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enni Riverawas irresistiblyreal.

Full-figured and curvy, unapol-
ogetic and outspoken, controver-
sial and accessible, Rivera knew
full well who she was and what
she represented.

*I am a real woman who sings what she lives,”
she frequently said in the many interviews she
gave to Billboard. “And, first and foremost, |
am a mom.”

Bilingual and bicultural, born and raised
in California but imbued with the culture and
music of Mexico, Rivera personified her mostly
Mexican-American female fan base. She alone
was that girl, raised by immigrants, getting by
on her wits and hard work, doing whatever it
took to raise the kids well. She understood their
travails, their two-timing men. She was their
girlfriend, their mother, their idol. In the realm
of Latina stars of any stripe and field, there was
no one else like Rivera: She was a cultural icon
who represented the U.S. Latina demographic.

And at the time of her death on Dec. 9ina
plane crash, Rivera, at 43, was at the peak of her
career. Armed with a big voice, a commanding
stage presence and an arsenal of often brutally
honest songs that dealt with everything from
drug dealing to infidelity, Rivera had—in the
short 13 years since she launched her recording
career—rtisen to become the top-selling female
Latin act in regional Mexican music as wellas a
successful businesswoman with a presence on
many platforms (see story, page 10).

Perhaps most impressive, Rivera was poised to
make an unprecedented leap for a Latina into the
mainstream. Already the host of her own weekly
radio show in Spanish and a bilingual reality TV
show, she had signed with ABC barely a week
before her death to produce her own comedy
series, “Jenni.” It would have made her the first
Latina to have her own series on mainstream
network TV,

The force of her combined endeavors came
together with stunning impact when rumors
began circulating online about her ill-fated
flight. Within 48 hours, in circumstances eerily
reminiscent to those of another regional Mexi-
can star nearly 20 years ago, Rivera, like Selena,
became a global superstar after her death.

But Rivera was already heading in that direc-
tion, and she knew it.

Earlier this year, during an interview at the
Billboard Latin Music Conference, she analyzed
the arch of her career.

“I heard so much negativity around me,” she

BY LEILA COBO

Jenni Rivera
1969-20/[2

recalled of her beginnings in 1999, How could a
single mom, a woman who looked like Rivera,
achieve anything in the music industry? Back
then, labels fabricated artists. “I wasn't that fab-
ricated act,” she said. Rivera was born in Long
Beach, Calif., to Rosa Amelia Saavedra, who was
pregnant with her when she crossed the border
illegally, and Pedro Rivera, a photographer with
dreams of stardom who eventually launched his
own record label, Cintas Acuario.

“Mexican music runs through my veins,”
Rivera said. “I loved it. Growing up, my father
didn't allow us to listen to English music at
home. That’s all [ heard . . . We had our own
music stands in the local swap meets. We
stepped it up a bit when my father opened his
own record store and eventually started his own
record label.”

As Pedro Rivera's business grew, so did his
children's interest in it. Jenni Rivera’s five sib-
lings include banda star Lupillo Rivera and
singer Juan Rivera. In 1993, already a single
mother of three at 23, Rivera began recording

albums as a gift to her father. Six years later, as
she worked as a real estate agent, she heard her
first song on the radio—the corrido “Reina de
Reinas” on KBUE Los Angeles—as she took cli-
ents to visit a house. Soon enough, she started
getting calls for gigs.

[nitially signed to Sony—then home to her
successful brother Lupillo—Rivera switched to
Fonovisa in 1999 and released the album Que
Me Entierren Con La Banda, which included the
bad-girl hit “Las Malandrinas.”

Rivera also demonstrated her music savvy
early on. Schooled by her father, she always kept
control of her masters throughout her long rela-
tionship with Fonovisa/Universal Music Latin
Entertainment, releasing more than 12 albums
with the label, her success growing steadily with
each release.

“Her origins as someone born here to immi-
grant parents has a lot of meaning to her career,”
says Victor Gonzalez, president of UMLE, which
renewed its deal with Rivera last year.

In 2003, Rivera met her manager, Pete Sal-
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gado, through music attorney Anthony Lopez.

“She had more balls than most men [ had ever
dealt with,” Salgado recalls. “She put together a
team and she was the leader.”

Even as Rivera's recording and performance
career flourished, her personal life was besieged
by scandal. Her husband was convicted of sexual
abuse, a personal sex tape made the Internet
rounds, she hit a fan with a microphone dur-
ing a concert. Rivera dealt with it all head on,
providing her version of events with surprising
outcome; no matter what was said about her, she
seemingly could do no wrong,

“If 1 let all that drag me down and bother me,
imagine how bitter I'd be,” she said in April.
“That's part of the business and | do everything
possible to think positive. And through ‘Contacto
Directo,” my radio show, I can set the record
straight, directly with my fans. And on Twit-
ter. | send my texts and everybody sees them.”

“Jen took charge,” Salgado says. “She under-
stood herselfas a brand. She understood that
she was Coca-Cola. And things started to get
done on her terms in every aspect.”

Rivera decided to show her life, in her own
terms, through her reality show “I Love Jenni,”
even as the diva within grew onstage and on
platforms like “La Voz,” Mexico's version of “The
Voice,” where she was one of the coaches on the
current second season.

“We did research with 'La Voz' and her appeal
was immediate,” Gonzalez says. “The moment
people saw her, they fell in love with her.”

That appeal also carried “I Love Jenni,” and
would have likely propelled ABC's “Jenni”
as well.

The end objective, Salgado says, wasn't
monetary. “2013 was going to be an unbe-
lievable year,” he says ruefully. “And it was
done Jenni's way. It was her. We were focused,
we were aggressive, we were here. And 2013
was her year of being mom. She always said
she had spent so many of her years being the
provider—like the dad—and it was her time
to be mom."”

“I'm a mother,” Rivera said in April, when
asked how she described herself. “Even if I ar-
rive at 2 a.m. after a show, I am a mother who
will wake up at 6:30 to make sure the children
are ready for school. I insist on cooking, because
no one cooks like I do. And I'm a daughter. 1
take care of my mom, my sister. I'm a mother
of five children, a grandmother of a girl and of
another one on the way,” she said, adding with
asmile, “I really work a lot, don't I? .

www.billboard.biz | 9
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Entertainer constantly worked to,
expand her empire By Justino Aguila

enni Rivera's overall net worth
is estimated to be in the millions
and expected to grow as news of
her death triggers sales and inter-
estin the regional Mexican singer
whowasknown for her racy songs
of lust and tough-talking persona. Women liked
that she stood up to macho men and other fans
hailed her as someone from the “hood” who beat
theoddsandkeptitreal despite fameand fortune.

In a decade, Rivera made it her mission to
work every aspect of her career herself and as-
sembled a tight-knit team that helped her career
grow. Key to her success was taking charge, not
being afraid to scold music executives and not
flinching when early in her live concerts drunk-
ards threw empty beer cans at her. She set out
to prove everyone wrong and win their support.

In recent years Rivera began to expand her
businesses. But like the estates of Selena, Elvis
Presley and Whitney Houston before her, Ri-
vera’s estate is likely to generate major cash flow
in the wake of her death.

Based on various sources, Billboard estimates
that Rivera’s partnerships could have generated
the artist between $15 million-$20 million in
a portfolio that boasts a catalog of music, TV
programs, touring, beauty products and a syn-
dicated radio show. The estimates are difficult to
confirm given the opaque business practices of
the fast-emerging regional Mexican music scene.

“It was not easy to negotiate with Jenni,” Uni-
versal Music Latin Entertainment president Vic-
tor Gonzalez says. “But we would always reach
some kind of agreement and worked together.
She owned the masters to her music and now
they belong to whomever oversees her company.”

While it remains to be seen who in her group
will run the Rivera estate, those who worked
with the artist saw firsthand how she invested
in her businesses. Some of those ventures did
well, but others failed. In recent years she made
deals in music, TV, radio, beauty products, film
and even launched a nonprofit in 2008 known
as the Jenni Rivera Love Foundation.

Most recently she was signed to Creative Art-
ists Agency, whose clients range from George
Clooney to Jennifer Aniston. This was a key shift
for Rivera as she recently inked a sitcom develop-
ment deal with ABC. She was also starring in
and producing the reality shows “I Love Jenni,”
“Chiquis 'N Control” and “Jenni Rivera Presents:
Chiquis & Raq-C."

“She was the greatest marketer 1I've ever
known,” her longtime manager Pete Salgado
says. “She was focused. It was hard to keep up
with Jen. This was a person who was up at the
crack of dawn.”

Rivera recorded more than a dozen albums
in her career and because she owned many
of the masters, her catalog stands to generate
more money as future versions of her albums
are created.
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When it comes to TV, in late 2011 Rivera
signed a lucrative long-term, cross-platform
production deal with bilingual music cable
network mun2.

Among young Latin Americans, the fastest-
growing demographic in the United States,
mun2 (owned by NBC Universal) led in the rat-
ings to become the No. 1 Latino cable network
this year on the strength of “I Love Jenni,” which
was most recently in production for a third sea-
son, according to Flavio Morales, mun2 senior
VP of programming and production.

The mun2 production teams are actively
working on a “celebration of the series,” Mo-
rales adds. The contract between mun2 and Ri-
vera, he says, was for multiple seasons with an
agreement to talk about future projects, which
will now be discussed with her management

Fans mourn the death of Jenni Rivera outside the Basilica of Guadalupe in Monterrey,
Mexico, on Dec. 10. Top: This picture was posted to the Instagram account of Rivera’s
makeup artist JACOB YEBALE just before his and his fellow plane passengers' deaths.
Clockwise from top are publicist ARTURO RIVERA, JENNI RIVERA, Yebale and stylist

A il A

and family. . JORGE SANCHEZ. Inset: Rivera during her last concert at the Arena Monterrey on Dec. 8.
b
RIVERA'S RANKINGS
Jenni Rivera was a force on Billboard's Latin charts since 2001, when “Querida Socia” became her maiden entry, reaching No. 18

on Regional Mexican Airplay. Below are her top-peaking hits on four surveys where she enjoyed notable success
REGIONAL MEXICAN ATRPLAY
Deks Dot Pk oz Tie lae At Feskeeks o)
1/28/06 6/03/06 DE CONTRABANDQO Forovisa JENNI RIVERA 1M
10/20/07 1/26/08 AHORA QUE ESTUVISTE LEJOS Fonovsa JENNI RIVERA 3
&/16/08 12/06/08 CULPABLE O INOCENTE Forauisa JENNI RIVERA 4
3/08/08  &/14/08 INOLVIDABLE fonorka JENNIRIVERA. 5
9/10/11 12/10/1 BASTA YA FonoisyUMEE JENNIRIVERA FEATURING MARCOANTONIDSOLS 6
8/04/12 1/03/12 DETRAS DE MI VENTANA Fonavis/UMEE JENNI RIVERA 6
HOT LATIN SONGS
Dek Dt Pesk Dl e Lzbe it Fesk (Wesks o)
nA0/07 1/26/08 AHORA QUE ESTUVISTE LEJOS Fonouisa JENNIRIVERA 22
3/22/08  6/14/08  INOLVIDABLE oo JENNIRIVERA 13
917/ 12/10/m BASTA YA FonovisyUMEE JENNIRIVERA FEATURING MARCDANTONIDSOLS. 14
2/18/06 6/03/06 DE CONTRABANDO Fonavisa JENNI RIVERA 14
8/30/08 12/06/08 CULPABLE O INOCENTE Foravisa JENNIRIVERA 5
REGIONAL MEXICAN ALBUMS
Debut Cate Peck Dte Tiile Label Atist Pesk (Weeks Ao 1)
12/19/09 12/19/09 LA GRAN SENORA Forovisa/UMLE JENNIRIVERA 104)
12/10/M 12/10/1 JOYAS PRESTADAS: BANDA Fonavisa/UMLE JENNI RIVERA 1(4)
9/27/08 9/27/08 JENNI AyanafFonovtsalIMIE JENNI RIVERA 1m
4/2/07 4/21/07 MIVIDA LOCA FonovgaUME JENNI RIVERA. 1M
10/08/05 10/15/05 PARRANDERA, REBELDE Y ATREVIDA  Fonovisa/Universal Music lating JENNI RIVERA 2
12/1/10 12/1/10 LA GRAN SENORA:ENVIVO Forovisa/UMLE JENNI RIVERA 2
TOP LATIN ALBUMS
Debut e Pk il Tie £ A sk (feeks o)
9/27/08 9/27/08 JENNI AyangyFonovisa/ MLE JENNI RIVERA 1M
12/19/09 12/19/09 LA GRAN SENORA FonovisaMLE JENNIRIVERA 2
12/10/1 2Ao/Mm JOYAS PRESTADAS: BANDA FonovisUMIE JENNI RIVERA 2
4/21/07 4/21/07 MIVIDA LOCA FonavillME JENNIRIVERA 2
12/10/M 2/17/M JOYAS PRESTADAS: POP Fopovisa/UMLE JENNI RIVERA 3
NOTE: TITLES ARE RANKED BY PEAK POSITION ON EACH CHART. FOR POSITIONAL TIES AT NO 1, TITLES ARE RANKED BY MOST WEEKS AT NO. 1. FOR POSITIONAL TIES AT LOWER PEAKS, TITLES ARE
RANKED BY TOTAL WEEKS CHARTED.
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JENNI RIVERA
at the Billboard
Latin Music
Conferencein
April.

Jenni: In Her
Own Words

Jenni Rivera was a frequent presence in Billboard's pages and at Billboard events. Through the years, she participated in
landmark Billboard panels, including an all-female panel at the Regional Mexican Music Conference in 2007, a Rivera
family panel at the regional Mexican conference in 2008 and a keynote at the Billboard Latin Music Conference in April.
Rivera was also the subject of a Billboard special report in the issue dated Nov. 21, 2011. Following are excerpts from her
interview with Grace Bastidas for the report.

It must have been tough to pursue
a singing career as a single mom,.
[ had no choice buttowork hard. [ wasa
straight-A student, wentto college, and
[ loved business. 1 never thought I was
going to be a singer myself. [t came ac-
cidentally. When [ started getting called
for events at local nightclubs, I'd leave
the kids with the babysitter and go work
and make $100. All | wanted to do was
bring cheese, tortillas, beans and what-
ever else | could get for the refrigerator.

What challenges did you face
at first?

It's a male-dominated genre. It was
hard knocking on those doors to get
my music played.

Did writing come easy to you?

My inspiration is always what | think
my fans want to listen to. [ often write
about social problems. If I'm not going
through itor [ haven't gone throughit, 1
want to make sure it touches someone.
That's what | base my music on. I'm
really in touch with my fans. Through
their emails, letters and stories is how [
decide what music I'm going to perform.

You've played Juarez and other
Mexican border towns plagued by

12 | BILLBOARD |

violence. It has to be scary.

Obvieusly, I've heard all the stories.
A lot of my friends, colleagues in
the business, have been kidnapped
or murdered or whatever. You do
think anything can happen. The
best thing that [ can do is pray and
ask God to give me grace while I'm
onstage and get me safely back
home. There's not much that I can
do. | have my security team in Mex-
ico, but otherwise I'm pretty simple
when it comes to traveling.

Simple? Isn’t your nickname “la
Diva de la Banda”? Yet you're al-
ways so down to earth.

It depends on what you [think] the
term “diva” means. To many people,
diva means you're hard to please. To
mea diva is someone that works hard
to be at the top of her game.

In 2009, you took a break from
banda and put out the ranchera
album La Gran Sefiora.

That was very daring, and it marked
my career in a positive way. 1 had
been successful with banda for so
long that people said, “Why do you
want to fix what's not broken?” But
I wanted to grow. Believe it or not,

DECEMBER 22, 2012

banda is more limited. The people
thatlisten to banda will listen to ma-
riachi if they find a good album that
they feel is worth buying, but there
are certain nationalities that will
listen to mariachi and not banda.
Those were the people that I was
going after.

Commercializing a ranchera album
is much harder. There had not been
a successful female mariachi artist
in a long time.

For your new album, the double-
CD Joyas Prestadas, you're rein-
terpreting anthems by '80s sing-
ers like Rocio Jurade and Ednita
Nazario, as both ballads and pop
songs. What are your goals for
this album?

[ listened to those songs as a teenager
and never imagined | would be record-
ing them one day. The plan with the
banda is to keep the audience that |
have now, but extend it with the pop.
That's the goal: to reach my people
and acquire more.

Is there anything else you want
to accomplish?

['m satisfied. I'm living a true Mexi-
can-American dream. —LC
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The members of One
Direction—LOUIS
TOMLINSON, LIAM
PAYNE, HARRY
STYLES, ZAYN MALIK
and NIALL HORAN
(from left)—onstage
at WHTZ New York's
Jingle Ball on Dec. 7.
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&d into 201l's fastesi-selling debut album in the United King;
dom (alr@d by the most preordered single in Sony Music history,
doesn’ rtarget adults. And in part it's a matter of history: In the d

cade that passed since the peak of the boy-band craze led by Backstreet Boysand’N »~
Sync, the U.K. groups that kept the sound at the top of charts overseas were barely
able to translate their success beyond a single on American shores. “ | Of course,
One Direction would change all that, and write a little bit of history in the process.
By Nov. 30, as the sun began to set on 2012, the group had invaded the New York
area for a week that included three sold-out arena shows (two in Connecticut and »
its first headlining gig at Madison Square Garden), a private fan convention in New
b‘ Jersey to meet and greet with die-hards who’d been flown in from more than 35
countries, visits to “Letterman” and SiriusXM—and to cap it all off, the opening slot
at New York's biggest pop concert of the year, WhTZ's Jingle Ball. | “This week'’s

THEO WARGO/GETTY IMAGES
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been crazy, crazy busy but so much fun,” says
Louis Tomlinson, the group’s oldest member
at just a few weeks shy of 21, toward the end
of the band's whirlwind takeover of Manhat-
tan. “To have this opportunity to come here
and perform is amazing . . . It's almost a cli-
ché but it's so true—if anyone hadn't bought
a record, we wouldn't be here.”

So how did Louis, Harry, Zayn, Liam and
Niall accomplish what no British group had
done before, let alone a boy band, by topping
the Billboard 200 with its first two albums
(March's Up All Night and November's Take
Me Home) and going from virtual unknowns
to mega-stars in less than a year’s time? So-
cial media played a crucial part, as it did in so
many of the breakout stories of 2012: Gotye,
Carly Rae Jespen, PSY. But One Direction
was bigger than an Internet meme, and that's
thanks to an aggressive touring plan and the
combined efforts of a team led by industry vet-
erans Richard Griffiths, Harry Magee, Steve
Barnett and Simon Cowell, who signed the
group to his Syco imprint shortly after the act
finished third on the U.K. “X Factor” in 2010.

A healthy dose of intuition helped, too. The
firstinkling that something might click state-
side came Feb. 26 at Chicago’s 4,400-capac-
ity Rosemont Theater. The gig was an 11th-
hour opener for the Nickelodeon-created boy
band Big Time Rush on the latter's sold-out
Better With U tour. One Direction had just
released “What Makes You Beautiful” as its
first official single in the United States less
than two weeks prior, and Up All Night was
still weeks away from domestic release. But
minutes before the band members took the
stage, nervous that no one would know their
names let alone care, manager Griffiths and
former Columbia Records chairman Barnett
heard 4,400 girls chanting “One Direction!”

“We hadn't gone to radio—we'd just put
a track out—and yet everyone knew all the
words to every song,” says Griffiths, a long-
time record label executive who co-founded
Modest! Management with Magee in 2003,
“This was all fans communicating amongst
themselves about this band.”

Griffiths is referring to the “Bringl DtoUS”
campaign, designed to boost the group’s social
media profile stateside. It grew the act’s core fan
base from 40,000 to 250,000 online from late
November 2011 to the end of January 2012, and
garnered more than 220,000 followers to a dedi-
cated Twitter handle. Different cities competed
to win a special concert, with Dallas winning a
show for 10,000 fans at the Dr Pepper Ballpark
in March and Los Angeles winning an event
on “The Ellen DeGeneres Show.”

Soon, that rabid following began to trans-

late to radio, which began to take notice of

“What Makes You Beautiful” and the group as
the conversation began to swell leading up to
the album release. “Usually traditional sales
lead the way for us, but we also had fans re-
quest them through our social media sites,”
says John Ivey, senior VP of contemporary hit
radio programming and talent development
at Clear Channel. “And the song was good,
too, which always helps.”

The BringlDtoUS campaign spread the word
on preorders of Up All Night and generated con-
test winners in each city where One Direction
played with Big Time Rush. The initiative was
so successful Columbia bumped up the album’s
release date a continued on >>p19
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TAYLOR SWIFT and
ED SHEERAN at
WHTZ NewYork's

Jingle Ball an Dec. 7.

THE NEXT BIG THING

Ed Sheeran—the songwriter of One Direction's newest hit, “Little Things”—is set as the breakout star of 2013

linerat WHTZ (ZI00) New York's an-

nual Jingle Ball at Madison Square
Garden on Dec. 7, but the night secretly be-
longed to Ed Sheeran.

Not only did the English folk-pop singer/
songwriter co-write “Little Things," the cur-
rentsingle for Billboard’s 2012 best new art-
ist One Direction, he also appeared onstage
alongside Taylor Swift to perform their Red
duet, “Everything Has Changed,” for the first
time, and then played two of his own songs,
“Lego House” and “The A Team,” the latter
having just been nominated for the song of
theyear Grammy Award two nights prior. The
reception was so rapturous, Sheeran took
amoment at the end of his short set to ask
the crowd tolightup their phones so he could
take a picture from the stage.

With 242,000 copies of debut album +
(Elektra) sold through Dec. 2 and 846,000
downloads of “The A Team,” according to
Nielsen SoundScan, Sheeran is set to be the
breakout star of 2013. Shortly after the expo-
sure he'll get at the Grammys in February, he'll
begin opening all 58 dates of Swift's North
American Redtour."She'sreallyjusthelpingme
outinamassive way,” says Sheeran, 2. “Itwas
one thing to do a song, but being on tour with
her, it'sreallykind of openingall sortsof doors.”

But the remarkable thing about Sheeran
is how many of those doors he’d opened him-
self, starting at an even younger age. He self-
released hisfirstEP at 13, and by 19had played
maore than 400 shows, written hundreds of
songs and released three more EPs—enough
forhimtoregisterinabigwaywithMike Caren,

l USTINBIEBERMAY HAVE been the head-

By Andrew Hampp

president of A&R at Warner Music Group. “Ed
was almost the perfect artist,” Caren says of
the singer'sworkethic. “Itwasclear thatnoth-
ingwasgoingtostop him from being success-
ful. Ontop of that, he was humble, intelligent
and prioritized in all the right ways.”

It was Swift’s early support, and live-
tweeting of their songwriting sessions this
summer, that helped Sheeran develop a fol-
lowing as rabid in the United States as his na-
tive United Kingdom, where he'd already had
three topfive singlesandaquadruple-platinum
albumin * (1.2 million sold, according to the Of-
ficial Charts Co.) by the time of its U.S. release.

Though Sheeran s all of 21, he wrote much
of +and his biggest hits at the tender age of
|7—atime of deep personal discovery and in-
dependence for him. Hedropped outof school,
started writing songs every day and played
every gig he could get. After two years of play-
ing upwards of 200 shows per year, Sheeran
started hangingoutwith One Direction'sHarry
Styles and the other members through mutual
friends. When the time came for One Direc-
tiontorecordits debut album, the group asked
Sheeran if he had any songs he could put to-
gether. He came back with the acoustic ballad
“Moments,"anothersonghewroteat|7. “ltwas
apersonal songaboutarelationshipthatiwas
inthatIthink they made their own,” he says.

The band was keen enough on Sheeran
that the act tapped him again for November's
Take Me Hometo contribute “Over Again”and
“Little Things,” the latter becoming such an
instantfanfavoritefromthe group’searly per-
formances of the song that Columbia quickly
reversedcoursefroma plannedsecondsingle

(“Kiss You™). Though its intimate lyrics about
memorizing the dimples at the small of a girl's
back are a hit edgier than typical boy-band
fare, Sheeran’s ability to write honest, easily
harmonized songs about teenage romance
seems to be connecting with One Direction’s
young-girl core and beyond.

“It’s broadening the audience,” One Di-
rection’s Niall Horan says. “l get a lot of
dudes, a lot of moms and dads coming up
andsaying they loveit. It's great for opening
people up at our shows.”

Butit'sSheeran'sdistinctlive shows, which
feature him singing (and occasionally rap-
ping) all by himself on top of guitar and per-
cussion loops he records live onthe spot, that
have helped him build a loyal audience—not
to mention earn screams loud enough to rival
Bieher'sand One Direction’s at Jingle Ball.

“The beautiful thing about Ed is he wrote
classic, timeless records,” Atlantic Records
Group chairman/C00 Julie Greenwald says.
“Wedon’t havetoworry aboutwhetherhe fits
in with what's happening right now—that's
why people love him so much. And whether
you see him in a small room or a hig stage,
for himto do his whole album by himselfis so
powerful. It doesn'tfeel acoustic, itfeels like
afull, live band.”

With a20I3 thatwill largely be spentanthe
road with Swift, Sheeran is perfectly pleased
to be playing close to 300 shows per year to
higger and higger crowds. “What I'm locking
forward to is just spending a long time in the
States and embracing the culture,” he says.
“Start going to basketball games and just
doing regular American stuff.” Ll
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TAKE ME HOME

THE PLATINUM CERTIFIED #1 ALBUM FEATURING
D} “LIVE WHILE WE’RE YOUNG” &“LITTLE THINGS”

Modest!



from >>p16 week ahead of schedule. Crowds
of 4,000-5,000 swarmed in-store signings dur-
ing release week, with a mob of 10,000 to see the
group play “Today” on March 12, the day before
Up All Night’s U.S. release. By the end of the
tour, One Direction had become the first Brit-
ish group in Billboard chart history to debut at
No. 1 on the Billboard 200 with its first album.

“The campaign has always been fan-first
and about One Direction as a band. It's never
been about a traditional push around just one
single,” Columbia senior VP of marketing Do-
neen Lombardi says. Nevertheless, “Beautiful”
quickly became a top five hit on the Billboard
Hot 100, with follow-up “One Thing” later
cracking the top 40.

As One Direction’s album sales made head-
lines, tickets to a handful of spring U.S. tour
dates were scooped up in minutes, prompting
Modest! to make the bold decision to start sell-
ing tickets to a summer 2013 tour in April—
more than a full year in advance. Those were
quickly sold out, too.

“I actually rang Irving Azoff [Live Nation
Entertainment executive chairman/Frontline
Management Group chaitman/CEO] to ask him
ifitwas crazy even thinking of doing it, because
not many people were agreeing with us about
that. And he just said, ‘Go for it,"” Griffiths says.
“We knew that it was exploding everywhere, and
we knew that we really needed to have a plan
that took us all the way through to next year.
We didn't feel we needed to wait and see—the
evidence was there to make the most of it.”

That still left a short-term problem for 2012,
with One Direction already committed to a
month-and-a-half’s worth of dates playing

ONE DIRECTION performing
at New York’'s Madison Square
Garden on Dec. 3.

U.S. amphitheaters before taking time off
from touring to work on Take Me Home. Cre-
ative Artists Agency’s Mitch Rose, who books
One Direction in the States, was able to get
a December date at Madison Square Garden
that would save the band months of time in
tour routing by doubling as a global fan event.
Columbia quickly spearheaded a “GolDen
Ticket” contest that gave fans in dozens of
countries the chance to win
a travel package with a trio
of tickets to see the band's

show and accompanying “

THE CAMPAIGN HAS
ALWAYS BEEN FAN-

fan convention,

“There's a certain excite-
ment that is generated when
you have nearly 40 countries

dicating that Sony has more participation in
the band’s career than just recorded music. A
Sony U.K. spokesman declined to expand upon
or clarify Gatfield's comments, which Columbia
U.S. chairman Rob Stringer echoed when asked
to do the same. “You'd have to ask Nick,” he said.

Still, Stringer had strong indications that the
time was right to break One Direction in Amer-
ica, having previously worked with both Cowell
(on acts like Westlife, Susan
Boyle and Jackie Evancho)
and Griffiths when the latter
was running Epic U.S. dur-
ing the '90s. “It does work
well to have people who un-
derstand each other,” says
Stringer, another Brit expat

flying in to see a show,”
Rose says. “If you just think
of how social is driving ev-
erything with acts like One
Direction, the good will,
the word-of-mouth, the ex-
citement, the passion of all
those countries is exponen-
tial for what can happen.”
And while 2013 already
looks to be an even big-

FIRST AND ABOUT ONE
DIRECTION AS A BAND.
IT'S NEVER BEEN ABOUT
ATRADITIONAL PUSH
AROUND JUST ONE
SINGLE.

b}

—DONEEN LOMBARDI
COLUMBIA RECORDS

on Team 1D.

But although another
British boy band (and “X
Factor” alum) was worked to
U.S. audiences at the same
time as One Direction,
Stringer hesitates to de-
clare a resurgent boy-band
movement. “The Wanted re-
cord is a very good record.
It's just not the same, and

ger year for One Direction
touring-wise, it's easy to see
why industry eyebrows raised when Sony U.K.
chairman Nick Gatfield spoke candidly of the
band'’s fortunes at a creative industries recep-
tion in June. “What you might not know about
One Direction is that they already representa
$50 million business—and that’s a figure we
expect to double next year,” Gatfield said, in-

it's not on the same scale,
he says. “Can you do what
One Direction has achieved again and again?
Probably not. But then again, 10 years ago 'N
Sync and Backstreet Boys were in the same
world and even on the same label. So, there's
room, but we're happy to have One Direction
have the lead that they do.”

What Stringer and Modest! are bullish on

DECEMBER 22, 2012 |

is the new wave of British pop stars that has
been imported following One Direction's suc-
cess, including Epic’s Cher Lloyd and fellow
Columbia act (and Modest! client) Olly Murs,
whose U.S. debut arrives in April and was
preceded by “Heart Skips a Beat,” which has
sold more than 300,000 downloads, according
to Nielsen SoundScan. Another Modest! act,
girl group Little Mix, will also get a U.S. push
from Columbia closer to late spring. And then
there's the lucky, as-yet-unconfirmed benefac
tor who gets to open for One Direction on its
sold-out U.S. tour.

“There is one act that we're going to be
working with very closely that will be open-
ing for us pretty much everywhere, but it's
something we're still keeping under wraps,”
Griffiths says.

If the new British, post-“X Factor” wave of
teen pop brings to mind the late-'90s boom
of albums from “Mickey Mouse Club” alums
Justin Timberlake, Britney Spears and Chris-
tina Aguilera, so does the music itself, writ-
ten and produced by the Swedish protégés of
hit machine Max Martin, who wrote many of
the signature early hits for Backstreet Boys, 'N
Sync and Spears. In the case of One Direction,
“What Makes You Beautiful,” “One Thing”
and “Live While We're Young”—its three big-
gest hits to date—are all the products of Carl
Falk, Rami Yacoub and Savan Kotecha, two
Swedes and an American wheo first cut their
teeth writing for Irish boy band Westlife. Like
its predecessors, One Direction’s music has a
uniformly pop sound designed to showcase
voices over beats, with little regard for EDM

trends or bor- continued on >>p24
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Hasbro’s One Direction dolls: Harry,
Louis, Zayn, Niall and Liam (from left)

from >>p19 rowed cred from guest rappers.

“It felt like everyone tried to do boy bands
by going to the cool, hip producers who were
comingup,” says Kotecha, the American third
of the songwriting trio. “We wanted to make
it very vanilla. You're aiming for teens and
tweens with boy-band guilty pleasure music.
We weren't trying to be urban or rhythmic,
and they happened to share the same vision.”

Falk also wanted to create songs that were
built around guitars, as both he and the
band’s Niall Horan are guitarists. “Each of
the songs have signature riffs—something
so people can play YouTube versions of our
songs,” Falk says. “We wanted to do some-
thing where we didn't copy anything right
off. We're trying to do our own thing a little
bit, even if it's just guitar parts.”

The songwriting and recording process
for Take Me Home in August also empow-
ered the boys, with cowrites from all five
members on three of the standard edition’s
tracks, guitar work from Horan on six songs
and Harry Styles now building a recording
studio at his home in England.

The band members took turns working
with each other during their songwriting ses-
sions to best focus their ideas. “Somebody
could have the first initial idea after we heard
a melody or a track, and someone would chip
ina few words and then Liam or someone else
could come in and by end of the day we'd have
a song,” Zayn Malik says. “We wanted to feel
like we were giving a little more back in our
personal lives, so what better way than to get
involved in the writing process?”

The sessions, which were largely split
between Stockholm and Londen, were ac-
companied by an extra, surreal layer of pres-
sure—mobs of fans waiting outside the stu-
dio every day, singing the lyrics to hits like
“Beautiful” and “One Thing” while the group
was inside struggling to create follow-ups.
“It was crazy—we only had a month or so
to record the whole album, but we always
felt like we had the fans on our side,” Liam
Payne says during One Direction's visit to
New York, where fans have been greeting
the members during their stay at the Trump
24 |
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Hotel. “They're always anxious to know
where we are—even before I do. It’s good
to see that level of dedication.”

BOY BAND BRANDS

One can also add some of the top brands to
the list of One Direction's higgest fans. Pepsi
is featuring the band and “Live While We're
Young”inahighly visible NFL commercial co-
starring Drew Brees (and an issue of Billboard
with One Direction on the cover), Hasbro has
licensed the band's name and the boys’ like-
nesses for a series of board games and Ken-
like dolls. Nokia has a line
of One Direction phones
in the United Kingdom.
Colgate recently debuted
One Direction toothpaste
and singing toothbrushes
in the States. Griffiths con-
firms that Kraft-Nabisco’s
new global brand portfo-
lio, Mondelez, has come
onboard as the sponsor for
the group's 2013's world
tour. And Target aired a
custom commercial to
promote the release of an
exclusive deluxe edition
of Take Me Home and its
heavy in-store push, walk-
ing away with 55% market
share of first-week sales of
95,000 copies sold of the
deluxe version, according
to SoundScan.

“It is proof positive that
fans crave extra content,
and we're proud that Target is the exclusive
home to the deluxe version,” Target VP of en-
tertainment John Butcher says. “One Direc-
tion is a dynamic band and their new album
is really spectacular.”

Sharpie also sponsored the band's three
one-off U.S. shows in Connecticut and New
York, with a paid promotion on Twitter and
digital billboards in Times Square to help
fans say “#Hello” to the band. Sharpie global
director of marketing Ryan Rouse was eager

11
“THERE HAVE BEEN
DOZENS OF BRITISH BOY
BANDS WHO'VE BEEN
TOLD THEY WILL BE THE
NEXT BIG THING, BUT TO
HAVE THE ENDORSEMENT
OF THE AMERICAN
MARKET REALLY IS WHAT
SENT THAT RIPPLE OUT
AROUND THE WORLD.

—RICHARD GRIFFITHS
MODEST! MANAGEMENT

5

to support One Direction after noticing an
unsolicited frenzy of activity from social-me-
dia followers using their Sharpies to create
fan art devoted to their favorite band.

“We don't ever want to ride the backs of
our dollars and slap our logos on something,”
Rouse says. “If Sharpie can play an authentic
role, we're interested, and for us the real hero
is the fans’ passion for the band. That's whal
this entire initiative is about.”

Team 1D also seems keenly aware that
warp-speed teen-pop hysteria can be cre-
ated just as quickly as it can disappear, and
that long-term relevance
is difficult to achieve.
(Though trading on nos-
talgia through touring
can be quite profitable, as
Backstreet Boys and New
Kids on the Block proved
in 2011.) That's why most
of 2013 will be spent al-
most entirely on the road,
with a brief interlude to
release and promate 3-D
concert film directed by
Morgan Spurlock (“Super
Size Me") also in the works
for the summer.

“You have to make sure
they have enough time
off to keep things fresh,"
Griffiths says. “Next year
is essentially touring,
then we’'ll make another
record for 2014. We've got
some pretty big ideas for
what we're going to do in
"14. We're just working on that now.”

Having a feverishly active following on
Facebook, Twitter, Tumblr and other plat-
forms could also help One Direction sustain
fame in ways its pre-iPhone peers never ex-
perienced. “Twitter allows them to be the
five individuals that are [in the group], and
that's what the fans love about these boys,”
says Will Bloomfield, the band’s day-to-day
manager at Modest! To wit: The @OneDi-
rection account has more than 8.3 million

followers to pump out centralized messages
to, but is eclipsed by the personal account of
Styles, who has 8.8 million followers (likely
aided in part by his recently much-tweeted
romance with Taylor Swift).

And as fans rally around their favorite One
Direction members as they explore their mu-
sical identities, speculation of which one will
become the next Justin Timberlake is only
natural. In a taping for SiriusXM's “Artist
Confidential” just hours before taking the
stage at Jingle Ball, all five members are
asked about the solo question, which Payne
answers in a half-serious, half-cheeky tone
befitting a 20-year-old pop star.

“We're so used to being around each other,
ane of us would be like, ‘Cheeseburger!” And
no one would be around to answer.” (For the
uninitiated, “Cheeseburger!” is the band’s
preferred catchphrase, and tour snack.)

But as crazed and unlikely as One Direc-
tion's success in America has been, it's only
become a calling card for other territories
like South America and Japan, which the
band hopes to visit more in 2013, “There
have been dozens of British boy bands or pop
bands who've been told they will be the next
big thing, but to have the endorsement of
the American market really is what sent that
ripple out around the world,” Griffiths says.

Being embraced by the Yanks rang particu-
larly true for Styles, who singled out the MTV
Video Music Awards as a personal highlight
from 2012—a year in which the members also
performed at the Olympics near their homes
in London, mind you—and the first tangible
sign that One Direction was actually being
embraced beyond its lween core.

“There was something about being in the
room and the whole kind of atmosphere that
really surprised me,” Styles says. The group
won three VMAs that night and played “One
Thing" to 6.1 million viewers on a bill shared
with Swift, PInk and Frank Ocean. “To be on
that stage and perform was unbelievable,”
Styles adds. “It kind of felt like people learned
a bit more about the One Direction thing, It
was like we were making music where people
of all kinds could appreciate.” e
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All Shook Up

New artists made waves on the charts in ways unseen since the days of Elvis By Keith Caulfield

From top:
CARLY RAE
JEPSEN,
GOTYE and
FUN.
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hile every year always brings a smattering of new
acts that rack up major hits, 2012 produced an un-
usually robust group of fresh-faced talent.

For the first time since 1956, the year's three
biggest singles are by acts that earned their first
pop hit in the past year.

On the Billboard Hot 100's year-end chart (see page 68) Gotye's “Somebody
That I Used to Know” is No. 1, while Carly Rae Jepsen’s “Call Me Maybe”
and fun’s “We Are Young” (featuring Janelle Monie) are Nos. 2 and 3, re-
spectively. Fach song was the breakthrough U.S, chart hit for the act (and
also happened to be every artist's debut entry on the Hot 100).

We have to scroll way back to 1956—before the Hot 100 even launched
in 1958—to find a top three so newly minted.

That year, Elvis Presley owned the top two singles on the year-end Best
Sellers in Stores chart with “Heartbreak Hotel” and “Don't Be Cruel,” while
Nelson Riddle's “Lisbon Antigua” was the year's third-biggest hit. (Before
the Hot 100 launched in 1958, the pop singles chart of record was Best
Sellers in Stores.)

On our year-end Top New Artists ranking (see page 62), the listis led by
the unstoppable One Direction, with Jepsen and Gotye coming in at Nos.
2 and 3, respectively. One Direction’s first two albums— Up All Night and
Take Me Home—Dboth debuted at No. 1 on the Billbeard 200 in 2012, They
also scored a pair of hit singles with “What Makes You Beautiful” (No. 4 on
the Hot 100) and “Live While We're Young” (Ne. 3). The former finishes
2012 as the No, 10 year-end Hot 100 song,

The English/Irish group is the first act from either country to be the year's
top new artist since 2008, when England's Leona Lewis led the charge. The
last English or Irish group to lead the year-end tally was Spice Girls, in 1997.

Impressively, the top 10 new acts of 2012 seld a combined 45 million
song downloads in the calendar year (through Dec. 2), according to Nielsen
SoundScan. That equates toa stunning 8.3% of all current songs sold in the
same time frame (542 million). It certainly helps that, through Dec. 2, Go-
tye's “Somebody That I Used to Know” and Jepsen’s “Call Me Maybe” rank
as the year's top two sellers overall, with 6.7 million and 6.2 million sold.

Eight of the year’s top 10 new acts earned top 10 singles on the Hot 100,

with only 2 Chainz and Hunter Hayes (Nos. 8
and 9, respectively) missing the region. (How-
ever, 2 Chainz topped the Hot R&B/Hip-Hop
Songs chart twice this year and bowed at No.
1 on the Billboard 200 with his debut studio
album, Based on a T.R.U. Story, while Hayes
logged a No. 1 on the Hot Country Songs
tally with “Wanted,” which is now crossing
te pop and adult formats.) In fact, the over-
all new artist field was so
competitive this year, some
big names were squeezed
out of our top 10 round-up.
They include Kip Moore,
the Lumineers, Lana Del

ELvis
PRESLEY
in 1956.

Rey, Frank Ocean, Dustin
Lynch, Romeo Santos, Of
Monsters and Men, Imag-
ine Dragons and Florida
Georgia Line.

So why were new artists
such a sensation in 2012?
Change was in the air—lit-
erally—with both alterna-
tive and top 40 radio opening up to make room
early in the year for the very different sounds
of acts like fun. and Gotye. In April, Charese
Fruge, PD of CBS Radio alternative KXTE and
adult top 40 KMXB Las Vegas, told Billboard
that the rock leanings of “We Are Young” and
“Somebody That | Used to Know” provided
top 40 with a break from dance/pop domina-
tion and alternative with a, well, alternative to
the format’s crunchier hits. “Their different
sounds help give a station variety so it doesn't

THE BUSINESS OF NEW

All numbers are for streams and purchases year todate.

hese numbers represent the song revenue generated for rights owners from on-demand audio streams
(according to Nielsen), YouTube views and single-track downloads (according to Nielsen SoundScan).

KNOW" Gotye featuring Kimbra

“WEAREYOUNG”
Fun. featuring Janelie Monae

“CALL ME MAYBE" “SOMEBODY THATIUSEDTO
CarlyRae Jepsen
ON-DEMAND STREAMING | 32 million 37 million
RATE | 0.005 0.005
SUBTOTAL | $159,000 $I87,000
YOUTUBEVIEWS | 358 million 325 million
RATE | 0.002 0.002
SUBTOTAL | $715,000 $650,000
DOWNLOADS | 6.2 million 6.2 million
WHOLESALE | 0.899 0.889
SUBTOTAL | $5.6 million $5.6 million
TOTALREVENUE | $6.4 MILLION $6.4 MILLION

35 million
0.005
§177,000

156 million
0.002
$312,000

5.8 million
0.899
$5.2million
$5.6 MILLION
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sound like the same song over and over again,”
she says. And once songs that, as Fruge puts
it, “just break all the rules” actually turn into
hits, the door is open for more new sounds.
By December, alt-folk trio the Lumineers had
a top five Hot 100 hit with “He Hey," which
has moved 1.8 million downloads, according
to SoundScan.

It was a year not just of new sounds, but
new strategies. Like fun., the Lumineers' song
took off as the result of an ad synch. But for
Gotye and Jepsen, it was social media that
helped drive their rise. Both of their very dif-
ferent (and very catchy songs) were repeat-
edly covered on YouTube (Gotye most notably
by Walk Off the Earth, and Jepsen by Justin
Bieber, Katy Perry and even the Harvard
men's baseball team, among countless oth-
ers). "Quirky sounds stand out and can go
viral quickly,” Julie Pilat, assistant PD/music
director of Clear Channel mainstream top
40 KIIS Los Angeles,
told Billboard earlier
this year about Gotye's
“Somebody.” Indeed,
the massive YouTube
views for Gotye and
Jepsen provided met-
rics that made radio
programmers and TV
bookers take notice.

Viral phenomena
jumping from social
to mainstream media
was a signal story of
2012, whether it was
Frank Ocean's Tumblr post igniting Twitter
and helping drive a No. 2 debut for Channel Or-
ange on the Billboard 200 or PSY's K-pop hoe-
down “Gangnam Style” bringing the Korean
rapper a deal with Scooter Braun's Scheol Boy
Records—as well as an estimated $1.9 million
in YouTube revenue and another $3 million in
digital sales.

In the world of hip-hop, aggressive touring
strategies built loyal audiences that paid off
for Kendrick Lamar and Macklemore & Ryan
Lewis. Both acts had No. 2 debuts on the Bill-
board 200, and they did so without strong initial
radio support. In fact, radio has played catch-up
with both efforts: Larmar's “Swimming Pools
(Drank)” does rack a third week atop Main-
stream R&B/Hip-Hop, but Macklemore &
Lewis' “Thrift Shop” is still making inroads
atradio. It's up to No, 27 this week on Alterna-
tive (thanks to select adventurous stations in
the format) and No. 29 on Rhythmic, with a
debut on Mainstream Top 40 on tap. The track
is the Greatest Gainer/Streaming winner on
the Hot 100, where it surges 28-21,

Lamar sold an impressive 241,000 first-
week copies of his major-label debut, good kid,
m.A.A.d city, according to SoundScan, while
Macklemore & Lewis moved 78,000 of their
self-released effort The Heist,

In 1956, close to the dawn of the rock era,
it was startling new music that upended the
charts. Today, it's new sounds and new technol-
ogies. In 2012, both combined to make artistic
and commercial gains across genres. Fifty-six
years after 1956, the tenet of new acts being key
to keeping pop music fresh seems as strong
as—if not stronger than—ever.

Additional reporting by Gary Trust.
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##1 BILLBOARD TOP COUNTRY ARTIST - YEAR-END 2012
##1 BILLBOARD COUNTRY DIGITAL SONGS ARTIST - YEAR-END 2012
#£1BILLBOARD COUNTRY DIGITAL SONG
(“WE ARE NEVER EVER GETTING BACK TOGETHER” - YEAR-END 2012)
#1BILLBOARD TOP COUNTRY ALBUM | RED - YEAR-END 2012
##1 BILLBOARD 200 ALBUMS - RED (3X PLATINUM:

OVER 1.2 MILLION UNITS SOLD FIRST WEEK)

##1 BILLBOARD HOT 100

(“WE ARE NEVER EVER GETTING BACK TOGETHER” - 3 WEEKS)
#1 BILLBOARD HOT COUNTRY SONGS
(“WE ARE NEVER EVER GETTING BACK TOGETHER” - 9 WEEKS)
##1 BILLBOARD HOT COUNTRY SONGS - “OURS”

i g

CONGRATS TAYLOR

WE GAN'T WAIT FOR THE RED TOUR IN 2013!

YOUR BIG MAGHINE RECORDS FAMILY
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Big Music
Investment

With music-based features driving consumer choice in the cellphone market, wireless and tech
companies went all-in on bands, songs and festivals By Andrew Hampp
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YTHETIME2012CLOSES, SAMSUNGWILLLIKELYHAVESPENTAS
much as $600 million in the United States alone market-
ing its Galaxy products, according to executives familiar
with the electronics giant's strategy—from TV commer-
cials to PR events to social media. Butat the center of Sam-
sung's massive media blitz all year was music.

The year kicked offwitha Super Bowl commercial thatsaved the Darkness’
“I Believe in a Thing Called Love” from mid-'00s ebscurity and continued
through the spring with endorsements from acts like Cee Lo Green and the
reunited Goodie Mob advertised heavily in airports and on phone kiosks in
major markets, The summer broughta “Next Big Thing” tagline thatwas ad-
vertised through Samsung's sponsorship of K-pop band BIGBANG's world
tour,a popularactivation at Lollapalooza, an Olympics commercial that made
asong by obscure Dixie-jazz act Leftover Cuties a hiton iTunes and a series of
high-profile private concerts featuring headlinerslike Kanye West, Sebastian
Ingrosso and Skrillex. By the fall, Samsung's Galaxy products had been mar-
keted in practically every space music fans engaged with in 2012.

“Music plays a key role in our consumers’ lives, therefore it is impor-
tant to us,” Samsung USA chief marketing officer Todd Pendelton says.
“Samsung prides itselfon having its finger on the pulse of cultural trends,
and in 2012 we treated our consumers to concerts by the likes of Alabama
Shakes, Kendrick Lamar, M83 and fun. We look forward to forging new
partnershipsin 2013, and also working with established artists in new and
innovative ways.”

Of course, Samsung wasn't the only tech company turning to music as
its primary spokesperson. Nokia, a company teetering on the verge of bank-
ruptcyin 2012, tapped Nicki Minaj, Deadmau5 and a rare endorsement pact
with Green Day to push its big launches, while Microsoft made acts like Best
Coast and Gwen Stefani two of the faces and sounds of its fourth-quarter TV
campaign for the debut of Windows 8. Two other Microsoft products, search-
engine Bing and browser Internet Explorer, helped break two of the year's
biggest debutsingles, the Lumineers’ “Ho Hey” and Alex Clare’s “Too Close,”
respectively. HTC sponsored Rihanna's ambitious 777 tour in support of her
Unapologetic album launch and featured the singer in a broad-based out-of-
homeanddigital campaign. Even Apple scored a hitsynch with “Tongue Tied”
by Atlantic’s Grouplove in aniPad spot and returned from a multiyear hiatus
in advertising its iPod, making a rising star out of Cherrytree/Island funk-
pop singer Willy Moon.

Whythe frenzy over music? For starters, music-based featuresare among
the most crucial to persuading consumers to buy or switch devices, and
help phone manufacturers and wireless providers steal market share in
the process. But for more budget-conscious tech marketers like Nokia, a
buzzy, viral stunt with a big-name artist can sometimes do as much heavy
lifting as a $100 million TV campaign, Nokia Entertainment VP Jyrki
Rosenberg credits the brand's collaborations with acts like Gary Clark Jr.,
Sasha, Eli Young Band and Theophilus Londen as putting the new Nokia
Music service on the map in the United States, while a Green Day partner-
ship that included a live-streamed concert from New York's Webster Hall
went even wider,
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“Green Dayalone reached millions, and our
collaboration with Deadmaub on the launch
of the Lumia 920 in the U.K. shows a com-
mitment to create innovative and engaging
music events that thrive enline,” Rosenberg
says. “The social media buzz created by these
events has been massive and the sentiment
hugely positive. Without a doubt these events
have helped introduce Nokia Music to music
fans in the U.S. and around the world.”

Tech and wireless were just two of the
many active categories in music sponsor-
ship for 2012, which is expected to surpass
the $1.2 billion in spending logged in 2011,
according to sponsorship analytics firm [EG.
Other areas of growth this year were car-
bonated beverages and energy drinks, with
category leaders Coca-Cola and Pepsi both
pouring a collective halfa billion dollars into
sponsorshipalone. More niche, fast-growing
pockets of spending include greeting cards,
with American Greetings activating at this
year's Lollapalooza and Hallmark tapping
Demi Lovato for an extensive, interactive
sponsorship ofher summertour. Mobile pay-
ments also made a small dent, with PayPal
sponsoringthe Qutside Lands Music Festival
in San Francisco and Square popping up at
Musicfest NW in Portland, Ore.

“Music has a young, tech-savvy crowd,
and festivals are the best places to find these
consumers,” [EG senior analyst William
Chipps says.

Up next for Nokia isa partnership witha
different kind of festival—Sundance, which
co-funded six short films created by indepen-
dent directors exploring the underground
music scenes in Los Angeles, New York, New
Orleans, Atlanta, Detroitand Portland, Ore.
The projects will air on the Sundance Chan-
nel in January to coincide with the 2013 fes-
tival in Park City, Utah. With topics ranging
from Brooklyn's sissy bounce scene to hip-
hop’s connection to strip clubs in Atlanta, the
film series promises to go beyond the surface.

“As well as celebrating the diversity of the
American music scene,” Rosenberg says, “we
hopetointroduce some amazing new talent to
music fans across the U.8." .
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TOP 5 BRANDING
STORIES OF 2012

How Beats by Dr. Dre got its
headphones on Olympians' ears
(despite violating 10C policy)
Auto-Tune: Who's the girl in that
Hyundai TV commercial?

Jay-Z on the Budweiser Made in
America fest, putting new music
on hold

How fun.'s "We Are Young” scored
Chevy’s “Stunt Anthem” Super
Bowl spot

Brooklyn's new Barclays Center
opens: Will it give Madison Square
Garden arun for its money?
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BRANDWISE

From beverages to movies, Pitbull
is now a general-market pitchman

=

By Andrew Hampp

ORSEVERALYEARS, PITBULL WAS
the artist that hig brands like Bud-
weiser, Kodak and others would tap

to reach Hispanic and other multicultural

audiences. But as Pitbull's music contin-
ued todefine the sound of the mainstream
(*Give Me Everything” topped the Bill-
board Hot 100 year-end airplay chart for

2011),
Th

so did the rapper himself.
is year, Pithull was renewed as the

face of Bud Light, appearing in general-

mark

et TV ads that more than doubled

the ad spend supporting his multicultural
campaign in 20I1. Sony Pictures' “Men in
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JAY—ﬁwith Pearl Jam's
STONE GOSSARD at
the Budweiser Made in
America festival in
Philadglphia on Sept. 2,

Budweiser Brews
New Festival

Made in America drove Anheuser-Busch's biggest year in musicand the
company is ready for another round By Andrew Hampp

Black 3" made Pitbull’s “Back in Time” the
maovie's official song and featured the track
prominently in trailers and TV ads. Dr Pep-
per tapped Pitbull toappear in two ads that
will begin airing in early 2013, one for the
Hispanic market featuring “Don’t Stop the
Party” and another for the general market
featuring “Outta Nowhere.” There's also

with Voli. “It's just Pit being Pit,"” Pithull's
manager Charles Chavez says. “Whatever
happenstheweekbefore herecordsasong,
that's what he speaks about.” LR

PLENTY OF BIT

T'SNO COINCIDENCE THAT THEFIRST COMMERCIAL TO AIR DURING THE 2012 SUPER
Bowl was a Budweiser spot featuring the distinct piano melody from Kanye
West's “Runaway.” The piece was one of six for this year's big game produced by
music biz veteran Steve Stoute’s ad agency Translation, and doubled as a subtle
preview of what would become perhaps Anheuser-Busch InBev’s biggest year
in music to date.

In May, the company announced a partnership with Translation and Jay-Z that would
appoint the rap mogul as headliner and curator of Budweiser Made in America, a first-of-
its-kind festival held Labor Day weekend in Philadelphia. Looking to revive the concept
behind SuperFest, a traveling R&B/soul concert series firstintroduced in the '70s, Bud-
weiser VP of marketing Paul Chibe wanted to create something that would reach beyond
those shows’ focus on African-Americans.

“When you look at the way we wanted to approach the plurality and multiculturalism tore-
allybring consumers something special, the bar needed tobe setextremely high,” Chibe says.

Inordertoaccomplish that, Jay-Z and Live Nation helped assemble a diverse lineup that
included rare summer festival appearances from D'Angelo, Drake and Pearl Jam; EDM
stars like Burns, Skrillex and Calvin Harris; an exclusive reunion show from the surviv-
ing members of Run-D.M.C.; and alt-rock acts like Dirty Projectors, Passion Pitand even
'70s punk band X, The two-day event (Sept, 1-2) was one of the most successful new fes-
tival launches in recent history, grossing $5 million in ticket sales with attendance from
more than 78,000 people, according to Billboard Boxscore.

Thosenumbers are more than enough for Budweiser, Jay-Z and Live Nation to already
proceed with plans for a 2013 Made in America in Philadelphia, likely around the same

Pitbull’'s own brand ventures, from Voli Labor Day time frame. “We're still figuring out details in terms of who the artists are &
vodka (in which he has a majority stake) Bud ugm ad Spﬁﬂd going to be, but we're very pleased with it,” Chibe says. “Our partnership with Jay worked :;
andSheetzEnergy Stripstobrandendorse- really well and I think he would say the same working with us. We're very happy about &
ments for Max Sound audio equipment and DI’ FEDIJGI' ad SIJEnﬂ where we're going.” i
hisownlineof prepaidcredit cards, PitLyfe. Siﬂgms sold glﬂha"y of tracks Andwith Anheuser-Busch looking to further deepen its ties to music, as wellas in the E

All the brand support plus touring and from Global waﬂm-”gt digital space, Chibe grows more excited about platforms like Spotify. “One of the things z
album sales helped Pitbull pocket an es- that makes Spotify so powerful is thatyou're sharing with other people what kind of music ¢
timated $9.5 million in 2012, according to album sales globally for you're listening to, which is an expression of yourself,” hesays. “You'rereaching adiffer-
Forbes' Cash Kings 2012 hip-hop earners  [{EIALAAL GIaban'Wanning" ent part of a person’s personality and their construction.” :
list, but the amount of marketing dollars in USS. sales for first week And although Anheuser-Busch employs many ugcnc}cs to handle its various music 5
support of Pithull isin excess of $40 million of Global wafmfﬂg** initiatives, look for Chibe himself to be leading many of the company's brand relation- £
after “Menin Black 3" ads are factored in. ships with artists in 2013—recently reupping a Bud Light deal with Pitbull—and not ¥

Workingwithsomanydifferentproducts in sales of Voli vodka™" necessarily their labels,
means Pitbullmayjustgivethemanin-song S SUNESEAN “The thing about the labels is they all want to work with us. And thatalways adds some :

shout-out,as hedidin 201l after doingadeal
withKodak aswell asseveral timesthisyear

L | G ) FOR THE PERIOD OF
NOV 4, 201-NOV.

complexity versus having more directrelationships, which is my preference,” Chibe says.
“To have had our conversations with Jayand align on a vision, sometimes it's harder to do
those things when you're going through layer after layer. Things get lost in translation—
and [ don’t mean the agency.” e
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It's Showtime!

The touring husiness is healthy, but can it stay that way? To find
out what's next, Billboard asked five leaders of live who collectively
control $1 hillion in ticket sales By Ray Waddell

30

BILLBOARD

RETHERE ENOUGH STARS THAT CANACTUALLY SELL TICKETS?

Are there too many festivals? How does one use social

media to talk with concert-goers? And what's the over-

all state of the concert business? To find out, Billboard

wentto five of the mostinfluential stakeholdersin the live

music industry, easily worth a combined $1 billion-plus
annually in ticket sales, and asked them six questions on the future of the
industry. Offering their views on the world of touring are Creative Artists
Agency (CAA) managing partner Rob Light, William Morris Endeavor
head of music Marc Geiger, AEG Live CEO Randy Phillips, C3 Presents
partner Charlie Walker and Live Nation Global Touring chairman Arthur
Fogel. Enjoy, and take notes.

How would you describe the overall health of the global live music
industry today?

Light: It's healthy, because live entertainment has never been as important as
it is today. There is a social aspect of sharing that experience with peaple, and
people want to go out and be part of that. I feel very good about it.

Geiger: Healthy and growing, but shifting, and needs to be handled with care
[regarding such aspects as| pricing and packaging and some of the decision-
making. It's a time of transition in the overall broader music services industry.
It also is [transitioning in] the informational tools. There is a ticketing tran-
sition—they're all part of this. The good news is people love going out, still.
Phillips: Healthy, but there haven't been any changes in the overall paradigm
of the business. Sometimes the status quo is good.

Walker: It appears that it's as good as it has ever been in my memory. Music
is really accessible right now—il's easy to get, everybody's got music on their
phone or in their pocket, social media makes it a lot easier and faster for that
music to spread friend to friend, which is the way people want to find outabout
music. So, musicin general is thriving because of the advances in technology,
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and that's being reflected in people wanting to
come see the live shows.

Fogel: Generally, the global industryis extremely
healthy and shows great promise for the future.
From when | started working globally 20-plus
years ago until today, the difference is stagger-
ing, That's true definitely in terms of the places
you can go—the economies in those territories
have developed, opening up the opportunity for
more and more people to go to shows. The ex-
ecutional aspects of working in different regions
of the warld has improved dramatically, and just
continues to keep developing in that sense. You
can see what's happening, you can see it still
has great growth potential, and for acts that can
work on thatlevel, the opportunities are endless.

What are the prospects for the next five
years?

Light: The festival market is getting stronger
and healthier. This generation of bands coming
are fantastic. The ability to create music and dis-
tribute it has never been easier, so real talent is
going to hopefully find a way through. I've always
been a glass-half-full kind of guy, and [ believe
that hard work, intelligence and passion make
things work, soany given year if you ask me about
the next five, I'm going to be optimistic about it.
Geiger: It’s a healthy garden, given cultivation.
Phillips: There aren'tenough stars being broken
thatcanactually sell tickets and grow to headliner
status, whether it be arenas, amphitheaters or
stadiums, and that concerns me in terms of the
overall future of the business, There are only so
many tours that a band or artist is going to do
once they're in their 60s, and we as an industry

tend to rely on baby boomers way too much. Jus-
tin Bieber and One Direction are rare exarnples.
Walker: Itlooks like the festival businessis going
togeterowded in the nextcouple of years—there's
a new one popping up all the time, and we're
still trying to launch some. That will be a sink
or swim for a lot of festivals, ours included. The
next five years will be competitive in the festival
space, so everyone has to focus on keeping their
ticket prices to where the value is attractive to the
customer and putting the customer first. If we
do that, the next five years will be great, but only

TAYLOR CROTHERS
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CONGRATUI.AT!ONS
ON THREE SOLD- OUT
PERFORMAN(ES'
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AND THANKS TO ALL THE ARTISTS WHO MADE 2012 ANOTHER HISTORICALLY COOL YEAR

A PRAIRIE HOME COMPANION ALABAMA SHAKES ALAN JACKSON ALANIS MORISSETTE AMY GRANT & VINCE GILL
ANDREW BIRD ANDREW PETERSON ANTHONY HAMILTON THE B-52s THE BAND PERRY BELA FLECK & THE FLECKTONES

BEN FOLDS FIVE BOBBY OSBORNE & THE ROCKY TOP X-PRESS BONNIE RAITT BOOKER T. JONES THE BOXCARS
THE BRIAN SETZER ORCHESTRA BUDDY MILLER THE CHARLIE DANIELS BAND CHRIS THILE & MICHAEL DAVES
CHRIS YOUNG THE CIVIL WARS CLINT BLACK CONNIE SMITH COUNTING CROWS CRAIG MORGAN
CREED CROSBY, STILLS & NASH DAILEY & VINCENT DAUGHTRY DAVID BYRNE & ST. VINCENT DAVID SEDARIS
DAWES DEAD CAN DANCE DEATH CAB FOR CUTIE THE DEL McCOURY BAND DIANA ROSS DIERKS BENTLEY
DOYLE LAWSON & QUICKSILVER ED SHEERAN EDWARD SHARPE & THE MAGNETIC ZEROS EMMYLOU HARRIS
FEIST FIONA APPLE FRESH BEAT BAND GABRIEL IGLESIAS THE GIBSON BROTHERS GLEN CAMPBELL GOTYE
GRACE POTTER & THE NOCTURNALS GREGG ALLMAN GRIZZLY BEAR HUNTER HAYES IAN ANDERSON
J.D. CROWE & THE NEW SOUTH JACK WHITE BAND JACKSON BROWN JAMEY JOHNSON JASONISBELL JIM LAUDERDALE
JOE MULLINS & THE RADIO RAMBLERS JUSTIN TOWNES EARLE KEITH URBAN KELLIE PICKLER KENNY CHESNEY
KEVIN JAMES LEWIS BLACK LORETTA LYNN LOVE AND THEFT MARTINA McBRIDE
MARTY STUART & HIS FABULOUS SUPERLATIVES MARY CHAPIN CARPENTER MEAT LOAF MERLE HAGGARD METRIC
MOE. MUMFORD & SONS NEEDTOBREATHE NOEL GALLAGHER'S HIGH FLYING BIRDS NORAH JONES
OLD CROW MEDICINE SHOW PRIMUS RAY LAMONTAGNE REGINA SPEKTOR RHONDA VINCENT RICHARD THOMPSON
RICKY SKAGGS & KENTUCKY THUNDER RINGO STARR RODNEY CROWELL ROGER McGUINN RUFUS WAINWRIGHT
SARAH JAROSZ SHAWN COLVIN THE SHINS SNOW PATROL STEEP CANYON RANGERS STEVE MARTIN
STRAIGHT NO CHASER STSS STYX TEDESCHI TRUCKS BAND TENACIOUS D TODD SNIDER TRACE ADKINS
UMPHREY'S McGEE WEIR. ROBINSON & GREENE ACOUSTIC TRIO THE WIGGLES WILL HOGE WYNONNA
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for the companies and promoters that are will-
ing to push customer satisfaction out in front of
everything else.

Fogel: From a Live Nation perspective, clearly
[international growth] is something we abso-
lutely believe in long term, and we have gone
to great lengths to develop our international in-
frastructure. In the last year, we did big deals in
Australia with Michael Cop-
pel, Creative Man in Japan
and others, It's really going

the biggestchallenges. It's justabout being care-
ful and choosy aboutwhat you promote, and when
and where. The technology that has really driven
the music business has also driven an enormous
number of bands that can tour, certainly up to
the 3,000-seat level, and really maintain in that
space. As a manager, you try and get a hold on
a Saturday in September to November at Ter-
minal 5, Hammerstein, the
Palladium, any of those [New
York] rooms, for example,

to continue to pay dividends
as time goes on. In develop-
ment yousee Southeast Asia,
the Middle East, Eastern Fu-

1]
[N THE FESTIVAL BUSINESS
THE AUDIENCES REALLY
WANT DISCOVERY AND

and you can be the ninth or
10th hold—there’s an unbe-
lievable amount of traffic. It
gets crazy.

rope, different parts of Latin
America, and it just keeps
opening up more and more.

What is the biggest
challenge facing the live
business right now?
Light: The No. 1 challenge
is communicating with our
audience. How do you reach
them? Where are they? On
any given day, are they re-
ally listening to the radio?
We know very few are reading the newspaper,
we know they'reall online, buthow do we talk to
them? How do you engage a consumer that has
so much information coming at them? That's
the challenge for the record business, it's a chal-
lenge forradio, it's a challenge for us: How do we
communicate with that consumer in an effec
tive, passionate, responsive way? Meaning, we're
not just talking to them, but they're engaging
us when we do.

Geiger: [nnovation, management of greed, or
you could say short term vs. long term. [Live en-
tertainment] has proved that it’s here to stay and
there's growth. The one thing that is always true
is care for the consumer.

Phillips: Our aging stars who actually can
sell tickets. That's our biggest problem. The
second-biggest problem is a proliferation of
price increases in terms of scaling our tickets
to the point where they're really getting out of
the reach of the middle class, and that's nota
good thing.

Walker: The sheer volume of the number of
events, tours and bands—for example, in the fall,
the amount of traffic competing with each other
for the dollar. It's unavoidable, but that's one of

biz TOP 5 TOURING
= STORIES OF 2012
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Confessions of a ticket scalper:
Billboard'’s candid Q&A

The Rolling Stones to play London,
Brooklyn in November: source
Live Nation's major gospel tour to
feature “the King's Men,” four
heavyweights of gospel music
Lady Gaga’s Born This Way Ball
tour to hit Asia, Europe, Latin
America this year; North America
in 2013

Madonna's 2012 tour “on fr:

be among “top 10 of all time”:
Nation’s Arthur Fogel
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A LOT OF OPTIONS AT A
VALUE, BECAUSE THEY
WANT T0 CONSUME THEIR
MUSIC LIVE LIKE THEY
CONSUME IT AT HOME.

CHARLIE WALKER
C3 PRESENTS

Fogel: Forus, it's continuing
tostay focused on delivering
great events and a great fan
experience for people that
come to shows. It's impor-
tant that we as a company,
globally, continue to develop
that relationship with our
fans, that desire for people to
want to go to shows, and go
to more shows, That's really
the key. When you think of
the universe of fans around
the world, it's critical that we continue to position
ourselves to get to those fans and deliver for them.

What is the biggest opportunity for
growth?

Light: Therearesome international markets that
are going to continue to expand. There are some
subgenres that will find legs, because people are
more open todifferent kinds of music. There are
real opportunities in packaging,. If we can find
more creative ways to blend genres together,
there’s some real opportunity there.

Geiger: Globalization. New territory growth,
that's the No. 1 opportunity. No. 2 is the infor-
mational tools being developed; marketing is a
very powerful part of this. The festival market
is still evolving—that’s probably a distant No.
3. Under each of these there are a lot of caveats,
corollaries and cautions.

If it’s festivals, there are places all over the
map that don’t have festivals and have active
music communities. Look at the urban market-
place; there's very little in that marketplace [with
festivals]. Country festivals, country festivals in-
ternational, there's a lot of room for growth. The
electronic marketplace has probably boomed in
festivals and probably needs to be rationalized,
but not everywhere in the world. When you look
at Argentina or South Korea as examples, Bue-
nos Aires and Seoul, these are marketplaces with
six to 10 festivals. You can't look at most cities
in the world and say there are six to 10 festivals.
Whether there’s too much, too little, some will
get weeded out. I'm just saying it's not built out.
A lot of towns don't have a hotel yet—ifit's Mo-
nopoly, they could each handle four hotels. I'm
making this up, but you get where I'm going.
Phillips: The biggest opportunities forgrowth is
tor promoters to use their marketing ability and
communication with the consumer to help the
record industry break acts. For us as promoters,
it’s really important. That's why I have a whole
program of artist development here. | brought
a couple of executives in just to do that—to get
involved with artists early and use our resources
to help the label and manager break that artist,

instead of waiting like little birds ina
nest for our mother to feed us,
Walker: The biggest opportunity is
in the festival business and trying to
provide the audience what they re-
ally want, which is discovery and a
lot of options at a value, because the
audience really wants to consume
their music live like they consume
it at home. 1 don't think they're very
limited by format, and [ don't think
they're buying whole albums, obvi-
ously, so they want to see some of this
band, some of that band, maybe all
of their favorite band. But they want
a chance to discover new music, and
music discovery is one of the things
thatdrives people to goto festivals and
see what they can find.

If 1 grab a 22-year-old's iPod, I'm
going to find a little bit of everything
on it, and that’s what they expect to
find a lot of times when they go to a
festival, or they go to a genre-specific
festival and they're going to more
than one. Lollapalooza, Coachella and
Bonnaroo tend to be pretty wide in
what's offered there, and Austin City
Limits, even Jazz Fest, they're pretty
wide programming-wise, and that's
what’s attracting people.

[Regarding international oppor-

tunities] the beauty of the world get-
ting so small is the ability to see what
other economies are doing and what
countries have big middle classes and
consume large amounts of music.
Then you find the ones that are re-
ally crowded with promoters and
festivals already, and you probably
would want to stay out of those, un-
less there's a great opportunity. Then
you look at the ones that aren't over-
saturated and have great economies
and great desire for music. Obviously
the opportunity is in some of these
developing markets.
Fogel: Clearly, the international growth is a
great opportunity, The world of festivals and
EDM are still great areas of growth. Interna-
tional expansion is there to continue to develop.
On other fronts, the impact of mobile and so-
cial media in terms of how we engage our fans
for an event is something that's continuing to
be developed as well. There are some really
good, positive, solid ways to continue to grow
the business.

The other thing is, we all tend to focus on
how thaticonic superstar level of artist is aging,
and there has always been this kind of paranocia
about that level of act going away, and who is
up-and-coming to replace those artists as they
are no longer choosing to work. The truth is,
there is tremendous growth potential in terms
of artist development, and we see it happening.
Whether it's country acts, or the Lady Gagas, or
whatever, there's still tremendous opportunity
to continue developing talent, and I'm positive
that it will continue to happen. It's probably
more difficult to do in today's world, but it's
definitely happening.

What will be the biggest game-changer in
the coming years?

From top:
LIGHT,
GEIGER,
WALKER,
PHILLIPS and
FOGEL

Light: The factthat EDM broke with-
out radio and without a record com-
pany shined a spotlight on a whole
bunch of different phenomenon. One
of the hottest genres of music broke
without record companies orradio, so
there is a moment now where some-
body is going to create the media com-
pany of the future. Some kid in a col-
lege dorm room rightnowis inventing
what will influence us over the next
five or 10 years. If1 knew what the big-
gest game-changerwas, I'd actuallygo
investin it, butit’s right there. [ don't
knowif1 can putmy finger onit, other
than I know that social mediaand the
Internet will be the backbone of it. But
how we use that and how we commu-
nicate is really what it’s going to be.
Geiger: Globalization and the toals.
And you'd have to add music services
into the tools, and the meta data sur-
rounding the music services, Those
are the game-changers.
Phillips: The more barriers that come
down between the artists and their
fans, whether it be through social
media or broadcast media or whatever,
the more those barriers disappear
and there's direct communication
between the artists and fans, that in
and of itself will help artists break
without relying on certain gatekeepers
like radio program directors or label
A&R departments. That's the most
important change, and it's just start-
ing to happen now inan effective way.
Walker: [ don't know. If | knew that
I'd be rich.

Fogel: We're kind of in the thick
of it. International growth is the
biggest game-changer. We're mid-
stream on playing out that growth
potential for the business, certainly
for our business.

What keeps you up at night?

Light: Not to sound corny, but | am blessed to
work with 60-70 of the most talented agents in
the music business, so [l ask myself], “How do
| help them do their job better, how do | keep
the team philosophy, how do I stir this pot that
is CAA and keep it vibrant, fresh, engaged and
passionate?” | care about the people [ work with,
so 'm constantly trying to find ways to keep this
a vibrant and special place.

Geiger: Having to grow every year. That's what
the world wants, that's whatthe company wants,
that's what the marketplace wants, that'’s what
employees want, that's what artists want. No-
body looks at yesterday's stock price. It's a little
overwhelming, but, hey, there’s a job to do, and
I wouldn't trade it for anether job.

Phillips: Calls from you and [AEG CEOQ] Tim
Leiweke.

Walker: Not knowing what the next big game-
changer's going to be.

Fogel: |'m not sure that there'sa whole lot. Hon-
estly, [ feel pretty good about the state of things.
I don't fear any kind of doomsday scenario in
the business. We just have to keep to our game
plan and work hard at the things that we want to
accomplish, and I'm confident that we're going
to get there, .

