTH REUNION/PLG

FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG

12 10
138 HOW TO SAVE A LIFE

THE FEIN/ EPIC 14 139 I CAN ONLY IMAGINE
MERCYME FAIR TRADE

1 4 , 2 JESUS IN DISGUISE
BRANDON HEATH MONOMODE/REUNION/PLG

16 34 SHIPS IN THE NIGHT
MAT KEARNEY AWARE/UNIVERSAL REPUBLIC 111

COUNTRY'
Ir
.885 TITLE

2

ARTIST IMPRINT/PROMOTION LABEL

#1S
WEARENEVEFIEVERGETINGFACKTOGETHER

TAYLOR SWIFTBIG MACHINEUNIVERSAL REPUBUC

2 14 PONTOON
LITTLE BIG TOWN CAPITOL NASHVILLE

14
cABLZA/uNN0EA.0DW0AY,

'ARISTA NASHVILLE 4 n WANTED
HUNTER HAYES ATLANTIC/MIN

TAKE A LITTLE RIDE
JASON ALDEAN BROKEN BOW

HARD TO LOVE
LEE BRICE CURB

19 ANGEL EYES
LOVE AND THEFT RCA NASHVILLE

5 5 6

10 7 19

I 9lk TRUCK YEAH
TIM MCGRAW BIG MACHINE

11111!6 15

ID 14 20

COME OVER
KENNY CHESNEY BLUE CHAIFVCOLUMBIA NASHVILLE

COWBOYS AND ANGELS
DUSTIN LYNCH BROKEN BOW

FLORIDA GEORGIA UNE REPUBLIC NASHVILLE IIIElm
11

CRUISE

12 10
30 DRUNK ON YOU

LUKE BRYAN CAPITOL NASHVILLE  SPRINGSTEEN
ERIC CHURCH EMI NASHVILLE

14 13 9
COME WAKE ME UP
RASCAL RATTS BIG MACHINE

15 12 27
(KISSED YOU) GOOD NIGHT
GLORIANA EMBLEMANARNER BROS./WAR

LATIN -

TITLE
;o ARTIST IMPRINT/PROM onoN LABEL

O 1 100#1DANZA KUDURO
17 WKS DON OMAR &UXENZOYAMSURFANADALAOETTANLE

2 2 22 Al SE EU TE PEGO
MICHEL TELO PANTANNAURGE/SONY MUSIC

120 WAKA WAKA (THIS TIME FOR AFRIC!.
SHAKIRA FEAT FRESHLYGROUNDEPICISONY MUSIC LIMN

6
rpir ALGO ME GUSTA DE TI

ImsiN& YAWL FEAT. CMS BROVM& 'PAN NACHEMUMIE 111 4 17
HASTA QUE SALGA EL SOL
DON OMAR ORFANATO/MACHETE/UMLE

HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN EPIC/SONY MUSIC LATIN.

EHNER:SEIGLESIAS INTERSCOPE/UMLE

8 9 23 INCONDICIONAL
PRINCE ROYCE TOP STOP 111

8
24

DUTTY LOVE
DON OMAR FEAT. NAM NATASHA ORFANATOMADIFIENMLE II

110
12 23 ADDICTED TO YOU

SHAKIRA EPIC/SONY MUSIC LATIN 11

RI)

10
34 CORREI

JESSE & JOY FEAT. LA REPUBLIKA WARNER LATIN.
14

11
PASARELA
DADDY YANKEE EL CARTEL 11

0 17 2
BALADA (TCHE TCHERERE TCHE TCHE) I
GUSTAVO LIMAPANTANNAIRCE/SOM UVROSONY A/LLCIC IAN

14 11 138

I

LIVIN' LA VIDA LOCA
RICKY MARTIN C2/COLUMBIA/SONY MUSIC LATIN

PITBULL MR 305/FAMOUS ARTIST/SONY MUSIC LATIN II1 5
13 95 BON, BON

0 WORLD- MP

O 1 6

.112 138
IOC 37
II) 4 20

6 8

Illh 5 4

It11 7:
gr 10 121

10 8 38

1111114 112

I15 26
13 12 136

14 13 135

121117 11

TITLE
ARTIST IMPRINT/LABEL

#11
4 VMS

GANGNAM STYLE
PSY YG

SOMEWHERE OVER THE RAINBOW 
ISRAEL "V" KAMAKAWIWO'011 BIG BOY/MOUNTAIN APPLE ,

Al SE EU TE PEGO
MICHEL TELO PANTANNAURGE/SONY MUSIC LATIN 1111

BALADA (TCHE TCHERERE TCHE TCHE)
GUSTIAVO URA PANTANNALRGESOM LNEEsoNy MUSIC LATIN

SPY
SUPER JUNIOR $.M

WHAT A WONDERFUL WORLD
ISRAEL 'IT KAMAKAWIWITOLEBIG BOY/MOUNTAIN APPLE

MASHALLAH (EK THA TIGER)
SAAB -WAX), WARD & SHREYA GHOSHALYASH RAJ ELMS

UNERMEM SCROLLS CHUMS CHOPOSAIKFAUI HOVANIAAT DSO

HAWAIIAN ROLLER COASTER RIDE

JUBILEE
KEITH MEDLEY KEITH MEDLEY

HE MELE NO LILO
UNERONEHA SCHOOLS GROWS CHOPOSAIKFAUI HMO VAT DIM

FANTASTIC BABY
BIGBANG VG

I LOVE YOU
2NEI VG

LA VIE EN ROSE
EDITH PIAF EMI CLASSICS/BLUE NOTE

THE GIRL FROM IPANEMA
STAN GETZ AND JOAO GILBERTO VERVE/UME

111
ELECTRIC SHOCK
Foo s m

Data for week of SEPTEMBER 8, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data I 35
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TOP 40-

17,8 gg TITLE
ge, ARTIST IMPRINT/PROMOTION LABEL

WIDE AWAKE
1 14

KATY PERRY CAPITOL

2 2 25

O 4 24

4 3 20

O "

0
P7 5 16

O 11 19

O 10 13

10 6 19

11 9 19

0

13

14

16

9

7

6

15 12 24

O 18 2

MD 17 10

18 15 18

O 21 6

O 20 6

CD23 11

22 19 14

CD22 18

CD24 11

O 26 5

O 29 3

O 27
O 33 2

O 32 3

O 30 9

31 25 17

O 37 2

O 34 4

O 31 10

0 36 4

O 40 2

OD 39 2

38 28 13

39 38 6

LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

TITANIUM
DAVID GOMA FEAT. SIA WHAT A MUSIC/ASTRALWERKKAPITOL

WHISTLE
FLO RIDA POE BOY/ATLANTIC

BLOW ME (ONE LAST KISS)
PINK RCA

LET'S GO
CALVIN HARRIS FEAT. NE -YO ULTRA

EVERYBODY TALKS
NEON TREES MERCURY/IDJMG

WANT U BACK
CHER LLOYD SYCO/EPIC

PAYPHONE
MAROON 5 FEAT. WIZ KHAUFA A&M/OCTONEANTERSCOPE

WHERE HAVE YOU BEEN
RI HANNA SRP/DEF JAWIDJMG

GOOD TIME
OWL CITY & CARLY RAE JEFSBIENSCHOOLBOYAVERSEOPGUNREFISAL REPLIBUC

AS LONG AS YOU LOVE ME
JUS110 BIEBER FEAT BIG SEAN SCHOOLBOTRAYMONO BRALROSIANDWIG

ONE MORE NIGHT
MAROON 5 A&M/OCTONE/INTERSCOPE

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE

WEARENEVEREVERGETTINGBACKTOGETHER
TAYLOR SWIFT BIG MACHINE/UNIVERSAL RE PUN L:

SOME NIGHTS
FUN, FUELED BY RAMEN/RRP

SCREAM
USHER RCA

POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH MONEYNNIVERSAL REPUBLIC

SETTLE DOWN
NO DOUBT INTERSCOPE

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/UNIVERSAL REPUBUC

CHASING THE SUN
THE WANTED GLOBAL TALENT/MERCURY/IDJMG

I WON'T GIVE UP
JASON MRAZ ATLANTIC/RRP

DARK SIDE
KELLY CLARKSON 19/RCA

DON'T WAKE ME UP
CHRIS BROWN RCA

HELLO
KARMIN EPIC

HEART SKIPS A BEAT
OLLY MURS FEAT. CHIDDY BANG SYCO/COLUMBIA

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

I CAN ONLY IMAGINE
DAM GUETTA RAT OINS BROM& EL WA1NEYNAT A IAOSCOISRALNERLSWOL

BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.

TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

LET ME LOVEYOU(UNTILYOULEARNTOLOVEYOURSELF)
NE -YO MOTOWN/IDJMG

VEGAS GIRL
CONOR MAYNARD CAPITOL

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

GET IT STARTED
PITBULL FEAT. SHAKIRA MR. 305/POLO GROUNDS/RCA

HOME
PHILLIP PHILLIPS 19/INTERSCOPE

WINDOWS DOWN
BIG TIME RUSH NICKELODEON/COLUMBIA

NOW OR NEVER
OUTASIGHT WARNER BROS.

HURT ME TOMORROW
K'NAAN A&M/OCTONE/INTERSCOPE

 REENTRY BOTH OF US
B.0.13 FEAT. TAYLOR SWIFT REBELROCKGRAND HUSRE/ATLANRIC

Neon Trees' "Everybody Talks" readies the Mainstream Top 40 top 10

in its 19th week, rising 11-8. The dimb ties for the longest this year

to the top bracket with Gavin DeGraw's "Not Over You" and Demi

lovato's "(Ave Your Heart a Break." (The latter is No. 3.)

Key to the top 10 ascent of "Everybody" is its pop/rods texture.

As dance/pop remains the dominant style at mainstream top 40,

rock -leaning tracks-"Everybody" reached No. 7 on the Alternative

chart in April-can help keep top 40's musical menu at its trademark

varied best.

"When we initially started spinning ["Everybody"], our intention

was to balance out the

abundance of Pitbull,

Rihanna and Katy Perry

product on the air," WD10

Canton, Ohio, PD John

Stewart says. "Plus, the

hook is massive. I'm

loving the fact that top

songs at alternative, from

acts like Gotye, fun. [and

Neon Trees], are crossing

over to top 40. It's good

for the format."

ADULT
CONTEMPORARY -

L7,5 n TITLE
3 55 gg ARTIST IMPRINT/PROMOTION LABEL

1 19
mcs GONE RAT NIAISAW,..IS ",5.0),DS,AraVAVF.94 PaLSUC

#1 SOMEBODY THAT! USED TO KNO1N]

DRIVE BY
TRAIN COLUMBIA

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19,/FICA

RUMOUR HAS IT
ADELE XL/COLUMBIA

2 2 29

3 3 30

4 4 24

5 5 13

O 16

7 7 35

O 10 14

O 9 35

10 8 49 1

CALL ME MAYBE
CARLY RAE JEPSEN 601/SCHOOLBOY/INTERSCOPE

PAYPHONE
MAROON 5 A&M/OCTONE/INTERSCOPE

SET FIRE TO THE RAIN
ADELE XL/COLUMBIA

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION SYCO/COLUMBIA

THE ONE THAT GOT AWAY
KATY PERRY CAPITOL

BRIGHTER THAN THE SUN
COLBIE CAILLAT UNIVERSAL REPUBLIC

WIDEAWAKE
KATY PERRY CAPITOL

I WON'T GIVE UP
JASON MRAZ ATLANTIC/RRP

C

12 22

13 19

14 27

15 15 15

16 16 2

17 17 8

 19 7

19 18 9

O 20 11

1110 21 5

O 24 4

lie 25 5

 23 4

11125 22 13

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMENSFIRP

DOMINO
JESSIE J LAVARNIVERSAL REPUBLIC

HAPPY PILLS
NORAII JONES BLUE NOTE/CAPITOL

WE ARE NEVER EVER GETTING BACK TOGETHER
TAYLOR SWIFT BIG MACHINE/UNIVERSAL REPUBLIC

BROKENHEARTED
KARMIN EPIC

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

EVERYBODY TALKS
NEON TREES MERCURY/ICING

BLOW ME (ONE LAST KISS)
PINK RCA

LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

DARK SIDE
KELLY CLARKSON 19/RCA

MAGIC
SMASH MOUTH FEAT. J. DASH 429/SLG

BETWEEN US
MARGO REY ORGANICA

11+ ADULT TOP 40T"

Bi 18 Z.1. TITLE
3o ARTIST IMPRINT/PROMOTION LABEL

1 1 14 IWIDE AWAKEKATY PERRY CAPITOL

EVERYBODY TALKS
NEON TREES MERCURY/IDJNIG

BLOW ME (ONE LAST KISS)
PINK RCA

PAYPHONE
MAROON 5 A&WOCTONEANTERSCOPE

LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE

SOMEBODY THAT I USED TO KNOW
ROWE FEAT. KIIIBRA SAMPLES If SECONDSFAIRFAWHIVERSAL REPUBLIC

SHE'S SO MEAN
MATCHBOX TWENTY EMBLEM/ATLANTIC

DARK SIDE
KELLY CLARKSON 19/RCA

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

WE ARE YOUNG
FUN. FEAT. JANELLE MONAE FUELED BY RAMEWRRP

GIVE YOUR HEART A BREAK
DEMI LOVATO HOLLYWOOD

HOME
PHILLIP PHILLIPS 19)INTERSCOPE

SETTLE DOWN
NO DOUBT INTERSCOPE

ONE MORE NIGHT
MAROON 5 A&KNOCTONE/INTERSCOPE

BROKENHEARTED
KARMIN EPIC

O 2 22

.0 3 8

4 4 19

O 5
6 6 20

31

7 8 30

O 9 11

9 7 13

12 10

11 12

12 10 26

0

14 26

17 11

16 6

19 5

17 13 17

 21 2 ICI WEARENEVEREVERGETTINGBACKTOGETHER
TAYLOR SWIFT BIG MACHINE/UNIVERSAL REPUBLICO 18 THE A TEAM

ED SHEERAN ELEKTRA/ATLANTICO 7 GOOD TIME
OM tiff & CARO RAERSE1167460100LBONINTERSCCfELMERSAL BRUME

 23 TO TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/UNIVERSAL REPUBLIC

22 22 13 TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC 75

9
BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.

24 24 14
WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAMADJMG

O 27 7 DISTANCE
CHRISTINA PERRI FEAT. JASON MRAZ ATLANTIC/11RP

RCWK SON

n TITLE
X33 3o ARTIST IMPRINT/PROMOTION LABEL

1 6

2

3

0
5

6

O

3 15

2 19

4 17

5 19

7 30

8 3

HOT SHOT
DEBUT GAINER

9

10

11

12

13

14

15

16

19

20

21

0

0
0
0
0

9 37

10 25

6 34

11 16

16 39

13 7

12 18

14 14

21 2

17 22

15 26

19 21

18 15

23 7

22 10

26 8

27 7

28 4

30 10

31 10

29 29 13

O 33 13

31 25 6

32 32 20

33 34 8

CI
O 43 2

O 41 4

37 36 8

38 38 5

39

0
41

37 5

39 6

35 19

44 5

43 40 19

O 50 3

O 47 3

O 48 2

47 45 4

MI
49 46 7

50 42 8

#15
OH LOVE
GREEN DAY REPRISE/WARNER BROS.

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/UNIVERSAL REPUBLIC

BURN IT DOWN
LINKIN PARK MACHINE SHOPANARNER BROS.

SOME NIGHTS
FUN. FUELED BY RAMEN/RRP

HO HEY
THE LUMINEERS DUALTONE

GOLD ON THE CEILING
THE BLACK KEYS NONESUCH/WARNER BROS

I WILL WAIT
MUMFORD & SONS GENTLEMAN OF THE ROAD,RED,GLASSNOTE

/ MADNESS
MUSE HELIUM-3/WARNER BROS.

TONGUE TIED
GROUPLOVE CANVASBACK/ATLANTIC

IT'S TIME
IMAGINE DRAGONS KIDINAKORNERRNTERSCOPE

LITTLE TALKS
OF MONSTERS AND MENSKRIMSL ERE LABLIARAS INNIVERSAL FEPLIBLIE

UNITY
SHINEDOWN ATLANTIC

MIDNIGHT CITY
MI13. MM/MUTE/CAPITOL

RUNAWAYS
THE KILLERS ISLANORDJMG

DAYS GO BY
THE OFFSPRING COLUMBIA

COMING DOWN
FIVE FINGER DEATH PUNCH PROSPECT PARK

CHALK OUTLINE
THREE DAYS GRACE RCA

CRITICIZE
ADELITAS WAY VIRGIN/CAPITOL

HATS OFF TO THE BULL
CHEVELLE EPIC

LIVE TO RISE
SOUNDGARDEN MARVEL/HOLLYWOOD

LOST IN FOREVER (SCREAM)
P.O.D. RAZOR & TIE

LITTLE BLACK SUBMARINES
THE BLACK KEYS NONESUCH/WARNER BROS

45
THE GASLIGHT ANTHEM MERCURY/IDJMG

HERE AND NOW
SEETHER WIND-UP

I MISS THE MISERY
HALESTORM ATLANTIC

STILL SWINGING
PAPA ROACH ELEVEN SEVEN

KILL YOUR HEROES
AWOLNATION RED BULL

WAIT FOR ME
RISE AGAINST DGC/INTERSCOPE

NOW
STAIN!) FLIP/ATLANTIC

TAKE A WALK
PASSION PIT FRE NCHKISS/COWMBIA

SETTLE DOWN
NO DOUBT INTERSCOPE

ROCKY MOUNTAIN WAY
GODSMACK UNIVERSAL REPUBLIC

MERCY
DAVE MATTHEWS BAND RCA

LOST IN THE ECHO
LINKIN PARK MACHINE SHOP/WARNER BROS

STANDING IN THE SUN
SLASH FEAT. MS KENNEDY & THE CONSPIRMORSOIK HARD/CAPITOL

JUMP INTO THE FOG
THE WOMBATS BRIGHT ANTENNA/ADA

COMEBACK
REDLIGHT KING HOLLYWOOD

QUEEN OF CALIFORNIA
JOHN MAYER COLUMBIA

BRINGING DOWN THE GIANT
SAVING ABEL SKIDDCO/EONE

SATISFIED
ARANDA ARANDAMUSIC

HOLD ON
ALABAMA SHAKES ATO/RED

THAT WASN'T ME
BRANDI CARULE COLUMBIA

NO LIGHT, NO LIGHT
FLORENCE  THE MACHINE UNIVERSAL REPUBLIC

TROJANS
ATLAS GENIUS FROGS HEAD/WARNER BROS.

WE COME RUNNING
YOUNGBLOOD HAWKE UNIVERSAL REPUBLIC

HEADLIGHTS
MORNING PARADE ASTRALWERKS/CAPITOL

TOP OF THE WORLD
SLIGHTLY STOOPID STOOPID

BACKLASH
10 YEARS PALEHORSE/ADA

LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

SOLDIERS
OTHERWISE CENTURY MEDIA

"Madness," from Muse's sixth album The

2nd law (due Oct. 2), bows on Rock Songs

at No. 8 (7 million in audience) and Rock

Digital Songs at No.13 (33,000 downloads

sold). On the Social 50, the band blasts

back in at No. 4 after peaking at No. 37

early last year.

ACTIVERock- ilk
TITLE
ARTIST IMPRINT/PROMOTION LABEL

O 2 26 CRITICIZE
ADEUTAS WAY VIRGIN/CAPITOL

2 1 17

O 5 n

0 7 10

5 3 17

6 4 18

0 6 6

COMING DOWN
FIVE FINGER DEATH PUNCH PROSPECT PARK

LOST IN FOREVER (SCREAM)
P.O.D. RAZOR & TIE

I MISS THE MISERY
HALESTORM ATLANTIC

UNITY
SHINEDOWN ATLANTIC

DAYS GO BY
THE OFFSPRING COLUMBIA

OH LOVE
GREEN DAY REPRISE/WARNER BROS.

