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City National. Providing regionally

specific expertise to the entertainment and

Cl ty Na. th n 3_1 We kn OW yo ur music industries for nearly 60 years.

business from every angle. Experience the
City National Difference:

Call (404) 389-9353
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“ that made Aguilera a star, show airs Nov. 18 on ABC.

a gallery chronicling her

fashion evolution and
much more.
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LABELS BY ED CHRISTMAN

Warner Resets For 21st Century

Major is latest to look beyond traditional label/publishing divide to manage rights in an increasingly digital business

he decision by Warner
Music Group (WMG) Lo
realign its business with
anemphasis on managing artists’
overall rights has drawn some
comparison to EMI's restruc
turing two years ago, but closer
analysis shows this is yet another
iteration by a major to refocus for
a 21st-century music industry,
The company has been struc
tured so that the high risgk/high

=

reward businesses like front-line
labels are in one group, while
the more predictable steady
income stream producers like
music publishing and catalog
are in another group, and the
label services and tertiary busi-
nesses are in a third group.

This would be more akin to
the perspective of an outside
investor—naot too dissimilar
from owner Len Blavatmilk’s Ac-
cess Industries viewpoint of the
Music business.

*This realignment is about

creating an environment of

areater collaboration, helping
all ot us work better together
and improving the way we do

business,” Warner Music CEO
Stephen Cooper told emplovees
in a staff memo.

As part of Warner's restruc-
turing it has given Warner/
Chappell CEO Cameron Strang
additional responsibilities,
which include the Rhino En-
tertainment label with Rhino
CEO Kevin Gore reporting to
him. That move gives Strang
the most new responsibilities,
which means he gains the most
power in the move that comes in

the wake of the surprise exit of

Lyor Cohen in September.
“Among the numerous ben-
efits in aligning Rhino and
Warner/Chappell will be en-
riched collaboration in the U.S.
among our recorded-music and
music publishing teams with
respect to catalog exploitation,
synch eftorts and rights acquisi-
tion," Cooper said in the memo.
EMI and more recently
BMG Rights Management are
among those that have led the
move to adapt their larger-sized
music businesses to an industry
where being able to manage an

artists’ rights with a 360-degree
perspective 15 seen as increas-
ingly important as artists and
song rights' revenue streams
become more diversified in a
digital world. Several smaller
and vounger influential music
companies already operate this
way, as much out of necessity as
reality given their lack of scale.
When EMI Music Publish-
ing chairman/CEQ Roger
Faxon was named CEO of all of
EMI, he declared the company a
global rights management firm,
not a major with a record label
and publishing. But his vision of
what that meant was never fully
articulated or realized, because
within a year after he took over
lcadership of the company, EMI
was up for sale. This year EM1's
labels ended up being sold to
Universal Music Group and its
publishing sold to Sony/ATV.
Faxon began executing his vi-
sion by combining the synch and
licensing stafts of the publishing
and label operations under one
roof, which enabled the company
lo offer its entire catalog of music

The Universal Approach

4

While Universal Music Graup has the oppor-
tunity to eliminate the most overhead with
its acquisition of EMI's U.5. label assets, it's
-hoosing not to focus on cost-cutting bevond
the £100 million ($165.6 million) in synergies it
cald It would trim whean the deal was originally
brokerad. Besides having the typically shared
services for distribution and information tech-
|'!i::'|:-f:"_.' systems, It has let its major [abels con
tinue to be more autonomous thannot. For in
stance, while island Def Jam Music Group and

Republic Music Group may have ane overall
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gader under chairman,/CEQ Barry Weiss and
some shared services Tor sales, production
and fimance, each label has its own president,

marketing, promation and A&R team. Within

19 5]

that the company creates other A&R center
which will leverage the shared services and
the other marketing functions aof one of the
abel groups.

In the Wast, Interscope also has a numbel

i A T & A L e T A - :
O Ml = CEnLers ieverage ol a cantral structure

within the label group, but again UMG so Tar Is

resisting the temptation to create centralized

arner/Chappell's CAME i
RANG, Universal's LUCIAN

senvices of sales, inance and production with

the newly acquired Capitol Records Group.

LUMG could eliminate an estimated $400
milllon in annual overhead by dismantling
the Capitol structure and assigning its front
Ine artists to one of its three label groups. In-
stead, according to sources, Lucian Grainge
will hire Steve Barnett to come in and head up
the group, which initially will also include Blue
MNote. Again, that's another place whera UMG
could achieve savings by combining Blue Note
with Verve but, initially at least, It's resisting
the temptation to do so

Arguably, It could create two companles

and allow them to retain autoncmy, and put

the deep |azz catalogs of both labels under one
umbrella, with the adult contemporary genres
that both are mining into a separate company
Instead, Grainge, who prefers to have as many
AER centers as possible, appears to like the
ldea of having David Foster head up Verve
while Don Was steers Blue Note
At Sony Music, Doug Morris, who Is also a
vocal proponent of creating many A&R cen-
ters, has shied away from trying to achieve
savings just by making drastic cuts. He has
Kept a three-label structura arter losing Weiss,
nstead of dividing the Jive/Arista/RCA assets

among Columbila and Epic as many thouaght

e wWouio — L



from a single source to clients
in advertising, film, TV, vid-
eogames and other licensing
sectors,

That said, despite its well-
covered struggles, one of the
attractions of EMI's structure
was its improved profit mar-
gins, but that is now widely
seen as the result of the sac-
rifices made by not reinvest-
ing significantly in new art-
ists after cutbacks on A&R
spending and marketing.

EMI also broke down the
walls among its three labels so
that each one was an A&R silo
with a small dedicated staff
that drew upon central mar-
keting, promotion and sales
teams, which eliminated a lot
of overhead.

In contrast, Warner says
it's not realigning to cut em-
ployees and in fact each of its
tfront-line labels, which will
repott to Cooper, will retain
its own sales, marketing and
promotion teams. In addi-
tion to the three label heads,
WMG executive VP of digital
strategy and business devel-
opment Stephen Bryan will
now report to Cooper.

“[This creates] a separate
division where many of the
services that WEA, [the Al-
ternative Distribution Al-
liance (ADA)], 360-degree
operations and [direct-to-
consumer| provide to our la-
bels can now be accessed by
the entire organization,” Coo-
per said in a staff memo,

Warner has also created
what it is calling a shared
services division, led by Matt
Signore, who has been named
GM/CFO. The newly created
division comsists of shared
services and tertiary compa-
nies that more or less typically
always report to corporate,
regardless of which major is
concerned. Other majors tend
to have these types of compa-
nies under the corporate um-
brella, even if they don’t call
it a shared services division.

With the new setup 5i-
gnore oversees the compa-
nies that comprise the divi-
sion, which include WEA and
ADA, 360 operations and the
direct-to-consumer teams,
with WEA president Mike
|bara and WMG senior VP
of artist services Dave Mar-
cus, who heads up the 360
operations reporting to him.
The latter group includes
corporate share services and
tertiary WMG companies like
Camus Productions, F&P
Group, Get In, Newsicon,
Vive and New Producion.s -

Bllc]irYS) BY ALEX PHAM |

Rhapsody Adopts
Music App Strategy

Streaming veteran hopes to fend off Spotify and win subscribers
with music apps to boost service

hapsedy, a pioneer of

on-demand streaming

MUSIC SeTvices, 1S rein-
venting itself in its perpetual
gquest to find a key to unlock
consumer wallets. Moving for-
ward, Rhapsody will drop song
download sales and advertising
to fully focus on getting more
people to buy inte its core sub-
scription business.

The Seattle company is re-
leaging more than a dozen
stand-alone mobile apps, each
offering a musicrelated feature
like song identification, concert
location or social sharing. The
idea is to get people engaged
with the free apps, then try to
upsell them to the premium
all-you-can-listen service.

Rhapsady, which launched in
1999 as Listen.com, is the lon-
gest-running digital music ser-
vice, but now finds itself losing
mind share to newer players,
in particular Spotify, which in
a little more than a year amassed
1 million paying subscribers.
Rhapsody said at the end of 2011
that it had slightly more than 1
million users.

Part of Spotify's appeal has
been its “freemium” model,
which gives easy access to a
large library of on-demand
music for a limited amount
of time without ads in a bid
to convert new users to pay-
ing a monthly fee. Rhapsody,
which also has a large library
of on-demand music, also
hopes to convert trials into
subscriptions.

Rhapsody’s new strategy is
led by Paul |. Springer, who

was hired imm May as senior
VP of product. Springer, who
had worked on Amazon's Kin-
dle and digital products busi-
nesses, brought a more ruth-
less focus to the table,

“We're a music company.
Our customers are listeners,”
Springer says. “But we had ban-
ner ads on our website, We had
sponsored playlists and other
ad-supported playback options.
But | have yet to hear people tell
me that what they really want
is another ad. We're not going
to give them ancther ad. We're
going to focus on giving them
what they want.”

Rhapsody is also phasing out
its download business in the
next few months.

“It's not core to our model,”
Springer says. "And it wasn't
what our custormners were ask-
ing for.”

Rhapsody president Jon
Irwin declines te say how
much money ads, sponsorships
and download sales have gen-
erated for the company, so it's
unclear whether Rhapsody is
giving up significant revenue
to pursue its new strategy to
grow its subscriber base. The
company's customers pay he-
tween 59.99 and $14.99 per
month for access to a catalog
of 16 million tracks.

[t's not just Rhapsody that's
struggling with the challenge
of getting listeners to pony up
meney for subscriptions—the
market is still striving to go
fully mainstream. But execu-
tives at the digital music firms
and al major music companies

Rhapsody International Inc.

18999:; Founded

2002: Company adds

Rhapsody's JON
IRWIN says the
service's biggest
barrier is getting
people to try it.

see subscription services play-
ing a bigger role in music con-
sumption in the near future.

“About 20% of the Inter-
net population have heard of
Rhapsody,” NPD analyst Russ
Crupnick says, citing a sur-
vey that his market research
firm conducted this year. “The
challenge is that only 2% of the
people who are aware of the
service are actually using it.
Getting people to plunk down
money is a challenge that all
of these services continue to
struggle with.”

Viacom Networks and Real
Networks each own 47% of
Rhapsody. The remaining mi-
nority stake is split by a variety
of investors including major la-
bels, which also have minority
stakes in Spotify,

[rwin and Springer believe
the biggest barrier is in get-
ting people to try the service.
Once they take a sip, the think-
ing goes, they won't hesitate to
pay for the bottle,

By spooling out multiple
mobile apps in the next few
months, Rhapsody will attempt
to hook innew users who may
download the apps for other
reasons—find local concerts,
identify a song or sec a music
“heat map” of what tracks or
artists are hot in various parts
of the country.

“We will demonstrate value
well in advance of asking them
to pay for Rhapsody,” Irwin
says. “We'll let you hear the
whole song, try the free trial
service and reduce the friction
to get them onboard.” .o

MOBILE: For 24/7 news and analysis on your cellphone ar
mobile device go to: mobile.billboard.biz.

2007: Rhapsody

20M: Acquires

as Listen.com. major-label catalog to becomesa joint venture Mapster. Announces
the service. with Viacom's MTV it has 1 million paying
Metworks. subscribers.
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>>>PANDORA
SUES ASCAP FOR
LOWER RATES
Internet radio com-
pany Pandora has sued
ASCAP in a federal court
in New York in an effort
to get lower rates for the
performance of ASCAP’s
songwriters’ and com-
posers' works, Pandora,
which is also actively
lobbying congress to
lower royalty rates,
claims ASCAP gave a
lower fee to the Radio
Music Licensing Com-
mittee, which includes
competitor iHeartRadio,
the Internet radio ser-
vice of Clear Channel,.
That deal covers both
terrestrial and digital
rights.

>>>HOW THE
ELECTIONS
AFFECT THE MUSIC
BUSINESS

The music business lost
one of its biggest sup-
porters and a longtime
friend in the Nov. & elec-
tions. Howard Berman,
adogged fighter on
behalf of content owners
who co-sponsored the
Copyright Royalty and
Distribution Reform Act
and SOPA, lost his seat
in the House after 30
years in office. Congress-
woman Mary Bono Mack,
widow of the late Sonny
Bono and co-chairman
of the Recording Arts
and Sciences Congres-
sional Caucus, also lost
her seat.

>22>2S0ONY
NETWORK
ENTERTAINMENT
PREZSCHAAFFTO
STEP DOWN

Sony Corp. announced
that Tim Schaaff, presi-
dent of Sony Network
Entertainment Interna-
tional, will retire from
the company effective
Dec. 31. Schaaff, who
was hired away from
Apple in 2005, was
tasked with unifying
Sony's entertainment
experience across the
company’s platforms and
also oversaw the launch
of Sony's Music Unlim-
ited streaming service.
Andrew House, group
executive of Sony Corp.,
will assume responsibili-
ties for SNEI| during the
transition.

Reporting by Andy
Gensler and Glenn
Peoples.



WEATHERING THE STORM

After Sandy: Music
Biz Comes Together

Some of the industry’s smaller players were among the
worst hit, but the business has rallied around them

By Ed Christman

n the aftermath of Hurricane Sandy, many

Northeast U.S. musicindustry companies were

inconvenienced by employee transportation
issues or a loss of power that displaced operations
for a few days. But there were several plavers in the
music biz that were directly affected by the hur-
ricane, and the hit has been devastating,

Three of the hardest-hit businesses are garage
rock label Norton Records and classical music label
New Amsterdam Records, both with facilities in
Brooklyn's Red Hook neighborhood; and Drew’s
Entertainment, which eperates as Drew's Party
Music and Turn Up the Music, a cover-song com-
pilation company based in Edison, N.J.

Beyond those labels, Translator Audio/South
sound, a recording studio located near the Gowa-
nus Canal in Brooklyn, and venues like AEG's
Starland Ballroom in Sayreville, N.J., and the Gala-
pagos Art Space in Brooklyn also sustained severe
damage. A number of November shows at Starland
and the Capitol Theatre in Part Chester, N.Y., were
torced to schedule at a later date due to flooding,

But the bigger music companies were tnore
prepared and fortunately weren't as badly affected.
A weelk after the hurricane most employees had
returned to work. Norton, a label and curated one-
stop specializing in new and old garage rock, soul,

R&R, blues, surf rock and some punk, had 80% of

its inventory under water in its 2,000-square-foot
warehouse, The only product that was salvaged
was the top shelf, which is six feet up, and just
above the water line created in the warehouse from
the East River surging into the neighborhood.

“This warehouse 15 a historic dry-dock building
with huge cast-iron doors that if you had 300 men
trying to barge through the doors and knock them
down, you couldn't do it," says Miriam Linna, who
co-owns Norten with her husband and fellow A-
Bones band member Billy Miller. "Yet, the storm
burst through and bent these cast-iron doors.”

She says that when they first gol to the ware-
house and saw the extent of the damage, “we were
ready to pass out.”

Not only did it inflict water damage on most
of the inventory, when the tide went out it shifted
everything from the back of the warehouse space
to the front, Linna adds,

The bad news is that most of the company's
CDs and its paperback-boolk inventory—Narton
publishes books about music, poetry and out-there
fiction from authors and musicians like Harlan
Ellison, Andre Williams and Sun Ra, as well as
selling vintage paperback and magazines—was
destroyed. Also caught up in the carnage was the
cornpany's archives, posters, artists’ files and mas-
ler tapes. “The master tapes are wet but can be
cleaned,” Linna adds. Most of the masters were
destroyed except those for upcoming projects.

Linna says that even though Norton doesn't
6 |
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have insurance to cover its loss, the company
will be able to withstand the hit it has taken from
Sandy because it has long been cost-conscious
in the way it operates and thus profitable; and
because of help from other labels, business part-
ners, friends and family,

Linna says that reissue label Sundazed Records
in Coxsaclde, N.Y. (near Albany) sent two employ-
ees with a van to help Norton move things, while
Brooklyn Phono, its record manufacturing plant,
is also lending a helping hand.

“Brooklyn Phono has been over-the-top wonder-
ful,” Miller says. “We've been able to take thousands
of wet records there for refurbishing. Tom and Fern,
the owners, are ameng the most wondertul people
around. We can't thank them enough.”

In addition, Linna says 40 friends and fans
have volunteered to help with the washing and
drying of records, including Sony Music Legacy
president Adam Block and VP of A&R Rob San-
tos, who brought a record-cleaning machine with
him as a loaner; American Assn, of Independent
Music operations manager Sheryl Cohen; mem-
bers of bands like Black Lips, Yo La Tengo, Reign-
ing Sound and Dirtbomb; as well as others who
came by to deliver food.

In Edisen, N.]., things were even worse at
Drew’s Entertainment, whose inventory and office
equipment in it 100,000-square-foot warchouse
were demolished when the water overflowed from
the Raritan River more than a mile away.

“We had five feet of water throughout the build-
ing,” Drew Entertainment principal Drew Matil-
sky says. “I fished the front lawn."

Adding to the dismay, an oil tanker truck
parked outside the warchouse was flipped over
by the flood, spilling its contents into the water
that entered the warehouse.

Drew's has 130,000 masters of cover songs that
are used for synch opportumties on TV, in movies
and commercials, and for toys, greeting cards or
games that use music when obtaining the mas-

ter synch rights preve too expensive. But most of

the company’s revenue comes from selling digital
downloads on iTunes and CDs at chains like Party
City and Toys R Us,

While the storm also destroved every paper
file in the building, “we were backed up for ev-
erything on our computers bul for one weele.” It
keeps its servers it a building acquired recently to
house its office, which it moved into two months
ago, and keeps its masters in multiple locations,
Matilsky says.

The silver lining is that Drew's has insurance,
which is helping with handling the disaster.

The other good news is that Drew's had just
completed shipments for Christmas, and Hallow-
een had just passed—the two holidays responsible
tor the company’s biggest business, so now it has

until January to get back up and running,

“Even with the insurance, we have still lost mil-
lions of dollars," Matilsky says. “But I am happy
that I could still pay all my emplovees, even though
we were shut down for a week,”

Back in Red Hook, New Amsterdam Records
was flooded with four feet of seawater, sewage

and gasoline in a newly constructed space.

In addition to water, there was plenty of paint
still in the building; cans were upended and their
contents wound up within the sludge floating
around the structure.

“We had about 3,000 feet in this dilapidated
warehouse that we were converting into a place
where we could operate our business but also serve
as a rehearsal space for musicians and a com-
munity headquarters,” says William Brittelle, one
of three co-directors who run New Amsterdam
Records, which is owned by nonprofit New Am-
sterdam Presenls.

New Amsterdam Records also lost a large stock

of musical equipment and amplitiers, and all of
its financial records were destroved.

The label, which is run by composers, has a
unique business model in that its artists finance
the records with the help of a grant arranged by
New Amsterdam, and then pays them 80% of
the sales revenue derived from their records until
they recoup, and then switches to a 50/50 split,
In addition, iTunes has stepped up in a big way,
giving New Amsterdam the “featured label” spot
on its classical-music home page and offering 32
of its titles at $8.99,

In turn for all the help the company is receiv-
ing, Brittelle says the label's directors hope that
New Amsterdam can stage benetits to help the
Red Hook Initiative, an organization that seeks to
empower vouth, and the Red Hook neighborhood
in general in the wake of the hurricane,

“There is a lot of good stuff coming from this
nasty storm,” Brittelle says. *So Sandy won't win
in the end.”

NERTOMN FECORDS, TRANSLATOR ALINDIO AND THE SOUTH S50UND NEW aMSTERDAM RECCRDS
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1. Norton Records’ warehouse in Red
Hook on Nov. 3.

2. Norton's BILLY MILLER and MIRIAM
LINNA (center) with volunteers
helping to salvage and clean vinyl on
Nov. 2.

3. Drew’s Entertainment in Edison, N.J.,
after Sandy.

4, Labels weren't the only ones
affected by the storm: Brooklyn's
Galapagos Art Space was flooded.

5. Recording studios Translator
Audio and the South Sound, near
Brooklyn's Gowanus Canal, sustained
damage. The devastation throughout
Translator—as well as the other two
studios and 13 practice spaces in the
South Sound, all located in the same

building—was massive.

6. Translator Audio and South Sound
owners JEREMY SCOTT, ANDREW
SCHNEIDER, ANDREW GERHAN and
JOHN LAMACCHIA (from left) during
the clean-up.

7. Hosing down Translator’s recording
equipment in an attempt to salvage it.

8. & 9. New Amsterdam Records' Red
Hook offices.

Charity Begins
AtHome

The music industry is
well-known for helping
those in need, and the

aftermath of Sandy was
no different

NBC’s “Hurricane Sandy: Coming To-
gether" telethon, which featured Bruce
Springsteen, Bon Javi, Billy Joel, Mary
J, Blige and Christina Aguilera, raised
$23 milllon for the Red Cross, including
a$500,000 donation from State Farm
that was made prior to the telecast.

Donations can be made to the Red
Cross at redcross.org/hurricane-
sandy. Individual artists have also do-
nated funds, including Lady Gaga, who
gave $1 million to the Red Cross. She
posted on her Little Monsters website,
“If it wasn't for NYC: the Lower East-
side, Harlem, the Bronx and Brooklyn,
| would not be the woman or artist that
| am today.”"

MusiCares set up a fund to support
members of the music community af-
fected by Hurricane Sandy. Its assis-
tance includes basic living expenses,
transportation and medical expenses

New Amsterdam Records, one of the
worst-hit music companies from the
storm, thinks it will be able to over-
come its losses thanks to the gener-
osity of friends, colleagues and fans,
who are contributing donations at
newamsterdampresents.com,

Morton Records says a lot of bands
want to stage benefit shows and
people all around the world want to
donate to get |ts stock back In print.
"“We will do this only if we can give a
percentage to our fellow victims,”
co-owner Billy Miller says. "We will be
setting upinformation on our website,
nortonrecords.com.”

—Billboard staff
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Latin Grammys: Our Picks

The fast-evolving awards feature plenty of perennials and some new faces

As is our tradition, here are
our predictions for the Latin
Grammy Awards, handed out
Nov. 15, in key categories. This
year presents a challenge, as
tor the first time there are
10 contenders in each of the
main categories
(which we think
is akin to giv-
ing 10th-place

Latin
Notas

has been nominated 10 imes,
but won a Latin Grammy only
onee before (for best male pop
vocal album in 2006). He's way
past due. He may, however,
get shoved aside by perennial
favorite Juanes or—inavyearin
which Caetano
Velosois being
honored as
Person of the

LEILA
COBO

medals, but
that's another
story), but we'll
try to make our
guesses as edu-
cated as ever. As
always, predic-
tions aren’t based on personal
taste but on past voting behav-
ior and observation of the mar-
ket and trends.

Album of the year: Our pick
is Ricardo Arjona’s Independi-
ente for a plethora of reasons:a
collection of great songs; it was
independently produced, mar-
keted and distributed, and still
reached everyone; and Arjona

Year—by Es-
pecial Tvete, Gil
& Caetano, an
album by Ve-
loso with Ivete
Sangalo and
Gilberto Gil.

Song of the year: With 10
slots to fill we wonder why
there are onlya couple of real
hits here. (We don't buy the
argument that all the big hits
of the year underwhelmed.)
Our vote goes to Jesse &
Joy's “Corre,"” 4 genuine,
natural hit—tresh, heartfelt
and sincere—that was a last-
ing and region-wide presence

Latin jazz great is revisited in Sony

boxed set

The late Tito Puente had
many titles throughout his
career, from “King of Latin
Music” to “King of the Tim-
bales.” But for Joe Conzo, the
Latin jazz and salsa musician
had only one title that meant
the most to him.

“He was my best friend,”
Conzo says. “Since his death
in 2000 not a day has

gone by that | don't think of
Tito."

Conzo, the publisher of
“Mambo Diablo: My Journey
With Tito Puente,” is con-
sidered the authority on Pu-
ente and was instrumental
in co-producing the release
of Puente's Quatro: The De-
finitive Collection.

TITO PUENTE = (1 ATRO
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onthe chartsandon TV.

Record of the year: Thisi1san
award for recording quality. It
should goto Alejandro Sanz’s
exquisitely crafted "No Me
Compares,” produced by Sanz
with Julio Reyes-Copello. It
helps that the track was 4
region-wide hit.

Best new artist: D]
collective 3BalIMTY
and D] Juan Magan
are the best-
known here but
we doublt voters
are going to give
this award to a

D]. Ana Vic-

toria, the

daughter of two

venerablestars—
Amanda Miguel
and Diego Verda-

JUANES, up
for album of
the year, Is

a perennial
favorite.

The Sony Music U.S. Latin
project is available in a lim-
ited-edition boxed set of four
albums that were digitally re-
mastered. Additionally, a fifth
CD includes Puente's hit sin-
gle “"Ran Kan Kan" and bonus
tracks. The set, also available
on vinyl, contains Cuban Car-
nival, Night Beat, Dance Mania
and Revolving Bandstand.

“These albums really define
Tito Puente,” says Conzo, aso-
cial worker, curator and histo-
rian who met Puente in 1959.
“His legacy is that he took
this type of music all over the
world. He was the first."”

Puente’s genius was in the
way he found creative ways of
doing things differently, like
performing with a symphony
orchestra. “He never played
the same tune the same way,"
Conzo says. "He was always
experimenting.”

Conzo says the album that
stands out for him is Cuban
Carnival, which represents
the many facets of the mu-

The TITO PUENTE
boxed set Quatro
contains four of his
classic albums.

- -

guer—has cloutand pedigree,
not to mention vocal skill and
songwriting chops.

Producer of the year: This
list of nominees needs fresh-
ening up. The same names
keep appearing in the technical
categories again and again.
Although I'm going with
another perennial,
he's never been up for
this award: Juan Luis
Guerra, for his widely
touted work on
Juanes' MTV
Unplugped,
Never has a
producer re-
ceived so
much press.

Best urban
song: This is the
most exciting cat-
egory here, and
should be a tight
contest between
two big hits that
happen to be two

Puente’s Legend Lives On

sician who could play every-
thing from jazz tomambo and
mastered the single-headed
drums known as the timbales.
For Anthony Gonzalez, the
set’s producer, creating the
compilation was about going
beyond a “greatest hits” con-
cept and instead assembling
a collection with a throw-
back vibe with extensive liner
notes, finely packaged CDs
and a classic black-and-white
cover photo of Puente.
Gonzalez says Quatro marks
the first time Sony's Latin divi-
sion has issued a collection
with the kinds of elements
featured in the set. The label is
also considering creating other
similar types of collections, es-
pecially since feedback from
consumers has been positive.
Even though the collec-
tion—of which 5,000 copies
were made—is getting pro-
motional support from radio
stations across the country,
the marketing campaign has
more of a grass-roots ap-
proach that has benefited

areat songs: Daddy Yankee's
“Lovumba” versus Don Omar's
“Hasta Que Salta el Sol” (the
latter written with Ramon En-
rique Casillas Rios).

Best urban album: Ancther
interesting category. Don
Omar’s MTOZ2: New Genera-
Hon is one of the best curated
albums in recent memaory, with
every single track a radio hit.
But our alternative-leaning
aroup of voters may well sway
toward Ana Tijoux®s La Bala.

Best tropical fusion album:
The category that so well fits
many U.S. Latin formats also
features one of the year's top
alburns, Prince Royce’s Phase
I1, inexplicably absent from any
other category. Royce would be
the clear winner were he not
contending with Fonseca, a
Latin Grammy fave who boasts
the beautiful Husion. .o

For 24/7 Latin news
and analysis, see
billboard.biz/latin.

from word-of-mouth.

A presentation of the col-
lection featuring Gonzalez,
Conzo and Latin jazz artist
Bobby Sarabia in late October
at New York's J&R Music was
postponed due to Hurricane
Sandy. The event has beenre-
scheduled for Nov. 15, but that
showcase may change as well
as the city continues to recover.

Conzo, who lectures on Pu-
ente’s music and owns more
than 2,000 live recordings
of his friend, says that some
who write about Puente get
their information from third
parties. As aresult, they don't
always get the facts right.

*] was there for a lot of his
career so | know what really
happened,” he says. "Some-
one, for example, wrote that
he played the clarinet. In the
yvears that | knew him he never
once even held a clarinet. Tito
Was an arranger, compaser,
conductor and plaved many
instruments, but not the clari-
net. Please get that right.”

—Justine Aguila

EN ESPANOL: All the great Latin music coverage
you've come to expact from Billboard—Iin Spanish.
Go to billboardenespanol.com.

BALBOA FOUNDER
VELASCO DIES

Valentin Velasco, founder of
regional Mexican indie label
Balboa Records, died of natu-
ral causes on Nov. 4 in his Los
Angeles home. He was 80.

Velasco created Balboa in
1984 as the U.S. distribution
arm of Discos Musart, the in-
fluential Mexican independent
label that was home to acts like
Joan Sebastian and Paquita la
del Barrio. Although Balboa
operated under Musart's ar-
tistic direction, it soon became
a full-fledged label known for
aggressive marketing and
promotion. At its height, Bal-
boa was home to a roster of
acts that included Sebastian,
Pepe Aguilar and Banda Cuisil-
los, among many others, with
Velasco aiming to increase
Balboa's market share.

In an article from 2005, Bill-
board reported how the label
attained a Latin market share
of 4.9% for year-end 2004,
a remarkable number for a
small, independently distrib-
uted company. Part of that
success stemmed from Bal-
boa's Za Z3 Za, Mesa Que Mas
Aplaucda, by Mexico's Grupo
Clirmax, which was the top-sell-
ing Latinalbum of the year, ac-
cording to Nielsen SoundScan.