DUFFY

LIGHT & PHILLIPS: BEN CLARK: FOGEL: BRYC



Nickelback, Kelly Clarkson and Coldplay are just a few of the stars ~ Americas from a leading industry magazine, for arenas of 15,000
that have lit up the night from our stage. It's no wonder that, over  or less seats. They also ranked us #5 in the world. Verizon Wireless

the past 5 years, the Verizon Wireless Arena has become a bright Arena, New Hampshire's premier sports and entertainment facility

spot on the entertainment horizon. \ e ver'FonW”.eless is conveniently located in the city of

L
Audiences find the Verizon Wireless Arena to be the ¥ Manchester, halfway between Boston,

perfect venue for concerts, sporting events and shows. Q Massachusetts and Portland, Maine,

As a result, we've shined with a #2 Ranking in the = TN Come light things up on your next tour.

#imwate Maragemest for Pusiic Pachiithes

555 ELM STREET, MANCHESTER, NH 03101 / 603-644-5000 / VERIZONWIRELESSARENA.COM
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The Twilight |
Of "Twilight” E

As one soundtrack dynasty ends and another takes over, there’s
business on the margins By Phil Gallo

NEFRANCHISE DEBUTED AS ANOTHER CAMETO A CLOSE IN
2012, arare changing of the guard that has a profound
impact on the music business. “The Hunger Games,”

with Lionsgate handling the films and Republic the
soundtracks, experienced a triumphant arrival in
March. “The Twilight Saga,” with :

Summit and Atlantic on its team, went out with a \ \

bang after five films in November.

The in-between space was a marketplace for niche
soundtracks, Noneofthem produced extraordinary com-
mercial returns, but there remains something of a busi-
ness in soundtracks. “Rockof Ages” struggled at the box
office but WaterTower's collection of actors singing hair-
metal classics sold 242,000 copies (according to Nielsen
SoundScan) to make it the second-biggest soundtrack of
the year; Universal Music Enterprises’ Pitch Perfect sold
111,000 copies to an audience enthralled by acappella; and
Epic was able to introduce new artists like Marcus Canty
through Think Like a Man, which sold 129,000.

When it comes to cultural phenomenon, nothing ap-

proaches The Hunger Games: Songs From District 12 and Beyond, which be-
came just the eighth theatrical film soundtrack to debutat No. 1 on the Bill-
board 200. It has sold 452,000 copies, more than twice any other soundtrack

released in 2012.

CAN ‘THE VOICE’
MANN UP?

LBUM AND TRACK SALESFOR THE
A last two winners on “American Idol”
have not only dwarfed the results of
finalistsfrom “The X Factor”and“The Voice,"
but also raised two significant issues: Will
anyshowbesides“Idol"createastar, and are
itstwolargestcompetitors moreof alaunch-
ing pad for the judges/mentors?
The first contestant out of the gate with
a full-length album from season two of “The
Voice" was Chris Mann, a 30-year-old clas-
sically trained singer who had unsuccessful
record deals and chose to walk away from a
small parton*Glee” to try out for “The Voice."
His recording debut was twofold—a Christ-
mas album exclusive to Walmart and his
debut for Faircraft/Republic, Roads, both
arriving in October—and promotional activi-

“It's almost as if the record was released
yesterday,” Mann said on Nov. 29, the day
afterthetreelightingwhenhissalesoniTunes
started to pick up.

Republic Records CEOQ Monte Lipman, who
setup the deal for Ron Fair's Faircraft label,
says TV is “the catalyst” for Mann. "His tal-
ent and charm make for great TV and we've
alwaysidentified thatasthe catalyst [formov-
ing his career forward],” Lipman says. “We're
in it for the long haul. Ron is his No. | cheer-
leader and his manager, Susan Markheim, is
tenacious. They have galvanized my staffand
found a way to mativate them. It's done with
excitement and enthusiasm creating oppor-
tunities and being resourceful.”

Mann returned to “The Voice"” for a per-
formance on Dec. II. Christina Aguilera, who

‘co-starredin
“The Huft%é
Games,*w
soundtrack
(inset)was the

“It's a soundtrack
with a unique pro-
cess,allderiving from
everybody reading the book,” Republic execu-
tive VP Tom Mackay says. “If a specific scene
or character inspired a songwriter, they wrote
aboutit. Because the songwriters were more in-
timately attached, the listeners and the fans be-

creasein sales of songs from “The Voice” this
year, the label has yet to have breakour suc-
cess fromits past contestants. “l Believe in
ThisLife,"thefirstsinglefromsecond-season
winner Jermaine Paul, arrived in November
and can be heard in a Samsung commercial.
His album s targeting the first quarter.

Things aren’t any better at “The X Factor.”
Epic has removed the debut of Melanie Amaro,
winner of the show's first U.S. season, fromiits
schedule after havingit penciled in for Dec. 4.
Releases fromrunners-up have largely fizzled.

Republic will begin working Mann at AC
radiointhe newyearandtheartist’sagentsat
ICM, Steve Levine and Michelle Scarbrough,
are looking attwo different booking possi-
bilities in 2013. One is standard, with his own
band, while the otheris with local orchestras.
“It looks like it will be a 50/50 split [of dates],”
Mann says.

“Iknow that | was lucky in that | knew ex-
actly what | wanted to do,” Mann says. | was
fortunate Ron Fair shared that with me and

came more attached to the songs.”

The album, produced by T Bone Burnett,
included original tracks by Arcade Fire, Neko
Case, Maroon 5, Miranda Lambert and Kid
Cudi; itslone single was Taylor Swift's “Safeand
Sound,” featuring the Civil Wars. At the time
of release, none of the artists on the soundtrack
were available to promote the album, the op-
posite of tactics taken with the five volumes of
“Twilight” soundtracks, which launched sin-
gles for Paramore, Christina Perri, Death Cab
for Cutie and others.

“Wewere commercial yetcredible, artisticyet
mainstream,” Mackay says. “We tried to check
offallthe boxes through the diversity of artists.”

The Hunger Games and Tiwilight Saga: Break-
ing Dawn—Part 2, which sold 138,000 copies in
its first two weeks, share another component:
Bothare handled by major labels.

The film and TV studios have increasingly
held onto their properties and released them
through their own distribution channel, gen-
erating revenue where they would've previously
seen little. WaterTower, the in-house label at
Warner Bros., dominated the soundtrack chart
throughout the year with Rock of Ages, Project X
(202,000s0ld) and Joyfid Noise(116,000). Disney
scored with Shake It Up: Live 2 Dance (195,000)
and Let It Shine (126,00), the Disney Channel
film thatinitiated the use of hip-hop in a Disney
TV movie.

Columbia Records’ arrangements with stu-
dios continue to have strong paydays, working
“Smash” with NBC (129,000) and “Victori-

ties began post-Thanksgiving with appear-  chose Mann for her team and mentored him  Monte Lipman allowed us to make the re- ous” with Nickelodeon (a sequel to the original ?
ances on NBC's “Today” and at the lightingof  uptothefinalsin December 20Il, said aftera  cord we wanted. | was lucky to be creatively soundtrack has sold 70,000). The juggernaut, §
the Christmas tree in Rockefeller Center. He  recentshow, “It’slikeultimately,who'sthereal  in charge. Looking back, at 30, | fortunately though, remains NBC's “Glee,” which contin- i
has recorded a PBS TV special for the pledge  winner? Atthis point, I thinkit'sallaboutChris ~ gottomake my mistakes whenlwasyoung, so ues to dominate the singles market. In the first g
driveinMarch—KenEhrlichproduced—anda  Mann, thankyou.” when | had the opportunity to make animpact 11 months of 2012, the show sold 7.6 million :(
Christmas special scheduled for 2013. While Republic has seen adramaticin- lwasabletomakesmartdecisions.” —PG tracks. The best seller was the cast's versionof £

Gotye's “Somebody That I Used to Know,” with %

316,000 downloads. gtk I
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New but experienced faces are moving to the forefront at the major
labels By Ed Christman

FTERTWOYEARS OF TUMULTUOUS CHANGE AT THE MAJORLABELS
anew generation of industry leaders has begun to emerge.
Each of the three majors is betting heavily on at least one
keyexecutive above the others.
The new names aren't fresh-faced newbies but they're
younger, dynamic and experienced executives who bringa
different perspective to their senior roles in the fast-changing music business.

chairman Cooper, had been unhappy with ex-
ecutive pay levels and took a long time to develop
an incentive-based compensation package that
may nothave proved attractivewhenothermajors
came knocking with a bigger checkbook.

Thedepartures of Cohen and Moscowitz have
created opportunities for younger executives,
With all the recent appointments, “you are start-
ing to see the strength of the bench [at WMG|," a
SOUTCE Says.

Meanwhile, Strang, who joined the company
as chairman of Warner/Chappell in January
2011, has come far in the last month, with Rhino
Records and now Warner Bros, Records both re-
porting to hirmn.

Strang, who started outas an entertainment
lawyer, is considered a serious business execu-
tive who understands technology and has an ap-
preciation for the creative process.

“Cameron is obviously vying for a bigger job,
but [Blavatnik and Cooper|

hasarelentless, tireless drive to doartist develop-
ment; and is especially astute in the new-media
spaceas it relates to marketing.”

In his new gig, Janick has “spent most of his
time cleaning up the roster and realigning the
staff,” a UMG insider says.

At UMG’s Astralwerks, GM /senior VP Glenn
Mendlinger's fortunes are on the rise as elec-
tronic dance music ascends the charts.

Mendlinger has both business and creative
chops, says one EMI executive who has worked
with him. “He is very involved in figuring out
whatwillbeon Astralwerksand hasabigsayinin-
fluencing the product flow,” the exec says, More-
over, Mendlinger's A&R expertise isn't limited to
EDM. He has put plenty of rock product through
thelabel, including Bryan Ferryand the Kooks, as
wellasestablished actslike the Pet Shop Boysand
such developingartists as Gold Fields.

Since UMG took over EMI, the management

teamn there has been touting

At Universal Music Group, John Janick has been named president/COO of
Interscope A&M Geffen, and is now seen by many as the heirapparent to Jimmy
lovine, thedean of major-label chairman /presidents, Moreexecutive changesare
expected at UMG following its takeover of EMI. The deal closed in September.

At Sony Music Entertainment, president/CEO Doug Morris hassigned adeal
with Lukasz “Dr. Luke” Gottwald, bringing his Kemosabe label into the fold in
the hope that the producer (Katy Perry, Ke$ha) will duplicate the success Morris
enjoyed with lovine (who produced breakthroughs for Tom Pettyand U2) when

Marris was CEO at UMG.

appear towant him to prove
he can handle these re-
sponsibilities before he gets
more,” asourcesays.
Another executive famil-
iar with the company says,
“Cameron hastaken ona lot
ofresponsibility veryquickly,
and [ don'tthinkit's over.”

1]

THE NEW NAMES
AREN'T FRESH-FACED
NEWBIES BUT THEY'RE
CERTAINLY YOUNGER,

DYNAMIC, EXPERIENCED

the abilities of Dan McCar-
roll, now president of A&R
at Capitol Records, While he
has been at the label for the
last two years, he first joined
EM1 at its music publishing
arm, where his last position
was executive VP of North
America creative. “He is a

Finally, at Warner Music Group, Cameron

biz

Layoffs at Roadrunner Records;
founder/CEQ Cees Wessels
stepping down

Berklee College of Music releases
study detailing salary ranges for
music industry positions

David Geffen: “I'd kill myself” rather
than get into the music biz today
Scoater Braun, Korean viral video
sensation PSY announce label
partnership

Chris Lighty, founder of Violator
Management and one of hip-hop’s
all-time great execs, has died

Strang appears to have the inside track at be-
coming the top music executive at the com-
pany, now led by business turnaround special-
ist Stephen Cooper.

As the smallest major, WMG is producing
most of the younger executives coming inte
power following the exit of several key execs in
the last year, including Janick, Lyor Cohen, Joie
Manda (to Def Jam) and, most recently, Todd
Moscowitz, former president of Warner Bros.

Partly as a result of these departures, Mike
Caren, who was co-president of Elektra Records
with Janick, became WMG's worldwide presi-
dentof A&R; Dangerbird co-founder JeffCastelaz
was appointed president of Elektra in October;
and Mike Easterlin became GM for WMG's Fu-
eled by Ramen and Roadrunner Records,

The new owner of WMG, Len Blavatnik's Ac-
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At Warner/Chappell,
Strangrecently hived former
EMI Music Publishing exec:
utive Ben Vaughn to serve
as executive VP at Warner/
Chappell's Nashville opera-
tion, while bringingonboard
Jon Plattas president of cre-
ativeatthe company. One ex-
ecutive says Platt can proba-
bly runall of publishing now
and that, like Strang, he too has the potential to
run a major music company one day.

WMG insiders are not so sure the path would
have been so clear for Strang to take on his new

responsibilities and larger role if Janick, now of

Interscope A&M Geffen, wasstillinthe building.

“Janickis one of the mostfocused record exec-
utives [ have ever met,” a veteran music industry
exec says, “He comes in with a keen creative ear;

EXECUTIVES WHO BRING A
DIFFERENT PERSPECTIVE
T0 THEIR ROLES IN THE
FAST-CHANGING MUSIC
EUS;I*;ESS.

very capable guy whoisdoing
very well within Universal,” a
UMG executive says.

The defection of McCar-
roll's new boss, Steve Bar-
nett, from Columbia Records
to become chairman/CEO of
Capitol Label Group opened
up a slot for Joel Klaiman to
returnto Seny Music as exec
utive VP/GM for Columbia.

Previously, Klaiman had spent more than 10
years as an executive at Epic Records, culminat-
inginbeingappointed executive VP of promotion
for the label in 2006.

Another Sony executive on the move is Joe Ric-
citelli, who has been promoted to executive VP/
GM of RCA Records. According to one executive
who used to work with him, Riccitelli is “well-
prepared tobecomea GM. v

ILLUSTRATIONS BY BRETT AFFRUNTI
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‘ongratulations for a successful year! n

- Top Latin Top New Artist - Romeo Santos

- Top Latin Albums Top Artist - Romeo Santos

- .Top Latin Albums Top Title - Formula: Vol. 1
~wTropical Albums Top Artist - Romeo Santos

~ Tropical Albums Top Title - Formula: Vol.1
Tropical Digital Songs Top Title - Promise

2013 Tour Dates

March 22 - New Jersey
March 24 - Boston, MA
March 27 - Miami, FL
March 28,- Orlando, FL
March 30 - Washington
April 4 - San Antonio, TX
April 5 - Dallas, TX

April 6 - Houston, TX
April 9 - El Paso, TX
April 10 - Phoenix, AZ
April 12 - Anaheim, CA s ’
April 13 - Fresno, CA LS8
April 14 - Las Vegas, NV

April 18 - Chicago, IL

April 20 - Atlanta, GA

April 26 - Atlantic City, NJ ¥
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The Dance

Dance Revolution
Continues

DAVID GUETTA

EDM exploded in the live space but sales remain elusive and unpredictable. Does radio hold the key?
By Kerri Mason

HENSWEDISHHOUSEMAFIASOLDOUTITSEIGHT-DATE

arena tour in mere minutes in September, the in-

dustry gaped at the feat—an undeniable demon-

strationof EDM's growing power in the live space,

But there was a rub: Despite moving tickets,

SHM wasn't selling music at anywhere near a

comparable pace. The three-man DJ/producer crew has sold a mere 99,000
copies of its first long-form release, 2010 compilation Until One, accord-
ing to Nielsen SoundScan. The act’s biggest single, “Save the World,” has
sold 463,000. Small numbers when compared

with other acts capable of selling out arenas,
and sales numbers also dwarfed by some of
SHM's EDM peers, highlighting a paradox
in this year's dance landscape: Pop-leaning
EDM often struggles at retail, while less pal-
atable sounds sell more briskly.

EDM’s enduring image in 2012 will be that
obligatory helicopter shot of 100,000 kids
packed in front of a main stage, at festivals
like Ultra Music Festival and Electric Daisy
Carnival. The communal EDM live experi-
ence is such a juggernaut that Robert F.X.
Sillerman revived his SFX Entertainment

biz TOP 5 EDM
= STORIES OF 2012

Electric Daisy founder Pasquale
Rotella: “We don’t want ta book”
superstar DJs anymore

Tiésto, Swedish House Mafia's
Sebastian Ingrosso to captain DJ
charity soccer game at Miami
Music Week

Exclusive: Six Flags Great Adventure
partnering with Area Event on
“Electric Adventure” EDM fest
Why Skrillex, David Guetta,
Deadmau5 aren't playing this
weekend's Detroit Movement fest

in June just to buy up and consolidate large
chunks of it. But when those kids go home,
their fan-dom takes on different shapes, de-
pending on which acts they like best.

Some say it's a generational thing: EDM
is a youth movement, and people of a certain

Exclusive: Ultra Music, Ultra Music
Festival announce “global alliance”

38

age just don’t buy music. “If you were born

| BILLBOARD | DECEMBER 22, 2012

after 1979, you could care less about owning
a record,” says Kathryn Frazer, founder of
PR firm Biz3, which represents EDM artists
like Skrillex and Bassnectar, Frazierisalsoa
partner in Skrillex's OWSLA label. “It's not in
your genetic makeup to either possess one or
feel like you have to buy one. There's a whole
population that simply does not know that
that's a part of the program.”

But Skrillex himself challenges that argu-
ment: The bass music champion and early
mentor Deadmau5 fare well on the sales side.
Both have singles that have sold more than
1 million copies each (“Scary Monsters and
Nice Sprites” and “Ghosts N Stuff,” respec-
tively). Skrillex's two EPs, Bangarang and
Grammy Award winner Scary Monsters and
Nice Sprites, have sold nearly 1 million copies
combined. For primarily instrumental music
without a lick of radio support, the numbers
are strong.

“Young people won't buy music they're
not passionate about,” says David Waxman,
GM of Ultra Music, home to Deadmau5 and
Calvin Harris. “They have to be passion-
ate to spend the money, otherwise they’ll
just stream.”

That's not to say that singles like SHM's
“Don't You Worry Child,” Interscope artist
Zedd's “Spectrum” (394,000 sold) or Big

SKRILLEX

Beat/Atlantic signing Porter Robinson’s “Lan-
guage” (41,000)—all with sweeping, hopeful
melodies—don’t prompt smartphone-hoist-
ing and fervent singalongs at a club or festi-
val. But next to Skrillex’s seminal synth-noise
onslaught, they don't demand to be owned.

“If there is no radio, it’s got to have what I call
‘the WTF factor,” Waxman says. “The second
you hear it, you've got to be like, “What the fuck
is this?' If it doesn't have that, it's not going
to stand out. It’s just going to be wallpaper.”

Even in a changing digital world, and a
genre that prides itself on bottom-up devel-
oprnent, the X factor ends up being rather
traditional: radio. Because this final frontier
has yet to be conquered, many in the busi-
ness believe that the best days for EDM sales
are still ahead.

“We don't feel that we're stuck, that this
is it,” says Lawrence Lui, senior director of
marketing at Astralwerks, home to SHM, Eric
Prydz and radio don David Guetta. “Good old
terrestrial radio can take an artist from suc-
cessful to superstar, As EDM permeates the
culture at large, as more and more kids get
into it, numbers will increase. Record sales,
single sales, all the indicators are saying that
it's coming.”

Waxman points to Harris' “Feel So Close™
The self-sung track is still his biggest hit,
despite smash collaborations with Rihanna
and Ne-Yo. “It wasn't a top 40 record, but the
second radio grabbed it, it catapulted it to the
next level,” Waxman says.

Or take “Don’t You Worry Child,” SHM’s
latest single. The track was recently added to
KIIS-FM Los Angeles, WHTZ New York and
130 other top 40 stations. It's sold 350,000
singles (according to SoundScan) and is No,
14 on the Billboard Hot 100. The single’s suc-
cess, Lui says, is buoying Until Now, SHM's
new compilation released in late October,
which is on pace to best Until One. “People
discover them on the radio, buy the single,
see there’s an album, check out a couple of
tracks on the album and buy the album,”
Lui says. “At least that's what we hope for.”

With Clear Channel's recent announce-
ment of Evolution, a new EDM station on
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NEW FACEN of POP, HIP HOP & RAP
MUSIC ( O\$5 MITH 111:

Rocking and Simply dominating the world! Smith IllI's album take you on a musical
journey that discusses issues that are often overlooked with their positive strong
message; inspiring and influential hip hop, pop and rap music! These three musical
whiz Kids came from a humble household in Riviera Beach, Florida. Young as they
are Jalyka 11, Dalyk 9, and Alyk 6; they are already aware of their talent and won't let
go of their love for music. Their passion for music has become their greatest treasure.
From their first musical debut, they instantly became a force topping the charts at
Reverbnation and commanding the #1 spot in Florida. Their parents say that the
secret to their success is their genuine love for music, commitment, late nights and
hard work

They have stolen the hearts of every person who see them perform or hear their music. “PUT A STAMP ON IT", their fans are yelling. With the support of

their parents the family faces every challenge head on. They know that falling means getting back up. These kids are full of passion, inspiration, and full of
energy and this was clearly expressed through the message in their music. Their new albums, Diamond in a Rock have strong messages that share the world
through their eyes, stories of hurt, strength and successes that will inspire a NATION or GENERATION. Their mission is to be a voice of inspiration to the
world. The Album tracks includes: Diamond In A Rock, Born to Shine, If That's the Way It Is, Put A Stamp On It, Speak Out, One Day at A Time and Won't

Let you Break Me, also fun songs like Press Restart and Party.

Fans often compare them to the Jacksons; Smith |1l, who are fans of the Jacksons compare themselves and their
experiences to a rock among the rubble that is hardly ever noticed. But once these rocks are picked up and polished, they
turned out to be brilliant diamonds. With these Diamonds it took commitment, dedication and determination, but thanks to
producer J-Sharpe (Sharpe Shooter in Boynton Beach) and their parents Anthony and Lydia they have accomplished a
major goal in finishing this album. Every teachers and parents, who have heard their music as made Smith Il the artist for
their children. “Every song carries a positive vibe and is inspiring to listen to” says Kadian, a fan. Soinga says "l just can’t
wait to get the entire album, Smith Il is awesome”. Smith Il always wanted to make a difference in the world and get to do it
with their music, with strong message and great melody. Like true performers, Smith Il says their performances are fueled
by the admiration from their fans. Within six month of their debut to the world, request came in high demand from charities,

are BORN To SHINE! Watch out for Smith Ill as they inspire and dominate the world with their angelic voices. strong
messages and original style. Pre-order Their Album Today! Want to know more about Smith 11l and listen to sample of the
album, log on www.thesmithiii.com. Join the growing number of Smith Ill supporters! You want them to perform at your
school, show, event or on your tour, so for booking contact manager Lydia Smith drlydia@live.com. Save the date 01.30.1
for Smith [Il album Diamond In A Rock release but preorder your copy TODAY! www.thesmithiii.com By: Stephanie Toledo.
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Will 2013 Be A

Game-Changer?

Some believe a ticking time homh awaits next year when hundreds
of classic albums might be eligible to revert to artists under the 1976
Copyright Revision Act By Ed Christman

40
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LTHOUGH 2013 THEORETICALLYISTHEYEARTHAT
master sound recordings’ copyright licenses
begin to expire for albums and can revert from
labels to the artists, no one is sure what exactly
willhappen.

According to some artist advocates, the abil-
ity to terminate the label's copyright—which

1976 and became effective Jan. 1, 1978—and
have it revert to the artist will be cataclysmic
for the industry, resulting in a completely reshaped music business,

But label executives insist their companies will be largely unaffected by
the law becoming a reality and think it will continue to be business as usual.
So for now, it's unclear if master recording copyright reversion will be a big
issue for the industry, as artist advocates argue, or another overhyped poten-
tial disaster like the Y2K issue turned out to be at the turn of the millennium.

Since there wasn't a federal copyright law for master recordings prior to
1972, most of the debate focuses on albums that were issued after that year.
Post-1978, there is a 35-year copyright period that can expire if artists file a
termination notice with the U.S. Copyright Office to reclaim the master re-
cordings. For recordings made between Jan. 2, 1972, and Dec. 31, 1977, master
recording copyrights have a 56-year life.

In both instances, there is a five-year window to file termination notices.
While artists with 1978 recordings had to file their termination notice be-
tween 2003 and 2011 in order to reclaim that recording in 2013, they still
have until 2016 to file a termination notice that will result in a reclamation
in 2018 for that record.

So far, a number of acts including Pat Benatar, Devo, Journey, Billy Joel,
Kool & the Gang, Lipps Inc., Roberta Flack and Peabo Bryson have filed with
the U.S. Copyright Office for the termination for some or all of the album
master rights held by their labels so that it will revert to them. In turn, the
major labels and artists have been ignoring such filings, artist managers
and artist lawyers say.

In the case of Devo, Kool & the Gang, Journey, Benatar, Blondie and Dan
Fogelberg, they appear to have filed notices of termination for their entire
catalogs of albums recorded between 1978 and 1988. For some artists, like
Joel, Billboard could find only one notice in the U.S, Copyright Office's data-
base, for 52nd Sireet, and one for the first Toto album.

Adding to the confusion over what will happen was the highly publicized
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was granted in the Copyright Revision Act of

fight between the artist community and the
RIAA regarding the insertion of a small pro-
vision buried in a 1,740-page bill in 1999 that
named sound recordings work-for-hire.

Worl-for-hire would mean the musicians were
employed by the label and therefore not entitled
to reclaim ownership of their work.

Thatlate insertion into the bill was considered
agame-changer because the 1976actnamed nine
exceptions thatstop copyrights from reverting to
the creators, including ifit's a creative work that
was made under a work-for-hire agreement. But
the 1976 act didn't specifically mention master
recordings, so the artist community saw the pro-
vision as an amend ment to that law that would
eliminate master recordings from being eligible
to revertto the artists.

While the RIAA claimed that the provision
wasinserted foracompletely differentreasonand
to protectartists, the artist community didn’t be-
lieve the label trade group and went ballistic. Asa
result, the 1999 provision was replaced by a new,
carefullyworded ordinance thatsetthe clock back
towhere it was before the 1999 insertion.

[n other words, there was already a fierce de-
batein1999, and priorto that, over whethersound
recordings qualify as a work-for-hire creation.
That debate still rages today.

“Theissueisacomplexone, and ultimately,
this is an area where case law and business
practices are still developing,” says Elliott
Resnick, an associate with Shukat Arrow
Hafer Weber & Herbsman.

“It's kind of a jump ball at this moment,” one
artist manager says. While artists have sent ter-
mination notices to their labels, “there is a com-
plete wall of silence from the labels,” he adds.

Since some artist lawyers think that any law-
suits concerning this issue will be settled in their
favor, they are choosing venues where they think
the courts willagree with their position and result
inlegal precedent. Butthatroute will need a party or
personwithdeep pockets tofinance this type of law-
suit, as the fightis expected to continue forawhile,

It's worth noting that on the publisher side,
there isn't a work-for-hive provision for the most
part, 5o once a publisher checks the paperwork,
the songwriter often gets his ownership back.
Moreover, most publishers are managing to re-
tain those works, even if it's at a reduced profit
rate. “Its hard to get pole position over the pub-
lisher in place,” one music publisher says.

While individual songs arealsoeligible for ter-
mination and reversions, those songs will prob-
ably be reclaimed as albums rather than ona
song-by-song basis because the song revenue in
mostcases won't be enough to sustain the ini-
tial lawsuits that will decide this debate, lawyers
pointout.

Atthe heartofthedispute, mostartistcontracts
say thatthe sound recordingisa work-for-hire, but
the keywill be proving thatin court, attorneys on
both sides claim.

Sorne lawyers think it's clear-cut. “If you look
at these past artist-label negotiations from a neu-
tral perspective, the parties to these agreements
always intended sound recordings to be consid-
eredawork-for-hire,” says EricGerman, apartner
at Mitchell Silverberg & Knupp who specializes
inentertainmentlitigation and intellectual prop-
ertyand technology. “That’s why the agreements
usethatlanguage.”

One example of the nine exceptions where
copyright terminations may not apply is films.
Since a movie can be said to have many creators,
itis thus viewed as a collective work not eligible
for copyright termination. Some argue thatal-
bumscanalsobeviewedasacollective work since
in addition to the band, there likely is a producer
and possibly outside songwriters and musicians
involved in creating the recording. Victor Wills
ofthe Village People losta termination right law-
suitwhen the courtruled he was a joint author,
according toa white paper written by the law firm
of Motta & Krents,

ButBob Donnelly,alawyerwith Lommen Abdo
who was heavily involved in the 1999-2000 work-
for-hire dispute, says, “It's a stretch if they will be
able to squeeze a typical recording into a collective
work. Collective workswere created tocoverthings
likean encyclopedia. It strains credulity to try and
say sound recordings are collective works.”

OSTRICH STRATEGY

Atthispoint,it'snotcertainifthe majorlabelswill
eventually relent and acknowledge the termina-
tion notices or if they will make every artist who
files such anotice fight for thatrightin court. For
whatever reason, somesuggest the labelsare hesi-
tant to risk a losing court fight, and would rather
negotiate with artists to settle the rights coming
up for reversion.
“Thiswholeissueisdefinitelynotsettled,and I
don'tthink anybodywantstohave a lawsuitabout
this,” lawyer Chris Castle of Christian L. Castle



Bruge —_____
Springsteen
Darknegg
on the Edge.
of Town ——
I
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While albums released in 1978 (as
shown here) are the first batch
eligible for possible reversion

of ownership to pass from the
labels back to the artists, so far
the only acts that have filed notice
of termination for master right
recordings with the U.S. Copyright
Officeinclude Pat Benatar,
Journey, Devo and Billy Joel.

BILLY JOEL
92"STREET

Attorneys says. “I don't think either sidewants to
take a chance and lose. The labels and artists will
settle this on a case-by-case basis.”

Once the artist sends a termination notice, the
label has an exclusive right in between the filing
of the notice and the expiration to make a deal for
asubsequentperiod, saysabusinessaffairsexecu-
tive atone label. “Therearealotofleversatour dis-
posal that the record labels can employ in a negoti-
ated settlementinorder toretain those rights,” the
executive says. “We can offer a higher royalty rate
forthe expiring copyright. and we can sweeten the
pot by offering to pay a higher royalty rate for al-
bumsthathavenotyethitthe 35-yearpoint, and we
canofferahigherroyalty rate onrecordsoutside the
U.S.” And don't forget big advances, too.

“Sure, profit margins will be less,” the execu-
tiveadds, “butrecord companies willlikely end up
keeping those rights because of the leverage they
can bring to negotiations.”

Another reason why albumswill likelyremain
with the labels that house them is that after 35
years, not many of them produce a significant
amount of revenue, so their value may not be
worth theanticipated expense ofa court fight.

Since the complexity for the potential legal
proceedings that will be needed to clarify how
the 1976 copyrightlaw will be inter preted, “some
artists are sending termination notices, but are
picking later dates, such as 2018, to see how ev-
erything shakes out,” the major-label executive

says. In other words, those artists don't want to
engagein possibly expensive lawsuits, and would
rather terminate their copyrights after legal prec-
edent has been established so that in case they
have to go to court, theywould pay a more reason-
ableamount to winin courtrather than taking on
pricey, pz‘ec,edent—setring lawsuits.

Will there be lawsuits over this issue? Some
artists don't care about a higher royalty rate and
when their deal expires, there will be litigation
“because they are taking an extreme position,
but I expect thatwill be the exception and not the
rule,” the business affairs executive says.

Who will fight in court to get their masters
back? “I suspect it will be only the top 5% of art-
ists,” the executive says.

Since there is risk on both sides, the 35-year
termination rule is the kind of situation where
dealswillgetworked out, the businessaffairsexec
predicts. Atthe end of the day, the copyright ter-
mination issue “will end up being an ordinary
course-of-business event,” he adds.

Another label executive predicts that ifartists
win reversion of their masters, they will eventu-
ally wind up selling those rights back to their la-
bels because they don'thave the means to exploit
those rights. “Ifyouthinkaboutit, itis time-con-

T HE © AR S

surningtopitch music for filmand TV, and artists
usually don't have thatkind of staffing,” another
major-label executive says. “Nor do they have the
expertise to store their masters and tapes. The
whole thing can get very messy.”

On the other hand, Donnelly thinks heritage
acts have nothing to gain by staying with their la-
bels, especially with the transition todigital mod-
els. “There was a time when you might need a
labeltogetyouralbuminto 10,000 stores, butnow
you only have to go to the Orchard, CD Baby or
TuneCore and pay a small fee and getyour music
up everywhere.”

Finally, the business affairs executive claims
thatevenifallartists terminated theiragreements
with their labels, it's still not going to make a sig-
nificant economic difference tolabels. That's be-
cause most artists will return to a label, so even if
one major loses 10 actsit's likely to pick up 10 oth-
ers who have won reversion rights to their albums
from another major, “Most artists will prefer the
services provided bya larger company,” he says.

And even if the masters revert successfully to
theartist, there's still the originallegacy artwork,
which is clearly commissioned as awork-for-hire
by the record companies.

Until the smoke clears on all the areas of po-

tential disputes concerning master rights termi-
nation and reversions, “ultimately, this issue will
wind up making for a really interesting couple of
years,” one major-label executive says, “e
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Apple: Changing
Web Radio In 2013

Pandora kept its market lead and challenged the music establishment with its call for lower royalty rates—
it may need more friends in music if the iTunes juggernaut enters the space By Glenn Peoples

ANDORA HAS BEEN ALIGHTNING ROD FOR CRITICISM FROM
rivals and the artist community as it fights to lower artist
payments, but it will have a lot more to worry about than
ratesin2013.
Appleis expected to launch itsown Internet radio service in
the firstquarter, anditwill nodoubt focusthe attention of other
bigrivalslike Googleand Amazon on suchaservice. Microsoft's Xbox Music has
started rolling out various features including a Pandora-type service,

Internetradio would marka serious departure from the near $3 billion music
business that Apple has built around downloads. It could
alsotieinto the company’s online advertising business, iAd,
and breathe new life into the i Tunes music store.

It may seemn counterintuitive that Apple is launching its
Internet radio service while wehcasters and rights-holders
are battling over statutory royalties that expire in 2015, But
Apple is wise to enter the Web radio market now. Royalty
rates may be high enough to bring discord between stake-
helders, but they'realso high enough to keepsome competi-
tors out of the market.

Big names like Google and Arnazon have yet to invest in
Internet radio. Instead, most of the innovation has come
from small startups and large electronics companies,
Songza and 8tracks are part of the new wave of services put-
ting a new spin on Internet radio. Smartphone manufac-
turers like Samsung and Nokia have integrated radio into
their devices.

Tuneln is focused on user acquisition now rather than later, CEO John Don-
harn says. The service, which aggregates Internet radio sources and helps lis-
teners find music and other audio they like, now has 40 million monthly active
listeners, up from 30million in October 2011. Donham believes Apple would be
wise to build an Internetradio business now in case royalty rates decline and the
market becomes more competitive in the future. “Getting the first 30 or 40 mil-
lion usersis hard,” hesays.

Apple will have to either grow the market or
pry away listeners from some very able services.
Pandora became even more dominant as 2012
progressed. The company increased its share
of the top 20 webcasters' session starts, as mea-
sured by Triton Digital, from 70.4% in January to
73% in September (see chart, below). Pandora’s
growth in active sessions (28.5%) and session
starts (36.5%) exceeded those of the top 20 (19.4%
and 31.5%, respectively). Its
self-reported monthly active
users increased from 47 mil-
lion to 58.3 million in that

1

APPLE WILL LAUNCH A
RADIO SERVICE EARLY NEXT
YEAR. T0 SUCCEED, IT WILL

HAVE TO EITHER GROW
THE MARKET OR PRY AWAY

LISTENERS FROM SOME

VERY ABL,E,SERViEES.

time span.

Growth and innovation
are taking place below Pan-
dora, too. Clear Channel's
iHeartRadio service now
has 20 million registered
users and the app has been
downloaded 135 million
times. IHeartRadionow gets
48 million monthly unique
visitors listening to streams
from Clear Channel as well
as its partner properties like
Cumulus, EMF and Univision.

Songza may have the most momentum going
into 2012. The New York-based startup offers ac-
tivity-and mood-based playlists, Its spin of music
discovery, and its easy-to-use mobile and tablet
apps, have become hits with listeners. CEO Elias
Roman won'tdivulge Songza’s number of listen-

RADIO DAYS Saamm
SoundExchange, which collects statutory royalties
for the performances of sound recordings from
noninteractive digital services, gets the majority
ofits revenue from Pandoraand SiriusXM. The
latter ended the third quarter with 23.4 million
subscribers, up from 8.9 million in third-quarter

$292M

S252M

SoundExchange distributions
show the rapid growth of

S100M
$36M
digital performances in

2008, the year Sirius and XM merged. the United States 2007 2008 2009 2000 201 2002
Internet radio services' SESSION STARTS AVERAGE ACTIVE SESSIONS [
share of Triton Digital's
ton 20 webcasters | PANDORA 730 I 701
' 2 {HEARTRADID 143 2 11.8
3 CBSRADID 23 3 30
Rl SEPTZ01Z 4 CUMULUS 19 4 30
5 SLACKER 29 5 27
6 OTHER 87 6 93

“Though the third quarter
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ers, but he says it had 2 million users in July and
“has grown significantly” since then, A recent
launchin Canadaresultedin900,000i0S installs
and 1 million registered users in just 70 days.

Even satellite radio company SiriusXM is get-
ting into the interactive radio game in late 2012,
although CEO Mel Karmazin called Webradio “a
race to the bottom in terms of business models”
in SiriusXM's third-quarter earnings call. But
Karmazin, who'llleave the companyin February,
will give customers what they want, and today’s
customer wants [nternet radio.

The fledgling Web radio business featured
growth and innovation in 2012, yet the year will
probablybestberemembered for controversy. Ex-
pect thesame in 2013.

Pandora continued to dominate the U.S. mar-
ket even though Clear Channel’s iHeartRadio,
Slacker and upstart Songza gave listeners excel-
lent alternatives. On-demand service Spotify
launchedaradioserviceonits mobileappin June.

Internet radio’s revenue is growing by leaps
and bounds. SoundExchange distributions
through the first nine months of 2012 were $327
million, a 61,4% increase over the prior-year pe-
riod, with a record $122.5 million distributed
in the third quarter. Sound Exchange distribu-
tions are based on its ability to locate and register
rights-holders and artists. Thus, distributions
aren't necessarily equal to revenue paid in by re-
porting services.

The organization now receives royalties from
more than 2,000 digital services ranging from
pure-play webcasters like Pandora, radio broad-
casters that stream online, satellite radio and
cable radio.

As the year grew toa close, the main topic sur-
rounding Internetradiowas thefightover royalty
rates. In the United States, Web radio services
typically payastatutory rate and operate using the
Section 114 compulsory license. The current set
of rates isdue to expireatthe end 0f 2015, In 2012,
a pure-play webcaster like Pandora paid $0.0011
per performance whilea radio station that broad-
casts online pays $0.0021,

Led by Pandora, webcasters have started a
movement for lower rates—and started a po-
litical firestormin the process. Atthe center of
the debate is the Internet Radio Fairness Act,
an attempt to change the standard by which
the Copyright Royalty Board sets royalty rates
for webcasters. The most likely result would
be lower statutory rates, thus the support of
webcasters. The bill would also appointjudges
by presidential nomination rather than selec-
tion by the Library of Congress and change
their qualifications.

Pandara believes it's currently subjectto a
worsestandard thanitscompetitors, accordingto
founder Tim Westergren. He says the bill would
subject Pandora to the same standard as its com-
petitors. That bill has drawn loud criticism from
musicFIRST and SoundExchange forits atternpt
to pay lower rates to artists and rights-holders.

Westergren brushes offthe criticism. “It'sjust
the firstdraft,” he says. Theactismerelya firstgo-
around, too. The currentrancor over the Internet
Radio Fairness Actinvolves proposed legislation
thatwill die at the end of the 112th Congress and
be introduced again in 2013. Competing legisla-
tion that will be supported by SoundExchange,
the RIAA and musicFIRST is likely to be intro-
duced in 2013 as well, aee
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Full Stream
Ahead?

One ongoing controversy around nascent streaming services like
Spotify and Rhapsody is a fear they cannibalize album sales, and it’s
not likely to end in 2013 By Alex Pham

EETMICHAELACTON. INMANYWAYS, HEREPRESENTS THE
past, presentand future of the music business.

As a teen growing up in Buckinghamshire, England,
in the 1980s, Acton trawled record stores for vinyl. In
his 20s, he combed London for electronica CDs, some-
times spending hundreds of pounds a month. Now,

the 38-year-old British entrepreneur spends just £9.99 monthly to listen to
as much music as he wants on Spotify, a subscription music service that lets
users play its catalog of more than 18 million songs.

“I buy fewer CDs and spend less on iTunes than before,” Acton says,

Acton’s story, and others like it, have lead some in the music business to con-
clude that digital jukebox services like Spotify, Rhapsody, Muve Music, Rdio,
Slacker, Sony Music Unlimited and others are bad news for the industry, which
continues tostruggle with double-digitdeclines in physical CD sales.

This is roughly the conclusion that managers for Coldplay, Taylor Swiftand,
mostrecently, Rihannacametothisyearwhen they decided towithhold theirart-
ists’ latest releases from streaming services—atleast for the first few months—
with the belief that listeners like Acton wouldn't buy the albums if there was
unlimited access to the music on said streaming services.

The hypothesis has met with strenuous objections from digital music ser-
vices, which devoted much of 2012 to presenting evidence refuting the notion
that they cannibalize sales.

Despite their best efforts, though, the debate rages anew each time a major
artistdecides to “window” his orherrelease—meaningit's available only for sale
first, then released to streaming services at a later date, Rihanna, for example,

ILLUSTRATION BY JAN FEINDT

withheld her latest album, Un-
apologetic, which topped the Bill-
board 200 in its debut week. Asa
result, the topic is likely to burn
into 2013 and beyond as some art-
ists continue to fear potential loss
of sales, NPD Groupdigital media
analyst Russ Crupnick predicts.

Next year, the topic may even
heat up as audiences continue
theirmigrationtoon-demandser-
vices, amove fueled by technology
juggernauts like Microsoft push-
ing Xbox Music and Samsung
Electronics hyping its Music Hub
service. In addition, Beats Elec-
tronics is expected to crank up its
marketing machine in early 2013
for the relaunch of MOG, a music
service it purchased in July.

“I don't see the issue going
away for the next year or two,”
Crupnick says. “Different artists
will continue to take different
paths for their release strategies,
and for different reasons.”

The issue is clouded by several
factors that make it imnpossible to
draw definitive, blanket conclu-
sions, Nielsen SoundScananalyst
David Bakula notes.

Take Acton, forexample. Yes, he
spends less buyingdownloads and CDs. Butthat's
nottheend ofhis experience with music. “The net
result is that [listen to more music now,” he says.
“And | probably spend more money on music in
total than | had before, going to shows and such.”

In addition, the problem with anecdotal evi-
denceis that it rarely tells the whole story.

“There’s noway to prove itone way oranother,”
Bakula says, “because for every point you make
on this issue, someone could make the opposite
pointand make it with as much validity.”

Don Passman, a veteran music lawyer who
represents Stevie Wonder, Green Day and other
major artists, points out that it's not possible to
conduct experiments with irrefutable results be-
cause themusic marketisn'ta petridish thatlends
itselfwelltoconfined control groups. “Onceasong
is out, it's everywhere,” he says. “You can'thold it
back from a group of people to see what they do.”

Another complicating factor is that the an-
swer for whether streaming cannibalizes sales
can vary, according to Crupnick. “The answer
isoften, ‘It depends.’ It can depend on the artist,
the album or the genre,” he says. “For some art-
ists, thereis an impact on sales. For the majority
ofartists, however, there is probably no impact.”

But the math could look very different for a
well-established country artist like Swift than it
would for a burgeoning electronic group like Ca-
zzette. For one thing, Swift, who withheld her
album Red from streaming services in October,
might not benefit as much from the marketing
exposure as Cazzette, which debuted its first
album on Spotify in November. A second con-
sideration is that Swift can rely on album sales
as a significant income stream compared with
acts like Cazzette, which make the bulk of their
money from touring.

Deadmau5, who in September withheld his
<Album Title Goes Here> from Spotify but made
full, free streams available on SoundCloud, rein-
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forced thisinhis commentsat Billboard’s Future-
Sound cenference in November, “Awareness is
key,” he said. “I'm all about the tour. I'mall about
the show.”

The crusade against windowing, however, is
still considered crucial for Spotify, Rhapsodyand
other advocates of on-demand digital services.
That’s because windowing releases can make
itdifficult to grow a music service that relies on
new releases for the bulk ofits spins. Five of the
top 10 tracks on Billboard's On-Demand chart
for the last week of November, for example, were
for music that had been released during the prior
two months. Driving spins is especially impor-
tant for streaming services thatrequire, among
other things, scale and volumne for their business
models towork.

“Thisisasubstantive changein the business,”
NARM VP of digital strategy Bill Wilson says.
“Everybody is understandably cautious about
this. These artists are making their own busi-
ness decisions based on how they feel. We just
have to keep reinforcing the positive side of what
streaming brings.”

Wilson points out that the number of digital
downloads has increased—up 15% for albums
and 6% for tracks in the first 46 weeks of 2012,
according to SoundScan—suggesting that
the widespread availability of free on-dernand
streaming hasn'tled to a sales apocalypse.

Rhapsody chief executive Jon [rwin says,
"“The only thing streaming music cannibalizes
is piracy.”

Citing a study by Media Vision Group, lrwin
says piracy in Spotify’s home country of Sweden
dropped 24%, from 47%ofthe populationto23%,
in2011.

Spotify chief content officer Ken Parks notes
thatwindowing only drives consumers elsewhere
on the Web to get music, such as YouTube, where
heargues thatartists receive “a fraction” of the roy-
alties they would from a premium on-demand
subscription service. He declined to state what
those royalties were, citing confidential contract
provisions. “It's weird that we get demonized, but
channels like YouTube get a free pass,” he adds.

In the long run, however, the debate could
settle—justas it did for iTunes, which had its
share of notable holdouts through the years
fromartists who feltthe 99 cent per track model
devalued full-album sales. This is particularly
true for those who believe that on-demand
streaming services represent the future of the
music industry. e

Rob Wells, Universal Music’s global
digital president: “The idea that
Spatify cannibalizes sales is
bogus”

Death Grips tops BitTorrent’s list of

most legally downloaded music
Business Matters: Why Taylor
Swift's Red is absent from
subscription services
Grooveshark launches iPhone app
in face of major-label lawsuits
Business Matters: The truth about
Pandora’s payments to artists
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[¢] COUNTRY

JASON ALDEAN
has been a mainstay
on the country
charts, while
longer-established
artists like FAITH
HILL have fared
less well recently.

Count

Generation Gap

As a new crop of talent crowds the format, veterans are getting

nudged out By Deborah Evans Price

NAYEARIN WHICH TAYLOR SWIFTPOSTS THE BIGGEST-SELLING SALES

frameinanygenrewhen Red bowedwith 1.2 million seldin late Octo-

ber (sparkingadebateaboutwhat's countryand what's popin the pro-

cess), a less triumphant undercurrent was snaking its way through

the country scene. Even as such core artists as Jason Aldean, Carrie

Underwood, Kenny Chesney and Miranda Lambert continued to
dominate the country format, a generation of the genre's veterans struggled to
breakatradio and crack the top of the charts while anew crop of stars including
Eric Church, Luke Bryan and Jake Owen continued to bloom. Though some
have speculated that the shifting tides reflecta developing ageism in a format
long defined by artist longevity, others suggest that's simply not the case.

“I do not think age is a factor, but I do think there is a changing of the
guard happening with the younger artists,” WNOE New Orleans OM/PD
Don Gosselin says. “People like Eric Church and Brantley Gilbert are selling
out arenas, while Jason Aldean is now selling out stadiums. It's not as much
about age as it is the sound and direction of the music. Brilliant producers
like Jay Joyce have pushed the boundaries and country fans—especially the
younger end—are embracing [it].”

KJUG-AM-FM Tulare, Calif., PD Adam Jeffries agrees. “1 wouldn't say
it's an age issue,” he says. “I would say the younger artists are just putting
out better music right now. If the music is strong you will continue to have
a long career in country music.”

But, at least based on chart position, several long-established artists fail
to clear that bar. Faith Hill's recent single, “American Heart,” is hovering
in the high 30¢ on Billboard’s Hot Country Songs chart, while prior track
“Come Home" didn’t crack the top 20, Though critically lauded, Vince Gill's
“Threaten Me With Heaven” stalled out in the 40s late last year, and Alan
Jackson hasn't crested No, 20 with any of the three singles released from his
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recent Thirty Miles West (Country Records/EMI
Nashville), including Grammy Award nomi-
nee “So You Don't Have to Love Me Anymore.”

“The only acts that still can get played that
have been around for 20 years are Reba McEn-
tire, Tim McGraw and George Strait, and then
it really starts to dwindle,” says Fletcher Foster,
GM of Red Light Management, which counts
Hill, McGraw, Kip Moore, Dierks Bentley and
the Mavericks among its clients.

Still, others note that the amount of airplay
afforded veteran acts has long been a hot-button
issue. “I don't know that itis a bigger issue than it
used to be,” KRTY San Jose, Calif,, GM Nate Dea-
ton says, recalling the controversy that erupted
when Merle Haggard and George Jones were
dropped from current rotation in the late '80s
and early '90s. “It has to do more with a sound
than age. Over the years the right song by the
right artist still gets played. Even Kenny Rogers
had a hit in the past few years. Reba and George
Strait have made a career of staying relevant.”

As has McGraw, whose “Truck Yeah” peaked
at No. 11 on Hot Country Songs in October.
(Current single “One of Those Nights” rises
26-23 this week.) The way McGraw sees it: “It's
justa big genre and there’s a lot of artists in it

“Itis what it is,” he adds. “You just make your
records and see what happens. I love listening
to Alan Jackson records and I love listening to
Luke Bryan. There's only so much room on the
radio, | guess, but you try to make the best re-

cords you can and either they are going to play
them or they're not.”

But for some of the older artists, the playing
field might not be completely level. “If you're
an act that was introduced 20-plus years ago,
there is a little bit higher bar that you have to
reach,” says Jon Loba, senior VP of Broken Bow
Records Music Group, whose roster includes
Aldean, Dustin Lynch and Thompson Square.
“When | was at Valory [Music], there were a few
programmers that said, ‘No, I'm not going to
play an act that has had a career 20-plus years.'
However, then they heard Reba's music, and
it was so stellar they gave her [airplay] and we
had a No. 1 record.”

“There's always been ageism at radio, pe-
riod,” Big Machine Label Group CEO Scott
Borchetta says. “Whether [ was working with
George Jones in the '90s at MCA or the things
we deal with now, careers are finite, and that's
OK. A great career is a beautiful thing, but the
reality is you're not going to be in the main-
stream forever. Radio isn't going to play you
forever. There's always going to be the next
class and that's OK. If everybody understands
that they're building a career, there's a lot
of really smart artists out there who have a
great career after the radio part of their career
might have peaked.”

Kerry Hansen, president of Big Enterprises,
whose roster includes Wynonna and RCA Re-
cords newcomer Joanna Smith, is among those
wishing that veterans had more radio options.
“1 believe that unique, incredible music will
always find its way,” she says. “It's just too bad
that in a genre like country music that sees ca-
reers spanning 30-plus years, like Wynonna's,
there’s not a distinct format that caters to the
more mature fan base. Most other formats
have multiple outlets for their talent like pop,
[AC], rock or adult R&B. We have one format
and must try and please everyone.” ..

&
b

LEFT: JAM



[+] LATIN

DAVE MEAD

L.ook
Southward

Where's the musical economy booming? Mexico, Argentina, Brazil
and Chile—the new must-play destinations for global touring

By Leila Cobo

OGERWATERS' THE WALL LIVE TOUR WAS AN UNQUALIFIED
triumph that became the top-grossing North Ameri-
can tour of the year, according to Billboard Boxscore.

But nowhere was the tour more successful than in Bue-
nos Aires, where Waters played nine shows at River Plate
Stadium, moving 430,678 tickets and grossing nearly $38
million. Waters' success didn't stop there: The tour’s Estadio do Morumbi
stop in S3o Paulo grossed $12.5 million (No. 15 on Boxscore's worldwide tally)
and Estadio Nacional in Santiago, Chile, came in with $9.3 million (No. 22).

The monumental ticket sales were hardly a fluke. Mainstreamn acts from
around the world have increased their touring throughout Latin America
and many of them are racking up record ticket sales and paydays alike.

Last year in Mexico, for example, Metallica grossed $9.4 million from paid
attendance of 182,295 at eight shows at Mexico City’s Palacio de los Deportes;
Radiohead moved more than 100,000 tickets at two stadium shows; U2
booked a trio of Azteca Stadium dates and sold 300,000 tickets; and Waters
himself played two Foro Sol shows and moved 80,000 tickets.

“Every year, the number of tickets we sell is bigger,” says Guillermo Parra,
director of talent and negotiations for concert promoter Ocesa Mexico, which
presented the Radiohead, Metallica, U2 and Waters shows. “And every year
the number of big shows in Mexico also grows. In fact, there are artists who

sell more shows in Mexico than in any other part of the world.”

Mexico, Argentina and Brazil, long occasional destinations for interna-
tional touring acts, have now become obligatory stops, opening up such
emerging markets as Chile, Colombia, Peru, Paraguay and Venezuela—all
countries where as recently as five years ago, the arrival of a major interna-
tional tour would've been an absolute rarity.

“In the past two years, the Latin American touring market has become
the world’s vedette,” says Marcelo Figoli, president of Fenix Entertainment
Group, which co-produced Waters' Argentina shows. In 2013, the trend to
the South is expected to continue with the return of Rock in Rio to Brazil
and the growth of Lollapalooza as it enters its third year in Chile and second
in Brazil. And major Latin acts, which in the face of a difficult U.8. market
are now touring Latin America with new urgency.

“Five years ago [ wasn't interested in Latin America,” says Cardenas Mar-
keting Network CEO Henry Cardenas, who produces Marc Anthony's tours,
among others, “It was only the U.8. But the U.S. is in dire straits. In Latin
America we can play massive stadiums and here, with few exceptions, we're
in the same arenas, and they're reduced.”

“The world as a whole is more global, and to be successful one must
think and act globally,” says Phil Rodriguez,

releases
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president of Water Brothers Productions, which
books Rock in Rio. “And touring has become a
vital component in generating the lost revenue
from record sales.”

It helps that Latin Americans now grow up
with MTV and English-language radio and are
consequently open to mainstream acts. By the
same token, the audiences for Latin music are
simply bigger than in the United States. “We're
talking an entire continent raised on [Latin]
music,” Cardenas says. “They understand it. But
here, we're the immigrants and our children go
to American concerts, | wish we were seeing a
growth in Latin music in the U.S. as we're see-
ing with mainstream music in Latin America.”

While big mainstream acts have long made
stops in Argentina and Brazil, it usually was a

one-shot deal. Unlike Europe, the United States

£ apaloy
festival in Apri
Sao Paule:

and Australia, which have excellent infrastruc-
tuzres for travel by freight or road, in Latin Amer-
ica the distances between markets are far and
travel is mostly by air, pushing costs up. In ad-
dition, many countries simply didn't have ap-
propriate venues, and sorne, like Mexico, didn’t
even allow international concerts until 1993,

“[But] the European crisis and the North
American recession made artists focus on
touring Latin America,” says Figoli, who
this year produced 120 shows in Chile and
Argentina, up from 80-100 in 2011. “In re-
cent years Latin America has had homoge-
neous economic growth that's allowed it to
have major tours.”

Lollapalooza Chile, for example, would have
been an impossibility as recently as five years
ago, says Maximiliano del Rio, director of Lotus
Producciones, which licensed the event from Lol-
lapalooza and launched itin Chile two years ago.

“The resources weren't there. There was a
single sound provider, for example,” del Rio
says. “Now, the local music scene has grown
and people consume music. And it's important
to note that when we began with Lollapalooza
in Chile, there were no festivals like this in the
country. A single stage with three, four bands
was considered a festival.”

Del Rio and his team assembled the first edi-
tion of Lollapalooza in six months and had ap-
proximately 35,000 people attend each of the
two days of the fest. In 2012, they had 50,000
the first day and 60,000 the second. For the next
edition (April 6-7), Del Rio expects 70,000 per
day, and, a full four months prior to the festival,
has already sold as many tickets as he did for the
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2012 edition, even though general-admission
prices have gone from $120 to $150.

Lollapalooza Chile, headlined by Pearl Jam
and the Black Keys, will take place immediately
following the Brazilian edition (March 29-31)
and feature many of the same acts (both festi-
vals work together on bookings). In turn, those
acts plan ather shows in the region around their
Lollapalooza performance, much in the way
Rock in Rio acts will route their Latin Ameri-
can tours around that event next September,

Today, several home-grown festivals have
cropped up, including the recent Primavera
Fauna Festival in Chile, which featured 24 Latin
and mainstream acts and was headlined by
Pulp. Although far smaller than Lollapalooza
(10,000-12,000), it illustrates how the “pent-
up hunger for shows has resulted in strong
demand for concerts by international fAnglo
artists,” Water Brothers’ Rodriguez says, even
in places like Paraguay and Peru.

In Mexico, Latin rock has had major growth,
Ocesa's Parra says, citing Festival Iber Latino,
which sold 180,000 tickets in 2012 and will cel-
ebrate its 12th year in March by extending to
four days for the first time. Ocesa also produces
the Corona Capital festival, which in its third
year went to two days and sold 120,000 tickets
with headliners like the Black Keys, Florence
& the Machine and New Oxrder.

Where growth seems to be stuck, however, is
with new Latin acts outside the realm of Latin
rock and alternative. “There are no new faces,”
one promoter says. v

Additional reporting by Ray Waddell.
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Fighting The|

Good Fight

Mom-and-pop stores still relevant factor
in R&B sales By Gail Mitchell

46
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T'SNOSECRET THAT IN THE COMPETITION FOR SALES DOLLARS, BRICK-

and-mortar mom-and-pop stores have been losing out to the In-

ternet, technology and price-discounting big-box retailers like

Best Buy, Target and Walmart. One of those casualties at the top

of this year was World Famous VIP Records in Long Beach, Calif.

Thelast bastion of a family-owned, 14-store chain that stretched

across Los Angeles County, VIP was a popular repository for R&B, jazz and

gospel product. The Long Beach flagship also played a pivotal role in the

birth of West Coast rap, helping to build word-of-mouth about such native

sons as Snoop Dogg, Warren Gand Nate Dogg. In February, however, owner

Kelvin Anderson relocated from the store’s former 3,300-square-foot site to

asmaller space. At the time, Anderson told the Los Angeles Times, “There's

hardly anything we have in here that you can't download free—legally or il-

legally. That's pretty much what turned our world upside down. You can’t
compete with free.”

But while today's download-driven climate remains an ever-increasing
threat, a host of R&B-oriented mom-and-pop stores across the country are
fighting the good fight in a genre where physical CDs are still outselling their
digital counterparts. According to year-to-date figures from Nielsen Sound-
Scan, R&B/hip-hop accounted for total sales of 48.9 million in 2011 broken
down as follows: CD (35.5 million), digital (13.2 million) and vinyl (222,000).
And while overall musicsales were lower in 2012 for most genres, year-to-date
figures show that R&B /hip-hop has racked up 44.4 million in total sales, with
CDs contributing 29.4 million, digital 14.7 million and vinyl 274,000.

“These mom-and-pop stores are supportive of music, period,” says George
Littlejohn, co-CEO of New York-based indie label Purpose Music Group. “Some
are doing really well, some are struggling but they re not giving up—and they
domove units.”

Littlejohn, whoseroster includes Eric Roberson, Anthony David, Bilaland
Elliot Yamin, cites such stalwarts as Philadelphia’s Sound of Market; Kemp
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Mill Music in Temple Hills, Md.; BK Musicin
Richmeond, Va.; and San Francisco Bay Area
chain Rasputin Music.

“There'san opportunity for indie stores to rise
againbecausethe bigretailersdon’tcarry beyond
the top 20 artists, and indie stores support new
artists, cutting-edgeartistsand indie artists,” Lit-
tlejohn says. “Yes, very few people under 30 are
buying CDs. But hardcore music fans still come
to these stores; 40-[something] consumers are
still buying CDs.”

Atlanta-based Moods Music has always been
indie-driven—aniche thatowner Darryl Harris
sayshasbeenhiskeytostayinginbusiness for12
years. “We don't try to compete with the big-box
stores because they always have the best price
points,” he says. “Our philosophy has always
been to give the indieartistan opportunity to be
heard. Some break through on mainstreamout-
lets, but for the mostpartthey don’t have avoice.”

The store’s big sellers in 2012 include David,
Roberson, Esperanza Spalding, Foreign Ex-
change and Robert Glasper Experiment. In the
lattermost case, Moods moved 502 copies of
Glasper's Grammy Award-nominated album
Black Radio, which wouldn't have happened but
for Harris' perseverance.

“Iremember going directly to Blue Note, try-
ingto geta cheaper priceafter
[told them abeut the volume |
could sell,” Harrissays. “They
turned me down flat, saying
they didn't want to open new
accounts at that time. Labels
talk about how CDs aren’t
moving, and here | was tell-
ing them [ could move 500
units, thatthey would gettheir
money. So | made it happen
through my other contacts. 1
justdon’t getit.”

Like many mom-and-pop
stores, Moods does morethan
just sell music. [naddition to
staging in-stores with indie
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THERE'S AN OPPORTUNITY
FOR INDIE STORES T0 RISE
AGAIN BECAUSE THE BIG
RETAILERS DON'T CARRY
BEYOND THETOP 20
ARTISTS.
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artists, thevenue carriesitsown brand of T-shirts,
mugs and knapsacks along with magazines,
headphones, iPhone cases, incense and lotions,
amongotheritems. Chicago's Music Experience,
meanwhile, publishes a monthly enline enter-
tainment magazine (Music Experience—The
Magazine) featuring rotating musiccolumnsand
artist interviews. Owner Dedry Jones, in record
retail for 23 years, also stages in-store Q&A ses-
sions called the Experience. Major-label and indie
artists sitdown in frontoffansand talk about their
careers and latest projects, with audience mem-
bers given the chance afterward to get their pur-
chasesautographed. Now in their 10th year, these
sessions—featuring such artists as Ledisi, Lalah
Hathaway and John Legend—are generally held
at Chicago's 445-seat DuSable Museum or the
Harold Washington Center, which holds 1,000.

“Companiesarernakingahuge mistake think-
ing that nobody wants CDs,” Jones says. “We go
after the people who don't really listen to radio
anymore, who don't listen to what the younger
people are and don't want to download music,
Those are the people being ignored, and that'sa
big group of people, I wish more labels truly un-
derstood how important it is for people to be able
to connectwith artists.”

Another Chicago retail fixture is George
Daniels. Though the 42-year retail veteran
closed his first George's Music Room three
years ago, Daniels is heading into his 12th year
with his second outlet stationed at Chicage’s
QO'Hare Airport.

Between CDs and music DVDs, Daniels sells
anywhere from a couple of hundred units to be-
tween 300 and 400 every couple of days. His big
sellers so farin 2012 include Chris Brown, Rick
Ross and jazz artist Ramsey Lewis plus such
mainstream stars as Taylor Swift, Justin Bieber
and Carly Rae [epsen.

“My advantage is the airport,” Daniels says.
“How many indie retailers have a store in the
airport and are dealing with that kind of traf-
fic every day? But the Best Buys and Targets
are damn near giving it way. [ can’t compete
with that.”

Daniels also bemoans the lack of diversity
(“All you hear, it seems, are the same five to
seven records all day. I can’t stay in business
with seven records”) and the lack of suppli-
ers. “We used to have more than 10 black one-
stops back in the day,” he says. “I'm so proud of
Fletcher’s One Stop here—the only black one-
stop lefton earth whoaresstill fighting the good
fight. I try to get them business as best [ can.
Butit'sashamemysuppliercan’tcompete with
the retail competition.”

Despite the odds, how-
ever, those interviewed
harbor strong survival in-
stincts as they look ahead
to 2013. Atlanta's Harris,
for one, says Moods Music
plans to add coffee and tea
to its music/lifestyle mix.
“In a digital world, we still
do well,” he says. “I just
think stores need to rein-
vent themnselves. We need
to think eutside the box
about getting people in the
door and keeping people i
the store.” .
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[«] HIP-HOP

Among 2012’s
hitmakers are

It’s The

New Style!

A new generation of hip-hop stars emerges online and on the road,

circumventing

radio and defying sales expectations

By Jason Lipshutz

f one were to grade mainstream hip-hop music in 2012 based

solely on the performance of the genre's stalwart leaders, the past

12 months would read as a disappointment marked by notable ab-

sences and underwhelming efforts. Artists like Eminem, Jay-Z,

Lil Wayne and Drake sat out 2012’s release calendar. Meanwhile,

albums by Rick Ross, Lupe Fiasco, Waka Flocka Flame and B.o.B,
as well as Kanye West's highly touted G.0.0.D. Music compilation, were
modestly received compared with past works, despite high chart positions
(possibly due to the overall decline in the market). And one of the genre’s
maost successful stars, Nicki Minaj, has primarily focused on dominating
top 40 instead of R&B/hip-hopradio, achoice that even led toa heated stand-
off with New York station WQHT (Hot 97).

Yet hip-hop covered more fertile ground and challenged more conven-
tions than ever in 2012—thanks largely to the groundwork laid down by
young artists in 2011. One year after both J. Cole and Mac Miller scored
No. 1 album debuts on the Billboard 200 despite lacking radio hits, Maclk-
lemore & Ryan Lewis' independently released The Heist landed at No. 2
in October with barely any airplay beyond the duo’s home market. Two
weeks later, the critically lauded debut from TDE/Aftermath/Interscope
MC Kendrick Lamar, good kid, m.A.A.d city, bowed with an incredible
241,000 copies sold, according to Nielsen SoundScan, even as its most
successful single, the offbeat alcoholism examination “Swimming Pools
(Drank),” peaked at No. 55 on the Billboard Hot 100, While the track has
since topped the Mainstream R&B/Hip-Hop Songs chart, the success
of a hip-hop auteur like Lamar has further questioned whether radio-
ready records are necessary to achieve mainstream commercial success.

“Kendrick’s not a singles-type artist,” says Terrence “Punch” Hender-
son, president of Lamar's imprint, Top Dawg Entertainment. According to

Henderson, the TDE team strategized a roll-
out of good kid, m.A.A.d city with Aftermath/
Interscope that included a nonstop press run,
high-profile performances at summer festi-
vals and the public backing of the album’s
executive producer, Dr. Dre. “Swimming
Pools (Drank)” was a focal point, but not a
make-or-break factor in the overall product.

“Our [first-week sales] projections were so
low, and that's based on the performance of
singles,” Henderson says. “When the num-
ber actually came out of what we did, it was
a big wake-up call.”

Meanwhile, the year after Odd Future's
mainstream arrival brought the anointment
of Harlem hip-hop prodigy ASAP Rocky and
his fierce ASAP Mob crew, which entertained
burgeoning crowds all year on multiple na-
tional tours. Like Lamar, Rocky has forged
starry in-roads—the MC has collaborated
with Rihanna, Big Boi and Lana Del Rey,
among others—without a massive hit. (His
maost recent single, “F**kin’ Problems,” fea-
turing Lamar, Drake and 2 Chaine, has per-
formed the best, selling 304,000 downloads
and peaking at No. 12 on the Hot R&B/Hip-
Hop Songs chart.) Given the momentum be-
hind him online and on the road heading into
the Jan. 15 release of his Polo Grounds/RCA
solo debut, LongLiveASAP, Rocky, like Lamar,
could smash sales projections,

As hip-hop upstarts accrued fans without
inescapable hits, several veteran superstars
found ways to advance the genre's reach well
beyond radio, too. While Ross’ God Forgives,
I Don’t underperformed upon release com-
pared with 2010’s Teflon Don (they respec-
tively sold 218,000 and 176,000 first-week
copies), the rapper’s Maybach Music Group
imprint produced another star in Philadel-
phia native Meek Mill, whose Dreams & Night-
mares debuted at No. 2 on the Billboard 200
with 165,000 sold, also without a runaway
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radio hit.

Dr. Dre's brand closed 2012 even stronger
than in recent years thanks to his work with
Lamar (he served as executive producer of
good kid, m.A.A.d city, which arrived on his
Aftermath imprint), a headlining appearance
at Coachella alongside Snoop Dogg and the
2Pac “hologram” and another dominant year
for his Beats hardware empire.

Lil Wayne's I Am Not @ Human Being 2was
delayed until 2013, but Wayne's footprint be-
yond music continued to grow thanks to a
highly visible partnership with Mountain Dew
and the launch of his widely available Trukfit
clothing line, Nas notched his sixth No. 1 on
the Billboard 200, without a true hit. And Jay-Z,
too, had a massive year despite not releasing a
new alburn—Ilaunching the Made in America
festival in Philadelphia in conjunction with
Budweiser, his Life & Times YouTube chan-
nel and the new Barclays Center in Brooklyn
(with eight straight headlining shows), in ad-
dition to executive-producing 2K Sports’ “NBA
2K13" soundtrack.

Still, radio remained key, even for some
emerging artists. 2 Chainz, one of the year’s
big success stories, rode a wave of mixtape
buzz and one massive hit—the Mike Will Made
It-produced “No Lie,” featuring Drake, which
peaked at No. 24 on the Hot 100—to a No. 1
bow for his Def Jam debut, Based on a T.R.U.
Story. “No Lie" was one instance of a radio
hit driving a release at retail, but according
to Reggie Rouse, VP of urban programming
at CBS Radio, whether ahead or after release,
as he puts it, “Radio comes to the game late.”

He adds: “If you go really back in the day, a
lot of rappers were selling CDs out of their car,
It’s the same thing. It's Kendrick being un-
derground, it's Wiz Khalifa selling out shows
betore he hit commercial radio . . . You get this
underground following, you get the college
kids, and then radio finally latches on.” «-«
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Streaming Takmg Hold
Globally

The heads of international at major Iahels and frade groups see
streaming services playing an increasingly important role outside of
North America By Paul Sexton
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ULTICHANNEL CONTENT AND STREAMING SERVICES
offer huge international potential in 2013, but the
physical market is far from dead. Those are the key
themes to keep in mind as global executives assess
the challenges and pitfalls of the next 12 months.

Universal Music Group International (UMGI) COO
Max Hole takes a distinctly upbeat note. “I'm optimistic about the future of
the business,” he says. “Universal invests worldwide, and over the next year,
there'll be more progress towards a shift in the industry, where the top 10
markets of the past won't necessarily be the top 10 of the future.

“The continuing explosion of digital portable devices will continue to
grow music sales in markets where the legitimate business was previously
restrained,” he continues. *This includes countries in Africa, the Middle East,
Southeast Asia, India and Central and South America.”

Meanwhile, streaming is a word on many lips. “We expect to see down-
load and streaming services continuing to launch in new territories around
the world,” predicts Leanne Sharman, Warner Music Group VP/managing
director of digital strategy and business development for Europe, the Middle
Eastand Africa. “I look forward to working with more telcos on bundle deals
and marketing campaigns in 2013.”

“The big development has been the growth of streaming services,” Beggars
Group co-founder Martin Mills agrees. “Our last royalty statement for one of
our artists showed 63% of their income coming from streams.”

Ole Obermann, senior VP of international digital development at Sony
Music Entertainment, is also eyeing the potential. “In 2013, we'll see the
audio streaming business grow dramatically,” he says. “We'll get to 20 mil-
lion paying subscribers globally by the end of the year. International expan-

sion [outside of North America] by all of the major services will drive a large

share of the growth,”
Deezer U.K. & Ireland managing director Mark Foster says, “The recovery

w4t and future growth of the business requires streaming services like Deezer

to develop profitable, long-term business models that deliver for all industry
players. But we still do need support from the industry for this to happen.
The industry needs to build confidence in the streaming model for artists, as
a hybrid between promotional platform and revenue generator. The greatest
challenge to music streaming is still piracy. People understand music should

| be paid for, that artists should be remunerated, but we need to make access-

ing digital music a better, easier experience.”

From left:
“Pl's FRANCES
DORE, Deezer's

3 MAX HOLE,
BP!'s GEOFF
JAYLOR and
DEBORAH
HYACINTH

For BPI chief executive Geoft Taylor, mo-
bile music “is now showing rapid growth for
a la carte and subscription. The key question
is whether the mobile landscape will be more
fertile for licensed music services than fixed
line Internet.” Taylor sees the launch of 4G as
an opportunity to bundle licensed services into
phone tariffs, with integrated billing, and build
real scale.

Media executives are very aware of music ser-
vices invading their space, “Are services like Spo-
tify, Deezer and the provocatively named Rdio
replacements for radio? Personally, | think not,”
BBC Radio 2 head of music Jeff Smith says.
“Radio is perfectly positioned for the future as
long as we remember what makes us unique
to our listeners.”

BILLBOARD JAPAN MUSIC
AWARDS BRING STARS OUT

HESTARS OF JAPAN’'SMUSIC scene
Tgathered for the Billboard Japan

Music Awards 2012, which aired Dec.
15 on a major Japanese terrestrial station,
TV Tokyo. Repeating its success from the
previousceremonywas AKB48, agirlgroup
thatmight be more properly termed acollec-
tive—thereare approximately 48 members.

AKB48,whichhasdominatedthe Japanese
sales charts since its 2005 formation, took
home four trophies, all repeat wins, includ-
ingartistof the year.
Withmorethan|00nominees, theawards
were determined by popular vote as well as
yearly chart points. Leo leiri, who made her
debut with “Sabrina,” was named best new

artist, while BIGMAMA scored asecond win
in the Daiwa House-presented artist of the
year category, awarded to the artist most
active within the live music scene.