2 CHALK OUTLINE _I
THREE DAYS GRACE RCA

O 13 5

O 11 10

11 9 27

12 8

13 10

24

17

14 14 14

15 12 19

C 16 21

21 4

18 17 12

C
0
0

19 10

24 4

25 9

23 10

22 13

24 20 20

CD 29 6

STILL SWINGING
PAPA ROACH ELEVEN SEVEN

HERE AND NOW
SEETHER WIND-UP

HATS OFF TO THE BULL
CHEVELLE EPIC

STILL COUNTING
VOLBEAT MASCOTNERTIGOAINIVERSAL REPUBLIC

NOW
STAIND FLIP/ATLANTIC

BRINGING DOWN THE GIANT
SAVING ABEL SKIDDCOIEONE

BURN IT DOWN
LINKIN PARK MACHINE SHOP/WARNER BROS.

SATISFIED
ARANDA ARANDAMUSIC

LOST IN THE ECHO
LINKIN PARK MACHINE SHOP/WARNER BROS.

COMEBACK
REDLIGHT KING HOLLYWOOD

WAIT FOR ME
RISE AGAINST DGC/INTERSCOPE

STANDING IN THE SUN
SLASH FEAT MYLES KENNEDY & THE CONSPIRATORS DIK HATO:CAPITOL

BLOOD
IN THIS MOMENT CENTURY MEDIA/RED

BACKLASH
10 YEARS PALEHORSE/ADA

LIKE I ROLL
BLACK STONE CHERRY IN DE GOOT/ROADRUNNER/RRP

ROCKY MOUNTAIN WAY
GODSMACK UNIVERSAL REPUBLIC

LEFT FOR YOU
NONPOINT RAZOR & TIE

I HERITAGE ROCK-

I I hr 5 ARTIST IMPRINT/PROMOTION LABEL
.16 as. TITLE,,

O 1 16

O 2 6

3 3 21

O 5
0

16

12

6 7 26

7 4 43

8 8 19

O 24 2

O 13 16

11 6 14

12 9 11

13 10 25

14 12 20

O 17 3

O 16 8

 20 11

(1) 22 10

19 18 9

20 19 13

21 21 7

22 23 8

5 WI,
UNITY

SHINEDOWN ATLANTIC

OH LOVE
GREEN DAY REPRISE/WARNER BROS.

LIVE TO RISE
SOUNDGARDEN MARVEUHOLLYWOOD

DAYS GO BY
THE OFFSPRING COLUMBIA

GOLD ON THE CEILING
THE BLACK KEYS NONESUCH/WARNER BROS.

HATS OFF TO THE BULL
CHEVELLE EPIC

THESE DAYS
FOO FIGHTERS ROSWELURCA

BURN IT DOWN
LINKIN PARK MACHINE SHOP.WARNER BROS.

GREATEST
GAINER

CHALK OUTLINE
THREE DAYS GRACE RCA

CRITICIZE
ADE LITAS WAY VIRGIN/CAPITOL

LEGENDARY CHILD
AEROSMITH COLUMBIA

COMING DOWN
FIVE FINGER DEATH PUNCH PROSPECT PARK

YOU'RE A LIE
STASH FEAT. MYLES KENNEDY& THE CONSPIRATORS DIK HAYD/CAPITOL

ROCKY MOUNTAIN WAY
GODSMACK UNIVERSAL REPUBLIC

HERE AND NOW
SEETHER WIND-UP

I MISS THE MISERY
HALESTORM ATLANTIC

I GOT'S TO GET PAID
zz TOP UNIVERSAL REPUBLIC

BRINGING DOWN THE GIANT
SAVING ABEL SKID DCEKEONE

STILL COUNTING
VOLREAT MASCOT/VERTIGO/UNIVERSAL REPUBLIC

NOW
STAIND FLIP/ATLANTIC

HELL OR HALLELUJAH
KISS SIMSTANUKISSIUME

ARE YOU WITH ME NOW
SIXX: A.M. ELEVEN SEVEN

CD
STILL SWINGING
PAPA ROACH ELEVEN SEVEN

24 SEX
MOTLEY CRUE MOTLEY/ELEVEN SEVEN

LOST IN FOREVER (SCREAM)
P.O.D. RAZOR & TIE
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Lit HOT COUNTRY SONGS -

136 TITLE
.T-.3 5 3 55 PRODUCER (SONGWRITER)

1 1 4 17

O 3 5

O 4 6

O 8 10
27

IV 2
O 9
O 10 9

12

7

O 11 11

O 14 12

O 16 17

® 15 14

O 17 16

 18 18

 20 20

 19
O 21
19 13

0

C
0
25

25

22

23

26

27

PONTOON
J.JOYCE(N.HEMBY,LIAIRD.ELDEAN1

TIME IS LOVE
t ROGERS (1.511APIRUMARTIN,M.NESLERI

kegWANTED
D.HUFF,H.HAYES IT.VERGES,H.HAYES1

ANGEL EYES
J.LEO(J.COPLAN,E.GUNDERSON,EPASLAY)

WHY YA WAN NA
S.HENDRICKS(C.GRAVEIT,C.DESTEFANOA.GORLEY)

FOR YOU
airuFF,kuREIAN(MPOWEUJCIABAN)

13
TAKE A LITTLE RIDE
m.KNOX(DALTRIAN,ELCIA1NSON,J.MCCORMICKI

paPOSTCARD FROM PARIS
PLCHAPMAN(K.PERRY,N.PERRY.R PE RRYXO lOGUARD LJ. COH ENI

-1 COWBOYS AND ANGELS
B.BEAVERSIDLYNCHALEO,T.NICHOLS1

THE WIND
K.STEGALLZBROWNIZ8B2.BROWKW.DURRETTELLOVYREY1

BLOWN AWAY
M.BRIGHT(J.KEAR.C.TOMPKINSI

TRUCK YEAH
RGALLIMORETA4CGRAWIC.JANSONP.BRUST,CLUCAS,D.MYRICK)

LOVIN' YOU IS FUN
C.CHAMBERIAIN(J.BEAVERS.B.DIPIERO)

FASTEST GIRL IN TOWN
EUDDELL,.C.AINLAY.G.WORFIMLAMBERTA.PRESLEY1

HARD TO LOVE
JACOBSA4MCCLURELBRICE HIMONTANAJ.OZIER.B.GLOVER1

is JJ THAT'S WHY I PRAY
D.HUFF(D.LEVERETT,B.DALY,S.BUXTON)

21 15
COMEWAKE ME UP
D.HUIF,RASCAL ELMS (S.MCCONNELL-LERANSSON,T.UASSON,TIUN OGREN)

25

22

24

26

27

29 32

,j WE ARE NEVER EVER GETTING BACK TOGETHER
MAX MARTIN,SHFILRACK,D.HUFFITSWFT.MAX MARTIN,SHELLBACX)

THE ONE THAT GOT AWAY
J.MOLROLA1NSON(D.DAVIDSON,J.OWF_N,IRITCHEY)

Artist
IMPRINT & NUMBER! PROMOTION LABEL

ill
WAPNER BROSANMN I

Blake Shelton

Little Big Town 2
CAPITOL NASHVILLE

Josh Tu rner 11111
()MCA NASHVILLE

Hunter Hayes 4
(DKRANTICANMN

Love And Theft lid
URCA NASHVILLE L"'

Jana Kramer
0 ELEICIRANASHVILLEMMN

Li
Keith Urban 11111

0 RELATIVITY MUSIC/CAPITOL NASHVILLE

4
,

10

I 11

12

13

14

15

16

Jason Aldean
eC) BROKEN BOW

The Band Perry
0 REPUSUC NASHVILLE

Dustin Lyndi
U BROKEN BOW

Zac Brown Band
()SOUTHERN GROUND/ATLANTIC/RPM

Carrie Underwood
U MARVA NASHVILLE

Tim McGraw
0 BIG MACHINE

Easton Corbin
@MERCURY

Miranda Lambert
0 RCA NASHVILLE

Lee Brice
0 CURB

Big & Rich
17

()WARNER BROSJWAR

BIG MACHINEC)
18

Rascal Flatts

Taylor Swift
13

0 BIG MACHINE

Jake Owen
20

0 RCA NASHVILLE

_1 WANTED YOU MORE Lady Antebellum
EWORLEYLADYANIEBELLIAA(DRAYWOODEJSIEOISCOM.GAMBILMBILLwGSLEAILONGDEDWARDS1 0CAPITCLNASHWIE

SHININ' ON ME
J.LNIEMANN,D.BRAINARD(J.LNIEMAN,LBRICE,RHATCH,LMILLERI

IDID IT FOR THE GIRL
J.RITCHEY IG.BATES,LHUTTON,R.CIAWSON1

CREEPIN'
J.JOYCE(ECHURCHAI.GREEN1

KISS TOMORROW GOODBYE
J.STEVENS(LBRYANASTEVENS.SA4CANALLY)

TOP COUNTRY ALBUMS'"
tj,u ARTIST

11 51 U.1111[411111413 LABEL..

0
,a0 5

t
p

8

0

HOT SHOT
DEBUT

2

13

2 4

3 3

6 51

7 6

4 1

9 8

DUSTIN LYNCH
BROKEN BOW 7277 112.981

ZAC BROWN BAND Uncaged
i ROAR/SOUTHERN GROUND/ATLANTIC 530382/AG (18.98)

UONEL RICHIE Tuskegee
MERCURY 016000/UMGN (15.981S

CARRIE UNDERWOOD Blown Away
19/ARISTA NASHVILLE 98094/SMN (11.98)

LUKE BRYAN Tailgates &Tanlines
CAPITOL NASHVILLE 7041 2 06.98)

KENNY CHESNEY WelcomeToThe Fishbowl
BLUE CHAIR/COLUMBIA NASHVILLE 948661SMN 01.981

ERIC CHURCH Chief
EMI NASHVILLE 94766.116.981

COLT FORD Declaration Of Independence
AVERAGE JOES 239 114.981

HUNTER HAYES
ATLANTIC 528898N/MN 118.981

1 16 211E1 RASCAL FLATTS
BIG MACHINE RF0200A (13.981

A JASON ALDEAN My Kinda Party
1 BROKEN BOW 7697 118.981

DIERKS BENTLEY Country & Cold Cans (EP)
CAPITOL NASHVILLE DIGITAL EX 13.98)

Hunter Hayes

Changed

1

I

1

I

1

1

7

12

15

14

18

17

21

19

7

12

10

21

2W

OVER
S.HENDRICKSIRJENKINS,D.E.JOHNSON1

AIR
POWER

Title

Dustin Lynch

1 BRANTLEY GILBERT HalfwayTo Heaven
VALORY EIG0100 (14.98)

JOSH TURNER Punching Bag
MCA NASHVILLE 016824/UMGN (10.98)

GLORIANA AThousand Miles Left Behind
EMBLEM/WARNER BROS. 5270421NMN 118.981

LEE BRICE Hard 2 Love
CURB 79316113.981

VARIOUS ARTISTS NOWThat'sWhat Call Country:Volume 5
EMI/SONY MUSIC/UNIVERSAL 016661/UME 08.98)

THE BAND PERRY The Band Perry
REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBUC (10.98)

KIP MOORE Up All Night
MCA NASHVILLE 016432/UmGN (10,98)

LADY ANTEBELLUM Own The Night
CAPITOL NASHVILLE 94431 118.98)

ZAC BROWN BAND You Get VVhatYou Give
11 SOUTHERN GROUND/ROARA3IGGER PICTURE/ATLANTIC 524722/A61183LO 4.)

22 20 14
ALAN JACKSON Thirty Miles West

19

18

15

ACR 29334/FAN NASHVILLE (16.981

1:11
ST HODGES JT Hodges
SHOW DOG.UNIVERSAL 015685 17.981

IPBLACKBERRY SMOKE The Whippoorwill
8 - SOUTHERN GROUND 012' 112.98)

15 26 34 SCOTTY MCCREERY Clear As Day
19/MERCURY NASHVILLE 016022/16A/UMGN (13.981

El

12

 2
2

4

2

3

1

1

1

23

8

1

Jerrod Niemann
U SEA GAYLE/ARISTA NASHVILLE

Greg Bates
0 REPUBLIC NASHVILLE

Eric Church
()EMI NASHVILLE

Luke Bryan
0 CAPITOL NASHVILLE

f0

21

22

23

24

Singer lands his

first top five on the

radio chart while

the track moves

66,000 downloads

for the week,

surpassing 1 million

overall, according to

Nielsen SoundScan.

The song also

bows at No. SO on

the multigenre

On -Demand Songs

chart.

Lead single from

his upcoming fifth

studio set becomes

his 15th top 10 since

he first reached

the upper tier

nearly seven years

ago. The Georgia

native's new

album, Night Train,

is due Od.16.

!Ali!_..,
PR! TIOTOLUECER (SONGWRITER)

28

0
0
0
0
0
C
C

38

39

41

38

39

41

43 43

TIL MY LAST DAY
..STOVER(B.D.R4AHER.J.MOORE.J.S.STOVER)

ID 30 31
I LIKE GIRLS THAT DRINK BEER

T.KEITH 1TXFJTH,B.PINSONI

1CD 31 30
BEER MONEY
B.JAMESIKMOOREBDALY.T.VERGES)

ND
32

29 1 TOO GOOD TO BE TRUE
''-, oklIFF IGSAMPSON,HUNDSEY,T.VEAGES)

O CRYING ON A SUITCASE
C UNDSEKCJAMES(LT.MILLERTSHAPIRO.N.THRASHER)

O 33 34
HOW COUNTRY FEELS
V GEORGE IV.MCGEREE,W.MOBLEVATHRASHERI

O EX -OLD MAN
TSROWN,P.OVERSTREETKKELLY,P.OVERSTREETI

O 36 36
MISSIN' YOU CRAZY
BOUTLERJ.PARDI IIPAROLBOUTIERM.HOLMES)

28

34 33

35 35

 37 37

0

0

CRUISE
J.M011B.KELLEXTHUBBARDJ.MOLC.RICE.J.RICEI

KICK IT IN THE STICKS
O G ILBERT.THE ATOM BROTHERS,IWAGGONERIERANKLIN IR AKINSALGILBERT.B.HAYSLIPI

LETTHERE BE COWGIRLS
K srEmtic.c.AGLExTRISetti

EIGHTEEN INCHES
B.GAWMORE1K.LOVELACEAGORLEY.C,UNDERWOOD1

ONE MORE SAD SONG
JJOYCE (ELROGERS,SMCDONAU))

42 42
ENDLESS SUMMER

J.STROUOAIEWIS(A.LEWISI

40 40 46
I AIN'TYOUR MAMA

J.STROU0 U.SPENCE.C.CAMERON1

se

AOTIP IT ON BACK
B.BEAVERS,LWOOTENTEXENNEDY,FLCOPPERMANANITEI

44 45
MUSTA HAD A GOODTIME
NV IPARMALEENANNING)

46 49 YOU'RE ALLTHAT MATTERSTO ME
N.CHAPMAN IRJIANGE/

48 50
JUST WANNA ROCK N' ROLL
THEWITERAFKINSIRCIAWSONC.TOMRKINSI

49
SAY GOODNIGHT

-St M.WAUCKE KELAMJAPEIRCUPWHITEI

45 47
BETTER IN A BLACK DRESS
C CARLSON OCARMIGEDB.OALTI

THINGS YOU CANT DO IN A CAR
GKUND IS (DHOW

AMERICAN BEAUTY
SAIELSON (M. DOULASJOSBORNE.MJENKINSI

BEER WITH JESUS
JJOYCE/THOMASRHEITSUFUCKABY,LMILIER)

SORRY ON THE ROCKS
PWORLEYJSMITH IICBANNE TJOHNSONI

47 48

51 51

HOT SHOT

DEBUT

52 52

.E.1 I IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

lig ARTIST Title

31 31
JAKE OWEN Barefoot Blue Jean Night
RCA 89547/SMN 110.981

HANK WILLIAMS, JR. Old School New Rules
BOCEPHUS/BLASTER 53I268'/WMN (18.98)

PISTOL ANNIES
RCA 94916../SMN (11.981

MIRANDA LAMBERT
RCA 90.589/SMN 111.9810

BLAKE SHELTON
WARNER BROS. 527370/WMN 118.981

CHRIS YOUNG
RCA 85197ISMN 110.981

DIERKS BENTLEY
CAPITOL NASHVILLE 94714 (16.98)

LOVE AND THEFT
RCA NASHVILLE 93161/SMN 19.991

JUSTIN MOORE
VALORY JM0200A (10.98)

JANA KRAMER
ELEKTRA NASHVILLE 530310/WMN 03.981

36 45
JOSHTURNER
MCA NASHVILLE 015348IUME (7.98)

TOBY KEITH
SHOW 00G.UNIVERSAL 015592 19.98)

OLD CROW MEDICINE SHOW
ATO 0156.112.981

39 46
1 GEORGE STRAIT Icon: George Strait

MCA NASHVILLE 016007/UME (7.98)
[

40 37 41
ELI YOUNG BAND Life At Best
REPUBLIC NASHVILLE 015956/UNIVERSAL REPUBLIC 110.981

41 41 46
,111 BILLY CURRINGTON Icon: Billy Currington

MERCURY 015290/UME (7.98)

ELVIS FRESIEY lArn An &is Fan:ACollectonOf BvisSangsthosenByTheFam

RCA 42334/LEGACY (9.981

JOHNNY CASH The Greatest:The Number Ones
COLUMBIA 90333ILEGACY 19.981C)

29 22

28 22 25

29 23 23

30 27 27

[ 31 28 26

32 30 29

33 25 20

10

[0
IP 37

38

Hell On Heels

FourThe Record

Red River Blue

Neon

Home

Love AndTheft

Outlaws Like Me

Jana Kramer

Icon: JoshTurner

Clancy'sTavern

43

34

33

32

24

38

42

30

32

24

28

44 40 39

45 44 40

46

ke 50 49

43 33

1-49 49 44

160 45 37

Carry Me Back

2r0REIRSPIg12`,!9.74.1
EDENS EDGE
BIG MACHINE EE0100A asto

THOMPSON SQUARE
42 35 3

STONEY CREEK 7677 (13.98)

FLORIDA GEORGIA LINE Ira Just What We Do Oil
REPUBLIC NASHVILLE DIGITAL EX/UNIVERSAL REPUBUC 15.981

SIMAR LANE American Idol: Season 11: Highlights (EP).®
19/INTERSCOPE 017100 EX/IGA 16.981

TIM MCGRAW
CURB 79320 (13.981

RONNIE DUNN
ARISTA NASHVILLE 85762/5MN 111.981

4

2

Back In The Saddle

Edens Edge

Thompson Square

4

1

5

20

1

4

14

3

22

27

28

6

9

EmotionalTraffic

Ronnie Dunn II

Artist
IMPRINT 8 NUMBER / PROMOTION LABEL

Justin Moore
C)VALORT

Toby Keith II
O SHOW DOGUNIVERSAL

Kip Moore
28

O MCA NASHVILLE

Edens Edge Mill
()BIG MACHINE

Casey James
0 IS/COLUMBIA NASHVILLE

ill
Randy Houser.'

O STONE./ CREEK

Kristen Kelly
0 ARISTA NASHVILLE

11111

0 EMI NASHVILLE
Jon Pardi

Florida Georgia Line Mil
OREPUBUC NASHVILLE

Brantley Gilbert
evaLony

Chris Cagle
0 BIGGER PICTURE

Lauren Alaina
19/INTERSCOPE/MERCURY

Randy Rogers Band
O MCA NASHVILLE

Aaron Lewis
0 BUSIER

Maggie Rose
0 RPM

Dierks Bentley
0 CAPITOL NASHVILLE

Parmalee
0 STONEY CREEK

Miss Willie Brown
A8PNOCTONEIRODEOWAVE

Rodney Atkins
CURB

EliYoung Band
0 REPUBLIC NASHVILLE

Katie Armiger
0 COLD RIVER

Due West
0 BLACK RIVER

The LostTrailers
@STOKES TUNESNEW REVOLUTION

Thomas Rhett
Oviktosy

Kelleigh Bannen
EMI NASHVILLE

36

37

38

39

40

41

42

43

44

45

45

47

48

49

50

0 BLUEGRASS ALBUMS -

2

3

10

545 AlroRpsTINISTT9 NUMBER / DISTRIBUTING LABEL (PRICE/

OLD CROW MEDICINE SHOW
ATO 0156.