In 2006, alarmed by declin-
ing sales of Latin music as a re-
sult of piracy, Velasco started
marketing three-pack CD sets
that retalled for $9.98, cheaper
than pirates could sell them.
The sets were a huge success,
and Balboa released more than
130 combos within a year.

But Velasco always noted
that his label's success ran
deeper than pricing. “First it's
having the Discos Musart cata-
log,"” he said. “Then acquiring
new artists, handling and car-
ing for that catalog and having
a steady roster of executives.”

Velasco stepped down from
his post as president of Balboa
in 2007 due to health reasons.
He's survived by his wife, Mara
Velasco: their daughters Isel
and Marital; and grandchil-
dren Christian, Daniel, Brian
and Sara, —Leila Cobo
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Petty Fest Expands

New sponsor Jameson helps Tom Petty tribute event grow

from its humble beginnings

est Fest has come a long way trom its early days as a trib-

ute to Bob Dylan at Manhattan dive bar Manitoba's in the

East Village. Now inits 11th vear, the all-star concert series
founded by Rolling Stone contributing editor Austin Scaggs and
former Epic Records promotion VP Alex Levy is expanding in a
big way this vear courtesy of a new title sponser, Jameson,

Petty Fest, a popular concert that has honored Tom Petty for
nearly a decade, was not only able to enhance its VIP and artist
experiences at its annual New York show, held Oct. 24 at Webster
Hall, but it’s also expanding for the first time to Los
Angeles for two shows at the El Rey Theatre (Now.
14-15), with a San Francsco engagement set for 2013,
Other events like Dylan Pest and Stones Fest are also

The Brand

onstage and this genuine camaraderie was happening,” Di Vito re-
calls, “and we stepped bacl as a team and said, 'Is this happening
right now? This is the embodiment of our brand.™

Di Vito had recently hired branding agency Fear to find oppor-
tunities to keep the Jameson brand grounded and integrated in
cities and venues where its whiskey 15 already heavily consumed.
(Brooklyn, for example, is one of the brand's top five designated
market areas nationwide, which led to its sponsorship of Williams-
burg music festival Northside this summer.) Best Fest quickly fel

With

im line with that goal.

“It’s not really about finding new customers—it’s

about investing in loyalty,” D1 Vito says, It's a strategy

expected to expand to other markets as part of the
long-term agreement with Jameson.,

The sponsorship deal came together shortly after
Jameson executives including brand manager Paul
Di Vito attended this year’s Dylan Fest at New York's
Irving Plaza in May, where members of Steely Dan,
Dawes, Longwave, Pop ETC and Scaggs’ father,
Boz Scaggs, mingled with cast members from “Saturday Night
Live” for a three-hour jam session dubbed “a night to get drunk

A

and celebrate Dylan’s 71st birthday.” It was a night where a bottle
of Jameson already happened to have played a kev onstage role in
providing community shots to all performers,

“We saw that it was Austin and Alex just inviting their friends

ANDREW

o e ™, T

that differs slightly from other whiskey brands like
HAMPP ; 2y . .
which have relied on artist endorsements from Zac
Brown Band, Kid Rock and Bon Iver, respectively,
for brand awareness and product launches. “We don't

have any formal relationships with artists—that's
the kind of thing we wouldn't do,” Di Vito adds. “We
actually feel this is the first time the brand can push
this advocacy forward and bring these Jameson experiences to life.”

At New York's Petty Fest in October, Jameson’s on-site branding

was fairly limited—though an upstairs VIP balcony kept the drinks
flowing with Jameson-based shots and cocktails. With customer
acquisition less of a priority, Jameson can help Scaggs and Levy with

operational costs to ensure that 1009 of all ticket sales and proceeds

ELERE

Jack Daniel’s, Jim Beam and even Bushmills, all of

JOSHUA
TILLMAN (ak®
Father John
Misty) at Best
Fest; Inset: poster

for Petty Fest's
Los Angeles
stand.

go to the Sweet Relief Musicians Fund and the Musicians Cancer

Fund. Jameson will also provide help with travel and green-room
assistance for participating artists—all of whom perform for free,
Petty Fest New York included performances from members of
Kings of Leon, Delta Spirit and Yeah Yeah Yeahs as well as
Nicole Atkins, Har Mar Superstar, Andrew W.K. and special
guests including Cyndi Lauper and "SNL" star Fred Armisen—
spanning hits like “Free Fallin™ and the Traveling Wilburys’
*Handle With Care” to such fan favorites as “The Waiting” and
“Walls." Several of those performers are expected to return for the
L.A. shows, along with the Black Keys' Patrick Carney, the
Strokes' Nick Valensi, Harper Simon, Jenny O., Bijou Phillips
and members of Guns N’ Roses and Eagles of Death Metal.
And although Petty himself is familiar with the shows, Scaggs
hopes that hosting a Petty Fest in the namesake's backyard will
lure him out for the first time. "There might be a Heartbreaker
or two at the show,” Scaggs savs. “We'll see” .o

-
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Post-Sandy, Live Biz
Creates Solutions

Concert industry turns some of its skills and plenty of its
heart to hurricane victims

he crane hovering
over the Agency
Group offices on

West 57th Street in Man-
hattan has been secured
and, as of Nov. 5, agentsand

ALLEN (left)
with Rockaway
. Beach resident
| CATHERINE o |

((FEETAST Amelan] g s ne Entertainmint Centre
| EISSAGVENSER | grishane, Australia, Oct. 27-28

P

staff returned to the busi-
ness of bringing music to
the people. Not that they
ever (uat working. But the
suspended crane was sym-
baolic of an industry that was
basically working withouta
netfora week that was any-
thing but business as usual.

Routing a tour 15 a me-
ticulous, strategic, dom-
inos-like business in the
best of times, and agents get paid to do it well.
Once. A single postponed date topples a few dom-
inos, Several lost shows means blowing up the
plan, knocking over the dominos and rerouting,
digging out building and artist avails, coordinat-
ing on-sales and forgoing shows that might have
been booked elsewhere on the rescheduled dates,

Agents and managers don't get a double com-
mission for doing the work twice, even though
it’s a much more challenging process the sec-
ond time, particularly with so many unknowns
as Hurricane Sandy created. Still, the Agency
Group, as an example, shifted its New York of-
fice operations to Los Angeles and
London, issued contracts, booked
dates and kept the machine run-
ning, creating “solutions, not prob-

_MOORE T}

OnThe
Road

Jessica Beutler and [riends started by delivering
pizzas, water and other supplies on Nov. 4. She
zeroed in on a lady named Catherine Moore,
90, who lives on Beach 119th Street in a house
where she's resided for 50 years, a house without
power since Sandy hit and still without it at press
time. Maore hit the jackpot with Allen.

“When I asked her what she needed, she said,
‘Please pick up my medicine™—she is diabetic—
and, "Will you please bring me a loaf of bread
and some hot tea?”” Allen recalls. “She calls me
her ‘angel.”

Allen is a networking machine, and with justa
couple of days and Facebook posts,
her music industry friends raised
more than $10,000 for the folks
in Rockaway. “1 would love to

lems,” ag TAG managing director
Neil Warnock puts it.

This sort of thing happened
across the industry in the wake of
Sandy, and not just with agents.
The coordination, cooperation, re-
siliency and can-do attitude of this
business is unfailing remarkable, but it’s no less
than ene the gritty average folks, first responders,
Red Cross and transportation and power providers
have done and will continue to do until things are
back to normal. The speed of the still-untolding
FECOVETY IeVer ceases to amaze, as witnessed fol-
lowing catastrophic events throughout recent his-
tory. After survival necessities are met, bringing
back entertainment is paramount because of the
status live events hold in our culture. People need
community, diversion, entertainment and music,

But beyond getting their own businesses up
and running, artists and music professionals have
long proved their commitment to helping in any
catastrophe. Take, for example, Marcie Allen,
president of entertainment marketing /sponsor-
ships firm MAC Presents, a native Nashvillian
(harmmered by its own flood in 2010} turned New
Yorker. Allen shifted her attention from creating
svnergistic, multitaceted branding deals to helping
those in need, and she was laser-focused on 119th
Street in Queens’ Rockaway Beach neighborhood.

Roclcaway, she felt, was a neglected pocketin a
broad area of need, and Allen and her co-warker

10 | BILLBOARD NOVEMBER 17, 2012

RAY
WADDELL

create ‘angels’ for all the families
on Beach 119th Street,” she says.
“The music industry can help one
area of Rockaway that is not re-
ceiving the same attention Staten
Island, New Jersey and Long ls-
land are receiving. Anyone inter-
ested in adopting a family on Beach 119th Street
and becoming a music industry ‘angel” should
email me at marcie@macpresents.com.”

Of course, Allen 1sn't alone. The live business
15 as tough as it gets—competitive, grinding, at
times even ruthless. Time and time again I've seen
the concert industry and touring artists rise up
and be first in line with money, manpower, pre-
cious time and talent. The acts in particular con-
tinually come through, and we're already hearing
of major help coming from artists, including the
always dependable Dave Matthews Band, which
is planning a robust gift of art and aid that's not
quite ready to be announced vet. Acts in all genres
do what they do, financially and artistically, and
it's rewarding to see this happen time and again.

So the industry is not enly functioning—
and really, it never stopped—but also playing a
positive role, as it always does. There are angels
among us, on Beach 119th Street and across the
globe, and they're bigger than Sandy.

Far 24/7 touring news and analysis,
. see billboard.biz/touring.
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Xbox Music: Not
A Sure Winner

Microsoft music offering is comprehensive but Spotify, iTunes

and Pandora can rest easy for now

Microsoft is making a big move
back into digital music. Xbox Music,
launched Oct. 23 on the Xbox platform
and Oct. 26 on the new Windows 8 Y music
operating system, gives Microsoftan- :
other chance to connect with music
fans. Butwhile the platforms and dis-
tribution have changed, the end result
feels very much the same.

@ Xbox music
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Xbox Music starts with good odds
of success, With its inclusion in Win-
dows 8, Xbox Music will get in {ront
of hundreds of millions of poten-
tial listeners through new computer

Of Monsters
And Men

Wy it [ A Betaibi

shipments and updated operating
systems. Startups with limited mar-
keting budgets could only dream of
reaching so many people.

A hybrid of ad-supported service,
subscription service, download store
and cloud-based music locker, Xbox
Music replaces the Zune Music Pass streaming service and
download store that launched in 2006. Zune was Microsoft's
unified attempt to challenge Apple’s two-headed monster, iPod
and {Tunes. But neither the Zune media plaver nor Zune Music
Pass was able to gain traction. The Zune MP3 player was dis-
continued in 2011,

Considering that the entertainment world has changed since
the Zune launched in 2006, Microsoft also needs to compete
with Internet radio and the "freemium” on-de-
mand subscription service, not to mention simi-
larall-in-one services like Samsung's Music Hub.
Scott Porter, the principal program manager,
says the company wants to “unblock music dis-
covery.” What this means is Xbox Music needs
an option to compete with the likes of Pandora
and Spotify and let people listen without paying.

As a result, Xbox Music has both paid and ad-
supported listening options. The ad-supported
option will be available enly on the Web-based
version of the service (listening will be limited to 10 hours
per month atter six months). Xbox console and mobile use
will be free of advertisements. Subscriptions to Xbox Music
Pass, the unlimited music service that costs $9.99 per month
or $99.99 per vear, can be purchased with the same credit
card information stored in a user's Xbox Live account. Pre-
mium users will get access on the Windows Phone 8, Win-
dows RT Tablet and Xbox 360. Porter says i0S and Android
apps will arrive in 2013,

The biggest change in Xbox Music is where it sits in the or-
ganization. Gone are Robbie Bach, president of Microsoft’s
entertainment and devices division during the Zune era, and J
Allard, the executive who oversaw Microsoft Xbox before taling
over Zune development. Xbox Music 1s now part of Microsoft's
interactive entertainment business unit and overseen by Yusuf
Mehdi, corporate VP of marketing and strategy for 1EB, and
Xbox Music GM Jerry Johnson. |EB oversees development of
the Xbox 360, Xbaox Live, Kinect for Xbox 360, music and video
services, and PC and mobile entertainment,

But even though the team is different, the product is eerily
familiar. Microsoft has a knack for delivering merely adequate
music services. Xbox Music Pass simply doesn't do anything
extraordinarily well. {1 have tested the service on an Xbox 360,
not the PC or mobile service.) It doesn't even make a good first
impression. The layout has so much open space it makes Xbox
Music seem blasé and cold. ITunes and Spotify strike the visi-
tor as alive and welcoming in comparison.
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Xbox Music’s radio prod- Xbox Music's integration

uct is another problem. Com- WIE e XBa 35S Bovies
) ; access to 40 million Xbox

pared with Web radio stan- | jye accounts.

dard-bearer Pandora, as well

as other services, Smart DJ often falls short, Worst of all, the

service lacks the ability to learn from its mistakes. For instance,

an out-of-place song can only be skipped but never banned.

Giving a listener the ability to like or dislike a song is standard

in today’s radio services, but it's missing here.

The mediocrity of Xbox Music Pass puts more
pressure on other features—the download store,
the music locker—and distribution through
Windows 8. Integration with the world's most
popular operating system may not be enough.
Microseft famously used its Windows OS to gain
an advantage in the browser wars in the '90s.
The lead has been lost, however. Internet Ex-
plorer’s global market share stood at 32.7% in
September, according to StatCounter. Switch-
ing costs are low—as they are with free music services—so
consurners have moved to alternative browsers like Firefox
and Google Chrome.

The kev could be the living room. Xbox Music's integration
with the Xbox 360 provides 40 million Xbox Live registered
accounts and an inability to switch to any other music service,
With itz smart design, Xbex Music really delivers its value on
a big flat-screen TV, (Y

FORTHE RECORD

M In the Nov. 3 issue, for item No. 66 in Billboard's
Maximum Exposure list, SiriusXM Radio's SiriusxXM Hits
1 channel was misidentified as Pop2K.

B inthe Nov. 10 issue, in the album reviews, Dave Bottrill
should have been listed as producer for Stone Sour's
House of Gold & Bones, Part 1.

W inthe Nov. 10 issue, a story on Alicia Keys should have
noted that Jamie XX is among the producers on Keys'
naw album. And in tandem with RCA's Theola Borden,
Keys' publicity Is handled by Kelly Bush, Allison Elbl and
Rhett Usry of 1D,

Ml In the Nov. 10 issue, a story on Lindi Ortega misstated
the name of Fever to Burn, the fictional band with
whom she'll perform her song “The Day You Die" on
ABC's “"Nashville” an Nov. 14.
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When they take the stage in London for the first

time in five years, THE ROLLING STONES
will be celebrating their 50th anniversary. And
they’ll also be showing how they invented or
perfected each and every aspect of the modern
touring business. Here's how they did it.

astes being what they are, the designation "world’s great-
est rock'n’roll band™ is up for debate.
But one designation that cannot be argued with is the

Rolling Stones’ status as the “world’s greatest rock'n'roll
business,” particularly as it relates to touring,

Put simply, if it has to do with touring, the Rolling Stones either
invented it, improved it greatly or changed it forever. The innovation,

creativity and business acumen of this band, along with the consider-

BY RAY WADDELL

tend into virtually everv area of the business: production, sponsorships,

able contributions of the chosen tew who

have worked with it through the vears, ex-

branding, ticketing, merchandising, global routing, concert promation
and overall touring economics.

“They've either had an impact on or pioneered every single aspect of
touring,” says Bill Zysblat, who with Joe Rascoff are partners in RZ0
Productions. Zysblat began working with the Stones as a tour accoun-
tanit in 1975—when the band announced its Tour of the Americas by
playing “Brown Sugar” on a flatbed truck in front of New York's Waldorf
Astoria hotel—and has, with RZO, continued working with the group
In sorie capacity ever since, most niotably as tour producer on some of
the biggest mega-tours in the history of mega-tours.

“There’s one thing that sets the Stones apart, and that is they are not
afraid to consider any option in any area of touring,” Zysblat savs. “They
look at sormething that's never been done before and their !Jral reaction
isn't, ‘Let someone else try it Their first reaction is, ‘Let's look at it and
see if it makes sense.” If it makes sense, they're prepared to go forward.”

The melding of art and commerce is never more complete, more
pervasive or more downright hicrative than with this band, which first
played live on U.S. shores in 1964. “The Rolling Stones have always been,
and continue to be, the leaders in all things touring,” says Australian
promaoter Paul Dainty, who, with Virgin Music, snagged the rights to
do the handful of announced shows around the Stones’ 50th anniver-
sary this vear. "Artistically, they set the benchmark for everyone else.”

When a band not only owns one of the most beloved catalogs in ex-

ROLLING
STONES

istence, but also plays these songs exceedingly well over the course of
decades, the stage is set to do remarkable things surrounding live per-
formance. Billboard Boxscore numbers are incomplete, but to say that
the band has grossed more than $2 billien in ticket sales since 1989's
Steel Wheels tour is reasonable, All the other pieces that has long been

part of the pie—merch, spansorships, VIP ticketing, DVD sales, pay-
per-view, live albums—could easily add another $1 billion to that take.
Michael Cohl, who steered the band’s tours through a period that ba-
sically blew up the touring business model, cites one factor that makes
all things possible with the Rolling Stones: “They knock ‘em dead. When
vou're just sitting around with them, it's great fun, and something hap-
pens when they walk up those stairs. Suddenly, they're 20 feet tall.”
The business concept is simple: Take what vou have and efficiently
bring it to the most people possible in the most aesthetically pleasing
way imaginable, then kick those people’s asses in such a way that they
nof only want to memorialize said ass-kicking with a too-cool-for-the-
room T-ghirt {or leather jacket, or iPad cover), they want to see the band
again as many times as possible. Blue chip sponsors can happily swim
in the tour’s wake, and fans and brands eagerly anticipate the next time.
And, so far, there has always been a next time. While quick to capi
talize on the branding apportunities of various milestones, the Stones
have never said any given tour would be their last. Artists who cash in
bonanza cnly to come back again in a few years
frustrate fans and damage credibility. The Stones leave retirement talk

on a “farewell tour”
to the fans and keep on rolling. To see the Stones 1s to see rockn'roll
history, and while jokes about geezer rock abound, the fact is their on-
stage powers seem completely undiminished.

The nucleus of the Stones since "94—Mick Jagger (vocalg), Keith
Richards (guitar), Ronnie Wood (guitar) and Charlie Watts {drums)—
is a synergistic beast that is more powerful than the sum of its parts.
And the founding core plays a role in the show beyond musicianship.
Watts takes an interest in the merchandising, for example, butit's Jag
ger who, here and throughout the band's business affairs, takes the
leading role. “There is no one else li} rer] in the music business,

someone who has fully understood the value of his brand and puts the
required amount of worlt in,” says Tom Bennett, CEO of merchandising
company Bravado. “He doesn't just talk the talk, he walks the walk.”

“they each had roles, but in a nutshell,
Mick cared more about how it looked and Keith cared how it sounded.
So the two of them came up with something that looked good and fuck-
ing sounded good," says production guru Jake Berry, who first worked
with the band on the Voodoo Lounge tour, which moved a staggering

With production elements,

6.4 million tickets in 1994-95, according to Boxscore. “In my mind it

was alwavs a great marriage.”
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THE BIRTH OF THE MEGA-TOUR

As did mostof the British Invasion bands of the
era, the Stones toured haphazardly in the early
to mid-'60s, generally aligned with singles, al-
bums or opportunity. In time, they built a rep-
utation for outdoing their counterparts, if not
in musicianship, then certainly in excitement
and a sense of "anything can happen” abandon.

But the efficiency, mega-productions and
inimitable style of maximizing their touring
opportunities rarely came to bear in the first
chapters of their touring narrative. In the "70s,
as the Stones sold out shows and built their
reputation for top-flight production and per-
formances, all too often the headlines were
more about drug busts or mythic tales of de-
bauchery than stellar show, as with Richards'
1977 arrest at the Harbour Hotel in Toronto
that, ironically, selidified the band's relation-
ship with the man who later took the Stones
to new heights in touring.

Before Canadian impresario Michael Cohl
changed the touring business forever with Steel
Wheels in 1989, he played another role in Stones
history. “The most important thing [ did for
the Rolling Stones before Steel Wheels was raise
the bail for Keith in Toronto,” Cohl recalls. “For
a long time Keith didn't know me as a pro-
moter—he thought of me as a bail bondsman,”

Cohl did scattered shows with the Stones
dating back to 1974, but the man who first with
made history with the band was the late, great
promoter Bill Graham in San Francisco. Gra-
ham had worked with the Stones, who by all
accounts never used an agent, since the "60s,
but changed the game permanently with the
1981 tour in support of Tattoo You.

The band needed to do something differ-
ent. Legal hassles, taxes and onerous label and
publishing deals had depleted its financial re-
sources, The Stones hired Prince Rupert Low-
enstein as their business manager in the early
'70s, and he saw the surest revenue for a band
that can really play was to play—everywhere.

Lowenstein, a London financier who
retired in 2007, inherited a bit of a mess,
but his skills reshaped the picture for the
Stones. He “saved them [money|, got them
cut of a lot of really bad deals and structured
them properly,” Zysblat says. “It's rare for
a banker to come in and live and breathe
rock'n’roll, but he did it, and did it very
well-—and with style. He is a gentleman.”

By the late '70s, particularly on the tour in
support of Seme Girls, the Stones were selling
out big buildings and were considered the big-
gest band in rock, but something was wrong;
The tours weren't as profitable as they could
have been, and the appeal wasn't as strong glob-
ally as in the States. Merch per-caps, which later
averaged an unheard of $10 per head through-
out 20 years of touring with Cohl, were a paltry
25 cents in Europe, according to one source,

And the band spared no expense. Zysblat says
being the Stenes’ tour accountant in his early
days with the band was a gig that sometimes
made him want to “blow my brains out,” as in
1975 when Jagger wanted elephants onstage in
Memphis. "A simple request like that not only
required getting elephants, it required reinforc-
ing the stage, and just spending a fortune,” Zys-
blat recalls. “But it's something that eventually
becomes national news and sells more tickets
along the way. They're not afraid to try any good
idea, ar a bad idea if they think it's a good idea.”

With Graham's promotional flair and sheer
torce of will, the Stones’ touring began to turn
into the cash cow that it would be for the next
14 |
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30 years. “Bill helped make it all bigger than
life,” Zysblat says. “Bill and the band decided
in '81 that if you promote that you're a stadium
band, then people would believe vou're a sta-
divm band, and they turned it around.”
Graham had serious history with the Stones,
he was the best-known prometer in the world,
and he pitched the band to be its tour director
for the 1981 Tattoo You tour. The North Ameri-
can run was roughly 50 shows, split fairly evenly
between arenas and stadiums. While the Stones
had been spending a lot of money on produc-
tion for some time, this was their foray into

MICK JAGGER
performing in
Chicago during
the 1981 tour
that changed the
game forever.

“They’ve
either had
an impact on
or pioneered
every single
aspect of
touring.”

who's worked with the Stones
since 1975.

"mega” production—a three-act show that fea-
tured opener George Thorogood on all dates
and middle acts like ]. Geils Band and Journey,

“"A number of things were very special about
that tour,” says Gregg Perloff, president of San
Francisco promoter Another Planet. Back then
he was working with Graham, serving as the
“agent” by routing the tour and cutting build-
ing deals. In those days before the Internet, the
pramotion of the Stones '81 tour was genius in
its simplicity.

“We only advertised in one city. The rest of

the tour sold out on a whisper,” Perloff savs. “Bill

would do press conferences, sometimes with
Jagger, but basically we would literally *whisper’
that the Stones were coming to town and every
single date in the country blew out—except for
Detroit, of all places.”

The concept of national tour deals was just
starting to percolate with Concerts West's work
with the Beach Boys, but Perloft says Graham
got the Stones tour because “our proposal made
a lot of sense. We were actually hired by the
Rolling Stones, [unlike| the idea of what hap-
pens now, where you're basically a bank and the

reason the band isusing you is to front-load the |

money so that no matter what happens thev're
going to get paid. When a band knows they're
going to sell out, there's no reason to take that
money. We got paid by the Stones, as opposed
to us paying the Stones.”

The "81 tour was, in a word, huge. If a sin-
gle tour heralded the birth of the mega-tour,
this would be the one. “To this day, I've never
seen a touras big and powerful as the Rolling
Stones’ '81 tour, where people were just dying
to get a ticket,” Perloff says. “Every newspa-
per, every radio station, every outlet, wanted
to write about the Stones, and what that did
was rake them bigger than life. And of course
that helped sales.”

Given Graham's affiliation with the Winter-
land merchandising firm, merch tock ena big-
ger role on the '81 tour. “We used to have a joke
in our company that the only way you could get
fired from Bill Graham was to steal or run out
of mediums,” Perloff says. Buildings wanted
the band so badly that, for the first and probably
last time, they were willing to forgo their cut
of merch sales, which could be as high 25%in
those days. “That was the power of the Stones.
No other band could get that deal.”

Another first: Amid cries of “sellout,” the
Stones brought in a tour sponsor, Jovan Musk.
Tour sponsorships have evolved mightily since
Jovan ponied up a reported $500,000 to sponsor
the Stones’ 1981 tour, transitioning from simply
a paycheck for “presents” designation to today’s

multitiered, multimedia partnerships that allow
artists, venues and events to sink more dollars
into production and give fans an oppertunity
to interact with artists in new and unique ways,

But taking the money in '81 wasn't a given.
Taking on a sponsor was radical enough for
the rebellious rock'n'roll world, but a fra-
grance? “They had a lot of guts,” Zysblat says
of the Stones, “They really felt like, ‘By doing
a sponsorship, we can give the kids better pro-
duction and better value, and [Jovan] are will-
ing to help us do that,” They came to that con-
clusion not easily the first time. | remember
band meetings about it, but
in the end Rupert, Mick and
Keith came to the conclusion,
"We're the Stones. We can do
what we want.””

Brands like Volkswagen,
Sprint, E*Trade, AT&T Wire-
less, T-Mobile, Ameriquest,
Amex, Radio Shack and oth-
ers have since aligned with
the band. Perhaps the big-
gest deal of them all is Virgin
Music’s involvernent with the
50th-anniversary shows, which
sources say will pay the group
$25 million for the first four
concerts announced in London
and Newark, N.J. (A Barclays
Center play in Brooklyn is ex-
pected but net yet announced.)

But in 1981, no major tour
had ever brought in a present-
ing sponsor and, for many,
such a move was sacrilege. “In
those days nobody knew what
a sponsorship meant. |Jovan|
was on the ad, maybe they got
some tickets, but it wasn't that
big a deal,” Perloft says. “There
was no activation, there was
no sponsor on the |screens or
backdrops|. It was just on the
radio spots and print.”

Graham went on to successfully tour the
band in Burope in "82, notably passing on Can-

ada and Cohl. It would be seven vears before

the Stones toured again, and when they did the
band would change the game in even more sig-
nificant ways.

COHL MINING IT

When the band reconvened in 1988 to record and
plot a tour behind Steel Wheels, the easy solution
would have been to fall right back in with Gra-
ham, whose relationship with the Stones was
by then famous and productive.

Not so with Lowenstein. “Bill had had a dif-
ficult relationship with Prince Rupert, and he
was very close to Mick and Keith,” PerlofT says.
“Remember, in 78 they had no money and by
'89 they were very wealthy, and [Graham] felt
his relationship with the band members was
enough. But it's not a good idea to have argu-
ment after argument with the band’s manager.”

Enter Cohl, who had promoted the Stones in
his home market of Toronto and in such U.S. cit-
ies as Buffalo, N.Y., dating back to 1974. He had
played a key role in the Jacksons® 1984 Victory
tour, and though that show was a financial loser,
he learned lessons about scaling, capacities, sta-
dinm plavs, building deals and market value.

“1 saw what could be in terms of the size
of crowds, how you would deal with crowds in
terms of money, and it was way beyond any-
thing I could have imag- continued en >>p16
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from >»pl4  ined, and 1 suspected it was way
beyond anything any other promoter could have
imagined,” Cohl says. “1 always kept it in the
back of miy brain that one day that information
would be usetul.”

That information became useful in 1988,
went to Rupert with a proposal for the whole
tour. He was clearly receptive,” Cohl recalls. “1
aot the tour because | had a better idea, and it
involved more money for the Rolling Stones
than Bill was putting on the table.”

As to the nuts and bolts of the better idea,
Cohl adds, "It was different scaling, it was re-
served seating, it was better deals with arenas
and stadiums than you could ever imagine, it
was merchandising, We were taking everything
and putting it into one pot and sharing it: spon:
sorshipg, merchandise, ticket rebates, VIP tick-
eting, anything you can think of that would
generate money from the tour.”

If it sounds like the multirights deals struck
by Live Nation with acts like U2, Madonna, Jav-Z
and others (mostly engineered during Cohl's
brief tenure as chairman of Live Nation and
largely spearheaded by Arthur Fogel, then
Cohl’s right-hand man and now chairman of
Live Nation Global Touring), Cohl says, "That
was when it was invented.”

Zysblat, with RZO's continuity through the
'80s, calls Cohl's involvement “the next big step,”
he gays. “Michael decided that tickets, merch,
all those prices were too low for this band,” he
says, “They were selling every ticket, every T-
shirt they had, and the scalpers were making
all the money. Not that [previous] tour director
Peter Rudge did a bad job in the "70s, but Peter
focused more on the artistic and the premotion,
and Bill and Michael turned it into a business.”