The program looked back on the year's
music achievements, and presented the
top artists in order. It featured Billboard
Japan's Overseas chart leader Meiko de-
livering a special performance. Composer/
electronic music pioneer Isao Tomita,
whose Billboard Japan-sponsored concert
with Hatsune Miku has garnered great re-
cepfion, was also featured.

48 |
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“We probably would have never been able
to break PSY's ‘Gangnam Style’ globally if de-
pendent on [only] radio,” UMGI VP of digital
marketing Deborah Hyacinth says. “Instead, it
was about great video content amplified by the
power of digital marketing platforms. We'll see
many more examples of digital marketing dis-
rupting traditional business models in the next
12-18 months.”

The physical album sector accounted for 67%
of the U.K. market from January to September,
according to IFPI, which estimates that physi-
cal's share of global alburn sales by value in 2012
will still be 85%.

“The world will continue to be open to in-
ternational music, if we can call it that, from
a variety of countries,” Hole says. “It's tough
for traditional gatekeepers to keep such music
from the audience—the Internet has changed
the game, making almost everything available
everywhere at once. There is an exciting cultural
mix of musical styles.

“l expect to see further digital growth, bothin
streaming and a la carte,” he continues. “ITunes
and Spotify are transforming more and more
markets. Spotify is the second global music ser-
vice to work, and the first subscription model
that the consumer has really embraced.”

“The recording industry is on the road to re-
covery,” IFPI chief executive Frances Moore says,
“thanks to the success of new digital channels, its
increasing ability to tap the potential of emerging
markets, the diversification of its revenue streams
and its continued investment in talent. There's
enormous potential for the industry and its part-
ners to grow their business.” e
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Adele is first to lead top artist and Billboard 200 year-end
charts two years in a row; debut acts rule Hot 100 recaps

BY KEITH CAULFIELD
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fterher watershed successin 2011, Adele triumphsagain
in 2012, She becomes the only actto be both the topartist
of the year and have the No. 1 Billboard 200 album (21)
two years in a row. In 2011, she was the first woman to
notch three of Billboard's biggest year-end honors: No. 1
on Top Artists, No. 1 on Top Billboard 200 Titlesand No.
1on Hot 100 Songs (“Rolling in the Deep”),

Billboard's year-end music recaps are based on chart
performance during the chart year that began with last
year's Dec. 3 issue and ended with the Nov. 24, 2012,
issue. The year-end top artist category ranks the best-
performing acts of the year, derived from activity on the
Billboard 200 albums tally and the Billboard Hot 100 singles list, as well as
streaming, social, boxscore and ringtone data.

Previous to 21 (XL/Columbia), the lastalbum to go back-to-back as the No.
1 Billboard 200 album was Michael Jackson's Thrillerin 1983 and 1984. The
Epic Records set, released in late 1982, spent the next year-and-a-halflodged
in the weekly Billboard 200 chart’s top 10. It spun off seven top 10 Hot 100
singles and went on to become, arguably, the world's biggest-selling album.

Comparably, 21 debuted at No. 1 on the Billboard 200 on March 12, 2011,
and never left the top 10 until the week of Sept. 8, 2012, (At press time, it had
since returned to the region for two more weeks.) Among those top 10 weeks
were an astonishing 24 frames at No. 1—the most weeks at the top since
Prince & the Revolution's Purple Rain soundtrack ruled for the same num-
berin 1984and 1985.

Before Thriller, there were only three albums that struck gold two years
inarow since Billboard started its year-end tally for the chartin 1956. The
soundtrack to “West Side Story” was tops in both 1962 and 1963, while the
castalbum to “The Sound of Music” ruled in 1960 and 1961.

Further, Adele is the first act to be the top artist two years in a row since
2000and 2001, when Destiny’s Child reigned. Since Billboard started com-
piling an overall top artistcategory in 1981, there have only been four times
when an actclaimed the top artist feat for two straight years. In addition to
Adele and Destiny's Child, Garth Brooks took home the crown in 1992 and
1993, and New Kids on the Block scored in 1989 and 1990. Butthe same act
and alburm haven't gone back-to-back as the respective No. 1 artist and Bill-
board 200 album of the year—until now.

Meanwhile, at No. 2 on the Top Artists recap is Rihanna, who comes in
second for the second year in a row. The star has yet to be artist of the year,
despite having placed quite highly almost every year since her debut in

ADELE spent 24
weeks atop the
Billboard 200
with her block-
buster album 21.

2005. She also ranked among the top 10 acts
in 2006, 2008 and 2010. This year, however,
she can crow about being No. 1 on the Hot 100
Artists tally for the first time, thanks to mega-
hits like “We Found Love" (featuring Calvin
Harris), which spent 10 weeks atop the Hot
100. The SRP/Def Jam/ID]MG collaboration,
which arrived in late 2011, finishes 2012 as
the No. 8 song on the Hot 100 Songs recap.
Despite Rihanna'strack record on the Hot 100
(shenotched her 12th No. 1 this year with “Di-
amonds”), the closest she had come to being
the Hot 100's top artist was in 2008, when she
Was runrner-up.
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BEYOND THE
NUMBERS

Looking past boxscore downturn,
live industry is bullish on state of the business

BY RAY WADDELL
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nany year, gauging the health of the touring business is no easy
task, but we'll go out on a limb here: Business is good.
Historically, when relying on anecdotal indicators, the relative health
of this business often depends on whom you're talking to.
Similarly, although Billboard Boxscore numbers are effective in
quantifying the success of certain tours, as a broad indicator of busi-
ness those statistics can be skewed dramatically by one or two tours.
Boxscore charts depend on the consistency and accuracy of reports
from promoters, venues and managers. Unfortunately, those reports
are received in such an erratic way, they aren't the most reliable metric
in gauging the overall performance of the business.
Still, if we analyze the numbers and balance them with what the
industry tells us, we can still truly get a fix on how things are going out there.
So, when comparing what we hear and what Boxscore numbers show, this
year we are relying more on what those in the industry tell us: The touring
industry is healthy.
That healthy diagnosis comes from the seller side.

“Business is very strong,” William Morris Endeavor (WME) head of

music Marc Geiger says. “It's strong in a multitude of areas that are going
through high growth: pop, country, electronic, indie, festivals, interna-
tional. We're bullish.”

And that diagnosis also comes from the buyer side.

“Across the board, by every metric that we use, the business was better
than the year before,” says Charlie Walker, partner in Austin-based promoter
C3 Presents.

Key executives at the nation's largest promoter agree.

“Live Nation had a great 2012 selling tickets in North America and around
the world, and we see tremendous epportunity to expand our business,” Live
Nation Global Touring chairman Arthur Fogel says.

Mark Campana, co-president of Live Nation North America Concerts, adds:
“We feel the industry is healthy, and the shows seem to have a bright future
for us going into next year as well. We are categorizing 2012 as a strong year.”

Input from other industry stakeholders echoes these sentiments. In
fact, despite what Boxscore reports tell us (we'll get to that in a minute),
we believe business is near the record levels of 2009, the year prior to “the
great slamp” of 2010, a year marked by cancellations, postponements and
industry finger-pointing,

The down year of 2010 also lead to a large-scale cessation in Boxscore re-
porting that has, for the most part, not resumed to any great degree.

But evaluations of a healthy, growing live business by those in the trenches
does contrast with what Boxscore tells us, specifically that 2012 global Box-
score reports for gross (totaling $3.8 billion) and attendance (more than 53
million) are both down approximately 10%.
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For North America, the numbers are less dis-
concerting, with gross up 1.7% and attendance
down 6%.

But, when considering the dynamic be-
hind the Boxscore reports, rather than actual
business trends, two factors account for the
poor numbers.

First, the two primary growth areas of the
industry today are festivals and international
business, both of which are among the most
difficult numbers for Boxscore to obtain,

Second, following the record year of 2009—
when global Boxscore grosses hit $4.4 billion
and worldwide attendance reached 73 million—
and after both the business and Boxscore report-
ing took a hitin 2010, one of the most important
metrics that boosted the reliability of Boxscore
data also dropped a notch.

That key metric? The overall number of
shows reported.

Nowhere is that more evident than at Live
Nation, the world’s largest promoter. Live Na-
tion reported more than 9,085 shows to Box-
score in 2009, But midway through 2010, the
prormoter stopped reporting all shows as a mat-
ter of course—although it still does frequently
report certain top-end tours upon request and
all shows from its global touring division. (Ven-
ues and managers also report tours promoted
by Live Nation, but not consistently.)

Last year, Live Nation reported 1,693 shows
to Boxscore, and this year, 1,661.

Not to single out Live Nation, but when there’s
that kind of drop-off in data collection, the num-
bers are skewed mightily.

Then there's the inherent cyclical nature
of who's touring in a given year, what sort of
business is reported to Boxscore and, more
importantly, what's less likely to be reported
to Boxscore.

The sectors of the live business that are less
likely to yield Boxscore reports include casinos
(extremely active buyers of talent), a large num-

BRUCE
SPRINGSTEEN
(left) and “LITTLE
STEVEN" VAN
ZANDT were joined
by the largest
configuration yet of
the E Street Band
with 17 musicians
onstage for
Wrrecking Ball tour
performances.
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ber of fairs and festivals (the latter particularly
strong), international dates (a growing sector),
small-venue shows (which are enjoying huge
volume these days) and stiffs.

Conversely, a rising tide not only lifts all boats,
but also lifts Boxscore, and the highest tide ever
for touring rolled in last year with U2's record-
shattering 360° tour.

“There are a handful of huge superstar acts
like U2, Bon Jovi, the Rolling Stones, and when
they tour, it disproportionately skews the whole
year,” says Randy Phillips, CEO of AEG Live,
the nation’s second-largest promoter. “When you
look at stats on touring and you're trying to get
a handle on it, you really have to discount the
fact that there are these occasional mega-tours
that dominate a year, but that doesn't make it
a healthy year.”

Touring's top end last year—U2—was alone
responsible for nearly $300 million in box of-
fice, whereas this year's top tour—Madonna—
comes in at more than $70 million less for the
year, a testament to what an anomaly U2’s num-
bers were.

Other than U2, the business generated by
touring's elite artists is nearly identical for 2011
and 2012, with the top 25 tours for both this
year and last generating about $1.8 billion in
box office.

Seven tours grossed in the $100 million-plus
range this year, up from five in 2011, and seven
tours topped 1 million in attendance both this
year and last.

Everyone likes to work with superstars, but
the industry depends on a wide range of artists,
venues and events to make for a robust tour-
ing economy, and that mix seems to be healthy
right now.

“I thought [2012] was a really solid year, on a
host of levels. Across every discipline, we con-
tinue to grow,” Creative Artists Agency (CAA)

TiM
and KE

GRAW (left)
Y CHESNEY
teamed up for Brothers

of the Sun, which sold
out more stadiums than
any other tour this year.

managing partner/head of music Rob Light says.
“The live experience has never been more impor-
tant. People want to congregate, to experience
memorable lifestyle events. What [ most appre-

ciate about . . . what's happening right now, is
people aren't locked into saying, ‘This is what |
like and only what I like.’ There's a real mix of
people enjoying everything, and that's great for
the overall health of what we do.”

WME's Geiger adds, “You're seeing a lot of

sure that we price them right,” Campana says.
“We had a good partnership in 2012 with the
artist community on those two fronts, It's the

For its part, AEG reported grosses totaling
$576.4 million (down from $797 million in 2011,
a year driven by a Bon Jovi blockbuster tour).

festival concept has really exploded, even more
so than touring, A festival like Coachella, Bonna-
roo, Glastonbury or Electric Daisy Carnival in

touring growth from artists thatare succeeding | fundamentals that are allowing us to enjoy a | AEG reported attendance of 8 million (11 mil- | the EDM space, these are probably the ultimate  §
in ways that are hard to measure.” strong year.” lion in 2011) to its 2,121 shows (2,1341n 2011), | social-media communities.” £
We understand. Along with a season that mixed the peren- | and any decrease is based more on the cyclical Walker of C3 Presents, producer of the Lol-
nials with a strong midsection and wealth of | nature of whe's touring, Phillips says. lapalooza and Austin City Limits (ACL) festivals 3

THE PHGMDTEHS newer acts, Live Nation also promoted all or “One of the advantages we have in being pri- | and now the largest indie promoter in the United E
Asa public company (the onlyone in the concert | the majority of dates on global mega-tours by | vate,” Phillips says, “is in a year that you could | States, says that both its promoter business and ;:
industry), Live Nation may not regularly submit | Madonna, Lady Gaga, Roger Waters and Bruce | almost call an off-cycle year, where there weren't | festivals experienced growth in 2012. £
its numbers to Boxscore but, on the other hand, | Springsteen & the E Street Band. that many triple A tours, we don't have to just C3 reported nearly $80 million in grosses to :
the company can't distort them, either. Just as retail relies on the holiday season, | buy tours for the sake of buying tours and mar- | Boxscore for 2012, up from $71 millionin 2011. &
If Live Nation says it had a good year, that = the concert business needs a strong summer, | ketshare, We stood down on a bunch of things.” | Thatsortof growth will continue as C3 expands
has to be so, because, as Campana puts it, “All | and that's particularly true for Live Nation in What AEG didn't stand down on were tours | its festival footprint in markets like Australia g
of our numbers are public.” North America, where it's by far the largest | by Kenny Chesneyand Tim McGraw (with TMG | and South America. =
Campana, with co-president Bob Roux, leda = owner/operator of amphitheaters. Live), Enrique Iglesias/Jennifer Lopez, Carrie “The world gets smaller every day, and there '—
shift two years ago in the company’s business As of Sept. 30, show attendance for Live | Underwood and Justin Bieber. And AEG also | is a lot of opportunity outside of the United £
philosophy to decentralize to a degree, and rely | Nation-owned-and-operated sheds was up | did well on the festival front as a partnerinthe | States,” Walker says. “We want to be in the best g
more on input from local and regional market = 15% over 2011, according to the company, | New Orleans Jazz & Heritage Festival and par- | locations we can be, not only in terms of the %

divisions on matters ranging from marketing
to pricing.

He says that approach is coming to bear. “We
stayed true to those very basic fundamentals:
‘Let’s watch over the number of shows we're
putting into the various markets, and let's make
56 |
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and the number of shows was up 15% for
the same period.

“When you're doing a few more shows, and
the shows you're doing are selling well [and] at-
tendance is up, that's when you know you're win-
ning,” Campana says.

ent of Goldenvoice, producer of the Coachella
and Stagecoach festivals.

“The festival, as a form of entertainment and
a place for consumers to spend their disposable
entertainment dollars, has become a preferred
way to experience music,” Phillips says. “The

city, but also where the show is actually going
to be. For people, including us, trying to put
festivals in just any location, there's risk asso-
ciated with that.”

In the States, other promoters also showed
Boxscore growth, including Nederlander Con-
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certs, Another Planet Entertainment, Jam Pro-
ductions and Frank Productions.

PRICEIT RIGHT

Following 2009, there was clearly a renewed
focus from all industry stakeholders on pricing,
specifically on providing value. For Live Nation,
the impact of offering a $4 beer, along with other
value propositions, was significant.

“We know that value in this economy is re-
ally important,” Campana says. “We took a big
haircut when we reduced service charges over
the last two years, all in an effort to say to fans,
"We getit.” You can't keep drilling the fans with
high ticket prices, [or] no options in terms of
beer and food prices.”

A massive discounting program in 2009 from
Live Nation, primarily aimed at boosting soft-
selling shows, might have provided some short-
term relief, but in retrospect created a PR prob-
lem, particularly among the hardcore fans who
bought tickets early and at full price.

“You would think on the surface that fans
would like having cheap tickets and discounts,
but the reality is the real fans are the ones that

are buying tickets early, and they don't want to
find out three months later that they could have
gotten the ticket cheaper,” Campana says. “[In
the past two years| we not only delivered value,
but we stayed to the approach of, ‘We're going
to give you good prices upfront, and don't be
looking for 50% off or “$10 Tuesday.” Fans
are starting to believe and trust our pricing
systems again.”

Ticket prices are directly related to artist guar-
antees, and the general consensus among tal-
ent buyers and sellers is that pricing should be
conservative, at least beyond the superstar acts.

*I wouldn't say everybody, but most people are
pretty conscious of what the market will bear,”
C3's Walker says. “| This year we| were able to
buy everything at what we consider reasonable
prices. When you're selling out shows, you have
them priced right.”

The agencies, managers and artists ulti-
mately dictate talent prices, and obviously
have to be onboard with any pricing strategies.
“There has been continued cautiousness in the
marketplace on pricing and guarantees, and
I applaud that for the long-term health of the

business,” Geiger says.

“Every artist, every manager, every agent
approaches it differently,” CAA's Light says. “1
woutld like to think that my tearn approaches it
with a real keen eye to what's the right price,
what's the right package, and | hope we com-
municate that well to our managers. Is the whole
industry doing that? Hard to say, but at the end
of the day the people whe do pay attention to it
and are intelligent about it tend to do better.”

Geiger expects that rationality toward pric-
ing to continue. “There's no market ebullience,”
he says. “The last [sector]
that got a little ebullient is
the electronic market, and
that has had a nice settle-
ment to it. There's still a lot
of activity there, but I don’t
think that there is the irra-
tionality that there was for a
short period of time in that
marketplace.”

In terms of box-office
clout and what the market
will bear, certain artists sim-
ply command a higher ticket
price. “The industry is being
fair at looking at the whole
field—the field is not made

1]

THE AGENTS HAVE TOLD
US FLAT OUT: WE WANT
YOUR BUSINESS HEALTHY.
WHEN LIVE NATION IS
HEALTHY, WHEN AEG IS
HEALTHY, THE INDUSTRY
AS AWHOLE IS HEALTHY.
THE PARTNERSHIPS IN THE
CONCERT BUSINESS ARE

“1 see what the festivals are doing, | see how
people go to shows in different ways—it's hard
to calculate what's up or down,” Light says, “How
do you judge Coachella or ACL going to two
weekends? How do you judge all the shows hap-
pening in Vegas? All the fairs that took place
that may not report but are doing boatloads of
people? It's healthy and it's solid.”

While the slump of 2010 seemed more con-
sumer revolt than a natural cycle, touring is,
afterall, a very cyclical business. And the cur-
rent cycle feels good.

“There are waves, years
when a bunch of acts break
and there is lots of excite-
ment, and then there are
lull years because of who
puts out records or what
happens musically,” Light
says. “When music is more
exciting, people are more
excited to go. When it hits
lulls, that's just the creative
ebb and flow. We're seeing
right now some interesting
moments that are the con-
fluence of EDM, singer/
songwriters, urban, rock
bands, country artists. Part

up of all superstars,” Cam-
pana says.
“[Superstars] sell a lot of

STRONGER THAN EVER.
b

—MARK CAMPANA LIVE NATION

of the rebound, or whatever
you want to call it, is there’s
just great music out there,

tickets, they're very impor-

tant in the marketplace,

they're going to receive top dollar, and we don't
begrudge them at all,” Campana continues.
“Where we've got a great partnership going
with guys like Marc Geiger and Rob Light and
the fellows down in Nashville, when they look at
their talent mix they're making sure they're not
pushing too hard on a marginal show. They're
maxing out on the superstars, and we're OK
with that.”

After all, it doesn't behoove anyone for pro-
moters to lose lTlBl’lE'y.

“The agents in the last couple of years have
told us flat out: “We want your business healthy,”
Campana says, “When Live Nation is healthy,
when AEG is healthy, the industry as a whole
is healthy. And we sell more tickets when the
ticket prices are more reasonable—that's just
simple math, and [ think they see that. I be-
lieve the partnerships in the concert business
are stronger than ever.”

There are, as ever, areas that require even
more attention to pricing.

“Where | feel the decrease may be is in bands
that tour every year for five or six straight years.
If some of those are off a little bit, that's just
natural attrition,” Light says. “For some of those
sorts of bands, packaging is always important.
Markets that haven't had as much traffic and
suddenly get a lot of traffic may have shows that
are off. But when we're smart in ticket pricing
and smart in packaging, it can win. The only
time you're really off is when you're not shrewd
about your pricing and your packaging.”

BUILTTO LAST

So the final verdict is that the touring industry
was robustin 2012 and is teed up for continued
growth, despite the difficulty in quantifying
that success,
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It's exciting out there. I just
feel really good about it.”

Few would argue that touring is an evolving
marketplace, which is coming to bear most in
marketing, promotion and artist development.
“A lot of the mechanisms that used to matter
more—video play or things that cause a lot of re-
peated impressions, radio play—have changed,”
Geiger says. “Retail placement really changed.
Somebody betting that they can sell out an arena
or stadiumns, and maybe raise the price, behind
a record has left many artists holding the bag.
That has been a real noticeable change.”

From Live Nation's standpoint, Campana says
continued success in the live space boils down to
fielding strong talent and ensuring fans know
when that talent is coming to town.

“Making sure the pipeline continues to be
filled with compelling shows is really impor-
tant, and [through| that partnership between
promoters and agents and managers—the sell
side—we've got to make sure that the shows are
compelling to the fans,” Campana says. “And
when we've got a show coming into the mar-
ketplace, we've got to make sure that we develop
our rnarketing plans in such a way that every fan
knows a particular show is coming. That keeps
us up at night. When you get research back that
says, 'l would have gone to a show had [ known
it was in town,’ that's terrifying.”

Geiger believes that as the market gets better
at utilizing the new and efficient tools at its dis-
posal, more artists will grow their touring base.

“As [new marketing] gets better and more so-
phisticated and far-reaching, you'll have a natu-
ral additional growth as people do know bands
are coring,” he says. “Marketing efficiencies
will help—not just costs, but actually from an
information standpoint. That’s a big factor—like
globalization, which is still a factor—and will
be for a long time." .
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MONEY RULES, AGAIN

Young Money/Cash Money acts Drake,
Nicki Minaj among year’s chart-toppers:
digital data shakes things up

BY GAIL MITCHELL

t first glance, the 2012 year-end R&B/hip-hop charts
mirror those of 2011. Many of the same names are back
in the limelight: Kanye West, Lil Wayne, Beyoncé, Nicki
Minaj, Drake, Rihannaand Chris Brown, toname a few.

However, a closer look reveals a host of newcomers and
established acts who left their own indelible footprints on
the year: Frank Ocean, 2 Chainz, Kendrick Lamar, Fu-
ture, Miguel, Anita Baker, Brandy, Usher, Mary . Blige,
Trey Songz, Tyrese and Tamia. Not to mention a signifi-
cant methodology shift for the Hot R&B/Hip-Hop Songs
chart—the addition of streaming and download data plus
the breakout of a separate R&B Songs tally.

The latter revamp bowed in the Oct. 20 issue. To keep pace with the con-
sumer-influenced methodology applied to the Billbeard Hot 100, makeovers
were also given to Hot R&B/Hip-Hop Songs, Hot Country Songs and Hot
Latin Songs. In addition to the existing radio airplay data monitored by Nielsen
BDS, these charts’ 50-paosition rankings now factor in digital download sales
tracked by Nielsen SoundScan and BDS streaming data.

Concurrently, the Rap Songs chart—in existence as a radio survey since
1989—also includes digital download sales and streaming data for the first
time. And a new R&B chart was launched as well: R&B Songs. Like Rap
Songs, R&B Songs is a 25-position chart that incorporates the same airplay/
sales/streaming hybrid formula to gauge the popularity of core R&B acts like
Ocean, John Legend, Jill Scott and Anthony Hamilton.

However, because the revamped data formula is only 6 weeks old, the 2012
year-end charts were compiled using the earlier methodology.

That said, Young Money/Cash Money returned as an omnipresent force in
2012, Drake—whose 2010 debut Thank Me Later kept the rapper in the mix last
year—wrapped up 2012 at No. 1 on year-end recaps Top R&B/Hip-Hop Art-
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ists and Top R&B/Hip-Hop Artists-Male, thanks
to his 2011 sophormore studio album, Take Care
(Young Money/Cash Money/Republic). Also the
top male artist on the all-genre Top Artists tally,
Drake further reigns at No. 1 on year-end recaps
Top R&B/Hip-Hop Albums (with Take Care) and
Top R&B/Hip-Hop Albums Artists. His track
“The Motto,” featuring label chief/mentor Lil
Wayne, claims the top spot on Rhythmic Songs
for the year and No. 2 on R&B/Hip-Hop Digital
Songs, outpaced there by “Young, Wild & Free”
by Snoop Dogg and Wiz Khalifa featuring Bruno
Mars, which claims the No. 1 spot.

YMCM colleague Nicki Minaj sashayed to No.
3 on Top R&B/Hip-Hop Albums with Pink Fri-
day: Roman Reloaded. Minaj also finished in the
top three on the Top R&B/Hip-Hop Artists, Top
R&B/Hip-Hop Artists Albums and Top R&B/
Hip-Hop Artists-Female recaps with another
female contender, Rihanna. On the strength of
her sixth album, Talk That Talk (SRP/Def Jam/
ID]MG), Rihanna ends the year at No. 1 on the
Top R&B/Hip-Hop Art-
ists-Fernale recap and No. |
2 on the overall R&B/hip-
hop artists recap.

Former Playaz Cir-
cle member 2 Chainz
scaled new heights as a
solo artist. He scores the
peak position on the year-
end Top New R&B/Hip-
Hop Artists chart (as well
as No. 8 on the all-genre
Top New Artists recap)
thanks to his break-

TOP R&
HIP-HOF
OF 2012

JAY-Z & KANYE WEST
$46,9086,464
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a T.R.U. Story (Def Jam/1DJMG). Pewering his
solo ascent: top 10 singles “No Lie” (featuring
Drake)and 2 Chainz’ cameo alongside Big Sean
and Pusha T on Kanye West’s “Mercy.”

Speaking of West, his collaboration with Jay-
‘Z, Watch the Throne (Roc-a-Fella/Roc Nation/
Def Jam/IDJMG), remained a pivotal force in
2012 (No. 7, Top R&B/Hip-Hop Albums). Mean-
while, Kanye West Presents G.0,0.D. Music
Cruel Summer (G.0.0.D./Def Jam/ID]MG)—
from which “Mercy” springs—is No. 15 on
the Top R&B/Hip-Hop Albums recap. Beyond
West, Jay-Z and other established stars (Rick
Ross, Lil Wayne, Nas, Flo Rida, Young Jeezy)
who turned in strong chart performances this
year, a host of next-generation rappers also
cranked up major noise. Among those leading
the charge: Kendrick Lamar, Future, Ca$h Out,
French Montana, Tyga, Big Sean, Wiz Khalifa,
Wale, |. Cole and LoveRance.

On the R&B front, Beyoncé rules at No. 1.on
both Hot R&B/Hip-Hop Songs and Adult R&B
Songs with “Love on Top.” Her 2011 album, 4
(Parkwood/Columbia), claims No. 13 on the
year-end Top R&B/Hip-Hop Albums recap.
Also weighing in prominently are such genre
stalwarts as Usher, Mary ]. Blige and the return
of Trey Songz with Chapter V, spinning off the
No. 7 Hot R&B/Hip-Hop Songs hit “Heart At-
tack.” Other strong showings on the songs chart
include Chris Brown, Tyrese, Estelle, Brandy
and John Legend with Ludacris.

This year, however, all ears were tuned to the
left-of-center, critically acclaimed vibrant R&B
personified by Frank Ocean and Miguel. Ocean's
breakthrough debut, Channel Orange (Def Jam/
ID]MG), claims No. 12 on Top R&B/Hip-Hop Al-
bums. The chart-topper on last year's Hot R&B/
Hip-Hop Sengs recap with “Sure Thing,” Miguel
places twice on that tally this year: His guest spot
on Wale's “Lotus Flower Bomb” puts him at No.
3and “Adorn.” from sophomore set Kaleidoscope
Dream (ByStorm/Black Ice/RCA) is No. 6.

The chart honor for No. 1 on the Top R&B/
Hip-Hop Artists-Duo/Group recap goes to Mind-
less Behavior.

Rounding out the top 10 on the Adult R&B
Songs tally after Beyoncé, Estelle and Legend
(with Ludacris), are Anthony Hamilton, Robin
Thicke, Tamia, Tyrese, R. Kelly and Cee Lo
Green (featuring Melanie Fiona). This year
also marked the return of Anita Baker, whose
“Lately” is No. 17 on the Adult R&B Songs recap.

Island Def Jam earns chart-topping honors
on the Top R&B Hip-Hop Labels and Songs La-
bels recaps, while Republic tops the albums la-
bels tally. Def Jam is the No. 1 imprint for 2012
for both R&B/hip-hop
albums and songs. On
the Hot R&B/Hip-Hop
Songs Producers recap,
the top three spots are
taken by T-Minus, Mi-
chael “Mike Will Made-
It” Williams and Da In-
k1| ternz, respectively. On
the year-end Hot R&B/
Hip-Hop Songwrit-
ers tally, the respective
top three honors go to
Drake, Miguel and Lil
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Country hitmakers share Peach State roots

BY KEN TUCKER

ETTY IMAGES

RICK DIAMOND/G!

A couple of
Georgia natives
who scored big

on the country
charts are LUKE
BRYAN (left)
and JASON
ALDEAN.

EORGIA HAS LONG BEEN AHOTBED FOR COUNTRY MUSIC,
producing such stars as Alan Jackson, Travis Trittand Tri-
sha Yearwood, but perhaps never before have Peach State
artists dominated the Billboard charts the way they did in
2012. Four Georgia acts—Luke Bryan, Jason Aldean, Zac
Brown Band and Lady Antebellum (two of the trio’s mem-
bers, Charles Kelley and Dave Haywood, are from Augusta;
Hillary Scottis from Nashville)—all had solid achievernents
on the airplay and sales charts.

They share honors with a Yankee lady turned coun-
try/pop superstar. Pennsylvania native Taylor Swift is the
year's top country artist and No. 3 on the all-genre Top

Artists chart for 2012.

Bryan, hailing from Leesburg, is No. 1 on Hot Country Songs Artists. He
has three hits on the year-end Hot Country Songs recap: “Drunk on You” at
No. 10, “I Don’t Want This Night to End” at No. 17 and “Kiss Tomorrow Good-
bye” at No. 48. Thanks to strong sales of 2011's Tailgates & Tanlines (Capitol
Nashville), Bryan nabs the No. 3 slot on the Top Country Albums Artists
recap. Tailgates & Tanlines is this year's No. 2 title on Top Country Alburns,

followed by Lionel Richie's Tuskegee (Mercury/
Universal Music Group Nashville) at No. 3 and
Lady Antebellum’s Own the Night (Capitol Nash-
ville) at No, 4,

Bryan's tourmate Aldean—the pair hit the
road on the My Kinda Party tour in 2012—scores
on the Hot Country Songs recap at No. 26 (“Fly
Over States”), No. 31 (“Take a Little Ride”) and
No. 49 (“Tattoos on This Town”). Aldean rules
the Top Country Artists-

Brantley Gilbert (another Georgian) with “You
Don't Know Her Like [ Do” at No. 2 and new-
comer Jana Kramer's “Why Ya Wanna” at No. 3.
Dustin Lynch’s debutsingle, “Cowboysand An-
gels,” lands at No. 4 while trio Gloriana claims
No. 5 with its breakthrough hit “(Kissed You)

Good Night.”
When it came to album sales, Swift remains
the queen of country. Along with leading the Top
Country Artists recap,

Male chart, thanks to his
combined airplay and
sales success. He finishes
No. 2 on Top Country Al-
bums Artists by placing a
pairof releases, 2010's My
Kinda Partyand thisyear’s
Night Train (both on Bro-
ken Bow) in the top 10 on
the albums recap.

On the Top Country
Artists-Duo/Group chart,
Lady Antebellum rules
the recap this year, while
the Atlanta-based Zac
Brown Band comes in at

No. 2 on the strength of a pair of singles on the
Hot Country Songs tally: “No Hurry” at No. 24
and “Keep Me in Mind” at No. 38.

Meanwhile, North Carolinian Eric Church,
who can currently be heard on country radio with
Aldean and Bryan on “The Only Way I Know,”
scores a No. 4 finish on the Hot Country Songs
Artists recap due to two singles on the Hot Coun-
try Songs tally, “Springsteen” at No. 9and “Drink
in My Hand"at No. 44,

Josh Turner leads the year-end Hot Coun-
try Songs recap with “Time Is Love," besting
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Swiftis No. 1 on the Top
Country Artists-Female,
Top Country Albums Art-
ists and Country Digital
Songs Artists year-end
recaps. Her latestalbum,
Sgs 458.890 Red (Big Machine), \A_fhich

s sold 1.2 million first-
23 week copies, according to
Nielsen SoundScan, also
leads the Top Country
Albums recap while lead

1,085,382
OARD
single “We Are Never Ever
Getting Back Together”is
No. 1 on the Top Country
Digital Songs tally. In fact,
Swift tallied an impressive run on that year-end
chart, including “Safe & Sound” with the Civil
Wars at No. 9 and “Eyes Open” at No. 12, from
the soundtrack album The Hunger Games: Songs
From District 12and Beyond (Lionsgate/Republic/

Big Machine).

Leading the Top New Country Artists chart
is Hunter Hayes. The Louisiana native scores
the No. 5 tune on Country Digital Songs with
“Wanted,” which also places at No. 20 on Hot
Country Songs. Meanwhile, his self-titled debut
album (Atlantic/Warner Music Nashville) ranks
at No. 22 on the Top Country Albums recap.

Lead by Swift, Gilbert, the Band Perry and
the newly signed Tim McGraw, Big Machine is
the leader on the Top Country Albums Labels
and Top Country Albums Imprints recaps,
also thanks to strong showings from Rascal
Flatts, Justin Moore and Eli Young Band.

Capitol Nashville,which finishes secondto Big
Machine on the Top Country Albums label and
imprintrecaps,is No. 1 onthe Hot Country Songs
label and imprint recaps, thanks to airplay suc
cessachieved by Lady Antebellum, Bryan, Dierks
Bentleyand Little Big Town.

Universal takes the No. 1 position on the Top
Country Albums Distributors chart.

In a notable change from 2011, country's
youth movement seemed to flatten a bitin
2012, despite thesuccessof Hayesand Kramer,
as well as “American Idol” winner Scotty Mc-
Creery and runner-up Lauren Alaina. Coun-
try radio fans instead continued to enjoy the
advances made by Swift, Aldean and Bryan. In
fact, this year's Country Digital Songs Artists
recap includes 51-year-old Toby Keith at No. 6,
likely propelled by his single “Red Solo Cup,”
which placed at No. 3 on the Country Digital
Songs chart. He places on that chart trailing
behind “We Are Never Ever Getting Back To-
gether” and “Drunk on You.”

As for the state of Georgia's musical legacy, the
future looks bright, considering such stars-in-
waiting as Gilbert (from Jetterson, Ga.), Alaina
(Rossville) and Kip Moore (Tifton) all made in-
roadsin 2012, e
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CROSSING OVER

Faith-based acts make an impact on pop charts

BY DEBORAH EVANS PRICE

HEBUYING POWER OF THE CHRISTIAN/GOSPEL MUSIC CONSUMER WAS
arecurring story in 2012 as faith-based artists expanded beyond the
genre-specific chartsand made a big impacton the mainstream Bill-
board 200.

TobyMac's Eye on It (Forefront/EMI CMG) debuted at No. 1 in
August on the Billboard 200, the first Christian album to hit the

summit since 1997, and only the third ever to reach the peak of

that chart.

Yet TobyMac wasn't the only Christian act to enter the upper echelon of

the Billboard 200 this year. After announcing it was calling it quits, the David
Crowder Band's swan song, Give Us Rest Or (A Requiem Mass in C [The Hap-
plest of All Keps]) (Sixsteps/Sparrow/EMI CMG), debuted at No. 2 in February.
Gospel rapper Lecrae’s latest, Gravity (Reach/Infinity), bowed at No. 3, and
the multi-artist Passion: White Flag (Sixsteps/Sparrow/EMI CMG) peaked at
No. 5. Third Day, Marvin Sapp, Kari Jobe, Fred Hammend, MercyMe, Tenth
Avenue North and James Fortune & FIYA all debuted in the top 10.

Casting Crowns’ late 2011 set Come fo the Well (Beach Street/Reunion/

PLG) bowed at No. 2 on the Billboard 200 and No. 1 on Top Christian Al-

bums. The title nabs the No. 1 spot on the year-
end Christian Albums recap. Since arriving in
2003 with its self-titled debut alburm, the Atlanta-
based worship band has become the Christian
community's top-selling act without the benefit
of a crossover radio hit, and perennially places
high on the year-end lists.

TobyMac also continually ranks high on the
year-end charts, and in 2012 he finishes at No.
5 on the Christian Albums recap with Eye on It,
despite the fact that the album was released less
than three months ago. Lead single “Me With-
out You" tops the Christian CHR Songs tally, In
addition to a busy road schedule, TobyMac has
gained exposure on multiple TV platforms not
always receptive to Christian acts.

This past year saw the continued re-emer-
gence of one of the Christian format’s most tal-
ented bands. After a nearly three-year hiatus,
Building 429 returned in May 2011 with Listen
to the Sound, the band's first disc on Provident
Music Group's Essential Records. The group's
anthemic hit single “Where I Belong” claims

the No. 1 spot on both the year-end Christian
Songs and Christian AC Songs charts.

With God’s Not Dead (Inpop/EMI CMG), the
Newsboys finish the year at No. 4 on the Chris-
tian Albums tally. Singer/songwriter/worship
leader Laura Story has emerged as one of the
industry's most compelling new artists. Her
Blessings tinishes at No. 6 on the Christian Al-
burmns recap.

Compilations, soundtracks and hits packages
are always strong sellers, so it's not surprising
that WOW Gospel 2012is No. 1 on the year-end
tally of Top Gospel Albums. WOW Hits 2012
clocks inat No. 2 en the Christian Albums list.
The Queen Latifah/Dolly Parton film “Joyful
Noise” yielded a soundtrack that takes the No. 7
spoton Gospel Albums. How Great Is Our Ged:
The Essential Collection by Chris Tomlin places
Ne. 3 on Christian Albumns.

Marvin Sapp's | Win lands at No. 2 on the
Gospel Albums chart. The devotion of the gospel
fan base also helped propel William McDowell
to No. 4 an Gospel Albums with Arise: The Wor-
ship Experience. James Fortune & FIYA take the
No. 5 spot with Identity, and perennial favorite
Fred Hammond places at No. 6 with God, Love
& Romance, continuing a love affair with his au-
dience that began in the '80s when he was one
of six original members of trailblazing gospel
group Commissioned. .o
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Santos, Royce, 3BallMTY join Omar at chart peaks

BY LEILA COBO
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PTEMPOHITS, COLLABORATIONS GALOREAND ASMATTERING OF HIGH-
profile new sounds stand out on the year-end Latin chart recaps.
Following 12 months of continuous radio hits, Don Omar—whao
hasalso beena major online presence—nabbed the No. 1 spoton the
Top Latin Artists recap, which is based on sales, airplayand social ac-
tivity, including streaming,
Omar'sstandingwashelped by hisairplay performance. Hescores

on the Hot Latin Songs recapwith “Dutty Love,” featuring Natti Natasha, at No,
2and “Hasta Que Salga el Sol” at No. 11. Healso delivered in sales, with his 2011
track “Danza Kuduro"—the hit that refuses to die—topping the Latin Digital
Songs recap.

Are Latin audiences ready for a change? Per-
haps, but beyond the top spots, the charts be-
longed toveteranslike Ricardo Arjona and Mand
in pop: La Arrolladora Banda el Limon, Rivera
and Gerardo Ortiz (already aveteran atage 23) in
regional Mexican;and Omarand Wisin & Yandel
intheurban realm.

The names shift slightly on the Hot Latin
Songs recap, with La Arrolladora’s “Llamada
de Mi Ex” claiming the top spot, thanks in
part to the preponderance of regional Mexi-
can radio stations.

Beyond that, the chart's top 20 boasted some
new names (Michel Tels, Gocho, 3BallMTY, Juan
Magan) and an avalanche of collaborations—
seven outof the 20 tracks.

both featured guests on tracks by male artists.

Among the 50titles on Top Latin Albums, only
seven—including Jesse & Joy—are female.

Men even dominate Hot Latin Songwriters,
with Espinoza Paz topping the chart with six ti-
tles, followed by Horacio Palencia with nine and
Omar (aka William Landron) with four.

On the Top Latin Labels recap, Universal
Music Latin Entertainment—whose combined
forces include Fonovisa, Disa, Universal Music
Latino and Machete—continues to dominate,
with 220 charting titles, almost doubling Sony
Music Latin's 129,

UMLE’s dominance is also clearly delin-
eated on Top Latin Albums Imprints. There,
UMLE's regional Mexican powerhouse Fo-
novisa, now home to 3BalIMTY, topped the
chart, followed by Sony Music Latin. But
UMLE labels gobbled up the remaining slots,
claiming Nos. 3 (Disa), 4 (Universal Music La-
tino) and 5 (Machete).

In the publishing realm, EMI Music, home
to Omar, led Hot Latin Songs Publishing Cor-

OntheTop Latin Albumsrecap, Don Omar Presents MTO2: New Generation
(Orfanato/Machete/UMLE) lands at No. 5, behind the banda version of Jenni Ri-
vera's Joyas Prestadas at No. 4 (Fonovisa).

But what ended up in the first three rungs of that chart reaffirms the
bigger story.

Romeo Santos’ Formula: Vol. 1 (Sony Music Latin) at No. 1, Prince Royce's
Phase 11 (Top Stop/AG) at No. 2 and 3BallMTY'’s Intentalo (Fonovisa/ UMLE) at
No. 3, along with Omar's album, represent a rhythmictrend in Latin music that
has remained steady.

Although other names populated the charts in different ways, these foural-
ways hovered near the top, While Shakira follows OmaratNo. 2 on the Top Latin
Artists recap, Santos is No. 3, Royce No. 4 and 3BallMTY No. 7.

Conversely, with the exception of Omar, these names also represented fans'
eagerness to embrace newer acts, 3BallMTY is onits debut album and Royce on
hissophomore stint. Santos’ setis his debut solo outing aftera decade with Aven-
tura, but his tracks are often quirkyand off the beaten path.
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The volume of collabo-
rations, which mirrors
a trend on the Hot 100
Songs recap, isn't nearly
as worrisome as the lack
of women—new or estab-
lished—onany chart.

Save for Shakiraand Ri-
vera, amultimedia power-
house, testosterone over-
whelmed the charts. So
much so that among the
top 20 tracks on the Hot
Latin Songs tally, there are
only two ferales—Nata-
sha and America Sierra—

TOP LATIN
TOUR OF 2012

ENRIQUE IGLESIAS
JENNIFER LOPEZ
$21,196,828

porations, followed by
Sony/ATV, which was No.
1lastyear. But on the Hot
Latin Songs Publishers
tally, indies rule, taking
four of the top spots, led
by regional Mexican indie
Arpa Music, followed by
EM!I Blackwood (home to
Don Omar).

Onthe Hot Latin Songs
Producers recap, La Ar-
rolladora bandleader Fer-
nando Camacho claims
No. 1, for the third year in
arow. ..
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How Billboard recaps new social charts
and much more

BY SILVIO PIETROLUONGO

SDETAILED INTHE MANY PAGES OF BILLBOARD'S YEAR INMUSIC
issue, 2012 was an exciting and unpredictable year for the
music industry. While each of Billboard's editors and read-
ers may have certain moments, artists, songs or albums
that stick out as memorable to them, it’s the annual mis-
sion of the charts department to crunch 12 months' worth
of chart numbers to determine the definitive ranking of
the bestof 2012,

Within this issue are nearly 290 lists, and there are 440-
plus rankings available online (see billboard.biz/charts),
including deeper rankings for some charts included on
these pages.

Joining the print lineup in 2012 are rankings for On-Demand Songs. The
chart, launched in March, measures every on-demand play request and plays
from unlimited listener-contrelled radio channels on MOG, Muve Music,
Rdio, Rhapsody, Slacker, Spotify, Xbox Music and Guvera.

The chart recognizes Gotye's “Somebody That I Used to Know" (featur-
ing Kimbra) and breakthrough group fun. as its top-ranking song and art-
ist, respectively.

Each of the year-end music tallies represents aggregated numbers for each
artist, title, label and music contributor from the weekly charts.

Most of those numbers are based on data from Nielsen Entertainment,

with sales of physical and digital product compiled by Nielsen SoundScan
and radio airplay and digital streams measured by Nielsen BDS,

The Ringtones category is based on sales tracked by Nielsen MobileScan.
Social 50 and Uncharted data are provided by aggregator Next Big Sound,
which tracks social activity on such sites as YouTube, Vevo, Facebool, Twit-
ter, Myspace, SoundCloud, Instagram and Wikipedia.

The rankings for BDS- and SoundScan-based music charts reflect air-
play, sales or streaming during the weeks that titles appeared on a relevant
chart during the tracking period. This includes activity during unpublished
weeks for those lists that print every other week. The 2012 chart year began
with last year's Dec. 3 issue and ended with the one dated Nov. 24, 2012.

Sales or airplay registered before or after a title's chart run aren't con-
sidered in these standings. That methodology detail, and the December-
November time period, account for some of the differences between these
lists and the calendar-year recaps that are compiled independently by either
SeundScan or BDS.

Artist, imprint, label and distributor categories for all genres reflect ac-
cumulated chart performance for each pertinent chart.

The umbrella “label” categories refer to the distributing labels and/or
promotion labels listed on Billboard's weekly charts. If only one label ap-
pears on a chart listing, that company counts as both “imprint” and “label”
for that title,

Imprint and label rankings for Top, Country, R&B/Hip-Hop, Latin and
Rock combine data from album and singles charts for each respective genre,

ILLUSTRATION BY JAKOB HINRICHS

utilizing formulas that have been weighted so
that the sales units tallied on the Billboard 200,
Top Country Albums, Top R&B/Hip-Hop Al-
bums, Top Latin Albums and Top Rock Al-
bums, respectively, have parity with the spe-
cific chart points that construct each week's
Billboard Hot 100, Hot Country Songs, Hot
R&B/Hip-Hop Songs, Hot Latin Songs and
Hot Rock Songs.

Rankings for year-end airplay charts are
based on accumulated BDS-monitored plays
or audience impressions, depending on each
list's weekly methodology, for each week a song
appeared on the chart.

The Hot 100 reflects accumulated radio,
sales and streaming points, according to data
provided by BDS and SoundScan. In March,
the Hot 100 streaming sources expanded to
include the aforementioned services that con-
tribute to On-Demand Songs, including their
non-demand radio streams, along with video
request service Akoo.

While Hot Country Songs, Hot R&B/Hip-
Hop Songs, Hot Latin Songs, Hot Rock Songs
and Rap Songs relaunched in the Oct. 13 issue
to incorporate sales and streaming data to
match the Hot 100 formula, the final Year in
Music rankings for those charts are based on
the respective methodelogy each genre em-
ployed for the majority of the year during the
full 52-week recap period.

Artist categories for Top, Country, R&B/

DECEMBER 22, 2012 |

Hip-Hop, Latin and Rock are determined by a
weighted formula covering all-encompassing
activity including album sales, track download
sales, radio airplay, streaming data, Billboard
Boxscore touring revenue, Social 50 chart ac-
tivity and ringtone sales.

For an act to qualify as a new artist for the
Top, Country, R&B/Hip-Hop, Latin and Rock
categories, it must not have had an album
peak on the Billboard 200 prior to October
2011 or appeared on a prior year-end new art-
ist ranking.

The Dance Club Songs rankings are based
on an inverse point systern, with titles collect-
ing points based on rank for each week they
were on the chart.

The publishing categories reflect accumu-
lated points for all charted songs on applica-
ble weekly charts. If a song is held by more
than one publisher, points are divided equally
among them.

In the Publishing Corporation category,
parent companies receive 100% of the points
from publishers in which they own at least
50% equity and 25% of the points compiled
by publishers that they administer but do
not own,

Accompanying label listings on the top art-
ists rankings are limited to the label each artist
is signed to. An artist’s title count will still in-
clude all charting efforts, even those recorded
on other labels, e

www.billboard.biz | 61
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Al

MAROON 5

deConstruction/Fly Eye/Ultra/Roc Nation/Columbia
A deeperversion of thischart
appears on billboard.biz

biz

TO]) Artists 20 DAVID GUETTA
Wihat A Music/Astralwerks/Capitol
0S. ARTIST Im| abel 21 LIL WAYNE Youra Money/Cash Money/Republic
1 ADELEXL/(olumbia 22 CHRIS BROWN
2 RIHANMNA SiP/Def lam/IDIMG 23 MADONNA Live Nation/Interscope
3 TAYLOR SWIFT Big Machine 24 GOTYE Samples n' Seconds; Fairfax/Republic
4  DRAKE Young Money/Cash Money/Republic 25 BRUCE SPRINGSTEEN (olumbia
5 JUSTIN BIEBER 26 PITBULL Mr.305/Polo Grounds/RCA
SchoolBoy/Raymond Braun/lsland/IBIMG 27 USHERRGA
6 NICKIMINAJ 28 LADY ANTEBELLUM (apitol Nashville
Young Maney/Cash Money/Republic 29 WIZ KHALIFA Rostrum/Atlantic
KATY PERRY Capitol 30 ROGER WATERS Golumbia
MAROON 5 A&M/Oclone/Interscope 31 CARRIEUNDERWOOD
LMFAQ 19/Arista Nashville
Party Rock/will.L.am/Cherrytree/interscope 32 MICHAEL BUBLE
ONE DIRECTION S¥(0/Calumbia 143/Reprise/Warnes Bros.
11 FLO RIDA Poe Boy/Atlantic 33 MUMFORD & SONS
12 COLDPLAY (apitol Gentleman Of The Road/Glassnote
13 JASON ALDEAN BrokenBow 34 ERIC CHURCH EMiNashville
14 FUN. Fueled By Ramen 35 EMINEM Web/Shady/Attermath/Interscope
CARLY RAE JEPSEN 36 KENNY CHESNEY 40 THE WANTED Global Talent/Marcury/IDIMG Southern Ground/Atlantic | & LUKE BRYAN (apitol Nashuille
B04/SchoolBoy/Interscope Blue Chair/Columbia Nashville 41 SKRILLEX Big Beat/OWSLA Atlantic 46 LINKIN PARK Machine Shop/Warner Bros. 6 BRUNO MARS [kl
KELLY CLARKSON 19/RA 37 BLAKESHELTON 42 TOBY KEITH Show Doo-Universal 47  TYGA Young Money/Cash Money/Republic 7 DAVID GUETTA What A Music/
LADY GAGA Streamling/Konlive/Interscope Warner Bras. Nashwille/ WMN 43 TRAIN (olumbia 48 BEYONCE Parkwood/(olumbia Astralwerks/Capitol
LUKE BRYAN Capitol Nashuille 38 WHITNEY HOUSTON Arista/R(A 44 KANYE WEST Roc-A-fella/Def lan/IDMG | 49 ELLIE GOULDING (hemylrae/Inferscope 8 LIL WAYNE
BRUNO MARS (ki 39 PINKRA 45 ZACBROWN BAND 50 CALVIN HARRIS Young Monzy/Cash Monay/Republic

9 CHRIS BROWNR(A
10 GOTYE Samples 'n’ Seconds/Fairfax/Republic

. Top New Art
Top Artists i
—Duo/Group POSASUmpnitel
1 ONE DIRECTION SY0/(olimbia

POS. ARTIST Imprint/Label

2 CARLY RAE JEPSEN

1 MAROON 5 A8M/Octone/Interscope 604/SchoolBoy/Interscope

2 LMFAQO 3 GOTYE Samples "' Saconds/Fairlax/Republic
Party Rock/willi.am/Cherrytree/Interscope 4 THE WANTED

3 ONE DIRECTION SY(0/Columbia Global Talent/Mercury/IDIME

4  COLDPLAY (apitol 5 ELLIEGOULDING

5 FUMN. Fueled By Ramen Cherrytree/Interscope

6 LADY ANTEBELLUM (apitol Nashuille | 6 CALVIN HARRIS

7 MUMFORD & SONS deCanstruction/Fly Eye/Uitra/Roc Nation/Columbia

Gentieman 0f The Road/Glassnote
8 THE WANTED Global Talent/Mercury/IDIMG
9  TRAIN (olumbia
10 ZAC BROWN BAND

Southern Ground/Atlantic

7 PSY SchoolBoy/Republic

8 2 CHAINZ Def Jam/IDIMG

9  HUNTER HAYES Atlantic Nashville/ WMN
10 ALEX CLARE Republic

; Top Imprints
Top Artists
—Female POS. IPRINT (Charled Title)
1 XL(0)

POS. ARTIST Imrint/Label 2 DEFJAM4)
1 ADELE {l/(olumbia 3 RCAG
2 RIHANNA, SRP/Def Jam/IDIMG 4 1947
3 TAYLOR SWIFT Big Machine 5 CAPITOL NASHVILLE (25)
4  NICKIMINAJ 6 CAPITOL(30)

Young Money/Cash Money/Republic 7 BIG MACHINE (37}
5 KATY PERRY Gapilol 8 CASHMONEY 40
6 CARLY RAE JEPSEN 9 YOUNG MONEY (33

604/SchoolBoy/Interscope 10 SYCO(y
7  KELLY CLARKSON 19/R(A
8 LADY GAGA

Streamline/KonLive/Interscope
9  MADONNA Live Nation/Interscope TOl] [‘“bvts

10 CARRIE UNDERWOOD
19/Arista Nashville

POS. LABEL (Charled Tilles
1 COLUMBIA (148)

TEARY RICHARDSON

2 REPUBLIC (14)

. 3 ISLAND DEF JAM MUSIC
Top Artists GROUP @) _
—Male 4 INTERSCOPE GEFFEN ABM (105 =
- 5 RCA() g
POS. ARTIST Imprint/label 6  ATLANTIC GROUP (90) :
1 DRAKE 7 CAPITOL®Y) 'f
Young Money/Cash Money/ Republic 8 ROADRUNNER (i) a
2 JUSTIN BIEBER ichooiBoy/Raymond 9 WARNER BROS. i4) “z:
3

Braun/|sland/IDIMG
3 FLO RIDA Poe Boy/Atlantic
4  JASON ALDEAN Braken Bow

10 BIGMACHINE LABEL
GROUP (52

ADEL]
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ADELE (2) XL/Columbia

TAYLOR SWIFT (6} Big Machine/BMLG
JUSTIN BIEBER

{5} SchoolBay/Raymond Braun/Island/IDIMG
MICHAEL BUBLE (¢) 143/Reprise/
Warnar Bros.

DRAKE () Young Money/Cash Money/Republic
MUMFORD & SONS

(2)Gentleman 01 The Road/Glassnote
WHITNEY HOUSTON (11) Arista/R(A
JASON ALDEAN (3) Broken Bow
ONE DIRECTION (2) SYC0/Columbia
THE BLACK KEYS

{5) Nonesuch/Warner Bros.

LADY ANTEBELLUM

(5) Capitol Nashville

MAROQON 5 (4} A&M/Octone/IGA

LUKE BRYAN (3) Capitol Nashville
ZAC BROWN BAND

(4) Roar/Southern Ground/Atiantic

LIONEL RICHIE

(3)Mercury Nashville/UMGN

RIHANNA (3) SRP/Del Jam/IDJME
CARRIE UNDERWOOD
(3)19/Arista Nashville/SHN

FLORENCE + THE MACHINE
{3) Republic

NICKELBACK (3} Roadrunner
NICKIMINAJ

{2} Young Money/Cash Money/Republic
COLDPLAY (2) (apitol

FUN. (2) Fueled By Ramen

SKRILLEX (2) Big Beal (OWSLA/Atlantic/AG
SCOTTY MCCREERY

(3) 1%/ Mercury Nashville/Interscope/ UMGN
ERIC CHURCH (2) Ml Nashville
KELLY CLARKSON (2} 19/RCA
ANDREA BOCELLI (2) Sugar/Decca
KATY PERRY (2) Gapitol

KIDZ BOP KIDS (3 Razr &Tie
GOTYE (1) Samples ‘n* Seconds/Fairfax/Republic
LMFAO

{1y Party Rock /will 1.am/Cherrytree/Interscope/IGA
YOUNG JEEZY (1) (Tt/Def Jam/IDIMG
PINK (3} R4

MARY J. BLIGE (2) Malriarch/Geffen/IGA
KENNY CHESNEY

(3)Blue Chair/Columba Nashyille/SMN
BLAKE SHELTON

{3) Warner Bros. Nashville/ WMN

JACKIE EVANCHO (1) SY(0/(olumbia
LINKIN PARK (3} Machine Shop/Wamner Bros.
LIL WAYNE

(2) Young Money/Cash Money/Republic

THE BAND PERRY

| BILLBOARD |

(1) Republic Nashville/BMLE
1 TOBY KEITH (3) Show Dog-Universal
2 MADONNA (2} live Nation/Interscope/ 1A
3 TONY BENNETT (4) RPM/Columbia
4 JOHN MAYER (3) (olumbia
5 MIRANDA LAMBERT
(3) RCA Nashville/SMN
6 AMY WINEHOUSE (2} Republic
7 EMINEM
4) Waby/Shady/Aftermath/Intarscope/1GA
8 BRUCESPRINGSTEEN () (olumbia
9 SUSAN BOYLE (2) §Y(0/(olumbia
0 OF MONSTERS AND MEN
(2) Republic

A deeper version of this chart
appears on billboard.biz

Top Billboard
200 Albums

POS. TITLEAttist Imorint/Label

1
2

3

21 Adele XL/Columbia
CHRISTMAS

Michael Buble 143/Renrise/Warnes Bros.
TAKE CARE

Drake Yaung Money/Cash Money/Republic
RED Taylor Swift Big Machine/BMLG
UP ALL NIGHT

10

n

12

3
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15

16

17

18

19

20

21

27

28

29

30
3
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One Direction SYCO/Columbia
TAILGATES & TANLINES

Luke Bryan Capitol Nashville

BABEL

Mumford & Sons Genlleman Of The Road/Glassnote
TALK THAT TALK

Rihanna SRP/Bef Jam/IDIMG

TUSKEGEE

Lionel Richie Mercury Nashville/UMGN

EL CAMINO

The Black Keys Nonesuch/Wamer Bras
BELIEVE

Justin Bieber SchoalBoy/Raymond Braun/Island/IDIMG

OWN THE NIGHT

Lady Antebellum Capitol Nashvile

UNDER THE MISTLETOE

Justin Bieber SchoalBay/Ray Iskand/IDiMG
BLOWN AWAY

Carrie Underwood 19/Arista Nashville/SMN
HERE AND NOW

Nickelback Roadrunner

19 Adele XL{Columbia

MYLO XYLOTO (oldplay Capitol
WHITNEY: THE GREATEST HITS
Whitney Houston Arista

MY KINDA PARTY

Jason Aldean Broken Bow

SOME NIGHTS

fun. Fugled By Ramen

OVEREXPOSED

Maroon 5 A&M/Octone/IGA

NOW 41

Various Artists Universal/EMI/Sony Music/Capitol
CHIEF Eric Church EMI Nashville
STRONGER Kelly (larkson 19/8(A
TEENAGE DREAM Katy Perry Capitol
PINK FRIDAY: ROMAN
RELOADED

Nicki Minaj Young Money/Cash Maney/Republic
MAKING MIRRORS

Gotye Samples 'n’ Seconds/ Fairfax/Republic
SORRY FOR PARTY ROCKING
LMFAD Party Rock willi.am/Chemytres/Intarscope/1GA
SIGH NO MORE

Mumford & Sans Gentieman 0 The Road/Glassnote
NIGHT TRAIN Jason Aldean Broken Bow
TM:103: HUSTLERZ AMBITION
Young Jeezy CTE/Def Jam/IDIMG

CLEAR AS DAY Scotty McCreery
19/Marcury Nashwille/Interscope/UMGN
CEREMONIALS

Florence + The Machine Republic

MY LIFE Il..THE JOURNEY

35

36

37

38

39

40

a1

42

46

47

48

49

50

51

52

53
54

CONTINUES (ACT 1)

Mary J. Blige Matriarch/Geffen/IGA
UNCAGED

ZacBrown Band Rear/Southern Ground/Atfantic/AG
NOW 40

Various Artists Universal /EMI/Sony Music/Capitol
THE TRUTH ABOUT LOVE
PlnkRCA

THE BAND PERRY

The Band Perry Republic Nashville/BMLG

THA CARTER IV

Lil Wayne Young Money/Cash Money/Republic
LIVING THINGS

Linkin Park Machina Shop/Warmer Bros,
WELCOME TO THE FISHBOWL
Kenny Chesney Blue Chair/Columbia Nashville/SMN
CONCERTO: ONE NIGHT IN
CENTRAL PARK

Andrea Bocelli Sugar/Decca

BORN AND RAISED

John Mayer (olumbia

MDNA Madonna Live Nation/Interscope/1G4
SPEAK NOW Taylor Swift Big Machine/BMLG
HANDS ALL OVER

MWaroon 5 A4M/0ctone/IGA

FOUR THE RECORD

Miranda Lambert RCA Nashuilla/SHN

NOW 42

Various Artists Universal/EMI/Sony Music/Capitol
GOD FORGIVES, | DON'T

Rick Ross Maybach/Slip-N-Stide/Daf Jam/IDIMG
WRECKING BALL

Bruce Springsteen (olumbia

WATCH THE THRONE

Jay 1 Kanye West Roc-A-Falia/Roc Nation/

Def Jam/IDIMG

CLANCY’'S TAVERN

Toby Keith Show Dog-Universal

BREAK THE SPELL Daughtry 19/R(A
NOW 43

Various Artists Universal/EMI/Sony Music/Capitol
HALFWAY TO HEAVEN
Brantley Gilbert Valory/BMLG

MY HEAD IS AN ANIMAL

(f Monsters And Men Republic

THE HUNGER GAMES:
SONGS FROM DISTRICT 12
AND BEYOND

Soundtrack Lions Gale/Republic

AWAY FROM THE WORLD
Dave Matthews Band Bama Rags/RCA

THE LUMINEERS

The Lumineers Dualtone

DOO-WOPS & HOOLIGANS
Bruno Mars Hekira

TORCHES

Foster The Peaple Starfime Int'l/Calumbia
THE TWILIGHT SAGA:
BREAKING DAWN: PART 1
Soundtrack Summit/Chop Shop/Atlantic/AG
BANGARANG (EP)

Skrillex Big Beat /OWSLA/Atlantic/AG
LOOKING 4 MYSELF Usher kta
LIONESS: HIDDEN TREASURES
Amy Winehouse Republic
BLUNDERBUSS

Jack White Third Man/Columbia

RED RIVER BLUE

Blake Shalton Warner Bros. Nastwille/ WMN
CHANGED Rascal Flatts Big Machine/BMLG
LOVEIS AFOURLETTER
WORD Jason Mraz Atlantic/AG
BORNTO DIE

Lana Dl Rey Polydor/interscope/iGA

A DIFFERENT KIND OF
TRUTH Van Halen Interscope/IGA
BASED ON A T.R.U.STORY 1
Chainz Def lam/IDIMG

...LITTLE BROKEN HEARTS
Norah Jones Blue Note

CLEARWATER REVIVAL: ED CARAEFF

K GRANT: CREEDENC

Y. CHUE

JAMES MOOMEY; LANA DEL RE

MARS
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75

76
78
79

80

88

89
20
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93
94

95

CHANNEL ORANGE

Frank Ocean Def lam/IDIMG

YOU GET WHAT YOU GIVE

Zac Brown Band Southern Ground/Roar/Bigaer
Picture/Atlantic/AG

DUETS Il Tony Bennett RPM/Columbia
FORTUNE Chris Brown R(A
TORNADO Littie Big Town Capitol Nashville
KANYE WEST PRESENTS
GOOD MUSIC CRUEL SUMMER
Various Artists 6.0.0.0./Def Jam/IDJMG
GOODKID,M.A.ADCITY
Kendrick Lamar Top Dawg/Aftermath/Interscope/ 1G4
COME TO THE WELL (asting
Crowns Beach Streat/Reunion/PLG
CALIFORNIA 37 Train Columbia
ULTIMATE HITS: ROCK AND
ROLL NEVER FORGETS
BobSeger & The Silver Bullet Band Hideoul/Capitol
KIDZ BOP 21 Kidz Bop Kids Razor & Tie
BORN THIS WAY lady Gaga
Streamline/KonLive/Interscape/|1GA

2012 GRAMMY NOMINEES
Varlous Artists Grammy/Republic

SCARY MONSTERS AND NICE
SPRITES (EP)

Skrillex Big Beat/Atiantic/AG

BARTON HOLLOW

The Civil Wars sensibility

AMARYLLIS Shinedown Atlanlic/AG
LIFE IS GOOD Nas Def Jam/IDIMG

4 BEYONCE Parkwood/Columbia
AMERICAN CAPITALIST

Five Finger Death Punch Prospect Park

BOYS & GIRLS Alabama Shakes AT0
SOMEONE TO WATCH OVER ME
Susan Boyle SY(O/Columbia

‘GLEE: THE MUSIC: THE
CHRISTMAS ALBUM: VOLUME 2
Soundtrack 20th Century Fox TV/Columbia

ILLUSTRATION BY ROBIN RICHARDS

97
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109
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BRUNO MARS

CARELESS WORLD: RISE OF
THE LAST KING

Tyga Young Money/Cash Maney/Repubilic
BROTHERS

The Black Keys Nonasuch/Warmer Bros,
LUNGS Florence + The Machine Republic
CHAPTER V Trey Songz Songlbook Allantic /46
SPEAK NOW: WORLD TOUR
LIVE CD +DVD

Taylor Swift Big Machine/BMLG

KIDZ BOP 22 Kidz Bop Kids Bazor & Tie
NOTHING BUT THE BEAT
David Guetta What A Music/Astralwerks/Capitol
RECOVERY

Eminem Web/Shady/Attermath/Interscope/1GA
EMOTIONAL TRAFFIC

Tim McGraw Curb

HEAVENLY CHRISTMAS

Jackie Evancha SYC0/Columbia
SLIPSTREAM Bonnie Raitt Redwing
HUNTER HAYES

Hunter Hayes Atlantic Nashville/V/MN
GREATEST HITS

Guns N’ Roses Geffen/UMe

HELL ON HEELS

Pistol Annies RCA Nashville/SMN

HARD 2 LOVE leeBrice (urb

THE FOUNDATION

Tac Brown Band Roat/Bigger Picture/Home Grown/
Allantic/A6

BACK TO LOVE

Anthony Hamilton Mister's Music/RCA
MAYBACH MUSIC GROUP
PRESENTS: SELF MADE 2
Various Artists Maybach/Def fam/Warner Bros.
CLOCKWORK ANGELS Rush
Anlhem/Roadrunner

COLE WORLD: THE SIDELINE
STORY

1. Cole Rt Nation/Columbia
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122
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144
145

146
47
48
49
150

151
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153

154
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157

158
159
160
161

162

ELEVATE (SOUNDTRACK)

Big Time Rush Nickeladeon/Columbia
JOURNEY'S GREATEST HITS
Journey Columbia/Legacy

STRANGE CLOUDS B.o.BRebelRock/
Grand Hustie/Atlantic/AG

A VERY SHE & HIM CHRISTMAS
She & Him Merga

UP ALL NIGHT

Kip Maore MCA Nashille/IMGN

WHEN THE SUN GOES DOWN
Selena Gomez & The Scene Hollywoad

ROCK OF AGES Sounditrack WaterTower
PLANET PIT

Pitbull Hr. 305/Polo Grounds//RCA

THIRTY MILES WEST

Alan Jackson ACR/EMI Nashville

MY CHRISTMAS

Andrea Bocelli Sugar/Decca

FEARLESS Taylor Swift 8ig Machine/BMLG
UNO! Green Day Reprise/Warner Bros.
LEGEND: THE BEST OF BOB
MARLEY AND THE WAILERS
Bob Marley And The Wailers Tuff Gong/island/UMe
AMBITION Wale Maybach/Warmer Bros.
WOW HITS 2012

Various Artists Word-Curb/Provident-Inteqrity/
EMI (MG

THE PATH OF TOTALITY

Korn Roadrunner

KISSES ON THE BOTTOM

Paul McCartney MPL/Hear/Concord

NIGHT VISIONS

Imagine Dragons KIDinakORNER/Interscope/IGA
MY WORLD 2.0

Justin Bieber SchoolBoy/Raymond Braun/
Iskand/IDIMG

HOME Dierks Bentley Capitol Nashville

+ Ed Sheeran Elekira

TEMPEST Bob Dylan (alurmbia
DREAMS AND NIGHTMARES
Meek Mill Maybach/Wamer Bros.

OPEN INVITATION

Tyrese Voltron Recordz

BATTLE BORN The Killers Isfand/IDIM
PLUTO Future A-1/Freebandz/pic
CHRONICLE THE 20
GREATEST HITS

Creedence Clearwater Revival Featuring John
Fogerty Fantasy/Concord

THE CARPENTER

The Avett Brothers American/Republic
INORTH matchbox twenty Emblem/Atiantic/AG
THE VERY BEST OF NEIL
DIAMOND: THE STUDIO
RECORDINGS

Neil Diamond Columbia/legacy
BAREFOOT BLUE JEAN NIGHT
Jake Owen RCA Nashville/SMN

THE BODYGUARD

Whitney Houston Arista

SCARS & STORIES The Fray Epic
UNBROKEN Demi Lovato Hollywood
PORT OF MORROW

The Shins Aural Apathecary/Columbia

WRITE ME BACK R. Kelly RtA
PINK FRIDAY

Micki Minaj Youna Money/Cash Money/Republic
NEED YOU NOW

Lady Antebellum Capitol Nashylfle

THE 2ND LAW Muse Helium-3/Warer Bros.
PUSH AND SHOVE

No Doubt Interscope/IGA

EYE ON IT tobyMac Forefront/EMI (MG
THE IDLER WHEEL IS WISER
THAN... Fiona Apple Clean Slate/Epic
MEGALITHIC SYMPHONY
AWOLNATION Red Bull

EVANESCENCE Evanescence Wind-up
PROJECT X Soundtrack WaterTower
KALEIDOSCOPE DREAM

Miguel ByStorm/Black Iz /RCA

SHAKE IT UP: LIVE 2 DANCE:

FEATS & SHARES

How Distributors, Labels Fared

BILLBOARD 200
TOP DISTRIBUTION
CORPORATION
CHART SHARE %

HOT DIGITAL SONGS
TOP LABEL
CHART SHARE %

=
to
w
w
=
=

RCA

REPUBLIC
COLUMBIA

ISLAND DEF JAM MUSIC GROUP

% based on tatal sales for titles during their chart runs
|
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MUSIC FROM THE DISNEY
CHANNEL SERIES

Soundtrack Walt Disney

GLEE: THE MUSIC:

SEASON 3: VOLUME 7
Soundtrack 20th Century Fox TV/Columbia
THE BEST OF LYNYRD
SKYNYRD: 20TH CENTURY
MASTERS THE MILLENNIUM
COLLECTION Lynyrd Skynyrd MCA/UMe
WASTING LIGHT

Foo Fighters Roswell/RCA

CHRISTMAS SYMPHONY
Mannheim Steamroller With Members 0f

The Czech Philharmonic Orchestra American
Gramaphione

FORMULA: VOL.1

Romeo Santos Sony Music Latin
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CAPITOL

21 14 1

CAPITOL NASHVILLE
WARNER BROS
BROKENBOW = |

THE MUPPETS Soundtrack Vialt Disney
THE GIFT Susan Boyle $¥(0/(olumbia
MERRY CHRISTMAS, BABY
Rod Stewart Verve/VG

INOEL Josh Groban 143/Raprise/Warner Bros,
GOD’S NOT DEAD

newsboys npop/EMI (MG

HATS OFF TO THE BULL
Chevelle Epic

IMMORTAL Michael Jackson M1!/Epic

A CHARLIE BROWN
CHRISTMAS (SOUNDTRACK)
Vince Guaraldi Trio Fantasy/Concord
SINATRA: BEST OF THE BEST
Frank Sinatra Reprise/Capitol

OUTLAWS LIKE ME

Justin Moore Valory/BMLG

NOW THAT'S WHAT | CALL
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JUSTIN BIEBER

(5) Nonesuch/Warmer Bros. T(]]) Bi]lboard 8 1904
4 LADY ANTEBELLUM 200 A I'L]‘B S 9 INTERSCOPE (55
COUNTRY: VOLUME 5 193 DARK SIDE OF THE MOON (5) Capitol Nashville et 10 REPUBLIC (%
Various Artists EMI/Sony Music/Universal/ UMz Pink Floyd Capitol 5 MAROON 5 (4) A&M/0ctone/IGA — I\flﬂlt'

179 BLUE SLIDE PARK 194 THE WANTED 6 ZACBROWN BAND
Mac Miller Rostrum The Wanted Clobal Talent/Mercury/IDIMG (4) Roar/Southern Ground/Atlantic/AG .