TRAMPLED BY TURTLES
BANJODAD Or/THIRTY TIGERS

JERRY DOUGLAS Traveler
EONE 21 28

4 DAILEY & VINCENT The Gospel Side Of Dailey &Vincent
ROUNDER 618912 EX/CRACKER BARREL

5 STEVE MARIN ANDTHE STEEP CANYON RANGERS Rare Bird Alert
40 SHARE/ROUNDER 610660./CONCORD

6 AUSON KRAUSS & UNION STATION Paper Airplane
ROUNDER 610665./CONCORD

RHONDA VINCENT Sunday Mornin' Singin': Uvel
UPPER MANAGMENT 006

8 PUNCH BROTHERS Who's FeelingYoung Now?
NONESUCH 529777./WARNER BROS.

9 CAROUNA CHOCOLATE DROPS Leaving Eden
NONESUCH 529809/WARNER BROS.

YOAD MA/SlUART DUNCAN/EDGAR MEYEKIRSTHILE TheGostRodeo Sessions
SONY CLASSICAL 84118/SONY MASTERWORKS

1 7

2 CI

3 CI
4 CI

13

5 CI

II
7 CI

IS
10 e

Title II
Carty Me Back

Sta- rs And Satellites

LYNCH PINS NO.1
With 23,000 sold (accord-
ing to Nielsen Sound -
Scan), newcomer Dustin
Lynch opens at No. 1 on
Top Country Albums with
his self -titled debut set. It's
the first album by a rookie

country singer to arrive at No. 1 on the Independent
Albums tally, and also enters the Billboard 200 at No. 13.
Concurrently, the artist achieves his first top lOs on Hot
Country Songs (11-10) and Country Digital Songs (14-
10) with lead single "Cowboys and Angels," which sells
35,000 downloads. -Wade Jessen

Data for week of SEPTEMBER 8, 2012 For chart reprints call 212.4 93.4023 GO tO www.billboard.biz for complete chart data I 37



SEP
8 Billbearal

AIRPLAY
MONITORED BY

nielscn
BDS

SALES DATA
COMPILED BY

nielsen
SoundScan

BEYONCE
PARKWOOD 93824/COLUMBIA

 WALE
AMBITION MAYBACH 528687/WARNER BROS.

12 EMELI SANDE
OUR VERSION OF EVENTS CAPITOL 63767

MARY MARY
GO GET IT (SOUNDTRACK) MY BLOCK 90705/COLUMBIA

38PACE AMY WINEHOUSE

2012

Alk TOP R&B/HIP-HOP
Mfy ALBUMS-

AR-ris-r
TIRE IMMINT/DISTRIBURNGLABaO TREY SONGZ

CHAPTER V SONGBOOK/ATLANTIC 532404/AG

2 CHAINZ
BASED ON A TAU. STORY DEF JAM 017299"/IDJA4G

2

DISTNEINGIA BESTHOUIGIJOKREASH1121EMIDNIKREFEARENELIC

DJ KHALED

1.11 6901 ORMES I COMMAYBADVSUP-NSUDBEEFJAMOK34910.9/6 111
RICK ROSS

NMISOUNDTRACK
SPARKLE RCA 42046

HOT SHOT
DEBUT

#1
1 V.

NICKI MINAJ
RNIFIVONRONVLYOU161.10AFTEASHLINTMSFAPMFSN.Raun

O 10 41
DRAKE
WIEWEITUN MEOW HOWITAPAINNERSKFEREIC

NAS
LIFE IS GOOD DEF JAM 017056`ADJMG

.111111 PERFECTLY IMPERFECT MBK 59132/RCA Imr, .
ELLE VARNER

CHRIS BROWN
FORTUNE RCA 96055

Mt I FRANK OCEAN
11CHANNEL ORANGE DEF JAM 015781r/IDJMG

In 9 11 USHER
LOOKING 4 MYSELF RCA 97176

Mt 1 - TAU( THAT TA

RIHANNA
IIIIU( SR P/DEF JAM 016313/IDJMG

4,

INI i 12 9
wIl 6KE E.LE L.

YACK RCA 94816 ll
1131 14 27

YGA
WOG 110,1YEASHWINEY 016727114548SAL iEFUEUC

T

1 15 1, - PFLUTO A. I /FREE BAN D2 98357/EPIC

I6 LIL WAYNE
MI

UTURE

DIA CARMNYOUNS 1/01IETEA911/WIEY015511.49111/E894 RENDUC II
119 26

PROJECTPROJECT X WATERTOWER 39284

FATBACK 1AUSCGROlk SELF 11.40(21,03/010ff A/ 52XCESNIBIBIGS. IIIVARIOUS ARTISTS

1 18 --
YOUNG JEEZY
IMKEL HUSTLERZ AMBITION CMDEF JAM 013738/10JM6 ®111

,
1117 PITBULL

PLANET PIT MR. 305/POLO GROUNDS/J 69060/RCA II
120 17 B."SIRANGECLOUDSREBELDOCKGMNO RUSTI6'ARANT1C57REGAG III

ENIE4 4° MMYAURFEYIL....11A. CTBL1I KAIG4ETRIARCH/GEFFEN 016257/IGA IN
11112b

" ANTHONY HAMILTON
.-. BACK TO LOVE MISTER'S MUSIC 99136/RCA

El NEWJJ DOOM
KEY TO THE KUFFS LEX 082.

D27 23 MELANIE FIONA
THE MF LIFE SRC 016021/UNIVERSAL REPUBLIC

'I 20 MONICA

5 JENNIFER LOPEZ
DANCE AGAIN ... THE HITS EPIC 9.55M C)

NEW UFE RCA 95377 III1 29

.1[23
55

JAY Z KANYE WEST IIWATCH THE DIRONEROCA-FEUNOC NATIONDEF JAM 015425SAW

1.1 26
11

WAKA FLOCKA FLAME
TNPIE F LIFE BRICK SQUAD MONOPOLY 529335WARNER BROS.

1111[2, 4 JOSS STONE
THE SOUL SESSIONS: VOL 2 STONE'D 152101/S -CURVE III

Elko 74 WIZ KHALIFA
ROWNG PAPERS ROSTRUM/ATLANTIC 527099/AG C) IIII

111.3361 11
Ell 34

IMF
Mr
O 42

32

IMF 9

SETTER UONESSHOWITIFASURENINVEMILFEPUBUCORDP

28 8
JOSHUA LEDET
AMERICAN 100L SEASON 11 FIGMENTS INNTERSCOPE 017102 RIGA

IMIIL37 48 COLE WORLD ROC NATION 57920/COLUMBIA

IIMLUAECSUMILLEPARK R

NEW

1111

IMF
IF 39
1:10

mL
t41

IOW 48

CHRISTON INGRAM
CELEBRATEININCO 1077

KC AND THE SUNSHINE BAND
RANSACK win, KC MD RE DAVIN EINGNI/10 RASI640,55210711/0

63
LEDISI
PIECES OF NE VERVE FORECAST 015557NG

41
CHILDISH GAMBINO
CAMP GLASSNOTE 0121.

63 BAD MEETS EVIL
HELL ME SEQUEL (F.Pi SHADY/INTERSCOPE 015729/IGA

KENDRICK LAMAR
36

THINK LIKE A MAN EPIC 93953

12 ERIC BENET
THE ONE PRIMARY WAVE 70023/JORDAN HOUSE

 ROBIN THICKE
LOVE AFTER WAR STAR TRAK/GEFFEN 016290/IGA

107 KENT
INTIMACY. ALBUM III UNIVERSAL REPUBLIC 01446900

p

SECT1ONB3 TOP DAWG DIGITAL EX

SOUNDTRACK
20

Miguel earns his fifth top 10 on the radio -

based Mainstream R&B/Hip-Hop chart as

"Adorn," the first single from the singer's

upcoming sophomore album, Kaleidoscope

Dream, hops11-5. Miguel has now turned

five out of his six chart entries into top lOs,

with only "Girls Like You" (No.11peak) missing the mark.
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BETWEEN THE BULLETS

SONGZ AND DJ KHALED ARRIVE
Trey Songz debuts his fifth studio album, Chapter V, at No. 1 on Top

R&B/Hip-Hop Albums with 135,000 sold, according to Nielsen
SoundScan. It's Songz' second No. 1, and second straight set to
debut at the top spot. His previous full-length album effort, Passion,

Pain el Pleasure, bowed atop the list in 2010 with 240,000. Following

that, Songz briefly charted for three weeks with the Inevitable EP
(debuting and peaking at No. 23 on Dec. 17, 2011). The new album

has netted two top lOs on Hot R&B/Hip-flop Songs, while recent

debuts "Dive In" and "Hail Mary" are still building steam. The
former breaks into the top 20 (29-18) while "Hail Mary" slips 77-94. Meanwhile, DJ Khaled's
sixth studio album, Kiss the Ring, bows at No. 3 on Top R&B/Hip-Hop Albums with 40,000. The

collaborations set has produced the charting singles "Take It to the Head" (peaking at No. 6) and

"I Wish You Would" (which hits a new peak this week, rising 46-44). -Karinah Santiago
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Iv 27 23
MY HOMIES STILL Lil Wayne Featuring Big SeanbuittIRUIVJERROIAZOCARTERSANDERSON.NWARWARRDIALMAIEU01

0 YOUNG MONEY/CASH MONEDUNVERSAL REPUBLIC

8 26

p 312

8

35

IMF

45
LET'S TALK Omarion Featuring Rick Ross
AYO(D.GRAKDEENKW.LRCBERTSNAMENSUISLEYAUSLEYD.ISLEY,FUSLEYELLISLEY.C.11JASPER.C.WALIACEJiAZOR1 0 MAYBACHYARNERBROS

43
THINKIN BOUT YOU Frank Ocean
F.00EAN,S.TAYLOR (F.00EAN,S.TAYLORI 0 0E1 JAWDJMG

44
1 DOPE CHICK The -Dream Featuring PushaT

T.NASII IT.NASH,T.THORNTONI 0 RA010 KILLA/DEF JAMADJMG

19
1 TILL I DIE Chris Brown Featuring Big Sean &Wiz Khalifa

DANJA IC.M.BROVVN,F.N.HILLS,M.ARAICA,S.ANDERSON,C.J.THOMAZI

.JENKINS,W.GRIFFIN,S.C.SMITH,LLISTON-SMITH) 0 CTE/DEF JA
1

WARREN G (J.W
LEAVE YOU ALONE Young Jeezy Featuring Ne-Yo

WDJMG

0 RT/EONE
Dwe

RCAei

eli 48

34

MIKE CITY (M.FLOWERSI
I WHAT PROFIT

50

32
I UP! LoveRance Featuring lamSu & Skipper or 50 Cent

R.OLIVERJAMSUI (R.OLIVER,S.WILLIAMS,P.COXI 0 STUDD UFOINTERSCOPE

42,, ki
CMONTARESEIREVVEIKNRIISHB3181AGRAHLAPISIEBIBARLINANATESFAYE,CRICFMNESO 0 YOUNG 011fRCASHMOIRONVERSALREFIBLIC

57 1 BANDZ A MAKE HER DANCE
NOT LISTED (NOT LISTED)

Juicy J Featuring Lil Wayne & 2 Chainz
0 EAR DRUMMERS

r50

1:111 46

r7o

36

44

47

48 41

53

nicIsen

1 1 1 17
MIKE WILL MADE -IT IT.EPPSA.GRAHAM,M.WIWAMS) 0 DEF JANOCUMG

1111
BAG OF MONEY Wale Featuring Rick Ross, Meek Mill &T -Pain

2 2
BEAT BILLIONAIRE 10 AKINTIMEHIN,R.R WILLIAMS,W.L.ROBERTS II,T-PAINS COOKE1 C) MAYBACH/WARNER BROS.

O 7 9 17
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niciscri
Sound5can

Ili TITLE Ares
sg PRODUCER {SONGWRITER) IMPRINT/PROMMIONIABIL

NO UE 2 Chainz Featuring Drake

13 20

16 22

10 10

17 15

18 14

19

29

30

38
BLESSED Jill Scott
li3r,viDAL (J.SCOTT,A.HARRIS,V.DAVIS) 0 BLUES BABEANARNER BROS.

48
I WISH YOU WOULD DJ Khaled Featuring Kanye West & Rick Ross
HIT-BOYIKM.KHAIED,KAWESTWLROBERTSILCHOWS) OWE THE BEST/YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBUC

1 THANK YOU Estelle
IDURESSISAAVINOADUNKLEYIJDOPIISSISA.THLAIAAALDNOADUNKELY,DEEDWARDS.T.D.RICHARDSONi 0 HOuESC8001/AtuaniC

BEEZ IN THE TRAP Nidd Minaj Featuring 2 Chains
KE-NOE IO.T.MARAJ,M.JOROAN,T.EPPSI 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBUC

39

36

GREATEST
GAINER, AIRPLAY

0 STAR MAK/GEFFENIINTERSCOPE
RobinThidce

Anita Baker
0 BLUE NOTE/CAPITOL

Ne-Yo
0 MOTOWNAWMG

Anthony Hamilton
O MISTER'S MUSIC/RCA

Mary Mary
0 MY BLOCK/COLUMBIA

Tamia
°PLUS 1/CAPITOL

Beyonce
0 PARKWOOD/COWMBIA

CREW LOVE Drake Featuring TheWeeknd

11 DRANK IN MY CUP
'

Kirko Bangz
SOUND M.O.B.(K.RANDLEB TILLMAN,R.GONZALEZI 0 LMGAINAUTHORIZED/WARNFR BROS.

1 SWEET LOVE
35

Chris Brown
POLOW DA DON,J.L.PERRY (C.M.BROWN,J.JONES,J.LPERRYG.G.CURTIS SR.,C.MARKS,T.DOYLE JR.) O RCA

47

-1BIRTHDAY CAKE Rihanna Featuring Chris Brown
, OA INTERNS IT.NASH,R.FENTYM.EPALACIOSE.CLARK.K.MCCAU.,C.M.BROINN,M.RIDDICK) 0 SRP/DEf JAWDJMG

55
I GO GET IT T.I.

T -MINUS (C.J.HARRIS, JR,T.WIWAMS) C) GRAND HUSTLE/ATLANTIC

1 NEW DAY 50 Cent Featuring Dr. Dre & Alicia Keys
DICIESimarrIME111,11AIRSIATCLUDEOCRA19.1640VIINIDINUaraeons,m9TARICRAERSETaSIMai e Guvraurnmovismor

59
I DO WHAT YOU GOTTA DO Angie Stone

WKJONES,LB.STERIENSILL£NIS (TCRALMEYWKJONESILLEWISIB.STEPHENSI CI SAGUARO ROAD RHI'THMISAGUARO ROAD

60

66 1 ICE

53
I DO IT

K.ERONDU (K.M.ERONDU,B.WILSON,R.D.HIRT,C.STEWART,D.CARTER,R.O.TIBBS) 0 BW KOLLA OREAMSRONE

S.GARRETYDETAIL (S.GARRETT,N.C.FISHER,K.ROWLAND.O.CARTER) (7) UNIVERSAL MOTOWWUNIVERSAL REPUBLIC

BOBBY KRITICAL (M.GRAVES,K.T.CAMPBEU.B.B.TURNER JR.I
Mykko Montana Featruing K -Camp

Kelly Rowland Featuring Ul Wayne
0 PLAYMAKER/UNIVERSAL REPUBUC

,1 MIRROR Bobby V Featuring Lil Wayne

154

[55

46

23

24

A guest turn on

Cole's latest top 10

carries Lil Wayne to

the title of rapper

with the most top

lOs in the chart's

history. The track

is Weezy's 30th top

10, moving him past

Ludauis, who slides

into the runner-up

slot with 29 upper -

tier hits.

Ln
The Drake -driven

tune increases in

audience by 83%

as it moves into

the top half of the

tally. The 11 -spot

jump comes from a

huge listener gain

aided by WWPR

New York, which

contributes 228,000

million impressions

to its 1,4 milGon

improvement,

according to Nielsen

The "X Factor"

runner-up presents

his second single in

the past six months

to the survey. The

singer is signed

to his TV mentor

LA. Reid's Epic

label. The video for

the song, shot in

Brooklyn, debuted

Aug. 29 on Vevo.

Alt hough the song

isn't officially

being worked to

radio, it's received

enough impressions

to retum to the list

after a five -week

absence. Last seen

on the July 28

chart, the song

has been gaining

popularity through

such outlets as

KBXX Houston,

KBFB Dallas and

WUSL Philadelphia,

where featured

artist Meek Mill

hails from,

61
DR. LUKECIRKUT,C.HARRIS (E.DEAN.L.GOTIWALD,C.HARRIS,H.WALTER,G.MACKI 0 SRP/DEF JAM/I0JMG

67
i TRIUMPHANT (GET 'EM) Mariah Carey Featuring Rick Ross & Meek Mill

M.CAREY,J.OUPRI,B.M.COX (M.CAREY,J.DUPRI,B.M.COX,W.LROBERTS II,FI.R.WILLIAMSI 0 ISLANDADJMG

39 49 CELEBRATE
R.KELLY (R.S.KELLY)

Whitney Houston & Jordin Sparks 11111
0 RCA

69 98
DICED PINEAPPLES Rick Ross Featuring Wale & Drake 1111

CARDIAK (W.L.ROBERTS II,C.E.MCCORMICK,OAKINTIMEHINAGRAHAM) 0 MAYBACH/SLIP-N-SLIDE/DEF JAM/IDJMG

63 64
DON'T MIND Mary J. Blige

JDUPLESSISAALTiN0 (MJ8116CP.RHAMKTONADUPLESSISKOUPLESSISAALTINOI MATAIARCH/GEFFEN/INTERSCOPE

L62 57 54

Lv_4

[66

F67

III

POP (E.VARNER.W.FELDER.A.WANSELR.BELLR.BELLG.BROWN.D.JOHNSON.R.MICKENS.C.SMITHELTHOMASI 0 MBKALCA III
72 93

T -MINUS (K.DUCKWORTH,T.WILLIAMS1
SWIMMING POOLS (DRANK)

0 TOP OAWG/AFTERMATIONTUISCOPE
Kendridc Lamar II

G.NASH,JR.,E.BENET (E.BENET,G.NASH,JR.I 0 PRIMARY WAVE/JORDAN HOEUrSiE/cCBeAPITeol IIHARRIETT JONESt
BORN STUNNA Birdman Featuring Rick Ross MI
BEAT BILLIONAIRE IB.VVIWAMS.S.COOKE.W.LROBERTS III 0 CASH MONEY/UNIVERSAL REPUBUC

T -MINUS (T.EPPS,R.R.WIWAMS.J.FELTON.T.WILLIAMS) ID APHILLIATES/EONE IlMY MOMENT DJ Drama, 2 Chainz, Meek Mill, Jeremih

let
69 64

TELL HER AGAIN Sterling Simms Featuring Meek Mill
POP,OAKW110 (A.WANSEL.W.FELDEBASIMMS,R.COLSONB.R.WILLIAMS,H.WRIGHT) 0 STEREOTYPES/RCA

BIG BOOTY CaSh Out
L.GRAY (J.M.Ii .6 IBSON.M.ROBERTBLGRAYI 0 BASES LOADED/EPICEl HOLD ON James Fortune & FIYA Featuring Monica

82 86
-, T.VAUGHN (J.FORTUNE,C.FORTUNE,T.VAUGHN)

& Fred Hammond 11
0 MA INORLD/LIGHT/EONE

VAL VENTS

IIISLOW DOWN Clyde Carson Featuring TheTeam
0 King L12 LAWLESS/EPIC ll12C -SICK IC.DUMAZER,WOHNSON)

SHONUFF ISSWISONN.KPARRI$H,YAU,EJBOUGEAU, JR) 0 URBANUFFAVBAYMOGIll MEDIA GROUPIUNIVERSAL REPUBLIC III
11:1 89 88

STILL HERE Brian Culbertson Featuring Vivian Green
B.CULBERTSON IB.CULBERTSON,R.RIDEOUT,V.S.GREENI

III
0 VERVE

II
ll
II
III

MAKE IT NASTY Tyga112 84 83
CP (M.NGUYEN-STEVENSON,C.WASHINGTONI (D YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBUC I

 85 DON'T JUDGE ME Chris Brown
THE MESSENGERS IC.M.BROWN,N.ATWEH,A.MESSINGER.M.PELLIZ2ERI

II
trT 79 92

MISS MY LOVE
NOT LISTED (NOT LISTED!