In 1981-82, Graham was a tour director, the
next evolutionary step following Rudge, in the
sense that he wasn't a promoter or risk-taker,
except in his home market of San Francisco.
Graham aversaw marketing, production, ticket-
ing and merchandising, but it wasn't his money
en the line,

Cohl was hired to be the promoter, the guar-
antor of money in every market. He took on the
role of tour director at the same time mostly to
protect his investment, and he took on a cre-
ative role in terms of marketing, messaging and
branding to maximize that investment.

A big companent of Cohl's pitch was con-
sistency: You had the same promoter in every
marlet, as opposed to promoters with ditfer-
ent marketing campaigns and regional turf
wars fighting to draw crowds from one mar-
ket to another.

“Michael had a very compelling argument
that having everything exactly the same mar-
ket by market would a) make life easier and
b) to the extent vou had any dates that weren't
doing spectacularly, [cross-collateralizing] the
dates would level out the money and allow the
promoter to put up a bigger guarantee,” Zyshlat
says, Ameortization or cross-collateralization—
the foundation of national and global tour deals
today—was perfected, if not born. Cohl was
able to guarantee far maore than any group of
promoters could offer because he knew if he
lost money in one market, he'd pick it up in the
overage in another. “That didn't exist before,
and obviously there wouldn't be a Live Nation
or AEG today if that didn't happen.”

So when it came down to money, Gra-
ham couldn’t compete financially with
Cohl. Graham's strategy invelved combin-
ing the resources of regional promoter of-
fers in each market, continuedon >>pi18
16 |
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A STONED

HALF-CENTURY

MICK JAGGER and KEITH RICHARDS talk to Billboard abour their

upcoming live shows and their plans for 2013

BY PAULSEXTON

he first floor of London’'s Dorchester
Hotel is crowded with security men,
management staff and press assis-
tants, all moving between various suites. Little
sensing the comedy value, they dart through
one door only to appear from behind another
moments later to check a watch or make an-
other call. The business of promoting a new compilation, aflmand a
handful of live dates is afoot, and the Rolling Stones are working hard.
On Oct. 19, halfway through an intense run of rehearsal days in Paris,
they interrupted that schedule to fly home for the London premiere
of “Crossfire Hurricane"—the documentary directed by Brett Morgen,
produced by Mick Jagger and executive-produced by the rest of the
Stones—and a day of interviews. Ronnie Wood looks bleary-eyed,
but enthusiastic to a fault, Charlie Watts is laid up at home with the
flu. Keith Richards cackles as amiably as ever, noticeably without the
omnipresent drink near at hand. Jagger is purposeful but animated.
Billboard shared separate suites with Jagger and Richards to get
the word on the film, the GRRR! compilation (due Nov. 13 in North
America on ABKCO/Universal) and 50 years in the Stone age.

When did a reunion begin to look possible?

KEITHRICHARDS: We did some rehearsalsin New Jersey [in the spring).
To me that was the acid test, and when Charlie Watts clicked in, then
| knew that the juggernaut would continue. We were rocking, and
everyone's going, "Yeah, the energy’s there.” Music takes vou over

and above any of the petty little things, the bickering and all that crap.

Did you expect to record the new songs [“Doom & Gloom™ and
“One Last Shot”] for GRRR!?

RICHARDS: They were making this compilation, and at the last moment
they tell us, "Oh, it'd be nice to have an extra track or two.” So Mick and
| say, “Oh, great, we've got a month. Just like that, huh?" I said, “1've got
one,” and he said, *1've got one™—it was probably the quickest Rolling
Stones recording sessions that | can remember, ever. We cut two tracks
in three days, boom., And to me just taking one step back, to watch the
band playing, just as an observer . . . whoa, man, these cats are hot.
MICK JAGGER: I knocked out "Doont & Gloom” in very quick time, dida
quick demo ofit, and it didn’t come out a million miles away from that,
to be honest. Everyone’s saving good things about it, so [ can’t be hap-
pier. “One Last Shot" is a song that Keith wrote mostly. | wrote some
extra lyrics for it. It's really good.

The retrospective film “Crossfire Hurricane” is quite dark, especially
in its coverage of the Stones’ '60s history. Was that the intention?
JAGGER: It is quite dark. Not as dark as it was in one cut. |We said|,

"Wait a minute, Brett, vou've gone too dark! Come back into the light
now, vou can have a bit more funnies.” If you lean too heavily on the
dark bits, vou can drag people down too much. I think it's a good bal-
ance now. Several people said, 1 know the story, but | couldn't stop
waltching it. 1 still found new things in it."

RICHARDS: Brett Morgen did an amazing job of keeping the story on
track. He didn't get hung up with the chicks, which is a difficult
thing to do. Also he found some amazing footage.

There's been controversy about your ticket pricing for the London
and New Jersey shows. What’s your take on that?
JAGGER: I don't think there should be a secondary ticket market. 1 don't

think it should be legal. To my mind, there has to be a better way of

doing it, but we're living, really, with the way the system functions. We
can’t, in four shows, change the whole ticketing svstem. You might say,
“The tickets are too expensive”—well, it's a very expensive show to put
on, just to do four shows, because normally vou do a hundred shows
and you'd have the same expenses, [laughs| So, ves, it's expensive. But
maost of the tickets go for a higher price than we've sold them for, so you
can see the market is there. We don't participate in the profit. Ifa ticket
costs 250 quid [$S400|, let's imagine, and goes for 1,000 quid |$1.600],
| just want to point cut that we don't get that difference.

What sort of shows can we expect?

RICHARDS: We'll have Bobby Keys in for a few horn things but we're
not carrying sections. Charlie said, “We should have the stripped-
down thing." | said, “Charlie, you realize how much pressure that
puts on the guitar lineup?” But at the same time, it's a challenge,
and he’s right. The fact is that what we trv and do onstage is deliver
what's on the record, and there's a lot of horns and a lot of voices. OK,
you want the blues band, you want the rock'n'roll, stripped down?
You're going to get it. It's going to be fun, man.

Do you see the 50th anniversary as a cause for celebration?
JAGGER: It's like a big birthday—vou come to it and then vou move on.
RICHARDS: There's a sort of sense of timing with this band that vou
can't really put your finger on. There's a sort of scratch and an itch
that comes up. and I suppose the 50-year thing is'an added spur.

And 20137 Keeping options open?

JAGGER: | suppose you could say, veah.

RICHARDS: This juggernaut, once it gets rolling, is almost unstop-
pable. "Oh, an extra gig,” or, “Let’s play somewhere you've never
plaved before.” So things go on. Right now, I'm just happy to have
the thing rolling and moving. It'll be great, playing London and New
York. The rest of it, it'll happen. Don't worry about it.

JAGGER AND RECHARDS COURTESY OF ABKCOYINTERSCOPE/ LIMG
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from>»p16 then adding them up for one
bid. Cohl took a similar tack by “laying
oft” dates to locals and then, according to
someone close to the deal in those days,
“factored it by some crazy number, mavbe
1509, by saying to himself, ‘Phoenix may
fall a little short, but New York will outsell
the guarantee, for sure."

In the end, Cohl offered a “staggeringly
higher guarantee” just on the basis of that
cross-collateralization, plus one key factor: “Ev-
erything was in the pot—from merch o spon-
sorship to ticket sales, it was all one thing,” a
source says. That was something that Graham
didn’t have the ability to do, because notoriously
competitive regional promoters weren't inclined
to share their profits or take on others' losses.

Cohl used local promoters as well, but
paid them a flat fee (how much is a matter
of much debate) as opposed to cutting them
in percentage-wise. Being a promoter him-
self, Cohl was acutely aware of how promot-
ers made their money, and he used that to
his advantage. The more the local promoter
was making off ancillaries, the less thev gol
paid from Cohl's cut.

In the end, Cohl’s guarantee was an esti-
mated $5 million higher than Graham's, but
ironically that guarantee ended up being irrel-
evant, with the band's take ultimately ending up
as more than triple the offer. Within a week of
the first on-sale, Cohl was in the black.

And Cohl and his lean-and-mean Toronto-
based team of about a dozen sharp touring pros
learned one big lesson from the Steel Wheels
tour: “That we could deo it,” Cohl says. “It's that
simple. We were able to gather the forces, put
it together and manage that business in such a
way that it was an artistic and financial success.”

Not only did they do it, they did it again and
again, bigger, broader and better each time, The
world was the Stones’ marketplace, more than
ever. “You try to make it as expansive as pos-
sible, and you try to do as well as you can on
each project,” Cohl says. "It is the business of
art, but it's the art of business, If we're going
to do a project, we want to do it full bore, We
want to be invelved in every aspect of it, and we
want to market it to its maximum so it can be
the most successful thing it can be.”

Graham died in a 1991 helicopter crash and,
by all accounts, was still pissed off about losing
the Stones, calling it “like watching your favorite
lover turn into a whore.” With the perspective
of time, Perloft sees the Stones’ shift to Cohl
as a natural evolution for the band.

“As much as it was devastating emotion-
ally and financially to our company, it was
very interesting because Michael was not a
well-known tigure and he and Arthur [Fogel]
did a phenomenal job in the next phase of the
Stones,” Perloff says, “I'm not going to say our
company wouldn't have, but it's interesting
that Bill and our company helped the Stones
at a certain phase of their career, then they
picked somebody that also helped them a great
deal and did a great job. So they chose right.”

TIME WAS ON THEIR SIDE
By the end of the Steel Wheelstour, Cohl and the
Stones had a better handle on their market value
and began charging hundreds of dollars for the
best seats and packages. The aggressive pricing
strategy, as Zysblat sees it, "didn’t put the scalp-
ers out of business by a long shot, but it helped
put the ticket price in a true market position.”
Untold hours were spent on scaling the
house. Scalpers had frustrated the band for
18 |
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years by charging several times face value for
the best tickets (really, all tickets), and the
Stones opted to take that on by raising their
prices to levels only rarely geen in the primary
business. The media always focused on the
top-priced tickets, but Cohl and the band's
position was the top 10% of tickets basically
funded the lewer prices, keeping the other
90% reasonable and a fair amount of them
even relatively low.

“One thing | do love about the band is
that, even in this current run of dates where
ticket prices before fees are $850, there are
$125 tickets,” Zysblat says. "They always

demand that there are a decent number of

fairly priced tickets, and those tickets get

into the hands of true fans.”

V1P, bundling, packaging, presales and fan
club ticketing were all first exploited to their
fullest by the Stones. SLO Ticketing president
Shelly Lazar, dubbed the "motherfucking ticket
queen” by Richards, basically created a busi-
ness, and to this dayv oversees packages and
"friends and family” tickets for the band. Fam-
ily or not, there aren't any comp tickets on a
Stones tour. Be it promoter, label, band mem-
ber or sponsor, someone's paying for every
ticket in the manifest,

And, in the infancy of the Internet, the
Stones created “direct-to-fan” commerce on
the '89 Steel Wheels tour. Norman Perry, a
merchandising visionary, oversaw the Stones’
merch business for the duration of the tours
with Cohl. “Norman made the first online
rock'n'roll retail transaction ever, and | forced
him to do it,” Zysblat says. "At a ime when
there were no online sales, | told him he had
to open an enline store, and he looked at me
like | had two heads. This tour is six months
away, and I'm telling Norman that people are
going to send him orders by electronic mail,
because they want to wear their shirt to the
concert. He said, 'I'll do it because you're mak-
ing me do it, but I think it's a terrible idea.’
| remember when he made the first transac
lion he called me up—he wasn't using the
Internet at the time—and said, T just sold a
shirt, That's one." I said, ‘Don't worry, there'll
be more.! And at the end of the tour he said,
‘I cannot believe what we did."™

Perry built the most powerful merch ma-
chine in history. Credit card scans at con-
certs, broad and deep product lines and high-
end apparel like leather bomber jackets with
the tongue logo all made their debut with the
Stones, on Perry's watch.

The Rolling Stones built the
most powerful and varied merch
machine in history. From top:

at the Los Angeles Coliseum in
1981; a pop-up shop in London
takes shape prior to the release
of GRRR!; Stones skis from

Bravado.

As for what makes the Stones such a great
merch band, Perry points to the performances,
“It's always about the show and the expen-
ence the audiences have at that show that

' takes them beyond the traditional ‘1 need to

get something to memeorialize this’ to ‘1 have
to, | must, it's imperative, and what about my
friends, I've got to get extra,”” Perry says. “The
credit belongs to the band. Great songs, great
lyrics, great imagery, fantastic historical post-
ers we could re-create and fantastic contempo-
rary art that they gave us album after album
and tour after tour.”

Along with Jagger, Perry remembers Watts
taking an interest in the merchandising.
"Charlie’s original statement was, ‘1 know
we're going to sell a lot of T-shirts with a red
tongue on it, but can we do something else?’
And as a result, we created clothing that works
for the moment—event shirts that memori-
alized where we were and merchandise and
clothing that was lifestyle,” Perry says. “Brag-
ging about your affinity for the Rolling Stones
became something that was very easy and im-
portant to do.”

They upped the ante every tour, with a new
look, theme, fonts, logos and products, pleasing
old fans and impressing new ones. They made
sure there were shirts fitted properly for wamen,
and they never went light on quality. "So while
we were happy to charge a lot, we were very justi-
fied in doing so,” Perry says, “because the mer-
chandise was of such high caliber, and when
the public saw it they reacted very positively.”

Perry adds that the band could drive merch
sales by the smallest gesture. "Every now and
then, Mick would wear a T-shirt onstage. Maybe
he'd just put it on for the encore because he was
sweating and that would be the No. 1-selling
shirt of the day.”

In 2008, when the Stones” music catalog
shifted to Universal, another forward-think-
ing merch company in Bravado, a subsidiary
of Universal Music Group, was blessed with the
opportunity to take on the greatest merch band
in history. The Stones weren't touring after the
A Bigger Bang tour wrapped in 2007, so Brava-
do’s focus was on retail and licensing, and the
posture was global. After all, languages may
differ but the tongue is universal,

Bravade CEO Tom Bennett recalls an
early meeting with Jagger and band attor-
ney Joy Smith,

“We were able to pitch them about how we
thought we could grow the retail part of the
business, as well as online and licensing, by
miarrying the music and the merchandising
together so we could ge and offer retailers all
over the world a more complete package,” Ben-
nett says, "By tying into the enormous reach of
Universal in 44 countries, it just revolutionized
our business to the fact that they're the most
successful and first real example of how well
music and merch work together. It's astound-
ing how well it's working.”

Bravado has built an impressive retail pres-
ence for the band in Norway, Japan, Brazil, Aus-
tralia, the United Kingdom and across Europe.
"Being able to sav that we represent their name,
logo, license and musicis continued on >>p20
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from >>p18  a hell of a great calling card when
vou go knocking to meet really big retailers,”
Bennett savs.

The 50th anniversary provides an anchor
around which Bravado can build a huge program
with retailers and, as ever, the Stones provide com-
pelling imagery. The band commuissioned Shepard
Fairey to update the classic tongue-and-lips logo
created by John Pasche some 40 vears ago.

Like Robert Frank’s classic imagery from
Extle on Main Street, Andy Warhol's work on
Sticky Fingers and Walton Ford’s striking go-
for GRRR!, the band members
have “always aligned themselves with top tal-

rilla images

ent,” Bennett says.

Now Bravado has some live events to work with
the kings of tour merch, and Bennett promises
“really, really nice stuff in quite a wide range.”

SUPER SIZING IT

By the mid-'70s the Stones were investing heav-
ily in production and by the time Steel Wheels
rolled around, fans expected to have their minds
fully blown at a Stones show, The price tag was
millions in upfront costs and millions more
in labor and trucking, but the investment was
worth it, especially if the band wanted to play
stadiums—and it did.

Cohl felt like, beyond the S
entire stadium concert presentation was on the
line. “In those days stadinm gigs tended to not

tones’ tours, the

n 1965, Rolling Stones manager An-

drew Loog Oldham commissioned

director Peter Whitehead to shoot
the group's two-day September Irish tour
in order to, as he put it, let the lads get their
“celluloid legs.” The cinema verite footage
was collected into an slapdash film called
“Charlie Is My Darling” (because taciturn
drummer Watts was deemed most cam-
era-friendly) that was shopped the fol-
lowing year but never released or aired—
although wobbly bootlegs have been
circulating for decades—and the reels sat
in film cans for more than 40 years,

As part of ABKCO's ongoing restoration
of the Stones’ early archives—not to mention
the band's 50th anniversary—the film has
been laboriously cleaned up and made into
anew documentary, including live segments
that represent the earliest known, profes-
sionally shot concert footage of the group.

Anyone watching the film—which has
been making the rounds at film festivals
and was released as a lavish DVD/Blu-ray/
CD boxed set on Nov, 6—may well wonder
how it could have languished for so long.

The live footage alone—six songs, includ-
ing the then-new "“Satisfaction"—Is arguably
the most exciting document of the Stones’
early years, capturing both the primal en-
ergy of their performance and the hysteria
it evoked. (One song actually isn't com-
plete: During “I'm Alright,” crowd members
swarmed onstage, tackling the band, and the
Stones had to be rushed off by police.)

Elsewhere, the cameras follow the
22-year-old Mick Jagger and 21-year-old
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have the best reputation. They were OK if you
were a fanatical fan and a once-in-a-while thing
to do, but net a thing to do on a regular basis,”
he says. “We wanted these shows to be so en-
jovable tl*ml people would come back time and
time again, tour after tour, and perhaps even
come see other bands in stadiums.”

Michael Ahern was the production manager
an the Steel Wheels tour and Jake Berry took
the reins on Yoodoo Lounge with a mandate to
cut down leapfrogging, reduce production costs
and create a universal crew, “Jake had a terrible
job,” Zvsblat says. “The band said, ‘We're doing
this. You figure it out.” It always comes down
to labor. You can always build another blowup
doll, but Jake had to figure out how to do itusing
the least amount of people.”

Berry zeroed in on the labor side of the equa-
tion, building a system where those doing the
grunt work requiring medium levels of train-
ing could be grouped into multiple teams and
jump ahead of the tour. The tricky, day-of-show
necessities could be performed by a universal
team, a core set of A-list experts that knew the
idiosynerasies of tour production inside and out,
eliminating the need to hire and train exces-
sive numbers of the highly trained, highly paid
personnel like lighting directors, sound mixers
and video personnel. It heralded a new age in
tour staffing, budgeting and efficiency. “None
of it was rocket science, but most of it hadn't

Keith Richards goofing
around in hotel rooms,
writing songs and doing
impersonations of the
Beatles, Elvis Presley and
cheesy music-hall tunes.

ABKCO's Robin Klein,
the film's producer, ex-
plains that no one knew
how much unused foot-
age from “Charlie Is
My Darling” existed, let
alone how vibrant it was,
before she and ABKCO's
Mick Gochanour, the
film's director, began
work on the project in
February of last year.

“"ABKCO had trans-
ferred some ‘Charlie’
footage in the '80s for reference," Gocha-
nour says. “We noticed there was a lot of
silent footage of the Stones performing
onstage, and that led us to search the vault
for additional footage. We found five to six
hours of it—some in cans, some negatives
Whitehead had never seen—and we real-
ized there was enough to create a com-
pletely different story.”

Then came an eight-month process of
optimizing the footage and painstakingly
synching the concert sequences with audio.
“[Engineer] Glyn Johns did a spectacular
|job with the [concert] audio, but today’s
technology allowed us to improve the
sound a lot,” Gochanour says. “We used no
overdubs but it did require a lot of restora-

been applied to rock'n’roll before,” Zysblat says.

Berry says he was “a little nervous” when
he moved from the heavy metal world and
overseeing production for AC/DC to the
Stones, which meant moving from a 16-truck
tour to a 26-truck tour with an additional
dozen trucks of steel. “That was a little nerve-
wracking, but like all tours,
the beast, it's great,
the world, the Stones.”

once you tame
" Berry says. "Bestjeb in

From massive, bawdy inflatables to crazy
large staging, dizzying towers, incredible sight-
lines and powerful video imagery, the Stones
continuously pushed the envelope with pro-
duction. If they didn't invent the satellite stage,
the Stones certainly perfected and brought the
concept to its greatest heights on the Bridaes to
‘[Designer] Mark Fisher created
a bridge that came out of the stage and bridged

ﬂﬂhpfuu tour.

the gap to the B stage, probably still [one of]
the greatest gags in rock'n'roll history,” Berry
says, “We're talking 1998, a fucking magnifi-
cent piece of engineering, a great idea, and no-
body had ever done it. The bridge extended like
a fireman’s ladder—a very, very expensive fire-
man’s ladder. When it got to the stage we tied it
down and the band walked over and performed

on the B side. It was magical.”
Then there was the 2002 *

as TOAST by the crew whao felt that way by tour’s

THE EARLY STONE AGE

A new version of a 1965 documentary gives rare (and electrifying) insight into the
band's beginnings

CHARLIE WATTS
signs an autograph for
afaninlreland in 1965.

tion. A lot of the audio tapes were undocu-
mented. | can't definitively say that the ver-
sion of the song you're hearing Is the same
as the one you're seeing, but they synchup.”

As for what's next, ABKCO hasa DVD
in the works containing rare Stones pro-
motional videos. The company declined
to comment further, but other projects
that could be in line include Whitehead
footage of a 1966 Royal Albert Hall con-
cert and, of course, dozens of TV appear-
ances. "BBC material, 'Ed Sullivan'—we're
always looking at those, but there are li-
censing Issues,” Gochanour says.

So even though Klein promises there's
“more to come,” don't toss those VHS
bootlegs just yet. —Jem Aswad

Tour of Arenas,
Stadiums and Theaters,” affectionately known

end. “The whole concept of stadiums, arenas
and theaters in some select cities was unreal, |
don’t know any band that could go from, say, in
New York, Giants Stadium to Madison Square
Garden to the Roseland Ballroom; all in a week "
says Berry, who created a color-coding system
to ensure that the right gear went to the right
venue. “From a production manager's stand-
point, that was the most gratifying tour we ever
did—always an adventure and on the edge.”

GRRR!-ING UP FOR MORE
So now, 30 years in, the Stones are ramping it
up again with shows in London, Newark and,
still TBA, Brooklyn. For the past two years,
speculation has been rampant as to who would
promote the shows. The most serious bidders
were sports and entertainment firm AEG, Live
Nation with Cohl and Australian promoter
Dainty with Virgin

Live Nation and Cohl had settled their legal
tussle in the wake of his exit as chairman (over
the rights to promote the Stones, among oth.
ers), A source [amiliar with the discussions savs
Live Nation chairman Irving Azolf wag pitch-
ing hard for the Stones, while the band was
in discussions with Stones tour veteran Fogel,
producer of many of the biggest tours in his-
tory. Meanwhile, Cohl, having accomplished the
herculean task of turning Broadway's “Spider:
Man: Turn Off the Dark” around, was having
his own discussions with the band.

But the winning bid, according to sources,
was based on a $25 million guarantee for the
Stones, whether it be four shows or five. In
the opinion of one source familiar with the
bids, “Cohl had the superior deal,” particu-
larly given his history with the band. In the
end, the group must have decided that, for
five dates and no “tour” per se, it could live
without a tour director, or perhaps Dainty,
maore a4 promoter in the traditional sense,
might fill that role.

But one area where Cohl's presence will likely
be missed is-as a "referee” of sorts managing
the decision-making process within the band
The dynamic be-
tween the band members is interesting,”

for issues large and small.
Says
a veteran of numerous Stones tours familiar
with the group’s inner workings. “If they dis-
agree, there aren't that many people they trust
as a referee, and between Rudge, Graham and
Cohl, there was that trust.”

Generally, majority rules within the Stones,
but sometimes a mediator would be necessary,
"Not that they were fighting—it could be the
simplest decision in the world: ‘Do we want to
spend another $50,000 on a blowup doll?*” the
source savs. “And now that referee's not there.
Hopefully they won't need it."

So now Cohl finds himself in the same posi-
tion Graham was in 1988: on the outside look-
ing in as tickets fly out the window. But Cohl's
not taking it as hard as Graham apparently did.
what did

Bill call me again?” Cohl says. Reminded of—

“I'm not going to call Dainty a. ..

and seemingly misinterpreting—Graham's
quote about losing the Stones, Cohl replies, "1
don’t think of the Rolling Stones as my best girl
and I don't think of Paul Dainty as a whore.”
Indeed, Cohl sounds utterly convincing when
he savs he's not bitter. "I just won producer of the
vear on Broadway for saving '‘Spider-Man.' [ just
had a new granddaughter. I'm having a great life,”
he says, "And if the Rolling Stones ever want to
work with me again, they can call and we'll see
what happens. I'm sure the shows will be great,

and | wish them all the best.” .

TOURTESY OF ABKCO
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Long a holdout
from iTunes, Kid Rock
is finally taking a bite of
the Apple with his
new album, Rebel Soul.
The story of how the
Cowboy went digital,

and what else he
has in store

BY JASON LIPSHUTZ

NOVEMBER 1/, 2012
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'VE ALWAYS SAID thatthere
was going to be a day thatwe were
on iTunes,”

It’s Halloween, and Kid Rock
is singing a different, and unex-
pected, tune. Until recently, the
multiplatinum selt-proclaimed
American Bad Ass remained one
of the last high-profile iTunes
holdouts, preferring to keep his music inside shiny jewel cases

and off of Apple’s giant retailer, and citing 1Tunes’ near-uniform
song pricing as the main reason. And then in late October, Rebel
Soul, his ninth studio album due Nov. 19 on Top Dog/Atlantic,
was quietly made available as a preorder on Tunes. Its title track
was posted for §1.29, marking the first non-soundtrack piece of
music the artist had issued on the platform.

Something had changed for Kid Rock. But what? Despite
torgoing digital sales, his career has been humming along in
the iTunes era—2007's Rock n Roll Jesus has sold 3.4 million
copies, according to Nielsen SoundScan, with major help from
the inescapable single “All Summer Long.” Perhaps even more
impressively, 2010°s Born Free moved 1.1 million without spawn-
ing a massive hit. And his criticisms of iTunes haven't buckled.
“1 still don't believe that all pieces of music are the same price.
| just don't think that’s American,” he says.

Kid Rock (real name: Bob Ritchie) wants to make it clear that
the digital baptism of his music isn’t a cash grab, but rather the
recognition of consumer habits. When Born Free was released
in 2010, downloads represented 28% of all album sales for that
year; that number is now at 39% through Oct. 28, according
to SoundScan. Since 2008, iTunes has been the biggest music
retailer in the United States, and Rock has been giving away a
chunk of his sales by not listing his catalog there—"All Sum-
mer Long” was such a massive radio hit that two different studio
clone groups charted on Billboard’s Digital Songs chart with
covers of the track. One of these homages, credited to the Rock
Heroes, sold a whopping 1.6 million downloads.

Clearly digital consurners wanted his music (or a reasonable
facsimile). And so after years of hearing naysayers maintain that
his career couldn't survive solely on physical sales, Rock felt that
he'd proved otherwise. Now it was time to cede to technology
and superserve his fans, "As a musician, you want the music
in as many hands as you can get it into,” Rock savs. "More im-
portantly, | want people to get the music for the fairest price,
and in the most convenient wayv. And that's really turned into
iTunes when you're talking about selling albums.”

During the past decade-and-a-half, Rock, 41, has fashioned one
of the most durable careers in mamstream rock, swiftly adjusting
his sound while staunchly maintaining his personal brand. All of
his studio albums since his 1998 breakthrough, Dewvil Without a
Cause, have sold more than 1 million U.S. copies, but that prob-
ably wouldn't have happened if the
Detroit native had stayed safely
ingide the rap-metal construct of

Team Rock

Rubin, giving the veteran pro-
ducer veto power over the entire
track list. The process was edu-
cational, but not as freewheel-
ing as Rock would have liked. At
least one of the tracks on Rebel
Soul, "Cucci Galore,” was a con-
tender for Born Free but didn't
meet Rubin's standards, which
focused more on classic song-
writing than booty jams. For
the follow-up, Rock has made
an unabashedly festive return
to form, recording in his own
Detroit studio. “1 look at this re-
cord as a greatest hits of all new
songs,"” he says,

The singer and his team
have set up a strong network
of brand partnerships as the
key awareness strategy for Rebel
Soul. Along with his long-run-
ning Jim Beam sponsorship,
Reck has partnered with ESPN
for its weekly telecasts of the
Chase for the NASCAR Sprint
Cup, while his relationship with
the NFL will lead to another na-
tionally televised performance
later this month.

These opportunities allow

Rock and new manager Lee KID ROCK
performing at a
rally for former
Republican
presidential
candidate Mitt
Romney on
Nov. 5in New
Hampshire.

Trink greater latitude to chal-
lenge music industry conven-
tions at a macro level. The singer
has demanded more transpar-
ency from his label on market-
ing details, while Trink—whose
relationship with Rock goes back
to Devil Without a Cause, when
he was a product manager at Atlantic—says that he has had
conversations with Live Nation about revamping ticket and con-
cession pricing at Rock’s upcoming shows. "It may sound like a
herculean task, but the concept is, ‘"How can we be a beacon to
show how other deals should be done?™ Trink says.

The reckless punk who sneered at authority in the “Bawitdaba”
video 13 years ago now wants to shake up the industry’s infra-
structure. His iTunes decision may have come after “hard-fought
negohiations” with Atlantic, according to Trinle, but the resulting
dividends could be huge. And Rock’s digital presence may con-
tinue to grow—Trink says that discussion about offering Rebel
Soul to streaming services on ve-
lease date have gone “from no to
maybe.” “Who knows?” Rock says.

“Bawitdaba,” the breakout single
from Devil. Instead, his songwrit-
ing has followed his interests in
Southern rock, country, rap. blues
and soul, And Cocky—the 2001 fol-
low-up to Devil—rose to No. 3 on
the Billbeard 200 more than a year
after its release, based on the cross-
over success of the single “Picture,”
which peaked at No. 4 on the Bill-
board Hot 100 and No. 21 en Hol
Country Songs.