180 GLORY IN THE HIGHEST: 195 THE BEST OF LIONEL 7 FLORENCE + THE MACHINE POS. ARTIST (Chartes Tlee) Imaint/Label TO[) Billboard
CHRISTMAS SONGS OF RICHIE: 20TH CENTURY (3) Republic 1 JUSTIN BIEBER (5)SchoolBoy/ 200 Labels
WORSHIP Chris Tomlin MASTERS THE MILLENNIUM 8  NICKELBACK (3 Roadrunner Raymond Braun/Island/IDJMG
shsteps/Sparrow/EMI (G COLLECTION 9 COLDPLAY () (apitol 2 MICHAEL BUBLE POS. LABEL ((harted Titles)

181 NOW 39 Lionel Richie Motown/Chronides/|IMe 10  FUN. (2) Fueled By Ramen {4)143/Raprise/Warner Bros. 1 COLUMBIA (80)

Various Artists Universal/ EMI/Sony Music/Capitol 196 #1GIRL 3 DRAKE (2) Young Money/Cash Money/Republic | 2 REPUBLIC (58

182 AMERICANA Mindless Behavior Streamiine/Canjunction/ 4  JASON ALDEAN (3} Broken Bow 3 INTERSCOPE GEFFEN A&M (62}
Neil Young With Crazy Horse Interscope/IGA & 5 LUKE BRYAN (3) (apitol Nashville 4 ISLAND DEF JAM MUSIC
Reprise/Watnet Bics 197 GRAVITY Ledae Reach/ Ity Top Billboard 6 LIONEL RICHIE GROUP (%)

183 HOW GREAT IS OUR GOD: 198 WHITNEY HOUSTON 200 Artists (3) Mercury Nashyillz/UMGN 5 WARNER BROS. (59)

THE ESSENTIAL COLLECTION Whitney Houston Arista/Legacy ., I?(’ ma I(‘ 7 SKRILLEX (2)Big Beat/OWSLA/Atlantic/AG 6 CAPITOL ()
Chris Tomlin sixsteps/Sparrow/EM (Ma 199 LOVE AFTER WAR i 8 SCOTTY MCCREERY 7 RCA®

184 NUMBER ONE HITS Tim McGraw (urb Robin Thicke Star Trak/Geffen/IGA (31 19/Mercury Nashville/Interstope/UMEN 8 ATLANTIC GROUP (%)

185 NEW LIFE Monica RA 200 LICENSED TO ILL POS. ARTIST (Charted Titles) Imprint/Label 9 ERIC CHURCH (2) EMI Nashvilla 9 BIG MACHINE LABEL

186 WILD ONES floRida Beastie Boys Def Jam/UMe 1 ADELE (2) X/Columbia 10 ANDREA BOCELLI (2) Sugar/Decca GROUP (17}

Poe Boy/Atlantic/AG 2 TAYLOR SWIFT (6) Big Machine/BMLG 10 UNIVERSAL MUSIC

187 COEXIST The xx Young Turks 3 WHITNEY HOUSTON (11) Arista/R(A ENTERPRISES ib4)

188 TRESPASSING Adam Lambert . 4 RIHANNA (3) SRP/Def jam/IDIMG .
10/Rch 'I})g(])%l{lbﬂ{trd 5 CARRIE UNDERWOOD (3 118[()) [151 lIboard

189 CAMP Childish Gambino Glassnots ¢ Artists 19/Arista Nashville/SN s ints .

190 FOOD & LIQUOR II: THE D . :E 't],"’ts 6  NICKI MINAJ () Young Money/Cash l“PI Ints Tﬂ[‘ Billboard
GREAT AMERICAN RAP — Bug/roup POS. MPRINT ((harted Tilles) 200 Distributors
ALBUM PT.1 7  KELLY CLARKSON (2}19/RCA 1 XL (5)

Lupe Fiaseo st & 5th/Atiantic/AG POS. ARNISI (Charted Titles) Imprint/Label 8 KATY PERRY (2) (apifol 2  BIGMACHINE () POS. DISTRIBUIOR ((harled Titles)

191 PUNCHING BAG 1 MUMFORD & SONS (2) 9  PINK3)RA 3 CAPITOL NASHVILLE (17 1 UNIVERSAL (37))
Josh Turner MCA Nashville/ UMGN Gentleman Of The Road/Glassnote 10 MARY J. BLIGE () Matriarch/Geffen/iGA | 4 ATLANTIC (57) 2 SONY MUSIC (08)

192 THAT'S WHY GOD MADE 2 ONEDIRECTION B DEF JAM (13) 3 WEA (219
THE RADIO (2) SYCO/olumbia 6 COLUMBIA (44) 4 INDEPENDENTS (564)

The Beach Boys Brother/Capitol 3 THEBLACKKEYS 7 SYCO (1) 5 EMM (164

BILLBOARD 200 BY GEN RES [ Top 200 album titles of each year ]

ROCK ON!

HOT 100 BY GENRES [7op 100 songs of each year ]

] [}
Acts like Gotye, Mumford E
& Sons and the Lumineers E:
boosted the rock genre's 1
share of the Billboard 200 = -
and Billboard Hot 100 ROCK 1-58 POP /-48 R&B/HIP-HOP /745 COUNTRY /7-35 POP /147 REB/MIP-HOP 7019 COUNTRY [5-15
in 2012,
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A MILLER
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Independent
Albums Artists

POS. ARTIST (Charted Titles) Imprint/label

MUMFORD & SONS

(2) Gentleman 0f The Road/Glassnote

2 JASON ALDEAN (2)Broken Bow

3  THE LUMINEERS (1) buaitene

4  THE CIVIL WARS (1) sensibility

5 FIVE FINGER DEATH PUNCH
(1) Prospect Park

6 ALABAMA SHAKES (1 AT0

7 BONNIE RAITT (1) Redwing

8  SHE & HIM (1) Merge

9  TYRESE (1) Vollron Records

10 DEADMAUS (7) MauStrap/Ultra

A deeper version of this chart
appears on billboard.biz

Independent
Albums

POS. TITLE Artist Imprint/[abel
1 BABEL Mumford &Sons
Gentleman 0f The Road/Glassnote
2 MY KINDA PARTY
Jason Aldean Broken Bow
3  SIGHNOMORE
Mumford & Sons Gentleman Of The Road/Glassnote
4  NIGHT TRAIN Jason Aldean Broken Bow
5 THE LUMINEERS
The Lumineers Dualtone
6 BARTONHOLLOW
The Civil Wars sensibility
7 AMERICAN CAPITALIST
Five Finger Death Punch Prospect Park
8 BOYS & GIRLS Alabama Shakes AT0
9  SLIPSTREAM Bonnie Raitt Redwing
10 AVERY SHE & HIM
CHRISTMAS She & Him Merge
11 ROCKOF AGES
Soundtrack WaterTower
12 OPEN INVITATION
Tyrese Voltron Recordz
13 MEGALITHIC SYMPHONY
AWOLNATION Rec Bull
14  BLUE SLIDE PARK Mac Miller Rostrum
15 PROJECT X Soundtrack Waterlower
16 CAMP Childish Gambino Glassnote
17 CHRISTMAS SYMPHONY
Mannheim Steamroller With Members 0f The
Czech Philharmonic Orchestra
American Gramaphone
18 BON IVER Bon Iver Jagiaguwar
19 COEXIST Thexx Young Turks
20 GRAVITY Lecrae Reach/Infinity
21 THE HEIST
Macklemore & Ryan Lewls Macklamore
22 HURRY UP, WE'RE
DREAMING. M83. Mg3/Mule
23 ARISE: THE LIVE WORSHIP
EXPIERENCE William McDowell
Delivery Room/Light /&0ne
24 DECLARATION OF
INDEPENDENCE
Colt Ford Average Joes
25 BLOOM Beach House Sub Pop

A deeper version of this chart
appears on billboard.biz

Independent
Albums Imprints

POS. IHPRINT {(harled Titles)

MUMFORD & SONS

ATO ()
SENSIBILITY ()
PROSPECT PARK (1)
MERGE (%)

SUB POP (i)

0 REDWING )

woNONn

-

Independent
Albums Labels

POS, LABEL (Charted Tilles
GLASSNOTE (4)
BROKEN BOW (3)
WATERTOWER (10)
EONE (33)
DUALTONE (i)
ATOM

EPITAPH (25
SENSIBILITY (1)
PROSPECT PARK (1)
0 MERGE(I)

WONGOGM LWN =

-

Catalog Artists

1 GENTLEMAN OF THE
ROAD ()

BROKEN BOW (3)

3 WATERTOWER (i)

4 DUALTONE()

POS. ARTIST (Charted Titles) \mgr‘ﬂ[ﬂ{al\e\

1  WHITNEY HOUSTON (1)
Arista/Legacy

2 ADELE (1) }/Columbia

3 TAYLOR SWIFT () Big Marhine/BMLG 9 MY CHRISTMAS
4  EMINEM (4) Web/Aftermath/Interscope Andrea Bocelli Sugar/Dacca
5 THEBLACKKEYS (%) 10 RECOVERY Eminem Veb/Shady/
Monesuch/Wamer Bros Aftermalh/interscope/IGA
6 LADY ANTEBELLUM{) T LEGEND:THE BEST OF BOB
Capitol Nashville MARLEY AND THE WAILERS
7 FLORENCE + THE MACHINE (1) Bob Marley And The Wailers Tuff Gong/Island/UMe
Rapublic 12 MY WORLD 2.0 Justin Bieber
8  GUNS N'ROSES (2) Gelfen/UMe SchoolBoy/Raymand Braun/lsland/I0IMG
2 ZACBROWNBAND) 13 CHRONICLE THE 20
Roar/Souther Ground/Alantic/AG GREATEST HITS (reedence (learwater
10 ELVIS PRESLEY (5)R(A/Legary Revival Featuring John Fogerty Fantasy/Cencord
14 NEED YOU NOW
Lady Antebellum ¢
¥ 15 THE BODYGUARD
(-'“ tﬂ-lﬂg A Ibunls Whitney Houston Arista
16 THE BEST OF LYNYRD
POS. IITLE Artist Imprint/|abel SKYNYRD: 20TH CENTURY
1 19 Adele Xl/Columbia MASTERS THE MILLENNIUM
2  WHITNEY: THE GREATEST HITS COLLECTION Lynyrd Skynyrd HCA/UMe
Whitney Houston Arista 17 THE GIFT Susan Boyle SY(0/Columbia
3 BROTHERS 18  NOEL Josh Groban 143/Reprise/Warner Bros
The Black Keys Nonesuch/Warner Bras. 19 A CHARLIE BROWN
4 FLORENCE + THE MACHINE CHRISTMAS (SOUNDTRACK)
Republic Vince Guaraldi Trio Fantasy/Concord
5 GREATESTHITS 20 GLORY IN THE HIGHEST:
Guns N’ Roses Geffen/lIMe CHRISTMAS SONGS OF
6 THE FOUNDATION Zac Brown Band WORSHIP
Roas/Bigger Picture/Home Grown/Atlantic/AG Chris Tomlin sixsteps/Sparrow/EMI (MG
7 JOURNEY’'S GREATEST HITS 21 THEBEST OF LIONEL

Journey (olumbia/Legacy
8  FEARLESS Taylor Swift Big Machine/BMLG

RICHIE: 20TH CENTURY
MASTERS THE MILLENNIUM

DECEMBER 22, 2012 |

COLLECTION
Lionel Richie Molown/Chronicles/UMe
22 DARK SIDE OF THE MOON
Pink Floyd Capitol
23 CURTAIN CALL: THE HITS
Eminem Shady/Aftermalh/Interscope/IGA
24 WHITNEY HOUSTON
Whitney Houston Arista/Legacy
25 LICENSEDTOILL
Beastie Boys Dat Jam/Ue

A deeper version of thischart
appears on billboard.biz

Catalog Imprints

POS. IMPRINT ((harted Titles)
ARISTA (16)
XL
COLUMBIA (15
BIG MACHINE (4
CAPITOL (16)
MCA (1)
GEFFEN (10)
REPUBLIC (3)
CAPITOL NASHVILLE 5
0 FANTASY (1)

WONOUMAWN=-

-

Catalog Labels

POS. LABEL (Charted Titles)

1 UNIVERSAL MUSIC
ENTERPRISES (fl)

LEGACY (1%

COLUMBIA (18)

WARNER BROS. (31)

CAPITOL (38)

BIG MACHINE LABEL GROUP (5)
INTERSCOPE GEFFEN A&M (1)
ATLANTIC GROUP (18)
REPUBLIC (@)

O CONCORD (4

VoNOTUAWNN

-

Catalog
Distributors

POS, DISTRIBUTOR (Charted Tille

1 UNIVERSAL (108)
2 SONY MUSIC (105}

3 WEA®)

4 EMM()

5 INDEPENDENTS (%))

Digital Albums
Artists

POS. ARTIST (Charled Titles) Imorinl/Label
1 ADELE (2) XL/Columbia
2 MUMFORD &SONS ()
Gentleman O The Road/Glassnote
3 DRAKE (1) Young Money/
Cash Money/Republic
4 TAYLOR SWIFT ()
Big Machine/BMLG

5  FUN.())Fueled By Ramen

6 ONEDIRECTION (1)
SYCO/Calumbia

7  COLDPLAY (1)(apitol

8 MAROONS()
A&M/Octone/1GA

9 THEBLACKKEYS()
Nonesuch/Warner Bros.

10 GOTYEN
Samples 'n' Seconds/Fairfax/Republic

www.billboard.biz | 67
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Digital Albums

POS. TILE Artist Imprint/label

1
2

o wn

~

12

13

14

15

bz

21 Adele XL/Columbia

TAKE CARE

Drake Young Money/Cash Maney/Republic
BABEL

Mumford & Sons Gentteman Of The Road/Glassnote
RED Taylot Swift Big Maching/BMLG

SOME NIGHTS fun, Fusled By Ramen
UP ALL NIGHT

One Direction $¥C0/Columbia

MYLO XYLOTO (oldplay Capitol
OVEREXPOSED

Maroon5 A&M/Oclone/IGA

EL CAMINO

The Black Keys Nonesuch,/Warner Bros.
MAKING MIRRORS

Gotye Samples ‘'n’ Seconds/Fairfax/Republic

MY HEAD IS AN ANIMAL

OF Monsters And Men kepublic

THE LUMINEERS

The Lumineers Dualtone

SIGH NO MORE

Mumford & Sons Gentleman 01 The Road/Glassnote
CHRISTMAS

Michael Buble 143/Reprise/Warner Bros
NIGHT TRAIN Jason Aldean Broken Bow

A deeper version of thischart
appears on billboard.biz

Soundtracks

POS. TIILE Imprini/label

1

£y

@ N;Wn

10
n

12

THE HUNGER GAMES:
SONGS FROM DISTRICT
12 AND BEYOND

Lions Gate/Republic

THE TWILIGHT SAGA:
BREAKING DAWN: PART1
Summit/Chop Shop/Atiantic/AG

GLEE: THE MUSIC: THE
CHRISTMAS ALBUM: VOLUME 2
20th Century Fox TV/Columbia

ELEVATE (BIG TIME RUSH)

Big Time Rush Nickelodeon/Columbia

ROCK OF AGES Soundirack Wateriower
PROJECT X Wateriower

THE BODYGUARD Arista

SHAKE IT UP: LIVE 2 DANCE:
MUSIC FROM THE DISNEY
CHANNEL SERIES Walt Disney
GLEE: THE MUSIC: SEASON 3:
VOLUME 7 20th Century Fox TV/Columbiz
THE MUPPETS Walt Disney

THE FRESH BEAT BAND: MUSIC
FROM THE HIT TV SHOW
Viacom/Nickeladeon/Legacy

A CHARLIE BROWN

CHRISTMAS (VINCE
GUARALDI TRIO) Fantasy/Concord

13 ALVIN AND THE CHIPMUNKS:
CHIPWRECKED 20th Century Fox Films/
Fox/Regency/Atlantic/AG

14 MAC + DEVIN GO TO HIGH
SCHOOL Rostrum/Dogaystyle/Atlantic/AG

15 SHAKEITUP:BREAKIT
DOWN WWalt Disnay

A deeperversion of this chart
appears on billboard.biz

Hot 100 Artists

POS. ARIIST (Charted Tities) limprint/Label
1 RIHANNA (10) SRP/Def lam/IDIMG
2 FLO RIDA (5} Poe Boy/Atlantic
3 NICKIMINAJ
(20) Young Money/Cash Money/Republic
ADELE (5} XL/Calumbia
MAROON 5 (5) A&M/0ctone/Interscope
KATY PERRY (3) (apitol
FUN. (2) fueled By Ramen/RRP
CARLY RAE JEPSEN
(4) 604/ SchoolBoy/Interscope
DRAKE (21) Young Money/Cash Maney/Republic
TAYLOR SWIFT (17) Big Machine
11 KELLY CLARKSON (5 19/RCA
12 LMFAO ()
Party Rack/will.iam/Cherrytrea/Interscope
13 ONEDIRECTION (3) $Y(0/Calumbia
14 GOTYE(®)

@ NGO ! A

'o'@

20
21

22
23
24
25
26
27

33
34
35
36

37

Samples ‘' Seconds, Fairfax/Republic
DAVID GUETTA (5)

What A Music/Astralwerks/Capital
JUSTIN BIEBER (11}
SchaalBoy/Raymond Braun/|sland/IDIMG
THE WANTED (3)

Global Talent/Mercury/IDIMG

CHRIS BROWN (14)R(A

ELLIE GOULDING (1)
Cherrytree/Interscape

USHER (7)RCA

CALVIN HARRIS 4
deCanstruction/Fly Eye/Ultral

Roc Mation/Columbia

BRUNO MARS (5) Elektra/Atantic
TRAIN (2 (olumbia

WIZ KHALIFA (7) Rostrum/Allantic/RRP
PITBULL (10 Mr. 305/Palo Grounds/RCA
LUKE BRYAN (£) Capitoi Nashville
LIL WAYNE

(13) Young Money/Cash Maney/Republic
BIG SEAN () 6.0.0.0,/Def Jam/IDIMG
TYGA (8) Young Money/Cash Money,Republic
NEON TREES (1) Mercury/IDJMG
JASON MRAZ (1) Atlantic/RRP
GYM CLASS HEROES (3)
Decaydance/Fueled By Ramen/RRP
ALEX CLARE (1) Republic

2 CHAINZ (8) Def Jam/IDIMG
KANYE WEST

(12) Roc-A-Fella/Def Jam/IDIMG
CARRIE UNDERWOOD
(2)19/Arista Nashwille

PINK (2} RCA

68

momentsof20I12, cr

THIS PRINT VERSION of Billboard’s Year in
Musicissue provides anin-depth lock at the
state of the business, with 280-plus charts that
track the best-selling albums and most-played
singles of 2012 and 10 charts that analyze the

concertindustry.
But even more extensive year-end coverage
is available on our websites, Billboard.com and

illboard.biz.

Billboard.com will feature the top 20 music
s’ choices for albums of
the year, agallery of photos of the year, the 10
best Billboard.com performances of 2012, the

| BILLBOARD |

die

resultsofareaders’ poll, the Billboard.com staff's
10 favorite songs of the year, the best and worst
fashions of 2012 and much more. Billboard.com
will also pay tribute to notable individuals who

n 2012. Billboard.biz will offer nearly 450

charts, including many exclusive to the Web.

Forchart categoriesincluding the Top Billboard
200 Artists, Independent Albums and Internet

Albums, and multiple genres, deeper year-end

DECEMBER 22, 2012

recaps will be featured on Billboard.biz.
Billboard.biz will also offer areview of the year

inthe music businessand areader’sforumabout

the year past and expectations for 2013. wee

@

JASON ALDEAN (5} Broken Bow
TREY SONGZ (&) Songhook/Atlantic
ERIC CHURCH (4) EMI Nashville
DEMI LOVATO (1) Hollywood
KIMBRA

(1) Samples ‘n’ Seconds/Fairfax/Republic

J. COLE (3 Rac Nation/Columbia

SIA (2) Monkey Puzzle

B.O.B (4) RebelRock/Grand Hustle/Atlantic
JESSIE J (1) Lava/Republic

JAY-Z (5) Roc Nation

HUNTER HAYES

(2) Allantic Nashville/ WMN

JANELLE MONAE

(1) Fueled By Ramen/RRP

KENNY CHESNEY

(4)Blue Chair/Calumbia Nashville

A deeper version of this chart
appears on billboard.biz

Hot 100 Songs

POS. TILE Artist [mprint/| abel

1

10

12
13
14

15
16

17
18

19
20

21

23
24
25
26
27
28

29

30

SOMEBODY THAT | USED
TO KNOW

Gotye Featuring Kimbra Samples ‘n’
Secands/Fairfax/Republic

CALL ME MAYBE

Carly Rae Jepsen 604/SchoolBay/Interscope
WE ARE YOUNG

fun. Featuring Janelle Monae Fueled By Ramen/RRP
PAYPHONE Maroon 5 Featuring Wiz
Khalifa A&M/Octone/Interscope

LIGHTS Ellie Goulding Cherrylrea Interscope
GLAD YOU CAME

The Wanted Global Talenl /Mercury/IDING
STRONGER (WHAT DOESN'T
KILL YOU) Kelly Clarkson 19/RCA

WE FOUND LOVE Rihanna Featuring
Calvin Harris SRP/Def Jam/IDIM&
STARSHIPS

Nicki Minaj Young Money/Cash Money/Republic
WHAT MAKES YOU
BEAUTIFUL One Direction SY(0/Columbia
WILD ONES

Flo Rida Featuring Sia Poe Boy/Atlantic

SET FIRE TO THE RAIN
Adele XL {Columbia

SEXY AND | KNOW IT

LMFAQ Party fock/willi:am/Charrytree/Interscope
SOME NIGHTS

fun. Fueled By Ramen/RRP

WIDE AWAKE Katy Perry (apitol
GOOD FEELING

Flo Rida Poe Boy/Atlantic

WHISTLE Flo Rida Poe Boy/Atlantic
ONE MORE NIGHT

Maroon § A&M/Oclone/Interscope

DRIVE BY Train Columbia

THE MOTTO Drake Featuring Lil Wayne
Yaung Money, Cash Money, Republic

WHERE HAVE YOU BEEN
Rihanna SRP/Daf Jam/IDIMG
EVERYBODY TALKS

Neon Trees Mercury/I0IMG

TAKE CARE Drake Featuring Rihanna
Young Money/Cash Money/Republic
TITANIUM David Guetta Featuring Sia
What A Music/Astralwerks/Capital

IWON'T GIVE UP

Jason Mraz Atlantic/RRP

IT WILL RAIN

Bruno Mars Summit/Chop Shop/Elektra/Atiantic
MERCY Kanye West, Big Sean, PushaT, 2
Chainz 6.0.0.0,/Roc-A-Fella/Def Jam/IDIMG
BOYFRIEND Justin Bieber SchoalBoy/
Raymond Braun/tsland/IDIMG

PARTY ROCK ANTHEM

LMFAQ Featuring Lauren Bennett & GoonRock
Party Rack/willi.am/Cherrylres/Interscope
TOO CLOSE Alex (lare Republic

n
32

33

34

35

36

37

38

39

40

4

42
43

44
45

46
47

48

PART OF ME Katy Perry Capitol
YOUNG, WILD & FREE Snoop Dogg
& Wiz Khalifa Featuring Bruno Mars Rostrum/
Doagystyle/Aiantic/RRP

WE ARE NEVER EVER
GETTING BACK TOGETHER
Taylor Swift Big Machine/Republic

AS LONG AS YOU LOVE ME
Justin Bieber Featuring Big Sean SchoolBoy/
Raymond Braun/Island/IDIMG

TURN ME ON David Guetta Featuring
Nicki Minaj ¥What A Music/Astralwerks/Capitol
MOVES LIKE JAGGER

Maroon § Featuring Christina Aguilera AGM/
Octone/interscape

BLOW ME (ONE LAST KISS)
Plnk RCA

GOOD TIME 0w (ity & Carly Rae Jepsen
04/SchoolBoy/Interscope/Republic

GIVE YOUR HEART A BREAK
Demi Lovato Hollywood

NI**AS IN PARIS Jay I Kanye West Roc-
A-Fella/Roc Nation/Def Jam/IDIMG

THE ONE THAT GOT AWAY
Katy Perry Capital

FEEL SO CLOSE (alvin Harris Ultra
SOMEONE LIKE YOU

Adele ¥L/Columbia

SCREAM Usher k(A

RACKCITY

Tyga Young Money/Cash Money/Republic
DOMINGO Jessie J Lava/Republic
GANGNAM STYLE

PSY SchoolBay/Republic
INTERNATIONAL LOVE

E; FLO RIDA: ALEX KIRZHNER

SARAH LI

COLDPLAY:

GOTYE JAMES BRYANS;



49
50

51

53

59
60
61

Pitbull Featuring Chris Brown Mr, 305/Pol
Grounds/J/RCA

HOME Phillip Phillips 19/Interscope
WITHOUT YOU David Guetta Featuring
Usher What A Music/Astralwerks/Capitol

ASS BACK HOME Gym Class Heroes
Featuring Neon Hitch Decaydance, Fusled By
Ramen/RRP

WANTED

Hunter Hayes Attantic Nashuille/\WMN
DRUNK ON YOU

Luke Bryan Capitol Nashvilla

NOLIE

2 Chainz Featuring Drake Dt Jam/IDIMG
WANT U BACK (her Lloyd SYC0/Enic
DON'T WAKE ME UP

Chris Brown RCA

DANCE (A$$) Big Sean Featuring Nicki
Minaj 6.0.0.0./Def Jam/IDIMG
SPRINGSTEEN Eric Church EMI Nashuilie
BROKENHEARTED Karmin [pic
NOT OVER YOU Gavin DeGraw J/R(A
STEREO HEARTS

Gym Class Heroes Featuring Adam Levine
Decaydance/Fusled By Ramen/RRP

BACK IN TIME

Pithull Mr. 3065 Polo Grounds/RCA

WORK QUT J. Cole Roc Nation/Columbia
RUMOUR HAS IT Adele Xl/(olumbia
LET’S GO (alvin Harris Featuring Ne-Yo Utz
GOOD GIRL

Carrie Underwood 19/Arisia Nashville
PONTOON Little Big Town Capitol Nashville
HO HEY The Lumineers Dualtone
PARADISE (oldplay Capitol

70

Fil

72
73

74

75

76

77

78

79

80

81

82

83

84

85
86

87

BLOWN AWAY

Carrie Underwood 19/Arista Nashville
ROLLING IN THE DEEP

Adele XL/Columbia

CLIMAX Usher k(A

WORK HARD, PLAY HARD Wiz
Khalifa Rostrum/Atlantic/RRP

LET ME LOVE YOU (UNTIL
YOULEARN TO LOVE
YOURSELF) Ne-Yo Motown/IDIMG
POUND THE ALARM Nicki Minaj
Yaung Money/Cash Money/Republic

‘COME OVER Kenny Chesney Blue Chail/
Columbia Nashville

HEART ATTACK Trey Songz Songhook/
Atlantic

DRANK IN MY CUP Kirko Bangz [MG/
Unauthorized/Warner Bros,

BIRTHDAY CAKE Rihanna Featuring
Chris Brown SRP/Def Jam/IDIMG

SO GOOD B.0.B RebelRock/Grand Hustle/
Alantic

50 WAYS TO SAY GOODBYE
Train Columbia

RED SOLO CUP Toby Keith Show
Dag-Universal

LOVE YOU LIKE A LOVE
SONG Selena Gomez & The Scene Hollywood
TURN UP THE MUSIC

Chris Brown RCA

DIE YOUNG KeSha kemosabe/R(A

5 O'CLOCK T-Pain Featuring Wiz Khalifa
& Lily Allen Konvict/Nappy Boy/live/RCA

A THOUSAND YEARS (hristina
Perri Summit/Chop Shop/Atlantic/RRP

88

89
20

91

22
93

24
95
96

97
98

COLDPLAY

TAKE A LITTLE RIDE Jason Aldean
Broken Bow

YOU DA ONE Rihanna SRe/Daf Jam/IDIMG
WE RUN THE NIGHT Havana Brown
Featuring Pitbull 2101/Republic

IT'S TIME Imagine Dragons KIDinakORNER/
Interscope

CASHIN' OUT (a$h Qut Bases Loaded/Epic
1 DON'T WANT THIS NIGHT
TO END Luke Bryan Capito! Nashille
DIAMONDS Rihanna S87/Dat Jam/IDIMG
HARD TO LOVE LeeBrice (urh
SOMETHIN’ ‘BOUT A TRUCK
Kip Moore MCA Nashville

ADORN Miguel ByStorm/Black lce/RCA
FLY OVER STATES Jason Aldean
Broken Bow

EVEN IF IT BREAKS YOUR
HEART Eli Young Band Republic Nashville

100 BURN IT DOWN Linkin Park Machine

Shop/Warner Bros.

Hot 100 Artists

'S, ARTIST (Chirled Titles)

— Duo/Group

MAROON 5 (5
A&M/Octone/Interscope

FUN. (7 Fueled By Ramen/RRP

LMFAO (1) Party Rock /will L.am/Cherrytree/
Interscape

ONE DIRECTION (3) SY(0/Columbia
THE WANTED (3) Global Talent/

Mercury/IDIMG

6  TRAIN () (olumbia
7  NEON TREES (1) Mercury/IDIMG
8 GYMCLASS HEROES (3

Decaydance/Fueled By Ramen/RRP

9  LADY ANTEBELLUM ) (apitol
Nashville

10 KARMIN (2)Epic

Hot 100 Artists
— Female

1 RIHANNA (10)SRP/Def Jam/IDIMG
2 NICKI MINAJ (20) Young Money/Cash
Money/Republic

ADELE (5) XL/Columbia

KATY PERRY (3) Gapitol

CARLY RAE JEPSEN ()
604/SchoolBoy/Interscope

TAYLOR SWIFT (17) Big Machine
KELLY CLARKSON (6)19/R(A
ELLIE GOULDING (2) Cherrytree/
Interscope

CARRIE UNDERWOOD (2)19/
Arista Nashwille

10 PINKZ)RCA

NGO Ll

Hot 100 Artists
— Male

POS. ARTIST (Charted Tilles) lmprint/Label

1 FLO RIDA (5) Poe Boy/Atlantic

2 DRAKE (21) Young Money/Cash Maney/
Regublic

3 DAVID GUETTA (5) What A Music/
Astralwerks/Capitol

4 JUSTIN BIEBER (11) SthoolBoy/

Raymand Braun/Island/IDIMG

CHRIS BROWN (I4)RCA

USHER (7)R(A

7 CALVIN HARRIS ) deConstruction/Fly
Eve/Ultra/Roc Nation/Calumbia

8 BRUNO MARS (5 Hektra/Atlantic

9  WIZ KHALIFA (7) Rostrum/Atlantic/RRP

10 PITBULL (i0) Mr. 305/Polo Grounds/RCA

Hot 100 Imprints

POS. IMPRINT (Charted Titles)

1 DEFJAM ()

2  FUELED BY RAMEN (0
3 RCA

4 POEBOY)

5 A&M/OCTONE (&)

FLO RIDA
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CASH MONEY ()
YOUNG MONEY (52)
19015

CAPITOL (5}

10 XLG)

6
6
8
2

Hot 100 Labels

POS. LABEL {{harted Titlec)

1 REPUBLIC (6t
ISLAND DEF JAM MUSIC
GROUP (45)
INTERSCOPE (£}

RCA (35)

COLUMBIA. (58)
ROADRUNNER
PROMOTIONS (19
ATLANTIC i28)
CAPITOL ()

9 CAPITOL NASHVILLE (15
10 EPIC (14

o n bW N

@~

ot 100
Producers

POS. PRODUCER (Chartud Titles)

1 JOHAN “SHELLBACK”
SCHUSTER (1)

2 LUKASZ “DR. LUKE"
GOTTWALD (i3)

3 RICHARD ADAM “CALVIN
HARRIS” WILES (5)

4  CIRKUT (i

5 WALTER “WALLY" “GOTYE"
DE BACKER ()

6 BENJAMIN “BENNY
BLANCO” LEVIN (1))

7 GREGKURSTIN (4

8 JEFF BHASKER (5

9 PARTY ROCK(REDFOO &

GOONROCK) (3)
10 JOSHRAMSAY (1)

A deeper version of this chart
appears on billboard.biz

Iot 100
Airplay Artists

POS. ARTIST (Charted Titles} Imprint/Latel

1 RIHANNA (8) SRP/Def Jam/IDIMG
2  ADELE (5)XL/Columbia

3 FLO RIDA {2 Poe Boy/Atlantic

4  KATY PERRY (3 (apitol

70 | BILLBOARD |
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CARLY RAE JEPSEN

5 NICKI MINA.J (15 Young Money/Cash
Maney/Republic

6 MAROON 5 (3) A&M/Octene/Interscape

7 DRAKE (13) Young Money/Cash Money/

Republic

KELLY CLARKSON (3)19/RCA

DAVID GUETTA (4 What AMusic/

Astralwerks/Capitol

10 FUN. (2) Fueled By Ramen/RRP

11 CARLY RAE JEPSEN (21 604/

v o
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12
13

14

16

17

SchoolBoy/Interscope

USHER (6)R(A

LMFAO (3) Party Rock/will Lam/Cherrytree/
Interscope

BRUNO MARS (3) Elektra/Atiantic
CHRIS BROWN (12) RCA

THE WANTED (2) Global Talent/
Mercury/IDIMG

CALVIN HARRIS (3) deConstruction/Fly
Eve/Ultra/Roc Nation/Columbia

| 18 GOTYE (1 Samples 'n Seconds/Fairfax/

Republic
19 ELLIE GOULDING (i) (herrytree/
Interscope
20 PITBULL (7) Mr. 305/Polo Grounds/RCA
21 ONE DIRECTION (3 $Y(0/Columbia
22 TAYLOR SWIFT (5 Big Machine
23 J. COLE (3)Roc Nation/Columbia
24 TREY SONGZ (5)Songbook/Atlantic
25 TRAIN () (olumbia

Hot 100
Airplay

POS, TITLE Artist Imprint/Label

1 SOMEBODY THATI
USED TO KNOW Golye
Featuring Kimbra Samples 'n' Seconds/
Fairfax/Republic

2 WEFOUND LOVE Ritianna
Featuring Calvin Harris SRP/Det Jam/IDING

3 PAYPHONE Maroon 5 Featuring Wiz
Khalifa A&M/Octone/Interscape

4 WE ARE YOUNG fun. Featuring
Janelle Monae Fueled By Ramen/RRP

5 SETFIRE TO THE RAIN
Adele ¥L/Calumbia

6 STRONGER (WHAT DOESN'T
KILL YOU) Kelly Clarkson 19/RCA

7 CALL ME MAYRBE (arly Rae Jepsen

604/SchoolBay/Interscope
8 GLAD YOU CAME The Wanted

10
n

16

17

18

20
21

22
23
24
25
26
27
28
29
30

n

32
33

35
36

37

38
39
40
41

42

a3
a5
a6

a7
48
49
50

biz

Giobal Talent/Mercury/IDIMG

GOOD FEELING Flo Rida Poe Boy/
Atlantic

LIGHTS Ellie Goulding Charrytree/Interscape
WHERE HAVE YOU BEEN
Rihanna SRP/Def Jam/IDIMG

WIDE AWAKE Katy Perry Capitol

IT WILL RAIN Bruno Mars Summit/Chop
Shop/Elaktra/Atlantic

STARSHIPS HNicki Minaj Young Money/Cash
Money/Republic

SEXY AND | KNOW IT LMFAD Party
Rock/will i arm/Cherrytrae/Interscope

'WILD ONES Flo Rida Featuring Sia Poe
Bov/Atlantic

MOVES LIKE JAGGER Maroon

5 Featuring Christina Aguilera 424/ Oclone/
Interscope

TAKE CARE Drake Featuring Rihanna
Young Money/Cash Maney/Republic

WHAT MAKES YOU
BEAUTIFUL 0ne Direction SYCO/Columbia
THE ONE THAT GOT AWAY Kaly
Perry Lapitol

BLOW ME (ONE LAST KISS)
Plnk RCA

THE MOTTO Drake Featuring Lif Wayne
Young Money/Cash Money/Republic
WITHOUT YOU David Guetta Featuring
Usher What A Music/Astralwerks/(apitol
TURN ME ON David Guetta Featuring
Nicki Minaj What & Music/Astraiwerks/Capital
ONE MORE NIGHT Maroon 5 A&h/
(ctane/Interscope

TITANIUM David Guetta Featuring Sia
What A Music/Astralwerks/Capilal

GIVE YOUR HEART A BREAK
Demi Lovato Hallywood

NI**AS IN PARIS Jay Z Kanye West Roc-
A-Fellaffot Nation/Def Jam/IDIMG
EVERYBODY TALKS Neon Trees
Mercury/IDIMG

DRIVE BY Traln (olumbiz

PARTY ROCK ANTHEM [MFAQ
Featuring Lauren Bennett & GoonRock Party
Rock/will.i.am/Cherrytres/Interscopa

PART OF ME Katy Perry (apilol
SOMEONE LIKE YOU Adele i/
(olumbia

DOMINO Jessie I Lava/Republic

SOME NIGHTS fun. Fueled By Ramen/REP
AS LONG AS YOU LOVE ME
Justin Bieber Featuring Big Sean SchoolBay/
Raymond Braun/Island/1DIMG

WE ARE NEVER EVER
GETTING BACK TOGETHER
Taylor Swift Big Machine/Republic
‘WHISTLE Flo Rida Poe Bay/Atlantic
SCREAM Usher RtA

STEREO HEARTS Gym Class Heroes
Featuring Adam Levine Decaydance/Fueled By
Ramen/RRY

MERCY Kanye West; Big Sean, Pusha T, 2
Chainz 6.0.0.0./Roc-A-Fella/Def lam/IDIME
INTERNATIONAL LOVE Pithull
Featuring Chris Brown Mr. 305/Polo Grounds/)/RCA
WORK OUT . (ole Roc Nation/Columbia
GOOD TIME 0w City & Carly Rae Jepsen
604/SchoolBoy/Interscope/ Republic

YOUNG, WILD & FREE Snoop Dogg
& Wiz Khalifa Featuring Bruno Mars Rostrum/
Dogagystyle/Atlantic/RRP

ASS BACK HOME Gym Class Heraes
Featuring Neon Hitch Decaydance/Fusled By
Ramen/RRP

TOO CLOSE Alex (lare Renublic

NOT OVER YOU Gavin DeGraw J/R(A
FEEL SO CLOSE (alvin Hartis litra
LET’S GO (alvin Harrls Featuring Ne-Yo Uitra

A deeper version of this chart
appears on billboard.biz
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Hot Digital Songs
Artists

POS. ARTIST (Charted Titlest Imprint/latiel
ADELE (5) XL/(olumbia
TAYLOR SWIFT (24) Big Machine
FLO RIDA (5) Pac Boy/Alantic
NICKI MINAJ 21) Young Moriey/Cash
Money/Republic
MAROON 5 (3) A&M/Octone/Interscape
RIHANNA (11) SRP/Def lam/IDING
CARLY RAE JEPSEN (4) 604/
SchoalBoy/Interscope
8  KATY PERRY (5 (apital
9 FUN. {2 Fueled By kamen/RRP
10 LMFAO (3) Party Rock/willi.am/Cherrytree/

Interscope
11 JUSTIN BIEBER (10) Schoolbay/
Raymond Braun/lsland/IDIMG

12 ONEDIRECTION (3 S¥(0/(olumbia

13 DRAKE (19) Young Money/Cash Maney/
Republic

14 KELLY CLARKSON (6)19/RA

15  GOTYE (1) Samples ' Seconds/Fairfax/
Republic
16 BRUNO MARS (9 Elektra/Atlantic

17 WIZ KHALIFA () Rostrum/Atlantic/RRP

18 DAVID GUETTA (5) What A Music/
Astralwerks/Capitol

19 THE WANTED (3) Global Talent/
Mercury/IDING

20 LUKE BRYAN (5) (apitol Nashville
21  TRAIN () (olumbia
22 PITBULL (%) Mr. 305/Polo Grounds/RCA
23 CALVIN HARRIS (4)Ultra
24 ELLIE GOULDING (Z) Cherrytree/

Interscopa
25 TYGA (71 Young MoneyCash Money,Republic

B WN -

Ny v

Hot Digital Songs

POS. NITLEArtist Imprint/Label

1 SOMEBODY THATI
USED TO KNOW Gotye
Featuring Kimbra Samples ‘0’ Seconds/
Fairfax/Republic

2 CALL ME MAYRBE (arly Rae Jepsen
604/SchoolBoy/Interscope

3 WE ARE YOUNG fun. Featuring
Janelle Monae Fueled By Ramen/RRP

4  PAYPHONE Maroon5 Featuring Wiz
Khalifa A&M/Octona/Interscope

5 SEXY AND | KNOW IT LMFAO Party
Rock/will Lam/Charrytree/Interscape

6 STARSHIPS Nicki Minaj Young Money/Cash
MHanay/Republic

7 WHAT MAKES YOU
BEAUTIFUL OneDirection SYco/Columbia

8 STRONGER (WHAT DOESN'T
KILL YOU) Kelly Clarkson 19/RCA

9  WILD ONES Flo RidaFeaturing Sia Poe
Boy/Atlantic

10 SETFIRE TO THE RAIN Adele Xt/
Colymbia

1 GLAD YOU CAME The Wanted Global
Talent/Mercury/IDIMG

12 SOME NIGHTS fun. fusled By Ramen/RRP

13 WHISTLE Flo Rida Poe Boy/Atiantic

14 BOYFRIEND Justin Bieber
SthoolBoy/Raymond Braun/lsland/IDIMG

15 I WON'T GIVE UP Jason Mraz Alfantic/RRP

16  LIGHTS Ellie Goulding Cherrytrea/Intersoope

17 WE FOUND LOVE Rihanna Featuring
Calvin Harris SRP/Def Jam/IDIMG

18 GOOD FEELING FloRida
Poe Boy/Atlantic

19 ONE MORE NIGHT Maroon5
ARM/Octone/Interstope

20 YOUNG, WILD & FREE Snoop Dogg
& Wiz Khalifa Featuring Bruno Mars Rostrum/
Atlantic/RRP

DJ BL3ND

21

22

23
24

32

33

34

WE ARE NEVER EVER
GETTING BACK TOGETHER
Taylor Swifl Big Machine/Republic

PARTY ROCK ANTHEM LMFAQ
Featuring Lauren Bennett & GoonRack

Parly Rack/will Lam/Cherrytree/Interstope
WIDE AWAKE Kaly Perry Capital
THE MOTTO Drake Featuring Lil Wayne
Young Money/Cash Money/Republic

DRIVE BY Train {olumbia

TOO CLOSE Alex Clare Republic
GANGNAM STYLE PSY
SchoolBov/Republic

PART OF ME Katy Perry Capitol
HOME Phillip Phillips 19/nterscope

IT WILL RAIN Bruno Mars summil /Chop
Shop/Elektra/Atlantic

EVERYBODY TALKS Neon Trees
Mercury/IDIMG

MOVES LIKE JAGGER Maroon
5 Featuring Christina Aguilera ASM/Octane/
Interscope

TITANIUM David Guetta Featuring Sia
What A Music/Astratwarks/Capitol

RACK CITY Tyga Young Money/Cash
Maney/Republic

| 35

36

37

39

40

a1

42

43

44

45

46

47

48

MERCY Kanye West, Big Sean, Pusha 1,2
Chainz 6.0.0.0./0ef Jam/iDIMG

NI**AS IN PARIS Jay 7 Kanye West Roc-
A-Fella/Roc Nation/Det Jam/IDIMG
SOMEONE LIKE YOU Adele i/
(olumbia

GOOD TIME 0wl ity & (arly Rae Jepsen
604/SchodtBoy/Interscope/Republic

TAKE CARE Drake Featuring Rihanna
Young Money/Cash Money/Republic

TURN ME ON David Guetta Featuring
Nicki Minaj What A Music/Astratwerks/Capitol
THE ONE THAT GOT AWAY
Katy Perry Capital

FEEL SO CLOSE (alvinHarrisUllra
AS LONG AS YOU LOVE ME
Justin Bieber Featuring Big Sean SchaolBoy/
Raymond Braun/Istand/IDJMG

PARADISE (oldplay Capito)
DRUNK ON YOU Luke Bryan Capital
Nashuille

WHERE HAVE YOU BEEN
Rihanna SRP/Def Jam/IDIMG

BLOW ME (ONE LASTKISS)
PInkRCA

DANCE (A%$$) Big Sean Featuring

Nicki Mina) 6.0.0.0./Def lam/IDIMG
49 SPRINGSTEEN Eric Church £ Nashullle
50 WANTED Hunter Hayes Atlantic Nashvile/\iMN

A deeper version of this chart
appears on biliboard.biz

Social 50 Artists

POS. ARTIST (mprint/{atel

1 JUSTIN BIEBER SchoolBoy/
Raymond Braun/island/IDIMG

ADELE il/Columbia

RIHANMNA SRP/Del Jam/IDJME

KATY PERRY (apitol

LADY GAGA Streamline/KonLive/Interscope
TAYLOR SWIFT &ig Machine

ONE DIRECTION S$Y(0/Columbia
SHAKIRA sany Music Latin/Epic

NICKI MINAL Young Money/

Cash Money/Republic

SKRILLEX Big Beal/OWSLA/AHantic
PITBULL Hr. 305/Famaus Artist/Polo
Grounds/Sony Music Latin/RCA

12 EMINEM Web/Shady/Afermath/Interscope

wEeNOuLAWNN
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13 DAVID GUETTA Whal & Music/
Astralwerks/Capitol

14  LMFAO Party Rock/william/(hetrytres/interscope

15  PSY Y6/SchoolBoy/Republic

16 CHRIS BROWN R(A

17 JENNIFER LOPEZ [sland/ID/MG

18 LINKIN PARK Machine Shop/Warner Bros.

19 SELENA GOMEZ Hallywaod

20 BRUNO MARS Eektra

21  LIL WAYNE Young Money/
Cash Money/Republic

22 BRITNEY SPEARS R(A

23 WIZ KHALIFA Rostrum/Atiantic

24 BEYONCE Parkwood/Calumbia

25 DRAKE Young Money/Cash Maney/Republic

26 BOYCE AVENUE ipeice

27 COLDPLAY (apitol

28 AVRIL LAVIGNE fpic

29 SNOOP DOGG Dogyyslyle/Priarity/Capital

30 DEMILOVATO Hollywaod

31 CIMORELLI Republic

32 MICHAEL JACKSON MJl/Enic

33 JUSTIN TIMBERLAKE R(A

34 THE BLACK EYED PEAS Interscope

35 50 CENT Shady/Attermath/Interscope

36 DON OMAR Orfanalo/Machele/UMLE

37 USHERGRG

38 PINKGEA

39 MAROON 5 AtM/ctone

40 ALICIAKEYSR(A

41  FLO RIDA Poe Boy/Atlantic

42 CHRISTINA GRIMMIE Unsigned

43 MILEY CYRUS Hollywood

44 MATTYB Unsigned

45 YOUR FAVORITE MARTIAN
Your Favorite Martian

46 CARLY RAE JEPSEN
604/SchoolBoy/Interscops

47 WALK OFF THE EARTH
Slapbash/Columbia

48 LINDSEY STIRLING Eridyelone

49 MICHEL TELO Pantannal/Rge.
Sony Music Latin

50 GREEN DAY Raprise/Warner Bros

Uncharted Artists

POS. ARTIST MySoace Page
1 DJ BL3ND www.myspace.com/
blendizzy

2 TRAPHIK www.myspace.com/traphik

3 SUNGHA JUNG www.myspace.com/
jungsungha

4  NOISIA wwwmyspace.com/denoisia

5 TYLER WARD www.myspace.com/

Fylerward

[ MADDI JANE www.myspace.com/
maddijanemusic

7 PRETTY LIGHTS www.myspace.com/
prettylights

8 PORTA www.myspace.coim/portal

9  PITTY www.myspace.com/bandapitty

10 MAREKHEMMANN
Wwwmyspace.com/marekhemmann

11 GRAMATIK www.myspacecom/gramatik

12 DAVE DAYS www.myspace.com/davedays

13 UMEK www.myspace.com/dumek

14 METRONOMY WWW.
MYSPACE.COM/METRONOMY

15 AEROPLANE wwuw.myspace.tom/
agroplanemusiclove

16  YANN TIERSEN www.myspace.com/
yanntierseninprogress

17 STAR SLINGER www.myspacecom/
starsiingermusic

18 BORGORE www.myspace.com/borgore

19 JOTA QUEST www.myspace.com/jotaquest

20 NICOLAS JAAR
wiww.nyspace.com/nicolasjaar

21 GOD IS AN ASTRONAUT
wwwmyspace.com/Jodisanastronaut
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THE BLOODY BEETROOTS - wirk.myspace.comy/hadouken
DEATH CREW 77 www.myspace.com/ 50 FOALS wwwmyspace.com/faals
Inebloodybeatroots
23 YUNA www.amysnace.com/vuna
24 ANATHEMA www.myspace.com/
weareanathema ()ﬂ 'D(‘milnd
25  C2C www.myspace.com/c2ed]s Song‘s j\ ['tists
26 GOLD PANDA www.myspace.com/
yoldpanda POS. ARNIST (Charted Tilies) Imprint/uavel
27 MEYTAL COHEN www.myspace.com/ 1  FUN. 3)Fueled By Ramen/RRP
dewwaterpriest 2 DRAKE (10) Young Money/Cash Money/
28 SHLOHMO www.myspace.com/shlomoshun Republic
29 MORD FUSTANG www.myspace com/ 3 CARLY RAE JEPSEN (1) 604/
mardfustang SchoolBoy/Interscope
30 ALYSSA BERNAL www.myspace.com/ 4 MUMFORD & SONS (14} Gentieman
alyssabernal 0f The Road/RED/Glassnote
31 ONRA wwwmysgaceom/ons 5 FLO RIDA (4) Poz Boy/Atfantic
32 COM TRUISE www.myspace.com/ 6 MAROONM 5 (3) A&M/Octone/Interscope
Iamcomiruise 7 NICKI MINA.J 8 Young Money/Cash
33 CAPITAL INICIAL www.myspace.com/ Maney/Republic
capitalinicial 8  GOTYE () Sampes 1 Seconds/Fairfas Republic
34 MAXIMUM BALLOON wuw. 9  ELLIE GOULDING i2) therrytres/
myspace.com/maximumballagn Interscope
35 ORELSAN www.myspace com/orelsan 10 JUSTIN BIEBER (4)
36  DATSIK www.myspace.com/didatsik SchoolBoy/Raymand Braun/Island/1DIMG
37 SUPERMAN IS DEAD wwwmyspace, 11 RIHANNA (3) SRE/Def Jam/IDIMG
com/supermanisiead 12 ONEDIRECTION (3} §Y(0/Columbia
38 LOS HERMANOS www.myspace.com/ 13  CALVIN HARRIS (1) deConstruction/Fly 5 LIGHTS Ellie Goulding Cherrytree/interscope 37 FADED Tyga Featuring Lil Wayne 3 GOD GAVE ME YOU Blake Sheiton
loshermanas Eye/Ultra/Roc Nation/Calumbia 6 PAYPHONE Maroon 5 Featuring Wiz Young Maney/Cash Money/Republic Warner Bros. Nastudlle/WHN
39 GIRL TALK www.myspate.com/giltalk 14 THE WANTED (1} Khalifa A&M/Octone/Interscape 38 WEFOUND LOVE Rihannafeaturing = 4 DIRT ROAD ANTHEM lJason Aldean
40 JESUS ADRIAN ROMERO wuw. Global Talent/Mercury/IDIMG 7 MERCY Kanye West, Big Sean, Pusha T, 2 Calvin Harris SRP/Dof lam/IDIMG Broken Bow
myspace.comy/jesusadriannet 18 2 CHAINZ (5) Def Jlam/IDIMG Chainz 6.0.0.0./Roe-A-Fella/Def lam/IDIMG 39 SCARY MONSTERS AND NICE 5 SOMEBODY THAT | USED TO
41 T. MILLS www.myspacz.com/tmills 8 WHAT MAKES YOU SPRITES Skrillex Big Beal /Atiantic/RRP KNOW Gotye Featuring Kimbra
42 FELGUK www.myspace.com/felguk BEAUTIFUL One Direction SY(D/Columbia 40 GOOD TIME 0wl City & Carly Rae Jepsen Samples ‘n’ Secands/Fairfax/Republic
43 BONDAN PRAKOSO & D d - 8  STARSHIPS Nicki Minaj Youna Money/Cash 604/5choolBoy/Interscope/Republic 6 CALL ME MAYBE (arlyRae Jepsen
FADE2BLACK www.myspace com/ ()“" eI hongs Money/Republic 41 GANGNAM STYLE PSY SchoalBoy/ 604/SchoolBay/ Interscapa
bondantadeZblack 10 FEEL SO CLOSE (alvinHartis Ullra Republic 7 STRONGER (WHAT DOESN'T
44 ARCHITECTS UK www.myspate.com/ POS. TITLE Artist limprint/Label M WILD ONES FloRida Featuring Sia 42 STRONGER (WHAT DOESN'T KILL YOU) Kelly Uarkson 15/RC4
architectsuk 1 SOMEBODY THAT I USED Poe Boy/Atlantic KILL YOU) Kelly Clarkson 19/RCA 8 DRUNK ON YOU LukeBryan
45 TOKIMONSTA wwmyspacecom/iokibeats TO KNOW Gotye Featuring Kimbra | 12  GLAD YOU CAME The WantedGiobal | 43 IT'S TIME Imagine Dragons KIDinakORNER/ Canilol Nashville
46 NETSKY www.myspace.com/netshymusic Samples ‘n’ Seconds/Fairtax/Republic Talent/Mascury/IDIMG Interscape 9  WE ARE YOUNG fun. Featuring
47 POETS OF THE FALL wawmyspace. |~ 2 WE ARE YOUNG fun. Featuring 13 BOYFRIEND JustinBieber ScinolBay/ 44 PARADISE Coldplay (apitol Janelle Monae Fueled By Ramen/RRP
om/poetsafthelall Janelle Monae Fugled By Ramen/RRP Raymond Braun/|siand/IDIMG 45 WHERE HAVE YOU BEEN 10 YOUNG, WILD & FREE
48 EMANCIPATOR www.myspace com/ 3  CALL ME MAYBE (arly Rae Jepsen 14  MIDNIGHT CITY M83. M83/Mute/Capital Rihanna SkP/Det Jam/IDIMG Snoop Dogg & Wiz Khalifa Featuring
emanipator 604/5choolBoy/Interscops 15 WHISTLE Flo Rida Pos Boy/Atlantic 46 YOUNG, WILD & FREE SnoopDogg Bruno Mats Rostrum/Atiantic/RRP
49 HADOQUKEN! 4  SOME NIGHTS fun, fusled By Ramen/RRP 16 TAKE CARE Drake Featuring Rihanna & Wiz Khalifa Featuring Bruno Mars Rostrum/ 11 PONTOON Little Big Town
Youny Money,Cash Money/Republic Doagystyle/Allantic/RRP Capitol Nashvilla
ELLIE THE MOTTO Drake Featuring Lil Wayne 47 CLIMAX UsherRiA 12 1DON'T WANT THIS NIGHT
GOULDING Youny Mongy/Cash Monay/Republic 48 WANT U BACK Cher Lloyd SYCO/Epic TO END Luke Bryan Capilol Hashville
TITANIUM David Guetta Featuring Sia 49 SCREAM lsher k(A 13 IT WILL RAIN Bruno Mars Summil/
Whal A Music/Astratwerks/Capitol 50 DONT WAKE ME UP (hris Brown RCA Chop Shap/Elektra/Atiantic
TOO CLOSE Alex lare Republic 14 ROLLING IN THE DEEP Adele XL/
WON'T GIVE UP lason Mraz Atiantic/ Columbia
RRP . . 15 SOMEONE LIKE YOU Adele i/
DRIVE BY Train (olumbia ngton(‘s ArnStS Celumbia
LITTLE TALKS 0f Monsters And Men 16 WHISTLE Fio Rida Poe Bay/Atiantic
Republic POS. ARTIST ((harted 1jtlas) imprint/Label 17  HOW TO LOVE Lil Wayne Young Money/
NI**AS IN PARIS Jay I KanyeWesthor = 1 LIMFAO (2) Party Rockfwilli.am/ Cash Money/Republic
A-Fella/Roe Nation/Det lam/iDIMG Cherrytres/Interscope 18 MAKE ME PROUD Drake featuring
AS LONG AS YOU LOVE ME 2 ADELE 1) XL/Columbia Nicki Minaj Young Money/Cash Maney/Republic
Justin Bieber Featuring Big Sean SchoolBoy/ 3 LUKE BRYAN () (apitol Nashville 19 MR. WRONG Mary J. Blige Featuring
Raymand Braun/|siand/IDIMG 4  JASON ALDEAN (5) Broken Bow Drake Matriarch/Geften/Interscape
PUMPED UP KICKS Foster The 5 DRAKE () Young Meoey/tash Maney/Republic |~ 20 SET FIRE TO THE RAIN Adele
People StarTime Int'|/Calumbia 6 TOBY KEITH (1) Show Dog-Universal XL/Columbia
SAIL AWOLNATION Red Bull 7  BLAKE SHELTON (1) 21 WEFOUND LOVE
HYFR (HELL YEAH F*****G Warner Bros, Nashwille/ WMN Rihanna Featuring Calvin Harris
RIGHT) Drake Featuring Lil Wayne Young 8  LIL WAYNE (14 SRP/Lef Jam/IDIME
Manay/Cash Money/Rapulilic Young Money/Cash Money/Republic 22 PARTY ROCK ANTHEM [MFAQ
NO LIE 2 (hainz Featuring Drake Def lam/IDIMG 9  RIHANNA () SRP/Det Jam/IDIMG Featuring Lauren Bennett & GoonRock Party
WIDE AWAKE Katy Perry Capitol 10 BRUNO MARS (5) Elekira/Atlantic Rock/will iam/Cherrytree/Interscope
EVERYBODY TALKS Heon Trees A deeper version of this chart 23 MOVES LIKE JAGGER Maroon
Mercury/|DING @ appears on billboard.biz 5 Featuring Christina Aguilera A&M/Octone/
ONE MORE NIGHT Maroon 5 A&M/ Interscope
Octone/nterscope 24 RACK CITY Tyga Youny Money/Cash
RACK CITY Tyga Young Money/ 5 Money/Republic
Cash Morew/Republi Ringtones 25 SPRINGSTEEN Eric Church i Hashile
BANGARANG Skrillex Featuring Sirah A deeper version of this chart 2
Bin Beat/OWSLA/Atlantic/RRP POS. THLE Arilst linprintfLabel @ appears on billboard.biz b
HO HEY The Luminears Dualtone 1 SEXY AND | KNOW IT g
LEVELS AviciiLevels/Veratong/ LMFAO Party Rock/will.i.am/Cherrytree/ £
Atom Empira/interscope Interscope E
THINKIN BOUT YOU Frank Dcean 2  RED SOLO CUP TobyKeith o
Def Jam/IDIMG Show Dog-Universal &
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Top R&B/
Hip-Hop Artists

POS. ARTIST [mprint/Label

1 DRAKE Young Money/Cash Money/

Republic

RIHANNA SiP/Det Jam/IDIMG

NICKI MINAJ Young Money/

Cash Monay/Republic

4  LIL WAYNE Young Money/
Cash Money/Republic

5 CHRISBROWN A

6 BEYONCE Parkwood/(olumbia

7 TYGA Young Monay/Cash Money/
Republic

8 USHERH®A

9 2 CHAINZ Def lam/IDIMG

10 KANYE WEST Roc-A-Felia/Def Jam/
1DIMG

11 TREY SONGZ Songhook/Mlantic

12 WIZ KHALIFA Restrum/Atiantic

13 RICK ROSS Maybach/
Slip-N-Slide/Def lam{IDING

14  YOUNG JEEZY (T6/Def lam/IDIMG

15 JAY-Z RocNation

16 MARY J. BLIGE Malriarch/Geffen/
Interscope

17 J. COLE FRoc Nation/Columbia

18 BIG SEAN 6.0.0.0./Def Jam/IDIMG

19 PITBULL M. 305/Pola Grounds/RCA

20 WALE Maybach/Warner Bros,

21  MIGUEL ByStorm/Black lce/RCA

22 B.O.B RebelRock/Grand Hustla/Atlantic

23 EMINEM Web/Shady/Aitermath/
Interscope

24 FRANK OCEAN Def Jam/IDIMG

25 FUTURE A-l/fresbandz/Epic

w N

Top New R&B/
Hip-Hop Artists

POS. ARTIST Impriot/Label
2 CHAINZ Def lam/IDIMG
FRANK OCEAN Det lam/IDIMG
FUTURE A-/Freebandz/Lpic
MEEK MILL Mavbach/Warner Bros
CAS$H OUT Bases [oadad/Epic
A deeper version of this chart
appears on billboard.biz

@UI-hmu..

Top R&B/
Hip-Hop Arti
—Duo/Group

POS. ARTIST [muriot/tabel .
1 MINDLESS BEHAVIOR
Streamline/Conjunction/Interscope
BAD MEETS EVIL Shady/Interscape
MACKLEMORE &
RYAN LEWIS Macklemore
THE ROOTS Def lam/IDIMG
ODD FUTURE 0dg Future

WwNn

Wb

Top R&B/
Iip-Hop Artists
—Female

POS. ARTIST Imprint/labe
RIHANMNA, SRP/Def Jam/IDIMG
2 NICKI MINAJ Yaung Money/
Cash Money/Republic
3 BEYONCE Parkwood/(olumbia
4 MARY J. BLIGE Matriarch/

Getfen/Interscape
5 WHITNEY HOUSTON Arista/RCA

Top R&B/
Hip-Hop Artists
—Male

bl

1  DRAKE Young Money/Cash Money/

Republic
2 LIL WAYNE Young Money/
Cash Money/Republic
CHRIS BROWN R(A
TYGA Young Money/Cash Maney/Republic
USHER (A

n bW

Top R&B/Hip-Hop
Imprints

POS. IMPRINT (Chatted Titles)

DEF JAM (58)
CASH MONEY (39
YOUNG MONEY (i7)
RCA (23

MAYBACH (i)
PARKWOOD (1)
ROC NATION (13)
SONGBOOK (1
GEFFEN (15)
REPUBLIC (3

'o'lﬂm\lﬂllﬂh“”—'

Top R&B/
Hip-Hop Labels

POS. LABEL (Charted Titles)

1 ISLAND DEF JAM
MUSIC GROUP (64)
REPUBLIC ()

RCA (71}

SONY MUSIC (1)
INTERSCOPE GEFFEN A&M (&)
WARNER BROS. (%))
ATLANTIC GROUP (3
CAPITOL. (19)

EONE (29)

TERROR SQUAD (I

EWNHMMANN

Top R&B/
Hip-Hop Albums
Artists

POS, ARTIST (Charted [ites) Imprint/tabe|

1 DRAKE (2) Young Money/Cash
Maney/Republic

2 RIHANNA (2) SRP/Def Jam/IDIMG

3 NICKI MINAJ (2} Youna Money/
(ash Money/Republic

4  YOUNG JEEZY (1)(TE/Def Jam/
IDIMG

5 MARY J. BLIGE (1) Matriarch/
Geffen/IGA

6 LIL WAYNE (3) Young Money/
Cash Money/Republic

7  CHRIS BROWN (R4

8  RICK ROSS (2)Maybach/Slip-N-Slide
/Def Jam/IDIMG

9 AMY WINEHOUSE (1) Republic

10 USHER(I)RGA

11 KENDRICK LAMAR (2)Top Dawg/
Aftermath/interscope/IGA

12 2 CHAINZ (7) Def lam/IDIMG

13  FRANKOCEAN (1) lef Jam/IDING

14 TREY SONGZ (3) Sonabook/
Atlantic/AG

15 BEYONCE (1) Parkwood/Columbia

A deeper version of this chart
appears on billboard.biz

DRAKE

Top R&B/
Hip-Hop Albums

POS, IMEAtist Imgrint/label

1 TAKE CARE Drake Young Money/
Cash Money/Republic

2  TALK THAT TALK Rihanna SRP/Def
lam/IlNG

3 PINKFRIDAY: ROMAN
RELCADED Nickl Minaj Young Money/
Cash Money/Republic

4 TM:103: HUSTLERZ AMBITION
Young Jeezy (TE/Det Jam/IDIMG

5 MYLIFE Il..THE JOURNEY
CONTINUES (ACT 1) Mary ). Blige
Matriarch/Geffen/IGA

6 THA CARTER IV Lil Wayne Young
Maney/Cash Money/Republic

7  WATCH THE THRONE lay 7 Kanye
West Roc-A-Fella/Roc Nation/Det lam/IDING

8 GOD FORGIVES, | DON'T Rick
Ross Mayhach/Slip-N-Slide/0ef lam/IBIMG

9 LIONESS: HIDDEN

-
= 0o

1

12

13

15

16

17

19

20

21

TREASURES Amy Winehouse Republic
LOOKING 4 MYSELF Usher (A
BASED ON A T.R.U.STORY?
Chainz Def lam/IDIMG

CHANNEL ORANGE

Frank Ocean

Def Jam/IDIMG

4 Beyonce Parkwood/Columbia
FORTUNE Chris Brown k(4

KANYE WEST PRESENTS
GOOD MUSIC CRUEL SUMMER
Various Artists .0.0.0./Def Jam/IDIMG
GOOD KID, M.A.A.D CITY Kendrick
Lamar fop Dawa/Altermath/Interscopa/iGA
LIFE IS GOOD NasDaf Jam/IDIMG
CARELESS WORLD: RISE OF
THE LAST KING Tyga Young Monsy/
Cash Money/Republic

BACK TO LOVE Anthony Hamilten
Mister's Music/ROA

CHAPTER V Trey Songz Songtiook/
Alantic/AG

COLE WORLD: THE SIDELINE
STORY . Cole Roc Nation/Columbia

DECEMBER 22, 2012 |

22

23

24

25

26

27
28

29
30
3

32

33
34

35
36

AMBITION Wale Maybach/Marner Bros,
MAYBACH MUSIC GROUP
PRESENTS: SELF MADE 2
Various Artists Maybach/Def Jam/Warner Bros,
STRANGE CLOUDS B.o.B
RebelRock/Grand Hustle/Atlantic/AG
PLANET PIT PitbullMr. 305/

Palo Grounds/4/RCA

OPEN INVITATION Tyrese

Voliron Rezordz

BLUE SLIDE PARK Hac Miller Rostrum
DREAMS AND NIGHTMARES
Meek Mill Maybach{Warner Bros.

CAMP Childish Gambino Glassnole
PROJECT X Soundtrack WaterTower
PLUTO Future A-1/Freebandz/Epic

PINK FRIDAY Nicki Minaj Young Maney/
Cash Money/Republic

WRITE ME BACK R. Kelly R(A
LOVE AFTER WAR Robin Thicke Star
Trak/Getfen/IGA

IMMORTAL Michael Jackson M/ )/Epic
#1 GIRL Mindless Behavior Streamling/
Conjunction/interscope/iGA
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THE
YEARIN

MUSIC

37

a

a3

£

NEW LIFE Monia #(A
KALEIDOSCOPE DREAM Higuel
ByStorm/Black lce/RCA

ROLLING PAPERS WizKhalifa
Rostrum/Atlantic/AG

HELL: THE SEQUEL (EP) Bad
Meets Evil Shady/Interscapa/16A
RADIOACTIVE YelaWolf Ghet-0-Vision/
Shady/DG{ /Interscopa/IGA

MAC + DEVIN GO TO HIGH
SCHOOL (SOUNDTRACK) Snoop
Dogg & Wiz Khalifa Rostruny/Dogaystyle/Atiantic/AG
FOOD & LIQUOR II: THE GREAT
AMERICAN RAP ALBUM PT.1
Lupe Fiasco st & I5th/Atlantic/AG

THE DREAMER / THE BELIEVER
Common Think Comman/Wamer Bros,

THE MF LIFE Melanie Fiona SRC/Republic
LOUD Rihanna SRE/Def Jam/IDIMG

a7
48
a8

50

b

THINK LIKE A MAN Soundtrack Epic
F.A,M.E. Chris Brown live/RCA

THE HEIST Macklemore & Ryan Lewis
Macklemare

UNDUN The Rools Def Jam/IDIMG

Adeeper version of this chart
appears on billboard.biz

Top R&B/
Hip-Hop Albums
Imprints

POS. (MPRINT {Charted Titles)

1

2
3
4

DEF JAM (19)
CASH MONEY (3)
YOUNG MONEY (8
RCA)

5 MAYBACH®
6 REPUBLIC 5
7  ATLANTIC (B
8 SRP®)

9 GEFFEN ()

10 ROC NATION (4

Top R&B/
Hip-Hop Albums
Labels

POS. LABEL (Charled Tilles)

1 REPUBLIC(I)

2 ISLAND DEF JAM
MUSIC GROUP (19

RCA (10)

INTERSCOPE GEFFEN A&M (I7)
ATLANTIC GROUP (15
WARNER BROS. ()
COLUMBIA ()

EPIC (%)

VOLTRON RECORDZ (j)
EONE (15

-
ommumu’taw

Top R&B/Hip-
Hop Albums
Distributors

POS. DISTRIBUTOR ({uile
UNIVERSAL (72)
SONY MUSIC (53)
WEA (i)
INDEPENDENTS (161
EMM (12)

0moh NN -

Hot R&B/
Hip-Hop Songs
Artists
POS. ARTIST {Charted Titles) Imprint/Label
1 DRAKE (20) Young Money/Cash
Money/Republic
2 BEYONCE (5} Parkwood/(olumbia
3 TREY SONGZ (8) Sonybook/Atlantic
4 CHRIS BROWN (12 R(A
5 USHER (54
6
7
8

WALE (8) Maybach/Warnes Bros.
MIGUEL (&) ByStorm/Black lce/RCA
LIL WAY NE (26) Youna Money/
(ash Money/Republic

9 2 CHAINZ (12) Def Jam/IDIMG

10 RICK ROSS (22) Maybach/Slip-N-Slide/
Daf Jam/IBIMG

M J. COLE (5 Roc Nation/Columbia

12 NICKIMINAJ (14
Young Money/Cash Money/Republic

13 KANYE WEST(I0)
foc-A-Fella/Roc Nation/Def Jam/IDIMG

14 FUTURE (9) A-lfFreetiands/Epic

15  BIG SEAN (8)6.0.0.0,/0et lam/IDIMG

Adeeper version of this chart
appears on billboard.biz

Hot R&B/
ITip-op Songs
POS. 1T ist Imprint/Label
1 LOVE ON TOP Beyonce
Parkwood/Columbia

2 CLIMAX UsherR(a

3 LOTUS FLOWER BOMB Wale
Featuring Miguel Maybach/Warner Bros.

4  THE MOTTO Drake featuring Lil Wayne
Young Money/Cash Money/Republic

5 MERCY Kanye West, Blg Sean, Pusha T,

~N o

10

12

13

14
15

16
17

18

19

20

21

22

24

25

26

27

28

29

30

n

32

33

34

35
36

37

38

39

40

41

42

47

2(hainz G.0.0.D./ROC-A-
FELLA/DEF JAM/IDJMG
ADORN Miguel ByStorm/Black fre/RCA
HEART ATTACK Trey Songz
Songbook Atlantic

NO LIE 2 (hainz Featuring Drake

Def Jam/IDiMG

STRIP Chris Brown Featuring Kevin K-MAC
McCall RCA

MAKE ME PROUD Drake Featuring
Nicki Minaj Young Money/Cash Money/Republic
NI**AS IN PARIS Jay Z Kanye West Roc-
A-FellafRoc Nation; Def lam/1DIMG
NOBODY’S PERFECT J. (ole
Featuring Missy Elfiott Roc Nation/Columbia
DRANK IN MY CUP Kirko Bangz M6/
Unauthorized/Warner Bros.

LEMME SEE Usher Featuring Rick Ross RCA
BIRTHDAY CAKE Rihanna Fealuring
Chris Brown SRP/Det fam/IDIME

CASHIN' QUT Cash Dut Bases Loated/Epic
PARTY Beyonce Featuring Andre 3000
Parkwood/Columbia

UP! LoveRance Fealuring lamSu & Skipper
or 50 Cent Studd Life/Interscope
ANOTHER ROUND Fat Joe Featuring
Chris Brown Terror Squad

DANCE (A$$) Big Sean Featuring
Minaj 6.0.0.D./0ef fam/IDJMG

LEAVE YOU ALONE Young Jeezy
Fealuring Ne-Yo CTE/Det Jam/IDING

STAY Tyrese Voitron Recordz/Capitol

BAG OF MONEY Wale Featuring
Ross, Meek Mill & T-Pain Mayhach/Wamer Bros.
THANK YOU Estelle Home School/Atlantic
CAN'T GET ENOUGH J. (ole
Featuring Trey Songz Roc Nation/Columbia
MR. WRONG Mary J. Blige

Featuring Drake Matriarch/Geffen/Inferscope
TONIGHT (BEST YOU EVER
HAD) John Legend Featuring Ludacris Epic
| DO Young Jeezy Fealuring Jay-Z & Andre
3000 CTE/Def Jam/I0IMG

TAKE IT TO THE HEAD
DJKhaled Featuring Chris Brown, Rick Ross,
Nicki Mina) & Lil Wayne We The Best/

Young Maney/Cash Money/Republic

POP THAT French Montana Featuring
Rick Ross, Drake, Lil Wayne Bad Boy/Interscope
RACK CITY Tyga Young Money/

(ash Money/ Republic

CREW LOVE Drake Featuring

The Weeknd Young Maney/Cash Money/Republic
DANCE FOR YOU Beyonce
Parkwaod/Columbia

PUT IT DOWN Brandy Featuring
Chris Brown Chamefeon/RCA

4 AM Melanie Flona SRC/Republic

TURN ON THE LIGHTS Future
A-V/Freebandz Epic

YOU THE BOSS Rick Ross Featuring
Nicki Minaj Slip-N-Slide/Maybach/De! Jam/IDIMG
AYY LADIES Travis Porter Featuring
Tyga Porter House/RCA

THAT WAY Wale Featuring

Jeremih & Rick Ross Maybach/Warner ros
SEX AIN'T BETTER THAN LOVE
Trey Songz Songhook /Atlantic

AMEN Meek Mill Featuring Drake
Maybach/Warner Bros.