Antoine Dunn I

CDHOT SNOT , IN AND OUT Marcus Canty Featuring°Wwanle 82
DEBUT . il14-MONEYBIDSAMUDS,EBEWNGEK.HARRFIL,CBROINNE.G.GORDONAGMONWJOLINSON,OAKINTIMEHIN) ID SYCORPIC

FIND A WAY Kenny Lattimore
LBARIAS,C.HAGGINS (C.HAGGINS,LBARIAS,B.HINESA.HARRIS,LSTEVENS,R.S.DEVAUGHN) 0 SINCERESOUI/CAPITOL

184 80 72
GET LOW Waka Flocka Flame Featuring Nidd Minaj,Tyga & Flo Rida IIIDJ SPEEDYBRAACUMALPHURSXMIU.ERBSISMCATMAR4J)ANGUYBISTEVENSON,T.DIUARD) 0 BRICK SOUROMONOPOIYANANOIBROS.

IC) 92 99
YOU COME FIRST Jacob Latimore II
INFINITIYTARIO IJ.SUECOFA.HOLMES,C.J.JACKSON,J.PEUEGRINII 0 CROWN WORLD/RCA

F86 88 95
GROWN FOLKS Bar -Kays FeaturingThe Unknowns IIIJAIN PHA IP 0 JEA/RIGHT NOWALEXANDER,G.HUGHES.J.V.SIMS)

COMPLIMENTS

BANDZ BANDZ (GET YOUR MONEY UP)

Tank FeaturingT.I. & Kris Stephens
99

T -MINUS (TAMK,K.STEPHENS.C.J.HARRIS. JR.I 0 MOGAME/AttANTIC

91
BandzUp

R.HARVEY JR. IR.HARVEY JR.,R.MORGAN III,R.ROGERS,M.E.DIXONI 0 2 FAR GONE/STONEY BURKE/DEH TYME

0 WD PRODUCTIONS
Will Downing MN

0 J SKIU.2/NOTIFI
Johnny Gill II

Charles Jenkins & Fellowship Chicago III
CI INSPIRED PEOPLE

111

M
III
II
IIII

1111

III
.1I

70

76

75

56

51

67

62

76

81

75

75 RE-ENTRY 2

76 71 58

1:11

TITLE
PRODUCER (SONGWRITER)

ENOUGH SAID
N.SH CRIB IN.SHE818A.GRAHARRALEKANDER,J.AUSTINI

WHERE HAVE YOU BEEN

SE P
8

201 2

Artist
IMPRINT/PROMOTION LABEL

Aaliyah Featuring

Rihanna

65 73

62 65

60

55

68 66

95 84

78 78 79

,.

89 RE-ENTRY 2

90 10

NAME ON IT
POOH BEAR,THE AUDIBLES IJ.BOYD,YBARKEFI)

I LOVE GIRLS
DJ FRANK E (J.FRANKS,M.COOPER,R.TOBY,C.BROWNI

I DON'T CARE

BEUEVE IN US
MINT CONDITION IR.KINCHEN,S.WILLIAMSI

HOW DO YOU WANT IT
J BEATS OF I.S.P.I.I.E.MCKINNIE JR.,D.WARREN)

GREEN LIGHT
R.KELLY IR.S.KELLY)

ALONE TOGETHER
NOT LISTED INOT LISTE01

ONE STEP CLOSER
W.DOWNING,C.DAVIS (W.DOWNING,C.DAVIS,T.TOLBERTI

JUSTTHE WAY YOU ARE
T.TAYLOR,Y.M.WATSON (T.TAYLOR,V.M.WATSON,JAUSTIN)

AWESOME
R.ROBINSON (C.JENK1NS1

Urban Mystic
O SOBE

Pleasure P FeaturingTyga
0 SW/MARONE

Elle Vamer

Mint Condition
OO CAGED BIROMANACHIE

Dizzy D Featuring Erin Rogers
00 ANIMAL KINGDOM/DEH TYME

R. Kelly
0 RCA

Daley Featuring Marsha Ambrosius
0 DALEYMUSIC/UNIVERSAL REPUBUC

BLAME K'LA Featuring Nas
J.DUPLESSISIIL RONNIE.AALTINO (8.8UGGS,J.DUPLESSIS,R.JACKSON,S.REMLN JONES1 0 MUSIC LINE/IDJMG

I AM YOUR LEADER Nicki Minaj Featuring Cam'ron & Rick Ross
NOT LISTED (NOT LISTEN I/O YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

HAIL MARY Trey Songz Featuring Young Jeezy & UI Wayne
T.TAYLOR,SKYY STYLES IT.NEVERSON,T.TAYLOR,E.LEWISACARTER,J.W.JENKINS.A.CRASK) 0 SONGBOOK/ATLANTIC

ACTIN' UP Wale & Meek Mill Featuring French Montana
RICO LOVE ICIAKINTIMEHIN,R.R.WILLIAMS.K KHARBOUCH,RICO LOVE) G MAYBACH/WARNER BROS.

WRONG SIDE OF A LOVE SONG Melanie Fiona
NOT LISTED (NOT LISTE01 CI SRC/UNIVERSAL REPUBUC

NEW GOD FLOW PushaT KanyeWest
KVESTBOOGZTAPI21KGVESUBIONITONFOODOR)3FROLCRIZOED.COIESMEFEND GITOWNSENDMKVAUE1 0 6.0.0.0.0EFJAMEIJMG

SO SOPHISTICATED Ridc Ross Featuring Meek Mill
THE BEAT BULLIES IINISIOLIERTS II.A.TUCKER,R.R.WILLIAMS? 0 MAYBACH/SLIP-N-SLIDE/DEF JAMADJMG

3 KINGS Rick Ross Featuring Dr. Dre &Jay -Z
JAKE ONE,D.WOOSTERMCOWS (VVIROKRTS ILIDUTTON,SCCARTEKSHEPHERD/WEARtt 0 MAYBACIRSUP-N-SUDE/DEFJAMANMG

WAY TOO GONE Young Jeezy Featuring Future
MIKE WILL MADE-IT,MAR2 (J.W.JENKINS.M.WILSON,M.MIDDLEBROOKS,N.WILBURNI 0 CTFJDEE JAM/IOJMG

BETWEEN THE BULLETS

FUTURE, COLE HEAD TO TOP 10
Atlanta's own Future earns his third top 10 on the Hot R&B/Hip-Hop Songs
chart as "Turn On the Lights" shimmies up 11-8. This is the fourth single from

his Pluto album, which also contains the top 10 track "Magic." Future's first

top 10 came about as a featured artist on YC's "Racks," the song responsible
for the term's place in popular culture. Elsewhere, Keyshia Cole balances out

the top 10 as the veteran returns to the region for the first time in three years.

"Enough of No Love," featuring Lil Wayne, becomes Cole's 12th top 10, rising

two slots to No. 10. "Trust" (2009) was her last single to reach the tier -Karinah Santiago

Data for week of SEPTEMBER 8, 2012 For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 39
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4 SONGS
CHRISTIAN

O

=11,g
z55 TITLE

53 3o ARTisT imFFINT,PRoMOTION LABEL

10,000 REASONS (RI MSTHE LORD)
2 23

6w.s MATT REDMAN SixSTEPS/SPARROW/EMI CMG1:1

ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

16

ID
4 51

5 12

16

9 6 32

10 9 26

11 It 15

12 12 42

13 18

14 14 17

0
0

0
0

15 17

17 9

16 11

19 5

20 9

20 18 10

0 22 16

CD 26 4

23 21 20

O 27 2

O 24 6

O 25 7

O 28 124

28 23 17

LOSING
TENTH AVENUE NORTH REUNION/PLG

WHERE I BELONG
BUILDING 429 ESSENTIAUPLG

FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG

THE HURT & THE HEALER
MERCYME FAIR TRADE

GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

CENTER OF IT
CHRIS AUGUST FERVENT/WORD-CURB

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENTNIORE,CURB

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLG

REDEEMED
BIG DADDY WEAVE FERVENT/WORD.CURB

OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORD-CURB

GOOD TO BE ALIVE
JASON GRAY CENTRICITY

WHEN MERCY FOUND ME
RHETT WALKER BAND ESSENTIAUPLG

BANNER OF LOVE
Lu MATE SPARROW/EAU CMG

SHOULD'VE BEEN ME
CITIZEN WAY FAIR TRADE

JESUS IN DISGUISE
BRANDON HEATH MONOMODE/F1EUNION/PLG

I'M ALIVE
PETER FURLER SPARROW/EMI CMG

O 29 7

0
HOT SHOT

DEBUT

0
O 31 9

33 3e 32 6

O 45

air)38 51

O 42 11

36 31

21

9

40 39

34 6

41 40 111

O 43 5

43 41 8

CD C:1
O 44 3

,Z 47 12

a 10_

a =I
49 46 3

50 49 5

STEADY MY HEART
KARI JOBE SPARROW/EMI CMG

KEEP YOUR EYES OPEN
NEEDTOBREATHE ATLANTIC/WORD-CURB

ONE THING REMAINS
PASSION FEAT. KRISTIAN STANFILL SNSTEPS/SPARROW/ENI CMG

AFTER ALL (HOLY)
DAVID CROWDERBAND SIXSTEPS/SPARROW/EMI CMG

ONLY A MOUNTAIN
JASON CASTRO ATLANTIC/WORD-CURB

DON'T GIVE UP
CALLING GLORY SONCURED

WELL DONE
MORIAH PETERS REUNION/PLG

WHO YOU ARE
UNSPOKEN CENTRICITY

BEAUTIFUL YOU
TRENT MONK TRENT MONK

YOUR PRESENCE IS HEAVEN
ISRAEL & NEW BREED INTEGRITY

ALL THINGS POSSIBLE
MARK SCHULTZ FAIR TRADE

WE ARE FREE
AARON SHUST CENTRICITY

EVEN IF
KUTLESS BEC/TOOTH & NAIL

NEED YOU NOW (HOW MANY TIMES)
PLUMB CURB

HOLD ME STILL
FOREVER JONES EMI GOSPEL

YOURS FOREVER
DARA MACLEAN FERVENT/WORD-CURB

SHOOTING STAR
OWL CITY UNIVERSAL REPUBUC

GREAT I AM
PHILLIPS. CRAIG & DEAN FAIR TRADE

BE SOMEBODY
THOUSAND FOOT KRUTCH TEE

NOT FOR A MOMENT (AFTER ALL)
MEREDITH ANDREWS WORD -CURB

NEVER LET YOU GO
MANAFEST BEC/TOOTH & NAIL

FINALLY HOME
KERRIE ROBERTS REUNION/PLG

DON'T HAVE LOVE
HOLLY STARR ARTIST GARDEN

LOVE IS ALL
JEKOB SAVE THE CITY

YOU ARE I AM
MERCYME FAIR TRADE

HOLDING ON
JAMIE GRACE GOTEE

REST IN THE HOPE
KARYN WILLIAMS INPOP

ALL I REALLY WANT
ADAM CAPPA BEC/TOOTH & NAIL

SCARS
JONNY DIAZ FAIR TRADE

RIGHT BESIDE YOU
BUILDING 429 ESSENTIAL/PIG

BETTER THAN LIFE
REMEDY DRIVE CENTRICITY

Tenth Avenue North claims its biggest

Nielsen SoundScan week and second leader

on Christian Albums as the group's sixth

full-length, The Struggle, debuts with

26,000 sold, That surpasses the band's

opening sum two years ago with The light

Meets the Dark (22,000), which also entered at the summit,

tA CHRISTIAN_
NW ALBUMS'

-8, 8W ARTIST
g gI TIRE IMPRINT& NUMBER/DISTRIBUTING LABEL

O HOT SHOT
DEBUT

TENTH AVENUE NORTH
THE STRUGGLE REUNION 10163/PLG

2 1

2 ISRAEL & NEW BREED
JESUS AT THE CENTER: ME INTEGRITY/COLUMBIA 5033/FL6

CHRIS AUGUST
THE UPSIDE OF DOWN FERVENT 888.388/WORD.CURB

00
O 14

0

6 2 37

40

8 5 14

13 73

45

11

12

13

14

15

16

1117

C

7

PROJECT 86
WAIT FOR THE SIREN TEAM BLACK 82592

THE WRECKING
SO MUCH FOR LOVE CHOSEN 83548

MATT REDMAN
loop REASONS SIXSTEPS/SPARROW 7853/EMI CMG

GREATEST
GAINER

NEWSBOYS
GODS NOT DEAD INPOP 1592/EMI CMG

MERCYME
THE HURT & THE HEALER FAIR TRADE 16020/PLG

MANDISA
WHAT IF WE WERE REAL SPARROW 7863/EMI CMG

CASTING CROWNS
COME TO THE WELL BEACH STREET/REUNION 1016701.6

6
VARIOUS ARTISTS

48
WOW HITS 2012/10 0 CLIRBPREMDLNTINIEGRRY E0269410146

9 7

10 41

16 19

15 31

12 49

21 24

Ik1 9 11
44 SOUNDTRACK

COURAGEOUS REUNION 10167/PLG

20 4
THE CLASSIC CRIME
PHOENIX GOOMBA 1424

BIG DADDY WEAVE21 20
LOVE COME TO LIFEFERVENT 887989ANORDCURB

FOR KING & COUNTRY22 10 30
CRAVE FERVENT/WORD-CURB 887997/WARNER-CURB

22 58 MAT KEARNEY
YOUNG LOVE INPOP 1608'/EMI CMG

24 3
2 THE BOOTH BROTHERS

AMUR TO THE SONGS OF Ina& GLOMAGNIKERCW111016334IMI CMG 28 53 BUILDING 429
LISTEN TO THE SOUND ESSENTIAL 10932/PLG

26 23 22 TOBYMAC
DUBBED& FREOlk A REMD(PROJECTECKFRINT 82332/5AII CMG

NEEDTOBREATHE
THE RECKONING ATLANTIC 52805.3/WORD-CURB

28 26
22 BRITT NICOLE

GOLD SPARROW 7857/EMI CMG 32 22 SIDEWALK PROPHETS
LIVE LIKE THAT FERVENT 888390/WORD-CURB

30 27
4 VERTICAL CHURCH

MOW. ',1,11EA.C-M9.001-10,S599100RIVPOLAVOINEIEELS

VARIOUS ARTISTS
THE ULTAWITE GAITHER COLLECTION GAITHER 6133/EMI CMG

32
30 20 TRIP LEE

THE GOOD LIFE REACH 8205/INFINITY

CD 34 19 HOPESE L AF H

THE BROKEN WORLD CURB 79250ANORD-CURB

27

2

34 25 6
KBWEIGHT8232/INFINITY

& GLORY REACH 8232/INFINI

35 29 32 SOUNDTRACK
JOYFUL NOISE WATERTOWER 39273/EMI CMG

36 LAURA STORY
24 BLESSINGS FAIR TRADE 4873./PLG

0
0

37 JESUS CULTURE
- AwATIIING LM FROM 0110/60JESU301CUIELINESM105999/1

PHELPS
THE BEST OF DAVID PHELPS GAITHER

JASON CRABB
THE SONG LIVES ON GAITHER 6119/EMI CMG

RHETT WALKER BAND
COME TO THE RIVER ESSENTIAL 10940/PLG

LECRAE
CHURCH CLOTHES (EP) REACH DIGITAL EX

KUTLESS
39 26

BELIEVER EEC 9854/EMI CMG

DAVID CROWDER.BAND
41 33

mewl:roue= INss maelsiak11111961WW615611 DO

39 35

40 33

41 36

42

,43
re 48 19 PHILLIPS, CRAIG & DEAN

BREATHE IN FAIR TRADE 6019/PLG

JESUS CULTURE
EMERGING VOICESJESUS CULTURNKINGSWAY 03ENEMI

O GUY PENROD
HYMNS SERVANT/GAITHER 6142/EMI CMG

45

19 49

HILLSONG
uVE CORNERSTONE HILLSONG/SPARROW 9307/EMI CMG

P.O.D.
MURDERED LOVE RAZOR & TIE 83363/PLG

CHRIS TOMLIN
HOW GREAT IS OUR GOO SIXSTEPS/SPARROW 43669A

THOUSAND FOOT KRUTCH
THE END IS WHERE WE BEGIN TFK 70040

KARI JOBE
WHERE I FIND YOU SPARROW 3128/EMI CMG

JAMIE GRACE
ONE SONG AT A TIME GOTEE/COLUMBIA 7002I/PLG

PASSION
PASSION: WHITE RAG SixSTEPS/SPARROW 6367/EMI CMG

6016/EMI CMG

31

19

7

9

4

47 47
145 CASTING CROWNS

UNTIL ME WHOLE Wan HEMSBEADi STREET/RELNION HULKS

48 44 64
VARIOUS ARTISTS
WM AS (MOM PROVIDENTINIEGR1YEMI OA6 818116V/OROCUR8

0 49 9 MORIAH PETERS
I CHOOSE JESUS REUNION 10164/KG

50 43
FOR TODAY
IMMORTAL RAZOR & TIE 833211PLG

Singer/adress Tamela Mann scores her first

No.1 on the radio -driven Gospel Songs list

with "Take Me to the King," which also

spends an eighth cumulative week atop

Gospel Digital Songs. (For the complete

chart, go to Billboard.biz/charts.) Mann's Best Days logs a second

week at No.1 on Gospel Albums (12,000 sold).

8

2 15

3 14

10 11

4 49

5 12

9 12

7 25

8 31

 17

Billboard

CHRISTIAN AC
SONGS-

0111,1Tr.
,,15 TITLE

g 53 3o ARTIST IMPRINT,PROMOTIONLAREL

MATT REDMAN SIXSTEPS/SPARROW/EMI CMG

10,000 REASONS (BLESSTHE LORD)!

ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

1 1 21

0
O

ILO

111

6

.0

27

111 11 32

12 12 37

BD 13 15

0 14 14

10
16

17

 21 4 MIR JESUS IN DISGUISE
BRANDON HEATH MONOMODDREUNION/PLG I

10 10 ALL THINGS POSSIBLE
MARK SCHULTZ FAIR TRADE

le 19 6

O 24 6

1 21 20 10

0 22 13

23 16

O 25 3

26 7

X16

LOSING
TENTH AVENUE NORTH REUNION/PLG

FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG

WHERE I BELONG
BUILDING 429 ESSENTIAUPLG

CENTER OF IT
CHRIS AUGUST FERvENT/WORO-CURB

REDEEMED
BIG DADDY WEAVE FERVENT/WORDCURB

JESUS, FRIEND OF SINNERS
CASTING CROWNS BEACH STREET/REUNION/PLG

LIVE LIKE THAT
SIDEWALK PROPHETS FERVENT/WORD-CURB

THE HURT & THE HEALER
MERCYME FAIR TRADE

GOD'S NOT DEAD (LIKE A LION)
NEWSBOYS INPOP

OVERCOME
JEREMY CAMP BEC/TOOTH & NAIL

THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORD-CURB

GOOD TO BE ALIVE
JASON GRAY CENTRICITY

WHEN MERCY FOUND ME
RHETT WALKER BAND ESSENTIAUPLG

9
SHOULD'VE BEEN ME
CITIZEN WAY FAIR TRADE

BANNER OF LOVE
LUMINATE SPARROW/EMI CMG

I'M ALIVE
PETER FURLER SPARROW/EMI CMG

BEAUTIFUL YOU
TRENT MONK TRENT MONK

KEEP YOUR EYES OPEN
NEEDTOBREATHE ATLANTIC/WORD-CURB

GOOD MORNING
MANDISA FEAT. TOBYMAC SPARROW/EMI CMG

NOT FOR A MOMENT (AFTER ALL)
MEREDITH ANDREWS WORD -CURB

STEADY MY HEART
KARI JOBE SPARROW/EMI CMG

CCHRISTIAN CHR-
1117kl 4 Li

I
rn

4

TITLE
ARTIST IMPRINT/PROMOTION LABEL

ME WITHOUT YOU
TOBYMAC FOREFRONT/EMI CMG

14 LOSING
TENTH AVENUE NORTH REUNION/PLG

KEEP YOUR EYES OPEN
NEEDTOBREATHE ATLANTIC/WORD-CURB

10 THE PROOF OF YOUR LOVE
FOR KING & COUNTRY FERVENT/WORD-CURB

nielsen
805

SALES DATA
COMPILED BY

nielsen
Sou nc15.n

0 '"GOSPEL ALBUMS

ARTIST
TILE IMPRINT& NUMBER/DISTRIBUTING LABEL

1 1 3
TAMELA MANN
BEST DAYS TILLYMANN 004

lirISRAEL & NEW BREED
JESUS AT THE CENTER. LIVE INTEGRITY 85063/COLUMBIA

J MOSS

HOE SHOT ANTHONY BROWN & GROUP THERAPY
DEBUT ANTHONY BROWN & GROUP IDERAPYWONflYSCOT9NICASFIS

OTHER SIDE OF VICTORY PAJAMNENTY 82077IRCA

O 8 :11_0 CHARLESJENKEIS&FELOWSHPCHCAGO
THE BESTOF MMUS NWEDF401DEM 56SFETIGSBA

MARY MARY
6 4 GO GET IT (SOUNDTRACK) MY BLOCK 90708/COLUMBIABIA

WOW GOSPEL 2012WORO-CUREEMI CMGVRITY 9014 RCA

3, VARIOUS ARTISTS

22 MARVIN SAPP
LI I WIN VERITY 97017/RCA

32 JAMES FORTUNE & FIYA
IDENTITY FIYA WORLD/LIGHT 7265/EONE

42 WILLIAM MCDOWELL
Amt. MEM WORSHIP EXRUIENCEORMENROOMUGHT MODE

1 1 6
14 JASON NELSON

SHIFTING THE ATMOSPHERE VERITY 97015/RCA

12 9 9
THOMAS MILES AKA NEPHEW TOMMY
'ES NS PLOTROICIus KI.150011AuLD(100NIFVF 73AIREAT0

20 TRIP LEE
THE GOOD LIFE REACH 8205/INFINITY

7

8.416

O, 15

10 11

13 19

14 12 6 1KBWEIGHT & GLORY REACH

14
70 il KIRK FRANKLIN

HELLO FEAR FO YO SOULNERITY 77917/RCA

16 20 51
LE'ANDRIA JOHNSON
nim34166LENNIFFEGITIEMBEFELTRUKVIRDERP3SWAFENR9

17 18
33 SOUNDTRACK

JOYFUL NOISE WATERTOWER 39273

O 26 14L ThZ AE C. TARR° °Dui, ,C, O RsiTA Ec KZ

16
9 MARVIN L WINANS

OKE

1

THE PRAISE  WORSHIP EXPERIENCE MLW 8266

SM 3078ANORLDWIDE

36 45

21 22

(ID 33

cp27

KIERRA SHEARD
FREE KAREW/EMI GOSPEL 06495/EMI CMG

30 FRED HAMMOND
GOD, LOVE & ROMANCE F HAMMOND/VERITY 80990MCA

251 ISRAEL & NEW BREED
ITS DECADE: 2002-2012 INTEGRITY 85060/COLUMBIA

J.J. HAIRSTON & YOUTHFUL PRAISE
-.. AFTER THIS EVIDENCE GOSPEULIGHT 7246/EONE

24 25
9 LECRAE

CHURCH CLOTHES IEP1 REACH DIGITAL ES

25 17 7
HELEN BAYLOR

THE ULTIMATE COLLECRONWORD-CIAB 886514WARIIER.CURB

GOSPEL SONGS-

TITLE
AIMSTIMPRINT/PROMOTION LABEL

TAKE ME TOTHE KING
TAMELA MANN TILLYMANN

1E5111
MP,

12
GAINER owicirt UNIVERSAL REPUBLIC IGREATEST SHOOTING STAR

IOW 36'6

8

9

L
1 11

12

13

 16
10 20

O 21
 19
O 17

5 25

10 10

7 27

11 21

12 12

9 27

8 22

13 23

11

8

7

6

19 22 3

20 18 16

21 23 20

0

28

25

27

2

7

2

25 26 6

HE SAID
GROUP I CREW FEAT. CHRIS AUGUST FERVENTANORMURB

CENTER OF IT
CHRIS AUGUST FERVENT/WORD-CURB

WHERE I BELONG
BUILDING 429 ESSENTIAUPLG

SHADOWS
SAMESTATE SPARROW/EA41 CMG

SUPERHERO
FAMILY FORCE 5111 ENTERTAINMENT/TOOTH & NAIL

AFTERLIFE
SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAUEMI CMG

BE SOMEBODY
THOUSAND FOOT KRUTCH TFK

THE HURT & THE HEALER
MERCYME FAIR TRADE

BANNER OF LOVE
LUMINATE SPARROW/EMI CMG

FREE FALL
ROYAL TAILOR ESSENTIMPLG

WHEN MERCY FOUND ME
RHETT WALKER BAND ESSE NTIAL/PLG

FORGIVENESS
MATTHEW WEST SPARROW/EMI CMG

BETTER THAN LIFE
REMEDY DRIVE CENTRICITY

NEED YOU NOW (HOW MANY TIMES)
PLUMB CURB

NEVER LET YOU GO
MANAFEST BEC/TOOTH & NAIL

LETTING GO
STEPHANIE SMITH GOTEE

EVEN IF
KUTLESS BEC/TOOTH & NAIL

I'M ALIVE
PETER FURLER SPARROW/EMI CMG

WHO YOU ARE
UNSPOKEN CENTRICITY

GOOD MORNING
MANDISA FEAT. TOBYMAC SPARROW/EMI CMG

25

20 8

24 4

O 10
0 9 21

7 40

O 11 11

12 13

1 2 8 25

13 13 42

O 14

O 16

 ts 17

17 15 13

19 6

19 18 15

0
0

21 13

23 3

7fi

AWESOME
PASICO CHARM ANIONS& FELLOWSIIP ClirAGO INSPIRED PEOPLE

LET THE CHURCH SAY AMEN
ANDRAE CROUCH FEAT. MARVIN WINANS RIVERPHIO

GO GET IT
MARY MARY MY BLOCK/COLUMBIA

SHIFTING THE ATMOSPHERE
JASON NELSON VERITWRCA

MY TESTIMONY
mARviN SARI, VERITY,FICA

UFE & KWH (YOU DONTIOVOWMYSTORY) I
JOHN P. KEE AND NEW UFE NEW LIFE/KEE I

KEEP ME
pATRicK DOPSON OILONIT

AFTER THIS
YOUTHFUL PRAISE FEAT. JJ ITAIRSTON NIDENCE GOSPEL/LIGHT/ERNE

IT'S NOT OVER (WHEN GOD IS IN IT)
ISRAEL& NEW BRED FEN.JAKS FORRINECNSON lia50111101610,000U.AIBIA

HOLD ON
JAMS FORTUNE& RYA RAI MONICA& FRED HAMIA3NOFBANORLDUNREONE

GREAT AND MIGHTY
BYRON CAGE GOSPO CENTRIC/VERITy/RCA

I FEEL GOOD
FRED HAMMOND F HAMMONDNERITY/RCA

LAY IT DOWN
TROY SNEED EMTRO GOSPEL

TESTIMONY
ANTHONY BROWN & GROUP THERAPY TYSCOT

I LOVE YOU
JONATHAN MCREYNOLDS TEHILLAHAIG HT/EONE

ALRIGHT
LOWELL PYE OvERFLOW

TURNING AROUND FOR ME
vAsHAWN MITCHELL VMAN/EMI GOSPEL

BURN IT ALL DOWN
LExi MALACO

LORD YOU'VE BEEN SO GOOD
AmBER BULLOCK MUSIC WORLD GOSPEL/MUSIC WORLD

STAND ON YOUR WORD
JONATHAN BUTLER A4ACK AVENUE

GOD'S GOT IT
J mOSS PAJAMNERITY/RCA

FOR MY GOOD
EARNEST PUGH EPM/BLACKSMOKEANORLDWIDE

I STILL HAVE A PRAISE INSIDE OF ME
GEORGIA MASS CHOIR FEAT. REV MILTON BIGGHAMSAVOY/MALACO

WHAT'S COMING IS BETTER
DEON KIPPING VERITY/RCA

14

40 Go to www.billboard.biz for complete chart data Data for week of SEPTEMBER 8, 2012
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wax

cai

DANC LUB SONGS -

O 2 6
la TURN UP THE RADIO

MADONNA LIVE NATION/INTERSCOPEL , , SCREAM
USHER RCA

III 4 5 LET'S HAVE A KIKI
SCISSOR SISTERS POLYDOR/CASABLANCA

1:1 5 7
SPECTRUM (SAY MY NAME)
FLORENCE  THE MACHINE UNIVERSAL REPUBLIC

 YOU'RE GONNA LOVE AGAIN
NERVO ASTRALWERKSJCAPITOL

7
9 SEX IS IN THE HEEL

CYNDI LAUPER PULSARJMEGAFORCE

 SPECTRUM
ZEDD FEAT. MATTHEW KOMA INTERSCOPE

8 DARK SIDE
8 10

KELLY CLARKSON 19/RCA

14 7 WHEN IT FEELS THIS GOOD
RICHARD VISSION VS. LUCIANA SOLMATIC

Pit 13 6
I CAN ONLY IMAGINE

GUETTA FEAT. OM BROW118 ULWATNEWIAT A /AJDUASTRAVERESURTOL

11 GOIN' IN
JENNIFER LOPEZ FEAT. FLO RIDA ISLANDGDJMG

14

15

17

18

21

22

23

24

10 11

17 4

18 5

15 7

6 10

20 7

12 8

16 11

27 4

23

19

21

28

5

11

9

7

24 7

31 3

POUND THE ALARM
NICKI MINAJ YOUNG MONEY/CASH KIONEY/LINNIRSAL REPUBLIC

HELLO
KARMIN EPIC

ALL STARS
BLUSH FAR WEST

NEVER CLOSE OUR EYES
ADAM LAMBERT 19/RCA

NOTHING'S REAL BUT LOVE
REBECCA FERGUSON SYCO/COLUMBIA

ALLEIN
ERIC PRYDZ ASTRALWERKS/CAPITOL

SILHOUETTES
AVIDI FEAT. SALEM Al FAIMILEVELSNERATONE/ATOM EMPIKANTERSCOPE

THIS IS LOVE
WILLIAM FEAT. EVA SIMONS WILLIAM/INTERSCOPE

LET'S GET IT STARTED (TONIGHT)
ADRIANA RUBIANO PHATT BOI

BIG HOOPS (BIGGER THE BETTER)
NELLY FURTADO MOSLEM/INTERSCOPE

DON'T WAKE ME UP
CHRIS BROWN RCA

SUMMER'S CALLING
LIAM KEEGAN FEAT. CHARLIE G CARRILLO

STILL GETTING YOUNGER
WYNTER GORDON BIG BEAT/ATLANTIC

R.I.P.
RITA ORA FEAT. TINIE TEMPAH ROC NATION/COLUMBIA

elDANCE/
ELECTRONIC ALBUMS'"

26 11

36

42

29 22

33

37

32 30

33 35

49

35 26

36 40

37 32

0

TITLE
ARTISTCIPRINT/PROMOONLABEL

TIMEBOMB
KYLIE MINOGUE PARLOPHONE/ASTRALWERKS/CAPITOL

, BLOW ME (ONE LAST KISS)
PINK RCA

POWER TRIUMPHANT(GET'EM)
PICK MARIAH CAREY ISLANDADJMG

13 WIDE AWAKE
KATY PERRY CAPITOL

4 BOYS WILL BE BOYS
PAUUNA RUBIO UNIVERSAL MUSIC LATINONMLE

3 EXPOSURE
THE HOUSE REJECTS FEAT. STAB SEA TO SUN

9 LONG TIME
JOHN OE SOHN FEAT. ANDREAS MOE EPIC

4 COME BACK FROM SAN FRANCISCO
CHERRY CHERRY BOOM BOOM ROYAL POP

2 MY EVERYTHING
NOELIA PINK STARIPCM

12 U MAKE ME WANNA
EDDIE AMADOR & KIMBERLY COLE FEAT. GARZA BIG BEAT/ATLANTIC

WHISTLE
FLO RIDA POE BOY/ATLANTIC

HOT SHOT
DEBUT

45

40 38

41 25

42 41

TOO CLOSE
ALEX CLARE UNIVERSAL ISLAND/UNIVERSAL REPUBLIC

GET IT STARTED
PITBULL FEAT. SHAKIRA MR. 305/POLO GROUNDS/RCA

2 HELLA BAD
HIRE ALLDAI VIRGIN/CAPITOL

9 LA LA LAND
SIR IVAN PEACEMAN

12 PERFECT WORLD
GOSSIP COLUMBIA

12 LET'S GO
CALVIN HARRIS FEAT. NE -YO ULTRA

43 43 , THE VELDT
DEADMAU5 FEAT. CHRIS JAMES MAU5TRAP/ULTRA

[1:1SUNRISE
MADISON PARK VS. BEECHKRAFT BASICLUX

45 34 9

46 44 3

47 29 11

48 48 3

PAYPHONE
MAROON 5 AMOCTONE/INTERSCOPE

DADDY
EMELI SANDE FEAT. NAUGHTY BOY CAPITOL

ONLY THE HORSES
SCISSOR SISTERS CASABLANCA

NEVER PLAYED THE BASS
NABIIIA DISCO.WAX

ON YA
MEITAL FEAT. SEAN KINGSTON HUMAN LOVES HUMAN

WE'LL BE COMING BACK
CALVIN HARRIS FEAT. EXAMPLE ULTRA

CitDANCE/MIX SHOW
AIRPLAY

I ET
1 2 35 #1 SKRILLEX

Ia WKS BANGARAN6(EPIBI6 BEADOWSUVARANTIC 52852VAG

Ilk_ 3
, FLO RIDA

WILD ONES POE BOY/ATLANTIC 526672/AG ..

101 1 5  DAVID GUETTA
NOTHE BUT THE BEATWHAT A MUSIDASTRALWERKSTMCAPITOL

WA NATE WRITI CALL PUTT IOMIDA SL/AME*9381181: TRICAFITOt Nil1

3 VARIOUS ARTISTS

4
62 LMFAO

SOW FOR PARTY 1103146,81111AUCHERRYTKEANIRSCOPE 0156769GA III
5 PURITY RING

SHRINES 4AD 32I8'

45 HM1.131; UP, WERE DREAMING. M83 951r/MUTE

9 61
BORN

GAGA
BORN THIS WAY STREAMLINUONLIVEANTERSCOPE 015373,IGA El

MARINA AND THE DIAMONDS W
" ELECTRA HEART ELEKTRA 531129

52 KC AND THE SUNSHINE BAND
TUSKS= WON 1:CAN0111E MAINE ILMO THIN RASNDZK 3.3934109

NERO
43

WEICONE PEA0TYMTAUFACLIRTCHERRYTREEINTEPSCOPE016371:164

17

18

19

20

t 6 6.t ARTIST
5% gff, TITLE IMPRINT&NUMBER/DISTRIBUT1NGLABEL

11

16

12

10

14

6

7

21

15

18

17

19

17
SANTIGOLD
WIER CM WE MEW LIMO KAGOEAVVIOONATLAVIC51436,16

18 TIESTO
CLUB LIFE: VOLUME TWO: MIAMI MUSICAL FREEDOM 004

SOUNDTRACK
STEP UP: REVOLUTION SUMMIT/INTERSCOPE 0170ICIGGA

ROB ZOMBIE
MONDO SEX HEAD GEFFEN 017046/LIME

6

3

24

12

22

22

38

GRIMES
VISIONS 400 3208'

KNIFE PARTY
RAGE VALLEY IEPI BIG BEAT/ATLANTIC DIGITAL EX/AG

MADONNA
MDNA LIVE NATION/INTERSCOPE 016658"AGA

TOBYMAC
IM MO & FREITD A REMIX PROJECT FOKRIONT =EMI CMG

KORN
THE PATH OF TOTALITY ROADRUNNER 617728

BLOOD ON THE DANCE FLOOR
EVOLUTION DARK FANTASY 001/THE COLLECTIVE

MARTIN SOLVEIG
SMASH BIG BEAT/ATLANTIC DIGITAL EX/AG

FOUR TET
PINK TEXT DIGITAL EX

SCISSOR SISTERS
MAGIC HOUR POLYDOR 016984/CASABLANCA

OWL CITY
ALL RINGS BRIGHT AND BEAUTIFUL UNIVERSAL REPUBLIC 015911'

t6. TITLE
ARTIST AMPRINT/PROMOTIONLABEL

1 1 16

IMF 3 19

3 19

14 2 12

6 11

Kr 9 13

IL7 5 25

10 10

9 8 16

10 7 8

RD11 13

12 12 15

13 13 10

16 5

15 15 3

PO 18 19

17 14 27

C) 19 6

 24 3

0
22 20

9WKS
LET'S GO
CALVIN HARRIS FEAT. NE -TO ULTRA

LIGHTS
ELLIE GOULDING CHERRYTREE/INTERSCOPE

WHERE HAVE YOU BEEN
RIHANNA SRP/DEF JAMADJA4G

WIDE AWAKE
KATY PERRY CAPITOL

THE VELDT
DEADMAU5 FEAT. CHRIS JAMES MAU5TRAP/ULTRA

THE NIGHT OUT
MARTIN SOLVEIG BIG BEAT/ATLANTIC

TITANIUM
DAVIS GUMA FEAT. SIA VAIAT A MUSIC/ASTRALWERKS/CAPITOL

WE OWN THE NIGHT
11ESTO & WOLFGANG GARDINER FEAT. WCIANAMUSICAL FREFD0111

SCREAM
USHER RCA

SPECTRUM
ZE00 FEAT. MATTHEW KOMA INTERSCOPE

SILHOUETTES
AVICII FEAT. SAU3A AL FAKIR LEVELSNERATOIIVATOM EMPIREANTERSCOPE

WE RUN THE NIGHT
HAVANA BROWN FEAT. PITBULL 210I/UNIVERSAL REPUBUC

CHASING THE SUN
THE WANTED GLOBAL TALENT/MERCURY/IDJMG

WHISTLE
FLO RIDA POE BOY/ATLANTIC

WANT U BACK
CHER LLOYD SYCO/EPIC

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY/INTERSCOPE

CAN'T STOP ME
AFROJACK & SHERMANOLOGY ROBBINS

YOU'RE GONNA LOVE AGAIN
NERVO ASTRALWERKS/CAPITOL

POUND THE ALARM
NICKI MINAJ YOUNG KIONETICASH MONEY/UNIVERSAL REPUBUC

BLOW ME (ONE LAST KISS)
P!NK RCA

LETMELOVEYOUIUNTILYOULEARNTOLOVEYOURSELFI
NE -Y0 MOTOWN/IDJMG

9 I DON'T LIKE YOU
EVA SIMONS CHERRYTREEIINTERSCOPE

23 17
14 CONCRETE ANGEL

GARETH EMERY FEAT. CHRISTINA NOVELL! NEXT PLATEAU

CD AS LONG AS YOU LOVE ME
MEIN BOER NAT. BIG SEAN SCH001130VRAW01,0 BRALKISIANEVIEUM6

2, 28 LONG TIME
JOHN DE SOHN FEAT. ANDREAS MOE EPIC

L9 10 4

1Pre 12 2

11 8 3

12 II 10

ID 13 42

111) 22 20

Et 19 3

ID 9

0 TRADITIONAL
JAZZ ALBUMS'"

330
O2 19

1E/ 3 41

110 4 30

4 1 50

5 13

37

7 7 26

ARTIST
TITLE IMPRiNT&NUMBERKASTRIBUTINGIAREL

KKS
CHRIS BOTTI
IMPRESSIONS COLUMBIA 60352

FRANK SINATRA
SINATRA: BEST OF THE BEST REPRISE 79760/CAPITOL

PAUL MCCARTNEY
KISSES ON THE BOTTOM MPLMEAR 33369'/CONCORD

TONY BENNETT
DUETS II RPM 66253/COLUMBIA

MELODY GARDOT
THE ABSENCE DECCNVERVE 016816.11/G

SOUNDTRACK
MIDNIGHT IN PARIS MADISON GATE 63482 EX

ROBERT GLASPER EXPERIMENT
BLACK RADIO BLUE NOTE 88333.