“You see him at the hip-hop
awards, vou see him at the coun-
try awards. He's genre-less,” says
Julie Greenwald, chairman/COO
of Rock’s longtime label Atlantic
Records.

For Born Free, Rock decided
to hand the reins over to Rick
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"Fuck, mavbe I'll check this Twit-
ter thing out next.”

REBEL YELL

Last July, guitarist Blake Mills was
invited tocone to Detroit to record
some parts for Rebel Soul. First,
however, he'd have to go jet sla-

downtown Detroit,

Mills, a Los Angeles-based
guitar virtunso who was brought
in by Rubin on Born Free, spent
a single day working with Rock
on the new album. Rock praises
his thick, dirty tone on "3 CATT
Boogie” as sounding like modern
Muddy Waters (and he's right). But
before they got to the studio, Mills
hirst had to spend some time crus-

ing with Rock off the shoreline of

ing at 80 miles an hour on the Detroit River with the singer. "After
we were sore, we got in the car, drove to his ranch where his studio
18, played tunes all day and had a really late might," Mills recalls.
“He's an incredibly disarming host, because his idea of a good
time is a really, really good time."

The making of Rebel Soul was a more natural process for Rack
than that of Born Freg, which he says was recorded with Rubin
in a two-week span. The match-up should have been a natu-
ral—after all, Rubin's pairing of Run-D.M.C. and Aerosmith on
“Walk This Way" in 1986 formed a virtual blueprint for Rock's
early career. The singer gave Rubin complete control over the
production and mixing of the project in order to “try something
different.” Sessions lasted only four hours each day, though
usually Rock works as hard (and as long) as he parties. And
that wasn't the only way that Rock's and Rubin's visions differ.

“Rick’s just all about the record—he doesn’t care about any-
thing else,” the singer savs. But for Rock—whose arena shows
in 2011 grossed $10.8 million in 28 performances reported to
touring is every bit as important as record-
ing, maybe even more. “I would try to show him live shows,

Billboard Boxscore

see where it's going live, but he didn’t care about anything like
that. And I understand his process, but that's not mine. [ see
everything. | see the lights, the opening song. | see how songs
fit in and how they can be changed around live,"

For Rebel Soul, Rock went the polar opposite route: He brought
in his touring band, the Twisted Brown Trucker Band, for the
sessions in his Detroit studio, and after gathering T.1., Zac Brown
and Martina McBride for Born Free he mixed anv guest contribu-
tars (aside from Mills). Rock cays that Rebel Soul was partially
informed by the hours spent sitting around an emptv house
reflecting on fatherhood, now that his 19-vear-old son, Robert
Ritchie Jr., is attending Belmont University in Nashville. But
along with that free time came added leisure time, and empty-
nest syndrome afforded Rock more chances to hang out with
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Atlantic came into Delia’s office and told hirn that a deal had
been reached. The decision has led to Rock’s first major preor-
der campaign, with his 3.3 million Facebook fans being told on
Oct. 30 to reserve their copy of Rebel Soul on iTunes. Meanwhile,
Atlantic will stream the album exclusively on iTunes on Now.
13, and "Let's Ride” has already sold 34,000 downloads since its
release on the platform, according to SoundScan.

Rock’s back catalog could eventually make its way onto iTunes,
although Greenwald says, "I don't think we're there yet.,” For
now, the Atlantic team is content with placement for Rock on
iTunes' home page and across its viral network. “For me to
pull up iTunes all weekend and the first thing | see is Kid Rock
staring back at me,” Delia says, “that’s kind of doing my job.”

DEVIL WITH A CAUSE

Release-timed appearances on “Good Morning America”
and “The Howard Stern Show” will raise awareness about
Rebel Soul, but the biggest release-week look for Rock will be
a performance at the halftime show of the Detroit Lions’ an-
nual Thanksgiving Day game on Nov. 22, three days after the
album arrives. Rock has enjoyed a long relationship with the
NFL: He performed the title track from Born Free at the Lions'
halftime show on Thanksgiving in 2010, in a game that drewa
15.0 avernight rating for CBS, according to Nielsen. And earlier
this year, Rock recorded “In Detroit,” a new song for the team,
as part of the NFL's Pepsi Anthems program, which had acts
like Aerosmith, Kelly Clarkson, Travie McCoy and Wiz Khalifa

Below left: KID ROCK and Jim Beam master distiller FRED NOE at the launch of the
brand's live music series at South by Southwest on March 18, 2011, in Austin. Right: Rock
with Atlantic's JULIE GREENWALD at the Born Free party on July 11, 2011, in New York.
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vored Red Stag product beginning in 2009 and headlining the
brand’s live music series in 2011, Rock has recently become the
face of its new Devil's Cut line of bourbon, On Oct, 27, Rock hosted
a Jim Beam Devil's Cut Halloween party at LAVO in Las Vegas,
posing on the red carpet with a cup of bourbon clenched between
his fingers. According to Beverage Information Group analyst
Adam Rogers, Red Stag grew from 75,000 nine-liter cases shipped
during 2009 to 251,000 in 2011, while Devil's Cut launched with
a strong 55,000 cases shipped in 2011,

“Having a partner like Kid Rock helps to accelerate its sales
trajectary, because he's a known and recognizable entity,” Beam
Inc. senior director of U.S. bourbons Dan Cohen says of the
Devil’s Cut brand. In exchange for Rocl’s services as a spokes-
man, Jim Bearn has sent links to “Let's Ride” to its 1.2 million
Facebool fans, offered exclusive download links to his music
on bottle labels and, according to Cohen, plans to be a major
sponsor on Rock's 2013 tour.

After hitting the road with Sheryl Crow and on his own to
support Born Free in 2011, Rock says that he's still putting to-
gether a live show for Rebel Soul, and is aiming for February to
start his next trek. The singer has had discussions about inter-
national opportunities, specifically in Australia, but as of now,
nothing concrete is planned. "It was told to me a long time ago:
‘Go where you're celebrated, not tolerated.’ And at this peintin
miy career, ['m done breaking markets,” Rock says.

One thing he's not done with, though, is hard-nesed con-
versations about lowering prices on evervthing associated
with his live show, At a Dallas
show in September 2011, Rock
and management pushed Live
Nation into an “experiment”
in which 16-ounce cups of his
American Badass beer were sold
for 85, according to Trink. The
markdown garnered positive
feedback, so Rock lowered prices
on his hve merchandise last year
as well. At merch stands were
signs that read “F--- the Econ-
omy,” and T-shirts went for $25
instead of $4(0.

Trink says that he's starting to
look at wavs that such discounts
can be sustained, and extended
to ticket prices for Rock's 2013
shows. “The concept is, 'Let’s

“I want people to get the music for the fairest price, and
In the most convenient way. And that’s really turned into iITunes
when you’re talking about selling albums.” —kiD ROCK

friends in Alabama and kack back on Florida beaches. As a result,
Rebel Soul is a party record that keeps Rock’s scruffy charm at
the forefront, with songs like “Detroit, Michigan” and “Happy
New Year" radiating good times.

Rocld's albums have historically tended to turn slow starts into
long shelf lives: Rock n Roll Jesus climbed back into the top 10 of
the Billboard 200 a full vear after its release, thanks to the suc
cess of "All Summer Long.” Atlantic VP of A&R and marketing
Anthony Delia says that he expects Rebel Soul to enjoy a simi-
larly slow burn. Lead single “Let's Ride” has performed modestly
since its Oct. 1 release, debuting this weel at No. 12 on Hot Rock
Songs as Atlantic continues to push the track to rock radio. Bul
"Bawitdaba,” “Picture” and "All Summer Long” weren't the lead
singles on their respective albums, and Delia hopes to see another
track—maybe “Happy New Year,” a midtermpo party groover that
turns holiday cheer into a love song—follow that crossover success.

"We're not forcing things,” Delia says, “We know we have a
handful of songs that are key tracks and can plot the timing a
little naturally, ‘Happy New Year' is time-sensitive, so I would
love to do something this year. There will be a follow-up rock
song, and hopetully by the spring we'll have something work-
ing at more mainstrearn formats.”

Of course, Rebel Soul marks the first time that Atlantic can
menitor digital track sales and adjust its radio focus accordingly.
Delia says that iTunes has long been a discussion point with
Rock: “We've heard we might be doing [iTunes| for five years,”
he savs with a laugh. Finally, in late Octeber, a sales rep from

cutting songs celebrating their hometown teams,

NFL Network director ot programming Lawrence Randall
says that Rock had dinner with Lions president Tom Lewand
after a game earlier this season, and the decision to have Rock
do the Thanksgiving performance came easily. “There's a cer-
tain comfort level there with Lee [Trink] and Bob to deliver a
great show,” Randall says.

Rock, a diehard Lions supporter, aligns his brand partners
with his lite. He has no love for branding deals that come across
as inauthentic, “When vou see [Shaquille O'Neal] and Pevton
Manning, whe I consider both friends, do car commercials
and you're like, "You motherfuckers do not drive that fucking
car,’ that’s shit | won't do,” he says.

In addition to his continued philanthropic worl with the Kid
Rock Foundation, his American Badass beer brand and a strong
relationship with the U.S. military, Rock's latest high-profile
partnership—with ESPN for its Chase for the NASCAR Sprint
Cup series, which kicked off in September—culminated from

a lifetime of auto-racing fandom, and has given him a weekly
opportunity to preview Rebel Soul. New music and classic Rock
singles are interweaved throughout ESPN's four- to five-hour
telecast, and Rock appears in opening video teasers that were
filmed at the Michigan International Raceway.

Meanwhile, Rock’s deal with Jim Beam has remained the ideal
fit. The singer often brings up the fact that he was name-checking
the bourbon brand in has lyrics long before the partnership began
i 2009. After serving as the face of Jim Beam's black cherry-fla-

each show each other all the money we make and figure out
how to make things cheaper for the fans and still walk away
happy, " Trink says. “We're at least going to try and attempt
to 2o to a place where a $50 ticket is actually a $50 ticket. You
have to try, I'm not saying we're there, I'm saying we're mo-
tivated to do it."

Rock expresses frustration not just with the economics of the
live market, but with the current major-label systern as well. He
has one more album on his Atlantic contract, and while he ap-
preciates the creative freedom the label has given him during
the 14 years since Devil Without a Cause, he says, “If things stay
the way they are, I can't say I'll be there after my next record.
Persanally, | would like to have my whole career with Atlantic
Records—that's where | started, | have great friends [there] . ..
but it's just the lack of transparency.” Trink notes that Rock's
future label plans depend on how the business itself continues
to develop. “There’s a period of probably two vears before we
are in a position to make a decision,” Trink says. "Considering
how quickly the landscape of the music business is evolving, 1
don’t know that record labels know exactly what they're going
to loak like in two or three yvears, and | don't know what other
options will exist in that time frame.”

[Fanything, Rock’s decision to join iTunes might begin a new
chapter in hiz relationship with Atlantic, He says that his label
deal is "great and very fair,” and most important, came when he
was ready. “1 did it on my terms,” Rock says of his iTunes pact.
“Nobody can take that away from me.” .o
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ILLUSTRATION BY JIMMY TURRELL

FOR THE FUTURE

Futurists, venture capitalists and music insiders will come
together at BILLBOARD’S FUTURESOUND conference to

illboard’s Future-
Sound conference
was created to look
for ways to advance
the conversation
surrounding the
most important is-
sues in the digital
music business. A
collection of exec-
utives and thought
leaders in music
and technology will
convergeat Terrain
San Francisco on Nov. 15 and 16
to push the dialogue forward and
discuss themes ranging from the
economics of digital music and
licensing to data and analytics.
9The conference will kick off with
a keynote from Union Square Ven-
tures partner Fred Wilson at 1:15
p.m. on Nov. 15. Wilson is an in-
fluential venture capital figure
who has invested in such digital
music startups as Turntable.fm,
SoundCloud and Songkick. The
conversation is likely to cover the
venture capitalist’s uneasiness in
funding startups whose business
model require licenses from re-
cord labels. Although Turntable
has acquired licenses from the
four majors, Union Square’s other

NOVEMBER 1/, 2012

figure out what lies ahead for the business

music-focused investments are service-
oriented businesses thatdon't require licensed
content. Wilsen frequently chastises major
content companies at his widely read blog, A
VC, for the licensing restrictions he believes
lead to poor user experiences and piracy. Key-
notes bookend the conference the following
day. A keynote Q&A with Marc Geiger, head
of music at William Morris Endeavor, takes
place at 9:15 a.m. on Nov. 16. Geiger’s digital
innovation goes back to founding ArtistDirect
in 1994, An online retailer and distribution
company for music acts, ArtistDirect would
eventually include a booking agency, a label
and other Web properties. Now Geiger has a
client roster that includes the digitally savvy
Lady Gaga and visionary veteran Roger Waters,

At 4:00 p.m. the same day, Billboard edi-
torial director Bill Werde will conduct a key-
note Q&A with Deadmau5. The EDM super-
star (real name: Joel Zimmerman) will discuss
such topics as the state of dance music and
why subscription services like Spotify didn't
imrmediately get his latest album, >Album Title
Goes Here<.

Last year's FutureSound conference found
the industry troubled by the friction points
between rights owners and digital music ser-
vices. The degire to license labels’ music and
the complications involved with licensing had
slowed the rate of innovation and impaired the
relationship between the technology camp and
the traditional music business.

“The music business is a complex web of

rights and procedures that create roadblocks
for most developers,” Billboard wrote in a
white paper following last year’s conference.
“Without considerable funding to enable a
multivear product cvele that results in the ac
quisition of licenses, all but the best-funded
developers are pushed out of the ecosystem.
The result is a top-down system for incuba-
tion that rewards those entrepreneurs with
the best connections and the most resources.”

Fortunately, the digital and traditional
worlds have come closer together singe the

conference. Universal Music Group plans to
open an office in Silicon Valley in order to be
closer to technology companies. NARM's Digi-
talMusic.org has helped entrepreneurs work
with content owners. EMI released its first app
through OpenEMI, an initiative through which
it offers prelicensed assets to developers.
OpenEMI founder Bertrand Bodsen will be
on hand at FutureSound. Bodsen will appear
on a panel on innovation and licensing with
Matt DeFillippis, VP of new media and tech-
nology at ASCAP, and Jon Vanhala, senior VP
of digital and new business at Island Def Jam
and Republic. Vanhala has also created an eco-
systemn of licensed rights for developers at 1D]
and Republic, although the label group’s initia-
tive has vet to release its first commercial app.
Apps are the new music formats, and the
conference will examine how they're open-

rector of research and development for Ford
Maotor, and Ty Roberts, co-founder/senior VP
chief technology officer at Gracenote, will give
a presentation on how to bridge digital music’s
automeotive divide, Gracenate products power
the voice recognition for music search and play-
back of Ford's SYNC systerm.

The FutureSound format is different from
that of most conferences. Rather than follow
a predictable model of keynotes and panels,
Billboard has elected to add hourlong seg-
ments with four 15-minute presentations by
industry leaders. Each presentation covers a

The music business is a complex web

of rights and procedures that create
roadblocks for most developers.

ing up new opportunities in devices, distri-
bution and systems.

Producer Don Was, president of Blue Note
Records, will be the subject of a keynote Q&A
at 5 p.m. on Nov. 15. Blue Note has recently
released two innovative apps. The first was
one for Spotify that was designed by Manches-
ter, England-based developer RetroFuzz. The
second was an 1Pad app by Goldbug. The first
result of the OpenEM| initiative, the free iPad
app allows users to pay $1.99/£1.49 to stream
an initial catalog of more than 1,000 tracks.

Music is venturing into such enyironments
as the living room and automobile in new ways,
At 10 a.m. on Nov, 16, Jim Buczkowski, di-

topic familiar to the executive without sound-
ing like an advertisement.

The first hour of presentations starts at 2
p.m. en Nov. 15, TastemakerX founder/CEQ
Marc Ruxin will talk about “gamifying” music.
Topspin Media CEO lan Rogers will discuss
managers, labels and the future of artist ser-
vices. Google Music head of global program-
ming Tim Quirk will talk about music mer-
chandising in the digital age. And Khush CEO
Prerna Gupta will discuss strategies for creat-
ing win-win artist and developer relationships.

Presentations the following day start at 1:30
p.m. with Epitaph Records VP of digital Jason
Feinberg talking about data and metrics in
music. GVC Capital founding partner Hany
Nada will follow with a presentation on the
funding boom in music. Next will be Vince
Bannon, VP of entertainment partnerships
and development at Getty Images, discussing
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content IDs. Finally, Nic Adler, owner of the
Roxy nightclub in Hollyweod and founder of
marketing agency Adler Integrated, wall talk
about how to successfully merge online and
offline strategies.

The economics of digital music is an ev
ergreen topic and will be a theme at Future-
Sound. “Artist Revenues and Digital Music
Economics,” set for 3 p.m. on Nov. 16, will
delve into the subject and ask if digital ser-
vices are serving the consumer or serving the
artist. Moderator Antony Bruno will host a
panel of diverse viewpoints: Rhapsody Inter-
national president Jon Irwin; artist Zoe Keat-
ing; Emily White, co-founder of artist man-
agement firm Whitesmith Entertainment,
David Marcus, senior VP of worldwide artist
services at Warner Music Group; and, in a
rare music industry appearance, Bandcamp
co-founder/CEO Ethan Diamond.

The need to balance serving the artist and
serving the custorner has never been more
apparent. Webcasters have united around the
Internet Radio Fairness Act in an attempt to
lower the statutory rate they pay for the digital
performance of sound recordings. In addition,
Pandora has sued ASCAP for lower rates for the

u-é;—;_. i 3

)

m
el ddidnp b =}
o Y
-
-

=

.-',:-_-__.' 4 B

) "
Frik
I

(4]

]

e

!

e it
TS

performance of ASCAP songwriters' and comn-
posers’ works. Critics contend that webcasters
are limiting the number of advertisements tor
the benefit of the customer experience,

The economics of digital music in 2012
has been typified by the ascent of subscrip-
tion services. Since the 2011 FutureSound
conference, Rhapsody surpassed 1 million
subscribers (Decemnber), Muve Music reached
600,000 subscribers (February), and Spotify's
U.S. subscribers hit 1 million early this fall.

Same artist managers and labels are cau-
tious about putting their releases on streaming
services and would rather sell downloads and
CDs. The result has been an occasional tug of
war between holdouts and subscription services
and their custorners. Tavlor Swift's Red was the
latest major release to opt out of subscription
services, prompting Rhapsody to explain the
album’s absence to its subscribers at its blog,
Nevertheless, Red went on to sell 465,000 digi-
tal albums at $14.99 mn 1ts first week of release
and another 94,000 in the second week, accord-
ing to Nielsen SoundScan. .

THE FUTURISTS

utureSound is ultimately about the future of digital music. So Billboard

has created an Innovators Showcase to give five startups an opportunity

to pitch their products to a panel of five judges representing a wide swath

of the music industry: Walden VC managing director Larry Marcus, Digital
Cowboys founder David Kusek, SFMusicTech founder Brian Zisk, Warner Music
Group senior director of digital strategy and business development YiPing Ho
and TAG Strategic managing partner Ted Cohen.

Tipping off at 3:30 p.m. on Nov. 15, the showcase will allow each startup to
give a 10-minute pitch and have five minutes for a @& A period with the judges.
The finalists, selected from more than 60 nominees, will also have demonstra-
tion tables set up to show off their services to conference attendees. Here's a
look at the five finalists.

EE A

GETMIXXD
Roger Hoffman, CEO

GetMixxd allows people to send
an online postcard that plays
music. The service uses a propri-
aetary algorithm that utilizes song
lyrics, message text and Facebook
likes to provide relevant songs for
each postcard based on mood, sentiment and emotion. Each card has a space
for advertising that can be geo-targeted. Any song that's available on iTunes
can be sent on GetMixxd.

g - Vi Wagaes)  Fheh Bk Aas

PLAYGROUND.FM
Mehul Trivedi, CEQ; Vivek Agrawal, COO

The iPhone app learns about a user’'s musical tastes—
by analyzing listening trends on the IPhone, Spotify,
Rdio and more—and recommends playlists that other
Playground users have created in a single, easy-to-use
interface, The app works by tapping inte a user's Spo-
tify premium accounts. Users who don't subscribe to
Spotify can still use the app to create and share playl-
ists and connect with nearby Playground users.

SWARM.FM
Jeff Watts, CEO;

Andrew Denver, COO

A music discovery tool that aggre-
gates information and content from
across the Web and filters it through a
person’s social graph, Swarm.fm rec-
ommends new releases by new and

familiar acts, shows friends’ recent lis-

tening activity and reveals which artists friends have recently discovered. In other
words, it turns afire hose of information into something more manageable. The ser-
vice is currently available only as a Spotify app. Other platforms are coming soon.

TIXIE
Jeff Foster, CEO;

John Mazzocco, co-founder

Tixie is awebsite and iPhone app for buying or playing to
win tickets to live events. Users bid on shows they want
to see with their daily allotment of daily tokens. Winners
Enter receive two tickets to the show. The company's goal is
to increase the frequency and value of fan-to-band en-
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TUNEZY

Derrick Fung, CEO;
and Brandon Chu, COO
This social e-commerce platform . e

for musicians helps them sell fan r .+ H&.mﬂu

experiences, merchandise and I TR et e Bl
online performances. Fans can FER " R RN E
use the platform to get exclusive

access and discounts in exchange for promaoting their favorite artists. Musicians can

list an unlimited number of merch items and experiences for sale for $5 per month.
—GP
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AN INFLUENTIAL MUSIC
MARKET ALSO SETS
THE PACE IN GROWTH

How

Brazil
B

This report is a collaboration by Billboard and sister
publication Billboard Brasil.

EEENENNEN HENTHE Latin Recording
- t. Academy presents its 2012
W Person of the Year honor
: ! to Brazilian music icon
B Caetano Veloso on Nov, 14in
mE 1 =[— Las Vegas, the organization
NN ENNNEREN behind the Latin Grammy
Awards will recognize not only Veloso but the en-
during impactof Brazil on the world's music seene.

The fusion of tropicalismo, which Veloso and
his peers helped create in the '60s; Brazilian rock,
which Roberto Carlos and the “jovem guarda”
pushed forth in that same decade; samba and
bossa nova rhythms popularized at that time by
Jodo Gilberto and Antonio Carlos Jobim—these
are just some of the styles from Brazil that have
won devoted fans around the world.

Western pop musicians, from the Brill Build-
ing songwriters of the early '60s to "world music”
proponents like David Byrne and Panl Simon,
are among the many influenced by the sounds
of Brazil, Most recently, artists like Michel Telo
have continued to show Brazil's global impact
as a talent source,

On the live front, Brazil has been a major tour-
ing market for decades, going back to the launch
of the mega testival Rock in Rio in 1985, This
coming year will bring not only a new edition
of Rock in Rio but the return of the Monsters
of Rock festival and the debut of Lollapalooza
in Brazil next March,

Brazil today is the world’s eight-largest music
market (ranking behind Canada, in seventh
place}, according to combined data en physical

By Thom Duffy & Mariana Padilha Sewaybricker

00IS

sales, digital sales, performance rights revenue
and synchronization revenue, compiled by IFPL

What's also important is Brazil helping to set
the pace tor growth and the geographical diver-
sification of the global music business, as [FPl
CEO Frances Moore wrote in “Recording Indus-
try in Numbers 2012," the trade organization's
annual report, published in March.

“The spread of digital business, driven by
smartphones in particular, is opening up new

opportunities in new markets,” Moore wrote.
“The so-called "BRIC’ economies [Brazil, Russia,
India and Chinal, for example, offer enormous
potential. Brazil saw overall market growth in
2011 of B.6%" to total revenue of $262.6 million,

Music piracy continues to plague Brazil, with
a rate of usage of illegal music gites—44%, ac-
cording to estimates from Nielsen and TFPI—

that's far greater than the global average.
But a dramatic increase in the availability of

NOVEMBER 17, 2012 |

CAETANOVELOSO
Is the Latin Recording
Academy's Person

of the Year; below:
MICHEL TELO burst
from Brazil to global
acclaim this year.

legitimate digital music sources in the past vear
may temper theft of music online.

In December 2011, iTunes launched in 16
countries in Latin America, including Brazil.
Drigital music subscription service Rdio began
doing business in the market in a partnership
with mobile phone company Oi. Yahoo Music
and YouTube are among some 18 digital music
services now available in the market,

Billboard's Hits of the World publishes singles
charts compiled by sister publication Billboard
Brasil and album charts prepared by APBD/
Nielsen, Sony currently leads the album chart
with Father Marcelo Rossi's Agape Amor Diving
while the No. 1 song on the singles chart is “Te
Vive" from Luan Santana on Som Livre.

On the album chart, the highest-ranking re-
lease from a Western act is Adele's 21 (Sony).

For this snapshot of the Brazilian music busi-
ness, Billboard and Billboard Brasil presented
the following question to key sources in the mar-
ket: What plans or projects will increase your
business in the next six to 12 months? Here are
excerpts from the replies received.

SONY MUSIC BRASIL

“Sony Music Brazil is investing highly on the
digital side of business,” label president Alex-
andre Schiavo says, noting partnerships on Web
and mobile platforms, using multiple business
models. Like other companies, as Sony creates
miore digital content, it's leveraging social media
to promote and sell it.

*Sony has over 2.7 million fans on Facebook,
and if we add up the artist pages that we man-
age, the number is over 10 million,” he says.

These digital efforts  centinued on >>p32
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from >2p29 will drive opportunities tied to
the World Cup in Brazil in 2014 and the Sum-
mer Olympics in 2016.

“We have been leading the market for the
past three vears and we want to continue with
a diversified operation where we also grow in
physical unit sales,” Schiavo says.

Sony Brasil has reached sales peaks with in-
ternational acts, from Beyoncé to Adele, and with
local acts like Rossi, whose Agape Amore Divino
has sold more than 1.6 millien units, the com-
pany reporis.

The year ahead will bring new releases from
Roberto Carlos, Padre Fabio, Ana Carolina, Vic
tor & Leo, Zeze & Luciano, Brune & Marrone

and others, “Artists and music are the core of

our business,” Schiavo says, "and we will aggres.
sively invest in new talent for 2013."

MICHEL TELO

Michel Telo early this year joined the long list
of Brazilian artists to gain global acclaim as his
song “Ai Se Eu Te Pego” (Oh If | Catch You), re-
leased bv Som Livre, reached No. 1 on the pop
singles chartin 15 countries from Europe to Latin
America. Videos of the song, as choreographed
by Real Madrid and AC Milan soccer stars, and
acover version by Latin superstar Pitbull helped
propel worldwide sales,

“Our main focus is Brazil, so we will work
here 75% of the time. Michel is already in the
studio to record the basic tracks™ for his next
release, says Teofilo Teld, the singer's brother
and manager.

“Still, we will continue to focus on promotion
and making concerts around the world and will
try to eptimize our time,” the manager says. "We
have signed a partnership with David Sonen-
berg and William Derella for the management
of Michel's career in the international market.
They're the managers of the Black Eved Peas,
armong other artists, Now we're putting together
a strategy that includes the launch of a few sin-
gles, among other things.”

SOM LIVRE

Aleadingindependent label, Som Livre estimates
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it has 20% of the Brazilian music market.

"We are at the height of an extremely posi-
tive tirne for Brazilian music all over the world
and also for international music in Brazil," GM
Marcelo Soares savs. “Som Livre has the for-
tune of being a key player in this scenario with
the international success of Michel Telo, Maria
Gadu and Gusttavo Lima as well as important
releases in Brazil such as Dave Matthews Band,
Jesse Harris, Band of Horses and SOJA.

“The next few months will bring lots of new
stufflike the Jorge & Mateus release recorded in
London at the Royal Albert Hall, a very beautiful
product. We will also have the new Luan San-
tana release that will without a doubt be one of
the main launches in Brazil next year. We will
also prepare the new releases from Michel, do
Marcelo Jeneci and a few newly signed artists
that will have an impact but we can't reveal yet.

“We will also open the doors for new artists
that bring a good musical mix to our cast. A
few good examples are Palavrantiga and Banda
Tereza—excellent bands—and CDs by Silva and
Jesuton that are hitting the stores now.

“On the international front we will launch My
Morning Jacket, one of the most respected rock
bands in the world that oddly enough never had
anything released m Brazil.

“We're planning a big expansion of our festi-
val brands—Festeja, Arena Pop and Pagode da
Hora—and the first edition of the Slap! Festival,
celebrating five years of our boutigue label that
has launched so many good artists.

“And to complete this scenario of good news,”
Soares adds, "we see digital music growing every
day with new services becoming interested in
the Brazilian market. We have been working
very closely with many of these companies to
develop models and exclusive contents.”

T4F

At the recent Billboard Touring Conference &
Awards, Brazil's TAF (Time for Fun) ranked
alongside AEG Liveand Live Nation as a finalist
for top promoter. The company did astounding
business in the past yearwith Cirque du Soleil's
*Varekai," including 69 shows at Parque Villa-

The Bossa Nova, And Beyond

GILBERTO GIL ON BRAZIL'S GREATEST MUSICAL CONTRIBUTION

Gilberto Gil is in the midst most welcome and most
of a North American tour exposed worldwide. If
devoted to forro, the you ask a New Yorker, or
party-starting country a Californian, or a Japa-
music of Mortheast Brazil. nese person or a German
Last month, Gil released about Brazil, they will
Concerto de Cordas and say ‘Girl From Ipanema.’
Maquinas de Ritmo, an Joao Gllberto and Sergio
acoustic album with Mendes are the ones re-
electronic flourishes, fea- sponsible for promoting
turing some of the better- e ; bossa nova for the last 30
known songs of his five- Gé:?ﬁjf;ﬁg Iul-: or 40 years, and they are
decade-long career. London. the most known.