PRAY FOR ME Anthony Hamilton
Mister's Music/RCA

LOVE AFTER WAR

Robin Thicke Star Trak/Geffan/Interscope
DIVE IN Trey Songz Songbook/Atlantic
BEEZ IN THE TRAP

Nicki Minaj Featuring 2 Chainz Young Meney/
{ash Mongy/Republic

THINKIN BOUT YOU

Frank Ocean Def Jam/IDIMG

REFILL Elle Vamer MBK/RCA

BANDZ A MAKE HER DANCE
Juicy I Featuring Lil Wayne & 2 Chainz

Kemosabe/(olumbia

49 SHE WILL Lil Wayne Featuring Drake
Young Maney/Cash Money/Republic

50 ENOUGH OF NO LOVE
Keyshia Cole Featuring Lil Wayne Geffen/Interscope

A deeper version of this chart
appears on billboard.biz

Hot R&B/
Hip-Hop Songs
Imprints

POS, IMPRINT (Charled fitles)
DEF JAM (39)

RCA (18

MAYBACH (1)
CASHMONEY (i)
YOUNG MONEY (29)
PARKWOOD 5
ROC NATION (9
SONGBOOK (5]
GEFFEN (10
G.0.0.D. ()

-O-uw-immauu-

Hot R&B/Hip-ITop
Songs Labels

POS. LABEL (Charted [ities)

1 ISLAND DEF JAM
MUSIC GROUP (15)
RCA (i)

REPUBLIC (4}
COLUMBIA (1)
WARNER BROS. (2}
ATLANTIC (22)
INTERSCOPE 28)
EPIC 15

CAPITOL (1))

0 EONE (14

weNOULWUN

-
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Tlot R&B{f
Hip-Hop Songs
Producers

Mainstream
R&B/Hip-Hop
Songs

POS, PRODUCER ((harted [(lles)

1 T-MINUS (8

2  MICHAEL “MIKE WILL
MADE-IT" WILLIAMS (5)
DA INTERNZ (3}

RICO LOVE (1

WESLEY “DIPLO” ENTZ ()
BEYONCE KNOWLES (5
SHEA TAYLOR (5
JERMAINE LAMARR “J.”
COLE @)

9 JERRIN HOWARD (1)

10 KANYEWEST())

A deeper version of this chart
appears on billboard.biz

©NON LW

Mainstream
R&B/Hip-Hop
Artists

POS. MATIST ((harted Tilles) imprint/Label

POS. TITLEArtist |mprint/Label

1 LOTUS FLOWER BOMB
Wale Featuring Miguel Maybach/
Warner Bros.

2 NOBODY'S PERFECT ). (ale
Featuring Missy Elliott Roc Mation/Columbia

3 CLIMAX Usherk(d

4 LEMME SEE Usher Featuring
Rick Ross RCA

5 NO LIE 2 Chainz Featuring Drake
Def lam/IDIMG

6 THE MOTTO Drake Featuring Lil Wayne
Young Money/Cash Money/Republic

7  MERCY “Kanye West, Big Sean, PushaT, 2
Chainz” 6.0.0.0./Roc-A-Fella/Def lam/IDIMG

8  STRIP (hris Brown Featuring Kevin K-MAC
McCall Rca
HEART ATTACK Trey Songz
Sangbook/Allantic

10 CASHIN' OUT (ashout
Bases Loated,Epic

1 DRANK IN MY CUP Kirko Bangz
M6/ Unauthorized/ Warner Bros.

1 DRAKE (I5) Young Money/

(ash Maney/Republic

TREY SONGZ (1) Songbook/Atlantic

CHRIS BROWN (11)°(A

BEYONCE ) Parkwood /Columbia

USHER (4) RTA

WALE (7)

Maybach/Warner Btos,

RICK ROSS (1)

Maybach/Slip-N-Stide/Def Jam/IDIME

8 LIL WAYNE (19) Young Money/
{ash Money/Republic

9 2 CHAINZ (i0) Def lam/\DING

10 FUTURE (7) &-V/Freebandz/Tpic

oW hWEN

~

12 BIRTHDAY CAKE Rihanna featuring
Chris Brown SkP/Def Jam/IDIMG

13 ADORN Miguel ByStorm/Black lce/RCA

14 MAKE ME PROUD Drake Featuring
Nicki Minaj Young Money/Cash Money/Republic

15 BAG OF MONEY "Wale Featuring
Rick Ross, Meek Mill & T-Pain”
Maybach/Watper Bros.

16 PUTIT DOWN Brandy Featuring
Chris Brown Chamelean/RCA

17 DANCE (A$$) Big Sean Featuring
Nicki Minaj 6.0.0.0:/Def Jam/|IDIMG

18 | DO Young Jeezy Featuring Jay-1 &
Andre 3000 CTE/Def Jam/IDIMG

19 LOVE ON TOP Beyonce Parkwoud/
Columbia

20 TURN ON THE LIGHTS

@mhun -

24

25

b2

Future A-1/Freebandz/Tpic

POP THAT “French Montana
Featuring Rick Ross, Drake, Lil Wayne”

Bad Boy/Interscope

UP! LoveRance Featuring lamSu & Skipper
or 50 Cent Studd Life/Interscope

NI**AS IN PARIS Jay 7 Kanye West
Rac-A-Fella/Roc Nation/Def Jam/IDJMG
PARTY Beyonce Featuring Andre 3000
Parkwoad/Columbia

RACK CITY Tyga Young Money/

Cash Money/Republic

A deeper version of this chart

appears on billboard.biz

Mainstream
R&B/Hip-Hop
Imprints

POS. IMPRINT [Charled TiHes)

1
2
3
4
L]

bz

DEF JAM (30)
RCA ()

MAYBACH (13)
CASH MONEY (10)
YOUNG MONEY (1)

A deeper version of this chart

appears on billboard.biz

Mainstream
R&B/MHip-Hop
Labels

POS. LABEL ((harled Tilie)

ISLAND DEF JAM
MUSIC GROUP (34)
RCA 3l

REPUBLIC ()
WARNER BROS. ()
COLUMBIA ()

A deeper version of this chart

appears on billboard.biz

ANTHONY HAMILTON

Rhythmic Artists
POS. ARTIST (Charted Ii\i&; Imprint/Label

1
2

RIHANNA (8) SRP/Def Jam/ILMG
DRAKE (12) Young MoneyCash Mongy/
Republic

FLO RIDA (&) Pos Boy/Aliantic

NICKI MINAJ (15) Young Maney/Cash
Money/Republic

CHRIS BROWN (17 R(A
USHER (5 R4

DECEMBER 22, 2012 |

7
8
9

10

J. COLE (4)Roc Nation/{olumbia

WIZ KHALIFA (7) Rostrum/Atlanfic/RRP
TREY SONGZ (4) Songhook/Atlantic
TYGA (71 Young Money/Tash Money/ Reoublic

Rhythmic Songs

POS. NILEArtist Imprintflahe!

2

3

17

18
19

THE MOTTO Drake Featuring Lil
Wayne Young Money/Cash Money/Republic
TAKE CARE Drake Featuring Rihanna
Young Maney/Cash Money/Republic

YOUNG, WILD & FREE Snoop Dogy
& Wiz Khalifa Featuring Bruno Mars Rostrum/
Dogaystyle/Atlantic/RRP

'WE FOUND LOVE Rihanna Fealuring
Calvin Harris SkP/Def lam/IDIMG

DRANK IN MY CUP Kirko Bangz LM¢/
Unauthorized/Warner Bros.

MERCY Kanye West, Big Sean, Pusha T, 2
Chaing 6.0.0.0./Roc-A-Fella/Det lam/IDIMG
GOOD FEELING Flo Rida Poe Boy/
Atlantic

WORK OUT J. (ole fec Nation/Columbia
WHERE HAVE YOU BEEN
Rihanna SkP/Daf jam/IDIMG

NI**AS IN PARIS Jay Z Kanye West
Roc-A-Fella/Rac Nation/Def Jam/IDIMG

WILD ONES Flo Rida Featuring Sia

Poe Boy/Alantic

STARSHIPS Nicki Minaj Young Maney/
Cash Money/Republic

RACK CITY Tyga Young Money/

Cash Money/Republic

WORK HARD, PLAY HARD

Wiz Khalifa Rostrum/Riiantic/RRP

HEART ATTACK Trey Songz

Songhook /Atiantic

LEAVE YOU ALONE Young Jeezy
Featuring Ne-Yo CTE/Det lam/IDIMG

2 REASONS Trey Songz Featuring 1.
Songbook/Atlantic

CASHIN' OUT (ash Out Bases Loaded/Epic
DANCE (A$%$) Big Sean Fealuring

Nicki Minaj 6.0.0.0)./0ef Jam/IDIMG
WHISTLE Fio Rida Poe Boy/Atlantic
ASLONG AS YOU LOVE ME

2CHAINZ
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U1

Justin Bieber Featuring Big Sean SchoolBoy/ 3 BEYONCE (4) Parkwood/Columbia
Raymond Braun/lsland/IDING 4  R.KELLY (5R0A
22 TURN ME ON David Guetta Featuring 5 ESTELLE (2) Home School ftlantic
Nicki Minaj What A Music/Astralwerks/Capitol 6  TYRESE (3 Voltron Recordz/Capital
23 SCREAM Usherrca 7  MARY J. BLIGE (3)Matriarch/Geffen/
24 NO LIE 2 (hainz Featuring Drake Interscope
Daf Jam/IDIMG 8 JILL SCOTT (4) Blues Babe/Warner Bros,
25 LET'S GO (alvin HarrisFeaturing Ne-Yolllia = @ KEM (2) Republic
@ A deeper version of this chart 10 ERIC BENET (3) Primary Wave/lordan
appears on billboard.biz House/Capitol
Rhythmic Adult R&B Songs
Imprints
POSTMEAtst lnprintlabel
POS. INPRINT (Charled Tities 1 LOVE ON TOP Beyonce
1 DEFJAM() Parkwood/Columbia
2 CASHMONEY (21} 2  THANK YOU Estelle Hame School/Atlantic
2 YOUNG MONEY (i} 3 TONIGHT (BEST YOU EVER
4 RCA( HAD?) John Legend Featuring Ludacris Epic
5 POE BOY (1) 4 PRAY FOR ME Anthony Hamilton
@ A deeper version of this chart Mister's Music/RCA
appears on billboard.biz 5 LOVE AFTER WAR Rubin Thicke
Star Trak/Getten/Intarscope
6 BEAUTIFUL SURPRISE Tamia
. Plus VCapital
Rhy th mic I‘ Elb('l S 7 STAY Tyrese Voltron Recordz/Capitol
8  FEELIN' SINGLER. Kelly ktt
POS. LABEL {(hirled Titles) 9  WOO Anthony Hamilton Mister's Music/RCA
1 ISLAND DEF JAM 10 FOOL FOR YOU (e Lo Green
MUSIC GROUP (28) Featuring Melanie Fiona ot Phillip Bailey
2 REPUBLIC (%7} Radiculture, Elektra/Atiantic
3 RCA(Z) T CLIMAX Usherk(A
4 ATLANTIC (13} 12 YOU'RE ON MY MIND Kem Republic
5 COLUMBIA(() 13 REAL LOVE Eric Benet Primary Wave/
@ A deeper version of this chart Jordan House/Capitol
@ appearson billboard.biz 14 SHARE MY LOVER. Kelly k(A
15 BLESSED JillScott Blues Babe/Warner Bros.
16 ALL TIED UP Robin Thicke Star Trak/
% Geffen/Inlerscope
Adult R&B ATtists | 17 LaeLy st saersustio st
18 NEXT BREATH Tank Motame/
POS. Artist (Charted Titles) Imprint/Label Song Dynasty/Atlantic
1 ANTHONY HAMILTON (4 19 GO GET IT Mary Mary My Black/Columbia
Mister's Music/RCA 20 STAY TOGETHER ledisi Featuring
2 ROBIN THICKE (2) Star Trak/Geffen/ Jaheim Verve Forecast/Verve
Interscope 21  MR. WRONG Mary . Blige Featuring
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Drake Matriarch/Getlen/Interstope

ADORN Miguel &yStorm/Black lre/RCA
DON'T MIND Mary J. Blige Matriarch/
teffen/Interscope

LIFE OF THE PARTY (harlie Wilson
P Music/Jive/RCA

SO GONE (WHAT MY MIND
SAYS) Jill Scott Featuring Paul Wall

Blues Babe/Warner Bros

22

24

25

bz

A deeper version of this chart
appears on billboard.biz

Adult R&B
Imprints

POS. IHPRINT (Charled Titles)

RCA (1)
MISTER'S MUSIC ()
PARKWOOD (1)
GEFFEN (i)
EPIC ()
A deeper version of this chart
appears on billboard.biz

Adult R&B Labels

POS. LhBEL (Charted Titles
RCA (33)
CAPITOL (1)
ATLANTIC (9)
INTERSCOPE ()
COLUMBIA (9

Adeeper version of this chart
appears on billboard.biz

Rap Songs Artists

POS. ARTIST (Charted Titles] Imprint/Labe

1 DRAKE (14) Young Moriey/

Cash Money/Republic

J. COLE () Roc Nation/Columbia

2 CHAINZ (9)Def Lam/IDMG

LIL WAYNE (151 Young Money/

Cash Money/Republic

5  NICKIMINAJ & Young Money/
(ash Money/Republic

6 KANYE WEST (4] Roc-A-Fella/Roc
Nation/Def Jam/IDIMG

7 WALE i5) Maybach/Wamer Bros,

8  TYGA (6)Young Money/Cash Money/Republic

a FLO RIDA (5) Poe Bay/Alantic

10 BIG SEAN (7)6.0.00./0et Jam/IDIMG

&N

Rap Songs

POS. TITLE Artist [giint/Label

1 THE MOTTO Drake Featuring
Lil Wayne Young Maney/Cash Money/
Republic

2 MERCY Kanye West, Big Sean, Pusha T, 2
Chainz 6.0.0.0./Roc-h-Fella/Det Jam/IDIMG

3 NI*AS IN PARIS Jay 7 Kanye West
Roe-A-Felia/Roc Nation/Def Jam/IDIMG

4  DRANK IN MY CUP Kirko Bangz
LMG/Unauthorized, Warner Bros.

5  TAKE CARE Drake Featuring Rihanna
Yourig Money/Cash Money/Republic

6  NO LIE 2(hainz Featuring Drake Def lamy/IDMG

7  MAKE ME PROUD Drake Featuring
Nicki Minaj Young Money/Cash Money/Republic

8 CASHIN’ OUT (ashOut Bases Laaced/Enic

9 LOTUS FLOWER BOMB

Wale Featuring Miguel Maybach/Warner Bros

LEAVE YOU ALOMNE Young Jeezy

Featuring Ne-Yo CTE/Def Jam/IDINE

13
14

15
16
17
18

19

20

21

22
23

24

25

@

DAMCE (A$$) Big Sean Featuring
Nicki Minaj 6.0.0.0./0e! Jam/IDIMG

RACK CITY Tyga Youny Money/

Cash Maney/Republic

WORK OUT J. (ole Rac Nation/Calumbia
UP! LoveRance Featuring lamSu & Skipper
or 50 Cent Studd Life/Interscape

CAN'T GET ENOUGH J.(dle
Featuring Trey Songz Rac Nation/Columbia
NOBODY’S PERFECT J. (ole
Featuring Missy Elliott Roc Nation/ Columbia
WORK HARD, PLAY HARD
Wiz Khalifa Rostrum/Atiantic/RRP

POP THAT French Montana Fealuring
Rick Rass, Drake, Lil Wayne Bad Boy/Interscage
YOUNG, WILD & FREE Snoop Dagg
& Wiz Khalifa Featuring Bruno Mars Rostrum/
Doagystyle/Atiantic/RRP

TAKE IT TO THE HEAD

DJKhaled Featuring Chris Brown, Rick Ross,
Nicki Minaj & Lil Wayne We The Best/Young Money/
Cash Money/Rapublic

HEADLINES Drake Young Meney/

Cash Maney/Republic

GOOD FEELING flo Rida Poe Eoy/lantic
| DO Young Jeezy Featuring Jay-Z & Andre
3000 CTE/Det fam/IDIMG

BAG OF MONEY Wale Featuring Rick
Ross, Meek Mill & T-Pain Maybach/Warner Bros.
AMEN Meek Mill Featuring Drake Maybach/
Warner Bros.

A deeper versionof this chart
appears on billboard.biz

Rap Songs
Imprints

POS. IKPRINT ((harted Tillag)

@U‘lhmhd

CASH MONEY (20)

YOUNG MONEY (12}

DEF JAM (1)

ROC NATION (&)

MAYBACH (1}
Adeeper version of thischart
appears on billboard.biz

Rap Songs Labels

(2 3 ]

©S. LABEL (Charted Titles

REPUBLIC (3)
ISLAND DEF JAM
MUSIC GROUP (7))
WARNER BROS. (12)
COLUMBIA (¢)
INTERSCOPE (1)

A deeper version of thischart
appears on billboard.biz

b2

R&B/Hip-Hop
Digita I. Songs
Artists

POS. ARSI (¢harted [ifles) Imprint/Label
1 DRAKE (30) Young Money/
Cash Money/Republic

2 NICKIMINAJ (26) Young Money/
Cash Money/Republic
LIL WAYNE (34) Young Money/
Cash Money/Republic
TYGA (11) Young Maney/Cash Money/ Republic
WIZ KHALIFA (13) Rosirum/Atlantic
RIHANNA (7] SRP/Det Jam/IDIMG
KANYE WEST (14) 6.0.0.0,/Def Jam/IDMG
B.O.B (11 RebelRack/Grand Hustle/Atlantic
BIG SEAN (116.0.0.0,/0ef lam/IDIMG
0 WHITNEY HOUSTON

(22) Arista/RCA

VoNOU A w

-

R&B/
Hip-Hop Digital
Songs

POS. TIILE Artist [mprint/Labe!

1 YOUNG, WILD & FREE
Snoop Dogg & Wiz Khalifa Featuring
Bruno Mars Rostrum/Atlantic

2 THE MOTTO Drake Featuring Lil Wayne
Youna Money/Cash Money/ Republic

3 NI*AS IN PARIS Jay I Kanye West
Roc-A-Fella/Roc Nation/Def Jam/IDJMG

4 RACK CITY TygaYoung Money/

Cash Money/Regublic

5 MERCY Kanye Wes!, Big Sean, Pusha T, 2
Chainz G.0.0.0./Def Jam/1DIMG

6  TAKE CARE Drake Featuring Rihanna
Young Money/Cash Money/Republic

7  DANCE (A$$) Big Sean Featuring
Nicki Minj 6.0.0.0./Def fam/IDiMG
8 WORKHARD, PLAY HARD

Wiz Khalifa Rostrum/Allantic
9 SO GOOD B.o.BRebelRock fGrand Hustle/
Atfantic
SUPER BASS Nicki Minaj Young Money/
Cash Money/Rapublic
T WORK OUT J.Cole kot Nation/Columbia
12 INTERNATIONAL LOVE Pitbull
Featuring Chris Brown Mr. 305/Polo Gounds/}/RCA
13 FADED Tyga Featuring Lil Wayne
Youna Money/Cash Money/Republic
5 O’CLOCK T-Pain Featuring Wiz Khalifa
& Lily Allen Konvict/Nappy Boy/ive/RCA

10

14

15 NO LIE 2 (hainz Featuring Drake
Def lam/IDIMG

16  WOBBLE V... Youny Mogul/Reprise/
Warner Bios.

17 HEADLINES Drake Young Manay/
(ash Money/Republic

18 CLIQUE Kanye West, Jay-Z, Big Sean
G.0.0.0./Def Jam/IDIME

19 BIRTHDAY CAKE Rihanna SRp/

Def lam/IDIMG

LOSE YOURSELF Eminem Shady/
Interscope

21 CLIMAX Usher k(A

22 CASHIN’ OUT (aSh Out Bases Loaded,Epic
23 BOTH OF US B.0o.B Featuring Taylor Swift
RelelRock/Grand Hustle/Atlantic

I WILL ALWAYS LOVE YOU
Whitney Houston Arista/Legacy

MAKE ME PROUD Drake Featuring
Nickl Minaj Young Money, Cash Money/Republic

20

24

25

A deeper version of this chart
appears on billboard.biz




SWIFT: SARAH BARLOW; HAYES, WAHNER MUSIE NASHVILLE

TAYLOR SWIFT

Top Country
Artists
POS. KiTIST Imorint/Label

TAYLOR SWIFT Big Machine
JASON ALDEAN Brojen 8

oA W

DUSTIN LYNCH Broken Bow
JANA KRAMER FieklraKashville/WHN
FLORIDA GEORGIA LINE
Republic Nastwille

LUKE BRYAN (apitol Nashville
LADY ANTEBELLUM
Capitol Nashville
CARRIE UNDERWOOD
19/Arista Kashuille
ERIC CHURCH Ml Kashville
ZACBROWN BAND
Southérn Ground/Atlantic
8  BLAKE SHELTON Warner Bros /WHN
9  TOBY KEITH show Dog-Universal
10 KENNY CHESNEY Blue (hair/
Columbia Nashuille
11 THE BAND PERRY Republic Nashyille
12 TIM MCGRAW Big Machine
13 MIRANDA LAMBERT R(ANashyille
14 RASCAL FLATTS Big Mathine
15 LIONEL RICHIE Mercury
16 LEEBRICE (uth
17  HUNTER HAYES Atantic/WHN
18 SCOTTY MCCREERY
19/Interscope /Mercury
19 BRANTLEY GILBERT Valory
LITTLE BIG TOWN Capitol Nashville
21 JAKE OWEN R{ANashville
22 DIERKS BENTLEY (apitol Nashville
23 KIP MOORE M(ANashville
JOSH TURNER MCA Nashuille
25 ELIYOUNG BAND Republic Nashville

A deeper version of this chart
appears on billboard.biz

L BoWN -

N o

Top Country
Artists
—Duo/Group

POS. ARTIST [marint/iagel

1

mos W

LADY ANTEBELLUM

Capitol Nashville

ZAC BROWN BAND

Southern Ground/&tfantic

THE BAND PERRY Republic Nashvillz
RASCAL FLATTS &ig Machine
LITTLE BIG TOWN (apitol Nashuille

Top Country
Artists—Female

POS. ARTIST [mgrint/Labe

1
2

3
a
5

TAYLOR SWIFT Big Machine
CARRIE UNDERWOOD

19/Arista Mashuille

MIRANDA LAMBERT RCA Nashvilie
JANA KRAMER [lektraNashville/ WhN
MARTINA MCBRIDE Republic Nashville

Top Cou ntr]y
Artists—Male

Top New Country
Artists

. ARTIST Imprint/label

1 HUNTER HAYES Atlantic/WMN
2 KIP MOORE H(ANashville

POS. ARTIST |mprint/Latiel

1
2
3
4
5

JASON ALDEAN Broken Bow
LUKE BRYAN (apita] Nashville

ERIC CHURCH EMI Nastille
BLAKE SHELTON Wamer Bros./WHN
TOBY KEITH Show Dog-Universal

Top Country 2 Captl eshulle
o < 5 LIONEL RICHIE (1) Mercury/UMGN
In]pl ‘ntb 6 ZACBROWN BAND () foar/
POS. IMPRINT (Charted Tilles) Southern Ground/Atlantic/AG
1 CAPITOL NASHVILLE (3) 7 CARRIE UNDERWOOD (I}
2 BIG MACHINE (22 18/Arsta Nashwille/SMN
3 RCA NASHVILLE (%) 8 SCOTTY MCCREERY (3
4 BROKENBOW/()) 16/Mercury/Interscope/UMGN
5 MCA NASHVILLE () 9 ERIC CHURCH (1) EMt Nashville
6 REPUBLIC NASHVILLE (1) 10 BLAKE SHELTON (%) Warner Bros /WHN
7 MERCURY (i1 11 KENNY CHESNEY (Z)Biue thair/
8 CURB( Columbia Nashuille/SHN
9 190 12 THE BAND PERRY () fenubiic
10 WARNER BROS. () Hashyille/BMLG
13  TOBY KEITH (3} Show Dog-Universal
14 RASCAL FLATTS (3) Big Machine/BMLG
~ 15 MIRANDA LAMBERT (R(4
Top Country NS
Ilﬂbt'ls @ A deeper version of this chart
s on billboard.biz
{Charted Tites!
1 BIG MACHINE LABEL
GROUP (51)
2 CAPITOL NASHVILLE (0) Top Country
3 SONYMUSIC NASHVILLE (%) Albums
4 UNIVERASL MUSIC GROUP
NASHVILLE (37} POS. TITLE Artist [mprint/Label
5 WARNERMUSICNASHVILLE(39 | 1 RED Taylor Swift Big Machine/BMLG
6 BROKENBOW (1§ 2  TAILGATES & TANLINES
7 CURB(% Luke Bryan Capito! Mashuille
8 SHOW DOG-UNIVERSAL (15 3 TUSKEGEE Lionel Richie Mercury/UMGN
9  ATLANTIC GROUP (i) 4  OWN THE NIGHT Lady Antebellum
10 BIGGER PICTURE (% Capitol Nashvilte

Top Country
Albums Artists

POS. ARTIST (Charted Titles) Imprint/Label
1 TAYLOR SWIFT (3)

Big Machine/BMLG
2 JASON ALDEAN (J) troken Bow
3 LUKE BRYAN (3} Capitol Nashille
4 LADY ANTEBELLUM

5 BLOWN AWAY (arrie Underwood
19/Arista Nashville/SHN

& MY KINDA PARTY Jason Aldean

Broken Bow

CHIEF Eric Church £ Nashvill

CLEAR AS DAY Scotty McCreery 19/

Mercury/Interscope/UMEN

9  NIGHT TRAIN lason Aldean Broken Bow

10 UNCAGED ZacBrown Band Roar/Southern
Ground/Atiantic/AG

1 THE BAND PERRY The Band Perry
Republic Nashille/BMLG

@~
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13

14

15

16

17
18

19

21

22

23

24

25
26

27

28
29

30

34

35

36

WELCOME TO THE
FISHBOWL Kenny Chesney Blue Chair/
Columbia Nashville/SNN

CLANCY’S TAVERN Toly Keith
Show Dog-Universal

FOUR THE RECORD Hiranda
Lambert RCA Nashvilla/SMN

HALFWAY TO HEAVEN
Brantley Gilbert Valory/BMLG

RED RIVER BLUE Biake Shelton
Varner Bros,/WMN

CHANGED Rascal Flatts Big Machine/BMLG
SPEAK NOW Jaylor Swit

Big Maching/BMLG

TORNADO Little Big Town Capitol Nashville
YOU GET WHAT YOU GIVE
ZacBrown Band Southerr Ground/Roar/
Biguer Picture/Atlantic/A6

SPEAK NOW: WORLD TOUR
LIVE CD + DVD Taylor Swift

Big Maching/BMLG

HUNTER HAYES Hunter Hayes
Attantic/WHN

EMOTIONAL TRAFFIC

Tim McGraw Curb

HELL ON HEELS

Pistol Annies Nashville/SMN

HARD 2 LOVE Lee Brice (urb
THIRTY MILES WEST

Alan Jackson ACR/EMI Nastwille

UP ALL NIGHT

Kip Moare MCA Nashwille/UHEN

HOME Dierks Bentley Capitol Nashuili
BAREFOOT BLUE JEAN
NIGHT Jake Owen RCA Nashyitie/SHN
OUTLAWS LIKE ME

Justin Moore Valory/BMLG

THIS IS COUNTRY MUSIC
Brad Paisley Arista Nashville/SMN

NEON Chris Young RCA/SHN

LIFE AT BEST Eli Young Band
Republic Nashwillz/BMLG
WILDFLOWER lauren Alaina 18/
Mercury/Interscopa/UMGN

NOW THAT’S WHAT | CALL
COUNTRY: VOLUME 5

Various Artists EMi/Sony Music/Universal/UMe
PUNCHING BAG Josh Tumer Mi&
Nashville/UMEN

HUNTER HAYES

www.billboard.biz | 77




THE

YEARIN
MUSIC

40

411

42

43

45

46

47

49
50

@
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LUKE BRYAN

ICON: GEORGE STRAIT

George Strait MCA Nashyille/Uke

NUMBER ONE HITS Tim McGraw (urb
HERE FOR A GOOD TIME
George Strait MCA Nashille/UMEN

TAKE A BACK ROAD

Rodney Atkins Curti

CON: JOSH TURNER

Josh Turner MCA Nashuille/UMe
FOOTLOOSE (2011)

Soundtrack Atiantic/ WHN

NOW THAT’S WHAT | CALL
COUNTRY: VOLUME 4

Various Artists Urriversal/EMI/Sony Music/UMe
LOADED: THE BEST OF
BLAKE SHELTON

Blake Shelton Reprise/WHN
DECLARATION OF
INDEPENDEMCE (olt Ford Average Joas
ICON: BILLY CURRINGTON

Billy Currington Mercury/UMe
THOMPSON SQUARE

Thompson Square Stoney Creek
CHRISTMAS WITH SCOTTY
MCCREERY Scotty McCreery 19/Mercury/
Interscope/UMGN

ELEVEN Martina McBride Repubiic Nashville/BLG
NOW THAT’S WHAT | CALL
COUNTRY BALLADS Various Artists
Universal/Sony Music/EMI/Capital

A deeper version of this chart
appears on billboard.biz
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Top Country
Albums Imprints

Top Country
Albums
Distributors

15 KEITH URBAN {21) Capitol Nashville

biZ

A deeper version of this chart
appears on billboard.biz

POS. IMPRINT ((harted Tillss)

1 BIG MACHINE (6)
2 CAPITOL NASHVILLE (1§
3 MERCURY (1)

4 BROKENBOW ()

5 RCANASHVILLE ©)
6 MCANASHVILLE(S

7 188

8 CURB(

9  ARISTANASHVILLE ()
10 REPUBLIC NASHVILLE (5)

POS. DISTRIBUTOR (Cratled Titles)
UNIVERSAL (59)
EMM (i)

SONY MUSIC 45)
WEA )
INDEPENDENTS (64

“vioh NN -

ot Country
Songs Artists

Top Country
Albums Labels

POS. LABEL ((harted Titles)

1 BIGMACHINE LABEL
GROUP (IT)

CAPITOL NASHVILLE (T3}
SONY MUSIC NASHVILLE (23
UNIVERSAL MUSIC GROUP
NASHVILLE (5)

BROKEN BOW (3}

WARNER MUSIC NASHVILLE 19)
ATLANTIC GROUP (3)
CURB ()

UNIVERSAL MUSIC
ENTERPRISES (1)

10 SHOW DOG-UNIVERSAL (5)

BN

woNOWnm
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POS. ARTIST (Chirted Titles] Imprint/Label

1 LUKE BRYAN (4) (apitol Nashville
2  JASON ALDEAN () 8moken Bow

3 ZAC BROWN BAND ()
Atlantic/Southern Ground

ERIC CHURCH {4) M| Nashvill2
KENNY CHESNEY () Blue Chair/
{olumbia Nashville

MIRANDA LAMBERT () R(ANasiville
RASCAL FLATTS (3} Big Machine
TIM MCGRAW (6) Big Maching
DIERKS BENTLEY () Capitol Nashville
BLAKE SHELTON (3} Wamer Bros,/WMN
LEE BRICE (2)(urb

THE BAND PERRY (5) Republic Nashville
JAKE OWEN (4} RCA Nashville
CARRIE UNDERWOOD (3)
19/Arista Nashville

(Z 0

FamdgeoNe

Hot Country
Songs

POS. TITLE Artist |mprint /Labe]
1 TIME IS LOVE Josh Turner
MCA Mashville
2 YOUDON'TKNOW HER LIKE
| DO Brantley Gilbert Valory
3 WHY YA WANNA lana Kramer |
Elektra Nashville/WHN
4 COWBOYS AND ANGELS
Dustin Lynch Broken Bow |
5 (KISSED YOU) GOOD NIGHT
Gloriana Emblem/Wamer Bros.,/WAR
6 BETTER THAN | USED TO BE
Tim McGraw Curh |
7 EVENIFIT BREAKS YOUR
HEART Eli Young Band Republic Nashviil2 |
8  LOVIN'YOUIS FUN Easton CorbinMercury |
9  SPRINGSTEEN Eric Church EMI Nashville
10 DRUNK ON YOU LukeBryan
{apitol Nashville
1 YOU Chris Young RCA Nashville
12 SOMETHIN''BOUT A TRUCK
Kip Moare MCA Nashville
13 REALITY Kenny Chesney BNA
14 ALONE WITH YOU lJake Owen R(A
Hashville
15 OVER YOU Miranda Lambert RCA Nashwille |

45

46

47

49

50

HOME Dierks Bentley Capilol Nashvillz

| DON'T WANT THIS NIGHT
TO END Luke Bryan Capitol Nashyillz
HARD TO LOVE Lee Brice (uh
DANCIN' AWAY WITH MY
HEART Lady Antebellum Capitol Nashyille
WANTED Hunter Hayes Atiantic/ WHN
ANGEL EYES love And Theft

RCA Kashville

A WOMAN LIKE YOU Lee Brice (uth
YOU GONNA FLY Keith Urban
Capitol Nashwilla

NO HURRY Iac Brown Band

Southern Ground/Atfantic/Bigger Piclure

ALL YOUR LIFE

The Band Perry Republic Nashyille

FLY OVER STATES

Jason Aldean Broken Bow

GOOD GIRL (arrie Underwood
19/Arista Nashville

FASTEST GIRL IN TOWN
Miranda Lambert RCA Nashuille

DRINK ON IT Blake Shelton

Warner Bros,/WMN

POSTCARD FROM PARIS

The Band Perry Republic Nashyillz

TAKE A LITTLE RIDE

Jason Aldean Broken Bow

BLOWN AWAY (arrie Underwood
19/Arista Nashuille

BANJO Rascal Flalts 8ig Machine

FOR YOU Keith Urban Relativity Music/
Capitol Nashuille

COME OVER Kenny Chesney

Blue Chair/Columbia Kashille

OVER Blake Shelton Warner Bros./WHN
OURS Taylor Swift By Machine

KEEP ME IN MIND ZacBrown Band
Southern Ground/Atlanlic/Blager Picture

THE ONE THAT GOT AWAY
Jake Owen RCA Nashville

5-1-5-0 Dierks Bentley Capite! Nashville
PONTOON Little Big Town Lapitol Nashville
LOVE’S GONNA MAKE IT
ALRIGHT George Strait MCA Nashville
COME WAKE ME UP Rascl Hatts
Big Machine

DRINK IN MY HAND Eric Church
EMI Nashwillz

I'M GONNA LOVE YOU
THROUGH IT Martina McBride Repubilic
Nashvillz

WHERE | COME FROM
Montgomery Gentry Average Joes

BEERS AGO Toby Keith Show
Dog-Universal

KISS TOMORROW GOODBYE
Luke Bryan Capitol Nashville

TATTOOS ON THIS TOWN
Jason Aldean Broken Bow

LET IT RAIN David Nail Featuring
Sarah Buxton MCA Nashville

@ A deeper version of this chart

appears on billboard.biz

Hot Country
Songs Imprints

awmqmmaun-

Charted Titles)

" CAPITOL NASHVILLE (15

RCA NASHVILLE (i
REPUBLIC NASHVILLE (i)
BIG MACHINE (l§)

MCA NASHVILLE (1)
BROKEN BOW (9

CURB (1)

WARNER BROS. (%)
VALORY (1)

195




BIG MACHINE LABEL GROUP
#1BILLBOARD TOP COUNTRY LABEL

‘»#1 Rillhoard Top Country Albums Label #2 Billboard Top Country Imprint #5
' Country Aircheck Label of 2012 #9 Billboard Hot Country Songs
#1 Billboard Country Digital Songs Artist #1 Billboard Country

Country Aircheck
#3iQ

Digital Song - Artist #2 Country Aircheck Duo/Group of 2012

#7 i 5 tist of 2012 “1T #9 Country Aircheck Male Artist
of 2012 #2 Bi - - . d Gold Album #5 Country Aircheck New Artist
of 2012 L Tl 1 * Aircheck Duo/Group of 2012 #7 Billboard Hot Country Songs
- Even If It #7 Country Aircheck New Artist of 2012 =

! > Billboard Top Country Imprint #5 Country
Aircheck * #9 Billboard Hot Country Songs

v Digital Songs Artist #1 Billboard Country Digital Song
2 Country Aircheck Duo/Group of 2012
#9 Country Aircheck Male Artist of 2012
#5 Country Aircheck New Artist of
Juo/Group of 2012 #7 Billboard Hot Country Songs
#7 Country Aircheck New Artist of 2012
“d Top Country Imprint #5 Country
Hoard Hot Country Songs
al Songs Artist #1 Billboard Country D-grtal Song
ntry Aircheck Duo/Group of 2012
#9 Country Aircheck Male Artist of 2012
#5 Country Aircheck New Artist of
p of 2012 #7 Billboard Hot Country Songs
Aircheck New Artist of 2012
int #5 Country

ptry Digital Song

#2 0
2012
- Even I

Aircheck La:
#3 Country AL
- WANEGBT #1.
#7 Country Airche.
#2B
Country Aircheck Label ©
#3 Country Airciic
Digital Song - WANEGBT #1 Billboai <
#7 Country Aircheck Male Artist of zu =
of 2012 #2 Billboard Hot Country Songs - You Don't Kn
of 2012 #5 Country Aircheck Duo/C
- Even If It Breaks Your Heart
#1 Billboard Top Country L
Aircheck Label of 2012 #2 Billboard Top Country Imp
#3 Country Aircheck Label of 2012 #3 Billboard Hot ¢
- WANEGBT #1 Billboard Top Country Album - Red
#7 Country Aircheck Male Artist of 2012
#2 Billboard Hot Country Songs - You Don't Know

2012 #5 Country Aircheck Duo/(
- Even If It Breaks Your Heart
#1 Billboard Top Country antry

Aircheck Label of 2012 #2 Billboard Top Country Im

#3 Country Aircheck Label of 2012 #3 Billboard Hot il Song
- WANEGRBT #1 Billboard Top Country Album - Red .
#7 Country Aircheck Male Artist of 2012 5t of 2012
#2 Billboard Hot Country Songs - You Don't Know Her =w Artist of
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- Even If It Breaks Your Heart #10 Co . tist of 2012

#1 Billboard Top Country Label #1 Billboaru #5 Country
Aircheck Label of 2012 #2 Billboard Top Country Imprint #10 Counui
#3 Country Aircheck Label of 2012 #3 Billboard Hot Country Songs Vi ward Country Digital Song
- WANEGBT #1 Billboard Top Country Album - Red #1 Billboard Top Country Artast o/ Group of 2012
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Hot Country
Songs Labels

POS. LABEL [(harted Tled)

1 CAPITOL NASHVILLE (15

2 RCA NASHVILLE (15

3 REPUBLIC NASHVILLE (1%

4 BIG MACHINE (1)

5 WARNER MUSIC NASHVILLE (10

6 MCA NASHVILLE (1)

7 BROKEN BOW (1

8 ARISTA NASHVILLE (1)

9 CURB (1}

10 COLUMBIA NASHVILLE (11}
Hot Country

Songs Producers

POS. PRODUCER ((harted [Ities)

1 DANN HUFF (22)

2 JAY JOYCE ()

3  MICHAEL KNOX ()

4 SCOTT HENDRICKS (5
5 JEFFSTEVENS ()

6 MARKBRIGHT @

7  NATHAN CHAPMAN (i)
8 KEITHSTEGALL ()

9 BRETTBEAVERS ()
10 FRANKROGERS i)

A deeper version of this chart
appears on billboard.biz

Country Digital
Songs Artists

Country Digital
Songs

PO 1 (Charted Titles) lmprint/Label

1 TAYLOR SWIFT (25) Big Machine
2  LUKEBRYAN (7) (apitol Nashyllie

3 JASON ALDEAN (17) Broken Bow

4 CARRIE UNDERWOOD (%)

13/Arista Nashville

ERIC CHURCH (4) EM Nashwill2

TOBY KEITH (6)Show Dog-Universal

7 BLAKE SHELTON ()
Warner Bros/WHN

8 LADY ANTEBELLUM 5
(apitol Nashville

9 LEEBRICE () (ub

10 ZACBROWN BAND (1)
Atiantic/Southern Ground

LADY ANTEBELLUM

80 | BILLBOARD |

POS. TITLE Artist |mprint/tatel
1 WE ARE NEVER EVER
GETTING BACK
TOGETHER Taylor Swift Big Machine
2  DRUNK ON YOU LukeBryan
Capitol Nashville
3 RED SOLO CUP Toby Keith
Show Doa-Universal
4  SPRINGSTEEN Eric Church EMI Nashville
WANTED Hunter Hayes Atlantic/WHN
| DON'T WANT THIS NIGHT
TO END Luke Bryan Capital Nashullia
7 PONTOON Little Big Town Capitol Nashville
8 GOOD GIRL (arrie Underwood

19/Aris!

sta Nashyille
9 SAFE & SOUND laylor Swift Fealuring
The Civil Wars Lions Gate/Regiblic/Big Machina

DECEMBER 22, 2012

10

n

12

13
14

BLOWN AWAY (arrie Underwood
19/Arista Nashville

SOMETHIN' 'BOUT A TRUCK
Kip Moore MCA Nashville

EYES OPEN Taylor Swift Lions Gale/
Republic/Big Machine

A WOMAN LIKE YOU Lee Brice (urb
COME OVER Kenny Chesney Biue (hair/
Columbia Nashville

DIRT ROAD ANTHEM

Jason Aldean Broken Baw

OURS Taylor Swift Big Machine

GOD GAVE ME YOU

Blake Shelton Watne: Beas./WHN

CRUISE Florida Georgia Line

Republic Nashville

HARD TO LOVE Lee8rice (urh
TAKE A LITTLE RIDE

Jason Aldean Broken Bow

COUNTRY GIRL (SHAKE IT

22

23
24

25

bz

FOR ME) Luke Bryan Capilal Noshvills
EVEN IF IT BREAKS YOUR
HEART Eli Young Band Republic Nashville
OVER YOU Hiranda Lambert RCA Nashville
FLY OVER STATES
Jason Aldean Broken Bow
JUST A KISS Lady Antebellum
Capitol Nashville
A deeper version of this chart
appears on billboard.biz

Bluegrass Albums

And The Steep (anyon Rangers 40 Share/
Rounder/Concord
7 WHO'S FEELING YOUNG
NOW? Punch Brothers Nonesuch/Wamer 8ras.
8 LEAVING EDEN (arolina Chocolate
Drops Nonesuch/ Warner Bros
9 WHY CAN'T WE Thelsaacs Gathien (M6
10 FOLLOW ME DOWN Sarah Jarosz
Sugar Hill/ Welk

A deeper version of this chart
appears on billboard.biz

AN LADY A

Avtists Bluvgrass.;\lbums
—_— = Imprints
PO'S. ARTIST (Charted Titled) Imprist/|abs]
1 TRAMPLED BY TURTLES POS. INPRINT (Charled Tities]
(1) BanjoDad/Thirty Tigérs 1 ROUNDER/I0)
2 DAILEY & VINCENT (I} 2 SONY CLASSICAL (D
Rounder/Cracker Barrel 3 NONESUCH)
3  ALISON KRAUSS + UNION 4 BANJODAD()
STATION (1) Reunder/Concord 5 ATONO
4 OLD CROW MEDICINE
SHOW (1) AT0
5 PUNCHBROTHERS (1)
Nonesuch/Warner Bros, I-;I ll(‘ﬂl{"ilss A I IJllnlS
Labels
POS. LABEL (Charted [ities]
Bluegrass Albums 1 SONY MASTERWORKS ()
- N 2 CONCORD (8
POS. ITLE Artist Impzint/lafel 3 WARNERBROS. 5
1 THE GOAT RODEQ 4  THIRTY TIGERS ()
SESSIONS Yo-Yo Ma/Stuart 5 CRACKERBARREL ()
Duncan/Edaar Meyer/Chris Thile
Sony Classical/Sony Masterworks
2 STARS AND SATELLITES
Trampled By Turtles BanjoDad/Thirty Tigers Blll(‘ Lrass .-\")lllTlS
3 THE GOSPEL SIDE OF DAILEY Distributors
& VINCENT Dailey & Vincent Rounder
(racke! el | . DISTRIBUTOR (Charted [itles)
4  PAPER AIRPLANE Alison Krauss + 1 INDEPENDENTS (50)
Unien Station Rounder/Concord 2 SONY MUSIC ()
5 CARRY ME BACK 0id (row 3 UNIVERSAL (I0)
Medicine Show ATO 4 WEA()
6 RARE BIRD ALERT Steve Martin 5 EMM (2




A Year of
Innovation and Insights

Providing our industry with sales, airplay, streaming, and consumer insights

/. KEY SELLERS: ALBUMS
ADELE “21"

TWI C E AS Over 10 million sales RTD (72% physical / 28% digital)
MANY PEOPLE USHER “Confessions”

BOUGHT CDs Over 10 million sales RTD (99% physical / 1% digital)
TH AN D | G ITAI_ LINKIN PARK “Hybrid Theory"

A I_ B U M S | N TH E Over 10 million sales RTD (97 % physical / 3% digital)

PAST YEAR TAYLOR SWIFT “Red”

Highest Weekly Sales - Over 1.2 million (61% physical /39% digital)

Source: Nielsen SoundScan and Nielsen Music 360 Survey, May 2012

KEY SELLERS: DIGITAL SONGS .—\
TAYLOR SWIFT “We Are Never Ever Getting Back Together”
Impressive Digital Debut (Over 2.6 million) 3 3 % O F
GOTYE FEAT. KIMBRA “Somebody That | Used to Know" C O N S U M E RS
Top Seller (Over 6.7 million) BO U G HT D I G ITAL
CARLY RAl;JEPSlelN '}gau hgceZMq.zpe')' TRACKS IN THE
op setler (OUver b.« million PAST YEAR

FUN. “We Are Young"
Top Seller (Over 5.9 million)

Source: Nielsen SoundScan and Nielsen Music 360 Survey, May 2012

NIELSEN MUSI

Custom Ingig-h';s / SoundScan / BDS ]‘Il'ielsel]

Phone: 646-654-5606 - Email: know@nielsen.com s cise b e vs G
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Top Latin Artists

POS. ARTIST Imprint/Lahel
DON OMAR (rfanato/Machete/UMLE
SHAKIR A Epic/Sony Music Latin
ROMEOQ SANTOS Sany Music Latin
PRINCE ROYCE I5p Stop
PITBULL
Mr:305/Famous Artist/Sany Music Latin
6 MANA Wamner Latina
7 3BALLMTY Fonovisa/UMLE
8 GERARDO ORTIZ
Bad Sin/DEL/Sony Music Latin
9 DADDY YANKEE £l Carlel/Capilol Lalin
10 JENNIRIVERA fonovisa/UMLE
11 LA ARROLLADORA BANDA
EL LIMON DE RENE CAMACHO
Disa/UMLE
12 WISIN & YANDEL Machete/IMLE
13 MICHEL TELO
Fantannal/Rge.(Sany Music Latin
14 RICARDO ARJONA Metamorlosis
15 ENRIQUEIGLESIAS
Universal Music Latino/UMLE
16 ESPINOZA PAZ Videomax/Disa/UMLE
17 LUCENZO Yanis
18 JESSE & JOY VWarner Latina
19 CRISTIAN CASTRO
Universal Music Latino/UMLE
CALIBRE 50 Disa/UNLE
21 BANDAELRECODODE CRUZ
LIZARRAGA fonovisa/UMLE
22 LOS BUKIS Fonovisa/UNLE
23 JUAN MAGAN Sony Music Latin
24 ELTRONO DEMEXICO
Fanovisa/UMLE
25 VICENTE FERNANDEZ
Sony Music Latin

A deeper version of this chart
appears on billboard.biz

U bW N =

Top New Latin
Artists

A 8l
1 ROMEOQ SANTOS Sony Music Latin
2  3ZBALLMTY fonouisa/UMLE
3 MICHEL TELO

Pantannal/Rge./Sony Music Latin

4  JUAN MAGAN Sony Music Latin
5 JESUSOJEDAY SUS
PARIENTES Discos Sol/Fonovlsa/UMLE

LU

DON OMAR

Top Latin Artists
- Male

Top Latin Artists
- Duo/Group

POS MUSTimpeintjiavel

T MANA Warner Latina

2 3BALLMTY fonovisa/UMLE

3 LA ARROLLADORA BANDA
EL LIMON DE RENE CAMACHO
Disa/UMLE

4  WISIN & YANDEL Machete/UMLE

5  JESSE & JOY Wamer Lalina

Top Latin Artists
- Female

POS. ARTIST linprint/Labe]

SHAKIRA Epic/Sony Music Latin
JENNI RIVERA Fonovisa/UMLE
EDNITA NAZARIO Sony Music Latin
PAULINA RUBIO

Universal Music Latino/UMLE

GLORIA ESTEFAN

Crescent Moon/Verve Foragast/Verve

BWN =

v

82 | BILLBOARD |

POS, ARTIST |mprint/Latiel
1 DON OMAR Orfanato/Machete/UMLE
2 ROMEO SANTOS Sony Musk Latin
3 PRINCE ROYCE Top Stop
4 PITBULL
Mr. 305/Famous Artist/Sony Music Latin
5 GERARDOORTIZ
Bad Sin/DEL/Sony Music Latin

Top Latin Imprints

POS. IMPRINT ((harted Titles)

Top Latin Labels

POS. LABEL ((harted Titles]

1 UNIVERSAL MUSIC LATIN
ENTERTAINMENT (220)
SONY MUSIC LATIN (129)
WARNER LATINA (27}
ATLANTIC GROUP (7
CAPITOL LATIN (18

RCA (8

ISLAND DEF JAM MUSIC
GROUP (5}

CARTEL ()}

SKALONA (5

10 INTERSCOPE ()

NaumhaWN

FONOVISA (5%)

SONY MUSIC LATIN (60)

DISA (T

UNIVERSAL MUSIC LATINO (52)
MACHETE (1)

WARNER LATINA (20)

TOP STOP (1)

DEL (7

ORFANATO (6

EL CARTEL (4}

a'lnmummhum-

DECEMBER 22, 2012

Top Latin Albums
Artists

POS. ARTIST ((harted Titles} lmprint/labet

7 IBALLMTY (1) Fanovisa/UMLE

8 RICARDO ARJONA ()
Metamarfosis/Warner Latina

9  CRISTIAN CASTRO (4) Universal
Music Latina/UMLE

10 LA ARROLLADORA BANDAEL
LIMON DE RENE CAMACHO (3)
Disa/UMLE

11 LOS BUKIS (2) Fonovisa/UMLE

12 WISIN & YANDEL (2) Machete/UMLE

13 SHAKIRA (2)Epic/Sony Music Latin

14 ESPINOZA PAZ (1) Videomax/Disa/UMLE

15 EL TRONO DE MEXICO (2}
Fonavisa/UMLE

A deeper version of this chart
appears on billboard.biz

Top Latin Albums

POS. TITLE Artist [mprint/lahe

1 ROMEO SANTOS(2)

Sony Music Latin
2 PRINCE ROYCE (2) Tap Stap/Aa
JENNI RIVERA (2) Fonovisa/UMLE
4 GERARDO ORTIZ i)

Bad Sin/DEL{Sony Music Latin
5 DON OMAR (1) Orfanato/Machete/ UMLE
6  MANA (1) Warner Latina

w

1 FORMULA:VOL.1
Romea Santos Sony Music Latin

2 PHASE |1 Prince Royce Top Stop/AG

3 INTENTALO 3BalIMTY Fonovisa/UMLE

4 JOYAS PRESTADAS: BANDA
Jenni Rivera Fonovisa/UMLE

5 DOMN OMAR PRESENTS MTO2:
NEW GENERATION

10

n

12

13

14
15

16

7
18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

33

34
35

36
37
38
39
40

]
42

43

44

as

Don Omar Crfanato/Machele/UMLE
INDEPENDIENTE

Ricardo Arjona Metamorfosis/Warner Lating
IRREVERSIBLE...2012

La Arrolladora Banda el Limon de Rene Camacho
Disa/UMLE

DRAMA Y LUZ Mana Warner Latina
ENTRE DIOS Y EL DIABLO
Gerardo Ortiz DEL/Sony Music Latin

LIDERES Wisin & Yandel Machete/UMLE
LAS BANDAS ROMANTICAS
DE AMERICA 2012 Various Artists
Disa/UMLE

JOYAS PRESTADAS: POP

Jenni Rivera Fonovisa/UMLE

DEJARTE DE AMAR

Camila Sony Music Latin

PRINCE ROYCE Prince Royce Top Stop/a6
MI AMIGO EL PRINCIPE: LA
HISTORIA CONTINUA: VIVA
EL PRINCIPE. VOL. 1

Cristian Castro Universal Music Latino/UMLE

UN HOMBRE NORMAL

Espinoza Paz Videomax/0lsa/UMLE

SALE EL SOL Shakira tpic/Sony Music Latin
OTRA VEZ

Vicente Fernandez Sony Music Latin
LOMEJORDE EL TRONO DE
MEXICO El Trono de Mexico Fonavisa/UMLE
ICONOS: 25 EXITOS

Los Bukis Fonouisa/UMLE

EL PRIMER MINISTRO

Gerardo Ortiz Bad Sin/DEL/Sany Music Latin

LA MUSICANO SETOCA
Alefandro Sanz Universal Music Lating/UMLE
TR3S PRESENTS: JUANES
MTV UNPLUGGED

Juanes Universal Music Latino/UMLE

IL VOLO: EDICION EN
ESPANOL Il Volo Gpera Blues/6atica/
Rentor/Getfen/Universal Music Latino/UMLE
DON OMAR PRESENTS: MEET
THE ORPHANS: THE KING IS
BACK. Don 0mar Orfanato/Machetz/ IMLE
EXILIADOS ES LA BAHIA: LO
MEJOR DE MANA Mana Warner Latina
35 ANIVERSARIO

Los Bukis Fonovisa/UMLE

CORRIDOS #1201

Various Artists Disa/UMLE

CON QUIEN SE QUEDA EL
PERRO? Jesse & loy Warner Lating
RADIO EXITOS: EL DISCO DEL
ANO 2071 Various Artists Disa/IMLE

UN SIGLO DE AMOR Tierra (ali
Victoria/Venemusic/Universal Music Latina/UMLE
VIVA EL PRINCIPE

Cristian Castro Universal Music Latino/UMLE

30 ANIVERSARIO

Los Temerarios Disa/UMLE

DESNUDA Ednita Nazario Seny Music Latin
EL BUEN EJEMPLO

Calibre 50 Disa/UMLE

UNA NOCHE DE LUNA:MASEN
VIVO DESDE BUENOS AIRES
Marco Antonio Solis Habari/Fonovisa/UMLE

25 ANIVERSARIO Bronco Fonovisa/UIMLE
CANCIONES DE AMOR: LOVE
SONGS Alejandro Fernandez Sony Music Latin
PRESTIGE
Daddy Yankee £ Cartel/Canitol Latin

365 DIAS Los Tucanes de Tijuana Fonavisy/ UMLE
UN LU* JO Lucero & Joan Sebastian Skalona
LEYENDA NORTENA:

30 GRANDES EXITOS

Ramon Ayala y Sus Bravos del Norte Freddie
VIEJITAS PERO BUENAS...
PA’ PISTEAR

Los Haroscopas de Durango Fonovisa/UIMLE

LA GRITERA

Los Inguietos del Norte Eagle Music
MARCHATE Y OLVIDAME

Julion Alvarez y Su Norteno Banda Disa/UMLE
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46

47
48
49

50

@

LU

PINA RECORDS PRESENTA:
LA FORMULA: THE COMPANY
Various Artists Pina/Sony Music Latin

EN VIVO DESDE PARIS

Shakira Sony Music Lalin

LA HISTORIA CONTINUA...
PARTE IV Marco Antonio Solis Fonovisa/UMLE
35 ANIVERSARIO

Los Yonic's Fonouisa/UMLE

LAS BANDAS ROMANTICAS
DE AMERICA Various Artists Disa/LIMLE

A deeper version of this chart
appears on billboard.biz

T

op Latin Albums
Imprints

p
1

2
3
4
5
6
7
8
9

10

FONOVISA (i4)

SONY MUSIC LATIN (50)

DISA (44)

UNIVERSAL MUSIC LATINO (i)
TOP STOP(2)

WARNER LATINA (5}

DEL (14)

MACHETE 5)
METAMORFOSIS (1)

CAPITOL LATIN (5)

Top Latin Albums

Labels

POS. LABEL {(harted Titles

1

WONOULWN

10

UNIVERSAL MUSIC LATIN
ENTERTAINMENT (133}
SONY MUSIC LATIN (1)
WARNER LATINA (1))
ATLANTIC GROUP (1)
CAPITOL LATIN (%)
PLATINO (1)

FREDDIE (10}

M&G SOUND (4
BALBOA (1)

SKALONA 1)

Top Latin Albums

Distributors

POS. DISTRIBUTOR (Charted Titles

VAW N -

LA
BA

84 |

UNIVERSAL (133)
SONY MUSIC (75)
INDEPENDENTS (1)
WEA (1)

EMM (13

ARROLLADORA
NDA EL LIMON

BILLBOARD |

POS. ARTIST (Charted Titles] lmprint /tabel
1 DON OMAR (4) Orfanato/Machete/

Hot Latin Songs
Artists

UMLE
2 PRINCE ROYCE (3)op Siop
3 LA ARROLLADORA

BANDA EL LIMON DE RENE

CAMACHO (2) Disa/UMLE
4 GERARDO ORTIZ (})

Bad Sin/DEL/Sany Music Latin
5 PITBULL (13)

Mr, 305/Famaus Artist/Sony Music Latin
6 DADDY YANKEE (3)

El Cartel/Capitol Latin

7 ROMEOQ SANTOS (5 Sony Music Latin
8 BANDAELRECODODECRUZ |

LIZARRAGA (1) Fonovisa/UMLE
9 MICHELTELO()
Pantannal/Rge./Seny Music Latin

10 ESPINOZA PAZ (1) Videomax/Disa/UMLE

11 CALIBRE 50 (4) Disa/UMIE

12 ROBERTO TAPIA () fariovisa/UMLE

13 LA ORIGINAL BANDAEL
LIMON DE SALVADOR
LIZARRAGA (3) Fonavisa/UMLE

14 MANA (3) WamerLatina

15 JUAN MAGAN (2} Sony Music Latin

A deeper version of this chart

@ appears on billboard.biz

Hot Latin Songs

POS. TITLE Artist Imprint/ (aliel

1 LLAMADA DE MIEX
La Arrolladora Banda el Limon de
Rene Camacho Disa/UMLE

2  DUTTY LOVE Don Omar Featuring
Natty Natasha Orfanato/Machete/UMLE

3 INTENTALO 3BallMTY Featuring
ElBebetoy America Sierra Fonovisa/UMLE

4  BAILANDO POR EL MUNDO
Juan Magan Featuring Pitbull & El Cata
Sony Music Latin

5 AISEEUTEPEGO
Michel Telo Pantannal /Rge./Sony Music Latin

6 AMOR CONFUSO
Gerardo Ortiz DEL/Sony Music Latin

7 LOVUMBA (PRESTIGE)
Daddy Yankee [1 Cartel/Capitol Latin
UN HOMBRE NORMAL
Espinoza Paz Videomax/Disa/UMLE

9 EL VERDADERO AMOR

PERDOMNA Mana Featuring Prince Royce

Warmer Latin
10 LAS COSAS PEQUENAS
Prince Royce Top Ston

DECEMBER 22, 2012

MANA

n

12

13

14

15

16

17

19

20

21

23

24

25

26

HASTA QUE SALGA EL SOL
Don Omar Orfanalo/Machele/UMLE

SIN RESPIRACION Banda £l Recodo
de Cruz Lizarraga Fonovisa/UMLE
MIRANDC AL CIELO

Roberto Tapia Fanovisa/UMLE

PROMISE Romeo Santos Featuring Usher
Sony Music Latin

INCONDICIONAL

Printce Royce fop Stop

SITEDIGO LA VERDAD

Gocho New Era/Venemusic

FOLLOW THE LEADER

Wisin & Yandel + Jennifer Lopez Machete/UMLE
TE QUIERO A MORIR BandaEl
Recodo de Cruz Lizarraga Fonovisa/UMLE

EL MEJOR PERFUME La0riginal
Banda el Limon de Salvador Lizarraga
Fonovisa/UMLE

MI SANTA Romeo Santos Featuring
Tomatito Sony Music Latin

LA MOSCA Los Horoscopos de Durango
Featuring Chuy Lizarraga y Su Banda Tierra
Sinaloense Fonovisa/UMLE

LA DIABLA Romeo Santos Sony Music Latin
PASARELA

Daddy Yankee [l Cartel/Capitol Latin

WE FOUND LOVE Rihanna Featuring
Calvin Harris SRP/Def Jam/IDIMG

EL PASADO ES PASADO La Adictiva
Banda San Jose de Mesillas Sany Music Latin
CORRE! Jesse & Joy Featuring La Republika

27

28

29

30

3

32

33

34

35

36

37

38

39

a0

41

42

43

45

46

47

49

50

b2

Warnier latina
FUISTE TU Ricardo Arjona Featuring
Gaby Morena Metamarfosis
ADDICTED TO YOU
Shakira Epic/Sony Musii Latin
INTERNATIONAL LOVE Pitbull
Featuring Chris Brown Mr. 305/Palo Grounds/[/RCA
MARCHATE lulion Alvarezy
Su Norteno Banda Disa/UMLE
ALGO ME GUSTA DE Tl Wisin &
Yande! Featuring Chris Brown & T-Pain
Machete/UMLE
CABECITA DURA La Arrolladora
Banda el Limon de Rene Camacho Disa/UMLE
MUJER DE TODOS MUJER DE
NADIE (alibre 50 Disa/UNLE
TU YA ERES COSA DEL
PASADO Fidel Rueda Dsa/UMLE
400 MIL VEINTE ANOS
Tierra Call Victorla/Venemusic
GENTE BATALLOSA (alibre50
Featuring Banda Carnaval Disa/UMLE
GIVE ME EVERYTHING
Pitbull Featuring Ne-Yo, Afrojack & Nayer
Hr. 305/Pala Grounds/J/RCA
DANCE AGAIN
Jennifer Loper Featuring Pitbull Epic
SEXY AND | KNOW IT
LMFAQ Party Rock/willl am/Charrytres/interscope
NADA IGUALES la AdictivaBanda
San Jose de Mesillas Sony Music Latin
LO QUE PIENSODETI
Banda Carnaval Disa/UMLE
S| TU ME BESAS
Victor Manuelle Kivavi/Sany Music Latin
WHERE HAVE YOU BEEN
Rihanna SRF/Det Jam/I0IMG
ME GUSTAS TANTO
Paulina Rublo Universal Music Latino/ UMLE
BEBE BONITA Chino & Nacho Fealuring
Jay Sean Machate/UMLE
NO ME COMPARES
Alefandro Sanz Universal Music Latino/UIMLE
WILL U STILL LOVEME
TOMORROW Leslie Grace Ton Stap
BALADA (TCHE TCHERERE
TCHE TCHE) Gusttavo Lima
Pantaninal/Rae./Som Livrz/Sony Music Latin
M1 OLVIDO Banda Sinaloense MS de
Sergio Lizarraga Disa/UMLE
YO NO SOY UN MONSTRUO
Elvis Crespo Featuring llegales
Flash/Famous Artist/Summa
A deeper version of thischart
appears on billboard.biz

Hot Latin Songs
Imprints

POS. IMPRINT (Charted Titles]

1 FONOVISA (5)

2 DISAQN

3  SONY MUSIC LATIN (30)
4 MACHETE®

5 WARNER LATINA(17)
6 UNIVERSAL MUSIC LATINO (T})
7 TOPSTOPI()

8 DEL(3

9 ELCARTEL()

10 ORFANATO (1)

Hol Latin Songs
Labels

POS. LABEL ((harted Tities

1 UNIVERSAL MUSIC LATIN
ENTERTAINMENT (74)
SONY MUSIC LATIN (15)
WARNER LATINA (i)
TOP STOP ()
VENEMUSIC (§)

RCA ()

ISLAND DEF JAM MUSIC
GROUP (5

CARTEL (1)

CAPITOL LATIN ()

10 INTERSCOPE (f)

NomhsWN

v o

Iot Latin Songs
Producers

. PRODUCER (Charted Tifles)

-

FERNANDO CAMACHO
TIRADO (3)

JESUS TIRADO CASTANEDA (i)
GERARDO ORTIZ (1)

TOY HERNANDEZ ()

JUAN A. ABREU ()

JUAN MAGAN (1)

SERGIO GEORGE (£)

DUDU BORGES (1)

ISIDRO CHAVEZ “ESPINOZA
PAZ" ESPINOZA (7))
ORFANATO MUSIC GROUP (7}

A deeper version of this chart
appears on billboard.biz

TOM: DISA/LIMLE
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A Year of
Innovation and Insights

Providing our industry with sales, airplay, streaming, and consumer insights

/—. TOP PERFORMERS
RADIO GOTYE FEAT. KIMBRA “Somebody That | Used To Know’

CONTINUED Top Performer (Over 640,000 spins)

ggl I\EEI;EAE\? ESO URCE Top Peformer (Over 520,0005pins)
FOR MUSIC Top Ptformer (Over 500,0003pis)
DISCOVERY CARLY RAE JEPSEN “Call Me Maybe"

48% of consumers say they discover TOP Performer (OVEI’ 500’ 000 SPl'.nS)

music most often through the radio

Source: Nielsen BDS and Nielsen Music 360 Survey, May 2012

RESULTS
CONSUMERS

545 positive recommendation from a friend DEPEND ON
29% Artist/band winning a music award R ECO M M E N DAT' O N S
FROM FRIENDS

1A% oo WHEN BUYING
0 Endorsement from a bran MUS'C

0/ o 3 = 3 3
25 /0 Positive review from a music review WEbSItE

. : % responses saying it would make you much/
Source: Nielsen Music 360 Survey, May 2012 somewhat more likely to purchase

| L EIN L
Custom Insights / SoundScan / BDS ) 1
Phone: 646-654-5606 + Email: know@nielsen.com ; le Sel]
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Latin Pop Albums Latin Pop Albums
Artists Labels
PUS.!E] ST (Charted Titles} Imprint/Label POS.t!!El (Charted Titles) |
T MANA (7) Warner Latina 1 UNIVERSAL MUSIC LATIN |
2 RICARDO ARJONA ) ENTERTAINMENT (26)
Metamorfosis/ Wamner Latina 2 SONY MUSIC LATIN (3
3 CRISTIAN CASTRO il 3  WARNERLATINA 9
Universal Music Latina/UMLE a4 CAPITOL LATIN (4) |
4 SHAKIRA (2)Epic/Sony Music Latin 5 STARBUCKS() |
5 JENNIRIVERA )Foroviss/UNIE |
6  CAMILA (1) Sony MusicLatin |
7 ALEJANDRO SANZ (1) « - |
——" Latin Pop Songs
8  JUANES (1) Universal MusicLatino/UMLE Artists
9 1L VOLO (1) 0pera Blues/Gatica/Rentor/

Geffen/Universal Music Lating/UMLE
10 JESSE & JOY (1) Wamner Latina

ESPINOZA PAZ

POS. ARTIST (Charte Titles) Imprinttabel

1 DONOMAR ()
Orfanato/Machete/UMLE

2 PRINCE ROYCE (3)lopStop

3 PITBULL ()
Mr. 305/Famaus Artist/Sony Music Latin

4 MICHEL TELO (1)

Pantannal/Rge./Sany Music Latin

ROMEO SANTOS (5) Sany Music Latin

DADDY YANKEE (3)

El Cartel/Capitol Latin

7  JESSE & JOY (4 Warner Lafina

8  SHAKIRA (3 Epic/Sony Music Latin

9 MANA (3) WamerLatina

10 RICARDO ARJONA i) Metamarfasis

Latin Pop Songs

POS. TITLE Artist ifﬂpnnl'tﬂ\ al

1 AISEEU TE PEGO MichelTelo
Pantannal/Rge./Sony Music Latin

2 DUTTY LOVE Dan Omar Featuring

MICHEWTELO

22 WE FOUND LOVE Rihanna Featuring
Calvin Harris SRE/Def Jlam/IDIMG

LIMON DE RENE CAMACHO (1)
Disa/UMLE

Regional Mexican
Albums Imprints

Natty Natasha Orfanalo/Machale/UMLE 23 TE QUIERO Ricardo Arjona Metamorfosis 4  LOS BUKIS (2 Fonovisa/UMLE -
. 3 BAILANDO POR EL MUNDO 24 [INTERNATIONAL LOVE Pithull 5  JENNIRIVERA (1) Fonovisa/UMLE POS. IMPRINT (Charted Titles)
Latin Pop Albums Juan Magan Featuring Pitbull & Cata Featuring Chris Brown Me. 5ok Gouik IR, | 6 ESPINOZA PAZ (2 Videomax/Diss/UMe | 1 FONOVISA (30)
Sony Music Latin 25 HASTA QUE TE CONOCI Mana 7 EL TRONO DE MEXICO () 2 DISA (33}
A i {Label 4 HASTA QUE SALGA EL SOL Warner Latina Foriovisa/UMLE 3 DEL &)
1 INDEPENDIENTE Ricardo Dan Omar Orfanato/Machete/UMLE | A deeper version of this chart 8 VICENTE FERNANDEZ () 4  SONY MUSIC LATIN 5)
Arjona Metamorfosis/Warner Latina 5 LOVUMBA (PRESTIGE) @ appears on billboard.biz Sany Music Latin 5 FREDDIE (5

2  DRAMAY LUZ Mana Wamer Latina
3 JOYAS PRESTADAS: POP
Jenni Rivera Fonouisa/UMLE
4 DEJARTE DE AMAR
Camila Sony Music Latin
5 MIAMIGO EL PRINCIPE:

Daddy Yankee 1 Cartel/Capitol Latin
6 ADDICTED TO YOU
Shakira Epic/Sony Music Latin
7 LASCOSAS PEQUENAS
Prince Royce Top Stop
8  PROMISE Romeo Santos Featuring Usher

Latin Pop Songs
Imprints

2 LOS TEMERARIOS (3)Disa/IMLE
LOS INQUIETOS DEL NORTE
(2)Eagle Music

Regional Mexican

Regional Mexican
ATbums Labels

LA HISTORIA CONTINUA: Sony Music Latin POS. IMPRINT {harted Titles) POS. WBEL(Coarted Tiles)
VIVA EL PRINCIPE. VOL. Il 9  CORRE! Jesse & Joy Featuring La Republika | 1 SONY MUSIC LATIN (335 Albums 1 UNIVERSAL MUSIC LATIN
Cristian Castro Universal Music Latino/UMLE Warner Latina 2 WARNER LATINA (15 ENTERTAINMENT (70}

6 SALEELSOL 10 EL VERDADERO AMOR 3 UNIVERSAL MUSIC LATINO (1) | POS.IIEAist milii/label 2 SONY MUSIC LATIN (1})
Shakira Epic/Sony Music Latin PERDONA Mana Featuring Prince Royce 4 MACHETE ) 1 INTENTALO 3  FREDDIE (§)

7 LAMUSICANOSETOCA Warner Latina 5 TOPSTOP( 3BallMTY Fonavisa/UMLE 4 SKALONA(})
Alejandro Sanz Universal Music Lalino/UMLE T FOLLOW THE LEADER 2 JOYAS PRESTADAS: BANDA 5 M&GSOUND )

8 TR3SPRESENTS:
JUANES MTV UNPLUGGED
Juanes Universal Music Latino/UMLE

9 ILVOLO:EDICIONEN
ESPANOL Il Vola Gpera Blues/Gatica/
Rentar/Geffen/Universal Music Latino/UMLE

Wisin & Yandel + Jennifer Lopez Machete/UMLE
12 FUISTE TU Ricardo Arjona Featuring
Gaby Moreno Metamorfosis
13 SITEDIGO LA VERDAD
Gocho Kew Era/Venemusic
14 INCONDICIONAL

Latin Pop Songs
Labels

POS. LABEL ({hatled Titles)

Jenni Rivera Fonovisa/UMLE

3 IRREVERSIBLE...2012
La Arrolladora Banda el Limon de Rene (amacho
Disa/UMLE

4 ENTREDIOS YELDIABLO
Gerarde Orliz DEL/Sony Music Latin

Regional Mexican
Songs Artists

10 EXILIADOSES LA BAHIA:LO Prince Royce Top Stop 1 SONY MUSIC LATIN (45) 5 LAS BANDAS ROMANTICAS _POS. ARTISt (Charted Titles) Imprint/labet

MEJOR DE MANA Mana Wamer Latina 15 BALADA (TCHE TCHERERE 2 UNIVERSAL MUSIC LATIN DE AMERICA 2012 1 LA ARROLLADORA

@ A deeper version of this chart TCHE TCHE) Gusttavolima ENTERTAINMENT (27} Various Artists Disa/UMLE BANDA EL LIMON DE z

appears on billboard.biz Pantannal/Rge./Som Livre/Sony Music Latin 3 WARNER LATINA () & UNHOMBRE NORMAL RENE CAMACHO (/) Disa/UMLE 3

16 LADIABLA 4 TOPSTOP() Espinoza Paz Videomax/Disa/UMLE 2 GERARDOORTIZ ) {:

Romeo Santos Sony Music Latin 5 INTERSCOPE (13} 7 ICONOS: 25 EXITOS Bad Sin/DEL/Sony Music Latin z

L‘ . P A I b 17 DANCE AGAIN Jennifer Lopez Los Bukis Fonouisa/UMLE 3 BANDA EL RECODO DE CRUZ ?

ati ? op. ums Featuring Pitbull Eic/Sany Masic | 8 LOMEJOR DE EL TRONO DE LIZARRAGA (7)Fonovisa/UMLE E

2 § 18 LA DELA MALA SUERTE . . MEXICO H Trono de Mexico Fonovisa/UMLE 4 ESPINOZAPAZ(Y) &

mpints Jesse & Joy Varmer Latina Regional Mexican 9  EL PRIMER MINISTRO Videama/Disa/UMLE a

POS. INPRINT (Charled Tillsd 19 NO ME COMPARES ATI)I 1ms Artists Gerarde Ortiz Bad Sin/DEL/Sony Music Latin 5 LA ORIGINAL BANDA EL =

1 SONY MUSIC LATIN (30) Alejandro Sanz Universal Music Latino/UMLE | 10 OTRAVEZ LIMON DE SALVADOR g

2 UNIVERSAL MUSIC LATINO (I} 20 PASARELA | POS. ARTIST (Charted Titles) Imorintflabel Vicente Fernandez Sony Music Latin LIZARRAGA (4 fonovisa/UMLE E

3 WARNERLATINA (& Daddy Yankee I Cartel/Capitol Latin | T GERARDOQ ORTIZ(?) A deeper version of this chart 6 CALIBRE 50 (G Diss/UMIE 2