8 6
3 BRANFORD MARSALIS QUARTET r

FOUR MFS PLAYIN' TUNES MARSALIS 0018

CHRISTIAN SCOTT
CHRISTAIN A MODE ADJUAH OMNI AMERICAP133737/CANCORD

LLOYD PRICE
I'M FEEUNG GOOD! LPM 22475

KEIIHNIRRETIMIGAMARBIPAIIEDARESMONCHRISTEMEN

SLEEPER: TOKYO, APRIL 16TH, 1979 ECM 017162/DECCA

RAVI COLTRANE
SPIRIT FICTION BLUE NOTE 18957

PINK MARTINI
RETROSPECTIVE HEINZ II

TONY BENNETT
ISN'T IT ROMANTIC, CONCORD 33463

SUSIE ARIOLI FEAT. JORDAN OFFICER
ALL THE WAY JAllHEAOS 1192

I

O

3330
ARTIST
TIRE IMPRINT& NUMBER/DISTRIBUTING LABEL

1 3
MARCUS MILLER

1

to 4 10

RENAISSAIXE3OEUCESCONC000 JAll 33191C0NC0RD

GERALD ALBRIGHT/NORMAN BROWN
24/7 CONCORD JAZZ 33445/C0NC0RD

I-, 24 ESPERANZA SPALDING
RADIO MUSIC SOCIETY MONTUNOGIEADS UP 33174/CONCORD

4 3
 BRIAN CULBERTSON

DREAMS VERVE 016842/VG

TROMBONE SHORTY
FOR TRUE VERVE FORECAST 015586NG

JONATHAN FRITZEN
MAGICAL NORDIC NIGHTS 0103

PET METHENY
UNITY BAND METHENYMONESUCH 531257/WARNER BROS.

ro DI JEFF KASHIWA
LET IT RIDE NATIVE LANGUAGE 0977

12
9 ROB WHITE

JUST KICKIN' IT QUEEN OF SHEBA/HUSH 91273/ORPHEUS

1 0 6 4
VARIOUS ARTISTS
LUTHER, TEDDY & MARVIN SHANACHIE 5196

11 10
16 RAHNI SONG

BREAKIN' THE RULES QUEEN OF SHEBA/1/3K 91267/HUSH

12 1, PAUL HARDCASTLE
THE CHILL LOUNGE VOLUME 1 TRIPPIN 'N' RHYTHM 57

ERIMAJ
CONFLICT OF A MAN DON'T CRY DIGITAL EXCD CI

14 14 9
JOE JACKSON
THE DUKE RAZOR & TIE 83270

15 9 9
KENNY G & RAHUL SHARMA

NAMASTE CONCORD 33816

IggifiARTIST IMPRINT/PROMOTIONLABEL

FEELIN' IT
1 1 12

DAVID BENOIT HEADS UP/CMG

1.1 2 10

5#15
IN THE MOMENT
GERALD ALBRIGHT / NORMAN BROWN CONCORD JAll/CMG

in 3 9 JEFFCITYLORBER FUSION HEADS UP/CMG

Cr 4 12

EI9 2

ICI 8 8

CAN'T STOP NOW
VINCENT INGALA VINCENT INGALA

LATELY
ANITA BAKER BLUE NOTE/CAPITOL

ON YOUR FEET
JULIAN VAUGHN TRIPPIN 'N' RHYTHM

rcvBETWEEN US
7 - NICHOLAS COLE CUTMORE

0 18 A DAY IN PARIS
CRAIG SHARMAT INNERVISION

14
DOES ANYBODY REAU.Y KNOW WHAT TIME IT IS?

9 5 BRIAN BROMBERG ARTISTRY/MACK AVENUE

10 6 15
KENNYNAM GA&STRAEHUL SHARMA CONCORD/CMG

13 5 COUGARS & GIGOLOS
THE RIPPINGTONS FEAT. RUSS FREEMAN PEAK/EONE

I6
YOU'RE THE ONE FOR ME
BLAKE AARON INNERVISION

13 12 9
MARCUS ANDERSONFEAT. FOUR80EAST ANDERSON

14 14 9
SUNDAY VIBE
BEN TANKARD FEAT. TIM BOWMAN BEN-JAMIN' UNIVERSAL

15 11
18 YOUR SMILE

BRIAN CULBERTSON VERVE
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6

8

14

15

M ARTIST

,M11

6 TITLE IMPRINT&NUMBER/DISTRIBUFING lAtiEL

1 14

2 25

9 14

4 10

3 6

6 31

8 28

5 18

7 35

15 20

14 12

SOUNDTRACK
MOONRISE IONGDOM FOCUS FEATURES718892/MIXO

RE-ENTRY

NEW

VARIOUS ARTISTS
UFESCAPES OASSICAL WASS SELIEF UFESCAPES 56I07EXII030 MEDIA

HJ LIM
BEETHOVEN: COMPLETE PIANO SONATAS EMI CLASSICS DIGITAL 13(

DANIEL BARENBOIM
BEETHOVEN FOR ALL DECCAIDG 01687VDECCA CLASSICS

MILOS KARADAGLIC
PASION MERCURY CLASSICS/DG 017031DECCA CLASSICS

MORMON TABERNACLE CHOIR
GLOM, MUSIC OF REJOICING MORMON TABERNACLE CHOIR 9:63764

ZUILLBAILEYIJUNMARKLANDIANAPOLISSYMPHONYORCH.

DVORAK: CELLO CONCERTO TELARC 32927/CONCORD

AUDIOMACHINE
CHRONICLES AUDIOMACHINE 74741

SOUNDTRACK
(*WON ABBEY CARNIVAL/MASTERPIECE 016XODECCA 1,1)
ERIC WHITACRE

WATER NIGHT DECCA 016636

DAVID GARRETT/ROYAL PHILHARMONIC ORCHESTRA

LEGACY BEETHOVEN VIOLIN CONIXTROAREISLER DECCA 016841

ZUILL BAILEY/AWADAGIN PRATT
BRAHMS: WORKS FOR CELLO NV PLANOTELARC316ACONCODD

NELSON FREIRE
BRASIUSO VILA -LOBOS& FRONDS DECCA 017179DECEA CLASSICS

AVI AVITAL
BACH DS 016801/DECCA CLASSICS

13
4 AUDIOMACHINE

11 9

EPICA AUDIOMACHINE 71181

0
11)

I
m
a
110

12

14

15

53 3o
,m '61 ARTIST

T1TLE MPRI,TWL1,..EFF DISTFRUTPZU,REL

0

26
IL VOLO

4I2 .'AU MAT OP& KLEBSUICAROB3160;64 ENO14 WKS

IL VOLO
IL VOLO OPERA BLUESGATICA/RENTORGEFFEN 015517AGA

04
JACKIE EVANCHO
DREAM WITH ME SYCO 8706I/COLUMBIA

1 42 WICKED
DIVO

WICKED GAME SYCO 964481COLUMBIA

4
41 ANDREA BOCELLI

CONCERTO: ONE NIGHT IN CENTRAL PARK SUGAR 01597ZDECCA

8
42 JIM BRICKMAN

ROMANZA SOMERSET 56142 EX if
6

39 THE PIANO GUYS ----
HITS VOLUME 1 THE PIANO GUYS 3752 EX

7
42 LONDON PHILHARMONIC ORCHESTRA

THE GREATEST VIDEO GAME MUSIC X5 114

10
 2CELLOS

2CELLOS MASTERWORKS 91011/SONY MASTERWORKS

9 44 YO-YOMAISTUARTDUNCANIEDGARMEYERICHRISTHILE

12

11

13

14

15 43 TORI AMOS
NIGHT OF HUNTERS OG 015849'/DECCA

THE GOAT RODEO CEng/ISSN CASSEA.81118SONT MASTER/0001S

NATHAN PACHECO
TORECOOK. MOON PACIIECO IINDSIEY 4.A11smEsommanAm

12 ALFIE BOE
ALFIE DECCA 016422

NOAH STEWART
NOAH VERVE 017012IVG

IL YOLO ESMATROPERA BUISGAROVROTTOIGEfFEN 05451M 01
64 IL VOLO

U

0 WORLD ALBUMS -1k

el
11114
t6. ARTIST

55,3 TinE tmenArr&vurnatoismaksrmu,aci.

1 1

4 6

2 4

IF 3 3

111) 5 26

6 6 31

7 7 5

I_C) 9 4

ID 13 40

Tel 10 23

11 8 10

DEAD CAN DANCE
ANASTASIS PIAS 55'

PSY
ISIX RULES): PART IEPITG DIGITAL EX

GAELIC STORM
CHICKEN BOXER LOST AGAIN 20061

ANTIBALAS
ANTIBALAS OAPTONE 0207

CELTIC THUNDER
VOYAGE CELTIC THUNDER 016471/0ECCA

CELTIC WOMAN
BELIEVE MANHATTAN 79660

THE VERY BEST
FATIATMK MOSIII MOSHI 4953791./COOPERATIVE

CELTIC THUNDER
VOYAGE II CELTIC THUNDER/DECCA 017223 EX/VG

SOUNDTRACK
THE OESCENOANTSFOXIOW CLASSICAL MOONY MASIERWOOKS

VARIOUS ARTISTS
UFESCAPES JUST RELAX: MAUI MOOD MEDIA 58102 E(

VARIOUS ARTISTS
CAFE CON MUSICA NATIONAL 20078 EX/STARBUCKS

=SOUNDTRACK
THE DEMOB IAISE ROM RE MO1tlN PIDIENRAVELM DEMEGAUXELli

13 y
LIFESCAPES: AFTERNOON IN PARIS MOOD MEDIA 58097 EX

12 23 VARIOUS ARTISTS
LE

14 15 9
KENNY G & RAHUL SHARMA
NAMASTE CONCORD 33816

JANKA NABAY & THE BUBU GANG
CY VAV CALI Or. M.,
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t HOT LATIN SONGS -
5 TITLE

53 3g ANSI IMPRINT/PRORIOTIONI. AB Fl

7 6
NO ME COMPARES

0
0

2 16

Is

P7

k'9

O 21 7

O 20 6

12 I

13 10 29

14 12 38

(1) 15 18

O 25 4

O 22 4

41) 19 4

19 11 38

20 17 13

21 16 20

22 14 19

CD29 7

24 24 7

O 30 11

26 23 3

 34 7

28 26 15

31 10

30 28 17

 47 4

32 33 13

33 37 5

3

4

6

14

17

11

5

13

8 8

9

31

26

17

34

O 50 16

O 42 4

0 44 11

ALEJANDROSAN2UNVERSALIALISICLXINOUNILE

MIRANDO AL CIELO
ROBERTOTAPIAFONOVISNUMLE

HASTA QUE SALGA EL SOL
DON OMAR OKANATONACHETLUMLE

PASARELA
DADDYYMIKEE EL CARTEUCAPROL LATIN

SIN RESPIRACION
BANDALRECODOOECRUZUZARRAGA FONOVISAMMLE

AMOR CONFUSO
GERAFID00I112 OWSONYMUSIC LATIN

Al SE EU TE PEGO
MICHEETELO PANTANNAURGEISONYMUSIC LATIN

INCONDICIONAL
PRINCE ROYCE TOP STOP

DUTTY LOVE
DON MARREN( NAM RIATASHA ORFANATEUMACHETEMMLE

GENTE BATALLOSA
CAME 93FEAT.BANDACARNAVAL DISAMMLE

CABECITA DURA
IA ARROUADORABANDMIUMON DE RENE CAMAE110 DtSkUMLE

DAME LA OLA
TITO 13.BANIBINT SIENTE

UN HOMBRE NORMAL
ESPINOZAPAZADEOMAX/DISAMMLE

BAILANDO POR EL MUN DO
JUAN MAGANFEMPTIBULER Elan SONY MUSIC LATIN

EL PASADO ES PASADO
LA ADICTIVABANDASAN JOSE COMMAS SONY MUSIC LATIN

TE QUIERO
AFUONAMETAMORFONS

BALADA (TCHERERE TCHE TCHE)
GUSTITWOUMA PANTANNAL/RGE/SOM LIVRE/SONY MUSIC LATIN

ALGO ME GUSTA DE TI
WISIN&YANDB.FEAT.CHRIS BROWN &T -PAIN MACHETE/MEE

LLAMADA DE MI EX
IA ARROUADORABANDAELUMONDE RERIECAMACHO DiSAMMLE

WHERE HAVE YOU BEEN
RIHANNASRP/DEFJAMADJMG

ADDICTED TO YOU
SHAPIRA EPI C/SONY MUSIC LATIN

LA MOSCA
LOS NOROSCOPOSDEDURANGOFFACHUY WARP= FORMAL Mt -

EL BUEN EJEMPLO
CAUBREBIDISNUMLE

HASTA QUE TECONOCI
MANAWARNER LATINA

ERES MI SUENO
FONSECA PROYECTO NASHMANDYSONY MUSIC LATIN

DIOSA DE LOS CORAZONES
KEN421061.1.080,1ENNOS ARCANGEL& RIM PINA

WILL U STILL LOVE ME TOMORROW
LESUE GRACE TOP STOP

ESTILO ITALIANO
JESUSOJEMYSISPARENIES DISCOS SONFONOVISNUMLE

TE MIRABAS MAS BONITA
CHUTUZAFIRAGAYSUBANDATERRASIIMENSE DISAMMI

LA DIABLA
ROMEO SANTOS SONY MUSIC LATIN

365 DIAS
LOSTUCANES DENNANA FONOV1SANNILE

LA DE LA MALA SUERTE
JESSERJOYWARNERLATINA

ECHA PA'LLA (MANOS PA'RRIBA)
PITBULL MR IINFAMOUS ARTIST/SONY MUSIC LATIN

LLU EVE
INTOCABLE G000

TE VOY A AMAR
Anl UNIVERSAL MUSIC LATINOMMLE

LAS MORENAS
EL COYOTE Y SU BANOARERRASANTA ISAMORENA

O HOTSHOT MI PROMESA
DEBUT PESADO DISAMWE

38 41 6

O 46 4

GOIN' IN
JENNIFER LOPEZ FEAT. RONDA ISLANDADJMG

EN EL AMOR HAY QUE PERDONAR
BEUNDACANTOLLAT1N

0 C1 SOLO VINE A DESPEDIRME
GERARDOOFMZ DEL/SONY MUSIC LATIN

41 45 18
DANCE AGAIN
JENNIFERLOPEZ FEN: PITBULIEFIC

0 CI DONDE ESTES LLEGARE
AIM& FIDO SONY MUSIC LATIN

43 36 DESCUIDE
MONTEZDE DURANGO VIVA/SONY MUSIC LATIN

44 9 DISENAME
JOANSEBASMANFA S/SKALO NA

45 38
12 QUE PENSABAS?

HORACIO PALENCIA FONOVISNUMLE 40 3 YA TE OLVIDE
YU 0101A SO NY MUSIC LATIN

0 cm NO SIGUE MODASA.K.A. ELLA NO SIGUE MOUS
DON OMARFEATJUAN MAGNI ORFANATONACHETEUMLEm= ELLA LO QUE QUIERE ES SALSA
VICTOR MAMORU KNAVISONYMUSIC LAT1N

49 35 3 WHISTLE
FLORIOA POE BOY/MANTIC

50
40 19

49150

THE LEADER
WNW &YANDEL.JENNIFER LOPEZ MACHETEMMLE

Alejandro Sam occupies the No.1 spot on

Hot Latin Songs for the first time since

2009 as "No Me Compares" trots 7-1. The

Greatest Gainer/Airplay honoree is Sanz's

fifth topper on the tally. The song also

lifts to No.1 on Latin Pop Airplay (2-1) and

Tropical Airplay (13-1).

OTOPLATIN ALBUMS-
, -5 EE ARTIST

;7.g gi 3o TITLE IMPRINT/DISTRIBUTING LABEL

O la la VARIOUS ARTISTS
LAFORMLIATIECONPAWFINA702C8SONYMUSICIATII 1 WISIN & YANDEL

1.106E9MACHOT016992MMLE

0 =Pp:SADO...1u.
O 3 42

113 5 17

6 2 20

O N 94

8 7 16

9 6 5

10 8 8

11 9 2

12 4 13

13 11 16

O 14 9

PRINCE ROYCE
PHASE I TOP STOP 593077/AG

SHAKIRA
SUERS% PIC 7743340NY MUSIC ATIN

LOS BUKIS
10044061500TOS F0N0VISA01685NUMLE

ROBERTO TAPIA
ELMUCHACHOFONOVISA01702SMPALE

ROMEO SANTOS
FORMA VOL 1 SONY MUSIC LATIN 046

MID2 NEWGENEMBON ORFANATEIMACHE11016829MMLE

DON OMAR

I

JESUS OJEDA Y SUS PARIENTES
ESTILOITALIANOO1SCOS SOUFONOVISA 01714444W F

JULION ALVAREZ Y SU NORTENO BANDA
EN141/0 DISA0172MALE

JUAN ES
JJANESM1WNPWGGED ONNEPSALMUSICIARN00183101PALE 

CONJUNTO PRIMAVERA
ICONOS15E0TOS FONOVISA01686I4VMLE

MARCO ANTONIO SOLIS
UNA NOCHE DEWNA HABARWONOVISA 01703BUMLE

0 CI IVY QUEEN
MUSA MUSANENEMUSIC/UNIVERSALMUSICLATIN065515)11411 a

16 16 23
EL TRONO DE MEXICO
LOMEJOR DE ELIRONO DEINDOCOFONOVISA016614MMIE

 21 A6 3BALLMTYLMJN uY

MLE

ElHECTOR ACOSTA
03413.0020110119TODAWNSALS6HIERNIMISLA1606OQIME r

19 13

20 10

21 12

22 19

CD35

24 15

25 18

26 22

O 34
O 28
29 25

30 23

5 LOS INQUIETOS DEL NORTE
L3517AEITSCE/640AFREOHEIAMSBRU00001ISCLINN54LIAE

3 LAARROLLADORABANDA ELUMONDERENECAMACHO

ICONOSZDOTOS DISA017115UMLE

CONJUNTO ATARDECER
DE MIL BIANERAS. 0106OSB2BNMLE

, JESSE &JOY
CONOLIENSEOUEDAELPERRO, WARNER IATINA 529227

LAARROUADORABANOA RUMOR DERENECAMACHO
iRREVERSIBLF-2712 DISA0164.51MMLE

14 LUCERO & JOAN SEBASTIAN
UNLI.P.10 SHALONA6019

4 LOS YONIC'S
ICONOSZEOTOS FONOV1SA017134/UMLE

27
ESPINOZA PAZ
U N iimenumniAmEomAxioisA °mama

129 CAMILA
DEJAITIEDEAMIR SONYMUSIC LATIN 9611

VARIOUS ARTISTS
LASBANOASROMANTICASDEM6tlCA2112DISA0IE31P UME

9 EL TRONO DE MEXICO
A CORAZONABIERTO FONOVISA GI 6961MMLE

12 LOS HOROSCOPOS DE DURANGO
YENTASPERO BUENAS- 10 N0VISA01943/UMLE

30
 TIERRA CALI

0SIGUIDENIORCTONASSIUSGUWEGAIH00CUCN01N1330111E

32 26
7 VARIOUS ARTISTS

TOPZINIANAPASECWILSOWPAVERIAINHAPARIEW7INEHIC

33 29 47 ARJONA
INDEPENNENIE METAMORFOSIS 529311PNARNER LATINA

34 17 4
K ANY GARCIA
KANY GARCIA SONY MUSIC LATIN 41912

C
36

38

39

67 40
JENNI RIVERA

31

38

33

20

PACE
SETTER JOYASPRESSIDASBANOAFON1643516111WEE

6 BANDA CARNAVAL
MAMMA/B. DISA016504MMLE

90 DON OMAR
MEETNEORPHANS ORFANATOMACHE1E014%7M4LE

MANA
DRAMAYWZ WARNER LATINA SIM

2 REVOLVER CANNABIS
SEREMOSETERNOS_ DEL4549/SONYMUSIC IA11 N

O 37 51

41 27

42 36

GERARDO ORTIZ
ENTRE POSY ELOIABLO DEL91251/S0NYMUSIC LATIN

4 PITBULL
MAMA= PAR 3RifAMOLSARIIST323SYSONYMUSICLOON

26 CALIBRE 50
FIRM/HAMM DISA016554UMLE©=

©®
JENNI RIVERA
JOYAS PRESTADAS POP FONOVISA35468111MLE

44
32

3 LOS HEREDEROS DE NUEVO LEON
A PARTIR DEAHORA SERCA 6951

CA MILO SESTO
20 GRANDES °NOS VERSO)))