At the Latin Grammy “But at the same time,
Awards on Nov. 15, the important contribution Brazil is so broad, and the
album Especial, ivete, Gil to the world's musical population is so big,” he
e Caetano, alive recording  culture. continues, “It's about time
with singer Ivete Sangalo “From the point of now, as Brazil progresses
and Caetano Veloso, will being exposed, of hav- as a global player, that the
vie for album of the year. ing a broad international hidden parts of Brazilian

Billboard recently exposure, it's been the culture are going to be
asked Gl what he would bossanova," Gllsays. “it's  revealed.”
consider Brazil's most been the Brazillan style —Judy Cantor-Navas
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Lobos in Sdo Paulo, which attracted 157,409,

T4F also presented two shows of The Wall
Live with Roger Waters at Estadio do Morumbi
in S3o Paulo and another at Estadio Beira-Rio
in Porto Alegre, as well as two shows by Pear]
Jam at Estadio do Merumbi that drew nearly
100,000 fans.

The company states that it isn't ready to
announce its major concert bookings for the
months ahead, prior to on-sale dates. But it
will confirm plans for a prémiere of the mu-
sical “The Lion King" in March at the Teatro
Renault—and a fifth season of Cirque du Soleil
in South America with the show “Corteo,” also
coming in March.,

XYZLIVE

"XYZ Liveis a relatively new company in Brazil,
made up of seasoned veterans of the entertain-
ment business,” says Phil Rodriguez, one of the
firm's principals, He notes that XYZ Live formed
in 2011 by merging, into one new company, the
various entertainment companies that ABC
Group had bought during the past three years.
XYZ Live now has a concertand touring division,
a sports division, a theatrical division, a talent
agency and a ticketing company.

"This year we brought to our company Jose
Muniz—one of the top concert promoters in the
whaole of Latin America and Brazil with over 30
vears' experience,” Rodriguez savs. “Together we
will increase our number of events by at least
35%. We also just bought into Chain Produgdes,
one of the top theatrical producers in Brazil.

“Our ticketing company has entered into an
agreement with Intelli-tix—the most experienced
company in the world when it comes to [radio
frequency identification] technology for access
control, brand activation, social media, et cetera.”

“We are extremely excited about two venue
projects we have closed in $ao Paulo,” Rodriguez
adds. “Both locations are landmarks in the city of
Sdo Paulo with excellent locations. Between the
twio we will offer the market capacities ranging
from 3,000 to 8,000 [indoor| and from 15,000 to
25,000 outdoor.”

“In 2013 we will be bringing back to Brazil—
after 14 vears—the Monsters of Rock festival.
This was the premier hard rocl festival in Brazil,
and in Latin America for that matter. This time
it will be a two-day event. The dates will be Oct,
19 and 20, 2013, in Sdo Paulo.”

GEO EVENTOS
GEQ Bventos is the live entertainment division
of Globo Organization, Brazil's leading sports,

Celebrating at a press
event announcing the
return of Rock in Rio

in 2013 are (from left)
Jota Quest lead singer
ROGERIO FLAUSINOG
and festival partners
ROBERTO MEDIDA and
EIKE BATISTA.

media and entertainment firm.

"Qur porttolio includes the internationally
renowned Lollapalooza that will have Pear] Jam,
the Killers, the Black Keys, Deadmau5, Queens
of the Stone Age and Planet Hemp as headlin-
ers, and take place March 29-31 at the Jockey
Club in S30 Paulo,” GEO CEO Leo Ganem says.

In October, GEQ and C3 Presents, the pro-
ducer of Lollapalooza, announced an expanded
partnership. The deal makes C3 the exclusive
partner for GEO for all festivals, tours and spe-
cial projects in Brazil. The two companies will
be collaborating on the electronic music festival
XX Xperience, which GEO has staged tor many
vedrs, a8 well as a new international music fes-
tival in Rio de Janeiro.

Ganem and C3 partner Charlie Walker an-
nounced their new partnership on the final
day of the C3-produced Austin City Limits
Music Festival,

"“With GEO we saw an apportunity to increase
our presence [in Brazil] by operating year-round
and developing other kinds of experience for the
public down there that they haven't seen yet,”
Walker says. C3 could also promote, with GEO,
a leg of a tour that's visiting South America,
“When bands come down to do Lolla, thev usu-
ally don't want to come down for just a one-off,”
Walker says. "If there are six or seven other mar-
kets they want to play, we may try to do some ar
all of them, depending on the circumnstances.”

ROCK IN RIO
In the nearly three decades since the festival’s
debut drew an estimated 1.4 million fans across
10 days to a custom-built venue, the Cidade do
Rock (City of Rock)in January 1983, Rockin Rio
has become a global festival mega-brand, with
events in Brazil, Portugal and Spain.

At the moment, Rock in Rio VP Roberta Me-

dina says, “we're working on the organization of

Rock in Rio 2013 that will happen Sept. 13-22
at the City of Rock.” The festival has already an-
nounced three headliners: lron Maiden (which
also plaved the first Rock in Rio), Metallica and
Bruce Springsteen.

“We intend to announce more names next
month,” Medina says. "We expect to have
595,000 people in all seven days of Rock in Rio
2013. In this edition, the event will work with
a rhaximurn capacity of 85,000 people a day.
And we already have contracts with the Rio city
government for the production of Rock in Rio
2014 and 2015.

“The 2011 edition in Brazil alone, according

0
to data from the Board of continued on >>p34
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XYZ Live exhales music, fashion and culture and breathes sports and talent.
It creates content for the generations X, Y and Z all around the stages, tracks, fields,
courts, ramps, pulpits and catwalks. XYZ Live: Brazil's hottest live entertainment company.
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Odds of having 3 mulli-platinum albums

1/ 1,650,000

1/110

Toni Braxton encourages you to learn the signs of autism at
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from >>p32 Tourism, has generated an eco-
nomic impact of more than $480 million to
the economy of the city and 45% of the people
at the event came from outside of Rio de Ja-
neiro,” Medina says.

“The event takes place in the even years
in Europe. The next productions of Rock in
Rip in Lisbon and Madrid will happen in May
and June 2014."

Medina estimates that Rock in Rio will in-
vest $350 million in its brand during the next
five years worldwide.

“Besides Buenos Aires, Rock in Rio has
also been talking with people in Peru and
Germany—countries that may have future
editions of the festival,” Medina says, “We
not only want to go beyond borders with
the festival itself but focus on the expan.
sion of the brand to new stages, to different
market segments.”

To achieve that global brand expansion,
Rock in Rio in May announced a partnership
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with Brazilian magnate Eike Batista, chair-
man of EBX Group,

“We have sold 509 of the Rock World 5.A.
company that owns the brand Rock in Rio to
IMX Live, a company associated with IMZ,
which is a sports and entertainment holding
of the EBX Group and [U.5.-based sports and
entertainment company| IMG Worldwide,”
Medina says.

“Examples of this brand expansion already
in production are the theatrical openings of
Rock in Rio: The Musical, scheduled for the
end of November 2012, and will tour Brazil
and Europe—and 1 have a dream of taking
it to Broadway,

“We have also launched a comic book for
the festival with its own characters that will
materizlize onstage during the event in games
and books, and we're also starting to develop
a line of fashion/style for the brand Rock in
Rio. We want to be part of our public’s every-
day life.” e
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ADVIGE THAT IS MUSIG TO YOUR EARS

EVERY APPROACH. EVERY DETAIL. EVERY MATTER.

Today’s music industry dynamics demand a partner experienced in every aspect of the
business ... from the moment the first notes are composed to when they are distributed,
and enjoyed, across multiple platforms. Loeb & Loeb not only hears you, we help you
make sure the world does, too.

We work with the world’s leading music companies and today’s most successful
talent to assist them to the next level. We also help investors, financial institutions and
technology companies turn up the volume with innovative deals. When it comes to the

accelerating convergence of content, technology and business, we’re always ahead of
the curve. It’s just another way LOEB & LOEB adds Value.

345 Park Avenue = New York, NY 10154 = 212.407.4000 LOEB &
LOEB LLFP

Los Angeles New York Chicago Nashville Washington, DC Beijing www.loeb.com
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“Been Away Too

S Long” is No, 10 on the

&

Rock Airplay chart.
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BY MITCHELL PETERS

VICTORY SONGS

SWEET SPOT

Alt-rock legend Soundgarden returns with first album in 16 years

espite the title, Soundgarden’s comeback single
"Been Away Too Long” is not "specifically about

my band getting back together,” frontrman Chris
Cornell says. But the title made it an obvious choice as
the leadofftrack and first single for Soundgarden’s sixth
album, King Animal, due Nov. 13 on Loma Vista Record
ings. (Mercury will release the album in the United
Kingdom, and Vertigo will handle all other territories.)

The set, the first studio album from the veteran Se-
attle rock band since 1996, arrives nearly three vears
after Cornell announced Soundgarden’s reunien on
Twitter. The group broke up in 1997 following the re
lease of Down on the Upside, which debuted at No. 2 on
the Billbpard 200 and has sold 1.6 million copies, ac-
cording to Nielsen SoundScan. Since then, Cornell has
released four solo albums, including his most recent,
2011's Sengbook, a collection of tunes he pertormed on
an acoustic tour. Cornell has also contributed tracks to
such movies as "Mission Impossible 11" James Bond
film “Casino Rovale” and “Machine Gun Preacher.”

1 just read some quotes where Dave Grohl is talking
about the Foo Fighters taking a hiatus of an undeter-
mined length, saying, ‘| want to be in this band forever,
and that's why we need to take a break.' That's perfectly
described,” Cornell says of why it took Soundgarden
more than 15 years to return to the studio. *Did we
need to split up and tell the world and the fans we're
splitting up? Probably not. It was time to take a breather
trom the business.”

Cornell says the driving force behind Soundgarden’s
2010 reunion was to draw attention to the band’s catalog
and legacy. Since the announcement, the group has reig-
nited its fan base by plaving numerous concerts and festi-
vals, releasing its first retrospective album, Telephantasm,
1ssuing the live set Live on I-5; and penning the song “Live
to Rise” tor film “The Avengers.” According to Cornell, it
was during these various projects that Soundgarden re-
established its chemistry and began discussions about
recording a new album.

Soundgarden members Cornell (vocals), Kim Thayil
(guntar), Ben Shepherd (bass) and Matt Cameron (drums)
co-produced King Animal with Adam Kasper. The album
will be the first release on longtime label executive Tom
Whallev's new Loma Vista Recordings, a partnership be-
tween Whalley's Seven Four Entertainment and Republic
Records. (Other acts on the label's roster include Little
Dragon, Damian Marey, Cillie Barnes, Rhye, Ghost and
Cut Copy [through Medular Recordings|.) Whalley says

he signed Soundgarden because he's attracted to self-
contained acts that write their own songs, play their own
instruments and sing their own songs.

“That's what Soundgarden does,” Whalley says. “1
like that combination of things.”

Soundgarden’s deal with Loma Vista encompasses
King Animal and its follow-up, “if we choose to do one
more,” Cornell says. “Either side has the option to do
it, or we walk away if it's not working out.”

So far, so good. According to Republic executive VP of
marketing Jim Roppo, the nearly three years of ground
warl leading up to King Animal has created a significant
boost in exposure. “One of the things we find with so
miany artists—and this isn't exclusive to Soundgarden—
is that when they go away for some time, the talk really
dies down,” he says. "And it's almost like cold-starting
an engine in the middle of winter in Minnesota. It takes
more energy to do that than if yvou continue the conver
sation and slowly ramp it up.”

The label issued a video trailer for King Ani-
mal leading up to the late-September release of
“Been Away Too Long.” This week, the song is No,
10 on Billboard's Rock Airplay chart. “Been Away
Too Long" and "By Crooked Steps” were used in
promotional spots on ESPN for “Monday Night
Football," and the single was heard during a late-
October episode of FX's “Sons of Anarchy.” Addition-
ally, Soundgarden recorded a track-by-track narrative for
King Animal at Seattle’s Moore Theatre. Those videos
have been rolled out weekly with various partners—in-
cluding MSN, Spin, Details and Yahoo Music—in the
weeks before the album release, Roppo says.

To stir more buzz, the band announced three inti-
mate November concerts at New York's Irving Plaza,
Toronto's Phoenix Concert Theater and Los Angeles’
Fonda Theatre. Fans who preordered the new album
through SoundgardenWorld.com were given access to
on-sales ahead of the general public. A North American
tour will follow in 201 3. The group has also been tapped
to perform on “Late Show With David Letterman™ on
Nov. 12 and “jimmy Kimmel Live!” on Naov. 26.

Whalley says, “The centerpiece to all this is not
just that they re-formed, but about the quality of the
record they made. You don't see that very much today.
They fit into the general sensibility of why Adele's or
Mumford & Sons’ records are doing so well: There's
an emotional coninection trom a musician and song-
writer to an audience.” -
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Grime time official: London-
based rapper Wiley (aka
“the Godfather of Grime")
has just announced a four-
date spring tour featuring
fellow grime MCs Skepta
and JME. Booked by the
Coda Music Agency, the
U.K. trek will take off in
Morwich at the Norwich
Waterfront (April 18), before
making stops at the HMV
Institute in Birmingham
(April 19), the Forum in
London (April 20) and
closing in Manchester at

the HMV Ritz (April 22)...
Soaring: Asshe continues
the run-up to her full-length
Capitel debut ('m Not
Alright, due early next year),
buzzing indie-pop singer
Sky Ferreira keeps the show
on the road working her
recent Ghost EP. Booked by
Creative Artists Agency,
stops include Bardot/
School Night in Los Angeles
{(Nov.12), TT and the Bears
in Cambridge, Mass. (Nowv.
27), a two-night stand

in New York (Brookiyn's
Glasslands Gallery on Nov.
28 and Manhattan's Mercury
Lounge onNov.29and a
stop at DC 9 in Washington,
D.C.(Nov. 30)... Bamstorm-
ing: Little Big Town will
head out on a sprawling
2013 tour in support of
recent fifth album Tornado
(Capitol), which topped
Billboard's Top Country
Albums chart and bowed at
No. 2 on the Billboard 200.
Beginning in Murray, Ky., at
the Lovett Auditorium (Jan.
31, the act will make stops
at the Tennessee Theatre

in Knoxville (Feb. 23), the
Rialto Square Theatrein
Joliet, lIl, (March 21) and the
Majestic Sun Theatre in San
Antonio (April 28) along the
way. David Nail and Kacey
Musgraves support on
select dates. .. Runaways:
On Nov. 9, Calexico kicks off
an expansive trek through
Europe and North America
in support of its Anti- debut,
Algiers, at the Teatro Kapital
in Madrid. Booked by
Berthold Seliger of Billions
Corp., the band will stop at
Estragon in Bologna, ltaly
(Nov. 14) and Republic in
Salzburg, Austria (Nov, 28)
before playing U.5. dates

that include the Orpheum

in Flagstaff, Ariz. (Jan.17),
the Fox Theatre in Boulder,
Colo. (Jan.18) and the Buck-
head Theatre in Atlanta.

{Jan. 25). —Nick Williams

“""‘-Veteran hard-rock band looks to make it five 10 tops in a row

|_

BY EMILY ZEMLER

DEFTONES! “Tempest” is charting on

Billboard’s Active ?m:h: and Alternative lists.

So So Deftones

hen the Grammy
Award-winning

metal band Def-
tones finished recording their
sixth album, Diamond Eyes (Re-
prise, 2010), the members felt a
surge ol creative momentum,

“We still had so many ideas
left. We were almost ready to
go back to the studio right
away,"” singer/guitarist Chino
Maoreno says. “So when we fin
ished touring Diamond Eyes, we
were fired up to keep going in
the same direction.”

Now, more than two vears
after Diamond Eyes bowed at No,

sold, according to Nielsen
SoundSecan), the Sacramento,
Calif,
Neo Yokan (Nov. 13, Reprise), a
project that shares what Moreno

group returns with Ko

terms “a positive energy” with
its predecessor, “We ran with
our instincts and tried not to
second-guess things,” he says,
We also tried to be immediate
with recording, having all of us
together in the room."
Diamond Eyes marked the
fourth consecutive top 10 re-
lease of all-new material from
the Dettones, who lodged back-
to-back-to-back top 10 efforts

3 in 2000, Deftones hit No. 2 in
2003 and Saturday Night Wrist
arrived at No. 10 in 2006. For
Kai No Yokan,
turned to the studio with Dia-
mond Eyes producer Nick Raskou-

the group re-

linecz (Foo Fighters, Rush),

focusing on a continuation of

its previous success.

The new album’s first single,
“Tempest,” went to radio an Oct.
9 and is charting on Billboard's
Active Rock and Alternative tal-
lies {this week sitting at Nos. 17
and 32, respectively), but Moreno
acknowledges that the band’s
heavy roclk songs aren't tailored

past we got pressure to make
music specifically for radio," he
says. “Some of the new songs are
the most commercial we've ever
written, but it wasn't
we did on purpose.”

something

For Reprise and the band'’s
management, Velvet Hammer
Music and Management Group,

the focus from the beginning ot

the campaign for Koi No Yokan
has been on longtime and new
fans. The band debuted an early
track, “Leathers,” on Sept. 19
through its website, amassing
37,000 downloads in 24 hours,
according to Reprise. A video for

street date.

“When it comes to the Def-
= first,” Re-
prise VP of rock music Heather
'he key is to give
them all this cantent pre-release

tones, 1ts fans come
Luke says. *

and then after the album release.”

Another key aspect of the
campaign is the band's tour,
which began Oct. 9 and wraps
Nov. 21 in Los Angeles. The dates
are mostly underplays in venues
with capacities ranging from
1,000 to 4,000,
encourage tang with live rendi-

The idea was to

tions of the new material, much
of which has ended up on You-
Tube. The act will embark on its
next U.S

“There's nothing like seeing

.headlining runin 2013,

a band that's this powertul live
m small venues and having the
fans be able to really touch the
music before an album even
comes out,” says Velvet Hammer
owner David “Beno” Benveniste,
who sees Kot No Yokan has hav-
ing the potential for three singles
and a 24-month cycle, “What we
wanted to do with the label is to
work this record and create a last-
ing cycle rather than a quick-fix
& de-

velop and precipitate over time.

cycle. We wanted to let thi

And did they make an amazing

6 on the Billboard 200 (237.000

E‘r’ JUSTIN JACORBS

link-182 drummer Travis Barker
and Alabama rapper Yelawolf cer-

tainly share some passions: hip-
hop; tattoos: fast, aggressive music; and
fashion—Yelawolfruns his own line, Coun-
try Fresh, through Barker’s Famous Stars
and Straps brand. Until recently, the artists
also shared anexecutive in Paul Rosenberg,
(Yelawaolfis signed to Rosenberg and Emi
nem's Shady Records, and Barker
repped by Rosenberg.) So sharing an EP
shouldn't come as a surprise.

Fici]
was long

On Nov. 13, the duo will release Psyche
White, a collection ranging from reggae-
rap to mosh-pit hip-hop to near-dubstep,
all in just lNive songs. The project will ar-
rive through Barker's LaSalle Records/
Killer Distribution.
otten blasts with teeth-rattling inten-

While the music

gity, it couldn't have been a more casual
affair. And Yelawolf and Barker intend
to keep it that way.

While Barker has a punle-rock back-
ground, as a kid he played along to
“Whodini, Beastie Boys, Shck Rick and
Doug E. Fresh albums, while also play-
ing along to Master of Puppets.” he says.
With enough Blink-born notoriety under
his belt (the band has sold 13.6 million al-
bums, according to Nielsen SoundScan),
he began producing hip-hop tracks tor
artists like T.1. and Paul Wall.
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when While FPony reac hed No.

Three vears ago, Barker's manager
turned him onte Yelawolf's "Trunk
Mugzil.” “He said, 'Check this kid out. He
looks like you but he’s a rapper,’” Barker
recalls. “I thought he was fucking ridic-
ulous.” A week later, the two met at Rob
Drydek’s Fantasy Factoryi
Talking shop, Yelawolf whistled an eerie
melody that stuck in Barker's head. He

laid a snare beat underneath it that day,

n Los Angeles.

and the due's first track was in progress.
The pair became fast friends and began
cutting tracks whenever they found them:
selves in the same city, hesitant to aim for
any get musical direction. On Lil Wayne's
2009 I Am Music tour, Yelawolf caught up
with Barker, one of the tour’s openers. “He
said he wanted a real high-energy track,
It was 4 a.m., and everyone was gethng
sloppy in the hotel lobby," Barker says, “1
had a portable studio. I went to my room
and right there recorded the drums to
| Psycho White's first single] ‘Push "Em."™
The impromptu sessions, Yelawolf says,
were never forced, “Even if he and | had
never heard each other’s music before, we
just knew," he says. “We had a kindred vi-
sion.” Yelawolf appeared on Barker's 2011
solo album, Give the Drumumer Some (Inter-
scope), that featured star MCs, and Barker
offered Yelawolf a crack at his own T-shart
lire, fusing what the Alabama-born rap-

NOVEMBER 1/, 2012

for commercial release, ™

In the

The ‘Psycho White’ Stuff

Yelawolf and Travis Barker team up for genre-bending EP

per calls “my country-ass shit with his
West Coast punk-rock shit.” Through it
all, the tracks that wound up on Psycho
White weren't forgotten,

Yelawolf's major-label debut, Radioac-
tive (Ghet-O-Vision/Shady/Interscope),
thrust him into the spotlight in 2011 but
left him unfulfilled. (It peaked at No. 27
on the Billboard 200 and has sold 164,000
copies.) “The creative wings of that record
were clipped so early,” he says. “That'll
be the first and last time people hear me
under the constraints of other people's
idﬂ.‘:lki " But his frustration refueled his
passion for Psycho While,

1 lier this Vear, the duo sel to work
hmghmg the EP, to be released timed

to Yelawolf's winter Country Fresh line,

“Tempest” will arrive around

record? Yes.” e e

The five tracks hint at a creative brother-
hood—Barker's programmed beals and
live drumming evenly chug alongside
Yelawolt’s flow, as heard on propulsive
single “Whistle Dixie." The musical un-
derstanding between the two 1s hard to
match, and impossible to fake.

Though the pair will play a few Califor-
nia shows, and likelv some Vans Warped
dates in 2013, there aren't any major tour
plans in the works. To Barker, who says
he's recording a Christmas EP with Blinl-
182, Psycho White looks to be another fun
project in a career full of them.

For Yelawelf, the EP signals something
more. “This was my [irst step into true,
“And it
feels great.” .in

pure artistic freedom,” he says.

|I

.!_‘RE'LAW\DLF
S8 (left) and
TRAVIS
BARKER have
been working
on their EP
since 2Q09.
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BY ANDREW HAMPP

The Weeknd’s
Republic debut
repackages his
breakout mixtapes
as one release.
Will it work?

or Tnore than a year, Toronto

singer and Drake affiliate Abel

Tesfaye, aka the Weeknd, was
the hottest unsigned R&B artist since
Frank Ocean. The three mixtapes he
released for free through his website in
2011 {House of Balloons, Thursday, Echoes
of Silence), sparked a media frenzy
(House of Balloons was nominated for
Canada's Polaris Music Prize) and led
to him selling out his first U.S. tour last
spring in less than five minutes.

But since signing with Republic in
September in a joint venture with his
own XO imprint, the Weeknd is at-
tempting the transition from indie fa-
vorite to mainstream star with Trilogy, a
rerelease of his mixtapes that includes
three bonus songs and arrives Nov. 13.
Though the three-disc album will top

When Robert “RZA" Diggs was pillag-
ing old kung-fu flicks as a New York
teen, he never imagined he'd one day
be directing one. Since producing
the landmark Enter the Wu-Tang: 36
Chambers (Loud) in 1993 and spawn-
ing the lengthy, fruitful career of the
Wu-Tang Clan, the Grammy Award-
winning beatsmith has tapped into
nearly all sides of the entertainment
industry: collaborating with everyone
from the Black Keys to Kanye West,
penning two books and landing roles
in films including “Funny People” and
"American Gangster.” This month,

THE XO FACTOR

out at 30 tracks, 1t'll be priced hike a

single CD, with a suggested price of

514.99 for the CD and $9.99 on 1Tunes.

The tactic of repackaging free online
projects for commercial release is in-
creasingly common in hip-hop (Drake
sold 675,000 copies of his repackaged
breakout mixtape, So Far Cone, accord-
ing to Nielsen SoundScan), but it's
tricky to pull ofT for artists who build
their songs around samples. Ocean
scuttled plans to rerelease his Nostalgia/
Ultra mixtape through Island Def Jam
earfier this year after failing to clear key
sarnples (and dodging lawsuits) from
acts like the Eagles. (Ocean's major-la-
bel debut, Channel Orange, contained
all new material and bowed at No. 2
on the Billboard 200 in July.) But the
press-shy Weeknd tells Billboard that
although the Trilogy samples were “kill
ing me,” he was able to get clearance
from acts like Beach House ("The Party
& the After Party”) and Siouxsie & the
Banshees ("Glass Table Girls™), Only
his use of Aalivah's “Rock the Boat” on
fan favorite “What You Need" failed to
make the CD.

RZA delivers Ghostface Killah's
Twelve Reasons to Die, the second re-
lease from his new label Soul Temple
Records, and makes his directorial
debut with "The Man With the lron
Fists," a kung-fu film starring Lucy Liu
and Russell Crowe that's “presented
by* Quentin Tarantino. The film’s
soundtrack, which bowed at No. 31on
the Billboard 200, was the label’s first
release, and the film opened with $7.9
million, according to Box Office Mojo.

1 What was the biggest differ-
ence between pruduclng an album

But if convincing core fans to spend
$10-515 on albums they already own
is one challenge, getting them to shell
out even more on the touring circuit is
not. In October 2011, William Maorris
Endeavor music head Marc Geiger fa-
mously told Topspin CEO lan Rogers
that the Weeknd was able to command
$25,000 for a show—even though he'd
vet to play a single proper gig. Joel Zim-
merman, music agent and head of Wil-
liam Marris Electronic, clarified to Bill-
board that the figure was used more as
an example of the quotes mentioned in
the bidding war to sign the Weeknd and
his management—a deal that remained
in process through January 2012.

“I had just booked Coachella for his
first U.S. show, and I didn’t know if we
were hired. | still thought this could
be a one-off thing,” Zimmerman says.
“Right before they came out to L.A., 1
flew to Toronto to meet everybody and
oet a handle on who they were and how
we could work together. It's been one
of the most rewarding experiences |
ever had."

The Weeknd's initial U.S. shows,

QUESTIONS =

by MATTHEW TRAMMELL

and directing a film?

The amassment of work and people.
It's hard work to make an album, but
there's maybe 12 people that help. For
a film, vou're talking about a cast and
crew of 400-600 people. Doing music
videos is one thing—maybe two days
to prepare. This 1s more like 100 days
of preparation, 60 days ot filming, an-
other 100 days of editing. This thing
took a lot of time.

2 What were you able to do with
special effects and fight scenes in
this film that wasn't possible during

HE WEEKND’S Trilogy contains 30 songs.

with a imited band and set production,
grossed an impressive $335,000 across
five dates with attendance of 8,352, ac-
cording to Billboard Boxscore. For a
fall tour that began in September and
ran through last weel, the Weeknd re-
turned with a new band, backup sing-
ers and a full production complete with
custom videos.

His appeal has also been evident
cn the charts. “Crew Love,” a collabo-
ration with Drake from the latter's 2011
chart-topper Take Care; went top 10on
Billboard's Hot R&B/Hip-Hop Songs
chart in June, while Wiz Khalifa duet

the golden era of kung-fu fllms?
Well, take a movie like *Five Deadly Ven-
oms.” You've got the Toad, where vou
couldn't penetrate his skin, and vou had
to find his weak spot. In today's technol-
ogy, we could take an idea like that and
make brass bodies, A guy who's able to
chanmnel his chi and turn his whole body
to solid metal. We got the actor to act it
all out, and then took a CGI copy of his
body and made it brass.

3 One of the more notable
songs on the soundtrack Is Kanye
West’'s “White Dress.” How did
that come together?
Kanyeisagreatartist. | had a chance to
worlewith himon [his My Beautiful Dark
Tivisted Fantasy] and [West and Jay-Z's|
Watch the Throne. When | got back from
[filming in| China, | was in my editing
roorn and I reached out to him to comne
took at a scene and potentially give me
a song for the score and soundtrack.
He came through, dug what he saw
and wrote this song for us. He killed it.

4 Also on the soundtrack are
Brooklyn upstarts the Flatbush
Zombies. Are there other new MCs
you have an eye out for?

Joey Bada$5is representing good. ASAP
and them, I love that crew. Meek Mill
and Wale . . . Kendrick Lamar and his
folks. It took time, but now my genera-
ton can say, "OK, we've gol some talen
in the driver’s seat. Hip-hopwillgoon.”
The only thing they need is conscious-
ness. Wealllike to party. Butatthe same

NOVEMBER 17, 2012

“Remember You" 18 No. 36, just behind
Trilogy lead single “Wicked Games,"
which is No. 27. Zimmerman notes that
the Weeknd has already begun record-
ing new material, and that major tour-
ing plans will bring him to Europe in
the spring, the festival circuit in the
sumrer and even bigger U.S. venues
next fall, The artist may even become
more accessible in due time,

“At some point, he'll start doing
press,” Zimmerman says, “but right
now it's been more about the music
and the performance and just evoly-
ing as an artist.” .

time you want some imagery out there
representing social consciousness and
awareness. My generation had that bal-
ance. Now we could use some of that.