4 FONOVISA (4 21 ALGOME GUSTADETI Bad Sin/DEL/Sony Music Latin @ appears on billboard.biz 7 ROBERTO TAPIA () fonovisa/UMLE Z
5 METAMORFOSIS () Wisin & Yandel Featuring Chris Brown &T-Pain 2  3IBALLMTY (1) Fonavisa/UMLE 8 JULION ALVAREZ Y SU
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3 LAARROLLADORA BANDAEL

NORTENO BANDA (2) Disa/UMLE

i



9 LAADICTIVA BANDA SAN
JOSE DE MESILLAS (1)

Sony Music Latin

BANDA CARNAVAL (3) Disa/UMLE

Regional Mexican
Songs

POS, TITLE Artist imprint/Label
1 LLAMADA DE MIEX
La Arrolladora Banda el Limon de
Rene Camacho Disa/UMLE
2 AMOR CONFUSO
Gerardo Ortiz DEL/Sany Music Latin
3 UNHOMBRE NORMAL
Espinoza Paz Videomax/Disa/UMLE
4  SIN RESPIRACION Bandakl Recodo
de Cruz Lizarraga Fonovisa/UMLE
5 MIRANDO AL CIELO
Roberto Tapia Fonovisa/UMLE
6 ELMEJORPERFUME
La Original Banda el Limon de Salvador
Lizarraga Fanovisa/UMLE
7 TE QUIERO A MORIR
Banda El Recodo de Cruz Lizarraga Fonovisa/UMLE
8  MARCHATE Julion Alvarezy
Su Norteno Banda Disa/UMLE
9  INTENTALO 3BallMTY Featuring
El Bebetoy America Sierra Fonavisa/UMLE
LO QUEPIENSODETI
Banda Carnaval Disa/UMLE
M ELPASADOES PASADO
La Adictiva Banda San Jose de Mesillas
Sony Music Latin
LA MOSCA Los Horoscopos de Durango
Featuring Chuy Lizarraga y SuBanda Tierra
Sinaloense Fonovisa/UMLE
TU YA ERES COSA DEL
PASADO Fidel Rueda Disa/UMLE
400 MIL VEINTE ANOS
Thetra Cali Victaria/ Venemusic
OLVIDAME Julion Alvarezy
Su Norteno Banda Fonovisa/UMLE

10

12

13

14

16 CABECITA DURA LaArrolladora

Banda el Limon de Rene Camacho Disa/UMLE

17
NADIE (alibre 50 Disa/UNLE

18 GENTE BATALLOSA (alibre50

Featuring Banda Carnaval Disa/UMLE |

19 NADA IGUALES la Adictiva Banda
San Jose de Mesillas Sony Music Latin
MI OLVIDO Banda Sinalognse MS de
Sergio Lizarraga Disa/UMLE
NO FUE FACIL Roberto Tapia
Fonovisa/LIMLE
VERSOS DE Ml ALMA
Voz de Mando Disa/UMLE
EL VESTIDO BLANCO
Vicente Fernandez Sony Music Lalin
EL MIL AMORES Pesado
Disa/UMLE
EL BUEN EJEMPLO
(alibre 50 Disa/UMLE
Adeeper version of this chart
appears on billboard.biz

20
21

22
23
24

25

@

Regional Mexican |
Songs Imprints

POS, [MPRINT (Charted Titles) |
DISA ()

FONOVISA (10)

DEL ()

SONY MUSIC LATIN (5

VICTORIA (3)

" hWNN -

MUJER DE TODOS MUJERDE |

Tropical Albums

Tropical Albums

Artists Imprints
| Bos. ARIIst Charted i) lmarintflabel POS. IHPRINT ((arted Titles)
1 ROMEO SANTOS (2) 1 SONY MUSIC LATIN (3)
Sony Music Latin 2 TOPSTOP()
2 PRINCE ROYCE (2)Top Stop/tG 3 POPULAR)
3 AVENTURA () 4 UNIVERSAL MUSIC
Premium Latin/Sony Music Latin LATINO (18}

4  VICTOR MANUELLE (1)5ony Music Latin

5 JUAN LUIS GUERRA 440 ()

{apitol Latin

CHARLIE ZAA (1) The Enity

N'KLABE (2) Nulife/Sony Music Latin

8 JOSEPHFONSECA ()
Venemusic/Universal Music Latino/UMLE

9 HECTORACOSTA

“EL TORITO” 3)DAM/

Venemusic/Universal Music Latino/UMLE

EL GRAN COMBO

DE PUERTO RICO (1) Popular

10

Tropical Albums

5 PREMIUMLATIN (I}

Tropical Albums
Labels

POS. LABEL (Charted Titles
1 SONY MUSIC LATIN (15
2  ATLANTIC GROUP (2
3  UNIVERSAL MUSIC

LATIN ENTERTAINMENT (1))
4 POPULAR
5 CAPITOL LATIN (2)

POS. At meri/abel
1 FORMULA:VOL.1
Romeo Santos Seny Music Latin
2 PHASE Il Prince Royce Top Stop/AG
3 PRINCE ROYCE Prince Royce
Top Stop/AG
4 14+14 Aventura
Premiurm Latin/Sony Music Latin
5 BUSCO UNPUEBLO
Victor Manuelle Sony Music Latin

- ] COLECCION CRISTIANA
R(‘{-_’,'m“ﬂl Me\ ican Juan Luis Guerra 440 Capilol Latin
Son oS Labels 7 SONO SONO: TITE CURET
Various Artists Papular
POS. LABEL ((harted Titles) 8 DEBOHEMIA Charlie Zaa The Erfity
1 UNIVERSALMUSICLATIN | 9 VOYACOMERTEEL
ENTERTAINMENT (82) CORAZON (EP) Josenh Fonseca
2 SONY MUSIC LATIN (20) Veramusic/Universal Music Lating/UMLE
3 VENEMUSIC (5 10 LASALSAVIVE
4 SKALONA (% N’Kiabe Nulife/Sony Music Latin
5 REMEX (5 A deeper version of this chart

Lo

appears on billboard.biz

Tropical Songs
Artists

POS. ARTIST ((harted Titles) Imprint /Label
PRINCE ROYCE (3) Top Stop
ROMEO SANTOS (6) Sony Music Latin
TITO “EL BAMBINO™ %) Siente
VICTOR MANUELLE )
KiavifSony Music Latin
DADDY YANKEE (3)
El Cartel/Capitol Latin
JERRY RIVERA (7}
Platinum Melodies/ Venemusic
DOM OMAR (2) Orfanato/
Machete/UMLE
N'KLABE (3) Nulife/Sony Music Latin
ELVIS CRESPO (3}
Flashi/Famaus Artist/Venemusic
10 PITBULL (I}

Mr. 305/Famaus Artist/Sony Music Latin

(0] BN -

-]

~

w o

GERARDO ORTIZ

Tropical Songs

POS. IMEMtistimprint/label
1 INCONDICIONAL
Prince Royee Top Stop
2 LAS COSAS PEQUENAS
Prince Royce Tn Stop
3 LADIABLA
Romeo Santas Sony Music Latin
4 BAILANDO POR EL MUNDO
Juan Magan Featuring Pitbull & El Cata
Sony Music tatin
5 WILL U STILL LOVE ME
TOMORROW Leslie Grace Top Slop
6 YONOSOYUNMONSTRUO
Elvis Crespo Featuring llegales
Flash/Famaus Arlist/Summa
7 ELLALOQUEQUIEREES
SALSA Victor Manuelle Featuring Voltio &
Jowell & Randy Kivavi/Sony Music Latin
8 TUVENENO
Hector Acosta “El Torito™ 0.A M./ Venamusic
9 DAME LA OLA Tito “H Bambino” §iente
MI SANTA Romeo Santos Featuring
Tomatito Sony Music Latin
1 SITUME BESAS Victor Manuelle
KiyavifSany Music Latin
JUST THE WAY YOU ARE
Karlos Rose 1%
SITEDIGO LA VERDAD
Gocho Naw Era/Venemsic
DUTTY LOVE Don Omar Featuring
Natty Natasha Orfanato/Machete/ UMLE
SOLO CON UN BESO
Jerry Rivera Platinum Melodles/ Venemisic
LOVUMBA (PRESTIGE)
Daddy Yankee £l Cartel/Capital Latin
HASTA QUE SALGA EL SOL
Don Omar Oifanato/Machete/UMLE
TE DIJERON PlanB Pina
PASARELA
Daddy Yankee I Cartel/Capitol Latin
20 ESTA NOCHE S| ReyRuiz LunaNeqra
21 BEBE BONITA (hino & Nacho Featuring
Jay Sean Machete/UMLE
EL AMOR EXISTE
Jerry Rivera Platinum Melodies/Venemusic
PROMISE Romeo Santos Featuring Usher
Sony Music Latin
MIVIDAERES TU
N’Klabe Nulite/Sony Music Latin
ERES MISUENO
Fonseca Proyecto Nash/Handy,/Sony Music Latin

A deeper version of this chart
appears on billboard.biz

12
13
14
15
16
17

18
19

22
23
24

52

Tropical Songs
Imprints

S. IMPRINT ({1

TOP STOP (§)

1

2  SONY MUSIC LATIN (14
3 MACHETE®
4
5

Titles}

UNIVERSAL MUSIC LATINO ¢}
KIYAVI )

Tropical Songs
Labels

POS. ABEL (Charted Tilles

1 SONY MUSIC LATIN (30)
2  UNIVERSAL MUSIC LATIN
ENTERTAINMENT (1)

TOP STOP i)
VENEMUSIC (9

SIENTE (&)

(L7
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THE

YEARIN
MUSIC

Latin Rhythm
Albums Artists

i) Py

Latin Rhythm
Songs Artists

POS. ARTIST (Charted Titles) imprint /Label

1 DONOMAR()
Orfanato/Machete/UMLE

2  WISIN & YANDEL ()
Machete/UMLE

3 DADDY YANKEE (1)
El Cartel/Capital Latin

4 TITO"EL BAMBINO" (1}

Siente/UMLE

PITBULL (2}

Mr. 305/ Famaus Artist/Sany Music Latin

6 ALEXIS&FIDO D

Sony Music Latin

COSCULLUELA 1)

Nueva Kamada/Siente/Universal

Music Latino/UMLE

8  JALVAREZ (1) Nelfiow

9 CALLE 13 (1) Sony Music Latin

10 KINTO SOL (1) Luz/Seny Music Latin

w

~

Latin Rhythm
Albums

POS, TITLE Artist imprint/Labe!
1 DONOMARPRESENTS
MTO2: NEW GENERATION
Don Omar Orfanalo/Machete/UMLE
LIDERES Wisin & Yandel Machete/UMLE
DON OMAR PRESENTS:
MEET THE ORPHANS: THE
KING IS BACK. Don Omar
Drfanato/Machele/ UMLE
PRESTIGE
Daddy Yankee £l Cartel/Capitol Latin
PINA RECORDS PRESENTA:
LA FORMULA: THE COMPANY
Various Artists Pina/Sony Music Latin
INVENCIBLE
Tito “El Bambino™ Siente/UMLE
LOS VAQUEROS:
EL REGRESO Wisin & Yandel
WY/Machete/UMLE
8 ARMANDO Pithull

Mr. 305/ Famous Artist/Sony Music Latin
9  EL NINO (osculluela

Nueva Kamada/Siente/Universal

Music Latino/UMLE
10 OTRO NIVEL DE MUSICA

J Alvarez Heltiow

A deeper version of this chart
appears on billboard.biz

' wWwN

wn

-]

~

Latin Rhythm
Albums Imprints

POS, IHPRINT (Charled Titles

1 MACHETE (8)
2 ORFANATO(
3 PINAG

4  SIENTEW)

5 ELCARTEL()

5 d Tittes) Imptin
1 DONOMAR(])
Orfanato/Machete/UMLE
2 DADDY YANKEE (8
£l Cartel/Capitol Latin
3 WISIN & YANDEL (7) Machete/UMLE
4  JUAN MAGAN (2) Sony Music Latin

SHAKIRA

5 PITBULL®)

Mr. 305/Famaus Artist/Sony Music Latin
NATTY NATASHA (1)
Orfanato/Machete/UMLE

JENNIFER LOPEZ (1) Machete/UMLE
PLAN B (1) Pina

TITO “EL BAMBINO™ i) Siente
DYLAND & LENNY (2) Sany Music Latin

-
olﬂ!ﬂ\l

Latin Rhythm
Albums Labels

Latin Rhythm
Songs

POS. LABEL ((hated Ttles
1 UNIVERSAL MUSIC LATIN

POS. TITLE hrtist linprint/Labe|

1 BAILANDO POREL
MUNDO Juan Magan Featuring
Pitbull & El Cata Sony Music Latin

2 DUTTY LOVE Don Omar Featuring
Natty Natasha Grianate/Machete/UMLE

3 LOVUMBA (PRESTIGE)
Daddy Yankee El Cartal/Capito! Latin

4 HASTA QUE SALGA EL SOL

ENTERTAINMENT (16}
2 SONY MUSIC LATIN (1)
3 CAPITOLLATIN()
4 NELFLOW ()
5  PLATINO()
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15

16

17

18

12

20

Don Omar Crianato/Machele/UMLE
FOLLOW THE LEADER

Wisin & Yandel + Jennifer Lopez Machiele/UMLE
PASARELA

Daddy Yankee El Cartel (Capilol Latin
TABOO Don Omar Orfanato/Machete/UMLE
ALGO ME GUSTADE TI

Wisin & Yandel Featuring Chris Brown & T-Pain
Machete/UMLE

DANZA KUDURO Don Omar &

Lucenzo Yanis/Orfanato/Machetz/UMLE

ECHA PA’LLA (MANOS
PA'RRIBA)

Pitbull Mr. 305/Famaus Artist/Sony Music Latin

TU OLOR Wisin & Yandel WY/ Machate/UMLE
TE DIJERON PlanB Pina

DIOSA DE LOS CORAZONES
Ken-Y, Zion, Labo, Lennox, Arcangel & RKM Pina
MAQUINA DEL TIEMPO Tito “El
Bambino” Featuring Wisin & Yandel Siente
NO SIGUE MODAS A K.A.ELLA
NO SIGUE MODAS Don Omar
Featuring Juan Magan Orfanato/Machete/UMLE
PEGATE MAS

Dyland & Lenny Sony Music Latin

DONDE ESTES LLEGARE

Alexis & Fido Sony Music Latin

VEN CONMIGO

Daddy Yankee Featuring Prince Royce £l Cartel
NOBODY LIKE YOUF

ranco El Gorila Featuring Onedll WY

AMOR REAL 6ocho Featuring

Yandel & Wayne Wonder New Era/Summa

21 AYANTAME llegales Featuring
£l Potro Alvarez Summa

22 ME PREFIERES A MI Arcangel Pina

23 EL PUM Kalimete Suenos/Venemusic

24 NOCHE DE PLACER AlexSensation
Featuring Pitbull, Sensato & David Zonarosa
Alex Sensafion

25 S| YO FUERA EL MAFFI0 Featuring
Joey Montana Spantlish Global

A deeper version of this chart
appears on billboard.biz

Latin Rhythm
Songs Imprints

+ IMPRINK {Charted Jitles)
MACHETE (14)
EL CARTEL (5)
SONY MUSIC LATIN (8)
ORFANATO (8
PINA (10)

P
|
2
3
4
5

Latin Rhythm
Songs Labels

1 UNIVERSAL MUSIC LATIN
ENTERTAINMENT (14)

SONY MUSIC LATIN (i)
CARTEL ()

PINA (i)

CAPITOL LATIN (&)

AN

Latin Digital Songs
Artists

1 SHAKIRA (10) Epic/Sony Music Latin
2 DON OMAR (7 Orfanato/Machete/UNLE
3 PITBULL®
Mr. 305/Famaus Artist/Sony Muslc Latin
4  PRINCE ROYCE (8 lopSiop
§  LUCENZO (1) Yanis/Orfanats/Machete/UMLE
6 DADDY YANKEE
(T El Cartel/Capitol Latin
7 ENRIQUE IGLESIAS (5)
Interscope/UMLE
8 MICHEL TELO (1)
Pantannal/Rge./Sony Music
9 ROMEO SANTOS (6) Sony Music Latin
10 3BALLMTY (2) fonavisa/UMLE

Latin Digital Songs

POS. TI1LE Artist Imprint/Label

1 DANZA KUDURO Don Omar &
Lucenzo Yanis/Orfanato/Machete/UMLE

2  WAKA WAKA (THIS TIME FOR

AFRICA) Shakira Featuring Freshlyground

Epic/Sony Music Latin

Al SE EU TE PEGO

Michel Telo Pantannal/Rge./Sony Music

4  HIPS DON'T LIE Shakira Featuring
Wyclef Jean Epic/Sony Music Latin

5  PROMISE Romeo Santos Featuting Usher
Sony Music Latin

6 | KNOW YOU WANT ME
(CALLE OCHO) Pithull Ultra

2 INTENTALO 3BallMTY Featuring

El Bebeto y America Siera Fanavisa/UNLE

HEROE Enrique lglesias Interscope/UMLE

BON, BON

Pitbull Hr. 305/ Tamous Artist/Sony Music Latin

10 DUTTY LOVE Don Omar Featuring
Natty Natasha Orfanato/Machete/UMLE

1 RABIOSA Shakira Epic/Sony Music Lalin

12 THE ANTHEM Pitbull Featuring Lil Jon
Famous Artist/ TVT

13 LOVUMBA (PRESTIGE)
Daddy Yankee £l Cartel /Capitol Latin

14 CORRE! Jesse & Joy Featuring L3 Republika
Vamer Latina

15 BAILANDO POR EL MUNDO
Juan Magan Featuring Pitbull & £ Cata
Sany Music Latin

16 HASTA QUE SALGA EL SOL
Don Omar Orfanato/Machete/ UMLE

17 LOBA Shakira Epit/Sony Music Latin

18 EL VERDADERO AMOR
PERDONA Mana Warrer Latina

19 TABOO DonOmar Ortanato/Machete/UMLE

20 LASCOSASPEQUENAS
Prince Royce Top Stop

21 LOCA Shakira Featuring El Cata
Enit/Sony Music Latin

22 LIVIN'LAVIDALOCA
Ricky Martin (2/Columbia/Sony Music Latin

23 INCONDICIONAL
Prince Royce Top Stop

24 FELIZ NAVIDAD
Jose Feliciano RCA/Legacy/Sany Music

25 SUERTE Shakira Epic/Sony Music Latin

A deeper version of this chart
appears on billboard.biz
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JILL GREENBERG

Mainstream Top
40 Artists

S. ARTIST (Charted Titlesh mpi |
KATY PERRY (3) (apitol
FLO RIDA (5) Pee Boy/Atiantic
RIHANNA (8) SR¥/Det Jam/IDIMG
MAROON 5 (3} A&M/Octone/Interscope
ADELE (@)Xl /(olumbia
DAVID GUETTA ()

What & Music/Astralwerks{Capitol
NICKI MINAJ 8}
Young Maney/Cash Money/Reputlic

8 CARLY RAE JEPSEN (3

604/SchoolBoy/Interscape

9  KELLY CLARKSON (4)19/RCA

10 FUN. (2 Fueled By Ramen/RRP

an AN -

~

Mainstream Top
40 Songs

POS. TITLE Artist impiint/lahel

1 LIGHTS Ellie Goulding
Cherrytree/Interscope

2 WE FOUND LOVE Rihanna
Featuring Calvin Harris SRP/Daf Jam/IDIMG

3 GLAD YOU CAME The Wanted
Glabal Talent/Mercury/IDIMG

4  CALL ME MAYBE (arly Rae lepsen
604/SchoolBoy/Interscope
5  PAYPHONE Maroon5 Featuring

Wiz Khalifa A&M/Octona Interscape

6 GOOD FEELING FloRkida
Pos Boy/Atlantic

7  WE ARE YOUNG fun.

Featuring Janelle Manae Fueled By Ramen/RRP

SOMEBODY THAT | USED TO

KNOW Golye Featuring Kimbra

Samples n* Seconds/Fairfan/Republic

9  WIDE AWAKE Katy Perry (apital

10 SETFIRE TO THE RAIN
Adele XL/Columbia

1 STRONGER (WHAT DOESN'T
KILL YOU) Kelly Clarkson 19/RCA

12 1T WILL RAIN Bruno Mars Summit/Chop
Shop/ElektrafAtlantic

13 STARSHIPS NickiMinaj Young Monay/
Cash Money/Republic

14 THE ONE THAT GOT AWAY
Katy Perry Capitol

15 WHAT MAKES YOU
BEAUTIFUL One Direction Y0/ Golumbla

16 WHERE HAVE YOU BEEN
Rihanna SRP/Def Jam/iDIMG

17 WILD ONES Flo Rida Featuring Sia Po
Boy/Atlantic

18 GIVE YOUR HEART A BREAK
Demi Lovato Hollywood

19 BLOW ME (ONE LASTKISS)

3 POEBOY
4 FUELED BY RAMEN ()
5 A&M/OCTONE )

Adeeper version of this chart
appears on billboard.biz

Mainstream Top
40 Labels

POS. LABEL ((harted Titles

1 REPUBLIC (2]

2 INTERSCOPE (%)

3 ISLAND DEF JAM MUSIC
GROUP (17}

4 RCAX)

5 CAPITOL ()

A deeper version of this chart
appears on billboard.biz

PlnkRCA
20 ONE MORE NIGHT Maroon5 484/
Detone/Interscope
21 DOMINO lessie | Lava/Republic Adu—lt
22 TURN ME ON David Guetta Fealuring C()ntemp()]'al'y
Nickl Minaj What A Music/Astralwerks/Capital A]'ti StS
23 DAVID GUETTA FEATURING =
SiaWhat A Music/Astralwerks/Capitol A Charted Titles) Imprint
24 PART OF ME Katy Perry Capital 1 ADELE (5)XL/(olumbia
25 SEXY AND | KNOW IT IMFAOPaty | 2 KELLY CLARKSON (4)15/R(A
Rock/will...am/Cherrytrea/Interscapa 3 KATY PERRY (4} (apilal
A deeper version of this chart 4  MAROON 5 (3) AtM/Dctone/Interscope
@ appears on billboard.biz 5  COLBIE CAILLAT (1)Republic
6  TRAIN (2)(olumbia
7 LADY ANTEBELLUM (1)
A Capitol Nashville/Capitol
Mainstream TOp 8  ONEREPUBLIC &) Hisley/interscope
440 [m‘p]'i nts 9  GOTYE /) Samples n' Seconds/
i harted |t 10 CARLY RAE JEPSEN (1)
1 RCA(R) 604/SchoolBay/Interscope

2 CAPITOL )

Adult
Contemporary
Songs
POS. TITLE Artist Imarint/|abel
1 STRONGER (WHAT
DOESN'T KILL YOU)
Kelly Clarkson 19/RCA
2 SETFIRE TO THE RAIN
Adele X1/ Columbia
3 BRIGHTER THAN THE SUN
Calbie Caillat Republic
4  JUST AKISS Lady Antebel
{apitol Nashuille/Capitol
5  DRIVEBY Irain(olumbia
6 SOMEBODY THAT I USED
TO KNOW Gotye Featuring Kimbra
Samples ‘0" SecondsFaifax/Republic
7 GOOD LIFE OneRepublic Mosley/Inlzrscope
8 SOMEONE LIKE YOU Adele
KL /Calumbia
9 RUMOUR HAS IT Adele ¥L/Columbia
10 THE ONE THAT GOT AWAY
Katy Perry Capitol
11 PAYPHONE Maroon 5 A&M/
Octone/Interscope
12 MOVES LIKE JAGGER
Maroon 5 Featuring Christina Aguilera AGM/
Octone/Interscope
13 MR.KNOW IT ALL Kelly Clarkson 19/RCA
14 CALL ME MAYBE (arly Rae Jepsen
604/SchoolBoy/Interscope
15 WHAT MAKES YOU
BEAUTIFUL One Direction S¥(0/Columbia
16 | WON'T GIVE UP Jason Mraz Atantic/RRP
17 WIDE AWAKE Katy Perry Capitol
18 NOT OVER YOU Gavin DeGraw /RCA
19 IT WILL RAIN Bruno Mars Summit/
Chop Shop/Elektra/Atlantic
20 |IF1DIE YOUNG The Band Perry

21 ATHOUSAND YEARS
Christina Perrt Summit/Chop Shop/Atlantic/RRP
22 ROLLING IN THE DEEP hdele
AL Columbia
23 DOMINO Jessie | Lava/Republic
24 WE ARE YOUNG fun.
Featuring Janelle Monae Fueled By Ratmen/RRP
25 WE ARE NEVER EVER
GETTING BACK TOGETHER
Taylor Swift Big Machine/Republic

A deeper version of this chart
appears on billboard.biz

[eepublic Nashviliz/Republic

Adult
Contemporary
Imprints
tharted Titl

XLG)

196
A&M/OCTONE (3)
CAPITOL (&)
COLUMBIA (1)

A deeper version of this chart
appearson billboard.biz

i

S 2NN

Adult
Contemporary
Labels

{Charted Titles)
COLUMBIA (1)
INTERSCOPE (1)

RCA (4
REPUBLIC (1)
CAPITOL (1)

A deeper version of this chart
appears on billboard.biz

@mhlﬂlﬂ—l
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Adult Top 40
Artists

POS. ARTIST ((harted Titles) Imprint/Label
KELLY CLARKSON (4) 19/RCA
ADELE (4] XL /(olumbia

KATY PERRY () (apitol
MAROON 5 (3) AbM/Octane/Interscape
TRAIN (2) Columbia

FUMN. (2) Fueled By Ramen/RRP
CARLY RAE JEPSEN (2)
604/SchoolBoy/Interscope

8 NEON TREES (1) Mercury/IBIMG

9 GAVIN DEGRAW (3) J/RCA

10 BRUNO MARS (2) [lektrarhtlantic

NOWUhWNN-

Adult Top 40
Songs

POS. T1TLE Attist |morint/Label

1 SOMEBODY THAT | USED
TO KNOW Gotye Featuring Kimbra
Samplesn' Seconds/Fairfax/Republic

2 STRONGER (WHAT DOESN'T

KILL YOU) Kelly Clarkson 19/RCA

DRIVE BY Train (olumbia

WE ARE YOUNG fun.

Featuring Janelle Monae Fueled By Ramen/RRP

5 EVERYBODY TALKS NeonTrees

Mercury/IDIMG

PAYPHONE Maroon 5 A&M/(ctone/

Interstope

SET FIRE TO THE RAIN Adele I/

Calumbia

CALL ME MAYBE (arly Rae Jepsen

04/SchoolBoy/Interstope

9  WIDE AWAKE Katy Perry Capitol

10 BLOW ME (ONE LAST KISS)
Plnk RCA

1 | WON'T GIVE UP Jasan Mraz Atlantic/RiP

12 1T WILL RAIN Bruno Mars Summit/
Chop Shop/Elektra/Atlantic

13 NOT OVER YOU Gavin DeGraw J/R(A

14 GLAD YOU CAME The Wanted Global
Talent/Marcury/IDIMG

15 THE ONE THAT GOT AWAY Katy
Perry Capitol

16 RUMOUR HAS IT Adele ki /Columbia

17 SOME NIGHTS fun. Fueled By Ramen/
RRP

18 50 WAYS TO SAY GOODBYE
Traiin Columbia

19  LIGHTS Ellie Goulding Cherrytree/Interscope

20 MR.KNOW IT ALL Kelly Clatkson 19/
RCA

21 WE FOUND LOVE Rihanna Featuring
Calvin Harris SRP/Def Jam/IDIMG

22 PARADISE oldplay Capitol

23 WHAT MAKES YOU
BEAUTIFUL One Direction SY(0/Columbia

24 A THOUSAND YEARS (hristina
Perri Summit/Chop Shop/Atlantic/RRP

25 PART OF ME Katy Perry Capitol

@ A deeper version of this chart

o bow

~

=

appears on billboard.biz

Adult Top 40
Imprints

0S. UNT (Charted TiL

19(15)

CAPITOL (5

XL

COLUMBIA (5)

A&M/OCTONE ()
A deeper version of this chart
appears on billboard.biz

@maun—
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THE
YEARIN
MUSIC

LU

Adult Top 40 Top New Rock NensuchiWarnes s FROM DISTRICT 12 AND
Labe S 1\ rti sts 3 NICKELBACK (1) Roatrunner BEYOND Soundtrack Lions Gate/Republic
4  COLDPLAY (1) Capitol 17 THE TWILIGHT SAGA:
POS. LABEL ((harted Titles) POS. ARIIST [mpcint/Lbel 5 FUN. (1 Fusled By Ramen BREAKING DAWN: PART 1
1 INTERSCOPE (17) 1  GOTYE Samples ' Seconds/ 6  GOTYE (1 Samples 1 Seconds/Fairfax/ Sound track Summit/Chiop Shop/Atiantic/AG
2 RCA® Fairfax/Republic Republic 18 TORCHES Foster The People
3 COLUMBIA (15 2 OF MONSTERS AND MEN kepublic 7 FLORENCE + THE MACHINE (1) StarTime Int')/Columbia
4 ROADRUNNER 3  THE LUMINEERS Dusltone Republic 19 LOVEIS AFOURLETTER
PROMOTIONS (18) 4 IMAGINE DRAGONS 8 LINKIN PARK () WO RD Jason Mraz Atfantic/AG
5 CAPITOL (1) KiDinaKGRNER/Interscope Mathine Shap/Warner Bros. 20 BLUNDERBUSS Jack White
A deeper version of this chart 5 GROUPLOVE (anvashack/Miantic 9 JOHN MAYER (1) lolumbia Third Man/Columbia
@ appears on billboard.biz 10 OF MONSTERS AND MEN (1) 21 BORN TO DIE LanaDel Rey
Regubiic Polydar/Interscope/IGA
A 11 DAUGHTRY (1} 19/RCA 22 ADIFFERENT KIND OF
Top Rock Imprints | 12 pave mattHEWS BAND 0 TRUTH Van Halen ntrscope/lA
TOP Rock Artis Bama Rags/RCA 23 _LITTLE BROKEN HEARTS
POS. MPRINT (Charted Titles) 13 BRUCE SPRINGSTEEN (1) (alumbia Norah Jones Blue Note
POS. ARTIST Imprint/Label 1 REPUBLIC () 14 THE LUMINEERS (1) Dualtone 24 CALIFORNIA 37 Train Columbia
1 FUN. Fueled By Ramen 2 NONESUCH (5 15 LANADELREY (DPolydo/interscope/ich | 25 AMARYLLIS Shinedown Atiantic/6
2  COLDPLAY (apitnl 3 COLUMBIA (1) 26 BOYS & GIRLS Alabama Shakes A1}
3 MUMFORD & SONS 4 ROADRUNNER (20 27 BARTON HOLLOW The Civil Wars
Gentleman (f The Road/Glassnate 5  ATLANTIC (5) m sansibility
4 THEBLACKKEYS 6 GENTLEMAN OF THE ROAD ({) I op Rock Albums 28 AMERICAN CAPITALIST five
Nanesuch/Wamer Bros, 7 FUELED BY RAMEN () Finger Death Punch Prospect Park
5  GOTYE Samples ' Seconds/ 8 ROSWELL(5) Pos. meAtist Imadntflabel | 28 ULTIMATE HITS: ROCK AND
Fairfax/Republic 9 CAPITOL( 1 BABEL Mumford & Sons Gentleman ROLL NEVER FORGETS Boli Seger
6 LINKIN PARK Maching Shop/WarmerBros. 10 MACHINE SHOP (3) Df The Road/Glassnote & The Silver Bullet Band Hideoul Capitol
7 NICKELBACK Roadrunner 2 EL CAMINO The Black Keys Nenesuch/ 30 SLIPSTREAM Bonnie Raitt Redwing
8  TRAIN (olumbia Warner Bros. 31 CLOCKWORK ANGELS Rush
9 FLORENCE + THE MACHINE 3 HERE AND NOW HNickelback Anthem/Roadrunner
Republic TUP R()('-k Lﬂ‘h(\ls Roadrunnar 32 AVERY SHE&HIM
10 BRUCE SPRINGSTEEN (olumbia 4  MYLO XYLOTO (oldplay Capital5/Some CHRISTMAS She & Him Merge
11 JASON MRAZ Atlantic POS. LABEL ((harted [itley) Nights fun/Fueled By Ramen 33 ROCK OF AGES Soundfrack
12 FOSTER THE PEOPLE 1 WARNER BROS. (4T) 6 MAKING MIRRORS Gotye Samples n' WaterTower
StarTime Int'l/Columbia 2 REPUBLIC (39) Seconds/Fairfax/Republic 34 UNO! Green Day Reprise/Warner Bros.
13 OF MONSTERS AND MEN 3 ATLANTIC GROUP (34) 7  SIGH NO MORE Mumford &Sons 35 THE PATH OF TOTALITY
Republic 4 COLUMBIA i) Gentleman 07 The Road/Glassnote Korn Roadrunner
14 THE LUMINEERS Dualtonz 5 ROADRUNNER 8 CEREMONIALS 36 NIGHT VISIONS Imagine Dragons
15 FOO FIGHTERS Roswell/RTA PROMOTIONS {30) Florence + The Machine Republic KIDinaKORNER/Interscope/IGA
16 [IMAGINE DRAGONS 6 CAPITOL (4 9 LIVING THINGS Linkin Park Machine 37 -+ EdSheeranElektra THE BLACK KEYS
KIDinaKORNER/Interscape 7 RCA (17} Shop/Wamer Bros. 38 TEMPEST Bob Dylan (elumbia
17 SHINEDOWN &llantic 8 INTERSCOPE GEFFEN A&M (i | 10 BORN AND RAISED 39 BATTLE BORN The Killers island/IDiMG
18 NEON TREES Mercury/ILiMG 9 GLASSNOTE (@) John Mayer Columbia 40 THE CARPENTER The Avell Brothers T()p R()(_-k
19 AWOLNATION Red Bull 10 EPIC(I) 1 BREAK THE SPELL Amarican/Republic : . . .
20 PHILLIP PHILLIPS 1%/Interscope Daughtry 19/RCA 41 NORTH matchhox twenty Emblem/Atlntic/AG "\ Ihu ms L‘l bt' I“"
21 ROGER WATERS (olumbia 12 MY HEAD IS AN ANIMAL 42 MEGALITHIC SYMPHONY
22 DAVE MATTHEWS BAND i O Monsters And Men Republic AWOLNATION Red Bull POS.UBH [(harted Tlles)
Bonieaslieh Top Rock 13 AWAY FROM THE WORLD 43 SCARS & STORIES The Fay i 1 COLUMBIA (%)
23 JOHN MAYER (olumbia l/slb[l]]]s A]ti‘)tﬁ Dave Matthews Band Bama Rags/RCA 44 THE 2ND LAW Muse Heiium-3( 2 WARNER BROS. ()
24 CHEVELLE [pic 14 WRECKING BALL Bruce Springsteen Warner Bros. 3  REPUBLIC (1)
25 GROUPLOVE (anvashack/Atlantic . ARTIST (Charled Tilles) tmprint/Label (olumbia 45 PORT OF MORROW The Shins 4  ATLANTIC GROUP (1)
@ A deeper version of this chart 1 MUMFORD & SONS (2) 15 THE LUMINEERS The Lumineers Aural Agothecary/Columbia 5 GLASSNOTE()
appears on billboard.biz Gentleman Of The Road/Glassnote Duallone 46 PUSH AND SHOVE No Doubt 6 ROADRUNNER (15
2 THEBLACKKEYS () | 16 THE HUNGER GAMES: SONGS Interstope/IGA 7 INTERSCOPE GEFFEN A&M (1)
47 EVANESCENCE Evanescence Wind-up 8 CAPITOL ()
48 THE IDLER WHEEL IS WISER 9 RCA®
THAN... Fiona Apple (lean Slate/Epic 10 FUELED BY RAMEN (1)
49 WASTING LIGHT Foo Fighters
Roswell/RCA
50 HATS OFF TO THE BULL
Chevelle Epic TO[) I{OCk

| BILLBOARD |

DECEMEBER 22, 2012

bid

A deeper version of this chart
appears on billboard.biz

Albums Distributors

POS. DISTRIBUTOR (Cliarted Titles

1 INDEPENDENTS (312)
2 WEA {64
T0]) Rock 3 SONY MUSIC ()
Albums Imprints | 4 universaLe
5 EMM (24
IMPRINE (Charled [iltes)
1 COLUMBIA (15
2 GENTLEMAN OF THEROAD () :
3 ROADRUNNER () Hot Rock Songs g
4 REPUBLIC(H Artists g
5§  ATLANTIC(]) :
6 NOMNESUCH {5 POS. ARTIST (Charled Titles) Imprint/Label &
7 INTERSCOPE (I 1 THEBLACKKEYS (3)
8 CAPITOL() Nonesuch/Warner Bros.
9 FUELED BY RAMEN () 2 FOO FIGHTERS (4 Ruswell/RCA
10 REPRISE () 3 LINKIN PARK (2) Machine Shop/

Varner Bros.
4 FUMN. (%) Fuslad By Ramen/RRP
5§ CHEVELLE ¢)tpc

z
%
-

FUN.



GROUPLOVE (3 (anvasback Atlantic
SHINEDOWN (3 Aliantic

OF MONSTERS AND MEN (2)
Republic

RED HOT CHILI PEPPERS ()
Warner Bros

SEETHER (4} Wind-up

IMAGINE DRAGONS (1)
KIDinaKORNER,/Interscope

GOTYE (2) Samples‘n' Seconds/Faitfax/
Republic

BUSH (2) uma flack/e0ne

M83. () MB3/Mute/Tapitel

THE LUMINEERS (2} Dualtone

A deeper version of this chart
appears on billboard.biz

Hot Rock Songs

POS. TITLE Artist Impiint/Label

1 LONELY BOY The Black Keys
Nenesuch/Warner Bros.

2  THESE DAYS FooFighters Roswel [RCA

3 BURNIT DOWN Linkin Park Hachine
Shop/Warner Bros,

4 SOMEBODY THAT | USED
TO KNOW 6otye Featuring Kimbra
Samples ‘n* Seconds/ Fairfax/Republic

5 GOLD ON THE CEILING
The Black Keys Nonesuch/Warnar Bros.

6 TONGUE TIED Grouplove
Canvasbark /Atiantic

7 LITTLE TALKS 01 Monsters And Men
Republic

8 WE ARE YOUNG fun. Featuring
Janelle Monae Fueled By Ramen/RRP

9 IT°S TIME Imagine Dragons KiDinakGRNER!
Interscape

10 HO HEY The Lumineers Dualtone

16

18
19

20
22
23
24
25
26

27

34
35

36

FACE TO THE FLOOR (hevelle Epic
MIDNIGHT CITY M33. MB3/Mute/Capitel
SOME NIGHTS fun.

Fuyeled By Ramen/RRP

TOO CLOSE Alex Clare Republic

THE SOUND OF WINTER

Bush Zuma Rock/e0ne

BULLY Shinedown Atlantic

WALK Fao Fighters Roswall/RCA
PARADISE Coldplay (apitol

I WILL WAIT Mumford & Sons
Gentleman Of The Road/RED/Glassnate

LIVE TO RISE Soundgarden
Marvel/Hollywood

DAYS GO BY The0ifspring folumbia
OH LOVE Green Day Reprise/Warner Bros
HATS OFF TO THE BULL
Chevelle Epic

MADNESS Muse Helium-3/Warner Bros.
LITTLE BLACK SUBMARINES
The Black Keys Nonasuch/Warner Bros,
EVERYBODY TALKS

Neon Trees Mercury/iDIME

DON'T STOP (COLOR ON THE
WALLS) Foster The People Starlima Int'l/
(olumbia

UNITY Shinedown Atlantic

COUGH SYRUP Young The Giant
Roadrunner/RRP

CHALK OUTLINE Three Days Grace R(A
TONIGHT Seether Wind-up
SATELLITE Rise Against D&{/Intzrscope
THE ADVENTURES OF RAIN
DANCE MAGGIE Red Hot Chili Peppers
Varner Bros.

TAKE A WALK Passion Pit frenchkiss/
(olumbia

SHAKE IT OUT Forence + The Machine
Repubtic

REMEMBER EVERYTHING Five
Finger Death Punch Prospect Park

37

38
39

40

41
42

43

44

45

46

47

48

49

50

LOOK AROUND Red Hot Chili Peppers
Varner Bros.

NO RESOLUTION Seether Winc-up
MONARCHY OF ROSES Red Hot
Chili Peppers Warner Bros,

STILL COUNTING Volbeat Mascat/
Vierfigo/Republic

RUNAWAYS The Killers lstand/IDJHG
BLOODY MARY (NERVE
ENDINGS) Silversun Pickups dangerbird
YOU'RE A LIE Slash Featuring Myles
Kennedy & The Conspirators Dik Hayd/Cagitol
COMING DOWN Five Finger Death
Punch Prospect Park

A WARRIOR'S CALL Volbeat
Vartiga/Republic

KILL YOUR HEROES AWOLNATION
Red Bull

NOT YOUR FAULT AWOLNATION fed
Bull

LOST IN THE ECHO Linkin Park
Machine Shop/Wamer Bros.

ROCKY MOUNTAIN WAY
Godsmack Republic

| MISS THE MISERY Halestorm
Atlantic

Hot Rock Songs
Imprints

POS. IMPRINT ((harted Titles)

@mawu_

REPUBLIC (8)
NONESUCH )
ROSWELL (1)
ATLANTIC (5)

FUELED BY RAMEN (})

A deeper version of this chart
appears on billboard.biz

Hot Rock Songs

Alternative Songs

Labels Artists
08, LABEL ((harfed Titles A h i
1 WARNER BROS. (20) 1 THEBLACKKEYS (3)
2 REPUBLIC( Nonesuch/Warner Bros.
3 ATLANTIC (14) 2 FUN. (%) Fusled By Ramen/RRP
4 ROADRUNNER PROMOTIONS (5} | 3 GROUPLOVE (3} (anvashack/Atlantic
5 CAPITOL (18} &4 OF MONSTERS AND MEN (2)
@ A deeper version of this chart Republic
appears on billboard.biz 5  AWOLNATION (3)Red 8ul
6 IMAGINE DRAGONS (2}
KIDinakORNER/Interscape
P 7  FOOFIGHTERS (3)Roswell/RCA
R()Ck D]gltal S{,ngs 8 GOTYE () Samples n' Seconds/
Artists Fairtax/Republic
9  LINKIN PARK (1)
POS. ARTIST (Charled Tities) imprint/label Maching Shap/Wamner Bros.
1 ADELE (4) XL/Columbia 10 MB3. () Wi3/Mule/Capital
2 FUN. () Fualed By Raman/RRP
3 GOTYE (2) Samples ‘' Seconds/
Falrtax /Republic . g
i Tp;f;f ff;,&,,umbia Alternative Songs
5  COLDPLAY () (apitol
6  JASON MRAZ (7 Miantic/RRP POS. TIEAtist mprint/label
7 PHILLIP PHILLIPS (11)1%/Interscope 1 SOMEBODY THAT | USED
8  NEON TREES (2 Mercury/IDIMG TO KNOW (otye Featuring Kimbra
9 FOSTER THE PEOPLE(3) Samples ‘n' Seconds/Fairfax/Republic
StarTime Int'l/Columbia 2 TONGUETIED
10  KIMBRA (1) Warmer Bros. Grouplove Canvashack /Atlantic
@ A deeper version of this chart 3 LITTLE TALKS
appears on billboard.biz 0f Mansters And Men Republic
4 IT'S TIME Imagine Dragons
KiDinaKORNER/Interscope
. . ~ 5 WE ARE YOUNG fun. Featuring
R-‘O('k D!gltﬂl b""gs Janelle Monae Fueled By Ramen/RRP
6 GOLD ON THE CEILING
POS, TITLE Artist Imprint/1abel The Black Keys Nonesuch/Warner Bros.
1 SOMEBODY THAT | USED 7  LONELY BOY TheBlack Keys
TO KNOW Gotye Featuring Kimbra Nongsuch/Warner Bros.
Samples ‘n’ Seconds/Fairfax/Republic 8  SOME NIGHTS fun.
2 WE ARE YOUNG fun. Featuring Fueled By Ramen/RRP
Janelle Monae Fusled By Ramen/RRP 9  TOO CLOSE Alex (lare Republic
3 SET FIRE TO THE RAIN 10 BURN IT DOWN Linkin Park
Adele XL/Columbia Machine Shop/Warner Bros.
4 SOME NIGHTS fun. T MIDNIGHT CITY M83,
Fueled By Ramen/RRP MB3/Mute/Capitel
5 | WON'T GIVE UP Jason Mraz 12 HO HEY The Lumineers Guallone
Alantic/RRP 13 THESE DAYS Foo Fighters Roswell/RCA
6  DRIVE BY Tain (olumbia 14 1 WILL WAIT Mumford & Sons
7 SOMEONELIKEYOU Gentieman 01 The Road/RED/Glassnote
Adele XL/Columbia 15 COUGH SYRUP YoungThe Giant
8 HOME Phillip Phillips 18/Interscope Roadrunner(RRP
9 EVERYBODY TALKS 16 TAKE A WALK Passion Pit
Neon Trees Mercury/IDIMG Frenchkiss/{olumbia
10 PARADISE (oldplay Capitol 17 MADMNESS Muse Helium-3/Warner Bros.
11 ROLLING IN THE DEEP 18 NOT YOUR FAULT AWOLNATION
Adele XL /Columbia Red Bull
12 PUMPED UPKICKS 19 DON'TSTOP(COLOR ON
Foster The People Starfime Int)/Columbia THE WALLS) Foster The People
13  RUMOUR HAS IT Adele ¥l/(olumbia StarTime Int'l/Columbia
14 TOO CLOSE Alex (lare Republic 20 EVERYBODY TALKS Heon Trees
15 HO HEY The Lumineers Dualtone Mercury/IDIMG
16 SAIL AWOLNATION Red Bul 21 PARADISE Coldplay Capitol
17 LITTLE TALKS 0f Monsters And Men 22 LITTLE BLACK SUBMARINES
Republic The Black Keys Nonesuch/Wamer Bros.
18 BURN IT DOWN Linkin Park Machine 23 BLOODY MARY (NERVE
Shop/Warner Bros, ENDINGS) Silversun Pickups dangerbird
19 TOMNGUE TIED Grouplove (anvashack/ 24 KILL YOUR HEROES AWOLNATION
Atlantic Red Bull
20 SHAKEIT OUT Florence + The Machine 25 DAYS GO BY The 0ffspring Calumbia
Republic @ A deeper version of this chart
21 IT'S TIME Imagine Dragons KIDinakORNER/ appears on billboard.biz
Interscoge
22 50 WAYSTO SAY GOODBYE
Train Columbia . 4
23 IWILL WA s | Alternative Songs
0f The Road/RED Glassnote | |n|)ri nis
24 BLACKOUT Breathe Carolina Fearless/
{olumbia POS. IMPRINT (Charted Titlest
25 THE A-TEAM Ed Sheeran Eicktra/Alantic 1 REPUBLIC(])
@ A deeper version of this chart 2 NONESUCH (i}
appears on billboard.biz 3 FUELED BY RAMEN (5
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4 CANVASBACK (@)
5 REDBULL®#

A deeper version of this chart
appears on billboard.biz

Alternative Songs

23

25

i) Py

The Wallflowers Featuring Mick Jones Columbia
SHADOW DAYS John Mayer Columbia
CHARLIE BROWN (oldplay Capitol
SILENCED BY THE NIGHT Keane
Cherrytrea/Interscope

@ A deeper version of this chart

appears on billboard.biz

15 DAYS GO BY The Offspring Columbia
16  UNITY Shinedown Atlantic
17 NO RESOLUTION Seether Wind-up
18 CHALK QUTLINE Three Days Grace RCA
19 THESE DAYS Foo Fighters Roswell/RCA
20 LOVEBITES(SODOI)
Halestorm Atiantic
21 HURRICANE Theory Of A Deadman 604/
Road: {RRP

Labels

POS, A (O 1z Triple A Imprints
1 WARNER BROS. (§)
2 REPUBLIC (13 POS. [MPRINT (Charted Titles)
3 ROADRUNNER 1 REPUBLIC(])

PROMOTIONS (I 2 COLUMBIA ()
4  ATLANTIC (1 3 CAPITCL (3
5 COLUMBIA (12) 4 ATOG

5 NONESUCH (3)

A deeper version of this chart
appears on billboard.biz

Triple A Artists

POS. ARTIST (Charted Titles) Imprint/Label

1 THEBLACKKEYS(})
Nenesuch/Warner Bros.

2 FLORENCE + THE MACHINE ()
Republic

3 OF MONSTERS AND MEN (2)
Republic

4  THE LUMINEERS (Z) Duzitone

5 IMAGINE DRAGONS (1)

KIDinakDRNER/ Interscope
6 JOHN MAYER (2) (olumbia
7 FUN. (2} Fueled By Ramen/RRP
8  COLDPLAY (Zi{apitol
9  ADELE {4)X/(alumbia
10 ALABAMA SHAKES () ATORED

Triple A Songs

POS. [ILEArtist Imprint/Label
1 SOMEBODY THATIUSED
TO KNOW Gotye Featuring Kimbra
Samples ‘" Seconds/Fairfax/Republic
2 IT'S TIME Imagine Dragons KIDinaKORNER/
Interscape
LITTLE TALKS 0f Monsters And Men
Republic
HO HEY The Lumineers Dualtone
SHAKE IT OUT Florence + The Machine
Republic
THE WALK Hayer Hawthorne Republic
SIMPLE SONG The Shins Aural
Apothecary/Columbia
HOLD ON Alahama Shakes ATG/RLD
1 WILL WAIT Mumford & Sons Gentleman
0f The Road/RED/Glassnote
10 LONELY BOY The Black Keys Nonesuch/
Warrer Bros.
T HAPPY PILLS Norah Jones Blue Note/
(apitol
12 MERCY Dave MatthewsBand Bama Rags/RCA
13 SOME NIGHTS fun. Fueled By Ramen/RRP
14 SETFIRE TO THE RAIN
Adele XL/Columbia
15 GOLD ONTHE CEILING
The Black Keys Nonesuch/Warner Bros,
16 THAT WASN'T ME
Brandi Carfile Columbia
17 WATCHING YOU WATCH HIM
Eric Hutchinson Let's Break Records/Warner Bros.
18 QUEEN OF CALIFORNIA
John Mayer Columbia
19 WE ARE YOUNG fun. Featuring
Janelle Monae Fueled By Ramen/kRP
20 LIVE AND DIE The Avet! Brothers
American/Republic
21 THE A TEAM £d Sheeran Flekira/Alantic
22 REBOOT THE MISSION

~N oo u b w
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@ A deeper version of this chart

appears on billboard.biz

Triple A Labels

POS. UBEL (Charted Titles)

1
2
3
4
5

@ A deeper version of this chart

REPUBLIC (4)
COLUMBIA (1)
CAPITOL (12)
INTERSCOPE (1)
WARNER BROS. (1)

appears on billboard.biz

Active Rock Artists

POS. ARTIST (Charted Tites) Imprint/Label

B UHN =

NG W;

CHEVELLE (3) Enic
SHINEDOWN (3 Mlantic
VOLBEAT (3) Vertigo/Republic
FIVE FINGER DEATH PUNCH (4
Prospect Park

ADELITAS WAY (3} Virgin/Capitol
SEETHER (3) Wind-up
HALESTORM (2) Atfanlic
LINKIN PARK (2) Machine Shop/
Warner Bros.

STAIND () Flip/Atiantic

THE BLACK KEYS (3)
Nonesuch/Warner Bras.

Active Rock
Songs

mh N -t

12

13

14

DECEMBER 22, 2012

rtist Imprint/Labe!
HATS OFF TO THE BULL
Chevelle Epic
BULLY Shinedown Allanlic
CRITICIZE Adelitas Way Virgin/Capitol
FACE TO THE FLOOR (hevelle Epic
STILL COUNTING Volbeat Mascot/
Vertiga/Republic
COMING DOWN Five Finger Death
Punch Prospact Park
REMEMBER EVERYTHING
Five Finger Death Punch Prospect Park
BURN IT DOWN Linkin Park Machine |
Shop/Warmer Bras,
I MISS THE MISERY Halestorm Atlantic
LOST IN FOREVER (SCREAM)
PO.D. Razor & Tie
BULLET IN MY HAND
Redlight King Hollywood |
A WARRIOR’S CALL
Volbeat Vertigo/Republic |
YOW’'RE A LIE Slash Featuring Myles
Kennedy & The Conspirators Dik Hayd/Capitol
LIVE TO RISE Soundgarden
Marvel/Hollywood |

22 ROCKY MOUNTAIN WAY
Godsmack Republic

CHEVELLE

23 STILL SWINGING Papa Roach Efevan
Seven

24 BURIED ALIVE Avenged Sevenfold
Hopeless/Sire/ Warner Bros.

25 HERE AND NOW Seether Wind-up

A deeper version of this chart
- appears on billboard.biz

Active Rock
Imprints

POS. IMPRINT (Charted Titles)
ATLANTIC (5)
ROADRUNNER (15)
EPIC ()

WIND-UP (8)
PROSPECT PARK (4)

Ul h N -

@ A deeper version of this chart

appears on billboard.biz

Active Rock Labels

(31 Prospact Park
8  STAIND () Hlin/Mtlantic
9  BUSH (1) 7uma Rack/e0na
10 SLASH (2 Dik Hayd/Capital

OS. LABEL (Chirted Tilles)
1 WARNER BROS. (I8)
2 ATLANTIC ()

3 ROADRUNNERPROMOTIONS®

4 CAPITOL ()
5 REPUBLIC @

A deeper version of this chart
appears on billboard.biz

Heritage Rock
Artists

OS. ARTIST (Charted Titles) Imprint/ abel

SHINEDOWN (%) Atlantic
FOO FIGHTERS (3) Roswell RCA
SEETHER (4) Wind-up
CHEVELLE (3) Epic
SOUNDGARDEN () Seven Four/
Republic

NICKELBACK (1) Roadrunner/RRP
FIVE FINGER DEATH PUNCH

[ U

~N o

Heritage Rock
Songs

POS. TITLE Artist |mprint/Label

THESE DAYS Foo Fighters

Roswell/RCA

BULLY Shinedown Atfantic

FACE TO THE FLOOR (hevelle Epic

LIVE TO RISE Soundgarden

Marvel/Hollywood

UNITY Shinedown Atlantic

TONIGHT Seether Wind-up

THE SOUND OF WINTER

Bush Zuma Rock/efine

8  YOUW'RE A LIE Slash Featuring Myles
Kennedy & The Conspirators Dik Hayd/ Capitol

9 BOTTOMS UP Nickelback
Raadrunner/RRP

10 REMEMBER EVERYTHING

Five Finger Death Punch Prospect Park

BURN IT DOWN Linkin Park Machine

Shop/Warnar Bros.

12 ROCKY MOUNTAIN WAY
Godsmack Republic

12  NOT AGAIN Staind Flip/Atiantic

14 HATSOFF TO THE BULL
Chevelle Epic

15 WALK Foo Fighters Roswell/RCA

16 CHALK OUTLINE Three Days Grace
RCA

17 LEGENDARY CHILD Aerasmith
Columbia

18 OH LOVE GreenDay Reprise/Wamer Bros

19 THIS MEANS WAR Nickelback
Roadrunner/RRP

20 DAYS GO BY The 0ffspring Calumbia

21 IN MY BLOOD Black Stane Cherry
In De Goot/Roadrunner/RRP

22 NO RESOLUTION Seether Wind-up

23 COMING DOWN Five Finger Death
Punch Prospect Park

24 BOSS’S DAUGHTER Pop Evil e0ne

25 | MISS THE MISERY Halestorm
Atlantic

A deeper version of this chart
appears on billboard.biz
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Heritage Rock
Imprints

POS. IMPRINT ((harted Titles)
1 ATLANTIC ()
2 ROADRUNNER(12
3 ROSWELL()
4
5

WIND-UP (5)
EPIC (3)

A deeper version of this chart
appears on billboard.biz

Heritage Rock

Labels
POS. [ABEL (Charted Titles]

ATLANTIC (%)
ROADRUNNER
PROMOTIONS (1)
WARNER BROS. (1)
RCA ()

CAPITOL ()

1

2

3

4

5

@ A deeper version of this chart
appears on billboard.biz

EPIC RECORDS



NICK WALKER

Dance Club Artists

PO, ATIST (Charted Tlles} Imprintlabel
1 KATY PERRY (3) Capitol

2 RIHANNA (5) SkP/Def lam/IDIMG

3 NICKI MINAJ (5) Young Maney/
(ashManey/Republic

DAVID GUETTA (6) What A Music/
Astralwarks{Capitol

MADONNA (3} Live Nation/Interscope
KARMIN () Epic

KELLY CLARKSON (2) 19/RCA
AVICH (4 Levels/Veratane/Mom Empire/
Interscope

USHER (3IR(A

FLORENCE + THE MACHINE ()
Republic

A deeper version of this chart
appears on billboard.biz

ONGeWn B

-o‘lb

Dance Club Songs

POS. TITLE Artist lnprint/Labiel

1 SPECTRUM Zedd Fealuring
Matthew Koma Interscope

2 HOW WE DO (PARTY) RitaOra
Roc Mation/Columbia

3 SPECTRUM (SAY MY NAME)
Florence + The Machine Republic

4 POUND THE ALARM Nicki Minaj
Young Monay/Cash Money/Rapublic

5 WHERE HAVE YOU BEEN
Rikanna SRP/Def Jam/IDIMG

6 SOMEBODY THAT | USED TO
KMNOW Gotye Featuring Kimbra
Samples ‘n* Seconds/Fairfax/Rapublic

7 NAKED Dev & Enrique Iglesias
Indie-Pop/Republic

8 BLOW ME (ONE LASTKISS)
PlnkRiA

9  DARK SIDE Kelly Clarkson 19/RCA

10 R.1.P.RitaOra Featuring Tinie Tempah
Rac Hation/Columbia

T TURN ME ON David Guetta Featuring
Nicki Minaj What A Music/Astralwerks/Capitol

12 DOMINO Jessie J Lava/Republic

13 WILD ONE TWO “Jack Back Featuring
David Guetta, Nicky Romera & Sia”
Big Beal/Atlantic/RRP

14 BROKENHEARTED Karmin Epic

15 WIDE AWAKE Katy Perry Capitol

16  GOIN’ IN Jennifer Lopez Featuring Fio Rida
Isfand/IDIMG

17 HELLO Karmin Epic

18 TIMEBOMB Kylie Minogue
Parlophone/Astralwerks/Capital

19  YOU DA ONE Rihanna SkP/Def Jany/|DMG

20 HANGOVER Taio (ruz Featuring Flo Rida
Mercury/IDIMG

21 THE ONE THAT GOT AWAY

Katy Perry Capitol

LET’S HAVE A KIKI Scissor Sisters

Palydos/Casablanca

23  TITANIUM David Guetta Featuring Sia
What A Music/Astralwerks/Capitol

24 DON'T YOU WORRY CHILD

Swedish House Mafia Featuring lohn Martin

Astralwerks/Capitol

SCREAM Usher kA

A deeper version of this chart
appears on billboard,biz
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Dance Club
Imprints

POS. INPRINT {Chartad T1les
1 ASTRALWERKS (1)
2  ATLANTIC (T

3 RCA{

E;Iam-qmmh

EPIC (t)
CAPITOL (6}
REPUBLIC (3}
ISLAND (7}
194)

SYCO6)
MERCURY (i}

Dance Club Labels

POS. LABEL (Charted Tities)

1
2
3
4

INTERSCOPE (15)
CAPITOL 22)
REPUBLIC (18
ISLAND DEF JAM
MUSIC GROUP (17
RCA (16}
COLUMBIA (19)
EPIC (%

ROADRUNNER
PROMOTIONS (i0)
WARNER BROS. ()
CASABLANCA (2}

Dance/Mix Show

Airplay Artists

- ARTIST (Charted Titlec) Imprinl/Label

CALVIN HARRIS (5)

teConstruction/Fly Eve/Ultra/Roc Nation/

Columbia

RIHANNA (6 SRP/Def Jam/1DJMG
DAVID GUETTA (5

What A Music/Astralwerks/Capitol
KATY PERRY (3) (apitol
FLO RIDA (5) Poe Boy/Atlantic
AVICI {4 Levels/Veratona/

Atom Empire/Interscope

7  NICKIMINAJ @
Young Maney/Tash Money/Reputlic
8 THE WANTED ()
Global Tatent/Mercury/IDIMG
9  USHER (IR
10 ELLIE GOULDING (1)
Charry tree/Interscape

Dance/Mix Show
Airplay
Pos.MnEntistimprnt/iabel
1 FEEL SO CLOSE (alvin Harris
Ultra
2 WHERE HAVE YOU BEEN
Rihanna SRP/Def Jam/IDIMG
3 TITANIUM David Guelta Featuring Sia
What A Muste/Astralwerks/Capital
4 LET'S GO (alvin Harris Featuring Ne-Yo Ultra
'WE FOUND LOVE Rihanna Featuring
Calvin Harris SRP/Dat Jam/IDIMG
€& GLAD YOU CAME The Wanted
Global Talent Mercury/IDIMG
7  CAN'T STOP ME Afrojack &
Shermanology Robbins
8 SOMEBODY THATIUSED TO
KNOW Gatye Featuring Kimbra
Samples 'n* Seconds/ Fairfax/Republic
9 TURN ME ON David Guetla Featuring
Nicki Minaj What A Music/Astralwerks/Capitol
10 LIGHTS Ellie Goulding Cherrytres/Interscope
1 LEVELS Avicii Levels/Veratone/Atom Emplra/
Interscope
12 THE NIGHT OUT Martin Solveig
Big Beal /lanlic/RRP
13 SPECTRUM Zedd Featuring Matthew
Koma Interscope
14 SEXY AND | KNOW IT LMFAD
Party Rock/will.i.am/Cherrylres/Inlerscope
15 WILD ONES Flo Rida Featuring Sia
Poe Boy/Atlantic
16 WIDE AWAKE Katy Perry (apitol
17 GOOD FEELING FloRida Poe Boy/Atiantic
18 STARSHIPS NickiMin3j
Young Money/(ash Money/Republic
18  THE VELDT deadmaus Featuring
Chris James MauStrap/Ultra
20 WITHOUT YOU David Guetta
Featuring Usher What A Music/Astralwerks/Capital
21 WE ARE YOUNG fun. Featuring
Janelle Monae Fueled By Ramen/RRP
22 SCREAM UsherRiA
23 SILHOUETTES Avicil Levels/Veratone/
Atom Empire/Interscope
24 THE ONE THAT GOT AWAY
Katy Perry Capitol
25 CALL ME MAYBE (arly Rae Jepsen
604/SchoolBoy/Interscope
@ A deeper version of this chart

w

appears on billboard.biz

Dance/Mix Show
Airplay Imprints

POS. [HPRINT {Charted Tilles)
1  ULTRA(

2  ASTRALWERKS %)
3 POEBOY({
4

5

CAPITOL 3}
RCA. (5}

Danece/Mix Show
Airplay Labels

L LA arted Titles
1 INTERSCOPE (1f)
2 ISLAND DEF JAM

MUSIC GROUP (i4)
CAPITOL (17)
REPUBLIC (1)
ULTRA (ili

wmoph W

Dance/Electronic
Albums Artists

1 LMFAO (1) Party Rock/will.i.am/
Cherrytree/Interscope/1GA

2 SKRILLEX (3} Big Beat/Atlantic/AG

3 MADONNA (1) LiveNation/Interscape/|GA

4 LADY GAGA (3
Stramline/Konlive/Interscope/ 1G4

5 DAVIDGUETTA(3)
What A Music/Astralwerks/Capitol

6  KORN (1) Roadrunner

7  DEADMAUS (2 MauStrap/Uitra

8 FLO RIDA (1) Pae Boy/Atlantic/AG

9 MB83. (M3 Mute

10 DAFT PUNK (2) Walt Disney

Dance/Electronic
Albums

POS. TIILE Artist Imprint/Label

1 SORRY FOR PARTY
ROCKING LMFAQ Party Rock/
willi.amj/Cherrytree/Interscope/1GA

2 MDNA Madonna Live Nation/Interscopa/IGA

3 BANGARANG (EP) Skrillex
Bity Beal /OWSLA/Mlantic/AG

4 BORN THIS WAY lady Gaga
Streaming/Konlive/Inferscope/1GA

5§ NOTHING BUT THE BEAT
David Guetta What A Music/Astralwerks/Canital

6 THEPATHOF TOTALITY
Korn Roadrunner

7 SCARY MONSTERS AND NICE
SPRITES (EP) Skrillex Big Beat/Atlantic/AG

8  WILD ONES Flo Rida Poe Boy/Attantic/AG

9 HURRY UP, WE'RE
DREAMING, M85, ME3/Mutz

10 4X4=12 deadmau5 Maustran/Ultra

T ALBUMTITLE GOES HERE
deadmaus MauStrap/Uitra

12 CLUBLIFE: VOLUME TWO:
MIAMI Tiesto Musical Freedom

13 MASTER OF MY MAKE
BELIEVE Santigold Lizard King/
Downtown/Atlzntic/Al

14 FLASHBACK WITH KC AND
THE SUNSHINE BAND
KC And The Sunshine Band Rhina Flashback/Rhino

15 TRON:LEGACY
(SOUNDTRACK)
Daft Punk Wall Disney

16 WELCOME REALITY
Nero MT&Mercury/Cherrytres/Interscope/IGA

17 DUBBED & FREQ'D: A REMIX
PROJECT tobyMac Forefront/EMI (MG

18 NOW THAT'S WHAT | CALL
PARTY ANTHEMS Various Artists
Universal/EMI/Sony Music/Capital

19 UKF DUBSTEP 2011
Varius Artists UKF

20 BORN THIS WAY: THE REMIX
Lady Gaga Streamline/KonLive/Interscope/IGA

21 VISIONS 6rimes 440

22 UKF DUBSTEP 2010
Various Artists UKF

23 STEPPED UP & SCRATCHED
Asking Alexandria Sumerian

24 ELECTRA HEART
Marina And The Diamonds Elektra

25 SHRINES Purity Ring 40
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Dance/Electronic
Albums Imprints

MUSIC

Christian Albums
Artists

POS. IKPRINT (Charted Titles) POS. ARTIST (Charted Titles Imprint/labiel

1 INTERSCOPE(12) 1 CASTING CROWNS (2

2 ATLANTICIi0) Beach Street/Reunion/PLG

3 BIGBEAT() 2 TOBYMAC (3)forefront/EM| (MG

4 LIVENATION (1} 3 CHRISTOMLIN )

5 ROADRUNNER (1) siusteps/Sparrow/EMI (MG

6 MAUSTRAP %) 4 NEWSBOYS (3) Inpop/EM (Mo

7 CHERRYTREE (5} 5 LECRAE (%) Reach/Infinity

8 ASTRALWERKS () 6 MERCYME (Z)fair Trade/PLG

9 WILL.LAM (i 7 DAVID CROWDER*BAND (2)

9 PARTY ROCK (1} siksteps/Sparrow/EMI (MG
8 LAURA STORY () fair rade/PLG
9 PASSION (2) sixsteps/Sparrow/EMI (MG

Dance/Electronic
Albums Labels

POS, LABEL ((harled Tilles

1 INTERSCOPE GEFFEN
A&M (1)

ATLANTIC GROUP (%)
CAPITOL (5

ULTRA ()
ROADRUNNER (1)

Lo

Dance/Electronic
Albums
Distributors

POS. DISTRIBUTOR (Charted Titles) )
1 UNIVERSAL (26)

2 WEA()

3 INDEPENDENTS (100)

4

5

EMM (14}
SONY MUSIC (5

94 |
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MANDISA (Z) Sparrow/EM| (MG

Christian Albums

POS. NITLE Artist Imprint/latel

1 COMETOTHE WELL
Casting Crowns Beach Street/Reunion/PLG

2 WOW HITS 2012 Various Artists
Ward-Curb/Provident-Integrity/EHI TMG

3 HOW GREAT IS OUR GOD:
THE ESSENTIAL COLLECTION
Chris Tomlin sixsteps/Sparrow/EMI (MG

4 GOD'SNOTDEAD

newsboys inpop/EMI (MG

EYE ON IT tobyMac FareFront /M1 (MG

BLESSINGS Laura Story Fair Trade/PLG

GRAVITY Lecrae Reach/Infinity

WHAT IF WE WERE REAL

Mandisa Sparrow/EMI (MG

9 ONESONG AT A TIME
Jamie Grace Gotee/Columbia/PLG

10 THE HURT & THEHEALER

]
6
7
8

TOBYMAC

DECEMBER 22, 2012

CASTING CROWNS

MercyMe Fair Trade/PLG

11 PASSION: WHITE FLAG
Passian sixsteps/Sparraw/EM (MG

12 WHEREIFIND YOU
Kari Jobe Sparrow/EM| (MG

13 COURAGEOQUS Soundtrack Reunion/PLE

14 GIVEUS REST OR (A REQUIEM
MASS IN C[THE HAPPIEST
OF ALL KEYS]) David Crowder*Band
siasteps/Spareow/EMI (ME

15 JOYFUL NOISE
Soundtrack Waterfower/EMI (MG

16 AWAKE Skillet
Ardent/Fair Trade/Atianlic/PLG

17 10,000 REASONS Matt Redman
siasteps/Sparrow/TMI (MG

18 WOW CHRISTMAS: 32
CHRISTIAN ARTISTS AND
HOLIDAY SONGS Various Artists
EMI M /Provident-Integrity/Ward-Curh

19 VICE VERSES Swilchfool
|owercase people/Credential/ LI (MG

20 THEEND IS WHERE WE
BEGIN Thousand Foot Krulch TFK

21 THE RECKONING
Needtobreathe Atiantic/Word-Curb

22 YOUNGLOVE
Mat Kearney Inpop/EMI (MG

23 POSITIVELY CHRISTMAS
Various Artists Word-Curb

24 MOVE Third Day Essential/PLG

25 ANDIFOURGODISFORUS...
Chris Tomlin sixsteps/Sparrow/EM| (MG

A deeper version of this chart
| appears on billboard.biz

Christian Albums
Imprints

POS. IMPRINT ([harted lilles)

1 SPARROW (i)
2 REUNION5

3 FAIR TRADE (14}
4  SIXSTEPS (0}

5 INPOP()

6 WORD-CURB ([
7 REACH®

8 FOREFRONT(3)
9 ESSENTIAL (1)
10 FERVENT ()

Christian Albums
Labels

POS. LABEL (Chartec Titles)

3 TENTHAVENUE NORTH (i)
Reunion/PLG

4 NEWSBOYS (2) Inpop

5  MERCYME (3)Fair Trade

6 MATTREDMAN ()
sisteps/Sparrow/EMI (MG

7 CASTING CROWNS (4}
Beach Street/Reunion/PLG

8 MATTHEW WEST (3) Sparrow/EMI| (MG

9  AARON SHUST (3 Centridty

10 TOBYMAC (7) FareFront/EMi (MG

1 EMICHRISTIAN MUSIC
GROUP (131)

PROVIDENT LABEL GROUP (58
WORD-CURB (19)
INFINITY (10)

TFK ()

CRACKER BARREL (1)
MORMON TABERNACLE
CHOIR ()

8 LucCibn

9 INTEGRITY ()

10 GETTYMUSIC()

NoumAsWN

Christian Albums
Distributors

POS. DISTRIBUTOR (tharfed Tities)

1 EMM()

2  SONY MUSIC ()

3 INDEPENDENTS (80)
4 WEA(8

5  UNIVERSAL (5}

Christian Songs
Artists

. [ s} impantftatel
1  BUILDING 429 (7) Essential/PLG
2 JEREMY CAMP (3)BEC/Tooth & Nail

Christian Songs

POS. TILE Artist Imurint/Label
1 WHERE | BELONG
Building 429 Essential/PLG
2 OVERCOME Jeremy Camp
BEC/ Tooth & Nail
3 GOD’SNOTDEAD (LIKEA
LION) newsboys lnncn
10,000 REASONS (BLESS THE
LORD) Matt Redman sixsteps/Sparrow/THI (MG
5 THEHURT & THEHEALER
MercyMe Fair Trade
6 LIVE LIKE THAT Sidewalk Prophets
Fervent/Word-(urb
7 MEWITHOUT YoU
LobyMac ForeFront/EMI (MG
8 MY HOPE IS IN YOU
Aaron Shust Ceninicity
9 LOSING Tenth Avenue North Reunion/PLG
10 WHEN THE STARS BURN
DOWN (BLESSING AND
HOMNOR) Phillips, Craig & Dean Fair Trade
T JESUS, FRIEND OF SINNERS
Casting Crowns Beach Stret/Reunion/PlG
12 ALL THIS TIME
Britt Nicole Sparrow/EMI (MG
13 LEARNING TO BE THE LIGHT
newworldson Piatinum Pap
14 FORGIVENESS
Matthew West Sparcow/EMI CMG
15 REDEEMED

Y

U
o
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E STEFF

TOBYMAL: LE|



Big Daddy Weave Fervent/Word-Curb
16 STRONG ENOUGH TO SAVE
Tenth Avenue North Reunion/PLG
17 THE PROOF OF YOUR LOVE
for King & Country Fervent/Word-Curb
18 CENTEROFIT
Chris August Farvent/Ward-Curb
19 GOOD TO BE ALIVE
Jason Gray Centricity
WHITE FLAG Passlon Featuring Chris
Tomlin sixsteps/Sparrow/EMI (MG
21 CARRY METO THE CROSS
Kutless BEC/Tooth & Nanl
WHAT A SAVIOR
Laura Story Fair Tradle
23 HE SAID Group 1 Crew Featuring Chris
August Fervent/Word-Curb
YOU LEAD Jamie Grace Gofee
25 LIFT ME UP The Afters fair Trade

Christian Songs
Imprints

o

OF, IHPRINT (Chyrled Titles)
SPARROW (37)
FERVENT (16}
FAIR TRADE (24}
ESSENTIAL (1)
REUNION (14)
BEC (18)
CENTRICITY (3)
INPOP (5
SIXSTEPS (I3)