40 43 8
LOS JILGU EROS DEL ARROYO
CHIHUAHUAY SUS CANTARES PLATINO 9503

47 42 16 DJ GELD
RESTATREALFONOVISAOIEBRIMMLE

48 41 3
LOS RIELEROS DEL NORTE
ICONOSSOOTOS FONOV1SA 017137MM1E

49 40 10
VARIOUS ARTISTS
CAFE CON MUSICANATIONAL2007890STARBUCKS

 60 54 VARIOUS ARTISTS
LAS MAS MUMS 11111INAL M&GSOUNOM

Calibre 50 celebrates its first top 10

on Hot Latin Songs with its sixth

chart entry as "Genie Batalosa"

(featuring Banda (arnaval)

surges 21-10. The group's prior best

ranking was with previous single

"Mujer de Todos Mujer de Nadie," which peaked at No. 12 in May.
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gh REGIONAL
VW MEXICAN ALBUMS -

0
ARTIST

33 g TITLE IMPRINT/DISTRIBUTING LABEL

Cl #1 PESADO
MIPROAESAOISA0171951.1MLE

2 2
16

LOS BUKIS
ICONOWSIDOTOS FONOVISA016/59/MLE

3 1 5

O 3 8

5 4 2

O 6 16

O 10 22

O 13 37

9 8 5

10 5 3

11 7 7

ROBERTO TAPIA
EL MUCHACHO FONOVISA01703NUMLE

JESUS OJEDA Y SUS PARIENTES
ESITLOITALIANO DISCOS SONFONOVISA017144/UMLE

JU LION ALVAREZ Y SU NORTENO BANDA
EN VIVO DISA0177271LMLE

CONJUNTO PRIMAVERA
ICONOSSENTOS FONOVISA0161361YUMLE

EL TRONO DE MEXICO
LOMEJORIKELTRONODEMEOCO FONOVISA01461441AI1E

3BALLMTY
IN1ENTALOFONOVISA354E63/UMLE

LOS INQUIETOS DEL NORTE
LOSHOWNSORNSIAPP.LAELIUSCSOFLUMERSUANN1106$616

lAARROLLADORABANDAELOMONDERENECAMACHO
1CONOSISEXIT0S DISA017115MM1E

CONJUNTO ATARDECER
DE MILNWERAS- DISA0169211MMIE

LAARROLLADORABANDAELOMONDERENECAMACRO

IRREVERSIBLE.2012 DI SA 01645IMMLE

13 9 14

14 11 3

15 14 27

 17 30

17 16 9

18 15 12

18 49C

IN LU,10 SKALONANHO

LUCERO &JOAN SEBASTIAN

LOS YONIC'S
ICONOSI50OTOSFONOVISA0171384.11ALE

ESPINOZA PAZ
UNHOMBRENORMALL/IDEOMAIODISA01659ylM4LE JI

lASBNIDASROINWIXASDEAMERICA201201SA016NZUMIE

VARIOUS ARTISTS
[

EL TRONO DE MEXICO
ACORAZONABIERTO FONOVISA01686NUMLE

LOS HOROSCOPOS DE DURANGO
-VIEJITAS PERO BUMS- FONOVISA01943MMLE

TIERRA CALI
LN50LONANOINCION44ESEHLISCIPIKASALMUSELARN065111RVil

JENNI RIVERA
JOYAS PRESTADAS: BANDA FONOVISA .5165S UWE

,,
2f, 5 ARTIST

u§' 53 "§'E, MEE (IMPRINT/DISTRIBUTING [ABEL

O
7 I3

ROMEO SANTOS
FORMUIAVOL1 SONYMUSIC LATIN 82046 1-21

C© I

20
PRINCE ROYCE

PHASE!! TOP STOP 530077/AG©®
23V/KS

HECTOR ACOSTA
GYM COBBNISEIRIDANAET/LECAPRERBLUBELIMOBOOLAIE

4 3 , AVENTURA
14+14 PREMIUM 11011410221 VSONY MUSIC LATIN

JUAN LUIS GUERRA 440
COLECCIONCRLST1ANA CAPITOL AT1N 2E678

5 26

4 9

0
6

0 31 VICTOR MANUELLE
BUSCO UN PUEBLO SONY MUSIC LA111498750

O 0 14 CHEO FELICIANO/RUBEN BLADES
EBASAYAJA ARIEL RIVAS WM

LOSMONSBSFLASIWENNLEIDINANISALINSIELN1I06SOVUIWE

9 7 17 ELVIS CRESPO

 10 10 FRANKIE RUIZ
MIEDIERAONLOSCIANCOSUTWRSAIMU6ICLARNO016338W.F

11 9
1, VARIOUS ARTISTS

SUPERSALSASURWIER2012 PLANET279

O FONSECA
IWSION PROYECTO NASHMANDY45271 /SONY MUSIC LATIN ti

13 13
31

GILBERTO SANTA ROSA
CANCIONESDEAMORLOYESONGS SONY MUSICLAT1N 91146

p

1

N'KLABE
LASALSAVIVE NULIFE 580/51SONY MUSIC LATIN

14 CHARLIE ZAA

15

C
.0

18

14
51

DE BOHEMIA THE ENTITY 1099

12 51 OMEGA
EL DEMO D8.11014/2 PLANET 226

18
, VARIOUS ARTISTS

IDBIZOLAWCOL3;VIACOD92/964SCIMOSSLISCIATBSIZILI1I

17
12 HECTOR LAVOE

AN1HOLOG0 FANIA 46=716/C001GO

EDDIE SANTIAGO
16 15

GDERACIOINOSCIANCOS LNM:RSALMJSICIATINOMEIZTAIMLE

19 57 LUIS ENRIQUE
SOYYSERE TOP STOPIORWSONY MUSIC LATIN

 19 8
LALO RODRIGUEZ

INGDERACIONLOSCUSXOSURMASALNLISIEINNOOSSNUMLE

LATIN POP ALBUMS"

41
ARTIST
TITLENPAINIMISTRIBUTING LABEL

O 5 94

2 1 13

3

4

0

8

to
0
12

2 9

4 28

9 129

6 7

7 47

3 4

8 72

REENTRY

NEW

10 10

113 11 41

O 16 27

O 17 36

O 13 20

CI
18 14 31

O 18 51

20 12 3

SHAKIRA
13 WKS SALE 00001 EPIC 7743360NY MUSIC LATIN

JUANES
JUARES MD/UNPLUGGED UIV REFtSALMUSCLARNOMBROUIALE

MARCO ANTONIO SOLIS
UNA NOCHE DEWNA HABARRONOVISA017036MMLE

JESSE & JOY
CON OUENSEOUEDAELPERROT WARNER LABNA 529227

CAMILA
DEJARTEKAMAR SONY MUSIC LATIN 59061

BPSEIRMEIRIBCOMBOWAWINIAIMONBRIBIN(851516
VARIOUS ARTISTS

ARJONA
INDEPENOIENTEMETAMORFOSIS 529011/WARNER LATINA

KANY GARCIA
HANYGARCIA SONY MUSIC LATIN 40942

MANA
DRAMAY1112 WARNER LATINA 526530

JENNI RIVERA
JOYASPRESTADAS POP FONOVISA351EROMMLE

CAMILO SESTO
Z6 GRADES 50106 VERSE 9060

VARIOUS ARTISTS
CAFE CON MUSICA NATIONAL20078 EX/STARBUCKS

MARC ANTHONY
DOS C1ASICOS SONYMUSICLAT1N84367

YURIDIA
PARAMI SONY MUSIC LATIN 97D57

REIK
PEW RO SONNMUSIC LAT1N 89571

DIEGO VERDAGUER
1.1VOWEREDIEGOVERDAGUERENLOSNS DIAM 8539

ARTHUR HANLON
OPTIJIHWE078FRINOSENSWID,PNEFEALMUSCLATI001738YME

ALEJANDRO FERNANDEZ
CANCIONFSDEAMOFt LOVESONGS SONYMUSICLATIN 91151

LOS YONIC'S
35ANNE1SA1110 FONOVISA351653/UMLE

LA QUINTA ESTACION
RESIERDAMECONCARDLSTALGOMAS- SOININSELA111143N1

0.
026 7,85265 ARTIST
45 55 35 ITU IMPRINT/DISTRIBUTING LABEL

O C:I 121 VARIOUS ARTISTS
1AFORICIA1HECOMIWNPINA70208SONYMUSICIATT4

O 1 , WISIN& YANDEL
UDERES MACHETE OINOVUNILE 2 17 DON OMAR
CERCINAPRISITTSIBI2 AMMON CRWIRWORTEOIESSUPAE

O ®IVY QUEENMUSA MUSNVEMMUSIGlINIVERSAL MUSICIAIN06551514AVIE

O 4  DON OMAR
MEETTHEORPHANS OFTANATEIMACHETE014957/UMLE

6 3 4
PITBULL
AM ARMANDO MR 3:6TA01OUSARTISTI0.L050NYMUSICIATN

7 5 6

0
0
13

14

15

KINTO SOL
FAMIUMEY NORIA LUZ50037JSONY MUSIC LABS©® ALEXIS & FIDO
POIENPENtE0_10 MS DURO SONY MUSIC LATIN 41220

, J ALVAREZ
°TOO NIVEL OEMUSICA NELFLOW1201

10 6 14 FARRUKO
TWRINISSIFIYABRUOONSWIFIGOONSUMGEIAMONSAIRE

ANA TIJOUX
LABAIANACIONAL20375

ALEXIS & FIDO
PERREOLOGIA SONY MUSIC LATIN 76E62

11 31

9 72

12 4

8 37

10 10

VARIOUS ARTISTS
LURAWRARON00ENEMUSICHNNEI6ILMUSICLA1IN06911111MIE

COSCULLUELA
ELMO NEFYIKIMILASEMSUNNERSALMOSICLATN065119114E

TEGO CALDERON
111EORIGINDIGNLODELPOIS.O.SELMLYIAPEJIGGIRIDIGITALD1

Ricardo Arjona nabs his 24th top 10 on

Latin Pop Airplay as "Te Ouiero" jumps

into the top tier (14-9). His total ties him

with (hayanne for fifth place among male

artists with the most top 10s.

A VARIOUS ARTISTS VICTORY
Pina Records Presenta: La Formula-The Company becomes only the third

various artists set to debut at No.1 on Top Latin Albums since 1993, when

the tally became a weeldy, Nielsen SoundScan-based chart The reggaeten

compilation bows with 4,000 sold, according to SoundScan. The last No.

1 -debuting various artists set was Hector "El Father" Presents: Los Rompe

Discotekas on July 15, 2006. Overall, La Formula is only the seventh
compilation to see the No.1 seat -Karinah Santiago
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1
NEw BOM BOM

SAM AND THE WOMP STIFF/ONE MORE TUNE

2 HOW WE DO (PARTY)
RITA ORA ROC NATION

4 NEW

ONE DAY / RECKONING SONG
ASAF AVIOAN & THE MOJOS FOUR

GOOD TIME
MICKY & CARLY RAE JEPSEN 604/SCHOOLBOY

5 2 READ ALL ABOUT IT, PT. III
EMELI SANDE VIRGIN

6 4 HEATWAVE
VALEYFEATURING MSDRICHAREKOWIE/011E MORE TUNE

7 6 SPECTRUM (SAY MY NAME)
FLORENCE 4. THE MACHINE ISLAND

, 5 CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

9 NEW WE
TAYLOR SWIFT BIG MACHINE

10 10
I FOLLOW RIVERS
LYKKE U LL RECORDINGS

0 CANADA
BILLBOARD CANADIAN HOT 100

4 2

(NIELSEN SOUNDSCAN/BOSI SEPTEMBER 8, 2012

GOOD TIME
OWIDIY8CAPLYMEIPS91014SCH00180YUIINERSALREPUEUC

2 1 WEARENEVEREVERGETTINGBACKTOGETHER
TAYLOR SWIFT BIG MACHINE

3 E ONE MORE NIGHT
MAROON 5 A&M/OCTONE

WIDE AWAKE
KATY PERRY CAPITOL

KISS YOU INSIDE OUT
HEOLEY UNIVERSAL

SOME NIGHTS
FUN. FUELED BY RAM E N

BLOW ME (ONE LAST KISS)
PINK RCA

8 B
WHISTLE
FLORIDA POE BOY/ATLANTIC

5 4

6 7

7 5

9 PAYPHONE
MAROON 5 FT. W12 KHAUFA A&M/OCTONE

10 13 LIGHTS
ELUE GOULDING POLYDOR

0 BRAZIL

iliii 1 (A PI3 0/N1ELSE AD

.., 2 MEUS ENCANTOS
PAULA FERNANDES UNIVERSAL

1 vCteuRs AROTSI
BUILDING

AUGUST 12, 2012

VARIOUS ARTISTS SOM LIVRE

VARIOUS ARTISTS SOM LIVRE

, 3 AVENIDA BRASIL: NACIONAL

4 NEw AVENIDA BRASIL: NACIONAL 2

AO VIVO: EM FLORIPA
VITOR& LEO SONY MUSIC

6 4 QUANDO CHEGA A NOITE
LUAN SANTANA SOM LITRE

7 NEW
OUSADIA E ELEGRIA
THIAGUINHOSOM LITRE

NEw CHEIAS DE CHARME
VARIOUS ARTISTS SOM LIVRE

9
RE

NA PEGADA DO ARROCHA
VARIOUS ARTISTS SO M LIVRE

10 7
0 QUE VOCE QUER SABER DE VERDADE
MARISA MONTE EMI

MEXICO

2

3

F4

531 (NIELSEN 80S) SEPTEMBER 8,2012

WHERE HAVE YOU BEEN
MANNA SRP/DEF JAM

AIRE SOY
MIGUEL BOSE & XIMENA SARINANA WARNER

WILD ONES
FLO RIM FT. SIA POE BOY/ATLANTIC

2

11

19

5 18

6 5

7

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOL BOYANTERSCOPE

CABECITA DURA
LAARROUADORABANDAELUMONDERENECAMACHODISA

WIDE AWAKE
KATY PERRY CAPITOL

8
EN EL AMOR HAY QUE PERDONAR
BEUNDA CAPITOL

8 6 NO ME COMPARES
ALEJANDRO SANZ UNIVERSAL

9 3
HASTA QUE TE CONOCI
MANA WARNER

10 26 CHASING THE SUN
THE WANTED GLOBAL TALENT/MERCURY

0 JAPAN
BILLBOARD JAPAN HOT 100

g

1

2

3

4

5

6

7

8

10

S (HANSHIN/SOUNDSCAN
JAPANIPLANTECH) SEPTEMBER 8 2012

 HASHIRE! BICYCLE
NOGIZAKA48SONY

31 THE BEGINNING
ONE OK ROCK A -SKETCH

SEXY, FREE & SINGLE
SUPER JUNIOR AVER -J -M ORE

NEW BEMYSHINE"KIMIWOHANASANAI"
BOYFRIEND BEING

65 WILD TRIBE
ACE OF SPADES RIPITIIMZONE

5 WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION sow

NATSUIRO DOT
AM MO RIGHT VICTOR

1

WANNA BEEEEll
KIS-MYFT2 AVEX J -MORE

3 KAGAYAKU TSUKI NO YONI
SUPERFLY WARNER

2 SPENDING ALL MY TIME
PERFUME UNIVERSAL

COKOREA
BILLBOARD KOREA K -POP HOT 100

SOB
IBILLBOARD KOREA, SEPTEMBER 8.2012

30
I NEED YOU
111J0 GAK 21A VIEWGA ENTERTAINMENT

2 1

GANGNAM STYLE
PSY CJ E&M & BON FACTORY

3 PANDORA
KARA DSP MEDIA

4 2

5 5

6 3

7 4
BEAST CUBE ENTERTAINMENT

MY LOVE
LEE JONG HYUNIOECNBLUE) HWA & DAM PICTURES

LOVING U
SISTAR STARSHIP ENTERTAINMENT

ONLY ONE
BOA SM ENTERTAINMENT

8 6

9 7

BEAUTIFUL NIGHT

PASSIONATE GOODBYE
PSY IFIAT.SUNG SWIYUNG) HWA & DAM PICTURES

WHAT SHOULD HAVE BEEN
PSY IFEAT. LE NA PARK) THE GROOVE ENT & HUB ENT.