5 Do you plan to write more
books?
Yeah, I'm already working on it, put-
ting down some beautiful ideas. Some-
times a man is shy to expose his life;
But | realize my life sometimes helps
other brothers escape hell. Reading
about Jesus—not comparing myselfto
Jesus—but reading the Good Book and
of men of history, we see therm make it
through challenging times. It helps us
when we face these odds. The master
always leaves clear footprints, and I'm
tryving to leave some footprints for these
kids so they can say, “Hold on, man, |
know which way to go."

B Several artists have taken ex-
ecutive positions at major labels
recently. Have you been ap-
proached by anyone, and would
you be interested?
| haven't been approached bvanvone. I'm
really comfortable with filmmaking, A
direclor’s an executive; He's got to have
his hands on music, he has to know how
to control talent—all these things that |
did as a producer [ can do as a director
and more. | don't just do things for my-
self, honestly. | want brothers who come
frorn my hood and any urban area to re-
alize, it's many paths we can take. And
['m proving that as one man—imagine
what they could de. .o
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3 10CK

NEIL YOUNG &
CRAZY HORSE
Psychedelic Pill

Producers: Nejil Young, John
Hanlon, Mark Humphreys
Reprise Records

Release Date: Oct. 30
Driving factors behind recent
Neil Young albums have been
largely apparent—war, Amer-
ica's folk heritage, anold car—
and Psychedelic Pillis clearly
tethered to Young's review
of his personal history for
the memuoir "Waging Heavy
Peace." Young's albums chal-
lenge his fan base to follow
his lead rather than sink into
the familiar. Psychedelic Pill
Is a heavy dose of the crunchy
guitar rock that he and Crazy
Horse trademarked at the
end of the '60s. Reunited
with Crazy Horse for their
second album this year, they
provide a heavy thunder to
surround Young's invigorat-
ing guitar solos, nasally whine
and group vocals to give the
feel of a barn jam session. He
reminisces about the Grateful
Dead and Roy Orbison and
recalls the hippie dream and
'‘60s idealism, not to mention
his childhood home, generat-
ing steam whenever the gui-
tar solos fly in the vein of “Like
a Hurricane.” Nothing tops
Young'slast great guitarsong,
"Moo Hidden Path" from five

PHILLIP PHILLIPS

The World From the Side of the
Moon

Producer: Gregg Wattenberg

19 Entertainment/interscope
Hecords

Release Date: Nov 19

At the beginning of his major-label debut, The World From
the Side of the Moon, season 11 "American Idol"” winner
Phillip Phillips laments, “It's hard to know where | stand.”
He certainly has reason to. Like most "Idol" winners, the
Georgila-bom SII'IQEFJ"'EGHQWHIEI' was treated as a blank can-
vas, judged on skill at the expense of identity. Even Phillips’
coronation song, “Home," aligned him with the Mumford
& Sons nil-folk movement. He continues that path here on
“Gone, Gone, Gone" and “Can't Go Wrong," but the album
actually plays out more like the year's second-best Dave
Matthews Band release. Working primarily with producer
Gregg Wattenberg (O.A.R., Train), Phillips displays that
same Southermn jam inclination, driving “Hold On,"” “Tell Me a
Story,” the gentle “Wanted Is Love" and especially “Get Up
Get Down" with acoustic guitar and percolating dynamics
and sonic enhancements (plenty of strings). Phillips even has
the same kind of throaty timbre and a tendency to roll his r's
like Matthews. But Phillips sounds natural enough within that
style, more acolyte than imitator, which makes the album
one of the more engaging champion debuts in the show's

inconsistent history.— GG

years aga, but the range, am-
bition and expansiveness of
his iInstrumental work is wor-
thy of study and praise.— PG

METAL |

THE SWORD
Apocryphon
Producer: ./ Robhbins
Razor & Tie

BILL WITHERS

The Complete Sussex and
Columbia Masters

40

Producer: Leo Sacks
Columbraslegacy

Release Date: Nov 6

When Slab Fork, W.Va., native Bill Withers found himself
in a Hollywood studio recording his first album, he told
producer Booker T. Jones he was nervous about doing
something he'd never done before. Jones responded,
"“Just do what you do and do it good." Well, Withers—with
his distinctive brand of folksy soul and warm, understated
vocals—did just that. The indisputable proof resonates
throughout this 91-track boxed set. It contains all nine
albums the singer/songwriter released between 1971 and
1985. The signature songs that others have covered or
sampled through the years are here, from first hit "Ain't
No Sunshine" and "Grandma's Hands"—which rocketed the
former jetliner toilet installer to instant fame—to “Lean on
Me," “Use Me" and "“Lovely Day." But it's the gems among
the lesser-known album tracks (e.g., “l Love You Dawn,"”
“Hello Like Before” or “Can't Write Left-Handed") that fully
underscore Withers' eloquence as a gifted poet laureate/
storyteller—a man unafraid to show and share his emotions.
It's a timeless primer for music fans and artists alike.— G M
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Release Date: Oct, 22

The Sword's identity has
been in the forge, glowing
mightily and malleably, Its
2006 debut, Age of Winters,
revealed an ardor for vintage
heavy metal by a group not
yvet capable of fully express-
ing that passion. On its latest,
Apocryphon, the messianic
bombast of 2008's Gods of
the Earth has been jettisoned,
as well as the hard rock-
tinged sci-fi of 2010's Warp
Ridlers. Deep strains of self-
seriousness have been ex-
cised in favor of open-faced
pleasure. The Swaord wor-
ships Black Sabbath-brand
'70s heaviness without being
enslaved by it, Songwriting
comes before sludge, the
hurtling speed-metal sec-
tions have been scaled back,
and it's all mixed to perfec-
tion for the first time. Stand-
outs include "Dying Earth,”
with its endless riff buffet,
skittering versesand flagrant
dueling-solo finish, and “Veil
of Isis,” an enormous instant
theme song for the group.
Creative sameness occasion-
ally threatens to creepin and
fat could be trimmed, but the
Sword's vision is finally pow-
erful enough to swallow lis-
tenersinits stampede. —Z0

POP

SHINY TOY GUNS

imn

Producers: Jeremy Oawson,
Chad Petree

Five Seven Music

Release Date: Oct. 22

It's been tough knowing who
the players are in Shiny Toy

Chn

CRYSTAL CASTLES

Producer: Ethan Kath
Casablanca/Republic Records/

Guns during the past few
years, CQriginal singer Carah
Faye left and returned, and
then divorced husband and
Versant partner Danpiel Jo-
hansson, who was briefly in
the band. But the synth-pop
troupe’s original lineup is back
for the first time in four years

Fiction
Release Date: Now 13

At first glance, Crystal Castles' third album is even more

unrelentingly bleak than its predecessors—singles are
titled “Plague” and “"Wrath of God,"” and the artwork is an
image of a mother cradling a sen suffering from tear gas
exposure. The electro-rock duo of Alice Glass and Ethan
Kath may work with a steely exterior, but (/1) continues
their creative upward trajectory by offering some of the
act's most lavish pop moments. “Kerosene" follows the
haze of “Plague" with chattering, synthetic beats flanking
Glass' breathy vocals, while “Sad Eyes" explodes upon
contact before slinking into a multifaceted, wholly gor-
geous groove. The pair is now two albums removed from
the videogame glitches of its 2008 self-titled debut and has
gotten better at crafting fleshed-out arrangements. Some
of (7)) brings to mind the Wall of Sound ambitions of My
Bloody Valentine, but these 12 songs are ornately crafted
and are never too far from an interesting hook. Crystal
Castles aren't as cold as they appear to be, but they are
calculating—(//f} is an expertly produced album that, at just
nearly 40 minutes, leaves fans wanting more.—_/L

on /. After a dalliance with
a more guitar-centric sound,
the members re-embrace
their synthesizers, laying on
hooky pop melodies that
again underscore the chem-
istry between Faye and vo-
calist/quitarist Chad Petree,
Faye announces her return on
opener"somewheretoHide,”
But by "Waiting Alone” the
two trade lines like jousting
lovers as if notime has passed,
“Wait for Me” builds through
a moody intro, “Fading Lis-
tening” grows from Petree’s
aching falsetto into a smooth
pop tune, and "The Sun” un-
folds intoa luxuriously crafted
composition. "Take Me Back
to Where | Was" finds Petree
wistful and wishful, accom-
panied by piano and sing-
ing about "moving forward.”
Shiny Toy Guns certainly

-

achievethaton /!l — GG
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NEW & NOTEWOHITRY
TITO PUENTE

GQuatro: The Definitive
Collection

Producer: Anthony Gonzalez
Sony Music Latin

Release Date: Oct. 30

At a time when boxed sets
are all but nonexistentin Latin
music, Sony Music Latin has
gone many extra miles with
Quatro: The Definitive Col-
fection. It's an exquisitely cu-
rated set that compiles four
albums by percussionist Tito
Puente thatdefined his sound,
plus a fifth CD of mostly rare
honus material and ocuttakes.
Puente is known mostly for
"Oye Como Va," a track that
isn't included here. Instead,
Quatro assembles his RCA
recordings from 1956 to 1960,
It begins with Cuban Carni-
val, original Cuban-inspired
dancefloor material {includ-
ing the seminal "Pa' Los
Rumhberos"), and ends with
1960's revolutionary Revolv-
ing Bandstand, a collection of
standards performed by Pu-
ente’s Latin band and Buddy
Morrow's jazz group. So far
ahead of its time that even
today its execution seems
inconceivable (all recorded
together in the same studio},
the music here highlights how
Puente pushed the boundar-
ies of Latin, American, jazz
and dance music with every
recarding.—LC
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LUDACRIS FEATURING
USHER & DAVID
GUETTA

Rest of My Life (3:52)
Producers: David Guetta, Giorgio
Tuinfort

PALLADID & BONYEN: KATHERINE BOMBOY-THORNTON/RRC

Writers: various
Publishers: varicus

Def Jam Recordings

On "Rest of My Life," the latest song to emerge from
Ludacris' forthcoming Ludaversal, the Southern rapper
pulls an all-too-familiar yet commercially wise move by
teaming with EDM star David Guetta and R&B king Usher
for a motivational dancefloor banger, Despite being billed
as the rapper's song, Usher steals the spotlight here, play-
ing the guy at the yacht-club party who's downed one
too many. Luda doesn't disappear completely: The MC,
post-self-prescribing “two drinks a night,” Instructs his
tombstone to read “women, weed and alcohol." Naturally,
the whole affair gets washed down with Guetta's top
A0-friendly chorus, in which the DJ goes buck wild with
a bruising, bombastic beat. While “Rest of My Life"” isn't
the rapper and producer's first rodeo together—check out
Luda's guest spot on Guetta's “Little Bad Girl"—this par-
ticular pairing nonetheless comes off a bit contrived.— O~

_POP|

THE READY SET

Give Me Your Hand (Best
Song Ever) (3:48)
Producer: Ancdrew

Goldsteln

Writers: J M, Witzigreuter,
A, Goldstein, 5. Wilcox
Publishers: various

Sire Records

Billboard Hot 100 fans got
to know Jordan Mark Witzi-
greuter, aka the Ready Set, in
2010 through the bittersweet
"Lave Like Woe." With help

_tbl-! l! ILL
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FADE INTO YO

SAM PALLADIO &
CLARE BOWEN
Fade Into You (3:30)
Producers: T Bone
Burnett, B. Miller
Writers: M. Jenkins,

I. Rosen, 5. McAnally
Publishers: various

from Pete Wentz's Decay-
danceimprint, the track made
animpressionwith an easygo-
ing melody and some innocu-
ous emoting. The Ready Set's
latest sinale kicks all lovelorn
reservations aside and shoots
forsomewhere between EDM-
tinged pop and a latter-day
All-American Rejects song
In courting the younger pop
crowd, Witzigreuter doesn't

exactly break the mold here,
though this hyper-contem-
porary cut at least deserves
a place in any PG-rated party
mix. The track’s bulldups and
releases are about as routine
as Witzigreuter's hair swoop,
though it does cross over into
a few seconds of Auto-Tuned
glory when he belts out the
song’'s wistful title. "Give Me
Your Hand"” isn't quite as
definitive as Carly Rae Jep-
sen and Owl City's "Good
Time," but it certainly exists
onthe same coming-of-age
wavelength.—CFP

ALTERNATIVE

CHRISTOPHER
OWENS

Here We Go (3:37)
Producer: Doug Boshm
Writer: C. Owens

Publisher: Ribbon Music

Fat Possum

In former band Girls, Chris-
topher Owens was crowned
the new king of indie-rock
melancholy. Often draw-
Ing inspiration from his own
tertured back story (raised
within the confines of fun-
damentalist cult Children
of God), Owens' music was
anigmatic and lush—but
often awkwardly confes-
sional. With “Here We Go,"
his first single as a sclo art-
ist. Owens pulls back on the

. T
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ABC Studios/Lions Gate/Big Machine

One of the biggest draws of new hit TV show “Nashville,”
ABC's country music answer to “Glee,” is actually the sing-
ing and original songs. On the one end of the spectrum
are flashy pop-country diva Juliette Barnes (played by
Hayden Panettiere) and longtime country superstar Rayna
James (Connie Britton), while on the other are soft-spoken,
unknown singer/songwriters Scarlett O'Conner and Gunnar

Scott, played by Clare Bowen and Sam Palladio. On “Fade
Into You,” Bowen and Palladio combine as a singing duo
and impressively get to the heart of early country music. A
strumming guitar gently highlights "Fade Into You," while
Bowen nails her part by showcasing the intimacy of her
voice, which so seamlessly melts into Palladio's soft tone.
“Fade Into You" is the understated side to any Nashville glam
and, more than anything, a welcome reflection on country

music history.—J/M

ANGEL HAZE
New York (3:22)
Producer: Willlam "the
83rd"” McNair

Writers: G. Scott-Heron,
K. Wilson, W, McNair
Publisher: Brouhaha
Music

Republic

“Nicki doesn't compare with me," rapper Angel Haze told Billboard last August, referring to
MNicki Minaj. | don't compare with her. She's just doing her own thing. I'm doing my own thing."
The reality of hip-hop music Is that there are more female MCs grabbing major media attention,
but still not enough stars for each one to avoid ham-fisted comparisons to other women rappers.
A song like “New York,"” from Haze's online album Reservation, slays any comparisons to artists
like Minaj—Haze's off-the-cuff flow, which jams syllables in spaces that shouldn't exist and steals
palpable joy from the profane turn of phrase, is actually reminiscent of Dizzee Rascal's style
when the London rapper was in his heyday. “Sick bitch, chicken noodle soup face/Calls from
overseas like a motherfucking crusade,” goesthe chorus of Haze's call-to-arms, which includes
a beat composed of little more than supportive hand claps. "New York" has some dubious
rhymes, but Haze throws them like spears at the listener. The rapper is a fierce, individual talent
who sounds like she might hunt down anyone who shrugs her off with a cheap comparison.—.//

melodrama, reinventing
himself as a stoned, prog-
worshiping James Taylor.
“If your heart is broken, you
will find fellowship with me,”
COwenssingsinabig-hearted
croon, as the instrumen-
tation builds inte a wall of
sound composed of finger-

R

= L B fa g
s ® o BN -‘-ﬁl l" -.'

picked acoustics, angelic
vocal harmonies, jazzy flute
runs, half-sighed harmonica,
a psych-fuzz guitar solo and
bass that purrs like a kitten,
Owens has never sounded
this free-spirited, and based
on the musicality of "Here
We Go," this grown-up Girl
should have no trouble flour-
ishing on his own.—RA~

| HIP-HOP |

FLO RIDA

ICry (3:43)

Producers: The Futuristicks,
sofLY & Nius, Pauwl Baumer,
Maarten Hoogstraten
Writers: various

Publishers: various

Poe Boy/Aatlantic

Is the world ready foranemao-
tional Flo Rida? Apparently
s0, considering that "1 Cry,"
like all of the other singles
released from the Florida
rapper's Wild Ones, has

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Zach Dionne,
Phil Gallo, Gary Graff, Dan
Hyman, Jason Lipshutz, Jill
Menze, Gaill Mitchell, Chns Payne,
Hyan Heed

NOVEMBER 1/, 2012

guickly shot into the upper
reaches of the Billooard Hot
100, Although the synthetic
beat and sing-song chorus
remain from party-starters
like "Good Feeling” and "Wild
Ones,"” the sample from the
Binao Players' "Cry (Just a
Little}” and somber music
video (which resembles
“American History X crossed
with a Katy Perry clip) con-
firm that this is no “*Whistle.”
Even more demonstrative are
the lyrics tucked inside Flo's
rapid flow: "Can'tlet go, | got
fans in Okinawa/My heart
to Japan quake losers and
survivors,” he energetically
raps. | Cry"is a strange de-
tour for the dancefloor fiend,
but like the Elack Eyed Peas’
"Where |Is the Love?," pop
audiencesseemtobekeento
saome generalized grief shar-
ing. Call him Flo Reflective, if
you will.—JL

CLEGEND & CREDIIS

All albums commercially available
in the United States arg eligile,
Send album review coples to
Mitechell Peters at Billboard, 5700
Wilshire Blvd,, Suite 500, Los
Angeles, TA 80036 and singles
review copies to Jason Lipshutz
at Blllboard, 770 Broadway,
Seventh Floor, New York, NY
10003, or to the writers in the

appropriate buraaus,
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YOUNG JEEZY and
MARIAH CAREY are
among the artists - T
who released songs
celebrating President
Obama'sre-election,

SRS BY STEVEN J. HOROWITZ

EARACHORAMA.COM

FORWARD!

Singing Obama’s

Praises

Young Jeezy, Mariah Carey and Will...am all hit the
studio to celebrate the president’s re-election

hile millions of people took to so-

cial media networks to celebrate

President Barack Obama’s victory
on Nov. 6, some musicians used music as their
medium to champion his win.

Hours before Obama was elected to a second
term, Def Jam rapper Young Jeezy released his
track “We Done It Again,” a testament to his confi-
dence that the president would best
Mitt Romney in the election. The
following day, Mariah Carey un-
leashed her inspirational “Bring It
On Home,” and Plies dropped his
midternpo cut “Obama Forward.”
Black Bved Peas frontrman Will.Lam
is currently recording a victory song
that serves as the followup to his
2008 release, “Yes We Can.”

Artists who release victory

Young Jeezy’'s
2008 song
“My President”
reached
No. 13 on
the rap chart
and has sold
615,000

copies, according to Nielsen SoundScan. Obama

later name-checked Jeezy during a White House

Correspondents Assn. Dinner in April.
According to Island Del Jam senior VP of mar-

keting Chris Atlas, Jeezy took it upon himself

to release “We Done It Again,” and the song's
virality speaks to his connection with his listen-
ers. “Jeezy has always been known for being at
the forefront in terms of street
culture and how it affects life
in general. This song is no ex-
ception,” Atlas says, noting that
there isn't a plan in place to
service the song to radio, “His
fans are really supportive of it
because this is what they're ac-
customed to: what Jeezy's doing,
and being aware of what's going
on in the climate and culture.”

songs not only express their sup- " On Nov. /, Jermaine Dupr re-
> : copiles

port through musie, they also ben- leased Carey's gospel-tinged bal-

efit from their promotional value. ® o lad “Bring It On Home," writ

WQHT (Hot 97) New York PD

Ebro Darden says that artists tend to release vic-
tory songs to celebrate the win of the candidate
of their choice, and notes the benefits. “As artists,
they feel the best contribution to the moment 1s
music,” says Darden, who anticipates that Jeezy's
song will “do well” on the station. “[They also
want] to be a part of the biggest conversation hap-
pening at the moment. While I feel these artists
are genuine in their joy for the win, I also know
they use it as promotion.”

Jeezy debuted "We Done It Again” across sev-
eral platforms hours before Obama was named
the victor. On SoundCloud, the anthemic track
has counted 85,000 listens, while on YouTube, il
has amassed more than 20,000 views. The day
tollowing the election, |eezy released the track's
accompanying video on MTV.com, pulling in
76,000 views in 24 hours.

The Atlanta rapper included a similar tribute,
“My President” (featuring Nas), on third album
The Recession, which arrived in September 2008.
The song peaked at No. 13 on the Rap Songs chart
the week ot Feb. 7, 2009, and has sold 615,000
42 |
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ten specifically for the president.

The song, posted on Global14.com, was originally

performed at a campaign fund-raiser for Obama

earlier this vear. While Carey is vet to put "Bring

It On Home" on her YouTube page, user-uploaded
clips have tallied upwards of 60,000 hits,

Maorning radio host Rickey Smiley, who's heard

in 70 markets, says that despite the release of

several victory songs this cycle, he doesn't antici-
pate a flood of new records since the excitement
of Obama’s first election has worn off. Smiley,
who interviewed Jeezy on his show on Nov, 7, ex-
plaing that a victory song has to be of top quality
to succeed and that artists can't just rush out a
tribute, “The record has to be a hit,” he says. "My
President,” for example, is a great song, the beat
and the instrumental. You have to like the song.”

Victory songs can often be viewed as oppor-
tunistic, but Smiley thinks differently, “If vou're
an artist, you get out here and make a song—
yveah, it's promotional, because people want to
play it,” he says. "But these artists are genuinely
appreciating what the president has done and
will do.”

Albums chart, as Hope on the Rocks launches
at No. 3 with 48,000 sold, according to Nielsen
SoundScan. The set marks Keith's 20th top 10on
the tally. He's missed the top tier only once, with
his self-titled debut album, which peaked at No.
17 in a 97-week run in 199395 (and yielded his
firstof 20 Hot Country Sengs No. 15, “Should've
Been a Cowbov"),
Keith boasts the longest active top 10 streak
on Top Country Albums. With three maore, he'll
tie George Strait for the longest top 10 run in the
chart’s 49-year history; Strait linked 23 in a row
from 1987 to 2003. Buck Owens (1964-68) and
Elvis Presley (1973-77) follow with strings of 17
consecutive top 10s each.

Since Top Country Albums adopted Sound-

WHAT'S HIS 207

Toby Keith continues his impressive streak of
reaching the top 10 on Billboard's Top Country

AS GOOD AS HE EVER WAS

Toby Keith reaches a milestone on Top Country Albums

Scan data the week of May 25, 1991, Keith is
one of three acts with at least 20 top 10s. Strait

leads with 26 in that span, followed by Alan
Jackson (23).

-—{'_}'m'],' Trust

TOBYKEITH =
notches his
20th top 10.

Here's a look at Toby Keith's 20 top 10s on the Top Country Albums chart

Peak Pos.
(WeeksALNo,T) Tikle Year
No. 8 “Boomtown” 1994
No.6 “Blue Moon™ 1996
No. 8 “Dream Walkin™ 1997
Mo. 5 “Greatest Hits Volume One” 1998
No.9 “How Do You Like Me Now?!" 2000
Na.1(1) “Pull My Chain" 2001
No.1(7) “Unleashed” 2002
No.5 “The Best of Toby Keith:

20th Century Masters—The Millennium Collection” 2003
Na,1(13) “Shock'™™ Y'All" 2003
Mo, 2 “Greatest Hits 2" 2004
Na.1(7) “Honky Tonk University” 2005
No. 2 “White Trash With Money" 2006
MNa.1(1) “Big Dog Daddy"” 2007
No. 8 “A Toby Keith Classic Christmas: Volumes One & Two" 2007
No.1(2) 35 Biggest Hits" 2008
No.1(1) “That Don’t Make Me a Bad Guy” 2008
Na.1(1) “American Ride" 2009
No.1(1) “Bullets in the Gun" 2010
No.1(2) “Clancy's Tavern” 201
No. 3 “Hope on the Rocks” 2012

KELLY CLARKSON'S

Greatest Hits arrives
the day after the AMAs
telecast on Nov. 18.

¥
e BN

Y —

ONESAP IMAGES

E

LEY
IMALES

ITH: RICHARD MCLAREN: CAREY: BOR

CLARKSON: TIM MOESENFELODER/AGETTY

W




HLIGH THOMPSOMN

WILLEAM=:

BTN BY RICHARD SMIRKE

Top Of
The Pops

Robbie Williams scores
seventh solo U.K. No. 1to
set up ninth album

ightyears after he lasttopped the U.K. charts,

Robbie Williams is back at No. 1. "Candy,”

the first single from Williams' ninth solo
studicalbum, Take the Crouwn, sold 137,000 first-week
units, making it the fastest-selling single by a male
artistin the United Kingdom this year, according to
the Official Charts Co. (OCC).

Co-written by Williams, Gary Barlow and Terje
Olsen, "Candy” is the 38-vear-old singer's seventh
solo No. 1 and his 14th U.K. No. 1, including his
vears as a member of British vocal group Take
That, of which Barlow 1s also a member. Williams
tamously quit the quintetin 1995 and went on to
sell more than 60 million albums as a solo artist,
according to his label, Island Records/Universal.
In 2010, he temporarily rejoined the group, which
had successfully come back as a quartet several
years earlier, to record a new studio album, Prog-
ress (Polydor).

Released in November 2010, Progress sold more
than 2.3 million units in the United Kingdom, ac
cording to the OCC. Meanwhile, Take That's 2011
Progress Live U.K./European tour broke Billboard
Boxscore records with its multiple-night residen-
cles at London’s Wembley Stadium and the City of
Manchester Stadium. The act is on hiatus, enabling
Williars to resume his solo career, which shows no
signs of slowing.

At press time, Take the Crown was set to debut
at No. 1 on the U.K. albums tally for the week end-
ing Nov. 11, beating strong competition from re-
leases by André Rien, JLS and the Military Wives
choir. It's also selling strongly throughout Europe,
where "Candy” has been a top Tive airplay hit in
most markets. The 11-track Take the Crown, which
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was recorded in Los Angeles with producer Jack-
nife Lee and features guest spots from Owen Pallet)
and American folk singer Lissie, 1s Williams' first
for Island Records following the culmination of his
previous deal with EMI.

“When vou have watched the success of some-
one from the outside for the last 10 vears, to then
get immersed in that world, you soon realize that
it is kind of untouchable what Robbie does,” says
Island Records UK. GM Jon Turner, who calls Wil-
liams a “true professional.” He adds: “[There| are
not many people who work harder than him in the
waorld of music,”

True to form, Williams embarked on a busy pro-
motional schedule in the run-up to street week, be-
ginning Sept. 10 with an interview on BBC Radio
2's "The Chris Evans Breakfast Show” where he pre-
miered “Candy.” The single's video, in which the art-
ist performs a number of death-defying stunts, was
serviced online the same day. YouTube views have
now crossed 10 million. A four-date run of small-

AND THE WINNERIS...

Ke$ha, Pitbull, Christina Aguilera and more are poised
to benefit from American Music Awards performances

Half of the 18 performers booked for the 40th
edition of the American Music Awards are nomi-
nees. The rest are taking advantage of the pro-
motional opportunities the show offers for art-
ists with fourth-gquarter releases, from Pitbull to
Ke$ha to Kelly Clarkson.

Billboard has exclusively learned that the
trio behind “Everyday Birthday"—Swizz Beatz
with Chris Brown and Ludacris—will perform its
2-week-old single on the show, and Clarkson,
whose Greatest Hits will be released the day after
the Mov. 18 telecast, is promoting the album’s
single “Behind These Hazel Eyes.” An announce-
ment of their participation is expected Nov. 12,

Constraint-free when it comes to booking,
AMA producer Larry Klein booked the “Birth-
day" boys because he liked the song. “To me, it's
the Rat Pack of the hip-hop world,” he says. “It's
something | haven't seen before, so | wanted it.”

In its first edition since the death of founder
Dick Clark this year, the AMAs will pay tribute to
the legacies of America's oldest teenager and
the AMAs themselves with clips throughout the
three-hour telecast. As usual, 17 or 18 perfor-
mances will be the key focus while 13 or 14 of the
20 AMAs are presented. Klein's goal is no differ-
ent than Clark’s was when the two did their first
AMAs together in 1973: putting on a pop culture
show with wall-to-wall music.

“Wae give creative freedom to the artists,” says
Dick Clark Productions president Orly Adelson,
who executive-produces the show with former
DCP CEO Allen Shapiro. “The challenge is to sell
that vision, transforming the stage so many times
to capture the different looks [of the artists].
Nothing unifies them.”

ABC has aired the show since its inception. In
2004 it was moved to mid-November, where it

capacity live shows in the United Kingdom and Ire-
land immediately followed, which Turner credits
with “igniting excitement in the whole campaign.”
They were backed with a series of high-profile TV
performances in the United Kingdom and Europe
throughout October, including the UK. “X Factor)”
“Le Grand Journal” in France and “Skavlan” in Nor-
way and Sweden.

To mark the album's Nov. 5 street date, Williams
appeared at a signing session at HMV's flagship
London store, which was restricted to 304} die-hard
fans, according to the retailer,

“We have high expectations for Robbie's new
alburn as one of the ‘tent pole’ releases for the
seagon that will keep zelling beyond Christmas,”
HMYV spokesman Gennaro Castaldo says. Turner is
equally optimistic about Take the Crown’s prospects
and points to the singer’s three sold-out shows at
London's O2 Arena (Nov. 22-24) as evidence of the
artist's sustained popularity. “In his lane,” Turner
says, “there's no one that touches him." .o

has become a significant platform for star acts
with releases active in the holiday season. Five
vears ago, the AMAs became the first awards
show to move into Los Angeles’ Nokia Theatre,
which Shapiro says provided the producers
with more creative avenues. “Bigger audience,
a bigger stage—that made the show feel big-
ger,” he says.