0 FOREFRONT (5}

CONGOUVLWNN=

-

Christian Songs
Labels

POS, LABEL (Charted Tit[es)

1 EMICHRISTIAN MUSIC
GROUP (47)

2 PROVIDENT LABEL GROUP (25)

3 WORD-CURB (2))
4 FAIRTRADE %)

§ TOOTH &NAIL (19
6 CENTRICITY ()

7 INPOP()

8 CURB(

9  PLATINUM POP (2}
10 GOTEE()

Christian Songs
Producers

PRODUCER ( Title

1 NATHAN NOCKELS (§)
2  JASONINGRAM (4

3 CHRISTOPHER STEVENS (18

4  SETH"MANAFEST” MOSLEY (10}
5 EDCASH)

6 BROWN BANNISTER (I0)

7 AN ESKELIN (i)

8 DANMUCKALAj)

9 RUSTY VARENKAMP (i)

10 DAVID GARCIA (&) |
Adeeper version of thischart |
appears on billboard.biz

Christian AC Songs
Artists '

. ARTIST {Charted Titles) imprint/Ladel
BUILDING 429 (2) Essential/PLG
TENTH AVENUE NORTH i3
Reunion/PLG
MERCYME (3) Fair Trade
NEWSBOYS (2) Inpap
JEREMY CAMP (3) BEC/Tooth & Nail
MATTHEW WEST (3) Sparrow/EMI (MG |
CASTING CROWNS (2) |
Beach Street/Reunion/PLG

8 MATT REDMAN ()

sixsleps/Sparraw/EMI (MG

9 SIDEWALK PROPHETS () |

N -

Nowuh W

Fervent/Word-(urb
10 AARON SHUST (3) Centricity

Christian AC Songs

POS. TITLE Artist |mprint/Labis|
1 WHERE | BELONG
Building 429 Essential/PLG
2 GOD’'S NOT DEAD (LIKE A
LION) newsboys Inpop
3 OVERCOME Jeremy Camp BEC/Tooth & Nal
4 10,000 REASONS (BLESS
THE LORD)
Matt Redman sixsteps/Sparrow/EMI (MG
5  LIVE LIKE THAT Sidewalk Prophets
Fervent/Worg-Curb
6 THEHURT & THE HEALER
MercyMe fair Trade
7 MEWITHOUT YOU
tobyMac ForeFront/ENI CME
8 MY HOPE IS IN YOU
Aaron Shust Centriaty
9 LEARNING TO BE THE LIGHT
newwaorldson Platinum Pop
10 JESUS, FRIEND OF SINNERS
(Casting Crowns Beach Street, Reunion/PLG
11 LOSING Tenth Avenue North Reunion/Pl6
12 WHEN THE STARS BURN
DOWN (BLESSING AND
HONOR) Phillips, (raig & Dean Far Trade
13 YOU LEAD Jamie race Gotee
14 ALLTHIS TIME
Britt Nicole Sparrow/EMI (MG
15 FORGIVENESS
Matthew West Sparrow/EMI CHG
16 REDEEMED
Big Daddy Weave Fervent/Werd-Curb
17 CENTEROFIT
Chris August Fervant/Ward-Curb
18 THEPROOF OF YOUR LOVE
for King & Country Fervent/Word-Curh
19 STRONG ENOUGH TO SAVE
Tenth Avenue North Reunion/PLG
HE SAID Group 1 Crew Featuring Chris
August Fervent/Word-Curb
21 GOOD TO BE ALIVE
Jason Gray Centricily
22 STRONG ENOUGH
Matthew West Sparraw/EMICMG
23  WHITE FLAG Passion featuring Chris
Tomlin sixsteps/Sparrow/EN| (MG
CARRY ME TO THE CROSS
Kutless BEC/Tooth & Nail
25 | TURN TO YOU Selah (ury

20

Christian AC Songs
Imprints

OS5, IMPRINT (Charted Titles

SPARROW (16)

FERVENT (1)

FAIR TRADE (1)

ESSENTIAL (10}

REUNION (10)
Adeeper version of this chart
appears on billboard.biz

0N hWN =
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Christian AC Songs
Labels

POS. LABEL {(harted Titles)

1 EMICHRISTIAN MUSIC
GROUP (37)

2  PROVIDENT LABEL GROUP (10}

3 WORD-CURB (i§)

4  FAIR TRADE ()

5§ TOOTH&NAIL (%)

Christian CHR
Artists

POS. ARTIST {Charted Titled} lnprial/tabel
TOBYMAC (6} forefront/EMI (MG
BUILDING 429 (3; Essential/PlG
FOR KING & COUNTRY (1)
Fervent/Word-Curb
NEWSBOYS (2) Inpop
TENTH AVENUE NORTH (2)
Reunion/PLG
ABANDON (3) ForeFront/EMI (MG
MAT KEARNEY (7) Inpop
SWITCHFOOT ()
lowercase people/Credential/EMI (MG
9  BRITT NICOLE (2 Sparrow/EM| (MG
10 CHRIS AUGUST (3) Fervent/Word-Curb

nob WN -

@ N,

Christian CHR
Songs

22 WON'TLET ME GO

Addison Road Fair Trade
23 CARRY METO THE CROSS
Kutless BEC/Tooth & Nail
START SOMEWHERE
tobyMac ForeFront/EM| (MG
25 LOVE COMETOLIFE

Big Daddy Weave Fervent/Ward-urh

24

A deeper version of this chart
appears on billboard.biz

Christian CHR
Imprints

POS. IMPRINT (Charted Titleg)
1  FERVENT (I0}
2  ESSENTIAL {1}
3 SPARROW (19
a4
5

FAIR TRADE (13}
FOREFRONT (5)

POS. TITLEARTIST \mgllrﬂlah[—l
1 ME WITHOUT YOU
tobyMac Forefront/EMI (MG

2 WHERE | BELONG

Building 429 Essential/PLG
3 LOSING Tenth Avenue North Reunion/PLG
4 GOD'SNOTDEAD (LIKE A

LION) newshoys Inpop

5  HE SAID Group 1 Crew Featuring Chris
August Fervant/Word-Cur

6 AFTERLIFE
Switchfool lowercase people/Cradential [EM| CHG

BUILDING 429

7 KEEPYOUREYES OPEN
Needtobreathe Allantic/Word-Curb
8 ALLTHISTIME
Britt Nicole Sparrow/EMI (MG
9 THE PROOF OF YOURLOVE
for King & Country Fervent/Word-Curb
10 SHIPS IN THE NIGHT
Mat Kearney Inpap
1 YOU LEAD Jamie Grace tofee
12 ONEDAY TOO LATE
Skillet Ardent/Fair Trade
13 FREE Dara Maclean fervent/Word-Curb
14 LIVE LIKE THAT
Sidewalk Prophets Fervent/Word-Cuth
15 BE SOMEBODY
Thousand Foot Krutch TFK
16 ON MY OWN Ashes Remain Fair Trade
17 MAKE A MOVE Royal Tailor Essential/PLG
18 SHOOTING STAR 0wl City Republic
19 ALL FOR YOU MIKESCHAIR (urb
THE HURT & THE HEALER
MercyMe fair Trade
21 BUSTED HEART (HOLD ONTO
ME) for King & Country Fervent/Word-Curh

DECEMBER 22, 2012 |

Christian CHR
Labels

1 EMICHRISTIAN MUSIC
GROUP (77)

2 PROVIDENT LABEL GROUP (I}

3 WORD-CURB (1l)

4 FAIR TRADE (3}

5 TOOTH&NAIL (Y

Gospel Albums
Artists

POS. ARTIST ((harted Titles) lmprint/Label

1 LECRAE (4) Reach/Infinity

2  MARVIN SAPP (3) Verity/RCA

3 LE’ANDRIA JOHNSON ()
Music World Gospel/Music World

4  KIRK FRANKLIN (3)
Fa Yo Seul/Verity/RCA

5 JAMES FORTUNE & FIYA (4)
FitA World/Light /a0ne

6  MARY MARY (1) My Block/(olumhia

7  WILLIAM MCDOWELL (1)
Delivry Roomy/Light/e0ne

8 FREDHAMMOND ()
F Hammond/Verity/RCA

9 TAMELA MANN (1) TillyMann

10 [ISRAEL & NEW BREED (2)
Integrity/Columbia
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LU

G ()slw] Albums 12 UNCOMMON ME Various Artsts Word-Carb/EHI CHG Veriy/REA (,‘osl)(-l Albums 15 AGODLIKE YOU
Isaac Carree Sovereign Agency 24 SO PROUD Brian Courtney Wilson Lﬂb (‘,I s Kirk Franklin Fo Yo Soul/ Verity/RCA
POS. TITLE Artist imprint /| abel 13 FROM THE HEART Music World Gaspel/Music World 16 GREAT AND MIGHTY
1  WOW GOSPEL 2012 Various Jessica Reedy Light/e0ne 25 V4..THE OTHER SIDE OF POS. LABEL [(harted Titles| Byron Cage Gospo Centiic/Vasity/RCA
Artists Word-Curby/EM| CMG/ Verity/RCA 14 THE GOOD LIFE Trip Lee Reach/infinity VICTORY J Moss PAIAM/Verity/RCA 1 RCA( 17 | HEAR THE SOUND
2 1'WIN Marvin Sapp Verity/RCA 15 PLAYLIST: THE VERY BEST OF A deeper version of this chart 2 EONE() (OF VICTORY)
3 GRAVITY Lecrae Reach/Infinity MARVIN SAPP Marvin Sapp Verity/Legacy @ appears on billboard.biz 3 INFINITY (i5) Maurette Brown Clark AIR Gospal/Malaro
4  ARISE: THE LIVE WORSHIP 16 THE JOURNEY Andrae Crouch Riverphin | 4 MUSIC WORLD (15} 18  KEEP ME Patrick Dopson Oionit
EXPIERENCE 17  AFTER THIS 1.). Hairston & Youthtul | 5 EMI CHRISTIAN MUSIC 19 LIFE & FAVOR(YOU DON'T
William McDowell Delivery Room/Light/e0ne Praise Evidence Gospel/Light/e0ne § GROUP (1) KNOW MY STORY)
5  IDENTITY 18 THE EVOLUTION OF (IOS])(:‘I Albums 6 COLUMBIA () John P. Kee And New Life Kee How Lite
James Fortune & FIYA FIYA Wiarld/Light/e0ne LE’ANDRIA JOHNSON (EP) Impri nts 7 LEGACY() 20 SPIRITUAL
6 GOD,LOVE & ROMANCE Le'Andria Johnson Music World Gospel/Music World | = = | 8 WATERTOWER i) Donald Lawrence & Co. Duiet Waler/Verity/RCA
Fred Hammond F Hammond/Verity/R(A 19 JESUS AT THE CENTER: LIVE | POS.IMPRINT (fharled Tille 9  TILLYMANN () 21 GOOD & BAD ] Moss PAIAM/Verity/RCA
7  JOYFUL NOISE Soundtrack WaterTower Israel & New Breed lnfeqrity/Columbia | 1 VERITY (20) 10 SOVEREIGN AGENCY (1) 22 IT'SNOT OVER (WHEN GOD
8 THE AWAKENING OF 20 THEBEST OF BOTH WORLDS 2 REACH() IS IN IT) Israel & New Breed Featuring
LE’ANDRIA JOHNSON (EP) Charles Jenkins & Fellowship Chicago 3 LIGHT @ James Fortune & Jason Nelson
Le’Andria Johnson BET/Strange Fruit Music World Inspired Peaple/EMI Gospel/EMI TG 4 MUSIC WORLD GOSPEL (15 4 Integrity/Calumbia
Gospel/Music Workd 21 REHAB Letas Reach/nfity 5 EMIGOSPEL (i Gospel Albums 23 HOLD ON James Fortune &FIVA
9 GO GETIT (SOUNDTRACK) 22 THANK YOU (EP) Amber Bullock 6 MYBLOCK() Dist]‘ibut()]‘s Featuring Monica & Fred Hammond
Mary Mary My Block/Columbia BET/Stranye Music/Music World Gospel/Music World 7 WATERTOWER (1) FIYA World/Light/20ne
10 BEST DAYS Tamela Mann TilyMann 23 WOW GOSPEL 2011: THE 8 TILLYMANN() POS. DISTRIBUIOR (Charted Tilies) 24 BE STILL Yolanda Adams N-House
M HELLOFEAR YEAR'S 30 TOP GOSPEL 9 WORD-CURB (i) 1 INDEPENDENTS (I52) 25 LAY IT DOWN Troy Sneed Emiro Gospel
Kirk Franklin Fo Yo Soul/Verity/RCA ARTISTS AND SONGS 10 INTEGRITY 4 2 SONY MUSIC 28 @ A deeper version of this chart
3 EMM() appears on billboard.biz
4 WEA®
JAMES FORTUNE 5 UNIVERSAL (3)
Gospel Songs
Gospel Songs Imprints
Artists POS. IMPRINT ({hated [{1s4]
1 VERITY ()
i i Latel 2  LIGHT (1)
1 JAMES FORTUNE & FIYA 3 RIVERPHIO ()
(2) FIYA World/Light/e0ne 4 BLACKSMOKE (5
2 MARVIN SAPP (7} Verity/RCA 5 INSPIRED PEOPLE (1)
3 FREDHAMMOND (3) 6 MYBLOCK()
FHammond/Verity/RCA 7 TILLYMANN ()
4  JASON NELSON () Verity/RCA 8 AIRGOSPEL)
5  WILLIAM MCDOWELL ) 9 FIYAWORLD ()
Delivery Raomy/Light/eDne 10 SOVEREIGN AGENCY (1)
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6 ANDRAE CROUCH (1) Riverphio

7 MARY MARY (3} My Block/Columbia

8 KIRK FRANKLIN (2) 1 |
Fo Yo Soul/Verity/RCA (I()Sp(‘] bOl‘lgS

9 EARNESTPUGH (1) Labels
EPM/Blacksmoke/WarldWide

10 TAMELA MANN (jTillyMann | POS.pE (CardedTilles)

Gospel Songs

POS. ITLE Artist [mprin/Latiel

1 LET THE CHURCH SAY
AMEN Andrae Crouch Featuring
Marvin Winans Riverphio

2 AWESOME (harles Jenkins & Fellowship
Chicaga inspirad Paople

FIVA World/Light/20ne

1 RCA(4)

2 EONE (1)

3  WORLDWIDE (i}

4 COLUMBIA ()

5 RIVERPHIO()

6 INSPIRED PEOPLE (1)

7 MALACO()

8 EMIGOSPEL ()

9  TILLYMANN )

10 SOVEREIGN AGENCY (i)

FRED HAMMOND (2)

3 MY TESTIMONY
Marvin Sapp Verity/RCA o
4 SHIFTING THE ATMOSPHERE GOSPPI Son 28
Jason Nelson Verity/RCA Producers
5 AFTER THIS Youthful Praise Featuring J1
Hairston Evidence Gospel/Light/20ne POS.PRODUCER (Charted Tilles)
6 |WON'TGOBACK 1 AARON W. LINDSEY (b)
William McDowell Delivery Room/Light/ene 2 LUTHER “MANO"” HANES (1}
7 | FEEL GOOD 3 RICK ROBINSON (3}
Fred Hammond F Hammond/ Verity/RCA 4 AY’'RON LEWIS 4}
8  STILL ABLE JamesFortune§ FIYA 5 KIRK FRANKLIN (3
6
7

9 GO GET IT Mary Mary My Black/Columbia
ONE MORE TIME Zacardi (ortez
Featuring John P. Kee Blacksmoke/WorldWide
11 TAKE METO THE KING
Tamela Mann TillyMann
12 |INEED YOUR GLORY
Earnest Pugh EPM/Blacksmoke/WorldWide
13 INTHE MIDDLE
Isaac Carree Sovereign Agency
PUT IT ON THE ALTAR
Jessica Reedy Light/20nz

WARRYN “BABY DUBB”
CAMPBELL (4

8 TERENCE VAUGHN )

9  ASAPH ALEXANDER WARD )
10 JAMES FORTUNE ()

A deeper version of this chart
appears on billboard.biz
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Traditional
Classical Albums
Artists

POS. ARTIST (Charted Titles} Imprint/Label

1 MORMON TABERNACLE
CHOIR {4) Mormon Tabernacle Choir
2 ERIC WHITACRE (2)Detca
3 ORCHESTRA AT TEMPLE
SQUARE () Mormon Tabernacle Choir
4 MILOS KARADAGLIC ()
Mercury Classics/D6/Decra Cassics
5 DANIEL BARENBOIM (4)
Decca/06/Decia Classics
6 JEREMY DENK ()
Sony Uassical/Sony Masterworks
7  ANNE AKIKO MEYERS ()elne
8 JOSHUABELL()
Sony Classical/Sarry Masterworks
ZUILL BAILEY (2) Tefarc/Cancord
10 SIMONE DINNERSTEIN (2
Sony Classicaly/Sony Masterworks

Traditional
Classical Albums

POS. TITLE Artist linprint/Label

1 SHADES OF GREY:
THE CLASSICAL ALBUM
Various Arfists Capitol

2 MOONRISE KINGDOM
Soundtrack Focus Features/ABKCO

3 GLORY!MUSIC OF REJOICING
Mormon Tabernacle Choir/Orchestra At Temple
Square Mormon Tabernacle Choir

4 DOWNTON ABBEY
Soundtrack Carnival/Masterpiece/Decca

5 FRENCH IMPRESSIONS
Joshua Bell/Jeremy Denk
Sany (lassical/Sony Masterwarks

6 LIFESCAPES: LISTENER
FAVORITES: CLASSICAL
STRESS RELIEF
Various Artists Lilestapes/Mood Media

7 AlIR: THE BACH ALBUM
Anne Akiko Meyers/English Chamber
Orchestra e0ne

8 DVORAK: CELLO CONCERTO
2uill Bailey/Jun Mark!/Indianapolis
Symphony Orchestra Telarc/Concord

9 THISIS THE CHRIST
Mormon Tabernacle Cholr/

ESPERANZA SPALDING

4 MORMON TABERNACLE
CHOIR @)
5 DG

Traditional
Classical Albums
Labels
POS. LABEL ({harted Tilles}
CAPITOL ()
DECCA CLASSICS (%5
SONY MASTERWORKS (i)
DECCA (%)
MORMON TABERNACLE
CHOIR (4

"N hWN -

Classical
Crossover Albums
Artists

At Temple Square Morman Tabernacle Choir
10 GLASS:SYMPHONY NO.9
Bruckner Orchester Linz Conducted By Dennis
Russell Davies (ranga Hountain
T BEETHOVEN FOR ALL:
MUSIC OF POWER, PASSION
AND BEAUTY
Daniel Barenboim Decea/06/Decca Classics
12 WATER NIGHT Eric Whitacre Decca
13 SOMETHING ALMOST BEING
SAID: MUSIC OF BACH AND
SCHUBERT Simone Dinnerstein
Sany Classical/Sony Masterwarks
14 BEETHOVEN: COMPLETE
PIANO SONATAS HI Lim EMI Cassics
15 PASION Milos Karadaglic
Marcury Classics/DG/Decca Classics

Traditional
Classical Albums
Imprints

POS, INPRINT {Charted Titles

1 CAPITOL()

2 SONY CLASSICAL (15
3 DECCA)

POS. ARTIST (Charled Titles) lmprint/Label

1 ANDREABOCELLI()
Sugar/Decca

2 JACKIE EVANCHO (3)5(0/(olumbia

3 ILvoLOw
Opera Bluses/Gatica/Rentor/Geffen/1GA

4 L DIVO(1)SY0/Celumbia

5 MANNHEIM STEAMROLLER (I}
American Gramaphone

6 CZECH PHILHARMONIC
ORCHESTRA (1) American Gramaphane

7 PHILHARMONIC ORCHESTRA
(K5

8 THE PIANO GUYS (2)
Masterwarks/Sony Masterworks
2CELLOS (1) Masterwarks/Sony Masterworks

2 HEAVENLY CHRISTMAS
Jackie Evancho S¥CO/Columbia

3 CHRISTMAS SYMPHONY

Mannheim Steamroller With Members 0f The

Czech Philharmonic Orchestra

American Gramaphone

WICKED GAME Il Dive SY(0/Columbla

DREAM WITH ME

Jackie Evancho $Y(0/Columbia

6 THE GOAT RODEO
SESSIONS Yo-Yo Ma/Stuart Duncan/
Edgar Meyer/Chris Thile
Soniy Classical/Sony Masterworks

7 SONGS FROM THE SILVER
SCREEN Jackie Evancho SY(0/Columbia

8 ILVOLO
1 Volo Gpera Blues/ Gatica/Rentor/Geffen/IGA

9 ILVOLO..TAKES FLIGHT:
LIVE FROM THE DETROIT
OPERA HOUSE IiVolo
Opera Blues/EalicalRentor/Geffen/1GA

10 THE GREATEST VIDEO
GAME MUSIC
London Phitharmonic Orchestra 5

1M 2CELLOS
2(ellos Masterworks/Sony Masterworks

12 GLAD CHRISTMAS TIDINGS
Mormon Tabernacle Choir/Orchestra At Temple
Square F/David Archuleta W/Michael York
Marmon Tabernacle Choir

13 ILVOLO:EDICIONEN
ESPANOL Il Volo Opera Blues/Gatica/
Rentor/Geffen/Universal Music Lalino/UMLE

14 ROMANZA lJim Brickman
Somerset/Maod

15 THEPIANO GUYS
The Piano Guys Masterworks/Sony Masterworks

[E Y

10 TORIAMOS () Classical
Mercury Cassics/DG/Decca Classics C Irossover ;\]bll]“ s
Imprints
3 " POS. IMPRINT ({harled Tilles
~ Classical 1 SYCOG
Crossover Albums | 2 susarp
3 AMERICAN GRAMAPHONE ()
POS, 1IILE Artist Imprint/Labe 4 SONY CLASSICAL ()
1 CONCERTO:ONENIGHT | 5 MASTERWORKS ()

IN CENTRAL PARK
Andrea Bocelli Sugar/Decca

Classical
Crossover Albums
Labels

POS. LABEL (Charted Titles)

COLUMBIA (5)

DECCA (3}

SONY MASTERWORKS (5)
AMERICAN GRAMAPHONE (I}
INTERSCOPE GEFFEN A&M (i)

(LR U

Traditional Jazz
Albums Artists

POS, ARTIST (Charted Titles) Imptint/Label

1 MICHAEL BUBLE (3)

143/Reprise/Warner Bros.

TONY BENNETT (5)RPM/Columbia

PAUL MCCARTNEY (2)

MPL/Hear/Concord

4 FRANK SINATRA ()
Reprise/Warner Bros.

5 LANDAU EUGENE MURPHY,
JR. (1) SYCO/Columbia

6  DIANA KRALL ()Verve/V

7 ROBERT GLASPER (1)Blue Note

8

9

N

CHRIS BOTTI (1) (alumbia
MELODY GARDOT (2) Decca/Verve/VG
10 PINK MARTINI (2 Heinz

Traditional Jazz
Albums

o TITLE Arti

timprint/Lagel
1 CHRISTMAS Michael Buble
143/Reprise/Warner Bros.
2 DUETS Il Tony Bennett e/ Columbia
3 KISSES ONTHE BOTTOM
Paul McCartney MPL/Hear/Concord
4 SINATRA:BEST OF THE BEST
Frank Sinatra Reprise/Capital
5 THATSLIFE
Landau Eugene Murphy, Jr. SYCO/Columbia
6 GLAD RAG DOLL Diana Krall Verve/VG
BLACK RADIO
Robert Glasper Experiment Blue Note
8 VIVA DUETS Tony Bennetl RPM/Columbia

~
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9  IMPRESSIONS Chris Botti Columbia

10 THE CLASSIC CHRISTMAS
ALBUM Tony Bennett RPM/Calumbia

11 MIDNIGHT IN PARIS
Soundtrack Madisan Gale

12 THE ABSENCE
Melody Gardol Dacca/Verve/VG

13 RETROSPECTIVE Pink Martini Heinz

14 THE VERY BEST OF THE
RAT PACK Frank Sinatra, Dean Martin &
Sammy Davis Jr Frank Sinatra Enterprises/Reprise/
Varner Bros:

15 BE GOOD fregory Porter Motema

A deeper version of this chart
appears onbillboard,biz

Traditional Jazz
Albums Imprints

POS. IMPRINT (Charted Titles)
1 REPRISE ()
2 1430)

3 RPM{

4 SYCON
5

5

HEAR ()
MPL ()

A deeper version of this chart
appears on billboard.biz

Traditional Jazz
Albums Labels

POS. LABEL ({Hiarted Tities
WARNER BROS. ()
COLUMBIA (5)
CONCORD (/%)
CAPITOL ()

VERVE GROUP (5]

A deeper version of this chart
appears on billboard.biz

@mammu

Contemporary
Jazz Albums
Artists

POS. ARNIST {Charted Tiles) gt Label

1 ESPERANZA SPALDING (2)
Montuno/Heads Up/Concord
TROMBONE SHORTY (1)

Verve Forecast/VG

BRIAN CULBERTSON (3)Verve/\ia
BONEY JAMES (1) Verve Foretast/VG
DAVE KOZ (2 (oncord

PETER WHITE (1) Beads Up/Concord
MARCUS MILLER (1)

3 Devces/Concord Jazz/Concord
GALACTIC (2) Galactic Funk /Anti-/Epitaph
EUGE GROOVE () Shanachie

PAUL HARDCASTLE (3}

Trippin'r' Rhythm

Nownmpb W Y]

'o"ﬂm

Contemporary
Jazz Albums

B —
1 RADIO MUSIC SOCIETY
Esperanza Spalding
Montuno/Heads Up/Concord
2 FORTRUE
Trombone Shorty Verve Forecast/ V6
DREAMS Brian Culbertson Verve/VG
CONTACT Boney James Verug Forecast/VG
UNITY BAND Pat Metheny/Chris Potter/
Ben Williams/Antonio Sanchez
Metheny/Nonesuch/Warner Bras.

n bW

www.billboard.biz | 97



THE
YEARIN
MUSIC

6 HEREWEGO
Peter White eads Up/Concord

7 24/7 Gerald Albright / Korman Brown
Concord Jazz/Concord

8 RENAISSANCE
Marcus Miller 3 Deuces/Concord Jazz/Concord

9 CARNIVALE ELECTRICOS
Galactic Galactic Funk/Anti-/ Epitaph

10 ULTIMATE CHRISTMAS
Dave Koz lust Koz Entertainment,/Capitol

1 THE SMOOTH SIDE OF SOUL
Najee Shanachie

12  MOTIONS OF LOVE Maysa Shanachie

13 WAY DOWNLOW
KatEdmonson Spinnerelte

14 THE DUKE loe Jackson Razor & Tie

15 GUITAR MAN

Gearge Benson Concord Jaza/Cancord

Adeeper version of this chart
appears on billboard.biz

Contemporary

Jazz Albums

Imprints

POS. INPRINT {tharted Titles
HEADS UP (i)
SHANACHIE (1
MONTUNO (1)
VERVE FORECAST (2)
CONCORD JAZZ (%)
A deeper version of thischart
appears on billboard.biz

=

Contemporary
Jazz Albums

Labels

POS. LABEL (Charled Titles;

CONCORD (23)

VERVE GROUP (5}

SHANACHIE (1)

MACK AVENUE (&)

EONE it}

A deeper version of this chart
appears on billboard.biz

L I

Smooth Jazz
Songs Artists

o ARTIST (Charted Ttfes) Imprint /Label

1 RICHARD ELLIOT (3)
Artistry/Mack Avenue

2  JEFF LORBERFUSION()
Heads Up/(MG
BONEY JAMES () Verve Forecast/Verve
ACOUSTIC ALCHEMY (7}
Heads Up/(MG
GEORGE BENSON (3
Concord Jazz/(MG
MICHAEL FRANKS (3) Shanachie
PETER WHITE (1) Heads Un/(MG
BRIAN CULBERTSON (7)Verve
CHRIS STANDRING 2) Ultimate Vibe
0 EUGE GROOVE () Sianathie

L-B ) wn bW

-

Smooth Jazz
Songs

i) Py

4  OLIVER'S TWIST
Chris Standring Ullimate Vibe
5§ THEFUNKY JOINT
Paul Brown Woodward Avente
6 CITY lelf Lorber Fusion Heads Up/(ME
7 INTHE MOMENT Gerald Albright/
Norman Brown Concord Jazz/ (MG
8 ONYOURFEET
Julian Yaughn Trippin ‘n’ Rhythm
9 CAN'TSTOP NOW
Vincent Ingala Vincent Ingata
10 DEJABLUE
Cindy Bradley Trippin ‘i Rhythm
11 ROADTRIP Michael Lington Featuring
Lee Ritenour Tripgin ‘n' Riwthm
12 YOUR SMILE Erian Culbertson Verve
13 PERFECT NITES Najee Shanachie
14 ISLANDSTYLE
Richard Elliot Artistry/Mack Avenue
15 MAGNETIC Darren Rahn Trippin 'n’ Rhythm
15 NAMASTE
Kenny 6 & Rahul Sharma Concard /(MG
@ A deeper version of this chart
appears on billboard.biz

Smooth Jazz
Songs Imprints

OS. MPRINT (Charled itles
1 HEADSUP(3)
2  TRIPPIN ‘N’ RHYTHM (1)
3 SHANACHIE (9
4 CONCORD JAZZ (5)
5

ARTISTRY (3)

A deeper version of this chart
appears on billboard.biz

Smooth Jazz
Songs Labels

_POS. B [(harted Tities)
CONCORD MUSIC
GROUP (1))
TRIPPIN ‘N' RHYTHM (17}
SHANACHIE (9
MACK AVENUE (i)
VERVE ()
A deeper version of this chart
appears on billboard.biz

@maum -

World Albums
Artists

CELTIC WOMAN (4) Manhattan

CELTIC THUNDER (4

Celtic Thundet/Decca
3 THECHIEFTAINS ()
Blackrock /Hear/Concord
DEAD CAN DANCE (1) PIAS
RODRIGO Y GABRIELA (1)
Rubywarks/ATO
C.U.B.A. (1) Rubyworks/AT0
GAELIC STORM (1) Lost Again
LOREENA MCKENNITT (2
SWRIfQuintan Road/Verve/VG
2  KEITH HARKIN (1) Verve/ VG
10 JAKE SHIMABUKURO (7
Hitchhike/Maflooat

L

o NG

POS, FIILE Artist Imprint/L atel
1 HEREWEGO
Peter White Heads Up/CMG
2 BIGBROTHER
Jeft Lorber Fusion Heads Up/CHG
3 FEELIN' IT David Benoit Heads Up/(MG
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World Albums

POS. TITLE Artist mErmn’I abel
1 BELIEVE (eltic Woman Manhattan
2 VOYAGE |

DECEMBER 22, 2012

10

n

12

13

14

RICHARD ELLIOT

Celtic Thunder Celtic Thunder/Decca
VOICE OF AGES

The Chieftains Blackrock/Hear/Concord
THE DESCENDANTS Soundirack

20th Century Fox Films/Fox/Sony Classical/Sany
Masterworks

AREA 52 Rodrigoy Gabriela And C.U.B.A.
Rutryworks/ATO

MUSIQUE POP DE PARIS
Various Artists Universal Spedal Markels/Starbucks
HERITAGE

Celtic Thunder Cellic Thunder/Decea
ANASTASIS Dead (an Dance PIAS
HOME FOR CHRISTMAS
CelticWoman Manhattan

CAFE CON MUSICA

Various Artists Nalional/Starbucks

STORM (eltic Thunder Celtic Thunder/ Decca
LIFESCAPES: LISTENER
FAVORITES: JUST RELAX:
MAUI Various Artists Mood Media
CHICKEN BCXER

Gaelic Storm Lost Again

LIFESCAPES: AFTERNOON IN

PARIS Various Artists Mood Media 4 SONY MASTERWORKS 4)
15 KEITH HARKIN HKeith Harkin Verve/ VG 5 STARBUCKS (7
World Albums World Albums
Imprints Distributors
POS. [MPRINF {(hariad Titles) POS. DISTRIBUTOR {Charfed Tities
1  MANHATTAN () 1 INDEPENDENTS (97)
2 CELTIC THUNDER {4} 2 UNIVERSAL (15
3 HEAR ) 3 EMM (1)
4 BLACKROCK (1) 4 SONY MUSIC (10)
5 RUBYWORKS (1) 5 WEA &)
World Albums Hot 100
Labels Songwriters

POS, LABEL (Charted i 3%

1 MANHATTAN3)
2 DECCA (i

3 CONCORD (3

POS. SONGWRITER ((harted Tjlles)

1 RICHARD ADAM “CALVIN
HARRIS” WILES ()

2  MARTIN KARL “MAX

T
a
a




RODNEY CLAWSON

MARTIN” SANDBERG (15)
3 KARL JOHAN “SHELLBACK"
SCHUSTER (1)
ADELE ADKINS (6)
LUKASZ “DR. LUKE"”
GOTTWALD (14)
SAVAN KOTECHA (8
WALTER “WALLY” “GOTYE"”
DE BACKER (3)
TAYLOR SWIFT (15
LUIZ BONFA (1)
BENJAMIN “BENNY
BLANCO” LEVIN (12}

A deeper version of this chart
appears on billboard.biz

~N oo uib
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ASCAP (i7)

14  MXMMUSIC AB, BMI(3)

15 UNIVERSAL MUSIC-
CAREERS, BMI ()

16  EMIMUSIC PUBLISHING LTD,
MCPS (1)

17 UNICHAPPELL MUSIC, INC.,
BMI (%)

18 UNIVERSAL MUSIC
CORPORATION, ASCAP (40)

19 WHERE DA KASZ AT, BMI ()

20 WARNER/CHAPPELL MUSIC
PUBLISHING LTD., PRS (5)

A deeper version of this chart
appears on billboard.biz

Hot 100 Publishers

. PUBLISHER ((harted [itles)

1 EMIAPRIL MUSIC, INC.,
ASCAP (54)

2 EMIBLACKWOOD MUSIC
INC., BMI (115)

3  WBMUSIC CORP,, ASCAP (75}

4 WARNER-TAMERLANE
PUBLISHING CORP., BMI (1)

5 KOBALT MUSIC PUBLISHING
AMERICA, INC., ASCAP (19

6 SONGS OF UNIVERSAL, INC,,
BMI &)

7  SONY/ATV SONGS LLC, BMI i56)

8 SONGS OF KOBALT MUSIC
PUBLISHING AMERICA, INC.,
BMI (79

9 EMIMUSIC PUBLISHING LTD.,
PRS (15)

10 SONY/ATV TREE
PUBLISHING, BMI (31)

11 UNIVERSAL-SONGS OF
POLYGRAM INTERNATIONAL,
BMI (1)

12 PARTY ROCK MUSIC, ASCAP ()

13 SONY/ATV TUNES LLC,

Hot 100 Publishing
Corporations

. PUBLISHING CORPORATION ({harted Titles
EMI MUSIC (206)
UNIVERSAL MUSIC (200)
SONY/ATV MUSIC (1)
WARNER/CHAPPELL MUSIC (76
KOBALT MUSIC (105)
BMG CHRYSALIS MUSIC (71}
PARTY ROCK MUSIC (1)
MXM MUSIC AB (I5)
PEERMUSIC (17}
WHERE DA KASZ AT MUSIC (15)

slﬂmummauu-

Hot R&B/Hip-Hop
Songwriters

POS. SONGWRITER (Chatled Titles)

1 AUBREY “DRAKE”
GRAHAM (19

2 MIGUEL JONTEL PIMENTEL %)

3  DWAYNE “LIL WAYNE"
CARTER ()

4  WILLIAM LEONARD “RICK

ROSS” ROBERTS Il (i)

TAUHEED “2 CHAINZ" EPPS (1)

TERIUS “THE-DREAM” NASH (7}

TYLER WILLIAMS (6)

RICHARD PRESTON “RICO

LOVE” BUTLER, JR. (1)

9 JOHN MICHAEL HAKEEM
“CA%H OUT" GIBSON (3

10 SHEATAYLOR/(3)

A deeper version of this chart
= appears on billboard.biz

NGO W

Hot R&B/Hip-
Hop Songs
Publishers

POS. PUBLISHER (Charted [[lles
1 EMIBLACKWOOD MUSIC

INC., BMI (I05)

2 SONGS OF UNIVERSAL, INC.,

BMI (80)

WARNER-TAMERLANE

PUBLISHING CORP., BMI (7))

4 EMIAPRIL MUSIC, INC,,
ASCAP (I}

5 WB MUSIC CORP., ASCAP (i}

6 MJP MUSIC, ASCAP ()

7

8

LIVE WRITE LLC, BMI ()
UNIVERSAL MUSIC
CORPORATION, ASCAP (44)

9  SONY/ATYV SONGS LLC, BMI (3)

10 BIZZY BOY SOUTH, BMI (3

11 YOUNGMONEY PUBLISHING
INC., BMI (1)

12 TY EPPS MUSIC, ASCAP (1)

13 EMIFORAY MUSIC, SESAC (1)

14 DOWNTOWN MUSIC
PUBLISHING LLC, ASCAP (§)

15 CULTURE BEYOND UR
EXPERIENCE PUBLISHING,
BMI (12

16 4 BLUNTSLIT AT ONCE
PUBLISHING, BMI (7]}

17 MONEY MACK MUSIC, BMI ()

18 2082 MUSIC PUBLISHING,
ASCAP(7)

19 BROTHERBAGZ PUBLISHING,

BMI ()

SONY/ATV TUNES LLC,

ASCAP (2)

A deeper version of this chart
appears on billboard.biz

20

8 LUKELAIRD ()
9 MIRANDA LAMBERT (3)
10 SHANE MCANALLY (1)

A deeper version of this chart
appears on billboard.biz

Hot Country
Songs Publishers

Hot R&B/Hip-
Hop Songs
PuE)'Iishing

Corporations

POS. PUBLISHING CORPORATION (Charted Fitles)

1 UNIVERSAL MUSIC (%)
2 EMI MUSIC (k4

3 WARNER/CHAPPELL MUSIC
{126)

SONY/ATV MUSIC (i)

BMG CHRYSALIS MUSIC (24)
KOBALT MUSIC i£5)

YOUNG MONEY MUSIC (i)
BROTHER BAGZ MUSIC (%)
EARDRUMMERS MUSIC
PUBLISHING (f)

10 2082 MUSIC PUBLISHING (7]

NN A

Hot Country
Songwriters

POS, SONGWRITER (Charled Titles)
RODNEY CLAWSON (10)
JOSHKEAR (5)

ASHLEY GORLEY ()
DALLAS DAVIDSON ()
TAYLOR SWIFT (5

NEIL THRASHER 5

CHRIS TOMPKINS ()

1
2
3
4
5
6
7
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POS. PUBLISHER (Charted Titles]

1 SONY/ATV TREE
PUBLISHING, BMI (1)

2 WARNER-TAMERLANE
PUBLISHING CORP., BMI (25

3 EMIBLACKWOOD MUSIC

INC., BMI (34)

4 EMI APRIL MUSIC, INC.,
ASCAP (B

5 SONGS OF UNIVERSAL, INC.,
BMI (0)

6 WBMUSIC CORP,, ASCAP (1)

7  GLOBAL DOG MUSIC, ASCAP i)

7  LUNALIGHT MUSIC, ASCAP (5}

9 PINK DOG PUBLISHING, BMI (3}

10 BIG RED TOE, BMI (1)

1 UNIVERSAL MUSIC-
CAREERS, BMI (§)

12 SONY/ATV CROSS KEYS
PUBLISHING, ASCAP (I()

13 AMARILLO SKY SONGS, BMI (1)

14 CALIVSONGS, ASCAP (1)

15 STRING STRETCHER MUSIC,
BMI (1)

16 TAYLOR SWIFT MUSIC, BMI )

17 HOUSE OF SEA GAYLE
MUSIC, ASCAP (1}

18 BEAVERTIME TUNES, BMI (5

19 BIGLOUD SONGS, ASCAP (1)

20 BIG LOUD BUCKS, BMI (i)

A deeper version of this chart
appears on billboard.biz

www.billboard.biz | 99
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ot Country
Songs Publishing
Corporations

1 SONY/ATV MUSIC (56)

2 WARNER/CHAPPELL MUSIC (56)
3 EMIMUSIC (&)

4 BMG CHRYSALIS MUSIC (50)

5  UNIVERSAL MUSIC (3)

6 BIG YELLOW DOG, LLC 8

7  BIGLOUD BUCKS ()

8 SEA GAYLE MUSIC (Il

9  BIGLOUD SHIRT INDUSTIRES (5
10 CAL IV ENTERTAINMENT, LLC (f)

Hot Latin
Songwriters

POS. SONGWRITER (CHARTED TITLES)

1 ISIDRO CHAVEZ
“ESPINOZA PAZ”
ESPINOZA (6)

2 HORACIO PALENCIA

CISNEROS (%)

WILLIAM OMAR LANDRON (4

GERARDO ORTIZ (%)

RAYMOND “DADDY YANKEE"”

AYALA (3}

6 ANTHONY “ROMEQ" SANTOS (%)

7  JUAN MAGAN (2)

8 ARIEL BARRERAS (1)

9 ROBERTO TAPIA )

10 RICARDO ARJONA i4}

@ A deeper version of this chart
appears on billboard,biz
Hot Latin Songs
Publishers

PUBLISHER (Charted Tities)
T ARPAMUSICAL, LLC, BMI(I0)

2 EMIBLACKWOOD MUSIC
INC., BMI (25)

uhwW

100 | BILLBOARD |
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3 LOS CANGRIS PUBLISHING,
ASCAP(3)

4 DEL MELODIES, BMI i)

5 EDICIONES MUSICALES
CLIPPERS, S.L. (1)

6 WB MUSIC CORP., ASCAP (i)

7  SONY/ATV DISCOS MUSIC
PUBLISHING LLC, ASCAP (IT)

8 CROWNP.MUSIC
PUBLISHING, BMI (1)

9 WARNER-TAMERLANE

PUBLISHING CORP., BMI (1}

UNIVERSAL-MUSICA UNICA

PUBLISHING, BMI (1)

11  ROBERTO TAPIA

PUBLISHING, BMI (1}

GREATEST HITS ARPA, SESAC(3)

MAYIMBA MUSIC, INC,, ASCAP(7)

SONGS OF TOP STOP MUSIC

PUBLISHING, BMI (3}

PALABRAS DE ROMEO,

ASCAP (5

UNIVERSAL MUSICA, INC.,

ASCAP(§)

SONY/ATV SONGS LLC, BMI (19)

FERCA SONGS, SESAC (1)

ANVAL MUSIC, BMI ()

ANDALUZ MUSIC, BMI (3

A deeper version of this chart
appears on billboard.biz

10

12
13
14
15

16

Hot Latin Songs
Publishing
Corporations

1 EMIMUSIC §])

2 SONY/ATV MUSIC (15)

3 UNIVERSAL MUSIC (53

4 WARNER/CHAPPELL MUSIC (43
5 ARPA MUSIC (3)
6

7

8

9

EDICIONES MUSICALES (1)
BMG CHRYSALIS MUSIC (11)
TOP STOP MUSIC (4
PEERMUSIC (4

10 KOBALT MUSIC (18

DECEMBER 22, 2012

Christian
Songwriters

POS. SONGWRITER (Charted Titics) |
1 JASON INGRAM (I0)
2 MATTHEW WEST (&)

3 BENJAMIN GLOVER (15
4 JONEGAN()

5 DANIEL BASHTA (1)

6 JASONROY(Q)

7  APRIL GEESBREGHT (1)
8  MATT REDMAN (3 [
9 DAVID ARTHUR GARCIA (5}

10 JONASMYRIN (1)

A deeper version of this chart
appears on billboard.biz

JASON INGRAM

Christian Songs

Publishers
POS. PUBLISHER (Chiarled Titles)
1 EMICHRISTIAN MUSIC
GROUP, ASCAP (38) |
2 VERTICAL WORSHIP SONGS,
ASCAP (1)
3  WORD MUSIC, LLC, ASCAP (1)
4 SONY/ ATV TIMBER, SESAC (1) |
5 UNIVERSAL MUSIC-

|
BRENTWOOD-BENSON

MUSIC PUBLISHING,; ASCAP (1))
6 WORSHIPTOGETHER.COM
SONGS, ASCAP (15)

7  DAYSPRING MUSIC, LLC, BMI (1)

8  WINDSOR HILL MUSIC, SESAC (%)

9 SONY/ATV TREE
PUBLISHING, BMI (13

10 SIMPLEVILLE MUSIC, INC.,

ASCAP (1)
11 SIXSTEPSMUSIC, ASCAP (1)
12 WEST MAIN MUSIC, SESAC (]
13 EMI CMG MUSIC, BMI (19
14  WET AS A FISH MUSIC,
ASCAP ()
SONGS OF SOUTHSIDE |
INDEPENDENT MUSIC
PUBLISHING, LLC, ASCAP (5)
EXTERNAL COMBUSTION
MUSIC, ASCAP ()
ARIOSE MUSIC, ASCAP (13
9T ONE SONGS, ASCAP (1))
SONGS FOR DELANEY,
ASCAP(5)
D SOUL MUSIC, ASCAP {{)

A deeper version of this chart
appears on billboard.biz

biZ

Christian Songs
Publishing
Corporations

POS, PUBLISHING CORPORATION (Charted Titles

EMI MUSIC (106)

SONY/ATV MUSIC (39
UNIVERSAL MUSIC (i)
WARNER/CHAPPELL MUSIC (37)
WORD MUSIC ()

VERTICAL WORSHIP SONGS (1)

(- QN7 RSP I R

| POS. PUBLISHING CORPORATION (Chated [ites

7  SIXSTEPS MUSIC(12)

8 WETASAFISHMUSIC()
9 ARIOSEMUSIC(})

10 9T ONE SONGS (13)

Gospel
Songwriters

POS. SONGWRITER [Charted Titles)

1 KIRKFRANKLIN (%)

2 JAMES FORTUNE i)

3  CHARLES JENKINS ()

4  WILLIAM D. MCDOWELL (2}
5 ANTHONY BROWN (I}

6 LUTHER*MANO” HANES())
6 ANDRAE CROUCH()

8 AY'RONLEWIS(3)

9 JAMESL.MOSS(j)

10 MARVINL.SAPP ()

Gospel Songs
Publishers

P.OS. PUBLISHER (CHARTED TIILES)

1 AUNT GERTRUDE MUSIC
PUBLISHING LLC, BMI (3)

2 DELIVERY ROOM
PUBLISHING, ASCAP (1)

3 FIYA WORLD PUBLISHING,

ASCAP (4}

4 UNIVERSAL MUSIC-Z SONGS,
BMI 4

5 VAUGN STREET MUSIC,
ASCAP()

5 RIVERPHLO MUSIC, SESAC (I}

7  MILLENNI-ERA MUSIC,
ASCAP()

8 VERACITY ENTERTAINMENT,
LLC,BMI(2)

9 P ALEX PUBLISHING, BMI (1)

10 CHAMPION BAND
PUBLISHING, BMI (1)

M STRAIGHTCHURCH
PRODUCTIONS, ASCAP (1)

12 YELLOWBOY MUSIC, ASCAP ()

13 SHYTRO PUBLISHING, BMI (2)

14 BLACK SMOKE MUSIC
WORLD WIDE, ASCAP ()

15 JAELYN SONGS MUSIC,
ASCAP ()

15 C BAZZ PUBLISHING, ASCAP (l)

17 E-DAV MUSIC, ASCAP ()

18 OILONIT MUSIC, ASCAP (1)

19  JATWAN PUBLISHING, BMI ()

20 DJ3 PUBLISHING, ASCAP 2}

A deeper version of thischart
appears on billboard.biz

bz

Gospel Songs
Publishing
Corporations

|

UNIVERSAL MUSIC (5)

EMI MUSIC (18

AUNT GERTRUDE MUSIC
PUBLISHING (7)

JA TWAN PUBLISHING MUSIC (1)
MARVIN L. SAPP MUSIC ()
ARDENT MEDIA PUBLISHING (1)
Q W PUBLISHING MUSIC (1)
F.HAMMOND MUSIC ()

WET INK RED MUSIC ()

10 IT'STEATYME MUSIC ()

10 THAT'S PLUM'S SONG MUSIC (1)
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_ ASCAP SONGWRITERS SHINE IN
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;L Matthew West

Max Martin

el Thrasher

Daﬁdy Van&cge Johan "Shellback”

“ Schuster

Rap Airplay
Adult R&B
Rhythmic
Latin Rhythm

! Mainstream Rock
Ringtones
Gospel Songs
Christian Songs

PPING MEMBERS

NEW YORK | LOS ANGELES | NASHVILLE | ATLANTA | MIAMI | LONDON | PUERTO RICO | www.ascap
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GLOBAL

International shows, festival dates are
biggest boxscore growth sectors

s TOURING

BY RAY WADDELL

hetop 25 boxscores of the yearvery much reflect two of the
largestgrowth sectors for the overall touring industry: the
festival business in the United States and international
touring for Western artists, particularly in Latin America
and the United Kingdom.

Five festivals, all located stateside, were among the top
25 bexscores for the period (Nov. 9, 2011-Nov. 13, 2012).
Of'the top 25, 14 are international dates, including six in
Latin America and Mexico and four in the United King-
dom. It's no coincidence that both festivals and global
touring are focal points in the artist development game
for artists who are seeking exposure and opportunities to

showcase their live goods in front of receptive audiences.

The emergence of festivals in the United States is represented nowhere
better than by the Coachella Valley Music & Arts Festival at the Empire
Polo Grounds in Indio, Calif, This year, Coachella producer Geldenvoice,
adivision of AEG Live, opted to expand to two weekends in 2012, both fea-
turing the same lineup. To say fans reacted positivelyis an understatement.
Coachella sold out both weekends in three hours, resulting in the highest
boxscore ever forafestival at $47,313,403, witha total attendance 0f 158,387,
The lineup featured Radiohead, the Black Keys and a memorable “appear-
ance” by 2Pac with Snoop Dogg thatlit up the blogosphere.

Another Goldenvoice production, Stagecoach: California’s Country
Music Festival, finished 13thamong the top 25, “We found a crowd in Cali-
fornia that loves country,” Goldenvoice president Paul Tollett said, with
some understatement, during the 2012 Billboard Touring Conference &
Awards. Headliners at the sixth Stagecoach included Brad Paisley, Jason
Aldean, Miranda Lambert, Blake Sheltonand Alabama.

Two C3 Presents festivals, Lollapalooza at Grant Park in Chicagoand the
Austin City Limits Music Festival in Austin's Zilker Park, clocked inat Nos.
3 ($25.5 million) and 7 ($16.8 million), respectively. Both sold out faster
than previous years, with Lolla being one of the best-performing festivals
ever reported to Billboard Boxscore. “Both festivals keep getting stronger
and selling out faster,” C3 partner Charlie Walker says.

Other festivals ranking among the top 25 boxscores include Outside
Lands at San Francisco's Golden Gate Park, produced by Another Planet
and Superfly Presents ($15.5 million) and the Sasquatch Music Festival at
the Gorge in George, Wash. ($8.5 million), produced by Live Nation. Bonn-
aroo, produced by Superfly and A.C. Productions, which sold out at more
than 80,000 attendees this year, would likely have been ranked in the top
five had producers reported their numbers to Boxscore.

Roger Waters’ The Wall Live tour was an unqualified triumph; and the
run was particularly well-received in South America. The presentation
of the landmark album at Estadio River Plate in Buenos Aires was the top
stop on the tour, grossing nearly $38 million and moving a staggering

430,678 tickets to nine shows. Waters' play at
Estadio do Merumbiin Sao Paulo ($12.5 mil-
lion) was Ne. 15, and the tour’s visit to Estadio
Nacional in Santiago, Chile, came inatNo.22
($9.3 million).

GRANDE!

“The Wall stadium shows in South Amer-
ica were amazing,” says Mark Fenwick, Wa-
ters’ manager and winner of the top manager
award at the 2012 Billboard Touring Awards.
“The audiences there are so connected to
the ‘theater’ of the show, so connected to the
music. The excitement was palpable, and it
translated itself to Roger and the band. Bue-
nos Aires was particularly great, [as] we came
into do three River Plate shows and ended up
staying for nine—arecord.”

But the appeal to Spanish-speaking fans
wasn't limited to presentations of 30-year-
old rock albums. Dutch conductor/composer
André Rieu was second among all artists
in 2012 with his $19 million gross from 30
shows at Ginasio do Ibirapuera in Sie Paulo
that drew 182,063, And 14 performances of
Michael Jackson: The Immortal World Tour
by Cirque du Soleil at Palacio de los Deportes
in Mexico City grossed $9.4 million, topped
only by the tour’s 32 shows at the Mandalay
Bay Events Center in Las Vegas last December
thattook in $14.5 million, ninth overall for the
period. Also in Mexico City at Palacio de los
Deportes, Metallica grossed $9.4 nillion from
apaidattendance of 182,295 from eight shows
in Julyand August.

U.K. CONNECTING

The Stone Roses’ three sellouts at Heaton Park
in Manchester, England, came in at No. 5 for
the year, ringing up $18.7 million and draw-
ing 217,948 for the shows, promoted by S]M
Concerts. “The Stone Roses sales were phe-
nomenal, [with] 220,000 tickets sold in just
overanhour,” S]M managing director Simon
Moran says.

Coldplay, too, was huge in its hometown,
with three sellouts at Emirates Stadium in
London, also promoted by S]M, grossing $14.4
million. The band also played Manchester for
SJM, with two sellouts at Etihad Stadium tak-
ingin more than $9 million as the group’s tour
in support of Mylo Xylote hit the United King-
dom in June.

On one of the year’s
most successful
international outings,
ROGER WATERS
performed nine shows
of the Wall Live tour
in Buenos Aires.

“Lmust say the [Coldplay] concerts were ab-
solutely fantastic,” Moran says. “The group
and whole production were really at a world-
class level, rightup there with the best U2 and
[Bruce] Springsteen tours of the last 25 years.”

Other big shows in the territory included
Lady Gaga, who tookin $10.7 million from two
selloutsat Twickenham Stadium in Londonin
September, and Rihanna, who grossed $8.5
million from a whopping seven shows at the
02 Arenain London with Calvin Harris, draw-
ing 116,417. Gaga, whose Born This Way Ball
won't hit North America until 2013, tapped
into her huge Japanese following with three
sellouts at Saitama Super Arena in Saitama,
Japan, in May that took in $18.4 million, sixth
among all shows reported for the year.

HOT STATESIDE

Big names still had some big shows in the
United States this year, none bigger than
Springsteen and his E Street Band, whose
three shows at MetLife Stadium in East Ruth-
erford, N.J., tookin $14.4 million at the box of-
fice and drew 152,290 in September, Springs-
teenalso soldout three stadiumsin the Boston
market (two Fenwaysand a Gillette) and Wrig-
ley Field in Chicago.

Madonna grossed $12.6 million from two
sellouts at another iconic field, Yankee Sta-
dium in the Bronx. For new buildings, Bar-
bra Streisand broke in Brooklyn's Barclays
Center with a $9.3 million gross from two
October sellouts.

The more conservatively priced Brothers of
the Sun tour, featuring Kenny Chesney and
Tim McGraw, played only stadiums, topped
by two sellouts at Gillette Stadium in Foxbor-
ough, Mass., that grossed nearly $10 million
and drew 111,209, the biggest country music
show everin New England.

With U2's domination through its record-
shattering 360° tour out of the mix, the top 25
boxscores list was more varied, featuring 13
different headliners, as opposed to seven in
2011. The bar for entry in the top 25 was also
lowered, with $8.5 million (Sasquatch) being
No. 25 this year, compared with $10.2 million
(Waters at the 02) as the cutoff pointin 2011.
But the overall financial power of the top 25
boxscores was similar: Lastyear the 25 biggest
shows grossed $27 million, while this year’s
hauled in $26.1 million. .
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RANKED BY GROSS.
COMPILED FROM BOXSCORES
REPORTED NOV. 8, 2071,
THROUGH NOV. 13, 2012

w2 BOXSCORES

GROSS SALES/ ARTIST(S)
s Venue, Location, Date(s)

$47,313,403

217,948

Thirele s

: ve bal Touring,
g’ﬁﬁi"”odb i aatfmmn Productions:

$16,846,590

$15,485,025

ate Park, San 195 OBD
Aug. 10-12 shrah sellots

&G"?’a‘%a‘s"“z?z‘ﬁﬂ‘”

m, Landan, 173,596

selfalts

$14,409,760
R s 152320

$13,234,000

$13,043,515

$12,599,540

$12,512,685
$11,968,672

$10,714,991
. 101,250

two selicets

78,320 532 fuo
78320, S e [oaintyGrove

$9,926,110
P : 11,209

s sellovits

o

$9,452,445
I !

$9,327,948

3176
Tt seliouts

D@ Medios y Espectaculos

93,926
Seb BT bwe shows

$9,081,600
( )

13,256

Twi sellouts

5JM Concerts, Metropolis

$8,533,600

SRR ASGUAT MUSIC FESTIVAL

.

109,972 Live Nation'
four sollouta

Mlyﬁc-
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RANKED'BY GROSS.
COMPILED FROM BOXSCORES
REPORTED NGV, 9, 2011,
THROUGH NOV. 1%, 2012

s T0URS

ACT
TOTAL GROSS  Total Attendance Total Capacity No. of Shows No. of Sellouts

MADONNA

1,902,676
811,787 1,823,796 0 56
LADY GAGA
1,099 111,098 5 65
KENNY CHESNEY M McGRAW
085,382 1,125,460 23 9

VAN HALEN
522,206

558,071 a5 g

JAY-Z & KANYE WEST
kv ed
ANDRE RIEU
(490,165
DAVE MATTHEWS BAND

377,884 31 15

640,422

757,629 866,893

BARBRA STREISAND

$40,65
154,287 154,287 12

E - rrr—
$39,956,703

984,229 59

LADY ANTEBELLUM
897,697

RED HOT CHIL! PEPPERS

568,552

BRAD PAISLEY

734,784 786,642

NICKELBACK

492492 539,698
TRAN BERIAN ORCHESTRA
804,869
ELTON JOHN
$32,
240,381 245,448
JUSTIN BIEBER
$30,667,737
402,710 402,850 k29

ROD STEWART
$30,158,491
S
E NEIL DIAMOND

$29,910,078

3824 332,724
$27,363,430
337,613 420,284 i
TAYLOR SWIFT
$26,310,160
285715 285,715 2 2

RASCAL FLATTS

E $26,155,360
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A STRONG,
MIXED BAG

Diverse genres, career levels comprise year’s

top tours; Madonna rules

BY RAY WADDELL

Asshedidin
2004 and 2009,
MADONNA ends
2012 with the
year’s highest-
grossing tour,
while her global
. swing with
MDNA is still
under way.

Nov. 9, 2011-Nov. 10, 2012.

HILE THERE WEREN'T ANY RECORD-SHATTERING
mega-toursalong thelines of U2's 360° that dom-
inated turnstileslastyear, theartists thatmakeup
the top 25 tours of 2012 once again showcase the
mix of genres, touring markets and positions on
the career arc that bespealc of a healthy portfolio
for the touring marketplace.

Urban, country, pop and rock of all types and
veteran acts mixed in with artists still in their
first stages of headlining—and various levels in
between—makeup the top 25, based on numbers
reported to Billboard Boxscore for the period of

But the big three for the year—Madonna, Bruce Springsteen & the E Street
Band and Roger Waters—are a testament to the box-office power of charismatic
performers playing songs that resonate with fans for decades, (Coincidentally,
but worth noting, all three acts reported 72 shows for the time period. Ifnoth-
ing else, that tally demonstrates that, decades into their careers, all three acts
still follow a strong work ethic.)

On the urban front, the ambitious, creative Waich the Throne tour featuring
Jay-Z and Kanye West grossed $47 million with attendance of 371,777 to 31 shows,
booked by Cara Lewis in her first year as an agent at Creative Artists Agency.

Among country acts, no one could touch Brothers of the Sun, featuring
Kenny Chesney, Tim McGraw, Grace Potter & the Nocturnals and Jake Owen.
BOTS played only stadiums, with just 23 shows generating a Boxscore gross
of $96.5 million and attendance of more than 1 million—Chesney’s ninth
consecutive tour to top that attendance mark. Chesney and McGraw played
more stadium dates in North America than any other tour this year.

The shared history of Chesney and McGraw, the synergistic star power

108 | BILLBOARD | DECEMBER 22, 2012

and the value for fans made BOTS “a promoter’s
dream,” says Louis Messina, president of tour
producer TMG/AEG Live. “All the artists had
their game faces on every might. The response
from the audience was phenomenal. And we
sold a shitload of tickets.”

‘Within the top 25 tours of the year, other
country acts that made the cut include Jason
Aldean at No. 13, Lady Antebellum right be-
hind him at No. 14, Brad Paisley at No. 16,
Taylor Swift at No. 24 and Rascal Flatts at No.
25. (For Swift, the majority of her Speak Now
tour dates fell into the 2011 chart year where
she ranked at No, 5.)

Among the younger acts on the touring tally,
Lady Gaga has yet to play to North American
fans on her Born This Way Ball tour, but in-
ternational audiences drove
Gaga's gross to $124.9 mil-
lion, with 1.1 million in at-
tendance to 65 shows. The
run, which ranked at No. 6
for the year, is produced by
Live Nation Global Touring,
and Gaga is ranaged by Troy
Carter and booked by Wil-
liam Morris Endeavor head
of music Marc Geiger. An-
other rising force on the road,
Justin Bieber, who is booked
by CAA, was just hitting his
stride on his second arena
headlining tour, with the first 29 shows taking
in $30.6 million and moving 402,710 tickets ina
tour produced by AEG Live. He ranks at No. 20.

Now, about those top three mega-tours:

As in 2009 and 2004, Madonna emerges as
the highest-grossing touring act for the year with
MDNA, still under way and putting up huge
numbers. The tour was produced by Live Na-
tion Global Touring, headed by chairman Arthur
Fogel. It's the second tour under a 10-year mul-
tiple-rights deal struck between Madonna and
Live Nation in 2007. Madonna joins the Rolling
Stones, the Grateful Dead and Bon Joviamong
the only acts to be the highest-grossing tour
twicein a three-year span, according to Boxscore,
The honor also gives Fogel and Live Nation the
top tour for the sixth time in the past 10 years.

Though she still had numbers to add to the
tally when the chart period closed, Madonna's
$228.4 million gross from 72 sellouts and 1.6
million in attendance is tops for the year by a
wide margin, MDNA is Madonna's fifth tour with
Fogel's team, a run that marks the artist’s surge
into the elite ranks of touring acts and inarguably
makes her the top touring female artist of all time,

“It seems like 1 have said this a number of
times following Madonna tours—five times to be
precise: The overwhelming global success of the
MDNA tour proves yet again that Madonna is the
greatest female touring artist,” Fogel says from
Medellin, Colombia, where, following a turnout
0f 85,000 paid attendees in Mexico City, Madonna
was poised to play to another 80,000 ticket buy-
ers. “As this tour takes its place as one of the most
successful in history, I can't help but enjoy the fact
that it is the millions of fans who determine that.
Thank you to [Madonna manager] Guy Oseary
and the entire staff and crew of MDNA.”

Like many of her colleagues in touring’s top
25, Madonna's run is driven by an international
footprint. Such is the case with the blockbuster

31

WITH MORE DATES JUST
ADDED FOR 2013, WRECKING

BALLIS, REMARKABLY,
DESTINED TO BECOME THE
HIGHEST-GROSSING TOUR
OF BRUCE SPRINGSTEEN'S

STURIEI;EAREEH.

Wrecking Ball tour by Bruce Springsteen & the
E Street Band, booked by Barry Bell at Creative
Artists Agency (CAA), which produced nearly
$200 million in ticket sales and 2.4 million in
attendance to its 72 shows.

With more dates just added for 2013, Wreck-
ing Ball is, remarkably, destined to become the
highest-grossing tour of Springsteen’s storied
career, eventually topping the previous bench-
mark of $232 million set on the Magii tour of
2007-08. But the Wrecking Ball tour is a memo-
rable trek for Team Springsteen for reasons far
beyond its financial success,

“Wrecking Ball was our first album since the
death of Clarence Clemons,” longtime Spring-
steen manager Jon Landau says. “Finding the
right way to proceed on the touring front was
a mission that we all ap-
proached with great reflec-
tion and careful consider-
ation. In the end, Bruce
came up with the largest
configuration of an ex-
tended E Street Band that
we have ever had, with 17
people onstage.”

The Wrecking Ball tour
is “one of the most exciting
tours Bruce has ever done,”
Landau says. Highlights
include an arena run last
spring, a “triumphant” sum-
mer tour through European stadiums and a re-
turn to North America that included three plays
at MetLife Stadium in East Rutherford, N.J.; two
Wrigley Fields in Chicago; two Fenways in Bos-
ton; one Gillette Stadium in Foxborough, Mass.,
“and now a final run through North America
to catch up with cities we had not played yet in
2012, he adds. “The quality of the fan response
and review press have been unbelievably high,
even by Bruce’s historical standards.”

With a run that stretched across three years,
the final leg of Roger Waters' staging of the
legendary Pink Floyd album The Wall finished
strong, with 2012's total gross of $186.5 million
in box office and 1.7 million in attendance to
Waters' 72 shows, That runs up the total Box-
score take of the ambitious tour to $378 million
in ticket sales—sixth all-time—and attendance
of 3.3 million to 192 shows. Waters is booked
by William Morris Endeavor, and the tour was
primarily promoted by Live Nation, under the
direction of Andrew Zweck of Sensible Events
and Waters' manager Roger Fenwick.

Though The Wall came out in 1980, there
was very little touring by Pink Floyd in support
of the project. “It is very rare to have had one of
the most important albums of all time never to
have been played in the marketplace. There was
pent-up demand like no tomorrow—it was strato-
spheric,” WME's Geiger says, adding that present-
ing The Wall Live in arenas first and then adding
stadiums to the mix proved to be a savvy move
in staging the elaborate production. “Hats oft to
Live Nation for deing it the way they did it, hats
off to Mark Fenwick, Andrew Zweck, Roger—all
those people really involved were very cautious
and smart. And hats off to [Live Nation CEOQ|
Michael Rapino. He bet big.” .

4 An extended version of this report can
be found on Billboard.biz.

ETTY IMAGES
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TOTAL

GROSS

$46,189,454

$37,970,877

$25,236,760

$21,020,045

$19,974,570

$19,923,124

$18,339,701

$16,479,479

$16,234,396

$14,491,601

—_ ~ |

81,338

1o STADIUMS

Total al

FACILITY, City Tot:
Attendance Capacity

Venue Capacity
METLIFE STADIUM, EAST RUTHERFORD, N.J.
82,500 621,850 697,936
ESTADIO RIVER PLATE, BUENOS AIRES
66,449 430678 | 444,908
FORO SOL, MEXICO CITY

55,000 486,958 566,375

ESTADIO DO MORUMBI, SAD PAULO
67,428

197,252 238,425

YANKEE STADIUM, BRONX, N.Y.

52,325 141,963 141,963
STADE DE FRANCE, PARIS

210,625 210,625

SAITAMA SUPER ARENA, SAITAMA, JAPAN

37,000 86,550 86,550
ULLEVI STADION, GOTHENBURG, SWEDEN
58,000 168,078
STADION LETZIGRUND, ZURICH

75,000

168,078

128,178 128178

WRIGLEY FIELD, CHICAGO

42,512 158,988 158,988

RANKED BY GROSS.
COMPILED FROM SOXSCORES
REPORTED NOV. 9, 201,
THROUGH NOV. 13, 2012

No. of No. of
Shows Sellouts

TOTAL

GROSS

$23,300,000

$18,900,000

$18,490,012

$16,800,000

$14,198,622

$12,843,683

$8,413,878

$7,232,128

$6,920,327

$6,617,808

RANKED BY GROSS.
COMPILER FROM BOXSCORES

mp m REPGRTED NOV, §, 2011
THROUGH NOV. 13, 2012

FACILITY, City Total

Venue Capacity Attendance

NIKON AT JONES BEACH THEATER, WANTAGH, N.Y.
14,000

Total
Capacity

No. of
Shows

No. of
Sellouts

356,500 381,865 36

SUSQUEHANNA BANK CENTER, CAMDEN, N.J.

25,000 436,900 473,458 35

MOLSON CANADIAN AMPHITHEATRE, TORCNTO

16,000 379,414 ‘469,538 42

COMCAST CENTER, MANSFIELD, MASS.

19,900 351,000 362,472 29

HOLLYWOOD BOWL, LOS ANGELES
12,954 14,479 1372
GREEK THEATRE, LOS ANGELES

6162 230,109 267,160 50

KLIPSCH MUSIC CENTER, NOBLESVILLE, IND.

24,000 238,746 287,693 13

RIVERBEND MUSIC CENTER, CINCINNATI

17,038 190,975 217,715 12

SANTA BARBARA BOWL, SANTA BARBARA, CALIF.

4,288 17,760 152,294 32 8

SARATOGA PERFORMING ARTS CENTER, SARATOGA SPRINGS, N.Y.

25103 145,832 168,784 7 1

UNFORGETTABLE

YEARS.

»

The Arena

at Gwinnett Center

110 | BILLBOARD
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MEMORIES. EXPERIENCES.

Dan Markham
Director of Booking
770.813.7557




Thanks to Artists, Managers,
Promoters and FANS for
making MetLife Stadium

the Top Grossing
Stadium in the World!
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RANKED BY GROSS RAMKED BY GROSS.
CAPACITIES mp "] v[N"[s COMPILED FROM BOXSCORES CAPACITIES -[ COMPILED FROM BOXSCORES
REPORTED NOV. 9, 2011 gpm REPORYED NOV. 8, 20
15.001 OR MORE THROUGH NOV. 13, 2012 RIROLTINS 0 THROUGH NOV. 13, 2012

TOTAL FACILITY, City Total Totat No. of No. of TOTAL FACILITY, City Total Total . No. of
GROSS Venue Capacity Attendance Capacity Shows Sellouts GROSS Venue Capacity Attendance Capacity Sellouts

02 AREN HALLENSTADION, ZURICH
$108,566,037 A LONBON ; $58,109,680 pums
1647997 1,818 2 14,000 582,532 1,322

ROD LAVER ARENA, MELBOURNE, AUSTRA BRISBANE ENTERTAINMENT CENTRE, BRISBANE, AUSTRALIA
$64,056,090 pums . . s . il - $47,350,400 )
16,820 506,667 6 1 367,762

STAPLES CENTER, LOS ANGELE 02 WORLD BERLIN
$59,580,551 05 d = $36,038,448

832770 1,054/430 27 5,000 s35962 | 678y

AIRC ;
$52,377,879 SNADA CEHERE TORONTO - . $29,124,312 e .
)’ 542934 $75,714 2 307,335

MANCHESTER ARENA, MANCHESTER, ENGLAND _ D2 WORLD, HAMBURG
$52,196,251 $28,282,541 g e
2% 839,005 216100 2 I 15 509,544 620,

BELL CENTRE, MONTREAL VECTOR ARENA, AUCKLAND, NEW ZEALAND
$49,013,834 o $25,194,998 o "
0242 587,451 657,309 12 12,000 348,445 38284

A GINASIO DO IBIRAPUERA, SAO PA
SAE001 767 LLPHONES ARENA, SYDNEY : | e g © PAULO
21,000 427302 78750 T,00¢ 284013

MA
$46,034,370 o DISON SGUARE GARDEN, NEW YOR $18,768.602

20,697 524,421 543556 : 12,200 180,831 304,452

WELLS FARGO CENTER, PHILADELPHIA 'IST MARINER ARENA, BALTIMORE
$38,318,937 pm $15,186,752

S s7ids4 960,477 1 : 542 [8S8ATI

$37,032,596 VERIZON CENTER, WASHINGTON, D.C. $14 330 004 WALLEY VIEW CASINO CENTER, SAN DIEGO
B 0000 428525 8BS i 5,000, 320608 502,405

HEMPHILL ==

C OACH"COMPANY

* BROTHERS:>=
: G.L/ /n:y?‘/y///fz ,%ééw

" America’s Leading Provider of L;xury Coaches
and Award-Winning Transportation Services

PREVOST

The ultimate class

hemphillbrothers.com 888.876.8999

112 | BILLBOARD | DECEMBER 22, 2012




THANKS FOR KEEPING OC

MONUMENTAR

veri;on Center

Ranked #6 in North America
for top grossing arenas for 2012

Ranked #10 in the World for
top grossing arenas for 2012

MONUMENTAL

For booking information, contact Michele Montague mmontaguemonumentalsports.com 202.292.1834 verizoncenter.com




THE
w9012
MUSIC ¢l CHARTS « TOURING

RANKED BY GROSS. RANKED BY GROSS.
CGAPACITIES -"]P m VENUES COMPILED FROM BOXSCORES CAPACITIES COMPILED FROM BOXSCORES
REPORTED NOV. 8, 2011, Tup |u REPORTED NOV. 9, 2011,
5,001 70 10,000 THROUGH NOV. 13, 2012 5.000 0R LESS THROUGH NOV. 13, 2012,

TOTAL FACILITY, City Total Total 5 No, of TOTAL FACILITY, City Total Total No. of No, of
GROSS Venue Capacity Attendance Capacity Sellouts GROSS Venue Capacity Attendance Capacity Shows Sellouts

RADIO CITY MUSIC HALL, NEW YORK THE COLOSSEUM AT CAESARS PALACE, LAS VEGAS
$125,432,134 g $70,112,192
5,901 1,744,483 2,186,200 T 4,000 468,386 482,909 ne

AUDITORIO NACIONAL, MEXICO CITY FOX THEATRE, ATLANTA
$46,118,152 $23,844,923

9663 977,138 1,326,578 27 4,600 471,587

NOKIA THEATRE L.A. LIVE, LOS ANGELES BEACON THEATRE; NEW YORK
$22,153,21 5 $23,219,945

7100 416,943 466,360 25 3 349,665 375,581

CREDICARD HALL, SAO PAULO DURHAM PERFORMING ARTS CENTER, DURHAM, N.C.
$21,355,963 $22,512,674
7000 347,402 442193 a2 409,540 484,438 188 n

MOHEGAN SUN ARENA, UNCASVILLE, CONN. ADRIENNE ARSHT CENTER FOR THE PERFORMING ARTS, MIAMI
$16,409,207 $17,875,937
10,000 306,495 380,995 1 2400 248,841 C

HORDERN PAVILION, SYDNEY ORPHEUM THEATRE, MINNEAPOLIS
$11,207,166 = $16,402,662 " Sp—
5,500 135,263 151,312 2,618 239,561 282701 16 4

LOTTO ARENA, ANTWERP, BELGIUM BROWARD CENTER FOR THE PERFORMING ARTS, FORT LAUDERDALE, FLA.
$9,933,847 ’ $14,934,857
i 220,81 254,91 . 2700 253,520 | 403176 227 o

AUDITORIO BANAMEX, MONTERREY, MEXICO CHICAGO THEATRE, CHICAGO
$9,663,352 — —— " $14,224,282 . -
8,200 198,704 266,575 47 2 3,604 249,084 301,750 44

THE THEATER AT MADISON SQUARE GARDEN, NEW YORK TEATRO RENAULT, SAO PAULO
$9,488,683 $13,058,176 T
5,610 195,390 299,256 63 r'e 1,550 238,419 329,947 229 o

CITIBANK HALL, RIO DE JANEIRO DAVID A. STRAZ JR. CENTER FOR THE PERFORMING ARTS, TAMPA, FLA.
$8,878,782 $11,886,159
8500 180,733 333,823 < 2,610 22120 348,110 269 3

ey 1\ ]L/\

SYDNEY ENTERTAINMENT CENTRE

\[ A
A |
AU

WWW SYDENTCENT COM AU
S BEST LOVED VENUE

14 BILLBOARD | DECEMBER 22, 2012
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Access 4 million consumers. Get rock star service. Discover the all new Birmingham—.lelferson Convention Complex.