10 22 ANYMORE
5E0 IN YOUNG SE 0 IN YOUNG COMPANY

f SPAIN

M (NIELSEN SOUNDSCAN

INTERNATIONAL) SEPTEMBER 8.2012

TE VOY A ESPERAR
JUAN AAAGAN FT. BELINDA SONY MUSIC

2 3

3 2

4

5 6

6 7

7

8

9 9

10 RE

4

DANCE AGAIN
JENNIFER LOPEZ FT. PITBULL EPIC

TACATA'
TACABRO DANCE AND LOVE

TE HE ECHADO DE MENOS
PABLO ALBORAN TR IM ECA

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

LOVUMBA (PRESTIGE)
DADDY YANKEE EL CARTEL

SOMEBODY THAT I USED TO KNOW
GOTYE FT. KIMEIRA SAMPLES N SECONDS/ELEVEN

RAYOS DE SOL
JOSE DE RICO FT. HENRY MENDEZ ROSTER

EUPHORIA
LOREEN WARNER

ME PONES TIERNO
RASEL8, BAUTE WARNER

AUSTRIA
miagmtamILLIK

gl ::1:E1:,:=Zsc" SEPTEMBER 8 2012

7 ONE DAY / RECKONING SONG
ASAF M/1 DAN &THE MOJOS FOUR

2 NEw SHE WOLF (FALLING TO PIECES)
DAVID GUMA FT. SIA WHAT A MUSIC

I FOLLOW RIVERS
3 9

LYME U LL RECORDINGS

4

5

6

7

8

2

7

3

6

I FOLLOW RIVERS
TRIGGERFINGER HUFTER

SUMMER JAM
R.I.O. FT. U -JEAN KONTOR

SOME NIGHTS
FUN. FUELED BY RAMEN

DON'T WAKE ME UP
CHRIS BROWN RCA

EASY
CRO CHIMPERATOR

9 NEW CDRUO CHIMPERATOR

10 NE. PUTZIBAR
UNGEBLEICHT MAJOR BABIES

GERMANY iimr
=1=1111::=Z1111

2

3

4

5

2

3

4

7

IMEOIA CONTROL) SEPTEMBER 8, 2012

ONE DAY / RECKONING SONG
ASAFAVIDAN &THE MOJOS FOUR

I FOLLOW RIVERS
MIKE U a RECORDINGS

BALADA(TCHETCHERERETCHETCHE)
GUSTTAVO UMA SUM LITRE

WORLD IN OUR HANDS
TAIO CRUZ 4141& BROADWAY

SUMMERTIME SADNESS
LANA DEL REY POLYDOR

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

TACATA'
TACABRO DANCE AND LOVE

EUPHORIA
LOREEN WARNER

SUMMER JAM
R.I.O. FT. U -JEAN BON TOR

WOLKE 7
MAX HERFIE FT. PHIUPP POISEL NESOLA

;-T- AUSTRALIA

gl gl MMM SEPTEMBER 8 2012

7 BATTLE SCARS
GUY SEBASTIAN FT. LUPE FIASCO SONY MUSIC

, SKINNY LOVE
2 1' BIRDY 14TH FLOOR

3 2 WEARENEVEREVERGETTINGBACKTOGETHER
TAYLOR SWIFT BIG MACHINE

4 3 BOOM BOOM
JUSTICE CREW SO NY MUSIC

5 HALL OF FAME
THE SCRIPT FT. WILLIAM PHONO GEN IC

6 4 ONE MORE NIGHT
MAROON 5.48(M/OCTONC

7
10

TURN UP THE LOVE
FAREAST MOVEMENT FT.COVER DRIVE CHERRYTREE

8 5 GOOD TIME
(MUTT & CARLY RAE JEPSEN 604/SCHOOLBOY

9 w PEOPLE HELP THE PEOPLE
BIM' 14TH FLOOR

10 6
SOME NIGHTS
FUN. FUELE D BY RAMEN

+ SWITZERLAND

SOUNDSCAN

SEPTEMBER 8.2012

1 ONE DAY / RECKONING SONG
ASAFAVIDAN & THE MOJOS F OUR

2 2 I FOLLOW RIVERS
LUKE U EL RECORDINGS

4 4

3 NEW SCHAU NICHT MEHR ZURUCK
XAVAS NAIDOO

SUMMER JAM
R.I.O. FT. 11JEAN KONTO R

5 3

6 6

7 5

8 9

SKYLINE
PEGASUS MOVE

SUMMERTIME SADNESS
LANA DEL REY POLYDOR

READ ALL ABOUT IT, PT. III
EMELI SANDE VIRGIN

WHISTLE
FLORIDA POE BOY

9 NEW SHE WOLF (FALLING TO PIECES)
DAVID GUMA FT. SIA WHAT A MUSIC

10 8
TACATA'

TACABRO DANCE AND LOVE

L NORWAYL
DIGITAL SONGS

FEIRSEANTSZAN,D1 SCAN

#3 53
1 9 I CRY

FLORIDA POE BOY

FLYTTA PA DEJ
AUNADEVECERSIGANDERSJOHANSSONENTERPRISF

3 2 LITEN FUGGEL
VAMP UNIVERSAL

SHE WOLF (FALLING TO PIECES)
DAVID GUETTA FT. SIA WHAT A MUSIC

AE VIL BARE DANS
SINUS EUASSEN SIRKUS ELIASSEN

2 3

SEPTEMBER 8, 2012

6 6 KALLENAVN
ADMIRAL P KNIRCKEFRITT

7 7
TACATA'
TACABRO DANCE AND LOVE

8 NEW 50 WAYS TO SAY GOODBYE
TRAIN COLUMBIA

9 WE ARE NEVER EVERGETTINGBACK TOGETHER

TAYLOR SWIFT BIG MACHINE

10 5 GOOD TIME
OWL CRT & CARLY RAEJEPSEN 604/SCHOOLBOY

UNITED KINGDOM
Ir-11:1E21:11

2

3

4

5

6

7

8

NEw BOM BOM
SAM AND THE WOMP STIFF/ONE MORE TUNE

HOW WE DO (PARTY)
RITA ORA ROC NATION

HEATWAVE
WILEY FT. MS 0 RICHARD COWIEJONE MORE TUNE

READ ALL ABOUT IT, PT. III
EMEU SANDE VIRGIN

NEW WEARENEVEREVERGETTINGBACKTOGETHER
TAYLOR SWIFT BIG MACHINE

SPECTRUM (SAY MY NAME)
FLORENCE THE MACH INE ISLAND

WATCHTOWER
DEVON FT. E0 SHEERAN ISLAND

, WE'LL BE COMING BACK
CALVIN HARRIS FT. EXAMPLE FLY EYE

9 NEW WONDERFUL
ANGEL ISLAND

10 B
SIMPLY AMAZING
TREY SONGZ SONGBOOK

NETHERLANDS

2

3

4

8 (NIELSEN SOUNDSCAN

g_ INTERNATIONAL) SEPTEMBER 8. 2012

1 1

ONE DAY / RECKONING SONG
ASAF AVIDAN 8, THE MOJOS FOUR

NEW MORE
SANDRA VAN NIEUWEAND MALL

4 THIS IS LOVE
WILLIAM FE EVA SIMONS WILLIAM

EUPHORIA
LOREEN WARNER

5 SLAPELOZE NACHTEN
THE OPPOSITES TOP NOTCH

6 NEW SHE WOLF (FALLING TO PIECES)
DAVID GUETTA FT. SIA WHAT A MUSIC

SKY ON FIRE
HANDSOME POETS PENNIES FROM HEAVEN

7 2

8 7

9 6

(THE OFFICIAL UK

CHARTS CO.) SEPTEMBER 8, 2012

2

3

GET FREE
MAJOR LAZER FT. AMBER COFFMAN DOWNTOWN

MILLION VOICES
OTTO KNOWS REFUNE

10 9
BEAUTY & DE BRAINS
NIELSON PACEMAKER

I BELGIUM
DIGITAL SONGS

mi
1 1

2 2

3 4

4 3

5 5

6 7

7 6

8 0

9 10

(NIELSEN SOUNDSCAN

INTERNATIONAL) SEPTEMBER 11, 2012

ONE DAY / RECKONING SONG
ASAF AVIDAN & THE MOJOS FOUR

THIS IS LOVE
WILLIAM FT. EVA SIMONS WI a I.AM

SPECTRUM (SAY MY NAME)
FLORENCE +THE MACHINE ISLAND

CAN'T GET BETTER THAN THIS
PARACHUTE YOUTH SWEAT IT OUTIAMFLF

GET FREE
MAJOR LAZER FT. AMBER COFFMAN DOWNTOWN

THE FEAR
BEN HOWARD TOT OU TARS

MILLION VOICES
OTTO KNOWS R E FUN E

GOOD TIME
OWL CITY & CARLY RAE JEPSEN 604/SCHOOLBOY

FEEL THE LOVE
RUDIMENTAL FT. JOHN NEWMAN BLACK BUTTER

lo NEW RAYOS DE SOL
JOSEOERICOFT.HENRYWCI2LAMUSIDUEDUBEAUMONCE

+ DENMARK
DIGITAL SONGS

NI:El:4 N C SEPTEMBER 8, 2012

1 OVERGIR MIG LANGSOMT
MARS LANGER SONY MUSIC

2 2 HELT MIN EGEN
LUC. FT. BARBARA MOLEKO SG M D

3 s
DJ BLUES
PANAMAH EASYTIGER

4 5 FLYTTA PA DEJ
AUNADEVECERSKIANDERSJOHANSSONENTERPRISF

5 8
LYSER I MORKE
MEDINA :LABELMACIE:

6 7
IN LOVE WITH THE WORLD
AURA (HONE KOOLMUSIC/MFD

7 4
NEDE MED KOLDSKAL
SMAG PA P3 DR

8 HUN TOG MIN GUITAR
9 MURI& MARIO UV

9 NEW Gps,AyNG GNAM STYLE

WE'LL BE COMING BACK10
RE CALVIN HARRIS FT. EXAMPLE FLY EYE

I FRANCE
DIGITAL SONGSARIMISP-

0 EELRSE ANT SiciNOUANLD, SCAN

SEPTEMBER 8, 2012

BARA BERE(FAZENDOBARABERE)
ALE% FERRARI ELECTRONEJO

2 3 THIS IS LOVE
WILLIAM FT. EVA SIMONSWI LLLAM

3 2 CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

4 WATI HOUSE
SEXION EFASSALTT \NATI. B

5 NEW SHE WOLF (FALLING TO PIECES)
DAVID GUMA FT. SIA WHAT A MUSIC

6 SKINNY LOVE
BIROY 14TH FLOOR

7
6 PARTY SHAKER

R.L O. FT. NICCO ZOOLAND

8 5 SOMEBODY THAT I USED TO KNOW
GOTYE FT. KIMBRA SAMPLES 'N SECONDS/ISLAND

9 7 BACK IN TIME
PITBULL MR. 305/POLO GROUNDS

10 io I FOLLOW RIVERS
LYKKE U LL RECORDINGS

I ITALY 1=t
DIGITAL SONGS I

23

2

3

4

4,
I, PIN ITEELRSNE ANT iSOUNDSCAN0NAL:

IL PULCINO PIO
PULCINO PIO G LOB 0/00 IT YOURSELf

CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

2

4

3

5 5

6 6

7 9

SEPTEMBER 8.2012

P.E.S.
CLUB DOGO FT. GIUUANO PALMA UNIVERSAL

BALADA(TCHETCHERERETCHETCHE)
GUSTTAVO UMA SOM LITRE

WHISTLE
FLORIDA POE BOY

NON VIVO PIU SENZA TE
BIAGIO ANIONACCI IRIS

LITTLE TALKS
OF MONSTERS AND MEN SKRIMSLEHF LAEKJARAS 1

SOME NIGHTS
FUN. FUELED BY RAM EN

SHE WOLF (FALLING TO PIECES)
9 NEW DAVID GUMA FT.SIA WHAT A MUSIC

0 8
MA CHERIE
DJ ANTOINE FT. THE BEAT SHAKERS GLOBAL

+ SWEDEN
DIGITAL SONGS

sg
EELRSNE ANT Sia0 AN,D, SCAN

SEPTEMBER 8, 2012

1
9

VART JAG AN GAR
STIFTELSEN AIARM

2 SHE WOLF (FALLING TO PIECES)
DAVID GUETTA FT. SIA WHAT A MUSIC

3 5 ONE MORE NIGHT
MAROON A&M/0 CTONE

4 2 DANSA PAUSA
PANETOZ PNTZ VAG EN

5 7 GREYHOUND
SWEDISH HOUSE MAFIA SHM

6 FLYTTA PA DEJ
AUNA DEVECERSKI ANDERSJOHANSSON ENTERPRISE

VP0EPTITBN

7 RI IICILO

ONA

LYCKLIGARE NU
LINNEA HENRIKSSON SONY MUSIC

9 8 LA LA LOVE
NI ADAMOU SONY MUSIC

10
NEW

SOME NIGHTS
FUN. FUELED BY RAM EN

FINLAND 411.

7atatil=-111
IrEELRSNE S, 00NUANLD) SCAN

SEPTEMBER 8, 2012

GANGNAM STYLE
PSY YG

2 3 THIS IS LOVE
WILLIAM FT. EVA SIMONSWILL I.AM

3 NEW SHE WOLF (FALLING TO PIECES)
DAVID GUM FT. SIA WHAT A MUSIC

4 2 ONE MORE NIGHT
MAROON SAMOCTONE

5 NEW MOLLY THE MURDERER
STURM UND NANG MC/HELSINKI

ENEMMAN DU00 KU SOOLOO
6 RE KUNINGASIDEA WARNER

7 1 CALL ME MAYBE
CARLY RAE JEPSEN 604/SCHOOLBOY

8 8

POUND THE ALARM
NICK! MINAJ YOUNG MONEY/CASH MONEY

TOUCH THE SKY
9 NEW SEAN PAUL FT. DJ AMMO VP

OUTTA MY HEAD10 RE
DIANORA UNIVERSAL

Data for week of SEPTEMBER 8, 2012 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 43
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EXECUTIVE
TuRINTABI =
Send submissions to: exec@billboard.com

RECORD COMPANIES: Island Def Jam Music Group names
Liza Joseph VP of A&R administration for the West Coast. She
was director of A&R administration at Warner Bros. Records.

PUBLISHING: ASCAP appoints Elizabeth Matthews executive
VP/general counsel. She was executive VP/deputy general
counsel at Viacom Media Networks.

Kobalt Music Group in the United Kingdom names Miller
Williams senior VP of creative. He was managing director at
Global Talent.

Pat Higdon teams with SONGS Music Publishing to
relaunch publishing company Patrick Joseph Music, which
he created in 1989. He was president of Universal Music
Publishing Group Nashville.

HUTTON

DISTRIBUTION: RED Distribution promotes Mary Ashley
Johnson to VP of field sales and marketing. She was director
of national accounts.

TOURING: C3 Presents taps Mike Krebs to oversee casino
operations and other projects. He was VP of booking at the
Nokia Theatre in Los Angeles.

MANAGEMENT: Primary Wave Music appoints Stephen
Hutton to head Primary Wave Talent Management's rock and
pop divisions. He founded Uppercut Management.

Career Artist Management names Shawn Holiday and
Randy Cohen artist managers. Holiday currently holds dual
titles as senior VP of A&R at RCA Records and Sony/ATV Music

Publishing, and Cohen was president of Cohen Entertainment.

TV/FILM: CBS Television Studios ups Amy Osier to senior VP
of music. She was VP.

RELATED FIELDS: Berklee City Music appoints Dr. Krystal
Banfield dean. She was senior director for the department.

-Edited by Mitchell Peters

GOODWORKS
PSALM ONE ALBUM TO BENEFIT ASCAP
YOUTH PROGRAM
Chicago -based hip -hop artist Psalm One's forthcoming album
will be the second commercial release through the ASCAP
Songwriter Residency @ America Scores, a program that sends
ASCAP-selected songwriters and musicians to schools for three-
day songwriting lessons for underprivileged youth.

Last fall, Psalm One headlined a nine -city U.S. tour for the pro-
gram, where she co -wrote a nd recorded original material with kids

at elementary and middle schools in under-resourced neighbor-
hoods. Those songs are featured on Child Support, due Sept. 25.

Proceeds from the set will benefit the youth program, which
is funded by the ASCAP Foundation. Child Support can be preor-
dered digitally for $5 at RegularBlackGirl.com.

ASCAP creative services executive Sue Devine, who created and
annually produces the program with America Scores in 15 cities
across the United States, says the residency is a platform for musi-
cians who want to give back to their communities.

"It's basically a platform to allow our songwriters of all genres
to give back to their community," Devine says, "where they're co -
writing, recording and being engaged with the students.

"We often get the comment, 'That was the best thing I've done
in my career.' They find it very valuable and gain a lot from it," she
adds. "And they don't have to invent any of it, because we can offer
them a way to give back to their communities." -Mitchell Peters

Chicago benefit at the Sofitel
Water Tower on Aug. 20 raised
more than $100,000 on behalf
of orphaned children in the
Dominican Republic. Addressing
the event's 200 guests, singer/
songwriter MARC ANTHONY (at

the podium) is joined by fellow
Maestro Cares co-founder and
Cardenas Marketing Network
president/CEO HENRY CARDENAS.

BACKBEM

1
LOS ANGELES -BASED Pulse Recording and Nashville's
Creative Nation launched their new partnership with a
week of songwriting sessions and a celebratory soiree.

In the back, from left: Pulse's JASON BERNARD; Creative
Nation songwriter BARRY DEAN; Pulse's SCOTT CUTLER,
JOSH ABRAHAM and KATIE DONOVAN; Creative Nation
co-owner/songwriter LUKE LAIRD and co-owner/GM
BETH LAIRD; and Pulse's PETER LLOYD. In the front are
Creative Nation creative manager JULIE STUCKEY (left)
and Pulse's LEXI BEN-MEIR. PHOTO: RONYSPHOTOBOOTH.COM

2
ALANIS MORISSETTE took the stage for a live
acoustic performance, Q&A and listening party for
Target's exclusive version of her new Havoc and

Bright Lights. Billboard's PHIL GALLO moderated the Q&A,
hosted by Sonos and Target in Los Angeles. PHOTO: MICHAEL

BUCKNER/GETTY IMAGES FOR SONGS

3
TRAIN RECENTLY received two plaques for RIAA-
certified sales of more than 1 million for 2009's Save
Me, San Francisco and 2 million for single "Drive By."

From left: Crush Management co-founder BOB McLYNN,
Train member JIMMY STAFFORD, Columbia chairman/COO
STEVE BARNETT, Sony Music Entertainment chairman/
CEO DOUG MORRIS, Train's PAT MONAHAN and SCOTT
UNDERWOOD, Columbia chairman/CEO ROB STRINGER,
Crush manager JON LULLO and co-founder JONATHAN
DANIEL. PHOTO: LARRY BUSACCA
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Billboard, Pepsi Celebrate Michael Jackson's

Pepsi and Billboard celebrated the 25th anniversary of
Michael Jackson's Bad during the third and final part of its
Summer Beats concert series at New York's Gotham Hall
on Aug. 29. R&B singers Ne-Yo and Melanie Fiona each
performed full-length sets that coupled remakes ofBad hits
like "Smooth Criminal" and "Dirty Diana." DJ CASSIDY
(top) spun other Jackson jams like "Rock With You" in
between sets, while Swizz Beatz dosed out the night with a
set that induded Rihanna's "We Found Love," Bad classics
and some of his own productions for rappers like DMX.

1
NE -YO PERFORMS "The Way You Make Me Feel,"
one of three Bad classics the singer included in his
hits -heavy set. PHOTO BY KYLE DEAN REINFORD

2 WQHT (HOT 97) NEW YORK PD EBRO DARDEN
(left) and PepsiCo chief marketing officer of global
consumer engagement FRANK COOPER catch up

during Ne-Yo's performance. PHOTO: ANDREW MARKS

3
AFTER A 45 -MINUTE SET that included her hits
"Fool for You" and covers of Jackson's "Bad" and
"Dirty Diana," MELANIE FIONA takes a breather

in the VIP lounge with fellow Summer Beats performer
SWIZZ BEATZ. PHOTO: KYLE DEAN REINFORD

4 BILLBOARD PUBLISHER TOMMY PAGE (left) and
Club Create co-founder/CEO COREY SIMMONS
show off the new Jabra Solemate speaker, gifted

to the event's VIP attendees and some lucky consumers
before it hit stores. PHOTO: FERNANDO LEON

5
BILLBOARD DIRECTOR OF CHARTS SILVIO
PIETROLUONGO, Island Def Jam president/CEO
STEVE BARTELS and Street Information Network

founder/president VINCE PELLEGRINO (from left).
PHOTO: FERNANDO LEON

6 "106TH & PARK" HOST ROCSI DIAZ and U.S. "X
Factor" finalist/Epic artist MARCUS CANTY.
PHOTO: ANDREW MARKS

7
PEPSICO'S FRANK COOPER, Prometheus Global
Media CEO DOTTIE MATTISON and PepsiCo
music and entertainment marketing director

BOZOMA SAINT JOHN celebrated the finale of Billboard
and Pepsi's Summer Beats series, which also featured
concerts with Katy Perry and Gloriana. PHOTO: ANDREW MARKS

`Bad' Anniversary

NE -YO played two singles from
his upcoming R.E.D. album, his
first since switching from Island
Def Jam to Motown, where he
also has an A&R title. His Pepsi -
affiliated single with Calvin Harris,
"Let's Go," was a top 20 hit on the
Billboard Hot 100 in August. Here,
Ne-Yo is pictured with Billboard
editorial director BILL WERDE.
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The Roosevelt Hotel j NYC
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THIS (And How to Do it Better)
st successful concert industry professionals at this premier event.

EH100

rel

NEW PROGRAMMING
EXECUTIVE KEYNOTE Q&A
with Live Nation Entertainment
Chairman/Front Line CEO
IRVING AZOFF

PLUS:
The Billboard Touring Awards
2012 Creative Content Award Recipient
Michael Jackson Immortal by Cirque Du Soleil

And So Much More!

Registration is Now Open!
www.BillboardTouringConference.com

REGISTRATION: (212) 493.4263 Conferences@Billboard.com
SPONSORSHIP: (646) 315.2961 Cebele.Marquez@Billboard.com
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Conference Sponsors: i Lijireje-55 ChesapeakeArena eventfw
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