Taylor Swift, a returning nominee, Is among the
multiple performers promoting material released
in the fourth quarter. PInk is appearing on the
heels of her new single “Try"” being released to
radio, Justin Bieber and Nicki Minaj have "Beauty
and a Beat,"” and Carrie Underwood and No
Doubt are promoting their mid-October singles.
The day after the awards will see the release of
Christina Aguilera’s Lofus and the deluxe edition
of Pitbull's Global Warming.

Ke%ha, whose “Die Young" is No. 6 on the Bill-
board Hot 100, has new album Warrior dropping
Dec. 4. "When | had my first call about Ke%ha it
was months ago—I didn't know about a single or
the album,” Klein says. “When | saw ‘Die Young'
blow up, my first phone call was to Ke%ha. You
can't predict that kind of hit.” —Phil Gallo

BUBBLING
UNDER

>2>2>WHEN ‘LOVE’
TAKES OVER

Dance collective Rudimental
made a splash earlier this year
on the Official U.K. Singles
chart, debuting atop the list
with the soulful drum’n’bass
hit “Feel the Love,” featur-
ing John Newman. Now, the
quartet (Piers Agget, Kesi
Dryden, Amir Amor and DJ
Locksmith) is flirting with
breakout U.S. success, thanks
to support from SiriusXM's 20
on 20 and Hits 1 channels. On
the horizon for the Big Beat/
Atlantic act: a debut album
due in February and a U.S.
tour in March.

222LIZ LONGLEY
SINGS HER 'SONG’

Liz Longley, winner of the
2010 BMI John Lennon Song-
writing Scholarship Com-
petition, bubbles under the
Folk Albums chart with her
self-released six-song EPR, In-
side This Song. The Nashville-
based graduate of Boston's
Berklee College of Music has
opened for folk luminaries like
Shawn Colvin, Nanci Griffith
and Amos Lee, while John
Mayer praised her work as
"gorgeous, just gorgeous.”
Longley’s touring plans bring
her to New York (Nov. 9), Bos-
ton (Nov. 14) and Providence,
R.l. (Nowv. 15).

>2>>ROPING AHIT
Rookie duo One Night Rodeo
has its sights set on Billboard's
Country Airplay tally with its
second single, “Real Good”
(Fox HillD), which collects

spins at 14 of the 126 stations
monitored by Nielsen BDS

for the chart. The Bradenton,
Fla.-based twosome is receiv-
ing its strongest support from
nearby WWGR Fort Myers, Fla.
(69 plays through Nov. 4). The
pair—lead singer Cory Hildreth
and Duane Allison—earned
attention last year by winning
the Great American Country
network's "Next Big Star”
competition.

>>2>RIVA ARRIVES
Puerto Rico-based Sean Riva
sends his first stateside single,
“Telekinetica" (Riva Entertain-
ment), featuring Jadiel, to the
Latin Rhythm Airplay chart at
No. 24, marking his first Bill-
board chart appearance. Riva,
18, began his career in Peru
with Negro Music act Los Insu-
perables (a duo with younger
brother Kevin) in 2010. “Tele-
kinetica™ tallied 46 spins on
WVOZ San Juan, Puerto Rico,
during the Oct. 29-Nov. 4 BDS
tracking week.

Reporting by Keith Caulfield,
Wade Jessen, Rauly Ramirez
and Gary Trust.
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A 'WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

HOLIDAY ‘VOICES’

TAYLOR FOR THREE?

PLUMB HITS NO. 1

CHART
BEAT

>>Following his coronation

as new artist of the year at the
Country Music Assn. Awards
{broadcast live on ABC on Now.
1), Hunter Hayes reaps chart
benefits. "“Wanted” bounds
41-23 on the Billboard Hot 100
with Greatest Gainer/Digital
honors {74,000 downloads sold,
up B0 %, according to Mielsen
SoundScan) and debuts on Adult
Top 40 airplay at No. 40. As

the ballad topped Hot Country
Songs (Sept. 29), It marks the
list's first leader by a solo male
unaccompanied by another artist
to cross to Adult Top 40 since
Keith Urban's “Making Memories
of Us" in 20086. (Jason Aldean’s
“Don't You Wanna Stay,” with
Kelly Clarkson, managed the feat
last year). Go to Billboard.com/
chartbeat for exclusive video of
Hayes performing "“Wanted" live.

F Read Chart Beat
ok every week at
billboard.com/chartbeat.

Billbeard.

Ly L \

‘Red’Tops Again; Sandy, Stewart Make Waves

Taylor Swift's Red hangs tight for asec-
ond week at No. 1 on the Billboard 200,
shifting 344,000 copies, according to
Nielsen SoundScan (down 7294). Lasl
weelk, the Big Machine Records album
blasted in at No. 1 with
1.2 million, marking the
largest sales week foran
album since 2002,

OverThe
Counter

had it not been for Hurricane Sandy.
The storm knocked out power and
shut down retailers across the Mid-
Atlantic states after making landfallin
the United States on Oct, 29—the day
before Dreams & Night-
mares hit stares,

The album’s two
strongest markets—

lion KEITH

sold in two weeks, Red

With 1.6 mil

overtakes One Direc-

tion's Up All Night (1.3

million) to become the
second-biggest-selling

album of 2012. Adele’s

21is way ahead as the year’s top seller,
with 4.1 million.

Swift’s previous album, Speak Now,
also spent its first two weeks at No. 1,
moving nearly 1.1 million and 320,000
int those respective frames. (It tell by
69% inits second week.) Speak Nowthen
left the top slot for five weeks, only to re-
turn for four more straight weelks at No.
1 between Jan. 1and Jan. 22, 2011.

SANDY SOFTENS MEEK MILL: Be
hind Taylor Swift at No, 2 is rapper
Meek Mill, whose debut studio album,
Dreams & Nightmares, arrives with
165,000 sold. That's a bit less than the
170,000-185,000 that had been pro-
jected by label sources on Nov. 2.
Mill's still

been a bit larger (though not large

robust start might have

enough to bump Swift from No. 1)

CAULFIELD

Mill's
Philadelphia and New
York—are in the Mid-
Atlantic region and their
sales were affected by the
storm. The two markets
accounted for 13% and
10% of the set's sales, respectively.

Album sales in New York were down
37% for the week, selling an extraordi-
narily low 261,000. The market hasn't
fallen that hard in a week since the
frame ending Jan. 1, when sales were
down 46%. In Philly, albumvolume was
down by a less scary 11% to 157.000.

One more New York point: Year to
date through the week ending Oct.
28, the market made up 6.9% of all
album sales in the United States.
Looking only at the week ending Nov,
4, New York's share of album sales fell
to 4 8%,

THE STEWART SEASON: Rod
Stewart’'s Merry Christmas, Bahy de-
buts at No. 3 on the Billboard 200 with
88,000, giving the pop icon his 16th

top 10 set. Upwards of 20,000 copies

hometown of

of his Verve debut were sold through
HSN. Not only did the network offer
anexclusive version of the album (with
eight bonug songs) but Stewart per-
formed on the channel during an Oct.
26 special. Notably, Stewart's sales are
overwhelming physical CDs, as down-
loads amount to only 5% of its first
week, [ts4,000digital salesaren't even
enough for it to reach the bottom of the
25-position Digital Albums chart.
Stewart is one of two debuting
Christmas sets in the Billboard 200°s
top 10 this week, as Trans-Siberian
Orchestra arrives at No. 9 with its
new holiday EP. Dreams of Fireflies
(On a Christmas Night) enters with
32,000, buoved by sales generated by
a concert ticket/album promotion. As
noted in this column on Nov. 3, the
Trans-Siberian Orchestra holiday sel
was oneto keepaneye on this season.

The act,

always popular around the

ROD STEWART

Merry Chrisfmas, Balw
II F

K
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holidays, has sold 8.1 million copies

of its Christmas releases.

SOCIAL SHIFT: Updates have been
made to the Billboard Social 30chartto
better reflect the online music world's
ever-changing landscape.

The Social 50, launched in Decem-
ber 2010,
ers, plavs and page views data from
YouTube, Vevo, Facebook, Twitter and

has utilized fans and follow-

Myspace. Added to the mix this week
is data measuring artist followers on
SoundCloud and Instagram along with
page-view data from Wikipedia.

Additionally, Bi | LJULI'LI has .iLI-LEE‘L'
to [Jw Sm jal 'iH for muld m?ll,d Reac
tion” The first sources of data to con-
tribute to this bucket are Facebook's
“People Talking About This” (a mea-
surement of conversation aboutanar
ist taking place on the social network)
and YouTube thumbs (the “liking” of
a YouTube video).

Notable chart moves on the Social 50
that resulted due to the changeg include
rock band Suicide Silence’s debut
at No. 5, The act’s lead singer, Mitch
Lucker, died Nov. 1 following a motor-
cvele accident, In turn, Web traffic on
the band's Wikipedia page and conver-
sation on Facebook pushed a 2,250%
increase in reaction. Elsewhere on the
tally, Rita Ora and Ed Sheeran enter at
Nos. 37 and 44, respectively, after activ-
ity generated on Wikipedia. .-
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Luke Bryan (No. 29), Blake Shelton (No.
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chart’s rankings (see story, page 45)
and impact earned from the Country
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Rikanna extends her record for the mast top 105 on the Malnstream
Top 40 chart, as “Diamonds™ darts 12-9. The song marks her Zind
top 10, pashing her further aliead of runmer-up Mariah Carey, who's
banked 17, Usher ranks third with 16, followed by P!nk and Britney
Spears (15 each).

Rikanna has rung up her record tally since her 2005 arrival—a
feat made even more impressive given the list's 1992 launch. She also
holds the marks for the mast Ma. 15 (nine, a record she shares with
Katy Perry) and most chart entries (34). Rihanna boasts the honor ol
Billboard"s top artisl of the charl's first 20 years (Billboard, Sept. 19).

“Diamonds” previews Rihanna’s seventh studio set, Unapologetic,
due Nov. 19,

Me-Yo, meanwhile,
earms his eighth
Mainstream Top 40 lop
10, a5 “Let Me Love
You (Until You Leam
1o Love Yourself)" fifts
11-§. The song marks
his first lop 10 a5 a
lead act since “Miss
Independent” reached

No. 10 in 2008.
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Kid Rock roars onfo Hot Rock Songs at No.
12 with “Let’s Ride,” the lead single from
his ninth studio album, Rebel Souf (see
stary, page 12). The track launches at No. 8
on Rock Digital Songs (34,000 downloads
sold; see previous page) and pushes 24-13
on Active Rock and 19-17 on Heritage Rock.
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MEEK MILL’S NO. 1 ‘DREAMS’

Philadelphia native Meek Mill's debut album, Dreams and
Nightmares, opens at No. 1 on Top R&B/Hip-Hop Albums with
165,000 copies, according to Nielsen SoundScan, Unofficially,
however, the rapper has visited the summit twice before as a
featured artist on Maybach Music Group Presents: Self Made Vol
I {two weeks at No. 1 in 2011) and Self Made 2 (debuting at No. 1
on July 14, 2012), Mill's presence has also been telt on Hot R&B/
Hip-Hop Songs, where his “Believe It” featuring Rick Ross debuts
at No. 38 (see opposite page), marking his 14th charting title in less
than two vears, Following Kendrick Lamar's impressive 241,000-unit opening last week, Mill's
starting number of 165,000 marks the first time two albums have debuted back to back with more
than 150,000 copies on the chart in almost a year. Drake's Take Care bowed with 631,000 copies
on Dec. 3, 2011, followed by Rihanna's Taik That Talk with 198,000 on Dec. 10.—Rauly Ramirez
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Prince Royce picks up his fourth Latin
Airplay chari-topper as “Incondicional™
{Thes 20-1 with a 122% increase to 10.8
million impressions, according to Nielsen
BDS. On Hot Latin Songs (4-2), it's within
siriking distance of Wisin & Yandel, who
hiold al No. 1 with “Algo Me Gisla de T1."
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After debuting on Latin Pap Airplay in
2001, Tommy Torres scores his first No. 1
a5 a lead vocalist with “Mientras Tanto™
(3-1). His only other charl-topper wasas a
featured artist (with La Mari de Chambao)
on Ricky Martin's “Tu Recoerdo,” which
spent 13 weeks al No. 1 in 2006-07.
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BETWEEN THE BULLETS

HERNANDEZ’S TWO SIDES

Behind Tierra Cali's No. 1 opening on Top Latin Albums with Entregate
maoving more than 2,000 copies, according to Nielsen SoundScan, the
star of mun2’s hit reality TV show “Larrymania,” Larry Hernandez,
posts two new top 10 albums. His ballad-filled double-CD, Capaz
de Todo, comes in at No. 3 while his corrido-laden Larryvolucion
bows at No. 6. The last arfist to land two albums in the list’s top 10
simultanecusly was Jenni Rivera on Dec. 10, 2011. —Rauly Ramirez
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porathon, B Lndsay Down Chapman, ASCAR
G575 HI00 &7

DONT STOP THE PARTY [Abusla ¢ Tin Songe.
Bl Samy ATV Soags LLE, B Masing Music 21d
EXMALA Dl China: B Gorge Gamer Morinag
BMICathenne's Paak Musfe, BRI, HL, H100 91

DONT WAKE ME UP |Culture Beyond Ur Exper|-
ance Pubdlishing. B Sengs OF Universal, Ing:.
B Jean Baptiste Music, ASCAF/Cheey [aqe
Music Publishing Compary Inc_ ASCAP Rl aist
husic Fublishing. B8 Whchaisl Mekanng Mugic,
BMI Downtown OMP Sorgs, BMI Digcoweny Dra.
ASCAR/Guenlla Studios Limited, ASCAF, Baraw
Gang, ASCAR/B Uraek Songs, ASCAP Ursversal
bdusic Comoration, ASCAP Priszilin fenaa Po-
ductions, BMIPower Pen Assaciated. ASCAPWE
Blusic Comg, ASCAPUlra Empire Music, BRI/
Bagic Studio 5.0 L., SIAE Cock-An-Ear Pradue-
tons, SIAE/DIT Limits sil, SIAE], AREHL. K00 11

DONT YOU WORRY CHILD |Lateral Publishisg,
ASCAP Univarss Pusic Publizhing Scardiaswia
AR Somy AN Fumes LG, ASCAP AT Wi
F‘uul:nhr!qvl.ér: Ltd, PRE). HL, H1DO 57

DUTTY LOVE (Crowin # Music Publesming, B/
EMI Elackwood Music Irc., BMILTA

ECHA PA'LLA [MANDE PATIRIEA] {Abuafa v Tia
Sangs, BMI/Sory/ ATV Sengs LLC, BMUT. Bugdha
Mugic Publishing, BAMSEMI Blackwoad Music Inc,
B Papave Masic Puldishing, DAL Balmantdo
Puhlishing, BMILT 10

ENOUGH OF NO LOVE [Sha Wiote It, A50A5/
Uriversal Music Corporation, ASCAPH Money
Music, ASCAPDarkehild Sorge, ASCAPH]
Procictions LLG, ASCAREMI Apnl Mussz, Inc
ASCAPFKeyTek Mdse LLC. BRM/Samy/ ATV Songe
LLE. BAL Young Monay Publishing Inc., BMI/

Warnes Tenailard Pulisieryg Corp, B4}, AMP/
HL. RBH &@

EN RESUMEN {LGA Tusic F‘Jh’llﬁl‘llrlg,' BMIfLes
Campasitares Pubilisking, BRI LT 2

ESTAS ARIT (PMIC La Editorea, ASCAPA anfrance
Busic. ASCAP| LT 42

EVERYBODY TALKS (Tawrtown OMP Sangs.
BRALCYP (ne Pubilisking, ASCAP/DLI Bangs,
ALCAPE AMP H106G 75

EVERY STORM [FUNS OUT OF RAIN) (Cryatal
Heach Music, BM|/Third Trer Musw LLC, BRI
Always Alone Songs, ASCAF Kobali Busig
Pubilighing Amarica, Inc, ASCAR Raviena Music,
ASCAR Rights Manapement (US) LLC
ASCAPIGS 18 HYOO 77

FADE INTD YOU [WE Mizic Corp . ASCAP Wha
Wanits To Buy My Publishing, ASCA®External
Cambustion Music, ASCAPUniversal Mugic
Carparatinn, ASCAP/Smack Ink. ASCAP/Smack
Sangs LLE, ASCAP/Heks Music, [ne, ASCARY
Srrackiowen Musss, ASCAP), AMPAHL, L5 32

FASTEST GIAL IN TOWN (Sony/ AT Tree Publish-
g, BN Pink Dog Publeshing, BWITen Ten Mom:
Groep, Inc., CHLGS 7, K100 47

FEEL AGAIN (Midnite Miracie Music, ASCAP/
Yyt Haimmar Mugic. ASCAP Sarmy/ATY Tanes
LLE, ASCAP Aearmman Music, ASCAF Kobah
Music Publishing America, Inc.. ASCAP/Butteinot
busic, ASCAP Blastonaut Music. B Psiriot
Gamas Fublishing. ASCAPL AMP/HL H100 50

FINALLY FOUMD Lﬂﬂ [Aatiat Publisting Grewp

60 | Go to www.billboard.biz for complete chart data
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Fat, SESACWBM. Music Carp, SESAL/Artist

F‘ul:hnhll;:i Geoip \West, ASCAZANE Music Corp.,

ASCAR Music Al Stars, SOCAN/HIhab Musec,

.ﬁSﬂh.“.rEnﬂ&rMW Tienes LLE, ASTAP/STrao.
BURAS TALPA Music Publishiag, BLMAEP
Mhisee, ASCAP/Saml Acdoens Wirsar Puldizhing.
ASCAR Tarmnr Music, BMI), AMPML, H100 37

F**KIN PROBLEMS [254F Rocky Music Puliishs
1rniu|11!:. B Spey ATV Times LS, ASCAR Sbavor
£ Moges LLE. AECAPKobadt Migsic Pubdishing
America, Inc, SAS0AF Harbiliiows Miksy, AS0APS
Black Fowntain Music. ASCAPLive Writa LLC.
BMIER Brackwood Music Inc . b Young
Maney Putilishing kne., BRAL Ty Epps Music,
ASCAR Map Diaveyg Muss, ASCARHard Warking
Black Falks ASCAPAWH Kusic Comp | ASCAN,
AMP/HL. H100 73 ABH 16

GANGNAM STYLE (.5 Park Pubfinting Des

e, SESAC/G K. Yoo Publishing Dasignes,
ESACUniversal Tures, SE angs 04 Unir

warsal, Inc, SESAC Sory ATV Musie Pubhshing:
KOMCA|, HL H100 2

GENTE BATALLOSA {Andaluz Musse, B/ e
Calibee Music BMIBLT 17

GIAL ON FRE Lellow Frodustions, ASCAPEMI
April Music, Inz., ASCAPAVay Ahove Music, BMI/
w0y ATY Gongs LLT, BMILinder Sprirgfiald,
B Songs OF The Enight, AS0A2/Smrit Twn
Music Int., ASCAPEMI Blackwood BMusle Ing,
BMIL ARPAHLE, H100 32, REH &

GIVE YOUR HEART A BREAK (lork Sk,
AECAR Jetanon Mizic, ASCAP|, AMP HI00 45

GOODBYE IN HER EVES {\Weimarhound Music,
BN Dob Misic. BMI Anpebika Music, B
southarn Groand, B Brightes Skade, BEH) CS
13; H100 B3

GOOD TIME [Dozan City Park, ASCAP/ Linwersal
Whisie Carparation, A5CAP/Sniskly Fifinhing
Pubdishing, BMESangs Music Pubbishing, LLC,
EMI/Soans For Baans, BWMLBriyanie: Sangs,
BRI, ARIPHL, K100 14

GUAP [Not Listed| BEH 31

HALL OF FAME {fmager hise, BIER
am.camposeng, LLG, BMI/Unvarsal Musg - 4
Songs, BMI/EME Silver Sorgd, SESAC Copyright
Control, FL. HY00 &6

HARD TO LOVE (Misg Surly Masic. BWIDandon
Ranch Music. AMICver The Har Mugic. BMIA]
Une Bonge, ASCAP Atlose Musig, ASCAF/ER
Christian Music Groap, ASCAP), AMPHL, G5
A HIO0 27 )

HASTA QUE SALGA EL SOL (FM| Blockwoard
Music Inc., B3 Crenen P Music Publishing
BMIILT B

HASTA OUE TE CONOGH | Aradulla, ASCAF U
witrkil Whigic - MGE Songs, ASCAR LT &0

HEART ATTACK (Matza Hisll Musiz, BWMIWhare
D Kasz At, BMIERA Foray Music, SESAC Fico
Love tz Still A Rapper: SESAL/ Usner i SESAC
fublishing Dezignes, SESAC Apnl’s Boy Muzik,
BMIWarmar- famedans Publsking Carp., AWML
ARSP/HL, RBH 18

HO HEY [The mmmm-ﬂhﬁ_mﬂm Ot Knbalt
Wugiz Pulilishing Atvarica, o BRI HT0D 17

HOME [CYF Ona Futfishing, ASCAP Tiowmtiw
Music Publlesting LLG, ASCAR Faling Ar Muss,
AECATRaroe B Tie Mugic Puldishing, LLE.
ARCAY Derwvesh Muric, BRI AMP K100 13

HOW COUNTRY FEELS {Wame- Tamarlang Fub-
lishing e Hﬁ-ﬂ.-‘ﬁahuriiuh: Batry, BMI Fstmary
4 Wysic, BNH/Pearmusic I Lid, BRAlSongs OF
Peer Lid,, ASCARTaam Thrash, ASCAPY, AMP
CSTE Hino/

| ALMOST DO {Sarmy ATV Tree Pablesnimg, M1
Taylar Swaft Misic, BMIL HL 05 48
I CAN ONLY IMAGINE [Sangs D1 Linsessal
Inc., BMI/Cutture Bayond Ur iente Pubilesh:
ingg, BRAl Yaung RManey Pabliating ne, Bl
Wermer-Tamerrane Publshing Corp, BML Tre
Hall Busic; B rtst Publishing Group East,
SESAL Uriversal Tunes, SESAC Bony ATV &
LLG, BN Shapira, Barmstem & Co., e, A !
What & Publishimg L0, SACERY Faosn Songs.
BN/ Talpa Music BV STEMEA/Hister Editions,
SACEMANE M. Music Carp. SESAL/LELY Music.
SESACE AME/HL H100 TH
IGE (Team & [t Pubbishing, BRI Sargs OF Lok
zal, e, BAMA You Dot Need Be Don't i swe
W Pulilishing. BAMAERI Blackwood Mugic e,
BMI/Soey ATV Tines LLC. ASCAR/K-Gal Pubilish:
:E. ASCAPRYaung Monigy Publishing Inc, B&/
amerTamerdane Publishing Carp, BMI, AMP?
HL. H1{0 100; REH. 28
| CRY {haif On Sunday Missic, ASCAPE-Class Pulr
lishing. B Sctwaesy Baaty Publishirg, ASCARS
Panic Attack Publishing, ASCAT Artist’s Publinh-
i Groog West, ASCAPAYE Musan Corp, ASCAR/
Sorean Gems-EMI Music Ine., BMLDwar village.
ASCAR Colgema-EMI Music Inc, . ASCARRutland
Road Mugic, ASCAP Sarioks Scriptoras, ASGARS
Sormg/ATY Bongs LU, BAMI, AMP/HL, H1D0 12
IF 1 DIDN'T HAVE YOU (1 eqgends OF Magic Mis.
tang Muesiz, SESAC Harragima Mugic, SESAL/
Smur:'ﬂAT'n:n' Cross Kiys Publishing. ASCAP/Backy's
ipsi, ASCAP S pny ATV Trea Publishing.
BRI, HL, €5 Y6 H100 98
IF | DIDN'T KNOW BETTER (£ Rlackwnnd
Rhisic Inc, BRAAe Boght Sunshoie; BMI/
Arum Rae Valkonen Poblishing Designee, AR},
HL. G335
I KNEW YOU WERE TROUBLE. { Sy ATV Triss
Pubfinturg, B0 Taglor Swaft Muse:, Bl WK
Music A8, BMI/Sorgs 04 Kobadt Mugic Pablishing
America, Inc, BMI) HL, H100 58
I LIKE GIRLS THAT DRINK BEER [Tokeon Turios,
Bl Bobty’s Lymizs, Land and Lisestock, BAIo
Wiltir Busic, LLC, B CS 35
I LUV DEM STRIPPERS {Ty EEBS Musig, ASCARY
Fesarvnir Medin Music, ASCAPHijuku Barbig
Music, BMI/Songs OF Linwersal, ko BRI Great
ESouth: Hay Music, R Hip Hopalla US4 BMisi;,
BN Raydioka Musie, AESW. HL, RAH &7
I'M DIFFERENT (Ty Epms Musi, ASCAP Resermir
Madia Music. ASCARPay [ Mustard Publishing,
ASCAR North Hudsan Music, ASCAP| REH 30
INCONDICIONAL |\Narmes-Tamarlians Fulilishing
Eﬂu . B Sargs 04 Top Stop Music Pubdighing.
B Panlss Mudic Pablishing, BMIIT
IT'S TIME [KiDinak OFNER Pualishing, ASCAP
Sonjs OF Unregesal. [ne BAPragne Dragos
Pubdishing. M|, FL Hi00 51
IWILL FALL (Son Of Ganrt Music, BRI aeenia.
tinna E‘ri}il'-.l'llrm. BN 5 45
| WILL WIAIT [Linmrsal Tures, SESAC), H
H100:38
I WON'T GIVE UP {Goo Eyed Music. ASCAR/
Groat Hooks Music, A5CAP Mo BS Publinhing.
ASCAM K100 43

KICK IT IN THE STICKS (EMI Blackwoad Music
g, BRI RRetinack Music. BMIWarmer-
Tamarfani: Publishifg Corp , BAL adiane &
Music. BMIAWE Mysic Comp., ASCAF/Get A Load
(f This Music, ASCA®, AMPHL, L5 46

KISS TOMORROW GOODBYE (Zany/ATY
Tree Publeabing, BMI/ Peanut Al Songe, BMI/
Lhryralis Songs, BRLBIg Mator, BRI/Cr
Water Mune, ASCAP/Littla Blue Egg, ASCAP),
HL. CS & H103 73

LA MISMA GRAN SENODRA [Mazimo Aguirre
Music Pubilishing, SACK| LT 43

LATELY |Univarsal Musio - MGE Songs, ASCAR/
Tovektion Misic. ASCAP/Panmy Fank, BRI Seven
Summits Music, BMI), BL, RBH 4]

LEJOS (WH Music Carp,, ASCAPTop Steg Music
Puhlishing. ASCAP/Pankig Music Publisking,
BrAlMayimba Music, Ine, A5CAPFalo Puldish-

ing. AEEABEJ LT 3b

I.EFFKHE EYOU (UNTIL ':r'I_'-H.I LEARN TO LOVE
YOURSELF} (Uriversal Music - £ Tures (LG,
ASCAPPan by The Grourd Publishing, ASCAP)
BRI Blackwoand Mugic Inc., BRIERI Aprif
Music Inc., ASCAPopright Cantred /ER Mgk
Pablishing Lid,, PRSI, KL, K100 10

LET THEIIHE BE COWGIRLS Times Of E;;gar
Pirture, ASCAPSanps OF Categary 5, SERALY
Do Wrlte Mbumis, LLE. BhAL Tunes O APAA
BESAL) G5 47

LIGHTS { Sy ATV Biusac Punlianimg L L,
PRS/Som ATV Tunes LG, ASGAR Global Talant
Pubilishirdg, PRSMajer 3rd Music Puitishing Lid,
PRE/ BMG Rights Managameant (LK) PR £}
Platinum Songs, BMI, kL, K100 18

LIMBO (ot Listed] L1 .14

LIVE WHILE WE'RE YOUNG {7101 Songs. BMI/
‘Sony ATV Songs LLC; BMI/BMG Gold Sangs,
ASCARChysalis Orae Musie, LLE, S5CAF MK
Mussic AB. B Senpgs L Kobalt AMusac Publish-
ir) America, [ac, BWI), HL HF100 368

AME CONTIGO {hAayimba Music, Ine,

AasCAP®alabras Do Romeo, ASCARY LT 10

LOGKED OUT OF HEAVEN (I Forco Muric,
ASCAF/BMEG Rights Management (U5} LLC,
ALCAPFoe Matiwn Music, ARCAP/Tugsic
Famamanam LLE, ASCAPTEM &aril Musis,
Irrz, . ASCAPToy Plane busz, ASCAP Universal
Music Corporateon, ASCAP, AMP/HL K100 7

Lovin 'ﬂ.'lﬂb‘lﬁ FUN (Zanmy/ATY Trée Puldish-
il:;u. BN/ Bewvertime Tunes, B Love Mankisy

tsic, BN, HL, G5 13 100 B2

MAAD CITY {Not Listed), AME RHH 37

MADNESS {Loosochored Lid. PRENN arpor
[nmetlane Pubdishmg Corp . BMI), AP H10D 6T

ME I.LAIHAHEI TUYD [(Hoakdsddy Music, B/
E}[:IE'EJ‘J"-W Latin Msic Publishing, LLG, AN

MENTIROSA {\niversal BMusic - MGH Sorgs,
ASCAP) LT 46

MERCY (Plaase Gimma My Futﬂi:_sluruaalrm.. B
ER Blackwiood fuse e, BRMUALFG blaz,
ASCAP Songs Of Unwarsal, Inc., BMUFF To Del
Publishing. LG, B Neighharbood fusha Pub-
lishirg, BMISom/ATV Sorgs LLC, BMITy Eaps
Missic, ASCAF Capyright Contrml Hoynet Music,
-ASCAP The Boyvalty Netwark, ASGAF Universal-
Palybram International Publishing, SSGAFTub
Plate Music Pubbishing Lid,, 8SCAPYe Warld
Misic. ASCAPEMI April Music, Ine., ASCAP]
KL, H100 &7, RBH 7

MERRY GO 'ROUND [Warner-Tamerdare Sublish-
ing. Carp,, BRHA30T Music, BMEAYant A Frash
Dra Misic, ASCA2/Black Aver Entestainment
LLE, ASCAP Universal Music Corporaton,
ASCARSmaik vk, ASCAP) AMPHL, €5 36

MIENTRAS TANTO Mostlysaduaangs, ASCAR/
'WB Music Corp , ASCAPILT 22

M1 PROMESA (Productora de Talentes, BRI

713

HI&AH[II} AL CIELD (Aoberta Tagla Publishing.
ARl T &

MISSIN' YOU CRAZY [Bill Butter Musis, HME
EMI April Music. Inc.. ASCAPFunky Marle
Music. ASLAFThe Song Factoey, LLE, ASCAPS
Goldan Vault Music, ASGAP|, HL, C5 40

M ViDA ERES TU |Universal Bugies, rc,
ASLAR) [T 25

MOMEY TREES lqr-.lm Lsted] AEH 29

MY MOMENT (Tyree Simmang, ASLAPTmma
Lika Thia OJ, ASCAR/Ty Epes Music, ASCAP/Ras-
erenir Media Music, ASCAR Forver Rich, ASCAF/
Missic & Dreama Publishing, ASCAPAYE Music
Corp., ASCAR/Maybach Music Graup, ASGAR/
[hajs Publisting, ASCAP/Unnmetsal Music Cor-

ation, ASCAP Brother Bagz Publishing, ARE/
amies-Tamerlare Publishing Corp. N
L, F100 94, BRH 25

NO LIE Hir Epps Musie. ASGAPLive White LLG,
AMEEMI Blackwond Mosic Inc., BMISounds
-ErEnHm]Ellar.'.i'urﬂmErs. ASCAP HL. H10049

NO ME COMPARES \Warner Criapp=ll Wz
Spain § A SGAEMWE Music Corp:, ASCAR/
Gazul Producciones 5 L ASCAP LT 38

NO OME WILL EVER LOVE YOU [EMI Blackwnod
Music Inc.. BMI/Birds With Ears Music, BA8I/
EMI Aril Music, Ine, ASCAP/Chin! Biack Clond
ASCAPY, HL, G5 &7

MO SIGUE MODAS AJCA. ELLA MO SIGUE
MODAS [EMI Blackwaod Music e BMECrawn
P Music Pebilishisng, BRIFLT 23

NO WORRIES {¥ourip Maney Publishing Ing.