Susette Hunter Tara Roseberry
Sales and Marketing Director Contract Specialist
205-458-8441 or susette.hunter@bjcc.org 205-458-8487 or tara.roseberryfdbjcc.org N
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London arena secures large-venue ranking a fourth time

BY MITCHELL PETERS

wide variety of road warriors contributed to making 2012
another successful touring season for theworld's top-gross-
ingarenas, including Madonna, Bruce Springsteen, Roger
Waters, Coldplay, Lady Gaga, Jay-Z/Kanye West, Barbra
Streisand, Justin Bieber, the Black Keys, Enrique Iglesias/
Jennifer Lopezand Peter Gabriel.
Billboard's year-end touring recaps are compiled from
Boxscore data reported for the Nov. 9, 2011, issue through
the Nov. 13, 2012, issue.
For the fourth year in a row, the O2 Arena in London
is No. 1 as the top-grossing arena in the world on the Top
10 Venues chart for buildings with a capacity of 15,001
ormore. In early November, the 23,000-capacity building also took home the
top arena henor at the Billboard Touring Awards in New York.

“We have had a truly incredible 12 months in which we have seen our
venue once again at the forefront of international entertainment and sports
presentation,” Q2 GM Rebecca Kane says. "And we can't wait for 2013 —if
the last five years are anything to go by, it is going to be another great year.”

She says the success of 2012 was driven by performances from such su-
perstar touring acts as Rihanna (10 shows), comedian Peter Kay (15) and

Jay-Z,/ West (five). The facility reported $108.6
million in grosses and drew more than 1.6 mil-
lion people to 140 events. (All Boxscore figures
are in U.S. dollars.)

The 02 has also hosted such non-concert
events as the BRIT Awards and the Barclays ATP
Warld Tour Finals tennis championships. But
the main highlight “must be our role this sum-
mer as one of the proud host venues of Olympic
and Paralympic Games,” Kane says, “During
the Olympic period we were home to the Of
ficial Jamaica Olympic House and welcomed
hundreds of thousands of visitors through our
doors to enjoy all that our arena and vibrant en-
tertainment district has to offer.”

The runner-up to the O2 is the Rod Laver
Arena in Melbourne, Australia, which reported
$64.1 million and drew nearly 507,000 people
to 51 events. Brian Morris, CEO of Melbourne
and Olympic Parks Trust, which manages the

16,820-capacity arena, says the "powerhouse”
tours of 2012 included multiple-night sellouts
by Lady Gaga, Waters, Prince and Taylor Swift.

Additionally, Radichead, Florence & the Ma-
chine and Mumford & Sons “generated enor-
mous ticket sales outstripping supply on the
tour, showing that current economic factors are
not inhibiting sales for in-demand acts,” Morris
says, citing Elton Johnand Rod Stewart as other
strong concerts during the period.

Nevertheless, Morris has observed "a soft-
ening in the Australian market in the past six
months, with seme tours struggling to sell
through,” noting that promoters have since be-
come more sensitive about pricing tickets,

“Australia is known to have some of the high-
est ticket prices in the world, soa carefully priced
ticket is a great sign from promoters and acts
that they are looking for long-term success, tour-
ing this market,” he says.

Back in North America, the Staples Center
in Los Angeles—which placed fifth on the tally
last year—earns the No. 3 spot on the recap, re-
porting $59.6 million in grosses from 89 events
that attracted 832,770 people.

Staples senior VI/GM Lee Zeidman says runs
by Katy Perry (two), Jay-Z/West (three), Red Hot
Chili Peppers {two), Iglesias/Lopez (two), Bieber
{two), the Black Keys (two), Madonna (two) and
Mani (three) contributed to the venue’s success.

Zeidman is also proud to report that the ma-
jority of Staples continued on >> pgl18

e

EE‘H WACHTER 920.405.1239

FOR BOOKING INFO CONTACT:

KENWACHTER@PMIWI.COM

VenueCoalition
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KRISTIE HANEY 920.405.11
KRISTIE.HANEY@PMINVI.COM




The name of the John Labatt Centre
has officially changed to

GARDENS

Gl.gpﬁg“c'i"l'lu‘“ budweisergardens.com

Call Brian Ohl - 519.667.5700 99 Dundas Street London, Ontario, Canada
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from>> pg116 concerts during the report-
ing period were sellouts.

The 19,800-capacity Air Canada Centre in To-
ronto comes in fourth, with a gross of $52.4 mil-
lion. The Canadian arena drew nearly 543,000
people to 52 events,

“This has been a phenomenal year for Cana-
dian arenas, stadium and outdoor shows,” Maple
Leaf Sports & Entertainment VP of live enter-
tainment Patti-Anne Tarlton says.

She points to concerts by Madonna, Streisand,
Iglesias/Lopez, Neil Young, Gabriel, the Who
and Coldplay as the leading business-drivers at
Air Canada Centre. The period also saw the ad-
dition of a curtaining system in the arena, al-
lowing for a scaled-down capacity of 3,200 seats.

England’s Manchester Arena ranks No. 5 on
the 2012 list, placing one slot lower than last year.
The building reported $52.2 million in grosses
tor 87 shows that attracted 839,005 fans.

In addition to concerts by acts like Lady Gaga,
Pearl Jam, Coldplay and Muse, the 21,000-capac-
ity arena experienced particularly strong ticket
sales with comedy.

“This included six nights of Michael McIntyre
and five nights of Lee Evans, which achieved well
over 100,000 ticket sales,” SMG Europe regional
VP of arenas John Knight says.

The Bell Centre in Montreal is the only other
Canadian venue to rank on the year-end tally.
The 21,242-capacity facility places sixth on the
arena ranking, with grosses of $49 million from
88 events that drew 587,451 people. (The build-
ing ranked ninth last year.)

Among the top events promoted by evenko
and presented at Bell Centre were "Star Aca-
démie” (Quebec's version of “American Idol”),
Radiohead, Waters, lglesias/Lopez, Coldplay, Ma-
donna, Gabriel, Streisand and Rush, Aubé says.

Meanwhile, the touring business remains
healthy in the Australian market, as the All-
phones Arena in Sydney ranked at No. 7 on this
year’s list. The building reported a gross of $48.1
million and drew 427,302 people to 58 events,

Tim Worton, group director of arenas at AEG
ns |
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Odgen, which oversees the 21,000-capacity All-
phones Arena, says that strong performances at
the facility included Lady Gaga (four), Prince
(three), Waters (two), Swift (two), Dolly Parton
(twe) and Kings of Leon (two).

In New York, the 20,697-capacity Madison
Square Garden comes in eighth on the tally,
moving down two slots from 2011. The Gar-
den reported $46 million in grosses and drew
more than 524,000 people to 37 events.

“Madison Square Garden’s success in 2012 is
a result of numerous sellout performances and
multinight engagements at our venue,” M8G En-
tertainment executive VP of bookings Bob Shea
says, citing cencerts by Springsteen, Madonna,
Swift, Van Halen, Romeo, Phish, the Black Keys
and Michael Jackson: The Immertal Warld Tour
by Cirque du Soleil.

Shea says two other notable bookings during
the reporting period were Swedish House Mafia,
which became the first electronic dance act to
headline the Garden, and LArc-en-Ciel, the first
Japanese rock band to perform at the venue.

The Glebal Spectrum-managed Wells Fargo
Center in Philadelphia earned the No. 9 spot on
the recap. (1t was 10th in 2011.) The 21,000-ca-
pacity building reported $38.3 million in grosses
for 69 events thatattracted 571,484 people.

“It was one of our best concert years in the
15-year history of Wells Fargo Center,” GM Matt
Homan says, citing performances by Madonna,
Streisand, Gabriel, Foo Fighters, Springsteen,
the Black Keys, Red Hot Chili Peppers, Coldplay,
Aerosmith and Bieber.

Rounding out the top 10 is the Verizon Cen-
ter in Washington, D.C., which places 10th on
the tally, The 20,000-capacity arena pulled in
$37 million in grosses for 56 events that drew
nearly 429,000 fans.

Verizon Center director of booking Michele
Montague says highlights during the period
included concerts by Madonna, Coldplay, Red
Hot Chili Peppers, Neil Diamond, Van Halen,
Radiohead, Drake, Foo Fighters, the Black Keys
and Bieber. .

RANKED BY GROSS]
COMPILED FROUM BOXSCORES]
REPORTED NGV, 9, 2011,
THROUGH NOV. 13, 2012

s PROMOTERS

TDTALGROSS PROMOTER Total
ALL PROMOTIE Total Attendance Capacity

LIVE NATION
$1,408,284,84

Nao.of Shows No. of Sellouts

19,803,186 1,661

AEG LIVE
8,021,107 9,232,114 2121 660

T4F-TIME FOR FUN
$166,125,356
3,647,380

OCESA-CIE
$124,300,548
2,687,423 4,275,746
EVENKO
$103,252,485
1,566,210 1.786,882 834
CHUGG ENTERTAINMENT
$85,897,6
EB*W& 826,815

SJM CONCERTS
142,972 117,851

C3 PRESENTS

1,542,932

$84,827,317

= $79,036,046

EVENPROQ/WATER BROTHER/XYZ

1,425,828
DAINTY GROUP
$50,420,753
418,819 465,193

GOOD NEWS PRODUCTIONS

$49,730,340
455,283 547132 48 12
ANOTHER PLANET ENTERTAINMENT
$49,581
904,427
MICHAEL COPPEL PRESENTS
$47126,027
345,995 358,924
JAM PRODUCTIONS
$44,943,949
990,464
3A ENTERTAINMENT
$44,748,162
935,985

METROPOLIS MUSIC
516,243 | 523120 ie

POP ART

444,906

H $38,449,057

S2BN ENTERTAINMENT
275,665 501,463 62

FRANK PRODUCTIONS

$34,692,587
871,778

H et _

775,189, 877,297
H $31,607,912

H $30,491,748 _

$37,306,080

FRONTIER TOURING
287, 312,781

547,392 581,581 | 250
NEDERLANDER
$27,077,751
631,517 198
CARDENAS MARKETING NETWORK
$24,380,592
266,559

CONCERTS
$22,018,248
226,390

DAVE HOGAN/GETTY IMAGES



THANK YOU TO EVERYONE
THAT HELPED MAKE HP PAVILION
ONE OF THE TOP 10
VENUES IN NORTH AMERICA.

According to leading industry publications, in 2012 HP Pavilion at San Jose was one of the
Top 10 venues in North America. A very special thanks to all of the artists, agents, promoters — and
especially the fans — that made it possible. To everyone, a very happy and prosperous New Year.

HP Pavilion at San Jose. Northern California’s Premiere Sports and Entertainment Venue.
ARENA For availability call 408.999.5809, fax 408.999.5797 or visit hppavilion.com m
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THE MIDSIZE APPEAL

Zurich arena enters top spot while New
York, Vegas venues keep their lead

BY MITCHELL PETERS

Despite what
its CEO called
a “rather
below-average
yeat,” the
Hallenstadion
in Zurich ranks
as the top
venue in its
class.

idsize concertfacilitiesacrossthe globecontinueto serve
asimportantvenues for developing and veteran touring
acts, as demonstrated on the 2012 touring charts.

In addition to the Top 10 Venues recaps of
15,001-plus-capacity arenas, amphitheaters and
stadiums, Billboard's annual touring charts in-
clude a tally ranking of smaller-sized facilities in
multiple categories,

The Hallenstadion Zurich in Switzerland earns the
No. 1 position on the Top 10 Venues tally for buildings
with capacities between 10,001 and 15.000. Radio
City Music Hall in New York retains the No. 1 slot on
the Top 10 Venues list for facilities with capacities between 5,001 and 10,000.
And, keeping in line with past years, the Colosseum at Caesars Palace in Las
Vegas holds the No. 1 ranking on the Top 10 Venues tally for buildings with
capacities of 5,000 seats and less.

Along with the top 10 charts ranking stadiums, arenas and sheds, these
three charts are compiled from Billboard Boxscore data reported for the Nov.
9, 2011, issue through the Nov. 13, 2012, issue.

Despite a “rather below-average year,” according to Hallenstadion Zurich
CEO Felix Frei, the 14,000-capacity venue ranked No. 1 in its category, gross-
ing $58.1 million from 80 events that drew 582,532 people.

“The concert business was good in the first
half of the year but weak in the second part,”
Frei says. “We have the feeling that this was
just a normal volatility of business and noth-
ing fundamental, because bookings for 2013
are doing very well."

The runner-up to Hallenstadion Zurich is
the Brisbane Entertainment Centre in Austra-
lia, which reported $47.4 million in grosses from
58 performances in 2012, Tim Worton, group
director of arenas at AEG Odgen, which oversees
the Brisbane building, says the 13,500-capacity
venue experienced an excellent year with suc-
cessful concerts by Lady Gaga (three shows),
Dolly Parton (three), Roger Waters (three), Tim
McGraw/Faith Hill (three), Roxette (two) and
Matchbox 20 (twe).

“In spite of the state’s flood disaster in Janu-
ary 2012 and a change in government, the mar-
ket has held up well,” Worton says, noting that
he’s looking forward to upcoming shows by
Keith Urban, Plnk, One Direction, Barry Gibb
and Black Sabbath,

In New York, “2012 has proven another strong
year from superstar concerts and productions
at Radio City Music Hall,” MSG Entertainment
executive VP of bookings Bob Shea says. The
5,901-capacity facility overwhelmingly beat out
the competition in its category, earning $125.4
million and drawing 1.7 millien people during

120 |
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the chart year. Radio City also took home the
award for top venue with less than 10,000 seats
at the Billboard Touring Awards.

Shea attributes some of the Great Stage's suc-
cess during the period to major sold-out perfor-
mances by the Jonas Brothers, Dispatch, Mor-
rissey, Lenny Kravitz, Kelly Clarkson, Antony
& the Johnsons, Big Time Rush, the Fray, Dan-
iel Tosh, Gabriel lglesias, Rodrigo v Gabriela,
Juan Luis Guerra and Feist. He says other high-
lights included multiple-night runs by Avicii
(two), Jack White (two), Lady Antebellum (two),
Aretha Franklin (two), Pitbull (two), Pulp (two)
and Barry Manilow (three).

Mexico City's Auditorio Nacional ranks
second on the Top 10 Venues chart of build-
ings with capacities between 5,001 and
10,000. The 9,683 -seat facility grossed $46.1
million and drew more than 977,000 people
to 173 shows.

Auditorio Nacional COOQ Luis Carlos Romao
observes that during the period “the so-called
‘small to medium acts’ have not sold as many
tickets as they did last year. On the other hand,
big acts continue to drive important business,
suich as Alejandro Fernandez, Robert Plant,
Miguel Bose, Juan Gabriel, Los Tigres del
Norte and this year's surprise, Gloria Trevi
[with four sellouts].

Meanwhile, with the help of stellar residency
performers and other noteworthy sellout con-
certs, the Colosseum at Caesars Palace contin-
ues its reign atop the Top 10 Venues tally for
facilities with capacities of 5,000 seats or less.
The 4,000-capacity building, which captured the
honer for top venue with less than 5,000 seats
at the Billboard Touring Awards, earned $70.1
million in grosses and drew more than 468,000
people to 118 performances.

“We're overwhelmed that the Colosseum has
been named the world's top-grossing venue in
its category for the last six consecutive years and
to be honored again this year,” AEG Live/Con-
certs West president/co-CEQ John Meglen says.
“We look forward to another strong upcoming
year at the Colosseum as we continue to offer

unforgettable entertainment experiences to fans
from all over the world.”

Residency stalwart Celine Dion celebrated her
100th performance at the Colosseum in August
{her 817th performance in the Las Vegas venue
overall). Other successful resident performers
during the past year included Elton John, Rod
Stewart and Jerry Seinfeld. Shania Twain, mean-
while, started her residency at the Colosseum
on Dec. 1.

In addition to its resident artists, “the year
was also stellar for the Colosseum in play-
ing host to one-off performances by some of
the most legendary talent of all time includ-
ing Paul Simon, Aretha Franklin and Tony
Bennett,” Meglen says, citing other perfor-
mances by Mexican singer Luis Miguel, co-
median Jeff Dunham and Mandarin superstar
Wakin Chau. e
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How Billboard compiles its year-end
touring charts

BY BOB ALLEN

ITHEVERY DOLLAR SPENT AT THE BOX OFFICE, EVERY TICKET
SCANNED and every spin of theturnstile, the live show con-
sistently proves to be the vibrantlifeblood of the entertain-
ment experience.

For many years Billboard has provided readers with a year-
end analysis of the concert touring business—an annual
snapshot of the live entertainment experience and the artists

making the largest impact on the worldwide concert stage.

In the Year in Music special feature, Billboard identifies the hottest tours
at the box office, the venues with the highest ticket sales revenue and the top
promoters working hard behind the scenes.

The touring charts in this issue are all based on worldwide gross ticket sales
from venues of all sizes—clubs, theaters, performing arts centers, amphithe-
aters, arenas, stadiums and outdoor festival sites. Billboard counts them all.

The time period covered in this year-end report is roughly the middle of
November 2011 through the same time this year. Nov. 9, 2011, through Nov.
13, 2012, to be exact.

Any show reported during that time frame was eligible to be included in
this year's counts. Obviously it can take a few days for a show to be reported,
so Billboard counted concerts that occurred as far back as Nov. 1, 2011, as
long as they weren't counted in last year's totals and were reported on Nov.

RANKED BY GROSS,
COMPILED FROM BOXSCORES

REPORTED NGOV, 8, 2061
THROUGH NOV. 13, 2012

GROSS SALES/ FESTIVAL
Tickel Seale Venue, Location, Date(s)

Promoter(s)
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The most shows included
in a single Boxscore report
were 32 performances

by CIRQUE DU SOLEIL'S
Michael Jackson: The
Immortal World Tour,
including a version of
Jacksen’s “Smooth
Criminal.”

9, 2011, or after,

Included in this special issue are charts that
rank the top 25 tours and the top 25 promoters
and six charts ranking the top 10 venues in six
different categories: amphitheaters, stadiums
and other venues separated into four size clas-
sifications. We also produce a ranking of the top
10 festivals as well as a top 25 Boxscores chart
that lists individual concert engagements with
the highest collective gross. On the Boxscores
chart, Billboard counts the gross revenue for
an artist’s entire run at a single venue, It can
be one show or many.

All of the concerts ranked on this year's top
25 Boxscores chart were multiple-show engage-
ments. The most shows included in one Box-
score were 32 performances by Cirque du So-
leil's “Michael Jackson: The Immortal World
Tour" at the Mandalay Bay Events Center in
Las Vegas in December 2011. Nine of the top
25 were two-show runs. The No. 1 Boxscore of
the year was the Coachella Valley Music & Arts
Festival with $47.3 million in ticket sales from
asix-day run during two consecutive weekends
in April.

With more than $228 million in ticket sales
revenue, Madonna's MONA tour ended the
year at No. 1 an the top 25 tours chart where
we rank the tours that have the highest overall
gross from shows reported during the eligibil-
ity time period.

Besides solo artists, bands and vocal groups
of various sizes we also considered comedy acts,
choral groups and orchestral ensembles eligible
for inclusion. This year we stretched the bound-
aries a bit by including Cirquie du Saleil's touring
show featuring the music of Michael Jackson
because of the late King of Pop's massive his-
torical impact on popular music,

The top 25 promoters chart ranks the con-

cert promotion companies that generate the
most revenue as a promoter, whether it's from
an event it promoted solely or as a co-promoter.
For the venue charts, we counted all of the

ticket sales data reported during the period of

eligibility. In addition to concert totals, we in-
cluded grosses from family shows and children's
events, motor sports, ice shows, circuses—most
any event wheve tickets were sold to the general
public. We also counted certain athletic events
like gymnastics meets, skating competitions or
tennis exhibitions, but we didn't include box-
office counts from home games by professional
sports franchises or university athletic teams
playing in their home arena.

Box-office data is reported to Billboard by
concert promoters, venues, booking agents or
artist managers, but most of the data comes
from promoters. Totals are reported continu-
ously throughout the year and come from all over
the world. All of the Boxscore charts in this spe-
cial feature, as well as the charts in each weekly
issue of Billboard, are ranked by gross and are
worldwide in their scope.

In each issue of Billboard, a Boxscore chart
is included that ranks the 35 top-grossing Box-
scores that were reported during the previous
week. The regular Boxscore “week” begins on
Wednesday and closes the following Tuesday.
After the weekly deadline on Tuesday, the cur-
rent week’s Boxscore chart is compiled for the
issue that prints at the end of that week.

There are two weekly online platforms for
Boxscores. Every Wednesday, the day after the
weekly deadline, all concerts reported during
the previous week are posted on Billboard.biz.
On Thursdays, an article titled “Hot Tours” is
posted on Billboard.com listing the 10 tours that
had the highest collective gross from all of their
totals reported during the previous week, « «
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

‘TAKE FIVE' FOREVER

‘PUT ON YOUR..,

FINALLY TOP 40
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2>>With her version of
“Someday at Christmas,”
Jordan Hill marks her first entry
on Adult Contemporary (where
the song bullets for a second
week at No. 11} since 1999,
when Jim Brickman's “Destiny,’
on which she guested, reached
No. 10. Hill first appeared on AC
in 1995 with the No. 31-peaking
“Remember Me This Way"
from the movie "Casper."
After releasing her self-titled
debut album in 1996 as a then-
teenager, Hill is at last readying
her follow-up, due next year. “It
was important for me to grow.
I didn't want to just sing other
people’s songs; | wanted to
sing my own songs,"” she says.
“So, | honed my songwriting
craft. But | also needed to live
more life in order to have more
experiences to write about.”

Read Chart Beat
every week at
billboard.com/chartbeat.
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Swift’s Back AtNo. 1 While Ke$haReturns

Taylor Swift reclaims No. 1 on the Bill-
board 200 as her Red album steps 2-1
with 167,000 copies sold (up 22%), ac-
cording to Nielsen SoundScan. Last
week'sleader, AliciaKeys® Girl On Fire,
falls to No. 7 with 77,000 {down 52%).
This is Red’s fourth nonconsecutive
weekat No. 1. Its firstthree frames—all
in a row—came upon its debut on the
Nov. 10 chart. Combined, Swift's three
No.1albums have spent21 weeks at the
summit. Swift is now tied with Whit-
ney Houston and Jay-Z forthe fourth-
mostweeks at No, 1 since SoundScan
began powering the chartin May 1991.
Garth Brooks leads with 51 weeks at
No. 1, followed by Eminem (29) and
Adele (24, all from her 21 album).

VALIANTEFFORTFOR"WARRIOR":
It'sfitting thatthe top new artist of 2010
returns to the Billboard 200 the same

week we crown the top acts, tracks and

albums 0f 2012, Ke$ha, who led Bill-
board’s 2010 year-end new artist tally,
debuts at No. 6 with Warrior. 1t starts
with 86,000 sold in its first week.

Warrior follows debut
studio album Animal,
follow-up EP Cannibal
and remix set ['Am the
Dance Commander + 1
Command You to Dance.
Animal—her firgt and
only No. 1—bowed atop
the Billboard 200 in the
dead of January 2010,
selling 152,000 in its
firstweek. The setarrived Jan. 5 of that
year and, unlike Warrior, had a.clear
path to No. 1.

Warrior’s start could be perceived as
soft, considering the number of hits
and sales figures Ke$ha has racked
up since her arrival in late 2009. Ani-
mal has sold 1.4 million, while Ke$ha
has tallied 26 million in song down-
loads. Her debut single, “TiK ToK," is
the 10th-biggest-selling digital song
of all time (6.4 million). In addition,
she's racked up nine top 10s on the Bill-
beard Hot 100, including Warrior’slead
track, “Die Young.” The single has so
far peaked at No. 2,

So, with that track record in mind, why
didn't Warrior sell more? Was it because
KeS$ha resonates with consumers asa
singles actinstead ofan albums artist?

If we look four slots above Ke$ha

on the Billboard 200, we see an artist’s
albumdebut without the supportof atop
10 Hot 100 single. Wiz Khalifa's second
studioset, O.N.LF.C,, starts at No. 2with
141,000, though its cur-
rent single, *Remember
You,” hasn't even made
the top 40 on the Hot 100.
(The track is a bigger hit
on the Hot R&B/Hip-
Hop Songs chart, where it
is No. 21 this week.)

BUT WHAT IF... One
wonders if Ke$ha's
Warrior could've bowed with a big-
ger sales figure—and a higher rank
on the Billboard 200—had it come out
on a different date. Perhaps it would
have sold more had it arrived during
Thanksgiving week, or, on Christmas
Day. But would it have reached No. 1
like Animal?

Animal reached No. 1 in its own
unique way, and it worked brilliantly.
Its street date took advantage of a wide-
open release schedule and an always-
slow sales month. Generally speaking,
mostA-listalbumsdon’tarrivein Janu-
ary. They target either the year-end hal-
iday shopping season or after January's
doldrurms. On top of that, all albums
declineinsalesin the few weeks follow-
ing Christmas, so Ke$hahadlittle hold-
over competition standing in her way,

The week Animal debuted at No.
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1, the next-highest new entry was
ray down at No. 27, where Katharine
McPhee's Unbroken debuted with
15,000, They were two of only seven
debuts on the Billboard 200 that week.
Also in Animal’s corner: It arrived
justafter the holidays, when musictans
had iTunes gift cards ready to be used
and devices eager to be filled. It also
didn’t hurt that Ke$ha was a pop cul-
ture phenomenon at the time, thanks
to “TiK ToK."

So, when January arrives and the
hottest new artist of the moment re-
leases his or her debutalbum, it seems
natural that it would start with a pretty
good sales figure.

Granted, 152,000 isn't a jaw-drop-
ping sum, but it was enough to bump
Susan Boyle’s | Dreamed a Dream
from the summit after a six-week run,
Boyle's album fell to No. 2 that week
with 93,000, down from 137,000 the
week previous.

IT'S ALWAYS CHARTS SEASON:
This is the last printed issue of 2012
that will contain charts. In the interim
two weeks, the weekly charts will con-
tinue to be compiled and refreshed on
Billboard.com and Billboard.biz. Dur-
ing the weeks of Christmas and New
Year's Day, the charts will arrive on our
websites on Thursday at approximately
6 pan, ET, a few hours later than their
normal update time. e

Year-To-Date Album

Go to www.billboard. biz for complete chart data |
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Celtic Woman, Ko. 12 on Holiday Albums.
with Home for Christmas (17,000;
13%), is on the verge of eatning its setond
million-sefiing album, Its 2006 Christmas
sel, Chrisimas Cefebration (iU's just befow
the chart), stands at 994,000, but should
it the million mark in the next week
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Dubstep veteran Skream climbs 47-9 on
Uncharted, breaking the top 10 for the
first time after releasing “Sticky™ from
new album Skreamizim 7 (available Dec,
17) to the tune of 65,000 weekly views of
his SoundCloud page.

Go to www.hillboard. biz for complete chart data

W JENNIFER I.OPEZ
i ISLAND/IDJME
w LINKIN PARK
MACHINE SHOPAIARNER BROS.
4 MAROON 5

AEM{GTONE

ROSTRUM/ATLANTIE

 USHER

RCA

MILEY CYRUS

S HOLLYWOOD

%, 50 CENT
SHADY/AFTERMATHAN [ERSCAPE
ED SHEERAN
ELEKTRA

9’ DEMI LOVATO
HOLWAWBOD

75 SKRILLEX
BI6 BEATIOWSLAATLANTIC
% THE BLACK EVED PEAS
SIS INTERSCOPE
% THE BEATLES
& AP[’LEFCAP“E!.
METALLICA
WHRNER 8R0S
JOHN LENNON
CARITOL
COLDPLAY
5 _GaproL

CARLY RAE JEPSEN
B4SCHO0 BOY/INTERSCORE
, FLO RIDA
Il POE BOYATLANTIC
ARIANA GRANDE
RERUBLIC
RITA ORA
ROE NATION/COLUMBIA
2PA
UEATH ROW
DRAKE
! YDUNG MONEY/CASH MONEY/REPUBLIC
ge GREEN DAY
~ REFRISEWARNER BROS.

«

Two late artists retun to the Sodial 50,
with John Lennon debuting at No. 40
following the anniversary of his death
(Dec. 8) and Jenni Rivera re-entering
at No. 3 as news of her death in a plane
rash broke on the last day of the
charling period (Dec. 9).
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As On-Demand Songs enters its first
holiday season, Michael Bublé's “It's
Beginning to Look a Lot Like Christmas™
(403,000 plays) and Mariah Carey’s “All
| Want for Christmas Is You™ (372,000)
bow at Nos. 42 and 50, marking the
artists’ first appearances on the chart.
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1 WANT TO KNOW WHAT LOVE IS
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YDUNG & GETTIN' IT

racey orn
0 Tinsal And Lights
alt-J
An Awesoms Wave
Scott Walker
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& Will Reagan And United Pursuit
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Chris Mann
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l 17 READY OR NOT
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THE SHOW The year is ending ona high note for Swedish duo Icona Pop. The =

MELANIE MARTINEZ REPUBLIC : line Hiel Al K il h 5 Chris Mann

VOLVI A NACER pair(Caroline Hjelt and Aino Jawo) makes its Billboard chart debut = Foads

2 CARLDS VIVES BARAWK SONY MUSIG LATIY as a fead act with I Love It” at No. 48 on Dance Club Songs. The Will Reagan And United Pursuit

KEEP IT TRILL ) . ) ) B Endless vears

KIRKO BANGZ LMG/UNAUTHORIZEDWARNER BROS. tune will also be included on the upcoming “Girls” TV soundtrack. i

Doug Crawford
% Persaverance
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(see page 89) for a second consecutive year, marking the first time
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miden ol R o,
current chart leader KeSha LETMELOVE YOU [UNTIL YOU LEARN T0 LOVEYOURSELF)
(“TiK ToK,” 2010) and Flo ME-¥O MOTOWNIOIMG
Rida (“Low,” 2008).
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‘CRUISE’ TO THE TOP

With the first turnover atop
Hot Country Songs since the
chart relaunched with revised
ranking methods in October,
Florida Georgia Line's “Cruise”
replaces Taylor Swift's “We

Are Never Ever Getting Back Together” following a
record-setting nine weeks at No. 1. The duo's debut single
also drives a handsome start on Top Country Albums
for Here's to the Good Times, its first full-length album,
which posts the Hot Shet Debut at No. 3 with 63,000 sold.
“Cruise” also spends a second week at No. 1 on Country

Airplay, viewable at billboard.biz/charts.  —Wade Jessen
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WIZ KHALIFA ON TOP AGAIN

Wiz Khalifa's O.N.LF.C. debuts at No. 1 on Top R&B/Hip-Hop
Albums with 141,000 copies, according to Nielsen SoundScan,
marking the Pittsburgh rapper's second leader on the list. It fol-
lows his major-label debut, Rolling Papers, which opened atop the
chart on April 16, 2011, with 197,000 copies. While Rolling Papers
capitalized on the success of lead single “Blaclcand Yellow,”a No. 1
hit on the Billboard Hot 100 weeks before the album's release, the
cutrent set debuts with lead single “Remember You" just picking
up steam. On Hot R&B/Hip-Hop Songs, the Weeknd-assisted
track reaches its new peak of No. 20. O.N.L.F.C.’s debut, however, produces five new entries on
the list including “Let It Go,” featuring Akon, at No. 25 and “It's Nothing,” featuring 2 Chainz, at
No. 34 with download sales of 39,000 and 28,000, respectively.On R&B/Hip-Hop Digital Songs,
the two cuts debut at Nos. 10-and 15, respectively (see page 129).
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15 TOBYMAGC
EVE ON [T FOREFRONT 673/EMI CMG
& THIRD DAY
MIRACLE ESSENTIAL 10986/PLG
4 FRANCESCA BATTISTELLI
CHRISTMAS FERVENT BESSDEWIRD-ELIRE
(1229 MERCYME
(1110135 T THE HURT & THE WEALER FAIR TRADE 160bEL6
55 NEWSBOYS
' _GOD'S NOT DEAD [NPOP 1592/EMI CMG i
STEVEN CURTIS CHAPMAN
REUNION- 1I01TPLG
BENEDICTINES OF MARY, QUEEN OF APOSTLES
ADVENT AT EPHESUS DECCA (17657
1y JEREMY CAMP
5 CHRISTMAS: GOD WITH US BEC 7850/EM1 CMG
JAMIE GRACE .
| ONE SONG AT A TIME GOTEE/COLUMBIA 70051/PLE
| FLYLEAF
_NEW HORIZONS ARM/DCTONE 0I7602/EMI CME
LECRAE
| GRAVITY REACH 8238/ INFINITY
. MATT REDMAN
10,080 REASONS SIXSTEPS/SPARROW 7HS/EMI CME

L WILL REAGAN AND UNITED PURSUIT
MECEE enDuess YEARS UNITED PURSUIT 1852

@ 15 LEE STROBEL

1! CHRIS TOMLIN SIXSTERS/SPARROW/EMI ChE _
a3 10,000 REASONS (BLESS THE LORD)
L ~ | MATT REDMAN SIXSTEPS/SPARRIW/EMI CMG
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PURE AND SIMPLE GAITHER ML

With his second leader since the chart After becoming the first male singer fo win
Iaunched nine years ago, veleran singer BET's “Sunday Best” competition three
Steven Curtis Chapman rules the Nielsen months ago, 18-year-old Joshua Rogers
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(Chapman's first for his new label, Reunion. seasons (2008-11) were all won by women.
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WEEN THE BULLETS

JENNI RIVERA REMEMBERED

Thiough news of Jenni Rivera's fatal plane crash broke Dec. 9, the last day
of Nielsen SoundScan's tracking week, her death still rocks the charts.
Her album sales rose 334% to 6,000 copies with Joyas Prestadas: Pop
catapulting 28-2 on Top Latin Albums and foyas Prestadas: Banda flying
39-4 with about 2,000 each (up 274% and 312%, respectively). Her song
downloads increased 1,096% to 12,000, with 11 debuts or re-entries on
Regional Mexican Digital Songs (see page 129).

—Rauly Ramirez

Data for week of DECEMBER 22, 2012
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Seelpties. ASCAR/Sony/ATY Songs LLE, BMY
Pigrre-Antiane Malki Publishing Designee. ASCAP),
AMPHLH10D 6
TORIVE ¥OUR TRUCK | Visiavilie busic, ASCAR/
HED%&NSML&D ASCAF/EMI Blackwhod Music
In. ﬁM‘?_:ch mﬁw:gu"!‘:mwufuem
i Tie: Music, ille
Eﬂ;) HL, G5 42
IFl DIDHTHA\IE YOU {Legends OF Magie Mustarg
Music. SESAC Banaging hﬁ\i&“: SESAL/ Sarmy ATV
s Kizys Publishing. ASCAPanrkH Misgic,
ASCAPISW ATV Tree Publishing B, HL, G5 32
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Billbeard coNNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

MARKETPLACE

Montana Mountainside Retreat for all Seasons
This 15.000 sq.ft. timber, log and stone home is a “Top Ten luxurious
home,” aceording to CNBC. The warm, inviling interior complements
sweeping mountain views, five bedroom suites, )2 bed bunkroom, and
20-seat movie theater, all on L34 slope-side acres. “Truly” ski in ski out
Chair 3, Hope Slope at Whitefish Resort at Big Mountain, and enjoy
ull level downhill runs, eross-country and snowshoeing. Summer invites
hiking. biking, zipping. sliding, fishing and rafting. Nearby Whitefish
ofters friendly hospitality, excellent dining, with the leel of a Wild West
town. Glacier National Park is only 30-minute drive away.

§16,000,000.00
Face book page: Moose Run Properties
http:/ Avww.facebook.com/MooseRunProperties

Closter, a mere 10 minutes to the George Washington Bridge. A sprawling ranch that offers breathtak- E-mail: kereech@burntforkranch.com

ing views of the surrounding vistas, babbling brooks and professionally landscaped gardens. An open
floor plan invites you with a sumptuous great room featuring beamed ceiling and a stone fireplace. A
large dining room is surrounded by floor-to-ceiling windows with views of the rear property. An over-
sized family room, 5 bedrooms and 5 baths, a powder room, an office and a one-car garage complete
this residence. Special features include security, extensive use of skylights, a new rear deck and patios.
This home provides the ideal base for those seeking year round privacy, peace and tranquility.

Ronnie Lederman, @ MARRAKECH, MOROCCO: LUXURY PURPOSE BUILT
Sales Associale LEADING
Fdedbers Properties & Associntes,  REAL ESTATE SOUND STUDIO, SEPERATE 2 BED MAIN VILLA, 9 BED
610 Palisade Avenue COMPANIES = —==
Englewond Cliffs. NJ 07632 » THE WORLD gﬂ“&%ﬁ‘gﬁ‘ﬁiﬁ’&
201-568-1818 Office RIAD, 3 GUEST BUNGALOWS, 2 POOLS, HAMMAN/
2011-568-8100 Fux ™ W
201-788-9459 Cell CHRISTIE 5 TURKISH BATH ALL WITHIN 28000 SQ. MTR SECURE
Ms.Ronnie@aol.com INTERNATIONAL REAL ESTATE

COMPOUND, FILLED WITH OLIVE, ORANGE,
Western Tennessee

Equestrian & Hunting Property POMEGRANITE TREES. FULL DETAILS FROM:
%l H

TEANMASSOCEUROPE@aol.com

LICENSED T-SHIRTS

Rock, Reggae, Novelty & More! Stickers, Patches & Flags Too!
RAMONES

156+/- Acres, New Board Fencing for 5 Paddocks,
2 Well Appointed Barns, Total 10 Stalls, Large

T-Shirts are available by the plece ($100 minimum) or in money-saving pre-pack assortments. Utility Building, 3 Bedroom 3 1/2 Bath Home,

THIS MONTH'S SPECIALS! Riding Trails, Hay Fields, Beautiful Woods, Quiet f ik
Location, 40 Miles East of Memphis, SL5M Bi RS
J 3 jgldaho.com—This beautiful log estate features over 21,000 square feet on
ms"mm IQEMW Wﬂlsmlml BAKD ious! over 100 pristine acres adjacent to National Forest Service. Spacious living
Er0LStY For Saie
m sas "Ei"usms“nsm “ismsagg : and entertaining areas, elaborate gourmet kitchen, exquisite Master Suite,
' d Nel: H‘Ild REBIUG ! 6 additional guest sujtes, 10 bathrooms, executive office, large wine cellar,
e e ATl [ Ramnwvlb ot/ Wl ior, oo amiy/mete foom, privie ok, 2 creeks, ion merjcured
i G - B Ll . ]
Superman, Green Lantern, Wander  Led Zeppelin, Johnny Cash,  kron Maiden, Avenged 7X and more. 731-664-1006 o 731:571-1270 Coures T AdaiGal 95 Bl acos.valiabie fordaurchase. Sandpa‘mt,?dahc g
Woman and More Grateful Dead and more $4,995,00 =

5 4,995,
& tssir.com

For more info check out our website catalog, with over 4,000 photos! STl BILLBOARD CLASSIFIEDS Cindy Bond

cindy.bond@sothebysrealty.com
€. 208.255.8360

BAE"STAGE Fns“m @ www.backstage-fashion.com www.billboard.com | ' o
1:800-644-ROCK (7625) for more info call: 212-493-4199 o oy UH Sl ELeshtshyse ity com
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REAL ESTATE

Thinking of buying or selling luxury real estate in Toronto/Greater Toronto — Contact Dawna or Alex

s Oasts

Dawna Borg
Sales Representative
“====  Bus. 416-987-8000
: Fax 416-987-8001
Wow! Absolutely Amazing 5. 74 acre private resort style gated custom built open com_ept estate home, approx. dawna@dawnaborg.com
9000 sq. ft. of finished space plus separately heated detached 9 car garage. Gorgeous floor to ceiling windows www.dawnaborg.com
and skylights, and baths, 6+1 bedrooms, modern chef’s kitchen, 5 walkouts, home theatre, sauna, wrap around
terrace. Private pond with fountain, In ground salt water pool, truly one of a kind, must see home. 20 minutes
to the airport. $2,888,888.

Ent

Faith-Based & Family Friendly Movie Distribution

Producers—if you're looking for a great distribution
partner for your faith-based or family-friendly film we
are here to help. BMG services thousands of outlets in

both the Christian Retail niche and General
Marketplace, Worldwide. Contact me today
at: daustin@gobmg.com

David Austin, VP of Acquisitions,

Bridgestone Multimedia Group, www.gobmg.com

Attend a four year college that

Eakss_Musica_s seliqusiy as you do. WANTED TO BUY

‘ - Whather your interest is Music Performance,
N Wasic Education, Music Business or Audio Recording. RECORD COLLECTIONS

Open House Saturday, January 12 at 1 pm We BUY any record collection.

Five Towns College offers the specialized training you'll need. Any style of music. We pay HIGHER
For information on our Summer Graduate Program, contact an Admissions
Representative taday. Affordable tuition and housing available.

@ Call 347-702-0789 (Allan) or

prices than anyone else.

email a_bastos@yahoo.com

305 N. Service Road Dix Hills, NY 11748 831.656.2110 www.flc.edu SONGS FOR SALE

LYRICS FOR SALE
@Nyll @:@ To Wm@ m ABouT ﬂm@ “She Funks Like an Aerobics Instructor-2-3-4"

It will make a great hip-hop song and a great music video.

- - Adults only. Contact Robert Barrows at R.M. Barrows, Inc.
BILUBOARD]|CIPASSIFIEDS U

650-344-4405, www.barrows.com

INTIRODUCTORY(OEEERIEORINEW/ADVER{TISERS! MUSIC

“Music Industry Program at
1:212:493:4199]01; Drexel University is looking BUY DIRECT
AND SAVE!

jeffrey.selnretlte@billboard.eom foran Assistant Professor. While other people are raising their prices,
N we are slashing ours. CD's, LP's, Books,

For more information

Cassettes as low as 50 cents. Your choice
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form or by any means, elect or ise, without the prior written permission of the publisher. BILLEOARD MAGAZINE (IS5 orto apply please visit tramdhésmast extensivelstings avaieble;
0006-2510; USPS 056-100) is published weekly excent for the first week In March, the first weekin Apel, the second weskin June, the secand week in July and the last week For free catalog call (609)890-6000.
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[« IN MEMORIAM

MICKEY BAKER
Cright) with SYLVIA
VANDERPOOL

FRANK BARSALONA

INMEMORIAM

MICKEY BAKER (b.1925)

Guitarist

As a session man, Baker helped lay the
foundation of rock'n'roll, contributing gui-
tar to such hits as Big Joe Turner's "Shake
Rattle and Roll" and Ruth Brown's “(Mama)
He Treats Your Daughter Mean." In 1955,
he formed Mickey & Sylvia with Sylvia
Vanderpool. Together, they cut the immor-
tal “Love Is Strange,” which topped Eill-
board's R&B charts for two weeks in 1957
and peaked at No. 11 on the Billboard Hot
100. He died in Toulouse, France, where he
retired, on Nov, 27, He was 87,

FRANK BARSALONA (b.1938)

Booking agent, founder of Premier Talent
Among the very first to spot the potential

of live rock'n'roll, Barsalona booked the first
U.S. appearances by the Beatles, the Rolling
Stones and the Yardbirds while at GAC, then
pursued opened his own agency, Premier
Talent, in 1964. Early clients included the
Who, Herman's Hermits and Mitch Ryder,
and Barsalona's eye for talent and keen
business sense had Premier representinga
constellation of superstars including Bruce
Springsteen, Led Zeppelin, Tom Petty, Van
Halen and U2. Premier merged with the Wil-
liam Morris Agency in March 2002, and Bar-
salona was inducted into the Rock and Roll
Hall of Fame in 2005. He died Nov. 22 aftera
long battle with Alzheimer's. He was 74

PETE BENNETT (b.1935)

Promoter

1n 1968, the Bronx-born Bennett joined

the Beatles' new Apple Corps as director
of promoticn, and he continued to work
with the individual band members after
the group's split. Through the years he also
worked with the Rolling Stanes, Elvis Pres-
ley, Bob Dylan, Frank Sinatra and Tony Ben-
nett, as well as Michael Jackson. (Bennett
helped orchestrate the Jackson 5's deal
with Epic—as the Jacksons—following the
group's exit from Motown in 1975.) Bennett
died of a heart attack on Nov. 22. He was 77.

CHUCK BROWN (k. 1936)
Songwriter/musician

Known as “the Gedfather of Go-Go,"
Brown helped create a unigue brand of
percussion-driven funk in Washington, D.C.,
in the mid-'70s. Go-go, as the genre came
to be known, held sway in the D.C. area for
decades. In 1979, his song "Bustin' Loose”
with his group the Soul Searchers topped
the R&B singles chart for four weeks. Rap-
per Nelly later sampled the track for his
2002 No. 1, “Hot in Herre.” Brown died on
May 16 in Baltimore. He was 75,

DAVE BRUBECK (b.1920)

Jazz musician

A pioneering pianist and jazz compaser,
Brubeck formed an octet following World

War |l that led to the groundbreaking
experimental LP Dave Brubeck Octet in
1946. Five years later, the octet was halved,
becoming the Dave Brubeck Quartet, and
pursued a sound that was by turns cool
and exotic. The group's 1959 LP, Time Out
(Columbia), was the first jazz album to sell
more than 1 million copies and featured
Brubeck’s composition "Blue Ronde a la
Turk™ as well as the signature “Take Five,"
which hit Billboard's singles chart in 1961,
His lengthy career included work compos-
ing for the ocpera and ballet and continued
well into his late 80s. He received a lifetime
achievement Grammy Award in 1996. He

died of heart problems on Dec. 5. He was 91.

DICK CLARK (b.1929)
TV producer/host
As founder of Dick Clark Productiens,

TUNC ERIM

BRENT GRULKE

Clark—often called “the world's old-

est teenager"—brought movies, music
shows, beauty centests, games and more
to American TV. As host of “American
Bandstand” from 1956 until 1989, Clark
helped introduce America to rock'n'roll,
and did much to cement its audience's
understanding of itself. On Dec. 31,1972,
he debuted “New Year's Rockin' Eve” on
NBC featuring Three Dog Night (Clark
assumed the role of host in 1975 when
the show moved to ABC, where it has
remained ever since), and in 1974 he cre-
ated the American Music Awards. He was
inducted into the Radio Hall of Fame in
1990, the Rock and Roll Hall of Fame in
1993 and the Academy of Television Arts
and Sciences Hall of Fame in 1993. He
died April 18 in Los Angeles. He was 82

DON CORNELIUS (b.1936)

“Soul Train” founder/musician

A pioneering TV producer/personality,
Cornelius helped break down racial bar-
riers with the creation of "Soul Train” in
1970, The show, which presented R&B, soul
and, later, hip-hop artists, started as a local
broadcast on Chicage’'s WCIU-TV hosted
by Carnelius, before beginning an unprec-
edented nationally syndicated run in 1971
that stretched 35 years until 2006, making
it the longest-running nationally syndi-
cated show in TV history. Cornelius was in-

DECEMBER 22, 2012 |

ducted into the Broadcasting & Cable Hall
of Fame in 1995. He died Feb. 1. He was 75.

HAL DAVID (b.1921)

Songwriter/lyricist

The song titles say it all: “Walk On By,"
"What the World Needs Now Is Love,” “|
Say a Little Prayer,” "Alfie,” "The Look of
Love," “(They Long to Be) Close to You"”
and Academy Award winner "Raindrops
Keep Fallin' on My Head.” David met song-
writing partner Burt Bacharach in New
York’s Brill Building, and together they
crafted countless hits for Dionne Warwick,
BJ Thomas and many others. David joined
the ASCAP board in 1974, serving as presi-
dent from 1980 to 1986. He also served

as head of the Songwriters Hall of Fame
({2001-11). He died Sept. 1in Los Angeles
He was 91.

DONALD “DUCK" DUNN (b. 1941)
Songwriter/bassist

The Memphis-born Dunn joined the Stax
family in 1964, providing the bass bot-

tam for the label’s legendary house band,
Booker T, & the MG's. Dunn helped shape
the sound of Southern soul, playing be-
hind the likes of Otis Redding and Wilsen
Pickett on such classlcs as "Hold OnI'm
Comin'," “(Sittin’ On) The Dock of the Bay"
and “In the Midnight Hour," as well as the
MG's classic "Green Onions,” which topped
the R&B singles chart in 1962. He was in-
ducted into the Rock and Roll Hall of Fame
in 1992 and received a lifetime achieve-
ment Grammy in 2007, Dunn died May 13
while on tour in Tokyo. He was 70.

TUNC ERIM (b.1936)

Atlantic Records executive

A native of Turkey, Erim was a basketball
star in his home country—he even com-
peted in the Summer Olympics in 1952—
who moved to the United States in 1966
and got an entry-level position at Atlantic
Records after a chance meeting with At-
lantic producer Arif Mardin on a plane. His
posts at the label included studio manager,
national pop album promotion coordinator
and eventually VP of national album pro-
motion. In 1982 he assumed artist develop-
ment responsibilities at Atlantic and, in
1989, became a senior VP, During his three-
decade career, he worked closely with
such acts as Led Zeppelin, Bette Midler,
the Rolling Stones, Aretha Franklin, Gen-
esis, Tori Amos and many more. He died
after a long iliness on March 3. He was 76

ROBIN GIBB (b. 1949)

Singer/songwriter

As one-third of the Bee Gees, Gibb along
with brothers Maurice (his twin) and Barry
was part of one of the most successful pop
groups of all time, responsible for 60 No.

1 hits worldwide during a career spanning
four decades. The group’s work on the
“Saturday Night Fever" soundtrack pro-
pelled discointo a global phenomenon in
1977 and generated three No. 1s including
the iconic "Stayin' Alive.” The set reigned
on the albums chart for 24 straight weeks.
The Bee Gees had six consecutive No.1s on
the singles chart, a record only surpassed
by Whitney Houston. Gibb was also the
most prolific solo artist in the group, with
six albums to his name. With his brothers,
he won nine Grammys, and was inducted
into the Rock and Roll Hall of Fame in 1997
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He died after a series of health issues on
May 20. He was 62.

BRENT GRULKE (b. 1961)

Creative director of South by Southwest
The former record reviews editor at the Aus-
tin Chronicle began working for the SXSW
festival at its inception in 1987, becoming
creative director in 1994. Grulke—who
counted record producer, tour manager
and label executive among his credits—was
responsible for booking the festival. Under
his watch SXSW grew into a premier talent
showcase and must-attend event for the
music industry. He died Aug. 13, He was 52.

LEVON HELM (b. 1940)
Musician/actor
Born in Arkansas, Helm made his name

\
4

HAL JACKSON

playing drums and singing for the Hawks,
who came together backing rockabilly mu-
sician Ronnie Hawkins, and then achieved
fame backing Bob Dylan. Known simply as
the Band, the group moved to Saugerties,
NY., following Dylan's 1966 world tour.
There, along with Dylan, the Band recorded
the informal tapes that would later be re-
leased as The Basement Tapes and wrote
the songs for its 1968 debut, Music From
Big Pink. Helm—who appeared in several
films as an actor, including “The Right
Stuff" after the Band broke up in 197 7—was
inducted into the Rock and Roll Hall of
Fame, as a member of the Band, in1994. In
the last part of his life, his career was reig-
nited by the Midnight Rambles, concerts he
began giving in the 2000s at his home in
Woodstock, NY., in order tc pay his medical

bills. He died after a long battle with throat
cancer on April 19. He was 71.

WHITNEY HOUSTON (b. 1963)

Singer

A global icon and Clive Davis protégée,
the gospel-trained Houston was raised in
music—maother Cissy was part of Aretha
Franklin's backing group, the Sweet Inspi-
rations, and Dicnne and Dee Dee Warwick
were cousins. Houston signed to Davis’
Arista Records in 1983, and her self-titled
1985 debut generated three Hot 100 Ne.
1s. Her unprecedented run of seven con-
secutive No.1s on the Hot 100 in the '80s
remains unmatched by any artist. In 1992,
she appeared alongside Kevin Costnerin
“The Bodyguard" and her cover of Dolly
Parton's “I Will Always Love You" from the

Gone, Never Forgotten

RICHARD ADLER (b.1921)

Lyricist, composer and producer of
Broadway shows (“The Pajama Game,”
“Damn Yankees")

TOM ARDOLINO (b. 1955)

Rock drummer, best-known in NRBQ
PEDRO ARROYO (b.1957)

Puerto Rican radio programmer, salsa
advocate

BOB BABBITT (b. 1937)

Bassist, member of Motown Records
studio band the Funk Brothers

RICK BLACKBURN (b. 1942)

Record executive, CBS Records; created
Atlantic Records’ country division
LLOYD BREVETT (b, 1931)

Bassist, founding member of the Skatalites
JUAN CARLOS CALDERON (b. 1938)
Spanish singer/songwriter

TERRY CALLIER (b.1945)
Blues/folk/jazz guitarist, singer/
songwriter

EARL “SPEEDOO” CARROLL (b.1937)
Singer, lead vocalist for doo-wop group
the Cadillacs

EDWARD CLAUDE “CASS” CASSIDY
(b.1923)

Jazz/rock drummer, Spirit

JAMES WALTER “JIMMY” CASTOR
(b.1940)

Pop/funk musician/saxophonist, leader
of Jimmy Castor Bunch

PETE COSEY (b.1943)

Jazz guitarist, played with Miles Davis
JOSE CURBELO (b, 1917)

Cuban-born pianist/bandleader, major
manager of Latin acts

WILLIAM DUCKWORTH (b. 1943)
Composer/author/professor and Internet
pioneer

JIMMY T. ELLIS (b.1937)

Lead singer, the Trammps

RUTH FERNANDEZ (b.1919)

Puerto Rican singer

GREG HAM (b. 1953)

Australian multi-instrumentalist, member
of Men at Work

MARVIN HAMLISCH (b.1944)
Composer/conductor, one of enly 11
recipients of an Emmy, Grammy, Oscar

and Tony Award; also won Pulitzer Prize
MAJOR HARRIS (b.1947)

Soul singer, Delfonics; solo hits include
“Love Won't Let Me Wait”

PAQUITO HECHAVARRIA (b. 1939)
Pianist, Cuban music legend

DONNA HILLEY (DOB unavailable)
Former Sony/ATV Nashville president/CEO
OMUS HIRSHBEIN (b. 1934)

Classical music impresario, founder of
New York Chamber Symphony
MICHAEL HOSSACK (b.1946)

Drummer, the Doobie Brothers

PHOEBE JACOBS (b, 1918)

Jazz publicist

PIERRE JUNEAU (b.1922)

Canadian official, championed Canada’s
pop industry

DICK KNISS (b. 1937)

Bassist, Peter, Paul & Mary; co-wrote John
Denver’s “Sunshine on My Shoulders”
MORT LINDSEY (b.1923)

TV/film composer/bandleader; musical
director, “The Merv Griffin Show”

ERIC LOWEN (b.1951)

Half of songwriting team Lowen Navarro,
wrote Pat Benatar’s “We Belong”
GEORGE MARINO (DOB unavailable)
Grammy-winning engineer, worked on
Stevie Wonder's Innervisions, Whitney
Houston's Whitney and Guns N' Roses’
Appetite for Destruction

JIM MARSHALL (b.1923)
Creator/founder, Marshall Amplification
PAUL MARSHALL (DOB unavailable)
Attorney; repped EMI, PolyGram,
Atlantic; counsel to Woodstock;

helped found T.J. Martell Foundation

for Cancer Research

MIKE MELVOIN (b.1937)

Jazz pianist/composer/arranger,

served as chairman/president of the
Recording Academy

STEVE PAUL (b, 1941)

New York nightclub impresario; owner of
‘60s hotspot the Scene

FRANK PEPPIATT (b.1927)

Co-creator, "Hee Haw”

DORY PREVIN (b.1925)

Oscar-winning film composet/songwriter

(“The Faraway Part of Town*)
LOUISIANA RED (b.1932)

Blues guitarist/harmonica player/singer
HOWIE RICHMOND (b. 1918)

Music publisher, founder of the Richmond
Organization

HOWARD H. SCOTT (b. 1920)

Developer of the vinyl record, classical
music producer

ROBERT B. SHERMAN (b.1925)
Oscar-winning songwriter (“It's a Small
World [After All],” “Mary Poppins” score)
DANNY SIMS (b. 1936)
Producer/publisher, signed Bob Marley to
his first recording contract

PETE LA ROCA SIMS (b.1938)

Jazz drummer, recorded with Sonny
Rollins and Joe Henderson

JOE SOUTH (b.1940)

Grammy Award-winning singer/
songwriter (“Games People Play™)
CHRIS STAMP (b.1940)

Co-manager of the Who, co-founder of
Track Records, signed Jimi Hendrix

KING STITT (b. 1940)

Pioneer of reggae “toasting,” an early
precursor to rap

RANKING TREVOR (b.1960)

Pioneering Jamaican DJ, or “toaster”;
helped lay foundation for American
hip-hop

CHAVELA VARGAS (b.1919)

Costa Rican-born singer, known for her
interpretations of Mexican ranchera
songs

WILLA WARD (b.1920)

Gospel singer, the Ward Sisters

DAVID S. WARE (b.1949)

Free jazz saxophonist

BOB WELCH (b.1945)
Musician/songwriter, member of
Fleetwood Mac

ANDY WILLIAMS (b.1927)

Singer/TV personality, best-known for his
rendition of “Moon River” and NBC's “The
Andy Williams Show” (1962-1971)

FRANK WILSON (b.1940)

Motown producer/songwriter (the
Supremes’ “Love Child,” Temptations’ “All
| Need™)
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CHRIS LIGHTY

soundtrack held the top spot of the chart
for 14 consecutive weeks. Winner of six
Grammys, she stands as one of the best-
selling artists of all time. She was found
dead in herroom at the Beverly Hilton on
Feb. 11, just hours before Davis' annual
Grammy Party. She was 48,

HAL JACKSON (b. 1914}

Radio pioneer

Referred te as “the Godfather of Black
Radio,” Jackson began his broadcasting
career in Washingtan, D.C., in the late '30s
before moving to New York in 1954, In 1971
he helped found Inner City Broadcasting
along with a group of African-American
investors. In 1979, ICB's WBLS became the
MNe. 1 station in Mew York, and ICB expanded
its empire to cther markets. Jackson was
the first African-American inducted into the
National Assn. of Broadcasters Hall of Fame
and among the first inducted into the Radio
Hall of Fame. He died May 23, He was 96.

ETTA JAMES (b. 1938)

Singer

Born in Los Angeles, James was discovered
at 14 by Johnny Otis, with whom she co-
wrote her first hit, 1955s “Dance With Me,
Henry" (aka "The Wallflower"), an answer
song to Hank Ballard's "Work With Me,
Annie." She began recording for Chess in
1960, cutting both swooning orchestral bal-
lads like “At Last” and raw-boned soul like
“Spmething’s Get a Hold on Me” (sampled
by Avicii for his 201 hit “Le7els™). Her
prolific recording career stretched from a
late-'80s revival to last year's The Dreamer
(Merve Forecast). She won three Grammys,
and was inducted into the Rock and Roll
Hall of Fame in 1993. She died Jan. 20in
Riverside, Calif. She was 73.

DAVY JONES (b. 1945)

Singer of the Monkees

Born in Manchester, England, Jones ap-
peared on the London stage as the Artful
Dodgerin “Oliver!” but he was best-known
as a member of the Monkees, the group as-
sembled for an NBC TV show that aired from
1966 to 1968. Jones sang lead on "Daydream
Believer," and the group released nine al-
bums by 1970. After the Monkees disbanded
in 1971, Jones continued to pursue both act-
ing and music, memorably reprising his role
as himself in “The Brady Bunch Movie” in
1995. He died of a heart attack on Feb. 29 in
Florida. He was 66.

CHRIS LIGHTY (b. 1968)

Founder, Violator Management

A legendary hip-hop manager, the Bronx-
born Lighty got his start carrying records
for pioneering DJ Red Alert, which led to a
job at Russell Simmons’ Rush Management.
He founded his own management and
record company, Violator, with Mona Scott-
Young in the early '30s, and Violator soon
became one of the genre's most powerful
firms, with a roster that included L.L. Cool
J, Busta Rhymes, Missy Elliott, Fat Joe and
later 50 Cent. Violator brokered L.L. Cool
J's groundbreaking appearance in a 1997
Gap ad, and Lighty is credited with orches-
trating 50 Cent's blockbuster endorsement
deal with vitaminwater, which skyrocketed
in value when Coca-Cola purchased the
company in 2007 for $4.1 billion. In 2071,
Violator merged with Larry Mestel's
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Primary Wave Talent Management, creat-
ing the new management juggernaut Pri-
mary Violator. Lighty died of an apparent
suicide on Aug, 30 in the Bronx. He was 44,

ALAN MINTZ (b. 1954)
Attorney/manager/label executive

Mintz began his career at Ziffren Brittenham
in 1986, where he worked with Aerosmith,
Jane's Addiction, Sheryl Crow and others,
and was tour attorney for Michael Jackson’s
Bad tour. He was part of the team that rep-
resented Jackson in his purchase of ATV
Music (including the Beatles catalog). Inthe
'90s, he served as West Coast GM for Epic
Records and senior VP of A&R for Columbia,
before starting his own management com-
pany and then spending two years as the
head of A&R in the entertainment division of
Starbucks. From 2008 to 2010 he worked as
amanager at Red Light Entertainment. He
died after a battle with leukemia on May 4.
He was 57,

JOHNNY OTIS (b. 1921)
Songwriter/talent scout

A pioneering bandleader and A&R man in
the world of early rock'n'roll, Otis played
amajor role in the careers of Etta James,
Big Mama Thornton, Esther Phillips and
Little Willie John. He scored several hits of
his own, including the 1958 top 10 "Willie
and the Hand Jive," and in 1969 released
the classic blues album Cold Shat, featur-
ing 16-year-old son Shuggie on guitar. He
died Jan. 19. He was 90.

FRANCES PRESTON (b.1928)

Former BMI president

Preston, who founded BMI's Nashville of-
fice in 1958, was the first female executive
in the country music industry and rose
through the ranks to become the New
York-based BMI president for 18 years
before retiring in 2004. In the process, she
influenced the careers of such artists and
songwriters as Willie Nelson, Dolly Parton,
Brian Wilson, Hank Williams, |saac Hayes
and Johnny Cash. Preston is credited with
coining the Nashville music community's
unofficial mantra—"It all begins with a
song"—and she fought to defend song-
writers’ copyrights and maximize their
earnings. She was inducted into the Coun-
try Music Hall of Fame, the Gospel Music
Hall of Fame, the Broadcasting & Cable
Hall of Fame and the Music City Walk of

YOMO TORO

Fame in Nashville. Her hame is alsc em-
bedded on a historical marker that stands
near BMI's building on Music Row. Preston
died June 13 in Nashville. She was 83.

HOWIE RICHMOND (b. 1918)

Music publisher/co-founder of
Songwriters Hall of Fame

Born in Queens, Richmond got his start
working in publicity in the mid-'30s. In
1949, he founded his own publishing com-
pany, Cromwell Music, which scored its first
No. 1just months later with Stephan Weiss
and Bernie Baum's “Music! Music! Music!”

A year later, he rebranded Cromwell as

the Richmond Organization and went on
to sign legends like Lead Belly, Woody
Guthrie, Bill Evans, the Who, Black Sabhath
and Pink Floyd. In 1969, he co-founded the
Songwriters Hall of Fame. He died May 20
in Rancho Mirage, Cali. He was 94,

EARL SCRUGGS (b.1924)

Banjo player

Born in Shelby, M.C., Scruggs was a found-
ing force of bluegrass music and revolu-
tionized the banjo with the three-finger
picking methed that became known as
“the Scruggs style.” He got his start with
Bill Menroe's Blue Grass Boys in 1945, but
left in 1948 to form the Foggy Mountain
Boys with guitarist Lester Flatt. Speed-
ing his way through his own composition
“Foggy Mountain Breakdown,” he fixed
the lightning-fast thrilis of bluegrass in the
American imagination. He was inducted
into the Country Hall of Fame in 1985,
awarded a National Medal of the Arts in
1992 and honered with a lifetime achieve-
ment Grammy in 2008. He died March 28
in Nashville. He was 88.

RAVI SHANKAR (b, 1920)

Sitar maestro/activist

Born into a family of musicians and danc-
ers, Shankar had traveled the world as a
dancer before he returned to India at 17
to devote himself to the sitar. Throughout
his life and recording career, he did much
tointroduce Western audiences to the
sounds of Indian classical music. As the
rock world became fascinated with the
sitar in the mid-"60s, Shankar regaled the
crowds at the Monterey International Pop
Festival and Woedstock with ragas. In
1971, Shankar brought the crisis in Bangla-
desh to the attention of his friend George

EARL SCRUGGS

Harrison, and the resulting Concert for
Bangladesh at Madison Square Garden
became the largest benefit concert for
that time. Shankar is the father of Norah
Jones and Anoushka Shankar, both re-
cording artists. He died Dec. 11in La Jolla,
Calif. He was 92.

DONNA SUMMER (b.1948)

Singer

The "Queen of Disco” went to No. 2 in 1976
with the Giorgio Moroder-produced “Love
to Love You Baby," but it was her next hit
with Moroder, "l Feel Love,” that introduced
a pioneering electre sound te American
dancefloors. Summer was just getting
started. Three No. 1s followed—"MacArthur
Park,” “Hot Stuff” and “Bad Girls"—and

she claimed three back-to-back No. 1s on
Billboard's albums chart between 1978

and 1980: Live and More, Bad Girls and On
the Radio—Greatest Hits Volumes 1 & Il
She won five Grammys and was the first
African-American woman to be nominated
for an MTV Video Music Award (for “She
Works Hard for the Money™). Summer died
of cancer on May 17. She was 63.

YOMO TORO (b.1933)

Guitarist

Master of the cuatro, the guitar with five
pairs of strings often called the national
instrument of Puerto Rico, Tore brought
Puerto Rico's traditional jibaro—or music
from the countryside—to the forefront be-
ginning with his collaborations with Fania
All-Stars, most notably on legendary 1972
Christmas album Asalto Navidefio and its
two sequels. Beyond those releases, Toro
recorded two solo sets for Fania and other
labels and went on te collaborate with
salsa masters like Willie Colon, Cheo Feli-
ciano and Larry Harlow and pop and main-
stream stars like Harry Belafonte, Paul
Simon, Linda Rondstadt, Gloria Estefan
and David Byrne: Before his death, Toro
received word that he was being honored
with a Lifetime Achievement Award by the
Latin Recording Academy. He died June
30 in New York. He was 78.

DOC WATSON (b, 1923)

Folk guitarist

A guitar virtuoso whose flatpicking style
elevated the instrument from accompa-
niment to lead status in bluegrass and
country, Watson profoundly influenced

DECEMBER 22, 2012 |

the guitarists of the '60s folk revival and
generations beyond. Blind from age 1, he
grew up in North Carolina playing banjo
and guitar and developed his fleet style in
part to replicate the fiddle parts in coun-
try dance bands. As he rose to fame, he
frequently played with his sen, Merle, a
three-time Grammy-winning partnership
that thrived until Merle’s death in-an acci-
dent in 1985. Watson won eight Grammys
in all and received the National Medal of
the Arts from President Bill Clinton in 1997,
He died May 29 in Winston-Salem, N.C. He
was 89.

KITTY WELLS (b.1919)

Country singer/songwriter

Known as “the Queen of Country Music,”
Wells enjoyed a career that ran from 78
riom to digital downloads. Her Decca Re-
cords classic “It Wasn't God Who Made
Honky Tonk Angels” topped Billboard’s
country singles chart in 1952—the first time
asolo female artist had done so. Between
1952 and 1979, she appeared on Billboard's
charts 81 times, the third-most appear-
ances in the genre's history. Wells was in-
ducted into the Country Music Hall of Fame
in 1976 and netted a lifetime achievement
Grammy in 1991. She died July 16 at her
Nashville-area home. She was 92.

ADAM “MCA" YAUCH (b.1964)
Rapper/video director/activist

Brooklyn native Yauch formed the Beastie
Boys in 1981 with Michael “Mike D" Dia-
mend and Adam “Adreck” Horovitz. Origi-
nally a punk outfit, the group transitioned
to hip-hop, teaming with then-NYU student
Rick Rubin as their DJ. But with Rubinas a
producer, the Beastie Boys would go on to
write hip-hop history with their 1986 debut,
Licensed to f/ll, the first hip-hop album to
top the Billboard 200. The Beasties would
become the biggest-selling rap group of
the Nielsen SoundScan era, scoring four
more Ne, 1albums and opening ears and
minds with the dense samples of 1989's
Paul's Boutigue and the raw mix of rap

and DIY rock of 1994's Il Communication.
Along the way, Yauch became an outspo-
ken activist, founding the Milarepa Fund,

a nonprofit benefiting Tibet, He directed
Beasties videos and founded independent
movie studio Oscilloscope Laboratories. He
died after a battle with cancer on May 4 in
New York. He was 47. Ll
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NUMBER OF TWEETS AT PEAK DATE

CONVERSATIONS FROM JANUARY 2012-DECEMBER 10, 2012

IN 2012, TWITTER CONTINUES to be one of the |
mostimportant platforms for music, whether
you're an artist or a fan. According to data
provided by Twitter, 50% of the 140 million
active Twitter users follow at least one act,
and the four most-followed Twitter accounts
are artists: Lady Gaga, Justin Bieher, Katy |
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Tweet Talk

On Twitter, the music conversation never lagged By William Gruger

Perry and Rihanna.

Music is the No. 2 most-discussed subject
on Twitter in the United States. Two-thirds
of the top 250 retweets of 2012 were music-
related, and five of the top 10 most retweeted
tweetswere music-related, withNo. 2 beingthe
224,355 retweets of Bieber's paying tribute to

ayoung fan who died of cancer,

These personal interactions span a wide
range of artists and fans. The most-followed
genres (by artist) on Twitterin 2012 were hip-
hop, R&B and pop. but Twitter also noted ex-
plosive growth among country artists, with
Hunter Hayes gaining 10,500 followers after

the Country Music Assn. Awards in April. The
platform’s reach goes beyond the United
States, which is the kind of exposure artists
needin thisincreasingly global market.

These information graphics use data pro-
vided by Twitter that was gathered between
Jan.land Dec. 10.
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FESTIVALS

We measured the volume of conversationaround the U.S. festivals, looking at the Twitter

handle, hashtagand the festival’s name.

BONNAROD
@Bonnaroo #Roo2012

DUTSIDE LANDS
-@stoutsidelands #outsidelands
AUSTIN CITY LIMITS
(@aclfest Haclfest
COACHELLA

{@goachella #Coachella2012

LOLLAPALODZA
@lollapalooza #Lolla

SOUTH BY SOUTHWEST

@sxsw #SXSW

ELECTRIC Z00
ctricZooNY #EZoo

LTRA MUSIC FEETIVAL

| SASDUATCH MUSIC FESTIVAL |
squatch #sasquatch

PITCHFORK MUSIC FESTIVAL
@pitchforkfest #pitchforkfest

L

25

NUMBER OF TWEETS

TOP MUSIC TRENDS

Drake's “youonlyliveonce” motto led the music-
related subjects that became trending topics
in2012,
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AWARDS SHOWS

The Grammys set a record for tweets around an event in February, but Twitter
learning moves fast=MTV had almost five times that number in September by

using Twitter voting for the VMAs.

VIAs, @VHA #VMA
3m
| ! i GRAMMYS
o @TheGRAMMYs #GRAMMYs
BET AWARDS
M @BETawards #HipHopAwards

CONVERSATIONS FROM JANUARY 2012-DECEMBER 10, 2012

BBMA, @hillboard #BBMA

CMAs, @CountryMusic # CMAAwards

ACM AWARDS, @ACMawards #ACMs

AMAs, @TheAMAs FAMAS

GRAMNY NOMINATIONS

NUMBER OF TWEETS @TheBRANMYS #ERAMMYnoms
ripwhitneyhouston GangnamStyle
!&g?ﬁsnr ripaaliyah hatg7 18,063,355

356,792 307310 tweets
7 tweets i tWeefs

INFOGRAPHIC BY CRISTINA VANKO






THERE IS ONLY ONE DIRECTION...UP.

Congrats on being named Billboard's Top New Artist, from your fellow friends in pop.