B Wamer-Tasnarlane Publishing Gom, BRI
EMI Blackwood Musks tac., BMIE You Need Me
Coan's e Mg, BMIBdoney Mack Mugic, BRAL,
AMPHL HI0D 81; ARK 54

NUBE BLANGA (EMI Aptil Music, bre., ASCAR
EMI Musical Mexico 5.4 de GV, SACMI LT 44

NUMB (LR hhasie ASCAP/EMI April Wusic.
., ASCAP Lateral Pulishing. ASCARKlns
Ahlund Pubdisiing, ASCAR Sormy ATV Tunes LLE
ASCAPUnivarsad Meme Gomoration, ASCAFY
Borgs OF Unisarsal, e, BRALRelung Mugie L.,
ASCAP U niversal busiz Publishing Srardinaws
ABFy Love Music, A5CARFlyte Fyme Tumes Inc.,
ASCAPL HI_ HI00 B4

OME MORE NIGHT [Sudgee Muasee, BV Univar
Hil Music - Cargers, B b BAamae AR, BMI/
Kobalt Musis Publishing Ameriga. nc., ASCAR],
KL, K100 1

ONE OF THOSE NIGHTS {Lnivaraal Music
Caresrs, BMI/Big Hed Toe, BMI/Amarilie Sky
Enrﬁ BMI/Big Loud Sengs. ASCAR/Hig Loud
Buzks, BMI Aagel River Songs, ASCAP|, K,

o\

L5239

THE ONE THAT GOT AWAY [ER Blackwnnd
i b, BRAL S ring Stretchar Musis, BRAL
Universal Music - Carsers, BRI/ Shiitake htak
Pludlishing, BV be Room Busic, BMEImEa
laya Music, BMI/RP) Admanistration, B4, HL,
C5 8, K100 &1

THE ONLY WAY | KNOW ((Hd Desperadns, LG
ASCAPGarol Vincant And Associates, LLC,
ASCAS/NZD fublishing Company, Inc., ASCASY
WH Muzic Corp, ASCAP/GEt A Losd D Thia
Music, ASEAPL AMP 5 78

PASARELA {Los Cangris Pulizhing, ASCA® |12

PAYPHOME (Sudjes Music. B neeeeeal
Music - Gareers, BMI/Matza Ball Music, BMI/
Whana Ta Kisz AL, BMEMaru Cha Cha, BMLY
| otzah Ballz Soup. BMIE & B Emartainment L0,
ASCAP/ANG Rubw Sangs, ASCAPNRM Music
AH, BMI/Songs OF Kobaly Music Pablishing
Amisrica, e, BMIAM eaer Tamarlang Pubilishing
Corp.. BRI Ehalila Publishing, BRI, ARAPS
HL-Hid0 34

PEGAITO SUAVECITO |Sory/ ANV Latin Rusic
Publishing, LLC, BMI/Anbart Testa Fublishing,
a0 gith Kanashiro Publishing, SOCAN,
Spangfish World Publisting, BMI) LT 29

PRETIC JUSTICE (Mt Listed: AR, H100 92,
ABE 22

POP THAT {Kharbouch Lule Publishing Cesigras,
BN First N Golel Publishing, BV Sony/ ATy
Songs LLG, B Lrve Wiite LG, AMIERY Edack-
wond Mugit In, BMIL Young Maney Fubfissing
Ine, BRI AN arner-Tamerkane Publishing Corg.
i Hon. BN Rihts M ’”W“" i

p-Hop, ights Masa L,

Blunta Lit At Onoe Publizhmg, BMEL AMESHL
H10 40 ABH B

POR OUE LES MIENTES? [Not Linted| L] 7

POUND THE ALARM [Harajuku Barbin Music.
AR Wanney Mack Musac, B Soags U Unver-
sal, I, BRALSonge OF Reddne; BRAL Sony/ATY
Songs LLC, BMI/Z301 Songn, BMI), HL, H108 76

EL PRIMER LUGAR |Universal Music - MEB
annps, AECAF Universal Mugiz Mexsro 5 A, de
G BACM) LT 12

PUT IT DOWN (Galasgi Fremagn Fings Publighing,
Inc., Bt Team & Dot Publishing. BMISongs O
Urivergal, e, BMI/Dam Jaint: Muosic, B
ClilTure nid Lr Exporignce Puldishiag, BRI
HL Ht00 7&; AEH 17

RADIOACTIVE (KIDiak DRNER Publishing,
AECARGangs OF Univarsal, inc:;, BRI Amagine
Oragans Publistang, B HL, H100 B

READY OR NOT [Seven Peaks Music, ASCAF/
Taka [t Ta The Bridge Muse, ASCAPRoditia
Musie, AECARSenns OF Kohalt Mugks Pulilishing
Ametica. Inc., EMI.JEIaru'a Loakin® A1 You Kidd
Muic, BMI Sory/ ATV Songs LG, BMIFueked By
Murie, BMIWamar-Tamartane Puldishing Ceen.,
BAM/ChrisSamBongs, Ine . BWI/MNickel Shos
Music Co. |nc, BIH, AMPMHL, H100 85

RED {Sary/aTV Trae Fulﬂimﬁ, ARAL Tavior Swalt
Mugic, B, HL, C5 24 Hi0g 89

REMEMBER YOU (Nor | tated| BEH 36

REPRESENTIM' (Ludocris Warldwide Pablisrng,
lnc, ASCARYEMI Apni Munis, Int., ASCAPEM
Blackwond Music Ing, BMIAdimigul huses,

HI /Rica Love ts S4ll A Happe, SESAC/WEM
Pumic Corp,, SESAC/Jossa Jove Musia, ASCAR/
Aearh Musc Publishieg, Inc., ASCARQutlandlizh
Pursut, BMEPabal Made LT, BAM/Sorgs Of

‘Kobalt Muesic Poblesting Smenira, oo, Bl
Raaramora Pubiliskng. 88400 HL BAH 32

SAME LOVE (Macklernore Puldishing, BALRyan
Lewis Puntishing, BWI/Mary Lambart Pablishing
Designea, ASGAR) REH &3

SAN LUNES (Nat Listad) LT 27

SAY GDODNIGHT {Sangs OF Universal, Inc.

AR Kreatie Sonps, BMIMume OF Stage Three,
B/ Gutter-N-Grace Musse, BMEBagers Dream
Music, BMIVERAG Chivsabis Music Pablishing,
BrATYERN Blackwood Mugic Inc., BRI Bright
Sunshirms, BMI|, KL G544

SHERANE AJK.A. MASTER SPLINTER'S
DAUGHTER (Mot Listed) BEH 50

SIN MIEDD (Treo Productions, SESAG S0, ATV
Timisar, SESAC Aad Traoo Music, ASCAP/ DK
Tome Pubfishing. ASCAP Copyright Gontrolf T 49

SIN RESPIR N [|deas Enferprizes, Inc, BRI
Edstora de |deaz, SERAL/Editorial LGA, SESAC/
Alwani Musie Pobitistiag, SESACILT 16

SN TU{ DONT WANT T MISS & TEING) (Heal-

-gange, ASCAPHLT 35

8 [Unrversal-Songs OF PalyGeam Intema.
tioral, BAAEND Blackwood Music Ing , 8WIEMI
Music Pubdishing Ltd . #RSEL HL H100 56

S0L0 VINE A DEEFEDIHHE [CHEL Mnlaiclises,

B BadSin Publishing, BRI LT &
SOMEBODY'S HE REAK [Songi DF Uriver
sal, Inc, AR Universal Music - Careers, BMI/
High Frawerad Machirg Music, BMI Haopy Little

ffan Pubdishing, B, HL, CS 368

SOMEBODY THAT | USED TO KNOW |
Shnp Sangs Pry Ltd, APRA/Kobalt Music Senaes
Austradia Piy Lid, APRASanps OF Kobalt fMusic
Pusilishing America, Ine., BV Unichappsl|
Muske, Inc.. BMI), AN H100 32

SOME NIGHTS (WE bduss Corp , ASCAP/EER
Mimie, AECAP Bearian RMysic, ASCAP Rough
Art, ASCAP Shira Lee Lawrance Rik Musie,
Bl Way Aboye Masic, BIML Sony ATV Songs
Llﬂlﬁr-.-'ltl. AMP}HI!I"_.EHEH} 1

SORRY [C. Harns, ASCAP Boyalty Rightings,
ASCAS Unaversal Music Corporation, AEEE.H.F."
Pretty Giels &nd m Lave Songs, B/ Songs O
Universal, Inc., BMEERE Leg Music, BRALERY
Blzckwood Music Inc. BRIL AL, RAH 43

SOUTHERN COMFORT ZONE {Hoeso [F Zaa
Gavle Music, ASCATEM| Agnil Musir. Inc.,
ABCAR/DIdA't Have Tao Be Music Peblshing,
ASCAZI HE, C5 17, K100 71

STAY STAY STAY [Sony/ ATV Trse Palalesbunig.
BMI Talor Svalt Masss, BRI HL, CS 50

SWIMMING POOLS (DRANKWE Music Corp,
ASCAFHand Workirg Black Folks, ASCAP Top
Dmﬂusin. ASCAF W arnar Tamarkang Puldlis-
mrElI . BM/Brather Bage Publishing, BMI,

AMP. H100 25; RBH 5

TAKE A LITTLE RIDE [fWusic OF Cal 0y, BRI Bagg
Rad Toe, BMI/Bag Lowd Hucks, BMI/ Amarillo
aky Sanps. BM fig-hongs: BhALAam
MeCormik Misic, %J’EM’E hirygalis Rluses
Fmiiﬁhi';‘.l.g. BrE G5 10 H100 38

TAKE A WALK |Eoat Bulkier Music Publish-
ﬁgﬁgﬂ Bl Sony/ ATV Songs LLG, B HL

e, » A

THE A TEAM {Sary/ ATV Misic Publshing UK L1d.
PRE/Sony ATV Songe LLC. BAHL HL. H100 35

TELESCOPE {Castle found Music, Inc, SESALS
Wi Be Fawinng, ASCAF Ravlena Busio,
ASCAP CS 43

TE MIRABAS MAS BOMNITA (Arne Musical,
L0, BbM) LT 37

THINKIN BOUT YOU 1Hqu1 Musle, Ine BML
Hegvens Hesearck BMIOoeriawn Music fub-
lishimg LLG. ASCAR), AME H100 &4; REH 8

THRIFT SHOP | Macklarmere Puldishing, BRI
fyan Lewis Pablishing. B H! DD BS: ABK 15

TIENES QUE CREER EN MIERM! Apnil Musis,
Inc . BECARNGK James Sonph. ASCAPSSony
ATY Sangs LLC, BRI Tre Ball Music. BRI Insam-
niak, AZLAPBE Mgk inc., BV Warma:-
Tameflane Puldishing Carp., BRI LT 47

TIL MY LAST DAY [Tunas (04 EiTEEr Picture.
ASCAPBigper Protua: Group, LLE, ASCAP/Big
Music Machie, BMI/Dooble Barral Aca Masic,
BMIEMI Aprll Music, bhe., ASCAP{Soags Of
Countrasomd, AEEAFlI KL, G5 1h; Ha0 65

TIE IT OM BACK (Mapic Mustang Mose Ine,
BMIEN Blackwood Musss Inc.. BEMRoss Cop-
parmian Sorgs, B Turss Music Peblishing
Limitad, BRAVERI April BMugie, Inc . ASCAF/ Jon
Mark Mite Mugie, ASCAP}, ML, CE 2 H100 59

TITANTUM (EXI Blackeinod Musie [ne , BMILang
Lost Brother Maragemeat Lid, PRESTALPA Musir
Futrlls.mrﬂ. BURS Fiane Sorga. BMI/Sore ATV
wonga LLG, BA S kapin, Bamutein & Ca., Ing,,
ESCAP/What & Pablishing ST0. SACEM Teryor
Musac, BAGERM Pusac Publishing Lud, PRS),
HL HI0E 36

TOO CLOSE (Pure Sroove, B AN amer-Tamar
lane Fublishing Corp . BEAniwersal PalyGram
1r.LamEllunnI ublishing, ASCAS, ARP/EL,
Hi00

TORNADQO (EMI Blacewoad Mast Inc BAI/
Wruckesirike. BMI/San Bama Live Ltd . BMIY
Soags O Kobal Music Pubdishing America, Ing.,
BAI, L C5 00

TAUCK YEAH (Fed Virnl Music, BMISamd 8Ty
Treng F‘uIHIu.‘lﬂl;hEI'.H 149 Music, LLC, BME
Danny Mynck Misic, BRI, HL C537

TRUE BELIEVERS |Univarsal Music Carporation.
ASDAR Cadaja Publisning, ASCAH/Glokal Elnrlx
Mimic, ﬂ.Sl:ﬁ.P.-'Eliﬂ allow Dog Music, ASGARS
Lanabghe Mimsc, ASCAM, HL C533

TRY (BRAG Platiniem Songs, BMIHalla | Lovd Yo
Music, BALAam Writers Groug, B Legilimale
Effarts Misic, BRI 10093

TURN ON THE LIGHTS [Nayvadius Maximuz
Migsie, B0 rving Music. Ine, BRI Sounds
Fram Eartrummers, ASCAP Eardrummars Music
Puiblishing, BAM) H100 55; ABH 13

UNDERMINE {Raady Se1 Pubilishing, BMI/
Warner-Tamerlane fublishing Corp. AR
M, BAG AMP G5 41

VACIANDO BOTELLAS {Versalil Howsd Of Music
Inc, BMIHIt Music Pubilishing, SACMI LT 75

VA VA VOOM [Harajuku Barbie Music, BRI/
Maoney Mack Musse, BMISanps (F Universal,
Ine B asz Money Publishing, ASCAF/
Kojpetrax, ASCAP/Prescrtvon Songn. LLT.
ASTAP/MXM Music AB, BMI/Sangs O Kobslt
Music Fuhl'tsm?;l.meil:ﬂ. Inc . BMIUraealogy
Puidishing, ASCAPKobalt Muziz Pullishing
Amenca, fne, ASCAPL HL, HIDERI

VOLVI A NACER [EMI Blackvwood Music Ins.,
BMI/Fichaca Entartainmant, EMI.I"SIJI}ETW
Dhscos Mise Publeskirg LLE, ASCAP/Haldarts
Migic Publeshing I, ARLTN

WANTED [Songs Of Lmiversal, Inc., B Soags
From The Engird Hoom, BRI Hagoy Litthe Man
Pubdisting, B, AMSVHL, £S5 4; H10D 23

WE ARE NEVER EVER GETTING BACK
TOGETHER (MXM husic AB, BMI/Songs Of
Kobalt Misic PabiFishing America; [ae., BMI/
Sy ATV Tree Publishing, BAMI Tawlor Swife
Flumag, BRAE HL G5 1 K100 5

WHEN SHE SAYS BABY (M| Blackwoad Music
Irc., BAMAWE Mugic Carp., ASOAF Tar-Cam
Knax Music. ASCAP/Get A Load Of This Musig,
ASCAP), AMPHL. CS 40

WHISTLE (Mail On Sunday Musee, ASCAP -
Clags Pubilrsbing. ASCAFSoryw ATV Turms LLE,
AZLAPMaz-Sact Pablisking, BMIAntonia Clar-
#nse Muhhaijjhlinhang Demigren, BRAL Artise
Pubdishing Group West, ASCAFWE Music Corp
ASCAPGlazs Too Big, ASCAPFgo Frenzy Eﬂ;ﬁ,
ASTAF Sarmy/ AN Musae Publisking UK L, PRS/
Marcas Killian Pablishing Desigres, Bhaldd
Franks Piblishing, ASCAPArtist 101 Publishing

Em“m YHL, H100 28

WHO {Not Listed) HBH 45

WICKED GAMES {Ahel Teslaye, SOCAN/ Carln
Montegnase, SOCAK Ml Muesic. BOCAN)
H1D0 96; RBH 27

WIDE AWAKE [When |'m Rich Yoo Il Be hiy
Biich, ASCAFAWE blusic Coop ASCAP/Kasz
Money Publishing Iric., BMI/MER Music AB,
B Songs Of Kooall Music Pablishing America,
Inc, BAABoanie Mokee Music, BMIAhes Da
Kasz AL BMI/CY? Two Publlishing, BMI Onesrols
E.' F1.|I:|Ilsl'1'*rl<r'|. ASCAR/Prescriptinon Sangs, LK.,

LAP Kabale Music Pubhshing Amearica, Ing.,
ASLAP|, AMPHL. HIBD 33 _

WILL U STILL LOVE ME TOMORROW |Soreern
Gams-EMI Musig Ing., BRI Universal Music
T."rl[iﬁ Zonps. ASCAP Univeraal Musiz, SGAE|
L1

WORK HARD, PLAY HARD {"H sound Fushiah-
iﬁ'g. ASCAPMWE Musc Gorp., ASCAPMatzs

| Music, BMIANVhara Oa Kaxr At BMI/ER|
Blackwood Music Ine, BMIERE Spal Music
Inc ., ASCAR/EMI Music Pablishing Ltd . PRSI,
ANE/HI, ABH 24

Y AHORA RESULTA Ihia!an;[a Wlisie, SESAGY
Oreatest Hits Arpa. SESACHLY 28

YOUNG & GETTIN' IT (Forever Hich, ASCAF)
WMumit B Dreaims Pulillsbng, ASCARWE Muse
Gy, ASCAP/Binc Nation Music. ASCAPEM
Agril Musec, Inc., ASCAPJerel Randle, ASCAP/
The Faculy, ASCAF], AMP/EL, REH 34

YOUR BODY [RAXM Nesie A, BRI Sanags O
Koball Music Publishing dmearica, Ine, BT
Kananl Seags, ASCAPEMI Blackweaod huniz
Inc.. B Unives=al Music Cosporation, &5CAR!
Uriiweesal Music Publisfing Scandiravia AB),
HL HIOD T3

ZUMBA (EMI Blackwoed Music Inc., BMICrown
P Mumie Pablishing. B LT 48
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RECORD COMPAMNIES: Eplc Records names Scott Seviour
executive VP of marketing and artist development. He was
senior VP of artist development at RCA Music Group.

Universal Music Group promotes Yvonne Yuen to senior VP
of international marketing for Universal Music South East Asia.
She was VP of marketing.

Sony Masterworks U.S. names Chuck Mitchell senior VP, He
was VP of jazz/classical/adult at eOne Music.

Sidewalk Records appoints Roger Fregoso director of
reglional promotion for the West Coast. He was an assistant to
Rodeowave's Lori Hartigan.

'ad

SEVIOUR

PUBLISHING: BMI promotes Dan Spears to VP of licensing,
industry relations. He was assistant VP, key accounts, licensing.

TOURING: Global Spectrum taps Mike Dyer as GM of Bangor,
Maine's 8,000-seat Cross Insurance Center, which is slated
to open next fall. He was director of the Bass Park Complex
in Bangor.

VenuWorks promotes Tammy Koolbeck to senior VP and
John Siehl to regional VP, Koolbeck was VP, and Siehl was
national director of support services.

The Wolf Trap Foundation for the Performing Arts in Vienna,
Va., names Arvind Manocha president/CEQ. He was COQ of
the Los Angeles Philharmonic Assn.

RELATED FIELDS: The Country Music Hall of Fame and
Museum in Nashville appoints Michelle Sabo director of
marketing. She was marketing coordinator.

—Edited by Mitchell Peters

WORKS

MUSICARES SETS UP SANDY RELIEF FUND

In the wake of Hurricane Sandy, MusiCares has established
a fund to support members of the music communitv affected
by the storm. The MusiCares Hurricane Sandy Relief Fund
has been created so music people in crisis can quickly gethelp.

Music people seeking assistance and individuals interested
insupporting MusiCares' reliet efforts canvisit MusiCares.org,
where they'll find a downloadable application, toll-free contact
numbers, a list of other resources and a donation link.

*This fund offers immediate resources for people who need
the help,” says Neil Portnow, president/CEO of the Recording
Academy and MusiCares. “And secondly, it provides a simpli-
tied and fast-track application process so we'll be able to react
quickly and get people the aid they need.”

Assistance encompassesawide range of basicliving expenses
like shelter, food, utilities and transportation, as well as medi-
cal expenses, clothing, instrument and recording equipment
replacement, relocation costs, home repairs and debris removal.

Portnow adds that a third component is in the mix: partici-
pation in other tund-raising activities to bring in more funds,
“These activities can be something we mount on our own or
in partnership with other organizations, artists and industry
communities,” he says. In the discussion phase is a potential
West Coast fund-raiser that would involve the Grammy Mu-
seum and AEG,

MusiCares was on the front lines in the aftermath of Hur-
ricane Katrina and the Nashville flood. disbursing funds and
otherassistance, "MusiCares 1sable totake action to provide im-

mediate agsistance to members of our music family in timesof

crisis,” Portnow says. “Thisinstanceis nodifferent. MusiCares’
safety net of resources mirrors the generosity of the music in-

dustry at large.” — Gail Mitchell

Some 40 years after playing his first
gig at London’s Wembley Arena, rock
legend ALICE cOOPER was recently
honored as the only international

act to headline the iconic venue in
five consecutive decades. Flanking
Cooper and his handprints in the
arena’s Square of Fame are Wembley
GM JoHN DRURY (left) and marketing
Manager ROB LIEVESLEY. o sasvisos

at Mew

Orleans’ Voodoo Music+Arts Experience on Oct

27 as part of Scope Mouthwash's "Encourage
Courage" campaign. Plugging into the Crescent
City scene are (from left) Fuse senior VP of national
acd sales JASON MILLER, news co-anchor JACK
OSBOURNE, advertising account executive LIZ
PHILLIPS and VP of East Coast ad sales MIKE
ROCHE. sHoto AUBREE LENNON/FUSE

premiered her “In My Place”
rmusic video and performed tracks from her
upcoming CD, What a Life, at Village Studios
in Los Angeles. Also in the house {from left). the
album's co-producer ALAN CHANG and producer
MICHAEL BUBLE with Concord Music Group chief
Crediive [',Jffirli'-..‘r JOHN BURK. sHars 1M woasis
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Additional photos

_Hz anline this week at

billboard.biz.

To submit your photos

for consideration, please
send images to
backbeat@billboard.com.
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CMA Awards:

Toasting Country
Music’s Finest Stars

In addition to ushering in the
46th annual Country Music Assn.
Awards—Iled by big winners Blake
Shelton, Miranda Lambert and
inaugural lifetime achievement award
winner Willie Nelson—Nashville
provided the stage for a host of
pre- and post-award celebrations.

duc Thompson Square became the only
established married-duo act in the awards’ history to win vocal duo
of the year and also broke Sugariand's five-year winning streak in the
category. Celebrating the achievement are (from left) BBER Management
YPSHAWN PENNINGTON, Thompson Sguare's KEIFER and SHAWNA
THOMPSON, Dashboard Media president NATALIE KILGORE and EER
Management associate manager LESLEY KALISH. sroto) ey jones

post-CMA fete included (back row,
from left) artists CASEY JAMES, KIX BROOKS, JERROD NIEMANN
and TYLER FARR; Bush Hawg members SHAUN AMES, ALEX
WILSHIRE, CRAIG HAND, BEN HELTON and RUSS CALDWELL: artist
CHRIS YOUNG: Bush Hawa's JIM PHIPPS, Sony Nashville VP of legal
and business affairs ANGIE MAGILL; RCA Nashville VP of national
promotion KEITH GALE: Sony Nashwille VP of sales CARYL HEALEY:
Columbia Nashvilie VP of national promotion NORBERT NIX: and Love
and Theft's ERIC GUNDERSON and STEPHEN BARKER LYLES. In the
front, from left: Sony Nashville senior VP of finance and operations MIKE
CRAFT: Arista Nashville VP of national pramotion LESLY TYSON: artists
JOANNA SMITH, KELLY CLARKSON, KENNY CHESNEY and MIRANDA
LAMBERT; Sony Mashville chairman/CEQC GARY OVERTON,; artist
ANGIE JOHNSON: Henningsens members AARON, CLARA and BRIAN
HENNINGSENS; artist KRISTEN KELLY; Saony Mashville senior VP of
marketing PAUL BARNABEE, senior director of A&R LISA RAMSEY-
PERKINS and VP of AER JIM CATINO. crote ALaN paIZNER

was presented with ASCAP's Creative Voice Award
during the erganization's 50th annual Country Awards. From left;
ASCAP senior creative director MICHAEL MARTIN and president/
chairman PAUL WILLIAMS, Lovett and ASCAP senior creative director
LEANN PHELAN, raote mick Diamomd

at BM|'s 60th annual Country
Awards included (from left) BMI assistant VP of writer/publisher
relations CLAY BRADLEY, country songwriter aof the yvear DALLAS
DAVIDSON, BEM| president /CEQ DEL BRYANT, Country lcon honoree
TOM T. HALL, country songwriter and country song of the year honaree
LUKE LAIRD, country song of the vear honoree RHETT AKINS and BMI
VP of writer/publisher relations JODY WILLIAMS. proto soHn BussELL

of cetebrating at Unlversal Music Group

Nashville's after-party are (standing, from left) Little Big Town's

KIMBERLY SCHLAPMAN, KAREN FAIRCHILD and JIM| WESTBROOK,
Sugarland’s KRISTIAN BUSH, artists ERIC PASLAY anc DIERKS BENTLEY,
Lady Antebellum’s DAVE HAYWOOD; UMG Nashville chairman,/CEQ MIKE
DUNGAN; Universal Music Group Distribution president/CEC JIM URIE;
MG executive VP/CFO BOYD MUIR; Lady Antebellum’'s HILLARY SCOTT,;
artist ERIC CHURCH, and Little Bia Town's PHILLIP SWEET. Seated, from
left: artists LUKE BRYAN and DARIUS RUCKER with Lady Antebellum'’s
CHARLES KELLEY. rhoro cxmissoo
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Hats off to 50 years!

Congratulations.

From your friends at Bravado International Group.

Thassde



HOW MUCH
_ CAN YOU
= IVE BETWEEN
HEARTBEATS?
THE NEW
CONTINENTAL
GT SPEED -

As powerful as it is refined, as breathtaking as it is sophisticated. The new Continental GT
Speed is the pinnacle of luxury and performance.

For more information, visit www.bentleymotors.com

Fuel consumption figures for the Continental GT Speed in mpg: City |3, Highway 20, Combined 15, EFA-estimated fuel economy. Actual mileage may vary

he name 'Bentley' and the ‘B’ in wings device are registered trademarks, © 2012 Bentley Motors, Inc. Model shown: Continental GT Speed B E N T I E Y



